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FEATURE

P.20 "Pandora is waging
war on songwriters.
Instead of negotiating
as a partner, Pandora
has decided that instead
it will pursue their
business model through
lawsuits and gimmicks."

DAVID
ISRAELITE

THE DEAL

P.10 "There's a real need from
independent composers like
myselfwho don't have a Sony or
a Universal to start monetizing
videos on YouTube."

CHRIS WOODS, TUNESAT

INT

Paul Chibe
photographed
in St. Louis.

QUESTIONS ANSWERED

P.9 "It's important that you entertain and engage the
consumer, but you've got to do it in a way that also
builds your brand." PAUL CHIBE, ANHEUSER-BUSCH

FEATURE

P.28 "If kids love 'Teen Beach Movie,' they're going
to want to hear the music over and over again, wear
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DIGITAL

The Holy Grail Of Mobile
Google Play Music All Access dials up Verizon for music to rival
AT&T's push for two-tier music plan
By Alex Pham

In the race to win mainstream adoption, Google has been
exploring a bundling distribution deal for its All Access
subscription music streaming service with Verizon's wireless
business, according to executives knowledgeable with the
discussions. ¶ The No. 1 U.S. wireless company may have had its

hand forced, given the advanced discussions between rival AT&T
and Beats Music's digital music service. It would also be absorbing
Muve Music through its acquisition of Leap Wireless/Cricket.

A deal with Google Play Music All Access would allow Verizon to
offer an on -demand music service to its ioo million wireless sub-
scribers. Google would gain a powerful distribution partner that
could seamlessly fold the monthly $9.99 fee for its service into
subscribers' cellphone bill.

A distribution agreement has the potential to benefit both par-
ties. Verizon could use Google's music service as a way to attract
new customers and reduce defections, similar to the way Muve,
an on -demand music service, has helped Leap Wireless grow its
Cricket cellphone business.

"Carriers are looking to find ways to reduce chum by offering a
sticky service, while also increasing their average revenue per user,"
says an executive who declined to be named because the discussions
are confidential. "Muve has demonstrated that music can do that."

At the same time, Google could leverage Verizon's existing bill-
ing relationship with its customers, making the payment process
as frictionless as possible. The Silicon Valley tech giant could also
use Verizon's physical retail sales force to help sell All Access as
customers sign up for new wireless service.

Google and Verizon declined to comment.
Music services have been keen to hook up with carriers, which

they see as the key to breaking the.
THE BIG NUMBER sector out of its early -adopter niche

and into more mainstream audienc-
es. Google's All Access has between
250,000 and 5oo,000 subscribers,
though that estimate includes custom-
ers who are still in the free trial period.

Billboard revealed last week that
AT&T is considering keeping both the
Muve brand, which has 1.7 million sub-
scribers, and inking a premium music
service deal with Beats Music once the
service launches later this year.

Bundling deals are more common
in Europe, where Spotify has enjoyed

a bundling deal with Telia, Sweden's largest mobile operator, since
2009. Meanwhile, Deezer has partnered with France Telecom's Or-
ange service since lobo. Some speculate that streaming music on
mobile services took hold in Europe early because the market gravi-
tated to smartphones sooner than in the United States.

For music services, a key negotiating hurdle in any carrier dis-
tribution deal is the cost of free trial periods. While free trials last-
ing a month or more are seen as an effective means of garnering
paying subscribers, music services still must pay royalties for every
song played during the free period.

"The question is, Who's going to carry the cost?" says an execu-
tive familiar with the talks. "Verizon doesn't want to pick up the
full tab. Google is arguing that its service will help Verizon attract
new customers. Meanwhile, rights holders are eager to get the deal
done so the market can grow."

As a result, the three main stakeholders-carriers, music ser-
vices and rights holders-have been discussing ways to craft a so-
lution that could spread the cost and the risk of any distribution
deals among the parties involved. One proposal is for carriers to
guarantee a minimum number of paying subscribers or throw their
marketing muscle behind the music service in lieu of paying hard
dollars. Rights holders could also agree to a lower royalty rate dur-
ing the trial period, or advertising during the free trial could help
offset costs. 0

The number of Verizon
Wireless' retail connections

100
MILLION
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CC Media
Holdings
announced
that Richard
J. Bressler
will become
President/
CFO of
CC Media
Holdings
and Clear
Channel
Cornmuni-
cations, as
well as CFO
of Clear
Channel
Outdoor
Holdings.
Bressler is a
member of
Thomas H.
Lee Partners,
one of two
private
equity
firms that
completed
a $26 billion
acquisition
of Clear
Channel in
2008.

TV

Barking To
A New Beat
Arsenio Hall returns to late
night with an EDM vision
By Phil Gallo

The executive producers of Arsenio Hall's
new talk show, Neal Kendall and John Fer-
riter, gave music producer Chris McDonald
a unique task when he came onboard: Book
EDM artists.

"We want to be the first show in late night to show-
case EDM," McDonald says, noting that Kendall and
Ferriter are fans of the genre and not bandwagon jump-
ers. "Other shows can't quite figure out how to trans-
late that to TV. It's going to be tough, but we're coming
up with ideas on ways to pull it off."

McDonald, who will book musical acts and pro-
duce their segments, has yet to confirm an EDM art-
ist for "The Arsenio Hall Show," which debuts Sept. 9.
It marks Hall's return to late night after a 19 -year ab-
sence-and the most significant aspect of his return is
that it's through syndication and not a single network.

CBS Television Distribution sold the show with the
Tribune Broadcasting station group signing up nearly
a year ago to guarantee its launch. The show will air in
the top 3o markets-WPIX in New York, KTLA in Los
Angeles, WGN in Chicago-but to get that level of cov-
erage means counting Manchester, N.H., for Boston;
Hagerstown, Md., for Washington, D.C.; and Canton,
Ohio, for Hall's hometown of Cleveland.

"You don't get to walk back in at the top of the moun-

Neal
Kendall,
Arsenio
Hall and
John
Ferriter
(from left)

tain," Hall says. "I don't have [Jay] Leno money or
[Jimmy] Kimmel money. I'm squeezing every inch of
it. Instead of coming to the studio in a limo like I did
in the last year of my show, I arrive in my Chevy Volt.
Bottom line is, you have to cut every line."

McDonald, who booked musicians for Tavis Smiley's
PBS show, refers to his approach for Smiley's program
as "MTV Unplugged" -inspired. "We want to be able to
create the B-side or remix version of a song. Not nec-
essarily with all of the acts, just some," McDonald says.

"When an artist comes on our show it has to be a differ-
ent experience. We don't care if we're first or last."

Hall is keenly aware that the demographic he ap-
pealed to in the early 199os, when his competition
was mainly Johnny Carson's "Tonight Show," is being
served by ABC's "Jimmy Kimmel Live!" and Jimmy
Fallon, who'll take over "The Tonight Show" about
five months into Hall's inaugural season. He's a big fan
of Fallon's "Late Night"-"the vivacity and the love for
what he does, his musical tastes, his approach to corn-
edy"-and believes success in the late -night ratings
battles will be won by the hosts who best bring their
personalities to the fore.

One way he'll do that is by interviewing musicians
more often than his competitors and bring on artists not
necessarily in an album cycle, but haven't been heard
or interviewed on TV, such as Wamer Bros. guitarist/
singer Gary Clark Jr., who's booked for October.

"My plan is to not take away from anyone. It's to find
an audience that thinks they don't have a show," Hall
says. "The youngest [average] demo in late night, they
will tell you, is 49. I say, 'I know there are people with
TVs who are under 48.'

"Everybody looks at the format as if it's this scien-
tific kind of thing," Hall adds. "My taste is going to be
part of the mix, and I stepped back into the business to
present what's ahead of the curve to a new generation.
You can't come back with a '95 attitude in a 2013 suit.
So the deal is to surround myself with everybody from
Chris McDonald to my 13 -year -old son-have people
around me who can give me things to think about so
I can grow." 0

Up-and-coming artists.
Hall credits his 13 -year -old
son with turning him on to
artists prior to them breaking
into the mainstream, and
he expects to book viral
sensations like Gary Clark
Jr. and Macklemore & Ryan
Lewis as much as veteran
acts with a record to
promote.

Late -night TV. Unless Fallon
goes dramatically against
his character, broadcast
TV will be youth -oriented
on the post -11:30 p.m. talk
show front. If Hall comes
off as cool as Fallon and
Letterman, he could attract
a broader audience than his
competitors.

THE

Action

Chirpify
Nabs $4M In
Funding
Social
commerce
service

Chirpify has raised $4 million
in Series A funding-making
music a keyfocus of its brand.
Chirpify allows people and
companiesto buy, sell, pay
and raise fundson Twitter,
Facebook and lnstagram, using
in -stream text commands
to enable transactions. Rory
Felton, record executive and
co-founder of the Militia Group,
was hired as VP of business
development for m usic. Among
Chirpify's music clients are
Green Day, RCA Records,
Amanda Palmer, Snoop Lion,
hip -hop label Rhymesayersand
SOL Republic headphones.

Kobalt And
Frank Zappa
Kobalt Music
Group, the
independent
music

publisher and administrator,
continues a streak of high -
profile signings with the
catalog of Frank Zappa. Kobalt
will represent all of Zappa's
songs globally, from his early
work with the Mothers of
Invention to his solo pieces.
The publisher will also work
the songs for synchronization.
Zappa, a prolific songwriter
who died in 1993, has a
primary catalog of 65 albums.
Recently, Kobalt also signed
the new works of singer/
songwriter Gavin DeGraw.

0 Digital's
Takeover
Digital
research
company
eMarketer

revealed that the average
time spent with digital
media per day will surpass
TV viewing time for the first
time this year. The average
adult is spending more than
five hours per day online,
compared with four hours
and 31 minutes watching TV.
The most significant growth
area is mobile: Adults spend
an average of two hours
and 21 minutes per day on
non -voice mobile activities,
nearly an hour more than last
year. However, the figures
don't take into account
multitasking. Consumers
who watch an hour of TV
while using a tablet, for
example, would be counted as
spending an hour with TV and
an additional hour on mobile.

SONY
make. believe

Sony Holds
Entertainment
Unit
Mounting calls
for Sony Corp.
to spin off its

entertainment division have
fallen on deaf ears, at leastfor
now, according to a report from
Nikkei in Japan. The consumer
electronics and entertainment
giant's board of directors is
said to be planning to reject
a proposal led by hedge fund
Third Point and its leader Daniel
Loeb to spin off as much as 20%
of its entertainment division,
which Loeb estimated could
have raised up to $2 billion in
capital. Following the news,
Sony's stock tumbled 3%.
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TOPLINE

[ Day
Chang Weisberg

President/Founder
Guerilla Union

Hip -hop festival entrepreneur Chang Weisberg
launched Guerilla Union in 2004 and expanded it
into a touring festival in 2007. Today, the indepen-

0 BILLBOARD I AUGUST 10, 2013

dent promoter and entrepreneur is shifting
gears to "full mode": He's just six weeks
away from the start of the 2013 Rock the
Bells Festival. The venerable hip -hop fran-
chise rings in its loth year with stops in Los
Angeles; San Francisco; Washington, D.C.;
and New York this fall. Among the "bells"
and whistles: performances by Wu -Tang
Clan, Kid Cudi, Kendrick Lamar and Black
Hippy, and J. Cole-plus original virtual per-
formances by 01' Dirty Bastard and Eazy-E.

Wake up with sleeping 3 -year -old son
jabbing me in the side.

Phone staff for updates, ticket counts
and calls I need to return right away.

First stop isthegymfor treadmill power
walking or twotothree games of racquetball

Phone call with House of Blues' Paul
10.00 McGuigan to talk about Vibe's 20th-

nw
anniversary event in August that will be

held at HOBS Las Vegas venue.

Review rough draft of next press
release announcing last round of acts
for Rock the Bells.

Call promotion director Fernando
11.00 Lujan of Power 106 [KPWR], our L.A.

radio partner, to chat about promotions
during the weeks leading up to the show. Grab
light snack from Starbucks.

MeetwithAVConceptsand GIG -IT, which
12.00 have set up shop at Guerilla Union this week

todiscuss virtual performances, musicedits,
motion captures, studio sessions and avatars. Last

Chang
Weisberg
photographed

r at the Guerilla
Union
offices in Los

eles,

night had Lil Eazy,Tomica Wright and DJ Yells in the
studio finishing up Eazy-E sequences. Really special.

Call Wu -Tang Corp. CEO Divine to
discuss Wu's performance and tracks for
ODB virtual performance.

Status report with Guerilla Union team
to get temperature check on the day
and address hot -button items. Call Top

Dawg Entertainment president Dave Free-major
announcement coming soon.

eBeckon phone to talk marketing with
Live Nation.

It's Chang time. Check up on any family
commitments, then brainstorm with
creative team for next several hours.

Head home to eat and sleep.
-Gail Mitchell

PHOTOGRAPH BY JOSEPH LLANES



In the July
27 issue,
the band
letlive. was
misidentified
as a Christian
hard rock act.

In the Aug. 3
issue, in the
40 Under 40
report, the
Twitter handle
for SBS
Entertainment
VP Richard
Lora should
have been
listed as@
therichardlorn.
The pr file f
SoundCloud
founder/CEO
Alexander
Ljung
misstated the
company's
number of
employees (it
has 200 -plus)
and number
of users
(more than
40 million).
Also, Kleiner
Perkins
partner Mary
Meeker has
an observer
seat on
SoundCloud's
board of
directors.

LABELS

Double
Agents
Hybrid label/creative
agencies thrive by mixing
brands and bands better
than the competition
By Reggie Ugwu

As the music business and brands form
an increasingly closer bond, New
York -based indie label Decon Records
is seeing its business skyrocket by di-
versifying into a full -service creative

agency. Its work developing music and video content
for big brands like Visa, Rock Star Games and Abso-
lut Vodka is driving record revenue growth for 2013-
even as sales of recorded music remain modest.

"We have a different perspective than other cre-
ative agencies because of our experience in the music
space," Decon co-founder/CEO Peter Bittenbender
says. "If a brand can find one company to produce
great content and also great music, that's what they're
really looking for."

Decon got its start releasing underground hip -hop
recordings by acts like Aceyalone, Hieroglyphics and
the Alchemist in the early z000s, but it invested heav-
ily in building out an agency after being tapped by
2K Games to soundtrack the blockbuster "NBA 2K"
videogame series in 2004. Now the brand side of the
business, which houses several video directors and
editors led by Decon co-founder and renowned music
video director Jason Goldwatch, accounts for 75% of
the company's annual revenue. Decon made approxi-
mately $5 million in 2012 and is on track to grow that
figure by between 35% and 40% this year, according
to Bittenbender.

The cultural capital that often comes with success in
niche music markets can be a major draw for brands.
Marketing managers have found value in the close
awareness of cultural trends, plus access to relevant
artists, provided by boutique companies that incorpo-
rate active labels. When PepsiCo was looking to make
a major investment in the music space with its own
singles label, Green Label Sound, it tapped the Corner-
stone Agency to run the operation, which had already
established its music bonafides with Fader Label and

the Fader magazine.
"We have a sense of how to put

these things together," Cornerstone
co-founder/co-CEO Jon Cohen says.
"And between all the stuff that gets
submitted to us from an editorial stand-
point and all the people who come to us
for our other services, we get exposed to
bands very early on."

Having an in with big brands cre-
ates opportunities for artists signed to
a label as well as the label itself. Decon
frequently gets synchs for its own art-
ists in ads that it produces, such as an
Aceyalone placement in a recent Tan-
queray commercial. Fader Label duo
Matt & Kim has similarly appeared in
Cornerstone -produced campaigns for
Converse and vitaminwater. Vice Music
GM Jamie Farkas says that she takes lib-
eral advantage of resources at her own

Decon co-
founders
Peter
Bittenbender
(left) and
Jason
Goldwatch

company's creative agency (Virtue) and media arm (Vice magazine)
when it comes to promoting artists on the label. Vice Music rapper
Action Bronson (signed under a joint -venture deal with Atlantic Re-
cords) recently headlined a Brooklyn block party that was sponsored
by Vice magazine and documented for a promotional campaign by
brand partner Ray -Ban.

"Using our own platforms for our artists is a massive win for them,"
Farkas says. "The Vice brand is a cultural force, and when we sign an
artist they become a part of that."

In addition to the much bemoaned shrinking margins, the tradi-
tional record business model, with its long gestational and promo-
tional periods surrounding album releases, doesn't easily allow for
the volume achievable in the agency world. For three months' work
on a 17 -part series of digital spots for Visa tied to this year's Super
Bowl, Decon took home a cool $700,000 in billings.

"I'd have to sell 200,000 records to match that," Bittenbender
says. "And that might take me a year or more."

Nevertheless, executives at the companies say they remain com-
mitted to their labels, whatever small portion of the revenue mix they
may represent. For them, music is the secret weapon, even if it's not
the only one in the arsenal. 0

Indies in niche markets.
Labels with penetration in
niche demographics are in a
position of influence for brands
and advertisers that want to
lure those eyes and ears. Vice,
Fader and Decon amplify their
status as a cultural authority
with editorial content that also
serves as a platform for their
artists.

Artists. Acts signed to
labels with access to creative
agencies can get a significant
upside thanks to the label's
relationship with brands. Indie
artists like Matt &Kim and
Action Bronson enjoy high
levels of exposure compared
with peers as a result of
campaigns with companies
like Converse and Ray -Ban.

Creative/ad agencies. The
large agency holding groups
like WPP and Om nicom will
look to beef up their own
music divisions as ad dollars
continue to flow toward
music -related campaigns.
Large agencies could enter
the music space through
acquisition or partnership with
a small or midsize indie label.

WPP
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TOPLINE

Sean "Diddy"
Combs has
unveiled the
executive team
for his music -
oriented cable
TV channel
Revolt TV,
aming Keith

Clinkscales
CEO, Andy
Schuon
president and
Val Boreland
executive VP of
programming
and strategy.
Revolt, which
has national
carriage deals
with Comcast
and Time
Warner Cable,
is set to launch
this fall.

DIGITAL

Where To
Place
Your Bets
With deals growing in size,
investment bank projects
big digital growth, IDs
promising sectors
By Alex Pham

The global music industry is forecast to continue con-
tracting, albeit at a much slower rate than in the past
decade, at an estimated 1.7% per year during the next
five years-declining from $27.6 billion in 2013 to
$26.3 billion in 2017, according to a report published
in July by venture capital and boutique investment
banking firm Siemer & Associates.

Meanwhile, digital music revenue is expected to
continue growing-also at a slower rate-as download
sales start leveling off. Annual growth rates for digital
revenue are forecast to increase 12.1% per year during
the next five years, compared with the relatively torrid
annual growth rate of 28.1% that the industry enjoyed
between 2008 and 2012. The report draws data from
Strategy Analytics, IBIS World, Cisco Systems, Accu-
Stream Research and Capital IQto formulate its analy-
sis and forecasts.

Between the steady erosion in physical sales and
the continued double-digit growth in digital revenue,
Siemer forecasts a hockey -stick trajectory during the
next three years for digital's share of the overall music
revenue to 8o% of global industry sales by the end of
2015, up from 39% in 2012.

Even as the music industry contracts, there remain
investment opportunities revolving around digital,
mobile and music publishing, according to the Siemer
report, written by John Rudolph, former chief execu-
tive of Bug Music and a senior adviser to Siemer. (The
Santa Monica, Calif , merchant bank has been in-
volved in the sale of Club Penguin, Myspace, iFilm and

Global Music Industry Revenue
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Musicmatch, to name a few.)
The report noted a recent uptick in the number of

deals as well as the amount of financing in music. In
fourth-quarter 2012, seven companies raised $278 mil-
lion, the bulk of that coming from Spotify and Deezer,
which garnered roughly $too million each. A year ear-
lier, only two companies raised $13 million.

Siemer identified six promising areas of investments
in music, all digital -related:

Infrastructure plays: Companies that manage
rights and metadata, including Gracenote (currently
owned by Sony Corp.), TuneSat and Rumblefish.

Online radio: The sector will continue to grow,
despite the royalty difficulties, with the report citing
Pandora, Clear Channel's iHeartRadio and Apple's
iTunes Radio.

Global Digital Music Revenue
Continues To Ramp Up
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Video: It's not just YouTube. Multichannel networks
like Fullscreen, Maker Studios, BigFrame and INDmu-
sic are poised to capitalize off the YouTube machine.

Mobile: Apps and services focused on helping peo-
ple get music and related content on mobile first will
gain steam.

Artist empowerment: A slew of digital business
models vowing to give artists more control and finan-
cial transparency are already getting traction with not
just the rank and file but A-listers as well. Early movers
include Kobalt, TuneCore and CD Baby. Newcomers
include Audiam, ReverbNation and Topspin.

Content ID and license authentication: Shazam,
Zefr and others have sprouted up to monitor music us-
age on a host of media to ensure rights holders receive
the money that's due them. 0

Patronizing
The Arts
Patreon lands $2.1 million in
venture patronage
By Alex Pham

Just three months after launching, fan pledge site Patreon has landed
nearly $2.1 million in financing from venture firms and angels.

Freestyle Capital led the venture round, which also included invest-
ments from Charles River Ventures, Atlas Venture, Rothenberg Ven-
tures and SV Angel. In addition, the tiny Menlo Park, Calif , startup re-
ceived angel funding from Reddit co-founder Alexis Ghanian, angel
investor Tyler Willis and Y Combinator partner Garry Tan.

Founded by musician Jack Conte and serial entrepreneur Sam Yam,
Patreon lets fans contribute as little as $1 in order to become patrons
of the arts. The site is processing about $ioo,000 of pledges per
month on behalf of 2,300 artists who use Patreon. Although many are
musicians, a melange of illustrators, photographers, game developers,
graphic designers and video creators have also piled into Patreon's
platform to raise money. "We originally had musicians and YouTube
creators in mind, but it's become a tool for anybody who's creating

stuff," Conte says. "There are all sorts of communities using Patreon
that I had no idea existed."

Fans can donate as little as $1 for every song or video an artist pro-
duces. If the artist creates six videos per year, a fan donating $1 per
work would give $6 annually. Fans pay nothing if the artist doesn't
release any work. The idea is to provide a revenue stream for artists
who aren't creating large, flashy projects for Kickstarter campaigns,
but slowly crank out one video, song or comic on a regular basis.

Conte, a 29 -year -old independent musician who is also half of the
band Pomplamoose, developed the idea as a way to supplement the
income from ads on his original YouTube videos. He and Yam, room-
mates during their freshman year at Stanford University, built the
site and launched it in May. As of July 31, Conte's own Patreon page
showed that he had 835 patrons who collectively pledged to give him
$6,171 for every music video he produces.O
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[QUESTIONS

Answered
Paul Chibe

VP of Marketing/Chief Marketing Officer U.S.
Anheuser-Busch

What did you wake up thinking about this morning? We're
in the middle of our three-year planning process, so I got up thinking
about the decisions we had yesterday.

What will define your career in the coming year? We're con-
tinuing to assert a role of influence in the music scene with 5o/so/i,
our 5o concerts in 5o states program, trying to do something really
cool with Bud Light from a musical standpoint. And also, doing year
two of Budweiser Made in America. Those are two major initiatives
in our business that we're really inserting ourselves into music. When
people looked at what we did last year with Made in America, people
were a little surprised at the scale and how successful it became. It
was a great festival that created a lot of emotion and connection with
the people who were there. It was a great event; topping it is going to
be difficult. But we're trying to be thoughtful in the music, working
with Jay Z and making sure we're bringing that idea to life.

What's a lesson you learned from a failure? One of the things
our company feels very proud about is the quality of what we do from
a brewing standpoint. The reputation of our brewers in the industry is
very well -regarded. But because of some of the things we've done in

it. The marketing failed our brewers-the brands are sometimes the
most creative guys working hard every day to bring consumers what is
technically the finest beer being brewed. The concern is we don't give
them the credit because we have horses in ads and farting and stupid
stuff going on. It's important that you want to entertain and engage
the consumer, but you've got to do it in a way that engages the con-
sumers and builds your brand. We've got to go forward building our
brand and building a connection with consumers that maintains the
respect of the beer.

Name a project that you're not affiliated with that has most
impressed you in the past year. The Red Bull experience is one,
from a marketing standpoint. They've done an amazing bit of work
and experiential marketing efforts. The thing that people forget is that
there was tons of risks that they took. To me, the credit goes to the
leadership of Red Bull where they create an event for their marketing
organization to come up with fantastic ideas, like, "Let's put a guy in
a space suit and hopefully some guys from the media will give it some
coverage." What I love about the spirit of the leadership is you have to
permit people to take risks.

Who was an important mentor in your career? There's a Brit-
ish gentleman, Peter Hempstead, who had his career at Procter &
Gamble and was at Wrigley for a while. The thing he does really well
is he really makes you think about yourself and how you assert your-
self and how that links to your broader life both in business and your
personal life.

Name a desert island album. Houses of the Holy by Led Zeppelin,
which has "Physical Graffiti" on it. -Andrew Hampp

"Made in America was a
great event. Topping it
is going to be difficult."

1

11PIPPF. .

I.
"'"Arli

Age: 46

Firstjob: "I was a trade
spending analyst at Leaf
candy company."

Memorable moment: "To be
able to look over the crowd
at Made in America and see
what we had pulled together
in 1.0 months' time was
something I'll never forget.
When it was done after Pearl
Jam, I remember you didn't
want it to end."

Advicefor young
executives: "The most
creative people are the
people who are able to find
two disconnected things
and understand how they
can create a connection
between the two. When you
look at the history of great
inventions, a lot of them are
those things where you're
creating connections from an
apparent basis. My advice to
marketers is to always look for
that cultural relevance."

Paul Chibe 3"Love the
photographed (Phone,

abandon my
1"Perfect Galaxy.
SLIRMIer

beer." 4"Drawings
from my son

2 "My dad when he was
always said, 3. Always in
'The world is view."
a squirrel's
paradise. It's
full of nuts.'"
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The Deal
Audiam Ads It Up
On YouTube
WHAT: Audiam, a startup that helps artists find and monetize
their music on YouTube, has raised $5oo,000 from angel investors
including TuneSat CEO Scott Schreer and COO Chris Woods, PTC
Advisors' Tom Cohen and entrepreneur Jonathan Siegel. Audiam's
business model and technology are based on finding YouTube videos
that use an artist's music and claiming it on behalf of the artist so that
ads can be placed against the clips. In exchange, Audiam takes a 25%
cut of the ad revenue placed on the videos it finds. Audiam can also
manage artists' own YouTube videos, passing 100% of all ad revenue
for those videos back to the artist.

WHY: Only about half of the estimated 3o billion monthly YouTube
video views using licensed music have ads placed against them, accord-
ing to Audiam founder Jeff Price. The remainder represents an opportu-
nity to generate an additional $700 million -$1.2 billion a year for rights
holders, Price estimates. However, many small, independent artists
don't have direct licensing deals with YouTube in order to start claiming
theirworks within the framework of the company's Content ID platform.
Audiam does, and it can use its license to act on behalf of these artists.

"There's a real need from independent composers like myself who don't
have a Sony or a Universal to start monetizing videos that use my music
on YouTube," Woods says. The fledgling company, which started a beta
service in Canada in June, launched stateside in July. More than i,000
publishers, labels and artists have signed up, including Jason Mraz.

WHO: Price and co-founder Peter Wells are applying the same for-
mula they used in 2006 to launch TuneCore, which shook up digital mu-
sic distribution by giving artists direct access to coveted shelf space in
the iTunes store and other online retailers. Though the two were uncer-
emoniously ousted in 2012, Wells and Price still have considerable good-
will within the artist community. That will give Audiam a competitive
leg up. "Jeff is transparent and honest," says Vince Schultz, who handles
publishing rights for Bill Silva Entertainment, which manages Mraz and
other acts. "That was the primary basis of our decision to go with Audi -
am." Audiam is putting its financing to use, hiring David Willen, former
chief technology officer for TuneCore and Barnes & Noble, as its CTO,
as well as former YouTube staffers Michael Gavigan and Bryan Hoff-
man as directors of artist licensing, royalties and administration.

IF: Audiam's success depends on two things. The first is technology
that can identify usage of copyrighted material better or faster than
YouTube's Content ID, which hasn't beers a watertight net for flagging
all copyrighted music, especially when it comes to covers. Within a few
weeks, Audiam's filters identified thousands of videos that Content
ID previously had not flagged and began turning on the ads, collect-
ing more than $5o,000 for its rights holders so far. Second, YouTube's
direct licensing is limited to a handful of partners, largely because it
doesn't want Content ID to be exposed to the masses. In the unlikely
event that YouTube opens up Content ID to all comers on a self -serve
basis, Audiam's service would be less valuable. -Alex Pham

Only about half of the 30 billion monthly
YouTube video views using licensed
music have ads placed against them.

Performers and
songwriters. Big -name
artists with labels and
publishers to look after their
rights don't need Audiam,
unless they feel they can get
a better deal-Jason Mraz
has signed up. Indie acts and
publishers that don't have big
company infrastructure could
see it as a convenient solution.

Labels and distributors.
Jeff Price's Audiam positions
itself as a low -price, low -
maintenance solution to
finding and monetizing music
on YouTube for indie artists
and labels. But Billboard
has learned major labels
and publishers are working
on similar plans to better
monetize YouTube. Audiam
could soon have competition.

Industry revenue. Because
only half of the 30 billion
YouTube monthly views of
videos that use music are
monetized, the ability to
easily claim and place ads
on the rest can double the
amount of money flowing to
rights holders. Audiam plans
to broaden its search from
YouTube videos to all videos.
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EXECUTIVE TURNTABLE

TOURING
With a plan to further accelerate its growth in Chi-
na, Live Nation Entertainment appoints Robb
Spitzer managing director of Live Nation China
Concerts. "As China's appetite for international
music continues to accelerate, I'm working to bring
more superstar global artists for concerts here,"
Spitzer says, noting that he'll also work to develop

local talent. Live Nation's presence in China dates
back to zoos when the company launched a join
venture with Beijing Gehua Cultural Development
Group. Spitzer has worked in the country for more
than io years, enjoying stints at such companies as
Sony Music China, concert promoter China West
and Ticketmaster China. "I have been intimately
involved in bringing China from relative obscurity
to a full-fledged tour stop for international artists,"
he says. "I was lucky to introduce Grammy -winning
stars like Norah Jones, the Black Eyed Peas, Beyon-
ce, Linkin Park and Maroon 5 to the China market."
Spitzer is based in Shanghai and reports to Live Na-
tion president of international and emerging mar-
kets Alan Ridgeway.

AEG promotes Rob Reed to CFO and Mas Mat-
sumoto to chief accounting officer. Reed was CFO/
COO of AEG Facilities, and Matsumoto was execu-
tive VP/corporate controller.

RECORD COMPANIES
Glassnote Entertainment Group taps Sam Rum-
ney as director of U.K. and European operations. He is
producer of the Zane Lowe radio show on BBC Radio 1.

Universal Music Catalogue names David Rowe
GM of A&R and commerce. He was VP of global cam-
paign at EMI.

PUBLISHING
Warner/Chappell Music promotes Blain Rhodes
to manager of A&R. He was creative coordinator.

-Mitchell Peters, exec@billboard.com

China's media
regulators
have ordered
the country's
satellite TV
stations
to stop
producing
new singing -
contest
programs
and to reduce
melodramatic
elements
of those
currently
airing.
Chinese
authorities are
"controlling
the total
number
of these
shows" and
staggering
their airtimes
to avoid
"uniformity"
on China's
airwaves,
according to
a regulator's
statement.

Further Dealings
Former EMI Music publishing executive
Jonathan Channon is teaming with
Dutch song publisher Imagem to launch
a joint film/TV venture, Imagem FTV.
The newly created division of Imagem,
which reps publishing rights for such acts
as Elvis Presley, Pink Floyd, Ludacris and
Daft Punk, is setting its sights on manag-
ing the music publishing assets of broad-
casters, production companies and other
media entities. One of the division's
launch deals is a global partnership
with British independent international
distribution banner Avalon Distribu-
tion. The agreement will have Imagem
FTV manage and exploit Avalon's library
of owned composed music and collect
royalties on behalf of all Avalon clients.
One of Channon's early ventures when
he was at EMI was packaging the music
deal for Danny Boyle's "Trainspotting."

. . . Vivendi is selling most of its major-
ity stake in Activision Blizzard for $8.z
billion, giving the videogame company
back its independence as the French con-
glomerate tries to strengthen its balance
sheet. Vivendi says that 429 million of its
shares will be sold to Activision itself for

$5.8 billion, or $13.60 per share. Another
172 million shares will be sold for $2.3 bil-
lion to a consortium of investors includ-
ing Activision CEO Bobby Kotick and
co-chairman Brian Kelly, who are con-
tributing $ioo million each. Santa Mon-
ica, Calif -based Activision makes such
games as "World of Warcraft" and the

"Call of Duty" series. The move will re-
duce the number of available shares Ac-
tivision has, which will increase the value
of its remaining stock. Vivendi made
news recently when it was announced
that it had rejected an $8.5 billion take-
over bid of Universal Music Group

made by Japanese telecoms group Soft -
Bank some three months ago. Vivendi
sees its music content holdings as an
important part of its future strategy, ac-
cording to sources.... Spain's society of
authors and publishers, known as SGAE,

has elected Jose Luis Acosta Salm-
eron as its new president. The move to
name a new leader comes only a few
weeks after the troubled Madrid -based
organization voted to remove Anton
Reixa after he served in his post for
about a year. Previous president Edu-
ardo "Teddy" Bautista was arrested
by the Spanish Civil Guard following

Vivendi
accusations of making 400

s selling million ($531 million) "disap-
most of its pear" in a highly publicized
stake' n scandal. Acosta Salmeron

maActivker

isofion,
addressed SGAE members

games like about correcting the errors
of that exist within the organi-

Duty."
zation. The society has more
than 100,000 members, and
in 2011 distributed about
365 million ($477 million)
to its members, according to
published reports.

$1.2b Audiam estimate of monies
rights holders collect annually
from YouTube videos

[ GOOD

Works
Standing Up To Bullies

Growing up as a musical theater student, Carly Rae
Jepsen was fortunate enough to have a popular older
brother who looked out for her, so being bullied by
classmates was never an issue. Jepsen's brother also
set an example by looking out for others, something
that has stuck with the pop singer to this day.

"One of my proudest moments ever was see -

lip i

. , .

Carly Rae
lepsen will
serve as
spokeswoman
for an anti -
bullying
campaign.

ing him stand up for a kid who was being bullied in
school," Jepsen recalls. "My brother was that popu-
lar boy in school, so when he made a stance against
everyone who was picking on this kid, they stopped.
I remember thinking, 'Wow, this is the coolest he's
ever been.'"

In addition to a protective older brother, Jepsen
comes from a family of educators and understands
the devastating affects of bullying. As such, she's been
chosen as a spokeswoman for an anti -bullying cam-
paign organized by Characters Unite, USA Network's
program dedicated to fighting hate and discrimina-
tion, and anti -bullying youth group Flip the Script.

Ahead of National Bullying Prevention Month in
October, Jepsen will appear in an anti -bullying public
service announcement that will air on USA Network
and CharactersUnite.com. The singer has also been
tapped to perform during a private concert on Oct. 3
for students and teachers at an undisclosed location.
From Aug. 12 through Sept. 8, high school and middle
school students can visit CharactersUnite.com for a
chance to win free tickets to the concert, which will
be hosted by Characters Unite and Flip the Script.

"[Jepsen is] one of the perfect people for this cause,
because she reaches that younger group of people,"
USA Network senior VP of public affairs Toby Graff
says. "We're trying to appeal directly to high school
and middle school kids, and she has such a huge fol-
lowing with them that we thought she'd be able to get
the message across easily to them." -Mitchell Peters
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Think Tank
RAY WADDELL

Getting Ticketed
The No. lvenue trade show
has next to none of the
ticketing industry's top
players exhibiting.
Here's why

Touring
Conference
Register
now for the
10th annual
Billboard
Touring
Conference
& Awards.
Use code
BIZ13 and
save.

Trying to get a read on the state of the ticket-
ing industry by analyzing exhibitors at the
VenueConnect trade show for the Interna-
tional Assn. of Venue Managers is tough,
but still an interesting exercise. VenueCon-

nect exhibitors in general at the Morial Convention
Center in New Orleans were clearly down. And the
number of ticketing companies exhibiting at Venue -
Connect, by far the largest trade show for the global
venue industry, was way down. By Billboard's count,
only four ticketing companies-Extreme Tix, Tick-
etForce, PrimeTix and Ticket-e-Split-bought booth
space on the exhibit hall floor, all of them relatively
new to the business and all of them Web -based.

This bucks a trend of an increasing number of tick-
eters during the past few years, a cycle that paralleled
the digital and, more recently, cloud -driven lower-
ing of the barriers to entry into the ticketing business.
The past couple of years, more than a dozen ticketing
companies had exhibited at VenueConnect. Most con-
spicuous in their absence was industry leader Ticket -
master, which had for decades held a massive, white -
carpeted presence on the trade show floor. Like the

BUSINESS MATTERS

Mobilizing Ads
Facebook's mobile ad
growth last quarter points
to a promising future for
the likes of Pandora and
iTunes Radio

Aquestion for future Internet radio business models got
a partial answer this week from the world's biggest
social network and second -biggest mobile advertiser.

Facebook turned doubters into believers when it
released its second-quarter earnings on July 24. The

company's mobile advertising, a question mark since Facebook's
initial public offering, jumped 75% to $656 million from $375 mil-
lion in the first quarter and almost nothing a year earlier. Investors
showed their enthusiasm for Facebook's mobile success by sending
shares up nearly 3o% to a 52 -week high of $34.73.

Facebook's mobile turnaround is good news for Pandora and other
mobile -heavy digital music services. Facebook has different adver-

t) BILLBOARD I AUGUST 10, 2013

five -figure pre -Live Nation merger Ticketmaster din-
ners and parties of yore, Ticketmaster was a no-show
at the IAVM trade show, which counts scores of Tick-
etmaster clients among IAVM's 4,10o members. Also
absent were such well-known names as Tickets.com,
Paciolan, New Era, AXS, Front Gate, Vendini, Veritix,
Ticketfly, eTix, ShowClix, StubHub and others that
had been exhibitors in the past.

The big guys are opting to focus their marketing
efforts at this trade show by showcasing platform
developments that address the present and future
needs of existing clients, maintaining relationships
with those whose contracts are winding down and/
or aggressively courting new business, in suites and
restaurants, away from the distractions of the trade
show noise. Interestingly, the big evolution in ticket-
ing these days is in targeted digital/mobile marketing
initiatives, and companies like Ticketmaster are tak-
ing this same drone approach in the physical realm at
VenueConnect.

Several of these companies still had a visible pres-
ence at the convention. Ticketmaster, a VenueCon-
nect corporate partner, sponsored coffee outside the
exhibit hall. Tickets.com branded the room keys at at
least one of the host hotels. AXS, along with parent
AEG, was a corporate sponsor, with its logo slapped
on attendees' lanyards. Paciolan and New Era were
linked with parent Global Spectrum, the Philadelphia -
based venue management firm, in a sponsored suite.

But the ticketing presence on the trade show floor
was minimal and populated by relative newbies, like
Ticket -e -Split, a cloud -based system that's not even 6
months old. VP/CFO Scott Shultz says his company
exhibited at VenueConnect because venues urged it
to. "It was all spurred by the bigger venues telling us,

'You've got something. You need to be there," he says.
"That's why we decided to bite the bullet and come."

Mesa, Ariz. -based TicketForce has been exhibiting
at IAVM for about nine years, according to founder

The Growth Of Mobile Advertising (Revenue in millions)
FACEBOOK PANDORA TWITTER
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tising products, but what's important is the narrative,
which goes like this: Users are shifting from desktop
computers to mobile devices. This shift demands that
Facebook create and sell mobile ad products to replace
lost desktop revenue. Analysts and investors have seen
the desktop -to -mobile shift as a major hurdle in Face -
book's business. Strong growth in mobile advertising
would prove that Facebook and other companies could
overcome the mobile ad challenge.

If Facebook can figure out mobile advertising, can
other mobile -heavy companies do it too? Wall Street
seems to think so. Pandora's shares rose 5.9% the
day after Facebook released its earnings. Pandora
has faced similar doubts about its ability to effec-
tively monetize its users' transition to mobile devic-

6B

TicketForce's
Brad Smith
found value in
exhibiting at
VenueConnect,
but most
ticketing
companies
opted out.

Brad Smith, who concurs that ticketing company
presence at VenueConnect was "way down." As such,
the ones that did exhibit got a lot of attention from ven-
ues. "Activity yesterday was great," Smith said on the
show's second day. "We had several people walk up
and say, 'We're looking for a ticketing company,' and
by the time we're done telling them about our product,
they say, 'That's fantastic, it's a great fit, here's my card,
give me a call."

PrimeTix, the primary ticketing subsidiary of
secondary -market aggregator TicketNetwork, was ex-
hibiting at VenueConnect for the first time. While are-
na executives are the largest contingent of conference
attendees, PrimeTix director of product development
Ryan Cunningham correctly noted that performing
arts centers and smaller amphitheaters were also well -
represented, and those 3,00o- to 5,00o -capacity ven-
ues are a target right now for his company.O

TAKEAWAY: Ticketing company presence was pretty
much relegated to those that are still building their
brands, while established players opted for a more
personal approach and messaging directly to key clients.

es. In the quarter ended Jan. 31, mobile listening represented 79%
of Pandora's total listening hours while mobile revenue was just
67% of total revenue.

But mobile advertising is following the same path as desktop ad-
vertising before it-it's going up. Pandora's mobile RPM, or revenue
per thousand listener hours, rose to $26.15 last quarter from $19.16
a year earlier. Stifel Nicolaus analysts believe mobile RPM will in-
crease to $29.75 in the current quarter. Four years ago, Pandora's
desktop RPM was less than $20. Desktop RPM was $48.33 last quar-
ter and has exceeded $5o in many earlier quarters.

Mobile advertising success is vital to the future of Intemet radio and
the future royalties of artists and labels. ITunes Radio will be powered
by Apple's iAds mobile ad platform (and also generate revenue by con-
verting listening activity into iTunes purchases). IHeartRadio, Slacker,
Songza and other ad -supported Web radio services will benefit from
a healthy mobile advertising business. Internet radio is inherently a
mobile product. During the next decade, as listening behaviors in the
automobile change, Web radio will become even more mobile.

Pandora is well -situated for the shift in automobile listening.
The company's audio advertising revenue will be comparable to its
display ad revenue this fiscal year. Cowen & Co. analysts forecast
Pandora's audio ad revenue to grow by 44% each year from $298
million in 2013 to $1.8 billion in five years. High expectations, but
Facebook has showed it's possible.0

TAKEAWAY: Smart investors will benefit from their patience with the
fledgling mobile ad market, which looks more likely to deliver on its
long -held promise.
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`Stardom,' One
Screen At A Time

'20 Feet From Stardom' is set to
beat last year's surprise box-
office docu hit 'Searching
for Sugar Man,' and there's
already Oscar talk
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Singers
Jo Lawry,
Judith Hill
and Lisa
Fischer
(from left)
in "Twenty
Feet From
Stardom."

The door that "Searching for Sugar Man"
helped open has led to a flood of documen-
taries about obscure artists receiving theat-
rical play, but none has worked as well at the
box office as the rollout of "zo Feet From

Stardom" by Radius and the Weinstein Co. (TWC).
Morgan Neville's docu about background singers in

the rock'n'roll era has built steadily across seven weeks
and has topped $3 million in domestic box office, ac-
cording to Box Office Mojo. By Aug. 4, it'll most likely
top the $3.7 million that "Sugar Man," last year's Acad-
emy Award -winning documentary, has earned stateside.

As similar as the rise of "Stardom" is to that of
"Sugar Man," naturally there's already discussion of
what this could mean come awards season. While
there are those who would argue against two pop
music docus doing well in successive years, the
changes in Oscar voting earlier this year make 2013
a year with minimal historical precedent.

The commercial success of "Stardom" should
bode well for other documentarians with less -famil-
iar household names as subjects. It was only a few
years ago that splashy festival premieres for films
on Pearl Jam, the making of Bruce Springsteen's
Darkness on the Edge of Town and the life of Bob
Marley were merely precursors to specialized theat-
rical screenings and DVD/digital releases.

Films like "Sugar Man" and "Stardom" don't get far
unless significant distributors pick them up, in this case
Sony Pictures Classics and Radius-TWC, respectively.
Already this year there have been theatrical releases of
films about somewhat obscure acts ("Big Star: Noth-
ing Can Hurt Me," "A Band Called Death"), a veteran
artist far removed from the spotlight ("Ain't in It for
My Health: A Film About Levon Helm") and the story
of an unknown joining a famous group ("Don't Stop
Believin': Everyman's Journey"). Add to that Dave
Grohl's docu about recording studio Sound City and
an upcoming film on another, Muscle Shoals Sound
Studio, and it's evident that music documentaries are
being driven more by storytelling than celebrity.

Radius-TWC, which acquired "Stardom" at the
Sundance Film Festival in January, deliberately po-
sitioned this as a must -see theatrical experience to
be shared with a crowd. (A DVD release isn't slated,
and unlike Radius' previous releases, there wasn't
a video -on -demand element.) Its rollout began in
New York and Los Angeles, doubled its number of
screens in its second week and took dramatic leaps
in screen count in each successive week. A recent
uptick in theaters included Knoxville, Tenn.; Rich-
mond, Va.; Madison, Wis.; Omaha, Neb.; and San
Luis Obispo, Calif. All the while, it has maintained a
solid per -screen average at the box office, the crucial
number that keeps theater owners invested in hold-
ing over a film for several weeks.

"Stardom" expanded to 131 screens in its fifth week
and has had slight bumps in the three weeks since. "Sug-
ar Man," with a more gradual increase, played on 157
screens in its izth week after peaking a week earlier at 38.

The success of "Sugar Man" ultimately led to its sub-
ject, overlooked Detroit singer/songwriter Rodriguez,
being booked on a world tour. A tour featuring sing-
ers from "Stardom"-Merry Clayton, Judith Hill,
Claudia Lennear, Tata Vega and Darlene Love
among them-has been bandied about for months. If
that comes to fruition-or if these backup singers get
their due in the same manner that Love has during the
last several years-then its mission will be truly served.
In that case, a trophy or two would just be icing.0

TAKEAWAY: The success of "20 Feet From Stardom' on
the heels of "Searching for Sugar Man" signals a shift from

celebrity to storytelling in music documentaries.
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BACKBEAT
For photos
of the music
business at
work and
play, go to
Billboard.biz.

To submit
photos for
consideration,
send images
to backbeat@
billboard.com.

Blue
Belles
Katy Perry joined fellow
pop princess Britney
Spears to "Ooh La
La" at the "Smurfs 2"
premiere on July 28
in Los Angeles, after
celebrating with Steve
Barnett, Dan McCarroll
and other Capitol
Music Group execs at
the inaugural Capitol
Congress

1 Indigo girls: Britney Spears and Katy Perry
met atthe L.A. premiere of "The Smurfs 2" at
the Regency Village Theatre in Westwood,
Calif., on July 28. Perry voiced SmurfeUe in the
film, and also lent backup vocals to Spears'
"Ooh La La," the soundtrack's single.

2 Earlier that week, Capitol Music Group
executives took to the roof of Los Angeles'
iconic Capitol Tower on July 24 to kick off the
first Capitol Congress, a three-day conference
that brought together U.S. and international
staff. From left: Capitol Christian Music Group
president/CEO Bill Hearn, CMG's Robbie
McIntosh and Dennis Reese, Blue Note
president Don Was. Harvest Records GM
Piero Giramonti, Capitol Records president
Dan McCarroll,CMG's Todd Von Mende and
Martha Braithwaite, Astralwerks GM Glenn
Mendlinger, CMG's MichelleJubelirer, CMG
chairman/CEO Steve Barnett, CMG's Greg
Thompson, Virgin Records chief content officer/
executive VP Ron Fair, Virgin GM Ashley Burns,
Caroline executive VP/GM Mike Harris, CMG's
Ron Spaulding, Caroline president Dominic
Pandiscia, Blue Note's Hank Forsyth and
Universal Music Group's LizAlvarado.

3 All around the world: CMG's Steve Barnett
poses with Emeli Sande, the company's
breakout international star, after her acoustic
performance at Capitol Congress.

4 She's our queen: CMG execs presented
Katy Perry a life-sized plaque at the Capitol
Congress commemorating her sales of 71
million singles and 10 million albums. From left:
CMG's Michelle Jubelirer, Capitol Records'
Dan McCarroll, CMG's Steve Barnett, Perry
and CMG's Greg Thompson.



"It's a different landscape.
You're the record company!" -Trevor Gale

SESAC's
Songwriters
Summer Camp
In L.A., Trevor Gale and other
SESAC top brass marched on
the sixth annual Songwriters
Bootcamp with help from keynote
speaker Rico Love. In Indianapolis,
Scott Borchetta, Danica Patrick and
Big Machine Label Group shifted
the Brickyard 400 into high gear.

1 Writers bloc: SESAC drew more than 300
attendees to the sixth annual Songwriters
Bootcamp on July 26 at Los Angeles' Skirball
Cultural Center with help from the keynote
speaker, Grammy Award -winning songwriter/
producer Rico Love. From left: SESAC's
Trevor Gale, Love and SESAC' James Leach.

2 Composer and Bootcamp panelist Chris
Tyng (left) posed with SESAC's Erin Collins at
the Songwriters Bootcamp.

3 SESAC's Trevor Gale (left) talked shop with
indie singer/songwriter land Prince protege)
Andy Al to at the Songwriters Bootcamp.

4 Western union: The Madison Square Garden
Co. announced it was expanding to the West
Coast with its $100 million acquisition and
revitalization of legendary L.A. venue the
Forum at a parking -lot press conference on
July 30. From left: Live Nation Entertainment
president/CEO Michael Rapino, Azoff Music
Management's Irving Azoff, Universal Music
Group chairman/CEO Lucian Grainge
and Madison Square Garden Co. executive
chairman James L. Dolan.

Carlos Vives (left) hung backstage with
Spanish Broadcasting System chairman/CEO
Raul Alarcon before celebrating Colombian
Independence Day with a sold -out show at the
Prudential Center in Newark, N.J., on July 20 as
part of his first U.S. arena tour in eight years.

6 Speed demons: Big Machine Label Group
took over the Indianapolis Motorspeedway July
27-28 to ring in NASCAR's Brickyard 400 with
the Brickyard Music Festival, which featured
performances from such Big Machine acts
as Justin Moore and the Cadillac Three. Here,
Big Machine president/CEO Scott Borchetta
greets NASCAR superstar Danica Patrick.

7 Greased lightning: Big Machine artists
Cassadee Pope (left) and Laura Bell Bundy
got down and dirty before performing at the
Brickyard Music Festival on July 28.

8 Folk's on you: Stephen Colbert and the
Lumineers chilled backstage after the act's
performance on "The Colbert Report" on July
29 in New York. From left: The Lumineers'
Wesley Schultz, Stelth Ulvang (in hat) and
Neyla Pekarek; Colbert; the Lumineers' Ben
Wahamaki and Jeremiah Fraites.

2

INSTAGRAM US! #BACKBEAT

Superstar Josh Groben (right) and Rob Cavallo, chairman of Warner
Bros. Records and producer of Groban's All That Echoes LP, hit the
Grammy Museum's Clive Davis Theater on July 29 for an intimate
interview moderated by Grammy Foundation and MusiCares VP
Scott Goldman,

@thegrammymuseum Almost showtime with @JoshGroban and
41=tobCavallol!!,ba,kbeat

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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THE BILLBOARD
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ARTIST RANK ARTIST

THE BEATLES 51 RAY CHARLES

MADONNA 52 PINK

ELTON JOHN 53 CHUBBY CHECKER

ELVIS PRESLEY 54 FOREIGNER

MARIAN CAREY 55 KOOL & THE GANG

STEVIE WONDER 56 RICK NELSON

JANET JACKSON 57 DURAN DURAN

MICHAEL JACKSON 58 COMMODORES

WHITNEY HOUSTON 59 EAGLES

THE ROLLING STONES 60 PAUL ANKA

PAUL MICARTNEY/WINGS 61 TLC

BEE GEES 62 BARRY MANILOW

CHICAGO 63 DIONNE WARWICK

USHER 64 GLADYS KNIGHT &THE PIPS

RIHANNA 65 HEART

THE SUPREMES 66 THE EVERLY BROTHERS

DARYL HALL &JOHN OATES 67 BOBBY DARIN

PRINCE 68 JAMES BROWN

ROD STEWART 69 R. KELLY

OLIVIA NEWTON -JOHN 70 PAULA ABDUL

ARETHA FRANKLIN 71 NEL LY

MARVIN GAYE 72 ALICIA KEYS

PHIL COLLINS 73 RICHARD MARX

BILLY JOEL 74 STARSHIP

DIANA ROSS 75 KELLY CLARKSON

THE FOUR SEASONS 76 DESTINY'S CHILD

THE TEMPTATIONS 77 LINDA RONSTADT

DONNA SUMMER 78 CHRIS BROWN

THE BEACH BOYS 79 CELINE DION

LIONEL RICHIE 80 THE MIRACLES

NEIL DIAMOND 81 LADY GAGA

CARPENTERS 82 BRUNO MARS

BOYZ II MEN 83 BOB SEGER

JACKSON 5/THEIACKSONS 84 FLEETWOOD MAC

CONNIE FRANCIS 85 NEIL SEDAKA

BRENDA LEE 86 BRUCE SPRINGSTEEN

BARBRA STREISAND 87 TAYLOR SWIFT

KENNY ROGERS 88 THE POINTER SISTERS

KATY PERRY 89 JOHN DENVER

BRYAN ADAMS 90 FOUR TOPS

CHER 91 TONY ORLANDO &DAWN

THE BLACK EYED PEAS 92 KANYE WEST

GEORGE MICHAEL 93 50 CENT

BOBBY VINTON 94 MAROON 5

JOHN MELLENCAMP 95 THE 5TH DIMENSION

BEYONCE 96 CAPTAIN & TENNILLE

THREE DOG NIGHT 7 ANDY GIBE

HIJEY LEWIS & THE NEWS 98 AIR SUPPLY

GLORIA ESTEFAN 99 ROY ORBISON

BON JOVI 100 THE SPINNERS

As the Hot 100 celebrates its he Twist" is still the Billboard Hot loo's all-
time top song, but there are some additional

55th birthday, Billboard takes twists in the rankings of the top songs and
artists since the last time Billboard celebrat-

a look at the new artists and
songs that have crashed the all-
time leaders list since the chart's
golden anniversary in 2008.
Meanwhile, a historic classic
remains the survey's top song
BY GARY TRUST

ed a milestone in the chart's storied archives.
In 2008, Billboard looked back at the Hot

ion's first 5o years, dating to its premiere the
week of Aug. 4, 1958. Upon its launch, Bill-
board branded the chart as "the fastest, most
complete and most sensitive index to the
popularity of recorded music in America."

