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Title CERTIFICATION
PRODUCER (SONGWRITER)

Panda ▲
MENACE [SSELBY 4.AKHAM

One Dance
wit s»wci®Nse»v-.c ww/r irais 
HiamAJlAlOOUHXlSMHI

I Took A Pill In Ibiza ▲
UPOSNWATEK FE (M.POSNER]

Views’ From
The Top: Drake’s
Historic Run

T’S THE BEST HE’S EVER HAD: DRAKE IS REACHING 
chart milestones that male artists have not seen in more 
than a decade. The MC leads the Billboard Hot 100 
(dated June 18) for a third consecutive (and fourth total) 

week with “One Dance” (featuring Wizkid and Kyla). At the 
same time, the single’s parent album, Views, rules the Billboard 
zoo for a fifth straight week.

Drake is the first artist to lead the Hot 100 and Billboard 200 
concurrently for three straight frames since Adele, who reigned 
for six consecutive weeks with “Hello” and parent album 25, 
respectively, last December through January. The last man to lead 
both charts simultaneously for at least three weeks? 50 Cent, 
more than 10 years ago. He spent six weeks in a row topping 
the charts in March to April 2005 with “Candy Shop” (featuring 
Olivia) and the set that generated the smash, The Massacre.

“One Dance” also starts atop Billboard’s 2016 Songs of the 
Summer tally, which returns w’ith the June 18 list. The 20-position 
chart, viewable at Billboard.com, tracks the most popular titles 
based on cumulative performance on the weekly Hot 100 from 
Memorial Day through Labor Day. The No. 1 song of the season

Artist
IMPRINT/PROMOTION LABEL

Drake Feat. WlzKid & Kyla

XXNG KtMTOÓMKKMTIlHAK

Desiigner
G.O.O.D/W1AM

Can't Stop The Feeling! Justin Timbertake
DREAMWORKS/RCA

Work From Home ▲ Fifth Harmony FeaL Ty Delia Sign
AK».K)d>AU ASK [LCOt£MAZUD€MOR£SlTGWFW JR. A IZQUlWPQD KOfrUCtfllH] SYCCVWC

Don’t Let Me Down® The ChainsmokersFeat. Daya
BSRUPTOR/COLUMBIA

Lukas Graham
FUTURE ANMALSPlOfL G FORCHH*MM RS FORRE STM RJSTCRP.MPllEGAARi»] WARNER BROS

Mike Posner
SIAM)/RE PUBLIC

Rihanna
WiSttUFf KMiVKX NAæN

This Is What You Came For CalvinHarrisFeat Rihanna
CALKIN HARRIS (CALKYNHARRtSNSJOBERG) WESTBURY RC^/ROC NAirCNAYEYL'CCtUMIA

Pink
MAX MWKS>«LBACKQHOUW pNKMAX KWmNSHUBACX.OHCXn R) WALT (XSNE YZRCA

GARY TRUST
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The song's hook is all about Uber. What’s 
the best ride you have been on?
The best ones are the free ones, I put my 
promo code out [to refer new users], and 
people have been using it When you got the 
aux cord, the AC on, waters and candy in the 
back — that's a good ride. But not everybody 
gets five stars.

The video for “Uber Everywhere” doesn’t 
feature any cars, which is unexpected.
I didn t want to just do the "Oh, he has an 
Uber" thing I wanted to capture normal life 
playing tennis and wearing a turtleneck by 
the lake. You probably thought I was going to

be around a bunch of chicks, but I wanted to 
make it realistic, not a flex. You don't always 
have Magic City strippers and Ferraris

How do you fit in with Atlanta’s rap 
scene?
Musicians always want to be like, "This is 
where I m from, what I rep," But I ve never 
had that, because my pops is in the military 
so I moved everywhere. So when people call 
me an Atlanta artist, other rappers hate that 
because they actually grew up there For me, 
I'll listen to a Gucci Mane song, then put on 
Calvin Harris. It s the mixture Like Gucci 
said, you got to have the sauce, elias leight

The multilingual serenade 
surges in all chart metrics, led 

by its 21 percent burst 
to 10 5 million U S streams 
during the tracking week.
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Dangerous Woman Ariana Grande
MAX MARTK1CARLSSON [LCAASSONR.GCX AN) RE PUBLIC 8 12

Work △ Rihanna Feat. Drake

RSWi ms wr RCW> hoc na now
1 19

Don’t Mind Kent Jones
ifWimW“ «»cmhmk

13 5

Never Forget You ▲ Zara Larsson & MNEK
VN8tA<X>Wff!UCeSOMAEt  ̂ iECOCCCMWTWW: 13 16

Pillowtalk Zayn
L LENNOX (ZMALJKXlENNOX,MHANNDiiAHANNtt$J  GARRETT] RCA

1 B

Love Yourself △ Justin Bieber
K WI a U£O If C Hi HEW LMiff | KHDOKY tATMOt® » AJH W UN

1 29

Cake By The Ocean A DNCE
KUARSSCNffFiDWSSONF^HWCSC  ̂ PEPUBU:

9 33

Stressed Out A twenty one pilots
MELIZOhOO (TJOSEPH) FUELED BY RAMEN/RRP 2 37

Cheap Thrills Sia Feat. Sean Paul
GKURSHN {SKlf UftERG KUFKTHSPHWRQUES) MOREY PUZZLE /RC A

19 16

My House A Flo Rida
LCARLSSONiTDALARULCARLSSOM
RGCXARMuBOwERCiRHAMMONO] POE BOY/ATlANTIC

4 30
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SOW

21 ¡23 j 0 H.O.L.Y. Florida Georgia Line
LMCX |BUS«LN.CYPHE»nWWl ARSEN] RE PU6L KZ NASHV1U E

20 5

© Ride 0 twenty one pilots
RREED (TJOSEPH) FUELED BY RAMEN/W

22 12

20 [O’ & LOW Life M Future Feat. The Weeknd

AVWEE8ANDZ EPK
B 17

B 20 24 Me, Myself &l ▲ G-Eazy x Bebe Rexha
GEAZ1TYGWGKA

7 31

FílJ @1 Controlla Drake
ilSSi cucuxeiwKM'.iMr

21 5

® 15. 26 Close Nick Jonas Feat. Tove Lo
MATTWNS a Wf ¿R®ftK$SONMlARSSON. 
Lxr>wiSLrpAjmfcMLOi &«EHOua/siAM>,mac

15 10

® & DG A8TheWayU0 FMJoeRemyMa&JayZfw.ersewitCTihftr« 27 10

® kJ © Lost Boy 0 Ruth B
RUTH B (R BERK] COLUMBA

28 15

28 ¿7 J 0 Let it Go A James Bay
LKWG(LBAYP.8ARRY) REPUBLIC

27 24

® 34 , Too Good Drake Feat. Rihanna
TOlNGMCWiCA^MI^ÍY/^j^

30 5

29 33 31
Sorry △ Justin Bieber
aooosmiEx qj^jmc ha&s 
ITPANT^MTLCKSSMOCet] SOKXMCT/RAJMOW BRAUN/tEF WAI

I 32

TiJ 32 Send My Love [To You New Lover) Adele
SHELLBACK jALRADKiaSMAX MARTHSHELLSACK] XI/COLUMBIA

26 3

25 31 33 Oul • Jeremih
NHLX.ZDCNUT [J PFäTCNXCAHRSELL.C MARTIN) WCK SCHULTZ/KF JAM 19 22

27 32 34 2 Phones A Kevin Gates
> SWAP WIN NBtS ASSOC LADON ATLANTIC

17 22

Q 28 35 Pop Style Drake feat The Throne
raÄGMC«Ba»4M0MT«XS.C

16 9

43 r 37 j 0 Cut It O.T. Genasis Feat. Young Dolph
n«Z BEAKpHQWSMDEWAONOS IAIHORNDH R] FYST UTEE/THE COtOCWAI E/A R ANTE

36 15

41 0 Me Too Meghan Trainor
RRE© (MTRAJNCW F REDÍRJC J KMFCumDESRCXJLEAUXfSVWSSCN] EPIC

37 3

45 48 0 Somewhere On A Beach© Dierks Bentley
R CORTOT MMEHKWAJH^^ CWITOL NASWVltt

35 B

37 42 0 Exchange Bryson Tiller
MF.»AJKS^TllffMHBlNAF<miK>HSONlNrALl) TRAPSOUL-HCA

26 32

40 U9j Sorry Beyonce
n 6

0 0 T-Shirt Thomas Rhett
DHUf flFRASuRÍ (AGORLEYil ARDA MCANALLY) VALORY

41 14

® 42 Came Here To Forget Blake Shelton
IKFORJCXSfCWISEMAHDRUTTAN) WARNER BROS NASHVUE/WMN

36 13

19 35 43 No A Meghan Trainor
HREED(LFREKRICMTRAtK»J.K.HIbCUN) (PIC 3 13

38 43 44 Middle ▲ DJ Snake Feat. Bipolar Sunshine
WyW.AAA$6VS£GI»GNKMAlMMCHNffAUUH5Xiei DI9WEN9XOE 20 20

46 © Humble And Kind © Tim McGra w
RGAUMORE.T MCGRAW (LMCXENNA) MCGRAW;® GMA CHI NE

30 17

® [54j 0 Never Be Like You Flume Feat. Kai
FUTURE CLASSIC/MOM »POP

46 9

32 40 47 My Boo Ghost Town DJ’s
R. TERRY (Rn RRY.CMAHONE. JR) SO SODEF/CCRUAWAJ LEGACY

27 36

F5IJ 0 Into You Ariana Grande
MAX MART HAYA [MAX MARTHS.KOECH A, 
akroh.umíl&almanzadíka.grakw) republic

48 3

56 ^52^ 0 Huntin’, Flshin’ & Lovin’ Every Day Luke Bryan
JSn\®fiJSTE^(l»YANDDAVMCNJtA*JNSBHA«lF) CAPÍTOL NASFA11E

49 10

® Wild Things © Alessia Cara
MALAY [LRHO.A.CAjLACa CL O.CTRIMAHINKJ-EREANYE) EP/DEF LAM 50 15
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9 Wicked Future
UU&LENhDWVBURmrWAJMJHlUEL^^ AVWBANC1Z/WC 51 7

RE-EI4TRY © Really Really © Kevin Gates
MnAtMHASSOCHDNHIAlM

52 22

66 53 The Sound Of Silence Disturbed
K.CHURKO (PSJMON) REPRISE AVARK R BROS.

42 15

I® 45 54 Hype Drake 33 5

53 55 Snapback Old Dominion
SMCANALLY (MRAMSEYJ. ROSEN.RTURSI) ACANASHV1UE

50 19

o 4© Uber Everywhere MadeinTYO
K SWtSHA [MDAVtS.K.HAMNO'iST] PRIVATE QLÄ/COMM1SSION

56 9

64 © My Church • Maren Morris
BUSBEE.MMORR!S(BUS8ELMMORRiS] COlUK®IA NASHVILLE

50 19

(99)E WakeUp Fetty Wap
| FRENZY MATZ (W1MAXWELUCHCXS) RGF/300 58 3MM

0) 59 1 Hate U 1 Love U gnash feat. Olivia O Brien 
GNASH (GNASHO-OWN) ^/ATLANTIC

59 7

®) 57 60
Childs Play Drake
MSfM LAGRAHAUN üHBUTWAM. 
UMORAlßDKWÖCMilvVWWY] KJUNGMOT<T<ASHMOI<T REPUBLIC

49 5

®) 55 61 Still Here Drake
M*ZHSI«)AtfAHAMX>CAW9HJSHB© <AJNGkmYCASIMO«Y TEPUBUL

40 5

0 62 Body Dreezy feat Jeremih
Bl OOLJeOP(BTHAZZARDMTUCKER.SSLEt><2J.P FELTON) INTERSCOPE

62 J

(5) © Church Bells Carrie Underwood
MBRlGHT(ZCROWElLSRETTJAMESkHlM)SEY) S.'ARISTA NASHVILLE

63 4

91 © © Lights Come On Jason Aldean
»«f^

43 8

73 70 © Wasted Time Keith Urban
GV-mSKUFS-WKUPBANGWEUSlW  ̂ HrtRarCAPOOL NASHVILLE

64 6

®) © © Record Year Eric Church
□Ota (E CHURCHJ.HYDE] EM NASHVILLE

66 7

56 67
Grammys Drake feat Future
NSHM/.GiAHWLLSHMLM 
tlAKXW JACOOHN mwmi KJLNG M0NEYKASH MOIfUEPUBUC

38 5

© Head Over Boots Jon Pardi
R6UTLERj.PAR£i (LPAR£X.LLAJRDf CAPITOL NASHVILLE

68 14

0 0 MeSSin* Around Pitbull feat. Enrique Iglesias
SWr»»»« x™» 66 5

(99) © © Unsteady X Ambassadors
CDKMCiMMiWCt« 70 3

0 0 You Don't Own Me Grace rest, g-e^
QJOKSVJO<l(LMADARAXlWHnQ RE GM MUSIC SOOETE/RCA

68 5

® 63 72 Mind Reader Dustin Lynch
MJ CONES (RAKP^BHAYSlP] BROKEN BOW

57 15

Light It Up Major Lazer feat, wa & fu« oog
DCOjF BLENDEPfTWPENtZmCJiSÖWM
T-BAfYDA&W^SSWfa^ HAD DECENT

87 9 73 12

HOTSHOT 
DEBUT © Kill Em With Kindness Selena Gomez

HBSCOM 74 1

65 69 75
Think Of You Chris toting Duet WihCassadee Pope
£8t8^l®l8^ RCA NASWVH1E/WPUBUC NASHVILE 40 16

80 79 76 Might Not Belly feat. The weeknd
BENBUCNSIABALSHFATISFAJWXH) CRBEILY K DE AD/ROC NATION

68 15

(E) 64 77 With You Drake feat. PARTVNExToooR
rowGMOMt<**Mar«K*>c

47 5

® 81 © Wherever 1 Go OneRepubllc
®io«ÖSÖ^ MOSUMNItRSCOfl

67 3

98 m © Noise Kenny Chesney
BLUECHAJR<aUB.«L*NASHVllf

72 8

65 80
Feel No Ways Drake
lüUMAH LAG« MJWJULMAW4 LSHW
NDMMWADLtlÖYMMCLMmi YOUNG M(XT<ASHL«XTYPCBUC

53 5

81

00
82

NEW

NEW

Rt-fNTR

RE-ENTRY

NEW

NEW

NEW

Pink tallies her 15th top 10 on 
the Billboard Hot 100 as "Just 
Like Fire" rises 16 10 The 
track pushes 4 3 on the Digital 
Songs chart (85,000 downloads 
sold in the week ending June 2, 
according to Nielsen Music) and 
18 15 on Radio Songs (63 million 
in audience) It s her first Hot 
100 top 10 since "Just Give Me a 
Reason" (featuring NateRuess) 
became her fourth Nolin April 
2013. "Just Like Fire" is from the 
soundtrack to Alice Through the 
Looking Glass, released May 27, 
the day that the movie opened in 
North American theaters gt

Title ctRTiHCAi ion Artist
PRODUCER (SONGWRITER) IMPRINT/PRO MOTION LABEL

£ 
jtn 
il

•8 - \

5Ou

Law Yo Gotti Feat. E- 40
B>G FRUIT ¡M.MMS.LClOFTONiTSTEVENS| COCAM MUZK/ERC

79 8

Formation Beyonce
MM WIL MAa-ITB KNOWLES JBXNOWLES. 
MLWHUAM&. A HCGANX UBPOWNJ P APKWOO0KOWM61A

10 6

Gold Kiiara
F.SNOWfUSMjER-VINEXSAlATERS] ATLANTIC

83 2

If It Ain't Love Jason Derulo
67 8

Moolah Young Greatness
JAZZE PHA (TKMSP ALEXANDER) QUALITY CONTRCVMOECWN/CAPfTOL

85 8

Rom The Ground Up Dan ♦ Shay
DSMTERS$.KND«f«$fnSMYERS.
yMOOM-YC DESTEFANO) WARNER BROS NASHV1LE AVAR

86 2

9 Drake
awio«>a»'iwiF.4c

45 5

Faded Alan Walker
..’■tAA M>XmOasaMXMIMA«XJirU/KA

80 6

American Country Love Song JakeOwen
SMGANAUYP. C0PfW.tAN<O3RWi.W4AG0ft£YLK>MX>4 ECANASHVIU

83 2

Youth © Troye Sivan
amor

23 17

Piece By Piece Kelly Clarkson
GKURSYlhUHALBERT [K.CLARKSON.G KURST W] ta-RCA 8 14

Peter Pan Kelsea Ballerini
FGWHnEHA£UMA$SEY(K.BALlERJNtFjGWHfTEF4A£UUE] BLACK RIVER

92 1

MakeYouMissMe Sam Hunt
ZCRCMilli MCANALLY (SHUNYJO58CFMMRAMSY) MCA NASHVILLE

93 1

Kiss it Better Rihanna
JßHASXff iBHAWjGLASSISMOAiP FWTY) WCTBUPYROADROC NATION

62 9

Hasta El Amanecer Nicky Jam
SAGA WHTauCK INRIvpA CAMMRO. 
CM&<*jDMK>ii*VaEa LA rOUSniA/SONY MUSIC LABN

95 2

Ophelia The Lumineers
THE LUT.LNFERS.S.FEUCE (WSCMULTZJCJRAiTES) DUALTONE

66 6

No Problem Chance The Rapper 'm. ow sichre
cHANa««*^

86 2

Different For Girls DierksBentieyfeataieKing
R.COPPERMAN[S.MCANALLWHARDINq CAPYTOL NASHVILLE

98 1

Fix Chris Lane
LMOi(S8UXTONJJRASURi.ASTOKLASA) BKGLOUD 99 1

Sit StUMook Pretty Daya
NOLSECASTLE B(G BAftm^M W%LMC ANW&LS BHVENAX] WBE ATZ

100 1

Gomez's follow-up to the three 
Hot 100 top 10s off her album 

Revival should continue to grow 
in streaming following the June 6 

premiere of its official video

0 DAYA
Sit Still, Look
Pretty

As she bullets at No 5 on The 
Chainsmokers'“Don't Let Me 

Down,’’ Daya charts her second 
song as a lead. Her debut, “Hide 

Away,” hit No. 23 in March.
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CODA

(A
THIS WEEK

Volume 128/No. 16

9

11

In 2006. Shakira and Sony gambled 
big (and won] with “Hips Don’t Lie.”

TO OUR READERS 
Billboard will publish 

its next issue on 
June24.For24-7 

music coverage, go 
toBillboan com.

7 DAYS ON THE SCENE
16 Patties BottleRock Napa Valley 

Music Festival, The Roots Picnic

BACKSTAGE PASS
57 The rare use of “Strange Fruit” 

previews The Birth of a Nation — 
one of many recent synch deals.

76

TOPLINE

FEATURES
33 Dance Power Players 2016 

The debate over the “future 
of dance music” is nearly as 
divisive as Donald Trump. 
Stars like Calvin Harris 
headline Coachella, a Bieber- 
resuscitating Diplo deserves to 
be artist of the year, and EDM is 
a three-letter expletive. But is the 
bubble really about to burst? 
Everyone on Billboard’s third 
annual ranking has an opinion. 
Plus: Executive of the year 
Pasquale Rotelia of Insomniac

* Events.-andoclose look inside 
Robert Sillerman’s SFX fiasco.

THE BILLBOARD HOT 100
1 Drake claims a chart domination 

not seen in more than a decadd’.

An examination of the “Stairway 
to Heaven" trial, and Led 
Zeppelin’s history of amending 
copyright.
Exclusive: Bill Withers on the late 
Muhammad Ali.

ON THE COVER 
Diplo photographed by 
Eric Ryan Anderson on 
May 18 along the East 

River in Brooklyn. Styling 
by Coquito Cassiba. 

Diplo wears an Alexander 
Wang jacket, OAK shirt, 

Opening Ceremony 
pants and Vans sneakers. 

For an exclusive 
interview and behind- 
the-scenes video, go 
toBillboard.com or 
Billboard.com/ipad.

This page: Diplo 
photographed at ACME 

Studio in Brooklyn. Diplo 
wears a Theory shirt, 
Versace suit and Vans 

sneakers.

THE BEAT
21 Shot at 14 and a star at 19 “Panda" 

rapper Desiigner on how music 
saved his life.

24 U.K. star Laura Mvula on battling 
anxiety and beefing with her label 
ahead of her new album.

STYLE
27 Go louche and luxurious like Serge 

Gainsbourg for Cannes Lions’ first- 
ever spin into music.

30 How to wine and dine like Beyonce 
and Jay Z in the French Riviera.
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CONGRATULATIONS

PASQUALE 
ROTELLA
YOU ARE ONE OF THE 
TRUE HEADLINERS.
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‘STAIRWAY TO HEAVEN* 
GETS ITS DAY IN COURT

A LAWYER SAYS THE SONG WAS COPIED FROM SPIRIT’S “TAURUS,”
A CLAIM LED ZEPPELIN’S JIMMY PAGE CALLS “RIDICULOUS?* BUT 
IN THE WAKE OF THE “BLURRED LINES” RULING, ALL BETS ARE OFF

THE OVER UNDER

BY ROBERT LEVINE

After nine years in Philadelphia, 
Questlove and The Roots 

announce a New York edition of 
its Roots Picnic in October.

i o o
ON JUNE 14, “STAIRWAY TO 
Heaven,” Led Zeppelin’s most 
celebrated anthem and one of 
rock’s iconic songs, will go on trial 
in a federal court in Los Angeles. 
That’s when Francis Alexander 
Malof iy, a lawyer representing the 
trust of Randy Wolfe, guitarist 
for psychedelic band Spirit (who 
recorded under the nom de rock 
Randy California), will try to 
convince a jury that the track 
was taken from his client’s 1968 
song “Taurus.”

As with 2015’s “Blurred Lines”

trial, after which a jury ordered 
Robin Thicke and Pharrell 
Williams to pay $7.4 million (later 
reduced to $5.3 million) in damages 
formfringing Marvin Gaye’s “Got 
to Give It Up,” the stakes are high. 
Malofiy has said he is seeking as 
much as $40 million, but the statute 
of limitations caps damages at the 
money “Stairway” has generated 
during the past three years. While 
presumably less than $40 million, 
the sum could be substantial:
The song has been a rock radio 
mainstay since its 1971 release and 
sold 163,000 downloads in the 
United States in 2015, according to 
Nielsen Music. Its parent album, 
colloquially known as Led Zeppelin 
IV, is a cultural touchstone and 
one of the most popular releases in 
U.S. history: It has been certified

platinum 23 times, and it sold 
115,000 copies in 2015.

The case, filed on behalf of the 
trustee, Wolfe archivist Michael 
Skidmore, could tarnish the 
reputation of Led Zeppelin, which 
laid the foundation for hard rock 
and heavy metal but appropriated 
elements of at least a half dozen 
songs without initially crediting 
their original writers. Through 
the years, the group has signed 
legal settlements that give writing 
credit and royalties to several of 
those writers, including blues 
legends Willie Dixon and Howlin* 
Wolf. Most recently, in 2012, the 
band reached a deal with singer­
songwriter Jake Holmes, whose 
1967 song “Dazed and Confused” 
has similar lyrics and music to the 
one Zeppelin recorded (without

Twitter CEO Jack Dorsey loses 
another executive as head of 

product Jeff Seibert steps down 
after less than a year

In its five weeks at No. 1 on the 
Billboard 200, Drake s Views 

earns the five highest streaming 
tallies ever for an album
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crediting him) on its 1969 debut album.
“What Zeppelin does isn’t songwriting: It’s song­

ripping,” says Malofiy, who’s representing a trust set 
up for Wolfe (who died while saving his son from 
drowning in 1997). Malofiy — whom a federal judge 
sanctioned in 2014 for “egregious conduct” in a 
separate infringement case — casts himself as an 
outsider facing the music-business establishment. 
His original complaint lists two causes of action, 
“Copyright Infringement” and “Right of Attribution: 
Falsification of Rock N’ Roll His ton,'.”

Music executives are watching the “Stairway” 
case closely, and not only because Jimmy Page and 
Robert Plant, the song’s writers, are expected to 
appear in court. (Peter J. Anderson will defend 
the pair.) As a district court decision currently on 
appeal, the “Blurred Lines” verdict hasn’t set a legal 
precedent, but it raised industry awareness of the 
potential penalties for copyright infringement, as 
well as the rewards for songwriters and attorneys 
who successfully bring such cases.

Like the “Blurred Lines” case, this one involves 
two songs that sound strikingly similar. But both 
cases involve the copyright on the underlying 
compositions, so the performance and production 
style of the recordings shouldn’t matter; it’s 
expected the jury will hear recorded performances 
of the sheet music from both songs rather than their 
released versions. It also will not consider any of 
Zeppelin’s previous copyright issues.

More significantly, artists can’t copyright basic 
compositional elements like a beat or a “feel.” 
Arguably, this includes the arpeggiated chords that 
open “Stairway.” “The defense for Zeppelin isn’t 

that theirs is different,” says cognitive scientist and 
former music producer Daniel Levitin, “but that 
this is something that has been around for hundreds 
of years.”

However, there’s no definitive line that separates 
compositional elements from the way they’re used, 
and juries can be unpredictable, which is why most 
song-plagiarism lawsuits ultimately are settled. “A 
jury may ignore the fact that what’s copied may not 
be protected by copyright,’’says Howard King, 
the partner at King Holmes Paterno & Soriano who 
defended Thicke and Williams in their case.

In court, Malofiy also will need to show that 
Wolfe’s estate has the legal standing to sue (the 
song’s publisher, Hollenbeck Music, is not suing Led 
Zeppelin) and that Page and Plant had a reasonable 
opportunity to hear “Taurus” before writing 
“Stairway.” Led Zeppelin shared several concert 
bills with Spirit in the late 1960s and covered its 
song “Fresh Garbage” in some early shows, and 
Page said in a deposition that he owns the album 
that contains “Taurus.” But he also said he doesn’t 
remember seeing Spirit perform and called the 
case “ridiculous” in an interview with French paper 
Liberation. (Led Zeppelin and its label, Warner 
Music, declined to comment for this article.)

Malofiy says he’s not interested in settling the 
case because he wants to make sure Wolfe gets 
the recognition he deserves. The court rejected his 
attribution claim about rock history as inventive 
yet legally baseless,” but he may get his place in the 
record books after all. “It’s up to eight laypeople in 
a box,” says King. “And they may or may not know 
anything about music.’ ©

Sheeran Cardie

Ed Sheeran Faces $20 Million 
Lawsuit Alleging Song Theft
Ed Sheeran's 2015 top 10 Billboard Hot 
100 single "Photograph" may end up in 
heavy rotation in a federal courtroom. 
A $20 million lawsuit alleges that the 
song is a "verbatim, note-for-note" copy 
of a 2009 track authored by two other 
hitmakers. Song-theft lawsuits are common, 
but the plaintiffs in this case, Martin 
Harrington and Thomas Leonard, have 
written chart-toppers for Kylie Minogue 
and Spice Girl Emma Bunton. The two claim 
Sheeran and co-writer Johnny McDaid's 
"Photograph" derives from their 2009 work 
"Amazing," which was recorded and released 
as a single by Matt Cardie, the 2010 winner 
of The X Factor.
According to the complaint, filed June 8 

in a California federal court, the choruses 
of "Photograph" and "Amazing" share 39 
identical notes (about 70 percent) in 
pitch, rhythmic duration and placement 
in a measure. The suit seeks at least 
$20 million, estimating what the defendants 
have made from the song, plus damages.
Notably, attorney Richard Busch, whose 

last big copyright lawsuit was on behalf 
of the Marvin Gaye family over "Blurred 
Lines," is representing Harrington and 
Leonard. That case resulted in a news­
making $5.3 million judgment. Sheeran's rep 
had not responded to requests for comment 
about the suit at press time. -ERIQ GARDNER

Spotify Invests In Troy Carter
Artist relationstake a greater role at the streaming giant with the hiring of Lady Gaga's former manager

From far left: 
Carter at South 
by Southwest 
in 2015 and 
with Miguel 
at the 2014 
Pre-Grammy 
Gala honoring 
Universal Music 
Group chairman 
Lucian Grainge.

who will remain in Los Angeles, will 
work in tandem with another new 
hire former VH1 presidentand radio 
programmer Tom Calderone, who 
signed on in March as global head of 
Spotify Studios, video and content 
development

"Spotify needs relationships at a 
high level thatthey currently don t 
have," says a high ranking insider of

and client history are seen as major 
assets to Spotify's own initiatives. 
Atom Factory counts more than 100 
investments in next wave companies 
and also operates a tech and culture 
site and accelerator program called 
Smashd. (Meghan Trainor Miguel 
and Charlie Puth are among the 
artists to have come through Atom 
Factory's doors Trainor now will be

what widely is seen as "a good move." managed by Jeffrey Azoff and Tommy

I
n an April interview with Billboard, 
Atom Factory founder/CEO 
Troy Carter insisted that artist 
management was still a major 
component of his business, which 

largely had become known for its 
focus on technology.

Now, the 43 year old former 
manager of Lady Gaga Miguel and

John Legend looks to be exiting 
the representation game entirely, 
accepting a newjobatdigital 
music giant Spotify as global head 
of creator services There, he will 
oversee all artist, songwriter and 
label relations and report to Stephan 
Blom, Spotify s New York based chief 
strategy and content officer. Carter,

Spotify, with a paid subscriber base 
of 30 million, largely has waited out 
windowing But with Jimmy Iovine 
and Jay Z pushing exclusives at 
Apple Music and Tidal, respectively, 
the ability to land big releases and 
partnerships with high profile artists 
has proved to be paramount in the 
streaming wars Carter's tech savvy

Bruce at Full Stop.) "Troy is going 
to make things really interesting," 
says a source close to the executive 
(Carterand Spotify declined interview 
requests). "He's smart enough to know 
the future is undetermined and what 
will differentiate these companies is 
not set in stone. Hopefully they listen 
tO him " GAIL MITCHEL.
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ROC NATION LAUNCHES
NEW LATIN DIVISION
Jay Z's company brings in Romeo Santos 
to focus on developing and cultivating 
artists, both in the U S and globally

T
he commercial potential 
of Latin music has received a 
resounding endorsement with the 
launch of Roc Nation Latino , a 
full-service Latin division within Roc Nation. 
Singer Romeo Santos, Billboard’s Top 

Latin Artist of 2014 and 2015, will serve as its 
CEO, and Santos’ longtime manager, Johnny 
Marines, has been named president.

The deal, inked June 8 in Roc Nation’s New 
York offices, makes the company Santos’ co­
manager alongside Marines. Santos’ recording 
deal with Sony will not be affected.

“This is a tremendous step for Roc Nation,” 
said Jay Z in a statement. “We recognize 
there is a huge Latin market that is part of 
global culture. We’re proud and ready to enter 
into a true partnership with an individual that 
intimately lives and knows that culture.”

Although Roc Nation also manages 
Shakira, she long has recorded and been 
marketed as a mainstream act.

Santos - born and raised in the Bronx and 
bilingual, boasts a catalog of songs that are 
mainly in Spanish — he has never recorded 
an English-only track — and achieved 
stardom initially with his group Aventura by 
evolving bachata, the traditional music of the 
Dominican Republic.

The strategy has made him a global star. His 
sales, touring and publishing - he has had 12 
top 10s on the Hot Latin Songs chart in the past 
five years — made Santos one of Billboard’s top 
40 earners of 2015.

“Now is the right time to partner with a com­
pany like Roc Nation,” says Marines. “Romeo 
and I, together with Roc Nation, are serious 
about helping the Latin music industry grow.”

Santos is eager to get started. “I already have 
artists in sight,” he says. “I’m concentrating on 
bringing in new blood.” leila cobo

From left: Ali, • 
Withers and King 
in astill from the 
2008 Soul Power 
documentary, about 
the Zaire 74 concert.

‘YOU COULDN’T HARNESS ALI’
Singer Bill Withers remembers his friend, who died at age 74 on June 3

Muhammad Ali and singer songwriter 
Bill Withers (best known for his 70s hits 
"Lean on Me,." 'Am t No Sunshine" and 
"Use Me") met in 1967 after the boxer 
had been stripped of his heavyweight title 
for refusing service in the U.S Army The 
two became friends, and seven years later 
Withers was among the artists invited to 
perform at the Zaire 74 music festival in 
Africa with James Brown B.B. King and 
others, which preceded the "Rumble in 
the Jungle" bout between Ah and George 
Foreman Below the Rock and Roll Hall of 
Ramer remembers the ‘positive force of 
nature" that was All.

I became involved in Zaire 74 when Gary 
Stromberg, who had a PR firm, asked me 
if I wanted to go to Africa for the fight It 
was a once in a lifetime 
spectacle In the Kinshasa 
Hilton were people like 
[author] Norman Mailer, 
[journalist] George 
Plimpton. B B. King and 
James Brown — you don’t 
get those kinds of people 
in the same space too 
often It really showed the magic about 
All. The people in Zaire loved him they 
followed him around, and he was running 
his mouth and going on.

We were all out in this big soccer 
stadium And rumor had it that in order to 
make things look good, the government 
had executed dozens of the best known 
pickpockets It was a big PR thing for 
Mobutu [Sese Seko, dictator of Zaire from 
1965 to 1997], I guess. So we’re all walking 
around, looking on the ground for blood

I hung out as much as I could with Ah 
and George [Foreman] both because they 
flew food in for them — so if I hung around, 
I got to eat what they ate. I remember 
walking around with All and his brother 
[Rahman] in the middle of the night And

“I’ve never seen 
anyone with the 
energy to talk 
that much.”

in Henioriam

All s father [Cassius Clay Sr.] was this great 
character who would sing "My Way" at the 
drop of a hat

Remember, this happened because 
[promoter] Don King had gotten an option 
from Ah and George to get $5 million [each] 
for the fight; the only problem was he didn’t 
have $10 million Butthat was the genius of 
Don He found this guy Mobutu in a country 
that most people had never heard of, who 
at the time was the sixth richest man in 
the world or something And when you got 
there, the disparity between opulent wealth 
and people living in cinderblock houses 
with no windows... it was an odd odyssey.

All would talk to anybody I’ve never seen 
anyone with the energy to talk that much 
He talked all the time From the guy who 
parked the cars to Fidel Castro, everybody 

had some kind of moment 
with Muhammad All I 
would see old time bigots 
who obviously had issues 
with his political stance But 
after five minutes with All, 
they were fans You know 
how you call friends up on 
the phone^You couldn t 

harness All He always was in perpetual 
motion. It would be like trying to catch a 
hummingbird in your hands

The last time I saw All was at a book 
signing, probably in the'90s He had 
Parkinson s by then and was speaking very 
slowly He wanted me to sit behind him 
onstage while he answered questions, and 
women came up to kiss him.

When I said goodbye to him, Io and 
behold, Parkinson's and all, All went into his 
boxing pose I said, "My man, still going.'

All squeezed about as much out of this 
life as you can And I'll tell you one thing 
He would be loving all this brouhaha about 
him If I ran into him, he d probably say, ‘ Bill 
Withers, I told you I was the greatest."

AS TOLD TOGAIL MITCHELL
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FROM THE DESK OF

CEO CID ENTERTAINMENT

Dan 
Berkowitz

Before Bonnaroo, live music's
VIP authority on how $32,000 

"rockstar" packages (with a private 
golf cart!) are changing touring

BY RAY WADDELL
PHOTOGRAPHED BY GENE SMIRNOV

A
pioneerofthevip or 
“enhanced,” concert experience, 
Dan Berkowitz and his CID 
Entertainment (an acronym 
for Consider It Dan’d) will soon reach a 
milestone 10th year in business. No longer 

the upstart from Philadelphia, where he 
made his name tailoring jam-band tours 
for The Disco Biscuits, Umphrey’s 
McGee and Gov’t Mule, Berkowitz, 37, 
helped establish the upsell — an evolution 
that began with premium seats and later 
added meet-and-greets, combination travel 
packages and destination concerts.

Overseeing a staff of 70 based out 
of offices in Philadelphia, Denver and 
Nashville, Berkowitz has worked with 
festival clients including Coachella, Desert 
Trip and Bonnaroo (kicking off its 15th 
edition on June 9), where luxury packages 
include “glamping” options like private 
tents with full catering and Bonnaroo’s 
$32,500 “Roll Like a Rockstar” package 
(see sidebar), and such acts as Kenny 
Chesney, Muse, Blake Shelton and 
Kendrick Lamar, eachofwhomoffers 
fans opportunities to get closer to the 
action, through backstage tours, photo ops 
and sound-check performances.

Berkowitz started out as a roadie then 
worked his way up from “auxiliary backup 
merch guy” to tour manager for The Disco 
Biscuits in 2004, leaving in 2006 to join 
promoter Electric Factory Concerts to 
create travel packages and VIP experiences 
for marquee events in Philadelphia.

CID launched in 2007, and in 2015 grew 
to include CID Presents, a boutique end- 
to-end event production division that offers 
“uber fans” all-inclusive music destination 
events with the sun- and sea-drenched 
sounds of Luke Bryan, Phish and label 
Mad Decent (Major lazer, Diplo) in

Playa del Carmen and Riviera Maya, 
Mexico. The VIP operation is a fee-based 
service business, while CID Presents is set 
up like a traditional promoter-producer, 
taking the risk and sharing a percentage 
of the gross. And thanks to a healthy 
economy, more consumer demand offers 
increased revenue opportunity.

Back home in the Society Hill section of 
Philly, Berkowitz and wife Deanne, CID’s 
chief creative officer, live with their son 
Max, 2, while envisioning far-off locales 
that would work well with a light show.

How has the VIP market evolved 
during the past decade?
When we started doing this in 2007, we 
would call the venue and have to explain 
what a VIP program was, or explain to a 
ticketing company what a travel package 
was. Now, almost every artist has gotten 
comfortable with the idea of offering 

some sort of enhanced type of experience, 
and almost every festival is offering travel 
packages. It has become a lot more accepted 
as part of the fabric of a tour.

Some artists and events are cautious 
about creating an “us-and-them” 
environment with VIP areas. How 
aware are you of that dynamic? 
We’re really conscious ofit. At Bonnaroo, 
our “Roll Like a Rockstar” viewing area isn’t 
in people’s way - it’s like 15 rows back and 
dead center, but it isn’t impeding anybody’s 
sightline. Also, no one is walking up to our 
viewing area and being told they can’t get in. 
Our campground is back in the woods where 
no one can see it. There’s no big neon signs 
that say “VIP Only, don’t come this way.” 
We’re being very careful not to impede on 
the general-admission experience.

"My biggest fear is 
people feeling like, 
'You know what? 
That wasn't worth 
it/ " says Berkowitz, 
photographed 
May 27 at his office 
in Philadelphia. 
"That would be the 
death of us."

How do you account for the different
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demographics and psychographics 
moving from a Luke Bryan to a 
Coachella to a Bonnaroo? What do 
they have in common?
People who love live music. They’re not 
going to Coachella to be seen or do the 

“Coachella thing.” They’re leaving their 
homes, getting on an airplane and coming 
to a place that maybe they’ve never been 
before because they want to see the music.

Some artists are still VIP holdouts — 
Bruce Springsteen, for instance. Why? 
It has to do with what artists are 
comfortable with. If Bruce Springsteen 
were to offer an enhanced experience with 
an exhibit outlining his entire career and a 
good ticket and some sort of merchandise 
item, the demand would definitely be 
there. We’ve been able to work with artists 
that wouldn’t traditionally offer a program 
like this because we can prove to them that 
we’re going to deliver a lot of value to fans 
and provide them with an experience they 
would have paid more for, that they’ll want 
to do again and again. We’re on our fourth 
year with Kenny Chesney, our fourth with 
Luke Bryan. We’ve got a guy coming to 20 
“Weird Al” Yankovic shows this tour that 
came to 12 last tour, we’ve got people that 
went to 15 George Strait shows, all VIP.

How involved are artists in planning 
the VIP offerings?
It ranges. Eric Church and his management 
are very involved in the experience of the 
“Outsiders Lounge.” On any given night, 
he’ll comment if something looked off, the 
food didn’t look right, whatever. He pays 
close attention to make sure his fans feel 
really good about the experience. Some 
artists are involved in the merchandise we 
choose, the seat locations the vibe and

size of the room, and we love 
that. It’s a testament to how 
much they care about their 
fans and that they don’t take 
for granted that these people 
are paying a premium.

Putting on events in Mexico 
was a major move for CID 
and came with some risk.
What led to that?
It was always the end goal. 
Literally, I was in high school 
making up dream festival 
lineups, thinking about what 
could possibly happen. I 
dreamed of throwing a Phish 
concert on the beach. To bring 
music people care about to an 
amazing location, that’s the 
cornerstone of CID Presents. 
So we went for it. In 2014, 
we started conversations 
with artists, and Luke Bryan 
was the first one to give 
us a shot. His agent Jay 
Williams [at William Morris 
Endeavor] and managers 
Kerri [Edwards] and Coran 
[Capshaw ofRed Light] believed we 
could pull it off, and frankly, they put their 
necks on the line for us.

Is scalping a factor in VIP, and if so, 
how do you deal with it?
We try our best to curb that. We do will-call 
when we can; we don’t allow name changes 

'Roll Like A Rockstar' 
At Bonnaroo

$32,500: Lodging for 
eight for four nights 
on an entertainment 

coach parked in a 
secluded area with a 

private upscale lounge; 
three meals a day from 
a "headliner caterer"; 

pr.vate golf cart shuttle;
prem^m viewing 

areas; guest passes.

$15,000: Fully stocked 
luxury tent with one 
queen or two twin 

beds; air-conditioning 
stocked mini fridge, 

"front porch."

$2,950: A "hard wall" 
cabana for two' twin 
beds- lawn chairs- ice 

and power

$1,598: Two VIP 
tickets; special shower 
and restroom facilities 

with attendants 
access to VIP lounges 

with games, live 
video feeds of festival 

performances and 
free Wi-Fi

1A mural of Berkowitz's 
"favorite hip-hop artist of all 
time," The Notorious B.I.G. 
"Sometimes, when nobody's 
looking, I hug him," he says.
2 Mementos from Coachella's 
on-site store. Says Berkowitz: 
"I love to shop there every 
year." 3 George Strait-signed 
cowboy hat and boots.
4 A guitar signed by Blake 
Shelton. 5"Golf has been an 
important part of my life," says 
Berkowitz, who caddied in 
high school and college. "It’s 
where I learned to anticipate 
people's needs. I wish I got to 
play five times much as I do."

when we suspect anybody of 
reselling our packages; we 
set reasonable ticket limits 
and cancel duplicate orders. 
But we’re not here to punish 
fans that are buying tickets, 
through any source. We’re 
doing our best to keep our 
packages off the secondary 
market. However, we couldn’t 
sustain any level of service to 
our guests if we chose to focus 
on fighting that battle.

