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The Celebrity FIAT' 500e "Into the Green" Charity Auction
The FIAT brand is auctioning off eight gorgeous, all -electric FIAT 500e cars that have been driven and personalized

by today's biggest stars. All proceeds benefit MPTF (Motion Picture & Television Fund), which provides healthcare,

financial aid and retirement living for members of the film and TV community who find themselves
in need. The FIAT brand is proud to help give back to those who have given all of us so much joy over the years.

Brief

Online auction runs
October12-22,2013 MPTF IfIRT

MOTION PICTURE &
TELEVISION FUND

To join the auction, go to ebay.com/fiat500emptf
Hugh Jacidnan's HAT 500c was auctionea off during the Hugh Jackman... One Nignt Only event on Oct. 12, 2013, at the Dolby Theatre in LosAngeles.

©2013 Chrysler Group LLC. All Rights Reserved. FIAT is a registered trademark of Fiat Group Marketing & Corporate Communication S.p.A., used under license by Chrysler Group LLC.
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P.32 “Sports is a mature business and they have lots of teams and inventory 
and lots of product. Music is reliant on artist cycles—on who tours—and 
we’re also reliant on a more sophisticated brand getting in music.”

P.14 “Music-themed scripted shows work amazingly on TV, 
as history has shown over and over and over again.”

P.18 “I used to think of the entertainment business as 
being an umbrella, and now it’s a circus tent. It’s grown 
in so many directions.”

P.24 “This is still a young 
man’s game, so we have to 
stay young. Music allows 
you to do that, especially 
rock’n’roll.”

SERGIO PIZZOLANTE, E! NETWORKS LATIN AMERICA

EDDIE 
VEDDER

TIM WORCESTER, CAA

JAMES GOSNELL, APA TALENT & LITERARY AGENCY

FEATURE

THE DEAL

QUESTIONS ANSWERED

FEATURE

P
U

S
H

A
 T

: 
K

A
T

E
 G

L
IC

K
S

B
E

R
G

19
OCT
2013

MOST READ ON BILLBOARD.BIZ

1 Lorde crowns Hot 100 2 Drake 

album debuts at No. 1 3  YouTube’s 

first music awards show 4 

 “Breaking Bad” finale’s Badfinger 

synch 5 New label signings: Ylvis, 

Leah Turner, Danny Orton

THIS WEEK ON BILLBOARD.COM

1 Our weekly Pop Shop podcast 

2 Panic! at the Disco and Saves 

the Day performances 3 Pusha 

T video Q&A 4 CMJ Music 

 Marathon coverage

THIS WEEK

Volume 125

No. 40

FEATURES

24 Pearl Jam

28 Sports & Music

37 Latin Grammy 

Awards Preview

TOPLINE

4 SFX debuts on 

Wall Street.

13 My Day  Lucas 

Piña, SBS 

 Entertainment

14 The Deal Coke, E!, 

Warner/Chappell 

target Latin teens.

16 Think Tank Latin 

Notas, Sound & 

Vision, Opinion

18 Questions 

 Answered James 

Gosnell, APA 

Talent & Literary 

Agency

BACKBEAT

20 Parties Billboard 

Mexican Music 

Awards, Austin 

City Limits festival

22 Places 

 Amsterdam

23 Play Mike 

Dungan, UMG  

Nashville

MUSIC

47 Black Oak 

 Arkansas

48 Luscious  Jackson, 

Best Coast, 

 Starlight Girls

50 Reviews Blood 

Orange, Pearl Jam, 

Moby, “Broadway 

Idiot”

52 Happening Now 

Tyler Farr, “The 

Hunger Games,” 

Passenger

CHARTS

55 Over the Counter 

Justin Timberlake 

back at No. 1.

56 Charts

78 Coda Artists with 

two No. 1 albums 

in less than a year.

ON THE COVER
Pearl Jam photograph by 

Danny Clinch.

PHOTO GRAPH BY JOSEPH LL ANES

James Gosnell 

photographed 

at the APA 

offices in 

Beverly Hills, 

Calif.     

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


4

THE

Action

MUSIC
BUSINESSn SS PITON

BILLBOARD  |  OctOBeR 19, 20134

c
l
o

c
k

w
is

e
 f

r
o

m
 l

e
f

t:
 Z

e
f

 N
ik

o
l

l
a

/N
a

s
D

a
Q

 o
m

X
; 

s
t

e
v

e
 J

e
N

N
iN

g
s

/g
e

t
t

y
 i

m
a

g
e

s
; 

Ja
s

o
N

 k
o

e
N

ig

Sound- 

S
FX Entertainment’s debut on Wall Street on Oct. 9 wasn’t picture-
perfect but succeeded in raising $260 million to complete planned 
acquisitions and pursue additional companies to complement its 
mini-empire. But the market spoke loud and clear: The price of the 
initial public offering was too high. ¶ SFX sold 20 million shares 

priced at $13 per share to institutional investors, valuing the company at 
slightly more than $1 billion. The market was less enthusiastic. The next day, 
SFX’s shares, which trade on the Nasdaq Global Select Market under the ticket 
SFXE, reached a high of $13.39, fell to $10.64, then closed at $11.89. ¶ The bad 
start is bad news for investors. “Given that the stock is trading below $13, it’s 
going to be hard to get back to the IPO price,” says Rich Tullo, an analyst 

Back In The Public Eye
Robert F.X. Sillerman successfully returns to Wall Street 
with SFX, but investors are less keen on the pricey EDM bet
By Glenn Peoples

touring

Macklemore (right) 

and Ryan Lewis

Robert F.X. 

Sillerman 

(right) and 

Afrojack 

celebrate 

SFX’s 

trading 

debut after 

ringing the 

bell at the 

Nasdaq 

market in 

New York’s 

Times 

Square.

Twitter’s 

Women 

Problem

Twitter is 
under fire 
on the eve 

of its initial public offering 
for its lack of women on the 
company’s executive board, 
with few females in high-
ranking positions elsewhere. 
The micro-blogging platform 
filed documents with the 
Securities and Exchange 
Commission recently, 
revealing the depth of its 
male-dominated culture. 
Though CEO Dick Costolo 
defended Twitter by citing a 
lack of qualified candidates, 
industry watchers were quick 
to dispute the claim.

AMA Noms

Macklemore 
& Ryan 
Lewis lead 
the pack of 
this year’s 

American Music Award 
nominations with six nods, 
including artist of the year. 
The AMAs, produced by 
Billboard sister company 
Dick Clark Productions in 
partnership with Cumulus, 
Time Warner Cable, Yahoo 
and Music Choice, will take 
place Nov. 24 at the Nokia 
Theatre in Los Angeles. In 
addition to the Billboard Hot 
100-conquering indie rap 
duo, top nominees include 
Justin Timberlake, Taylor 
Swift and Rihanna. Fans vote 
on the awards online and, 
this year for the first time, 
can also tweet their votes.

All-New 

NARM

NARM, the 
National 
Assn. of 
Recording 

Merchan disers, is now the 
Music Business Assn. The 
group, founded in 1958 to 
advocate for music retailers 
and distributors, announced 
the name change and 
concurrent organizational 
restructuring in a move to 
better-position itself in what it 
called a dramatically changed 
music industry. As a part of 
the changes, the organization 
will appoint six new board 
members and expand its 
focus beyond recorded music.

Exchange 

Soars

Sound-
Exchange set 
another record 

for distributions in the third 
quarter, paying out $153.7 
million in royalties to labels 
and artists. The organization, 
the only one of its kind that can 
collect and distribute royalties 
from Internet, satellite and 
cable radio, has steadily 
increased payments in recent 
years, setting a new record in 
three of the last four quarters. 
Results this quarter are up 
25% from the same time in 
2012 and nearly 75% from the 
year before that.
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"AMERICA'S FAVORITE FLUFFY COMIC"
- BOSTON HERALD

MULTIPLE PLATINUM DVD SELLING ARTIST

NOW THE GRAMMY®s
GET FLUFFY

For Your Consideration
2013's BEST COMEDY ALBUM

COMEDYCENTRAL

RECORDS cD 2013 COMEDY PARTNERS. ALL RIGHTS RESERVED.
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topline

A
s other services continue 
down the path of giving 
away more music for free, 
Beats Music is heading 
in the opposite direction, 

betting that people will pay for music if it’s marketed and packaged 
the right way—just as it did with the headphones market years ago.

When it launches in the coming months, Beats Music is likely to 
eschew the “freemium” model increasingly embraced by other on-
demand music services as a way to entice users to try out a free but 
limited tier in hopes that they will decide to pay for premium func-
tionality, according to people familiar with Beats’ plans.

That doesn’t mean Beats won’t ofer promotions, such as extended 
free-trial periods bundled with Beats headset purchases or with car-
rier sign-ups. It also doesn’t rule out the possibility that the Santa 
Monica, Calif., music service could ofer a free option in the future, 
sources say. But for now at least, the emphasis will be on ofering a 
service that is about exclusivity.

One reason Beats might feel more confdent about the rollout of a 
so-called premium-only service is that it hopes to partner with the No. 
2 U.S. wireless operator—AT&T—soon after launch with the promise 
of integrated billing, which is expected to greatly improve consumer 
adoption. With 108 million subscribers on the AT&T platform, con-
verting even a small percentage of those could see it catch up with 
market leaders like Spotify.

This runs counter to the current trend, which has been to leverage 
the power of free music. The latest example of this is Rdio, which last 
month let users in the United States, Canada and Australia listen to 

radio stations on its mobile app without 
paying. (Rdio is available in 28 other 
countries.) Rdio also will soon ofer an 
ad-supported tier of its Web-based ser-
vice, in partnership with Cumulus Me-
dia, which will sell the ads.

The free mobile-radio tactic is also 
employed by Slacker, iTunes Radio, 
Songza and, in the United States only, 
Spotify. Slacker has a free option but 
sells subscriptions to ad-free ($3.99 per 
month) and on-demand services ($9.99 
per month). ITunes Radio ofers a free, 

No Free 

Lunches
Beats Music dances around 
‘freemium’ vs. premium dilemma 
as the wait for launch rolls on
By Alex Pham and Glenn Peoples

digitAl

Syndctd 

Entertainment, 

which recently 

oversaw a 

theatrical, 

40th-

anniversary 

rerelease 

of classic 

reggae film 

“The Harder 

They Come,” 

will also 

release the 

Stone Roses 

documentary 

“Made of 

Stone” in 

North America 

on Nov. 6.

at Albert Fried & Co. He believes SFX shares could 
have closed the day higher had the IPO price been 
less than $13. Instead of creating momentum, the 
price ended up hurting the stock’s performance 
and created a psychological threshold—the $13 
IPO price—that could be difcult to break through.

But the stock’s bad start isn’t necessarily bad for 
SFX, although the company will have to work hard 
to improve its perception on Wall Street. By setting 
the price at $13—the high end of the $11-$13 target 
range—underwriters were able to maximize the 
amount raised from the IPO.

With so much cash in the bank, where does SFX 
go from here? Some of the company’s plans are al-
ready known. Other parts of SFX’s future are open 
to speculation, although comments by chairman/
CEO Robert F.X. Sillerman provide some clues.

More than half of the $260 million IPO pro-
ceeds are already spoken for. As SFX outlined in 
its IPO fling with the Securities and Exchange 
Commission, the proceeds will be used to fund 
the cash portions of planned acquisitions of 
ID&T, i-Motion, Totem and Made. Those four 
deals will require cash payments of $149.7 mil-
lion in addition to the cancellation of debt, issu-
ance of a promissory note and payment in shares 
of common stock.

Additional acquisitions are possible. SFX’s IPO 
fling is ambiguous, stating the balance of the 
proceeds may fund “other general corporate pur-
poses” that “may include” additional acquisitions.

Sillerman himself says, albeit also ambiguous-
ly, that SFX will eye more than concert promot-
ers. After ringing the bell at the Nasdaq in New 
York, he told Billboard the IPO proceeds could 
be used to acquire ticketing and media compa-
nies in addition to concert promoters. In efect, 
what Sillerman is saying is today’s concert pro-
moter doesn’t engage in just concert promotion. 
A promoter needs a diversifed business model. It 
needs higher-margin businesses built on the suc-
cesses of its low-margin promotion business. In 
short, today’s promoter needs a business model 
like that of Live Nation.

Through the years, Live Nation has added com-
ponents SFX doesn’t have. It merged with Ticket-
master in 2010, adding the leading ticketing busi-
ness and infuential artist management division 
that would become Artist Nation. The ticketing 
and promotion help reinforce one another: Ticket-
ing clients are lured and retained by the ability to 
host Live Nation tours. Live Nation has also built 
a strong sponsorship division that already contrib-
utes nearly one-third of the company’s adjusted 
operating income.

As Sillerman hinted, SFX could replicate the 
Live Nation model and add components to create 
a more complete company. A number of ticketing 
companies could be acquisition targets. Specif-
cally, Eventbrite has a footprint in EDM and caters 
to the general-admission events common in the 
genre. SFX could also target sponsorship compa-
nies to help monetize its large, youthful customer 
base. Media properties would also make sensible 
acquisitions. SFX has already acquired Beatport, 
an EDM download store and online gathering 
place. Additional media properties would help 
SFX derive more value from its sponsorship busi-
ness and drive attendance at its events. 

Number of AT&T’s wireless 
subscribers.

the big number

108
million
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SFX continued from p. 4

Rival subscription services. 

It’s possible that rivals like 

Spotify and Rdio are secretly 

hoping that Beats succeeds in 

its plan to convince people that 

music is worth paying for—and 

helps to reverse the desperate 

downward spiral toward free.

Len Blavatnik. The billionaire 

owner of Warner Music Group 

has hedged his bets nicely—as 

a minority owner in Beats and 

as the owner of a major record 

company that’s on the receiving 

end of a sizable portion of 

the royalties Beats must pay 

out. The potential upside is 

significant.

ad-supported radio service that encourages track 
downloads and the use of iTunes Match.

Some of the free functionality is done to avoid the 
“dead app” problem that occurs when a listener’s free 

trial ends and the app ceases to function unless the 
user pays. Having limited music access helps prevent 
potential customers from uninstalling the app.

There have been two notable exceptions: Rhapsody 
and Muve Music. Aside from free trials, Rhapsody has 
avoided the freemium model. This could change as the 
company’s new leadership rethinks prior tactics, which 
haven’t yielded signifcant growth in its customer base. 
Rhapsody’s membership has stubbornly remained 
around 1 million during the last two years.

The other exception, Muve, involves the backing of 
a telecommunications carrier—Leap Wireless. Even so, 
Leap didn’t necessarily see its music service as a proft 
center so much as a way to keep its customers from 
switching to another carrier.

For Beats, the service must be able to stand on its 
own fnancially. Though Beats Music grew out of Beats 
Electronics, the two became separate corporate enti-
ties earlier this year. While Jimmy Iovine and Dr. Dre 
are owners in both, Beats Music is backed by a $60 
million investment from Access Industries, and Beats 
Electronics recently secured a $500 million invest-
ment from the Carlyle Group. So while Beats Electron-
ics can provide some marketing cover for Beats Music, 
the service won’t be able to aford lavish giveaways.

Instead, the service will rely on design, curation fea-
tures and, if Beats’ success with its headphones busi-
ness is any guide, an extensive marketing budget. The 
idea is to diferentiate through packaging of what is 
essentially the same catalog of music ofered by virtu-
ally all of its rivals. In other words, Beats is promising a 
tasty, gourmet experience, but no free lunches. 

Jimmy 

Iovine (left) 

and Dr. Dre
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TRENT REZNOR

ORIGINAL SCORE BY ASCAP VIDEO GAME MUSIC AWARD WINNING COMPOSER

JACK WALL

FOR YOUR CONSIDERATION
56TH GRAMMY AWARDS'

BEST SCORE SOUNDTRACK FOR VISUAL MEDIA

BEST INSTRUMENTAL COMPOSITION:
THEME FROM CALL OF DUTr : BLACK OPS II

BY TRENT REZNOR
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Radio is still king. But the places and types of radio that 
Americans dial into are becoming many and more var-
ied. According to a recent study by Edison Research 
that was jointly commissioned by Pandora, Spotify 
and TuneIn, one out of every two online Americans 
has streamed music over the Internet. They do so in 
many of the same places they also consume traditional 
broadcast radio—the car, at home, while working, out 
walking, exercising and taking public transportation. 
This is largely because high-speed data access is be-
coming more ubiquitous and somewhat less expen-
sive, allowing listeners more freedom to choose their 
music-listening format.

Of course, there are still workplaces that ban the 
usage of streaming radio because of the cumulative 
bandwidth costs. And not all Americans have online 
access. According to a recent study by the Pew Re-
search Center, 15% of U.S. adults don’t use the Internet 
at all.

Those who do are fnding more places to plug in and 
dial up music. One out of three streaming music listen-
ers has used Web-connected TV sets for access, while 
one-third stream music from the in-dash entertain-
ment systems in their cars.

“The advent of mobile listening, and the prolifera-
tion of choices for the types of Internet audio, have 
transformed the medium from niche activity to major 
media channel in under 10 years,” Edison Research 
president Larry Rosin says.

The implication is that where listeners go, adver-
tisers will follow—eventually. Spending on digital 
music advertising in the United States is expected to 
grow to $970 million this year, up from $850 million 

Mainstreaming 
Radio
Research shows more connected 
Americans listening to Internet radio 
services than ever, particularly in the 
home and workplace
By Alex Pham

digital

A Slice Of 
Splice
Early-stage investors get behind 
former GroupMe founderÕs new 
music collaboration service
By Alex Pham

Who says no one invests in music startups? Splice, a music collaboration 
service that has yet to fully launch, has raised $2.8 million in angel and 
venture fnancing from a host of high-profle investors in a seed round 
led by Union Square Ventures, which has also invested in Turntable.fm.

The service lets artists collaborate in the cloud to create music us-
ing standard digital tools like Ableton Live, then share their works 
with fans to solicit feedback, much in the same way SoundCloud is 
used as a sounding board.

The startup was backed by a who’s who of early-stage investors in-
cluding True Ventures, Lerer Ventures, SV Angel, First Round Capi-
tal, Code Advisors, David Tisch, Rob Wiesenthal and Seth Goldstein. 
Tisch is founder of BoxGroup, a boutique investment frm based in 
New York that’s also invested in Fab, Boxee and Vine; Wiesenthal is 
COO of Warner Music Group; Goldstein is chief executive of DJZ and 

chairman of Turntable.fm; and Andy Weissman, a partner at Union 
Square Ventures, will join Splice’s board.

The service launched in a closed beta on Oct. 9, and the backers are 
betting as much on the founders as on the business model. Based in 
New York, Splice was started by Steve Martocci and Matt Aimonetti. 
Martocci had co-founded GroupMe, a messaging service that Skype 
acquired in 2011; Tisch was an investor in GroupMe. Aimonetti was 
a senior engineer at LivingSocial and, before that, a senior staf engi-
neer at Sony Computer Entertainment America.

The company hasn’t disclosed how it plans to generate revenue, al-
though similar artist collaboration services like Gobbler ofer a free, 
basic tier alongside paid options that have more features.

For now, artists who want to try out the service must sign up at the 
company’s site and wait for an invitation. 

topline
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in 2012, according to eMarketer. While that amount 
is still a fraction of the $15.7 billion expected for tradi-
tional broadcast radio ads, spending on Internet radio 

is growing at a much faster tempo—13% in 2013 com-
pared with just 1.5% for over-the-air AM/FM, accord-
ing to eMarketer. 

Personalized radio services like Pandora are more popular at home, but  
on-demand music like Spotify is preferred while listeners are on the go.

The computer remains the top device used to stream music, but the 
smartphone is a close second and the tablet is catching up fast.

Cannibalization Or Market Growth?

Of Those Who Listen To Streaming Music

Percent Of Online Americans Who Listen To...

Replaces AM/FM

Time Listening To Streaming Music

1 The study is based on an online survey of 3,016 

Americans ages 12 and older. Listeners were 

able to check multiple types of radio formats.

2 Streaming music includes personalized radio 

like Pandora and Slacker, live streaming radio 

services like TuneIn and such on-demand 

subscription music services as Spotify.

Replaces CDs

New Time

78%

Computer

70%

Smartphone

33%

Car Dash

30%

Connected TV

45%

Tablet

44%

30%

26%

The enclosed 

CMA Voter 

Guide 

contains the 

following 

errors: Merle 

Haggard was 

misnamed 

in a caption 

(page 14); 

George Strait 

has also won 

the CMA’s 

producer 

of the year 

award (page 

16); song 

of the year 

nominee 

“Mama’s 

Broken 

Heart” was 

performed 

by Miranda 

Lambert 

(page 22); 

Barbara 

Mandrell’s 

husband’s 

name is 

Ken (page 

25); Little 

Big Town’s 

“Tornado” is 

also up for 

music video 

of the year 

(page 31).

Source: Edison Research
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Concord Plots 

New Future
Wood Creek-led investors eye 
Nashville, children’s music and 
subscriptions
By Phil Gallo

a
s it prepares for the Oct. 15 release of 
Paul McCartney’s New, Concord Music 
Group doesn’t look that diferent from 
when it was under the umbrella of 
Australian flm company Village Road-

show. But in the six months since it was purchased 
by an investment group led by Wood Creek Capital 
Management, it has internally centralized back-room 
operations, purchased a children’s music label and is 
searching for ofce space in Nashville so that Round-
er Records can relocate after 40 years in Boston.

“After we closed the acquisition, our next most im-
portant investment was to take two or three months 
to get to know everybody and talk to management 
to see how to best position for the future,” says Steve 
Smith, Concord’s new chairman of the board who or-
chestrated the purchase. “A lot of other people might 
have looked at this opportunity as one for consolida-
tion, but it never occurred to us to buy Concord and 
disassemble it. We’re going to ramp up even more de-
velopment and acquisition.”

The frst acquisition, fnalized the frst week of 
October, was Music for Little People, a 25-year-old 
label that will now be part of Rounder’s operation. 
Children’s music and country, Concord president/
CEO Glenn Barros says, are two key areas of growth 
for the label group that has had success this year with 
albums by Steve Martin & Edie Brickell, Valerie June 
and Chick Corea.

“I’ve often thought the 0-5 age range is an under-
served market and consistent with what we know—
work with artists who appeal to the adult consumer,” 
Barros says, emphasizing that all of Concord’s mu-
sic is geared toward adult listeners. “In the country 
world, we see great artists who are not getting the at-
tention of the establishment because radio has passed 
them by. It’s just a diferent phase in their career, and 
I think that’s an area where we can excel.”

Key to developing both genres will be Rounder’s 
presence in Nashville. Rounder president John Virant 
says the company is planning to move early next year, 
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Nashville. While Alison 
Krauss is one of the 
company’s biggest sellers, 
moving Rounder Records to 
Nashville will enable more 
on-the-ground contact with 
the community of musicians, 
songwriters and copyright 
holders.

Jazz catalog. Growing 
interest in vinyl and a 
streamlined catalog division 
has Glenn Barros looking 
to take advantage of limited 
editions and extensive 
collections dedicated to such 
artists as Sonny Rollins and 
Bill Evans from the group’s 
various labels.

Children’s music. Combining 
Rounder and Music for Little 
People increases opportunities 
for musicians to contribute to 
family-oriented projects. Just 
as Rounder has gone outside 
of its roster for recent Woody 
Guthrie and Duane Allman 
projects, it can now do higher-
profile multi-artist projects 
for kids.

and its staf will be between 12 and 15 people. Next 
year will see new albums by Alison Krauss, Minnie 
Driver and Mary Chapin Carpenter with the London 
Symphony, and the label plans to put out about 10 al-
bums a year going forward.

“Fundamentally, I don’t think it will change the 
A&R direction of the company,” Virant says of the 
move to Nashville. “There’s got to be something said 
for serendipity, being part of the community, the 
great universities there and running into people at 
shows. We will be a real presence.”

Besides Virant, Rounder’s team will be led by VP 
of A&R Scott Billington, senior director of promo-
tion Howard Frank and project manager Eliza Levy. 
As part of the reorganization, Rounder, Fantasy Label 
Group (Concord Records, Stax, Hear Music) and the 
jazz-centric Concord-Telarc Label Group will be sup-
ported by consolidated teams in the sales, promotion, 
publicity, online marketing, international and licens-
ing divisions. The company is looking to hire a chief 
marketing ofcer to oversee the operations.

Smith frst partnered with Wood Creek in 2005 
to purchase publisher Bicycle Music. When Village 
Roadshow decided to sell Concord, Smith assembled 
a team of 32 investors that includes himself, consul-
tant Scott Pascucci and members of Concord’s man-

agement to buy the label for a reported 
$115 million.

For Smith and Barros, Concord’s 
next step involves entry into subscrip-
tion services, improving curatorial 
eforts and developing products with 
a music component. Barros is particu-
larly bullish on bundling music with 
physical products and limited-edition 
releases from Concord’s extensive cat-
alogs “that celebrate pride of owner-
ship,” he says. Next year, for example, 
will be the 10th anniversary of Ray 
Charles’ Grammy Award-winning Ge-

nius Loves Company.
“We believe that we’re at a real 

transformational moment here and 
that global access to streaming servic-
es is rewriting formulas that investors 
like us use to evaluate the quality of 
music investments,” Smith says. “We 
see a rapidly accelerating earnings op-
portunity from subscription and pre-
mium services while we’re still selling 
physical goods and our digital busi-
ness is growing.” 

“The 

Sing-Off” 

will return 

to NBC 

beginning 

Dec. 9 

for seven 

episodes. 

A two-hour 

finale of the 

a cappella 

singing 

show will 

air Dec. 23. 

The winning 

group will 

receive a 

recording 

contract and 

$100,000.

Among 

Concord’s 

releases this 

year are Paul 

McCartney’s 

New and 

Valerie 

June’s 

PushinÕ 

Against a 

Stone.
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order to optimize YouTube as a new source of revenue. 
Kobalt Music Group in May launched a dashboard for 
its artists to monitor how much money their music was 
generating from user-uploaded videos. Sony/ATV has 
been testing a program called We Are the Hits to spur 
publishing revenue from YouTube covers.

The Orchard kicked of its MCN announcement 
by introducing BACON, a system that automati-
cally monetizes videos uploaded by its channel part-

ners. The system, which 
stands for Bulk Automat-
ed Claiming for the Or-
chard Network, switches 
on ads within minutes—
taking advantage of early 
views. This is especially 
important for music vid-
eos, which typically gar-
ner most of their views 
within the frst few days 
of going up.

“It’s a proprietary tool 
that fnds content on behalf of our client and quickly 
enables payment,” says Navin, who estimates that the 
new system saves the company 250 hours of labor per 
month from employees manually claiming videos.

The Orchard’s MCN is a combination of owned 
and operated channels as well as channels owned by 
such partners as Pure Noise, French Kiss and Metal 
Injection. All told, the Orchard ranked as the sixth-
largest YouTube partner as measured by unique 
viewers in August, with 21.2 million uniques in the 
United States.
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Sound Waves
Los Angeles promoters debut 
new venue with inaugural 
ticketed festivals on a pier
By Phil Gallo

Rum & Humble, who has staged the free pier concerts 
for the last three years. “The venue capacity was about 
5,500 each day, so 3,000 people was our baseline. It’s 
a great start.”

The success of the two festivals enhances the poten-
tial for the pier to become a regular outdoor venue on 
the afuent West Side of Los Angeles, where no under-
the-stars theaters are located. It took two East Siders 
to do it: Fleischmann, who also books shows at the 
17,300-seat Hollywood Bowl and has Avicii and Lionel 
Richie coming up, and Spaceland Productions owner 
Frank, who ran the Spaceland club and organized the 
Sunset Junction festival in Silver Lake.

“I wish we had a nice open space on the East Side to do 

topline
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F
or decades, California’s Santa Monica Pier 
has been home to amusement park rides, 
great food and free summertime concerts. 
Two promoters from across town, however, 
have taken initial steps to turn the waterfront 

tourist destination into a home for ticketed festivals.
Martin Fleischmann and Mitchell Frank staged the 

Beach Ball, featuring reggae and soul acts, in Sep-
tember and a West Coast edition of the Newport Folk 
Festival with headliners Neko Case, Brett Dennen and 
Conor Oberst the weekend of Oct. 5. Attendance at the 
folk show, held under the banner of Way Over Yonder 
and organized in conjunction with the Newport Folk 
Festival, was strong enough to start talks on a return 
engagement next year.

“On Saturday we had 3,000 people and Sunday was 
about 250 lighter,” says Fleischmann, the owner of 

a festival,” Frank said at a pre-festival soiree on Oct. 4. 
“But you’d be looking at a freeway instead of the ocean.”

For the two festivals, Frank and Fleischmann han-
dled the technical duties, infrastructure and market-
ing; Newport Folk Festival producer Jay Sweet and 
Fleischmann did the booking; and the Newport orga-
nization provided social media support. At the event 
the night before the concert, Fleischmann and Frank 
compared their prior experiences to their latest.

Most of that education came in the production and 
staging—one has to be careful to not overload a struc-
ture jutting into the Pacifc Ocean—but the logistics of 
everything from housing to hooking up band equip-
ment was magnifed when compared with the 10 
shows in the Twilight Concert Series that ran from July 
to September, closing with a free Jimmy Clif show that 
attracted about 30,000 people to the beach.

“The free shows have several limits, including a f-
nancial limit,” Fleischmann says. “The types of artists 
we were looking at to headline these festivals require 
more substantial production, and you’re still limited in 
terms of space and [weight].”

While the pier has amusement rides, bars and eater-
ies, the promoters weren’t counting on much walk-up 
business. They had sold out early-bird special tick-
ets—about 500 of them—at $64 for two days. Regular 
advance price was $45 for one day or $80 for two. VIP 
packages were ofered at two levels: $155 and $200 for 
the two days. Day-of-show general admission tickets 
went for $60.

“Doing this the frst time, pricing is more of an art,” 
Fleischmann says. “I think we ofered a bargain.” 

Kobalt Music 

Group has 

recruited 

Tomas 

Ericsson to 

take up the 

new position 

of president 

of society 

relations. 

Ericsson, 

who joins 

the Kobalt 

executive 

management 

team, will be 

responsible 

for extending 

and 

maintaining 

Kobalt’s 

relationships 

with global 

performance 

societies 

and digital 

service 

providers.

Way Over 

Yonder 

promoters 

Martin 

Fleischmann 

(left) and 

Mitchell 

Frank 

(center) with 

Newport 

Folk Festival 

producer Jay 

Sweet at 

the festival 

they put on 

at the Santa 

Monica pier.

The Orchard 

CEO Brad 

Navin

A Better Network
The Orchard reorganizes its YouTube 
networks to drive revenue
By Alex Pham

digital

a
s revenue streams for the music business continue to 
diversify and splinter in various directions, distributors 
and labels large and small have had to adapt, restructur-
ing their organizations to take advantage of burgeoning 
opportunities on platforms like YouTube and Facebook.

The Orchard, a company that started 16 years ago as an indepen-
dent record-distribution shop on Orchard Street in New York, is one 
such example, this week unveiling a YouTube multichannel network.

The distributor, whose label clients include French Kiss Records 
and Pure Noise, has reorganized its business to focus on YouTube as 
a distinct retail business and fesh out the types of services it ofers to 
clients who distribute on the platform in order to take advantage of an 
emerging MCN business model.

“YouTube has become one of our top fve sources of digital retail 
revenue, up from almost nothing four years ago,” the Orchard CEO 
Brad Navin says. “It’s become just another form of retail, but in a non-
traditional way.”

Several labels and publishers have regrouped to varying degrees in 

Unique viewers of the Orchard’s 
YouTube networks in the United 
States during August.

the big number

21.2 
Million

But many of the components of the Orchard’s MCN aren’t new. 
The company has operated its own Orchard.tv YouTube channel 
since 2006 and was among YouTube’s frst premium content part-
ners in 2008, when the Google-owned video platform rolled out its 
ad-revenue sharing program. Since then, the Orchard has managed 
YouTube channels for hundreds of independent artists and labels. 
“It’s a natural evolution of what the Orchard has always done for art-
ists,” Navin says.

For some label clients, such as Feria Music in Chile and FM Dis-
cos in Colombia, YouTube has become the top source of revenue, but 
managing their channels efectively has become an increasingly com-
plicated afair. To support the new MCN business, the Orchard has 
been adding staf—up to half a dozen in the last month alone, bringing 
the number of employees working solely on YouTube to 26, or about 
17% of the company’s workforce.

“The power of the MCN model is that it provides us with a frame-
work for managing all of that,” Navin says. “As an MCN, we’re able to 
raise our ad rates by selling our own ad inventory across the 180,000 
premium videos we manage and initiate audience development with 
cross-channel promotions.” 
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photo graph BY jefferY salt er

lucas piña 

photographed 

at Miami’s 

AmericanAirlines 

Arena, where 

he recently 

presented sold-

out shows by 

Carlos Vives and 

Ricardo Arjona.

Lucas Piña
Senior VP 

SBS Entertainment

Spanish Broadcasting System Entertainment pro-

duced three major Latin music festivals in September: 

Calibash at Staples Center in Los Angeles, El Solazo at 

Bayfront in Miami and Megatón at Barclays Center in 

Brooklyn. The shows are part of the growing business 

of SBSE, helmed by senior VP Lucas Piña. The SBS di-

vision has become a bona fde concert promotion arm 

as opposed to just a radio event producer for its parent 

media company. This year alone, Piña has produced 

more than 50 shows, including U.S. tours by Ricardo 

Arjona and Carlos Vives.

I wake up and do my exercise—not in the gym, but in 

my head. I go carefully through my schedule and refresh 

everything according to priorities.

private breakfast at the home of SBS chairman Raul 

Alarcon to go over 2014 projections. Our goal is to 

produce 75 shows next year.

arrive at sBs’ Miami headquarters, go over daily 

schedule, then meet with Pablo Casal, co-promoter of El 

Solazo, to settle all accounts. This year we revived that 

brand. The last time this concert took place was 1999.

preproduction meeting with team to discuss 

upcoming shows, including Richard Lom, VP of 

finances; Angelo Schipilitti oversees all touring; and 

Diego Aguilar and Manny Mora are my marketing heads and 

project directors.

lunch with Carlos Vives’ manager, Walter Kolm, at 

Morton’s steakhouse. We produced his first tour in 10 

years and sold nearly 60,000 tickets. We’re already 

discussing 2014 projects.

Call with Fernando Giaccardi, Enrique Iglesias’ 

manager. We had a stellar roster at Megatón this year, 

and having Enrique was huge.

Call with Chris Brown’s manager, Tina Davis. We 

booked Chris Brown for our Los Angeles and New York 

shows. We’re very excited to bring a name like Chris to 

Latin festivals.

Meeting with my director of music spots, Jorge Ramos, 

to discuss a new program called Spots Musicales that 

allows labels and artists to buy radio promotional spots 

at very reduced prices. I came up with this in 2006 specifically 

to help market current acts. We’ve designed campaigns for 

different markets to allow acts to promote their own music.

arjona’s manager, Marcelo Figoli, was in town, so we 

got together to discuss Arjona’s 2015 tour. This year we 

did 14 shows and sold over 100,000 tickets.

Went to bed early. I needed a break. Monday we start all 

over again. —leila Cobo
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Coke, E!, W/C 
Target Latin Teens
WHAT: Publisher Warner/Chappell, Coca-Cola and TV network 
E! have partnered to conceive, produce and air a music-themed 
teen TV series for the Latin-American market. The show, “Wake 
Up! With No Make Up,” will be shown online at CocaCola.tv and 
broadcast region-wide on E! Networks Latin America beginning in 
November. The series features a group of teens who form a band 
to save a family property. The key, according to all parties involved, 
lies in the cast’s talent, the repertoire of known hits in both English 
and Spanish, and innovative arrangements—which sold executives 
on the idea. The project marks the f rst time Warner/Chappell Latin 
America will produce a TV series, and the f rst time Coca-Cola will 
produce an entertainment-based TV series in the region.

WHY: “Wake Up!” is the result of necessity and relationships. 
The concept is the brainchild of Argentine music veterans Se-
bastian Mellino and Darta Sarmiento, who took the idea to their 
friend Gustavo Menendez, regional managing director for Warner/
Chappell Latin America. Menendez was so taken with the music 
he heard, he f nanced a pilot, which was an unusual move for the 
music publisher. He then took it to Sergio Pizzolante, executive VP/
GM of E! Networks Latin America, for his opinion. Pizzolante loved 
the concept and suggested they shop it at the conference put on by 
the National Assn. of Television Program Executives, where Coca-
Cola representatives were in attendance looking for new content 
that both represented the brand and appealed to teenagers. Coca-
Cola, in turn, convinced Pizzolante to f nd a way to put the scripted 
show on E! “The partnership made sense,” Pizzolante says, calling 
the show “unique.” “On ‘Wake Up!’ you’ll see a marriage of a musi-
cal style, with a song and with an era. The show’s tag line is ‘Music 
like you’ve never heard it before.’”

WHO: Warner/Chappell owns the format along with Once Loop, 
the company created by Mellino and Sarmiento, and all will share 
in the revenue from both the series and such ancillary businesses as 
tours, albums and merchandise. For Coca-Cola, which paid for the 
production of the series, “Wake Up!” is a way to bring the ideals of 
the brand to a new entertainment medium. “We were looking to tell 
how the brand relates to values and concerns related to teens,” says 
Marta Fontcuberta Rueda, Coca-Cola director of integrated mar-
keting communications for Latin America. As for E!, it broadcasts 
the show and makes money selling advertising.

IF: “Wake Up!” is an experiment for all involved and its success 
would open the door to other, similar productions. As for Warner/
Chappell, it doesn’t have plans to create a TV division, but the pub-
lisher will look to do additional deals in the format with the right part-
ners. Already, talks are underway for future seasons and other brand-
related business. “Music-themed scripted shows work amazingly on 
TV, as history has shown over and over and over again,” Pizzolante 
says. Now, however, there are new players in the mix. —Leila Cobo

Artists. If E! can foray into 
scripted series territory, whatÕs 
to stop others? Nothing. More 
windows of opportunity will 
lead to more promotion and 
revenue for artists. Already, 
big names like Carlos Baute 
and Luis Enrique will appear 
on the show.

Publishers. Latin publishers 
have become increasingly 
bold in their enterprises, 
with others like peermusic  
and Sony/ATV also 
making inroads into music 
and audiovisual content 
production. This highly visible 
partnership raises the ante.

Labels. This is the kind of 
deal that should make labels 
wonder, ÒWhy didnÕt I do it 
first?Ó Why, indeed. Though 
majors like Universal Music 
Group and Sony Music have 
long relationships with reality 
programs like ÒThe VoiceÓ 
and ÒThe X Factor,Ó this is a 
new opportunity with scripted 
music shows.

“Wake Up! With No Make Up” is an experiment 
for all involved and its success would open the 
door to other, similar productions.

TOPLINE
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Share of the total Internet 

population that views videos online 

in Argentina (per comScore)95%Number of homes 

that get E! in Latin 

America45mLatin America’s 

share of Coca-Cola’s 

total business29%
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latin BY the numBers

“Every year I promise I won’t get emotional,” R&B 
legend Eddie Levert says with a laugh. “And every year 
you see a grown man blubbering all over the place.”

This year no doubt won’t prove the exception when 
Levert and his fellow O’Jays—Walter Williams and Eric 
Nolan Grant—host the eighth annual O’Jays Celeb-
rity Scholarship Foundation Weekend. The three-day 
event (Oct. 25-27) at the TW Theater and Event Cen-
ter in Las Vegas kicks of with a masquerade ball dur-
ing which teachers will be honored. A beneft concert 
highlights the second day. Host Magic Johnson will 
present performances by Stevie Wonder, Jefrey Os-
borne, the O’Jays and others. The weekend wraps with 
a golf tournament and scholarship awards banquet 
featuring keynote speaker Steve Perry, president of the 
Pro Football Hall of Fame.

Sponsors include the United Auto Workers, Chrys-
ler, Southwest Airlines, BET Networks and Beasley 
Broadcasting. For the frst time, the event will include 
a fan-inclusive rafe ($5) to win a 2013 Chrysler 300 
Motown Edition. The scholarship weekend also marks 
the second year of UAW’s involvement.

“Giving students an excellent shot at reaching their 
dreams . . . we [UAW and Chrysler VP Al Iacobelli] 

want to be part of that community outreach and giv-
ing back,” UAW VP General Holiefeld says. “We’re 
going to continue to raise funds and raise the bar for 
this foundation.”

Launched in 2005 by Levert and Williams, the 
O’Jays Foundation has raised more than $1 million to 
date, providing scholarships for high school and col-
lege students and adults seeking to reinvent them-
selves. Ofering support through the years: talk host 
Steve Harvey, Patti LaBelle, Eric Benét, Maze featur-
ing Frankie Beverly and the Whispers.

“I thought the music business was hard, but fghting 
this good fght is harder,” Levert says. “However, it’s 
heartwarming to hear how thankful students are and 
watch them move forward. That gives us the motiva-
tion to keep going.” —Gail mitchell

G o o d 

Works
For the love of 
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universal music Group names michele anthony 
executive VP of U.S. recorded music, a newly created 
position, efective Nov. 1. Anthony will report directly 
to UMG chairman/CEO Lucian Grainge and will be 
tasked with “maximizing commercial and strategic 
opportunities across labels, establishing new revenue 
streams, forming alliances with third parties and over-

seeing a variety of the company’s special projects,” 
according to a statement. Anthony, who may be best-
known for working with a number of high-profle acts, 
including Pearl Jam, Black Sabbath, Prince and Björk 
through her consulting and management frm 7h 

entertainment, is returning to the label fold for the 
frst time since 2006, when she was president/COO 
of sony music label Group u.s. Anthony will work 
closely with UMG executive VP/CFO Boyd Muir.

Warner Bros. records appoints Brian Frank 
senior VP of marketing and strategy. He was global 
head of content and executive VP at Beats music.

distriBution

red distribution taps Jaya Bhat as VP of digital 
sales and marketing. He was director.

puBlishinG

asCap names John titta executive VP of creative 
services. He was CEO of mpCa music publishing, 
which he founded in 2006.

downtown music publishing promotes Bea Ko-

ramblyum to director of business afairs. She was 
contract administrator.

diGital

shazam appoints Kevin mcGurn chief revenue of-
fcer. He was senior VP of advertising sales at hulu.

Creative allies promotes Kevin Carroll to COO. 
He was VP of business development. 

 —mitchell peters, exec@billboard.com

Michele 

Anthony

The O’Jays

eXeCutiVe turntaBle

Dick Clark 

Productions 

has tapped 

Yahoo as the 

official digital 

distributor 

of content 

for the 2013 

American 

Music 

Awards. The 

partnership 

begins with 

Yahoo live 

streaming 

the awards’ 

press 

conference 

and includes 

digital 

programming 

on the Nov. 

24 telecast 

from Los 

Angeles.

Warner music Group, the world’s 
third-largest record company, is mov-
ing from its longtime worldwide head-
quarters at 75 Rockefeller Center to 1633 
Broadway Tower, according to an Oct. 1 
fling with the Securities and Exchange 
Commission. The new location, be-
tween 50th and 51st Streets in New York, 
has nearly 300,000 square feet of ofce 
space. Its annual lease will cost approxi-
mately $16 million, in addition to its pro 
rata share of certain real estate property 
taxes, operating expenses and common 
area maintenance fees. The lease runs 
from Jan. 1, 2014, to July 31, 2029. WMG, 
which will occupy six foors, isn’t plan-
ning to move into its new building until 
mid-2014, when it will consolidate its 
New York ofces, including 75 Rock-
efeller and 1290 Avenue of the Ameri-
cas. The move afects WMG staf and 
Atlantic Records, Warner/Chappell and 
Warner Bros. Records employees. . . . 
interscope Gefen a&m announced 
that it will acquire the remaining 50% 
share of the A&M/Octone joint ven-
ture from octone records. Formed 
in 2007, the joint venture was sched-
uled to conclude in mid-2014. Octone’s 

year-to-date album plus track equiva-
lent albums (TEA) market share as of 
Sept. 29 was 0.58%. That’s down from 
the 0.73% the company posted last year 
for the corresponding nine-month pe-
riod. The label’s roster includes Maroon 
5, K’naan, Flyleaf, Hollywood Undead, 
Hunter Hunted, the Knocks, Churchill, 
Bombay Bicycle Club, Drop City Yacht 
Club, Kat Graham and We Are Twin. 
Throughout the joint venture, James 

diener has served as president/CEO 
of A&M/Octone Records. . . . Viacom 

international media networks an-
nounced that it has partnered with 
social media giant twitter on Twitter 
Amplify—a social media program that 

will provide the compa-
nies a platform to set up 
social video advertising 
campaigns around the 
biggest programs and 
live events across Via-
com’s platforms, includ-
ing MTV, Nickelodeon, 
Comedy Central, BET 
and Paramount Chan-
nel. The partnership will 
launch with the 2013 

MTV Europe Music Awards show, air-
ing live across MTV channels around 
the world from Amsterdam’s Ziggo 
Dome on Nov. 10. The show is sched-
uled to air on MTV in the United States 
the same night, a few hours after airing 
in Europe. The 2013 MTV Video Music 
Awards in August debuted the Viacom 
and Twitter Amplify hookup. Outside of 
the United States, MTV has 10.8 million 
Twitter followers, and the 2012 MTV 
EMAs delivered record tweets during 
the show (5.7 million), up 104% over 
2011. The show also drove 32 worldwide 
trending topics, at times notching eight 
of the top 10 trending topics during the 
show’s premiere broadcast.

Maroon 5

Further Dealings
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latin notas leila cobo @leilacobo

Following 
Instructions
Today’s Hispanic 
consumers are changing the 
entertainment around them

Last month, Nielsen released a report titled “How the Hispanic Con-
sumer Is Infuencing the Entertainment Industry.”

“It’s no secret that Hispanic consumers are driving growth across a 
range of industries in the U.S.,” the opening lines read. “So it makes 
sense that many companies aren’t asking if this demographic is afect-
ing the nation. Rather, they’re asking how they’re afecting it.”

That question should be one every entertainment company—mu-
sic companies included—asks itself. And for an excellent example of 
that “how,” one need only look at the recently released “Instructions 
Not Included,” the low-budget Mexican flm that became the highest-
grossing Spanish-language movie in the United States, earning more 
than $40 million, according to Box Ofce Mojo.

The movie, produced, written and directed by Mexican comedian 
eugenio Derbez—who also played the lead role—opened on just 347 
screens but earned an estimated $7.5 million its frst weekend, land-
ing in ffth place and averaging $21,614 per theater, more than any 
other flm during the weekend.

So, what happened?
For one, the movie fulflled a need. Although it’s certainly not the 

frst Spanish-language/bilingual flm to 
be heavily promoted stateside, it is one 
of very few.

And yet, according to the Nielsen re-
port, Hispanics are avid movie-goers who 
purchase tickets in higher quantities than 
the mainstream, and who are 30% more 
likely to own Blu-ray releases. In addi-
tion, they like to view programming as a 
group, with members of the same house-
hold watching at the same time (or “co-
view”). To top it all, Hispanics like both 
English and Spanish content. They co-
view nearly 60% of all Spanish-language 
prime-time programming and 48% of all 
English prime-time broadcasting.

Pantelion Films, the studio behind 
“Instructions Not Included,” was acutely 

aware of this.
At the recent Hispanic TV summit in New York, 

Pantelion CEO paul presburger noted that when the 
company was established in 2010 he thought Hispan-
ics were underserved by Hollywood. He’s right. His-
panics represented 18% of the movie-going population 
in 2012 but accounted for 25% of all movies seen, ac-
cording to the latest “American Moviegoing” report 
released by Nielsen National Research Group. Latinos 
also were the only group to have seen more movies in 
2011, averaging 9.5 per person.

But Hispanics were underrepresented on the screen.
And let’s be honest. When they are represented, the 

roles tend to be either cartoonish (the Latino as a maid 
or drug dealer) or preachy and righteous (the honest, 
hardworking Latino who survives discrimination).

Of course, creating the right content for Hispanics isn’t 

as easy as it sounds. But when done thoughtfully, it works.
Telemundo, for example, was aware of the co-view-

ing habit when it launched “La Voz Kids,” a show that 
deliberately sought to appeal to the whole family with 
its mix of ages, genres and languages.

There were many other fndings in the Nielsen report, 
most pertaining to Hispanics’ frequent early adoption of 
emerging technologies to access media through every 
available platform. For example, about 60% of Hispanic 
households own at least one smartphone versus 43% of 
the general market. And Hispanics spend 68% more time 
per month than whites watching video on the Internet 
and 20% more time watching it on their mobile phones. 

Takeaway: If Hispanic content developers don’t focus 

better on their audience’s needs, the audience will migrate 

toward mainstream content that they find more appealing.

sounD & vision phil gallo @philgallo58

Badfinger’s ‘Bad’ 
Break
Could ‘Baby Blue’ revive 
interest in the overlooked 
power-pop masters?

Forty-eight hours after AMC’s “Breaking Bad” fnale aired on Sept. 29, 
bruce Resnikov, president/CEO of Universal Music’s catalog divi-
sion, was marveling at the number of discussions about the song that 
played during the fnal scene.

“This is proof an emotional connection drives opportunities. This 
moment of musical and cultural signifcance turned an emotional 
switch and in a moment you could see an efect,” he says, referring 
to sales, streams and discussion about badfinger and its 1971 track 

“Baby Blue,” which hit No. 14 on the Billboard Hot 100 in 1972.
Ever since “The Sopranos” closed its HBO run in June 2007 with 

Journey’s “Don’t Stop Believin’” and provided a new life for the 
track, show runners and creators seem to be looking for that magical 
tune that can put a bow on a series’ fnale.

The unique excellence of “Breaking Bad” in the age of social media 
had a unique efect on the dissection of the show’s fnal season. Noth-
ing was left unexamined or not discussed by gatekeepers in the me-

Artist song/Album tV show
FinAle 

DAte
Publisher lAbel

Two-week 

SaleS*

FirST-week 

Gain

badfinger “Baby Blue” “breaking bad” 9/29/13 BMG Publishing
Apple Corps/Universal 

Music Enterprises
42,000 601%

warren Zevon
“ Keep Me in  

Your Heart”
“house” 5/21/12

Googolplex Music/Music 

of Evergreen/Zevon Music
Artemis Records 6,000 2,600%

natasha  

bedingfield
“Unwritten” “the hills” 7/13/10

EMI Blackwood/Gator 

Baby/WSRJ
Epic 9,000 102%

Journey “Don’t Stop Believin’” “the sopranos” 6/10/07
Lacey Boulevard/Weed 

High Nightmare Music
Columbia 72,000 471%

Patrick Park “Life Is a Song” “the o.C.” 2/22/07 Invisible Boy Curb Appeal 7,000 4,700%

Various Artists
Volume Two: 

Everything Ends

“six Feet 

under”
8/21/05 various Universal 24,000 960%

F i n a l e  F o Rt u n e s :  s o n g  s a l e s  a F t e R  a  s e R i e s  e n D s

Register 

now for 

the Film & 

TV Music 

Conference. 

Use code 

BIZ13 and 

save.

dia, as if there was a race to keep up with social media. 
The music-related question posted online—quickly 
answered by show creator vince gilligan, who chose 
the song, and music supervisor thomas golubic—
was “Why ‘Baby Blue’?,” or “Why Badfnger?,” or even 

“Who is Badfnger?”
“What I fnd really nice is that these gifted artists 

who left the planet really early now get a chance to 
have some new life breathed into their song,” Golubic 
says, referring to the band’s leaders and songwriters, 
pete ham and tom evans, both of whom committed 
suicide. “For the estates involved, I hope this is a nice 
smile that brings Badfnger back into public light.”

Badfnger benefted from, yet ultimately was 
trapped by its afliation with the beatles, scoring 
three hits bigger than “Baby Blue”—“Come and Get 

It,” “No Matter What” and “Day After 
Day”—while signed to Apple Records. 

“But in 1975, the only way you could 
buy a Badfnger album was in cut-out 
bins and used-record stores,” says Dan 
Mantovina, adviser to the Ham estate 
on the Ham-Evans catalog, who wrote 
the book “Without You: The Tragic 
Story of Badfnger” and produced an 
album of Ham’s demos and outtakes for 
Rykodisc in 1997, 7 Park Avenue.

The Ham estate didn’t receive any 
script details other than that “Baby 
Blue” would play during the fnal scenes 
that wouldn’t include any onscreen vio-
lence or drug use. Apple Corps, Univer-

eugenio 

Derbez and 

Jessica 

Lindsey in 

“Instructions 

Not 

Included.”

Badfinger’s 

Tom evans, 

Mike 

Gibbons, 

Joey 

Molland and 

Pete Ham 

(from left) in 

1973.

* Sales total in the two weeks following airdate
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TAKEAWAY: The Badfinger story shows the importance 

of using social media as a cross-platform promotional tool .

OPINION ANITA ELBERSE @ANITAELBERSE

The Blockbuster’s 

Endurance
Breaking through today’s 
cluttered markets takes 
tremendous resources

Advances in digital technology were supposed to radically change ev-
erything we know about how the music industry operates. In many 
ways, that is just what happened: Anyone can now easily and cheaply 
record and mix music using only a laptop and a microphone, and new 
entrants like iTunes, Spotify and YouTube have upended how music 
is distributed, consumed and shared with millions of others.

But none of it has altered the fundamental truth of how labels and 
their artists reliably f nd success. In fact, despite long-tail enthusiasts 
anticipating the end of the blockbuster era and arguing that content 
producers were better of  switching their attention to millions of nich-
es, the digital landscape has only enhanced the importance of the 
trusted strategies by which stars and hits are made. The blockbuster 
reigns supreme, in music and many other sectors of the entertain-
ment industry.

That, at least, is the conclusion I come to in my f rst book, “Block-
busters: Hit-Making, Risk-Taking and the Big Business of Entertain-
ment.” It is based on research that I conducted as a professor at the 
Harvard Business School, which involved extensive number crunch-
ing and fancy econometrics  as well as hundreds of interviews with ex-

ecutives and others in the entertainment world, from 
the man who for a decade made the “greenlight” deci-
sions at f lm studio Warner Bros. to the people behind 
such artists as Jay Z, Lady Gaga and Maroon 5.

What I found is that the digital landscape does noth-
ing to lessen the need for what I call the “blockbuster 
strategy”—the dominant approach among leading 
music labels but also TV networks, f lm studios, book 
publishers and videogame publishers, which involves 
making huge investments to acquire, develop and 
market concepts with strong hit potential and bank-
ing on the sales of those to make up for the middling 
performance of other, smaller investments. Even as 
demand shifts to online retailers with much larger as-
sortments than their of  ine counterparts, it’s hard to 
f nd riches in the niches. On the contrary, as people 
consume more of their entertainment online, the tail 
of the sales distribution is getting longer but decidedly 

thinner. And the impor-
tance of individual best 
sellers isn’t diminishing 
over time—it is growing.

No wonder, then, 
that—according to my 
data—for each song that 
sells more than 100 cop-
ies a year, a staggering 19 
tracks don’t cross that ex-
ceedingly low threshold 
and are stuck in the tail. 
Of all the songs that sell 
at least one copy, one-
third sell only one copy. 

In a market where millions of songs are of ered, the 
few at the very top make or break a year: The top 100 
tracks can account for as much as one-sixth of the total 
market, as it did in 2011. That’s 0.001% of all of erings 
generating 15% of sales—markets hardly come more 
hit-driven than that.

To consistently be among those winners, labels need 
a blockbuster strategy. Finding ways to break through 
today’s cluttered markets takes tremendous resources. 
That doesn’t mean one f uke hit can’t come out of no-
where—it happens all the time, and it’s what makes the 
world of music so fascinating—but sustained success re-
quires the “machine” that the industry is built on, with 
labels using their scale to secure the distribution and 
marketing power that’s behind the large majority of hits.

That’s why Scooter Braun felt Justin Bieber was 
best of  with a major label even when Bieber had ac-
cumulated a loyal fan base online by himself. Or why 
Netf ix, the former darling of long-tail prophets, is now 
borrowing a page from the handbook of traditional TV 
networks by spending hundreds of millions of dollars 
on the development of shows like “House of Cards.” 
Or why YouTube is throwing money at A-list stars in 
the hopes of convincing them to develop content for its 
original channels. The blockbuster strategy works, and 
entertainment businesses ignore it at their peril.

This is good news for the music industry. It shows 
that consumers respond to higher production values 
and to the kind of distributional and promotional ef-
forts that keep many people employed in the music 
space. It underlines that the industry creates enduring 
value. As management guru Clayton Christensen
put it in his review of my book: “There is hope—be-
cause the world truly is entertaining.” 

Anita Elberse is the Lincoln Filene professor of business ad-
ministration at Harvard Business School in Boston. Her 
book “Blockbusters” is published by Henry Holt & Co.

sal Music and the estate signed of  on the deal quickly 
after “Breaking Bad” producer Sony Pictures Televi-
sion made it in June.

The song sold 5,000 downloads in the hours that fol-
lowed its airing and another 37,000 between Sept. 30 
and Oct. 6, according to Nielsen SoundScan. If it does 
spark interest in Badf nger’s catalog, one of the earners 
from the “Breaking Bad” synch, BMG Publishing, will 
not participate: The Ham estate moved the Badf nger 
songs to Kobalt the f rst week of October . 
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Answered

First job: “Working on the Seaside Heights, 

N.J., boardwalk the summer of eighth grade for 

a guy named Joe Luciano. Need I say more? In 

the business, it was at Mecca Artists, and the 

clients we had at the time ranged from Roy 

Orbison to Teddy Pendergrass.”

Favorite breakfast: “Cheerios with 

some fruit.”

Memorable moment: “I was starting at APA 

on a Monday [in 1981], and the Friday before 

they called me and said, ‘We’re going to go 

see Tina tonight.’ Tina Turner was opening 

for the Rolling Stones at the [New Jersey] 

Meadowlands. Five minutes after I walk into 

Tina Turner’s dressing room, all of the Rolling 

Stones walk in. I’m sitting in a room with Tina 

Turner and the Stones thinking, ‘This is going 

to be a great career at this company.’”

Advice for aspiring agents: “Patience, shut 

up and listen, and loyalty. Learning your craft is 

the key. You have to learn from other agents.”
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James Gosnell
President/CEO, 

APA Talent & Literary Agency

What did you wake up thinking about this morning?

Of  ce space. We’re in a position now where we own three 
buildings and we need additional space in New York and 
L.A., and I am in the middle of negotiating both of those. 
It’s a big expansion in our core business and other platforms 
we’re going to be involved in.

Describe a lesson you learned from a failure. I learned 
early on in my career at APA—I’ve been here 32 years—when 
an opportunity came along and it wasn’t seized upon. I 
wasn’t part of the decision-making, but I had brought [an 
agency and some talent] to the attention of the powers that 
be at the time and they dismissed it without giving it the 
sort of thought they should have. It took us 10 years to catch 
up, [but] if we had seized that moment, we would have been 
light years ahead. I learned that everybody has to put their 
egos in the closet. I think about what’s best for the company 
and seize the moment.

What will defi ne your career in the coming year? The 
growth of the company, more than anything else. I used to 
think of the entertainment business as being an umbrella, 
and now it’s a circus tent. It’s grown in so many directions, 
obviously based around the live event and selling tickets—
for concerts and movies. It’s really about growth and creat-
ing platforms for our talent.

Who is your most important mentor, and what did 

you learn? Roger Vorce, one of the founders of APA. He was 
the gentleman that hired me 32 years ago. I used to sit in his 
of  ce every night from 6:30 to 8 because I wanted to wait for 
the traf  c [to subside], and I’d listen to all of his stories about 
his experiences with the company, how he got to where he 
was, how he worked with clients—[and I] listened to him on 
the phone. Some of the best advice he gave me was when he 
said, “Some day you could be a great leader at this company, 
but you’ve got to learn to sleep on big decisions and not make 
snap judgments. Patience.” That was great advice.

Name a project that you are not affi  liated with that 

has most impressed you in the past year. What’s going 
on at Netf ix and other outlets for television products and 
live events. All of these places are willing to make deals on 
new products and invest in being a network, which has really 
expanded our business.

Name a desert island album. The Beatles’ 1. There was 
something about a band that could write three- or four-
minute songs—that many hits. To this day when I hear “She 
Loves You” and “I Want to Hold Your Hand,” the hair on my 
arms still stands up. —Phil Gallo

“I used to think of 
the entertainment 
business as being an 
umbrella, and now 
it’s a circus tent.”

1 “I usually 

only wear this 

on my boat—

just to remind 

me who’s 

signing the 

checks.”

2 Autographed 

photo of 

Johnny Cash 

for helping 

facilitate 

his deal with 

American 

Records.