Fifty-five years later, the tally has transformed from a measurement of
radio airplay, sales of 45s and jukebox activity to one of airplay, digital
and (minimal) physical sales, and online streams.

While 55 years has brought major change to the chart's methodol-
ogy, within the past five years a swell of rising artists and new songs
have made their mark as well. And through it all, a song that made
history more than five decades ago remains the Hot loo's No.1 title.

THEY FOUND LOVE
By August 2008, Rihanna had racked
u. Hot ioo hits, eight of which had
reached the top 10, including three No.
is. An impressive start, for sure, but not
enough to place her among the top 100
artists of the chart's first so years.

Just five years later, Rihanna ranks
as the No. 15 artist on the list, landing
as the highest-ranking newcomer on
the tally. Her ascent has been extraor-
dinary: Now possessing 12 No. is, she
trails only the Beatles-still the No. 1
act of all time-with zo, Mariah Carey
(who moves up from No. 6 to No.5) with
18 and Michael Jackson (holding steady
at No. 8) with 13. Madonna (who retains
her No. z spot) and the Supremes (who

0 BILLBOARD I AUGUST 10, 2013



THE BILLBOARD HOT 100 ALL-TIME TOP SONGS Songs and artists highlighted in yellow are new arrivals on the 55th -anniversary
editions of the all-time lists since the 50th -anniversary rankings in 2008.

TITLE Artist

1 THE TWIST Ch.

"The way we dance on the dancefloor is because of this song," Checker

says of the only title to top the Hot 100 in two separate chart cycles

(thanks to the song's, and its renowned dance's, renewed pop culture

buzz in 1962). "What 'The Twist' gave us was, you're dancing in front

of her, she's dancing in front of you-you had a chance to exploit your

sexuality while being fully dressed. Before, that wasn't happening in

music. And we've been doing the same thing ever since."

2 SMOOTH Santana Featuring Rob Thomas

PEAK

DATE

10/23/99

PEAK WEEKS

POS. AT n

3 MACK THE KNIFE Bobby Darin 10/5/59

4

5

6

HOW DO I LIVE

I GOTTA FEELING

LeAnn Rimes 12/13/97

1 12

1 9

2

LMFAO Featuring Lauren Bennett & GoonRock 7/16/11 1 6

"We created a tool for people to use to get hyped up at

their party, on their boat, at the club, at the gym, etc.

People love it ... it feels amazing." the act's RedFoo

gushed of "Anthem" in 2011. The song unseats Los Del

Rio's "Macarena" (No. 7) as the top title by a duo.

The Black Eyed Peas 7/11/09 14

As advantageous for co-writer/producer David

Guetta as for the Black Eyed Peas, the track helped

Guetta lead EDM to new mainstream heights. He's

followed with five top lOs as an artist since 2010.

. r.

7 MACARENA (BAYSIDE BOYS MIX) Los Del Rio 8/3/96 1 14

8 PHYSICAL Olivia Newton -John 10200 1 10

9 YOU LIGHT UP MY LIFE Debby Boone 10/15/77 1 10

To HEY JUDE The Beatles 9/28/68 1 9

11 WE BELONG TOGETHER Mariah Carey 6/4/05 1 14

12 UN -BREAK MY HEART Toni Braxton 12/7/96 1 11

13 YEAH! Usher Featuring Lil Jon & Ludacris 2/28/04 1 12

14 BETTE DAVIS EYES Kim Carnes 5/16/81 1 9

15 ENDLESS LOVE Diana Ross & Lionel Richie 8/15/81 1 9

16 TONIGHT'S THE NIGHT (GONNA BE ALRIGHT) Rod Stewart 11/13/76 1 8

17 YOU WERE MEANT FOR ME/FOOLISH GAMES Jewel 4/19/97 2

18 (EVERYTHING I DO) I DO IT FOR YOU Bryan Adams 7/27/91 1 7

19 I'LL MAKE LOVE TO YOU Boyz II Men 8/27/94 1 14

20 THE THEME FROM "A SUMMER PLACE" Percy Faith & His Orchestra 2/27/60 1 9

21 LE FREAK Chic 12/9/78 1 6

22 HOW DEEP IS YOUR LOVE Bee Gees 12/14/77 1 3

23 EYE OF THE TIGER Survivor 7/24/82 1 6

WE FOUND LOVE Rihanna Featuring Calvin Harris 11/12/11 1

Sensing a trend? Along with David Guetta's influence

(No. 6), Calvin Harris has likewise helped reshape the

pop landscape with EDM beats. He wrote and produced

"We Found Love," co -wrote and -produced Rihanna's No.

5 -peaking follow-up "Where Have You Been" and has

logged four top 20 hits of his own since last year.

10

I JUST WANT TO BE YOUR EVERYTHING Andy Gibb

TOO CLOSE Next

EVERY BREATH YOU TAKE The Police

SOMEBODY THAT I MD TO IWOW Gotye Featuring Kimbra

The singer/songwriter (born Wouter "Wally"

De Backer) is the second Belgian -born artist

to top the Hot 100, following the Singing

Nun (Soeur Sourire), whose "Dominique" led

for four weeks in 1963. Meanwhile, guest

performer Kimbra is the first female artist

born in the '90s to notch a Hot 100 No. 1.

7/30/77

4/25/98

7/9/83

4/28/12 1

10

4

5

8

FLASHDANCE ... WHAT A FEELING Irene Cara 5/28/83 6

ROLLING IN THE DEEP Adele 5/21/11 1 7

In addition to its seven -week rule on the Hot 100,

"Deep" showed unprecedented depth, gracing a dozen

airplay charts in 2010-11. Reflecting its wide appeal, it

commanded Triple A, Mainstream Top 40 and Adult

Contemporary, while also appearing on the Dance, Hot

R&B/Hip-Hop and Latin Airplay tallies.

32 TOSSIN' AND TURNIN' Bobby Lewis 7/10/61 1 7

33 THE BATTLE OF NEW ORLEANS Johnny Horton 6/1/59 1 6

34 ONE SWEET DAY Mariah Carey & Boyz II Men 12/2/95 1 16

35 TRULY MADLY DEEPLY Savage Garden 1/17/98 1 2

36 SILLY LOVE SONGS Wings 5/22/76 1 5

37 LET'S GET IT ON Marvin Gaye 9/8/73 1 2

38 NIGHT FEVER Bee Gees 3/18/78 1 8

39 ANOTHER ONE BITES THE DUST Queen 10/4/80 1 3

40 SAY SAY SAY Paul McCartney & Michael Jackson 12/10/83 1 6

41 HOW YOU REMIND ME Nickelback 12/22/01 1 4

42 TIE A YELLOW RIBBON ROUND THE OLE OAK TREE Dawn Feat. Tony Orlando 4/21/73 1 4

43 IT'S ALL IN THE GAME Tommy Edwards 10/4/58 1 6

44 I WANT TO HOLD YOUR HAND The Beatles 2/1/64 1 7

45 SHADOW DANCING Andy Gibb 6/17/78 1 7

CALL ME MAYBE Carly Rae Jepsen

Ringing up its reign last summer after fellow

Canadian Justin Bieber aided its stateside cause

with a YouTube video, the song boasts the longest

No.1 run for an "Idol" contestant, (Jepsen placed

third on the 2007 season of "Canadian Idol.")

6/23/12

(ANDLEINTHEININD19911SOMETHIN6ABOUIINEWAYYOULOOKIONI6HT Elton John 10/11/97

NO ONE Alicia Keys

I WILL ALWAYS LOVE YOU Whitney Houston

END OF THE ROAD Boyz II Men

12/1/07

11/28/92

8/15/92

1 9

5

14

13
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RANK TITLE

BOOM BOOM POW

51

Artist PEAK

DATE

PEAK NHS
POE. Ilk

The Black Eyed Peas 4/18/09

This low-key club banger and follow-up to "I

Gotta Feeling" (No. 6) propelled the quartet to

a record -setting 26 consecutive weeks at No.

1. Usher previously held the mark, linking 19

straight weeks on top with "Yeah!" (featuring

Lil Jon and Ludacris) and 'Turn" in 2004.

12

52 CALL ME Blondie 4/19/80 1 6

53 LET ME LOVE YOU Mario 1/1/05 1 9

54 STAYIN' ALIVE Bee Gees 2/4/78 1 4

55 LADY Kenny Rogers 11/15/80 1 6

TIK TOK
The song is one of just four debut hits by a

woman (sporting lead -artist billing) to spend

Ke$ha 1/2/10 1 9

for 10 weeks in 1977 with "You Light Up My Life,"

while Ashanti logged 10 frames at the summit

with "Foolish" in 2002. Carly Rae Jepsen (No.

46) joined the elite list last year.

57 I'M A BELIEVER The Monkees 12/31/66 1 7

58 GOLD DIGGER Kanye West Featuring Jamie Foxx 0/17/os 1 10

59 APOLOGIZE Timbaland Featuring OneRepublic 11/10/07 2

60 THE SIGN Ace Of Base 3/12/94 1 6

61 CENTERFOLD The J. Geils Band 2/6/82 1 6

62 (JUST LIKE) STARTING OVER John Lennon 12/27/80 1 5

63 THE BOY IS MINE Brandy & Monica 6/6/98 1 13

64 BECAUSE I LOVE YOU (THE POSTMAN SONG) Stevie B 12/8/90 1 4

65 I LOVE ROCK 'N ROLL Joan Jett & The Blackhearts 3/20/82 1 7

66 AQUARIUS/LET THE SUNSHINE IN The 5th Dimension 4/12/69 1 6

67 WHOOMP! (THERE IT IS) Tag Team 7/31/93 2

MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera 9/10/11 1

The track's combined star power-mirroring

Maroon 5 frontman Adam Levine and

Aguilera's co -judging duties on NBC's "The

Voice"-returned both acts to the summit

after lengthy breaks. Maroon 5 had last led

with "Makes Me Wonder" in 2007; Aguilera

hadn't ruled the Hot 100 since "Lady

Marmalade" (with Lir Kim, Mya and Pink) 10

years earlier.

4

69 EBONY AND IVORY Paul McCartney & Stevie Wonder 5/15/82 1 7

70 RUSH RUSH Paula Abdul 6/15/91 1 5

71 THAT'S WHAT FRIENDS ARE FOR Dionne & Friends 1/18/86 1 4

72 UPSIDE DOWN Diana Ross 9/6/80 1 4

73 SUGAR, SUGAR The Archies 9/20/69 1 4

WANE TITLE Artist

JUST THE WAY YOU ARE Bruno Mars

"I've had big record label presidents look me in the face

and say, 'your music is all over the place. We don't know

how to market this stuff,'" Mars recalled last year. "That

was disgusting to me. I listen to a lot of music and I want

PEAK

DATE

PEAK WEEKS

PDS. ATEA

10/2/10 4

to have the freedom and luxury to do a hip -hop, R&B, soul

or rock record." Such versatility has led to Mars landing 11

top 10s, including five No. ls, all since 2010. Ell
8/17/02 1 to75 DILEMMA Nelly Featuring Kelly Rowland

76 I HEARD IT THROUGH THE GRAPEVINE Marvin Gaye 12/14/68 1 7

77 YOU'RE STILL THE ONE Shania Twain 5/2/98 2 -

78 HOT STUFF Donna Summer 6/2/79 1 3

79 GANGSTA'S PARADISE Coolio Featuring L.V. 9/9/95 1 3

80 ABRACADABRA The Steve Miller Band 9/4/82 1 2

81 BILLIE JEAN Michael Jackson 3/5/83 1 7

82 YOU'RE SO VAIN Carly Simon 1/6/73 1 30

83 PLAY THAT FUNKY MUSIC Wild Cherry 9/18/76 1 3

84 SAY YOU, SAY ME Lionel Richie 12/21/85 1 4

85 MY SHARONA The Knack 8/25/79 1 6

86 ALL NIGHT LONG (ALL NIGHT) Lionel Richie 11/12/83 1 4

87 NOTHING COMPARES 2 U Sinead O'Connor 4/21/90 1 4

88 I SWEAR All -4 -One 5/21/94 1 11

89 FAMILY AFFAIR Mary J. Blige 11/3/01 1 6

90 WAITING FOR A GIRL LIKE YOU Foreigner 11/28/81 2

91 ARE YOU LONESOME TO -NIGHT? Elvis Presley With The Jordanaires 12/3/60 1 6

92 KILLING ME SOFTLY WITH HIS SONG Roberta FlaCk 2/24/73 1 5

93 HURTS SO GOOD John Cougar 8/7/82 2 -

94 I'LL BE MISSING YOU Puff Daddy & Faith Evans Featuring 112 6/14/97 1 11

95 RAINDROPS KEEP FALLIN' ON MY HEAD B.J. Thomas 1/3/70 1 4

96 ANOTHER DAY IN PARADISE Phil Collins 12/23/89 1 4

97

98

99

100

ONE MORE NIGHT Maroon

With previous single "Payphone"

5 9/29/12

(featuring Wiz

Khalifa) peaking at No. 2 for six weeks, Maroon 5

built upon its momentum reignited with "Moves Like

Jagger" (No. 68). The band hadn't banked multiple top

fives in a year since 2004, when it posted the No. 5

hits "This Love" and "She Will Be Loved."

9

BEST OF MY LOVE The Emotions 8/20/77 5

WE ARE YOUNG fun. Featuring Janelle Monde

Following the song's reign, fun. lead singer Nate

Ruess has since added a solo No. 1, leading for

three weeks as a featured act on Pink's "lust Give

Me a Reason" in April/May. He became the first

male singer of a rock band to tally a solo No. 1 since

Matchbox 20's Rob Thomas assisted on Santana's

"Smooth," which led for 12 weeks in 1999-2000.

YOU MAKE ME WANNA... Usher

3/17/12 1 6

10/25/97 2
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TOP ARTIST BY DECADE BORDER WARS
ive05/60s

rom+mm'

The Beatles

(19900

Mariah Carey

Bee Gees Madonna

Oa

Usher Rihanna

move 14-16) also boast 12 leaders apiece.
(Sadly, the past five years have also begat loss: Jackson died in 2009 and Whitney

Houston passed away last year; she notched n. No. is and again ranks as the chart's No.
9 artist. Her "I Will Always Love You," meanwhile, jumps from No. 68 in 2008 to No.49
after it re-entered the chart and rose as high as No.3 following her death.)

Rihanna's 24 Hot loo top Jos to date mark the ninth -best sum among all acts,
with only three women sporting higher totals: Madonna (38), then Carey and Janet
Jackson (27 each).

Further proof that five years can be enough for an artist to forge a historic entrance
comes from the woman bowing at No. 39: Katy Perry. At the time of the Hot loo's
loth anniversary, Perry held the No.1 spot with her debut entry, "I Kissed a Girl." As
with Rihanna, signs foretold further success. "Kissed" remained on top for seven
weeks. That was only the start for Perry. With her second Capitol set, Teenage Dream,
she posted five No. is: "California Gurls" (featuring Snoop Dogg), the title cut, "Fire-

work," "E.T." (featuring Kanye West) and "Last Friday Night (T.G.I.F.)."
Only one other album has yielded five leaders: Jackson's Bad (1987-88).

complishments to make the grade five years ago. Included are the Black
Eyed Peas at No. 42 (after linking a record 26 consecutive weeks at No.

in 2009 with "Boom Boom Pow" and "I Gotta Feeling"), Taylor Swift
(whose No. 87 rank is bolstered by her 58 Hot ioo hits, second among
women only to Aretha Franklin's 73) and Maroon 5 at No. 94 (fueled in
part by last year's nine -week leader "One More Night").

Of special note: While it doesn't rank among the top 100 artists, the
cast of Fox's "Glee" arrived in 2009 and has since tallied a record 206
Hot 100 appearances. The series' model of releasing multiple tracks with
each new episode found favor with its avid fans, enabling the act to de-
throne prior record -holder Elvis Presley (108) in less than two years. (Lil
Wayne, now up to 119 visits, has also since passed the King. However, 73
of the rapper's appearances have come as a featured role on a song.) But

because 172 of the "Glee" cast's entries have spent just one week on the chart, the troupe
hasn't accrued enough chart points to make the top ioo artist ranking.

Go to
Billboard.
corn fora
playable Hot
100 55th -
anniversary
chart, an
exclusive
interview
with Chubby
Checker and
more.

SHUFFLIN' THE LIST
LMFAO had yet to appear on the Hot loo in 2008, yet it bowed the next year with
the No. 51 -peaking "I'm in Miami Trick." The duo's next four entries would peak
between Nos. 31 and 84 before "Party Rock Anthem" (featuring Lauren Bennett and
GoonRock) roared to a six -week domination in summer 2011. It ranks as the fifth -
biggest hit of the Hot loo's first five -and -a -half decades. With 68 weeks on the Hot
100, "Anthem" is the longest -charting No.1 in the list's history.

The Black Eyed Peas' "1 Gotta Feeling" likewise shakes up the top 10 by claim-
ing the No. 6 spot, while Rihanna's "We Found Love" (featuring Calvin Harris)
ranks at No. 24; with 10 weeks at the summit in 2011-12, the track is Rihanna's
longest -leading No. i. Also new in the top 4o are the top songs of 2012 and 2011,
respectively: Gotye's "Somebody That I Used to Know" (featuring Kimbra) at
No. 29 and Adele's "Rolling in the Deep" at No. 31. Five years ago, neither Gotye
nor Adele had yet appeared on the Hot 100, reinforcing that change is one of the
few constants during the list's first 55 years.

Another stable Hot loo force? Chubby Checker's "The Twist." Having topped
the chart the week of Sept. 24,1960, and, following renewed popularity, for another
two weeks (Jan. 13 and Jan. 2o) in 1962, the song remains the only one of the Hot
100's 1,027 all-time leaders to reign in two separate chart cycles. He remains a chart
competitor, as current single "Changes" is approaching the Adult Contemporary list.
He's also an active performer, playing approximately ioo concerts annually.

"It's a great honor. I'm humbled for all that I've achieved in the music industry,"
Checker says. "I'm so proud of how 'The Twist' has endured and even more thankful
for how long my career has endured."O

Top 100 Artists by region, based on where solo artists were born or where
they spent their formative years and where groups were formed.

Alabama 12)
Lionel Richie
Commodores

Arizona (1)
Linda Ronstadt

California (14)
The Beach Boys
Carpenters
Katy Perry
Cher
The Block Eyed Peas
Three Dog Night
Huey Lewis &The
News
Eagles

New Jersey (8)
Whitney Houston
The Four Seasons
Connie Francis
Bon Jovi
Kool &The Gang
Rick Nelson
Dianne Warwick
Bruce Springsteen

New Mexico (1)
John Denver

New York (12)
Mariah Carey

Paulo Abdul Illinois Michigan (10)
Jefferson Starship Chicago Madonna
The Pointer Sisters R. Kelly Stevie Wonder
Maroon 5 Richard Marx The Supremes
The 5th Dimension Aretha Franklin
Captain &Tennille Indiana (4) Diana Ross

Janet Jackson The Temptations
Georgia (5) Michael Jackson The Miracles
Brenda Lee Jackson 5/The Bob Seger
Ray Charles Jacksons Four Tops
TLC John Mellencamp The Spinners
Gladys Knight
& the Pips Massachusetts (1) Minnesota (1)
Kanye West Donna Summer Prince

Hawaii (1) Mississippi (1)
Bruno Mars Elvis Presley

Billy Joel
Neil Diamond
Barbra Streisand
Foreigner
Fleetwood Mac
Bobby Darin
Alicia Keys
Lady Gaga
Neil Sedaka
Tony Orlando & Dawn
50 Cent

Pennsylvania (6)
Darryl Hall &John
Oates

Bobby Vinton Beyonce
P!nk Nelly
Chubby Checker Kelly Clarkson
Boys II Men Destiny's Child
Taylor Swift Roy Orbison

South Carolina (1) Virginia (1)
James Brown Chris Brown

Tennessee (1) Washington (1)
The Everly Brothers Heart

Texas (7) Washington D.C. (1)
Usher Marvin Gaye
Kenny Rogers

Canada (3)
Celine Dion
Bryan Adams
Paul Anko

Cuba (1) Barbados (1)
Gloria Estefan Rihanna

GENDER WARS
Top 100 Songs broken down by gender

134
Male

*Duets are titles credited
equally to multiple artists

E
37
Duo/Grou p

United Kingdom (11)
The Beatles
Elton John
The Rolling Stones
Paul McCartney/Wings
Bee Gees
Phil Collins
George Michael
Duran Duran
Rod Stewart
Fleetwood Mac
Andy Gibb

Australia (2)
Olivia Newton -John
Air Supply

METHODOLOGY

The 55th -anniversary edition of the
Billboard Hot 100 All -Time Songs
and Artists charts are based on actual
performance on the weekly Hot 100, since
the chart's inception the week of Aug. 4,
1958, through the rankings dated July
27, 2013. Songs are ranked based on an
inverse point system, with weeks at No. 1
earning the greatest value and weeks at
No. 100 earning the least. Due to changes
in methodology during the Hot 100's 55
years the 1991 inclusion of Nielsen
Entertainment airplay monitoring and
point -of -sale tracking, and the more
recent addition of streaming data, among
earlier modifications), certain eras are
weighted differently to account for chart
turnover rates during various periods.
The Artists chart utilizes the same point
system and adjusted weighting as the
Songs list, but aggregates all titles for
each artist who charted during the course
of bison her career.
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SPECIAL REPORT

The
Pandora
Wars
By Ed Christman, Alex Pham and Glenn Peoples

On the one side is Pandora,
which has grown into an
Internet radio giant. Its 70
million listeners accounted
for 7% of all radio listening in
June of this year, and analysts
predict it could double its
audience in the next two years.
On the other side are music
rights holders, who wonder
why Pandora can claim total
7% radio listening but only
2.7% of radio advertising
revenue, and who are
concerned that they're not
being fairly compensated.
Pandora-which pays out
a bigger share of its total
revenue than terrestrial or
satellite broadcasters-wants
a more even playing field.
Labels and music publishers
are paid by Pandora in
different ways, but they agree
on this much: Less would not
be good. And so they've fought
back, and long simmering
tensions have boiled over the
last few months. With cases
pending and iTunes Radio
about to enter the picture, we
take a look at what the fight is
all about, and what's likely to
happen next.
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0 n June ii, Pandora went in an unusual direction for a digital company:
backwards.

That's when the online radio giant announced it was buying a
terrestrial station, KXMZ-FM, which plays AC hits out of a small
basement studio on Main Street in Rapid City, S.D. For the 42,000
Pandora users who live in the Rapid City area-or at least, those of
them that might start a personalized Pandora stream around Mi-

chael Buble or Maroon 5-that was great news. But for the music industry, it was a far less
welcome development.

Labels and publishers saw the move as Pandora's attempt to use KXMZ to win the same
royalty rates that Clear Channel (and the company's Internet radio property, iHeartRa-
dio) has with ASCAP. If successful, it could mean a 25% reduction in royalty payments to
music publishers.

"Any shred of credibility that Pandora had as the songwriter's
partner is now gone," National Music Publishers' Assn. president
David Israelite said at the organization's annual meeting the next
day. "They are waging war on songwriters. Instead of negotiating
as a partner, Pandora has decided that it will pursue their business
model through lawsuits and gimmicks, and will try to fraudulently
sneak in the back door with a rate that wasn't meant for them."

Pandora, of course, sees this as fair play, not overt hostility. "We
don't believe we are at war with anybody and don't want to be paint-
ed with that very negative brush," assistant general counsel Chris-
topher Harrison says. "If you go back to December [2012], we were
willing to pay [the publishers] higher than before and significantly
more than our competitors like Clear Channel. We wanted to avoid
going to rate court, and we tried to settle this in good faith. If there
is a fight, they picked it."

There is a fight, and at stake is millions of dollars-Pandora paid
60.6% of revenue, or $258.7 million of the $427.15 million it gener-
ated for the year ended March 31, 2013, to music rights holders. And
if analysts are correct that Pandora could double its audience of 70
million in the next two years (see story, page 24), we could be talking

etization rate of terrestrial radio.
That's one reason why music rights holders-labels and publish-

ers-are so outraged over what they see as Pandora's lackluster ef-
forts to monetize its audience while implementing a series of actions
aimed at reducing royalty rates. For its part, Pandora claims the rates
are unfair, and don't allow the webcaster to compete with terrestrial
or satellite radio. The 60.6% of revenue Pandora pays is almost five
times the 12.5% of revenue that Sirius XM says it pays to labels and
publishers. Pandora would say all it wants is an even playing field.

To understand the battle lines, you have to understand how Pan-
dora pays rights holders. According to the 2009 Webcasters Act, labels
are paid the greater of two buckets: 25% of company revenue, or a per -
play, per -listener rate of $o.0022. To date, the latter bucket creates the
larger amount of royalties. Payments to the publishers are established
by negotiations with performance rights organizations like ASCAP
and BMI, which are constrained by a consent decree (see FAQ, page
22) and mediated by a rate court. ASCAP's rate is 1.85% of revenue,
while BMI's is 1.75%. Both are currently in rate court, with Pandora
having initiated action against ASCAP last November and BMI initiat-
ing action the day after Pandora announced the KXMZ purchase.

Why has the conflict intensified? Major publishers have withdrawn
their digital rights from the PROs to negotiate directly with Pandora,
a move Pandora is fighting in rate court. In the next few months, the
Federal Communications Commission has to rule on whether the

KXMZ purchase can move forward, and the rate courts will rule as
well. There's also the coming launch of iTunes Radio, which has
brought two questions to the surface as Apple has conducted its own
negotiations with labels and publishers: What's the market rate for
Internet radio royalties? And has Pandora, as some in the industry
charge, been lax in selling advertising in order to swell its listener
base and better compete with Apple?

Another question looms over the situation as well: Has Pandora
finally been painted into a corner?

The Westergren Factor
In 2007, Pandora founder Tim Westergren made his first trip to Cap-
itol Hill. Few in D.C. knew what Internet radio was, much less who
the lanky 6 -foot -2 Westergren was.

Six years later, after more than zoo meetings with senators, r
resentatives and their staff, nearly all members of Congress
ognize Westergren. Some see him as a minor celebrity, pullin
their iPads to show him what they're listening to on their Pandora
channels and inviting him to speak at group functions.

Speaking in front of crowds comes naturally to the 47 -year -old

likeable. In the early days of PandoraiAirdkren took to th
in T-shirts and jeans to evangelize his personalized radio service,
hitting as many as a dozen cities a month, speaking in front of grade
school children, nursing home residents, Fortune Soo executives
and just about anybody else who'd listen. He's done about 500 tow
hall gatherings so far, covering every state in the nation except
Oklahoma, Alaska and Hawaii.

Though Pandora has its own lobbying firm, dlin L
it's Westergren who has become the face of Pandora-the one with
whom lawmakers will take meetings because they're aware that
he's capable of whipping up a formidable grass -roots campaign that
could flood their offices with emails, letters and phone calls.

The RIAA learned this the hard way when it went up against
Pandora in 2009 regarding the Webcaster Settlement Act that
was established that year. The RIAA-which spent $2.6 million on
lobbying compared with Pandora's $140,000 in the first half of this
year-underestimated the effect of an Internet -fueled grass -roots
campaign that inundated lawmakers with "Save Pandora" calls and
emails. Webcasters, led by Pandora, argued that the rate set by the
Copyright Royalty Board (CRB) would put webcasters out of busi-
ness and successfully lobbied lawmakers for a compromise rate.
Those rates are due to expire at the end of 2025.

Pandora led a similar effort to get its listeners behind the Internet
Radio Fairness Act of 2012. Instead of commercials, Pandora listen -

PANDORA HAS

OF U.S. RADIO
LISTENING HOURS

PANDORA HAS

OF ANNUAL U.S.
RADIO REVENUE

PANDORA:
STRENGTHS,
WEAKNESSES,
OPPORTUNITIES
-AND THREATS

STRENGTHS
 Category leader in
Internet radio

A top three company
in mobile advertising
revenue (behind Google
and Facebook, according
to eMarketer estimates)
 Music Genome Project,
its recommendation
engine, is likely best in
class

WEAKNESSES

 Mobile revenue,
although growing,
currently lags desktop
revenue

 Unable to reduce royalty
rates in the near term

OPPORTUNITIES

 Best positioned to
capture a share of
the broadcast radio
advertising market

 In -auto listening:
Pandora is now available
in more than 100 car
models

 In the U.S. mobile phone
market, 41% of product is
feature phones

 International expansion

THREATS

 Competition from
iTunes Radio, SiriusXM
and other radio services
could hurt growth
 The listener experience
could be harmed by an
increased number of
advertisements

 Artist and rights owner
groups are waging an
effective public relations
battle
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FAQ
The battleground explained

I What is being debated?
1The debates during the last 12 months stem from
the industry's transition to a new business model.
Digital radio services are frequently at odds with
rights owners and performance rights organizations
over the amount of royalties they pay. The two sides
have the opportunity to negotiate terms agreeable
to both. When agreements aren't reached, the two
sides are subject to rules and rates determined by the
government. Government appointees set statutory
royalty rates paid by services like Pandora to labels
and artists. A court may determine royalties paid to
publishers and songwriters. But broadcasters will seek
alternate paths when agreements cannot be reached.
Recently, broadcasters in pursuit of better outcomes
have used additional tactics like the Internet Radio
Fairness Act and, specifically to Pandora, the purchase
of a broadcast radio station.

2 Why don't labels pull their repertoire from
Pandora?

Noninteractive webcasters like Pandora perform
sound recordings with a compulsory license created
by Congress. This means webcasters can perform
any recording without permission from the owner
(terrestrial broadcast radio works the same way) and
labels cannot prevent webcasters from playing their
music. Some webcasters have chosen to negotiate
direct deals with labels. Slacker negotiated licenses
rather than use the compulsory license. Apple has also
negotiated licenses for its upcoming iTunes Radio.

What is the Copyright Royalty Board?3 Appointed to staggered, six -year terms by the
Library of Congress, the three judges on the Copyright
Royalty Board determine the rates and terms of statu-
tory licenses and how the royalties are distributed.
During rate proceedings, the various parties-web-
casters on one side, rights owners on the other-pres-
ent their cases by introducing evidence and present-
ing witnesses before the CRB.

In the United States, the royalties paid by satellite
radio, cable radio and most webcasters are fundamen-
tally different from the royalties paid by on -demand
services (Spotify, Rd io) and download stores (iTunes,
Amazon). The CRB sets the rates paid by services that
use the compulsory license established by Congress
for digital broadcasters like Pandora, SiriusXM and
Music Choice, the cable radio service. Other types of
digital music services (iTunes, Amazon, Spotify, Rhap-
sody) negotiate with labels the amount that they pay.

A Does Pandora pay a rate set by the CRB?
'T No, not currently. The Webcaster Settlement Act
of 2009 allows small and large pu replay webcasters
to pay lower rates than the ones set by the CRB in
2007. Under the 2007 rates, Pandora would have paid
0.19 cents per stream in 2010. Under the settlement,
Pandora paid 0.097 cents per stream in 2010 for ad -
supported streams (and 0.22 cents for subscription
streams). These rates run through 2015. Many other
companies pay CRB rates.

5Why is Pandora's royalty rate different from
those for satellite and cable radio services?

The CRB uses different standards for different types
of digital radio services. The 801(b) standard applies
to services that existed prior to the enactment of
the Digital Millennium Copyright Act of 1998. This
standard uses a set of four criteria that takes into
account not just economic factors (fair return, the
investment required by both parties, minimization of
disruptive impact on an industry) but also sets a goal
of maximizing the public availability of the creative
works. Pandora and other services established after
1998 pay a rate the CRB establishes with what's
called the "willing buyer, willing seller" standard. This
standard attempts to approximate what a buyer and
seller would negotiate on the open market.

6What is a consent decree?
ASCAP and BMI each operate under a consent

decree, or binding judicial judgment, with the U.S.
government. Each consent decree was signed
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ers heard entreaties to contact Congress to support
IRFA, which saw streaming music companies seek
lower royalty payments to labels more in line with
satellite radio.

At the height of the IRFA public relations battle, pub-
lishers stepped in and voiced their dissatisfaction with
Pandora's rates. They complained that out of Pandora's
6o.6% revenue outlay, publishers and songwriters got
only 4.3%, with labels and artists claiming the remain-
ing 56.3%. That works out to a 13-1 ratio favoring labels
over publishers, while with most other digital services,
the ratio is closer to 5-1.

With the music industry in general condemning
IRFA and Pandora's message muddied by the music
publishing protests, the legislation never came to vote.
Rep. Jason Chaffetz, R -Utah, promises to reintroduce
the act this year, however. The RIAA, and other groups
representing rights holders, have come out with guns
blazing, galvanizing high -profile artists to their side.

And that's not the only way the dynamics have
shifted. Pandora is a publicly traded company with
$427 million in revenue and a market valuation of $3.2
billion. While Pandora has racked up more than $56

One executive says that while he doesn't agree with
Pandora's attempt to get lower rates, he also says it's
unfair to paint its team as greedy millionaires.

"I remember a lot of years when Pandora executives
were looking for hotel special rates, couldn't afford
to pay for dinner with other industry executives and
were flying out on the red -eye to save one night ho-
tel payment," that executive says. "They had an idea,
worked hard and managed to hold on through tight fi-
nancial times, and now they are being rewarded. That
is the American dream. I don't begrudge them it."

Another industry executive sees Pandora's maneu-
vering in rate court and the CRB as "engaging the in-
dustry in a three-dimensional chess game" and labels
Pandora "a worthy adversary."

In truth, the industry's opposition to IRFA marked
a rare moment of true unity. Labels and publish-
ers don't share common interests-or a tactical ap-
proach-when it comes to Pandora. They're com-
peting for the same pool of money (see FAQ). The
publishers are outraged about the split favoring labels
13-1, and have taken the strongest actions.

For its part, Pandora seems to have been surprised

"You can't present yourself as a victim to
Congress and as a successful company to
Wall Street."
million in net losses since going public in loll, its rev-
enue and audience continue to grow, doubling in the
last two years to roughly 7o million listeners a month.

"There's a fundamental tension on Capitol Hill for
public companies," RIAA spokesman Jonathan Lamy
says. "Legislation is often about helping victims. Wall
Street is about survival of the fittest. Those are two
contradictory messages. You can't present yourself as
a victim to Congress and as a successful company to
Wall Street."

The Publishers Fight Back
There is general resentment in the music industry
that a company with $3.2 billion market capitalization
pleads poverty with the public, Congress and the CAB.
Many industry executives point out Pandora's manage-
ment team is now made up of millionaires.

Still, some see it all as business, nothing more.

by the publishers, who entered the IRFA skirmish de-
spite the fact that it didn't directly effect them. Pan-
dora maintains that it's just protecting itself from the
music industry, particularly the trend of publishers
withdrawing digital rights from the U.S. performance
rights societies, ASCAP and BMI.

EMI withdrew some of its catalog in April 2012
from ASCAP, while Sony/ATV withdrew all its digi-
tal rights (including the remaining EMI rights) from
ASCAP and BMI on Jan. i. Meanwhile, Universal Mu-
sic Publishing Group and BMG withdrew their respec-
tive digital rights from ASCAP on July 1, while Kobalt
is scheduled to do so on Oct. 1. Warner/Chappell,
which originally said it would withdraw from ASCAP
on July 1, has postponed until Jan. 1, 2014. As for BMI,
UMPG, BMG, Kobalt and Warner/Chappell have
served notice that they intend to withdraw on Jan. 1,
2014, from that society.

Pandora's Rise In 18 Months
The company's progress has been swift

15
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Full -year earnings
miss revenue and
earnings estimates,
shares tumble the
following day.

MONTHLY ACTIVE USERS (MILLIONS)

Pandora announces
launch in Australia
and New Zealand.

Spotify launches
non interactive
Internet radio
service in the U.S.

Pandora increases
revenue and
earnings per
share guidance
for the fiscal year.
Investors push up
share price.

The Wall Street
Journal reports Apple
is working on an
online radio service.
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CEO Joe Kennedy
announces he will
step down.

Pandora reveals
better-than-
expected 01
earnings.

Publishers feel that ASCAP and BMI can't realize
market rates for licensing because both operate under
consent decrees signed with the U.S. government. Be-
cause of the consent decree, once a service asks for
a license, it's immediately allowed to begin playing
music, even before rates are negotiated.

If rate negotiations prove fruitless, each perform-
ing rights organization has a federal rate court, both
in the Southern District of New York, where a rate
trial can be heard. Each has a separate judge assigned
to one of the respective PROs, deciding on rates.

That's why the major music publishers began con-
sidering the direct licensing route. EMI Music Pub-
lishing began exploring that option in May 2011 and
actually pulled its copyrights from ASCAP in April
2012, followed by Sony/ATV beginning Jan. 1, 2013.
In the case of the latter, Sony/ATV negotiated a rate
equivalent to 5% of revenue from Pandora, sources
say, for its songs, an almost 25% improvement from
the 4.1% the service had paid out in 2011.

Since then, UMPG also has negotiated a direct deal
with Pandora, and sources say it achieved an even
higher rate than the one paid to Sony.

Can iTunes Put Pandora In A Box?
Even while it engages in direct negotiations with pub-
lishers, Pandora must have had its eye on another set
of negotiations: Apple conversations with labels and
publishers to launch iTunes Radio in the fall. The
details, now that they are known, appear to actually
have been designed to put Pandora in a box.

In looking to launch a service similar to Pandora's,
Apple engaged in direct licenses rather than a pure -
play license under the Webcaster Settlement Act of
2009, which calls for a per -performance rate or 25%
of overall company revenue, whichever is greater. In
Apple's case, 25% of company revenue would be $39
billion. Yet, even though Apple is obtaining direct li-
censes, it has agreed to a rate structure that some say
is higher than Pandora's.

On the label side, while Pandora pays a rate of
$0.0012 per play per listener or 25% of revenue, the
rate Apple has agreed to pay is 60.0013 per play per
listener, plus 15% of advertising revenue, against a
minimum of 45% of revenue or $21.25 per 1,000 lis-
tening hours. The 45% of revenue minimum is almost
double the 25% that Pandora would have to pay, as-
suming Pandora was able to grow its advertising and
subscription revenue enough so that the revenue

bucket would be bigger than the per -play rate.
From any angle, it looks more expensive than the Pan-

dora rate. And from a Machiavellian viewpoint, it looks
designed to ensure that Pandora's royalty payments will
be set higher at the next CRB rate determinations.

Meanwhile, for publishers, as part of its iTunes Ra-
dio negotiations, Apple has agreedto direct deals with
publishers that will pay a rate 10% of the pub service's
revenue, or double the rate Pandora pays. And this is
something the publishers plan on introducing to the
ASCAP and BMI rate courts. So far, Sony/ATV, includ-
ing EMI Music Publishing; Warner/Chappell; UMPG;
and BMI have signed the Apple deal.

In December-when Pandora was still negotiating
with Sony/ATV and aware that direct negotiations
were occurring between the majors and Apple-Pan-
dora offered up a royalty rate to ASCAP that it says
was substantially higher than the one it was then pay-
ing. While Pandora and ASCAP decline to identify
that rate, some say that it amounted to about 4.7% of
revenue, which represented a 14.6% increase, if the
equivalent increase was offered to the other PROs.

But ASCAP turned down that rate, to the disap-
pointment of Pandora executives. Earlier, when EMI
withdrew its digital rights, Pandora perceived it as an
injustice. According to documents Pandora filed with
the ASCAP rate court, ASCAP rewrote its bylaws so
that publishers can pick and choose which digital ser-
vices they can negotiate directly with. In other words,
direct negotiations would only be used by the major
music publishers with large services like Pandora and
iTunes Radio, while all of their other competitors
would still be able to get blanket licenses that includ-
ed the large music publishers.

The Market -Rate Showdown: Who Will
Blink First?
Pandora is being challenged on all sides by a hostile
music industry, between the turndown of its offer of
a higher rate, the rewrite of ASCAP's bylaws aimed at
(in Pandora's view) Pandora, the publishers helping to
scuttle its IRFA campaign, the labels designing deals
with Apple that could drive up Pandora's royalty and
publishers withdrawing digital rights from PROs in
hopes of achieving greater payments.

Publishers see Pandora's acquisition of KXMZ as a
move for lower rates. Pandora insists the strategy is
more about licensing security. Pandora's motion may
say it's eligible for lower rates, but the digital camp
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Mike Herring is
announced as the
new CFO.

Pandora announces Twitter #music
integration with STRATA launches.
and Mediaocean
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Pandora announces its
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that calls Pandora the
"Netflix of radio."

Apple announces
iTunes Radio.
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in 1941 and stemmed from a lawsuit brought by
the Department of Justice under the Sherman
Anti -Trust Act. As a result, both performing rights
organizations are obligated to fairly set rates and
issue licenses. The consent decrees allow parties to
negotiate rates. Parties unhappy with rates or unable
to acquire a license can appeal to the court that
oversees the consent decree.

7What is the rate court? Why does it matter?
A rate court was established by amendments

to ASCAP and BM original consent decrees. The
amendments allow for a district court to act as the
rate court that handles disputes between broadcast-
ers and the two performance rights organizations. The
rate court is important because it sets royalty rates
in lawsuits between parties that cannot reach a deal.
Pandora is currently involved in two lawsuits before
the rate court. In December, Pandora sued ASCAP and
asked the rate court for "reasonable fees and terms"
commensurate with ASCAP's catalog and deals of-
fered to competitors. Then in June, BMI sued Pandora
and asked the court to set "reasonable, market -driven
fees" after the two sides failed to successfully negoti-
ate rates.

Why are publishers pulling digital rights from BMI
fd, and ASCAP?
A number of publishers have pulled their digital
rights from the performing rights organizations.
Sony/ATV Music Publishing, EMI Music Publishing
and Universal Music Publishing Group believe they
can negotiate more favorable rates than ASCAP
and BMI can achieve while being limited by consent
decrees and the rate court. The consent decrees
mean a digital service can perform ASCAP and BMI
repertoire even though rates haven't been deter-
mined. But if a publisher pulled digital rights from
ASCAP and BMI, a digital service that performed
either organization's repertoire without a deal in
place would be in violation of copyright law. Thus, a
publisher has more negotiating power by negotiat-
ing directly with digital services rather than going
through ASCAP and BMI.

9 Are publishers and labels aligned?
Publishers and labels don't have a tactical alliance

nor are they coordinating their responses to Pandora,
sources tell Billboard. Labels and artists make up one
coalition. Publishers and songwriters are part of an en-
tirely different coalition. However, the timing of events
and a shared sense of frustration have meant that the
messaging coming from both parties has converged.
This may give the impression that the two sides are
acting in concert.

When it comes to Pandora, publishers and labels
don't have the same interests. In a strategic sense, the
two parties are competing for the same pot of money.
Publishers are unhappy that they receive roughly
one -fourteenth of the royalties that Pandora pays to
labels and artists. Labels are protecting their share of
the pie.

1n What are fair royalty rates?
LI Both sides of the debate appreciate the value

of music but place a different value on it as an input
to a business. Through its lawsuit against ASCAP
and its support of IRFA, Pandora has argued that it
is entitled to the lower rates afforded to other radio
services. Rights owners and artists counter that it
would be unfair to lower rates just as Pandora starts
to generate significant revenue.

Royalties negotiated on the open market, without
the involvement of government, are fair or close to
it. Sony/ATV negotiated a 25% rate increase from
Pandora after it pulled its digital rights from ASCAP
and BMI. On the sound -recording side, iTunes Radio
represents an open -market negotiation between
labels and a noninteractive Internet radio service.
Billboard estimates royalties paid to independent
labels are, on the low end, slightly above the 0.12
cents per stream paid by Pandora for ad -supported
streams. Taking into account streams for which
Apple will not pay royalties, and assuming an aver-
age song length of four minutes, the effective per -
stream rate would be 0.124 cents. -Ed Christman
and Glenn Peoples
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sees that move as a way to counter the higher rate that
publishers are going to make the case for in rate court.

For their part, music executives have been outraged
by the terrestrial acquisition, which they say turns logic
on its head. Publishers claim that since terrestrial radio
already pays $400 million in royalty fees, they agreed
to allow their much smaller digital operations of terres-
trial radio station to pay the same rate.

In fact, the main gist of motions in both the ASCAP
and BMI rate courts is about licensing coverage.

To boil it down: Pandora is arguing that its consent
decree licenses with ASCAP and BMI includes all
of the music from all of the publishers who are now
withdrawning their rights from those PROs. Pandora
believes it has a BMI consent degree license that cov-
ers the period of Jan. 1, 2013 -Dec. 31, 2017, and dis-
putes any withdrawal of digital rights from the PRO
license during that period. It further argues that by
allowing publishers to withdraw and "extort" high-
er new media rates-which the PRO can then turn
around and cite as a benchmark in the rate court hear-
ing-it "seeks to make an anticompetitive mockery of
the BMI consent decree and of this rate court."

Pandora argues that it asked ASCAP for a license
beginning Jan. 1, 2011, and has been operating under
an interim license; since it owns KXMZ, it claims it's
now eligible for the rates negotiated by the Radio
Music License Committee and has asked the court
to rule under the consent decree that the EMI with-
drawal was invalid.

Executives in the publishing community respond
that just because Pandora asked for a five-year licens-
ing period doesn't mean it's entitled to it. What if Pan-
dora had requested a 50 -year license?

ASCAP filed a petition with the FCC to deny Pando-
ra's acquisition of the Rapid City terrestrial station. The
petition labels the acquisition a "theatrical media stunt
designed to draw attention to what Pandora wrongly
perceives as an unfavorable royalty payment structure."
ASCAP makes the argument that investment advisor
ownership of Pandora's stock may tip it beyond the
2o% threshold applied to foreign ownership of a U.S.
media property, another reason to deny the acquisition.

Meanwhile, the publishers and Pandora are ma-
neuvering over how the direct licenses will be pre-

sented in rate courts. Which brings up the question:
What is market? Is it the 1.7% of revenue that terres-
trial radio pays? Is it 4.3% that Pandora paid? Or is it
the 10% that Apple has agreed to?

While Sony/ATV achieved a higher rate of 5%, Pan-
dora argues that's not a market rate because Pandora

"had a gun to their head," in the words of one executive
sympathetic to Pandora's position. When it was negoti-
atingwith Sony/ATV for the direct license, it requested a
complete list of Sony/ATV's ASCAP copyrights so that it
could pull those songs if it couldn't agree on direct deal.
But, according to the rate court document filing, Sony/
ATV told Pandora to get that list from ASCAP, and the
PRO supposedly ignored Pandora's request. Likewise,
BMI also refused to provide a list of Sony/ATV copy-
rights, according to Pandora filings with the rate court.

Since it didn't have a list of Sony/ATV's songs, Pan-
dora couldn't pull them and would have been in copy-
right violation if it didn't agree to the Sony terms.

But a lawyer who often represents the publishing
community says Pandora has it backwards: The pub-
lishers have a gun to their head because of the compul-
sory license and the consent decree.

As for the deal Pandora has since negotiated with
UMPG, apparently it's a short-term contract that pro-
tects Pandora from copyright infringement. Sources
say it achieved an even higher rate than Sony/ATV did
for its ASCAP registered songs. Will the court view
UMPG's deal with Pandora as a market -negotiated
rate? If UMPG provided a list of its ASCAP songs to
Pandora, then the service had a choice on whether it
wanted to pull UMPG's songs or agree to a rate.

And if the publishers want to go to a direct world,
they better be prepared for the consequences, say ex-
ecutives in the digital service providers communities.

"Pandora prefers to license under the blanket li-
cense where songs don't compete on price," Pandora's
Harrison says. "That's part of the reason Pandora is
able to play songs from more than 100,000 different
artists every month. In a world where songs compete
on price, there will be winners and losers."

While services like Spotify may need the entire
catalog, Pandora can still function nicely with fewer
tracks. It's not like every song in the world that sounds
similar to a particular track is needed to satisfy users.

As publishers and Pandora debate direct
licenses, a question arises: What makes
the market rate?

How Royalty Payments
Compare
Note Revenue is in billions. For example: Satellite radio paid $75 million in 2012 for
musical works.

2012 Broadcast
Radio

Satellite
Radio

Pandora

Revenue $15701 03.402 $0.427

Royalties paid for
musical works 50.396 $0.075 50.018

%of revenue 3% 2% 4%

Royalties paid for
sound recordings N/A $0.235 $0.240

%of revenue 0% 7% 56%

Total royalties paid 50.396 $0.310 $0.259

%of revenue 3% 9% 61%

Sources: The revenue numbers for broadcast radio are from the Radio Advertis-
ing Bureau. The Satellite radio and Pandora numbers are based on Pandora and
SirusXM's U.S. Securities and Exchange Commission ISECI 10K filings.

The broadcast radio payments were calculated based upon information from
ASCAP's 2012 annual report, the assumption that BMI payments are the same as
ASCAP's since their rate deals are identical and SESAC data from the antitrust case
its currently defending, with certain estimated adjustments.

The satellite payments for SoundExchange come from 2011 data revealed in its
antitrust case against SoundExchange, adjusted to 2012 based on the change in
royalty rate from 2011 to 2012 and SiriusXM's increase in revenue from 2011 to 2012.
The SiriusXM's musical work payment is estimated.

Pandora payments are based on data from the company's 2013 fiscal year report
with the SEC.

"I don't know how he did it, but [Sony/ATV chairman/CEO] Mar-
tin [Bandied has convinced these smaller publishers that they will
get the same rate as the bigger ones," the lawyer says. "But digital
services could run a service without songs from Diane Warren, even
though she is a phenomenal writer. When they don't get offered the
same rates or the digital services begin pulling down catalogs, they
will get painted with the same brush of screwing the publishers, but
at the end of the day, the publishers are screwing themselves."

Another lawyer who works with music digital services says, "The
thinking that the large publishers can withdraw their songs from the
PROs will result in everyone's rate going up is just nonsense."

But all that's a long way off. In the next few weeks, the ASCAP rate
court is expected to decide if Pandora has a license in effect that cov-
ers the publishers that are withdrawing digital rights, with the actual
rate trial expected to begin in the fall. The BMI rate case is still in
the early stages. And if the FCC rules in favor of Pandora's move
into the terrestrial radio world, it could impact any rate court rulings.
Meaning the end of this war in nowhere in sight. 0

Parsing
Pandora's
Business
Model
What are the
company's
business options?
Are they sustainable?
And is it an
Internet giant-or a
small company?
By Glenn Peoples

Two questions are consistently asked
of Pandora's business model: Can
it sell more advertisements, and
will it generate more revenue? The
music industry sees a company that

has placed market share ahead of revenue
growth. People often wonder if Pandora
could put more emphasis on growing rev-
enue as it seeks lower royalties.

The short answer to both questions is
yes, Pandora will sell more ads and gener-
ate more revenue. Although its business
model has been widely criticized, the
Oakland, Calif. -based company is well -
positioned to turn its massive listening
audience into profits.

The U.S. radio market is immense. Broad-
cast radio advertising totaled $14.2 billion
in 2012, according to the Radio Advertising
Bureau. About 242 million Americans listen
to radio every week, according to Arbitron.
Listenership is heavy across age groups:
90.9% of 12- to 17 -year -olds, 90.8% of 18- to
24 -year -olds and 94.5% of 25- to 54 -year -
olds. But only a handful of eventual Internet
radio winners will be rewarded handsomely
for their efforts.

This is partly because radio is a traditional
business that hasn't yet experienced the
same kind of digital disruption as, say, re-
corded music and newspapers. Even though
Pandora, SiriusXM, iHeartRadio and Slacker
have helped transform how people enjoy a

lean back" listening experience, traditional
AM/FM radio still rules in 2013.

An investor tells Billboard he warmed on
Pandora after recognizing that it's a radio
company rather than an Internet music
service. The opportunity stems from the
ubiquity of the mobile phone, this genera-
tion's version of a transistor radio, he says.
Pandora is simply using a different platform
to engage listeners in a very familiar way. "If
you just think of it that way, this is a really
interesting story," he says.

While on -demand services like Spotify
have to foster an entirely new consumer
behavior (renting music), Pandora benefits
from the familiarity of radio. "These guys
don't have to create a new business," the
investor says. "They don't have to change
consumer habits."

