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Pandora’s Bigger Slice

The Internet radio company is facing royalty rate battles
from all sides: labels, songwriters and their publishers
By Ed Christman
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nmaking abold move to reduce its publishing royalties, Pandora has
managed to unite all players on the creative side of the music industry—
artists, labels and publishers—in a way that even the fight against Internet
piracy couldn’t. § Pandora made the case at the ASCAP rate court that
publishers like Universal Music Publishing Group, BMG Chrysalis USA,
Kobalt and Warner/Chappell, all of whom have notified ASCAP that they may
withdraw their digital rights, should not be allowed to do so. § Last month
Pandora filed a motion that claimed that since it just bought a South Dakota
radio station, it should have the same terms available to it as Clear Channel’s
iHeartRadio enjoys. Those terms, set as a settlement between the Radio Music
Licensing Committee and ASCAP, establish a rate of 1.75% of revenue, minus
standard deduction, which would represent a reduction from the 1.95% of
revenue Billboard estimates Pandora pays the performance rights organization.
g While publishers Sony/ATV and Warner/Chappell have been successful in =2

o BILLBOARD | JULY 6, 2013

INDIES AND
ITUNES
RADIO
How much
isaniTunes
Radio
stream worth for independent
labels? Nothing for the first
four months and then a little
more than what Pandora
pays, according to a licensing
agreement obtained by
Billboard. Apple has agreed
to pay labels $.0013 per
stream as well as 15% of net
advertising revenue after a
120-day beta period during
which it will not owe any
fees. That rate is greater than
Pandora’s current $.0011 fee,
and slightly less than what
the tech giant is rumored to
be offering its major-label
partners.

7i 4

COCA-
COLACUP
The World
Cup in Brazil
won't kick off

foranother
year, but the promotional
wheels behind one of the
world’s biggest sporting
events are already turning
Coca-Cola premiered its
firstanthem for the event
on YouTube, "Todo Mundo”
featuring Brazilian pop singer
Gaby Amarantos and samba
band Monoblanco. The song
is being rolled out in Brazil
with a worldwide release
planned for later this year.

TheRolling
Stones

THE EDM
AMS
hﬂ ACE

SFXGOING
PUBLIC
SFX, Robert
Sillerman’s
live music
and
entertainment empire, is
going public. The company
will seek up to $175 million
inaninitial public offering
to be underwritten by UBS,
Barclays and Jefferies. SFX
has emerged as a force
in the EDM space with a
string of acquisitions this
year, including spending
$50 million on EDM digital
retailer/platform Beatport
in February and acquiring
live music promoters ID&T
and Voodoo Experience in
January. The big date for the
IPO, after which the company
will trade as “SFXE," hasn't
yet been announced

BMG PICKS
UP STONES
BMG has
signed
adeal to
represent the
publishing catalog of

Rolling Stones rockers and
songwriters Mick Jagger and
Keith Richards from 1983
onward. That period spans
six albums from Undercover
in 1983 to 2005's A Bigger
Bang. Songs by the Stones
from 1963 through 1971

are represented by ABKCO
Music, while 1971-83is
covered by EMI Publishing.
Earlier this year, the Stones
remastered their catalog for
iTunes.

ILLUSTRATION BY ANNA PARINI



USHER Golden Note Award

Congratulations to Our Honorees

“LOVE ON TOP”

WRITERS: Beyoncé Gisselle Knowles,

Terius “The-Dream” Nash, Shea Taylor
PUBLISHERS: 2082 Music Publishing,

B Day Publishing, Downtown Music Publishing,
N 22nd Publishing, Sony/ATV Tunes LLC,
Warner/Chappell Music Inc.

“ADORN”
WRITER: Miguel Jontel Pimentel
PUBLISHERS: Art Dealer Chic, Universal Music Publishing

“AMEN”
WRITERS: Jeremih, Meek Mill, Orlando “Jahlil Beats” Tucker
PUBLISHERS: Ohaji Publishing, Roc Nation Music,
Universal Music Publishing, Warner/Chappell Music Inc.

“ANOTHER ROUND”

WRITERS: Dallas Austin, Joyce Darlene Irby, Jarrell Perry
PUBLISHERS: Diva One Music, Mister Mister Music
Publishing, Sony/ATV Tunes LLC

“AYY LADIES”
WRITERS: Dion Norman, Derrick “Mellow Fellow” Ordogne
PUBLISHER: SOH Music

“BAG OF MONEY”

WRITERS: Meek Mill, Wale

PUBLISHERS: Dead Stock Music, Forever Rich, Warner/
Chappell Music Inc.

“BANDZ A MAKE HER DANCE”
WRITERS: Ty “2 Chainz" Epps, Mike WiLL Made-It
PUBLISHERS: Sounds From Eardrummers, Ty Epps Music,
Warner/Chappell Music Inc.

“BEEZ IN THE TRAP”
WRITER: Ty “2 Chainz" Epps
PUBLISHER: Ty Epps Music

“BIRTHDAY CAKE”

WRITERS: Ernest “Tuo" Clark, Terius “The Dream"” Nash,
Marcos “Kosine" Palacios

PUBLISHERS: 2082 Music Publishing, Sony/ATV

Tunes LLC, Two Works, Viva Panama, Warner/Chappell
Music Inc.

“CAN’T GET ENOUGH”
WRITERS: Emile Beni Soumah (8Goa), Ibrahima Sori Kandia
Kouyate (8coa)

“CASHIN’ OUT”

WRITER: DJ Spinz

PUBLISHERS: SNRS Productions, Warner/Chappell
Music Inc.

“CLIMAX”

WRITERS: Natural, Wesley “Diplo” Pentz, Usher Raymond
IV, Ariel Rechtshaid

PUBLISHERS: Avila Brothers Music Group, | Like Turtles
Music, Lion of God Publishing Co, Music of Windswept,
Natural's Ascension Music, Songs of SMP,

Sony/ATV Tunes LLC, UR-IV

“CREW LOVE”

WRITERS: Anthony “Hush” Palman, Noah “40" Shebib,
Abel “The Weeknd" Tesfaye (socan)

PUBLISHERS: Is Love and Above, Parma Ninja Music,
Roncesvalles Music Publishing, Sony/ATV Tunes LLC,
The Weeknd XO Inc. (socan)

“DANCE”

WRITERS: Ernest “Tuo" Clark, James Johnson,

Marcos “Kosine"” Palacios

PUBLISHERS: Jobete Music Co Inc, Sony/ATV Tunes LLC,
Two Works, Viva Panama

“DANCE FOR YOU”

WRITERS: Beyoncé Gisselle Knowles, Terius

“The Dream" Nash, Christopher “Tricky" Stewart
PUBLISHERS: 2082 Music Publishing, B Day Publishing,
RZE Music Publishing, Sony/ATV Tunes LLC, Universal
Music Publishing, Warner/Chappell Music Inc.

“DRANK IN MY CUP”

WRITER: Kirko Bangz

PUBLISHERS: D Will 137 Publishing Company, It's Only
About Music LLC (Shelly Bay Music Division), Warner/
Chappell Music Inc.

“ENOUGH OF NO LOVE”

WRITERS: Keyshia Cole, Harmony “H-Money” Samuels
PUBLISHERS: Darkchild Songs, H Money Music,

She Wrote It, Sony/ATV Tunes LLC, Universal Music
Publishing

«] pO”
WRITERS: Andre 3000, Shawn Carter
PUBLISHERS: BMG Chrysalis, Carter Boys Music,
Wedontplayevenwhenwereplayin Songs LLC

“LEAVE YOU ALONE”

WRITER: Warren G, Ne-Yo

PUBLISHERS: Pen in the Ground Publishing,
Universal Music Publishing, Warren G Publishing

“LEMME SEE”

WRITERS: Eric Bellinger, Lundon “DaBridge” Knighten,
Niko Marzouca, Usher Raymond IV

PUBLISHERS: Da Bridge Music Publishing, EricB,

LA Reid Songs, Niko's House Inc, Rebel Made Creations,
Sony/ATV Tunes LLC, Tati Mont, UR-IV

“LOTUS FLOWER BOMB”

WRITERS: Roscoe Dash, Walker Johnson, Miguel Jontel
Pimentel, Wale

PUBLISHERS: Art Dealer Chic, Dead Stock Music,
Fusician Publishing, Roscoe Dash Publishing,

Universal Music Publishing, Warner/Chappell Music Inc.

“LOVE AFTER WAR”
WRITERS: Paula Patton, Robin Thicke
PUBLISHERS: Haddington Music, | Like 'Em Thicke Music

“MAKE ME PROUD”

WRITERS: Anthony “Hush” Palman, Noah “40" Shebib
PUBLISHERS: Is Love and Above, Parma Ninja Music,

Roncesvalles Music Publishing, Sony/ATV Tunes LLC

“MERCY”

WRITERS: Denzie Hugh Beagle igs), Ty “2 Chainz" Epps,
Malik Yusef Jones, Lifted, Winston Delano Riley (prs),
Reggie Henriques Williams AKA Reggie Stepper (acap)
PUBLISHERS: Back 2 Da Future Music prs), Dub Plate
Music Publishers LTD (prs), Jabriel Iz Myne, RLFG Music,
Roynet Music, Sony/ATV Tunes LLC, Ty Epps Music,
Universal Music Publishing, Westbury Music LTD (sgs),
Ye World Music

“THE MOTTO”
WRITER: Noah “40" Shebib
PUBLISHER: Roncesvalles Music Publishing

“NI**AS IN PARIS”
WRITER: Shawn Carter
PUBLISHER: Carter Boys Music

“NO LIE”

WRITERS: Ty “2 Chainz” Epps, Mike WILL Made-it
PUBLISHERS: Sounds From Eardrummers,

Ty Epps Music, Warner/Chappell Music Inc.

“PARTY”

WRITERS: Andre 3000, Beyoncé Gisselle Knowles
PUBLISHERS: B Day Publishing, BMG Chrysalis,
Sony/ATV Tunes LLC,
Wedontplayevenwhenwereplayin Songs LLC

“POP THAT”
WRITER: French Montana
PUBLISHER: Excuse My French

“PRAY FOR ME”
WRITER: Antonio Dixon
PUBLISHERS: Antonio Dixon's Muzik, Sony/ATV Tunes LLC

“RACK CITY”
WRITER: Dijon “DJ Mustard” McFarlane
PUBLISHERS: Pay DJ Mustard Publishing, Songs of SMP

“REFILL”
WRITER: Darhyl “Hey DJ" Camper
PUBLISHERS: Campstar Music, Sony/ATV Tunes LLC

“STAY”

WRITERS: Asaleana Elliott, Chris Lacy, Aaron Sledge, Tyrese
PUBLISHERS: Clacymusic, Dats Dabbysay Music Publishing,
Food 4 Yo Soul, Gibson and Gibson Music Publishing, Songs
of Peer LTD, We Buy Music Publishing

“STRIP”

WRITERS:Joseph “Lonny" Bereal Jr., Amber “Sevyn” Streeter,
Christopher “Dow Jones" Whitacre

PUBLISHERS: Am Bee Street Publishing, Lonnalistic Hitz,
Nappy Boy Publishing, Notting Dale Songs Inc, Sony/ATV
Tunes LLC, Universal Music Publishing,

West Coast Livin Publishing

“TAKE IT TO THE HEAD”

WRITERS: Andrew Harr, Jermaine “Maynezane” Jackson
PUBLISHERS: Trac N Field Entertainment LLC, Warner/
Chappell Music Inc.

“THANK YOU”

WRITERS: Akon, Arden “Keyz" Altino

PUBLISHERS: Big R Publishing, Byefall Productions Inc,
Sony/ATV Tunes LLC, Wonda Songs Inc

“THAT WAY”

WRITERS: Keith James, Jeremih, Wale

PUBLISHERS: Dead Stock Music, Ohaji Publishing, Sony/
ATV Tunes LLC, Truth Faction, Universal Music Publishing,
Warner/Chappell Music Inc.

“THINKIN BOUT YOU”

WRITER: Shea Taylor

PUBLISHERS: Downtown Music Publishing, N 22nd
Publishing

“TONIGHT (BEST YOU EVER HAD)”
WRITERS: Christopher ‘Ludacris” Bridges, Miguel Jontel
Pimentel

PUBLISHERS: Art Dealer Chic, Ludacris Worldwide
Publishing, Sony/ATV Tunes LLC, Universal Music Publishing

“TURN ON THE LIGHTS”
WRITER: Mike WiLL Made-It

PUBLISHERS: Sounds From Eardrummers,
Warner/Chappell Music Inc.

“YOU THE BOSS”

WRITER: K.E. On the Track

PUBLISHERS: KE on the Track Publishing, Making Moves
Inc,, Universal Music Publishing

NOAH “40” SHEBIB
Songwriter of the Year

“THE MOTTO”
WRITER: Noah “40" Shebib
PUBLISHER: Roncesvalles Music Publishing

“CAN’T GET ENOUGH”
WRITERS: Emile Beni Soumah (scoa, Ibrahima Sori Kandia
Kouyate (8coa)

“CASHIN’ OUT”

WRITER: DJ Spinz

PUBLISHERS: SNRS Productions, Warner/Chappell
Music Inc.

“DANCE”

WRITERS: Ernest “Tuo" Clark, James Johnson,

Marcos “Kosine” Palacios

PUBLISHERS: Jobete Music Co Inc, Sony/ATV Tunes LLC,
Two Works, Viva Panama

“DRANK IN MY CUP”

WRITER: Kirko Bangz

PUBLISHERS: D Will 137 Publishing Company,

It's Only About Music LLC (Shelly Bay Music Division),
Warner/Chappell Music Inc.

“LEAVE YOU ALONE”

WRITER: Warren G, Ne-Yo

PUBLISHERS: Pen in the Ground Publishing,
Universal Music Publishing, Warren G Publishing

“LOTUS FLOWER BOMB”

WRITERS: Roscoe Dash, Walker Johnson, Miguel Jontel
Pimentel, Wale

PUBLISHERS: Art Dealer Chic, Dead Stock Music,
Fusician Publishing, Roscoe Dash Publishing,

Universal Music Publishing, Warner/Chappell Music Inc.

“MAKE ME PROUD”

WRITERS: Anthony “Hush” Palman, Noah “40" Shebib
PUBLISHERS: s Love and Above, Parma Ninja Music,
Roncesvalles Music Publishing, Sony/ATV Tunes LLC

“MERCY”

WRITERS: Denzie Hugh Beagle (rrs), Ty “2 Chainz" Epps,
Malik Yusef Jones, Lifted, Winston Delano Riley (rrs),
Reggie Henriques Williams AKA Reggie Stepper pacap)
PUBLISHERS: Back 2 Da Future Music jprs), Dub Plate
Music Publishers LTD (ers), Jabriel Iz Myne, RLFG Music,
Roynet Music, Sony/ATV Tunes LLC, Ty Epps Music,
Universal Music Publishing, Westbury Music LTD (rgs),
Ye World Music

“NI*AS IN PARIS”
WRITER: Shawn Carter
PUBLISHER: Carter Boys Music

“NO LIE”

WRITERS: Ty "2 Chainz" Epps, Mike WiLL Made-It
PUBLISHERS: Sounds From Eardrummers,

Ty Epps Music, Warner/Chappell Music Inc.

“RACK CITY”
WRITER: Dijon “DJ Mustard” McFarlane
PUBLISHERS: Pay DJ Mustard Publishing, Songs of SMP

TV “2 CHAINZ” EPPS
Songwriter of the Year

Sony/A\V

MUSIC PUBLISHING

SONY/ATV TUNES LLC
Publisher of the Year

“TAKE CARE”

WRITERS: Wally Gold, Seymour Gottlieb, John Gluck Jr.,
Romy Madley-Croft (rs), Anthony “Hush" Palman,
Noah “40" Shebib, James Thomas Smith (prs)
PUBLISHERS: Is Love and Above, Parma Ninja Music,
Roncesvalles Music Publishing, Sony/ATV Tunes LLC,
Universal Music Publishing, Warner/Chappell Music Inc.

“WORK OUT”

WRITERS: Bosco Kante p/k/a “Bosko;" Sukmeke Rainey,
Elliot Wolff

PUBLISHERS: Elliot Wolff Music, Puzzled Pieces of Mind
Music, Sukmeke Rainey Music, Sony/ATV Tunes LLC

“LET THE CHURCH SAY AMEN”
WRITER: Andraé Crouch

PUBLISHERS: Universal Music Publishing, Vaughn Street
Music

“AFTER THIS”
WRITERS: Eric Davis, James Hairston
PUBLISHERS: E Dav Music, Yellow Boy Music

“GO GET IT”

WRITERS: Erica Campbell, Trecina Campbell,

Warryn Campbell

PUBLISHERS: Campbell Kids Publishing, It's Tea Tyme,
Sony/ATV Tunes LLC, That's Plum Song

“1 NEED YOUR GLORY”
WRITER: James Fortune
PUBLISHERS: Black Smoke Music World Wide, Fiyaworld

“l WON'T GO BACK”
WRITER: William David McDowell
PUBLISHER: Delivery Room Publishing

“IN THE MIDDLE”
WRITERS: Gerald Haddon, Tamara Haddon
PUBLISHERS: Precious Baby Publishing, T Bella Music

“ONE MORE TIME”

WRITERS: James Fortune, Terence Vaughn

PUBLISHERS: Black Smoke Music World Wide, Fiyaworld,
T Vaughn Entertainment

“PUT IT ON THE ALTAR”

WRITERS: Charles “Tony" Homer, Nakeia Homer
PUBLISHERS: Sara’s Daughter Music Publishing Company,
Wide Leg Publishing

“SHIFTING THE ATMOSPHERE”
WRITERS: Jason Nelson, Dana T. Sorey
PUBLISHERS: C Bazz Publishing, Jaelyn Songs Music

“STILL ABLE”
WRITERS: Cheryl Fortune, James Fortune
PUBLISHERS: DJ3 Publishing, Fiyaworld




TOPLINE

Pandora continued from p. 4

negotiating a 10% of revenue royalty
rate fromiTunes Radio, Pandora claims
that since it asked ASCAP and BMI for
a license covering Jan. 1, 2011-Dec. 31,
2015, long before those publishers de-
cided to withdraw digital rights, those
publishers are bound by whatever rate
is either negotiated or imposed by the
rate court. In other words, the ASCAP
consent decree would apply to UMPG,
BMG, Warner/Chappell and Sony/ATV
until Dec. 31,2015.

In a statement, Pandora said that
while it takes no position regarding the
publishers’ right or ability to withdraw
their rights from ASCAP, “the motion
Pandora filed asks the court to deter-
mine that Pandora has a license in effect
and publishers may not withdraw reper-
tory as to Pandora until the end of 2015.”

It argued that a licensee’s access to
rate court to determine fees would be
rendered meaningless if publishers
could withdraw their repertory when
it suited them.

Those court moves have been univer-
sally condemned by music publishers
that say Pandora is “waging a war on
songwriters.” If the judge, who isn’t ex-
pected to make a ruling on the motion
until late July, ultimately decides against
Pandora, the service could be in copy-
right violation from whichever of the
publishers withdraw as of July 1. It would
have to cut a deal with those publishers
or take down the music from them.

Pandora is said to be lobbying for art-
ist support through emails that ask them
to sign a simple “letter of support for In-
ternet radio,” according to an op-ed pub-
lished in USA Today by members of Pink
Floyd. The band is the latest high-profile
name to take the company to task, stat-
ing that the letter “doesn’t say anything
about an 85% artist pay cut.”

Where does Pink Floyd get the 85%
figure from? On its website, Pandora
says that Internet radio is being discrim-
inated against, citing satellite pays about
7.5% of revenue and cable pays about
15%, while Pandora pays more than 50%
of revenue in royalties. If one interprets
Pandora’s actions as a play to pay the
same rate as SiriusXM, that would be
paying 9% of revenue to labels, which
applied against Pandora’s revenue of
$427.2 million for the year that ended
Jan. 31, 2013, comes out to $38.4 million.
That represents an 84.7% decrease from
the $258.8 million that Pandora actually
paid to labels and publishers last year.

In response to the Pink Floyd op-ed,
Pandora said the idea of an artist pay cut
was “simply not true” and “the result
of a well-orchestrated campaign by the
RIAA and their lobbying arm to mislead
and agitate artists. This much is true:
Pandora . . . pays more in performance
royalties than any other form of radio.” @
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RED
Distribution
has signed
[PIAS] Music
Group, a
leading
European
independent
label/
distributor, to
an exclusive
distribution
agreement,
covering
digital and
physical
product

for North
America.

As part of
the deal,

in Canada,
RED will
handle
distribution
in
conjunction
with Sony
Music
Canada.

URING

Subscribing To
The Future

The Eagles are the latest holdout to put
repertoire up on subscription services,
but at what cost? And who's next?

By Glenn Peoples

he list of subscription service holdouts got shorter when

the Eagles’ catalog—all remastered—was finally added

to services like Spotify, Rhapsody and Google Play Music

All Access. The legendary group had been in the compa-

ny of the Beatles, Led Zeppelin and Garth Brooks as the
most notable acts whose music wasn’t yet available at the services
many people consider to be the future of music listening.

“It was time,” Eagles manager Irving Azoff says. “We don’t make
enough money on downloads to matter. It’s good for our fans and
makes them more responsive at the live shows.”

The subscription services got the band’s six Asylum studio al-
bums and three Asylum greatest-hits collections but not the 1994
Interscope live set Hell Freezes Over or the 2007 self-released
(through Walmart) studio album Long Road Out of Eden.

The nine releases added to subscription services have sold
149,000 albums plus 73,000 tracks year to date (June 23), accord-

The Eagles

ing to Nielsen SoundScan. Billboard estimates the band would have
made about $250,000 from those sales.

The Eagles’ decision to join subscription services could help con-
vince other artists to follow suit. The conversations with holdouts are
“challenging, but these Eagles catalog titles help move that conversa-

tion further,” Rhapsody VP of label relations Jason Schneck says.

The fear has been that subscription services would rapidly lead
to the cannibalization of music sales, which are still the primary
source of recording revenue for many artists.

Once a speck on labels’ income statements, subscription ser-
vices have become a more significant and growing revenue stream.
Spotify accounted for 1.7% of record industry revenue in 2012,
up from 0.4% in an abbreviated 2011, according to Billboard es-
timates. (The service launched in the United States in July 2011.)
Given the $4.1 billion of U.S. trade revenue from retail in 2012,
Spotify’s 1.7% share was worth $68.5 million to labels.

Other digital services were in the same ballpark. On-demand vid-
eo services YouTube and Vevo had shares of 1.6% and 1.5%, respec-
tively. Rhapsody also had a 1.6% share. Muve Music ended the year
with 0.8%. Through its MP3 store, Google also had a 0.8% share, a
figure that will increase in 2013 in part from the subscription service
the company launched in June. On-demand services in the top 20
accounts grew to a 9% share in 2012 from 5% in 2011.

Payouts have long been a frequent criticism of subscription servic-
es through the years. Even so, services have been able to convince art-
ists of the importance of their platforms. Nettwerk Music Group mu-
sic manager Ryan Chisholm acknowledges that streaming revenue
isn’t on par with download revenue, but says “fighting the evolution”
of music is counterproductive. “We do need to fairly compensate our
artists, writers, producers, engineers, musicians and rights owners
in this transition, but until we reach mass scale, the money paid out
won't excite opponents of subscription platforms.”

While some artists worry subscription services will cannibalize
sales and hold back new releases, there have been examples of art-

ists (Daft Punk, Mumford & Sons)
setting streaming records while gen-
erating strong first-week sales. “Word-
of-mouth is such a large component of
sales that it doesn’t make sense to turn
off your access to a core music audience
that may generate millions of impres-
sions and recommendations to others,”
Creed Co. GM Rob Bonstein says.

The value of subscription services
goes beyond royalties. As Azoff sug-
gests, they have promotional value.
Giving fans the opportunity to legally
access an artist’s music on their ser-
vice of choice is arguably better than
preventing that access. The services
can also be valuable for older acts hop-
ing to reach younger users.

Such services are sure to mention
these benefits in their pitches to art-
ists. One executive tells Billboard that
the company’s pitch centers on the
artist’s legacy. ©

Additional reporting by Ray Waddell.

Radio. Expect little impact
here. Subscription services,
as well radio services—
whetheronline or terrestrial—
are different products with
different users. Besides, both
statutory, noninteractive
webcasters like Pandora and
terrestrial radio stations can
already play the Eagles’ music
without their permission

Spotify’

Subscription services. All-
you-can-eat plans like Spotify
and Rhapsody are better off for
having this perennially popular
catalog. Subscribers have
areasonable expectation to
access any music they can find
elsewhere, whether in a store
oronanillegal BitTorrent site.
Consumers simply don't care

about how music licensing works.

decision may convince other
artists to end their subscription
holdouts. Other factors could be
at play, however. A source says
AC/DC has an exclusive deal with
iTunes that could preclude it from
joining subscription services.
Other exclusives exist: The
Beatles are sold only at iTunes,
Garth Brooks only at Walmart.

Remaining holdouts. The Eagles’

THE



Stephen Hill
President of Music
Programming and Specials
BET Networks
1

Stephen Hill is back in Los Angeles
ramping up that annual rite of sum-
mer: the BET Awards (June 30). The
live broadcast will anchor the inaugu-
ral three-day BET Experience festival
(June 28-30) at downtown’s L.A. Live.

LandatLAX. \

Converse with Mariah Carey, who
has a great idea about how to make her
pel‘lormance unique.

Gym. It's crucial to keeping the mind
right. But | hate the gym.

First conversation of the day with
8 executive producer Jesse Collins
We're monitoring Nelson Mandela's
condition, knowing we want to address his
legacy in the show. We talk through ideas.

0000

Call with Atlantic Records
executives Michael Kyser and Jenya
Meggs about the set for Janelle
Monae's performance and a sly attempt to book
her for BET's Black Girls Rock in October.

@

Review talent for the Dance-A-Thon,
the BET Experience kickoff event, with
BET's Connie Orlando.

Special show moments are code-
named so we can keep them secret. |
find out that "happy hour” is having a
challenge because one of the four acts involved
has an exorbitant ask. Jesse and | brainstorm
to come up with what will hopefully be a more
electric moment with a saner participant.

00

Jesse, stage manager Gary Hood
and | look at the Board, a collection of
index cards arranged in the order in
which the show will unfold. We move the cards
around to line up the best show ever.

See Chris Brown and tell him that
he's opening the awards show for the
firsttime.

Talked to Dani Weinstein from the
Weinstein Co. to discuss how we're
going to execute a strong, organic
ntegration for the film “Fruitvale Station.”

e0

Jesse, Garyand | are back at the
Board, deciding on the finale act.
Prince suggested it to me.

R.Kelly sends an example of how he
visualizes his performance coming off.

) Getto Staples Center justin time to
X sce Justin Bieber's tour hit the stage.

Back to the hotel room to get ready
for tomorrow. —Gail Mitchell

. 00006

P

PHOTOGRAPH BY JOSEPH LLANES JULY 6, 2013 | WWW.BILLBOARD.BIZ °



TOPLINE

2 EDM’s

revamped

Myspace [ )

attracted

2 Social Dance
visitors and

995,000 app g

downcads EDM fans are more likely to use
inthe first . .

udysaner  SOCial media to find events and
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interest . . . .

during the Fans of electronic dance music are very social consum-
week after ers before, during and after a concert, according to
fiafx;c :‘V eIZk data from Eventbrite. This could have big implications
Myspace for the genre—from ticketing platforms to marketing.
had 450,000 The San Francisco-based online ticketing service
Zgamloads found that EDM fans are more likely than fans of other
and 16 genres to use social media to learn about events, by a
m'”t‘c'” 67%-t0-40% margin. The company also found that
visitors.

EDM fans move in herds: 78% say they are likely to at-
tend an event if their peers attend, compared with 43%
of fans in general.

These stats come with business implications. Tick-
eting services that work with EDM promoters and
venues need social features appropriate for EDM fans’
love of sharing. In addition, promoters should consider
encouraging and curating shared media at their events.

Coincidentally, EDM conglomerate SFX filed for
an initial public offering the same week Eventbrite re-
leased its numbers. Just as Ticketmaster enhances Live
Nation’s business, SFX could benefit from the acquisi-
tion of a ticketing company well-suited for EDM events.

The high numbers could be partly due to demo-
graphics. A genre that skews younger will display
characteristics of its younger fans, and younger fans
are more active with social media than older ones. Ac-
cording to the Pew Research Center, 83% of people
ages 18-29 use social media compared with 77% of 30-
to 49-year-olds and 52% of people from 50 to 64. Pew
also found that 91% of teens post photos of themselves
online and 78% of teens own a smartphone.

Another explanation is that EDM consumers have
always shown a penchant for digital media. For exam-
ple, dance music sales are more weighted toward digi-
tal than other genres. Through June 16, 65% of dance
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albums purchased were digital, compared with 47%
for rock and 33% for R&B. Five years ago, digital ac-
counted for 26% of dance sales—then called electronic
by Nielsen SoundScan—compared with 19% for rock
and 9% for R&B.

EDM fans share more than other fans before (67%
to 37%), during (41% to 21%) and after (63% to 51%)
events, Eventbrite says. They're also more likely
(26% to 21%) to click on social media content, ac-
cording to FanBridge. @

Strength In
Numbers

Numero Groupis the latest indie
to choose growth by partnership
By Reggie Ugwu

o BILLBOARD | JULY 6, 2013

From the outside, Numero Group has been a model niche indepen-
dent label almost since its founding—growing from three employees
and losing money in 2003 to housing 11 employees and a reported net
profit of more than $1 million last year.

The Chicago-based reissuer is known for its painstakingly re-
searched and presented releases from forgotten eras in soul, folk, gos-
pel and rock and has been nominated for a Grammy Award three times.
Internally, though, Numero’s owners recently found themselves facing
tough realities when it came to staffing, infrastructure and scale.

Founders Ken Shipley, Tom Lunt and Rob Sevier were experts at
unearthing rare and noteworthy music, but as the company grew they
became deluged by mounting accounting and legal needs. Numero
turned to a larger peer label that could help flesh out its infrastructure.
Its deal to join Secretly Label Group, which includes Secretly Canadian,

Jagjaguwar and Dead Oceans, was announced June 24.

“For the most part we had been paying attention to how we make
things and what we wanted to acquire, so there were a lot of internal
structuring things that we never had the chance to focus on,” Shipley
says. “We began looking for a partner who could bridge a lot of those
gaps and would already have an infrastructure set up for us.”

In Secretly Label Group, Numero has a midsize indie empire with 26
employees, including four accountants, spread across North America
and in London and Paris. The label is the latest indie to forge such a
partnership to enhance its business operations. In May, Brooklyn’s
Terrible Records entered a joint venture agreement with XL Record-
ings for worldwide promotion, marketing, production and distribution,
and in January Ultra Music teamed with Sony Music Entertainment to
serve similar functions.@

INFOGRAPHIC BY DAVID FOSTER



QUESTIONS

Answered

lan Rogers
CEO
Daisy Music Project, Beats by Dr. Dre

What did you wake up thinking about this morning? “Why did
I set my alarm so early?” And then I remember this is the only time I
have to exercise, and I'm energized. My most cogent thoughts come
while running. It’s during that hour to myself when I organize my
thoughts, solve problems and have my best ideas.

What will define your career in the coming year? The streaming
music service we're launching. Jimmy Iovine and Trent Reznor have
a vision unlike anything existing in digital music, and I'm looking for-
ward to spending the next year of my life making that vision a reality.

What will define the evolution of digital music in the next
five years? The next evolutionary phase of the Web is curation by
trusted sources. The magic of the Internet is access to limitless stuff.
The greatest Internet applications have all been filters on that stuff.
Technology has brought us so much change in the past 20 years. What
hasn’t changed is that we are still humans with limited time. We're
looking for the information and entertainment we love most with the
least amount of effort to fill that limited time—high signal, low noise.
Humans don’t respond to recommendations from robots. Collabora-
tive filtering can get very good at predicting something you might be
interested in, but still humans value a recommendation from a trust-
ed source, even if it’s for something they aren’t likely to enjoy.

Describe a lesson you learned from failure. Being too early is
the same as being wrong. At Winamp/Nullsoft, I tried to license MP3s
in 1999. At Yahoo, we launched the first $5-a-month, all-you-can-eat
subscription music service in 2005. Both were the right ideas, but at-
tempting them before having a critical mass of smartphones and mo-
bile networks was foolish in hindsight. Timing is everything.

Who is your most important mentor, and why? There is no
telling where I would be without the Beastie Boys, John Silva and the
Silva Artist Management team. When I met them in 1994, they had a
much clearer vision of how the Internet would impact media than I
did. For the past five years I've had the good fortune of working with
Peter Gotcher, the founder of Digidesign, on Topspin. Peter’s spent
his life building smart businesses adjacent to music without letting
the industry’s past stand in his way.

Name a project that you aren’t affiliated with that has most
impressed you in the past 12 months. The flood of information
the Internet has brought into our lives is amounting to a health and
fitness revolution. Watching companies like Fitbit, 23 and Me, and the
Whole Life Challenge change the lives of friends and family has been
inspiring. The Internet and game theory changing lives—wow!

Name a desert island album. Fresh by Sly & the Family Stone. This

album is the reason Sly’s been tattooed on my shoulder for the past 20
years. I still listen to it weekly. —Alex Pham

“Humans don’t respond
to recommendations
from robots. They
value a trusted source.”

PHOTOGRAPHS BY JOE SCHMELZER

1 Rock Trivia. 2 A custom Rogers’
“I've had it skateboard previous
since | was made for company,
akid,and | Rogers with and Atlantic
played it with animage of Records,
my parents. | his daughter, signed by
get together Lucinda, on Kid Rock
with people his shoulders on behalf of
inthe atBonnaroo Atlantic. "l
business like in 2009. was closing
Andy Gould, the deal for
Michael 3Interior of Topspin

Rosenblatt, the Beats with Atlantic
Jeff Jampol Music office when | ran
and Scott in Santa into Kid
Baum, and Monica, Rock. | said,
weall play. Calif. “You should
These guys sign for
takeitso 4A 2009 Atlantic.'
seriously, contract He did. And
but it's pretty between I faxed it to
damn fun,” Topspin, them.”

Age: 40

Favorite breakfast: "Eggsand salsaina
collard green.”

Firstjob: "My first music job was as a staff
announcer and host of Jazz Album Countdown’
on WVPE 88.1in Elkhart, Ind., at age 16.”

Memorable moment: “Meeting the Dalai
Lama after the first Tibetan Freedom Concert
in 1996 in San Francisco. It was a small

group including Adam Yauch, Rick Rubin, my
daughter Zoé and others who made the concert
possible. He sat with Erin Potts of Milarepa, ate
Rolos and answered our questions.”

Advice for those who want to work in digital
music: “Remember what [former label chief]
Al Teller said: ‘There are only two people who
matter in the music business—people who
make music and people who love music. The
rest of us need to either provide value or get the
fuck out of the way.”
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The Deal

Time Warner Picks
Up Diddy’s Revolt

WHAT: Revolt, the music-oriented cable channel that Sean “Did-
dy” Combs created with Comcast, will be carried by Time Warner
Cable when it launches in the fall. With Comcast’s 22 million sub-
scribers and Time Warner’s 12 million-plus, the channel will start in
more households than all but a handful of cable startups. Time War-
ner has said nothing about the deal, while Combs has been talking it
up in Cannes and in U.S. newspapers. Revolt will get paid by Time
Warner for carriage, according to a person familiar with the deal,
countering speculation that Revolt might have to pay to be carried.
But in order to reach such an agreement, Time Warner gets plenty
of marketing dollars and value in return, the person says. It won’t be
surprising to soon see Combs in ads for the cable company’s TV and
Internet packages.

WHO: Combs and former MTV/Live Nation executive Andy
Schuon are running the channel that Combs likens to an ESPN for
music. “This is not the ‘Diddy Channel,”” Combs says. “This is the
channel for the artist, for the fans and the new contemporary art
forms ... It's going to take a long time to do it right and it’s going to
be hard, but 'm up to the challenge.” Combs hasn’t spelled out spe-
cific programming or who the stars of its shows will be, but he has
laid out a blueprint for the programming: an interview-driven show
in the morning; an afternoon program on the state of music, the busi-
ness and news; and evenings filled with music videos and special pro-
gramming surrounding premieres of major new releases.

WHY: The channel exists due to a condition included in the Com-
cast acquisition of NBCUniversal two years ago. Revolt is one of four
minority-owned channels, the second to launch behind Magic John-
son’s ASPIRE, in the first wave of new channels. Comcast has said
it will launch 10 channels within 10 years. The goal of Revolt, from
its launch forward, is to be the first channel to unite cable TV, apps,
Twitter and, one assumes, music services that are in various stages of
gestation. Combs sees a void that MTV filled in the ’9os that can be
updated through modern technology and social media.

IF: Should Combs and Schuon strike that right mix of hits, up-and-
comers and compelling programming that generates conversations

on Twitter and Facebook, they’ll be on the right path. Obviously

there’s a limited audience for music programming, and it remains

unclear exactly how Revolt will connect the channel with a website

and mobile devices. Regardless of how widespread Revolt’s audi-
ence may be, the real money still comes from traditional advertisers

looking for specific demographics on TV. Combs does have the ben-
efit of witnessing Oprah Winfrey use Twitter to drive viewership of
news-worthy interviews and new shows on her OWN channel. Win-
frey didn’t log on until the channel was 2 years old and slumping in

ratings. Once she was actively tweeting, the channel reportedly went

into the black. —Phil Gallo

Revolt’s carriage deal with Time Warner
Cable puts it on a playing field with
such competitors as AXS and BET.

0 BILLBOARD | JULY 6, 2013

AXS TV. The Mark Cuban/
AEG/Ryan Seacrest channel
aims to be the ESPN/CNN

of music with an agnostic
approach to genres. If Revolt
is able to corner the world

of hip-hop and R&B, it may
affect the direction that AXS
takes in its programming.

(1] Tube|

YouTube. YouTube has made
videos important again. The
idea that a channel will focus
its programming on music
videos reinforces the idea that
they need to be of high quality
and timely.

clearchannel

MEDIA+ENTERTAINMENT

Radio. Like the early years

of MTV, there’s likely to be a
disconnect between the list
of songs in rotation at radio
and on Revolt. If the latter can
create hits on its own, discover
and promote new talent, then
radio's big players like Clear
Channel and Cumulus will
need to open their playlists to
these new stars.

ILLUSTRATION BY BRIAN STAUFFER
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REVOLT BY THE NUMBERS 34

Number of homes in which
m Revolt will be available when it
launches in the fall.

19

Number of TV shows, series
and films Sean Combs has
executive-produced.

EXECUTIVE TURNTABLE

Jumee Park
(left) and!
Jeremy! oh%
photographed
at h\ A
Downtown's
offices in|New
York.

PUBLISHING

As Downtown Music Publishing prepares to open a
new Los Angeles office at the end of July, the company
has promoted two of its New York-based executives.
Jumee Park has been named VP of film/TV music
and Jeremy Yohai becomes VP of A&R and writer
relations. They were directors. Park, who works with

music supervisors and studio music executives on
song placements for film and TV, will oversee her own
department and expand it during the next 12 months.
Yohai is currently responsible for the company’s ros-
ter of songwriters and producers, and in his new role
will focus on signing new writers. “They both started
around the same time five years ago and have each
made enormous contributions,” Downtown Music
Publishing president Justin Kalifowitz says, not-
ing that new L.A. hires are forthcoming. Downtown’s
catalog includes 50,000 titles from such writers and
artists as John Lennon & Yoko Ono, the Kinks, Hans
Zimmer, Neon Trees and One Direction.

RECORD COMPANIES

Columbia Records promotes Lee Leipsner to ex-

ecutive VP of promotion. He was senior VP.
Nettwerk Music Group appoints Melissa

Emert-Hutner manager of publishing for A&R. She

ran her own company, Hoseb Management.

DISTRIBUTION

Capitol Christian Distribution promotes Greg
Bays to executive VP. He was senior VP of sales and
marketing.

TOURING

Ticketmaster taps Jody Mulkey to run the compa-
ny’s platform engineering and technical operations.
She was chief information officer at Shopzilla.

APA names Ferry Rais-Shaghaghi and Pete An-
derson music agents. Rais-Shaghaghi founded pro-
motions company MSH Sessions and Anderson was
coordinator.

—Mitchell Peters, exec@billboard.com

Sony is
updating its
i0S Music
Unlimited
app to offer
offline
playback
and high-
quality audio.
Sony is also
hoping to
attract new
users with
acut-price
subscription
offer. Fora
limited time,
PlayStation
Plus
members
canbuya
12-month
premium
subscription
for$41.99,a
cutof about
65% from
the regular
rate.

Further Dealings

John Legend became the latest artist
to benefit from Chevrolet’s support
of music in an ad that debuted dur-
ing the final game of the NBA Finals.
The 60-second spot, created by Spike
Lee’s ad agency Spike DDB, highlights
the 2014 Chevrolet Impala as well as
Legend’s new Kanye West-produced
single, “Made to Love,” released digi-
tally on June 25. Legend notes the Chevy
partnership has a personal connection.
“Growing up in a family of autoworkers
in the Midwest, I'm very sensitive to the
fact that we want to support great Amer-
ican manufacturers that are making our
cars,” says Legend, whose father built
trucks for Chevy parent General Motors
in Dayton, Ohio. The ad will continue to
air on broadcast TV as well as in movie
theaters in the top 30 markets starting
June 28. Additional behind-the-scenes
footage from the commercial shoot will
roll out during the next several weeks
on Chevy's social media pages. . . . IN-

grooves has signed a deal to distribute
BMG's recently acquired Mute and
Sanctuary  catalogs—which include
such acts as Nick Cave, Moby, Erasure,
Iron Maiden and Mot6rhead—in North
America. Under the deal, INgrooves
will provide physical and distribution
services, including sales, marketing
and catalog development, beginning
Aug. 1. “Over the last 10 years, we have
built both an unparalleled distribution
platform that empowers our label part-
ners and a dedicated, passionate staff
who are experts in creating value from
the repertoire we market and distrib-
ute,” INgrooves founder/CEO Robb
McDaniels said in a statement. “We are
pleased to have been selected by BMG
after such a rigorous selection process
and are confident that the INgrooves
infrastructure and team will deliver
maximum benefit for these two great
catalogs.” BMG executive VP of inter-
national repertoire Fred Casimir added

JUMEE PARK AND JEREMY YOHAI PHOTOGRAPHED BY SASHA MASLOV

that working with INgrooves will help
unlock the value in these iconic Sanctu-
ary and Mute recordings.” . . . France’s
proposed new tax on smartphones may
end up helping the music industry. Cul-
ture minister Aurelie Filippetti recent-
ly discussed the proposed new 1% tax
on smartphones, tablets, e-readers and
computers and said the money raised
could go to embattled music retail-
ers. “It could lead to a fund that would
finance record stores in difficulty, help
the music industry or photographers,”
she said about two sectors that aren’t
yet covered by France’s vast subsidy
systems that prop up film, broadcast TV
and bookstores. “This fee will be paid at
the time of purchase. It will be painless
for the consumer,” she added. “In the
end, it would have a very profound im-
pacton the entire cultural sector.” Based
on 2012 sales of mobile devices, the tax
could bring in more than €80 million
($105 million).

@

Number of unique visitors to
m Veva's online music network in
May, according to comScore.

GOOD

Works

Charities To Benefit From
Concerts Celebrating
Elliott Smith

Elliott Smith never turned down an invitation to play
a benefit show.

About a year before his death in 2003, Smith was the
main attraction at a fund-raiser at the Echo in Los An-
gelesto help pay for the medical bills of the club’s book-
er, Jennifer Tefft. Smith’s sister Ashley Welch attended
the concert with her older brother and witnessed first-
hand the singer/songwriter’s generous nature.

“He actually stopped at the door and paid for
himself and me to get in,” Welch recalls, noting that
Smith was in the process of setting up a nonprofit for
abused children at the time of his death. “They were
like, ‘No, come on, you're playing the benefit, you're
not paying to be here.” But he insisted on paying. That
stuck with me.”

To celebrate what would've been Smith’s 44th
birthday on Aug. 6, Welch and musician David Garza
have organized benefit shows that week at the Doug
Fir Lounge in Portland, Ore. (Aug. 4), Largo in Los
Angeles (Aug. 6), Scottish Rite Theater in Austin
(Aug. 9) and Bowery Ballroom in New York (Aug.
10). Proceeds from the events will benefit local chari-
ties Outside In, Free Arts for Abused Children, SIMS

Elliott™

Smith v * \‘ /|

Foundation and New Alternatives for LGBT Home-
less Youth, respectively.

The concert series, dubbed No Name #1: A Cele-
bration of the Life and Music of Elliott Smith, will fea-
ture a variety of Smith’s closest friends and collabora-
tors, including director Gus Van Sant, Jon Brion, Rhett
Miller, Chris Thile and members of Grandaddy. The
shows will primarily feature performances of Smith’s
music, cover songs he often performed in concert and
friends sharing fond memories of him. Welch says
she’s also working with photographer Autumn de
Wilde for a possible slideshow of never-before-seen
Smith photos.

“It’s going to be a night for fans to get together
and remember Elliott and celebrate his life and mu-
sic,” she says, adding that Largo owner Mark Flana-
gan played a significant role in organizing the ben-
efits. “It’s meant to be a happy, celebratory event.”

—Mitchell Peters
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Think Tank

Touring With
The Brand

What's best practices for
building a branded tour?
Warped founder Kevin
Lyman has five rules

Before social media or digital marketing, there was
the Vans Warped tour. Its 19th edition just finished its
West Coast run, bringing in 18,000 in San Francisco
and 24,000 during two days in Pomona, Calif., to see

TOURING

& AWARDS

Touring alineup of Sleeping With Sirens, Black Veil Brides,
Conference  Motion City Soundtrack and many others. Warped
Register is the longest-running branded-tour concept—and will
now for the R . N
10th annual go to Europe in the fall, with Australia dates forthcom-
Billboard ing—so we figured Warped founder/4fini Productions
EZ‘;?:[%"CE president Kevin Lyman is the right guy to explain the
& Awards. rules for longevity in the branded-tour space.
Use code
58;5:3""'1 Find the right partner. Vans kids fit right into
the Warped demo, and Lyman says he and Vans,
which has been part of Warped for 18 of its 19 years,
have their roles pretty well figured out. “I produce mu-
sic festivals. They make shoes,” he says. “We market
my tour through their ability to sell shoes in their realm,
but they don’t really interfere in how I produce the fes-
tival.” The benefits of the partnership work both ways.
While Lyman’s not sure of Warped’s influence, he says
Vans has grown from $200 million in gross sales when
Warped started to become a billion-dollar brand.
Know your audience. Lyman estimates
Warped completely turns over its audience every
three years, and the music scene changes drasti-
cally each year for those in the 14- to 16-year-old demo.
“For the long-term health of the brand, it’s great to have
Falling in
Reverse's
Ronnie
Radke (left)
and Warped
founder
Kevin
Lyman at the
tour's kickoff
partyin Los
Angeles on
March 28.

0 BILLBOARD | JULY 6, 2013

this [turnover], but in the short term we have to adapt to
the audience,” he says. “Every year, we adapt to music
trends, what the audience is listening to and the needs
of fans.” When Warped began in 1994 focused on the
skate/punk scene, booking was less of a moving target.

“When I started out there was a much narrower scope of
music you needed to get the kids,” Lyman says. “Nowa-
days, these kids live their lives on shuffle. You adapt
musically and creatively. This year, we have alittle more
EDM influence, a little more hip-hop influence, and the
stage sponsored by Spotify focuses on this music.”

message boards and social sites that this year’s

younger demo was leading to some kids hav-
ing difficulty getting parental permission, he offered
a Father’s Day promotion in Portland, Ore., with dads
admitted free, with access to the “reverse daycare” to
hang out. More than 100 fathers came down in Port-
land, so the promotion is now offered for parents
across the tour. “It’s about figuring out the audience
and how best to serve them,” he says, “and I figured
letting parents in could be an important thing.”

Manage costs. Warped is a big tour with a con-
4 servative ticket price, so Lyman has to expertly
manage budgets, starting with talent costs. “A
budget can get out of control very quickly,” he says.
“Every time an agent asks for just another $100 on my
tour, that turns out to be $4,100 over the course of the
tour. If you paid another $4,100 times 70 artists, that’s
like $280,000. And the agents’ tendency is to ask for
another $1,000—that’s $2.8 million over the course of
a Warped tour.” Lyman also has to manage production
and travel budgets constantly, including monitoring the
cost of gas, as Warped uses 5,000 gallons per day.
5 ponent of Warped culture, including 25 cents
from each ticket sold going to MusiCares, cell-
phone recycling and cause-oriented exhibits on the

concourse. For this year’s food drive, fans who bring
cans of food can skip the line to get in the door. @

3 Adapt or die. When Lyman heard through

Do good. Philanthropy has always been a com-

TAKEAWAY: When your audience turns over every three
years, your rules need to be adaptable to new needs and
changing tastes.

&

ALEX PHAM

Compose
Yourself

A startup finds paid
opportunities

for established

and fledgling
composers with a
dual approach

arlier this year, FX Networks chief executive

John Landgraf famously diagnosed the

gulf between Hollywood and Silicon Val-

ley this way: “Technology is a high-volume,

low-margin business. Content is based on
low volumes and high margins.”

Where some may see this as a source of conflict,
Jordan Passman sees only opportunity. Armed with
blissful optimism, the 26-year-old son of well-known
music lawyer Don Passman set out to change the
game for music composers with an online marketplace
for connecting songwriters, sound designers and voice
talent with paid opportunities large and small.

But instead of replacing the traditional talent-
management model, he operates both, using one to
feed the other—opening up the marketplace for a
high volume of composers to access low-priced op-
portunities that often involve making original music
for online videos for as little as $100, but can also

LEILA COBO

Flying Farther

Two new airline
partnerships with Latin
acts see closer alignment
with the international genre

irline sponsorships in the Latin world tend to be run
of the mill. Airlines provide tickets to artists in ex-
change for logo presence. On occasion, the ante is
upped with flights for contest winners.

But two recent airline partnerships highlight
how much more inventive these alliances can be. This month,
Colombia’s largest airline, Avianca, named singer/songwriter
Fonseca as its new “musical consultant,” a title it conferred after
Fonseca wrote “Es por Ti” as the airline’s new theme song, used
for everything from TV and radio ads to ambience as passengers
board flights throughout North and South America and Europe.

“Our intention is to link Fonseca to everything having to do with




scale upwards of $10,000. Here’s how Passman’s
fledgling Beverly Hills company, scoreAscore, blends
the two seemingly contradictory models.

Half of Passman’s business involves managing a
small number of composers, including Jacob Yof-
fee, Chris Alan Lee and Tatsuya Oe, who land high-
margin gigs paying several thousand dollars apiece.
This side of the company involves a labor-intensive,
bend-over-backward approach to connecting compos-
ers with paying clients. He’s had decent success landing
jobs for his composers with NBCUniversal, Microsoft,
Google, Reebok and other high-profile accounts.

While that’s not a shabby hit rate for a two-person
shop, this high-touch style obviously doesn’t scale.
With the avalanche of digital content—think You-
Tube videos, mobile apps, Kickstarter clips and on-
line ads—comes an equally monumental need for
music and sound. Though high in volume, many of
these projects can’t pay more than a couple of hun-
dred dollars for an original score.

