EST THINGS
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THIIS FALL HALSEY takes fellow

pop outlaw cHARLI xcx on a whirlwind arena tour,
indie rock thrives (again), Tv DOLLA $JGN rises to
the top and, yes, 1AvLOR sWIFT is back
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THE #1 ALBUM
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\ _ INCLUDES THE SMASH
PRAYING ALSO INCLUDES
WOMAN, LEARN TO LET GO
AND HYMN

“"RAINBOW IS AN ARTISTIC TRIUMPH”

“"WITH RAINDOW KESHA IS AN ARTIST
REBORN"

...RESILIENT, GENRE-SMASHING POP...
THE BEST MUSIC OF HER CAREER”

“A DEFIANT COMEBACK"”

"KESHA NODS TO THE PAST
AND ROARS INTO THE FUTURE”

A DEFIANT COUNTRY AND o
GARAGE ROCK-TINGED TRIUMPH” . ¥
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Cardi B Flies Flag
For Women In
Hot 100 Top Three

RONX RAPPER AND FORMER CAST MEMBER OF
VH1’s Love & Hip-Hap: New York Cardi B bounds 8-3
on the Billboard Hot 100 (dated Sept. 2) with her
breakthrough hit, “Bodak Yellow (Money Moves).”
She’s the first female rapper to reach the top three with a

debut entry since lggy Azalea, whose “Fancy” (featuring
Charli XCX) reigned for seven weeks in 2014.

As the top of the Hot 100 has been largely dominated by male
hip-hop and pop acts in 2017, “Yellow” is the first song by a
woman unaccompanied by another artist to rank in the top three
since Meghan Trainor’s “No,” which peaked at No. 3 in April
2016. Only one other song solely by one woman spent time in the
regionin2016: Adele’s “Hello.” Those totals are down from three
top-three Hot 100 hits each credited to just one womanin 2015,
four in 2014, six in 2013 and a far loftier 12 in 2012.

Streaming is heavily driving “Yellow” on the Hot 100, as it
bullets at No. 2 on Streaming Songs with 36.2 million U.S. streams,
up 15 percent, according to Nielsen Music. The track jumps 15-12
on Digital Song Sales with 29,000 sold, up 23 percent, and 36-28
on Radio Songs, up 30 percent to 41 million in audience, earning

the Hot 100’s top Airplay Gainer award. —GARY TRUST
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Inspired by Bonnie Tiburzi Caputo, who became

the first female pilot to fly for a major U.S. airline
when she joined American, this award seeks to honor
the innovative vision and breakthrough work of female

directors in the entertainment industry. As Hollywood’s

preferred airline, we're out to empower female voices

. : N
AmericanAirlines ¢

American Airlines and the Flight Symbol logo are mirks of American Airlines, Inc. oneworld
is a mark of the oneworld Alliance, LLC. © 2017 Amerkan Airlines, Inc. All rights reserved
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and give them a platform on which to shine.

J

In partnership with Film Independent, we can bring
more women to the forefront of filmmaking. The first
annual Bonnie Award winner will be announced at the
Film Independent Spirit Awards Nominee Brunch in

January 2018. Stay updated at TheBonnieAward.com

FILM iNDEPENDENT
SPiRiT AWARDS
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Healthat Jones
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ON THE COVER
Charli XCX (left) and
Halsey photographed

by David Needlemanon
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Chicago. Styling by Maeve
Reilly. Charli XCX wears
a3.1Phillip Lim jacket
and pants. Halsey wears
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Billboard.com.
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Digital champs.

Congratulations Marc Cimino, Jonathan Dworkin, Chris Mortimer, Michael Nash,
Ty Roberts, Tuhin Roy and Oana Ruxandra from everyone at Universal Music Group.
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Amazon‘ Meets lts Match: Ticketmaster

With little leverage besides its huge customer base, the online retail behemoth is finding that
disrupting the U.S. ticketing market won't be as easy as throwing its weight around

WO YEARS AGO,

Amazon set out to

shake up one of the few

businesses it had yet to
disrupt: the concert-ticket industry.

After first testing its proprietary
ticketing technology in Europe —a
more open market where customers
could buy seats directly through
Amazon due to the continent’s lack
of exclusive ticket-venue
contracts — the e-retailer easily sold
shows for Elton John and theatrical
performances like Wicked and The
Book cf Mormnon. Encouraged, it
began to hire a U.S. ticketing team
in late 2016.

“Our vision goes
beyond selling
tickets as we aim to
disrupt the entire
live-entertainment
experience, including what happens
before, during and after the show,”
read a job posting for the team led
by Amazon vp lan Freed. “The
ticket business is ripe for innovation
and improvement, as much of the
industry has not fundamentally
changed since the 1970s.”

But the U.S. ticket market has

$28B

Amount of money Live
Nation’s Ticketmaster unit
generatedinsalesin2016

BY DAVE BROOKS

proven to be a much larger headache,
and nine months after entering

talks to become a distributor for

Live Nation’s Ticketmaster —which
controls 80 percent of the major
concerts in the United States —
Amazon has found itself without
much leverage. It’s unfamiliar
territory for the Seattle behemoth,
which has upended industries from
books to groceries and is making
waves in the recorded-music market
with its voice-activated Echo
speakers and an on-demand music
service that Echo users can subscribe
to for just $3.99 a month.

Amazon’s potential
entry into ticketing could
be groundbreaking.

The company has
discussed a pricing
model that could slash
typical service fees in exchange for
an annual membership fee, sources
tell Billboard, a move that could
impact promoters, venues and artists
who rely on such charges and rebates
as arevenue stream.

Building a service to compete
with Ticketmaster was never really
in the cards. A source at Amazon

says the company’s North American
ticketing team — including former
Warner Music Group executive
Lawrence Peryer, former Hard
Rock International director
Matthew Watts and former MTV
attorney Cindy Charles —realized
early on that they would have to
work with Ticketmaster to build a
distribution system that tied into its
AP, since Ticketmaster is spending
$4billion this year to secure its
exclusive relationships with artists
and venues.

“This has always been about doing
deals with all [ticketing] platforms
to pull inventory and help content
owners allocate tickets,” says one
source familiar with Amazon’s
efforts. “It’s not about building a box-
office software suite.”

Still, even a ticket distribution
deal could help Amazon grow its
profitable Prime program by offering
members access to sought-after
shows along with the other perks
Prime members get for $99 a year.

But Live Nation isn’t a company
Amazon can simply beat through
efficiency; in 2016, its Ticketmaster
unit generated $28 billion in sales

THE OVERUNDER

o] auldo]

Amid neo-Nazi protests in
America, Billy Joel wears a yellow
Star of David on his jacket during a
show at Madison Square Garden.

New QOrleans rapper Mystikal turns
himselfinto Louisiana police on
rape charges after a warrant was

issued for his arrest on Aug. 18.

A rare solar eclipse boosts digital

downloads of Bonnle Tyler’s “Total

Eclipse of the Heart” 503 percent
for the week ending Aug. 20.
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globally (up 11 percent over the prior
year), delivering 480 million tickets
in 28 countries through an intricate
web of exclusive deals with venues
and artists it manages and promotes.
The companies also have
different needs. Amazon wants to
shop tickets to top shows, while
Live Nation wants help moving
the estimated 40-50 percent of
inventory that goes otherwise
unsold. But sources tell Billboard that
Amazon is reluctant to share
purchasing data and contact infor-
mation about its estimated 85 million
Prime subscribers, who outnumber

the 71 million fans that attended Live
Nation events worldwide in 2016.
Withholding such data could
be a deal-breaker for Live Nation,
say sources, and talks between
the two companies have stalled
recently. Meanwhile, top executives
Geraldine Wilson, Amazon UK’s
GM of tickets, and Jason Carter,
Amazon Prime live events director,
both left the company within the
last three months.
“If Amazon thinks it can go
directly to venues and divert
tickets [from Ticketmaster| to a
Live Nation show, theyre going

to quickly learn that’s not going to
happen,” says a source familiar with
the talks. “Live Nation will just take
its toys and go somewhere else.”

“There is a movement that
questions why a venue would
want its tickets to be sold via one
exclusive channel,” says Dan
DeMato, president of industry
consulting firm FutureTix.
“Amazon has the following and
data to be a perfect tool to sell live-
entertainment admissions.”

Live Nation has pushed Amazon
to simply sponsor concerts for Prime
members, or unload tickets like

discounters Costco or Groupon do.
But so far, Amazon isn’t interested.
“There’s a bit of technology
arrogance,” says one concert industry
source. “The attitude is, “You should
sell your tickets on Amazon because
we're really good at selling things.” ”
Macquarie analyst Amy Yong
says if Amazon is going to make
headway, it needs to demonstrate an
advantage beyond its user numbers.
“To enter the market, Amazon
will have to negotiate directly with
artists, venues and sports teams,”
she says. “Beyond that, I'm not sure
what they could add.” ©

The New CEOs On The Block

SoundCloud, TIDAL and Pandora announced new chief executives within a seven-day span this month. How will
each fare in the digital music race? Says one record-label exec: “They're all dressing themselves up for a sale”

i

SOUNDCLOUD

BY ANDY GENSLER

Richard Sanders

‘*TIDAL

pandora

3

Kerry Trainor

PREVIOUSLY Vimeo CED

REPLACED Alexander Ljung

SUCCESSES Increased Vimeo staff from 40 to
200; added 500,000 new paying creators
ASSETS New $170 million investment;

88 million active users, per SimilarWeb
CHALLENGES Closed San Francisco and London
offices and laid off 40 percent of its
workforce in July

ANALYSIS “SoundCloud is a beloved service,”

says Media Insight Consulting CEO Chris
Carey. But to survive, it will have to
adjust. “It's not, ‘Can SoundCloud become
a more professional service?’ " says MIDiA
Research founder Mark Mulligan. “Yes

it can. It just has do it in a way that’s
authentic and honest to its user base.”

PREVIOUSLY Kobalt Music Group president
REPLACED Jeff Toig

SUCCESSES Helped launch Kobalt's label
services division; bold catalog additions
ASSETS Sprint’s $200 million investment;
artist-owners like JAY-Z and Beyoncé
CHALLENGES TIDAL struggled to gain and keep
subscribers amid top-level turnover that
sees Sanders as its fourth CEO in two years.
ANALYSIS “Almost the only thing that’'s been
constant has been change,” says Carey
“They need the right person in the job but
also need to give them time to implement
what you want from them.” Still, with
Sprint’s 45 million customers, one label
executive says, “We haven’t begun to see
the opportunities there with bundles.”

Roger Lynch

PREVIOUSLY Sling TV founding CED

REPLACED Tim Westergren

SUCCESSES Turned Sling into a 300-channel
over-the-top TV leader in just two years
ASSETS $480 million SiriusXM investment;

76 million monthly users; genome project
CHALLENGES Declining radio user numbers;
$275 million net loss in Q2 2017; expensive
entry into on-demand streaming

ANALYSIS “I don't think Pandora is that far
off from returning to its former glory,”
says Mulligan. “Its ad-revenue business is
incredibly robust; it’s just embarking on
a subscription business. It needs to focus
more on markets beyond the U.S., but it has
the potential to turn things around.” But a
possible Liberty Media acquisition looms
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THE BOOK OF SOULS WORLD TOUR IN BROOKLYN
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Microdose’s VR
atGoldenvoice's
Panorama
Festivalin July.

Is Virtual Reality DOA?

Oculus’ former music strategist on the long-awaited revolution

BY CHRIS MCGARRY

HE PHONE IN MY HOTEL
room rang. It was 3:30 a.m.
“Hello?” “Drake wants to do
more VR.”

Hours prior, the artist had entered
virtual reality for the first time. Now,
curious and captivated, he was back for
more. For several
hours, we traveled
realms ranging
from an animated,
robot-infested
urban dystopia to a
Hollywood stage,
watching whales
breach and shooting
threes, all from a
London hotel suite.

During my year
on the front line of
VR leading music-
vertical development
for Facebook’s
Oculus VR, I met with dozens of artist
camps eager to explore the technology.
Samsung released its first mobile-
phone-enabled Gear VR goggles
for less than $100 in late 2015, and
investors poured $2.3 billion into VR/
AR in 2016, according to Digi-Capital.
The music industry was abuzz with the
possibilities: Was VR the revenue stream
that could lift a reanimated music
business to new heights? But a number
of hurdles quickly emerged that have
stalled the anticipated VR revolution the
industry had envisioned.

Renderings of Drake’s unreleased VR
mansion experience, Drizzy Manor.

Perhaps the greatest challenge has
been the value proposition. For artists
looking to reach the most fans, VR’s
audience — roughly 8 million mobile
and tethered PC headsets —is dwarfed
by more mature channels, and quick
payoffisn’t a sure thing. And artists,
sometimes seen as
unreliable by other
industries, have
had a difficult time
convincing business
partners to get, and
stay, onboard.

Still, there’s hope.
Jaunt VR’s first
Paul McCarthey
experiences, which
project the viewer
onstage and in
the studio with
him, are among
its most popular.
Gorillaz’s Saturnz Barz (Spirit House)
propels fans through an intergalactic
cartoonscape with talking pizzas and
psychedelic Reptilia, and is Google’s
most-watched 360 video ever. Live
Nation and Hulu’s ON STAGE with Lil
Wayne and Major Lazer is Hulu’s
most-viewed VR series to date.

Despite the delay, the opportunity to
create great content and serve the artists
and audiences of tomorrow is real today.
Take the call in the middle of the night
so that we might see the sunrise on our
new, most potent medium. ©

COUNTRY MUSIC TRIES
TO CLOSE THE GAP

In a streaming world, one of the industry’s most
traditionally dominant genres struggles to keep up

BY MELINDA NEWMAN
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Garth Brooks brought more than 60,000 people to Chesapeake
Energy Arena for four record-setting shows July 14 and 15. This
marked the busiest two days in the arena’s 15 year history.

. PN

ﬂ'..os C H E SA P EA K E Chesapeake Energy Arena was thrilled to

 SMG . welcome Garth Brooks, Trisha Yearwood

&;.nﬂ ENERGY ARENA and their crew back to Oklahoma City.

Congratulations on a record-breaking
weekend.

405.602.8700 | chesapeakearena.com

WorldRadioHistory
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FROM THE DESK OF

FOUNDER, ROCKSTAR THERAPY

Jodi
Milstein

The label veteran-turned-music
therapist on providing help for
artists and industry execs alike

BY HANNAH KARP
PHOTOGRAPHED BY NOAH WEBB

N THE GO-GO DAYS OF THE MUSIC

industry, Jodi Milstein climbed

her way up from an intern at A&M

Records toits senior director of artist
relations and artist development. Along
the way, she worked closely with bands like
Soundgarden and Blues Traveler, co-
managing Korn early on before leaving to
help run Lionel Richie’s touring business.

But as the Los Angeles native watched
many of the acts in her orbit begin
to grapple with depression and drug
overdoses —from Kurt Cobain in1994 to
Blues Traveler bassist Bobby Sheehan
in1999 — Milstein decided to head back
to school. Now, she works as a licensed
marriage and family therapist and licensed
professional clinical counselor, having
opened her own music-world-focused
therapy practice in 2008, followed by
a separate RockStar Therapy website a
couple of years later.

“Even as a sociology major, I thought
I'd like to work with recovering teenage
drug addicts; it was always this thing in
my head,” says Milstein, who eventually
decided, “Maybe that recovering teen
drug addict could also be an adult
musician addict.”

Charging upward of $500 per one-hour
group therapy session with bands —and
sometimes their spouses —as well as
individual artists, producers and music
executives, Milstein says about 75 percent
of her clients come from the music world,
attracted to both her familiarity with the
business and her comfort level with larger-
than-life stars from her days riding on tour
buses. “[They] feel like I can understand
that mentality,” she notes.

In the wake of a fresh string of tragedies
— from Prince’s fatal opioid overdose
in April 2016 to the recent suicides of
Soundgarden’s Chris Cornell and Linkin

Park’s Chester Bennington —business
is, for better or worse, booming. At the
same time, therapy is shedding some of its
stigma in the social media age: Katy Perry
livestreamed her own therapy session on
YouTube in June as part of her Witness
album rollout, and JAY-Z rapped, “My
therapist said I relapsed,” on “Smile,” a
track from his June album 4:44. The 2004
documentary Some Kind ¢f Monster, which
showed the members of Metallica talking
out their trust issues with performance
coach Phil Towle, also helped warm

‘ #

artists to the benefits of therapy.

From her lofted office just off of the 405
freeway deep in the San Fernando Valley,
Milstein spoke to Billboard about band
dynamics, contract-negotiation anxiety
and how to stay married on tour.

How did you get into the music
business?

It was a brief internship for college

credit. | was in the video department [at
A&M], and right next to it was the touring
department. The head of the department

“"Wetrytogettowhat
that underlyingissue
is,” says Milstein,
photographed Aug. 6
at herofficeinLos
Angeles, about working
with artists dealing
with stage fright. “It’s
tryingtouncoverwhat'’s
underneathitandthen
working ontoday what
you needtodo.”
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HAIR AND MAKEUP 8Y ASHLEY HUMPHREYS AT CELESTINE AGENCY

[Jim Guerinot] brought me into his office
and said, “You want to work here? OK.
Want to start Monday?” That was my
interview. The artist relations department
started with the artists, whether they
were new or established, and took them
through all the cycles. You really got to
know the emotional state of the artists.

Was that what inspired you to get
your therapist license?

Ijust went through so many personal
experiences of overdoses and depression:
people I worked with, people who were
one degree away from [me]. I worked

so closely with Soundgarden and Kurt
Cobain at the beginning. I started to talk

What are some of the common
problems you see among executives?
I'think it’s the angst of the environment,
of the industry. It’s so unknown. There
are people who, when A&M closed, had
been there for 28 years. I think since the
2000s it’s been a revolving door. Part of
it is that angst about what is coming up.
We'll talk a lot about how to strategize
for their confidence when they go in for
that renegotiation, having a sense of
self and feeling deserving of that high
title, and their value at that label or in
that management role with that artist
that might be having some frustration
because their album didn’t sell or
whatever is going on.

“When working with artists, I want
them to maintain that creative edge.”

to a lot of my colleagues and say, “You
know, I'm really thinking about bridging
these two professions.” Everyone was like,
“Oh, my God. That’s brilliant.”

How common is it for bands now to
be in therapy?

Therapy is becoming increasingly
accepted. I think that bands are starting
to look at that opportunity. I think the
recent suicides are scaring the hell out of
people. If you're in a state of desperation
and hopelessness, you [might| not

have had suicidal thoughts before and
then, all of a sudden, it’s pretty scary.
Managers are now accepting it. They’re
including the costs for therapy in their
budgets more.

Do labels pay for band therapy?
Usually managers. I had a band come in
because the manager was freaking out
that they wanted to fire him. The manager
called me up, and we brought them in,
talked about what was going on, what they
were upset about, what the manager was
feeling, and we were able to work that out.
Ithink he’s still with them now.

Do you see a correlation between
the music and the mental health of
aband?

When working with artists, I want them to
maintain that creative edge. We’re not try-
ing to soften them up like, “OK, let’s calm
youdown.” It’s about being able to work
through that, but still use it to [maintain)]
that edge that an artist still has to project
out into the world. If each person in a band
is taking care of themselves, you’'ve got

a lot more opportunity for success than
when it’s all falling apart.

Any memorable cases you can

talk about?

A band that I work with wanted their
spouses to come in and meet. There were
eight people, just talking about them
going out [on tour] and how is this going
to work and how are they going to get
along. Sometimes the spouses don’t get
along very much. [Fidelity] is an issue that
comes up a lot.

How do you strategize for that?

I have to talk with the couple, because if
this is the dynamic in their relationship
and they’ve decided that they have

an open relationship, then that’s fine.
Whatever works for you. If you have one
person who is like, “No, no, no,” or this
person is saying, “Yes for me, no for you,”
you have to talk about how that’s going

to work. When an artist is on the road,
you're, like, on a different planet; you
don’t even know sometimes what day it
is because you have everybody taking
care of you. When they come home, they
don’t have someone cleaning up after
them. You've got to take the garbage out,
because you're Joe Schmo at home. Your
spouse married you as a human being.

Hopefully. Not as this person who is going

to be walking around with a microphone
in your hand all the time. Your kids want
you to drive them to school. ©

/

w.,

1 Milsteinopts to keep
most of herindustry
memorabilia, such as
VIP passes, out of sight
to send the message:
“Let’'stalk about

you.” 2Her platinum
plaque forworkingon
Temple ofthe Dog's
1991 self-titled album.
3JohnLennonisthe
one prominent artist
in heroffice, witha
wooden sculpture of
the word “Imagine”
overthefireplace.

4 With the members of
Soundgarden. Milstein
says her music
industry executive
experience helps her
relate toclients, but she
doesn’'tsee patients
that she worked within
herformercareer.
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TOPLINE

Blll Werde was named director
of the Bandier Program for
Music Business and the
Entertainment Industries at
Syracuse University. Werde
formerly was editorial director
of Billboard.

_ West (center)
debuted his
Yeezy Season3

linein2016.

Kanye West's The Life of
Pablo tour merchandise

was nominated by London’s
Design Museum for the
Beazley Design of the Year
award, which honors the
bestin architecture, digital,
graphics, fashion, product and
transportworldwide.

Paradigm hired Rob ZIfarelll
to run its new Toronto office.
Zifarelli previously was senior
vp of United Talent Agency’s
Toronto outpost, which
shuttered earlier in August.

Jackson

Queen Latifah
onstage in 2016.

08-21

Katy Perry pushed back

the launch of her Witness
The Tour due to unexpected
production delays. The
planned Sept. 7 opening date
was rescheduled for Sept. 19
at the Bell Centre in Montreal.

MTV announced that it will
revive MTV Unplugged, its
stripped-down, acoustic live
music series. The reboot will
air its first episode on Sept. 8.

Country icon Alan Jackson
signed with WME for

representationin

music, TV and =

endorsements.

Jackson previously

was represented by

Creative Artists Agency.

08-22

Queen Latlfah will be
honored at Sean Combs’
fourth annual REVOLT
music conference, which will
take place Oct. 12-15at the
Eden Roc Resort in Miami
Beach.Lauryn Hlll, 2Chalnz
and $ZA areamong the
scheduled performers.

rest of the industry.” The RIAA
responded in its own point-by-
point rebuttal. i

Primary Wave Entertainment
partner Steven Greener took
on the new role of head of
music talent management. He
will oversee the entire division
and work with both the New
York and Los Angeles teams.

Cohen

Royalty Exchange welcomed
music industry veteran Nick
Terzo to the company as vp
strategic development.

JAY-Z and Beyoncé bought
their first Los Angeles home,
an $88 million Bel-Air mansion
with 30,000 square feet of
living space thatincludes
aspa,amedia room, four
outdoor swimming pools
and a full-size basketball
court.

Taylor Swilft broke her
social media silence
following a wipeout
of her accounts
with three
cryptic teaser
videos of a
snake. Swift's
last release
1989, arrived in
October 2014.

Amos

New York
University’s
Steinhardt Music
Business Program
announced that MAC
Presents president
Marcle Allen and Warner
Music Group CFOErlc
Levin will teach courses
in business structure and
management science in
relation to music starting
in September.

Scott Greer was named
executive vp marketing

and commerce at Def Jam
Recordings. Greer previously
served as executive vp of
Capitol Music Group and
senior vp marketing at
Columbia Records.

YouTube global head of music
Lyor Cohen penned a post

on the company’s blog about
his experience since taking

on his new role, and admitted
that “there’s still a disconnect
between YouTube and the

BIRTHDAYS

Aug.18 Aug. 21

Frances Bean Kacey Musgraves (29)
Cobain (25) Kelis (38)

Aug.19 Kenny Rogers (79)
Christina Perri (31) Aug. 22

Fat Joe (47) Dua Lipa (23)

Régine Chassagne (40)  Tori Amaos (55)

Aug. 20 Aug.23

Demi Lovato (25) Lil Yachty (20)

Robert Plant (69)

Julian Casablancas (39)
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ILLUMINATE WORLD TOUR IN BROOKLYN

CHARLIE PUTH

WITH SPECIAL THANKS TO
MESSINA TOURING GROUP, PARADIGM AND ANDREW GERTLER
FOR CREATING MEMORIES WITH US.

¥ BARCLAYS
CENTER

A BROOKLYN SPORTS & ENTERTAINMENT VENUE
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ard Hot 100 MeiSte Festival - - ~
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“THIS IS MY FIRST TIME?PERFORMING THIS LIVE. IT HAS SO MUCH WEIGHT TO ME,” CAMILA CABELL.O

revealed before breaking ot her ballad, “I Have Questiosf€,” for the sold-out Northwell Health at Jones Beach = /

Theater on Aug. 20, the second and final day of the third annual Billboard Hot 100 Music Festival. Cabello’s

performance on the main stage markedsher debut sol@Testival gig, and she used the opportunity to prove her pop 5
®\prowess by delivering powerfuﬁ(;als and even shredding on an electric guitar. Later, she returned to the same

stage during Major Lazer’s headlining set for their collaborative hit, “Know No Better” — the dance-music trio

also welcomed surprise gifest ) Balvin for “Buscando Huellas.” The weekend@h@sted several other guest stars,

from 9-month-old Asahd Tuck Khaled, who was praised during dad DJ Khaled’s hit-heavy set, to ABAP Ferg, @
\v‘ho dropped by for “New Level” and “Work” during Lil Yachty’s mosh pit-friendly performance. Off€fage

fliendships were just as abundant: Rising pop artists Phoebe Ryan and Bea Miller danced together during

Gucci Mane’s Saturday set, while on Sunday, Tinashe caught Demi Lovato’s performance from the side of the

stage. As Billboard president John Amato said, with festival attendance reaching nearly 30,000, the 2017 edition

“proved to be the party of the summer.” ~LYNDSEY HAVENS

FAY W ) - § -‘ an j ' 1
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Balvin (center) performed
toasold-outamphitheater
during Major Lazer’s
headlining set on Aug. 20
toclose out the second and
fin%dayofthe Billboard
Hot'100 Music Festival.

1Playboi Cartihitthe stage on Aug. 20 just after the
sunwentdown at Jones Beach.2Khaled and son Asahd
walked around backstage followingthe DJ’s high-energy
showcase on Aug. 20. Though the artist showed up nearly
30 minutes late, the crowd erupted in cheers when Asahd
was rolled to the main stage in his stroller, signaling that
the show was finally about to start. It was amazing,”
Khaled latertold Billboard.”It’s afamily event, family fun.”
3Tinashe danced herway through her performanceon
Aug. 19 before ending with the powertrio of hits "AllHands
onDeck,”"Flame”and "2 On.” 4 Singer-actress Bella
Thorne and actor Charlie DePew were spotted inthe crowd
duringblackbear’sseton Aug. 19. The following day,
Thorne returned to the festivalforacameo during Young
Thug’s performance, forwhichshe danced ina mesh skirt
to his track "Best Friend.” 5 Young Thug performed right
before competing headlining sets from MajorLazer onthe
mainstage and Waka Flocka Flame onthe Beach Stage on
Aug.20. 6 Millerjumped offstage and held hands withafan
during herafternoonsetonAug. 19.
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7 DAYS onthe SCENE

HOT 100 MUSIC FESTIVAL

PHOTOGRAFPHED BY AARON RICHTER
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1From left: Graham, Sydney and Noah Sierota of Echosmithon
Aug. 20. Later, Sydney joined Zedd for a remix of the band’s hit,
“Cool Kids.” 2Major Lazer's Diploand Camila Cabello backstage
on Aug.20. "[Ontour],itfeelslike every night |'ve had to win over
acrowd and earnthe applause,” Cabello told Billboard after her
performance. "[Today] was cool, because there were alot of my
hardcore fans there. They knew the words to songs that weren't
evenoutyet.” 3Big Sean ended his headlining seton Aug. 19 with
his most recent hit, “Bounce Back.” 4 Lil Yachty was all smiles after
his seton Aug. 20.5 Zedd popped backstage moments before
hitting the stage on Aug. 19.6 Tinasheon Aug. 19.7 D) Khaled on
Aug.20.8Phoebe Ryanon Aug. 19, afterayoungfan had runupto
hug her. "Thattook me very much by surprise,” she said. 9 Waka
FlockaFlame on Aug. 20. 10 Marshmello, who arrived at the
festivalinacop car, on Aug. 20.
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PCH FiLMS

was’one of a kind. Rest in peace brother.
" We're gonna miss you.

\ \' James Keach, Director/Producer, “Glen Campbell...I'll Be Me"
|
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THE PULSE
OF MUSIC
RIGHT NOW

ARVISTS MANAGEMENT

AT EXCLUSIVE

From left: PrettyMuch's Zion

Kuwonu, Nick Mara, Brandon

PrettyMuch and Why Don’t We are ushering in the next pop wave, with songs and B o, Austin Portarand

dance moves designed for teens and parents. Is a Hot 100 takeover imminent? Edwin Honoret photographed
Aug.14atE.P.&L.P.inLos

- 1 - - - = o E Ea Angeles. Visit Billboard.com to
BY STEVEN ). HOROWITZ « PHOTOGRAPHED BY ERIC MICHAEL ROY learn more about each member.

FRESH

NG 8Y TASHA BI

GROOM
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the beat

DURING ITS FIRST TELEVISED PERFORMANCE
at the Teen Choice Awards on Aug. 13, PrettyMuch
made a convincing case to lead the next boy band
wave. Clad in casual streetwear and exhibiting
boyish charm, the quintet glided across the stage
in sync, hitting choreographed dance moves to its
debut single, “Would You Mind.” The rhythmic
pop track wouldn’t sound out of place on an early
New Kids on the Block album; meanwhile,

the homemade signs and excited shrieks from
the crowd of teenage girls recalled the fandom
captured in the Backstreet Boys’ classic “1 Want
It That Way” music video.

“The world’s ready for another boy band,”
declares PrettyMuch’s Edwin Honoret a few days
after the performance, relaxing on the rooftop of
Los Angeles restaurant E.P. & L.P. next to fellow
members Austin Porter, Zion Kuwonu, Nick
Mara and Brandon Arreaga. At a moment
when solo male artists like Justin Bieber, Shawn
Mendes and Ed Sheeran are ruling the charts, the
late-teens members of PrettyMuch — assembled
from across North America, from Ottawa, Ontario,
to Corinth, Texas —are hoping that a group
mentality works in their favor. “Think about the
teen girl,” Arreaga chimes in. “What’s better than
one guy who can sing and dance? Five guys!”

That vocals-plus-choreography combination
hasn’t been seen in mainstream pop since the turn
of the millennium, when’N Sync and Backstreet
Boys would shimmy toward 1 million-plus albums
sold in their first weeks of release. One Direction,
which debuted in 2011,

remains one of the best-selling 66 ’g oS sound feels
freshto the kids,
because they
weren’'t around
during thattime.”

acts of this decade, but did
so with a more rock-based
sound and rejection of stylized
dance moves. Following the
announcement of 1D’s hiatus
in early 2016, however, a
gap hasopened in the pop
landscape for new boy bands
to fill —and groups like
PrettyMuch, L.A.-based quintet Why Don’t We
and Latin group CNCO are each hoping to capitalize
with a vintage aesthetic.

“My idea was to go back to different grooves
that aren’t on the radio,” says producer-songwriter
Savan Kotecha (Ariana Grande, Maroon 5),

who is executive-producing PrettyMuch’s Columbia
debut. A hip-hop-influenced follow-up to “Would
You Mind” boasts a French Montana guest spot;
another retro-leaning song features a writing credit
from Sheeran. “A throwback '90s sound feels fresh
to the kids,” adds Kotecha, “because they weren’t
around during that time. But to the parents, it’s like,
‘Wait, used to listen to that; I like that.” ”

Of course, this concept isn’t entirely new.
Boy bands have sprouted up every half-
decade or so since the rise of groups like
New Kids on the Block and Boyz Il Men in
the early '90s. Because a majority of their
fan bases consist of young teens who often
outgrow their sound, boy bands tend to
reach astronomic heights, own the spotlight
for a compressed period, burn out and move
on to other endeavors (as the members of
One Direction are currently doing).

During the past year, different factions
have prepared for the next generation.
PrettyMuch assembled with oversight
from Simon Cowell (who signed 1D to
his Syco imprint in 2011) and former Syco
president Sonny Takhar; Why Don’t We
formed in 2016 and is backed by former
AEG Live CEO Randy Phillips, partner
David Loeffler and Atlantic Records
chairman/CEOQO Craig Kallman; and CNCO came
together in December 2015 on reality competi-
tion La Banda, which was created by Cowell and
produced by Ricky Martin.

“The One Direction era was
over, and it was time for the
next wave,” says Phillips. “And
I'wanted to be on top of that.”

Why Don’t We —which
consists of Jonah Marais,
Corbyn Besson, Daniel
Seavey, Jack Avery and
Zach Herron, all solo artists
before linking up —embody
a boy band for the vlogger
generation, regularly posting videos from the studio
and of recorded mashups. YouTube star Logan
Paul featured the act on his single “Help Me Help
You”; the clip has garnered over 100 million views.

“If you're just constantly dropping content,
the fans love it,” says the group’s Besson. Thus

far, Why Don’t We has taken a more-is-more
approach to proper releases, with three EPs in the
past nine months (the most recent, Wiy Don’t We
Just, peaked at No. 2 on Billboard’s Heatseekers
chart). Kallman adds, “When an artist delivers a
consistent reveal of who they are, that has its own
magnetic appeal.”

From left: Why Don’t We's Seavey, Besson, Marais, Herron and Avery.
ThelL.A.-basedact has 1.5 million Instagram followers.

Although none of these groups are heard on
top 40 radio in the United States, their respective
journeys to mainstream success have been steady.
With “Would You Mind,” PrettyMuch earned
840,000 on-demand streams since July, according
to Nielsen Music, while Why Don’t We recently
wrapped its first U.S. headlining tour. And CNCO’s
debut album, Primera Cita, debuted at No. 1 on the
Top Latin Albums chart in 2016; single “Reggaetdn
Lento (Bailemos)” became a Spanish-language
smash with over 1 billion YouTube views. The Sony
Latin group has yet to hit the Billboard Hot 100,
but recently joined forces with U.K. girl group
Little Mix for a “Reggaeton Lento” remix.

The boy band industry can be competitive —
five years ago, One Direction battled The Wanted
for pop supremacy — but none of these new
groups seem anxious to establish dominance.
“The world’s big enough for two boy bands!”
exclaims PrettyMuch’s Arreaga. “We have our
own little lane, and we’re going to cruise.” ©

BACKSTORY

JOSH AND MARK’S EXCELLENT ADVENTURE

How did Mark Ronson, famed for working with Bruno Mars and Amy Winehouse, helm Queens of the Stone Age's
new hard-rock opus, Villains? The producer and QOTSA frontman Josh Homme break down their bromance

RONSON’S A QOTSA SUPERFAN

LADY GAGA GREASED THE WHEELS

Homme (left)
and Ronson

The “Uptown Funk!” producer has asigned
poster of the group in his London studio; his
innate understanding of what he calls “my
favorite rock band of this era”
made him want to push the
act into new territory. “It's

odd to produce a band you
grew up on,” says Ronson, 41.
“[But] as a fan, you know what
afan wants to hear.”

{out Aug. 25) goes partly to the pop
star, who brought in both artists
for 2016's Joanne. Homme, 44, was
impressed with Ronson: “l gotto

Gaga's world,” he says. “He's a good
communicator who's not afraid to
say [something] youdon't likein a
way that's not being a dick.”

Vilfains artwork

Credit for the uptempo sound of Vilfains

watch him immerse himselfin Lady

ADDED BONUS: PISSING PEOPLE OFF
For Homme, part of the allure of recruiting
Ronson to his Pink Duck studio in Los Angeles
and recording songs like the hand clap-
anchored “The Way You Used To® was
subverting expectations for longtime
listeners. “The excitement of knowing we
were going to mess with people’s heads
i became this dirty little thing,” says Homme.
“l have nointerest in fitting in. | want to fuck
with people atevery stage.” —DANHYMAN
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"Streaming helped drive ‘Despacito’ to
the top of the charts. By registering with
SoundExchange, artists can ensure they
get paid when their songs are played on

digital radio. -LUIS FONSI

SoundExchange Member since 2007

&=

soundexchange




CHART
BREAKER |

DISCOVERING NEW TALENT SINCE 1894(!]

Pearce photographed
Aug.15atOIld Glory
in Nashville. Foran
exclusive video of
Pearce discussing her
countryroots,goto
Billboard.com.
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CARLY PEARCE

The Nashville singer-songwriter finally
breaks big with the hit no one believed in

BY ELIAS LEIGHT

PHOTOGRAPHED BY ERIC RYAN ANDERSON

At first, bluegrass
was her thing
Kentucky, where
Pearce grew up,
is an epicenter for
bluegrass as well
as country, so she
became fluentin
both at a young
age. ‘| got asked
o0join a bluegrass
group at [age] 11,”
says Pearce, 27.
“Bluegrass musicians
are unbelievable, so
that's how | learnt
to sing harmaony. |
played an all-boys
prison, every tent
revival you could
think of, churches,
bars — they would
sneak me in.”

She earned her
stripes working at
Dollywood

Pearce traded high
school for home
schooling when she
was 16 so she could
work at the Dolly
Parton-owned theme
park. “l did six shows
aday, fivedaysa
week,” she recalls.
“Wedid everything
fromJune Carter and

The Carter Family to
Patsy Cline to Taylor
Swift. [t was an
intense crash course
on what was to come
in Nashville.”

Labels passed on
her hit single "Every
Little Thing”

“I really didn’t think
it would be the song
that helped to break
me in the industry —
especially notin the
summer,” she says of
her debut smash. ‘|
had plenty of people
passon ‘Every Little
Thing."“ The one
that didn't was Big
Machine, Swift's
label, which signed
Pearcein January.
Seven months later,
the song cracked the
Hot 100.

