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DebT is your alter ego who lives for today ... and spends like it! #LimitDebTl

t's best to avoid Deb T, because debt can take on a lite of its
own. And like anyone with a strong personality, it can be

hard to work with. Apply for a First Entertainment Credit Union
Debt Consolidation Loan today and regain your financial
confidence. With a loan as low as 6.9% APR* you can replace
high-interest loan and credit card debt and make one easy
monthly payment. You just have to avoid Deb T.

See firstent.org/LimitDebT or call 888.800.3328 today.

Stay free of DebTand avoid financial temptation.
Join the conversation aof facebook.com/LimitDebT.

~mmm FIRSTENTERTAINMENT
—~umm CREDITUNION

) T An Alternative Way to Banky,

Apply tfor a Debt Consolidation Loan today!
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TO OUR THIS WEEK
READERS Special Double Issue

Billboard will publish
its next issue on Volume 126 / No. 11

April 5. Please check :
Billboard.biz for 24-7 —

business coverage,

28'I'm a 42-year-old
woman that
likes to talk about
sex, and |'ve
got a foul mouth.”
—|IDINA MENZEL

- FEATURES
- 28 |dina Menzel

34 Ellie Goulding

TOPLINE

2 The Rolling
Stones postpone
tour.

10 The Deal The
Pandora rate ruling.
12 Chart Movers
The Pretty Reckless,
Ty Dolla Sign,

Aloe Blacc

THE BEAT
14 Parties SXSW,
Woodie Awards,

ASCAP Latin ON THE COVER
fﬁlwardﬁ ldina Menzel photographed

- by Miller Mobley on
- 20 EEET DESIQI”IE‘I‘ March 17 at Ludlow
" men’s sneakers Studios in New York,
' EE Et}\'IE The For an exclusive interview

. | lub and behind-the-scenes
omlels !'p"n mEQEE U video from the |J|'||:']'|:||,'_| shoaot.

go to Billboard.com or
USIC Billboard.com/ipad.

) Jacknife Lee,
e X, Foster
People
views
FCash,

CORRECTIONS S g ¥ € Rl <t ORRS L ure
in the March 22 issue, a story . S g : ' i i
an EDM artist Porter Robinsan
misstated that Amy Millan of
Stars s the featured vocalist on
his song “Seaof Voices.” The
singer 1s Breanne Duren.

In the March 15i1ssue, Bili-

board s Money Makers report CHARTS

misstated Taylor Swilt's age.

st ! 45 Over the

In the Jan. 4 issue, a story on the Counter Frozen
Grammy Hall of Fame induct- returns to No. 1.
ees miscredited Artie Resnick 48 Charts

as the co-writer af "Dream
Lover.

72 Coda Blondie
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TOURING

How Jagger’s Tragedy Could
Cost The Rolling Stones

Losses stemming from the postponement of 14 On Fire in Australia
and New Zealand after the shocking death of L Wren Scott could

approach $10 million, as the grieving singer puts the tour on pause
By Ray Waddell

y postponing the Australian leg of their 14 On

Fire Tour following the death of Mick Jagger’s
longtime girlfriend L'Wren Scott, The Rolling
Stones and multiple parties involved in staging the
tour potentially could be on the hook for as much
as $10 million, industry sources tell Billboard. That includes
everything from deposits on venues to the storage of gear to chiat the band nastverforn.

lost revenuc, thﬂugh 1t'S Pﬂﬂﬁiblﬂ that some or all of those costs The Stones representatives were unavail-

will be covered hv imnsurance pﬂliCiE‘i able for comment. On March 18, the singer
) h | posted a statement on his official website

that read in part: [ am still struggling to

Moving a tour the magnitude of a Stones  chartering the gear could have cost as much  Jogger understand how my lover and best friend
outing 1§ an epic, expensive affair, poten- as $250,000, say sources. ;’:;Ef;“” could end her life in this tragic way."
tially involving milhions of dollars 1n travel, Typically, such productions are covered Scott, 49, was a glamorous fashion
transportation and other expenses. While by insurance policies, and for 14 On Fire, designer with a high-wattage clientele
some production work would have been the Stones and their promoters likely had including Madonna and Nicole Kidman,

done on the ground, the band had 60 trucks multiple insurers, say industry sources.
on hold to transportits equipment, and just The exposure each party taces will depend
on the type of insurance they carried.
[t 1s unclear what any of the specific
policies mclude.

For a cancellation of this sort, AZOff On KniCks

insured parties must be able to show

°

that the circumstances were beyond A ® S

control, and that the act 1s unable SSISt' Ports
Not In My Future

to perform for that reason, says a
music industry manager/producer
experienced in megatours. Policies
for major tours usually allow artists
to name individuals whose severe
iIness, injury or death would justity
cancellation. These lists gener-
ally include wives, children and
sometimes parents and longtime
companions, says a source. The
cost of the premium rises in direct
proportion to the number of people
named. Given Jagger s 13-year rela-
tionship with Scott, who was found
dead of a suicide on March 17 1n

her New York apartment, it would A $ Dosan
£ 35 : . (left) and Azoff

be difficult for an insurer to argue

o BILLBOARD | MARCH 29, 2014



but her business 1s said to have been crum-
bling under $6 million in debt. She had
recently been with Jagger on the set of the
James Brown biopic he 1s producing.

In the case of a death like Scott's, the
canceling artist typically 1s required to
reschedule, provided those costs are less
than the claim. The first show of the band’s

Megamanager Irving Azoff
clearly played the pivotal role
in the process that led to NBA
legend Phil Jackson becom-
ing the president of the New
York Knicks, but he says he
has no designs on adding
“sports mogul” to his resume.
The music-industry deal-
maker and manager made
headlines when he told
Bloomberg News he bro-
kered the deal that installed
Jackson in the Knicks' front
office. Azoff brought Knicks
owner and Madison Square
Garden Co. executive chair-
man James Dolan and
Jackson together at his L.A.
house in December and

postpon

Michae

likely to

ing to G

fall repl
Stones’

postpo!

The Rolling Stones
performed in

I - hanghai on M
Austrahan leg had been slated for March 51’2“”9 aion March

19 1n Perth. That performance was quickly

attended four meetings with

the team and its future coach.

A longtime member of the
Los Angeles Lakers’ “floor-
seat mafia,” he has known
Jackson since his days as the
team’s venerated coach.

He is also Dolan’s friend
and business partner. In
September they launched
Azoff Madison Square Garden
Entertainment. Although
Azoff's Knicks assist does not
seem directly under the aus-
pices of AMSGE, it does prove
his clout extends beyond
music. Azoff also recently

brought former NFL program-

ming manager Lawrence
Randall to AMSGE, and in

ed, as were the remaining six appear-

ances for the territory. Australian promoter

| Gudinski, whose Frontier Touring

1s presenting the band locally with AEG Live,
says talks are underway to bring the band
back in October/November.

Regardless of the level of insurance on 14
On Fire, the Stones visit to the territory 1s

be financially profitable. The band

hadn't played Sydney and Melbourne since
2006, or Perth and Adelaide since 19095,
and demand was high. The Stones had
sold more than 150,000 tickets, accord-

udinski, with a gross that Billboard

estimates to be about $40 milhion.
[t history 1s a guide, 1t 1s unlikely the
cancellations will dampen sales for the

acement dates. In 2006, after the
Keith Richards tell out of a tree

in F1)1 and injured his head, the Stones

1ed 15 European dates of their A
Bigger Bang Tour while Richards
recovered from brain surgery. That
tour went on to gross $558 million,
second only to U2's 360" Tour.

14 On Fire 1s largely a continu-
ation of last year’s 50 & Counting
Tour, which grossed $126 mil-
lion from 23 shows 1n North
America, along with appearances
at London's Hyde Park and the
Glastonbury Festival. ©

2012 he told Billboard, ‘| love

the representation business.
'd like to maybe expand that
beyond just music.”

But when asked March 19 if
he intends to expand into the
sports sector, a $470 billion
industry in 2013 according
to Plunkett Research, Azoff
told Billboard, “No. | love the
music. But in my MSG con-
sulting role, | will do anything
to help Jim Dolan.”

Later that night, after the
Knicks played their first game
under Jackson's watch, Azoff
emailed from courtside at the
Lakers game: “Knicks won.

Beat Indiana. Wow. I'm happy
for JD and for Phil!” —RW

Kanye West and

Kim Kardashian can
move forward with
their lawsuit against
You Tube co-founder
Chad Hurley, a |udge
ruled, following a
post by the tech
entrepreneur to nis
new site MixBit that
featured secretly
recorded video of the
couples engagement.
West and Kardashian
allege Hurley had not
been invited to the
event, held Oct. 22 at
San Franciscos AT&T
Hark,

o

~ormer Universal
Motown Records
president Sylvia
Rhone who launched
the Vested in Culture
joint venture with Sony
Music Group’s Epic
secords last year, has
een named president
ot Epic. Vested in
Culture will remain
animprint of Epic.

As president, Rhone
will supervise overall
management and
operations, repaorting
to chairman/CEQO
Antonio “L.A." Reid.

THE

Action

John Malone, the
billionaire chairman
of Liberty Media, has
withdrawn his bir
for a total takeover

of SinusXM. Malone,
who already controls
53 percent of Sirus
stock through Liberty,
had proposed buying
out the remainder

of the satellite radio
giant in a deal that
would have valued the
company at $23 billion.
_iberty Media has
yeen simultaneously
attempting to acquire

Time Warner Cable

O

John Mayer has filed
suit agamnst watch
dealer to the stars
Robert Maron, who he
claims is responsible
for selling him seven
counterfeit Rolexes.
The Grammy-winning
rocker purchased $5
million in watches
from Maron during a
multivear relationship
and was nonplussed
to discover from Rolex
that several were
fakes. An attorney tor
Maron called the suit
“factually menitless.”

Mayer:

Filed suit
over fake
Rolexes.

MARCH 29, 2014 | WWW.BILLBEOARD.BIZ o



TOPLINE

A TwistIn

Battle Of
The Bands

Jimmy Fallon’s Tonight Show
gives NBC anew edge as

the summer concert wars
between Today and Good

Morning America escalate
By Roy Trakin

immy Fallon's arrival on The
Tonight Show 1s having an
unlikely effect on the battle

to book big music stars on
morning TV's summer concert
series. Sources tell Billboard
that NBC's Today is using Fallon's initial
ratings success as leverage 1n an espe-
clally aggressive campaign to win top
acts from ABC’s Good Morning America.
Both shows are booking 15 concerts that
often air on the same days from late May
through the end of August, while keeping
the lineups close to the vest. Increasingly,

the jockeying has become sharp-elbowed,

o BILLBOARD | MARCH 29, 2014

Morning TV’s

with Teday's Toyota Summer Concert
Series aided by the sheer number of outlets
NBC can offer artists’ representatives in
package deals.

Though Today lags behind GMA 1n the
ratings, with §.5 million viewers, accord-
ing to Nielsen, it's broadcast from NBC's
showcase, 30 Rockefeller Plaza headquar-
ters, also home to The Tonmight Show, Late

Night With Seth Meyers and the plum of all

music bookings, Saturday Night Live.

That means an act can conceivably
appear on multiple programs without ever
leaving Rocketeller Center — giving Today

logistical leverage in negotiations with acts.

Further, NBC recently put all its properties
under one booker, Matt Zimmerman,
who is said to be working with Today
booker Julie Gurovitsch to give her show
a boost. Zimmerman is also said to have
become more willing to allow acts to play
away from Rocketeller Plaza, something
the network refused to do n the past.

GMA, which mostly broadcasts its sum-
mer concerts from Central Park’'s Rumsey
Playhield, has for the past two years had
the advantage of eyeballs, averaging 5.8
million viewers. But while ABC's Jimmy
Kimmel Live! teatures a popular outdoor
stage and good ratings in the 18-49 demo,
it tapes in Los Angeles, requiring acts to

travel to do both ABC shows. And with only

one hour of late-night programming, GMA
booker Monica Escobedo has a smaller
hand to play in her negotiations.

While a spot on Fallon or Kimmel can
be important for an up-and-coming act
looking for impressions and exposure, the
morning programs are more likely to reach
female viewers who typically make deci-
sions about household purchases, talent

.."-ﬁ.l

managers say. It's the rare act that con-
nects at night,” says one top manager. " You
can count the album sales in hundreds.”
For either network, touring acts like
Lady Gaga and Beyonce would be big

“gets’ this summer, but there are limits

to the rivalry. " Threatening artists in this
town is never a very good business model,”

says an NBC source, “which 1s why we

dontdoit.” ©

Late Night

NBC's Late Night, which

in five years with Jimmy
Fallon as host became o
playground for adventur-
ous musical acts, has fresh
marching orders from new
host Seth Meyers that are
leading it in a less tuneful
direction. Industry sources,
including several who
worked with the show on
its first two weeks of book-
ings (when ratings opened
at 2.7 million viewers, then
dropped to 2.1 miilien

the second, according

to Nielsen), say Mevyers

s booking fewer perfor-
mances overall and isn't
keen, as Fallon was, on

Tunes Out Music

incorporating music into
the broadcast.

Meyers, who started the
new gig on Feb. 24 after
eight years of serving as
head writer on Saturday
Night Live and hosting the
show's satirical news seq-
ment “"Weekend Update,”
Is a current affairs wonk
whose young tenure at
Late Night has often felt
like an expansion of the

"Update” formula. Where
Fallon’s show had music
in its DNA, leveraging the
cool credibility of house
band The Roots for quirky,
talked-about skits with the
likes of Justin Timberlake

ILLUSTRATION BY ED FOTHERINGHAM



TOPLINE

GMA VS. TODAY: HOW THEY COMPARE

e - : | =

orning America p * .

DIGITAL

As Downloads
Tumble, Apple
Eyes Subscriptions

o8 Koo
3 e " Lhireation

on loday

Escobedo

RATINGS 5.8 million viewers
BOOKER Monica Escobedo
WHO'S PLAYED

Macklemore & Ryan Lewis

RATINGS 5.5 million viewers
BOOKER Julie Gurovitsch
WHO'S PLAYED

One Direction

Rihanna Adele .
Mariah Carey Justin Bieber IPhone maker EHPlﬂI’EE Etrﬂtegy to
Pitbull fun., shore up double-digit declines
Miley Cyrus Maroon 5 E'u'y’ Fd Christman
Kenny Chesney John Mayer
Imagine Dragons Ed Sheeran Apple has opened exploratory  his death, iTunes’ U.S. digital
Green Day Chris Brown talks with senior label executives  album sales are down 13 percent
John Legend Coldplay about launching an on-demand  year to date for the week end-

Alicia Keys

and Miley Cyrus, sources
suggest that Meyers' affin-
ities lie more with politicos,
authors and the sports
world, After premiere-week
perforrmances by Kanye
West, Brad Paisley and A
Great Big World, subse-
quent weeks of Late Night
have featured just two
music acts. In interviews,
artists’ representatives
said they were told the
show is imposing a formal
limit of two performances
per week.