Perhaps Pandora's biggest strength is its
best -of -class status. No other digital radio

company is so well -positioned to capital-
ize on a shift of ad dollars from traditional
broadcast radio to Web radio. And no other
platform can deliver both audio and display
ads to more than 71 million monthly active
users while allowing advertisers to target by
demographic characteristic and location.

"If you're unable to accumulate a huge
audience-and today Pandora has 70
million -plus [users]-then you're never go-
ing to stand a chance of monetizing it well,"
CEO Joe Kennedy says. A service with five
million or 10 million might have a great
story, but it won't be able to lure enough
advertisers. "In this country that's nothing
in the media landscape. You're not going to
get anywhere."

Pandora has made itself more appealing
to radio ad buyers. It started providing met-
rics, compiled by Triton Digital, to ad buyers
in May 2012. Then in March, the country's
two biggest media -buying platforms,
STRATA and Mediaocean, started integrat-
ing Pandora's Triton numbers. As a result, ad
buyers compare Pandora's local and national
audience ratings to those of its broadcast
radio competitor.
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The What And The Who Of Pandora's Politics
The webcasters debate is enmeshed with intertwining agendas that can either pull it into the legislative
spotlight or sink it into a quagmire of do-nothing rhetoric
By Alex Pham

Webcaster royalties: The central issue-whether Con-
gress should change the method by which webcaster royal-
ties are calculated-hasn't yet been introduced in the form
of a bill, though Rep. Jason Chaffetz, R -Utah, plans to rein-
troduce one in the fall. The previous bill from last year pro-
posed that the webcasting royalty standard be the same as
those of satellite and cable radio, which both pay a lower rate.
The House Judiciary Committee, where the bill would be in-
troduced, operates on reaching a consensus before releasing
proposals for vote in the main House, suggesting a slow -
moving process. Will the sense of urgency created by the up-

coming 2014 rate hearings by the Copyright Royalty Board to
set webcasting royalties push lawmakers to act faster?

FM radio performance rights: Rep. Mel Watts, D-N.C.,
announced during a congressional hearing in July that
he'll introduce a bill forcing U.S. broadcasters to pay per-
formance royalties. The National Assn. of Broadcasters,
which has successfully squashed similar efforts in prior
years, immediately objected, saying the proposal was "a tax
that would kill jobs at America's hometown radio stations."
Rights holders including SoundExchange and the RIAA are
hoping to leverage the webcasting issue to compel broad-
casters to pay performance royalties. While Pandora also
wants this, bringing in the NAB will undoubtedly bog down
its agenda and lead to a potential standoff

Copyright overhaul: The debate is further complicated by
the desires of the chairman of the House Judiciary Commit-
tee and the U.S. Register of Copyrights to revamp copyright
law in the age of digital media. This risks pulling in further
interest groups-like movie studios, book publishers, TV
show producers, online video creators and photographers -

Rep. Jason Chaffetz Rep. Bob Goodlatte Mike Huppe

each having complex, sector -specific digital copyright issues
that can overshadow the concerns of the music industry.
The chairman, Rep. Bob Goodlatte, R-Va., has already held
at least three hearings on the matter-in November 2012
and twice this year in March and July. The call for a broad
copyright reform got a boost from Register of Copyrights
Maria A. Pallante, who testified in March that the statute
could use a "comprehensive revision." The last time Con-
gress updated copyrights, the effort took more than six years
and yielded the Digital Millennium Copyright Act of 1998.

KEY WASHINGTON INFLUENCERS
Rep. Jason Chaffetz: A member of the House Judiciary
Committee, Chaffetz has been Pandora's most vocal cham-
pion in the House. The Republican Utah lawmaker has said
he plans to reintroduce a new version of the controversial
Internet Radio Fairness Act this fall.

Rep. Bob Goodlatte: As chairman of the House Judiciary
Committee, the Republican representative from Virginia
has made copyright reform one of his priorities, and any
webcaster proposal must pass through his committee before
it reaches the House floor. Goodlatte has remained neutral
on the debate, in character with his preferred role as arbiter.

Mike Huppe: Head of SoundExchange, which collects digi-
tal radio and other royalties and distributes them to artists.
Huppe's organization also funds the MusicFirst Coalition,
whose members include the American Assn. of Indepen-
dent Music, RIAA, SAG-AFTRA, AFM and the Recording
Academy. The coalition, headed by Ted Kalo, vehemently
opposes Pandora's proposal, but sides with the company in
calling for broadcasters to pay performance rights royalties.

Maria Pallante: The U.S. Register of Copyrights has made
a persuasive plea to lawmakers to revamp the nation's copy-
right laws in a way that would reflect the manner in which
all digital media is consumed. Among other areas, she has
targeted music copyrights, in particular the lack of a radio
performance rights royalty, as ripe for reform.

Cary Sherman: As head of the RIAA, Sherman has taken
the lead for labels lobbying against Pandora's proposal.
Having underestimated the Internet radio company in
the last legislative battle four years ago, the RIAA is now
preparing a more aggressive ground assault, recruiting
sympathetic artists to help recruit lawmakers on the record
companies' behalf.

Gordon Smith: A former U.S. senator and current presi-
dent of the NAB, Smith knows his way around Capitol Hill.
Along with NAB head of government relations Nelly Cole,
Smith supports Pandora's efforts but opposes proposals
calling for broadcasters to pay for performance royalties.
NAB's power stems from local radio station members,
which can reach key constituents during elections.

Rep. Mel Watt: An advocate for artists, Watt has vowed to
introduce legislation this fall that would require terrestrial
radio broadcasters to pay performance royalties. The North
Carolina Democrat has also opposed Pandora's request to
change the method for calculating webcaster royalties.

Tim Westergren: The founder/chief creative officer of
Pandora has shown he's capable of whipping up grass -roots
support, flooding lawmakers with calls, emails and letters
during the last legislative round in 2009.0

Gordon Smith Rep. Mel Watt Tim Westergren

SHARE OF PANDORA'S REVENUE
USED TO PAY 2012 PERFORMANCE
ROYALTIES

To understand how much revenue
Pandora could be generating, compare the
revenue and market shares of Pandora with
broadcast radio. Pandora's potential comes
from the gap between the two.

Pandora had roughly a 7% share of
U.S. radio listening in June (a figure the
company calculates using data from Triton,
Arbitron and the U.S. Census, and includes
an assumption for satellite radio's share). A
7% share of the $16 billion radio advertising
market is worth $980 million to broadcast
radio. Pandora's revenue during the last four
quarters was just $417 million. That implies

Pandora's current market share could gen-
erate an additional $563 million.

Morgan Stanley analyst Scott Devitt
says Pandora will have a 15% share of
radio listening and generate about $500
million of audio ad revenue by 2015. If
Pandora achieved the monetization rate of
terrestrial radio, that 15% share would be
worth $2 billion.

More advertising inventory must be sold
to generate more revenue. Growth of mobile
RPM, or revenue per thousand listener
hours, shows this is already happening. In
Pandora's 2009 fiscal year, desktop RPM
was less than $20. Mobile RPM was $26.15
in the fiscal quarter ended April 30, up from
$19.16 a year earlier, and should continue to
increase. Stifel Nicolaus analysts forecast a
mobile RPM of $29.75 in the current quarter.

While its business model takes shape,
Pandora faces a range of difficulties and
threats that could hamper its growth and
profitability. The most obvious challenge
is the high amount of revenue that goes
toward performance royalties -61% last
year and 66% last quarter. It has been
one-but not the only-factor in net losses

of $38.1 million last year and $28.6 mil-
lion last quarter.

But Pandora's royalties aren't out of the
ordinary and don't rule out future profit-
ability. Music download stores and sub-
scription services generally pay out 70% of
revenue to rights owners. Netflix, another
best -of -class digital media company, is
a better comparison. Cost of content ac-
counted for 69% of domestic streaming
revenue and 72% of total revenue during
the last four quarters. But because of Net-
flix's large subscriber base -28.6 million
for domestic streaming alone, as of June
30-the company was able to turn a profit
of $47.7 million on revenue of $3.9 billion.
(Not all digital services pay the same,
however. Satellite and cable radio pay far
less as a percent of revenue. See the FAQ,
page 22, for an explanation.)

Finally, this fall's entry of Apple's iTunes
Radio, a personalized radio service similar
to Pandora, could affect Pandora's listener
hours and active users. ITunes Radio will
offer personalization by tapping into its
deep history of consumer purchases and
using its Music Genius recommendation

technology. Apple will need a very strong
product to compete, though. Pandora
has continued its growth in the face of
low barriers to entry and numerous new
services. Launches of new products by
Spotify, Xbox Music and Google Play
haven't had a noticeable impact; nor has
continued growth of iHeartRadio and
Slacker hurt Pandora.

Morgan Stanley's Devitt acknowledges
Apple could be a threat but believes its
entry into Internet radio could actually
help Pandora. "Apple's success could lead
to an acceleration of the maturity of this
segment in the eyes of advertisers and
consumers," he says.

The only factor that has hurt Pandora's
growth in listener hours was the listening
caps it imposed on free mobile listening-
limited to 40 hours per month-to stem the
rise of mobile -related royalties. The tactic
appears to have worked. Royalty obligations
fell while increasing the number of subscrib-
ers to its paid, ad -free service, Pandora One.
It goes to show that the only thing standing
in the way of Pandora's continued growth
could be itself.O
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DGE
Of Classics

The last album Phil Ramone pro-
duced is in Spanish.

Due Aug. 27, Confidencias,
an album of Latin-American
standards by Alejandro Fer-

nandez, one of Mexico's biggest stars,
bears Ramone's signature: the ex-
quisite arrangements, the live vibe, a
sound that's big and intimate at the
same time. And carrying it all is Fer-
nandez's velvety voice, an instrument
that has taken him to the top of the
charts across continents for more than two decades.

"These are the great songs of Latin music," Ramone
said in an interview last year. "I always loved the music
of Mexico ... There was a chance for us to meet in New
York [in 2011]. And we talked about the concept of mak-
ing an album together. And we thought maybe we'd do
an orchestra, a big band vibe to get the swing. Because
these songs are some of the most beautiful songs I've
ever heard. And he's one of the great artists of all time."

Confidencias is about more than just music, though.
By bringing together an iconic Latin singer and an icon-
ic American producer, the album attempts to bridge
two cultures and two marketplaces at a time when the
U.S. Hispanic consumer's makeup is changing.

The resulting is an album of Latin standards, ar-
ranged American style-and featuring duets with two
mainstream stars of different generations, Christina
Aguilera and Rod Stewart-that still retains a touch of
Latin romanticism, particularly in its use of big strings.

"Because of the way Phil works, it has a more main-
stream sensibility," Fernandez says, speaking on the
phone from Los Angeles, where he was putting the
finishing touches on Confidencias. "But also, I'd never
done anything similar. It's a very classic album of ro-
mantic ballads. And there's several versions where you
can really, really feel that American beat in the songs
and the arrangements."

Truth be told, the album's first single, "Hoy Tengo
Ganas de Ti"-a cover of a Miguel Gallardo song from
the 1970s that was also covered by Ricardo Montaner
in 2007-is quintessential Latin. But it features Agu-
ilera, which gives the song a contemporary and pop
twist. The track was chosen as the main theme of new
Televisa soap opera "La Tempestad," which began air-
ing in Mexico last May and debuted in the United States
on Univision on July 29. In Mexico, "Hoy Tengo Ganas
de Ti" has remained at No. 1 on the country's radio
charts for eight consecutive weeks and has sold 80,000
downloads since its June release, nearly double -
platinum for digital sales in that country, according to
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Alejandro Fernandez moves
between ranchera and pop. But

for his new album he tapped late
producing icon Phil Ramone to

help him connect two cultures and
marketplaces: Mexico and the U.S.

By Leila Cobo

Amprofon, Mexico's recording industry association.
Expectation for the album in Mexico has been

heightened by a hilarious Nescafe campaign that fea-
tures a series of housewives whose middle-aged hus-
bands morph into Fernandez when they take a sip of
their morning coffee. "Wake up with the one you've
loved your entire life," the slogan says, underscoring
the timelessness of both Fernandez and the brand.

In the United States, "Hoy Tengo Ganas de Ti" is
just beginning to feel the effect of the soap opera's air-
ing. The track has risen to No. 15 on Billboard's Latin
Pop Airplay chart and No. 42 on Top Latin Airplay, and
should develop strongly in the next few weeks. But it's
already No. 7 on Latin Digital Sales and has spent eight
nonconsecutive weeks in the top 10. Airplay is on the
rise, but the strong early sales suggest that listeners
are discovering the song on YouTube (where postings
of the audio have exceeded 9 million aggregate views)
and through friends and relatives who've seen the soap
in Mexico.

Once that soap begins to air stateside in prime time,
and with the added benefit of Univision's multiple
platforms and the affiliation with Aguilera, Fernandez
should reach a wide audience, including new fans who
may not have known about his music or who may have
regarded it as an "older" variety of pop.

"When we sat down to plan the next project, we
thought there was a big hole in the market," says Jesus
Lopez, chairman/CEO of Universal Music Latin Amer-
ica & Iberian Peninsula, Femandez's label. "There is
no one better in the Latin market who can record an
international album of standards; those classic songs
that are known by several generations around the world
but hadn't been revisited in a contemporary fashion.
We decided we needed an experienced producer who
could give us a sound that was competitive at a world-
wide scale. That's why I came up with Phil Ramone."

Lopez arranged for Ramone and Fernandez to have
dinner in New York, and the two immediately hit it off.

"[Phil] was enamored by Alejandro and he thought

he was a great star and that he had it, he
had that thing that lights up the room,"
recalls Ramone's son Matt, who han-
dled his father's business affairs. "And
musically speaking, he thought he had
chops. He said, 'This guy can sing.'"

As discussions unfolded, Ramone
became more certain about the project.
While the deal was being negotiated for
he and Fernandez to work together, he
told his son, "'Whatever it takes, I'll do
it. I really want to do it,'" Matt says.

In a career that spanned more than six decades, dur-
ing which he crafted hits for everyone from Paul Simon
and Billy Joel to Frank Sinatra and Tony Bennett, Ra-
mone had worked with several Latin acts, including Jon
Secada, Argentine rocker Fito Paez (for whom Ramone
produced his 1999 albumAbre) and multiple albums for
Gloria Estefan. But working with Fernandez was still a
departure. He's the youngest son of Vicente Fernandez,
widely considered the most prominent living ranchera
singer and one of Latin music's biggest icons. Subse-
quently, Fernandez was pushed into the limelight early
and eventually built his own sound and persona, capi-
talizing on his brooding good looks and gorgeous voice.

To date, the younger Fernandez has sold more than
2.6 million albums in the United States, according to
Nielsen SoundScan. And while most Latin acts talk
about crossing over from Spanish to English, Fernandez
is one of a handful of artists who's managed to become
a superstar by crossing over from traditional ranchera to
pop. That duality began in 1997 with Me Estoy Enanw-
rando, a collaboration with producer Emilio Estefan that
established Fernandez as an international star.

In 2009, Fernandez simultaneously released pop
and ranchera albums-both titled Dos Mundos-that
featured different tracks and different producers. After-
ward, he began to mull a standards album, something
he'd done at the very beginning of his career when he
covered classic boleros in ranchera style.

"We started to listen to songs from the 19705, more
or less, and there were great, great songs that could be
rescued," he says. "We looked at the music styles and
decided we wanted to take the big band route."

That's when Lopez proposed working with Ramone.
In him, Fernandez found a producer that pushed his
boundaries in the studio, and in Fernandez, Ramone
found a star willing to step beyond his comfort zone,
as he does in "Nobody Knows You When You're Down
and Out," featuring Rod Stewart, where Fernandez
adds some gravel to his vocals to match Stewart's grit.

"Phil didn't want to keep doing the same type of stan-
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dards album," Matt says. "He wanted to put
a different spin on it with creative arrange-
ments. Phil would make an artist totally
comfortable. A lot of times if you're a mega-
watt star in your own right and you're asked
to do something, you can be self-conscious
about it, even more so than a normal person."

Early in the production process, Ramone
invited Fernandez to meet the musicians,
a seasoned group that included drummer
Gregg Gield, guitarist Dean Parks, bassist
Kevin Axt, saxophonist Gordon Goodwin
and trumpet player Arturo Sandoval. Once
Ramon began recording the ensemble,
he asked Fernandez to record three or four
takes live. Although vocals were also done
separately, much of those live takes are the
basis for Conftclencias.

"This album will show fans are willing to
buy full albums, not just tracks, when the
repertoire is solid," Universal Music Latino/
Machete GM Luis Estrada says. Although
Universal is pushing "Hoy Tengo Ganas
de Ti' to radio, much of the marketing is
centered on the album itself, with a TV
campaign that kicks off Aug. 20 and will run
nationally on Univision for three weeks, as
well as a series of weekly Twitter and Face -
book messages from Fernandez on each of
the album tracks.

Universal is offering incentives tailored
to different retailers, such as autographed
copies pre -orders at Walmart and an exclu-
sive deluxe CD/DVD for Target.

Although Ramone was largely finished
with the album at the time of his death, he
didn't hear the finished version of "Me 01 -
vide de Vivir," a duet with Fernandez and
his father, the first time the two recorded in
the studio in nearly 20 years. "The right op-
portunity hadn't presented itself," Fernan-
dez says. "Maybe because I went toward pop
and he didn't move from ranchera. But this
song was a perfect fit. My dad has been sick
[during his farewell tour last year, the elder
Fernandez was diagnosed with liver cancer
but has since recovered], and when we
heard this song we both cried because it says
so many important and pertinent things."

The duet reaffirms Fernandez 's connec-
tion to not only his father but also his pedi-
gree as a ranchera act.

"I still sing Mexican songs. I still travel
with my mariachi," he says. In fact, on the
horizon is a project of Mexican music. "I've
always made it clear that I'm not abandon-
ing Mexican music. It's my origins, my roots
and the music fans got to know me with."
But in the meantime, he adds, "this album
will have a great life. I'm sure of that."

At the time of his death, Ramone had
cleared his schedule to recuperate from sur-
gery for an aortic aneurysm and then "get on
with his life," in Matt's words. That it wasn't
meant to be makes Confidencias that much
more poignant. "It meant a lot to him," Matt
says. "He loved projects where it's one on
one, and the artist challenges himself, and
the label [said], 'Do what you guys want.'
That's when you can do a great album."

"It's a beautiful tribute to [Ramon] and
to Alejandro," says Confidencias' mixing
engineer Frank Filipetti, who worked with
Ramone for many years. "I had the chance
to try to make something sound good as
opposed to concentrate on a specific radio
market, which we so often have to do. And
we were always conscious of the Latin influ-
ence, but at the same time we wanted it to
be a timeless record that could be played
anywhere in the world." 0

Crossing
Borders

For Mexican stars
reaching the U.S.
Latin population
is about giving a
younger demo its
own sound
For years, Mexico has been the
major path for Latin pop success
in the United States. During the
heyday of Latin pop in the 1990s, it
was routine for acts like Chayanne
and Ricky Martin to spend months
on end in Mexico in order to break
stateside. That requirement has
loosened somewhat as an increas-
ing number of Latin acts-includ-
ing Romeo Santos, Daddy Yankee,
Don Omar and Prince Royce-
break from the States.

Having music travel north from
Mexico was virtually automatic
when a majority of the U.S. Latin
population was Mexican immi-
grants hungry for any connection
to home. But the growing U.S.-
born Hispanic demo is now seek-
ing its own sound, leading labels
to search for a bridge between
their Mexican acts and a younger
U.S. audience.

Take Belinda, for example. The
23 -year -old Mexican pop star had
already made her foray into the
mainstream with her role as Mari-
sol in the 2006 Disney TV movie

"The Cheetah Girls 2," including
appearing on four songs on the
movie's soundtrack. Now, her re-
cently released album, Catarsis
(Universal), includes the bilingual
single "I Love You (Te Quiero),"
featuring. Pitbull. And in another
nod to the U.S. market, Belinda is
currently a judge on Mundo Fox's

"El Factor X."
"Definitely, a hit in Mexico gives

you a story to tell and helps with
the border and the West Coast,"
says Luana Pagani, head of the
U.S. offices of management/en-
tertainment company SeiTrak,
which handles Belinda. "But it's
essential to have an element that
connects U.S. Mexicans who are
influenced by local culture with
the artist and the music, par-
ticularly in markets like the East
Coast and Puerto Rico, where
there are different cultures [other
than Mexico] at work."

Thalia, another big Mexican
star, last year recorded her new
live album, Habitame Siempre. It
includes a duet with fellow Mexi-
cans Leonel Garcia, Jesus Navarro
and Samo, as well as pairings with
Michael BublA, Robbie Williams
and U.S.-born Latin artist Royce
on her current single.

Indeed, Royce, a young artist
born and raised stateside, is an
appealing bridge for many acts,
beginning with Mexican rock icon
Maria, which last year featured
him on its remake of "El Verdade-
ro Amor Perdona." The track, orig-
inally included on Mani's 2011 al-
bum Drama y Luz, was rerecorded
with Royce and became a hit radio
single in 2012. -LC
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Republic Records takes a novel bite into the latest teen

C/DC and Van Halen
were the first acts that
came to mind when
director Harald Zwart
was looking to score
a two -minute fight
scene in upcoming
adventure film "The
Mortal Instruments:
City of Bones." Iconic,

bold, loud rock defined Zwart's impulsive reaction
to the scene before he asked his music partners what
could make it different.

Republic Records executive VP of A&R Tom Mack-
ay suggested keeping the target audience of 14- to
20 -year -olds in mind and began scouring iTunes to
find potential EDM tracks to license.

"He immediately got it. We had to ask ourselves,
`What would the next generation [enjoy] ? '" Mackay says,
detailing how they came to ask 23 -year -old electronic
music producer Zedd to score the scene. "We gauged
Zedd's interest and he knew the book, and it all organi-
cally went from there. In the end it's a two -minute piece
of music that was completely constructed punch for
punch, movement for movement to the scene."

As summer films continue to shift away from song -
driven music in favor of scores, the opportunity to
become involved with a franchise like "The Mortal In-

struments" is becoming increasingly rare. Potentially
the next "Twilight" franchise-the sequel film, "City
of Ashes," is in preproduction-Cassandra Clare's five

"Mortal Instruments" novels are already a hit in the
young adult fantasy book world, sitting at No. i on the
New York Times Children's Series Best Sellers list.

It's the largest -scale pure soundtrack project for
Universal Music Group's Republic Records, coming
in between the first two "Hunger Games" "inspired
by" albums and following the label's assumption of
some marketing and radio promotion for "Pitch Per-
fect" from Universal Music Entertainment, which has
sold 822,000, according to Nielsen SoundScan. The
soundtrack, due Aug. zo (the day before the film's
Wednesday release), features five new tracks, four of
which were written to picture. It's also the first time
Mackay has assumed the duties of a music supervisor.

The new tracks come mostly from the Republic ros-
ter-Zedd, Ariana Grande and Colbie Caillat-but the
film's centerpiece is Demi Lovato singing a new Diane
Warren song, "Heart by Heart." Caillat's track, "When
the Darkness Comes," went on sale in advance of the
album, which will have different editions at Walmart,
Target and iTunes, and feature three different covers
at physical retail.

In effect, Lovato, Zedd and Grande (who duets
with the Wanted's Nathan Sykes on "Almost Is Never
Enough") will have new material in the film while

working songs from their current releases.
"To be honest, I prefer that they are in cycle," Mack-

ay says, adding that a good theatrical run will be key
for the soundtrack to work at retail. "[The artists are]
active, their social [accounts] are active, everything's
firing for them as individual artists. The fact that we
have exclusive music that you can only buy on our
soundtrack is a nice added dimension."

Among this year's summer films with song -based
soundtracks, "Fast & Furious 6" is the biggest seller
so far at 50,000 copies. "Despicable Me 2"-with a
new track from Cee Lo Green, four songs from Phar-
rell Williams and Heitor Pereira's score-has sold
8,000. Sony's "The Smurfs 2," leading with the Brit-
ney Spears single "Ooh La La," which peaked at No.
54 on the Billboard Hot too, has sold 3,o 0o copies.
No other song -based summer soundtrack is targeting
younger listeners.

That hole in the summer schedule played a role
in Republic's decision to create and release the
soundtrack, combined with the fact that the film tar-
gets a key demographic for the music company and
that the director intended to use the songs in lengthy
cues. The Caillat track, for example, plays for four min-
utes at the end of the film.

"I have never been a fan of short music snippets-it
feels like they are only there to create a soundtrack,"
Zwart says. "If you find the right piece of score or
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source music, let it breathe, have a clear beginning and
edit it so it has an ending. Don't resort to fading it out."

On his A&R end, Mackay saw similarities between
"The Mortal Instruments" and "Pitch Perfect": "Com-
pelling music, great songs, great creative direction and
a great marriage between music and picture."

Constantin Films, the German company behind
"The Mortal Instruments," began its search for a
soundtrack partner by calling Universal Music in Ger-
many. That led to a call to Republic A&R executive
Brett Alperowitz in New York and a follow-up meeting
while the film was in production in Canada. Producer
Robert Kulzer and Constantin head of marketing Kat
Kleiner presented an early sizzle reel to Mackay and
Alperowitz, and decided to tackle the music in Los An-
geles at the home of the film's U.S. distributor, Sony's
Screen Gems unit.

"It was one of those things we knew instantly we
could make it work," Kleiner says.

Mackay, along with Spring Aspers ("Sparkle,"
"Think Like a Man"), took on the role of music su-
pervisor, and for three months met biweekly to view
edited scenes and create playlists of potential songs.

"Again, it's a testament to Harald," Mackay says. "He
loved the songs presented and what was being writ-
ten for him."

For a segment dubbed "the kiss scene," eight to
to songwriters were brought in. Zwart explained the

emotion and vibe he was seeking, and 72 hours after
she saw the film, Warren called back and said, "I've
nailed it."

Zwart and Mackay were sold on the tune since it
conveyed the proper emotion, swelling and dipping
in the right places. They needed a singer, Mackay says,

"who could do a lot of things within the scene. They had
to be relatable to that fan base, that female -heavy fan
base, and also have the talent and the chops to pull off
the notes. It was not an easy song to sing."

They went outside the Universal family to call on
Lovato. Why? Zwart's a big fan.

"Quite frankly," Mackay says, "Harald was listening
to Demi Lovato and as we were corning up with lists of
artists to reach out to, he said, `Try to get her.' She was
game from the first phone call."

Throughout the making of the film Mackay kept
Zwart's iPod filled with playlists that the director
used as "a vitamin injection for your mind." Those
playlists ultimately inspired him in terms of where to
lean toward a song and where to have Atli Orvarsson
add score.

"It's always impossible to intellectualize music choic-
es-it's all what your gut tells you," Zwart says. "You
don't know until you put sound to picture. There's al-
ways a point when you have great performances, great
camera angles, and the only thing that can put a scene
over the top is the music."0

Time Travel
Retro musical 'Teen Beach
Movie' is poised to be Disney's
next big soundtrack-and
merch-moving franchise

Disney Channel musical "Teen Beach Movie" at-
tracted 8.4 million viewers during its July19 pre-
miere, making it the most -watched TV movie so far
this year (according to Nielsen), and has sold more
than 82,000 copies of its soundtrack in two weeks
of release (according to Nielsen SoundScan). It's
off to a better start than even "High School Musi-
cal," which drew 7.7 million viewers in 2006, went
on to become the top -selling album of the year and
spawned two sequels, a theatrical presentation and
an ice show.

Disney hasn't moved forward on "Teen Beach
Movie 2" and it has yet to push a single into Radio
Disney's top 30, but there's enthusiasm for the time -
travel fantasy to be more than a one-time special.

"This is hopefully a franchise for the company,"
Disney Channel senior VP of soundtracks Steven
Vincent says. "It's the music, the movie, consumer
products-it all ties in together, but it does start with
the movie. If [kids] love the movie, love the charac-
ters, they're going to want to hear the music over
and over again. They're going to want to wear the
bathing suit that the girl wears in the movie, wear
the cool little necklace and all the rest of it. That's
when it grows into the bigger picture."

"Teen Beach Movie" stars Ross Lynch, a member of
the group R5 and a star of Disney Channel's "Austin
&Ally," and Maia Mitchell, who appears in ABC Fam-
ily's "The Fosters." They portray modern-day teen
surfers who wind up in a classic beach party movie,
"Wet Side Story," in a bit of
time travel mumbo jumbo.
While they try to escape the
film and return to the pres-
ent day, the movie also has
to ensure proper romantic
pairings and, less con-
sciously, spread a message
of empowerment to girls.

Musically, the film brings
together sounds familiar to
the parents and grand-
parents of the generation
that's tuning in: early Mo-
town, girl groups, the Beach Boys and the remnants
of '50s rock'n'roll. Vincent brought in multiple teams
of songwriters, suggested styles of the eras for
certain spots and, after receiving multiple submis-
sions for the nine music slots, picked the songs that
worked best in the storytelling.

"We wanted to have the music feel like it did in
the 'Beach Blanket Bingo' -type movies," Vincent
says. "Some asked, 'Should we use old guitars? Old
amps? Make it sound old-fashioned?' And I was
like, 'Well, no.' While we want kids to experience the
music of that time, they're 8 to 12 years old, so you
still want it to be relatable to them."

That experiment provided a unique treat for David
Lawrence, who composed the score and, with Faye
Greenberg, two of the film's nine songs. Their com-
positions, "Surf Crazy" and "Meant to Be," allowed
them the rare opportunity to venture into Brian
Wilson's world.

"The challenge musically," Lawrence says, "was
I wanted to create something fun that had [the
Beach Boys'] Pet Sounds all over it. We had wood
blocks, timpani, glockenspiel, chimes, counter
vocals-everything you normally couldn't get away
with now, but you could back then when everyone
was experimenting. We tried to synthesize all of
that and really make it feel authentic and fun at the
same time." -PG

Steven Vincent
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Sony/ATV's
Big Surge
The company sets a new record and
dominates the top 100 radio songs chart,
while Universal Music Publishing Group
makes a move and Kobalt stumbles

By Ed Christman

Last quarter, Sony/ATV Music Publishing either owned or had a share in nearly 50% of the overall
top 100 detecting songs. This quarter, that number is up to nearly 6o%. In fact, in second-quarter
2013, Sony/ATV, which administers EMI Music Publishing, garnered the highest market -share
total since Billboard began tracking those songs seven years ago.

For the quarter, Sony/ATV chalked up a 28.7% share -improving by more than six percent-
age points over the 22.4% it tallied in the first quarter and more than double the 12.4% it had in
second-quarter 2012.

What accounts for the surge? Owning or having a stake in 57 of the top radio songs, which re-
flects lo additional songs as compared with the 47 it placed in the top too in the prior quarter.

Sony/ATV's holdings include the top three positions in the top loo detecting songs: Rihanna's "Stay," featuring
Mikky Ekko; Justin Timberlake's "Mirrors"; and Pink's "Just Give Me a Reason," featuring Nate Ruess.

On June 29, 2012, Sony Corp. of America and a consortium of investors completed the acquisition of EMI Music
Publishing, leading to Sony/ATV's domination of the market -share rankings for the last four quarters. Sony/ATV is
also the top -ranked country music publisher for the top loo country radio songs, with 24.1% in the second quarter.

Radio airplay was calculated based on the overall top 100 songs with the most detections from 1,548 U.S. ra-
dio stations that Nielsen BDS monitored electronically for the period of April 3. -June 3o. The Harry Fox Agency
researches the publishers' split for each track to calculate their share of those songs. For the country ranking, BDS
monitored 208 U.S. country stations.

After finishing third for the last two quarters, Universal Music Publishing Group captured the No.2 ranking with
a 17.1% share, up from the 16.5% it had in first-quarter 2013 and a significant improvement over the 11.3% it posted
in second-quarter 2012. For the quarter, UMPG claimed 39 of the top 100 radio songs, an improvement over the 37
it placed in the prior quarter. Its top songs include "Mirrors," Bruno Mars' "When I Was Your Man" (the No. 4 song)
and Timberlake's "Suit & Tie" (No. 6).

Wamer/Chappell Music pushed into third place with a 16.0% slice of the pie, up from the 14.2% it had in the sec-
ond quarter when it was ranked fourth, but down from the 17.1% it had in the corresponding period last year. For the
quarter, Warner/Chappell claimed 36 titles among the top loo radio songs, the same amount as in the prior quarter.
Its top titles were "Mirrors," "Just Give Me a Reason" and "When I Was Your Man."

By coming in fourth, Kobalt Music Group suffered a whopping decline of nearly to percentage points, finishing
the quarter with 7.8%, down from the 17.3% it had in the first quarter. In the year-earlier corresponding period, it
had a 16.7% share. The 7.8% showing ended an 11 -consecutive -quarter run of double-digit market share for Kobalt.
The last time Kobalt had less than 10% was in second-quarter 2010, when it posted an 8.3% share.

Its plunge in market share can be attributed to placing fewer titles in the top 100 radio songs (20 versus 29 last
quarter), as well as lower rankings of its top songs. Last quarter, Kobalt claimed Nos. 2, 3 and 5 songs; this time
around, it claims Icona Pop's "I Love It," featuring Charli XCX (No. 8); Maroon 5's "Daylight" (No. 9); and the
Lumineers' "Ho Hey" (No.13).

Sony/ATV owns or has a stake in 57 of
the top radio songs, which reflects 10
additional songs since the prior quarter.

TOP 10 PUBLISHERS AIRPLAY CHART

1

SONY/ATV MUSIC PUBLISHING

MARKET SHARE

28.7%
(01:22.4%)

RANKING LAST QUARTER: 1
TOP SONG: "STAY"

Rihanna featuring Mikky Ekko

1:1®
UNIVERSAL MUSIC

PUBLISHING GROUP

MARKET SHARE

17.1%
(01:16.5%)

RANKING LAST QUARTER: 3
TOP SONG: "MIRRORS"

Justin T mberlcke

4
KOBALT MUSIC GROUP

MARKET SHARE

7.8%
(01:17.3%)

RANKING LAST QUARTER: 2
TOP SONG: "I LOVE IT"

!cone Pop featuring Charli XCX

6

INSIDE PASSAGE MUSIC

MARKET SHARE

4.4%
(01: 2.7%1

RANKING LAST QUARTER: 6
TOP SONG: "CAN'T HOLD US"

Macklemore & Ryan Lewis
featuring Ray Dalton

8®
BIG LOUD BUCKS

ADMINISTRATION & INFORMATION

MARKET SHARE

1.4%
(01:2.6%)

RANKING LAST QUARTER: 7
TOP SONG: "CRUISE"

Florida Georgia Line

10

MAJOR BOB MUSIC

MARKET SHARE

0.9%
(01: N/A)

RANKING LAST QUARTER: N/A

TOP SONG: "DONE"
The Band Perry

3®
WARNER/CHAPPELL MUSIC

MARKET SHARE

16.0%
(01:14.2%)

RANKING LAST QUARTER: 4
TOP SONG: "MIRRORS"

Justin Timberlake

BMG CHRYSALIS

MARKET SHARE

6.0%
(04: 7.2%)

RANKING LAST QUARTER: 5
TOP SONG: "WHEN I WAS
YOUR MAN" Bruno Mars

7®
WORDS AND MUSIC

COPYRIGHT ADMINISTRATION

MARKET SHARE

2.0%
(01:1.0%)

RANKING LAST QUARTER:10
TOP SONG: "HEART ATTACK"

Demi Lovato

9
DOWNTOWN MUSIC PUBLISHING

MARKET SHARE

1.4%
(01:2.2%)

RANKING LAST QUARTER: 8
TOP SONG: "WHEN I WAS

YOUR MAN" Brur,a Mars

Percentage calculations based on the
II t p 100 detecting songs from

1,548 U.S. radio stations electronically
monitored by Nielsen BDS 24 hours
a day, seven days per week during the
period of April 1 -June 30. Publisher
information for musical works has
been identified by the Harry Fox
Agency. A "publisher" is defined as an
administrator, copyright owner and/or
controlling party.
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TOP 10 COUNTRY PUBLISHERS AIRPLAY CHART

CAROL VINCENT
AND ASSOCIATES

MAJOR BOB
MUSIC

BMG CHRYSALI

KOBALT MUSIC
GROUP

BIG LOUD BUCKS
ADMINISTRATION
& INFORMATION

WORDS AND
MUSIC COPYRIGHT
ADMINISTRATION

All figures are rounded

BLACKSTONE
ENTERTAINMENT

REACH MUSIC
PUBLISHING

UNIVERSAL MUSIC
PUBLISHING GROUP

SONY/ATV MUSIC
PUBLISHING

TOP 10 SONGWRITERS AIRPLAY CHART

RANK

1

ARTIST

BEN "IAACICLEMORE" HAGGERTY

1 (TIE) RYAN LEWIS

2 JUSTIN PARKER

2 (TIE)

3

MIKKY EKKO

JEFFREY BHASKER

3 (TIE) NATHANIEL RUESS

4 MARTIN KARL "MAX MARTIN" SANDBERG

5 ARI LEVINE

5 (TIE) PETER "BRUNO MARS" HERNANDEZ

5 (TIE) PHILIP LAWRENCE II

6 MUMFORD & SONS

7 JUSTIN TIMBERLAKE

WARNER/CHAPPELL 7 (TIE)
MUSIC

Percentage calculations based on the overall top 100 detecting songs from 208 U.S. country radio
stations electronically monitored by Nielsen BDS 24 hours a day, seven days per week during the
period of April 1 -June 30. Publisher information for musical works has been identified by the Harry
Fox Agency. A "publisher" is defined as an administrator, copyright owner and/or controlling party.

BMG Chrysalis, with a 6.o% share, came in fifth again, the ranking it has held since
Sony/ATV began administering EMI Music Publishing. But its share dropped from
the previous period's showing of 7.2%, as did its placement of tracks in the top loo
radio songs. In the first quarter, it placed 19 songs in the top 10o; this time it has 15, in-
cluding "When I Was Your Man," Demi Lovato's "Heart Attack" (No.10) and Ariana
Grande's "The Way," featuring Mac Miller (No.18).

Inside Passage Music returns to the top io for the second time, with its market
share growing to 4.4% from 2.7%, fueled by Macklemore & Ryan Lewis' "Can't Hold
Us" (featuring Ray Dalton) at No. 5. The duo's "Thrift Shop" (featuring Wanz) falls
from No. 4 to No. 11.

Words and Music Copyright Administration moves up to No. 7 with a 2.0% share,
double the 1.0% share it had in the prior quarter when it ranked No. 10. Words and
Music placed four songs in the top loo radio songs: "Heart Attack"; Tim McGraw's

"Highway Don't Care," featuring Taylor Swift (No. 29); Brad Paisley's "Beat This Sum-
mer" (No. 31); and George Strait's "Give It All We Got Tonight" (No. 62).

Likewise, Big Loud Bucks, which serves as administrator for such pubberies as
Big Loud Shirts Industries and Big Loud Mountain, placed four songs in the top loco
to come in at No. 8, down from No. 7 in the prior quarter as its market share dips to
1.4% from 2.6%. Its top songs were Florida Georgia Line's "Cruise" (No. 12); Blake
Shelton's "Boys 'Round Here," featuring Pistol Annies & Friends (No. 34); and Luke
Bryan's "Crash My Party" (No. 56).

Downtown Music also suffered a market -share decline, from 2.2% to 1.4%, drop-
ping to the No. 9 ranking from No. 8. The company had four spots in the top 100 radio
songs this time versus eight previously; its top songs include "When I Was Your Man"
and Phillip Phillips' "Home" (No.59).

Finally, Major Bob Music debuts in the top 10 with a 0.9% showing, thanks to
claiming the No. 42 song, the Band Perry's "DONE."0

Rihanna's

We Al cplay
Sortris pL art.

7 (TIE)

JAMES EDWARD FAUNTLEROY II

JEROME HARMON

7 (TIE) TIMOTHY V. "TIMBALAND" MOSLEY

8 ALECIA "PINK" MOORE

9 JOHAN KARL "SHELLBACK" SCHUSTER

10 PHARRELL L. WILLIAMS

Rankings based on the number of aggregated plays each songwriter had among the overall top 100
detecting songs from 1,548 U.S. radio stations electronically monitored by Nielsen SOS 24 hours a
day, seven days per week during the period of April 1 -June 30. Unlike the accompanying publisher
airplay charts, this ranking doesn't take into account the publishing splits among songwriters for a
given song, but rather divides credits equally among each listed songwriter.

TOP 20 AIRPLAY SONGS

1 Stay Rihanna Feat. Mikky Ekko SRP/DEF JAM/IDIMG

2 Mirrors Justin Timberlake RCA

3 Just Give Me a Reason P!nk Feat. Nate Ruess RCA

4 When I Was Your Man Bruno Mars ATLANTIC

5 Can't Hold Us Macklemore & Ryan Lewis Feat. Ray Dalton MACKLEMORE/WARNER BROS

6 Suit & Tie Justin Timberlake Feat. Jay Z RCA

7 Feel This Moment Pitbull Feat. Christina A. uilera MR. 305/POLO GROUNDS/RCA

8 I Love It Icona Pop Feat. Charli XCX RECORD COMPANY TEN/BIG BEAT/ATLANTIC

9 Da li  ht Maroon 5 A&M/OCTONE/INTERSCOPE

10 Heart Attack Demi Lovato HOLLYWOOD

11 Thrift ShopMacklemore & Ryan Lewis Feat. Wanz MACKLEMORE/ADA
136,441

12 Cruise Florida Geor is Line REPUBLIC NASHVILLE/REPUBLIC
132,995

13 Ho Hey The Lumineers DUALTONE
94

14 M Son s Know What You Did in the Dark (Light Em Up) Fall Out Boy DECAYDANCE/ISLANWIELIMG
124,639

15 Come &Get It Selena Gomez HOLLYWOOD
119,551

16 Radioactive Imagine Dragons KIDINAKORNER/INTERSCOPE
117,205

17 Get Lucky Daft Punk Feat. Pharrell Williams DAFT LIFE/COLUMBIA
113,731

18 The Way Ariana Grande Feat. Mac Miller REPUBLIC
111,671

19 Locked Out Of Heaven Bruno Mars ATLANTIC
111,012

20 Next To Me Emeli Sande CAPITOL
108,280

Rankings based on the
number of aggregated plays
each songwriter had among
the overall top 100 detecting
songs from 1,548 U.S.
radio stations electronically
monitored by Nielsen BDS
24 hours a day, seven days
per week during the period of
April 1 -June 30.

AUGUST 10, 2013 I WWW.BILLBOARD.BIZ



THE PUBLISHERS QUARTERLY

Everywhere
Man
Jeff Bhasker's massive melodies have fueled hits for Kanye West,
Taylor Swift and P!nk

By Andrew Hampp

VVhen it comes to taste -making hip -hop, alternative pop and
R&B, Jeff Bhasker has practically created a whole genre unto
himself. You can hear the Los Angeles -based producer/song-
writer's quietly explosive sound in his groundbreaking work
on Kanye West's My Beautiful Dark Twisted Fantasy, collabora-
tions with Alicia Keys ("Girl on Fire") and chart -topping work
with fun. and Nate Ruess ("We Are Young," P!nk's "Just Give
Me a Reason").

The A -list collaborators and Grammy Award wins are a
long way from Bhasker's off -the -radar roots: He was born in Socorro, N.M.; graduated from
Berklee College of Music in Boston; then worked as a keyboardist-for-hire, doing wedding gigs
in Boston and playing with jam band Lettuce in New York. After expanding into production
and songwriting with indie R&B singer Goapele, he landed his first major -label placement in
another unlikely place: the title track to rapper the Game's zoos album, The Documentary. But
his real break was working on West's experimental 2008 album, 8o8s & Heartbreak, which
quickly helped lead to an ever-expanding list of diverse collaborators, including Bruno Mars,
Beyonce and Taylor Swift.

Given this winding path to success-and the ever-increasing presence of Bhasker's fingerprints-
it's no surprise that he's ready to reinvent himself again. "I'm kind of searching, [and] evolving my
sound," he says. "It's interesting to hear all these sounds now that have the seeds of what me and
Kanye proliferated-all these spooky, organic, however -you -want -to -call -them songs."

In the meantime, Bhasker spoke with Billboard about his collaborations with P!nk, Keys, Swift
and West; his work on Natalia Kills' upcoming album, due in September on Cherrytree; and his own
alt -pop pet project under the musical alias Billy Kraven.
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"Just Give Me a Reason" has become
one of the biggest hits for P!nk as
well as yourself. How were you two
initially paired?
Through [RCA Music Group CEO]
Peter Edge. He was one of the first
people that believed in my sound. And
Pink had wanted to work with Nate
[Ruess] as well. We got together and
hammered it out in one day, almost
in an improvisational way: I played
some chords, Nate started singing, and
[Pink] started typing down lyrics, and
we put the song together from there.
It was an unusually collaborative and
spontaneous song.

Do you prefer writing songs from
scratch or producing those that oth-
er people have written?
All of the above. When the songs are in
different stages you have to help them
in different ways. I want to understand
what they're trying to do and trying to

Jeff Bhesker
at his home
studio in Los
Angeles.

say. I wrote "Sleeping With a Broken
Heart"-it was like a complete song-
before I laid it down with Alicia. [Jay Z's]

"Run This Town" was like, "Let's come
up with each verse," and I just hap-
pened to come up with this one verse.
Or if the song is just amazing, like "We
Are Young," which was largely written,
or Taylor Swift's "Lucky One," which
was a fully formed song, then it's like,

"OK, great, it's done-let's record."

Yeezus is West's first solo album in
six years that you weren't involved
in. What's your take on the music?
It's amazing. I think what came out was
a fresh sound that was really challeng-
ing, innovative and exciting. It's harder
to listen to, but that's why you'll still be
listening to it in ro, zo years-not what-
ever else came out today. I love Wale,
but I don't think that's the music people
are going to say, "That's what defined
this year." That's what Kanye does-
over and over again.

Given your high profile these days,
you must be fielding all sorts of re-
quests from artists big and small.
What makes you say yes?
I'd like to develop an artistfrom the earlier
stage, when you just have raw talent and
help guide them and allow them to devel-
op faster or more wholly. That's the most
interesting thing to me: when someone
has a concept and I can help refine and
guide it. Natalia Kills is an artist I'm work-
ing with. I've known her for so long that
we collaborate really well. I encouraged
her to write more songs on her own, not
to just write to tracks, and she did some of
her best writing on this album.

You've also been spending time on
your own music, under the name
Billy Kraven. Many of the songs on
your mixtape, Born on the Fourth
of July, sound like they might have
been originally intended for other
artists. Were they?
Some of the songs are 3 or 4 years old.
They're all [from] an era when most of
my big records and my music started be-
ing exposed, so it's all in that vein. I love
all that music-that's why I wanted it to
come out. It deals with a lot of different,
difficult subject matter that is missing
from today's music. It's cool to just put it
out there and let people hear it.O

Name: Jeff Bhasker
Age: 29
First job: "I worked as a music therapist at
Spaulding Rehabilitation Center in Boston. We
used music to motivate people to recover from
amputations and cancer. It really taught me
how to use music to connect with people."
Writing philosophy: "I'm not a fan of the
topline style of writing. It's taken the dimen-
sion out of songs. When the creative moments
don't happen all at once, you miss that spark."
Hits: Pink featuring Nate Ruess, "Just Give Me a
Reason"; Alicia Keys, "Girl on Fire"; Bruno Mars,
"Locked Out of Heaven"; fun. featuring Janelle
Monde, "We Are Young"; Jay -Z featuring Ri-
hanna and Kanye West, "Run This Town"
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THE PUBLISHERS QUARTERLY

A Century Of Songs
From 'Yes We Have No Bananas' to 'I Gotta Feeling,' Shapiro
Bernstein has been navigating the publishing world for 100 years

By Reggie Ugwu

plush -doll battalion stands at the ready inside
the 12th floor office of Shapiro Bernstein in New
York. A princess in a purple gown, a white rabbit
clutching an oversize carrot, a green dragon with
a dopey look on its face-the few, the proud, the
googly -eyed. Give in to a boldface plea to "Press

ere" and the dragon dances, spins and belts out
the chorus to "Ring of Fire" in the unmistakable, if tragically flattened
and slightly tinny, voice of Johnny Cash. Michael Brettler, president of
Shapiro Bernstein and great-grandson of company co-founder Louis
Bernstein, pokes all of the buttons with apparent glee. For a moment,
the modestly sized, off-white office space is transformed into a ca-
cophonous jamboree, with miniature animatronic revelers spouting
dime -store versions of hits spanning roughly a century of pop mu-
sic, from "On the Sunny Side of the Street" to "Club Can't Handle
Me." The rabbit sings a saccharine take of the Dean Martin standard

"You're No Bunny 'Till Some Bunny Loves You."
But the noise doesn't faze the to or so employees who click away at

computers and stuff royalty stubs into envelopes: It's business as usu-
al at Shapiro Bernstein, the oldest family -owned independent music
publisher in America. Incorporated in its current form too years ago-
it operated for the 13 years prior as Shapiro Music in an office on Tin
Pan Alley, the legendary, long -defunct songwriter's row on West 28th
Street-the company has licensed songs for use in toys, bars, on the
radio, onscreen and beyond since piano rolls first inspired the term

"mechanical rights." The song that launched the company, "The Trail
of the Lonesome Pine," was inspired by the 1908 best-selling Western
novel of the same name and sold more than 1 million copies of sheet
music in 1913. "We had eight printing presses in those days," Brettler
says. "We were not only the publishers but the distributors of music."

Shapiro Bernstein's string of early hits, commemorative plaques of
which still line the halls of its headquarters, included the Depression -
era classic "Yes We Have No Bananas"; the official song of the state
of Ohio, "Beautiful Ohio"; Great American Songbook standard "The
Way You Look Tonight"; and big -band anthem "In the Mood." The
company's credits reflect a century's evolution in American genres
and movements, from novelty songs and jazz to rock and EDM.

In 2008, Brettler ushered in a new era of prosperity for the publisher
when he signed French producer/DJ David Guetta for U.S. representa-
tion, just prior to the U.S. EDM explosion. A year later, Guetta co -wrote
and produced the Black Eyed Peas' "I Gotta Feeling," which spent 14
weeks at No. 1 on the Billboard Hot too. This summer, Shapiro Bern-
stein songs by Guetta and others make their mark in the films "Man of
Steel," "Fast & Furious 6" and "Despicable Me 2," among others.

In Midtown, Shapiro Bernstein has a relatively small staff of 15 full-
time employees divided among creative, copyright and royalty servic-
es. The publisher has contracts with an estimated zo active songwrit-
ers, plus a catalog of more than 7,000 songs owned and many more
administered. In the United States, Shapiro Bernstein is a member of
ASCAP, BMI and SESAC, and operates in territories worldwide, either
through subpublishers or, in the case of 18 territories across Europe, as
direct members ofthe appropriate regional performance rights society.

Wherever it does business, the company takes an old -school
customer -service approach to its relationships with prospective and
current licensees and artists. Despite its humble size, it increasingly
dispatches employees to other countries to meet with music supervi-
sors and managers in person, and has a policy of paying rights hold-
ers 3o days after the close of a royalty period instead of the typical 90.
In too years of doing business, Brettler says, Shapiro Bernstein has
never been late on a royalty payment. "The way you stay in business
for 100 years is by keeping people happy," he says. "And the way you
do that as a publisher is by paying people correctly, accurately and on
time-every song, every license, every royalty period."

To ensure that it sails smoothly into its next century, the publisher
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has taken to signing promising bands at the earliest
stages of their careers and nurturing them through
increased levels of exposure. In 2009 the company
signed Brooklyn indie-pop band Savoir Adore, whose
lead singer and songwriter, Deidre Muro, got her start
at Shapiro Bernstein as an intern. "We had no idea she
could sing until another intern told us," recalls David
Hoffman, director of creative services and co-A&R
lead. "But when I heard her demos, it was obvious she
had talent."

Hoffman served as a soundboard for early drafts of
Savoir Adore songs, and even helped the band, which
Duro founded with co -writer Paul Hammer in 2008,
find a lawyer. Success came early through the licensing
department, with placements including ABC Family
series "Pretty Little Liars," international videogame
hit "Pro Evolution Soccer 2013" and big -ticket com-
mercials for Tide, Hanes, Hershey's and Citibank.

"They intentionally keep the company small so they
can give every client the attention they need," Muro
says. "From what I've heard from friends who have
been with bigger publishing companies, it's easy to get
signed, get a nice little advance and then be totally for-
gotten. That would never happen at Shapiro Bernstein."

Brettler has served as president at Shapiro Bernstein
since 2000. He initially didn't want to follow his dad,
legendary 40 -year ASCAP board member Leon Bret-
tler, into the family business. After he finally agreed to
give it a chance in 1979, however, there was no look-
ing back. "This company becomes an addiction when
you're a part of it-it's like a love affair," he says. Bret-
tler's brother, Doug, oversees the company's finances.

A century after its founding, don't expect Shapiro
Bernstein to leave family hands anytime soon. Brettler
says he has no desire to sell or merge with another com-
pany, despite having received offers. "It's our life," he
says. "We're in this business because we love it." 0

Shapiro
Bernstein
president
Michael
Brettler

Wanna Buy
A Song?
The Royalty Exchange
wants to make publishing
income work more like
stocks and bonds

By Ed Christman

With big private -equity firms finding
music publishing assets attractive,
an upstart company wants to see
if it can create a market for sell-
ing rights to individual investors.

But the ambitions of the Royalty Exchange don't stop
there: Principals also envision the development a sec-
ondary market where units of assets would be sold like
a stock or a bond.