She swings two
states

It's rare for singers to
move easily between
the contrasting
Nashville and Texas
country scenes, but
Pearce was willing

to duet with Texas'’
Josh Abbott on
“Wasn't That
Drunk”in 2016. It
paid off: The single
gained enough

Texas regional radio
momentum that it
eventually dented the
top 40 on Billboard's
Country Airplay chart.
“When | started out,
[Abbott] was like, Do
not tell people you are
from Nashville,” “ says
Pearce. “But they
embraced me." @
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STYLE

RoclCs Fashion

Godmother

With a single magazine cover, Carine Roitfeld, the influential
French magazine editor and style icon, gives music artists
the industry credibility they need to rule the runways

BY DONNA BULSECO

VER SINCE SHE WAS A
teenager in Paris in the
’70s, Carine Roitfeld
wanted to be arocker: a
female Alice Cooper, Lou Reed
orlggy Pop. But a few things got
in the way, says the former Vogue
Paris editor-in-chief and fashion
icon who has 1.1 million Instagram
followers. For starters, she can’t hold
a tune. “I have an ’orrible voice,”
crows Roitfeld, —dropping the “h”
in a seductively French way, while
checking off qualities that otherwise
hit the mark: “I love black. I line my
big, dark eyeballs with black. I love
fishnets with holes. I love concert
tees —my current one is 1981 Clash.”
She definitely has a rock hairdo —
spiky, sexy and stick straight a la PJ
Harvey on the Stories From the City,
Stories From the Sea cover. Plus, she’s
legendary in the industry, considered
a kind of informal adviser to rock
royalty establishing their fashion
world cred.

“Carine is rock’n’roll all the way,”
says Courtney Love, who met her at
a concert Love did at the Givenchy
atelier in Paris a few years ago. “She
has done an amazing job recognizing
musicians and highlighting their
individuality while capturing their
spirit. Because of her, musicians
feel more comfortable expressing
themselves through fashion.” Says
Roitfeld: “I’'m happy when people

The Weeknd, onthe cover
of Harper's BAZAAR's September
issue, leads the music-driven
fourth annual lcons portfolio.
"He has cool style,” says Roitfeld.

Warwick, Grimes, Travis Scott,
Miranda Lambert, composer-
pianist Ryuichi Sakamoto and, on
the cover, The Weeknd. (The artist
will perform at the Harper’s BAZAAR
Icons Fashion Week party on Sept. 8
at the Plaza Hotel.)

This is the fourth annual Icons
portfolio Roitfeld has done since
leaving Vegue Paris in 2010, with
previous covers all starring musicians:
Kanye West last year, Katy Perry
in2015, Lady Gaga in2014.
“Musicians are the biggest stars,
bigger than actors,” says Roitfeld.
“Designers love the exposure they get
when rackers wear their clothes.”

After wrapping the fall issues of her
own style magazines, CR Fashion Book
and CR Men’s Book (on stands Sept. 7),

“Musicians are the biggest stars,
bigger than actors.” o

say I have a rock’n’roll attitude.
Fashion is about attitude.”

That ’tude served her well for
Harper’s BAZAAR's Icons portfolio,
the 18-page, music-themed feature
in the September issue of the
fashion magazine that came out
Aug. 22 and featured Love, Dionne

Roitfeld talked to Billboard about the
interconnected worlds of fashion and
music, her friendship with West and
why Rihanna rules fashion.

How do you choose the icons?
We start by asking who would be our
dream to be on the cover. I also like

:
&

‘f
/

Roitfeld, wearing
hersignature
black in Cannes
in May, says she’s
a"rock’nroll
grandma.”

to have someone who is comfortable
with fashion. We were happy with
The Weeknd, who loves fashion. He
gave 100 percent of his time and is
open to anything.

How do designers and musicians
inspire one another?

Everyone watches Rihanna,
Beyonceé and Kanye. There is a
constant exchange between music
and clothes on the runway and in
music videos. Someone like Rihanna
wears a dress, and people like it and
want it. She always starts trends:

She launched Vetements, wearing it

before anyone, and is always so open
to a new designer. And she’s been
successful with her Fenty Puma by
Rihanna clothing and shoe line.

What about the gender-fluid
movement in music now, with
artists like Perfume Genius and
Young Thug — has itinfluenced
the fashion world?

Young Thug — we photographed
him two or three years ago for CR
Fashion Book. 1 was intrigued by the
idea of a rapper wearing dresses. |
love how Kurt Cobain would wear
a dress like a girl [on the September
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How does this display
manifestin artists-cum-
style icons like Pharrell
Williams, Beyoncé

and West?

Pharrell is about mixing
prints and shapes, and
having fun elements like
Chanel jewelry and belts
with lots of colorful pieces;
he has a more playful style
than others. Beyoncé has
embraced her femininity,
and during her pregnancy
she was pushing the limits
of it— she was the goddess
of fertility, the queen of
femininity. Kanye is the
ultimate in cool and the
epitome of not trying too
hard — just like his brand.

Roitfeld’s CR Men’s Book,out Sept. 7, features never-before-

seen photos of Prince, shot by Steven Kleinin 1989 at
Paisley Park, onthe coverand the interior feature.

1993 cover of The Face|. But David
Bowie was the first: changing all the
time, even to the end.

Is he one of your favorite artists?
Bowie could do everything: music,
fashion, acting. Bowie is one of my
icons, and yes, my bad English comes
from listening to “Life on Mars” when
I was young. He was fearless, the first
one putting on makeup and coloring
his hair red. He opened the gate for
everyone dressing androgynously.

Which designers have the most
rock attitude?

Rick Owens, always, from his clothes
on the runway to what he and his wife,
Michéle Lamy, wear. Also, Shayne
Oliver from Hood by Air — his clothes
have it, and we all want to see what

he will do with Helmut Lang. [Oliver
isreportedly doing a spring 2018
collection for the label.]

What'’s next for fashion and music?
Hard to say. When I first started
working with musicians, I was
frightened because I didn’t know
them, but they are very lovely people
— but very much individuals. It’s
different than working with other
stars. Maybe it’s because everything
they wear is specific to them, and they
have to project their personality out

to a big audience. When you perform,
you must get confidence from that —
you have a way of walking or acting
that is you alone, unlike an actor, who
is a character. It’s a different head.
Their genius, in part, comes out in the
way they wear clothes.

Isit hard for musicians
like West to cross

over to fashion?

It’s smart what Kanye is doing
with Yeezy. His first show in Paris
was difficult, but he has found his
niche, and now we’re all waiting to
see what comes next. Yeezy is an
important show now.

Black leather pants are a

classic rocker look. What's the
best source?

Lost Art by Jordan Betten in New
York [jordanbetten.com] will do
the measurements and create
couture leather pants for you, male
or female. ©

Above: Roitfeld with Westin Parisin2013."He is
aprofessionalin everything he does,” she says.
Below: Roitfeld with Love (center) and Vogue's
Hamish Bowles at Paris Fashion Week 2015.
“Carine’s been atthe crossroads of merging
musicians withfashion,” says Love.
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‘ITMADE ME FEEL LESS ALONEF’

The War on Drugs’ frontman explains how confronting
mental health issues inspired its biggest album yet

he War on Drugs' 2014
T album, Lost in the Dream,

delivered frontman Adam
Granduclel as anindie rock
star.|talso pushed him to the
brink of a breakdown.

The 38-year-old singer-
songwriter famously crafted
the hourlong tapestry of
Springsteen-inspired
grandiosity and psychedelic
overtures in near seclusion,
dogged by panic attacks and
suffering from depression.

At times, he feared he
would not be able to
tinish the album.

‘| was 35 and not
entirely sure what |

Granduciel worked with a
therapist while making Lost
in the Dream; for A Deeper
Understanding, which was
written during a year-and-a-
half period between New York
and Los Angeles, he found
balance with a structured
schedule. Between recording
sessions, he would root for
the Philadelphia Eagles, check
out local jazz bands in the
Philly area and spend time

with his girlfriend, actress
Krysten Ritter. Mostly,
committing to his
music has helped
Granduciel find
peace; he expects to

was doing — life in Grandaciel write new material
general was undefined “f:{ﬂand during the band's
itter

for me,” says the
Massachusetts native. Yet Lost
in the Dream was hailed as an
instant classic upon release,
spending 18 weeks on the
Billboard 200 and topping
many year-end critics’ lists in
2014. The album brought The
War on Drugs to Coachella’s
main stage, and to Atlantic
Records, which will release

the band’s major-label debut,
A Deeper Understanding, on
Aug. 25.

As his group’s most
anticipated album to date
approaches, Granduciel
asserts he's in a better space
emotionally — partly because
he has opened up about his
mental health. “The more
| talked about it, the more
people wanted to talk about it
too,” he says, “and it made me
feel less alone.”

international fall tour.

The sprawling, classic
rock-inspired album is
highlighted by the twinkling
synth-rock single “Holding
On" — the group’s first to crack
the top five of Billboard's Adult
Alternative Songs chart. In its
music video, The Wire alum
Frankle Falson plays a world-
weary old man whose spirits
are lifted by a series of small-
town interactions, the last {and
most lasting) with Granduciel.

The video's concept came
from Ritter, and the spotlight-
shy Granduciel welcomed
the acting opportunity. “It
felt humble in its message,”
he says of the clip. “Everyone
has shit in their life and times
they go through that are not
the most pleasant. But you
put your head down and you
go to work.” —CHRIS PAYNE

——————————————
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FLASHBACK

Britney, booze and brawls made MTV's 2007 Video Music Awards one of its

most memorable. A decade later, some of the key insiders recount the madness

BY GIL KAUFMAN

FTER PING-PONGING BETWEEN NEW YORK

and Los Angeles for years, MTV rolled the

dice on Sept. 7, 2007, by broadcasting its

Video Music Awards live from Las Vegas. The
format-shattering night included Justin Timberlake, Fall
Out Boy and Kanye West performing within confined
hotel suites; a mid-show fracas between Kid Rock and
Tommy Lee; and Britney Spears’ clunky “comeback”
performance. With the VMAs taking place in L.A. on
Aug. 27 this year, we look back on the five most defining
moments from the Vegas bash 10 years ago.

BRITNEY BOTCHES HER COMEBACK The
endlessly hyped return of Spears — a VMAs staple since
her “Oops!... 1 Did It Again” days —opened the show. The
combination of clear lip-syncing and woozy choreography
during “Gimme More” was another low point in the midst
of Brit’s mid-’00s breakdown. “She definitely wasn’t
ready,” says MTV red-carpet host Sway Calloway. Adds
former MTV News senior writer James Montgomery,
“It seemed like she didn’t rehearse at all ... a lot of us were
surprised by how ill-prepared and hazy she was.”

ROCKERS THROW BLOWS Métley Criie’s Lee got
into a fist fight with Rock in the audience during Alicia
Keys’ performance. Calloway alleges it was sparked by

their histories with Lee’s ex, Pamela Anderson, who
attended with Rock: “Tommy went over to them, and it
escalated pretty fast.”

KANYE AND 50°S BAD BLOOD Leading up to the
same-day release of West’s Graduation and 50 Cent’s
Curtis in September 2007, the two MCs went head-to-
head (literally) during the telecast. “They had them
square up against each other like boxers,” recalls
Calloway. “Kanye got on his tippy-toes [to match 50’s
height] and said, ‘What’s up?’ The crowd went crazy.”

WINEHOUSE’S BIG UPSET While Amy Winehouse
cleaned up at the 2008 Grammys, she lost the VMA to
Gym Class Heroes for best new artist. “It was the first
award they ever won,” says Fall Out Boy’s Pete Wentz

of GCH, which was signed to his Decaydance label at the
time. “It meant a fuck-ton to [singer] Travie [McCoy]. He
didn’t give a speech. He just took a drink and stood there.”

RIHANNA REIGNS The night ended with a 19-year-old
Rihanna’s shocking victory over Beyoncé, Timberlake,
West and Winehouse for video of the year for her summer
smash “Umbrella.” “I don’t know if this was an upset

so much as a sign that something was coming,” says
Calloway. “It showed it was a year of change.” ©

ASK THE STARS

What are you looking forward

tomost at the 2017 MTV
Video Music Awards?

Post Malone “Nc better
way to end the summer than
this year's VMAs. Loaking
farward to getting weird.”

Kygo “Super excited about
this year's show, and even
mare excited about my
nomination for ‘It Ain't Me’

[with Selena Gomez].”

Saint Motel’s A/J Jackson “I'm

maost excited to see if anyone shows

up wearing the same outfit as the

VMA Award itself That'd be dope.”

Fitz& The Tantrums’ Noelle
Scaggs ‘| am really looking forward
to Harry Styles’ shirt chaoice.”

Sigrid “I'll be watching from
my camputer. Watching live
perfarmances is probably
my biggest habby.”

—ROB LEDONNE
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Outspoken, party-positive tour mates Halsey and Charli XCX rep for a vibrant season promising
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big streaming moves and music from Foo Fighters, Ty Dolla $ign and... SpongeBob SquarePants?



“We wanttosee eachother
win,” says Halsey (pictured),

photographed with Charli XCX

on Aug.6at CatalystRanchin
Chicago. Styling by Maeve Reilly.

This page and previous spread:

Halsey wears a Véronique Leroy
jumpsuit, Schutz shoes and Lana
Jewelry.Charliwears a Véronique

Leroytopand Lana Jewelry.
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By Brooke Mazurek « Photographed by David Needleman

IDWAY THROUGH DINNER

and round two of drinks at Soho

House Chicago, Halsey suddenly
has to pee —but she doesn’t want to stop
talking. From the moment she and Charli
XCX sat down together, they’ve been sling-
ing around ideas about everything from
sexism in media to John Mayer’s “comedic
genius” at a pace so exhilaratingly kinetic,
there isn’t ever a good time to press pause.

“Should we just keep this going and talk
in the bathroom?” Halsey, 22, suggests.

“Alright, let’s go do a girl pee,” Charli, 25,
declares half-sarcastically.

So away we go.

Hours earlier, the two were singing the
1996 Spice Girls anthem “Wannabe” to
tens of thousands of fans during Charli’s set
at Lollapalooza — a surprise performance
that teased Halsey’s 30-date fall arena tour
of North America, which Charli will be
opening. Joining them: Canadian singer-
rapper-songwriter PartyNextDoor —whose
name, it turns out, sort of sums up Halsey
and Charli’s friendship. Both women love
to party, and they live on the same street.
Before Charli bought her $2.8 million,
Tudor-style abode high in the Hollywood
Hills, she scoped out the $2.2 million
modernist home that Halsey eventually
purchased. It’s a coincidence that came to
light in March, when Halsey threw a last-
minute birthday bash for producer Benny
Blanco that Charli attended, and the police
ultimately shut down.

“I'd just gotten the keys to the house — it
didn’t even have furniture,” Halsey, born
Ashley Frangipane, delightedly recalls.
“Then the power went out.”

“Which I remember well,” Charli, born
Charlotte Aitchison, chimes in. “Because
I was doing something bad that I can’t
elaborate on and was massively bummed
when the music stopped.”

They have had plenty to celebrate
lately. Halsey’s second album, Hapeless
Fountain Kingdom, debuted at No.10n
the Billboard 200 in June, and she scored
her biggest solo hit with “Now or Never,”

which reached No. 17 on the Hot 100 last
month. Though the New Jersey native first
found mega fame as a featured artist on
The Chainsmokers’ 2016 juggernaut No. 1
hit, “Closer,” she has established herself
as pop’s most progressive star, outspokenly
“bisexual, biracial and bipolar.” In her
recent single, “Strangers,” Halsey duets
with Fifth Harmony’s Lauren Jauregui
about a doomed romance that happens to
be between two women. “The dualities of
my personality are kind of ironic, because
I'm a Libra, [the zodiac sign] obsessed with
balance,” she explains.

“Charli’s soul,” on the other hand, “is
old as fuck,” says Halsey, alluding to the
counsel Charli has brought to many other
(often female) pop stars behind the scenes.
In addition to her own No. 8 Hot 100 hit,
2014’s “Boom Clap,” Charli, who grew up in
a suburb outside London, has written songs
for artists including Selena Gomez, Iggy
Azalea and Blondie. Last month, she flipped
gender stereotypes in the viral music video
(31 million views and counting) she directed
for her critically acclaimed newest single,
“Boys,” in which she cheekily objectifies a
diverse group of her famous straight and gay
male friends, including Diplo, Joey Bada$$
and diver Tom Daley.

“The polished pop-star thing is kind of
dead,” says Charli, acknowledging the way
in which both her and Halsey’s unfiltered
attitude have helped transform the
expectations surrounding women in their
genre. Tonight, as usual, they’re impossibly
cool — Charli in a leather jacket, her curls
gathered into an off-kilter ponytail; Halsey
in a black bustier top, her violet pixie cut
perfectly tousled — but also exude the kind
of raw personality that Spice Girls-era pop
stars arguably could not.

“Part of our brand is ‘hot mess,’ ” says
Halsey. “Being authentic. ‘Yeah, it's § a.m.,
and I'm wasted and I'm fucking doing that.’
So if Ilook like shit on a certain day...”

“It’s my brand!” exclaims Charli.

“Exactiy.” Halsey sighs. “OK, I'm
drunk now.”

Is there anything you're not looking
forward to on the tour?

I'm scared, because I've been
sober on every tour I've ever done. And I'm
not going to be with Charli there.
CHARLI XCX That’s pro, though.

I'm neurotic. I had a really bad
experience. We did Madison Square
Garden and it was a sold-out show, the
biggest of my career, and three songs in,
everything stopped: tracks, lights, video.
Everything failed, because there was one
wire unplugged.

CHARLI (Laughs.) It's always one.

If I was fucked up when
that happened, I don’t know what 1
would’ve done.

Aside from champagne, how will you
be filling your time on the road?
CHARLI We want to start a rollerblading
squad where we all learn to skate around
the arenas every day. We're going to get the
full outfit: kneepads, elbow pads.

And then one night we’re going to
blade onstage, like Blades ¢ fGlos y.
CHARLI I'll be holding you up by the crotch.
(Holds arms up.)

How do you cope with your bipolar
disorder while touring, Halsey?

Ummm, I don’t. Sometimes I'm
just really depressed, and that’s the reality
of it. But having a creative outlet for
anyone with a mental illness is your best
bet. I'm writing my third album on tour, so
Benny and Cashmere Cat are coming, too.
CHARLI Can I write with you?

Yes! When you're writing, how
do you decide which songs to keep
for yourself?
CHARLI If I can see a music video with
the song as it’s written, then I feel more
attached to it. I was recently doing
sessions with Camila Cabello, and she’s
amazing. I had known her as part of Fifth
Harmony, which was put together on a
TV show, so I was wrongly skeptical about
how much she would write. She just blew
me away.

1did a song [“Strangers”] with
Lauren Jauregui from Fifth Harmony. She’s
fucking dope.
CHARLI I see her at parties all the time, and
I'm like, “You’re a bad bitch!”

There's a skepticism about artists who
come from reality TV.

There’s a skepticism behind

female artists in general. From when I first
started, I wrote [my music].
CHARLI And people were like, “Oh, who
wrote your songs?” There’s so much doubt,
especially with being a pop star and being
afemale. Taylor Swift, amazing songwriter.
Katy Perry, amazing songwriter. Lady
Gaga, amnazing songwriter.

People want to discount them.
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At the same time, there’s a lot of
momentum behind women right now
— they’re championing one another.
CHARLI I feel there’s a generally unspoken
consensus among artists right now that it’s
not cool to be competitive or fighting. It’s
really about friendship and collaboration.
And that sounds so fucking cheesy, but...

HALSEY & CHARLI’S
‘BADASS’ FALL PICKS

The little downtime the duo gets on tour will be spent
bumping (and reading about) some favorite artists

02.

“I cannot stop listening”
to SZA’s debut album,
Control, says Halsey. “It’s
so human, so honest.

It’s about time she had
her moment."” Adds Charli:
"Ugh, it is so good!”

“Everything Rostam
touches sounds so next
level,” says Charli.
“His album Half-Light is
going to be amazing. He
is a genius and a really
special person.”

e —
Halsey's looking
forward to Visions
of a Life, the second
album from Wolf Alice:
“They're a brilliant
alternative rock
band with a female
fronting them."”

“I can't wait to hear
Camila Cabello’s full
album,” says Charli.
“I'm super proud of the couple
songs we've done together. 3

She's a great writer — and 4 -4
A '! ‘i
j"

she suggested pajama
06. & 07.

day in the studio.”
Charli wants to read
“badass” former Hole

4 ‘
} |
- 4
|

1

drummer Patty Schemel's

memoir, Hit So Hard. On
Halsey's reading list?
2 Stephen Davis’' Stevie Nicks
(pictured) biography,
Gold Dust Woman.
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No, it doesn’t. It sounds real.
Charli, how do you stop the socially
internalized female competitiveness from
getting in your head?

CHARLI That’s not in my nature. I feel like

I have this reputation in the industry of
being this weird outsider who stumbled in
and is like, “Hey guys!” And it’s never been
in my nature to fight with girls.

The only person I've ever punched
in the face was a dude.

CHARLI Same, and it was a bad punch.

Mine was good. In high school, 1
fainted in biology once, and this kid came
up to me in the hallway. (Says his name.)
CHARLI Oh my God, it’s on record: (Repeats
the namne). We got you.

Y He was captain of [an athletic]
team, and he was like, “Ugh, I'm Ashley
Frangipane, and I fainted in biology. I'm
such a slut.” And 1 was like, “Say it again,
and I'll punch you in the face.” And he was
like, “You heard me.”

CHARLI And you did it!

I'rocked him. I almost broke his
nose. We were in the principal’s office, and
I felt so bad afterward. Could not be a hard
bitch for more than 10 seconds. I'm really
apacifist.

Growing up, did you have mostly girl
friends or guy friends?
CHARLI Girls and guys.

Mostly guys. I was gay, and 1
didn’t know it. [I realized it] when I was 16,
working at a sleepaway camp.

CHARLI Like in The Parent Trap?

Literally, yes. I had a fellow female
counselor, a redhead, and we would hook
up every night. We had a cabin of 9-year-
old girls, [but] there was a private room for
the counselors. My parents came to pick
me up after six weeks, and they were like,
“How are you?” And I was like, “Never
been better.”

CHARLI “I'm a new woman.”

My mom was like, “So, what’s up?”
And I said, “My girlfriend...” And my mom,
bless her heart, didn’t miss a beat. She said,
“Where’s she from?” There were so many
different things she could have said in that
moment, and she just went with it.

CHARLI Slay, Mom.

What were you guys like in school?
CHARLI I was a nerd. I have that song
“Break the Rules,” but that was not me.
I was on time every single moring; my
parents were very much about me getting
good grades. But at the same time, when |
was 16, | was putting my music on Myspace
and getting asked to go play these raves in
East London. So on the weekends, | was
staying up until 4 a.m.

I was an AP student, perfect score
on my SATSs, really scholarly. But then 1
would go to Brooklyn at night, take the train
into the city. I skipped my senior prom to
take acid at Sullivan Hall [in Manhattan].
That was also the first time [ ever saw coke. 1

was like, “What are they sniffing?” I felt like
Iwasin Skins.

CHARLI Oh my God, that was me!
Whenever I went to play the raves, I was
like, “I'm in Skins.”

7 But I think being the wallflower
benefits us as artists now — we know when
to be the life of the party and when to step
back. I feel like you're always the life of the
party, though.

CHARLI Give me a house party any day, but
onred carpets and those kind of events, 1
just freak out.

I'm garbage at red carpets.

People are so critical. And tabloids

are always looking for “nip slips.”
That’s the only thing they

write about.

CHARLI “Halsey puts on a leggy display.”

Halsey, is there anything you wish you
hadn’t been so open about?

I'wish I hadn’t spoken about
having a miscarriage. Afterward, people
started spamming me with photos of
baby body parts and being like, “Halsey’s
baby.” I had a miscarriage — it happens
to thousands of women every day. The
shittiest part was, people by and large
weren't like, “That’s really terrible” —
everyone was like, “Who’s the father?”
CHARLI But that’s just the press. I'm
sure when it came to actual fans hearing
that, it struck a chord. And that’s the
important part.

Weirdly enough, I think it also
woman-ized me. I think everyone saw me
as a kid before that.

You started your career at 18. Chatli,
you started putting out music when
you were 14.

I'm a late bloomer.

CHARLI (To Halsey) Oh, you're so old. |
think age isn’t really a thing in [music],
which is kind of nice. [Though] there is
still this stigma in the media, the idea that
there’s an appropriate age to be a pop star.

Katy [Perry] is a really good friend
of mine, and I hate the way people are
treating her right now. She’s evolving into a
new era. As artists, we portray characters,
and we deserve the right to outgrow
those characters and become new ones.
There’s also an expectation that we be
exceptionally politically correct. And we all
did shit in 2008 that we regret.

CHARLI Only Rihanna has no regrets.

She’s perfect. Who do you think you would
have been like if you were a star in the ’70s,
before social media?

Stevie Nicks. I would have pushed
the sexual limit — that’s just my nature.
Like I was saying to you in our photo shoot:
“I'want to be naked!”

CHARLI She was like, “Is my butt out?” And
I'was like, “No.”

And 1 was like, “I want it out.” But

I think I would have been less likable, less
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“It's easy to get swept up
infame and blah, blah,
blah, butl wanttobe
around people whoare
genuinely cooland want
to have agoodtime.”
Charliwearsa3.1Phillip
Limsuitand Giuseppe
Zanottishoes.
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popular [in the '70s].

Halsey wears a Versace

CHARLI See, I don’t know. Back then, you topand Lana Jewelry.
could get away with so much more. You Charli wechaihiEs

s . .. pajamas and Alessandra
weren’t being scrutinized for every tweet. Rich jewei?y/Watchthe

episode of How it Went

How has the past year of politics ﬂ;’:";:;g”;;:‘:ﬂ:;"izf
affected both of you? Billboard.com.
CHARLI [ never got into music to be a role
model or held responsible for anything. But
I'm proud to be fighting for LGBT rights
and discussing feminism and the political
landscape at the moment. There’s so much
more of a direct connection between artists
and fans now.

Y It’s cool that they demand that
of us — wokeness. There’s no curtain
anymore, it’s not 1999. But I think pop
culture in general is a really competitive
space for females. If there’s anything 1
want to ensure, it’s that we’re both helping
each other win.

Who is the most unexpected person
you've bonded with in your career?
¢ I met John Mayer at a bar.

We're like platonic mates now. If I think

something is funny, I run it by him first,
because he’s a comedic genius. He'll tell
me if it’s funny, but he’ll tell me if it’s not.
I started answering people on Twitter by
their first names. Someone will be like,
“Halsey fucking sucks,” and I'll be like,
“Stacy, wow, calm down.” He loved that.
CHARLI I'm going to use that.

But I think the weirdest
relationship is with Jared Leto. He's
stupidly smart. We met at Coachella. |
direct my own videos, and I've learned so
much from him about directing and acting.
CHARLI You act? Dahhhling.

I have a movie coming out next
year — I can’t talk about it.

Chatli, you tweeted on your birthday
that you're planning what your coffin
will look like. What's it going to be?
CHARLI [ want a pink marble coffin and
pink rose petals to fall from the sky whilst I
get carried down the aisle. And then I want
LMFAO's “Sexy and I Know It” to play.

SEY Iwant Leonardo DiCaprio,
wearing a Hawaiian shirt like in Romeo +
Juliet, to speak. And I want to die in some
crazy way — like skydiving.

CHARLI Have you ever done skydiving?

¢ You want to do it with me? Say yes!
CHARLI No. I'll push you out the plane. But
I'm not fucking jumping with you.

Maybe there’s an easier way to bond.
Y I've always had this dream of
starting a band called Expensive Juice.
CHARLI I have a dream of starting a band
called The Tampon Girls.
Y I'min!
CHARLI Cancel your tour. We're doing this.
PartyNextDoor: You're off unless
you want to be in the band.
CHARLI He can be a Tampon Girl.
(Both laugh.) ©
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a keep on making musi
2-year-old daughter Jaily
k the vulgarit)!m de ly having
that example now,” | .He's
panding his brand, g record
abel The Movement wit er including
MadeinTYO and 24hrs. For now, BH3 marks
a turning paint. “I've been making music for
fucking years,an‘n ‘Work From Home' is
my biggest song?“ he says. ‘It s a great song.
But | feel like I've made other, better songs that
didn't blow to the top. Keep on going, and it’ll
happen for me.” ~STEVEN J. HORQM

goes all

With years of steadily charting solo joints and a
major pop feature under his belt, plus an adventurous new
album coming, "There’s no ceiling for the Dolla”

WorldRadioHistory



1.
WHO WILL BREAK OUT?

mean more than what’'s picked

ON

HOW TO
RESIST
THIS FALL

“The world ain’t
going to fix itself,”
says Chuck D (left)
of Prophets of Rage,
the supergroup
(with members of
Public Enemy, Rage )
Against the Machine Z'::;::,ﬂ::ﬂ:::i
and Cypress Hill) 1966, whenthey
whose self-titled :'::::‘:It:::;_ |
debutisout Sept. 15. -4
With bandmate /' < o
Tom Morello, he / T
fomMorelore. 10. ART GARFUNKEL DIGS DEEP (/)&
political action. In an excerpt from his forthcoming memoir What /s It All but Luminous:
Notes From an Underground Man (Knopf, Sept. 26), the singer recalls f‘)\ % //'
when he met Rhymin’ Simon — and they discovered rock’'n’roll

s )
38 — -

$ As I entered Parsons Junior High for life. It was rhythm and blues. It
& “Homeland Security has where the tough kids were, Paul Simon  was black. It was from New Orleans, )
. pretty much endorsed became my one and only friend. We Chicago, Philadelphia. It was dirty
:  feartokeeppeople saw each other’s uniqueness. We music (read “sexual”). One night Alan
in ane place,” says smoked our first cigarettes. We had Freed called it “rock’n’roll.” Hip was 12
f  ChuckD Getadamn d from all other kids. And born for me. Chuck B L 1
: passport” and travel. retreated from all other kids. And we orq or me. Chuck Berry, ]errz ee WHAT WE KNOW
¢ laughed.. I opened my school desk Lewis. Bobby Freeman asked, “Do ABOUT PINK
g = one day in 1954 and saw a note from you wanna dance, squeeze and hug
£ < Ira Green to a friend: “Listen me all through the night?” RAISE YOUR GLASS Five years after
g to the radio tonight, I have a and you knew she did. The Truth About Love topped the
Sty dedication to you.” I became Iwas captured. So was piitboard 200 and spauned three
i you. p ) top 10 Billboard Hot 100 hits,
£ Read and watch the aware that Alan Freed had Paul. We followed WINS Pink will release Beautiful Trauma
opposition. "Don’t just taken this subversive music radio. Paul bought a guitar. on Oct. 13. Since 2012, she has
: pick anews channel from Cleveland to New York We used my father’s wire collaborated with folk singer

. . . ; Dallas Green on You+Me, duetted
City. He read dedications tape recorder, then Paul’s with Kenny Chesney and had a second

from teenage lovers before Webcor tape machine. child. POLITICAL POP Ed Sheeran’s
playing “Earth Angel,” “Sincerely.” Holding rehearsals in our basements, “Shape of You” co-writers Steve
When he played Little Richard’s “Long  we were little perfectionists. We put Mac and Johnny McDaid worked on the

) . . . Max Martin-produced lead single
Tall Sally,” he left the studiomicopen  sound on sound (stacking two layers “What About Us,” which Plnk paired

that confirms your
prejudices,” says Morello,
aformer senator’s aide.

]
&
=
g
£
%
5

enough to hear him pounding a stack of our singing). With the courage to with a resistance fist on Instagram
of telephone books to the backbeat. listen and cringe about how not right and called “the start of us waking
: : P ." With co-writers Greg Kurstin
" This wasno [1 DJ| Martin Block. it was yet, we began to record. . N ‘
Garbage on the lawn swasno [1940s DJ] o¢ wasyet, we began toreco Shellback, Julia Michaels and Jack
doesn‘t walk itself to Maybe I was in the land of payola, Antonoff onboard, expect a slew of
the trash,” says Chuck of “back alley enterprise” and pill- From What Is It All but Luminous: empowering pop anthems. THE TRUTH
D._O;gzmze Wl'th like- head disc jockeying, but what I felt Notes From an Underground Man ABOUTPINK... “Verse after verse
minde eople: . - / 1 1 ’
. peop was that Alan Freed loved us kids to Ly Art Gai funkel. Copyright 2017 Art was ineredible t says busbee of a
“You can think globally X - - o piano ballad he wrote with P!nk.
but act locally.” dance, romance, and fall in love, and Gai funkel. Excerpted Ly permission ¢f “Tt was like throwing logs on that
"REBECCA MILZOFF the music would send us. It sent me Art Gai funkel. creative spark.” JOE LYNCH

@ s @

=
®
2
&
¥
s
E
2
H
5
13
H
£
£
a
E
z
z
2
¢
2
p
g
&
<
=
&
g
5
H
z
z

Katy Perry’s Post-prison, Superstar lovebirds J.Lo's October ‘Tis the season for
Witness Tour kicks Gucci Mane opens Tim McGraw and Faith all-Spanish album pop queens: Miley

off Sept. 19 with up with album Mr. Hill drop their much- leads fall's Cyrus drops Younger
opener Noah Cyrus; Davis (Sept. 15), anticipated duets Latin pack, Now on Sept. 29, Demi
Purity Ring and The Autobiography album in November, including tours Lovato’'s Tell Me
Carly Rae Jepsen of Gucci Mane plus a Showtime from her executive You Love Me arrives
later join the (Sept. 19) and a BET special (Nov. 17) for producer Mare Sept. 29 and Kelly
“imaginative trip reality show with their Soul2Soul World Anthony {(pictured) Clarkson’'s Atlantic
from outer space to fiancee Keyshia Tour {ongoing through Ricardo Arjona and Records debut appears
inner space.” Ka‘oir (Oct. 17). Oct. 27). Luis Fonsi. before the year’s_end.

ILLUSTRATIONS BY PAUL TULLER. STREAMING ILLUSTRATION BY DIEGO PATINO. SEPTEMBER 2, 2017 WWW.BILLBOARD.COM 49




18.
WHO WILL BREAK OUT?

“All signs are pointing to
Trippie Redd. He's got that
new rap-rock-star persona. It
only makes sense that genre
line is just being blurred
now, and I think he's one song
away from breaking out.”
—Joey Bada$$

19.
WHAT WE KNOW
ABOUT FOO FIGHTERS

ROCKING ON The Foos' ninth LP,
Concrete and Gold, comes Sept. 15 —
the latest chapter in a career that
has spanned over two decades and seen
the band grow into an American rock
institution. But the Foos haven't
grown complacent, opting to work with
writer/producer-to-the-stars Greg
Kurstin for the first time.

SIZE MATTERS Bandleader Dave Grohl
has said he wants the record to

feel like “Métorhead’'s version of
Sgt. Pepper” and has teased a special
guest as “probably the biggest pop
star in the world.” Kurstin says Foo
fans will be “pleasantly surprised”
by the album's balance of volume and
variety: “It's loud and aggressive
but also really beautiful at times."
RAISING HIS VOICE For the first time
on an album in over a decade, Grohl
passed the mic to drummer Taylor
Hawkins for one track that Kurstin
calls “one of my favorite moments of
the record.” ANDREW UNTERBERGER

¢

DCL

20. STREAMING GLIMPSES ITS FUTURE

As the industry awaits Spotify’s stock market entry — and the sector itself reaches for the
mainstream consumer — the major players usher in new leadership, products and incentives

IN 2016, STREAMING ACCOUNTED FOR OVER HALF
of U.S. music sales. By the end of 2017, with download
sales continuing to fall, it could be close to two-thirds.
But what this biz’s future looks like —and whether it will
be shaped by music-centric companies like Pandora and
iHeartRadio or digital giants like Apple and Amazon —
depends on what happens in the next few months.

Right now, the paid on-demand business driving
streaming revenue is dominated by Spotify and
Apple, which this summer announced that they have
60 million and 27 million respective subscribers
worldwide. While the RIAA has not released
subscription numbers since April, MusicWatch
analyst Russ Crupnick estimates that, in the States,
there are now between 32 million and 34 million
on-demand music service subscribers. Amazon has
never announced subscriber numbers for Amazon
Music Unlimited, although most analysts now believe
itis, or will soon emerge as, No. 3.

“The question now is, who's going to win the middle,”
says Crupnick. As TIDAL, Pandora, iHeartRadio and

SoundCloud all try to gain traction among more serious
music fans, they must also battle for casual listeners.
“From here on out, every day is hypercritical,” says
Amazon Music director Ryan Redington. “The players
need to establish themselves.”

The fall’s biggest buzz will be around Spotify’s
expected stock market debut, reportedly through
direct listing. Though this probably won’t occur
until early 2018, speculation about Spotify’s success
could stimulate investment that would help smaller
companies in need of cash infusions to keep operating.
Months ago, Spotify started adding video to its
immensely popular Rap Caviar playlist — traditional
clips and artist freestyles — “and that has been really
successful,” says chief content officer Stefan Blom.
“You can expect us to do more of that before the end
of the year.”

In December, Apple will introduce the voice-activated
HomePod speaker. At $350, it’s more expensive than
Amazon’s Echo and, at least initially, will only stream
songs with Apple Music. But Apple is promoting the

23

The Bellas are back:
Pitch Perfect 3
{Dec. 22) reunites
Anna Kendrick, Ester
Dean, Rebel Wilson

and crew with now-pop
star Hailee Steinfeld
for the a cappella
juggernaut's final

24 »

Calling all Animals:

For her first solo
trek in four years,
Kesha invites you
to “boogie” with
her as she takes her
acclaimed Rainbow
on a North American
tour {starting

80 BILLBOARD | SEPTEMBER 2, 2017
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“Got a chance to
start again,” rapped
Macklemore on his
latest single,
“Glorious,” featuring
Skylar Grey; he'll

do just that with his
first solo record

in 12 years, Gemini
1

26

Mega-stars on mega-
tours: JAY-Z's 4:44
kicks off 31 North
American dates on
Oct. 27, Bruno Mars
takes his ongoing
24K Magic show
worldwide, and Lady

Gaga globetrots with
r Jouanne & ats

27

Posthumous dives into
rock god lives: Dylan
Jones' epic oral
history David Bowie:
A Life {Sept. 12) and
Anthony DeCurtis'

Lou Reed: A Life
{Oct. 10), based on
extensive interviews

28

Still spooky

after all these
years? Marilyn
Manson has called
forthcoming 10th
studio album Heaven
Upside Down “the
most thematic and
overcomplicated
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device as better-sounding, and it will allow the company
to compete with Amazon in voice-activated streaming.

Amazon plans to focus on the millions of U.S.
consumers who don’t yet have a streaming subscription
but might have an Amazon Prime membership.
Analysts believe that by the end of the year, over half
of U.S. households will have Prime, which gives the
company a marketing advantage in music. Redington
won’t say when or how, but Amazon plans to
experiment with different prices and services.