The May 25 shooting 
backstage at New York’s 
Irving Plaza brings to 
mind the safety and 
security of such areas. 
Is it a challenge to keep 
them Secure while giving 
patrons the access and 
upscale treatment they 
pay for?
Safety is our number one 
priority. Just because 
someone spent more money 
on a ticket or a shuttle pass 
does not mean less attention 

is paid to security. That said, we do have 
CID representatives on site at each one 
of our entrances to ensure that people 
are being treated with the dignity that 
all concertgoers deserve. The music is 
what draws them there, but the people 
buying the tickets are the ones paying all 
of our salaries. O
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TOPLINE

NOTED

C
Pentatonix's 
Maldonado (right) 
said yeslo longtime 
boyfriend Lewis 
after he popped the 
question in Paris 
during astop on the 
acappellagroup's 
world tour.

Rebecca Silverstein exited 
magazine The Fader after a 
decade tojom Songkick as 
director of publicity.

Pentatonix member Kirsttn 
Maldonado and Jeremy 
Michael Lewis shared their 
engagement on Instagram.

Adele purchased a 
6,600 square foot mansion 
in Beverly Hills Hidden Valley 
community for $9 5 million. 
The home, formerly owned by 
Emmy Awards producer Don 
Mischer, features a pool and 
a treehouse

IHeartMedia's Shira Mahler 
joined Sunshine Sachs' 
music department.

06 04

____J

06 - 01

Los Angeles venue The Smell 
announced its closure after 
receiving an official notice of 
demolition from landlord the 
L&.R Group of Companies. 
Founder Jim Smith seeks to 
relocate to a new space.

06 03

Viacom elevated Chris 
McCarthy to president 
of VH 1 and Logo.

Garth Brooks signed 
an exclusive global 
representation deal with 
William Morris Endeavor

Brandon Stosuy announced 
his exit from Pitchfork, 
where he served as director 
of editorial operations, to 
join Kickstarter

Capitol Music Group s 
Caroline label appointed 
Marni Halpern to the newly 
created position of senior 
vp promotion

06 02
Donna 
Caseine joined 
Reservoir 
as senior vp

creative and A&.R after 20 
years with Universal Music 
Publishing Group.

Genius announced several 
new hires: Lauren Nostro 
as music news editor, Billy 
Disney as head of video and 
Ken Partridge as an editor

Dutch photographer Dana 
Lixenberg filed a complaint 
in California federal court 
against Spotify, stating

06 06

06 07

06 08

—

Italian composer Ennio 
Morricone, 87, signed a new 
worldwide record deal with 
Decca Records.

that the streaming service 
committed copyright 
infringement by using 
her photograph of the 
late Notorious B.LG. 
without permission

Vivendi Ticketing acquired 
SFX Entertainment's event 
ticketing company, Flavorus, 
for $4 million in auction

Caveman 
bassist Jeff 
Berrall and his 
wife, musician 
Carrie Ashley 
Hill, celebrated 
the birth of son 
James Jasper
Berrall, weighing 8 lbs.,

Berrall with 
newborn

in New York. Musician James Jasper.

Domino Kirke served as 
doula for the couple

Rage Against the Machine 
bassist and founding member 
Tim Commerford signed a 
worldwide record deal with 
Earache Records for his 
band WAKRAT

After 25 years 
together, 
Alejandro 
Sanz split with 
manager Rosa
Lagarrigue

IHeartMedia teamed with 
WeWork on a new audio 
programming partnership 
designed for entrepreneurs 
Elements will include a live 
station, a digital studio and a 
podcast series.

Universal Music Publishing 
Group appointed Ana Rosa 
Santiago vp Latin music She 
previously was with ASCAP 
for 18 years.

BIRTHDAYS

June 12
Chris Young (31)
lune 13
Rivers Cuomo (46)
David Gray (48)
June 14
Boy George (55)
lune 15
Gary Lightbody (40)
Ice Cube (47)

lune 16
Diana DeGarmo(29)
Mall Costa (34)
Ben Kweller (35)
lune 17
Paulina Rubio(45)
Barry Manilow (73)
Iune1@
Blake Shelton (40)
Paul McCartney (74)
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While the Dixie ri. . , ,

Army and
Ces N«hing Compares

Kicking off the 
American leg of thei 
MMX VI World Tour in 
Cincinnati on June 1, 
the Dixie Chicks got 

political, performing 
"Goodbye Earl" in 
front of a defaced 

picture ofjiresumptive 
Republican presidential 
nominee Donald Trump.

1 The Madden-Richie family came out to 
support Nicole Richie's Houseof Harlow 1960 
x Revolve event in Los Angeles on June 2. From 
left: brother-in-law Josh Madden; father Lionel 
Richie; Richie, with husband Joel Madden;and 
Cameron Diaz with husband Benji Madden.
2 Kendrick Lamar (left) and athlete-of-the- 
decade honoree Kobe Bryant at Spike TV's 10th 
annual Guys Choice Awards at Sony Pictures 
Studios in Culver City on June4.3 Before 
dazzling with a cover of Prince's "Raspberry 
Beret" at Governors Ball in New York on June 3, 
Beck reflected on the late icon, who presented 
him the album of the year Grammy in 2015, telling 
the crowd that it was one of the "strangest, most 
amazing moments" of his life.4Pharrell Williams 
en route to his G-Star Raw Fifth Avenue store 
opening in New York on June 1.5 From left: Kanye 
West, Big Sean and 2 Chainz onstage at WQHT 
(Hot 97) New York's Summer Jam at MetLife 
Stadium in East Rutherford, N J., on June 5.
6 Beyonce, in Givenchy, was honored with the 
Fashion Icon prize at the CFDA Awards, held at 
Hammerstein Ballroom in New York on June6.
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music? Make them available, SHIRA KARSEN

BottleRock
Music Festival
WITH MORE MICHELIN STARS PER CAPITA THAN 
any other wine region in the world, Napa proved to 
be the place where, at the fourth annual BottleRock 
festival, chefs like Gordon Ramsay and La Toque’s 
Ken Frank received the same rock-star treatment as 
headliners Stevie Wonder, Florence & The Machine 
and Red Hot Chili Peppers. At the Williams-Sonoma 
Culinary Stage, Iron Chef Masaharu Morimoto 
expertly broke down an entire tuna and turned it into 
sushi with Green Day’s Tre Cool and Mike Dirnt on 
May 28. The next day, a cook-off between the members 
of X Ambassadors and MisterWives was led by 
chef Charles Phan of San Francisco’s The Slanted 
Door, who found X Ambassadors’ presentation 
“lacking” but ultimately declared the competition a 
draw. As for the music, nearly 120,000 fans came out 
to catch performances from a diverse lineup ranging 
from Ziggy Marley to Death Cab for Cutie to The 
Lumineers. The legendary Wonder, who spoke with 
Billboard moments before running through a three- 
hour set that included fan favorites like “Superstition” 
and “Signed, Sealed, Delivered,” reflected on his current 
pop faves.11 Lemonade is a great piece of work,” he said.

[But] if I were to say anything to [Beyonce], I’d say, 
Beyonce, look. Why don’t you get the words written in 

Braille so every single person can read the lyrics of the

NAPA, CALIF., MAY 27-29

PHOTOGRAPHED BY AUSTIN HARGRAVE

World



1 "I'm just excited 
about being part of this 
thing called music, 
and I thank God every 
day for that," Wonder 
told Billboard. 2 From 
left: Wesley Schultz, 
NeylaPekarek and 
Jeremiah Fraites of The 
Lumineers. When asked 
whichof the members 
would bounce back best 
from a hangover, they 
all agreed on Pekarek. 
"She probably drinks 
the most, so she can 
recover the best," said 
Schultz with alaugh.
3 From left: William 
Hehir, Etienne Bowler, 
Marc Campbell, Mandy 
Lee (foreground), Jesse 
Blum and Mike Murphy 
of MisterWives. 4 From 
left: Adam Levin, Sam 
Harris and Casey Harris 
of X Ambassadors. "We 
have a lot of darkness 
inside of usand our 
music," Levin said at 
Billboard's photo studio.
5 Son Little. 6 From left: 
Mario Cuomo, Dominic 
Corso, Henry Brinner, 
Grant Brinner and Matt 
O'Keefe of The Orwells.
7 Christian Zucconi 
and Hannah Hooperof 
Grouplove.

SOOTS *CMICt I, 2: DS »4OTOG?Ä’H¥. 3.6:Cl.ä:nCA??AS0U..0/G:TT¥ IMACiS. 4, 5: STiV: CA?:IMXh ’4OTOG?A’4¥.

Roots Picnic
PHILADELPHIA, JUNE 4

1 Usher, backed by The Roots, headlined 
the group's ninth annual festival at Penn's 

Landing on June 4. The rap stalwarts 
announced they would beexpanding the 

festival to New York in October. "We've 
always had jam sessions or musical 

gatherings with friends in club spaces, 
and theopportunity is there for us to 

do some other ideas," drummer Ahmir 
"Questlove" Thompson told Billboard.

2 Questlove. 3 Kehlani (left) with Jidenna 
backstage.4 Will Smith (left) joined 

daughter Willow onstage. 5 Lolawolf's 
Zoe Kravitz. 6 Anderson Paak.
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CONGRATULATIONS

THREE SIX 
ZERO

DEAN WILSON & MARK GILLESPIE

ON BEING AMONG THE ELITE

DANCE POWER PLAYERS
LOVE EVERYONE AT

LAPOLT LAW AND DAVID WEISE & ASSOCIATES

LU’OLT LAW ASSOCIATES
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DESÌI
WIT

THE

RIGHT

Being in demand ("Everyone knows my 
face now") is just fine for the 19-year-old 
"Panda" rapper who was shot at 14 and 
looked to music as a way out

"I got newcousins calling 
me. It's like. I have a cousin 

named Nate now," says 
Desiigner, photographed 

May 10 at New York's Space 
Ibiza, of his instant fame. 

Foran exclusive interview 
and behind-the-scenes 

video, go to Billboard.com or 
Billboard.com/ipad.
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the beat

Desiigner(left) with West in February.

ANIMAL 
STYLE

"Panda" isn't the first 
Hot 100 No. 1 with a 

zoological title — from 
"Monkey" to "Butterfly," 

five creatures that 
made it to the charts

"Karma Chameleon" 
CultureClub (1984)

GOT BROADS IN ATLANTA,” THE OPENING 
line to Designer's Billboard Hot 100 No. i 
“Panda,” is simple, memorable, irresistible — 
and not totally true. “I've never been to Atlanta,” 

he admits sheepishly. Barely old enough to be called 
a millennial, the Brooklyn rapper born Sidney 
Selby III, 19, cites a more prosaic inspiration: a girl 
he met on Facebook. “We never met in person,” he 
says. “She just said she was from ATL, so I was like, 
All right — I got broads in Atlanta.’ It’s real life, you 
feel me? I put real-life shit in my songs.”

Most of the boastful imagery7 in “Panda” — 
women in far-flung cities, 
"pockets swole” with money, 

luxury cars — is only just 
becoming reality for Desiigner: 
After Kanye West sampled it 
for his The Life if Pablo album, 
“Panda” hit No. 1 on the Hot 100 
in April, spending two weeks at 
the summit (it’s now7 No. 2). On 
a cloudy late-spring afternoon, 
Desiigner, who still only has
his learner’s permit, is perusing cars at BMW’s 
Manhattan showroom with his manager and a Def 
Jam rep. The song is, after all, inspired by a white 
BMW X6, whose grill makes it look like a panda 
(he first noticed the car while playing Grand Theft 
Auto V). Clad in a slim-cut black leather jacket, the 
6-foot-5 artist commands attention even without his 
onstage antics (at South by Southwest, he vomited 
in the middle of a song — and kept performing).

Though he’s new to the charts, Desiigner has 
been around music his whole life. His grandfather, 
the first Sidney Selby, earned the name “Guitar 
Crusher” performing with acts like The Drifters 
and The Isley Brothers. Time spent in church choir 
and school plays helped him develop as a performer. 
“I always saw myself using my voice. I was the 
ladies’ man — I performed ‘My7 Girl’ in the cafeteria. 
Iwas David Ruffin in The Temptations,” he says, 
also citing Jade’s 1992 single “Don’t Walk Away” as 
an early favorite. “I sang for years. I used to sing in 
the subways — I didn’t see no other way out.”

“Out” means out of Bedford-Stuyvesant, the 
Brooklyn neighborhood where Desiigner grew 
up. He was raised in the Louis Armstrong Houses, 
a public housing development a short walk from 
the Marcy Houses — made famous by7 former 
tenant Jay Z — and the street where Spike Lee

filmed Do the Right Thing in 1989. Desiigner’s 
block, Lexington Avenue, is also named Timothy 
Stansbury Jr. Avenue, after a 19-year-old Louis 
Armstrong resident was killed by7 police in an 
accidental shooting in 2004. “It’s not the place 
you really want to be,” he says.

Now, however, Bed-Stuy is one of New 
York’s most rapidly gentrifying neighbor­
hoods, and local hustlers, once lionized 
by Brooklyn legends like The Notorious 
B.I.G., Big Daddy Kane and Lil 
Kim, include realtors flipping million­

dollar brownstones. 
“Things change,” says 
Desiigner. “When 
people are like, ‘Why 
are these white people 
walking around this 
black hood?,’ I’m like. 
Why aren’t they? 
If it ain’t bothering 
nobody, they can do 
whatever they want!

They’re in the hood to make it better.” 
Desiigner was shot at age 14 — he’s 

vague on details, but says it compelled 
him to pursue music with more urgency. 
Getting advice from his brother-in-law, 
who told him to “design” his name, and 
his little sister, who suggested adding the 
extra “I,” he embarked on his rap career. 
His first trip to the studio produced the 
now-scrubbed-from-YouT ube “Jackie 
Chan,” on which he cheerfully raps 
unprompted: “I’m chopping the bricks 
like I’m Jackie Chan.”

“Panda” started coming together in 
late 2014, when a friend came across 
the beat on YouTube by then-unknown 
producer Menace. “We cooked it up in 
two days,” says Desiigner. He bought the 
beat for $200 and self-released the song 
last December. A few million YouTube 
views later, West flew him to Los Angeles 
in late January to play Pablo’s “Father 
Stretch My Hands,” which incorporates
a large chunk of “Panda,” in a car outside of LAX, 
with paparazzi snapping away. Weeks later, he 
signed to West’s G.O.O.D. Music and stood along­
side West at Madison Square Garden in New York

"Monkey"
George Michael (1988)

"Black Cat" 
Janet Jackson (1990)

"Butterfly" 
Crazy Town (2001)

"Dark Horse" 
Katy Perry featuring 

Juicy J (2014)

OVERHEARD
Miike Snow's Secret Montauk Show
Despite town officials in East Hampton, N Y„ 
issuing a new warning to Montauk venues that 
they can't feature live music this summer 
without a "cabaret" license, Surf Lodge jK 
owner Jayma Cardoso —whose lineup 999' 
of buzzy acts is a big draw — says, "The ,
show must go on," because the acts 
have been booked for months On June 5, 
Cardoso staged a secret concert by the Andrew

Kelly Rowland Toasts Bey's Mom
I. A teary Kelly Rowland gave props to 
i! I Beyonce s mom, Tina Knowles, at 

the Women in Excellence Luncheon 
to benefit the LadyLike Foundation 
on June 4 in Beverly Hills Accepting an

22 BILLBOARD I JUNE 18, 2016

Wyatt led Miike Snow at the Montauk Yacht 
Club's ballroom, notifying 200 guests of the 
location just an hour before showtime

as “Panda” became part of one of the year’s biggest 
albums. For the song’s video, West and Desiigner 
did doughnuts in an X6 on the same streets where 
Desiigner grew up. “The work ethic behind every­
thing Kanye does is crazy,” he says. “It’s greatness. 
He told me, ‘We’re not just rappers, we’re artists.’ ” 

Desiigner’s out-ofnowhere No. 1 
has been controversial in rap circles, 
though: His deep voice and triplet flow 
bear an unmistakable resemblance to 
those of Atlanta hip-hop heir-apparent 
Future. “Nothing bothers me [about 
the criticism] — it’s my funk, it’s my 
style,” he says in what has become a 
standard retort to the questions about 
their similarities. Future, for his part, 
sarcastically called less-than-enthused 
attendees at one of his shows, in 
Syracuse, N.Y., in April, “Desiigner fans.” 

Joking or not, Future may have been 
right: after all, Desiigner’s following 
is growing exponentially. “1 can’t step 
outside my house now — everybody 
knows my face,” he says. “I got new 
cousins calling me. It’s like, I have a 
cousin named Nate now.” Meeting girls 
on Facebook is no longer an option. 
Desiigner’s personal page was shut down 
when he refused to verify his identity 
with the site. “They were asking for too 
much information,” he says cryptically. 
“I got to be more careful and more 
focused with my surroundings, because 
everybody wants to reach out to me, and 
I don’t know if it’s good or bad.”

His enthusiasms mostly are directed 
toward what’s next: His first mixtape, 
Trap History Month; first album, TheLfe 
cf Desiigner; a high school diploma (he’s 
working with a tutor); and his first tour 
later this year — which, although he’s 
no longer in touch with his muse there, 
will feature a stop in Atlanta. One other 
inspiration for his hit hasn’t been left 
behind, however. “I want to do a big 
donation to the pandas for all the panda

lovers out there,” says Desiigner. “They’re an 
endangered species — that’s real-life shit.” O

Additional reporting by Ben Detrick and Jonathan Peltz

award for her philanthropic efforts, Rowland 
dedicated the honor to her late mother, Doris

Rowland Garrison, and to "my other 
mommy Tina," who was in the audience 
Rowland said that Knowles "forced me to 
look in the mirror and say, 'You look at that 
chocolate skin — so pretty...' She taught 
me how glorious our skin is, ladies. Don't 
dim your Iight for nobody."

Got gossip?Send to tips@billboard.com.

ILLUSTRATIONS BY REMIE GEOFF RO I
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pre-tonys

SPtc.M. WHO SHOULD

LIFE BEYOND BURR
Hamilton star Leslie Odom Jr on the show's Tony nominations (16!) and his new album

BY ERIN STRECKER

BE THE NEXT 
HAMILTON?
Billboard asked musicians 
which other political 
figures should get their 
own Broadway sendup

L
eslie Odom Jr., who plays 
Aaron Burr in Hamilton, is 
not letting this moment fade 
On June 12, he’ll walk the red 
carpet at the Tony Awards, where he s 

up for best actor in a leading role in 
a musical, one of Hamilton's record 
breaking 16 nominations (icing on 
its reported $60 million box office 
gross) Justtwo days prior, Odom, a 
Broadway/TV veteran (Smash, CSI: 
Miami), will drop his self titled debut 
album on S Curve Records The 
standards- and cabaret filled project 
has been in the works for a while, says 
the New York native, 34. "I was clear 
about what to parlay Hamilton into 
When people asked me what was 
next, I said,'Music.'"

I'd ever heard The greatest singers 
used to cover songs from the theater 
— like Louis Armstrong singing 
"Hello Dolly." Everybody in theater 
longs for a return to that day, but 
nobody could crack it Lin-Manuel 
[Miranda, Hamilton s creator and 
star] did He found away to make 
popular music theatrical

What has been the most surreal 
moment of Hamilton’s success 
so far?
We did a private concert atthe 
White House There's part of you 
that wants to geek out, but the thing 
I love about this cast is that we do 
the same performance for third 
graders as we do for the president 
We do the same work

How are you preparing for the 
Tonys?
This is a once in a lifetime thing, and 
I treat it like that. As a black actor, 
I don't know how many more roles 
like Burr are going to come along 
When I graduated from college, a part 
like this hadn t been invented Is it 
going to take 15 or 20 more years for 
another one9

Contracts are up for much of 
Hamilton’s cast in July. Some, 
including Miranda, are reportedly 
leaving. What's next for you?
I will probably extend a little longer 
after my contract is finished After 
that, I m looking forward to touring, 
but also fitting in time for rest — a little 
more than we have right now!O

BY ROB LEDONNE

Kent Jones
"Bill Clinton — he'sthe 
gangster of politics!”

What do you want people to feel 
while listening to this album?
Empathy Growing up, I d only ever 
heard women sing [1956 standard] 
"The Party s Over." But for me, it 
felt like something I'd sing to my 
12 year old daughter after her 
first heartbreak What can I offer 
that might comfort her and provide 
encouragement9

What do you remember about 
the first time you heard the music 
for Hamilton?
It was the most contem score

ILLUSTRATIONS BY YU-MING HUANG

Hamilton star 
Anthony Ramos

Bernie Sanders lost his 
firstelection in high 

school — who's laughing now? 
I'm sure he co-wrote Drake's 
'Started From the Bottom.'"

The Strumbeilas' 
Izzy Ritchie 

"[Late Canadian Prime 
Minister] Pierre Trudeau 
was flamboyant, and he 
dated Barbra Streisand 

He was the coolest political 
figure of the 1970s."

Fitz & The Tantrums' 
Noelle Scaggs

HarrietTubman taught 
the true meaning of 

selflessness and courage."

JackGarratt
"I want to see Joe Biden: 

The Musical so I can 
enjoy the rousing ballad 

in the second act: 
'I Promise You, the President 

Hasa Big Stick.'"
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the beat

NEIL YOUNG:
‘TRUMP IS 
INTERESTING’
At 70, he has a strange new Iive album 
and some surprising political opinions
You never have been 
shy abouttalking 
politics. Do you 
have a horse in the 
presidential race?
I’m with Bernie [Sanders] 
all the way. Hillary 
[Clinton] definitely has 
experience, but Bernie's 
the one I believe. I agree 
with his message, and 
my way of thinking is 
more important to me 
than whetherthe media 
thinks Bernie Sanders 
has a chance at winning. 
So many people love 
him. There's a lot of 
people like me who are 
really concerned about 
the issues — Bernie's the 
guy for that.

We should point out 
that since you're a 
Canadian citizen, you'll 
have an easiertime 
getting out of Dodge if 
it's Donald Trump.
Well, if it isTrump, I don't 
know if there'll be room 
at the border. (Laughs.) I 
don'tthink much about 
what it would be like with 
Trump. It's kind of out 
of my realm. I hesitate 
to say too much about 
him. He's an interesting 
guy — he has made 
some totally off-the­
wall statements that I 
don't agree with. But 
parts of his personality 
and his upbringing are 
like George [W.] Bush, 
insomuch as you can tell 
if he really believes what 
he's saying.

Earth [out June 24 on 
Reprise Records] is a 
twiston the standard 
live album, weaving 
animal and traffic 
sounds between

the performances. 
What inspired your 
approach?
Do you remember 
[the 1992 film] Bram 
Stoker's Dracula? Do 
you remember the bat 
flying through the old 
city, and how you had its 
POV — you really didn't 
seethe bat itself? Well, 
that's what this record is: 
Toflyanywhereon Earth, 
all you have to do is close 
your eyesand listen.

Why use animal sounds? 
I always wanted to 
add ambience on live 
records. So when I 
started mixing in the 
audience [audio], I 
realized we always feel 
like we have a herd of 
animals in the audience 
— the sounds they 
make, especially when 
they’re just hooting 
and hollering. I liked 
[thinking about] the 
environments animals 
come from, so I decided 
to fade each track from 
the animals in the arena 
to the animals outside. 
It was one of the best 
times I've had in the 
studio in years.

One of your passions 
is audio fidelity, which 
is why you launched 
hi-fi music player Pono. 
Why is it so important 
right now?
People, especially older 
people, go, "I wish 
they'd make music like 
they used to," when 
actually it's a technical 
problem. [MP3s] only 
delivers percent of what 
peoplegot when music 
was really rocking.

-GARY GRAFF

1 WAS NEVER THE NEXT ADELE’
Eclectic U.K. star Laura Mvula battles anxiety and beefs with label ahead of new record

BY NICK DUERDEN

M
USIC BUSINESS SHIT,” SAYS A 
frowning Laura Mvula to explain 
her lateness to our meeting before 
sitting down at Albion, a chic diner 
near her East London apartment. Apologizing, 

the 30-year-old singer-songwriter removes 
Jackie O-size sunglasses and places her shaved 
head in her hands before ordering a glass of 
champagne, “it has been a day.”

From the outside, nothing about Mvula’s 
career seems like it would inspire such angst 
as she prepares for her highly anticipated 
sophomore album, The Dreaming Room, due 
June 17 on Columbia. Like her 2013 debut, Sing 
to the Moon, it takes jazz and gospel as its base, 
adding symphonic segues almost reminiscent of 
Bjork. Mvula never aimed for the mainstream, 
but luminous 2013 single “Green Garden” was 
a hit in the United Kingdom and the album was 
rapturously received by critics.

“Listening to my songs being played on the 
radio next to Co I d p I a y and Rihanna was very 
surreal,” she says. “People were trying to market 
me as the next Adele. I’m a dark-skinned chick 
with short hair — I was never the next Adele.”

Born and raised in Birmingham, Mvula 
sang in the church choir, then studied musical 
composition at university. Desperate to break 
into music but too timid to try, she worked 
as a substitute teacher until her husband, 
Zambian-bomclassical baritone Themba 
Mvula, encouraged her to post her songs 
on SoundCloud. A recording deal with RCA 

followed, and within a year she was a bona fide 
pop star; Prince declared himself a fan.

But success exacerbated a lifelong struggle 
with anxiety and depression, which contributed 
to the end of her marriage in 2015 and made fame 
difficult to negotiate. She recently moved into 
her own apartment, but couldn’t quite face the 
prospect of doing so alone. “I have a professional 
carer staying with me at the moment,” she says, 
“it’s just temporary, until I get on my feet.”

Mvula threw herself into the writing and 
recording of her new album, but admits she found 
the process torturous. “I didn’t want to sing about 
the breakdown of my marriage because I was 
living it, and I didn’t want to face my anxieties.”

Finally completing the album brought 
relief, she says, but then the record company 
requested she write at least one track that was 
radio-friendly, which wound up being its first 
single, “Phenomenal Woman.” “There is one 
way to put the fear of God in me and piss me 
off at the same time — and that was it,” she 
explains. “I’d spent a lot of time dreaming up 
the sound for this record, but then there were all 
these limitations imposed. It’s like I had a baby 
and somebody asked me to chop off its foot.”

But now she’s mired in arguments with her 
label about the size of her touring band: She wants 
bigger, the label smaller. “I spiral downward quite 
easily,” she says with a shrug. “Making music is 
liberating, especially if I get to do it the way I want 
to. But I was never an angelic black songstress. I’ve 
always been more complicated than that.” O
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COMPILED BY NATALIE WEINER

Saba

CHANCE THE RAPPER’S CHICAGO CO SIGN
Saba (born Tahj Malik Chandler) After meeting fellow Chicago

P33 21 Chicago
Saba learned to play the piano by tagging along

The artist cites 1997 Notorious

Following his single 'GPS," which he recorded

the best music I've ever made " NATALIE WEINER

The Weeknd

Harps

BRAND NEW FACE

NAME C-TOWN CONNECTS

ROOTS

UNEXPECTED INFLUENCES

NEXT UP
with his father, Saba is finishing his fourth mixtape. "I 
hate to say 'My music sounds good' — but I think this is

while his father, an aspiring R&.B artist named Chandler 
recorded in his grandfather's basement on the Windy 
City's WestSide By age 9, says Saba, "it evolved into 
producing songs myself."

3.I.G. and Bone Thugs-N-Harmony collaboration 
"Notorious Thugs" as the song that "made me a rapper." 
It s Bone Thugs, though — not BIG. — whom Saba says 
he takes after "It's a hopeful sound," he insists "A soulful 
take on melodic hip hop."

'I just know if
I have to pee, 

I'm going to pee.
I don't care where 
it's going to be."

—DOLLY PARTON 
The country star talking about 
North Carolina'scontroversial 

"bathroom bill" to CNN Money.

—THE WEEKND
The R&B singer remembering 

Muhammad Ali on Twitter.

—KANYE WEST
The rapper trying (and failing) to 

organize a late-nightpop-up show 
in New York after his Governors 

Ball set was cancelled due to severe 
weather, as captured on 

Kim Kardashian's Snapchat.

—TOM MORELLO
Theguitaristtelling Bloombergabout 

new supergroup Prophets 
of Rage's plan to "cause a ruckus" 

atthe Republican National 
Convention in July.

HEARSAY
A LOOK AT WHO’S

SAYING WHAT IN MUSIC

'As a true California 
girl, I know it's my 

civic duty AND 
privilege to go out 

and VOTE.
—KATY PERRY

The popstar imploring her49 million 
Instagram followers to vote 

(specifically for Hillary Clinton) in 
the California primary.

"I'm taking classes at 
the Harvard Business 
School — you're never 

too cool to learnl

It A 
far

Parton

— LLCOOL J
TheMC tweeting abouttaking 
an executive education course 

(alongside Channing Tatum, Chris 
Paul and Pau Gasol) in Harvard's 

business of entertainment, media 
and sports program.

“The only truth here 
is that a relationship 

came to an end 
and what remains is 

a huge amount of 
love and respect.

— CALVIN HARRIS
The DJ tweeting about his recent 

breakup with Taylor Swift — and, yes, 
she retweeted it.

You put confidence in 
all our hearts."

'Call the mayor and 
have him shut 

down the block."

We're going to set that 
record straight once 
and for all: what it 

really means to rage 
against the machine."

native Chance the Rapper at a local open mic, Saba 
ended up on his breakout 2013 mixtape Acid Rap That 
led to work on Chance's latest, Coloring Book (together, 
they performed lead single "Angels" on The Late Show 
With Stephen Colbert}, as well as Donnie Trumpet & The 
Social Experiment s Surf "People like Chance, who have 
the spotlight, are spreading it to other Chicago artists,” he 
says. "A lot of the best stuff has yetto be discovered.”
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TODAY THROUGH JUNE 3OTH
STORE HOURS 10AM - 7PM DAILY

11632 BARRINGTON COURT, BRENTWOOD VILLAGE, LOS ANGELES, CA 90049
www.GRACEHOMEFURNISHINGS.com

VALIDATED PARKING IN VETERANS LOT BEHIND STORE
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ìgacyour

7 he Gear

The Looks

The Trends

So louche and luxurious a la Serge Gainsbourg at 
the Riviera's annual Cannes Lions advertising festival 
now with its first-ever music program (page 28)

For The Man 
In Cannes

1OUR LEGACY poplin box 
shirt, $190; eastdane.com.
2 BAREN A pinstripe blazer, 

$800; mrporter.com.
3 S A IN DRO jeans, $225; 

mrporter.com. 4 CARTIER 
TANKMC steel and leather 
watch, $9,950; cartier.us.

5 REPETTO white goatskin 
leather Zizi oxfords, $365; 

repetto.com.

Gainsbourg 
'n 1979.

eastdane.com
mrporter.com
mrporter.com
repetto.com


Style- FASHION ICON

CASUAL PINSTRIPES

Never A Faux Pas? Too Much Denim
1 SAINT LAURENT denim shirt, $690; mrporter.com. 2CHARVET silk pocket square, $80; 

charvet.com. 3 RING JACKET double-breasted blazer, $2,175; A.K. Rikk's Grand Rapids, Ml 
616-957-3242.4 SOLUDOS espadrilles, $55; soludos.com. 5 BOGLIOLI leather belt, $395;

boglioli.it. 6 FRAME L'Homme straight-leg jeans, $239;saks.com.

THE SHOE THAT SERGE SWORE BY
Oxfords by Parisian ballet company Repetto still remain white hot this season

breasted jacket SHANNON ADDUCCI

Wiz Khalifain aclassic 
white button-frontshirt 

(open, natch) with a 
Giorgio Armani jacket. 

"Gainsbourg paired 
classic staples, butthe 

looks were always 
chic and minimalistic," 

says Yermagyan.

Gainsbourg, who had 
an "ease when it came 
to dressing," didn't shy 

away from teaming denim 
ontopand bottom,and 
neitherdoes Pharrell 

Williams, here in a Levi's 
jacketand G-Starjeans.

THE OPEN-TO-THERE SHIRT

SO VERYSERGE
"His style did not shout — it 
whispered," says Nick Jonas' 
stylist Avo Yermagyan, who 
explains how Gainsbourg s 
"discreet elegance" is surfacing 
in male artists today

Modern Muse 
Mark Ronson is a fan 

of the white shoe 
originally embraced 

by Gainsbourg. 
REPETTO white 
goatskin leather 

Zizi oxfords, $365; 
repetto.com.

L
egend has it that Serge Gainsbourg went through more than 
30 pairs a year of Repetto's white Zizi oxfords, which took 
their name from legendary French dancer Zizi Jeanmaire 
Gainsbourg s then girlfriend Jane Birkin found the shoes for 
him in the 1970s as a solution to sensitive feet — and supposedly 

the last of those pairs still sits in a hallway closet of his untouched 
Paris apartment (which daughter Charlotte Gainsbourg often has 
discussed turning into a museum) The latest musician to carry on 

the white sole tradition? Mark Ronson, who frequently pairs the 
Repettos with another signature Serge look the double

"The same suit worn to 
an elegant dinner can 

be worn casually," says 
Yermagyanof Nick Jonas' 
John Varvatos pinstripe 

look."lt'sall about having 
classic pieces and the 
confidence to putyour 

own spin on them."
—WHITNEY BAUCK
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SIR IVAN* 
PEACEMAN SHINES

IO OF SIR IVAN'S BEST SONOS 
100F THE WORLDS BEST PRODUCERS

1. IMAGINE
Omar Akram & Peter Rafelson
Club Mix

2. LA LA LAND
Mike Rizzo Club Mix

3. PEACE ON EARTH
Jason Nevins Club Mix

4. TURN TURN TURN
PaperchaSer Club Mix

5. GET TOGETHER
Chris Cox Club Mix

6. SLOWIN' IN THE WIND
Smash Mode Club Mix

7. LOVE IS ALL AROUND ME
DJs From Mars Club Mix

8. HAPPY TOGETHER
Ralphi Rosario Club Mix

9. SAN FRANCISCO
Laura Ford Club Mix

10. IN THE YEAR 2525
Maurizio Ruggerio Club Mix

NET PROCEEDS GO TO HELP THOSE SUFFERING FROM PTSD.

Sirlvan.com V
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Style- CANNES
Located in Antibes (about 30 minutes 
from Cannes), the Hotel du Cap-Eden- 
Roc offers guests the ultimate blue-on- 
blue experience: a heated infinity pool 
overlooking the Mediterranean Sea.

Play Like Bey And Jay 
Along he I • rench Riviera
Known for its uber-elegant film festival, Cannes prepares to focus on music this month

BY SARAH MOROZ

I
T WAS WHERE SERGE GAINSBOURG AND 
Jane Birkin vacationed in the early 1970s, where 
Elton John shot the 1983 video for “I’m Still 
Standing” — but Cannes soon will cast a different 
spotlight on music with first-ever programming 
at this year’s Cannes Lions International Festival of

WHERETO EAT
La Guérite
You’ll have to hop on a boat and 
travel half a mile off the coast of 
Cannes to reach this destination,

Seatfream^ 
aM««rbes

Creativity (June 18-25). The 62nd annual branded 
content and advertising festival will include 
panels that focus on music’s ability to connect 
with consumers, so after catching speakers such as 
Iggy Pop, Steve Angello, Brian Eno and Spotify 
founder/CEO Daniel Ek, soak in the Coted Azur’s 
dazzling surroundings at 
these glamorous spots.

WHERE TO SI AY

but the outdoor seating and 
stunning seascape view are well 
worth the trip. Beyoncé and Jay Z 
are among the VIP clientele who 
have enjoyed the Mediterranean- 
inflected dishes, laguerite.fr 
Le Park 45
Nestled in the five-star Grand Hôtel, 
the Michelin-starred cuisine of chef 
Sébastien Broda is best enjoyed en 
terrasse overlooking the water. Satisfy
seafood cravings with the king crab and baby octopus in a 
seafood bisque for €42 ($48).grand-hotel-cannes.com

La Colombe d'Or
Founded in 1920 as a 
cafe-bar and three-room 
inn in Saint-Paul de
Vence, La Colombe is steeped in art. Miro, Matisse 
and Calder were known to exchange paintings for 
a stay or meals —Picasso and James Baldwin 
also were known to spend time there. But in recent 
years stars like Bono and The Edge have enjoyed 
the tranquil property where the now 25 rooms start at 
€340 ($386) per night, la-colombe-dor.com
Hotel du Cap-Eden-Roc
Referenced by F. Scott Fitzgerald in Tender Is the 
Night, the century-plus-old retreat most recently had 
Katy Perry pose on its stunning marble staircase. 
Of the 116 guest rooms (which start at €970 [$1,103] 
per night), many include panoramic Mediterranean 
views, an outdoor jacuzzi and dressing rooms. 
hotel-du-cap-eden-roc.com

BEYOAD1 HE BEACH \

Abbaye de Lerins
He St-Honorat, the “middle child” of the three Lerins 
Islands off the Cannes coast, easily is reachable by a 
15-minute ferry ride (€14 [$16]) and has been home 
to a community of monks since the fifth century. 
Aside from the breathtaking grounds at the Lerins 
Abbey, the fortified monastery sells wine and honey 
produced on the island, abbayedelenns.com 
Gotha
After all that azure, hit this dimly lit nightspot 
complete with a multilevel VIP section and no 
shortage of smoke machines. Rita Ora, Snoop 
Dogg, Wiz Khalifa and Busta Rhymes all 
have performed here, gotha-club.com © »sdors can e y ar old ohve trees
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ARTIST: SIR IVAN 
SINGLE: IMAGINE 
ALBUM : PEACEMAN SHINES
"IMAGINE" PRODUCER - GRAMMY WINNER OMAR AKRAM & PETER RAFELSON

REMIXES BY : 1. 7th HEAVEN 3. RAZOR & GUIDO
2. ROGER SHAH 4. MARC STOUT

NET PROCEEDS GO TO HELP THOSE SUFFERING FROM PTSD. 

© ^ ^ © Sirlvan.com [f] (j IF [0 V
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PROMOTION

A BILLBOARD 
ORIGINAL VIDEO SERIES

IT’S ALL ABOUT THE MUSIC

Featuring the latest music and chart news, chats with 
artists and stars, and performances from the Billboard studio.

NEW EPISODES EVERY TUESDAYS AT 4pm est

AVAILABLE ON

billboard .com f YouB3

FOR BOOKINGS, PLEASE CONTACT JOE.KELLEY@BILLBOARD.COM

WorldRadioHistory
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Its huge! No, it's dead! No. it s huge! Nd doubt, 
a? debate tl future ofdance music

is nearly as divisive as Donald Trump. But this 
much is clear: Stars like Calvin Harris wad 
KasHadeMe he; u Mining Coachella, a Bieber- 
resuscitating Diplo deserves to be artist of the.

EDM is none a three-letter expletive 
(sorry, Robert Sillerman-and SFX shareholders)- 
and — if the .bubble really is about to burst 
overvoneon Billboards third annual 
Spencer list (yes r still mostly bros) has an opinion
ILLUSTRATION BY ANTON PEARSON

WorldRadioHistory



Diplo’s body might be in New York on this 
sunny spring afternoon, but he’s not exactly 
operating on the local time zone. Just two nights 
ago, he was Dj’ing an impromptu afterparty in 
Shanghai. Yesterday he was in Los Angeles, where 
he sets down for a few days a month to spend 
time with his sons — Lockett, 5, and Lazer, 1 — 
and get some work done. “I lost my passport, 
did a charity event for some kids with cancer at 
my home studio, had a meeting with [his label] 
Mad Decent about mcrch,” he says with an 
understandably sleepy drawl. “Then I took the 
red-eye here. I really need to do some yoga.”

He’s not complaining. For Thomas Wesley 
Pentz — the 37-year-old DJ, producer and 
impresario better known as Diplo — his entire 
life is set up so he never stops moving. As he 
sees it, this is his moment, and if he slows down 
for even a minute, he’ll begin to kiss it goodbye. 
In 2015, two of his songs dominated radio and 
streaming-service playlists while sounding like 
nothing that had ever come before. Both were 
super-futuristic, vaguely tropical and built 
around top 40 hooks that would make Max 
Martin blush. Their common denominator? 
Diplo’s musical superpowers: a DJ-honed sense 
of what makes people move and a vast mental 
catalog of beats and rhythms from all over 
the world — from the Brazilian baile funk and 
Bollywood exoticism he mined for his early 
hits with M.I.A. to the Jamaican dancehall he 
absorbed as a teenager in F’ort Lauderdale, 
Fla., to the apocalyptic Atlanta trap that powers 
many of Mad Decent’s recent tracks.

With partner Skriilex, Jack U’s “Where Are 
U Now,” featuring Justin Bieber, helped Bieber 
shed his tween-idol baggage thanks to a song

so unimpeachably stylish that even Kanye 
West couldn’t help but adore it. (It has been 
streamed more than 358 million times and has 
sold more than 1.7 million copies, according to 
Nielsen Music.) And his band Major Lazer and 
DJ Snake’s “Lean On” (with vocals by M0) was 
even more surprising — an independent release 
with an unknown Danish vocalist that became 
an even bigger hit, racking up more than 400 
million streams, with 1.7 million copies sold.
Yet another tune from 
the Major Lazer album, 
“Light It Up” (featuring 
Nyla), is rolling into its 
third straight month on 
the Billboard Hot 100. 
“Beyonce is the only 
artist I’ve produced for 
the last year, because 
it’s more lucrative for 
us to make our own 
music now,” says Diplo, 
the words tumbling out 
of his mouth in a high­
velocity mumble, as if 
his thoughts are moving 
just a little faster than 
his lips. “When we 
put out a song with
Beyonce, cool, we’ll get a fee, we’ll get some 
[publishing] splits, but Beyonce is going to 
make a billion dollars touring it. If 1 make a 
song and it’s my song, like ‘Lean On,’ we’re 
going to make money off the synchs, the Spotify 
and we get to headline festivals on it. That’s the 
model I want to explore.”

“Diplo has a businessman’s mind with a 

Artist
Of The Year

Diplo
Scooter Braun describes the superstar 

producer who helped remake Bieber as having 
“a businessmans mind with a creative soul ” 

as the provocateur ’s hitmaking empire 
rangesfrom Bei/once tracks to branded 

festivals and a brutal cpinion about EDM: 
‘It’s a sinking ship” - 

By Jonathan Ringen

Photographed by Er e Ryan Anderson 
on May 18aiong the East R ver in Brooklyn

creative soul,” says Scooter Braun, Bieber’s 
manager and a buddy since the two met a 
decade ago at a music festival in Norway. “Hg 
always has said to me, ‘You never really know 
when your moment is going to end, so you’ve 
got to seize the moment. His moment just 
continues — and it’s because of that mind-set.

This summer, Diplo is bringing Bieber and 
M0 together on “Cold Water,” the lead single of
the fourth LP by Major Lazer, his reggae-meets-

EDM-meets-pop-mects- 
whatever crew. The day 
before he arrived in New 
York, Diplo was more than 
a little surprised when 
Bieber tweeted about 
the track, asking when 
it would be coming out. 
“That was not planned 
at all,” says Diplo. “I was 
like, ‘F—, I have to tweet 
back now.’ The song 
isn’t really done, but he’s 
excited. It’s actually very 
real. Twitter is the only 
reason I know he’s excited 
about the song. I don’t 
have his number, so he 
Twitters at me.”