3 Autographed 

photo of 

Lewis Black in 

Afghanistan 

while 

entertaining 

the troops.

4 Bombardier 

and 

Lamborghini—

both APA 

clients—take 

center stage 

on Gosnell’s 

office coffee 

table.

1

3

4

2

James 

Gosnell 

photographed 

at APA’s 

offices in 

Beverly Hills, 

Calif.
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Marg Helgenberger

Stand Up To Cancer Ambassador

$2 from the sale of the $2.99 reusable bag will benefit The Safeway Foundation to fund breast cancer research.

Stand Up To Cancer is a program of the Entertainment Industry Foundation, a 501(c)(3) non-profi t organization.Photo by Timothy White

More than 2.5 million women in 

America are affected by breast 

cancer. But thanks to the support of 

The Safeway Foundation, programs 

like Stand Up To Cancer and you, 

so many women are living to 

embrace a new day.

Here’s one way to help: choose 

this limited-edition bag, available 

at your local Safeway and online 

during October, while supplies last.

WE’RE CREATING

A BRIGHTER
TOMORROW.

To learn more about how you can help or for more information about

breast cancer treatment and prevention, visit safewayfoundation.org
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The 2013 

Billboard 

Mexican 

Music Awards
Gerardo Ortiz and the late, great 
Jenni Rivera dominated our 
 celebration of Mexican music’s 
biggest and brightest stars, 
broadcast live on Telemundo

.com

1 Four of a kind: Billboard’s Mexican Music Awards, which aired 

live on Telemundo from the Dolby Theatre in Hollywood on Oct. 

9, assembled the genre’s living legends and rising talents, but 

young corrido star Gerardo Ortiz ruled the roost. He already 

held the record for most Mexican Music Awards, but nabbed four 

more that night, bringing his grand total to 17. Still, the show 

belonged to the memory of iconic singer Jenni Rivera, who died 

in a plane crash last year. She won seven awards, including artist 

of the year.

2 Banda el Recodo, which capped off its 75th anniversary with 

Billboard’s Legacy Award, hit the red carpet with Telemundo 

host Jessica Carrillo. “It’s truly been one of the most emotional 

awards of our career,” said Poncho Lizarraga, who leads the band 

along with brother Joel.

3 The afterparty at the Supper Club brought together Telemundo 

talent and recording artists. Here, from left, Telemundo Media 

senior VP of talent development and strategy Mario Ruiz 

celebrated with hosts Alyn Mujica, Azucena Cierco, Gabriel 

Porras and Marlene Favela.

4 Kings of the jungle: Los Tigres del Norte onstage at the 

awards, which reached 4 million viewers, according to Nielsen.

5 Los Tigres del Norte performed, picked up their Leadership 

Award and dashed off to grab a flight for Colombia, where they 

were set to play the following evening—but still found time 

for this quick picture backstage. From left: Anheuser-Busch 

director of multicultural marketing Bernardo Meza, Los 

Tigres’ Hernan Hernandez, Billboard’s Leila Cobo, Los Tigres’ 

Jorge Hernandez, and Enrique Perez, senior VP of sales and 

marketing for Telemundo TV stations.

6 El Chapo de Sinaloa (left) and La Voz Award honoree Joan 

Sebastian (center), who both performed at the awards, chatted 

up Gustavo Lopez, Universal Music Latin Entertainment 

executive VP of brands and digital, at the afterparty.

7 UMLE’s Gustavo Lopez, singer Kelia Ponce and artist 

manager Eddie Orjuela (from left) “chilleando” backstage during 

the Billboard en Concierto showcase, which was sponsored by 

Bud Light & Clamato Chelada, Western Union and MetroPCS, at 

the Conga Room in Los Angeles on Oct. 8.

For photos 

of the music 

business at 

work and 

play, go to 

Billboard.biz.

To submit 

photos for 

consideration, 

send images 

to backbeat@

billboard.com.
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Lionel Richie, Valerie June and BMI 
bigwigs connected in Texas for the 
first weekend of the Austin City 
Limits Music Festival. Meanwhile, in 
Washington, D.C., Michael Huppe 
and Tom Silverman celebrated 
SoundExchange’s 10th birthday

“After the festival ends, we 
can all go home to listen to 
our cassette tapes.” —Lionel Richie

Push It To The Limit

1 Can’t slow down: Lionel Richie ran with the 

night at the Austin City Limits Music Festival 

on Oct. 6 in Austin .

2 Concord Music Group chanteuse Valerie 

June politicked with BMI’s Mason Hunter, 

Charlie Feldman, Mark Mason and Clay 

Bradley (from left) after rocking the BMI Stage 

at Austin City Limits on Oct. 5.

3 SoundExchange president/CEO 

Michael Huppe (left) and board member 

Tom Silverman (founder of Tommy Boy 

Entertainment and New Music Seminar) 

celebrated the 10th anniversary of the digital 

performing-rights organization at Corcoran 

Gallery of Art in Washington, D.C., on Oct. 3. 

“It was a blast,” Huppe told Billboard. “While 

Tom’s taste in hats will certainly change over 

the next 10 years, our protection of the industry 

will remain a constant.” 

4 Marcie Allen, founder/president of music-

sponsorship agency MAC Presents, rung in 

her 40th birthday at New York’s McKittrick 

Hotel on Sept. 23 with a power-packed guest 

list, a performance from the Preservation Hall 

Jazz Band and a prop-filled photo booth. “My 

favorite present was from the MAC team: 

a framed Billboard poster of ‘Marcie’s Hot 

40’ sayings,’” said Allen, pictured here with 

Billboard’s Andrew Hampp. “What an amazing 

celebration!”

5 “I had to censor some of the photo booth 

pics!” Allen joked. Luckily, Izzy Zivkovic, Kanye 

West’s manager, and Creative Artists Agency’s 

Cara Lewis kept it clean.

6 Mika and Ariana Grande were supported 

by a big crew at their Oct. 1 performance 

of “Popular” on “The Tonight Show .” From 

left: Clear Channel’s Rob Harvey and John 

Ivey; Mika; Republic executive VP Charlie 

Walk; Jay Leno; Republic chairman/CEO 

Monte Lipman; Grande; her managers, 

Scooter Braun and Untitled Entertainment’s 

Stephanie Simon; and Mika’s manager, Rich 

Isaacson.

7 Leading chief marketing officers and admen 

had a meeting of the minds at the ANA Master 

of Marketing conference held Oct. 3-6 at 

Phoenix’s JW Marriott Desert Ridge Resort, 

where Clear Channel CEO Bob Pittman (left) 

and president of national sales and marketing 

partnership Tim Castelli (right) pow-wowed 

with Dunkin’ Brands president of global 

marketing and innovation John Costello at a 

Clear Channel event featuring Jason Mraz.

8 Fool’s Gold rapper Danny Brown (right) 

invaded Spotify’s New York offices to throw a 

listening party for his new album, Old, on Sept. 

30. “As a person who’s been releasing music 

for free my entire career, I was honored to work 

with the No. 1 streaming site in the game,” said 

Brown, seen here with Ken Parks, Spotify’s U.S. 

managing director and global head of content. 

“They treated me like family.”
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Heard

Call me maybe: 

Are Shakira and 

T-Mobile pulling a Jay 

Z and Samsung? The 

Colombian superstar 

announced a new 

multiyear partnership 

with the No. 4 phone 

carrier in New York’s 

Bryant Park on Oct. 9. 

“She has a new single and a new album coming 

out,” T-Mobile senior VP of brand and marketing 

Peter Deluca tells Billboard, “and we’ll be 

partnering with her to bring that music to our 

customers in new and different ways.” While 

details are still being ironed out, one of the key 

players was also behind the groundbreaking 

Magna Carta Holy Grail deal: Jay Brown—

president of Roc Nation, which manages 

Shakira—who worked out the deal with Deluca in 

a five-week time frame. 

Hear them roar: While 

hanging with Republic Records 

at a Los Angeles screening 

for the documentary “Muscle 

Shoals,” whose soundtrack 

the label is releasing, Billboard 

learned that another film is giving an Of 

Monsters and Men track new life. “Dirty Paws,” 

from 2012’s My Head Is an Animal, spiked in sales 

after it appeared in a trailer for “The Secret Life of 

Walter Mitty,” and now will be worked at radio in 

advance of the film’s Christmastime release. The 

song is in the movie and will be included on the 

Republic soundtrack. 

INSTAGRAM US! #BACKBEAT

Industry on ice: Billboard director of charts Silvio Pietroluongo 

(right) with Interscope Geffen A&M’s Chris Lopes, in2une Music’s 

Ken Lucek, Krutchik Entertainment president Barry Krutchik and 

Interscope Geffen A&M president of promotion Brenda Romano 

(from left), who all watched the Rangers beat the Kings.

@silpiet East Meets West as East Coast natives meet up at Staples 

Center during the Kings home opener against the NY Rangers.

.biz

To get your Instagram photos onto Billboard.biz, tag @Billboard 

and include #Backbeat in the caption, along with the who, 

what, when and where. One submission will be featured in the 

magazine every week.
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BACKBEAT PLACES

The Netherlands’ 

Next Wave

ON THE SCENE

T & E

Report

Clockwise from 

top (middle): 

Interior of the 

Conservatorium 

Hotel, treats from 

Small World 

Catering, DJ 

Hardwell and 

Olaf Boswijk.

TALK

@paul-

oakenfold20

Really 

looking 

forward to 

bringing the 

#Perfecto-

Fluoro sound 

to @ADE_NL

this year!

@nicky-

romero16

Who’s 

attending 

the 

@Protocol 

Rec Label 

Night during 

@ADE_NL 

@melkweg? 

Early birds 

are sold out!

@Showtek-

music

Proud to 

announce 

we’re rocking 

with 

@david-

guetta & 

@djchuckie 

during 

@ADE_NL in 

@TheSand-

Events on 

October 18 

#Booyah

@florian-

meindl

If you plan to 

send a Demo 

to my label 

@FLASH_

Rec you can 

meet me at 

@ADE_NL 

next 

weekend!

EAT

The Netherlands has long played a 
pivotal role in  dance music. Dutch DJs 
like Tiësto, Afrojack and Armin van 
Buuren helped lead the genre’s current 
boom, and are becoming global super-
stars in the process. So it’s only f tting 
that the  nation’s canal-f lled capital 
city, Amsterdam, hosts EDM’s most 
important international networking and 
showcase event every October. This 
year, the Amsterdam Dance Event

(amsterdam-dance-event.nl) will  once 
again attract tens of thousands of visi-
tors for f ve days of sets from aforemen-
tioned hometown heroes van Buuren 
and Tiësto, international stars like 
 David Guetta and others in 85 dif erent 
venues. In between, there are  seminars 
and networking events at the beautiful 
Felix Meritis building on the Keizers-

gracht canal—the “D.I.S.C.O.” panel,  
with Giorgio Moroder  and Nile Rodg-
er s, is sure to be a highlight. “We  cater 
to the whole chain of the dance scene, 
from young entrepreneurs and students 
to  top professionals,” ADE managing 
director Richard Zijlma says. There 
will also be tech workshops, art shows  
and  the awards ceremony for DJ Mag’s 
prestigious Top 100 DJs poll. “The 
whole worldwide dance industry comes 
together here,” says Dutch star DJ 
Hardwell, who’s throwing a showcase 
for his label, Revealed, at Passenger 

Terminal. “Next to the parties, there’s 
serious networking and deal-making.” 
 But Amsterdam  is an   EDM industry hub 
year-round—just ask British techno don 
Dave Clarke, who relocated  six years 
ago. “The city is small but incredibly 
well-connected,” he says. “The vibe is 
always about getting business done.”

Amsterdam
Amsterdam Dance Event, Oct. 16-20 The Netherlands is traditionally famous for export-

ing its cheese, tulips and Heineken . But in recent 
years, with Afrojack, Tiësto and others breaking 
into the Billboard Hot 100 stateside and headlining 
massive festivals worldwide, EDM artists, producers 
and DJs have become a Dutch cash crop as well. The 
Amsterdam Dance Event (see story, left) will feature 
both local superstars and superstars-to-be. Olga 

Zegers may know how to identify the latter better 
than anyone else—since 1999, she’s been working at 
Dutch EDM events giant ID&T, where she’s handled 
music programming for massive festivals like Sensa-
tion and Mysteryland. Here, with help from Zegers, 
we spotlight Holland’s next EDM breakouts—all of 
whom are also playing must-see sets at ADE.

1There’s  something special  about the Dutch city 
of Breda, the hometown of Tiësto, Hardwell and, 

next in line, Dannic. As a DJ, producer and mash-up 
master,  he’s already released records with noted labels 
like Black Hole and Revealed and crafted remixes for 
the Wanted and Sean Paul. “[Breda] must be an in-
spiring place, because Dannic is going global ,” Zegers 
says, noting he performed at Electric Daisy Carnival 
in Las Vegas in June.  (djdannic.com)

2 DJ trio Yellow 

Claw has been 
taking the Nether-
lands by storm in the 
past year,  and its  in-
ternational push has 
already begun: The 
trap act released its 
second EP on Mad 
Decent of shoot Jef ree’s and just f nished its f rst U.S. 
tour. “It would be great to see these guys take over the 
world after their  successes in Holland,” Zegers says. 
“They can make a party explode.” (yellowclaw.com)

3Atmozfears, aka Tim van de Stadt, is known for 
his emotive and energetic “hard style” sound, 

which evolved from the Dutch gabber and hardcore 
subgenres in the ’90s but has become more popular 
internationally recently thanks to bigger names like 
Headhunterz . Zegers says Atmozfears is next in line 
for the sound: “At only 21 years old, he’s making f ve or 
six hard-hitting tracks a month.” (atmozfears.com)

4 Bakermat is the stage 
name of young Lodewijk 

Fluttert, who’s been making 
waves in the Dutch scene 
during the last year with his 
easy-listening house, laced 
with jazz inf uences and the 
occasional f oating saxophone 
melody. Zegers says his sin-
gles, with simple Dutch titles like “Zomer” (Summer) 
and “Vandaag” (Today), have “ labels f ying toward 
him like a bee to honey. He’s going to go worldwide 
next year.” (bakermatmusic.com) —SK

 Next to the Felix Meritis is 
the Dylan (dylanamster-
dam.com), a chic hotel that 
hosts  panels during ADE. 

Comprising a few connected  canal-side 
houses  and a beautiful courtyard, it’s a 
favorite place to  network .  “If you want 
to get away from the ADE hysteria, the 
Conservatorium Hotel [conservato-
riumhotel.com] is a good option,” says 

Olga Zegers of event production com-
pany ID&T (see story, right). Another 
favorite is Lloyd Hotel (lloydhotel.
com), a former immigrant hotel that 
was turned into a jail during the Nazi 
occupation. Despite the dark history, it’s 
 stylish  and f exibly priced, with rooms 
ranging from one star to f ve. 

ADE hosts its own cook-
of , where renowned DJs 
show of  their skills  in 
the kitchen. If you’re still 

hungry after  the popular showdown 
(where house producer/DJ Seth Troxler 
has triumphed two years in a row), 
the city’s ubiquitous pickled herring 
stands of er the perfect  street snack. 

For lunch, Olaf Boswijk, owner of club 
TrouwAmsterdam, heads to Small-

world (smallworldcatering.nl) for “the 
best sandwiches, salads and quiches in 
town,” though Italian spot Toscanini

(restauranttoscanini.nl), in the funky 
Jordaan district, is his “all-time fa-
vorite” for dinner. Hardwell hits Tomo 

Sushi , which “has great food and is 
right in the center of town.” To f ll up  at 
one of the city’s renowned Indonesian 
“rice table” restaurants, head to Blauw

(restaurantblauw.nl)  after a lazy stroll 
through beautiful Vondelpark. 

After pregaming at  Brou-

werij ’t IJ (brouwerijhetij.
nl), a brewery  next to a clas-
sic Dutch windmill , or light-

ing up at  trippy “cof eehouse” Kashmir 

Lounge (kashmirlounge.com), dance 
’til dawn at one of the many historic 
venues in town. Paradiso (paradiso.
nl), a former church, is the crown jewel. 
“The  biggest stars have played here, 
from Justin Timberlake to the Rolling 
Stones,” says DJ Chuckie, who hosts  the 
weekly Dirty Dutch party . “It ’s  a magical 
place.” Across the club-f lled Leidse-

plein square is Melkweg (melkweg.
nl ), which will host an opening-night 
 party for “Mary Go Wild ,” a book that 
 traces Dutch dance music history. “We’ll 
go back in time with Dutch icons like 
Steve Rachmad  and Secret Cinema,” 
says Camiel Le Rutte, the club’s head 
of programming. TrouwAmsterdam

(trouwamsterdam.nl), built in a former 
printing plant, is  Amsterdam’s  current 
go-to hot spot, and thanks to  a new city 
law, it’s one of the clubs that can stay 
open for 24 hours. Head there on Sunday 
night, when ADE elites  gather for an 
epic after-party. —Sander Kerkhof

PLAY

STAY

Olga Zegers
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Made Me
Mike Dungan

Chairman/CEO 

Universal Music Group Nashville

Dierks Bentley

“What Was I Thinkin’” (2003)

That was the first artist I signed at Capitol that 

just exploded. It was three years into my 10 

years there, and we were doing OK with the 

roster that I had. We were respectable, but 

Dierks was the first artist that just blew up on 

the first single, and that was very rewarding. It 

made me feel like I might have a job going into 

the next week.

2 3 4

6 7 8

10 11 12

5

9

1

Mike Dungan, chairman/CEO of Universal Music Group Nashville, 
may be at the top of the food chain in Music City, but he didn’t set 
out to be. When the Cincinnatti native frst started in the music busi-
ness, he says he was only mildly interested in country and vowed 
he would only live in markets with a Major League Baseball team. 
But after working radio promotion and marketing in the Midwest 
for RCA and Arista, he was persuaded by Arista Nashville president 
Tim DuBois in 1990 to join the division, where he ascended to VP/
GM. A decade later, he took the reins at Capitol Nashville, and in 
2012, the merger of Universal and Capitol-EMI put him in charge 
of UMG Nashville, where the roster includes Keith Urban, George 
Strait and Kacey Musgraves. But whether working country, rock or 
pop, Dungan has always been about music, which soundtracked or 
fueled many of his milestones along the way. Here, the Nashville 
mogul shares a timeline of the albums, singles and concerts that 
were vital to his journey. —Tom Roland

tHe BeAtles

Rubber Soul (1965)

I was 11. I grew up listening 
to top 40 radio, and I had 
the biggest collection 
of 45s that any kid in a 
lower-middle-class family 
could have, but when I got 
Rubber Soul, everything 
changed. It wasn’t just 
songs strung together.

tHe rAscAls

Live at Cincinnati Gardens (1967)

This was the first concert I attended. The minute 

I saw Dino Danelli twirl his sticks, throw them 

into the air and catch them, I knew I was going to 

be in the music business.

Jefferson stArsHip

“Jane” (1979)

This was the first single that I worked from 

scratch, and I really feel like I had a hand in 

making it happen. It started as a ballad written 

by David Frieberg—we grew up in the same 

city, Cincinnati. The guy who produced it, Ron 

Nevison, convinced them to do it more uptempo.

rick springfielD

“Jessie’s Girl” (1981)

This was a big deal to me because I was two 

years into my promotion deal [at RCA] and 

the Midwest was a very difficult place to get 

records going. I took this one and got the first 

airplay at a rock station in Columbus, Ohio, and 

spread it really quickly. I actually got fired for a 

day because it wasn’t a priority—which is also 

probably why I got the first airplay.

Bruce HornsBy

“The Way It Is” (1986)

I got the first airplay in the nation [for this song] 

at a rock station in Madison, Wis. I was pretty 

much done with the business and done with the 

music I was working because I was working a 

lot of shit music and not feeling like I was doing 

anything of any value. But that song renewed 

my spirit. It had a great message, and the band 

was very real—there were no posers. It was just 

real music.

AlAn JAckson

“Here in the Real World” (1990)

I was working for Arista pop in marketing, and 

right about the time I started they announced 

a new country division, led by this very odd guy, 

Tim DuBois. The first time I met him, I just fell 

in love. He started sending me rough cuts on 

cassette. When I heard “Here in the Real World,” 

it just made me completely melt. I called him 

and said, “This is unbelievable,” and it began a 

relationship that eventually got me here.

keitH urBAn

“But for the Grace of God” (2000)

He was already signed to Capitol when I got 

there, but he was just such an extraordinary artist. 

Like me, he was also considered an outsider, and 

wasn’t considered country. We all worked very 

hard to get that one to No. 1. That began what is 

now a very long, successful career.

eric cHurcH

“Sinners Like Me” (2006)

For the most part, radio snubbed this. There 

were some people who were big fans and 

really supportive of us, but there weren’t nearly 

enough of them. But it ended up being a massive 

record, both in spirit and creatively. I still think 

it’s the best record I’ve ever worked. I said that 

publicly at the time and took a little grief from 

some of the people I was already working with, 

but I meant it—and I still mean it.

DArius rucker

“Don’t Think I Don’t Think  

About It” (2008)

There were so many skeptics within my own 

building, at radio and in the industry because he 

was the lead singer of a band that was so big in 

the ’90s that they had become a joke [Hootie & 

the Blowfish]. People just didn’t think it could 

happen. I had a feeling from day one. I didn’t 

know the man at all, but every time I saw him 

on television, he felt like a country singer to me. 

That voice is so unique and distinctive.

lADy AnteBellum

Need You Now (2009)

It won a Grammy for album of the year. What 

can I say? It was massive. It’s great to be a part 

of something that’s worldwide like that. 

luke BryAn

“Do I” (2009)

The minute you heard “Do I,” you knew it was 

something special. He was a new artist trying 

to find his way; [it was] completely different 

from anything we put out there prior with Luke. 

It suffered a little bit because it came out and 

peaked the same time as [Lady Antebellum’s] 

“Need You Now,” which had a five-week run at 

No. 1. I think for all but two of those weeks, Luke 

sat at No. 2. It was just a glimpse of what was 

to come.

1979

Begins doing pop promotion 

for RCA out of Cincinnati, 

Detroit and Minneapolis

1987

Shifts to sales at BMG in 

Minneapolis

1989

Becomes Arista’s Midwest 

regional director of marketing 

and sales

1990

Moves to Nashville to head 

sales and marketing for Arista’s 

new country division

1997

Promoted to senior VP/GM at 

Arista Nashville

2000

Becomes president/CEO of 

Capitol Nashville

2012

Takes over as chairman/CEO 

of UMG Nashville

CAREER hISTORy
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Pearl Jam 

performing 

at Wrigley 

Field in 

Chicago on 

July 19.
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he setting was perfect in ways both good and bad. 
About to debut songs from Lightning Bolt—its frst al-
bum in four years, and one that would prompt a major 
deal to supply all the music for the upcoming World 
Series broadcast—Pearl Jam was at Chicago’s Wrigley 
Field, with more than 40,000 fans stufed into the 
stands, huddled along the outfeld walls and spilling 
onto the streets. There was also an uninvited guest: a 
thunderstorm pelting the ballpark with rain and illumi-
nating the sky with jagged streaks.

Frontman Eddie Vedder had called for an evacuation of the feld and stage as 
what he deemed “heavy weather” rolled in 45 minutes into the band’s set. “You 
had Eddie actually on the phone with the city weather guy talking about the 
cells coming through,” manager Kelly Curtis says.

The rain delay stretched on for nearly three hours while Curtis and his staf 
warily watched the clearing skies and talked the city into extending the 11 p.m. 
curfew. “If there was any way that we were going to get it done, whether it 
meant fnes or whatever, we were going to take that on. At the end of the day, 
the city, and the Cubs, the promoter, fre department, everybody, they were on 
the same page in a great way. There was a little bit of yelling but no giant fnes.”

Just before the clock struck midnight, the crowd streamed right back into po-
sition and the band proceeded to conquer with a set that raged on until 2 a.m. 
Pearl Jam unveiled three Lightning Bolt songs—the thrashy lead single “Mind 
Your Manners,” the rocking title track and the delicate “Future Days.” Only 

“Manners” had been played live before, a few nights earlier in Canada.
“Luckily our fans are receptive to new music,” guitarist Mike McCready says. 

“They don’t just want to hear the old hits.”
But they have had to wait a minute for the new album. Lightning Bolt ar-

rives Oct. 15 in the United States on Monkeywrench/Republic, four years after 
2009’s Backspacer, which debuted at No. 1 on the Billboard 200. Though the 
gap has hardly been downtime—PJ toured regularly and side-project and solo 
releases included Vedder’s 2011 Ukulele Songs, a pair of albums from guitarist 
Stone Gossard’s Brad, a Soundgarden reunion for drummer Matt Cameron and 
three diferent projects from bassist Jef Ament—the time has also been one of 
reckoning with both the past and future.

Pearl Jam worked with director Cameron Crowe to mark the 20th anniver-
sary of its 1991 debut, Ten (which passed the 10 million sales mark in February, 
according to Nielsen SoundScan). Crowe’s 2011 “Pearl Jam Twenty” doc, along 
with an accompanying book and soundtrack, examined the band’s full history. 

As Pearl Jam enters its third 
 decade, the band releases 
an  album that wrestles with 
 mortality and rivals the intensity 
of its best work

By JessiCA LetkemAnn
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Team Pearl Jam

“We’ve got things that are incredibly 
beautiful and tragic all going on 
at the same time. But when the 
magnifying glass of tragedy selects 
you, it changes you.” —Eddie Vedder

Pearl Jam’s 

Eddie 

Vedder (left) 

and Stone 

Gossard 

at the 2012 

Budweiser 

Made in 

America 

Festival in 

Philadelphia.

“We’re established, so how can we push the envelope as 
far as we can?” Vedder says of the band’s longevity. “I 
think we’re barely halfway there.”

In part, Lightning Bolt is about just that—harness-
ing the fash of inspiration and electricity as Pearl Jam 
charges into its third decade. The 12-song palate of 
propulsive rockers, soaring grooves and tender bal-
lads features some of the band’s fnest songwriting and 
some of Vedder’s most potent vocals as he addresses 
lasting relationships, bad faith (“Getaway,” “Mind 
Your Manners”), the state of the world (“Infallible”) 
and life’s transience (“Pendulum,” among others).

But there’s also a sense that the stakes are higher 
this time out. Songs like “Sirens,” “Future Days” and 

“Swallowed Whole” wrestle with mortality, and may 
refect the questions raised in early 2012, when a back 
injury sidelined Vedder. Temporary nerve damage left 
him with limited use of his right arm and forced the 
postponement of a 15-city U.S. solo tour. “It sure was 
scary for him at the time, and a struggle to play guitar,” 
Curtis says. “He’s a pretty healthy guy and he didn’t 
know what was going on.”

“Not knowing how things are going to turn out—or 
if things are going to turn out, if you’re going to heal—
that’s the hard part,” says Vedder, who underwent a 
rehab process that restored him to normal and put him 
back on the road with Pearl Jam by June 2012. “We 
all know it’s a toxic world. We’ve got things that are 
incredibly beautiful and incredibly tragic all going on 
at the same time. Sometimes when you’re hit with the 
tragic stuf—and I’m not even talking about the injury, 
because it was nothing compared to what some people 
have to go through—but when the magnifying glass of 
tragedy selects you, it changes you. It ends up mak-
ing you so much more empathetic. So part of what the 
record is saying is, try to live an empathetic life. Don’t 
wait for tragedy to hit you before you start understand-
ing what other people are going through.”

For Vedder, the tragic stuf includes the accidental drowning death of friend Dennis Flemion of 
the band the Frogs in July 2012, a loss referenced in the song “Future Days.” The singer says mortal-
ity wasn’t something he wanted to focus on with Lightning Bolt so much as something he couldn’t 
get away from. “It sounds so pedestrian and ridiculous but death is everywhere,” he says. “Maybe 
just because I read the paper every day. Maybe it’s war, maybe it’s the epidemic rates of suicide in 
veterans coming back. I just can’t seem to get around it. So I think part of it is not getting around 
it, it’s getting through it. Songs end up being mantras that you end up playing for yourself as well.”

One of those mantras is “Sirens,” a gorgeous ballad in which Vedder refects on the “fragile thing, 
this life we lead/If I think too much I can get overwhelmed by the grace by which we live our lives 
with death over our shoulders.” McCready wrote the music after a Roger Waters concert for The 

Wall inspired him to “take a shot at something in that same kind of feel.” He says Vedder’s lyric “just 
brought me to tears.”

“As a band, we’re all at an age now where there’s a lot of refection going on,” Gossard says. “[At] 
40-something, almost 50-something, you’re looking at life through your kids’ eyes, through the fl-
ter of relationships that are 20 or 30 years long, through the flter of your parents getting older and 
the passing of friends and relatives—relationships and all that they encompass, the difculties of 
them and the sacrifces you make in them and also the joy they bring you.”

Vedder has a keepsake at home that brings two of his passions together: a baseball glove that be-
longed to Johnny Ramone when he was a kid. Lightning Bolt will unite that love of sports and music 
come Oct. 23 when the World Series telecast begins on Fox Sports. “For the World Series, every 
music cue will be Pearl Jam,” says Michele Anthony, who has worked with Pearl Jam throughout 
the band’s career, has helped run PJ’s Monkeywrench label and was recently named Universal 
Music Group executive VP of U.S. recorded music. “The band are all huge baseball fans and they 

Album: Lightning Bolt
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Pearl Jam’s epic, rain-delayed set at Chicago’s Wrigley Field in July won’t be the 

only time the band connects with baseball in 2013. A partnership with Fox Sports 

will include extensive use of 48 Pearl Jam songs across the promotional and music 

beds for this month’s World Series coverage, set to air Oct. 23-31 on Fox, and fea-

ture the group’s music throughout November as Artist of the Month across all Fox 

Sports properties.

The deal includes all 12 tracks from Lightning Bolt, plus 36 songs from the Pearl 

Jam catalog, spanning all the band’s albums (with the exception of 2002’s politically 

charged Riot Act). Catalog highlights include “Animal,” “Better Man,” “Black,” “Blood,” 

“Corduroy,” “Daughter,” “Even Flow” and “even goes as far as ‘State of Love and 

Trust,’” says Christian Fresco, product manager for Pearl Jam’s Monkeywrench label. 

Fox Sports Music VP Janine Kerr, an avid PJ fan, adds: “They said, ‘What songs would 

you want?’ I said, ‘How many can I have?’ So we gave them a wish list and they said 

‘yes’ to all.”

“There was a period of time when we didn’t license much music,” Pearl Jam man-

ager Kelly Curtis says. “But for the past many years, we consider licensing requests 

using the same criteria we do for everything else: Do we like it? Would the fans like 

it? Does it provide a diferent forum for fans to hear the music? Is it something we 

can get behind? The band loves baseball, so this one was a no-brainer.”

Fox Sports and MLB have done wide-ranging deals with major rock artists during 

the past few years, including Jack White during the National League Championship 

coverage and 30 songs from the Who as the World Series soundtrack, both in 2012. 

But the Pearl Jam partnership is the largest in terms of number of songs, and perhaps 

the most personal to boot—not only is frontman Eddie Vedder a lifelong Cubs fan (he 

brought out legendary Cub Ernie Banks during the Wrigley gig), he’s become close 

friends with Fox Sports announcer Joe Buck as well. The band played St. Louis dur-

ing the 2010 leg of its Backspacer tour, where Vedder gave Buck an onstage shout-

out and hung out with him for a couple of hours after the show.

“We literally just talked about baseball,” Buck says. “It was the greatest thrill of 

my life. You’ll hear certain guys say they’re a Yankee fan or an NFL fan, and maybe 

they know some stuf but they’re not die-hards. This guy’s just a legit, die-hard 

baseball fan, and I’ve never had a more relaxed, normal conversation in that kind 

of atmosphere.”

Pearl Jam’s songs will be featured in all types of music beds during the World 

Series, from opening teases and commercial bumpers to montages, as well as addi-

tional promotional inventory across Fox prime-time and cable networks in November.

“Any time you get a chance to set the visuals to this kind of music, you want to 

jump on the opportunity,” Fox Sports executive producer John Entz says. “We’ll have 

Joe do the intros, too, so it won’t feel like he’s saying words someone wrote about 

Pearl Jam. He’ll really mean them.” —Andrew Hampp and Jessica Letkemann

Pearl Jam’s  
Championship Deal 
How the World Series partnership came 
together

have a lot of sports fans, so Fox Sports came to us with a very fun idea, which was to 
license to them 36 songs plus the new album.”

Curtis sees the World Series deal (see story, right) as a “more modern” way of 
reaching an audience: “In my mind, because radio has changed so much, it’s just a 
way for people to hear our music in massive doses.” Anthony adds that the way the 
deal came together “was so easy. It was literally one meeting with Janine Kerr and 
her team at Fox. They wanted to do it and we wanted to do it.”

Soundtracking the World Series is part of a blitz driving awareness of and deliver-
ing access to Lightning Bolt that marks a new approach for Pearl Jam. It began with 
a mystery countdown clock on PearlJam.com that on July 8 revealed the fall North 
American arena tour dates, which begin Oct. 11 in Pittsburgh and wrap with a home-
town Seattle show on Dec. 6. A second clock revealed the announcement of the al-
bum and the release of frst single “Mind Your Manners,” the latter of which was sent 
to radio, iTunes and YouTube that day. And a new, free Pearl Jam app debuted July 25.

Social media has been key in the run-up to the album, with a weeklong, late- August 
track list reveal that gradually shared the artwork created for each of the songs by 
graphic artist Don Pendleton throughout each day on Twitter, Instagram and the 
band’s site. Second single “Sirens” hit iTunes on Sept. 18. Other partners include Mod-
life, which helps power PearlJam.com, and the Audience, which has helped focus and 
multiply the group’s social presence to 16.7 million across various platforms. The al-
bum began streaming on iTunes on Oct. 7. SiriusXM, which carries Pearl Jam Radio, 
hosted a Pearl Jam town hall event at Seattle’s Studio X that airs Oct. 11.

Bassist Ament was inspired by Vanity Fair’s annual comedy issue to propose the 
idea that instead of traditional press interviews, the band sit down on camera for 
conversations with four friends: Carrie Brownstein, of Sleater-Kinney and “Port-
landia” fame; director Judd Apatow; world champion Australian surfer Mark Rich-
ards; and former NFL player Steve Gleason, who has amyotrophic lateral sclerosis. 
Filmed by photographer/director Danny Clinch, who directed Pearl Jam’s 2007 
concert flm “Immagine in Cornice,” footage from the interviews has appeared on 
ESPN, IFC, NPR and elsewhere.

Additionally, Clinch teamed with the band for a number of diferent YouTube 
videos: music clips for “Mind Your Manners” and “Sirens,” a series of vignettes fea-
turing the band members and Lightning Bolt song snippets and a short album doc 
utilizing the Brownstein, Gleason, Apatow and Richards interviews.

It all leads to Lightning Bolt, released on the band’s Monkeywrench in partnership 
with Universal’s Republic Records. And the Monkeywrench-Universal relationship 
will grow. “I’m excited that Monkeywrench will be coming to the Universal family with 
me,” Anthony says. “We’re bringing it over to Universal through the Republic label.”

“In a way, nothing changes for us. It’s the same people,” Curtis says. “We’ll still 
have that opportunity to release records like we want.

“We want to work with the people that we work with,” he adds, “and everyone to be 
happy and everyone to win. That just seems like a smart way to do it for us.”

“I truly believe that Monkeywrench will be a great home for both established art-
ists and new bands,” Anthony adds. “Any artist that’s looking for a hands-on, inti-
mate environment that can compete and execute on a grass-roots level to the big 
leagues, Monkeywrench has been able to do that, from the Backspacer deal through 
all these side projects and solo projects to Lightning Bolt.”

It’s been more than two decades of hard-fought victories that have brought Pearl 
Jam to this point: a 10th studio album that can match the intensity of its best work. 

“The No. 1 reason is Eddie Vedder,” Gossard says. “He doesn’t want to fade quietly 
into the sunset. What excites him, what pisses him of, what energizes him still is these 
bursts of adrenaline. They’re relative to the stuf that we learned the frst few years of 
playing together, where we were all sort of losing our minds. He’s never forgotten that.

“We’re still the new kids in a lot of ways,” Gossard adds. “You look at the people 
that are our heroes—you look at the Whos and the Neil Youngs and the Bruce Spring-
steens—those guys are 20, 30 years down the road farther.”

Asked if the examples of those heroes have changed the perception that rock’n’roll 
is a young man’s game, Vedder responds, “It still is a young man’s game, so we have 
to stay young. Music allows you to do that, especially rock’n’roll. But it also has to do 
with growing up and becoming more mature, and then you have a pretty good bal-
ance.” Vedder thinks part of that maturity is “being less precious about the records 
and maybe trying to put out more material. The irony is that I’m saying this after tak-
ing four years to get this one out. Now I think we’ve had enough thinking or talking 
about the past, and it just feels like a good time to be prolifc, take advantage of this 
opportunity. Because it is pretty rare, if nothing else.”

So if Pearl Jam is, as Vedder puts it, barely halfway there after 23 years, where does 
he see himself 20 years from now? “The most important thing is to be able to see 
who you are at the current time, in the present tense,” he says with a laugh. “Because 
there’s just no guarantees. I’m just trying to be as strong as I can for my kids, for my 
family. I can’t see looking into the future. I just want to be alive.” 

Pearl Jam 

sold trading 

cards 

featuring 

the band’s 

members at 

its Wrigley 

Field show in 

Chicago on 

July 19.
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arah Moll saw Bruno Mars three times this summer on his 
Moonshine Jungle tour. But it was halfway through the second 
show at Brooklyn’s Barclays Center that she knew she want-
ed to book him for the Pepsi Super Bowl Halftime Show, the 
most-watched U.S. TV event of the year.

“We wanted to go a little younger and fresher, and Bruno re-
ally stuck out as we went to meet with him a few times,” says 
Moll, the NFL’s director of entertainment TV and program-
ming. “Every time I saw him, even though it was the same 
things, it was a diferent show and I walked away with a difer-

ent perspective. We wanted to come of with the coolest 12 minutes in music, and he 
defnitely is going to do that. His personality is so engaging. He may be a smaller guy, 
but he packs a big punch.”

Ofcially revealed Sept. 8 by the NFL, Pepsi and Fox Sports, the Mars news 
marked the earliest announcement for a Super Bowl performance, and another 
milestone for the continued combination of sports, music and marketing. Of course, 
not everyone shared Moll’s enthusiasm for the booking. Some criticized Mars for 
his lack of connection to New Jersey, where Super Bowl XLVIII will take place, while 
others felt his track record was less substantial than the veteran acts who’ve graced 
the stage in the recent past, like Madonna, Bruce Springsteen, the Who and the Roll-

ing Stones. Of the latter point, Pepsi VP of consumer engagement Adam Harter says 
Mars is “an extremely talented Grammy Award-winning artist, with global appeal, 
and resonates with a very broad and diverse audience of music and sports fans.”

Plus, Moll teases, “Bruno’s been making some phone calls to some friends. We 
probably will announce another act before the performance. I don’t think it’s going 
to be like anything we’ve done before. He’s so unique, and defnitely the 20-degree 
weather will make it unique, but he’s excited. It will all be part of Bruno’s show.”

That show will reach 112.5 million people, according to Nielsen. Many of the big-
gest musical moments for sporting events of the last decade have been in partnership 
with brands, whether it’s Coca-Cola’s original anthems for the 2010 FIFA World Cup 
(K’naan’s “Wavin’ Flag”) and 2012 London Summer Olympics (Mark Ronson and 
Katy B’s “All Around the World”), the NCAA and Turner Sports’ Big Dance, spon-
sored by Capitol One, AT&T and Coca-Cola (this year’s headliners included Muse, 
Zac Brown Band, Dave Matthews Band and Sting) or the MLB Fan Cave in New York, 
which in its third year has attracted Anheuser-Busch as a sponsor of its intimate con-
certs with acts like Avicii, OneRepublic and Tegan & Sara.

Such intersections should help pour more money into the music industry, which 
trails the top four leagues’ sponsorship dollars by more than half—live music events 
recorded $1.2 billion in sponsorship revenue in 2012, compared with the $2.6 billion 
that went to the NBA, NFL, MLB and NHL during the same time period, according 

From the six concerts 
leading up the Super 
Bowl Halftime Show to 
MLB’s Fan Cave,  
major-league music  
opportunities continue 
to grow. Right now the 
payof is often  
exposure instead of  
dollars, but here’s how 
to make both grow

By AndRew HAMpp

Beyoncé 

performing 

at the Super 

Bowl in 

February.
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to IEG. Sponsor dollars can be especially crucial, since some of sports’ biggest music 
moments are otherwise unpaid for artists. The Super Bowl Halftime Show, for in-
stance, is a gratis booking (sponsors like Pepsi help foot the costs of production and 
travel), and network promos for sports coverage that license active singles pay sig-
nifcantly less in synch fees than a national commercial campaign for a major brand.

“Because sports and music are such a perfect pair, the networks have a bit more 
leverage than the brands,” says Camille Hackney, executive VP of Atlantic Records’ 
brand partnerships and commercial licensing and head of Warner Music Group’s 
global brand partnerships council. “But it’s something that the artists are really en-
gaged in, so they’ll walk into my ofce and say, ‘I really want to do [the Super Bowl] 
Tailgate, hockey, the [MLB] All-Star Game. Even if the revenue opportunity is dimin-
ished, the promotional opportunity is always really big. The lengths, the frequency 
and concentrated amount of time around a song can help us get a lot of eyeballs for 
current projects.”

Some network sports campaigns for the major leagues can often air on up to seven 
or eight networks, as is the case with Turner Sports. The Time Warner group airs its 
postseason spots for the MLB and NBA across the full footprint of cable networks 
in its portfolio (TNT, TBS, Cartoon Network, CNN, Headline News, Tru TV, Adult 
Swim and the CNN Airport Network), with free promotional inventory valued as 
high as $30 million-$40 million in media spend for a single campaign.

Plus, spots that run longer than 30 seconds tend 
to come with a free “chyron,” or artist/song/label 
credit, and the occasional on-camera appearance. At 
Turner, 30 Seconds to Mars’ “Do or Die” has just be-
gun airing as the featured song of its MLB postseason 
campaign, while Muse starred in this past spring’s 
NCAA March Madness promo in support of its alter-
native hit “Madness.” Turner Sports senior VP/exec-
utive creative director Craig Barry says, “Whatever 
it costs, I would always prefer for it all to go on the 
screen. What we’re trying to create is a model that 
benefts all the parties involved.”

Of course, not all sports bookings go unpaid—in fact, 
some can be quite lucrative. Aside from the Halftime 
Show, the top concert bookings around the Super Bowl 
can command fees in the low- to mid-seven-fgure 
range, a la Justin Timberlake’s comeback concert for 
DirecTV the night before Super Bowl XLVII in New 
Orleans in February. Other major events like the NBA’s 
halftime shows, the NCAA’s Big Dance and MLB All-
Star Week can command similarly large booking fees 
and even help route major acts’ tours. “The touring 
business is dependent on ticket sales, and these are 
guaranteed gigs, so once in a while they’ll take prec-
edent,” says one top sports and music talent booker. 

“Sometimes, we’ll talk to talent about not charging as 
much as they normally do, because they like to do it, 
it’s a good look reaching a young or college audience 
and it can be a fun show.”

That’s why music events around next year’s Super 
Bowl will reach a record volume of activity, with the 
NFL teaming with VH1 for no fewer than six concerts 
in the week leading up to the big game—one for each 
of New York’s fve boroughs, plus a show in New Jer-
sey on the eve of the Super Bowl’s kickof at MetLife 
Stadium. The VH1 Super Bowl Blitz will start Jan. 27 
in Queens, followed by stops in the Bronx (Jan. 28), 
Brooklyn (Jan. 29), Manhattan (Jan. 30), Staten Island 
(Jan. 31) and New Jersey (Feb. 1). Though VH1 is still 
in the process of booking talent, previous Super Bowl 
shows arranged and aired by the network have includ-
ed Maroon 5, Rihanna, Mary J. Blige and Train.

The New York-area shows will all be indoors (after 
all, the Farmer’s Almanac is calling for a “cold, wet and 
white” East Coast winter in 2014), and will be “signif-
cant underplays” for each of the acts, says Rick Krim, 
the network’s executive VP of talent and music pro-

Bruno 

Mars will 

be the star 

attraction 

at the 2014 

Super Bowl 

Halftime 

Show.
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Sony and Coca-Cola’s music plans for the World Cup, the biggest sporting event on Earth
By Judy Cantor-Navas

The Global Goal

With eight months to go before the 

2014 FIFA World Cup in Brazil, there 

have been more than 4.5 million re-

quests for tickets, which will be awarded 

by lottery before the tournament’s 

opener on June 12.

Meanwhile, the world is waiting to 

hear the next “Waka Waka (This Time 

for Africa).”

Shakira’s 2010 anthem has been as 

gramming. Each show will air live at 11 p.m. ET, while tickets will be free 
and given away in the days leading up to each show—if not day-of in 
some instances. “Based on the artist we’re talking to and the fact that 
these aren’t giant venues, you could announce a show the day it hap-
pened and people will want to see it,” Krim says. “There’s going to 
be a lot of people in town that week, and we don’t want to be left out.”

That feeling is shared by several ofcial NFL sponsors as well, in-
cluding Citi and Anheuser-Busch, each of which are prepping major 
music activations during Super Bowl Week. A-B, for example, is prep-
ping an expanded version of its Bud Light Hotel, at a to-be-determined 

New York location. “Bud Light Hotel has allowed us to break through the clutter dur-
ing Super Bowl Week by fusing sports and music to create one of the most popular 
and memorable destinations for entertainment,” Bud Light VP Rob McCarthy says. 

“With the game taking place [near] New York City next year, we’re planning to raise 
the bar to a new level on what beer drinkers can and should expect from Bud Light.”

And it may not be too long before MLB achieves the same level of multiple-day 
music programming for its own music properties—and MLB executive VP of busi-
ness Tim Brosnan hopes to make some of those bookings a bit easier. In July, the 
MLB topped of its All-Star Week with special performances from artists like Mariah 
Carey, Marc Anthony and Pitbull, and in September, MLB Advanced Media ac-
quired the digital distribution rights to the Global Citizen Festival, a one-day concert 
from New York’s Central Park. Brosnan hopes to soon execute something similar 
for the World Series, which has historically been much harder to plan around, given 

that the playofs are scheduled at the last minute to accommodate the winning 
team’s home feld.

“What we’d like to do is get to the day where everybody accepts mu-
sic performances as a warm-up to the World Series,” Brosnan says. 
“The World Series is about the game frst, second, third and fourth, 

but it’s also a popular iconic, cultural venue and you’ll see a day 
where every World Series game is a mini-festival unto itself.”

In the meantime, the MLB Fan Cave can help the league fll that 
void. Brosnan spoke to Billboard just moments before Avicii played 

a private postseason concert to 150 fans at the venue, located at the 
site of a former Tower Records store in New York’s East Village. The 

intimate space is booked by Ken Crasner, a music industry veteran of 

“Artists will walk into my ofce and 
say, ‘I really want to do the Super 
Bowl Tailgate, MLB’s All-Star Game. 
The promotional opportunity is 
always big.” —Camille Hackney, WMG

MLB Fan 

Cave 

performers 

have 

included 

Avicii (left) 

and Justin 

Moore.

remarkable for its endurance as for its 

success. The Spanish-language video of 

the song reached a Vevo-certified 100 

million views on Oct. 3. The English-

language version is the all-time seventh-

most-popular video on YouTube. The 

song has sold 1.7 million downloads in 

the United States, according to Nielsen 

SoundScan, and four years after the 

World Cup in South Africa, it is No. 9 on 

Billboard’s Latin Digital Songs chart.

“‘Waka Waka’ raised the bar for World 

Cup songs,” says Sony Music Enter-

tainment Brazil president Alexandre 

Schiavo, who has been immersed in 

the qualifying rounds for the 2014 

anthem. “We have had an overwhelming 

response from artists and labels all over 

the world.”

Schiavo says international artists 

are being considered for both the main 

theme and other tracks on the oficial 

World Cup album. FIFA oficials are in-

volved with Sony in selecting songs, and 

Sony artists will perform at the World 

Cup’s opening and closing ceremonies.

In addition, Ricky Martin will record 

a tune written by the winner of Sony’s 

worldwide online contest, Super Song, 

set to open in December.

World Cup sponsor Coca-Cola 

debuted its 2014 campaign song “The 

World Is Ours” in September with David 

Correy atop Rio de Janeiro’s Corcovado 

mountain. The 27-year-old singer is 

best-known as a 2010 “X Factor” finalist 

who found his Brazilian birth mother 

through his appearance on the show.

Coca-Cola, an oficial sponsor of the 

World Cup since 1978, scored big in 

2010 with its campaign theme “Wavin’ 

Flag,” which made Somalia-born MC/

singer/songwriter K’naan’s name known 

around the world. The song went to No. 

1 in 18 countries and has sold 918,000 

downloads stateside.

Before releasing “The World Is Ours,” 

Coca-Cola released “Todo Mundo,” a 

Portuguese version of the song recorded 

by Gaby Amarantos, MTV Brazil’s 2012 

artist of the year. Amarantos’ version has 

considerably outpaced Correy’s on You-

Tube, indicating that the World Cup will 

focus its attention on Brazilian artists.

Soccer already kicked new music 

from Brazil into the spotlight in 2011, 

when Michel Teló’s “Ai Se Eu Te Pego” 

became an international No. 1 after a 

video of Brazilian players singing the 

song went viral. Teló was the first solo 

artist from Brazil to make the Billboard 

Hot 100 (at No. 81) and the only Brazilian 

act to win song of the year in the history 

of the Billboard Latin Music Awards. 

The 2010 

FIFA World 

Cup made a 

global smash 

out of its 

theme song, 

Shakira’s 

“Waka Waka 

(This Time 

for Africa),” 

which has 

sold nearly 2 

million copies 

in the United 

States.

112.5M
number of viewers  

for the nfL  

haLftime show
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Front Line Management, RCA/BMG and AEG, who 
joined MLB in 2004 and plays a key role in helping the 
league attract a more millennial crowd.

“We know we have our avid fans there who are glued 
to our presentations,” Brosnan says. “But we win when 
we get casuals. If you think about what baseball asks 
fans to do in the month of October, which is tune in to 
any of the 41 games in 30 nights, that’s a demand equa-
tion on our fans. But the Cave lets us market to the ca-
sual audience—it’s often 20 years younger on average 
than our television audience.”

Charlie Rosenzweig, senior VP of entertainment 
and player marketing for the NBA, also hosts discus-
sions with the music industry 12 months out of the 
year, whether it’s the NBA, the WNBA, the D-League 
(Development League) or USA Olympic Basketball op-
portunities. This past NBA season, for example, the 
league started a social-media campaign around Imag-
ine Dragons’ “Radioactive” during the NBA Finals, 
while the WNBA concurrently ran promos featuring 
Icona Pop’s “I Love It.” Rosenzweig is also in talks with 
a “very popular producer” to update the theme song of 
Saturday-afternoon program “Inside Stuf ” when it re-
turns Nov. 2. Jimmy Jam & Terry Lewis are among the 
producers who put their stamp on the show’s theme 
when it debuted in 1990.

“We start working before Labor Day with the label 
groups and with management to see what might be 
peaking or coming out as our season begins in late Oc-
tober,” Rosenzweig says. “We always like to be current 
and be there with someone that’s on radio at the right 
time and has legs for us. But beyond that, there’s na-
tional and international usages in the major platforms 
or places where we assist teams at the local level, so 
we’re in regular contact with the labels and music reps 
to see who might be in certain cities at diferent times 
of the year, touring or doing radio promo, to make an 
appearance in an NBA market.”

Though the timetables for the music industry are 
much less predictable than that of sports, some art-
ists and labels have already started aligning their re-
leases and tour strategies around major sports appear-
ances. Keith Urban, for example, slotted his album 
Fuse around a booking he scored for the NFL’s Kickof 
Concert in September, while fellow country act Kenny 
Chesney chose the football-themed “Boys of Fall” as 
the lead single for 2010’s Hemingway’s Whiskey, which 
is still used as an in-stadium anthem for the NFL.

And the Halftime Show booking, with an audience 
that reached a record 112.5 million viewers in 2012 (ac-
cording to Nielsen), has become a powerful sales tool. 
Whether it’s Beyoncé announcing her Mrs. Carter 
World Tour on the back of her 2013 appearance, Ma-
donna releasing lead MDNA single “Give Me All Your 
Luvin’” the week before her performance or Bruce 
Springsteen slotting the release of Working on a Dream 
around his 2009 gig, few headliners have missed a 
chance to promote new product.

NFL VP of entertainment marketing and promo-
tions Tracy Perlman points to U2’s powerful 2002 post-
9/11 performance, which prompted a major sales spike 
of 2000’s All That You Can’t Leave Behind. “They did 
a program across all 32 NFL cities with Clear Channel 
and few 64 people to be on the feld for their perfor-
mance. They literally used that booking to promote an 
album that was 2 years old, and sold 200,000 copies 
the next day,” she says.

Atlantic’s Hackney says plans are already in the 
works for a similar leverage point for Mars next year, 
but declined to specify just what. “We’d be remiss if we 
let that opportunity go,” she says coyly. 

NBC plans to use up to 100 songs for its broadcast of the 
Winter Games. Here’s who and what you need to know to 
score your own Olympic gold
By Phil Gallo

The success enjoyed by Phillip Phillips’ “Home” 

 during the 2012 London Olympics has labels and 

publishers working to secure their own gold during the 

2014 Winter Games in Sochi, Russia.

NBC, which will broadcast the games in February, 

ofered a teaser of its promotional campaign during 

the Kentucky Derby in May with Youngblood Hawke’s 

“We Come Running” providing the soundtrack. The 

network’s full promotional push won’t begin until late 

November, but there’s already a rush to be one of the 

four or five songs in rotation on Olympics ads from 

December to February.

Besides “We Come Running,” NBC has locked in 

Lindi Ortega’s “All These Cats” and Crash Kings’ “Come 

Away” for use in promos that are still being created. 

Train, a trio of Olympics fans, even wrote a new song 

and submitted it for consideration. Labels have brought 

the NBC music team unfinished songs that will be on 

fourth-quarter releases, and ad agencies have begun 

reaching out for music to accompany Olympics-themed 

ads from companies like Target.

“It’s been interesting to see how the Olympics has 

evolved because, more and more, we have artists com-

ing to us and ofering their services,” NBCUniversal VP 

of music creative services Alicen Schneider says. “In 

the past, we’d have to try to work with a label and figure 

out how we could aford it because there is never any 

money for the Olympics.”

Schneider and her team will pitch 200 or more songs 

to producers and about 100 songs will be used editori-

ally and in promotional campaigns. The emphasis is 

primarily on music from the last year, though they will 

dip into catalog for the right song.

Payments are relatively low, and Schneider says 

they never ask for exclusivity for a track but do ask that 

copyright holders limit usage of a song they’re booking 

now. For example, Selena Gomez’s “Like a Champion” 

is being used in spots for the WNBA, complete with 

shots of the singer performing, and it is still being 

pitched for Olympics use.

“We don’t want to come out of the gate and see a 

song all over ABC and CBS,” Schneider says. “The 

one thing I pay attention to with any song is, ‘Will it be 

overused?’ The ones that we think are the coolest are 

also the coolest to every other music supervisor in town, 

so they start getting a pretty high profile.”

Not everyone is racing to get their music into the 

promotional pool far ahead of its release. One label 

licensing executive with high-profile releases between 

October and the start of the Olympics says the artists 

have asked that they wait until closer to release to start 

pitching. “It feels like every day that passes is another 

missed opportunity,” he says.

Unlike the 2012 Summer Games in London, the up-

coming Olympics in Russia will not unfold in a country 

known for its pop music. The London Games had tie-

ins for music from a wide range of British artists, from 

John Lennon’s “Imagine” to Emeli Sandé. For the games 

in Russia, the International Olympic Committee will use 

American music in its PSAs, according to insiders.

“Home” took hold stateside after NBC senior Olym-

pics producer David Michaels cut footage with the track 

from the “American Idol” winner for one of the first on-

air packages dedicated to the U.S. women’s gymnastics 

team. The song became the team’s theme and its use 

propelled a return to the top 10 on the Billboard Hot 

100, rising to No. 9 from No. 84 in the sales week that 

ended Aug. 5, 2012. It remained at No. 9 the next week, 

selling 440,000 downloads during the first two weeks 

of the Olympics, according to Nielsen SoundScan.

“‘Home’ was not us saying, ‘We’re going to make this 

the anthem of the Games.’ It made itself an anthem, 

which is the most amazing thing,” says Schneider, 

whose department handles all of the music used in 

Olympics programming and promotional spots. “A lot 

of label marketing people are trying to figure out how 

they can re-create that. You can try, but it has to be the 

magical thing that resonates with everybody.” 

Heavy Medals

Phillip 

Phillips was 

a standout 

synch at the 

2012 Games. 

Selena 

Gomez is 

being pitched 

for the next 

Olympics in 

Russia.
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Big partnerships like Pearl Jam and Fox Sports are 
just a small piece of the nearly $14 billion that brands 
will spend around sports in 2013. How can music play 
a bigger role moving forward? Billboard convened 
six experts from the world of major-league sports, 
brands, broadcast and labels to find out.
BY ANDREW HAMPP

➔

    

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


OCTOBER 19, 2013  |  WWW.BILLBOARD.BIZ 33

k
r

e
w

e
l
l
a

: 
s

h
a

n
e

 m
cc

a
u

l
e

y
; 

m
a

d
o

n
n

a
: 

c
h

r
is

t
o

p
h

e
r

 p
o

l
k

/g
e

t
t
y

 i
m

a
g

e
s

; 
r

o
n

s
o

n
 &

 k
a

t
y

 b
: 

g
a

r
e

t
h

 c
a

t
t
e

r
m

o
l
e

/g
e

t
t
y

 i
m

a
g

e
s

; 
g

y
m

 c
l
a

s
s

 h
e

r
o

e
s

: 
V

ic
t
o

r
 d

e
c

o
l
o

n
g

o
n

/g
e

t
t
y

 i
m

a
g

e
s

roundtable photo graph by tawni bannist er

hy hasn’t the music industry got-
ten a bigger share of that $14 bil-
lion? Live music and event spon-
sorships are on track to reach a 
record $1.3 billion in spending this 
year, according to IEG—impres-
sive, yet still less than half of what 
the top four sports leagues made 
from sponsorships in 2012.

Yet, as a panel at the recent SF 
Music Tech pointed out, music is more a part of people’s lives than sports—
much more, in fact. The average person consumes 40 hours of music per 
week, compared with four hours for sports. So where’s the disconnect? One 
advantage of sports is that “there’s more inventory, and it’s predictable,” ac-
cording to Tom Worcester, who became head of music sponsorships for Cre-
ative Artists Agency in 2011 after a decade of working in brand partnerships 
for MLB and leading sports agency IMG. Coca-Cola entertainment market-
ing director Joe Belliotti adds, “There’s no FIFA World Cup of music, and 
maybe there should be,” referencing the global event that’s watched by more 
than 2 billion people every four years. But increasingly, the music industry is 
becoming a more embedded part of the biggest sporting events, from Pearl 
Jam’s World Series partnership, the Super Bowl and the Olympics to champi-
onships for basketball, football, soccer and even hockey.

Billboard assembled a panel featuring Worcester and Belliotti alongside 
NFL director of entertainment TV and programming Sarah Moll, ESPN head 
of music Kevin Wilson, GMR Marketing senior entertainment executive 
Casey Gartland and Columbia Records Agency senior director Brian Nolan 
for a wide-ranging discussion on the intersections of sports and music, their 
revenue potential for the music industry and why brands’ role will be more 

“additive to the music ecosystem,” as Belliotti puts it.

Brands spent $2.8 billion on pro sports sponsorships with the top 
four leagues in 2012, while the music industry netted less than half 
that in live and event music sponsorships, according to IEG. How 
can the music industry close that gap, and what are some oppor-
tunities right now for growth?

Tom Worcester: I’ll tell you why there’s a gap. Sports is a mature business 
and they have lots of teams and inventory and lots of product. We’re reliant 
on artist cycles—on who tours—and we’re also reliant on a more sophisticat-
ed brand getting in music. Ten years back they would just sponsor a tour. Now 
you’ve got to have a social media play, see how that fts in with their brand, 
how they are going to use that in their various marketing platforms. If I had to 
guess, we’re 10 years behind the maturity level of sports with brands. There’s 
more inventory, and it’s predictable—you know there’s always going to be a 
baseball season, always going to be a football season, always going to be a 
Super Bowl.
Casey Gartland: The biggest challenge with my job in between the two 
worlds is always timelines. The music world works within a month, whereas 
my clients have to plan 18 months to two years in advance. And that is the 
hardest part about working between the two worlds. With sports, it’s a very 
strict schedule that everyone knows. But I’ve seen a shift where a lot of the 
labels are planning much further in the months before and starting to plan 
much longer lead times.
Sarah Moll: We have people calling us [for the NFL] Kickof, for example. 