By comparison, Fallon’s
version of Late Night
averaged four musical
guests per week, as does
ABC's Jimmy Kimmel! Live!
and CBS" Late Show With
David Letterman. The only
other major late-night talk
show to book two or fewer
music acts per week Is The
Late Late Show With Craig

Ferguson, also on CBS.

Meyers, who along

with music supervisor
and former VH1 producer
Jeremiah Silva declined

to comment for this
story, expressed early
ambivalence toward
incorporating music
into the show
in promotional
interviews last year.
He has recruited
SNL alum Fred
Armisen to write
theme music
for the program
and put a band
together,

Labels have
expressed hope

that Armisen
and his 8G

Band will be

sympathetic ears

at Late Night.
—Reggie Ugwu

Michael Buble

streaming service that would
rival Spotify and Beats Music,
according to three people famil-
iar with the conversations.

The surprising discussions are
one part of a two-track strateqy
to deal with the double-digit
decline in U.S. download sales at

Apple’s iTunes Music Store, the
largest music retailer.

The other approach that iTunes
executives Eddy Cue and Robert
Kondrk have broached would
institute exclusive album-release
windows in which digital versions
would go on sale ahead of the CD
release. Individual tracks would
not be available for sale until the
CD versions hit shelves.

With iTunes accounting for
more than 40 percent of U.S.
recorded-music revenue, any
decision it makes about its
business model will have a sig-
nificant impact.

But it is the talks around
on-demand subscription that
will most intrigue the market.
Apple founder Steve Jobs is
known to have argued that fans
would never subscribe to music.
But nearly three years after

ing March 16, and digital track
sales are down 11 percent for
the same period, according to
Nielsen SoundScan.

Even as download sales
have deteriorated, revenue
from streaming services has
grown, according to two reports
released March 18. The first, from
the RIAA, showed that services
such as Spotify, Pandora and
YouTube generated $1.4 billion
in subscription, advertising and
licensing revenue in the United
States last year, up 39 percent
from 2012. That growth, however,
wasn't sufficient to make up for
weakness elsewhere in the busi-
ness, including a 1 percent drop
in download sales. The second
report, from the IFPI, painted o
similar picture on a global scale.
Streaming revenue grew 51 per-
cent worldwide, while downloads
slipped 2.1 percent.

These figures provide fresh
ammunition te those in the
music industry who believe
streaming services' all-you-
can-listen model has drawn
consumers away from download
sales, where Apple dominates. ©
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TOPLINE

Christian
Rap Gains
Traction,
Chart Cred

Savvy marketing and a
wholesome image are
turning religious rappers into
mainstream players

By Deborah Evans Price

“Hip-hop is an expression of what 1s dearest
to you, says Christian rapper KB. “It’s com-
ing from who I'love. And who I love i1s Jesus.”

The religious artist's passion was rewarded
earlier this month when his most recent EP,
100, became a minor crossover success — in
part because of a special promotion that
involved free devotions for fans through the
YouVersion Bible app. 100 went on to hit No.
1 on Billboard's Christian Albums chart, No. 4
on Rap Albums and No. 22 on the Billboard
200, selling more than 14,000 the first week,

according to Nielsen SoundScan.

The release, about living lite with love,
1s the latest hit for Atlanta-based Reach
Records, founded in 2004 by Christian rap
star Lecrae. The label 1s making inroads
into the mainstream, much like its owner,
who last year performed at Los Angeles’
Rock the Bells concert with Kendrick
Lamar and Wu-Tang Clan. In addition to
working with Christian hip-hop artists who
are appearing on secular charts, Reach has
created a more receptive environment for

the genre, which a decade ago struggled to
be taken sertously.

“We live under the banner of Romans 1:16,
which says: ‘'For I am not ashamed of the
gospel, for it 1s the power of God for salvation
to everyone who believes, ~ says Bradley
Tomlinson, Reach director of marketing.

“"We have a fan base. They support us. People
are looking tfor something new and outside of
the typical messaging.”

This year, Reach artists KB and Andy
Mineo have placed titles on the Rap Albums

Trip Lee, KB and
Andy Mineo (from
left) performing ot
the Gospel Music
Association's 44th
annual Dove Awards
in Mashville on Qct.

15, 2013,

The
Word
Of
God

Songs by
Christian
rappers tackle
everything
from Molly to
the Dalal Lama

LECw LB

CHLUNELCH

CLDTHEN
*__.!'1- --|-ll||.|-|I i
g

Church Clothes 2
Lecrae

Release date:

Nov. 8, 2013

Rap Albums debut:
No. 3

Label: Reach Records
Sales*: 15 000
Rhyme: "l ain't
popping, rolling and
| ain’t burnt, so tell
Mary and Molly |
don't need ‘em to
party.” —"I'm Turnt”

The Good Life

Trip Lee

Release date:

April 10, 2012

Rap Albums debut:
No. 3

Label: Reach Records
Sales: 22,000
Rhyme: “l| am not
your robot, | am not
a clone/You are not
my puppeteer and |
am not a drone/Got
a new master and

| follow him alone.”
—"Robot”

*All sales according to Nielsen SoundScan

o BILLBOARD | MARCH 29, 2014

DATRUTH

HOPE

Love, Hope, War
Da’ T.R.U.T.H.
Release date:
Jan. 29, 2013

Rap Albums debut:

No. 10

Label: Xist Music
Sales: 5,000
Rhyme: “"Black
professors, white

scholars/Politicians,

Dalai Lamas/
Everybody in the
whole wide world
need hope/If I'll be
honest/lI'm in that
number, but since
he saved me/I'm a
survivor.” —"Hope”

The 6th

Flame

Release date:

March 6, 2012

Rap Albums debut:
No. 8

Label: Clear Sight
Music

Sales: 7.000

Rhyme: "l know a
place when you reach
the end of the road/
You can’t carry the
weight on your own/
Jesus will lift the
weight from your

soul/Let go.”
—"Let Go"

Minorville

Derek Minor

Release date:

Sept. 10, 2013

Rap Albums debut:
No. &

Label: Reach Records/
RMG

Sales: 8 000

Rhyme: “Believe when
| talk about God/It's
nothing like corn on
the cob, or Wizard of
Oz/It's realer than
most of the killin' n'
pimpin'/And most of
you say what you spit
in your bars/Instead
of Christian rapper,
you should call me

trail rapper.”
—"Ready, Set, Go”

e WEsie

LIS

Never Land

Andy Mineo

Release date:
Jan. 28

Rap Albums debut:
No. 2

Label: Reach Records
Sales: 26,000
Rhyme: “Two forks
high, raise the stakes,
risk it all, | take the
hate/It's the win-
ning team, get the
Gatorade/My God
good, but he's not
safe, nah.”

—"You Can't Stop Me”

—Nick Williams



chart, with Mineo's Never Land EP bowing
at No. 2 in February. Last year, three of the
12 debuts by Christian hip-hop artists on the
list were Reach albums, including Mineo's
Heroes for Sale, which peaked at No. 4. And
in 2012, nine Christian rappers placed titles
on that chart. Three of them were Reach
artists, including Trip Lee, whose The Good
Life peaked at No. 3, and Lecrae, whose
Gravity hit No. 1.

For the religious music market, the suc-
cess of Christian rap is a welcome bright
spot. Last year, sales of Christian/gospel
music dropped 15 percent, to 19.5 million
units, according to SoundScan. The category
1s down 31 percent from 2009, when 28.3
million were sold. To compare, the overall
album market was down 8.4 percent in 2013
and down 24 percent since 20009.

“We've seen explosive growth in
Christian rap in the past decade,” says
Greg Davidson, CFO of Central South
Distribution, a Nashville-based distributor
that 1s ending a nine-year deal with Reach
but still represents other Christian artists.

“The lines are starting to blur between what
1s Christian rap and rap in general. A lot of
the artists don 't want to be identified as
Christian rappers, but rather as rappers with
a positive message.

While mamnstream rap 1s sometimes
criticized for glorifying matenalism and
misogyny, Christian rap tends to emphasize
community and upbeat values, says Flame,
whose album Royal Flush debuted at No. 11
on Rap Albums last fall.

For corporations looking to connect with
the rap audience, those kinds of rhymes are
less likely to conflict with a business agenda,
notes Atlanta-based Christian hip-hopper
Shonlock. The singer’s sophomore album, A
Night to Remember, was released March 18;
now its signature track, “I Like to Win,” will
get airtime during NCAA March Madness,
thanks to a licensing deal with ESPN.,

“You can only take so much death and
destruction in music betore you want
something that will make you feel good and
encourage you, says Shonlock, who got
his start as a choreographer working with
R. Kelly and Aaliyah, and who toured for
11 years with Christian rap/rocker TobyMac
before going solo.

“There 1s absolutely a new energy behind
|Christian rap] and a new acceptance for
it, says KJ-52, a Christian rapper who
has been around the business for 20 years.

“The hip-hop generation has gotten older,
s0 it's not something that’s looked at just
for the youth. The parents are buying it
and that’s the difference now. Families

come to these shows where people used to
drop off their kids.” ©
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“@madonna ummm...
Can I borrow 16 million?”

M.LA.

The rapper, jokingly asking for a loan from the
pop star — with whom she performed ot the
2012 Super Bow! halftime show — after the NFL
filed o claim against her seeking $14.6 million
for giving the middle finger on camera.
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A look at who's saying what in music
Compiled by Jessica Letkemann

»“A huge problem with the
music industry 1s that the
guys who started the
businesses either sold out or
died. And the new guys left.”

Michael Love

BEN HOROWITZ

The Andreessen Horowitz co-founder/partner,
whose venture capital firm has overseen $2.5 billion
in tech and startup investments since 2009.

»“I'm no expert,
but up close this does
look like a plane and

an oil slick.” » Everyone try to kiss

church members who are
same sex as you.

They will so love 1it.
Christmas comin’ early
in Kansas City”

COURTNEY LOVE

The rocker, tweeting a sotellite image of an
ocean area she suggested might be the crash site
of missing Malaysia Airlines flight MH370.

»“1 had such a big burst LORDE
. = The singer, tweeting in reaction to plans

ﬂf CIc Elt Nlty thﬂt I wWds by the anti-gay Westboro Baptist Church

. . o protest her Kansas City, Mo., concert.
thlﬂklﬂg, ‘I Shﬂuld hEl‘UE ::.mﬂ.ia Tnt:rdﬂleted the ttvteetﬁ, !
been locked up years ago.
[ would have come up
with a couple of great
albums by now!” ”

GEORGE MICHAEL

The pop veteran, on feeling inspired
after he served a jail sentence in 2010
for driving under the influence.

Horowitz Lorde
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Ola, Lollapalooza!

The longstanding American festival heads
to South America where “the money’s great”
By Judy Cantor-Navas

A trio of South American Lolla-
paloozas scheduled for this spring,
including a first foray into Argentina,
underscore how the events orga-
nizers are mining the buzzy South
American market and could provide
a road map for similar testivals look-
Ing to expand internationally.

The first leg of the Lollapalooza tour,
which will feature such acts as Red
Hot Chili Peppers, Nine Inch Nails,
Soundgarden, Arcade Fire, Pixies
and Lorde, 1s slated March 29-30 in
Santiago, Chile. It will be followed by
the Argentine event in Buenos Aires
and wrap up with a two-day festival
April 5-6 1n Sao Paulo.

Red Hot Chili Peppers
(top left) are among
the acts heading

to South America for
the Lollapoicoza

tour, whose past
performers include
lllya Kuryaki & The
Valderramaos (bottom
left). This year's trek
will visit Argentinag,
Brazil and Chile, which
hosted Lollapaloozas
in 2011, 2012 and 2013.
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By bundling the three festivals
together, event organizers including
Lollapalooza founder Perry Farrell,
William Morns Endeavor, C3 Presents
and local partners in each country
were able to both lure bands to the
Latin American market and save on
production costs.

“The money s great. You ve doubled,
tripled what you re going to make,”
says Farrell, adding that offering three
festivals as a package can help in
negotiating with top acts who typi-
cally receive $1 million and more per
show. "It gives us booking power.”
Reception by both fans and bands has
been so enthusiastic that organizers

are "actively looking for more Lollas™
In International venues, and expect to
announce a site before the end of the
year, says Farrell.

South America has had a robust
rock scene for years, but it 1s
only now that U.S.-style multi-
day festivals are catching on in
more countries, 1n part because
Lollapalooza paved the way. The
festival debuted there in 2011, stag-
ing Chile’s first multi-day rock event
and drawing a crowd of 35,000. By
last year, attendance had reached
a capacity of 80,000 per day. In

2012, Lollapalooza moved into Brazil,

attracting more than 65,000 fans.
Those successes encouraged Farrell
and his partners to try Argentina, a
country that has hosted many inter-

national artists including Madonna,

Metallica and Justin Bieber, but
has never attempted the festival
model on this scale.

For the upcoming dates, orga-
nizers expect attendance to reach
80,000 1n Chile and Brazil. In
Argentina, advance sales have
already topped 100,000 tickets, a

record for that country, according
to Diego Finkelstein, president
of Lolla Argentina producer Fenix
Entertainment Group. Prices range
from sold-out early-bird packages at
the equivalent in Argentine pesos of
about $70 to full-price VIP passes set
at about $445. In Brazil, the average
ticket price is the equivalent of about
$68 per day, with 85% of festivalgoers
taking advantage of a §0% student
discount. In Chile, tickets go for $140
for one day and $200 for both days.
The South American market could
be valuable not only for Lollapalooza,
but also for other U.S.-based festivals
as well as bands. Total ticket sales
In Argentina are about $19 mil-
lion a year, according to Fer Isella,
an executive with MICA, a state-
sponsored culture agency, and digital
music sales in the country climbed

57 percent between 2011 and 2012. In

Brazil, where the live music market

i1s valued at $5.5 billion, the digital
market has grown 2§ percent during
each of the last three years, according
to data cited at trade show MIDEM 1n
January. Growth has also been robust




in Chile, where digital music down-
loads rose by halft between 2012 and
2013, according to the IFPI, though
only about a quarter of Chileans
attended a live concert 1n 2013.

Solo artists have been adding
Latin America dates to their tours for
years. Miley Cyrus will kick off the
Latin American leg of her Bangerz
Tour in September, while Avenged
Sevenfold will head to the region this
month. “South America is an extraor-
dinarily important part of our touring
cycle for bands,” says Chris Dalston,
an agent at Creative Artists Agency
who represents both artists.