CEO Sean Pearce-who co-founded the company
with former Midnight Star singer Reggie Calloway and
former music publicist Wilson Owens-says the firm
can sell any asset regardless how big it is. But he antici-
pates the company's sweet spot will be in holdings that
generate annual income of $5,000-$2oo,000.

Since its inception in July 2oll, the Royalty Exchange
has sold royalty -producing assets that combined have
brought in $875,000, including songs by Preston Glass
and Edmund Clement and titles owned by an heir of
Frank Churchill, who wrote tunes for Disney movies,
including "Whistle While You Work." The company
positions itself as a buyers -and -sellers marketplace for
a variety of royalties beyond music publishing, includ-
ing books, movies and TV. On the other hand, not ev-
erything that has come up for offer has sold. An auction
for masters of songs by Jerry Garcia and Merle Saun-
ders flopped because they didn't have a royalty history.

Most auctions to date have been won by individual
investors, but the Royalty Exchange is moving to cre-
ate a secondary market, with plans to cut up assets and
income streams into units. For example, an asset worth
$too,000 would be offered in to units. This plan cre-
ates risks for potential investors-what happens if the
Royalty Exchange turns out to have a financially invi-
able business? Will investors be left in the lurch?

To alleviate such worries, the company will create a
separate legal entity that would own and hold income -
generating assets. "If we disappear tomorrow, they
have the paperwork for the assets," Pearce says.

On the front end, the Royalty Exchange (or an en-
tity it hires) will handle due diligence to ensure the
copyright paperwork is in order and the copyright as-
signment is correct. For example, when the company
recently sold a Travis Tritt producers catalog, it con-
tacted all labels to ensure the contracts were in effect.

After the auction takes place, the Royalty Exchange
serves as an administrator for all royalties, but in cases
where publishing assets are actually acquired, the new
owners would have to appoint a publisher to market
the music and create new licenses.

For its work, the Royalty Exchange collects a 2.5%
fee from the buyer and anywhere from 5% to 12.5%
from the seller depending on the size of the deal. Also,
as administrator, it collects 2.5% from the buyer's in-
come. Based on those percentages, Billboard estimates
the company has made about $125,000 so far. So it
clearly needs to drive more volume in order to have
a sustainable business. However, the company got a
boost when it landed a $2 million equity infusion from
Grotech Ventures in July.O
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The 1975
Takes 2013
The British quartet becomes
one of this year's biggest
breakouts with a major/indie
collaborative deal
By Andrew Hampp

Sometimes capturing all the buzz at South by South-
west (SXSW) isn't enough to secure safe passage
through Austin. That's what British indie-rock quartet
the 1975 learned this March when it played 11 shows
in five days and returned to the mansion it was rent-
ing from a professional baseball player just outside of
the city.

"He came home and saw that two of the guys were
sharing a bed, presumed it was a homosexual rela-
tionship, and smelled marijuana in the house, and he
started chasing us out, like, 'What? You can't do this
in a Texan house!' and calling us 'godless animals,'"
lead singer Matthew Healy recalls. "We all just got in
a taxi right away."

Although that particular American didn't be-
come a fan, the 1975 made plenty of others in the
industry during SXSW with its attention -grabbing
blend of new wave, alt rock and Britpop, with

ARTIST:The 1975

ALBUM: The 1975

LABEL: Vagrant/lnterscope/
Dirty Hit

RELEASE DATE: Sept. 3

MANAGEMENT: Jamie ()borne,
All On Red/Dirty Hit

PRODUCER. Mike Coffey

PUBLISHING: Good Soldier,
Warner/Chappell

BOOKING AGENTS: Mike Mori,
Windish Agency (U.S.); Matt
Bates, Primary (outside of
U.S.)

CHART HISTORY: /V1EP,2013),
No. 164 Billboard 200,
12,000; "Sex"12013), No.
35 Alternative; "Chocolate"
12013), No.39 Alternative

TWITTER: Pthe1975

Healy's Shia-LaBoeuf in a band looks only add-
ing to the group's appeal. By the end of the week,
the 1975 had signed with Interscope for a joint U.S.
release, with pre-existing label partner Vagrant
Records, of an EP compilation of U.K. singles like
"Chocolate," "The City" and "Sex." A worldwide
release of the band's self -titled debut full-length
was quickly slated as well, and is due Sept. 3 on
Vagrant/Interscope/Dirty Hit.

"I've done this stuff for 10 years, doing everything
from producing the records to doing the artwork,"
says Healy, who's been making music with the band's
Ross McDonald, Adam Hanna and George Daniel
since he was 13. "It's nice now to have a team of peo-
ple who are supportive of our vision, my vision. That's
why it's so strange to finally have our album come
out and all this attention, because that process of so-
phistication, the validation from others, is something
we've been missing out on for the better part of the
last io years."

Lead single "Chocolate" has been holding steady
at alternative radio, this week retaining its position of
No. 39 on Billboard's Alternative chart, and a recent
iTunes Single of the Week promotion spiked sales
of the band's IV EP, sending it to No. 42 on the Rock
Albums chart and No. 164 on the Billboard zoo the
week ending July zo. The group made its U.S. TV de-
but on "Conan" on July 23, and is expected to book
other appearances when it returns to the East Coast
for a fall tour that will include a pair of headlining
dates at Bowery Ballroom that sold out in 36 hours.
Back home, the 1975 is believed to be the first band to
sell out the United Kingdom's 5,00o -capacity Brixton
Academy before releasing a full-length album, ac-
cording to the band's manager, Jamie Oborne.

Stylish black -and -white videos for "Sex" and
"Chocolate" have racked up more than 928,000 and
3.8 million views, respectively, on YouTube, and were

THE BIG NUMBER

Views of the official video for
the 1975's single"Chocolate"
on YouTube

3.8M
VIEWS

the first elements of the 1975 to pique the interest of
Interscope Geffen A&M president/COO John Janick.
"Within the first 3o seconds, I got the feeling right
away that there was something special," he says.

IGA's promotions team, led by Brenda Romano,
is running point on radio, while Vagrant is handling
A&R and marketing for a unique pairing of the two
labels. "There's so many great executives at the ma-
jor -label level now that understand you could use a
well-rounded indie to help you develop stuff and not
take up a lot of bandwidth," Vagrant co-founder Jon
Cohen says.

Janick adds, "We talk daily, and I think we just help
each other and find out who has the right relationships
on radio, publicity or marketing to enhance everything."

A&R was led by Vagrant's Jeremy Maciak, who
brought in producer Mike Coffey (Foals, Arctic
Monkeys). "They really bought into my mode of
A&R, which was very much about the artist be-
ing right 95% of the time and the A&R role being
more about facilitating what their vision is rather
than obscuring it," says Oborne, owner of boutique
label Dirty Hit, which will co -distribute The 1975
with Universal and Vagrant in the United Kingdom.
"We're pretty happy with everyone working on the
project. It feels like an extended family rather than
serious business relationships."

And though it's only been four months since the
first wave of hype at SXSW, the 1975 can already count
Mick Jagger among its fans. The singer booked the
band to open for the Rolling Stones at a recent concert
in London's Hyde Park, and was seen singing along
to "Chocolate" from the side of the stage, prompting
Healy to mouth "Oh my fucking God" to Daniel dur-
ing their set.

"Just to see a band like the Rolling Stones live is quite
a bucket -list item," Healy says. "But for Mick and all
those people at our show, it's just a good day, man."0
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Lissie
Levels Up
With her diverse second album,
the candid folk -rocker builds
on earlier buzz to go for a pop
moment
By Kern Mason

Many people's first encounter with Lissie was through
a 2010 YouTube live performance video, tweeted by
Kid Cudi. The clip captures the Illinois -born singer/
songwriter taking a swill of tequila before attacking
Cudi's "Pursuit of Happiness" with her three-piece
band, changing its self -determined narrative from in-
ner monologue to plugged -in town square sermon.
She shouts, strums, warbles and at one point drops her
guitar and straight testifies, singing with her hands as
much as her voice.

Buoyed by the Cudi cover and others, including
Lady Gaga's "Bad Romance," Lissie released her
wholly original debut album, Catching a Tiger, in June
2010. While it's sold only 47,000 copies in the United
States, according to Nielsen SoundScan, it positioned
her as an artist to watch and got Lissie significant trac-
tion in Europe, especially England and Norway. Now,
with sophomore effort Back to Forever (Columbia) due

Oct. 8, she's attempting to both widen her audience
and create a studio identity that matches her urgent
stage presence.

"I'm proud of and excited about the music I make in
the studio. It's a good vehicle for giving songs an offi-
cial life," says the refreshingly unfiltered artist who was
born Elisabeth Maurus. "But it's a challenge. I always
have a million people chiming in and messing with my
head, with opinions I have to take into account. It be-

The tension between Lissie's core folk-rock ten-
dencies and the potential of a pop moment that ex-
isted on Catching a Tiger is still present on Back to
Forever. Artists like Ellie Goulding and Tegan & Sara
have tread similarly hopeful yet uneven ground on
recent efforts. But the new album's boldest crossover
attempts cast Lissie not as a pretty singing head but
as a more muscular rock goddess, a la Steve Nicks
in the '8os. Take first single "Shameless," about her
struggle with the aesthetic expectations of musicians,
which she snarls with indie conviction. Or second sin-
gle "Further Away (Romance Police)," which erupts
into a wailing guitar solo before Lissie belts the final
refrain like there's a white -winged dove in the room.
Matched with a tour de force like the Neil Young-ian
"Mountaintop Removal," about a destructive form of
mining, and more plaintive tracks like "Love in the
City," and the album's closing track and namesake,
it's a bravura performance.

"I'm skeptical of the routes you take to
'make it,' because it's usually the stuff
you did on accident without thinking
that affects people the most." -LISSIE

"The thing that ties it all together is Lissie's amazing
voice," says Peter Leak, her longtime manager at Red
Light. "She enjoys the fact that she can try different
things on different songs, and it's important as an art-
ist to continue to do that. She managed to create a real
body of work with this album."

For Sharon Lord-head of marketing for Red Light,
which is working with Columbia to set up Back to For-
ever-the key is "getting people to see her live." A series

nered good responses for the new material, she says,
and a big national TV look is "about to confirm." The
video for "Further Away" premiered July 22 interna-
tionally. "Her fans are really avid, and we wanted to
make sure everybody got it at the same time on a global
basis," Lord says.

Lissie is partnering with her friend Todd Hallberg
to create her own edition of his Metl brand of mez-
cal and tequila ("You just can't get good tequila in
Europe," she says), which could result in some launch
events, Lord says. She's also doing an album pre -order
with Pledge Music, a crowd -funding company that al-
lows artists to bundle new releases with merchandise
and other limited items and solicit donations for their
favorite charities. (Lissie's are the Changing Tides or-
phanage in Jacmel, Haiti, and Laura's Legacy, a fund
named after her aunt who died of amyotrophic lateral
sclerosis.) She's on tour in Europe until the fall, but re-
turns stateside in October for the Austin City Limits
Music Festival.

Lissie's follow -your -bliss approach onstage mani-
fests in her take on her career, too. "The certain routes
you take to quote -unquote 'make it' ... Whenever any-
one says, 'This is the thing,' I'm skeptical, because it's
usually the stuff you did on accident, without thinking,
that affects people the most," she says. "There are no
rules anymore. You could make some silly video and it
would get a million hits. The key is to stay open-mind-
ed and be up for new things."O

JAM ES BAY
Influenced by 1970s folk
legends like James Taylor
and Carole King, U.K. singer/
songwriter James Bay has
been playing music since he
was 14. Hailing from the small
English town of Hitchin, the
now 22 -year -old has spent
the last few years doing local
gigs in and around London.
"Somebody sent me a video
of him playing the song 'Move
Together,- says Ben Adelson,
senior director of A&R at
Republic Records. 1 brought
him in and it was one of the
best showcases I've ever seen.
It was very easy to understand
who he could be, who he
could become and who he
was already." Bay signed with
Republic in February, and in
June he released "Move To-
gether" as his first single. His
debut EP, which arrived July
22, features five tracks that
act as a sort of stripped -down
introduction. "I called it The
Dark of the Morning, because
it represents the beginning for
me," Bay says. He has recently
opened for Rae Morris in the
United Kingdom and toured
stateside with Beth Orton.

In September he is set for a
tour with ZZ Ward that will
bring him back to the United
States. The artist is also work-
ing on a full-length album
that's still vocally focused but
less stripped down. "At this
point my influences are folk
and soul,' Bay says, 'but I am
all about plugging in, turning
it up, getting a band behind
me and just playing loud. So
that is still to come."

-Gabrielle Sierra

nisey, WXMA
Ky. Gavin

DeGraw, "Best I Ever Had."
I love this song. It has tempo,
a killer hook and, importantly
for our identity, it's by a core
artist. We aren't borrowing
itfrom mainstream top 40.
Adult top 40 needs this
record.

Sara Bareilles,"Brave." We
were early on this one, and
it's turning into a monster
for us. I like that its lyrics
give off a positive vibe of
empowerment. And it has
tempo. Again with the tempo.

Passenger, "Let Her Go."
This folk track became a big
hit in Europe. It's a strange -
sounding song-but in a
good way-that immediately
becomes an earworm. I'm
picking it as a hitfor the end
of summer.
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HIP -HOP

The New 'Age'
of Goodie
Mob
Fourteen years after its last
album, the reunited Atlanta
hip -hop act goes all in on a
multimedia branding initiative
By Maurice Garland

When you ask Cee Lo Green what took so long con-
cerning the oft -delayed reunion album with his group
Goodie Mob, he has to take a deep breath before an-
swering. "I definitely would have done a better job
multitasking," he admits.

Since he left the group in moo over creative dif-
ferences after its 1999 album, World Party, he's gone
on to international superstardom. He became a plati-
num -selling pop star when he joined producer Danger
Mouse to form Gnarls Barkley. His 2010 solo album,

The Lady Killer, peaked at No. 9 on the Billboard 200
and has sold 511,000 in the United States, according
to Nielsen SoundScan. He has also served as a coach
on NBC's "The Voice" and held down his own Las Ve-
gas show, "Loberace."

Even though Goodie Mob officially reunited in 2009
for a brief tour, the album that was supposed to accom-
pany it has remained a work in progress until now. On
Aug. 27, the group will release Age Against the Machine,
its first album in almost 15 years. But as the group's
manager, Lawrence Mestel, sees it, it's not really an al-
bum but more of a branding and media model.

"In the music industry, records are kind of dead,"
says Mestel, CEO of Primary Wave, the management
and branding company that is handling the project
and has managed Green and the group since 2010.
"So the idea of Goodie Mob is audiovisual, not just
recorded music. It's branding, television, bigger than
just putting a record out."

The initial rollout started in 2009 with TV
performances at the BET Hip -Hop Awards and
on "Late Night With Jimmy Fallon." It stalled in
2010 when Green released The Lady Killer, fea-
turing his infectious single "F**k You," and then
signed on to become a coach on "The Voice" the
following year. The group picked the ball back up
in 2012 by premiering its single "Fight to Win" on
"The Voice." The song was also heavily featured
in promo ads for the 2012 NBA playoffs. That was
followed by a performance at the Billboard Music
Awards honoring Beastie Boys. The act also beat
Jay Z to the punch in making the song available

"We can do music for commercials,
movies, everything we want to do.
Working with a branding company hooks
us up with everything going on in the
world." -BIG GIPP, GOODIE MOB

for download on the Samsung Galaxy SIII smart -
phone that year.

"We're showing that you can do other things with
your brand if your brand stands out internationally,"
Goodie Mob member Big Gipp says. "We can do mu-
sic for commercials, movies, everything we want to
do, but still have to do with music. Working with a
branding company hooks us up with everything going
on in the world."

Even though Goodie Mob is signed to Atlan-
tic, and Age Against the Machine will be distrib-
uted through Warner, the group is independently
promoting the album. Mestel reveals that group
members are spending their own money to market
the project, thus allowing 100% creative control,
from picking the songs and singles to timing the
release and what companies they want to align
themselves with. "It's not subject to major -label
scrutiny," he says.

Green and the group will also be inviting them-
selves into American households early next year with
a new reality show, "The Cee Lo Life," which will air
on TBS. Cameras will follow Goodie Mob around
Los Angeles and Atlanta, allowing glimpses into the
members' personal lives.

"I hate to call it a 'reality show,"' Green says. "It's
the first of its kind. It showcases how we carry on.
There is a sense of humor to it, and it will show us in a
way people have never seen us."

Goodie Mob will tour in support of the album start-
ing Aug. 24 in Washington, D.C., and punctuated in
Atlanta at the One Music Fest on Sept. 14. There will
also be a special performance inside of the JetBlue
airline terminal at John F. Kennedy International Air-
port in New York on Sept. 9. TV appearances on "Fal-
lon," "The Howard Stem Show" and "The View" are
also on the schedule.

Once the tour is over, Green plans on returning to
"The Voice," finishing up his fourth solo album (cur-
rently titled Girl Power), hooking up with Danger
Mouse for another Gnarls Barkley album and resum-
ing his Las Vegas residency.

"We're working hard as hell," he says.0
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ICONA POP
Swedish electro-pop duo
Icona Pop rose from online
buzz act to one of 2013's big-
gest breakthroughs with the
success of hit single "I Love
It" featuring (and written by)
Charli XCX. Caroline Hjelt and
Aino Jawo have announced
plans for an international jaunt
ahead of the release of their
LP This Is...Icons Pop (Sept.
24, Company Tent/Big Beat),
and aiding them is Windish
agent Doug Croy, who has
been working with the duo
since January 2012. "We didn't
have that mainstream radio
and top 40 support when I
came onboard, he says.

Routing: Beginning with a
slew of festival spots, Icona
Pop will play Chicago's Lol-
lapalooza (Aug. 2), Toronto's
Grove Music Festival (Aug.
3) and Montreal's Osheaga
(Aug. 4). "They've been to
a lot of markets,' Croy says
about routing the rest of the
dates. "Some of them are new.
We're going to hit places like
Minneapolis [Sept. 10] and
Cleveland [Sept.15], where
I don't think they've been
before, and fill the dates in
around the heat from radio."
Internationally, the duo will
play Paris' Nouveau Casino
(Oct.10), Hamburg's Docks
(Oct.18) and Vienna's Flex
(Oct. 25).

Audience: Croy believes in
the tour's potential because of
the duo's success with radio
and, especially, following a
synch placement on HBO's
"Girls." This was the window
they had before going back to
Europe. It was really important
for them to capitalize on the
heat while it was happening."
Feeding the momentum, Icons
Pop works its own Instagram
and Twitter accounts to maxi-
mize social media presence.

Promotion: Working with
the Windish Agency's tour
department, Croy aids local
and national promotional ef-
forts, coordinating with labels
Company Tent and Big Beat
as well as promoters in each
market. "They were in Colum-
bus [Ohio] recently and did a
win -a -dinner with Icona Pop,"
he says. "They've been really
involved with radio and coor-
dinating events that connect
them with their fans. Radio
has been very supportive, and
it's important to keep a strong,
open, engaged relationship
with them: -Nick Williams

BOOKING AGENT: Doug Croy, the
Windish Agency

TOUR DATES: Aug. 2 -Oct. 27
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Reviews
One Direction

"Best Song Ever" (3:23)

PRODUCERS: Matt Radosevich,
Julian Bunetta, John Ryan

WRITERS: various

PUBLISHERS: various

Syco/Columbia

LEGEND

CREDITS

Edited by
Mitchell Peters
(al bums) and
Jason Lipshutz
(singles)

CONTRIBUTORS:
Chuck Dauphin,
Phil Gallo, Gary
Graff, William
Gruger, Andrew
Hampp, Jessica K.
Letkemann, Jason
Lipshutz, Kerri
Mason, Deborah
Evans Price, Ryan
Reed, Brad Wete,
Nick Williams,
Chris Woods,
Emily Zemler
All albums
commercially
available in the
United States
are eligible.
Send album
review copies to
Mitchell Peters
at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,
770 Broadway,
Seventh Floor,
New York, NY
10003, or to
the writers in
the appropriate
bureaus.

I

POP

1D Releases 'Best Song Ever'
One Direction has always used bite -sized guitar licks
in its clean-cut pop offerings, but the group's latest
hit, "Best Song Ever," marks its first unsubtle nod
toward bombastic arena rock. The single features
a "Baba O'Riley"-esque synth buildup, which sets
the table for a meaty riff that wouldn't sound out
of place on a Coldplay album. Lyrically, "Best Song
Ever" utilizes that age-old rock trope of wistfully
recalling other music through rose-colored glasses:

"And we danced all night to the best song ever/We
knew every line, now I can't remember," the boys
declare. 113 has become a mega -selling act thanks
in part to pristinely manicured pop hooks, but as
the members (and their fans) grow up, the quintet
has begun moving away from the sugar -sweet "boy
band" idiom. "Best Song Ever," which precedes 113's
"This Is Us" 3-D film, is a catchy -as -hell first step in a
new direction. -JL

The song has a "Baba O'Riley"-esque
synth buildup and a riff that wouldn't
sound out of place on a Coldplay album...2.7..........w.......2
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EVENT: Americanarama Festival of
Music (Bob Dylan, Wilco, My Morning
Jacket)

VENUE: Susquehanna Bank Center,
Camden, N.J.

DATE July 28

A downpour may have slowed
concert -going traffic to a near
standstill, but that didn't stop
Bob Dylan, Wilco and My Mom
ing Jacket's rootsy show from
taking over Susquehanna Bank
Center for an evening of laid-
back, if damp, entertainment.
MMJfrontmanjimJamesplayed
shaman to the sodden amphi-
theater, conjuring alongside

Carl Broemel's entrancing gui-
tar work, particularly on closer
"Gideon." Wilco's set began
with a fedora'dJeffTweedylead-
ing the band through songs like
"Via Chicago," "Kamera" and
"Impossible Germany." Dylan's
evening -capping set featured he
and his band, with occasional
lightning bolts flashing as he
sang "Hard Rain's A -Gonna
Fall." He kept the night both
mellow and ominous, bouncing
betweenrollickinglatermaterial
like 2012's "Duquesne Whistle"
and a few old favorites like "All
Along theWatchtower." -JKL

SINGLES
HIP -HOP

JAY Z FEATURING
JUSTIN TIMBERLAKE

"Holy Grail" (5:39)

PRODUCERS: Tim baland,
The -Dream, Jerome "J -Roc"
Harmon

WRITERS: Van OUS

PUBLISHERS: various

Roc-a-Fella/Roc Nation

The first So seconds of
"Holy Grail" features
lots of JT crooning and
zero Jay Z rapping;
the intro would feel
like an eternity if not
for Timberlake's raw,
dynamic musings on his
vacillating relationship
with fame. Jay admira-
bly rides shotgun here,
dropping references to
Kurt Cobain and others
swallowed by the spot-
light while later interpo-
lating Nirvana's "Smells
Like Teen Spirit." -BW

ROCK

ELVIS COSTELLO &
THE ROOTS

"Walk Us Uptown" (3:22)

PRODUCERS: Elvis Costello,
Ahmir "Puestlove" Thompson,
Steven Mandel

WRITERS: Elvis Costello, Ahmir
Thompson, Steven Mandel

PUBLISHERS: Sideways Songs,
Universal Music/MGB Songs
(ASCAP)

Blue Note Records

On paper, Costello and
the Roots are sonic oppo-
sites, but "Walk Us Up-
town" is a strikingly fluid
preview of their Wise
Up Ghost collaboration.
Balancing Costello's
bratty croon with the
Roots' dub -inflected
funk groove-?uestlove
provides an especially
fierce boom -bap beat-
the song finds all parties
delightfully unhinged
and creating an exciting
new sound. -RR

COUNTRY

COLE SWINDELL

"Chillin' It" (3:18)

PRODUCER: Jody Stevens

WRITERS: Cole Swindell,
Shane Minor

PUBLISHERS: Sony/ATV Tree
Publishing, Code Six Charles
Music (BMI)

Warner Bros. Records

Even before inking his
label deal, Swindell sold
more than too,000
copies of this debut
single, according to
Nielsen SoundScan.
Country fans have
latched onto the rural,
tempered anthem,
which is highlighted
by the Georgia native's
vibrant delivery and a
standout hook that fits
snugly into any summer
playlist. -DEP

ALTERNATIVE

PANIC! AT THE DISCO
FEATURING LOLO

"Miss Jackson" (3:13)

PRODUCER: Butch Walker

WRITERS: various

PUBLISHERS: various

Fueled by Ramen

Swapping emo-pop for
glossy alt -rock, Panic!
positions "Miss Jackson"
as a dangerous ode to the
ultimate femme fatale.
Gang vocals not unlike
Fall Out Boy's "My
Songs Know What You
Did in the Dark (Light
Em Up)" and a pulsing
beat fuel this shim-
mery, frantic comeback
bid, with Brendon Urie
shrieking, "Where will
you be waking up tomor-
row morning?" -NW

POP

PRIYANKA CHOPRA
FEATURING PITBULL

"Exotic" (4:06)

PRODUCER: RedOne

WRITERS: various

PUBLISHERS: various

Interscope

It would be easy to
dismiss "Exotic" as a
reproduction of Jennifer
Lopez's most recent
dance hits, especially
given producer Red -
One's involvement. As
the first major attempt
of India's Bollywood
industry to produce
a legitimate U.S. pop
star, however, "Ex-
otic" features authentic
bursts of classic Indian
music and Hindi lyrics
sprinkled throughout, in
order to achieve more of
a cultural triumph than a
creative one. -AH
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Other Frills:

Media
Player:
Users can
hear music
while
browsing
the app.

Instagram:
Video
capabilities
include
those
taken with
I nstagrama
video
feature.

Alerts:
Users can
control the
data that
appears in
their feed.

Follow Live

UMISte..111arn1

1.hr.4131.4 Las.,
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Seenth.is Brings Social
Platforms Together

Seenth.is
streamlines
cu ration
of news
about users'
favorite
artists.

Along with the branded apps that artists use to per-
sonally disseminate news and photos, die-hard fans
need to know which news outlets, blogs, Twitter ac-
counts and Instagram users to follow in order to be
completely updated on their favorite act. That hunt
for information can prove exhausting, but Seenth.is
aims to get rid of that clutter by curating news about
the artists you care about in a well -organized feed.
Created by Swedish trio Marcus Myrberg, Jesper
Benon and Robert Furelid and available for free in
the App Store, Seenth.is stems from the recognition
that music is "an interest that is fueled through the
enormous social media data that we see today," CEO
Myrberg says. "What we're getting tired of is having
to browse multiple sources or apps to understand
what's actually interesting." Once inside the app,
the default screen encourages exploration, and in-
forms the user that artists like Beyonce and Rihanna
are "in the spotlight." The rest is simple: The "fan
feed" curates articles, SoundCloud files and popular

tweets about the artist that the user wishes to follow.
Rather than listing content in chronological order,
the fan feed is ranked based on social engagement
so that the most important content stays on top.
Each "artist feed" is an act's Facebook, Twitter and
Instagram feeds all rolled into one. Meanwhile, "fol-
low live" is an engaging take on a live -concert social
media experience. By tying together concert dates
and locations with geo-tagged social updates from
Twitter or Instagram, Seenth.is generates a feed of
updates that happened during that concert. If you're
at a rock show where the band brings out a special
guest, for instance, the "follow live" section would
be the place to visit to see if anyone in attendance
snapped a photo of the performance. Since the app
simply curates a user's already -existing social feeds,
the barriers to sign up and experience its full benefits
are practically nonexistent. Seenth.is has yet to be-
come ubiquitous, but it's a well -executed app with
much potential. -WG

ELECTRONIC

Rude Awakening
The debut album from British producer quar-
tet Rudimental has already gone gold in the
United Kingdom and spawned the hit single
"Feel the Love." The group is considered
part of the new British electronic invasion,
alongside acts like Disclosure and Duke Du-
mont, who have also scored big on the U.K.
charts. Unlike their groovy work, Home isn't
a throwback house affair. Breakbeats, found
sounds (actual spoons on "Spoons") and
pedal -to -the -metal energy earn Rudimental

the "rude" in its name, recalling the kitchen -
sink approach of Basement Jaxx. But top -shelf
vocal features (Angel Haze, Foxes, Alex Clare,
Emeli Sande) add heart and soul to the mix.
Sande's album -closer "Free" is breathtaking,
an elegantly rendered song of self -acceptance
with an extra layer of depth that's been sorely
lacking in pop -wise electronic music. But that
complexity might make Rudimental more
of an adult listen, rather than fodder for the
EDM generation. -KM

Rudimental

Home

PRODUCERS:various

Big Beat/Atlantic

RELEASE DATE.Aug. 6

ALBUMS ROCK

GOGOL BORDELLO

COUNTRY

VINCE GILL &
PAUL FRANKLIN

Bakersfield

PRODUCERS: Vince Gill, Paul
Franklin

MCA Nashville

RELEASE DATE: July 30

Gill and pedal steel
legend Franklin give
a history lesson in the
Bakersfield Sound,
recording five tracks
each from Buck Owens
and Merle Haggard.
Gill soars on Owens'
"Together Again,"
with Franklin channel-
ing late steel guitarist
Tom Brumley's part,
and Haggard's "I Can't
Be Myself" is a vocal
delight. -CD

POP

VAN DYKE PARKS

Songs Cycled

PRODUCER: Van Dyke Parks

Bella Union

RELEASE DATE: July 23

Still challenging listeners
with a distinctive mar-
riage of Americana, Bach
and the historically well-
informed, Parks' first solo
set since 1989 is an artist
reflecting on tragedy,
adventure and life's small
moments. Varied instru-
mentation (accordion,
strings, steel drums) is
used to cohere the music
like a film score. -PG

RAP

WALLPAPER.

Ricky Reed Is Real

PRODUCERS: Ricky Reed,
Axident, Robopop

Pura Vida Conspiracy

PRODUCER: Andrew Scheps

ATO Records/Casa Gogol
Records

RELEASE DATE: July 23

On its sixth album,
gypsy -punk act Gogol
Bordello dances
through raucous, glob-
al -minded numbers,
all led by wide-eyed
mastermind Eugene
Hutz. From "We Rise
Again," a grandiosely
crafted song condemn-
ing country borders, to
the bouncing acoustic
folk of "Lost Innocent
World," the group
makes serious state-
ments sound unabash-
edly fun. -EZ

ROCK

TRUE WIDOW

Circumsmbulation

PRODUCER: Matt Pence

Relapse Records

RELEASE DATE: July 23

The third album from
Dallas' self-proclaimed
"stonegaze" trio packs
plenty of haunting,
cinematic drone into
these eight tracks.
But it's not all dirgy
splendor: "HW:R"
lumbers forward with a
hazy, hypnotic melody;
"Trollstigen" is as
creepy as the titular
Norwegian road; and
"Numb Hand" will have
the same effect on one's
head, in the most mind -
tingling way. -CW

PUNK

WEEKEND

Boardwalk Music Group/Epic Jinx

Records

RELEASE DATE: July 23

Aftergainingbuzz
with zon's#STUPiD-
FACEDD, rapper/
songwriter Ricky Reed
andhis Wallpaper. crew
throw a mostly irreverent
partyon their full-length
debut, mixing hip -hop
andemo alt-rockwithwry
lyricism.Reedleaveshis
Auto -Tune athomeuntil
the surprisingly earnest
closer "YouN Me N Ev-
eryoneWe Know." -GG

PRODUCER: Monte Vallier

Slumberland Records

RELEASE DATE: July 23

Weekend churns out
a blend of enchanting
goth-haze noise rock on
its second album,Jinx.
Opening track "Mirror"
harks back to Cure -era
melancholy, while the
pop -leaning hooks on
standouts "Oubliete"
and "Celebration, FL"
float atop an industrial
wash of shoegaze guitar
and distorted bliss. -NW
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Rocker Jack
White has
donated
$200,000 to
the National
Recording
Preservation
Foundation, a
contribution
that
executive
director
Gerald
Seligman
describes
as a "game -
changer:' The
NRPF is an
independent,
nonprofit
charitable
corporation
established
by the U.S.
Congress.
Its mission
is to support
archives,
libraries,
cultural
institutions
and others
committed
to preserving
America's
radio,
music and
recorded -
sound
heritage.

DANCE

Cher Runs
The 'World'
`Woman's World,' from the star's
first album in 11 years, tops
dance chart
By Keith Caulfield

In Cher's latest No. 1 Dance Club Songs hit "Wom-
an's World," she sings, "I'm dancin' solo, in the dark,
on the club floor." Well, shortly after midnight on
July 27, she was on the club floor at Rasputin at the
Robertson Nightclub in West Hollywood-but defi-
nitely not solo.

"You missed a good party," Cher tells Billboard of
the event, staged to celebrate her new No. 1. "But it
was so hot. Oh, my Godl"

Luckily, someone in the packed crowd offered up
a fan to the diva, which saved the day and prevented
her from "melting." "It was hot, but it was great fun. I
had such a blast."

"Woman's World" is the first single from Cher's
new studio album, Closer to the Truth, due Sept. 24
on Warner Bros. Records. It's her first studio release
since 2002's "Living Proof" and features two songs
written by Pink, as well as a guest vocal turn from
Scissor Sisters' Jake Shears.

The song's promotion to club DJs was helmed by
Bobby Shaw Promotions and Citrusonic, the latter
of which also shepherded the Rasputin event. Or-
lando Puerta, who was director of dance and life-
style marketing at Warner Bros. until 2009, is the
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owner/founder of Citrusonic.

and breathes."
As for the night at Rasputin, Puerta says, "There

was so much love in the room for her. There were so
many people crammed in trying to get a glimpse of
her." (While Cher herself didn't perform that night,
she did take in a performance from celebrated Cher
impersonator Chad Michaels.)

Cher says the thumping "Woman's World" is one
of those songs that "sings itself," explaining that it
only took about an hour to record her vocals for the
track. The tune was produced by Paul Oakenfold and
co -written by Oakenfold, Anthony "TC" Crawford,
Matt Morris and Joshua "J.D." Walker.

The public got its first taste of the song in Novem-
ber 2012, when it leaked to the Internet. Warner Bros.
quickly released a high -quality version of the track
through Cher's official website, in order to counter
the unmastered leak. However, the single didn't get a
proper rollout until June 18, when she performed the
cut on the finale of NBC's "The Voice."

Shortly after that, the iconic artist did a flurry of TV
and radio press in New York. The sweep included a
buzzed -about mini -concert on June 3o, which capped
the city's annual gay Pride festival.

The performance came right as the club promotion
of "Woman's World" kicked into high gear. Starting
June 18, Bobby Shaw and Citrusonic serviced remixes
of the song by Tracy Young, R3hab and Danny Verde
to DJs. More batches of mixes followed, by David
Morales, Jodie Harsh, Edson Pride, Jason Nevins,
Zookeper and tyDi.

As for what Closer to the Truth will sound like,
Cher says that "Woman's World" doesn't really rep-
resent the vibe of the entire set. She says the first half
of the effort is very dance -oriented, but the second
half is quite eclectic, with a banjo -enhanced number
as well as a "real teary ballad" written by Pink called
"Lie to Me."

More details on the album-and Cher's busy pro-
motional schedule-are due in the coming weeks.0

Cher's
new album,
Closerto the
Truth, is due
Sept. 24.

[ THE

Numbers
One Direction

"Best Song Ever"

One Direction's new single lives up to its title, as
"Best Song Ever" gives the group its best rank on the
Billboard Hot ioo. It charges in at No. 2 (see page 44),
supported by strong out -of -the -gate sales and a huge
week of streams.

322K
"Best Song Ever" crashes in at No. 1 on Hot
Digital Songs with 322,000 downloads sold,
according to Nielsen SoundScan. It's the
biggest debut since Taylor Swift's "I Knew You
Were Trouble" bowed at No.1 with 416,000 on
Oct. 27, 2012.

52%
The tune's all -format Hot 100 Airplay audience
stands at 11.1 million for the week ending
July 30 (a growth of 52%, according to Nielsen
BDS). While the song isn't on Hot 100 Airplay
yet, it does rise 40-32 on Mainstream Top 40
with 1,807 plays (up 131% in detections).

10.9M
The Vevo premiere of the video for "Best Song
Ever" on July 22 broke the network's one -day
view record, netting 10.9 million global views.
It surpassed the previous record -holder, Miley
Cyrus' "We Can't Stop," by 200,000. In the
United States it received 7.9 million streams
for the week ending July 28, propelling itto
debut at No.2 on Streaming Songs.

23%
The video and song's simultaneous release
on July 22 set off a social media frenzy. One
Direction picked up 456,000 new fans across
platforms for the week ending July 28-a 23%
gain in fan acquisition. In turn, the group rallies
6-1 on the Social 50 chart.

-Keith Caulfield and William Gruger



TLC's
T-Boz (left)
and Chilli
announced
their return
at a press
conference
on July 25.

TLC Returns
The chart -topping R&B act launches a
comeback on Epic, vows to 'never replace'
Lisa 'Left Eye' Lopes
By Andrew Hampp

"When people ask us why, my answer is, 'Why not?' We're going to do
this until the wheels fall off."

That was Tionne "T-Boz" Watkins' declaration to fans who came
to see TLC's first U.S. performance in years at the Mixtape Festival in
Hershey, Pa., on July 27, signifying the beginning of a new era for the
record -breaking R&B group. Having re-signed with Epic Records/La-
Face and mentor Antonio "L.A." Reid, surviving members T-Boz and
Rozonda "Chilli" Thomas will release a currently untitled compila-
tion on Oct. 15 featuring the group's hits as well as several new songs.

(Lisa "Left Eye" Lopes was killed in a car accident in 2002.)
Two tracks have already been penned: "Meant to Be," written by

Ne-Yo, and "Posh Life," written by Lady Gaga and longtime TLC
collaborator Dallas Austin. Other collaborations are in the works,
including studio time (and a likely live show) with Drake, and some
hoped -for further pairings with J. Cole, who recruited T-Boz and
Chilli for current single "Crooked Smile," which is No. 55 on the Bill-
board Hot 100.

On Oct. 21, VH1 will premiere "CrazySexyCool: The TLC Story," a
biopic chronicling the rise of the group, which earned 10 top 10 sin-
gles on the Hot zoo, including four No. is ("Waterfalls," "Creep," "No
Scrubs" and "Unpretty").

The moment that really had fans talking, though, was the appear-
ance of Lil Mama rapping Left Eye's verse on "No Scrubs" at the close
of TLC's Mixtape set. (She plays Left Eye in the film.) "We said we will
never replace her," T-Boz said from the stage, referring to an earlier
press conference announcing the collaboration. "Are we clear?"

Bill Diggins, TLC's manager since 1998, says the act has been seek-
ing new music since November 2012 and the response from the indus-
try has been overwhelming. T-Boz added, "Not one artist has said no,
and that's amazing and a blessing ... You know, we've been gone for
a minute. But to see everyone coming to us like, 'Yo! We heard y'all
working, I gotta be down!' That's amazing."

Battle Plan: Edward Sharpe &
The Magnetic Zeros

California
folk -pop
group
Edward
Sharpe &the
Magnetic
Zeros return
with a self -
titled third
LP, which
debuts at
No. 14 on
the Billboard
200.

Bryan Ling, manager of
Edward Sharpe &the
Magnetic Zeros and co-
president of their U.S. label
Community Music Group,
had planned on getting the
group's mastered album long
before the date he actually
received it, at the end of May.
When he finally had it in his
hands, he used a face-to-face
approach for the campaign-
first coordinating listening
sessions with industry
insiders and tastemakers
to allow word to spread.
"The most importanttype of
marketing that we do is hand
to hand," he says, "getting it in
front of people whose opinion
we value, and then using them
to come up with ideas of how
to expose it based on the
feedback we get."

With only one month ahead
of release to organize a
proper marketing strategy,
Ling worked with a new
international label partner,
Mumford & Sons' Gentleman
of the Road, which handled
distribution in the United
Kingdom, Europe and other
parts of the world. "There's
a real genuine and not -so -
business -y relationship
there where they help artists
facilitate art," he says. "Just
being able to create together
on an idea level-that's been
helping with the rollout."
Releasing single "Better
Days" to radio, the band has
received the "best start" it's
ever had. "We get so much
support on alternative radio-
from the NPR stations and the
KCRW5 of the world."

"We set up a secret show
for 500 people at basically
a parking lot attached to a
solar -powered facility," Ling
says of a pop-up New York
concert on release day (July
23). On July 24, the group
performed new tune "Life Is
Hard" on "Late Show With
David Letterman"-and the
following day began work on
a music video. "We're in the
process of making four videos
right now that will roll out over
the course of the next two
months-whether they help
or not, they're definitely fun
and [f rontman] Alex [Ebert]
has been highly involved, so
we'll see if we have something
viral." The album sold 19,000
first -week copies, according
to Nielsen SoundScan.

The folk heroes will be busy
until the end of October
with live dates, hitting Los
Angeles next week to appear
on "Conan." Next, they'll focus
on creating tailored content
from old band footage and
videos to release to fans in the
interim. "We're doing really
nontraditional stuff-we've
been investing in all of the
content that we have from
festivals, radio stations...
we've now hired someone to
go through all of the footage,"
Ling says. "We're going to
go through it together and
release different pieces
consistently. When they're
off the road, it's important
to keep exposing fans to
content, to keep the band in
the fans' peripheral."

-Nick Williams

Radio Loves KAPTN
Los Angeles -based rapper
KAPTN is attracting
listeners, and viewers, with
his single "Ricky Ricardo"
(Island Def Jam). At the
rhythmic format, the song
rises by 22% in plays,
according to Nielsen BDS.
Its clip has been viewed
more than 400,000 times on
YouTube since its June 21
posting. While the song is
only loosely based on "I Love
Lucy," KAPTN pays homage
to the iconic sitcom at its
start "Hey Lucy, I'm horns/
Where you been? Oh, I know/
You been conga dancing?
Well, me too/Now you got
some 'splaining to do."

Whale Of A Hit
Vancouver -based rock
band Said the Whale is
making inroads south of
the Canadian border, as"'
Love You" debuts at No.38
on Alternative. It's the first
U.S. chart hit for the Juno
Award -winning act, which
has notched a handful of
entries on the Canada Rock
airplay tally since 2009. The
five -member Hidden Pony/
Caroline group will release
its fourth full-length album,
Hawaii, on Sept. 17.

Aquiline Leaps
British singer/songwriter
Lauren Aquiline, 18, draws
her first chart ink, as her self -
released EP, Sinners, bows
on Heatseekers Albums
at No. 5 with 2,000 copies
sold, according to Nielsen
SoundScan. The set follows
her first EP, Fools, released
last fall. Despite her young
age, Aquiline is no musical
newbie, having begun
writing songs before her 10th
birthday. She describes her
sound as "reverby magical
piano stuff."

Swords Cut Through
The moniker of English
electronic producer Matthew
Barnes, Forest Swords
returns to making music
for the first time since 2010
EP Dagger Paths with new
single "The Weight of Gold"
(Tri Angle). The orchestral
cut caught the attention of
indie tastemaker Pitchfork,
whose exposure has helped
the track accrue more than
110,000 SoundCloud plays
in less than two weeks.
Swords enters Uncharted
at No. 34, with the single's
parent album, Engravings,
due Aug. 26.

Reporting by Keith Caulfield,
William Gruger, Rauly
Ramirez and Gary Trust.
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CHARTS
KEITH CAULFIELD

Selena Gomez Gets
First No. 1 Album
Disney TV star -turned -pop princess nets her best
sales week yet with arrival of 'Stars Dance'

Selena Gomez collects her first No. 1 on
the Billboard zoo with the arrival of Stars
Dance. The Hollywood Records release
sold 97,000 copies in its first week, accord-
ing to Nielsen SoundScan-a career -high

frame for the singer.
Each of her albums has steadily grown in terms of

sales, bowing with successively bigger sums and plac-
ing higher on the chart.

Her 2009 debut, Kiss and Tell, opened at No. 9 with
nearly 66,000. It was followed by the No. 4 -ranking
A Year Without Rain in 2010, which slightly exceeded
66,00o, and then 2on's When the Sun Goes Down,
which peaked at No. 3 a week after it launched at No.
4 with 78,000.

The robust start of Stars Dance is due to Gomez's
growth at digital retail. Of the album's opening
frame, 56% of its sales were downloads, equating to
a No. 1 bow on Digital Albums with a career -high
digital week of 54,000.

To compare, her first three albums all had much
less significant first -week sums from digital retailers:
When the Sun Goes Down tallied 20,000 downloads,
while A Year Without Rain and Kiss and Tell racked up
8,000 and 11,000 downloads in their respective bows.

As Gomez has grown her fan base through the
years, and crossed over from a Disney TV star who
sings to a singer/actress with actual radio hits, digital
sales have played a larger role in her first -week bows.

The general notion is that mom- and family -
friendly Disney stars with limited radio exposure
sell well when it comes to physical CDs (especially at
mass merchants), but underperform at digital retail.

That said, Gomez has been red hot this year,
scoring her biggest hit single yet with the lead track
from Stars Dance, "Come & Get It." The cut sailed
to No. 6 on the Billboard Hot loo (her first top 10)

and No. 2 on the Mainstream Top 4o airplay chart.
It followed her first top to Mainstream Top 4o hit,

"Love You Like a Love Song," which climbed to No.
6 on Feb. 4, 2012.

Gomez, who turned 21 on July 22, is the youngest
solo female artist to hit No. 1 since Taylor Swift in
2010. On the chart dated Nov. 13 of that year, the
then-zo-year-old Swift debuted at the top with her
second leader, Speak Now.

Hooray For Hollywood: Stars Dance is Hollywood
Records' first No. 1 album since Demi Lovato's Here
We Go Again started in the penthouse on Aug. 8, 2009.
In total, Stars Dance is the label's loth No. 1, follow-
ing Lovato; Jonas Brothers' Lines, Vines and Trying
Times (July 4, 2009) and A Little Bit Longer (Aug. 3o,
2008); Miley Cyrus' Breakout (Aug. 9, 2008) and
Hannah Montana z: Meet Miley Cyrus (July 14, 2007);
Rascal Flatts' Me and My Gang (April 22, 2006);
Hilary Duff's Most Wanted (Sept. io, zoos); Rascal
Flatts' Feels Like Today (Oct. 16, 2004); and Duff's
Metamorphosis (Sept. 2o, 2003).

Mouse House In Top Three: It's a good week for all
things Disney, as the "Teen Beach Movie" soundtrack-
on Hollywood's sister label Walt Disney Records-
soars from No. 8 to No. 3 on the Billboard zoo. The set
sold 57,000 in its second week of release, jumping into
the top three with a gain of 128%.

Its sales at mass merchants grew 196% for the
week (from 8,000 to zz,000) while its download
sales rallied by 88% (from 16,000 to 31,000).

The increase follows a full week's worth of impact
from the movie's Disney Channel premiere on July
19. In addition, repeat airings of the film-along with
its quick -turnaround DVD release on July 3o-should
ensure another solid sales week for the soundtrack
next issue.

With the rise of "Teen Beach Movie," the Billboard
zoo has its first non -"Glee" TV soundtrack in the top
three since Aug. 28, 2010. That week, the soundtrack
to "Camp Rock z: The Final Jam"-another Disney
Channel movie-debuted and peaked at No. 3 for one
week. Teen Beach Movie is the highest -charting non -
sequel TV movie soundtrack since the first Camp Rock
debuted and peaked at No. 3 on July 5, zoo8.

Teen Beach Movie's two-week sales sum is 8z,000.
That already makes it the eighth -biggest -selling
soundtrack of 2013.

With Hollywood and Disney Records both at the
top, it's the first time the Mouse siblings have been
together in the top three since Sept. 22, 2007. That
week, the "High School Musical 2" soundtrack (Walt
Disney) was No. 1 and Miley Cyrus' Hannah Mon-
tana z: Meet Miley Cyrus (Walt Disney/Hollywood)
was No. 3.0

CLASSICAL ALBUM SALES
YEAR TO DATE

4.2 MILLION
 19%

Quite A Tally For'Ho'
As it descends 43-47 on
the Billboard Hot 100,
the Lumineers' "Ho Hey"
becomes just the 10th
single in the chart's 55 -year
history to spend at least 60
weeks on the survey. That
it's lasted that long despite
having not reached the
summit-it peaked at No. 3
the week of Dec. 29, 2012-
isn't uncommon. Of the 10
longest -charting Hot 100
hits, only three reached No. 1,
led by LM FAO's "Party Rock
Anthem" (68 weeks, 2011-
12). Jason Mraz's "I'm Yours"
has logged the longest Hot
100 run: 76 weeks. It peaked
at No. 6 the week of Sept. 20,
2008. -Gary Trust

THE BIG NUMBER

4.68M

With 4.68 million albums
sold in the week ending July
28, weekly album volume has
dropped to a new SoundScan-
era low. Worse? The previous
record was set just a week
earlier (4.71 million).

Read more
Chart Beat at
billboard.com/
chartbeat.

COUNTRY DIGITAL ALBUM JAY Z'S MAGNA CARTA
SALES YEAR TO DATE SALES THIS WEEK

6.7 MILLION 77,000
 11%  40% IN THIRD WEEK

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
TRACKS

chin week 4,678,000 1,991,000 23,203,000

Last Week 4,707,000 2,034,000 22,793,000

change -0.6% 1.8%

This Week Last Year 4,890,000 1,974,000 23,817,000

Change -4.3% 0.9% -2.6%

`Digital album sales are al.counted within album sales.

Weekly Album Sales

2013
2012

ID

YEAR-TO-DATE

.7M

141 1 S N

Overall Unit Sales

2012 2013 CHANGE

Albums 172,062,000 161,216,000 -6.3%

Digital Traci. 797,304,000 775,381,000

Store Singles 2,004,000 1,874,000 -6.5%

Total 971,370,000 938,471,000 -3.4%

Album w/TEA. 251,792,400 238,754,100 -5.2%

Includes 0ack equfvalenlawm SaleslIEDI.0110 0Drkdownloatls equfvalent to onealbuin sale.

Album Sales

2012

2013

172.1 Million

161.2 Million

Sales by Album Format

2012 2013 CHANGE

CD 103,300,000 88,757,000 -14.1%

Digital 66,260,000 69,022,000 4.2%

Vinyl 2,451,000 3,242,000 32.3%

Other 52.000 195,000 275.0%

Sates by Album Category

2012 2013 CHANGE

Current 84,617,000 81,489,000 -3.7%

Catalog 87,445,000 79,728,000 -8.8%

Deep Catalog 69,795,000 64,193,000 -8.0%

Current Album Sales

2012

2013

Catalog Album Sales

2012

2013

87.4 118800

79.7 Million

Nielsen SoundScan countsascurrent only sales.. Met irst la MOncns01 an album, releau 112
man. brdassical and jan albums,. Titles DV stay.Ine Ine Billboard 200.1lowever.remain
...current...MD.1W 111m0Dinsare catalog Deep catagg is. subset DI catalog br one out mace
than 16 months.

==:1=,14tV:a'rzax=r----- rooci!
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LEGEND

Bullets indicate titles with
greatest weekly gains.

album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of I million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of to million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
 RIAA certification for 550,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

MG (Heatseeker Graduate)
PS (Pacesetter for largest % album

sales gain)
66 (Greatest Gainer for largest

volume gain)
DO (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/big.

Visit billboard.com/big for complete
rules and explanations.

Mrs MST me TITLE Artist pug oe,e
ut tut Will PRODUCER (SONGWRRER) IMPRANT/PROMMON LABEL Pal. suet

©O 131 BLURRED LINES Robin Thicke Feat. T.I. + Pharrell
P.L.WILLIAMS IP.L.WILLIAMS,RINICKE) STAR TPAK/INTERSCOPE

1 15

HOT SHOT

DEBUT

BEST SONG EVER One Direction
sworcoulmolA

2 1

Upon its debut at No. 2 (see

story, page 40), the song

becomes One Direction's

highest -charting Hot 100 entry.

It tops the No.3 peak of "Live

While We're Young" and the

No. 4 high point of the group's

introductory hit "What Makes

You Beautiful" last year.

, WE CAN'T STOP Miley Cyrus' MIKE WIL -

T.THOMATk.rOVAVI:=0:=VT.MIURriA""' RCA

2 8

4 3 0 RADIOACTIVE Imagine Dragons A
ALEX OA KID (IMAGINE DRAGONS,A.GRANUMOSSER) KIDINAKORNER/INTERSCOPE

3 48

2 4 5
GET LUCKY Daft Punk Feat. Pharrell Williams A

T.BANGALTER,G. DE HOMEM.CHRISTO IT.BANGALTER.
Lk

G. IDE HOMEM-CHRISTO,N.RODGERS.P.L.WILLIAMS) DAFT LIFE/COLOMBIA

2 15

7 5 0TREASURE Bruno Mars
THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE N,A.LEVINE,P.BROWN) ATLANTIC

5 11

8 8 0HOLY GRAIL Jay Z Featuring Justin Timberlake
TRASKRNBALANDAROC(S.C.CARTER,ITIMBERLAKE,INASH,
TV.MOSLRLHARMON,E.DMILSON,K.COBAKELDROHL,K.NOVOSELIC) ROCAFELLA/ROC NATION

7 3

10
CUPS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick

9 0 C.BECK.M.KILIAN IA.P.CARTER,L GERSTEIN,
OBLACKETT.HTUNSTALL-BEHRE.NSJ.FREEMAN) LIME/REPUBLIC

8 31

5 6 4 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton A
P.LEWIS lB.HAGGERTYALEINIS) MACKLEMORE/ADA/WARNER BROS.