Making its own play for a mass audience, Pandora
—which recently sold a 19 percent stake to SiriusXM
and brought in new CEO Roger Lynch — plans to keep
expanding its on-demand subscription service, which
now has 390,000 subscribers (out of the service’s
76 million active monthly users). iHeartRadio has never
disclosed subscriber numbers, but the size of its online
and traditional radio businesses gives it an advantage
as well. TIDAL —which recently hired former Kobalt
Music Group president Richard Sanders, its fourth
CEO in four years —remains focused on exclusives:

It offered JAY-Z’s 4:44 a week before other services,
and it’s still the only place to legally stream Beyoncé’s
Lemonade. And SoundCloud? In August, a last-minute
injection of capital saved it from extinction. The only
sure winner here is the overall music industry, which
expects another year of significant growth as streaming
becomes mainstream. ~ROBERT LEVINE

29 / 30

21.

The king of mellow's
new album, A/ the Light
Above It Too (Sept. 8),
grew out of “being
away from things,
writing ona guitar and
a ukulele that fitsin

my backpack.” Here,
how to relax like he
would this fall.

ON HOW TO C[HILL THIS FALL

By

Surfing in Hawaii,
his home state, "starts
to turn on alittle more

in fall; it's slower, but
you get good waves,”
says Johnson.

@y

“Summer kind of |asts
into fall in California,” he
says. He loves camping
up the coast (especially
in Big Sur) and Yosemite

National Park.

“In our short-attention-
span society, it’s nice
to focus onabook,”

he says. Next up for
him: John Steinbeck’s
EastofEden. —RM.

22. SPONGEBOB TAKES BROADWAY

The highly anticipated SpongeBob SquarePants musical (opening Dec. 4) boasts
a score written by pop and rock stars from David Bowie to T.. Musical supervisor
Tom Kitt, who worked with the artists, explains how their tunes came together

T.1.

Scheming
character Plankton
needed an
energetic song
“that felt like he was
on top of his game,”
says Kitt. "The
world of hip-hop
and T.1. felt perfect.”

DAVID BOWIE
“A huge
SpongeBob fan”
who appeared

in one episode,
Bowie allowed
Nickelodeon

to use his song
“No Control” in
the show.

LADY
ANTEBELLUM
The trio’s "Chop
to the Top” (a
“Rocky moment”
for SpongeBob)
has a "warm,
country-pop feel
— a groove you
wantto sitin.”

31

Big Machine Label
Group’s Nashville
talents go all in:
Thomas Rhett’'s Life
Changes {Sept. 8),
plus debuts from
croon-y trio Midland
{Sept. 22) and up-
and-comer Carly

Oc 3

St. Vincent (aka
Annie Clark) shreds
across Europe and

the United States
{starting Oct. 17) on
her Fear the Future
Tour — and could well
release an album to
go with it before

™

Following up last
year's widely
acclaimed Billboard
200 No. 2 From A Room:
Volume 1, renegade
country rocker Chris
Stapleton looks to
ascend the chart
again with From A

KO0 e 2

What to expect from
Weezer's Pacific
Daydream {(Oct. 27)7
If it’s anything
like lead single
“Mexican Fender,b”
crunchy guitars,
infectious melodies
and vintage Rivers

The ever-chameleonic
Robert Plant keeps
rambling on with
Carry Fire (Oct. 13),
exploring “dramatic
landscapes of

mood, melody and
instrumentation” —
and duetting with

SEPTEMBER 2, 2017 |

STEVEN
TYLER &

JOE PERRY
Tyler sang

the demo for
“Bikini Bottom
Boogie,” a bluesy
rocker Kitt calls
"Aerosmith, right
in front of you.”

THEFLAMING
LIPS

Wayne Coyne
and Co. turned
in afour-minute-
plus “gorgeous
melodic
experimental
demo for the act-
onefinale.

"

CYNDILAUPER
The Kinky Boots
Tony winner
delivered “an
earworm,
but with that
dramatic
quality” fora
rallying moment.
-RM

34

Two years after his
glam-pop-rap-punk
debut, Ratchet,
eccentric charmer
Shamir returns on
a new label (San
Francisco indie
Father/Daughter)
with Revelations

WWW.BILLBOARD.COM 861



WHO WILL BREAK OUT?

“Bad Bunny, one of the
hottest Latin independent
artists, has attracted strong
interest from mainstream artists
and producers. His sound doesn’t
conform to what's on the market.”
—Alexandra Lioutikoff,

executive vp Latin
music, Universal Music
Publishing Group

36.
WHAT WE KNOW
ABOUT TRAVIS SCOTT

TAKING FLIGHT Months after Scott
released his Billboard 200 No. 1
Birds in the Trap Sing McKnight
last year, the Houston rapper’s
fans clamored for a follow-up.
Scott released psychedelic single
“Butterfly Effect” in May. DOUBLE
OR NOTHING This past March, Scott
teased his new album, AstroWorld,
saying it “might be the best music
that I made.” Frequent collaborator
Murda Beatz told Billboard the
project was “going to be fire” and
revealed he had produced “Lo-F1i,”

a snippet Scott dropped on Twitter
from another rumored upcoming
release with Migos’ Quavo. CRUNCH
TIME Could fans see both albums
before 20187 After finishing his leg
on Kendrick Lamar’s DAMN Tour, Scott
tweeted, “ALBUM MODLC”; at an August

club appearance, he said he was about

“to go away in hiding” to complete
both “real soon.”

Tony- and Oscar-
winning composers
Benj Pasek and Justin
Paul (Dear Evan
Hansen, La La Land)
take the big screen
with the Hugh Jackman,
Zac Efron and Zendaya
musical The Greatest
Showman {Dec. 25).

—CARLLAMARRE

37. INDIE BOYS WILL ROCK ON

Forgetall the "rock is dead” chatter: These indie

heroes, from a Vampire Weekend co-founder toa DIY-punk

veteran, will represent for rock’n’roll this season

TED LEO

Hyper-literate,
high-energy
punk since the
‘90s; friend of
Aimee Mann,
with whom
he has recorded

——
HAMILTON THE
ROSTAM LEITHAUSER DEER TICK NATIONAL
Vampire Former Walkmen Rhode Island Brooding,
Weekend frontman with rockers beloved Brooklyn-
keyboardist- six solid LPs, forovera by-way-of-
guitarist- as well asone decade, led by Cincinnati
turned-cool-kid with Rostam: charismatic quartet-turned-
producer (Frank 2016’s /Had a singer- festival
Ocean, Haim, Dream That You songwriter John main-stage
Solange). Were Mine. McCauley. mainstays.

as The Both.

WHAT’S ON DECK

Having
amicably split
from Vampire

Weekend in
January 2016,
he'll release solo
debut Half-Light
on Sept. 15.

Early Half-Light
tunes sound like
left-field art-pop
wizardry. Also:
Rostam looked
super cutein
Charli XCX's
"Boys” video.

The singer
hits the road
for a North
American solo
tour, which will
be bundled with
anew live LP for
ticket buyers.

On Sept. 15,
two self-titled
albums drop:
an acoustic nod
to the band’s
originsand a
garage-rock
romp.

After six
studio albums
{including stone-
cold classics
Alligator and The
Boxer), the new
Sleep Well Beast
arrives Sept. 8.

WHY YOU SHOULD CARE

Gritty and glam,
Leithauser’s
high tenor has
only improved
with age — he’s
one of indie
rock’s most
sublime voices.

Deer Tick’s first
new music since
2013 showcases

generation-
bridging guitar
heroics tailor-

made for big
festival stages.

IN THEIR OWN WORD

Beast |lead single
“The System
Only Dreams in
Total Darkness”
recently became
the band’s first
commercial
radio No. 1.

S

Solo LP The
Hanged Man
comes Sept. 8,
seven years after
the troubadour’s
last Ted Leo &
The Pharmacists
album.

After splitting
with Matador
Records, Leo
Kickstarted The
Hanged Man;
it's his most
experimental
work yet.

An unexpected
influence? "I've
been digging
back into
Shania [Twain],”
he recently
confessed to
Billboard.

“I've got to get
acouplegirls
in the band,”

Leithauser told

Billboard.
"I've been so
dude-y for so
many years.”

Recording

in Memphis,
McCauley has
said, "We were
alittle proud of
ourselves, like,
'Man, | think we

still gotit.””

Frontman Matt
Berninger gets
the band’s “dad
rock” rep: "We
all have kids and
stuff. Rock songs?
No one’s going to
get hurt.”

After a 15-year
break, Shania Twain
restakes her claim to
country-pop’s throne
with Now {Sept. 29);
Shania acolyte
Kelsea Ballerini’'s
sophomore album,
Unapologetically,
comes Nov. 3.

Rock fans, rejoice:
Indie heroes LCD
Soundsystem release
American Dream on

Sept. 1, The Killers
return with Wonderful
Wonderful on Sept. 22,
and Fall Out Boy hits
the road on Sept. 16
before January’s Mania.

Christmas album-
o-rama! Holiday
records for every
kind of fan are
expected: epic pop
{Sia), a cappella
{Pentatonix),
country {Reba
McEntire) and rock
{Cheap Trick).

Expecta personal
record. "I've lived
more in the last
seven years than
in the previous
20," said Leo
recently.

-CHRIS PAYNE

38.

ONHOW TO
REALIZE YOUR
POVENTIAL
THIS FALL

The fast-rising
country star knows
hard work pays

off: On the heels

of her acclaimed,
just-released EP,
Weakness, she'll
release more new
music and tour this
fall. “You're in control
of your own destiny,”
says Price. Here,
afew of her "life
mantras”to adopt.

"There’s alot to be said
for putting your nose to
the grindstone, working
on your craft,” says Price.
"Focus on yourone

true passion.”

o
a2

Building asupport
system is key, especially
now, for women. "We
have to stick together
and bring each other up,”

she says.
5}

"l can’t go out and party
like | used to,” admits
Price. Self-care is her
priority: healthy eating,
exercise "and, honestly,
smoking a lot of weed.”
—R.M.

Taylor Swift

just released the
first single from
her sixth album,
Reputation, out
Nov. 10. Plus:
There are rumors of
imminent new music
from Eminem, Bjork,
Nas and Pusha T.

GROOMING BY BETHANY IOHNSON USING NARS LOUTIKOFF- COURTESY OF UNIVERSAL MUSIC ROSTAM: 10SH GOLEMAN LEITHAUSER: SARA KAUSS DEER TICK: LAURA PARTAIN THE NATIONAL:
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. walk the

After a monster hit, along break and

Wéugaman,
Petricca, Ra“y ]
andMaiman
phqt:ggra p]?ec’g)! |
SamiDrasinon ' {
Aug.7 at Good 144
Times at Davey
Wayne'sinLos
Angeles. Watch
Walk the Moon
discussingits
new music on
Billboard.com.

Fromleft: Walk '«
' the Moon’s 2
—

4 — - -

; L) i =

: ‘ R >
% i astyear, the future of Walk the Moon
: 4 s f@ L—the band known best for its blissed-
b gt 3 out hit “Shut Up and Dance” — looked
AL 4’ fﬁ a’ uncertain.AsummertOLIrV\{aS canceled so
T j that frontman Nicholas Petricca, 30, could

return to his native Cincinnati to help care
for his ailing father, and the quartet took, he
says, ‘some much-needed time to ourselves.”
For Petricca, thatincluded.recovering from
asplitwith “the love of my life” {the woman
who inspired the “shut up and dance with me”
refrain) and from the startling success of a
song that broke the then-record for the longest
reign atop Billboard’s Hot Rock Songs chartin
2015 (27 weeks). “The song got so massive,”
he says. "It was sort of like, ' What do we do
from here?" ”

That November, the quartet reconvened in
an Austin studio. “It was really amazing to feel
like a band again,” says Petricca, whose spiky

WorldRadioHistory

7 ~ theirsinger's breakup, the pop-rock foursome
returns with a refreshed, “epic” new sound

@inces vaelk

bleach-blond hair belies his contemplative
manner. “To get back to where we started. .
boys making noise in a reom.” When his
father passed away the following Febr‘i‘uary,
the band turned the wake into “a jammer,” he
recalls. “The way that painful experience was
alchemized into something fun — thats the
stuff of Walk the Moon.” ]
Today, at a retro-"70s bar in Los A‘ng eles,
Petricca, bassist Kevin Ray, guitarist Eli
Maiman and drummer Sean Wauga;' El
seem rejuvenated, psyched for the October
release of their as-yet-untitlés“ﬂ’wird éibum._
A 2018 tour will follow. “These big moments
necessitated something introspective,” says
Petricca. “This record is evidence that we're on
the other side, victorious.” The band worked
with producers Mike Crossey (The 1975)
and Mike Elizenda (Dr. Dre). “[Crossey] is this
rock'n’roll wizard, and Elizondo does these
badass hip-hop records, so it was neat to
combine those influences,” says Petricca.
The firstsingle, “One Foot” (arriving in
September), encourages the same ecstatic
abandon as “Shut Up and Dance” but, unlike
its '‘80s-worshipping predecessor, follows
EDM logic with a gravity-defying beat drop
and reverberating vocals. It's indicative of the
album’s “bigger, epic sound,” says Maiman
— and of a reflective band coming back from
its longest break yet. “ ‘One Foot'is facing the
void,” says Petricca. “The last record, we felt
like we had a lot of answers. This time, we
have a bunch of questions.” —PHOEBE REILLY
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Digital Power Players 2017

As streaming drives the $15.7 billion global music business, these 50 executives,
deep in data and from every industry sector, are on the cutting edge of music and tech

he tipping point had arrived: For
the U.S. music businessin 2016,
streaming overtook sales as its
leading source of revenue for
the first time — echoing global
results for the $15.7 billion
music industry.

Income from music streams last year also led

to the first double-digit growth seenin the United

Statesin nearly two decades. U.S. recorded-

music sales rose 11.4 percent to $7.65 billion, the

strongest annual increase since 1998.

Billboard's Digital Power Players are the top
executives behind these histaric numbers, chosen for
their data-driven roles at companies in every industry
sector — streaming services, record |abels, music
publishers, social media platforms and others.

These leaders are tackling the challenges
that come with change: questions over data
management, emerging business models and fair
payment to creators. Collectively, they are shaping
the music business for a new era.

STREAMING

STEFAN BLOM, 45
Chief content officer, Spotify
Spotify faces streaming-music
ﬂ competition from Apple and Amazon —
= but the company reports it is adding
subscribers faster than ever, with more
a than 60 million as of July (and
140 million total registered users, counting 80 million
on its free service). “Clearly, we'd like to be one of
the most significant players in the industry overall,”
says Blom, who grew up in Sweden but lives in New
York. Spatify recently struck licensing deals with
Universal Music Group and Merlin, for independent
labels, and is expected to announce agreements
with Sony Music Entertainment and Warner Music
Group ahead of a public offering. “In the past 24
months,” says Blom, “we’ve had a |ot of success
communicating to the industry our vision and the role
we play in the overall music business ecosystem.”

Amongthe most-
streamed artists of the
yeartodateare
{clockwise from top
left): Alex Palland
Andrew Taggart of
The Chainsmokers,
Halsey, The Weeknd,
Future and Daddy
Yankee and Luis Fonsi.

STEVEBOOM, 49
Vp, Amazon Music
In three years, under Boom, Amazon
Music has evolved from a top retailer
', to a leading streaming service. At
L industry events in the past year, the
New Jersey native and father of three
has highlighted the capabilities of Alexa, Amazon’s
voice-activated digital assistant, which is
transforming how peaople listen to music. “Everyone
was waiting for us to [launch an on-demand
service], and we did it in a big way,” says Boom of
he arrival of Amazon Music Unlimited in October
2016. The Amazon model entices customers to
embrace streaming — starting with its Amazon
Prime Service, where customers get free shipping
on goods and access to a limited catalog of music

and videos — then upgrade to subscription options.
After 20 years as a retailer, says Boom, Amazon had
to “re-engineer our whole organization” to
transform from a store to a service.

LINDSEY PEARL, 37
Head of digital marketing, original content,
Apple Music
After stints at Hulu and HBO, Pearl
joined Apple Music in January to head
up digital marketing for one of the tech
giant’s newest endeavors — original
N © content. Her first big project:
promoting Carpool Karaoke: The Series, which
debuted Aug. 8. An extended preview of the Will
Smith episode garnered more than 25 million views
across all social platforms in the first three days.

Pearl, who fuels up on eight shots of espresso a day,
knows she’s got a big job. “Communicating to a

amusic streaming audience that Apple Musicis a
place where they can stream premium TV and film
content presents new challenges for the service,” she
says. "We're having to do basic heavy lifting to make
that message clear and avoid confusion.”

DESIREE PEREZ, 47

COO, TIDAL

TIDAL may notrival its streaming
music competitorsin reach {the service
does not reveal its subscriber numbers),
but on Perez’s watch, the company has
notched anumber of recent wins. In
January, Sprint acquired 33 percentof TIDAL fora
reported $200 million, a deal that made the streaming
service available to 45 million Sprint customers.
Then, on June 30, JAY-Z's 4:44 arrived, first via an
exclusive stream to existing customers of TIDAL and
Sprint, thenin afull rollout that sent the album to No.
1on the Billboard 200. TIDAL also has offered ticket
exclusives to JAY-Z's upcoming tour under his new
$200 million deal with Live Nation. For Perez, moves
like this put TIDAL on sure footing as it welcomes
Richard Sanders, a former senior executive with Sony
Music and Kobalt, as its new CEO. His appointment
was announced in early August.

MUSIC GROUPS

SIMON DENNETT, 38
Chief commercial officer, Kobalt
~ At Kobalt, Dennett is focused on

AWAL, a service that allows
independent artists to market and
distribute their music to more than 200
digital stores and services worldwide,

including Spotify, Apple Music and Amazon. While
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Kobalt does not release specific numbers, “in the
past year, members joining the AWAL platform have
tripled,” says the London-born Dennett, a former
physics major who joined Kobalt in 2006. In May,
market insights from Kobalt's famously deep data
mining became available viathe AWAL mobile app,
which Dennett describes as “creator-friendly and
designed for modern consumption.”

JONATHAN DWORKIN, 42

Senior vp digital strategy and business
development, Universal Music Group
MICHAEL NASH, 60

fxecutive vp digital strategy,

Universal Music Group

TY ROBERTS, 54

Senior vp/chief technology officer,
Universal Music Group

TUHIN ROY, 49

Vp new digital business, Universal Music Group
OANA RUXANDRA, 35

Senior vp digital strategy and partnerships,
Universal Music Group

In the wake of the multiyear deal
announced in April between Universal
Music Group, the world’s leading
music company, and Spotify, the
globe’s biggest streaming service, and
its earlier agreements with Amazon and Pandora,
the digital team at UMG is looking ahead. Nash,
who recruited his executive roster over the past 15
months, says, "Digital strategy is really central to
the strategy of any music business at this point.” In
May, UMG struck an agreement with Tencent Music
Entertainment Group, the streaming service with
600 million monthly users in China, that will include
creation of Abbey Road Studios China. "You're likely
to see a creative explosion out of China that’s like
the '60s and '70s in the West,” says Dworkin, whose
frequent trips to China helped close the deal. Roy,
the newest recruit to the digital group, has the job of
steering UMG into partnerships from mobile
messaging to virtual reality to anything allowing
entrepreneursto "nimbly start to create new
products.” Ruxandra brings those partnerships to
contracts. ”| get deals done,” she says. "We're no
longer in a world where we make money at [album-
release] time. It's about partnerships in the long
term.” Roberts is focused on marketing high-
resolution audio. "We're calling it 'highest-quality
audio,” " he says of the technology, which all three

BMG's Hauprich cutadealto

nister music publishing outside

the United States for Netflix’s original
programming, whichfeatures series
T like House of Cards (pictured).

major labels endorsed at the Consumer Electronics
Show in January.

KEITH HAUPRICH, 43

General counsel/senior vp business and legal
affairs, North America, BMG

Intellectual property law "has never
faced such a sustained challenge as it
does today,” says Hauprich, who played
akey role in winning BMG's $25 million
jury verdictin 2015 against Cox
Communications in a landmark piracy case that
tested an internet service provider’s responsibilities
for copyright infringement by its users. In February,
BMG was awarded $8.5 million in fees from Cox. An
attorney who studied public relations as an
undergraduate at Syracuse University, Hauprich this
year also inked Netflix to a deal to administer its
music publishing rights outside the United States,
covering all original content on the video service.

DENNIS KOOKER, 50

President, global digital business and U.S. sales,
Sony Music Entertainment

Kooker guides SME's worldwide push
into digital music "from a business
development, market growth and
strategy standpoint,” he says. While
encouraged by the growth of
streaming, “driving paid subscriptions — and not
taking for granted that it’s automatically going to
happen — is a big focus for us,” says Kooker. His
global responsibility means the New Jersey resident
and father of two also foresees “meaningful business
in markets that in the past we just couldn’t access,
whether because of rampant piracy or because it was
cost-prohibitive.” As streaming services expand, "if
you've got a phone, and you've got broadband, you've
got the ability to listen to music all the time.”

LARRY MATTERA, 51

GM/executive vp commerce and marketing,
Warner Bros. Records

The efforts of Mattera and his team to
resolve legal issues with the estate of
Prince paid off on Grammy night,
Feb. 12, asthe artist’'s Warner Bros.
catalog, including most of his hits,
returned to all major streaming services.
Anticipation for widespread digital release of the
recordings — previously available only on TIDAL —
was so keen that Prince’s music drew 17 million
streams in its first five days, according to Nielsen
Music. Mattera, who arrived at Warner Bros. from
WEA Distribution in late 2015, takes satisfaction in
the streaming milestone. ”"I'm super proud that his
music is up for fans to enjoy.”

CHRIS MORTIMER, 36
Head of digital, Interscope Geffen A&M
Interscope released Rae Sremmurd’s
sophomore album, SremmLife 2,to
modest sales last summer, but by
November, the |abel helped the
Atlanta hip-hop duo reach No. 1 on the
Billboard Hot 100 with the single "Black Beatles” —
after the song became the unofficial soundtrack to
the mannequin challenge, a viral video meme in
which people pose like statues to create a human
tableau. "Black Beatles” has since accumulated 722
million on-demand streams, according to Nielsen
Music, and has been certified four-times platinum.

STREAMING SONG OF THE YEAR

“Despacito”

Luis Fonsi &
Daddy Yankee featuring
Justin Bieber

903.1 million
streams in 2017

Source: Niglsen Music

Fonsiperformed at
KIIS FM Los Angeles’
Wango Tango event
at StubHub Centerin
Carson, Calif., in May.

"You can’t manufacture moments like that,” admits
Mortimer, a Los Angeles native and father of one.
"But when the opportunity arises, the collective
effort of Interscope to move mountainsin
transforming a song into a cultural momentis a
remarkable thing.”

OLE OBERMANN, 46
Chief digital officet/executive vp business
development, Warner Music Group
Obermann joined WMG in November
2016, following a decade in digital
roles at Sony Music, and has spent the
past year building his team, including
' an analytics department. He also
immediately jumped into dealmaking. In December,
he oversaw WMG's agreement with MelodyVR to
create a worldwide partnership for virtual-reality
content creation. "One of the things | quickly figured
out about Warner is there's a fast-moving
entrepreneurial culture here,” says the Brooklyn
native. "I'm focused on keeping Warner aggressive
and moving quickly.”

Mattera at Warner Bros. helped bring hits from
Prince (left) back to streaming services.

PAUL SINCLAIR, 42
Executive vp digital strategy and innovation,
Atlantic Records

With his expanded digital marketing
ﬂ and innovation team now numbering
':x close to 40, Sinclair built long-term
digital campaigns this year for
Atlantic’s developing acts, including
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Melanie Martinez, AR|Z O N A, Kodak Black, A
Boogie Wit da Hoodie, Kiiara, Hayley Kiyoko,
Kehlaniand Lil Uzi Vert, whose “Xo Tour LIif3" ranks
as the seventh-most-streamed track of the year,
according to Nielsen Music. "The most important
marketing meeting in our company is now our
weekly streaming meeting, run by [Atlantic
chairman/COO] Julie Greenwald,” says Sinclair,
who has been with Atlantic since 2005. "This
meeting allows us to adjust in near real time so that
we give each song the best shot that we can.”

PUBLISHING

LAUREN APOLITO*

Senior vp strategy and business devefopment,
Harry Fox Agency/Rumblefish

STEPHEN H. BLOCK, 53

Senior vp business and legal affairs, Harry Fox
Agency/Rumblefish

JOHN RASO, 53

Senior vp client services, Harry Fox Agency/
Rumblefish

For the rights-management companies Harry

Fox Agency and Rumblefish, this trio is finding
opportunities from new technologies and new
territories. "The number of licensing opportunities
provided to publishers grew 48 percent over the
previous year,” says Apolito, noting the need for
copyright deals in interactive streaming, background
music, gaming, lyrics and tablature, among other
uses. Block oversaw HFA's expansion, in collaboration
with parent company SESAC, of its representation
of affiliated publishers for digital rights abroad. "We
now represent more than 4,800 independent music
publishers for online licensing outside the U.S.,”
says Block. Over the past 12 months, notes Raso,
HFA and Rumblefish have added more than 13,000
publishers and 8 million compaositions to their
databases, making them all available for digital

use. "We are developing more efficient methods of
getting all this data to publishers,” says Raso.

NO. STREAMING SONG OF THE YEAR

“‘Shape of
You”

Ed Sheeran
785.7 million
streams in 2017

Source: Niglsen Music

Sheeran performed at
the iHeartRadio Music
Awards at The Forumin
Los Angelesin March,

PETER BRODSKY, 53

Executive vp business and legal affairs, Sony/ATV
Music Publishing

“The biggest challenge of the past 12to
18 months has been the continuing
saga of getting control of our
performing rights,” says Brodsky, who
has represented the world’s largest
music publisher since 2007. Amid a review by the U.S.
Department of Justice of the consent decree
governing performing-rights organizations ASCAP
and BMI,the DOJ unexpectedly mandated achange in
how songs are licensed and is fighting forthe change

| in court. "It was very clear that the DOJ didn't
understand theissue,” says Brodsky. “They ignored

industry practices and the advice ofthe [U.S.]
Copyright Office.”

MARC CIMINO, 45

COO, Universal Music Publishing Group
With Universal Music Publishing Group
chalking up its highest market-share
performance for the top 100 radio songs

' in 10 years during the first quarter of

™ 2017,the company’s A&R staff is clearly
doing its job. Meanwhile, Cimino and his legal team
are making sure that music streaming continues to
grow. “While everyone is focused on YouTube, Spotify,
Amazon and Apple, we also have had an extra focus
on some major companies that 12 months from now
will be licensing music,” says Cimino, who previously
held positions at Warner Bros. Records and Sony
Music. "We have been very aggressive in reaching out
to them.” While Cimino won't reveal which
companies, Facebook and Twitter are among those
expected to soon expand their music offerings.

JOE CONYERS IlI, 30
Vp technology, Downtown Music Publishing;
GM, Songtrust

Songtrust, a division of Downtown
m Music Publishing, provides royalty
*» collection services for companies like
% the Orchard and CD Baby, as well as
‘ some 15,000 publishers and more
than 100,000 composers. And those writers need
not be signed to Downtown. "We help those
100,000 folks access the same kind of royalty
collection that a Downtown client gets,” says
Conyers, a resident of South Williamsburg,
Brooklyn ("the center of the universe,” he quips). A
relaunch of Songtrust earlier this year gave the

service even greater functionality for clients in more
than 50 major music markets worldwide.

| CLARK MILLER*

Executive vp North America/operations,
Warnei/Chappell Music
=) Inthe first quarter of 2017, Warner/
Chappell had a publishing stake in 49
of the top 100 radio songs, including a
share in the top tune, Ed Sheeran’s

. “Shape of You,"” as tracked by the Harry
Fox Agency. That placed Warner/Chappell as the
No. 2 top pop publisher — for the eighth consecutive
quarter. (It ranked No. 1 among country publishers.)
But, as Miller explains, hits are not enough. “Looking
ahead, it's about better identifying and compensating
owners for their work in the digital space,” says the
father of a 20-year-old drummer. "It's about
reforming our regulatory process so that it better fits
the needs of our business and the songwriter.”

b‘avns (second from right) with the members
of Lady Antebellum (from left): Dave
Haywood, Hillary Scottand Charles Kelley.

SirlusXM'’s Cady has expandedthe service’s reachon
digitaldevices. In the SiriusXM studios, Katy Perry
(second from left) greeted The Morning Mashup hosts
(from left) Nicole Ryan, Stanley T and Ryan'Sampson.

RADIO

JIM CADY, 57
Executive vp products, operations and
connected vehicle, SirusXMm
" Howard Stern, meet Alexa. Shows by
the SiriusXM superstar can now be
accessed via Amazon's voice-activated
~  assistantthankstothe work of Cady,
under whose guidance the satellite
broadcaster has connected with listeners viaa
constantly expanding array of options. "We made a
conscious effort to begin to move our services” beyond
listening in cars, says Cady, a native of Portland, Ore.
Custom apps now allow SiriusXM subscribers —
more than 32 million at last count — to access all of its
content via Google Chromecast, smart TVs, Roku,
Sonos and Sony PlayStations.

DARREN DAVIS, 44

President, iHeartRadio and iHeartMedia
Networks Group

Some 70 percent of consumers,
including streaming users, say radio
"is the place they initially discover
their new music,” says Davis, citing
iHeart’s research. Davis oversaw the
launch earlier this year of iHeartRadioPlus, which
allows fans to instantly replay a song heard live on
the air, and iHeartRadio All Access, which gives
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Cohen (second from right) in New York in 2016 with
(from left) Young Thug, Fetty Wap and Johnny.

them the ability to add a broadcast song to their
online music collection. "What we've built takes
convenience to a whole new level,” says Davis,
whose contract to head iHeartRadio and iHeart
Media Networks Group was extended last month for
four more years. With 100 million registered users
of the apps, "we're targeting the mass market,” he
says, "just like our broadcast radio stations do.”

CHRIS PHILLIPS, 42
Chief product officet/executive vp engineering,
Pandora
“You open up the product, and it knows
you,” says Phillips of Pandora Premium,
the company’s entry into on-demand
listening. The service, which launched
in April, combines active playlist-
building with suggestions drawn from Pandora’s data
on alistener’s music preferences. Phillips, who came
to Pandora in 2014 from Amazon Music, also helped
introduce Pandora’s artist marketing platform, which
has generated more than 1 billion artist-fan
impressions; "intelligent ad insertion” to better time
ad placements in a music stream; and integration
with voice-activated speakers. Pandora Premium,
adds Phillips, has "areally hyper-engaged audience.
They're in love with the product.”

SOCIAL MEDIA

ALEX HOFMANN, 36
President, North America, musical.ly
' Less than three years ago, Hofmann
was planning an extended road trip in a
;'310 vintage Volkswagen RV when his
= friend, musical.ly co-founder Alex Zhu,
asked him to join his startup, where
fans create and share short music videos. With
Hofmann leading its U.S. business, musical.ly has
more than doubled its consumer base in the past
year to a reported 215 million users. It has launched a
livestreaming product, live.ly, and partnered with
Apple Music. Hofmann's biggest challenge? "One
size does not fit all,” he says. "We're constantly
improving our algorithmes to provide each person
with a unique experience.” Meanwhile, he admits,
"My camper van has been collecting dust.”

TAMARA HRIVNAK, 40

Head of music business development and
partnerships, Facebook

JONATHAN HULL, 38

Head of music partnerships, Facebook

Among Facebook’s

2 billion active users
worldwide, 860 million —
or 43 percent — connect
to at least one music
page on the platform. Hrivnak, a music attorney and
former director of music partnerships for YouTube, is
driving the social network’s emerging music strategy,
with “the ability to create commercial partnerships
that haven’t existed before.” The philanthropic
potential for such partnerships became clear on
June 4 when Ariana Grande streamed her One Love
Manchester benefit concert on Facebook Live. Using
Facebook’s donate button, which Hull helped
develop during a company hack-a-thon, the event
raised $450,000 from 22,000 people to aid victims of
the Manchester Arena terrorist attack the previous
month. For Hull, it was the perfect example of how
Facebook itself has evolved from "connecting you
with people you know [to] helping to connect people
around things theyre passionate about.”

~

L . — . 7
Facebook’s Hull helped develop a donate button that let the social medif8ite ralse $450,800 during Grande’s
One Love Manchesterconcertin June, a benefit for victims of the Manchester Arena terrorism attack.

VIDEO

LYOR COHEN, 57

Global head of music, YouTube

When Cohen |eft his successful
boutique record label 300
Entertainment to join Google-owned
YouTube last September, it caught
many by surprise: The video service has
weathered industry criticism of its payment rates to
artists and copyright infringement by its users. But in
December, YouTube announced it paid out $1 billion
to the music industry in 2016 from its ad revenue. "My
biggest challenge is for the industry to understand
how significant advertising [revenue] could play next
to subscription revenue,” says the Los Angeles native
who lives in New York. Yet he's also rooting for the
expected merger of subscription services Google Play
and YouTube Red ("It’ll be killer”). In addition, Cohen
guided YouTube's data-sharing agreement in June
with ASCAP, which is expected to boost payments to
the members of the performing-rights group.

STREAMING SONG OF THE YEAR

“Bad and
Boujee”

Migos featuring
Lil Uzi Vert

705.9 million
streams in 2017

Source: Nielsen Musi¢

Migos’ Quavo (left) and
LilUzi Vert performed
atthealbum-release
show for Migos’ Culfture
inAtlantain January.

ERIK HUGGERS, 44
President/CEQ, VEVO
Huggers, who has led VEVO since 2015,
scored multiple wins for the video
streaming service this past year. Apps
for VEVO were relaunched, and views
. . have hit 24 billion monthly, up from
17 billion in 2016. More critically, revenue is on track to
grow 30 percent year over year. "We've gone through a
tremendous transformation,” says the Dutch native
and father of two. His outlook for VEVO and the music
industry overall is rosy: "We don't see the growth
slowing down,” he says. “The fact that more people
than ever are paying for access to music ... is
phenomenally positive. Our boat rises on that tide.”

DISTRIBUTORS

AMY DIETZ, 47

Executive vp/GM, INgrooves

BOB ROBACK, 50

CEQ, INgrooves Music Group
2 With annual revenue

that Billboard estimates

at $125 million,

INgrooves is the third-

largest U.S. distributor of
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NOEL TORRES

Regional Mexican singer/songwriter Noel Torres began his
musical career at the age of 13 and has never looked back.
In 2013, he released the multi-nominated mega hit “Adivina”,
which many categorized as a once in a lifetime love anthem.
The Culiacan born accordionist has released six chart-topping
albums which include: Al Frente y De Frente, Llegamos
Estamos y Seguimos, De Ayer a Hoy, La Estructura,
La Balanza, Me Pongo de Pie and a new one under his own
independent label NT Music, LLC titled LA VIDA A Ml MODO.
Said album became #1 on iTunes in mere hours of release.
He's accrued numerous accolades throughout his illustrious
career including Premios de la Radio, Premios Tu Mundo,
Premios Billboard, Premios Lo Nuestro and Premios de
la Calle. In 2015, Torres earned the “Orgullo Hispano” award
from the International Press Radio & Television Association
in Las Vegas. “No Va a Ser Cuando Tu Quieras", the first
single off his new album, has surpassed the 1 million
views on VEVO and the newly released “ Se Vinieron los
Problemas"” has over 500K views and is exploding radio charts
nationwide. LA VIDA A Ml MODO features three songs written
by Torres, with other tracks written by renowned songwriters
Luciano Luna, Omar Tarazon, Eden Munoz, and Horacio
Placencia. The album also includes a collaboration with
Legado 7.
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independent repertoire. The industry’s shift to
digital distribution "fits squarely into our overall
strategy,” says Roback. "There is an enormous
amount of data that comes from consumption” of
music that gives INgrooves insights into “the best
way to market our repertoire efficiently,” he says.
Along with geographic expansion — the company
entered the Scandinavian region late |last year —
Dietz says INgrooves is “adding people who are
focused on [music] discovery and engagement.”

BRAD NAVIN, 46
CEO, The Orchard
COLLEEN THEIS, 48
COQ, The Orchard

*J The Orchard, the world’s |
largest distributor of
independent label
repertoire, has long been
planning for a music

business dominated by streaming. "We have been

working for this day, making sure our platforms and
our team are ready,” says Navin. The Orchard
generates annual revenue that Billboard estimates

at $500 million, from 30 offices worldwide and a

staff of 300, marketing music, film and TV product,

and partnering with digital retailers, physical stores,
performing-rights organizations and mobile outlets.

"We were built for this [streaming] economy,” says

Theis, "and we are built for scale, transparency and \

to be able to handle billions of lines of data so that |

we can extract useful information that can be acted
upon in real time.” That flow of data, adds Navin, "is
great for our clients.”

BRANDON SQUAR, 41

Executive vp digital strategy and sales,
Alternative Distribution Alliance Worldwide
"If content is king, then context is King
& Kong,"” says Squar, recalling a comment \
he first heard voiced in 2015 at an
industry conference. At ADA, the
-‘ independent distribution arm of Warner
Music Group, the phrase guides Squar’s vision of what
music streaming can ultimately mean. "We need to [
find a way to take 30, 40, 50 million tracks from a

NO. STREAMING SONG OF THE YEAR |

“That’s What
| Like”

Bruno Mars

643.6 million
streams in 2017

Source: Nielsen Music

Mars performed during
the Grammy Awards at
Staples CenterinLos
AngelesinFebruary.

| streaming service to create an individualized

experience for every single music listener,” he says,
adding that enticing consumers older than 30 to
engage in new music is acompanywide goal.
Reminding older listeners "what they love about music
—that, to me, would be the next big thing we can do.”

LIVE

BROOKE KAIN, 37
Chief digital officer, AEG Presents
AEG in September 2016 put all of its
digital operations in the hands of Kain,
| who previously held senior digital
marketing roles at Apple Music, Beats
and Interscope Records. At AEG, she
has taken on the challenge of tapping a wealth of
consumer and artist data to help AEG’s army of
promoters and talent buyers to book smarter. "We
can use the data,” says Kain, who counts former
boss Jimmy lovine as a mentor, “to understand our
consumer base and personalize our messaging,
booking and offerings, based on what our
consumers want.”

f

JACKIE WILGAR, 45

Senior vp marketing, international, Live Nation

| Entertainment

“In live music, there are plenty of
differences across cultures, but there
are also a number of similarities,” says
Wilgar, a Canadian native based in
London. From the United Kingdom, her
team has created an online network connecting 29
Live Nation countries using 27 languages (including
the recent additions of Israel, Qatar, Lithuania,
Estonia and Saudi Arabia). She has guided the

| development of an app that lets consumers access

125 Live Nation festivals worldwide. "We have
certain events where 20 percent of ticket sales are
from outside the [presenting] country,” she says,
noting that the deployment of data allows Live
Nation to reach an emerging category — the global

| music fan.