In fact, the continent has proved
a fairly easy sell for Lollapalooza, in
spite of the challenges of wrangling
multiple bands to appear abroad.
While festival organizers last year
were forced to cancel a planned edi-
tion in Israel for unspecified reasons,
business 1n South America has only
grown, according to Dalston, in part
because there is an established infra-

structure with promoters and the
artists know they will get the same
treatment they would at home. ©
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ONE-WORDHITSONTHE BILLEOARD HOT 100

0 1984 1989 1994 1999 2004 2009

Why Hit Songs
Now Have
One-Word Titles

Simply named tunes are dominating
the Billboard Hot 100

By Gary Trust

i 1 1Y kk M s Y Lk

“"Roar.” "Royals.” "Timber.” "Demons.” “"Happy.
Notice a common thread among these recent hits?
The number of charting songs with one-word tities

continues to grow, with singie-monikered tracks now
making up nearly a third of the Billboard Hot 100 each
week. This year, two single-word titles have set the
record for the Hot 100's top two longest stays: Imagine
Dragons’ "Radioactive” (up to 81 chart weeks as of the
March 29 chart) and AWOLNATION's “Sail” (which
totaled 79). On the March 29 Hot 100, one-word titles
bookend the survey, from No. 1 (Pharrell Williams'’

“"Happy ) to No. 100 (Disclosure’s "Latch '), while 31

such hits also dot the chart. A decade ago, there were
only 19 one-worders on the chart dated March 20, 2004,
while on the corresponding chart 25 years ago, there
were a mere nine.

Why the trend toward singles with one-word titles?
Artists and writers say that the impact of social media,
from how songs are marketed to the simpler manner in
which people communicate online, has greatly influ-
enced the craft of songwriting — and naming.

“Today people are overloaded and constantly being
sold on things,” says The Chainsmokers’ Alex Paul.

Van Halen's “Jump,”
Cher's "Believe,”
Usher's “Yeah!.” Bruno
Mars' "Grenade” and
Pharrell Williams'
"Happy" (from left) all
topped the Hot 100.

2010 2011 2012 2013 2014

The band darts 28-18 on the March 29 Hot 100 with
“#Selfie,  its kitschy, club-ready satire of compulsive self-

portraiture. ~ We wanted a very direct message about
what the song 1s. The word 1s so identifiable, so we knew
less was more.” “#Selfie” serves not just as the song's
title, but also as a promotional tool: The Chainsmokers
have solicited fans to make their own selhe-driven vid-
eos — and to circulate them using the hashtag — to help
grow the track’'s popularity. “We like direct, minimal
approaches to our marketing,” says Paul. * ‘#Selfie’ is
just crystal-clear.”

Bonnie McKee concurs about keeping it simple. In
addition to Katy Perry’s “Roar, which topped the Hot
100 in September, she's co-written one-word-titled songs
for Taio Cruz (“Dynamite”’) and Kesha (“C’'mon”). A sin-
gle word 1s “clean, simple and bold — especially if you find
a really splashy one,” says McKee. “I have a book of titles
that I've compiled over the years, and I do find that one-
word titles are special, probably because it means a simple
hook and an even simpler concept. I know that when Ido
stumble upon a one-worder that pops, I'm psyched. If one
word can sum it up, then the bones of the song are sturdy.

Even nsing songwriters who have yet to crack the Hot
100 are using shorter titles. Pop/tolk artists Liz Longley
and Myla Smith are finalists in this year's International
Songwriting Competition with one-word titles, Longley
with "Memphis™ and Smith with “Sparks.” "In a social
media-frenzied world, it's nice to have a short, memo-
rable, hashtag-able word, " says Longley. "When I was
writing a song with a hook that says, "You wouldn't make
it to Memphis, it was a no-brainer to call it "'Memphis.

Anything else would have given too much away.”

“A lot of writers refer to songs as their children, and I
think the naming conventions for songs follow the same
trends as names for kids, " says Smith. "In the South, girls
used to be called by their first and middle names, like
Mary Elizabeth. That's becoming much less common.
Brevity has become more valuable.” ©
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Is Pandora's box of money one step
closer to opening?

Publishers and songwriters
long have complained that
they re shortchanged by the
[nternet radio giant, which
operates under a provision of
copyright law that allows it to
play popular songs with a royalty
rate set by a court.

But a March 14 ruling in Pandora’s
favor actually could end up back-
firing, Publishers could pull their
catalogs from collection societ-
1es like ASCAP and BMI and
try to force Pandora into direct
negotiations for access to their
most popular songs.

In the latest battle, ASCAP had
sought an increase from 1.85% of
Pandora’s revenue to 3%, while Pandora
was seeking a reduction to 1.7%. The court
ruled the 1.85% rate will stay in place through
2015. But maintaiming the status quo could end
up being a Pyrrhic victory for Pandora because
big publishers like Sony/ATV and Universal
Music Publishing Group (UMPG) could use the
stagnant rate as a rationale to withdraw parts
of their catalog from ASCAP and BMIwhen in

FURTHER DEALINGS
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The Deal

Pandora Wins Latest Royalty Battle
But Could Become Prisoner Of War

negotiations. If the courts allow this to
happen, Pandora would be forced
to negotiate directly with the pub-
lishers for a much higher rate.
Pandora is the biggest U.S.,
streaming service with more
than 70 million users every
month. Because it operates
under consent decrees dictated
by U.S. copyright law, publishers
have complained that it pays less than
what they consider fair value for
their music. “Songwriters will
never receive fair market rates
unless the consent decrees are
changed,” says UMPG chair-
man/CEQ Zach Horowitz.
Sony/ATV chairman/CEO
Martin Bandier calls the 1.85%
rate “woefully inadequate.”
Last year, publishers negotiated
directly with 1Tunes Radio and scored a pro-
rata share of 10% of revenue. Even if ASCAP
secured the upper-level rate 1t was asking tor

Pandora’s royalty rate
inudeq uate.” —Martin Bandier, Sony/ATV

GEIGER BETS ON AUDIAM

Marc Geiger, who's always been bull-
1sh about streaming music, has put his
money where his mouth is. The head

of William Morris Endeavor's music
division has personally invested an
undisclosed amount in Audiam, a com-
pany that collects YouTube payments on
behalf of artists and publishers whose
compositions appear in user-created
videos. Geiger, who joins Audiam as an
adviser, joins a list of power players in
the music business who have collectively
invested $2 million in Audiam, which
TuneCore founder Jeff Price founded
in June 2013. They include Jason Mraz,
Jimmy Buffett, promoter Bill Silva
and Brett Gurewitz, founder/owner of
Epitaph and Anti- Records. —Alex Pham

Gershwin

— 3% of Pandora’s revenue in 2014 and 2015 —

PANDORA

BY THE
NUMBERS

that would still fall short of the 1'Tunes Radio
rate, once BMI and SESAC rates are added in.

That's why Sony/ATV and UMPG both
signed short-term deals with BMI that will
allow them to withdraw either at the midyear
point or at the end of 2014 — that 1s, if they
don't think their discussions with the U.S.
Department of Justice are moving in what they
would consider a positive direction.

Such withdrawals undoubtedly would lead
to higher royalty rates for songwriters who are
published by both companies. Such withdraw-
als would force Pandora to either negotiate
higher royalty rates for songwriters who are
published by both companies or risk losing
access to their work. In response, Pandora has
experimented with its play algorithm to see if it
could substitute music without disrupting the
quality of its service. The company tested 196 of
its user base and found that substituting popu-
lar songs didn 't unduly affect user satistaction.
That could be Pandora’s next move.

—Ed Christman

IS

“woefully

SONGS LANDS GERSHWIN
SONGS Music Publishing,
whose roster includes Lorde
and The Weeknd, has been
tapped to creatively market
the portion of the George
Gershwin catalog controlled

by the Godowsky family
and Heyward Memorial Fund.
The fund represents
the Gershwin estate and
Porgy authors DuBose
and Dorothy Heyward,
respectively. The deal encom-
passes Gershwin works from
such classic Broadway produc-
tions as Porgy and Bess and
Shall We Dance. SONGS will
showcase the catalog for movie,
TV and advertising music
supervisors, as well as launch
an aggressive social media
campaign. There are also plans
t0 have contemporary artists
record the songs.

—Roy Trakin

ILLUSTRATION BY BRIAN STAUFFER




S600m 1.85% 52%

Pandora's revenue in the 11 months leading
up to December 2013,

MILESTONES

DEATHS

George Donaldson, frontman of
Irish vocal group Celtic Thunder
and a successful solo artist, died
March 12 at his home in Glasgow,
Scotland, after suffering a heart
attack. He was 46.

South Carolina up-and-coming rap-
per Speaker Knockerz died March

6 from unknown circumstances after
having been missing for at least two
days before being found in his garage.
He was 19.

Scott Asheton, the original drummer and
a co-founder of legendary punk-rock band
The Stooges, died March 15 in Ann Arbor,
Mich., of a heart attack. He was 64.

Share of Pandora revenue to be
paid to ASCAP songwriters.

Share of Pandora revenue paid for content
inthe 11 months to December 2013,

Concert business pioneer Bill Ballard,
who co-founded Concert Productions
International, died March 14 after a
battle with cancer. He was 67.

MARRIAGES

Singer-actress Jamie Lynn Spears,

22, wed businessman Jamie Watson,
31, on March 15 in New Orleans
before a crowd of about 150 guests,
including bridesmaid Britney
Spears, whose two sons served as

ring bearers.

Sixx and

Bingham
(top); )
Speaker model-blogger Courtney Bingham, 28,

Motley Crue bassist Nikki Sixx, 55, married

Knockerz  on March 15 in Los Angeles. It is Sixx’s third

marriage. —milestones@billboard.com
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EXECUTIVE
Turntable

Erving Il

MANAGEMENT

Atom Factory Management, the enter-
tainment, technology and branding firm
founded by Troy Carter, promoted Julius
“J" Erving and Ty Stiklorius to co-presi-
dents. Erving most recently served as Sony
Music Entertainment’s vp artist relations
and brand integration, forging partnerships
with Reebok, AXE, GTV Vodka, PopWater,
Songza and HarperCollins. Stiklorius, mean-
while, first partnered with Carter in 2012 and
co-manages such artists as John Legend,
K'naan and Lindsey Stirling. She's also a
partner with Legend and Mike Jackson in
Get Lifted Film. Previously, Stiklorius was a
consultant in the media and entertainment
practice at LEK Consulting.

LABELS

Island Def Jam Music Group named Sam
Watters vp A&R for Island Records. As a
songwriter-producer, he has worked with
Celine Dion, Afrojack and 5 Seconds of
Summer, among others.

PUBLISHING

Round Hill Music appointed Jonnie
“Most” Davis senior vp A&R and head of
label services. He's written, produced or

mixed for artists including Pink, OutKast
and Usher.

TOURING

AEG Facilities promoted Charles H.
Steedman COO. He was senior vp/GM of
AEG Connecticut.

Madison Square Garden Co. announced
that former Cablevision president of local
media Tad Smith will succeed Hank Ratner
as president/CEO of MSG. Ratner is now
vice chairman and joins the company’s
board of directors.

DIGITAL

Beats Electronics appointed An De

Vooght executive vp/CFO. She was vp inter-

nal audit at Red Bull.
—exec@billboard.com
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Numbers
CASE STUDY

Linkin Park

While Linkin Park has paired with rappers
in the past for collaborative works — most
famously with Jay Z on Collision Course —
the band throws a curveball with its latest
song, featuring iconic MC Rakim. The new
“Guilty All the Same” is the lead single from
the rock group’s forthcoming studio album,
due this summer.

Lawlity All the Same” arnives at No. 28

an Biflboard's Alternative airplay chart,
marking the milestone 25th entry for
Linkin Park. The song premiered through
thie Shazam app on March 5 and wenl

on sale two days later. The tune bows

on Alternative in its second week of
avallability, as the chart's tracking week
ended March 16, Incomparison, Linkin
Park's last studio album had its first single.
‘Burn 1L Down, blast in at No, 6 in'its tirst
week in 2012

2%

The new song 1s off toa so-s50 sales start:
It bowed with 15,000 downloads in the
week ending March 9, but fell to 7,000 the
following week, a drop of 52 percent

O 31%

n the week ending March 16, Linkin

Jark was especially active on Facebook,
garning a 31 percent increase in ikes to

its page. The actis the most-liked band on
Facebook, according to PageData, with
more than 60 milllon likes. Only a handful of
ather artists — including Rihanna, Eminem
and Shakira — have more. —Keith Caulfield

Birds Of Tokyo Take Flight

Already a breakout hit in the band's native
Australia, Birds of Tokyo's atmosphenc
‘Lanterns’ (Republic) bullets at No. 29

an Triple A and No. 37 on Altaernative.
Last year, the track was the most-played
song on commercial radio Down Under,
according to Aircheck. The group is now
yisiting and perfarming at LS. radio
stations, notably throwing in fun, curve-ball
covers like Surviver's "Eye of the Tiger”

hBubthgﬁ;

Under
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Taylor Momsen

Cracks Rock

By Chris Payne

The same Taylor Momsen who once
starred on the CW hit Gossip Girl 1s far
away from New York's tony Upper East
Side. She's half-naked, gothed up in black
eye shadow and surrounded by burning
books and tatted-up teens in the video for
"Heaven Knows, the hit song from Going
to Hell, the sophomore album by her band
The Pretty Reckless, released March 18
on Razor & Tie. Aided by the edgy video,
"Heaven Knows " is spending its second
straight week at the apex of Billboard s
Mainstream Rock radio airplay chart dated
March 29. But the song 1s notable not
just for Momsen's first breakthrough as a
musician — it s also just the second No. 1
on Mainstream Rock 1n the last 24 years to
feature a woman singing lead.

Does today s mainstream rock radio have
a gender problem? Momsen, 20, doesn't
think she gets treated differently than her
male counterparts. [ mean, [ get my own
bathroom once in a while,  she jokes.

But Momsen concedes she models herselt
after male rock icons. "I grew up wanting to
be Robert Plant, Chris Cornell and John
Lennon, she says. "All my influences have
always been men.”

[t's not surprising: Rock has been
dominated by men for Momsen's entire
lifetime. Last April, singer Lzzy Hale
topped Mainstream Rock when her band
Halestorm’s "Freak Like Me™ went to
No. 1 for two weeks. Before that, one has
to go back to 1990, when Alannah Myles’

"Black Velvet ™ ruled for two weeks.