1 25

6 7 10 CRUISE Florida Georgia Line Featuring Nelly A
LN101 (B.KELLKEHUBBAR4.1.KM01,C.RICE,LRICE) REPUBLIC NASHVILLE/REPUBLIC

4 43

9 to 3 MIRRORS Justin Timberlake A
THABALAN 0 (ITIMBERLAKE.T.V.MOSLEI,HARMON,I.E.FAUNTLEROY III RCA

2 24

0 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R.LEWIS (B.HAGGERTY,R.LEWIS.M.LAMBERT) MACKLEMORE/SUB POP/ADA/WARNER BROS.

11 20

0 0 CLARITY Zedd Featuring Foxes A
ZEDD IA.ZASLAVSKINATTTHEW KOMA,P.ROBINSON,SIMAR GRAY) INTERSCOPE

13 19

LOVE SOMEBODY Maroon 514 CO 0
:Ng22:2=2.`,.'.0Z. AMA/OCTONEPHTERSCOPE

12 10

19 0 0 SAFE AND SOUND
P.MERCHANT.S.SIMONIAN (R.MERCHANT.S.S(MONIAN)

Capital Cities
LAZY HOOKS/CAPITOL

15 13

150 in COME & GET IT Selena Gomez A 6
STARGATE (E.DEAN,M.S.ERIKSENT.E.HERMANSEN) HOLLYWOOD

16

1.4 H 17
THE WAY Ariana Grande Featuring Mac Miller A

NEV IH.O.SAMUELS,ASTREETER,
A.S.LAMBERT.I.SPARKS.M.MCCORMICK,B.G.RUSSELL) REPUBLIC

9 18

0 ©©
.---M

Jason Derulo .1.AT.I1E, OTHERu,,E SIDE,R 414

M.1OHNSON,I.COLEMAN) BELUGA HEIGHTS/WARNER BROS.

18 15

17 , 19
I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding di

0 C.HARRIS IC.HARMS,E.GOULDING) CHERRYTREE/DECONSTRUCTION/FLY EYE "
ULTRA/ROC NATION/INTERSCOPE/COLUMBIA

32 35

16 17 20 JUST GIVE ME A REASON P!nk Feat. Nate Ruess A
1.BHASKER (PIN K,J.BHASKER,N.RUESS) RCA

1 24

NEW 0 BABY I Ariana Grande
BABYFACE.A.DMON (BABYEACE,A.DIXONAUF) REPUBLIC

21 1

0 0 0 I WANT CRAZY A
D.HUFF.H.HAVES (H.HAVES,L.MCKENNA,T.VERGES)

Hunter Hayes
ATLANTIC/WMN

19 16

18 21 23 I LOVE IT Icona Pop Featuring Charli XCX A
P.BERGER IP.BERGEP,ATICHISON,L.EKLOW) RECORD COMPANY TEN/BIG BEAT/PPP

7 26

29 0 24 U.O.E.N.O. Rocko Featuring Future & Rick Ross
NOT LISTED (NOT LISTED) ROCKY ROAR

20 16

0-0 0 RUNNIN' OUTTA MOONLIGHT Randy Houser 
0.6.EOR6E (0.0AVIDSON,1.K.LOVELACE.A.GOALEY) STONEY CREEK

25 12

21 a 26 POWER TRIP J. Cole Featuring Miguel A
J.L.CCILE (1.COLE,H.LAWS) ROE NATION/COLUMBIA

19 24

Ha.
Aso

26

1441 me
Will mix

29 0

TITLE Artist
PROOLICER (SCINGWMTER) IMPRINT/PROMMION IABEL

CRASH MY PARTY Luke Bryan
,.OVENS IP.CLAWSON,A.GOPLEY) CAPITOL NASHVILLE

G.,,,

A

Pun
Pal.

18

lows
CHART

16

0 0 GONE, GONE, GONE Phillip Phillips
GM/ATI-MEI. (0.F11HRIAA.,T.CLARK.L.WATTENHERG) 19/INIiRSCOPE

26 21

26 24 29 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz A
R.LEWIS (B.HAGGEPTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

1 43

22 22
BODY PARTY Ciara

,.°W=.0M7E4s4,74:121,R..., EPICr.gagtA
22 14

36 34 SAIL AWOLNATION A
A.BRONO (A.BRONO) RED BULL

30 47

27 30 32 STAY Rihanna Featuring Mikky Ekko A
M.EKKO,I.PARKER (M.EKKO,J.PAINER) SRP/DEF AM/101M

3 is

M 31 33 WHEN I WAS YOUR MAN Bruno Mars A
THE SMEEINGTONS 181.NO MARS.,P.LAWRENCE II.A.LEVINE A. MT) ATLANTIC

1 32

96 86
BENEATH YOUR BEAUTIFUL Labrinth Feat. Emeli Sande
LABRINTH,DA DIGGLAR ITACKENZIE,M.POSNEP,A.E.SANDE) SYCO/RCA

The former U.K. No.1 reaches the top 40 after the

34 7

pair performed it on NBC's "America's Got Talent"

(July 24). It soars 50-13 on Hot Digital Songs with a

176% increase to 92,000 downloads sold. The sum

accounts for almost one -quarter of its digital sales to

date (390,000).

u 1830 32 38 BOYS 'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends 
S.HENDR,CKS IR.AKINS,ODAVIDSON,C.WISEMAN) WARNER BROS. NASHVILL E/WMN

33 33 36 BAD Wale Featuring Tiara Thomas Or Rihanna 
T.THOMAS.K.CAMP (0.AKINTIMEHIN.T.T00MAS) MAYBACWATLANTIC

21 24

0 0 SUMMERTIME SADNESS Lana Del Rey
E.HAVNIE,R.NOWELS (L.DEL REY,R.NOWELS) POLVDOR/INTERSCOPE

37 3

24 25 38 IRSONGSKNOWWHATYOUDIDINTHEDARMLIGHTENUN Fall Out Boy 
B.WALKER (FALL OUT BOY.B.WALKER,I.HILL) DECAYDANCE/ISLAND/ICUMG

13 25

dB 0 el ROUND HERE Florida Georgia Line
....." 1.M01(R.CLAWSON,C.TOMPKINS,THOMAS RHETT) REPUBLIC NASHVILLE

38 7

37 42 0 DON'T VA Brett Eldredge
C. DESTE,NO 113.ELINtEDGE,C.DESTEF.0,A.LORLE19 ATLANTILM.

37 to

EVERYTHING HAS CHANGED
(T.SWIFT4SNEERAN)

Taylor Swift Featuring Ed Sheeran
BIG MACHINE/REPUBLIC

41 4

The collaboration hits a new peak following

the release of a remix (which emphasizes its

drum track). It re-enters Hot Digital Songs

at No. 19, also a new best rank (66,000, up

574%), while rising 33-26 on Adult Top 40

and 33-27 on Mainstream Top 40.

42 '41'1 HEY PRETTY GIRL Kip Moore 0
B.LAMES (K.MOORE,D.COUCH) MCA NASHVILLE

41 19

41
CRAZY KIDS Ke$ha Featuring will.i.am Or Juicy J

40 DR. LUKE,BENNY BLANCO,CIRKUT (K.SFBERT,
W.ADAMS,L.GOTIVALB,B.LEVIN,H.WALTER) EMOSABE/RCA

40 9

48 45
TAPOUT Lil Wayne, Birdman, Future, Mack Maine, Nicki Minaj

gVntacri.rritgiNtgl",WiVir YOUNG MONEY/CASH ON /REPUBLIC

44 12

44 0 SEE YOU AGAIN
M.BRIG (C.UNDERWOOD,O.H.HODGES.H.LINCISEY)

Carrie Underwood
HT 19/ARISTA NASHVILLE

44 13

33 36 46 WAGON WHEEL Darius Rucker A
F.ROGERS (B.EWLAN,K.SECOR) CAPITOL NASHVILLE

is 25

38 43 47 HO HEY The Lumineers A
R.HAOLOCK (W.SCHUL17.1.FPAITES) DUALTONE

3 60

59 52 co WAKE ME UP! Avicii
AVICII.4.POURNOUPI (T.BERGLING.P.POURNOLIIII,A1.0.1.ACC) PIIN10/151...0/10.1X14

48 5

51 48 0 REDNECK CRAZY Tyler Farr
1.CAT,NO,I.KING (AP.KEARAIRWIN,C.TOMPKINS) COLUMBIA NASHVILLE

48 9

88 35 SO
DON'T DROP THAT THUN THUN! The FiNATTiCZ

ZI:LralrINAITAWa) THE FINATTIWKNOCKOUT/EONE

35 3

Go to BI LLBOARD.COM /BIZ for complete chart data Data for week of 08.10.2013
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62 55

47 39 52

NEW OD

Artist Pell mum
IMPRINT/PROMOTION LABEL PM. MIT

LITTLE BIT OF EVERYTHING Keith Urban
N.CHAPMAN,K.URBAN (B.WAIRREN,B.WARREN,K.RUDOLD HIT RED/CAPITOL NASHVILLE

TAKE BACK THE NIGHT Justin Timberlake
TIMBALANOLTIMBERLAKE,ROC OSIMBERLAKE,CVMOSLEV,LHARMON,LE.FAHNTLEROY II) OCR

BURN
G.KURSTIN (R.B3EDDER,E.GOULDING,G.KUR ,ILKIMLE) CHERRWREE/INTERSCOPE

The cut storms Hot Digital Songs at

Ellie Goulding

51 10

39 3

53 1

Your Love," on which she's featured,

bullets at No. 19 on the Hot 100 with a

smaller sales sum than that of "Burn"

(54,000), but ranks higher thanks to its

established radio presence (66 million

impressions, up 9%).

a 37 gg #BEAUTIFUL Mariah Carey Featuring Miguel
MIGUELNI.CAREVIAPPY PEREZ (M11.).PIMENTEL,M.CARDAPEREZ.B.DAVIS) ISLAND/IDIMG

15 12

0 a CROOKED SMILE J. Cole Featuring TLC
..... 1.1..COLE (1.COLE,M.SMITH,KIEWIS,PMINITFIELD) ROC NATION/COLUMBIA

55 6

LOVE MORE Chris Brown Feat. Nicki Minaj
NEW 6,6" FRESHM31.1 III (0.EVERSLEV,H.EVERSLEY,S.SPEARMAN,Q

C.M.DROWN.E.DELLINGER.M.N.SIMNIONDS.O.T.MARAI) RCA

56 1

., RIGHT NOW Rihanna Featuring David Guetta
52 50 -"' D.GLIFITA,STARGADE,11.ROMERO,GIOINFORT (I, GLIETTAM.S.ERII(SEN,

TE.HERMANSENS.C.SMITH,NASH.R.FERPRULTLIINFOR,N.ROTTEVEEL) SRP/OGR (WINK

SO 6

0 GAS PEDAL Sage The Gemini Feat. lamSu
NEW

D.WOODS (D.WOODS.S.A.WILLIAMS) BLACK MONEY

58 1

74 63 Q ROYALS Lorde
1.LITTLE (E.YO'CONNOR,I.LITTLE) LAVA/REPUBLIC

59 4

43 49 60 RICH AS F**K Lil Wayne Featuring 2 Chainz,MINUS,N.SEETHARAM (.CARTER38
.I.EPPS.TWILLIAMS.N.SEETHARAND YOUNG XIONEWCASH MONEY/REPUBLIC

19

57 57 0 ALL OVER THE ROAD Easton Corbin
C.CHAMBERLAIN (C.CHAMBERLAIN,A.GORLEY.W.KIRBY) MERCURY NASHVILLE

57 12

75 65 0 IT GOES LIKE THIS Thomas Rhett
M.KNOX (R.AKINS,B.HAYSLIP.I.ROBBINSI VALORY

62 7

NORM FRIENDS (SETB REBID DJ Khaled Feat Drake Rick Ross& Lil (Rayne
49 53 a

NL.ROBERTSEaOaDR,E, ASAVALAHA4BIB WE THE BEST/YOUNG MONEV/CASH NORWMPUBLIC

37 14

- 62 Q RED NOSE Sage The Gemini
V_WOODS mums) BLACK MONEY

62 2

66 61 Q HEY GIRL Billy Currington
()MUFF (R.AKINS,AGORLEY,C. DESTEFANO) MERCURY NASHVILLE

61 10

ilk SLOW DOWN Selena Gomez
ItEBITIT law

TX1f0TEDMVITLRIgnagC"E"' HOLLYWOOD

66 2

45 47 a DONE. The Band Perry
MUFF (R.PERRY,N.PERRUDAVIDSON,I.BRYAND) REPUBLIC NASHVILLE

43 zo

63 59 00 DEMONS Imagine Dragons
ALEX DA KID IMAGINE DRAGONS.A.GRANT.I.MOSSER) KIDINAKORNER/INTERSCOPE

59 19

90 77 Q NIGHT TRAIN Jason Aldean
M.KNOX (NDDIRASHERADULANEY) BROKEN BOW

69 4

76
co AIN'T WORRIED ABOUT NOTHIN French Montana

69 RICO

COKE BOYS/BAD BOV/INTERSCOPE

69 6

73
... WHAT ABOUT LOVE Austin Mahone

' 66 .. DONEAMMY JOKER (N.KHAVAT,I.THORNFELta,
ALJUNIOR,B.HAOI.M.MOUPONDO,R.STARCHILD,AMAHONE) CHASE/REPUBLIC

66 7

55 51 n WOP J. Dash
M.WIESE, SR. ILDASH) STEREOFAME

51 8

82 71 0 BRAVE Sara Bareilles
MINDERT (S.BAREILLES,LANTONOFF) EPIC

61 7

... BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
58 64 - SEAN KINGSTON.NIC RAC (I( ANDERSON,

OAKINLOLU.N.BALDING.C.I.EHOMAD) BELUGA HEIGHTS/EPIC

52 14

53 54 7g JUMP RIGHT IN Zac Brown Band
KSTEGALLZ.BROWN (LBROWNDV.DURRETTE,I.MRAD) ATLANTIC/SOUTHERN GROUND

53 14

77 70 76 COUNTING STARS OneRepublic
R.B3EDDER.N.DANCANELLA (R.B.TEDOER) MOSLEV/INTERSCOPF

32 6

NEL tar THIS TITLE Artist
IMPIDNOPROMOIDON (ABEL

BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic
69 67 77

MAIOR LAZER.V.KHAN (I.W.PENTD,ODAYLOR,
BRUNO MARSANGUYEN.STEVENSONMVSTIC) MAO DECENT/SECRETLY CANADMN/WARNER BROS.

Mar
POS.

67

emor
0021

7

39 60 78 TOM FORD Jay Z
TIMBALAND.1ROC (S.C.CARTER,VMOSLEY,I.HARMON) ROC.A.DELLA/ROC NATION

N 3

67 76 Q PARKING LOT PARTY Lee Brice
1 STONE.L.BRICE (LBRICE,THOMAS RHETT,R.AKINS,L.LAIRD) CURB

67 5

eo 0 0 POINT AT YOU Justin Moore
J.S.STOVER (R.COPPERMAN,R.AKINS,B.HAVSLIPI VALOR./

78 9

98 0 80 ACAPELLA Karmin
MJOVNSON (A.HEIDEMANN.N.NOONANAIJOHNSON.S.HOLLANDER) EPIC

72 3

ERUISIN'FORABRUISIM Ross Lynch, Grace Phipps And Jason Eidgan 82 1

M.ALLAN.J.EV(GAN (1.C.MILLER.N.LEONTI.M.ALLAN.I.EVIGAN) WALT DISNEY

Tracks from Disney Channel's "Teen Beach

Movie" claim the top eight spots on Kid Digital

Songs (see Billboard.biz). While this song marks

his first Hot 100 appearance, Lynch's 13 top 105

on Kid Digital Songs mark the most among solo

males since the survey launched in 2010.

85 87 0 FEDS WATCHING 2 Chainz Featuring Pharrell
RL WILLIAMS (T.EPPS.P.L.WILLIAMS) DEE 1 AM/ID1MG

67 4

74 Q u HOW MANY DRINKS? Miguel
S.REMI (M.DPIMENTEL.S.REMI.R.NICHOLS.P.WILLIAMS) EDISTORM/BLACK ICE/RCA

69 15

Q 0 HEADBAND B.o.B Featuring 2 Chainz
DI MUSTARD (B.R.SIMMONS,JR.,O.MCFARLAND

T.EPPS,C.MONTGOMERY IIGSCOV.GRIFIN,M.ADAM) REBELROCK/GRAND HUSTLE/ATLANTIC

65 7

0 0 STILL INTO YOU Paramore
J.MELDA-JOHNSEN INIVILLIAMSDIVORK) FUELED BY RAMEN/RRP

83 3

68 74 87 ANYWHERE WITH YOU Jake Owen
J.M01,R.CLAWSON (B.HAYSLIP,D.L.MURPHY,I.YEARY) RCA NASHVILLE

46 19

64 73
F*CKWITHMEYOUKNOWIGOTIT Jay Z Feat. Rick Ross

88 1301.1DA,VINYL2 (S.C.CARTER.
M.SAMUELS.A.HERNANDE.Z.W.L.ROBERTS III ROCA.FELLA/ROC NATION

64 3

0 TYPE OF WAY Rich Homie Quan
LCARTER (HILMAR) RICH HOMIEUTHINKITSAGAME

89 2

-97 ' 0 AW NAW Chris Young
1.STROILD (C.VOUNG,C.DESTEFANO,"ORLEY) RCA NASHVILLE

90 2

97 89 Q SWEATER WEATHER The Neighbourhood
1.PILBROW 0.1.12LRHERFORDZABELSJ.FREEDMAN) IRIEVOLVE/COLUMBIA

89 7

0 VIVIR MI VIDA Marc Anthony
NEW

trITZTVI=TIllargaSTROM.C.KHALED) SONY MUSIC LATIN

92 1

I( .1

44 75 93 I'M OUT Ciara Featuring Nicki Minaj
ROCK CITY,THE CO -CAPTAINS (11410MAS,ITHOMAS(0.11MARAI.C.P.HARRIS) EPIC

44 4

PLAY HARD David Guetta Feat. Ne-Yo & Akon
86 88 94

!'grATIrS.T.ONZt:VOYI?XtrANERAFERER. WHAT A MUSIC/ASTRALWERKS/CAPITOL

64 9

70 84 95 BEAT THIS SUMMER Brad Paisley
B.PMSLEY (B.PAISLEY.C.01.1801,1-LAIRD) ARISTA NASHVILLE

46 20

95 '

r
% Q LOVEHATE THING Wale Featuring Sam Dew

SOEWSTOKLE,TONE (0.AKINTIMEHIN.S.DEASMILLIAIRS.E.PRICE) MAYBACH/ATLANT1C

89 4

NEW
CO WHEN I SEE THIS BAR Kenny Chesney

B.CANDONACHESNEV (K.CHESNEY,K.GATTIS) BLUE CHAIR/COLUMBIA NASHVILLE

97 1

CHLOE (YOU'RE THE ONE RI WANT) Emblem3
:ITIR'greaNg=a%litrfSZATZER' SYCO/COLUMBIA

The song bows ahead of the expected debut

of the trio's debut album, Nothing to Lose,

on next week's Billboard 200. The act opens

for Selena Gomez on her Stars Dance tour

beginning Aug. 14. -Gary Trust

GOODBYE TOWN
MORLE,LADV ANTEBELLUM

(0.HAYWOOD.C.KELLEVH.SCOTT.I.P.KEAR)

Lady Antebellum
CAPITOL NASHVILLE

SOUTHERN GIRL Tim McGraw
B.GALLIMORE.T.MCGRAW aJOHNSTON.LTMILLER.R.CLAWSONI BIG MACHINE

98 1

KISS ME
HARD
BEFORE
YOU GO.
I JUST
WANTED
YOU TO
KNOW
THAT,
BABY,
YOU'RE
THE
BEST.

"SUMMERTIME SADNESS,"
LANA DEL REV

Rick
Nowels

How did you and Lana
Del Rey come to write
"summertime Sadness"?
I met Lana in summer 2011.
had heard some of her songs
on vouTube and I loved what
she was doing. When we
were writing it, I realized that
she was a major songwriter.
She's a brilliant lyricist.
"Summertime sadness"-what
a wonderful image.

The song is Del Rey's first
Mainstream Top 40 hit. Has
she earned the respect that
may have eluded her after
her "Saturday Night Live"
appearance in 2012?
Lana has earned respect
because she is so good. She
has consistently released high -
quality songs with artistry and
vision. People are starving for
real artistry. As more people
hear her music, she's gaining
more fans. Its natural that she
should be having hits.

MN songs-recorded by
the likes of Belinda Carlisle,
Madonna, Stevie Nicks, Dido
and John Legend-are some
of the most melodic pure -
pop hits of the last three
decades. From where does
that gift come?
It comes from growing up
listening to great singers
and songwriters. I've always
absorbed everything I heard. I
could hear the chords to songs
from a young age, so I would
always figure out how to play
and sing songs that I liked. I'm
just trying to write songs that
are as good as the ones I grew
up with. -Gary Trust
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

rolSELENA GOMEZ
HOLLYWOOD

JAY
ROC-A,EL

Z
LA/ROC NATION

11.41 SOUNDTRACK
WALT DISNEY

I
Stars Dance

Magna Carta... Holy Grail

Teen Beach Movie

ISOM

A 3

3 2

0 4
KIDZ BOP KIDS

RAZOR &TIE

Kidz Bop 24 3 2

NEW  MARC ANTHONY
SONY MUSIC LATIN

3.0 5 1

4 7 s 6 FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE/BMLG

Here's To The Good Times 4 34

5 6 7 IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE/IGA

Night Visions A 2 47

NEW 0 WE CAME AS ROMANS
EQUAL VISION

Tracing Back Roots 8 1

NEW 0 VARIOUS ARTISTS
YOUNG MONEY/CASH MONEY/REPUBLIC

Rich Gang 9 1

13 0 10 JUSTIN TIMBERLAKE
RCA

The 20/20 Experience A 1 19

0 ii SARA BAREILLES
EPIC

The Blessed Unrest 2 2

0 0 0 BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox A 1 33

3 7 13 J. COLE
ROC NATION/COLUMBIA

Born Sinner 1 6

I( 105 12

14 11 >6

9 14

12 19

EDWARD SHARPE& THEMAGNETICEEROS Edward Sharpe & The Magnetic Zeros

COMMUN./VAGRANT

Following the top 10 arrival of its last album,

2012's Here (No. 5 with 35,000), the group

starts softer this time out. The new self -titled

set enters with 19,000.

14 1

MACKLEMORE & RYAN LEWIS The Heist 2 42

MACKLEMORE

BLAKE SHELTON Based On A True Story ... 3 18

FR BROS. NASHVILLE/ANN

DAFT PUNK Random Access Memories 1 10

SOUNDTRACK Pitch Perfect 3 40

With 610,000 copies sold this year, it's the

fastest -selling soundtrack of any year since

2009, when there were two million -sellers by

this point: Hannah Montana, The Movie (1.3

million) and Twilight (1 million).

EN Q THE ROLLING STONES Hyde Park Live
THE ROLLING STONES/PROMOTONE B.V/POLVDOR/CAPITOL

19 1

7 G 20 WALE
MAVBACN/ATLANTIC/AG

The Gifted 1 5

16 22 n HUNTER HAYES
AILANTIC/WMN

Hunter Hayes 7 76

18 23 0 VARIOUS ARTISTS
UNIVERSAL/SOW MUSIC/HUE

NOW 46 3 12

22 24 0 PINK
RCA

The Truth About Love A1 45

6 a 24 KANYE WEST
6.0.0.11/ROC-A-FELLA/DEF IAM/IDIM6

Yeezus 1 6

to
OM

un
16K
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title cor, ....IN
POS . (NM

15 21 a DARIUS RUCKER
CAPITOL NASHVILLE/UNIGN

True Believers 2 10

o 26
ACE H

Trials & Tribulations
WE E SESITUNDe MONEY/CASH MONEY/REPUBLIC

4 2

NEW Q THE WINERY DOGS
LOUD & PROUD

The Winery Dogs 27 1

29 29 Co MICHAEL BUBLE
REPRISE/WARNER BROS

To Be Loved 1 14

30 32 Q TAYLOR SWIFT
BIG MACHINE/BMLG

Red A 1 40

0 0 DEMI LOVATO
HOLLYWOOD

Demi 3 11

2 20 31 CIARA
EPIC

Ciara 2 3

12 25 32 SKILLET
ATLANTIC/AL

Rise 4 5

34 31 PHILLIP PHILLIPS The World From The Side Of The Moon
19/INTERSCOPE/IGA

The 2012 "American Idol" winner's

debut album is approaching 1 million

in sales (955,000 and counting). As he

follows 2011 champ Scott McCreery's

debut (Clear As Day, 1.2 million),

Phillips would give Idol" back-to-back

million -selling debuts from its winners

for the first time since 2007-08 (Jordin

Sparks and David Cook).
---

1 7
19 28 34 BLACK SABBATH

VERTIGO/REPUBLIC

13

44 38 35 MAROON 5
ABM /OCTONE/IGA

Overexposed A 2 57

25 36 36 MUMFORD & SONS
GENTLEMAN OF THE ROA DIGLASSNOTE

Babel A 1 44

NEW 0 HANDS LIKE HOUSES
RISE

Unimagine N 1

a 48 e Cli LANA DEL REY
....' POLVDOR/INTERSCOPEAGA

Born To Die 2 78

56 54 Q ONE DIRECTION
SYCO/COLUMBIA

Take Me Home A 1 37

32 39 40 ADELE
AL/COLUMBIA

21 4) 1 127

28 40 41 LADY ANTEBELLUM
CAPITOL NASHVILLE/UMGN

Golden 1 12

0 47 0 BOB MARLEY AND THEWAILERS Legend:The Best Of Bob Marley Andihe Wailers 
TUFF GONG/ISLAND/UME

18 278

38 41 43 THE LUMINEERS
MAMIE

The Lumineers A 2 69

40 0 44 JASON ALDEAN
BROKEN BOIN/BBMG

Night Train A 1 41

69 0 0 BRUNO MARS
ELEKTRA

Doo-Wops & Hooligans A 3 145

51 0 46 FUN.
FUELED BY MEN

Some Nights A 3 75

GOGOL BORDELLO Pura Vida Conspiracy
CASH 4oGoL/ATO

ID

47 1

This is the third charting set for the band,

and its highest-ranking title yet. On the Vinyl

Albums chart, it zooms 13-2 in its second week.

It debuted a week ago following an early bow

of a limited -edition, numbered, vinyl version to

indie retailers.

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013
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POS.

413 FALL OUT BOY
DECAYDANCE/ISLAND/IDIMG

Save Rock And Roll 115

52 56 0 LORDE
LAVA/REPUBI IC

The Love Club (EP) 49 7

261 44 so ONEREPUBLIC
MOSLEY/INTERSCOPE/ICA

Native 4 18

1 00 0 VARIOUS ARTISTS Vans Warped Tour '13: 2013 Tour Compilation
SIDED NEDUM MY

51 8

B a 52 KELLY ROWLAND
REPUBLIC

Talk A Good Game 4 6

VARIOUS ARTISTS 1 Motown 25
MOTOWN/UNIVERSAL SPECIAL MARKETS/STARBUCKS

\ I( froA 27,

53 1

The Starbucks-exclusive compilation

is the third album with the iconic

"Motown" name in its title to chart

this year. It follows the Motown l's

set (lan. 12, No. 27) and the original

Broadway cast recording of "Motown:

The Musical" (No. 108, June 22).

35 58 sell ED SHEERAN +0
........ CLCKLRA

5 59

24 43 ss MAC MILLER Watching Movies With The Sound Off
ROSTRUM

3 6

46 0 56 KENNY CHESNEY Life On A Rock
BLUE CHAIR/COLUMBIA NASHVILLE/SMN

1 13

48 01 57 THE BAND PERRY Pioneer
REPUBLIC NASHVILLE/BARG

2 17

n 51 58 VARIOUS ARTISTS NOWThat's Whatl Call Country Volume6
UNIVERSAL/SONY MUSIC/UME

16 7

NEW 0 SECRETS Fragile Figures
VELOCITY/RISE

59 1

44 62 60 LUKE BRYAN Tailgates & Tanlines A
CAPITOL NASHVILLE/UMGN

2 103

41 52 61 KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

2 40

NEW 0 GUY CLARK My Favorite Picture Of You
DUALTONE

62 1

42 55 63 GEORGE STRAIT Love Is Everything
MCA NASHVILLE/UNGN

2 11

RONALD ISLEY This Song Is For You
RI TOP TEN/NOTIFI/EONE

27 2

21 50 65 JOE Doubleback: Evolution Of R&B
563/MASSE NBURG

6 4

50 56 66 BIG TIME RUSH 24/Seven (Soundtrack)
NICKELODEON/COLUMBIA

4 7

43 66 67 SOUNDTRACK The Great Gatsby: Music From Baz Luhrmann's Film
WATERTOWER/INTERSCOPENGA

2 12

54 64 68 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 69

53 63 69 LIL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASH MONEY/REPUBLIC

2 18

37 65 70 VAMPIRE WEEKEND Modern Vampires Of The City 1 11

17 n SICK PUPPIES Connect
DRILL DOWN/CAPITOL

17 2

116 87 Q THE NEIGHBOURHOOD I Love You.
[RIEVOLVE/CaumBIA

39 14

n n Q ERIC CHURCH Chief A
EMI NASHVILLE/UMLN

1 105

MEE
lit 118

ARTIST
IIAPRINT/015TRIBUTING LABEL

Title

TRAIN
COLUMBIA

California 37 4 51

The album was included in an iTunes

promotion last week, where "Great Pop

Albums" were discounted to $7.99. In turn, it

climbs with an overall 53% sales jump and a

62% rise in downloads.

77 89 0 TIM MCGRAW Two Lanes Of Freedom
SIG MACHINE/BMLG

2 25

68 76 76 LITTLE BIG TOWN Tornado A
CAPITOL NASHVILLE/W.4LN

2 46

66 78 77 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE ROAD/GLASSNOTE

2 175

91 0 0 ONE DIRECTION Up All Night A
SYCO/COLUMBIA

1 72

75 0 79 KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASHVILLE/UNGN

2 19

76 et go CARRIE UNDERWOOD Blown Away A
1.9/ARIS1A NASHVILLE/SMN

1 65

63 79 81 RIHANNA Unapologetic A
SRP/DEF 1AM/IOLMG

1

86 102 0 CAPITAL CITIES In A Tidal Wave Of Mystery
LAZY HOOKS/CAM-Or

66 7

36 68 63 INDIA.ARIE SongVersation
SONG SIRONOTOWNADING

7 5

71 82 as LUKE BRYAN Spring Break... Here To Party 
CAPITOL NASNYILLUDIAGN

i 21

57 74 85 PISTOL ANNIES Annie Up
RCA NASHVILLE/SMN

5 12

0 86 VARIOUS ARTISTS Mele 0 Hawaii: Songs Of Hawaii
SONY MG CMG/HEAR/STARBUCKS

63 7

NEW 0 FIGHT OR FLIGHT Life By Design?
WARNER BROS.

87 1

es CODY SIMPSON Surfers Paradise
ATLANTIC/AG

10 2

95 106 Q EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 101

84 96 0 TAMELA MANN Best Days
TIL LYN ANN

14 46

81 88 91 KELLY CLARKSON Greatest Hits: Chapter One 
IN/RCA

11 36

,t1-7 0 0 BRING ME THE HORIZON Sempiternal
EPITAPH

11 17

O 0 MICHAEL JACKSON Number Ones A
MIL/EPIC

13 163

59 83 94 QUEENS OF THE STONE AGE ...Like Clockwork
MATADOR

1 8

106 In 0 PARAMORE Paramore
FUELED BY RAMEN

1 16

87 100 96 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/ME

5 128

REENTRY Q ELTON JOHN Rocket Man: Number Ones 
CHRONICLES/ROCKET/ISLAND/MERCURY/WE

9 66

107 109 (15 RANDY HOUSER How Country Feels
..... TD.`, CREEK/HMG

11 24

lei 146 Q PHIL COLLINS ...Hits A
;ACC VALUE/ATLANTIC

6 112

III 94 too KATY PERRY Teenage Dream A
CAPITOL

1 143

Ct
ITONES
tiyDE PAki<

LlYe

Stones'
50th
Chart Hit
It's fitting that with the
Rolling Stones having
just wrapped their 50th -
anniversary concert tour, the
band charts its 50th entry on
the Billboard 200. Their new
set, Hyde Park Live, debuts at
No. 19 with 15,000 sold. The
effort captures highlights
from the band's two shows at
London's Hyde Park on July
6 and 13. The 19 -song set is
an iTunes exclusive through
Aug.19.

Hyde Park Live is the Stones'
11th concert album to chart
on the Billboard 200. Their
last live set, Martin Scorsese:
Shine a Light, debuted and
peaked at No. 11 on April
19 2008 It doubled as the
soundtrack to the film of
the same name, directed by
Martin Scorsese.

Hyde Park Live also becomes
the band's 45th top 40 entry
on the chart, extending its
record as the group with the
most top 40 hits. In second
place among groups is the
Beatles, with 39 top 40
albums.

All but one of the Stones'
seven tours since 1989 have
been commemorated with
a corresponding live album.
Only the No Security tour,
which in itself was supporting
a live album of the same
name, doesn't have its own
live release. (To make things
extra confusing, the album
was culled from dates during
the Bridges to Babylon tour in
1997-98.) -Keith Caulfield

ARTISTS WITH THE MOST TOP 40
ALBUMS ON THE BILLBOARD 200

52
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Guns N'
Roses
'Hits'
Milestone
Guns N' Roses' Greatest
Hits becomes the third -
longest -charting album on the
Billboard 200 in the Nielsen
SoundScan era.

The set re-enters the list
at No.190 (2,000; up 27%),
marking its 271st week on the
tally. Since SoundScan began
powering the chart on May
25,1991, the longevity champ
is Metallica's self -titled 1991
album, with 284 weeks.

GNR's Greatest Hits
surpasses Enigma's MCMXC
A.D., which it had been tied
with at 270 weeks. Enigma's
set has been absent from the
list since 1996.

Next up in GNR's sights is
Taylor Swift's self -titled
album, with 274 weeks. Both
it and GNR's set have charted
multiple weeks on the list
this year. That's in contrast to
Metallica's self -titled effort,
which last ranked on the chart
dated Aug. 18, 2012.

GNR's album has proved to
be a consistent catalog title,
selling more than 1,000 copies
each week since its release on
March 23, 2004. To date the
set has sold 5.5 million copies
and is the fourth -largest -
selling hard rock hits album of
the SoundScan era.

-Keith Caulfield

ESE!
ARTIST
IMPRINT/DISTRIBUTING 'ABEL

Title

JOHN FOGERTY Wrote A Song For Everyone
VANGUARD/WELK

SLEEPING WITH SIRENS
RISE

PET SHOP BOYS

FANTASIA
Oc

Feel

Electric

Side Effects Of You

TENTH AVENUE NORTH The Struggle
REUNION/P.

A $6 sale tag at Family Christian

powers the set's 59% sales increase,

rising from 2,000 to 4,000. It's the

album's best sales week since May.

The discount pricing also pushes the

title 10-2 on Christian Albums-its

highest rank since its second week on

the chart (Sept. 15, 2012).

:ME
3 9

3 g

26 2

2 14

9 13

85 101 106 BRAD PAISLEY Wheelhouse
ARISTA liASIIVILLE/SMN

2 16

146 181 0 EAGLES Their Greatest Hits 1971-1975
ASYLUM/ELM.

60 146

27 73 los CHRISETTE MICHELE Better
,,,now,.,,,i.,.

12 7

141 192 c) KIP MOORE Up All Night
MCA NASHVILLE/UMGH

6 61

Q 110 JASON ISBELL Southeastern
SOUTHEASTERN/THIRTY TIGERS

23 6

96 104 111 MIRANDA LAMBERT Four The Record
RCA NASHVILLE, SION

3 89

SOUNDTRACK The Smurfs 2: Music From And Inspired By 112 1

KENIOSABE KIDS/KEMOSABE/RCA

While the first "Smurfs" film in 2011

only had a score soundtrack (that

never charted), the movie's sequel

sports a multi -artist compilation set

as its tie-in album. "The Smurfs 2"

features Britney Spears, Owl City and

Nelly Furtado. With the film's U.S.

opening on July 31, the album is likely

to grow in sales next week.

92 99 03 ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC/AG

Uncaged 1 55

123 136 0 HALESTORM
ATLANTIC/AG

The Strange Case Of... 15 51

119 125 0 ERICCLAPTON The Best Of Eric aapton:20th Century MastenThe Millennium Collechon

CHRONICLES/P(3,505/11W

66 95

- las Q BON JOVI
ISLA NOMMG

Greatest Hits 5 55

61 119 0 KID ROCK
TOP DOG/ATLANTIC/AG

Rebel Soul 5 28

- 131 0 TIG NOTARO
SECRETLY CANADIAN

Live (EP) 118 2

128 137 Q ASAP ROCKY
ASAP WORLDWIDE/POLO GROUNDS/RCA

Long.Live.A$AP 1 28

120 126 0 JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 10 271

105 116 Ill ERIC CHURCH
EMI NASHVILLE/UMGN

Caught In The Act: Live 5 16

110 1,15 in ALT -J
INFECTIOUS/CANVASBACK/ATLANTIC/AG

An Awesome Wave 80 33

MR
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USI
16K
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ARTIST Title
IMPRINT/DISTRIBUTING LABEL

cor, me
POS.

..S.N
OWIT

97 114 123 VARIOUS ARTISTS NOW 45
UNIVERSAL/ENII/SONV MUSIC/CAPITOL

3 25

93 112 124 BEASTIE BOYS Licensed To III A
CIFF lAld/UME

1 107

100 134 0 THE NATIONAL Trouble Will Find Me
4A0

3 10

144 183 0 EMINEM Curtain Call: The Hits A
SHADV/AFTERMATWINTERSCOPE/IGA

1 191

139 149 0 BRANTLEY GILBERT Halfway To Heaven 
VALORV/BM.

4 102

114 129 us JASON ALDEAN My Kinda Party A
BROKEN BOGUBBMG

2 142

169 187 0 AMY GRANT How Mercy Looks From Here
AMY GRANT/SPARROW/CAPITOL CMG

12 11

55 m Do ELLIE GOULDING Halcyon
CHERRYTREE/INTERSCOPE/IGA

9 34

90 108 131 ALICE IN CHAINS The Devil Put Dinosaurs Here
[ANTAL

2 9

99 120 in SOUNDTRACK Pitch Perfect: More From Pitch Perfect (EP)
UAW

99 5

128 144 0 DIME CLEARWATER REVIVAL FERION FOGERTY thronidelhe206reatestliits A
FANTASY/CONCORD

52 191

122 133 in BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NA5HVILLE/WMN

18 105

131 0 us ZAC BROWN BAND The Foundation A
ROAR/BILLER PICTURE.. GROWN/ATLANTIC/AG

9 242

 0 Da MAYER HAWTHORNE Where Does This Door Go
REPUBLIC

30 2

101 130 137 MICHAEL JACKSON The Essential Michael Jackson A
EPIC, LELA,

53 76

- 0 13)) MATT NATHANSON Last Of The Great Pretenders
VANGUARD/WOK

16 2

0 1.19 PHILIP H.ANSELMO & THE ILLEGALS Walk Through Exits Only
HOUSECORE

35 2

NEW 0 THE MOUNTAIN GOATS All Hail West Texas
MF,GE

140 1

125 332 MI AWOLNATION Megalithic Sym phony
RFD IRG

84 90

60 98

LINDSEY STIRLING
BRIDGETONE

The independently distributed set

ranks as the second -largest -selling

classical crossover effort of the year

(108,000). It's behind only format

titan Andrea Bocelli, who has moved

370,000 of Passione. (In total,

Lindsey Stirling has shifted 158,000

since its bow last year.)

Lindsey Stirling 79 37

HILLSONG Live: Glorious Ruins 18 4

HILLSONG/SPARROW/CAPITOL CMG

KID ROCK Cocky A 3 130

LAWAG

THE STATLER BROTHERS Best From The Farewell Concert 145 1

GAITHER/CAPITOL CMG

STATLER
BROTHER.

The veteran vocal group arrives on the chart

three months after the set hit retail in late

April (3,000; up 356%). On Christian Albums, it

flies 43-5, marking the third top 10 set in a row

on that chart for the act.

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013
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ARTIST Title
IMPRINT/DISTRIBUTING LABEL

KM
POS

4398 139 145 MIGUEL Kaleidoscope Dream
BYSTORM /BLACK ICE/RCA

3

CD Hi ISAAC CARREE Reset
DOOR 6

41 5

109 0 58 HEZEKIAH WALKER Azusa: The Next Generation
RCA INSPIRATION/RCA

30 7

ll3 128 149 LITTLE MIX
SVCO/COLUMBIA

DNA 4 9

156 165 ID CREEDENCE CLEARWATER REVISITED
POOR BOY/SONY MUSIC..

Extended Versions 74 45

- 168 a DAVID GUETTA Nothing But The Beat 0
Q WHAT A MOSICASTRALWERKS/CAPITOL

5 74

117 103 82 THE BLACK KEYS
NONESUCH/WARNER BROS.

El Camino A 2 86

130 124 53 ALABAMA SHAKES
ATO

Boys & Girls 6 65

138 157 154 WILLIE NELSON
COLUMBIA/LEGACY

Super Hits A 98 57

136 154 55 LEE BRICE
CURB

Hard 2 Love 5 64

JIMMY EAT WORLD
EMT, LOCATION/RCA

This is the fifth iTunes Session

album to hit the Billboard 200

this year, following earlier

releases from Alabama

Shakes, Gary Clark Jr., Emeli

Sande and Imagine Dragons.

-Keith Caulfield

(Tunes Session (EP) 156 1

115 121 19 THE BEATLES 1 
APPLE/CAPtTOL

1 146

- 93 elbg NEIL DIAMOND The Very Best Of Neil Diamond:The Studio Recordings
COLUMBIA/LEGACY

45 38

56? 55 54 FOREIGNER Juke Box Heroes
TRIGGER/RAZOR P. TIE

109 11

OS up ROBERTO TAPIA Lo Mejor de Roberto Tapia
FONOVISAMMLE

105 2

94 117 im AMON AMARTH Deceiver Of The Gods
METAL BLADE

19 5

78 138 161 FRENCH MONTANA Excuse My French
COKE BOYS/BAO BOWINTERSCOPE/IGA

4 10

REENTRY 0 BIG DADDY WEAVE Love Come To Life
FERVENT/WARNER-CURB

145 5

173 176 0 THREE DOGNIGHT Thetlestrtree Bog Ilight:201hCatry Mastersihe Millamin Wigan A
MCA/LIME

109 62

se 140 165 VARIOUS ARTISTS Mud Digger 4
AVERAGE JOES

39 4

Kann 0 DRAKE Take Care A
YOUNG MONEY/CASH MONEY/REPUBLIC

I 77

185 IM Q LANA DEL REY Paradise (EP)
POLYDOIVINTERSCOPS/IGA

10 27

194 190 0 LED ZEPPELIN Mothership A
SWAN SONG/ATLANTIC

7 160

161 160 169 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 134

150 169 170 MAID5KYNYRD TheBestglynyrdSkynyrd:2011: fenny Maslen The RIlenniim Cdlection A
MCA/UME

60 127

B
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ARTIST Title
IMPRINT/DISTRIBUTING LABEL

cam, ..,
P05.

llmol
CNART

65 97 51 MINDLESS BEHAVIOR All Around The World
STR EABILINE/CON1UNCT ION/INT ER SCOPE/IGA

6 9

% 0 FLEETWOOD MAC Greatest Hits A
WARNER BROS

14 46

zo 86 in DONELL JONES Forever
CAN CITMAN/EONE

20 3

143 158 174 VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD-CURB/CAPITOL CMG

35 44

132 151 175 ZEDD Clarity
'Rif RSCOPE/IG A

38 8

RE-ENTRY Q EMELI SANDE Our Version Of Events
CAPITOL

28 36

73 141 177 KIDZ BOP KIDS Kidz Bop 23
RAZOR & TIE

2 28

151 186 Q EMINEM The Eminem Show 
WEB/A HERM ATH/INTER SCOPE/LIME

1 127

167 171 179 PITBULL Global Warming
MR. BOS/POLO GPOUNDSMCA

14 36

- 199 CD HANK WILLIAMS JR. Greatest Hits, Vol.1 A
COBB

101 25

177 192 0 VARIOUS ARTISTS Sergio George Presents: Salsa Giants
TOP STOP

126 5

RE-ENTRY Q TOBYMAC Eye On It
FOREFRONT/CAPITOL CMG

1 35

8 69 183 SKYLAR GREY Don't Look Down
KIDINAKORNER/INTERSCOPE/ICA

8 3

RE-ENTRY CD 'N SYNC Greatest Hits
IIVE/LEGACf

47 5

147 179 185 GEORGE JONES Super Hits A
SONY MUSIC CMG

56 14

165 175 186 VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 16

RE-ENTRY 0 THE CIVIL WARS Barton Hollow 
SENSIBILIMOLUMBIA

10 99

RE-ENTRY Q PRINCE The Very Best Of Prince A
WARNER BROS.

66 38

0 139 COURT YARD HOUNDS Amelita
COLUMBIA

70 2

RE-ENTRY Q GUNS N' ROSES Greatest Hits A
4E FEE N/UMF

3 271

- 182 in JOHN MAYER Continuum A
AWARE/COLUMBIA

2 123

163 156 192 SKILLET Awake A
ARDENT/FAIR TRADE/ATLANTIC/AG

2 141

145 170 191 ALAN JACKSON Precious Memories: Volume II
ACR/EMI NASHVIL L E/LIMGN

5 18

170 174 194 TASHA COBBS Grace (EP)
MOTOWN GOSPEL/CAPITOL CMG

61 18

101 147 195 THE WEEKND Trilogy A
AO/REPOBLIC

4 35

168 161 196 GARY ALLAN Set You Free
MCA NASHVILLE/UMLN

1 27

RE-ENTRY 0 PINK FLOYD The Dark Side Of The Moon 
CAPITOL

12 845

188 CD 56 ROB ZOMBIE Venomous Rat Regeneration Vendor
ZODIAC SWAN/T.801/LIME

7 11

in 164 199 SNOOP LION Reincarnated
BERHANE SOUND SYSTEM/BLE/MAR RECENT/VICE/RCA

16 11

RE-ENTRY 0 BASTILLE Haunt (EP)
VIRGIN/CAPITOL

104 2

DLA

Mike
Portnoy
of the
Winery
Dogs
The Winery Dogs have been
dubbed a "supergroup."
Now did you first assemble
to collaborate, and what led
to your self -titled LP?
As legend has it, Billy Sheehan
and I were working together
on a different project but it
was dead in the water, so we
decided to continue doing a
power trio thing-that was
when my good friend [radio
WI Eddie Trunk suggested
Richie Kotzen, and it was
exactly what we were looking
for, that triple threat of guitar
player, singer and songwriter.
The three of us got together
and immediately hit it off.

Did you two have songs
already written or start
from scratch with Kotzen?
We started from scratch. Once
we connected with Richie
everything was 100% new and
a collaboration. We all love
that classic -rock stuff that
started in the late '60s. We
wanted the Winery Dogs to be
rooted in that-that old -school
style but with a new -school
contemporary sound, and
modern musicianship. It was
immediate and easy and
fluid and natural. The first
day of jamming together, we
had three to four sketches
of songs, and it just never
stopped.

What's next for you?
The album just came out in
America [on July 231-the tour
began last week. Every show
has been sold out. For us,
it's not a side project-we're
ail aiming for this to be our
future. -Nick Williams

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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Artist ws.a.

BLURREDLINES RobinThickeFeat.T.1.+Pharrell ll
STAR TRAK/RITERSCOPE

i GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

14

0 RADIOACTIVE
IROINALORNEWINTEFISCOPE

Imagine Dragons 16

43 S MIRRORS Justin Timberlake
RCA

Is

0 LOVE SOMEBODY Maroon 5
A9M/OCTONE/IWERSCOP

to

0 TREASURE Bruno Mars
ATLANTIC

11

QCLARITY Zedd Feat. Foxes 14

0 MACIORE/OVESUB POPt/WARVI1Ran'IST't Mary lambert 8

9 CANTHOLDUS Maddemore&RyanLeMsFetRayDalton
MACKLEMORUADA/WARNER BROS

19

0 THE OTHER SIDE, Jason Derulo 14

2 0 CUPS(PITCH PERFECTS WHEN I'M GONE) Anna Kendrick
UME/REPUBLIC

u

5 0 SAFE AND SOUND Capital Cities
LARY HOOKS/CAPITOL

9

14 0 I NEED YOURLOVE CalMn Hants Feat. EllieGoulding
CNERRYPREEIDECONSTRUCTION5, DER1LTROROC NATIONANTERSCOPE/COLIMBIA

12

10 a JUST GIVEME A REASON Pink Feat Nate Ruess
RCA

22

I, 15 CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/RPUBLIC

36

0 0 RUNNIN' OUTTA MOONLIGHT Randy Houser
STONEY CREEK

to

0 0 DrlEEONE, GONE Phillip Phillips 16

. te POWER TRIP J. Cole Feat. Miguel
ROC NATION/COLUMBIA

19

0 0 HEY PRETTY GIRL
MCA NASHVILLE

Kip Moore 17

1T 20 STAY Rihanna Feat. Mikky Ekko
SRP/DEP MAMA.

25

0 0 I WANT CRAZY
ATLANTIQWMN

Hooter Hayes 13

86 22 COME & GET IT Selena Gomez 15

NI 23 I LOVE IT
EWBIG BEA CottaV

Pop Feat. Charli XCX
RECORD COMPANY

22

0 0 DON'T YA
ATLANTIC/MAN

Brett Eldredge to

0 0 TAKE BACK THE NIGHT 1115811 Timberlake
RCA

3

0 0 SEE YOU AGAIN
1WARISTA NASHVILLE

Carrie Underwood 13

THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

05

0 0 WE CAN'T STOP
RCA

Miley Cyrus 5

0 29 RIGHT NOW Rihanna Feat. David Gilead
SRP/DEF MOONS

7

0 0 LITTLE BIT OF EVERYTHING Keith Urban
HIT RED/CAP9OL NASHVILLE

9

32 31 HO HEY The Lumineers
DLIALTONE

42

25 3z CRASH MY PARTY Luke Bryan
CAPITOL NASHVILLE

is

0 0 HOLY GRAIL lay -Z Feat. Justin Timberlake
RO9A-FELLA /ROC RATION

4

0
Q

''' 'PT NE.
A S VILLE

The Band Perry to

0 ALL OVER THE ROAD
MERCURY NASHVILLE

Easton Corbin 11

33 36 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

27

0
35

JUMP RIGHT IN
CLAW IC/SOUTHERN GROUND

Zat Brown Band on

38 BODY PARTY Ciara
EPIC

11

A l9 BAD Wale Feat. Tiara Thomas
MAYMMATLANTIR

21

0 0 POINT AT YOU
VALORY

Justin Moore to

0 0 ROUND HERE
REPUBLIC NASHVILLE

Florida Georgia Line 5

0 0 WNOETHEBSISFTBO
DlltakdRaDrieliddloskWayne

BEST/YOURS MONEY/CASH MONEWREPUBLIC

n

3E O MYSONGSKNOWWHATTOLIDIONTNEDARK FallOutBoy
DERAYDANCE/ISLAND/WAR

22

0 0 CROOKED SMILE
ROC NATION/COLUMBIA

1. Cole Feat. TLC 4

0 0 REDNECK CRAZY
COLUMBIA NASHVILLE

Tyler Farr 7

0 0 HEY GIRL
MERCURY NASHVILLE

Billy Currington

0 0 GOODBYE TOWN
CAPITOL NASHVILIS

Lady Antebellum 7

43 II RICH AS F..K Lil Wayne Feat. 2 Chainz
YOUNG MONEY/CASH MONEY/REPUBLIC

12

0 0 PARKING LOT PARTY
CURB

Lee Brice 6

0 0 WHEN I SEEIDABIA THSVILLE BAR Kenny Chesney
BLUE CRAIR/COL NASI
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TITLE
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Artist ,,
BEST SONG EVER One Direction
SYCORCOLUMBIA

2 BLURRED LINES Robin Thicke Feat. T.I.. Pharrell
SIAIE TM, INTERSCOPE

15

WE CAN'T STOP Miley Cyrus
RCA

8

a HOLY GRAIL lay 2 Feat Justin Timberlake
ROCA-FELLA/ROC NATION

3

, RADIOACTIVE Imagine Dragons
RIBINARORWERANTERSCOPE

A 38

BABY I Ariana Grande615 iO
REPUBLIC

1

I CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASH VILLE/REPUBLIC

A SI

6 A GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIEE/COLUMBA

A 19

9 TREASURE Bruno Mars
ATLANTIC

to

to SAMELOYE Mackkrnoret RontmisreaLMary Lambert
MACKLEMORE/ADAPNAPNER BOOS

13

0 " ISTITUEILIC
Anna Kendrick 0 26

0 0 SAFE AND SOUND Capital Cities
IAN HOOKS/CAPITOL

9

0 0 BENEAMY0tIR BEAUTIFUL 01,1011 FeatEmeli Sande
SYCOMCA

6

xfw 0 Trilin3601E0000
Ellie Goulding I

12 Os LOVE SOMEBODY Maroon 5
A9AVOCTONE/INTERSCOPE

to

, In CAN'T HOW US NARNERMarld,994819P912F92t. Rqpill1B
MACKLEMORE/ADAR BROS

A 22

13 11 CLARITY Zedd Feat. Foxes
INTERSCOPE

A 16

34 CRASH MY PARTY Luke Bryan0 CAPITOL NASHVILLE
A 16

a2 0 EVERYMING HAS GORGED Tele 9eilt FHA Sheenn
BIL MACHINE

2

0 0 SUMMERTIME SADNESS Lana Del Rey
POLYDOR/INTERSCOPE

3

39 21 I WANT CRAZY Hunter Hayes
ATLANTIC/99M

A 16

16 U COME & GET IT Selena Gomez
HOLLYWOOD

A
17 23 MIRRORS Justin Timberlake A 22

20 04 BM ROUNDHUIE DaYegellonFeatPistolAnnies&Friends
WARNER BROS. HASFNILLEMIAN

is

0 25 DON'T DROP THAT /RUN HMI TheFiNATI1CZ 3

0 26 THE IIIIERX:11, Jason Derulo 0 15

Q 0 RLINNIN'OUTTA MOONLIGHT RandyHouser 0
MONEY [PEER

u

INS Q LOVE MORE Chris Brown FeaL Nidd Minaj I

29 JUST GIVE ME A REASON PIA Feat Nate Ruess
RCA

A 23

, 30 THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

A 18

M 3I I NEED YOUR LOVE CaMn Harris EllieGoulding
CHERAMEIDECONSIRKBP4999,919900MOPCOMM

13

0 0 WAKE ME UP!
PRMIEVISLANO/IDAL

Avid! 5

0 03 MIECONE GONE Phillip Phillips H

26 3a I LOVE IT lama Pop Feat. Charli XCX
RECORD COMPANY TEN/BIS BAT/RRP

A 23

0 ' tni. AWOLNATION A 52

31 36 ROUND HERE Florida Georgia Line
REPUBLIC NASHVILLE

7

28 n WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

A 25

GAS PEDAL Sage The Gemini
BLACK MONEY

I

25 39 IIT SON01010W WHAT YW OM INTHE DAN FallOttBoy
DECAYBARCE/ISLAN1,10MG

25

0 to CRAZY KIDS KeVla Feat. will.i.am Or Juicy J o

UM/REPUBLIC
Lorde0 0 ROYALS 4

0 0 IT GOES LIKE THIS Thomas Rhett
VALOR,'

7

0 a REDNECK CRAZY Tyler Farr 7

43 44 COUNTING STARS OneRepublic
NOSLE,INTESCOPE

7

ACAPELLA Karmin
EPIC

3

Al 46 THRIFT SHOP Macklemore8 RyanLewisFeat.Wanz
VIACNIEMORE/ADA/WARNER BROS.