The tune kicks off a campaign, which will build 
to the album’s January 2017 release, that Diplo 
hopes will help fans view Major Lazer — which 
also includes Jamaican vocalist Walshy Fire and 
Trinidadian DJ-produccr Jillionaire - as a real 
band as opposed to a generic maker of Caribbean- 
tinged Ultra Fest beats. “It’s complicated because 
we just want to do it indie,” says Diplo of “Cold
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Styling by Coquito Cassibba. 
Diplo wearsan Alexander 

Wang jacket, OAK shirt. 
Opening Ceremony pants 

and Vanssneakers.

For exclusive interviews 
and behind-the-scenes 

videos with Diplo and other 
Dance Power Players,



□ P P 2 □ 1 B

"EDM was always a 
facade," says Diplo. 
"It was never really 
a scene." Diplo wears 
aMargiela shirt and 
Dolce& Gabbanasuit.
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lFrom left: Skrillex, Diplo and Bieberat the Grammy Awards in February. 2 Diplo onstage in Havana on March 6.3 Members of Diplo's team in Cuba on March 4.
Back row, from left: tour manager Kyle MacKinnon, Diplo, TMWRK's McInnes and Underground Films/TMWRK's Noah Rothman. Front row, from left: Major Lazer videographer Sam 

Shimizu-Jones and TMWRK's Marawa Ibrahim, Kusatsu, Brodeur and Sara McNeeley. Kneeling: photographer Shane McCauley.

Water.” “And convincing Team Bieber to do that 
is hard. We don’t need to have some guy tell us, 
Oh, this is what the market research says.’ I’m on 
the ground. I see it.”

In March, Major Lazer became the first 
American act to play a concert in Cuba since 
Havana and Washington, D.C., reinstated 
diplomatic relations in 2014. It was a free show 
at a vast open-air amphitheater across the street 
from the American Embassy. A sea of people 
estimated at 400,000 showed up, and were as 
amped a crowd as Diplo has ever seen.

Munching on take-out spinach and handfuls 
of M&M’s and pretzels back in New York, he 
watches as an editor plays footage from an 
in-progress documentary on a large screen in a 
downtown Manhattan production company’s 
editing bay. The goal is to get the movie to the 
Toronto International Film Festival — but more 
than that, it’s to make a serious documentary; 
not just a concert film, but a movie about the 
culture around the Cuba show. (One character is 
the main guy behind the distribution of paqnetes 
— hard drives packed with music and movies 
and even things like the Grammy and Oscar 
ceremonies — to Cubans without access to the 
Internet.) For Diplo, playing locales like Cuba, 
or Pakistan, or even Kingston, Jamaica — places 
that big American acts just never go and where 
it actually costs him money to do the show — is 
key. “in Pakistan, people were in tears. I’m not 
like the Red Cross, but the kids in Pakistan and 
Cuba want this. It feels like I’m doing something 
that’s important — I’m helping them create 
something that wasn’t there before.”

A little more than 10 years ago, Diplo 
began gaining attention as a Philadelphia­
based, Florida-born DJ-producer — mostly 
through his work with his then-girlfriend 
Maya Arulpragasam, aka M.I.A., and the 
underground parties he threw with a friend 
under the name Hollertronix. He had moved 
to Philly for college, where he began Dj’ing

‘TheDJ world is 
the corniest group 

of people. Were 
not famous for any 
good reason. Its a 

really lame culture.

and running a side gig selling rare vinyl to East 
Coast producers like DJ Premier and a young 
Kanye West. But his roots are in South Florida, 
where his dad ran a bait shop and his mom 
worked in a supermarket. “The three things 
I’d hear were Miami bass, reggae and heavy 
metal,” he told Billboard in 2014. “I still wonder 
why anyone would listen to any other music.”

Walking from the film company to the offices 
of his management company, TMWRK, Diplo’s 
dressed in eye-catching head-to-toe white, from 
his Major Lazer cap to his Master P hoodie to the 
Yeezys on his feet. When he gets to TMWRK, 
which also reps acts including Dillon Francis and 
Flosstradamus, he holes up for a quick meeting 
with his co-manager, Andrew McInnes, who 
runs the company with his Los Angeles-based 
partner Kevin Kusatsu. (The third member of his 
management team is New York-based Renee 
Brodeur.) “The dance music stuff can get vapid 
— we kind of predate the term ‘EDM,’ and 
we’re going to postdate it, too,” says McInnes, 
a smart, affable dude who totally comes across 
as the Brooklyn dad he’s about to become. “But 
we’re seeing [Diplo] become the Jay Z or the 
Diddy of the scene. Or even Dave Grohl — this 
one guy who has his fingers in so many things 
and is pushing the genre forward.”

Diplo’s own take on the EDM scene is even 
harsher. “The DJ world is the corniest f— ing 
group of people,” he says, shaking his head. 
“We’re not celebrities, we’re not famous for any 

good reason. We’re just... really lame. Besides 
people like Dillon Francis, who makes fun of 
the whole thing, or Calvin Harris, it’s a sinking 
ship. It’s a really lame culture. I’m sad that I’m 
part of it, but I play the game.”

As McInnes breaks it down, Diplo Inc. has an 
impressively vast reach: there’s his packed DJ 
schedule, recording and performing with Major 
Lazer and Jack U, radio shows on BBC Radio 1 
and Apple Music, songwriting and beatmaking 
for everyone from Beyonce to Usher, a 
publishing company and record label (both 
called Mad Decent), and the Mad Decent Block 
Parties, an annual traveling festival that will sell 
180,000 tickets this summer. He’s also building 
a studio on 50 acres he owns in Port Antonio, 
Jamaica, on the island’s sleepy, stunning 
Northeastern coast. “I did Snoop’s album there,” 
says Diplo. Newer moves include a TV and film 
operation — which is producing the Cuba doc 
and shopping a Voice-style reality show to major 
networks — and a savvy investment portfolio 
built around early bets on Tesla and Snapchat. 
Forbes estimates his 2015 income at $15 million. 
“Because of who he is, he has a lot of proprietary 
deal-flow coming to him,” says McInnes. “And 
he’s smart — he’ll find stuff that we’ve never 
heard of.” (If you’re looking for tips, Diplo is 
particularly hot on legal weed: “There’s a couple 
of companies that are working with weed and 
music — their business models are awesome.”)

In the nine years since his first major hit, 
M.I.A.’s “Paper Planes,” Diplo has gone on to 
produce for an entire MTV Video Music Awards 
worth of artists — from Usher and Chris Brown 
to Madonna and, especially, Beyonce. Working 
with her remains a big deal to Diplo, who is 
credited on two Lemonade tracks: “Hold Up” 
and “All Night.” “She’s one of the only artists 
who can culminate a body of work so concisely,” 
says Diplo. “Nobody does that anymore.” Like 
everyone else, Diplo heard his tracks in context 
for the first time on the HBO special. “I was 
like, ‘Oh f—, this all makes sense.’ ” (There’s
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one other surprising artist he’s dying to 
work with: “I’ve been stalking [country 
singer] Sam Hunt. I think he can go 
multiformat in the Taylor Swift way.”)

With the Bieber collaboration, Diplo 
demonstrated just how valuable his 
endorsement can be. “Justin came to 
Vegas one night when I played ‘Where 
Are U Now,’ ” he says. “He had just 
turned 21, and he was like, ‘Yo, man, 1 
want to thank you, because this is the 
first time I’ve ever had adults clap for 
me. This is like a big deal.’ You think 
about that, and yeah, he was kind of 
like a clown on a pedestal. People just 
like picked on him.”

“The value goes both ways,” says 
Braun. “Justin brought a massive 
amplification of what Diplo does. 
And Diplo brought Justin a level of 
credibility that we needed at the time.”

‘I think it’s hard because Justin wants 
to be cool,” adds Diplo. “And he’s a 
music fan. He loves pop music just like 
he loves rap music. We did like five rap 
songs you’ll never hear. And ifyou were 
18 or 19, can have any girl you want, have 
all the money you want? F—, I would be 
a lot f-ing crazier than him. I mean, I’m 
37, and I’m just finally maturing now.”

Of course, you would know a lot of 
this if you followed Diplo on Twitter or 
Instagram or Snapchat, where he was an 
early adopter and a master of the form. 
His relationship to Snapchat, especially, 
is a perfect illustration of the holistic, 
swirling, everything-feeds-everything- 
else nature of the ever-expanding Diplo 
Inc. Two years ago, Diplo and his team 
invested in a round of Snapchat funding 
— and Diplo’s and Snapchat’s stars have 
risen together ever since. “Snapchat’s 
the place where people are hearing 
and learning about culture,” he says. 
“This hat I’m wearing?” — he points to 
his head — “It’s not even real, it’s just 
a demo. But I put a picture with this 
hat on Snapchat, and kids are asking, 
‘Where can I get that?’ And if, like, 
Kendall Jenner puts our music on there? 
Sales go up immediately. It’s crazy.”

It’s hard to think of many people 
in the world of music with a better 
intuitive sense of how to harness the 
Internet than Diplo. His team has deep 
relationships with both Spotify and 
Apple Music — and he always has been 
pro-streaming, because selling records 
was never a major part of their business. 
“I think Spotify has been killing it 
with playlists,” says Diplo. “With Mad 
Decent we’re putting out like 400 
songs this year. And we’re just doing 
it because we can find out which are

"I wish I was Beyonce!" 
says Diplo."She does 
one thing, and that's 
Beyonce. I envy that." 
Diplo wears a Theory 
shirt, Versace suit and 
Vans sneakers.

playlist-friendly.” His team gets reams 
of data from the services, which — along 
with Diplo’s ability to road test in­
progress work during his DJ sets — gives 
Mad Decent an unusually large degree of 
certainty about how far a song like “Lean 
On” can go. “Radio looks to Spotify for 
the analytics,” says McInnes, “and a 
company like Spotify is just as happy to 
work with us as with anyone else.”

Still there’s one Internet-driven 
phenomenon that Diplo might like even 
more than Snapchat, and his name is 
Bernie Sanders. The DJ has been a fan 
since the Vermont senator announced his 
presidential campaign — and he relates to 
the 74-year-old candidate as cultural force 
in surprising ways, “if Hillary7 [Clinton] 
was the only candidate, I don’t think 
anyone would care about politics at all,” he

says. “[Donald] Trump is actually exciting 
in a lot of ways, too. But Bernie Sanders 
is amazing to me because so many young 
kids learned about politics [through him]. 
And it was all because of the Internet.
The traditional media never gave Bemie 
Sanders the time of day. But he went viral 
the same way hip-hop and new dances go 
viral. And I’m part of that culture.”

Like Sanders, Diplo has little interest 
in backing away from controversy. Partly 
because of his kids, whom he’s raising 
with his ex-girlfriend Kathryn Lockhart, 
Diplo insists that he’s growing up. But that 
doesn’t mean he’s done stirring things up 
on Twitter, like when he accused David 
Guetta of ripping off DJ Snake on a recent 
single. “Guetta’s always been so f- ing 
nice to me, to be honest,” says Diplo. “But 
I’m just into the anarchy of it all.” O
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Executive
Of The Year

Pasquale Rotella

hein nine Events CEC founder espands 
: p festival series to new continents

Rotella photographed by Wesley Mann 
. on May 13 at Citi Field n Queens.



In 1992, a scruffy street kid from West 
Los Angeles intent on reviving the local 
underground scene threw a rave. Almost 
24 years later, that warehouse party and 
its proprietor, Pasquale Rotella, have 
grown into Insomniac Events: a worldwide 
network of 12 music festivals, major club 
nights, a record label and a partnership with 
events titan Live Nation — all coordinated 
by a 140-person full-time staff. Its crown 
jewel? The iconic Electric Daisy Carnival, 
now with annual editions in New York and 
the United Kingdom, as well as the Las 
Vegas flagship, which will feature more 
than 250 acts and 400,000 fans at its 20th 
anniversary’June 17-19. Rotella, who’s 
married to reality star Holly Madison, isn’t 
content, though. With EDC India and Japan 
slated for 2017 on top of recent expan­
sion into Brazil, Mexico and the United 
Kingdom — and main rival SFX’s recent 
collapse — the 41-year-old’s brainchild is 
fast becoming the first truly global rave 
empire, with Rotella securely on the throne.

What is the new frontier of 
Insomniac’s world expansion? 
Japan. India. Chile. Those are the 
markets we’re focusing on right 
now. We just did Brazil; we do 
Mexico and the U.K. Mexico is the 
one I’m happiest with right now. 
The fans there understand it.

there has been a lot of chatter 
about the “EDM bubble" popping. 
What do you see?
“EDM” has been a thing for four, five years. 
Insomniac has been around for over 20 years 
— we’re not going anywhere. We’re selling 
better this year than we were last. Maybe 
people are less into that “EDM sound,” 
but they’re certainly into house, techno, 
drum’n’bass and trance. This is one of the 
most exciting times in dance music history.

Safety at raves continues 
to be a big concern among 
politicians and the media. Do 
you think it's overblown? 
Dance music events are some 
of the safest in the world. Young 
people do what they do, whether 
they’re on college campuses 
or at rock shows or multigenre 
festivals. There are problems, but 
they’re no different than what you 
see elsewhere. People only pay 
attention to dance music because 
we were, imtil recently, unfamiliar 
to many who make those calls.

What is your view on SFX’s 
spectacular downfall?
I saw it as a Wall Street play — that’s why I 
never did a deal with them. They do some 
really great events that would be thriving if 
they weren’t attached to the stock market. 
Raving and Wall Street are different worlds.

Can you ever get too old to 
rave? Will you ever retire? 
No! Not until I’m dead! You never 
get too old for rave culture. My 
mom was dancing on stages at 
EDC when she was 80! In America, 
people feel like they’re too old 
to go out and dance. It’s good for 
your mind, body, soul — whatever 
age you re jit. -jemayel khawaja
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Above 8 Beyond
Jono Grant, 3B;Tony McGuinness, 47;
Paavo Siljamaki, 3.J
□J-mioducers

After becoming the first British DJs to 
sell out New York's Madison Square 
Garden in October 2014, the London­
based trance trio embarked on an 
ambitious world tour to support its 
new Acoust/c//album, playing with an 
18-piece band and featured vocalists 
at historic venues like the Sydney 
Opera House, Royal Albert Hall and 
Hollywood Bowl (another sellout). Their 
tastemaking podcast Group Therapy 
reaches 30 million each week.
LESSON LEARN’D Siljamaki: "Bigger 
isn't always better- quieter s 
sometimes loude

Steve Aoki, 38
□J-producer; CEG, Oim Mak qcords; 
creative director, Dim Mak Cc ection 

^oki may be throwing cake
■£ ■ at his audiences in limited
■ •’ V portions these days, but
" ■ the Los Angeles-based
Dim Mak label head remains in 
constant motion: He launched an 
apparel line, dropped a single featuring 
Walk the Moon and is the subject of a 
surprisingly revealing documentary, 111

i
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Above & Beyond 
onstage at the 2015 
Electric Zoo festival 
in New York.

Sleep When I'm Dead, directed by Justin 
Krook, which made a splashy premiere 
attheTribeca Film Festival in April 
LAST Tl ME I DANCED MY BUTT OFF “At 
Harvard: I played the'Yafdfest. I applied 
there for grad school.4 didn't think I was 
going to get in — and I didn't. But I got 
into Harvard this way!"

Deadmau5.35
OJ-producer; label head, Mau5trap

In terms of visibility and the 
K ■ ability to steer vital industry 

conversations, Deadmau5 
P* (real name: Joel Zimmerman)
is not only dance music's most 
opinionated and polarizing figure but 
also one of its most powerful. The 
Canadian producerand Mau5trap 
label head is impossible to ignore. 
He has publicly beefed with everyone 
from Kanye Westto Disney during the 
past 12 months and, like it or not, has 
been one of the genre's loudest voices 
on issues like streaming, sampling 
and selling out. But this may be the 
year focus shifts back to his music. 
In March, he launched his own radio 
show on Apple Music's Beats 1, where 
he has been teasi g a new album that's 
due later in 2016

□J Snake 29
□J-producer

Ever since "Turn Down for 
b What" broke through in

2014, Snake has been on a 
remarkably consistent run. 

Four subsequent singles, which have 
ranged from trap to tropical to electro­
soul, have gone platinum. His 2015 
smash "Lean On," with Major Lazer and

,*n ? f

Who’s That Girl?
Male DJs and producers dominate dance, but lesser-known 
female singers provide the hooks on most of their biggest songs. 
Kai, Rozes and Astrid S. discuss what it's like to power a hit 
when no one knows your name

How has your career changed 
since you were featured on a 
dance hit?
KAI So much — especially in the 
last year. Starting with ]Diplo's] 
"Revolution." people started 
hearing and seeing my name 
everywhere. I t’s st 111 getting cool 
placements in ads. Recently, the 
Bernie Sanders campaign [used 
it]. I had tojump into the deep 
end really quickly1
ROZES [The feature] has 
given me more credibility. I've 
obviously gained fans, though 
I wouldn’t say it has made me 
famous; it has broadened my 
horizons

Do you feel like you've been 
embraced by the dance 
community?
ROZES Yeah, I’ve had so many 
people hit me up towrite for 
them or sing for them. It’s a very

welcoming community. It'sjust 
hard because you want to pick 
and choose the right tracks — 
you want to still present yourself 
the way you are as a solo artist 
ASTRID S. । haven’t really been in 
the dance scene. I didn’t start off 
doing dance tracks — I just have 
songs with a couple of DJs. 
KAI Dance producers have a 
punk-rock attitude to music, and 
it makes it feel good and right 
It's funny — this world is not 
somewhere I was trying to end 
up, but ultimately, I do feel that 
I’ve been embraced

Does the dance world have a 
gender problem?
KAI Music in general has a 
gender problem. From my 
experience, it's more in the world 
of producing. There always 
has been this quiet belief that 
producing is a boy’s game That

s^the first danck record to break 
views on YouTube. He has 

spent 35 cumulative weeks at No. 1 on 
Billboard's Hot Dance/Electronic Songs 
chart since its launch n January 2013 — 
th emo st by an/artist A debut LP, set 
for release on Intersc pe, is 2016's most 
anticipated dance album.

Ml

The Weird, 
Wonderful 

World Of Dance 
Subgenres

r «

JUNGLETERROR 
The brainchild of Skriilex 
signee Wiwek, its title is 
literal: animal noises and 
general chaos blended 
with the comparatively 
traditional grime and 

drum'n'bass rhythms.

Flume, 24 
DJ-producer

Flume, aka Sydney native 
Harley Streten, has been in 
the spotlight since 2012, 
when tastemaking

Australian label Future Classic released 
his eponymous debut and his remix of 
Disclosure's "You & Me" caught fire. But 
2016 is shaping upto be his biggest 
year yet: New single "Never Be Like 
You" (featuring Kai) is his debut on the
Billboard Hot 100, now at No. 46 It's 
from his just-released sophomore LP, 
Skin, which features an impressive 
range of collaborators (Beck, Vince 
Staples, Raekwon.Tove Lo, 
AlunaGeorge and more). Flume will 
push the project on tour through the 
end of the year (including a 38-date 
North American leg, kicking off Aug. 4). 
BIGGEST MISCONCEPTION ABOUT DANCE 

"That it's not real music because it's 
not played on an instrument. I played 
sax for 10 years, but electronic music 
is appealing to me because there's so 
much more control — you can take 
African drums or Amazonian flutes,
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Toronto s Kai. 26, has been featured 
on songs by Diplo. Jack U and 

now Flume, whose “Never Be Like 
You" is climbing the Hot 100.

Are you worried about being 
pigeonholed as a dance act?

Pennsylvania native Rozes. 23. 
hit No. 6on the Hot 100 with a 
featureon The Chainsmokers' 

"Roses" — which was named for her.

this young girl at the bottom 
of the totem pole — things I try 
that are hindered by my gender. 
If I were a guy. I'd get more of 
the "Yo, bro. you should do this 
interview with us" kind of thing 
andjust be best friendswith 
[The Chainsmokers], It’s hard 
because I don't want to say that 
I can’t get anywhere being a 
girl — I have. I’ve gotten very far 
It'sjust slower and it’s harder, 
because people are less likely to 
give you credit.

Most recently featured on Matoma's 
“Running Ou t,” Norwegian 

19 year-old Astrid S. first came to 
dance on an acoustic Avion remix.

distort them and pitch them down, 
and get this whole new access to the 
world of music f

BIGGEST MISCONCEPTION ABOUT DANCE

"That we're a bunch of drugged-o t 
I uffoons wi|h no musical integrity

is so untrue, and it'S unfortunate 
because that mentality has 
definitely affected me.
ASTRID S. Growing up. I’d never 
heard of any female producers 
or songwriters. I didn't know 
you could be a girl and produce, 
which is terrible. But it’s 
changing: [Susanne SundforJ 
just won producer of the year at 
the Norwegian Grammys [the 
Spellemann Awards], lt'svery 
important, so girls, like me when 
I was younger, look at the TV and 
go. "Oh, I can do this too." 
ROZES A lot of things would 
have opened up to me if I wasn't

Martin Garrix 2D
□J-producer; label founder STMFD 

Freed of the contractual 
confines of Spinnm' Records 
and MusicAIIStars 
Management after a

December 2015 settlement, the 20-year- 
old Dutch wunderkind launched his own 
STMPD RCRDS in March and is poised 
to continue his pop crossover under 
Scooter Braun's stewardship. A 
confirmed Justin Bieber collaboration in 
the works should help his cause, as 
should a debut album reportedly 
featuring Avicii, Lmkm Park's Mike 
Shinoda, Ed Sheeran and Bebe Rexha. 
BIGGEST WEAKNESS "When I was young 
and inexperienced, I was quick to trust 
others in an industry full of sharks."'

□avid Guetta 48 
DJ-producer

David Guetta won top 
dance/electromc artist at the 
2016 Billboard Music 
Awards, backed by two

collaborative Hot 100 hits, "Hey Mama” 
(with Nicki Minaj, Afrojack and Bebe 
Rexha) and "Bang My Head" (with Sia and 
Fetty Wap). He has another one on the 
way: "This One's for You,” with Swedish 
"It” girl Zara Larsson, is No. 13 in its third 
week on Hot Dance/Electronic Songs.

ROZES Not really. I have a new 
single coming out — the vibe is 
dancey, but it s not considered a 
dance track. I can maintain the 
fans that I've gotten being an 
EDM artist featured on an EDM 
track, but also carry that into the 
world of alternative pop music 
KAI It’s definitely something I'm 
aware of. There’s this danger 
You’re fortunate enough to have 
success, but it’s specifically in 
this genre. Ultimately, the plan 
always has been to release a 
body of work on my own and it's 
not going to be EDM — that’s 
for sure. STEVEN J HOROWITZ

Calvin Harris, 32 
OJ-producer

One of dance's mo t 
bankable stars Harris 
maintains a lucrative Las 
Vegas residency at 

Hakkasan and a global endorsement deal 
with Giorgio Armani, and sources say he 
commands upwards of $500,000 for a 
two-hour festival set (he headlined 
Coachella in April). Like clockwork, he 
landed two more Hot 100 hits in the past 
year: "How Deep Is Your Love” (which 
peaked at No. 27) and "This Is What You 
Came For" with Rihanna (now No. 9), a 
strong contended Ton song of the summer.

Kaskade 45 
OJ-producer 
■P j Growing up in Chicago 

made Ryan Haddon — the 
Bl . future Kaskade — into a 

house-music true believer.
"I was in this because I loved it," he says. 
"Twenty years ago, we didn't 
understand that there was a paycheck 
on the other side." He certainly 
understood that during the past year — 
his last album, Automatic, hit No. 2 on 
Top Dance/Electronic Albums in 
October 2015; he was the first dance 
artistto top-bill the Los Angeles 
Convention Center; and he drew eye- 
poppingly massive crowds to his 
headlining sets at Lollapalooza, 
Coachella and Electric Daisy Carnival in 
New York and Las Vegas.

DARK DISCO 
What started as an A-list 

New York party with 
A-Trak and Evian Christ 

behind the decks has 
become a euphemism 

for dystopian, industrial 
but funky house.

Kj)gn, 24 
□J-producer

Kygo (born Kyrre Gorvell- 
ill) owes his success to 
baked synths and 

slow-mo BPMs more 
befitting a iuau than a festival mam 
stage or sold-out arena. But in the past 
year, he has headlined both — including 
Brooklv s Barclays Center (which he 
sold out), Coachella and Ultra Music 
Festival. He>became the fastest artist to 
reach 1 billion Spotify streams in 
December 2015— months before his 
debut LP, Cloud Nine (Sony), arrived in 
May. The album peaked at No. 1 on Top 
Dance/Electronic Albums and produced 
"Firestone," his Hot 100 debut.
DESERT ISLAND DANCE RECORD One 
>f the most timeless dance tracks 
vet made: 'Call Me' by Eric Prydz. I 

ver get sick of it."

Skrillex 28
DJ-producer; co-founder, DWSLA

2015 will be remembered as 
the year Skrillex (aka Sonny 
Moore) became a bona fide 
hitmaker. The Los Angeles 

artist collected his seventh and eighth 
Grammy Awards alongside Diplo for 
their Jack U album and single "Where 
Are U Now" (which peaked at No, 8 on 
the Hot 100), and he co-produced Justin 
Bieber's Hot 100 No. 1 "Sorry" as well as 
five other tracks from the star's chart­
topping comeback album, Purpose. 
Skri I lex's industry impact expanded 
beyond his production and DJ gigs,from 
breaking artists like Snails and Valentino 
Khan on his OWSLA label to directing 
videos with Chance the Rapper and 
Hundred Waters. With reported 
upcoming collabs alongside Bruno Mars, 
Rick Ross and Florence Welch, the hits 
should keep on coming
advice for newbies "Be a f—mg kid, 
break rules, don't care. Don't try to get 
people's attention. Let your art speak 
loud and people will find you."
BIGGEST WEAKNESS "Girls, probably. If I'm 
really feeling a girl, I don’t want to work 
— I want to hang out with her."

The Chainsmokers
Alex Pall, 31; DrewTaggart, 26
□J-producers

Jokey 2014 track 
“#Selfie," this 
New York duo's 
debut single,
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Flume

The Down Under 
I Dance Lord I

■ 'I wanted to make music where the beats don't 
necessarily hit where they should, or the synths don't 
Bne in at the righttime,"saystheDJ. "I try to push| 

it just far enough that it sounds different and H 
unsettling, but still somehow makes sense." J

Flume photographed by Aaron Richter on May 18 
at Miss Lily's in New York ■
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Russell Faibisch 38
Adam Russakeff 46
Co-founders Ultra Music Festival
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prompted many to wri e the pair off as a 
novelty act. Instead The Chainsmoke 
have become one of 2016's biggest 
breakouis, proving their status as 
hitmakers with "Roses" and "Don't Let Me 
Down," which cracked the top 10 on the 
Hot 100 (it's No. 5 on the une 18 chart) 
and has ruled Hot Dance/Electromc 
Songs for seven weeks. They also played 
a well-attended Coachella set featuring 
guest spots from G-Eazy, Walk the Moon, 
¿Third Eye Blind and Tiesto 
LESSON LEARNED Pall: "It's easy to get 
caught up listening to everyone else, but 
follow your instincts — because that's 
w at otyou to where you are."

w
and Hong Kong to their international njghtclubs Light and Daylight. That
portfolio. The Ultra Worldwide empire issue since has been resolved, and 
now numbers 35 shows in 24 cities, 29 Moffitt sits comfortably atop an empire
countries and five continents. The only of 14 nightclubs and 14 high-end
major danc -festival operator to resist restaurants. And if rumors are true, a 
theacquisi ion frenzy of 2013 Hakkasan Hotel is also on the way.
(Insomnia sold to Live Nation; ID&Tto BIGGESTWEAKNESS"As Hakkasan Group 
the now-bankrupt SFX Entertainment) grows, it does at times take me away 
Faibisch says maintaining Ultra's \from what's cutting edge. I'm not as close
independence "feels as good now as the to the pulse as I once was, but I entrust a 
day we decided to do t." \ tean th it stays on top of trends."
no. i rule of power Russakofr:\rh
path to success is wrought with lessons ( Paul Morris, 44 
learned from well-intended mistakes.” President/CEO, AM Only 
Faibisch; "Do things for the right reasons 
the right way with th right people.”

Steve Goodgold, 44; Sam H int, 3u
Agents, The Windish Agency

Tiesto 47 
□J-produce

hec nstantly
Dutch heavyweight (born 
Tijs Verwest) is one of 
dance's most aggressive 

stars wh n it comes to branding and 
technology. In addition to partnerships 
with T-Mobile, 7Up, SiriusXM and AKG 
Headphones, he recently signed with 
Budweiser to sponsor the relaunch of 
his mobile app, which offers unlimited 
streaming of his music, exclusive 
podcast material and soon, sources sa 
a virtual reality element. Tiesto serves 
as an adviserto tech startups Splice, 
Dubset and Doppler, but he still is 
dropping new music, releasing

s compilation album Club Life: Volume 
§ Four, New York City and a joint track 
C with Oliver Heidens ("The Right Song") CD
5- on his label. Musical Freedom. And CD

that's expanding, too. In April, he 
announced a sublabel, AFTR:HRS, 

. dedicated to deep house.
“ GREATEST STRENGTH "I always find new CD
S talent to collaborate with, which helps 
® me keep my sound up to date."
8 BIGGESTWEAKNESS"I overthink things."

The Windish 
Agency a 
Chicago 

booi i behemoth whose roster includes 
Flosstradamus, Jack U and Major Lazer 

had gained a reputation for spreading 
itself too thin. And with a monster client 
list of artists, perhaps it was well- 
deserved. But the company acted quickly, 
reducing its roster to less than 50 acts 
and establishing strategic partnerships 

ith the Paradigm, AM Only and Coda 
agencies to ensure clients had the 
attention and resources they needed. 
Goodgold and Hunt head up Windish's 
influential electronic division; the latter 
helped see through Diplo and Major 
Lazer’s historic March concert in 
Havana, which drew an estimated 
400,000 fans. This summer, another 
Windish marquee act, Flume, will set off 
on a 65-stop world tour, which reportedly 

old 100,000 tickets in a week.
NO.iRULEOFPOWERGoodgold: "Be 
honest and trustworthy. You're only as 
good as your word."
LAST TIME I DANCED MY BUTT OFF Hu nt: 
"I never dance — ask my wife."

. L.W ni ■ w wi »J ui I, r

Vp East Coast/agent, AM Only
Matt Rodriguez, 42
Vp West Coast/agent, AM Only

Need proof that dance fans are huhgry for 
ore than the same old warehouse

(parties and club nights? Just ask AM 
Only, the New York- and Los Angeles­
based agency that masterminded some 
of electronic music's most innovative 
recent tours including Dirtybird BBQ, 

I Disclosure's Wild Life s riesandthe 
infamous Full Flex Express, a concert run 
that traveled by tram to eight Canadian 
cities in July 2015 and counted Skrillex, 
Diplo and ASAP Ferg as its cargo. The 
company's 200-plus client list includes 
¿[e d, Annie Mac and Porter Robinson, 
and it recently established partnerships 
with the Paradigm and Windish agencies. 
ADVICE FOR NEWBIES Anderson: "Always 
be willing to walk away from a deal."

is
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Ultra Music 
Festival’s co­
founders had 
their best year

ever, selling outtheirflagship Miami 
edition's 165,000 tickets two months 
prior to the March 18-20 event (earlier 
than previous years) and adding Brazil

WITCHHOUSE 
Coined as a joke by 
Brooklyn producer 

Pictureplane, the genre, 
which often features 

horror-movie samples 
and scary sound 

effects, has been used 
to describe artists like 

Crystal Castlesand 
Purity Ring.

Nett MnMitt 49
CEO,Hakkasan Group

The ever-burgeoning 
y spectacle of Las Vegas 
• nightlife has been the most 

visible expression of EDM's 
gigabuck status, and no one has done 
more to raise the stakes than Moffitt. 
Hakkasan Group boasts the strip’s most 
dominant portfolio of megaclubs ever, 
which includes its namesake,thestill- 
sparkling OMNIA and Jewel, a brand- 
new undertaking at ARIA. Moffitt's grip 
on Vegas is so strong that he spent much 
of 2015 fighting off claims of monopoly 
in court after purchasing competing

Gary Richards, 45 
CEO HARD Events

Richards (who moonlights as 
DJ-producer Destructo) was 

* Los Angeles dance music's 
biggest promoter in the early 

1990s (older fans might remember the 
notorious Rave America on New Year's 
Eve in 1992). After a stmt in the record 
biz, he returned to promotion with HARD 
in 2007, as a surging Los Angeles dance 
scene went national. Now in its ninth 
year, flagship event HARD Summer, often 
called a hipster alternative to the candy­
rave extravagance of Electric Daisy 
Festival, is exploding: The 2015 edition, 
with Jack U and The Weeknd, reportedly 
doubled in size from 2014, selling 
135,000 tickets.
LAST TIME I DANCED MY BUTT OFF “[Record 
label] Boys Noize had a release party at 
some crazy underground warehouse — 
you had to wear a ski mask to get in. The 
DJ was playing a lot of Prince."
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Jonathan Schwartz, 33
Partner, TAG/Strategic Group
Jason Strauss 42
Noah Tepperberg, 40
Cb-owners, TAO/Strategic Group

Loweonstag in 2014 
atthe 02 Academy 
in Leicester, England.
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Claiming four of the top 10 revenue­
generating nightclubs in the country 
(Marquee Las Vegas, TAO Las Vegas, 
LAVO NY and LAVO Las Vegas) to the 
tune of a combined $180 million to 
$200 million in 2015, TAO/Strategic 
Group continues its dominance. That 
total doesn't even account for other 
Billboard Boxscore top 100 club 
holdings like Marquee NY and PHD at 
the Dream Downtown (both $15 million 
to $20 million or Avenue ($10 million to 
$15 million
NO. 1 RULE OF POWER Tepp/fberg: "Return 
every message and email you get on the 
day you get them — - very sin« Ie day."

Hunter Williams 8 
Agent, Creative Artists Agency

As head of CAA's electronic 
music division, Williams, 
who is based in Nashville, 
¿teered some of the biggest- 

selhng ours and most innovative shows 
of 2015, including The Chainsmokers' 
sold-out 33-city sweep and Pretty Lights' 
Takeover, a festival-style camping 
weekend forfans in Telluride, Colo. Many 
of his most successful acts take cues 
from the jam band community, forgoing 
gigs at festivals and clubs altogether. 
"Outsiders see electronic music as a one­
sided industry," says Williams, "but it has 
so much more depth than they realize." 
LAST TIME I DANCED MY BUTT OFF "Last 
Saturday listening to LTJ Bukem's March 
2016 Soundcrash Mix."

Joel Zimmerman 37 
Partner/head of electronic music, 
William Morris Endeavor

Zimmerman helped pioneer 
Vegas clubs and corporate 
mega-fests as a goldmine for 
DJs, including clients Calvin

Harris, Deadmau5 and Kaskade. And 
now, he's bullish about the backlash: a 
wave of boutique events catering to 
specific subsets of dance music ("one- 
stage stuff"). Zimmerman also is involved 
with noise-making dance-related films 
like Steve Aoki's documentary /'// Sleep 
When I'm Dead and the Netflix-financed 
XOXO, due later this year.
DANCE'S BIGGEST CHALLENGE IN 2016 

"Outsiders looking in."

Juhe Adenuga, 27 
□J, Beats 1 
Zane Lowe 42 
Creative director/DJ, Beats 1

" Well-known in 
Britain, Lowe 
and Adenuga 
now reach a 

global audience of 13 million as two of 
three "anchor DJs" at Apple's online radio 
station. (Rap stalwart Ebro Darden is the 
third.) Lowe, now based in Los Angeles, 
made his name on BBC Radio 1 before 
being recruited to steer Beats 1 as 
creative director and lead personality (his 
interviews with stars like Drake make 
headlines). Adenuga, meanwhile, was a 
voice on Rinse FM, a pirate station gone 
legit, and has London underground cred 

her brothers are grime stars Skepta 
and JME. Through the pair, electronic 
music has a privileged place on one of the 
world's largest i uw platforms.

VOMIT STEP 
Coined by Montreal 

artist Snails, this bass­
heavy subgenre takes 

dubstep and adds a layer 
of intense, in-your-face 

synthesizers.

Kathryn Frazier, 46
□wner/CEG, Biz 3; co-owner, GWSLA 

One of dance music's most 
powerful marketers, Frazier 
runs Biz 3, a publicity and 
artist management firm with

clients such as Alesso, Baauer, Chromeo 

"den mother." Last August, Frazier landed 
Diplo and S kri I lex's Jack U project a 
pivotal piece in The New York Times, 
raising their profiles with a new audience. 
PROUDEST MOMENT Jack U playing the 
2016 Grammys. "It’s incredible when you 
see artists you'v; worked with since they 
started making (nusic reach that level."

Geronimo 49
Senior director/head of electronic 
dance programming, SirlusXM

BWith American terrestrial 
radio mostly ignoring dance 
music, Geronimo (born

. Jonathan Broth) is an on-air 
host, as well as head of EDM at the 
satellite giant, who programs the 
genre's cutting edge. Right now, that's 
"house, whether it's deep house or 
tropical house," he says. "Big-room 
EDM is not as in-demand as it was." 
LAST TIME I DANCED MY BUTT OFF "To 
CeCe Peniston's 'Finally' at a wedding 
in Lambertville, New Jersey.”

Neil Jacobson 39
Executive vp/president of AGR/ 
management, Interscope Geffen ASM

"Nobody knows what a hit is, 
and you can't predict it," 
says Jacobson, who, 
nonetheless, has shown 

enviable instincts when it comes to 
developing talent: Interscope's DJ Snake 
scored five hits on the Hot 100 in the last 
year. Jacobson also is riding high after 
the Grammys, where his management 
client Jeff Bhasker was named producer 
of the year. Next up, highly anticipated
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The Survivors
Stephanie LaFera and Kaskade

at ? a and Kaskade photographed by Christopher Patey 
on May4 in Santa Monica.

I don't know how many articles I have to read about 
'Is dance music over?' "says LaFera, who got her 

start-the game more than two decades ago managing 
j DJ-producer Kaskade. "It hasgotten ridiculous."

WorldRadiol
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From left: Alpert, Drew Taggart and Pall photographed 
by Rainer Hosch on April 21 at 

the Absolut Elyx House in Los Angeles.

[The Crossover Kings 
Chainsmokers and Adam Alpert

'Dance music has influenced every single hit of the 
last two or three years," says Alex Pall of 

The Chainsmokers, who have scored a string 
of smash singles with the help of manager Alpert.
"It’stime the award shows realize that and give 

dance the recognition it deserves.”
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!
albums from AlunaGeorge and Snake.
NO 1 RULE OF POWER "Power is a result — it 
should not be an intention."

t . D'l

Craig Kailman, 51
Chairman/CEO, Atlantic Records 
Gina Tucci 33
Head of ABR, Big Beat Records; senior 
director ABR, Atlantic Records

it has been a big 
year for Big 
Beat, the dance- 
dedicated

arner imprint relaui ched by founder 
Kailman in 2010. Managed by Tucci, the 
label recently celebrated "Hey Mama,"

avid Guetta's biggest hit to date; more 
han 790 million streams for Galantis'

Pharmacy; and Jack U's Grammy­
winning debut. Despite Kaliman's 
broader responsibilities at Atlantic, Tucci 
says her team is "in his office several 
times a day, playing music and bouncing 
ideas. We can tell by his face if it's a go." 
LAST TIME I DANCED MY BUTTOFFTUCCI: 

"At the We Are Family Foundation 
benefit in April, to Nile Rodgers and 
Chic jahnming with Bono

Kramer spent eight years 
with SiriusXM before 
packing off to Spotify in 
April 2015. During the past

year, Kramer says he "dove headfirst into 
making sure electronic was properly 
represented on Spotify," growing the 
platform's dance footprint to more than 
14 million followers on dozens of key 
playlists. He has turned ElectroNOW, his 
flagship playlist, into a fledgling event 
brand, booking Deadmau5and Kaskade 
for a Miami Music Week party.
BIGGEST MISCONCEPTION ABOUT DANCE 

"That it's a fad. House has been around a 
lot longer than that three letter acronym.

Alexander Ljung, 34
Founder/CEC, SoundCloàd
Eric Wahlforss, 36
Founder/chief tecl । n jlogv officer
SoundCloud

Austin Kramer, 3 ff F j

Global head of elect1 o'tfc music and 
culture, Spotify

Luting and 
Wahlforss have 
continued to 
cha]lenge the 

status quo of streaming, culminating in 
the March launch of SoundCloud Goa, 
subscription service that allows ad-free 
access to 125 million tracks — including 
unsigned and derivative works — for 
$9.99 a month. "It’s aligning the whole 

■

md ustry abound thi> view that DJ'ing
and remixing are a key part of music 
and monetization," says Wahlforss.
That's somethn g that is now being 

embraced as opposed to iscouraged."

SX 1 JJ, BBC Radio]
PeteTong, 57
DJ, BBC Rad o l;founder, FFRR 
Records, International Music Summit 
WME’s dance division

Meet Britain's 
top dance 
tastemakersj 
Tong hás moved 

from DJ to mogul during his 25-year 
career,and his BBC Radio 1 cohort Mac 
is blazing trails of her own. Tong's BBC 
show Essential Mix is nearing its 750th 

isode, his FFRR label has earned star 
makin cred (Disciples, Matoma), his All 
Gone events brand hosts festival stages 
around the world and his International 
Music Summit con erence is growing 
he manages these projects from his 
desk as co-founder of William Morris 
Endeavor's dance division. Meanwhile, 
the heav ly touring Mac has her own 
festival: The s cond Lost& Found took 
place m Mr ay in Malta, where she 
headlined alongside Disclosure.

siSS
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Around The World In A Rave: 4 Far-Flung Festivals
Whether the site is Coachella or Cambodia, destination dance parties are a modern day pilgrimage for music’s die-hards
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Fusion Festival
Lärz. Germany (June 29-July 3)

Magnetic Fields
Jaipur, India (Dec. 9-11)

Les Dunes Electroniques
Ont Jemal, Tunisia (fall 2016)

Wandet fruit Festival 
Pattaya, Thailand (Dec. 15-18)

TH

*4

WHAT IT IS Ever wanted to rave on 
Tatoome? The Star Wars set where they 
shot Luke Skywalker's home planet is not 
only still standing, it hosts a dance festival 
featuring a range of localand international 
talent — despite Tunisia's recent political 
upheaval and violence

WHAT IT IS Hidden in the endless rice 
fields a half hour outside Bangkok, this eco­
friendly festival attracts a glamorous expat 
crowd with global artists like Rhye and The 
Lucent Dossier Experience, and food options 
sourced from anon-site organic farm

WHAT IT IS Often referred to as the 
"German Burning Man,” this five-day music, 
arts and counterculture festival draws tens 
of thousands to see its taste-making lineup, 
announced on-site. The event's home a 
former Soviet military airfield, operates year­
round as an anti-capitalist commune

^5

» 

»Si.
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WHAT IT IS Entering its third year at 
Jaipur's magnificent Alsisar Mahal royal 
palace, thiswhimsical festival's highlights 
include a tea party by the palace pool, 
stargazing sessions on the rooftop and a 
treasure hunt. The iineupcenters on one- 
off collaborations, like the groundbreaking 
Indian and Pakistani joint showcase in 2015.