That's where the other half of scoreAscore comes in
as a marketplace for budding composers, voice actors
and sound designers to score jobs. Think of it as a Price-
line for custom audio content. Clients post a description
of their project and the music or audio they’re seeking
and how much they’re willing to pay. Creatives submit
original work for review. Project owners can choose
any or none. ScoreAscore takes a 40% cut of each com-
pleted project that goes through the website, compared
with a traditional agent’s take of roughly 20%.

Clients who tap into Passman’s self-serve system
for finding original scores include Hasbro, Maker Stu-
dios, PopTent and hundreds of independent directors
and producers.

About 750 project owners have registered to use the
site, which relaunched earlier this year to add voice-
over actors and sound designers. The site now has a
pool of 500 composers, 100 sound designers and 75
voice-over actors who were vetted for quality out of
several thousand applicants. The pool of creatives also

T FIND THE PERFE

AUDITION ARTISTS = sound °

100% Professional

You name the price
Pay oaly whes you fud what you want

HERE'S WHAT SCORE A SCORE CAN DO FOR YOU

music

acts as a farm team where Passman can scout for more
promising talent to bump over to the agency side of his
business. But even established composers are able to
plug into the system to get smaller gigs if they choose.
So far, revenue is tiny—less than $1 million this
year—but growing fast as Passman tries to pave the
way for this new digital model. Eventually, he wants
all of his clients and creatives to regularly use score-
Ascore’s online marketplace. But he also understands
that some are reluctant to try something new. Until
then, he has the old-fashioned agency business.

“I can switch back and forth from ‘entrepreneur’
to ‘agent,’ depending on what's required,” Passman
says. “Between both approaches, we become a scal-
able resource for any project that needs sound, what-
ever the budget.” @

TAKEAWAY: As brands become media platforms and
the platforms proliferate, the need for smart, flexible
middlemen has never been more essential.

Jordon
Passman
and the
home

page of his
scoreAscore
company.

the brand, because this will be our cam-
paign for the next two years,” says Gas-
ton Barnechea, Avianca global man-
ager for brand strategy and advertising.

The job title is the latest step in a
growing relationship that began ear-
lier this year when Avianca sponsored
Fonseca’s 16-city North American tour,
a traditional association where Avianca
provided airline tickets for Fonseca and
his crew. But in a twist, the artist kicked
off the tour in May with an acoustic per-
formance for 250 passengers aboard an
Avianca flight from Bogota to Miami.

The ensuing tour affiliation was so
positive that Avianca commissioned
its theme song from Fonseca, an artist
who sings a blend of tropical vallenato
and pop infused with nostalgia.

“We could have worked with a jingle
producer, but Fonseca truly personi-

;‘:g‘s:ca fies our traveler,” Barnechea says.

Colombian Avianca is a venerable airline, the oldest in the
zv’:‘;‘eca,s Americas and second-oldest in the world (after the
new theme Netherlands’ KLM). But in recent years, the company
song. has associated little with musical acts. That changed in

2009 when Avianca partnered with Salvadoran airline

Taca. In relaunching the joint brand, Barnechea says,
the company was seeking images that represented
warmth with excellence.” Although Fonseca’s image
isn’t used in the campaign, that may change, says man-
ager Anthony Cardona of RM Enterprises. “We are
looking to evolve the relationship from more than just
a traditional tour sponsorship,” he adds.

In one of those funny coincidences, Fonseca
wasn’t the only Latin act to give an onboard airline
performance in May. For Mother’s Day, pop singer/
songwriter Lucas Arnau played a concert aboard a
flight from Bogota to Miami on Chilean airline LAN.
The concert was part of a new partnership between
Arnau—who used to be signed to Sony but is now self-
releasing—and LAN, which recently increased its
flights to Colombia after it bought local airline Aires.

“They wanted a brand ambassador for a series of
activities to solidify the brand in Colombia,” Arnau’s
manager Joaquin Rodriguez says. LAN was not
only a sponsor of Arnau’s recent Colombian tour, but
the singer also reworked his single “Con de la Mano”
to incorporate LAN messaging for the airline to use in
its campaigns. @

«

)

TAKEAWAY: Tour sponsorships and synchs are one
thing. But for artists and brands that embody each other’s
values, a deeper connection can yield far greater rewards.
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Power
Lunch

Doug Morris, Adele,
Jay-Z and other industry
titans feted Columbia
Records chairman Rob
Stringer at the UJA-
Federation of New York
luncheon on June 21,
where Stringer was
named music visionary
of the year for 2013.
The event raised $1.4
million to benefit

the UJA-Federation’s
community work.

1 Super friends: Sony Music Entertainment
chairman/CEO Doug Morris and Columbia’s
A-listartists mobbed label chairman Rob
Stringer at the UJA-Federation luncheon gala
atthe Pierre Hotel in New York on June 21. Back
row, from left: Neil Diamond; John Legend;
Passion Pit's Michael Angelakos; Stringer;
Haim's Este, Alana and Danielle Haim;
MGMT'’s Andrew VanWyngarden; John
Mayer; and Morris. Kneeling in front, from left:
MGMT'’s Ben Goldwasser, { Sivil Wars' Joy
Williams, Adele and Darren Criss.

2 Glass host: The UJA luncheon’s host,
Glassnote Records founder Daniel Glass,
saw triple with sister buzz band Haim, who
performed an airtight two-song set. “We
do compete, but | consider Columbia a
huge independent. | hope you take thatas a
compliment,” Glass told Stringer.

3 Diamond life: The same day as the UJA gala,

Doug Morris (left), September Management's
Jonathan Dickins and Rob Stringer (right)
celebrated the RIAA's presentation of the
Diamond Award to Adele in honor of her
sophomore album, 21, exceeding 10 million
certified sales. Since 2001, only five other
albums have been diamond-certified.

4 Sony's finest: Back at the UJA luncheon,
Columbia executive VP/GM Joel Klaiman, Rob
Stringer, Sony Music Nashville chairman/CEO
Gary Overton and Sony Music U.K. CEO Nick
Gatfield (from left) with Joy Williams of the
Civil Wars.

5 The gang's all here: It was an Island Def
Jam reunion as Epic Records chairman/CEO
Antonio “L.A.” Reid (left), Island Def Jam
Music Group president/COO Steve Bartels
(center) and Jay-Z bossed up at the UJA
luncheon.

6 Doug Morris toasted Stringer, whom he
called “the original daft punk,” at the UJA gala.

's amusic junkie,” Morris said. “Think of the
artists who've been on that label. To have a
brilliant music junkie at the head of that label,
that's what record labels should be abo




AN REINFORD:

““We indies bunt and steal to get on
base. We play moneyball.” _wnsiverman

Indies, EDM Flex
Business Muscles

Indies celebrated a big year at
A2IM’s Libby Awards in New

York, where Tommy Boy CEO
Tommy Silverman earned lifetime
achievement honors. In Vegas, Perry
Farrell and Marc Geiger kicked off
Electric Daisy Carnival week with
the EDMbiz Music Conference.

1 Indie royalty: Tommy Boy CEO Tommy
Silverman, Sire Records chairman Seymour
Stein and Beggars Group founder Martin Mills
(from left) hugged up at the American Assn. of
Independent Music's second Libera Awards,
aka the Libbys, at New York's Highline Ballroom
on June 20. Mills presented the Lifetime
Achievement Award to Silverman

2 Pop some tags: Alternative Distribution
Alliance’s Matt Slifkin (left) and Kenny Weagly
nabbed the Libby for video of the year for
Macklemore & Ryan Lewis’ “Thrift Shop.”

3 Smithsonian Folkways Recordings director of
marketing and sales Richard James Burgess,
who's also on A2IM's board of directors,
accepted the creative packaging Libby for
designer Fritz Klaetke's work on Woody at 100:
The Woody Guthrie Centennial Collection.

4 Dualtone president Paul Roper (right) hoisted
the Road Warrior Award for hardest-working
artist of the year for the Lumineers alongside
Shane German of Believe Digital, which
sponsored the category. Dualtone took home
three Libbys, more than any other imprint. “Not
only are we leading the market share,” Roper
said of indie labels, “but the sheer quality of
independent albums is changing the entire
music industry.”

5 Letitshine: ASCAP president/chairman
Paul Williams, composer Patrick Doyle, 20th
Century Fox's Ted Gagliano and ASCAP CEO
John LoFrumento (from left) celebrated after
Doyle received the Henry Mancini Award at the
28th annual ASCAP Film & TV Music Awards
dinner at the Beverly Hilton in Beverly Hills,
Calif, on June 20.

6 Graham Parker hit the spot at the ASCAP
Film & TV Music Awards with a performance
of his song “What Do You Like?," which is
featured—along with Parker himself—in the
Judd Apatow-directed film “This |s 40."

7 Still dancing: The co-founders of Lollapalooza,
William Morris Endeavor's Marc Geiger (left)
and Perry Farrell, set off the EDMbiz Music
Conference, the first event of Electric Daisy
Carnival week, with a panel at Las Vegas'
Cosmopolitan Hotel on June 18.

Shore Fire Media publicists hobnobbed with A2IM president
Rich Bengloff at the Libby (Libera) Awards on June 20 at New
York's Highline Ballroom. From left: Shore Fire's Dani Frank, Mike
Baumgarten, Rebecca Shapiro, Marilyn Laverty and Matt Hanks;
Bengloff; and Shore Fire's Elizabeth Lutz

8 Great minds: WME's Joel Zimmerman,
Insomniac Events CEO Pasquale Rotella and "
HARD Events founder Gary Richards (from

left) talked shop at the “Festivals of the Future”
panel at EDMbiz.

@shorefire Shore Fire staff & A2IM President Rich Bengloff at the
2013 Libera Awards.

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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BACKBEAT PLACES

Seattle

Sub Pop’s Silver Jubilee, July 13

Perhaps no other American city is as as-
sociated musically with a specific time,
sound and style as Seattle. And, well, a
record label: Sub Pop, which launched
the careers of Nirvana, Soundgarden
and other grunge pioneers turned su-
perstars in the late '80s and early '90s.
But even after the hype faded, the label,
and Seattle’s music scene, have thrived.
On July 13, Sub Pop will celebrate its
25th anniversary with a free festival, the
Silver Jubilee (silverjubilee.subpop.
com). The lineup is something of a label
history lesson, with Soundgarden, Mud-
honey, Father John Misty and others
gracing various stages in the charm-
ingly scruffy Georgetown district. But
don’t let the deep lineup prevent you
from exploring. Noncommercial KEXP
Seattle’s Kerri Harrop, aka DJ Cherry
Canoe, loves Georgetown, one of
Seattle’s “grimiest neighborhoods—in a
good way.” Sub Pop marketing director
Carly Starr points nightcrawlers to the
Capitol Hill or Ballard areas, where
“you can walk around and stumble
upon great bars and restaurants.”

Nick Harmer, bassist of local-boys-
made-good Death Cab for Cutie,
praises Wallingford, and recommends
scratching your shopping itch in all of
the above neighborhoods: “Each has its
own particular energy, but all have great
record, book and comic shops.” Sub
Pop VP of A&R Tony Kiewel, however,
prefers simpler pleasures. His perfect
day? “Spot a bald eagle in Discovery
Park, then head to West Seattle for
amargarita and Korean tacos at Ma

Kai [marinationmobile.com| while you
watch the ferries cross the bay,” he says.

Although its New York
outpost has become
cool-kid ground zero, Ace
Hotels actually originated
in the Northwest. The mod Seattle
Ace (acehotel.com/seattle) is ideally set
up for touring rockers, with multi-bed
rooms and shared baths. The Hotel
Max (hotelmaxseattle.com), however,
is the Jubilee’s official HQ, with special
rooms done up with Sub Pop memo-
rabilia, including photos by legendary
scene snapper Charles Peterson.

When it’s time to refuel,
Mudhoney frontman Mark
Arm recommends “a

great Pioneer Square
sandwich place, Delicatus [delicatus-
seattle.com]. They have one called

the Mudhoney—it’s a little embarrass-
ing.” Steve Manning, former Sub Pop
staffer and current publicity director

of World Famous creative agency, digs
the fireplace-adorned 24-hour diner
Lost Lake (lostlakecafe.com): “It fills a
gap on Capitol Hill with fried mac-and-
cheese, burgers, breakfast all day and
night, and drinks till 2 a.m.” Tourists
make a beeline to the Pike Place Mar-
ket, but Peterson insists that “one must
eat Asian food when in Seattle: Green
Leaf [greenleaftaste.com]| for Vietnam-

Clockwise,
from far left:
Mark Arm,
Hotel Max,
Delicatus’
Chief Stealth
Bomber
sandwich
and Steve
Manning.

ese, Maekawa [maekawabar.com|
for Japanese Izakaya style and Harbor
City [707 S. King St.] for dim sum.”

After the Jubilee winds
down, it’s easy to keep
rocking after dark. Man-
ning bigs up local nightlife
queen Linda Derschang, who's “been
opening bars and restaurants on
Capitol Hill for 20 years.” Linda’s
Tavern (lindastavern.com) and Smith
(smithseattle.com) are among the
buzziest. Starr can be found in Ballard,
“bar-hopping between Kings [kings-
ballard.com] and Sexton [sexton-
seattle.com].” If you're still in the mood
for live music, one-time Sub Popper
and present-day Matador Records
publicity director Nils Bernstein recom-
mends Tractor Tavern (tractortavern.
com), “a 300-capacity bar built around
1900, with great bands almost every
night, heavy on folk and roots.” Kurt

B. Reighley, KEXP’s DJ El Toro, is
partial to Barboza (thebarboza.com),
citing its “very forward-looking book-
ing policy,” and all-ages venue Vera
Project (theveraproject.org), which is
“always humming with the energy of
younger music fans.” Peterson keeps

it old school at the Showbox at the
Market (showboxpresents.com), an
Art Deco institution opened in 1939:

“I saw Split Enz there for $2in1981,
and also recent shows by Mudhoney
and the Sonics. The place is a classic.”
Arm prefers Neumos (neumos.com),
“which has a great sound system and a
nice, roomy backstage.” For something
more experimental, Sub Pop director
of sales/A&R rep Richard Laing heads
to Black Lodge (429 Eastlake Ave. E),
“where you genuinely feel like you're
supporting the fragile ideas of artists
stepping into uncharted territory.”
—Ken Scrudato

@subpop
Greg Dulli,
Shearwater,
and Baptist
Generals:
part of

Sub Pop's
pleasantly
bloated
lineup for
the Silver
Jubilee.

@mackle-
more

We haven't
played our
hometown
of Seattle in
aMINUTE..
Dec 12at
Key Arena

@METZ-
theband
Weare
happy to
announce
that we will
be playing at
@subpop's
silver jubilee
onJuly 13.
It'stimeto
visit Seattle.

@Rachael-
Yamagata
Yo Seattle,
You have
won.

Ultimate fun.

Adoration
adoration
adoration!!!
Somuch
love!!
XX00X0X0X

LESSONS I'VE LEARNED

Jonathan
Poneman

Though Sub Pop was technically founded by Bruce
Pavitt in Seattle in 1986, it was only when Jonathan
Poneman joined him and both quit their day jobs and
incorporated the company in 1988 that they con-
sidered it to be a real business. They went on to run
one of the most successful indies of all time, signing
Nirvana and Soundgarden and helping launch the
grunge sound (and style) that ruled much of the '9os
worldwide. Though Pavitt left the label in 1996, Pone-
man s still at the helm,
despite a recent diagnosis
with Parkinson’s, and ac-
claimed current acts like
Fleet Foxes and Father
John Misty speak to its
continued relevance under
his watch. On the occasion
of Sub Pop’s Silver Jubilee
25th-anniversary celebra-
tion, Poneman shares the biggest lessons he’s learned
during his quarter-century in the game. —KS

GO WITH YOUR GUT

T have to trust my instincts first and foremost. Not

that my instincts are flawless, but at least you can

have the satisfaction of not going with someone else’s
catastrophic advice. If 'm going to make a mistake, I'd
rather it be my mistake.

LISTEN TO YOUR STAFF

The way Sub Pop works is that there’s an emphasis

on consensus-building. We have a lot of people who
are intellectually invested in the decisions that we
make—even emotionally invested. My hope is that my
co-workers feel like they can make a difference. Hav-
ing said that, there are decisions that only I can make.

RESPECT YOUR ARTISTS

Handling artists is just like handling human beings:
Theyre to be treated with respect. Sub Pop puts an
emphasis on candor and on educating our artists as to
the way we operate, but also on understanding who
they are. It's important to listen. Artists come in dif-
ferent temperaments, and a lot of times their volatility
comes down to a struggle to just be understood.

NEVER FORGET THAT IT’S ABOUT THE MUSIC
We'’ve seen a complete transformation of the industry
in the past 25 years; the one constant is the importance
of the music. That may seem obvious, but there’s been
so much hype and glorification of delivery systems
and the way that we listen to music over the music
itself. The music is the reason all these systems exist.

TAKE CARE OF YOUR BUSINESS, BUT ALSO
YOURSELF

Having recently been diagnosed with Parkinson’s dis-
ease, I had to make some decisions. Achieving real joy
in whatever you're doing in life, that’s the important
thing. You have to tune in to all the important compo-
nents of life: devotion, compassion, love. Just enjoy
your role, and live it as fruitfully as you possibly can. @

PONE
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Room With A View

Ann Mincieli, Alicia Keys’ longtime audio guru, is reviving New York’s studio scene with Jungle City

Name: Ann Mincieli

Empire state of mind: Born
and raised in Staten Island,

NLY.

Mincieli's many hats: Mixer,
engineer, full-time studio
coordinator for Alicia Keys;
guitarist; owner/founder of
Jungle City Studios

Climbing the ladder:
Worked as assistant engineer
on sessions for Alan Moulder,
Mariah Carey and Tony
Maserati before first linking
up with Keys on her 2001
debut, Songsin A Minor

Her muse: Mincieli has been
waorking full time as Keys'
studio right hand since 2002,
building her personal studio

on Long Island.

1The
penthouse
live room's
piano has
graced
sessions for
Alicia Keys,
Timbaland
and Rodney
Jerkins.

2"These
guitars are
used alot

in my own
sessions
and Alicia’s,”
Mincieli
says.
“Learning an
instrument
has helped
me so

much as an
engineer.”

3 See-
through
actrylic bass-
diffusers,
custom-built
for Mincieli
by RPG
Acoustics,
provide
skyline
views.

4 A Yankees
rally monkey
oversees

the control
room. “I'm
aYankees
fan,” Mincieli
says. "l get
into brawls
over the
Yankees."

5 The studio
also features
arare

1968 EMI
TG12345
Mark [Il
console. "l
refurbished
every
module,
every
transistor,”
Mincieli
says.”|
wanted to
bring people
back to the
history of
recording.”

“People thought I was crazy for doing this,” Ann Min-
cieli says, sitting next to a baby grand in the penthouse
of her Jungle City Studios, which opened two years
ago. Amid shrinking recording budgets and the allure
of inexpensive home setups, big Manhattan studios
have been closing shop—not starting anew. “I've never
thought about it too hard,” she says. “If 1did, I probably
wouldn’t have succeeded.”

Jungle City is the latest triumph in Mincieli’s two-
decade-plus career as an engineer, mixer and producer,
highlighted by work with Mariah Carey, Alan Moulder
and, most notably, Alicia Keys, who she’s been collabo-
rating with full time as engineer, album coordinator
and studio director since 2002. The three-room studio
occupies the top two floors of a building in Chelsea.
Inspired by luxury hotels and legendary New York stu-
dio the Hit Factory (which shuttered in 2005), the luxe
space is filled with rich woods, Louis Vuitton wallpaper
and floor-to-ceiling sound-diffusing windows offering
sweeping views of the Hudson River. Mincieli likens it
to a “seven-star hotel” where “service comes first. We
let people really enjoy the experience and get back to
making albums the old-fashioned way,” she says.

But form doesn’t trump function at Jungle City. “I

A;:;\

want my studio to be more than justa console and a tape
machine,” Mincieli says. The penthouse studio boasts
arare 1968 EMI TGI12345 Mark II1 console, which she
purchased in Brazil and refurbished herself. There are
the latest digital interfaces, but Mincieli, who plays gui-
tar, touts the studio’s analog riches, from a huge instru-
ment collection—including a Jupiter 8 synth that can be
heard at the end of Keys’ “No One”—to prized vintage
mics. “In one change of a microphone you can really
create the mood,” she says. “It's so much more natural
than opening a session and putting five plug-ins on it.”

This mix of old and new has attracted an impressive
clientle. Depeche Mode recorded its latest, Delta Ma-
chine, there (the album cover features the view from the
studio’s balcony), and though Mincieli is coy on other
big names, a close look at the ads for Jay-Z's Magna
Carta Holy Grail show that the rapper was working with
Rick Rubin, Swizz Beatz, Timbaland and Pharrell at
Jungle City.

Aproud New York native, Mincieli hopes Jungle City
sparks a new musical golden age in her hometown. “I
just wanted New York to have an inspirational place [to
record],” she says. “We were missing that.”

—Sowmya Krishnamurthy

““We've brought it all back.
New York is busier than ever.”

PHOTOGRAPHS BY AXEL DUPEUX
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Jon Wurster, Mac
McCaughan and
Laura Ballance.

- INDEPENDENT
. THINKING

The State Of

For our annual look at independent and
DIY artists and businesses, Billboard
uncovered the best (and worst) advice
to follow, starting with indie godparents
Superchunk, who took their business
into their own hands a quarter-century
ago and built Merge Records—now

the chart-topping, Grammy Award-
winning home to Arcade Fire, She & Him
and Spoon. And we spoke with the new
generation of self-starting musicians
and entrepreneurs changing the music
industry from their iPhones up.
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he first tropical storm of the season is closing in on Chapel Hill, N.C., on this June night, but Mac Mc-
Caughan is safe inside, singing about the summer sun. It’s actually the running theme of the second

half of his June 8 set opening for New Zealand band the Bats. He closes with “Noisy Night” from his

group Portastatic’s 2003 release Summer of the Shark—something of a concept album about the bliss-
fully innocent, slow-news summer that preceded 9/11.

As co-founder of indie-rock institutions Merge Records and the band Superchunk, McCaughan,
along with partner Laura Ballance, has made a nearly 25-year career out of finding light at the edge of
dimming circumstances. Everything we know about the music industry, rock’n’roll and relationships suggests that
Merge and Superchunk should not exist in essentially the same forms as when they began in 1989. That’s when
McCaughan convinced Ballance, his then-girlfriend, to play bass in his band. Neither of them had any business
experience, but they started a label in her apartment, out of which they released 7-inch singles by Superchunk
and their friends’ bands. Superchunk toured relentlessly as the next big thing that never quite was, the 7-inches
turned into CDs by the Magnetic Fields and Neutral Milk Hotel, the label bought a building, then the bottom fell
out of the 'gos indie-rock gold rush and the record store-based music industry; McCaughan and Ballance broke up.

And yet, in 2013, Merge is putting out more music than ever—32 releases this year, compared with 22 five years
ago, all without ever selling a stake or even retaining long-term rights to its bands’ masters. The label has earned an
album of the year Grammy and a No. 1 on the Billboard 200 thanks to Arcade Fire, and top 10s from Spoon and She
& Him. Merge’s year-to-date current-album market share through June 16 of 0.19% is a fraction of the biggest indies
) like Glassnote (1.96%), but higher than peers like Sub Pop (0.15%), which sold a 49% share to Warner Bros. in1995.

‘ Superchunk’s primary lineup—McCaughan, Ballance, guitarist Jim Wilbur and drummer Jon Wurster—is
still intact, and will release its 10th studio album, I Hate Music, on Aug. 20. And McCaughan and Ballance, now
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From left: both married to other people, still work together daily in Merge’s airy, honey-toned
Arcade F'fe' two-story Durham, N.C., storefront. The story of what McCaughan and Ballance
Spoon, Wild 5 P

Flagand and their collaborators have done to endure and thrive is as much about what they
She &Him haven’t done, especially when everyone else was doing it.

From the beginning, Merge’s plan wasn’t about plans—it was about rational deci-
sions that kept the label operational and rewarding from one day to the next, even
when human nature would suggest implosion. “In the earlier days, when we had per-
sonality conflicts, like when we decided to break up, what kept it together was that
the label and the band were separate projects that had a lot of value on their own,”
Ballance says. “Independent of our relationship, they had artistic and intrinsic val-
ue not just to us but to other people.” In their case, McCaughan says, that has been
enough to push through personal conflict, because “with Laura and me, and also Jon
and Jim in terms of the band, there aren’t any super volatile personalities involved.

There’s no crazy person leading the way.”

Financially, when Merge launched, “there wouldn’t have been anything to fall
apart,” McCaughan says. “It was in Laura’s house. There was no overhead—it was
like, ‘Press these records, sell these records, and pay for the next records.’ In the time
where there was the least money, there didn’t need to be any more money than that.”

“Also the fact that we stayed here and didn’t move to New York,” Ballance adds.
“Everybody was like, ‘You're a record label. Why aren’t you in New York?"”

This relative isolation may also have had long-term benefits beyond keeping
down costs. “We don’t have too much contact with other music industry people at
all, which it seems has turned out to be more of a plus than a minus,” says 20-year
Merge employee Stacy Philpott, better-known as Spott, the label’s de facto GM who
has done everything from radio promotion to artist relations. Instead of following
the lead of other companies or creating a business plan based on projected growth,
Merge has tended to meet its current needs one at a time. Spott contrasts Merge
with Minneapolis label Twin/Tone Records, which had big success in the '8os and
early "gos with acts like the Replacements, Soul Asylum and Ween. “They hired like
11 new people at once, and then they imploded. Whereas we have added one em-
ployee because something wasn’t getting done,” he says. “We put out [the Magnetic
Fields’] 69 Love Songs”—Merge’s first big hit in 1999, a 69-song triple album that has
sold 201,000 copies (including its boxed set and individual volumes), according to
Nielsen SoundScan—"“and we bought a building and hired maybe two people.

“We're definitely resistant to change, but maybe in a way that’s good,” McCaughan
says. “It'smore like letting stuffhappen and saying, ‘OK, here’s the change we maybe

need to make in order to keep doing what we're doing.’

“They have a great business sense and it comes from a
real place instead of a five-year plan,” Spott says of Mc-
Caughan and Ballance. “They play off each other well,
which is a good way of saying he says ‘yes’ and she says
‘no.”” Spott has plenty of examples of Merge’s pragmatic
culture, including its early practice of reusing incoming
bubble mailers to send out their own records, or forgo-
ing standard big-label spending efforts like tour adver-
tising, which, as it learned when experimenting with a
mid-"9os Guv'ner tour, didn’t pay for itself in ticket or
album sales. Spott himself was hired to do press and
radio when Superchunk was getting ready to release
1994’s Foolish, and McCaughan and Ballance were
looking for a way to offset the percentage that then-dis-
tribution partner Touch and Go was taking for promo-
tion costs. Eventually, in 2005, Merge parted ways with
Touch and Go entirely to pursue its own distribution
deal with Alternative Distribution Alliance and keep
more from each release for the label and bands.

And then there’s the budget taxidermy. Ballance is
amused, baffled and proud about a bit of office décor
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that an employee has just ordered off of eBay: an absurd yet hypnotic stuffed coy-
ote head, teeth and tongue bared in menace. It seems like a ridiculous use of label
resources—until Ballance shares that she looked up the eBay listing and “it said it
was like $3.54.” The most prominent art elsewhere in the building is a large series of
Merge-inspired paintings by prolific Brooklyn artist Steve Keene, known for his cov-
er for Pavement’s 1995 album Wowee Zowee, but also to young apartment-dwellers
everywhere as the guy who charges $30 online for five random paintings.

Of course, smart spending only does so much unless you're also selling records.
It’s hard to describe a “Merge sound,” but what many Merge artists have in common
is a delicate balance between musical ambition and engaging accessibility. They've
had runaway hits—Arcade Fire’s three albums since 2004 have sold a combined 2
million copies, according to SoundScan, with 2010’s The Suburbs earning Merge its
first No. 1 on the Billboard 200. But Merge also puts out a steady stream of releases
from artists that are known for having modest but dedicated fan bases that pay for
music—like the Mountain Goats and post-riot grrrl supergroup Wild Flag, whose
first albums with Merge, both in 2011, have sold 28,000 and 50,000, respectively.

And, as McCaughan says, there’s always the next big thing—before Arcade Fire
were the Magnetic Fields and Neutral Milk Hotel, whose 1998 album, In the Aero-
plane Over the Sea, is a perennial seller, especially on vinyl, and likely to get a boost

Team Superchunk

ALBUM TITLE: / Hate Music

LABEL: Merge

RELEASE DATE: Aug. 20

PRODUCER: Superchunk

PUBLISHING: All Songs Sound the Same (BM!I)

BOOKING: Jim Romeo, Ground Control Touring

UPCOMING TV: “Late Night With Jimmy Fallon”
(Sept. 27)

PUBLICITY: Christina Rentz

SITE: Superchunk.com
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when the band reunites to tour this fall. “We were around for 14 years before we put
out Arcade Fire,” McCaughan says. “The label has certainly grown since the band
has been on the label, but that also has to do with Spoon, She & Him [fronted by
actress/singer Zooey Deschanel], M. Ward and the volume of releases we put out.”

“Merge knows what they're doing,” says Spoon frontman Britt Daniel, whose
band’s commercial rise began after it was dropped from Elektra and signed to Merge
in 2000. Spoon’s most recent album, 2010’s Transference, hit No. 4 on the Billboard
200 and has sold 183,000 copies. Daniel says it was a major shift going from a la-
bel at 75 Rockefeller Plaza to a house in Durham, but Spoon took a chance because
Merge did. “Most importantly, Merge wanted to work with Spoon. Not a lot of labels
wanted to at that time. No one was beating down our door.”

Merge’s approach to A&R is as organic as record companies get, with McCaughan
and Ballance, who together make the final decisions on signings, deliberating over
demos sent to them by trusted friends or colleagues, or other word-of-mouth. “The
process is highly unscientific,” Ballance says. “We both listen and if it sticks with
one of us, we go back and forth and decide ‘yes’ or ‘no’: ‘Do we have time? Is it go-
ing to fit with everything else going on? When do they want their album to come

out?”” Merge’s six new signings in 2013 include Mount
Moriah, William Tyler and Mikal Cronin; the label’s
seven new artists in 2012 included Hospitality, Daphni
and solo work by Hiisker Dii/Sugar veteran Bob Mould.

When asked about the label’s feeling toward
research-based A&R—wherein record companies
analyze existing statistics like social media engage-
ment, sales, touring and other metrics before signing
a band—McCaughan is genuinely perplexed. “I don’t
even know what that is.” Even Arcade Fire’s success
was such a surprise that Merge didn’t produce enough
copies of 2004 release Funeral to meet demand, and
couldn’t manufacture more fast enough, which caused
initial tension between the act and label. The process
of signing the band was described in “Our Noise: The
Story of Merge Records,” an oral history released for
the label’s 20th anniversary in 2009, as something
that McCaughan and Ballance took almost too long to
decide on, offering a contract only after the band had
decided to go elsewhere, and based only on their gut
feeling about the unknown Montreal group’s demo.

If Merge’s dominant business philosophy is doing
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“We've had 1.5% of all LP
sales in the U.S. That means
one out of every 100 sold is
on Merge.” —Laura Ballance

what feels right at the time, it has also worked for Superchunk. During the post-Nir-
vana alt-rock land grab of the early ’90s, the band turned down major-label deals,
figuring it was better off with what was working. When “Our Noise” was published,
the book’s conclusion was that 2001’s Here’s to Shutting Up was likely the last Superc-
hunk album, as the group had been on an extended hiatus, content with playing the
occasional show or releasing a single. There was the label to run; McCaughan was
spending more time with Portastatic; Wurster had become a sought-after session
and touring drummer, joining the Mountain Goats and A.C. Newman'’s band.

S0 2010’s Majesty Shredding came more or less out of nowhere, a blast of almost
forgotten joy. Its high-energy, instantly singable tunes earned the band its first spots
on the Billboard 200 (No. 85), Rock Albums (No. 33) and Independent Albums (No.
17), with 23,000 copies sold to date.

“We were happy with how it came out, but if we had made Majesty Shredding and
no one cared and the shows weren’t good, then I don’t think we would have made an-
other one so soon,” McCaughan says of the new album. I Hate Music is a very differ-
ent record from Majesty Shredding. Tt has the Superchunk combination of loud punk
fire and deeper-than-power-pop fuzz, but comes from a much more serious place
that requires closer attention. “The last record was more about music, and nostal-
gia,” says McCaughan, who wrote every song. “And the new one is.. . . I hate to say
this, because no one’s going to want to buy a record if it’s like, ‘It’s about getting old!"”
He adds that it’s about “death, loss . . . friends. And also music still. What is the role
of music in your life at this point?”

“I hate music, what is it worth?” begins first single “Me & You & Jackie Mittoo.”

“Can’t bring anyone back to this earth/Or fill in the space between all of the notes/
But I got nothing else so I guess here we go.” The song’s title references Mittoo, the
Jamaican keyboardist for the Skatalites and Studio One who died at 42 from cancer,
and though McCaughan is reluctant to say it, Ballance explains that much of the al-
bum is a response to the death of a longtime friend. “It makes me really sad,” she
says. “Majesty Shredding was just fun. It was so fun to play those songs live, and I'm
sure it will be the same for this one, when you get over thinking whatit’s about.”

Because there was a long stretch between the album announcement in May and
the single in July, Merge premiered the buoyant “FOH” on NPR’s All Songs 24/7 live
stream on June 4, playing the song once an hour for a full day. “It’s a good first song
for people to hear because it’s indicative of the feel of the thing,” McCaughan says.

Unfortunately, this summer’s tour will mark a significant change—Ballance has
decided not to go on the road with the band, due to a serious hearing problem called
hyperacusis. “There is some permanent damage that just keeps happening, and I
have an [8-year-old] daughter and I want to be able to hear her,” Ballance says. “At
some point during the last tour I said, ‘Listen, guys, no more small stages. I'll do big
stages where I can get away from you.” We did a show in November at Fun Fun Fun
Fest in Austin, and we started to play and Mac’s amp was so loud, I could not get
away from it. T couldn’t even play the first song.” Ballance says she'll still record with
the band if there’s a next album, but for this tour, bass duties will go to Jason Narducy,
who has played with Wurster in both Mould’s band and Split Single.

Narducy had only two days of rehearsal with the band a few weeks before the tour
opener in Calgary, Alberta, on June 20, but in many ways that fits the equilibrium Su-
perchunk has reached. The last two albums have been recorded in pieces over time,
with McCaughan sending around a couple of songs, the band learning them quickly,
and then going into Durham studio Overdub Lane to knock them out when every-
one’s schedule permits. “One reason these records are good is that we don’t have to
make them, so we make them when we want to,” McCaughan says. “The new pres-
sure now is more, ‘Who knows if you'll make another record, so you better make this
good because you don’t want your last record to be crappy.””

As a result, success has a different meaning than it used to, when the band was
central to the members’ livelihoods. “When we were talking about the last one, we
said, ‘Do you think it will surpass 8,000?” Wurster recalls. “And it surpassed that by
alot.” For Wilbur, “success is coming home from tour alive. Because it’s brutal. I'm
older now. It takes a toll. Now we'll do the cities we do well in, and that’s kind of it.
In the past, we would do four shows between big cities, and that’s not happening.”

While industrywide record sales have plummeted since Merge was founded, and
the label’s focus is on niche rock that grew out of record store culture, McCaughan
and Ballance would argue that they’ve thrived because of, not in spite of, this. Fans of
Merge bands still buy physical product, possibly even more with the vinyl resurgence,
and Merge continues to offer it. “Every week I look at the total SoundScan for LPs,
and lately we have 1.4%-1.5% of all LP sales in the U.S.,” Ballance says. “That means
that one out of every 100 vinyl LPs sold in the country is on Merge.”

“I don’t like when people say, ‘Now that people aren’t buying music anymore. . .,”
McCaughan says. “The only way to survive is to get people to buy music in any for-
mat they want to buy it in, as opposed to abandoning one thing for something else.”
The best example of Merge’s format-inclusive strategy is the “LP3”: a vinyl release
that includes a digital download, which the label was the first to introduce in 2005.

Merge has also always had an artist-centric philosophy, originally avoiding con-
tracts with the idea that grown-ups should be able to trust each other and collaborate
at will. Now the label signs short contracts of usually one to two records, and keeps
the rights for only seven to 10 years. “It belongs to them,” Ballance says. “We're es-
sentially licensing the album from the band.” The hope, of course, is that if every-
one’s happy, they’ll renew.

In the past six months, Merge has also taken an important step in making deals
for worldwide distribution. “That was always frustrating, wondering, ‘Who's going
to put out this record in Europe? Surely someone will pick up this great record.” And
then people are like, ‘Eh, it's not really right for our territory,” McCaughan says. “We
don’t have to deal with that unpredictability anymore.” Ballance also credits “Our
Noise,” which was released overseas, with growing the labels international profile.

When asked what an update of the book would include, McCaughan and Ballance
agree that aside from Superchunk’s resurgence, Arcade Fire’s Grammy and No. 1 al-
bum are the label’s biggest achievements of the past four years. “That was a huge
deal for them, and for us, and for indie labels in general,” Ballance says. “Somehow
now the major-label approach is not working as well as it used to, and there’s more
and more indie labels in the top 10.”

With Merge’s 25th anniversary approaching in 2014, the label is discussing con-
cepts for how to celebrate, but has nothing confirmed. One thing’s for certain though,
according to Ballance: Bucking another 'gos-centric trend, “It won't be a cruise!” ©
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Your Career
In Your Hands

Being a successful musician
once required a team of hired
pros, or at least the right
industry contacts, to handle
needs from recording to
promotion to product sales.
Now, a mobile revolution of
accessible, inexpensive apps
and digital services means
independent artists can
control their own destinies
wherever they are, from their
phones, tablets and laptops.

Reporting by Evie Nagy, Glenn Peoples, Alex Pham and Nick Williams.
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PledgeMusic

Dedicated to music fund-raising (as opposed to
multimediasites like Kickstarter) and serves as a
marketing tool. Artists can offer custom content
that is exclusive to pledgers, taking fans through
the life of a project, and integrate social media.
Artists can also choose to sell pre-orders for a
finished, funded project.

» pledgemusic.com

BandPage Experiences WEB

An open-ended fund-raising service that allows
artists to sell anything to their fans, like a “personal
styling session,” guitar lessons or the chance to
cook dinner for a fan. The fans purchase these
experiences directly, as opposed to receiving them
as rewards in exchange for pledging funds toa
separate project.

» bandpage.com/fans

Patreon L
» patreon.com

See.me REE
» see.me

Kickstarter WEeB

» kickstarter.com

Bands/Songwriters/
Multi-Instrumentalists

ChordBank iPAD-IPHONE

Library of more than 2,100 chords for songwriting,
including left- and right-hand fingering, plus
suggestions for alternate chords and progressions
that have been used to drive hit songs.

» chordbank.com

Tabletop ipan

A modular app that allows users to mix and
match musical devices and share sessions with
collaborators through SoundCloud.

» retronyms.com

Animoog iPAD-iPHONE-BLACKBERRY

Moog simulator

EDM/Hip-Hop Beatmakers

iMaschine iPAD-IPHONE

This beat sketch pad allows artists to easily create
music on the go.

Traktor DJ iPAD-iPHONE

Create mixes instantly for EDM- and synth-based
music using this app from Native Instruments, a
well-regarded company in the pro community.

BeatMaker iPAD-IPHONE
» intua.net
iPAD

8mm
Features a wide range of cool retro effects.

WeVideo iPHONE-ANDROID

Shoot video, edit and share, all from the cloud.

» wevideo.com

iMovie iPAD-MAC
The i0S platform’s primary video app includes
advanced editing features.



Distri

;I'u neCore
The industry standard for indie digital distribution
toiTunes and elsewhere.

bute

DistroKid WER
Less expensive than TuneCore, and uploads to
stores fast.

Ditto Music wes
This U.K.-based option allows users to register for
international charts.

Fan Analysis

Next Big Sound WER
Tracks engagement metrics for social media
platforms, streaming services, online mentions,
Wikipedia page views and more. Feeds three
Billboard charts and has plans available to track
and compare multiple artists.

» nextbigsound.com

MusicMetric

Offers subscription plans to track up to 10 or
unlimited artists and also tracks peer-to-peer
activity in addition to social media and other
online engagement.

» musicmetric.com

BuzzDeck L
Currently invite-only and used primarily by labels,
but will be widely available soon, according to

the website. Users can seed their own content for
comprehensive tracking, and it includes detailed
graphics to show the impact and return on
investment of specific events.

» buzzdeck.com

ILLUSTRATION BY RYAN THACKER
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B Promote Brand
&Songs

BandPage Wea
Lets users update all of their online profiles from a
central location.

Aol
Tickets

@ Sell
Merchandise

Eventbrite L
Ticketing and event management site that also has a
mobile app for concert-goers.

» eventbrite.com

Brown Paper Tickets NEB

Digital/paper ticket-selling service that's free for
artists, has low fees for purchasers and includes a
suite of customizable options.

» brownpapertickets.com

SoundCloud
The site of choice for sharing and/or streaming
music files.

BandCamp LLL
» bandcamp.com

Book & Promote
Live Events

Sonicbids L
Promoters post gigs of all kinds, including festivals,
licensing needs and more, and artists submit songs
and other info. Sonicbids will be relaunched in

the fall, including a mobile-focused site and tools
to help bands find geographically relevant gigs
while on the road. (Sonicbids is owned by Billboard
parent company Guggenheim Digital Media.)

ArtistData WER
Lets artists update multiple online accounts at once
to manage and promote tour dates.

Stageit WER
Perform live, streaming shows from a laptop. The
performances aren't recorded or archived, allowing
for a one-of-a-kind event.

» stageit.com

Concerts in Your Home WER

Book house concerts through a network of hosts
looking for artists.
» concertsinyourhome.com

Splash WER
Create custom websites and invitations for shows.
» splashthat.com

B Play Live

AmpKit IPHONE
Guitar pedal/effects simulator connects to a guitar
through an AmpLink device and allows the export of

recordings directly to a computer.

iLectric 1pAD
Piano app features 20 professional-grade
instruments, expanded library capability and
exporting.

iPAD-IPHONE

Audiobus
The ultimate musician’s app-to-app app. Connect
multiple compatible music apps and use them
together for integrated music creation.

Chirpify NER
Sell digital and physical goods through social media.
Purchasers can click-to-buy or enter contests within
atweet, Facebook post or Instagram photo.

» chirpify.com

Limited Run wee
A module-based platform for selling digital and
physical product that works with all devices, and
includes SoundCloud integration and custom HTML.
» limitedrun.com

Square IPHONE

Accept credit and debit card payments on-site
through your phone.

TheHub.fm WEs
The forthcoming service will enable mobile-based
merch purchases by fans at shows.

i@ Overall
Management

ANDROID-iPAD-iPHONE

Artist Growth
Mobile band management app that handles
schedules, to-do lists, finances and inventory on the
road. It also allows BMI artists to register for live
performance royalties.

Topspin WER
Direct-to-fan marketing and e-commerce platform,
where artists can promote and sell products, track

analytics and more.
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A New Day

For Indie
Distribution

Changes in the marketplace bring
a brighter outlook to challenged
independent distributors

BY ED CHRISTMAN

re things looking up in the indie sector? A period of downsizing
among indie distributors appears to have ended. With stability
among CD merchants, growing vinyl sales and digital streaming on
the rise, indie distributors have come out of their protective shells
and appear to be looking for new opportunities.

The past few years had seen much cost-cutting at the distribution level as CD
retailers fled the space and those remaining reduced their music presence. But
right now, the remaining majors are moving to beef up their own independent
distributors, with Universal Music Group (UMG) looking to compete with the
success of Sony’s RED and Warner’s Alternative Distribution Alliance by rein-
vigorating a sleepy Caroline. Given the success of the RED-distributed Mumford
& Sons (which has sold 2.3 million copies of Babel, according to Nielsen Sound-
Scan) and the ADA-distributed Macklemore & Ryan Lewis (which has moved
843,000 of The Heist), it’s easy to see why.

By no means is the current climate just benefiting the major-owned distribu-
tors. Other distros have benefited by shifting dynamics in the marketplace.
Stricter guidelines at major-owned distributors have sent some labels looking
for new homes at midsize distributors. And smaller distros have taken advan-
tage of the growing vinyl phenomenon, which has seen units rise to 4.6 million
albums at the end of 2012 from 2.6 million at the end of 2009.

Sony Music Entertainment has maintained steady investment in keeping RED
fully staffed, which has been rewarded by RED becoming the No. 1 indie dis-
tributor in terms of market share for 2011-12. The Bob Morelli-led RED displaced
perennial leader ADA, which had led the indie sector for the previous five years
starting in 2006, the first year Nielsen SoundScan tracked the market share of
albums plus TEA sales (where 10 tracks equal an album).

Warner Music Group has shifted WEA president Mike Jbara to ADA World-
wide president, added label services by integrating its Independent Label Group
and strengthened A&R by assigning Sire label legend Seymour Stein to recruit
new labels worldwide. Moreover, UMG—which downsized its commitment to
the indie sector by selling off a majority interest in Fontana to INgrooves and
becoming a minority shareholder of the latter—has reinvigorated the Caroline
indie distribution brand by naming Dominic Pandisca president. Caroline has
built up its worldwide presence with the addition of 25 staffers, and is seeking to
add labels to its roster, most recently picking up ATO.

The revitalization of the major-owned indie distribution sector is highlighted
by the market-share shootout between ADA and RED. While RED had been the
indie distributor market-share leader for the last two years, peaking in February
with a year-to-date album plus TEA market share of 5.0%, in recent weeks it has
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been displaced by a likewise red-hot ADA, which now leads with 4.5%, versus
RED’s 4.4% for the week ended June 16, according to Nielsen SoundScan.

On the digital front, the Orchard—which is 50% owned by Sony Music Enter-
tainment—has grown nicely this year, with album plus TEA market share sprout-
ing more than one full percentage point to 2.5% from 1.5% at year-end 2012. The
Orchard represents the consolidation of such digital aggregators as the Indepen-
dent Online Distribution Alliance and Iris Distribution as well as physical distro
capabilities thanks to its acquisition of certain TVT assets. Its main competitor,
INgrooves, also has grown nicely with its acquisition of Fontana, which has been
folded into the company, and gives it physical distribution capabilities.

Beyond the majors, Kobalt Music Group has launched an artist services and in-
die distribution operation; Alliance Entertainment is also putting its foot back into
the indie sector with the addition of Dean Tabaac, a former longtime RED execu-
tive, to its staff with the purpose of bringing indie labels aboard for distribution.

“All of a sudden, the marketplace is different,” the GM of an indie label says.

“Caroline is making noise again. RED, ADA and [E1 Distribution] have been do-

ing their thing for a long time and continue to do it well. INgrooves, now that it
has digested Fontana, is acting more like a traditional distributor. Redeye has
grown, and Kobalt and Alliance Entertainment have stepped into the market.
And Select-O-Hits still gets music into the big accounts like Walmart.”

Beyond all this, smaller indie distributors have experienced benefits in both
the physical and digital realms. On the physical side, the retail downsizing of
the last few years—during which Borders and Circuit City shuttered—has led to
tightening guidelines at larger, major-owned distributors, which, in turn, have
led smaller indie labels in the direction of small indie distributors. Companies
that have benefited include Music Video Distributors in Pottstown, Pa.; Sumth-
ing Distribution in New York; Burnside Distribution in Portland, Ore.; City Hall
Records in San Rafael, Calif.; Super D in Irvine, Calif.; Allegro in Portland, Ore.;
and CPI in Cleveland. On the digital side, indie labels have seen distributors
with access to large physical retail accounts demanding digital distribution as
well as physical; those that don’t want to give in to the ultimatum have had to
look elsewhere.

“There is more stuff falling through the cracks because the majors have tight-
ened up their criteria,” says Mike Dreese, CEO of Brighton, Mass.-based New-'
bury Comics, which specializes in indie music product.

“That is the beauty of the ecosystem,” Redeye principal Tor Hansen ays )
“There is still a lot of music to go around, so there is definitely a need for dmtﬁbu
tors that are adding value to their label partners.”

Indie distro veteran and CPI principal Clay Pasternack says companies like his !
provide an alternative to labels that have nowhere to go. “There will always,be,
labels that won’t be big enough to go to RED or Fontana, but they hdvem stal‘t
somewhere,” he says.

Not everyone is optimistic. One distribution head says physical sales contmue
to be a struggle, and digital also is proving challenging as the bigger indie labels
choose to do direct deals with iTunes. “It’s a tough business and I don't see a lot
of success and growth stories out there,” he says.

But a slew of boutique distributors has been strengthened by vinyl sales, a spe-
cialization in a niche genre or both. Beneficiaries include Carrot Top Distribution
in Chicago; Forced Exposure in Malden, Mass.; Revolver USA Distribution in
San Francisco; Get Hip in Pittsburgh; StickFigure Distribution in Atlanta; Cobra-
side Distribution in Glendale, Calif.; Altavoz Distribution in Washington, D.C.;
Groove Distribution in Chicago; Light in the Attic in Seattle; Ernie B’s in Atlanta;
and Soundburst Audio in Layton, Utah.

“I feel like we are on firmer ground with more consistency,” Hansen says. He
reports that his staff is at 50 employees because it sells directly to many small
accounts that other distributors don’t want to deal with. “We are seeing more
vinyl curated shops open, and the new breed of record stores requires a level of
customer service, shipping and packaging that didn’t previously occur. There is
an element of going back in time. It feels more like it did years ago.”

One indie-label GM cautions that the level of service today isn’t the same as
a decade ago when distributors were in stores taking inventory and putting up
posters. Still, vinyl is helping. Hansen reports that 50% of Redeye’s sales in May
was in vinyl, and he expects that to happen again in June.

“Vinyl is helping all of us, so we continue to grow,” Pasternack says, “which
makes me cautiously optimistic.” @
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ADA's Mike
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RED’s Bob
Morelli and
Caroline’s
Dominic
Pandisca
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Merch Madness

How to do your own product sales right

Steve Gerstman, founder of Oakland, Calif.-based
Tour Swag, is a pioneer in the DIY merchandising
space. His business serves many superstar clients like
Eric Clapton and Van Morrison, but still promotes
a user-friendly merch model that helps emerging
bands create swag and get it to shows and on the bod-
ies of fans. Tour Swag can provide any level of mer-
chandising services, including in-house design and
production capabilities. Nonetheless, Gerstman’s
first piece of advice for baby bands: Don’t necessar-
ily go to a merch company out of the gate. Particularly
early on, when profits and fan bases are tiny, many
artists will be better off with a complete DIY model.
Here are some merchandising tips for any act armed
with a cool logo and enough of a following to do a
string of dates.

TAKE YOUR MERCH SERIOUSLY

The most common merch mistake is not to have

any. Once you commit to it, treat your merch as
a blend of creativity and commerce—weighted 70%
toward the former. Bands “put a lot of effort, as they
should, into their songwriting and their rehearsing
and arrangements and honing of their songs,” Gerst-
man says. “Rather than think of merch as a commod-
ity that you buy as cheap as you can and sell for as
much as you can, look at it the same way you do your
art. When you're starting out, do you buy the cheapest
guitars and amps, just based on price? No. It is your
art; it is important.”

LESS IS MORE

Developing bands should consider selling just

one very cool T-shirt style. If you go with two
designs, that’s really eight different items with higher
upfront costs when size is considered. Gertsman also
warns not to be too specific in merch design. Event-
focused items—“Soldier Field, June 7, 1989"—are
plenty cool, but for only the biggest bands. You don’t
want to be stuck with a bunch of shirts for a show that
happened months or years ago.