A 43

CRUSIMFORABIKEIM REL0.BacePhippsAndlasanDgan
WALT DISNEY

0

35 an *BEAUTIFUL Mariah Carey Feat. Miguel
ISLAND/IBMS

12

47 . STAY Rihanna Feat. Mikky Ekko
SRP/DEP IAM91901

A 25

0 0 BRAVEEPIC

Sara Bareilles 4

STREAMING SONGS'"

El El
WE CAN'T STOP
RCA

Miley Cyrus a

MW
0BEST SONG EVER One Direction

SYCO/COLIMB.
I

2 0 BLURRED UNES RobinThickeFeat.1.1.0Pharrell
StOR TRABAHTERSCOPE

11

0 0 GANGNAM STYLE
SCHOOLBOY/REPUBLIC

PSY 29

RADIOACTIVE Imagine Dragons
KIDINAKORNEWINTERSCOPE

29

0 6 U.O.E.N.O. Rocko Feat. Future & Rick Ross 16

6 7 GET LUCKY Daft Punk Feat. Pharrell Williams
MET LIPE/COLIMS.

05

a THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

le

9 CANIROLD US MacIdemore&Ryan LeesFeatRay Balton
MACKLEMORE /ADAMARNER BROS.

22

0 3o HOLY GRAIL Jay Z Feat. Justin Timberlake
RO9A-FEL LA/ROC NATION

3

17

11 CUPS (PITCH PERFECT'S WREN I'M GONE) Pena Kendrick
LIMUREPUBLIC

17

THRIFT SHOP Macklemore& Ryan LeWis Feat.W0113
MACKLEMORE /ADA/WARNER BROS.

29

0 COME & GET IT Selena Gomez
HOLLYWOOD

16

14 0 RED NOSE Sage The Gemini
BLACK MONEY

2

m LS BODY PARTY Ciara 14

15 0 TREASURE Bruno Mars
ATLANTIC

a

V CRUISE Florida Georgia Line
REPUBLIC NASHVILLE

16

119 0 SAIL AWOLNATION
RED BULL

29

111W 0 SLOW DOWN Selena Gomez
HOLM...

1

CO 10 HARLEM SHAKEUNT/WARNER
BROS.

Baauer
JE,PREE9/MADDE

24

20 POWER OLIMITRP 1. Cole Feat. Miguel
ROC NATION/CIA

20

22 MIRRORS Justin Timberlake
RCA

to

0
0

3 BAD Wale Feat. Tiara Thomas Or Rihanna
MAYBACH/ATLANTIC

22

34 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

26

24 0 CLARITY Zedd Feat. Foxes
MTERSCOPE

to

ta Di WOP 1. Dash
STEREOPAME

9

32 0 TAPOUT ASH MONEY/REP
Rich Gang

YOUNG MONEWCUBLIC
6

0 WHAT MAKES YOU BEALMFUL One Direction
5,00/10120114

24

31 0 I NEED YOURLOVE Calvin Harris Feat EllieGoukling
CHERRYIREEMECONSTRUCTION/PLY 91/119PA/ROC M11.91999COPVCOLUIABIA

9

26 30 STARTED FROM THE BOTTOM Drake 24

I JUST GIVE ME A REASON Pink Feat. Nate Ruess
RCA

21

X29
0 WAKE ME UPI Avicii

PM/ISLAND/10.6
3

B GENTLEMAN
PUBLIC

PSY
SLEW/SCHOOLBOY/RE

16

37 0 I LOVE IT Kona P08 Feat. Char!' XCX
RECORD BMPANY TER/9I4 BEAMRRP

17

0 SAFE AND SOUND Capital Cities 3

0
xrw

36 DONT DROP THAT THUN THUNI The FiNATDCZ
iNE FINATEIC2NNOCROUT/ BONE

2

0 GAS PEDAL Sage The Gemini Feat. lamSu
BLACK MONEY

0

28 NI *BEAUTIFUL Mariah Carey Feat. Miguel 11

42 ie PION PROBLEM MAP*Feat.Drake,2thain&XendddLamar
OAP WORLDWIDE/POLO LROUNDSMCA

29

5 40 I'M OUT Ciara Feat. Nicki Minaj 4

ql AI LOVE ME LA Wayne Feat. Drake & Future
YOUNG MONEY/CASH 1.10NEY/REPUBLIC

26

ea 42 CALL ME MAYBE Carly Rae Jensen
6091119VERSAL

29

46,,0SAME

NM

LOVE Mackiemorell Ryan LewkFeat. MantLambert
MACKLEMORE/SUB POP/ADA/WARNER BROS.

2

0CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy 1
191.10SABE/RCA

I

n 0 THE PINK PARTNER TIMEMETINS lienry UP/LEGACYklandriAndEBOrchestra
RCA VICTOR/BMG STRATEGIC MA GRO

2

NEW
0TYPE OF WAY Rich Homie QUan

MGR HOWER,INKITSALAME
0

36

el

O PORNITHMEYOUKNOWIGOTIT lay Heat.Rick ROSS
0.001-FELLA/ROC NATION

0AIN'T WORRIED ABOUT NOTHIN French Montana
CORR BOYS/BAD BOWIWERSCOPE

2

. I KNEW YOU WERE TROUBLE. Taylor Swift
BID MACHINE/REPLIBLIC

24

3B SO 22 Taylor Swift
BIS MACHINE/REPUBLIC

19

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013
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One
Direction
Heads
North
One Direction reaches the
No.1 spot for the fourth
time on Social 50 after the
act's "Best Song Ever" video
premiered on Vevo (July
22) and broke the service's
24 -hour record with 10.9
million global views. Not
unexpectedly, the song is
the top entry on Streaming
Songs at No. 3 with 7.9 million
11.5. plays (see story, page
40). The title's entry marks
the Streaming Songs chart's
highest bow since PSY's

"Gentleman" debuted at No.1
the week of April 27 with 13.9
million plays.

The debut of Selena
Gomez's Stars Dance atop
the Billboard 200 (see story,
page 43) helps spur strong
Streaming Songs activity
for a pair of the set's tracks.
Lead single "Come & Get
It," which peaked at No. 4 in
May, rebounds 17-13 with the
largest plays gain for non -
debuting titles (up 314,000
U.S. streams, according to
Nielsen BUS), while "Slow
Down" speeds in at No.19
with 2.3 million plays. The
latter's sum includes a full
week of views for its official
video, which premiered July
19 on Vevo. Of its 2.3 million
plays, 88% are attributed to
Vevo on YouTube views. All of
the above activity spurs a 30-2
move for Gomez on Social
50, giving the young singer
her highest Social 50 ranking
since her sole week atop the
list on July 16, 2011.

-Silvio Pietroluongo
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3333 ,33,

TOTALLY ENORMOUS EXTINCT DINOSAURS 30
WWWJAMPALOWTOTALLVENORMOUSENTINCTOINOSAURS

2 2 DJ B3ND
VIWW.MYSPACE:COM/BLENDIZZY

132

3 3 GRAMATIK
WWKINISRACE.COM/DRAM ATI I<

87

5T
4 4 5°5!YVATL.0 23

5 0 WWW.ITHE BLOODY BEEHERLOOTROOTS -PS DEATH CREW 77
XISPALE.CO, DYBEETROU

119

0 0 IM!-1117ACE.001,1/KFLAY 13

7 0 WWW.1.1TT
P1Y

,PACE.COM/BANOAPITTY 117

0 8 rrtSrY,....cowoons. 131

'
0NICOLAS JAAR

WWW.MYSPALE.LOWNICOLASIAAR 115

14 0 WWWVANN T1ERSEN
PALE.COMNANNTIERSENINRROGRESS

95

03 .. s,LnIttTgtT... 128

12 . MAYA JANE COLES
WWW.IN ISPAGE.COM/MAYPIANECOLES

35

is 0HEFFRON DRIVE
WWW.MYSPACE.COWHEHRONDRIVE 30

34 0 AMOR1SWWW.N.PAPHLE.COM/AMORMIS 28

8 15 CAPITAL INICIAL
WWW.M.RALE.COXI/CAPITALINICIAL

76

11 16 PORTA
WWW.IOVSPACE.COAI/PORTAI

128

0 0 ARTYWWW.IPISPAMCOM/ARMIVE 11

22 0 SWW.WISPAM TSUI
WACE.COM/SAMTSUI 32

10 19
Wvow.r,isgliigriompuEsr 89

25 0 LWW.MTSPACE.COM/LOSHERMOS
HERMANOSWANOS 56

16 21 trii141,1,411AKTEMADE2BLACK 84

0 77 Iffli&thMIN510 18

0 0 FOBIAWWW.I.SPACE.COM/FOBIAOFICIAL 20

la

0BEAR IN HEAVEN
WIVKIMPACE.COnd/BEAPINHEAVEN 4

0 7' LITVICE,COn1/011.1MEK 91

24 26 MINTRVA...., 23

0 77 lenet,WAt557CAsEs 14

0 8 T .1.5!!!!!014/TRAPIIIK
129

31 29 KORpI
WWW.BAYSIKLAANACE.COM/KORPIKLAANI

43

36 0 ANATHEMAWWW.MYSPACEZOKMEAREANATHEMA
62

40 0 WWW.INISPACE.COM/GODISANASTRONAUTGODIS AN ASTRONAUT 102

0 TWWW.MYSPLE.COZA32 R1STEM/TRISTEA 9

45 0 OOMPH
VI IM

OAYSPACE.COM/OOMPH 24

eta 0 FOREST SWORDS
E.COM/PORESTSWORDS

1

43 0 WWW.SPACE.COMAMANDA LEARLEA
/REINE

io

1.3a 0 ROHFF
NWW.SPALE.001.1/ROHEFOFFICIEL 20

35 37 POETS OFFWW/POLLTHEFALL 55

Cr as
WWW.MS1CA-VSPP ACE.COWSKAP

13

30 39 METRONOMY
WWW.MVSRACE.0014/METRONOW

116

xcw IC) t'Itttrh5),11,41A EAR I SH 1

0 41 gotlyeetETTIFeeemermore 9

0 47 v!n!lotTrI,Momom.nroaRcu 10

xrw 0 It4Zwtivpr(821gTM 1

0 0 KENV ARKANAWWW.INSPALEGOM/ItENYARANA 12

0 4 M,!AM,PALE.001.4/51(REANLIK 36

44 44 ff!-°PrElF°LBRANDA 77

RE 0 I
WWW.I.SAMXPAC.E.COM/IAKIX

58

en 0 71,55,2.ctiot!! 9

0 44' MytT2IT/RnoRurt. 9

0 50 THE AGALE.COMON1ST
WWW.SP/THEAGONIST 2

SOCIAL 501"
1.40 nes ARTIST

161, tignIAIT/LASEL

6 O Lib ONECOLIDRECTION
SVCO/LIBIA 89

0 SELENA GOMEZ
HOLLYWOOD

138

0 0 MILEY CYRUSHOLLYWOOD
68

0 0 JENNIFER LOPEZISLAND/1M. 126

0 JUSTIN TIMBERLAKE
111

0 4 Imprla SWIFT 140

O

0
.7 illilo-Ve'oPy',RFenatx/151_momom.16 140

0 ARIANA GRANDE
REPULIC 36

Is 0 5TorTME 81

0 0 SH016AKIRA5, MUSIC LATINXPIC 39

63 33 BRITNEY SPEARS 137

13

17

13 P1TBULL
MR 305/RAMOUS ARTIST/POLO GROUND USK LATIWPCA

138

0 MICHAEL JACKSON
II,EPIC 530

11 14 PreolOneee 139

7 33 DEMI LOVATO
OOD

130

b

12 16 mory PERRY 140

19 0 DAVIMUSIC/ASTRALWERD
GUETTA

MAU IG/CAPITOL 140

16 Le PINK 104

to RIHANNA
511R/DEF lAM /IDA.

140

58 20 n9-e5A 130

21 EMINEM
WEB/511A0V/Af TERM! 0

139

2122 BRUNO MARS
ATLANTIC

129

JAY Z
ROC NATION

3

22 24 MACKLEMORE & RYAN LEWIS
1.1ACKLEMODE

28

23 25 CNRISTINA AGUILERA 42

26 Q AVRIL LAVIGNE
EPIC

137

32 0 t.ICIA KEYS 86

25 28 MAROON 5 79

47 0 TYGAYOUNG MMONEMrcasx MONEWRE PUBLIC
9

24 30 L1L WAYNE
YOU. AADNEWCASH MONsvinspuouc 139

eE

Q
0 roCTYLEALLILIG 41

1320 THE BLACK EYED PEAS
RSCOPE

33 0 KELLY CLARKSON 26

AUSTIN38AUSTIN 23

0 0 F!!!!InTairntE. 84

0 36 MARIAN CAREY 36

37 Mehl 30

27

0
36 NICKI MINAJ

1,01,4 MONEY/CASH MONEY/REPUBLIC
140

0 ROBIANKANTERSC OPE
THICKE

SUR TR
6

34 40 LIcNKIN PARK
egos. 140

la

0USHER
CA

124

'8 0AVICII
PRM/ISLAN0/100.

0 0 LMFA
PARTY ROCK/WO ILLA

110

51
CDLAOLYOOR/INTERSCNADEL REYPOPE 27

490 °FLOM:IV/REPUBLIC

RE

RE

0PINK FLOYD
AVESvaprra so

260 METiLLICA

. LADY GAGAs/IxrsRsc9Ps 140

42 49 glFIMTLES 58

0 so
CARLOOLBOVINTERSYRAE JEPSEN604/SCHCOPE 52

Grande
Grows
Into
Social 50
Top 10
Ariana Grande vaults into
the Social 50 chart's top 10
for the first time, thanks to
excitement driven by the
release of new single "Baby I."

The song, commercially
released July 22, spurs a 14-8
vault for the singer. She also
benefits from the track's
audio -only release on YouTube
that same day.

For the week ending July 28,
according to Next Big Sound,
the audio -only YouTube track
helped drive a 45% gain in
views to her personal YouTube
channel (osnapitzari) and a
7% growth in Twitter followers
(a gain of 182,000).

On Hot Digital Songs, "Baby I"
debuts at No. 6 with 141,000
downloads sold, according to
Nielsen SoundScan. It follows
Grande's "The Way" (featuring
Mac Miller), which launched
at No. 6 earlier this year with
219,000. Grande is the only
woman to debut two singles in
the top 10 of Hot Digital Songs
so far in 2013.

The streaming and sales
help "Baby I" come in at No.
21 on the Billboard Hot 100-
Grande's second top 25 single
this year. "The Way" spent two
weeks at No. 9 in June. Airplay
for "Baby I" is just getting
started, so the song will likely
slip down the Hot 100 next
week, following its big sales -
driven start. -Keith Caulfield

Data for week of 08.10.2013 1 For chart reprints .11212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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17BLURRED LINES Robin Thicke Feat. CI, Pharrell
STAR TRAK/INTERSCOPE

RADIOACTIVE
IDINAKORNER/INI-ERSCOPE

Imagine Dragons

HOLY GRAIL Jay Z Feat. 31151 1 n Timberlake
ROC-,FELLA/ROC NATION

3

RADIOACTIVE Imagine Dragons
KIDINAKORNERANTEBCORE

47

0 WE CAN'T STOP Miley Cyrus
RCA

7

0 5 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

Is

0 0 CAN'T HOLD US Maddemore& Ryan Lewis FeatRay Dalton
MACKLEMOREADAMARNER BROS.

26

0 CRUISE
REPUBLIC NASHVILLE

Florida Georgia Line 25

6 g FICKWITHMEYOUKNOWIGOTIT Jay 2 Feat. Rick Ross
ROC.A.PELLA/ROC NATION

3

I/ TOM FORD Jay Z
ROC*FELLA/ROC NATION

3

W
' CLARITYZedd Feat. Foxes 14

0 0 TREASUREATLANTIC

Bruno Mars 7

0 77 WAKE ME UPIAvicii 3

0 !ILL OICADA,1241,eRmon& Ryan Lewis Feat. Mary Lambert 20

39 0 COME & GET IT Selena Gomez
HOLLYWOOD

14

no 15 POWER TRIP J. Cole Feat. Miguel
ROC NATiON /COLUMBIA

17

''' 0 MIRRORSRCA

Justin Timberlake 19

19 0 THRIFT SHOP Macklemore & Ryan Leads Feat. Wanz
MACKLEMORE/ADA/WARNER BROS.

41

23 0 BAD Wale Feat. Tiara Thomas Or Rihanna
MAYDACH/ATLANTIC

17

0 lo CUPS WITCH PERECTS WREN I'M GONE) Anna Kendrick
UNE/REPUBLIC

n

0 MIL AWOLNATION 68

0 P EIC-07C TNV TEN/SIG augfr Pop
Feat. Charli XCX 21

0 0 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
LBERRWREVOECONSTRLICTION/FLY EYE/ULTRA/ROC XADONANEERSCOPVCOLUMIA

10

THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

15

0 24 ROYALSC Lorde
LAVA/REPUBLI

2

Mi
0SAFE AND SOUND Capital Cities

LAZY BOOKSCAPITOL
4

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

25

, n OCEANS Jay Z Feat. Frank Ocean
ROCA-FEL L 4/ROC NATION

3

'38 0 ITS TIME Imagine Dragons
IODIRAKOPHER/INI-EPSCOPE

so

as. #BEAUTIFUL Mariah Carey Feat. Miguel
LAND/IDIM6

la

0 0 FcEM PROEMS GAPRodgFeat.Orake,2Chain&Kendrick Law
MAP WORLDWIDE/POLO GROUNDS/RCA

32

1T U PICASSO BABY Jay Z
ROC.A.PELLA/ROC NATION

3

0 DEMONS
I( IDIN BOURN ER/INTERSCOPE

Imagine Dragons 29

qa al BITCH, DON'T KILL MY VIBE Kendrick Lamar
TOP DAWG/AFTERMATH/INTERSCOPE

33

0 A 7,.,51,,,4!n,m,,,,,,puo Wayne Feat. 2 Chainz 17

1946 0 JUST GIVE ME A REASON Pink Feat. Nate Ruess
RCA

0 0 HO HEY
DUALTONE

The Lumineers 54

37 STARTEDCA FROM THE IBOTTOM Drake
YOUNG MONEY/SH MONEV/REPUBL

23

, A MSONGSKNOWIMATYCIE DIDINTHEEMBULIGHT EM UP) MI0083y 17

19 SOMEWHEREINAMERICA Jay Z
ROC.A.FELLA/ROC NATION

3

RE
0LOCKED OUT OF HEAVEN Bruno Mars

ATLANTIC
38

m BLACK SKINHEAD Kanye West
G.0.0.0./ROCA.FELLA/DEP 1AM/ WOK

6

Mew 0 SUMMERTIME SADNESS Lana Del Rey I

22 O F.U.T.W. Jay Z
ROC.A.PELLA/ROC NATION

3

34 µ YOUNG AND BEAUTIFUL Lana Del Rey
WATERTOWER/POLYDOR/INTERSCOPE

It

2q 4s PART II (ON THE RUN) Jay Z Feat. Beyonce
ROC*FELLA/ROC NATION

3

24 . CROWN lay Z
ROC-A-FELLAJR0C ROTOR

3

oe
0LOVE ME Lil Wayne Feat. Drake & Future

YOUN4 MONEWCASH MONEY/REPUBLIC
25

MEW
0BEST SONG EVER One Direction

SYCO/COLLIMBIA

1

0 19 LOVE SOMEBODY Maroon 5
AM/OCTOWINTERSCOPE

2

IHew 0 TAN,:vURAZY Hunter Hayes

0 0 SAIL
REM,

AWOLNATION 17

0 0 SAFE AND SOUND
LAZY HOOKSICARITOL

Capital Cities 8

I IT'S TIME Imagine Dragons
KIDINAKORNER/INTERSCOPE

17

0 5

e

YOUNG AND BEAUTIFUL Lana Del Rey 10

MTSOWAKNOWWIIATYOUDBINTIIDARKluglITBIUB FFIOulky
DECAVOANCE/ISLAND/101.14

17

0 7

Imagine Dragons
PoMt5361-Em000t

17

0 8 Trr if fl t tig c
Lorde 3

9 HO HEY The Lumineers
DUALTONE

17

13 0 EYE OF THE TIGER Survivor
SCOTT BROS./COUNEIIA/LE6A,

16

ll 0ROLLING IN THE DEEP Adele
XL/COLUMBIA

17

16 0 PARALYZER Finger Eleven
WIND-IP

17

20 0 SUMMERTIME SADNESS Lana Del Rey
POLYIJOR/INTERSCOPE

a

no
0SOMEONE LIKE YOU Adele

XL/COLUMBIA
17

14 Is SOMEBODY THAT7 I InrImgtiow We Feat. Kintra
SAMPLES
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One Direc00

s WE CAN'T STOP Miley Cyrus
RCA

7

3 I BLURRED LINES Robin Thicke FeatIloPharrell
STAR TRAIVINTERSCORE

12

,i WAKE ME UPI Avicii
PM/ISLAND/1DR.

4

Pr s SLOW DOWN Selena Gomez
HOLLYWOOD

2

6 JUST GIVE ME A REASON Plnk Feat. Nate RUBS 25

7 GANGNAM STYLE PS),
SCHOOLBOY/REPUBLIC

so

a COME & GET IT Selena Gomez
HOLLYWOOD

13

6 9 GENTLEMAN PSV
SILENT/SCHOOLBOY/REPUBLIC

16

w CAN'T HOLD US MaddePOre& Ryan LOWS Feat Ray Batton
MACKLEMORE/ARA/WARNER BROS.

15

U

1.

U

2

LA Naughty Bay Feat. Sam Smith
VI.L16HTY BOtELENTLESMGIN/ITOL

5

GET,LUCKYA Daft Punk Feat. Pharrell Williams 14

a 13 THRIFT SHOP Macklemore & Ryan Lewis Feat. Want
MACREMORE/ADA/WARNER BROS.

35

34 4 EL POLLITO PIO PUloin0 Pi0
GLOOM IT YOURSELF

22

15 MIRRORS Justin Timberlake
RCA

20

NEXT BIG SOUNDTM

NYLO

OBEY CITY

THE LAKE POETS

SHORTSTRAW

RIGGI & PIROS

TOBY GREEN

DRDR
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SMUT

0 Ns BLURRED UNES Robin Thicke Feat.T.1, Pharrell it
STAR TRA ERSCORE

0 RADIOACTIVE Imagine Dragons
KIDINAKOWIER,INTERSCOPE

15

s GET LUCKY Daft Punk Feat Pharrell Williams
Mg UK/COLUMBIA

14

/1.4

0 CLARITY Zedd Feat. Foxes
INTERSCOPE

19

0 THE OTHER SIDE Jason Derulo
BELUGA HEIG.-S/WARNER BROS.

04

0 LOVE SOMEBODY Maroon 5
0 WORON E/INTEN SCORE

11

0 TREASURE Bruno Mars
ATLANTIC

11

10
ghwO

0 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
CH /0 ll ION EYE/LILTRA/ROC NATIONANTERSCOPE/C

Ls

7 6 CANT HOLD US Macklenars& Ryan Lewis Feat.Ray Dalton
...MOP EMARNEA BROS.

19

04 0 SAME LOVE Maoklemore& Ryan Lewis Feat. Mary Lambert
MACXLEMORE/WARNER BROS.

a

CUPS WITCH PERFECT'S WHEN I'M GONE) Anna Kendrkk 16

0 SAFE AND SOUND Capital Cities
HOOKS/CAPI

to

0 WE CAN'T STOP Miley Cyrus
CA

8

u Is MIRRORS Justin Timberlake
RLA

ie

6 B COME & GET IT Selena Gomez
HOLLYWOOD

16

, IL CRUISE Florida Georgia Line Feat. Reny
REPUBLIC NASHVILLE/REPUBLIC

18

O 0 RIGHT NOW Rihanna Feat. David Guetta
SPP/DEf 1A1,1 DING

8

20 0 TAKE BACK THE NIGHT Justin Timberlake 3

m) 0 WHAT ABOUT LOVE
CHASE/REPUBLIC

Austin Mahone

0 CRAZY KIDS KeSha Feat. will.i.am Or Juicy .1
KENOSARE/REA

12

0 GLOWING Nikki Williams
CHAMELEON/ISLANDBING

14

0 Tirl!,orrNE, GONE Phillip Phillips

1
6

0 STILL INTO YOU Paramore
ED BY RAMEIOPPP

6

0 HOLY GRAIL Jay Z Feat. Justin Timberlake
.1 A-FELLA/POC NAT.

4

0 0 SUMMERTIME SADNESS Lana Del Rey
RUMOR/ INTERSCORE

3
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TITLE
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Artist

JUST GIVE ME A REASON Plnk Feat.HateRuess 15

a WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

23

3 3 STAY Rihanna Feat. Mikky Ekko
SRP/OEF AM/ IOW

15

0 DAYLIGHT
RSCOPE

Maroon 5
AMOCTNE/INTE

26

I HO HEY The Lumineers
OLIAITONE

30

go C?,1100,TrINE, GONE Phillip Phillips 14

T CATCH MY BREATH Kelly Clarkson
19/RCA

31

L IT'S A BEAUTIFUL DAY Michael Buble
REPRISE/VVARNER BROS.

21

5 TRY P!nk
/.,

30

0 0 MIRRORS Justin Timberlake to

00 LOVE SOMEBODY
A&M/OCI-ONE/INTERSCOPE

Maroon 5 7

u M I WILL WAIT Mumford & Sons
GENTLEMAN OF THE ROAD/RED,LASSNOTE

24

00 CUPS (PITCH PERFECT'S WREN IM GONE) AmaKendrick
UME/PEPUBLIC

5

0 0 TREASURE
ATLANTIC

Bruno Mars 5

13 D TWO HEARTS BREAKING Jewel
ATLANTIC/PNINO

25

40 HOME AGAIN
MERCURY/CAPITOL

Elton John 3

0 CRUISE Florda Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/REPUBLiIC

5

M WRONG GUY° DID IT THIS TIME) Whitney Wolanin
TOPNOTCH

22

20 0 BRAVE
EPIC

Sara Bareilles 5

21 0 PEOPLE LIKE US Kelly Clarkson
19/PCA

8

22 0 TEMPTED Margo Rey
ORGAN.

to

7.5
0BLURRED UNES Robin Thicke Feat. T.L. Pharrell

STAP 1-PagYINTERSCOPE

3

29 0 IBELIEVE(WHEN IFALLINLOVEITWILLBE FOREVER) Id Groban
PEPRIS,WARNER BROS.

3

M 0 RADIOACTIVE
KIDINAKORNEIVIN-rEPSEOPE

Imagine Dragons 2

23 rs SHE MAKES ME HAPPY Rod Stewart
CAPITOL

17

B
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41) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013
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LOVE SOMEBODY
ASM/OCTONEUNTSRSCOPE

Artist

Maroon 5 12

2 RADIOACTIVE Imagine Dragons0 KIDINAKORDER.INI ERSCO
Is

0 GG BLURRED DNB Robin Thicke Feat. 1.1 + Pharrell 7

4 4 T:InIONE, GONE Phillip Phillips 24

3 5 MIRRORS Justin Timberlake
RCA

I6

4oCUPS (PITCH PERFECTS WHEN rMGONE) Anna Kend
IT PUBLIC

12

7 JUST GIVE ME A REASON Plnk Feat. Nate Reese
RCA

22

0 FIMLL,,,artla Georgia Line Feat. Nelly 6E10g

ATLA TIC
Bruno Mars0 TREASURE 11

N N STAY Rihanna Feat. Mikky Ekko
SPIUDEP IAM/1011M

23

11 U I LOVE IT Icon Pop Feat. Chart XCX
RECORD COMPANY TEN /SIG REATUPP

14

22
0 GET LUCKYA Daft Punk Feat. Pharrell Williams

DAPT LIFE/COLUMBI

14 10 BRAVE Sara Bareilles
EPIC

13

28
0 SAFE AND SOUND Capital Cities

LAN 110016/CAPITOL
5

16
0 RED HANDS Walk Off The Earth

COLUMBIA
19

15
0 MYSONGS KNOW WHAT YOU DID IN THEBAN Fall OutBoy

DECATITANCE/ISTAND/RDMG
0

1 17 COME & GET IT Selena Gomel
HOLLYWOOD

12

19
0 BRUISES Train Feat. Ashley Monroe

COLUMBIA
s,

0 TRUE LOVE Plnk Feat. Lily Allen

20
0 OUR SONG matchbox twenty

EMBLEM/ATLANTIC
is

la 21 PEOPLE LIKE US Kelly Clarkson
19/PLA

15

zl 72 SHOULD'VE GONE TO BED Plain White T's 14

22
0 BEST I EVER HAD Gavin DeGraw

RCA

1
0

0 IT'S A BEAUTIFUL DAY Michael Buble
PEPRISE/WARNPR ANO,

13

0 COUNTING STARS
MOSLEVINTESCOPE

OneRepublic 7

COUNTRYTM
UST 2285 TITLE
41109.2 15541461850110111141111181

0 RUNNIN'OUTIA MOONLIGHT Randy Houser 24
STONEY CREED

0 HEY PRETTY GIRL Kip Moore 30

1
0 'AmigPAZY Hunter Hayes 16

0 !rti174A Brett Eldredge 41

3 5 CRASH MY PARTY Luke Bryan
CAPITOL NASHVILLE

16

8

OK
0 SEE YOU AGAIN Carrie Underwood

IDARISTA NASHVILLE
18

9 0 LITTLE BIT OF EVERYTHING Keith Urban
Ha RED/CAPITOL NASHVILLE

n

O.
II DONE. The Band Perry 22

WREPUBLIC
NASHVILLE

IIW

9 JUMP RIGHT IN ZaC Brown Band
ATTANTI,SOUTHERN GROUND

25

0
Ole

ALL OVER THE ROAD Easton Corbin
MERCURY

30

11 0 POINT AT YOU Justin Moore 20CALORY
12 0

/11r4

ROUND HERE Florida Georgia Line
REPUBLIC NASHVILLE

n

15 0 REDNECK CRAZY Tyler Farr 23
COLUMBIA NASHVILLE

24 . 0* HEY GIRL Billy Currington
MERCURY

21

1-3 0 GOODBYE TOWN Lady Antebellum
CAPITOL NASHVILLE

02

P16 0 PARKING LOT PARTY Lee Brice 14

0,1*-
CURB

17 0
W.

WHEN I SEE THIS BAR Kenny Chesney
BLUE CRAIRTCOLUMBIA NASHVILLE

9

18 0 NIGHT TRAIN Jason Aldean
BROKEN BOW

to

/*
19 0 EASY Sheryl Crow 23

WARNER BROS./WMN

20  0 IT GOES LIKE THIS Thomas Rhett
CALORY

14

Or('
22 0

IW

COULD FT BE Charlie Worsham
WARNER BROS./WAR

29

Wze

0 AW NAW Chris Young
RCA NASHVILLE

12

25 0
//1*-

SOUTHERN GIRL Tim McGraw
BIG MACHINE

5

24 , 0 RED
BIG MACHINE

Taylor Swift 7

0 °UM MY HEAD Craig Campbell 43
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Artist maapt,

SWEATER WEATHER The Neighbourhood 33
IROVOLVE/COLUMBIA

2 DEMONS Imagine Dragons
KIDINAXORNER/INTERSCOPE

17

3 SAFE AND SOUND Capital Cities
LAP/ HOODS/CAPITOL

37

0 0 ROYALS
/REPUBLIC

Lorde 7

0 s HARLEM NOV Politics

e RADIOACTIVE Imagine Dragons48
NIOINANORNEN/INTRSCOIPE

0 7 GET LUCKY Daft Punk Feat. Pharrell Williams
DAR
GET' 14

0 0 OUT OF MY LEAGUE Fitz And The Tantrums
DANGERBIRD/ELENTRA/ATLANTIC

z4

0 g IF SOPROS Atlas Geniu
DER

08

0 0 WAYS TO GO
CASABLANCA/ATLANTIC

Grouplove 7

u CAME BACK HAUNTED Nine Inch Nails
TOE NULL CORPORATION/COLUMBIA

8

o 0 MIND YOUR MANNERS
MONKEYWRENC/OREPUBLIC

Pearl Jam 3

0 0 ELEPHANT
MODULAR

Tame Impala 11

0 0 POMPEII
IRGINKAPITOL

Bastille 5

12 03 "'TWIGS WOW WNATYOU DID INTNE DARK Fall OutBoy
DELAYDANCE/IST ANDU DAC

25

0 0 TRYING TO BE COOL
LOTAUTE/

Phoenix
CLASSNOTE

to

0 0 RI SUPERSOAKERRCA

Kings Of Leon 2

21 0 KING & LIONHEART Of Monsters And Men
REPUBLIC

11

16 IN UP IN THE AIR
IMMORTAL/VIRGIN/CA ITOL

Thirty Seconds To Mars m

20 20 BABEL MunItOrd & Sons
WITH All/PPIU6LA NOTE

to

J., PURPLE YELLIN/EEO ARO BLUE Portugal. The Man
ATLANTIC

9

17 22 DIANE YOUNG Vampire Weekend
XLMEGLANS GROUP

t9

CASTLE OF GLASS Linkin Park
MACHINE...MANNER BROS.

19

0 0 HURRICANECREEP CIDOCOLOMBIA
MS MR 12

24 0 FKARND Pepper
07,

9

R&B/HIP-HOPTM

8418

0
nits 1115

CHART655416
TITLE Artist
111811188880187208 UHL

0 Afs G G BLURRED 1m roThideek11.. Pharre 8

2 2 POWER TRIP J. Cole Feat. Miguel
Roc NATION/COLUMBIA

22

5 BODY PARTY Clara
EPIC

le

4 BAD Wale Feat. Tiara Thomas Or Rihanna
MAYBACN/ATLANTIC

25

0 HOW MANY DRINKS? Miguel zo

5 RICH AS F.. K Lil Wayne Feat. 2 Chainz
YOUNG MONEULAsH MONEY/REPUBLIC

16

0 WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott
I9/RCA

14

0 !THE IETT/YOUNG MONEY!. M'OKLIVRFWL'.lid t'&UI" 15

0 ItrtIEITCA511 MONEY/REPUBLIC

Rich Gang Is

10 0 BITCH, 5r2mr, VIBE Kendrick Lamar 19

12 0 U.O.E.N.O. Rocko Feat. Future & Rick Ross 13

0,
0 THE Tamar Braxton 22

12 n ADORN Miguel
BYSTORMMLACK CE /RCA

53

CROOKED SMILE J. Cole Feat. TLC
ROC DAMN/COLUMBIA

6

14 AIN'T0 AIN'T WORRIED ABOUT NOTHIN French Montana
CE BCNSCBAO BOYANTERSCOPE

8

LS
0LOVEHATE THING Wale Feat. Sam Dew

MATBACHCATL ANTIC
to

ta 0 FEDS WATCHING 2 Chainz Feat. Pharrell
DEP 1 AP,loptpc

6

26 USUIT & TIE Justin Timberlake Feat. Jay 2 28

19 0 FIRE WE MAKE Alicia Keys Duet With Maxwell 23

1 0 AGE AIN'T A FACTOR
ATLANTIC

Jaheim 02

a 0 SOMEBODY ELSE Mario Feat. Nicki Minaj
RCA

a

20 22 POUR IT UP Rihanna
SRP/OEF IAMPDIML

32

0 0 A COUPLE OF FOREVERS Chrisette Michele
MOTOWN/DIM

17

0 0 HOLY GRAIL Jay Z Feat. Justin Timberlake
ROC.ATFELLADTOL NATION

4

26 o BEST OF ME Anthony Hamilton
MISTER'S MUSIVRCA

21

MAINSTREAM ROCKN

DO
0

TITLE
wwwwwwww was

AI
I MIK

Artist ma

LIFT MEUP FNeFingertleath Punth Feat. gob Raiford it
PROSPECT PARK

2 TRENCHES Pop Evil
CDC/CONE

21

.

0OUT OF TIME Stone Temple Pilots
STONE TEMPLE PILOTS

to

0 0 G G MIND YOUR MANNERS Pearl lam 3
0 CH/1.P.M

0 0 HAIL TO THE KING Avenged Sevenfold
P B

0 CAME BACK HAUNTED Nine Inch Nails
TNE NIAL COPPORATION/COLUMNIA

8

0 0 THERE'S NO GOING BACK Sick Puppies
DRILL DOWN/CAPITOL

10

0 0 BIOWLexxa/non Beware Of Darkness 21

6 9 SWERVE CITY Deftones
EPP 005

18

5 12 THE HANGMAN'S BODY COUNT Volbeat
VERPIGO/PEPLIBLIC

19

4 11 STONE Alice In Chains
CAPITOL

18

0 0 SICK OF IT
ATLANTIC

Skillet 15

14 13 RADIOACTIVE Imagine Dragons
KIDINAKORNER/INTERSCOPE

22

0 14 110, 11,7RM P.O.D. 13

26 0 ASKING TOO MUCH All That Remains
RAZOR & TIE

Is

13 12 I'LL FOLLOW YOU Sh nedown
APPLAN,C

25

20 0 MISERY LOVES MY COMPANY Three Days Grace
RCA

8

19 0 HALFWAY THERE Soundgarden
SEVEN FOLIR/LOMA VISTAZREPUBLIC

6

17 15 WHAT DO YOU SAY Filter
WINOPUP

5

0 FIRE. FIRE Heavens Basement

a HERE'S TO US Halesto m
. ATLANTIC

to

0 LEADER OF THE BROKEN HEARTS Papa Roach
ELEVEN SEVEN

t

0 GOOD MAN Devour The Day
FAT LAM

15

0 WE'RE AN AMERICAN BAND Rob Zombie
200IAL SWAPO BOVAIMP

4

0' 0 THAT DAY
RAZOR & TIE

Nonpoint 7

LATIN RHYTHMTm
461 645 TITLE
CUR 44EK 86886/68846rnox L ABL L

0 0 ra HABLE DE TI

Artist

Yandel s

AP

Daddy Yankee2 LIMBO
AP LATINEL CARTELPPIT

41

1 ZUMBA Don Omar
CRETE MALE

42

4 LA PREGUNTA .1 Alvarez
NETFLOW

53

s ROMPE LA CINTURA Alexis & Fido
COEXISTENCE/WILD 004Z

26

0 ZAPATITO ROTO Plan B Feat. Tego Calderon 13

0 YOTg51JE 1 Balvin 22

CARTEL.....P., LATI,PAL_
Daddy Yankee Feat, Natalialimenez0 . ',A IIR,F, !, 6

M 0 TU OLOR Tito "El Bambino" El Patron
ON FINEUIENTE

22

lo MORE Zion, Jory y Ken -V
PINA

42

u 0 TE GUSTA
MI<

Grupo Treo Feat. Elijah King to

Is 0 MAL DE AMORES
MACHETE/UTILE

Juan Mogan 7

f2 13 SE ACABO EL AMOR I Alvarez
ON TOP,LOW/EL DIP FRIO NAZZA/SOLD OUT

to

0 0 NO TENGO DINERO
SPANGLISN GLOBAL

MAFFiO 6

0 0 COTORRA V VOLT
MR. 30S

El Cata & Pitbull 2

0 0 CAE LA NOCHE
SUNOS

Kalimete 4

0 . ME NIEGAS Baby Rasta & Gringo
EME

0 Is BESAS TAN BIEN Farruko
SSA/SOOTS

7

0 0 QUE SIGA LA FIESTA
SESSINO

Se. i 60 3

Nlw
0BAKAL° A LO LOCO Jove& Randy Feat.3BallMTY

I/INIT.0N
0

0 0 DELINCUENTE Galante "El Enlperadar
PROPIEDAD URBANA

8

0 0 AMOR MANTES Plan B Feat. Amara & Nengo Flow
ORANGE Ma

13

0 0 CHUCUCHADOTEL

Ilegales 3

0 0 CUCALAHALO G

Geda 2

xrw
0HACE MUCHO TIEMPO Arcangel

PINA
9

More
Of The
'Same'
Macklemore & Ryan Lewis
(above) reach the Mainstream
Top 40 top 10 for a third time,
as "Same Love" (featuring
Mary Lambert) jumps 14-10
(7,684 detections, according
to Nielsen BDS; up 10%). The
previous two singles from
the pair's The Heist reigned
at No.1 for two and four
weeks, respectively: "Thrift
Shop" (featuring Want) and

"Can't Hold US" (featuring Ray
Dalton).

With the ascent of "Same
Love," Macklemore & Lewis
have (on their first three
tries) entered a three-way tie
for the most Mainstream Top
40 top 105 among duos m
the chart's 20 -year archives.
Savage Garden notched three
top 10s-all No. 1s-from 1997-
2000: "I Want You; "Truly
Madly Deeply" and "I Knew
I Loved You." Rap tandem
OutKast matched the mark in
2003-04 with the No. is "Hey
Val" and "The Way You Move"
(featuring Sleepy Brown) and
the No. 4 -peaking "Roses."

Meanwhile, Enrique
Iglesias matches his highest
Mainstream Top 40 debut, as

"Turn Up the Night" charges in
at No. 30. (See the full chart at
Billboard.biz.) Of his 18 chart
visits, he began at a better
rank (No. 28) only with his
first entry, 1999's "Bailamos,"
which went on to reach No. 4,
marking his first of six top 105
on the tally.
"Turn Up the Night" received
hourly promotional plays on
participating Clear Channel
Media and Entertainment
stations upon its release on
July 22. -Gary Trust

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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COUNTRYTm
In
WEEK

momMrma TITLE Artist ....
.03 .....m...,

1 CRUISENASHVILLE Florida Georgia Line A 59Axis
REPUBLIC

0 FA P I TOLSNWEPARTY
Luke Bryan A 17

A

I WANT71M CRAZY Hunter Hayes A
TLANTIC/R

17

4 BOYS 'ROUND HERE BlaleSkeltonFet.Pktol Amies8 Blends 
WARNER BROS7WMN

is

0 0 ittoritIntlTTA MOONUGHT Randy Houser 22

7 6 ROUNDSHVILLEHERE Florida Georgia Line
REPUBLIC NA

10

7 WAGON WHEEL Darius Rucker A
CAPITOL NASHVILLE

29

0 0 IT GOES LIKE THIS Thomas Rhett
VALOR,/

to

0 a
REDNECK CRAZY Tyler Farr Is

LL 10 DON'T TA Brett Eldredge 
AiLANTICMN

17

0 0 NIGHT TRAIN
BRKEN BOW

Jason Aldean 6

14 0 nteporn CARE Tim McGraw With Taylor Swift A ,
0 13 HEY GIRL Billy Carrington 13

06 14 LITTLE BIT OF EVERYTHING Keith Urban
HIT
LITTLE

NASHVILLE
II

U Is SEE YOU AGAIN Carrie Underwood 14

16 tIKLITHTTY GIRL Kip Moore 23

0 0 ALL OVER THE ROAD Easton Corbin 18

0 0 AW ASHVILLENAWRCA N
Chris Young 9

is is PARKING LOT PARTY Lee Brice 10

zo 28 GHTrMitINE ON Florida Georgia Line A 33

0 The Band Perry 
4 r!FimskivuE 20

0 0 BRUISES Train Featuring Ashley Monroe
7OLUMIA/NINE NORTH

3

D MAtt'SIROKEN HEART Miranda Lambert 0 30

R[ 0 SOUTHERNCHINE GIRL
BIG MA

Tim McGraw 2

B BEAT THIS SUMMER Brad Paisley 21

LATINTm

IS 150
TITLE

Ins no, IMMIII-TAYEL
Artist

VIVIRMUSIC MI VIDA Marc Anthony
SONY LATIN

an WHOM

16

DANZA KUOURO
ETE/LIMLE

Bon Omar & Lucenzo A
VANIVORFANATO/MACH

054

DARTE UN BESO Prince Royce
SONY MUSIC LAM

2

4 LIMBO
APITOL LATIN

Daddy Yankee0 EL CARTEL/C
42

trA riM215 AMA) Shakira Fn. Freshlygron A ,,,

6 HIPS DON'T LIE Shakira Feat. Wyclef Jean
7PIC/SCINV MUSIC LATI

186

0 ' 11flYZIFnMSnLArdroFernulfigistiantuilen 12

0 MOW YOU WANT ME(CALLEOCHO) Pitbull A 032

INTERSLOPENMLE
Enrique IglesiasD 0 HEROE 086

0 ,i1Tel-l'olfltotE-rEruuLr
Don Omar 48

0 ii LA PREGUNTA 1 Alvarez
NE,7011

53

aa nipt2olultgenTrIBA"I"U" 54

COLUMBIA/SONY MUSIC LATIN
Marc Anthony0 0 DIMELO 146

0 14 HABLE DE Ti Yandel
YUMA 2

0 t Tit AFV7 FO Er/ U?L Ai IN
Michel Telo 70

xcw 0 ylVIRACOMENZAR Marc Anthony
1

0 U Iii ,lr BABY Leslie Grace 4

s is AMIE GUDE DER nil Pun Feat (ES Brom P.T.Pain
MACHETE/UMLE

56

19 3 rerNlfT. Carlos Vives 43

MIDEL/SONYNINA TRAVIESA Luis Coronel0 MUSIC LATIN
8

zz zi PROMISE, Romeo Santos Feat. Usher
SONY MUSIC LATI

100

26 0 SUERTE
EPIC/SONY MUSIC LATIN

Shakira 184

V 0 VAMOS A LA PLAYA
ULTRA

Loona )

17 04 ROMPE/W LA CINTURA Alexis & Fido
COEXISTENCEILD DOG7

12

0 IS INCONDICIONAL Prince Royce 71

Tnin
azt

uxi

Artist art

R&B/HIP-HOP"

EiDD
RADIOACTIVE Imagine Dragons A 53
KIDINAKORNER/INTERSCOPE

2 0 SAFE AND SOUND Capital Cities 21

0 0 ?,NimiggaE SADNESS Lana Del Rey 10

0 ' ntianONE, GONE Phillip Phillips so

0 a SAIL AWOLNATION A 121

6 MYSONGSKNOWWNATY01.10101/1111EDARK Fa1101Boy
BECAVLIANCE /ISLAND/OWL

a,

LAVAMEPLIC
Lorde0 0 SROYAUBL 7

a DEMONS
NTERSCOPE

Imagine Dragons
KIDINAKORNER/I

34

FUELED BY RAME
ParaMore0 0 STILL INTON/RRP YOU .

10 HO HEY The Lumineers
DUALTONE

A 64

n 0 LET H GO
BLACK CROWNETIVE

ERRN Passenger 8

IT'SKORNER/ITIMENTERSLOPE Imagine Dragons
IDINA

A 67

0 0 SIRWEATVEER WEATHER The Neighbourhood
IEVOL/COLOMBIA

22

0 0 POMPEIIAKIN/CAMP.
Bastille 4

a YOUNG AND BEAUTIFUL Lana Del Rey
WATERTOW7R/POLVDOR/INTERSCOP7

04

is HOMEINTERSLOPE Phillip Phillips
19/

A 62

0 to HAIL TO THE KING Avenged Sevenfold 2

17 Is LEGO ARANPCHOUSE
Ed Sheeran

ELEKTRA/
23

0 n WILDFIRE John Mayer 2

10 0 LITTLE TALKS Of Monsters And Men A ,,,

a21I WILL WAIT Mumford & Sons
GENTLEMAN OF THE ROADMEO7GLASSNOTE

A 51

00 ON TOP OF THE
0177
WORLD Imagine Dragons

KIINNAKORN
23

0 a SUPERSOAKER Kings Of Leon z

a 2a CARRY ON
PPP

fun.
FUELED BY RAMER/

A 29

0 us MINIM 5paRtl4tte Disco Featuring Lolo
2

DANCE/ELECTRONICTM
TiTLE

IDIK WEI, IMPRINT/7.
ES mtsa

#1
GET WCKYLIFE/COLUMBIADaft Punk Feat. Pharrell A

15DAFT

x CLARITY Zedd Feat. Foxes A
INIERSCOPE

29

0
0

a 'GI ag R TITA LOVE LitLit Igrlfgglheu it g 21

0 WAKE ME UP!
PR./ISLAND/WING

Avicii

s I,LOVG IT,,itsinaiii Feat. Charli XCX A 27

Iconaxcw Pop0 VaOletagrEN/B16 BEAT/RRI7

0
T

ATEil,ITCREtrCZIWAMBalltiSTa. ga"aatia 10

a FEEL THIS MOMENT Pitbull Feat. Christina A as

0 0 PLAY HARDMLISIC/ASTRALVVERDavid GuCAetta Feat. Heft & Akon
WHAT A SPITOL m

It RIGHT NOW Rihanna Feat David GUetta
SRP/BEF IAM/101MG

19

LI
707,77
TITANIUMMUSIC/ASTRALWERKS/ DaviCAdOL Guetta Feat. Sia A

PIT
84

0 0 GLOWINNG
CHAMELEO/ISLANN/I07176

Nikki Williams 15

SCREAM &SHOUT william & Britney Spears A
771,1AM/INCOPE

29

14
0 GAOOL NGNAMBOY/REPUBLIC STYLE PSY A

SCH
52

a THATPOWAM/INTEPSCOER will.i.am Feat. Justin Bieber177.7PE 19

0 16 rnTAIUMIgIMII.O ndishinsellea let lohn Martin A 46

0 0 ANIMALS
SPINNINT

Martin Garrix 3

U ALIVE/COLUMBIA Krewella 
KREWELLA

25

0 0 SCARY ll:1755 AND NICE SPRITES Munn A 134

" " 'rfitglit egigroPtrzaMearth A 42

PI
0CINEMA Benny Benassi Feat. Gary Go A

LIMP
123

0
0

' tiFtVglutteni5Ka Baps.
Baauer 25

a LIVH,ITUP Jennifer Lopez Feat. Pitbull 12

el

QWHIEBUYNILEIWOMIT OsErn Et My Taunts ern
TH SUSPEN

1

0 0 IMniernT.,,,, Skrillex Feat. Sirah 83

BLURRED LINESTERSCOPERobin Thicke Feat. Pharrell
STAR TRAIVIN

18

24:11 IRTyi,,,D,1"e Jay Z Feat. Justin Timberlake 3

E Macklemore & Ryan Lewis Feat Mary LambertL SAME LOVNVAE
MACKLEMORENNR BROS.

35

8 willEMOREwoMARNENus Indemore 8, Ryan LevoisFealnyDalton
MACKL BROS.