Birds of Tokyo

Radio’s Boys Club

Former Gossip Girl star 1s just second female
singer to top Mainstream Rock in 24 years

‘Rain’ Rises

Anthony Lewis, 1/, wasn't born when
Soul for Real’'s "Candy Rain™ topped the
Mainstream R&B/Hip-Hopairplay chart
In 1995, but that cidn t stop him from
remaking the classic. which opens at No
38. Lewis version features labelmate
Billy Bang and interpolates 2 Chainz’ "I'm
Different” It was the 10th-most-playec
song on SiriusXM channel The Heat for
the week ending March 16, according Lo
MNielsen BDS, and marks the hirst chart

hit for The Chemists. the entertainment
COMpPpdany that tormel interscope executive
Garnett March launched last year
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Momsen s
manager, David
Sonenberg, 15
much more scath-
ing than her in
his assessment of
rock in 2014. "It's
a Very misogynistic
world; people think
that girls are posing,”
he says. "1 don't want
to be misogynistic
myselt, but maybe
iIt's easier for girls to
craft a pop tune than
a credible rock tune.”

In the 19805, the
Mainstream Rock chart teatured
13 female-fronted No. 1s, by
Heart, Stevie Nicks and others.
However, since the Alternative
chart's debut in 1988, the main-
stream rock format has become
tougher, rougher and much
more male. Grunge led alterna-
tive 1n a gritty direction from the
mid-'90s to the mid-' 00s, but
the format has recently shifted
to softer sounds with crossover
potential (Mumford & Sons,
Lorde) — leaving mainstream rock
to focus on hard-rock acts like Avenged
Sevenfold and Volbeat.

Mainstream rock station WTZR Johnson
City, Tenn., is the biggest supporter of
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"Heaven Knows, leading all stations with

Viennie V Vaults

Fop singer-songwriter Viennte V draws her
hirst Billboard chart ink, as "How Could You®
(Aurora) enters Adult Contemporary at No.
30. With 250.000 You Tube views since its
December posting, the melodic ballad adds
to her buzz: Her olficial YouTube channel
already boasts 4.5 million-plus clicks. The
L.os Angeles-based artist also grew hes
following by performing on Verizon's 2012
APAHM Tour, which celebrales Asian-
American entertainers each May

—Keith Caulfield Rauly Ramirez and
(aary Trust
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Momsen's
sexed-up
imagery

is helping
her break
rock’s glass
ceiling.

nearly oo plays through March 17, accord-
ing to Nielsen BDS. "The tormat could use
more stuff like this —it's like Queen’s "We
Will Rock You' with Joan Jettvocals, says
PD Jay Patrix, adding that he hopes female-
fronted acts like In This Moment and
Butcher Babies will continue the trend.
Nonetheless, Momsen doesn't shy from
using her sex appeal to push the song In
a male-focused genre. At one point in
the “Heaven Knows” video, which she
co-directed with Jon J, she strips naked,
obscured partly by body paint and strategic
lighting. The cover ot Going to Hell refer-
ences the racy moment, featuring an image
of her nude back, cropped just so.

"Heaven Knows " also has been boosted
by Momsen's fans from Gossip Girl, where
she played social-climber Jenny Humphrey,
before moving away from the show after
forming The Pretty Reckless in 2009. "It
helped and hurt at first,” she says. “It took a
minute to have people see me outside of my
character. But there was a fan base already
there that I could introduce to the music.”

Going to Hell may sell between 25,000 and
30,000 copies in the week ending March
23, according to industry forecasters, a big
jump from The Pretty Reckless 2011 debut,
Light Me Up, which arrived with 9,000 sold.
Momsen and her bandmates — all men, by
the way — are pushing the album by open-
ing for Fall Out Boy in Europe, followed by
a U.S. club headlining tour through May. In
the meantime, Momsen 18 hoping her musi-
cal talents will dispel any questions about
sexism in rock: "1 don't really think about it
as gender-separate — if you can write a good
song, you can write a good song.” @

After years on rap-centric
inchie Stones Throw,
Blace, 35, signed with XX
Recardings/ interscope
and began work on Lifl
Your spirit with producer
BJ Khalil (Eminem, Pink).
Blace wrapped the album
inearly 2013, Around the
same time, he linked with
Avicii in Los Angeles, Co-
writing and singing the DJ/
producers "Wake Me Up!
The song debuted June 17,
2013 and quickly took off
Blacc's challenge? Cluing
the song s fans to his solo
work, as his name wasn't
credited. " The lyric video
wentto B0 milllon YouTube
hits betore it even wentto
radio, says Blacc, " That's
contirmation to me that it's
just good songwriting.”

Soul singer Aloe Blacc's
Lift Your Spirit debuts ot
Mo, 4 on the Billboard

200, with 45,000 copies
sold, according to Melsan

soundScan.

Ty Dolla Sign

Doubles
His Money

Rookie rapper/singer lands two
hits with help from all-star friends

By Dan Hyman

Ty Dolla Sign seems to be living up to his name. In the
Issue dated March 29, the Los Angeles rapper/singer/
producer's newest single, "Or Nah" (featuring Wiz
Khalifa), debuts at No. 91 on the Billboard Hot 100,
jumps 30-24 1n its third week on Hot R&B/Hip-Hop
Songs and has sold 54,000 units to date, according to

With "Wake Me Lip!” [lving
48-17 onthe Billboarg
Haot 100 chart dated Aug
17, Blacc released the
Wake Me Up EF on Sepl

24 featuring an acoustic
remake. On Oct. 25, Lift
Your Spirrt hit Germany,
Austria and Switzerland
three of Blaccs past
strongest markets. In the
United States, Interscope/
Beats Music head Jimmy
lovine used Blaccs ™ T he
Man" in a Beats ad that
aired durmg a Jan, 12 NFL
game, sending the song

to No. 7 on Lhigital Songs
the week of Jan. 20. Blacc
inked a publishing deal with
Warner/Chappell Music on
lan. 21. A week tater, Lan
You Do This" soundtracked
a Beats Super Bowl spot

Aloe Blacc: Here’s how he did 1t

A week atter the video for
“The Man™ debuted March
3, Lift Your Spirit was finally
released statesige an
March 11, during South by
southwest, Blacc ined up
a whopping 16 showcases
at the festival, including a
performance of "The Man”
on Jimmy Kimme! Live!

with the Umiversity of Texas
Longhorns’ band on release
day. "l don't know what the
record 1s tor doing the most
showsat South By, but |
might be approaching it,”
says Blacc with a laugh

‘Its reflease week — |

want to tell everybody.”
Meanwhile, the title track

was i Tunes free Single of
the Week, and Target sold
an exclusive deluxe CD
with two bonus tracks

Blacc will become an even
mora familiar face as a
mentor tor Adam Levine's
team on the current season
of The Vaice. In April, he'll
perform at the Coachella
fastival, befare hitting the
raad to open tor Bruno Mars
on 25 dates through July 18,
Slacc also has a small role
in the forthcoming James
Brown biopic et Un Up,
out Aug. 1. Although Blacc's
sout-music star is rising,
nis next project may be a
reunion of Emanon, the
underground-rap duo he
formed with DJ Exile in the
early 2000s, "We've got two
mixtapes and an album,
says Blace. "Hip-hop is not
like when | was younger
just do it because | still
enjoy it.” —Nick wWilllams

Ty Dolla Sign
cracks the
Hot 100 with
"Paranoid”
and "Or Nah.”

2010. He signed to Atlantic in 2012, released two mix-
tapes, Beach House and Beach House 2, then inked with
Khalifa's Taylor Gang, an Atlantic imprint, last year.
“Out of every other rap guy, Wiz is the most humble,
down-to-earth guy, like me,” says Ty. “Who gives a
f— about this fame shit? I hate those type of people.”

Nielsen SoundScan. It's his second current entry on the
charts: His B.o.B-featuring breakout hit, " Paranoid,”
spends a second week at No. 32 (after peaking at No. 29)
on the Hot 100, remains at its peak (No. 9) on Hot R&B/
Hip-Hop Songs. It has sold 406,000 copies to date.

"I knew it was going to cross over, says Ty, 28, of

“"Paranoid.” “But I still can’t believe it sometimes — it's

just cool seeing the song's growth.”

Remixes are part of the story: “Paranoid,” produced
by DJ Mustard, has one with Trey Songz and French
Montana. “Or Nah” has an unofficial remix featuring
The Weeknd,; Ty says another with Drake 1s on the way.

Ty (real name Tyrone Griffith) first met success by
producing and appearing on YG's breakout hit " Toot
It and Boot It,” which hit No. 67 on the Hot 100 In

KBOS Fresno, Calif., has played "Paranoid ™ in excess
of 2,000 times, 400 more than any other station,
according to Nielsen BDS. "Ty Dolla Sign is one of our
biggest success stories, says station PD Tony Banks.

"He's a rapper, singer and songwriter— the trifecta.”

"I do a little bit of everything, " says Ty, who's also
written for Jennifer Lopez and Chris Brown. Ty
heads out on his first headlining tour on April 29, and
has begun recording a tull-length debut, due later this
year and tentatively titled Free TC — after his brother,
who's currently incarcerated. “I'm going to get all
the money and get him a great lawyer — some 2014
Johnnie Cochran shit,” says Ty. "At the end of this
music shit, what do we have? Family, and I'm defi-
nitely family first.” ©
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An Austin -
Good Time

Kanye West and Jay Z. dominated
at SXSW, Kelis served up barbecue
and Tyler, The Creator was arrested

“Just run in right now.
Dﬁ it, |Et’$ gﬁ." —Tlyler, The Creator

1 Kanye West channels Yeezrus 8 SESACs Trevor Gale

nstage during his samsung Galaxy- (lett] and Jamie Dominguez

sponsored show with Jay £ at SXSW [center] hang with Diarrhea

on March 12 at the Austin Music Hall Planet ahead of the band’s
performance at SESAC s SXSW

2 Tyler, The Creator leads moshers Showcase at Lambert's Barbecue

at the T hrasher/Converse aay on March 12

party at the ocoot Innon March 13,

wearing items from his Golt Wang 6 Mac Miller (lett) and ScHoolboy

clothing line, He was arrested al Q go bowling on March 15 at the

Austin-Bergstrom Airport on March secret basement alley at The lllmore,

15 tor inciting an outaoor riot while prasented by Trukfit

the venue was at tull capacity.
7 Sleigh Bells” Alexis Krauss
J In celebration o new LP ~O0L, oul performing on March 14 at The

April 22, Kelis passes odl sliders to Belmonl, sponsored by Red Bull
fans from her #KelisFoodies truck Sound Select’s "4 Days in Austin’
courtesy ol Roaming Hunger on series,

March 13

S B From left; Donald Glover

4 The Ghost of a Saber Tooth Erykah Badu and Motown
Tiger's Charlotte Kemp Muhl prios Records/Universal Music Group's
to her performance with bandmate Ethiopia Habtemariam during
Sean Lennon at the eBay Giving Motown Toasts Erykah Badu at
Works and Nylon Launch MusiCares samsung Galaxy Experience an
Auctionat Malverde on March 14 March 14
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LATIN HERITAGE AWARD
The Fania All-Stars

COMPOSITOR DEL ANO

Romeo Santos

" o

~ . .
i eerecrrierd « Tl v ee
r‘

[

“A La Basura™

COMpPsItores: Fred Hoerntn
L.arins Razo
editors Corrido Publishing

“Como Un Huracan™

compimitores: Nobses Arellanes Fausio
Hilda Garcin
editorn: Musimex Publishing

“El Primer Lugar”
ELE |"5| EERN L e
editnras:

Armando Gomes Stlva isaea
Fred Islas Music
Limveraal Ausic

“La Original™
COTTTPSITTN Yourl Henrgues
cdltora:

ML Songs

Fres lelas M iosi

‘“Mentirosa™

COMIPOs1 o Jorse Jesus Arauo Bz

clitora LUiniversal Polveram International
Publizshing

“Mi Nifia Traviesa™

COMmpOsitol; Foerr

el World ST
Feew I=las Musie

|.'-.'|II:-| iEs:

“Mujer De Piedra™

COMPHrs T Gerardo Ortiz
cditioras: Del World Song
House Of Badsin Publishing

“Que Dios Bendiga™

|.'||:'|'||"-|:l'iir4|r' Jouan Sehastian

“Vaciando Botellas™

Fidel Rueda
Songs of Hir Publishing
Viersanl Latin Music

CEIT] [l LT
cditoras:

= &
- .. -
.Ir .|-I I'r '_" .|'.. Jf I'- il.lll |rff

“Ando Por Las Nubes”

compo tor: Victor Manuelly
editoras: Songs OF Poer
VME Publishing

“Bailar Contigo”

COMTMIETLOT Andres Castro

editoras: Baluarte Music Publishing
Somy/ATV Dizeos Music Publishing

“Cambio De Piel”
O fures: Yol Henrlgues
: Hilio Reyes
spsan Mias AMusic Publishing

editoms e

T
=
o g e R

. Bareye Song»

 “Carnaval” 1-}
Luis DinZ

AT
Ciksgiceyn hTtI%

COmpMasiLo-

Lniversal Misica™

-I-I-I

“Cémo Le GustaA Tu Cuerpo”
compositat:  Andrés Casto r.
“editora:

Baluarte H}lﬁr Rublishing
SOMA TV THioos Music Publishing

£ 'd rfae’

EDITORA DEL ANO - Sony ATV/Discos Music Publishing
EDITORA INDEPENDIENTE DEL ANO - Mayimba Music
CANCION DEL ANO - “LIMBO”

Compositores: Daddy Yankee, Eliezer Palacios Rivera, Giencarlos Rivera, Jonathan C. Rivera
Editoras: Cangris Publishing, KOB Publishing, WE Music Corp.