I SR

ON THE WAY A night in electronic music 
mecca Berlin is just atwo-hour drive away 
Pregame by keeping things classic at 
the legendary Bergham.or mix it up with 
industrial club newcomer ://about blank.

ON THE WAY You II probably be flying Into 
Tunis, so you’d be remiss not to explore 
the rums of Carthage, a UNESCO World 
Heritage site located less than 10 miles 
north of the capital city.

ON THE WAY Fly into Del hi and road trip 
through "The Pink City" of Jaipur to the 
deserts of Jaisalmer, the holy lake of Pushkar 
and back through Agra to see the Taj Mahal

ON THE WAY Get some calm before the 
storm with a visit to The Sanctuary of 
Truth just outside Pattaya, a jaw-drop ping 
all-wooden temple filled with Intricate 
Hindu and Buddhist carved motifs.

Mi “5 =

PRO TIP Along with your personalized 
ticket (organizers are cracking down on 
scalpers), you'll need a tent for camping 
and anopen mind: Clothing is optional!

PROTIPCome prepared for some light 
cosplay with fellow sci-fi nerds: Dust off 
your Darth Vader mask and unsheathe 
your lightsaber.

PRO TIP For those disinclined to rough it, 
lodging is available in the luxurious palace 
itself or in a cluster of nomadic Bedouin 
tents with its own Desert Oasis Disco.

PRO TIP Toast atone of the festival's hidden 
gems: world-famous mixologist Shingo 
Gokan's secret drink shack, where offbeat 
cocktails feature locally sourced ingredients.

-MATT MEDVEDand ALLIE SILVER

S8“
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look easy. One of dance's savviest

3

Helping The Chainsmokers 
overcome the novelty stigma 
of breakout hit "#Selfie" was 
a tall task, but Alpert made it

Kusatsu and McInnes had a superlative 
year. The duo extr|cated themselves from 
Robert Sillerman's bankrupt company 
and independently released Major 
Lazer's smash "Lean On," which reached

managers doubles as an expert A&R rep No. 6 on the Hot 100. They also helped 
overseeing The Chainsmokers' follow-up Major Lazer become the first major U S.

Patrick Moxey, 49
President/CEO, Ultra Music
David Waxman, 45
GM/semor vp/president of A6R
Ultra Records

When Moxey 
and Waxman 
began working 
toe 

2000, Ultra was still an md 
2016 superstar Kygo was just 9 years 
old. Th s past year, the Norwegian DJ- 
produ: er (v^ho is signed to Ultra parent 
company -ony) had the year's best sales 
week on the Top Dance/Electronic 
Albums chart, and Ultra had its iggest 
international hit with Felix Jaeinn s remix 
of OMI's "Cheerleader," which Billboard 
named 2015's Song of the Summer. 
DESERT ISLAND DISC Moxey: Kraftwerk's 
~rans-Europe Express

top 10s "Roses" and "Don't Let Me 
Down." It was Alpert's idea to have rising 
teen pop star Daya, who landed her own 
top 20 hit "Hideaway" in 2015, sing on
the latter. Alpert's smarts come as no 
surprise to Sony Music boss Doug 
Morris, who signed a management/label 
joint venture with him, Disruptor, in 2014. 
advice for newbies "Put out content 
consistently. If a consumer isn't listening 
to you, they're listening to someone else."

Scooter Braun 34
Founder, SB Projects
Michael George, 27
Artist manager, SB Projects

Braun's creative 
alliance with 
Jack U 
reinvigorated 

the career of client Justin Bieber, who
won his first Grammy for "Where Are U 
Now" and topped the charts with the 
Skrillex-produced "Sorry." Under 
George's guidance, Martin Garrix has 

been working with Bieber and Ed 
Sheeran and became the youngest DJ to 
close out the Ultra Music Festival. Fellow 
clients Steve Angello and The Knocks 
released albums this past year as well. 
ADVICE FOR NEWBIES Braun- "Make g 
music first"

Mark Gillespie, 35; Dean Wilson, 46 
Go-founders, Three Six Zero Group

On Gillespie arid 
Wilson's watch,

■W K longtime client
Calvin Harris 

became Coachella's first-ever DJ 
headlinerand reunited with Rihanna for 
new hit This Is What You Came For." 
Another star th^handle, Deadmau5, 
struck partnerships with Ultra Worldwide 
and live- treaming platform Twitch. Their 
Three Six Zero firm has expanded beyond 
its dance roots, adding^cts like Frank 
Ocean, Korn and Jessie Ware and 
partnering with Roc Nation to bolst rjts 
film, TV and digital footprints.

Kevin Kusatsu, 3&; Andrew McInnes, 32 
Co-founders,TMWRK; producers, Mad 
Decent Block Party, Fools Gold Day Off 

Despite the 
implosion of 
former parent

Adam Alpert, 36
CEO, Disruptor Managemen£/Records, 
Selector Songs

act to play Cuba since relations thawed, 
co-managed Jack U and added 
Cashmere Cat and What So Not to a 
roster that already features Diplo, Dillon 
Francis and ILoveMakonnen.
NÔ.ÎRÛLEQFj>ow^RMcln es: fNever-say 
more than you have to."

Stephanie LaFera, 36
CEG/owner, Little Empire Music

The Atlanta native began 
managing bands in high 
school before entering the 
rave scene during college, 

handing out fliers and road-tripping to 
New Orleans for James "Disco Donnie" 
Estopinal Jr.'s storied bashes. She has 
steered Kaskade's career for 20 years, and 
2015 and 2016 arguably have been his 
biggest yet: He headlined Coachella and 
Lollapalooza, and his 2015 stand at San
Francisco's Pier 70 was Boxscore's top 
dance/electronic gig, grossing 
$1,244,473 and drawing 20,071 fans. 
Meanwhile, LaFera's other star client,

.
Galantis, ruled Top Electromc/Dance 
Albums with sophomore set Pharmacy.
life lesson "Don’t freak out."

Ash Pournouri,34
Founder, At Night Management, 
Connected Arti ts, PRMO Music/ 
Publishing

Despite Pournoun's star 
client Avicii announcing his 
retirement from touring at 
age 26, it was still a big year 

for the charismatic manager and 
entrepreneur: He added Axwell + 
Ingrosso to his roster; his PRMD label 
logged its first international hit with 
Deorro's "Five More Hours"; and he 
partnered with Spotify CEO Daniel Ek 
to establish Symposium Stockholm, a 
conference exploring creativity, 
technology and music
LIFE LESSON "Everything happens for a 
reason — but sometimes the reason is

I ye u’re stupid and make bad decisions."

Myles Shear, 23
Founder„Golden Hare Group

Shear helped propel his 
clients Kygo and Thomas 
Jack - two unknowns in 
2014 — to Justin Bieber- 

approved crossover stardom, along with 
the tropical house genre they 
popularized. His stewardship over Kygo 
paid off in particular: The producer sold 
out Brooklyn's Barclays Center and saw 
all those SoundCloud and Spotify 
streams pay off for debut LP Cloud Nine, 
which had the top sales week for a 
dance album so far in 2016.
ADVICE FOR NEWBIES "Seek advice but go 
with your gut. Only you know the answer."

Tim Smith, 41
Founder, Blood Company

ir

FUTURE BASS 
This nebulous, 

decade-old descriptor,
sometimes described as 

"happy trap,” is synth­
heavy and uptempo 

with a huge emphasis 
(unsurprisingly) on 

the low end.

background overseeing 
metal and hardcore bands 

(including longtime client Skri I lex's old 
group From First to Last), Smith speaks 
the language ofthe musical eclectics he 
manages. Jack U won two Grammys for 
its self-titled debut album, while 
Sknllex's six contributions to Justin 
Bieber's Purpose helped the singer 
rediscover radio success and find new 
artistic credibility. Smith also oversaw 
high-profile album rollouts for clients 
Zedd and Boys Noize.
no. i rule of power "Don't be evil."

With a "good people, good 
■ vibes" motto and a

Reporting by Megan Buerger, Jemayel 
Khawaja, Kerri Mason, Michaelangelo 
Matos and Matt Medved.
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EDMs Sickest Drop:
Siller man And he SFX Fiasco

In his first interview since the dance-music giant filed for bankruptcy in February, the former CEO says 
of the casualties, “I don’t begrudge them their anger,” and claims “there are no easy answers” to 

explain how a venture once valued at $1 billion is now trading at just over 1 cent per share By Robert Levine

On Jan. 9, 2012 the veteran dance-festival 
promoter James “Disco Donnie” Estopinal Jr. 
walked into Robert F.X. Sillerman’s midtown 
Manhattan office to discuss the dance music 
business and walked out part of a venture that 
would change it immeasurably. A serial media­
industry entrepreneur, Sillerman was best-known 
at the time for buying up concert promoters under 
the rubric of SFX Entertainment and in 2000, 
selling them to the radio giant Clear Channel — 
since rebranded as iHeartMedia — in a deal worth 
$4.4 billion. His latest venture wasn’t that much 
different. Sillerman told Estopinal he planned 
to round up festivals and businesses focused 
on EDM (blanket shorthand for “electronic 
dance music”). Estopinal agreed to sell Disco 
Donnie Presents and become part of Sillerman’s 
new company, as well as to help identify 

and approach other potential acquisitions.
With musical tastes that run to Bob Dylan 

and Paul Simon the bald and gangly Sillerman, 
then 63, struck Estopinal as an unlikely figure 
to invest in dance music. But the promoter also 
quickly grasped that his new collaborator, who 
made Forbes’ 400 list in 2005 with a net worth 
of $975 million, wasn’t like most media moguls. 
Before Estopinal left, Sillerman offered his hand, 
saying, “You have to shake this hand because I 
masturbate with that one.” Estopinal also was 
impressed with his new partner’s ambition. 
“I asked how much we’d have to spend on 
acquisitions,” he remembers. “He said, A billion 
dollars.’ I said, ‘When do I start?’ And he said, ‘As 
soon as you walk out the door.’ ”

Sillerman revived the SFX Entertainment 
name — a scramble of three of his initials — for 

his new venture, and during the next 18 months 
acquired or agreed to acquire eight companies at 
an aggregate cost of approximately $350 million 
in cash and stock, including the online EDM 
download store Beatport (for $58.6 million) and 
Dutch festival promoter ID&T ($130 million), 
which produces Tomorrowland, one of the 
foremost EDM festivals in the world. SFX later 
acquired more promoters, as well as ticketing 
startups Paylogic and Flavorus and the digital 
marketing company Fame House, creating a 
vertically integrated EDM giant that it began 
preparing for an initial public offering. According 
to its 2013 prospectus, SFX’s international 
portfolio of companies generated $242 million in 
revenue in 2012, with losses of $49 million. On 
Oct. 9,2013, when SFX version 2.0 went public, it 
had a market value of more than $1 billion.
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Then came the sickest drop in the history of 
dance music: During the past two-and-a-half 
years, SFX’s stock price fell from $13 to just over 
1 cent a share, or an approximate valuation of 
$1.24 million. In February, the company filed 
for Chapter 11 bankruptcy and Sillerman, who 
at various times owned between a third and 
40 percent of the business, stepped down as 
CEO. (He remains chairman of its board.)

All of SFX’s festivals save TomorrowWorld and 
Stereosonic will take place as scheduled, and a 
U.S. bankruptcy judge has created a $15 million 
“artist carve-out” to ensure performers don’t 
get stiffed. But it remains to be seen what kind 
of company will emerge from the wreckage — 
and who will run it. (Mike Katzenstein of FTI
Consulting is serving as SFX’s chief restructuring 
officer and interim CEO.) SFX laid off 36 
employees in April; a month later, Beatport let go 
of more than 40, about half its staff, and cut all 
operations except its core digital download store.

Sillerman may no longer be running SFX, but 
he’s convinced the company will reboot. “There’s 
no question,” he says by phone from the SFX 
office he will eventually vacate, “that four years 
later, this is a sustainable genre.”

Albeit an unsteady one. After five years of 
explosive growth and climbing DJ fees, there’s 
a growing industry debate over whether the 
EDM bubble has burst. At least seven festivals 
— including two produced by SFX — have been 
canceled for 2016, and though Ben Turner, a 
founder of the 8-year-old International Music 
Summit EDM conference, contends the industry 
is evolving, not collapsing, he predicts “a big 
implosion” of mid-tier DJ fees in Las Vegas.

It’s hard to say whether this contraction played 
a role in SFX’s nosedive but it’s clear Sillerman 
helped inflate the EDM economy by growing 
too fast and paying too much for the companies 
he acquired and the DJs he employed. “That’s 
Sillerman’s MO,” says a former SFX employee. 
“Make everyone an offer they can’t refuse.”

“It’s easy to say that in hindsight,” says 
Sillerman when asked if he overpaid. “We bought 
companies based on what we anticipated — 
that we could bring in incremental sources of 
revenue.” Without a serious strategy to leverage 
SFX’s scale in a significant way, however, the 
company wasn’t worth more than the sum of its 
parts. “They thought they had a plan to make 
one plus one equal three,” says the former SFX 
employee. “But there was never a point at which 
the company was functional.”

Sillerman says “there are no easy answers” 
to explain SFX’s collapse, but he admits he 
made mistakes, such as underestimating the 
importance of individual events and promoters 
as opposed to performers. He knows some 
promoters are angry, and “I don’t begrudge them 
their disappointment and anger because I’m 
disappointed and angry, too,” he says.

He is rarely so serious: Sillerman drops more

“You have to shake 
this hand because 
T masturbate with 

that one." Silkrman 
told Estopinal 
when thev met.

The crowd at the Tomorrowland festival, 
held in Belgium in July 2013.

f-bombs than Entourage’s Ari Gold and revels in a 
frat-boy sense of humor rare in 68-year-old chief 
executives. (Asked to confirm the comment he 
made before shaking Estopinal’s hand, Sillerman 
replies that, in fact, he masturbates with both 
hands.) He speaks in a raspy voice, the result of 
a 2001 struggle with tongue cancer, and he takes 
nutrition through a feeding tube because he lost 
the ability to swallow. Now, he says, he feels fine, 
although given the ill will that SFX’s bankruptcy 
has generated, he adds, “Maybe it would be 
easier iff said, ‘I feel terrible. Woe is me.’ ”

Just four years earlier, Sillerman looked 
unassailable. He grew up in Riverdale, in the 
Bronx — his father was in the radio business — 
and made his first fortune buying and selling 
radio stations beginning in the ’80s. He then 

turned $2.5 billion spent acquiring regional 
concert promoters and merging them into a 
national live-events company — the first SFX 
— into $4.4 billion when he sold it to Clear 
Channel. (In 2005, Clear Channel spun off that 
division which has since become concert-biz 
behemoth Live Nation.) “He gambled big and 
he won,” says Dennis Arfa, Billy Joel’s longtime 
agent, who worked with Sillerman at the time. 
“He was a game-changer.”

The deal made Sillerman seriously wealthy. He 
and his wife, Laura, live in a five-story townhouse 
on New York’s Upper East Side that they bought 
from HBO CEO Richard Plepler and own 
property in Southampton with a three-hole golf 
course. He also found success on Broadway when 
he invested in and executive-produced his friend 
Mel Brooks’ smash musical adaptation of his 
1968 film comedy, The Producers. Other Sillerman 
ventures haven’t fared as well, however. His effort 
to build an upscale golf resort in Anguilla failed, 
and CKX, a company he founded in 2005 that 
bought American Idol producer 19 Entertainment 
and the licensing and merchandising rights to 
Elvis Presley’s likeness, among other assets, was 
sold for half its onetime value. Even the first SFX 
wasn’t nearly as solid as it looked: Two years after
Clear Channel bought SFX, it wrote down 75 
percent of its value.

“I don’t know what happened after we sold it to 
them,” says Sillerman. “We were on a rocket ride, 
and they changed a bunch of things.”

Or, perhaps, it’s easier to assemble an empire 
than it is to run one.

How fast did SFX move? Estopinal says that 
following his meeting with Sillerman in January 
2012, he flew home to New Orleans where 
that night, he ran into AJ. Niland and Bennett 
Drago, the co-founders of festival producer Huka 
Entertainment. Niland remembers Estopinal 
convinced him to fly to New York that weekend 
for an important meeting - - he wouldn’t say with 
whom. “ We walk in,” recalls Niland “and Bob is 
wearing a T-shirt that says ‘F— You, You F- ing 
F— and a hat that you’d get at a souveni r shop 
that made it look like he had spiky blond hair.”

By the end of 2012, says Niland, Sillerman 
and his new partners had identified more than a 
dozen companies he wanted to buy and signed 
contracts with at least some of them.

In January 2013, Sillerman sent an email to the 
founders of the companies SFX was acquiring, 
inviting them to New York in March for a party 
where they would get their checks and, the next 
day, attend a strategy meeting. In February, the 
party was postponed for a few weeks — then 
delayed again. Around this time, Niland had a 
disagreement with SFX executives, and he and 
his partners extricated themselves from their deal 
to sell Huka. In retrospect, says Niland, it was one 
of the best decisions he ever made.

Before Sillerman, dance music wasn’t thought 
of as big business. Promoters had deep roots in
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Aug. 5,2014
SFX announces a 

sponsorship deal with 
MasterCard, which 
boosts the price of 
shares from $6.87 
to $7 15 dur ng the 
course of two days.

Aug 10,2015 
The stock hits a 
new low of $2.36 

as second-quarter 
earnings show 

growth in revenue 
and net loss. The 
!atter:$48 million

March 27 2014 
After a photo of 

Sillerman fl pping 
the bird goes viral, 

analysts question the 
SFX CEO, and the 

stock falls more than 
10 percent to $6.81

Oct 15,2015 
Sillerman submits 

another proposal to 
take the company 

private, this time for 
$3.25 a share. The 

stock closes at $1.04, 
up from 90 cents.

Feb 25,2015 
With shares trading 
atadisma' $3.70, 

Sillerman proposes to 
take SFX pr vatefor 
$4.75ashare, which 

bumps the stock 
price to $4 79

Oct 9 2013 
SFX Enterta nment 
(SFXE) goes public 

at$13ashare,giving 
t a market value of 
$1.05 billion.The 
company ends the 

trading dayat$8 58

Feb 1.2016
SFX files for 

bankruptcy after 
mak ng a deai wth 

bondholders to 
cancel $300 million 

in debt. Its share price 
falls to 7 cents. RL

DanCmff With Dis<istf?r AtmeiineofthedeclineofEDMttanSFX,wh,chwentpubliCln2013at$13 
a share and ’anded in bankruptcy court less than two-and-a-haif years later

local scenes, and large festivals grew organically 
out of small ones. That changed when SFX started 
paying top dollar for promoters — sometimes 
significantly more than industry-standard 
valuations — usually in a combination of cash and 
equity. When SFX began bidding to buy festivals, 
so did Live Nation, driving up prices. And as 
festivals competed for top DJ talent, booking fees 
rose — especially when Las Vegas clubs upped 
the ante. “DJ prices were out of control,” says 
promoter John Dimatteo, who runs the Electric 
Adventure festival in Atlantic City, N.J.

In 2013, the future looked promising for EDM 
and SFX. That December, two months after going 
public, the company announced a sponsorship 
deal with Anheuser-Busch estimated to be worth 
$25 million for the coming year. Deals with 
T-Mobile and MasterCard followed, proving 
Sillerman right that big brands would pay SFX to 
help reach young consumers. Eager to generate 
growth, SFX had its promoters start new festivals, 
but former staffers say SFX didn’t do enough to 
coordinate the operations of its promoters — that 
it ran less like an EDM empire than a series of 
festival fiefdoms. “He created this very large 
organization that was based in New York, but the 
heads of its businesses were all over the world — 
Amsterdam, Belgium, Germany, Australia — and 
they never were made to fall into line for any 
centralization,” says the former SFX employee. 
“He couldn’t convince anyone to do anything.”

Wall Street wasn’t exactly enthralled either. 
A few days before a March 2014 earnings 
call, images of Sillerman flipping the bird and 
grabbing his crotch as he deplaned from a pri­
vate jet to attend Miami’s Ultra Music Festival 
went viral, and during the teleconference a 
Deutsche Bank analyst asked Sillerman if he 
wanted to explain his actions. “We understand 
that you’re something of a nontraditional CEO,” 
said the analyst. “We’re just trying to make sure 
you’re still sane.” Sillerman said his perfor­
mance was an inside joke, but after the call, 
SFX’s share price dropped more than 10 percent.

Culture clashes were the least of SFX’s

A lone festivalgoer took a breather amid the crowds at 
Tomorrowland 2015 in Belgium.

problems. The growth Sillerman expected never 
materialized, and by the end of 2014 SFX’s stock 
had fallen to $3.29 a share. He invested more 
capital — initially by purchasing stock. SFX came 
under pressure to generate revenue and show 
results to Wall Street, and in March 2015, the 
EDM download store Beatport launched a free 
streaming service, even though it didn’t have 
licensing deals for the dance music that the 
major labels distributed. Despite sponsorship 
from T-Mobile, the service never took off and 
eventually added to SFX’s losses.

A month later, ID&T head Duncan Stutterheim 
stepped down. “That was a big sign things 
were going bad,” says an employee of an SFX 
promoter. He wasn’t the only one. As SFX stock 
declined, the company lost key staffers, including 
Mike Bindra and Laura De Palma, who founded 
Made Event, producer of the successful Electric 
Zoo festival. Since few of those companies owned 
physical assets like permanent concert venues, 
those founders and their connections were a large 
part of what SFX had acquired.

By then, Sillerman was trying to take SFX 
private. In May 2014, he agreed to pay $5.25 a 

share for outstanding stock, which put pressure 
on short sellers — of which there were many 
— and stalled a further slide. “I identified the 
mistakes we made, and thought I had a fix for 
them,” says Sillerman. When he withdrew the 
offer in August, investors speculated he couldn’t 
arrange financing. In fact, “it was because 
the performance of the company continued 
to decline,” he says. After he unsuccessfully 
attempted to take the company private for a 
second time in the fall, SFX filed for bankruptcy 
on Feb. 1. Sillerman says he is “disappointed” 
by the outcome. “There were great people we 
worked with and people w7ho lost money, and I 
don’t like that,” he says.

As the 2016 festival season begins, SFX 
has shrunk from 650 employees at its peak to 
approximately 500, while holding the equivalent 
of an EDM yard sale. In April, it agreed to 
auction off three companies that it owned. On 
May 27, Universal Music Group announced that 
it had acquired Fame House in a deal worth 
$1.4 million; on June 7, SFX revealed that Vivendi 
was the high bidder at $4 million for Flavorus.

An auction for Beatport was scheduled, then 
suspended. Instead, on May 10, the company 
was stripped to its core. “They had already cut 
all of the fat, so they went all the way into bone, 
says a former Beatport employee.

Estopinal is still running his festivals, as are 
other promoters SFX bought, with considerable 
independence but also some uncertainty. “Some 
of them are trying to buy their companies back,” 
says the former SFX employee. “No one wants to 
be part of anything called ‘SFX’ anymore.”

Sillerman whose attitude toward doubters 
might be best summarized by those 2014 photos 
of him flipping the bird, is now running DraftDay 
Fantasy Sports, and says he’s working on a startup 
(which he won’t discuss) while watching SFX’s 
progress. “When the company emerges from 
bankruptcy, it will be a robust and successful 
enterprise,” he says. “But it will be different.” The 
dance music business won’t be the same either. ©
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Backstage Pass /
Music Publishing's Synchronization Success

atto?1 Portraying Nat Turner's 
1831 slave uprising, 
The Birth of a Nation is 
promoted by a preview 
featuring "Strange Fruit." 
The iconic song was first 
recorded by Holiday (inset 
center) and written by 
Meeropol (top), with a 
1965 version by Simone 
(bottom) used in the trailer.

‘The Importance 
Of The Song 
Is Not Lost On 
Us’The rare use 
of ‘Strange Fruit’ 
previews The 
Birth of a Nation 
— as 10 vital 
synchs drive 
music publishing 
revenue

BY MELINDA NEWMAN 
and THOM DUFFY

THE SONG IS ONE OF THE MOST HAUNTING Music publishers don’t reveal terms of
in American history. “Strange Fruit,” recorded 
in 1939 by Billie Holiday, was written by New 
York poet-activist Abel Meeropol after seeing a 
photograph of a 1930 lynching — “black body 
swinging in the Southern breeze,” he wrote.

“Strange Fruit,” which Time named as the song 
of the century in 1999, now is heard 
in the preview promoting the October 
release of the slave-revolt movie 
The Birth cfa Nation, distributed by

Feinberg pox Searchlight Pictures. It is a rare 
example of a synchronization license for use of 
the song, says Miles Feinberg, executive vp at 
Music Sales Corp., which owns rights to the work.

“The importance of the song is certainly not 
lost on us,” says Feinberg, “it contributed to 
the civil rights movement, so we’ve been very 
protective of it.”

Feinberg reports that licensing requests for 
"Strange Fruit” have increased in recent years. 
His theory? “The song captures an anger and 
feeling of injustice that’s appearing in American 
culture right now,” he says. But Music Sales Corp. 

turns down most requests, he adds, saying that 
few match the prestige of the time.

One opportunity, however, that captured the 
song’s spirit arose after director-actor Nate Parker 
premiered The Birth cfa Nation at the Sundance 
Film Festival in January. Music supervisor Maura 
Duval Griffin solicited songs for its trailer, seeking 
music that was “dark and menacing, but with 
elevated lyrics about race struggles and history.” 
She referenced Kanye West’s 2013 track “Blood 
on the Leaves,” which itself had sampled Nina
Simone’s 1965 version of “Strange Fruit.”

In fact, West’s request to license “Strange 
Fruit” was one of the few times that Music 
Sales Corp, approved sampling of the song. The 
publisher suggested use of Simone’s version 
for the film preview as well, since it is “a little 
bit darker and more menacing” than Holiday’s 
original, says Feinberg.

With few suitable licensing opportunities 
available for “Strange Fruit,” the song “is not a 
big money earner,” says Feinberg. “But it is an 
incredible one to have in your catalog.”

More often, synch deals — the use of music 
in films and TV, as well as advertising and 
video games — drive significant revenue. 
The licensing of “Strange Fruit” is just one of 
the most notable recent examples of synch 
licensing, which is now a $202.9 million 
business in the United States, according to 2015 
figures from global music trade organization 
IFPI. And the United States accounts for 
57 percent of the $355 million generated by 
synch deals worldwide. 

individual deals and synch fees can vary widely, 
based on factors including the popularity of 
the song, the medium in which the music 
will appear, the duration of the piece and the 
geographic scope of the deal. A copyright used in 
a trailer may earn $30,000 to $100,000, while 
an ad typically may earn $50,000 to $500,000.

Below, songwriters and music publishers 
highlight for Billboard 10 of the newest, buzziest 
synch deals in U.S. and international markets.

Warren

‘I Was Here’Goes Everywhere
Written by Oscar and Grammy Award 
winner Diane Warren, "I Was Here" 
makes a key appearance in the new 
Susan Sarandon film The Meddler 

(Sony Pictures Classics) that opened in April. But 
the song, about leaving a personal legacy and in 
part inspired by the events of 9/11, has been 
licensed widely since Beyonce recorded it in 2011 
for her album 4 (Beyonce's video of the track was 
filmed at the United Nations in New York in 
honor of World Humanitarian Day ) The song,
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ANikead paid 
tribute to Los 
Angeles Laker 
Bryant with 
a remake of "I've 
Been Loving You 
Too Long"from 
Redding (inset).

published by Warren's own Realsongs, also was 
heard during the 2011 FIFA Women's World Cup 
Final, in a Ron Howard directed PSA for the 
Boys & Girls Clubs of America and on an album 
to benefit victims of the 2013 typhoon in the 
Philippines, among other placements "It is one of 
the best songs I have ever written," says Warren, 
quoting her lyrics, "and hopefully will be 
'something to remember, so they won't forget, I 
was here, I lived, I loved, I was here "

Fragrance With ‘Power’
Paco Rabannes ongoing use of 
Kanye West's "Power" in spots for its 
Invictus fragrance is one reason the 
superstar rapper increasingly is 

focused on synch opportunities for both his 
catalog and current hits, according to Brian 
Monaco, executive vp/worldwide head of 
advertising, film and TV at Sony/ATV Music 
Publishing One advertisement in the Invictus 
series has earned 15 million views on Facebook 
since it debuted in 2013. The partnership, says 
Monaco, "is a perfect fit between a real 
powerhouse in music and fashion and one of the 
worlds most iconic and luxury brands"

A Soulful Farewel Debuting on the evening 
of Kobe Bryant's final game for the Los Angeles 
Lakers on April 13, a Nike ad opens with its 
iconic swoosh on the leaping shoe of the 
controversial player and a crowd chanting "Kobe 
sucks!" The spot features cameos by NBA 
rival Paul Pierce, Lakers president Jeanie Buss 

and former Lakers coach Phil Jackson — each 
affectionately and hilariously singing good 
riddance to Bryant. Titled "The Conductor," the ad 
features a rewrite of the Otis Redding classic "I've 
Been Loving You Too Long," licensed by Universal 
Music Publishing Group, which reports 6 6 million 
views of the spot. "The song is a deep cut in the 
Otis Redding catalog that connects people to the 
feeling of loving and letting go," says Suzanne 
Moss, vp creative licensing at UMPG "We are 
constantly mining our song catalogs to generate 
new interest [in] hidden gems."

Bullying Hurts Dance artist Mika, who has 
credits as a songwriter for Madonna, among 
others, collaborated with Reservoir Music writer 
producer team The Nexus (David Sneddon and 
James Bauer Mein) for the track "Hurts" on 
his 2015 album, No Place in Heaven. The song 

then took on a second life after Mika 
saw the film Un Bacio [A Kiss) from 
Italian director Ivan Cotroneo with a 
depiction of teenage bullying, a theme 
of the song He and Cotroneo teamed 
up on a video of a remix of "Hurts" 
that has been viewed 1 2 million times 
on YouTube. The song then was added 
to the trailer and credits of the movie 
before its release in Italy in February

Drive The Jewels Just a sample
of the pounding, distorted beat in

Blockbuster Night, Pt 1" from rap duo Run the 
Jewels was all Audi wanted to use to showcase 
its Quattro model in ads shown worldwide The 
song, published by Royalty Network, was pitched 
to Audi in Germany by its subpubhsher, Imagem 
Music. "It was a perfect example of how two 
active publishers could work together," says

MILLION
Value of U.S. 

synch revenue in 
2015,according 

to IFPI.

Royalty Network president Frank 
Liwall. "Initially the placement was 
for a regional spot but was expanded 
to the world after [Audi] realized how 
well the song and brand matched."

‘Pirates’ On Campus 
For music to accompany 
a spring 2016 fashion 
video for Swedish retailer

Beckham H&M featured David 
Beckham (which has notched more than 
3 6 million YouTube views), ad agency Ohlogy 
reached deep into the catalog of Warner/ 
Chappell Music to find "Pirates," a little known 
work composed by Max Steiner for the 
soundtrack to the 1944 film The Adventures of 
Mark Twain But missing was the sheet music, 
which was needed to rerecord the instrumental 
piece A two week search led to its discovery in a 
library at the University of Southern California 
The Warner Bros Archive at USC, created in 
1977, contains scores and other records for the 
studio dating back to 1918 

The Hills Are Still Alive Another vintage
soundtrack, albeit far better known, has been

revived to accompany ads for Toyota by the 
advertising agency Dentsu Japan through a deal 
with Imagem Music, which represents the works 
of Richard Rogers and Oscar Hammerstein II 
"The story and impact of The Sound of Music is 
so familiar around the world that Toyota built a 
whole campaign around the story," says Imagem 
Music president Jason Jordan. "The ad was 
shot in Salzburg, Austria" — the original setting 
for the story — "and 
features references to 
key characters in the 
musical," including 
Maria von Trapp 
portrayed by Julie 
Andrews.

Vive Le Weezer Weezer's song "Island in the 
Sun" only reached No. 57 on Billboard's Hot 
Digital Songs chart in 2008 But Wixen Music 
is extending a multiyear deal for the track's use 
by La Banque Postale in France, a subsidiary of 
the French national postal system, in a campaign 
created by M&C Saatchi Gad with subpubhsher 
Strictly Confidential France. "Becoming a brand 
identity song has resulted in fees paid in excess of 
seven figures," says Wixen president/CEO Randall 
Wixen Among other users of the Weezer tune are 
Carnival Cruise Line and Sandals Resorts

Cooper

The Face Of Nikon Radical Face, 
aka the Florida raised indie artist Ben 
Cooper, debuted at No 6 on the 
April 16 Heatseekers Albums chart 
with The Family Tree Presents: The

Leaves. One album track, "Welcome Home," has 
carried Cooper's music around the world in the 
past six years, through its use as the theme of the 
"I Am Nikon" ad campaign, which features low key, 

entrancing sounds set to visually 
spectacular images First released in 
Germany in 2007 on the Radical Face 
album Ghost, "Welcome Home" was 
licensed in 2010 to Nikon by the 
Bicycle Music Company, which is part 
of Concord Bicycle Music. The "I Am 
Nikon" North American campaign is 
due to launch in the near future, while 
Cooper has just staged a sold out tour.

Don’t Worry, Collaborate a song by a 
Norwegian rap duo featuring vocals from a 
Seattle R&B singer that entered the Official U K. 
Singles chart has become a successful synch 
for a Korean automaker, thanks to the efforts 
of a German ad agency and a music publisher 
based in Los Angeles. Madcon s "Don t Worry," 
featuring Ray Dalton, became a modest hit 
in the United Kingdom (hitting No 54 in 
September 2015) and was chosen by German 
ad agency Nitro for a Hyundai campaign that 
aired in nine European markets Brandon 
Schott, director of synchronization and licensing 
for ole, the independent music publisher that 
represents Madcon, calls the deal "a true 
collaborative venture" ©
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Kurt Vile, Wolf Parade, BADBADNOTGOOD, Flying Lotus, 
Amon Tobin, Ninja Tune, Studio One, Clyde Otis Music 
Group, Tru Thoughts, and much more.
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IN THE UNITED STATES BANKRUPTCY COURT
FOR THE DISTRICT OF CONNECTICUT HARTFORD DIVISION

IN RE: §
CURTIS JAMIES JACKSON, III §

DEBTOR.

CHAPTER 11
CASE NO. 15-21233

NOTICE OF DEADLINE FOR FILING PROOFS OF CLAIM
PLEASE TAKE NOTICE that on July 13, 2015 (the “Petition Date”). Curtis 

James Jackson, ill, a/k/a "Fifty Cent” (the “Debtor") filed a voluntary 
petition for relief under Chapter 11 of the Bankruptcy Code with the United 
States Bankruptcy Court for the District of Connecticut at 450 Mam Street, 
Hartford Connecticut 06103.

billboard
Country Update

Sign up for FREE delivery every Monday
www.billboard.com/newsletters

PLEASE TAKE FURTHER NOTICE that any person or entity, including, 
without limitations, each individual, partnership, joint venture, corporation, 
limited liability company, estate, trust and/or governmental unit that was 
not listed on Debtor’s schedules filed on August 3, 2015 and/or February 
24, 2016 or who did not have actual notice of the Debtor’s Chapter 11 
Case prior to November 3, 2015 that asserts a Claim (as defined in the 
Bankruptcy Code) against the Debtor for payment of any indebtedness or 
obligation incurred by the Debtor on or before the Petition Date must file 
with the Bankruptcy Court a Proof of Claim on or before June 23,2016.

Such Claim must include at a minimum (i) the name of the holder of the 
Claim, (n) the amount of the Claim, and (in) the basis of the Claim. FAILURE 
TO TIMELY AND PROPERLY FILE AND SERVE THE CLAIM ON OR BEFORE 
JUNE 23,2016 SHALL RESULT IN THE CLAIM BEING FOREVER BARRED 
AND DISCHARGED. A Proof of Claim form can be obtained at the United 
States Courts website: http://www.uscourts.gov/FormsandFees/Forms/ 
BankruptcyForms.aspx or at any bankruptcy clerk’s office. Completed 
Proofs of Claim should be submitted to the United States Bankruptcy 
Court for the District of Connecticut, Abraham Ribicoff Building, 450 Mam 
Street 7th Floor Hartford CT 06103. Please note all claims must be 
signed and all false claims are subject to criminal penalties under 
federal law.

YOU SHOULD CONSULT WITH AN ATTORNEY IF YOU HAVE ANY 
QUESTIONS REGARDING THIS NOTICE, INCLUDING WHETHER YOU 
SHOULD FILE A CLAIM FOR PAYMENT OF A DEBT.
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DESIIGNER GOO.070EF )AU 39 »

SELENA GOMEZ IHUUSCOPt/IGA 4 7

LUKAS GRAHAM 41 28

THEWEEKND XO/REPueilC NEW

70ŸAEORY/SMIG

27

29

30

28

26 FETTY WAP RGF/3OO/AG 3 69

G-EAZY G EAZY/RVGVBPG/RCA 8 31

ZAYN RCA 1 19

LUKE BRYAN CAPITOL NASHVILLE/UMGN 1 10!

BRYSON TILLER TRAPSOUL/RCA 10 36

DNCE REPUBLIC a 25

PRINCE NPG/WARNER 8ROS. i 9

SIA MONKEY PUZZLE/RCA 5 101

FLUME FUTURE CLASSIC/MOM ♦ POP 34 1
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LAST
WEEK

THIS 
WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

9TAK 
POS.

50 w 0 CALVIN HARRIS FLY EYE/COLUMBIA 9 68

37 37 0 FLO RIDA POE BOV/ATLANTK/AG 11 64

33 39 ® KANYE WEST GOlO-D./ROC-A-FELLA/DEF JAM 3 51

38 42 pi CHRIS STAPLETON MERCURY NASHVILLE/UMGN 2 32

52 39 DISTURBED REPRISE/WARNERBROS. 5 27

12 36
\ 401 KEITH URBAN HIT RED/CAPITOL NASHVILLE/UMGN 8 62

49 [49J G RUTHB COLUMBIA 41 11

NEW G THE MONKEES RHINO 42 1

45
[«j p] DAYA ART BEATZ 42 29

46 48

e

SAM HUNT MCA NASHVtLLE/UMGN 5 99

43 45 [45] JAMES BAY REPUBLIC 37 19

NEW pi THRICE VAGRANT/BMG 46 1

[ólj G KENT JONES EPIDEMIC/WE THE BEST/EPK 47 5

25 50 pi COLE SWINDELL WARNER BROS. NASHVILLE/WMN 10 87

40 51 CARRIE UNDERWOOD 19/ARISTA NASHVILLE/SMN 3 88

^m.1
48 so CHARLIE PUTH artist PARTNERS group/atlantk/ag 10 62

26 62 G CHANCE THE RAPPER CHANCE THE RAPPER 26 3

/ j tefe

** 1
• X i

ft

81 E e EMINEM WEB/SHADY/AFTERMATH/1NTERSCOPE/IGA 11 101

53 54 pj TIM MCGRAW MCGRAW/BIG MACHINE/BMLG 10 80

57 60 pi MAROON 5 Z22/I NT ERSCOPE/IGA 1 101

64 E 55 CHRIS BROWN RCA 1 101

55 58 E ALESSIA CARA EP/DEF JAM 15 41

42 55 JEREMIH MKK SCHULTZ/DEF JAM 30 96

59 58 TV DOLLA SIGN ATLANTIC/AG 36 19

51
i

59 NICK JONAS SAFEHOUSE/lSLAND 11 71

56 64

O

PANIC! AT THE DISCO DCD2/FUELED BY RAMEN/AG 3 32

68 80 METALLICA BLACKENED/WARNER BROS. 22 51

62 70 THELUMINEERS DUALTONE 1 9

76 78 ERIC CHURCH EMI NASHVILLE/UMGN 8 100

94 0© ZAC BROWN BAND JOHNVARVATOSfSOUTHERNGÄOUNÜ'EMljIVIiEPUBUC 1 87

76 MICHAEL JACKSON MJJ/EPIC 25 75

5.
[59J

66 ED SHEERAN ATLANTIC/AG 1 101

E 67 ERIC CLAPTON BUSHBRANCH/SURFDOG 15 7

79 [»j G X AMBASSADORS KIDINAKORNER/ÌNT ERSCOPE/IGA 21 49

REENTRY A KENDRICK LAMAR TOPÖAWG/AFTERMATH/1NTERSCOPE/IGA 1 76

77 E0 COLDPLAY PARLOP HONE/ATLANTIC/AG 4 65

2WB 
AGO

LAST 
WEEK

THIS 
WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

1

PEAK
POS.