KNOW YOUR FANS

Understanding customers is paramount. Say

you've decided you want a high-quality product.
But what is high quality? Is it thin and small for hip-
sters, or big, black and beefy for headbangers? Is your
art minimalist or an explosion of color? Are your fans
girls or boys? Most important, what would you wear?

GO LOCAL

Gerstman advises to stick with the local screen

printer and use one of the many Web-based
DIY e-commerce tools to sell outside of shows. “Go
to someone who has a high rating on Yelp, or get per-
sonal referrals from someone who has something you
like,” he says. “The whole DIY thing is happening be-
cause you don’t need a big company. Go to someone
who's going to work with you, and stick with them.”

UNDERSTAND THE ECONOMICS

The cost of your merch varies based on design

and colors, the type of shirt and the quantity
ordered. If it’s a fairly basic design on a decent qual-
ity shirt and you need 500, the cost should be in the
$4-$5 range per unit. If you sell it yourself, which
Gerstman recommends, keep the price in the $15-$20
range, with any fees to the venue being a determining
factor. “You'll make friends with your fans because
you're not gouging them,” he says.

MAN YOUR OWN MERCH TABLE

If you don’t have the manpower to have your

merch table covered before, during and after
your set, put the band out there after the performance,
and hype the appearance from the stage. “The advan-
tages of the band doubling as merch vendors are, one,
you'll make more sales if you're there—proven fact,”
he says. “Two, you can watch to see what’s happen-
ing, which is important, because each shirt is a $20
bill. Three, when you're talking with the fans you're
making a connection, and there ain’t nothing like that
personal connection.” —Ray Waddell

Tour Swag's
Steve
Gertsman
says to keep
inmind the
“10 foot
rule”: "How
will your
productand
signs look
from 10 feet
away? That's
where the
customer
will be
seeing them
from.”

Build Your
Own Online
Radio Empire

Two DIY radio pioneers are
breaking artists and new
ground in streaming music,
and you can too

There are no hits on Brooklyn’s Newtown Radio,
just new and obscure sounds from underground
and emerging artists based around the world.
Tastemaking curators including musicians,
music bookers, label managers and editors from
places like Brooklyn Vegan, Ad Hoc and Impose
magazine provide a steady stream of undiscov-
ered music on 35 weekly programs airing seven
days a week. The station also records in-studio
sessions—featured acts have included DIIV and
Sky Ferreira—that are presented online by Noisey.

Co-founder Colin ligen didn’t have any experi-
ence in radio when he launched the online-only
station in 2009 with friends. Now, Newtown is
growing steadily with more than 15,000 unique
listens per month and fans in France, Germany,
South Korea and beyond.

“We're trying to create a platform where
instead of having to go to a blog and scroll
through tons and tons of stuff to discover new
music, you can just go to Newtown and get a
constant, curated stream of things you would
never hear on traditional radio,” ligen says.

PRO TIP

For anyone looking to start their own online sta-
tion, ligen recommends such broadcasting soft-
ware as Nicecast or Shoutcast, a DJ interface

like Megaseg and a service such as Live365 for
hosting the broadcast and paying artist royalties.

Launched in pre-broadband Los Angeles in
1999, Dublab is both a local institution and
an international force. The online station, run
by a nonprofit collective with four full-time
employees, counts among its DJs members of
the Postal Service, Peaking Lights and Flying
Lotus’ Brainfeeder collective. The station has
also played a role in launching the careers of
Baths, Teengirl Fantasy, Nosaj Thing, Shlohmo
and others. Dublab features music from a ka-
leidoscope of genres and has a listenership of
approximately 300,000 per month, with more
than 50% coming from outside the United
States. Station co-founder/executive director
Mark “Frosty” McNeill calls Dublab’s program-
ming “eclectic, but all coming from a similar
vantage point.”

"We wanted to build something akin to a
really interesting record label or community-
based record store that would be a platform
for music that we really believed in,” McNeill
says. “With the Internet we have a wide-open,
affordable platform where we can reach
people around the world.”

PRO TIP

For would-be Internet radio entrepreneurs, Mc-
Neill recommends considering hosting a series
of recorded mixes on SoundCloud or Mixcloud
as an alternative to live, streaming radio. Shar-
ing your mixes will allow you to get comments
and build a community while developing your
sound and aesthetic. —Reggie Ugwu
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1 Million And
ounting

YouTube star Ali Brustofski works to jump
from covers to success with her own songs

BY WILLIAM GRUGER

li Brustofski—a 19-year-old singer/song-

writer from Oakland, N.J—can count

Sony/ATV, Clear Channel and Ryan

Seacrest among her supporters. She’s

performed at WHTZ (Z100) New York’s
Jingle Ball at Madison Square Garden. And she’s racked
up more than 51 million video views on YouTube.

She’s done that by singing other people’s songs, but
on July 10 Brustofski will find out how many of her
238,000 YouTube subscribers and 13,000 Twitter fol-
lowers she can convert into buyers of her own music,
when she releases an iTunes EP of originals pointedly
titled Dream Big. For the moment, Brustofski’s iTunes
numbers are dwarfed by her YouTube success. Her
28 cover songs have sold 17,000 units, according to
Nielsen SoundScan, with 11,000 of those accounted
for by her version of David Guetta’s “Titanium.” Her

“Titanium” video, though, has racked up 9.5 million
YouTube views.

Brustofski started doing musical theater at 8, and
quickly graduated to work as a voice actor. At 10, she
became the voice of Piper O’Possum, the mascot of
Nick Jr. on Nickelodeon from 2003 to 2007. But it
wasn’t long before she noticed another performer, just
her age, making a name for himself on YouTube, and
within a few years she wanted to do the same. “I had
been watching people like Justin Bieber on YouTube
for a while,” she says. “I started by putting up choir vid-
eos, and from there met a bunch of awesome people
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that do my videos now.”

Her first video to catch fire and reach
more than 1 million views was her cover
of Katy Perry’s “E.T.,” a clip that starts
in black and white and gradually adds
color, but keeps the focus on Brustof-
ski, a keyboardist and a guitarist play-
ing in front of a brick wall. Her videos’
production values have grown with her
audience, which she built utilizing the
key practices of YouTube stars: collabo-
ration and careful song selection.

Collaboration taps directly into
YouTube’s community. Brustofski has
worked with U.K. singer/songwriter
Tom Andrews on a cover of Taylor Swift
and Ed Sheeran’s “Everything Has
Changed,” and with Andy Kirk of Runa-
ground Music for a cover of One Direc-
tion’s “Little Things.” “It sends some of
their fans to you, some of your fans to
them,” she says.

Timing and song choice are crucial.
Hit it right and one’s cover has a chance
of showing up in the “Related Videos”
section of YouTube alongside the origi-
nal song itself, which means a signifi-
cant traffic boost.

“Usually I'look at the Billboard charts

to see what’s doing well,” Brustofski
says. “If a song is still coming up by the
time I want to cover it, then I'll pick that
song and hopefully it works out.”

What makes it work are Brustof-
ski’s publishing deals with two YouTube
partner networks, Fullscreen and We
Are the Hits. Fullscreen works with Uni-
versal Music Publishing Group and We
Are the Hits is operated by Sony/ATV.
Both allow her to earn revenue from
the cover videos she posts on YouTube,
sharing some of the earnings from pre-
roll advertising that would usually go
to the publishing rights-holders. Not
many people have a deal with both com-
panies—she was one of the first to sign
with We Are the Hits, and Fullscreen
opted to honor her original deal.

Though Brustofski declines to give
specifics, it's clear her YouTube busi-
ness is modestly profitable. “While it’s
not enough for me to live on my own
yet,” she says, “it’s definitely enough to
put back into recording and doing vid-
eos with [a bit] of a cushion left over. I
know of some YouTubers who are mak-
ing enough money to support them-
selves through iTunes sales and ad reve-
nue, and I hope to reach that point soon.”

But the popularity of YouTube covers
has grown beyond publishing compa-
nies compensating the creators with a
bit of ad revenue. Brustofski has twice
appeared on Clear Channel’s “Saturday
Night Online” as part of its continued
coverage of YouTube cover artists. Ry-
anSeacrest.com, where Brustofski’s
covers have also been featured, hosted
a “Bieber-Off” YouTube cover contest
when Bieber’s “Boyfriend” single came
out in April.

Even major-label artists have em-
braced the trend, recognizing the im-
portance of YouTube covers and user-
generated content in the rise of some of
the biggest songs (like “Call Me Maybe”
and “Gangnam Style”) during the past
year. Jason Deriilo has been fanning
the fires behind his newest single, “The
Other Side,” by not only encouraging
covers by popular YouTube artists like
Tyler Ward and Max Schneider, but also
appearing in the cover videos himself.

Brustofski’s deal with Fullscreen also
affords her other revenue opportunities,
which is one of the main benefits many
YouTube artists and content creators
receive when signing to a YouTube
network. Fullscreen helps broker deals
when major-label acts are looking for
YouTube artists to cover a particular
track as part of a promotional campaign.
Brustofski did a version of OneRepub-
lic’s “If T Lose Myself” in March and a
cover of Carly Rae Jepsen’s “This Kiss”
last December as a part of a Nivea “This
Kiss” marketing campaign.

And Fullscreen can connect her with
branding opportunities outside of mu-
sic—the prospect of a clothing sponsor-
ship (which would amount to product
placement in her videos) has come up,
though she’s not yet attached to any
specific brand. “They have a bunch of
brands that are contacting them, but
they never force anything on you. They
just present opportunities.” Brustof-
ski says that if it'’s a brand she likes, she
might consider the opportunity.

Now Brustofski is taking the next step

on her own. Using producers she’s met online through

YouTube, she’s marketing her Dream Big EP on her
YouTube page, which pushes views for the iTunes pre-
order. To make the album happen, she utilized a lesser-
known crowd-funding platform called RocketHub and

raised more than $8,000, offering engaging rewards

like a Skype video call or backstage hangouts.

“I'm definitely open to management or labels if the
right people and the right fit comes along. But right
now, it’s just me and my really strong support group of
family and friends that help me along,” she says.

And her devoted fans have helped her win online
contests. In December 2011, fan votes helped power
her win of Z100’s Jingle Ball Hometown Hero Compe-
tition, which landed her an onstage performance next
to Karmin, Megan & Liz and Gym Class Heroes, per-
forming one of her original songs, “Fall Back to You.”

Brustofski’s live performances have taken off as
well. In June, she was part of two sold-out shows at the
Gramercy Theatre in New York on a bill with MattyB
and Matti Jane, two other well-known YouTube art-
ists and frequent collaborators. She hopes to do more
shows with bigger acts in the future. For now, it re-
mains to be seen if that means singing her own songs,
or those of others. “Green Light,” the first single from
Dream Big, will make its Z100 debut on July 2.0

Cover Kids

Five Success Stories
JUSTIN BIEBER

Bieber's YouTube renditions of Ne-Yo
and Alicia Keys were discovered by
manager Scooter Braun in 2008. He
has since had five No. 1 albums on the
Billboard 200.

AUSTIN

MAHONE

Currently opening for Taylor Swift,
Mahone collaborated on a rendition
of “Say You're Just a Friend” with Flo
Rida and recently released “What
About Love” (Chase/Republic), which
debuted at No. 74 on the Billboard Hot
100.

MATTYB

The pint-sized art-
ist is only 10 years
old, but with 1.4
million YouTube
subscribers, he's
managed to be-
come the youngest
act to sell out New
York’s Gramercy Theatre in less than 24
hours—twice.

CIMORELLI

These six sisters from Sacramento, Ca-
lif., have built a YouTube audience 1.9
million strong, earning the act its own
Vevo channel and a deal with Universal
Island Records. Their Made in America
EP debuts this week at No. 4 on Bill-
board’s Heatseekers Albums chart (see
story, page 45).

MEGAN NICOLE

Signed to Bad Boy/Interscope, this
18-year-old is in the process of
introducing her 1 million-plus YouTube
subscribers to her original tunes, with
the new single “Summer Forever.” —WG




Bad
Advice

Knowing the don'ts of
DIY is as important as
knowing the dos
BY DEVON MALONEY

Good advice can be a godsend when it comes to start-
ing and growing an independent operation. Trouble is,
terrible intel is as plentiful as the good stuff; and some-
times it can be hard to tell the difference. Here, DIY
vets, from both decades-old indie collectives and tiny
one-man operations, share some of the most common
misconceptions that a small-scale entrepreneur can
have about operating on your own.

If a business model worked for one suc-
cessful indie label, it will work for you, too.
e “The shittiest advice is to know what everybody
else is doing,” Sub Pop executive VP Megan Jasper
says. “What works for one company—even if it’s a like-
minded or seemingly similar company—may not work
for the next. What do you do best? [Answering] that is
the only way you're ever going to be able to put your
best foot forward—not copying Matador, or Epitaph, or
anyone else who may be doing awesome things.”

“[People] give us good advice, but it doesn't really
fit with our core principles,” says Joe Steinhardt, co-
founder of New Jersey-based Don Giovanni Records,
home to bands like Screaming Females. ““What values
should T have?’—that’s the wrong question. There’s no
such thing as ‘DIY values’ or ‘independent values.” The
thing with doing it yourselfis that you set your own val-
ues, and then you figure out how to do things [while]
following them.”

“I don’t know if our model—a group of longtime
friends who trust each other—would be effective for
anyone else,” says Dessa, rapper and member of Min-
neapolis hip-hop collective Doomtree. “And I've seen
a lot of methods that are successful for others that
wouldn’t be for us. If people tell you it’s important to
be mindful of trends and what’s going on with [other
people], you can go ahead and not listen to that.”

2

Don’t spend too much time drafting a
4 budget. “I feared doing budgets, and once an
= industry professional told me, ‘All you got to do
is pull a number from your ass and add a couple zeros
at the end,’” Jasper says. “T was like, ‘Are you fucking
with me right now? Because that is the most fucked-up
thing I've ever heard in my life.” . . . T hope it goes with-
out saying: Do not take that fucking advice.”

' Contracts are less important when you're
working with your friends. “Anyone doing
anything DIY [will probably] work with their
friends,” says Sebastian Cowan, founder of Arbutus
Records, the Montreal label /collective responsible for
acts like Grimes and Majical Cloudz. “Even though
you would think having contracts with your friends is
unintuitive because you understand each other, those
lines get blurred. Be really clear about where your pro-
fessional obligations are. Never work under the guise
of ‘let’s assume.” From the very start, even if you're
only making 5o cassettes. It’s just so important.”

Be Your Own Bookkeeper

Tips to keep your head around finances while your heart is in music

BB RN s

& Always present your product in the clearest, most
straightforward manner. “The advice that ‘young kids
have ADD, and they re stupid, and you have to drill [work eth-
ics] into their heads,” blah, blah, blah. T wholeheartedly, fundamen-
tally disagree,” says Christian Clancy, manager of hip-hop collective
Odd Future. “T used to get into arguments at my old job, because I
was a fan of confusion—because it means you're [exploring]| a part of
the brain that no one else has gone to. It’s OK if people don’t know
the answer. If they're confused, they have to think and they have to
do research.”

" Good advice is good advice is good advice. “The best ad-
% vice today can be the worst tomorrow or vice versa,” says Hunt-
@ erGiles, founder/operator of Infinite Best Recordings, home to

Brooklyn acts like Ava Luna and Twin Sister. “I could tell you, ‘Never

turn down a song you can have for free,’ but that’s not a good policy

in the wrong hands. The most important thing is to just try and think

critically about all possible hypotheticals, even the unpleasant ones.”
Dessa says, “There are as many successful methods as there are suc-
cessful stories. I would be really wary of anyone who tells you they

have an unbreakable rule or a steadfast formula for success.” @

There is an enduring disconnect between
devoting one’s life to music and being
proficient in QuickBooks. Hillary Byrum
helps indie-label owners bridge that gap,
and her advice applies to independent art-
ists as well. Bookcreeping, her Brooklyn-
based company, manages the accounts of
labels including Captured Tracks, Sacred
Bones Records and Cascine, keeping track
of every late-night bar tab and far-flung
royalty payment. We asked her to give us a
crash course in DIY bookkeeping.

START EAR
Start keeping track of all your expenses as

soon as possible. People will put it off and

ILLUSTRATION BY RAUL ARIAS

just think that they’'ll remember every-
thing, but you can’t trust yourself to do
that. It makes everything so much easier
and will save you so much time in the long
run if you just sit down once a week to sort
everything out.

/ELOP A SYSTI

SIEM

| make a binder containing every expense
for every release my clients have ever had,
almost like a scrapbook. Each expense is
organized by the catalog number of the
release it's for, and I'll do the same thing in
QuickBooks. When sales come in, they get
tagged by catalog number as well. Having
a system in place will help keep things

from falling through the cracks.
BE CONSIS N
| started working with one label and |
couldn’t make sense of their books at all
because they had only put in some things
and left out others. When you're missing
expenses and the numbers don’t add up,
it's the worst. You don’t want to have to
call an artist and be like, “Did we pay you
for this thing?” Everyone has their own
way of doing things, but be consistent.

A B

One thing people don't realize is that when
you sign with a distributor, there are terms

JGET CALENDAR

that say you won't be paid for a couple

of months on the sales you've made. So
you have to be really careful about what
you spend because you're not going to see
money back immediately.

GET
| have a CPA that | work with and recom-
mend to my labels. In my experience, it's

a real relief to have someone who's an
expert in tax law sit down and tell you that
everything is OK. They can answer ques-
tions like “Should this person get a W9?”
and whether or not you can write some-
thing off. | really do think that they pay for
themselves. —Reggie Ugwu

HELP WITH TAX
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Writing Their
Own Ticket

DIY digital ticketing
platform Queue aims to be
the all-in-one ‘Basecamp’
of indie touring

INDEPENDENT
THINKING

Like many innovations, the Queue ticketing and
events platform was built out of DIY necessity.
James Moody, co-owner of independent Austin
promoter Transmission Events, needed to have
full control over and access to the ticketing data
for his company’s rapidly growing annual Fun Fun
Fun Fest. So he and friends at Sacramento, Calif.,
digital firm ground(ctrl) quietly built the fest’s
own ticketing product that didn’t rely on anyone
else’s proprietary technology.

But as operator of several year-round venues
in Austin, Transmission realized it needed more: a
way to manage booking shows and selling tickets
that didn't involve toggling among Google Calen-
dar, Gmail, TicketFly, Excel, social media and the

Mor(r:i:::l: venue website’s back-end. For several years, the
(top) and company tweaked the original product to create
.w a single-login, networked platform that manages
(below) a calendar for multiple venues, guest lists and

arla Morrison
Pays It Forward

Indie Latin rocker’s Pan Dulce Productions funds

DIY musicians

arla Morrison is proving that indie knows no
bounds. The two-time Latin Grammy Award
winner, known for releasing swooning alt-rock
love anthems on her own Cosmic Records, of-
ten finds herself mobbed by overzealous fans
insisting on an autograph. The new attention has prompted
the 27-year-old singer/songwriter to launch Pan Dulce Pro-
ductions, which gives other artists the chance to fulfill their
dreams. There aren’t any applications, deadlines, contests or
other hoops to jump through: Morrison
simply hand-picks aspiring acts and, de-
pending on their project, they are afforded
funds to complete their musical visions.
“Pan Dulce is not a charity, because we
can’t help everyone, but it has a mind-set
like one,” Morrison says. “We guide art-
ists, but the main goal is to help the indie
scene so we can have more musicians to
inspire people and make this world a bet-
ter place.”

There are two catches. First, Pan Dulce
takes what Morrison calls “small percent-
ages” from shows and albums. “That
goes straight into a savings account so
we can use that money for new artists we
want to help in the future.” Second, art-
ists are asked to sign a contract that says
they’ll “pay it forward” to other artists.

“Pan Dulceisnot alabel, and thereisno
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motivation to work toward [that],” Morrison says. “We want
to help independent projects and we want artists to be their
own entrepreneurs, but that's it.”

“The fact that she’s an indie artist getting major attention
and wanting to help artists like me speaks to her character,”
says singer/songwriter Jandro, who with Morrison’s support
will self-release an album of ’60s-inspired pop music later
this year. The first wave of Pan Dulce artists also includes Sol
Pereyra and Vanessa Zamora. Morrison says Pan Dulce can
only afford “two to four projects every
two years.”

Pan Dulce acts often get to perform
with Morrison, who's currently playing to
packed houses while touring the United
States and Latin America. Jandro says
that one major lesson he’s learned from
her on the road is to take charge. “She
doesn’t just play the role of an artist. She
shows up to a show knowing every detail
in a way that’s refreshing. She wins the
respect of her peers.”

Pan Dulce also has a weekly blog
showcasing independent bands. “We
recommend them to my fans and con-
tacts so people get to know them and
the indie scene in Latin America,” Mor-
rison says. “There is nothing like helping
people reach their goal—just like I was
helped.” —Justino Aguila

website-integrated online ticket sales, instant
event sharing to Facebook and Twitter and, most
important to Moody, real-time financial reports.

“I can see if I'm in the red or the black on a
show two weeks from now,” Moody says, “and |
can be like, ‘Hey, we need to promote this show,’
or I'll know it's already profitable and move on to
the next one.”

Queue is anchored by a feature called the
Sandbox, which Moody calls “Basecamp for
touring,” referring to the popular technological
project management platform: “The agent, the
lawyer, the booker, the venue manager, the stage
manager—they’re all in there, making comments
and sharing files,” Moody says. “Its transpar-
ent so you can see if anyone makes a change, so
there’s ultimate accountability.”

A networked guest list can be accessed from
any mobile device, and anyone granted author-
ity can add or remove a name instantly, which
Moody says protects against loss from vulnerable
clipboard lists and door guys “who are kind of a
black hole for venue accountability because of
the babes and all that.” The platform'’s various
features can be segmented as separate prod-
ucts depending on needs and existing contracts,
which is why clients like the Fader Fort and Vans
are already using Queue for their guest lists and
digital RSVPs—they don't have need for tradi-
tional ticketing.

Queue is in private beta and selling tickets for
the Mohawk club in Austin as its first client, but
according to Moody, will be in “full open kimono”
at QueueApp.com by August. —Evie Nagy
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License To Thrive

How independent artists—without labels or
publishers—are making money and growing their
careers with synch placements

BY ALFREDO TIRADO

ithout the help of record or publish-

ing deals, a growing number of inde-

pendent artists are working under

the radar to secure synch licensing

and make a living through place-

ments of their music. These musicians are competing
for the same synch opportunities as their signed coun-
terparts, but the non-contracted artists often have the
advantage that comes with control of their own careers.
Marat Berenstein is founder of management com-
pany Hit Me Music, which has a roster of two indepen-
dent acts, rapper Najee the 1 and producer DB2. Both
have had their music used by various shows aired on
ABC, MTV, VH1, ESPN and Netflix. Last month Najee
the 1's latest single, “El Uno,” produced by DBz, was

placed in Apple’s newest TV ad for the iPhone §. It took
less than one week from the point of clearance to the
commercial being confirmed and on the air. The quick
turnaround occurred thanks to the fact that Najee the 1
owns his own publishing, his music is sample-free, and
perhaps most crucial, he owns the masters to his work.

Not owning masters can make securing synchs
tricky, which Chicago-based, pop-funk-leaning hip-
hop artist Nikki Lynette learned the hard way when
MTV unexpectedly asked to license her music. “It
took me over a month to actually send them music
because 1 went through some serious drama about
the ownership of my masters that resulted in me hav-
ing to write, produce and record all new music,” she
says. MTV responded positively to the new material

Nikki and sent her a licensing contract the
Lynette next day. Lynette has since formed an
(far left) and . . -

ShaneEli agreement directly with Viacom and

has had her work featured on the com-
pany’s various networks like VH1 and Logo.

Lynette has full ownership of her music and no ties
to a label or publisher, yet she explains, “I am living
proof that an artist can make a good living off of li-
censing. When you treat music licensing as part of
your career instead of just a way to get bread, you get
better opportunities.”

However, Los Angeles-based hip-hop artist Shane
Eli points out that such independence has its down-
sides. “I'm independent and control my own publish-
ing, so frankly I think a lot of places know they can
squeeze a lower price out of me.” But even in a situa-
tion where a major-label artist could have commanded
a higher price, Eli says his placements have ranged
from a couple thousand dollars to $10,000.

Like Najee the 1 and Lynette, Eli has been able to
make music his full-time job primarily due to synchs.
Even with a major synch in a McDonald’s ad campaign,
Eli’s biggest placement yet has been “CSIL.” “Landing
something that high-profile early made me realize that
this can happen, and be a viable career.” Eli’s other
synchs include TV shows like “Friday Night Lights”
and “Switched at Birth.”

Lynette was also recruited to create a custom song
for Hasbro’s revamp of Twister and the launch of its ac-
companying game for Xbox. And commissioned work
brings a higher price tag. Licensing’s upfront fees vary
even when splitting them among the usual list of col-
laborators, but an independent act can generally earn
a few thousand dollars. And for an indie artist lucky
enough to secure a placement with a company like
Apple or McDonald’s, fees can be more than $10,000.

To catch the attention of music supervisors, brand
managers and TV studios, Hit Me Music’s Berenstein
offers a different approach. He has secured deals with
companies like MTV, where music supervisors were
empowered to use any song from Najee the 1's latest
EP, again produced and featuring DB2, for free for a
period of six months. In return, the network supported
the music with screen credit and social media backing
like iTunes “buy” links. Once the trial period ended,
supervisors remained interested in the work and Be-
renstein continued doing placements beyond the free
run by licensing the music—this time for an upfront fee.

“As the traditional label system has withered,” Eli
says, “more and more artists are realizing that com-
mercial, television and movie placements are the most
reliable way to make a living.” When asked if his artist
Najee the 1 is making a living solely based on synchs,
Berenstein replies, “Absolutely 100%, for now.” @

Tips To
Secure
Synchs

Get your music
placed faster
by following
these
guidelines

® Own the masters and
publishing rights to your
work.

©® Keep the music

you want to license
profanity- and sample-
free.

@ If you don't own

all rights, have any
legal issues sorted out
and music cleared for
licensing—the music
supervision world works
fast and if you're not
prepared, they’ll move
on to the next artist.

@ Build personal
relationships with music
supervisors and study
their craft.

@ Look up what music
supervisors are working
on through IMDB.com
before you pitch. Does
a new rap record make
sense for “Nashville”?
@ Attend relevant
industry events like
Billboard'’s annual Film
& TV Music Conference
that takes place in Los
Angeles in the fall. —AT

Economies Of Scale

Polyphonic Spree turned to crowd-
funding to support a career that
the traditional system couldn’t

For once, thanks to Kickstarter and fans, Tim Delaughter
didn’t have to bet the roof over his head to put out a Poly-
phonic Spree album and take his massive band on the road.

“If the Kickstarter thing we did hadn’t worked, we'd have
been in a lot of trouble and it would've meant taking out a
second [mortgage] on my house—but we’ve done that a few
times already over the years,” Delaughter says of managing
the band that is ramping up for a new tour and the August
release of its new album, Yes, It’s True (Kirtland Records).

The album, tour, and recording and manufacturing of the
live DVD/documentary “You + Me” were funded with a Kick-
starter campaign last fall that raised more than $136,000
of the $170,000 Delaughter estimates it will take to get the
band on the road and properly market and promote Yes, It’s
True to radio.

“The [Kickstarter] money was gone before we'd even got it,”

he says. “By no means was [the initial goal of]
$100,000 enough to complete all of that, but we
thought that was a number we could achieve,
and you're hoping for more.”

Fan support helped the band find financial
stability that eluded it through deals with seven
previous labels that couldn’t provide enough tour
support for a 19-member group. Even after Kick-
starter, Delaughter says he'll be living lean while
on the road since Polyphonic Spree tours succeed
or fail almost entirely on merchandise sales.

The logistics of such a big band make it im-
possible to use time-tested DIY road tactics like
sneaking a member in for free at a buffet line,
but the Polyphonic Spree has developed its own
strategies, like sleeping on a 27-person mega-
bus that costs $1,000 per day including fuel and
a driver.

When recording the new album during the
course of two months, Delaughter opted for
affordable studios in his native Texas, utilizing
relationships he’s built through 20 years as a
musician to get rates that were roughly one-
third of those at comparable studios in New

York or Los Angeles.

Bargains like that are needed since expenses always pop
up, like the $96,000 that Delaughter charged on his credit
card earlier this month to cover airfare to four international
festivals. Those dates have guaranteed payouts that make
the expenditure a good investment—a rare financial certainty
for the group that Delaughter says persists in violation of
basic economics.

“This band lives by the nickel,” he says. “We know that most
of the time we're going to be broke.” —Chad Swiatecki
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Having conquered the
outdoors, Walmart and
cable TV, the ‘Dynasty’
heads into music

BY PHIL GALLO

he next big thing in country music has never made a re-
cord and the most identifiable members of the group
don’teven sing. And it’s likely their debut album will
end with a prayer, include humor and stories, and
feature men who get their grooming tips from ZZ
Top. Yes, the family from “Duck Dynasty” is making
a Christmas album.

The Robertsons of Monroe, La., stars of A&E’s “Duck Dynasty,”
launched their musical campaign—clearly targeted at country fans—
at the annual Country Music Assn. (CMA) festival in early June after
receiving hearty ovations at the Academy of Country Music (ACM)
Awards in Las Vegas. Having conquered the duck call business and
reality TV, their next stop is around the Christmas tree.

“Their popularity is bigger than any artist we have on this label,” Uni-
versal Nashville senior VP of marketing Cindy Mabe says. “I have never
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seen anything like it.” (The label is home to Josh Turner,
Easton Corbin and Scotty McCreery, whose Christmas
With Scotty McCreery has sold 349,000 since its release
last October, according to Nielsen SoundScan.)

The CMA Music Festival was the kickoff event for
Duck the Halls: A Robertson Family Christmas that Uni-
versal Music Group Nashville will release Oct. 29. With
about 40 members of the Robertson family in tow, the

“Dynasty” hosted one of the CMA fest’s nights at the LP
Field football stadium in Nashville, but the real scene
was backstage.

“It was amazing watching the artists go up to them
and take pictures with them,” says Universal Nashville
senior VP of A&R Brian Wright, who handled the mu-
sic presentation that led to the Robertsons signing with
the label for the album. “They represent the core coun-
try fans with their faith and family.”

Wright has already made two trips to Monroe, head-
quarters of the Robertson family business, Duck Com-
mander, to begin recording various family members.
Tracking sessions are being done in Nashville; Buddy
Cannon, an ACM producer of the year, is producing.

“With their busy schedule,” Wright says, referring to

“Duck Dynasty” shooting four days per week and the
Duck Commander business taking up another day or two,
“they can’t come up here to do vocals sowe go down there.”

“Duck Dynasty” appears to have come out of nowhere

to become the leader of so-called “redneck TV” and set

ratings records for A&E during the last year. In December, the show’s

“Redneck Christmas” episode was the most-watched program in A&E
history with 6.5 million viewers, according to Nielsen. The season-
three finale in April generated another record—9.6 million viewers—of
which 5.5 million were in the advertiser-coveted demographic of 18-49.
The show beat “American Idol” in the demo by 34%.

The appeal extends beyond the TV audience. This year Duck
Commander CEO Willie Robertson was mobbed at the Cable Show
in Washington, D.C., and treated like royalty at the Walmart share-
holders meeting alongside wife Korie. That’s natural: “Duck Dynasty”
merchandise is in six Walmart departments and will be expanded to
13 by the holiday season—music being one of them—and “DD” T-
shirts are Walmart's biggest sellers for men, women, boys and girls.

“Walmart has a huge campaign from August through October, the
back-to-school window, and [“Duck Dynasty”] pretty much owns
Walmart,” Mabe says, noting campaign details haven’t yet been solid-
ified. “They said, ‘We understand our power and our brand, but we're
very careful with what we put out. We want to be vey close to this ev-
ery step of the way.” They wanted to make sure we understood that.”

Willie Robertson, who put his MBA to work by turning his father’s
successful duck call business into a multimillion-dollar outdoor em-
pire, became aware of the family’s popularity with country music fans
at the CMT Awards in December. After introducing his friend and
business partner in Duck Commander, Jason Aldean, at the ceremo-
ny, his phone started ringing with offers for music projects.

He reached out to his TV agent at William Morris Endeavor, who
in turn set up a meeting with Nashville agent Joey Lee. “He at least
spoke my language—slower and with a dialect,” Robertson jokes. “So
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we got to talking and he said, ‘Let me do some calling around.’
“Somehow they came up with the idea of a Christmas album, and
we met with several labels. It’s fine to me. Everybody gets together,
and we mix the family aspects of our show with the comedy and
Christmas music. I thought it made a lot of sense.”
Wright, Mabe and Universal Music Nashville Entertainment chair-
man/CEO Mike Dungan made the presentation that clicked with Rob-

ertson, who says his musical tastes are rooted
in classic rock and '80s pop, though he does
s, ke BrunoMars
their forthcoming holiday “The album will have some traditional stuff,
album. Clockwise, from some new stuff,” Robertson says, noting that
left:StRobeitson tool his sister-in-law Missy is a trained singer.
over a snow cone stand at P L.
Riverfront Park in Nashville Some of it will be ensemble-type songs, a cou-
and created his own sweet ple of readings, songs you can sing along with.”
teatreat, Stand othatfarmily Robertson got his first taste of songwriting
members surprised fans ; A .
during the CMA Music penning a tune with Dallas Davidson, and he
Festival; at the fest, more figures he’ll call on his friends in country mu-
than 200 people in holiday sic—Aldean, Luke Bryan, Darius Rucker and
wear attended the unveiling )
of a banner announcing Eric Church—as guests.
the album; and Jessica, “When I watch television, I'm either watch-
ﬁﬁiih::::géﬁ:}:((gjﬁxalzil ing sports or ‘Duck Dynasty:,'" says Ruckf:r,
posed for aphotoinsidea who featured the Robertson family in the vid-
giant snow globe eo for his recent hit “Wagon Wheel,” which
topped Billboard’s Hot Country Songs chart
and reached No. 15 on the Hot 100. “I'm obsessed with the show.” Rucker’s
wife pushed him to have the Robertsons in his video, and he was surprised
they agreed. “Even though I had not met them until that day, I think they
had seen my tweets for a year saying what a fan I was and decided it would
be fun. For me, their appearance made the entire video. Their family is so
genuine that meeting them just made me a bigger fan.”

To promote the album early on, the label will reach out to the show’s
sizable online following—s million fans on Facebook, about 1 million
each for the Twitter feeds of Robertson and the show, plus 400,000 on
Instagram—with webisodes.

The label is in discussions with A&E about a “Duck Dynasty” Christ-
mas show to promote the album, and the Robertsons—Willie, Korie, ma-
triarch Miss Kay, father Phil, brother Jase and Uncle Si, along with assort-
ed children and spouses—will make the rounds on such holiday TV shows
as TNT’s “Christmas in Washington.”

“Duck Dynasty,” shot as a reality show yet presented like a sitcom, is
about halfway through filming of the fourth season. The show will go on
hiatus in November, just in time to start “ducking” the halls, and resume
shooting in January. While Robertson has befriended country musicians,
he doesn’t see “Duck Dynasty” expanding its musical offerings, but it
does have an effect on the Christmas album’s creation.

“We only have 22 minutes, and you don’t want to cram it full of every-
thing you can think of,” he says. “We're passionate about music—my dad
was an old rocker—and since I've been around music the last few years, I
have friends I can call and ask questions while we're making the record.

“The show has helped me in writing [music]. It’s storytelling and the
language you use—it’s about making it real and authentic to yourself.
It’s also got to translate to not just my family or Louisiana but [the entire
country]. I think that’s what our show does.” @

“Duck Dynasty” clan the
Robertsons made a series

Top Stocking Stuffers

When Christmas albums become hits, they ignite strong sales in a short period—and then offer returns for years to come. In the time since it sold nearly
2.5 million in 2011, Michael Bublé’s Christmas has moved another 650,000 units; Susan Boyle’s The Gift has added 350,000 to its initial sales; and An-
drea Bocelli’s My Christmas has tacked on an additional 690,000. Here’s how the big sellers of the last five years sold during the season of their release.

®

POD STEWART

2012 20Mm 2010
ROD STEWART MICHAEL BUBLE
Merry Christmas Christmas (Reprise)
Baby (Verve) First Christmas:
First Christmas: 2.5 million

858,000 To date: 3.1 million

1.9 million

SUSAN BOYLE
The Gift (Columbia)
First Christmas:

To date: 2.2 million

ENOFEL

2009 2008

ANDREA BOCELLI JOSH GROBAN

My Christmas (Decca) Noel (Reprise)

First Christmas: First Christmas:
2.2 million 915,000

To date: 2.9 million To date: 5.6 million

Holiday
Specials

The Christmas
albums that will
heat up retail in
the fourth quarter

TRACE ADKINS. In 2012, Adkins
performed “The Christmas Song” on
NBC's “Christmas in Rockefeller Cen-
ter.” This year, Show Dog-Universal will
release the country singer’s first holiday-
themed collection.

DAVID ARKENSTONE. The new age
guitarist/keyboardist delivers a follow-
up to 2010’s Visions of Christmas
(which has sold 1,000 copies, accord-
ing to Nielsen SoundScan) on Oct. 15.

MARY J. BLIGE. A year after dueting
with Rod Stewart on “We Three Kings”
for his Christmas album, she’ll release a
collection of her own on Oct. 15.

SUSAN BOYLE. The “Britain’s Got Tal-
ent” runner-up will deliver her second
Christmas album for Columbia, follow-
ing up on 2010’s The Gift (2.2 million).

TAMAR BRAXTON. The youngest
of the Braxton sisters is reunited with
Epic chairman/CEO Antonio “L.A.”
Reid, who discovered the Braxtons in
the early ’9os, for her first Christmas
album.

KELLY CLARKSON. Clarkson is
working with producer Greg Kurstin
and Ronnie Dunn on her first holiday
collection.

VINCE GUARALDI. A reissue of the
late pianist’s A Charlie Brown Christ-
mas will be packaged in a Snoopy
doghouse edition by Fantasy/Concord.

ANTHONY HAMILTON. The R&B

singer began recording a Christmas

album in March, prior to working on
his next studio release.

ERNIE KOVACS. Omnivore will
release a 10-inch picture disc of Percy
Dovetonsils Christmas at Thanksgiving.

JOHNNY MATHIS. Fifty-five years af-
ter recording his first Christmas album
for Columbia, Mathis returns with an-
other collection. His first peaked at No.
3 on the Billboard 200 in 1959. —PG
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BY LEILA COBO

With his single “Vivir Mi Vida" topping the Hot Latin Songs chart for eight straight
weeks, Marc Anthony may be sparking a salsa revival. How did it happen, why has salsa
floundered for years, and what will it take for the music to make a commercial return?
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or Marc Anthony, it wasn’t supposed to be about salsa at all.

Back when he started in the late '80s, when he was a long-
haired, bespectacled, scrawny kid with a big voice, hustling
to be heard in Manhattan nightclubs and recording studios, it
was all about freestyle.

“We weren't salseros, at all,” he says flatly. “I didn’t connect
with it at all. It was my mother’s music. I was into Motown and
shit. Twas doing freestyle, and I'was one of the founding fathers of
house music. Salsa was the furthest thing from my mind.”

But today, at 44, Anthony is delving once again into his Latin
Bronx roots as he tops Billboard’s Hot Latin Songs chart for the
eighth consecutive week with “Vivir Mi Vida,” the first single from his upcoming,
all-salsa album, 3.0. Due July 23 on Sony Music Latin, it is Anthony’s first salsa
album of original material in a decade.

And while being on top of the charts isn’t an anomaly for Anthony, it is for salsa.

The genre that once dominated the Latin music charts and defined Latin mu-
sic for the world has been in commercial decline since it seduced Anthony 20
years ago, at the height of its popularity.

Marc
Anthony
and Sergio
George at
the listening
party for
“Vivir Mi
Vida"at Club
50 at Viceroy
Miami.

While tropical music in itself hasn’t waned—more tropical stations are monitored today by Nielsen
BDS than five years ago—salsa has, decimated first by reggaetén in the early 2000s and now by bachata.

In 2012, the top-selling tropical albums at the end of May, according to Nielsen SoundScan,
were urban bachata sets by Romeo Santos and Prince Royce. The top-selling salsa album, at No.
4 on the recap, was Victor Manuelle’s Busco Un Pueblo. So far this year, the top-selling tropical
albums are still urban bachata sets by Santos and Royce. And salsa’s top seller isn’t a new release
at all, but Anthony’s 1999 album Desde un Principio, followed by Valio la Pena, his 2004 release.

As far as airplay goes, for the last two years, the tropical airwaves have been largely dominated by
hybrids of reggaetdn, dance and bachata with occasional one-week appearances by bona fide salseros
like Luis Enrique, N'Klabe and Tito Nieves—and, in January, Anthony himself as a guest artist on the
lilting merengue “Porque les Mientes,” by Tito “El Bambino,” that topped the chart for four weeks.

Then along comes Anthony with “Vivir Mi Vida,” a feel-good salsa track, which shoots to the
top of not only the tropical airplay chart, but also Hot Latin Songs, without the support of a pop
or regional Mexican remix to carry him across formats. The track’s eight straight weeks atop
Hot Latin Songs is more than any other salsa track in the past decade. (The closest competitor
is Victor Manuelle, who notched three weeks in 2004 with “Tengo Ganas.”)

Beyond the airplay charts, Anthony-mania has spilled over into other arenas. Earlier this
month, tickets for his upcoming 15-country, 40-date arena and stadium tour went on sale, re-
sulting in near sellouts in Los Angeles and Miami, with second shows opening up in both cities
(at Nokia Theater and American Airlines Arena, respectively).

“We’ve never done this many dates,” says Henry Cardenas, CEO of Cardenas Marketing Net-
work, the event marketing firm that has long produced and promoted Anthony’s shows world-
wide, and with whom Anthony constantly works throughout North and South America. “It has
to do with the success of ‘Vivir Mi Vida.’ People are crazy to see him.”

Beyond Anthony, if “Vivir Mi Vida” can be this successful and if 3.0 turns out to be a block-
buster album—as Sony is expecting it to be worldwide—it could bode well for salsa overall.

“Marc doing salsa again and getting the airplay he’s getting injects life into our genre,” says Jose
Diaz, Manuelle’s manager and president of indie label/management firm NuLife Entertainment,
whose roster includes young salsa act N'Klabe. “It also opens doors that have been closed for a while.
I’'m proud of that success. I only hope radio programmers give other salsa acts that platform and play
a song that we all know is awesome with that intensity. Maybe this will open the floodgates.”

But is Anthony salsa’s salvation? Or is he an outlier who tops the charts, no matter what he
records, even as salsa flounders around him?

Certainly, there is no other voice in salsa—and few in any genre—that compares to Anthony’s.
Soulful, emotional, powerful and broad in range, it is a mesmerizing instrument that has tran-
scended genres, selling nearly 8 million albums in the United States, according to SoundScan. An-
thony is also a Broadway and Hollywood actor, a tabloid celebrity, a philanthropist, a brand name
who has his own line of clothing at Kohl’s and an entrepreneur with stakes in various businesses,
including ClubCreate.com, a site that allows users to create and post their own remixes. And An-
thony, of course, sings more than salsa. In fact, he’s currently working on an English-language al-
bum produced by RedOne that may be released before the end of the year.

“Some Of The
Happiest Songs
I've Recorded When
I’ Depressed”

Marc Anthony on how salsa
reboot 3.0 came to be

moting upcoming album 3.0 at the Billboard Latin Music Con-

ference & Awards in April, Anthony went to Los Angeles to
spend time with his kids before the album’s release on July 23. He
spoke to Billboard from his L.A. home.

S ummers are family time for Marc Anthony. After heavily pro-

You're about to release your first salsa album in nine years,
but you're also working on an album with RedOne. We've
been working for about a year-and-a-half and we’re almost done.
His sound is so big and so global, and just the fact that I can’t
record anything that’s not live because of the instrumentation of
my band—it ended up working out well. We got his sound—the

Q BILLBOARD | JULY 6, 2013

RedOne global radio pop sound—and then we went in with a
band and played the parts live.

You've also been working on an English-language pop album
for a long time. Why detour into salsa? I'd done nothing since
El Cantante [the soundtrack to the 2007 biopic of salsa singer Hector
Lavoe] and nothing original. I had this beautiful collection of songs
I wanted to record. It was my last album with Sony. [The label has
an option for one more album in Spanish.] I contacted [producer]
Sergio [George] and once he decided to do it, we began. But it really
came down to this one song called “Espera.” And it was one of those
moments where I said, “I have to record this now. Now, now, now.”

“Vivir Mi Vida" is very feel-good, and very different from
what you’ve done before. It’s not a typical salsa track, and it’s
not a typical “me track” either. But I thought it’s the perfect track
to espouse my philosophy. I know it was risky. I wasn’t concerned
about my core. I knew my fans where there, but after 10 years, can
I be viable, what's going to be the impact of the song? It could have
given a false positive that that’s what the album was—because this
was a baila baila song. But I was thinking of the long story: Go with
your gut, it feels good, it sets the tone of where I'm at in my life. It's a
feel-good song, and I really wanted it to be part of my life.

So this wasn’t a time to record a heartbreak song? I'll record
depressed, happy, sad. Idon’t give a shit. Some of the happiest songs
I've recorded when I'm all depressed. Music is a one-lane highway

for me. I know it so well and it’s kept me company so many years.
It’s my life. I don’t need any triggers to get me into some head space.

Are people still dancing to salsa? Yes. I've been
pounding the pavement for the past 22 years. There’s
hardly a week where I'm not performing in another
country. There’s a lot of salsa. And even markets that
you wouldn’t consider have salsa stations. But you
can’t give them shit to consume. Every time you look
at the clubs they're still playing the greatest classic
hits. But it’s time for everybody to wake up and put
in the work. Record the next album like your life de-
pended on it. A relationship with an album is like ev-
erything else. If you give shit, you get shit.

Why record again with Sergio George? He's
my Quincy Jones. We finish each other’s sentences.
We defer to each other. There’s no such thing as a
bad idea. You never run out of ideas when you have
those two brains connected.

Last year, during the finale of “American Idol,”
you sang “Aguanile”—a classic, very improvisa-
tory salsa song—instead of one of your pop hits.
Why? It was an opportunity for people to see who I
really was. When I do the “Today” show I do salsa.
The vehicles don’t really dictate who I am or what I
sing. It’s that simple. And had they suggested, “Hey,
we don’t want Spanish,” I'd have said, “Get some-
body else.” —LC

Forthe complete Marc Anthony Q&A, go to Billboard.com.



“I think of him as a 360 act,” Cardenas says. “He sings ballads, he
sings in English, he screams, he has every ingredient no one else
has. I always say, ‘Marc, you're blessed, man.” It’s not just salsa. It’s
another world. It’s Cirque du Soleil.”

One could argue that it’s easy to be Cirque du Soleil when one is
a superstar with the backing of a major label, something a dwindling
number of salsa acts have nowadays. But that’s not a valid argument,
says Sergio George, producer of 3.0 and a star in his own right who
now owns his own tropical label—Top Stop, formerly home to Royce
and now to Leslie Grace, among others—and on June 25 released Salsa
Giants, a live CD/DVD featuring some of the genre’s biggest names.

“Salsa was being done just to make a quick buck,” George says.
“Nobody cared about the music or about the legacy. The music wasn't
there. It was cheaply produced. It’s the responsibility of the artist to
make sure they produce art. You just need creativity. And creativity
doesn’t have to cost a lot of money.”

Anthony has long espoused that mentality and has long been out-
spoken about what he thinks are the genre’s downfalls.

“When other people started jumping on the genre who really
weren't salseros and who did it just to do it, a lot changed,” he says.
‘People started recording shitty albums just to gig. People weren’t
looking at it as a body of work. And that really diluted bodies of
work or potential bodies of work.”

Both Anthony and George were born and raised in New York listen-
ing to mainstream and Latin music and saw firsthand the tail end of
Fania Records—the dynamic label launched in 1964 that birthed salsa
as a commercial genre, and that gave the world music by Celia Cruz,
Cheo Feliciano, Ruben Blades, Willy Colon and countless others.

“What was going on was a musical revolution,” George says. “Tito
Puente, Machito—that was classic Latin music. When these guys came
with this new Latin music, it was protest, it was about discrimination in
Spanish Harlem, it was grown from the street. Later it became known
as ‘the Fania Sound.” They didn’t care about the old standards. They
were going to make their own sound. There were no radio stations.
And still, records were in the street, people knew about it by word-of-
mouth. It was all borne out of rebellion and people saying, ‘I'm tired of
the same thing. I'm doing something else.” And the street reacts.”

But as Fania began to wane through the years, another New York-
based label emerged. RMM was founded in 1972 by entrepreneur
Ralph Mercado as a concert promotion and management operation for
many Fania acts. In 1987, it launched as a label with a roster of new
Latin acts, including Tito Nieves, El Canario and La India, who worked
with a stable of arrangers and producers that included a young George.

By the early '90s, salsa was such a profitable genre that every ma-
jor Latin label had a massive tropical music department where other genres like
merengue also thrived alongside salsa. These labels were incubators for throngs
of new Latin talent, many of whom—Manuelle, Olga Tafon, Luis Enrique—still
have successful careers today.

By then, Mercado had met Anthony, who had already recorded an English-language
album, and begged him to record salsa. But Anthony was unconvinced—until one day,
while stuck in traffic in front of Madison Square Garden, he heard “Hasta Que Te Con-
oci,” a song written and recorded by Mexican balladeer Juan Gabriel.

“And it was the most amazing, clearest thing I had ever felt in my whole life,”
Anthony told Billboard in a 2004 interview. “Ihad to sing this song. And I jumped
out and I called my manager and said, ‘I want to do this song.” And he said, ‘You
can’t do it.” I said, ‘Why?’ ‘Because Juan Gabriel already recorded it.” And I said,

‘I'll do it in salsa.’ It was a definitive moment, and I saw it and I seized the mo-
ment and it changed my life forever.”

It was also the beginning of Anthony’s affiliation with George, who produced
his first salsa album, Otra Nota, in 1993. This time around, George called An-
thony and asked him to participate in his Salsa Giants project, which would bring
together many of the acts George had produced through the years. Anthony
agreed and, in turn, asked George to help him with his new album. As is common
with Anthony, he had chosen songs he fell in love with to record. But in a major
departure, when he and George went into the studio, they had no idea what the
arrangements or production would sound like. Not a single note had been writ-
ten until the two sat at the piano, spontaneously came up with beats, rhythms
and arrangements and, on the spot—live with the musicians—recorded the songs.
Neither of them had ever recorded like that.

The result is an organic, vibrant set that is also classic Anthony in its mix of ro-
mance and danceability. The departure is “Vivir Mi Vida,” a remake of Algerian
singer Khaled’s “C’est la Vie,” originally produced by RedOne.

Anthony premiered his version at the Billboard Latin Music Awards in April
and on Univision Radio stations nationwide. The song almost immediately shot
to the top of the charts stateside and in more than 10 countries. Saleswise, the
track is No. 2 on the Latin Digital Songs chart, second only to Don Omar’s “Dan-
za Kuduro,” and has sold 76,000 copies.

Moving forward, Anthony will perform on awards show Premios Juventud the week
prior to the album’s release, as well as on “Live With Kelly and Michael” and “The Wen-

Marc
Anthony

performing

dy Williams Show,” and then kick off his tour in August.

It is, admittedly, a traditional marketing cam-
paign, and so far there aren’t any major alliances or
sponsorships around it.

“T’d lie if T told you this is an innovative, out-of-
the-box platform,” Sony Music U.S. Latin managing
director Nir Seroussi says. “But this single has been
an amazing success and the demand for this album
is huge.”