“Contigo Quiero Estar”
COMP s BT Rigu
e 1T WHR Music Com,

“Darte Un Beso™

Andrés Castro

Juarn Riveros

Baluarte Music Publisiing

Juzan Riveros Music Publishing
Sonv/ ATV Discos Music Publishing

CHIM PO TOFeS:

ed] [toras:

“ﬂ'ﬂf 1"
compositores:  Leslie Grace

Israel Sreven Mercedes
Annesie Luz Mivares
Danmel Santacruz

Ainnexie Music Publishing
Mavimba Musi

Ponluis Music Publishing
Top Stop Publishing

W B Music Lorp

Yiorumye Godd s Pablishing

“Frio, Frio™

COM st
editora:

el 1inras:

Juan Luis Guermn
Editnra Diel Caribe

“Llévame Contigo”

CRMMEsTDOr ROmeo Santos

el itrras Mavimba Music
Palabras De Romeo

“Loco™

compositores:  Descemer Bueno isis

Enngue [glesins

Lenny Hevnosio

Homed Santos

EMI April Music

Lenny Medimo Musie

Mo imibu B usie

Palabras e Romen

Sony/ ATV Discos Music Publishing

“No Soy Un Hombre Malo”

compositores: Yool Henrigues

Amerika Jimones

Cosas Mias Muzic Publizhing
Lo YVenus Music

L'niversal Musica

cditnras:

e iTTEE s

“Por Que Les Mientes™

composttores: Lo Berriog Nieves

Tito 'El Bambinn'

On Fire Invencible Publishing

Tito El Parran Publishing
Sony/ATY Discos Musle Publishing

calitniras

“Propuesta Indecente”

compsEiton Rismeo Santos

ed itoras: Maovimba Music
Palobras De Homeo

“Todo Mi Amor Eres Ta"

COMpsEibor Rubén Blades
editoras Mvstical Light Music
Sony/ATY Tunes
J P

g i

F
¥ - Fred P

“Alzo Me Gusta De Ti”
compasitores:  Luis Angel O'Neill

- Chns Jeday
'!-i'Emth Jisdy Squar Music

Letras De Oro Music

“Feeling Hot™
COMmpasibor: Alphonsus Cassell oris
e iora: Chryvsalis Mosie

“La Noche De Los 2"

COMBOsSTROres: Gibo Aptonio R (seuAl
Daddy Yankec

editoras Cangris Publishing
Rave Musie Grougy o
“La Pregunta™
COMPOsITor: Wl
ed itorn Montana The Producer Publishing
“More"
compositores: [ Lirba
hen-Y

Raphy Pina

Fernando Slerrm

Los Magmihkos Muosic

Wlas Miusa Nsk

Sony/ATY Dscos Music Publishing
Urbani Music Publishing

el itoras:

“Rompe La Cintura”

COMPSi DOPTs; E lowis

Fiido

Glencarlos Rivera

Jonathan C. Rivera

Alexis Y Fido Music Publishing
KON Publishing

Somy/ ATV Discos Music Publishing
WH Music Com

pdditnras:

“Tu Olor”
compositores:  Luis Berrios Nieves
Tito “El Bambim
Chiris Jeday
Luis Ortie Rivern
eilitorns On Fire Invencible Publishing

Sony/ATY Dizcos Music Publishing
Thito El Patron Publishing

“Yo Te Lo Dije”

cOmpoesi tor Jose Alvaro Dsorio Balvin s
eclitora: Universal Musica

“Zumba®

L'l |11||'l||'-|iI!-| Tk :|J'|;|.';|_"|'III;_'|'I:I
Svke
cditoras: EMI April Music
Just Une Way Music
Thazvl Music Publishing
WE Music Corp,
I "Il.r.ll:' L
4
“Come With Me"
COMposibores: ANt Franceseo EEEn (uma)
Han Kidron cuens
David Nicholas Musumect (aria
ediroras EMI Music Publishing Australia iaray

Universal Polveram Internaticmal

“Cuando Se Va El Amor™

COImpHoE | ors: Rany Garcia
culitnira: W H Music ::Ilf'l'l.

“Fiebre De Amor™

CHMp s i Rafael Esparza Rubz
cditoras Risico Music
WH Musw Corpe

VOICE OF MUSIC AWARD
Daddy Yankee

COMPOSITOR DEL ANO

Andres Castro

“Llorar™
compisitores: WLArso LIMOTnim inacsd

Hanns Hueres aae

Jes=e Hueertn i

Joy Hlueris cesics

Loy ATY Discos Music Publishing
Universal Musie = MGHE Songs

W Music Corp,

e itoras

] E
“Mas Y Mas™
COTT SN0 Luns Gz Escolnr osoan
editonras RRTIITET susie Corp
spirit "Twio Music

“Me Puedes Pedir Lo Que Sea™

COMMPOSILOreEs Mouricto L. Arrings
Jorpe FEduardo Murgum
Editorn San Angel

oA AT {1 Meliasic

editnras

“No Te Quiero Ver Con EI”

compositor Emile Ghantous
editora; [nscmmnitra

“Se Vende”

compositor: Alejandro Sang oaas
Gazul Produccionessaai

WH Musie Con I

||.'|.|E11|:|1 {1

“Sin Ti”
COPOSitOres Javier Dhes
Manre Grillasca
Tomnmy Torrcs
.'l.-'|-||'-|I!|f|."-.'1-||.=|-||]|I|."_'-|

WH Music Corp,

el it

“So What”

COMPOsI o
editorg:

“Tres Semanas"

Compasitor Muarco Antonio Sulis
e it Crisma

Rodolfo Harrers
WE Music Comp

AP IO

“No Me Compares”

|i_'-|||||'||l|:|-|.|i[|;'|:|'_ I'-'.[L'j:u:n._flr'll SIME isiaAl
editinras Gazul Producciones tsuap)
WH Music Corp,

“Por Ella Soy Eva”

compositores: Eftore Grenck (saon

Momica Vilez oacs

EMI April Music

Lniviersal Musgic = MGE Songs

“Porque El Amor Manda”

COImpOsitor Erich Rincon

editnrac

editora; Latin Power Music

“Premios Lo Nuestro 2013"

COMpOsSITOres: Amastn Barreto
Carlo=s Marmi

editora: Muesto Music

“Yo Soy La Mujer”

Aloxis Riman Estiz

Albertn Slezynger
Telemundo Music Publishing
Lniversal Music Corporation

l.'l'l-!'l'l}'ll'l'-i‘tl.:l'l'-l."!-.
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THE BEAT

Woodie Awards
Burn Bright

L1l Wayne gave a surprise performance
of “A Milli” at MTV college channel
mtvU’s music honors, while Drake,
The 1975, Chance The Rapper and

Ed Sheeran took home the big prizes

- . .‘E.-I
B Ten

EnsEEs =m E° R TEEEE BN B I-h-

“We don’t endorse music

as a competition, but if
you're going to give us an
award, then give it here!”

—Matt Healy, The 1975

o BILLBOARD | MARCH 29, 2014

1 From left:
Echosmith’s Noah
and Sydney Sierota
with American

Authors’ Dave
Rublin and Zac
Barnett al the mtvll
Woodie Awards and
Festival in Austin on
March 13

2 Fashion-forward
couple Wiz Khalifa
and wife Amber
Rose hit the Woodies
In style.

3 Austrahian rapper
lggy Azaleachannals
some Lone Star state
style before igniting
the stage with Charhi
XCX to perform then
nit "Fancy.”

4 Bad Things
guitarist and
LIympian
snowboarder Shaun
White (laft) with
Phantogram's Sarah

Barthel

5 The 1975's George
Daniel, Matt Healy,

Adam Hann and
Ross MacDonald
tfrom left) pose

with their Breaking
Woodie Award, which
s presented toan
emerging acl thal
made the biggest
noise during the year
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THE BEAT

1 SZ2A (left) and Jolo backstane
at the Fader Fort presented

by Converse on March 15

Joto, who has signed a new
deal with Atlantic, treated the
crowd to her hits " Too Little,
Too Late” and "Leave (GGet Out).”
Jlus songs from her #Lovelo
covers EF

2 Travis Scott warms up
with adance ahead of his
performance on March 15

More SXSW
& The ASCAP

Latin Awards

Converse celebrated The Fader’s
15th anniversary, while in New

York, ASCAP Latin honored the
legendary Fania All-Stars

3 Theophilus London poses
for a portrait backstage on
March 13 while decked outin
Mike Air Yeezy 2 sneakers (aka
Hed Qctobers), which now sell
tor upwardgs of 54,500,

4 Mode| Ashley Smithgot a
ift from The Strokes’ Albert
Hammond Jr. backstage on

March 15

& From left: Victor
Manuelle, Fama All-5tars

bandleader Johnny Pacheco,
Ismael Miranda and Ruben
Blades performing at the
2Z2nd annual ASLCAP Latin
2 Music Awards at New York's
Hammerstein Ballraom on

March 18,

6 Daddy Yankee (\eft) won

_ s0ng of the year for "Limbo”
B and received ASCUAP s
Y Voice of Music honor from
president-chairman Paul
Williams.

S e | 7 Snoop Dogg (left) and
DR | T o Damon Albarn afte:
their performance
at the Fader Fort on

March 14

“These boys are playing in the same key
they did 40 YECI rs ﬂgO." —Fania All-Stars’ Johnny Pacheco

e BILLBOARD | MARCH 29, 2014



Wall Street
Titans

And Their

Warbling
Daughters

By Carson Griffith

The daughters of some of

the most prominent financial
executives are making music
instead of money, from a
hedge fund billionaire’s daugh-
ter with four albums under her
pbelt to Morgan Stanley CEQ
James Gorman's daughter
Caroline, a 17-year-old stu-
dent at New York's exclusive
Spence school who's pound-
ing the pavement to land a
record deal herself. “One thing
about Caroline, she's entirely
self-motivated,” says the elder
Gorman. Whether or not this is
tomorrow’s crop of rising pop
stars, these four young women
certainly aren't following in
their fathers' footsteps.

Photo by Danny Clinchy

Caroline and
James Gorman

The daughter Caroline D'Arcy
Gorman, 17, high school senior
The dad Morgan Stanley CEO
James Gorman (reported 2013
compensation: $9.75 million)
The music "We're definitely
looking for a label to take us
on,” says Caroline of her band
Macdness & The Film, which is
made up of herself and 32-year-
old British singer-sonagwriter
David Breeze. The pair put out
an EP, Scrapbook, last spring
and recently recorded new
music in Los Angeles. "By
virtue of [my father’s] job I've
gotten a little bit of attention,”
she says of her foray into music,
but adds: "He really wanted me
to do it on my own."

The daughter Tess
Druckenmiller, 20, student at 23

Brown University

The dad Hedge fund manager
Stanley Druckenmiller (net

worth: $3.1 billion)

The music Tess signed a
distribution deal last summer
with Bob Frank's Red River
Entertainment. Her debut
album, Storyteller, which has
a cool folk sound, arrived

last August and was reis-
sued March 11 with a new
single, "Black & White.” She
has performed at The Bitter
End in New York, Bostons
Berklee Performance Center
and [ he Listening Room Cafte

in Nashville.

Stanley
Druckenmiller

THE BUZZ

s B, '
P Qiroline Jornes
A

Flover

Emma and
Marc Lasry

Caroline
and Paul
Tudor Jones

The daughter Emma Lasry, 21
The dad Avenue Capital co-
founder Marc Lasry (net worth:
$1.7 billion)
The music When Emma
posted a choreographed video
of her high-energy pop song
"Closet Bitch"” on the Internet
in 2010, she racked up 20,000
views in a day — and dozens
of hostile comments. Many
focused on her wealthy back-
ground. "l didn't realize people
could be that vicious,” her
father told New York magazine
at the time. The video, which
featured a cameo by Khloe
Kardashian, has disappeared
from the Internet. Emma hasn't
released any music since. ©

The daughter Caroline Jones,

The dad Hedge fund manager
and Robin Hood Foundation
founder Paul Tudor Jones (net
worth: $4.3 billion)

The music Perhaps the most
seasoned of the group, she
has released four albums of
polished Americana — her
most recent, 1 he Heart Is
amart, came out in 2012.
She's also shared bills with
James Taylor, Paul Simon,
Dave Matthews and Patti
smith. A regular live per-
tormer, Caroline did a recent
show at New York's Cafe
Carlyle in February.

Dave Grohl. BMI Writer Since 1991.

Our commiitment to sangwriters and composers endures.
' We value you, your music, your rights.

wiRludng Maudad draia 1305
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The New

$1,000 Kicks

Street meets chic as everyone from
Pharrell to John Legend steps
out in a new breed of luxury sneaks

By Vincent Boucher

esigner men's sneakers that
are every bit as vibrant as
the ruby-red Adidas
Orginals that Pharrell wore at the
Academy Awards are blowing up
thanks in part to their growing popu-
larity with artists, including ASAP
Rocky, a fan of Rick Owens’ and
Raf Simons’ collaborations with
Adidas. " The business is on fire,
says Eric Jennings, men's fashion
director of Saks Fifth Avenue, which
devotes the first-floor rotunda of

its Beverly Hills men's store to
luxury offerings from the likes of
Gluseppe Zanotti, Maison Martin
Margiela and Paris newcomer Lous
Leeman. Jennings says the typically
restrained designer sneaker 1s head-
ing in bolder directions, following
the lead of R&B and pop stars who
favor vivid colors (think Kanye
West's scarlet Air Yeezys), metallic
finishes and eye-catching hardware:
“They re showing a new way for
men to experiment with fashion.”
Christian Louboutin credits dap-
per pop star Mika with inspiring his
men'’s sneaker collection. And stylist
David Thomas, who has worked
with John Legend and Chris
Brown, says sneakers “are increas-
ingly the focal point of an outfit.

[ used to start by having guys decide
on a jacket, but now I am building
outfits around the sneakers.” When
Legend sang the national anthem at
the Rose Bowl in January, Thomas
picked a pair of [immy Choo glit-
ter and o1l slick-patterned patent
Barlowe high tops that dictated the
rest of the look: dark trousers and a
Balenciaga T-shirt topped by a deep
purple Versace leather jacket. Unlike
a pair of Chuck Taylors, the designer
footwear can cost four figures —
Legend'’s Choo high tops retail for
$1,025 — but “there s no price resis-
tance, says Jennings. “It's crazy.” ©
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FLYINGCOLORS —

Christian Louboutin “Arizena”
multicolored high-top sneaker with ™
metallic trim, $995, at Christian
Louboutin Men, Los Angeles;
Mike Christian Louboutin, New York

Jimmy Choo
"Barlowe™ high-
top sneaker with

matte meatal

studs, 51,295,
at Jimrmy Choo,

select stores:
jimmychoo.com

\ GOLD RUSH

Maison Martin Margiela “Future”
burnished gold leather sneaker with
Velcro strap, 5940, at Saks Fifth
Avenue, select stores; saksfifthavenue.
com (Justin Bieber wore a white
version in his "Confident” video.)

. NIGHTS IN
BLUE SATIN

Giuseppe Zanotti
metallic leather and
blue satin high-top
sneaker with chain
detail, $1.050, at
Saks Fifth Avenue,
select stores;
saksfifthavenue.com

" T~ STRAP HAPPY

Louis Leeman high-top
sneaker with gold metal
trim, 5795 at Saks

Fifth Avenue, New York,
Beverly Hills

PHOTOGRAPHED BY JOSEPH SHIN




FORGET EVERYTHING
YOU THINK YOU KNOW ABOUT

MUSIC FESTIVALS
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THE WORLD § BIGGEST MUSIC

Rock in Rio s thirteen festivals have been attended by over 7 million people and broadcast to over

1 billion people in 200 countries. Among the 1.120 acts that have performed on its stages are Beyoncé,
Bon Jovi, Bruce Springsteen, Elton John, Iron Maiden, Justin Timberlake, Metallica, Paul McCartney,
Red Hot Chili Peppers and Shakira - for a total of 1.070 hours of music. It is also the world's biggest
music festival on social networks, with over 10 million followers.