WKS 0M 
CHART

75 E□ KATY PERRY CAPITOL 6 101

82
Bi

JASON ALDEAN BROKEN BÜW/BBMG 1 93

70 73 OLD DOMINION RCA NASHVIUE/SMN 29 34

65 75 ZARA LARSSON RECORD COMPANY TEN/EPIC 61 14

60 69 75 ELLIE GOULDING CHERRYTREE/INTERSCOPE/IGA 7 85

61 71 76 JASON DERULO BELUGA HEIGHTS/WARNER BROS. 4 99

84 88 0 ELLE KING RCA 14 45

■ 1
" 1“

à E u

4 '
91 85 © ONE DIRECTION SVCO/COLUMBtA 2 101

72 82 pl J. COLE DREAMVILLE/ROC NATION/COLUMEIA 2 78

89 m] WIZ KHALIFA ROSTRUM/ATlANflC/AG 2 100

NEW O CATFISH AND THE BOTTLEMEN 81 1

NEW [82] LACUNA COIL CENTURY MEDIA 82 1

74 83 urn RACHEL PLATTEN COLUMBIA 12 58

66 77 84 BRUNO MARS ATLANTIC/AG 10 99

VS KENNY CHESNEY BLUE CHAIR/COCUMEIA NASHVILLE/SMN 2 78

85 87 86 DJ SNAKE DJ SNAKE/INTERSCOPE/IGA 38 63

86 90 BEBEREXHA WARNER BROS. 48 21

RE ENTRY MELANIE MARTINEZ ATLANTIC/AG 29 6

69 91 G ONEREPUBLIC MOSLEY/ IN TERSCOPE/tGA 6 56

REENTRY O FALL OUT BOY DCD2/ISLAND 2 87

90 94 MNEK DIGITAL TEDDY/VIRGiN/iNTERSCOPE/IGA 83 10

98 MAREN MORRIS COLUMBIA NASHVILLE/SMN 73 16

SO 93 93 TROYE SIVAN CAPITOL 11 27

RE-ENTRY pi 5 SECONDS OF SUMMER »omwmx 1 58

28 65 95 JENNIFER NETTLES BIG MACHINE/BMLG 28 3

RE-ENTRY © KELSEA BALLERINI BLACK RIVER 52 20

^M^/i

y ” *

- aX ft > ‘fit(j J
18 97 KELLY CLARKSON 19/RCA 5 47

RE-ENTRY © HALSEY ASIRALWERKS 4 36

REENTRY © YO GOTTI COCAINE MU2IK/EPIC 10 23

54 74 io» DEMI LOVATO SAFE HOUS E/ßt AND/HOLLYWOOD 3 71

JT, Catfish 
‘Ride’ 
High
Justin Timberlake pushes 
10-9 on the Billboard
Artist 100, up by 8 percent 
in overall activity. Radio 
airplay accounts for his 
greatest share of chart 
points (32 percent) as 
his single “Can't Stop the 
Feeling!" flies to the top of 
three airplay charts.
"Feeling" rises 2-1 on the 
all-genre Radio Songs chart 
(149 million n audience, up 
12 percent, according to 
Nielsen Music), reaching 
No. 1 in just ’ts fifth week 
and making the speediest 
spr nt to the top since 
Adeles "Hello” (four weeks, 
2015) Among males,

"Feeling" makes the fastest 
trip to No 1 on Radio Songs 
in nearly 25 years, since 
Michael Jackson's "Black 
or White" set the record 
with a three-week climb 
in 1991 (Among all acts, 
Mariah Carey t ed the 
mark with "I'll Be There," 
which also needed just 
three weeks to rule in 1992.) 
"Feeling" concurrently 
climbs 3-1 m ¡ts fifth week 
on both Adult Top 40 and 
Mainstream Top 40 On 
the former chart, the song 
t es "Hello" for the fastest 
flight ever to the summ-t 
On the latter, it completes 
the quickest climb to No 1 
by a ead male since Nelly's

"Over and Over," featuring 
Tim McGraw (four weeks, 
2004)

Meanwhile, Catfish & 
The Bottlemen (above) 
enter the Artist 100 at 
No. 81. The bow is driven 
by new set The Ride, 
which arrives as the Welsh 
a ternative band's first 
top 10 on Top Rock Albums, 
starting at No. 3 with a 
career-best 13,000 sold.

—Gary Trust
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this 
WEU
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1ST CERTIFICATION Title
T/OISTRIBUTING LABEL

PEAK 
POS

'N 
CHART

1 1 l£ DRAKE Views
v..-». Nun UOiEWtNBUC 1 5

HOT 
SHOT 

DEBUt □ DIES
CAPITO

KS BENTLEY Black
NASHVIL LE/UMGN 2 1

4 B BEYONCE Lemonade
PA RKWOe «COLUMBIA 1 6

NEW o FIFTH HARMONY 7/27
SYCOrtPiC 4 1

O 5 BLAKE SHELTON If l*m Honest
WARNER BROS. N ASHVILLE  /WM4 3 2

o 6 ARIANA GRANDE Dangerous Woman 2 2

o 7 RIHANNA A ANTI
WT " • • - • $0C NATION 1 19

NEW o FLUME Skin
. . . i* v • PQP 8 1

O 9
ADELE ▲ 25
Xl/COlUMBIA 1 28

o © TWENTY ONE PILOTS ▲ Biurrytace
FUELED BY RAMENAG 1 55

8 11 MEGHAN TRAINOR Thank You
epic 3 3

NEW © KEVIN gates Murder For Hire II
BSfAD WANERS’ ASSOC lATlON/AG 12 1

13 13 CHRIS STAPLETON ▲ Traveller
‘ . .1 iWCN 1 38

NEW □ THE MONKEES Good Times! 14 1

NEW 0 THRICE To Be Everywhere Is To Be Nowhere 
VAGRASiWG 15 1

12 16 PRl NCE A The very Best Of Prince
■PG/WARNE R BROS JRH NO 1 46

26 □|gg G-EAZY • when it's Dark Out
j frlVíif BPG/RCA 5 26

16 18 original Broadway cist© Hamilton: An American Musical 
HAMILTON UPTOWN/ATLAATK/AG 11 36

15 19 KEVIN GATES© Isiah
BREADWINNERS ASSOCltUON/ATLARTtC/AG 2 18

o 20 justin bieber A Purpose
: ■ - I ‘ BRAWDEr 1AM 1 29

19 21 KANYE WEST The Life Of Pablo
- - . - iti/ 41 MM 1 9

23 22 BRYSON TILLER A TRAPSOUL
TRAPW.^p * 8 36

18 13 \ KEITH URBAN Ripcord
HIT RED/CAPtTOL HASHVILLE/UUGN 4 4

0 24 THE weeknd A Beauty Behind The Madness 
MyRfPUBttC 1 40

o 1 25 SIA This Is Acting
MONKEY PUZZLE/WCA 4 18

© 26 LUKAS GRAHAM Lukas Graham
warmer bros. 3 9

© 27 THOMAS RHETT Tangled Up
•alom^wkC 6 36

NEW CATFISH AND THE BOTTLEMEN The Ride 28 1

Q 29 ERIC
MM1I

CLAPTON 1 Still Do 6 2

33 30 FUTURE EVOL
aI/FREEBANDZ/EPC 1 17

28 31 cole swiNDELL You Should Be Here
WARNER BROS. RASHVtLLE/WMN 6 4

D 32 CHANCE THE RAPPER Coloring Book
Ch*r££ THE RAPPER 8 3

NEW © LACUNA COIL Delirium
CENTURY MEDIA 33 1

o 34 DISTURBED Immortalized
tn fAWAkFRSAOS. 1 41

o 35 SAM HUNT À Montevallo
.Mui 3 84

36 VARIOUS ARTISTS NOW 58
* • f AyuMf 7 5

37 37 THE LUMINEERS Cleopatra
DUALTO« 1 8

32 38
PRINCE AND THE REVOLUTION <$> Pllpie Rain (SOOtílM(k) 

NPG/WARNER BROS/RHINO 1 106

43 39 MELANIE MARTINEZ Cry Baby
ATLANTIC/AG 6 42

o 40 FETTY WAP A Fetty Wap
RGf/JOftrAG 1 36

39 41 DRAKES FUTURE A what A Time To Be Alive
A M.«ÍYAA$HM0«lE44r • ‘ *• 1 37

40 42 MIKE POSNER At Night. Alone 12 4

46 43 FUTURE© DS2 1 46

35 44 zayn Mind Of Mine
RCA 1 10

© SELENA GOMEZ© Revival
inTERSCOPE/KU 1 34

so 46 drake A if YouYe Reading This It’s Too Late 
YOUNG MOüEVXASH MDNEW PUBLIC 1 69

S3 47 J. COLE A 2014 Forest Hills Drive
OREAMVUE/ROC NATlON/COLUMBIA 1 78

54 48 PANIC! AT THE DISCO Death Of A Bachelor 
a - i r t*1 RAMEN/AG 1 20

© 49 LUKE BRYAN A Kill The Lights
.41 " UN 1 43

S9 50 VARIOUS ARTISTS OWSLA World Wide Broadcast 
cwa 40 14

LAST ™R ARTIST CW IF KAT ION Title *** WKS«
MEI WEEK IMPRINT/DISTRIBUTING LABEL 1 CHART

41 51 TAYLOR SWIFT A 1989
HMhiv. MAtf 1 84

o 52 RUTHB The intro (EP)
COLUMBIA 52 13

NEW © REAL FRIENDS Home Inside My Head
f EARLE SS/COwCORD S3 1

64 $4 FLORIDA My House (EP)
POE BOY/ATLANTIC/AG 14 61

62 55 twenty one pilots © vessel
ruEUDB* RAMEN/AG 21 94

© 56
HALSEY© Badlands
ASTMuWYtoS 2 40

57 57 James bay* Chaos And The Calm 15 63

6S 58 jeremih© Late Nights: The Album
U • - Cif 1AM 42 26

59 drake A Take Care
YOUNG U&EYXaSh UOHEY/RfPUBLIC 1 170

60 BLAKE SHELTON Reloaded: 20 #1 Hits
WARMER BROS. NASHVIL LE/WMN 5 32

61 DNCE 
RE PUBI

Swaay (EP) 46 25

62 JENNIFER NETTLES Playing With Fire
B»G MACHINE/BMLG 10 3

63
ALESSIA CARA© Know-It-All
EP/DH JAM 9 29

□Ips KENDRICK lamar unritled unmastered.
« • aa tMtH- »fERSÍOrf/YCA 1 13

RE 0 fifth harmony• Reflection 5 42

o 66 ED SHEERAN A
ATLAMTiC/AG 1 102

72 67 DRAKE △ Nothing was The Same
YOUNG MONEY/CASH MOnEY/REPU&UC 1 138

74 68 ADELE 6 21
XUCOLÜVBU 1 276

71 69 Carrie underwood © storyteller
WAR-STA MASMirilE/SMN 2 32

63 70 KYGO Cloud Nine
•rnw 4 11 3

NEW Fl ro James Eldorado 71 1E

n TIM MCGRAW Damn Country Music
•• ■ '„k MACHINUBULG 5 26

1 -

RE © THE goo goo dolls Greatest nils, volume One; The Singles 
WARNER BROS. 33 20

69 74 troye sivan Blue Neighbourhood
CAPlTOL 7 26

87 □ BEYONCE A Beyonce
PARKWOOD/COLUMBIA 1 125

60 76 MEGHAN TRAI NOR ▲ Title
EPK 1 73

89 □ KENDRICK LAMAR ▲ good kid, m.A.A.d City 2 188

79 78 PRINCE Ultimate
V.YBitll* - ■ to 6 13

83 79 BOB MARLEY AND THE WAILERS 0 Legend: The Best OL
THE ■». ■ AA Ml 5 420

34 □ JOEY ♦RORY Hymns
FARMHOUSE/GAlTHE RAAPlTOi CMG 4 16

o 81 X AMBASSADORS VH$
MWNAKORNER/MfTERSCOPE/KkA 7 49

o 82 BOB DYLAN Fallen Angels
COLUMBIA 7 2

36 83 RADIOHEAD A Moon Shaped Pool
XL 3 4

© 84 major lazer Peace is The Mission 12 52

© 85 OLD dominion Meat And Candy 16 30

86 86 ERIC
EMt WAS

church Mr Misunderstood
•Wil 'ATa 2 31

76 87 LAUREN DAIGLE HOW Can It Be
CENTRKITY/CAPiTCtCMS 30 56

78 88 CHARLIE PUTH Nine Track Mind
ARTIST PARTNERS GROUP/ATlANHCjAG 6 18

89 MUDCRUTCH
Rt RR ii/Warner bros. 10 2

o © ZAC BROWN BAND Greatest Hits So Far... 
RQAR/SOUTWIRN GROUMCVATLANTK/AG 20 77

© © THE NOTORIOUS b i g. Greatest Hits
WkDW* »-UNO 1 57

164 © LOGIC The Incredible True Story 3 29

43 93 PIERCE THE VEIL Misadventures
FlAMiiS 4 3

NEW DARIO Alpha (EP)
DARK) 94 1

90 95 G-EAZY • These Things Happen
GE AZY/R*G/BPG/RCA 3 99

o 96 SHAWN MENDES A Handwritten
ISLAND 1 60

o 97 journey 6 Journeys Greatest Hits
COLUMBIA EGACY 10 411

NEW © death ANGEL The Evil Divide
IWCUM » "ST 98 1

96 99 queen A creares Hits 1 ■ S ni: The Platinum Collect ion 48 40

fon © FLORIDA GEORGIA UNE A Heres To The Good Times 
HF fa . - ilE/WLG 4 179

Fifth 
Harmony 
Hits New 
High
As Dierks Bentley 
makes waves at No. 2 on 
the Billboard 200 with a 
career-high peak and sales 
week (see story, page 69), 
girl group Fifth Harmony 
also makes news, as the 
quintet's i/27 launches at 
No. 4 — the act's highest- 
charting album. Further, 
the group notches its 
first week in the top 10 of 
the Billboard Artist 100 
as it climbs 16-6 with a 
128 percent gain in overall 
activity.

i/27 — named after 
the day on which the 
vocal act formed (July 27, 
2012) — flies in with 
74,000 equivalent album 
units earned in the week 
ending June 2, according 
to Nielsen Music. Of 
that sum, 49,000 were 
trad tonal album sales 
While neither figure s a 
career-best for the group 
(prior release Reflection 
holds that distinct on, with 
80,000 units and 62,000 
in sales), i/27 nabs 5H's 
highest placing on the 
Billboard 200. Reflection 
topped out at its debut rank, 
No. 5, while the act’s first 
charting set, the EP Better 
Together, reached No. 6 
in 2013.
The new album's arrival 

follows lead single "Work 
From Home” (featuring Ty 
Dolla Sign) reaching No 4 
on the Billboard Hot 100 (a 
rank it holds again on the 
June 18 list). It's the highest- 
charting single by a pop girl 
group since Sept 23, 2006, 
when The Pussycat Dolls 

"Buttons” peaked at No 3 In 
add t on, "Work From Home” 
spent two weeks at No 1 
on the Mainstream Top 40 
airplay chart, marking the 
first song by a girl group to 
top the tally since "Buttons” 
ed for a pair of weeks, on 
Sept 9 and 16, 2006

—Keith Caulfield
n K

ris
en

 
M

US
IC

64 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 06.18.2016

WorldRadioHistory

BILLBOARD.COM/BIZ


© in

LAST THS 1 ARTIST CERTIFICATION Title
MIK 1 win i IM PRW T/OtS TRIBÙ TING LABEL ■ A ■

S3 101 COLDPLAY •
AA»iúHe«É>TlÀNTlC/tó

A Head Full Of Dreams 2 26

77 102 PRINCE AnPG/WARNIR 6R0S./RMIM0
1999 7 160

104 © FLORIDA GEORGIA LINE ▲ Anything Goes
REPUM.C NASMVILL£/BMLG 1 86

Fit] © ZAC BROWN BAND© JEKYLL ♦ HYDE
SOUTHERN GROUND,VARVATOS/BMLG/MPueitC 1 58

97 10$ YO GOTTI
COCAINE MUZ9VEPK

The Art Of Hustle 4 15

100 106 ONE DIRECTION ▲ 
i- ueiA Madeln The am. 2 29

109
□ KELSEA BALLERINI The First Time 31 46

94 Dos SAM SMITH A In The Lonely Hour 2 103

NEW A ARCHITECTS All Our Gods Have Abandoned us
EPITAPH 109 1

144 0 EMINEM A Curtain Calk The Hits
SWADY/AFTIRUATH/INTERSCOPE/IGA 1 292

u, 0 A1AP FERG Always Strive And Prosper
A$iP I.WDWIDE/P010 GROUNDc/RU 8 6

no GUNS N* ROSES A
GEFFÍN/UME

Greatest Hits 3 355

107
CHRIS BROWN© 
RCA Royalty 3 24

ios 114 NICKI minaj △ The Pinkprinty . w . wn»tv/R(PU8tK 2 77

106 us THE CHAINSMOKERS Bouquet (EP) 31 31

120 116 THE BEATLES 6
APRlEXAMOL/UVE

1 1 227

□ GNASH US 102 7
E

US KENDRICK lamar ▲ To Pimp A Butterfly
TOP WMV*FTEßUATH/)HT{R$COi€/JGi 1 64

119 119 HOZIER ▲
RU8YWOR»$/COLUUB1A

Hozier 2 87

114 120 fALLOin boy A American Beauty/American Psycho O' YT» <w> 1 72

115 UI DAYA Daya(EP) 67 30

NEW
□ LIL UZI vert Lil Uzi vert vs. The world

ATLANT Ui. 122 1

124 UI Carrie underwood ▲ Greatest Hits: Decade #1 
WARlStA »ASHY Illi /SUN 4 78

E□ LUKE BRYAN A
CADITOI NASMVIUE/UMGN

Crash My Party 1 147

132 US IMAGINE DRAGONS A Night Visions
K INN AjcO»h£R/T«TER$COPi/>GA 2 196

117 U6 YOUNG THUG 
»0/ATLASTCM

Slime Season 3 7 10

133 111 2pac ❖ Greatest Hits
AVARil/ütAïH ROW/INTERSCOM/UME 3 145

126 128 MAROON 5▲ V 1 92

RE K. MICHELLE More issues Than Vogue 2 7

131 1» RACHEL PLATTEN© Wildfire
COLUMBIA S 22

ns in CHRIS YOUNG 
RCAMASHVILLÍ/SMN

I’m Coinin’Over 5 29

136 1» BIG SEAN ▲
GOADyDEF JAM Dark sky Paradise 1 67

E w gwen stefani This is what The Truth Feels Like 
l«TE 1 11

149
□ LANA DEL REY A

G*
Born To Die 2 227

© 115 ELLE KING© Love Stuff 26 58

135 1)6 2CHAINZ
4FJAM

ColleGrove 4 13

130 1» METALLICA ♦
BLACK fNECVWARNER 8 ROS. Metallica 1 381

112 IB ELLIE GOULDING
CHIRRYT« C/INT(«C(WIG*

Delirium 3 30

IN KIIARA
ÄiLANTOG

Low kii savage (EP) 139 8
□ AMP ROCKY • AT.LONG.LAST-ASAP

WORLDWIDi/POCO G»OUNDS/RCA 1 53

O UI VARIOUS ARTISTS NOW 57
IM A ' w * -, ruCY 7 17

5 RAESREMMURD SremmLife 5 74

© © KANYE WEST A• X Ain.« 14» JAM Graduation 1 84

© © AC/DC♦
COLUMBI AA6GACY Back In Black 4 266

© CHILDISH GAMBINO© Because The Internet 
glass HOU 7 103

138 146 TY DOLLA SIGN 
AILANTHAG

FreeTC 14 28

□ 147 THE WEEKND A
KCVRE PUBLIC

Trilogy 4 118

□ 148 SIA©UMaEY i UZZLE/RU
1000 Forms Of Fear 1 95

151 1 149 RED hot chili peppers A Greatest Hits 18 86

E ISO TOM PETTY Al® TK HEARTBREAKERS > QeatestHlK 
MLAjUME S 210

IHE ins HltiWmMSMsiKrRuiieSoBeMâilMSolMinOlI

LAST I
WEEK

THIS 
WtlK

ARTIST CKRTIFKAÎIOW Title 1
MPRlNT/DtSYRIBUTlNG LABEL

«m
POS 1

WKS.OH 
CHART

185 Ë »AVID BOWIE ▲ Best of Bowie
Ar M ' ‘AALOPWJM/AMINO 4 44

NEW M i LES davis & robe RT glaspe R Everything's Beautiful 
COLUMWetUt HOTE/UGACY 152 1

© HSl UTHMUUiaVFITM »GH191U5
StAK/CONCORO 17 41

Ë «EEDEMCE ClfARWATtRRiVIVAt A ClBWWeTheK16MKHIB
FANTaSY^OuCORO 22 271

BE h» kennt chesney ▲ Greatest Hits li8NA/SVN 3 111

E Eminem A Recovery
WFBAHAf • ‘tiTERVATH/)NTERSCOPt/IGA 1 235

RE © Eminem © The Marshall Mathers IP
aim. .w- Mir* ••• * 1 171

14

RE

TRAVI* SCOTT
US.lt/tPIC

RE

RE

BILLY JOEL A
COL UMBUV LEGACY

LIL DICKY 
CMS*

SUBLIME A 
wbuH»>

Sinew* GAR FUN «L Planst The very Besi Of SiiîKn 4 Gditurk^
CCLUMw A/LE -'Vt

BRUNO MARS △ Doo Wops & Hooligans

eagles Their Greatest Hits 19711975
ASYLUV/fLEx TRA/RHIHO

eagles A The Ver Best of The Eagles 
WAKtl TirOfi «A.'.d • UH.

The Essential Billy Joel

Professional Rapper

Sublime

159 9

IS 67

7 31

194

3 170

13 135

3 278

2 39

NEW

RE

RE

192

FIVE FINGER DEATH PUNCH Got Your Six
PROSPECT PARA

3 39Rodeo

panic! at the Disco Too weird To Live. Too Rare To Die’ 
DECAYMXt/ruELEOBY RAMEN/AG 2 74

DEFTONES A White Pony
MAVEKCK/RHRiO 3 39

ariana grande A My Everything
REPUBLIC 1 85

various artists Now That's what 1 Call a workout 2016 
30* S' . ASAMUMf 171 1

Eminem A The Marshall MathersLP 2
Yrrl -AL’/AFT£»MATH/)WTER5£0PE/«A 1 131

J. COLEA Born Sinner
ROC NATiON/COlUMBiA 1 67

50 cent A Get Rich or Die Tryin’
SHADY/AF TERVMH/INTERSCOPE/UME 1 102

logic Under Pressure
V5K»ARY/D€F JAM 4 30

GRACE Memo(EP)
REGIME MUSK SOCiETE/RCA 162 4

MERLE HAGGARD 20 Greatest Hits
A. - - ..E/UME 75 7

MICHAEL JACKSON A off The wall 3 186

DEMI Lovato Confident
RAFI" ' ( •- " >.l**D00 2 33

Michael Jackson A Number Ones
MJJ/E PK/LEGACY 13 217

johnnycashA The Legend of Johnny Cash
COLUMBIA NASHVflLE/L£GACY/AMERiCj©/l$iAND/UUE 5 226

EMINEM The Eminem Show
WEB.AU HRMATlvlNtERSCOPE/UME 1 270

LIL wayne A Tha Carter ill
CASH MONEY/R£PUBLIC 1 148

DUSTIN LYNCH Where It S At 8 14

soundtrack Emre. OngraiSourydtrackSeascmi volumei . fi 1 COLUMBIA 26 5

Fl Vt HI« R Of »TH PUNCH • The wtvng Me Of iwrffi Mime 1 2 102

STURGILL SIMPSON A Sailors Guide To earth 
AHANTlC/AG 3 7

kanve v/EST ▲ My Beautiful Dark Twisted Fantasy
ROC-AJELLA/mr IAW 1 64

JUSTIN TIMBERLAKE A The 20/20 Experience (2 Of 2)
MA 1 66

THE LUMINEERS ▲ The Lumineers
DuALTONt 2 116

ELTON John A Greatest Hits 1970 2002 12 113

A*AP ROCKY • Long.Live A$AP
AtA. Ar «(I AIM /¡QI G-OU’RDS/RCA

nirvana <> Nevermindt,.. > x. ufrm -.me 1 323

KID CUDI© Man On The Moon: The End Of Day
DRE AM ONAUiXLth/REPUWX 4 97

drake ▲ Thank Me Later
YOUNG MOMEY/KASH MONfY/Ri PUBLIC 1 93

ISSUES Headspace
RISE 20 2

MICHAEL JACKSON A Bad
MJJ/EF-VLEGACY 1 159

MEEK mill Dreams Worth More Than Money 
MAYBACn AT.AUll' '»C 1 35

corinne bailey rae The Heart Speaks hi whispers 31 3

TWENTY88 TWENTY .88 ã
All ‘ „OZLO/MF JAM 3

Beyonce's Lemonade becomes the diva's sixth 
million-selling album, as the set sold another 
56,000 copies in the week ending June 2, 
according to Nielsen Music. That brings 
Lemonade's total sum to 1.05 million. All six of 
Beyonce’s solo studio albums have surpassed 
1 million in sales, and all of them also debuted 
at No. 1 on the Billboard 200. Her biggest 
seller is her 2003 debut, Dangerously in Love, 
with 5 million sold. Beyonce's total solo album 
sales stand at 17.2 million. -k.c.

O
 DRAKE

Views

How big is Wews on streaming 
services? This issue, its tracks 

racked up 137 5million streams 
(totaling 92,000 streaming - 

equivalent album units), more 
streams than the Nos 2-9 

albums combined

©
G-EAZ
When IV 
Dark Oui

The album rebounds up the 
list after it was sale-priced and 

promoted in the iTunes Store for 
$5 99 The set rallies 26-17 with 

22,000 units (up 34 percent) 
and 9.000 in pure album sales 

(surging 204 percent)
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Monkees 
Swing In 
With 
Good 
Times!
Hey, hey, its The Monkees? 
The veteran group nabs its 
highest-charting album 
since 1968 on the Billboard 
200 as Good Times! debuts 
at No 14.

The set, which is the act’s 
first studio album since 
1996 (and first recorded 
without the late Davy 
Jones who d ed n 2012), 
launches with 23,000 
equivalent album units 
earned in the week ending 
June 2, according to Nielsen 
Music. Of that sum, 22,000 
were in pure album sales 
the group's biggest sales 
week since Nielsen Music 
began tracking data ¡n 1991 
(The robust number lands 
the set at No 6 on the Top 
Album Sales chart )

The Monkees last 
charted higher on the 
Billboard 200 in 1968, 
when The Birds, The Bees 
& The Monkees peaked at 
No. 3. Good Times! is the 
band's 16th charting album 
It previous y logged five 
top 10s, with its first four 
releases all reaching No. 1 
in 1966 and 1967

The new album 
commemorates the 50th 
ann versary of the group's 
format on n 1965 and the 
debut of its eponymous, 
Emmy Award-winning TV 
show in 1966. The album 
sports new songs written 
by Rivers Cuomo, Noel 
Gallagher Paul Weller and 
Ben Gibbard Those tracks 
join recently completed 
songs that date back to the 

'60s, by some of the writers 
who penned the Monkees’ 
biggest hits, including Neil 
Diamond, Carole King 
Gerry Goffin, Tommy 
Boyce and Bobby Hart

—Keith Caulfield
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TOP ALBUM SALES ™
LAST I N* ARTIST ccmWAfioN Title ON

WEEK week \ IMPRINT/0 tST RI BUTING LA6ÍI CHART

HOT 
SHOT 

DEBUT Q Pl DIERKS BENTLEY
C -TTCl nashvju E/UMGN

Black 1

3 2 BEYONCE
PARXWDQO^OlUMBlA Lemonade 6©

3 BLAKE SHELTON
WAMt ft BROS. NASHVilLt/WUl

It Ini Honest 2

NEW o FIFTH HARMONY 7/27 1

5 DRAKE
«CM*. MOND. CASK VG-tEY/PEPUMC

Views 5

NEW © THE MONKEES Good Times! 1

0 7 ARIANA GRANDE Dangerous Woman 2

NEW o THRICE To Be Everywhere Is To Be Nowhere
VAGRAN VBMG 1

NEW © KEVIN GATES Murder For Hire II
BREAD WINNERS* iSSOCuTlONM 1

0 10 ADELE ▲
XL/CCiUMBlA 2S 28

10 11 PRl NCE A The Very Best Of Prince
NPG/WARNER BROSJ* HI NO 46

NEW © FLUMEFUTURE ClASSK/WJM * POP Skin 1

11 13 CHRIS STAPLETON A
MERCURY NASHWiLt/UMGN

Traveller 39

8 Id MEGHAN TRAINOR Thank You 3

0 15 ERIC CLAPTON 1 Still DO 2

NEW □ CATFISH AND THE BOTTLEMEN The Ride 1

NEW LACUNA COIL Delirium 1

13 18 VARIOUS ARTISTS 
SOM tMMrAMM^HAUUUE

NOW 58 5

16 19 ORIGINAL BROADWAY CAST© Hamilton: An American Musical 
HAMlTON HTWW.ATLASTIC/AG 36

15 20
PRUHMDTHtREV0UlTK»i4>
NPQWARSER BA/S^INO

Purple Ran (Sande adj 34

14 21 KEITH URBAN
HtT Ri IM API TOL M ASM WILE AIUGN

Ripcord 4

24 □ TWENTY ONE PILOTS A
FUELED BY RAMEN/AG Blurryface 55

19 23 RIHANNA A
WESTBURY POAD/ROC NATION

ANTI 18

21 24 COLE SWINDELL You Should Be Here
WARNER 050$. NASKVIUC/WVN 4

NEW □ REAL FRIENDS Home Inside My Head 1

85
G eazy • when it s Dark out 26

« 0 JOEY ♦ RORY PAMm 1 1 .1 "R LAPlTOlCUG Hymns 16

o 28 DISTURBED 
REMKE/WMMUI »KB. Immortalized 39

0 29 BOB DYLAN
COLUMBIA Fallen Angels 2

32 30 KEVIN GATES© Isiah
8R f AD WINNERS’ASSOCIAT WAT LANTtC/AG 18

17 31 JENNIFER NETTLES Playing With Fire
BIG MACHINE/BMLG 3

30 32 THE LUMINEERS 
DUALTOkE

Cleopatra 8

35 33 PRINCE
NPGA«RNER BROSVRHiNO

Ultimate 13

Q 34 MUDCRUTCH
REP^SE/WAPNER bros. 2 2

RE □ thegoo GOO dolls WHMOne The Singles 20

NEW □ DARIO Alpha (EP) 1

NEW 0 DEATH ANGEL The Evil Divide 1

29 38 PRINCE A
M^'ANWER »W0SJWHINO

1999 7

18 39 RADIOHEAD A Moon Shaped Pool
XL

4

RE KENDRICK LAMAR untitled unmastered. 
TOP DAWG/W T(RMATH/INTER5C0PE/»GA 12

NEW E RO JAMES 
bystorm/rc* Eldorado 1

NEW R architects All Our Gods Haw Abandoned us 
EPITAPH

1

23 43 PIERCE THE VEIL 
FEARLESS

Misadventures 3

39 44 LAUREN DAIGLE
CENTRKlTY/CAPtTOl CMG

how can it Be 48

42 45 PANIC! AT THE DISCO Death Of a Bachelor
DCO^hrtLED BY RAME NAG 20

34 46 JUSTIN BIEBER A Purpose 29* . . >. w N Ml A 4 F 1AM

31 47 TAYLOR SWIFT A 1989 84

22 48 VARIOUS ARTISTS 
mMCAMbcy

NOW $7 17

43 49 THOMAS RHETT Tangled Up 36

49 50 SAM HUNT A
MCA HASNtfU.LE/UMGN

Montevallo 84

HEAT!SEEKERS ALBUMS™
LAST THIS ARTIST CERTIFICATION Title WKS ON

WEEK 1! WEEK 1 MPRINT/OISTRIBUÏWG LABEL CHART

NEW 0 Efl pup
SIDCONEDUVMY

The Dream Is Over 1

NEW © MYCAH Diamond in The Rough
«ELLAPKONK 1

NEW © MISTAHFAB Son Of A Pimp, part II
Fa£Va aFTa/EUPIRE RECOSTINGS 1

NEW 0 LIL UZI VERT Lil Uzi Vert Vs. The World 
ATLANTCAG

1

NEW © ZACHSEABAUGH 
PIS ' ADSMGHWW

Zach Seabaugh (ep) 1

RE © DVSN
O'OSOUND/WARNtR^OS.

Sept Sth 4

NEW © KRISTIN KONTROLo.b POP
x Communicate 1

NEW o THE HOTELIER
TINY ENGINES

Goodness 1

NEW o CANA'S VOICE This changes Everything 
SXWOWN/HG 1

NEW © BIG THIEF
SADDLE CR4EK

Masterpiece 1

OI 11 KATATONIA The Fall of Hearts 2

o 12 car seat headrest TeensOf Denial 2

DI 13 CHARLES BRADLEY changes 9

NEW © PAUL GILBERT 1 Can Destroy 1

NEW © MARK BATTLES 
Fly aml »Ca

Before The Deal 1

NEW © VINNIE CARUANA Survivor's Guilt 1

17 nothing Tired Of Tomorrow 3

NEW © ERIC BELLINGER Eventually 1

NEW © COREY KENT WHITE Long way 1

© 20 HARPER AND MIDWEST KIND Show Your Love 2

NEW © FUJI UUumO/JMff (HAMBERUK GOft WWU üfl T» 1

NEW © FROST
• . IN VC ENT URY MECHA

Falling Satellites 1

NEW © THE JELLY JAM
-US' TdECAFS *4 CQT

Profit 1

0 24 gruesome Dimensions Of Horror
RELAPSE

2

NEW © TRISHA PAYTAS
TRISHA PAYTAS

Daddy issues (EP) 1

JA
LAST
MEK J

121

THIS WEEK

\LBUMS™
ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WK5 < « 
CHART

NEW 0h MUS DAVIS & ROBERT GLASPER 1

1
□

2 Gregory porter Take Me To The Alley 4

3 FRANK SINATRA Ultimate Sinatra
■ :.. a

59

4 0 FRAÄCAJiLWIkMO^ Wfüillt M 34

5 © «HUE NELSON Ssisnstsre Mike Wai Sings Gershmn 14

20 © BU EVANS fflfflEDNEGOlU MD IKIDUOHKm Sioeotle tae
AfnONAWCE V ’.W* AT? ’.'Ml

7

3 7 SNARKY PUPPY Culcha Vulcha
- 4 w n< LAS^CS 5

NEW o UTUWHWBERLIN/SUiBORH Bye Bye Eimd 1

RE © TOMMY EMMANUEL It’S Never TOO Late 12

6 10 Esperanza spald ing Emily’s Devolution 13

8 11 KAMASI WASHINGTON The Epic 57

RE © diana panton 1 Believe in Little Things 3

□ © SOUNDTRACK Mlles Ahead
s k»< t . - *• r-'caLijvaa/iEGACY 9

13 © OJOKVUIRIOlinSPATMETiar
METHEBtY/NOSESL ' «• M H

4

RE © JESSY J My one And only one
SHAnachie

6

9 16 DUOHNETTE/COLTRANE/GARRISON InMcwment
ECM/UNfVERSAL MUS i CLASH'S

4

18 © RENE MARIE Sound of Red
UOTEMA 3

22 © SNARKY PUPPY Faulty Dinner: Volume 2
GROUNDUP/UNiVERSAt MUS C CLASSIS

14

19 19 BWB bwb
ARTtSTRY/MACK AVENUE

6

17 20 BILL CHARLAP trio Notes From New York
IMPULSEI/VG

9

NEW □ HATT Wil SON’S BIG HAPPY fAHILY Eegmng Of A MriTK-c y
PALMETTO

1

15 22 YELLOWJACKETS Cohearance
MAC* AvENUE

6

23 23 FRANK SINATRA tltTuteym- 
(«Ato! NATRA ENTERPRfS£$^APlTOL/UM( 50

RE □ eliane ELIAS Made In Brazil
CONCORD jA2Z/COiCORD

12

RE JAMISON ROSS Jamison
CONCORD iAZWvCCCD 2

Davis 
Makes 
‘Beautiful’
Debut
Jazz great Miles Davis 
notches his highest- 
charting album since 1986 
on the Billboard 200 as 
his collaborative effort 
with Robert Glasper, 
Everything's Beautiful, 
debuts at No. 152. It is 
Davis' highest-charting 
set since Tutu peaked at 
No 141 on Nov. 15 and 22 of
that year.
The new album, produced 

by Glasper, reworks 
material by Davis (including 
outtakes) from his 
Columbia Records catalog 
and blends them with 
contribut ons from artists 
like Bilal Ledisi, Stevie 
Wonder Erykah Badu and 
John Scofield
The new album also 

debuts at No 1 on the 
overall Jazz Albums chart 
and the Contemporary Jazz 
Albums chart. (The overall 
list combines contemporary 
and traditional jazz 
albums) The set is both 
Davis' and Glapser's third 
No 1 on the Contemporary 
Jazz A bums chart. Glasper 
last led the list for 13 weeks 
in 2013 and 2014 with 
Black Radio 2, while Davis 
previous y topped the chart 
with 1992 s Doo-Bop

While the new album 
doesn't crack the 
Traditional Jazz Albums 
chart, it should be noted 
that Davis has logged an 
impressive catalog of hits 
on the list. Since the chart 
aunched in 1967,10 of his 

albums — including the 
iconic, Grammy Award 
winning Bitches Brew - 
have reached No. 1. That 
album also remains Davis’ 
only top 40-charting set on 
the Billboard 200, reaching 
No. 35 in 1970. -KC.
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Pusha T & 
Jay Z’s 
Top 10 
Arrival
Pusha T (below) scores 
his first top 10 hit on 
Billboard + Twitter Top 
Tracks as “Drug Dealers 
Anonymous” debuts at 
No 8 The rapper, who is 
also president of G O O D 
Music, dropped the 
Jay Z-featured track en 
May 31. “Dealers" previews 
Pusha's forthcoming studio 
album, King Push. The 
set follows King Push — 
Darkest Before Dawn: The 
Prelude, which debuted at 
No. 20 on the Billboard 200 
in January.

Meanwhile, Shawn 
Mendes Treat You Better" 
blasts m at No 1 on Top 
Tracks, giving the singer 
his second leader on the 
list after “Life of the Party" 
reigned for one week in 
August 2014. The star 
teased the song on Twitter 
for a week, culm nat ng in 
an acoustic performance 
uploaded to his account 
one day before the studio 
versions June 3 arrival. 
"Better” previews Mendes' 
upcoming sophomore 
album, due this fall.

In add t on, six new 
entries from Fifth 
Harmony s album t/27 
enter Top Tracks: "I Lied" 
(No 18), “Dope" (No. 21), 
"Squeeze" (No. 24), "Gonna 
Get Better” (No. 25), "No 
Way” (No. 28) and "Scared 
of Happy" (No. 32) In 
addition, the sets lead 
s ngle, "Work From Home," 
holds at No. 5, and "Write 
on Me" (No. 13) and "The 
Life” (No. 16) score re­
entries The nine tracks 
each benefit from nd v dual 
Twitter posts, in which the 
quintet detailed the songs' 
meanings. Meanwhile, 
t/27 debuts at No 4 on the 
Billboard 200 (see page 64).

—Trevor Anderson

bMxxxb* TOP TRACKS 'M WJW1Dn m
LAST I 

Wt« I|a| TITLE Artist I »
CMAAT

NEW O Pl TREAT YOU BETTER Shawn Mendes 1

1 2 DANGEROUS WOMAN Ariana Grande 14

NEW Q NOTHING IS PROMISED Hike wit MaOK FeaL Mhannj 1

11 o one dance Drake Feat. wizKid & Kyla 9

5 5 work ffiou home Fifth Harmony Feal ty Mia $«n IS

6 W PROBLEM trance The Rapper feat UI Wayne 12Chaim 3

0 SAVE ME BTS 3

NEW [ 8 DRUG DEALERS ANONYMOUS PushaTFeaL lay 2 1

.0 E CANT STOP THE FEELING! lustin Tim bet lake 4

NEW Ho STILL BRAZY YG 1

2 u INTO YOU Ariana Grande 5
°

12 FIRE BTS 2

© WRITE ON ME Fifth Harmony 4

12 14 PANDA Desiigner 4

20 g secret love song unie uh fear Jason Derulo 30

RE © THE LIFE Fifth Harmony 3

RE © that part scHoolboy Q Feat Kanye west 2

NEW © 1 LIED Fifth Harmony 1

37 © PILLOWTALK Zayn 19

20 SORRY Justin Bieber 33

NEW G DOPE Fifth Harmony 1

3 22 COMPANY Justin Bieber 19

18 23 work Rihanna Feat . Drake 19

NEW
□

SQUEEZE Fifth Harmony 1

NEW 0 GONNA GET BETTER Fifth Harmony 1

25 26 DON'T LET m E down The Chainsmokers Feat. Daya 13

27 27 7 YEARS Lukas Graham 17

NEW
□ NO WAY Fifth Harmony 1

RE EXCHANGE Bryson Tiller 2

30 GET IT BABY Tito Jackson 2

26 31 LOVE YOURSELF Justin Bieber 30

NEW G SCARED OF HAPPY Fifth Harmony 1

RE G THIS IS WHAT you CAME FOR Calvin Harris Feat. Rihanna 2

24 34 1 JUST WANNA DANCE TIFFANY 3

NEW G WOW Beck 1

16 36 LIKE 1 WOULD Zayn 10

39 G HYMN FOR the weekend coldplay 20

17 38 NEEDED ME Rihanna 11

RE G KISS IT BETTER Rihanna 6

32 40 hair Little Mix Feat Sean Paul 11

33 41 NO Meghan TTainor 14

O MISERY Gwen Stefani 2

o 43 SEND MY LOVE (TO YOUR NEW LOVER) Adele 3

35 44 HELLO Adele 33

33 45 STRESSED OUT twenty one pilots 24

46 KILLEM WITH KINDNESS Selena Gomez 4

47 CHEAP THRILLS Sia Feat. Sean Paul 13

RE G BLACK MAGIC Little Mix 33

RE G SORRY Beyonce 4

RE G DOPE BTS 13

Mbocvd«» EMERGING ARTISTS™
US! THIS ' TITLE Artist

WKS. ON 1

WlíK I WEIK IW 1

NEW o SING me TO SLEEP Alan walker 1

□ WHAT’S IT GONNA BE? Shura 2

r j i 3 how TO LOVE Cash Cash Feat. Sofia Reyes 6

o gold Kliara 22

0 permission Ro James 16

0 8E THE ONE Duatipa 31

^1J
7 moolah Young Greatness 10

NEW o HELP ME RUN AWAY St. Lucia 1

NEW o BtAUhFll LIFE lost Frequencies FeaL Sandro Caraca 1

14 [10] you do n't own me Grace Feat. G-Eazy 7

[ S J 11 HEY Fais Feat Afrojack 8

L * J 12 UBER EVERYWHERE MadeinTYO 14

fui G SPIRITS The Strumbellas 19

15 G BODY Dreezy Feat. Jeremih 16

NEW youth Manila Killa Feat satica 1

18
ríí

GIVE ME YOURLOVE Sígala Fml Jotin Newman 8 Me Rodgers 4
r

20 L HOTTER THAN HELL DUaLipa s

NEW
IM
F 18 CAROLINE Amine 1

p FINAL SONG MO 4

E DANCING ON MY OWN Calum SCOtt 11

È REALITY Lost Frequencies Feat. JanieckDevy 21

NEW [22 1 LOVE YOU ALWAYS FOREVER Betty Who 1

NEW 0 STILL IN LOVE JAHKOY 1

© 24 WAY DOWN WE GO Kaleo 14

23 25 ALLMYFRIENDS SiukRufsFeaLTnaieSCtawThe Rwr 33

12 26 YOU AND ME Marc E. Bassy Feat. G Eazy 5

I*4 1 27 WAT U MEAN (AYE, AYE, AYE) Dae Dae 2

I 28 might not Belly Feat The weeknd 25

RE A surprise yourself Jack Garran 6

23 30 EASY LOVE sigala 4

33 THEGIRLiSMSNE WSaisFwt DesthyT Child S Sandy 14

NEW OUT OF MY SYSTEM YoungT 1

RE CONQUEROR AURORA 15

32 34 HURTS SO GOOD Astrid S 5

29 35 alone Marshmello 4

RE G MIRROR FIESTAR 5

NEW G keep you in mind Guordan Banks 1

RE G hold Dabln & Daniela Andrade 5

NEW G WINTERBREAK MUNA 1

RE G FRAGILE Prince Fox Feat Hailee Steinf eild 4

RE G TAN FACIL CNCO 11

□ 42 show ME LOVE Sam Feldt Feat. Kimberly Anne 7

RE G love again Ta ku Feat JMSN & sango 3

RE G BLKJUPTR Smlno 2

NEW O STADIUM POWWOW A Tribe (ailed Red Feat Hal Be^ 1

45 46 crossfire Stephen 26

35 47 FALL TOGETHER The Temper Trap 6

RE G MY love Majid Jordan Feat. Drake 33

NEW 0 UNIQUE GoldLlnk Feat. Anderson Paak 1

NEW

G

PERFECT STRANGERS Jonas Blue Feat, j P, Cooper 1

Mendes 
Gets 
‘Better’
Shawn Mendes (above) 
zooms up the Social 50 
chart 11-2, matching his 
peak on the list (first and 
last reached on the list 
dated Jan 23) The boost 
comes after he released 
his new single, "Treat You 
Better," on June 3 It's 
the lead track from his 
anticipated second album 
Mendes had a 323 percent 
gain in overall points on the 
tally, for the tracking week 
ending June 5

Mendes counted down 
the days lead ng up to 
the new singles release 
by sharing a number of 
short clips of the track on 
Instagram and Twitter. He 
also held a Twitter video 
Q&A on June 2, answering 
fan quest ons as he neared 
the debut of the single on 
Apples Beats 1 Radio and 
its midnight commercial 
release.