Beyond the United States, “our sales targets are
confidential, but we all think it will at least be a gold
album in every country, even those that are not tra-
ditional salsa markets,” says Marta Artaso, Sony
marketing manager for the Latin region, Spain and
Portugal. “He’s really managed to make this cross-
over between salsa and non-salsa lovers. Marc An-
thony will make salsa cool again.”

Undoubtedly, the release of Salsa Giants can also
help the salsa cause. Last week, the TV special pre-
miered on Univision in salsa hotbed Puerto Rico,
and the sales reaction to the telecast will be key.

But beyond the quality in the productions that
George is calling for and beyond the support at radio
and the label level that NuLife’s Diaz is calling for,
everyone agrees salsa is in need of a new face—or
faces—that go beyond Anthony and artists like Man-
uelle or Gilberto Santa Rosa. And with the majors
focused on bachata and other tropical rhythms, the
search for new salsa stars has waned.

“When something is stale it has no life,” Diaz says.

“But salsa rules in the Dominican Republic. Uptown
Manhattan is buzzing with salsa. We need the indus-
try to open its doors. We need to continue looking
for that hit song that will break it open. But it has to
be anew salsaacttodoit.”©@

ALBUM: 3.0

LABEL: Sony Music Latin

RELEASE DATE: July 23

MANAGEMENT: Bigram Zayas

PRODUCER: Sergio George

PUBLISHING: Sony/ATV

TOURING: 40 dates in North America, South
America and Australia, beginning Aug. 6 in
Medellin, Colombia

BOOKING: Henry Cardenas, Cardenas
Marketing Network

UPCOMING TV: “Today,” “Live With Kelly
and Michael,” “The Wendy Williams Show,”
Premios Juventud

PUBLICITY: Blanca Lasalle

ATTORNEYS: Paul Schindler, David Fritz

SITES: MarcAnthonyOnline.com,
Facebook.com/officialmarcanthony

TWEETS: @marcanthony
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Tech N9ne’s
Rock’N’Rap
Game

The big-selling indie rapper taps
Serj Tankian, the Doors and
more for 13th album

By Dan Hyman

“A lot more people are watching us now,” rapper
Tech Ngne says. He’s just awakened, stretches in his
black tank top and red athletic shorts, and ambles
toward the front of his tour bus. “So it’s really time
to show off again.”

Tech, born Aaron Yates, is right: In the 13 years
since he and his manager/label head Travis O’Guin
started the independent label Strange Music, the
rapper, known for his impossibly quick flow and
hard-hitting rhyme schemes, has emerged as that
rare independent hip-hop artist who produces ma-
jor-label numbers. (His 2011 album All 6s and 7 s has
sold 229,000 copies, according to Nielsen Sound-
Scan, and was his highest-charting set, debuting at
No. 4 on the Billboard 200.)

Now the industry is taking notice. So while the
Kansas City, Mo.-based MC is in Chicago to per-
form a concert, he’s more than excited to talk about
his bold new 13th studio album, Something Else, due
July 30 on Strange Music. “It’s so massive,” he says
of the three-part, 24-track concept album that out-
lines the fictional devastation and eventual rebirth
of a world overcome by a meteor, and contains a
track listing that boasts a who’s who of both the rap
and rock worlds. Guests include surviving members
of the Doors (Tech recorded with them last year in
Paris prior to keyboardist Ray Manzarek’s death),
System of a Down’s Serj Tankian, Kendrick Lamar,
Wiz Khalifa, B.o.B and Cee Lo Green.

Dabbling in the world of rock is nothing new for
Tech—his third album, 2001’s Anghellic, kicked off
with a rock track. “Tech None has definitely forged
his own path,” Tankian writes in an email. “It’s rare to
come across artists in both the hip-hop and rock world
today who are both adventurous and powerful.”

O’Guin says that he plans to still market the album
as a hip-hop release, but sees its cross-genre appeal as
a vehicle for a multifaceted attack: He'll leverage the
Doors and Tankian collaborations to tap the rock mar-
ket, while relying on the prominent hip-hop features
to stay true to his rap base. “It doesn’t deter me in the

THE BIG NUMBER
—— |

YouTube views of Tech N9ne’s
music video for “Demons,”
which features Three 6 Mafia.

6.6M

VIEWS

slightest of how to market a record like this,” he says.
Radio is still a priority for Tech. He unveiled the T-
Pain-featuring single “B.L.T.C.H.,” and other poten-
tial singles include cuts with Lamar (“Fragile”) and
Khalifa (“See Me”). He’s also shooting eight music
videos. Thanks to consistent touring and stellar mer-
chandise sales, O’Guin says album sales aren't his
primary concern. “I got to be brutally honest with
you: I could give a shit [about numbers],” he says.
Tech will be on the road for much of the year pro-
moting the new album. He begins a Canadian tour on
Aug. 14, before heading out on his 56-city Something
Else tour that runs from mid-September through ear-
ly November. He'll also perform at all four stops on
this year’s Rock the Bells tour. And while late-night

ARTIST: Tech N9Ne

ALBUM: Something Else
RELEASE DATE: July 30
LABEL: Strange Music
MANAGEMENT: Travis O'Guin
PRODUCERS: various

PUBLISHING: Snake and Bat
Music

BOOKING AGENT: Travis O'Guin

CHART HISTORY: Absolute
Power (2002), No. 59 Billboard
200, 358,000; Everready

(The Religion) (2006), No.

50 Billboard 200, 264,000;
Misery Loves Kompany
(2007), No. 49 Billboard 200,
106,000; Killer 2008), No.

12 Billboard 200, 180,000;
Sickology 101 (2009), No.

19 Billboard 200, 118,000;
K.0.D. (2009), No. 14 Billboard
200, 159,000; The Gates
Mixed Plate (2010), No. 13
Billboard 200, 73,000; All 6
and 7’s (2011), No. 4 Billboard
200, 230,000; Welcome to
Strangeland (2011), No. 21
Billboard 200, 84,000

TWITTER: @TechN9ne

TV appearances sound enticing to O’Guin, he says
Tech will only do them if they fit into his schedule.
“I'mnot going to cancel a show because someone [at
late-night TV] is calling,” he says.

O’Guin says that due to Tech NgNe's independent
status, brands are very receptive to approaching him
for synch opportunities largely because, unlike a
major label, he can get a song cleared in a matter of
hours. (In the past, the rapper has licensed his music
to the film “Alpha Dog” and EA Games, among other
brands.) Still, Tech and his team are highly selec-
tive. “We're always on the lookout,” O’Guin says of
potential partnerships. “But we're very careful. We
look at ourselves as the Saks Fifth Avenue of inde-
pendent hip-hop.”©@
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ARTIST: Mayer Hawthorne

ALBUM: Where Does This
Door Go

LABEL: Republic Records
RELEASE DATE: July 16

PRODUCERS: Mayer
Hawthorne, Pharrell, Oak,
Jack Splash, Greg Wells, Kid
Harpoon, Da Internz

PUBLISHERS: various

MANAGEMENT: Jackson Perry,
A-Side Worldwide

BOOKING AGENT: Jbeau Lewis,
Creative Artists Agency

CHART HISTORY A Strange
Arrangement (2009), No. 2
Heatseekers Albums, No.
147 Billboard 200, 71,000;
How Do You Do (2011), No. 52
Billboard 200, 102,000

TWITTER: @MayerHawthorne

Courting
A Bigger
Audience

Known for his creative control,
Mayer Hawthorne invites
superstar producers to boost
nextalbum

By Justin Jacobs

A camera follows Mayer Hawthorne through a dark
corridor and into a bar. “I know it’s been a long time
since I released any new music. I promised when it
rained, it'd pour. It’s time for Tropical Storm Haw-
thorne,” he deadpans. “I'm ready.”

The Detroit soul singer’s album-announcement
YouTube clip was a parody of Justin Timberlake’s video
earlier this year, and represents Hawthorne’s relation-
ship with pop. “I take the music very seriously, but I
don’t take myself too seriously,” he says. “Having fun
is really what it’s all about.”

His third album, Where Does This Door Go, due July
16 on Republic Records, proves his point. While Haw-
thorne self-produced his first two releases, the retro-

soul-styled A Strange Arrangement and How Do You Do
(which have sold 71,000 and 102,000, respectively,
according to Nielsen SoundScan), his latest features
a whole cast of producers: Pharrell, John Hill, Jack
Splash, Greg Wells and more, presenting a new strain
of hip-hop soul that could bust him out of “critically ac-
claimed” territory and into a higher level of stardom.

“I wanted to do something completely different. I
did the first two albums myself. I'll always have that,”
he says. “But the music has to evolve and grow.”

Before hitting the studio, Hawthorne met with doz-
ens of the biggest producers in pop, “then I narrowed it
down to the guys that understood my vision,” he says.
The sessions challenged Hawthorne. “[I'd hear] ‘OK,
you'll work with John Hill today.” I'd never met John
Hill in my life. So I'd say, ‘Hi, nice to meet you. Let’s
write a hit song.””

Each producer formed his own idea of Hawthorne’s
future, and helped mutate his soulful sound. (Pharrell,
he says, “saw me as a stadium rock artist, like Freddy
Mercury. He got me thinking bigger.”) But the goal was
always the same: “I wanted to make an album to throw

“I'd hear, ‘OK, you'll work with John Hill
today.’ I'd never met John Hill in my life.
So I'd say, ‘Hi, nice to meet you. Let’s
write a hit song.””” —maver HAWTHORNE

on at a house party, fun from beginning to end. A Dirty
Mind or Doggystyle. And in a perfect world, this record
will be played at every grocery store in America for the
next 40 years.”

First single “Her Favorite Song,” featuring British siren
Jessie Ware, is a good start: a hopelessly gyrating bassline,
slowed-down percussion and Hawthorne’s punchy fal-
setto. Where Does This Door Go retains Hawthorne's
hooks and soul in a brassier, bolder package.

Hit producers may boost Hawthorne’s profile,
but he’s always promoted himself with a sly grin. In
2011, he broadcast his own halftime show during the
Detroit Lions Thanksgiving Day game as an alterna-
tive to Nickelback. His debut single was released on
ared, heart-shaped 7-inch record. This summer, hip-
ster burger chain Umami will feature the “Hawthorne
Burger.” Other promotions will play on the album’s ti-
tle “and the journey Mayer will take you on,” Republic
senior VP of marketing Frank Arigo says. “His sense
of humor makes it easier to promote his music.”

“We just try to be unique,” Hawthorne says. “Our
most successful marketing tools have just answered
the question ‘What would be the most fun thing to
do?’ It’s hard work to think outside the box, but I'm
from Detroit. We have a hard work ethic instilled
inus.”

Hawthorne will play “Late Night With Jimmy Fal-
lon” on release date before a summer tour with One-
Republic, but expect more creative Mayer-isms push-
ing the record through the fall.

As he says, “We've got a million ideas.”©

TREETOP FLYERS

Adele, Mumford & Sons and
Laura Marling cut their teeth
in the rock clubs of West
London, and Treetop Flyers
spent a few pint-soaked
nights supporting these
meteoric talents long before
they became Shepherd's
Bush rock fixtures them-
selves, This scene—which
revolved around Commu-
nion, the collective and label
co-founded by Mumford

& Sons’ Ben Lovett—en-
couraged the relentlessly
gigging musicians to form
the twang-loving quintet in
2009 while they witnessed
the rise of their rock
compatriots. Now, Treetop
Flyers are heading stateside
with their full-length debut
on Partisan, The Mountain
Moves, and lead singer Reid
Morrison is quick to defend
its flawless instrumentation
and confessional tendencies
as more than a jangly, boot-
stomping fad. “We've liked
American folk music since
we were little kids—Doc
Watson, Jackson Browne,
Crosby Stills Nash &
Young—so it's not like we're
playing this way because
it's an 'in’ sound,” he says.

For Partisan co-founder/
president lan Wheeler, the
band's drive and live chops
make Treetop Flyers an ideal
addition to his like-minded
roster, which includes Deer
Tick and Sallie Ford & the
Sound Qutside. "They're at
the top of their field as far as
songwriting and perform-
ing go," Wheeler says. “This
is one of the most genuine
bands we've come across.
They're willing to do what-
ever it takes to make a living
making art, and that’s always
a big thing for us. That's
something we saw early on
and wanted to support as
long as we possibly can.”
—Hilary Hughes
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Tabatha Levrault,
mainstream top 40 KKSW
Topeka, Kan. Austin
Mahone, “What About
Love.” The summer hit of
2013. With its hook, ‘90s-boy-
band sound and modern
bassling, | can't help but want
todance. | can imagine a
mother and daughter singing
along toitin the car.

Karmin, “Acapella.” As
I'm a fan of Karmin, this
song does not disappoint
This is definitely a female
empowerment anthem that
our listeners will enjoy and
embrace. | also hear a bit of
Salt-N-Pepa influence in
Amy Heidemann's rhymes.
Very nice.

Awolnation, “Sail.” If | had
awish list of songs | would
love to see break at top 40,
this would be oniit. Three
years after its release and
with impressive numbers on
YouTube and iTunes, | hope
this song receives the national
attention it deserves. Its
synthesizer feel and addictive
lyrics speak to this generation.




ARTIST: Vince Gill

ALBUM: Bakersfield

LABEL: MCA Nashville

MANAGEMENT: Larry Fitzgerald
and Terry Elam, Fitzgerald
Hartley

PRODUCERS: Vince Gill, Paul
Franklin

PUBLISHING: Kobalt Music
Publishing America

BOOKING AGENCY: Keith Miller,
William Morris Endeavor

CHART HISTORY: Guitar
Slinger (2011), No. 4 Country
Albums, No. 14 Billboard 200,
104,000; These Days (2006)
No. 4 Country Albums, No.
17 Billboard 200, 383,000;
“Don‘t Let Our Love Start
Slippin’ Away” (1992), No. 1
Hot Country Songs; “I Still
Believe in You" (1992), No.

1 Hot Country Songs; “The
Heart Won't Lie" (with Reba
McEntire, 1998), No. 1 Hot
Country Songs

TWITTER: @VGcom

Vince Gill
Brings
‘Bakersfield’
Home

Despite announcing his
separation from MCA/Universal,
the country singer stays with his
longtime label to honor the West
Coast country sound

By Chuck Dauphin

At the 2012 Country Radio Seminar, Vince Gill made
news at the Universal Music Group (UMG) luncheon
by announcing that he was no longer on the label
group’s roster. While that was contractually true, in-
coming Universal Music Nashville Entertainment
chairman/CEO Mike Dungan had different ideas.

“Vince wasn't sure it fit with a mainstream,

“Vince had a long-term contract with MCA/Uni-
versal that simply had expired,” Dungan explains.
“When I arrived here last year, I called and asked ifhe
would meet me for breakfast. Over eggs and bacon, I
said, ‘Look, I know that you are going to continue to
make music. Why not do it here, at the place you have
always called home, where the team loves you and re-
spects you, and where you can be confident that your
music will get the absolute best care?’ The man, the
artist is just simply a giant, and he represents every-
thing that MCA stands for. Vince Gill belongs here.
And we are honored to represent him.”

With that bit of business taken care of, the label
is set to release Bakersfield—an album teaming the
singer with highly esteemed steel guitar player Paul
Franklin—on July 30. The disc is a reverent look back
to the West Coast country sound made famous by
Buck Owens and Merle Haggard in the 1960s. In fact,
Bakersfield contains five Owens covers and five from
the Haggard library. Among the highlights are a stun-
ning version of Owens’ 1964 classic “Together Again”
and such early Haggard hits as “Branded Man” and “1
Can’t Be Myself.”

Gill had been working on the album with Franklin
before he had breakfast with Dungan, and when the
two met to discuss plans for a new record, the singer
couldn’t resist the urge to show what the two had been
working on.

“When we sat down to begin discussion about a
new album of original material, Vince played me
tracks that he and Paul had been recording for the Ba-
kersfield project,” Dungan says. “He wasn’t sure that it
fit with a mainstream, radio-driven record company,

radio-driven record company, but | loved
it, the staff loved it, and the marketing
team jumped right in.”

—MIKE DUNGAN, UNIVERSAL MUSIC NASHVILLE ENTERTAINMENT

MUSIC

Vince

Gill (left)
and Paul
Franklin

but I loved it, the staff loved it, and [UMG Nashville
senior VP of marketing] Cindy Mabe and her team
jumped right in with a plan to bring it to market.”

As for her part, Mabe is excited to be working such
a project of historical proportions. “Bakersfield is a
passion project for Vince Gill and may be the first ‘du-
ets’ record of its kind,” she says. “The musicianship
is as important as the vocals themselves in what the
Bakersfield Sound became. Vince and Paul Franklin
wanted not only to pay homage to the 1960s Bakers-
field Sound with a specific collection of songs from
Merle Haggard and Buck Owens, but to also fuse the
styling of their own playing to the original works.”

She adds, “Each track was personally selected by
Gill and Franklin with the purpose of inspiring a gen-
eration of old and new listeners [with| the sound . ..
Vince cares about the music first. He is a highly cred-
ible, respected and loved artist. He is a mentor to a
new generation of music lovers, and that’s why we
need him on our roster.”

Given its traditional slant, the label will take a
somewhat different tack to market it, although Mabe
says the plan is to put it out in front of as many people
as possible. The album will premiere on WSM Radio
and WSMOnline.com with legendary air personal-
ity Eddie Stubbs, while MCA/Universal will also be
working with Americana radio stations, NPR, Siri-
usXM and classic country radio to make fans aware
of the project.

Pre-orders begin June 30 through iTunes and the
Country Music Hall of Fame. The label is planning
events throughout the 12 months following the re-
lease from Nashville to Oklahoma City to Bakersfield,
Calif., and it’s also taking the music to the source of
its creation.

“We are working with Road ToBakersfield.com, an
interactive site that will feature an interactive map of
Route 66 and the mile markers highlighting the his-
torical significance of events and artists related to the
Bakersfield Sound,” Mabe says. “There will be some
cool apps, video, digital playlists and hidden content
featured to help grow the viral and social following
around this album. Vince will also be performing a
show at Buck Owens’ Crystal Palace in Bakersfield
[Calif.] in October, and we will tie in to some other
key events with Grammy Music Camps to help spread
the word.”©@

NEKO CASE
Singer/songwriter Neko
Case starts a tour in July that
will carry her into the fall to
promote new LP The Worse
Things Get, the Harder | Fight,
the Harder | Fight, the More

I Love You (Sept. 3, Anti-).
Organizing the run is her
booking agent of 15 years, Ali
Hendrick of Billions Corp. “I've
been booking her since she
made $150 a night and she
would play in a city and draw
50 people,” Hendrick says.
“She tours more than any
other artist | represent.”

ROUTING: Hendrick worked
to capitalize on festival ap-
pearances ahead of the album
release, which worked even
more to her advantage when
Anti- pushed the album back
from a spring release. “That's
why she had a large number
of Canadian festivals before
the record came out,” says
Hendrick Case will hit Ottawa
Bluesfest in Ontario, (July 6),
First City Festival in Monterey,
Calif. (Aug. 24-25), Musicfest
NW in Portland, Ore. (Sept. 8)
and Austin City Limits Music
Festival in Austin (Oct. 4-6).
She'll also play her first show
at New York's Radio City
Music Hall (Sept. 26).

AUDIENCE: Case will play
mostly pavilion and club-level
venues, with more intimate
shows sprinkled in. “In Min-
neapolis, the entire month

of October was booked with
ballets and shows at all of the
larger venues, so we ended up
with two nights at First Av-
enue [Oct. 16-17], but certainly
she would have stepped up

to a larger venue there,” Hen-
drick says. With a four-year
break between albums, it's
clear Case’s fans are ready for
new material. “Some [shows]
|last summer weren't quite

as good as | wanted them to
be. Right now, ticket sales are
very strong.”

PROMOTION: Working
with Billions own marketing
director, Hendrick balanced
print advertising with soft on-
sales promoted on Facebook.
Social media continues to

be crucial for Neko, who
engages daily with her 74,000
Twitter followers. “She’s

the queen of Twitter. She's
hilarious.” This time around,
Billions is also working with
American Express on presales
for all shows, as well as
CrowdSurge, offering ticket
bundles that include an album
pre-order. —Nick Williams

BOOKING AGENT: Ali Hendrick,

Billions Corp.

TOUR DATES: June 22-Nov. 1
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Reviews

John Mayer
“Paper Doll” (4:16)

PRODUCERS: John Mayer, Don
Was

WRITER: John Mayer

PUBLISHER: Specific Harm
Music, administered by Sony/
ATV Tunes (ASCAP)

Columbia

Mayer Sounds Good On ‘Paper’

John Mayer’s career has hit some unfortunate speed
bumps: debilitating throat granulomas and resulting
vocal surgeries kept him off the touring circuit last
year and steadied the public eye upon his tabloid-
bait breakups. But on a musical level, the 35-year-old
has never been stronger. “Paper Doll,” his first single
since 2012’s folk-leaning Born and Raised, is one of
his finest achievements, a return to his ultra-smooth
jazz-pop roots topped off with a sublime guitar solo.

LEGEND
&

CREDITS

Edited by Mitchell
Peters (albums)
and Jason
Lipshutz (singles)
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the writers in
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“You're like 22 girls in one, and none of them know
who they're runnin’ from,” Mayer sings over a supple
groove that recalls both Dire Straits and Steely Dan.
“Paper Doll” might be a winking reference to ex-
flame Taylor Swift (and a clever response to her own
breakup ballad “Dear John”), but much more impor-
tant, it's a perfectly crafted pop song. Mayer’s voice
has triumphantly returned, ahead of his forthcoming
album, Paradise Valley. —RR

“Paper Doll” might be a reference to ex-
flame Taylor Swift, but more important,
it's a perfectly crafted pop song.

Audio, Visual

Make a drawing and take a pic-
ture of it, and the free i0S app
Tunetrace turns it into music.
Well, sort of: Abstract minimal-
ism sounds boring, but self-
ies (self-portraits taken with a
mobile device) are rather me-
lodic. Tunetrace—which Queen
Mary University of London
company QApp released this
spring on iPhone, iPod Touch
and iPad—is a novelty hinting
at the potent idea of combining
machine vision and procedural
music. Open Tunetrace and

snap a photo, and the app uses
machine vision to find the lines
in an image, then assign each
line a tone. Hit play, and twin-
kling white lights trace each line
playing a note. When lines inter-
sect, the lights reverse course
and play an alternate tone—so
a drawing of a cross generates
a two-tone oscillation, while an
Erykah Badu tattoo encodes a
little ditty. Designed for ages 4
and up, Tunetrace has online
teaching instructions for middle
and high schoolers. —DD

SINGLES

INDIE

M.LLA.

“Bring the Noize” (3:23)
PRODUCERS: Switch & Surkin
WAneRsvarious
PUBLISHERS: various
N.E.ET./Interscope

“Truth is like a rotten
tooth,” M.L.A. boasts.
“You gotta spit it out.”
But the truth is com-
plicated, especially

for one of the world’s
most confrontational
pop-rappers. “Bring the
Noize” is trademark
M.ILA. capriciousness:
part militaristic battle cry,
part brag-rap buffet, with
explosively brash beats
that blend bhangra exoti-
cism with electro-grime
muscle. Like M.I.A.’s best
work, “Bring the Noize”
leaves a spellbinding
black eye. —RR

FOLK

THE CIVIL WARS

“The One That Got Away" (3:33)
bRODUGER. Charlie Peacock

WRITERS: Joy Williams, John
Paul White, Charlie Peacock

PUBLISHERS: various
Sensibility/Columbia
When it comes to hiatus-
es, the Civil Wars aren’t
exactly the Smiths: The
Grammy Award-winning
folk duo split up last No-
vember due to “internal
discord,” and somehow
announced a new album
six months later. With its
austere arrangement and
Joy Williams’ quivering
vocals, the group’s new
single operates in the
haunting shades that col-
ored its 2011 debut, Barton
Hollow. Rock fans should
be thankful that the Civil
Wars did not, in fact, get
away from them. —JL

POP
GAVIN DeGRAW
“Best | Ever Had" (3:47)

PRODUCER: Martin Johnson

WRITERS: Gavin DeGraw,
Martin Johnson

PUBLISHERS: various
RCA

Pop-rock singer
DeGraw apparently

couldn’t ignore the
dual EDM and folk
resurgences of the

last two years, so he
combined the trends
on his latest single with
a brisk, stomping beat.
A tribute to life on the
road, “Best I Ever Had”
is a refreshingly rhyth-
mic return for a singer
who benefits from a
change of pace. —AH

ALTERNATIVE

NEKO CASE

“Man” (3:31)

PRODUCER: M. Ward

WRITER: not listed

PUBLISHER: not listed

Anti-

For her first single

in four years, Case
adopts the jangly
power-pop of her side
project the New Por-
nographers (courtesy
of guest producer M.
Ward), while featur-
ing the feisty attitude
that’s been a mainstay
of her solo work. “I'm
aman/You'll have

to deal with me/My
proxy is mine/You’ll
deal with me directly,”
she informs the lis-
tener. A lock for solid
triple A play, “Man”
previews Case’s up-
coming sixth LP, due
in September. —AH

DANCE
ALEXA ROCKS

“Cause We Feel Like It" (3:33)

PRODUCERS: Team Whooopiii,
Tony Prendatt-Carter

WRITERS: various

PUBLISHERS: various

2CK/AlexaRocks Music

Scarsdale, N.Y.,

pop newcomer Rocks
has snagged a mal-
leable, multifaceted
chunk of electronica
to glide over on her
single “Cause We Feel
Like It,” which has
found a solid audi-
ence on YouTube. The
lyrics leave some-
thing to be desired,
but the singer hints

at a still-developing
vocal persona that
could someday prove
absorbing. —JL

ALOM: COURT YARD HOUN

WAL



LIVE

ARTIST: Wale

VENUE: Best Buy Theater, New York

DATE: June 24

“Make some noise for some positivity, you mother-
fuckers,” Wale told the Best Buy Theater crowd after
giving away a $25,000 scholarship to a contest winner
onstage. It was one of many detours in a somewhat
disjointed show with a predetermined destination:
At midnight, Wale was releasing his third album, The
Gifted. Along the way, the Washington, D.C., rapper
played nearly 30 songs, took a smoke break and let
several guests hijack the stage. But the loyal crowd
was there to see Wale himself—they shouted along to
every song from his deceptively deep catalog. Sport-
ing a burgundy wool cap, oversize D.M.C.-style spec-
tacles and a laid-back nonchalance, Wale was sup-
ported by a three-piece band, DJ and backup singer.
It was a surprisingly stripped-down setup given he’s
often performed with a bigger troupe including horns
and percussion. Wale led the band through loose ver-
sions of older favorites—“Slight Work,” “Chillin’,”
“Ambition"—and introspective songs from The Gifted
that the crowd hadn’t quite absorbed yet. He hit his
stride with a mini-set of velvety rap ballads, including
top five hits “Lotus Flower Bomb” and “Bad.” Wale’s
Maybach Music Group comrades Rick Ross and Meek
Mill were notable no-shows, but his Rolodex did pro-
duce visits from DJ Khaled, rapper Yo Gotti, NBA star
Kevin Durant and legendary rap trio the LOX, which
reunited to perform the 1997 classic “All About the
Benjamins.” The highlight of the show, however, was
Wale's easy rapport with the audience and sense of
humor. Explaining he wasn't allowed to smoke mari-
juana onstage, he stepped just out of sight and said
to a friend, “Let me get a sip of that water you got in
your hand,” before coughing. “If you smoke—I mean,
if you drink water,” Wale told the crowd, “try to drink
water right now.” —AG

Court-ing
Country

MUSIC

ALBUMS

R&B

KELLY ROWLAND

HIP-HOP Talk a Good Game
J. COLE PRODUCERS: various
Born Sinner Republic Records

We can scrap the notion that Court Yard Hounds is an
outlet for sisters Emily Robison and Martie Maguire to
keep playing country music since their Dixie Chicks
partner Natalie Maines went solo. The duo’s sopho-
more set is broad and eclectic, romping through the
Bangles-esque psychedelic pop of “Rock All Night”
and the blues-tinged rock of “Watch Your Step” while
gliding through the smooth, spacious melodicism of
“Divided” and the poetic “Aimless Upward.” Robison
and Maguire’s harmonies remain the Hounds” most
potent weapon, and there’s plenty of lyrical ambiva-
lence to lend a gray hew to songs like the biting opener
“Sunshine” and the uncertain plea at the center of
“Gets You Down.” Richly arranged and sonically im-
maculate, Amelita spotlights two Chicks who play sec-
ond fiddle to no one. -GG

Court Yard Hounds
Amelita

PRODUCER: Jim Scott
Columbia Records

RELEASE DATE: July 16

PRODUCERS: various

Roc Nation/Columbia
Records

RELEASE DATE: June 18

“I got the game back
and I ain’t never letting
go,” Cole says on “Vil-
luminati,” the drum-
heavy opener on his stel-
lar sophomore album.
While songs like the
jazzy “Let Nas Down”
showcase Cole’s vulner-
able side, other cuts, like
the smooth Kendrick
Lamar-assisted “Forbid-
den Fruit” and “Rich
Niggaz,” have fistfuls of
confidence.” —KI

ROCK

BASS DRUM OF DEATH

Bass Drum of Death
PRODUCER: John Barrett
Innovative Leisure

RELEASE DATE: June 25

Bass Drum of Death’s
self-titled sophomore set
is a raucous, static-laced
rock release that bal-
ances melody with layers
of growling reverb. The
music, led by musician/
producer John Barrett,
revels in raw, hollow
tones, but the tracks
retain a striking sense of
hooky accessibility even
when garage tendencies
take over. —EZ

ROCK

SIGUR ROS

Kveiker

PRODUCER: Sigur Ros

XL Recordings
RELEASEDATE: June 18
Gone are those nice
Icelandic boys who
made soothing music
for nature documen-
taries—at least for a
good chunk of Sigur
Rés’ seventh album.
Now a trio, the group
proves adept at mak-
ing big noise on the
stomping eight-minute
opener “Brennisteinn”
and channels its inner
(almost) metal on
“Stormur.” —GG

RELEASE DATE: June 18
Former Destiny’s Child
member Rowland
comes into her own as a
solo artist on her fourth
album, revealing layers
of depth and personal-
ity. “Dirty Laundry,”
her brutally honest
collaboration with
The-Dream, is the clear
highlight, but “Freak”
and “You Changed,” a
Destiny’s reunion with
Beyoncé and Michelle
Williams, are pop/R&B
mini-triumphs of their
own. —AH

JAZZ
BILL FRISELL
Big Sur

PRODUCER: Lee Townsend

OKeh/Sony Masterworks

RELEASE DATE: June 18

The tranquility of the
Northern California
coast is emphasized in
guitarist Frisell's 19-
song opus inspired by
the ocean and moun-
tains in and around
Big Sur. Save for a
surf-rock ditty, Frisell
and his quintet opt for
precise, linear serenity
in folk-inspired melo-
dies that play like love
poems. —PG

HIP-HOP
KANYE WEST
Yeezus

PRODUGERS: various

G.0.0.D./Roc-a-Fella/Def Jam

RELEASE DATE: June 18
West let the public

do most of the talk-
ing leading up to his
caustic, profoundly
profane and very loud
new album, Yeezus.

Is it blasphemous?

Is it misogynistic? Is
it even hip-hop? On
Yeezus, co-produced by
a coterie of electronic
musicians including
Daft Punk, West him-
self is agnostic, razing
all barriers between
artand id. —RU
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Mariah
Carey took
to Twitter to
inform fans
that they'll
have to
wait for her
14th studio
album, as
she's not
quite ready
torelease

it. "While
making

this album,
| gotso
immersed in
the creative
process that
ljustdon't
feel it would
be doing it
justice to
release it,”
she wrote.
Qriginally
due July 23,
Letting Go
appears to
have been
delayed
indefinitely.

Alt-Pop’s New
Lorde

Teenage New Zealand unknown
breaks onto U.S. charts with
almost no stateside promotion
By Jason Lipshutz

Popping up on the lower reaches of the Billboard
200 chart last week was Lorde’s The Love Club EP,
which entered the tally at No. 191 following its re-
lease in March on Lava/Republic. The five-song
set has sold 10,000 copies, according to Nielsen
SoundScan, despite the fact that Lorde is a mysteri-
ous 16-year-old New Zealander who was a complete
unknown eight months ago and has done next to no
stateside promotion.

Last November, Ella Yelich O’Connor released the
EP in New Zealand under the name Lorde through
a deal with Universal that she signed at the age of 12.
The ornate pop songs contain an austerity that invites
comparisons to Adele and Florence & the Machine,
with evocative lyrics like “Every song’s like gold teeth,
Grey Goose, trippin’ in the bathroom/Blood stains,
ball gowns, trashing the hotel rooms/We don’t care—
we're driving Cadillacs in our dreams” on standout
track “Royals.”

Lava president Jason Flom first caught wind of Lorde
less than six months ago when his friend, music super-
visor Natalia Romiszewski, sent him an email with a
link to the teen singer’s SoundCloud page, which had
been set up days earlier. “I took one listen and was
immediately obsessed,” says Flom, who emailed the
singer directly to find out more. Soon, Flom was talk-
ing on the phone with Lorde, her longtime manager
Scott Maclachlan and the singer’s parents about how
the high schooler can and should showcase her music
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outside of New Zealand. Flom, a former A&R head
of Atlantic Records who can be credited with break-
ing acts like Kid Rock and Paramore, added Lorde to
a compact roster of artists on Lava (which is partnered
with Republic) that includes Jessie J, Black Veil Brides
and CJ Holland.

Soon after Lorde signed her U.S. deal, “Royals”
spent three weeks atop New Zealand’s digital songs
chart beginning March 30, more than a month before
Lorde would perform her first show in the country.
Meanwhile, Flom was playing her music to whomever
would listen within the U.S. music industry. “I sent
an email very shortly after signing [Lorde] to all the
key people at iTunes, and I said, ‘This really takes me
back to when I signed Tori Amos,” Flom recalls. “I
feel like Lorde will have the same impact. I worked
with Tori from the very beginning, and I can say with
some authority that Lorde has the same level of inten-
sity and genius.”

The blogosphere outside of New Zealand slowly be-
gan hearing the whispers about Lorde that Flom and
Lava were starting. On April 26, Buzzfeed ran a post
titled “Listen to This Teen Singer From New Zealand
Right Now,” while Jezebel, the Guardian and Idolator
touted the singer in the following weeks. In May, the
EP shot onto Billboard’s Heatseekers Albums chart at
No. 8, while “Royals” entered the Alternative tally at
No. 30 last week. The single was given a darkly artistic
music video that has received 1.4 million views since its
YouTube posting on May 12.

Flom says Sept. 30 is the release date for Lorde’s
as-yet-untitled debut full-length, which will include
some of the songs on The Love Club but not all five
tracks. Dates for a U.S. promotional run are being fi-
nalized, but will likely occur in late August and early
September and include performances on both coasts
and appearances at “key industry events.”

Expect to hear much more of “Royals” in the com-
ing months: The track is getting pushed to triple A
radio, but Flom expects it to reach top 40, AC and
rhythmic formats soon. “It’s one of those six-format
records,” he says, “but we're really trying to take
our time—we didn’t even mean to go to Alternative
as quickly as we did, but they sort of picked up on it
and stations started adding it. But we really want to
take a very deliberate approach to this—there’s abso-
lutely no rush.” @

Lorde’s full-
length album
isduein
September.

THE
Numbers

Robin Thicke’s
“Blurred Lines”

The song, featuring T.I. and Pharrell, tops the Billboard
Hot 100 for a third week and shows no sign of slowing
down. It gains by 20% in overall chart points, with
across-the-board increases in streaming (up 45%),
airplay (19%) and sales (14%).

@ 424K

“Lines" logs the largest sales week this year:
424,000 downloads, according to Nielsen
SoundScan, the best sum for a song since the
week ending Dec. 30, 2012, when Taylor Swift's
“I Knew You Were Trouble” (582,000) and
Bruno Mars’ “Locked Out of Heaven” (497,000)
were aided by redemption of digital holiday

gift cards.

@ 114M

The song scores the Hot 100's Airplay Gainer
award for a fourth consecutive week, soaring
to 114 million audience impressions (from 96
million last week), according to Nielsen BDS.
Reinforcing its crossover appeal, the R&B/funk
track is the Greatest Gainer on Adult Top 40,
where it bounds 32-24 (up 98% in plays)

871%
iM

In the three months since “Lines” video debut
(March 20), Thicke has experienced an 871%
increase in Facebook fans, gaining 362,000 on
the platform, to surpass 1 million.

® 270%
3.7K

Mentions of #blurredlines, the song-title-
inspired hashtag, spiked 270% to 3,700 on
June 13 (the same date the track reached No.
1 onthe Hot 100) after Thicke, Pharrell and
Miley Cyrus performed the song on ABC's
“Jimmy Kimmel Live!” Kimmel and the show's
Guillermoalso did a rendition of “Lines,” which
has garnered 1.4 million YouTube views.
—Keith Caulfield, William Gruger & Gary Trust




LADUA/CNN

Robin
Meade will
deliver news
updates

for WNSH
New York's
morning
show.

MUSIC HAPPENING NOW

Meade ‘Counts’ On Her
Household Name

Morning show star partners with Target to put second
album in shoppers’ view
By Chuck Dauphin

As host of HLN’s “Morning Express,” Robin Meade reigns as one of cable TV’s most popular
personalities. But she’s also growing into a multimedia celebrity—sophomore album Count on Me
debuted at No. 58 on Billboard’s Top Country Albums chart and No. 29 on Heatseekers Albums,
selling 1,000 copies in its first week with a Target exclusive for physical copies and digital avail-
ability on iTunes.

From her offices at HLN in Atlanta, Meade says the alliance with Target began with her 2011 debut,
Brand New Day. “People know me visually from my time on the tube,” she says. “So licensing my mas-
ters toa distributor that has the end-aisle display in Target is a huge plus for me. It allows the consumer
to go, “Oh, wait, T know that gal from the news. She has an album? Let me see what thisis about.”

Meade is well aware that she has some promotional avenues available to her that other artists
might not have. She’s grateful for those, saying, “I am so fortunate to work for bosses in the CNN
family who are supportive of this other side of me. They have fashioned avenues that allow me to
mention my music on the air, in a way that isn’t shoving the product down the viewers’ throats.”
Meade has recently performed the national anthem at a couple of NASCAR races this year, and also
hosted and performed on the Daytime Emmy Awards, telecast on HLN.

Meade is also taking on a new gig. She has signed up to deliver news updates for the new Blair
Garner morning radio show, broadcast from Nashville and aired on WNSH (Nash FM) New York.

“It’s exciting to be a part of this new type of show where people in the biggest market in the country
are getting to listen to a radio format that serves up the country lifestyle,” she says. “I'm happy to be
apart, providing news straight from the set of HLN—during a few of my own commercial breaks.”

Dennis Garces, VP of product development for Somerset Group, Meade's distributor, feels both the
approach and the product are winners. “She’s produced by [singer/songwriter] Victoria Shaw. It’s a
real testament to have someone like Victoria take her under her wing and work with her,” Garces says.

Garces is also focused on the parallels between Meade’s base and the Target shopper. “One of
the things about doing an exclusive with Target is a statement of the faith that we have in Robin’s
connection with her audience and the Target consumer,” he says, “and how they fit together.” @

Battle Plan: Cimorelli

ﬁIMﬁm 6 MONTHS AGO 1 MONTH AGO RELEASE WEEK NEXT UP

The six
sisters of
Cimorelli
turned the 2
million-plus
YouTube
subscribers
of their top
40 covers
intoaNo. 4
Heatseekers
Albums
chartdebut
for their
original EP
Made in
America,

Republic capitalized on
Cimorelli's nearly half-
billion video views to create
excitement for the group’s
original material. “We wanted
to focus on engaging their
YouTube fans," executive
VP of marketing Jim Roppo
says. "One of our tactics

in particular was to have
them release covers, like
Justin Timberlake's ‘Mirrors,’
featuring Big Time Rush's
James Maslow.” The label
builta campaign around

the video in which fans

had to unlock the clip by
liking it on Facebook. By
building up other platforms
like Instagram and Twitter,
Republic sought to keep fans
active and growing while
preparing them for the EP
launch.

Team Cimorelli announced
the release of the EP by
posting a static video for the
title track on YouTube on
May 24. (The clip has earned
more than 1 million views.)
Radio Disney then launched
the single on its website

and station. For the album
art, Republic created a plan
for fans to unscramble the
artwork, requiring them to
tweet a link to unlock it. "It
made them power the reveal,
having them be the engine of
how to get to see the cover,”
Roppo says. Next, the label
coordinated a video shoot for
the single with director Eric
White (Diddy, Daft Punk, Mary
J.Blige). The clip premiered
June 26 on Vevo.

ITunes chose "Made in
America” as its single of the
week to coincide with the EP's
launch on June 18."When
iTunes chose it, we moved

up our plans quickly—there
wasn'ttime to even launch

a pre-order,” Roppo says.
Releasing the single and EPin
the same week, Roppo looked
to spark conversation with
those discovering new music
through iTunes. “You'll geta
certain amount of conversion
with people discovering

the group and looking for
anything else to buy.” Putting
up a YouTube stream of EP
snippets, the label used

the group’s subscribers to
spread the word as well. The
EP sold 3,000 first-week
copies, according to Nielsen
SoundScan.

The group will head outon a
promotional bus tour dubbed
the Summer of Cimorelli
that will hit Middle America
markets, considered the
act’s “springboard,” Roppo
says. “They'll be doing local
morning-show TV, radio
visits, Boys and Girls Clubs,
camps, malls and national
anthems at sporting events.”
The group will also continue
working with Radio Disney;
an interview and performance
will air July 4. After a concert
in Los Angeles on July 10, the
single will go to radio on Aug
6. Then, Roppo says, “we'll
get them out on the road, and
really go win the hearts and
minds of programmers and
everybody they can touch.”
—Nick Williams

o
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Avila Shakes Up Presley
Classic

A dreamy new rendition of
“All Shook Up”is gaining
traction, thanks to its use
inaTrojan Lubricants TV
commercial. The cover by
duo Avila (Daniel Johnson
and Brie Stoner) has been
selling between 1,000
and 3,000 downloads
weekly since its debutin
April, according to Nielsen
SoundScan, and has
amassed 200,000 views on
YouTube. Elvis Presley, the
song's co-writer, took his
iconic rendition to No. 1 in
1957 on Billboard's Best
Sellersin Stores chart.

Blended Family

Kopecky Family Band's first
chart entry becomes its

first top 10, as “Heartbeat”
(ATO) skips 11-8 on Triple

A. Despite its name, the
folk/rock group is related
through sonic synergy only,
with Kelsey Kopecky and
Gabe Simon having formed
the sextet in 2007. “When

we were originally trying to
figure out a name, we felt that
Kelsey's last name had the
right ring to it,” Simon recalls.
“We added ‘family’ because
that's really what it feels like
when we all play together.”

Sebastian Travels To
Country

Gwen Sebastian, a
contestant on NBC's “The
Voice" last year, heads for
the Country Airplay chart
with “Suitcase,” the lead
single from her self-titled
third album (Flying Island).
After choosing Blake
Shelton’s tutelage on the
show, Sebastian toured

with the series coach and

his wife, Miranda Lambert,
after the North Dakota native
was eliminated from the
competition. Lambert guests
on the new set's "Annie’s New
Gun.”

‘Switch’ Up

Following a No. 8 debut

on Top R&B/Hip-Hop
Albums with The Life and
Times of Jonny Valiant

(May 18), Atlanta rapper
Rittz closes in on his first
airplay chart appearance as
“Switch Lanes,” featuring
Mike Posner, is nearing

the Rhythmic tally. KGZG
Spokane, Wash., leads with
74 spins for the song in the
June 17-23 Nielsen BDS
tracking week. The rapid-fire
MC made waves in 2010 on
Yelawolf's “Box Chevy” and
signed with Tech N9ne's
Strange Music label last year.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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CONNECT WITH THE MUSIC INDUSTRY’'S MOST IMPORTANT DECISION MAKERS

PROFESSIONAL SERVICES

MUSIC MERCHANDISE

WORIFD'® RECORDS
Meet The Right People

Maneuvering through the music business is not easy...
That's why we're here!
You've always wanted to be in the business
but don't have the connections
NOW YOU DO!
Meet the industry group at World Records today!

How to find the right producer. Getting your music on the radio and online
Social Media. Producing a video. How to set up for stage performance
We are your one stop for answers.

Ask for GB 954.467.0872 or email gb@world records.biz

BUY DIRECT AND SAVE!

While other people are raising their prices, we are slashing ours.
CD’s, LP’s, Books, Cassettes as low as 50 cents.
Your choice from the most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.

P.0.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

RECORD COLLECTIONS

We BUY any record collection.
Any style of music.
We pay
HIGHER prices than anyone else.
Call
347-702-0789 (Allan) or email

a_bastos@yahoo.com

@
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Short-form Radio Programs/Barter

The Inside Stories Behind
The Christmas Songs

Featuring Songwriters’ Actual Voices!

TheMusicalSoundReview.com (718) 375-1245
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AMERICA

Hunger is closer than you think. Reach out to your local food bank
for ways to do your part. Visit

today.
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CHARTS

KEITH CAULFIEL

Kanye Leads Chart

Rap Romp

Rap albums claim the Billboard 200’s top three slots

for the first time in three years

ed by Kanye West'’s Yeezus, all of the top

four albums on the Billboard 200 are new

entries. Yeezus arrives with 327,000 cop-

ies, according to Nielsen SoundScan—the

third-largest sales week of the year. It’s
bested by only the debuts of Justin Timberlake's The
20/20 Experience (968,000) and Daft Punk’s Ran-
dom Access Memories (339,000). It’s the biggest week
for a rap album since Drake’s Take Care arrived with
631,000 at No. 1in November 2011.

Yeezus is West’s sixth No. 1 album and sixth straight
chart-topper. Only his debut, The College Dropout,
missed the top slot, bowing and peaking at No. 2. His
six leaders include his 2011 collaborative album with
Jay-Z, Watch the Throne. West’s sixth No. 1 ties him for
the second-most chart-toppers among rap acts. His
sum is equal to that of Eminem and Nas. Only Jay-Z
has more, with 12.

J. Cole’s second album, Born Sinner, enters at No. 2
with 297,000 copies, his best sales week yet. It easily
trumps his previous high-water mark, when debut al-
bum Cole World: The Sideline Story bowed at No. 1 with
217,000 in 2011. Born Sinner’s arrival is the largest No.
2 bow since Dec. 11, 2010, when Nicki Minaj’s Pink
Friday hopped on with 375,000.

Behind Cole is the third rap debut in the top three:
Mac Miller’s Watching Movies With the Sound Off
starts at No. 3 with 102,000. It’s the first time the top
three titles have all been rap albums since July 24,2012,
when Eminem’s Recovery, Drake’s Thank Me Later and
Big Boi’s Sir Lucious Left Foot: The Son of Chico Dusty
were Nos. 1-3, respectively.

Kelly Rowland’s fourth studio set, Talk a Good
Game, is the fourth and final arrival in the top 10. It
lands at No. 4 with 68,000, marking her third 10 set.
The arrival is Rowland’s smallest start, dipping below
the 77,000 that launched her last album, Here I Am, at
No.3in2011.

Back at No. 1, Yeezus’ first-week sales are softer
than industry sources forecast. On the Friday before
its release (June 14), it had been tipped to start with
as much as 500,000. But a week later, its sales projec-
tion had fallen to 330,000-340,000.

On the one hand, West’s debut is his slowest start
ever. But on the other, his sizable debut could be
considered a victory, what with the album’s unusual
promotion and launch. Yeezus doesn’t have an official
radio single and music video, and West made just one
TV appearance to promote the album, performing on
NBC'’s “Saturday Night Live” on May 18.

As for Cole, his album’s sales blew past expecta-
tions, selling about 100,000 more copies than the
150,000-200,000 that was forecast on June 14. Even
better, its start is larger than the projection made on
the day after its release (June 18), when sources said it
could do 270,000-290,000.

Meanwhile, Miller’s album start is on target with
forecasts made June 19. However, his bow is smaller
than that of his last release, Blue Slide Park , which de-
buted at No. 1 with 144,000 in 2011.

With West, Cole and Miller all starting north of
100,000, it’s the first time since November 2006
that three rap albums have debuted with sales that
exceed that mark. The week of Thanksgiving that
year, a trio of rap releases had six-figure debuts: Jay-
Z's Kingdom Come (680,000), Snoop Dogg'’s Tha
Blue Carpet Treatment (264,000) and 2Pac’s Pac’s
Life (159,000).

This is also the first week since last October where
two albums—regardless of genre—started with more
than 200,000. It happened on the Nov. 10 chart (re-
flecting the sales week ending Oct. 28), when Taylor
Swift’s Red arrived with 1.2 million and Kendrick
Lamar’s good kid, m.A.A.d city started with 241,000.

The 2 Million Experience: Justin Timberlake's
The 20/20 Experience becomes the first album to sell 2
million copies in 2013. The set, which slips 3-9 on the
Billboard 200 with 32,000 sold (down 8%), had its
cumulative sales rise to 2.02 million. It’s not only the
sole set to move 2 million this year, but the only one to
sell1 million. The year’s runner-up best-seller is Bruno
Mars’ Unorthodox Jukebox, which has shifted 963,000.

Next Week: Another rap album should arrive atop
the Billboard 200 next week, as Wale’s The Gifted
is set to bow in the penthouse with around 150,000
copies, according to sales prognosticators. It will
mark Wale’s second top 10, following his last re-
lease, Ambition, which debuted and peaked at No. 2
in 2011. That effort launched with 164,000, but was
blocked from the top spot by another debut album:
Justin Bieber's Under the Mistletoe, which bowed
with 210,000.0

SOUNDTRACK SALES
YEARTO DATE

5.8 MILLION
@7.3%

Two To Tango:
Rod Stewart, Plumb
Rod Stewart debuts on Dance
Club Songs for the first
time since 2004, as “Sexual
Religion” shimmies in at No.
49. Eight years ago, remixes
of “Do Ya Think I'm Sexy?"
reached No. 2. The original
version became his first entry
on the chart, and sole No.
1,in 1979. The new arrival
marks his seventh chart visit.
Plumb also enters Dance
Club Songs with “Need You
Now (How Many Times)” (No.
40) after the track became
her first top 10, reaching No.
3, on Christian Songs. The
versatile singer/songwriter
concurrently debuts on the
latter list with her new single,
“One Drop” (No. 48).

—Gary Trust

THE BIG NUMBER
]

Coldplay’s "Viva la Vida"
becomes the 21st digital song
to sell 6 million downloads,

as its to-date sales rise to
6,004,000. Among rock songs,
it's the sixth 6 million seller.

Read more
Chart Beat at
billboard.com/
chartbeat.