AGENCIES

ALEX BEWLEY, 33

Agent, personal appearances, WME
ALEXANDRA LEVITT, 26

Agent, digital media, WME

From WME's London
office, Bewley directs
tours by some of the
agency’s top digital
talent, such as one-time

| Vine star Cameron Dallas, who is now the subject of

the Netflix reality series Chasing Cameron. Bewley
also helped develop social media-led festivals like
Cool for Summer in Australia and Oslo Sommertid
in Norway. "The U.S. is two to three years ahead of
the rest of the world in the digital space,” he says.
“So it's something of an education process for me
on a daily basis when I'm speaking to [talent]
buyers.” Levitt helps clients like Joey Bada$$, Paris
Hilton and Nervo monetize their social media
celebrity. She sold DJ Gareth Emery’s Headliners
show to Complex Networks and closed the deal for
Dan Taberski to produce the hit podcast Missing
Richard Simmons with First Look Media. The digital
market moves so quickly, she says, projects “may be
one thing when we start talking about it and six
months later could be completely different.”

Netflix star Dallas (left), represented by
WME’s Bewley, appeared on Late Night
With Seth Myersin December2016.

STUART KOZLOWSKI, 38

Agent, digital and business development,
Paradigm Talent Agency

In January, Paradigm extended its
brand name over its sister companies,
| the Windish Agency and AM Only, and
- Kozlowski remains the go-to digital
strategist for all Paradigm clients. Two
of those clients — Tiésto and Echosmith — are
particularly savvy about their digital presence.
Tiesto reaches his fans through tours, recordings,
podcasts, e-commerce and more. "How do we join
all of these things up so that two plus two equals
five?” asks the agent, a resident of East Hollywood.
"Echosmith’s strategy has historically been
[focused on] social media, maximizing Twitter,
Instagram, Facebook, YouTube and soon.”
Kozlowski's greatest challenge: the volatile digital
landscape. ”| think about Vine,” he says. "Here's a
platform that was a thing for a hot minute but
doesn’t exist anymore.”

JONATHAN PERELMAN, 36

Head of digital ventures, ICM Partners

With experience at Buzzfeed and
Google on his résumé, Perelman joined
ICM Partners in 2015 to spread his
digital perspective throughout the
agency, which represents top streaming
artists like Kodak Black and Lil Yachty. | love being
able to sit down with agents to ask what the best
things are we can do for our clients, what is the best
strategy,” says the Brentwood, Los Angeles, resident.
Perelman, who has been focused recently on the
growth of podcasting, also has been developing a
new digital department at ICM. "It will have, | hope, a
very positive impact on the work that we do. | want to
make sure that as an agency we are as digitally
forward thinking as possible.”

-

MARGO PLOTKIN, 38

Digital talent and packaging agent,

Creative Artists Agency
When it comes to impact online, you
don’t get much bigger than Plotkin’s
client Katy Perry and her 232 million
fans across all social platforms.
Plotkin, who has worked at CAA since

2011, leveraged Perry’s following to strike the deal

with YouTube for a four-day livestream to promote
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AUGUST 1 | NASHVILLE

Billboard's inaugural Country Power Players ev

ent, held on the L27 Rooftop,

celebrated the men and women running and influencing the world of country music.

Guests enjoyed music by DJ Rate and passed hors d'oeuvres and cocktails courtesy
of Old Camp Whiskey as the sun went down in Music City. The evening's highlight was
Billboard's Mike Bruno toasting Sarah Trahern, CEO of the Country Music Association,

with the executive of the year honor. In addition to Trahern, the room was filled with

industry leaders including Scott Borchetta, Mike Dungan, Joel Katz, Leslie Fram,
Randy Goodman, Rod Essig and many more. Notable artists and songwritersincluded
Kelsea Ballerini, Cam, Hunter Hayes, RaelLynn, Luke Combs, Josh Osborne,
Zach Crowell, Nate Cyphert and Heather Morgan.

Thank you to our 2017 partners Nielsen Music, City National Bank,

SAG-AFTRA and Old Camp

SAG-AFTRA

YOUR VOICE IN MUSIC

NER PLAYERS

niclsen

Whiskey.

The #1 best-seiling country artist is
Garth Brooks

Executive of the year Sarah
Trahern, CEO of the County
Music Association.

. Guests enjoyed Old Camp

Whiskey custom cocktails,
including the Old Camp Iced Tea
and the Old Camp Power Player

Ballerini and manager Fletcher
Foster

. From left: City National Bank's

Lori Badgett, Sheryl Collins,
Diane Pearson and Mandy
Gallagher

. From lett: Producer busbee

Academy of Country Music'’s
Pete Fisher and BigMachine
Label Group’s Borchetta.

. Nielsen Music shared pertinent

country music data that drives
the Billboard charts

Colts Chocolates provided a
custom dessert bar.

Jessie James Decker at L27
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BACKSTAGE PASS / Digital Power Players 2017

STREAMING SONG OF THE YEAR
“Humble”

Kendrick Lamar

633.8 million
streams in 2017

Source: Nielsen Music

Lamar performed during
the Legends of the Fall
Tourat The ForuminLos
Angelesin April.

her album Witness. More than 50 million tuned in
from 190 countries to watch the singer eat, sleep
and endure a rigorous (but fun) roster of guests. The
fact that the livestream also addressed issues like
mental health, immigration and equality, says
Plotkin, "was as important to Katy and YouTube as
the entertainment.”

BRENT WEINSTEIN, 42

Partnet/head of digital media,

United Talent Agency

“It's a huge agency priority to work
closely with our clients to launch
innovative new digital media
businesses,” says Weinstein, a 16-year
‘* veteran of UTA, whose team in the
past year has launched Sofia Vergara's Latin-
focused digital media company Raze and the
music-based lifestyle brand WeBuyGold with DJ
Khaled. The Encino, Calif, resident, who guides a
global digital crew of 30-plus, has offered digital
business guidance for events like the Consumer
Electronics Show and corporations including Delta
Airlines. The unpredictability of the digital media
world "keeps our heads on a swivel,” he says, “but
it’s also a big motivator.”

>

INDUSTRY ASSOCIATIONS

DAVID ISRAELITE, 48

President/CEQ, National Music Publishers’
Association

The NMPA turned 100 this year — and
threw itself a party at Ciprianiin
Midtown Manhattan, complete with a
speech from Pharrell Williams, a
performance by Patti Smith, a
demonstration of Amazon’s Alexa personal
assistant for music streaming and the awarding of a
songwriting credit for “Imagine” to Yoko Ono. "It
was a once-in-a-hundred-years event,” says
Israelite, who has led the association since 2005.
The NMPA recently faced off before the Copyright
Royalty Board against Spotify, Apple, Amazon,
Google and Pandora in a trial to determine the
mechanical royalty rates those streaming services
will pay from 2018-2022. "It was a scorched-earth
trial against five companies, three of which are
among the world’s biggest,” says Israelite. ”I'm
optimistic, but that was a challenge.”

STEVEN MARKS, 50

Chief of digital business/general counsel, RIAA
"Five years ago, we used to joke that
flatis the new up,” says Marks of the
sales trend that marked the music
business for many years. "Now we're
seeing growth,” says the Florida
native, citing the RIAA’s annual report in March that
showed music sales up 11.4 percent during 20186,
bolstered by the strength of streaming. Among the
next challenges for the record-industry trade group?
“We're working hard on data issues,” says Marks,
“just having an authoritative set of ownership data
for both recordings and compositions.”

PERFORMING RIGHTS

1.D. CONNELL, 41

Vp new media licensing, SESAC

The acquisition of SESAC in January
by the private-equity powerhouse
Blackstone unlocked resources for
new opportunities at the rights
organization. "We have been able to
finalize a number of large domestic licensing
transactions worth tens of millions of dollars in
2017," says Connell, a Tennessee native who lives in
Midtown Nashville. And under its new owners,
SESAC also has expanded abroad with, for example,
the creation of Mint Digital Licensing, a joint
venture with the Swiss authors’ rights group SUISA.
Connell reports sharpening “my skill set for
licensing into digital services in Europe.”

ALICE KIM, 45
Chief strategy and digital officer, ASCAP
As ASCAP tracks “more than a trillion”
performances a year of the 10.5 million
works by 625,000 members, managing
that massive amount of data s crucial,
says Kim, who came to the performing-
rights organization in 2015. Since then, she has
helped strike a deal boosting information flow with
YouTube and also has played a key role in ASCAP’s

database initiatives with BM| and performing-rights
groups abroad, SACEM in France and PRS for Music
inthe United Kingdom. "Because of ASCAP’s scale,”
she says, “our innovation has the impact of truly
moving the industry forward.”

DAVID LEVIN, 46

Vp digital licensing, BMI

Streaming services, social media,
online video — all music-driven
platforms pose an ongoing challenge
for BMI and other performing-rights
organizations, says Levin. “We have to
educate the technology community of the rights
they're exploiting and negotiate a fair value for those
rights,” says the Brooklyn resident. Most recently,
Levin helped close a long-term licensing deal with
Netflix that "values BMI songwriters’ contributions,”
he says — and gave BMI| access to data to
"accurately compensate those writers.”

JULIA MASSIMINO, 45

Vp global public policy, SoundExchange

For SoundExchange, which collects
digital royalties for noninteractive
music services (think Pandora and
SiriusXMj), Massimino is making
things happen in Washington, D.C.
The Texas native helped push forward the
introduction this year of the Fair Play Fair Pay Act
(H.R. 1836) and the CLASSICS Act (H.R. 3301). The
proposed legislation, she explains, “would ensure
music creators have the right to get fair-market
value for their work when it's used for commercial
gain by all types of radio services, regardless of the
technology used to broadcast it to listeners.”
SoundExchange advocates for creators, she says,
“in a political atmosphere characterized by near-
total gridlock.”

Contributors Rich Appel, Dave Brooks,

Ed Christman, Andy Gensler, Steve Knopper,
Robert Levine, Geoff Mayfield, Melinda Newman,
Paula Parisi, Alex Pham, Dan Rys, Eric Spitznage/
and Colin Stutz

NMPA’s Israelite hosted the gala luncheon where
Williams (left) received the organization’s centennial
songwritericon award in New York in May.
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On July 27, Billboard and Ford brought fans closer to the
FORD music they love with the launch of Ford Front Row. The

first event of a four-part concert series kicked off in Los
Angeles at the historic Belasco Theater with Tinashe and

BJ the Chicago Kid. Both acts wowed the audience of
more than 1,000 lucky RSVP-only guests.

The can’t-miss concert series will continue to bring
thousands of music lovers to see chart-topping acts
and on-the-verge artists with stops in Miami, Atlanta
and New York City.

1. Ford Front Row launched at Los Angeles' Belasco Theater with Tinashe
and BJ The Chicago Kid.

2. BJ The Chicago Kid kicked off the event serenading all in attendance.

3. Attendees took the ultimate selfies via Ford Front Row’'s neon selfie booth.
4. Tinashe kept the audience dancing by performing some of her biggest hits.
5.and 6. Gig-goers enjoyed "riding” along in the 2017 Ford Mustang GIF booth.

7. Guests were able to take a piece of the show home with them with
Ford Front Row guitar picks.
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ooD FUTU"[/UIUMEM DREAMVILLE/ROC NATION

Rainbow marks Kesha's
BOB MARLEY AND THE WAILERS © Legend:TheBestOf.. | 5 4g3 fifth charting title overall,

SOUNDTRACK A Trolls |

28 VILLA 40/DRE AMWORKS/RC
~ o [UFFGONGASLANDAME and first since 2012, when
=) &Q(URNEE‘I}K?XGDAEXER BROKE AGAIN  AlYoungBoy | o4 S&é&(nsmmm FREE 6LACK | 34 35 her last studio album,
N - 'y - Warrior, debuted and
;!l&g{l)lﬂl/ﬂ!ﬁﬁmﬂkms Memories...Do Not Open 1 ;I;%EPmEEKND Beauty Behind The Madness | | 43 peaked at No. 6. (The long

delay between projects was
due to her legal battle with
producer Dr. Luke.)

Kesha waited a rather
. lengthy seven years, seven
Eup.x%tf'ugu ROW/INTERSCOPE /UME Greatest Hits 3 204 months and 10 days
between her weeks spent
at No. 1— it's the longest
gap at the top for a woman
since 2009. That year,

SOUNDTRACK The Fate Of The Furious: The Album | 15 1 Barbra Streisand ended a
UNIVERSAL STUDIOS/ARTIST PARTNERS GROUP/ATLANTIC/AG wait of 11 years, 10 months

TRAVISSCOTT A Birds InThe Trap Sing McKnight 1

GRAND HUSTLE/EPIC

DRAKE A views |
YOUNG MONEY/CASH MONE Y/REPUBLIC

LANA DEL REY Lust For Life |

POLYDOR/INTERSCOPE/IGA

NAV AND METRO BOOMIN  Perfect Timing 13
XO/BOOMINATYRE PUBLIC

TAYLOR SWIFT A 1989 | | 140

BIG MACHINE/BMLG

UGLY GOD The Booty Tape | »;
ASYLUM
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LORDE Melodrama | ; o
LAVA/REPUBUC

J. COLE A 2014 Forest Hills Orive | | 14

DREAMVILLE/ROC NATION/COLUMBIA

LoGIC @ Everybody |

VISIONARY/DEF 1AM

PLAYBOI CARTI Playboi Carti | 4,

AWGE /INTERSCOPE/IGA

LUKE COMBS This One’s For You | ¢ ADELE & 5|, g and 18 days between
RVER HOUSE/COLUMBIA NASHVILLE/SMN XL/COLUMBIA her one-week visits at

5 FUTURE @ FUTURE | SOUNDTRACK A\ Guardians Of The Galaxy: AwesomeMix Vo1 | | 10g No. 1 with Higher Ground
A1/F REEBANDZ/EPIC MARVEL/HOLLYWOOD {(Nov. 29, 1997) and Love Is

16 CHRIS STAPLETON A Traveller | AMINE Good ForYou | 3 3 the Answer (Oct. 17, 2009).
MERCURY NASHVILLEAUMGN REPUBUIC FUn fact: RainbOW is Only
BRETT ELDREDGE Brett Eldredge | , THOMAS RHETT A TangledUp | » o9 the second No. 1album to
ATLANTIC/WMN VALORY/BMLG include “rainbow” in its title,
LINDSAY ELL The Project | 40 BRYSON TILLER A TRAPSOUL | 5 o9 following Radiohead's
STONEY CREEK/BBMG TRAPSOUL/RCA In Rainbows in 2008.

s SAM HUNT A Montevallo | GUNS N' ROSES A Greatest Hits | 3 4y —Keith Caulfield
MCA NASHVILLE/UMGN GEFFENAUME

There's Really A Wolf | 5 LADY ANTEBELLUM HeartBreak | , g

CAPITOL NASHVILLE/UMGN

TEE GRIZZLEY My Moment | 54 g

RUSS
DIEMON'RUSS MY WAY/COLUMBIA

EMINEM A curtain call: The Hits |
SHADY/AFTERMATH/AINTERSCOPE/IGA

PORTUGAL. THE MAN Woodstock | 3,

ATLANTIC/AG

CHILDISH GAMBINO @  Awaken, My Love! | o

MCDJ/GLASSNOTE

"LINKIN PARK One More Light |

MACHINE SHOP/WARNER BROS.

BRUNO MARS A Ooo-Wops & Hooligans | 3 337

ELEKTRA/AG

KANYE WEST A TheLlifeOf Pablo | ; 5

G.0.0.D. DEF JAM

PANIC! AT THE DISCO A Ocath Of ABachelor | | 45

DCD2/F UELED BY RAMEN/AG

" HALSEY hopeless fountain kingdom | RAE SREMMURD Sremmlife2 | , o3
ASTRALWERKS EAR DRUMNER/INTERS COPE/IGA
CHRIS STAPLETON @  From A Room: Volume 1 2 GLEN CAMPBELL Adios 4
45 MERCURY NASHVILLE/UMGN UME 40
50 TWENTY ONE PILOTS A Blurryface | IMAGINE DRAGONS A Night Visions | , 255

FUELED BY RAMEN/AG KIDINAKORNER/INTERSCOPE/IGA

KODAK BLACK Painting Pictures | 3 g

DOLLAZ N DEALZ/ATLANTIC/AG

JAMES ARTHUR Back From The Edge | 39 4
COLUMBIA
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0 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on muti-metri consumption (iending traditional album sales, track equivalent albums, and streaming equivalent albums}.

The Billboard 2C

SALES DATA COMPILED BY

ARTIST cerRTIFICATION Title = peak
WPRINT/DISTRIBUTING LABEL . | CHART
ggﬂg”&!ﬂ? Journey’s Greatest Hits | 15 474
B},!,ﬁ,,';,'“‘;ﬁ DualLipa | gg 7
LUKE BRYAN A KillTheLights | | 106
CAPITOL NASHVILLEAUMGN

NEIL DIAMOND All-Time Greatest Hits | ¢ 37
CAPITOL/UME

LILUZIVERT @  Lil Uzivertvs. The World | 3, 44
GENERATION NOW/ATLANTIC/AG

FOREIGNER 40: Forty Hits From Forty Years - 1977-2017

PS ATLANTIC/RHINO ny ry 106 6
ZAC BROWN BAND  GreatestHits SOFar... [ ,o 3,
ROAR' SOUTHERN GROUND/ATLANTIC/AG

THE CHAINSMOKERS A Collage (EP) | ¢ 4
DISRUPTOR COLUVBIA

ARIANA GRANDE A DangerousWoman | , 4
REPUBLYF

JUSTIN BIEBER A Purpose 1 92
SCHOOLBOY/RAYMOND BRAUN 'DEF 1AM

ROMEO SANTOS Golden | 15 4
SONY MUSIC LATIN

CREDENCECLEARWATERREVIVIL D> Cronce e 20 Gt s | 55 g
FANTASY/CONCORD

ARCADE FIRE Everything Now | 3
COLUMBIA

BROTHERS OSBORNE PawnsShop | ; o4
EMI NASHVILLE/UMGN

SOUNDTRACK A Suicide Squad: The Album | | 54
DC/ATLAS/WATERTOWER/ATLANTIC/AG

LINKIN PARK A Meteora | | 145
WARNER BROS.

DRAKE A Nothing Was The Same | | 500
YOUNG MONE Y/CASH MONEY/REPUBLIC

meTaLLica & Metallica | | 444
BLACKENED/WARNER BROS.

DRAKE A  If YouTe Reading ThisitsToo Late | | 3,
YOUNG MONEY/CASH MONEY/REPUBLIC

YFN LUcci longLive Nut | ,;  5p
THINK IT'S A GAME/WARNER BROS.

JOHN MAYER The Search For Everything | , 18
COLUMBIA

ERIC CHURCH @ Mr. Misunderstood | , 4o
EMI NASHVILLEAUMCN

FLEETWOOD MAC © Rumours | | o33
WARNER BROS./RHINO

GUCCI MANE Droptopwop | 1, 1o
GUWOR/ATLANTIC/AG
THE BEATLES ¢ Sgt. Pepper’s Lonely Hearts Club Band 1 206
APPLE/CAPITOL/UME

FRANK OCEAN Blonde | | o,
BOYS DON'T CRY

MAREN MORRIS @ Hero [ ¢ 43
COLUMBIA NASHVILLE/SMN

EUTURE D521 1 0o
JASON ALDEAN They Don’t Know 1 49
MACON BROKEN BOW/BBMG

\"

Q)&yPUELIK NA 24 25
THE LUMINEERS @ Cleopatra | |
OUALTONE

HALSEY A Badlands | , 403
ASTRALWE RKS

MIRANDA LAMBERT A  The Weight Of These Wings 3 39
VANNER'RCA NASHVILLE/SMN

BRUNO MARS A Unorthodox Jukebox | | g
ATLANTIC/AG

JULIA MICHAELS Nervous System (EP) | 4q 3
1 MICHAELS/REPUB LIC

LIL U2l VERT The Perfect LUV Tape | 55 &3
GENERATION NOW/ATLANTIC/AG

TWENTY ONE PILOTS A vessel | 5 157
FUELED BY RAMEN/AG

LRERETAN A, crash My Party | 105
PNB ROCK  GTTM:Goin Thru The Motions | ,5 3
EMPIRE RECORDINGS/ATLANTIC/AG

VARIOUS ARTISTS  NOW That's What | Call Country Volume 10 | 57 15
SONY MUSIC/UNIVERSAL /UME

SAM SMITH A InThe Lonely Hour | , 146
CAPITOL

KEVIN GATES A islah [, g
BREAD WINNERS' ASSOCIATION/ATLANTIC/AG

g A
21 SAVAGE & METROBOOMIN®  Savage Mode | 53 5
SLAUGHTER GANG

BLAKE SHELTON Reloaded: 20 #¥1Hits | 5 o
WARNER BROS. NASHVILLE/WMN

BAD VIJEEtlDTREAvfl!/?HmR[ RECORDINGS REVEngE 44 14
THESEIE @ o s
FLORIDA GEDRGIA LINE A  Here's To The Good Times 4 26
BMLG

THE BEATLES & AbbeyRoad | ;| o5
APPLE/CAPITOL/UME

ALAN JACKSON Precious Memories Collection | 5

ARC/EMI NASHVILLEAUMGN

Data for week of 09.02.2017

SOUNDTRACK
Guardians of the
Galaxy, Vol. 2:
Awesome Mix
Vol. 2

The movie's digital home video release on
Aug. 8, along with the soundtrack’s wide
vinyl debut on Aug. 11, helps the album rise
62-21 with Greatest Gainer honors (18,000
equivalent album units earned in the week
ending Aug. 17, according to Nielsen Music;
up 98 percent). The set’s vinyl edition sold
6,000 cmlesa 1d tops the Vinyl Albums

hart. The firs ardians album was a robu
"e[fomel onvinyl, selling 1 34,000 copies our
of its overall total of 1.9 million. K.C

ASYLUM/ELEKTRA/RHIND

ARTIST cermiFicaTION Title |
IMPRINT/DISTRIBUTING LABEL

LANA DEL REY A BornToDie | , g0
POLYD OR/INTERSCOPE/IGA

THE NOTORIOUS B.1.G. Greatest Hits | ;| g4
BAD BOY/RHINO

GOLDLINK AtWhat Cost | 46
SQUAAASH CLUB/RCA

LIL YACHTY Teenage Emotions | 5 4,
QUALITY CONTROL/MQTOWN/CAPITOL

ZARA LARSSON @ S0Good | 5 2
RECORD COMPANY TEN/EPIC

CHARLIE PUTH A Nine Track Mind | o g
ARTIST PARTNERS GROUF/ATLANTIC/AG

KATY PERRY witness [ | 5
CAPITOL

EMILY SALIERS Murmuration Nation | 15¢
EMILY SALIERS

MELANIE MARTINEZ A CryBaby | 4 105
ATLANTIC/AG

FRANK SINATRA Ultimate Sinatra | 3, 3
FRANK SINATRA ENTERPRISES/CAPITOL/UME

EARTH, WIND & FIRE Greatest Hits | 40 14
COLUMBIN LEGACY

ELTON JOHN A Rocket Man:NumberOnes | o g
CHRONICLES/ROCKETAISLAND/MERC URY/UME

LADY GAGA Joanne | ;g
STREAMUNE/INTERSCOPE/IGA

ELVIS PRESLEY A Elvis:30 #1Hits | | 4y
RCA

KIDZ BOP KIDS KidzBop35 | 3, &
KIDZ BOP/RAZOR & TIE/CONCORD

GLEN CAMPBELL 20 Greatest Hits | 45 2
CAPITOL NASHVILLE/UME

LIONEL RICHIE A The Definitive Collection 9 &
MOTOWN/UT VAUME

EMINEM A Recovery | | 19
WEB/SHADY/AFTERMATH/AINTERSCOPE/IGA

LADY GAGA A The Fame | , 500
STREAMUNE/KONUVE/CHERRYTREE/INTERSCOPE/IGA

OLD DOMINION @ Meat AndCandy | 14 45
RCA NASHVILLE/SMN

SHAWN MENDES A Handwritten | |  y4g
ISLAND

COLE SWINDELL @ You Should Be Here | . ¢q
WARNER BROS. NASHVILLE/WMN

PINK FLOYD € The Dark Side Of The Moon )
PINK FLOYDALEGACY

MICHAEL JACKSDN © Thiller | | 302
EPIC/LEGACY

LYNYRD SKYNYRD A Al Time Greatest Hits | o, 1
MCA/UME

KENDRICK LAMAR A ToPimp AButterfly [ |
TOP DAWG/AFTERM ATH/AINTERS COPE/IGA

RH‘AN SCOTT DylanScott | 46 4
SOUNDTRACK Beauty And The Beast (2017) | 3 »3
WALT DISNEY

EMINEM © The Eminem Show | | 333
WEB/AFTERMATH/INTERSCOPE/UME

EpSHEERAN A e
RED HOT CHILI PEPPERS A  Greatest Hits | 15 143
WARNER BROS.

ABOOGIE WIT DA HOODIE Artist | 50 a5
HIGHBRIDGE THE LABEL/AG

SHAKIRS, oarado [ 15 12
THE WEEKND A Trilegy | 4 177
XO/REPUBLIC

TIM MCGRAW 35Biggest Hits | 47 o7
KANYE WEST A Graduation | ;| a5
ROC-A-FELLA/DEF 1AM

DRAKE & FUTURE A What ATimeToBe Alive | ;| o
A-1/F REEBANDZ/YQUNG MONEY/CASH MONEY/EPIC/REPUBLIC

EMINEM A The Marshall Mathers LP2 | | g4
WEB/SHADY/AFTERMATHAINTERSCOPE/IGA

CHILDISH GAMBINO®  Because The Internet | 433
GLASSNOTE

B TheHits | 34 1a
G-EAZY A When It's DarkOut | gg
GEAZY/RVG/BPG/RCA

TOM PETTY AND THE HEARTBREAKERS € Greatesthits | a5
MCA/UME

SnA ThisIs Acting | 4 g
IMAGINE DRAGONS A Smoke + Mirrors | | g
KIDINAKORNER/INTERSCOPE/IGA

DIERKS BENTLEY @ Black | 5 4
CAPITOL NASHVILLE/UMGN

NIRVANA © Nevermind | ;| 374
SUB POP/DGC/GEFFEN/UME

SOUNDTRACK Atomic Blonde | 5,5 3
UNIVERSAL PICTURES/FOCUS FEATURES/MONDOQ/BACK LOT

MACHINE GUN KELLY bloom | 5 14
ESTI9XX/BAD BOYAANTERSCOPE/IGA

EAGLES € Their Greatest Hits 19711975 1 223

BEBE REXHA
All Your Fault,
Pt. 2

acollaboration with Florld
Georgla Line

which st 2

EMILY

SALIERS

Murmuration
] Nation

Sallers {one-half of Indlgo Glrls
tarts at No. 158 with her de

Go to BILLBOARD.COM/BIZ for complete chart data 69



Hamilton
Takes L.A.

The original Broadway cast
recording of Hamilton: An
American Musical continues
its remarkable run on the
Billboard 200. The album,
now in its 99th consecutive
week on the tally, rises 26
22 with 18,000 equivalent
album units earned in

the week ending Aug. 17,
according to Nielsen Music.
The set is up 5 percent

in units and 11 percent in
traditional album sales,
having sold 7,000 copies in
the latest frame.

Notably, that 11 percent
sales bump is the largest
percentage gain for the
album since December
2016, when the album rose
34 percent in the lead-up to
Christmas during the week
ending Dec. 22.

The album’s latest gains
are owed to publicity for
the musical’s opening
in Los Angeles, at the
Hollywood Pantages
Theatie, on Aug. 16. The
show’s national tour moved
into the venue and began
preview performances on
Aug. 11 (the first day of the
latest tracking week). Of
Hamilton's 7,000 copies
sold, 19 percent of that sum
came from the L.A. area.

In fact, sales in the region
jumped by 127 percent.
{More copies of Hamilton
were sold in Los Angeles
during the week than

in both New York and
Chicago combined, and
both cities host their own
Hamilton residencies.)

Thus far, the set has sold
1.3 million copies in total
and 290,000 in 2017 It is
one of only two cast albums
to move 100,000 units this
year; Dear Evan Hansen,
at 114,000, is the other.
Those totals also make
2017 the first calendar
year since 2011 where two
cast albums have cleared
100,000. That year, The
Book of Mormon and
Wicked, respectively, sold
182,000 and 133,000.

—Keith Caulfield

September 2

2017
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Album Sales

TOP ALBUM SALES ™

oon FUTU‘![ /COLUMBIA

ARTIST Title |wes.on
WPRINT/DISTRIBUTING LABEL | CHART
ESHA Rainbow

KEMOSABE/RCA

SOUNDTRACK Guardians Of The Galaxy, Vol. 2: Awesome MixVol.2 | 17

MARVEL/HOLLYWOOD

VARIOUS ARTISTS NOW 63 | »

UNIVERSAL/SONY MUSIC/LEGACY

MONEYBAGG YO Federal 3X |

N-LESS/INTERSCOPE/IGA

JAY-Z 4:44 6

S CARTER ENTERPRISES/ROC NATION

SOUNDTRACK QOescendants 2 | 4

WALT DISNEY

LINDSAY ELL The Project |

STONEY CREEK/BBMG

KENDRICK LAMAR OAMN. | 18

TOP DAWG/AFTERMATHANTERSCOPE /IGA

BRUNO MARS 24K Magic | 33

ATLANTIC/AG

SOUNDTRACK Moana | 33

WALT DISNEY

ED SHEERAN Divide | 24

ATLANTIC/AG

JESUS CULTURE Love Has A Name 1

ESUS CULTURE| SPARROW/CAPITOL CMG

IMAGINE DRAGONS Evolve 8

KIDINAKORNER/INTERSCOPE/IGA

DODIE You (EP) |

DODIE

CHRIS STAPLETON From A Room: Volumel | 5

MERCURY NASHVILLE/UMGN

SOUNDTRACK  Guardians Of The Galaxy: Awesome MixYol. 1 | 145

MARVEL/HOLLYWOOD

BRETT ELDREDGE Brett Eldredge 2

ATLANTIL WWAsN

METALLICA  Hardwired...To Self-Oestruct | 3g

BLACKENED

ORIGINAL BROADWAY CAST  Hamifton: An American Musial | gg

HAMILTON UPTOWN/ATLANTIC/AG

SOUNDTRACK Trolls | 46

VILLA 40/DREAMWORKS/RCA

u(iul'.[El‘l CAMPBELL Adios 5

LANA DEL REY Lust For Life 4

POLYDOR/INTERSCOPE/IGA

KHALID American Teen | 18

RIGHT HAND'RCA

CHRIS STAPLETON Traveller | 101

MERCURY NASHVILLE/UMGN

LINKIN PARK One More Light | 13

MACHINE SHOP/WARNER BROS.

VARIOUS ARTISTS  NOW That's what | Call Country Yoleme 10 | 19

SONY MUSIC/UNIVERSAL/UME

TSO%%AWGIR(A oy 10

LUKE COMBS This One's For You | 1y

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

EMILY SALIERS Murmuration Nation 1

EMILY SALIERS

ALAN JACKSON Precious Memories Collection | 1

ARC/EMI NASHVILLE/UMGN

LINKIN PARK [Hybrid Theory] | 166

¥WARNER BROS.

LADY ANTEBELLUM Heart Break | 10

CAPITOL NASHVILLE/UMGN

SOUNDTRACK sing | 3a

UNIVERSAL STUDIOS/ILLUMINATION/REPUBLIC

THE BEATLES Sgt. Pepper's Lonely Hearts Club Band | 2o

APPLE/CAPITOL/U

SOUNDTRACK Atomic Blonde | 5

UNIVERSAL PICTURE S/#QCUS FEATURE S/MONDO/BACK LOT

FOREIGNER  40: Forty Hifs From Forty Years - 19772017 |

ATLANTIC/RHINO

ARCADE FIRE Everything Now | 3

COLUMBIA

DEF LEPPARD Hysteria | »

MERCURY/UME

P(AD:IVID RAWLINGS  Poor Oavid's Almanack 1

NEIL DIAMOND  All-Time Greatest Hits | 13

CAPITOL/UME

VARIOUS ARTISTS NOW 62 | 15

SONY MUSIC/UNIVERSAL /UME

KIDZ BOP KIDS KidzBop35 | 5

KIDZ BOR/RAZOR & TIE/CONCORD

METALLICA Metallica | 413

BLACKENED/WARNER BROS.

DJ KHALED Grateful | g

WE THE BEST/EPIC

BRETT YOUNG Brett Young | 27

BMLG

KEITH URBAN Ripcord | gg

HIT RED/CAPITOL NASHVILLE/UMGN

BOB MARLEY AND THEWAIlEIlS Legend: The Best O... | 333

TUFF GONGASLAND/U

HARRY STYLES Harry Styles | 14

ERSKINE/COLUMBIA

MEEK MILL Wins And Losses | 4

MAYBACH/ATLANTIC/AG

TYLER, THE CREATOR Flower Boy 4

70 Go to BILLBOARD.COM/BIZ for complete chart data

HEATSEEKERS ALBUMS™

LAS -~ ARTIST

WEEK | WEEK  waPRINT/DISTRIBUTING LABEL

#1 i i
NEW ° #1 [E’M\I’ls\ﬂl:sl.lms Murmuration Nation

Title | wks.oN
HART

—
NEW o DAVID RAWLINGS  Poor David's Almanack |
ACONY
3 GRANT MALOY SMITH  Dust Bowl: American Stories | o
SUBURBAN COWBOY
THE DOUBLECLICKS Love Problems 1
THE DOUBLECUCKS
e kAEYANG WHITE NIGHT |
WILL HOGE Anchars 1
€OLO/THIRTY TIGERS
ART TAWANGHAR Buddha Lounge: Chill, New Age (EP) 5
MAJORHITRRECORDS
MILO Who Told You To Think??i2R212 | 4
RUBY YACHT
GRETA VAN FLEET Black Smoke Rising (EP) B
LAVA/REPUBUC
NEW @ THE DISTRICTS  Popular Manipulations |
DEAD CROSS Oead Cross | »
PECAC
JESS AND GABRIEL Under The Covers, Vol, 2 (EP) 1
(SS AND GABRIEL
'I'YLER CHILDERS Purgatory 2
HICKMAN HOLLER/THIRTY TIGERS
HUNDRED SUNS The Prestaliis |
NEW DAMAGE
] —
w e GG DAMAR JACKSON  Unfaithful
- LABEL GOLD/EMPIRE RECORDINGS
KICKIN VALENTINA  Imaginary Creatures 1
MIGHTY MUSIC
VENOM INC. Ave 1
NUCLEAR BLAST
INCANTATION Profane Nexus 1
RELAPSE
@ M?TOGRAIER Desolation | 1
@ GUIDED BY VOICES  How Do You Spell Heaven |
PERFECT GIDDIMANI Live My Life Again 1
HOUSE OF RIODIM/GIDDIMANI
MICHAEL S. TYRRELL WHOLETONES: Calming & Soothing Mus ForDogs |
WHOLETONES 'BARTON PUBLISHING
LILPEEP Come Over When You're Sober (EP) |
LIL PEEP/KOBALT
LILB Black Ken 1
BASEDOWORLD
e DOWNTOWN BOYS Cost Of Living |
SUB POP
AMERICANA/FOLK ALBUMS™
st | mis | ARTIST Title | wks.on
WEEK | WEEK | \mpeinT/DISTRIBUTING LABEL HART
3! CHRIS STAPLETON Traveller ¢
MERCURY NASHVILLE/UMGN
CHRISSTAPLETON  FromA Room: Volumel | 15
MERCURY NASHVILLEAUMGN
DODIE You (EP) 1
00DIE
JOHN MAYER The Search For Everything | 18
COLUMBIA
THE LUMINEERS Cleopatra | 2
OUALTONE
EMILY SALIERS Murmuration Nation |
EMILY SALIERS
ED SHEERAN + | 107
ELERTRA/AG
HOZIER Hozier | 112
RUBYWORKS/COLUMBIA
SIMON & GARFUNKEL Simon And Garfunkel's Greatest Hits | 30
COLUMBIA/LEGACY
P{e:lvlb RAWLINGS Poor Oavid's Almanack | 1
THE LUMINEERS The Lumineers | 122
OUALTONE
JOHN MAYER Continuum | 39
AWARE/COLUMBIA
VANCE JOY Oream Your Life Away | 107
F STOR/ATLANTIC/AG
JUDAH AND THE LION Folk Hop N"Rall | 17
CLETUS THE VAN
LORD HURON Strange Trails | 53
IAMSOUND
RANDY NEWMAN Oark Matter | »
NONESUCH/WARNER BROS.
JACK JOHNSON In Between Oreams | ¢
JACK JOHNSON BRUSHFIRE/REPUBLIC
RAG'N'BONE MAN Human | 7
BEST LAID PLANS/COLUMBIA
JAMES BAY Chaos And The Calm | 108
REPUBLIC
JASON ISBELL ANDTHE 400 UNIT  The Nashvife Sound 9
SOQUTHEASTERN THIRTY TIGERS
GRANT MALOY SMITH  Dust Bowl: American Stories 5
SUBURBAN COWBOY
KALEO A/B| &
ELEKTRA/ATLANTIC/AG
THE DOUBLECLICKS Love Problems | 1
THE DOUBLE CLICKS
MUMFORD & SONS Sigh No Mare | 75
GENTLEMEN OF THE ROAD/GLASSNQOTE
ZACH WILLIAMS Chain Breaker | 23
ESSENTIAL/PLG

Data for week of 09.02.2017

Khalid
Climbs To
Top Five

Breakout R&B singer
Khalid reaches the top
five for the first time on
the Billboard 200 as debut
album American Teen
vaults 10-4 in its 24th
week on the list {32,000
equivalent album units
earned in the week ending
Aug. 17, up 17 percent

according to Nielsen Music).

The set surpasses its initial
peak of No. 9.

The gain is owed to
sale pricing in the iTunes
Store, where the album
was discounted to $5.99
during the tiacking frame,
as well as continued robust
performance on streaming
services. The album tallied
a 107 percent gain in
traditional album sales,
rsing to 6,000 sald — its
best sales week since its
debut frame of 12,000 in
March. The set also rises
78-23 on Top Album Sales.
American Teen has sold
80,000 copies so far.

As for its steady
streaming action, the set
has triggered 826 million
on-demand audio streams
for its songs, including
312 million for hit single

“Location.”

Elsewhere on the
charts, British YouTuber
and singer-songwriter
Dodie debuts at No. 55
on the Billboard 200 and
No. 3 on Americana/Folk
Albums with her second
EP, You (10,000 units;
8,000 in album sales). The
entertainer has 1.2 million
subscribers to her YouTube
channel and has amassed

more than 145 million views.