“We have an album coming out in September. How can we get involved in that 
concert?” We did it with Keith Urban this year. He did a concert in Baltimore 
and that week he launched his album. There are defnitely lots of bands call-
ing us and arranging their releases around where our events are.
Brian Nolan: It’s about communication, and knowing way ahead of time 
how we can fgure this out. It doesn’t take a rocket scientist for me to pitch 
to Kevin Laura Mvula’s “Green Garden” for Wimbledon. But that only hap-
pened because we talk every month. There was a show in New York and the 
producer went to it and it all came about. So if we know months ahead of time, 
we can say, “Here’s our vision. Let’s see what we can come up with.”
Kevin Wilson: We brought an Eminem concept to Saturday night college foot-
ball, which had adapted because the label had come to us in February to talk 
about how they were earmarking this time frame to maybe release a record or 
at least a single—and what could we do? We had gone back and forth with dif-
ferent concepts and settled on where we are. It’s a daily thing. We’ve become 
a content company. Just thinking about how it airs on TV is not taking full ad-
vantage of the whole situation. We want to see how we can expand past that 
and utilize some of the amazing social presences these artists such as Eminem 

From left: 

ESPN’s 
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ToM WorCESTEr

Head of music sponsorships, 

Creative Artists Agency

background: Senior VP 

of business development, 

IMG (2004-10); senior VP of 

corporate marketing, MLB 

(1993-99)

notable deals: Mondelez 

International (Nabisco) for 

One Direction’s 2013 North 

American tour (estimated 

$20 million in media and 

sponsorship spend); AT&T, 

Coca-Cola and Capital One 

for NCAA Big Dance featuring 

Sting, Flo Rida, Ludacris, Zac 

Brown and others; Flo Rida 

for Turner Sports Super Bowl 

Party; Heineken Amsterjam 

2006, featuring Snoop Dogg, 

Red Hot Chili Peppers and 311

The Panel
BrIaN NolaN

Senior director, Columbia 

Records Agency

background: Booked 

Columbia artists John Legend 

as guest host on ESPN’s “Mike 

& Mike” and Train for MLB’s 

2010 Home Run Derby as the 

label’s former senior director 

of rhythm promotion

notable deals: Krewella, 

ESPN’s September artist 

of the month, and “Killin’ 

It” theme song for NCAA 

Women’s Basketball 

Tournament; Beyoncé and 

Pepsi Super Bowl Halftime 

Show; Bruce Springsteen’s 

“Land of Hopes and Dreams” 

official theme of Turner Sports 

and MLB’s 2012 postseason 

campaign; Madeon’s “Finale” 

featured in NBC Sports 

promos during 2012 Summer 

Olympics

KEvIN WIlSoN

Head of music, ESPN

background: Nineteen-year 

veteran of ESPN’s music 

department

notable deals: Eminem live 

interview during “Saturday 

Night Football,” artist of 

the month series, synch 

activity for “First Take” and 

network promos; original 

“Monday Night Football” 

riffs with Brad Paisley, Zakk 

Wylde and Gretchen Wilson; 

“Sports Center” updates with 

Everclear, Medeski Martin 

& Wood; Big & Rich theme 

song for “College Game Day”; 

Nelly’s original single “The 

Champ” (No. 61 peak on the 

Billboard Hot 100 in 2012)

SaraH Moll

Director of entertainment and 

TV programming, NFL

background: Lead booker 

for Super Bowl Halftime 

Show since 2007 (featuring 

Prince, Bruce Springsteen, 

the Who, the Black Eyed 

Peas, Madonna, Beyoncé) as 

well as NFL Honors on Super 

Bowl Eve and “NFL Kickoff” 

concert; veteran of NFL Films 

and “Quarterback Challenge”

notable deals: Madonna 

at Super Bowl XLVI (most-

watched event in U.S. TV 

history, according to Nielsen); 

Keith Urban at “NFL Kickoff 

2013”; Priyanka Chopra’s “In 

My City” for NFL Network’s 

“Thursday Night Football” in 

2012 and 2013; Bruno Mars 

for Super Bowl Pepsi Halftime 

Show XLVIII

JoE BEllIoTTI

Director of global 

entertainment marketing, 

Coca-Cola

background: Led Coke’s 

sponsorship and music 

integration of the 2010 FIFA 

World Cup with K’naan and 

“Wavin’ Flag”

notable deals: Mark Ronson 

and Katy B, “Anywhere in the 

World,” 2012 London Summer 

Olympics; Coca-Cola’s 

investment and strategic 

partnership with Spotify; 

2014 World Cup campaign 

featuring David Correy, set to 

exceed the record $300 million 

the brand spent in 2010

CaSEy GarTlaNd

Senior account director, GMR 

Marketing

background: GMR sports 

and music branding executive 

since 2004

notable deals: NASCAR, 

Jimmie Johnson, “Jimmie 

Jam”; Hershey’s and Gym 

Class Heroes Summer Twist 

List campaign with Spotify 

and the NCAA All-Star Game; 

MillerCoors and the NHL
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have. The timelines are tricky, though. [Ad] sales needs to get out ahead of things way 
sooner than we can choose what music we need and license it. And then it gets even 
a little bit trickier when we’re going out and booking things like X Games ourselves.
Moll: And a lot of times you have a sponsor lined up, so you have to see if the artist 
fts with that sponsor.

Brands have also played a big role in recent years in securing some of the 

biggest bookings in sports—when you have sponsors so involved, where 

do those conversations start and who has final say?

Moll: Our ofcial sponsor for music is Pepsi. [For the Super Bowl Halftime Show], 
ultimately it’s the NFL’s fnal decision but we take Pepsi’s input. We just wanted to 
come up with the coolest 12 minutes in music, and we know Bruno [Mars] is going 
deliver that.
Worcester: The brands have much more input on who their artists are than they 
used to 10 year ago. So in the Big Dance [Concert Series], we got three very aggres-
sive sponsors in Capital One, AT&T and Coke, and we probably spend six months 
vetting artists. Coke’s very specifc—they want an urban mix with a rock mix. Cap 
One feels a little more country and they like a bit more rock’n’roll. And then what 
happens beyond it —we’re not just booking [three days of music] anymore. AT&T 
wants to stream it and they want a 30-minute show, and now we’re getting into rights, 
licensing fees, all those things. The brands are demanding a lot more. They’re not 
just going to sponsor a concert, they want to be integrated, bring their client, stream 
and do a lot of other things we haven’t seen in the past.
Joe Belliotti: For us, whether it’s the Olympics or FIFA, there’s a campaign idea 
we’re going to wrap throughout the entire campaign. And we’ll take that idea and fg-
ure out how to bring that to life through music. So for the [2012] Olympics, it was the 
fusion of music and sports, and we were able to do that with Mark Ronson and Katy 
B. In 2014, there’s a huge opportunity around Brazilian music. As a whole, it’s not in 
the mainstream. And with the World Cup in Brazil, there’s an opportunity to con-
nect with the world and bring the world back to Brazilian culture. So we started with 
that idea and brought it to life in an authentic way. We partnered with a group called 

Monobloco—nobody knows them outside of Brazil—then we brought in a producer 
called Mario Caldato, who’s Brazilian but also works with the Beastie Boys and Beck 
and Jack Johnson, to help us bridge that. Then we got to our song, and David Cor-
rey—being born in Brazil, adopted at age 2 and growing up in the U.S.—he’s someone 
we think can resonate with people in the U.S. or Ireland or Thailand and help bring 
the rhythms, the styles of Brazil to the world.

Big-name artists like Bruce Springsteen, Bon Jovi, Kid Rock and Beyoncé 

get a lot of big looks in sports. But what are some opportunities for 

emerging artists?

Moll: We don’t get a chance to do it that often. We do a little bit at NFL Network—[to 
Wilson] similar to what you guys do at ESPN. We have a great relationship with In-
terscope, and they’re always giving us new artists like Priyanka Chopra, who’s doing 
our open [for the NFL Network’s “Thursday Night Football”] for the second year in a 
row. We really helped to expose her and she’s done the same for us. From the league 
it’s a little bit harder—we’re an established brand, so we like to work with estab-
lished brands. But in between [the NFL] Kickof and Super Bowl, we’re scheduling 
anthems or a breast cancer awareness event or Hispanic heritage, and that’s where a 
lot of new artists can get exposure. Obviously everyone wants to do the national an-
them at the Super Bowl. The thing is, if you start doing something a little bit smaller 
for us, you’re in the family, and then we know who to call and what works well for us.
Wilson: We’re out there calling managers ourselves and hitting Facebook to get a 
cool piece of music and see where we can take it. It’s all about creating that rela-
tionship. With Brian, we started shooting something with Krewella for the Women’s 
NCAA national championship—they were our September artist of the month. And 

“The whole DVR-proof thing with 
live sports is so attractive. Every 
time the record gets played in the 
second quarter coming out of a 
Notre Dame game, it’s a big deal 
and lots of eyeballs are on it.”  

—Brian Nolan, Columbia Records Agency

Football-

related artist 

appearances 

have 

included 

Keith Urban 

at the NFL 

Kickoff 

Concert in 

2013 and 

Eminem 

on ESPN’s 

“Saturday 

Night 

Football.”

Sports

& 

Music

2013
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now the record went top 10. Hopefully, we had some play with that.
For labels and artists, is there significant revenue in sports synchs on par 

with what you’d get from a big commercial campaign with a brand?

Nolan: The revenue is always there. You take 70-100 synchs from ESPN per year, it 
adds up signifcantly, which is one of the reasons sports and music are so efective. 
The whole DVR-proof thing with live sports is so attractive. Every time the record 
gets played in the second quarter coming out of a Notre Dame game, it’s a big deal 
and lots of eyeballs are on it. You know that live audience is going to be tuned in. It’s 
very signifcant only in sports alone.
Belliotti: All these things we’re talking about are great platforms to bring to the table 
and create value around. For 2014 with David Correy, we want to evolve on the suc-
cess we had in 2010 with “Wavin’ Flag” and K’naan. He went of and did other things, 
made a children’s book and another record. When I look at the opportunity for David 
this time around, or any artist, it can launch a career. He’s unsigned right now—he’ll 
probably get a label deal out of this. We’ve signed him for a multi-year deal versus 
just a campaign, so we’re investing in a future with him. The music industry versus 
sports is less mature, but the next three years are going to be transformative. Brands 
are going to be more involved and want a deeper relationship. You’re going to see the 
way we work together start to be additive to the music ecosystem, versus fve or 10 
years ago when it was more of a vendor relationship.

Although licensed music is a big trend among sports leagues and their 

network partners, there have been more examples of original music in 

the past two years between Pepsi’s NFL Anthems program with acts like 

Kelly Clarkson and Aerosmith to Nelly’s original single “The Champ” for 

ESPN. Are those programs worth the efort?

Wilson: With Nelly, he wrote that song and brought it to us. It was kind of a joint 
thing. We just had Brad Paisley, Zakk Wylde, Patrick Stump, Gretchen Wilson, Papa 
Roach and a couple others write rifs for “Monday Night Football.” We wanted to do 
something outside of the music libraries that would feel unique to that show. We’ve 
had bands remake and remix our theme songs. We’re going to be doing something 
interesting with “Sports Center” as we move forward with that.
Gartland: We just worked with Gym Class Heroes on a big retail program for Her-
shey’s brands Twizzlers and Jolly Rancher this past summer. Part of the program 
was they rerecorded fve summer songs—“Cruel Summer,” “Summer Breeze” and a 
handful of others. We did a deal with Spotify where you could create a summer playl-
ist and automatically drop in their songs. And then Hershey has the Reese’s brand, 
which is a huge NCAA sponsor—they basically own Final Four Friday, which is Col-
lege Game Day. They saw an opportunity to leverage the Gym Class Heroes relation-
ship and had them come perform at the All-Star Game. And it was a success. Regard-
ing original or licensed, the answer is it depends on what they are trying to accomplish 
with the program. That will guide you to what you’re trying to create with an artist.
Wilson: The perfect frestorm is when you catch something before it’s big so it feels 
like a hit. We got on Macklemore’s “Can’t Hold Us” for college basketball probably 
too soon, because it blew up after College Game Day. That song was nowhere else 
when it frst blew up. That is much more attractive than writing something.
Nolan: That’s the No. 1 message I try to convey to the people in this room. Like, 
we feel like HAIM is going to be enormous in four months—much like three years 
ago when we felt J. Cole was going to be enormous. From our intel on the label side, 
where we feel this is going to go is like Adele fve years ago, and if we can attach a 
licensing or branding partner early on, that’s the biggest win.

What are some ways the music industry can make itself easier for the 

leagues and brands to work with going forward?

Belliotti: What we’re seeing now is labels and brands looking at platforms for things 
sports provide. There’s no FIFA World Cup of music, and maybe there should be. 
There’s nothing that can match that from a scale and a reach perspective. With labels 
we’re fnding it can be very deep, and on the pinnacle it can be creating an anthem 
for us and breaking an artist. But also how we amplify those 89 events we do around 
the world with the World Cup trophy, or any other sports. Thinking more about how 
brands and the music industry can create platforms with those sporting properties 
is the next evolution.
Worcester: As brands become much more sophisticated playing in the music space, 
the artists become much more sensitive about who they can align with and how it 
can help their career. It’s going to take an efort for the guys on the sales side to be-
come a little more sophisticated in how we communicate with people on the brand 
side. You’ll see a lot more quick follow through, a lot more reliance on research. In-
stead of [saying], “I think it’s a female audience, I went to the show last night,” we’re 
going to call the label and say, “Tell me [the Nielsen] SoundScan [numbers], tell me 
who the audience is.” You’ll see a more sophisticated sales approach going forward.
Gartland: And it’s knowing who controls the proper rights. A lot of our clients get 

bleary-eyed with this, because they don’t understand the diference between agent, 
manager, lawyer, publisher, performing rights society—there’s a lot going on. It’s 
much more clear-cut in sports.
Worcester: Getting aligned with an artist or brand is a lot more sensitive. If you 
went to Yankee Stadium to buy a billboard, it doesn’t matter. If I walk in and say, 

“Hey, Artist X, here’s billions of dollars,” and it’s something that’s so antithetical to 
them—the fan base would go, “I don’t get it.” So there’s an added complexity. You’ve 
got to be really careful in who you align with, so we say “no” a lot, which frustrates 
buyers. But at some point you’ve got to say, “They got a story arc and brands need to 
play a part of it and they will play an even bigger part.” But you’ve got be really smart 
about who those frst couple players are.
Wilson: It gets tricky, too, if they’re associated potentially with a brand that’s al-
ready bought time on ESPN.
Nolan: One thing about dealing with a label, for instance—on the licensing side, if 
there’s an issue where we haven’t received clearance form this writer or this man-
ager, Kevin will say to me, “Just FYI, we’re going to run this in three days. Can you 
follow up?” At least he has a partner in the game, where I can help assist and have 
those conversations. Whether it’s a label or whomever, you’ve got to have someone 
who can say, “I need this to push this along.”

Joe, Coke likes to plan several years out with regard to its sports proper-

ties. Do you already know what you’ll be doing with music in 2016?

Belliotti: We know with our Olympic program, how we’re going to route that in 
2016. Coke is just beyond as far as timelines—it operates in another world. When 
Tokyo was announced as the host city in 2020, there was already a team going the 
next day to Tokyo to start setting that up. But from a music perspective, it would be 
amazing with David Correy if we could continue that relationship with him, being 
Brazilian and the Olympics back in Rio [de Janeiro]. It’s no stretch to think we would 
continue that. In 2015, there’s no sporting event—it’s kind of our odd year. Music will 
play a huge role in 2015 but it won’t be attached to sports. 

Brazilian act 

Monobloco 

(top) 

collaborated 

with 

producer 

Mario 

Caldato on 

Coca-Cola’s 

2014 FIFA 

World Cup 

theme song.
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GABY MORENO

ALEKS SYNTEK

,RAFA ARCAUTE

RECORD OF THE Yr- - -MAS Y MAS" DRACO ROSA FEAT. RICKY MARTIN
ALBUM OF THE YEAR"VIDA- DRACO ROSA.-SOLO EL AMOR NOS SALVARA'ALEKS SYNTEK (SACM)

BEST GABY MORENO, JESUS HIDALGO
BEST CONTEMPORARY POP VOCAL ALL.,i, DRACO ROSA.-SYNTEK-ALEKS SYNTEK

PRODUCER OF THE )(Li-kr\ - RAFA ARCAUTE
BEST URBAN PERFORMAtorr -ECHA PA'LLA- (MANOS PA'RRIBA) PITBULL FEAT. PAPAYO

BEST URBAN SONC 'ECHA PA'LLA- (MANOS PA'RRIBA) PITBULL FEAT. PAPAYO
BEST TROI-ILAL t- UblUN ALBUi -PEGATE- GRUPO TREO

BEST BANDA ALBUM' "LAS VUELTAS DE LA VIDA" BANDA CARNAVAL. EL FREE BANDA LOS RECODITOS
BL EN PELIGRO DE EXTINCION INTOCABLE

BEST REGIONAL MEXICAN SON 'TODD Y NADA. LOS CANARIOS DE MICHOACAN

ALSO, TO OUR SONGWRITERS WHO CONTRIBUTED TO LATIN GRAMMY® NOMINATED PROJECTS: JOSE ALFONSO QUINONEZ - ESCULTURA - GUACO [ALBUM OF THE YEAR &

"BEST CONTEMPORARY TROPICAL ALBUM' LUIS ALBERTO SIQUEIROS, EDEN MUNOZ Y ALFONSO ARRUCHA LAS VUELTAS DE LA VIDA - BANDA CARNAVAL /

'BEST BANDA ALBUM"- ALMA ROSARIO - Y AHORA RESULTA - VOZ DE MANDO / 'BEST NORTENO ALBUM"

RAUL NAVA - HOY Y SIEMPRE - LOS CANARIOS DE ivIICHOACAN - "BEST NORTENO ALBUM" - PERIKO - SUERTE - TECUPAE / "BEST TROPICAL FUSION ALBUM"

RAFA ARCAUTE - CHANCES - ILLYA KURYAKI & THE VALDERRAMAS --BEST ALTERNATIVE ALBUM'

west titittivuttue o juste.st grututity uiyttittzuttuit tit the U.S. & vuerto Rico
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Colombia’s 

Carlos 

Vives leads 

contenders 

with five 

nominations.

Veteran faVorites and newcomers share  

the Latin Grammy spotLiGht

By Justino Águila

a 
glowing Leslie Grace was fulfilling one of her biggest dreams 

recently when she heard her name among the Latin Grammy 

Awards nominees for best contemporary tropical album.

“It’s such a huge honor that for my first project I’m nominated 

with someone like my idol, Juan Luis Guerra,” Grace said at the 

announcement of this year’s contenders. “Being part of these nominations and 

the show is a big deal, because I’m representing something greater than myself.”

The 2013 nominees for the 14th annual Latin Grammys will be in attendance 

when the show returns to Las Vegas, airing live from the Mandalay Bay Resort & 

Casino on Univision at 8 p.m. ET on Nov. 21. The three-hour Spanish-language 

broadcast will be seen by audiences tuning in to catch their favorite acts while 

being introduced to a new generation of artists.

This year the Latin Recording Academy returns the number of nominees to 

10 for each of the four major categories: record, album and song of the year and 

best new artist. This year the awards process received a record-setting 9,400 

submissions during the 12-month eligibility period from July 1, 2012, to June 30, 

2013. For a complete list of nominees, go to LatinGrammy.com.

Colombia’s Carlos Vives is the leading contender, with five nominations. An-

other iconic voice making news is Natalie Cole, whose first Spanish-language 

project, En Español, is up for album of the year. Other contenders include Span-

ish singer Alejandro Sanz, Dominican artist Guerra and singer/songwriter 

Draco Rosa—all competing for record of the year. Spain’s Miguel Bosé, whose 

Papitwo is up for album of the year, will also be honored as Person of the Year.

Lifetime achievement awards will be presented to Venezuelan singer/song-

writer Oscar D’Leon, Cuban musician Juan Formell, bossa nova composer Ro-

berto Menescal, Colombian songstress Toto La Momposina, Argentine crooner 

Palito Ortega, bandleader Eddie Palmieri and Spanish-born composer Miguel 

Rios. Trustees Awards will be given to veteran TV personality Mario Kreutz-

berger (“Don Francisco”) and Mexican-born musician/composer/musical direc-

tor Pedro Ramirez Velazquez.

Billboard’s Latin Grammy preview ofers a close-up of the contenders in two 

key categories, best new artist and song of the year. We also profile Bosé and 

ofer a look at the activities planned around this year’s show.

The Latin Recording Academy is an international membership-based or-

ganization consisting of Spanish- and Portuguese-speaking recording artists, 

musicians, songwriters, producers and other creative and technical recording 

professionals. The goal is to improve the quality of life and cultural condition of 

Latin music and its makers. 
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ratulations to all our  Latin GRAMMY
®

                        nominees!

A Band Of Bitches (Apodaca Records)

Aleks Syntek

Alexandre Pires

Allison

Andrés Cepeda

Arlindo Cruz

Bajofondo

Bruna & Keyla

Carlos Vives

Cartel De Santa

Daniel Calderón y Los Gigantes

DLD

Draco Rosa

Eruca Sativa

Felipe Peláez y Manuel Julián

Fito Páez

Gilberto Santa Rosa

Guayacán

Hernán Lucero

Illya Kuryaki & The Valderramas

India Martínez

Jota Quest

Julieta Venegas

Kany García

Karito

La Adictiva Banda De San José Mesillas

Leiva

Leslie Grace (Top Stop Music)

Los Bunkers

Los Nocheros

Malú

Maluma

Marc Anthony

Mario Domm

Michel Camilo

Michel Teló (Som Livre)

Natalia Lafourcade

Natiruts

NoTeVaGustar

Pitbull

Ricardo Montaner

Ricky Martin

Roberto Carlos

Santiago Cruz

Sergio George (Top Stop Music)

Silvestre Dangond

Skank

Tito Nieves (Top Stop Music)

Toby Love (Top Stop Music)

Vicente Amigo

Vicente Fernández

Vicentico

Victor & Leo

Víctor Manuelle

Vikki Carr

Wisin

Yandel
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In a category 

whose 

nominees 

typically 

span the 

Latin world, 

the best 

new artist 

contenders 

include 

(clockwise, 

from top) 

Gaby 
Moreno 

from 

Guatemala, 

Leslie 

Cartaya 

from Cuba, 

Maluma 

from 

Colombia, 

Clarice 

Falcao 

from Brazil 

and Milton 

Salcedo 

from 

Colombia.

Best new artist 
nominees 
represent 
multiple countries 
and styles

By Justino ÁGuila

t
he nominees for the best new artist award at the 

Latin Grammys originate from Brazil, Colombia, 

Cuba, Dominican Republic, Guatemala, Mexico, 

the United States and Venezuela. According 

to the criteria for the award, established by the 

Latin Recording Academy, these contenders qualify for a nomi-

nation in this category based on albums that “first establish their 

identity in the public as performers.”

a Band oF BitcHes
The catchy and whimsical pop/rock anthems from A Band of 

Bitches don’t necessarily match the masks favored by the group, 

which make them appear more like the cast of a horror film. But 

look deep into their lyrics and the Mexican act has a lot to say 

about the planet, the future and fame, as illustrated on the album 

The Pre End of the World Soundtrack.

leslie cartaya
Cuban singer/songwriter Leslie Cartaya is influenced by the tra-

ditional music of her home country, but jazz and American funk 

have also had a major impact on her young career. On her de-

but solo album, No Pares (Don’t Stop), the musician takes it up 

a notch by ofering a refreshing mesh of everything from Afro-

Latin to Caribbean melodies.

eliacim
Born in Santo Domingo in the Dominican Republic, EliaCim has 

his eyes set on conquering the globe with an arsenal of pop bal-

lads that feature his soulful and versatile voice that thrives across 

several genres on his self-titled debut album.

clarice FalcÂo
Brazilian native Clarice Falcâo is a 23-year-old with many acco-

lades for her acting chops. But it is her first folk-inspired studio 

album, Monomania, that has caught the attention of her peers 

with catchy songs like “De Todos Os Loucos Do Mundo” (Of All 

the Crazy Ones of the World).

Jesus HidalGo
Integrating environmental consciousness with a musical and 

multimedia project, Venezuelan performer Jesus Hidalgo’s 

Second System melds ancestral, classical and pop genres 

to introduce an album paralleling strong social concern 

and powerful philosophical messages around the theme of 

Mother Earth.

¡maluma!

Urban artist ¡Maluma! is determined to take on the music 

world with his smooth raps. The reggaetón artist, who already 

has a major social media following, hails from Colombia’s Me-

dellin, and shines on such tracks as “Obesión” featuring Dy-

land & Lenny.

moJito lite
The four members of Mojito Lite are more than 

just bandmates—they’re friends. The foursome 

formed in Colombia in 2012 and have quickly 

gained a following thanks to their lyrically rich pop 

melodies that sparkle on songs like “Te Amo Mas” 

(I Love You More).

GaBy moreno
Guatemalan native Gaby Moreno’s album Postales 

is a crowning achievement that makes the singer 

one of the most captivating voices of her genera-

tion. Influenced by blues, jazz and pop, the song-

writer continues to thrill her admirers.

Quattro
The members of Quattro are classically trained, 

and their love for music inspired them to form a 

group with a mission of expressing themselves in 

several genres. From pop ballads to instrumental 

compositions and captivating songs in Spanish, the 

band’s repertoire is impressive.

milton salcedo
Espiritu Colombiano (Colombian Spirit) introduces 

Colombian native Milton Salcedo. The musical pro-

ducer/pianist/arranger/composer takes his piano 

prowess to new heights with a Latin jazz appeal that 

makes for a riveting album. 

9,400

the big number

Number of submissions for 
consideration by the Latin 
Grammys during the eligibility 
period (July 1, 2012-June 30, 
2013).
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ALL OF OUR LATIN GRAMMY AWARDS NOMINEES

1." --a OP -
41.AP Alb 411,

NEW YORK | LOS ANGELES | NASHVILLE | ATLANTA | MIAMI | LONDON | PUERTO RICO | SAN ANTONIO 

www.ascaplatino.com  |  Follow ASCAP    /ascap    @ascaplatino    /ascap    /ascap_music

AIDA CUEVAS
ALEXIS Y FIDO
AMERIKA JIMÉNEZ
ANDERSON FREIRE
ARLINDO CRUZ
BETO CUEVAS
BLACK GUAYABA
BOMBA ESTÉREO
CARTEL DE SANTA
DAN WARNER
DANIEL CALDERÓN Y LOS GIGANTES
DANIEL CALVETI
EMILIANO BRANCCIARI
EMILIO NAVAIRA
ERIK CANALES
FELIPE PELÁEZ Y MANUEL JULIÁN

FELIPE SALLES
GABRIELA ORTIZ
GEGÊ D’ANGOLA
GIAN MARCO
GILBERTO SANTA ROSA
GREGOR SALTO
GUAYACÁN
INDIA MARTÍNEZ
JAY PEREZ
JESSE & JOY
JOELSON CASTRO
JORGE OÑATE
JOSÉ LUIS PARDO
JULIETA VENEGAS
JULINHO SANTOS
KVRASS

LEO BROUWE
LEÓN LARREGUI
LESLIE GRACE
LOS TEXMANIACS
LUCY FABERY Y HUMBERTO RAMÍREZ
MARC ANTHONY
MARIO DOMM
NOTEVAGUSTAR
LA ORIGINAL BANDA EL LIMÓN DE  
  SALVADOR LIZÁRRAGA
PEDRO FERNÁNDEZ
QUATTRO
RAFAEL ARCAUTE
RAFAEL PICCOLOTTO DE LIMA
RICARDO ARJONA
RICARDO MONTANER

SILVESTRE DANGOND

SKA-P

TAN BIÓNICA

TITO “EL BAMBINO”

TITO NIEVES

TOBY LOVE

TOMMY TORRES

TREN A MARTE

TZVETIN TODOROV

VICENTE FERNÁNDEZ

VICENTICO

VÍCTOR MANUELLE

VIKKI CARR

YOEL HENRÍQUEZ

ILLYA KURYAKI & THE 
VALDERRAMAS (5)

JORGE LUIS PILOTO (3)

ARTURO SANDOVAL (2)

JULIO REYES COPELLO (5)

MALA RODRIGUEZ (3)

DADDY YANKEE (2)

MIGUEL BOSÉ (2)

ALEJANDRO SANZ (4)

PABLO ALBORÁN (3)

DLD (2)

NATALIA LAFOURCADE (2)

ANDRES CASTRO (4)

RUDY PÉREZ (3)

KANY GARCÍA (2)

ROBERTO CARLOS (2)

ANDRÉS CEPEDA (3)

AMAURY GUTIÉRREZ (2)

LA VIDA BOHÈME (2)
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Songwriters 

whose 

compositions 

are up for 

song of the 

year include 

(clockwise, 

from top) 

Ricardo 
Arjona, 

Alejandro 
Sanz and 

Jessie & Joy.

Creative Spark
Latin Grammy 
SonG of the year 
nominationS 
diSpLay the  
Genre’S beSt

By JuStino ÁguilA

C
reating a memorable song takes a special skill, as 

demonstrated by this year’s nominees in compe-

tition for a Latin Grammy award for song of the 

year. This category recognizes the creative pro-

cess of the songwriter—unlike record of the year, 

which honors the recording artist and the producer.

“eSSe Cara SoU eU”

Writer: Roberto Carlos
The career of Brazilian singer/songwriter Roberto Carlos spans 

five decades, and in that time the Grammy-winning artist has 

written numerous hits. In this current outing, “Esse Cara Sou 

Eu” (I’m That Guy) complements his iconic voice and strong 

writing abilities.

“La QUe me GUSta”

Writer: Jose luis Pardo
Authoring one of the catchiest songs of the year is no easy feat, 

but Jose Luis Pardo, also known as Cheo and DJ Afro, has hit the 

mark. A member of Venezuelan group Los Amigos Invisibles, the 

songwriter and the band continue breaking ground with memo-

rable party anthems heard around the world.

“LLorar”

Writers: Mario Domm, Hanna Huerta and Jesse & Joy
Siblings Jesse & Joy have taken their career to new heights in 

recent years, and their collaboration on “Llorar” with Mexican 

pop singer Mario Domm and composer Hanna Huerta makes for 

undeniable chemistry on this endearing love ballad.

“Lo meJor QUe hay en mi vida”

Writer: Amaury gutierrez
Cuban singer/songwriter Amaury Gutierrez has a romantic style 

that he’s been nurturing since his teens. As a writer he’s worked 

with some of music’s most iconic entertainers, including Spain’s 

Paloma San Basilio, and continues to rise in the music industry.

“mi marCiana”

Writer: Alejandro Sanz
Spanish crooner Alejandro Sanz continues to write ballads that 

keep him on top of his game. “Mi Marciana” highlights the per-

former’s mastery of lyrics that complement the song’s pop melo-

dies that also make his album La Musica No Se Toca a must-have.

“mi novia Se me eSta poniendo vieJa”

Writer: Ricardo Arjona
One of the most revered songwriters in Latin music, Ricardo Ar-

jona has been on the music scene since the ‘80s. He’s written 

songs with strong messages and romantic themes that touch on 

real-life moments that have made the Guatemalan entertainer 

one of the most iconic writers of his generation.

“Si yo fUera tU”

Writer: Jorge luis Piloto
Cuban composer Jorge Luis Piloto has worked with some of the 

biggest names in tropical music, including Luis Enrique, Victor 

Manuel and Celia Cruz. “Si Yo Fuera Tu,” performed by Gilberto 

Santa Rosa, shines with strong lyrics and charm.

“SoLo eL amor noS SaLvara”

Writer: Aleks Syntek
Mexican pop singer/songwriter/producer Aleks 

Syntek has been making music since he was a child. 

Now one of his native country’s most cherished en-

tertainers with a major U.S. fan base, Syntek has 

come full circle as one of the most celebrated writ-

ers, conquering pop ballads that resonate with many.

“Um abraÇaÇo”

Writer: Caetano Veloso
Known as the founder of the revolutionary Brazil-

ian cultural movement Tropicalia, Caetano Veloso 

is one of his country’s most influential composers. 

Last year the singer was honored as Person of the 

Year by the Latin Grammys during a dinner that 

included tribute performances by Alexandre Pires 

with Natalia LaFourcade and La Mala Rodriguez 

with Enrique Bunbury.

 

“voLvi a naCer”

Writers: Andres Castro and Carlos Vives
The collaboration between Carlos Vives and mul-

tiple Grammy nominee Andres Castro led to the 

creation of this uptempo pop ballad performed by 

Vives for his recent Corazon Profundo. The song 

has captivated the hearts of fans and the music in-

dustry alike. 
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Miguel Bosé 

grew up in an 

artistic home 

surrounded 

by premier 

cultural 

figures of 

his day, 

from Pablo 

Picasso to 

film director 

Luchino 

Visconti.

Miguel Bosé is The laTin RecoRding 
acadeMy’s PeRson of The yeaR

By LeiLa CoBo

s
panish star Miguel Bosé is the quintessential re-

naissance man: painter, actor, TV host. But above 

all, Bosé is a musical artiste—an eclectic compos-

er and sometimes eccentric performer who has 

reinvented and redefined his Latin pop during his 

three-decade career, traversing pop, electronica, rock and dance 

with equal ease.

“He’s risked a lot during his career,” manager Rosa Lagar-

rigue told Billboard in 2007. “When he was at his most famous, 

he made radical changes. He’s constantly done things that are 

ahead of their time. Then again, that’s how you sustain a career 

for 30 years and win the respect of a younger generation.”

That career and respect remain so solid that today, 38 years 

after his 1977 recording debut, Bosé will be honored as the Latin 

Recording Academy’s Person of the Year, at the same time he cel-

ebrates nominations for album of the year and best contempo-

rary pop vocal album for Papitwo (Warner). The album, a collec-

tion of collaborations with some of Latin music’s biggest names, 

underscores Bosé’s influence on multiple generations of artists.

“It’s an honor and a top achievement to be awarded Person of 

the Year,” says Bosé, who then spoke of himself in the third- person 

to acknowledge the breadth of the honor. “It’s a particularly well-

rounded award because it honors ‘Bose’ for his contributions to 

music, for his understanding of music and his career, but it also 

honors citizen ‘Miguel’ and all the commitments he has decided to 

fight for as a person. It is the award for excellence.”

The son of Italian actress Lucia Bosé and fabled Spanish bull-

fighter Jose Luis Dominguin, Bosé seemed born for the stage. He 

grew up surrounded by premiere cultural figures of the day, from 

Pablo Picasso to film director Luchino Visconti.

By the time he released his smash debut single, “Linda,” in 

1977, Bosé was already a household name in his native Spain.

Thirty albums and 35 films later (one favorite 

is his role as female impersonator Letal in “High 

Heels”), Bosé continues to not only break ground 

but also make a mark as a philanthropist involved 

in multiple causes. They include the fight against 

AIDS; ocean conservation group Oceana; Aldeas 

Musicales, schools in indigenous villages that 

teach Spanish and musical instrument instruc-

tion; and Paz Sin Fronteras (Peace Without Bor-

ders), a foundation he heads with Colombian art-

ist Juanes.

“We look forward to paying tribute to one of to-

day’s most respected and avant-garde artists as 

well as a man whose selflessness has benefited 

many around the world,” Latin Recording Academy 

president/CEO Gabriel Abaroa Jr. says.

Already a Latin Grammy winner, Bosé vies for 

the honor this year with Papitwo, a collection of 28 

stunning duets with such artists as Alejandro Sanz, 

Juan Luis Guerra and Penelope Cruz, among many 

others from around the world.

“He is a complete artist,” Warner Music Latin 

America chairman Iñigo Zabala says, “and a tire-

less artist when in pursuit of perfection. Undoubt-

edly, he’s one of the most influential Latin acts of 

all time.”

Bosé will be feted Nov. 20 at a tribute gala at 

the Mandalay Bay Convention Center in Las Vegas 

featuring performances of his most popular songs. 

A portion of the net proceeds from the event will 

benefit the Latin Recording Academy’s outreach 

and education programs. 

Beyond 
The 
awaRds
The laTin gRaMMy 
BRand exPands To 
vaRied evenTs

By LeiLa CoBo

s
ince their debut in 2000, the Latin Gram-

my Awards have grown in ratings, reach 

and stature. But along with the televised 

awards, seen in more than 100 countries, 

the Latin Grammy brand has also expanded across 

a roster of associated events, in turn reinforcing the 

brand in the United States and abroad.

Today, the Latin Grammy brand encompasses 

not just the awards show, but also a host of prop-

erties that includes Latin Grammy in the Schools, 

where musicians and Latin music professionals 

speak to students; the Latin Grammy Street Par-

ties, free music festivals in key cities leading up to 

the awards telecast; and the Latin Grammy Acous-

tic Sessions, an invitation-only music series that 

takes place in top Hispanic markets in the United 

States and, as of this year, abroad.

The first concert series launched by the Latin 

Recording Academy was the Latin Grammy Street 

Parties, which began in Miami in 2000 to coincide 

with the inaugural Latin Grammys.

The notion, according to Latin Recording Acad-

emy president/CEO Gabriel Abaroa Jr., was to try 

out a “pilot program that would bring us closer to 

the public so they wouldn’t think the Academy was 

something inaccessible.”

The street parties were not only performance 

platforms for artists but also sources of information 

for music fans on the awards and the Academy.

They were so successful that by 2003, the par-

ties expanded to other cities, including Los An-

geles, Chicago, New York, Houston, Dallas and 

Fresno, Calif. Today, there are upwards of six street 

parties each year.

“They’ve been so successful and become so 

massive that we decided not to change that mod-

el,” Abaroa says. But the parties weren’t the right 

fit for everyone.

“They excluded many artists who appeal to a 

smaller, more demanding audience and who are 

more acoustic-oriented,” Abaroa says. “So we de-

cided to develop an event that fulfilled those char-

acteristics.”

Those events are the Latin Grammy Acoustic 

Sessions, which for the past five years have taken 

place in the United States, and now internationally.

The shows are invitation-only private events. 

Their objective, according to Abaroa, is to show-

case artists who have a diferent appeal than 

those who perform at the street parties, but who 

have the necessary value to justify creating a plat-

form for them.

This year’s performers included Draco Rosa, 

Fonseca, Victor Manuelle, Ruben Blades and Ar-

thur Hanlon in the United States; Natalia Lafour-

cade and Concha Buika in Colombia; and Alejan-

dro Sanz in Mexico.

In the future, Abaroa says, he’d like to stage 10 

concerts per year—five stateside and five abroad.

“Ideally, the acoustic concerts should provide a 

unique experience,” he says, “so that the audience 

can tell the world that they had the privilege of be-

ing at a Latin Grammy acoustic show.” 
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 B
lack Oak Arkansas is back—although co-
founder Rickie Lee Reynolds likes to point 
out “we never went away.”

Reynolds and frontman Jim “Dandy” 
Mangrum have indeed continued to fy 

their Southern rock fag from their current home base 
of Memphis, but the group has operated well under 
the radar for quite some time. That changes on Oct. 
16, however, when BOA returns to Atco/Atlantic Re-
cords—where Ahmet Ertegun himself signed the 
band in 1970—with Back Thar N’ Over Yonder, an al-
bum that features fve new songs and 10 previously 
unreleased tracks recorded during the early ’70s with 
the late Tom Dowd.

“We’re very thankful for this,” says Mangrum, 

Black Oak 

Arkansas 

Comes ‘Back’
After years of obscurity and hard 
times, the Southern rock vets  
re-emerge with new and 
unreleased music
By Gary Graff

whose blond mane, famboyant stage presence and 
good humor provided a model for subsequent front-
men like David Lee Roth and Kid Rock, with BOA’s 
music being an acknowledged infuence on Black Flag 
and Phil Anselmo, among others. “[In the ’70s] I knew 
what I was doing, but I didn’t know I knew what I was 
doing until I did it. This time it’s much more deliber-
ate. We really know what we’re doing, so we’re very 
excited about it.”

BOA’s current spate of good fortune comes at the 
hands of Atlantic senior VP of marketing Dane Ven-
able, an Arkansas native and longtime fan who caught 
a BOA performance in April 2012 in Memphis. “They 
were kind of responsible for me going into the busi-
ness I’m in,” Venable says, “and I never really knew 
what had happened. They didn’t just fade away; it 
was like they just dropped of the face of the earth. So 
I went to see them that night and it was like, ‘Damn, 
they still have kick in them.’”

A post-show meeting led to Reynolds playing the 
executive some of the music he and Mangrum had 
been working on, and Venable learned that Man-
grum and Reynolds were “essentially homeless” and 
had been through lawsuits with former managers 
and band members (including one-time drummer 
Tommy Aldridge). Meanwhile, the group’s catalog—
including its 1973 top 30 hit “Jim Dandy”—had been 
sold by a former manager on eBay, although it was 
fortunately purchased by a fan in Missouri who held 
onto it for safekeeping.

Venable acquired the catalog and is now “trying to 
make everything right,” including reinstating the cor-
rect writer credits on all the songs. Meanwhile, he dis-
covered a treasure trove of material. “Song after song 
that had basically been mixed down, rough mastered 
and done,” he says. “Going back through Tom Dowd’s 
notes, we found a lot of these songs were supposed to 

be included on albums. For instance, ‘Dance to the 
Music’ was going to be a single but at the last minute 
they cut ‘Jim Dandy’ instead. So it’s great to fnally get 
some of that stuf out.

“And, of course, the frst thing people ask—after 
‘Aren’t they dead?’—is ‘What are they up to now?’ So 
we have some of that on here as well,” including the 
frst single “Plugged In and Wired,” “Sweet Delta 
Water” and a cover of Bob Dylan’s “I Shall Be Re-
leased.” The new recordings features original bassist 
Pat “Dirty” Daugherty, as guitarist Stanley “Goober 
Grin” Knight died shortly before the sessions.

“I wanted to make this album for the band and for 
whatever Black Oak fans are out there, which I’m fnd-
ing is a lot more than you’d expect,” Venable says. 
“We want to give [the band] a shot at being in the 
limelight again, to kind of have the sentence end with 
an exclamation point as opposed to a question mark.”

VH1 Classic and Palladia will air a one-hour docu-
mentary about BOA this month, and Mangrum and 
Reynolds have been busy doing interviews with clas-
sic-rock-focused magazines and blogs. Additionally, a 
Memphis producer is assembling a tribute album that 
will feature BOA songs covered by Shooter Jennings, 
Black Flag and others, and Venable says “Plugged In 
and Wired” is being worked to classic rock stations 
and syndicated radio shows.

In preparation for its comeback, the band is putting 
together a new business and legal team to guide its 
afairs, and it recently performed in Los Angeles and 
New York and has concerts scheduled in Arkansas 
and Memphis the same week the album is released.

“This is going to form itself once the album is re-
leased and people start hearing the story,” Venable 
says. “That’s when people are just going to be like, ‘This 
is the wildest story I’ve ever heard’ . . . but they’re also 
going to be happy [BOA] is back and has new music.” 

Artist: Black Oak Arkansas

AlBum: Back Thar N’ Over 

Yonder

lABel: Atco/Atlantic

releAse DAte: Oct. 15

mAnAgement: Jim “Dandy” 

mangrum, rickie lee 

reynolds

PrODucers: tom Dowd, Brian 

Kehew

PuBlishing: Far Fetched 

music/Fine & Dandy music 

(AscAP), Pond tunes (Bmi)

BOOKing Agents: tammy 

hensley, Joey Killingsworth

chArt histOry: “Jim Dandy” 

(1974), no. 25 Billboard hot 

100; “strong enough to Be 

gentle” (1976), no. 89 hot 

100; Hot & Nasty: The Best of 

Black Oak Arkansas (1992), 

91,000

twitter: @OfficialBOA

the big number

Black Oak Arkansas’ total 
album sales in the nielsen 
soundscan era.

213k

Black Oak 

Arkansas 

performing 

at the 

california 

Jam rock 

Festival in 

Ontario, 

calif., on 

April 6, 1974.
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American Authors, “Best 

Day of My Life.” They just 

performed a sold-out show 

for us two weekends ago. 

Hearing the crowd sing along 

to the catchy “Oh, oh, oh, oh, 

whoa, oh, oh!” part of the song 

was one of the highlights of 

the night.

Arctic Monkeys, “Do I 

Wanna Know?” This is 

something we’ll get started 

on very soon. It’s a great song. 

And, since their tour is now 

headed just up the road to Los 

Angeles, we look forward to 

giving our listeners a chance 

to get to know them better. I 

want to be in that group right 

upfront.

Kevin Callahan, alternative 

KBZT San Diego. Capital 

Cities, “Kangaroo Court.” 

These guys played our [Sandy 

Parts Festival] in June. They 

had the sold-out crowd going 

nuts and, thanks to their style, 

had everyone wondering if 

satin jackets were “back.” 

Initial response so far has 

been killer.

Following the release of 1999’s Electric Honey on Cap-
itol, New York alt-rock group Luscious Jackson called 
it quits. In the time since, the band members—singer/
bassist Jill Cunnif, singer/guitarist Gabby Glaser and 
drummer Kate Schellenbach—have pursued solo al-
bums and production projects, as well as families. A 
few years ago, Cunnif and Glaser began collaborat-
ing on a children’s album, but nothing came of it, 
largely due to distribution issues. But last year, the 
trio learned about new options to fund and distribute 
music, and the band’s fourth album, Magic Hour, is 
due Nov. 5 on its own City Song imprint, followed by a 
children’s album on Nov. 19.

“A friend working at [crowdfunding site] PledgeMu-
sic presented it to me and we were like, ‘Wow, this is 
a whole new world,’” Cunnif says. “So we decided to 
regroup the band and make new music.”

The PledgeMusic campaign launched Feb. 9, 2012, 
and ofered an array of rewards for fans, including a 

tour of downtown Manhattan with Cunnif and Gla-
ser for $700 and an acoustic living room concert for 
$5,000. The campaign kicked of along with a new 
song, “Are You Ready?,” the frst new Luscious Jackson 
track in more than a decade. The band reached 100% 
of its funding goal two days later.

The incentive for using PledgeMusic wasn’t just for 
funding, but also to tap into an online fan base, which is 
why the campaign continued long after Luscious Jack-
son reached its funding goal. “When we started, we 
really had nothing,” Cunnif says. “We went through 
the process of getting our Facebook page returned to 
us and that was the beginning of our social media. And 
that’s an ongoing process. But the nice thing about it is 
we can potentially do this whole thing now.”

“The foundation is in the nostalgia, but the engage-
ment is what creates the newness of it all,” says Jayce Var-
den, COO of U.S. operations for PledgeMusic. “By show-
ing the real-time ‘this is the making of this album,’ they’re 
bringing in fans originally based of that nostalgia.”

As the campaign continued—it ended Oct. 1—the 
band members went into the studio to make the album 
while putting a business team in place. The disc was 
produced by Cunnif and Glaser at their Brooklyn stu-
dio, and Beastie Boys’ Adam Horovitz collaborated on 
the track “So Rock On.”

“The album was like a puzzle that just few together 
and there was the sound,” Cunnif says. “That’s the 
main thing with our band. We have a sound and it’s 
very specifc—and that was really exciting, to sort of 
come from nothing and form this sound again. So 
more than a vision, it was a reconnection. The coolest 
part was the continuity was there. I really felt like I get 
it. I get why we did this, I get why we were a band, and I 
get why this was so much fun.”

For that reason, Cunnif sees Magic Hour as the be-
ginning of something. The group, which has two shows 
booked in New York and Philadelphia this fall, is con-
frming TV appearances and West Coast tour dates, and 
has a number of music videos in the can. The band will 
also continue to make new music going forward, mak-
ing this less of a reunion and more of a continuation that 
was interrupted by the realities of the music industry.

“When we left in the late ’90s, I felt like I was so done 
with this,” Cunnif says. “And now some 13 years later, 
and suddenly it’s looking a whole lot better. [It] looks 
like fun. I couldn’t appreciate [that] at the end because 
we’d been through such turmoil. It’s tumultuous being 
on a major label. We had an amazing time and it went 
as far as we could get it to go. So to come back together 
was sort of surprising. It’s just the time and perspective 
have made it refreshed and renewed for us.” 

rock

Rekindling 
The ‘Magic’
Luscious Jackson returns after 14 
years with fan-funded album on 
the band’s own label
By Emily Zemler

ARTIST: Luscious Jackson

ALBUM: Magic Hour

RELEASE DATE: Nov. 5

LABEL: City Song

PRODUCERS: Jill Cunniff, 

Gabrielle Glaser

BOOKING AGENT: Tom Windish, 

Windish Agency

CHART HISTORY: Natural 

Ingredients (1994), No. 114 

Billboard 200, 245,000; 

Fever In Fever Out (1997), No. 

72 Billboard 200, 533,000; 

Electric Honey (1999), No. 

102 Billboard 200, 146,000; 

“Naked Eye” (1996), No. 24 

Mainstream Top 40, No. 33 

Adult Top 40

TWITTER: @LusciousJckson

STArLIghT gIrLS

Listening to the music of 

Brooklyn’s Starlight Girls 

feels like reading a noir 

detective novel while sipping 

cocktails at a ’60s go-go bar. 

Led by Christina B (vocals, 

keyboard, flute) and Karys 

Rhea (vocals, drums), the 

five-piece produces a smoky, 

retro-pop sound that’s ir-

resistibly upbeat. The band 

formed about two-and-a-half 

years ago after Christina B 

moved from Ohio back to 

Brooklyn. “I had kind of given 

up on New York briefly,” 

Christina B says. She joined 

with Rhea and eventually the 

group grew to five members. 

Since then Starlight Girls 

have spent a good amount 

of time touring. “Touring has 

made us a lot tighter, and 

we do focus a lot on our live 

show,” Christina B says. Man-

ager Peter Garea agrees, as 

he joined with Starlight Girls 

after seeing them perform. 

“I was really impressed,” he 

says. “I thought the songwrit-

ing was really good and 

really unique.” The group’s 

most recent release is a Xiu 

Xiu-produced 7-inch EP, with 

a video produced by Avery-

McCarthy featuring Christina 

B and Rhea eating tomatoes 

and sword fighting on a 

Brooklyn roof. As for the next 

step, the band is working on 

its full-length album, which 

will lean back to the act’s old 

pop sound. “We are ready for 

whatever life throws at us,” 

Christina B says.  

 —Gabrielle Sierra

BILLBOARD  |  OctOBeR 19, 2013

“When we left in the late ’90s, i felt like i 
was so done with this. And now some 13 
years later, suddenly it’s looking a whole 
lot better.”  

—Jill cunniff, luscious JAckson
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Disclosure

U.K. dance act Disclosure 

has been riding high on the 

success of recent album 

Settle, and is on a world 

tour that will last into 2014, 

thanks to longtime agent Tom 

Schroeder of Coda Agency. 

“They have toured live from 

the start, which is quite 

unusual for a dance act,” he 

says. “But we wanted them 

seen as an album act and not 

just a dance-culture DJ thing 

with disposable music, but as 

proper artists.”

routing: The jaunt will hit 

Europe, Japan, Australia, the 

United States and then Eu-

rope again. “It’s three months 

solid, which is pretty tough for 

an 18- and 22-year-old, but 

they’re up for the challenge,” 

Schroeder says. “All the rout-

ing has been to play proper 

settings, where they’re seen 

as a band.”

Audience: As one of the 

year’s breakthrough acts, 

Disclosure’s show capaci-

ties have grown. In 2012 it 

played 500-capacity rooms, 

but this year has two sellouts 

at London’s 5,000-capacity 

O2 Academy Brixton (Nov. 

28-29). “The steep rise has 

been enormous. It’s one of the 

quickest-moving one’s we’ve 

seen. Disclosure, Rudiments 

and Bastille have been the 

real quick movers,” Schroeder 

says. With an ever-growing 

international fan base, Schro-

eder has amassed strong 

sales in every market. “They’re 

doing 2,000-cap gigs in 

Paris, 4,000 tickets in Holland, 

2,000 tickets everywhere. We 

could go and go and go.”

Promotion: Relying on die-

hard fans first, Disclosure 

ofered exclusive presale 

options through its website, 

thanks to sign-ups. “You’re 

trying to get the hardcore fans 

to buy in long term to an act,” 

Schroeder says. “The ones 

that discovered it deserve the 

first shot.” —Nick Williams

AgENT: Tom Schroeder, Coda 

Agency

TOUR DATES: Sept. 17-March 7

ARTIST: Best Coast

ALBUM: Fade Away (EP)

LABEL: Jewel City

RELEASE DATE: Oct. 22

MANAgEMENT: Adam Shore, 

Daily Swarm

PRODUCER: Wally gagel

PUBLISHINg: EMI/Sony Music 

Publishing

BOOKINg AgENT: Sam Hunt, 

Windish Agency (U.S./Asia/

Australia); Emma Banks and 

Ryan Fitzjohn, Creaive Artists 

Agency (U.K./Europe)

CHART HISTORY: Crazy for You 

(2010), No. 36 Billboard 200, 

108,000; The Only Place 

(2012), No. 24 Billboard 200, 

49,000

TWITTER: @best_coast

rock

Independent 
Spirit
Best Coast launches own  
imprint with Kobalt Label 
Services for new EP
By Chris Payne

Best Coast, the indie-rock embodiment of the Cali-
fornia lifestyle made famous by frontwoman Bethany 
Cosentino, has gone fully independent. It was through 
an indie label—the Brooklyn-based, vinyl-focused Mex-
ican Summer—that the band broke to the alt masses 
with 2010 debut Crazy for You (108,000 copies sold, 
according to Nielsen SoundScan). But for new EP Fade 

Away (due Oct. 22), Best Coast has gone one step further. 
The seven-song collection comes through Cosentino’s 
new imprint Jewel City, in partnership with Kobalt Label 
Services, marking the band’s frst major self- release.

When asked if she’s earning a bigger sales cut in the 
Kobalt deal, Cosentino afrms her focus is on getting 
her new music heard by fans. “Honestly, I don’t know 

the logistics of it,” she says. “Which just goes to show 
that I’m probably not the best businesswoman.”

Cosentino’s slacker persona is endearing, but she 
could give herself a bit more credit. Since forming the 
band in 2009 alongside multi-instrumentalist Bobb 
Bruno, Best Coast has gone from a homemade lo-f 
project to opening for Green Day and No Doubt. Cosen-
tino has lent her brand to an Urban Outftters clothing 
line, and her tenacious social media presence (she has 
more than 100,000 Twitter followers) has been hailed 
as exemplary for indie rockers with capitalist ambition.

So then, what about those sales cuts since going 
independent? For the record, Best Coast has always 
had complete control of its merchandise and touring, 
says Adam Shore, who has managed the band since 
July 2010. Cosentino and her team are quick to point 
out their amicable relationship with Mexican Summer, 
which led to such an artist-friendly deal. In parting 
ways, there was neither ill will nor a desire to reach a 
level of success the band’s old label couldn’t give it.

“They have the same tools and types of promotion 
that bigger labels have,” Cosentino says. 

“We signed a two-album deal,” Shore adds. “We 
loved working with them but mutually decided to ex-
plore other directions.”

Kobalt Label Services, which formally launched less 
than a year ago, represents established acts like Prince, 
Pet Shop Boys and New Kids on the Block. Through it, 
Best Coast maintains ownership of its masters, sets 
its budgets and pays Kobalt a distribution and service 
fee for handling the marketing that would typically be 
done by a traditional label.

Working beneath Kobalt managing director Paul 
Hitchman is Dusko Justic, lead project manager for 
Best Coast’s North American campaign, who works on 
a daily basis with Shore. Aside from handling physical 
and digital distribution of Fade Away, Justic has over-
seen promotion for the EP. This includes working it to 
noncommercial, tastemaker, specialty and college ra-
dio, where it’s promoted by Jennifer Daunt for Daunt-
less Promotion and Advanced Alternative Media. Ac-
cording to Hitchman, they’re “planning some in-store 
activity around release” to promote the EP at retail.

The songs on Fade Away came from a burst of inspi-
ration that Cosentino enjoyed while touring behind 
2012’s The Only Place. She went into the studio with pro-
ducer Walley Gagel (who helmed the previous year’s 
iTunes Session EP) and fnished the seven tracks, which 
continue the hazy guitar-pop sound of earlier releases, 
albeit with hooks that hit a bit harder and an old-timey 
country slant worth exploring further on her next full-
length album.

Cosentino received other ofers from established la-
bels, but chose the less traditional route since she’d rather 
launch a label deal with an LP release. She might seek out a 
new label for her next full length, but then again, she might 
stick with her own label and Kobalt. “For me, it’s more 
about getting this out and less about how much money,” 
Cosentino says. “I’m not even thinking, ‘Oh, am I going to 
make money of this?’ Honestly, I just want to put it out and 
make money touring and doing other things.’”

“Other things” could refer to releasing artists other than 
herself on her new imprint, an idea that harks back to Best 
Coast’s formative days, when the band released one-of 
singles and EPs on small labels like Art Fag and Group 
Tightener. If she does, Cosentino will once again call upon 
her underrated business skills and nontraditional tenacity, 
which come largely from her parents. Her father is a life-
long musician, and her mother quit a corporate ofce job 
after 25 years to become a successful fashion designer.

“My parents were always super-supportive,” 
Cosentino says. “‘Sure you can drop out of college 
and move back to L.A. and try to become a musician.’ 
Whereas most parents would probably be like, ‘You’re 
not doing that.’” 

“I’m not even thinking, ‘oh, am I going 
to make money of this?’ I just want to 
put it out and make money touring and 
doing other things.”
 —Bethany cosentIno, Best coast
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KEITH URBAN & 

MIRANDA LAMBERT

“We Were Us” (3:12)

ProdUcers: Nathan 
 chapman, Keith Urban

Writers: Jimmy robbins, 
Nicolle Galyon, Jon Nite

PUblishers: various

lAbels: hit red/capitol 
Nashville/rcA Nashville

Two country music 
powerhouses refect on 
a (fctional) love lost and 
make for an indomitable 
combination on the 
slick and stomping “We 
Were Us,” the latest hit 
from Urban’s recently 
released Fuse. The suc-
cinct chorus ofers an 
immediate rush packed 
with skillfully convinc-
ing emotion from Urban 
and Lambert. —JM

HIP-HOP

KID INK FEATURINg

CHRIS BROWN

“show Me” (3:40)

ProdUcer: dJ Mustard

Writers: various

PUblishers: various

lAbels: the Alumni 
Group/88/rcA

Both Ink and Brown 
want proof that their 
respective ladies are 
properly entranced on 
Ink’s latest single. DJ 
Mustard laces the beat 
with a metallic bounce, 
while Brown provides 
his umpteenth intoxicat-
ing hook of 2013. “Show 
Me” is a real show-
don’t-tell track that lacks 
inhibition. —KI

ALTERNATIVE

A gREAT BIg WORLD

“say something” (3:53)

ProdUcer: dan romer

Writers: ian Axel, chad 
 Vaccarino, Mike campbell

PUblisher: Universal Music 
Publishing

lAbel: epic

Epic newbie A Great 
Big World package the 
understated tones of 
Adele’s ballads with 
the dreamlike lyricism 
of Ingrid Michaelson 
on tear-jerking single 
“Say Something.” Lead 

singer Ian Axel’s vocals 
sound appropriately na-
ked when he quivers, “I 
will swallow my pride/
You’re the one that I 
love, and I’m saying 
goodbye.” —NW

ROCK

THE KILLERS

“shot at the Night” (4:01)

ProdUcer: Anthony Gonzalez

Writer: brandon Flowers

PUblisher: Universal- 
PolyGram Publishing 
(AscAP)

lAbel: island def Jam Music 
Group

After the commercial 
disappointment of the 
Killers’ 2012 album 
Battle Born, there’s a bit 
of healthy desperation 
in Brandon Flowers’ 
songwriting on “Shot at 
the Night,” a new single 
from the group’s upcom-
ing Direct Hits best-of 
compilation. With M83 
mastermind Anthony 
Gonzalez stepping in as 
producer, Flowers and 
the rest of the band crank 
out a pristine synth-
pop statement. “Shot 
at the Night” channels 
just enough of M83’s 
“Midnight City” to put 
the Killers in position for 
another run on alterna-
tive radio during this 
stopgap ahead of their 
next full-length. —CP

POP

JUSTIN BIEBER

“heartbreaker” (4:22)

ProdUcers: Maejor Ali, 
 t-Minus, Justin bieber, chef 
tone

Writers: various

PUblishers: various

lAbel: schoolboy/raymond 
braun/island/idJMG

Bieber’s “Music Mon-
days” online release 
series kicks of with 
“Heartbreaker,” in 
which the pop superstar 
sounds both fresh and 
grizzled. Weary from 
breakup and longing 
to smooth things over, 
Bieber croons over 
acoustic strums and 
snare taps that push him 
toward more adult-
sounding R&B—un-
questionably, a step in 
the right direction. —BW
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In the music video for Blood Orange’s sexy new single 
“Chamakay,” Dev Hynes visits his South American 
homeland of Guyana, where he meets elderly family 
members, plays with local children and dances awk-
wardly among the poverty-stricken streets, illuminat-
ed by a glowing sunset. The clip is a dreamy, heartfelt 
collage that feels displaced from time—and the single 
itself is a perfect counterpart, injecting a suave, adult 
contemporary groove with a shot of modern exoticism. 