A 24

Ss L DON'T THAT MIN THIJNI The FiNAlliCZ
iFIE FINATTICANOCKOMEONE

3

EW 0 LOVE MORE Chris Brown Feat. NiCki Minaj
RCA

1

BLACK MONEY
Sage The GeminiCII 0 GAS PEDAL 2

I THRIFT MOP
RNER B

MaddeROS.more& Ryan Lewis Feat. Wan,
MACKLEMORE/WA

A 48

6 11 #BEAUTIFUL Mariah Carey Feat. Miguel
ISLAND/101W

12

QUALM( CONTROL
Migos0 0 VERSACE 3

010 ItTiviigtei,,totVii.Fircr"'N'in'"k1 mi"i 13

U TOML.A.PELLA/ROCFORDNATION Jay Z
RO

3

0 0 HEADBAND l,.B Feat. 2 Chainz
REBELROCIULRAND HUSTLE/A7LA

Be
7

to

11 I. POWER TRIP J. Cole Feat. Miguel
ROC NalaN/COLUMIA

A 24

3 3 !LIVMATEcnti2canginttar3"tir 4

12 n pe,,taAtFeat. Tiara Thomas Or Rihanna 23

10 17 WOPAME 1. Dash
STEREOF

7

2 TAKE BACK THE NIGHT Justin Timberlake
RCA

3

0 ' , SUIT 8, TIE Justin Timberlake Feat. Jay Z A 2t3

2o RICH ermagyr Feat. 2 Chainz to

17 00 PCKWIETHMEYOUKNOWIGOTIT Jay 2Feat Rick Ross
ROC-A-IFLLPROC NATION

3

a e2 COEROOKEDNATION/COLOMBIASMILE J. Cole Feat. TLC
R

6

0 g72.117 O. Rocko Feat. Future & Rick Ross 15

m 2a BODY PARTY Ciara
EPIC

15

0 0 IMA15.Bgean Feat. Lil Wayne &Jhene Aiko 5

TROPICALTM

wax int
nas TITLE

0 ml

6E051

VINVIMRUSIC MI VIDA Marc Anthony
SOY LATIN

COX

14

2 6 DARTE UN BESO Prince Royce
SONY MUSIC LATIN

2

VOLVERLATIN A COMENZAR Marc Anthony
SONY MUSIC

4 BESTOP MY BABY Leslie Grace
TOP

11

6 6 PROMISE, Romeo Santos Feat. Usher
SO. MUSIC

too

01

5
INCONDICIONAL Prince Royce 71

ELLA YLA YO Aventura Feat. Don Omar
PREMIUM TIN

186

6 LOCAIC/SONV
MUSIC LATIN

Shakira Feat. El Cata
EP

150

12 0 MITtEll!,vi Elvis Crelpo 186

0 . STAND BY ME Prince Royce 184

sum
SONY MUSIC LATIN

Marc Anthony0 HIPOCRESIA I

xcw 0 LA COPA ROTA Marc Anthony 1

0 , CARIZON SIN CARA Prince Royce 174

0 14

0
mELLATTHTUTO Victor Manuelle 13

RABOSA Shakira
LA NEl717/50I0 MUSIC TI

145

CC is TE PERDISTE MI AMOR Thalia Feat Prince Royce
SONY MUSK WIN

25

ims
0DIMEMUSIC SILATINNO ES VERDAD Marc Anthony
SONY

1

11 TE,HIE VAS Prince Royce 29

. 0OYE COMO VA Santana
7OLUMBIAZIEGACV

186

EW 0 ESPERA
SONY MUSIC LATIN

Marc Anthony I

19 CO 1:0TRAUgrgEN1IS remanc,a Pao -winnow* 40

n 2a LLEVAMELATIN CONTIGO Romeo Santos
SONY MUSIC

47

xcw 0 Vel'Irg,!DA Marc Anthony

669 0
NY MUSIC LATIN

Marc AnthonyCSOAMBIO DE PIEL

0 YO NO SE MANANA Luis Enrique
TOP STOP

180

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013
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HEATSEEKERS ALBUNISTM

MOM ARTIST
PtIMMT/0131,51111.81.4110.

Title

TIG NOTARO
SECRETLY CANADIAN

BASTILLE
VIKI,COITOL

FUCK BUTTONS
ATP

MISAGE THE GEMINI
BLACK MONEY

Live (EP)

Haunt (EP)

Slow Focus

MEM MD
1 15

3

Gas Pedal: The EP 4 4

NEw () LAUREN AQUILINASinners (EP) 5 a

8 to 0 PASSENGERIVERK All The Little Lights
BLACK CROW/NETI

4 34

NEW
QCOUNTERPARTS The Difference Between Hell And Home

OMR,'
, ,

NOW 0 ICAlr00110920-RSEMENSILV
Asymmetry ,, 1

- 0 e tIglAeMFORD Ask Me About My New God! 4 2

NEW QWALLPAPER. Ricky Reed Is Real
iliE BOARDWALK/EP,

50 0

- 0 " SMALLPOOLS Smallpools (EP) 7 2

NEW 0 r,,,,r1,?,Fp. RUN Dark Eyes 12 1

1 3 13 GREGORY ALAN ISAKOV The Weatherman 0 3

NEW
0TRUTH & SALVAGE CO. Pick Me Up

MEBAFORLE
l4a

NEW
0THERHYTHMROYS Gypsy Runaway Train

RURAL
15 a

NEW
0TRUE WIDOW Circumambulation

RELAPSE
16 1

12 is 17 KREWELLA Play Hard (EP)
KREWELLA

2 33

13 22 0 ICONA POP
ECORD COMPANY EN/1314 BEAT

Iconic (EP) 3 ,
17 27 0 THE 1975 IV (EP)

DIM 111i/VAGRANVINTERSLOPE/14A
2 10

N 0 121g1,5VPuN Before The Deal: Vol. I 20 0

IS Is . !arm... Secondhand Rapture 2 01

MEW 0 .MAYD,WISTERNOFF AND JAMES GRANT Anjunadeep 05 , a

6 U 23 TOIRIgnitirotG Waiting For The Dawn 2 6

'''" 0 TttVg11. Knocking On Your Heart 24 2

NEW 0 ?gtrEREM°,2FA..... Another Life 25 1

HEATSEEKERS SONGSru
TITLE Artist
iVaRINVPROM0111. EASEL

ws 09
CH IR

,
- LAVA/REPUBLIC

I-0 rd e0 0 5 ROYALS

VALOR,'
Thomas Rhett0 0 IT GOES LIKE THIS 55

..E/REPUBEIL
Austin Mahone0 WHAT ABOUT LOVE 55

0 4 :12t:no J. Dash 07

0 5 5.11T(Fgrj4T,42roMfigreg."6'TYgag "tiC 9

xFw 0 CRUISN' FORABRUISIN RobLynth,GracePhippsAndlasonEvigan
WALT DISNEY

a

RI. NOMIEUTHINKITSAGAME
Rich Homie Quan0 0 TYPE OF WAY 5

0 0 SWEATER WEATHER The Neighbourhood
[RJEVOLVE/COLUMBIA

20

0 0 CHLOE (YOU'RE THE ONE I WANT) Emblem3
SVCO/COLUMBIA

g

now Q WIRIVossLync), Mob klittd,GracePtipps,SpencerteekdCast 0

QUALITY CONTROL
Migos0 0 VERSACE 3

0 0 GLAMOWINGCHELEO/ISLAND/VW
Nikki Williams ta

Ew 0 ffjFM91T, Yo Gotti Featuring Jeezy & YG a

VI., ,LARIL
Bastille0 0 IPOMPEOI 3

EAMLINE/EPIC
Tamar Braxton0 0 STRTHE ONE 9

BLACK MIERK
Passenger0 0 LET HERCROW/NE GO 5

0 0 littIORIES8ACKM lius(eGangRatILMB,1(krillast&bisStephens
HUSTLE LANG

04

0 to M111-2 THE KING Avenged Sevenfold 2

xEw AMERICAN GIRLQ
EPIC

Bonnie McKee ,

0 20 MloS,B,MOVIN' ON Fifth Harmony 2

0 0 POPULARIREPUBL
SONG MIKA Feat. Adana Grande

LASABLANLA IC

3

MEW 0 COULD IT BE
WARNER BROS. ASHVILLE/WAR

Charlie Worsham a

19 23 f.Try11111CIKE Kafe \ I WSW,. g

COLUM
Walk Off The Earth0 0 REDBIA HANDS 5

nw Q FALLING FOR YA Grace Phipps a

ARTIST
niPIWIPISIMILITIX14 LABEL

Title

3 19 26 BUTCHER BABIES Goliath 3 3

NEW
CIWEEKEND

51.8E. enD
Jinx 27 1

2 2 2E1 PRESERVATION HALL JAZZ BAND That's RI
LEGA,

2 3

- C5 CD CITIZEN
PUN FR LOVER

Youth 6 s

31 23 0 LORD HURON
IAMSOLING

Lonesome Dreams 3 42

4 13 31 BATT.5CROSS War Of Will 4 3

39 32 0 NEW MRS DAY Victim To Villain 32 5

'''-
mrw

CD InTK",s New Day Dawning 21 2

0PHINEHAS
RED CM

The Last Word Is Yours TO Speak 34 0

mew 0 TIVHAILIANJIANI Beta Male: LIVE At The Moody Theater In Austin, TX 33 ,

mrw 0 JUSTIN ADAMSsADAMS Justin Adams (EP) 36 5

now
0TOO SUM AND THE TAILDRAGGERS Blue Heart

UNDERWORLD
,

0 38 EtME'AFA..... The Big Dream 5 2

- CD rm.c.,.. Torches & Pitchforks 39 a

ELK
QGRANT HART

00MR.
The Argument 40 1

36 35 0 BWB
HEADSAINCONCORD

Human Nature 5 6

MN
0ALPHA & OMEGA

NINE RIK
No Rest No Peace 42

9 qq 0 rt,iy.m., UNDER FOOT Badlands , 3

"4"ff
NEW

0 UMWTAs Is Your Love Big Enough? ,

0VOLTO!
COIRDFAII.SY/CON

Incitare 45 1

mew
0STACSC HOY BARTHE

HOME OENOTO./101MG
P.5.1 Love You (EP) 46 1

PE-ENTIEl

8""T"

0 FATHER JOHN MISTY Fear Fun 2 42

0 tigT3M Lights Out 13 2

el 0 THE FRONT BOTTOMS
BAR/ROXE

Talon Of The Hawk 3 5

- ©° 0 BLACKLAST STAR RIDERS
HUM. B

All Hell Breaks Loose 5 5

REGIONAL HEATSEEKERS #1 ALBUMSTM

MOUNTAIN
FINALLY HOME

BLUE SKY RIDERS

Veteran drag performer Lady
Bunny hops onto Dance Club
Songs with her first Billboard
chart hit, "Take Me Up High."
The self -written and -produced
house cut bows at No. 43. A
longtime pal of drag superstar
Rupaul (who has notched 13
hits on Dance Club Songs),
Lady Bunny has also appeared
on TV's "RuPaul's Drag Race"
and spinoff show "Drag U."

-Keith Caulfield

SOUTH CENTRAL
PICK ME UP

TRUTH & SALVAGE CO.

WEST NORTH CENTRAL
BADLANDS

TRAMPLED UNDER FOOT

EAST NORTH CENTRAL
GYPSY RUNAWAY TRAIN

THE ROYS

SOUTH ATLANTIC

TIG NOTARO LIVE (EP)

SAGE THE GEMINI GAS PEDAL THE EP

BASTILLE HAUNT (EP)

PASSENGER ALL THE LITTLE LIGHTS

LAUREN AQUILINA SINNERS (EP)

3PILLMORNING BLACK TIE LOVE AFFAIR

FUCK BUTTONS SLOW FOCUS

ASYMMETRY

HUMAN NATURE

RICH HOMIE QUAN STILL GOIN IN

BWB

MID ATLANTIC
ANOTHER LIFE
JAMES MADoocK

NORTHEAST
LIVE (EP)

TIG NOTARO

PACIFIC

1

TIG NOTARO

BASTILLE

TOOSLINANDINETAILDRAGGERS BLUE HEART

SAGE THE GEMINI GAS PEDAL: THE EP

FUCK BUTTONS SLOW FOCUS

WALLPAPER. RICKY REED 15 REAL

MS MR SECONDHAND RAPTURE

MAMA BAMFORD ASK MEABOUT MY KEMP!

PASSENGER ALL THE LITTLE LIGHTS

LAUREN AQUILINA SINNERS (EP)

LIVE (EP)

HAUNT (EP)

Data for week of 0810.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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INKM101.1.1.2111111,..

#1 CRUISE
I.MOI03.KELLEY,HUBOARD.I.K.MOL4RICE,LRICE,

I WANT CRAZY
. HUf F.H.HAYES(11.HAYES,L.MCKENNA,VERBES1

RUNNIW OUTTA MOONLIGHT
H .BEORLE OIDAVIOSON,I.R.LOVEL.E.A.GORLE,

Eli CRASH MYSO PARTY
LSTEVENSULCLAWN,A.GORLEVI

ArtiSt

FloridaaToi?j.z A
1

53

"91!11,1IN2 2 17

Ra"11°ZF, 3 27

Luke Bryan
CAPITOL NASHVILLE

A 2

4 5 5 BOYS 'ROUND HEREBIake Shelton Featuring Pistol Annies& Friends
S.HENORICKS (R AKINS B DAVIDSON C WISEMAN) WARNER BROS /WMN

2 04

8 ' .

. 0 ROUND HERE
1.1.1011R.CLAWSON.C.TOMPKINSPOMAS RHETTI

Florida Georgia Line
REPUBLIC NASHVLLE

6 15

7 9
0DON'T YA

L RESTEFANCI ..ELOP EWE L °ESTEEM A.GORLE,
Bretlegt 7 25

9 8
0HEY PRETTY GIRL

B.IAMES OCMOORE.O.COLICHI
Kip Moore
MCA NASHVILLE

0 8 26

11 io 0 SEE YOU AGAIN
M.BRIGHT IC.UNDERWOOD.O.H.HODBES H.LINDSE,

Carrie Underwood
19/ARISTA NASHVILLE

9 16

6 6 LO WAGON WHEEL
03.0VLAN.K.SECOR)

000115 Rucker
CAPITOL NASHVILLE

A T
29F.ROGERS

12 12 4:11 REDNECK CRAZY
1[ATIN0,1KINL ,I.P.kEAR,M,RWIN,CTOMPRINS1 eassiRliars= 11 21

16 14 4:1 LITTLE BIT OF EVERYTHING
N.CHAPMAN,ICURBAN (FLWARREN,B.WARREN,AUBOLE)Keith

Urban
HIT NASHVILLERED/CAPITOL

12 11

15 15 0 ALL OVER THE ROAD
00011088018 V.004180/008,11.801401,0,018810

Easton Corbin
MERCURY

13 26

22 IS 0 IT GOES LIKE THIS
M.KNON IR.AKINS.B.HAYSLIP.1.ROBBINS,.

Thomas Rhett
VALOR

14 11

17 17 Q HEY GIRL
°MUFF (R.AKINS.44ORL.EXC. DESTEFANO,

Billy Currington
MERCURY

15 14

10 0 16 DONE.
°HUE, (RPERRY,N.PERR,I.DAVIDSON,I.BRVAND

TheaT1 djay 0 8 20

25 0 CO NIGHT TRAIN
AMON IN.THRASHER.M.BULANEY,

Jason Aldean
BROKEN BOW

17 8

04 18 Tire McGraw With Taylg=is HIGHWAY DON'T CARE
RREN.M.IRWIN.I.P.KEAR1B.GALLIMORET MCGRAW IB.WARREN.B.WA

A 4 25

3 0 19 JUMP RIGHT IN
K.STEGAL, (LBROWN BROWN.W.BURREITE.1.11151

2ac Brown Band
ATLANTIC/SOUTHERN GROUND

13 21

19 22 0 PARKING LOT PARTY
ISTONE.L.BRICE IL.

LOTRII,R.AKINS,L
.LAIRD)

Lee Brice 19 12

24 Q 0 POINT AT YOU
1SSTOVER (R.COPPERMAN MAC NS.B.HAYSLIPI.

111500 Moore
VALOR,.

21 19

Ie 20 22 GET YOUR SHINE ON
1.MOI IT.HUBBARD,B.NELLEV,R.CLAWSON,C.TOMEKINS,

Florida Garagtt7 A 5 41

20 21 u ANYWHERE WITH YOU
1.1.101.R.CL MUP,IYEAR,

Jake Owen
RCA NASHVILLE

,Rk4, 7 27

28 27 CI AW NAW
1.5TROU0 ICUNG.C. DESTEFANO.A.BORL EY)YO

Chris Young
RCA NASHVILLE

24 10

21 25 as BEAT THIS
PAISLEY.C.OUBOIS,LLIURO1

SUMMER
E.FAISLEY (B. tliCis!'sleisyliril 21

30 2 0 WHEN I SEE THIS BAR
SI BLUEB.CANNON,K.CHESNEY IICCHESNEY,K.GATTI CHAIR/COLUMB

Kenny
IA

Chesney
NASHVILLE

26 7

26 26 27 GOODBYE TOWN Lady Antebellum
PWORL EV.L AM ANTEBELLUM (OHAYWOOD.C.KELLEMSCOTT.I.P.1,1011 CAPITOL NASHVILLE

26 11

02 39 SOUTsaLIMORETHERN

OH I_T nAiL

GIRL Tim M
MCGRAW 0 JNSTON L R C1AWSON, B. c MAGraw

CHINE
28 4

27 28 Q EASY Sheryl Crow
S.CROW.J.NIEBANIQS.CROW.C.OUBOIS,ROTT) WARNER BROSAYMN

27 20

31 31 0 RED TaYlarZrj
0.NUE,NCHAPMANXSWIET (LSWIETI

2 23

39 37 0 BRUISES Train Featuring Ashley Monroe
ESPIONAGE IIMONAHAN.E.LIND,A.BIORKLUNDI OUMBIA/NINE NORTH

31 13

37 5 0 SUNNYPAND 75 Joe Nichols
El GEORGE M I CONES IM.BULANEVI SELLERS PIENKINSI RED BOW

32 7

34 34 0 DRINKS AFTER WORK
SHOW

Toby Keith
T.KEITH (11 HENBYL.E.AIRO, BEAN) 00G -UNIVERSAL

33 5

33 33 34 YOUR SIDE OF THE BED Little Big Town
1.3010E (L.MCKENNA KSAIRCHILDICSCHLARMAN P.SWEET IMESTBROOKI CAPITOL NASHVILLE

33 17

36 6 0 COULD IT BE Charlie Worsham
C.WORSHAM.R.TYNDELL (C.WORSHAM RTYNDELL M.000SON) WARNER BROS/WAR

35 14

32 32 36 BLOWIN SMOKE Kacey Musgraves
K.MUSBRAVES,L AIM ...NALLY (KMUSGRAVES.L.LAIRD.S.MCANALL, MERCURY

31 16

.

' 0 MINE WOULD BE YOU
S.HENORICKS OIRUTEAN.LHARRIN4TON.I.ALEXANDERI

Blake Shelton
WARNER BROS/WMN

37 4

35 38 0 OUTTA MY HEAD Craig Campbell
K.STEBALLM.ROVEY (C.SWINOELL,M.R.GRTER.B.KINNEVI

35 18

41 40 Q WASTING ALL THESE TEARS Cassadee Pope
IMIUFE,N.CHARMAN (R.BAALSWYK,SM1110 REPUBLIC NASHVILLE

7 8

29 30 en PIECES Mary Allan
JOYCE (6,ALLAN.O.BLACKMON.SBUNTON) VE 29 19

38 41 0 DRUNK LAST NIGHT Eli Young Band
FLIBOELLJNIERANK (LYELTZ,LOSBORNE) REPUBLIC NASHVILLE

23 5

0 42 THE HEART OF DIXIE Danielle Bradbery
B.IA KS (C.SMITH.B.IAMES,FERUES, REPUBLIC/B. MACHINE

16 2

40 42 0 CAROLINA Parmalee
NV IPARMALEEH.BEATO) STONEY CREEK

40 15

44 45 cl CHILLIW IT Cole Swindell
1.STEVENS (C.SWINDELL.S.MINOR) WARNER BROS./WMN

42 9

41, 43 0 WHATEVER SHE'S GOT David Nail
C.AINLARLILIDELL.B.WORF °ROBBINS...NEW. MCA NASHVILLE

43 6

47 0 ALL KINDS OF KINDS Miranda Lambert
F.1.100ELL.C.AJNLAY.6WORF IP.COLEMAN.O.HENR, RCA NASHVILLE

46 2

49 49 0 FRIDAY NIGHT Eric Faslay
M.ALTMO (EPASLAYRiALCON.R.CROSB, E1,11 NASH VIL LE

47 3

48 so 0 BETTER Maggie Rose
B.CHANCEI,STROURS.SMITH (C.CAMERONABERG.D.BRVAND RPM

48 5

M- am CI UP ALL NIGHT Jon Pardi
B.BLI IL ER.I.PARDI 0.PARDI.B.BUILER.B.BEAVERSI CAPITOL NASHVILLE

46 2

nor.silor COLD BEER WITH YOUR NAME ON IT
M WRIGHr20044.1CH. M ANDERSON,LBANIELS)

Josh Thompson
-UNIVERSALSH

so 1

TOP COUNTRY ALBUMS"
usr nes ARTIST TitleT.. ea.

#1 FLORIDA 110861A LINE #210115 the &alines 34
REPUBLIC NASHVILLE/BM

2
BLAKE

BRO

SHELTON Based On AIME Story ...
WARNER S /WMN

18

3 HUNTER HAYES Hunter Hayes
ATLANPC/WMN

94

4 DARIUS RUCKER True Believers 10

0 TAYLOR SWIFT Red
B. MACHINE/BML6

A 40

6 6 LADY ANTEBELLUM Golden
MGR

12

JBROKENASONBOW/BBALDEAN Night Train A

0
0

KENNY CHESNEY Life On A Rock
o BLUE CHAIR/COLUMBIA RPSHVILLE.MN 13

9
THE BAND PERRY Pioneer
REPUBLIC NASHVILLE/WALL 17

9 to VARIOUSL/SONYAfilISTSUSI NOW That's What I Call Country 5olurne 6
UNIVERSACALME 7

O L LUKE BRYAN
NASHVILLE/MGR

Tailgates & Tanlines
CAPITOL

A :03

GUYONE CLARK My Favorite Picture Of You
DUALT

13 GEORGE Love Is Everything
11

0 0 ERIC HVILLE/UMBNCHURCH
EMI NAS

Chief A 105

19 0 TIMMACHINE/BMWMCGRAW Two Lanes Of Freedom 25

15
16 LIZMV2157" Tornado A 46

Q KACEY MUSGRAVES Same Trailer Different Park 19

0 1a Firmigniw000 Blown Away A 65

18 ma ir.gI,50mrt.ying Break... Here To Party 
21

n PISTOL ANNIES
RCA HASHVILLE/SMN

Annie UP 12

24 0 RANDY HOUSER How Country Feels
STONEY CREEKABMB 27

22 22 BRAD SHVILLE,PAISLEY. Wheelhouse
ARISTA NA

16

28 KIP MOORE
MCA ASHVILLE/M.6N

Up All Night 66

23 24 MIRANDAMN LAMBERT Four The Record
RCA NASH VUE/S

,t

25 ZAC BROWN BANDTIC/AL Uncaged
ROAR/SOUTHERN CROUNO/ATI.AN

55

25 26 ERICHVILLE/114.NCHURCH Caught In The Act: Live
EMI NAS

16

27 0 BRANTLEY GILBERT Halfway To Heaven 10

71 0 GG INTIMErms Best F rom The Farewell Court 4

29 29 LEE BRICE Hard 2 Love 66

26 30 VARIOUS ARTISTS Mud Digger 4 4

32 31 AIANEMI JACKSONASHVILLE/MGR Precious Memories: Volume II
ACIV

18

Q as GARY ALLAN Set You Free 27

35 0 200.1/11:1G,2afigg Barefoot Blue Jean Night too

CD IL,MAg1ST,Sw,1,,t10411at'sVihatlallACountryParty 12

ak 0 EASTON CORBIN All Over The Road
MERCURY/UMLN

45

0 36 meTRN Original Good 01' Boy: 0.G.0.B. 2

37 33 AARON NLEWIS The Road
BLASTER/WM

37

40 CI COLT FORD Declaration Of Independence
AVERAGE JOES

52

31 39 MI2aircZy,Ingted: Songs Of Fab& Family 2

39 40

43 41

gos410400113111111=8411r1 12

THOMPSON SQUARE Just Feels Good is

34 42 LEANN RIMES Spitfire
CURB

8

0 LOCASH COWBOYS LoCash Cowboys 6

0 "" GARY AL
ME

Icon: Gary Allan 73

51 0 CHARLIE DANIELS Country:Charlie Daniels
SONY MUSIC CMG 25

0 0 THE LACS
BACKROADAVERAGE JOES

190 00000 69

0 4' 'Vege!!! Jana Kramer 60

0 48 rmaiintlzATTS Changed 69

0 0 TINL5119rf.s,Mrir To The Fishbowl 58

so 11TRACEUNIVERSALADKINS Love Will...
SHOW 006.

Country's
Biggest
No. 1 Ever
Florida Georgia Line (above)
sets the all-time record for
the most weeks at No. 1 on
Hot Country Songs, as the
duo's "Cruise" notches a 22nd
cumulative week (and 17th in
a row) at the summit. With its
latest week on top, the song
passes three other titles that
each led for 21 weeks during
the chart's 69 -year history.

Having spent three weeks
at No.1 in December on the
MS driven Country Airplay
chart and five weeks atop Hot
Country Songs in December/
January, "Cruise" was remixed
featuring Nelly, renewing its
sales and leading to pop and
adult crossover airplay. The
song (which reached No. 7 on
Mainstream Top 40 in June)
bullets at No. 8 on Adult Top
40 and navigates 18-17 on
Adult Contemporary.

Cruise" has sold 5.4 million
downloads, becoming the third -
best -selling country digital
track since Nielsen SoundScan
began tracking download sales.
Lady Antebellum's "Need You
Now" leads with 6.2 million
sold, followed by Taylor
Swift's "Love Story" (5.6
million). -Gary Trust

MOST WEEKS AT NO.1 ON HOT
COUNTRY SONGS (1944-2013)
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HOT ROCK SONGSTM
onn mm me TITLE
12. 1WICIIMPLANCER 00/1011/111111

2 2

0
DG AG I SG

RADIOACTIVE
EX GA KID OMAGINE ORAGON16GRANTORIOSSER)

Artist PENA MN
MAROC...MOW. Intl M. Mr

ITEZZITM A 1 as

SAFE AND SOUND Capital Cities
DIAERDIANTOSIMONIANIPMEINHANT.SSMONIAN1 LALY HOOKS/CAPITOL

2 27

n n 0 %,,?,.1!1AlirF5p,t,T4 !FA 0 0 Phillip Phillips
IWINTERSCOPE

3 36

5 5
0SAIL AWOLN,AeT,,I1N A

RUNO 9.EIRUNG)
4 64

9 7
0 SUMMERTIME SADNESS Lana Del Rey

GAVELS IL REVIANOWELSI UDOR/INTERSCWE
5 15

3 3 e MY SONGS KNOW WHAT PM DID IN THE DARK BIGHT EM UP) Fall Our Boy
BWAEBER WAIL OUT BOVW.WALKEROXILLI DECILADANCEDSLAND/MMIG

2 25

6 6 7 HO HEY The Lunt=
R.NADLORtt ONSCPULTG.I.FRAITEW

A 67

10 9 0 ROYALS L0078
LETTIE IE WACONNOROL MAE LANA/REPUBLIC

8 8

0 9 DEMONS Imagine Dragons
ALEX DA PI 0 OM DRAGO GLIAOS DINANCI NTERSCOPE

7 43

8 10 ao
BT.Da74.111/nE DRAGONS IM Naas OALBACKEEI

ine
?NTERS'N'E A 3 73

14 0 0 STILL INTO YOU
GLIELOIGIOHNSEN (N.WILLIMAGTOO 101110 BY RAMENOMP

11 16

13 0 0 SWEATER WEATHER
ARUN./ 11.1.RUSNERFORD,2.ABELSOFREEDMAN

The Neighbourhood
MOOD/ E/COLUMBIA

11 27

12 15 13 YOUNG AND BEAUTIFUL Lana Del Rey
!LAURELS WOEL REV.R.NOMIE ES) ATE /POLVODIVINTERSCOPE

3 14

19 Q 0 POMPEII, 0/.
Bastille

PON/CANTU
14 11

18 0 0 LET HER GO
CAIALLESO.ALROSENBERG IM.ROSENBERGI

Passenger
BLACK CROW/NETTWERK

15 19

0 t, HAIL TO THE KING Avenged Sevenfold
LLGONDO WISANBERSLINANER 9.2.11AKEROSEWAROI WARNER BROS.

12 2

I, 17 18 LEGO HOUSE Ed Sheeran
LLOSLING W.SNEERAN.I.GOSLING.C.LEONARD) IMRA/ATLANTIC

Anw 6 40

16 20 18 MOUNTAIN SOUND Of Monsters And Men
WIG M.B.NIEMARSBOTTIRMONORBAELSSONWAMILMARSSON REPUBLIC

14 45

20 27 0 RED HANDS walk off The Earth
TSALTEROGLIMINATIWALX OFF THE EARDWENICASSIOGRACXWOODOMARSHALLTSIALTER) COLUMBIA

17 20

- 18 20 SUPERSOAKER Kings Of Lean
OPETRAGLIA ICSOLGOWILL,MFOLLOWILLOROLLOWILL,M.FOLLOWILLI RC

18 2

21 23 0 OUT OF PAY LEAGUE Fitz And The Tantrums
TROFFER INIGITDIAIRICWILSCAGGGIANGLWARNESJOUM I. I DANGERBMWELESTROATLANTIC

20 14

22 OS 0 HARLEM New Politics
LSD/GLAIR 0.130VOGRANS SINCLAI 0,1PLOCII.R.REOCKS.ROGIGN.PEOGN.S.VADENI RCA

22 13

n MISS JACKSON Panic! At The Disco Featuring Lolo
ELGALAER IGRAWB WALWALSINCLAIROSALEN,LOLOOLOOSE) GECAVGANGE /NELMS EVIL AMAN/PRP

11 2

24 26 0 WAYS TO GO
CASABLANCA/ATLANT1CGrouploveR.R.A0N (GROUP LOVEI

24 7

. Lo as WILDFIRE John Mayer
I MANGM, ILMAveal COLUMBIAU 14 2

28 27 Q LIFT ME UP Five Finger Death Punch Featuring Rob Halford
NOT LISPED MOT LISTED, PROSPECT PARR

19 11

25 28 0 WE WON'T BE SHAKEN
BUizigNAMINGRAM IGROVISMIEN,C.ORDINNOROSENAIII

25 14

17 24 28 MIND YOUR MANNERS Pearl lam
B.OBRIEN IM.M.EADV,EMEILDER) MONKEwrRENCIMREPUBUC

17 3

26 29 29 I'LL FOLLOW YOU
SSEM

Shinedown
PGAVALLOOLOMITKE.BASS,D.BA ATLANTIC

25 17

27 30 3o CAME BACK HAUNTED Nine Inch Nails
T.REENOP.A.ROSSAMOUL DIG li.REGNORI T BULL CORPORATIOROOL MOM

13 8

30 32 I, DIANE YOUNG Vampire Weekend
R.BormANGUAWREGIRGBAID IDBALLIANGL II OEN., AL/BEGGARS GROUP

17 19

33 34 0 KING &, LIONHEARTMEN,A.ARNARSSON (WWIDEMAIISOOTT Of Monsters And Men
Of BMW. AND REILDBEIC

32 12

31 31 33 TRENCHES POP Evil
JOHNNY K IL.PKAKADILABAS GRA/EONS

27 8

38 35 0 IF SO Atlas Genius
ATLAS GENIUS (RAFE F R. EFF ELL) WARNER BROS.

34 5

32 33 35 CASTLE OF GLASS Linkin Park
RLLIBIN.M.SPINODA (UNPIN PARK!ACIII OPONARNER BROS.

32 17

, 37 36 ELEPHANT Tame Impala
WPARKER WPARNEWINATSON) MODULAR

36 4

HOTSHOTr Co ORDINARY LOVE Mt
NOT LESTER MOT LISTED, APTLY NAMED/ROAR

Ben Rector 37 1

34 38 33 TIPTOE imagine Dragons
WONT DRAGONS (IMAGINE MAUR. PIDINAPORNER/INTERSCOPT

34 20

0 0 HURRICANEMS MR

MS MR
IMS MR) CREEP CM/COLUMBIA

39 2

NEW
0I FIOPE YOU SUFFER AFI
G.NORTON IDIOM.< I PUGET° MARCNANDLIWURGAN A.CARSON) REPUBLIC

40 1

0 READY TOISTED,GO Limp Bizkit Featuring
NOP LISTED MOT

41 1

36 AO

NFw

Az ALIVE Empire Of The Sun
DSLOANDOPLOWIRESARMOVELSTEDERNIEMLREPAINIESALLOMIGBACW INF SIBRIVIACISMWSIRAIREPISIONMOL

31 9

0FLAWS Bastille
NOT LISTED MOT LISTED, VIRGIN/CAPITOL

43 I

35 39

NEW

40 0

44 SAN FRANCISCO The Mowgli's
ILBEATIENOBBLISKOIEDEPRIA WALLIOARLSGOMMER,04.111, WI AI IMOTOINWASLANDILIN4

32 19

0DREAMING Smallpools
R.RERGERR.MCMAxoxasCANLON.M.KAMFWMANa.KuTHKI.LINn(E.R.RERGEx,RMcuAIIOu1 CA

45 1

44 THE HANGMAN'S BODY COUNT Volbeat
RGAGGIANOVOLBEWILIMANSEN IMPOLUSEMVOLBEAW VERTIGO/REPUBILL

37 15

29 36 47 PAPER DOLLR) John Mayer
LMAVERLAWASIGNIAVE

10 6

RE-ENTRY

0
0 I GOT YOU Jack Johnson

41.CALDATOOR. (101INSON) BRUSIOIREMEPUBLIC
11 6

0 I'M ALIVE(LIFE SOUNDS LIKE) Michael Franti & Spearhead
AMEINIAAN.D.FRANTWMGRANWANEWMANOWOWIAAN) BOO BOO WAX/CAPITOL

42 3

ellt 0 so STOMPA Serena Ryder
staxs,shzv0o),)Ern9 SERENADER SOURCE/CAPITOL

4o 14

TOP ROCK ALBUMS
US1 IRS ARTIST
WEEK eat IIMPIIIVA/DISTRIIILIADIG

IMAGINE DRAGONS Night Visions A ,

WE CAME AS ROMANS Tracing Back Roots
EQUAL VISION

IEW 0 DY)TrIdMErinlIER05 lhardawantlAapicieros
1

"r". 0 Ilig)11[1.5)LMohlohtIFL,tilenfgilioiive

W*
0THE WINERY DOGS The Winery DOgS

LOUD B PROUD

4 6 SKILLET Rise
ALLAMDCW4

5

0 7 T!!*!!'o'Pes Thew°",,,,le51de0111l^^0. 3

e BLACK SABBATH 13
VEDINGOOREPUBEIC 7

Babel9 MUMFORD &AD/ SONSGLASSNOTE
GENTLEMAN OF THE RO

AAi 44

NEW
0HANDS LIKE HOUSES Unimagine

RIST
1

AoLvooRMGru
801M To Die0 0 LANA DERscoALOGALREV 78

10 12 THE LUM IN EERS The Lumineers
GUALLOBE

A 69

0 03perh, PAWN Some Nights A 75

FIN 0 GOGOL BORDELLO Pura Vida Conspiracy
cas010101.0 1

0 LL., r,,,,A!.,...pInlitIG Save Rock And Roll 15

0 0 YARIOUSARTSTS
Vaellarpaltae13:208io1rCompila0on

SIDEONEGumLIV
8

13 Q RRIEERAN + 59

NEw 0 SECRETS Fragile Figures
1

17 59 MTIMvolti7TtelVP:"""116'''SF4 12

II 20 DFMOKSTERSAND MEN my Head is An Animal ,,,

6 21 VAMPIRE WEEKEND Modern Vampires Of The Lily
11

22 SICK PUPPIES Connect
DRILL DOWN/CAPITOL 2

4 0 THE NEIGHBOURHOOD I Love You.
IEVOLVTOOL MOM

13

TRAIN
COLUMBIA

California 37 51

20 25 MUMFORD & SONSOLE Sigh No More
GENTIEMAN OF WEE GOAD/GLASSN

A 171

26 0 C.APITAL WTIES In A Tidal Wave Of Mystery
LARV110010/GAPITOL 6

NEW
0FIGHT OR FLIGHT Life By Design?

WNER BROS.

ENITN
Sempiternal0 0 BRING ME THE HORIZON 17

22 29 QUEENS OF THESTONE AGE Like Clockwork 8

29 0 PARAMORE
RIFLED By RAmEN

Paramore 16

ri 3M JOHNRD FOGERTY Wrote A Song For Everyone
VANGUA/WELP 9

25 32 SLEEPING WITH SIRENS Feel 8

0 0 Ea TENTH AVENUENORTH The struggle
REUNION/PEG

0 34 W,TILtIT!!!",iia Southeastern

33 0 HALESTORM The Strange Case Of...
ATLANTIC/AL

4

TOP DONTIC/AG
Rebel Soul33 0 KID RE/AOCTLAK 28

ALT -J An Awesome Wave30 37 NFECTIG/CANNAGBACIVATLANTIC/AL 32

0 THE NATIONAL Trouble Will Find Me 10

28 39 ALICE IN CHAINS The Devil Put Dinosaurs Here 9

ms MATT NATHANSON lastOf TheGreat Pretenders
VANGUARD/WELK

2

41 PHIOP H.ANSELMO & THE ILLEGALS Wallahrough Manly
HOUSECOREt9

2

15 49 AWOLNATION Megalithic Symphony
RED BULL

90

34 43 ALABAMA SHAKES Boys & Girls
ATO

66

WW 0
XO

J IMMY EAT/RCA WORLD !Tunes Session (EP)
TIC LOCATION

31 45 fellrOMARTH Deceiver of The Gods 5

46 0 REEVParadise (EP) 27

43 47 yaRBATjutlaw Gentlemen & Shady Ladies 16

0 . Ftlprf YARD HOUNDS Amelita 2

0 As ,RaZargov,VzomousRat Regeneration Vendor io

RE 0 !ffVA-16F Haunt (EP) 2

Romans
Reign
We Came as Romans (above)
posts its first leader on a
Billboard chart, as Tracing
Back Roots bows atop Hard
Rock Albums and Internet
Albums (see Billboard.
biz) with 26,000 copies
sold, according to Nielsen
SoundScan. The set also
grants the melodic metal band
its first top 10 on the Billboard
200, where it starts at No. 8.
The release enters Top Rock
Albums at No. 2, besting the
No.10 peak of its prior top 10,
2011's Understanding What
We've Grown to Be. Tracing
Back Roots also marks
the group's top sales week,
exceeding the 19,000 -unit
start of Understanding What
we've Grown to Be.

Ben Rector boasts the top
new entry on Hot Rock Songs,
as "Ordinary Love" opens at
No. 37 due entirely to 11,000
in first -week digital sales. The
track previews the Nashville -
based singer/songwriter's fifth
studio album, The Walking in
Between, due Aug. 20.

Meanwhile, two veteran acts
enter Hot Rock Songs. AFI
begins at No. 40 with "I Hope
You Suffer," which also starts
on Alternative Digital Songs
at No. 22 (10,000). The band
scored five top 105 on the
Alternative airplay chart from
2003-09, including the 2006
five -week No. 1 "Miss Murder."

"Suffer" introduces AFI's ninth
studio set, Burials (Oct. 22).

At No. 41, Limp Blzklt
arrives with "Ready to Go"
(featuring LII Wayne). The
song, available for purchase
digitally since April, debuts
with 79% of its chart points
owed to streaming following
the release of its official video
on July 22. -Gary Trays

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HOT R&B/HIP-HOP SONGS"'

OD
O BLURRED LINES Robin Thicke Feat. T.I. + Pharrell

P L WILLIAMS IR, WILL IAMOLL.THICKEI SUR LELAK/INTERSCOPE
1 18

3 3 0 HOLY GRAIL Jay Z Featuring Justin Timberlake
INASIIIIMMLAIXOLLARMILINBEALALLPASKILMAESII.0.111.01BMILIMILLMSELCI AOL.OFILMC MN

2 4

2 2 3 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
R.LEWIS M. HAGGERTV,R.LEWIS) MACKLEMOREMARNER Rai

A , 36

4 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R LEVLISIKNAGGERLYR LEWIS M.LAMBEITO MACKLEMORE/SULI POP/ABA/WARNER BROS,

3 31

U.O.E.N.O. Rocko Featuring Future & Rick ROSS
NOT LISTED INOL LISTED, ROCKY MAO

5 17

5 6 6 POWER TRIP I ColeFeirer5iNgintiVeIL .1, (1 COLE KUM./ A 5
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Cash
Money
Crew
Albums
Cash Money Records co-
founder Birdman assembles
a host of artists for the Rich
Gangcompilation, which
debuts at No.2 on Top R&B/
Hip -Hop Albums with 24,000
copies, according to Nielsen
SoundScan. Though most of
the artists on the album are
Birdman's Young Money/Cash
Money labelmates, it also
features appearances by Rick
Ross, Chris Brown, Kendrick
Lamar and French Montana.

The set's high debut this
week coincides with lead
single "Tapout"-performed by
Birdman, Lil Wayne, Future,
Mack Maine and Nicki
Minaj-breaking into the top
10 of Hot R&B/Hip.Hop Songs
for the first time (1340). The
raunchy cut sold 29,000
downloads, a 7% increase,
and notched 1.7 million
streams, up 8%, according
to Nielsen BDS. In terms of
Nielsen -era top 105 on the list
(from December 1992 onward),
this is Lil Wayne's 35th hit,
extending his lead over Drake
and R. Kelly's 32 top 105
apiece.

Looking back, the Young
Money/Cash Money family
has posted two previous
compilations on TOp R&B/
Hip -Hop Albums. In 2000,
Cash Money Millionaires'
Bailer Blockin' entered at No.
2 on the heels of its bouncy

"Project Chick" single, which
peaked at No. 17 on Hot R&13/
Hip -Hop Songs. A decade
later, Lil Wayne grouped
his expanding Young Money
imprint for We Are Young
Money, which opened at
No. 3 on the albums list. It
was bolstered by four top
20 songs, including "Every
Girl" and "Bedrock" (featuring
Lloyd), both peaking at No.2.

-Rauh, Ramirez
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Jay Z Ends
Lengthy
Macklemore
& Lewis Run
Jay 2 (below, with Justin
Timberlake) scores his sixth
chart -topper on Rap Songs
as "Holy Grail" (featuring
Timberlake) steps 2-1 to
dethrone Macklemore &
Ryan Lewis' combined
29 -week reign with "Thrift
Shop" (15 weeks) and "Can't
Hold Us" (14), which drops to
No. 2. The duo had ruled the
list for all but the first two
weeks of 2013. For Jay, it's his
first trip to the Rap penthouse
since 2011, when "Ni**as in
Paris," alongside Kanye West,
resided there for 10 weeks.

Since the Rap chart
launched in 1989 as an
airplay -only ranking, Missy
Elliott's "Hot BOW" (featuring
Nas, Eve and IlfTip) holds
the record for the longest
No. 1 stay with 18 weeks in
1999-2000. "Thrift Shop" tied
Drake's "Best I Ever Had"
(2009) for second place at 15
weeks, while "Can't Hold Us,"
at 14, is tied with three other
tracks for third -most frames
at No. 1.

On R&B Songs, Chris
Brown's latest single "Love
More," featuring Nickl Minat
enters at No. 5, marking his
fourth consecutive top 10 hit
on the chart. On Hot R813/
Hip -Hop Songs, it takes Hot
Shot Debut honors with a
No. 15 bow. The cut sold
57,000 downloads in its first
week, according to Nielsen
SoundScan, enough for a
No. 6 entry on R&B/Hip-Hop
Digital Songs (page 54).
Brown's sixth studio set, X, is
due this fall. -Rauly Ramirez

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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Marc
Anthony,
Version
'3.0'
Marc Anthony leaps 11-1
on TOP Latin Albums with
3.0, while the set debuts at
No.5 on the Billboard 200.
(The album debuted a week
earlier on the former list due
to pre -street date sales.) The
Billboard 200 debut marks the
highest -charting Spanish -
language album by any act
since April 30, 2011, when
Mana's Drama y Luz debuted
at No.5 with 47,000, according
to Nielsen SoundScan. With
nearly 39,000 copies, 3.0
marks Anthony's best sales
week and highest -charting set
since 2002 English -language
album Mended debuted and
peaked at No. 3 with 111,000.
The new set's first single,
"Vivir Mi Vida," remains at No.
1 on Hot Latin Songs for a 13th
consecutive week and debuts
on the Billboard Hot 100 at
No. 92.

Alejandro Fernandez
scores his 17th top 10 on Hot
Latin Songs as "Hoy Tengo
Ganas de Ti" (featuring
Christina Agullera) ascends
16-6. The ballad was originally
written and released by
Miguel Gallardo in 1975, and
a later rendition by Ricardo
Montaner reached No. 23 on
the chart in 2007. Adding to
Fernandez's chart climb are
streams from the song's video,
which premiered July 19. It's
amassed more than 260,000
Vevo on YouTube views in
the United States during the
weekly tracking period.

Romeo Santos enters Hot
Latin Songs at No. 44 with
"Propuesta lndecente." The
ranking is a result of less than
two days' worth of airplay,
as the track was released
to radio on Monday, July 29,
and the chart week ended
the following day. The song is
expected to make a significant
chart jump next issue after a
full week of airplay coupled
with download sales for
the digital track, which hit
retail July 30. Santos' single
previews his forthcoming
Formula Vol. 2, the follow-up
to Formula Vol. I, which spent
17 weeks at No. 1 on Top Latin
Albums. -Amaya Mendizabal
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6 7 GEORGEBENSON Inspiration: A TributeToNatKingfole
CONCORD

8

0 ' TONY BENNETT AshmeGoesBrEreatimenranSongbookaascs
CONCORD

25

0 0 STEVE TYRELL It's Magic:The Songs Of SaMMyCahn
NEW ESIGI9MONLOR0

n

10 0 DIANA KRALL
VERVE/VC

Glad Rag Doll a9

B YELLOWJACKETS A Rise In The Road
MACK AVENUE

5

0 CECILE MCLORIN SALVANT Womanchild 9

0 D CHRIS BOTTI Impressions 67

0 0 GREGORY PORTER
NIOTHAA

Be Good 72

la
0BOBJAMES & DAVIDSANBORN Quartette Wallaille

OKE9MONV MASITRWORMS

7.

KOWIBIGNEIBAINEW0i Dag Kg Va., 8 Fn

CONCORD

0 ' GEORGE oDUKEm DreamWeaver a

0 BONET JAMES
CONCORD

The Beat 16

0 BWB
READS UP/LONCORD

Human Nature 6

MAYSA
SIIENECNIE

Blue Velvet Soul 6

" 0 ANDRE WARD
QUEEN OF SNEB,NOSX/ORPREUS

Caution an

JOHN SCOFIELD
LONGSOLO/EMARCWOECCA

Uberjam Deux 4

.10.
KM WATERSI
RE RIVER

My Loves 5

6 a VARIOUS ARTISTS Verve Remixed:The First Ladies
VERVE/VG

3

, D KAT0DMONSON Way Down LOW 62

LT ii BOBBY MCFERRIN
MASTERWORKS/SONY MOSTERM/ORKS

Spirityouall no

0 ,2 PAUL HARDCASTLE Paul Hardcastle: VII 23

TA
0BRIAN CULBERTSON

VERVE/VG

Medina 59

M 0 VINCENT INGALA
VINCENT IN..

Can't Stop NOW 13

10 o, BILL FRISELL
OKER/SONGTONE/SONY MASTERWORRS

Big Sur 6

O 60110GETYWNIDIMIR Wet argaggLaliodatiagagRalla
LONCORD/CMG

2 IN THE FLOW Athena Rene
II RWITHM

15

DEEP IN THE WEEDS Rob James & David Sanborn
TAPPAN 2EE/0199/509/ MA.

10

CAN'T WE ELOPE
DE

YellMjackets ,

a 0 ?ASIDE DRIVE

I.
VII Bowman 6

6 MAN IN THE MIRROR

01°.

MEADS UP/CMG

bwb 7

0 Tits THE END OF TIME Chieli Minucci & Special EFX

01

12

I IT'S A PARTY IN HERE
INC RED RIVER

Kim Waters

to
0JUST WHAT YOU NEED

SMANACRIE

Brian Simpson 20

Its 0 UNFORGETTABLE George Benson Feat. Wynton Marsalis
CONCORD/CMG

8

0 BLACK LION
SNANACRIE

Keiko Matsui 7

ql U ONE STEP AHEAD
TRIPPIN 9' RHYTHM

Darren Rahn 16

16 0 OLD.EDU (OLD SCHOOL) Euge Groove Is

13 63 JUST KEEP HOLDING ON
1 A M

Jeanette Harris lT

B ALL INCMGWANNA DO
HEADS

Fourplay 18

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMS*"
1111 ARTIST TX/e

011.111111,151110411I11 WEL

uii IENENOINESOENARY,QUEBNOr DOBBS arge'sAKISakisufphesus 12
BENEDICTINES OF MARY/DE MONTFORTMECCA

0 VARIOUS ARTISTS Lifescapes: Classical Stress Relief
LIEESCAPESPAOOR MEDIA

73

0 VARIOLISARTISTS Fifty Shades Of Grey:The Classical Alhum
CAPITOL

46

0 ' AUDIOMACHINE Tree Of Life 2

5 SOUNDTRACK Quartet
DECC4

21

N BENEDK11NESOFMARY,QUSENOFAPOSTLES AdventAtEpheses
BENEDICTINES OF 1AARV/DE MONTFORT/DECO,

23

0 0 AUDIOMACHINE
ANDIOMACHINE

Chronicles 53

a OLAFUR ARNALDS For Now I Am Winter
MERCURY CLASSICS/DECO

15

11 9 BAILLYMIMNSIO/INDIANAPOLISTIMPROXYOROL ElgartelloConterto
TEL ARC/CONCORD

26

0 . SOUNDTRACK Moonrise Kingdom
FOCUS FEATURES/AMC°

58

0 a MANAIVINATVIEWNEEMSNIMONYOR01. MurNei8411egggremony
EONE

4

0 22 RACIIELBARTON PINE MATTHEW NAGLE Violin Lullabies
CERILLE

it

0 DBAKEI0230105WIN/PERTIMORCHISIBUIRDITRLA Beltini:Nama 4

1' 0 ,s,E,,R.),,,,,TKIAANNKIAN Serj Tankian: Orca Symphony No.1 3

0 is,
CC CLA,M1113006181

RN Rarg011aidlelnkgroggeon 35

UV Pie ARTIBY
741. 7,777 111411.11,0LVIIIIUTINS UHL

Title
4.17

LINDSEY STIRLING Lindsey Stirling 45
RRIOLETONE

0
0 Merorstt Moms The Piano Guys 43

3 THE PIANO GUYS The Piano Guys 2
PORTRAIT/SONY MASTERWORKS

12

4 ANDREA BOCELLI Passione
StILARNERVE/VG

26

0
s IL VOLO We Are Love: Special Edition

OPERA RLUES,GATICA/RENTORANTERSCOPE/IGA

9

0 ANDREA BOCELLI
SOLAR/UNIVERSAL MUSIC LATINO/1114LE

Pasion 26

7 SARAH BRIGHTMAN Dreamchaser
SIMNA

15

e IL VOLO Mat Dee Amor
RENTON/GOO/OPERA KLIEVINTERSIOPE/UNIVERSAL MUSIC LATINO/UMLE

16

4 0 JACKIE EVANCHO Songs From The Silver Screen
SKO/COLLIIARIA

43

THE TENORS Lead With Your Heart
VERVE,

28

0 DAVID PHELPS Classic
GAITHER/CAPITOL CMG

16

, 0ILVOLO 11Volo..Jakes Fright: tiVe FromThe DetroitOpera House
OPERA BLUES/GATICA/RENTOR/GEFFEN/ILA

61

14
0 TWO STEPS FROM HELL Classics

TWO STEPS FROM HELL
5

12 X TWO STEPS FROM HELL Skyworld
TWO STEPS FROM HELL

32

MORMON7ARERNACLECHOIR Teach Me To Wall, In The Light...
MORMON TABERNACLE MOIR

22

WORLD ALBUMS*"
WIMP
11141/11111/1141.444L

11111
KIM HYUN JOONG Round 3 (EP) I

0 BOMBING Nomad
NONESUCH/WARNER BROS.

u

ANGEL JULIAN Gourmet Entertains: Taste Of Italy
MOOD MEDIA

14

1
4 CARLA BRUNI Little French Songs 15

TEOREMA/RARCLAY/VERVENG

CELTIC THUNDER Mythology 23
CELTIC THUNRERNERVE/VG

l3La Noche Mas Larga0 BUIKA
WARNER LATINA

A

pa 7 JAKE SHIMABUKURO Grand Ukulele 36
IIITChiNIKE,AILBOAT

RE 0 DEAD CAN DANCE Anastasis 37

5 KYARYPAMYUPAMYU Nanda Collection 3
WARNER MOSIC1APAN

30 DEEP FOREST Deep Africa 3
BIL3

di LI SOUNDTRACK The Intouchables 9
TPI/SONY MASITRWORWS

RE
0VARIOUS AMISH rltanlay0 Presents: Vintage France 9

PUTUMAY0

RE
0SOUNDTRACK Yeh Jawaani Hai Deewani 8

SOPER CASSETTES INDUSTRIES

5 VARIOUS ARTISTS Best Of Irish & Celtic Favorites 6
SONOMA

1
0 13 GAELIC STORM Chicken Boxer 27

LOST AGAIN

0 en
04R

to
3
0)

CHRISTIAN SONGSTM
us, ins TITLE
SW VW MIPAINT.01111m9.0.06

0
Artist glsco

MlenrIIAME IS Matthew West 23

0 HELP ME FIND IT Sidewalk Prophets
FERVENT/V/060M

28

0 WE WON'T BE SHAKEN Building 429u,, LSSENTIAL/PLG
22

4 4 EVERY GOOD THING The Afters
AMTRADE

26

0 WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

30

6 WHOMSHAU !FEAR (WOOF ANGEL ARMIES) Chris Toll
595to55PAPPOVI/C0010L CMG

45

7 YOU ARE I AM MercyMe
PAIR TRADE

49

0 OVERCOMER Mandisa
ROW/CAPITOL CMG

o

MY G Jeremy Camp0 /CAPIOD TOL CMc
15

11 0 LORD I NEED YOU Matt Maher
ESSENTIAL/PLL

25

to B STEAL MY SHOW tobyMac
ORM...CAPITOL CMG

37

12 se ONE THING REMAINS Passion Feat. Kristian Stanfill
SIXSTERS/SPARROW/CAPITOL GML

52

13 13 WORN Tenth Avenue North
RELINION/PLL

32

0 HURRICANE Natalie Grant II

01 5 BUILD YOUR KINGDOM HERE Rend Colledive Experiment
EINGS

25

01 0 YOUR LOVE IS LIKE A RIVER Third Day
TIALPLL

16

0 1 0 HE IS WITH US
WORD.CURB

Love & The Outcomeit

0 2 GOD OF BRILLIANT LIGHTS Aaron Shunt
CENTRICITY

2

010 NOTHING EVER (COULD SEPARATE US) Citizen Way
FAIR TRADE

m

0 i 0 LIVE WITH ABANDON
SPARROW/CAPITOL [1.16

newsboys 8

01 DTHE LORD OUR GOD Passion Feat. Kristian Stanfill
S.TEPS/WARROW,AMOL CMG

19

7010 STARTS WITH ME
REUNION/PLL

Tim Timmons

0'0 LOVE DOES
MONOMODE/REUNION/PLL

Brandon Heath 1.5

0i 0 CORNERSTONE Hillsong
HILLSONG/SPARROVCAPITOL ISIS

la

0 I m PRAY
SPARROW/CAPROL CMG

Sanctus Real 13

GOSPEL SONGSTM
LAST TKO TITLE

WOW Ilif41111W9114/310TPX LASEI

EVERY PRAISE
RCA INSPIRATION

CHRISTIAN ALBUMISTu
ukst
,eel

asen ARTIST Title
manvoimeammo um

mom
met

7 A- SKILLEORDGORBT Rise 5All ANTICMAMW
la

0TENTH AVENUE NORTH The Struggle
REUNION/PLC

49

0 AMY GRANT How Mercy Looks From Here
MY GRANT/SPARROW/CPTOL CMG

ii

34 HILLSONG Live: Glorious Ruins
Hil LSONG/SPARROW/CAPITOL CMG

4

10 GG MAREHER/CAPROL CML°
NRFmn TheFarewell d

0 BIG DADDY WEAVE Love Come To Life
-MORO-CURB

62

7 VARIOUS ARTISTS WOW Hi 2013
PROVIDENT/WORD.CURB/CAPITOL CMG

44

, 0TOBYMAC Eye On It48
FOREFRONT/CAPITOL CML

F ALAN JACKSON 9r8O0US Memories: Volume II
AIR/E141 NASHVILLE/CAPITOL CMG

8

16
0 CHRIS TOMLIN Burning Lights29

SI/MTH'S/SPARROW/CAPITOL CMG

2 U KIM WALKER -SMITH G SWILER SMITH Home
lESOS CULTURE

2

13
SINSTERS/SPARROW/CAPITOL CMG

0 000 Reasons0 MATT REDMAN 55

12 0 MATTHEW WEST
SPARROW/CAPITOL CMG

Into The Light 44

II AUGUST BURNS RED Rescue & Restore
SOLID STATE

5

15 B HILLSONG UNITED Zion
HILI.SONG/NILLSONG AUSTRALIA/SPARR /CAPITOL CMG

22

11'
0FAMILY CAPITOLFORCE 5

REANIMATED/ GML

Reanimated

0 BRITT NICOLE Gold 70

0 REND COLLECTNEEXPERINDIT 5110 reWorsep&Comnonialleimagined
1,1- ,LLECIVEEXPERNENT/INTE

22

0 BUILDING 429
ESSENTIAL,LG

We Won't Be Shaken 8

ci 0 SIDEWALK PROPHETS
FERVENT,ORO.CURB

Live Like That4

35
N

coRHETT WALKER BAND Come To The River
E NTIAL MAL

42

6 JOEY 5 RORY Joey . Rory Inspired:Songs Of Faith &Famil y
FARMHOLISE,AITHFR/CAPITOL CMG

2

25B LECRAE Gravity
REACX/INFIR

47

00 so COLTON DIXON A Messenger
19/SPARROW/CAPITOL an

26

0 0 PASSIONSINSTEPS/SPARROW/CAPITOL 046
Let The Future Begin 20

GOSPEL ALBUMS

El MD
Hezekiah Walker 19

0 2 BREAK EVERY CHAIN Tasha Cohbs 29

0 IFT1511131T BEFORE -SAME GOD TyeTrihbett 22

0 CLEAN THIS HOUSE Isaac Carree 2R

S GOD WILL MAKE A WAY Shirley Caesar
L CH -Up,.