Lastly, K-pop star
Taeyang notches
his second entry on
Heatseekers Albums with
the No. 5 arrival of White
Night {2,000 sold). It also
lands at No. 1 on World
Albums, his second leader

on the list. -K.C.

EATSEEKERS ALBUMS: The week's top-selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billboard 208 or the top 18 of

TOP ALBUM SALES: The week's top-selling albums across all genres, ranked by sales data as compiled by Nielsen M

AIRPLAY/STRE AMING &
SALES DATA COMPILED BY

111¢

and explanatfons. © 2017, Prometheus Global Media, LLC and Nielsen Music, Inc. All nghts reserved.
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SOOAL $0: The week's most active artfsts on soctal networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactfons and conversatfons across Twitter, YouTube, Instagram and Facebook; and views to an artfst's wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week's
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Grande’s
Spice-y
Social
Gain

An impromptu cover helps
Ariana Grande (below) rise
6-2 on the latest Social 50
chart. The singer posted
aclip on Instagram on

Aug. 15 of her singing the
Spice Girls’ “Say You'll

Be There” in a bathroom,
adding the hashtag
#imissagoodharmonicasolo.
She also tweeted portions
of the lyrics, which led
some of her younger fans to
question whether the words
to the 1997 hit were actually
part of a new Grande song.
The singer had to let them
down gently a few minutes
later, questioning, “am |
old?”

That and more from the
start of Grande’s latest
tour stops in Asia pushed
the singer to gains of
279 percent in Twitter
mentions and 241 percent
in Instagram reactions
during the week ending
Aug. 17, according to Next
Big Sound.

At No. 34, "Weird Al”
Yankovic re-enters the
Social 50. He charts for
the first time since the
ranking dated Aug. 2, 2014,
with a 2,074 percent gain
in Wikipedia views, rising
to 501,000 for the week.
The reason for the gain:
Yankovic appeared on
HBO's Last Week Tonight
on Aug. 13, performing a
song called “Please Don't
Nuke Us, North Korea”
following host John
Oliver's segment on the
country. Yankovic also
leapt 127 percent in Twitter
mentions following the
telecast.

Meanwhile, Taeyang of
K-pop group BIGBANG
makes his maiden
Social 50 appearance,
debuting at No. 47 after
releasing White Night, his
first album in three years
{see page 70). He jumped
68 percent in Instagram
followers, adding 46,000,
and accrued 5.5 million
Instagram reactions.

—Kevin Rutherford
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SOCIAL 50™

LAST
WEEK

ARTIST

IMPRINT/LABEL

#1

Wk
BTS
| ! fodidad  BIG HIT ENTERTAINMENT/LOEN ENTERTAINMENT 45
' ARIANA GRANDE
r o REPUBLIC 248
. o JUSTIN BIEBER 152
' SCHOOLBOY/RAYMOND BRAUN'DEF 1AM
SHAWN MENDES
4 ISLAND 139
F:1 o DEMI LOVATO s
- SAFEHOUSE/ISLAND/HOLLYWOOD
ZENDAYA
ﬁ ° HOLLYWOOO/REPUBLIC 149
EXO
(7] £ .
[ BRUNO MARS
@ o ATLANTIC/AG 281
w‘ o LAUREN JAUREGUI 18
_ SYCO/EPIC
SELENA GOMEZ
10 INTERSCOPE/IGA 348
= O Bk
- THE KSR GROUP/ATLANTIC/AG 8
MALUMA
10 STl ConY MUsIC Lank 44
NICKI MINAJ
27 e YOUNG MONE ¥/CASH MONEY/RE PUBLIC 346
LOUIS TOMLINSON
15 @ TB{SYCOEPIC 30
: FIFTH HARMONY
G @ SYUNEPY 101
‘ LADY GAGA
# @ STREAMUINE INTERSCOPE/IGA 335
@ Q NIALL HORAN 6
' NEON HAZE/CAPITOL
Y @ MARTIN GARRIX ‘6
: STMPD RCRDS/RCA
Y MILEY CYRUS .
! RIHANNA
- . WESTBURY ROAD/ROC NATION 341
'I (21] 2 BALVIN a
y CAPITOL LATIN/UMLE
LIAM PAYNE
REPUBLIC 28
COLDPLAY
PARLOPHONE /ATLANTIC/AG 189
ED SHEERAN
ATLANTIC/AG 137
co
SONY MUSIC LATIN 20
KATY PERRY
CAPITOL 348
ARIOLA/SONY MUSIC ARGENTINA 57
SNOOP DOGG
DOGGYSTYLE/EMPIRE RECORDINGS 312
SEVENTEEN
PLEDIS LOEN ENTERTAINMENT 1
THE WEEKND
XQ/REPUBLI 100
BEYONCE
PARKWOOD/COLUMBIA 332
P9 CHRIS BROWN .
ZAYN
@ RCA 71
@ “WEIRD AL” YANKOVIC 2
WAY MOBY/RCA
2 e MARSHMELLO 19
_ JOYTIME COULECTIVE
@ HALSEY
ASTRALWE RKS 51
CHARLIE PUTH
i Q OTTO/ATLANTIC/AG 37
DUA LIPA
a7 @ WARNER BROS. 6
: BEBE REXHA
Q EL WARNER BROS. 10
RE @ CHARLI XCX a
NEON GOLD/ATLANTIC/AG
WIZ KHALIFA
36 RN ROSTRUM/ATLANTIC/AG 335
SHAKIRA
43 BREIN Sonv MUSIC LATINRCA 346
| JENNIFER LOPEZ
- « 4 g NUYORICAN'EPIC 336
y LUIS FONSI
D _ Rl VRS AL MUSIC LATINO/UMLE 22
NICKY JAM
RE @ LA INDUSTRIA/SONY MUSIC LATIN 21
SABRINA CARPENTER
2 @ HOLLYWOOD 22
NEW @ TAEYANG .
JOHN LEGEND
RE @ “OLUMBIA 12
BAD BUNNY
RE @ HEAR THIS MUSIC 2
RE LUCY HALE
DMG NASHVILLE/HOLLYWOOD 151

STREAMING SONGS™

Artist

wil | o | TITLE oK
WPRINT/PROMOTION LABEL
P DESPACITO  Luis Fosi & Daddy Yankee Feat IistinBieler 26
s
BODAK YELLOW (MONEY MOVES) CardiB | 5
THE KSR GROBPIATLANTIC
BANK ACCOUNT 21 Savage 6
SLAUGHTER GANG/EPIC
WILD THOUGHTS DI Khaled Feat. Rihanna & BrysonTiller | o
WESTBURY ROAD/WE THE BEST/EPIC
UNFORGETTABLE French Montana feat. Swaelee | 18
EAR DRUMNER/COKE BOYS BAD BOY/INTERSCOPE/EPIC
XO TOURLLIF3 Liluzi vert | 21
GENERATION NOW/ATLANTIC
CONGRATULATIONS Post Malone Feat. Quave | 30
REPUBLIC
I'M THE ONE 0JKhaled | 16
WE THE BEST/DEF |AM/EPIC
HUMBLE. Kendrick Lamar | 20
TOP DAWG/AFTERMATHAINTERSCOPE
THAT'S WHAT | LIKE Bruno Mars | 27
ATLANTIC
SHAPE OF YOU Ed Sheeran | 32
ATLANTIC
RAKE ITUP Yo Gotti Feat. Nicki Minaj | 5
COCAINE MUZIK/EPIC
MI GENTE J Balvin & Willy William | 5
SCORPI0/UMLE
BELIEVER Imagine Oragons | 14
KIDINAKORNER/INTERSCOPE
MASK OFF Future | 26
A1/F REEBANDZ/EPIC
MAGNOLIA Playboi Carti | 15
AWGE/INTERSCOPE
SORRY NOT SORRY Oemi Lovato 5
SAFEHOUSE/ISLAND/HOLLY WOOD/RE PUBUC
REDBONE Childish Gambino | 20
MCDJ/GLASSNOTE
LOCATION Khalid | 28
RIGHT HAND'RCA
ATTENTION Charlie Puth | 15
OTTO/ATLANTIC
THE RACE Tay-K 2
TAY-K
LOYALTY. Kendrick Lamar Feat.Rihanna | 9
TOP DAWG/AFTERMATHANTERSCOPE
BODY LIKE A BACK ROAD Sam Hunt | 27
MCA NASHVILLE
SILENCE Marshmello Feat. Khalid | 1
v JOYTIME COLLECTIVE/RCA
STRIP THAT DOWN Liam Payne Feat. Quavo | 11
HAMPTON REPUBLIC
DROWNING A Boogie Wit da Hoodie Feat. Kodak Black | 19
HGHBRIDGE THE LABEL /ATLANTIC
LOVE GALORE SZA Feat. Travis Scott | 5
TOP DAWG/RCA
EVERYDAY WELIT YFN Lucci Feat. PnB Rock | 13
THINK IT'S A GAME/WARNER BROS.
FEELS  Cavin Ham Feat. Pharmel| Willams, Kty Perry &BigSean | 7
£ FLY EYE/COLUMBIA
YOUNG DUMB & BROKE Khalid | 3
RIGHT HAND RCA
PRAYING Kesha | 4
KEMOSABE/RCA
THERE'S NOTHING HOLOIN' ME BACK  ShawnMendes | 17
SLAND/REPUBLIC
SLIPPERY Migos Feat. Gucci Mane | 18
QUALITY CONTROL/300
BUTTERFLY EFFECT Travis Scott | 5
GRAND KUSTLE/EPIC
ROLEX Ayo & Teo | 26
COLUMBIA
ITSAVIBE 2 Chainz Feat. Ty Dolla $ign, Trey Songz& hene Ako | 5
THE REAL UNIVERSITY/DEF 1AM
VERSACE ON THE FLOOR  Bruno Mars 1
ATLANTIC
ISPY KYLE Feat. Lil Yachty | 32
INDIE-POP/QUALITY CONTROL/MOTOWN/CAPITOL/ATLANTIC
SLOW HANDS Niall Horan | 7
NEON HAZE/CAPITOL
SOMETHING JUST LIKETHIS  The Chainsmokers & Coldplay | 25
& DISRUPTOR/COLUMBIA
CLOSER The Chainsmokers Feat. Halsey | 55
DISRUPTOR/COLUMBIA
DO RE MI blackbear | 2
BE ARTRAP/ALAMO/INTERSCOPE
FEEL IT STILL Portugal. The Man | 1
ATLANTIC
1-800-273-8255 Logic Feat. Alessia Cara & Khalid | &
VISIONARY/DEF |AM
CREW GoldLink Feat. Brent Faiyaz & Shy Glizzy | 2
SQUAAASH CLUB/RCA
FETISH Selena Gomez Feat. Gucci Mane 5
INTERSCOPE
BAD AND BOUJEE Migos Feat. Lil Uzi Vert | 39
QUALITY CONTROL/300
SWANG Rae Sremmurd | 27
EAR DRUMNER/INTERSCOPE
THE WEEKEND SZA 2
TOP DAWG/RCA

BACKTOYOU  Louk Tominson Feat. Bebe Rexha & Digital Famn Animaks

T8/SYCO/EPIC

DESPALITY REMIL
A Vo 3 10331 At

o

.

s
st sty

‘Despacito’
Breaks
Streaming
Record

As Luis Fonsi and Daddy
Yankee's “Despacito”
{featuring Justin Bieber)
moves to within a week

of the record for the most
weeks spent at No. 1on

the Billboard Hot 100

(see page 3), the smash
rewrites the mark for the
most weeks spent atop
Streaming Songs, leading
the latter list for a 15th
fiame with 46.4 million U.S.
streams in the week ending
Aug. 17, according to
Nielsen Music. “Despacito”
passes Desiigner’s “Panda,”
which led Streaming Songs
for 14 weeks beginning
April 30, 2016.

“Despacito,” the first
predominantly Spanish-
language No. 1on
Streaming Songs and only
the second non-primarily
English chart-topper in
the tally’s history (after
PSY's “Gangnam Style” in
2013, the chart’s first year),
debuted on Streaming
Songs at No. 50 on Feb 25
and reached No. 33 befare
bounding to No. 14 {(May 6)
following the April 17 arrival
of the Bieber remix. The
song assumed the No. 1
spot three weeks later.

“Despacito” is approaching

1billion on-demand
U.S. streams (last count:
941.7 million).

Logic's “1-800-273-8255"
{featuring Alessia Cara
and Khalid) re-enters
Streaming Songs at No. 46
following the Aug. 17
premiere of its official video.
The seven-minute clip,
which also stars actors Don
Cheadle and Matthew
Modine, helps the song
jump by 17 percent to
10.5 million U.S. streams.
Plus, Louis Tomlinson
makes his first Streaming
Songs appearance as a
soloist with “Back to You”
{featuring Bebe Rexha
and Digital Farm Animals)
at No. 50 (9.9 million, up
5 percent). Tomlinson
has made four trips to the
top 10 as a member of
One Direction -K.R.

Go to BILLBOARD.COM/BIZ for complete chart data 71



RADIO SONGS™

MY TITLE
WAPRINT/PROMOTION LABEL

LIS WILDTHOUGHTS D Khaled Feat. R & Bryson Tiler

PLLY  wEsTBURY ROAD/WE THE BEST/EPIC

ISLAND/REPUBLE !
ATTENTION Charlie Puth
QTTO/ATLANTIC

BELIEVER Imagine Dragons
KIDINAKORNER/INTERSCOPE |
DESPACITO  Luis Fonsi & Daddy Yankee Feat. Justin Bieber
U(WB?SALHLSI_[UHM)'RH\IUWNWQULMLEJAWLL‘E’HJZ 1
THAT'S WHAT | LIKE Bruno Mars |
ATLANTIC

SHAPE OF YOU Ed Sheeran
ATLANTIC

BODY LIKE A BACK ROAD Sam Hunt

MCA NASHVILLE/CAPITOL

STAY

OEF JAM/INTERSCOPE

SOMETHING JUSTLIKE THIS  The Chainsmokers & Coldplay ‘

OISRUPTOR/COLUMBIA

Zedd & Alessia Cara |

UNFORGETTABLE  French Montana Feat. Swae Lee
EAR ORUMNER/COKE E<OVS BAD BOY/INTERSCOPE/EPIC 4
SLOW HANDS Niall Horan
NEON HAZE/CAPITOL |
REDBONE Childish Gambino
MCDJ/GLASSNOTE !
STRIP THAT DOWN Liam Payne Feat. Quavo
HAMPTON'REPUBLIC
IT AIN'T ME Kygo x Selena Gome2 |
ULTRA/RCA/INTERSCOPE
SAY YOU WON'T LETGO  James Arthur
OLUMBIA

1
FEELS  Cabn Harrs Feat. Phared Wilkiams. Katy Pery & BigSean
FLY EYE/COLUMBIA ) — ;
NOW OR NEVER Halsey
ASTRALWERKS/CAPITOL 1
I'M THE ONE DJ Khaled |
WE THE BEST/DEF JAM/EPIC
CASTLE ON THE HILL Ed Sheeran
ATLANTIC ]
SOMEBODY ELSEWILL  Justin Moore
VALORY i 1
NO SUCH THING AS ABROKEN HEART  Cid Dominion

RCA NASHVILLE

FEEL ITSTILL

ATLANTIC

{
Portugal. The Man

THERE'S NOTHING HOLOIN'MEBACK  Shawn Mendes |

Artist ‘wks.on
HAK

)

15

1

17

18

29

3

24

23

24

13

25

27

SMALL TOWN BOY

BROKEN BOW
HUMBLE.

TOP DAWG/AFTERMATH/INTERSCOPE

Dustin Lynch

Kendrick Lamar |

DIGITAL SONG SALES™

TITLE

IMPRINT/PROMOTION LABEL

B2 DESPACITO  Luks Fonsi& Dadkdy Yankee Feat. s Biber
NSNS LATHGRATIOND BEUNSOOLENEF MUAMLESERUAL

WLDTHOUGHTS Dl Khaled

LAS
WEEX

DI Khaled Feat. Rihanna & BrysonTiler |

WESTBURY ROAD/WE THE BEST/EPIC

! o WHAT ABOUT US PInk |
RCA

STRIP THAT DOWN  Liam Payne Feat. Quavo

2 HAMPTON/REPUBLY |
3 SLOW HANDS Niall Horan |
NEON HAZE/CAPITOL
a ATTENTION Charlie Puth |
OTTO/ATLANTIC/AG ]
I's THERE'S NOTHING HOLDIN' ME BACK  Shawn Mendes
| -r ISLAND
8 BODY LIKE A BACK ROAD Sam Hunt
MCA NASHVILLEAUMGN 1
9 BELIEVER Imagine Dragons
. ¥ KIDINAKORNER/INTERSCOPE/IGA /)
i 6 UNFORGETTABLE  french Montana Feat. Swae Lee
CORE BOYS BAD BOY/EPIC
L > PRAYING Kesha
KEMOSABE/RCA }
m BODAK YELLOW (MONEY MOVES)  CardiB
b { THE KSR GROURYATLANTIC/AG ]
12 FEEL IT STILL Portugal. The Man
: ATLANTIC/AG
f o SORRY NOT SORRY Demi Lovato
2 SAFEHOUSE /ISLAND/HOLLYWOQOD
NEW 1-800-273-8285 Logic Feat. Alessia Cara & Khalid
VISIONARY/DEF JAM )|
FEELS  Calvin Harris Feat. Pharmedl Wilkams, Katy Perry & Big Sean

FLY EYE/COLUMBIA

CONGRATULATIONS Post Malone Feat. Quavo

REPUBLIC

REDBONE

N‘CDJGMSSNQTI
WHAT IFS Kane Brown Feat. Lauren Alaina

ZONE 4'RCA NASHVILLE/SMN

I’'M THE ONE

WE THE BEST/DEF JAM/EPIC

SOMETHING JUST LIKETHIS  The Chainsmokers & Coldplay

CISRUPTOR: COLUMBIA

Childish Gambino |

DJ Khaled |

Artist 'wis.on
HAKT

18

29

29

13

SMALL TOWN BOY

BROKEN BOW/BBMG
NOPROMISES Cheat Codes Feat. Demi Lovato |

300/AG |

Dustin Lynch

o MI GENTE JBalvin & willy William

- SCORPIOAUMLE

NEW MEANT TOBE  Behe Rexha & Florida Georgia Line |
WARKER BROS.

72 Go to BILLBOARD.COM/BIZ for complete
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Pop/Rhythmic/Adult

MAINSTREAM TOP 40™

TITLE

Mr [ e Artist (wis.on
IMPRINT/PROMOTION LABEL HART
L8 THERE'SNOTHINGHDLDIN'MEBACK ~ Shawndiend 17
ELASH ISLAND/REPUBLIC ) i
ATTENTION Charlie Puth | 14
OTTO/ATLANTIC
DESPACITO Lus Fonsi & Daday Yankee Feat. Justin Bieber | 17
NIVERSAL MSXC L CHOOLB T DEF I
BELIEVER Imagine Dragons | 19
KIDINAKORNER/INTERSCOPE
WILDTHOUGHTS DI Khaled Feat. Rihanna & BrysonTiller | 1o
WESTBURY ROAD/WE THE BEST/EPIC
SLOW HANDS Niall Horan | 15
NEON HAZE/CAPITOL )
STRIP THAT DOWN Liam Payne Feat.Quavo | i3
HAMPTON/REPUBLIC |
STAY Zedd & Alessia Cara | 25
C“JAM/INTYI}E(DV[ A " i
FEELS Catvin Harrs Feat. Pharrel| Wiliams, Katy Pery &Big Sean | 10
FLY EYE/COLUMBIA
NOW OR NEVER Halsey | 29
ASTRALWERKS/CAPITOL
BODY LIKE A BACK ROAD Sam Hunt | g5
MCA NASHVILLE/CAPITOL
NG PROMISES Cheat Codes Feat. Demi Lovato | 17
300
IT AIN'T ME Kygo x Selena Gome2 | 37
ULTRA/RCAINTERSCOPE
SHAPE OF YOU Ed Sheeran | 33
ATLANTEE S 1
I'M THE ONE Dikhaled | 17
WE THE BEST/OEF JAM/EPIC
REDBONE Childish Gambino | 1»
MCDI/GLASSNOTE
UNFORGETTABLE French Montana Feat. Swaelee | o
EAR DRUMNER/COKE BOYS/BAD BOYAINTERSCOPE/EPIC
PRAYING Kesha | ¢
KEMOSABE/RCA
HONEST The Chainsmokers | ¢
DISRUPTOR/COLUMBIA
VERSACE ON THEFLOOR  Bruno Mars | 1g
ATLANTIC _
SORRY NOT SORRY Demi Lovato |
SAFEHOUSE/ISLAND/HOLLYWOOD/REPUBLIC
CASTLE ON THE HILL Ed Sheeran | ;g
ATLANTIC -
GET LOW Zedd & Liam Payne | ¢
INTERSCOPE
CONGRATULATIONS Post Malone Feat. Quavo | 14
REPUBUC -
FEELIT STILL Portugal. The Man | 4
ATLANTIC
ADULT CONTEMPORARY™
s | s | TITLE Artist 'wxs.om
WEEK | WEEK | |mpRINT/PROMOTION LABEL THART
L SHAPE OF YOU Ed Sheeran 3;
o - _ATLANTI( —
2 SCARS TO YOUR BEAUTIFUL Alessia@ra | 34
ERDEF JAM
PRl DON'T WANNA KNOW Maroon 5 Feat. Kendrick Lamar | 45
222/INTERSCOPE ! -
o SAY YOU WON'T LET GO James Arthur | »7
OLUMBIA
o SOMETHING JUSTLIKETHIS  The Chamsmokers & Coldplay | 19
{ DISRUPTOR/COLUMBIA |
'3 WATER UNDER THE BRIDGE Adele | 39
X /COLUMBIA |
"Rl LETMELOVE YOU  DJSnake Feat. Justin Bieber | 34
& 0) SNAKE/INTERSCOPE
5 PLAY THAT SONG Train | a9
OLUMBIA N
o m THERE'SNOTHING HOLDIN MEBACK  Shawnbiendes 13
3 L "~ SLAND/REPUBLIC —l
- Q CASTLE ON THE HILL Ed Sheeran | 1g
5 ATLANTIC
T@l LOVE ON THE BRAIN Rihanna | »3
WESTBURY ROAD/ROC NATION
@ TAY Zedd & Alessia Cara | g
O€F | AM/INTERSCOPE
. Q THAT'S WHAT I LIKE Bruno Mars | 5
) ATLANTIC
| 0 THE FIGHTER  Keith Urban Feat. Carrie Underwood | 3
Y HIT RED/CAPITOL NASHYILLE/CAPITOL
G SAVE AS DRAFT Katy Perry | g
) CAPITOL |
@ BODY LIKE A BACK ROAD Sam Hunt | 1o
MCA NASHVILLE/CAPITOL |
Q WHAT ABOUT US Pink 1
RCA
T T AIN'T ME Kygo x Selena Gome2 | 14
ULTRA'RCA INTERSCOPE
WISH | KNEW YOU The Revivalists | 4
WASHINGTON SQUARE/WIND-UP/CONCORD
LIFE'S ABOUT TOGET GOOD  Shania Twain | 3
MERCURY NASHVILLE |
SMILEFORME  Charlie Wilson Feat. Robin Thicke | 5
P MUSIC/RCA
BELIEVER Imagine Dragons | 11
KIDINAKORNER/INTERSCOPE
SLOW HANDS Niall Horan | g
NEON MAZ[!(APIIE% £
ATTENTION Charlie Puth | g
OTTO/ATLANTIC
DESPACITO Luis Forsi & Daddy Yankee Feat. JustinBieber | ¢
UNTYERSAL MISICL CHOOLB O D€ F 0

RHYTHMIC™

TITLE

WPRINT/PROMOTION LABEL

LAST | TH

Artist |wis.on
WEEK WEEK THAR'

1 WILDTHOUGHTS DIkhaed Fet. Rhama & Bysan Tiler - o
5'“ WESTBURY ROAD/WE THE BEST/EPIC i
UNFORGETTABLE French Montana Feat. Swaelee | 17

EAR ORUMNER COKE BOYS/BAD BOYAINTERSCOPE/EPIC

—

1-800-273-8255 Logic Feat. Alessia Cara & Khalid | 14

VISIONARY/DEF 1AM

LOYALTY. Kendrick Lamar Feat. Rihanna | ¢

TOP DAYG/AFTERMATH/INTERSCOPE

NO FEAR

BGM/COLUMBIA

EVERYDAY WE LIT YFN Lucci Feat. PnBRock | 13

THINK IT'S A GAME/WARNER BROS.

HUMBLE.

TOP DAWG/AF TERMAT H/INTERSCOPE

REDBONE

MCDJ/GLASSNOTE

LOVE GALORE

TOP DAWG/RCA
STRIP THAT DOWN Liam Payne Feat. Quavo | 13

HAMPTON REPUBLIC

XO TOURLLIF3

GENERATION NOW/ATLANTIC

DESPACITO Lus Fonsi & Daddy Yankee Feat. JustinBieber | 17
HOOLB 0% DEF IC

INIYERSAL MUSIC

DelJ Loaf | 9
Kendrick Lamar | 20
Childish Gambino | 2>

SZA Feat. Travis Scott | 4

Lil U2i vert . 16

FEELS Cavin Karris Feat. Pharme Willams. Katy Pery &Bg Sean | ¢

FLY EVE/COLUMBIA
I’'M THE ONE

WE THE BEST/DEF JAM/EPIC

VERSACE ON THE FLOOR

ATLANTIC
m BODAK YELLOW (MONEY MOVES)
J g THE KSR ERDUV/A"LANTK

ATTENTION
OTTO/ATLANTIC

4:44

S. CARTER ENTERPRISES/ROC NATION

I'LL FIND YOU Lecrae Feat. Tori Kelly | 8

REACH/COLUMBIA
MASK OFF
A-1/FREEBANDZ/EPIC B |
ITSAVIBE  2Chaie Feat. Ty Doka fign Trey Songz & Jbene Ao | 5

THE REAL UNIVERSITY/DEF JAM

FWITHU Kid Ink Feat. Ty Dolla $ign | 17

THA ALUMNI GROU/RC A
DO RE MI

BEARTRAP/ALAMO/INTERSCOPE

RAKEITUP Yo Gotti Feat. Nicki Minaj | 4
COCAINE MUZIK/EPIC

YOUNG DUMB & BROKE

RIGHT HAND'RCA

DJKhaled | 14

Bruno Mars | 1o
s 3
7 Charlie Puth ' 4

AYZ | g

Future | 19

blackbear | 10

Khalid |

ADULT TOP 40™

TITLE

IMPRINT/PROMOTION LABEL

BELIEVER

_ KIDINAKORNERINTERSCOPE ) ~ )
THERE'S NOTHING HOLOIN' MEBACK  Shawn Mendes | 17

ISLAND/RE PUBLIC

LA | THIS

Artist lwi.on
WEEX | WEEK ™HART

Imagine Dragons

STAY

DEF JAM/INTERSCOPE

ATTENTION
OTTO/ATLANTIC

SOMETHING JUST LIKETHIS  The Chainsmokers & Coldplay | 5

DISRUPTOR/COLUMBIA

SHAPE OF YOU

ATLANTIC

BODY LIKE A BACK ROAD

MCA NASHVILLE/CAPITOL

SLOW HANDS

NEON HAZE/CAPITOL

DESPACITO 0 Forei& Daccy Yankee Feat JistmBeber | 13

LDOTVESLShL MILSIC LATINOYRAYMON D B RALII/S CHOOLB T DEF 4 LI MLE/RERUBLIC

Zedd & Alessia Cara | »3

Charlie Puth | 7

Ed Shée}a_r1 3
Sam Hunt | 29

Niall Horan | 15

IT AIN'T ME Kygo x Selena Gome2 | »4
ULTRA/RCA/INTERSCOPE

FEEL IT STILL Portugal. The Man | ¢
_ATLANT‘I(

CASTLE ON THE HILL Ed Sheeran | 2
ATLANTIC

GIVELOVE  Andy Grammer Feat. LunchMoney Lewis | 10
S-CURVE/HOLLY WOOD

i

P WHAT ABOUT US Pk
| RCA
NOW OR NEVER Halsey | 16

ASTRALWERKS/CAPITOL
WISH | KNEW YOU The Revivalists | 1g

WASHINGTON SQUARE /WIND-UP/CONCORD

PRAYING

KEMOSABE/RCA

VERSACE ON THE FLOOR

ATLANTIC

FEELS (aivin Haris Feat. Pharmell Wiliams, Katy Pery &Big Sean | 7

FLY EYE/COLUMBIA

SAVE AS DRAFT

CAPITOL |
STRIP THAT DOWN Liam Payne Feat. Quavo | g

HAMPTON REPUBLIC

FOOL Fit2 And The Tantrums | 5

DANGERBIRDELEKTRA/ATLANTIC

WILDTHOUGHTS D) Khaled Feat. Rihanna & BrysonTiller | 5

WESTBURY ROAD/WE THE BEST/EPIC

Kesha | ¢

Bruno Mars | 10

RADIO SONGS: The week's
receing widespread airp

Katy Perry | g

CONPILED BY

B

| —

JUST YOU AND | Tom Walker | g

RELENTLESS EPI

GOOD TIMES

FUELED BY RAMEN RRP

AllTime Low | 4

AIRPLAY DATA COMPILED BY  500IAL DATA
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HOT COUNTRY SONGS™

|
20K LAST | THIS
AGO | WEEK | WEEK

TOP COUNTRY ALBUMS™

ARTIST cerriFication
IMPRINT/DISTRIBUTING LABEL

LUKE COMBS  This One's For You 11
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

CHRIS STAPLETON Traveller | 10
MERCURY/UMGN

BRETT ELDREDGE

ATLANTIC/WMN

LINDSAY ELL

STONEY CRECK/BAMG

TITLE certiFicaTion
PRODUCER (SONGWRITER)

£78  BODY LIKE A BACK ROAD A

T
ARy 2.CROWELL (S.HUNT,Z.CROWELL,1.OSBORNE,S.MCANALLY)

L. THIS
WEEK | WEEK

Artist | PEAK

Title [wxs.on
IMPRINT/PROMOTION LABEL | FOS. | CHART

Sam Hunt
MCANASHVILLE 2 -

JOHN SHEARER/WIREIMAGE

Country

SMALL TOWN BoY @

2.CROWELL (R.AKINS,B.HAYSLIP,K_FISHMAN)

WHAT IFs A Kane Brown Featuring Lauren Alaina | 5 5,
O.HUFF (K.BROWN.M.MCGINN.1.M.SCHMIDT) 2CNE 4/RCA NASHVILLE

Dustin Lynch
EROKEVN BOW 2 26

Brett Eldredge | >

1

-]
4

(-]

4 IN CASE YOU DIDN'T KNOW A

BrettYoung | , gq The Project |

KEITH URBAN

HIT RED/CAFITOL NASHVILLE/UMGN

Ripcord | g7

D.HUFF (B.YOUNG,T.REEVE.K.SCHLIENGER.T.TOMLINSON} AMLG
— SAM HUNT Montevallo M
© FY MO SUCH THING AS A BROKEN HEART  Old Dominion ;5 WA NASVIL MG = oore
e SMCANALLY {(M.RAMSEY,T. ROSEN.B.TURS|.LFRASLIRE} RCA NASHVILLE
— _ CHRIS STAPLETON From A Room: Volume 1 | 15
°‘ DRINKIN’ PROBLEM Midland [ ., MESCIE N uies
Al SMCANALLYD.HUFF. LOSBORNE (L.CARSON.C.DUDDYM.WYSTRACH.S. MCANALLY, L.OSBORNE) 681G MACHINE
6

HURRICANE A

SMOFFATT (L.COMBS.T.PHILLIPS.T.ARCHER)

HEARTACHE ON THE DANCE FLOOR

B.AUTLER.L.PARDI {1.PARDI,B.UTLER.B.LONG}

SOMEBODY ELSE WILL

SHORCHETTA.LS.STOVER (K. ARCHER.A.HAMBRICK.T.OTTOH)}

CRAVING YOU @ Thomas Rhett Featuring Maren Morris | 5 21
LAUNETTA.D.HUFF,JOE LONDON.THOMAS RHETT (D.M.BARNES. L. BUNETTA) VALORY

YOU LOOK GOOD Lady Antebellum 8 31

Luke Combs | 4 51
RIVER HOUSE/COLUMBIA NASHVILLE

Jon Pardi
CAPITOL NASHVILLE 8 15

Radio;
Ell Enters

“Somebody Else Will” by
Justin Moore (above) tops
Country Airplay (2-1), up

by 8 percent to 44 million

Brett Young | 27

BRETT YOUNG
8MLG

aFuh(c)RIDA GEORGIA LINE Dig Your Roots | 51

lustin Moore
VALORY 9 31

o
-]

KANE BROWN

2ZONE 4/RCA NASHVILLE/SMN

JON PARDI California Sunrise | ¢1
CAPITOL NASHVILLE/UMGN

Kane Brown | 37

0-00-0

—
=

‘g s
—
=3

L e BUSBEE (H.LINDSEY.R. MURD, BUSBEE) CARITOL NASHVILLE e LTOQ%MALSG RHETT Tangled Up | g9 audience impressions,
WHEN IT RAINS IT POURS Luke Combs according to Nielsen Music.
SMOFFATT (LCOMBS,R FULCHER IWALKER)  RIVER HOUSE/COLUMBIA NASHVILLE L2 10 Q %%Yﬁg;ﬁ%ﬁbg]u"‘ Heart Break | 1o His sixth chart-topper is the
\ UNFORGETTABLE Thomas Rhett i second single and second
@‘ DLHUFF.] FRASURE.THOMAS RHETT (THOMAS RHETT.LFRASUREA GORLEVS MCANALLY) | vALORY | 13 4 { 0 E‘IEEN it Adios Y115 No. 1 from his fourth studio
. IT AIN'T MY FAULT Brothers Osborne | |, 4, 14 ZACBROWNBAND GreatestHits SoFar... | 05 |~ @n9th. Kinda Don't

LIOYCE (). OSBORNE.T.). OSBORNE,L.T.MILLER) EMI NASHVILLE ROAR/SOLTHERN GROLND/ATLANTIC/AG Care. Lead track “You Look

‘
ooolNc

Like | Need a Drink” topped
the Country Airplay chart
dated Oct. 8, 2016.