Also, a tweet on June 5 
that Mendes was "missing 
Ed [Sheeran] these 
days Can't wait for him 
to come back" — led fans 
to speculate that the two 
possibly had forthcoming 
new music together, and 
gathered 43,000 likes alone

According to Next Big 
Sound, Mendes had a 
surge in Twitter reactions, 
gaining 772,000 (up 1,270 
percent) as well as a gain 
in Instagram likes and 
comments, gathering 
7.3 million reactions on the 
platform (up 133 percent) 
On Vine, where the art st 
first gained a following, 
Mendes collected 59,000 
likes and revines (up 
56 percent). - Emily White
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SOCIAL 50™
LAST THIS ARTIST
Min MIK IUPRINT/UGEL

WKS 'N 
CKM!

1 © 7 JUSTIN BIEBER
7) BRAUN/DEF JAM 289

n e SHAWN MENDES 
ISLAND 76

3 o SELENA GOMEZ 
« iFt VA 287

2 4 ARIANA GRANDE 
WC 185

14 0 5 SECONDS OF SUMMER 
Hl 08 HEY/CAPITOL 115

0 6 CHRIS BROWN 
RCA 262

0 © DRAKE 
young uonttaash monewpublc 264

o ZENDAYA 
HOLLYWOOD 9S

IS o TAYLOR SWIFT 
6 <4 MATH Ni/BMlG 289

8 10 DEMI LOVATO
SAFE WQUSE/iSLASty HOL CTWOO D 279

o 11 FIFTH HARMONY
SYtQ/EPK 54

o 12 CAMILA CABELLO 
SYi GrfK 19

22 © KATY PERRY
CM» Id 289

9 14 RIHANNA 
WT ri NATION 278

21 © TROYE SIVAN 54

© © ONE DIRECTION 
SYCQCOUJMöiA 238

13 17 ZAYN 
RC* 19

□ 18 JENNIFER LOPEZ 
nuyo»<an/EPK 275

35 © MILEY CYRUS
RCA 217

18 20 MEGHAN TRAINOR 
EPK 55

19 21 ADELE
XL/COLUMBIA 205

RE © MELANIE MARTINEZ 
ATUNT</A£ 16

o 23 BEYONCE
PAtxwnnoxnitjuBLA 286

© 24 NICKI MINAJ
M0h£Y/CASH MOKEY/REPUBLK 288

26 © BRITNEY SPEARS 
RCA 248

24 rs SNOOP DOGG
DOGGySTYLE/COLUMBia 254

RE © TWENTY ONE PILOTS
FUELED BY RAMEN/AG 12

38 © THE WEEKND
*LIC 51

39 © G-EAZY
G EAZY/RVG/BPG/RCA 22

I A J 30 WIZ KHALIFA
ROSTRUM/ATLANTiC/AG 276

© © COLDPLAY
PARlOPhONE/ATlANTK/AG 161

© LITTLE MIX
SYCivcauu&iA 100

Fxj 33 MARTIN GARRIX
SCHOtMJm/WeWZÄEN ve as ABLANC «/REPUBLIC 99

28 34 JUSTIN TIMBERLAKE 252

45 Hsl ELLIE GOULDING
CHEPRYTR£E/IN1(R$COPE/JGA 143

27 36 SHAKIRA
SONY MUSK LATIN/RCA 283

43 © AVERY WILSON 
RCA 14

RE © HALSEY
ASTRALWERKS 17

33 39 ENRIQUE IGLESIAS
RCAA0« MUSX LATIN 185

rxj 40 NICK JONAS
SARHOUSE/iSlAND 22

RE G AVICII
PRMC.‘1SCAND 44

41 0 LADY GAGA
Wi/iNTERSCOPf/tG« 286

RE © TRAVIS SCOTT 4

RE [44 SO CENT
GUMT 146

r»] 45 AUSTIN MAHONE
ChaSL/CASh KM • h 147

37 46 LUCY HALE 
DUG NASHVILLE 101

N£W G JOE JONAS
REPUBLIC 1

47 G KEVIN GATES
BREAD WINNERS’ *SS«tATiON/ATLANTlC/«i 5

RE

e

JOHNNY 0
UNSIGNED 2

RE © SKRILLEX
64 BiAWWSLAWTlANTlC/AG 178

MAINSTREAM TOP 40™
LM> I
MM \

WEEK
TITLE
UPRINT/PRCM0T10W LABEL

Artist 'Wit, .«CHART

O © ElWS CWT STOP TIE FEELING? kison nmtierk*^ 
DWAMACC'« F A 5

o 2 WORK FROM HOME Fifth Harmony Feat. iy Dolla $gn 
SWjEPiC 15

0 o DON’T LET ME down The Chainsmokers Feat. Daya 
CNSRU»*.» • t .-UB A 12

o o one dance Drake Feat WizKid & Kyla
YOUNG WNDrCASH MOnEV/REPUBLK 8

5 I took A PILL IN IBIZA Mike Posner 
ISLAND, REPUBLIC 20

o © dangerous woman Ariana Grande 13

7 7 YEARS
WARNER BROS.

Lukas Graham 18

0 o THIS is WHAT YOU CAME FOR own Hards Feat Rihanna 
WtHW J* ROAD/Pa naTiON/FLY EYEXOLUMBi* 6

8 9 PILLOWTALK 
RCA

Zayn 18

9 10 NEVER FORGET YOU
RECC« COMPANY TEN/EPK

Zara Larsson & MNEK 17

© LET IT GO
SEPU&.'

James Bay IS

© CLOSE Nick Jonas Feat. Tove Lo
SAffHi M J AND/REPUBUC 11

13 ME, MYSELF & I G Ea2y x Bebe Rexha 
GEAZvr«C/XVRCA 21

© WILD THINGS
EP/DEF JAM

Alessia Cara 18

© RIDE
FUELED BY RAMEN/RRP

twenty one pilots 7

© JUST LIKE FIRE
WALT CBSNEY/ftCA

pink 8

© CHEAP THRILLS
Ißter- <IE/KA

sia Feat seanpaul 9

© KILL EM WITH KINDNESS SelenaGomez S

© LOST BOY
M» A

Ruth B 14

© ME TOO Meghan Trainor 3

o PANDA
AM

Desiigner 6

© YOU DON’T OWN ME
- -TE/RCA Grace Feat G Eazy 10

© DON’T MIND
E «w i»' 'Mi W VEMC

Kent Jones 3

© NEVER BE LIKE YOU
Fun« • p

Flume Feat Kai 10

25 MESSIN' around Pitbull Feat Enrique iglesias
MR. lALX KAM « 8

ADUH CONTEMPORARY™
LAST

WEEK

1 TW4 J 

WEEK
TITLE
Wi PRl NT/PROMOTION LABEL

Artist WKS 0*1 
CHART

1 n CT LOVE YOURSELF 
■WJ Justin Bieber 

rlfUt JAM
19

2 2 STITCHES
ISIAND/Rf PUBLC

Shawn Mendes 33

0 © 7 YEARS
WARNER BROS.

Lukas Graham 16

3 Q ONE CALL AWAY
ARTIST PARTNERS GAOUP/ATL ANTIC

Charlie Puth 20

5 0 EX’S & OH’S
RCA

Elle King 38

4 6 HELLO
Xl/COlUMBiA

Adele 33

8 7 WILDEST DREAMS
BIG MAfH JJtE/RE PUBLIC

Taylor Swift 40

6 8 LIKE TH GONNA lose you Meghan Trainor Feat John Legend 
EPIC

46

o o 173 CANT STOP THE FEEUNG* Justin Timberlake 5

11 © CAKE BY THE OCEAN DNCE 14

12 0 PIECE BY PIECE Kelly Clarkson 14

13 © LET IT GO James Bay 31

© JUST LIKE FIRE P'nk 7

© SEND MV LOVE (TO YOUR NEVE LOVER) Adele 4

15 SORRY
'►AWCNDBRAUN/DfF

Justin Bieber
-M

23

18 BRAND NEW Ben Rector 10

17 STRESSED OUTFq( It K t-w. <RRP
twenty one pilots 17

© LOST BOY Ruth B 3

20 © something in the way you
CHI W Mi H* 41 'OPf

move Elie Goulding 13

20 broken Trisha Yearwood
DEEP»- . ;. kAXkClark PROC«TiCMS/viRaN/CApiTOL

10

0 WHEREVER 1 GO
MOSLEVi MT ERSCOPE

OneRepubllc 2

23 © CAN7 HELP FALLING in love Haley Reinhart 
er DOOT

17

27 © 1 TOOK A PILL IN IBIZA 
iSUND/WpUBlC

Mike Posner 3

29 © SO ALIVE
WARNER BROS.

Goo Goo Dolls 5

o © OVER and OVER again Na than Sykes FeaL Ariana Grande
GLOBAL MUSIC RECORDINGS

3

RHYTHMIC™
IA. 
WEEK MA I

TITLE Artist
MPRWT/PR0M0TION LABEL

WK a OH 
CHART

1 © 1 81 
■ MHS ONE DANCE Drake Feat WizKid & Kyla 9 

YO.» U *( CASH MOREY/PIPUBIIC

o panda Desiigner
GXXOJVDEF JAM

u

© Dow 7 LET ME down The Chainsmokers Feat. Daya 
DS&-LPTOR/COLUMBIA

10

0 mitwwwup Fat>xRtnrua$ jiYZFeaLFfmtiUtjiara&ktarH
TERROR SQUAD/RNG/EMPIRE RECORDINGS

9

GG DON’T mind Kent Jones
EPIDEUW THE BEST/EPK

6 work from home Fifth Harmony FeaL iy Dolla Sign 
SYCO/EPK

14

© CAN'T STOP THE FEELING! Justin Timbertake 
^*»**<780 5

o NEEDED ME Rihanna*£ - « aIVROC RADON
8

9 2 phones Kevin Gates
BREADWINNERS- ASSOClAHON/ATlANTtC

18

© LOW LIFE Future Feat. The weeknd
A EAREEBARDZAPiC

13

© SORRY Beyonce
PARKWQGO/COLUMBKA

5

12 EXCHANGE Bryson Tiller
TRAPSOUL/RCA

13

© dangerous woman Ariana Grande
REPUBLIC

12

© THIS is what you CAME FOR Calvin Harris feat Rihanna 
WESTBUS' MM|WCR*TlO*/FlYfYE/COCUM^A

5

15 15 MIGHT NOT Belly Feat. The weeknd
CP/BEUY i$ DEAD/RO: NATKM

21

10 16 ITOOK a PILL IN IBIZA Mike Posner
ISLMiVU»^«

19

16 17 work Rihanna Feat. Drake
WESrw^ • AfyeccRADON

19

17 18 moolah Young Greatness
«TtvCOTCWN/CAPlTOl

n

© © drifting G Eaty Feat. Chris Brown s Tory Lane?
,<Ci »..WfG/KA

6

G © BOOT Dreezy Feat. Jeremih 12

O © JUST ALIL'THCX 5X JUCY) TlMM Janes FM.ktmUJ Ui My 
RECORDS

4

19 22 pillowtalk Zayn
RCA

17

o 
0

© CONTROLLA Drake
YOUNG MCNEYAASH MONEY/REPUBLIC

3

© CLOSE Nick Jonas Feat. Tove Lo
ME- t ¿AND/FEPWli: 8

© © WHAT a NIGHT Kat DeLuna Feat. Jeremih
GLOBAL MUG^ BSAND/EORE

9

ADUL T TOP 40™
LAST

WEEK
THIS 

WEEK
TITLE
MPBMT/PROVODOH LABEL

Artist A
1 CHART

□ 0 cunsTOPmiFEBBe msm teöki s

1 2 CAKE BY THE OCEAN
REPUBUC

DNCE 27

0 © JUST LIKE FIRE 
WAIT ChSNEY/RCA

Pink 8

2 4 7 YEARS
WARNER BROS.

Lukas Graham 21

4 5 LOVE YOURSELF Justin Bieber
SCHOOLBOY/RAYVOjfO BRAWDEF JAM

22

8 6 STRESSED OUT 
fueled by ramen/rrp

twenty one pilots 28

6 7 ONE CALL away Charlie Puth
ART«'PM WK' - GPMTLANTIC

30

© □ ITOOK A PILL in IBIZA Mike Posner 14

o LOST BOY Ruth 8 16

7 to PIECE BY PIECE 
fl . £

Kelly Clarkson 23

9 11 SOMETHING IN THEY/AY YOU MOVE Ellie Goulding 18

© BRAND NEW
MT.’ tMMu/AHBOL

Ben Rector 20

© SEND MY LOVE (TO YOUR NEW LOVER) Adele
• ■ A

7

© WHEREVER IGO OneRepubllc 4

© PILLOWTALK 
RCA

Zayn 13

16 MY HOUSE
•• l A • MLANT<

Flo Rida 14

© NEVER FORGET YOU
• EiWANY TEN/EP<

Zara Larsson & MNEK n

© SO ALIVE Goo Goo Dolls 8

© UNSTEADY
ArEN«M3Mfa NTERSCOPE

X Ambassadors 12

© WORK FROM HOME Fifth Harmony Feat iy Dolla $gn
SYiOt?C

U

© RIDE
FUELED BY RAMEN/RRP

twenty one pilots 6

© BETTER PLACE 
COLUMBIA

Rachel Platten 9

23 HANDS TO MYSELF 
'NTERSCOPE

Selena Gomez 15

© HELL NO
CABIN 24/RED

Ingrid Michaelson 5

s ME TOO 
epic

Meghan Trainor 4

ni
cl

sc
n 

M
U
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C
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HOTCOUNTF1Y SONGS™
ÎWIS 

AGO 1
LAST 

WEEK WEEK 1 TITI
PRODU(

E ctRTiFication Artist
: ER (SONGWRITER) IM PRINT/PROMOT ION LABEL

OEM IwK.ON
1 PCS 1 OMRI

t o ill H.O.L.Y. Florida Georgia Line
LUDI (BÜSBEE.MXYPMERT.WWLARSEN) REPUBLIC •ASHVIllE I 6

3 5 © somewhere ON A BEACH • Dierks Bentley
A.COPFERMAi|(M.TYLER,L8OYER.AJ*lM£R.DAUNCiOjJUiRENC*} CAPS TOL*A<HVH E I 20

o © T-SHIRT Thomas Rhett1 1/(1A0WYI.-Cn- 3 25

*. 4 CAME HERE TO FORGET Blake Shelton
MMÜCM WARNA MIAMI 2 13

4 o □ HUMBLE AND KIND© Tim McGraw
K.KiLMa) MOQMHK.MAL.HikE 1 20

7 o 0 HUNTIN’, FISHIN’ 8 lovin’ EVERY DAY Luke Bryan
LSTEVEA ri 4IK *' KiU») CAPlTOL RASHVTLLE 5 14

6 7 7 SNAPBACK Old Dominion
SA* JHMLlV I'M AAMtfV.t «SEKi.TUftSl) RCA «M IE 4 29

» o o MY CHURCH • Maren Morris
BdSME.M.MORRS (BUSBEE.  MJUORRTS) COLUMBIA »AAWUE 5 21

Fui © o CHURCHBELLS Carrie Underwood
M.8RiGMT CXROWELLBRETT JAMES.H1WDSEY) WARiSTA NASHVILLE 9 10

© Fio AG LIGHTS COME on Jason Aldean
1 U kXOXIA‘T.LE».'HOMARULU BRO'ENBCM 7 10

12 © WASTED TIME Keith Urban
G.WELLS,lt.UR8AN(iUJRBAN.GMLLSJABRAHART) MIT RED/tAPlTOl NASHVILLE 11 10

a © [12

[13

RECORD YEAR Eric Church
LJGYCE (EXHURCH.LHYOO (Ml MASWVM.LE 12 16

B ’ 1] © HEAD OVER BOOTS Jon Pardi
. ki ULAIRD) CAPlTOt »ASHVILLE 13 34

10 14 THINK OF YOU Chris Young Duet with Cassadee Pope
I X MRMAtMRU 8 3HMX XWNWiUlMMD KA SMMWUlM WKK RARmAL1 2 23

19 o © noise Kenny Chesney
' - W « - .. 7-u^oAM'WL.UMAinj iLvuHk« \ L£ 14 H

23 © © FROM THE GROUND UP Dan ♦ Shay
r* stills lomcn tawthai acmt* c. äste h*o) warm* b» • **r 16 17

20 © © AMERICAN COUNTRY LOVESONG JakeOwen
SMCANALLV B. C4Wf MM» (RXOP^RMAH.AjGORLEYJJOmhSTO*) R£A RASh ■ ILE 17 13

21 © © PETER pan Kelsea Ballerini
FJSj#WiTEHEAaUMS$rr (KAALLERIMIJjGJWWiTEhEWJJ.EE) BLACK RIVER 18 11o© © MAKE YOU MISS ME Sam Hunt
ZXR0WI LLS.MCANALOf (SJIUNUOSBORNE .M.RAMSEY) MCA NASHVILLE 19 24

17 □ 20 YOU SHOULD BE HERE ColeSwindell
MXARTER ff.SWiNMLL AXORLEY) WARNER ÖR0SJWMN 1 25

HOT! 
DEE

iHOT 
IUT © DIFFERENT FOR GIRLS Dietks Bentley Featuring Elle Kin

R. CgmRWAN IkVCAHALLY.IT.hARONG) CAP TOL AASHVIllI 21 1

© © FIX Chris Lane
kMOi(SAUXTONJ.FRASUR£.A.$TOKLASA) • . L.OUO 21 24

ZS © © NIGHT’S ON FIRE David Nail
CAWL» FiUJMUJUORKJ5|NGL£T04DAUnAN) MCA »a'-. _LE 23 37

o © IT ALL STARTED with a BEER Frankie Ballard
WLAdVM «MaMMulfYMW WARMER HMM 23 25

31 © © YOU LOOK LIKE 1 NEED A DRINK Justin MOOre
•1 k>.w Yri » A*- \ U'«.*ÇSTRfU,N.M£MBY) 25 23

© 26 SHE’S GOT A way WITH words Blake Shelton
-1 ». . < • k m i I a Ml t »Mt J* J WMTM» M 26 2

3< © 27 uNLOVE YOU Jennifer Nettles
D.HUFF (J. KETTLEiBXlAW) B<G M<HlN£ 24 18

38 © © |dg castaway Zac Brown Band
1 /KiKsn-MKMnuiMH nummi <w» «m» 28 6

© © rock on Tucker BeathardAJETRAGliA (TAEATHARO.C.BE ATHARRUX ANN0N-G0ODMAN) dot 29 9

1 [30 RUNNING FOR YOU Kip MOOte
B-lAVXS.KAt»RE (K JI00RE.T.VERGE5.B.&ALY) M[A»a$mviuE 26 19

s © [SG Huddle OF A MEMORY ColeSwindell
1 UXARTER(C3MNDELLAA,t|CLEY.2XiWEU) WARNER BSÛ5JWVN 31 4

Fai [32 without A FIGHT Brad Paisley Featuring Demi Lovato
B.MISLEY.UVQCTE« (BJ>Al$lEYJU.OV£LACE.l.TAHLLER) ARiSTA RASmHUE 26 4

4i Jlj D3 1 MET A GIRL william Michael Morgan
kRlTCH£Y.S.HEKDRKKS(T. R0SEN.S.HUNT5.MCANAHY) WARNER BIW.rWMN 33 23

,s 39 34 MAYDAY Cam
J.BWAWRT ~>A5C4«ÄHS.TjOWi$(»l) ARISTA Rß'-i. iLE 32 14

© □ 21 summer Brothers Osborne
UXI UtMOBM JJ. (MMMKX JR6EMAW) EM« MMLl 35 10

*7 © 0 vacation Thomas Rhett
KA r« .Jt --•sMniALlWHlW«<HnaWaiSua!*Ui4«ID7£i<ll CNK» ) UIWY 36 4□ 37 FIRE
DXÄ

AWAY Chris Stapleton
_■ M j W (CSUKETOKCLGWE’O MEKUM 25 17

© psi IT DON’T HURT like IT used TO Billy Currington
RHUFHBXURrNGTONX-R-BARlCME.SX ARTER) U£»CURY 38 9

45 ^1 pel SLEEP WITHOUT YOU Brett Young
CLHUrr (fi.YOU«IG.CARCHER.J.EBAi H) REPUBLIC NASHVILLE 39 6□ 33 40 THE FIGHTER Keith Urban Featuring Carrie Under wood
BU$BfEA.URWM(KJJR8AM.BUS8EE) H T REDftApiTOL RASh. ll( 11 4

© 41 go AHEAD AND break my HEART Blake Shelton Featunng Gwen Stefani 
SJIENDRCKS (G-STEFANI.B-SHELTON) WARMER brosjwvn 13 4

43 4# [421 lovi N’ LATELY Big & Rich Featuring Tim McGraw
B.KENNYJ.D>CH (WK.MPHIN.LD.RKH.T.MCGRAM) BJR/NEWRf WXUTtOM 42 14

© © THY WILL Hillary Scott & The Scott Family
R5KAGGCBJ4ERMS(H.SC0TlX.LMI$eANaB.HERMS) HSVEUI NASH VILLE 33 6

46 ■© LIVIN’THE DREAM Drake white
« DMfmM ■'..- GiGLAS.kJOH.tSTO-X.L.LA’RD) DOT 43 7

©1 © PARACHUTE Chris Stapleton 43 8

NEW © black Dierks Bentley
a . • fMAKtDAtY' : 1. ‘ HKMAN AjüORQ CAI". M^liE 46 1

NEW © 1 KNOW SOMEBODY LoCash
LRfVES ■MA’V* JASTiMR) REVIVER 47 1

RE-ENTRY © tuxedo Clare DunnCXMJMN.BjMST (C.CXJ«< BRETT JAMES.BjWIT) ML* *A. Hs ILE 48 5

RE-ENTRY © WASN’T THAT DRUNK Josh Abbott Band with Carly Pearce
ClBAMR.J-ABBOTT (M.LMCG1MN.HJ UfDLEXElJ« S8AMD) PRETTY DAMN TajGM/160« 47 3

RE-ENTRY

©

southern BOY Jordan Rager With Jason Aldean
LS5T0v£R(L.LAlRae.MA»i.LSST0vER) BROKE« BOW 41 6

TOPCOUNTRY ALBUMS™
LAST THIS ] ARTIST certifKation Title ”»= «

WEEK ["“‘JI IMPRMT/0ISTR1BUT WG LABEL I 1 CHART

HO| 
SHOT 
MB UT o 3J DIERKS BENTLEY Black

'Ai lTOl NASH, LLE/UMGN
Io 2 BLAKE SHELTON If I'm Honest

MMU » «W SVWMN 2

3 CHRIS STAPLETON ▲ Traveller
MERCURY AiUO.

57

3 4 KEITH URBAN RipCOfd
HIT R£D/CAP»TOL NASHVtlLPtAKiN

4

5 5 COLE SWINDELL You Should Be Here 
WARNER BR3S7V/MN 4

« □ JOEY ♦ RORY Hymns
FARMHOUSUGAIIHER/CAPITOL CMG

16

4 7 JENNIFER NETTLES Playing With Fire o f. tttC»*E/™viG 3o 8 THOMAS RHETT Tangled Up
VALGBi/BMLG 36

9 9 sam hunt A Montevallo
UCAN* il£ uMGN

84

10 10 LUKE BRYAN ▲ Kill The Lights
CAP : A iiVtlLE/UMGN 43

11 BLAKE SHELTON Reloaded 20 #1 Hits 32

12 TIM MCCRAW Damn Country Music 30

13 CARRIE UNDERWOOD© storyteller 32

14 14 ERIC church Mr Misunderstood 31

11 15 STURGILL Simpson A sailor's Guide To Earth 7

16 OLD dominion Meat And Candy
RCA Ji V« 30

© KELSEA BALLERINI The First Time 55

18 THE HIGHWAYMEN Live American Outlaws
COLUMBIA NA<Hv LU LFSaCY 2

ZAC BROWN BA ND • JEKYLL ♦ HYDE
SOUTHERN GkomHQB« sAäväTOS/BMLG/RE PUBLIC

58

15 20 CYNDI LAUPER Detour
$tRE/RH»*iO

4

19 21 CHRIS young I'm Cornin'Over
RCA NASMVIUE/SMN

29o □ thehighwaymen The very Best Of The Highwaymen 
COLUMBIA NASHULLCAEGaCY 2

21 23 MARTINA MCBRIDE Reckless
BASH COX/BMLG

5

25 24 carrieunderwood ▲ Greatest Hits: Decade #1
Ä'ARtSTAAASHV-.LErSMN 78

NEW © ZACHSEABAUGH Zach Seabaugh (EP)
OPEN ROADS HIGHWAY 1

COUNTRY AIRPLAY™
1 M riTi E Artist MS. OR

MPRiNT/PROMOTION LABEL OUST

0'
2

ki T-SHIRT Thomas Rhett t9

CAME HERE TO FORGET Blake Shelton M 'WWM« 13

hunt a; fishin’S lov w’eve ry day LukeBryan 13

O
S

HUMBLE AND KIND Tim MCGraw
M ,4A* ft . MAfHME 20

SOMEWHERE ON a BEACH Dierks Bentley 
OLMKli k£ 20

o WASTED TIME Keith urbanH ' kF ’. . WHMLLE 10

7 snapback Old Dominion
RCAAwSH.uLE 29

© GG lights come on Jason Aldean io 1 »‘«h »'w

o mv church Maren Morris 23

o® CHURCHBELLS Carne Underwood 10

• © NOISE Kenny Chesney
MKflHKSUMM NASHVILLE 11

© © H.O.L.Y. Florida Georgia Line 6

• © HEAD OVER BOOTS Jon Pardi- ’ MUn e 36

o © RECORD YEAR Eric Church
EM «MVVH.E 18

e © Fix Chris Lane 26

© © AMERICAN COUNTRY LOVE SONG J^eOwen 
»AB« täLE 14

© © NIGHT’S on FIRE David Nail
KA RASH« U£ 44

© © FROM THE GROUND UP Dan ♦ ShayWARMER »POSTWAR 18

• 0 MAKE YOU MISS me Sam Hunt
KA BASF- J.E 15

© 0 IT ALL STARTED WITH a BEER Frankie Ballard 
WARMER &P3S7VTÄÄ 29

© © YOU LOOK LIKE 1 NEED A DRINK Justin MooreVAlORY 31

© © RUNNING FOR YOU Kip MOOre
KA - 'HE 33

© © PETER PAN Kelsea BalleriniBLACK RMR 12

• © castaway Zac Brown Band
SOUTHER« G&OUSWKJHM VARV A TOS/W PUBLIC /DOT 10

25 © rock on Tucker BeathardDOT 13

Bentley’s 
Best 
Week 
Ever
Dierks Bentley (above) 
turns in the biggest sales 
week of his career as 
his eighth studio album, 
Black, bows at No. 1 on Top 
Country Albums and Top 
Album Sales with 88,000 
copies so d n ts opening 
week, according to Nielsen 
Music. Bent ey surpasses 
the 82,000 that Long Trip 
Alone sold n its first frame 
in 2006. Black is Bentley's 
sixth Top Country Albums 
No. 1, all of which have 
arrived at the summit.

On the Billboard 200, 
Black arrives at No. 2 with 
101,000 equivalent album 
units, topping Bentley's 
prior high of No. 3 set by 
2009‘s Feel That Fire

“This is the album that 
I've been chasing my 
whole career,” Bentley tells 
Billboard of Black "The 
entire process, from the first 
lyrics to the album launch, 
was magic But it also took 
attention to the smallest 
of details. My team gave it 
everything [it] had ”

Thomas Rhett s 
"T-Shirt” becomes his 
fourth consecut ve and 
sixth total single to crown 
Country Airplay, rising 
3-1 (46 million audience 
impressions, up 18 percent) 
It follows "Die a Happy 
Man” (six weeks at No. 1), 
"Crash and Burn” and 
"Make Me Wanna” (one 
each)

Finally, Carrie 
Underwood s Church 
Bells” enters the top 10 
of Country Airplay (12­
10), marking her 24th 
consecutive song to reach 
the survey's upper tier 
All of her country singles 
promoted to the format, 
excluding holiday fare, have 
hit the top 10, beginning 
with "Jesus, Take the 
Wheel,” her first of 14 No. 1s 
in 2006 —Jim Asker
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HOT ROCK SONGS™
?WKS. LAST TITLE ŒPÎIFICATIOH Artist

1 WEEK 1 WEE’ 1 PRODUCER (SONGWRITER) IMPR«T/PROMOTK)N LABEL IslIm»
QURÎ

1 1 1
1 SI lam STRESSE D OUT △ twenty one pilots

MIL ,«i9e(T.<dWMl FUELED8f RAWN/RRP 1 58

A 3 J o 0 i DG: *G SG RIDE • twenty one pilots
P.FTEL OJOSEPM) FUELED B» MMHMRP 2 46

0 LET ITGoÁ James Bay 2 51

o 4 THE SOUND OF SILENCE Disturbed
U «•>■0 IKF« M A Hl 3 28□ 0 unsteady X Ambassadors

^NJElDS^H.ChARR^^ %A*jaMMMMRCR 5 35

o 6 OPHELIA TheLumineers
The UHMM&FELKE (WSOHLTtLUHAiTES) 0 Ml Ml 5 17[j© 0 SPIRITS The Strumbellas
IMtfl«M«(mk(LWWTEUI»*»ltU^SUWa*U'eJm&»<L£TT.lS£^ -LASk'f 7 19

7 8 8 ADVENTURE OF A LIFETIME Coldplay
$UBGAT(.R.WPS01  K.RBEMYMAXJ. u KCQAKOJrjOUUPCLCJUUMrTW PARlO*®*• 2 31

□ HYMN FOR THE WEEKEND Coldplay
AW« (LA WflWU IBJUMkl JURAL AJiMnu LfiraH ¡(WjrMiUWl PM 5 23

8 © dark necessities Red Hot chili Peppers
DAN(iEiH^n£CAAlED<S.aEA.C.SMlTH.jJCLiNGHOfFER.e.BURTC*) WARNER BROS. 7 5□ © brand new Ben Rector
EXASH.DuHJtOKES (B.REC TOR.D.H.HOOGES.A.STOKLASA) APTLY NAME&CAPlTOl 11 15

11 12 handclap Fitz And The Tantrums
MEED N EUKTRAVUMK 11 10

10 13 13 BORED TO DEATH Blink 182
ffi 0MA4»NiUH' , ' l $APaER.JJElDMANN.uSu8A) YlKtKGl*?At! i - l<Mf 6 6

13 16 © walking ON A DREAM ▲ Empire Of The Sun
r’.'W. ■ M> 1 •iMlTTUMOil MSlttPfA» A k* , M u 6 21

M7J © © WAY DOWN WE GO Kaleo
fkMMUQOI) El* TMMJl ABYS 15 17

© © RIVER Bishop Briggs
OQN (5.UCLAUGHLINJMOTLM.1ACII$QN) TE LIMMMMMmK* 16 10

15 19 17 AMERICA’S SWEETHEART Elle King
MJOHNSM tELIE• WiMjQMWVMI) RCA 10 18

23 24 □ DEATH OF A BACHELOR Panic! At The DISCO
J.SlKCiwR(BajRi£.L.PPlTCHAM).tSINrLAIR) DCDZAUELED8V RAMER/RRP 11 20

20 22 19 when doves cry ▲ Prince
PWE (PRINCE) NPG/WARnER BROSTRHiHO 2 7

18 23 20 GENGHIS khan Miike Snow
MIR E SFTWjVi JOCii I « MRiSSOV 1 an A car CHXXMAi 1) lACMLOPE /OOttitfftQUU UN! K 12 21

24 27 G KISS THIS The Struts
TSIWU (l SHLERJLSUajWU NSONRPAMHlf«AJlZZM>J »U(SA»hnR$COH 21 16

19 21 22
PURPLE RAIN • 
mscE (PWMD

Ponce And The Revolution 1 7

21 25 23 DON’T THREATEN 
M arm i^lmmMBMH

ME WITH A GOOD TIME Pamc! At The DiSCO 10 22

I 
W
" 

M
I 

1 © © THE 
LNAM

DEVIL’S BLEEDING CROWN Volbeat
K 1 » > MkS.M ' H 1 I » 'M ' - UlUN) YE**» ...»»►■ K. 1. 24 8

© © SO ALIVE GOO Goo Dolls
.*V’tMsx.;.A4.fuHRM.:N«(JAaZNWi.UJli*TTENKMkDAE.FUHPUAKM) WWMRN« - 25 5

26 THE SOUND The 1975
Mil- • " t UM -'iAi.YIU hEmy.uXXVEIAHANXH^MK.DOULD) DIRTY Hff v. 9 20

© 27 FEEL INVINCIBLE Skillet
B4KWM UlODWHS.MBUE*) AFlANTK 17 2

IS

©

^¿1 TROUBLE Cage The Elephant
Dau£RMCH(£AGE THE ELEPHMUUkUERBACH) 25 8

30 31 29 WOMAN WOMAN 
A .BRUKO A j« ••

AWOL NATION
«ED*JIL 28 15

HOT!SHOT THE GETAWAY Red Hot Chill Peppers
lEAX.SMlTH.WllNGHOCFEIL&fcURTC<1 WAR-n » . 30DEBUT DA ■ ■ « • • íD^.» p9j G TAKE IT FROM ME KONGOS

KONGOS OJJ-OA^ia«ONGOS.aGAONGOS.Dl.KONGO$) TOMXOS-EXP'Í 26 6

4. U J [32J SOUNDCHECK
DSARPY (VJKCAIM)

Catfish And The Bottiemen
ISLAND^APlTOt 32 4

33 37 33 CLEOPATRA TheLumineers
VEUCE (W5iw4JZ.A£JRAirE$.SJEllCD OUAlTONE 11 10

37 40 □ my nemesis Five Finger Death Punch
UMMVWI IMflEMMPlMHiNMUCiXitlGiwriE 'CUOiJ»!». **« • •. U’*! «MM 34 10

34 38 35 GONE JRJR 
«XJFUlC.M.K<uGlWS) WA»«ti » MM. 29 15

22 32 36 BURN THE WITCH Radiohead
l l- 1. 1 -r iJuHtN*4WlP.S(LWAY.EX)8«E*0 HUW >GuP 9 5Q © G ASKING FOR IT 
¿ i

Shlnedown
MTTJ ATLANTE 37 3

s © 38 THERE WILL BE TIME Mumford & Sons x Baaba Maal
LNUGQMUMFORD&SON'S <U * - D & SOMS.B-MAAL) GENTH ME MCW THE RCW ft GLA«»«JTE 22 6

G © SOMETHING TO BELIEVE IN Youn The Giant
ASAI sAADMMWUXAWUJAFXO^  ̂ UlMS) FUELED By RAMUiW 34 5

© © UP&UP Coldplay
uwATiRWsoi iGRaapmw.tuaxnjuMiHWRACA LMwmtiiimiiu ««wnw w inNinc 40 4

O 41 BRAZIL
M.MARL0W (D.MCKENNA)

Declan McKenna
HIGHQUAUTY POPULARMUSK/CCLUM0IA 41 7

NE w G STARS Skillet
S.MOSin.VOCONNOe (LlXOOPf RAXOOPERS-MOSLEYUNGRA« ATLANTA 42 1

Gl 43 LIFE ITSELF Glass Animals
Ci bay ley (D.ftAnn.UAFO) WOLF KM/HARVEST 34 2

RE-EIET R Y A ain’t no man The Avett Brothers
• ' i- , mV.AVEn,R*XRAWOR& JR.) AMERXAVOfI M 31 6

NE W BLACK HONEY Thrice
E »KMIIRnrun.l Mm8MfirE.LTERAMtSHl.0iKEMSRUE) W6AMWMMM 45 1

42 45 46 SOMEBODY ELSE
• M -

The 1975
TH -i UT^BJLHJÍuA.HAM.RiA«A£DONALD) DiRTi o ' \»VüRt 13 16

• [WJ G SLEEP ON THE floor TheLumineers
LFfiCI MKMftXLJAMMMI ¡>1*. '• M 17 7

RE-ENTRY [48 WE DON’T BELIEVE WHAT’S ON TV twenty one pilots
iL.rt&n - «• FUELEDB'RAKWNW 39 12

RE-ENTRY Í49 I NEED NEVER GET old Nathaniel Rateliff & The Night Sweats
FLSWY (NAAYEUFF) | O«C*D 45 4

RE-ENTRY © RISE SIXX: A.M.
LUICHAEL (N.SIXX.JAHCHAELDJ ASHBA) ELEVEN SEVEN 43 4

TOPR OCK ALBUMS™
LAST 

WEEK
™R 

WEEK
\ ARTIST certification Title
1 MPBiNT/DlSYRieUTMG LABEL

jv« A
I CHART

WÎ 
WOT 

01 BUT
til thrice io Be Everywhere is To Be Nowhere t
■Ma vagra*«vbvg

O 2 ERIC CLAPTON 1 Still Do
BUSH BRANtH/SURF DOG 2

NEW 0 CATFISH AND THE BOTTLEMEN The Ride
ISLANDS 4PIT0L

1

NEW o LACUNA COIL Delirium
CERTURY UEMA 1

0 KT3 twenty ONE PILOTS A Blurryface
FUELED BY RAMEN «u

55

NEW 0 REAL FRIENDS Home inside My Head
FEARLESS OSCORD 1

© 1 DISTURBED lmmortali2ed
R£PO <«/V.»*HEe ^OS. 41

0 8 BOB DYLAN Fallen Angels
COiUV'- A 2

\ 9 THELUMINEERS Cleopatra 8

o 10 MUDCRUTCH mriierros. 2

NEW E DEATH ANGEL The Evil Divide 1

5 12 RADIOHEAD A Moon Shaped Pool 4

NEW G ARCHITECTS All Our Gods Have Abandoned us I

7 14 PIERCE THE VEIL Misadventures
HAfr.IV>

3

15 IS PANIC! AT THE Disco Death Of A Bachelor 20

16 16 SANTANA Santana IV
• ’-A" "URS

7

17 17 Sturgill Simpson A Sailor’s Guide To Earth 
ATjMH 7

31 M iWS UtHMIHUItURmilMISWUB

'./COMCORD
41

26 19 soundtrack A Guar tan Of The QUxy. Awesome MU vol 1
UARVEL/MBLLYY.OOD

97

NEW MOJ pup The Dream isoverDEOne dummy 1

0 21 ISSUES Headspace
RISE

2

28 22 FIVE FINGER DEATH PUNCH GotYourSiX
PROSPfCt PARK

39

19 23 R08ZNBIE Eton »rtrtMliWil20D»ac swan/t kwjme 5

COLDPLAY • A Head Full Of Dreams
PARlOPHOHE/Af IANTK/AG32 24 26

30 2S JAMES BAY© Chaos And The Calm
REPUBLIC

58

ROCK DIGITAL SONGS™
LAST 

WEEK
TM,S 
WEEK

TITLE Artist I
IMPRINT/PROMOTION LABEL

|»«s

CHART

o 0 Cl RIDE twenty one pilots
FUELED BY RAMEN/AG

26

2 THE sound OF SILENCE Disturbed
REPMSEAiARNER BROS.

27

• LET IT go James Bay
REP-i

47

0 unsteady x Ambassadors
«TE’SOWGA

32

- STRESSED OUT twenty one pilots 57

© 6 handclap Fitz And The TantrumsEle« t»a 10

o Ophelia TheLumineers 17

© o RIVER Bishop Briggs 6

© o SHUT UP AND DANCE WALK THE MOON 91

14 o DARK NECESSITIES Red Hot Chili Peppers 
«Mau B*OS. 5

12 AMERICA’S SWEETHEART Elle King 16

o o spirits The Strumbellas
1 H TE

15

16 o EX’S & OH’S Elle King
■ A

65

13 14 purple RAIN Prince And The Revolution 
KPGAaRttER A- ' .

7

o IS way down we go Kaleo
ElEKTRA/AG

14

NEW THE GETAWAY Red Hot Chill Peppers 
WARNER BNOS.

1

*• 17 ADVENTURE OF A LIFETIME Coldplay
PARlOP»«aM^TLANTIC/*G

30

« A THUNDERSTRUCK AC/DC
CGLUMBiA/lEG*CY

163

© 19 DON’T STOP BELIEVIN’ Journey
COLUMS A/LEG4XY

307

20 FEEL invincible Skillet
ATLANTlC/AG

2

21 n WHEN DOVES CRY Prince
WPG/^ARKER MOSJRrnNO

7

NEW STARS Skillet
ATlA«lT</AG

1

26 » VICTORIOUS Panic! At The Disco
DCD2/FUELED BY RAMEK/ag

35

32 © bohemian rhapsody Queen
MCILYWOOD

185

□ © BEST day OF MY LIFE American Authors 
DSTYCAMVAS/taAND

97

Thrice’s
First
After a three*year hiatus, 
Thrice (above) returns 
with its first No 1 on 
the Top Rock Albums, 
Aiternat ve Albums and 
Hard Rock Albums charts. 
To Be Everywhere Is to Be 
Nowhere, the California 
four-piece's ninth studio set, 
debuts with 21,000 sold, 
according to Nielsen Music. 
Thrice scores its best sales 
week since 2008, when The 
Alchemy Index, Vols 3& 
4: Air & Earth also moved 
21,000 (prior to rounding 
sales figures, it actually 
moved a handful more 
copies than Everywhere}. 
The new LP starts at No. 15 
on the Billboard 200, 
equaling the band’s best 
rank, first achieved with 
2005’s Vheissu

Red Hot Chili Peppers 
rule the Triple A airplay 
chart with "Dark
Necess t es,” the lead single 
from its 11th studio album, 
The Getaway (June 17).
The song is the quartet's 
fourth No 1 on the tally 
(which launched in 1996), 
following "The Zephyr 
Song" (2002 to 2003), 
"Dani California" (2006) 
and "The Adventures of 
Ra n Dance Magg«e” (2011). 
"Necessities" leads the 
Rock Airplay chart for a 
fourth week (15 million n 
audience, up 9 percent)

Bishop Briggs cont nues 
her ascent as "River” 
reaches new peaks on 
five Billboard rock charts, 
including Rock Airplay, 
where it rises 19-14 
(4 million, up 31 percent), 
and Hot Rock Songs (28­
16). On Rock Digital Songs 
(No. 8) and Alternative 
Digital Songs (No. 9), the 
track ranks in the top 10 
for the first t me, up by 
91 percent to a new weekly 
high of 9,000 sold, aided by 
69-cent sale-pricing in the 
iTunes Store

—Kevin Rutherford
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HOT Ri&BMIP-H0P SONGS™
2 WKS. 