BLACK SABBATH'S 13
SALESTHIS WEEK

46,000
@71%

U.S. STREAMS OF MILEY
CYRUS' "WE CAN'T STOP”

9.5 MILLION
@ 469%

MARKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL DIGITAL
ALBUMS* TRACKS
This Week 5,508,000 2,440,000 26,505,000
Last Week 5,253,000 2,107,000 25,631,000
Change 4.9% 15.8% 3.4%
This Week Last Year 5,940,000 2,377,000 25,168,000
Change -7.3% 2.7% 5.3%
*Digital album sales are aiso counted within album sales.
Weekly Album Sales ( Units)
— 2013
2012
15
10
A 5.5M
0
I F M A M 1 1 A 5 0 N D

YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE
Albums 144,712,000 137,016,000 -5.3%
Digital Tracks 672,732,000 656,977,000 -2.3%
Store Singles 1,621,000 1,578,000 -2.7%
Total 819,065,000 795,571,000 -2.9%
Album w/TEA* 211,985,200 202,713,700 -4.4%
*Includes track equivalent album sales (TEA) with 10 track downloads equivalent to one album sale,

2012

Sales by Album Format

2012 2013 CHANGE
@ 87,700,000 75,425,000 -14.0%
Digital 54,887,000 58,654,000 6.9%
vinyl 2,085,000 2,770,000 32.9%
Other 40,000 167,000 317.5%
Sales by Album Category
2012 2013 CHANGE
current 70,863,000 69,544,000 -1.9%
catalog 73,849,000 67,473,000 -8.6%
Deep Catalog 59,006,000 54,259,000 -8.0%
Current Album Sales
2012

(ot 695 willion |
Catalog Album Sales

2012
N &7swillon

Nielsen SoundScan counts as crrenta ithin thefirst 18 months of an alburn's release (12
manths. ind jazz albums). T tay in the top half of the Billboard 200, however, remaln
ascurrent. Titles older than 18 months are catalog. Deep catalog isa subset of catalog for titles out more
than 36 months.

For week ending June 23, 2013, Figures are rounded. Compiled from a national sampleof - nielsen

retail store and fack sales reports collected by Nielsen Soundscan. Somdtin
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Bullets indicate titles with
greatest weekly gains.

Album Charts

@ Recording Industry Assn. of
America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi-
platinum fevel.

RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album’s multi-
platinum level.

O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

/\ Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album’s multi-platinum level.

Digital Songs Charts

@ RIAA certification for 500,000
paid downloads (Gold).

A\ RIAA certification for 1 million
paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

HG (Heatseeker Graduate)

PS (PaceSetter for largest % album
sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

$G (Streaming Gainer)

Publishing song index available on
billboard.com/biz.

Visit billboard.com/biz for complete
rules and explanations.

IMPRINT/PROMOTION LABEL

IMPRINT/PROMOTION LABEL

BLURRED LINES  Robin Thicke Feat. T.l. + Pharrell I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding % 10
PLWILLIAMS (P.LWILLIAMS,RTHICKE) STAR TRAK/INTERSCOPE ol Pyt L g
GET LUCKY Daft Punk Feat. Pharrell Williams 4| » 1o THE OTHER SIDE Jason Derulo % 10
EUDAEN::{QLM};;G(N?(EISE‘KUUMNE::O%Z'E‘RSST??(L'\SIALTEAAPEER DAFT LIFE/COLUMBIA Shggsof?n:)dl EAUX M JOHNSON,J.COLEMAN) BELUGA HEIGHTS/WARNER BROS.
RADIOACTIVE Imagine Dragons A| 3 43 WAGON WHEEL Darius Rucker 5 20
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER) KIDINAKORNER/INTERSCOPE F.ROGERS (B.DYLAN,K.SECOR) CAPITOL NASHVILLE
CRUISE Florida Georgia Line Featuring Nelly A 4 38 A B BAD Wale Feat. Tiara Thomas Or Rihanna A 19
J.MO! (B.KELLEYT.HUBBARD,J.K.MOI.C.RICE,J.RICE) REPUBLIC NASHVILLE/REPUBLIC TTHOMAS,K.CAMP (0.AKINTIMEHIN.T.THOMAS) MAYBACH/ATLANTIC
u SG V!EWFAH’T STOP i Miley Cyrus 5 3 SAME LOVE Macklemore & Ryan Lewis Feat, Mary Lambert 8 15
:‘R :u&éw’:ER%’pH’;l::m%l;As M. cvnus D.L.DAVIS, RWALTERS) RCA RULEWIS (B.HAGGERTY.R.LEWIS,M.LAMBERT) MACKLEMORE/SUB POP/ADA/WARNER BROS.
Fueled by the premiere of its video HERE’S TO NEVER GROWING UP Avril Lavigne 20 1
M.JOHNSON (A.LAVIGNE,M.JOHNSON,C.KROEGER,D.H.HODGES, LKASHER HINDLIN) EPIC
(see page 55), the track becomes
Cyrus' third top five Billboard Hot 2 2 @ CRASH MY PARTY Luke Bryan 8 1
100 hlt. uThe c“mbv- rose to NO. 4 J.STEVENS (R.CLAWSON,A.GORLEY) CAPITOL NASHVILLE
AT A S 5 % FEEL THIS MOMENT Pithull Feat. Christina Agmlera Als 2
weeks at No. 2, both in 2009. B oy .
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. RayDalton A 1 20 COUNTING STARS OneRepublic R 1
R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS. R.BTEDDER,N.ZANC ANELLA (R.BTEDDER) MOSLEY/INTERSCOPE
4 5 MIRRORS Justin T|mberlake Al v 1 The band lands its highest debut, as the song,
TIMBALAND (JLTIMBERLAKE TV.MOSLEY,). HARMON,J.E.FAUNTLEROY II) WhiCh it performed With COnteStanl MiChE"e
| TREASURE Bruno Mars 5o Chamuel on “The Voice” (June 18), gains by

THE SMEEZINGTONS (BRUNO MAR S,P.LAWRENCE II,A.LEVINE.P.BROWN) ATLANTIC

The cut bounds 12-5 on Hot Digital
Songs (185,000 downloads, up 71%),
profiting from Mars’ performance of it

723% to 112,000 downloads sold. Meanwhile,
Chamuel bows at Nos. 92 and 98 with covers of
1992 hits by Annie Lennox and U2, respectively.

@ Go to BILLBOARD.COM/BIZ for complete chart data

; g U.0.E.N.O. Rocko Feat. Future & Rick Ross B 1
on NBC's “The Voice” (June 18). It also NOT LISTED (NOT LISTED) ROCKY ROAD
elevates 27-19 on Streaming Songs (2.2 A C 5
million streams, up 26%) and maintains nﬁﬂ&zm,};ﬁmﬁw - Demi Lovato A 10 17
nomentiim atNo,ilon Hot 100! Alrnlay S.DOUGLAS,NWILLIAMS, A PHILLIPS,D.LOVATO) HOLLYWOOD
(71 million impressions, up 11%). 29 Tl HIGHWAY DON'T CARE Tim McGraw With Taylor Swift A | 2 v

B.GALLIMORE T.MCGRAW (B.WARREN,B.WARREN,M.IRWIN,J.KEAR) BIG MACHINE
COME & GETIT SelenaGomez Al 6 1 ‘@. @ GONE, GONE, GONE Phillip Phillips 36 16
STARGATE (E.DEAN,M.S.ERIKSEN,T.E.HERMANSEN) HOLLYWOOD - GWATTENBERG (D.FUHRMANN.T.CLARK G.WATTENBERG) 19/INTERSCOPE
JUST GIVE ME AREASON P!nk Feat. Nate Ruess A 1 19 Phillips is the first “American Idol”
LBHASKER (PINK.LBHASKER N.RUESS) RCA .
champ to score two top 40 Hot 100 hits
THE WAY Ariana Grande Featuring Mac Miller 4| ¢ 13 from a debut set since David Cook (“The
H-MONEY (H.D.SAMUELS,A.STREETER, 1 H ” oy ¥
A.5.LAMBERT,).SPARKS,M.MCCORMICK,8.RUSSELL) REPUBLIC Time of My Life,” “Light On") five years
. . ago. Phillips’ prior breakout single,
I1LOVEIT Icona Pop Featuring CharliXCX A 7 2« £ & ;
P.BERGER (P.BERGER C.AITCHISON,L.EKLOW) RECORD COMPANY TEN/BIG BEAT/RRP Home," peaked at No. 6 in January.
MY SONGS KNOW WHAT YOUDID INTHEDARK  Fall OutBoy @ | 13 20 @ 0 !‘(}?ﬂsﬂfﬂ?ﬁ%gﬂa Eﬂﬂy DJ Khaled Feat. Drake, Rick Ross & Lil Wayne 37 9
BAWALKER (FALL OUT BOY,BWALKER,HILL) DECAYDANCE/ISLAND/IDIMG Bt WLROBERTS | DCARTER M SAVUELSNSHEIB) W THE BESTOUNG UONEY/CASH MONEY REPUBLIC
CLARITY Zedd Featuring Foxes @[ 14 14 EQRLYMEﬁerIAst (C.PHARRIS.NVILBURN CASH, Eiard E
ZEDD (AZASLAVSKI MATTTHEW KOMA.P.ROBINSON.S.GRAY) INTERSCOPE JCAMERON, M.LWILLIAMS I1,P.R.SLAUGHTER,C.MAHONE, JR..RTERRY) EPIC
BOYS ‘ROUND HERE  Blake Shelton Feat. Pistol Annies & Friends @ | 12 13 SAIL AWOLNATION A 30 4
SHENDRICKS (R.AKINS,D.DAVIDSON.CWISEMAN) WARNER BROS. NASHVILLE/WMN ABRUNO (A.BRUNO) RED BULL
#BEAUTIFUL Mariah Carey Featuring Miguel 5 7 RICH As F**K _Lil Wayne Featuring 2 Chainz B 1
MIGUELM.CAREY,HAPPY PEREZ (M.LPIMENTEL,M.CAREY) ISLAND/IDIME ¥2”&55“?%?533??.‘?2%?.3‘«"&? YOUNG MONEY/CASH MONEY/REPUBLIC
CUPS (PITCH PERFECT’S WHEN I'M GONE) Anna Kendrick @ v » 22 Taylor Swift @] 20 1
L e e, UME/REPUBLIC MAX MARTIN SHELLBACK (T.SWIFT,MAX MARTIN.SHELLBACK)  BIG MACHINE/REPUBLIC
STAY Rihanna Featuring Mikky Ekko 3 2 BITCH, DON'T KILL MY VIBE  Kendrick Lamar 2 B
WLEKHKOLPARKER M.EKKO,) PARKER) SRR/DEE JAM/ MG ag:3&5‘{5;:&“55&1“:‘;‘:“&:“ TOP DAWG/AFTERMATH/INTERSCOPE
1 WANT CRAZY Hunter Hayes 19 1 SAFE AND SOUND Capital Cities 3 8
DLHUFF,HHAYES (HHAYES,LMCKENNATVERGES) ATLANTIC/WMN RMERCHANT.S.SIMONIAN (RMERCHANT.S.SIMONIAN) LAZY HOOKS/CAPITOL
WHEN | WAS YOUR MAN BrunoMars Al 1 2 RUNNIN’ OUTTA MOONLIGHT Randy Houser M 7
THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE 11, A.LEVINE,A. WYATT) ATLANTIC D.GEORGE (D.DAVIDSON,J.K.LOVELACE,A.GORLEY) STONEY CREEK
THRIFTSHOP  Macklemore & Ryan Lewis Feat.Wanz A | 1 38 STARTED FROM THE BOTTOM Drake Al 6 20
R.LEWIS (B.HAGGERTY.R.LEWIS) MACKLEMORE/ADAWARNER BROS: W.COLEMAN,N.SHEBIB.B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC
LOVE SOMEBODY | Maroon 5 2 s 3 ET] HOHEY The Lumineers A| 3
RBTEDDERNIANCANELLANMOTTE) A&M/OCTONE/INTERSCOPE P:HADLOCK/W.SCHILTZLFRAITES) HIASONE
POWER TRIP J. Cole Featuring Miguel @] 20 19 ANYWHERE WITH YOU Jake Owen @/ 46 14
JLCOLE (1 COLEH.LAWS) ROC NATION/COLUMBIA LMOLR.CLAWSON (B.HAYSLIP,D.L.MURPHY,YEARY) RCA NASHVILLE
Data for week of 07.06.2013

g

g

g g
i %
T
% B
&=

P
=2
EER=N

LEANN MUELLER; PHILLIPS: NICK WALKER

CYRUS: ELVINA BECK: MARS: KAl 2 FENG: ONEREPLIBLI

L and Nietsen Saundscan, Inc. Al rights reserved:

5.

SoundScan

BDS



I'LL TAKE
A WHOLE
BOX OF
CUBAN
CIGARS,
AND I'LL
SMOKE
'EM NICE
AND
SLOW,
LIKE THEY
WERE
GOOD
FOR ME.

“LITTLE BIT OF
EVERYTHING,”
KEITH URBAN

Q&A

Kevin
Rudolf

%

How did you come to co-write
Keith Urban’s “Little Bit of
Everything”?

| went to Nashville for a couple
days. I'd never met [songwriting
duo] the Warren brothers.

We just got in a room, started
goofing around and picked up
our guitars. We wrote the song
in probably a couple of hours.

It was not intended for Keith or
anyone. We were just writing
about what we were talking
about: how maybe you just want
some of the simple things in life.

Is it essential to be a versatile

Music is about creating a feeling
and expressing yourself. And
i it's a hip-hop record,

g TITLE Artist | e, | Peax [we.odJill 2ms. | wst | s | TITLE Artist | ey | Peax [ms.on
2 PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS. | CHART AGO | WEEK | WEEK | 0005 (SONGWRITER) IMPRINT/PROMOTION LABEL POS. CHART
g SUIT&TIE Justin Timberlake FeaturingJayZ A | 3 2 DANNY’S SONG The Swon Brothers 66 2
= QO CARTER L ARMOND P ONTLEROY 1 STUART IWHLSON.C.STILL Rea BAPPLEBERRY (K.CLOGGINS) REPUBLIC
I KNEW YOU WERE TROUBLE.  Taylor Swift A 2 36 GENTLEMAN PSY 5 1
MAX MARTIN,SHELLBACK (T.SWIFT,MAX MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC PSY (P.JAI-SANG,G.HY0O0) SILENT/SCHOOLBOY/REPUBLIC
BEAT THIS SUMMER Brad Paisley 50 15 DOWNTOWN Lady Antebellum @ | 29 20
B.PAISLEY (B.PAISLEY,C.DUBOIS,L.LAIRD) ARISTA NASHVILLE PWORLEY,LADY ANTEBELLUM (L.LAIRD,S.MCANALLY,N.HEMBY) CAPITOL NASHVILLE
NEXT TO ME EmeliSande A 2 18 MORE THAN MILES Brantley Gilbert 79 1
CRAZE,HOAX (A.E.SANDE,H.CHEGWIN,H.CRAZE A.PAUL) CAPITOL D.HUFF (J.EDDIEB.GILBERT) VALORY
SEE YOU AGAIN Carrie Underwood 518 ALIVE Krewella @[ 2 19
M.BRIGHT (C.UNDERWOOD,D.H.HODGES,H.LINDSEY) 19/ARISTA NASHVILLE RAIN MAN (LYOUSAFY.YOUSAF,KTRINDL,N.LIM,LUDELL) KREWELLA/COLUMBIA
LEGO HOUSE Ed Sheeran 2 B HEY GIRL Billy Currington 55
J.GOSLING (E.SHEERAN,J.GOSLING,C.LEONARD) ELEKTRA/ATLANTIC D.HUFF (R.AKINS,A.GORLEY,C. DESTEFANO) MERCURY NASHVILLE
DON’'T YA Brett Eldredge 55 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 6 1
C. DESTEFANO (B.ELDREDGE.C. DESTEFANO,A.GORLEY) ATLANTIC/WMN et n'zfaﬁls"}wﬁlws) YOUNG MONEY/CASH MONEY/REPUBLIC
DONE. The Band Perry @| 46 15 OOHLALA Britney Spears 8 1
D.HUFF (R.PERRY,N.PERRY,..DAVIDSON,L.BRYANT) REPUBLIC NASHVILLE :?NHTKERABM’:‘&‘E]ER:(ﬂ;kém:‘l?:l%‘l(cﬂﬁgml(os FHALL) KEMOSABE/RCA
=
NEW SLAVES Kanye West + : . /7
< \WESVBBROVFMAWE BRG‘F‘IA\KOWESI(BNEAUXEVUUMGAMAYDJAO’:‘E T AFE\LIA ik 56 1 = AldEd by a premlere on the Syndlcated On
il eiidae Air With Ryan Seacrest” and hourly plays on
g TAPOUT  Rich Gang Feat. Lil Wayne, Birdman, Future, Mack Maine, Nicki Minaj 5 7 o Clear Channel stations (June 17), the “Smurfs
i OTMARANMILBRN CASHNLC FIHER) YOUNG MONEY/CASH MONEY/REPUBLIC m\v\ 2" soundtrack single enters at No. 68 on both
g BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa @ 9 SPEARS posiocaipiayitamiton) snciirizt
Z; 3%?.mfﬁ.'ﬁ'é’.?‘!ﬁ.’.'«‘é&‘.f.‘vﬁ'é“ﬂ?f’"' BELUGA HEIGHTS/EPIC Songs (31,000).
3
CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy J 59 4 YOUNG AND BEAUTIFUL Lana Del Rey 2 9
e A o EEABEIGA R.NOWELS (L.DEL REV.R.NOWELS) WATERTOWER/POLYDOR/INTERSCOPE
HEY PRETTY GIRL Kip Moore @] 60 14 HOW MANY DRINKS? Miguel 82 10
B.JAMES (K.MOORE,D.COUCH) MCA NASHVILLE S.REMI (M.J.PIMENTEL,S.REM),R.NICHOLS,PWILLIAMS) BYSTORM/BLACK ICE/RCA
#THATPOWER  will.iam Feat. Justin Bieber v ou WHATABOUTLOVE = AustinMahone |4
D.LEROY.WILL.L.AM (W.ADAMS,D.LEROY,J.BIEBER) WILL.I.AM/INTERSCOPE AJJLINIO‘R,B.NAJJl,M.MOdPONDO:R‘,SYAHEHILDAA‘MAHGNE7 CHASE/REPUBLIC
FINE CHINA Chris Brown 31 R POINT AT YOU Justin Moore 87 4
ROCCSTAR,PK (C.M.BROWN,A.STREETER,LYOUNGBLOOD,G E,E.BELL mrﬁré)A J.5.STOVER (R.COPPERMAN,R.AKINS,B.HAYSLIP) VALORY
REDNECK CRAZY Tyler Farr a8 4 RIGHT NOW Rihanna Feat. David Guetta 90 1
JCATINO.LKING (LKEAR,M.IRWIN.C.TOMPKINS) COLUMBIA NASHVILLE ?E‘,{Emﬂ?:ﬂ?ﬁ‘ﬁwﬂsﬁ?mm(amwu;,‘m-,'-‘,sﬂ,“m) SRP/DEF IAM/IDIMG
HARLEM SHAKE Baauer 119 As it jumps 31-26 on Mainstream Top
BAAUER (H.RODRIGUES,H.DELGADO) JEFFREE'S/MAD DECENT/WARNER BROS.
40, the song marks her 43rd Hot 100
JUMP RIGHT IN Zac Brown Band 65 9 hit, the ninth-best sum among women. /p
& A (2. W1 A1 /! i i N\,
K.STEGALL,Z.BROWN (Z.BROWN W.DURRETTE,J.MRAZ) ATLANTIC/SOUTHERN GROUND Al‘etha Frank|l|1 |Ead5 Wlth 73‘ fOHOWEd ‘JWA\
. by Taylor Swift (58), Madonna, Dionne ;
ALL OVER THE ROAD Easton Corbin 6 7 e et 1 Dlonne @W
C.CHAMBERLAIN (C.CHAMBERLAIN, A.GORLEY,W.KIRBY) MERCURY NASHVILLE Warwick (both with 56), Connie Francis
- (53), Brenda Lee (48), Nicki Minaj (46)
DEMONS Imagine Dragons 64 14 and Mariah Carey (45). —Gary Trust
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER) KIDINAKORNER/INTERSCOPE
i BLOOD ON THE LEAVES Kanye West
LITTLE BIT OF EVERVTH|NG Kelth Urban 68 5 KWEST,HUDSON MOHAWKE,LUNICE.C.BROADY (K.OWEST,R BIRCHARD, y 9l l
N.CHAPMAN,K.URBAN (BWARREN,BWARREN,K.RUDOLF) HIT RED/CAPITOL NASHVILLE E.RUTBERG, M.Y.JONES.TIWILLIAMS,C YOUNG,M.DEAN,LALLEN) G.0.0.0./ROC-A-FELLA/DEF JAM/IDIMG
BLACK SKINHEAD ) Kanye West 0 1 WHY Michelle Chamuel 2 1
NS YOUNG £ RTBERCH LGS SANDIFER S OEANOVATKING) GO.0./R0CHFELLA/DEF IONG BRAPPLERERRY (A LENRCYY REPIRLIC
WESTILL IN THIS B****  B.0.B Feat. T.L. & Juicy ] @[ ¢5 19 MAVYBE IT WAS MEMPHIS Danielle Bradbery 2 2
z‘:(f‘(\l’[]tllA::é?la:‘l;?;gft(gﬂza:gLOANMSAW\S JR.,LHOUSTON) REBELROCK/GRAND HUSTLE/ATLANTIC/RRP B:APPLEBERRY (M.ANDERSON) RERUBLIC
H WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa 6 5 IT GOES LIKE THIS Thomas Rhett 9% 2
B N SCRWARTZ L KRAIADOURIAN 8 S1AAC DEF JAW/IDIMG MKNOX (R.AKINS 8-HAYSLIP.LROBEINS) VALORY
BUGATTI Ace Hood Feat. Future & Rick Ross @ | 33 19 BUBBLEBUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic %5 2
MIKE WILL MADE-IT (A.MCCOLISTS MAJOR LAZER V.KHAN (TW.PENTZ,D.TAYI
W.L.ROBERTS I, M.LWILLIAMS 11, N W\LBURN (CASH) WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC BRUNO MARS,M.NGUYEN-STEVENSON, MVSY\() MAD DECENT/SECRETLY CANADIAN/WARNER BROS.
WILD FOR THE NIGHT  A$AP Rocky Feat. Skrillex
PEOPLE L'KE us Ke"y Clarkson 73 6 SKRILLEX (R.MAYERS,S.MOORE,M.DALMORO, $ y 80 15
G.KURSTIN (M.KABIR,).MICHAEL,B.DALY) 19/RCA D.LEBOUVIER,T.PARENT,NVADON,J.PRADEYROL)  A$AP WORLDWIDE/POLO GROUNDS/RCA
. !
CROOKED SMILE J. Cole Featuring TLC n o1 AIN'T WORRIED ABOUT NOTHIN  French Montana 9 1
J.L.COLE (J.COLE,M.SMITH,K.LEWIS,PWHITFIELD) ROC NATION/COLUMBIA E.HDOD‘EJ.SUUDV ||J(.|(||AFM§(7U(M)v COKE BOYS/BAD BOY/INTERSCOPE
g BORN TO FLY Danielle Bradbery 51 ONE Usher & Michelle Chamuel 98 1
% = § B.APPLEBERRY (S.EVANS,M.HUMMON,D.SCOTT) REPUBLIC B.APPLEBERRY (BONO,U2) REPUBLIC
g O
g @ E g
ERH ROUND HERE Florida Georgia Line 6 2 I CAN'T TELL YOU WHY  The Swon Brothers 9 1
? B 1.MOI (R.CLAWSON,CTOMPKINS THOMAS RHETT) REPUBLIC NASHVILLE B.APPLEBERRY (T.SCHMIT,D.HENLEY,G.FREY) REPUBLIC
PAPER DOLL John Mayer 71 BRAVE Sara Bareilles 61 2
J.MAYER,D.WAS (L.MAYER) COLUMBIA M.ENDERT (S.BAREILLES, ) ANTONOFF) EPIC
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it's a country record, it’s a rock
record. I've done all of it. Once
I've done one type of record |
want to just start over and do
something else. | want to climb
every mountain and stretch my
own limits.

What's your strategy when
writing songs for other
artists?

What you tend to do is listen

to their past stuff and say,
“Well, what do you think they
want to be talking about?” |
don't feel that is an authentic
approach. What you're saying
is, “What have they done and
how can | make something
similar for them?” You're really
approaching it wrong. The best
songs come from when you
know what you want to express.

How’s the new solo album
coming?

It's almost done. We're rolling
out the single, “Here's to Us,”
to radio right now. It's really

hing special. —Dan Hyman
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HOT SHOT KANYE WEST Yeezus PINK The Truth About Love A 1 40
6.0.0.0./ROC-A-FELLA/DEF JAM/IDIMG RCA
J. COLE Born Sinner 2 1 THE LUMINEERS The Lumineers A| 2 ¢4
ROC NATION/COLUMBIA DUALTONE
MAC MILLER Watching Movies With The Sound Off 31 QUEENS OF THE STONE AGE ...Like Clockwork 13
ROSTRUM MATADOR
KELLY ROWLAND Talk A Good Game 4 1 CHRISETTE MICHELE Better 2 2
REPUBLIC MOTOWN/IDIMG
BLACK SABBATH 13 o2 SOUNDTRACK The Great Gatsby: Music From Baz Luhrmann’s Film 2 7
VERTIGO/REPUBLIC WATERTOWER/INTERSCOPE/IGA
DAFT PUNK Random Access Memories 15 SOUNDTRACK Man Of Steel 9 2
DAFT LIFE/COLUMBIA WATERTOWER
(clc] HUNTER HAYES HunterHaves @ 7 = BOBSEGER & THE SILVERBULLET BAND  Lltimate Hits: Rock And Roll Never Forgets A | 19 6t
ATLANTIC/WMN HIDEOUT/CAPITOL
FLORIDA GEORGIA LINE Here's To The Good Times @] 5 20 MICHAEL BUBLE To Be Loved 9
REPUBLIC NASHVILLE/BMLG. REPRISE/WARNER BROS.
JUSTIN TIMBERLAKE The 20/20 Experience A ! “ VAMPIRE WEEKEND Modern Vampires Of The City L6
RCA XL
IMAGINE DRAGONS Night Visions A| 2 # FALL OUT BOY Save Rock And Roll 110
KIDINAKORNER/INTERSCOPE/IGA DECAYDANCE/ISLAND/IDIMG
9 19 Q BRUNO MARS Unorthodox Jukebox A| ! 28 JOHN FOGERTY Wrote A Song For Everyone 3 4
ATLANTIC/AG VANGUARD/WELK
4 7 BLAKE SHELTON  Based On A True Story ... 3.8 GEORGE STRAIT Love Is Everything 26
WARNER BROS. NASHVILLE/WMN MCA NASHVILLE/UMGN
5 ® DARIUS RUCKER True Believers 25 MUMFORD & SONS Babel Al ! ¥
CAPITOL NASHVILLE/UMGN GENTLEMAN OF THE ROAD/GLASSNOTE
SIGUR ROS Kveikur u o1 BIG TIME RUSH 24/Seven (Soundtrack) 4 2
XL NICKELODEON/COLUMBIA
MACKLEMORE & RYAN LEWIS The Heist @| 2 %7 SOUNDTRACK pPitch Perfect @] 3 3
MACKLEMORE UME
9 L) ONEREPUBLIC Native 4 B KENNY CHESNEY Life On A Rock 18
MOSLEV/INVERSCOPE/IGA BLUE CHAIR/COLUMBIA NASHVILLE/SMN
What a difference NBC's “The Voice”
KENDRICK LAMAR ood kid, m.A.A.d cit 2 3%
makes' Aﬂer the band perrormed on TOP DAWG/AFTERMATH/INTERSCOPE/IGA g y .
the season finale of the talent series
(June 18), the album flies with a 366% TIESTO Club Life Vol 3: Stockholm a 1
2 v oy MUSICAL FREEDOM
gain. With 20,000 sold, it's the set's
best sales week and chart rank since LIL WAYNE | Am Not A Human Being Il 2 BB
its debut at No. 4 on April 13 (60,000). YOUNG MONEY/CASH MONEY/REPUBLIC
MAROON 5 Overexposed A| 2 %2
ASM/OCTONE/IGA
FALLING IN REVERSE Fashionably Late 71 TAYLOR SWIFT Red Al ! ¥
EPITAPH BIG MACHINE/BMLG
VARIOUS ARTISTS  NOW That's What | Call Country Volume 6 6 2 DEMI LOVATO Demi 3 6
UNIVERSAL/SONY MUSIC/UME HOLLYWOOD
DANIELLE BRADBERY  The Voice: The Complete Season 4 Collection 9 1 THE LONELY ISLAND The Wack Album o 2
REPUBLIC REPUBLIC
EMPIRE OF THE SUN Ice On The Dune 20 1 ADELE 21 @ 112
THE SLEEPY JACKSON/ASTRALWERKS XL/COLUMBIA
VARIOUS ARTISTS NOW 46 37 PISTOL ANNIES Annie Up 5 7
UNIVERSAL/SONY MUSIC/UME RCA NASHVILLE/SMN
HANSON Anthem 2 1 THE BAND PERRY Pioneer 2
36 REPUBLIC NASHVILLE/BMLG
Though with 13,000 it sells less in its first .
5 3 140
week than the trio’s last release (2010s Shout EBLEEENO MRS Doo-Wops & Hooligans A
It Out bowed with 14,000), Anthem is the
group’s highest-charting album since 2000. FUN. Some Nights A 3 70
3 . i FUELED BY RAMEN
That year, its final studio set for Island, This
Time Around, debuted and peaked at No. 19. FRENCH MONTANA Excuse My French 4 5
(COKE BOYS/BAD BOY/INTERSCOPE/IGA
LADY ANTEBELLUM Golden L7 SLEEPING WITH SIRENS Feel 33
CAPITOL NASHVILLE/UMGN RISE
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IMPRINT/DISTRIBUTING LABEL A80 IMPRINT/DISTRIBUTING LABEL
a3 6 FANTASIA Side Effects Of You 29 57. 71 B0l JASON ALDEAN Night Train A| 136
19/RCA BROKEN BOW/BBMG
BRAD PAISLEY Wheelhouse 2.u s1] 30H!3 omens LI
ARISTA NASHVILLE/SMN PHOTO FINISH/AG
ALICE IN CHAIN The Devil Put Di H P s The duo’s fourth studio effort shifts
4 % (_APITUCL ¢ A € Devil Put Dinosaurs Here by 5,000 in its first week, 73% of which
. ' ~N were downloads. The electronic/pop
57] MICHELLE CHAMUEL The Voice: The Complete Season 4 Collection L i : act’s last release, 2010's Streets of
REPUBLIC o . . Gold, opened at No. 7 with 41,000. It
> T.h'e three finalists irom the' ”"”5" followed the group’s breakthrough
= f”f'shed seaso of The yoices debut success with its major-label debut,
1 within theAtup 755 Wmn.er Danielle - 2008's Want and its singles “Don't
Bradbery is at No. 19 with the best - Trust Me” and “My First Kiss.”
sales week of any “Voice” finalist: -
2 A 18,000. Runner-up Chamuel starts B 5 LITTLE MIX DNA 4 4
! with 7,000, and third-place finishers SYCO/COLUMBIA
= I ) the Swon Brothers bow with nearly QUASIMOTO Vessir Whatever 8 1
o ON & €O el 7,000 (No. 65). . STONES THROW
9 66 LANA DEL REY BornToDie @| 2 73 6 39 MEGADETH Super Collider 6 3
POLYDOR/INTERSCOPE/IGA T-BOV/UME
48 60 RIHANNA Unapologetic A| ! 3 L’If JIMMY EAT WORLD Damage 1“2
SRP/DEF JAM/IDIMG B} EXOTIC LOCATION/RCA
45 51 @70 ERIC CHURCH Chief Al ! 100 5 ﬂ:& 86)  BOBMARLEYAND THE WAILERS ~Legend: The Best Of Bob Marley And The Wallers B»| 18 273
EMI NASHVILLE/UMGN U:J TUFF GONG/ISLAND/UME
=
59 69 [61] LITTLE BIG TOWN Tornado @] 2 4 77 17 JOHNNY CASH  The Legend Of Johnny Cash A 5 &8
CAPITOL NASHVILLE/UMGN I _‘\; LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME
31 48 THE NATIONAL Trouble Will Find Me 305 63 15 [88] VARIOUSARTISTS VansWarped Tour ‘13: 2013 Tour Compilation 6 3
4AD SIDEONEDUMMY
KACEY MUSGRAVES S Trailer piff —_— 5 il With the tour having started June 15, venue sales of
ame Irailer Different Par! ® = AT =
MUY S e this album are starting to kick in. This week the set
sold 5,000 (up 15%), while its nontraditional sales
50 58 LUKE BRYAN Tailgates & Tanlines A| 2 % (which include venue purchases) grew by 160%.
CAPITOL NASHVILLE/UMGN
; . o .
65] THESWONBROTHERS The Voice: The Complete Season 4 Collection 65 1 (5] TOM PETTY AND THE HEARTBREAKERS  Greatest Hits Q 5 167
REPUBLIC =t MCA/UME
60 68 OF MONSTERS AND MEN My Head Is An Animal @ | ¢ 64 &7 1 KN ERICCHURCH Caught In The Act: Live 5 1
REPUBLIC EMI NASHVILLE/UMGN
N X = )
. h i GOO GOO DOLLS Magnetic 8 2 157 | 64 PINK FLOYD The Dark Side Of The Moon € 12 84
- WARNER BROS. | N CAPITOL
W 3 2 With 9.5 million sold, and sales of 3,000-8,000
- ;:E,EQM iﬁiﬂﬂfﬁﬂ?}ms Southeastern per week, the classic is next in line to hit the
— magic 10 million sales threshold—although
56 67 ED SHEERAN + @ 5 5 B it might take approximately two more years.
. i Since SoundScan started tracking sales in 1991,
: 9’;}4 M HEZEKIAH WALKER Azusa: The Next Generation 0 2 22:albums have shifted 10 million copies.
?_': RCA INSPIRATION/RCA |
a5 LUKE BRYAN  Spring Break... Here ToParty @] ! 16 o (g9} ZAC BROWN BAND Uncaged @[ 1 50
CAPITOL NASHVILLE/UMGN L ROAR/SOUTHERN GROUND/ATLANTIC/AG
© HARRY CONNICK, JR. Every Man Should Know B 2 g g [93] KELLYCLARKSON Greatest Hits: Chapter One @[ 1 3!
ﬂ COLUMBIA 19/RCA
“ 5 TIM MCGRAW Two Lanes Of Freedom 220 94] GREEN RIVER ORDINANCE Chasing Down The Wind (EP) 9% 1
BIG MACHINE/BMLG ‘GREEN RIVER ORDINANCE
|
- I BOARDS OF CANADA  Tomorrow’s Harvest B2 4 88 THE-DREAM IV Play 6 4
! 3’~_ WARP RADIO KILLA/DEF JAM/IDIMG
62 CARRIE UNDERWOOD BlownAway A| ! 60 g5 ;”{;’f THE BLACK KEYS ElCamino A 2 8
19/ARISTA NASHVILLE/SMN ® l'l NONESUCH/WARNER BROS.
68 %;j PHILLIP PHILLIPS  The World From The Side Of The Moon @ | 4 3t 97] LOCASH COWBOYS LoCash Cowhoys 97 1
1&«1}' 19/INTERSCOPE/IGA AVERAGE JOES
6 N MUMFORD & SONS Sigh No More 2 1m0 n %2 MIRANDA LAMBERT Four The Record @| 3 84
GENTLEMAN OF THE ROAD/GLASSNOTE RCA NASHVILLE/SMN
82 98 [78] SHE & HIM Volume 3 57 64 100 VARIOUS ARTISTS NOW 45 3.2
MERGE UNIVERSAL/EMI/SONY MUSIC/CAPITOL
76 91 [79] ONE DIRECTION Take Me Home A| ! * g7 12 [i0] A$AP ROCKY Long.Live.A$AP 1 2z
SYCO/COLUMBIA ASAP WORLDWIDE/POLO GROUNDS/RCA
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We're
No. 2!

While everyone naturally
wants to have the No. 1 album
on the Billboard 200, being
No. 2 isn't all that bad.

Just ask J. Cole (above),
who debuts at No. 2 with his
second album, Born Sinner,
with a career-high sales
week of 297,000, according
to Nielsen SoundScan. He's
blocked from the top slot by
Kanye West’s new Yeezus,
with 327,000.

Cole’s arrival is the largest
debut at No. 2 since Dec. 11,
2010, when Nicki Minaj’s Pink
Friday bowed with 375,000.
Coincidentally, she was stuck
behind a debut from West
that week too, when his
My Beautiful Dark Twisted
Fantasy launched at No. 1 with
496,000.

Since SoundScan started
powering the Billboard 200
in May 1991, 53 albums have
debuted at No. 2 with a larger
week than Cole. His start is the
biggest No. 2 bow outside of
the busy Christmas shopping
season since Nov. 8, 2008,
when the “High School Musical
3: Senior Year” soundtrack
started with 297,000.

of those 53 albums, only five
climbed to No. 1. Thus, the
odds are against Born Sinner
topping the tally. (That said,
Cole already has a No. 1-his
first album, 2011's Cole World:
The Sideline Story, debuted
atop the list.) —Keith Caulfield
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So far this year, six
soundtracks have reached
the top 10 on the Billboard
200, including two last week:
Man of Steel (No. 9) and Big
Time Rush’s 24/Seven (No.
4). It was the first time two
soundtracks bowed in the
top 10 at the same time in
three years. it last happened
on June 26, 2010, when “The
Twilight Saga: Eclipse” (No. 2)
and “Camp Rock 2: The Final
Jam” (No. 3) both launched in
the region.

Further, three of the
year’s 25 best-selling
albums are soundtracks.

The “Pitch Perfect” album
is No. 12 for the year with
526,000 sold (according to
Nielsen SoundScan), while
“Les Misérables” is No. 17
(455,000) and “The Great
Gatshy” is No. 24 (376,000).

A year ago, there was only
one soundtrack among the
top 25 sellers through the
sales week ending June 24:
“The Hunger Games” was the
18th-best-selling album, with
399,000.

However, despite the
success of titles like “Pitch
Perfect” and “Les Misérables,”
overall soundtrack sales
volume is down by 7.3%
versus a year ago. In 2013,
5.6 million soundtracks have
been sold, whereas a year
ago, there were 6.2 million.
Comparatively, overall album
sales are down by 5%. Now,
if only One Direction would
release a soundtrack to its
upcoming “This Is Us” film . ..

—Keith Caulfield

TOP 10 CHARTING SOUNDTRACKS,

2013
2012
20m
2010
2009
2008

* Thraugh the July 6 chart

IMPRINT/DISTRIBUTING LABEL IMPRINT/DISTRIBUTING LABEL
98 106 ALABAMA SHAKES Boys & Girls @ EMINEM The Eminem Show | 1 12
ATO WEB/AFTERMATH/INTERSCOPE/UME
AC/DC Back InBlack €| 4 149 KID cuDI Indicud 2 10
COLUMBIA/LEGACY REPUBLIC
ALT-J An Awesome Wave 80 28 JOURNEY Journey’s Greatest Hits 10 266
INFECTIOUS/CANVASBACK/ATLANTIC/AG COLUMBIA/LEGACY
LORDE The Love Club (EP) 104 2 ROD STEWART Time 1@
LAVA/REPUBLIC CAPITOL
ALAN JACKSON Precious Memories: Volume |1 5 B ERICCLAPTON  The Best Of Eric Clapton: 20th Century Masters The Milennium Collection 66 90
ACR/EMI NASHVILLE/UMGN CHRONICLES/POLYDOR/UME
MIGUEL Kaleidoscope Dream 308 THE BAND Opus Collection 91 3
BYSTORM/BLACK ICE/RCA EMI SPECIAL MARKETS/STARBUCKS
93 116 TYGA Hotel California 71 SNOOP LION Reincarnated 6 6
YOUNG MONEY/CASH MONEY/REPUBLIC BERHANE SOUND SYSTEM/BLE/MAD DECENT/VICE/RCA
105 146 @ PITBULL Global Warming 1% 31 STEVIE WONDER  The Definitive Collection B 53
MR. 305/POLO GROUNDS/RCA MOTOWN/UTV/UME
THE MOWGLI’S Waiting For The Dawn 109 1 KIP MOORE Up All Night 6 56
PHOTO FINISH/ISLAND/IDIMG MCA NASHVILLE/UMGN
iifhesame week that e Sands AMY GRANT  How Mercy Looks From Here 2 6
Single "San Francisco" hits a AMY GRANT/SPARROW/CAPITOL CMG V
new peak on Triple A, rising 4-3
(see page 57), its parent album LEANN RIMES Spitfire 36 3
starts with 4,000. It also pops i
onto Heatseekers Albums at No. EAGLES Their Greatest Hits 19711975 1w
2, outpacing the No. 24 peak ASYLUM/ELEKTRA
of previous EP Love’s Not Dead .
KIDZ BOP KIDS Kidz Bop 23 2 B
(2012). RAZOR & TIE
ONE DIRECTION Up All Night A ! ¢ GEORGE JONES Super Hits 56 9
SYCO/COLUMEBIA SONY MUSIC CMG
RANDY HOUSER How Country Feels nm SKRILLEX Bangarang (EP) 1468
STONEY CREEK/BBMG BIG BEAT/OWSLA/ATLANTIC/AG
BRING ME THE HORIZON Sempiternal n o BRANTLEY GILBERT Halfway To Heaven 4 9
EPITAPH VALORY/BMLG
NEWSBOYS God’s Not Dead 453 JACK JOHNSON In Between Dreams 2 107
INPOP/CAPITOL CMG JACK JOHNSON/BRUSHFIRE/REPUBLIC
EAGLES The Very Best Of The Eagles A 3 9% LYNYRD SKYNYRD  The BestOf Lynyrd Synyrd: 20th Century Masters The Mileonium Colction 60 122
WARNER STRATEGIC MARKETING MCA/UME
PARAMORE Paramore 1o ZEDD Clarity 38 3
FUELED BY RAMEN INTERSCOPE/IGA

BLAKE SHELTON Loaded: The Best Of Blake Shelton @] 18 100

REPRISE NASHVILLE/WMN

FLEETWOOD MAC Rumours | 1 163
WARNER BROS.

JAKE OWEN Barefoot Blue Jean Night 6 64
RCA NASHVILLE/SMN

TAMELA MANN Best Days 1“4

TILLYMANN

CREEDENCE CLEARWATER REVIVAL FEAT, JOHNFOGERTY  Chroncle The 20 Greatesthits A\ | 52 186

FANTASY/CONCORD

The album returns to the
chart (up 31%) after spending
just two weeks on the tally
last October. Its title track

is spurring the sales gains,

as it rises 16-13 on Hot 100
Airplay this week with a 13%
gain in audience (58 million,
according to Nielsen BDS).

IMMORTAL/VIRGIN/CAPITOL

STATIK SELEKTAH Extended Play 2t 1 SOUNDTRACK Les Miserables oz
SHOWOFF/DUCK DOWN POLYDOR/REPUBLIC

PAUL MCCARTNEY AND WINGS Wings Over America 2 6l HALESTORM The Strange Case Of... 15 46
MPL/HEAR/CONCORD ATLANTIC/AG

PHISH Ventura 123 1 ZAC BROWN BAND The Foundation 9 =27
1Emp ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

The six-CD boxed set, which is the band’s 31st lack R 2

chart entry, bows with 3,000 sold. It features E:ELE,!'ACK BAHLIA MURDER Everblac

two live shows recorded in 1997 and 1998.

Eighty-three percent of its sales came from KID ROCK Cocky 315
nontraditional means, mostly from Phish’s LR

olicialimeish siteBnishiDe/ioads> THIRTY SECONDS TOMARS  LOVE LUST FAITH + DREAMS 6 5
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s ARTIST
As0 IMPRINT/DISTRIBUTING LABEL
25 150 %

Title HE

STEVE MARTIN &EDIE BRICKELL  Love Has Come For You a

40 SHARE/ROUNDER/CONCORD

s § ¢

VARIOUS ARTISTS  NOW That's What | Call A Country Party 7 THREE DOGNIGHT  The Bt Of Thvee Dog Nigh: 20thCentury Masters heilennum Colection. 4, | 109 57
UNIVERSAL/SONY MUSIC/UME MCA/UME
VOLBEAT Outlaw Gentlemen & Shady Ladies 9 ANDREA BOCELLI Passione 2
VERTIGO/REPUBLIC SUGAR/VERVE/VG
LINDSEY STIRLING Lindsey Stirling 9 % CIMORELLI Made In America (EP) 79 1
BRIDGETONE UNIVERSAL ISLAND/REPUBLIC
SOUNDTRACK  Nashville: The Music Of Nashville: Season 1: Volume 2 B 7 ALICIA KEYS GirlOnFire @| 1 30
ABC STUDIOS/LIONSGATE HOME ENTERTAINMENT/BIG MACHINE/BMLG RCA
EMELI SANDE Our Version Of Events 28 BRIDGIT MENDLER Hello My Name Is... 30 20
CAPITOL HOLLYWOOD
AWOLNATION Megalithic Symphony 84 8 GARY ALLAN Set You Free 12
RED BULL MCA NASHVILLE/UMGN
BLACK VEILBRIDES  Wretched And Divine: The Story Of The Wild Ones 7R CITY AND COLOUR  The Hurry And The Harm 6 3
STANDBY/LAVA/REPUBLIC DINE ALONE
SOUNDTRACK Fast & Furious 6 55 BWB Human Nature 184 1
DEF JAM/IDIMG HEADS UP/CONCORD
THE POSTAL SERVICE Give Up 4539 TASHA COBBS Grace (EP) 6 B
Sus pop MOTOWN GOSPEL/CAPITOL CMG
BARENAKED LADIES Grinning Streak 0 3 w 129 B8 THE PIANO GUYS The Piano Guys 4423
RAISIN'/VANGUARD/WELK MASTERWORKS/SONY MASTERWORKS
NEW KIDS ON THE BLOCK 10 6 1 CALVIN HARRIS 18 Months 19
THE BLOCK/BOSTON 5 DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
THE NEIGHBOURHOOD I Love You. E LANA DEL REY Paradise (EP) 0. &
[RIEVOLVE/COLUMBIA POLYDOR/INTERSCOPE/IGA
THE ROLLING STONES GRRR! 19 20 28 126 B8 PORTUGAL. THE MAN Evil Friends 28 3
THE ROLLING STONES/ABKCO/INTERSCOPE/UME ATLANTIC/AG
BLAKE SHELTON Red River Blue 1 10 THE TEMPTATIONS  Best OF The TemptationsThe 60 20th Century MastersThe Milemium Cllectin | 73 30
WARNER BROS. NASHVILLE/WMN MOTOWN/UME
VARIOUS ARTISTS WOW Hits 2013 B HARDWELL Hardwell Presents: Revealed: Volume 4 111
PROVIDENT/WORD-CURE/CAPITOL CMG cLoun9
THE PIANO GUYS The Piano Guys 2 ® 7 i pt AT
PORTRAIT/SONY MASTERWORKS. the Dutch DJ to chart ona
. o 3 Billboard tally, entering with
Eﬁﬂoﬂ GERALDALERIGHT / INDI ABAI RICHARD ELLIOT Doz nd Frnts: Summe o 2,000. It also bows at No. 9
on Dance/Electronic Albums.
WILLIE NELSON Super Hits 98 52 Only available as a download
COLUMBIA/LEGACY in the United States for now,
JASON ALDEAN My Kinda Party 2w SRS AP
BROKEN BOW/BBMG cycle, on Friday, June 21.
- —Keith Caulfield
THE WEEKND Trilogy 4 3
XO/REPUBLIC
LEE BRICE Hard 2 Love 5 59 MICHAEL BUBLE Michael Buble A| 47 8
CURB. 143/REPRISE/WARNER BROS.
PHOENIX Bankrupt! 4 9 MUSE The 2nd Law 2 38
LOYAUTE/GLASSNOTE HELIUM-3/WARNER BROS.
DELBERT & GLEN Blind, Crippled & Crazy 721 HILLSONG UNITED Zion 5 10
NEW WEST HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG
CREEDENCE CLEARWATER REVISITED  Extended Versions 7 40 MICHAEL JACKSON  The Essential Michael Jackson A 3 7
POOR BOY/SONY MUSIC CMG EPIC/LEGACY
ZACBROWN BAND  You Get What You Give A ! WHENEVER, IF EVER - The World s A Beautiful Place & | Am No Longer Afraid To Die 196 1
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG TOPSHELF
KANYE WEST My Beautiful Dark Twisted Fantasy A ! 48 EMINEM Curtain Call: The Hits A ! 186

ROC-A-FELLA/DEF JAM/IDIMG

Kanye West's catalog of six earlier studio albums grew in sales by 68%
this week, thanks to buzz and promotion tied to his new No. 1, Yeezus.
Three of his earlier efforts each moved more than 2,000 last week, with

this album having its best sales frame (3,000) since the week ending

Dec. 30, 2012.
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SHADY/AFTERMATH/INTERSCOPE/IGA

LED ZEPPELIN

SWAN SONG/ATLANTIC

Mothership A| 7 156

JOSH GROBAN

REPRISE/WARNER BROS.

All That Echoes 12

EMINEM

WEB/SHADY/AFTERMATH/INTERSCOPE/IGA

Recovery A| ! 143

0Q8&A
Hanson

At what point did your
attention turn away from
your 2010 album Shout

It Out and start focusing

on the album that would
become Anthem?

Zack Hanson: We started
recording for Anthem in
February 2012. . . we started,
and then we stopped. We'd
been going so hard for two
years on Shout It Out, and |
think people were just worn
out. There was a sense that
some of the care wasn't being
given. We took several months
off and said [to each other],
“I'll see you when | see you.”
That had never happened
before, and I think that played
into some of the qualities

of this record. There was a
sense that, when we came
back together, we really were
fighting for this record.

Was there ever a threat that
Hanson would break up?
Zack: A lot of bands would
have come to the point that
we came to—the struggle we
were having creatively, the
stress of running a label and
being analytical as a band—
and said, “I'm done.” But none
of us wanted that to be the
end result.

This is your first album
since reaching the 20-year
mark as a group. How do
you view the first decade of
Hanson versus the second?
Taylor Hanson: The first
decade was learning to walk
and then getting a water hose
to the face: Nobody gets to
have debut records that blow
up like our first record did.
We always knew that was
extremely rare, and it was a
huge education process. That
first decade informed the
choices of what we spent the
last decade doing, which is
running a label, putting out
more albums independently
than we ever did on a major.
That first decade was defining
the DNA of the band.