BROTHERS OSBORNE

EMI NASHVILLE/UMGN

LUKE BRYAN

ALL THE PRETTY GIRLS

B.CANNON.K.CHESNEY (N.GALYON.T.L.JAMES, | OSBORNE}

THEY DON'T KNOW

Pawn Shop | 74

N
=}

I

Kenny Chesney | o m
BLUE CHAIR/COLUMBIA NASHVILLE

Jason Aldean Kill The Lights | 106

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

MORE GIRLS LIKE YOU

MCA NASHVILLE

BROKEN HALOS Kip Moore | »7

Chris Stapleton | 5 4
0.CO88.CSTAPLETON (C.STAPLETON,M.HENDERSON)

MERCURY

W
=]
&3
=

|

WHAT IFS  Kane Brown Feat. Lauren Alaina | 27

@ OUTTASTYLE Aaron Watson | 4, 9 20NE 4/RCA NASHVILLE
MALTMAN,AWATSON (A WATSON} 8IG LABEL
= . EVERY LITTLE THING Carly Pearce | 23
@ GOOD COMPANY lake Owen a1 1 816 MACHINE
A L.BRANCEWELL,LOWEN (M.ALDERMAN.T.CECIL.LMULLINS) RCA NASHVILLE
—_— - IT AIN'T MY FAULT  Brothers Osborne | 3
NEW FLY Annie LeBlanc 42 1 EMI NASHVILLE
: NOT LISTED (NOT LISTED) ANNIE LEBLANC WHEN IT RAINS IT POURS Luke Combs | 10
@ WRITTEN IN THE SAND old Dominion N 4 RIVER HOUSE/COLUMBIA NASHVILLE
- SMCANALLY (M.RAMSEY,T. ROSEN.B.TURS .S MCANALLY) RCA NASHVILLE 1COULD USE ALOVESONG  Maren Morris | 3

COLUMBIA NASHVILLE

FIVE MORE MINUTES Scotty McCreery | 5 5
F.ROGERS (5.MCCREERY,R.ROGERS,M.CRISWELL) DAGUM

FIX A DRINK

Chris Janson | 14
WARNER 8ROS./WAR

WHEN SOMEONE STOPS LOVING YOU

Little Big Town | ,. 2
LIOYCE(H.LINDSEY,C.MCGILL.L.MCKENNA)

CAPITOL NASHVILLE

UNFORGETTABLE

VALORY

Thomas Rhett | 4

CALIFORNIA Big & Rich

46 6

0:0
0:00:00:

(: g v L) ‘ @ M.KNOX 1. BOYER. 1 MIRENDA. K ALLISON) Macon/aroken aow | 16 14 CARIOL JASHVILLE/UMGN : Concurrently, “Somebody”
Q >0} EVERY LITTLE THING Carly Pearce EE“'C CHURCH Mr. Misunderstood 94 becomes Moore's seventh
Q N e ! | y a BUSHEE (C.PEARCE.BLSHEE,£.SHACKELTON) fesieuc L 7 18 MA',!E;M"‘::;V':;:"MGN . top 10 (12-9) on Hot
% @ MORE GIRLS LIKE YOU Kip Moore | o 6 COLUMBIA NASHVILLE/SMN ero | &3 Country Songs (which
y K.MDORE,D.GARCIA (K. MOORE.S.L.OLSEM, 1. MILLER.D.A.GARCIA} MCA NASHVILLE H
= : JASON ALDEAN They Dot Know | 4o Cendsairalay, streaming
(o} Q FORHER @ ChrisLane | 4 3¢ MACON/BROKEN BOW/BEMG and sales data). The song
LMO) {M.DRAGSTREM,K.ARCHER.S.BUXTON) 8iG LoUD o a i
Q - MIRANDA LAMBERT The Weight Of These Wings | 30 gains by 5 percent to 5000
2] [[20) ! couLp use 4 Love sonG Maren Morris | 5o 5, VANNER/RCA NASHV ILLE/SMN downloads sold and by
. | BUSBEE.M.MORRIS (M.MORRIS.1.ROBBINS.LVELTZ) COLUMBIA NASHVILLE LUKE BRYAN Crash My Party 140 2 percent to 35 ml“fon US
EFS __ e (1{c] FIX ADRINK Chris Janson 5, RO eN streams.
éé é .- V- 2 B.ANDERSON.C.OUBOIS (C.JANSON.C.DUBOIS.A.GORLEY) WARNER BROS./WAR VARIDUS AR"S“ NUW Thal's Whal |(a” (Ollmfv Volume 10 10 Meanwh“e, Lindsay E”
F:if n e ROUND HERE BUZZ Eric Church | 5, g SONVMOSYE/BRIVE RSl /uME : arrives at No. 4 on Top
g%% 3 LJOYCE (£.CHURCH.J.HYDE.L.DICX)} EMI NASHVILLE “Bmlaegsggsl.l/E:.NTON Reloaded: 20 #1 HI(S 95 Country A|bum5 wgth her
55; ] e GREATESLS';gVE STORY LANCOE I 23 22 3 SToTh am debut LP, The Project. The
w B % LICYCE (B.LAN ARISTA NASHVIL P
i © B t AORBASKRGAUNE e s 0TRGo0T | 155 g oy st
£33 @ SIXTEEN ThomasRhett ., | Bush (of Sugarland), starts
Eg £l D.HUI##, 1 FRASURE. THOMAS RHETT (THOMAS RHETT.S.M.DOUGLAS,1.SPARGUR)} VALORY 2 " "
£5 8 ) h with 11,000 equivalent
H ) LOSING SLEEP Chris Youn i i
2§ Ty | e C.CROWDER.C.YOLING (€.YOLNG. LHOGE.C. DESTEFANO} ROA NASHV\LLgE 25 14 M alqu units. W'th 10,000 in
g EE - cou NTRY AI RPLA traditional sales, it launches
43 B LAST TIME FOR EVERYTHING BradPaisley | ,, |4 — at No. 1 on Country Album
é . Eg LWOOTEN,B.PAISLEY (B.PAISLEY.S.AHNQUIST,B.ANOERSON C.DUBOIS. M.RYAN) ARISTA NASHVILLE " . N Y i N
sRit TIN MAN Miranda Lambert VLI‘RL NI:K I:‘:’I:‘TEPROMOTION LABEL Artist W?‘A;N Sales. “It's kind of surreal,
F853 il Iranda Lamber 4 i 1
Eém ! . 27 F.LIDDELL.GWORF,E.MASSE (M.LAMBERT,1.INGRAM,.R.STEWART} VANNER/RCA NASHVILLE 15 21 7ﬁ.’ . Ell to'd B’”boafd dunng
1 g £ \a‘ o 29 SOMEBODY ELSE WILL lustin Moore astop on Brad Paisley’s
EL R RING ON EVERY FINGER LOCASH | 50 o5 — - Weekend Warrior Tour i
Sie\ 2k L.RIMES (THOMAS RMETT.LKEAR,.FRASURE} REVIVER V- < - eexend Vvarrior lTour in
\. | © | 6 v
H3E ASK ME HOW | KNOW Garth Brooks % 13 EE e anative o% Calgary, Alberta)
NS MAMILLER (W.ROSSELL) PEARL SMALL TOWN BOY Dustin Lynch | 24 Toearkod on t‘f X’b i &
= = HROKEN BOW WOrKe: e alou ra
S H (30] YOU BROKE UP WITH ME walker Hayes | 55 |5 _ iy
é H] / SMCANALLY (W.HAYES.K SACKLEY,T. ARCHER) MONUMENT/ARISTA NASHVILLE DRINKIN’ PROBLEM Midland | 30 long time, so stopping for a
816G MACHINE
Sind - LOVE ME OR LEAVE ME ALONE Dustinlynch [ 3 r— SeGond dfid celcoreiGithe
533% R. COPPERMAN (D.CHRISTENSEN.C GELBLIDA) BROKEN BOW DO | MAKE YOU WANNA  Billy Currington | 39 news is really gratifying.
£ MERCURY ",
SdgE — Ell's Top Country Albums
L2 EE UNAPOLOGETICALLY Kelsea Ballerini
e §. SEY e F.GWHITEHEAD,LMASSEY (K.BALLERINI,F.GWHITEHEAD, H.L INDSEY) alackaveR | 32 1 3\9‘%}835[&000 Lady Antebellum | 3; start is the highest for
585 - female artist’s debut
2533 Yours @ Russell Dickerson . 2
8FEo 35§ 35 @ C.HROWN (PWELLING.C.BROWN,R.DICKERSON} wetengers | 2L 10 SEngJNG YOU  Thomas Rhett Feat. Maren Morris | 2 studio LP since RaelLynn’s
ZESE v n Wildhorse galloped in at
z LIKE | LOVED YOU Brett Young
H Q EXQ) LIKE | LOVED ¥ ung 35 4 HEARTACHE ONTHEDANCEFLOOR  JonPardi | 1, o' 007 90 0 00
5 [ 1 )l 35]| SMOOTH Florida Georgia Line | ,o . THEY DON'T KNOW Jason Aldean | ; e lead single from The
£ i LMOI (T.HUBBARD,B.KELLEY,N.GALYON, |.M.SCHMIDT) aMLG MACON/BROKEN BOW Project, "Waiting on You,”
[ ] -
g @ B THE WAY | TALK Morgan Wallen | o, FLATLINER Cole Swindell | 3, which Ell co-wrote, pushes
g A4 LMOI (1.L.ALEXANDER.B.HAYSLIPC.MCGILLY 816 LOUD WARNER BROS./WMN 52-50 for a new peak on
5 3 A GIRL LIKE YOU Easton Corbin 7 20 ALL THE PRETTY GIRLS Kenny Chesney | 1o Country Airplay. —Jim Asker
] AGORLEYW.KIRBY (A.GORLEY, L FRASURE.R.AKINS} MERCURY BLUE CHAIR/COLUMBIA NASHVILLE
& — "
g LEGENDS Kelsea Ballerini FOR HER Chris Lane | 26
E 42 @ F.G.WHITEHEAD, |.MASSEY (K.BALLERINI,F.G WHITEMEAD.H.LINDSEY) BLACK RIVER 32 11 8i6 Louo
2
5
H
&
:
£
M
g
g
5
E
g
H
£
8

HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radlo alrpiay audlence Impresslons as measured

B.KENNY,J.D.RICH (1.D.RICH,R CLAWSON.Y. MCGEEE) BSR/THIRTY TIGERS/NEW REVOLL TION ASK ME HOW | KNOW Garth Brooks | 2
~ PEARL
7] SINGLES YOU UP lordan Davis :
& b J P.DIGIOVANNI (1.DAVISS.D. JONES, L EBACH) meanasiviLe | 45 5 g?ﬂyi?‘ul!ERE BUzz Eric Church 19
ALL ON ME Devin Dawson
474, 50 LIOYCE (0.0AWSON.LDURRETT.A.SMITH) aiaNTicowea | 467 &mg ON EVERY FINGER LOCASH | 40
c ) JUST A PHASE Adam Crai ;
QT{ % :“ @ D.GEORGE (A.CRAIG.L.RIMES, | BEAVERS) STONEY cnst% il 2 AL,,A‘SSTI,I,ISE{'!,‘EL&OR EVERYTHING Brad Paisley | 1
)2 RE-ENTRY @ SHE’S WITH ME High valley | ,. GREATEST LOVE STORY LANCO | 25
s SMOSLEY.M.C'CONNOR (B.REMPEL,S. MOSLEY,B.STENNIS) ATLANTIC/WEA ARISTA NASHVILLE

Data for week of 09.02.2017 Go to BILLBOARD.COM/BIZ for complete chart data 73
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TITLE cermiFicaTioN
PRODUCER (SONGWRITER)

BELIEVER

Artist |
WPRINT/PROMOTION LABEL |

#1 i
AWE Imagine Dragons

PEAK
POS

1 1 1 WATTMAN & ROBIN (D.REYNOLDS W. 5 RWON, B MCKEE _) KDINAKORNE R/ SCOPE 1 29
5 O MEEL ITSTILL Portugal. The Man  , 5,
! = | LHILLATACCONE (PORTUGAL THE MAK, ATACCONE.LHILLR. BATEMAN.f. GORMAN EHOLLARD) ATLANTC
— =
THUNDER Imagine Dragons | 17
MEX O& KID.IDE2UZIO (DREYNOLDS WSERMON, B MOXEE.D. PLAT I MAMA GRANT L DE2U2I0) KIDIMAKORNERANTERSCOPE
WISH | KNEW YOU The Revivalists a 18
THE REVIVALISTS (D.SHAW,G.GEKAS) WASHINGTON SQUARE /WIND-UP/CONCORD
NUMB A LinkinPark | 5 ¢
O.GILMORE,LINKIN PARK (M.SHINODAL.BENNINGTON,J HAHN,R.BOURDON, B.DELSON.OWF ARRELLL) WARNER BROS.
INTHEEND A LinkinPark | 5 ¢
D.GILMORE (M.SHINODA,C.BENNINGTON, |.HAHN,R. BOURDON,B.DELSON) WARNER BROS.
TAKE IT ALL BACK Judah & The Lion 7 13
D.COBB (LL.AKERS,N.E.ZUERCHER,BV.MACDONALD,S.M.CROSS) CLETUS THE VAN/CAROLINE
HEAVY Linkin Park Featuring Kiiara | 27
W.SHINODAB DELSON (M. SHINODA,B.DELSON C BENNINGTOK, | MICHAELS, | OTRANTER) MACHINE SHOP/WARNER BROS.
THE NIGHT WE MET @ Lord Huron 5 20
B.SCHNEIDER (B.SCHNEIDER) IAMSOQUND/RED
THE MAN TheKillers | 145 1o
JAOKNIFELEE (B.FUMERSM.STOERMER, R VANNUCO GAEE.R BELL R BELLG BROWNO.NASH..) BUAND/REPUBLIC
OLD CHURCH CHOIR zach Williams | ;|5
CWEDGEWORTH (Z.WILLIAMS,E.HULSE,C WEDGE WORTH) ESSENTIAL/PLG
WHAT I'VE DONE A LinkinPark | 5 ¢
RRUBINM.SHMOOA (W SHINOOA L BENNINGTON,I HAKN,.R BOURDON B.DELSON.D.FARRELILY  MACKINE SHOP/WARNER BROS.
DON'T TAKE THE MONEY Bleachers 1, 5
1M ANTONOFF,G.KURSTIN (J.M.ANTONOFF,E.M.L YELUCH-O'CONNOR) RCA
HARD LOVE NEEDTOBREATHE 14 18
JLEVINE, NEEDTOBREATHE (W.RINEHART,N.RINEHART) ATLANTIC
FEELS LIKE SUMMER Weezer 14 20
1 COFFER. R ROTEM (RLUOMOLLLORFER.). R ROTE M. P. MORRI SSE' 0D AHLQUIST DG OLDBERGER) WEEZER/CRUSH MUSICATLANTIC
ONE MORE LIGHT Linkin Park 10 6
M.SHINQDA,B.DELSON (M.SHINODA,F WHITE) MACHINE SHOP/WARNER BROS.
CRAWLING Linkin Park | o 5
D.GILMORE (M.SHINODA,C.BENNINGTON, |.HAHN,R.BOURDON,B.DELSON) WARNER BROS.
RUN Foo Fighters | 12
G.KURSTIN,FOQ FIGHTERS (FOQ FIGHTERS) ROSWELL/RCA
ANGELA The Lumineers | - 4
SFELICE (W.SCHULTZ,).C.FRAITES,S.FELICE) DUALTONE
HIGH Sirsly | 14 2
SIR SLY {(L.JACO8S,H.COPLEN, |.SUWITO) INTERSCOPE
WHATEVER IT TAKES Imagine Dragons 5 15
JUTTLE (D.REYNOLDS\-.SERMON,B.MCKEE,D.PLATZMAN, |.UTTLE) KIDINAKORNER/INTERSCOPE
SUIT AND JACKET Judah & TheLion | » 1
D.LONG (J.L.AKERS,N.E.ZUERCHER,BV.MACDONALD,S. M.CROSS) CLETUS THE VAN/CAROLINE
ONE STEP CLOSER Linkin Park 14 5
D.GILMORE (M.SHINODA,C.BENNINGTON,B.DELSON, .HAHN) WARNER BROS.
SOMEWHERE | BELONG Linkin Park 9 5
D.GILMORELNKIN PARK (M.SHINODAL.BENNINGTON,J HAHN,R.BOURDON, B.DELSON.QF ARRELLL) WARNER BROS.
EVERYTHING NOW Arcade Fire 1 10
ARCAQE FIRE § MACKEYT BANGALTER (E.BUTLER.JGARA R LHASSAGNE R PARRYT KINGSBURYMW BUTLER) COLUMEIA
y LITTLE OF YOUR LOVE HAIM
RE-ENTRY @ ARECHTSCHAID (A.HAIM,D.HAIM,E.HAIM} COLU™BIA 24 3
1020 LITTLE ONE Highly Suspect | , ¢
| LHAMILTON (.STEVENS.RMEYER,RMEYER) IN DE GOQT/300
g 3 LIGHTS ouT Royal Blood | 5 13
by A ITHOMASROYAL BLOOD (. BARRETT, M KERR BTHATCHER) IMPERIAL GALACTIC/BLACK MAMMOTH/WARNER BROS.
DIG DOWN Muse
29 M.ELIZONDOQ,MUSE (M.BELLAMY) HELIUM-3/WARNER BROS. 2l 13
HARD TIMES ramore | . g
JMELDAL-JOHNSENTYORK (H.WILLIAMS TYORK) FUELED BY RAMEN RRP
THE THUNDER ROLLS All That Remains n 2
H.BENSON,M.J.PLOT NIKOFF (T.G.BROOKS P.ALGER) RAZOR & TIE/CONCORD
LAY IT ON ME vance Joy | ¢ 5
D.BASSETT,E.WHITE (VANCE JOY,D.BASSETT) ATLANTIC
LUST FOR LIFE Lana Del Rey Featuring The Weeknd 4 18
LANA D€L REY.R NOWELS.K MENZIES.D.REID (LANA OEL REY.R NOWELS.ATESFAYEMAX MARTIN) POLYDOR/INTERSCOPE
THE VIOLENCE Rise Against % 13
N.RASKULINECZ (RISE AGAINST,T.MCILRATH) VIRGIN/CAPITOL
2 SUPER FAR LANY | 5,
LANY (J.C.GOSS,L.PRIEST,P.KLEIN,R.B TEDDER) SIDE STREETANTERSCOPE
39 TWO HIGH Moon Taxi | 5o 5
SRTHOMSON (W./.BAILEYT.E.PUTNAM,RT.RITTER T TERNDRUP,5.R. THOMSON) 12TH SOUTH
THE WAY YOU USED TO DO Queens Of The Stane Age 16 8
M.RONSON (J.HOMME TVAN LEEUWEN,D.FERTITA,M.SHUMAN) MATADOR/BEGGARS GROUP
Theory Of A Deadman | ,g 3
MTEREFE (THEORY OF A DEADMAN) ROADRUNNER/RRP
SONG #3 Stone Sour | ;4 13
J.RUSTON,STONE SOUR (STONE SOUR) ROADRUNNKER/RRP
CHAMPION FallOutBoy | ;5 -
FALL QUT BOY (PV.STUMP, PWENTZ, ) TRDHMAN,A HURLEY,S)XU FURLER,) SHATKIN) OCOANSLAND/REPUBLC
HIGHWAY TUNE Gretavan Fleet | , 4
M.YOUNG,A.SUTTON (1M KISZKA, IT.KISZKA,S.F.KISZKA,D.R WAGNER) LAVA/REPUBLIC
ALONE IPrevail [ ,, -
B.JPERRY, . A.PREGLER (B.A.BURKHEISER,S.D.MENOIAN B.| PERRY,|. A PREGLER)  FEARLESS/TONCORD
IN THE BLOOD John Mayer | 5 14
JMAYER,C.FRANSCOVIAK (L.MAYER) COLUMBIA
THE EVIL HAS LANDED Queens Of The Stane Age a4 1
M.RONSON (/.HOMME TVAN LEEUWEN,D.FERTITA,M.SHUMAN) MATADOR/BEGGARS GROUP
VACATION The Dirty Heads 20 4
J.JEBERG (].WATSON,D.BUSHNELL, | JERERC) FIVE SEVEN
TALKING TO MYSELF Linkin Park | 5 ¢
B.DELSON M SHINDDA,LR ROTEM (8.DELSON M SHINDOA, LR ROTEM, | JUBER) MACHINE SHOF/WARNER BROS.
WALKING THE WIRE Imagine Dragons 6 8
WATTIA N § ROBIN (D REYNOLDSWLSERMON 5 MCKEE.D PUATZMAN 2 FREDRIXSS DIUMLARSS DI LD TRANTER) ROINARORNER/INTERSCOPE
48 AHEAD OF MYSELF X Ambassadors | ,, 4
X AMBASSADORS (S.N.HARRIS,C.HARRIS, A.LEVIN,S.HARRIS) KIDINAKORNE R/INTERSCOPE
T FOOL Fitz And The Tantrums
RE-ENTRY @ SPACE PRIMATES (NOUNNINGHAM M. SBLEY,S M DOUGLAST.RILEY) OANGERBIRD/ELEKTRAZATLANTIC 43 2
RE-ENTRY @ OH DEVIL Electric Guest Featuring Devin Di Dakta | 4, 3

ATACCONE L.STALFORS (A TACCONE,M.M.COMPTON L.STALFORS) DOWNTOWN INTERSCOPE

74 Go to BILLBOARD.COM/BIZ for complete chart data

TOP ROCK ALBUMS™

ARTIST cermiFicaTiON

IMPRINT/DISTRIBUTING LABEL

IMAGINE DRAGONS @

Evolve
MGl KIDINAKORNER/INTERSCOPE/IGA

Title || wxs.on

- S
SOUNDTRACK  Curians Of The Galaxy, Yol & Awesome Nix¥ol.2

GG MARVEL/HOLLYWOOD 17
PORTUGAL. THE MAN Woodstock | g
ATLANTIC'AG
LINKIN PARK One More Light | 12
MACHINE SHOP/WARNER BROS.

7 TWENTY ONE PILOTS A Blurryface | 118
FUELED BY RAMEN/AG

” LINKIN PARK o [Hybrid Theory] | 19
COLDPLAY Kaleidoscope EP | ¢
PARLOPHONE/ATLANTIC/AG
METALLICA A Hardwired..To Self-Destruct | 30
BLACKENED
QUEEN A Greatest Kits | | & I11: The Platinum Collection | 1¢
HOLLYWOOD
SOUNDTRACK A\ Guarcians 0f The Galaxy: Awesome Mix Vol.1 | 103
MARVEL/HOLLYWOOD
GUNS N’ ROSES A Greatest Hits | 5
GEFFEN/INTERSCOPE
PANIC! AT THE DISCO A Death Of A Bachelor 83
DCO2/F UELED BY RAMEN/AG
IMAGINE DRAGONS A Night Visions | 143
KIDINAKORNER/INTERSCOPE/IGA

18 g{gul:‘lBtINE\' 0 Journey’s Greatest Hits | 30

A/LEGACY |
37 FOREIGNER  40: Forty Hits From Forty Years - 19772017 ¢
ATLANTIC/RHINO

CREEDEN CE CLEARWATER REVIVAL 0 Chronicle | 30
FANTASY/CONCORD
ARCADE FIRE Everything Now | 3
COLUMBIA
SOUNDTRACK A Suicide Squad: The Album | 54
DC/ATLAS/WATERTOWER/ATLANTIC/AG
LINKIN PARK A Meteora | ¢
WARNER BROS.
METALLICA © Metallica | 30
BLACKENED/WARNER BROS.
JOHN MAYER The Search For Everything | 1g
COLUMBIA
FLEETWOOD MAC & Rumours | 27
WARNER BROS./RHINO
THEBEATLES Sgt. Pepper’s Lonely Hearts Club Band | 15
APPLE/CAPITOL/UME
THE LUMINEERS @ Cleopatra | 7
OUALTONE
TWENTY ONE PILOTS A vessel | 51

FUELED BY RAMEN/AG

LAS THI
WEEK | WEEK

| TITLE

BMPRINT/PROMOTION LABEL

Artist | ws.on
1 HART

KIRSHNE R/COLUMBIA/LEGACY

L8 THE SOUND OF SILENCE Disturbed ¢
fbdad REPRISE/WARNER BROS.

THE THUNDER ROLLS All That Remains 2
RAZOR & TIE/CONCORD

THUNDERSTRUCK AC/DC | 248
COLUMBIA'LEGACY

BOHEMIAN RHAPSODY Queen | 3a5
HOLLYWOOD

NUMB Linkin Park | s¢
WARNER BROS.

ENTER SANDMAN Metallica | 314
BLACKENED

IN THE END Linkin Park | 152
WARNER BROS.

LET HIM BURN The Relentless 1
SUMERIAN

SWEET CHILD O' MINE  Guns N' Roses | 333
GEFFEN UME

BACK IN BLACK AC/DC | 247
COLUMBIA'LEGACY

LITTLE ONE Highly Suspect | ¢
IN OF GOOT/30/AG

YOU SHOOK ME ALL NIGHT LONG  AC/DC | 241
COLUMBM 'LEGACY

LIVIN' ON A PRAYER Bon Jovi | 323
MERCURY/UME

WELCOME TO THE JUNGLE Guns N'Roses | 159
GEFFEN/UME

UNDER PRESSURE Queen & David Bowie | 5
JONES/TINTORETTO/PARLOPHONE/HOLLY WOOO/RHINO

WE WILL ROCK YOU Queen | 114
HOLLYWOOD

SONG #3 Stone Sour | 14
ROADRUNNER/AG

WHAT I'VE DONE Linkin Park | 3g
MACHINE SHOP/WARNER BROS.

CRAWLING Linkin Park | 7
WARNER BROS.

HERE | GO AGAIN Whitesnake | 37
GEFFEN UME

HIGHWAY TO HELL AC/DC | 178
v(K}UMBIA LEGACY

BABA O'RILEY The Who 9
MCA/GEFFEN, UME

STAIRWAY TO HEAVEN Led Zeppelin | 195
SWAN SONG/ATLANTIC L

ALONE IPrevail | 4
FEARLESS/CONCORD

CARRY ON WAYWARD SON Kansas | 202

All That
Remains
Rolls With
Garth
Cover

All That Remains (above)
pushes 4-2 on the Hard
Rock Digital Song Sales
chart and makes its first
Rack Digital Song Sales
appearance at No. 13

with its version of Garth
Brooks' 1991 Hot Country
Songs No. 1, “The Thunder
Rolls.” The final track on
the band’s album Madness,
which debuted atop Hard
Rock Albums on May 20,
gains by 36 percent to
4,0DD downloads sold in
the week ending Aug. 17,
according to Nielsen
Music, after its video
arrived Aug. 3. The cover
rises 41-31 on Hot Rock
Songs and is drawing early
radio airplay on SiriusXM's
Octane channel (18
first-week plays through
Aug. 2D).

Also on Hard Rock

Digital Song Sales,

The Relentless debuts

at No. 8 with “Let Him
Burn” {3,0DD). The band is
afictional act created for
the film American Satan
{Oct. 13), which follows
members who move to
Los Angeles to make it

as a band but run into

dark forces along the way.
Sumerian Records founder
Ash Avildsen co-wiote the
movie, whose stars include
musicians Andy Biersack
(Black Veil Brides) and
Ben Bruce (Asking
Alexandria).

On the Triple A airplay
chart, Deer Tick makes
its first appearance,
debuting at No. 26 with

“Jumpstarting.” Formed in
2004, the band first made
a Billboard chart with
2009's Born on Flag Day,
which reached No. 17 on
Heatseekers Albums. The
group will release both the
acoustic Deer Tick Vol 1
and electric Deer Tick Vol. 2
on Sept. 15; “Jumpstarting”
is from the latter LP.

-Kevin Rutherford
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TOM COOPER/STRINGER/GETTY [MAGE'
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5. track equivalent albums, and streaming equivalent albums). HARD RODX DIGITAL SONE SALES: The week’s top-
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HOT R&B/HIP-HOP SONGS™ TOP R&B/HIP-HOP ALBUMS™ \
2wes. | 1a TITLE CERTIFICATION Artist | peak | wxs.on ARTIST cermiFicATION Title [wxs.on .
AGD | WEEK WEEK  pRODUCER (SONGWRITER) IMPRINT/PROMOTIONLABEL | POS. | CHART IPRINT/DISTRIBUTING LABEL CHART
# | WILD THOUGHTS A DI Khaled Feat. Rihanna & Bryson Tiller ;28 KENDRICK LAMAR OAMN. g
o | DG O T BT WIS (AR MRATEK MO ELRSENETLLR ) TR THE R, | 2 e TOP DAWG/AFTERMATHINTERSCOPE/IGA
BODAK YELLOW (MONEY MOVES) CardiB  , 3%*;3}59 Grateful ] 8
9 WHITE SHAFTIZM (IWPITESN“"DJ,JWRPLWASHPWPIW THE KSR GROUP/ATLANTIC ) IE N —— - -
> UNFORGETTABLE A  French Montana Featuring Swae Lee > 19 ﬁg'm“h':g,m American Teen 2
VIREWILL WADEMTC P DUBB JAEGEN M R SUTPHIN (K XHARBOUCH ) UBROWN ) EAR DRUMMER/COKE BOYS/BAD BOVINTERSTOPE/ERIC —_—
3 THAT’S WHAT I LIKE A BrunoMars | ; 5 e MONEYBAGG Y0 Federal 3X 1
SHAM POO PFESS & (URLSTE RECTY PES | BRUND MARS.P M LANREN (£ L ALBROWLLE FALNTLEOY | LIYPRROMLLLS LRSVE R LMT LLLOUGH 1) ST pe—
f = | s2a «» Federal
8 I THE ONE A DJ Khaled Feat. Justin Bieber, Quavo, Chance The Rapper & Lil Wayne 1 16 TOP DAWG/RCA
LETMESERYOLLL) FHALED 3R AL ECLLAOYTLLD B ERER QR MARSHALL L BENMETTDCASTER M BALDRE, 0 FARK R BACK DGR NOES WETHE BSVIE JEFL
— - : a 21 SAVAGE Issa Album | ¢
v Tol BANK ACCOUNT 2Savage | o SUAUGHTER GANG/EPIC i { akes
| | 21 SAVAGE (S.AJOS[PN} B SLAUGHTER GANG/EPI( g BRUNO MARS 24K Magic 30
5 CONGRATULATIONS A Post Malone Featuring Quavo | 5 3¢ ATLAMTC/AG A BOW
FRANK DUKESM:TRDVKX)M\N[AMJ-E‘.LA}EENV. QX MARSHALLL TWAYNE LA ROSENR) REPUBLIC 10 POSTMALONE Stoney 36
il : rosoned cridshganbie | ¢ o Maneybaga Yomarches o
.Gl | GLOVER,L.G! 1/GLASSI i -
- ove LUESEL0 S | 3 A . Wins And Losses | 4 aNo. 4 arrival on Top R&B/
7 9 HUMBLE. " Kendrick Lamar 1 20 Hip-Hop Albums and No
MIKE WILL MADE-IT (K.L.DUCKWORTH,ML WILLIAMS) TOP DAWG/AFTERMATH/INTERSCOPE DRAKE More Life X
9 22 .
—- XO TOUR LLIF3 A Gl uzi v 8 YOUNG MONEY/CASH MONEY/REPUBLIC 3 on Top Rap Albums with
zi vert - ik ki
10 m! Rl s, Luchs (5 w000S) GENERATION NOWATLANTIC | 2 7 JAY-Z 4:44 | ¢ FEde(al 3X, which k'VCks
- FEELS Calvin Harris Featuring Pharredl Williams, Katy Perry & Big Sean DA AR M h off with 30,000 equivalent
11 TALYIN HARRYS (CALVIN MARQ\VLWu\AMSBTHAgZZMD.KAWKRRVSNANDEGJIY\ nxrw [%Luusm 10 9 14 %F&ﬂ'uﬁmm%gtmcirls Like Trap Music | ¢ album units earned in
= . 7 Y ! the week ending Aug. 17,
RAKE IT UP Yo Gotti Featuring Nicki Mina : : :
.- 13 12 @ MIKE WILL MADE-IT (M.MIMS,0T.MARALM.WILLIAMS T.SHAW) (K;g(AIN[ MUZIK([Hg 12 8 12 S?EE!'{?[U’L@I':RIS Funk wav Bounces VOL 1 7 acco{dlng to NIE|Sen Muslc'
-, ! { Album sales comprise
MASK OFF A Future
12 METRO BOOMIN (N.D.WILBURN,LTWAYNE) A-1/FREEBANDZ/EPIC 3 26 M!&?fmmm,ﬂﬁ Culture | 29 nea”y MVSOO 0:] Thﬂseh
cane) | y = : units, making the set the
LOYALTY. Kendrick Lamar Featuring Rihanna .
@ 0 DAHLSOUXMRYELWLRTINTUPDRA (KL DUCOWORTID IATCHE MSPEARST RTIATIFFAT) mvnuug&mmnm[m 7 18 f&fg&ﬂﬂgmﬁ"“ Jungle Rules l 5 top-selling rap album of
[¥c] VERSACE ON THE FLOOR @ BrunoMars = THE WEEKND Starboy | 35 ¢ week SXeasily gives
- SHAMPOO PRESS & CURL (BRUNO MARS,P.M.LARENCE I.C.8.BRCWN,) € FAUNTLEROY 1) ATLANTIC XO/REPUBLI the Memphis native his
LOVE GALORE SZA Featuring Travis Scott | . TYLER, THE CREATOR Flower Boy | 4 highest placement on Top
4 THANKGODACODY,L.LANG (C.FAYNE,S,ROWE,C.LANG TRAVIS SCOTT.T.HENDERSON) TOP DAWG/RCA QDD FUTURE/COLUMBIA R&B/Hip-Hop Albums,
e MAGNOLIA A Playboi Carti YOUNGBOY NEVER BROKE AGAIN Al YoungBoy | » outpacing the No. 48 peak
16 PIERRE BOURNE (LCARTER, L IENKS) AV!/INTERS(DP( 11 16 HEVERBROKE AGAIN/AG of 2 Federal, his 2016 joint
1-800-273-8255@  Logic Featuring Alessia Cara & Khalid T TRAVISSCOTT  Birds InThe Trap Sing Mckright | 5 mixtape with Yo Gotti.
LOGIC,6X (SIR R.B.HALL II,A.IVATURY, A.CARACCIOLO,K.ROBINSON) VISIONARY/DEF 1AM - - The new set is Moneybagg
. EVERYDAY WE LIT YFN Lucci Featuring PnB Rock | 1, 1o 21 D Ey/CASH MONEYREPUBLIC Views | 68 Yo's first entry on Top Rap
LIAMES (1. JAMES,RL.BENNETT,R H.ALLEN} THINK IT'S A GAME/WARNER BROS. — Albums.
20 DROWNING A A Boogie Wit da Hoodie Featuring Kodak Black | 5 2 19 1‘0?3{,0‘”'.‘“'3“”159253 BOOMIN  Perfect Timing | 4 Meanwhile, on Rhythmic,
- LA.SWEET (DOCTAVE, 1. A.SWEET) HGHBRWDGE THE LABEL/ATLANTIC - E;/erybody > 1’5 singe[ SZAclaims her
15 SLIPPERY @ Migos Featuring Gucci Mane | 5 54 e wsmmkv/nn 1AM — ~  fistvisit to the top 10 as
CE KQMOG PARKER (LQX MARSHALALK [LPHUS.KK.BALLEUEEUWU, DA:QKU‘JCTAWS) th“mmulf]ﬂﬂ p[AVBol CARTI P]avboi cani T - MLUV? Ga|0le,” featu[ing
24 IT'SAVIBE 2 Chainz Featuring Ty Dolla $ign, Trey Songz & Jhene Aika | 1 AWGE/INTERSCOPE/IGA | Travis Scott, zips 14-9.
E G . WURDA BEATZS KOOPLEPPSTERIFFIN JRTANEVERSONLAL. CHILOMBLSLLINDSTROMR INCELL] THE REAL UNTVERSITYOEF MM FuTuRE ) » FUTURE I 2 me CG”abOratiGn SUIQES
= ' YOUNG DUMB & BROKE Khalid | 5, - i g 16 percent in spins for
g ALITTLE {£.ROBINSON, LUTTL EFSULEY) bt s RUSS o wycoumaETE'S Really A Wolf ] 15 the week ending Aug. 20,
‘; { THE RACE Tay-K 24 3 d according to Nielsen Music.
% J G DL O L “Galore” also marks only the
H 29 | > CREW @ GoldLink Featuring Brent Falyaz &Shy Glizzy | 5z o second song by a woman
g ) b T.WALTON (O.CARLOST.WALTON,C.0OQD,M.KING) QUAAASH CLUB/RCA HOT RAP SONGSTM inaleading [Ole ta enter
£ 2 BUTTERFLY EFFECT @ Travis Scott | 54 > the chart’s top 10in 2017,
% ﬂ:niszm.r.uouz (TRAVIS iﬁs L UNDSTR_OM_) GRAND HUSTLE/EPIC Mk o TITLE 4 folluwing Dej Loaf's “No
g » WHATEVER YOUNEED  Meek Mill Featuring Chris Brown & Ty Dolla$ign | 50 4 AR S RNMERINY/EROMOTIONLAREE Fear,” up 8-5 this week.
E IS IOPRES R RS LU IR RN L TP LB MRS 1 l.! B(zl:'lfs\l(cxz!llowgllnﬂﬂi\‘ MOVES) Candi B 6 {Three other tracks with
S N D 32 »\DGOKXJ?SEEIRNH(I" MUSTO,A.GOLDSTEIN) BEARTRAWALAM?J'%‘T:EKREE;E 28 13 - " wp’An 5 - women in lead rcles hlt
] [ .
: o< B —— Ao UNFORGETTABLE French Montana Feat. Swae Lee | 1 the top 10 in late 2016 and
E N DNA Kendrlck Lamar EAR ORUMNER/CORE Eﬂvs/ﬂﬂn EDV/”(TIRS;DP‘[ /EPIC ! ) )
fi -g h = MKE WILL MADE-IT (K.L.DUCKWORTH,MLWILLIAMS) TOP DAWG/AFTERM ATHANTERSCOPE 3 18 I'M THE ONE 0JKhaled | 1¢ ;)(Ot%n)dEd their runs into
H o) 10 LOVE. Kendrick Lamar Featuring Zacari | ,, 4 JI T B SORE AM/ERE Directly below SZA, Liam
& p TR LIRSYE XTI PORMG L DUCKRDFTHZPALALED A I PEARRLKEELORATF FTH) TOP DA TERATHNTERSDFE BANK ACCOUNT 21Savage | ¢ - L
: oY — THE WEEKEND . SLAUGHTER GANG/EPIC Payne also seizes his first
% (0] THANKGODACODY (5.ROWE,C_FAYNE, | TIMBERLAKE T¥.MOSLEY,F.N.HILLS) 0P DARGRCA | 3L 6 CONGRATULATIONS Post Malone Feat. Quavo | 3q top 10 on Rhythmic as
H (97 ~ = FIRST DAY OUT. Tee Grizal REPUBLIC “Strip That Down,” featuring
: HELLUVA (TWALLACE, M.MC RAFEAL) ee b 5‘! 18 20 HUMBLE. Kendrick Lamar | 2q Quavo, lifts 12-10. The
] [ ] e . o - - o — TOP DAY/G/AFTERMATH/INTERSCOPE
k — dak Black 4 move advances a banner
£ : PATTY CAKE Kadak Blackl 33 5 XO TOUR LLIF3 Liluzi vert | o season for Quavo by givin
& [T | MESS,BEN BILLIONS (D.OCTAVE,C CLAYBURN,N.SEELY,B.DIEHD) DOLLAZ N DEALZ/ATLANTIC GENERATION NGH/ATLANTIC Y g g
$ - T S—] 4 ox the Migos frontman his
¥ w Q @ NASH B (RLBROATNAX,A.D.MBENGK RBROWN IR MAVANTSHUFF)  CASH MoNEV/Rq[Pusur 34 3 c%‘(‘nll(NEA!JmE’?m Yo Gotti Feat. Nicki MmaJ 7 third top 10 as a soloist,
E] : . " all earned this year, after
H 4AM 2 Chainz Featuring Travis Scott MASK OFF Future , .
H] 36 38 e MURDA GEAT2 CUBEATZ (T.EPPS.SL.LINOSTROMT GOMRINGER KGOMRNGERTRAVIS SCOTT) meg;mun wrsiooeau | 22 1 A1/¥ REEBANDZ/EPIC 26 features on Post Malone's
z —=r : i “Congratulations” {No. 5)
H PRIVACY @ Chris Brown LOYALTY. Kendrick Lamar Feat. thanna
; 3 ©.A. DOMAN {(C.M.BROWN,D.L. nom.u 1.STEWART) 26 16 TOP DAWG/AFTERMATH/INTERSCOPE . and DJ Khaled's “I'm the
- HOT SHOT SOMETHING NEW Wiz Khalifa Featunng Ty Oolla $ign 5 MAGNOLIA Playboi Carti | 15 Png S,NO 1, four weeks).
= DEBUT PRI LA AL ML THM R L OO LSBT ASMBTDO TR ETRMTLNTIRS? AWGE/INTERSCOPE Strip” also makes inroads
zg ;é g PERPLEXING PEGASUS ~ Rae Sremmurd ) 1-800-273-8255 Logic Feat. Alessia Cara & Khalid | ¢ at other radio formats, up
£y z ] o ' IRE WAL MADEATIBOX LUECANO 4 SERONH, K| HAMAN BROMHA LW LS LORMERRSIT)  EARTRAMBNTERCOPE | € 2 HISIONARKIEEF 1A 9-7 on Mainstream Top 40
s I:E a0 ! UNTOUCHABLE YoungBoy Never Broke Again | 3o, F,mlfﬂeﬁmy,fﬂﬂfﬂzm Lucci Feat. PnBRack | 15 and 19-14 on the all-genre
3 O BROOKS (K.GAULDEN) MEVER BROKE AGAIN 4 Radio Songs chart.
= | = : = e . e T > DROWNING A eWITdaHDudeFEﬂt KodakBlad(
2 2 WOKEUPLIKETHIS* Playboi Carti Featuring Lil Uzi vert | o HICHBRIOEE THE Mwwm 18 Trevor Anderson
: PERRE BOURNE (J.CARTER,S.W00DS, J. JENKS) AWGE/INTERSCOPE ) 9
5 S n . SLIPPERY Migos Feat. Gucci Mane | 22
B a4 NO COMPLAINTS  Metro Boomin Featuring Offset & Orake | 5 ¢ QUALITY CONTROL/300 1
E - METRO BOOMIN (L.T.WAYNE K CEPHUS,A.GRAKAM) EKX)MIINATI/R[PUBU( | ITSA“E ngumwl)dﬁ@] IrgySmgz&jmeﬂn g
5 a5 al @ RELATIONSHIP Young Thug Featuring Future | 5. THE REAL UNIVERSITY/DEF JAM
g - BILLBUARD HITMAKERS,BL$$0 (AL WILLIAM SE BURGESS,D.DE LA ROSAT.SHARRIEFF) 3D0/ATLANTIC THE RACE TaY'K 2
£ B (o l @ ITS EVERY NIGHT SIS RiceGum Featuring Alissa Vialet | ., ~ .- N R . -
£ - NOT LISTED (NOT LISTED) SYET CREW GoldLink Feat. Brent Faiyaz & Shy Glizzy | 5
0 YOU DA BADDEST Future Featuring Nicki Minaj | o 5 SRAASRCLBAC =
é »mﬂlL GO GRIZZ \NDWILEURN UTMARA_J.N,(,nSNER K_;K):RJ{I) o .AIIV'RVEE_BANDI/EPK | PUIIERFLY FFFECT Trav|s Sco[r 7
3 49 @ MARMALADE Macklemore Featuring Lil Yachty | 5o Ll - -
H BUDO,DAMN DUDE (BHAGGERTY.LIL YACHTY.] KARPTANDREWST.W.D0PPS,LRAWLINGS)  BENOO/ADA/WARNER BROS. WHATEVER YOUNEED  Meck kil Feat Chris Brown & Ty Doka $ign 4
~ MAYBACH/ATLANTIC/RRP
H NO SMOKE YoungBoy Never Broke Again - .
s HEW @ NOT UISTED (NOT USTED) gooy NEVER BROKE %a»\m 46 1 DNA. Kendrick Lamar | g
& — TOP DAWG/AFTERMATHAINTERSCOPE
N SIGNS Orake ; :
k 38 43 BEEEN | cHEon (ALRAHAMN.LSHERBDLHIN QUEE,LLWLUAMSAREID)  YOUNG MONEV/CASH MONEY/REPUBLIC | 14 8 LOVE. Kendrick Lamar Feat. Zacari | 17
x _ TOP DAWG/AFTERMATH/INTERSCOPE !
2 NO FEAR DeJ Loaf .
E . NEW @ CANDERSSON {(D.MTRIMBLE,C.R.ANDERSSON,M.HAMPTON. IBGM/COLUMBIA 48 1 gkgﬁtgg}g,{x%ﬁgemore Feat' Skylar Grev 3
H
xS O 4:44 JAY-Z i
gi j 41 44 NO 1.D. (S.C.CARTER,E.D.WILSON,K.KEENEY) S, CARTER ENTERPRISES/ROC NATION 15 6 E!RST DAV OUT Tee anz'eY 15
2315 : ] : . 1 . 1
;; - 48 KNOWNOBETTER  Major Lazer Featuring Travis Scott, Camila Cabello & Quavo 36 8 PATTY CAKE Kodak Black | »
3; = é DIPLO.KING HENRY (TW.PENTZH ALLEN BTHAZZAROT.Q K MARSHALLK.C.CABELLOTRAVIS SCOTT) MAD OECENT DOLLAZ N DEALZ/ATLANTIC
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SIC LATIND/UMLE