Hynes speaks in vague but evocative tongues: “If givin’ 
left me lonely, if givin’ was my friend/I’m keepin’ all 
my old things/I’m keepin’ my loose ends,” he breathes. 
His soulful croon is chased by woody marimba, hazy 
washes of synth, spasmodic slap-bass and the alto of 
Chairlift’s Caroline Polachek. Hynes has made his 
name writing from the shadows (most notably for So-
lange and Sky Ferreira), but “Chamakay” is a hypnotic 
step into the spotlight. —RR

Blood Orange’s Exotic AC

Blood Orange’s Dev Hynes has made his 
name writing for others, but “Chamakay” 
is a hypnotic step into the spotlight.

POP

SINgLES

MUSIC

Reviews
blood orange

“chamakay” (4:19)

ProdUcer: devonte hynes

Writers: devonte hynes, 

caroline Polacheck

PUblishers: domino 

Publishing/copyright control

lAbel: domino records

LEgEND 
&  

CREDITS

Edited by Evie 

Nagy (albums) 

and Jason 

Lipshutz (singles)

coNtribUtors: 

Phil Gallo, Gary 

Graff, Kathy 

iandoli, Jessica K. 

letkemann, Jill 

Menze, evie Nagy, 

chris Payne, ryan 

reed, brad Wete, 

Nick Williams, 

emily Zemler

All albums 

commercially 

available in the 

United states 

are eligible. send 

album review 

copies to evie 

Nagy and singles 

review copies to 

Jason lipshutz 

at billboard, 770 

broadway, 15th 

Floor, New York, 

NY 10003, or to 

the writers in 

the appropriate 

bureaus.

LIVE

The ethereal qualities of Moby’s 
new Mute release, Innocents, 
glowed brightest at the second 
night of his three-concert stand, 
the only shows he’s doing in sup-
port of the album this year. Night 
two abounded with solid turns 
from guest vocalists on the al-
bum—Mark Lanegan, Skylar 
Grey, Inyang Bassey and Cold 
Specks’ Al Spx—but it was Damien 
Jurado who elevated the evening 
with “Almost Home” and frst-set 

closer “Everything That Rises.” 
“I’m biased,” Moby said after 
“Almost Home” took the packed 
house on an uplifting spiritual 
journey, “but that was really beau-
tiful.” Moby contentedly played 
second fddle to the singers, ac-
companying every artist on a 
single Gibson guitar. He took over 
lead vocals only once, leading the 
singalong on “Everything That 
Rises” with—of all people—new 
Los Angeles Mayor Eric Garcetti 
on keyboards. Following the 
75-minute performance devoted 
to Innocents, Moby launched a 
90-minute, 18-song hits set. —Pg

Artist: Moby

VeNUe: the Fonda theatre, los Angeles

dAte: oct. 3
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It’s been four years since Pearl Jam’s last studio album, 
but the band’s inspired new efort proves to be more 
than worth the wait since 2009’s Backspacer, with 12 
tunes exploring bad faith, the intricacies of deep com-
mitment, mortality and the state of the planet—manag-
ing to groove, thrash and soar along the way. Opening 
with two rock-solid takes on sanctimony, the Eddie Ve-
dder-penned “Getaway” lights a fuse into the furious 
“Mind Your Manners,” which features music by guitar-
ist Mike McCready. The magical pairing of the building 
“Infallible” and ominous “Pendulum,” both collabora-
tions among Vedder, bassist Jef Ament and guitarist 
Stone Gossard, also leaps out as a highlight—examin-
ing humanity’s hubris and its transience. In great form 
throughout, Vedder’s unmistakable baritone is at its 
most gorgeous on poignant ballad “Sirens.” —JKL

Pearl Jam 
Strikes Hard

RocK

fiLm

ALBums

Pearl Jam

Lightning Bolt

Producer: Brendan o’Brien

LaBeL: Monkeywrench/

republic

reLease date: oct. 15

couNTRY

scoTTY mccReeRY

See You Tonight

Producer: Frank rogers

LaBeL: Mercury Nashville

reLease date: oct. 15

At only 19, “American 
Idol” winner McCreery 
projects a mature tone 
on his sophomore set 
that fits alongside his 
country peers. The 
singer uses his instru-
ment to great advan-
tage on fiddle-laced 
foot-stomper “Can You 
Feel It” and heart-tug-
ger “Feel Good Sum-
mer Song.” Elsewhere 
on songs like “The 
Dash,” he sounds more 
detached. —Jm

foLK

The heAd ANd The

heART

Let’s Be Still

Producers: the Head and the 
Heart, shawn simmons

LaBeL: sub Pop

reLease date: oct. 15

The indie-folk sextet 
shows exponential 
growth on its second al-
bum, embracing texture, 
nuance and lush arrange-
ments not found on its 
2011 debut. Charity Rose 
Thielen’s “Summertime” 
leans toward synth-pop, 
while “Cruel” and epic 
closer “Gone” establish 
new creative peaks for 
the group’s high-lone-
some pop sound. —GG

PoP

GAviN deGRAw

Make a Move

Producers: various

LaBeL: rca records

reLease date: oct. 15

With help from Butch 
Walker, Ryan Tedder 
and Martin Johnson, 
DeGraw ups the energy 
and production value 
on his latest full-length. 
Spirited, soulful rockers 
(“Best I Ever Had”) meet 
“Hangover”-like come-
dic tales (“Finest Hour”) 
and big, powerful cho-
ruses (“Everything Will 
Change”). —Jm

RocK

cAss mccomBs

Big Wheel and Others

Producer: cass Mccombs

LaBeL: domino records

reLease date: oct. 15

McCombs’ latest fea-
tures 22 tracks, ranging 
drastically in tone and 
occasionally aren’t 
songs at all. The nearly 
90- minute set ofers a 
broad listening experi-
ence—at times at the 
expense of cohesion. 
The standouts are lovely 
and poetic, like acoustic 
ballad “Angel Blood” 
and the quietly bluesy 
“Sooner Cheat Death 
Than Fool Love.” —eZ

PoP

diANe BiRch

Speak a Little Louder

Producers: various

LaBeL: s-curve records

reLease date: oct. 15

Michigan musician 
Birch earned accolades 
for 2009 debut Bible 

Belt, and her follow-up 
should propel her to a 
new level. She croons on 
emotive ballads like the 
title track, buoyant indie 
pop cut “Love and War” 
and surging anthems 
like “Lighthouse.” It all 
comes together in her 
unwavering voice and 
invested, passionate 
delivery. —eZ

eLecTRoNic

GARY NumAN

Splinter (Songs From a Broken 
Mind)

Producers: Gary Numan, ade 
Fenton

LaBeL: Machine Music

reLease date: oct. 15

The industrial god-
father emerges from 
a depression-driven 
seven-year hiatus with 
a powerful set of raw, 
deeply felt tracks that 
are mostly stripped of 
the new wave fare that 
lightened earliest hits. 
His voice carries more 
emotional weight than 
ever, and core-shakers 
like “I Am Dust” illus-
trate his infuence over 
superfan and tourmate 
Trent Reznor. —eN

“Broadway Idiot”

dIrector: doug Hamilton

Producer: Ira Pittelman

FeaturING: Billie Joe 

armstrong, Michael Mayer, 

Mike dirnt, tre cool

dIstrIButor: Film Buff

reLease date: oct. 10 (cBGB 

Film Festival), oct. 11 (New 

York, on-demand), oct. 15 

(eight one-nighters), oct. 18 

(additional cities)

ruNNING tIMe: 81 Minutes

musical 

theater 

docs:

“show 

Business: 

the road to 

Broadway” 

shot in 2004, 

this film 

follows the 

progress of 

“Wicked,” 

“avenue Q,” 

“taboo” and 

“caroline, 

or change.” 

(Liberation, 

2007)

“original 

cast album: 

company” 

d.a. 

Pennebaker’s 

1970 

landmark 

looks at the 

recording 

of the cast 

album for 

stephen 

sondheim’s 

“company.” 

(New Video 

Group, 2001)

“every little 

step” 

adam del 

deo and 

James d. 

stern’s film 

is bit of life-

imitating-

art-

imitating-life 

behind the 

original 

“a chorus 

Line.” (sony, 

2009)

Green Day Broadway Doc 
Hits All The Right Marks
Catharsis has rarely been captured better than in di-
rector Doug Hamilton’s shots of an awestruck Billie 
Joe Armstrong in the few seconds after he hears an 
ensemble of actors perform songs from Green Day’s 
American Idiot. It’s an early scene in “Broadway Idiot,” 
a chronicling of the path of musical “American Idiot” 
from a Berkeley, Calif., rehearsal stage to Broadway in 
2010—and the one that alerts viewers the flm will be a 
rock’n’roller’s journey as much as it is about the theater. 
Thankfully, Armstrong wears his heart on his sleeve and 
never shies from expressing the emotions that come 
when an artist from one discipline attempts to venture 
into another. For the actors, producers and musical tal-
ent, it’s about the creation of a show; for Armstrong, it’s 
about community and camaraderie. “Broadway Idiot” 
provides a backstage view of every step of the process—

from the audition to decide if it even has a chance at be-
ing a show, to the tryout in Green Day’s Berkeley home-
town, to Broadway, to Armstrong ultimately joining the 
cast. Hamilton’s direction and Rob Tinworth’s editing 
heighten the intensity at every turn—it’s not until Arm-
strong sits in the audience with his musical directors to 
dissect the construction of the songs that the tension 
is released. Hamilton smartly integrates some superb 
concert footage of the band on its American Idiot tour—a 
great reminder of how powerful that record is and how 
well it connected with fans. It provides a sharp contrast 
to how diferent the Broadway experience is. When 
Armstrong is in the cast, he has to learn the rules and 
decorum of the stage. The funny thing is, if he and his 
bandmates had conformed in the past, there would’ve 
never been an album to use for the show. —PG
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music happening now

The 

Nashville 

Songwriters 

Assn. 

International 

named 

Taylor 

Swift as its 

songwriter/

artist of the 

year. This 

is her sixth 

win, beating 

out five-time 

winners 

Vince Gill 

and Alan 

Jackson. 

The award 

recognizes 

Nashville 

acts that 

have 

achieved top 

30 singles. 

Swift 

released 14 

top 30 songs 

between July 

2012 and 

June 2013. 

She’s also 

the youngest 

artist to win 

the honor.

Tyler Farr’s 

Redneck 

Crazy sold 

29,000 first-

week copies.

Fueled by a polarizing hit single, Tyler Farr bows at No. 
2 on Billboard’s Top Country Albums chart and No. 5 
on the Billboard 200 with his Columbia Records debut 

Redneck Crazy, which sold 29,000 frst-week copies, 
according to Nielsen SoundScan. The title track is No. 
3 on Hot Country Songs, after peaking at No. 2.

“I knew it was edgy and going to stir up some crap, 
but sometimes you’ve got to stir it up,” Farr says. 
“Stick the stick in there and keep turning it. That’s 
what we did.”

Penned by Josh Kear, Mark Irwin and Chris Tomp-
kins, “Redneck Crazy” is about a heartbroken man 
who shows up on his cheating girlfriend’s lawn at 3 
a.m., shining his headlights into her bedroom win-
dow and throwing empty beer cans.

“I didn’t come here to be boring,” the Garden City, 
Mo., native says. “Some people are saying the song 
promotes violence. No, no, no, it’s not. It says throw-
ing ‘empty beer cans’—not full beer cans—‘at both of 
your shadows.’ You’re not throwing beer cans at any-
one. I’ve never done that in my entire life.”

Though he says he’d never react the way the 
scorned lover in the song does, Farr can relate to 
the emotion in the lyric. “There’s a realness to that 
song,” he says. “I don’t care if you’re 80 years old or a 
14-year-old girl or a middle-aged man, everyone has 
felt those emotions at some point in their lives. That’s 
why it connected.”

Tanya Welch, senior director of marketing at Sony 
Music Nashville, agrees. “The sentiment is so relat-
able, even if the actions are far-fetched,” she says. 
“Hurt is powerful, and Tyler delivers it with such raw 
emotion, it draws a palpable reaction. And it’s rare to 

Going ÔCrazy’
Tyler Farr’s Columbia debut 
lands in top five thanks to 
controversial single
By Deborah Evans Price

country hear it from a male perspective.”
Farr admits he’s become known as the “Red-

neck Crazy” guy, and that’s OK with him. He’s even 
launched a series of videos on his website, doing such 
crazy things as blowing up a car. Farr also judged a con-
test for the “craziest redneck” stunt. The creator of the 
winning video entry won a trip to see him in concert in 
Florida with Colt Ford and Florida Georgia Line.

“It’s all about the fans. I want to be the people’s 
singer,” says Farr, who grew up watching George 
Jones from the wings as his stepfather played guitar in 
the legend’s band.

Farr attended Missouri State University on a vo-
cal performance scholarship, but got his honky-tonk 
education playing Nashville’s famed Tootsie’s Or-
chid Lounge for a year-and-a-half. When he got dis-
couraged and moved home, singer/songwriter Rhett 
Akins encouraged him to come back. Perseverance 
paid of when he landed a publishing contract and 
then a deal with Columbia.

His frst two singles, “Hot Mess” and “Hello, Good-
bye,” peaked at Nos. 49 and 47 on Country Airplay, 
respectively. “Just because the frst two didn’t con-
nect the way we had hoped doesn’t mean there’s any 
less belief in what Tyler ofers as an artist,” Welch 
says. “He connects with every line recorded, every 
emotion captured on this album. We knew if we could 
get one through, the fans would hear it and believe it.”

Farr made his national TV debut on “Fox & 
Friends” the week the album was released and also 
appeared on CMT, Great American Country and in 
key country-focused media like Country Weekly and 
People Country. “There’s so much of Tyler in this 
collection, we wanted fans to hear beyond ‘Redneck 
Crazy’ so they would convert,” Welch says. “The 
music and Tyler’s authenticity are our two best sales 
tools, and the video was a huge driver as well. The 
humorous approach to the video really captivated 
fans. Tyler and his buddies [Ford, Lee Brice and Wil-
lie Robertson of “Duck Dynasty”] played out all the 
harmless things you’d want to do to an ex but never 
would, and it resonated.”

Farr is enjoying his newfound success. “It’s hum-
bling,” he says. “Me and my band have busted our 
humps playing every dive bar from here to California 
to South Florida to New York. There are so many peo-
ple who would love to do this for a living and I’m very 
grateful to get to do it.” 

More than six years after its frst Billboard Hot 100 
 appearance, alternative trio Paramore is within 
 striking distance of its best rank, as “Still Into You” 
bounds 34-25 in its 13th week. The band has charted 
higher with just one of its prior eight entries, “The Only 
 Exception,” which reached No. 24 in 2010.

44

366K

3K

10%

122K

With an average of 44 plays per station, 

according to Nielsen BdS, “Still” becomes 

Paramore’s first top 10 on the Mainstream Top 

40 airplay chart (14-10). Notably, it’s the tally’s 

first top 10 by a female-fronted rock band since 

evanescence reached No. 7 in 2006 with “Call 

Me When You’re Sober.” Apart from Paramore, 

singer Hayley Williams rose to No. 2 in 2010 

as a guest on B.o.B’s “Airplanes” and is nearing 

the list as a guest on Zedd’s new single, “Stay 

the Night.”

As it scaled Mainstream Top 40, “Still” has sold 

at least 40,000 downloads in each of the last 

eight weeks (this week: 43,000), according to 

Nielsen SoundScan. It had previously sold at 

least that many only in its debut frame in April 

(44,000). Its 366,000 sales in that two-month 

span account for 59% of its to-date total.

The song’s parent album, Paramore, earns its 

biggest weekly percentage sales gain since 

July, as it rises by 10% to 3,000 and jumps 

46-36 on Top rock Albums. The set has shifted 

251,000 in its 26 weeks on sale.

“Still” is helping drive Paramore’s popularity 

online. In the past two weeks, the band added 

122,000 followers on Facebook (up 5% from 

the amount added the prior two weeks), 

bringing its total following to 27.3 million.  

—Keith Caulfield, William Gruger and Gary Trust

t h e 

numbers

paramore
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Battle Plan: Passenger

“Elastic 

Heart” by 

Sia is one of 

three singles 

off the next 

“Hunger 

Games” 

soundtrack.

Wilds’ Ride

Mack Wilds makes his first 

chart appearances, as debut 

EP New York: A Love Story 

(Louder Than Life) starts at 

No. 28 on Top R&B/Hip-

Hop Albums (2,000 copies 

sold, according to Nielsen 

SoundScan) and “Own It” 

enters Mainstream R&B/Hip-

Hop at No. 40. The 24-year-

old Staten Island, N.Y., native 

first gained acclaim as an 

actor in the roles of Michael 

Lee on HBO’s “The Wire” and 

Dixon Wilson on the CW’s 

“90210.”

‘Cool Kids’ Fits In

Echosmith makes inroads at 

adult top 40 with “Cool Kids,” 

a track from the Southern 

California sibling quartet’s 

Warner Bros. debut album, 

Talking Dreams. The set, 

released Oct. 8, was produced 

by Mike Elizondo (Maroon 5, 

No Doubt). The band has built 

buzz thanks in part to synchs 

with NBC during the 2012 

Summer Olympics and ESPN. 

“Kids” is this week’s iTunes 

free Single of the Week, 

with its video having drawn 

115,000 YouTube views. (The 

clip for the album’s title track 

was directed by actress Clea 

DuVall.)

Clark Shows ‘Stripes’

Singer/songwriter Brandy 

Clark gains momentum 

beneath Country Airplay 

with “Stripes” (Slate Creek), 

her dark but humorous song 

about jailhouse “crimes of 

fashion.” The Washington 

state native has co-written 

hits for other acts, including 

the Band Perry’s “Better Dig 

Two” and Miranda Lambert’s 

“Mama’s Broken Heart,” the 

latter of which is up for the 

Country Music Assn. song 

of the year honor. (The CMA 

Awards air Nov. 6 on ABC.) 

Clark’s debut album, 12 

Stories, is due Oct. 22.

Marar Helps Harris

Following his string of hits 

with chart-toppers like 

Rihanna, Ne-Yo and Ellie 

Goulding, Calvin Harris’ 

“Thinking About You” 

(Columbia), up 14-10 on 

Dance/Mix Show Airplay, 

features a not-so-familiar 

name in female vocalist 

Ayah Marar. The two former 

roommates met years ago 

in a London record shop, 

which led to collaborations on 

Harris’ last two albums. The 

Jordan-born Marar released 

her debut album The Real in 

July on Radikal Records.

Reporting by Keith Caulfield, 

Wade Jessen, Rauly Ramirez 

and Gary Trust.

Passenger’s “Let Her Go” and 

its video were released in 

July 2012, so the song’s chart 

climb has been a marathon, 

Nettwerk CEO Terry 

McBride says, comparing 

it to past campaigns for 

Sarah McLachlan’s “I Will 

Remember You” and Dido’s 

“Here With Me.” “We must 

have gone back to those 

singles five times before 

finally winning,” he says. 

After going to triple A radio 

in August 2012, “Let Her 

Go” began to stir buzz in 

Minneapolis and Nashville. 

“We realized Mike would need 

to come into the marketplace 

up to three times, just to add 

that personality, honesty and 

earnestness,” McBride says.

Full-length All the Little 

Lights arrived Aug. 28 and 

debuted on Billboard’s 

Heatseekers Albums chart at 

No. 32, remaining on the tally 

for 31 consecutive weeks. 

With momentum building, 

Nettwerk national radio 

promoter Jeff Ballard kept 

pushing for a countrywide 

smash. “Jeff has worked 

this thing at radio forever,” 

McBride says. “It was our job 

to surround [adult top 40] and 

top 40, so when they did put it 

on they would get something 

old-fashioned, like phone calls 

from people saying, ‘Who is 

this?’” McBride adds that on 

Passenger’s tour supporting 

Ed Sheeran, “Never in my life 

had I seen an opening artist 

get three standing ovations 

for an eight-song set.”

Passenger began a sold-out 

summer tour at the Vogue 

Theatre in Vancouver (July 

10), hitting Slim’s in San 

Francisco (July 17), Turner 

Hall in Milwaukee (Aug. 2), 

Brighton Music Hall in Boston 

(Aug. 20) and wrapping at the 

Social in Orlando, Fla. (Sept. 

7). On July 12, Passenger 

made his TV debut with 

a performance on “The 

Tonight Show With Jay Leno,” 

followed by another on “Live 

With Kelly and Michael” 

on Aug. 1. VH1 named 

Passenger its You Oughta 

Know artist for August due 

to the international success 

of “Let Her Go.” “It’s an ever-

evolving strategy,” McBride 

says. “A hit single can be a 

myriad of small steps, and you 

never know what tips it.”

Debuting on Billboard’s 

Streaming Songs and Hot 

100 Airplay charts in the Oct. 

12 issue, “Let Her Go” had 35 

top 40 adds in the last two 

weeks alone. Passenger is 

riding high on the success 

of “Let Her Go,” but he’s yet 

to find the right synch for 

it: “It’s a very specific song 

lyrically, which makes it 

harder. Nothing’s really come 

up that has made us go, ‘Wow, 

perfect.’” Next year, he looks 

to release a new single in early 

summer. “It’s already done. 

He’s had to put that in his 

back pocket,” McBride says. 

“If you go to the live show, he’s 

already playing three to four 

of the new ones, and you can 

tell that they are going to be 

hits.” —Nick Williams

Release Week 1 yeaR lateR9 months lateR next Up

Busker-

turned-global 

sensation 

Mike 

Rosenberg, 

aka 

Passenger, 

has reached 

No. 1 in 15 

countries with 

“Let Her Go” 

(Black Crow/

Nettwerk), 

hitting No. 

28 on the 

Billboard Hot 

100 after 10 

weeks.

As Lionsgate’s “The Hunger Games: Catching Fire” prepares to invade 
theaters worldwide on Nov. 22, Republic Records has set up its original 
flm soundtrack with a trio of contrasting singles. Coldplay’s piano-driven 
“Atlas,” Christina Aguilera’s midtempo ballad “We Remain” and Sia’s 
rhythmic “Elastic Heart” (featuring the Weeknd and Diplo) have all been 
released as previews of the fall’s most high-profle soundtrack, due Nov. 19.

Earlier this year, Republic and Lionsgate were tasked with follow-
ing up the biggest-selling flm soundtrack of 2012. Led by the Taylor 
Swift/Civil Wars collaborative single “Safe & Sound,” The Hunger 

Games: Songs From District 12 and Beyond debuted at No. 1 on the Bill-
board 200 upon its March 2012 release and sold 463,000 copies last 
year, according to Nielsen SoundScan. Republic executive VP Tom 

Diverse Tastes
Three very different singles propel second 
high-profile ‘Hunger Games’ soundtrack
By Jason Lipshutz

soUndtRacks Mackay says the frst “Hunger Games” soundtrack was able to draw 
original material from artists like Swift, Arcade Fire and Kid Cudi 
thanks to the appeal of producer T Bone Burnett, who worked indi-
vidually with each artist for the album.

Burnett wasn’t involved with the “Catching Fire” soundtrack, but 
the success of the frst flm (which has grossed nearly $700 million 
globally, according to Box Ofce Mojo) and soundtrack was more 
than substantial enough to compel major acts like Imagine Dragons, 
the Lumineers, Lorde and Ellie Goulding to write new songs and as-
sociate themselves with the franchise. The trio of Mackay, Lionsgate 
head of flm music Tracy McKnight and music supervisor Alexandra 
Patsavas came up with an initial “wish list of 30 or 40 bands,” Mackay 
says, and trimmed the fnal track list based on demos that were sub-
mitted and then approved to be individually produced.

“Atlas,” Coldplay’s frst piece of new material since 2011’s Mylo Xyloto, 
was released as the soundtrack’s lead single on Sept. 6, while Aguilera’s 
“We Remain” and Sia’s “Elastic Heart” arrived Oct. 1. All three will target 
diferent radio formats, with “Atlas” (110,000 downloads sold to date) 
hovering in the top 20 of Billboard’s Alternative chart; “We Remain” 
(23,000) getting pushed to mainstream and adult top 40 beginning this 
week; and “Elastic Heart” (20,000) garnering interest from rhythmic, 
alternative and top 40 stations before its ofcial push later this month.

“With a brand that is as massive as ‘The Hunger Games,’ you’ve got 
some diverse groups of fans with musical interests that touch on all 
genres,” Mackay says. “These songs don’t get in each other’s way.” 
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NOTICES/ANNOUNCEMENTS

BILLBOARD'S HOTTEST ISSUE

OF THE YEAR!

THE 2013 YEAR IN MUSIC ISSUE

December 21st 2013/

DEADLINE CLASSIFIED December 9th

FEATURING ...
*The Highly Anticipated Billboard Year -End Charts

*The year's most unforgettable music moments

*Analysis of all segments of the music business

*GET YOUR MESSAGE IN THIS SIGNATURE DOUBLE ISSUE THAT IS

REFERENCED ALL YEAR-ROUND BY THE MOST POWERFUL PEOPLE IN

THE WORLD OF MUSIC, BUSINESS AND ENTERTAINMENT!

CALL TODAY Jeff Serrette 1-212-493-4199/Jeffrey.Serrette@billboard.com
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ONLINE AUCTION - PRIVATE ISLAND

Melody Key, located in the Florida Keys

"The Ultimate Celebrity Getaway"

To be sold to the Highest Bidder at or above a
Bid Price of $3.5 Million! (last asking price $6 Million)

Begins: Monday, November 11th, at 10 AM
Ends: Thursday, November 14th, at 2 PM

6± Acre Private Island within 30 Minutes to Key West's Dining and Entertainment

Sold with Mainland Lot & Dock on Summerland Key in the Florida Keys - Suited to Build

3 Bedroom Suites, Pool, Catamaran. 24 Ft. Transport Boat, Dock, Self Sufficient Property

Breathtaking 360° Atlantic Ocean and Gulf of Mexico Views

Average Rental Rate of 59,000 per Week, Well Maintained by Local Caretaker

Private Estate and I or Income Producing Opportunities

S2.5 Million Renovation Completed in 2012

Contact us for Details, Bidding Instructions, and Property Tours

fisherauction.com / 800.331.6620
Lamar Aster. PLI93 AB106 I Subject to Pll Terms of Sale I 3% goker Commission

FISHER
AUCTION COMPANY

WANTED TO BUY

RECORD
COLLECTIONS

We BUY any record collection.
Any style of music.
We pay HIGHER

prices than anyone else.

Call

347-702-0789 (Allan) or email

a_bastos@yahoo.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices.

we are slashing ours. CD's, LP's, Books, Cas-

settes as low as 50 cents. Your choice from

the most

extensive listings available.

For free catalog call (609)890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus®aol.com

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind

The Christmas Songs
Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245
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CHARTS 0
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MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL DIGITAL

ALBUMS* TRACKS

This Week 4,796,000 2,059,000 19,813,000

Last Week 5,144,000 2,299,000 20,292,000

Change -6.8% -10.4% -2.4%

This week Last roar 5,351,000 2,161,000 23,309,000

thaw -10.4% -4.7% -15.0%

*Matta, album sales are also counted within album sales.

Weekly Album Sales (Million Units)

13

2013
2012

10

51.........................,........_......:5.85A4
0

F le A &I I A S ON 01
YEAR-TO-DATE

Overall Unit Sales

201.2 2013 CHANGE

Albums 223,782,000 209,978,000 -6.2%

inonarnann 1,032,329,000 994,408,000 -3.7%

Store Singles 2,720,000 2,381,000 -12.5%

Total 1,258,831,000 1,206,767,000 -4.1%

Albin w/TFA. 327,014,900 309,418,800 -5.4%

Indudes track equWalent album sales(TEA)with 10 tradcdownloads equivalent to one album sale.

Album Sales

2012

2013 210.0 Million

Sales by Album Format

2012 2013 WANES

CD 132,771,000 115,769,000 -12.8%

Digital 87,656,000 89,743,000 2.4%

vinm 3,247,000 4,216,000 29.8%

Other 107,000 251,000 134.6%

Sales by Album Category

2012 2013 CHANGE

Current 110,758,000 107,412,000 -3.0%

Catalog 113,024,000 102,566,000 -93%

Deep Catalog 90,239,000 82,911,000 -8.1%

Current Album Sales

2012

2013

110.8 Million

107.4 million

Catalog Album Sales

2012

2013

113.0 Million

102.6 Million

Nielsen SoundScan counts as current only sales within the first 18 months of an album's release (12
months for classical and baz albums). Thies that stay In ttmtop halt dale tailboard 200. harmer, remaln
as current. Tides older than 18 months are catalog. Deep catalog Is a subset of catalog lor Mks out more
than 36 months.

For weekendingOct. 6. 2013. Figures are reended.Comoiled from a national sampled nicIscn
retail store and rack sales reports collided by Nielsen SoundScan.

Sound Scan

R&B/hip-hop alBum 

sales yeaR-to-date

37 Million 
 1%

Rihanna’s “pouR it up” 

sales, post-video deBut

9,000 
 148%

dRake’s nothing was the 

same sales this week

148,000 
 78%

Leading Ladies

For the first time in the 

seven-year history of the top 

Rock albums chart, women 

monopolize the tally’s top two 

spots, as lorde’s Pure heroine 

and sister trio haim’s Days 

are gone debut at nos. 1 and 

2, respectively. the sets claim 

the same ranks on alternative 

albums. “Girl power is back 

in a big way at alternative,” 

wRoX norfolk, va., pd nick 

Chappell says. “the past 

decade was dominated by 

males, but now we have many 

female soloists and lead 

singers of bands, including 

Chvrches, ms mR and 

nonono. these ladies rock it 

out on guitars and drums as 

well.” —gary trust

miley Cyrus’ Bangerz is 

heading for no. 1 on next 

week’s Billboard 200, as 

industry sources forecast the 

album to sell around 260,000 

copies in its first week.

Read more  

Chart Beat at  

billboard.com/

chartbeat.

.com
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T
his week on the Billboard 200, Justin 

Timberlake achieves the uncommon feat 
of earning two diferent No. 1 albums in 
less than a year.

His new The 20/20 Experience, 2 of 2 
starts at No. 1 with 350,000 copies sold in its frst 
week, according to Nielsen SoundScan. It arrives 
atop the chart 28 weeks after the frst volume of The 

20/20 Experience debuted at No. 1 with the year’s 
largest sales week: 968,000.

In turn, Timberlake is the only act in 2013 to sell 
300,000 copies of two diferent albums in a week. He 
continues to be the only act this year that has sold more 
than 300,000 units of any album in multiple weeks. 
The frst 20/20 album sold in excess of 300,000 in 
each of its frst two weeks. In its second frame, it 
moved 318,000 (see story, page 78).

The 20/20 Experience, 2 of 2 was available in both 
a standard edition and a “complete” edition, which 
combined the frst and the second halves. Sales of 
both the second volume and the complete edition 
are combined together.

Timberlake is the second act to score two No. 1s 
in 2013, following luke Bryan. The country star de-
buted at No. 1 on the March 23 chart with the com-
pilation Spring Break . . . Here to Party, and followed 
it up 23 weeks later with the No. 1 bow of his studio 
album Crash My Party on the Aug. 31 chart.

In 2012, one Direction claimed two No. 1s in a 
year’s time: the group’s debut studio album Up All 

Night and follow-up Take Me Home. The frst de-
buted at No. 1 on March 31, 2012; 35 weeks later, Take 

Me Home started atop the tally (Dec. 1).
Since Nielsen SoundScan started powering the 

Billboard 200 in May 1991, Timberlake is just the 
20th act to score two No. 1s in a 12-month span (and 
not necessarily a calendar year).

Four of those 20 acts all managed the feat in the 
past year: Timberlake, Bryan, One Direction and 
Justin Bieber. The lattermost artist debuted at No. 
1 on Feb. 16 with Believe: Acoustic, which was pre-
ceded by the chart-topping launch of Believe on July 
7, 2012. (Bieber has actually managed the achieve-
ment on three occasions.)

Generally, acts have net multiple No. 1s during 
a 12-month span when they’ve released a studio 
album along with a greatest-hits set, live album or 
another non-studio release. Or, of course, when two 
studio albums are released in less than a year’s time.

But it’s rarer when an artist releases two tradi-
tional studio albums in close proximity of one an-
other. So, when only looking at acts that have hit 
No. 1 with two diferent studio albums in less than 
a year, Timberlake’s achievement becomes a more 
unique feat.

The last act to rack up No. 1s with two studio al-
bums was System of a Down in 2005, when the 
hard-rock band’s Mezmerize and Hypnotize reached 
the top. The former debuted at No. 1 on June 4, 2005, 
and the latter on Dec. 10, 2005.

Like The 20/20 Experience, System of a Down’s 
two albums were each half of a larger overall body 
of work.

More Timberlake Fun: With a fourth total week 
at No. 1 on the Billboard 200 this year, Justin 

Timberlake has racked up the most weeks atop 
the list in 2013. (The first volume of The 20/20 Ex-

perience spent three weeks at No. 1.) luke Bryan 
has the second-most frames atop the chart this 
year, with three.

Timberlake also extends his lead as the year’s 
top-selling artist in terms of album sales. So far 
this year, he has sold 2.9 million albums, accord-
ing to Nielsen SoundScan—2.3 million for the first 
20/20 Experience, another 350,000 for The 20/20 

Experience, 2 of 2 and the rest for his first two stu-
dio releases, Justified (85,000) and FutureSex/Love-

Sounds (107,000).
The second-largest selling act of 2013, in terms 

of total album sales, is Bryan. The country star has 
moved 2.1 million units, with nearly half of that haul 
owed to his latest studio efort, Crash My Party. The 
album, which bowed at No. 1 on the Billboard 200 
earlier this year, surpasses 1 million in sales this 
week, as its total climbs to 1 million.

After Bryan comes Bruno Mars, who has tallied 
1.5 million albums sold this year. His No. 1 Unortho-

dox Jukebox—released in December 2012—has shift-
ed 1.2 million in 2013. 

over The counTer keiTh caulFielD

Justin Timberlake 
Tops The 200, Twice
The pop star earns his second No. 1 of 2013 on the 
albums chart with ‘The 20/20 Experience, 2 of 2’

the big number

260k
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37 34 0
50 37 0
34 25 0
44 38 0
24 23 29

23 24 30

38 31 0
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NEW 0

32 26 35

36 35 36

29 29 37
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26 30 39

20 40

43 45 GO

39 44 0
40 36 43

49 0 0
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41 49 46

25 32 47

42 46 48

30 40 49

51 52 0

LEGEND

    Bullets indicate titles with 

greatest weekly gains.

Album Charts

0 Recording Industry Assn. of 

America (RIAA) certification for 

physical shipments & digital 

downloads of 500,000 albums 

(Gold).

¡ RIAA certification for physical 

shipments & digital downloads 

of 1 million units (Platinum). 

Numeral noted with Platinum 

symbol indicates album’s multi-

platinum level.

™ RIAA certification for physical 

shipments & digital downloads 

of 10 million units (Diamond). 

Numeral noted with Diamond 

symbol indicates album’s multi-

platinum level.

) Latin albums certification for 

physical shipments & digital 

downloads of 50,000 units (Oro).

¢ Latin albums certification for 

physical shipments & digital 

downloads of 100,000 units 

(Platino). Numeral noted with 

Platinum symbol indicates 

album’s multi-platinum level.

Digital Songs Charts

0 RIAA certification for 500,000 

paid downloads (Gold).

¡ RIAA certification for 1 million 

paid downloads (Platinum). 

Numeral noted with platinum 

symbol indicates song’s 

multiplatinum level.

Awards

HG (Heatseeker Graduate)

PS (PaceSetter for largest % album 

sales gain)

GG (Greatest Gainer for largest 

volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

SG (Streaming Gainer)

Publishing song index available on 

billboard.com/biz. 

Visit billboard.com/biz for complete 

rules and explanations.
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DEMONS  Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER) KIDINAKORNER/INTERSCOPE 

24 24

STILL INTO YOU  Paramore 
J.MELDA-JOHNSEN (H.WILLIAMS,T.YORK) FUELED BY RAMEN/RRP 

25 13

GORILLA  Bruno Mars 
M.RONSON,THE SMEEZINGTONS,J.BHASKER, 
E.HAYNIE (BRUNO MARS,P.LAWRENCE II,A.LEVINE) ATLANTIC 

26 6

IT GOES LIKE THIS  Thomas Rhett 
M.KNOX (R.AKINS,B.HAYSLIP,J.ROBBINS) VALORY 

25 17

LET HER GO  Passenger 
C.VALLEJO,M.ROSENBERG (M.D.ROSENBERG) BLACK CROW/NETTWERK/WARNER BROS. 

28 10

TREASURE  Bruno Mars 
THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE II,A.LEVINE,P.BROWN) ATLANTIC 

¡ 5 21

CUPS (PITCH PERFECT’S WHEN I’M GONE)  Anna Kendrick 
A.DEE,J.YAEGER,THE UNDERDOGS (A.P.CARTER,L.GERSTEIN) UME/REPUBLIC 

2 6 41

LOVE MORE  Chris Brown Feat. Nicki Minaj 
FRESHM3N III (D.EVERSLEY,H.EVERSLEY,S.SPEARMAN, 
C.M.BROWN,E.BELLINGER,M.N.SIMMONDS,O.T.MARAJ) RCA 

31 11

CROOKED SMILE  J. Cole Featuring TLC 
J.L.COLE (J.COLE,M.SMITH,K.LEWIS,P.WHITFIELD) ROC NATION/COLUMBIA 

27 16

REDNECK CRAZY  Tyler Farr 
J.CATINO,J.KING (J.KEAR,M.IRWIN,C.TOMPKINS) COLUMBIA NASHVILLE 

0 29 19

WALKING ON AIR  Katy Perry 
NOT LISTED (NOT LISTED) CAPITOL 

34 1

NIGHT TRAIN  Jason Aldean 
M.KNOX (N.THRASHER,M.DULANEY) BROKEN BOW 

26 14

GIVE IT 2 U  Robin Thicke Feat. Kendrick Lamar 
DR. LUKE,CIRKUT (R.THICKE,K.DUCKWORTH,W.ADAMS,L.GOTTWALD,H.WALTER) STAR TRAK/INTERSCOPE 

25 7

CAN’T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton 
R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS. 

¡ 1 35

DARK HORSE  Katy Perry Featuring Juicy J 
DR. LUKE,MAX MARTIN,CIRKUT (J.HOUSTON, 
L.GOTTWALD,S.T.HUDSON,MAX MARTIN,H.WALTER) CAPITOL 

17 3

LOVE SOMEBODY  Maroon 5 
R.B.TEDDER,N.ZANCANELLA (A.LEVINE, 
R.B.TEDDER,N.ZANCANELLA,N.MOTTE) A&M/OCTONE/INTERSCOPE 

10 20

ALL ME  Drake Featuring 2 Chainz & Big Sean 
KEY WANE (A.GRAHAM,A.PALMAN,S.M.ANDERSON, 
T.EPPS,D.M.WEIR II,L.WILLEMETZ,J.CHARLES,M.YVAIN) YOUNG MONEY/CASH MONEY/REPUBLIC 

20 2

EVERYTHING HAS CHANGED  Taylor Swift Feat. Ed Sheeran 
B.WALKER (T.SWIFT,E.SHEERAN) BIG MACHINE/REPUBLIC 

41 14

HEY GIRL  Billy Currington 
D.HUFF (R.AKINS,A.GORLEY,C. DESTEFANO) MERCURY NASHVILLE 

39 20

JUST GIVE ME A REASON  P!nk Feat. Nate Ruess 
J.BHASKER (P!NK,J.BHASKER,N.RUESS) RCA 

2 1 34

MINE WOULD BE YOU  Blake Shelton 
S.HENDRICKS (D.RUTTAN,C.HARRINGTON,J.ALEXANDER) WARNER BROS. NASHVILLE/WMN 

44 10

SLOW DOWN  Selena Gomez 
THE CATARACS,D.KUNCIO (L.ROBBINS, 
J.MICHAELS,N.HOLLOWELL-DHAR,D.KUNCIO,F.WEXLER) HOLLYWOOD 

45 9

BEWARE  Big Sean Feat. Lil Wayne & Jhene Aiko 
KEY WANE,NO I.D. (S.M.ANDERSON,D.M.WEIR II, 
A.IZQUIERDO,J.AIKO,D.CARTER,D.LAMBERT,B.POTTER,M.DEAN) G.O.O.D./DEF JAM/IDJMG 

38 11

SAME LOVE  Macklemore & Ryan Lewis Feat. Mary Lambert 
R.LEWIS (B.HAGGERTY,R.LEWIS,M.LAMBERT) MACKLEMORE/SUB POP/ADA/WARNER BROS. 

11 30

CRUISE  Florida Georgia Line Featuring Nelly 
J.MOI (B.KELLEY,T.HUBBARD,J.K.MOI,C.RICE,J.RICE) REPUBLIC NASHVILLE/REPUBLIC 

5 4 53

I NEED YOUR LOVE  Calvin Harris Feat. Ellie Goulding 
C.HARRIS (C.HARRIS,E.GOULDING)

 CHERRYTREE/DECONSTRUCTION/FLY EYE 
                       ULTRA/ROC NATION/INTERSCOPE/COLUMBIA 

¡ 16 25

GAS PEDAL  Sage The Gemini Feat. IamSu 
SAGE THE GEMINI (D.W.WOODS,S.A.WILLIAMS) BLACK MONEY/EMPIRE/REPUBLIC 

29 11

56
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AG ROYALS  Lorde 
J.LITTLE (E.Y.O’CONNOR,J.LITTLE) LAVA/REPUBLIC 

1 14

ROAR  Katy Perry 
DR. LUKE,MAX MARTIN,CIRKUT (K.PERRY,L.GOTTWALD,MAX MARTIN,B.MCKEE,H.WALTER) CAPITOL 

1 9

WRECKING BALL  Miley Cyrus 
DR. LUKE,CIRKUT (L.GOTTWALD,M. MCDONALD,S.R.MOCCIO,S.SKARBEK,H.WALTER) RCA 

1 7

WAKE ME UP!  Avicii 
AVICII (T.BERGLING,ALOE BLACC,M.EINZIGER) PRMD/ISLAND/IDJMG 

¡ 4 15

DG HOLD ON, WE’RE GOING HOME  Drake Feat. Majid Jordan 
MAJID JORDAN,NINETEEN85,N.SHEBIB  
(A.GRAHAM,M.MASKATI,J.ULLMAN,P.JEFFRIES,N.SHEBIB) YOUNG MONEY/CASH MONEY/REPUBLIC 

4 9

SG THE FOX  Ylvis 
STARGATE (V. YLIVSAKER,B. YLVISAKER, 
C.LOCHESTOER,M.S.ERIKSEN,T.E.HERMANSEN) CONCORDE/PARLOPHONE/WARNER BROS. 

6 5

HOLY GRAIL  Jay Z Featuring Justin Timberlake 
T.NASH,TIMBALAND,JROC (S.C.CARTER,J.TIMBERLAKE,T.NASH, 
T.V.MOSLEY,J.HARMON,E.D.WILSON,K.COBAIN,D.GROHL,K.NOVOSELIC) ROC-A-FELLA/ROC NATION 

4 13

BLURRED LINES  Robin Thicke Feat. T.I. + Pharrell 
P.L.WILLIAMS (P.L.WILLIAMS,R.THICKE) STAR TRAK/INTERSCOPE 

6 1 25

APPLAUSE  Lady Gaga 
M.BRESSO,LADY GAGA,DJ WHITE SHADOW,D.ZISIS,N. MONSON  
(S.GERMANOTTA,P.BLAIR,D. ZISIS,N. MONSON,M. BRESSO) STREAMLINE/INTERSCOPE 

4 8

SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais 
E.HAYNIE,R.NOWELS (L.DEL REY,R.NOWELS) POLYDOR/INTERSCOPE 

¡ 6 13

SAFE AND SOUND  Capital Cities 
R.MERCHANT,S.SIMONIAN (R.MERCHANT,S.SIMONIAN) LAZY HOOKS/CAPITOL 

8 23

BERZERK  Eminem 
R.RUBIN (A. NEVILLE,J. MODELISTE,M.MATHERS III, 
W.SQUIER,A. HOROWITZ,R.RUBIN,V.BROWN,CRISS,GIST) SHADY/AFTERMATH/INTERSCOPE 

3 6

WORK B**CH!  Britney Spears 
S.INGROSSO,OTTO KNOWS,WILL.I.AM (W.ADAMS, 
O.JETTMANN,S.INGROSSO,A. PRESTON,R.CUNNINGHAM,B.SPEARS) RCA 

12 3

WE CAN’T STOP  Miley Cyrus 
MIKE WILLLMADE-IT,P-NASTY (M.L.WILLIAMS, 
P.R.SLAUGHTER,T.THOMAS,T.THOMAS,M.CYRUS,D.L.DAVIS,R.WALTERS) RCA 

2 18

RADIOACTIVE  Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER) KIDINAKORNER/INTERSCOPE 

6 3 58

THAT’S MY KIND OF NIGHT  Luke Bryan 
J.STEVENS (A.GORLEY,D.DAVIDSON,C. DESTEFANO) CAPITOL NASHVILLE 

15 8

23  Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J 
MIKE WILLLMADE-IT,P-NASTY (M.L.WILLIAMS, 
P.R.SLAUGHTER,T.THOMAS,T.THOMAS,C. THOMAZ,J.HOUSTON) EARDRUMMERS/INTERSCOPE 

11 3

GONE  Kanye West Feat. Cam’ron & Consequence 
K.WEST,J.BRION (K.O.WEST,J.BRION,D.R.MILLS,C.GILES,C.WILLIS) ROC-A-FELLA/DEF JAM/IDJMG 

18 1

SAIL  AWOLNATION 
A.BRUNO (A.BRUNO) RED BULL 

3 17 57

MIRRORS  Justin Timberlake 
TIMBALAND (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II) RCA 

2 2 34

COUNTING STARS  OneRepublic 
R.B.TEDDER,N.ZANCANELLA (R.B.TEDDER) MOSLEY/INTERSCOPE 

21 16

GET LUCKY  Daft Punk Feat. Pharrell Williams 
T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER, 
G. DE HOMEM-CHRISTO,N.RODGERS,P.L.WILLIAMS) DAFT LIFE/COLUMBIA 

2 2 25

CLARITY  Zedd Featuring Foxes 
ZEDD (A.ZASLAVSKI,MATTHEW KOMA,P.ROBINSON,SKYLAR GREY) INTERSCOPE 

¡ 8 29

the song becomes her fastest-flying 

top 10 on Hot 100 Airplay, where 

it bounds 17-10 in its fourth week 

(64 million audience impressions, 

up 25%). cyrus reached the region 

twice before, in 2009, with the No. 

7-peaking “the climb,” which took 12 

weeks, and the No. 8 hit “Party in the 

u.S.A.,” which took seven.

Following the premiere of its 

ofcial video on Oct. 1, the track 

re-enters Streaming Songs at 

No. 10 (3.8 million u.S. streams, 

up 287%) and vaults 22-14 

on Hot Digital Songs (76,000 

downloads sold, up 50%).

Another preview from her album PRISm 

(Oct. 22) begins on Hot Digital Songs at No. 

8 (113,000). two weeks ago, “Dark Horse” 

(featuring Juicy J) started on the Hot 100 

at No. 17 and Hot Digital Songs at No. 4 

(194,000). “unconditionally,” however, will 

be the set’s next radio single.    

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/
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ors

i came 
up, 
that’s 
all me. 
stay 
true, 
that’s 
all me.
“all me,”  

drake  featuring  

2 chainz and big sean

Q&a

Key Wane

the track you produced for 

drake—“all me” featuring 

2 chainz and big sean—

debuted last week at no. 20 

on the billboard hot 100. 

how did you connect with 

drake?

I was out in L.A. finishing up 

Sean’s Hall of Fame, and one 

day in the studio I was working 

on new ideas. I found this 

sample that I never got to go 

back into my phone and use, 

so I started experimenting 

with it. The next day I played 

it for a few people and they 

were like, “It’s tight, it’s tight.” 

I was trying to pitch it to Sean 

for the album, but we were 

done with it at this point, so 

I sent it over to Drake. A day 

later he and 2 Chainz snapped 

on it, went crazy, so I was like, 

“Shit!”

how did the track evolve 

from the initial beat?

At first the beat was just a 

straight loop from beginning 

to end—no breaks or a chorus 

or anything. Drake was trying 

to find out where and how 

to complete the record, so 

I added the beginning of 

it—the “I got everything, I got 

everything.”

What’s it like as a young 

producer gaining so much 

notoriety so quickly?

I find it great. A lot of people 

I pass, that’s who I inspire, 

especially those in school 

trying to follow their dreams. 

I actually like it being young, 

because I don’t want to make 

mistakes, but I have room for 

mistakes to move forward and 

grow. —Nick Williams
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braVe  Sara Bareilles 
M.ENDERT (S.BAREILLES,J.ANTONOFF) EPIC 

31 17

aW naW  Chris Young 
J.STROUD (C.YOUNG,C. DESTEFANO,A.GORLEY) RCA NASHVILLE 

52 12

true lOVe  P!nk Featuring Lily Allen 
G.KURSTIN (P!NK,G.KURSTIN,L.ALLEN) RCA 

53 10

sOuthern girl  Tim McGraw 
B.GALLIMORE,T.MCGRAW (J.JOHNSTON,L.T.MILLER,R.CLAWSON) BIG MACHINE 

54 11

tYPe Of WaY  Rich Homie Quan 
L.CARTER (D.LAMAR,L.CARTER, JR.) RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG 

50 12

i luV this sh*t  August Alsina/Trinidad James 
KNUCKLEHEAD (A.ALSINA,S.MCMILLION,R.JEANTY,S.IRVING III,C.MASSA,N.WILLIAMS) DEF JAM/IDJMG 

56 5

tkO  Justin Timberlake 
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE, 
T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II,B.WHITE) RCA 

54 3

sWeater Weather  The Neighbourhood 
J.PILBROW,E.HAYNIE (J.J.RUTHERFORD,Z.ABELS,J.FREEDMAN) [R]EVOLVE/COLUMBIA 

58 17

rOund here  Florida Georgia Line 
J.MOI (R.CLAWSON,C.TOMPKINS,T. AKINS) REPUBLIC NASHVILLE 

0 28 17

best sOng eVer  One Direction 
J.BUNETTA,M.RADOSEVICH,J.RYAN (W.A.HECTOR,J.RYAN,E.DREWETT,J.BUNETTA) SYCO/COLUMBIA 

2 11

hOnest  Future 
METRO BOOMIN,DJ SPINZ (N.WILBURN CASH,L.WAYNE,G. HILL) A-1/FREEBANDZ/EPIC 

61 4

take back the night  Justin Timberlake 
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II) RCA 

29 13

Parking lOt PartY  Lee Brice 
J.STONE,L.BRICE (L.BRICE,T. AKINS,R.AKINS,L.LAIRD) CURB 

62 15

sunnY and 75  Joe Nichols 
D.GEORGE,M.J.CONES (M.DULANEY,J.SELLERS,P.JENKINS) RED BOW 

64 6

red nOse  Sage The Gemini 
SAGE THE GEMINI (D.W.WOODS) BLACK MONEY/EMPIRE/REPUBLIC 

52 12

We Were us  Keith Urban And Miranda Lambert 
N.CHAPMAN,K.URBAN (J.ROBBINS,N.GALYON,J.M.NITE) HIT RED/CAPITOL NASHVILLE/RCA NASHVILLE 

66 4

mY hitta  YG X Jeezy X Rich Homie Quan 
DJ MUSTARD,M.LEE (K.JACKSON,D.MCFARLANE,J.W.JENKINS, 
D.LAMAR,C.C.BROADUS JR.,A.JOHNSON,C.LAWSON,C.MILLER) CTE/DEF JAM/IDJMG 

67 1

rePlaY  Zendaya 
M.SCHULTZ (M.SCHULTZ,T. FRED,P. SHELTON,ZENDAYA) HOLLYWOOD 

61 7

team  Lorde 
J.LITTLE (E.Y.O’CONNOR,J.LITTLE) LAVA/REPUBLIC 

69 2

tOm fOrd  Jay Z 
TIMBALAND,JROC (S.C.CARTER,T.V.MOSLEY,J.HARMON) ROC-A-FELLA/ROC NATION 

39 13

tennis cOurt  Lorde 
J.LITTLE (E.Y.O’CONNOR,J.LITTLE) LAVA/REPUBLIC 

71 1

marrY me  Jason Derulo 
NOT LISTED (NOT LISTED) BELUGA HEIGHTS/WARNER BROS. 

72 1

red  Taylor Swift 
D.HUFF,N.CHAPMAN,T.SWIFT (T.SWIFT) BIG MACHINE 

0 6 14

drunk last night  Eli Young Band 
F.LIDDELL,J.NIEBANK (L.VELTZ,J.OSBORNE) REPUBLIC NASHVILLE 

74 5

Wasting all these tears  Cassadee Pope 
D.HUFF,N.CHAPMAN (R.GAALSWYK,C.SMITH) REPUBLIC NASHVILLE 

37 5

carOlina  Parmalee 
NV (PARMALEE,R.BEATO) STONEY CREEK 

76 3

heartbreaker  Justin Bieber 
MAEJOR ALI,T-MINUS,CHEF TONE (J.BIEBER, 
B.GREEN,T.SCALES,X.SMITH,T.WILLIAMS) SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG 

77 1

POmPeii  Bastille 
M.CREW,D.SMITH (D.SMITH) VIRGIN/CAPITOL 

72 8

the language  Drake 
BOI-1DA (A.GRAHAM,A.PALMAN,M.SAMUELS, 
A.RITTER,A.HERNANDEZ,B.WILLIAMS) YOUNG MONEY/CASH MONEY/REPUBLIC 

51 2

lOcO  Enrique Iglesias Feat. Romeo Santos 
A.SANTOS,C.PAUCAR (E.M.IGLESIAS,D.BUENO) UNIVERSAL MUSIC LATINO/UMLE 

80 3

burn  Ellie Goulding 
G.KURSTIN (R.B.TEDDER,E.GOULDING,G.KURSTIN,B.KUTZLE) CHERRYTREE/INTERSCOPE 

53 5

headband  B.o.B Featuring 2 Chainz 
DJ MUSTARD (B.R.SIMMONS, JR.,D.MCFARLANE, 
T.EPPS,C.MONTGOMERY III,S.COX,T.GRIFFIN,M.ADAM) REBELROCK/GRAND HUSTLE/ATLANTIC 

64 17

POint at YOu  Justin Moore 
J.S.STOVER (R.COPPERMAN,R.AKINS,B.HAYSLIP) VALORY 

53 19

furthest thing  Drake 
N.SHEBIB,M.THOMAS,JAKE ONE (A.GRAHAM, 
A.PALMAN,N.SHEBIB,M.THOMAS,A.ACCLESTON) YOUNG MONEY/CASH MONEY/REPUBLIC 

56 2

White Walls  Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis 
NOT LISTED (NOT LISTED) MACKLEMORE/ADA/WARNER BROS. 

85 3

bOunce it  Juicy J Feat. Wale & Trey Songz 
DR. LUKE,CIRKUT,BABY E (J.HOUSTON,O.AKINTIMEHIN, 
L.GOTTWALD,J.KASHER HINDLIN,E.LOWERY,H.WALTER) KEMOSABE/COLUMBIA 

81 6

POund cake/Paris mOrtOn music 2  Drake Feat. Jay Z 
BOI-1DA,J.EVANS (A.GRAHAM,S.C.CARTER,A.PALMAN,M.SAMUELS,N.C.FISHER,M.BURNETTE, 
J.EVANS,A.PROCTOR,D.COLES,R.DIGGS,G.GRICE,L.HAWKINS,HAYES,J.HUNTER,R.JONES,PORTER,C.SMITH) YOUNG MONEY/CASH MONEY/REPUBLIC 

65 2

best i eVer had  Gavin DeGraw 
M.JOHNSON (G.DEGRAW,M.JOHNSON) RCA 

88 3

frOm time  Drake Featuring Jhene Aiko 
N.SHEBIB (A.GRAHAM,J.CHILOMBO,N.SHEBIB,J.BECK) YOUNG MONEY/CASH MONEY/REPUBLIC 

67 2

it WOn’t stOP  Sevyn Streeter Feat. Chris Brown 
PICARD BROTHERS,DIPLO,FREE SCHOOL (A.STREETER, 
M.PICARD,C.PICARD,M.HENRY,R.BUENIDA,J.BAPTISTE,M.POWELL) CBE/ATLANTIC/RRP 

90 1

WhateVer she’s gOt  David Nail 
C.AINLAY,F.LIDDELL,G.WORF (J.ROBBINS,J.M.NITE) MCA NASHVILLE 

91 1

little bit Of eVerYthing  Keith Urban 
N.CHAPMAN,K.URBAN (B.WARREN,B.WARREN,K.RUDOLF) HIT RED/CAPITOL NASHVILLE 

33 20

animals  Martin Garrix 
M.GARRIX (M.GARRIX) SPINNIN’/SILENT/CASABLANCA/REPUBLIC 

86 3

staY the night  Zedd Feat. Hayley Williams 
ZEDD (A.ZASLAVSKI,B.E.HANNAH,H.WILLIAMS,C.FAYE) INTERSCOPE 

51 3

dOn’t Ya  Brett Eldredge 
C. DESTEFANO (B.ELDREDGE,C. DESTEFANO,A.GORLEY) ATLANTIC/WMN 

0 30 20

lOllY  Maejor Ali Feat. Juicy J & Justin Bieber 
Y.BURGANDY,DONUT,CHEF TONE,MAEJOR ALI (B.GREEN,T.SCALES, 
R.M.FEREBEE, JR.,J.HOUSTON,R.R.WILLIAMS,B.BELL,J.BIEBER) BELIEVE PARTNERS/ISLAND/IDJMG 

19 3

darte un besO  Prince Royce 
G.R.ROJAS,E.DAVILA JR.,D.LORA (A.CASTRO,G.GOMEZ,J.RIVEROS,G.R.ROJAS) SONY MUSIC LATIN 

78 6

bruises  Train Featuring Ashley Monroe 
ESPIONAGE (P.T.MONAHAN,E.LIND,A.BJORKLUND) COLUMBIA 

79 8

PrOPuesta indecente  Romeo Santos 
A.SANTOS (A.SANTOS) SONY MUSIC LATIN 

79 4

Outta mY head  Craig Campbell 
K.STEGALL,M.ROVEY (C.SWINDELL,M.R.CARTER,B.KINNEY) BIGGER PICTURE 

90 4

The first ofering from bieber’s planned 

10-week “music mondays” series debuts 

thanks to early sales (5,000). The track 

went up for sale digitally just before oct. 7, 

thus becoming eligible for this week’s sales 

tracking period. expect a jump next issue 

following the song’s first full week of sales.

His 10th Hot 100 hit bows with 

63% of its points from sales. 

Aided by the debut of its video 

on Sept. 23, it shoots 67-31 on 

Hot Digital Songs (38,000; up 

64%). The song’s airplay is also 

growing: It soars 34-26 in its 

third week on mainstream Top 

40 (up 39% in plays).

radio (41% of its Hot 100 points 

sum) is helping drive the fourth 

single from The Heist. The track 

debuts at No. 39 on mainstream Top 

40 and gains by 20% to 15.6 million 

in overall audience. —gary Trust    
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JUstiN tiMBErLaKE  The 20/20 Experience (2 Of 2) 
RCA 

1 1

DraKE  Nothing Was The Same 
YOUNG MONEY/CASH MONEY/REPUBLIC 

1 2

LOrDE  Pure Heroine 
LAVA/REPUBLIC 

3 1

LUKE BrYaN  Crash My Party 
CAPITOL NASHVILLE/UMGN 

1 8

tYLEr Farr  Redneck Crazy 
COLUMBIA NASHVILLE/SMN 

5 1

HaiM  Days Are Gone 
COLUMBIA 

6 1

KiNGs OF LEON  Mechanical Bull 
RCA 

2 2

CHEr  Closer To The Truth 
WARNER BROS. 