—Jason Lipshutz
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HOT 100 AIRPLAY™

HOT DIGITAL SONGS™

TLE
IMPRINT/PROMOTION LABEL

TITLE
IMPRINT/PROMOTION LABEL.
f24 MIRRORS Justin Timberlake 13
RCA

CAN'THOLDUS  Macklemore &Ryan Lewis Feat. Ray Dalton | 14
MACKLEMORE/ADA/WARNER BROS.
BLURRED LINES  Robin Thicke Feat. T.I.+ Pharrell [ &
STAR TRAK/INTERSCOPE
GET LUCKY  Daft Punk Feat. Pharrell Williams | o
DAFT LIFE/COLUMBIA
JUST GIVE ME A REASON  Plnk Feat. Nate Ruess | 17
RCA
RADIOACTIVE Imagine Dragons | 11
KIDINAKORNER/INTERSCOPE
ILOVEIT Icona Pop Feat. Charli XCX | 17
RECORD COMPANY TEN/BIG BEAT/RRP
COME & GET IT Selena Gomez | 10
HOLLYWOOD
STAY Rihanna Feat. Mikky Ekko | 20
SRP/DEF JAM/IDIMG
CRUISE Florida Georgia Line Feat. Nelly | 31
REPUBLIC NASHVILLE/REPUBLIC
TREASURE BrunoMars | 6
ATLANTIC
POWER TRIP J. Cole Feat. Miguel | 14
ROCNATION/COLUMBIA
CLARITY Zedd Feat. Foxes | 9
INTERSCOPE
THE WAY Ariana Grande Feat. Mac Miller | 10
REPUBLIC
MY SONGS KNOW WHAT YOUDIDINTHEDARK  Fall OutBoy | 17
DECAYDANCE/ISLAND/IDIMG
WHEN 1 WAS YOUR MAN Bruno Mars | 22
ATLANTIC
LOVE SOMEBODY Maroon5 | 5
AZM/OCTONE/INTERSCOPE
THE OTHER SIDE Jason Derulo | 9
BELUGA HEIGHTS/WARNER BROS.
INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding | 7
CHERRVTREE/DECONSTRUCTION FLY EYEALTRA/ROC NATIONINTERSCOPE/COLUMBIA
ANYWHERE WITH YOU Jake Owen | 13
RCA NASHVILLE
BEAT THIS SUMMER Brad Paisley | 14
ARISTA NASHVILLE
CRASH MY PARTY Luke Bryan | 10
CAPITOL NASHVILLE
#BEAUTIFUL Mariah Carey Feat. Miguel | 8
ISLAND/IDIMG
BAD Wale Feat. Tiara Thomas | 16
MAYBACH/ATLANTIC

NE. The Band Perry | 14
REPUBLIC NASHVILLE
BOYS ‘ROUND HERE Blake Shelton | 12
WARNER BROS. NASHVILLE/WAN
HO HEY The Lumineers | 37
DUALTONE
GONE, GONE, GONE Phillip Phillips | 1
19/INTERSCOPE
CUPS (PITCH PERFECT'S WHEN I'M GONE) Annakendrick | 6
UME/REPURLIC
JUMP RIGHT IN Zac Brown Band | 14
ATLANTIC/SOUTHERN GROUND:
BITCH, DON'T KILL MY VIBE  Kendrick Lamar | 11
TOP DAWG/AETERMATH/INTERSCOPE
SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert | 3
MACKLEMORE/SUB POP/ADA/WARNER BROS.
SUIT & TIE Justin Timberlake Feat. Jay-Z | 24
RCA
1 WANT CRAZY Hunter Hayes | 8
ATLANTIC/WMN
SAFE AND SOUND Capital Cities 4
LAZY HOOKS/CAPITOL
BODY PARTY Ciara | 6
EPIC
MORE THAN MILES Brantley Gilbert | 17
VALORY
HEY PRETTY GIRL Kip Moore | 12
MCA NASHVILLE
RICH AS F**K Lil Wayne Feat. 2 Chainz | 7
YOUNG MONEY/CASH MONEY/REPUBLIC
FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera | 21
MR, 305/POLO GROUNDS/RCA
HIGHWAY DON'T CARE Tim McGraw With Taylor Swift | 14
BIG MACHINE
NEXT TO ME Emeli Sande | 18
caprToL
RUNNIN’ OUTTA MOONLIGHT  Randy Houser 5
STONEY CREEK
NONEW FRIENDS (SFTB REMIX) D) khaled Feat. Drake, Rick Ress & Livayne | 6
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
LEGO HOUSE Ed Sheeran | 10
ELEKTRA/ATLANTIC
SEE YOU AGAIN Carrie Underwood | 8
19/ARISTA NASHVILLE
HEART ATTACK Demi Lovato | 17
HOLLYWOOD
DON’T YA Brett Eldredge | 5
ATLANTIC/WMN
ALL OVER THE ROAD Easton Corbin | 6
MERCURY NASHVILLE
WAGON WHEEL Darius Rucker | 17

CAPITOL NASHVILLE

m BLURREDLLINES _Robi Thcke Feat. 1.+ Phael 10
STAR TRAK/INTERSCOPE
CRUISE Florida Georgia Line Feat. Nelly Al %
REPUBLIC NASHVILLE/REPUBLIC
RADIOACTIVE Imagine Dragons A 33
KIDINAKORNER/INTERSCOPE
GET LUCKY  Daft Punk Feat. Pharrell Williams Al ©
DAFT LIFE/COLUMBIA
TREASURE Bruno Mars 5
ATLANTIC
WE CAN’T STOP Miley Cyrus 3
RCA
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton A 17
MACKLEMORE/ADA/WARNER BROS,

'SONGS KNOW WHAT YOUDIDIN THEDARK  Fall Out By . 20
DECAYDANCE/ISLAND/IDIMG
BOYS‘ROUNDHERE  Blake Shelton Feat. Pistol Annies & Friends . 13
WARNER BROS. NASHVILLE/WMN
COME & GET IT Selena Gomez Al
HOLLYWOOD
COUNTING STARS OneRepublic 2
MOSLEY/INTERSCOPE
1 WANT CRAZY Hunter Hayes 1
ATLANTIC/WMN
HERE'S TO NEVER GROWING UP  Avril Lavigne . 11
EPIC
JUST GIVE ME A REASON  PInk Feat. Nate Ruess Al s
RCA
MIRRORS Justin Timberlake 17
ReA
THE WAY Ariana Grande Feat. Mac Miller [ IR
REPUBLIC
CLARITY Zedd Feat. Foxes @
INTERSCOPE
#BEAUTIFUL Mariah Carey Feat. Miguel 7
ISLAND/IDIMG
WAGON WHEEL Darius Rucker @
CAPITOL NASHVILLE
ILOVEIT  Icona Pop Feat. Charli XCX Al e
RECORD COMPANY TEN/BIG BEAT/RRP
cups Anna Kendrick
L
LOVE SOMEBODY Maroon 5 5
ABM/OCTONE/INTERSCOPE
SAMELOVE  Macklemore & Ryan Lewis Feat, Mary Lambert 8
MACKLEMORE/ADA/WARNER BROS.
BORN TO FLY Danielle Bradbery 1
REPUBLIC
THE OTHER SIDE Jason Derulo 10
BELUGA HEIGHTS/WARNER BROS,
CRASH MY PARTY Luke Bryan IR
CAPITOL NASHVILLE
INEED YOUR LOVE _Calvin Harris Feat. Elie Goulding 8
STAY Rihanna Feat. Mikky Ekko Al ®
SRE/DEF JAM/IDIMG
DANNY’S SONG  The Swon Brothers 2
REPUBLIC
THRIFTSHOP  Macklemore & Ryan Lewis Feat, Wanz Al
MACKLEMORE/ADA/WARNER BROS.
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift AlY
BIG MACHINE
FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera Al 2
MR. 305/POLO GROUNDS/RCA
NEW SLAVES Kanye West 1
G.0.0.0./ROCA-FELLA/DEF JAM/IDING
RUNNIN’ OUTTA MOONLIGHT  Randy Houser 6
STONEY CREEK
WEOWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa 5
DEF JAN/IDING
WHEN | WAS YOUR MAN  Bruno Mars Al >
ATLANTIC
PAPER DOLL John Mayer 1
COLUMBIA
WHY Michelle Chamuel 1
REPUBLIC
22 Taylor Swift
Sewsamererc y L
MAVYBE IT WAS MEMPHIS Danielle Bradbery 2
REPUBLIC
GONE, GONE, GONE  Phillip Phillips 16
19/INTERSCOPE
DON’T YA Brett Eldredge 3
ATLANTIC/WMN
SAIL AWOLNATION 47
RED BULL A
CRAZYKIDS  Ke$ha Feat. will.iam Or Juicy J 4
KEMOSABE/RCA
ONE Usher & Michelle Chamuel 1
REPUBLIC
SAFE AND SOUND Capital Cities 4
LAZY HOOKS/CAPITOL
BAD Wale Feat. Tiara Thomas Or Rihanna @5
MAYBACH/ATLANTIC
ICAN'T TELLYOUWHY  The Swon Brothers 1
REPUBLIC
TIMBER, 'MFALLINGINLOVE  Blake Shelton & Danielle Bradbery 1
REPUBLIC
LEGO HOUSE Ed Sheeran 6

ELEKTRA/ATLANTIC

e Go to BILLBOARD.COM/BIZ for complete chart data
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STREAMING SONGS™
TITLE
IMPRINT/LABEL

#1 WE CAN'T STOP Miley Cyrus 3

GANGNAM STYLE PSY | 24
SCHOOLBOY/REPUBLIC
BLURRED LINES  Robin Thicke Feat. T.I. + Pharrell | ¢
STAR TRAK/INTERSCOPE
GET LUCKY  Daft Punk Feat. Pharrell Williams | 10
DAFT LIFE/COLUMEIA
RADIOACTIVE Imagine Dragons | 24
KIDINAKORNER/INTERSCOPE
THE WAY Ariana Grande Feat. Mac Miller | 13
REPUBLIC
CAN'THOLDUS  Macklemore &Ryan Lewis Feat. Ray Dalton | 17
MACKLEMORE/ADA/ WARNER BROS.
UW.0.E.N.O.  Rocko Feat. Future & Rick Ross | 11
ROCKY ROAD
THRIFTSHOP  Macklemore & Ryan Lewis Feat. Wanz | 24
MACKLEMORE/ADA/WARNER BRUS.
CRUISE Florida Georgia Line | 11
REPUBLIC NASHVILLE
COME & GET IT Selena Gomez | 1
HOLLYWOOD
POWER TRIP J. Cole Feat. Miguel | 16
ROC NATION/COLUMBLA
MIRRORS Justin Timberlake | 14
RCA
WHEN | WAS YOUR MAN Bruno Mars | 21
ATLANTIC
HARLEM SHAKE Baauer | 19
JEFFREE'S/MAD DECENT/WARNER BROS.
CUPS (PITCH PERFECT'SWHEN 'MGONE)  AnnaKendrick | 12
UME/REPUBLIC
SAIL AWOLNATION | 24
RED BULL
BAD Wale Feat. Tiara Thomas Or Rihanna | 17
MAYBACH/ATLANTIC
TREASURE Bruno Mars | 3
ATLANTIC
JUSTGIVEME A REASON  Pink Feat. Nate Ruess | 16
RCA
GENTLEMAN PSY | 1
SILENT/SCHOOLBOY/REPUBLIC
STARTED FROM THE BOTTOM Drake | 19
YOUNG MONEY/CASH MONEY/REPUBLIC
22 Taylor Swift | 14
BIG MACHINE/REPUBLIC
BODY PARTY Ciara| o
EPIC
#BEAUTIFUL Mariah Carey Feat. Miguel | 6
ISLAND/IDIMG
LOVE ME Lil Wayne Feat. Drake & Future | 21
YOUNG MONEY/CASH MONEY/REPUBLIC
NONEW FRIENDS (SFTBREMIX) D) Khaled Feat Drake, Rick Ross & LilWayme | 4
WE THE BEST/YOUNG MONEV/CASH MONEY/REPUBLIC
1LOVEIT Icona Pop Feat. Charli XCX | 12
RECORD COMPANY TEN/BIG BEAT/RRP
HEART ATTACK Demi Lovato | 16
HOLLYWOOD
CLARITY Zedd Feat. Foxes | 5
INTERSCOPE
F**KINPROBLEMS  ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 24
ASAP WORLDWIDE/POLO GROUNDS/RCA
1 KNEW YOU WERE TROUBLE.Taylor Swift | 19
BIG MACHINE /REPUBLIC
INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding | 4
CHETRYIREE DECONSIRUCTION 1Y EYELLIRATROCKATN ITERSCOPE oL VBIA KLt
BITCH, DON'T KILL MY VIBE  Kendrick Lamar | 11
T0P DAWG/AFTERMATH/INTERSCOPE
NEW SLAVES Kanye West 1
G.0.0.0/ROCA-FELLA/DEF JAM/IDIMG
BOYS ‘ROUND HEREBIake Shelton Feat. Pistol Annies & Friends | 7
WARNER BROS. NASHVILLE/WMN
MY SONGS KNOW WHAT YOU DIDINTHEDARK  Fall OutBoy | 12
DECAYDANCE/ISLAND/IDING
STAY Rihanna Feat. Mikky Ekko | 18
SRP/DEF JAM/IDIMG
WHAT MAKES YOU BEAUTIFUL  One Direction | 19
SYCO/COLUMBIA
FEEL THISMOMENT  Pitbull Feat. Christina Aguilera | 15
MR, 305/POLO GROUNDS/RCA
TAPOUT  Rich Gang Feat.Lil Wayne, Birdman, Future, Mack Maine, NickiMing] | 1
'YOUNG MONEY/CASH MONEY/REPUBLIC
BLACK SKINHEAD Kanye West | 1
6.0.0.0./ROCA-FELLA/DEF JAM/IDING
RICH AS F**K Lil Wayne Feat. 2 Chainz | 12
YOUNG MONEY/CASH MONEY/REPUBLIC
BUGATTI Ace Hood Feat. Future & Rick Ross | 16
WE THE BEST/VOUING MONEY/CASH MONEY/REPUBLIC
CALL ME MAYBE Carly Rae Jepsen | 24
604/UNIVERSAL
WAGON WHEEL Darius Rucker | 13
CAPITOL NASHVILLE
BEATIT  Sean Kingston Feat. Chris Brown & Wiz Khalifa | 2
BELUGA HEIGHTS/EPIC
wop J.Dash | 4
STEREOFAME
HERE'S TO NEVER GROWING UP  Avril Lavigne | 5
EPIC
#THATPOWER will.i.am Feat. Justin Bieber | o

WILLLAM/INTERSCOPE
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Vevo
Record

Miley Cyrus experiences
a meteoric rise on the
Streaming Songs chart,
zooming 28-1 with “We Can't
Stop,” the official video for
which debuted on YouTube
(through Vevo) on June 19.
The title earned 9.5 million
overall U.S. streams for the
week (Up 469%), with 87%
of those plays coming from
the Vevo video. This is the
most streams by a single
song in one week since PSY's
“Gentleman” had 13 million
streams on the May 4 chart.
0n a global level, Vevo
announced that the official

“We Can't Stop” video delivered

10.7 million views in the

first 24 hours following its
premiere, breaking the
record previously held by
Justin Bieber featuring
Nicki Minaj's “Beauty and a
Beat,” which hit 10.6 million
global views in its first 24

hours. Previous Vevo 24-hour

record holders were Minaj's
“Stupid Hoe," Rihanna’s
“Where Have You Been,”

Bieber's “Boyfriend” and One
Direction’s “Live While We're

Young.” —William Gruger

MOST WORLDWIDE VEVO VIEWS

FOR A VIDEO IN A 24-HOUR PERIOD

Data for week of 07.06.2013 | For chart reprints call 212.493.4023

i 4.9 II

Jan. 21, 2012: Nicki Minaj, “Stupid Hoe"”
May 4, 2012: Justin Bieber, “Boyfriend"

May 1, 2012: Rihanna, “Where Have You Been”
Sept. 21, 2012: One Direction, “Live While We're Young"

Oct. 13, 2012: Justin Bieber feat. Nicki Minaj, “Beauty and a Beat”

VIEWS IN MILLIONS

June 20, 2013: Miley Cyrus, “We Can’t Stop”
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UNCHARTED

ARTIST WKS. O

NYSPACE PAGE Rt

m DJ BL3ND o
WWW.MYSPACE.COM/BLENDIZZY

PRETTY LIGHTS 155

WWW.MYSPACE.COM/PRETTYLIGHTS.

CAPITAL INICIAL 7

WWWMYSPACE COM/CAPITALINICIAL

MAVYA JANE COLES 30

WWW.MYSPACE.COM/MAYAJANECOLES

NOISIA

WWW.MYSPACE.COM/DENOISIA 126

YANN TIERSEN 5

WWWMYSPACE.COM/YANNTIERSENINPROGRESS

SUNGHA JUNG o

WWW.MYSPACE COM/IUNGSUNGHA

PORTA .

WWW.MYSPACE.COM/PORTAL

FLOSSTRADOMUS 18

WWWAYSPACE COM/FLOSSTRADAMUS

THE BLOODY BEETROOTS - DEATH CREW 77 14

WWW.MYSPACE.COM/THEBLOODYBEETROOTS

JOTA QUEST 84

WWW.MYSPACE.COM/JOTAQUEST

NICOLAS JAAR 16

WWWAYSPACE COM/NICOLASIAAR

GRAMATIK 82

WIWWMYSPACE COM/GRAMATIK

GOLD PANDA 73

WWWMYSPACE COM/GOLDPANDA

BONDAN PRAKOSO & FADE2BLACK 79

WWW.MYSPACE.COM/BONDANFADEZBLACK

UMEK a5

WWWAMYSPACE COM/DIUMEK

PITTY a2

WWWAMYSPACE COM/BANDAPITTY

IWAN RHEON 18

WWWAMYSPACE COM/IWANRHEON

LOS HERMANOS 52

VWWMYSPACE COM/LOSHERMANOS

METRONOMY 12

WWW.MYSPACE COM/METRONOMY

POETS OF THE FALL 51

WWW.MYSPACE COM/POETSOFTHEFALL

GIRL TALK 78

WWW.MYSPACE.COM/GIRLTALK

JESSICA LOWNDES 13

WWWASYSPACE COM/JESSICALOWNDES

GOD IS AN ASTRONAUT 98

WWWMYSPACE COM/GODISANASTRONAUT

THESE NEW PURITANS 2

WWWYSPACE COM/THESENEWPURITANS

TRAPHIK 4

WIWWMYSPACE COM/TRAPHIK

SKA-P 5

WWW.MYSPACE.COM/SKAP

KORPIKLAANI .

WWWMYSPACE COM/KORPIKLAANI

SAM TSUI #

WWWAYSPACE COM/SAMTSUL

FOBIA 15

WWW.MYSPACE.COM/FOBIAOFICIAL

GESAFFELSTEIN 1

WWWAYSPACE COM/GESAFFELSTEIN]

MADDI JANE ii6

WWW.MYSPACE.COM/MADDLIANEMUSIC

TOKIMONSTA 3

WWWMYSPACE COM/TORIBEATS

HEFFRON DRIVE 5§

WWW.MYSPACE.COM/HEFFRONDRIVE

SUPERMAN IS DEAD 656

WWW.MYSPACE COM/SUPERMANISDEAD

MAPS & ATLASES 9

WWWAMYSPACE COM/MAPSANDATLASES

TRISTEZA a

WWW.MYSPACE.COM/TRISTEZA

ANATHEMA e

WWW.MYSPACE COM/WEAREANATHEMA

IAMX 55

WWWAMYSPACE COM/IAMX

KARNIVOOL 1

WWW.MYSPACE.COM/KARNIVOOL

FINNTROLL 7

WWW.MYSPACE.COM/OFFICIALFINNTROLL

AEROPLANE 104

WWWMYSPACE COM/AEROPLANEMUSICLOVE

AMORPHIS 24

WWW.MYSPACE COM/AMORPHIS

GORGOROTH 4

WWWAYSPACE COM/GORGOROTH

ARCHITECTS UK -

WWW.MYSPACE COM/ARCHITECTSUK

TOTALLY ENORMOUS EXTINCT DINOSAURS 26

WWWASYSPACE COM/TOTALLYENORMOUSEXTINCTDINOSAURS

MAREK HEMMANN 13

WWWAYSPACE COM/MAREKHEMMANN

AMANDA LEAR 14

WWW.MYSPACE.COM/REINELEA

ROHFF 16

WWWMYSPACE COM/ROHFFOFFICIEL

BRIAN JONESTOWN MASSACRE 12

WWW.MYSPACE COM/BRIAN JONESTOWNMASSACRE

@
o

604/SCHOOLBOY/INTERSCOPE

IAL 50™
ARTIST WS ON
IMPRINT/LABEL e
ONE DIRECTION 54
SYCO/COLUMBIA
JUSTIN BIEBER 135
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
TAYLOR SWIFT 195
BIG MACHINE
RIHANNA
SRP/DEF JAN/IDIMG 135
BEYONCI
PARKWOOD/COLUMBIA 134
e —
PITBULL 133
MR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA
EMINEM -
WEB/SHADY/AFTERMATH/INTERSCOPE
MILEY CYRUS &
HOLLYWOOD.
JUSTIN TIMBERLAKE 06
RCA I
JENNIFER LOPEZ 121
ISLAND/IDIMG
DAVID GUETTA 135
WHAT A MUSIC/ASTRALWERKS/CAPITOL
PINK
RCA 99
DEMI LOVATO 125
HOLLYWOOD
BRITNEY SPEARS 15
RCA
A 125
KATY PERRY
ALY PERR 135
LIL WAYNE 134
YOUNG MONEY/CASH MONEY/REPUBLIC
MAROON 5 74
ASM/OCTONE
WILL.LAM
INTERSCOPE 25
MICHAEL JACKSON 125
MI/EPIC
E_:IRISTINA AGUILERA 37
C
MACKLEMORE & RYAN LEWIS 23
MACKLEMORE
P!
RN oousonsepunuc 4
SHAKIRA
SONY MUSIC LATIN/EPIC 134
DAFT PUNK 3
VIRGIN/CAPITOL
ARIANA GRANDE &
REPUBLIC
AVRIL LAVIGNE T
i
LADY GAGA 5
STREAMLINE/KONLIVE/INTERSCOPE
LINKIN PARK 135
MACHINE SHOP/WARNER BROS,
THE BLACK EVED PEAS 155
INTERSCOPE
SELENA GOMEZ 133
HOLLYWOOD
NICKI MINAJ 155
VOUNG MONEY/CASH MONEY/REPUBLIC
ALICIA KEVS &
RCA
THE BEATLES -
APPLE/CAPITOL
COLDPLAY
CAPITOL 126
ROBIN THICKE 3
STAR TRAK/INTERSCOPE
USHER
RCA 122
BOB MARLEY %
TUFF GONG/ISLAND/UME
KELLY CLARKSON 21
19/RCA
KANYE WEST 40
ROC-A-FELLA/DEF JAM/IDIMG
AKE
PR cas ey reruec 129
ENRIQUE IGLESIAS 79
UNIVERSAL MUSIC LATINO/REPUBLIC
MARIAH CAREY -
ISLAND/IDIMG
FLO
POE BOY/ATLANTIC 61
LMFAO 106
PARTY ROCK/WILL.LAM/CHERRYTREE /INTERSCOPE
SNOOP DOGG 121
DOGGYSTYLE/PRIORITY/CAPITOL
I
(GRAND HUSTLE/ATLANTIC 15
GREEN DAY 7%
REPRISE/WARNER BROS.
CARLY RAE JEPSEN 47

1D Film
Teaser
Spurs
o.1
Return

One Direction returns to No.
1 on the Social 50 chart for
the first time since December,
thanks to the release of
a teaser for its upcoming
documentary film “This Is Us.”
During the charting week
the group released a sneak-
peek teaser of the movie's
full-length trailer on its
Vevo channel, which gained
more than 836,000 views
(contributing to the 15 million
received by One Direction
in total for the week, a 73%
increase). The actual trailer
debuted on June 25 and has
a chance of helping the act
remain in the No. 1 position
next week. The teaser
premiere ushered in a wave
of online buzz as well, giving
One Direction a 9% increase
in weekly Twitter follower
acquisition (148,000).
Meanwhile, Kanye West
re-enters the Social 50 chart
for the first time since April
7,2012, in the wake of the
release of his sixth solo album,
Yeezus. West doesn't have an
official Facebook page, so the
re-entry comes with a 29%
increase in plays on his Vevo
channel and a 38% lift in visits
to his Wikipedia page. He also
obtains 45,000 new Twitter
followers. —William Gruger

Go to BILLBOARD.COM/BIZ for complete chart data e



wow
ON-DEMAND SONGS™ = R&B/HIP-HOP STREAMING SONGS™
TITLE Artist [ws.on TITLE Artist |ws.on
IMPRINT/LABEL | cuaxr IMPRINT/LABEL | auar
E24 GETLUCKY Daft Punk Feat. Pharrell Williams 10 fi#d BLURRED LINES Robin Thicke Feat. T1. + Pharrell 6
DAFT LIFE/COLUMBIA STAR TRAK/INTERSCOPE
BLURRED LINES Robin Thicke Feat. T.I. + Pharrell | 5 CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton | 12
STAR TRAK/INTERSCOPE MACKLEMORE/WARNER BROS.
RADIOACTIVE Imagine Dragons | 42 U.0.E.N.O.  Rocko Feat. Future & Rick Ross | 11
KIDINAKORNER/INTERSCOPE ROCKY ROAD
CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 21 THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz | 12
MACKLEMORE/ADA/WARNER BROS. MACKLEMORE/WARNER B0S.
UISE Florida Georgia Line | 20 POWER TRIP J. Cole Featuring Miguel | 11
REPUBLIC NASHVILLE ROC NATION/COLUMBIA
POWER TRIP J. Cole Feat. Miguel | 12 BAD Wale Feat. Tiara Thomas Or Rihanna | 12
ROC NATION/COLUMBIA MAYBACH/ATLANTIC
BLACK SKINHEAD Kanye West | 1 STARTED FROM THE BOTTOM Drake | 12
(.0.0.0,/ROC-A-FELLA/DEF JAN/IDIMG YOUNG MONEY/CASH MONEY/REPUBLIC
MIRRORS Justin Timberlake | 14 BODY PARTY Ciara | 9
RCA EPIC
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 36 #BEAUTIFUL Mariah Carey Feat. Miguel | 6
MACKLEMORE /ADA/WARNER BROS. ISLAND/IDIMG
NEW SLAVES Kanye West 1 LOVE ME Lil Wayne Feat. Drake & Future | 12
6.0.0.0./ROCA-FELLA/DEF JAW/IDIMG VOUNG MONEY/CASH MONEY/REPUBLIC
ILOVEIT Icona Pop Feat. Charli XCX | 16 NONEW FRIENDS (SFTBREMIX) D) Khaled Feat. Drake, Rick Ross & Lil Wayne | 8
RECORD COMPANY TEN/BIG BEAT/RRP WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
WE CAN'T STOP Miley Cyrus | 2 F**KIN PROBLEMS  ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 12
RCA ASAP WORLDWIDE/POLO GROUNDS/RCA
COME & GETIT Selena Gomez | 9 BITCH, DON'T KILL MY VIBE  Kendrick Lamar | 11
HOLLYWOOD TOP DAWG/AFTERMATH/INTERSCOPE
1AM A GOD Kanye West | 1 NEW SLAVES Kanye West | 1
6.0.0.D./ROC-A-FELLA/DEF JAM/IDIMG 6,0.0.D./ROC-A-FELLA/DEF JAM/IDIMG
ON SIGHT Kanye West 1 TAPOUT  Rich Gang Feat, Lil Wayne, Birdman, Future, Mack Maine, Nicki Ming] | 3
6.0.0.0./ROC-A-FELLA/DEF JAM/IDIMG YOUNG MONEY/CASH MONEY/REPUBLIC
JUST GIVE ME A REASON  Plnk Feat. Nate Ruess | 14
RCA
™ (i1 Tube
CLARITY Zedd Feat. Foxes | 9 YOUTUBE -
| |
R [ ms | TiTLE Artist |wis.ox
THEWAY  Ariana Grande Feat. Mac Miller | 10 X | WEX | IMPRINT/LABEL |
REPUBLI =
i 4 WE CAN'T STOP Miley Cyrus
BLOOD ON THE LEAVES Kanye West 1 Reh
5.0.0.0./ROCA-FELLA/DEF JAW/IDIMG CENTUERNAN p—
WHEN | WAS YOUR MAN Bruno Mars 20 SILENT/SCHOOLBOY/REPUBLIC
ATl
0 JUST GIVE ME A REASON  PInk Feat. Nate Ruess | 20
HOLD MY LIQUOR Kanye West 1 HeA
.0.0,/ROC-A-FELLA/DEF IAM/IDIMG e
SRAD/NI T PR NS BLURRED LINES Robin Thicke Feat. T + Pharrell | 7
#BEAUTIFUL Mariah Carey Feat. Miguel | s STARTRAR/NTERSCOPE
ISLAND/IDIMG "
! L CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dafton | 10
BAD Wale Feat. Tiara Thomas Or Rihanna | 12 MACKLEMORE/ADA/WARNER BAOS,
EATACHMTIATY GANGNAM STYLE psy | as
LOVE ME Lil Wayne Feat. Drake & Future | 21 SCHOOLBOY/RERUBLIC
YOUNG MONEY/CASH MONEY/REPUBLIC EL POLLITOPIO pepp—— -
BITCH, DON’T KILL MY VIBE  Kendrick Lamar | 28 GLOBQ/DOIT-YOURSELE
TOP DAWG/AFTERMATH/INTERSCOPE COME & GET IT Selena Gomez 8
STARTED FROM THE BOTTOM Drake | 18 HOLYWa0D:
YOUNG MONEY/CASH MONEY/REPUBLI -
ity e itosbelidia THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz | 30
PMINIT Kanye West | 1 MACKLEMORE/ADA/WARNER BROS.
6.0.0.0./ROC-A-FELLA/DEF JAM/IDIMG MIRRORS Justin Timberlake 15
SAIL AWOLNATION | 63 it
I
il GET LUCKY  Daft Punk Feat. Pharrell Williams | o
F*KIN PROBLEMS  A$AP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 28 DAFT LIFE/COLUMBIA
A$AP WORLDWIDE/POLO GROUNDS/RCA HEART ATTACK Demi Lovato 1
TREASURE Bruno Mars | 2 HOLYNO0D,
el WHEN | WAS YOURMAN  Bruno Mars | 20
RICH AS F**K Lil Wayne Feat. 2 Chainz | 12 ATLANTIC
i
e THE WAY Ariana Grande Feat. Mac Miller | s
BOUND 2 Kanye West | 1 REPUBLIC
0.0.0/ROC-A-FELLA/DEF JAM/IDIMG -
S - RADIOACTIVE Imagine Dragons | 10
YOUNG AND BEAUTIFUL LanaDelRey | & HUHARQBNERINTERSGOrE
WATERTOWER/POLYDOR/INTERSCOPE
INEED YOUR LOVE Calvin Harris Feat. Ellie Gouldin 5
DTN ) ST RO TN RSO O NEXT BIG SOU
1T’S TIME Imagine Dragons | 45 =L
KIDINAKORNER/INTERSCOPE e ARTIST
MY SONGS KNOW WHAT YOU DID INTHEDARK  Fall OutBoy | 12
DECAYDANCE/ISLAND/IDIMG VIRTUAL RIOT
HO HEY The Lumineers | 50
DUALTONE e
SAMELOVE Macklemore & Ryan Lewis Feat. Mary Lambert | 15
MACKLEMORE/ADA/WARNER BROS. CAiHE EobE
GUILT TRIP Kanye West 1
6.0.0.0/ROC-A-FELLA/DEF JAM/IDIMG SAM TIBA
DEMONS Imagine Dragons | 24
KIDINAKORNER/INTERSCOPE PRETTY PINK
22 Taylor Swift | &
BIG MACHINE/REPUBLIC SUN RAI
SEND IT UP Kanye West 1
6.0.0.0,/ROC-A-FELLA/DEF JAN/IDIMG ELAY LAZUTKIN
LOCKED OUT OF HEAVEN Bruno Mars | 35
ATLANTIC LOUISIANA JONES
SUIT & TIE Justin Timberlake Feat. Jay Z | 22
RCA BOOMBOX CARTEL
HEART ATTACK Demi Lovato | 15
HOLLYWOOD BRANDON AND LEAH
INSTANT CRUSH  Daft Punk Feat. Julian Casablancas
DAFT LIFE/COLUMBIA 4 MR. BILL
s " i
EE:EE(:JIEI&H PERFECT'S WHEN I'M GONE)  Anna kendrick | 6 SHADOW CHILD
wgﬂ(‘)ygjsuzw TODANCE  Daft Punk Feat. Pharrell Willams | 4 KLANGTHERAPEUTEN
BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 12 RAMPUE
BOYS ‘ROUND HERE _ Blake Shelton Feat. Pistol Annies &Friends | 2 SKIP&DIE

WARNER BROS. NASHVILLE/WMN

@ Go to BILLBOARD.COM/BIZ for complete chart data

Radio Airplay

July 6
2013

billboard

MAINSTREAM TOP 40™

st | s ‘ TITLE
WEEK

WEEK | 1MPRINT/PROMOTION LABEL

44 CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton

MACKLEMORE/WARNER BROS.

COME & GET IT Selena Gomez

HOLLYWOOD

MIRRORS Justin Timberlake | 13

RCA

1LOVEIT Icona Pop Feat. Charli XCX | 19

RECORD COMPANY TEN/BIG BEAT/RRP.

GET LUCKY  Daft Punk Feat. Pharrell Williams | o

DAFT LIFE/COLUMBIA

BLURRED LINES Robin Thicke Feat. T.l. + Pharrell | 6

STAR TRAK/INTERSCOPE

RADIOACTIVE Imagine Dragons | 10

PE

CRUISE Florida Georgia Line Feat. Nelly | 13

REPUBLIC NASHVILLE/REPUBLIC

MY SONGS KNOW WHAT YOU DID INTHEDARK  Fall OutBoy | 19

DECAYDANCE/ISLAND/(DIMG

JUST GIVE ME A REASON  P!nk Feat. Nate Ruess | 17

RCA

THE OTHER SIDE Jason Derulo | 9

BELUGA HEIGHTS/WARNER BROS.

TREASURE Bruno Mars | 6

ATLANTIC

CLARITY Zedd Feat. Foxes | 14

INTERSCOPE

THE WAY Ariana Grande Feat. Mac Miller | 12

REPUBLIC

#BEAUTIFUL Mariah Carey Feat. Miguel | 7

ISLAND/IDIMG

LOVE SOMEBODY Maroon 5 6

ABM/OCTONE/INTERSCOPE

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding | 10

CHERRVIREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE COLUMBIA

HEART ATTACK Demi Lovato | 17

HOLLYWOOD.

CUPS (PITCH PERFECT'S WHEN I'M GONE)  Anna Kendrick | 11

UME/REPUBLIC

LEGO HOUSE Ed Sheeran | 14

ELEKTRA/ATLANTIC

SAFE AND SOUND Capital Cities | 5

LAZY HOOKS/CAPITOL

(({c] OOHLALA Britney Spears 1
KEMOSABE/RCA

CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy J 7

KEMOSABE/RCA

SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert | 3

MACKLEMORE/WARNER BROS.

HERE'S TO NEVER GROWING UP  Avril Lavigne
EPIC

CONTEMPORARY™

TITLE
IMPRINT/PROMOTION LABEL

44 JUST GIVEME AREASON  Pink Feat. Nate Ruess
RCA

WHEN | WAS YOUR MAN Bruno Mars | 18
ATLANTIC
HO HEY The Lumineers | 25
DUALTONE
DAYLIGHT Maroon5 | 21
AGM/OCTONE/INTERSCOPE
CATCH MY BREATH Kelly Clarkson | 26
19/RCA
STAY Rihanna Feat. Mikky Ekko 10
SRP/DEF JAM/IDIMG
IT’S A BEAUTIFUL DAY Michael Buble | 16
REPRISE/WARNER BROS.
TRY Pink | 25
RCA
OME Phillip Phillips | 43
19/INTERSCOPE
1 KNEW YOU WERE TROUBLE. Taylor Swift | 23
BIG MACHINE/REPUBLIC
NEXT TO ME Emeli Sande | 23
capiioL
LOCKED OUT OF HEAVEN Bruno Mars | 25
ATLANTIC
GONE, GONE, GONE Phillip Phillips | ¢
19/INTERSCOPE
TWO HEARTS BREAKING Jewel | 20
ATLANTIC/RHINO
1 WILL WAIT Mumford & Sons | 19
GENTLEMAN OF THE ASSNOTE
MIRRORS Justin Timberlake | 5
RCA
CARRY ON fun. | 16
FUELED BY RAMEN/RRP
SHE MAKES ME HAPPY Rod Stewart | 12
CAPITOL
WRONG GUY (I DID IT THIS TIME)  Whitney Wolanin | 17
TOPNOTCH
LITTLE TALKS Of Monsters And Men | 20
REPUBLIC
LOVE SOMEBODY Maroon5 | 2
ASM/OCTONE/INTERSCOPE
IT’S TIME Imagine Dragons | 15
KIDINAKORNER/INTERSCOPE
TEMPTED MargoRey | 5
ORGANICA
(MY) RAINY DAY GIRL The Villians | 6
TOUCAN COVE
Kelly Clarkson | 3

PEOPLE LIKE US
19/RCA
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ADULT TOP 40™

TITLE

IMPRINT/PROMOTION LABEL

,‘,‘,‘, JUST GIVE ME A REASON  Pink Feat. Nate Ruess
RCA

MIRRORS Justin Timberlake
RCA

GONE, GONE, GONE Phillip Phillips | 19
19/INTERSCOPE
STAY Rihanna Feat. Mikky Ekko | 18
SRP/DEF JAM/IDIMG
NEXT TO ME Emeli Sande | 24
CAPITOL
LOVE SOMEBODY Maroon5 | 7
A&M/OCTONE/INTERSCOPE
PEOPLE LIKE US Kelly Clarkson | 10
19/RCA
RADIOACTIVE Imagine Dragons | 13
KIDINAKORNER/INTERSCOPE
CARRY ON fun. | 25
FUELED BY RAMEN/RRP
WHEN | WAS YOUR MAN Bruno Mars | 22
ATLANTIC
CRUISE Florida Georgia Line Feat. Nelly | 11
REPUBLIC NASHVILLE/REPUBLIC
LEGO HOUSE Ed Sheeran | 20
ELEKTRA/ATLANTIC
CUPS (PITCH PERFECT'S WHEN I'M GONE)  Anna Kendrick | 7
UME/REPUBLIC
TREASURE Bruno Mars | 6
ATLANTIC
1LOVEIT Icona Pop Feat. Charli XCX | 9
RECORD COMPANY TEN/BIG BEAT/RRP-
BRAVE Sara Bareilles | 8
EPiC
MY SONGS KNOW WHAT YOU DID IN THEDARK  Fall OutBoy | 15
DECAYDANCE/ISLAND/IDIMG
RED HANDS Walk Off The Earth | 14
CoLUMBIA
GET LUCKY  Daft Punk Feat. Pharrell Williams | &
DAFT LIFE/COLUMBIA
COME & GET IT Selena Gomez | 7
HOLLYWOOD
HERE’S TO NEVER GROWING UP  Avril Lavigne | 10
EpiC
HEART ATTACK Demi Lovato | 15
HOLLYWOOD
SHOULD’VE GONE TO BED  Plain White T's | o
HOLLYWOOD

INES  Robin Thicke Feat. T1. + Pharrell 2

BLURRED LI
STAR TRAK/INTERSCOPE

OUR SONG

matchbox twenty I
EMBLEM/ATLANTIC

IMPRINT/PROMOTION LABEL

[c{c] WHEN I SEE THIS BAR Kenny Chesney
BLUE CHAIR/COLUMBIA NASHVILLE

EASY Sheryl Crow
WARNER BROS./WMN

ROUND HERE

REPUBLIC NASHVILLE

Florida Georgia Line

OUTTA MY HEAD

BIGGER PICTURE

Craig Campbell

2] ANYWHERE WITH YOU  Jake Owen 25
RCA NASHVILLE
CRASH MY PARTY Luke Bryan | 1
CAPTOL NASHVILLE
BEAT THIS SUMMER Brad Paisley | 17
ARSTANASHVILLE
BOYS ‘ROUND HERE  Blake Shelton Feat. Pistol Annies & Friends | 13
WARNER BROS /Wil
DONE. The Band Perry | 17
REPUBLIC NASHVILLE
JUMP RIGHT IN Zzac Brown Band | 20
ATLANTIC/SOUTHERN GROUND
1 WANT CRAZY Hunter Hayes | 11
ATLANTIC AN
HIGHWAY DON’T CARE  Tim McGraw With Taylor Swift | 20
BIG MACHINE
HEY PRETTY GIRL Kip Moore | 25
MCA NASVILLE
MORE THAN MILES Brantley Gilbert | 36
UALORY
o SEE YOU AGAIN Carrie underwood | 13
19/ARISTA NASHVILLE
e ! RUNNIN’ OUTTA MOONLIGHT  Randy Houser | 19
- STONEY ChEEK
e DON'T YA Brett Eldredge | 36
2 ATLaNTIC W
o | ALL OVER THE ROAD Easton Corbin | 25
| MERCORY
@ LITTLE BIT OF EVERYTHING  Keith Urban | 6
: HITRED/CAPTOL NASHVILLE
e POINT AT YOU Justin Moore | 15
b untoRy
° GOODBYE TOWN Lady Antebellum | 7
: CAPITOL NASHVILLE
18 | PIECES Gary Allan | 20
: HEANASHVILLE
@ REDNECK CRAZY Tyler Farr | 18
) COLUMBIANASHVILLE
° HEY GIRL Billy Currington | 16
MERCURY
e PARKING LOT PARTY LeeBrice | o

ALTERNATIVE™

ust | s
WEEK | WEEX

TITLE
IMPRINT/PROMOTION LABEL

%29 SWEATER WEATHER The Neighbourhood

[RIEVOLVE/COLUMBIA

Artist |wis.on
| CHART

SAFE AND SOUND Capital Cities | 32
LAZY HOOKS/CAPITOL

RADIOACTIVE Imagine Dragons | 43
KIDINAKORNER/INTERSCOPE

DEMONS Imagine Dragons | 12

COPE
HARLEM New Politics | 20
ROA
PANIC STATION Muse | 23
HELIUM-3/WARNER BROS.
UP IN THE AIR Thirty Seconds To Mars | 14
IMMORTAL VIRGIN/CAPITOL
MY SONGS KNOW WHAT YOU DID IN THE DARK  Fall OutBoy | 20
DECAVDANCE/ISLAND/IDIMG
GET LUCKY  Daft Punk Feat. Pharrell Williams | o
DAFT LIFE/COLUMBIA
BREEZEBLOCKS alty | 20
INFECTIOUS/CANVASBACK/ATLANTIC
CAME BACK HAUNTED Nine Inch Nails | 3
THE NULL CORPORATION/COLUMBIA
OUT OF MY LEAGUE  Fitz And The Tantrums | 19
NTIC

DIANE YOUNG Vampire Weekend | 14
XL/BEGGARS GROUP

MOUNTAIN SOUND  Of Monsters And Men | 43
REPLBLIC

IFSO Atlas Genius | 13
WARNER BROS.

(c{c] WAYS TO GO Grouplove 2

(CASABLANCA/ATLANTIC

RECOVERY Frank Turner | 14
XTRA MILE/EPITAPH/POLYDOR/INTERSCOPE

CASTLE OF GLASS Linkin Park | 14
MACHINE SHOP/WARNER BROS.

TRYING TO BE COOL Phoenix | 5
LOVAUTE/GLASSNOTE

ROYALS Lorde | 2
LAVA/REPUBLIC

BABEL Mumford & Sons | 5
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

SAME LOVE  Macklemore & Ryan Lewis Feat, Mary Lambert | 12
MACKLEMORE/ADA/WARNER BROS.

MY GOD IS THE SUN Queens Of The Stone Age | 11
MATADOR/BEGGARS GROUP

KING & LIONHEART  Of Monsters And Men | 6
REPUBLIC

OuT OF TIME Stone Temple Pilots | 5

STONE TEMPLE PILOTS

TRIPLEA™

| TITLE

ust | s

featuring Nate

s “Need

WEEK | WEEK | jMPRINT/PROMOTION LABEL
2} 1) Jit] RepHanDs Walk Off The Earth
d COLUMBIA
o Pl STOMPA Serena Ryder | 16
| SERENADER SOURCE/CAPITOL
o ° SAN FRANCISCO The Mowgli’s | 18
: PHOTO FINISH/ISLAND/IDIMG
o o OUT OF MY LEAGUE  Fitz And The Tantrums | 17
DANGERBIRD/ELEKTRA/ATLANTIC
6 o RECOVERY Frank Turner | 14
XTRA MILE/EFTAPH/POLYDOR/INTERSCOPE
s ) ("6 ) "M ALIVE (LIFE SOUNDS LIKE)  Hicel Frant Spearhead | 1 d
500 500 WAX/CAPITOL A
S0 1GOT You Jack Johnson 2 S Ce ndas
. BRUSHFIRE/REPUBLIC
° o HEARTBEAT Kopecky Family Band | 11 Ag a | n
| KOPECKY FAMILY BAND/ATO
(10 /fs ] 1 1L0VED YOU Delta Rae | 7 Just 10 weeks after she
SIRE/WARNR BROS,(AD topped Adult Contemporary
7 R msgﬁwm Family Of The Year | 32 with “Try,” her first No. 1 at
- the format, P!nk logs her
DEMONS, s Imagine Dragons | 21 second leader, as “Just Give
GONE, GONE, GONE Phillip Philli MEREEa
ek WIREW S| i20 Ruess, jumps 4-1. The return
SAFE AND SOUND Capital Cities | 16 o thesummit isthe fastest
LAZY HOOKS/CAPITOL for an artist since the chart
MISSION BELLS Matt Nathanson | 13 adopted Nielsen BDS data the
ACROBAT/VANGUARD week of July 17, 1993, and the
ROYALS Lorde | 3 quickest since Gloria Estefan
LAVA/REPUBLIC & Miami Sound Machine
BABEL Mumford & Sons | 7 reigned 10 weeks apart with
GENTLEMAN OF THE ROAD/RED/GLASSNOTE “Can't Stay Away From You"
KING & LIONHEART Of Monsters And Men | 4 and “Anything for You™ in
REPUB 1988. The only act to collect
fu'}‘-’M A WINDOW SEAT Dawes | 17 a pair of leaders in a shorter
THE CEILING The wild Feath span? Elvis Presley, who sent
e Wi eathers u ; 5 »
Lt io Crying in the Chapel” to No.
KEEP YOUR HEAD UP Ben Howard | 15 1theweekiof May 22,1965,
UNIVERSAL ISLAND/REPUBLIC and led again nine weeks later
RUMBLE AND SWAY  Jamie N Commons | 11 (uly:24, 1965) with“(Stich An)
OPE Easy Question.
365 DAYS 2zWard | 3 Excluding holiday titles, the
HOLLYWOOD 10-week ascent to the top for
LIGHTNING BOLT Jake Bugg | 10 “Reason” is the quickest since
NERCURY/ DG Lady Antebell
THE WAR WITHIN Churchill | 5 You Now” hit No. 1in its 10th
ABM/OCTONE/INTERSCOPE irame [he Week Of Apl’l| 3
BRAVE Sara Bareilles [ 8

EPIC

TITLE
IMPRINT/PROMOTION LABEL

POWER TRIP
ROC NATION/COLUMBIA

Al Wale Feat. Tiara Thomas Or Rihanna
MAYBACH/ATLANTIC

J. Cole Feat. Miguel

BODY PARTY Ciara
EPIC

BITCH, DON'T KILL MY VIBE Kendrick Lamar
TOP DAWG/AFTERMATH/INTERSCOPE

RICH AS F**K Lil wayne Feat. 2 Chainz
YOUNG MONEY/CASH MONEY/REPUBLIC

NONEW FRIENDS (SFTB REMIX) DJ khaled Feat. Drake, Rick Ross & Lil Wayne
I

WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

DORN Miguel | 53
BYSTORM/BLACK ICE/RCA
TAPOUT  Rich Gang Feat, Lil Wayne, Birdman, Future, Mack Maine, Nicki Mingj | 10
YOUNG MONEY/CASH MONEY/REPUBLIC
HOW MANY DRINKS? Miguel | 15
BYSTORM/BLACK ICE/RCA
WE STILL IN THIS B**** B.0.BFeat. T.I. & Juicy ) | 25
REBELROCK/GRAND HUSTLE/ATLANTIC
LOVEEEEEEE SONG  Rihanna Feat. Future | 27
SRP/DEF JAM/IDIMG
LOVE AND WAR Tamar Braxton | 28
STREAMLINE/EPIC
POURIT UP Rihanna | 27
SRP/DEF JAM/IDIMG
U.0.E.N.O.  Rocko Feat. Future & Rick Ross | 8
ROCKY ROAD
ADY Fabolous Feat. Chris Brown | 21
DESERT STORM/DEF JAM/IDIMG
FINE CHINA Chris Brown | 12
RCA
FIRE WE MAKE Alicia Keys Duet With Maxwell | 18
RCA
WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott | 9
19/RCA
surr & TIE Justin Timberlake Feat. Jay Z | 23
[c{c] BLURRED LINES Robin Thicke Feat. T). + Pharrell 3
STAR TRAK/INTERSCOPE
POETIC JUSTICE Kendrick Lamar Feat. Drake | 34
TP DAWG/AF TERMATH/INTERSCOPE
THE ONE Tamar Braxton 7
STREAMLINE/EPIC
LOVEHATE THING Wale Feat. Sam Dew | 5
MAYBACH/ATLANTIC
STARTED FROM THE BOTTOM Drake | 20
VOUNG MONEY/CASH MONEY/REPUBLIC
AGE AIN’T A FACTOR Jaheim | 7

ATLANTIC

Data for week of 07.06.2013 | For chart reprints call 212.493.4023

TITLE
| IMPRINT/PROMOTION LABEL

POWER TRIP
ROC NATION/COLUMBIA

J. Cole Feat. Miguel

BAD Wale Feat. Tiara Thomas Or Rihanna | 19
MAVBACH/ATLANTIC
BITCH, DON’T KILL MY VIBE Kendrick Lamar | 14
TOP DAWG/AFTERMATH/INTERSCOPE
RICH AS F**K Lil Wayne Feat. 2 Chainz | 11
YOUNG MONEY/CASH MONEV/REPUBLIC
CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 14
MACKLEMORE/WARNER BROS.
NONEW FRIENDS (SFTBREMIX) D) Khaled Feat. Drake, Rick Ross & il Wayme | 10
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
WE STILL IN THIS B**** Bo.BFeat. T.. & Juicy J | 22
REBELROCK/GRAND HUSTLE/ATLANTIC/RRE
LOVE ME Lil Wayne Feat. Drake & Future | 24
VOUNG MONEY/CASH MONEY/REPUBLIC
STARTED FROM THE BOTTOM Drake | 20
YOUNG MONEY/CASH MONEY/REPUBLIC
TAPOUT Rich Gang Feat. Lil Wayne, Birdman, Future, Mack Maine,NickiNina] | 8
VOUNG MONEY/CASH MONEY/REPUBLIC
READY Fabolous Feat. Chris Brown | 18
DESERT STORM/DEF JAM/IDIMG
UW.0.E.N.O.  Rocko Feat. Future & Rick Ross | 6
ROCKY ROAD
POETIC JUSTICE Kendrick Lamar Feat. Drake | 31
TOP DAWG/AFTERMATH/INTERSCOPE
HIGH SCHOOL  Nicki Minaj Feat. Lil Wayne | 10
YOUNG MONEY/CASH MONEY/REPUBLIC

F**KIN PROBLEMS  ASAP Rocky Feat. Drake, 2Chainz & Kendrick Lamar | 32
ASAP WORLDWIDE/POLO GROUNDS/RCA
LOVEHATE THING Wale Feat. Sam Dew | 3
MAYBACH/ATLANTIC
SAMELOVE Macklemore & Ryan Lewis Feat, Mary Lambert | 4
MACKLEMORE/WARNER BROS.
AIN'T WORRIED ABOUT NOTHIN  French Montana | 2
COKE BOYS/BAD BOY/INTERSCOPE
CROOKED SMILE J.Cole Feat. TLC | 1
ROC NATION/COLUMBIA
LIKE WHAAAT! Problem Feat. Bad Lucc | 7
DIAMOND LANE
CRICKETS  Drop City vacht Club Feat. Jeremih | 15
BT 8/ALM/OCTONE/INTERSCOPE
BUBBLE BUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic | 2
MAD DECENT/SECRETLY CANADIAN/WARNER BROS.
KARATE CHOP (REMIX) Future Feat. Lil Wayne | 19
A 1/FREEBANDZ/EPIC
WILD FOR THE NIGHT A$AP Rocky Feat. Skrillex | 12

ASAP WORLDWIDE/POLO GROUNDS/RCA'

o==eeeeoae=

FEDS WATCHING 2 Chainz Feat. Pharrell
DEF JAM/IDING

2010. (No non-seasonal track
has logged a faster flight

to No. 1 since Phil Collins’
“Can’t Stop Loving You,” which
needed just nine weeks in
2002.)