AGO
U»T 
WB

NB 1
MH

TITLE certificat ion Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

rm 1 mim
1 POS. 1 OUR’

□
1

El one dance Drake Featuring wizKid & Kyla
■niMBIAD* MB » tAMMt» »«8» VI19HUlM«Q*XLMmQ UK « MSM « WS W t 9

2 2 2 panda A Desiigner
<Wi d5£l BY. HÌ.A A H AN) GAO^MF JAM 1 15

4 0 © needed ME Rihanna
• ‘MAinrajtfMoiMJWJMM]WB»uraNW*’Mu«Ma^^ MTaprau^iwni 3 18

4 4 work A Rihanna Featuring Drake
«SIELET» A' ' HAM* 1 19

11 0 AG DON’T mind Kent Jones 5 6

6 o 0 LOW LIFE • Future Featuring The weeknd
» BiinitiiiANAiwi »MtKnaiM AiuwugjEwmifl a ufombuk. 6 17

5 7
ME, MYSELF & 1 ▲ G Eazy x Bebe Rexha 2 33

OI O CONTROLLA Drake 6 5

0 1 DG all THE WAY UP Fat Joe. Remy ua 4 lay z feat French uortana & infared
■MBIMHMBJ INUI JUS iti ÛMMMTUUKÂÜVOK) VIBUKS 9 11

© [wl Too good Drake Featuring Rihanna 10 5

9 10 11 oui © Jeremih
NECOaDOW (J-P.FtlYON.lu: AJN.B.M LLC-MARTIN) MiCK SCwiWrr JAM 5 25

10 11 12
2 PHONES ▲ Kevin Gates
MAD W A8UUU«.M.HJUZ«D.RM»TN{5?$POCN JR) BREAD WINNERS’ ASSOC AHWUtAMTi 3 25

8 9 13 pop ST yl E Drake Featuring The Throne
WMf Buff * U OUtUMfi r*ms. »jUttMYMSBM OFtW ««>« MuC 4 9

16 o □ cut IT O.T. Genasis Featurin Young Dolph
URQ MAWaC«E\M.D.EDMC«K IIAIMWIX A) W LYFE/TK CtXAOyOUJtAWTK 13 20

15 © 0 sorry Beyonce
MELO-UMCWUSjinNire ««©OU« BOYKiiWQMSJMMMXNailESi  JUIK) P*iliwet&lCai*«iA 4 6

12 16 16 MY BOO Ghost Town DJ'S
»JERRY (RJiRRYXAiAHONE. 1RJ SOSO D; «»LUMMA 10 31

24 © 0 WICKED Future
ILUEUEN(N.WrAl0URM.UJN'AYNEJJilUEllEN.DJMCAN) A-l/FRfE9A<4 EPiC 17 7

RE ENTRY © REALLY REALLY • Kevin Gates
inWHAÄXttiüOt 0X9G(»0lYAi®JJR0TkU«0SiW «EM) WK) MMWZ ASSOQATnU/AW’K

14 22

14 17 19 hype Drake
WIMJMfHi'IWJ Wl 1 BttMMJt »8 SP. ««WL 14 5

L3OJ UBER EVERYWHERE MadeinTYO
K SWISHA (M.EMMS.K-HAMMQVIST) PRIVATE ClUfiÆOUWSSiON 20 12

46 o r211 SG wake UP Fetty wap
FRENZY KATZ (W.JUMAÏWELLK-HICK5) WSF/300 21 4

_ ..

'¿oi 20 22 childsplay Drake
ASK. Aj»aMirM(ah.lJW«Min(IAdSDAm,iMIWWYI TUjMjUCMYKAXMYWftAC 20 5

□
18 23 STILL HERE Drake

DAW N^MEM (A-vRAHAM.DC ARIERN.J.SHEBIB) *OUNG mO*EY/CA$H ttC-VEY/»EPU8lK 17 5

’T © 24 body Dreezy Featuring Jeremih
- - ^P'.&T^AiZARO.M.TuCKER.S.SlEDGE.J.PJElTOM) MlîlMfWE 23 14

* 19 25 grammys Drake Featuring Future
UWOJMAIM !WJjJJLU£UXWL*nWk»a^ ni* r h» ■ 18 5

32 28 26 might NOT Belly Featuring The weeknd
BEMBIIUOM (A3AiSME.AjESF»E.BlfiEHL) CP/BUlY N DEAD/ROt MAT©« 21 19

21 24 27 with you Drake Featuring PARTYNEXTDOOR
«x*w«uaa«nwMi. 21 5

FEEL NO ways Drake
LUUMAA UURIHMILUIIMMUL J94»JlDJ«lBURKAIUXnjliKlAKNi nUNWOKYXASHMMYMRJIlK23 25 28 23 5

37 31 29 LAW Yo Gotti Featuring E-40
BIG FRUft (M.M1MSJ.XlOPrON.EXSTEVENS) COCAINE UUZJK/EPIC 29 H

25 27 30 FORMATION Beyonce
MJKEWiU MADE 4&lM)ME5(6AH0mESvULWLLUU»AlCGAK^ PAIKW><Ql«MBlA 6 13

41 [331 31 moolah Young Greatness
UZZE PHAatóaES.P>LEXANDER) QUALITY CONTROL/mOTOWNXAPiTOI 30 12

22 26 32 9 Drake
A'MWUßUDi.lA MOÍÇ£<CU0UMMJI 1XBM SMLfiU A MAGMU HWniO« KlMiraKTIWN «WÄX 21 5

31 34 33 kiss
LBWAi«

IT BETTER Rihanna• —a < i klASS.UWiCLAJR.R.CE’tTY) WESTBURY ROAD * »A! »N 21 17

* 47 [34J NO PROBLEM Chance The Rapper Feat. Lil Wayne & 2 Chainz
LXjäSMM«TM<j6tU«NNETIlEW>5laCAffTER.UACiGUM£JUY«EX£KTEEN' OUNCE THE PMHB 34 3

[sol nsi NEW 
t»«

LEVEL A$APFerg Featuring Future
1 >tOUiD.D.8WW.UinJRADJm^ AUF *C^ 03tDL’KM.0 G»o«es/RCA 30 16

noi 32 36 FIRE & DESIRE Drake
M 9CB8CB WMUMUR JKSWOCOiM SCW MAKXMJ YCUK vrwfVXB MONEY,WRJBUC 30 5

26 29 37 u WITH me? Drake
uwMWWA«MiMtusMAJU£i>w imaAWuiiAMMn.Dtn^ j mavrAuufiwu 20 5

29 35 38 HOLD UP Beyonce
9miK«uutmium«z.EMar,>niiiiK£MM<iflim^ i ivnuuiiuieA 6 6

47 43 39 FATHER STRETCH MY HANDS PT. 1 Kanye West 14 9

44 41 40 famous Kanye west
) LooMMltilW 13 10

Fnl 36 41 REDEMPTION Drake
MmiwiiiDvaiMbtTMj LMiJUJWKiVJMWFinwwDii! ntMWju^««Muc 28 5

HOTSHOT 
DEBUT 0 WHY YOU ALWAYS HAT in? YG Feat. Drake & Kamaiyah

n M A’sN DR AYUSjMi-IHCMA’J »*MBU4RJWAMAM00MJMJ 1 FOCI LT i f LAW 42 I

38 40 43 FAITHFUL Drake Featuring Pimp C & dvsn
asHuoDUBrnw* jiimjswaMfixtuifu rr juw« u.<n 36 5

RE-EIGRY r«] BLESSINGS Chance The Rapper
»IX.MA :*tXmCiBEN<TlP«iUt^  ̂ L-« • Wk--» 40 2

©1 © GO FLEX Post Malone
CHM| I *Mi • OMlAhUDO (a.KKT.R.VOjTESAk.iAALAI.RAuDO) Bit 43 4

34 39 46 WESTON ROAD FLOWS Drake 26 54 ti ì > t. M M aWiia«SH*a*53LJiDI<ÛÎWTn YOM1QCKA9IV(1CWMU(

0 47 MY PYT Wale
M OCR KJn«UmiV{H*U&M« Ai(HSiMLMGilAU.aX^^ nmTWWK 44 2

48 LOVE ON THE BRAIN Rihanna
E.BALKF.BALUJINGEL.R.EEMTY) WESTBURY ROAD/ROC NATION 30 2

35 42 49 KEEP THE FAMILY CLOSE Drake
MUNDAY E (AGRAMAM.M.81DAYE) YOUNG MONEY/CASH UONEY/»EPuBLK 33 S

- © 50 I’M THE MAN 50 Cent Feat. Sonny Digital Or Chris Brown
NOT USTEO (KOT LISTED) G UNIT/CAR0UNEÄAP1TOL 46 2

TOP R&B/H1P.H0P ALBUMS™
IA>
WEEK W¿!TI( 1

ARTIST certification Title
*peWT/DJ$TRJ8UTING LABEL

*». w
1 CHART

1 1 IxlBEYONCE Lemonade
PARWWCÛCVC0LUM81A 6

HOT 
SHOT 

DEBUT

2

©
DRAKE Views
YOUNG MONEY/CASH MONEY/REPUBllC

KEVIN GATES Murder For Hire II
BREAD CANERS’ ASSOCIATION/AG

5

1

© RIHANNA A ANTIWESTBURY ROACVftOC NAT©N 18

II |gg G-EAZY © When Its Dark Out
G EAZY/RVG/BPG/RCA 26

4 6 KEVIN GATES© Isiah
BREAD WUCHERS' ASSOCIaI©N/ATianTiC/AG 18

13 KENDRICK LAMAR untitled unmastered. 
TOP DAWG/aHERMAWiNTERSCOPE/IGA 13

NEW o ro JAMES Eldorado
BYSTO^U/RCA 1

□ 9 THF weeknd A Beauty Behind The Madne® 
«VREPG6LC 40

NEW © Ml LES DAVIS & RO BE RT GLASPE R Ever yflng's BeauDfui 
COLUMBIA/BLUE NOTE/LEGACY 1

□ 0 K. michelle More issues Than Vogue
ATlANTltM 10

39 0 LOGIC The Incredible True Story
MF JAM 29

6 13 CORR NE BAUT Y RAE The heart Speaks in whispers 3

10 14 BRYSON TILLER A TRAPSOULtrapscul/rc* 36

□ 15
J. COLE ▲ 2014 Forest Hills Drive
DREAUv LLE/ROC NAT©NXOlUMEflA 78

9 16 SOUNDWX gitte Ciisjni Santo ack Season Z Wune 2 
oi" . ■ -y fuvul- * 5

30 A$AP FERG Always Strive And Prosper 
:.n A 6. k • - . \. r- 6

12 PRINCE HITNRUN: Phase TWONPG 9

o w KENDRICK LAMAR A To Pimp A Butterfly
TOP BMG/ACTiiMATH/HITERiiOPE/iGA 64

RE © LIL dicky Professional RapperCm<*. 34

©1 o SOUNDIRMK SR# Muslim IM Ron IheMCta 
rut^kvworhy? apitoi 21

o 22 FETTY WAP A Fetty wap 36

El18 DRAKE À if You're Reading This It’s Too Late 
YOUNG UONEY/CASH MOhEY/REPUB. 69

NEW © MISTAH FAB Son of A pimp. Part II
FAiVA AFTjyVUm AK0RÎWNG5 I

o © LEON
US ASM

BRIDGES Coming Homei 50

FAT JOE
REMY MA 

JAY Z

JayZ’s
Count

ADULIr R&B™
IA>? 
mn

1 rim
1 WT« TITLE

IMPRINT/PROMOTION LABEL
Artist

1 CHART

Q o LAKE BV THE OCEAN Maxwell 9

o 2 KEEP YOU IN MIND 
BANK ONU

Guordan Banks 30

4 © AMEN
MKTER5 MUSC/»CA

Anthony Hamilton 19

5 o E3 angel
haTmm^ /EME

Lalah Hathaway 39

3 5 THIS ONE'S FOR Ht AND YOU 
iSUL^,CARÛlW£A AP1T01

Mtwy Feat H^>tdtl<n 27

0 □ CAN’T WAIT
BLUES BA8Í/ATLANTIC

Jill scon 13

6 1 GOOD LOVE
KÛS/R6D ASSOCIATED LABELS

Keith Sweat 22

3 8 RISE UP
BUS* A «AME* K-OS.

Andra Day 30

□ PERMISSION
'»CA

Ro James 20

9 10 NO TIME FOR IT 
|MKA

Fantasia 21

11 0 struggle love Jaheim
JULIE S DREAktfPPîUAJIY WAVE/BMG

16

o 0 IN COMMON 
RCA

Alicia Keys 5

0 © CRUSH
VERVE

Yuna Feat usher 10

14 1 DO
MY BkCCIMEONE

Musiq Soulchild 17

0 PHONE down Erykah Badu
CÛNT^ fREAÇ/MOTOimAPirOl

19

0 DAMMN BABY 
-■--y». ,. -• ■■r

Janet 3

© UNBREAKABLE 
»<H »♦r^TEPZAUailNEÄAPlTOl

Chrlsette Michele 13

© sunshine Eric Benet
.»DAN HOUV/PMiARY ».’WE/BUG

2

0 HOLDING ON Gregory Porter Feat. Keni 
w t • .'r tnnft. 9

0 WAITING ON YOU Tyrese
«OLTROM PfCORDZXARGUNEXAPlTOl

3

21 GREEN APHRODISIAC
V1RGNÄ API TOL

Corinne Bailey Rae 12

0 PRIOR TO you Tyrese Feat. Tank
VOLTPOt WCOROZXAROllNEAAPfTOL

4

0 GROWN FOLKS music [WORK] Vivian Green
MAAE «WE

14

© GET IT BABY
P.LRJ5PECTRA MUSIC GROU»

Tito Jackson 3

0 SAY IT AINT SO
N4YR

Eddie tevert 4

Goes*Up’
Fat Joe and Remy Ma s 
“All the Way Up” (featuring 
French Montana and 
Infared) gets a push from 
JayZas a remix with the 
mogul triggers a 14-9 
jump on Hot R&B/Hip- 
Hop Songs. First released 
May 24 as a Tidal exclusive, 
the remix was widely 
available on May 26. Sales 
from the remix account for 
60 percent of the song's 
36,000 downloads sold in 
the week ending June 2, 
according to Nielsen 
Music. In turn, as the remix 
largely is driving its chart 
placement, Jay Z has been 
added to the billing for the 
song Streams increased 
34 percent to 7.8 million, 
with 37 percent stemming 
from YouTube views.

With the rise, Jay Z 
earns his 33rd top 10, 
equaling the number of 
top 10s earned by Michael 
Jackson Meanwhile, Fat 
Joe scores his fifth top 10, 
Montana notches his third, 
and it's the first top 10 for 
Remy Ma and Infared.

On the Adult R&B airplay 
chart, Maxwell notches 
his seventh No. 1 as “Lake 
by the Ocean” steps 2-1 
in its mnth week (up 7 
percent in spins n the week 
ending June 5). He ties with 
R. Kelly and Toni Braxton 
for the second-most No 1s 
on the list, trailing Alicia 
Keys' record of 10. Maxwell 
last reached the top in 2013 
with “Fire We Make," a duet 
with Keys that spent seven 
weeks at No. 1.

Lastly, Kevin Gates 
“Really Really” (from his 
album Isiah, released in 
February) re-enters Hot 
R&B/Hip-Hop Songs at 
No. 18. The track returns 
due to newly increased 
support at radio (up 
24 percent to 10.6 million 
audience impressions) after 
previously spending 21 
weeks on the chart, most y 
powered by streams and 
downloads (peaking at 
No 14 on April 16). The re­
entry comes the same week 
Gates' new mixtape, Murder 
for Hire II, starts at No 3 on 
Top R&B/Hip-Hop Albums, 
with 21,000 copies sold 

—Amaya Mendizabal
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TOP LATIN ALBUMS™HOTL ATI NSONGS™
2 WKS. 

AGO
LAST \ 
MEK

THS 
WEEK

TITLE certification Artist
PRODUCER (SONGWRITER) IMPRHÍT/PROMOTION LABEL j

PEAK «V»
I POS. 1 CHA*’

3 0 1 1
I 1 #1 

UNII
HASTA El AMANECER Nicky Jam
SMA WHUBULiJ (NPMRA WNAIDJWDM ÆJZ) U »OraRlA/Sinf ULU LAIN 1 21

à 7 ■» DUELE EL corazon Enrique Iglesias Featuring wisin
tWAujn ms w wt mbcjhh «Mdsay‘almuji MMJUNMMAauciaUM) Thimbu© 1 7Fíj 31 bobo J Balvin

UMI LA! MME 2 4

HOTSHOT 
DEBUT <) LA BICICLETA Carlos Vives & Shakira

AXA<™>ryiVE$5HMH>A.UjDCH0* (C.V1VES.AXA$TRO. SHAKIRA) SONY MUSK LAHN 4 1

4 0 5 ginza J Balvin
«wcv ownunuvu 1 46Fs J 5

□ ELPERDEDOR Maluma
wtuscum 5 13

8 7 ENCANTADORA Yandel
■A l iVEGUILLAUALAVLEJOSACWWUJjtólCASÍ' ■» > I.RtfíSKAA» SONY MUSIC LATIN 3 33

6
1 «

1 SOLO CON VERTE Banda Sinaloense MS de Sergio Lizarraga
W>t‘RAGA(H.WiLfNCMCf$NE*^) 1’205 2 30a 9 obsesionado Farruko 4 20

□ 10 andas EN Ml CABEZA Chino & Nacho Feat. Daddy Yankee
WMXM |IA»U«AFER{;MJM«CUDCMITUUAXMP0(9S^SMTlJM(3n)Km l»MWW 6 15

E © CICATRHICES ReguloCaro
L4.UA A DIAZ UO.TARA2QNJ.DIA2) Df L 11 10

n e SG ME VA A pesar La Arrolladora Banda el Limón de Rene Camacho 
FZAMifhO’^AfXXH^ALEKClA CrSJtEROS.GZABRfRA INZUNZA) DtSA/UMtE 11 6

IE 13 HASTA QUE SE SEQUE EL MALECON Jacob Forever
lACBO FOREVÎROI ROUMYNanDO PRO (Y JX« VEN ATES) SONY MUSK LATIN 10 23

18 e AG me vas A extrañar Banda Sinaloense MSde Sergio Lizarraga 
1 Ç i »»At»A£A (M PAL PNC IA Cr$N EROS) UTOS 13 5

16 17 © ESPERO CON ANSIAS Remmy Valenzuela 15 9

IS 18 3 Si no ES contigo Banda El Recodo de Cruz LizarragaAA8M»*-a -‘■-•...WAZj.l^ZuKZi FAVtlA) KM »-MLE 15 13

13 15 TAN FACIL CNC0
Wl» (MARJMRfZ ÜMakSQUlLDJAAÄfilRA LlMR K»f SaMyAOÍÜIAWSÍ'1 SW WUSK U’M 5 17

¡4 16 II PRESTAMELA A Ml Calibre 50
HIRADO CASTANEDA (E.MUNOZ.EAURRA1C9 anCWLUZ/SONY MUSK LATIN 8 16

19 O 19 DEL NEGOCIANTE los Plebes del Rancho de Ariel Camacho
J.LGOKZALEZ TERRAZAS (D4.WE8LA lOPEZ.LAX>El VILLAR) Dil 11 25FaJ © © picky Joey Montana Featurin Akon & Mohombi
F>REDlKAOO«(i.MiRA»DA.vX<LGADaAjHlAM.UJt2ASl fcKMIPOUDO) CAMTOlLATlM/UMlE 20 24

0 © © ay Ml Dios lAmChino Featuring Pitbull, Yandel & Chacal
WMBLUWMU2UUOBnCMlJ ■«JOWZMWZMZi « 4BKMMXÄ 0 « KM WlAl 21 7

17 G 22 EMBRIAGAME Zion & Lennox
MH tIlímMMNU AWM'.tfIMJUKV í ¡W tMtLi» 11 17

26 QI © CORAZON ACELERAO Wisin
BORFUl.MORIRALUNA.L.A-O'NEILLE.PEREZSOTOJJ.RlVERACLASS) SONY MUSK LATIN 21 11

0G © E YA ME ENTERE Reik & Nicky Jam
1 »naOiAsif USHACjRAMlRElPAMeO.N.MVERACAMINERO) SONY MUS». LATIN 24 5

4. 24 « no LO HICE bien Los Plebes del Rancho de Ariel Camacho
LH¡e«ZAlE? VF«»/?!« EUIASTRO VENEGAS) DEL 20 15

4 26 .6 que caro ESTOY pagando Los Plebes del Ranchode Ariel Camacho 
. M a'?0 HESvOS>LLÛJLA4)fL VILLAR) DEL 18 18

- UeJ G ME ESTA gustaNdo Banda Los Recoditos
A4.lZA0RAGAtS4.P0«TLaEJ>ER£2X.VALDr¥iA} (XSA/UME 27 5

© 28 LA CARRETERA princeRoyce
01ORA.LXA5TANEDA (G.R.RQ1A$,D.SANTACRUZ) SONY MdSC LATIN 21 2

F9J SHAKY SHAKY Daddy Yankee
DJURBA.ROME (RI4VAIA RODRIGUE Z) EL CARTEL 29 5

0 34 MOJ nadie como TU Banda Clave Nueva de Max Peraza
VERDUZCO (L.D.SERRANO) TALENT UUSK GR0UP50*tf-r«A/lJW.E 22 17

22 30 31 NOT A CRIME (no ES ilegal) PiayNSkilIz x Daddy Yankee 21 8

34 © Ó FUISTE mía Gerardo Ortiz
GXJRiTZ(GORTip BADSiN/Df L/50MY MUSK LATIN 20 11

33 © G TODO 0 NADA Alf redo Olivas
A JXWAS (AQLIVAS) SAHUARO/SONY UüSK LATIN 33 3

25 28 3 4 DESDE esa noche Thalia Featuring Maluma 16 16

28 29 3 5 UNA
WS-'M

EN UN MILLON Alexis & Fido
IRNttaw©>«URXaRn2IKK0NrUAlDÚNADQÍ(.MMlM RBMnttHNMMBE 23 12

bien servida Los Gfez Featuring Diego Herrera
U-PANUCQT.RAUGS(H.PAifN(iAClSNEROS.£JMi  ̂ RfMEX35 ¡321 3 6 32 6

31 py 3 7 Li 0 c MSI ON W Ulan 4 Wmto Ongs ft ewntan De La GMo Feat Aj cangd X Omu X Arud
Dl LUAN.LMMPERJLSEMM9 flUMnLLÖASMlBSjjCJEUNA ROSAißlWMET UNTUGCl IWAWGZ 31 11

40 35 38 baby lencarlos Featuring Lennox 30 12

37 39 SHALALA Tito “El Bambino"
WfWS (THO H IMÄNCrMJ VEMXU QMM Tl M W*UU ««ROS »f YESOiUPEDA HAWS « FBI 37 8

^411 Tso ELLA y vo Pepe Qv mtana feat fanitox An ue i Aas Tempox Brya« Myers x a i m <ghty 
vwotz «my yaw? jum« ounwu 40 4

© © baila conmigo Juan Magan Featuring Luciana
LM.MAGAN aXAPORA$O.NXlOW.lWTER$.J3ERf NGUER) UNIVERSAL MUSK LATlNO/UMLE 41 2

41 © Fa2 ya lo SUPERE Los Plebes del Rancho de Ariel Camacho
L.1XON2ALE2 TERRA2AS.A.DEL VILLAR ftXDUZ) Dfl 41 11

NEW F43 a DONDE VOY Cosculluela Featuring Daddy Yankee
M»jmw¡ra*u>m«ijmMAtfüarA(MWí<utt(iaBuioq^^ «saouna 43 1

4ol 44 ALGO CONTIGO Gente de Zona
MOI (F (AMENDE ZOGGADUI MJIMTrUMWOMKUGONZMEZ MlROX» UAÍNUSAÍMY MUSÍ LAI« 40 2

00 45 rumbo A maza Los Titanes de Durango
S.SANCHEZ AVON CSSWhíZ AYON) THANK a 43 11

NEW
□ EL guitarrero Julión Alvarez y Su Norteño Banda Featuring El Coyote 

1ALVARE 2 (C-ESTRADA MORENO) FOjíOviS» MiE 46 1

NEW 0 imaginar Victor Manuelle ♦ Yandel
PLANCHEZ (LVEGUILLA UALiVE.VA4^UlZ.YV.W9CSE) KfYAVI 47 1

49 LJ 48 EL mentado Los Plebes del Rancho de Ariel Camacho
L1GOn2alE2 URRA2A$(DAVrlEZ.A.ML VILLAR) Mi 42 10

NEW Fa«! POR haber SIDO MIA Noel Torres
L-LUNA D»A2 (L4JMD GERENCIA36O/SONY MU5K LATIN 49 1

34 46 50 PERO SIN ENAMORARSE jesusojeda y Sus Parientes
lOJEDAdi.DiA/ DISCOS SOL/FONOViSA/U MIE 35 14

IMT 
©TH 1 WEEK

ARTIST C1RTIFICATI0M Title
MPRlNT/DtSTRIBUTWG LABEL

MS
1 CHART

0 ml kany GARCIA Limonada
$0*1 * l> 1 LATIN 2

LOSPifflESOaRANCHOOEARiELCAMMHO Recuerden M E sio
DEL/SOsY VJyC LAI N 13

o J JUANGABRIEL L0SDU0 2
FO*. -A WIE 25

o 4 gente DE zona visualízate
MAGN.h -SONY MUSK LATIN

6

0 O JLKIOSALVAREZ Y SU MORTFI» BANDA letona Pi) EiCoriZOil 
dsa/umle 44

% 6 JUAN GABRIEL △ iOS DUO
TOnOViSaAIMlE

69

0 1 UlONUVtfEnSUttORTENOUMU
FOMh fSA/qVLE

8

9 8 8ANM SINALOENSE US DE SBMO LIZARRAGA QueBenAOTil 
liZOS 17

8 9 SELENA Lo Mejor de ..
CAPITOL LATIN/UULE

62

10 10 various artists L» Bandas Románticas de AmerKa 2016 
í.n . A ME 19

15 11 VARIOUS ARTISTS Dance Latin # 1 Hits
N.lt:», MUSIC LATlXO/UMLE 6

© joan Sebastian Mk Numero I_ Gracias Por Tamo a idck 
IP - rf- »*, » <• C4JY MUSIC LATIN 17

© maluma Pretty Boy Dirty Boy LATIN 31

14 aventura Todavía Me Am as: Lo Mejor de Aventura 
PREMIUM LATlN/SONY MUSK LATIN

5

□ 15 REMMY VALENZUELA Con Tololoche 4

23 © various ARTISTS we Love Disney
j» if'», w.- - IAT*O/UMLE

7

20 17 ARIELCAMACHO Y LOS PLEBES DEL RANCHO Hablemos 
it r5. MUSK LATIN

30

© 18 CALIBRE 50 Lo Mejor de 66

13 19 THALIA Latina
SONY MbSK LATIN

4

© 20 PITBULL Dale
FAUCtó AftTlSVMR. «V50NY MUSK LATlH

46

25 © various artists Las Mas Chidas 2016
F0N0V6A/UMLE

6

18 22 various artists Mujeres Que Hicieron Historia 
WflVISA/UMlE 5

17 23 various artists 20 Corridos Bien Perrones, vol. 4
F0KÜVISAA1MIE s

24 24 LOS ANGELES azules.. juntos Por La Cumbia 
F NOvfM/UMLf 20

28 © ANA GABRIEL Mi Regalo. Mis Numero 1... 
SONY MUSK LATIN

55

LATIN AIRPLAY™
LAST 

WEEK
TH6 I TITLE Artist

IMPRWT/PROMOTION LABEL

NEW 0 «bicicleta Carlos Vives ä Shakira ।

ï

©

17 duele EL CORAZON Enrique Iglesias Feat wisin 7 
1 SONY IMS £ LATIU

3 bobo J Balvin
1 CAPITOL LATtMZUMLE 4

14 HASTA EL AMANECER Nicky Jam 20
1 LA «WfTlWSOUY MUSK LATIN

© ME»*i'ES4R UMiaWäBaiiüellimaiteirreüiMtoI Dja, wa 1

0 © CICATRHICES ReguloCaro o
1 DEL !

9 0 si noes contigo Banda El Recodo de Cruz Lizarraga 
I4LE 11

11 o ELPERDEDOR Maluma
[ $0*1 V LAT t 12

0©

9

©
HASTA OUE SE SEQUE EL MALECON Jacob Forever
5ÓNYUJÍI1 LAT>Y

CORAZON ACELERAO Wisin
I SONYVi«- IATN

16

□
111

12

I©

TAN FACIL CNCO

obsesionado Farruko
1 CAAte w » M • 'ONY MUSK LATIN 

espero CON ANSIAS Remmy Valenzuela
1 FOMJvtSA/UMlF

14

20

7

0 © we vasa extran js BandaSinatoenw MS de Ser^oUzanaga 3

© © AY MI DIOS lAmchino Peat. Pitbull. Yandel& Chacal 
| M». « 7

21 © nadiecouotu BandaClave Nueva de Max Peraza talent musk GWUPAOwovisa/umle 17

13 17 PRESTAMELA a mi Calibre 50 1
1 A^DALUZ/SONY MUSK LATIN

15 18 BRONCHEDEORO La Trakalosa de Monterrey 
[ PEMCx 21

© 19 EMBRIAGAME Zion & Lennox
WARNER LATINA

16

14 20 ANDAS EN MI CABEZA ClinoS Nacho Feat Daddy Yankee
MACHE TEZUULE

14

© YA ME ENTERE Reik & Nicky Jam
| $O*YVJSK LATIN 5

0 ME ESTA GUSTAN DO Banda LOS RetodltOS 
I D<$A/UMLÉ 3

23 bien servida LosGfezFeat. Diego Herrera 
| REMEX 7

1© SHALALA Tito “El Bambino"
1 ONflRE

9

© TODO 0 NADA Alfredo Olivas
| SAHUARO/SOKY MUSK LATIN s

CARLOSVIVES
^SHAKIRA

‘Bicicleta’ 
Rides In
At No. 1
“La Bicicleta,” the new 
track by Carlos Vives and 
Shakira, debuts at No 1 
on Latin Airplay, scoring 
the second chart-topping 
entrance this year (Enrique 
Iglesias Duele el Corazon” 
[featuring Wisin] was the 
first, on the May 7 list.) 
The collaborat on arrives 
with 17 million audience 
impressions in the week 
ending June 5, according 
to Nielsen Music. The entry 
is Vives'third No 1 start, 
following his 2014 hit “El 
Mar de Sus Ojos” and his 
2012 song “Volvi a Nacer.” 
Shakira notches her second 
crowning bow, following her 
No. 1 debut as the featured 
acton Manas Mi Verdad” 
(Feb. 28, 2015). Vives earns 
his 12th No. 1 overall, and 
Shakira, her 11th.

On the airplay/streammg/ 
sales hybr d chart Hot Lat n 
Songs, “La Bicicleta” arrives 
at No 4, aided by 7,000 
downloads sold in the week 
end ng June 2. The first- 
week sales cause the track 
to also bow at No. 1 on Latin 
Digital Songs.

Meanwhile, Nicky Jams 
“Hasta el Amanecer" 
continues to climb the 
all-genre Billboard Hot 100, 
rising 98-95 in his second 
week. Streams of the song 
reach a new high, logging 
2.9 million weekly plays 
(up 2 percent in the frame 
ending June 2) The track 
concurrent y spends a 12th 
week at No. 1 on Hot Latin 
Songs, with points earned 
only from the Spanish 
version of the track. (There 
a so is an English mix tit ed 
"With You Tonight.”)

Jam also contributes to 
Reik’s climb on Hot Lat n 
Songs, with activity from a 
newly released urban remix 
of "Ya Me Entere” powering 
a 27-24 lift. The song earns 
Digital Gainer honors, 
increasing 91 percent (to 
1,000 downloads), with 
57 percent of its sales 
owed to the remix Reik 
hits its highest peak on the 
chart since 2011, when "Tu 
Mirada” reached No. 18.

—Amaya Mendizabal
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HOT CHRISTIAN SONGS™

CO
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WEEK wri

TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist !
IM PR BiT/ PROMOTION LABEL

I KU
I POS

Im»
I OUÄi

1 1 1 TRUST IN YOU
PjUAB-iRYlLJJAIiaLP.MAeuW.U.R.FARREIi)

Lauren Daigle 
CEVWtITY 1 42

2 3 2 TELL YOUR HEART TO BEAT AGAIN
B.HERMS (B.HERMS.U.W1ST.R.PHM.LIPS)

Danny Gokey
BMG 2 26

S © 0 GOD IS ON THE MOVE
UUEUW(»AHG*-4RaC.WWAMS,i.BK£UN.».*W^

7eventh Time Down
BEC/TOOIH SNAIL 3 21

1 4 OCEANS (WHERE FEET MAY FAIL) J
UGXM6LEH u * < ►ER.J.KOuSTON.S.UGTHEiVJ

k Hillsong UNITEO
HJLLSOWySPARRCWCAuf C«G 1 142

o © move (KEEP walkin’) tobyMac
C.SIEVENS.TC6VMAC nJ4CK££HAN.B.F0WLE8X.St£VENS) FORE FRON TXAPlToiCMG 5 19

o 6 BREATHE
CX0PELI1» UXMAZ.I.L.SMITH.TJFOOO)

Jonny Diaz
CKTRCrn 6 29

GOOD GOOD FATHER
R. C0PPERUA» (IP.M^ARPE 1T THROWN)

Chris Tomlin
W$T£P$ßPAR8Ot.A- - i MG 1 36

G 0 o THY WILL Hillary Scon & The Scott Family
R3OGGS.6.HER16 (H^COTT.EAJA'ElS WHafcHERMS) HST/EMI UAShViLLEX ‘Wl C Vu 6 6

L10 j o DIAMONDS
C JMDGEW"*IM 1I NGOAU.M.BRONLEEWE .JSTEIKGARD)

Hawk Nelson 
FA* TRAM 8 20

il © © CHRISTIN ME
B-HERMS (1CAMP.BJ4ERVS)

JeremyCamp
STOLE H PRiDE/$PARRCWCAriTOl CMG 10 17

11 1© IF WE’RE HONEST
LEUEUN (FAaTTiSTELULPARDC.U.E.REED)

Francesca Battistelli
FEiM»TA.0.(XURe 9 21

13 © © EYE OF THE STORM Ryan Stevenson Featuring GabeReal
BJWlER(R5rEVEfc-S0N.BXCwv£R) GOT EE 12 120 13 FEEL INVINCIBLE
8. HOWES (UX3CPE R.SMJSUY)

Skillet
ArLABTItAÄ»D<URB 2 2

© © SAVIOR’S SHADOW 
$XE ULJLl£XAjiMRXR5TEyrKRj B.SHEU0«)

Blake Shelton
WARNER HA$H«»UE/Wl*>€URB

14 6

IS FlSJ © YOUR LOVE AWAKENS ME
P.U- IP (1M .< NMRX4U LALA)

Phil Wickham
FAIR TRADE 15 12

13 1 M SLOW DOWN
C.snn* NN3NDEVAii.C5IE.il

Nichole Nordeman
sparro«CaP(- cmg

2 5

17 © © NEVER TOO FAR GONE
A'. * • - I> . »GRAM . AitDGfWQRTH)

Jordan Feliz
CENWTY 17 11

ao 18 EVERYTHING COMES ALIVE 
aJKMJ1at £ BJAWALWAR UMKfl

we Are Messengers 13 20

1© 19 EVER BE
U« H II ■EiitGEiKTHAL.GWiLSOH.GGFEELV.tSTRAND)

Aaron Shust 
£«*HTY 16 18

19 © © FIERCE Jesus Culture Featuring Chris Qu Hala
h = pULALA.LSim Uu . VC e ■ i. - • b: 19 21

24 1 © 0 PRICELESS for KING & COUNTRY
3. t'H ,i -'IGKUiW<.CMJU1K1^^ WmU 21 10

50 © © DEAR YOUNGER ME MercyMe
•flflRJXAM >*MUKAim«U»SRXrC0«UMSMimmRMlIiAGM(iA3U(»EF) FNR’Ua 22 4

20 © WHEN I’M WITH YOU
S.MC • » *,'• i - • --N,$.M0SL£Y)

Citizen way
FAIR TRADE 20 17

16 a 24 remember Passion Feat. Brett Younker & Melodie Malone
w >■ । ■ -iKj , _z5»s»rMTiMio* 16 19

¿1 Sh Fl THE GOD I KNOW Love & The Outcome
$AIUUnC.MW»ROE.MjOCC*NOR OXlNG.C.RADEMAkER,S.UOSmC.uj.sHaE) WMEKURB 21 7

TOP CHRISTIAN ALBUMS™
LAST 
WEEK WEEK

ARTIST Title
IMPRMT/06TRIBUTMG LABEL

wm
1 CHARI

1 o ¿ i JOEY ♦ RORY Hymns
kaMi rARLMOJU/GAITMERAAPlTOLCMG

17

2 2 LAUREN DAIGLE HOW Can It Be
CENTR-tlT¥XAPlTOlC*fc

61

3 VARIOUS ARTISTS WOW Hits 2016
P WYOMKURB-UPlTOl CMG

36

- Q TOBYMAC This IS Not A Test
FOSE FPONT, CAPITOL CMG

43

= 5 NF Therapy Session
CAP1I0LCMG

6

6 6 MATTHEW west Live Forever
Sf*A««ft- 4F5CLCMG

52

• 7 BETHEL MUSIC Have It All; Live At Bethel Church
BElHEl/PlG

12
HOI 

SHOT 
DEBUT © ESHON burgundy The Passover 1

9 9 JORDAN FELIZ The River
CENIK<rv CAPITOL CMG

6

12 10 JESUS CULTURE Let II Echo
j£5U5CULTUREAPAR«WCAPlT0l CMG

20

NEW © CANA’S VOICE This Changes Everything
STOWTOWN/HG

1

14 12 various artists wow Hits; 20th Anniversary 
WWCXURB/SOilY MUSK/Pt.G

11

20 © FOR KING 1 COUNTRY RUN WLD. LW FREL LOVE STRONG. 
FERVE»WS*D<UR8

90

11 14 DANNY GOKEY Hope In Front Of Me
8V. PLG

82

10 15 mercyme welcome To The New
FAIR TRADE/PtG

94

19 © BETHEL MUSIC We will Not Be Shaken 
bethel • L

72

13 17 FRANCESCA BATTISTELLI If We’re Honest 
Ki.iv»»; *• 1U

© 18 ELEVATION WORSHIP Here As In Heaven 
£l£*i " • » t ium«lwcm •p/pig

17

18 19 NF Mansion
CAT 'la CMG

62

•
20 JEREMYCAMP 1 Will Follow

S“ • f * • - i« f *• «-OW/CAPiTOL CMG
69

22 21 NEWSBOYS Love Riol
iA'ft MASE

13

16 Q casting crowns Thrive
B£M» *f M.v* ILG

120

RE 0 JASON CRABB whatever The Road
Rf»«>ON/PLG

IS

23 24 hillsong united Empires
■ - - w

54

27 25 steven Curtis chap man worship And Believe 13

HOTGiOSIPELSONGS™ 1 TOP GOSPEL ALBUMS™
2 WKS 

AGO
UST 

1 WEEK 1
! ma i

M£K '
TITLE CEWTIFICATlOH Artist 1

1 PRODUCER (SONGWRtTCR) tMPRMT/PROMOTION LABEL 1
LAST
WEEK

™K 
1 WEEK

ARTIST Title I
IMPRWT/DISTRIBUTING LABEL

WKS. 5
1 ÍMAR

1 1 o Cl WANNA BE HAPPY? Kirk Franklin
KJRAH^MtjrfAftTiHrKJRASlJHJLXRUM) FO YOSC.L.WA/KA iMSPtRATUM 1 40 3 0 t71 VARIOUS ARTISTS WOW Gospel 2016

Cs,»’ • • -4 • •• 4 » «A
18

o 0 PUT A praise on it Tasha Cobbs Featuring Kierra Sheard
«.MITCHElLlCOSBSaCOBBS) Mfr OWN GOSPEL 2 28 S 2 KIRK FRANKLIN Losing My Religion

FOYOSOUL/RCA 30

3 o 123 VICTORY Kirk Franklin
KJRAW.W.$.MARTW (K JRANirLW.UPARKiR) FO *0 S0UL/MA.KA l»6P RATlOM 2 29 7 0 ANTHONY BROWN & GROUP THERAPY EWfyday JeSUS 

KEY OF A/VMAN/TYSCOT/TASElS
46

6 o 0 made a way Travis Greene
LGR££»<£V.MAiTJA*njGR££NE) ftCA |X*JNPATlOK 4 25 □ 4 TASHA COBBS One Place: Live

MOWN GOSPEUCAPUCk CMG
41

4 5 THE ANTHEM Todd Dulaney
D.LKlM6fi0uGH JIXJLAÄEY (HSCELfYlHUMT.L.WTBfiER) £O*£ WOR$HJP/EONE 4 37 6 5 TRAVIS GREENE The Hill

RCA IKSFYRATlGN/RCA
31

o YOU’RE BIGGER Jekalyn Carr
AX APR (AJXARR) LMKAL 6 12 21 © bri (briaha babineaux) Keys To My Heart 

ma 10

13 © SPIRIT BREAK OUT William McDowell Feat Trinity Anderson 
WD.UCDOÄUXJOGMI tl(B.BRWff.LHfLL£»!»T* ‘U> UOW.tHUGH£S) OEU/tRT R00U/H»£ 7 20 8 © william mcdowell SoundsOf Revival: Live 

DELIVERY ROOM AO NE
19

10 8 better Hezekiah walker
CUAWMMCE.R »fi^.h£RUXLAY&3Rt».H>,ALKER.GJ<ATCHER) AZUSA/EDAE 7 13 □ 8 livre Jericho: Tribe Of Joshua

UBK/RED ASSOC »AT ED LABELS
2

7 9 I’M yours Casey J
K.BO*LCXAUt£H«J>OBBS) MARQUS B;« J»€;T*5C0T 5 40 9 9 Todo dulaney a worshippers Heart