AGD | WEEK | WE PRODUCER (SONGWRITER) WPRINT/PROMOTION LABEL ‘ POS CHART
M K.Y OESPACITO Luis Fons! & Daddy Yankee Featuring Justin Bieber 1
UNIVERSAL MUSIC UTIND/RAVMMD BRAUN/S(NOKXBOVII]EF JAM/UMLE
‘ ° m MI GENTE JBalvin & Willy William N
MMWQIOMWNADWEWMWIMAAWINHQNﬂLmHm) SORPIO/MILE
3 FELICES LOS 4 Maluma > 17
FEVNADG.CHUI 4 G (UL AN SO MLSE LTI
O O m ESCAPATE CONMIGO wisin Featuring Ozuna 5 5,
sl CLNAPES MA RAMBE: D1 POSAZO) WD MUSE AT
6 EL AMANTE Nicky Jam > 1
SAGA WHITEBLACK (N.RIVERA CAMINEROD,].O.MEDINA YELEZ SAGA WHITEBLACK) LA INDUSTRIA/SONY WUSIC LATIN
5 PR SUBENE LA RADIO Enrique Igiesias Feat. Descemer Bueno, Zion & Lennox Or Sean Pakl > 25
S JE R RLUTIEL RYBAHCOMUNIRAES. £ PO K IVER WLELL EORTE VB SN MLSE LTI
8 P9 AHORA DICE Chris Jeday Presenta J Balvin, Ozuna & Arcangel 7 2
(OIS L AQSORDLK [V 54 MICS.LCOZT W D54 SOCEDTYZ B DL EONTE B3 EBL MO I ERLAWNREE. 0 PN IDVEESAL S U
9 Pl CHANTAJE Shakira Featuring Maluma 1 a2
SHAKIRA MALUMA KEVIN ADGCHAN "ELGENIO® (SHAKIRA,|L.LONOONO ARIAS K .IIENEZ LONOONOL.) SONY MUSICLATIN
1 TU FOTO Ozuna 9 16
J.APONTE, |.PSOTO ().C.OZUNA ROSADOY.SAAVEDRA) VP ENTERTAINMENT/SONY MUSIC LATIN
7 IMITADORA Romeo Santos 5 8
ROMEQ SANTOS, VIN\'LLA RITTER,FRANK DUKES (A.SANTOSP.L.JACKSON) SONY MUSIC LATIN
R KRIPPY KUSH Farruko, Bad Bunny & Rvssian 1 >
RYSSLAN (CE.REYES-ROSADQLB.A. MARTINEZ OCASIOF MARTINEZ T K RICHARDT.L.JOHNSTON) CARBON FIBER/SONY MUSICLATIN
1 ME ENAMORE Shakira | , g
SHAKIRA,RLOLOMBIAND,KEVIN ADG CHAN “EL GENIO™ (SHAKIRA, A.RAYD GIBO) SONY MUSIC LATIN
20 BAILAME Nacho | o 5
ATORRES. M RENGIFOM. AMENDOZA BARRON (M .| MENDOZA DONATT.) UNIVERSAL WU SIC LATING/UMLE
13 ME REHUSO Danny Ocean a3 17
DANNY OCEAN (C.ESCALONA,DANNY QCEAN) RED WINE/ATLANTIC/WARNER LATINA
12 PPl LAROMPE CORAZONES Daddy Yankee X Ozuna | , 5
!m N (CHRYS JEDAYGABSY MUSIC (RLAYALA RODRIGUEZ) M.BENITEZ HIRALDO.LE ORTIZ RIVERA,LC.OZUNA ROSADO) BL CARTEL/UMLE
16 ]5 BONITA Jowell & Randy & J. Balvin 5 10
BLHIGH UADSORI0 BALYIN.L.4 MUNOZ MARTINEZ R ORTIZ ACEYERDO,L AMBROSIO.EAGUDELO.) RIMAS/UMLE
) 12 Q QUE VA Alex Sensation + Ozuna 7 >
4 CHRS JED fLE HERMDEL YLLEASC EORTE RWESA LASALAIARLCOTLMNA RCSALKLL EORTZ RWERA K IWERA ME)LED 11U LNEAIMLE
N HEY DJ CNCO & Yandel
14 14 t 18 EBARRERA TAINY (EMIRANDA E. BARRERA LVEGLILLA MALAVE MMASIS,LMARCAND) SDNY MUSIC LATIN 14 19
SOY PEOR Bad Bunn
24 MAMBO KINGZ,DJ LUIAN (BAMARTINE2 DCASIDE WSEMPER X SEMPER L MALAVE NIEVES) HEAR THIS MUSy( 19 26
15 19 @ MAYORES Becky G Featur[ng Bad Bunny | , 5
LR UAQALASILLO WS E2.S M PR M LISSE TLP ADKCA WA LD S ECA A MASTTO / OLASTUNIAL ERES |4 Y WLSE AT
17 i 17 PSW S!TU NOVIO TE DEJA SOLA J Balvin Featuring Bad Bunny 14 24
\ ‘! DJLLMNHAH!I?INBZWWPAMB-\MNEIU(A:UX B(PEF(L*SB"B‘LLMM‘WS} CAPITOL UIMNAMLE
18 i SITU LA VES Nlcky Jam Featurlng Wisin | o 6
SASA WHTEBUACX (ILRVE RA CAMINER (LLILME DIIA VE L E2J BALL ESTERDS.LL MORERA LUNA SAE A WHITEBLACK LA INOLST RUA/S Y MISIC LATIN
25 AHORA ME LLAMA Karol G X Bad Bunny | 54 8
O¥Y ON THE ORUMS (KAROL G,0.ECHAYARRIA OVIEDO,B.A MARTINEZ OCASIO) UNIVERSAL MU SIC LATING/UMLE
19 DEJAVU Prince Royce & Shakira 4 26
D.LORAG.R.ROJAS, SHAKIRAKEVIN ADG,CHAN €L GENIO" (G.R.RQUAS,0.SANTAGRUZ M.CRUD) SONY MUSIC LATIN
7 PROBABLEMENTE Christian Nodal Featuring Oavid Bisbal 25 7
J.GONZALEZ (C.NODAL) FONOVISA/UMLE
a1 I 35 ROBARTE UN BESO Carlos Vives & Sebastian Yatra | 5,
s ATORRES,M.RENGIFO (CVIVES,M.RENGIF O,A TORRES,S YATRA) WK/SONY MUSIC
PARA QUE LASTIMARME Gerardo Ortiz
2 24 27 G.ORITZ (.DEMARA,G.ORTIZ,A.DEL VILLAR) BAD SIN'DEL/SONY MUSIC LATIN 15 20
16 0 s ‘i NO LE HAGO FALTA Banda Los Recaditas | 5o
I i A LIZARRAGA (A.GARCIA,D.E.PEREZ,M.JUNIOR) EL RECODO/F ONOVISA/UMLE
27 | 25 | APPS) BELLAYSENSUAL  Romeo Santos Feat. Nicky Jam & Daddy Yankee | o,
| i ROMED SANTOS.SAGA WHITEBLACK TAINY,NELY EL ARM A SECRETA (A.SANTDS) SONY MUSIC LATIN
21 22 BETY NITUNIYO Jennifer Lopez Featuring Gente de Zona 15 7
MARC ANTHONY.0SCARUTOMOTIFF (OLE. HERHANOEZ VILLEGAS A FARIAS MBOLIVAR. ) HUYORICAR/ MAGHUS [SONY MUSIC LATIN
s ! aa i QUIEREME Jacob Forever Featuring Farruko | 5, 5
b y (U ROUM Y {'CA0ARM BUITES A LIRRA ESCALON A ALENNIER MESAL £ REYE SROSAD0 FALARTINED (AREON RBER/SON T MUST UTIH
IR
MI RELIGION Yandel
35 42 HAZE (LVEGUILLA MALAVE E.E,ROSA CINTRON, ). M.NIEVES CORTES) SONY MUSIC LATIN 25 11
SOBREDOSIS Romeo Santos Featuring Ozuna
a 26 33 ROMEQ SANTOS,L.CHE VERE (A.SANTOS) SONY MUSIC LATIN 23 4
31 VENGD A ACLARAR El Fantasma y Banda Populares del Llando 29 7
JuAXIO&A(A GARCIAY AFINARTE
ESTA NOCHE SE ME IJLVIIJA Julion Alvarezy Su Ngrteno Banda
30 ! 30 35 J.ALVAREZ (E.MUNOZ,G.LAU) FONOVISA/UMLE 30 10
2 QUE ME HAS HECHO Chayanne Featuring Wisin % 17
WISIN (CHAYANNE, M&. RAMIRE 2 CARRASQUILLOY.RTORRES BETANCOURT,), A A TORRES -ABREL CASTRO..} SONY MUSICLATIN
ESA BOQUITA J Alvarez 7 5
NOT LUSTED (NOT LISTED) ON TOP OF THE WORLD/YOUNG BOSS
LAS COSAS NO SE HACEN ASI Banda Sinaloense MS de Sergio Lizarraga 28 8
NOT USTED {L.CHAVEZ ESPINOZA) uzos
MI TESORO Zion & Lennox Featuring Nicky Jam
33 43 39 UEIDM\M[JUF“MR‘JEWH TORRESELE PUARRILLE RIVERA VAU UEZL EORTLE RAYERAN.RIVERA LAMINERD) R LATING 26 19
" EL FARSANTE 0zuna
45 48 A @ MEREALERCHRIS JEDAY (LUEGRON VELEZ LPSTTO PASCLIAL.CE.ORTLZ RIVERR_) ‘YP EMDERTAIN MET/ 01 MELD YL/S DY MUSIC LATIN 40 3
- TE ACUERDAS DE MI Plan B
40 3 39 a1 R.PINA,CHENCHO (Q.JVALLE VEGA,E.FVAZQUEZ,E.AVILA,E.E,ROSA CINTRON) PINA 39 4
" BEBE Ozuna x Anuel AA | o ¢
| NQT LISTED (NQT LISTED) VP ENTERTAINMENT/SONY MUSIC LATIN
¥ as) @ QUEDATE CONMIGO  Chyno Miranda Feat. Wisin y Gente de 2ona | 4 7
. 4 mTﬂUAW\MmP‘F&IKIAMWN HL(VA) OELGADOLA GONZALEZ ARRDYOUL 0| CESARE.LE.LUNA) MACHETEAIMLE
HOT SHOT EXPLICALE Yandel Featuring Bad Bunny o
DEBUT EWSEMPER X SEMPER.DJ LUIAN (LVEGUILLA MALAVE.B. A MARTINEZ OCASIO.LMALAYE NIEVES. ) SONY MUSIC LATIN
LAS ULTRAS Calibre 50
27 45 CALIBRE $0 (E.MUNDZ,G.CABRERA INZUNZA) ANDALUZ/DISA/UMLE 17 17
. | as PR UNALADY COMOTU Manuel Turizo 46 >
~] L[CSSJDSM[SA (MTURIZO,) TURIZO,S.MESAL LOSSIDC MENA) LA INDUSTRIA/SONY MUSIC LATIN
< DURE DURE Jencarlos + 0on Omar | ,, 3
DVLP,ALCOVER (. CAMELA W.O.L ANORON RIVERA B.2AYAS JR K.CARBO M. RESTITUYO ESPINAL) UNIVERSAL MUSIC LATINGAUMLE
SI NO VUELVES Gente de Zona
42 48 WOTIFF,PUTUT| (A HDELGADO & M MARTINEZ AMEY,A ARCE BLESAR,A GONZALEZ ARROYD) MAGNUS/SONY MUSIC LATIN 35 17
ELLA ES MI MUJER Banda Carnaval
28 33 BREdl | TRAD0 CASTANEDA (E.MUNOZ) aoawzoisane | 1916
1 EL RATICO Juanes Featurm Kali Uchis
48 r 49 JUANES, MOSTY,SKY E BRICENQF YUb-U'iJE ARISTIZABAL VASQUE, URWV ﬁ 45

TOP LATIN ALBUMS™

| | ARTIST cermiFicaTION
"EU\ | "LU | IMPRINT/DISTRIBUTING LABEL

L8 ROMEO SANTOS

bhiad SONY MUSIC LATIN

SHAKIRA

SONY MUSIC LATIN

Title |wxs.on
HART

Golden 4

El Oorédé 1 12

& NICKY JAM Fenix | 30
- LA INDUSTRIA/SONY MUSIC LATIN
JBALVIN A Energia | go

CAPITOL LAT‘IN/UML[

PEDRO CAPO
|SONY MUSIC LATIN

MALUMA A

SONY MUSIC LATIN

ROMEO SANTOS A

SDNV MUSIC LATIN

AVENTURA  Todavia Me Amas: Lo Mejor de Aventura 59

THE ORCHARD/SONY MUSIC LATIN

cNeo O Primera Cita | 5
SONY MUSIC LATIN

mﬂ 0O e, elag v foson PSS 85 66

UNIVERSAL MUSIC LATINO/UMLE

“Enletrade Otro 1

Prettv Boy Olrtv Boy &

Formula: V(l|.2 125

ELFANTASMAY BANDA POPULARESDEL LLANDO  Veng A Adbrar | 8
AFINARTE

e oYL Lm0 O Bma o
DEL/SONY MUSIC LATIN

m&mmwmm&mstmnummﬂ ueBendcion | go
o5, L |
ENRIQUE IGLESIAS /A Sex And Love

REPUBLIC/AUMLE

JBALVIN

CAPITOL LATIN/UMLE
GERARDOORTZ  (omere (akado, Vol 1 (on Mortena, Tul Y CLigmas | g

BAD SIN'DEL/SONY MUSIC LATIN

ULICES CHAIDEZ Y SUS PLEBES

DEL/SONY MUSIC LATIN

lANDASINAI.ﬂ[NS[HSI)[S[leIlMIMGA EanGmdahjam~ 83

108

La Familia | ga
Andamos En El Ruedo | 43

JULION ALYAREZ Y SU NORTENO BANDA  Ki Diablo i smn 12
FONOVISA/UMLE

ZION & LENNOX

WARNER LATINA

105 PLEBESDEL RANCHO DEARIEL CAMACHO  Recuerien WiEsto | 7

OEL/SONY MUSIC LATIN

Morlvanz 40

ROMEO SANTOS A\ Formula: Val. 1 | 11
SONY MUSIC LATIN 1
PRINCE ROYCE /A FIVE | o5
SONY MUSIC LATIN |
MARCO ANTONIO SOLIS 40 Anos | 48

FONQVISA/UMLE

BANDASHALOCSCMSDISERG LDARRAGA L Ve s

REGIONAL MEXICAN AIRPLAY™

wi | TITLE

WEIE | IMPRINT/PROMOTION LABEL

gggommmmout Ulices Chaidez y Sus Plebes ¢

Artist 'wi.on
HART

'NOLE HAGO FALTA Banda Los Recaditos | 10

EL RECODO/FONOVISA/UMLE

VENGO AACLARAR I Fantasma y Banda Populares def Liando | 14
AFINARTE

PROBABLEMENTE _ Chistian Nodal Feat. David Bisbal | g

FONOVISA/UMLE

ESTA NOCHE SENE OLVIDA

FONQVISA/UMLE

SERIA UN ERROR
OEL

JubonAbarez y SuNorteno Banda | 13
:
Regulo Caro | 25

PORQUE NO TE ENAMORAS Joss Favela | 9
SONY MUSIC LATIN

PARA QUE LASTIMARME Gerardo Ortiz | »
BAD SIN'DEL

ELLA ES MI MUJER

ANDALUZ/DISA/UMLE

SE DEFIENDE

BRAVA/FONOVISA/UMLE

POR OBVIAS RAZONES

AZTECA/F ONOVISA/UMLE

LAS ULTRAS

ANDALUZ/DISA/UMLE

EL AMOR DE MI VIDA

FONOVISA/UMLE

CASADA O NO

HNOVISA/UMLE

CORRIDO DE JUANITO

ANDALUZ/DISA/UMLE
qul&PEJAME BESARTE Los Huracanes del Norte | g
GA

Banda Carnaval [ 20
La Septima Banda 1 25
La Maquihan‘a Nortena | 13

calibre 50 | 19

Raul Casillas | 15
I

Chuy Lizarraga | 17

calibre 50 | 1

L - !
AYER Y HOY Banda El Recodo de Cruz Lizarraga | s

EL RECODO/F ONOVISA/UMLE

ATUAMIGO

FONOVISA/UMLE

TAL COMO ERES

EMPIRE PRODUCTIONS/SONY MUSIC LATIN

1

Javier Rosasy Su Artilleria Pesada | 1g

Luis Coronel | g

2[(1‘RDAHDOA MARUEL  Lenin Ramirez Fet GerrdoOrtiz & Jesus Chairez | 44
EL

YO NO TENGO REMEDIO Pesado | ¢
REMEX

S| TE VAS YANO REGRESAS  Jesus Mendoza | 8

HNOVISA/UMLE

QUE SIGA LLOVIENDO Quelo | 4

SINCERAMENTE Alta Consigna | ¢
RANCHO HUMILDE |

UASCOSASNOSEHACENASI  Banda Sibense WS deergb Liam | 14
L1zos

PEORO CAPD

Pedro
Capd’s
Letra
Arrives

Pedro Capé scores his
second top five album on
the Top Latin Albums chart
as En Letra de Otro arrives
at No. 5 with a little more
than 2,000 equivalent
album units earned in
the week ending Aug. 17,
according to Nielsen Music.

Nearly all of Capd’s unit
launch were traditional
album sales, yielding his
first No. 1 on Latin Album
Sales and best sales
week. The new set bests
his sophomore LP, Aquila,
which opened at No. 3 on
both Top Latin Albums and
Latin Album Sales (a little
less than 2,000 sold). The
new album’s sales were
aided by well-attended
in-store events in Capd's
native Puerto Rico during
street week {with Capé on
hand for the festivities).

Meanwhile, Ulices
Chaidez y Sus Plebes
earn their second No. 1on
Regional Mexican Airplay
as “Porque Me Enamore”
rises 2-1in its ninth frame.
The song hikes 3 percent
to 9.1 million audience
impressions. The song
has been a slow builder
on the chart, gaining in
audience every week since
its debut on the July 8 list.
Concurrently, “Porque Me
Enamore” lifts 11-8 on Latin
Airplay, earning the group
its second top 10 on the list.

Following the debut of
Ozuna’s “Que Va“ {with
Alex Sensation) on the
Aug. 26 chart, he scores
eight tatal entries on Hot
Latin Songs for the second
week in a row and is only
the fourth artist to ever
notch as many entries
on the tally at once. Joan
Sebastian holds the record
with 11 entries on the list
dated Aug. 1, 2015 {the
tracking week after his
death), followed by Juan
Gabriel, with 10, an Sept. 17,
2016 (also the week after
his death). Romeo Santos
also scored eight entries on
Jan 31, 2015.

—Xander Zellner
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HOT CHRISTIAN SONGS™

'TOP CHRISTIAN ALBUMS™

AJ.BROWN, |.SAVAGE (A.1.BROWN)

SHERMAN JAMES

TITLE cermiFicaTiON Artist WKS.ON st | THIS | ARTIST Title 'ws.on
PRODUCER (SONGWRITER. IMPRINT/PROMOTION LABEL | POS. [ CHART WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL CHART
WHAT A BEAUTIFUL NAME Hillsong Worship | 45 shor 44 JESUS CULTURE LoveHasAName
W.G.OHISLETT, . HOUSTON B.LIGERTWOOD (B.FIELDING, B.LIGERTWOOD) HILLSONG/SPARROW/CAPITOL (MG JESUS [UlmK/SPAmOW/(APml [MG-,_ — =
I'LL FIND YOU Lecrae Featuring Tori Kelly | 10 AlAN JACKSDN  Precious Memaries Collection | g
DJ FRANK E,DMAJIC (LFRANKSDMAJIC,I MITCHELL SSLOANE L MDOREN. SIMSYXEWY) REACH/COLUMBIA ARC/EMI NASHVILLE/CAPITOL CMG |
EVEN IF MercyMe | >8 LAUREN DAIGLE How CanltBe | 124
D.GARCIA,B.GLOVER (B.MILLARD,D.A.GARCIA,B.GLOVER,TTIMMONS,C.LEWIS) FAIR TRADE b CENTRICITY/CAPITOL CMG
O COME TO THE ALTAR Elevation Worship 4 46 MERCYME Lifer | 20
SFURTICK,M.BROCK (C.BROWN,M.BROCK,S.FURTICK, . JOYE) ELEVATION CHURCH FAIR TRADE/PLG !
OLD CHURCH CHOIR Zach Williams | g 7 NEEDTOBREATHE  HARD CUITS: Sorgs From The HARDLO YESessions (£) | ¢
CWEDGEWORTH (Z.WILLIAMS,E.HULSE,C WEDGEWORTH) ESSENTIAL/PLG ATLANTIC/WORD-CURB |
OH MY SOUL Casting Crowns | 4 »g HILLSONG UNITED wonder | 1o
M.AMILLER (M.HALL B.HERMS,N.NORDEMAN) BEACH STREET/REUNION/PLG HILLSONG/SPARROW/CAPITOL CMG ]
HARD LOVE NEEOTOBREATHE | 5 o5 ANDY MINEO & WORDSPLAYED Magic & Bird | »
LEVINE,NEEOTOBREATHE (W.RINEHART,N.RINEHART) ATLANTIC/WORD-CURB MIN[RI.EA\:UEIREALN ~ —
HILLS AND VALLEYS TaurenWells | 3 34 THIRD DAY Revival |
&BUTLER B MILLIGAN, |.SAPP (TLWELLS,C.BUTLER, ). L SMU}i} REUNION/PLF ESSENTIAL/PLG .
BROKEN THINGS Matthew West 9 15 TOBYMAC This Is Not A Test | 106
PKIPLEY (|.HOUSER,A.J.PRUIS,M.WEST) SPARROW/CAPITOL (MG FOREFRONT/CAPITOL CMG |
BULLETPROOF Citizenway | o g9 SKILLET Unleashed | g4
C.STEVENS,B.FOWLER (8.CALHOUN, .CALHOUN,C.STEVENS,B.FOWLER) FAIR TRADE HEAR IT LOUD/ATLANT IC/WORD-CURB !
THE GOSPEL Ryan Stevenson | 18 ELEVATION WORSHIP  Here As In Heaven | gg
B.FOWLER (R.STEVENSON,B.FOWLER . MCKEEHAN) GOTEE i ELEVATION CHURCH/ESSENTIAL WORSHIRPLG g
THE COMEBACK Oanny Gokey | 5 g ZACH WILLIAMS Chain Breaker | 34
B.HERMS (0.GOKEY, . SILVERBERG,(.|AMES) BMG ESSENTIAL/PLG
UNFINISHED Mandisa | g 24 NF Therapy Session | gg
BGLOVER,C.WEDGEWORTH (B.GLOVER,C. WEDGEWORTH) SPARROW/CAPITOL (MG | CAPITOL CMG
WONDER Hillsong UNITED | ; 14 HILLSONG WORSHIP Let There Be Light | 44
M.G.:NISL{TT,J.NOUSY@‘ -IL_NWVSTLN,N{IRO(K[R‘, NILLSTVAK:/'SPAVRRDVW/UPTTO% KNiL 1 HILLSONG/SPARROW/CAPITOL CMG 1
WORD OF LIFE Jeremy Camp | 4= o SKILLET Awake | 170
CWEDGEWORTH (J.CAMP,E.HULSE,C WEDGEWORTH) STOLEN PRIDE/SPARROW/CAPITOL CMG »ARDENTII'AIR TRADE/ATLANTIC/PLG 4
0 GOD FORGIVE US for KING & COUNTRY Featuring KB | o 5 ELEVATION WORSHIP  Therels ACloud | 22
TEDD T. {..SMALLBONE,L.SMALLBONE,S. MOSLEY,K BURGESS) FERVENT/WORD-CURB ] ELEVATION CHURCH/ESSENTIAL/PLG
WHOLE HEART Brandon Heath | 5 14 FORKING & COUNTRY  RUN WILD. LIVEFREE. LOYESTRORG. | 153
CWEDGEWORTH (8.HEATH,E.HULSE,C WEDGEWORTH) MONOMODE/REUNION/PLG FERVENT/WORD-CURB B .
OIFFERENT Micah Tyler | o - CHRIS TOMLIN Never Lose Sight | 43
CWEDGEWORTH (MTYLER KW.LEE) FAIR TRADE | SIXSTEPS/SPARROW/CAPITOL CMG 1
POINT TO YOU We Are Messengers | 5 g NEEDTOBREATHE HARO LOVE | 57
SMOSLEY,M.0'CONNOR (0.MULLIGAN,S.MOSLEY) WORD-CURB ! ATIANTE{{WE:URE i ) ) )
10,000 REASONS / WHAT A BEAUTIFUL NAME Caleb + Kelsey | 5q 2 ALAN JACKSON Precious Memories | gg
RHAWKINS (M.REDMAN, . MYRIN,B FIELDING,B.UGERTWOOD) RHODES 1 ACR/ARISTA NASHVILLE/PLG )|
OUTRO NF | 14 2 CASTING CROWNS  The Very Next Thing | 48
T.PROFITT,D.GARCIA (N.FEUERSTEIN T.PROFITT,D.A.GARCIA) CAPITOL CMG 1 BEACH STREET/REUNION/PLG I
THE CROSS HAS THE FINAL WORD newshoys Feat. With Peter Furler | 55 - MARANDA CURTIS  The Maranda Curtis Experience (EP) |
‘SMOSLEY,P.FURLER,M.O'CONNOR {C.CARNES) FAIR TRADE C BAZZ/BUTTERFLY WORKS
CLEAN Natalie Grant | 1; 5 TAUREN WELLS Hills And Valleys | g
BHERMS (N.GRANT) CURB REUNION PLG
23 P78 FEARLESS Jasmine Murray | 5 5 CIRISTOMUN  KowGreat I5 Our God: The Essential Collection |+ 108
LPARDO (J.MURRAY,|.PARDO) FAIR TRADE | SIXSTEPS/SPARROW/CAPITOL CMG 1
GOD HELP ME Plumb NF Mansion | 1o
40 43 e LREDMON (T.A.LEE,C WELLS,L.SHEETS) PLUMB ] 4 CAPITOL CMG N sl ,1 ¢
HOT GOSPEL SONGS™ TOP GOSPEL ALBUMS™
2ws. | 1451 | . TITLE cermiFicaTion Artist | pea | s.on LAS ARTIST Title wxs on
AGD | WEEK | WEEK | pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHARI IMPRINT/DISTRIBUTING LABEL HART
ﬂ YOU DESERVE IT J.). Hairston & Youthful Praise 53 #1 (| MIHONYBMN:SEROPTICAPY Jlmehyioosnky 3
LA NMRSTON (U BLOOM (VAUGNN PD.REED J.1. MMRSYON) JﬂMLﬂWLﬂgI«E Ld !lV “ A/WS(OTII'MR TRMJEIPLG —
CHANGE ME Tamela Mann | 22 MARANDA CURTIS  The Maranda CurnsExpenence( ) 2
M.BUTLER (T.CLAY) TILLYMANN | C BAZZ/BUTTERFLY WORKS
I'M BLESSED Charlie Wilson 1 12 BRYAN POPIN 1Got Out 4
uumu_x THUSDA 'J L‘DI Ll uuusumw TRICCSLDALYC umm:mn}{nuu.mmm PI.E\';’E'J | FLAEO/[{TTLE BOY \‘.’()NDER/TB Fll[i - 1!
YOU WAITED Travis Greene |, 14 TAMELA MANN One Way | 49
TGREENE (T.GREENE) RCA INSPIRATION/PLG i TILLYMANN |
TRUST IN YOU Anthony Brown & group therAPy |, o DEITRICK HADDON& HILL CITY WORSHIP CANP Lve | >
A.J.BROWN, |.SAVAGE (A...BROWN) KEY OF A/EAIFETT}M}E/'YS(O\ ONVISIONS EONE N |
WORK IT OUT Tye Tribbett 4 40 TRAVIS GREENE The Hill | 94
TRIBBC" n ("TRIBBET' I| G. J(XIUAN) - _ M?’I’WN GDSPU P P, RCA INSP!RAT!O& E’E( —
1Y WORLO NEEDS YOU KirkFrankin Feat Sarah Reeves, Tasha obbs & Tamela Mamn 4 15 TASHA COBBS One Place: Live | 1p3
K.FRANKLIN,S. MARTIN (KFRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG MOTOWN GOSPEL/CAPITOL (MG i
A BILLION PEOPLE Deitrick Haddon & Hill City Worship Camp | g 18 HARVIN SAPP Playlist: The Yery Best Of Marvin Sapp | 109
D.HADDON,M.HGDGE (D.HADDON) UN/ISIWS’EDN[ VERITYALEGACY g
VICTORY BELONGS TO JESUS Todd Oulaney 31 50 VARIOUS ARTISTS  WOW Gospel 2017 | 29
M.LEWIS T.DULANEY (T.DULANEY) EONE WORSHIP/EONE | MOTO# N GOSPEL/WORD CURB'RCA INSPIRATION PLG |
EVERLASTING GOD William Murphy | 15 17 TAMELA MANN Best 0ays | 181
AW.UNDSEY (W.H.MURPHY 1) RCA INSPIRATION/PLG | TILLYSANN :
WELL DONE EricaCampbell | 4 5 TASHA COBBS Grace (EP) | 179
WCAMPBELL (W.S.CAMPBELL M,.BYNUM, EM . ATKINS-CAMPBELL K CAMPBELL L WHITT) MY BLOCK | MOTO#N GOSPEL/CAPITOL CMG !
THE CALL Isabel Oavis | 25 ANTHONY BROWN & GROUP THERAPY Everyday Jesus | 107
SL.BYRD,S...COLLINS (1LM.DAVIS,S.L.BYRD) GLOBAL MINISTRY/UNCLE G | KEY OF A/VMAN/TYSCOT/GODIGIPATH
GRACE Charles Jenkins & Fellowship Chicago Feat. Le‘Andria | 4 8 J.). HAIRSTON & YOUTHFUL PRAISE  YouDeserve It | 23
C.JENKINS,R.E.JONES (C.JENKINS,R.E.JONES) INSPIRED PEOPLE ! JAMESTOWN/EONE ]
KEPT BY HIS GRACE Troy Sneed 9 23 JAMES FORTUNE Oear Future Me | g
T.SNEED.H...JOHNSON, IR. (H.J.JOKNSON, IR.) EMTRO GOSPEL | FIYA WORLD/EONE J
1GOT ouT Bryan Popin | 15 >3 KIRK FRANKLIN Losing My Religion | g3
B.POPIN,A.LEWIS (8.POPIN,S.POPIN,A.LEWIS) FLAYDO/LITTLE BOY WONDER FO YO SOUL/RCA/RCA INSPIRATION/PLG
1
1 FORGIVE ME James Fortune & FIYA | 26 TODD DULANEY A Worshippers Heart | 7o
ALEWIS (L.FORTUNE,A.LEWIS) FIYA WORLD'EONE EONE WORSHIP/EONE =
CLOSE MarvinSapp | ; 1o KIRK FRANKLIN The Essential Kirk Franklin | 104
AW.UNDSEY (ML.SAPP,A,W.UNDSE Y, SEDWARDS, IR.) RCA INSPIRATION/PLG ) FO YO SOUL/VERIT Y/LEGACY
COME AND KNOCK ON OUR DOOR Jermaine Oolly 21 MARCIA Worship Conversations | 3
MWILCHER (.DOLLY,M.WILC| N[R} DARV(HILD K;K)‘SP{L BV ANY MEANS NEC[&SARV L = -
INEED YOU TO BREATHE Earnest Pugh 14 24 'KORYN HAWTHORNE Koryn Hawthorne EP 1
L.B.HOSKINS (A.P.SINGLE TON,K.D.HOSKINS,L.B.HOSKINS,S.B.WILLIAMS) RCA INSPIRATION/PLG
GRACEFULLY BROKEN Tasha Cobbs Leonard | 54 1 MONICA LISA STEVENSON  Kamos: The Amusﬁcl)ocummtary 14
KLEONARD, JR. (MREDMAN, IMYRINN L0BBS LEONARD BLTORWALTX TORWALT) RCA INSPIRATION/PLG PURETONEZ
GOD HELD ME ZacardiCortez | 1o 14 CECE WINANS Let Them Fall In Love | >g
L.B.HOSKINS (LLB.HOSKINS,C.FORTUNE, .FORTUNE) BLACKSMOKE | PURESPRINGS GOSPEL /FHIRTY TIGERS
MAKE ME OVER Bri (Briana Babineaux) | ;5 > KIRK FRANKLIN The Nu Nation Project | 113
C.CARTER,M.BOONE (A.C.WILLIAMS W) MARQUIS BOONE/TYSCOT GOSPO CENTRICANTERSCOPE
\ YOUR SPIRIT Tasha Cobbs Leonard Feat. Kierra Sheard | o5, 5 SOUNDTRACK The Preacher’s Wife | 124
L 4 K.LEONARD, JR. (N.COBBS LEONARD,M.REDMAN, .. MYRIN,KWALKER-SMITH) MOTOWN GOSPEL ARISTA
RE-ENTRY @ SEE YOU AGAIN Anthony Evans | o 5 KENNY SMITH Transformation | s
KOT LISTEP (nOT uSTfD)—‘ . »A%E‘REANLM& R YENNV SMITH ) " | -y
o e KINGDOM RuthLaontra | 55 ANTHONYEVANS  BackTolife 2

Data for week of 09.02.2017

ALIR/TYSCOT |

Jesus
Culture
Bows At
No.1

Love Has a Name, the
new live release from
Jesus Culture, bounds in
at No. 1on Top Christian
Albums, starting with
10,000 equivalent album
units (9,000 in traditional
sales), according to Nielsen
Music. The act, created
as the youth outreach
ministry for Redding, Calif.
based Bethel Church and
featuring Kim Walker-
Smith, Chris Quilala and
others as worship leaders,
recorded the set at the
collective’s home church in
Saciamento, Calif.

Jesus Culture earns
its second Top Christian
Albums leader following
Unstoppable Love, which
launched atap the chart
dated June 21,2014. The
act’s 11 Top Christian
Albums appearances
include eight top 10s,
starting with its debut entry,
Come Away (No. 10, 2010).

Also on Top Christian
Albums, Alan Jackson’s
Precious Memories
Collection re-enters at a
new No. 2 high, up 1,043
percent to 5,000 units
following its first week of
wide release. It also returns
to Top Country Albums at
anew No. 26 peak. The set
combines Jackson's 2006
LP, Precious Memories
which debuted atop both
Top Christian Albums and
Top Country Albums, and
2013's Precious Memories:
Volume Il, which bowed at
Nos. 1and 2 on the charts,
respectively. The new
compilation was originally
released as a Walmart
exclusive

Plus, NEEDTOBREATHE's
HARD CUTS: Songs From
the HARD LOVE Sessions
EP begins at No. 5 on Top
Christian Albums {3,000).
The six-song set is a spinoff
of the band's HARD LOVE
LP, which debuted at No. 1
on Top Christian Albums
{Aug. 6, 2016). —Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 77



HOT DANCE/ELECTRONIC SONGS™

awe | wst | s |
160 | weEK | wEEK

TITLE certiFicaTion
PRODUCER (SONGWRITER)

.1+ PR EN SOMETHING JuST LIKE THIS A The Chainsmokers & Coldplay

MPRINT/PROMOTION LABEL |

IC

Artist | pea

POS.