LAS VEGAS CITY OF ROCK — 4 THRILLING DAYS OVER 2 WEEKENDS

The City of Rock will be filled with attractions all day long, including great concerts on the Main Stage, rousing beats
on the Electronic Stage, unique rhythms on the Rock Streets, teeming bars and shops, and thrilling rides.




.l :l... .l II. l.l. - - - :
e e g i

F N ':._- -._- o _-_J
.-_ -_l-ﬁ_.l" 'l__;.:'_r_-_.l:.-"'. Ei-_f
|I'- " - = I'r
#Hll |' | = S
A
E e i

FESTIVAL COMES TO AMERICGA

THE ROGK STREETS WILL BLEND RHY THMS AND CULTURES FROM THE US, BRAZIL AND THE UK

Jam sessions, dance battles, street art, and amazing food will bring the
best of the US, Brazil and the UK to you.

RESERVE YOUR TICKETS NOW TO ROCK IN R10 USA AT ROCKINRIO.COM
AND GET A CHANCE TO WIN ALL-INCLUSIVE TRIPS TO ROCK IN RIO IN

PORTUGAL OR BRAZIL.

FAIR WARNING: LAST YEAR ROCK IN RIO BRAZIL SOLD OUT | ASVEGAS - MAY 2015
600,000 TICKETS IN ONLY 4 HOURS. THEPARTY IS ON AT ROCKINRIO.COM




SPECIAL INVITATION TO BILLBOARD READERS

EXCLUSIVITY

S THE ESSENCE OF LUXURY

EXPERIENCE @z'mza gé‘(?/[ONE OF THE GREATEST JAZZ ARTISTS OF OUR TIME,
ON AN EXCLUSIVE ENTERTAINMENT EXCURSION THAT IS BEYOND PERFECT.

ADDITIONAL
PERFORMANCES BY

KARRIN ALLYSON
SHELLY BERG
RANDY BRECKER
JOHN CLAYTON
ANAT COHEN
WYCLIFFE GORDON
JEFF HAMILTON

450 GUESTS | 330 CREW & STAFF | 11 MEDITERRANEAN PORTS OF CALL
8 WORLD-CLASS PERFORMERS | 4 NIGHTS OF PERFORMANCES BY DIANA KRALL

Itinerﬂr}r: Maonte Cmr\f‘,}, Maonaco @ E-f]HI'_H sur-Vie 2F. France

St Tropez, France ® Portovenere, ltaly ® livorno (F | rence/ Pisa), ltaly
Civitavet fhﬂ [Rome), ltaly e Fun Remo. Ital v ® Marseille (Provence|, France
Palamés, Spain ® Palma de Mallorca, Q,mm o L* arcelona, Spain

Seabourn Sojourn Port of embarkation Monte Carlo, Monaco
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Port ot disembarkation Barcelona, Spain
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INAUGURAL SAILING SEPTEMBER 30 - OCTOBER 10, 2014

FOR BOOKING INFORMATION CALL TOLL-FREE US+CANADA 855./723.2468
INTERNATIONAL +800.852.998/2 OR VISIT STARVISTACRUISES.COM
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EVENTS & HAPPENINGS

BILLBOARD & SAMSUNG
SXSW DINNER

MARCH 13 / Center: John Amato (standing), co-president of Billboard and The Hollywood Reporter, welcomes quests to the dinner at Second Bar & Kitchen in Austin.

Bottom right: Vector Managerment co-president Ken Levitan (left) and Rick Roskin, agent at Creative Artists Agency. check out the Samsung Galaxy Note Pro 12,7 tablets
9 ] s . p Yy 4 ¥ s .

(above right; other tablets, top left). Guests included Island Def Jam president David Massey; Charles Chavez, Pitbull's manager; recording artist Matisyahu; and Twitter
head of music Bob Moczydiowsky.,

BMI & BILLBOARD
ACOUSTIC BRUNCH
AT SXSW

oy

Gk

MARCH 14/ Top left: American Authors perform their hit “Best Day of My Life" at the BMI & Billboard Acoustic Brunch held during South by Southwest at the Four Seasons
Hotel. Top right: BMI assistant vp writer-publisher relations Samantha Cox ond singer-songwriter-producer Jomie Scott (center) take a photo with John Amato, co-president of
Billboard and The Haollywood Reporter. Bottom left: BMI's Samantha Cox; dance-pop singer Betty Who; Dana Miller; executive vp marketing/brand development of Billboard
and The Hollywood Reporter; and BMI associate director writer-publisher relations Jake Simon (from left). Bottom right: Psych-rockers Phox give the opening performance.
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It’s Megaclub
ManiaIn

Williamsburg

Expansive dancing and D]Js are
erupting all over Brooklyn’s hot nabe —
albeit with an egalitarian ethos

By Carson Griffith

he burgeoning Williamsburg nightclub scene just
got more crowded.

The trendy Brooklyn neighborhood’s Wythe
Avenue, previously known for stereotypical
hipster bars, is looking a little like Manhattan's
Meatpacking District now that three neighboring dance clubs
have opened there in the last year, and an established lounge
1s about to expand.

The most recent arrival 1s Verboten, a 750-person perfor-
mance space and megaclub on North 11th Street and Wythe
that opened quietly on March 14. " Verboten came out of our
experience working at big clubs in Manhattan at a ime when
the city was shutting down nightlife left and right,” says co-
owner John Perez. “"We d come out of work and be greeted by
NYPD klieg lights and mounted police.” The Verboten brand
initially started as a pop-up house and techno party before mov-
Ing to its new Williamsburg home.

“We built the space to be a throwback to classic New York
house music clubs with an open floor plan, good flow, adjoin-
ing side room, low D] booth and amazing sound system,"
says Perez, who adds that the club’s piece de resistance is a
1,400-square-toot sprung dancefloor made of reclaimed wood.
"Not only is it easy on the knees for dancing, vou can teel the
bass travel into your feet and up your leg.”

Although these megaclubs are widely considered electronic
dance music venues, the team behind Verboten disagrees: “The

whole city is going through a nightlife renaissance that is mir-

“Now I1t's crazy how much is there. There

\

and one thing led to another, and then a snowball. It just led
to people being here.

“There is a kinetic energy that s happening,  adds Shapiro,

and megaclubs are driving that energy right now. Output, a
two-story club with a rooftop bar that opened about a year ago,
offers perks to clubgoers that are hard to come by in Manhattan:
no cover charge, no discriminatory red-rope door policy, and
no top 40 playlist. Instead, 1t hosts live D]s who have included
Matthew Dear, Q-Tip and Trouble & Bass.
TBA, which 1s closer to the Williamsburg Bridge and inhabits
a former auto body shop, offers the same egalitarian policy
that 1s driving those tired of velvet ropes and bottle service
out of Manhattan. "It's a simple place, where you have no
problem getting in and you don't get bothered by security,”
says co-owner/managing partner Gio Gulez. The dance club,
which celebrated its one-year anniversary on March 15, has
played host to a mix of local and international DJs, including
Stimming, Taimur & Fahad and Nick Hoppner.

The influx of megaclubs has also led to the expansion of

Kintfolk Studios, a cot-
fee shop by day and a
lounge by night where
[]s Disco Rude, Johnny

Is a kinetic energy that’s happening.”  sentosandnNick Mercer

—PETER SHAPIRO, BROOKLYN BOWL

roring the current EDM explosion, but these newer clubs like
Verboten are catering to a more mature audience of music lov-
ers who favor the underground house and techno music,  says
Betty Kang, president of Plexi PR and publicist for Verboten.
“This 1snot EDM."

Willilamsburg has been a live-music mecca since the 2000s,
but Perez and his competition say the dance scene has caught
up in recent months. “'We were late to the ‘early Williamsburg
scene, but now it's crazy how much is there, says Peter
Shapiro, who opened Brooklyn Bow!l on Wythe Avenue in
2009, where Kanye West, Adele, Yeah Yeah Yeahs and
DJs Skrillex, Girl Talk and Questlove of The Roots have
performed. "Things just started happening. And then the
Wythe Hotel came across the street from us, and then Output,

@ BILLBOARD | MARCH 29, 2014

have spun. According to

brand director Jeremiah

Mandel, a larger perfor-
mance and nightlife space called Kinfolk 94 will open next
door by late April.

Although the density of nightclubbing that takes place on
Wythe Avenue 1s parallel to the Meatpacking District, the
latter's exorbitant bottle service, complicated handcrafted
cocktails and dancing on banquettes instead of floors are not.
In those respects and others, the Williamsburg venues are actu-
ally throwbacks to the cavernous nightclubs of the late 1980s
and '9os that dotted the West Side of Manhattan, such as Twilo,
Sound Factory and Tunnel.

"I can see why the comparison i1s being made,  says Perez.
*[1t's] a conveniently located manufacturing district that has
quickly become a nightlife center, based around a new hotel
and surrounded by clubs, bars and restaurants.” ©

ILLUSTRATION BY HAISAM HUSSEIN
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1 D) Yip Deceiver opened for Dale Earnhardt Jr
ir.at Brooklyn Bowl last October.

2 A mural on the cutside of TBA. a dance club
located closer to the Willhlamsburg Bridge.

3 Kintolk Studios plans to expana next door on
April 24 to accommodate even more music,

4 | he Wythe Hotel, which aided in the
expansion ofthe area.

5 RID2Z performed at Brooklyn Bowl, a venue
that helped shape Wythe Avenue, in February

The Top DJs’
Hot Hangouts

Where to shop, eat and drink in
Williamsburg, from those who know

CURSES A

Maison Premiere oyster bar (298 Bedford Ave.) " The
boldest Manhattan is at Maison Premiere — in-house
brandied cherries and a stiff tall rye make the mark.”
Saint Vitus bar and music venue (1120 Manhattan Ave.)
"The most delicious yet evil Picklebacks are at Saint Vitus.
This metal bar makes their pickle brine in house, spicy
with a kick."

DANNY TENAGLIA A

San Marco Pizzeria (577 Lorimer St.) “For the best
pizza slice.”

Frost Restaurant (193 Frost St.) "Seatood. Been there
since | was a baby.”

BAAUER 4\

Le Barricou bistro (533 Grand St.) "Yummy snails.”
LuckyDog bar (303 Bedford Ave.) "They let dogs hang
out there and they have shuffleboard, which is my fave
game to play when drunk.” —Frank DiGiacomo
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COVER STORY

"Hey, it'sme.” §
and screams

The

> whistles
that greet this

bit of dialogue are more

Madison Square Garden than Broadway. And in fact,
the crowd looks younger than usual at the Richard
Rodgers Theatre. This house 1s dotted with tweens
who call themselves "Fanzels” and who have helped
make Frozen the top-grossing original animated film
of all time, with worldwide box office of more than
$1 billion, and pushed the soundtrack to six noncon-
secutive weeks at No. 1 on the Billboard 200.

They might prefer an uninterrupted Idina Menzel
concert, but if they re disappointed at this matinee
preview of the new musical If/Then, they don't show
it. When the show finishes with a sustained stand-
ing ovation, little girls dart past slower audience
members out into the cold to wait for an autograph.
They join an already-robust group crowding the
stage door, holding CDs, pictures and posters.

Menzel, a Broadway fixture known for her turns
in Rent and Wicked, 1s having a moment more fit for
a rock star than a theater actor. The soundtrack to
Frozen — in which she voices the misunderstood ice
queen Elsa — 1s the first album to sell more than a
million in 2014, and the hit "Let It Go,  which won
the best song Oscar on March 2, has made Menzel
the first Tony-winning actor to have a top 10 hit on
the Billboard Hot 100. (Adding to all this, Disney
reports it sold 3.2 million units of the Frozen Blu-ray
and DVD on March 18, 1ts first day of sales.)

[t's a long time coming for Menzel, 42, who has
been trying to establish a pop career since starring
in Rent in 1996 — her debut on the Disney-owned
Hollywood Records, Still I Can't Be Still, came out in
1998 and has sold only 18,000 albums, according to
Nielsen SoundScan. Four years later, a Warner Bros.
album saw Menzel collaborating with Glen Ballard,

producer of Alanis Morissette's Jagged Little Pill, It
sold better (80,000) but not enough to keep her
from getting dropped by the label.

After chasing pop success on its terms and failing,
she connected with a song from theater composers
(Robert Lopez and Kristen Anderson-Lopez) that
was written to play to her strengths as a Broadway
belter. “There are so many rules in the record
business, and this just breaks them, says Menzel.
To be sure, her version of "Let It Go™ — anchored
by piano and her voice — has sold 1.8 million down-
loads, while the Demi Lovato power ballad included
on the soundtrack has sold 738,000.

“"How can you plan these things?” she asks. "For
years, I've tried to pursue a recording career. I've
been signed and dropped a million times. People
say Broadway actors can’t cross over, but it seems
society 1s ready to accept a theater person singing
a song on the radio.” But radio hasn't driven the
success of "Let It Go, which has charted based
largely on sales and streams and 1s only just now
starting to make progress at adult contemporary
and mainstream top 40 radio. "I m just excited to
see 1t break some rules, she says. "People have
often closed doors because they didn't think we
were capable of a hit song or some Kind of pop-
culture moment.”

There's an unintended parallel between Menzel's
life and her new show. If/Then 1s about a woman in
her 40s whose life 1s at a crossroads. Menzel finally
1s basking in the pop-culture glow she arguably has
chased her entire career. But there might be a better
way of ministering to the Fanzels than a Broadway
show that features an unplanned pregnancy as a

1. Menzel (second
fromleft) performed
at an If/Then free fan
concertin. February in
Me oy Yorkut v .

2. Menaelliaft)

guEst *STaREE o5 Lea
Michele's mgr

hon Fox's
Glee in 28

plot point and a song (about trying to have sex with
three men in one night) called "What the F—."

“I'm committed to my show,  says Menzel firmly.
She developed If/Then with writers Tom Kitt and
Brian Yorkey, who both won the Pulitzer for Next
to Normal. "1I'm not going to abandon a show that
['ve been a part of creating for years.” And the
mainstream success she has found cuts both ways.
Menzel worries that her newfound fame might be
a detriment to her theater street cred. "I'm a little
concerned that critics will use me as a target, she
confesses. " Just because there might be a bunch of
young girls waiting outside doesn't take away from
this amazing piece of work.”