3 2

JaCK JOHNsON  From Here To Now To You 
BRUSHFIRE/REPUBLIC 

1 3

ELtON JOHN  The Diving Board 
ROCKET/MERCURY/CAPITOL 

4 2

GG JUstiN tiMBErLaKE  The 20/20 Experience 
RCA 

2 1 29

FLOriDa GEOrGia LiNE  Here’s To The Good Times 
REPUBLIC NASHVILLE/BMLG 

¡ 4 44

JUstiN MOOrE  Of The Beaten Path 
VALORY/BMLG 

2 3

NELLY  M.O. 
REPUBLIC 

14 1

rOBiN tHiCKE  Blurred Lines 
STAR TRAK/INTERSCOPE/IGA 

1 10

iMaGiNE DraGONs  Night Visions 
KIDINAKORNER/INTERSCOPE/IGA 

¡ 2 57

aVENGED sEVENFOLD  Hail To The King 
WARNER BROS. 

1 6

BrUNO Mars  Unorthodox Jukebox 
ATLANTIC/AG 

¡ 1 43

aLL tiME LOW  Don’t Panic 
HOPELESS 

6 5

aLaN JaCKsON  The Bluegrass Album 
ACR/EMI NASHVILLE/UMGN 

11 2

KEitH UrBaN  Fuse 
HIT RED/CAPITOL NASHVILLE/UMGN 

1 4

HiLLsONG YOUNG & FrEE  We Are Young & Free 
HILLSONG AUSTRALIA/HILLSONG/SPARROW/CAPITOL CMG 

22 1

taMar BraXtON  Love And War 
STREAMLINE/EPIC 

2 5

raY CHarLEs  Ray Charles Forever 
TANGERINE/CONCORD 

24 2

MEtaLLiCa  Metallica: Through The Never (Soundtrack) 
BLACKENED/WARNER BROS. 

9 2

JaY Z  Magna Carta... Holy Grail 
ROC-A-FELLA/ROC NATION 

2 1 13

stEVEN CUrtis CHaPMaN  The Glorious Unfolding 
REUNION/PLG 

27 1

2 CHaiNZ  B.O.A.T.S. II #METIME 
DEF JAM/IDJMG 

3 4

JOHN LEGEND  Love In The Future 
G.O.O.D./COLUMBIA 

4 5

VariOUs artists  WOW Hits 2014 
PROVIDENT/WORD-CURB/CAPITOL CMG 

30 2

CHris YOUNG  A.M. 
RCA NASHVILLE/SMN 

3 3

ariaNa GraNDE  Yours Truly 
REPUBLIC 

1 5

VariOUs artists  NOW 47 
UNIVERSAL/SONY MUSIC/UME 

2 9

aViCii  True 
PRMD/ISLAND/IDJMG 

5 3

rUsH  Vapor Trails: Remixed 
ANTHEM/ATLANTIC 

35 1

BLaKE sHELtON  Based On A True Story ... 
WARNER BROS. NASHVILLE/WMN 

3 28

LaNa DEL rEY  Born To Die 
POLYDOR/INTERSCOPE/IGA 

0 2 88

DrEaM tHEatEr  Dream Theater 
ROADRUNNER 

7 2

MaCKLEMOrE & rYaN LEWis  The Heist 
MACKLEMORE 

0 2 52

tHE WEEKND  Kiss Land 
XO/REPUBLIC 

2 4

DELtrON 3030  Event 2 
BULK 

41 1

CHVrCHEs  Bones Of What You Believe 
GOODBYE/GLASSNOTE 

12 2

P!NK  The Truth About Love 
RCA 

¡ 1 55

VariOUs artists  MMG: Self Made 3 
MAYBACH/ATLANTIC/AG 

4 3

tHE CiViL Wars  The Civil Wars 
SENSIBILITY/COLUMBIA 

1 9

58

Crash my party rises 6-4, although down by 11%, 

with 32,000 sold, bringing its total to 1 million. 

it’s bryan’s second million-selling efort and the 

seventh album to hit the threshold this year.

the buzzed-about alternative/pop act arrives 

with 26,000 and is one of three bands bowing 

in the top 10 with its debut full-length album. 

(lorde and tyler Farr are the others.) the set’s 

“the Wire” and “Falling” bullet at nos. 35 and 

45, respectively, on Hot rock songs.

pop icons Cher and elton John (no. 10) have 

relatively small second-week sales declines, 

as both fall by 59%. Comparatively, Kings of 

leon—also in their second week—dip by 76% 

at no. 7. perhaps the older consumer bases for 

Cher and John were slower to purchase their 

albums, thus spurring smaller drop-ofs.

the group retooled its 2002 album 

Vapor trails, remastering the set for 

its reissue. the new, refreshed album 

sold 10,000 copies.

the band reissued its 2012 album on sept. 30 

with extra tracks, dubbing it don’t panic: it’s 

longer now! it includes newly recorded cuts 

and remixes. Combined, the two versions sold 

14,000 (up 2,667% for the week), marking 

the album’s best sales frame since its debut 

(48,000) the week of Oct. 27, 2012.
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NEW
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0
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32 52 46 JOHN MaYEr  Paradise Valley 
COLUMBIA 

2 7

JOaN JEtt & tHE BLaCKHEarts  Unvarnished 
BLACKHEART 

47 1

JasON aLDEaN  Night Train 
BROKEN BOW/BBMG 

¡ 1 51

JaHEiM  Appreciation Day 
ATLANTIC 

6 5

Dr. DOG  B-Room 
ANTI-/EPITAPH 

50 1

sOUNDtraCK  Teen Beach Movie 
WALT DISNEY 

3 12

DUstiN KENsrUE  The Water & The Blood 
MARS HILL/BEC 

52 1

MUMFOrD & sONs  Babel 
GENTLEMAN OF THE ROAD/GLASSNOTE 

2 1 54

stiNG  The Last Ship 
A&M/CHERRYTREE/INTERSCOPE/IGA 

13 2

FiVE FiNGEr DEatH PUNCH  The Wrong Side Of Heaven And The Righteous Side Of Hell: Volume 1 
PROSPECT PARK 

2 10

arCtiC MONKEYs  AM 
DOMINO 

6 4

KENDriCK LaMar  good kid, m.A.A.d city 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 

¡ 2 50

NiNE iNCH NaiLs  Hesitation Marks 
THE NULL CORPORATION/COLUMBIA 

3 5

BastiLLE  Bad Blood 
VIRGIN/CAPITOL 

11 5

tGt  Three Kings 
ATLANTIC/AG 

3 7

HaNK 3  Brothers Of The 4X4 
HANK 3 

61 1

JUiCY J  Stay Trippy 
KEMOSABE/COLUMBIA 

4 6

MiCHaEL BUBLE  To Be Loved 
REPRISE/WARNER BROS. 

1 24

sHErYL CrOW  Feels Like Home 
WARNER BROS./WMN 

7 4

LOrDE  The Love Club (EP) 
LAVA/REPUBLIC 

65 1

MOBY  Innocents 
LITTLE IDIOT/MUTE 

66 1

JaNELLE MONaE  The Electric Lady 
BAD BOY/WONDALAND/ATLANTIC/AG 

5 4

Matt rEDMaN  Your Grace Finds Me 
SIXSTEPS/SPARROW/CAPITOL CMG 

28 2

BiLLY CUrriNGtON  We Are Tonight 
MERCURY NASHVILLE/UMGN 

10 3

ONErEPUBLiC  Native 
MOSLEY/INTERSCOPE/IGA 

4 28

tHE LUMiNEErs  The Lumineers 
DUALTONE 

¡ 2 79

NirVaNa  In Utero 
SUB POP/DGC/GEFFEN/UME 

5 1 90

sOUNDtraCK  The Great Gatsby: Music From Baz Luhrmann’s Film 
WATERTOWER/INTERSCOPE/IGA 

2 22

sOUNDtraCK  Glee Sings The Beatles 
20TH CENTURY FOX TV/COLUMBIA 

38 2

aDELE  21 
XL/COLUMBIA 

a 1 137

DONaLD LaWrENCE  Best For Last: 20 Year Celebration - Vol. 1 
QUIET WATER/EONE 

30 2

K-Ci & JOJO  My Brother’s Keeper 
EONE 

77 1

Ps tHirD DaY  Miracle 
ESSENTIAL/PLG 

10 27

DaFt PUNK  Random Access Memories 
DAFT LIFE/COLUMBIA 

1 20

taYLOr sWiFt  Red 
BIG MACHINE/BMLG 

4 1 50

MarOON 5  Overexposed 
A&M/OCTONE/IGA 

¡ 2 67

sOUNDtraCK  Pitch Perfect 
UME 

0 3 50

sELENa GOMEZ  Stars Dance 
HOLLYWOOD 

1 11

sOULFLY  Savages 
NUCLEAR BLAST 

84 1

ONE DirECtiON  Take Me Home 
SYCO/COLUMBIA 

¡ 1 47

r5  Louder 
HOLLYWOOD 

24 2

LUKE BrYaN  Tailgates & Tanlines 
CAPITOL NASHVILLE/UMGN 

2 2 113

ZEDD  Clarity 
INTERSCOPE/IGA 

38 13

J. COLE  Born Sinner 
ROC NATION/COLUMBIA 

1 16

KrEWELLa  Get Wet 
KREWELLA/COLUMBIA 

8 2

MaZZY star  Seasons Of Your Day 
RHYMES OF AN HOUR 

42 2

DariUs rUCKEr  True Believers 
CAPITOL NASHVILLE/UMGN 

2 20

CarriE UNDErWOOD  Blown Away 
19/ARISTA NASHVILLE/SMN 

¡ 1 75

KiDZ BOP KiDs  Kidz Bop 24 
RAZOR & TIE 

3 12

HUNtEr HaYEs  Hunter Hayes 
ATLANTIC/WMN 

¡ 7 86

MarC aNtHONY  3.0 
SONY MUSIC LATIN 

) 5 11

COLt FOrD  Ride Through The Country 
AVERAGE JOES 

97 21

K. MiCHELLE  Rebellious Soul 
ATLANTIC/AG 

2 8

tHE NEiGHBOUrHOOD  I Love You. 
[R]EVOLVE/COLUMBIA 

39 24

aLEJaNDrO FErNaNDEZ  Confidencias 
UNIVERSAL MUSIC LATINO/UMLE 

19 6

Lorde’s 
‘Pure’ 
Arrives
singer/songwriter Lorde 

(above) takes a bow at 

no. 3 on the billboard 200 

with her first full-length 

album, pure Heroine, selling 

129,000 copies in its first 

week, according to nielsen 

soundscan. the album was 

led by the smash single 

“royals,” which hit no. 1 on 

the billboard Hot 100 in the 

Oct. 12 issue. it remains atop 

the list for a second frame 

this week.

lorde is the fourth female 

to have her first major-label 

full-length debut in the top 10 

this year. she follows ariana 

Grande’s Yours truly (no. 1), 

K. Michelle’s rebellious soul 

(no. 2) and Kacey Musgraves’ 

same trailer diferent park 

(no. 2) (see chart, below).

Of pure Heroine’s first-week 

sales, 80% were downloads, 

which isn’t surprising, 

considering the likely youthful 

makeup of 16-year-old lorde’s 

fan base.

meanwhile, lorde has a 

second debut on the billboard 

200, as digital-exclusive ep 

the love Club bows at no. 65 

with 6,000. Chart watchers 

are probably doing a double-

take at this entry, as lorde 

had previously charted a 

diferent version of the love 

Club for 16 weeks (on the 

charts dated June 29 through 

Oct. 12). so, why the debut 

this week? the original ep was 

removed from digital retailers 

last week and replaced with a 

new version (and an altereted 

track list). in turn, the old 

ep falls of the chart entirely, 

while the new one debuts.

the original ep, available 

only as a download, has sold 

150,000. —Keith Caulfield

Last 10 WOMEN tO DEBUt 
iN tOP 10 WitH First  
FULL-LENGtH MaJOr 
LaBEL aLBUM

artist, title, debut position,  
Chart date

Lorde, pure Heroine, no. 3, 
Oct. 19, 2013

ariana Grande, Yours truly, 
no. 1, sept. 21, 2013

K. Michelle, rebellious soul, 
no. 2, aug. 31, 2013

Kacey Musgraves, same 
trailer diferent park, no. 2, 
april 6, 2013

Cher Lloyd, sticks & stones, 
no. 9, Oct. 20, 2012

Carly rae Jepsen, Kiss, no. 
6, Oct. 6, 2012

Elle Varner, perfectly 
imperfect, no. 4, aug. 25, 
2012

Lana Del rey, born to die, 
no. 2, Feb. 18, 2012

Lauren alaina, Wildflower, 
no. 5, Oct. 29, 2011

Jackie Evancho, dream With 
me, no. 2, July 2, 2011

For its fifth anniversary, the 

album was rereleased with 

a handful of new guests 

replacing some of the 

lesser-known features on the 

original. among those now 

onboard: Wynonna, ronnie 

dunn and Jamey Johnson. 

merged with the first release, 

the combined sales jumped 

to 4,000 (up 465%).
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GOV’t MULE  Shout! 
BLUE NOTE 

32 2

EartH, WiND & FirE  Now, Then & Forever 
ALL WAYS GONE TOURING/LEGACY 

11 4

LaUra stOrY  God Of Every Story 
FAIR TRADE/PLG 

103 1

MaNDisa  Overcomer 
SPARROW/CAPITOL CMG 

29 6

EMiNEM  The Eminem Show 
WEB/AFTERMATH/INTERSCOPE/UME 

a 1 137

tHE COUNtDOWN siNGErs aND OrCHEstra  Monster Mash And Other Terrifying Tunes 
SONOMA 

99 11

PHiLLiP PHiLLiPs  The World From The Side Of The Moon 
19/INTERSCOPE/IGA 

0 4 46

FLaME  Royal Flush 
CLEAR SIGHT/INFINITY 

108 1

BrUNO Mars  Doo-Wops & Hooligans 
ELEKTRA 

2 3 155

BiG sEaN  Hall Of Fame 
G.O.O.D./DEF JAM/IDJMG 

3 6

ELVis COstELLO aND tHE rOOts  Wise Up Ghost And Other Songs 2013 
BLUE NOTE 

16 3

tHE BaND PErrY  Pioneer 
REPUBLIC NASHVILLE/BMLG 

0 2 27

BON JOVi  Greatest Hits 
ISLAND/IDJMG 

0 5 57

NEKO CasE  The Worse Things Get, The Harder I Fight... 
ANTI-/EPITAPH 

12 5

KaNYE WEst  Yeezus 
G.O.O.D./ROC-A-FELLA/DEF JAM/IDJMG 

0 1 16

PHiL WiCKHaM  The Ascension 
FAIR TRADE/PLG 

39 2

FaLL OUt BOY  Save Rock And Roll 
DECAYDANCE/ISLAND/IDJMG 

1 25

EMiNEM  Recovery 
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA 

3 1 154

MUMFOrD & sONs  Sigh No More 
GENTLEMAN OF THE ROAD/GLASSNOTE 

2 2 185

raNDY traVis  Influence: Vol. 1: The Man I Am 
WARNER BROS. NASHVILLE/WMN 

120 1

DraKE  Take Care 
YOUNG MONEY/CASH MONEY/REPUBLIC 

¡ 1 87

GLOria EstEFaN  The Standards 
CRESCENT MOON/SONY MASTERWORKS 

20 4

MEtaLLiCa  Metallica 
BLACKENED/WARNER BROS. 

g 1 286

CrEEDENCE CLEarWatEr rEViVaL FEat. JOHN FOGErtY  Chronicle The 20 Greatest Hits 
FANTASY/CONCORD 

8 22 200

ParaMOrE  Paramore 
FUELED BY RAMEN 

1 26

JiMMY BUFFEtt  Songs From St. Somewhere 
MAILBOAT 

4 7

VariOUs artists  Alabama & Friends 
SHOW DOG-UNIVERSAL 

8 6

PassENGEr  All The Little Lights 
BLACK CROW/NETTWERK 

102 10

sCar tHE MartYr  Scar The Martyr 
ROADRUNNER 

129 1

VariOUs artists  Top 25 Praise Songs: 2014 Edition 
MARANATHA!/CAPITOL CMG 

53 6

EarNEst PUGH  The W.I.N. (Worship In Nassau) Expierence: Live In Nassau Bahamas 
P-MAN 

46 3

FUN.  Some Nights 
FUELED BY RAMEN 

¡ 3 85

OF MONstErs aND MEN  My Head Is An Animal 
REPUBLIC 

0 6 79

ONE DirECtiON  Up All Night 
SYCO/COLUMBIA 

¡ 1 82

taMELa MaNN  Best Days 
TILLYMANN 

14 56

iCONa POP  This Is... 
RECORD COMPANY TEN/BIG BEAT 

36 2

BLaKE sHELtON  Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN 

0 18 115

saMMY HaGar  Sammy Hagar & Friends 
FRONTIERS 

23 2

ED sHEEraN  + 
ELEKTRA 

0 5 69

LaDY aNtEBELLUM  Golden 
CAPITOL NASHVILLE/UMGN 

1 22

tHE NatiONaL  Trouble Will Find Me 
4AD 

3 18

DEMi LOVatO  Demi 
HOLLYWOOD 

3 21

Jars OF CLaY  Inland 
GRAY MATTERS/BEC 

70 2

tYE triBBEtt  Greater Than 
MOTOWN GOSPEL/CAPITOL CMG 

9 9

tHE WOOD BrOtHErs  The Muse 
SOUTHERN GROUND 

145 1 T
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Joan 

Jets 

Back To 

Charts
after more than 20 years 

away from the top 50 of the 

billboard 200, rock icon Joan 

Jett (above) returns to the 

tally. Her new studio album, 

unvarnished, bows at no. 47 

with 8,000 sold, according to 

nielsen soundscan.

the album’s launch is also 

the largest sales week for any 

Jett album in the soundscan 

era (1991-present).

unvarnished is Jett’s first 

studio efort since sinner in 

2006. since 1990, she has 

charted only three times on 

the billboard 200: 1990’s 

covers set the Hit list (no. 

36), 2010’s Greatest Hits (no. 

141) and unvarnished.

Jett has been charting as 

a solo artist, and with her 

band the Blackhearts, since 

1981. she has notched five top 

50-charting albums, including 

the no. 2-peaking i love rock-

n-roll in 1982. that album 

was powered by the smash 

title track, which spent seven 

weeks atop the billboard Hot 

100. (it was recently named 

the 65th biggest Hot 100 song 

of all time.)

to promote the new album 

(which features collaborations 

with Dave Grohl and against 

Me!’s Laura Jane Grace), 

Jett visited abC’s “the View” 

on street date (sept. 30) and 

participated in a reddit ama 

(ask me anything). the set’s 

first single, “any Weather” 

(co-written with Grohl), had 

its first tV performance on 

abC’s “Jimmy Kimmel live!” 

on aug. 8. —Keith Caulfield

the metal band—which features slipknot 

drummer Joey Jordison—lands with 3,000. it 

also debuts at no. 7 on Hard rock albums. the 

band will support rob Zombie and Korn on 

tour in november.

the singer’s new studio album also bows at 

no. 7 on Christian albums, moving 4,000 in its 

first week. it follows her breakthrough album, 

blessings, which spent three weeks at no. 1 on 

Christian albums (also hitting no. 30 on the 

billboard 200) and has sold 327,000.

the hip-hop artist’s set arrives at no. 2 on 

Gospel albums (4,000) and four of its songs 

debut on Gospel digital songs, at nos. 4, 7, 13 

and 17 (see page 66). On Gospel albums, it’s 

Flame’s fifth top 10 efort and his third in a row 

to reach the top two.

after a health scare earlier this year that 

hospitalized the singer, the country veteran is 

back on the charts with his new covers project. 

it’s his 25th title to chart on the billboard 200. 

On top Country albums, it starts at no. 19, 

marking his 28th top 40 set.

the act features brother duo Oliver and Chris 

Wood (of medeski martin & Wood), along with 

Jano rix. the set concurrently starts at no. 10 

on Folk albums.
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144 159 187

Oa 0
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BEastiE BOYs  Licensed To Ill 
DEF JAM/UME 

9 1 117

BOB MarLEY aND tHE WaiLErs  Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG/ISLAND/UME 

a 18 288

sara BarEiLLEs  The Blessed Unrest 
EPIC 

2 12

aLt-J  An Awesome Wave 
INFECTIOUS/CANVASBACK/ATLANTIC/AG 

80 43

a sKYLit DriVE  Rise 
TRAGIC HERO 

41 2

PiNK MartiNi  Get Happy 
HEINZ 

48 2

tOM PEttY aND tHE HEartBrEaKErs  Greatest Hits 
MCA/UME 

a 5 169

CaPitaL CitiEs  In A Tidal Wave Of Mystery 
LAZY HOOKS/CAPITOL 

66 17

VaMPirE WEEKEND  Modern Vampires Of The City 
XL 

1 21

PHaNtOGraM  Phantogram (EP) 
REPUBLIC 

155 1

sKiLLEt  Rise 
ATLANTIC/AG 

4 15

tHE BEatLEs  1 
APPLE/CAPITOL 

b 1 152

JUstiN tiMBErLaKE  FutureSex/LoveSounds 
JIVE/RCA 

4 1 99

ZaC BrOWN BaND  Uncaged 
ROAR/SOUTHERN GROUND/ATLANTIC/AG 

0 1 65

VariOUs artists  NOW 46 
UNIVERSAL/SONY MUSIC/UME 

3 22

JOUrNEY  Journey’s Greatest Hits 
COLUMBIA/LEGACY 

f 10 281

FatEs WarNiNG  Darkness In A Diferent Light 
INSIDE OUT/CENTURY MEDIA 

162 1

MattHEW WEst  Into The Light 
SPARROW/CAPITOL CMG 

51 12

tHE NiCK HEXUM QUiNtEt  My Shadow Pages 
WHAT HAVE YOU 

164 1

tHirtY sECONDs tO Mars  Love Lust Faith + Dreams 
IMMORTAL/VIRGIN/CAPITOL 

6 12

riHaNNa  Unapologetic 
SRP/DEF JAM/IDJMG 

¡ 1 46

EriC CLaPtON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection 
CHRONICLES/POLYDOR/UME 

66 105

HEZEKiaH WaLKEr  Azusa: The Next Generation 
RCA INSPIRATION/RCA 

30 12

KatY PErrY  Teenage Dream 
CAPITOL 

2 1 153

tHE LaCs  Keep It Redneck 
BACKROAD/AVERAGE JOES 

23 7

tHE 1975  1975 
VAGRANT/INTERSCOPE/IGA 

28 5

MiCHaEL JaCKsON  Thriller 
EPIC/LEGACY 

t 1 193

WiLLiE NELsON  Super Hits 
COLUMBIA/LEGACY 

2 98 67

ELLiE GOULDiNG  Halcyon 
CHERRYTREE/INTERSCOPE/IGA 

9 44

WaLE  The Gifted 
MAYBACH/ATLANTIC/AG 

1 15

JasON aLDEaN  My Kinda Party 
BROKEN BOW/BBMG 

2 2 152

VariOUs artists  NOW That’s What I Call Country Volume 6 
UNIVERSAL/SONY MUSIC/UME 

16 17

aWOLNatiON  Megalithic Symphony 
RED BULL 

84 100

MaCK WiLDs  New York: A Love Story 
RA MI FA/LOUDER THAN LIFE 

179 1

BLaCK LaBEL sOCiEtY  Unblackened 
EONE 

72 2

FOrEiGNEr  Juke Box Heroes 
TRIGGER/RAZOR & TIE 

109 21

BLaKE sHELtON  Red River Blue 
WARNER BROS. NASHVILLE/WMN 

¡ 1 103

tiM MCGraW  Two Lanes Of Freedom 
BIG MACHINE/BMLG 

2 35

NirVaNa  Nevermind 
SUB POP/DGC/GEFFEN/UME 

a 1 269

tECH N9NE  Something Else 
STRANGE/RBC 

4 10

GEOrGE strait  Love Is Everything 
MCA NASHVILLE/UMGN 

2 21

LEE BriCE  Hard 2 Love 
CURB 

5 74

JUstiN tiMBErLaKE  Justified 
JIVE/RCA 

3 2 83

LUis COrONEL  Con La Frente En Alto 
EMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN 

80 3

EaGLEs  The Very Best Of The Eagles 
WARNER STRATEGIC MARKETING 

5 3 111

ZENDaYa  Zendaya 
HOLLYWOOD 

51 3

GrOUPLOVE  Spreading Rumours 
CANVASBACK/ATLANTIC/AG 

21 3

KELLY CLarKsON  Greatest Hits: Chapter One 
19/RCA 

0 11 46

LittLE BiG tOWN  Tornado 
CAPITOL NASHVILLE/UMGN 

¡ 2 56

MGMt  MGMT 
COLUMBIA 

14 3

WitHiN tEMPtatiON  Paradise (What About Us?) (EP) 
NUCLEAR BLAST 

196 1

LiNDsEY stirLiNG  Lindsey Stirling 
BRIDGETONE 

79 47

tasHa COBBs  Grace (EP) 
MOTOWN GOSPEL/CAPITOL CMG 

61 28

ZaC BrOWN BaND  You Get What You Give 
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG 

¡ 1 137

LaNa DEL rEY  Paradise (EP) 
POLYDOR/INTERSCOPE/IGA 

10 37

Data for week of  10.19.2013  |  For chart reprints call 212.493.4023 Go to BILLBOARD.cOm/BIZ for complete chart data 61
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Q&a

Ariel 
Rechtshaid

You produced HaiM’s debut 

album, Days are Gone, 

which opens at No. 6 on the 

Billboard 200. What was it 

like working with the three 

sisters in the band?

they’ve got rhythm and 

melody inherent in their 

blood. it can be inspiring 

to watch them play and 

experiment with music, but 

it can also be challenging 

because they are very 

ambitious and don’t take 

the easy route. We were 

constantly trying to outdo 

each other in the studio.

Which has come easier for 

you, working with bands like 

HaiM and Vampire Weekend 

or such solo artists as Usher 

and sky Ferreira?

they’re such diferent 

processes that it’s almost like 

being a diferent person. When 

i’m working with Haim, there 

are four people in the room 

with four strong opinions and 

four roles to play. With a solo 

artist like sky, it’s up to me to 

make most of the music. that 

can be the greatest thing in 

the world, but it can also be a 

pretty lonely place.

HaiM’s music is vaguely 

reminiscent of earlier eras 

in rock. is that something 

you were going for in the 

studio?

We all grew up on classic l.a. 

radio, so that’s something 

that we bonded over. but 

the last thing we were going 

for was “retro.” We were 

constantly trying to push 

the music forward. it feels 

like a throwback because 

this is classic musicianship, 

as opposed to being all 

programming, computers and 

electronics. —reggie ugwu

the 311 frontman’s pop- and 

jazz-leaning side project 

enters with 3,000 sold. a 

new 311 album is also on the 

horizon: in July, the band 

announced it will release its 

next set on march 11, 2014. 

(numerically, that date is 

3/11.) —Keith Caulfield
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COUNTiNG STARS OneRepublic
MOSLEY/INTERSCOPE
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THAT’S MY KiND OF NiGHT Luke Bryan
CAPITOL NASHVILLE
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STAR TRAK/INTERSCOPE 6 25

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J
INTERSCOPE

3

leT HeR GO Passenger
BLACK CROW/NETTWERK/WARNER BROS.
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SAil AWOLNATION
RED BULL 3 62

DeMONS Imagine Dragons
KIDINAKORNER/INTERSCOPE
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HeARTBReAKeR Justin Bieber
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SAFe AND SOUND Capital Cities
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All Me Drake Feat. 2 Chainz & Big Sean
YOUNG MONEY/CASH MONEY/REPUBLIC
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RADiOACTiVe Imagine Dragons
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GORillA Bruno Mars
ATLANTIC
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STill iNTO YOU Paramore
FUELED BY RAMEN/RRP

12

GiVe iT 2 U Robin Thicke Feat. Kendrick Lamar
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iT GOeS liKe THiS Thomas Rhett
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GAS PeDAl Sage The Gemini Feat. IamSu
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MiNe WOUlD Be YOU Blake Shelton
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SlOW DOWN Selena Gomez
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6

BRAVe Sara Bareilles
EPIC

14

MiRRORS Justin Timberlake
RCA 2 32

ClARiTY Zedd Feat. Foxes
INTERSCOPE ¡ 26

NiGHT TRAiN Jason Aldean
BROKEN BOW

13

ReDNeCK CRAZY Tyler Farr
COLUMBIA NASHVILLE 0 17

eVeRYTHiNG HAS CHANGeD Taylor Swift Feat. Ed Sheeran
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BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko
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SAMe lOVe Macklemore & Ryan Lewis Feat. Mary Lambert
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23

CRUiSe Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/REPUBLIC 5 61

CUPS (PiTCH PeRFeCT’S WHeN i’M GONe) Anna Kendrick
UME/REPUBLIC 2 36
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Viral 
Video 
Revives 
West
Kanye West (below) posts 

the top debut on Streaming 

Songs as “Gone”—an 8-year-

old track from sophomore 

album Late Registration 

featuring Cam’ron and 

Consequence—debuts at No. 

4. The song’s revival is due 

to its use in a viral YouTube 

video by writer/comedian 

Marina Shifrin. In the clip, 

Shifrin quits her job as a video 

editor by creating her own clip 

for her boss where she dances 

around the ofce at 4:30 a.m. 

to “Gone.” The video took of—

hailed as a great way to quit 

a job—and spawned dozens of 

parody and response videos 

from fans. The overall uses 

of “Gone” on YouTube pulled 

in 6.2 million U.S. streams. 

Meanwhile, sales of the track 

spike from virtually double-

digit units in the previous 

week to 9,000.

On the Billboard Hot 100, 

“Gone” bows at No. 18, West’s 

best debut on the chart since 

“Runaway” arrived at No. 12 

in 2010. It also enters R&B/

Hip-Hop Songs at No. 6 and 

Rap Songs at No. 4.

Meanwhile, the equally 

viral clip for “The Fox,” by 

Norwegian comedy duo Ylvis, 

lifts to No. 1 on Streaming 

Songs with a 30% overall 

boost to 12.4 million views, 

with plays from on-demand 

subscription services nearly 

doubling from 2.9 million to 

5.6 million—indicating the 

song’s popularity is resonating 

beyond its amusing video. 

The song also jumped in sales 

(18%) to 86,000 downloads, a 

new high. —William Gruger
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miley Cyrus    
RCA 

78

katy Perry    
CAPITOL 

150

BeyonCe    
PARKWOOD/COLUMBIA 

149

Justin timBerlake    
RCA 

121

Britney sPears    
RCA 

147

ariana GranDe    
REPUBLIC 

46

rihanna    
SRP/DEF JAM/IDJMG 

150

Demi lovato    
HOLLYWOOD 

140

Justin BieBer    
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG 

150

one DireCtion    
SYCO/COLUMBIA 

99

taylor sWift    
BIG MACHINE 

150

BoB marley    
TUFF GONG/ISLAND/UME 

91

lorDe    
LAVA/REPUBLIC 

2

shakira    
SONY MUSIC LATIN/EPIC 

149

selena GomeZ    
HOLLYWOOD 

148

eminem    
WEB/SHADY/AFTERMATH/INTERSCOPE 

149

Bruno mars    
ATLANTIC 

139

Jennifer loPeZ    
ISLAND/IDJMG 

136

niCki minaJ    
YOUNG MONEY/CASH MONEY/REPUBLIC 

150

aviCii    
PRMD/ISLAND/IDJMG 

11

Christina aGuilera    
RCA 

52

miChael JaCkson    
MJJ/EPIC 

140

P!nk    
RCA 

114

avril laviGne    
EPIC 

147

austin mahone    
CHASE/REPUBLIC 

29

Drake    
YOUNG MONEY/CASH MONEY/REPUBLIC 

138

lil Wayne    
YOUNG MONEY/CASH MONEY/REPUBLIC 

149

PitBull    
MR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA 

148

linkin Park    
MACHINE SHOP/WARNER BROS. 

149

DaviD Guetta    
WHAT A MUSIC/ASTRALWERKS/CAPITOL 

150

enrique iGlesias    
UNIVERSAL MUSIC LATINO/REPUBLIC 

93

WiZ khalifa    
ROSTRUM/ATLANTIC 

137

ellie GoulDinG    
CHERRYTREE/INTERSCOPE 

6

laDy GaGa    
STREAMLINE/KONLIVE/INTERSCOPE 

150

Chris BroWn    
RCA 

134

usher    
RCA 

131

lana Del rey    
POLYDOR/INTERSCOPE 

34

2PaC    
DEATH ROW 

22

tori kelly    
CAPITOL 

1

mariah Carey    
ISLAND/IDJMG 

46

skrillex    
BIG BEAT/OWSLA/ATLANTIC 

105

metalliCa    
BLACKENED/WARNER BROS. 

30

kelly roWlanD    
REPUBLIC 

3

snooP DoGG    
DOGGYSTYLE/PRIORITY/CAPITOL 

134

little mix    
SYCO/COLUMBIA 

5

aliCia keys    
RCA 

96

ke$ha    
KEMOSABE/RCA 

64

the BlaCk eyeD Peas    
INTERSCOPE 

142

meek mill    
MAYBACH/WARNER BROS. 

3

viCtoria JustiCe    
NICKELODEON/COLUMBIA 

5

Grande 
Hits 
High On 
Social 50
Ariana Grande (above) 

marches up the Social 50 

chart to a new peak, as she 

moves 12-6 following the 

YouTube debut of her song 

“Pink Champagne.”

The track, which isn’t 

available on her recent 

Billboard 200-topping album 

Yours Truly, was uploaded 

to Grande’s ofcial YouTube 

channel on Oct. 1. It has 

logged more than 350,000 

global views. In turn, that 

drove Grande’s overall 

YouTube views up 8%, and 

she added 659,000 new fans 

across both Facebook and 

Twitter.

Three steps above Grande 

on the Social 50 is another 

high-jumping female pop star: 

Beyoncé. Queen B rallies 18-3 

on the chart—her highest rank 

since July—after she revealed 

images from her upcoming 

2014 calendar. She took to 

Facebook, Instagram and her 

ofcial website to share the 

images.

A 9% bump in weekly 

reaction sent a flock of 

701,000 new fans to her 

Facebook page, adding 

significantly to her overall 

following on the platform. The 

announcement also helped 

add 113,000 followers to her 

Instagram account. 

 —William Gruger
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#1  
1 WK

GONe Kanye West Feat. Cam’fon & Consequence 
ROC-A-FELLA/DEF JAM/IDJMG   

1

POUR IT UP Rihanna 
SRP/DEF JAM/IDJMG   

5

HOlD ON, We’Re GOING HOMe Drake Feat. Majid Jordan 
YOUNG MONEY/CASH MONEY/REPUBLIC   

8

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J 
EARDRUMMERS/INTERSCOPE   

2

BlURReD lINeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

21

BeRZeRK Eminem 
SHADY/AFTERMATH/INTERSCOPE   

6

HOlY GRAIl Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

13

STARTeD FROM THe BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

27

GAS PeDAl Sage The Gemini Feat. IamSu 
BLACK MONEY/EMPIRE/REPUBLIC   

11

All Me Drake Feat. 2 Chainz & Big Sean 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

CAN’T HOlD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MACKLEMORE/WARNER BROS.   

27

lOVe MORe Chris Brown Feat. Nicki Minaj 
RCA   

7

THe lANGUAGe Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

ReD NOSe Sage The Gemini 
BLACK MONEY/EMPIRE/REPUBLIC   

12

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MACKLEMORE/WARNER BROS.   

27
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POUR IT UP Rihanna 
SRP/DEF JAM/IDJMG   

1

THe FOX Ylvis 
CONCORDE/PARLOPHONE/WARNER BROS.   

2

WReCKING BAll Miley Cyrus 
RCA   

5

WORK B**CH! Britney Spears 
RCA   

2

ROAR Katy Perry 
CAPITOL   

8

We CAN’T STOP Miley Cyrus 
RCA   

17

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J 
EARDRUMMERS/INTERSCOPE   

2

WAKe Me UP! Avicii 
PRMD/ISLAND/IDJMG   

14

lA lA lA Naughty Boy Feat. Sam Smith 
NAUGHTY BOY/RELENTLESS/VIRGIN/CAPITOL   

15

ROYAlS Lorde 
LAVA/REPUBLIC   

2

APPlAUSe Lady Gaga 
STREAMLINE/INTERSCOPE   

8

GeNTleMAN PSY 
SILENT/SCHOOLBOY/REPUBLIC   

26

BlURReD lINeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

22

ANIMAlS Martin Garrix 
SPINNIN’/SILENT/CASABLANCA/REPUBLIC   

5

BeST SONG eVeR One Direction 
SYCO/COLUMBIA   

11
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ROAR Katy Perry 
CAPITOL   

9

WAKe Me UP! Avicii 
PRMD/ISLAND/IDJMG   

9

ROYAlS Lorde 
LAVA/REPUBLIC   

8

SUMMeRTIMe SADNeSS Lana Del Rey & Cedric Gervais 
POLYDOR/INTERSCOPE   

13

HOlY GRAIl Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

14

SAFe AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL   

20

APPlAUSe Lady Gaga 
STREAMLINE/INTERSCOPE   

8

HOlD ON, We’Re GOING HOMe Drake Feat. Majid Jordan 
YOUNG MONEY/CASH MONEY/REPUBLIC   

7

gg WReCKING BAll Miley Cyrus 
RCA   

4

STIll INTO YOU Paramore 
FUELED BY RAMEN/RRP   

16

BlURReD lINeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

21

SlOW DOWN Selena Gomez 
HOLLYWOOD   

7

ClARITY Zedd Feat. Foxes 
INTERSCOPE   

29

GORIllA Bruno Mars 
ATLANTIC   

4

GIVe IT 2 U Robin Thicke Feat. Kendrick Lamar 
STAR TRAK/INTERSCOPE   

8

eVeRYTHING HAS CHANGeD Taylor Swift Feat. Ed Sheeran 
BIG MACHINE/REPUBLIC   

12

SAMe lOVe Macklemore & Ryan Lewis Feat. Mary Lambert 
MACKLEMORE/WARNER BROS.   

18

WORK B**CH! Britney Spears 
RCA   

3

BeRZeRK Eminem 
SHADY/AFTERMATH/INTERSCOPE   

6

SAIl AWOLNATION 
RED BULL   

15

ClOSeR Tegan And Sara 
VAPOR/WARNER BROS.   

9

TRUe lOVe P!nk Feat. Lily Allen 
RCA   

11

TKO Justin Timberlake 
RCA   

2

DeMONS Imagine Dragons 
KIDINAKORNER/INTERSCOPE   

4

GONe, GONe, GONe Phillip Phillips 
19/INTERSCOPE   

16
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CUPS (PITCH PeRFeCT’S WHeN I’M GONe) Anna Kendrick 
UME/REPUBLIC   

15

JUST GIVe Me A ReASON P!nk Feat. Nate Ruess 
RCA   

25

GONe, GONe, GONe Phillip Phillips 
19/INTERSCOPE   

24

lOVe SOMeBODY Maroon 5 
A&M/OCTONE/INTERSCOPE   

17

MIRRORS Justin Timberlake 
RCA   

20

STAY Rihanna Feat. Mikky Ekko 
SRP/DEF JAM/IDJMG   

25

gg ROAR Katy Perry 
CAPITOL   

7

HO HeY The Lumineers 
DUALTONE   

40

WHeN I WAS YOUR MAN Bruno Mars 
ATLANTIC   

33

BlURReD lINeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

13

BRAVe Sara Bareilles 
EPIC   

15

TReASURe Bruno Mars 
ATLANTIC   

15

CRUISe Florida Georgia Line Feat. Nelly 
REPUBLIC NASHVILLE/REPUBLIC   

15

HOMe AGAIN Elton John 
MERCURY/CAPITOL   

13

SAFe AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL   

9

eVeRYTHING HAS CHANGeD Taylor Swift Feat. Ed Sheeran 
BIG MACHINE/REPUBLIC   

8

BRUISeS Train Feat. Ashley Monroe 
COLUMBIA   

11

TRUe lOVe P!nk Feat. Lily Allen 
RCA   

6

ClOSe YOUR eYeS Michael Buble 
REPRISE/WARNER BROS.   

4

NeW Paul McCartney 
MPL/HEAR/CMG   

6

ROYAlS Lorde 
LAVA/REPUBLIC   

2

CAN’T STOP Me NOW Rod Stewart 
CAPITOL   

5

COUNTING STARS OneRepublic 
MOSLEY/INTERSCOPE   

3

22 Taylor Swift 
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RADIOACTIVe Imagine Dragons 
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#1  
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ROYAlS Lorde 
LAVA/REPUBLIC   

12

HOlD ON, We’Re GOING HOMe Drake Feat. Majid Jordan 
YOUNG MONEY/CASH MONEY/REPUBLIC   

8

WReCKING BAll Miley Cyrus 
RCA   

6

WAKe Me UP! Avicii 
PRMD/ISLAND/IDJMG   

13

ROAR Katy Perry 
CAPITOL   

8

HOlY GRAIl Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

13

SUMMeRTIMe SADNeSS Lana Del Rey & Cedric Gervais 
POLYDOR/INTERSCOPE   

11

All Me Drake Feat. 2 Chainz & Big Sean 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

FURTHeST THING Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

TUSCAN leATHeR Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

BlURReD lINeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

20

THe lANGUAGe Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

FROM TIMe Drake Feat. Jhene Aiko 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

RADIOACTIVe Imagine Dragons 
KIDINAKORNER/INTERSCOPE   

57

WU-TANG FOReVeR Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

OWN IT Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

STARTeD FROM THe BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

31

We CAN’T STOP Miley Cyrus 
RCA   

17

TOO MUCH Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

APPlAUSe Lady Gaga 
STREAMLINE/INTERSCOPE   

8

POUND CAKe / PARIS MORTON MUSIC 2 Drake Feat. Jay Z 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

WORST BeHAVIOR Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

CONNeCT Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

305 TO MY CITY Drake Feat. Detail 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

SAFe AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL   

14

COMe THRU Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC   

2

TeNNIS COURT Lorde 
LAVA/REPUBLIC   

2

BeRZeRK Eminem 
SHADY/AFTERMATH/INTERSCOPE   

5

TeAM Lorde 
LAVA/REPUBLIC   

1

CAN’T HOlD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MACKLEMORE/ADA/WARNER BROS.   

36

GeT lUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE/COLUMBIA   

25

SAIl AWOLNATION 
RED BULL   

78

ClARITY Zedd Feat. Foxes 
INTERSCOPE   

24

COUNTING STARS OneRepublic 
MOSLEY/INTERSCOPE   

10

MIRRORS Justin Timberlake 
RCA   

29

TReASURe Bruno Mars 
ATLANTIC   

17

YOU MAKe Me Avicii 
PRMD/ISLAND/IDJMG   

4

POMPeII Bastille 
VIRGIN/CAPITOL   

9

SAMe lOVe Macklemore & Ryan Lewis Feat. Mary Lambert 
MACKLEMORE/ADA/WARNER BROS.   

30

DeMONS Imagine Dragons 
KIDINAKORNER/INTERSCOPE   

39

SWeATeR WeATHeR The Neighbourhood 
[R]EVOLVE/COLUMBIA   

8

CRUISe Florida Georgia Line 
REPUBLIC NASHVILLE   

35

BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko 
G.O.O.D./DEF JAM/IDJMG   

6

BURN Ellie Goulding 
CHERRYTREE/INTERSCOPE   

5

I NeeD YOUR lOVe Calvin Harris Feat. Ellie Goulding 
CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA   

20

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J 
EARDRUMMERS/INTERSCOPE   

1

RIBS Lorde 
LAVA/REPUBLIC   

1

THAT’S MY KIND OF NIGHT Luke Bryan 
CAPITOL NASHVILLE   

7

400 lUX Lorde 
LAVA/REPUBLIC   

1

BITCH, DON’T KIll MY VIBe Kendrick Lamar 
TOP DAWG/AFTERMATH/INTERSCOPE   

42
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Kendrick 
Crowns 
AC
More than a year after the 
release of “Pitch Perfect,” 
lead actor Anna Kendrick 
(above) reaches No. 1 on Adult 
Contemporary with “Cups 
(Pitch Perfect’s When I’m 
Gone),” which rises 2-1.

The honor is the latest in 
a long journey for the song. 

“Pitch Perfect” premiered 
in U.S. theaters on Sept. 28, 
2012, and has since grossed 
$113 million in worldwide 
box-ofce receipts, according 
to Box Ofce Mojo. The film’s 
soundtrack rose to No. 3 on 
the Billboard 200 in February 
and has sold 917,000 copies in 
the United States, according 
to Nielsen SoundScan. “Cups” 
has sold 2.5 million downloads.

Originally, “Cups” was 
released in partial a cappella 
form, with only Kendrick’s 
vocals and her accompanying 
percussion courtesy of a 
plastic cup (as she performed 
the song in the movie). 
Once remixed with added 
instrumentation, the track 
became a multiformat 
hit, reaching No. 1 on 
Heatseekers Songs (its sole 
prior coronation), No. 2 on 
Adult Top 40 and No. 6 on the 
Billboard Hot 100.

Kendrick is the first artist to 
take a first AC entry to No. 1 
since the Lumineers reigned 
for eight weeks with “Ho Hey” 
beginning the week of May 
4. She’s the first female to 
do so since miley Cyrus sent 
maiden entry “The Climb” to 
the summit for 15 weeks in 
2009.

Meanwhile, Katy Perry’s 
“Roar” extends records on 
two charts: It holds atop 
Mainstream Top 40 and 
Adult Top 40 with the highest 
weekly plays totals (16,065 
and 5,309, respectively, 
according to Nielsen BDS) in 
each list’s history, improving 
upon last week’s record-
setting sums. 

 “Roar” also ties Perry’s 
fastest climb to the AC top 10 
(seven weeks), rising 11-7 as 
the chart’s Greatest Gainer. 
 —Gary Trust

#1  
3 WK S

ROAR Katy Perry 
CAPITOL   

9

SAFe AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL   

15

GG ROYAlS Lorde 
LAVA/REPUBLIC   

10

TRUe lOVe P!nk Feat. Lily Allen 
RCA   

13

BRAVe Sara Bareilles 
EPIC   

23

BlURReD liNeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

17

COUNTiNG STARS OneRepublic 
MOSLEY/INTERSCOPE   

17

lOVe SOMeBODY Maroon 5 
A&M/OCTONE/INTERSCOPE   

22

CUPS (PiTCH PeRFeCT’S WHeN i’M GONe) Anna Kendrick 
UME/REPUBLIC   

22

WAKe Me UP! Avicii 
PRMD/ISLAND/IDJMG   

6

eVeRYTHiNG HAS CHANGeD Taylor Swift Feat. Ed Sheeran 
BIG MACHINE/REPUBLIC   

12

leT HeR GO Passenger 
BLACK CROW/NETTWERK/WARNER BROS.   

13

BRUiSeS Train Feat. Ashley Monroe 
COLUMBIA   

19

APPlAUSe Lady Gaga 
STREAMLINE/INTERSCOPE   

8

BeST i eVeR HAD Gavin DeGraw 
RCA   

15

ClARiTY Zedd Feat. Foxes 
INTERSCOPE   

14

DeMONS Imagine Dragons 
KIDINAKORNER/INTERSCOPE   

6

STill iNTO YOU Paramore 
FUELED BY RAMEN/RRP   

18

SUMMeRTiMe SADNeSS Lana Del Rey & Cedric Gervais 
POLYDOR/INTERSCOPE   

6

COMe TO Me Goo Goo Dolls 
WARNER BROS.   

8

CAN’T HelP Parachute 
MERCURY/IDJMG   

13

SWeATeR WeATHeR The Neighbourhood 
[R]EVOLVE/COLUMBIA   

6

OUT OF MY leAGUe Fitz And The Tantrums 
DANGERBIRD/ELEKTRA/ATLANTIC   

5

BeST DAY OF MY liFe American Authors 
MERCURY/IDJMG   

3

i NeeD YOUR lOVe Calvin Harris Feat. Ellie Goulding 
CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA   

10

1
#1  

2 WK S
OUT OF MY leAGUe Fitz And The Tantrums 
DANGERBIRD/ELEKTRA/ATLANTIC   

34

2 POMPeii Bastille 
VIRGIN/CAPITOL   

15

3 ROYAlS Lorde 
LAVA/REPUBLIC   

17

4 WAYS TO GO Grouplove 
CASABLANCA/ATLANTIC   

17

5 DeMONS Imagine Dragons 
KIDINAKORNER/INTERSCOPE   

27

6 COMe A liTTle ClOSeR Cage The Elephant 
RCA   

9

7 SAFe AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL   

47

8 elePHANT Tame Impala 
MODULAR   

21

9 SWeATeR WeATHeR The Neighbourhood 
[R]EVOLVE/COLUMBIA   

43

CiTY OF ANGelS Thirty Seconds To Mars 
IMMORTAL/VIRGIN/CAPITOL   

10

11 SUPeRSOAKeR Kings Of Leon 
RCA   

12

12 HURRiCANe MS MR 
CREEP CITY/COLUMBIA   

22

13 HARleM New Politics 
RCA   

35

WAKe Me UP! Avicii 
PRMD/ISLAND/IDJMG   

8

15 TRYiNG TO Be COOl Phoenix 
LOYAUTE/GLASSNOTE   

20

A liGHT THAT NeVeR COMeS Linkin Park X Steve Aoki 
MACHINE SHOP/WARNER BROS.   

3

17 MiSS JACKSON Panic! At The Disco Feat. Lolo 
DECAYDANCE/FUELED BY RAMEN/RRP   

11

ReFleKTOR Arcade Fire 
MERGE/CAPITOL   

4

ATlAS Coldplay 
REPUBLIC   

4

SiReNS Pearl Jam 
MONKEYWRENCH/REPUBLIC   

3

AFRAiD The Neighbourhood 
[R]EVOLVE/COLUMBIA   

7

TeSSellATe alt-J 
INFECTIOUS/CANVASBACK/ATLANTIC   

7

FOllOW Me Muse 
HELIUM-3/WARNER BROS.   

13

HAil TO THe KiNG Avenged Sevenfold 
WARNER BROS.   

12

17 CRiMeS AFI 
REPUBLIC   

8

2

4

6
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HOlY GRAil Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

14

CROOKeD SMile J. Cole Feat. TLC 
ROC NATION/COLUMBIA   

16

POWeR TRiP J. Cole Feat. Miguel 
ROC NATION/COLUMBIA   

32

BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko 
G.O.O.D./DEF JAM/IDJMG   

11

TYPe OF WAY Rich Homie Quan 
RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG   

14

HONeST Future 
A-1/FREEBANDZ/EPIC   

6

TOM FORD Jay Z 
ROC-A-FELLA/ROC NATION   

10

BAD Wale Feat. Tiara Thomas Or Rihanna 
MAYBACH/ATLANTIC   

34

VeRSACe Migos 
QUALITY CONTROL   

13

All Me Drake Feat. 2 Chainz & Big Sean 
YOUNG MONEY/CASH MONEY/REPUBLIC   

8

BeRZeRK Eminem 
SHADY/AFTERMATH/INTERSCOPE   

6

BOUNCe iT Juicy J Feat. Wale & Trey Songz 
KEMOSABE/COLUMBIA   

5

FeDS WATCHiNG 2 Chainz Feat. Pharrell 
DEF JAM/IDJMG   

16

CAN’T HOlD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MACKLEMORE/WARNER BROS.   

29

WHiTe WAllS Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis 
MACKLEMORE/ADA/WARNER BROS.   

3

ReD NOSe Sage The Gemini 
BLACK MONEY/EMPIRE/REPUBLIC   

4

i WANNA Be WiTH YOU DJ Khaled Feat. Nicki Minaj, Rick Ross & Future 
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC   

5

MeMORieS BACK THeN Hustle Gang Feat. T.I., B.o.B, Kendrick Lamar & Kris Stephens 
HUSTLE GANG/GRAND HUSTLE/EPIC   

12

GG F*CKWiTHMeYOUKNOWiGOTiT Jay Z Feat. Rick Ross 
ROC-A-FELLA/ROC NATION   

3

AiN’T WORRieD ABOUT NOTHiN French Montana 
COKE BOYS/BAD BOY/INTERSCOPE   

17

HeADBAND B.o.B Feat. 2 Chainz 
REBELROCK/GRAND HUSTLE/ATLANTIC   

15

COllARD GReeNS ScHoolboy Q Feat. Kendrick Lamar 
TOP DAWG/INTERSCOPE   

2

ACT RiGHT Yo Gotti Feat. Jeezy & YG 
COCAINE MUZIK/EPIC   

13

GAS PeDAl Sage The Gemini Feat. IamSu 
BLACK MONEY/EMPIRE/REPUBLIC   

2

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J 
EARDRUMMERS/INTERSCOPE   

1

#1  
1 WK

HeY GiRl Billy Currington 
MERCURY   

31

NiGHT TRAiN Jason Aldean 
BROKEN BOW   

20

ReDNeCK CRAZY Tyler Farr 
COLUMBIA NASHVILLE   

33

iT GOeS liKe THiS Thomas Rhett 
VALORY   

24

THAT’S MY KiND OF NiGHT Luke Bryan 
CAPITOL NASHVILLE   

10

MiNe WOUlD Be YOU Blake Shelton 
WARNER BROS./WMN   

12

SOUTHeRN GiRl Tim McGraw 
BIG MACHINE   

15

PARKiNG lOT PARTY Lee Brice 
CURB   

24

AW NAW Chris Young 
RCA NASHVILLE   

22

ROUND HeRe Florida Georgia Line 
REPUBLIC NASHVILLE   

21

ReD Taylor Swift 
BIG MACHINE   

17

SUNNY AND 75 Joe Nichols 
RED BOW   

23

We WeRe US Keith Urban And Miranda Lambert 
HIT RED/CAPITOL NASHVILLE/RCA NASHVILLE   

5

GG CAROliNA Parmalee 
STONEY CREEK   

35

COUlD iT Be Charlie Worsham 
WARNER BROS./WAR   

39

OUTTA MY HeAD Craig Campbell 
BIGGER PICTURE   

53

RADiO Darius Rucker 
CAPITOL NASHVILLE   

12

All KiNDS OF KiNDS Miranda Lambert 
RCA NASHVILLE   

16

DRiNKS AFTeR WORK Toby Keith 
SHOW DOG-UNIVERSAL   

17

DAYS OF GOlD Jake Owen 
RCA NASHVILLE   

10

DRUNK lAST NiGHT Eli Young Band 
REPUBLIC NASHVILLE   

17

DON’T leT Me Be lONelY The Band Perry 
REPUBLIC NASHVILLE   

8

FRiDAY NiGHT Eric Paslay 
EMI NASHVILLE   

24

SWeeT ANNie Zac Brown Band 
ATLANTIC/SOUTHERN GROUND   

8

WASTiNG All THeSe TeARS Cassadee Pope 
REPUBLIC NASHVILLE   

18

#1  
12 WK S

BlURReD liNeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

18

HOlD ON, We’Re GOiNG HOMe Drake Feat. Majid Jordan 
YOUNG MONEY/CASH MONEY/REPUBLIC   

9

CROOKeD SMile J. Cole Feat. TLC 
ROC NATION/COLUMBIA   

16

GG i lUV THiS SH*T August Alsina/Trinidad James 
DEF JAM/IDJMG   

20

HOlY GRAil Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

14

HOW MANY DRiNKS? Miguel 
BYSTORM/BLACK ICE/RCA   

30

POWeR TRiP J. Cole Feat. Miguel 
ROC NATION/COLUMBIA   

32

TYPe OF WAY Rich Homie Quan 
RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG   

15

V.S.O.P. K. Michelle 
ATLANTIC   

13

HONeST Future 
A-1/FREEBANDZ/EPIC   

7

lOVe MORe Chris Brown Feat. Nicki Minaj 
RCA   

11

WiTHOUT Me Fantasia Feat. Kelly Rowland & Missy Elliott 
19/RCA   

24

TOM FORD Jay Z 
ROC-A-FELLA/ROC NATION   

11

iT WON’T STOP Sevyn Streeter 
CBE/ATLANTIC   

8

ADORN Miguel 
BYSTORM/BLACK ICE/RCA   

68

THe ONe Tamar Braxton 
STREAMLINE/EPIC   

22

BODY PARTY Ciara 
EPIC   

28

VeRSACe Migos 
QUALITY CONTROL   

13

FiRe We MAKe Alicia Keys Duet With Maxwell 
RCA   

33

AGe AiN’T A FACTOR Jaheim 
ATLANTIC   

22

MeMORieS BACK THeN Hustle Gang Feat. T.I., B.o.B, Kendrick Lamar & Kris Stephens 
HUSTLE GANG/GRAND HUSTLE/EPIC   

16

HURT YOU Toni Braxton & Babyface 
MOTOWN/IDJMG   

6

FeDS WATCHiNG 2 Chainz Feat. Pharrell 
DEF JAM/IDJMG   

16

BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko 
G.O.O.D./DEF JAM/IDJMG   

11

BAD Wale Feat. Tiara Thomas Or Rihanna 
MAYBACH/ATLANTIC   

35

#1  
1 WK GG i lUV THiS SH*T August Alsina/Trinidad James 

DEF JAM/IDJMG   
21

HOlD ON, We’Re GOiNG HOMe Drake Feat. Majid Jordan 
YOUNG MONEY/CASH MONEY/REPUBLIC   

8

CROOKeD SMile J. Cole Feat. TLC 
ROC NATION/COLUMBIA   

15

HOlY GRAil Jay Z Feat. Justin Timberlake 
ROC-A-FELLA/ROC NATION   

14

BlURReD liNeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

18

HOW MANY DRiNKS? Miguel 
BYSTORM/BLACK ICE/RCA   

30

V.S.O.P. K. Michelle 
ATLANTIC   

17

HONeST Future 
A-1/FREEBANDZ/EPIC   

7

TYPe OF WAY Rich Homie Quan 
RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG   

15

lOVe MORe Chris Brown Feat. Nicki Minaj 
RCA   

11

iT WON’T STOP Sevyn Streeter Feat. Chris Brown 
CBE/ATLANTIC   

13

POWeR TRiP J. Cole Feat. Miguel 
ROC NATION/COLUMBIA   

31

TOM FORD Jay Z 
ROC-A-FELLA/ROC NATION   

7

BODY PARTY Ciara 
EPIC   

28

VeRSACe Migos 
QUALITY CONTROL   

12

MeMORieS BACK THeN Hustle Gang Feat. T.I., B.o.B, Kendrick Lamar & Kris Stephens 
HUSTLE GANG/GRAND HUSTLE/EPIC   

17

BOUNCe iT Juicy J Feat. Wale & Trey Songz 
KEMOSABE/COLUMBIA   

9

MY STORY R. Kelly Feat. 2 Chainz 
RCA   

10

i WANNA Be WiTH YOU DJ Khaled Feat. Nicki Minaj, Rick Ross & Future 
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC   

7

ReD NOSe Sage The Gemini 
BLACK MONEY/EMPIRE/REPUBLIC   

6

FeDS WATCHiNG 2 Chainz Feat. Pharrell 
DEF JAM/IDJMG   

16

BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko 
G.O.O.D./DEF JAM/IDJMG   

13

ACT RiGHT Yo Gotti Feat. Jeezy & YG 
COCAINE MUZIK/EPIC   

15

lAST NiGHT Sebastian Mikael Feat. Wale 
SLIP-N-SLIDE/CAPITOL   

5

COllARD GReeNS ScHoolboy Q Feat. Kendrick Lamar 
TOP DAWG/INTERSCOPE   

7
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#1  
7 WK S

ROYAlS Lorde
LAVA/REPUBLIC

17

leT HeR GO Passenger
BLACK CROW/NETTWERK/WARNER BROS.