Additionally, with “Reason”
atop Adult Top 40 for a ninth
week, PInk is the first artist
to top both charts with the
same title simultaneously
since Adele doubled up with
“Someone Like You” (Dec. 3,
2011), a feat that speaks to
the continued domination of
“Reason” at adult top 40 radio
and its swift acceptance at AC.

—Gary Trust

Go to BILLBOARD.COM/BIZ for complete chart data e



COUNTRY™ OCK™
ms | TITLE Artist | ey [WHSON ws | TITLE Artist | oy [mes.on
WEEK | mpRINT/LABEL GART WEEK | |upRINT/LABEL | | cHaRY
k2] Flori rgia Lin 21 Imagine Dragon:
: ] Bl cones, Flontaceorgaline 4 o4 L] BADIOACTIVE, masineDragons A 4
PR BOYS ‘ROUND HERE  Blake Shelton Feat. Pistol Annies & Friends . 13 MY SONGS KNOW WHAT YOU DID IN THE DARK  Fall 0ut Boy . 20
WARNER BROS./WMN DECAYDANCE/SLAND/IDING
° 1 WANT CRAZY Hunter Hayes 12 PAPER DOLL John Mayer 1
ATLANTIC/WMN COLUNBIA
'l WAGON WHEEL Darius Rucker @ =« GONE, GONE, GONE  Phillip Phillips 25
CAPITOL NASHVILLE 19/INTERSCOPE
° BORN TO FLY Danielle Bradbery 1 SAIL AWOLNATION A | 116
REPUBLIC RED BULL
[Jl CRASH MY PARTY Luke Bryan . 12 SAFE AND SOUND Capital Cities 16
CAPITOL NASHVILLE LAZY HOOKS/CAPITOL
7 DANNY’S SONG  The Swon Brothers 2 LEGO HOUSE Ed Sheeran 18
REPUBLIC ELEKTRA/ATLANTIC
LI HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 4 | 20 DEMONS Imagine Dragons 29
BIG MACHINE KIDINAKORNER/INTERSCOPE
° RUNNIN’ OUTTA MOONLIGHT  Randy Houser 7 IT’S TIME Imagine Dragons A | 62
" STONEY CREEK KIDINAKORNER/INTERSCOPE
Q MAYBE IT WAS MEMPHIS  Danielle Bradbery 3 YOUNG AND BEAUTIFUL Lana Del Rey 9
REPUBLIC WATERTOWER/POLYDOR/INTERSCOPE
N N
e MI(A)NP#(:'IV'“X‘A Brett Eldredge 12 E‘I‘R'“HMEV The Lumineers 4 | so
e 1 CAN'T TELL YOU WHY The Swon Brothers 1 CARRY ON fun. & | 34
_ REPUBLIC FUELED BY RAMEN/RRP
o TIMBER, IMFALLING INLOVE  85ke Sheftond Dariel Bracbery i HOME Phillip Phillips A | 57
REPUBLIC 19/INTERSCOPE
o &E\"I;“YLONEE‘IﬁﬂlNE ON Florida Georgia Line Al 3 “LFLIJ‘I:E TALKS  Of Monsters And Men Al B
I3 SEE YOU AGAIN  Carrie Underwood 9 ROYALS Lorde 2
/ I9/ARISTA NASHVILLE LAVA/REPUBLIC
) @ REDNECK CRAZY Tyler Farr 10 WONDERWALL Oasis "
COLUMBIA NASHVILLE B1G BROTHER/COLUMEIA/LEGACY
P Q ROUND HERE  Florida Georgia Line § 1 WILL WAIT Mumford & Sons A | 46
REPUBLIC NASHVILLE GENTLEMAN OF THE ROAD/RED/GLASSNOTE
o LITTLE BIT OF EVERYTHING Keith Urban 6 IN THE AIR TONIGHT Phil Collins 9
. _ g HIT RED/CAPITOL NASHVILLE ATLANTIC
” :
M:.Au'fsﬁ vSMBEROI(EN HEART Mirandalambert @ | 25 ﬁlgglaiv RNMI’g‘ l-g;l;s fun. A | 70
HEY PRETTY GIRL Kip Moore . 18 SWEATER WEATHER The Neighbourhood 17
MCA NASHVILLE (RIEVOLVE/COLUMBIA
IT GOES LIKE THIS Thomas Rhett 6 1GOT YOou Jack Johnson 2
VALORY BRUSHFIRE/REPUBLIC
. - ANYWHERE WITH YOU  Jake Owen . 20 SUMMERTIME SADNESS Lana Del Rey 5
RCA NASHVILLE POLYDOR/INTERSCOPE
BEAT THIS SUMMER Brad Paisley 16 ALL SUMMER LONG Kid Rock 19
ARISTA NASHVILLE TOP DOG/ATLANTIC
DONE. The Band Perry ® 1 WON'T GIVE UP Jason Mraz 77
REPUBLIC NASHVILLE ATLANTIC/RRP
HEY GIRL Billy Currington 8 HOME _Edward Sharpe And The Magnetic Zeros @ »
MERCURY COMMUNITY/FAIRFAX/VAGRANT/REPUBLIC
B 8 LATIN™ DANCE/ELECTRONIC™
— S T
TITLE Artist WKS. ON ust | s | TITLE Artist [wes
_;~8 ! Modd R | Gkt WERX l WEEK | jupmiNT/ABEL ‘ - | Gt
= | #1 #1 .
P4 DANZA Kunun?m%m gmar& Lucenzo A 149 oW ncgll#% Sﬂ Punk Feat. Pharrell Willams 4 10
VIVIR MI VIDA Marc Anthony 9 CLARITY Zedd Feat. Foxes @ | 23
SONY MUSIC LATIN INTERSCOPE
WAKA WAKA (ESTO ES AFRICA)  Shakira Feat. Freshiyground A 163 ILOVEIT Icona Pop Feat. Charli XCX A 22
EPIC/SONY MUSIC LATIN RECORD COMPANY TEN/BIG BEAT/RRP
| HIPS DON'T LIE  Shakira Feat. Wyclef Jean 181 1 NEED YOUR LOVE (alvm Hams FeaL Ell»e Gouldmg 16
F EPIC/SONY MUSIC LATIN CHERRYTREE/DECD!
5 LIMBO Daddy Yankee 37 FEEL THIS MOMENT _Pitbull Feat, Christina Aguilera 4 | 30
EL CARTEL/CAPITOL LATIN MR. 305/POLO GROUNDS/RCA
| KNOW YOU WANT ME (CALLE OCHO)  Pitbull A 1z #THATPOWER will.i.am Feat. Justin Bieber 14
ULTRA WILL.LAM/INTERSCOPE
UMBA Don Omar 43 WOMAN’S WORLD Cher 1
ORFANATO/MACHETE/UMLE WARNER BROS.
HEROE Enrique Iglesias 181 BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic 5
INTERSCOPE/UNLE MAD DECENT/SECREILY CANADIAN/WARNER BROS.
LOCA Shakira Feat. El Cata 142 PLAY HARD David Guetta Feat. Ne-Yo & Akon 1
EPIC/SONY MUSIC LATIN WHAT A MUSIC/ASTRALWERKS/CAPITOL
HOY TENGO GANAS DETI A\ejandm Fernandez  Christina Aguilera 7 SCREAM & SHOUT  will.i.am & Britney Spears Al 2
UNIVERSAL MUSIC LATINO/UM WILLLLAM/INTERSCOPE
ECHA PA’LLA (MANOS PA'RRIBA) Pitbull 49 TITANIUM David Guetta Feat. Sia A 79
MR, 305/FAMOUS ARTIST/SONY MUSIC LATIN WHAT A MUSIC/ASTRALWERKS/CAPITOL
SUERTE Shakira 179 LIVE IT UP Jennifer Lopez Feat. Pitbull 7
EPIC/SONY MUSIC LATIN 21DL/CAPITOL
ALGO ME GUSTADETI  \¥isin & Yandel Feat, Chrs Brown & -Pain 51 LIVE Krewella @ | 20
MACHETE/UMLE KREWELLA/COLUMBIA
THE ANTHEM Pitbull Feat. Lil Jon 145 GANGNAM STYLE PSY A 47
FAMOUS ARTIST/TVT SCHOOLBOV/REPUBLIC
VAMOS A LA PLAYA Loona 2 RIGHT NOW Rihanna Feat. David Guetta 14
ULTRA SRP/DEF JAM/IDIMG
CUANDO, CUANDO ES? |- Klng& Maximan 7 HARLEM SHAKE Baauer 20
LANA/MACHETE/UNIVERSAL MISSIC LATING JEFFREE'S/MAD DECENT/WARNER BROS.
LA PREGUNTA J Alvarez 48 SWEETNOTHING _ Calvin Harris Feat. Florence Welch 4 | 37
NELFLOW DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
Al SE EU TE PEGO Michel Telo 65 DON'T YOU WORRY CHILD - Swedish House afaFeat. i Martn A | 41
PANTANRAL/RGE./SONY MUSIE LATIN ASTRALWERKS/CAPITOL
BON, BON Pitbull 138 AALITTLE PARTY NEVER KILLED NOBODY (ALLWE G0T)  eree, (1 & Guondock 7
MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN WATERTOWER/INTERSCOPE
!;‘(L)E,INLV — Shakira @ | 170 Lﬁkkgﬂmgwmm Nikki Williams 10
PROMISE  Romeo Santos Feat. Usher 95 DJ GOT US FALLIN'INLOVE  Usher Feat. Pitbull 48
SONY MUSIC LATIN LAFACE/RCA
ROMPE LA CINTURA  Alexis & Fido 7 MIDNIGHT CITY M83. A 88
COEXISTENCE/WILD DOGZ MB3I/MUTE/CAPITOL
ELLAY YO Aventura Feat. Don Omar 162 GENTLEMAN 3% n
PREMIUM LATIN SILENT/SCHOOLBOV/REPUBLIC
HASTA QUE SALGA ELSOL  Don Omar 60 BANGARANG Skrillex Feat. Sirah Q| =
ORFANATO/MACHETE/UMLE BIG BEAT/OWSLA/ATLANTIC/RRP
LIVIN’ LA VIDA LOCA  Ricky Martin 179 DOIN’ IT RIGHT Daft Punk Feat. Panda Bear 5
C2/COLUMBIA/SONY MUSIC LATIN DAFT LIFE/COLUMBIA

e Go to BILLBOARD.COM/BIZ for complete chart data

R&B/HIP-HO
TITLE Artist | wcs. on
IMPRINT/LABEL
B2 BLURREDLINES Robin Thicke Feat. 1. + Pharrell 13

STAR TRAK/INTERSCOPE

CAN'THOLD US Ma(k}emnre& Ryan Lewis Feat. Ray Dalton Al v
MACKLEMORE /WARNER
#BEAUTIFUL Mariah Carey Feat. Miguel 7
SLAND/IDIMG
SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 30

MACKLEMORE /WARNER BR!

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz Al B
MACKLEMORE/WARNER BROS.

DEF JAM/IDIMG

NEW SLAVES Kanye West 1
6.0.0.0./ROC-A-FELLA/OEF JAM/IDIMG
WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa 5

BAD

MAYBACH/ATLANTI

Wale Feat Tiara Thomas Or Rihanna . 20

BLACK SKINHEAD Kanye West 1
6.0..D./DEF JAM/IDIMG
NEXT TO ME Emeli Sande A 20
CAPITOL

ICH AS F**K Lil WaYne Feat. 2 Chainz 14
YOUNG MONEY/CASH MONEY/REPUBLI
CROOKED SMILE J. Cole Feat. TLC 1
ROCNATION/COLUMBIA
SUIT & TIE  Justin Timberlake Feat. Jay 2 Al 3
RCA

STARTED FROM THE BOTTOM  Drake Al

YOUNG MONEY/CASH MONEY/REPUBLIC

6.0.0.D./ROC-A-FELLA/DEF JAM/IDIMG

TAPOUT  pich Gang Feat. Ll Wa((ne‘ Mman Fulme Mack Waine,NiciMing 8
YOUNG MONEY/CASH MONEY/REP

NONEW FRIENDS (SFTB REMIX) 0 filed Fee ik, RickRuss . e 10
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

BLOOD ON THE LEAVES Kanye West 1

YEAH!  Usher Feat. Lil Jon & Ludacris Al

LAFACE/RCA

BEATIT Sean ngsmn Feat. Chris Brown & Wiz Khalifa 10

BELUGA HEIGHTS/EPI

LOVE ME _Lil Wayne Feat. Drake & Future 23 2

YOUNG MONEY/CASH MONEY/REPUBLIC E

BITCH, DON'T KILL MY VIBE Kendrick Lamar 18 %

TOP D/\WG//\FVTRMMH/IMTFRSEOVE =

BUGATTI Ace Hood Feat. Future & Rick Ross o 2 é

WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC :

U.0.E.N.O. Rocko Feat. Future & Rick Ross 10 ¥

ROCKY ROAD 3

X’JSATCHING MOVIES Mac Miller 1 5
g

WE STILL IN THIS B*#**
REBELROCK/GRAND HUSTLE/ATLANTIC

B.u,BFeaLT.L&Juicy)I @ =

IMPRINT/LABEL

$:24 BLURRED LINES Robin Thicke Feat. .. + Pharrel
STAR

#BEAUTIFUL Mariah Carey Feat. Miguel 7

ISLAND/IDIMG

NEXT TO ME Emeli Sande 20

CAPITOL

%"T & TIE Justin Timberlake Feat. Jay Z 23

YEAH!  Usher Feat. Lil Jon & Ludacris 28 o
LAFACE/RCA 5)
BEATIT Sean ngslcn Feat. Chris Brown & Wiz Khalifa 9 £
BELLIGA HEIGHTS/EPI H
HN'TTHINK THEY KNOW  Chris Brown Feat. Aaliyah 1 2
.

FIANE CHINA Chris Brown 12

R

BODY PARTY Ciara 12 3
EPIC s
POURIT U Rihanna 31 E
SRP/DEF JAM/IDING, 4
giILRL ON FIRE Alicia Keys Feat. Nicki Minaj 35 g
o

DIAMONDS Rihanna 35

SRP/DEF JAM/IDIMG

MADE TO LOVE John Legend 1 g
6.0.0.0./COLUMBIA E
HOW MANY DRINKS? Miguel 1 £
BYSTORM/BLACK ICE/RCA

MILKSHAKE Kelis 2

STAR TRAK/LEGACY

’VPIL{BEHANGED Kelly Rowland Feat. Beyonce & Michelle 1

REp

1WILL ALWAVS LOVE YOU  Whitney Houston 6

ARISTA/LEGACY

DIRTY LAUNDRY Kelly Rowland 5 2
REPUBLIC =
CUPID SHUFFLE Cupid 28
ASYLUM/ATLANTIC/RRP

PONY ) Ginuwine 9

550 MUSIC/EPIC/LEGACY

LOVEEEEEEE SONG Rihanna Feat. Future 31

SRP/DEF JAM/IDING

THE ONE Tamar Braxton 7

STREAMLINE/EPIC

STAND BY ME Ben E. King 3 5.
ATLANTIC/RHING H
AMERICAN BOY Estelle Feat. Kanye West 2 E

HOME SCHOOL/ATLANTIC 3
SOMEBODY ELSE Mario Feat. Nicki Minaj 3 5

RCA K

Data for week of 07.06.2013
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HEATSEEKERS ALBUMS™

IMPRINT/DISTRIBUTING LABEL

LORDE
LAVA/REPUBLIC

The Love Club (EP)

THE MOWGLI'S
PHOTO FINISH/ISLAND/IDIMG

Waiting For The Dawn

STATIK SELEKTAH

SHOWOFF/DUCK DOWN

Extended Play

CIMORELLI
UNIVERSAL SLAND/REPUBLIC

Made In America (EP)

BWB
HEADS UP/CONCORD.

Human Nature

HARDWELL

CLOUD 9

Hardwell Presents: Revealed: Volume 4

WHENEVER, IFEVER  The World Is A Beautiful Place & | Am No Longer Afraid To Die

TOPSHELF

JOHNNYSWIM
BIG PICNIC

Heart Beats (EP)

BILL FRISELL
OKEH/SONGTONE/SONY MASTERWORKS

Big Sur

KREWELLA
KREWELLA

Play Hard (EP)

CRASH KINGS

CUSTARD/REPUBLIC

Dark Of The Daylight

SURFER BLOOD

KANINE/SIRE/WARNER BROS.

Pythons

PA

SSENGER
BLACK CROW/NETTWERK

All The Little Lights

PRIMAL SCREAM
FIRST INTERNATIONAL

More Light

THE 1975
DIRTY HIT/VAGRANT/INTERSCOPE/IGA

IV (EP)

SLAID CLEAVES
MUSIC ROAD

Still Fighting The war | 26 1

LORD HURON

|AMSOUND

Lonesome Dreams 3 37

LEMURIA

BRIDGE NINE

The Distance Is So Big | 28 1

PHIL CH

ILTHY RI
VAMPIRE LIFE/LIVE WIRE/RBC

Not Enough Real N*ggas Left2 [ 29 1

WALTER TROUT
PROVOGUE/MASCOT

Luther’s Blues: A Tribute To Luther Allison | 18 2

QUADRON

VESTED IN CULTURE/EPIC

Avalanche | 1 3

BOB SCHNEIDER

KIRTLAND

Burden Of Proof | & 2

FREDDIE GIBBS ESGN SCALE THE SUMMIT The Migration 3 2
ESGN PROSTHETIC
AUSTRA Olympia ZOMBY With Love | 34 1
DOMINO 44D
ICONA POP Iconic (EP) LAURA MVULA Sing To The Moon | 3 9
RECORD COMPANY TEN/BIG BEAT COLUMEIA
- MAYS, Blue Velvet Soul HOUNDMOUTH From The Hills Below The City [ 5 2
z SHANACHIE ROUGH TRADE
g CECILE MCLORIN SALVANT Womanchild BASTILLE Haunt (EP) 1 4
£ WACK AVENUE VIRGIN/CAPITOL
TIM TIMMONS Cast Your Cares JARREN BENTON My Grandmas Basement | 4 2
REUNION/PLG FUNK VOLUME

STUDIO KILLERS
STUDIO KILLERS

Studio Killers | 9 2

LISTENER
LISTENER

Time Is A Machine | 40 1

ANAMANAGUCHI
DREAM,HAX

Endless Fantasy | 1 4

LENNY COOPER

AVERAGE JOES

Mud Dynasty | 4 7

ANDREW STOCKDALE

UNIVERSAL MUSIC AUSTRALIA

Keep Moving | 15 2

SLEEPING AT LAST

ASTEROID B-612

Atlas: Light (EP) | 44 1

RINGS OF SATURN
UNIQUE LEADER

Dingir | 26 3

SHOVELS AND ROPE
SHRIMP/DUALTONE

0' Be Joyful 1 24

MS MR
CREEP CITY/COLUMBIA

Secondhand Rapture

NEW POLITICS
RCA

A Bad Girl In Harlem

AOIFE O’DONOVAN
YEP ROC

Fossils

DEAFHEAVEN
DEATHWISH

Sunbather

TITLE Artist
IMPRINT/PROMOTION LABEL

#1

it Brett Eldredge

DON’T YA
ATLANTICAVMN

TAPOUT  Rich Gang Feat. L Wayne, Birdman, Future, Mack Maine, Nici Ming]

YOUNG MONEY/CASH MONEY/REPUBLIC

P
THE LOVE CLUB (EP)
DE

BETH HAR
PROVOGUE/MASCOT

Bang Bang Boom Boom | 6 12

&IEOWN THE EMPIRE

The Fallout | 1 18

GHOST SHIP

MARS HILL/BEC

The Good King | 22 2

MARIANAS TRENCH

604/CHERRYTREE/INTERSCOPE/(GA

Face The Music: TheEP | 43 2

EAST NORTH CENTRAL
WAITING FOR THE DAWN
THE MOWGLI'S

NORTHEAST
EXTENDED PLAY
STATIK SELEKTAH

g HEATSEEKERS SONGS REGIONAL HEATSEEKERS #1 ALBUMS
e ACIFIC
= LOR

e
L WEST NORTH CENTRAL
BORN TO FLY Danielle Bradbery | 1 WAITING FOR THE DAWN
REPUBLIC THE MOWGLI'S

DANNY’S SONG
REPUBLIC

WHAT ABOUT LOVE
CHASE/REPUBLIC

Tyler Farr | 9

SOUTH ATLANTIC
HUMAN NATURE
BWB

MID ATLANTIC
EXTENDED PLAY
STATIK SELEKTAH

The Swon Brothers | 2

Austin Mahone 3

WHY Michelle Chamuel | 1
REPUBLIC

mﬁBVBE IT WAS MEMPHIS Danielle Bradbery | 2
REPUBLIC

IT GOES LIKE THIS
VALORY

» 100 00

Thomas Rhett | 6

BUBBLEBUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic | 4
MAD DECENT/SECRETLY CANADIAN/WARNER BROS.

1 CAN'T TELL YOU WHY

REPUBLIC

SWEATER WEATHER  The Neighbourhood | 15
[RIEVOLVE/COLUMBIA

0000000006000 -000

The Swon Brothers | 1

BENEATH YOUR BEAUTIFUL Labrinth Feat. Emeli Sande | 5

SYCO/RCA

wop J.Dash | 12
STEREOFAME

WATCHING MOVIES Mac Miller 1

ROSTRUM

BLOWIN’ SMOKE Kacey Musgraves | 3 Electronic/dance/pop act

i i o e L THE MOWGLI'S  WAITING FOR THE DAWN BWB HUMAN NATURE
GLOWING Nikki Williams | 6

AN G entry;on Heatseekers LORDE THE LOVE CLUB (EP) THE MOWGLI'S  WAITING FOR THE DAWN

Albums with the arrival of
Olympia at No. 9 with 2,000
sold, according to Nielsen
SoundScan. The band’s

Lorde | 1

ROYALS
LAVA/REPUBLIC STATIK SELEKTAH  EXTENDED PLAY JOHNNYSWIM HEART BEATS (EP)

BACKTHEN  Hestie Gang Feauring 11, B0, Kendrick Lamer K Stephers | 9

MEMORIES |
HUSTLE GANG

(2]
o
o
o
(]
o
o
(]
o

) CIMORELLI MADE IN AMERICA (EP) BOB SCHNEIDER BURDEN OF PROOF
z THE ONE TamarBraxton | 4 SoPfiomoresset on Doming
g STREAMLINE/EPIC Records also debuts at No. HARDWELL ~ HARDWELL PRESENTS: REVEALED: VOLUNE 4 LORDE THE LOVE CLUB (EP)
Lo § CHLOE (YOU’RE THE ONE | WANT) Emblem3 | 3 +4.0n Dance/Electronic
:9:4 SYCO/COLUMBIA Albums. The act is popular on ICONA POP ICONIC (EP) STEVETVRELL  IT'S MAGIC: THE SONGS OF SAMMY CAHN
E—éé WINGS Little Mix | 15 SoundCloud, where three of
Ex=H SYCO/COLUMBIA the album’s songs uploaded FREDDIE GIBBS ESGN CIMORELLI MADE IN AMERICA (EP)
LEVITATE Hadouken! | 18 to Domino’s account have
. SURFACE NOISE registered 372,000 plays NEW POLITICS A BAD GIRL IN HARLEM SLAID CLEAVES  STILL FIGHTING THE WAR
] BREEZEBLOCKS alt) | 6 through June 26.
§§ 5; INFECTIOUS/CANVASBACK/ATLANTIC —Keith Caulfield KREWELLA PLAY HARD (EP) FREDDIE GIBBS ESGN
§§_: ~ CRICKETS Drog City Yacht Club Feat. Jeremih | 13
55.%5 g EXIT 8/ABM/OCTONE/INTERSCOPE CHANCEY WILLIAMS & THE YOUNGER BROSBAND  ECHO LAENERGIA NORTENA  SIN RESTRICCIONES
ECi=N

Data for week of 07.06.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data @



2
HOT COUNTRY SONGS™ TOP COUNTRY ALBUMS™ g
TITLE Artist ARTIST Title | cqpy, |WS.ON %
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL IMPRINT/DISTRIBUTING LABEL " | omar =
CRUISE Florida Georgia Line HUNTER HAVES Hunter Hayes
LMO (BKELLEYTHUBBARD. LK MOI.C RICE.LRICE) nzpunucgnnskvlu: A 1 ATLANTIC/AVMN s @ 89
BOYS ‘ROUND HERE Blake Shelton Featuring Pistol Annies & Friends ®|: u FLORIDA GEORGIA LINE  Here's To The Good Times ®| »
SHENDRICKS (R.AKINS,D.DAVIDSON,CWISEMAN) WARNER BROS./WMN REPUBLIC NASHVILLE/BMLG.
[1]c] 1 WANT CRAZY Hunter Hayes T BLAKE SHELTON  Based On A True Story ... i
D.HUFF.HHAYES (HHAYES.LMCKENNATVERGES) ATLANTIC/WMN WARNER BROS./WMN
WAGON WHEEL Darius Rucker @ | | 2 DARIUS RUCKER True Believers 5
F.ROGERS (B.DYLAN K.SECOR) CAPITOL NASHVILLE CAPITOL NASHVILLE/UMGN
CRASH MY PARTY LukeBryan @ | 2 12 VARIOUS ARTISTS NowThalswhatltaN Country Volume 6 2
J.STEVENS (RLLAWSON,A.GORLEY) CAPITOL NASHVILLE UNIVERSAL/SONY MUSIC/u!
HIGHWAY DON’T CARE Tim McGraw With Taylor Swift Al + 2 Q.REPUBLIC 1 7
B.GALLIMORE T MCGRAW (BWARREN,BWARREN,M IRWIN.) KEAR) BIG MACHINE H q ye S
RUNNIN’ OUTTA MOONLIGHT Randy Houser 7 22 LADY ANTEBELLUM Golden 7
D.GEORGE (D.DAVIDSON,LK.LOVELACE, A GORLEY) STONEY CREEK CAPITOL NASHVILLE/UMGN S I ow
ANYWHERE WITH YOU Jake Owen ®| 7 22 GEORGE STRAIT  Love Is Everything 6
JMOLR.CLAWSON (B.HAYSLIP,D.L MURPHY,LYEARY) RCA NASHVILLE MCA NASHVILLE/UMGN W I k T
BEAT THIS SUMMER Brad Paisley 9 16 KENNY CHESNEY Life On A Rock 8 a o
B.PAISLEY (B.PAISLEY.C.DUBOIS,L.LAIRD) ARISTA NASHVILLE BLUE CHAIR/COLUMBIA NASHVILLE/SMN
SEE YOU AGAIN Carrie Underwood TAYLOR SWIFT Red N 1
M.BRIGHT (C.LUNDERWOOD,D.H.HODGES,H.LINDSEY) 19/ARISTA NASHVILLE 9 u BIG MACHINE/BMLG A 35 o .
DON'T YA i Brett Eldredge 1 20 PISTOL ANNIES Annie Up 7 With his second-biggest £
C. DESTEFANO (B.ELDREDGE,C. DESTEFANO,A.GORLEY) ATLANTIC/WMN RCA NASHVILLE/SMN Nielsen Soundscan week g
DONE. The Band Perry @ s 15 THE BAND PERRY Pioneer 12 (40,000 sold), Hunter Hayes H
DHUFF (RPERRYN PERRY, DAVIDSON,LBRVANT) REPUBLIC NASHVILLE REPUBLIC NASHVILLE/BMLG (above) logs the slowest 2
GET YOUR SHINE ON Florida Georgia Line Al s 16 BRAD PAISLEY Wheelhouse 1 climb to No. 1 on Top Country
JMOI (THUBBARD,BKELLEY,R.CLAWSON C.TOMPKINS) REPUBLIC NASHVILLE ARISTA NASHVILLE/SMN AlbUmS deing [he ZZ'VEar'
HEY PRETTY GIRL Kip Moore ERIC CHURCH Chief i
BAMES (KNOORED.COUCH) i @14 2 B NASHUILLE/UNGH A | 00 :L?fi%‘:g:g‘;’:}f:; ;::‘i': -
REDNECK CRAZY Tyler Farr LITTLE BIG TOWN Tornado i
JUMP RIGHT IN . Zac Brown Band 6 16 KACEY MUSGRAVES  Same Trailer Different Park 14 of the album released June 18.
K.STEGALL,Z.BROWN (Z.BROWN W.DURRETTE,J.MRAZ) ATLANTIC/SOUTHERN GROUND MERCURY/UMGN ¥
O M Hayes' long ascent on Top
= ALL OVER THE ROAD Easton Corbin LUKE BRYAN Tailgates & Tanlines
>0 O AASE A B AN RO ekt 72 N AN, e Ao  Country :;Egmssmsxss
~N :
g LITTLE BIT OF EVERYTHING Keith Urban 17 6 ‘THE SWON BROTHERS  The Voice: The Complete Season 4 Collection 1 Chicks’ Wide Open Spaces
N.CHAPMAN,K.URBAN (BWARREN B WARREN K.RUDOLF) HIT RED/CAPITOL NASHVILLE REPUBLIC to reach the Summit in 1999,
MAMA'S BROKEN HEART Miranda Lambert LUKE BRYAN Spring Break... Here To Part i ’
FLIDDELL CAINLAYGNORF (B.CLARK.S MCANALLYK MUSGRAVES) e @] 2 2 A V@ 16 Lﬁf:rngg:gcf;:?:sof:ve
BORN TO FLY Danielle Bradber TIM MCGRAW Two Lanes Of Freedom iti i i
BAPPLEBERRY (S.EVANS,M.HUMMON,D.SCOTT) NEPUBLK 20 1 BIG MACHINE/BMLG 20 :Sf;élnotnsall trlzc“kls"NI:;][ucdrI:zgy -
ng s
= ROUND HERE Florida Georgia Line CARRIE UNDERWOOD  Blown Awa) i
= T A ST R i 2 10 DR V. A | 0 mﬁf; fgcr';j; g{pa\gtngfmry
DANNY’S SONG The Swon Brothers JASON ALDEAN Night Train il i £
_a aters [ 16 2 B sason Ao T A | Songsoumgtevaine g
DOWNTOWN Lady Antebellum I ERIC CHURCH  Caught In The Act: Live ¢ : ]
PWORLEV,LADY ANTEBELLUM (L.LAIRD,S.MCANALLY,N.HEMBY) Y:nv-um NASHVILLE . 2 22 & EMI NASHVILLE/UMGN - u S(f)I:%hOI‘l\llihe Sfas.ﬁ?‘ f‘{lale z
of “The Voice” with winner 2
MORE THAN MILES Brantley Gilbert ZAC BROWN BAND Uncaged H
AP (E0DI B Lgen Y SR a2z Rl o R AT = @) & Ousbesbe Clict) :
and solo two days later on H
HEY GIRL Billy Currington Q LOCASH COWBOVYS LoCash Cowboys g " Wi 3
CHUPY (1 AKINS A GORLEYC.DESTEFANO) e 19 9 v L M o
ownloads sold during the 2
POINT AT YOU Justin Moore MIRANDA LAMBERT Four The Record 2
L5STOVER (RLOPPERMAN RAKINS EHAYSLIP) VALDRY 35 14 Ll i s @ s \g_eefvltge_sons tz;kes t:et gt
igital Gainer nod on Hof H
MAYBE IT WAS MEMPHIS Danielle Bradber ALAN JACKSON Precious Memories: Volume Il 85
BAPPLEBERRY (M.ANDERSON) s S 8 bl e s v B Co;ntry SSFESF(IUD_ZS“/EL . £f
eanwhile, Florida Georgia 3
IT GOES LIKE THIS Thomas Rhett RANDY HOUSER  How Country Feels i “Cruise” Eg
BLKNOX (R.AKINS,B.HAYSLIP.LROBBINS) VALORY 28 6 L STONEY CREEK/BBMG v 2 I'melzs tCrull“Set éoEsf 17Sth 3
week atop Hot Country Songs, >
1 CAN'T TELL YOU WHY The Swon Brothers JAKE OWEN Barefoot Blue Jean Night itle si 3
BAPPLEBERRY (G.FREV.DHENLEYT.B.SCHMIT) REPUBLIC 3 L gl 70 s 8 95 :-he mo;t fUI; 3['(‘\/,““‘;5:;'59
eroy Van Dyke’s “Walk on
TIMBER, I'M FALLING IN LOVE  Blake Shelton & Danielle Bradber\ KIP MOORE Up All Night ”
B.APPLEBERRY (KOSTAS) onSCankelle ﬁepEauY 0 U Q MCA NASHVILLE/UIMGN nAll Nig ol By” spent 19 weeks at the
'ARKING LOT PARTY Lee Brit LEANN RIME:! fi SUMMIED 1901 62, Wih 21
P, ee Brice S Spitfire i i
STONELBRICE (LBRICETHOMAS RHETTLAKINSLLLAIRD) whe ot ¥ O P 3 week; ?Dlet;ev the THIT
record for the most weeks
GOODBYE TOWN Lady Antebellum BRANTLEY GILBERT Halfway To Heaven -year- i
PAORLEYLADY ANTEBELLUM (D.HEYWOOD.C KELLEYA.SCOTTKEAR) Yoo i 2 % bl v v ® | a?hp hess \t/g ar-old Ch:‘;zls
a three-way tie among Eddy
PIECES Gary Allan VARIOUS ARTISTS  NOW That's What | Call A Country Part g i
Fiores AL oSO S ST A 3 1 33 Pt ¥Fary 7 :rnolc(i;s_“ : 2 Ho:f m in My
eart (Till | Can Hold You
BLOWIN’ SMOKE Kacey Musgraves SOUNDTRACK Nashville: Season 1: Volume 2 i "
K.MUSGRAVES,L.LAIRD,S.MCANALLY (K.MUSGRAVES.L.LAIRD.S.MCANALLY) Y %NILURV 33 u » ABC STUDIOS/LIONSGATE HOME ENTERTAINMENT/BIG MACHINE/BMLG 7 n My Arms) (1947)' Hank
EASY Sheryl Ci LEE BRICE Hard 2 Lt Showss Imaoving O’
eryl Crow ard 2 Love i “
SERORANIEBANK (SO DUBOITROTT) VAR KOS o 0 15 35 o 61 (1950) and Webb Pierce’s “In
YOUR SIDE OF THE BED Little Big T GARY ALLAN Set You F Hedalinouse Now: (1955),
ittle Big Town et You Free i H
1LIOYCE (LMCKENNA X, FAIRCHILD,K SCHLAPMAN,P.SWEET LWESTBROOK) capiToL r%\suvu LE % B2 Rall U ishitLE N 22 A|SO' n?tew?]rlthydls Jakeh 4
Owen’s fourth leader on the iz
AW NAW Chris Youn, TRACE ADKINS Love Will... i A 83
e i AR s 2 5 Rl TRACEARK s, Nemesatencaney  of
Airplay tally, “Anywhere Witl §3¢8
WHEN I SEE THIS BAR Kenny Chesne AARON LEWIS The Road " i B
B.CANNON,K.CHESNEY (K.CHESNEY.K GATTIS) BLUE (mm,r[muuyﬁl/x N’\SMVI[I‘é a - { 38 it 32 Vour; Hﬁ last tnphped the list -
with “The One That Got Away” £
1994 Jason Aldean Q EASTON CORBIN  All Over The Road i
MKNOX (THOMAS RHETT.LLAIRD.B.DEAN) BROKEN BOW 10 i8 MERCURY/UMGN 40 in DTcem#er. (Thebcofuﬂtrz
Airplay chart can be found on
BOURB N KENT! Dier| ntl THOMPSON SQUARE  Just Feels Good i B
R. COPPERM, -\NokalNl)Elll(_E\ \N()¥v€5¥|>50~) 5;-\% EAesuEnlen‘! 0 1 40 Wbies znej/gmuso 5 13 Billboard.biz.) —~Wade Jessen
WASTING ALL THESE TEARS Cassadee Pope 7 3 SOUNDTRACK _Nashville: Seasan 1: Volume 1 28
D.HUFF,N.CHAPMAN (R.GAALSWYK.C.SMITH) REPUBLIC NASHVILLE ABC STUDIOS/LIONS GATE/BIG MACHINE /Bl
OUTTA MY HEAD Craig Campbell 0 1 GEORGE JONES Country: George Jones 8
KSTEGALLM.ROVEY (C.SWINDELLM RCARTERB.KINNEY) RIGGER PICTURE SONY MUSIC OMG
WHATEVER SHE'S GOT David Nail 43 1 RASCAL FLATTS Changed @ | ¢4
(CAINLAY,F.LIDDELL.GWORF (1.ROBBINS,LM.NITE) MCA NASHVILLE BIG MACHINE/BMLG
SUNNY AND 75 Joe Nichols a2 COLT FORD Declaration Of Independence 47
D.GEORGE,M J.CONES (M.DULANEY,L.SELLERS,PIENKINS) RED BOW AVERAGE JOES
CAROLINA Parmalee 45 10 JANA KRAMER Jana Kramer 55 x
NV (PARMALEE.R.BEATO) STONEY CREEK ELEKTRA NASHVILLE/WMN :
COULD IT BE Charlie Worsham s 9 11§ KATIE ARMIGER Fall Into Me 2 §
CWORSHAM RTYNDELL (CWORSHAM,RTYNDELL M.DODSON) WARNER BROS./WAR COLD RIVER g
CELEBRITY Blake Shelton & The Swon Brothers 47 1 VARIOUS ARTISTS NDWThaIsWhatl(aﬂ Country: Volume 5 51 s
B.APPLEBERRY (B.PAISLEY) REPUBLIC EMI/SONY MUSIC/UNIVERSAL g
WHO | AM Danielle Bradbery 2 2 TOBY KEITH Hope On The Rocks 34
B.APPLEBERRY (BJAMES,TVERGES) REPUBLIC SHOW DOG-UNIVERSAL
¢
A THING ABOUT YOU Hunter Hayes 49 1 KENNY CHESNEY _ Welcome To The Fishbowl @ | 53 £
D.HUFF.HHAYES (H.HAYES K.ELAM,B.BAKER) ATLANTIC/WMN BLUE CHAIR/COLUMBIA NASHVILLE/SMN gg
CHILLIN' IT Cole Swindell 42 4 TRACE ADKINS 10 Great Songs 63 %5—
NOT LISTED (C.SWINDELL,S.MINOR) COLE SWINDELL CAPITOL NASHVILLE/CAPITOL as.c g
g5

@ Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013



HOT ROCK SONGS™

Artist
IMPRINT/PROMOTION LABEL
Wm RADIOACTIVE Imagine Dragons
LOSSER)
MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP)  Fall Out Boy 2 20
BWALKER (FALL OUT BOY,B.WALKER,LHILL) DECAYDANCE/ISLAND/IDIMG
GONE, GONE, GONE Phillip Phillips 3 31
GWATTENBERG (D.FUHRMANN T.CLARK.G.WATTENBERG) 19/INTERSCOPE
SAIL AWOLNATION 4 59
ABRUNO (A.BRUNO) RED BULL
SAFE AND SOUND Capital Cities —
RMERCHANT.5SIMONIAN (RMERCHANTS SIMONIAN) LAZY HOOKS/CAPITOL
HO HEY The Lumineers L e
RHADLOCK (WSCHULTZ,LERAITES) DUALTONE
LEGO HOUSE Ed Sheeran 6 35
J.GOSLING (ESHEERAN, LGOSLING.C.LEONARD) ELEKTRA/ATLANTIC
Ir’s Imagine Dragons 3 68
BDARNER,MAGINE DRAGONS (D.REVYNOL BMCKEE) TERSCORE
DEMONS Imagine Dragons 9 138
ALEX DA KID (IMAGINE DRAGONS,A GRANT, LMOSSER) KIDINAKORNER/INTERSCOPE
O M
| v PAPER DOLL John Mayer 10 1
_>\ o LMAYER,DWAS (J MAYER) COLUMBIA
N h
2 YOUNG AND BEAUTIFUL Lana Del Rey D
R.NOWELS {L.DEL REY,R.NOWELS) WATERTOWER/POLYDOR/INTERSCOPE
SWEATER WEATHER The Neighbourhood 2 22
J.PILBROW ().JRUTHERFORD,Z.ABELS, ) FREEDMAN) (RJEVOLVE/COLUMBIA
ROYALS Lorde = 3
J.LITTLE (EX.O'CONNOR,LLITTLE) LAVA/REPUBLIC
= MOUNTAIN SOUND Of Monsters And Men 14 40
F LKING (N.B.HILMARSDOTTIR.RTHORHALLSSON.A.R HILMARSSON) REPUBLIC
STUBBORN LOVE The Lumineers 0 38
RHADLOCK (WSCHULTZLFRAITES) DUALTONE
BREEZEBLOCKS alt-J P—
CANDREW L NDREW)  INFECTIOLS/CANVASBACK ATLANTIC
ON TOP OF THE WORLD Imagine Dragons 16 38
ALEX DA KID.IMAGINE URAGONS (D.REYNOLDSW.SERMON,B.MCKEE.A.GRANT)  KIDINAKORNER/INTERSCOPE
STILL INTO YOU ramore 2 o
LMELDA-JOHNSEN (HWILLIAMS TYORK) FUELED BY RAMEN/RRP
RED HANDS Walk Off The Earth 19 15
TSALTER.G.LUMINATIWALK OFF THE EARTH (G.NICASSIO.S.BLACKWOOD, R MARSHALL TSALTER)  COLUMBIA
SUMMERTIME SADNESS Lana Del Rey 8 10
EHAYNIE R NOWELS (L.DEL REY,RNOWELS) POLYDOR/INTERSCOPE
OUT OF MY LEAGUE Fitz And The Tantrums 20 9
THOFFER (M.FITZPATRICK N.SCAGGS,J.KING,) KARNES,) RUZUMNA JWICKS)  DANGERBIRD/ELEKTRA/ATLANTIC
LET HER GO Passenger » 14
(CVALLEJO,M.ROSENBERG (M.ROSENBERG) BLACK CROW/NETTWERK
HARLEM New Politics 23 8
JSINCLATR (D.BOYDSHANSEN.LSINCLAIRMIOLA,LPLOCH R PLOCH SPLOCHNPLOCHSVADEN)  RCA
1GOT YO! Jack Johnson u o o2
M.CALDATO, JR. (JJOHNSON) BRUSHFIRE/REPUBLIC
DIANE YOUNG Vampire Weekend 17 14
R.BATMANGLIJ,A.RECHTSCHAID (R.BATMANGLI)E KOENIG) XL/BEGGARS GROUP
REBEL BEAT Goo Goo Dolls 20 16
GWATTENBERG () RZEZNIKG WATTENBERG) WARNER BROS.
LL FOLLOW YOU Shinedown % 15
RCAVALLO (B.SMITH,E.BASS,D.BASSETT) ATLANTIC
CAME BACK HAUNTED Nine Inch Nails 5 3
T.REZNOR,A.ROSS,AMOULDER (T.REZNOR) THE NULL CORPORATION/COLUMBIA
WE WON'T BE SHAKEN Building 429 7 9
LINGRAM (J.ROY,J.SMITH,C.BROWN T.ROSENAU) ESSENTIAL/PLG
BLEEDING OUT Imagine Dragons 0 30
ALEX DA KID (IMAGINE DRAGONS,A.GRANT.LMOSSER) KIDINAKORNER/INTERSCOPE
UP IN THE AIR Thirty Seconds To Mars 16 14
SLILLYWHITE.LLETO U.LETO) IMMORTAL/VIRGIN/CAPTTOL
LIFT ME UP  Five Finger Death Punch Featuring Rob Halford 19 6
NOT LISTED (NOT LISTED) PROSPECT PARK
THE ONE THAT GOT AWAY The Civil Wars 19 2
CPEACOCK (LWILUIAMS, | PWHITE.C.PEACOCK) SENSIBILITY/COLUMBIA
SAN FRANCISCO The Mowgli’s 2 14
& 3 DIEDENMDI PANNLK E4RL SCONGHER. CZELIHEND)  PHOTO FINISH SLANDAL
ALIVE Empire Of The Sun 34 a4
LSLOVLEUPIRE F HE SUNPIVE (L STEFLEALITUBMORE MAYES SLONNSBACH) _ THE SLEPY HOKSOUASTRALYERIS CTOL
POMPEII stille % 6
MCREWD.SMITH (D.SMITH) VIRGIN/CAPITOL
WAYS TO GO Grouplove 37 2
RRABIN (GROUPLOVE) (CASABLANCA/ATLANTIC
CASTLE OF GLASS Linkin Park B 12
R.RUBIN,M.SHINODA (LINKIN PARK) MACHINE SHOP/WARNER BROS.
CARRIED AWAY Passion Pit 24 19
(C.ZANEM.ANGELAKOS (M.ANGELAKOS) FRENCHKISS/COLUMBIA
PANIC STATION Muse P
MUSE (M.BELLAMY) HELIUM-3/WARNER EROS.
DO | WANNA KNOW? Arctic Monkeys a4
LFORD (ATURNER) DOMINO
TRENCHES Pop Evil 4 3
NOT LISTED (NOT LISTED) GEG/EONE
THE HANGMAN’S BODY COUNT Volbeat v 10
RCAGGIANDVOLBEAT.LHANSEN (M.POULSENOLBEAT) VERTIGO/REPUBLIC
TIPTOE Imagine Dragons 43 15
IMAGINE DRAGONS (IMAGINE DRAGONS) KIDINAKORNER/INTERSCOPE
z KING & LIONHEART 0f Monsters And Men 45 7
H OF MONSTERS AND MEN, A ARNARSSON (N.8 HILMARSDOTTIR) REPUBLIC
e ONE Alice In Chains P
g 5 N.RASKULINECZ, ALICE IN CHAINS (JCANTRELL) CAPITOL
g %1 3 STOMPA Serena Ryder 43 9
F 'E § SKINS (S.RYDER,JBETTIS) SERENADER SOURCE/CAPITOL
IN THE END Black Veil Brides 39 19
JFELDMANN (LFELDMANN,M.JOHNSON, A BIERSACK.A PURDY, LFERGUSON, LPITTS)  STANDBY/LAVA/REPUBLIC
S THE PHOENIX Fall Out Boy @ 1z
g2 §: BMWALKER (FALL OUT BOY) DECAYDANCE/ISLAND/IDIMG
g8
=L5iw THE HIGH ROAD Three Days Grace 32 17
;E-E: g D.GILMORE (THREE DAYS GRACE.B.STOCK,D,GILMORE.CTOMPKINS) RCA

Data for week of 07.06.2013 | For chart reprints call 212.493.4023

TOP ROCK ALBUMS™
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ARTIST Title | cegy |Wson
TMPRINT/DISTRIBUTING LABEL
BLACK SABBATH 3 2
VERTIGO/REPUBLIC
IMAGINE DRAGONS Night Visions A I 42
KIDINAKORNER/INTERSCOPE/IGA
gmun ROS Kveikur 1
FALLING IN REVERSE Fashionably Late 1
EPITAPH
EMPIRE OF THE SUN Ice On The Dune 1
THE SLEEPY JACKSON/ASTRALWERKS
'DYME",?UMINEERS The Lumineers Al e
QUEENS OF THE STONE AGE  ...Like Clockwork 3
MATADOR
SOUNDTRACK  The Great Gatshy: Music From Baz Luhrmann's Film 7
WATERTOWER/INTERSCOPE/(GA
VAMPIRE WEEKEND Modern Vampires Of The City 6
FALL OUT BOY  Save Rock And Roll 10
DECAYDANCE/ISLAND/IDIMG
JOHN FOGERTY  Wrote A Song For Everyone a
VANGUARD/WELK
O s o Babel A | »
PRy e Some Nights 4 | 70
?!FEEP'"G WITH SIRENS Feel 3
i
ALICE IN CHAINS  The Devil Put Dinosaurs Here 4
CapITOL
pupmaey  seonte gl
THE NATIONAL  Trouble Will Find Me 5
no{f' ‘MUOL_HSTERS ANDMEN My Head s AnAnimal @) | 64
GOO GOO DOLLS Magnetic 2
WARNER BROS.
JASON ISBELL Southeastern 2
SOUTHEASTERN/THIRTY TIGERS
E&E"EERAN t @ s
PHILLIP PHILLIPS  The World From The Side Of The Moon [ AEEN
19/INTERSCOPE/IGA
o e BN NOMore 4 | 166
[c[c] SHE & HIM Volume 3 7
MEGADETH Super Collider 3
TBOV/UME
JIMMY EAT WORLD Damage 2
EXOTIC LOCATION/RCA
VARIOUS ARTISTS  Vans Warped Tour Tout Complal
ps SIDEONEDUMMY - M b " 3
GREEN RIVER ORDINANCE ~ Chasing Down The Wind (EP) 1
GREEN RIVER ORDINANCE
t\wl).ABAMA SHAKES Boys & Girls ®| a
=] An Awesome Wave 27
INFECTIOUS/CANVASBACK/ATLANTIC/AG
THE MOWGLYI'S  Waiting For The Dawn 1
PHOTO FINISH/ISLAND/IDIMG
BRING ME THE HORIZON  Sempiternal 12
EPITAPH
PARAMORI Paramore ii
FUELED BY RANEN
PHISH Ventura 1
JENP
THE BAND Opus Collection 3
£MI] SPECIAL MARKETS/STARBLICKS
HALESTORM  The Strange Case Of... 36
ATLANTIC/AG
THE BLACK DAHLIA MURDER  Everblack 2
METAL BLADE
THIRTY SECONDS TO MARS  LOVE LUST FAITH + DREAMS 5
IMMORTAL/VIRGIN/CAPTOL
VOLBEAT Outlaw Gentlemen & Shady Ladies 11
VERTIGO/REPUBLIC
AWOLNATION  Megalithic Symphony 85
RED BULL
BLACK VEIL BRIDES  WWretched And Divine: The Stary Of The Wi Ones: 12
STANDBY/LAVA/REPUBLIC
BARENAKED LADIES Grinning Streak 3
RAISIN'/VANGUARD/WELK
THE NEIGHBOURHOOD | Love You. g
[RIEVOLVE/COLUMBIA
THE ROLLING STONES GRRR! @ s
THE ROLLING STONES/ABKCO/INTERSCOPE/UME
PHOENIX Bankrupt! 8
LOYAUTE/GLASSNOTE
CITY AND COLOUR  The Hurry And The Harm 3
DINE ALONE
LANA DEL REY Paradise (EP) 23
POLYDOR/INTERSCOPE/1GA
PORTUGAL. THE MAN  Evil Friends 3
ATLANTIC/AG
MUSE The 2nd Law 37
HELIUM 3/ WARNER BROS.
IMEMEVEE.IFEVE TheWordls A Beautfl lace 1 mNo Lorge AFid T Die 1

TOPSHEL

Ahead of his first tour in
three years, following his
recovery from vocal surgery,
John Mayer blasts onto

Hot Rock Songs at No. 10
with “Paper Doll.” The song
previews his sixth studio
album, Paradise Valley, due
Aug. 13. It starts at No. 3 on
Rock Digital Songs with 51,000
downloads sold, according

to Nielsen SoundScan. With

a lyric video released June
18, the song logged 493,000
U.S. streams in the June 19-25
tracking week, according to
Nielsen BDS. (The quirky clip
features Joanna Rohrback,
inventor of the walk-and-work-
out “prancercise” exercise
program.)