It's 10:30 on a Monday night, the end of Menzel's
one day off from the grueling eight-show-a-week
Broadway grind. She’s unwinding in downtown
Manhattan, comfortable in black pants, a heather-
gray T-shirt and an army-print cardigan, which
she wraps around herself. She sips a cup of tea and
speaks quietly to save her voice, seemingly Zen for
someone amid one of the busiest times of her life.

On March 2, three days before the start of preview
performances for If/Then, she tlew to Los Angeles to
perform “Let It Go™ at the Oscars. Admittedly, she
was nervous — ' Just let me park and bark, " she said

WHO'S BROADWAY'S NEXT GREAT SINGER?

[dina Menzel's stage-to-screen crossover bodes well for Broadway's would-be stars

AARON TVEIT

If Broadway were a boy band,
Tveirt would be its Justin
Timberlake. Although the
dashing 30-year-old hasn't
been onstage since 2011's
Catch Me if You Can, Tveit wowed
the world — and certainly its
women — playing Enjolras in
the 2012 film adaptation of Les
Miserables. A leading role on
TV's Graceland followed, along
with a sold-out, multinight
cabaret show at New York's 54
Below, which featured covers
of Bruno Mars and Taylor Swift.
The resulting live album marked
Tveit's recording debut.

@ BILLBOARD | MARCH 29, 2014

LAURA OSNES

This 28-year-old set the
princess bar high with her
transformative, delighttul turn
inthe title role of Rodgers +
Hammerstein's Cinderella.
A part made famous by Julie
Andrews and then Brandy,
Osnes earned a Tony nomination
in 2013 for the performance.
The Minnesota native also
boasts two albums; Dream
a Little Dream: Live ot the
Cafe Carlyle and If ] Tell You :
(Songs of Maury Yeston). F
Could her future include serving
as the voice of Disney royalty
on the big screen?

COLIN DONNELL

A Broadway debut as Billy in the
Roundabout Theatre Company’s
2010 revival of Anything Goes
found this 31-year-old playing
inthe big leagues opposite Tony
winner Sutton Foster. It wasn't
long before Hollywood snatched
him up for a reqularrole on TV's
Arrow — but he was killed off
at the end of season one. He
couldn’t stoy away from the
stage for long, though, and will
returnin April in Vio/et. Thonks :
o his pop-tastic performancein.
last surnmer’s musicolized Love's
Labour’s Lost, a crossOveris not
out of the question.

NIKKI M. JAMES

Remember when Jennifer
Lowrence “"beat Mery|” at
the Golden Globes? Well,
James, 32, beat Patti — LuPone,
thatis —at the 2011 Tonys
when she took home the
statuette for featured actress
ina musical for The Book
of Mormon.James is back on
Broadway this season singing
the iconic ballad "On My Own”
eight times a week as Eponine
in the new praduction of
Les Miserobles. She also tried
herhandatcebaret in the fall,
and fans are waiting for her
to record a live album.

PATINA MILLER

A triple threat with a Tony already
under her belt (for herrole in
the current revival of Pippin),

Miller, 29, made her Broadway
debut (and received her first
Tony nom) as nightclub singer-
turned-undercover nun Deloris
Van Cartier in Sister Act. She
also appears in the forthcoming
The Hunger Games: Mockingjay
(Farts 1 and 2), and her recent
concert at Lincoln Center will be
broadcost March 28 on PBS. (Fun
fact: She was one of the final
contenders to play Effie in the
film Dreamgirls — a role that won
Jennifer Hudson an Oscar.)



to the producers — but she focused on her 4-year-
old son, Walker, whose father 1s actor Taye Diggs.
(The couple met when they starred in Rent together
and 1in December announced their separation after
10 years of marriage.) It couldn't have helped her
nerves when John Travolta mispronounced her
name as Adele Dazeem in his introduction.
("“THANK YOU, JORN TROMOLTO!" read one
of the many tweets in response.) " That threw me
for a minute, but then I just got back on track and
reminded myself of where I was, ' says Menzel. "He
was really gracious and sent this gorgeous email,
and we re buddies and it's all cool.” (The actor also
sent Howers.) The result ot all the social media
chatter and coverage of the flub is that she's now a
household name — two of them, 1n fact. Please. |
mean, ['ve only benefited from it.”

Notes Robert Lopez: "You can tell that [people
mispronouncing her name| always kind of bugs
her, but she won't say anything about it. But now
the entire world was corrected in one fell swoop!”

Two days after the Oscars — and just betore Ij/

Then previews began — Menzel got to blow oft

some steam on The Tomight Show when she did a
toy-instruments version of "Let It Go™ with Jimmy
Fallon and The Roots. The resulting video has
more than 8 million views on YouTube (furthering
the song's chart climb). “"In a week of very nerve-
racking moments, that was a way to let loose,” says
Menzel. “But it was also nice to reinforce that I'm
really a live performer and I can sing that f—ing
song. In a day and age where a lot of people have to
be fixed with [Auto-Tune], it's refreshing for people
to know that some of us are not perfect all the time.
But that's the thing. It's not about being perfect.”
Menzel definitely isn't about perfection, and
that's something she has struggled with as she's
worked to figure out her identity as a performer.
She arrived on Broadway as a raw talent, not a care-
fully trained singer. A New York native, she grew
up going to Broadway shows with her parents — a
therapist and a salesman — and as a teen took a
job as a wedding and bar mitzvah singer. Trying
to learn enough songs to make 1t through a four-
hour reception turned her into a walking "music
lexicon, as she spit back favorites from Aretha
Franklin, Whitney Houston and Billie Holiday. And
it furthered her career — the song that helped her

Can Rio 2 Follow in
Frozen's Footsteps?

\s the soundtrack market heats up, another animated movie arrives with a

companion album featuring Janelle Monae, Bruno Mars and Esther Dean

When Rio was released in
2011, the soundtrack market
was less than promising —
the animated feature grossed
$143.6 million, though the
will.i.am-helmed soundtrack
sold only 148,000 cop-

ies, according to Nielsen
SoundScan. But since then,
audiences have begun buy-
INng movie music — the Pitch
Perfect soundtrack has sold
1 million, and the Frozen
soundtrack has sold 1.4 mil-
lion, returning to No. 1 on the
Billboard 200 for the week
ending March 16.

“Kids’ movies at some point
looked over, and it's a real
playing field now,” says Fox
Music executive vp Danielle
Diego, who provided in-house
Mmusic supervision on Rio 2.
“It's a different world now.”

Rio 2 was conceived as
a musical from the start,
with songs contributing to
the story. Janelle Monae,
recruited by writer-director
Carlos Saldanha two years
ago, provides the film's epic
opening number, the sweep-
ing “What Is Love?” that
accompanies a party in Rio
de Janeiro during Carnaval.
And unlike the first film,
music — and specifically the
Monae track — is driving the
prerelease marketing of the
film and providing distribu-
tor 20th Century Fox with an

nab Rent right after receiving her bachelor's from
New York University's Tisch School of the Arts

was a wedding classic. "She sang the hell out of

T ¥X

"When a Man Loves a Woman, = the show's direc-
tor, Michael Greit — who also 1s helming [If/Then
—recalls of her audition.

Rent was a pop-rock sensation that was sup-
posed to redefine Broadway, but Menzel points
to the music business’ prejudice against the stage
— "No one is going to let a theater person in, she
says — when talking about her deal with Hollywood
Records. It yielded an album of mostly forgettable,
generic songs that weren't quite rock, pop or R&B,
and 1t focused on the breathy, raw qualities of her
lower register instead of the bold, belting upper
range that got her attention 1n the first place.

When Hollywood dropped Menzel, she was lett
looking back longingly at the parts she passed up.
Trying to balance those two ambitions still troubles
her. I feel really badly,” says Menzel of the break.

element unavailable on the
first go-round.

Atlantic released the
Monae track on March 11,
nearly three weeks ahead of
the film’s. The label populated
the Internet with lyric vid-
eos, tied "Where Is Love?” to
third-party promotions like an
Angry Birds Rio 2 game and
banked on Monae's appear-
ances on Fox's American Ildol,
NBC's Today, BET's 106th &
Park and at the premiere in
Miami to drive interest.

“We really encourage [Fox]
to use music from the film
with third parties,” says Kevin
Weaver, president of film and
television music at Atlantic
Records Group. "Normally
we would charge additional
fees for [advertising] uses,
but | have tried to bend over
backward to extend that
opportunity to the studio and
their partners at little or no
additional cost.”

Songs from Rio 2 were cre-
ated the same way as for Rio.

Music executive producers
Sergio Mendes and Carlinhos
Brown met with Saldanha

in the studio of composer
John Powell to write songs
based on Saldanha’s script.
As the film progresses and
the Blue Macaws make their
way into the Amazon, the
music’s rhythms increasingly
become tribal and rooted in
the folk music of northern
Brazil. "We wanted to show
the diversity of Brazilian
music,” says Mendes.

Bruno Mars, Esther Dean,
B.0.B and Kristin Chenoweth
all appear on the Rio 2
soundtrack. Those involved
say the key was to not force
artists to adapt to Brazilian
styles but to stay true to
their own musical identi-
ties. The Dean-B.o.B pop-rap
track, “Rio Rio,” has been
discussed for promotion
once the film opens or near
its DVD window.

“This is almost a traditional
musical,” says Weaver. "Many
of the characters perform
on camera. | think there is
definitely more of an appetite
for animated films that are
music-heavy and are very
good. Everyone should keep
an eye on them.

"Will this be Frozen? No.
Do | think we're going to do
fine? Absolutely.”

—Phil Gallo

The theater community welcomed her back, though
not with carte blanche — she still had to audition,
eventually landing the role of Elphaba in Wicked
that would win her the Tony.

Menzel's pop dreams never faded, but subse-
quent albums failed to light up the charts, and she
had even more trouble ditching her theater label.
Aside from a popular guest arc as the biological
mother to Lea Michele's character on Glee and a
supporting role in Disney s Enchanted, those years
brought a lot of rejection. Even her journey to
Frozen began with a "no.” Menzel initially tried out
for Disney's 2010 animated feature Tangled. That
didn’t work out, but the casting director recorded
her audition singing The Beatles’ “Blackbird™ on
her phone, which led Menzel to come in for early
readings of Frozen. She and Kristen Bell, who voices
Elsa's sister, Princess Anna, in the film, recorded
“"Wind Beneath My Wings™ around the piano at
Menzel's L.A. home, and that helped solidify her
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revenue on the Great White Way By Jeff Lunden

Music publishing giant Sony/ATV,
which in the past licensed rights
to songs in two of Broadway's
top-grossing hits, Mamma Mia! and
Jersey Boys, is exploring a poten-
tially more lucrative, albeit riskier,
role on the Great White Way:
producer and backer of jukebox
musicals, the stage productions
where scores are based on previ-
ously released songs instead of
original material.

The publishing company, which
is co-owned by Sony Corp. and
the estate of Michael Jackson,
already has taken the first steps.

It is one of two top-billed produc-
ers for Beautiful, a show featuring
songs from the early career of
singer-songwriter Carole King that
opened in January. The com-

pany also is a financial backer of
Motown: The Musical, the story of
Motown founder Berry Gordy. Doug
Morris, CEO of sister company
sony Music Entertainment, also

is one of three lead producers on
the show, which opened in March.
sony/AlV chairman and CEQ
Martin Bandier declines to specity
the size of the company’s invest-
ment in either property but says
ne has begun seeking partners to
get other Sony/ATV material into
Broadway jukeboxes and has four
projects in development.

There are risks in moving into
live theater, but given the current
music landscape, Sony/ATV needs
to think outside of the box, says
Bandier, whose company controls
publishing catalogs that generate
about $1.2 billion annually. In the
past decade, CD sales have fallen
precipitously, and more recently,
digital music has faltered as well.

“You need to be able to find other
opportunities to exploit and pro-
mote and market the great music
that you have,” says Bandier, noting
that Sony/ATV is such a large
company, fees for licensing music
for shows is “another one of those
things that adds up.”

Broadway long has been an
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alluring but fickle business part-
ner even for seasoned producers,
whose responsibilities can involve
marshaling talent, shaping a
show’s plot or contributing or rais-
ing money. It can take $10 million
or more to capitalize a Broadway
musical, and investors typically put
in a minimum of about $25,000.
They only begin to see a return
once the show goes into the black,
at which time producers and inves-
tors begin to split profits.

An industry rule of thumb
holds that three-quarters of all
productions lose money, and the
economics can be hard to parse.
There are times when plays get a
tepid reaction on Broadway but
earn back their investment with
a touring company. Conversely, a
show that is successful in road
tryouts can bomb in New York.

Jukebox productions face the

same financial realities. The 2005
musical Good Vibrations, built
around the music of The Beach
Boys, lost its entire $7 million
investment. Similarly, Lennon, a
2005 showcase for the songs
of John Lennon, lost $7.5 mil-
lion. More recently, A Night With
Janis Joplin, about the legendary
rocker who died in 1970, lasted
only 144 performances after its
September opening.

| didn't think it was disappoint-
ing in the slightest,” says Jeff

BROADWAY'S JUKEBOX HITS ...

Mamma Jersey
Mia! Boys
BOX OFFICE* BOX OFFICE
99069 M S450M
OPENED OPENED
Oct. 18, 2001 Nov. 6, 2005
PERFORMANCES* PERFORMANCES
5119 3,444
BUDGET BUDGET
510 million 57 million

Rock Motown:
m_‘ Agfs The Musical
BOX OFFICE BOX OFFICE
S115M S&7M
OPENED OPENED
April 7, 2009 April 14, 2013
PERFORMANCES PERFORMANCES
1,960 3469
BUDGET BUDGET
57.3 million 512 million (Est.)

... AND FLOPS

Good Vibrations Lennon All Shook Up
BOX OFFICE BOX OFFICE BOX OFFICE
55.51M 53.6M 514.5M
OPENED OPENED OPENED
Feb. 2, 2005 Aug. 14, 2005 March 24, 2005
CLOSED CLOSED CLOSED

April 24, 2005

Sept. 24, 2005

Sept. 25, 2005

PERFORMANCES PERFORMANCES PERFORMANCES
Q4 49 213
BUDGET BUDGET BUDGET
57 million §7.5 million 514 million

"ALL FERFORMANMCUE AND BOX-0FFICE NUMBERS AS OF MARCH 2. SOURCES: PLAYBILL, INDUSTEY ESTIMATES

From top:
The musicals
Beautiful
and Motown
nave
boosted
sales of

the music
featured

in their
productions.

Jampol, who administers Joplin's
estate and co-produced the
musical. He points out the show
sold-out performances in regional
theaters and that it will reopen off-
Broadway in April.