18

SAil AWOLNATION
RED BULL 3 131

DeMONS Imagine Dragons
KIDINAKORNER/INTERSCOPE

44

SAFe AND SOUND Capital Cities
LAZY HOOKS/CAPITOL

31

RADiOACTiVe Imagine Dragons
KIDINAKORNER/INTERSCOPE 6 63

STill iNTO YOU Paramore
FUELED BY RAMEN/RRP

26

BABY BlUe Badfinger
APPLE/CAPITOL

1

SWeATeR WeATHeR The Neighbourhood
[R]EVOLVE/COLUMBIA

32

eleCTRiC Feel Preston Pohl
REPUBLIC

1

TeAM Lorde
LAVA/REPUBLIC

4

GONe, GONe, GONe Phillip Phillips
19/INTERSCOPE ¡ 40

MY SONGS KNOW WHAT YOU DiD iN THe DARK Fall Out Boy
DECAYDANCE/ISLAND/IDJMG 0 35

YOUNG AND BeAUTiFUl Lana Del Rey
WATERTOWER/POLYDOR/INTERSCOPE 0 24

eleCTRiC Feel MGMT
COLUMBIA 0 11

POMPeii Bastille
VIRGIN/CAPITOL

14

MiSS JACKSON Panic! At The Disco Feat. Lolo
DECAYDANCE/FUELED BY RAMEN/RRP

12

A liGHT THAT NeVeR COMeS Linkin Park X Steve Aoki
MACHINE SHOP/WARNER BROS.

3

MONSTeR Imagine Dragons
KIDINAKORNER/INTERSCOPE

3

HOMe Phillip Phillips
19/INTERSCOPE 4 72

TeNNiS COURT Lorde
LAVA/REPUBLIC

8

THe SCieNTiST Holly Henry
REPUBLIC

2

ATlAS Coldplay
REPUBLIC

4

400 lUX Lorde
LAVA/REPUBLIC

1

iT’S TiMe Imagine Dragons
KIDINAKORNER/INTERSCOPE ¡ 77

  

#1  
10 WKS 

ViViR Mi ViDA Marc Anthony
SONY MUSIC LATIN

24

lOCO Enrique Iglesias Feat. Romeo Santos
REPUBLIC/UMLE

7

PROPUeSTA iNDeCeNTe Romeo Santos
SONY MUSIC LATIN

10

DARTe UN BeSO Prince Royce
SONY MUSIC LATIN

12

DANZA KUDURO Don Omar & Lucenzo
YANIS/ORFANATO/MACHETE/UMLE 5 164

HiPS DON’T lie Shakira Feat. Wyclef Jean
EPIC/SONY MUSIC LATIN

196

HOY TeNGO GANAS De Ti Alejandro Fernandez / Christina Aguilera
UNIVERSAL MUSIC LATINO/UMLE

22

WAKA WAKA (eSTO eS AFRiCA) Shakira Feat. Freshlyground
EPIC/SONY MUSIC LATIN ¡ 178

liMBO Daddy Yankee
EL CARTEL/CAPITOL LATIN

52

HeROe Enrique Iglesias
INTERSCOPE/UMLE

196

QUe ViVA lA ViDA Wisin
SONY MUSIC LATIN

2

i KNOW YOU WANT Me (CAlle OCHO) Pitbull
ULTRA 2 142

ZUMBA Don Omar
ORFANATO/MACHETE/UMLE

58

PROMiSe Romeo Santos Feat. Usher
SONY MUSIC LATIN

110

HABle De Ti Yandel
Y/SUMMA

12

AlGO Me GUSTA De Ti Wisin & Yandel Feat. Chris Brown & T-Pain
MACHETE/UMLE

66

YO Te lO DiJe J Balvin
CAPITOL LATIN/UMLE

12

Te ReGAlO el MAR Prince Royce
TOP STOP

3

DiMelO Enrique Iglesias
INTERSCOPE/UMLE

143

liViN’ lA ViDA lOCA Ricky Martin
C2/COLUMBIA/SONY MUSIC LATIN

194

Ai Se eU Te PeGO Michel Telo
PANTANNAL/RGE./SONY MUSIC LATIN

80

Mi UlTiMO DeSeO Banda Los Recoditos
DISA/UMLE

8

Mi RAZON De SeR Banda Sinaloense MS de Sergio Lizarraga
DISA/UMLE

11

SUeRTe Shakira
EPIC/SONY MUSIC LATIN

194

OYe COMO VA Santana
COLUMBIA/LEGACY

171

  

#1  
8 WK S

THAT’S MY KiND OF NiGHT Luke Bryan
CAPITOL NASHVILLE

8

iT GOeS liKe THiS Thomas Rhett
VALORY

21

MiNe WOUlD Be YOU Blake Shelton
WARNER BROS./WMN

12

NiGHT TRAiN Jason Aldean
BROKEN BOW

16

ReDNeCK CRAZY Tyler Farr
COLUMBIA NASHVILLE 0 25

WASTiNG All THeSe TeARS Cassadee Pope
REPUBLIC NASHVILLE

14

CRUiSe Florida Georgia Line
REPUBLIC NASHVILLE 5 69

WHATeVeR SHe’S GOT David Nail
MCA NASHVILLE

10

DRUNK lAST NiGHT Eli Young Band
REPUBLIC NASHVILLE

15

HeY GiRl Billy Currington
MERCURY

23

We WeRe US Keith Urban And Miranda Lambert
HIT RED/CAPITOL NASHVILLE/RCA NASHVILLE

4

AW NAW Chris Young
RCA NASHVILLE

19

BRUiSeS Train Feat. Ashley Monroe
COLUMBIA

13

SUNNY AND 75 Joe Nichols
RED BOW

13

CHilliN’ iT Cole Swindell
WARNER BROS./WMN

19

CAROliNA Parmalee
STONEY CREEK

8

BOYS ‘ROUND HeRe Blake Shelton Feat. Pistol Annies & Friends
WARNER BROS./WMN 0 28

SOUTHeRN GiRl Tim McGraw
BIG MACHINE

12

ROUND HeRe Florida Georgia Line
REPUBLIC NASHVILLE 0 20

WAGON WHeel Darius Rucker
CAPITOL NASHVILLE 2 39

CRASH MY PARTY Luke Bryan
CAPITOL NASHVILLE ¡ 26

OUTTA MY HeAD Craig Campbell
BIGGER PICTURE

9

DRiNKS AFTeR WORK Toby Keith
SHOW DOG-UNIVERSAL

15

SWeeT ANNie Zac Brown Band
ATLANTIC/SOUTHERN GROUND

2

FRiDAY NiGHT Eric Paslay
EMI NASHVILLE

4

  

#1  
7 WK S

WAKe Me UP! Avicii
PRMD/ISLAND/IDJMG ¡ 15

APPlAUSe Lady Gaga
STREAMLINE/INTERSCOPE

8

SUMMeRTiMe SADNeSS Lana Del Rey & Cedric Gervais
POLYDOR/INTERSCOPE ¡ 10

WORK B**CH! Britney Spears
RCA

3

ClARiTY Zedd Feat. Foxes
INTERSCOPE ¡ 38

GeT lUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA 2 25

ANiMAlS Martin Garrix
SPINNIN’/SILENT/CASABLANCA/REPUBLIC

13

STAY THe NiGHT Zedd Feat. Hayley Williams
INTERSCOPE

4

i CAN’T STOP Flux Pavilion
CIRCUS/AEI

41

i NeeD YOUR lOVe Calvin Harris Feat. Ellie Goulding
CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA ¡ 31

A liGHT THAT NeVeR COMeS Linkin Park X Steve Aoki
MACHINE SHOP/WARNER BROS.

3

THiS iS WHAT iT FeelS liKe Armin van Buuren Feat. Trevor Guthrie
ARMIND/ARMADA

26

i lOVe iT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/BIG BEAT/ATLANTIC 2 37

BONeleSS Steve Aoki, Chris Lake & Tujamo
DIM MAK/ULTRA

4

All NiGHT Icona Pop
RECORD COMPANY TEN/BIG BEAT/ATLANTIC

10

TiTANiUM David Guetta Feat. Sia
WHAT A MUSIC/ASTRALWERKS/CAPITOL 2 94

HeY BROTHeR Avicii
PRMD/ISLAND/IDJMG

3

liVe FOR THe NiGHT Krewella
KREWELLA/COLUMBIA

14

A liTTle PARTY NeVeR KilleD NOBODY Fergie, Q-Tip & GoonRock
WATERTOWER/INTERSCOPE

22

Feel THiS MOMeNT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA ¡ 45

leVelS Avicii
LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE ¡ 100

TURN THe NiGHT UP Enrique Iglesias
REPUBLIC

10

BUBBle BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic
MAD DECENT/SECRETLY CANADIAN/WARNER BROS.

20

CiNeMA Benny Benassi Feat. Gary Go
ULTRA ¡ 133

SeXYBACK Justin Timberlake
JIVE/RCA 2 175

  

#1  
2 WK S

HOlD ON, We’Re GOiNG HOMe Drake Feat. Majid Jordan
YOUNG MONEY/CASH MONEY/REPUBLIC

9

HOlY GRAil Jay Z Feat. Justin Timberlake
ROC-A-FELLA/ROC NATION

13

BeRZeRK Eminem
AFTERMATH/INTERSCOPE

6

BlURReD liNeS Robin Thicke Feat. T.I. + Pharrell
STAR TRAK/INTERSCOPE 6 28

23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J
INTERSCOPE

4

All Me Drake Feat. 2 Chainz & Big Sean
YOUNG MONEY/CASH MONEY/REPUBLIC

2

GiVe iT 2 U Robin Thicke Feat. Kendrick Lamar
STAR TRAK/INTERSCOPE

10

GAS PeDAl Sage The Gemini Feat. IamSu
BLACK MONEY/EMPIRE/REPUBLIC

12

BeWARe Big Sean Feat. Lil Wayne & Jhene Aiko
G.O.O.D./DEF JAM/IDJMG

15

lOllY Maejor Ali Feat. Juicy J & Justin Bieber
BELIEVE PARTNERS/ISLAND/IDJMG

3

MY HiTTA YG X Jeezy X Rich Homie Quan
CTE/DEF JAM/IDJMG

3

SAMe lOVe Macklemore & Ryan Lewis Feat. Mary Lambert
MACKLEMORE/WARNER BROS.

45

lOVe MORe Chris Brown Feat. Nicki Minaj
RCA

11

CAN’T HOlD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE/WARNER BROS. ¡ 34

TAKe BACK THe NiGHT Justin Timberlake
RCA

12

NO GAMeS Rick Ross Feat. Future
MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG

1

HeADBAND B.o.B Feat. 2 Chainz
REBELROCK/GRAND HUSTLE/ATLANTIC

20

WHiTe WAllS Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis
MACKLEMORE/ADA/WARNER BROS.

5

TKO Justin Timberlake
RCA

3

FURTHeST THiNG Drake
YOUNG MONEY/CASH MONEY/REPUBLIC

2

TOM FORD Jay Z
ROC-A-FELLA/ROC NATION

13

POUND CAKe/PARiS MORTON MUSiC 2 Drake Feat. Jay Z
YOUNG MONEY/CASH MONEY/REPUBLIC

2

ReD NOSe Sage The Gemini
BLACK MONEY/EMPIRE/REPUBLIC

12

TYPe OF WAY Rich Homie Quan
RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG

8

THe lANGUAGe Drake
YOUNG MONEY/CASH MONEY/REPUBLIC

2

  

#1  
56 WKS 

TAKe Me TO THe KiNG Tamela Mann
TILLYMANN

68

eVeRY PRAiSe Hezekiah Walker
RCA INSPIRATION

21

BReAK eVeRY CHAiN Tasha Cobbs
EMI GOSPEL

44

BReAK THe BUilDiNG Flame Feat. Serge
CLEAR SIGHT

1

CleAN THiS HOUSe Isaac Carree
DOOR 6

37

AWeSOMe Pastor Charles Jenkins & Fellowship Chicago
INSPIRED PEOPLE

83

START OVeR Flame Feat. NF
CLEAR SIGHT

1

OOH AHH Grits Feat. tobyMac
GOTEE

196

A liTTle MORe JeSUS Erica Campbell
MY BLOCK/EONE

16

iT’S WORKiNG William Murphy
RCA INSPIRATION

4

i SMile Kirk Franklin
FO YO SOUL/GOSPO CENTRIC/VERITY/RCA

138

i BelieVe i CAN FlY R. Kelly
WARNER SUNSET/ATLANTIC/JIVE/RCA

76

ReAD eM & WeeP Flame Feat. V. Rose
CLEAR SIGHT

1

NOTHiNG WiTHOUT YOU Jason Nelson
VERITY/RCA INSPIRATION

8

iF He DiD iT BeFORe ...SAMe GOD Tye Tribbett
MOTOWN GOSPEL

26

i GiVe MYSelF AWAY William McDowell
DELIVERY ROOM/LIGHT/EONE

154

All iN Flame Feat. KB
CLEAR SIGHT

1

PeRFeCT PeOPle The Walls Group
FO YO SOUL/RCA INSPIRATION

5

THe GiFT Donald Lawrence
QUIET WATER/EONE

6

ReDeeMeD The Brooklyn Tabernacle Choir
THE BROOKLYN TABERNACLE CHOIR

1

DUM DUM Tedashii Feat. LeCrae
REACH

59

liFe & FAVOR (YOU DON’T KNOW MY STORY) John P. Kee And New Life
KEE/NEW LIFE

65

NeVeR WOUlD HAVe MADe iT Marvin Sapp
VERITY/RCA

185

GReATeR iS COMiNG Jekalyn Carr
LUNJEAL

34

UNTil i PASS OUT Uncle Reece
PHANARROW

1
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pacific
phantogram (Ep)  
PHANToGRAM

wEst north cEntral
scar thE martyr  
SCAR THe MARTyR

mid atlantic
nEw york: a lovE story  
MACk WILDS

mountain
my own machinE  

HeARTS & HANDS

north East
musE  

THe WooD BRoTHeRS

south cEntral
high lifE  

CHARLIe RoBISoN

Believe it or not, ms mr’s 

Secondhand Rapture—with 

21 weeks on the Heatseekers 

Chart—is the second-most 

senior title on the chart. (Only 

passenger’s All the Little 

Lights, at 44 weeks, has been 

on the list longer.) Unlike most 

albums that vaporize from 

Heatseekers Albums after 

only a handful of weeks, MS 

MR has held on, thanks in part 

to the rising popularity of its 

single “Hurricane.” This week, 

it climbs 14-12 on Alternative 

with a 15% gain in spins, 

according to Nielsen BDS. 

 —Keith Caulfield
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#1  
7 WK S

PassENGEr  All The Little Lights  
BLACK CROW/NETTWERK 

1 44

sCar tHE MartYr  Scar The Martyr  
ROADRUNNER 

2 1

tHE WOOD BrOtHErs  The Muse  
SOUTHERN GROUND 

3 1

PHaNtOGraM  Phantogram (eP)  
REPUBLIC 

4 1

FatEs WarNiNG  Darkness In A Diferent Light  
INSIDE OUT/CENTURY MEDIA 

5 1

tHE NiCK HEXUM QUiNtEt  My Shadow Pages  
WHAT HAVE YOU 

6 1

MaCK WiLDs  New york: A Love Story  
RA MI FA/LOUDER THAN LIFE 

7 1

tHE FiELD  Cupid’s Head  
KOMPAKT 

8 1

raC  Don’t Talk To (eP)  
CHERRYTREE/INTERSCOPE/IGA 

9 1

tirED PONY  The Ghost of The Mountain  
ALL THE TIRED HORSES/HEANEYVILLE 

10 1

NEiL BYrNE aND rYaN KELLY  Acoustically Irish  
NEIL BYRNE AND RYAN KELLY 

11 1

OCEaNO  Incisions  
EARACHE 

12 1

gg 1 GirL NatiON  1 Girl Nation  
REUNION 

13 7

FUZZ  Fuzz  
IN THE RED 

14 1

sMaLLPOOLs  Smallpools (eP)  
RCA 

7 8

ONEOHtriX POiNt NEVEr  R Plus Seven  
WARP 

16 1

GrEGOrY POrtEr  Liquid Spirit  
BLUE NOTE 

6 4

PrEss PLaY  #LITo  
DREAM/CAPITOL CMG 

18 1

HEarts & HaNDs  My own Machine  
ARTERY/RAZOR & TIE 

19 1

tHE BrOWNiNG  Hypernova  
EARACHE 

20 1

NOaM PiKELNY  Noam Pikelny Plays kenny Baker Plays Bill Monroe  
COMPASS 

21 1

Ms Mr  Secondhand Rapture  
CREEP CITY/COLUMBIA 

2 21

tHE FOrEiGN EXCHaNGE  Love In Flying Colors  
HBD 

1 2

ViENNa tENG  Aims  
SOLTRUNA 

4 2

CHarLiE rOBisON  High Life  
JETWELL/THIRTY TIGERS 

25 1

#1  
1 WK

i LUV tHis sH*t  August Alsina/Trinidad James  
DEF JAM/IDJMG 

10

sWEatEr WEatHEr  The Neighbourhood  
[R]EVOLVE/COLUMBIA 

30

MY Hitta  yG X Jeezy X Rich Homie Quan  
CTE/DEF JAM/IDJMG 

2

rEPLaY  Zendaya  
HOLLYWOOD 

8

CarOLiNa  Parmalee  
STONEY CREEK 

6

POMPEii  Bastille  
VIRGIN/CAPITOL 

13

it WON’t stOP  Sevyn Streeter Feat. Chris Brown  
CBE/ATLANTIC/RRP 

4

WHatEVEr sHE’s GOt  David Nail  
MCA NASHVILLE 

2

aNiMaLs  Martin Garrix  
SPINNIN’/SILENT/CASABLANCA/REPUBLIC 

4

DartE UN BEsO  Prince Royce  
SONY MUSIC LATIN 

10

PrOPUEsta iNDECENtE  Romeo Santos  
SONY MUSIC LATIN 

7

OUtta MY HEaD  Craig Campbell  
BIGGER PICTURE 

12

tHis is WHat it FEELs LiKE  Armin van Buuren Feat. Trevor Guthrie  
ARMIND/ARMADA 

7

CLOsEr  Tegan And Sara  
VAPOR/WARNER BROS. 

9

Miss MOViN’ ON  Fifth Harmony  
SYCO/EPIC 

12

V.s.O.P.  k. Michelle  
ATLANTIC 

9

COULD it BE  Charlie Worsham  
WARNER BROS. NASHVILLE/WAR 

11

FriDaY NiGHt  eric Paslay  
EMI NASHVILLE 

2

aMEriCaN GirL  Bonnie Mckee  
KEMOSABE/EPIC 

10

VErsaCE  Migos  
QUALITY CONTROL 

13

FDB  young Dro  
GRAND HUSTLE/ATLANTIC/EONE 

4

CHiLLiN’ it  Cole Swindell  
WARNER BROS./WMN 

2

tHE ONE  Tamar Braxton  
STREAMLINE/EPIC 

17

HaiL tO tHE KiNG  Avenged Sevenfold  
WARNER BROS. 

12

COLLarD GrEENs  ScHoolboy Q Feat. kendrick Lamar  
TOP DAWG/INTERSCOPE 

2

BrOKEN HOPE  omen of Disease  
CENTURY MEDIA 

26 1

YUCK  Glow & Behold  
FAT POSSUM 

27 1

aGNEs OBEL  Aventine  
PIAS 

28 1

JOHNNY FLYNN  Country Mile  
TRANSGRESSIVE 

29 1

riCCarDO MUti/CHiCaGO sYMPHONY OrCHEstra  Verdi: othello  
CSO RESOUND 

30 1

NOrtH MississiPPi aLLstars  World Boogie Is Coming  
SONGS OF THE SOUTH 

2 5

tiM O’BriEN aND DarrELL sCOtt  Memories And Moments  
FULL SKIES 

9 2

sUB FOCUs  Torus  
CASABLANCA/REPUBLIC 

33 1

tHE NEVErCLaiM  The Neverclaim  
ESSENTIAL/PLG 

34 2

riCO CaLHOUN  Before The Deal: Vol. 1  
AUTHORITY FIGURE 

20 10

POLVO  Siberia  
MERGE 

36 1

HELENE GriMaUD/sYMPHONiE OrCHEstEr DEs BaYErisCHEN rUNDFUNKs  Brahms: Concertos  
DG/DECCA CLASSICS 

37 1

saGE tHE GEMiNi  Gas Pedal: The eP  
BLACK MONEY/EMPIRE/REPUBLIC 

4 12

Basia BULat  Tall Tall Shadow  
SECRET CITY 

39 1

tHOsE DarLiNGs  Blur The Line  
OH WOW DANG/THIRTY TIGERS 

40 1

KiNG KrULE  6 Feet Beneath The Moon  
TRUE PANTHER SOUNDS 

4 7

sONs OF tHE sEa  Sons of The Sea  
AVOW! 

3 2

iN sOLitUDE  Sister  
METAL BLADE 

43 1

EYEs sEt tO KiLL  Masks  
CENTURY MEDIA 

5 3

Ha Ha tONKa  Lessons  
BLOODSHOT 

37 2

ODDisEE  The Beauty In All  
MELLO/FAT BEATS 

46 1

NEW POLitiCs  A Bad Girl In Harlem  
RCA 

1 12

DaVE HOLLaND  Prism  
DARE2 

39 2

JErEMY DENK  J.S. Bach: Goldberg Variations  
NONESUCH/WARNER BROS. 

49 1

LONDON GraMMar  If you Wait  
METAL & DUST/COLUMBIA 

11 3

sOUtH atLaNtiC 

1 tHE WOOD BrOtHErs  THe MUSe 

2 MaCK WiLDs  NeW yoRk: A LoVe SToRy 

3 tHE NiCK HEXUM QUiNtEt  My SHADoW PAGeS 

4 PassENGEr  ALL THe LITTLe LIGHTS 

5 sCar tHE MartYr  SCAR THe MARTyR 

6 tHE FOrEiGN EXCHaNGE  LoVe IN FLyING CoLoRS 

7 FatEs WarNiNG  DARkNeSS IN A DIFFeReNT LIGHT 

8 PHaNtOGraM  PHANToGRAM (eP) 

9 GrEGOrY POrtEr  LIQUID SPIRIT 

10 NEiL BYrNE aND rYaN KELLY  ACoUSTICALLy IRISH 

East NOrtH CENtraL

1 riCCarDO MUti/CHiCaGO sYMPHONY OrCHEstra  VeRDI: oTHeLLo 

2 sCar tHE MartYr  SCAR THe MARTyR 

3 PassENGEr  ALL THe LITTLe LIGHTS 

4 tHE NiCK HEXUM QUiNtEt  My SHADoW PAGeS 

5 FatEs WarNiNG  DARkNeSS IN A DIFFeReNT LIGHT 

6 JOHN MOrris rUssELL/CiNCiNNati POPs OrCHEstra WitH aDaM WEst  SUPeRHeRoeS! 

7 PHaNtOGraM  PHANToGRAM (eP) 

8 tHE FiELD  CUPID’S HeAD 

9 FUZZ  FUZZ 

10 OCEaNO  INCISIoNS 
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#1  
6 WK S

LUKE BrYaN  Crash My Party  
CAPITOL NASHVILLE/UMGN 

9

tYLEr Farr  Redneck Crazy  
COLUMBIA NASHVILLE/SMN 

1

FLOriDa GEOrGia LiNE  Here’s To The Good Times  
REPUBLIC NASHVILLE/BMLG ¡ 44

JUstiN MOOrE  Of The Beaten Path  
VALORY/BMLG 

3

aLaN JaCKsON  The Bluegrass Album  
ACR/EMI NASHVILLE/UMGN 

2

KEitH UrBaN  Fuse  
HIT RED/CAPITOL NASHVILLE/UMGN 

4

CHris YOUNG  A.M.  
RCA NASHVILLE/SMN 

3

BLaKE sHELtON  Based On A True Story ...  
WARNER BROS./WMN 

28

JasON aLDEaN  Night Train  
BROKEN BOW/BBMG ¡ 51

HaNK 3  Brothers Of The 4X4  
HANK 3 

1

sHErYL CrOW  Feels Like Home  
WARNER BROS./WMN 

4

BiLLY CUrriNGtON  We Are Tonight  
MERCURY/UMGN 

3

taYLOr sWiFt  Red  
BIG MACHINE/BMLG 4 50

LUKE BrYaN  Tailgates & Tanlines  
CAPITOL NASHVILLE/UMGN 2 113

DariUs rUCKEr  True Believers  
CAPITOL NASHVILLE/UMGN 

20

GG CarriE UNDErWOOD  Blown Away  
19/ARISTA NASHVILLE/SMN ¡ 75

HUNtEr HaYEs  Hunter Hayes  
ATLANTIC/WMN ¡ 104

tHE BaND PErrY  Pioneer  
REPUBLIC NASHVILLE/BMLG 0 27

raNDY traVis  Influence: Vol. 1: The Man I Am  
WARNER BROS./WMN 

1

VariOUs artists  Alabama & Friends  
SHOW DOG-UNIVERSAL 

6

LaDY aNtEBELLUM  Golden  
CAPITOL NASHVILLE/UMGN 

22

tHE WOOD BrOtHErs  The Muse  
SOUTHERN GROUND 

1

ZaC BrOWN BaND  Uncaged  
ROAR/SOUTHERN GROUND/ATLANTIC/AG 0 65

tHE LaCs  Keep It Redneck  
BACKROAD/AVERAGE JOES 

7

VariOUs artists  NOW That’s What I Call Country Volume 6  
UNIVERSAL/SONY MUSIC/UME 

17

tiM MCGraW  Two Lanes Of Freedom  
BIG MACHINE/BMLG 

35

GEOrGE strait  Love Is Everything  
MCA NASHVILLE/UMGN 

21

LEE BriCE  Hard 2 Love  
CURB 

76

LittLE BiG tOWN  Tornado  
CAPITOL NASHVILLE/UMGN ¡ 56

MiraNDa LaMBErt  Four The Record  
RCA NASHVILLE/SMN 0 101

KaCEY MUsGraVEs  Same Trailer Diferent Park  
MERCURY/UMGN 

29

aLaN JaCKsON  Precious Memories: Volume II  
ACR/EMI NASHVILLE/UMGN 

28

LUKE BrYaN  Spring Break... Here To Party  
CAPITOL NASHVILLE/UMGN 0 31

BrEtt ELDrEDGE  Bring You Back  
ATLANTIC/WMN 

9

CLiNt BLaCK  When I Said I Do  
CRACKER BARREL 

9

KENNY CHEsNEY  Life On A Rock  
BLUE CHAIR/COLUMBIA NASHVILLE/SMN 

23

EriC CHUrCH  Caught In The Act: Live  
EMI NASHVILLE/UMGN 

26

raNDY HOUsEr  How Country Feels  
STONEY CREEK/BBMG 

37

PistOL aNNiEs  Annie Up  
RCA NASHVILLE/SMN 

22

sOUNDtraCK  Nashville: The Music Of Nashville: Season 1: Volume 2  
ABC STUDIOS/LIONSGATE HOME ENTERTAINMENT/BIG MACHINE/BMLG 

22

JOE NiCHOLs  Crickets  
RED BOW 

1

GarY aLLaN  Set You Free  
MCA NASHVILLE/UMGN 

37

KiP MOOrE  Up All Night  
MCA NASHVILLE/UMGN 

76

sOUNDtraCK  Nashville: Season 1: Volume 1  
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG 

43

PS NEaL MCCOY  Pride: A Tribute To Charley Pride  
SLATE CREEK/SMITH 

2

aarON LEWis  The Road  
BLASTER/WMN 

47

JOEY + rOrY  Joey + Rory Inspired: Songs Of Faith & Family  
FARMHOUSE/GAITHER/CAPITOL CMG 

12

CHarLiE rOBisON  High Life  
JETWELL/THIRTY TIGERS 

1

COLt FOrD  Declaration Of Independence  
AVERAGE JOES 

62

JOHNNY CasH  LIFE Unheard  
SONY MUSIC SPECIAL PRODUCTS/COLUMBIA 

8

#1  
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tHat’s MY KiND OF NiGHt  Luke Bryan  
J.STEVENS (A.GORLEY,D.DAVIDSON,C. DESTEFANO)  CAPITOL NASHVILLE 

1 10

it GOEs LiKE tHis  Thomas Rhett  
M.KNOX (R.AKINS,B.HAYSLIP,J.ROBBINS)  VALORY 

2 21

SG rEDNECK CraZY  Tyler Farr  
J.CATINO,J.KING (J.KEAR,M.IRWIN,C.TOMPKINS)  COLUMBIA NASHVILLE 0 2 31

NiGHt traiN  Jason Aldean  
M.KNOX (N.THRASHER,M.DULANEY)  BROKEN BOW 

2 18

HEY GirL  Billy Currington  
D.HUFF (R.AKINS,A.GORLEY,C. DESTEFANO)  MERCURY 

5 24

MiNE WOULD BE YOU  Blake Shelton  
S.HENDRICKS (D.RUTTAN,C.HARRINGTON,J.ALEXANDER)  WARNER BROS./WMN 

6 14

CrUisE  Florida Georgia Line  
J.MOI (B.KELLEY,T.HUBBARD,J.K.MOI,C.RICE,J.RICE)  REPUBLIC NASHVILLE 5 1 63

aW NaW  Chris Young  
J.STROUD (C.YOUNG,C. DESTEFANO,A.GORLEY)  RCA NASHVILLE 

8 20

sOUtHErN GirL  Tim McGraw  
B.GALLIMORE,T.MCGRAW (J.JOHNSTON,L.T.MILLER,R.CLAWSON)  BIG MACHINE 

9 14

rOUND HErE  Florida Georgia Line  
J.MOI (R.CLAWSON,C.TOMPKINS,T. AKINS)  REPUBLIC NASHVILLE 0 3 25

ParKiNG LOt PartY  Lee Brice  
J.STONE,L.BRICE (L.BRICE,T. AKINS,R.AKINS,L.LAIRD)  CURB 

11 22

sUNNY aND 75  Joe Nichols  
D.GEORGE,M.J.CONES (M.DULANEY,J.SELLERS,P.JENKINS)  RED BOW 

12 17

AG WE WErE Us  Keith Urban And Miranda Lambert  
N.CHAPMAN,K.URBAN (J.ROBBINS,N.GALYON,J.M.NITE)  HIT RED/CAPITOL NASHVILLE/RCA NASHVILLE 

13 4

rED  Taylor Swift  
D.HUFF,N.CHAPMAN,T.SWIFT (T.SWIFT)  BIG MACHINE 0 2 33

DrUNK Last NiGHt  Eli Young Band  
F.LIDDELL,J.NIEBANK (L.VELTZ,J.OSBORNE)  REPUBLIC NASHVILLE 

15 15

CrasH MY PartY  Luke Bryan  
J.STEVENS (R.CLAWSON,A.GORLEY)  CAPITOL NASHVILLE ¡ 2 27

WastiNG aLL tHEsE tEars  Cassadee Pope  
D.HUFF,N.CHAPMAN (R.GAALSWYK,C.SMITH)  REPUBLIC NASHVILLE 

7 18

CarOLiNa  Parmalee  
NV (PARMALEE,R.BEATO)  STONEY CREEK 

18 25

BOYs ‘rOUND HErE  Blake Shelton Featuring Pistol Annies & Friends  
S.HENDRICKS (R.AKINS,D.DAVIDSON,C.WISEMAN)  WARNER BROS./WMN 0 2 29

rUNNiN’ OUtta MOONLiGHt  Randy Houser  
D.GEORGE (D.DAVIDSON,J.K.LOVELACE,A.GORLEY)  STONEY CREEK 0 3 37

WaGON WHEEL  Darius Rucker  
F.ROGERS (B.DYLAN,K.SECOR)  CAPITOL NASHVILLE 2 1 39

POiNt at YOU  Justin Moore  
J.S.STOVER (R.COPPERMAN,R.AKINS,B.HAYSLIP)  VALORY 

10 29

i WaNt CraZY  Hunter Hayes  
D.HUFF,H.HAYES (H.HAYES,L.MCKENNA,T.VERGES)  ATLANTIC/WMN ¡ 2 27

DG WHatEVEr sHE’s GOt  David Nail  
C.AINLAY,F.LIDDELL,G.WORF (J.ROBBINS,J.M.NITE)  MCA NASHVILLE 

24 15

LittLE Bit OF EVErYtHiNG  Keith Urban  
N.CHAPMAN,K.URBAN (B.WARREN,B.WARREN,K.RUDOLF)  HIT RED/CAPITOL NASHVILLE 

6 21

OUtta MY HEaD  Craig Campbell  
K.STEGALL,M.ROVEY (C.SWINDELL,M.R.CARTER,B.KINNEY)  BIGGER PICTURE 

26 28

DaYs OF GOLD  Jake Owen  
J.MOI (J.JOHNSTON,N.MASON)  RCA NASHVILLE 

27 9

DriNKs aFtEr WOrK  Toby Keith  
T.KEITH (N.HEMBY,L.LAIRD,B.DEAN)  SHOW DOG-UNIVERSAL 

28 15

aLL KiNDs OF KiNDs  Miranda Lambert  
F.LIDDELL,C.AINLAY,G.WORF (P.COLEMAN,D.HENRY)  RCA NASHVILLE 

29 12

FriDaY NiGHt  Eric Paslay  
M.ALTMAN (E.PASLAY,R.FALCON,R.CROSBY)  EMI NASHVILLE 

30 12

DON’t LEt ME BE LONELY  The Band Perry  
D.HUFF (S.BUXTON,R.CLAWSON,C.TOMPKINS)  REPUBLIC NASHVILLE 

31 5

sWEEt aNNiE  Zac Brown Band  
K.STEGALL,Z.BROWN (Z.BROWN,W.DURRETTE,C.BOWLES,S.LEIGH,J.PIERCE)  ATLANTIC/SOUTHERN GROUND 

32 5

raDiO  Darius Rucker  
F.ROGERS (D.RUCKER,L.LAIRD,A.GORLEY)  CAPITOL NASHVILLE 

33 6

CHiLLiN’ it  Cole Swindell  
J.STEVENS (C.SWINDELL,S.MINOR)  WARNER BROS./WMN 

34 19

UP aLL NiGHt  Jon Pardi  
B.BUTLER,J.PARDI (J.PARDI,B.BUTLER,B.BEAVERS)  CAPITOL NASHVILLE 

35 12

sEE YOU tONiGHt  Scotty McCreery  
F.ROGERS (S.MCCREERY,A.GORLEY,Z.CROWELL)  19/INTERSCOPE/MERCURY 

28 20

i CaN’t CHaNGE tHE WOrLD  Brad Paisley  
B.PAISLEY (B.PAISLEY,C.DUBOIS,K.LOVELACE)  ARISTA NASHVILLE 

37 6

tHE HEart OF DiXiE  Danielle Bradbery  
B.JAMES (C.SMITH,B.JAMES,T.VERGES)  REPUBLIC/BIG MACHINE 

16 6

HELLUVa LiFE  Frankie Ballard  
M.ALTMAN,S.HENDRICKS (R.CLAWSON,C.TOMPKINS,J.KEAR)  WARNER BROS./WAR 

39 3

staY  Florida Georgia Line  
J.MOI (J.K.MOI,J.F.YOUNG,C.ROBERTSON,J.LAWHON,B.WELLS)  REPUBLIC NASHVILLE 

40 3

DriViN’ arOUND sONG  Colt Ford Featuring Jason Aldean  
D.HUFF (C.WISEMAN,R.CLAWSON,C.TOMPKINS)  AVERAGE JOES 

41 9

i HOLD ON  Dierks Bentley  
R. COPPERMAN (B.JAMES,D.BENTLEY)  CAPITOL NASHVILLE 

35 5

PLaY it aGaiN  Luke Bryan  
J.STEVENS (A.GORLEY,D.DAVIDSON)  CAPITOL NASHVILLE 

36 8

tiE it UP  Kelly Clarkson  
S.MCANALLY (S.MCANALLY,A.ARRISON,J.OSBORNE)  19/RCA/COLUMBIA NASHVILLE 

33 11

EVErYBODY’s GOt sOMEBODY BUt ME  Hunter Hayes Featuring Jason Mraz  
D.HUFF,H.HAYES (H.HAYES,D.BRAINARD,J.ZUFFINETI)  ATLANTIC/WMN 

45 2

WEED iNstEaD OF rOsEs  Ashley Monroe  
V.GILL,J.NIEBANK (A.MONROE,S.BARRIS,J.MCELROY)  WARNER BROS./WMN 

46 1

COMPass  Lady Antebellum  
N.CHAPMAN,LADY ANTEBELLUM (T.E.HERMANSEN,M.S.ERIKSEN,A.MALIK,R.GOLAN,D.OMELIO,E.HAYNIE)  CAPITOL NASHVILLE 

47 1

EVErYtHiNG i sHOULDN’t BE tHiNKiNG aBOUt  Thompson Square  
NV (K.THOMPSON,D.L.MURPHY,B.JAMES)  STONEY CREEK 

48 1

WiLD iN YOUr sMiLE  Dustin Lynch  
B.BEAVERS,L.WOOTEN (R.AKINS,B.HAYSLIP,M.GREEN)  BROKEN BOW 

49 2

tHat GirL  Jennifer Nettles  
R.RUBIN (J. NETTLES,B.WALKER)  MERCURY 

37 3
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Newcomer 
Farr Takes 
No. 2
Tyler Farr becomes the 

third newcomer this year 

to debut at No. 2 or higher 

on Top Country Albums as 

Redneck Crazy arrives with 

29,000 copies sold, according 

to Nielsen SoundScan (see 

story, page 52). His arrival 

follows fellow rookie Brett 

Eldredge’s Bring You Back, 

which debuted at No. 2 in 

August. Kacey Musgraves 

posted the year’s only top 

start by a first-timer when 

Same Trailer Diferent Park 

opened at No. 1 in April. For 

all of 2012, only two new acts, 

Casey James (No. 2) and 

Dustin Lynch (No. 1), opened 

within the top two spots.

With a No. 5 bow on the 

Billboard 200, Farr’s album 

is the highest-charting (and 

bowing) debut from a male 

country artist in two years. 

Scotty McCreery was the last 

male country act to go higher 

with his first album, when 

Clear as Day opened at No. 1 

on Oct. 22, 2011.

With an eighth week atop 

Hot Country Songs, Luke 

Bryan’s “That’s My Kind of 

Night” bridges 47 years of 

history among songs by solo 

male artists, posting the 

most weeks at No. 1 since 

David Houston’s “Almost 

Persuaded” stayed nine weeks 

in 1966.

On the Nielsen BDS-based 

Country Airplay chart, Billy 

Currington claims his seventh 

career leader with “Hey Girl,” 

which steps 2-1 in its 31st chart 

week—his second-longest No. 

1 ascent. His longest climb 

resulted in his longest reign: 

“Good Directions” needed 32 

weeks to peak, then spent 

three weeks at No. 1 in 2007. 

He most recently dominated 

the chart with “Let Me Down 

Easy,” which led the chart on 

April 2, 2011. —Wade Jessen
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#1  
1 WK

 LOrDE  Pure Heroine  
 LAVA/REPUBLIC 

1

HaiM  Days Are Gone  
COLUMBIA 

1

KiNGs OF LEON  Mechanical Bull  
RCA 

2

JaCK JOHNsON  From Here To Now To You  
BRUSHFIRE/REPUBLIC 

3

iMaGiNE DraGONs  Night Visions  
KIDINAKORNER/INTERSCOPE/IGA ¡ 57

aVENGED sEVENFOLD  Hail To The King  
WARNER BROS. 

6

aLL tiME LOW  Don’t Panic  
HOPELESS 

5

MEtaLLiCa  Metallica: Through The Never (Soundtrack)  
BLACKENED/WARNER BROS. 

2

rUsH  Vapor Trails: Remixed  
ANTHEM/ATLANTIC 

1

LaNa DEL rEY  Born To Die  
POLYDOR/INTERSCOPE/IGA 0 88

DrEaM tHEatEr  Dream Theater  
ROADRUNNER 

2

CHVrCHEs  Bones Of What You Believe  
GOODBYE/GLASSNOTE 

2

PS tHE CiViL Wars  The Civil Wars  
SENSIBILITY/COLUMBIA 

9

JOHN MaYEr  Paradise Valley  
COLUMBIA 

7

JOaN JEtt & tHE BLaCKHEarts  Unvarnished  
BLACKHEART 

1

Dr. DOG  B-Room  
ANTI-/EPITAPH 

1

DUstiN KENsrUE  The Water & The Blood  
MARS HILL/BEC 

1

MUMFOrD & sONs  Babel  
GENTLEMAN OF THE ROAD/GLASSNOTE 2 54

stiNG  The Last Ship  
A&M/CHERRYTREE/INTERSCOPE/IGA 

2

FiVE FiNGEr DEatH PUNCH  The Wrong Side Of Heaven And The Righteous Side Of Hell: Volume 1  
PROSPECT PARK 

10

arCtiC MONKEYs  AM  
DOMINO 

4

NiNE iNCH NaiLs  Hesitation Marks  
THE NULL CORPORATION/COLUMBIA 

5

BastiLLE  Bad Blood  
VIRGIN/CAPITOL 

5

LOrDE  The Love Club (EP)  
LAVA/REPUBLIC 

1

tHE LUMiNEErs  The Lumineers  
DUALTONE ¡ 79

sOUNDtraCK  The Great Gatsby: Music From Baz Luhrmann’s Film  
WATERTOWER/INTERSCOPE/IGA 

22

GG tHirD DaY  Miracle  
ESSENTIAL/PLG 

25

sOULFLY  Savages  
NUCLEAR BLAST 

1

MaZZY star  Seasons Of Your Day  
RHYMES OF AN HOUR 

2

tHE NEiGHBOUrHOOD  I Love You.  
[R]EVOLVE/COLUMBIA 

23

GOV’t MULE  Shout!  
BLUE NOTE 

2

PHiLLiP PHiLLiPs  The World From The Side Of The Moon  
19/INTERSCOPE/IGA 0 46

ELVis COstELLO aND tHE rOOts  Wise Up Ghost And Other Songs 2013  
BLUE NOTE 

3

NEKO CasE  The Worse Things Get, The Harder I Fight...  
ANTI-/EPITAPH 

5

FaLL OUt BOY  Save Rock And Roll  
DECAYDANCE/ISLAND/IDJMG 

25

ParaMOrE  Paramore  
FUELED BY RAMEN 

25

PassENGEr  All The Little Lights  
BLACK CROW/NETTWERK 

10

sCar tHE MartYr  Scar The Martyr  
ROADRUNNER 

1

OF MONstErs aND MEN  My Head Is An Animal  
REPUBLIC 0 79

saMMY HaGar  Sammy Hagar & Friends  
FRONTIERS 

2

ED sHEEraN  +  
ELEKTRA 0 69

tHE NatiONaL  Trouble Will Find Me  
4AD 

17

Jars OF CLaY  Inland  
GRAY MATTERS/BEC 

2

tHE WOOD BrOtHErs  The Muse  
SOUTHERN GROUND 

1

aLt-J  An Awesome Wave  
INFECTIOUS/CANVASBACK/ATLANTIC/AG 

42

a sKYLit DriVE  Rise  
TRAGIC HERO 

2

CaPitaL CitiEs  In A Tidal Wave Of Mystery  
LAZY HOOKS/CAPITOL 

15

VaMPirE WEEKEND  Modern Vampires Of The City  
XL 

21

sKiLLEt  Rise  
ATLANTIC/AG 

15

FatEs WarNiNG  Darkness In A Diferent Light  
INSIDE OUT/CENTURY MEDIA 

1

#1  
6 WK S AG SG rOYaLs  Lorde  

J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 
1 18

saFE aND sOUND  Capital Cities  
R.MERCHANT,S.SIMONIAN (R.MERCHANT,S.SIMONIAN)  LAZY HOOKS/CAPITOL 

2 37

raDiOaCtiVE  Imagine Dragons  
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER)  KIDINAKORNER/INTERSCOPE 6 1 54

saiL  AWOLNATION  
A.BRUNO (A.BRUNO)  RED BULL 3 4 74

DEMONs  Imagine Dragons  
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER)  KIDINAKORNER/INTERSCOPE 

5 53

stiLL iNtO YOU  Paramore  
J.MELDA-JOHNSEN (H.WILLIAMS,T.YORK)  FUELED BY RAMEN/RRP 

6 26

LEt HEr GO  Passenger  
C.VALLEJO,M.ROSENBERG (M.D.ROSENBERG)  BLACK CROW/NETTWERK/WARNER BROS. 

7 29

GONE, GONE, GONE  Phillip Phillips  
G.WATTENBERG (D.FUHRMANN,T.CLARK,G.WATTENBERG)  19/INTERSCOPE ¡ 3 46

sWEatEr WEatHEr  The Neighbourhood  
J.PILBROW,E.HAYNIE (J.J.RUTHERFORD,Z.ABELS,J.FREEDMAN)  [R]EVOLVE/COLUMBIA 

9 37

HO HEY  The Lumineers  
R.HADLOCK (W.SCHULTZ,J.FRAITES)  DUALTONE ¡ 1 77

tEaM  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

11 4

DG tENNis COUrt  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

12 12

POMPEii  Bastille  
M.CREW,D.SMITH (D.SMITH)  VIRGIN/CAPITOL 

11 21

BaBY BLUE  Badfinger  
T.RUNDGREN (P.HAM)  APPLE/CAPITOL 

14 1

YOUNG aND BEaUtiFUL  Lana Del Rey  
R.NOWELS (L.DEL REY,R.NOWELS)  WATERTOWER/POLYDOR/INTERSCOPE 0 3 24

HaiL tO tHE KiNG  Avenged Sevenfold  
M.ELIZONDO (M.SANDERS,B.HANER JR,Z.BAKER,J.SEWARD)  WARNER BROS. 

12 12

OUt OF MY LEaGUE  Fitz And The Tantrums  
T.HOFFER (M.FITZPATRICK,N.SCAGGS,J.KING,J.KARNES,J.RUZUMNA,J.WICKS)  DANGERBIRD/ELEKTRA/ATLANTIC 

15 24

Miss JaCKsON  Panic! At The Disco Featuring Lolo  
B.WALKER (B.URIE,B.WALKER,J.SINCLAIR,A.SALEM,LOLO,A.GOOSE)  DECAYDANCE/FUELED BY RAMEN/RRP 

11 12

ELECtriC FEEL  Preston Pohl  
B.APPLEBERRY (B.GOLDWASSER,A.VANWYNGARDEN)  REPUBLIC 

19 1

400 LUX  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

20 1

HarLEM  New Politics  
J.SINCLAIR (D.BOYD,S.HANSEN,J.SINCLAIR,M.VIOLA,J.PLOCH,R.PLOCH,S.PLOCH,N.PLOCH,S.VADEN)  RCA 

21 23

WaYs tO GO  Grouplove  
R.RABIN (GROUPLOVE)  CASABLANCA/ATLANTIC 

18 17

a LiGHt tHat NEVEr COMEs  Linkin Park X Steve Aoki  
NOT LISTED (NOT LISTED)  MACHINE SHOP/WARNER BROS. 

11 3

tHE LOVE CLUB  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

18 10

COME a LittLE CLOsEr  Cage The Elephant  
J.JOYCE (CAGE THE ELEPHANT)  RCA 

25 8

GLOrY aND GOrE  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

26 1

rEFLEKtOr  Arcade Fire  
NOT LISTED (NOT LISTED)  MERGE/CAPITOL 

14 4

DO i WaNNa KNOW?  Arctic Monkeys  
J.FORD (A.TURNER)  DOMINO 

19 7

sUPErsOaKEr  Kings Of Leon  
A.PETRAGLIA (C.FOLLOWILL,N.FOLLOWILL,J.FOLLOWILL,M.FOLLOWILL)  RCA 

18 12

riBs  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

30 1

aLONE tOGEtHEr  Fall Out Boy  
B.WALKER (FALL OUT BOY)  DECAYDANCE/ISLAND/IDJMG 

29 7

atLas  Coldplay  
COLDPLAY,D.GREEN,R.SIMPSON (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION,C.A.J.MARTIN)  REPUBLIC 

12 5

sHOt at tHE NiGHt  The Killers  
A.GONZALEZ (FLOWERS)  ISLAND/IDJMG 

22 3

BUZZCUt sEasON  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

34 1

tHE WirE  HAIM  
A.RECHTSCHAID,D.HAIM,A.HAIM,E.HAIM (D.HAIM,A.HAIM,E.HAIM)  COLUMBIA 

35 2

tHis is GOsPEL  Panic! At The Disco  
B.WALKER (PANIC! AT THE DISCO,J.SINCLAIR)  FUELED BY RAMEN/RRP 

12 8

sirENs  Pearl Jam  
B.O’BRIEN (M.MCCREADY,E.VEDDER)  MONKEYWRENCH/REPUBLIC 

23 3

NEVEr NEVEr  Korn  
D.GILMORE (J.DAVIS,J.SHAFFER,B.WELCH,R.ARVIZU,R.LUZIER,D.GILMORE)  PROSPECT PARK 

34 7

HUrriCaNE  MS MR  
MS MR (MS MR)  CREEP CITY/COLUMBIA 

35 12

a WOrLD aLONE  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

40 1

WHitE tEEtH tEENs  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

41 1

tHE MOtHEr WE sHarE  CHVRCHES  
NOT LISTED (NOT LISTED)  GOODBYE/GLASSNOTE 

42 2

ELEPHaNt  Tame Impala  
K.PARKER (K.PARKER,J.WATSON)  MODULAR 

36 14

BEst DaY OF MY LiFE  American Authors  
S.GOODMAN,A.ACCETTA (Z.BARNETT,J.SHELLEY,D.RUBLIN,M.SANCHEZ,S.GOODMAN,S.ACCETTA)  MERCURY/IDJMG 

41 3

FaLLiNG  HAIM  
A.RECHTSCHAID,A.HAIM,D.HAIM,E.HAIM (A.HAIM,D.HAIM,E.HAIM,M.NAGLER)  COLUMBIA 

45 1

BraVaDO  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

29 8

MONstEr  Imagine Dragons  
NOT LISTED (NOT LISTED)  KIDINAKORNER/INTERSCOPE 

13 3

WHO YOU LOVE  John Mayer Featuring Katy Perry  
J.MAYER,D.WAS (J.MAYER,K.PERRY)  COLUMBIA 

16 7

stiLL saNE  Lorde  
J.LITTLE (E.Y.O’CONNOR,J.LITTLE)  LAVA/REPUBLIC 

49 1

aFraiD  The Neighbourhood  
J.PILBROW,E.HAYNIE (J.J.RUTHERFORD,Z.ABELS,J.FREEDMAN,M. MARGOTT,B. SAMMIS,E.HAYNIE)  [R]EVOLVE/COLUMBIA 

47 4

Breaking 
Badfinger
In its first full week following 

the finale of AMC’s “Breaking 

Bad,” “Baby Blue” by 

Badfinger (above), which 

reached No. 14 on the 

Billboard Hot 100 in 1972, 

roars onto Hot Rock Songs at 

No. 14 thanks to hefty sales 

and streaming gains (see story, 

page 16).

(Per Billboard policy, songs 

showing renewed activity past 

their initial release cycles are 

eligible to chart if ranking in 

the top half of the Hot 100 

and genre hybrid rankings.)

The series, which wrapped 

its five-season run on Sept. 

29, featured “Blue” in its 

closing scene. In turn, it blasts 

onto Rock Digital Songs at 

No. 8 with 37,000 downloads 

sold, according to Nielsen 

SoundScan. Last week, it sold 

5,000, up from a negligible 

amount the week before. This 

week’s haul represents more 

than one-third of the song’s 

digital sales to date (107,000).

“Blue” also rises in streaming, 

registering 517,000 U.S. 

streams in the Nielsen BDS 

tracking week.

Meanwhile, Lorde leads 

Hot Rock Songs for a sixth 

week (and the Hot 100 for a 

second frame) with “Royals.” 

As her debut full-length 

album, Pure Heroine, debuts 

on the Billboard 200 at No. 3 

(129,000 copies sold; it also 

opens atop Top Rock Albums) 

and a retooled version of her 

EP The Love Club arrives at 

No. 65 (6,000) (see page 58), 

12 songs from the sets infuse 

Hot Rock Songs, marking the 

most simultaneous charted 

titles by a female. She and 

Lana Del rey had each 

previously charted as many 

as six songs on the list at once. 

Mumford & Sons hold the 

mark among all acts, having 

tallied a high of 14 songs in 

each of three weeks last year 

following the release of Babel. 

—Gary Trust
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Alsina’s 
Awesome 
Ascent
New Orleans newcomer 
august alsina (above) picks 
up his first Billboard airplay 
chart-topper as “I Luv This 
Sh*t,” on which he’s co-billed 
with Trinidad James, jumps 
4-1 on Mainstream R&B/Hip-
Hop (see page 65). The move 
makes Alsina the first R&B 
singer to top the chart with a 
debut single since Jeremih’s 

“Birthday Sex” spent four 
weeks at No. 1 in 2009. The 
Knucklehead-produced track, 
which also jumps 25-16 on Hot 
R&B/Hip-Hop Songs, rises by 
18% in radio plays, according 
to Nielsen BDS. Alsina is the 
third new act to reach No. 1 
on the airplay list this year, 
behind a$ap rocky with 

“F**kin’ Problems” and James 
with “All Gold Everything,” 
both in February.

Making the Mainstream R&B/
Hip-Hop chart’s new No. 1 an 
even more impressive feat, 

“Luv” reaches the summit 
after a 21-week climb, tying 
for the second-longest trip to 
the top in the chart’s 20-year 
history. monica holds the 
record with “Before You Walk 
Out of My Life,” which took 
25 weeks to hit No. 1 in 1996. 
lil Jon’s “Snap Yo Fingers,” 
featuring E-40 and sean paul 
of YoungBloodZ, needed 21 
weeks to rule in 2006.

Alsina was first spotlighted 
in Billboard’s Bubbling Under 
column on May 4, illustrating 
the length of time it took 
for his hit to break. Island 
Def Jam senior VP of urban 
promotion rodney shealey 
says, “The trek to No. 1 wasn’t 
an easy one, but we were 
committed to [Alsina] as an 
artist and this record, as we 
are to all our projects. We 
realize the lifeblood of what 
we do is breaking new artists. 
In order to do that you have to 
be willing to ride it out despite 
the resistance.”

 —Rauly Ramirez
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#1  
2 WK S Dg HOLD ON, WE’RE GOING HOME  Drake Feat. Majid Jordan  

MAJID JORDAN,NINETEEN85,N.SHEBIB (A.GRAHAM,M.MASKATI,J.ULLMAN,P.JEFFRIES,N.SHEBIB)  YOUNG MONEY/CASH MONEY/REPUBLIC 
1 9

HOLY GRAIL  Jay Z Featuring Justin Timberlake  
T.NASH,TIMBALAND,JROC (S.C.CARTER,J.TIMBERLAKE,T.NASH,T.V.MOSLEY,J.HARMON,E.D.WILSON,K.COBAIN,D.GROHL,K.NOVOSELIC)  ROC-A-FELLA/ROC NATION 

2 14

BLURRED LINES  Robin Thicke Featuring T.I. + Pharrell  
P.L.WILLIAMS (P.L.WILLIAMS,R.THICKE)  STAR TRAK/INTERSCOPE 6 1 28

BERZERK  Eminem  
R.RUBIN (A. NEVILLE,J. MODELISTE,M.MATHERS III,W.SQUIER,A. HOROWITZ,R.RUBIN,V.BROWN,CRISS,GIST)  SHADY/AFTERMATH/INTERSCOPE 

2 6

23  Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J  
MIKE WILLLMADE-IT,P-NASTY (M.L.WILLIAMS,P.R.SLAUGHTER,T.THOMAS,T.THOMAS,C. THOMAZ,J.HOUSTON)  EARDRUMMERS/INTERSCOPE 

4 4

GONE  Kanye West Featuring Cam’ron & Consequence  
K.WEST,J.BRION (K.O.WEST,J.BRION,D.R.MILLS,C.GILES,C.WILLIS)  ROC-A-FELLA/DEF JAM/IDJMG 

6 1

LOVE MORE  Chris Brown Featuring Nicki Minaj  
FRESHM3N III (D.EVERSLEY,H.EVERSLEY,S.SPEARMAN,C.M.BROWN,E.BELLINGER,M.N.SIMMONDS,O.T.MARAJ)  RCA 

7 11

CROOKED SMILE  J. Cole Featuring TLC  
J.L.COLE (J.COLE,M.SMITH,K.LEWIS,P.WHITFIELD)  ROC NATION/COLUMBIA 

7 17

GIVE IT 2 U  Robin Thicke Featuring Kendrick Lamar  
DR. LUKE,CIRKUT (R.THICKE,K.DUCKWORTH,W.ADAMS,L.GOTTWALD,H.WALTER)  STAR TRAK/INTERSCOPE 

7 10

CAN’T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton  
R.LEWIS (B.HAGGERTY,R.LEWIS)  MACKLEMORE/WARNER BROS. ¡ 1 46

sg ALL ME  Drake Featuring 2 Chainz & Big Sean  
KEY WANE (A.GRAHAM,A.PALMAN,S.M.ANDERSON,T.EPPS,D.M.WEIR II,L.WILLEMETZ,J.CHARLES,M.YVAIN)  YOUNG MONEY/CASH MONEY/REPUBLIC 

6 2

BEWARE  Big Sean Feat. Lil Wayne & Jhene Aiko  
KEY WANE,NO I.D. (S.M.ANDERSON,D.M.WEIR II,A.IZQUIERDO,J.AIKO,D.CARTER,D.LAMBERT,B.POTTER,M.DEAN)  G.O.O.D./DEF JAM/IDJMG 

10 13

SAME LOVE  Macklemore & Ryan Lewis Feat. Mary Lambert  
R.LEWIS (B.HAGGERTY,R.LEWIS,M.LAMBERT)  MACKLEMORE/SUB POP/ADA/WARNER BROS. 

3 41

GAS PEDAL  Sage The Gemini Featuring IamSu  
SAGE THE GEMINI (D.W.WOODS,S.A.WILLIAMS)  BLACK MONEY/EMPIRE/REPUBLIC 

6 12

TYPE OF WAY  Rich Homie Quan  
L.CARTER (D.LAMAR,L.CARTER, JR.)  RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG 

12 16

I LUV THIS SH*T  August Alsina/Trinidad James  
KNUCKLEHEAD (A.ALSINA,S.MCMILLION,R.JEANTY,S.IRVING III,C.MASSA,N.WILLIAMS)  DEF JAM/IDJMG 

16 10

ag TKO  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II,B.WHITE)  RCA 

14 3

THRIFT SHOP  Macklemore & Ryan Lewis Featuring Wanz  
R.LEWIS (B.HAGGERTY,R.LEWIS)  MACKLEMORE/WARNER BROS. 5 1 53

HONEST  Future  
METRO BOOMIN,DJ SPINZ (N.WILBURN CASH,L.WAYNE,G. HILL)  A-1/FREEBANDZ/EPIC 

19 4

TAKE BACK THE NIGHT  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II)  RCA 

8 13

POWER TRIP  J. Cole Featuring Miguel  
J.L.COLE (J.COLE,H.LAWS)  ROC NATION/COLUMBIA ¡ 5 34

RED NOSE  Sage The Gemini  
SAGE THE GEMINI (D.W.WOODS)  BLACK MONEY/EMPIRE/REPUBLIC 

14 12

MY HITTA  YG X Jeezy X Rich Homie Quan  
DJ MUSTARD,M.LEE (K.JACKSON,D.MCFARLANE,J.W.JENKINS,D.LAMAR,C.C.BROADUS JR.,A.JOHNSON,C.LAWSON,C.MILLER)  CTE/DEF JAM/IDJMG 

23 2

BODY PARTY  Ciara  
MIKE WILLLMADE-IT,P-NASTY (C.P.HARRIS,N.WILBURN CASH,J.CAMERON,M.L.WILLIAMS,P.R.SLAUGHTER,C.MAHONE, JR.,R.TERRY)  EPIC 

6 27

TOM FORD  Jay Z  
TIMBALAND,JROC (S.C.CARTER,T.V.MOSLEY,J.HARMON)  ROC-A-FELLA/ROC NATION 

11 13

THE LANGUAGE  Drake  
BOI-1DA (A.GRAHAM,A.PALMAN,M.SAMUELS,A.RITTER,A.HERNANDEZ,B.WILLIAMS)  YOUNG MONEY/CASH MONEY/REPUBLIC 

13 2

HEADBAND  B.o.B Featuring 2 Chainz  
DJ MUSTARD (B.R.SIMMONS, JR.,D.MCFARLANE,T.EPPS,C.MONTGOMERY III,S.COX,T.GRIFFIN,M.ADAM)  REBELROCK/GRAND HUSTLE/ATLANTIC 

19 20

FURTHEST THING  Drake  
N.SHEBIB,M.THOMAS,JAKE ONE (A.GRAHAM,A.PALMAN,N.SHEBIB,M.THOMAS,A.ACCLESTON)  YOUNG MONEY/CASH MONEY/REPUBLIC 

16 2

WHITE WALLS  Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis  
NOT LISTED (NOT LISTED)  MACKLEMORE/ADA/WARNER BROS. 