EONE «*.*!«• ‘ ?NE 7

L © LIVE Marvin Sapp
AJWm'C’’ 1 f (M.L.SAPP.SJCHE5) W A • > -ATW* 9 19 23 © JONATHAN MCREYNOLDS Life MUSiC: Stage TWO 

THuiAHtL^X EWE 37

1®
11 © svdia zacardICoitez

L . " • v i-.t* lj£kWK$.F3ANDERS) BUO3M •< * - ♦ 9 8 0 u micah stampley To The Kmg„verfical Worship-. Live
■; . t/fo*£ 2

9 10 12 BE LIKE JESUS Deitrick Haddon
m*acocbmam3©gi iiijitMDK) •ui«vu*«iuunuf0©f 8 18 11 12 VARIOUS ARTISTS WOW Gospel 2015

* rt> 'U«A/BCA Vt »11 > V?C*
70

15 © © IT'S ALRIGHT, IT’S OK shirlev Caesar Feat Anthony Hamilton
SJ»> . ... AN) I -.HT 13 16 16 © Jonathan nelson Fearless

TEwi .aw lswE 11

18 © © ¡TWILL BE ALRIGHT Alexis Spight
J.X©« r«C'A.M*fL& •)*.'£G 14 15 14 14 the mighty CLOUDS or joy The very Best Of vc»lume2 wotCwa . . a. > . k. 4

20 © © 1 WON’T BE DEFEATED Damon Little
»TL.’HD LHTL£WORLO/BlACi.SMOt£A*ORtDWDf

15 4 o IS TIM BOWMAN JR. Listen
LIFEST-IFW MOTOWNG0SPEUCAP1T0CCMG

4

14 © © one way Tamela Mann
LDÄIWINS.KX.MOGHT (£.DAWKINS,KX.KNJGHT) T4LWUAM

14 18 20 © VARIOUS ARTISTS Billboard #1 Gospel Hits 
EONE

69

© © YOU Jermaine Dolly
WOUV JJWWlDtJXOlLV.mOvD) 8* any MEAN* Mi 0'.*»'

15 17 17 17 CASEY J The Truth
MAR^-S W>ON{/TYSCOT/TASElS

57

© 18 BE LIFTED Micah Stampley
;■ a IIAMS(H.SUMPLEY) NtERFA £ 14 3 24 © variousartbts uajifu.' kWc Top SGospd Praise songs 

MARA».«'' * »a CMG 29

E 0 © I’LL JUST SAY YES Brian Courtney Wilson
■ '• • -AWH.A*.LWDSTY) MOWN GOSPEL

19 5 25 © DEITRICK HADDON Masterpiece 30

21 20 © BLESS THE LORD Anthony Brown & group therAPy Feat Doretha DodT Sampson 
- K0*N LSAVAGf CAJiROWN. K£Y Of A/WAN/TYSC0T 20 10 22 20 CHARLESJENKTKSI FELLOWSHIP CHICAGO Any Given Sunday 

»tSWiDFt i.**40*11 GOSPELjCAPflOl CMG
64

24 0 0 JUSTTO knoy/ HIM Charles Jenkins&Fellowship Chicago Feat. Byron Cage
C.JENMNS.RJAST <C.X*iX|N$.RJUSn INSPIRED P£OPl£ 21 5 o 21 MARVIN SAPP You Shall Live

RCAINSPlRATiaN/RCA
53

0 21 22 1 NEED YOU Donnie McClurkin
DMCClUPhLM (UMC CLURKIN) RCA JtAPMuT« 17 8 RE 0 CHICAGO MASS CHOIR we Give You Praise 

NEWHAVtN/HG
6

23 24 0 THANK YOU thank you JESUS Chicago MassChoIr
PjGPAY. JRJvGRW. SR. (P.GARY JR j NEW HAVE A 18 18 NEW © SHIRLEY CAESAR Fill This House

L<HT/E0NE
1

LnJ © THE WAY THAT You LOVE ME Jonathan McReynolds
CHUCK HAHMtWX.KELiy (CJ.HAÄVDHX.* EllY) TEHULAH/UGHT 24 2 © 24 BRIAN COURTNEY WILSON Worth Fighting For

MOTOWN GOSPELXAPiTOl CMG
57

RE-ENTRY © CHASING ME down Israel & New Breed Feat. Tye Trlbben
AWUN^! «ajGMIONILHOUGinatAJ^h^tUHSj  ̂ «<UNi A BAE E C'/RC AI hV.RAl O 23 3 RE © ERICA CAMPBELL Help 2.0

MY «.OCiUEONE
57

7eventh 
Time 
Down’s 
First No. 1
Christian rock band 
7eventh Time Down 
(above) notches its first 
No. 1 on Christ an Airplay as 
“God Is on the Move" climbs 
2-1 (11 million audience 
impressions, up 5 percent, 
according to Nielsen 
Music). The song, the title 
track from the groups third 
album, is 7eventh Time 
Down's second Christ an 
Airplay top 10; “Just Say 
Jesus” hit No. 5 in 2014

Hillary Scott 
frontwoman of country 
group Lady Antebellum 
achieves her first No. 1 
in the Christian genre as 
“Thy Will" rises 4-1 on 
Christ an Digital Songs 
(5,000 sold) The ballad 
s the launch single from 
Hillary Scott & The Scott 
Family's forthcoming Love 
Remains album. The group 
includes Scotts mother, 
Linda Davis; father, Lang 
Scott; and younger sister 
Rylee Scott The album 
was produced by Ricky 
Skaggs

Meanwhile, Jeremy 
Camp's "Christ in Me" 
enters the Hot Christ an 
Songs top 10 (12-10). 
The move is spurred by 
the track's 34-24 jump 
on Christ an Digital 
Songs (2,000 sold, up 
9 percent) and its 6-5 
lift on Christ an A.rplay 
(8 million impressions, up 
8 percent) Camp earns 
his 20th Hot Christ an 
Songs top 10 (a sum that 
includes six No 1s), a run 
that began with “I Still 
Believe,” which reached 
No 5 in 2003 (shortly after 
the charts launch). He's 
the fourth act to reach 
20 top 10s Chris Tomlin 
leads with 24, followed by 
Casting Crowns (22) and 
Mercy Me (21) -Jim Asker

Data for week of 06.18.2016 Go to BILLBOARD.COM/BIZ for complete chart data 73
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LAST 
WEEK

TWi ' 

WEEK
TITLE certification Artist
PRODUCER (SONGWRITER) IMPR1NT/PROMOTION LABEL

PEAK I WKS ON 
1 PGS 1 QUII

i o 0 E DON'T LET ME DOWN © The Chainsmokers feat Daya 
THE (HA*-Uk*ERS(4.T*i;*»TE.i»ARRfN3.HARRrS) Da*UPT0R/<C&.UMBiA 1 17

o 0 [Afi THIS is WHAT YOU came FOR Calvin Harris Feat. Rihanna 
CALVIN HARU S (CM nWWH»» .©UMEKI WtSTBtÄY ROARfWOC MDWlt ETEXDLUMBlA 2 6

k 3 î 3 3 never FORGET YOU ▲ Zara Larsson & MNEK
MNE‘ ASTROnOVYY (UjOSSOUA €MENlKtA.DAV£Y.ZJ.AItSSO«i) RECORDCOMPANY TEN/EHt 1 36

4 middle A DJ Snake Featuring Bipolar Sunshine
DiSJ*A»E.AAUAS(W.U4fiiGAHClNE.A.UlAE>CHAJlLA4.J(LElN$TU® DJ SNAKE/INTERSXOPE 3 33

L < J © 1 SG never BE like you Flume Featuring Kai
FUM/AUU’DRlEYAti :«HN.AXE G*S«!S4R<*NTEV^ lUllÄ 0A£XMM«W 5 19

s 6 6 
:

ROSES A The Chainsmokers Featuring Rozes
THE CHAINSMOKERS (A.TAGCART.E.MiKJD B-SRUPT^/LCiUM^A 1 SI

7 o o LIGHT IT UP Major Lazer Featuring Nyla & Fuse ODG
DWD.A«U!ir£fi(T«.MMT^ J WtDAMALCDULSyrt IXA jettOi UAD^iEM 6 28

o 8 FADED Alan Walker 8 21

12 © 0 no money Galantis
•yiLAMn5¥DaNHNX>ew bi,sawlamthj» 9 9

9 * 10 FAST car Jonas Blue Featuring Dakota
JONAS BLUE (UXNAPVAN) JOMAS BLUE* APlTOt 7 21

11 © © DG SEX Cheat Codes x Kris Kross Amsterdam
uiAJiMW.iwiAr.WMLW'Aj« h vtajUKUiüAmXUB« wrxKABuaA^jEu. 11 14

12 12 STAY Kygo Featuring Maty Noyes
KYGO(KYGaMJiOYEKWWL ARSEN) ULTRA/RCA 8 26

TbI 16 ó THIS 
cm rut

ONE’S FOR YOU David Guetta Featuring Zara Larsson
» -u'lirreaiiuAHrwiwwttwuittMD j ixv n**» * »a «•»nniN'c 13 3

21 © O 1 wanna know Alesso Featuring Nico & vinz
MtW*4tW«ADXN.SEREBA,VXWALS0WE) ■ AAM 14 9

17 © Ó running out Matoma & Astrid S
mtgma IWPAETE LAGE^REfcASMtPUSS) WRR/WW4.0WTOWE/WMMB IKX 14 26

1« 17 16 raging Kygo Featuring Kodaline
Mil 1» RiG AMY.CUX.FUMRMAWtM.WtlllAM’i) UKI I- A/M A 16 9

78 © kill THE lights a lex Newell. Jess Glynne & DJ Cassidy With Ni Ie Rodgers
VCASSlKfcaiHNILKXnUCCKVkMmSjkONUKMLEURAMCI» »«OMKAWUUWIt । 17 7

RE-0HRY

©

SMOKE & RETRIBUTION Flume Featuring Vince Staples & Kucka
8UME,*ST*PlI$.LJL£WT»«R(HtSTRETEitVSTAPl£S.U -iWH FUTURE ClASSX/VOM * POP 18 6

1 © 19 TAKES MY body HIGHER Shoffy Featuring Lincoln Jesser
SH0FFY,l.JESSER(A5H0FlER) IN NEPOP 19 12

Q* © 20 CANDYMAN Zedd & Aloe Blacc
ZEDD(A2ASLAVSKi.AL0E 8lACCl.BPKUSSE.ANEM.FY) iNTERSCOPE 12 14

© 21 inside OUT The Chainsmokers Featuring Charlee
THE CH4 NSM0HRS (AJAGGARTXS.NYMAN) WSRUP'W/WLUMBiA 13 9

30 O© UNDER THESE LIGHTS Xenia Ghali
XfiHAll CXXHAd.l.E.TMOMrS£».CXXOlASSACCO) FUKKY SHEEP 22 6

18 2 a carry me Kygo Featuring Julia Michaels
KTM(lD-,a<.UCMA{l$J.TRANTER) ULTRA/RCA 18 3

© © LA LA land DVBBS & Shaun Frank Featuring Delaney Jane
-• » KMW«!■ • tV» 24 9

0 © IS IT LOVE 3LAU Featuring Yeah Boy
L8L- I LMAU.LXOURTiD’S) BLUME 25 5

20 24 26 I'M in control AlunaGeorgeFeaturing Popcaan
ALUMk&©a^Mi?*IAa*»FM!C&U!£tl$AOmUPALPnAj.*KECLAND) &11MM0N 18 19

HOTSHOT 
DEBUT 0 TEARS Clean Bandit Featuring Louisa Johnson

M)TliMEDi*(JTL-<TED) ATLANTIC 27 1» © 28 alone Marshmello
HOT LISTED (MOT USTED) MOST EK AT 25 3

MEW Fz9 WALLF**K Flume
MOT LfSTEDOtOl LISTED) FUTURE CLASSiC/VOM • POP 29 I

NEW HO LOSE IT Flume Featuring vic Mensa
NOT LISTED (HOT LISTED) FUTURE CLASSIC/MOM • POP 30 1

NEW © TINY CITIES Flume Featuring Beck
FLUME (Hl.STRnEKfi.HAN$EN) FUTURE CIASSC/MOM • POP 31 1

39 40 © how TO love Cash Cash Featuring Sofia Reyes
CASH CASH (JLPJiA*HLOUF.S.WJRl$CH.A.L.MAKHLOUF.J.D€ClLVEO) BtGBEAT/RRP 21 5

o M3 KINGS OF SUMMER ayokay Featuring Quinn XCll
ATOM» (M-TEUROWSKLAjONEILO AYOKAY 33 3

V 34 HEY Fais Featuring Afrojack
■ o A.SAIO».VAN DE WALL) »rail 24 12

47 © T.U.T.P. (TURN UP THE PARTY) DirtyFreqS ♦ Vassy
Xie .»ARAQ0RG0S.P3ENn.EY) RAD »4 35 3

33 31 36 paradise Benny Benassi & Chris Brown
U.KNASSI (CAI3RCWN.S->DlZU£NiUK.WMiEY.V.BEIiASS’A.BENASSI) ULTRA । 21 9

© 37 BRING BACK THE SUMMER Rain Man Featuring OLY
RAMI MM (».TIN»Dm.SYLVAN.M-DiYiNf) DCM MAK 32 5

41 © © CARE R3hab & Felix Snow Featuring Madi
FXL GHOUL axlGHOULrELIK$Mff<MJWLSH) EFFE5S 36 5

NEW © GYAL YOU A PARTY ANIMAL Charly Black
MOT USTED1M0T USTED» TKHJTOU€S,UMBiPCHEUEI»i#EAUUGGW TWClUWCASAtlAMtA/KFUBlK 39 1

NEW © ALL FOUR WALLS Gorgon City Featurin vaults
l GMALUMKUI K QWWJlROUft® UAUKrHttJBtY/URXX 40 1

26 □ 41 so happy Tony Moran Featuring Jason walker
KOT LISTEO(NOT USTED) SUGAR HOUSE/JASO« W»UER/VR. TANMAM 25 7

NEW Ej ONE NIGHT IN heaven Toy Armada & DJ Grind Feat, inaya Day
TOT USTED(WOT LISTED) SWcSHCRAFT 42 1

p9J 43 BACK 2 U Steve Aoki & Boehm Featuring walk the moon
I«IJU^ • 1U • SPE -RAM fl,A(M£ £U«f’«HAii ULTRA 29 2

35 38 44 KEEP IT MELLO Marshmello Featuring Omar LlnX
onw chive 25 14

□ 37 45 GOLDEN LIGHT Madden Featuring6AM
MAM4W0fk>'> ’Af’AfiARUARK.H.RAUGLAND) WARNER WOMaF^A 36 3

4* © 46 THE RIGHT SONG Tiesto ♦ Oliver Heidens Feat. Natalie La Rose
MM WMMWUWUMMUMMlK 22 13

NEW G CLEAR Pusher Featuring Mothlca
PUSHER CM.AXLL ' M * P’ ' PUSHER 47 1

© 48 HEADING HOME Gryffin Featuring Josef Salvat
GRYF FiN (GRY FftS. kPADlERJiALVAT) DARKROOU/INTERSCOPE 22 18

RE-ENTRY © SWEET LOVIN' Sigala Featuring Bryn Christopher
SAUNA <e.F<{Ld£R.aXHR^TaPHER) MINISTRY OF SOUND 43 8

© 50 NOW THAT I’VE FOUND YOU Manin Garrix Feat. John & Michel
MARTIN GARRIX (MARTIN uARRIXJ.MARTlN.M2lTR0N.M.MCELL>G0rT) STMPD AC RDS 21 9

TOP DANCE/ELECTRONIC ALBUMS™
LAST 
Wlti

1 TH6 
! WEEK

ARTIST cBPTincATiON Title
MPRlNT/DSTBIBUT WG LABEL _________________ 1

»«*> » 
1 own

NEW 0 131 flume Skin
FUTURE CLASSK/MOM • POP

oo VARIOUS ARTISTS HOW That'S What 1 Call A «xfowt 2016 
SONY MUSiC/UNFYERSAL/UUE 24

KYGO Cloud Nine
ULTRA/RCA 3

4 THE CHAINSMOKERS Bouquet (EP)DfSRUPTORACLUMB'A 32

KAYTRANADA 99.9%
XL 4

‘ 1 JAMES BLAKE The Colour In Anything
POlVC JWPUBUC 4

• ' KREWELLA Ammunition (EP)
COLUMBIA 2

ALINA ba RAZ & galimatias Urban Flora (EP) ULTRA SS

© ’ MAJOR LAZER Peace Is The Mission
LMf i ENT S3

NEW © GOLD PANDA Good Luck And Do Your Best 
: ■ -LA*G 1

9 1 “ BRIAN ENO TheShipOMiAMwW 5

RE © charli xcx Vroom vroom (EP)
«03» *« UAHMTIC/AG 3

161© soundtrack We Are Your Friends
«•EK 19

RE © PURITY RI ng Another Eternity
*AD 64

NEW © HOLY FUCK Congrats
N(K MWE .( 'AJRE 1

12
1 6 30HB Night Sports

PHOTO FINIW/FURED BY RAmEN/AG 3

15 1 ■’ PET SHOP BOYS Super 9

24 FlSj disclosure Caracal».pyr. .-M°'AP1TOI 36

0 19 CARAVAN PALACE <HWAW1>CAFF OF IJL DANCE<LE PLAN ’ 9

» 0
»E ^5

johh CARPtNltr John Carpenter's Los Themes ll 6

ZEDD True Color sINTERSEOPE/tGA 42

0 22 skrillex & diplo skriilex And Diplo Present jack U 
MAD DECEN T/OWSlA/AG 67

galantis Pharmacy
BG BEAT/aTlanTKAG 24

armin van buuren a state of Trance 2016 
ARVADA

4

e1 25 JAMIE XX In Colour
young Turks

51

DANCE/MIX SHOW AIRPLAY™
LAS’
MEK WEEK

title Artist
M PR MT/PROMOTION LABEL

WKi.CW
CHART

2 lo
2

Ibi THSISWHATYOU CIME FOR OMlHMFM.Miami 6
WIVIMW* KWiYtei MÎ Û* > ' FfE ’ c i.'twA °

o PONT lit UE down the Chainsmokers feat Daya 14

0 light it up Major Lazer Feat Nyla & Fuse ODG 16

7 0

0

ONE DANCE Drake Feat. WizKid & Kyla 
. 111». W.WT’ ' «1* M0©r« WCYuBLt 7

E CAN’T STOP THE FEEtl NG! lustln Timberlake 7A|MMC>W*L>W A 5

11 NEVER BE LIKE YOU Flume Feat. Kai 
NWMKAni • pop 13

o © FADED Alan walker
M XC* ' 1 =H TSOUNDS/MER VUSfKK/ULTRA/RCA 9

o 8 work from home Fifth Harmony Feat Ty Dolla SignSt o/epc 13

5 9 ITOOK a PILL in IBIZA Mike Posner 
l$LA«VMP &LC 19

4 10 working FOR IT ZHU x Skrillex X THEYV»nD of A gen UWlUMBlA 17

11 THE RIGHT SONG Deso ♦ Culver Hei dens FeaL Natale La Row 
MUSCAE FREEDOM/PMAM/CASABiAKA/REPUeiX 17

12 1© HEY Fais Feat Afrojack
WALL 10

© © 1 WANNA KNOW Alesso Feat. Nico & Vinz 
RTF' M7DEF lAU 8

19 0 BLACKOUT Tritonal Feat. Steph Jones
ENriAKED 10

21 0 BRING BACK THE SUMMER Rain Man Feat. OLY
CiV MAK 4

14 0 CATCH me YeilowClaw & Flux Pavilion Feat Naaz 
MAD DECENT 14

32 © |gg with you Cedric Gervais Feat. Jack Wilby a [ DELECTA/ARMAEiA m

1© © GIVE ME YOUR LOVE. Feat. John Newnan«Nie Rodgss 
VBiSTRY OF SCUNCYBI/UUM 5

© 19 PARADISE Benny BenasslS Chris Brown 
ULTRA 4

© © WILD THINGS Alessia Cara
EP/DEF JAM 5

18 121 STAY Kygo Feat. Maty Noyes
ULTRA/RCA 16

22 NEVER FORGET YOU Zara Larsson & MNEK 
RECO«' CCWPAWY TEX/EPK 13

20 123 ME, MYSELF & 1 G-Eazy x Bebe Rexha 
G£A?> ©C/BK^RCA 16

NEW 0 BACK 2 u Steve Aoki & Boehm Feat WALK THE MOON 
ultra 1

30 © DYING FOR YOU one Knows FeaL Lindsey sorting i Ab A/K 
WSCONAP/BlG BE aT/ATLAXTIC 5

Flume 
Sets Sales 
Mark
Flume (above) flies n 
at No. 1 on Top Dance/ 
Electronic Albums with 
his second album, Skin. Its 
18,000 said, according to 
Nielsen Music, is the most 
in a week for a title in 2016, 
besting the 17,000 that 
Kygos Cloud Nine sold 
in its first frame (June 4). 
Flume (real name: Harley 
Streten) 'eached No 12 
on the list in 2014 with 
h s self-tit ed debut. The 
Australian downtempo 
DJ also boasts five tracks 
on Hot Dance/Electronic 
Songs, led by "Never Be 
Like You’’ (featuring Kai) at 
No 5. The top Streaming 
Gainer drew 6.8 million 
U.S. streams m the tracking 
week, up 17 percent, it also 
sold 16,000 downloads (and 
has sold 204,000 since its 
release).

Shifting to Dance/Mix 
Show Airplay, Rihanna and 
Calvin Harris pad their 
leads as the acts with the 
most and second-most 
No. 1s m the charts 13-year 
history as “This Is What 
You Came For” (by Harris 
featuring Rihanna) rises 
2-1. Rihanna earns her 
12th leader and Harris his 
10th David Guetta and 
Madonna follow with seven 
No 1s each.

On Dance Club Songs, 
Xenia Ghali notches her 
first No. 1 with "Under 
These Lights” (2-1), boosted 
by remixes from DJLW 
Knappyand Dramos 
among others The Greek 
female DJ tells Billboard, 
"Honestly, I can't believe it. 
It feels like I am dreaming. 
The fact that [“Under”] is 
No. 1 is beyond anything 
I ever expected and a 
massive honor. I'm just 
a girl who loves making, 
producing and playing 
music.” Gordon Murray

74 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 06.18.2016
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DANCE CLUB SONGS™
LAST 
Mil

TM6 
WEEK

TITLE Anist
IMPRINT/PROMOTK* LABEL

I mí * 
1 OURT

□□ UNDER THESE LIGHTS Xenia Ghali 
FUW» «((» Ì2

o 0 cheap thrills Sia Feat Sean Paul 6

OO KIII mi 11 CMS Na und.teWw 8 01 €&$ tetti Nite Mgs 7

■o HYMN FOR THE WEEKEND Coldplay 8

oo GG THIS K WHAT YOU (AML FOR (Ml Hirt FnL RJtuæi
JM T* f • MATON *1» £1 . MM 4

o o III I. P. (TU r n u P T h E PART Y) DirtyFreqs • vassy 
Rfr- ' AL 8

O O Iwan NA know Alesso Feat Nico & Vinz
• ff Hl (F JAM 6

o 8 tcwteiovER ftiton Frants 4 Feat James Hersey
Ml V.(kTX0lUM*A 11

© o faded Alan walker
HOCOPYRIGHTSOUNDS/MEH MUSJKK/UITRA/RCA 6

o © ONE NIGHT in HEAVEN Toy Armada« DJ (findtotnjfaDJf 
SWTS HC RAFT 6

11 SO HAPPY Tony Moran Feat. Jason Walker 
SUGAR HOUSE/MSON WAlKER/MR. TANMAN 10

o E this is for my girls various Artists 4

9 13 DotnLETUr DOWN TheClu.nsmokersFeat Daya 10

13 14 SMILE Sheila Gordhan 14

© TOUSmKMHtlflOT Ändav« SiUfei Rl FW IA1SM 
TF NIA-»«»A S

16 BULLETPROOF NERVO Feat. Harrison Miya
ULTRA 9

0 □ ALL FOUR WALLS Gorgon city Feat, vaults
VlRGiH/Pf*: J TVEAftSOl 3

© CAN’T STOP THE FEELING! Justin Timberlake 
DREAMWORKS/RCA 3

© ¡9 F.U.B. dairy Browne
VANGUARM0NC0RD 6

19 20 no good Joe waz& Scotty Boy FeaL Krista Richards 
CASA RQSSA 10

O © THE GLITTERING GUTTER Billie Ray Martin 
SONNE KSTAHl/SwTET FIET 3

O 22 ONE 
yoj»g

dance Drake Feat. wizKid & Kyla 
■DNEY/CASh M0M ■ « tPUBLK 4

3 23 colors Halsey
Al’KteWI .nIOt 6

© E ONLY tyDr S Olivia Somerlyn 4

20 25 FEEL THIS way Philip George & Dragonette 12

22 26 getonup JrrtoieeksFexMStepiWto«^
POETC ELECTRO«* 11

o © livin’for your LOVE Rosabel With ieane Tracy 
CAfiiULUO 3

© © CLOSE Nick Jonas Feat. Tove Lo
SAFE HOUSE/l$LA<WRiF 48UC 3

©1 © reality Nick Martin Feat. Lauren Bennett
INVESTQ 4

30 musk feels BETTER Alexa Aronson Feat Snoop Dogg 
2220

8

28 31 UNWRITTEN Veronka Bravo Feat. Dave Aude 
AUOAKUS 9

29 32 WORK FROM home Fifth Harmony feat Ty DoIta Sign 
SY* 9

33 ALL MY FRIENDS SWips fat Trushe 5 Chute The Rapper
*; rw« «1 ■ T/tJUVER WCKKSOH AMO JAMES CWWRCA 12

E wild things Alessia cara
1 »

2

E WITHOUT YOU The Rua
for 3

36 STRUT (FIERCE) che'Nelle
• t»US 7

31 37 work Rihanna Feat. Drake
WESTBURY ROaD/ROC NAW 15

14 38 ONE NIGHT WTS Feat. Gia
WTS/GlOBAi GROOVE 15

□ 39 COCAINE & WHISKEY Jason Dottley
TMMTrFOUR.U 3

1® © strike ME down Oasco Feat. Crystal Monee 
RADtKAJ. 2

41 I took a pill in ibiza Mike Posner
ISLAND/REPUM.K 12

HOT 
SHOT 

DEBUT 0 KISS IT better Rihanna
WEST* RQAO/M» NATIM 1

NEW © HOW MANY F**KS Erika Jayne
wtin miss 1

NEW G DRINK THE NIGHT away Lee Dagger Feat. Bex 
TAZMAkti 1

36 45 BLlNDFOLDS Rilan Feat. Naz Tokio
i MM Al HWY 10

49 46 LET ME HIT IT Docka Feat. Snoop Dogg 
DOCKA 6

39 47 WALKING ON A DREAM Empire Of The Sun 
' ‘ " - TOI 24

48 48 MIDDLE DJ Snake Feat. Bipolar Sunshine 
0, *A«£ teTEi 'GPE 17

45 49 IMAGINE (2016) Sir Ivan
PfACEUAM 4

NEW © SUNRISE Joe Bermudez Feat. Louise Carver 
617 1

CONCERT GROSSES

00

CD 
C 
2D

CO 
o 
CXI

LEGEND

□
 Bullets indicate titles with 
greatest weekly gams.

Album Charts
£ Recording Industry Assn, of 

America {RIAA) certification 
for physical shipments & 
digital down loads of 500,000 
albums (Gold).

A RIAA certification for 
physical shipments & digital 
downloadsof 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album’s multi 
platinum level.

▲ RIAA certification for 
physical shipments & digital 
downloadsof 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi­
platinum level.

Q Latin albums certification for 
physical shipments & digital 
downloadsof 30,000 units 
(Oro).

△ Latin albums certification for 
physical shipments & digital 
downloadsof 60,000 units 
{Platino). Numeral noted 
with Platino symbol indicates 
album's multiplatinum level.

Digital Songs Charts
© RIAA certification for 500,000 

paid downloads and on 
demand streams where 100 
streams equal 1 download 
(Gold).

A RIAA certification for 1 
million paid downloads 
and on demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (Pacesetter for largest % 

album sales gain)
GG (Greatest Gamer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz.

Visit Billboard.com/biz for 
complete rules and explanations.

GROSS
PER TICKET PRICK-

ARTIST
VENUE ATTENDANCE
DATE CAPACITY

PROMOTER

1 $19,228,100
(€17.202.525) $139.72/
$122.95/$lO3.39/$67.O7

BRUCE SPRINGSTEEN & THE E STREET BAND
CROKE PARK. DUBLIN 160.188
MAY 27,29 TWO SELLOUTS

AIKEN PROMOTIONS

2 $11,809,700
(167.195.095 PE50S) 
$24722/$70.63

PAUL MCCARTNEY
ESTADIO ÚNICO CIUDAD OE LA PLATA. flUENOS AIRES 97,721
MAY 17,19 100.024 TWO SH0W5

T4F-TIMEF0R FUN

3 $11,279,890
$305/$45

BEYONCÉ, RAE SREMMURD, DJ SCRATCH
50L0IER FIELD. CHICAGO 89,270
MAY 27-28 TWO SELLOUTS

LIVE NATION

4 $9,251,527
(£6.373.770) $181.44/
$137.89/$ 123.38/$ 79.83

BRUCE SPRINGSTEEN & THE E STREET BAND
WEMBLEY STADIUM, LONDON 68.696
IUNE 5 SELLOUT

LIVE NATION

5 $7,683,545
$5OO/$25O/$14O/$55

CELINE DION
THE COLOSSEUM AT CAE5AR5 PALACE. LAS VEGA5 46,706
MAY 17-18. 20-21.24.27-28. 31. JUNE 1. 3-4 11 SELLOUTS

CONCERTS WEST/AEG LIVE. 
CAESARS ENTERTAINMENT

6 $6,014,054
(€5.363.088) $129.01/
$109.90/$89.71/$72.89

BRUCE SPRINGSTEEN & THE E STREET BAND
CAMP NOU, BARCELONA 64,865
MAY 14 SELLOUT

DOCTOR MU5IC PRODUCTIONS.
BIG TOURS

7 $6,008,698
$310/$52.50

BEYONCÉ, DJ KHALED
GILLETTE STADIUM, FOXBOROUGH. MA55. 48,304
JUNE 3 SELLOUT

LIVE NATION

8 $5,785,157
(£3.957.720) $182.72/
$138.86/$109.63/$80.40

BRUCE SPRINGSTEEN & THE E STREET BAND
ETIHAOSTADIUM. MANCHESTER. ENGLAND 48.614
MAY 25 50.000

live NATION

9 $5,563,435
$280/$4S

BEYONCÉ, DJ KHALED
LINCOLN FINANCIAL FIELD. PHILADELPHIA 47,223
IUNE 5 SELLOUT

LIVE NATION

10 $5,359,310
(€4.802.325) $128.34/
$106.02/$89.28/$72.54

BRUCE SPRINGSTEEN & THE E STREET BAND
ESTADIO SANTIAGO BERNABÉU, MADRID 55.695
MAY 21 SELLOUT

DOCTOR MU5IC PRODUCTIONS.
BIG TOURS

11 $5,314,504
(£3,6! 7.530) $182.63/
$138.80/$109.58/$80.36

BRUCE SPRINGSTEEN & THE E STREET BAND
HAMPDEN PARK. GLASGOW. SCOTLAND 45,330
IUNE 1 SELLOUT

LIVE NATION

12 $4,523,864
(£3.116.210) $181.46/
$137.91/$108.88/$79.84

BRUCE SPRINGSTEEN & THE E STREET BAND
RICOH AR ENA. COVENTRY, ENGLAND 36.588
IUNE 3 SELLOUT

L Ve NATION

13 $4,440,554
($5.782.490 CANADIAN) 
$234.22/$ 34.56

BEYONCÉ, DJ SCRATCH
ROGERS CENTRE. TORONTO 45,009
MAY 25 SELLOUT

LIVE NATION

14 $4,303,620
(60.939.200 PESOS)
$247.18/$ 70.62

PAUL MCCARTNEY
ESTADIO MARIO ALBERTO KEMPES, CÓRDOBA. ARGENTINA 40.017
MAY IS 49.613

T4F-TIMEF0R FUN

15 $4,174,270
$305/$45

BEYONCÉ, DJ DRAMA
TCF 8A NK STAOIU M, M1NNEAPOL IS 37,203
MAY 23 SELLOUT

LIVE NATION

16 $3,927,805
$255/$45

BEYONCÉ, JERMAINE DUPRI
HEINZ FIELD. PITTSBURGH 36,325
MAY 31 SELLOUT

LIVE NATION

17 $3,839,494
(€3.431.929) $128.66/ 
$89.5O/$87.26/$72.72

BRUCE SPRINGSTEEN & THE E STREET BAND
ESTADIO OE ANOETA. 5AN SEBASTIAN. SPAIN 41.100
MAY 17 SELLOUT

DOCTOR MU5IC PRODUCTIONS.
BIG TOURS

18 $3,347,575
$25O/$145/$75/$2O

KENNY CHESNEY, MIRANDA LAMBERT, JAKE OWEh
AT&T STADIUM, ARLINGTON. TEXAS 46,273
IUNE 4 48.535

l,OLD DOMINION
MESSINA TOURING GROUP/ 
AEG LIVE

19 $3,214,350
(£2.280.325)
$105.72/$63.43

MUSE, NOTHING BUT THIEVES, PHANTOGRAM
MANCHESTER ARENA. MANCHESTER. ENGLAND 37^77
APRIL 8-9 38.058 TWO SH0W5

5JM CONCERTS

20 $2,475,354
$225/$125/$79/$29

KENNY CHESNEY, MIRANDA LAMBERT, SAM HUNT, 
PAPA JOHN’S CARDINAL STADIUM, LOUISVILLE. KY. 42.448
MAY 28 45.500

OLD DOMINION
MESSINA TOURING GROUP/ 
AEG LIVE

21 $1,672,407
$265/$35

KI IS FM WANGO TANGO: ARIANA GRANDE, ZAYN, DEMI
STUBHUfl CENTER. CAR50N. CALIF. 21,227
MAY 14 SELLOUT

LOVATO & OTHERS
GOLDEN VO ICE/AEG LIVE.
IHEARTMEDIA

22 $1,540,050
(£1.090.665)
$155.32/$ 70.60

JEFF LYNNE’S ELO, THE FEELING
MANCHESTER ARENA. MANCHESTER. ENGLAND 13.508
APRIL 10 13.523

live NATION

23 $1,394,470
(£984.317)
$140.25/$35.42

LITTLE MIX, NATHAN SYKES, JAGMAC 
MANCHESTER ARENA. MANCHESTER. ENGLAND 28.047 SIM CONCERTS
MARCH 24. APRIL 7 28.403 TWO SH0W5 ONE SELLOUT

24 $1,159,230
(808.888.800 PESOS)
$128.98/$21.50

SIN BANDERA 
M0VI5TAR ARENA. SANTIAGO 20.522
MAY 19-20 22.808 TWO S H0W5

T4F-T ME FOR FUN

25 $1,121,200
($1.459.163 CANADIAN) 
$74.92/$51.87

CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS 
AIR CANADA CENTRE. TORONTO 17.499 AEG LIVE
MAY 28 SELLOUT

26 $1,092,885
$5OO/$325/$275/$95

THE WHO
THE COLOSSEUM AT CAESAR5 PALACE. LAS VEGA5 4,103
MAY 29 SELLOUT

AEG LIVE. CAESARS
ENTERTAINMENT

27 $1,044,316
$104/$84

JASON ALDEAN, A THOUSAND HORSES
MOHEG A N S U N AREN A. U NCA5 V1L L E. CO N N. 10.524
APR ll 29 30 TWO SELLOU TS

LIVE NATION

28 $1,036,047 
$85/$75/$4O.5O

DAVE MATTHEWS BAND
AARON’5 AMPHITHEATRE AT LAKEWOOD. ATLANTA 18.782
MAY 28 18.920

LIVE NATION

29 $1,028,181
$79.50/$46

CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS 
ALLSTATE ARENA. ROSEMONT. III. 15.761 AEG LIVE
MAY 17 SELLOUT

30 $1,016,187 
$85/$75/$4O.5O

DAVE MATTHEWS BAND
PNC MUSIC PAVILION. CHARLOTTE 18.356
MAY 27 18^81

LIVE NATION

31 $968,109
(£675.040)
$141.98/$35.85

5 SECONDS OF SUMMER, JESSARAE, DON BROCO
MANCHESTER ARENA. MANCHESTER. ENGLAND 17,604
APRIL 22-23 20,580 TWO SH0W5

SJM CONCERTS

32 $907,410
$76/$ 46

CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS
FIRST NIAGARA CENTER, BUFFALO. N.Y. 14.355 AEG LIVE
MAY 24 SELLOUT

33 $899,597
$85/$75/$4O.5O

DAVE MATTHEWS BAND
GEXA ENERGY PAVILION. DALLAS 15.628
MAY 14 20.054

live NATION

34 $893,650 
$79.75/$39.75

LUKE BRYAN, LITTLE BIG TOWN, DUSTIN LYNCH
ATLANTIC CITY BOARDWALK HALL. ATLANTIC CITY, N.J. 11.639
IUNE 3 SELLOUT

live NATION

35 $846,010
$75/$55

JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES, DEE JAY SILVER 
MERRIWEATHER P05T PAVILION. COLUMBIA. MD. 14.307 .M.P.
MAY 7 16,772

The Boss 
Rocks 
Europe
Following a successful trek 
through the United States 
and Canada during the 
first four months of 2016, 
Bruce Springsteen (above) 
hits the chart with the 
first eight dates reported 
from his 11-week sweep 
through European cit es 
With performances planned 
in 24 markets on the 
continent, the rock legend 
kicked off the second leg of 
The River Tour on May 14 at 
the 99,000-seat Camp Nou 
in Barcelona, the largest 
stadium in Europe

Earning the top ranking 
is his two-show stint at 
Croke Park in Dublin, with 
160,188 t ckets sold for 
concerts on May 27 and 
29. The $19 2 million take 
from both performances <s 
the top-grossing concert 
engagement of 2016 so far, 
but ranks fourth among 
the highest grosses ever 
reported at the 82,000-seat 
venue The $28 million 
that hometown band U2 
earned during 2009’s 360° 
Tour remains the stadiums 
top gross, followed by 
its 2005 Vertigo Tour 
with $21 million and One 
Direction’s $20 million in 
2014 However, all those 
totals were from three- 
show runs. Springsteen 
played only two nights, 
which gives him the highest 
per-show average — just 
exceeding $9.6 million 
edging out the 360° Tour 
by less than $9,000

The River Tour's first leg 
through North America that 
ran from Jan. 16 to April 25 
took in $76 million from 
36 shows at 33 arenas 
with an overall attendance 
count logged at 581,619 
Altogether since its January 
launch, the tour's combined 
gross now stands at 
$135 million from 11 million 
sold seats —Bob Allen

Data for week of 06.18.2016 Go to BILLBOARD.COM/BIZ for complete chart data 75
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10 Years Ago
SHAKIRA’S BIG GAMBLE
WON HER A NO. 1 HIT
Convinced "Hips Don't Lie" was a game-changer, the singer 
persuaded Sony to rerelease her album with the single addedo “IT WAS AN UNCONVENTIONAL SONG. 
One that almost didn’t get released,” says 
Shakira of her 2006 hit “Hips Don’t Lie.”

Five years after she scored her first top 
10 Billboard Hot 100 hit, “Whenever, 
Wherever,” the Colombian singer’s 
second English-language album, 2005’s 
Oral Fixation, Vol. 2, got off to a rocky 
start when the lead single, “Don’t 
Bother,” stalled at No. 42 on the chart.

Instead of choosing a second single 
from the album Shakira went back into 
the studio and, working with former 
Fugee Wyclef Jean, co-wrote a new track, 

I
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REWINDING 
THE 

CHARTS

BAD DAY

“Hips Don’t Lie,” that embraced her roots, 
“cumbia and typical Colombian folkloric 
instrumentation,” she tells Billboard.

Shakira, then 29, was so confident with 
the results that, she says, “I called up 
the head of my record label [Sony] and 
told him, ‘I’ve never made a request like 
this, but you need to recall all the albums 
I’ve just released and repackage them to 
include this new song. It’s a song that’s 
going to change everything.’ ”

The LP, with “Hips Don’t Lie” added, 
was rereleased on March 28 2006, 
and Shakira’s prediction proved true.

Vol. 2 vaulted from No. 98 to No. 6 on 
the Billboard 200 dated April 15, and 
the sensual “Hips Don’t Lie” did even 
better. The single, which was heavily 
based on Jean’s 2004 solo track “Dance 
Like This,” became both artists’ first 
(and, to date, only) Hot 100 No. 1 
when it topped the June 17 chart. It 
sold 1.4 million downloads that year, 
according to Nielsen Music, and was 
nominated for a Grammy Award.
For Shakira, the song’s success was 
‘'validation that I didn’t have to sacrifice 
any part of what makes me different to 
connect with a global audience.” 

Shakira, who has two sons with
Spanish soccer player Gerard Pique, 
has since released three more studio 
albums. She has served as a judge on 
NBC’s The Voice, lent her voice to the 
2016 hit animated film Zootcpia and, 
for three years running, reigned as the 
most-liked woman on Facebook.

TREVOR ANDERSON and LEILA COBO

Shakiraand Jean 
performed "Hips 

Doni Lie" atthe 2006 
Billboard Latin Music 
Conference & Awards 

in Miami.
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COVER DATE

Advertise in this issue and reach the people who are 
creating excitement and making news in Nashville, the 
country music industry and beyond.

Cover Date: 8/6 
On Sale Date: 7/29
Ad Close: 7/21 
Materials Due: 7/22

TO ADVERTISE, CONTACT:
Lee Ann Photogio 
615.376.7931 | laphotoglo@gmail.com
Cynthia Mellow
615.352.0265 | cmellow@comcast.net
Aki Kaneko
323.525.2299 I aki.kaneko@billboard.com

Who are the top power players in Nashville?
Our 2nd annual Nashville Power Players issue will showcase 
the leaders in Nashville’s music scene. This feature package 
will include a power list of the 50 most important music people 
m Nashville, plus a photo portfolio featuring the top artists, 
songwriters, musicians, publicists, power couples and more.
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NICK JONAS
LAST YEAR WAS COMPLICATED 
-------------THE NEW ALBUM--------------

"CLOSE“ APPROACHING TOP TEN AT TOP 40

TODAY SHOW SUMMER CONCERT SERIES 6/10

PERFORMING ON THE TONIGHT SHOW WITH JIMMY FALLON 6/13

90+ MILLION SPOTIFY STREAMS 
90+ MILLION VEVO PLAYS

TOUR WITH DEMI LOVATO - KICKS OFF 6/29

. +3 extra songs

exclusive

INCLUDES "CLOSE" FEAT TOVE LO 
"CHAINSAW* AND 'CHAMPAGNE PROBLEMS"

available at ® ISLAND
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