29

6 is TESTIMONY Anthony Brown & group therAPy
I VS.I

56

HERE IN OUR PRAISE Fred Hammond -United Tenors
RCA INSPIRATION

22

e IIsMtMfmaeGNGINm hfddt Itareeatg98FAIrdrM
Co1UMBWIxirGRlry

0 0 A LITTLE MORE JESUS Erica Campbell
MY BLOOVEONE

12

9 on TAKE ME TO THE KING Tamela Mann
AN0 . THE GIFT Donald Lawrence

QUIET WATER/EONE
8

12 GREATER IS COMING Jekalyn Carr
LIANA, ,AAtAGO

44

D 13 YOUR BEST DAYS YET Bishop Paul S. Morton
TENILLAN/LIGHT/EONE

4i

14 14 GREATER The Greater Allen Cathedral Feat. Michael Pugh
CA IN VON

23

0 0 I ON 1
BLACKSMONERIORL MOE

Zacardi Cortez 5

0 0 CEI MADE TOWNSHIP 1dnP.YeeMdNeethFeztCoaFaage zo
II L

IS
0NOTHING WITHOUT YOU Jason Nelson

VERITY/RCA INSPIRATION
11

20 0 HAVE YOUR WAY
RCA INSPIRATION

Deitrick Haddon 7

0 . RIGHT NOW LORD The Wardlaw Brothers no

22 CI Ur,t''!5nEs Jonathan Butler It

0 m MO OF YOU Earnest Pugh 3

24
0 BIG LLAN/LILNT/EGBCF1 MinisEONEtry Of Worshlp Feat FredGraves 8 Vaughan Phoeni

TEHI

8

0 II GOD GAVE ME FAVOR Twinkle Clark
I ARRY CLARK GOSPEL

0 0 I KNOW WHAT PRAYER CAN DO Donald Malloy
rol

2

16 25 I WILL BE ALRIGHT Livre
LLOIN 2 LLORWMRI,

12

2 0 TAMELA MANN
TIL,MANN

Best Days so

F ISAAC CARREE Reset
DOOR 6

5

HEZEKIAH WAL10ER Azusa The Next Generation
RCA INSPIRATION/RCA

8

0 4 TASHA COBBS Grace (EP)
MOTOWN GOSPEL/CAPITOL CMG

25

VARIOUS ARTISTS WOW Gospel 2013
WORD-CURB/CAPITOL CMG/RCA INSPIRATOWRIA

27

7 .5 LECRAE Gravity
ReACHINFINI,

47

0 0 CRARLEUENKINS&FELLOWSMPOSCAGO lbeliesillf Both s

INSPIRED PEOPLE MO rOWN ,OSPEL/CAPITOL CMG
59

9 5 FRED HAMMOND United Tenas:Harnmend,Roltister,Robemn,Wlson
13(.4 INSPIRATION/RCA

18

10 9 ANDY MINED Heroes For sale
459/

14

6 NO MAVIS STAPLES One Tree Vine
ANTI /EPITAPH

5

Za 0 Di JOHN P. KEE AND NEW LIFE Life And Favor 49
KEEMEW LIFE

0 0 ZION'S JOY!
DAMASCUS ROAO,MEN

Knocking On Your Hear[ 5

0 . JONATHAN NELSON Finish Strong
MOTOWN GOSPEL/CAPITOL .6

4

0 14 ISRAEL & NEW BREED Jests At The Center: LOT
IN RITKOLUMBIA

51

MARV MARY Go Get It (Soundtrack)
MY BLOGIOCOLLIMBIA

64

0 0 LARRY CAUAHAN & SELECTEDINGOO The Evolution II
SING, PRAISE

36

17 0 SHIRLEY CAESAR Good God
LIGHT/EONE

18

is is WILLIAM MURPHY God Chaser
RCA INSPIRATION

25

0 0 HALF MILE HOME Church Muzik & Inspiratio
CHURCH BOY

a

14 20JEKALYN CARR Greater Is Coming
EALNALACO

to

0 it
. 0

KURT CARR & THE KURT CARR SINGERS Bless This House
KA INSPIRATION

27

SEVIN
NOG MOB MUM

Commissary 1

II 73 JOSHUA ROGERS Well Done
MUSIC WORLD G OSPEL /MUSIC WORLD

34

0 0 JONATHANNE MCREYNOLDS Life Music
TEHILLAH,1 IGHT,O

43

0 LE'ANDRIA JOHNSON The Experience
MUSIC WORLD GOSPEL/MUSIC WORLD

45

fW
Es

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013



Lil

C

DANCE/ELECTRONIC SONGSTM
Artist

040ORMIX112110011.04E1.

GET LUCKY DIRROBIANSDaft Punk Featuring PharWilliamsllWilli
BANCALTEAL.DENCERA-ALTER5LIERNEN-CERISTDRA00.5,vvvv,v DIFTLIDLIIMBP

A 15

CLARITY Zedd Featuring Foxes
SRO ..EASLAVSELIAATT NORIAAROBINSON AP GRAY) INTEPSCOPE

A 29

I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
DIEPPRPELIPRONSTROCTION/FLYESEARRAIROL NATICINEPTIPSOPEXCILLIMMA

HAPIPSILHAPPIREPOIARNO 3 29

I LOVE IT Icons Pop Featuring Charli X0(
P B B RGERD msavLENTOW1 RECORD COMPRI/CEA/BIG BEAT/RRP

1 29

DG SG WAKE ME UPI Avicii
AVIoI.A.POURNOUa1TaERGLIN5.RPOURNOURALOE BEAM PRMONSLANIVIOING

5 5

RIGHT NOW Rihanna Featuring David Guetta
PRADASIIKATERSOPRODA110111561)3 ISCILDISMRIONIRPLI SANELDRIVENN

5 29

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
PIEDRIPAPE ITERLDIFINZARAGSPERNADINCIDAREGELRERLI 114310M80164

A
1 29

BUBBLE BUTTMajor Layer Featuring Brune Mars, Tyga & Mysfic
RDIAAREASNONIDEJEKREPREVESSCHANS110 MARDEDDIGICRED2.010411101EREPAS

8 13

SCREAM & SHOUT will.i.am & Britney Spears
LAZE la ONADAMSE.MARTENSE.BAPTISTE WILLLAM/INTERSCONE

A 29

PLAY HARD David Guetta Featuring Ne-Vu & Akon
o.wmAmaEnsaslnRgRIe.RmmaamRuscaII LIINENALBEREI PRIARIALCASTAALIVEREPOSEITIM

9 24

GLOWING Nikki Williams
SANDSVESORAIALANAPPIASSONReav .111 E5.0 SW L OLASIDEORISLANDGIAMS

11 19

GENTLEMAN Pay
PST IDIAI/SAPOR.H200) SILENT/SCHOOLROWREPLIBLIC

1 16

ALL NIGHT Icona Pop
ELOCIAILLEEIERBEIPDLEEILA WEIDE II EELEIS RECORDCOMPANETEN/BIG BEARRRE

13 1

12 13 Is ATHATPOWER will.i.am Featuring Justin Bieber
DIEROMILLIAM IMACIAME,D.LEROHABIEBER) WILL.LAM/INTERSCOPE

3 19

15 0 B LIVE IT UP Jennifer Lopez Featuring Pitbull
PECOSRLEIPACIOPSIXESARIALWALCIABANDARIMUARIDOESSIONIARARILINIE PEICRIMI.

11 12

to

Kew

17

0 0 THIS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie
IRAN BORREN,B50 DIU RPAN BULIREPEARE GOEOLNAUDHAN3POSHAIDADABARIO ARMINCEARMAIR

16 16

0TURN THE NIGHT UP Enrique Iglesias17
THE CATARACS IN HOLLOWELL/DHAR M I GARTON Ix,R RAMIREZ. IGLESIAS)

1

15 18 RELOAD Sebastian Ingrosso/Tommy Trash/John Martin
SINGROS0ORRASP5INGROSSOLIALINOSTROKM.0RO0ABAROSTEMPONTARE) AEDINERSTRALWERESECABIRIL

is n

24 0 0 WOMAN'S WORLD
P.OAKENFOLO IM MORRIS POAKENFOLLI S CRAWFORD 10 WALKER)

Ch Cheer16
WARNER

6

20 0 ., LOSE YOURSELF TO DANCE Daft Punk Feat. Pharrell Williams
BANSALTER,C. OE PORRIONAISTO ITRANDALTERD HE NOMEIDEPAISIOAPOPSERSPLINURII° DAR LIRICOLUNRIA

16 10

08 IS xv. LIVE FOR THE NIGHT Krewella
CASH CASIIIKTRINOLJAMAKEIRDARIANNLOR3RECRUDIRMOSELRECJARDAD12011SAD AREIVELIAOLIABIE

14 4

30 ! 32 0 ANIMALS Martin Garrix
ALGARRIX NE.GARRIX) SPINIER

22 3

- 0 0 HIGHERTNGHT
FITFT211.11,riovvovvy vv. III LUCERAE/WARE

18 7

21 20 24 A UTILE PARTY NEVER MID NOBODVALL WOD Ferge,Q-TPp&GoonRod
LRNCLOSASIMODDEOVRMALSOURRRIOURESLIK RRER RONAPIRION

12 12

22 21 2v DOIN' IT RIGHT Daft Punk Featuring Panda Bear
TRANOALTEIA5 DE HOMEWCHRISTO 3BANDALTERD. DE NOMENDEIRISTODIENNOR DAFT LIFE/03111ARIA

17 10

23 23 ' 26 INSTANT CRUSH Daft Punk Featuring Julian Casablancas
LBANGALTER5 DE NOMEADORISTO (ABANGALTERLEASABLANCSDRE NOMELECHRISIDI DAR LIR/COLUMBIA

20 10

31 29 0 NEED LI (10094) Duke Dumont Featuring WIPE
DARROW IADIABBAITOSISIOMA) BLASE BOYS CLUB/MINISTRY OF SOUND/ININRIOWNTOWN

27 5

16 19 28 EXOTIC Priyanka Chopra Featuring Pitbull
REDO. OLIPASAL50014055.,00153C.PERES.P010PRA) DEM NITS/INTERSCOPE

16 3

34 33 0 MAKE SOME NOISE ,,,,mtpaftg,EICIpo:
DI ESCAPETICOLUCCIO ILDAPIJOLIAS3COLTOIN

29 6

35 35 0 LET'S JUST DANCE d'Manti
I REMY IRDIAMONRA.A.ROERTSR1GEDDISI RDIV

30 5

28 31 0 CITY OF DREAMSN Dirty South & Alesso Feat. Ruben Haze
NOT LISTED roar LISTED) PHAENG,STRALWERESECAPROL

28 5

30 30 0 LATCH Disclosure Featuring Sam Smith
DISCLOSURE KLAWPENCECIAWRIENCE.S.SMITININAPIERI RIARAJNIVERSAL ISLANDXNERRETREEENTERSCOPE

30 7

25 22 33 FALL DOWN will.i.am Featuring Miley Cyrus
OR. MEX.)) BLANCRCIRILLIL DRADAR5LOGRINALIABIEVIII.H.WARER) WILL)LAINIPTEPECOPE

11 15

vv 34 3., GIVE LIFE BACK TO MUSIC Daft Punk
TRAPCALTERA PE 110PRICEPISIIIREARGALLEPGLA PHLIED/EPRISRDIJACESCALIPAPOOSEAS) DAR SEALOILIMEIA

18 10

nI 39 0 STARS Kat DeLuna
CAPE/REPUBLIC NOT LISTED) GLOBAL MUSIC BRAND

35 4

NEW
0WHISTLE WHILE I WORK IT ChesterSee And Toby Turner With Wayne Brady

NOT LISTED (NOT LISTED) THE SOREN
36 1

- 0 37 TAKE ME HOME Cash Cash Featuring Bebe Rexha
CASH CAEN LIRMAKHLOU,PRISCHALL.MAPHLOUDBREXHAALOVIRO BID BEARRRP

25 2

0 0 SKIRTNOT LISTER (NOT LISTEN
Kylie trilg: 38 2

29 38 0 TAKE ME uus=ntrAtMeigged,cNOT LISTER PIOT LISTEN
19 4

33 37 40 GIORGIO BY MORODER Daft Punk
ABANGALTER.E.I3HOMEMAIRISTORBANDALTERE.OEHERABIONRISTO.E.APBRODER) °ARMEE/COLUMBIA

22 10

JUSTICE IG.AUGE)2.0EROSILAUCHALON)
JusticeID 36 41 D.A.N.C.E.

ED HANGEDINECAUSE/VICE/DOWNTOWILIRRP
13 3

- 0 42 THINKING ABOUT YOU Calvin Harris Feat. Ayah Marar
DHAPRIS IDNAPPISAMARAR) DECONSTRUCTION/RV EVERILTPA/POC NATION/COLUMINA

26 7

NEW

048
0FALL INTO THE SKY Zedd & Lucky Date Feat. Ellie Goulding

2E1351/L10V DATE (A2ASLANSKI,E.POULDING,LATEINS3ORIA) INTERSCOPE
43 1

0 V.V117",...-Z1Z2t,t1t1,g,I,12`sZtrAM: 36 4

01 43 45 ATMOSPHERE
ON

KaskadeTrI
KASEADE.E.BIARNSON IR.RADD.F.BIARNSONAIDLERER)M.STEVENS) IllA 24 7

P.../. n

26); 28 46 BULLET Rokelle Featuring Dave Aude
_. DRAM °I.ALID,CAPORASORI.CLOWC.LEMELSON) AUDACIOUS

as 7

38 It 47 CONTACT Daft Punk
A ...06$10,01.(11.1.1.11.11.01.1.0..M.11101.1Planalt) AO LRILDINEP

24 10

RE-ENTRY 0 FESTIVAL Majed
NOT LISTER Ix LISTED) CRISTAL MM.

43 4

43 0 AR NUCLEAR (HANDS UP)
NEVER

ZoMboy
I lENION ILIENEINI SAE DIE

39 4

NEW 0 DESTROID 1 RAISE YOUR FIST Excision, Downlink & Space Laces
NOT LISTED (NOT LISTED) DESTROID

so 1

DANCE/ELECTRONIC ALBUMS"'

BIMNB AIETISTmucus.. Title

DAFT PUNKBIA Random Access Memories
POT LIFEXCLUM

OEM

2 PET SHOP BOYS Electric 2

3 LINDSEY STIRLING Lindsey Stirling
BRIDEFOI.

45

DAVID GUETTASES/ PNothing But The Beat 0
WHAT A

qg

5 ZEDDPENGA Clarity
INTERSCO

38

6 EMPIRE OF
NASTRA
THE SUNLWERES Ice On The Dune

THE SLEEPY IACESO
6

7
OELONSTI

CALVNUCTICIPRITHARRIS
EVE/ULTRA/ROC NATION18 MonthsL

39

M. 0 FUCK BUTTONSATP
Slow Focus 1

FAMILY FORCE 5
REANIMTED/ ENG

ReanimatedBR 0 CAPITOL
2

12 0 FILIIIIREAT510/CHERRSTREE/INTERSCONE/letie 8

9 t1 TIESTOFREEDOM Club Life Vol 3: Stockholm
MUSVIL

6

13 0 BOARDS OF CANADA Tomorrow's Harvest 7

0 0 MARINA AND THE DIAMONDS Electra Heart
FLEKTR

55

0 ' Writlig1Tc00EAGS
#willpower 14

15 15 NNEFIELLA Play Hard (EP) 32

17 0 KONA POP
RECORD COMPANY TEN/IBIG BEAT

Iconic (EP) 26

10 17 Tmyiigtrs A Color map of The 51111 4

0 MANTERNOFF ANDJAMES GRANT Mjunadeep 05
1

0 0 ATOMS FOR PEACE Amok 18

23 0 &11IMUMUSE MAFIA Until Now 40

0 0 00HRIDS
P BORATLANTIC/AG

Wild Ones 56

19 22 !ARTLMrTin,tirhat'S What I Call A workout2 6

0 23 riVATIEUT/Mor" ' Ca" " Ade' 50

Re
0KNIFE PARTY Haunted House (EP)

EARSRMAND BEAT
12

Re
0MAJOR LAZER

NADIAN
Free The Universe

MAD DELENTISECRETLIACA
14

DANCE/MIX SHOW AIRPLAY*"
TITLE
RIIIPIRvrt/PROYIRMONI

Artist

nwxl GET LUCKYUMBIA Daft Punk Feat. Pharrell WWilliamsms
OA, LIFKOL

os

SUMMERTIME SADNESS Lana Del Rey
P013001141LPSCIPE

g

I NEED YOUR LOVE CaNin Harris Feat. Ellie Goulding
CIERRYIRERDECONSIRTIION/RIESTAIRRARCENATIONANIERSCOPEROURBIA

19

3 4 CLARITY Zedd Feat. Foxes
TERSCOE

27

s MSS
/A
WHPRILOAT IT FEELS UKE FeatliworEuthr

APNINDA
t5

6 0 E'RVAII/FAItglAr
Avicii 5

0 BLURRED LINES Robin Thicke Feat. T.I.0 Martell
STAR TRARINTERSCOPE

e

0 FTeFTRALrERIblglir"/T"M Tr'hi"h" Martin 9

ULM
Kas ade0 0 ATMOSPHERE 5

13 0 RIEE JAGHTM/MING
NOW Rihanna Feat. David Guetta

SR
.

10 0 TAKE ME Tiesto Feat. Kyler England
MUSICAL FREEDDM/EMAM/CAEABLANCA/REPUBLIC

6

17 0 s.M,R1t?ruND Capital Cities 5

12 a3 IF I LOSE MYSELF OneRepublic
SLEP/INTERSCOPE

o

1 nym T.,..Agtia Pop Feat. Chun XCX 24

0 0 LIVELL FOR THE NIGHT
WE A/COLUMBIA

KERVEdia 3

25 0 TREASURE Bruno Mars 6

15 17 felM IT i r Intocsklemore &Ryan Lewis Feat Ray Dakon 16

ARMADA
Audien Feat. Michael S.0 0 LEAVING YOU 14

0 19 ALIVE
VICKSOx/ASTRALwERKs CAMP'

pire Of The Sun 6

22 0 TRA,vr5_01 Sub Focus Feat. Alpines I,

0 21 ME OTHER VPf, Jason Derulo 5

24 22 EASY
NABEATE/ASTRALWERES/CAP

Mat Zo & Porter RobinsonMOSANIUITOL 05

0 23 ITN ITO ITIVEMI II E
Imagine Dragons ,,.

24 TIE f GET IT Selena Gomez .
New 0 L.101aliglam,,,,,,, Nicky Romero & N ER VO ,

Dance
Diva
Strikes
Again
Cher captures her eighth
No.1 on Dance Club Songs as
"Woman's World," the lead
sngle from Closer to the Truth
(see story, page 40), reaches
the pinnacle in a scant five
weeks. The ascent matches
Daft Punk's "Get Lucky" for
quickest climb to the top this
year. "Woman's World" has
been the Greatest Gainer each
week since its debut in the
July 13 issue.

Bona Pop's "All Night,"
boasting debut -week sales of
31,000 copies, according to
Nielsen SoundScan, Odes in
at No. 6 on Dance/Electronic
Digital Songs and No. 13 on
Dance/Electronic Songs. The
act's "I Love It," meanwhile,
continues to reside in the top
five of both charts.

Enrique Iglesias previews
his upcoming studio album
with "Turn the Night Up,"
released digitally on July
30 and already on Dance/
Electronic Songs at No.17
thanks to immediate airplay.
Produced by the Cataracs
and remixed by Laldback
Luke and Ralph' Rosario, the
song makes an initial impact
on the Mainstream Top 40
radio chart as the top debut
and Greatest Gainer at No. 30.

Raskade claims his 12th
top 10 on Dance/Mix Show
Airplay as "Atmosphere" rises
11-9. Since the chart launched
10 years ago this month, only
three acts have had more top
105: Rihanna (19), David
Guetta (18) and Britney
Spears (14). The single is the
title track to Kaskade's new
album, due Sept.10.

-Gordon Murray

Data for week of 08.10.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE
JAR
ma

CLUB SONGSTM
mon
Oar

5

no TITLE Artist
Kw uroeuvouoislomuas.

2 0 Mr WOMAN'S WORLD Cher- ER 13ROS.

0 RIGHT NOW Rihanna Feat. David Guetta
SRPMER 1AM/IDIM6

13

3 3 BLURRED LINES Robin Thicke Feat. T.I. f Pharrell
STAR TRAK/INTERSCOPE

7

0 . MAKE SOIN&141315 Inaya Day & DJ Escape to

0 '
LET'S JUST DANCE d'Manti 10

0 0 NEED U (100%) Duke Dumont Feat. A.M.E
BLASE BOYS CLUBNI/NIS-MY Of SOUND/WIN/DOWNTOWN

a

0 ) ALIVE moire Of The Sun 8

0 0 YOU NEVER KNOW Audio Playground Feat. Snoop Lion
SONY MUSK. CANADA

7

0 0 STARS
BLURAL MUSIC BRAND

Kat DeLuna 7

5NEED.

YOU NOW (HOW MANY TIMES) Plumb
uURC

6

0 SKIRT Kyle Minogue J.PARLOPNONE

0 0 SOOTHELI MY SOUL
VENUSNOTENTE/COLUMBIA

Depeche Mode 6

B la LIVE IT UP Jennifer Lopez Feat. Pitbull
2101/CAPITOL

9

R a BODY PARTY Ciara
EPIC

to

. RELOAD Sebastian Ingrosso/Tommy Trash/John Martin
UN RALWERKS/CAPITOL

11

21 0 CITYOF DREAMS DirtySouth&AassoFeat.Ruben Haze
P IWASTRALWERKS/CAPITOL

6

6 BULLET Rokelle Feat. Dave Aude
AUDACIOUS

12

L8 n THIS ISMYGOODBYE Antoine Uamalan Feat. Fenja
POWER ONE ROCKS.

13

0 VOCAL pet Shop BOyS 4

24 0 WHERE YOU ARE Jay Sean
MIK MONEYXASH MONEWREPUBLIC

q

20 m IT'S NOT OVER Chaka Khan Feat. LeCrae

us n U B THE BASS Lucian
YOUNG & VICIOUS

12

I CHOOSE U TimeBies0 ISLAND/OMB
4

0 WAKE ME UPI Avicii
PRND/ISLAND/IDIMC

2

6 IF TIME RUNS OUT Duncan Morley
GLOBAL 4ROOVE

/ 5

0 TAKEFME Tiesto Feati,Kyler England 3

0 SUMMER NIGHT IN JULY Robbie Rivera & Kay
LAST GANG

3

22 a EASY Mat Zo & Porter Robinson
OS/ANIUNAELEATS/ASTRALVVERKS/CAPITOL

11

38 0 HEY NOW Martin SoNeig &The Cataracs Feat Kyle
TEMPS D'AVANCE/B14 BEM/PRP

3

23 30 MESSIAH Monsta
ossis,33WiERS[0PE

00

33 U BEFREEWMITEMILME gropOutOrthestra Feat VinnyVero
SVERIGE AMERICAN°

29 G GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

m

14 30 COME & GET IT Selena Gomez
HOLLYWOOD

9

30 aN EVERYBODY LOVES THE NIGHT Ultra Nate
BLU FIRE/PEACE BISOUIT

9

32 zs CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy
KEMOSABE/RCA

,

ATLANTIC

Bruno Mars0 0 TREASURE 2

0 0 II WILL CARRY YOU
DI

Shara Strand 3

37 6 HEARTBREAKER mia Martina
CP/UNIVERSAL/101,44

so

20 6 GOOD 4 IT Wallpaper.
EPIC

m

0 0 SCREAM FOR LOVE Natal Vura 2

0 4t. ftiotTo w
Chris Cortes 3

0 Na THE OTHER SIDE Jason Derulo 2

4, ,

35

0 TAKE ME UP HIGH Lady Bunny 1

LYBRA

44 IT'S OUR NIGHT Jason Dottley
im

11

NEN
0TAKE IT LIKE A MAN Bleona

BOB

NEw
0GUESS WHAT? Cazwell & Lucia a

RACE 131,11-

e.,
0WALKING ON THIN ICE 2013 Ono

IMO lniennINIOED

31 us AGAIN Jessica Sotto Feat. Kemal Golden
OnnISONIC STEREOPHONIC

13

46

0 !!!!'nECORdEnnin ttlel/LFIltra5Mga'

sD YOU MAKE ME FEEL (MIGHTY REAL)2013 Sylvester
Flenleneln

3

0 In

DIGITAL SONGS rolwmer /11,501504111105I-01 Nimmons.

Luis Hs TITLE Artist
wo, IlinelfULABEL

WAKE MESLANDUP!
POSIPVA/PRKVI

Amur

2 BLURRED LINES Robin Thicke Feat. T.I. + Pharrell
STAR TRAIVINTERSCOPE

LA LA LA LEN S,VIRBIN
Naughty Boy Feat. Sam Smith

NHTY ROWRETLE

BEST SONG EVER
SYM

LOVE ME AGAIN
ISLAND

JAPAN
JAM HOT 100

uSr TIREOW
mu WINIHNIANo.

COMPILED BY MONS XIROOUPOSGMI /ISANIPLAIM.

Artist

THANK YOU SUMMER LOVE
.InIVERRAL MUSIC SIGMA

Kara

HIKOKI GUMO
EMI

Yumi Matsutoya

4 IiTutrU. Haji

One Direction 95 DARKYON RIVER
PONY CAN

John Newman

5 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

6 I LOVE IT Icona Pop Feat. Charli XCX
ECORD COMY TEN/ATLANTIC/UNIVERSAL

7 LET HER GO Passenger
BLACK NOWNEITNERKZEMBASSY OF 1.105.0XV MUSIC

9 TREASURE
ATLANTIC

Bruno Mars

B ANG BANG
NAL L. IAM /INTERSCOPE

will.i.am

UNITED KINGDOM

TIRE

5

LOVE NEVER FAILS

BLURRED LINES
ST. TPPIONTERSCOMIVERSAL

MAGNA CARTA... HOLY GRAIL
ROC -FELL,ROC NATIONAIXIVERS.

ALL THEE LITTLE LIGHTS
BLACK CROW/NTWE

Jahmene Douglas

Robin Thicke

Jay Z

Passenger

4 ITME
LAPITOLAINIVERSAL

Rod Stewart

6 TO BE LOVED
REPRISE/WARNER

Michael Gable

10

BABEL
GENTLEMAN OF PIE ROAD/ISLAND/UNIVERSAL

Mumford & Sons

NOTHING BUT THE BEAT
WHAT MUSIC/VIRGIN/EMI

HOME
BLACK BLITTER/ASYLUMNARNER

JAKE BUGG
ERCURY/UNIVERSAL

David Guetta

Rudimental

Jake Bugg

FRANCE
DIGITAL SONGS

PAPAOUTAI
MOSAERT

E

Stromae

BLURREDTRAK/INTERSLICOPNES Robin Thicke Feat. T.I. + Pharrell
STAR

3 GET LUCKY
DAFT LIFE/COLUMBIA

GLAY

5 PEACE TO HIGHLIGHT
VICTOR

Southern All Stars

28

22

a

IN A WORLD LIKE THIS Backstreet Boys
SONY

ONE SONG FROM TWO HEARTS Kobukuro
WARNER

EGAO
EPIC

(kimono Gakari

3 GUREN NNO YUMIYA
PONY CANYO

Linked Horizon

UTSUKUSHI INAZUMA
AVEN-1-MORE

SKE48

Nor 1

2

3

raw 4

PREACHERS OF THE NIGHT
VARal

MIT DEN GEZEITEN
WE LOVE MUSIC/ELECTROLA/UNIVERSA(

BLURRED LINES
ST.R TRAIVINTERSCOPENNIVERSAL

Powerwolf

Santiano

Robin Thicke

SOLTARSLYWOODAINIVERS.DANCE Selena Gomez
H

RAOP
CHIMPERATOR

Cro

7 BEIM° MEINER SEELE Xavier Naidoo
HAI

13
ERTIGONNIVERSAL

Black Sabbath

NEWORK, RIO, ROSENHEIM Sportfreunde Stiller
VERTI6O/UNIVERSPL

THE BEST/EMI/UNIVERSALOF HELENE FISCHER Helene Fischer
CAPITOL

EUROPA
SONY MUSIC

CANADA
AUSIUNS

TITLE
lelfenntlAnfl

STALYWOOD/UNIVERSALRSDANCE
HOL

LaBrassBanda

COMPILED Ore NIELSOISOLIIOnax

Artist

Selena Gomez

1 MAGNAROL CARTA...NATION HOLY GRAIL
ROC.AFELLA/

Jay Z

Daft Punk Feat. Pharrell Williams 4 NIGHT VISONS
RIBINAKORNER/INTIRSCOPE/UNIVERSAL

4 BELLA
WATLB

Imagine Dragons

Maitre Giros 3 UNORTHODOX JUKEBOX
,L.TICAVARNER

5 WAKE ME UP!

Bruno Mars

Avicii 9 THE TRUTH ABOUT LOVE
rr v music

8 TREASURE
ATLANTIC

Bruno Mars

6 WATCH OUTL FOR THIS (BUMAYE) Major Lazer
DELENYBOOL

7 IMPOSSIBLE
SYCO

Pink

5 THEACKLEMOREHEIST
0.1

Macklemore & Ryan Lewis

8 RANDOM ACSONYCESSMUSIC MEMORIES Daft Punk
DAFT LIPE/COLUMBIA/

lames Arthur 10 HERE'S TO THE GOOD TIMES Florida Georgia Line
REPUBLIC NASHVILLE/UN /VERSAL

LET HER GO
BI ACK CROVEM BASSO OF MUSIC/SONY MUSIC

Passenger 2 SURFERSER PARADISE Cody Simpson
ATLAXTIC/WARN

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
11, EVE/POLYOOR/COLUMBIA

AUSTRAL IA
AMORE

WIt I WE' O

Lir* 1

2

3

4

5

5

2

TITLE

ASYMMETRY
FM11401,010 MUSIC

C01.11.1.0.

Artist

Karnivool

THE TRUTH ABOUT LOVE
RCA/SONY MUSIC

P ink

CIRCUS IN THE SKY
ILLUSIVE SOUNDOLINIVERS.

Bliss n Eso

MORE THAN A DREAM
MERCURY/UNIVERSAL

Harrison Craig

GREASOWYTESTMUSIC HITS... SO FAR!!!
LAFACE/

P ink

DE 6

10 7

ALL CRTHE LITTLE LIGHTS
BLACK OW

EDWARDSBARPE&THEMAGMTKZEROS fthordSltarpe&TheMagnetiaffos
COMMUNITY/VALRANVUNIVERSAL

KOREA
KOREA *Pau HOT 100

L231 Hiss TITLE
HEW ',nu IMPRI,USEL

COY ft, By

Artist

U&I Alice
A T

2

5

B

6

Passenger 19

UNORTHODOX JUKEBOX
ATLANRNER

Bruno Mars

1.* 8

9

STARS DANCE
HOLLYWOOD/UNIVERSAL

Selena Gomez

B LURRED LINES
STAR TRAK/INTERSCOPE/UNIVERSAL

Robin Thicke

10 A TIME FOR US
MERCY/UNIVERSAL

Luke Kennedy

9

2

3

4

5

6

7

NONONO
A CUBE ENTERTAINMENT

Apink

SHADOW
CUBE ENTERTAINMENT

Beast

MAY LOVEY LOVE Lee Seong Chul
...RNSONE

MISSNTENINGTS
ME
YOU TODAY Davichi

CORE CODIA

BARE BAR BAR Crayon Pop
CHROM ENTERTAINMENT

BE OK
MUSIC WORKS

Yu Seong Eun (Feat. Baechigi)

8 FALLING IN LOVE 2NE1

mw 9

10

HOLLYWOOD
KYT ENTERTAINMENT

Koyote (Feat. Jeong Jun Ha)

DESTINY
AINMENT

Infinite

a

COGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.10.2013



BRAZIL
await Nor ion ninecay 0241100810 1118 BILLII08180 084211.

nits MT TITLE Artist
www vrwre isioesTrixou.

TE ESPERANDO
50M1ILIVRE

Luan Santana

2 VIDRO FUME
SONY 1.IUSIG ENTERTAINMENT

Bruno & Marrone

72 SHOW DAS PODEROSAS
WAPNER

Anitta

8 LOUCO ENTERTAINMENTCORACAO
SONY MUSIC

Eduardo Costa

17 GIRASSOL Joao Bosco & Vinicius
UNIVERSAL

5 GIRLMUSIC ON FIREENTERTAINMENT Alicia Keys Feat. Nicki Minaj
SONY

3 AMIGA DA MINNA IRMA Michel Telo
SOU L

SE JOGAoasc Naldo (Feat. Fat Joe)

CE VAI FAZER? Fernando & Sorocaba

13 DESERT°
SOM LIVRE

Thaeme & Thiago

TITLE
13E2

Artist

IT'S WORTH IT
SONY MUSIC

Jackie Thomas

B ONES
EPIC

Ginny Blackmore

SOMETHING SPECIAL
SONY MUSIC

Whenua Patuwai

BEST SONG EVER
SYLO

One Direction

WAKE ME SUP!
POSITIVA/PRID/I

Avicii

COUNTING STARS OneRepublic
1.10SLEIVINTERSLOPE

B LURRED LINES Robin Thicke Feat. El. Pharrell
ST. TRAIQINTERSCOPE

GET ALONG Guy Sebastian
SONY MUSIC

WE CAN'T STOP
ALA

Miley Cyrus

BURN
POINDOR

NETHERLANDS

Ellie Goulding

TITLE Artist

VANDAAG
DELILIENSE

PAPAOUTAI
1.10SAERT

Avicii

Bakermat

Stromae

B LURRED LINES Robin Thicke Feat. ti.*Pharrell
STAR TRAIONTERSLOPE

ANIMALS
SPINNIN.

Martin Garrix

LA LA LA Naughty Boy Feat. Sam Smith
NAUGHTY BOVRELENTLESSNIR6

WAVES
M. ARON

B EST SONG EVER
STCO

MIMIMI
VAE 0ICTIS/E60/POWERNO0SE

Mr. Probz

One Direction

Serebro

GET LUCKY
DAFT LIFE OLU M MIA

Daft Punk Feat. Pharrell Williams

SWITZERLAND
DIGITAL SOOKS

iuT Jes TITLE
RP WIN moilmVusti.

2018818811 NV NIELSEN

Artist

WAKE ME UP! Avicii
POSITI4A/PRM0/aAN0

2

5

3

2

3

4

BLURREDRSLOPELINES Robin Thicke Feat. T.I. .Pharrell
STAR TRAWINTE

LA LA
130I/RELENTLESS/VIR6IN
LA Naughty Boy Feat. Sam Smith

NAUGHTY

GETIFE/CULUCKY Daft Punk Feat. Pharrell WilliamsB AFT LM.

4 S HOLIDAYS
PNONAGAGLOSAL

Remedy & manu-L

6 POMPEII Bastille
VINGIN

MR 7

8

If 9

10

LOVE ME AGAIN John Newman
ISLAND

CAN'T HOLD US Maddemore& Ryan Lewis Feat. Ray Dalton
MACKLEMORE

RADIOACTIVE Imagine Dragons
KIDINAKOPNE82INTERSCOPE

PLAY HARD David Guetta Feat. Ne-Yo & Akon
WHAT A AILISIC/VIRGIN

CONCERT GROSSES

1

4

5

6

8

9

10

12

13

14

15

16

17

18

19

20

22

23

24

25

26

27

28

29

30

31

32

33

34

35

GROSS
rano. MICRO

ARM
4220,1022 2

$16,003,100 MICHAEL BUBLE, NATURALLY 7
02 ,I,E144, LONDON 1,0)8 LIVE NATION

6114.00/176.04 HINE 30,011. 3.S. 7.8, 10.12.13 159,580 TEN SHOWS

$12,311,700 MUSE, PARAMORE, FUN.
09.101.045) STADE DE.AR,E.
$18,45,88.18 21.22

13,036 11112 ALMS

TWO SELLOUTS

$9,464,063 TAYLOR SWIFT, ED SHEERAN, AUSTIN MAHONE, JOEL CROUSE
1.98/S7S.S0/$4930 GILLETTE STADIUM, 00/1 BOP, MASS .0.712 THE MESSINA 08000060 LIVE

101.2 26-27 TWO SELLOUTS

$6,223,768 BRUCE SPRINGSTEEN & THEE STREET BAND
04,50.9681 NOWLAN PARK, KILKENNY, IRELAND 3.4.292 AIKEN PROMOTIONS

$123.1401110.04 NM 27128 TWO SELLOUTS

$5,996,194 JASON ALDEAN, MIRANDA LAMBERT, JAKE OWEN & OTHERS
$802$40 HAM, PARK, BOSTON 71,171 LIVE NATION

11.09 2013 TWO SELLOUTS

$4,979,216 KENNY CHIMNEY, ZAC BROWN BAND, EU YOUNG BAND, KACEY MUSGRAVES
$250/$00/$75/,950 TARGET F1EL, MINNEARGLIS 43.440 TNE MESSINA GROOM, LIVE

ARV 12 SELLOUT

$4,297,021 BRUCE SPRINGSTEEN & THEE STREET BAND
103.346,7410 RED BULL AMA, LEIPZIG 04,344 MAKI( 10E6E010120 NONZEITEALENTOP

$105.25/843.65 INLV 7 SELLOUT

$4,263,690 BRUCE SPRINGSTEEN & THEE STREET BAND
103279.7621 PAIRC UIGNA01811. CORK. IRELAND 10328 AIKEN PROMOTIONS

$122.20/$109.20 IOU 18 SELLOUT

$3,538,806 KENNY CHESNEY, ERIC CHURCH, EU YOUNG BAND, KACEY MUSGRAVES
$225/26135.2899.50/82S ANGEL STADIUM, ANAHEIM. CALIF. 41,447 THE NIESSMA GROUP/AEG LIVE

11114 27 SELLOUT

$3,349,330 KENNY CHEsNEY, ERIC CHURCH, EU YOUNG BAND, KACEY MUSGRAVES
8.22.135585/826S0 SPORTS 2.1080, FIELD MILE 12,12. DENVER 47.840 ITIE MESSINA GROUP/AEG LIVE

IIILV .20 40103

$3,226,410 BRUCE SPRINGSTEEN & THEE STREET BAND
18.2.481,0541 11.10210NO PARA STADIUM, LIMERICK, IRELAND 28,091 00064 PROMOTIONS
$122202$10920 11119 16 SELLOUT

$3,171,600 THE WHO, VINTAGE TROUBLE
02 ARENA, LONDON 29,710 AEG LIVE

$I09.721/894.10 JUNE 1S-16 31,420 1190 SNOWS

$3,131,421 BRUCE SPRINGSTEEN & THEE STREET BAND
.7,0041$111 KINGS NALL. BELFAST. NORTHERN IRELAND 28.211 AIKEN PROMOTIONS

11.1, 20 SELLOUT

$2,830,700 KINGS OF LEON
12.1.816.9031 0.2 ARENA, LONDON 31,21 LIVE NATION

S101.27/00710 110,1143 34,44 TWO SNOWS

$2,507,945 BRUCE SPRINGSTEEN & THEE STREET BAND
111433.287) MILL ENN11212 STADIUM, GANDIFF. U.K. 27.722 LIVE x60100

S95.20384.46 001023 29,090

$2,261,922 BRUCE SPRINGSTEEN & THEE STREET BAND
281,706,601 $83.70 IMMO. DELLA CAPANNEL11, ROME 27,024 BARLEY ARTS mum.

0, II 37.000

$1,419,340 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLER.
11,588.862,00019041 EXCO, MEL, SMITH KOREA 18,371 CINQUE DU SOLEIL. MAST

$223.33,03.60 100,1,21 4.0921SEVEN SNOWS ENTERTAINMENT AND MEDIA

$1,406590 NEIL YOUNG & CRAZY HORSE, LOS LOBOS
1189.8.090/ 02 ARENA. LONDON 16.594 ITO

,2.242'4,7.2° 104E17 16.906

$1,349,330 LEONARD COHEN
072,6001 02 ARENA. LONDON

"9"..66 LONE II
3,801
16,073

$1,294,320 BOB SEGER & THE SILVER BULLET BAND
,I.308,491 CANADIAN, NENALL PLACE, EDMONTON, ALBERTA 13.138

$108.98/114458 MAY11 SELLOUT

LIVE NATON

$1,134,415 BRUCE SPRINGSTEEN & THEE STREET BAND
,718.00S1 89,80 FIRST MEC ARENA, LEEN, U.K. LIVE NATION

111, 24 SELLOUT

$1,003,558 ONE DIRECTION, S SECONDS OF SUMMER
$8240677.80 TARGET MUER. MINNEAPOLIS 13,662. LIVE NATION

IOU 18 SELLOUT

,p1111.30,437 CARLOS VIVES
AMERICAN AIRLINES ARENA, MIAMI 12.780

MU 13 SELLOUT

ENTEPTAINNIENT

$961,635 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
$202$30 BLOSSOM MUSIC CENTER, CUYAHOGA FALLS. OHIO 10748 THE MESSINA GROUP/AEG LIVE

JUNE 00 SELLOUT

$960,053 BOB DYLAN, WILCO, MY MORNING JACKET, RICHARD THOMPSON TRIO
,22.80 MIDWAY sTADium.s, PAUL. MINN. 14.223 JAM PRODUCTIONS

112, 10 SELLOUT

$959,905 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
VEPIZON VAIIILESSAININITIIEATEP,6,112.0 NEON 00/a 290 THE MESSINA 112011,1,0 LIVEIONE

27 SELLOUT

$959,00845
0.386,3 KONA,

$123.71/$44.39

DEPECHE MODE
ARENA ZAGREB, ZAGREB, CROATIA

1222 23

15,89
SELLOUT

LIVE NATION

$926,320
,408.00610501

$70.97329.4I

DEPECHE MODE
LON(02010V STADIUM, SOFIA, BULGARIA
WV T2

18,892

2,300
LIVE NATION

$923,591 BRUNO MARS, ELLIE GOULDING
889,0349001S3950 NEVARENA. SEATTLE 13,4

JULY .21 SELLOUT

CONGER-259,8,4EG LIVE

$917,424 ONE DIRECTION, 5 SECONDS OF SUMMER
$29500129.60 PINUPS ADM, ATLANTA 1,264 LIVE NATION

IONE 21 SELLOUT

$915,852 JUSTIN BIEBER, HOT CHELLE RAE, MIKE POSNER
099/83100 VALLEY VIEW CASINO CENTER. SAN 01E60 10,32 AEG LIVE

IONE, SELLOUT

$915,670 BRUNO MARS, ELLIE GOULDING
SMSO/Smso/ SCHOTTENSTEIN CENTER, COLLIMBUG OHIO 13.497

$49.50,3950 112,10 SELLOUT
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PROOUCTIONS

Buble's
Perfect 10
Michael Buble (above) owns
the top Boxscore with slightly
more than $16 million in
sales from a run of 10 shows
at London's 02 Arena (June
30 -July 13). The Canadian
singer joins Prince, Spice
Girls, Bon Joyi and One
Direction as acts that have
played an engagement of 10
or more shows at the 23,000 -
seat London venue, based
on reported Boxscores. This
marks Sable's third stint at
the 02 following prior two -
show stops in 2008 and 2010.
The number of sold tickets for
his performances at the 02
totals 217,000 from 14 shows
during his three most recent
tours.

English band Muse also
breaks the $10 million barrier
this week, taking the No. Z
ranking with $12.3 million
in box-office revenue from
two sellouts in Paris. The
concerts were part of the
band's Unsustainable tour
that played stadiums in
European markets from late -
May through the end of July.
Paris stadium Stade de France
hosted more than 150,000
fans for shows on June 21 and
22. Earlier in the year, Muse
was playing arenas in the
United States and Canada
during a three-month trek.
From 23 venues on the North
American leg in the spring, 28
concerts were reported with
revenue totaling $15.7 million
from 279,000 tickets.

-Bob Allen

Data for week of 08.10.2013 I For chart reprints .11212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



CODA
With One Direction debuting at No. 2 on the Billboard Hot 100, we look
at the last 10 No. 2 debuts on the chart and see if they were ever able to
inch up to the chart's pinnacle, were never able to finally break through or
whether they quickly faded away.
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BO BICE
Inside Your Heaven
Weeks on chart:7

Trend Report:
Chart History Of No. 2 -
Debuting Hot 100 Songs

FALL OUT BOY
This Ain't a Scene, It's an
Arms Race
Weeks on chart:20

DAVID ARCHULETA
Crush
Weeks on chart:23

TJ r PEA

Weeks on chart: 56

MILEY CYRUS
Party in the U.S.A.
Weeks on chart:28

TAYLOR SWIFT
Today Was a Fairytale
Weeks on chart: 18

ARTISTS FOR HAITI
We Are the World 25:
For Haiti
Weeks on chart: 5

Weeks on chart:27

RING

EMINEM FEATURING
RIHANNA
Love the Way You Lie
Weeks on chart:29

IN BIEBER
Boyfriend
Weeks on chart: 20
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1. ARIL
FOR HAI
The song may have been
a No. 1 contender-had
it been released on a
different day. It bowed on
an off -cycle Friday night,
which gave it slightly
more than two days of
sales in its first charting
week (267,000). It sold
another 208, 000 in its
first full week. Had it had a
traditional retail rollout, its
sales (possibly 400,000)
would have likely enabled
a No. 1 debut.

2. BO BICE
The "American Idol"
runner-up had the last No.
2 debut driven by physical
single sales. It opened
with 102,000 copies,
but finished with just
349,000 total. The song
quickly exited the chart
thanks to scant airplay:
just 2,700 detections
across all formats of radio,
according to Nielsen
BDS. (And none of those
occurred this year.)

3. TAYLOR SWIFT
Ironically, Swift has had
more top 10 debuts on the
Hot 100 than any other
artist (11), but her only No.
1 actually bowed at No.
72 ("We Are Never Ever
Getting Back Together").
As for "Today Was a
Fairytale," the non -album
track was red hot for a
minute, as fans rushed to
buy the stand-alone cut
from the "Valentine's Day"
soundtrack.

4. JUSTIN BIEBER
As they say, timing is
everything. The track sold
521,000 downloads in
its debut week (the third -
highest opening sum
in Nielsen SoundScan
history), but Bieber was
blocked from reaching No.
1 by fun.'s "We Are Young,"
which, while it was a
stronger airplay record,
was benefiting from
Billboard's methodology
change a month earlier
to incorporate streaming
data from on -demand
subscription services.
Under the prior formula,
Bieber would have scored
his first Hot 100 No. 1.

5. MILEY CYRUS
Cyrus' biggest -selling
song (5.3 million) sold
more than 100,000
downloads in each
of its first 14 chart
weeks. It spent three
nonconsecutive weeks
at No. 2 due to her peak
weeks of airplay and sales
never syncing up.The
song has logged more
than 1 million airplay
detections, and remains
a solid performer on the
airwaves, with 30,000
spins this year.
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5 Things You Should Know About the

CANADIAN MUSIC
CONSUMER

O 4"0, under age 35 purchase some
/C form of digital music,

making them twice as likely
to do so than adults over 35

57%

O 41%

of digital buyers are
also physical buyers

of consumers are more
favorable to brands that
feature artists in ads

42 7
of music is actually discovered

0 through traditional radio -
digital and satellite services are
also driving substantial discovery

450, of heavy listeners favor
/0 brands that sponsor tours

of popular artists they like

AND WE'RE JUST GETTING WARMED UP. We've uncovered over 100 PAGES of ins
nd how they I nd perceiv Ily

Learn more about Nielsen's Music 360 Canada report by calling 646.654.5606 or emailing know@nielsen.com.

NIELSEN ENTERTAINMENT

PH: 646.654.5606 pnielsen_ent

E: knowPnielsen.com t Nielsen Ent nielsen
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GET GIGS.
fl.,w ftg

Sonicbids helps you book gigs and market yourself to our

network of 30,000 promoters. Play the stages of Bonnarook
and SXSW. Get your music in film and TV, including
CBS and PBS.

Burning of Rome Photo by: The Joelsons

'

Get started at sonicbids.com