29 5

BOUNCE IT  Juicy J Featuring Wale & Trey Songz  
DR. LUKE,CIRKUT,BABY E (J.HOUSTON,O.AKINTIMEHIN,L.GOTTWALD,J.KASHER HINDLIN,E.LOWERY,H.WALTER)  KEMOSABE/COLUMBIA 

26 11

POUND CAKE/PARIS MORTON MUSIC 2  Drake Feat. Jay Z  
BOI-1DA,J.EVANS (A.GRAHAM,S.C.CARTER,A.PALMAN,M.SAMUELS,N.C.FISHER,M.BURNETTE,J.EVANS,A.PROCTOR,D.COLES,R.DIGGS,G.GRICE,L.HAWKINS,HAYES,J.HUNTER,R.JONES,PORTER,C.SMITH)  YOUNG MONEY/CASH MONEY/REPUBLIC 

24 2

FROM TIME  Drake Featuring Jhene Aiko  
N.SHEBIB (A.GRAHAM,J.CHILOMBO,N.SHEBIB,J.BECK)  YOUNG MONEY/CASH MONEY/REPUBLIC 

26 2

IT WON’T STOP  Sevyn Streeter Featuring Chris Brown  
PICARD BROTHERS,DIPLO,FREE SCHOOL (A.STREETER,M.PICARD,C.PICARD,M.HENRY,R.BUENIDA,J.BAPTISTE,M.POWELL)  CBE/ATLANTIC 

33 4

LOLLY  Maejor Ali Featuring Juicy J & Justin Bieber  
Y.BURGANDY,DONUT,CHEF TONE,MAEJOR ALI (B.GREEN,T.SCALES,R.M.FEREBEE, JR.,J.HOUSTON,R.R.WILLIAMS,B.BELL,J.BIEBER)  BELIEVE PARTNERS/ISLAND/IDJMG 

5 3

TOO MUCH  Drake  
NINETEEN85,SAMPHA (A.GRAHAM,S.SISAY,P. JEFFERIES,E.HAYNIE)  YOUNG MONEY/CASH MONEY/REPUBLIC 

23 2

OWN IT  Drake  
N.SHEBIB (A.GRAHAM,A.PALMAN,N.C.FISHER,A.PROCTOR,N.SHEBIB)  YOUNG MONEY/CASH MONEY/REPUBLIC 

31 2

V.S.O.P.  K. Michelle  
POP,OAKWUD (P.RENAE,A.WANSEL,W.FELDER,L. PETERS,W. JEFFREY,W.BOYD,E.POWELL)  ATLANTIC 

31 10

F*CKWITHMEYOUKNOWIGOTIT  Jay Z Feat. Rick Ross  
BOI-1DA,VINYLZ (S.C.CARTER,M.SAMUELS,A.HERNANDEZ,W.L.ROBERTS II)  ROC-A-FELLA/ROC NATION 

24 13

FEDS WATCHING  2 Chainz Featuring Pharrell  
P.L.WILLIAMS (T.EPPS,P.L.WILLIAMS)  DEF JAM/IDJMG 

18 16

WORST BEHAVIOR  Drake  
DJ DAHI (A.GRAHAM,A.PALMAN,D.NATCHE)  YOUNG MONEY/CASH MONEY/REPUBLIC 

36 2

TUSCAN LEATHER  Drake  
N.SHEBIB (A.GRAHAM,A.PALMAN,N.SHEBIB,D.FOSTER,L.T.JENNER,W.S.MCGLONE,L.PARKER)  YOUNG MONEY/CASH MONEY/REPUBLIC 

33 2

WU-TANG FOREVER  Drake  
N.SHEBIB (T.BALDURSSON,A.GRAHAM,A.PALMAN,N.SHEBIB,J.ROSE,D.COLES,R.DIGGS,L.HAWKINS,J.HUNTER,C.WOODS,M.BJOERKLUND,J. KODULETSCH)  YOUNG MONEY/CASH MONEY/REPUBLIC 

13 4

ALL OF ME  John Legend  
D.TOZER,JOHN LEGEND (JOHN LEGEND,T. GAD)  G.O.O.D./COLUMBIA 

30 5

AIN’T WORRIED ABOUT NOTHIN  French Montana  
RICO LOVE,EARL AND E (RICO LOVE,E.HOOD,E.GOUDY II,K.KHARBOUCH)  COKE BOYS/BAD BOY/INTERSCOPE 

18 20

VERSACE  Migos  
ZAYTOVEN (Q.MARSHALL,K.BALL,K.CEPHUS,X.DOTSON)  QUALITY CONTROL 

31 12

FDB  Young Dro  
NOT LISTED (NOT LISTED)  GRAND HUSTLE/ATLANTIC/EONE 

34 5

DON’T DROP THAT THUN THUN!  The FiNATTiCZ  
T.WILLIAMS (J.DUNN,A.BROWN,M.ABDUL-RAHMAN,T.WILLIAMS)  THE FINATTICZ/KNOCKOUT/EONE 

10 13

CONNECT  Drake  
N.SHEBIB,HUDSON MOHAWKE (A.GRAHAM,A.PALMAN,N.SHEBIB,R.BRICHARD,K.SAMIR)  YOUNG MONEY/CASH MONEY/REPUBLIC 

40 2

COME THRU  Drake  
N.SHEBIB (A.GRAHAM,A.PALMAN,N.SHEBIB,N.CAMPBELL)  YOUNG MONEY/CASH MONEY/REPUBLIC 

34 2

THE ONE  Tamar Braxton  
KE ON THE TRACK (C.WARD,S.L.JONES,T.BRAXTON,L.A.DANIELS,J.MTUME,S.COMBS,J.C.OLIVIER,C.WALLACE,K.M.ERONDU)  STREAMLINE/EPIC 

34 20

#1  
1 WK

JUSTIN TIMBERLAKE  The 20/20 Experience (2 Of 2)  
RCA

1

DRAKE  Nothing Was The Same  
YOUNG MONEY/CASH MONEY/REPUBLIC

3

gg JUSTIN TIMBERLAKE  The 20/20 Experience  
RCA 2 30

NELLY  M.O.  
REPUBLIC

1

ROBIN THICKE  Blurred Lines  
STAR TRAK/INTERSCOPE/IGA

11

TAMAR BRAXTON  Love And War  
STREAMLINE/EPIC

5

RAY CHARLES  Ray Charles Forever  
TANGERINE/CONCORD

2

JAY Z  Magna Carta... Holy Grail  
ROC-A-FELLA/ROC NATION 2 13

2 CHAINZ  B.O.A.T.S. II #METIME  
DEF JAM/IDJMG

4

JOHN LEGEND  Love In The Future  
G.O.O.D./COLUMBIA

5

MACKLEMORE & RYAN LEWIS  The Heist  
MACKLEMORE 0 52

THE WEEKND  Kiss Land  
XO/REPUBLIC

4

DELTRON 3030  Event 2  
BULK

1

VARIOUS ARTISTS  MMG: Self Made 3  
MAYBACH/ATLANTIC/AG

3

JAHEIM  Appreciation Day  
ATLANTIC

5

KENDRICK LAMAR  good kid, m.A.A.d city  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA ¡ 50

TGT  Three Kings  
ATLANTIC/AG

7

JUICY J  Stay Trippy  
KEMOSABE/COLUMBIA

6

JANELLE MONAE  The Electric Lady  
BAD BOY/WONDALAND/ATLANTIC/AG

4

K-CI & JOJO  My Brother’s Keeper  
EONE

1

J. COLE  Born Sinner  
ROC NATION/COLUMBIA

16

K. MICHELLE  Rebellious Soul  
ATLANTIC/AG

8

EARTH, WIND & FIRE  Now, Then & Forever  
ALL WAYS GONE TOURING/LEGACY

4

BIG SEAN  Hall Of Fame  
G.O.O.D./DEF JAM/IDJMG

6

KANYE WEST  Yeezus  
G.O.O.D./ROC-A-FELLA/DEF JAM/IDJMG 0 16

RIHANNA  Unapologetic  
SRP/DEF JAM/IDJMG ¡ 46

WALE  The Gifted  
MAYBACH/ATLANTIC/AG

15

MACK WILDS  New York: A Love Story  
RA MI FA/LOUDER THAN LIFE

1

TECH N9NE  Something Else  
STRANGE/RBC

10

LIL WAYNE  I Am Not A Human Being II  
YOUNG MONEY/CASH MONEY/REPUBLIC 0 28

KELLY ROWLAND  Talk A Good Game  
REPUBLIC

16

A$AP ROCKY  Long.Live.A$AP  
A$AP WORLDWIDE/POLO GROUNDS/RCA

38

RAHEEM DEVAUGHN  A Place Called Love Land  
MASS APPEAL

5

GOODIE MOB  Age Against The Machine  
ALLIANCE

6

THE WEEKND  Trilogy  
XO/REPUBLIC ¡ 47

A$AP FERG  Trap Lord  
A$AP WORLDWIDE/POLO GROUNDS/RCA

7

MIGUEL  Kaleidoscope Dream  
BYSTORM/BLACK ICE/RCA

53

AUGUST ALSINA  Downtown: Life Under The Gun (EP)  
ISLAND/IDJMG

7

EMELI SANDE  Our Version Of Events  
CAPITOL

70

JOE  Doubleback: Evolution Of R&B  
563/MASSENBURG

14

INDIA.ARIE  SongVersation  
SONG BIRD/MOTOWN/IDJMG

15

CHRISETTE MICHELE  Better  
MOTOWN/IDJMG

17

MAC MILLER  Watching Movies With The Sound Of  
ROSTRUM

16

VARIOUS ARTISTS  Hits Of The 90’s  
PLATINUM COLLECTION/TURN UP THE MUSIC/DREW’S ENTERTAINMENT

19

CIARA  Ciara  
EPIC

13

EARL SWEATSHIRT  Doris  
TAN CRESSIDA/COLUMBIA

7

ACE HOOD  Trials & Tribulations  
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

12

FANTASIA  Side Efects Of You  
19/RCA

24

ALICIA KEYS  Girl On Fire  
RCA 0 46

THE FOREIGN EXCHANGE  Love In Flying Colors  
HBD

2
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Nelly 
Returns 
To Rap 
Albums
After nearly a three-year 
hiatus, veteran rapper Nelly 
returns to Rap Albums with 
M.O., opening at No. 2 with 
15,000 copies sold, according 
to Nielsen SoundScan. The 
debut marks his sixth top 10 
on the list (which dates to 
June 2004, thus missing his 
first three releases). On the 
longer-standing Top R&B/Hip-
Hop Albums, the set opens 
at No. 4 to become his ninth 
top 10.

Nelly’s previous release, 
2010’s 5.0, opened atop Rap 
Albums with 63,000, thanks 
primarily to the crossover 
success of lead single “Just 
a Dream.” The pop-leaning 
hit peaked at No. 1 on 
Mainstream Top 40 and No. 
3 on the Billboard Hot 100. 

“Hey Porsche,” however, the 
similarly pop-focused first 
single of M.O., stalled at No. 
42 on The Hot 100 in March. 
The more urban-leaning 
second single, “Get Like Me” 
(featuring Nicki Minaj and 
Pharrell), peaked at No. 36 
on Hot R&B/Hip-Hop Songs 
in July.

Meanwhile, on Rap Songs, 
Compton, Calif., rapper YG 
posts his highest debut, as 

“My Hitta,” alongside Jeezy 
and Rich Homie Quan, opens 
at No. 16. The DJ Mustard-
produced track increases by 
215% to 28,000 downloads 
and by 97% to 1.4 million U.S. 
streams, according to Nielsen 
BDS. YG’s previous best on the 
list was debut cut “Toot It and 
Boot It,” which peaked at No. 
11 on Oct. 9, 2010. 

 —Rauly Ramirez

#1  
2 WK S

HOLD ON, WE’RE GOING HOME  Drake Feat. Majid Jordan  
MAJID JORDAN,NINETEEN85,N.SHEBIB (A.GRAHAM,M.MASKATI,J.ULLMAN,P.JEFFRIES,N.SHEBIB)  YOUNG MONEY/CASH MONEY/REPUBLIC 

1 9

BLURRED LINES  Robin Thicke Feat. T.I. + Pharrell  
P.L.WILLIAMS (P.L.WILLIAMS,R.THICKE)  STAR TRAK/INTERSCOPE 6 1 28

LOVE MORE  Chris Brown Featuring Nicki Minaj  
FRESHM3N III (D.EVERSLEY,H.EVERSLEY,S.SPEARMAN,C.M.BROWN,E.BELLINGER,M.N.SIMMONDS,O.T.MARAJ)  RCA 

3 11

GIVE IT 2 U  Robin Thicke Featuring Kendrick Lamar  
DR. LUKE,CIRKUT (R.THICKE,K.DUCKWORTH,W.ADAMS,L.GOTTWALD,H.WALTER)  STAR TRAK/INTERSCOPE 

3 13

I LUV THIS SH*T  August Alsina/Trinidad James  
KNUCKLEHEAD (A.ALSINA,S.MCMILLION,R.JEANTY,S.IRVING III,C.MASSA,N.WILLIAMS)  DEF JAM/IDJMG 

5 18

TKO  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II,B.WHITE)  RCA 

6 3

TAKE BACK THE NIGHT  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II)  RCA 

3 13

BODY PARTY  Ciara  
MIKE WILLLMADE-IT,P-NASTY (C.P.HARRIS,N.WILBURN CASH,J.CAMERON,M.L.WILLIAMS,P.R.SLAUGHTER,C.MAHONE, JR.,R.TERRY)  EPIC 

2 28

IT WON’T STOP  Sevyn Streeter Feat. Chris Brown  
PICARD BROTHERS,DIPLO,FREE SCHOOL (A.STREETER,M.PICARD,C.PICARD,M.HENRY,R.BUENIDA,J.BAPTISTE,M.POWELL)  CBE/ATLANTIC 

9 6

LOLLY  Maejor Ali Featuring Juicy J & Justin Bieber  
Y.BURGANDY,DONUT,CHEF TONE,MAEJOR ALI (B.GREEN,T.SCALES,R.M.FEREBEE, JR.,J.HOUSTON,R.R.WILLIAMS,B.BELL,J.BIEBER)  BELIEVE PARTNERS/ISLAND/IDJMG 

3 3

OWN IT  Drake  
N.SHEBIB (A.GRAHAM,A.PALMAN,N.C.FISHER,A.PROCTOR,N.SHEBIB)  YOUNG MONEY/CASH MONEY/REPUBLIC 

10 2

V.S.O.P.  K. Michelle  
POP,OAKWUD (P.RENAE,A.WANSEL,W.FELDER,L. PETERS,W. JEFFREY,W.BOYD,E.POWELL)  ATLANTIC 

9 14

ALL OF ME  John Legend  
D.TOZER,JOHN LEGEND (JOHN LEGEND,T. GAD)  G.O.O.D./COLUMBIA 

9 8

CONNECT  Drake  
N.SHEBIB,HUDSON MOHAWKE (A.GRAHAM,A.PALMAN,N.SHEBIB,R.BRICHARD,K.SAMIR)  YOUNG MONEY/CASH MONEY/REPUBLIC 

12 2

THE ONE  Tamar Braxton  
KE ON THE TRACK (C.WARD,S.L.JONES,T.BRAXTON,L.A.DANIELS,J.MTUME,S.COMBS,J.C.OLIVIER,C.WALLACE,K.M.ERONDU)  STREAMLINE/EPIC 

10 22

MY STORY  R. Kelly Featuring 2 Chainz  
NINETEEN85,R.KELLY (T.EPPS,R.S.KELLY,P. JEFFERIES)  RCA 

16 7

I’M OUT  Ciara Featuring Nicki Minaj  
ROCK CITY,THE CO-CAPTAINS (T.THOMAS,T.THOMAS,O.T.MARAJ,C.P.HARRIS)  EPIC 

4 14

CABARET  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,A.GRAHAM,J.HARMON,J.E.FAUNTLEROY II,D.JONES)  RCA 

18 1

MURDER  Justin Timberlake Featuring JAY Z  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,S.C.CARTER,J.HARMON,J.E.FAUNTLEROY II)  RCA 

19 1

FIRE WE MAKE  Alicia Keys Duet With Maxwell  
ALICIA KEYS,POP,OAKWUD (ALICIA KEYS,A.WANSEL,W.FELDER,G.CLARK, JR.)  RCA 

11 27

DON’T THINK THEY KNOW  Chris Brown Feat. Aaliyah  
MEL,MUS (M.HOUGH II,R.R.WOUTER,M.N.SIMMONDS,B.BUSH,J.WALKER,J.D.BUCK,T.KELLEY,B.H.ROBINSON)  RCA 

9 16

DRINK YOU AWAY  Justin Timberlake  
TIMBALAND,J.TIMBERLAKE,JROC (J.TIMBERLAKE,T.V.MOSLEY,J.HARMON,J.E.FAUNTLEROY II)  RCA 

22 1

UP DOWN (DO THIS ALL DAY)  T-Pain Feat. B.o.B  
DJ MUSTARD,M.ADAM (T-PAIN,D.MCFARLANE,M.ADAM,J.M.COHEN,B.R.SIMMONS, JR.)  KONVICT/NAPPY BOY/RCA 

12 4

AGE AIN’T A FACTOR  Jaheim  
COZ,J. HOAGLAND,BLAQSMURPH (S. ELLERBY,J.HOAGLAND,B.MUHAMMAD,D. DWIGHT,THE ISLEY BROS.)  ATLANTIC 

16 18

ALL THE WAY HOME  Tamar Braxton  
THE UNDERDOGS (H. MASON, JR.,D. THOMAS,M. DALEY,A.STREETER,J. JAMES,T. COLES)  STREAMLINE/EPIC 

22 2

#1  
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JUSTIN TIMBERLAKE  The 20/20 Experience (2 Of 2)  
RCA 

1

JUSTIN TIMBERLAKE  The 20/20 Experience  
RCA 2 29

ROBIN THICKE  Blurred Lines  
STAR TRAK/INTERSCOPE/IGA 

10

TAMAR BRAXTON  Love And War  
STREAMLINE/EPIC 

5

RAY CHARLES  Ray Charles Forever  
TANGERINE/CONCORD 

2

JOHN LEGEND  Love In The Future  
G.O.O.D./COLUMBIA 

5

THE WEEKND  Kiss Land  
XO/REPUBLIC 

4

JAHEIM  Appreciation Day  
ATLANTIC 

5

TGT  Three Kings  
ATLANTIC/AG 

7

JANELLE MONAE  The Electric Lady  
BAD BOY/WONDALAND/ATLANTIC/AG 

4

K-CI & JOJO  My Brother’s Keeper  
EONE 

1

K. MICHELLE  Rebellious Soul  
ATLANTIC/AG 

8

EARTH, WIND & FIRE  Now, Then & Forever  
ALL WAYS GONE TOURING/LEGACY 

4

RIHANNA  Unapologetic  
SRP/DEF JAM/IDJMG ¡ 39

MACK WILDS  New York: A Love Story  
RA MI FA/LOUDER THAN LIFE 

1

KELLY ROWLAND  Talk A Good Game  
REPUBLIC 

16

RAHEEM DEVAUGHN  A Place Called Love Land  
MASS APPEAL 

5

THE WEEKND  Trilogy  
XO/REPUBLIC ¡ 39

MIGUEL  Kaleidoscope Dream  
BYSTORM/BLACK ICE/RCA 

39

AUGUST ALSINA  Downtown: Life Under The Gun (EP)  
ISLAND/IDJMG 

7

EMELI SANDE  Our Version Of Events  
CAPITOL 

39

JOE  Doubleback: Evolution Of R&B  
563/MASSENBURG 

14

INDIA.ARIE  SongVersation  
SONG BIRD/MOTOWN/IDJMG 

14

CHRISETTE MICHELE  Better  
MOTOWN/IDJMG 

17

VARIOUS ARTISTS  Hits Of The 90’s  
PLATINUM COLLECTION/TURN UP THE MUSIC/DREW’S ENTERTAINMENT 

17

#1  
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HOLY GRAIL  Jay Z Featuring Justin Timberlake  
T.NASH,TIMBALAND,JROC (S.C.CARTER,J.TIMBERLAKE,T.NASH,T.V.MOSLEY,J.HARMON,E.D.WILSON,K.COBAIN,D.GROHL,K.NOVOSELIC)  ROC-A-FELLA/ROC NATION 

1 13

BERZERK  Eminem  
R.RUBIN (A. NEVILLE,J. MODELISTE,M.MATHERS III,W.SQUIER,A. HOROWITZ,R.RUBIN,V.BROWN,CRISS,GIST)  SHADY/AFTERMATH/INTERSCOPE 

1 6

23  Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy J  
MIKE WILLLMADE-IT,P-NASTY (M.L.WILLIAMS,P.R.SLAUGHTER,T.THOMAS,T.THOMAS,C. THOMAZ,J.HOUSTON)  EARDRUMMERS/INTERSCOPE 

2 3

GONE  Kanye West Featuring Cam’ron & Consequence  
K.WEST,J.BRION (K.O.WEST,J.BRION,D.R.MILLS,C.GILES,C.WILLIS)  ROC-A-FELLA/DEF JAM/IDJMG 

4 1

CROOKED SMILE  J. Cole Featuring TLC  
J.L.COLE (J.COLE,M.SMITH,K.LEWIS,P.WHITFIELD)  ROC NATION/COLUMBIA 

4 16

CAN’T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton  
R.LEWIS (B.HAGGERTY,R.LEWIS)  MACKLEMORE/WARNER BROS. ¡ 1 35

ALL ME  Drake Featuring 2 Chainz & Big Sean  
KEY WANE (A.GRAHAM,A.PALMAN,S.M.ANDERSON,T.EPPS,D.M.WEIR II,L.WILLEMETZ,J.CHARLES,M.YVAIN)  YOUNG MONEY/CASH MONEY/REPUBLIC 

4 2

BEWARE  Big Sean Featuring Lil Wayne & Jhene Aiko  
KEY WANE,NO I.D. (S.M.ANDERSON,D.M.WEIR II,A.IZQUIERDO,J.AIKO,D.CARTER,D.LAMBERT,B.POTTER,M.DEAN)  G.O.O.D./DEF JAM/IDJMG 

6 10

SAME LOVE  Macklemore & Ryan Lewis Feat. Mary Lambert  
R.LEWIS (B.HAGGERTY,R.LEWIS,M.LAMBERT)  MACKLEMORE/SUB POP/ADA/WARNER BROS. 

2 23

GAS PEDAL  Sage The Gemini Featuring IamSu  
SAGE THE GEMINI (D.W.WOODS,S.A.WILLIAMS)  BLACK MONEY/EMPIRE/REPUBLIC 

4 11

TYPE OF WAY  Rich Homie Quan  
L.CARTER (D.LAMAR,L.CARTER, JR.)  RICH HOMIEZ/THINKITSAGAME/GOLD GANG/DEF JAM/IDJMG 

8 10

THRIFT SHOP  Macklemore & Ryan Lewis Featuring Wanz  
R.LEWIS (B.HAGGERTY,R.LEWIS)  MACKLEMORE/WARNER BROS. 5 1 53

HONEST  Future  
METRO BOOMIN,DJ SPINZ (N.WILBURN CASH,L.WAYNE,G. HILL)  A-1/FREEBANDZ/EPIC 

13 4

POWER TRIP  J. Cole Featuring Miguel  
J.L.COLE (J.COLE,H.LAWS)  ROC NATION/COLUMBIA ¡ 3 34

RED NOSE  Sage The Gemini  
SAGE THE GEMINI (D.W.WOODS)  BLACK MONEY/EMPIRE/REPUBLIC 

10 12

MY HITTA  YG X Jeezy X Rich Homie Quan  
DJ MUSTARD,M.LEE (K.JACKSON,D.MCFARLANE,J.W.JENKINS,D.LAMAR,C.C.BROADUS JR.,A.JOHNSON,C.LAWSON,C.MILLER)  CTE/DEF JAM/IDJMG 

16 1

TOM FORD  Jay Z  
TIMBALAND,JROC (S.C.CARTER,T.V.MOSLEY,J.HARMON)  ROC-A-FELLA/ROC NATION 

8 13

THE LANGUAGE  Drake  
BOI-1DA (A.GRAHAM,A.PALMAN,M.SAMUELS,A.RITTER,A.HERNANDEZ,B.WILLIAMS)  YOUNG MONEY/CASH MONEY/REPUBLIC 

9 2

HEADBAND  B.o.B Featuring 2 Chainz  
DJ MUSTARD (B.R.SIMMONS, JR.,D.MCFARLANE,T.EPPS,C.MONTGOMERY III,S.COX,T.GRIFFIN,M.ADAM)  REBELROCK/GRAND HUSTLE/ATLANTIC 

13 17

FURTHEST THING  Drake  
N.SHEBIB,M.THOMAS,JAKE ONE (A.GRAHAM,A.PALMAN,N.SHEBIB,M.THOMAS,A.ACCLESTON)  YOUNG MONEY/CASH MONEY/REPUBLIC 

12 2

WHITE WALLS  Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis  
NOT LISTED (NOT LISTED)  MACKLEMORE/ADA/WARNER BROS. 

20 2

BOUNCE IT  Juicy J Featuring Wale & Trey Songz  
DR. LUKE,CIRKUT,BABY E (J.HOUSTON,O.AKINTIMEHIN,L.GOTTWALD,J.KASHER HINDLIN,E.LOWERY,H.WALTER)  KEMOSABE/COLUMBIA 

19 7

POUND CAKE/PARIS MORTON MUSIC 2  Drake Feat. Jay Z  
BOI-1DA,J.EVANS (A.GRAHAM,S.C.CARTER,A.PALMAN,M.SAMUELS,N.C.FISHER,M.BURNETTE,J.EVANS,A.PROCTOR,D.COLES,R.DIGGS,G.GRICE,L.HAWKINS,HAYES,J.HUNTER,R.JONES,PORTER,C.SMITH)  YOUNG MONEY/CASH MONEY/REPUBLIC 

17 2

FROM TIME  Drake Featuring Jhene Aiko  
N.SHEBIB (A.GRAHAM,J.CHILOMBO,N.SHEBIB,J.BECK)  YOUNG MONEY/CASH MONEY/REPUBLIC 

18 2

TOO MUCH  Drake  
NINETEEN85,SAMPHA (A.GRAHAM,S.SISAY,P. JEFFERIES,E.HAYNIE)  YOUNG MONEY/CASH MONEY/REPUBLIC 

16 2
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DRAKE  Nothing Was The Same  
YOUNG MONEY/CASH MONEY/REPUBLIC 

2

NELLY  M.O.  
REPUBLIC 

1

JAY Z  Magna Carta... Holy Grail  
ROC-A-FELLA/ROC NATION 2 13

2 CHAINZ  B.O.A.T.S. II #METIME  
DEF JAM/IDJMG 

4

MACKLEMORE & RYAN LEWIS  The Heist  
MACKLEMORE 0 52

DELTRON 3030  Event 2  
BULK 

1

VARIOUS ARTISTS  MMG: Self Made 3  
MAYBACH/ATLANTIC/AG 

3

KENDRICK LAMAR  good kid, m.A.A.d city  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA ¡ 50

JUICY J  Stay Trippy  
KEMOSABE/COLUMBIA 

6

J. COLE  Born Sinner  
ROC NATION/COLUMBIA 

16

FLAME  Royal Flush  
CLEAR SIGHT/INFINITY 

1

BIG SEAN  Hall Of Fame  
G.O.O.D./DEF JAM/IDJMG 

6

KANYE WEST  Yeezus  
G.O.O.D./ROC-A-FELLA/DEF JAM/IDJMG 0 16

THE LACS  Keep It Redneck  
BACKROAD/AVERAGE JOES 

7

WALE  The Gifted  
MAYBACH/ATLANTIC/AG 

15

TECH N9NE  Something Else  
STRANGE/RBC 

10

LIL WAYNE  I Am Not A Human Being II  
YOUNG MONEY/CASH MONEY/REPUBLIC 0 28

A$AP ROCKY  Long.Live.A$AP  
A$AP WORLDWIDE/POLO GROUNDS/RCA 

38

GOODIE MOB  Age Against The Machine  
ALLIANCE 

6

A$AP FERG  Trap Lord  
A$AP WORLDWIDE/POLO GROUNDS/RCA 

7

MAC MILLER  Watching Movies With The Sound Of  
ROSTRUM 

16

EARL SWEATSHIRT  Doris  
TAN CRESSIDA/COLUMBIA 

7

ACE HOOD  Trials & Tribulations  
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

12

VARIOUS ARTISTS  Rich Gang  
YOUNG MONEY/CASH MONEY/REPUBLIC 

11

FRENCH MONTANA  Excuse My French  
COKE BOYS/BAD BOY/INTERSCOPE/IGA 

19
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#1  
1 WK aG SG LOCO  Enrique Iglesias Featuring Romeo Santos  

A.SANTOS,C.PAUCAR (E.M.IGLESIAS,D.BUENO)  UNIVERSAL MUSIC LATINO/UMLE 
1 7

DARTE UN BESO  Prince Royce  
G.R.ROJAS,E.DAVILA JR.,D.LORA (A.CASTRO,G.GOMEZ,J.RIVEROS,G.R.ROJAS)  SONY MUSIC LATIN 

1 12

PROPUESTA INDECENTE  Romeo Santos  
A.SANTOS (A.SANTOS)  SONY MUSIC LATIN 

1 11

VIVIR MI VIDA  Marc Anthony  
M.ANTHONY,S.GEORGE (N.KHAYAT,B.HAJJI,AJ JUNIOR,A.PAPACONSTANTINOU,B.DJUPSTROM,C.KHALED)  SONY MUSIC LATIN 

1 24

EL RUIDO DE TUS ZAPATOS  La Arrolladora Banda el Limon de Rene Camacho  
F.CAMACHO TIRADO (I.CHAVEZ ESPINOZA)  DISA/UMLE 

2 19

HABLE DE TI  Yandel  
TAINY (L.VEGUILLA MALAVE,M.MASIS)  Y/SUMMA/SONY MUSIC LATIN 

5 17

NI QUE ESTUVIERAS TAN BUENA  Calibre 50  
J.TIRADO CASTANEDA (E.MUNOZ)  DISA/UMLE 

7 12

MI ULTIMO DESEO  Banda Los Recoditos  
M.FIGUEROA (R.E.CASTELLANOS)  DISA/UMLE 

8 12

DG MI RAZON DE SER  Banda Sinaloense MS de Sergio Lizarraga  
F.CAMACHO TIRADO (H.PALENCIA CISNEROS)  DISA/UMLE 

8 20

HOY TENGO GANAS DE TI  Alejandro Fernandez / Christina Aguilera  
P.RAMONE (J.M.GALLARDO VERA)  UNIVERSAL MUSIC LATINO/UMLE 

5 17

MI NINA TRAVIESA  Luis Coronel  
A.DEL VILLAR (H.PALENCIA CISNEROS,FERRA)  EMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN 

7 18

MUCHACHO DE CAMPO  Voz de Mando  
J.A.GAXIOLA,M.GAXIOLA (P.SOLANO)  DISA/UMLE 

12 13

QUE VIVA LA VIDA  Wisin  
LUNY TUNES,PREDIKADOR (E.PALACIOS,F.SALDANA,V.DELGADO,J.L.MORERA LUNA)  SONY MUSIC LATIN 

13 2

ME ENAMORE  Roberto Tapia  
R.TAPIA (R.TAPIA)  FONOVISA/UMLE 

12 14

LIMBO  Daddy Yankee  
F.SALDANA,G.RIVERA,J.RIVERA (R.AYALA,E.PALACIOS,G.RIVERA,J.RIVERA TAPIA,F.SALDANA)  EL CARTEL/CAPITOL LATIN 

1 51

CARNAVAL  Tito “El Bambino”  
TITO EL BAMBINO (L.A.DIAZ)  ON FIRE/SIENTE 

16 11

ME GUSTAS MUCHO  Codigo FN  
CODIGO FN (J.CUEN)  FONOVISA/UMLE 

11 17

ME INTERESAS  Noel Torres  
L.LUNA DIAZ (L.L.DIAZ)  GERENCIA360 

18 9

MI BELLO ANGEL  Los Primos MX  
J.SERRANO MONTOYA (A.SIERRA)  ASL/DISA/UMLE 

11 12

VAS A LLORAR POR MI  Banda El Recodo de Cruz Lizarraga  
L.A.LIZARRAGA,J.LIZARRAGA (M.A.ROMERO,L.L.DIAZ)  FONOVISA/UMLE 

18 5

LA PREGUNTA  J Alvarez  
A.LOZADA ALGAIN (J.D.ALVAREZ,A.LOZADA ALGARIN,N.DIAZ)  NELFLOW 

5 48

TACATA  Tacabro  
M.ROMANO,S.SAPIENZA (R.R.MARTINEZ,M.ROMANO,S.SAPIENZA)  DANCE AND LOVE/ULTRA 

19 3

Y TE VAS  Banda Carnaval  
J.TIRADO CASTANEDA (E.MUNOZ,P.AROCHA)  DISA/UMLE 

2 32

MANANA VOY A CONQUISTARLA  Gerardo Ortiz  
G.ORITZ (J.CHAIREZ)  BAD SIN/DEL/SONY MUSIC LATIN 

24 10

TRES SEMANAS  Marco Antonio Solis  
M.A.SOLIS (M.A.SOLIS)  HABARI/UNIVERSAL MUSIC LATINO/UMLE 

25 9

LA NOCHE DE LOS 2  Daddy Yankee Featuring Natalia Jimenez  
DADDY YANKEE (R.AYALA,A.RAYO GIBO)  EL CARTEL/CAPITOL LATIN/UMLE 

19 16

YO TE LO DIJE  J Balvin  
NOT LISTED (J.A.OSORIO BALVIN)  CAPITOL LATIN/UMLE 

13 14

LA FORY FAY  Julion Alvarez y Su Norteno Banda  
J.ALVAREZ (C.ESTRADA)  FONOVISA/UMLE 

10 18

BAILAR CONTIGO  Carlos Vives  
A.CASTRO,C.VIVES (C.VIVES,A.CASTRO)  GAIRA/WK/SONY MUSIC LATIN 

6 16

REHABILITADO  Los Tucanes de Tijuana  
M.QUINTERO LARA (M.QUINTERO LARA)  FONOVISA/UMLE 

12 20

CUANDO ESTAS DE BUENAS  Pesado  
B.ZAPATA (B.ZAPATA)  DISA/UMLE 

31 7

EL BUENO Y EL MALO  Colmillo Norteno Featuring Banda Tierra Sagrada  
A.VALDEZ (A.VALDEZ OSUNA)  DISCOS SABINAS 

24 19

FEELING HOT  Don Omar  
DON OMAR (W.O.LANDRON,A.CASSELL)  MACHETE/UMLE 

33 4

MUCHAS GRACIAS  La Adictiva Banda San Jose de Mesillas  
A.VALDES (M.ALANIS)  ANVAL/SONY MUSIC LATIN 

26 12

BE MY BABY  Leslie Grace  
S.GEORGE (J.BARRY,E.GREENWICH,P.SPECTOR)  TOP STOP 

8 16

QUE BONITO AMOR  Vicente Fernandez  
NOT LISTED (NOT LISTED)  SONY MUSIC LATIN 

36 4

SO WHAT  Sie7e  
LA FEEL GOOD SOCIETY,P.LAWRENCE,S.LAWRENCE,SIE7E (D.RODRIGUEZ LABOULT)  WARNER LATINA 

37 9

BUEN PERDEDOR  La Maquinaria Nortena  
NOT LISTED (NOT LISTED)  AZTECA 

38 7

ANDO POR LAS NUBES  Victor Manuelle  
V.M.RUIZ (V.M.RUIZ)  KIYAVI/SONY MUSIC LATIN 

30 11

NO TENGO DINERO  MAFFiO  
NOT LISTED (NOT LISTED)  SPANGLISH GLOBAL 

40 3

SIN TI  Samo  
A.CASTRO (SAMO,A.CASTRO,E. BARRERA)  SONY MUSIC LATIN 

40 7

NO MORIRE  Hector Acosta “El Torito”  
I.LECLERC (D.SANTACRUZ)  D.A.M./VENEMUSIC 

42 1

#FIEBREDEAMOR  Pedro Capo  
G.NORIEGA (R.ESPARZA-RUIZ,P.CAPO)  SONY MUSIC LATIN 

43 5

NOS ACOSTUMBRAMOS  Los Horoscopos de Durango  
LOS HOROSCOPOS DE DURANGO (L.L.DIAZ,P.VALDEZ)  FONOVISA/UMLE 

44 1

BORRACHO DE AMOR  Banda La Trakalosa  
G.CHAVEZ (E.VIDRIO)  DISCOS SABINAS 

42 3

EL AMANTE  Daddy Yankee Featuring J. Alvarez  
LOS DE LA NAZZA (R.AYALA,E.GARCIA,E.LOPEZ,J.J.ALVAREZ SOTO MAJOR FERNANDEZ)  EL CARTEL/CAPITOL LATIN/UMLE 

41 9

A MI MODO  Los Huracanes del Norte  
G.GARCIA (M.FLORES)  GARMEX 

45 2

BESAS TAN BIEN  Farruko  
NOT LISTED (NOT LISTED)  S&A/SIENTE 

44 5

DEMASIADO BUENO  Kany Garcia  
J.REYES COPELLO (K.GARCIA)  SONY MUSIC LATIN 

49 1

NOS FALTO HABLAR  Intocable  
R.J.MUNOZ,R.MARTINEZ (IKERLAN)  GOOD I/UMLE 

50 1

#1  
1 WK aG SG LOCO  Enrique Iglesias Featuring Romeo Santos  

E.M.IGLESIAS,D.BUENOUNIVERSAL MUSIC LATINO/UMLE 
7

DARTE UN BESO  Prince Royce  
A.CASTRO,G.GOMEZ,J.RIVEROS,G.R.ROJASSONY MUSIC LATIN 

12

PROPUESTA INDECENTE  Romeo Santos  
A.SANTOSSONY MUSIC LATIN 

11

VIVIR MI VIDA  Marc Anthony  
N.KHAYAT,B.HAJJI,AJ JUNIOR,A.PAPACONSTANTINOU,B.DJUPSTROM,C.KHALEDSONY MUSIC LATIN 

24

EL RUIDO DE TUS ZAPATOS  La Arrolladora Banda el Limon de Rene Camacho  
I.CHAVEZ ESPINOZADISA/UMLE 

19

HABLE DE TI  Yandel  
L.VEGUILLA MALAVE,M.MASISY/SUMMA/SONY MUSIC LATIN 

17

NI QUE ESTUVIERAS TAN BUENA  Calibre 50  
E.MUNOZDISA/UMLE 

12

MI ULTIMO DESEO  Banda Los Recoditos  
R.E.CASTELLANOSDISA/UMLE 

12

DG MI RAZON DE SER  Banda Sinaloense MS de Sergio Lizarraga  
H.PALENCIA CISNEROSDISA/UMLE 

20

HOY TENGO GANAS DE TI  Alejandro Fernandez/Christina Aguilera  
J.M.GALLARDO VERAUNIVERSAL MUSIC LATINO/UMLE 

17

MI NINA TRAVIESA  Luis Coronel  
H.PALENCIA CISNEROS,FERRAEMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN 

18

MUCHACHO DE CAMPO  Voz de Mando  
P.SOLANODISA/UMLE 

13

QUE VIVA LA VIDA  Wisin  
E.PALACIOS,F.SALDANA,V.DELGADO,J.L.MORERA LUNASONY MUSIC LATIN 

2

ME ENAMORE  Roberto Tapia  
R.TAPIAFONOVISA/UMLE 

14

LIMBO  Daddy Yankee  
R.AYALA,E.PALACIOS,G.RIVERA,J.RIVERA TAPIA,F.SALDANAEL CARTEL/CAPITOL LATIN 

51

CARNAVAL  Tito “El Bambino”  
L.A.DIAZON FIRE/SIENTE 

11

ME GUSTAS MUCHO  Codigo FN  
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MI BELLO ANGEL  Los Primos MX  
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VAS A LLORAR POR MI  Banda El Recodo de Cruz Lizarraga  
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LA PREGUNTA  J Alvarez  
J.D.ALVAREZ,A.LOZADA ALGARIN,N.DIAZNELFLOW 
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TACATA  Tacabro  
R.R.MARTINEZ,M.ROMANO,S.SAPIENZADANCE AND LOVE/ULTRA 

3

Y TE VAS  Banda Carnaval  
E.MUNOZ,P.AROCHADISA/UMLE 

32

MANANA VOY A CONQUISTARLA  Gerardo Ortiz  
J.CHAIREZBAD SIN/DEL/SONY MUSIC LATIN 
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TRES SEMANAS  Marco Antonio Solis  
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SONY MUSIC LATIN ) 12

ALEJANDRO FERNANDEZ  Confidencias  
UNIVERSAL MUSIC LATINO/UMLE 

6

LUIS CORONEL  Con La Frente En Alto  
EMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN 

3

LOS HOROSCOPOS DE DURANGO  Chicas Malas  
FONOVISA/UMLE 

1

TOMMY TORRES  12 Historias: En Vivo  
WARNER LATINA 

1

GLORIA TREVI  De Pelicula  
UNIVERSAL MUSIC LATINO/UMLE 

2

PESADO  Por Ti  
DISA/UMLE 

2

LOS INQUIETOS DEL NORTE  Los Psychos Del Corrido Los Psicopatas  
EAGLE MUSIC/SIENTE 

7

VOZ DE MANDO  Los Mejores Corridos De  
DISA 

4

ROBERTO TAPIA  Lo Mejor de Roberto Tapia  
FONOVISA/UMLE 

12

BANDA SINALOENSE MS DE SERGIO LIZARRAGA  10 Aniversario  
DISCOS SABINAS 

1

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO  Gracias Por Creer  
DISA/UMLE 

9

REGULO CARO  Especialista  
DEL/SONY MUSIC LATIN 

6

CONJUNTO PRIMAVERA  35 Aniversario  
FONOVISA/UMLE 

3

VARIOUS ARTISTS  Las Bandas Romanticas de America 2013  
DISA/UMLE 

37

JENNI RIVERA  La Misma Gran Senora  
FONOVISA/UMLE ¢ 43

VARIOUS ARTISTS  Sergio George Presents: Salsa Giants  
TOP STOP 

15

EL TRONO DE MEXICO  Irremplazable  
FONOVISA/UMLE 

7

NATALIE COLE  Natalie Cole En Espanol  
VERVE/VG 

15

MANA  Exiliados Es La Bahia: Lo Mejor de Mana  
WARNER LATINA 

58

PRINCE ROYCE  # 1’s  
TOP STOP/SONY MUSIC LATIN 

46

CARLOS VIVES  Corazon Profundo  
GAIRA/WK/SONY MUSIC LATIN 

24

JAVIER TORRES  20 Corridos  
DISCOS AMERICA 

29

JUAN GABRIEL & ANA GABRIEL  Frente A Frente  
SONY MUSIC LATIN 

7

CODIGO FN  Te Amare Mas  
FONOVISA/UMLE 

9

Enrique 
Reinforces 
Record 
No. 1s
Enrique iglesias (above) 

extends his lead for most No. 

1s on Hot Latin Songs as “Loco” 

(featuring Romeo Santos) 

ascends 3-1 to become his 23rd 

chart-topper. A major part of 

the song’s rise to the top is the 

release of a director’s cut for 

the track’s music video on Oct. 

3, which helped spur a 134% 

gain in Vevo on YouTube views 

and brings the track’s overall 

streams to 987,000 (up 100%), 

according to Nielsen BDS. 

Along with its Streaming Gainer 

tag, “Loco” concurrently locks 

up No. 1 on Latin Streaming 

Songs (6-1) and earns the 

Airplay Gainer award (16.5 

million audience impressions, 

up 9%) as it returns to No. 1 on 

Latin Airplay.

On Top Latin Albums, los 

Horoscopos de Durango 

enter at No. 4 with Chicas 

Malas. The set debuts with 

2,000 sold, according to 

Nielsen SoundScan. This marks 

the regional Mexican act’s 

seventh top 10 on the chart. 

Most recently, the act reached 

No. 2 with 2012’s Viejitas Pero 

Buenas . . . Pa’ Pistear.

Puerto Rican singer/

songwriter Tommy Torres 

also debuts on Top Latin 

Albums with his live CD/DVD 

set, 12 Historias:  En Vivo, 

coming in at No. 5. Torres 

bowed atop the chart with 

complementary studio set 12 

Historias in October 2012. En 

Vivo is culled from a pair of 

shows in April at the Coliseo de 

Puerto Rico Jose M. Agrelot in 

San Juan, Puerto Rico. Torres 

has written and produced for 

many Latin artists and has 

notched 10 top 10s on Hot 

Latin Songs as a producer and 

four as a songwriter. 

 —Amaya Mendizabal
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#1  
4 WK S

lOCO Enrique Iglesias Feat. Romeo Santos 
UNIVERSAL MUSIC LATINO/UMLE   

6

DARTe UN BeSO Prince Royce 
SONY MUSIC LATIN   

12

PROPUeSTA iNDeCeNTe Romeo Santos 
SONY MUSIC LATIN   

10

ViViR Mi ViDA Marc Anthony 
SONY MUSIC LATIN   

23

HABle De Ti Yandel 
Y/SUMMA/SONY MUSIC LATIN   

17

CARNAVAl Tito “El Bambino” 
ON FIRE/SIENTE   

11

COMe WiTH Me Ricky Martin 
SONY MUSIC LATIN   

15

BAilAR CONTiGO Carlos Vives 
GAIRA/WK/SONY MUSIC LATIN   

17

lA NOCHe De lOS 2 Daddy Yankee Feat. Natalia Jimenez 
EL CARTEL/CAPITOL LATIN/UMLE   

14

FeeliNG HOT Don Omar 
MACHETE/UMLE   

8

GG QUe ViVA lA ViDA Wisin 
SONY MUSIC LATIN   

2

BlURReD liNeS Robin Thicke Feat. T.I. + Pharrell 
STAR TRAK/INTERSCOPE   

17

SO WHAT Sie7e 
WARNER LATINA   

12

SiN Ti Chino & Nacho 
MACHETE/UMLE   

27

ROAR Katy Perry 
CAPITOL   

4

#1  
6 WK S

AleJANDRO FeRNANDeZ  Confidencias  
UNIVERSAL MUSIC LATINO/UMLE

6

TOMMY TORReS  12 Historias: En Vivo  
WARNER LATINA

1

GlORiA TReVi  De Pelicula  
UNIVERSAL MUSIC LATINO/UMLE

2

NATAlie COle  Natalie Cole En Espanol  
VERVE/VG

15

MANA  Exiliados Es La Bahia: Lo Mejor de Mana  
WARNER LATINA

58

CARlOS ViVeS  Corazon Profundo  
GAIRA/WK/SONY MUSIC LATIN

24

il VOlO  Mas Que Amor  
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE

26

ANDReA BOCelli  Pasion  
SUGAR/UNIVERSAL MUSIC LATINO/UMLE

36

RiCARDO ARJONA  Solo Para Mujeres  
SONY MUSIC LATIN

37

VARiOUS ARTiSTS  Directo Al Corazon  
AJR DISCOS

18

lOS ANGeleS NeGROS  30 Exitos  
AJR DISCOS

16

VARiOUS ARTiSTS  40 Boleros Con Trio  
INTERNATIONAL MUSIC TREASURES

20

VARiOUS ARTiSTS  23 Exitos Para Records  
DISCOS ARPEGGIO

13

CAMilO SeSTO  20 Grandes Exitos  
VERSE

58

ROCiO DURCAl  Eternamente  
SONY MUSIC LATIN

36

#1  
11 WK S

MARC ANTHONY  3.0  
SONY MUSIC LATIN

12

VARiOUS ARTiSTS  Sergio George Presents: Salsa Giants  
TOP STOP

15

PRiNCe ROYCe  # 1’s  
TOP STOP/SONY MUSIC LATIN

46

PRiNCe ROYCe  Phase II  
TOP STOP/AG

78

JUAN lUiS GUeRRA 440  Asondeguerra Tour  
CAPITOL LATIN/UMLE

21

leSlie GRACe  Leslie Grace  
TOP STOP

15

ViCTOR MANUelle  Me Llamare Tuyo  
KIYAVI/SONY MUSIC LATIN

15

ROMeO SANTOS  The King Stays King: Sold Out At Madison Square Garden  
SONY MUSIC LATIN

49

OlGA TANON  Una Mujer  
MIA MUSA

10

VARiOUS ARTiSTS  Party Mix: Tropical  
DISCOS AMERICA

1

GilBeRTO SANTA ROSA & ViCTOR MANUelle  Frente A Frente  
SONY MUSIC LATIN

7

TiTO NieVeS  “En Vivo” En El Estudio. De Cerca y Personal!  
IAN

2

TiTO “el BAMBiNO”  Invicto  
ON FIRE/SIENTE/UNIVERSAL MUSIC LATINO/UMLE

46

el GRAN COMBO De PUeRTO RiCO & GRUPO NiCHe  Frente A Frente  
SONY MUSIC LATIN

7

CeliA CRUZ  The Absolute Collection  
SONY MUSIC LATIN

10

#1  
4 WK S

TROMBONe SHORTY  Say That To Say This  
VERVE FORECAST/VG

4

BONeY JAMeS  The Beat  
CONCORD

26

PAUl HARDCASTle  The Chill Lounge: Volume 2  
TRIPPIN ‘N’ RHYTHM

1

GeORGe DUKe  DreamWeaver  
BPM/HEADS UP/CONCORD

12

SPYRO GYRA  The Rhinebeck Sessions  
CROSSEYED BEAR

2

PieCeS OF A DReAM  In The Moment  
SHANACHIE

6

Al Di MeOlA  All Your Life: A Tribute to the Beatles  
INAKUSTIK

3

ANDRe WARD  Caution  
QUEEN OF SHEBA/HUSH/ORPHEUS

30

DAVe KOZ / GeRAlD AlBRiGHT / MiNDi ABAiR / RiCHARD elliOT  Dave Koz And Friends: Summer Horns  
CONCORD

17

KeiKO MATSUi  Soul Quest  
SHANACHIE

10

JeFF lORBeR FUSiON  Hacienda  
HEADS UP/CMG

6

eARl KlUGH  HandPicked  
HEADS UP/CONCORD

10

RiCHARD elliOT  Number Ones  
ARTISTRY/MACK AVENUE

3

MAYSA  Blue Velvet Soul  
SHANACHIE

16

JeSSY J  Second Chances  
SHANACHIE

4

#1  
3 WK S

PROPUeSTA iNDeCeNTe Romeo Santos 
SONY MUSIC LATIN   

10

DARTe UN BeSO Prince Royce 
SONY MUSIC LATIN   

12

ViViR Mi ViDA Marc Anthony 
SONY MUSIC LATIN   

23

lOCO Enrique Iglesias Feat. Romeo Santos 
UNIVERSAL MUSIC LATINO/UMLE   

6

UN VieJO AMOR N’Klabe 
NULIFE/SONY MUSIC LATIN   

22

CARNAVAl Tito “El Bambino” 
ON FIRE/SIENTE   

11

HABle De Ti Yandel 
Y/SUMMA/SONY MUSIC LATIN   

3

NO MORiRe Hector Acosta “El Torito” 
D.A.M./VENEMUSIC   

10

ANDO POR lAS NUBeS Victor Manuelle 
KIYAVI/SONY MUSIC LATIN   

17

eSTOS CelOS David Kada 
A&R/LATIN HITS   

10

YO Te lO DiJe J Balvin 
CAPITOL LATIN/UMLE   

12

NO TeNGO DiNeRO MAFFiO 
SPANGLISH GLOBAL   

15

CADA VeZ QUe Te VAS J’Martin 
EL MOVIMIENTO   

6

OTRA NOCHe Kent & Tony 
CROSSOVER   

6

BOM, BOM Los Cadillacs 
CROSSOVER   

5

#1  
2 WK S

POWeRHOUSe Boney James 
CONCORD/CMG   

10

SeASiDe DRiVe Tim Bowman 
TRIPPIN ‘N’ RHYTHM   

16

GROOVe CiTY Lebron 
CUTMORE   

13

PUSHeRMAN Jef Golub With Brian Auger 
EONE   

11

WiTH YOU All THe WAY Steve Cole 
ARTISTRY/MACK AVENUE   

8

HACieNDA Jef Lorber Fusion 
HEADS UP/CMG   

8

eASY STReeT Paul Hardcastle 
TRIPPIN ‘N’ RHYTHM   

10

STePPeR’S “D” liTe Pieces Of A Dream 
SHANACHIE   

6

iT’S A PARTY iN HeRe Kim Waters 
RED RIVER   

17

AT YOUR SeRViCe Oli Silk Feat. Julian Vaughn 
TRIPPIN ‘N’ RHYTHM   

7

liSTeN 2 THe GROOVe Jessy J 
SHANACHIE   

7

SilHOUeTTe Chuck Loeb 
SHANACHIE   

12

iF i COUlD FlY Vincent Ingala 
VINCENT INGALA   

8

ONe FiNe THiNG Harry Connick, Jr. 
COLUMBIA   

9

YOU NeVeR KNOW George Duke 
BPM/HEADS UP/CMG   

11

#1  
15 WK S

el RUiDO De TUS ZAPATOS La Arrolladora Banda el Limon de Rene Camacho 
DISA/UMLE   

20

GG Ni QUe eSTUVieRAS TAN BUeNA Calibre 50 
DISA/UMLE   

13

Me eNAMORe Roberto Tapia 
FONOVISA/UMLE   

15

Me GUSTAS MUCHO Codigo FN 
FONOVISA/UMLE   

23

MUCHACHO De CAMPO Voz de Mando 
DISA/UMLE   

19

Mi UlTiMO DeSeO Banda Los Recoditos 
DISA/UMLE   

13

Mi RAZON De SeR Banda Sinaloense MS de Sergio Lizarraga 
DISA/UMLE   

18

VAS A llORAR POR Mi Banda El Recodo de Cruz Lizarraga 
FONOVISA/UMLE   

6

Mi NiNA TRAVieSA Luis Coronel 
EMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN   

19

Me iNTeReSAS Noel Torres 
GERENCIA360   

10

Y Te VAS Banda Carnaval 
DISA/UMLE   

35

ReHABiliTADO Los Tucanes de Tijuana 
FONOVISA/UMLE   

27

MANANA VOY A CONQUiSTARlA Gerardo Ortiz 
BAD SIN/DEL/SONY MUSIC LATIN   

13

CUANDO eSTAS De BUeNAS Pesado 
DISA/UMLE   

9

lA FORY FAY Julion Alvarez y Su Norteno Banda 
FONOVISA/UMLE   

23

#1  
3 WK S

lUiS CORONel  Con La Frente En Alto  
EMPIRE PRODUCTIONS/DEL/SONY MUSIC LATIN

3

lOS HOROSCOPOS De DURANGO  Chicas Malas  
FONOVISA/UMLE

1

PeSADO  Por Ti  
DISA/UMLE

2

lOS iNQUieTOS Del NORTe  Los Psychos Del Corrido Los Psicopatas  
EAGLE MUSIC/SIENTE

7

VOZ De MANDO  Los Mejores Corridos De  
DISA

4

ROBeRTO TAPiA  Lo Mejor de Roberto Tapia  
FONOVISA/UMLE

12

BANDA SiNAlOeNSe MS De SeRGiO liZARRAGA  10 Aniversario  
DISCOS SABINAS

1

lA ARROllADORA BANDA el liMON De ReNe CAMACHO  Gracias Por Creer  
DISA/UMLE

9

ReGUlO CARO  Especialista  
DEL/SONY MUSIC LATIN

6

CONJUNTO PRiMAVeRA  35 Aniversario  
FONOVISA/UMLE

3

VARiOUS ARTiSTS  Las Bandas Romanticas de America 2013  
DISA/UMLE

37

JeNNi RiVeRA  La Misma Gran Senora  
FONOVISA/UMLE

43

el TRONO De MeXiCO  Irremplazable  
FONOVISA/UMLE

7

JAVieR TORReS  20 Corridos  
DISCOS AMERICA

29

JUAN GABRiel & ANA GABRiel  Frente A Frente  
SONY MUSIC LATIN

5

#1  
23 WK S

MiCHAel BUBle  To Be Loved  
REPRISE/WARNER BROS.

25

PiNK MARTiNi  Get Happy  
HEINZ

2

GReGORY PORTeR  Liquid Spirit  
BLUE NOTE

4

DAVe HOllAND  Prism  
DARE2

5

HARRY CONNiCK, JR.  Every Man Should Know  
COLUMBIA

17

eMilY BeAR  Diversity  
QWEST/CONCORD

3

NATAlie COle  Natalie Cole En Espanol  
VERVE/VG

15

TONY BeNNeTT  As Time Goes By: Great American Songbook Classics  
CONCORD

35

AlleN TOUSSAiNT  Songbook  
ROUNDER/CONCORD

2

DiANA KRAll  Glad Rag Doll  
VERVE/VG

54

SNARKY PUPPY  Family Dinner: Volume 1  
ROPEADOPE

2

TiM BeRNe’S SNAKeOil  Shadow Man  
ECM/DECCA

1

THe NeW GARY BURTON QUARTeT  Guided Tour  
MACK AVENUE

9

CHiCK COReA  The Vigil  
CONCORD JAZZ/CONCORD

8

KeNNY GARReTT  Pushing The World Away  
MACK AVENUE

3
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#1  
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HILLSONG YOUNG & FREE We Are Young & Free 
HILLSONG AUSTRALIA/HILLSONG/SPARROW/CAPITOL CMG   

1

STEVEN CURTIS CHAPMAN The Glorious Unfolding 
REUNION/PLG   

1

VARIOUS ARTISTS WOW Hits 2014 
PROVIDENT/WORD-CURB/CAPITOL CMG   

2

DUSTIN KENSRUE The Water & The Blood 
MARS HILL/BEC    

1

MATT REDMAN Your Grace Finds Me 
SIXSTEPS/SPARROW/CAPITOL CMG   

2

THIRD DAY Miracle 
ESSENTIAL/PLG   

48

LAURA STORY God Of Every Story 
FAIR TRADE/PLG   

1

MANDISA Overcomer 
SPARROW/CAPITOL CMG   

6

FLAME Royal Flush 
CLEAR SIGHT/INFINITY   

1

PHIL WICKHAM The Ascension 
FAIR TRADE/PLG   

3

VARIOUS ARTISTS Top 25 Praise Songs: 2014 Edition 
MARANATHA!/CAPITOL CMG   

6

GG JARS OF CLAY Inland 
GRAY MATTERS/BEC   

6

SKILLET Rise 
ATLANTIC/WORD-CURB   

15

MATTHEW WEST Into The Light 
SPARROW/CAPITOL CMG   

54

THE DEVIL WEARS PRADA 8:18 
ROADRUNNER   

3

ALAN JACKSON Precious Memories: Volume II 
ACR/EMI NASHVILLE/CAPITOL CMG   

28

CHRIS TOMLIN Burning Lights 
SIXSTEPS/SPARROW/CAPITOL CMG   

39

NEWSBOYS Restart 
SPARROW/CAPITOL CMG   

4

GUNGOR I Am Mountain 
HITHER & YON   

2

HILLSONG UNITED Zion 
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG   

32

MERCYME The Hurt & The Healer 
FAIR TRADE/PLG   

71

NEW HOPE OAHU Hope Is Alive 
DREAM   

4

1 GIRL NATION 1 Girl Nation 
REUNION/PLG   

7

TENTH AVENUE NORTH The Struggle 
REUNION/PLG   

59

MATT MAHER All The People Said Amen 
ESSENTIAL/PLG   

24

#1  
2 WK S

DONALD LAWRENCE Best For Last: 20 Year Celebration - Vol. 1 
QUIET WATER/EONE   

2

FLAME Royal Flush 
CLEAR SIGHT/INFINITY   

1

EARNEST PUGH The W.I.N. (Worship In Nassau) Expierence: Live In Nassau Bahamas 
P-MAN   

3

TAMELA MANN Best Days 
TILLYMANN   

61

TYE TRIBBETT Greater Than 
MOTOWN GOSPEL/CAPITOL CMG   

9

HEZEKIAH WALKER Azusa: The Next Generation 
RCA INSPIRATION/RCA   

18

TASHA COBBS Grace (EP) 
MOTOWN GOSPEL/CAPITOL CMG   

35

GG JOHN P. KEE AND NEW LIFE Life And Favor 
KEE/NEW LIFE   

59

DEITRICK HADDON R.E.D. (Restoring Everything Damaged) 
RCA INSPIRATION   

5

KEVIN LEMONS & HIGHER CALLING The Declaration 
360 MUSIC WORX/KORAH/CAPITOL CMG   

1

FRED HAMMOND United Tenors: Hammond, Hollister, Roberson, Wilson 
RCA INSPIRATION/RCA   

28

VARIOUS ARTISTS WOW Gospel 2013 
WORD-CURB/CAPITOL CMG/RCA INSPIRATION/RCA   

37

VARIOUS ARTISTS Kerry Douglas Presents: Gospel Mix VI 
WORLDWIDE   

7

THE BLIND BOYS OF ALABAMA I’ll Find A Way 
MASTERWORKS/SONY MASTERWORKS   

1

LECRAE Gravity 
REACH/INFINITY   

57

ISAAC CARREE Reset 
DOOR 6   

15

LARRY CALLAHAN & SELECTED OF GOD The Evolution II 
SING2PRAISE   

46

WILLIAM MURPHY God Chaser 
RCA INSPIRATION   

35

DEREK MINOR Minorville 
REACH/INFINITY   

4

ISRAEL & NEW BREED Jesus At The Center: Live 
INTEGRITY/COLUMBIA   

61

ANDY MINEO Heroes For Sale 
REACH/INFINITY   

24

THE SWANEE QUINTET The Legacy Continues: Phase II 
OPHIR GOSPEL/OPHIR   

1

VARIOUS ARTISTS Top 10 Gospel Songs 2014: 2014 Edition 
MARANATHA!/CAPITOL CMG   

2

THE BROOKLYN TABERNACLE CHOIR Love Lead The Way 
THE BROOKLYN TABERNACLE   

17

CHARLES JENKINS & FELLOWSHIP CHICAGO The Best Of Both Worlds 
INSPIRED PEOPLE/MOTOWN GOSPEL/CAPITOL CMG   

69

1
#1  

22 WK S
LINDSEY STIRLING Lindsey Stirling 
BRIDGETONE   

55

2 SARAH BRIGHTMAN Dreamchaser 
SIMHA   

25

3 THE PIANO GUYS The Piano Guys 
MASTERWORKS/SONY MASTERWORKS   

53

4 IL VOLO We Are Love: Special Edition 
OPERA BLUES/GATICA/RENTOR/INTERSCOPE/IGA   

19

5 THE PIANO GUYS The Piano Guys 2 
PORTRAIT/SONY MASTERWORKS   

22

6 ANDREA BOCELLI Passione 
SUGAR/VERVE/VG   

36

7 IL VOLO Mas Que Amor 
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE   

26

8 JOHN MORRIS RUSSELL/CINCINNATI POPS ORCH. W/ADAM WEST Superheroes! 
FANFARE CINCINNATI   

1

9 JACKIE EVANCHO Songs From The Silver Screen 
SYCO/COLUMBIA   

53

ANDREA BOCELLI Pasion 
SUGAR/UNIVERSAL MUSIC LATINO/UMLE   

36

DAVID GARRETT Music 
DECCA/VERVE/VG   

10

THE TENORS Lead With Your Heart 
VERVE/VG   

38

BRYN TERFEL/MORMON TABERNACLE CHOIR (WILBERG) Homeward Bound 
DEUTSCHE GRAMMOPHON   

4

TWO STEPS FROM HELL Skyworld 
TWO STEPS FROM HELL   

41

TWO STEPS FROM HELL Classics 
TWO STEPS FROM HELL   

8

2

3

4

5

8

#1  
1 WK

RICCARDO MUTI/CHICAGO SYMP. ORCHESTRA Verdi: Othello  
DCSO RESOUND   

1

DOMINICAN SISTERS OF MARY Mater Eucharistiae 
DECCA   

8

GRIMAUD/SYMPHONIEORCHESTER DES BAYERISCHEN RUNDFUNKS Brahms: Concertos 
DG/DECCA CLASSICS   

1

JEREMY DENK J.S. Bach: Goldberg Variations 
NONESUCH/WARNER BROS.   