. 17¥KS 'll!UWVGM(XERS(MAGGARTMARTINEREERRNMBUULANMDWAH(N I)SHM(W((IUMEIA 1 26
y § ° FEELS Calvin Harris Feat. Pharrell W|Il|ams Katy Perry & B|g Sean | 10
CALVIN HARR|S (CALVIN HARRIS P.L WILL IAMS B T.HAZZARD,KATY PERRY.S. M.ANDERSON) FLY EYE/COLUMBIA
. STAY A Zedd & AlessiaCara | | o4
ZEDO,LWIKLUND (A.ZASLAYSKI, A CARACCIOLD, | PARMENIUS,L WIKLUND,S.AARONS, A FROEN) DEF JAM/INTERSCOPE
4 ITAIN'T ME A Kygo x Selena Gomez | ,
KYGO.ANDREW WATT (KYGO.AWOTMAM B.LEE.A.TAMPOSI.S.GOMEZ) ULTRA/RCA/INTERSCOPE
N NO PROMISES @ Cheat Codes Feat. Demi Lovato
&‘ DG AG TEDAHL,LAUV.L.FODTE(ALEFFTE. DM'I. 1. FODTE.(_ELO(K D.LOVATO}) 300 5 20
HOT SHOT SILENCE Marshmello Featunng Khalid 3 1
DEBUT MARSHMELLO (MARSHMELLO,K.ROBINSON) JOYTIME COLLECTIVE/RCA
5 5 7 B David Guetta Featuring Justin Bleber 4 "
DGUETTALH TUNFORT (DGUETTAL DEIEBER. WHATAMIS(
h 7 SLIDE® Calvin Harris Featuring Frank Ocean & Migos | 2
CALVIN HARRIS (CALVIN HARRIS.FRANK OCEAN.T.Q.K.MARSHALL.K.CEPHLS)  FLY EYE/COLUMEIA
H a o HONEST The Chainsmokers | o .
- THE CHAINSMOKERS (A.TAGGART.A.MAE.S.M.DOLGLAS) DISRUPTOR/COLUMBIA
a ROCKABVE A Clean Bandit Feat. Sean Paul & Anne-Marie | , 5
RALPH STEVE MAC MCCUTCHEONAMALIR, S} BIG BEATATLANTIC/RRP
u MAMA Jonas Blue Featuring William Singe 0 15
JONAS BLUE (G.1.ROBIN.E.DREWETT,ROMANS} JONAS BLUE/CAPITOL
12 GET LOW Zedd & Liam Payne 1 7
ZEDD (A.ZASLAVSKI,F.HOL LOWAY.C.HINSHAW JR..T.LANDYMORE} INTERSCOPE
1 SYMPHONY @ Clean Bandit Featuring Zara Larsson | 4 5,
1PATTUN‘U|RMPHrD(A"OUPATTERSmJ,WR(lDSEN sumn\:um« A)Mlllb PECORD COMPANY TEN/EPIC/ATLANTIC
15 KNOW NO BETTER Major Lazer Feat Traws Scott, cam|IacabeIIo & Quavo m 12
DIPLO,KING HENRY (T.W.PENTZHALLEN BT.HAZZARDT.Q.K MARSHALL K.C.CABELLO,TRAVIS SCOTT) MAD DECENT
14 ROLLIN Calvin Harris Featuring Future & Khalid | o 14
_ CALVIN HARRIS (CALVIN HARRIS.N.DWILBURN.K.ROBINSON) FLY EYE/COLUMEIA
6 19 @ WOULD YOU EVER Skrillex Featuring Poo Bear | 3
SKRILLEX, JOYRYDE {S.MOORE .1.BOYD) OWSLA/BIG BEAT/ATLANTIC/RRP
18 4 17 3 MORE THAN vou KNOW Axwell & Ingrosso 7 12
A ‘2 AXWELLS.IN S AFAKIRR AXWELL/REFUNE/DEF 1AM
NEW WITHOUT YOU Avicii Featuring Sandro Cavazza 18 1
NOT LISTED (NOT LISTED)} GEFFEN/INTERSCOPE
NEW LONELY TOGETHER Avicii Featuring Rita Ora 19 1
NOT LISTED (NOT LISTED) GEFFEN/INTERSCOPE
THERE FOR YOU Martin Garrix x Troye Sivan 2 12
MARTIGARRHLLO0 % CLASS TS (MARTIN GARRICT S.MELLETS LOBBAN BEAN B BURGESSATHOMASE MCLAUGHLBY)  STMPD RCRDS/R(A
2 RICH LOVE OneRepublic With Seeb 15 5
RETVEDOER SEEB (R.B TEDDER, S M.ERIKSRUD,E.BERG,N.STRANDBRATENB.KUTZLE) MOSLEY/INTERSCOPE
7 SWISH SWISH Katy Perry Featuring Nicki Minaj 7 3
DUKE DUMONT (KATY PERRY,DUKE DUMONT,ST.HUDSON,BT.HAZZARD P. 1M SUEDGED T MARA |, RCLARK) CAPITOL
CALL ON ME A Starley
21 a P-MONEY (5.HOPE.PWADAMS) LOUDER THAN LIFE/ERIC 9 25
INSTRUCTION Jax Jones Feat. Demi Lovato & Stefflon Don 2 °
JJONES (TE KWONG WAH ALLIO,U.OSISIOMA £MENIKE,D.LOVATO,S. ALLEN) PGLVDORIKNW ERSCOPE
20 FIRST TIME Kygo& Ellie Gouldmg ° 16
KYGO(KYGOAVLASENKDF HULTMAN,H MEINKE LVAUGH AN, LCHACON, LRALISCH £ J GOULDING) ULTRA/INTERSCOPE/RCA
FIND ME Marshmello 16 2
MARSHMELLO (MARSHMELLO} JOYTIME COLLECTIVE
ALL MY LOVE Cash Cash Featuring Conor Maynard | ,4 6
CASH CASH {G.FULMER,A.LEFF,M.POLLOCK, ).P.MAKHLOUF SW.FRISCH,A.L MAKHLOUF) BIG BEAI/RRP
m Robin Schulz Featuring James Blunt | . 4
JUNKX,STEVE MAC,RSCHULZ (] BLUNTSMCCUTCHEON, RSCHULZM. A MCDONALD) TONSPIEL/BIG BEAT/ATLANTIC/RRP
MOVING ON Marshmello 8 15
MARSHMELLO (MARSHMELLO} IOYTIME COLLECTIVE
27 TIRED Alan walker Featuring Gavin James 7 12
ADWALKERF.3.0LSENG GREVEL K ROSNESS MARNBEKK MOOD MELODIES. C HOWIND (ADWALKER.) R luS\WR[A
CREATURES OF THE NIGHT Hardwell & Austin Mahone 29 8
HARDWELL QRYAN DE CORPUT,A MAHONE C PATTONS.|.GRAY,S. MANOYSKI) REVEALED/POLYDOR/ISLANLY INTERSCOPE
CRAWL OUTTA LOVE Illenium Featuring Annika Wells 2 1
NOT LISTED (NOT LISTED) KASAYA/SEEKING 8LUE
PRAYERS UP Calvin Harris Featuring Travis Scott & A-Trak 8 7
N '\ CALVIN HARRIS (CALVIN HARRIS.TRAVIS SCOTT,B.T.HAZZARD) FLY EYE/COLUMEIA
=
5 o v 31 35 COMPLICATED Dimitri Vegas & Like Mike VS. David Guetta Feat. Kiiara | 5,
_Q N l - DIMITRI YEGAS,LIKE MIKE,D.GUETTA, ANGEMI (DIMITRI YEGAS,LIKE MIKE,D.GUETTA_} SMASH THE MUUS(IKA
E 29 30 FAKING IT Calvin Harris Featuring Kehlani & L|I Yachty 2 7
q) CALVIN HARRIS (CALVIN HARRIS.I.REYEZ.LIL YACHTY) FLY EYE/COLUMEIA
+ 2 31 HEATSTROKE  Calvin Harris Feat. Young Thug, Pharrell Williams & Ariana Grande 13 20
Q_ CALVIN HARRIS (CALVIN HARRIS.P.LWILLIAMS, L.LWILLIAMS.B.T.HAZZARD) FLY EYE/COLUMBIA
Q : 1
CAME HERE FOR LOVE Sigala & Ella Eyre
w "3 34 SIGALA(BFIELDER,C STEINMYLLER S ILDB CHRISTOPHER E MCMAHON.D PARMAR)  MINISTRY OF SOUND/BI/COLUMBIA- 33 9
] 46 | SUN COMES UP Rudimental Featuring James Arthur 13 7
_ NOT LISTED (NOT LISTED} ASYLUM/BIG BEAT/ATLANTIC/RRP
ommm 40 SAY LESS Dillon Francis Featuring G Eazy /15
n D.H.FRANCIS.G-EAZY.].RUSHENT (0.H.FRANCIS.G.GILLUM.).RUSHENT) IDCAFOS
26 28 SUA CARA Major Lazer Featuring Anitta & Pabllo Vittar | 3
DIPLMAZ I I T wmmmmummwmmnmuwlﬁlmw UL | WL
YOU BE LOVE chu Featunng B|IIy Raffoul a 1
NOT LISTED (NOT LISTED) CEFEEM/INTERSCOPE
YOUNG The Chainsmokers 8 19
THE CHAINSMOKERS (A.TAGGART,P.HANNA.T.8IRD.S.]ACOBS. . YOLNG) DISRUPTOR/COLUMBIA
34 37 CASH OUT  Calvin Harris Feat. ScHoolboy Q, PARTYNEXTDOOR & D.R.A.M. 20 7
CALYIN HARRIS (CALVIN HARRIS BT HAZZARD,Q.M HANLE Y,5. M MASSENBURG-SMITH, R CHAHAYED} FLY EYEACOLUMBIA
FRIEND OF MINE Avicii Featuring vargas & Lagola 44 1
NOT LISTED (NOT LISTED) GEFFEN/INTERSCOPE
TURNIT UP Kym Sims 45 2
NOT LISTED (NOT LISTED) DIVADOWN
GOOD THING Tritonal Featuring Laurell 46 1
(CISNEROS 0.REED (C.CISNEROS.D.REED.L..BARKER.T.DOUVILLE.M.STEEPER) ENHANCED
43 TRUE FEELING Galantis 25 5
GALANTS,SVIDDENH. NUONBACK (S WRABE L, C SHIELDS,C RARLSSON JROMZSCH HNUONBACK L EKLOW)  BIG BEAT/ATLANTI/RRP
LINE OF SIGHT ODESZA Featuring WYNNE & Mansionair 3 12
ODESZA (HE MILLS,CIRMIGHTR WANDRE WL BELL JAROGGATT ANICHOLLS L BOSTOCK) FOREIGN FAMILY COLLECTIVE/COUNTER
SUMMER AIR Italo Brothers 49 2
MLOHSE, K. SANDBERG, Z. ADRIAN (K.SANDBERG, M. METTEN,D.POLLMANN,H.LOHSE) 200 OIGITAL/ZOOLAND/ULTRA
49 BEGIN Shallou Featuring Wales 4 8

SHALLOU (1.BOSTON.S.A.BENNETT) SHALLOU

78 Go to BILLBOARD.COM/BIZ for complete chart data

TOP DANCE/ELECTRONIC ALBUMS™

ARTIST cerriFication
IMPRINT/DISTRIBUTING LABEL

CALVIN HARRIS  Funk Wav Bounces Vol.1 7
THKS FLY EVE/COLUMSIA

] 'I'HE CHAINSMOKERS

DISRUPTOR/COLUMEIA

Title |wks.on
| CHarT

Memorie;...Do Not Open | 19

AvICHE AVICI 0D EP) | >
GEFFEN/IGA

THE CHAINSMOKERS A Collage (EP) | a1
D\SRUF_VGR/COLUMG A |
LADY GAGA A The Fame | 179
STREAMULINE/KONLIVE/CHERRYTREE/INT ERSCOPE/IGA

DJ SNAKE Encore | sq

DJ SNAKE/INTERSCOPE/IGA

MAJOR LAZER

I
Know No Better EP | 13
MAD DECENT

GORILLAZ A Demon Days | 134
PARLOPHONE/WARNER 8ROS.

Skin
FUTURE CLASSIC/MOM « POP 64
ODESZA InReturn | 108

FOREIGN FAMILY COLLECTIVE/COUNTER
KYGO Cloud Nine | g3
ULTRA/RCA

MAJOR LAZER

MAD DECENT

AXWELL & INGROSSO  More Than You Know (EP) | 12
AXWELL/REFUNE/DEF 1AM

AUSTRA

Peace Is The Mission | 101

“Olympia
DOMINO y p g
LADY GAGA A Born This Way | 107
STREAMLINE/KONLIVE/INTERSCOPE/IGA
MURA MASA MuraMasa | s
ANCHOR POINT/POLYDOR/DOWNTOWN/GEFFEN/IGA

ALINA BARAZ & GALIMATIAS
ULTRA/MOM + POP

DAVID GUETTA @ Nothing But The Beat | 13
WHAT A MUSIC/ASTRALWE RKS/CAPITOI

SII'EVE AOKI Steve Aoki Presents Kolony | 4
ULTRA

DAFT PUNK A  Random Access Memories 109
DAFT LIFE/COLUMEIA

Urban Flora | 108

THE CHAINSMOKERS @  Bouquet (EP) | o5
DISRUPTOR/COLUMBIA

MARSHMELLO Joytime | 44
JOYTIME COLLECTIVE

CALVIN HARRIS Motion | 10,

FLY EYE/COLUMBIA

CALVIN HARRIS @ 18 Months | o7
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMSIA

LINDSEY STIRLING

Brave Enough | 44
LINDSEYSTOMP

DANCE/MIX SHOW AIRPLAY™

ust | s | TITLE
WEEK | WEEK | 1MPRINT/PROMOTION LABEL

#1 ATTENTION

OTTO/ATLANTIC

Artist | WKs.oN
| CHART

Charlie Puth

DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber |
UNIVERSAL MUSIC LATING/RAYMOND BRAUN/SCHOOLBOY/DE F |AMIREPUBL

WILD THOUGHTS DI Khaled Feat. Rihanna & Bryson Tiller | o

WESTHURY ROAD/WE THE BEST/EPIC

FEELS b i Feal, Pl Willams Katy Py B BgSen |

FLY EYE/COLUMBIA

STAY Zedd & Alessia Cara | g
DEF JAM/INTERSCOPE

THERE'S NOTHING HOLDIN' ME BACK

ISLAND/REFUBLIC
NOPROMISES  Cheat Codes Feat. Demi Lovato | |,
300

Shawn Mendes | |4

MORE THAN YOU KNOW  Axwell & Ingrosso | |,
AXWELL/REFUNE/DEF JAM

STRIP THAT DOWN Liam Payne Feat. Quavo |
HAMPTON/REPUBLIC

BELIEVER

KIDINAKORNER/INTERSCOPE

SOMETHING JUST LIKE THIS

DISRUPTOR/COLUMBIA

JUST AFEELING Phantoms Feat. Verite | o
CASABLANCA/REPUBLIC

UNFORGETTABLE French Montana Feat. SwaeLee |
EAR DRUMNER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC

ANOTHERLIFE  Afrojack & David Guetta Feat. Ester Dean | |
WALL/REPUBLIC

Imagine Dragons |

The Chainsmokers & Coldplay | g

MAMA  Jonas Blue Feat. William Singe | ¢
JONAS BLUE/CAPITOL

ONEST The Chainsmokers | 4
DISRUPTOR/COLUMBIA

NOW OR NEVER Halsey | |5
ASTRALWERKS/CAPITOL

GET LOW Zedd & Liam Payne | ¢
INTERSCOPE

2u David Guetta Feat. Justin Bieber | |,
WHAT A MUSICS f INTIE DEF JAM

TIRED Alan Walker Feat. Gavin James | ,

MER MUSIKK/RCA

SLOW HANDS

NEON HAJT SMATTOL

THERE FOR YOU

STMPD RCRDS/RCA

WOULD YOU EVER

OWSLA/8IG BEAT/ATLANTIC/RRP

BE MINE Ofenbach | |
OFENBACH/BIG BEAT/RRP

SYMPHONY Clean Bandit Feat. ZaraLarsson | ¢
RECORD COMPANY TEN/EPIC/ATLANTIC

Niall Horan |
Martin Garrix x Troye Sivan |

Skrillex Feat. Poo Bear | -

- 3]
\{ irlus;

Avicii
ArrivesIn
Top10

Avicii (above) ascends to
the Top Dance/Electronic
Albums top 10 with AVIC!
(01). The set storms 19-3
after its first full tracking
week, earning 9,000
equivalent album units,
according to Nielsen
Music. Traditional album
sales account for 3,000 of
the sum as the EP crowns
Dance/Electronic Album
Sales (4-1). The set is the
superstar DJ-producer's
fourth top 10 on Top
Dance/Electronic Albums
and follows Stories, which
debuted at No. 1on

Oct. 24, 2015. Two tracks
off AVIC! (01) start in the
top 20 of Hot Dance/
Electronic Songs: "Without
You” {featuring Sandro
Cavazza) at No. 18 and

“Lonely Together” {featuring

Rita Ora) at No. 19.

A toast to marshmello:
The DJ earns his highest-
ranking hit {and second
top 10) on Hot Dance/
Electronic Songs as

“Silence” {featuring Khalid)

debuts at No. 6. It launches
as marshmello's first No. 1
on Dance/Electronic
Streaming Songs
(12.5 million U.S. streams).
Shifting to Dance/Mix
Show Airplay, Charlie
Puth parades to his first
leader with “Attention” (2-1).
Plus, Cheat Codes collect
their first top 10 with “No
Promises,” featuring
Demi Lovato, who adds
her second and highest-
charting (16-7), while Liam
Payne leaps 20-3 with

“Strip That Down,” featuring

Quavo, marking their
respective first and third
trips to the top 10.

On Dance Club Songs,
Skylar Stecker scores her
second No. 1, and first as a
lead artist, with “Only Want
You” (2-1). The pop-leaning
original was remixed by
Alex Acosta, Dave Audé
and Richard Vission &
Loren Moore, among
others. —Gordon Murray

Data for week of 09.02.2017

D DIPASUPIL/GETTY IMAGES

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

tratlonal albusm sales, track equivalent albums, and streaming

equivalent albums). DANCE/MIX SHOW AIRPLAY: The week's most popular turrent songs ranked by total weekly plays on dante-formatted statlons an mix show plays on malnstream top 40 ant sefect rhythmic statlons that have submitted thelr hours of mix show programming. as monitored by Nlelsen Muskc. See Charts Legend on biboard.com/blz

for complete rules and explanations, © 2017, Prometheus Global Medla, LLC and Nlelsen Muslc, in¢. All rights reserved.

HOT DANCE/ELECTRONIC SONGS: The week's most popular current dance/electronic songs, ranked by radlo alrplay audlene Impresslons as measured by Nlelsen Music, sales data as complled by Nlelsen Muslc. streaming activky data by online muslc sources tracked by Nlelsen Muslc and reports from a natlonal sample of chub DJs. Songs are defined

2 current # they are newty-released titles, or songs recetving widespread alrpiay and /or sales activky for the first time. TOP DANCE/ELECTRONIC ALBUMS: The week's most popular dance/electronlc albums, as complied by Nlelsen Music, based on multl-metric consumption (blendi
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be submitted to Bob Allen at bob allen@bilIboard.com. DANCE CLUB SONGS: The week’s most popi
5 and explanatfons. © 2017, Prometheus Global Media, LLC and Nielsen Music, Inc.

sample of club Ws. See Charts Legend on billbo;

erts as reported by promoters, venues, managers and booking agents. Hon:

BOXSCORE: The top gros:
indance clubs, col

DANCE CLUB SONGS™

']
L

v

us

TITLE Artist

MPRINT/PROMOTION LABEL

0 a FIRIT onywanTYou  Skylar Stecker

1

im

o

5

1

CHERRYTREE/ADA

YOUR SONG Rita Ora
ATLANTIC
LET THE WORLD BE OURS TONIGHT  Deborah Cox
RADIKAL
2u David Guetta Feat. Justin Bieber

WHAT & MUS|C/PARLOPHONE/ SCHOOLB 0/RAYMOND BRAUN/ATLANTIC/DEF JAM

WILDTHOUGHTS DI Khaled Feat. Rihanna & Bryson Tiller

WESTBURY ROAD/WE THE BEST/EPIC

TURNITUP Kym Sims
OIVADOWN

oK Robin Schulz Feat. James Blunt
TONSPIEL/BIG BEAT/ATLANTIC/RRP

MALIBU Miley Cyrus
RCA

PEACE, LOVE & MUSIC  Tracy Young & Ceevox
FEROSH

MORE THAN YOU KNOW Axwell & Ingrosso

AXWELL/REFUNE/DEF 1AM

MAMA Jonas Blue Feat. William Singe
JONAS BLUE/CAPITOL

0 OF .
HOLLY wOOD

i
i)

£
i

12

29

132
| -

22

L5 i @

31

0 ©

26

o

DEBUT

« @

<

NEW

14

25

27

28

29

31

33

35

37

48

CREATURES OF THENIGHT  Hardwell & Austin Mahone
REVEALED/POLYDOR/ISLANDANTERSCOPE

GLTCHLFE Taryn Manning
GLVCHLFE

You, | & THE MUSIC

BROBOT/ARMADA

Junior Sanchez

NOTHING'S GONNA STOP USNOLY  Dirty PopFeat. Taylor Ofson kackie Orlando

BIANG CHIPMUNKS

WE GET HIGH Karel Ullner
POLARBULL

NOW OR NEVER Halsey
VASI'R»\lWERKSICAPI'Tm

BOMBA Aggro Santos
FoOo

FEELS  Cabn Harrs et Phared Wilkams, Katy Perry & B Sean

FLY EYE/COLUMBIA

DESPERADO

WESTBURY ROAD/ROC NATION

Rihanna

LIGHT BEAMS Extasia & Zach Adam Feat. Rony G

IGROOVENEXT

REMEMBER 1 TOLD YOU  Nick Jonas Feat. Anne-Marie & Mike Posner

SAFEHOUSE/ISLAND/REPUBLIC

LONG TIME Blondie
NOBLE ID/BMG

UNDER MY SKIN Kendra Erika
DAUMAN

OUR MOMENT Stephy May
418

Boxscore

2017

billboard

September 2

LEGEND

DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber

UNVERSAL MUSIC LATING/RAYMOND BRAUN/SCHOOLBOY/DEF JAM/REPUBLIC

LIVING 4 TONIGHT Oana Ordway

AKHLYS/DAUMAN

SWISH SWISH Katy Perry Feat. Nicki Minaj
CAPITOL

TESTIFY HiFi Sean Feat. Crystal waters

OEFECTED

KNOWROBETTR

MAD DECENT

MaprLaver Feat. Trwvs Scott, Camiba (abello& Quavo

STRING AROUND MY HEART Mahkenna

FACE OF THE USA

WATERFALL

INTERSTELLAR/RCA

Stargate Feat. PInk & Sia

WANT YOU BACK Citizen Four
FANDOM ISLAND

INSTRUCTION  Jax Jones Feat. Demi Lovato & Steffion Don
POLYDOR/INTERSCOPE

TIRED  Alan Walker Feat. Gavin James
MER MUSIKK/RCA

LOVE IS LOVE IS LOVE LeAnn Rimes

SONY MUSIC UK/THIRTY TIGERS/RED

MVRETURN ADDRESS IS YOU  Adam Davengort Feat. Shanica Knowdes

INDEPENDENT EAR

GET LOW Zedd & Liam Payne
INTERSCOPE

SLOW HANDS Niall Horan
NEON HAZE/CAPITOL

UH OH Jaki Nelson
418

ATTENTION Charlie Puth

OTTQ.ATLANTIC

MYFIRE  Nile Rodgers & Tony Moran Presentt Kimberfy Davs

MR TANMAN

UNFORGETTABLE  french Montana Feat. Swae Lee

EAR DRUMNER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC

—

HARD TIMES Randy Jones
YOUNG PALS

MI GENTE J Balvin & Willy William
SCOMPER VML

INTO THE NIGHT  Bright Light Bright Light
SELF RAISING

CRAZY BUT FREE Oshri
KONLIVE

WALKIN’ ON THE SUN 2017  Smash Mouth

INTERSCOPE

SOMETIMES

SOUND 200

Kat Graham

Data for week of 09.02.2017

Bullets indicate titles with
greatest weekly gains.

Album Charts

@ Recording Industry Assn. of
America (RIAA) certification
for physical shipments &

ital downloads of 500,000
albums (Gold).

A RIAA certification for
physical shipments & digita
downloads of 1 millien
units (Platinum). Numeral
noted with Platinum symbo
indicates album’s multi-
platinum |evel.

RIAA certification for
physical shipments & digita
downloads of 10 millien
units {(Diamond). Numeral
noted with Diamond symbo!
indicates album’s multi-
platinum level.

O Latin albums certification for
physical shipments & digita
downloads of 30.000 units
(oro).

/\ Latin albums certification for
physical shipments & d\g\[a
downloads of 60,000 units
(Platino). Numeral noted
with Platino symbol indicates
album’s multiplatinum evel.

Digital Songs Charts

@ RIAA certification for 500,000
paid downlpads and on-
demand streams where 100
streams equal 1 download
(Gald).

A RIAA certification for 1
million paid downloads
and on-demand streams
where 100 streams equal
1download (Platinum).
Numeral noted with Platinum
symbol indicates sang’s
multiplatinum level.

Awards

PS (PaceSetter for largest %
album sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

SG (Streaming Gainer)

Publishing song index available
on Billboard.com/biz.

Visit Billboard.com/biz for
complete rules and explanations.

GROSS

PER TICKET PRICE

$5,884,163

$155.50/$55.50

$5,313,715

$155.50/355.50

$4,854,471

$155.50/$55.50

$4,694,156

$129.50/339.50

$4,527,655

$155.50/$55.50

$4,247,778

$155.50/$55.50

$4,192,393

$155.50/$55.50

$3,764,150
(54,788,113 CANADIAN)
$208.33/478.22

$3,622,204
$99.50/$39.50

$3,430,130
(34,290,647 CANADIAN)
$219.85/331.98

$2,866,237
245/335

$2,637,097
$179.50/$99.50/
$69.50/349.50

$2,231,533

$119.50/389.50/$69.50

$2,200,502
$125.50/389.50/
$69.50/$29.50

$1,959,860
(82,469,045 AUSTRALIAN)
$163.84/36699

$1,676,570

$300/840

$1,579,750
($2.009.495 CANADIAN)
$68.35/338.52

$1,568,171

$119.50/$89.50/369.50

$1,536,367
(27,885,053 PESOS)
$264.46/323.14

$1,413,260

$129.50/$99.50/869.50

$1,354,697
$245/3150/
$99.50/$65.50

$1,207,645
$99.50/839.50

$1,195,040
$64.22

$1,181,276

$129.50/$79.50/349.50

$1,176,357
$69.50

$1,163,836

$128/328

$1,159,523
$99.50/339.50

$1,152,715

$149.50/375.50

$1,127,808

$125.50/829.50

$1,122,601

$129.50/$99.50/369.50

$1,115,596

$129.50/399.50/869.50

$1,114,680
(81,445,558 CANADIAN)
$146.51/338.17

$1,105,805

$139.50/$59.50

$1,069,238

$81.25/831.25

$1,067,592
$99.50/839.50

AUG. 11112

CONCERT GROSSES

ARTIST
VENUE ATTENDANCE
DATE CAPACITY

METALLICA, AVENGED SEVENFOLD, VOLBEAT

SPORTS AUTHORITY FIELD AT MILE HIGH, DENVER 51955

JUNE 7 58913
METALLICA, AVENGED SEVENFOLD

SOLDIER FIELD, CHICAGO 51,041

JUNE 18 52,360
METALLICA, AVENGED SEVENFOLD, VOLBEAT
MRG STADIUM, HOUSTON 46,720

JUNE 11 51,023
BILLY JOEL

WRIGLEY FIELD, CHICAGO 4920

AUG. 11 SELLOUT
METALLICA, AVENGED SEVENFOLD

ALAMODOME, SAN ANTONIO 45343

JUNE 14 4911
METALLICA, AVENGED SEVENFOLD

AT&T STADIUM, ARLINGTON, TEXAS 45,860

JUNE 16 48,348
METALLICA, VOLBEAT

BUSCH STADIUM, ST, LOUIS 38,778

JUNE 4 43366
LESONIQ 2017

PARC JEAN-DRAPEAU, MONTREAL 54,707

AUG. 1112 68,000 TWO DAYS
ED SHEERAN, JAMES BLUNT

STAPLES CENTER, LOS ANGELES 40,731

AUG. 1012 THREE SELLOUTS
BRUNO MARS, CAMILA CABELLO

ROGERS ARENA, VANCOUVER 31,005

Ly 2627 TWO SELLOUTS

THE WEEKND, RAE SREMMURD, BELLY, 6LACK
27,852

BARCLAYS CENTER, BROOKLYN, N.Y.

IUNE 67 29,452 TWO SHOWS
NEIL DIAMOND

THE FORUM, INGLEWOQD, CALIF 23635

AUG. 10, 12 TWO SELLOUTS
TIM McGRAW & FAITH HILL, ANDRA DAY

BRIDGE STONE ARENA, NASHVILLE 28,357

AUG. 45 TWO SELLOUTS
J. COLE, BAS, J.1.D., ARI LENNOX

THE FORUM, INGLEWOQD, CALIF 28,135

Juwy 1112 TWO SELLOUTS

JERRY SEINFELD, MARIO JOYNER
PERTH ARENA, PERTH, AUSTRALIA 13619

AUG. 4 SELLOUT

DAVE MATTHEWS & TIM REYNOLDS
HUNTINGTON BANK PAVILION AT NORTHERLY ISLAND, CHICAGO 33632
JUNE 10111

SHAWN MENDES, CHARLIE PUTH
AIR CANADA CENTRE, TORONTO 2912
TWO SELLOUTS

TIM MC&RAW& FAITH HILL, DEVIN DAWSON

PEPS| CENTER, DENVER a07m

JuLY 31, AUG. 1 TWO SELLOUTS
RICKY MARTIN

AUDITORIO NACIONAL, MEXICO CITY 8,240
78 TWO SELLOUTS
TIM McGRAW & FAITH HILL, DEVIN DAWSON
GOLDEN 1 CENTER, SACRAMENTO, CALIF 13540

Juy 28 SELLOUT
G-DRAGON

THE FORUM, INGLEWOQD, CALIF 9928

JuLy 16 10957

ED SHEERAN, JAMES BLUNT

AMERICAN AIRUNES CENTER, DALLAS 13632

AUG. 18 SELLOUT

JACK JOHNSON, ALO, JOHN CRAIGIE

LAKE TAHOE QUTDOOR ARENA AT HARVEYS, STATELINE, NEV. 17072

JuLy 28-29 TWO SELLOUTS
KENDRICK LAMAR, YG, D.R.A.M.

HONDA CENTER, ANAKEIM 12,275

AUG. 11 14,443
JACK JOHNSON, JOHN CRAIGIE, ALO

HEARST GREEK THEATRE, BERKELEY, CALIF. 16926

Ly 26-27 TWO SELLOUTS
JIMMY BUFFETT

MDFLORIDA CREDIT UNION AMPHITHEATRE, TAMPA 18752

JUNE 3 19347

ED SHEERAN, JAMES BLUNT

PEPSI CENTER, DENVER 2?7

AUG. 15 SELLOUT
DEAD & COMPANY

SHORELINE AMPHITHE ATRE, MOUNTAIN VIEW, CALIF. 21,780

JUNE 3 22015

J. COLE, ANDERSON .PAAK, BAS, J.1. D., ARI LENNOX
1436

FRANK ERWIN CENTER, AUSTIN, TEXAS

AUG. 19 li 085
TIM McGRAW & FAITH HILL, DEVIN DAWSON
SAP CENTER, SAN JOSE 12,385

Ly 29 SELLOUT
TIM McGRAW & FAITH HILL, MAGGIE ROSE
WELLS FARGO CENTER, PHILADELPHIA 14,370

AUG. 18 SELLOUT

QUEEN + ADAM LAMBERT

ROGERS ARENA, VANCOUVER 12,363
uwy 2 SELLOUT
DEF LEPPARD, POISON, TESLA

MQDA CENTER, PORTLAND 12,182
JUNE 10 1293

33,901 TWO SHOWS

UVE NATION

UVE NATION

LIVE NATION

UVE NATION

UVE NATION

UVE NATION

UVE NATION

EVENKD

MESSINA TOURING GROUP/

AEG PRESENTS

UVE NATION

UVE NATION

UVE NATION

MESSINA TOURING GROUP;

AEG PRESENTS

UVE NATION

TEG DAINTY

UVE NATION

MESSINA TOURING GROUP/

AEG PRESENTS

MESSINA TOURING GROUP/
AEG PRESENTS

DMPARIA PROMOTORA DE
EVENTDS INTERNACIONALES S48

MESSINA TOURING GROUP/
AEG PRESENTS

LVE NATION

MESSINA TOURING GROUP/

AEG PRESENTS

ANOTHER PLANET ENTERTAINMENT

UVE NATION

ANCTHER PLANET ENTERTAINMENT

UVE NATION

MESSINA TOURING GROUP/

AEG PRESENTS

UVE NATION

UVE NATION

MESSINA TOURING GROUP/

AEG PRESENTS

MESSINA TOURING GROUP/

AEG PRESENTS

UVE NATION

UVE NATION

FLORIDAGEORGIA LINE, NELLY, CHRIS LANE RYAN HURD
285

KEVYBANK PAVILION, BURGETTSTOWN, PA

AUG. 19 SELLOUT
ED SHEERAN, JAMES BLUNT

TOYOTA CENTER, HOUSTON 1,811
AUG. 19 SELLOUT

UVE NATION

MESSINA TOURING GROUP/
AEG PRESENTS

Metallica
Stadium
Tour
Rolls On

Metallica (above) lands
on the Boxscore chart with
six performances from

its WorldWired Tour that
played 21 stadiums in the
United States and Canada
this summer during a 14
week span. Shows in these
six venues occurred during
the first half of the tiek that
began May 10.

With a gross of
$5.8 million, No. 1 on the
list is the band’s June 7
concert at Denver's Sports
Autharity Field at Mile
High. Total attendance at
the city's NFL stadium was
just under 52,000 for the
show that was interrupted
by a lightning storm but
completed after about an
hour’s delay.

Also topping $5 million
in sales was a performance
on June 18 at Chicago's
NFL stadium, Soldier Field.
The concert grossed aver
$5.3 million from 51,041
sold seats to earn the No. 2
ranking.

Touring in support of its
latest album, Hardwired... to
Self-Destruct, that bowed in
November 2016, Metallica
launched the worldwide
run last October with five
shows in Latin-American
markets just prior to the
release of the album. A
handful of concerts
followed in November and
December, and 2017 began
with a brief run through
four Asian countries and a
three-show engagement in
Copenhagen.

A second stint in Latin
America in March included
headlining gigs at the
Lollapalooza festivals
in Brazil, Argentina and
Chile. This summer’s North
American leg also had a
few festival appearances,
including headlining San
Francisca’s Qutside Lands
Music and Arts Festival on
Aug. 12, —Bob Allen

Go to BILLBOARD.COM/BIZ for complete chart data 79



45 Years Ago

‘BRANDY” HIT
NO.1 DECADES
BEFORE A
REDISCOVERY

Guardians of the Galaxy Vol. 2
exposed Looking Glass' only top 10
hit to the streaming generation

THE SELF-TITLED 1972 DEBUT ALBUM BY
New Jersey’s Looking Glass wavered between
midtempo country rock and plaintive ballads,
but “Brandy (You're a Fine Girl)” was an
exception. A breezy soft-rock number,
“Brandy” told the story of a seaside waitress’
unrequited love for a sailor, accented by a
backing chorus of “doot-doot-doot-doot™ and
a horn section. The track propelled the quartet
into the national spotlight when it reached
No. 10n the Billboard Hot 100 dated Aug. 26,
1972, after four weeks at No. 2 behind Gilbert
O’Sullivan’s “Alone Again (Naturally).”

It would be the band’s only song to crack
the top 30 and one of two titles to reach the
Hot 100 at all. Looking Glass peaked at No. 113
on the Billboard 200.

After its 1973 follow-up, Subway Serenade,
failed to chart, Looking Glass dissolved.
Frontman Elliot Lurie moved on to a solo
career and landed a single entry on the Adult
Contemporary chart in 1974, “Your Love
Song,” which peaked at No. 39.

But “Brandy” gained
| At Prodcer Labl, Number (Distibatin Lase awhole new generation

‘ of fans this spring when
2 ’BR“NDY (You're A Fine Girl) o 11 e
i)

,' 4 }"‘w = W

3 E, W
g‘ §¥ Artist eeks On Chart

1

Looking Glass (Mike' Gershan 80 ipton-Lookio the song was featured

4 Glass), Evic 510874 (Cps) prominently in the film
LONE Ag’fm (ygzﬂl'flli)’)w:d 11 I§ Guardians cf the Galaxy

, " 3019 Nom Vol. 2. In the month

3 lgzﬁ“‘:g?} Jauan { 10 following the movie’s

J e solien toe s1oen IR May § premiere, the track

II'M STILL IN LOVE WiTH Yoy g || earneda3y7percentgain

| A Green (Willie Mitcheln. Wi 2216 tangon in on-demand streams,

'HOLD YOUR HEAD yp

3

|
|
|

¢ 4
l
[ 8

| Ment (o Argen & Chi v Egig jumping fr40m 1.4 mll!lon
510852 (CBS) to 6.6 million, according
to Nielsen Music.

Above, clockwise Though the song plays during multiple
from top left: Jeff scenes, one in particular stood out to Lurie:
Grob, Larry Gonsky, L. .
Lurie and Pieter a character singing the tune in a T-top
Sweval of Looking convertible. “That is the way the song was

Glass, circa 1972.

. . e
Left: Chris Pratt as intended when it was first written,” he told

Star-Lordinascene  The Hollywood Reporter in May. “We were
from Guardians of the

REWINDING ' Galaxy Vol.2 hoping and praying for a hit record that
THE s - people would play in their convertibles with

CHARTS the tops down.” —KEVIN RUTHERFORD
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TOURING

CONFERENCE
& AWARDS

NOVEMBER 14 & 15, 2017
MONTAGE, BEVERLY HILLS

REGISTRATION NOW OPEN!

BillboardTouringConference.com
Conferences@billboard.com

FOR SPONSORSHIP OPPORTUNITIES
Lee Ann Photoglo - 615-376-7931 - laphotoglo@gmail.com
Cynthia Mellow - 615-352-0265 - cmellow@comcast.net
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25 ASTONISHING SHOWS.

4. CONGRATULATIONS ON A SOLD-OUT,
RECORD-BREAKING TOUR.
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