While traditional musicals like
Phantom of the Opera go after a
general audience, the jukeboxes
that Sony/ATV is embracing target
aging baby boomers nostalgic for
the sounds of the past.

“It's basically in that sweet spot
of the 45- to 60-year-old bringing
their families, their teenage chil-
dren,” says Kevin McCollum, a top
producer on Motown.

For Sony/ATV, one of the
advantages of producing is the
ability to represent its catalog.
When Beautiful was in develop-
ment, it initially only used King's
Brill Building songs; nothing from
her 1971 megahit Tapestry, one of
the best-selling albums of all time.
Bandier was among the voices who
felt it was important for the show
to use those tunes as well.

For the artists featured in a
jukebox show, the exposure can
lead to a bump in sales. In the four
months since Beautiful started
previews, Tapestry's sales nearly
have doubled. The cast album for
Motown has been driving sales
tor several of the individual artists
such as Smokey Robinson and
Marvin Gaye, says Bandier.

The jukebox initiative is part of
what Bandier refers to as the "col-
lecting crumbs™ approach to music
publishing. He says, "You take
all those crumbs and put them
together, and beftore you know it,
you have a loaf of bread.” ©
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involvement in the project.

Now, with the success of Frozen, the If/Then pro-
ducers have a different type of star on their hands.
“To have the movie and this song become national
phenomenons right as we were about to start per-
formances is unprecedented,’ says If/Then’s lead
producer David Stone, who also worked with
Menzel on Wicked. “She's made me look smarter
than I actually am.” Stone says he's not expecting
younger ticket buyers and discourages parents from
bringing kids, given the show s adult themes.

"I'm a 42-year-old woman who likes to talk about
sex, and ['ve got a foul mouth,” says Menzel unapol-
ogetically. "Moms bring their little 6-year-olds to
my shows 1n Elphaba costumes or Elsa costumes,
and I have a responsibility. Sometimes that's chal-
lenging to figure out how to continue to be myself
even though there's a little girl in the front row.”

Once If/Then opens March 30 and Menzel's days
free up from rehearsal, she'll have more time to
focus on her fans and possibly make another album,
this time with a hit song to her credit. "When [ feel
like I can handle singing in the studio in addition
to eight shows a week, I'd love to, she says. Box-
office sales tor If/Then are strong. The first week
earned $909,159, 85 percent of potential gross, a
rarity for a new musical early in previews, and that
number grew to $929,267 1n the second week end-
ing March 16, with houses at 99 percent capacity.

Menzel can trust that her theater devotees will
continue to support her stage career, but if she
wants pop-star power, she likely will have to find
a route outside of Broadway. In a way, it's an old
story: Be careful what you wish for. Only this time,
Menzel is resolute that her days of compromise are
over. " I feel grateful people are giving me a shot. It's
not something I take lightly,” she says. "Maybe peo-
ple didn't know me before John Travolta f—ed up
my name, but I'm not going to chase anything any-
more. ... Every time I've ever tried to do that, I ve
missed 1t. When you sit back and you just do what
you love, things happen.” ©

WHO'S BROADWAY'S NEXT HIT SONGWRITER?

says Menzel (on Ludlow 5t.) of
being dropped by two labels: "It
was the theater that opened its
arms and welcomed me back.

It's the place I've always been the

most comfortable.”

On Menzei: Philosophy coat,
Armani blouse, Moschino ponts,

La Caonadienne shoes, Chelsea de

Luca earrings and ring.

For an exclusive interview and

behind-the-scenes video from the
photo shoot, go to billboard.com

or billboard.com/i1Pad.

The Lopezes scored Oscar gold with “Let It Go” and kicked open the door for future composers of stage and screen

BENJ PASEK
AND JUSTIN PAUL BROWN

JASON ROBERT

Before you scoff at A Christmas
Story, keep in mind it earned
the two co-writers a Tony Award
nomination. They also won the
Lucille Lortel Award for best
off-Broadway musical for
Dogfight. With a leng future
in front of them, Pasek, 28 (left),
and Paul, 29, are working on
a movie for Disney, and director
Michael Greif (Rent, If/Then)
is slated to helm their next
musical. Also on their resume:
music for Smash and the
Disney Channel show
Johnny and the Sprites.

A fan of Stephen Sondheim
and Billy Joel (though
he leans more toward

Sondheim), Brown
composed the score for the
adaptation of The Bridges
of Madison County, which
currently is on Broaodway.
A big-screen version of
his 2001 musical The Last
Five Years will star Anna
Kendrick this year. The
43-year-old New York
native already is hailed as
one of the quintessential
writers of his generation.

JEANINE TESORI

Counting such shows as
Thoroughly Modern Millie and
Caroline, or Change in her stable,
the 52-year-old, four-time
Tony-nominated composer is
in the middle of a pretty major
moment. Her off-Broadway
musical Fun Home, with book
writer and lyricist Lisa Kron,
played to rave reviews at the
Public Theater in the fall, and her
first musical, Viclet, with Brian
Crawley, will see its Broadway
debut in April. Tesori’s screen
credits include the animated
The Little Mermaid: Ariel’s
Beginning and Shrek the Third.

JOE ICONIS
A graduate of NYU's Tisch
school of the Arts Graduate
Musical Theatre Writing
Program, the 32-year-old
never has been on Broadway,
but he wrote some of the
most memorable music for
MBC's short-lived stage-set
Smash, including “Broadway,
Here | Come” and "The
GCoodbye 5ong.” His musico
The Black Suits premiered this
season in Los Angeles to great
acclaim, positioning the New
York native as a leader in the
new musical theater scene.
He's one to watch.
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TOMKITT
AND BRIAN YORKEY

Writer and lyricist Yorkey
(right) and composer
Kitt made a splash in 2008
with their first Broadway
musical, Next to Normal,
which won the Tony and is
one of only eight musicals
that have taken home the
Pulitzer Prize for drama. In
If/Then, their contemporary
rock sound stands out. To
that end, they're pros with
rock stars, too. Kitt, 40,
orchestrated the Broadway
version of Green Day’'s concept
album American Idiot.
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says Ellie Goulding with a sigh, fiddling with her bright blonde hair
as she talks. "And if I don't do it soon, I may as well just be forever on
the road, because that's what it feels like.”

Curled up 1n the corner of a black leather couch in her modest
dressing room backstage at a Washington, D.C., venue, Goulding
describes her next six months as if she's been asked to run
endless wind sprints. (Although, as it turns out, that might make
this fitness addict happier.) This is what you dream of when you
imagine being a pop star: hit singles, a world tour, award show
performances, screaming fans.

But the reality is not exactly a dream. It's work, and a long string
of empty dressing rooms like this one that tend to look the same
whether you're in North America, where Goulding will be until
May, or Australia, New Zealand and Asia, where she'll travel to
immediately after. Some stars favor drink or drugs to combat the
boredom. Goulding, a self-professed “shy geek, brings books.
(Latest faves: Laurent Binet's historical fiction novel HHhH and
Eckhart Tolle's selt-help best-seller A New Earth: Awakening to
Your Life's Purpose.)

She runs her fingers through her hair again, and the silver sparkles
on her gold nail polish catch the light. It's a mixture of awkwardness
and disco glamour that pretty much define the 27-year-old U.K. singer.

“As much as I love what I do, and music is obviously everything to me,
['m being pulled home, and I've got to do that soon, [ think, " she says.
But in the United States, Goulding s career has been building slowly
to this point, and it's too late to stop now. A little less than three years
after she performed a selection of understated songs at the April
29, 2011 wedding reception of Prince William and Kate Middleton,
Goulding has transitioned from an acoustic-leaning pop songwriter
to an electro-dance siren.

Her debut album, Lights, was released stateside through

out a running man. Goulding says that she gets lost 1n her dancing,
which is equal parts geeky and joyful. “"When I'm onstage, I'm like a
monster, she says with a laugh.

To stay in shape for the stage, Goulding exercises religiously.
(In 2011, she teamed up with Nike for a short film about training
for a half marathon — "I'm a runner. I've got no choice but to keep
running, and [ can't stop, she says in the movie, which sounds
oddly hike her current tour schedule.) At home she does boxing
and gymnastics, along with running. But on tour she uses the
Insanity video, sometimes in a hotel room (if it's big enough to run
drills in — she describes it as "boot camp kind of stuff, with lots
of squatting”), or at a venue if she’s working out with other tour
members. "I feel like people associate keeping fit with something
negative, but with these fun gyms, you don't even realize that
you're working out,” says Goulding, mentioning a free-running
parkour gym she likes in Los Angeles.

Goulding grew up 1n the countryside of Herefordshire, England,
worshiping electronic music, and discovered the joys of Basement
Jaxx before the appeal of Bob Dylan. Her debut album hinted at that
passion, but was more steeped 1n alternative, synth-pop and folk
music. Halcyon (and 1ts accompanying deluxe edition Halcyon Days)
marked a move toward the dance scene, with singles like "Anything
Could Happen, "Burn” and "Goodness Gracious™ currently keeping
Goulding's collection of strobe lights busy on her current tour.

"1 always imagine her when she first came out as playing acoustic
guitar and singing — that's my image of her, says Greg Kurstin, who
produced "Burn, “Goodness Gracious and Goulding's new single

"Beating Heart.” “But I think her voice really lends itself to electronic
music. It's the perfect voice for that.”

Even with her opening spot on Katy Perry's California Dreams
Tour in late 2011, Goulding s first album hadn't achieved anything
close to a major hit in the States. But then the title track to Lights
began to click slowly but surely with one audience atter another. It
went top 20 on Billboard’s Mainstream Top 40, Dance/Mix Show
Airplay, Adult Top 40, Rhythmic and Adult Contemporary charts
along with the Hot 100.

That's part of the reason Cherrytree Records chairman Martin
Kierszenbaum uses the word "multifaceted” when talking about
Goulding. “She’s a musical egalitarian, he says. "Often with an
artist, you ll have to target a niche area, grow it and ‘cross over, as
they say. With Ellie, it's always been a multipronged approach —
targeting the alternative audience, the electronic audience, the pop
audience, the folk audience.”

"Lights” is still Goulding's biggest hit to date, with 4.3 million
downloads, according to Nielsen SoundScan, but more importantly,
the song triggered a steady stream of well-received U.S. singles
beginning in late 2012, including Halcyon lead single “Anything Could
Happen” (1.2 million downloads), the Calvin Harris collaboration “I

Cherrytree/Interscope in March 2011, a year after its UK. bow. It Need Your Love™ (1.3 million) and "Burn” (1.7 million). As these
took more than another vear to connect, when the sixth single — songs expanded Goulding's fan base, the singer embarked on a
the ethereal title track — became a surprise summer hit, peaking European headlining run in spring 2013, then on Bruno Mars’ North
at No. 2 on the Billboard Hot 100 in its 33rd week on the chart in  American tour as an opener last summer, then a U.K. tour in late 2013
August 2012. That was just two months before the release of her and a European tour in early 2014.
second album, Halcyon, which has spawned a growing collection Instead of departing the Halcyon campaign last year and turning
toward Goulding's next project, seven new songs were added to
Halcyon, and the Halcyon Days deluxe edition arrived last August.
"The way our audience wants to consume music 1s changing,
especially in the pace in which they consume it,” says Kierszenbaum,
whose Cherrytree released Robyn's three-part Body Talk series of
mini-albums in 2011.

Kierszenbaum adds that "Burn" is still being worked at pop radio,
but that the label will start focusing on “Beating Heart,” Goulding s
single from the Divergent film soundtrack. "I grew up just being
obsessed with soundtracks, and the thing I would always remember
from the film was the music, and so I loved the idea of setting my
music to a film,” says Goulding. She contributed three songs to the

“I'm not a pop artist in the sense that | just get a bunch
of strong songs and say, ‘Cool, |'ve got an album.’
| want to be hopefully in one place and for it to have a
specifictheme.” —Ellie Goulding

of radio hits, as well as tour after tour and music video after music
video, each one designed to feed the other.

Onstage, Goulding displays the same mix of goofy and glam that
she does in conversation. Her dazzling live show 1s dominated by
uptempo dance tracks. She speaks to the audience in a warm, upbeat
tone, and she’s visually magnetic, constantly in motion. Some
moments she gyrates with sexual abandon, while in others she busts
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soundtrack for the big-budget adaptation of the dystopian best-seller,
and "Beating Heart,  which she performed acoustically on NBC's
Today on March 12, is the most vulnerable. "Beating Heart” finds
Goulding sorrowfully crooning over echoing drums, "And I don't
know where I'm going, but I know it's gonna be a long time/ Cause



I'll be leaving in the morning, come the white wine bitter sunlight.”

British singer-songwriter Joe Janiak wrote “"Beating Heart” on
banjo in 2012, before Goulding heard the song and reworked some
of the lyrics. " [Goulding| brought the middle section of the song
back to life with her own touch on it,” says Janiak, who is in Sweden
working with Max Martin's publishing company, MXM Music.
Janiak's original was inspired by dropping off his American girlfriend
at the London airport, while Goulding lent her own long-distance
experiences to the Divergent version.

"“It’s about touring,” says Goulding of the song, “about being away
and never being able to spend enough time with someone, and
hoping we'll end up colliding again, somehow.” In late 2012, Goulding
and dubstep star Skrillex ended their months-long romance because
it was too difficult to sync schedules, and although Goulding doesn't
specify the partner that “Beating Heart™ 1s connected to, she admits
the song "did remind me of someone, recently. It's just such a sad
song, and so relevant to what I do — not being able to have a physical
' closeness with someone, because you re just never around.”

Goulding doesn'’t consider “Beating Heart,” which has sold
20,000 downloads, to be a starting point for her third studio album,
which she'll begin from scratch when the time 1s right. "I'mnot a pop
artist in the sense that I get a bunch of strong songs and say, 'Cool,

- T'vegotanalbum,’ ” she says. “I'want to be hopefully in one place and
- foritto have a specific theme.”

But being in one place isn't in the cards for her until September.
Assuming Goulding's tour isn't extended yet again, that's when she’ll
be free from obligations. The hope is she'll start focusing on her
Halcyon tollow-up by the end of the year. But first some time off 1s in
order. And as for the theme, something she says about her "all-time
hero” — mysterious London electronic artist Burial, who worked

- completely anonymously before 2008, never appears in public and
- doesn't perform live — might offer a clue.

“Burial’s one of the most wonderful people I've ever met,” says
- Goulding. “Obviously I make money for what I do and promote
myself, but I always remember him, in everything. The nobleness

of it, where youre just making music and making people happy ...

[ use a bit of that for myself.” Maybe, just maybe, by the next time
she makes an album she’'ll have sorted out her life, and there will be
room for a little more of that. ©

g

Goulding’s Big Screen Moment

She has three songs on the Divergent soundtra