1

THE PHILADELPHIA ORCHESTRA/NEZET-SEGUIN Stravinsky/Stokowski:The Rite Of Spring... 
DG/DECCA CLASSICS   

2

CHRIS THILE Bach: Sonatas & Partitas, Vol. 1 
NONESUCH/WARNER BROS.   

9

THE SILK ROAD ENSEMBLE WITH YO-YO MA A Playlist Without Borders 
SONY CLASSICAL/SONY MASTERWORKS   

2

JAMES LEVINE/THE MET ORCHESTRA/EVGENY KISSIN Live At Carnegie 
THE METROPOLITAN OPERA/DG/DECCA CLASSICS   

1

MICHELLE MAKARSKI/KEITH JARRETT Johann Sebastian Bach: Six Sonatas For Violin And Piano 
ECM NEW SERIES/ECM/DECCA CLASSICS   

2

RENEE FLEMING/PHILHARMONIA ORCHESTRA Guilty Pleasures 
DECCA/DECCA CLASSICS   

3

JONAS KAUFMANN The Verdi Album 
SONY CLASSICAL/SONY MASTERWORKS   

3

BENEDICTINES OF MARY, QUEEN OF APOSTLES Angels And Saints At Ephesus 
BENEDICTINES OF MARY/DE MONTFORT/DECCA   

22

VARIOUS ARTISTS Fifty Shades Of Grey: The Classical Album 
CAPITOL   

56

JOYCE DIDONATO ReJOYCE 
ERATO/AG   

2

OLAFUR ARNALDS For Now I Am Winter 
MERCURY CLASSICS/DECCA   

19

#1  
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NEIL BYRNE AND RYAN KELLY Acoustically Irish 
NEIL BYRNE AND RYAN KELLY   

1

GIPSY KINGS Savor Flamenco 
LA RHUMBA/KNITTING FACTORY   

4

CELTIC THUNDER Mythology 
CELTIC THUNDER/VERVE/VG   

33

ROKIA TRAORE Beautiful Africa 
NONESUCH/WARNER BROS.   

2

ANGEL JULIAN Gourmet Entertains: Taste Of Italy 
MOOD MEDIA   

24

BLOCK B Very Good (EP) 
CJ E&M   

1

CLANNAD Nadur 
ARC MUSIC   

3

STROMAE Racine Carree 
CASABLANCA/REPUBLIC   

7

G-DRAGON Coup D’etat, Pt. 1 (EP) 
YG   

5

MULATU ASTATKE Sketches Of Ethiopia 
JAZZ VILLAGE/HARMONIA MUNDI   

2

HAACAALUU HUNDESSAA Waa’ee Keenya!: Vollume. 2 
HAACAALUU HUNDESSAA   

1

G-DRAGON Coup D’etat, Pt. 2 (EP) 
YG   

5

CARLA BRUNI Little French Songs 
TEOREMA/BARCLAY/VERVE/VG   

25

SOUNDTRACK Ram-leela 
EROS   

1

VARIOUS ARTISTS Putumayo Presents: World Yoga 
PUTUMAYO   

6

#1  
4 WK S

OVERCOMER Mandisa 
SPARROW/CAPITOL CMG   

19

HELLO, MY NAME IS Matthew West 
SPARROW/CAPITOL CMG   

33

WE WONÕT BE SHAKEN Building 429 
ESSENTIAL/PLG   

32

HELP ME FIND IT Sidewalk Prophets 
FERVENT/WORD-CURB   

38

LORD I NEED YOU Matt Maher 
ESSENTIAL/PLG   

35

WORDS Hawk Nelson Feat. Bart Millard 
FAIR TRADE   

40

MY GOD Jeremy Camp 
SPARROW/CAPITOL CMG   

25

GG THE ONLY NAME (YOURS WILL BE) Big Daddy Weave 
FERVENT/WORD-CURB   

20

EVERY GOOD THING The Afters 
FAIR TRADE   

36

LOVE TAKE ME OVER Steven Curtis Chapman 
REUNION/PLG   

11

GODÕS GREAT DANCE FLOOR Chris Tomlin 
SIXSTEPS/SPARROW/CAPITOL CMG   

13

LIVE WITH ABANDON newsboys 
SPARROW/CAPITOL CMG   

18

SPEAK LIFE tobyMac 
FOREFRONT/CAPITOL CMG   

9

HE IS WITH US Love & The Outcome 
WORD-CURB   

21

HURRICANE Natalie Grant 
CURB   

21

JUST SAY JESUS 7eventh Time Down 
BEC/TOOTH & NAIL   

17

GOD OF BRILLIANT LIGHTS Aaron Shust 
CENTRICITY   

22

BEAUTIFUL DAY Jamie Grace 
GOTEE   

11

LIFT MY LIFE UP Unspoken 
CENTRICITY   

16

I CAN JUST BE ME Laura Story 
FAIR TRADE   

8

BELIEVER Audio Adrenaline 
FAIR TRADE   

15

ALL YOUÕVE EVER WANTED Casting Crowns 
BEACH STREET/REUNION/PLG   

5

YOUR GRACE FINDS ME Matt Redman 
SIXSTEPS/SPARROW/CAPITOL CMG   

7

THIS IS AMAZING GRACE Phil Wickham 
FAIR TRADE   

8

HOPE IS WHAT WE CRAVE for King & Country 
FERVENT/WORD-CURB   

7

#1  
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EVERY PRAISE Hezekiah Walker 
RCA INSPIRATION   

29

THE GIFT Donald Lawrence 
QUIET WATER/EONE   

18

BREAK EVERY CHAIN Tasha Cobbs 
MOTOWN GOSPEL   

39

IF HE DID IT BEFORE ...SAME GOD Tye Tribbett 
MOTOWN GOSPEL   

32

1 ON 1 Zacardi Cortez 
BLACKSMOKE/WORLDWIDE   

15

TESTIMONY Anthony Brown & group therAPy 
TYSCOT   

66

CLEAN THIS HOUSE Isaac Carree 
DOOR 6   

38

NOTHING WITHOUT YOU Jason Nelson 
VERITY/RCA INSPIRATION   

21

A LITTLE MORE JESUS Erica Campbell 
MY BLOCK/EONE   

22

HAVE YOUR WAY Deitrick Haddon 
RCA INSPIRATION   

17

HERE IN OUR PRAISE Fred Hammond-United Tenors 
RCA INSPIRATION   

32

SUNDAY KINDA LOVE Israel Houghton 
RGM NEW BREED/RCA INSPIRATION   

6

GOD WILL MAKE A WAY Shirley Caesar 
LIGHT/EONE   

39

YOUR BEST DAYS YET Bishop Paul S. Morton 
TEHILLAH/LIGHT/EONE   

51

MORE OF YOU Earnest Pugh 
P-MAN   

13

I AM AMAZED Donnie McClurkin 
RCA INSPIRATION   

10

PERFECT PEOPLE The Walls Group 
FO YO SOUL/RCA INSPIRATION   

4

ITÕS WORKING William Murphy 
RCA INSPIRATION   

10

BELIEVE Chanel 
OBSIDIAN   

4

WITHHOLDING NOTHING William McDowell 
DELIVERY ROOM/EONE   

6

UNTIL I PASS OUT Uncle Reece 
PHANARROW   

3

GOD GAVE ME FAVOR Twinkie Clark 
LARRY CLARK GOSPEL   

13

HOSANNA Norman Hutchins 
IR   

5

I CAN ONLY IMAGINE Tamela Mann 
TILLYMANN   

3

STEADY Alexis Spight 
MUSIC WORLD GOSPEL/MUSIC WORLD   

16
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#1  
5 WK S AG WAKE ME UP!  Avicii  

AVICII (T.BERGLING,ALOE BLACC,M.EINZIGER)  PRMD/ISLAND/IDJMG ¡ 1 15

APPLAUSE  Lady Gaga  
M.BRESSO,LADY GAGA,DJ WHITE SHADOW,D.ZISIS,N. MONSON (S.GERMANOTTA,P.BLAIR,D. ZISIS,N. MONSON,M. BRESSO)  STREAMLINE/INTERSCOPE 

1 9

SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais  
E.HAYNIE,R.NOWELS (L.DEL REY,R.NOWELS)  POLYDOR/INTERSCOPE ¡ 2 10

DG SG WORK B**CH!  Britney Spears  
S.INGROSSO,OTTO KNOWS,WILL.I.AM (W.ADAMS,O.JETTMANN,S.INGROSSO,A. PRESTON,R.CUNNINGHAM,B.SPEARS)  RCA 

4 4

GET LUCKY  Daft Punk Featuring Pharrell Williams  
T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER,G. DE HOMEM-CHRISTO,N.RODGERS,P.L.WILLIAMS)  DAFT LIFE/COLUMBIA 2 1 25

CLARITY  Zedd Featuring Foxes  
ZEDD (A.ZASLAVSKI,MATTHEW KOMA,P.ROBINSON,SKYLAR GREY)  INTERSCOPE ¡ 2 39

I NEED YOUR LOVE  Calvin Harris Featuring Ellie Goulding  
C.HARRIS (C.HARRIS,E.GOULDING)  CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA ¡ 3 39

ANIMALS  Martin Garrix  
M.GARRIX (M.GARRIX)  SPINNIN’/SILENT/CASABLANCA/REPUBLIC 

8 13

I LOVE IT  Icona Pop Featuring Charli XCX  
P.BERGER (P.BERGER,C.AITCHISON,L.EKLOW)  RECORD COMPANY TEN/BIG BEAT/RRP 2 1 39

STAY THE NIGHT  Zedd Featuring Hayley Williams  
ZEDD (A.ZASLAVSKI,B.E.HANNAH,H.WILLIAMS,C.FAYE)  INTERSCOPE 

7 4

LIVE FOR THE NIGHT  Krewella  
CASH CASH (K.TRINDL,J.P.MAKHLOUF,A.L.MAKHLOUF,S.FRISCH,N.DITRI,D.BOSELOVIC,J.YOUSAF,Y.YOUSAF)  KREWELLA/COLUMBIA 

11 14

THIS IS WHAT IT FEELS LIKE  Armin van Buuren Feat. Trevor Guthrie  
A.VAN BURREN,B.DO GOEIJ (A.VAN BUUREN,B.DE GOEIJ,J.VAUGHAN,T.GUTHRIE,J.EWBANK)  ARMIND/ARMADA 

10 26

LOSE YOURSELF TO DANCE  Daft Punk Feat. Pharrell Williams  
T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER,G. DE HOMEM-CHRISTO,N.RODGERS,P.L.WILLIAMS)  DAFT LIFE/COLUMBIA 

10 20

YOU MAKE ME  Avicii  
AVICII (T.BERGLING,A.POURNOURI,V.PONTARE,S. AL FAKIR)  PRMD/ISLAND/IDJMG 

11 5

ALL NIGHT  Icona Pop  
E.LOELV,B.LEE (E.LOELV,B.LEE,A.JAWO,C.HJELT,N.LITTLEMORE,L.STEELE,J.SLOAN)  RECORD COMPANY TEN/BIG BEAT/ATLANTIC 

13 11

A LIGHT THAT NEVER COMES  Linkin Park X Steve Aoki  
NOT LISTED (NOT LISTED)  MACHINE SHOP/WARNER BROS. 

8 3

BUBBLE BUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic  
MAJOR LAZER,V.KHAN (T.W.PENTZ,D.TAYLOR,BRUNO MARS,M.NGUYEN-STEVENSON,MYSTIC)  MAD DECENT/SECRETLY CANADIAN/WARNER BROS. 

8 23

HEY BROTHER  Avicii  
AVICII (T.BERGLING,A.POURNOURI,V.PONTARE,S. AL FAKIR)  PRMD/ISLAND/IDJMG 

15 3

BONELESS  Steve Aoki, Chris Lake & Tujamo  
NOT LISTED (NOT LISTED)  DIM MAK/ULTRA 

19 4

TURN THE NIGHT UP  Enrique Iglesias  
THE CATARACS (N.HOLLOWELL-DHAR,M.J.GARTON JR,R.RAMIREZ,E.M.IGLESIAS)  REPUBLIC 

8 11

A LITTLE PARTY NEVER KILLED NOBODY (ALL WE GOT)  Fergie, Q-Tip & GoonRock  
GOONROCK,J.ORVASH (D.J.LISTENBEE,J.ORVASH,M. MCDONALD,F.RICHARD,A.SMITH,S.FERGUSON,A.SCOTT,A.MARTIN,K.FAREED)  WATERTOWER/INTERSCOPE 

12 22

RIGHT NOW  Rihanna Featuring David Guetta  
D.GUETTA,STARGATE,N.ROMERO,G.TUINFORT (D.GUETTA,M.S.ERIKSEN,T.E.HERMANSEN,S.C.SMITH,T.NASH,R.FENTY,G.H.TUINFORT,N.ROTTEVEEL,E.DEAN)  SRP/DEF JAM/IDJMG 

5 39

WEAPON  Cazzette  
CAZZETTE (A.BJORKLUND,S.FURRER,A.POURNOURI,K. AMELIE)  AT NIGHT 

23 6

RELOAD  Sebastian Ingrosso/Tommy Trash/John Martin  
S.INGROSSO,T.TRASH (S.INGROSSO,J.M.LINDSTROM,M.ZITRON,A.BAPTISTE,V.PONTARE)  REFUNE/ASTRALWERKS/CAPITOL 

15 21

THINKING ABOUT YOU  Calvin Harris Featuring Ayah Marar  
C.HARRIS (C.HARRIS,A.MARAR)  DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

23 17

ATMOSPHERE  Kaskade  
KASKADE,F.BJARNSON (R.RADDON,F.BJARNSON,K.N.PYFER,M.STEVENS)  ULTRA 

23 17

FLASHING LIGHTS  Havana Brown  
NOT LISTED (NOT LISTED)  2101 

27 5

ADDICTED TO YOU  Avicii  
AVICII (T.BERGLING,A.POURNOURI,M.DAVIS,J.KRATCHIC)  PRMD/ISLAND/IDJMG 

23 3

WATCH OUT FOR THIS (BUMAYE)  Major Lazer Feat. Busy Signal, The Flexican & FS Green  
MAJOR LAZER,THE FLEXICAN,FS GREEN (T.W.PENTZ,T.GOETHALS,R.GORDON,R.R.BLADES)  MAD DECENT/SECRETLY CANADIAN 

28 12

TAKE ME HOME  Cash Cash Featuring Bebe Rexha  
CASH CASH (J.P.MAKHLOUF,S.FRISCH,A.L.MAKHLOUF,B.REXHA,B.LOWRY)  BIG BEAT/RRP 

25 12

EARTHQUAKE  DJ Fresh Vs. Diplo Feat. Dominique Young Unique  
NOT LISTED (NOT LISTED)  MINISTRY OF SOUND/COLUMBIA 

31 2

EXOTIC  Priyanka Chopra Featuring Pitbull  
REDONE (N.KHAYAT,G.SANDELL,R.AZIZ,A.C.PEREZ,P.CHOPRA)  DESI HITS/INTERSCOPE 

16 13

DNA  Empire Of The Sun  
NOT LISTED (NOT LISTED)  THE SLEEPY JACKSON/ASTRALWERKS/CAPITOL 

33 2

TSUNAMI  Dvbbs & Borgeous  
NOT LISTED (NOT LISTED)  DOORN/ASTRAL 

34 4

HIGHER GROUND  TNGHT  
R.BIRCHARD,L.F.PIERRE II (R.BIRCHARD,L.F.PIERRE II)  LUCKYME/WARP 

17 17

WALKING ON THIN ICE 2013  Ono  
J.LENNON,Y. ONO,J.DOUGLAS (Y.ONO)  MIND TRAIN/TWISTED 

23 8

DEAR BOY  Avicii  
AVICII (T.BERGLING,A.POURNOURI,K.M.ORSTED,J.KNUTSSON)  PRMD/ISLAND/IDJMG 

34 3

DOIN’ IT RIGHT  Daft Punk Featuring Panda Bear  
T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER,G. DE HOMEM-CHRISTO,N.LENNOX)  DAFT LIFE/COLUMBIA 

17 20

LATCH  Disclosure Featuring Sam Smith  
DISCLOSURE (H.LAWRENCE,G.LAWRENCE,S.SMITH,J.NAPIER)  PMR/UNIVERSAL ISLAND/CHERRYTREE/INTERSCOPE 

27 17

BANG BANG  will.i.am  
WILL.I.AM (W.ADAMS,J.P.JOHNSON,C.MACK,S.BONO)  WILL.I.AM/INTERSCOPE 

21 11

IT’S YOU  Duck Sauce  
NOT LISTED (NOT LISTED)  CASABLANCA/REPUBLIC 

21 9

INSTANT CRUSH  Daft Punk Featuring Julian Casablancas  
T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER,J.CASABLANCAS,G. DE HOMEM-CHRISTO)  DAFT LIFE/COLUMBIA 

20 20

ELECTRICITY & DRUMS (BAD BOY)  Aude Feat. Akon & Luciana  
D.AUDE (D.AUDE,L.CAPORASO,N.CLOW,A.THIAM)  KONLIVE/AUDACIOUS 

43 1

COME & GET IT  Krewella  
RAIN MAN (J.YOUSAF,Y.YOUSAF,K.TRINDL,N.MARZOUCA,MARZ)  KREWELLA/COLUMBIA 

41 10

EXPRESS YOURSELF  Diplo Featuring Nicky Da B  
DIPLO (T.W.PENTZ,N.T.TONEY)  MAD DECENT 

40 9

ARE YOU BURNING  Rune RK Featuring Engelina  
R.R.KOLSCH (R.R.KOLSCH,REID,CAMPBELL,BRANKIN,WILSON,E.ANDRINA,T.NISSEN)  ARTFUL BALANCE/SPINNIN’ 

46 1

NOT THIS TIME  Namy & Kathy Brown  
NAMY (A.ASADA,K.BROWN)  KING STREET 

47 1

LIAR LIAR  Avicii  
AVICII (T.BERGLING,A.POURNOURI,B.DRISCOLL,E.DRISCOLL,ALOE BLACC,M.EINZIGER,P.DYER)  PRMD/ISLAND/IDJMG 

45 3

THINGS CAN ONLY GET BETTER  Cedric Gervais & Howard Jones  
CEDRIC GERVAIS,CARLOS CID (C.DEPASQUALE,H.JONES,C.CID)  SPINNIN’ 

49 1

WOMAN’S WORLD  Cher  
P.OAKENFOLD (M.MORRIS,P.OAKENFOLD,S.CRAWFORD,J.D.WALKER)  WARNER BROS. 

16 13

#1  
2 WK S

AVICII  True  
PRMD/ISLAND/IDJMG 

3

MOBY  Innocents  
LITTLE IDIOT/MUTE 

1

DAFT PUNK  Random Access Memories  
DAFT LIFE/COLUMBIA 

21

ZEDD  Clarity  
INTERSCOPE/IGA 

48

KREWELLA  Get Wet  
KREWELLA/COLUMBIA 

2

ICONA POP  This Is...  
RECORD COMPANY TEN/BIG BEAT 

2

LINDSEY STIRLING  Lindsey Stirling  
BRIDGETONE 

55

THE FIELD  Cupid’s Head  
KOMPAKT 

1

ATOMS FOR PEACE  Amok  
XL 

22

KASKADE  Atmosphere  
ULTRA 

4

ONEOHTRIX POINT NEVER  R Plus Seven  
WARP 

1

CALVIN HARRIS  18 Months  
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

49

SUB FOCUS  Torus  
CASABLANCA/REPUBLIC 

1

BASSNECTAR  Take You Down (EP)  
AMORPHOUS 

2

PET SHOP BOYS  Electric  
X2 

12

DISCLOSURE  Settle  
PMR/UNIVERSAL ISLAND/CHERRYTREE/INTERSCOPE/IGA 

18

MARINA AND THE DIAMONDS  Electra Heart  
ELEKTRA 

65

EMPIRE OF THE SUN  Ice On The Dune  
THE SLEEPY JACKSON/ASTRALWERKS 

16

VARIOUS ARTISTS  NOW That’s What I Call Party Anthems  
UNIVERSAL/EMI/SONY MUSIC/CAPITOL 

60

TIESTO  Club Life Vol 3: Stockholm  
MUSICAL FREEDOM 

16

BLOOD ON THE DANCE FLOOR  Bad Blood  
DARK FANTASY 

5

PURITY RING  Shrines  
4AD 

33

HARDWELL  Hardwell Presents: Revealed: Volume 4  
CLOUD 9 

6

DEADMAU5  Album Title Goes Here  
MAU5TRAP/ULTRA 

45

THE BLOW  The Blow  
KANINE 

1

#1  
5 WK S

WAKE ME UP!  Avicii  
PRMD/ISLAND/IDJMG 

15

LIVE FOR THE NIGHT  Krewella  
KREWELLA/COLUMBIA 

13

ATMOSPHERE  Kaskade  
ULTRA 

15

SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais  
POLYDOR/INTERSCOPE 

18

ROAR  Katy Perry  
CAPITOL 

4

TAKE ME HOME  Cash Cash Feat. Bebe Rexha  
BIG BEAT/RRP 

7

YOUNG AND BEAUTIFUL  Lana Del Rey  
WATERTOWER/POLYDOR/INTERSCOPE 

3

THIS IS WHAT IT FEELS LIKE  Armin van Buuren Feat. Trevor Guthrie  
ARMIND/ARMADA 

25

SAFE AND SOUND  Capital Cities  
LAZY HOOKS/CAPITOL 

15

THINKING ABOUT YOU  Calvin Harris Feat. Ayah Marar  
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

3

BONELESS  Steve Aoki, Chris Lake & Tujamo  
DIM MAK/ULTRA 

4

TAKE ME  Tiesto Feat. Kyler England  
MUSICAL FREEDOM/PM:AM/CASABLANCA/REPUBLIC 

16

I NEED YOUR LOVE  Calvin Harris Feat. Ellie Goulding  
CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA 

29

ANIMALS  Martin Garrix  
SPINNIN’/SILENT/CASABLANCA/REPUBLIC 

10

ROYALS  Lorde  
LAVA/REPUBLIC 

2

WORK B**CH!  Britney Spears  
RCA 

2

STAY THE NIGHT  Zedd Feat. Hayley Williams  
INTERSCOPE 

1

CENTER OF THE UNIVERSE  Axwell  
AXTONE 

7

RELOAD  Sebastian Ingrosso/Tommy Trash/John Martin  
REFUNE/ASTRALWERKS/CAPITOL 

19

HOLY GRAIL  Jay Z Feat. Justin Timberlake  
ROC-A-FELLA/ROC NATION 

3

THINGS CAN ONLY GET BETTER  Cedric Gervais & Howard Jones  
SPINNIN’ 

6

APPLAUSE  Lady Gaga  
STREAMLINE/INTERSCOPE 

2

HOLD ON, WE’RE GOING HOME  Drake Feat. Majid Jordan  
YOUNG MONEY/CASH MONEY/REPUBLIC 

1

NEVER SAY GOODBYE  Hardwell & Dyro Feat. Bright Lights  
REVEALED 

6

THE STOCKHOLM SYNDROME  CLMD & Kish Feat. Froder  
ULTRA 

1

Garrix 
Climbs; 
Moby 
Returns
Martin Garrix continues 

his momentum across 

multiple dance charts 

despite the lack of remixes 

on his breakthrough smash, 

“Animals.” It steps 10-8 on 

Dance/Electronic Songs, 11-7 

on Dance/Electronic Digital 

Songs (19,000 downloads sold, 

up 21%, according to Nielsen 

SoundScan) and 40-31 on 

Dance Club Songs. “Animals” 

also rises 99-93 on the 

Billboard Hot 100.

DJ Fresh vs. Diplo featuring 

Dominique Young Unique 

returns to Dance/Electronic 

Songs with “Earthquake” (No. 

31) following its arrival on 

iTunes (Sept. 30). Originally 

titled “Motherquake” and only 

available as part of the “Kick 

Ass 2” soundtrack, it debuts 

at No. 40 on Dance/Electronic 

Digital Songs (4,000 units). 

Watch for Diplo’s Revolution 

EP (not containing this track) 

to hit the charts next week.

Meanwhile, on Dance/

Electronic Albums, Moby’s 

new Innocents starts at No. 

2 with 6,000 sold, according 

to Nielsen SoundScan. On 

the Billboard 200, it bows at 

No. 66. The set marks Moby’s 

seventh album to open in 

the top three on the Dance/

Electronic Albums chart, 

which launched in 2001 

(almost a decade after Moby 

began charting on Billboard’s 

tallies in 1992).

Finally, Krewella’s “Live for 

the Night” rises 4-2 on Dance/

Mix Show Airplay and becomes 

its first No. 1 on Dance Club 

Songs (2-1). Remixes from 

w&w, hook N Sling and 

others contributed to the cut’s 

Dance Club Songs success. 

 —Gordon Murray
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FRANCE

#1  
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LIVE FOR THE NIGHT  Krewella  
KREWELLA/COLUMBIA

8

GG ROAR  Katy Perry  
CAPITOL

5

WEAPON  Cazzette  
AT NIGHT

10

LOSE YOURSELF TO DANCE  Daft Punk Feat. Pharrell Williams  
DAFT LIFE/COLUMBIA

6

FLASHING LIGHTS  Havana Brown  
2101

8

REPLAY  Zendaya  
HOLLYWOOD

9

APPLAUSE  Lady Gaga  
STREAMLINE/INTERSCOPE

7

WHAT NOW  Rihanna  
SRP/DEF JAM/IDJMG

4

WALKING ON THIN ICE 2013  Ono  
MIND TRAIN/TWISTED

11

SLOW DOWN  Selena Gomez  
HOLLYWOOD

8

NEVER GONNA HAPPEN  Colette Carr  
CHERRYTREE/INTERSCOPE

7

HUSH HUSH  Asher Monroe  
D EMPIRE

7

WORK  Iggy Azalea  
ISLAND/IDJMG

9

ELECTRICITY & DRUMS (BAD BOY)  Dave Aude Feat. Akon & Luciana  
AUDACIOUS/KONLIVE

5

$$$EX  Vanessa Hudgens vs. YLA  
RMR

6

SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais  
POLYDOR/INTERSCOPE

10

IT’S YOU  Duck Sauce  
CASABLANCA/REPUBLIC

10

WAKE ME UP!  Avicii  
PRMD/ISLAND/IDJMG

12

NOT THIS TIME  Namy & Kathy Brown  
KING STREET

5

TURN THE NIGHT UP  Enrique Iglesias  
REPUBLIC

9

YOUTH  Foxes  
RCA

3

EXOTIC  Priyanka Chopra Feat. Pitbull  
DESI HITS/INTERSCOPE

10

SCREAM FOR LOVE  Natali Yura  
N.A.T.

12

DAGGER  Trevor Simpson & The Cataracs  
CARRILLO

7

NOT INTO YOU  Kim Cameron  
SIDE FX PARTNERS

7

WORK B**CH!  Britney Spears  
RCA

1

LOVE IS LOVE  VenSun Feat. David Vendetta & Sylvia Tosun  
SEA TO SUN

4

SPITFIRE  LeAnn Rimes  
CURB

5

IT FEELS SO GOOD  Nexus  
SHOTGUNN

3

GIVE IT 2 U  Robin Thicke Feat. Kendrick Lamar  
STAR TRAK/INTERSCOPE

3

ANIMALS  Martin Garrix  
SPINNIN’/SILENT/CASABLANCA/REPUBLIC

8

BONELESS  Steve Aoki, Chris Lake & Tujamo  
DIM MAK/ULTRA

3

PYRAMID SCHEME  Mat Zo Feat. Chuck D  
ANJUNABEATS

4

DNA  Empire Of The Sun  
THE SLEEPY JACKSON/ASTRALWERKS/CAPITOL

2

IN A WORLD LIKE THIS  Backstreet Boys  
K-BAHN/BMG

4

LIGHTS OUT  Jessica Sutta  
CITRUSONIC STEREOPHONIC

2

GIVE US BACK LOVE  Meital  
HUMAN LOVES HUMAN

3

GROWN WOMAN  Beyonce  
PARKWOOD/COLUMBIA

7

WRECKING BALL  Miley Cyrus  
RCA

1

ROYALS  Lorde  
LAVA/REPUBLIC

1

TAKE ME  Tiesto Feat. Kyler England  
MUSICAL FREEDOM/PM:AM/CASABLANCA/REPUBLIC

13

FEVA  Ranny Feat. Deepa Soul  
ROCKBERRY

1

CLOSE TO WHERE YOU ARE  Brooklyn Haley  
PARIMORE

1

ATMOSPHERE  Kaskade  
ULTRA

1

TREASURE  Bruno Mars  
ATLANTIC

12

LOVE IS A BOURGEOIS CONSTRUCT  Pet Shop Boys  
X2

1

SAFE AND SOUND  Capital Cities  
LAZY HOOKS/CAPITOL

10

WE CAN’T STOP  Miley Cyrus  
RCA

8

RICKY RICARDO  KAPTN  
ISLAND/IDJMG

3

BABY I  Ariana Grande  
REPUBLIC

1

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 DAYS ARE GONE  HAIM  
POLYDOR/UNIVERSAL 

2 THE 20/20 EXPERIENCE (2 OF 2)  Justin Timberlake  
RCA/SONY MUSIC 

1 3 MECHANICAL BULL  Kings Of Leon  
RCA/SONY MUSIC 

4 4 AM  Arctic Monkeys  
DOMINO 

2 5 NOTHING WAS THE SAME  Drake  
YOUNG MONEY/CASH MONEY/REPUBLIC/UNIVERSAL 

6 FORTRESS  Alter Bridge  
ALTER BRIDGE/ROADRUNNER/WARNER 

3 7 ALIVE  Jessie J  
LAVA/REPUBLIC/UNIVERSAL 

7 8 IF YOU WAIT  London Grammar  
METAL & DUST/COLUMBIA 

6 9 TRUE  Avicii  
POSITIVA/PRMD/ISLAND/UNIVERSAL 

10 THE FIFTH  Dizzee Rascal  
DIRTEE STANK/ISLAND/UNIVERSAL 

new

new

new

new

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

LW TW TITLE  Artist  
IMPRINT_LABEL 

Renew

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 1 TALK DIRTY  Jason Derulo Feat. 2 Chainz  
BELUGA HEIGHTS/WARNER BROS. 

2 2 ROAR  Katy Perry  
CAPITOL 

4 3 COUNTING STARS  OneRepublic  
MOSLEY/INTERSCOPE 

3 4 WAKE ME UP!  Avicii  
POSITIVA/PRMD/ISLAND 

5 WRECKING BALL  Miley Cyrus  
RCA 

5 6 HOLD ON, WE’RE GOING HOME  Drake Feat. Majid Jordan  
YOUNG MONEY/CASH MONEY/REPUBLIC 

6 7 YOU MAKE ME  Avicii  
POSITIVA/PRMD/ISLAND 

8 8 SAME LOVE  Macklemore & Ryan Lewis Feat. Mary Lambert  
MACKLEMORE 

9 COUNT ON ME  Chase And Status Feat. Moko  
MERCURY 

7 10 BURN  Ellie Goulding  
POLYDOR 

Re

new

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 KAMONEGIKKUSU  NMB48  
YOSHIMOTO R AND C 

11 2 SONO SAKI NO KESHIKI WO  Salley  
VICTOR 

18 3 GOMENNASAI NO KISSING YOU  E-Girls  
RHYTHMZONE 

4 AI NARU HOE  Jin Akanishi  
WARNER 

24 5 JIGOKU DE NANI GA WARUI  Gen Hoshino  
VICTOR 

55 6 TSUYOKU HAKANAKU  Flumpool  
A-SKETCH 

36 7 ROAR  Katy Perry  
UNIVERSAL 

2 8 NO LIMIT  EXILE  
RHYTHMZONE 

21 9 1MM  Perfume  
UNIVERSAL 

41 10 TROUBLEMAKER  Olly Murs Featuring Flo Rida  
SONY 

new

new

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 1 FORMIDABLE  Stromae  
MOSAERT 

2 2 ANIMALS  Martin Garrix  
SPINNIN’ 

3 3 VANDAAG  Bakermat  
DELICIEUSE 

4 4 WAKE ME UP!  Avicii  
POSITIVA/PRMD/ISLAND 

5 5 PAPAOUTAI  Stromae  
MOSAERT 

6 GAME OVER  Vitaa Featuring Maitre Gims  
DEF JAM 

10 7 ROAR  Katy Perry  
CAPITOL 

8 DROIT DANS LE SOLEIL  Detroit  
BARCLAY 

6 9 LA LA LA  Naughty Boy Feat. Sam Smith  
NAUGHTY BOY/RELENTLESS/VIRGIN 

10 SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais  
POLYDOR 

new

new

new

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 1 LOVE, AT FIRST  Busker Busker  
CHUNGCHUNMUSIC, CJ E&M 

10 2 TOUCH LOVE  Yoon Mi Rae (T)  
BORN FACTORY, LOEN ENTERTAINMENT 

5 3 A GUY LIKE ME  Lim Chang Jung  
NH EMG 

2 4 TOO MUCH REGRET  Busker Busker  
CHUNGCHUNMUSIC, CJ E&M 

12 5 STUPID IN LOVE  Soyu  
STARSHIP X 

3 6 LOVE IS TIMING  Busker Busker  
CHUNGCHUNMUSIC, CJ E&M 

7 LOVE ME  Seo In Young (Feat. Gaeko of Dynamic Duo)  
SEO IN YOUNG COMPANY 

4 8 YOUR LIPS  Busker Busker  
CHUNGCHUNMUSIC, CJ E&M 

9 SPOTLESS MIND  Jung Joon Young  
CJ E&M 

10 VERY GOOD  Block B  
SEVEN SEASONS & CJ E&M 

new

new

new

AUSTRALIA

ALBUMS  COMPILED BY ARIA

1 HINTERLAND  Casper  
FOUR/SONY MUSIC 

2 KUNSTRAUB  In Extremo  
VERTIGO/CAPITOL/UNIVERSAL 

1 3 ATLANTIS  Andrea Berg  
SONY MUSIC 

4 THE 20/20 EXPERIENCE (2 OF 2)  Justin Timberlake  
RCA/SONY MUSIC 

5 FIRE WITHIN  Birdy  
14TH FLOOR/WARNER 

5 6 DIE NACHT DER DAEMONEN: LIVE  Die Aerzte  
HOT ACTION 

7 FORTRESS  Alter Bridge  
ALTER BRIDGE/ROADRUNNER/WARNER 

2 8 MECHANICAL BULL  Kings Of Leon  
RCA/SONY MUSIC 

7 9 LOUD LIKE LOVE  Placebo  
ELEVATOR LADY/VERTIGO/CAPITOL/UNIVERSAL 

3 10 THE LAST SHIP  Sting  
A&M/CHERRYTREE/INTERSCOPE/UNIVERSAL 

new

new

new

new

new

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 PURE HEROINE  Lorde  
UNIVERSAL 

2 DAYS ARE GONE  HAIM  
POLYDOR/UNIVERSAL 

3 CRUCIBLE: THE SONGS OF HUNTERS & COLLECTORS  Various Artists  
LIBERATION/UNIVERSAL 

4 THE 20/20 EXPERIENCE (2 OF 2)  Justin Timberlake  
RCA/SONY MUSIC 

5 FIRE WITHIN  Birdy  
14TH FLOOR/WARNER 

6 WE ARE YOUNG & FREE  Hillsong Young & Free  
HILLSONG/SONY MUSIC 

2 7 NOTHING WAS THE SAME  Drake  
YOUNG MONEY/CASH MONEY/REPUBLIC/UNIVERSAL 

5 8 TATTOOS  Jason Derulo  
BELUGA HEIGHTS/WARNER BROS./WARNER 

3 9 FUSE  Keith Urban  
HIT RED/CAPITOL NASHVILLE/UNIVERSAL 

1 10 MECHANICAL BULL  Kings Of Leon  
RCA/SONY MUSIC 

new

new

new

new

new

new

CANADA

ALBUMS  COMPILED BY NIELSEN SOUNDSCAN

LAST

WEEK

THIS

WEEK

TITLE  Artist 
IMPRINT/LABEL 

1 THE 20/20 EXPERIENCE (2 OF 2)  Justin Timberlake  
RCA/SONY MUSIC 

2 PURE HEROINE  Lorde  
LAVA/REPUBLIC/UNIVERSAL 

1 3 NOTHING WAS THE SAME  Drake  
YOUNG MONEY/CASH MONEY/REPUBLIC/UNIVERSAL 

2 4 MECHANICAL BULL  Kings Of Leon  
RCA/SONY MUSIC 

3 5 FROM HERE TO NOW TO YOU  Jack Johnson  
BRUSHFIRE/REPUBLIC/UNIVERSAL 

4 6 TRUE  Avicii  
PRMD/ISLAND/UNIVERSAL 

7 DAYS ARE GONE  HAIM  
COLUMBIA/SONY MUSIC 

8 ROI DE RIEN  Michel Rivard  
SPECTRA/SELECT 

10 9 FABRIQUER L’AUBE  Vincent Vallieres  
SPECTRA/SELECT 

10 JE POURSUIS MA ROUTE  Wilfred Le Bouthillier  
PRODUCTIONS J/SELECT 

new

new

new

new

new

JAPAN

JAPAN HOT 100  COMPILED BY HANSHIN/SOUNDSCAN JAPAN/PLANTECH
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Waters 
Sets 
Solo Tour 
Record
Roger Waters (above) sets 
the record for top-grossing 
solo tour of all time with $459 
million in revenue reported 
from his The Wall Live tour. 
He succeeds Madonna, who 
raked in $408 million from 
her Sticky & Sweet tour in 
2008-09. Waters’ run ended 
Sept. 21 after playing arenas 
and stadiums in North and 
South America, Europe, 
Australia and New Zealand 
during a three-year span.

The Boxscore chart includes 
nine performances from 
the final leg of the tour that 
covered 21 European countries 
from mid-July through late 
September. During the entire 
run of the tour that began in 
September 2010, more than 
4.1 million tickets were sold to 
219 performances.

In addition to its new No. 1 
ranking, The Wall Live now 
ranks as the third overall top 
tour among all acts. Only U2 
and the Rolling Stones have 
grossed more from a single 
tour. U2’s 360° tour totaled 
$736 million in sales (2009-11) 
and the Stones’ A Bigger 
Bang run took in $558 million 
(2005-07). —Bob Allen

PORTUGAL

BRAZIL

DIGITAL SONGS  COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

ALBUMS  COMPILED BY APBD/NIELSEN

ITALY

GREECE

ALBUMS  COMPILED BY GFK

ALBUMS  COMPILED BY CYTA

CONCERT GROSSES
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GROSS 
PER TICKET PRICE(S)

ARTIST 
VENUE ATTENDANCE PROMOTER 
DATE CAPACITY

1 $17,315,443 
$545/$105

OuTSIde LAndS MuSIc And ARTS FeSTIvAL 
GOLDEN GATE PARk, SAN FRANCISCO 200,056 ANOTHER PLANET ENTERTAINMENT,  
AUG. 9-11 THREE SELLOUTS           SUPERFLY PRESENTS, STARR HILL PRESENTS

2 $4,850,478 
(£3,050,615) 

$111.30/$95.40

ROd STewART 
SSE HYDRO, GLASGOW, SCOTLAND 46,080 AEG LIVE 
SEPT. 30, OCT. 2, 4-5 FOUR SELLOUTS

3 $4,686,980 
($4,998,108 AUSTRALIAN) 

$177.24/$83.46

MIchAeL JAckSOn The IMMORTAL wORLd TOuR by cIRque du SOLeIL 
BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA 36,075 CIRqUE DU SOLEIL 
OCT. 2-6 51,156 SEVEN SHOWS

4 $3,478,419 
$125/$55

MARc AnThOny 
COLISEO DE PUERTO RICO, HATO REY, PUERTO RICO 42,479 PUBLIVENT 
OCT. 3-5 THREE SELLOUTS

5 $3,299,137 
(€2,503,540) 

$263.53/$73.79

ROGeR wATeRS 
OLYMPIASTADION, BERLIN 29,857 MAREk LIEBERBERG kONZERTAGENTUR 
SEPT. 4 40,000

6 $3,292,846 
(€2,465,000) 

$267.14/$86.82

ROGeR wATeRS 
COMMERZBANk-ARENA, FRANkFURT 26,422 MAREk LIEBERBERG kONZERTAGENTUR 
AUG. 9 29,000

7 $3,230,594 
$120/$109

MuMFORd & SOnS’ GenTLeMen OF The ROAd STOpOveR 
COTTONWOOD FLATS, GUTHRIE, OkLA. 29,630 JAM PRODUCTIONS, JAY  
SEPT. 6-7 TWO SELLOUTS               GOLDBERG CO., DCF CONCERTS

8 $3,216,105 
(10,659,600 LEI) 

$256.86/$48.67

ROGeR wATeRS 
PIATA CONSTITUTIEI, BUCHAREST, ROMANIA 44,813 LIVE NATION 
AUG. 28 44,850

9 $3,177,530 
(20,682,400 KRONA) 

$131.23/$38.60

ROGeR wATeRS 
ULLEVI STADION, GOTHENBURG, SWEDEN 30,766 LIVE NATION 
AUG. 17 35,000

10 $3,157,839 
$120/$110/$109

MuMFORd & SOnS’ GenTLeMen OF The ROAd STOpOveR 
MEMORIAL STADIUM, TROY, OHIO 28,965 JAM PRODUCTIONS, JAY GOLDBERG CO. 
AUG. 30-31 TWO SELLOUTS

11 $3,111,156 
$89/$45

JASOn ALdeAn, MIRAndA LAMbeRT, JAke Owen, ThOMAS RheTT 
WRIGLEY FIELD, CHICAGO 39,846 LIVE NATION 
JULY 20 SELLOUT

12 $3,110,937 
$253/$48

beyOncé, Luke JAMeS 
VERIZON CENTER, WASHINGTON, D.C. 27,133 LIVE NATION GLOBAL TOURING 
JULY 29-30 TWO SELLOUTS

13 $3,008,068 
(9,432,070 zLOTy) 

$190.29/$43.13

ROGeR wATeRS 
STADION NARODOWY, WARSAW 32,549 LIVE NATION 
AUG. 20 36,331

14 $2,767,959 
(5,326,190 LIRA) 

$285.71/$35.58

ROGeR wATeRS 
ITÜ STADYUMU, ISTANBUL, TURkEY,  25,438 GNL ENTERTAINMENT 
AUG. 4 30,000

15 $2,740,035 
$250/$39.50

JAy-Z & JuSTIn TIMbeRLAke, dJ cASSIdy 
HERSHEYPARk STADIUM, HERSHEY, PA. 29,135 LIVE NATION GLOBAL TOURING 
AUG. 4 SELLOUT

16 $2,638,975 
$575/$199/$79/$19.50

bOn JOvI 
FORD FIELD, DETROIT 43,142 CONCERTS WEST/AEG LIVE 
JULY 18 SELLOUT

17 $2,533,766 
(£1,677,991) $151/$18.88

bOn JOvI, OF kInGS & cApTAInS, we weRe pROMISed JeTpAckS 
HAMPDEN PARk, GLASGOW, SCOTLAND 34,733 AEG LIVE 
JULY 3 SELLOUT

18 $2,464,370 
(32,381,822 PESOS) 

$143.07/$22.83

bOn JOvI, dLd 
FORO SOL, MExICO CITY 35,222 OCESA-CIE 
SEPT. 29 SELLOUT

19 $2,443,706 
(€1,843,220) 

$134.85/$83.45

ROGeR wATeRS 
AVIVA STADIUM, DUBLIN 24,210 MCD 
SEPT. 18 30,000

20 $2,360,820 
($2,529,383 AUSTRALIAN) 

$374.74/$76.07

One dIRecTIOn, 5 SecOndS OF SuMMeR 
PERTH ARENA, PERTH, AUSTRALIA 26,986 NINE LIVE 
SEPT. 28-29 27,186 TWO SHOWS

21 $2,302,796 
(1,142,186,700 PESOS) 

$154.23/$45.36

bOn JOvI, nIckeLbAck 
ESTADIO MONUMENTAL, SANTIAGO, CHILE 34,818 LIVE NATION 
SEPT. 24 SELLOUT

22 $2,068,790 
($2,190,292 CANADIAN) 

$259.75/$46.75

pAuL MccARTney 
CANADIAN TIRE CENTRE, OTTAWA, ONTARIO 14,379 MARSHALL ARTS, LIVE NATION 
JULY 7 14,388

23 $2,053,674 
(3,023,710 LEvA) 

$110.11/$18.35

ROGeR wATeRS 
VASIL LEVSkI NATIONAL STADIUM, SOFIA, BULGARIA 31,371 LIVE NATION 
AUG. 30 35,000

24 $2,034,580 
(£1,340,000) 

$280.89/$15.18

cORnbuRy MuSIc FeSTIvAL 
GREAT TEW PARk, OxFORDSHIRE, ENGLAND 42,920 3A ENTERTAINMENT 
JULY 5-7 45,000 THREE DAYS ONE SELLOUT

25 $1,885,141 
$252/$59.50

pAuL MccARTney 
BANkERS LIFE FIELDHOUSE, INDIANAPOLIS 14,784 MARSHALL ARTS, OLYMPIA  
JULY 14 SELLOUT                          ENTERTAINMENT

26 $1,856,203 
$253/$53

beyOncé, Luke JAMeS 
MGM GRAND GARDEN, LAS VEGAS 12,913 LIVE NATION GLOBAL TOURING 
JUNE 29 SELLOUT

27 $1,798,782 
$260/$44.50

beyOncé, Luke JAMeS 
STAPLES CENTER, LOS ANGELES 13,715 LIVE NATION GLOBAL TOURING 
JULY 1 SELLOUT

28 $1,690,830 
($1,804,453 AUSTRALIAN) 

$249.50/$93.23

ALAn JAckSOn, SARA evAnS, MORGAn evAnS 
BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA 12,202 CHUGG ENTERTAINMENT 
SEPT. 26-27 16,672 TWO SHOWS

29 $1,690,500 
($1,752,575 CANADIAN) 

$241.15/$43.41

beyOncé, Luke JAMeS 
AIR CANADA CENTRE, TORONTO 14,610 LIVE NATION GLOBAL TOURING 
JULY 21 SELLOUT

30 $1,688,865 
$250/$45

beyOncé, Luke JAMeS 
UNITED CENTER, CHICAGO 14,154 LIVE NATION GLOBAL TOURING 
JULY 17 SELLOUT

31 $1,666,798 
(32,527,900 KORUNy) 

$153.41/$25.14

ROGeR wATeRS 
O2 ARENA, PRAGUE 13,621 LIVE NATION 
AUG. 7 14,200

32 $1,646,832 
$250/$69.50

beyOncé, Luke JAMeS 
ATLANTIC CITY BOARDWALk HALL, ATLANTIC CITY, N.J. 12,788 LIVE NATION GLOBAL TOURING 
JULY 26 SELLOUT

33 $1,635,900 
(£1,049,875) 

$389.55/$38.95

ILAIyARAAJA 
O2 ARENA, LONDON 9,786 LYCAMOBILE 
AUG. 24 14,926

34 $1,604,720 
($1,701,985 AUSTRALIAN) 

$611.91/$93.34

TeMpTATIOn ReLOAded: ShAhRukh khAn & OTheRS 
ALLPHONES ARENA, SYDNEY 9,340 URBAN AGENT EVENTS 
OCT. 7 10,350

35 $1,598,000 
$250/$45

beyOncé, Luke JAMeS 
IZOD CENTER, EAST RUTHERFORD, N.J. 14,264 LIVE NATION GLOBAL TOURING 
JULY 31 SELLOUT

LAST

WEEK

THIS

WEEK

TITLe  Artist 
IMPRINT/LABEL 

1 1 wAke Me up!  Avicii  
POSITIVA/PRMD/ISLAND 

5 2 LA LA LA  Naughty Boy Featuring Sam Smith  
NAUGHTY BOY/RELENTLESS/VIRGIN 

2 3 nAO Me TOcA  Anselmo Ralph  
SHARk/LS REPUBLICANO/SME AFRICA 

3 4 IMpOSSIbLe  James Arthur  
SYCO 

10 5 SAFe And SOund  Capital Cities  
LAZY HOOkS/CAPITOL 

6 LOve Me AGAIn  John Newman  
ISLAND 

9 7 I LOve IT  Icona Pop Featuring Charli XCX  
RECORD COMPANY TEN/ATLANTIC 

8 ROAR  Katy Perry  
CAPITOL 

6 9 bLuRRed LIneS  Robin Thicke Featuring T.I. + Pharrell  
STAR TRAk/INTERSCOPE 

4 10 LeT heR GO  Passenger  
BLACk CROW/EMBASSY OF MUSIC/SONY MUSIC 

RE

RE

LAST

WEEK

THIS

WEEK

TITLe  Artist 
IMPRINT/LABEL 

1 AMORe puRO  Alessandra Amoroso  
COLUMBIA/SONY MUSIC 

2 dReAM TheATeR  Dream Theater  
ROADRUNNER/WARNER 

3 The LAST ShIp  Sting  
A&M/CHERRYTREE/INTERSCOPE/UNIVERSAL 

3 4 bAckup 1987-2012: IL beST  Jovanotti  
MERCURY/UNIVERSAL 

1 5 deJA’ vu  Negrita  
UNIVERSAL 

2 6 LOud LIke LOve  Placebo  
ELEVATOR LADY/VERTIGO/CAPITOL/UNIVERSAL 

6 7 SchIenA  Emma  
UNIVERSAL 

8 MechAnIcAL buLL  Kings Of Leon  
RCA/SONY MUSIC 

7 9 #pROnTOAcORReRe  Marco Mengoni  
RCA/SONY MUSIC 

5 10 nuvOLA nuMeRO nOve  Samuele Bersani  
FUORI CLASSIFICA EDIZIONI MUSICALI 

nEw

nEw

nEw

nEw

LAST

WEEK

THIS

WEEK

TITLe  Artist 
IMPRINT/LABEL 

1 O dIkOS MOu vASSILIS TSITSAnIS  Giannis Parios  
REAL NEWS/MINOS/EMI/UNIVERSAL 

2 2 MInOS SuMMeR 2013: pART 2  various Artists  
MINOS/EMI/UNIVERSAL 

4 3 LOud LIke LOve  Placebo  
ELEVATOR LADY/VERTIGO/CAPITOL/UNIVERSAL 

6 4 AM  Arctic Monkeys  
DOMINO 

5 MeTALLIcA: ThROuGh The neveR (SOundTRAck)  Metallica  
BLACkENED/UNIVERSAL 

6 GeT hAppy  Pink Martini  
HEINZ/NAIVE 

7 7 RIGhT ThOuGhTS, RIGhT wORdS, RIGhT AcTIOn  Franz Ferdinand  
DOMINO 

5 8 heIMOnAnThOS  Giannis Haroulis  
MINOS/EMI/UNIVERSAL 

1 9 MInOS SuMMeR 2013  various Artists  
MINOS/EMI/UNIVERSAL 

10 I TRIpLA  Haris Alexiou  
MINOS/EMI 

nEw

nEw

nEw

RE

LAST

WEEK

THIS

WEEK

TITLe  Artist 
IMPRINT/LABEL 

1 1 cIquITTAS  Ciquittas  
BUILDING RECORDS 

2 2 AnITTA  Anitta  
WARNER 

5 3 O RAppA  Nunca Tem Fin  
WARNER 

3 4 AMOR A vIdA - nAcIOnAL vOL. 1  various Artists  
SOM LIVRE 

6 5 cAnTA TOM JObIM  vanessa Da Mata  
EPIC/SONY MUSIC 

6 pARAdISe vALLey  John Mayer  
COLUMBIA/SONY MUSIC 

8 7 queReMOS deuS  Padre Fabio de Melo  
SONY MUSIC 

7 8 MAIS AMOR  Diogo Nogueira  
EMI 

4 9 nOS  Maria Gadu  
SOM LIVRE 

10 AS MeLhOReS ATe AquI  Luan Santana  
SOM LIVRE 

nEw

RE

ORDEM E

TOP 5 SOLO TOURS Of ALL TIME
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JUSTIN BIEBER

The pop powerhouse strung 
together four consecutive No. 
1s between March 5, 2011, 
and Feb. 16, 2013. Of those, 
only one was a traditional 
studio album: Believe. The 
rest of his leaders came 
courtesy of a remix set, a 
Christmas album and an 
acoustic effort.

ONE DIRECTION

One Direction’s first album, 
Up All Night, was initially 
released in the group’s U.K. 
homeland on Nov. 11, 2011. 
However, it didn’t reach 
U.S. retail until March 2012, 
making the time that elapsed 
between the act’s U.S. chart-
toppers all the more swift. 
1D’s third studio set, Midnight 
Memories, is due Nov. 25.

LIL WAYNE

Of the No. 1s represented 
here, only one of them—Lil 
Wayne’s I Am Not a Human 
Being—didn’t debut atop the 
chart. (The sales noted here 
are for when it reached the 
top in its third week.) Wayne’s 
experimental rock album 
debuted as a digital-only set 
at No. 2 on Oct. 16, 2012, and 
only reached No. 1 two weeks 
later after its physical CD hit 
retail.

SUSAN BOYLE

The “Britain’s Got Talent” 
sensation doubled up with a 
pair of No. 1s in late 2009 and 
2010, thanks to the release 
of her first studio set and 
then a holiday effort (The 
Gift). Boyle’s third and fourth 
albums, Someone to Watch 
Over Me (2011) and Standing 
Ovation (2012), missed the 
top slot. They peaked at Nos. 
4 and 12, respectively.

1 2 3

Trend Report:

Double No. 1 Albums  
In Less Than A Year
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With Justin Timberlake notching his second chart-topper in less than a 
year on the Billboard 200, we take a look at the last 10 times the not-so-
common feat has been accomplished.

Source: Nielsen SoundScan

Justin timberlake
28 weeks

(elapsed time between no. 1s)

The 20/20 Experience 

4/6/13 (first week at No. 1)

968,000 (debut sales)

The 20/20 Experience, 2 of 2 

10/19/13 

350,000

Jay Z
50 weeks

Kingdom Come 

12/9/06

680,000

American Gangster

11/24/07

425,000

Susan boyle
50 weeks

I Dreamed a Dream 

12/12/09

701,000

The Gift 

11/27/10

318,000

3

Jonas brothers
44 weeks

A Little Bit Longer 

8/30/08

525,000

247,000
Lines, Vines and  

Trying Times 

7/4/09

Luke bryan
23 weeks

150,000

Crash My Party

8/31/13 

528,000

Spring BreakÉ Here to Party

3/23/13 

1

one Direction
35 weeks

176,000

Take Me Home 

12/1/12

540,000

Up All Night 

3/31/12

2

Lil Wayne
46 weeks

Tha Carter IV 

9/17/11

964,000

I Am Not a Human Being

10/30/10

110,000

32 weeks

Believe 

7/7/12 

374,000

211,000
Believe Acoustic

2/16/13

Never Say Never:  

The Remixes  

3/5/11

Under the  

Mistletoe

11/19/11

210,000

164,000

37 weeks

Justin bieber

Under the  

Mistletoe

11/19/11

Believe 

7/7/12 

374,000

210,000

33 weeks

4
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TOURING CONWARFERENCE& ADS
I

IN ASSOCIATION WITH Shell ROTEILK

erL,
11 CT AffliNUI\IIIIN:r1

KEYNOTE Q&A
with ROGER WATERS

Co -Founder & principal
songwriter of Pink Floyd

Schedule available online.
More announcements coming soon!

ANNIVERSARY

SPACE IS LIMITED. REGISTER NOW!
wwA, RillbnefriffouringConterence.corn

REGISTRATION: 212.493.4263 Conferences@Billboard.com

SPONSORSHIP: Lee Ann Photoglo 615.376.7931 or Cynthia Mellow 615.352.0265

The Roosevelt Hotel I New York City I November 13-14, 2013

In Association Sponsor: Conference Sponsors:

Shell ROTELLA Cm NATIONAL BANK
The way upV,

r"
Center

Theatre
L.A. LIVE

veri On ARENA Wireless Arum eventful1=r1=3=1=37='

APOGEE CAPS WorldMags.netWorldMags.net
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PAUL McCARTNEY

HIS FIRST ALBUM OF BRAND NEW MATERIAL IN 6 YEARS.

FEATURES 12 SONGS,
INCLUDING "NEW" & "QUEENIE EYE."

PRODUCED BY MARK RONSON, PAUL EPWORTH, GILES MARTIN & ETHAN JOHNS.

STANDARD CD. DELUXE EDITION. VINYL. DIGITAL DOWNLOAD

Eg
I

PAULMcCARTNEY.COM

V I
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