Mayer kicks off his Born
and Raised tour July 6 in
Milwaukee. The 40-stop
U.S. trek runs through early
October before heading to
Europe, wrapping at London’s
Wembley Arena on Oct. 26.

0On Top Rock Albums,
Icelandic trio Sigur Rés posts
its highest debut and rank, as
Kveikur enters at No. 3 with
23,000 copies sold. The act
previously charted as high
as No. 4 with its last entry,
Valtari, last year (although
it opened with a larger sum:
26,000).

Meanwhile, Green River
Ordinance makes its first
appearance on Folk Albums
(see Billboard.biz), as its
Chasing Down the Wind EP
debuts at No. 6 (5,000). It
starts on Top Rock Albums at
No. 28. Prior to its segue to a
more stripped-down sound,
the Fort Worth, Texas, act
scored a pair of Adult Top 40
entries in 2010. —Gary Trust

Go to BILLBOARD.COM/BIZ for complete chart data Q



HOT R&B/HIP-HOP SONGS™

TOP R&B/HIP-HOP ALBUMS™

TITLE Artist | oy | PEAK (WiON ust | ™S | ARTIST Title | gy, [Ws.0n
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL © | Pos. | cwaar WEEK | WEEK | MpRiNT/DISTRIBUTING LABEL Ll
H DG AG BLURRED LINES Robin Thicke Feat. T.. + Pharrell 1 13 KANYE WEST Yeezus 1
PLWILLIAMS (P.LWILLIAMS.RTHICKE) - STAR TRAK/INTERSCOPE 6.0.0.0./ROC-A-FELLA/DEF JAM/IDIMG
CAN'T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton & | 1 3 J. COLE Born Sinner 1 &
RLEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/WARNER BROS. ROC NATION/COLUMBIA 2:
#BEAUTIFUL Mariah Carey Featuring Miguel 3 8 MACMILLER  Watching Movies With The Sound Off 0
MIGUEL M.CAREYHARPY PEREZ (M.JPIMENTELMCAREY) ISLAND/IDING ROSTRUM
THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz Al 1 38 KELLY ROWLAND Talk A Good Game n
RLEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/WARNER BROS. REPUBLIC
POWER TRIP J. Cole Featuring Miguel JUSTIN TIMBERLAKE  The 20/20 Experience W °
l,l{o()lFu.rZOlE,NlaWsl ¢ ema}tlénrm%,mﬁmm ’ 5 19 RCA 3 A B eSt L
i i i MACKLEMORE & RYAN LEWIS The Heist
B iR NETETHOMESUE R @) | 5 seo e Seven For
SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 7 2 CHRISETTE MICHELE Better 2
RLEWIS (B HAGGERTY,R.LEWIS, M LAMBERT) WACKLEMORE/SUB POP/ADA/WARNER BROS, NOTOWN/DING S even At
.0.E.N.O. Rocko Featuring Future & Rlck Ross s 12 KENDRICK LAMAR  good kid, mA.Ad ity ® =
NOT LISTED (NOT LISTED) ROCKY ROAD TOP DAWG/AFTERMATH/INTERSCOPE/IGA N o 1
NO NEW FRIENDS (SFTB REMIX) DJ Khaled Feat. Drake, Rick Ross & Lil Wayne 9 10 LIL WAYNE | Am Not A Human Being Il 13 °
Bk B HALEDAGRAHAM YL 15 WE THE BEST/YOUNG ASHMONEY REPUBLI YOUNG MONEY/CASH MONEY/REPUBLIC For the ﬁrst t|me in e than
BODY PARTY Ciara FRENCH MONTANA  Excuse My French §
MICE WL ADE TP AASTY(CEHARRISANILBUR CASHCAVERONMLLWILIAS LAASLAUGHTERC MARONE, RATERRY) EDC 8 1 COKE BOVS/BAD BOV/INTERSCOPE/IGA 3 ‘ah\/ela"' f?‘” a\beumthéeBb/L’x;m
e top five of Top ip-
RICH AS F**K Lil Wayne Featuring 2 Chainz FANTASIA Side Effects Of You
AN SECTIADAN (B CASTERTEPPST LIS SEETHATAW) NG MNIAGH WAL kB 9/RCA 2 Hop Albums, led by Kanye
. [P— : e T r—— West’s Yeezus with 327,000
BITCH, DON'T KILL MY VIBE Kendrick Lamar napologetic . f :
SOUNVAVE (K OUCKWORTH,M SPEARS BRAUNVINDAHL LLYKKE SCHWDT) _ TOP DANG/AFIERMATHNTERSCOPE ;38 SHP/DEF JAW/IDING Al gopie;gaccorTC:]m% ’g ’;{'9‘59”
oundScan. The last time
STARTED FROM THE BOTTOM Drake QUASIMOTO Yessir Whatever
LM AL TSP souns uanercishuowevizngsie AN | 2 20 Sones Row Ly Sl
was June 23, , when
SUIT & TIE Justin Timberlake Featuring Jay Z THE-DREAM IV Play i i
TIMBALAND,TIMBERLAKE,JROC LTIMBERLAKE TVMOSLEY..C CARTER,LHARMON LE FAUNTLERDY | :;\mm.nwusmgm wvm Al 2 2 RADIO KILLA/DEF JAM/IDIMG 4 Elg,j K.R.I.T.’; Lcrve' Fra;n '[her A
: nderground, Currengy’s The
NEXT TO ME Emeli Sande ABAP ROCKY Long.Live.A$AP
CRAZEHOAX (A SANDE A CHEGHIN HCRAZEAPAUL) o, M| 7 20 ASHP WORLDWIDE/POLO GROUNDS RCA 7 gmndeg{ /néma\clula{& En;g" )
andé’s Our Version of Events
LOVE ME L|I Wayne Featunn Drake & Future MIGUEL Kaleidoscope Dream 4
LY M 8 4 23 PSR B i 38 and Eric Benét’s The One
Q NEW SLAVES Kanye West TYGA Hotel California SpeNEd ATNGS, 1.2: 40 5
anye Wesf 17 1 3 i
JOHEON. ). o YOUNG MONEY/CASH MONEY/REPUBLIC u resDECt"J\{e]V' (Fgr [I;nore on thls
week’s biggest debuts, see
° TAPOUT Rich Gang B B STATIK SELEKTAH  Extended Play . o 47)gg
DETAI (DCARTER BLNLLIAMS.LAPREVAN OTIARALNAILEURN CASH AL FISHER)  YOUNG MONEY/CASH MONEYREPUBLIC SHOWOFF/DUCK DOWN page 47. . 4
= West's No. 1 opening extends
BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa KID cupi Indicud .
[0 BEATIT o S520 GnEston Feat. chris Brown & Wiz Khalfa 19 10 10 his streak of chart-topping
FINE CHINA Chris B EMELISANDE  Our Version Of Events albunstseren hisBitiy
ris Brown
20 P - P o 2 Gt 55 output of releases. He and
P W t THE WEEKND Trilogy Alicia Keys, who has seen all
anye Wes ; :
e LG a 1 bt Al =2 six olhher r‘eleases hI': :lo. 1,
> - are the only acts with five or
N THIS B**** B.0.B Featuring T.I. & Juicy J ALICIA KEYS Girl On Fire .
a A M OIOSL S A ity @ | 19 2 2 o L JE ot that l
Additionally, thanks in part
WE OWN IT (FAST & FURIOUS, 2 Chainz & Wiz Khalif: T Trouble Man: Heavy Is The Head P :
el ruvumswsurlgvs,f I7HONA7‘AS\'NWARU,LK)NAIA()U\INVAN.B.S.\SAACY DEF JAM, mm% % 2 GRAND HUSTLE/ATLANTIC/AG o 27 ;0 an fITUnE!S promotion, al”
ive of West's previous solo 1
F“'Kl LEM! , 2 Chai i FREDDIE GIBBS ESGN X ‘
2o Rt Il Rt P I 1 © [ ! albums recenter RaB/uipHop 33
Catalog Albums (see Billboard. gz
CROOKED SMILE J. Cole Featuring TLC 2 CHAINZ Based On A T.R.U. Story . T ]
=] coopxensmie o ATOWCGNER & 2 B /oG @ | 45 bi2)tojoin his watch the
Throne collaborative album ]
HIGH SCHOOL Nicki Minaj Featuring Lil Wayne TYLER, THE CREATOR Wolf : . £
Bl 0 (0 i CARTER AL SAMLELSTLLANS) YOUR MONENIASH HOREVREUBE 20 13 coD FuruRe 12 with Jay-Z. The last time an
Neol '} S : i artist posted six or more titles
HOW MANY DRINKS? Miguel WIZ KHALIFA O.N.LF.C. 7
~O 9 SREM! (M.JPIMENTEL 5. REMLRNICHOLS PILLIANS) BYSTORM/BLACK ICE/RCA 28 U Rl cosmeunmannicine 2 simultaneously on that chart
=S , n 19, 2012, when seven
3™ BLOOD ON THE LEAVE Kan CHIEF KEEF Finally Rich WasiMAVi19:2012;
) [30]] BLOCOONTHELEAVES @ s SE NS 8 1 LR BV ERSCEPE/Gh ¥ 27 Beastie Boys albums made
the cut following the death
AIN'T WORRIED ABOUT NOTHIN French Montana FRANK OCEAN Channel Orange
) AT WORRMD AROUTNOTHI ool i Mo » 5 e AONG % @ | 0 ofthe group's Adam “MCA”
Yauch.
LOVEHATE THING Wale Featuring Sam Dew FUTURE Pluto 2
[So) LOVEMATRTHING  svsscems ] o 4 b raesn 62 Meanwhile, Kelly Rowland's
" No. 4 debut on Top R&B/
ORIGINAL BROADWAY CAST RECORDING  Motoy: The Musical A i
— e SR 3L MOTOWN/UME 3 Hip-Hop Albums with Talk a
Good Game marks her fourth
D 1 R MAYSA Blue Velvet Soul = K o
’5 e HOLD MYLIQUOR 2 1 Lo 1 top five album, behind 2002's
. . Simply Deep (No. 3 opening),
WATCHING MOVIE Mill CHARLIE WILSON Love, Charlie :
) WATCHINGMOVIG, iy ) 31 PHISRO: 2L 2007's Ms. Kelly (No. 2) and
= = 2011's No. 1-bowing Here |
.| KID INK Almost Home (EP, : :
» "EADBANP»W FABLNETEPPSC sa Pq\ B healune2 Chamlz\ 2 5 THA ALUMNI GROUP/SS/RCA (€€} 4 Am. On R&B/Hip-Hop Airplay,
5 - her current set’s lead single,
READY Fabolous F ring Chris Brown ACTIONBRONSON  SAAAB STORIES Produced By Harry Fraud (EP) 2 b
£ R s FeallIng Chile Blown 8 18 VICEATLANTICAG eyt 2 “Kisses Down Low,” peaked at
- - No. 11 on May 4 while follow-
MOLLY T Featurln Ce drlc Gerv is, Wiz Khi I|f & M II M Il VARIOUS ARTISTS  Cloud Nine: Soul Gets Psychedelic . s f
AR s nallo fally M 2 15 e e 3 up“Dirty Laundry” sits at its
1AM A GOD (FEATURING GOD) Kanye West - MGK Lace Up 4 peak.of No.. 31, Talk.aGood
FES AT B S MO SATIRONG ) COAGARLATE AWONG ESTIOXK/BAD BOY/INTERSCOPE/IGA Game also arrives at No. 1 on
ON SIGHT Kanye West % i SOUNDTRACK Project X s, Paplbums. ~gaulyRemirez
It NORESIGBE A MRS COBRIGHEIATE WD WATERTOWER
WORK ASAP Ferg 0 6 MEEK MILL Dreams And Nightmares 34
CHINZAFLY E HRLMAY o 0 MAYBACH/WARNER BROS.
KISSES DOWN LOW Kelly Rowland 25 20 PRODIGY X ALCHEMIST  Albert Einstein 2
MIKE WILL MADE-ITMARZ (M.LWILLIAMS 11 M.MIDDLEEROOKS,TTHOMASTTHOMAS K. ROWLAND)  REPUBLIC INFAMOUS
MEMORIES BACK THEN  Hustle Gang Feat. Tl B.o., Kendntk Lamar &Kris Stephens 30 9 NICKI MINAJ  Pink Friday: Roman Reloaded Al s
KE-NOE (B.R.SIMMONS, JR.K.DUCKWORTH,C.LHARRIS, JR.\ M M. JORDAN) HUSTLE GANG YOUNG MONEY/CASH MONEY/REPUBLIC
THE ONE Tamar Braxton 1 5 LL cooL J Authentic 8
KE ON THE TRACK (C.WARD,S.L JONEST.BRAXTON,L.DANIELS,LMTUME) STREAMLINE/EPIC 429/516
M INIT Kanye West 43 1 TALIB KWELI  Prisoner Of Conscious 7
LV SN RLLSIDCOSAPRNE ARSI QTG I, JAVOTTI MEDIA
DON’T THINK THEY KNOW  Chris Brown Featuring Aaliyah a4 1 RITTZ  The Life And Times Of Jonny Valiant 8
MELMUS (VHOUGH LR RWOLTER M. SIMMONDS. BUSH LWALKER LD BUCK TXELLEYE HROEINSON) RCA STRANGE/RBC
WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elllot‘( 39 6 WHITNEY HOUSTON | Wl Ay Love You The Best O Whiney Houston 2 .
H-MONEY (H.D.SAMUELS,F.BARRINO,A.S.LAMBERTK.STEWART.M.ELLIOTT) ARISTA/RCA 2
FIRE WE MAKE Alicia Keys Duet With Maxwell 8 9 @ o {217 VARIOUSARTISTS e st Preserts G0D s e e 40 g
ALICIA KEYS,POP.OAKWUD (ALICIA KEYS,AWANSEL W.FELDER,G.CLARK, IR, < G.0.0.D./DEF IAM/IDIMG ;
g
KARATE CHOP (REMIX) Future Featuring Lil Wayne 27 18 GUCCI MANE Trap House 3 5 a
METRO (N.WILBURN CASH,R.BUICE L WAYNE D.CARTER) A-1/FREEBANDZ/EPIC 1017 BRICK SQUAD 5
BUBBLE BUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic 28 2 o CHRIS BROWN Fortune 51
7 e WADDECENT S0 RCA
FORBIDDEN FRUIT J. Cole Featuring Kendrick Lamar 49 1 VARIOUS ARTISTS  Hits Of The 90's o £
J.LCOLE (LCOLE RFOSTER) ROC NATION/COLUMBIA PLATINUM COLLECTION/TURN UP THE MUSIC/DREW'S ENTERTAINMENT Il
SEND IT UP Kanye West 50 1 PHILTHYRICH  Not Enough Real N*ggas Left 2 1 355
5L B BTS00 AL LA VAMPIRE LIFE/LIVE WIRE/REC s
B

@ Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013



.
R&B SONGS™ R&B ALBUMS™ Major
TITLE Artist ARTIST i :
L e A : Milestones
BLURRED LINES Robin Thicke Feat. T.I. + Pharrell KELLY ROWLAND Talk A Good Game P b i
PLLLAS (LWL ATHCKE) STAR TAR/NTERSCOPE RERUBLIC Coinciding with his No. 2
#BEAUTIFUL Mariah Carey Featuring Miguel 2 8 JUSTINTIMBERLAKE  The 2020 Experience A | 14 debut.on Rap Albums with
MIGUELM.CAREYHAPPY PEREZ (M.LPIMENTEL M.CAREY) ISLAND/IDIMG y RCA his sophomore record,
BODY PARTY Ciara 2 B CHRISETTE MICHELE Better 2 Born Sinner (297,000
AKE L MADE- TP XASTY {C PHARRISIQUILBURN CASH LCAMERONALLYALLIANS |} PRSLAUGHTER.C MAHONE, R_RTERRY) EPIC MOTOWN/IDIMG copies, according to Nielsen
4 s SUIT & TIE Justin Timberlake Featuring Jayz A | 1 24 FANTASIA side Effects Of You 9 SoundScan), J. Cole (below)
TIMBALAND,LTINEERLAKE JOC (TINBERLANE TYMOSLEVS.C CARTERARMON LE AUNTLEROY 1LISTUARTAWISONC L RCA 19/RCA scores his first No. 1 on R&B/
3 NEXT TO ME Emelisande 4 [ 2 20 RIHANNA Unapologetic 4 | 24 Hip-Hop Airplay as “Power
CRAZE, HOAX (A.E SANDE H.CHEGWIN H.CRAZE A PAUL) CAPITOL SRP/DEF JAM/IDIMG TI'ID " fea“]ring Mlgl.lel SIEDS
BEATIT Sean Kingston Feat. Chris Brown & Wiz Khalifa 6 10 THE-DREAM IV Play 4 2-1 (page 57). Out of his 11
SEAN KINGSTON.NIC NAC (K.ANDERSON,0.AKINLOLU,N.BALDING.CLTHOMAZ)  BELUGA HEIGHTS/EPIC RADIO KILLA/DEF JAM/IDIMG appearances on the Chal’t [he
FINE CHINA Chris Brown 3 12 MIGUEL Kaleidoscope Dream 24 i
\ ROCCSTAR.PK (CM.BROWN,A STREE TER.LYOUNGBLOOD G DEGEDDINGSEZE £ BELLINGER)___ RCA BYSTORN/BLACK ICE/RCA P zsg ::Sgg?oriﬁé’fg;‘?; ‘;‘;ﬁ;‘
HOW MANY DRINKS? Miguel 8 12 EMELI SANDE r Version Of Events 4 ' 4 s Py "
S.REM) (., PIMENTEL S REMLRNICHOLS PWILLIAMS) BYSTORBLACK KOk EMELIS! OurVersiomryent 2 'faStt Ve‘_a“M;“OWEdIrIS aerge_a,
- eaturing Missy Elliott, being
KISSES DOWN LOW Kelly Rowland 9 20 B i
VAP TR S 1 D SROKS MRS THOMAS O REPULE e CKND Triloey A\ | 2% his previous best (No. 3 peak).
THE ONE Tamar Braxton 10 7 ALICIA KEYS Girl On Fire . 24 W Born Smner.s sscond s!ngle.
KE ON THE TRACK (CWARD.S.L.IONEST.BRAXTON.L DANIELS, L MTUME) STREAMLINE/EPIC RCA Crooked Smile,” featuring TLC,
DON’T THINK THEY KNOW Chris Brown Feat. Aaliyah noo1 FRANK OCEAN Channel orange @) | 24 also debuts on the chart at
MELMUS (M.HOUGH 1L R RWOUTER, M.N.SIMMONDS, B 8USH.IWALKER.L.D.BUCK T KELLEY,B. H.ROBINSON) RCA DEF JAM/IDIMG No. 39 as well as at No. 19 on
WITHOUTME  Fantasia Feat. Kelly Rowland & Wissy Ellott 27 ORIGINALBROADWAY CAST RECORDING oo The sica 3 Rap Songs, thanks in part to
H-MONEY (H.0.SAMUELS.F BARRING.A.S.LAMBERT.K STEWARTM.ELLIOTT) MOTOWN/UME 36,000 downloads.
FIRE WE MAKE Alicia Keys Duet With Maxwell noo1 MAYSA Blue Velvet Soul 1 On R&B Songs, Mariah
ALICIA KEYS,POPOAKWUD (ALICIA KEVS, AWANSELWFELDER G CLARK, 18) SHANACHIE Carey's “#Beautiful,”
DIRTY LAUNDRY Kelly Rowland 14 5 CHARLIE WILSON Love, Charlie 21 featuring Miguel, remains
TNASH (LNASHROLAND.CMCKINNEY) REPUBLIC PMUSICR at No. 2 under the weight of
LOSE TO WIN Fantasia 13 15 VARIOUS ARTISTS  Cloud Nine: Soul Gets Psychedelic s i
E =? B H-MONEY (H.D.SAMUELS,A.MARTIN.F.GOLDE D.LAMBERT\WORANGE) 19/RCA UNIVERSAL SPECIAL MARKETS/STARBLICKS W 3 Robin Thic_ke 2 Sm_aSh hit. But
SOMEBODY ELSE Mario Featuring Nicki Minaj WHITNEY HOUSTON 11l A i gn Riytonic e 2o,
2 ario Featurin, ICKI Mina] 16 4 Wil Alwas Love You: The Best OF Whitney Houston 24 iz). i ]
2 B e DA AT LT BN AT VR AU AR ARISTA/RCA il bl E'Z)-z '; 5(‘19:35 112013,:0;":”“ ;
= - er 22nd top it. The only
BEST OF ME Anthony Hamilton 16 1 CHRIS BROWN Fortune 24 ; : i
LMOZEE (A HAMILTON.LMOZEE) e U Ces RCA femaleyvnh more titles in
ALLTHETIME Jeremih Feat. Lil Wayne & Natasha Mosley 79 VARIOUS ARTISTS _Hits Of The 90's 2 Hesreglon s Rihanna, whos
Nol 2] LMROBERTS (1 FELTON,M.0'BRIEN.M.ROBERTS,D CARTER) DEF JAM/IDIMG PLATINUM COLLECTION/TURN UP THE MUSIC/DREN'S ENTERTAINMENT posted 26. Carey’s last trip to
>~ AGE AIN'T A FACTOR Jaheim 73 USHER Looking 4 Myself 21 the top 10 was in 2009 when
SN NOT LISTED (KOT LISTED) ATLANTIC RCA “Obsessed” peaked at No. 2,
= I LUV THIS SH*T August Alsina Featuring Trinidad James 20 3 MINDLESS BEHAVIOR _ All Around The World 15 while her last chart-topper
KNUCKLEHEAD (A.ALSINA.S MCMILLION.RJEANTY.S.IRVING 1I.C.MASSANWILLIAMS) _DEF JAM/IDIMG STREAMLINE/CONJUNCTION/INTERSCOPE/IGA on the list was 2005’s “Shake
TAKE ME TO THE KING Tamela Mann 15 14 TREY SONGZ Chapter v 2 itoff.”
K.FRANKLIN (K_FRANKLIN) TILLYMANN SONGBOOK/ATLANTIC/AG DJ Khaled (beIOW) returns
GANGSTA Kat Dahlia 13 12 VARIQUSARTISTS  Motown: The Musica:Original: The Clssl Sos... 1 to the top 10 of Rap Songs as
). DENS (K-KUGUET.J.DESANTIS) VESTED IN CULTURE/EPIC MOTOWN/UME ..No NEW Fl’ieﬂds " featu ring
= I’D RATHER HAVE A LOVE Joe 23 2 QUADRON Avalanche 3 Drake, Rick Ross and Lil
.— NOT LISTED (NOT LISTED) MASSENBURG VESTED IN CULTURE/EPIC Wayne, Jurns e i ts it
A COUPLE OF FOREVERS Chrisette Michele 24 1 iE his i 's fi i
NOT LISTED (NOT LISTED) MOTONN/IDING NN NIG RED 2 week. This is Khaled's fifth trip
WHO DO WE THINK WE ARE nd Feat, Rick Ross 2 a4 MARY MARY [ dtrack; fothetop tier, e achleved
e s Ehi e i MARY MARY  Go Get It (Soundtrack) 2 major success with this exact

same lineup in 2011 when
his “I'm on One” racked up 13

RAP SONGS™ RAP ALBUMS™ weeks atop the lst.
—Rauly Ramirez
EaEE-.
IMPRINT/DISTRIBUTING LABEL

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton A ! 20 ,“,,} KANYE WEST Yeezus
RLEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/WARNER BROS. 5.0.0,0./ROC-A-FELLA/DEF JAM/IDIMG.
THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz A 1 38 . COLE Born Sinner
RLEWIS (B.HAGGERTV.R.LEWIS) MACKLEMORE/WARNER BROS. ROC NATION/COLUMBIA
POWER TRIP J. Cole Featuring Miguel . 3 19 MACMILLER  Watching Movies With The Sound Off
J.L.COLE (JCOLE H.LAWS) ROC NATION/COLUMBIA ROSTRUM
BAD Wale Featuring Tiara Thomas Or Rihanna @ 18 MACKLEMORE & RYAN LEWIS The Heist
T.THOMAS,K.CAMP (O.AKINTIMEHIN L.THOMAS) MAYBACH/ATLANTIC MACKLEMORE

SAME LOVE Macklemore & Ryan Lewis Featuring Mary Lambert KENDRICK LAMAR  good kid, m.A.A.d city
RLEWIS (B HAGGERTY,R.LEWIS M.LAMBERT) MACKLEMORE/SUB POP/ADA/WARNER BROS. " TOP DAWG/AFTERMATH/INTERSCOPE/IGA-

LIL WAYNE | Am Not A Human Being Il
YOUNG MONEY/CASH MONEY/REPUBLIC

Pitbull Featuring Christina Aguilera
L FAITIL) 1B

Rocko Featuring Future & Rick Ross 7 11 THE LONEI.V ISLAND  The Wack Album 2
ROCKY ROAD REPUALI
INO NEW FRIENDS (SFTB REM| DI Khaled Feat. Drake, Rick Ross & Lil Wayne 8 9 FRENCH MONTANA  Excuse My French 5
BOHDAN SHEBB (K MXHALEDLACRAHAMM L ROERTS 1.0. | SAMLELS K SHERBIB] WE THE BEST/VOUNG MONEYASH MONE COKE BOYS/BAD BOY/INTERSCOPE/IGA
2 RICH AS F**K Lil Wayne Featuring 2 Chainz QUASIMOTO Yessir Whatever i]
£ T-MINUS.N.SEETHARAM (D.CARTERT.EPPSTWILLIAMS.N.SEETHARAM) YOUNG MONEY/CASH MONEY/REPUBLIC STONES THROW
H BITCH, DON’T KILL MY VIBE Kendrick Lamar ASAP ROCKY Long.Live.A$AP 23
g SOUNWAVE (K. WORTH.M.SPEARS BRAUN VINI LYKKE,SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE ASAP WORLDWIDE/POLO GROUNDS/RCA
5 STARTED FROM THE BOTTOM Drak TYGA Hotel California 1
MZOMBIE (AGRAHAMM.COLEMAN.N SHERIE,B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC YOUNG MONEY/CASH MONEY/REPUBLIC
8 12 LOVE ME Lil Wayne Featuring Drake & Future 3 23 PITBULL Global Warming 31
MKE VL MADE T+ (D CARTERLAGRAMAMAUALBURN CASHMLIVLLIAMS LAHOGAN) __ YOUNG MONEYTCASH MOREYREPLBLC MR. 305/POLO GROUNDS/RCA
NEW SLAVES Kanye West 13 1 STATIK SELEKTAH Extended Play 1
KWESTE BRONFIAN (. VAN 5 OWEST, LYDUNG,! £RIHERGSSANIIFER.)  G.OOD.ROCAFELLVDEF MMABING SHOWOFF/DUCK DOWN
TAPOUT Rich Gang Feat. Lil Wayne, Birdman, Future, Mack Maine, Nicki Mlnaj 14 7 KID cubi Indicud 10
DETAL (D.CARTER BVLLIAMS.LA PREVAN O MABALN WILSUIRN CASH N FISHER) VOUNG MONEY/CASH MONEV/REP REPUBLIC
BLACK SKINHEAD Kanye West 51 SOUNDTRACK Fast & Furious 6 5
K PUNK (! 0% HOMEN-CHAS] [EA MLKAESCYOUNGE DSSMIFEL) G g DEF JAM/IDIMG
WE STILL IN THIS B**** B.0.B Featuring T.I. & Juicy J ®| 5 8 T.L Trouble Man: Heavy Is The Head 27
MIKE WILL MADE-{1MARZ (B2 SIMMONS, 2 MLLIVILLIAMS UM MIDOLEBROCKS.C L HARRIS, . LAOUSTON)  REBELS ILEATLANTIC/RRP GRAND HUSTLE/ATLANTIC/AG
£ 5 13 WE OWN IT (FAST & FURIOUS) 2 Chalnz & Wiz Khalifa 3 5 FREDDIE GIBBS ESGN 1
THE FUTURISTICS (T.EPPS,C.LTHOMAZA.SCHWART AAC) DEF JAM/IDIMG. ESGN

RAB, RAP SONGE

F**KIN PROBLEMS  A$AP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar Al 2 34 AINZ Based On A T.R.U. Story @ 4
NSHEg ETTAGUAHAIERPS KDUCKHD i GROUNDS/RCA

2CH
DEFJAM/IDIMG

CROOKED SMILE J. Cole Featuring TLC 19 1 TYLER, THE CREATOR Wolf 12
JL.COLE ().COLE M SMITHKLEWIS PWHITFIELD) ROC NATION/COTUMBIA DD FUTURE
g GENTLEMAN PSY 3 1 WIZ KHALIFA O.N.LF.C. 29
2 PSY (PJAI-SANG.G.HYO0) SILENT/SCHOOLBOY/REPUBLIC ROSTRUM/ATLANTIC/AG
a2 " .
g 19 19 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 15 12 CHIEF KEEF Finally Rich 27
g BOH-DATMINUS (OTMARALD.CARTER M SAMUELSTWILLIAMS) YOUNG MONEY/CASH MONEV/REPUBLIC GLORY BOYZ/INTERSCOPE/IGA
3,
§~ BLOOD ON THE LEAVES Kanye West 22 1 FUTURE Pluto 62
& St 040 (LOWESER ST ERTBERGM ONESTHUAVSCIG. | G0 A TG A1/FREEBANDZ/ERIC

BUBBLE BUTT  Major Lazer Feat. Bruno Mars, Tyga & Mystic 21 2 JSON Braille 1
- AR LACERVGHAN[URPENTZDA\RSALNO APS A NGV STEVENSONAAYIC 10 DEGENSECRETLY GOADRN WAGER BRCS. LAMP MODE/INFINITY
Zz .
£ AIN’T WORRIED ABOUT NOTHIN French Montana 23 3 LECRAE Gravity 37
g_ RICO LOVE.EARL AND E (RICO LOVE.E.HOOD,E GOUDY |1 K KHARBOUCH) (COKE BOYS/BAD BOY/INTERSCOPE REACH/INFINITY
32 LOVEHATE THING Wale Featuring Sam Dew 25 1 KID INK Almost Home (EP) 4
;E’E- 5.DEW,STOKLEY.TONE (O.AKINTIMEHIN,S DEW,SWILLIAMS E.PRICE) MAYBACH/ATLANTIC THA ALUMNI GROUP/88/RCA

Data for week of 07.06.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q



HOT LATIN SONGS™

TITLE

PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LASEL

Marc Anthony
KHALED) SONY MUSIC LATIN

IN

TOP LATIN ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

[

IL VOLO Mas Que Amor 1
RENTOR/GATICA/OPERA BLUES/ ITERSCOPE UNIVERSAL MUSK LATINOIUMLE
CARLOS VIVES Corazon Profundo 9
GAIRA/WK/SONY MUSIC LATIN
pJuENon?AI,LmQVERA La Misma Gran Senora A 28
xAsnlohus ARTISTS  Las Bandas Romanticas de America 2013 22
I5h
GERARDOORTIZ  Sold OuLEn anl)e;de EINOKIA Theatre LA, Live 13
BAD SIN/DEL/SONY MUSIC LA
JESUS OJEDA Y SUS PARIENTES  Jesus Ojeda y Sus Parientes 1
MENDIETA/FONOVISA/UMLE
VICENTE FERNANDEZ Hoy 7
SONY MUSIC LATIN
ANDREA BOCELLI Pasion 21
SUGAR/UNIVERSAL MUSIC LATING/UMLE
DUEL Libre Por Naturaleza 7
LA BONTTA
ggm&gﬂﬁemos Formula: Vol.1 A\ | 85
MANA Exiliados Es La Bahia: Lo Mejor de Mana 43
WARNER LATINA
INTOCABLE  En Peligro de Extincion 12
GOOD I/INLE
JOAN SEBASTIAN 13 Celebrando EI 13 13
FONOVISA/UMLE
LARRY HERNANDEZ  Aca Entre Nos 3
WENDIETA/FONOVISA/UMLE
BANDA RANCHO VIEJO Una Entre Un Millon 2
DISA/UMLE
EL TRONO DE MEXICO Lo Mejor de El Trono de Mexico 66
FONOVISA/UMLE
JAVIER TORRES Mujeres Bravas 20 Corridos 14
DISCOS AMERICA
CHALINO SANCHEZ 15 Exitazos 5
MUSART/BALBOA
JULION ALVAREZ Y SUI NORTENO BANDA Tu Amigo Nada Mas 15
FONOVISA/UNILE
EL KOMANDER Vivo Desde Zapopan 4
LADISCO
VOZ DE MANDO Y Ahora Resulta 28
DISA/UMLE
CARLOS Y JOSE  Coleccion Diamante 20 Temas 5
THREE SOUND
PRINCE ROYCE #1s 31
TOP STOP/SONY MUSIC LATIN
VARIOUS ARTISTS  Banda #1's 2012 32

DISA/UMLE

Marc Anthony

TITLE tist | ws.on
WEEK | [MPRINT/PROMOTION LABEL AT

GAIRA/WK/SONY MUSIC LATIN

A gt Lo 9
Y TE VAS Banda Carnaval | 14
DISA/UMLE
i
TE ME VAS Prince Royce | 23
ELSRulDo EI}E TUS ZAPATOS La Arrolladora Banda el Limon de Rene Camacho | 5
154/UML
ROMPE LA CINTURA Alexis & Fido | 17
COEXISTENCE/WILD DOGZ
LLEVAME CONTIGO Romeo Santos | 37
SONY MUSIC LATIN
DAMASO Gerardo Ortiz | 16
BAD SIN/DEL/SONY MUSIC LATIN
LIMBO Daddy Yankee | 3¢
EL CARTEL/CAPITOL LATIN
LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga | og
FONOVISA/UMLE
ZUMBA Don Omar | 3;
ORFANATO/MACHETE/UNLE
TE AMO (PARA SIEMPRE) Intocable |
GOOD I/UMLE
INTI Chino & Nacho | ;19

MACHETE/UMLE
PUNO DE DIAMANTES Duelo | 1o
LABONITA
TE PERDISTE MIAMOR  Thalia Feat. Prince Royce | 19
SONY MUSIC LATIN
REHABILITADO Los Tucanes de Tijuana | ¢
FONOVISA/UMLE
LA ORIGINAL  La Original Banda el Limon de Salvador Lizarraga | ¢
LUZ/VENEMUSIC
LA FORY FAY Julion Alvarez y Su Norteno Banda | 5
FONOVISA/UMLE
COMO LE GUSTA A TU CUERPO  Carlos Vives Feat. Michel Telo | 55
GAIRA/WK/SONY MUSIC LATIN
GET LUCKY Daft Punk Feat. Pharrell Williams | 5
DAFT LIFE/COLUMBIA

25 Q COMO UN HURACAN  Los Huracanes del Norte | >
TU OLOR Tito “El Bambino” El Patron | 5
ON FIRE/SIENTE
NO SOY UN HOMBRE MALO  Hector Acosta “El Torito” | 5
D.AM./VENEMUSIC

e Q MI NINA TRAVIESA Luis Coronel | »

BAILAR CONTIGO Carlos Vives

Gerardo Ortiz > 18
GORNTZ (G.ORTD BAD SIN/DEL/SONY MUSIC LATIN
P Y TE VAS Banda Carnaval 317
JTIRADO CASTANEDA (EMUNOZP.AROCHA) DISA/UMLE
LIMBO Daddy Yankee 1 36
FSHLDANAGRVERALAVERA (UAYALALE PALACIOS GRVERALRIVERA TADIAF SALOANA) L CARTELICAPITOL LATIN
71 7 LA PREGUNTA J Alvarez 5 33
ALOZADA ALGAIN (LD.ALVAREZ,A.LOZADA ALGARIN,N.DIAZ) NELFLOW
5 6 ZUMBA Don Omar 2 34
(ORFANATO MUSIC GROUP (W.O.LANDRON,C.RAMOS,R.MENDEZ, R.CASILLAS) ORFANATO/MACHETE/UMLE
TE ME VAS Prince Royce 2 2
S.GEORGE G.R.ROJAS (G.R.ROIAS,G.GOMEZ E.DAVILA JR.) TOP STOP
y.{cf| ELRUIDODE TUS ZAPATOS La Arrolladora Banda el Limon de Rene Camacho s 4
F.CAMACHO TIRADO (LCHAVEZ ESPINOZA) DISA/UMLE
EL COCO NO Roberto Junior y Su Bandeno 8 20
FCAMACHD TIRADO (M.GUZMAN) ASL/DISA/UMLE
O M LLEVAME CONTIGO Romeo Santos 2 38
> 5 1XMUN (A.SANTOS) SONY MUSIC LATIN
SN ST8l ROMPE LA CINTURA Alexis & Fido s 1
35 LY TNESADHLS LAVERA 149 A UAULLENERA W) CODUSTENGERDDOGZ
o ALGOMEGUSTADETI  Wisin & Yandel Featuring Chris Brown & T-Pain -
LAGNELLCIEDAY(LLMORERA UNA LYECUILLA MALAVE LAONELL CEORTIZHPAMCMARON)  MACKETE/UMLE
8 15 e TE AMO (PARA SIEMPRE) Intocable a 22
RMARTINEZ,R.LMUNOZ (R.LMUNOZ) GOOD I/UMLE
14 13 JBLW TE PERDISTE MI AMOR Thalia Featuring Prince Royce 4 19
L — GRROIASGGOMEZ (6.R.ROIAS,G.GOMEZ,).L CHACIN) SONY MUSIC LATIN
.5 Q LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga 8 30
ALIZARRAGA,JIZARRAGA (L.L.DIAZ) FONOVISA/UNLE
o MI NINA TRAVIESA Luis Coronel & 3
> NOT LISTED (H.PALENCIA CISNEROS, FERRA) DEL
[l INCONDICIONAL prince Royce 2 60
S.GEORGE,G.R.ROJAS (G.R.ROIAS,S.GEORGE,D.SANTACRUZ) TOP STOP
i o PUNO DE DIAMANTES Duelo 8 10
O.LTREVINO (0.ITREVINO,M.A.PEREZ) LA BONITA
Q LA NOCHE DE LOS 2 Daddy Yankee Featuring Natalia Jimenez 5 o
DADDY YANKEE (RAYALA,A.RAYO GIBO) EL CARTEL/CAPITOL LATIN/UMLE
FYll ADIVINA Noel Torres 6 33
DEL RECORDS.N.TORRES (L.L.DIAZ) (GERENCIA360/DEL/SONY MUSIC LATIN
MORE Zion, Jory y Ken-Y 6 25
URBA ROME (K VAZQUEZR.PINA) PINA
N TI Chino & Nacho 2 8
D.ESQUIVEL,CHINO & NACHO (LAMIRANDA PEREZM.| MENDOZA DONATTI) MACHETE/UMLE
7 1 Y AHORA RESULTA Voz de Mando 4 3%
LAGAXIOLAM.GAXIOLA (AROSARIO) DISA/UMLE
REHABILITADO Los Tucanes de Tijuana 2 5
MOUINTERO LARA (M.QUINTERO LARA) FONOVISA/UMLE
COMO LE GUSTA A TU CUERPO  Carlos Vives Featuring Michel Telo 3 23
ALCASTRO,CVIVES (CVIVES,ACASTRO) GAIRA/WK/SONY MUSIC LATIN
2 2 LA ORIGINAL La Original Banda el Limon de Salvador learraga 18 18
LLIZARRAGA OSUNA (VHENRIQUEZ) Z/VENEMUSIC
LA FORY FAY Julion Alvarez y Su Norteno Banda 27 3
JALVAREZ (CESTRADA) FONOVISA/UMLE
POR QUE EL AMOR MANDA America Sierra Featunng 3BallMTY 27 15
.SERRANO MONTOYA (A.SIERRA,E.NEGRETE RINCON) FONOVISA/UMLE
COMO UN HURACAN Los Huracanes del Norte 35 13
NOT LISTED (M.ARELLANES FAUSTO) GARMEX
[1]c] MIRAZON DESER Banda Sinaloense MS de Sergio learraga 30 5
F.CAMACHO TIRADO (H.PALENCIA CISNEROS)
TU OLOR to “El BAmbino” El Patron 20 16
TIT0 EL BAMBING,LBERRIOS NIEVES (TITO “EL BAMBING" L BERRIOS NIEVES,LE ORTIZ RIVERAC.£.0R-
ELBUENO Y ELMALO  Colmillo Norteno Featuring Banda Tierra Sagrada 30 a4
AVALDEZ (AVALDEZ OSUNA) DISCOS SABINAS
BAILAR CONTIGO Carlos Vives 331
ACASTROCVIVES (CVIVES.A CASTRO) GAIRA/WK/SONY MUSIC LATIN
NO SOY UN HOMBRE MALO Hector Acosta “El Torito” 29 18
LLECLERC (Y.HENRIQUEZ AJIMENEZ) D.AM./VENEMUSIC
ME GUSTAS MUCHO Codigo FN % 2
CODIGO FN (J.CUEN) FONOVISA/UMLE
DEBATE DE 4 Romeo Santos, 23 20
BORRACHO DE AMOR Los Buitres de Culiacan Sinaloa 3B 7
LS BUITRES DE CULIACAN SINALOA (N.HERNANDEZ) MUSIC VIP/SONY MUSIC LATIN
EL AMOR MANDA Maria Jose %
D.SANTISTEBAN,C.LOPEZ (J.L.ROMA) SEITRACK
FRIO, FRIO Juan Luis Guerra Featuring Romeo Santos 6 12
J.LGUERRA SELIAS {J.L.GUERRA SELIAS) CAPITOL LATIN/UMLE
HABLE DE TI Yandel 0 2
NOT LISTED (NOT LISTED) Y/SUMMA
AQUI ESTOY calibre 50 5 18
JTIRADO CASTANEDA (A.RAMOS, M.LOPEZ,EMUNOZ) DISA/UNLE
HOY TENGO GANAS DE TI  Alejandro Fernandez / Christina Aguilera 34 2
PRAMONE (IM.GALLARDO VERA) UNIVERSAL MUSIC LATINO/UMLE
CON LA CARA EN ALTO s 2
D.ORTEGA RUIZ (JRAMIREZ H.DE PAZ.D.ORTEGA,LGARCIA) SONY MUSIC LATIN
NO TE QUIERO VER CON EL Frankie J a1
D.MURCIA (DMURCIAF.LBAUTISTA,E GHANTOUS) UNIVERSAL MUSIC LATINO/UMLE
SE ACABO EL AMOR J Alvarez 2 3
NOT LISTED {1.LALVAREZ SOTO MAJOR FERNANDEZ) ON TOP/FLOW/IMPERIO NAZZA/SOLD OUT
i{c§ JUNTO AL AMANECER J Alvarez 37 8
NOT LISTED (NOT LISTED) NELFLOW
BE MY BABY Leslie Grace 47 1
S.GEORGE (LBARRYE GREENWICH,PSPECTOR) 10P 5T0P
DAME TU AMOR Larry Hernandez 38 9
L HERNANDEZ (L. HERNANDEZ) SODIN/FONOVISA/UMLE
PARA CELEBRAR Siergo George Presents Salsa Giants 49 1
S.GEORGE (S.GEORGE.LL.PILOTO) TOP STOP
CUANDO TE ENTREGUES A EL Banda Los Recoditos 310

M.FIGUEROA (MMARTINEZ)

DISA/UMLE

MUSIC VIP/SONY MUSIC LATIN

BORRACHO DE AMOR  Los Buitres de Culiacan Sinaloa ] 8

@ Go to BILLBOARD.COM/BIZ for complete chart data
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rved.

In his eighth week at No. 1 on
Hot Latin Songs with “Vivir Mi
Vida,” Marc Anthony nets his
longest-running No. 1 single on
the chart. He previously spent
seven weeks atop the list in
1999 with “No Me Ames” (with
Jennifer Lopez). “Vivir™ is
the first single from the salsa
star’s album Marc Anthony
3.0, due July 23.

Carlos Vives debuts on Hot
Latin Songs at No. 33 with
“Bailar Contigo,” his third
single from latest album
Corazon Profundo. At radio,
the song rose 66% to 4 million
impressions, according to
Nielsen BDS. The Colombian
singer led Top Latin Albums
for two weeks in May with the
set, his first studio album in
nearly nine years.

Also entering Hot Latin
Songs, Daddy Vankee is the
Hot Shot Debut at No. 19 with
“Noche de los 2" featuring
Natalia Jiménez. The latest
single becomes his 20th top
20 on the chart. The strong
showing is due in part to
the music video, which has
amassed more than 8 million
views worldwide on Vevo since
its June 14 premiere.

Elsewhere on the Latin
charts, Jesus Ojeda y Sus
Parientes debut at No. 7 on
Top Latin Albums with their
newest self-titled set. The
regional Mexican group, led by
Ojeda, enjoys its second top 10
on the list, following its first
charting album, Estilo Italiano,
which reached No. 6 in August
2012. —Amaya Mendizabal

play audience

in sangs. ranked by radio
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DATA'
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REGIONAL MEXICAN AIRPLAY™ REGIONAL MEXICAN ALBUMS™

wst | Tes | TITLE ust ARTIST Title [ws.
IMPRINT/PROMOTION LABEL WEE IMPRINT/DISTRIBUTING LABEL

JENNIRIVERA La Misma Gran Senora

FONOVISA/UMLE

VARIOUS ARTISTS  Las Bandas Romanticas de America2013 | 22

DISA/UMLE

GERARDO ORTIZ  Sold Out: En Vivo Desde £l NOKIA Theatre LA.Live | 13
BAD SIN/DEL/SONY MUSIC LATIN

JESUS OJEDA Y SUS PARIENTES  Jesus Ojeda y Sus Parientes | 1
MENDIETA/FONOVISA/UMLE

VICENTE FERNANDEZ Hoy | 7
SONY MUSIC LATIN

DUELO Libre Por Naturaleza | 7
LA BONITA

INTOCABLE En Peligro de Extincion | 12

GOOD 1/UMLE

JOAN SEBASTIAN 13 Celebrando EI13 | 3
FONOVISA/UMLE

LARRY HERNANDEZ AcaEntre Nos | 3
MENDIETA/FONOVISA/UMLE

BANDA RANCHO VIEJO Una Entre Un Millon 1

DISA/UMLE

EL TRONO DE MEXICO Lo Mejor de El Trono de Mexico | so
FONOVISA/UMLE

JAVIER TORRES Mujeres Bravas 20 Corridos | 14
DISCOS AMERICA

CHALINO SANCHEZ 15 Exitazos | 4
MUSART/BALBOA

JULION ALVAREZ Y SUNORTENO BANDA  Tu Amigo NadaMas | 15
FONOVISA/UMLE

EL KOMANDER Vivo Desde Zapopan | 2

LADISCO

%24 Y TE VAS
2] DISA/UMLE

Banda Carnaval 20

ELRUIDODETUSZAPATOS  LaAroladorBandellimondeRemeanacho. 5

DISA/UMLE

0 Gerardo Ortiz | 20
BAD SIN/DEL/SONY MUSIC LATIN

LAMEJOR DE TODAS Banda El Recodo de Cruz Lizarraga | 32
FONOVISA/UMLE

TE AMO (PARA SIEMPRE) Intocable | 26
600D I/UMLE

PUNO DE DIAMANTES Duelo | 16

LA BONITA

REHABILITADO Los Tucanes de Tijuana | 12
FONOVISA/UIMLE

LA ORIGINAL  La Original Banda el Limon de Salvador Lizaraga | 21
LUZ/VENEMUSIC

LA FORY FAY Julion Alvarezy SuNorteno Banda | 8
FONOVISA/UMLE

COMO UN HURACAN Los Huracanes del Norte | 22
GARMEX

Y AHORA RESULTA Voz de Mando | 40
DISA/UMLE

MI NINA TRAVIESA Luis Coronel | 4
DEL

ADIVINA Noel Torres | 35

GERENCIA360/DEL/SONY MUSIC LATIN

BORRACHO DE AMOR  Los Buitres de Culiacan Sinaloa | 15
MUSIC VIP/SONY MUSIC LATIN

ME GUSTABAS Hnos. Vega Jr. | 30
DISCOS SABINAS

TITLE

IMPRINT/PROMOTION LABEL

#i1 ’ VIVIR MI VIDA  Marc Anthon!
in | GG SONY MUSIC LATIN v

ARTIST

IMPRINT/DISTRIBUTING LABEL

'OLO Mas Que Amor
RENTOR GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATING/UMLE

TE ME VAS Prince Royce | 23 CARLOS VIVES Corazon Profundo | o
T0P STOP GAIRA/WK/SONY MUSIC LATIN

LIMBO Daddy Yankee | 35 ANDREA BOCELLI Pasion | 21
EL CARTEL/CAPITOL LATIN SUGAR/UINIVERSAL MUSIC LATINO/UMLE

ZUMBA Don Omar | 31 MANA  Exiliados Es La Bahia: Lo Mejor de Mana | 43
ORFANATO/MACHETE/UMLE WARNER LATINA

ROMPE LA CINTURA Alexis & Fido | 18 AMERICA SIERRA El Amor Manda | 4

COEXISTENCE/WILD DOGZ FONOVISA/UMLE

ALEJANDRO SANZ  LaMusicaNoSeToca | 39
UNIVERSAL MUSIC LATINO/UMLE

DRACO ROSA Vida | 14
SONY MUSIC LATIN

JULIO IGLESIAS 1: Greatest Hits | 1)

COLUMBIA/LEGACY

RICARDO ARJONA Solo Para Mujeres | 22
SONY MUSIC LATIN

FRANKIE J Faith, Hopey Amor | 4
UNIVERSAL MUSIC LATING/UMLE

ROCIO DURCAL Eternamente | 2
SONY MUSIC LATIN

VARIOUS ARTISTS 40 Boleros Con Trio | 5
INTERNATIONAL MUSIC TREASURES

Chino & Nacho | 12
MACHETE/UMLE

LLEVAME CONTIGO Romeo Santos | 38
SONY MUSIC LATIN

TE PERDISTE MI AMOR Thalia Feat. Prince Royce | 19
SONY MUSIC LATIN

LA PREGUNTA JAlvarez | 25
NELFLOW

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 22
MR, 305/POLO GROUNDS/RCA

GET LUCKY  Daft Punk Feat. Pharrell Williams | 5

DAFT LIFE/COLUMBIA

NO TE QUIERO VER CON EL FrankieJ | 15
UNIVERSAL MUSIC LATINO/UMLE

HABLEDE TI Yandel | 2 LOS BUKIS Romances | 21
VSN FONOVISA/UMLE

TU OLOR Tito “El Bambino” El Patron | 16 0 CAMILO SESTO 20 Grandes Exitos | 43
ON FIRE/SIENTE VERSE

COMO LE GUSTA A TUCUERPO  Carlos Vives Feat. Michel Telo | 22
GAIRA/WK/SONY MUSIC LATIN

LOS TERRICOLAS 23 Exitos Para Records 1
NOT LISTED

TITLE

TMPRINT/PROMOTION LABEL

ARTIST

IMPRINT/DISTRIBUTING LABEL

eﬁs VIVIR Mi VIDA Marc Anthony JUAN LUIS GUERRA 440  Asondeguerra Tour
SONY MUSIC LATIN CAPITOL LATIN/UMLE
ROMPE LA CINTURA Alexis & Fido | 16 ROMEO SANTOS Formula: Vol. 1 | ge

COEXISTENCE/WILD DOGZ

YO ME ENAMORO Issa Gadala Feat. El Cata | 10
ISSA/VENEMUSIC

SONY MUSIC LATIN

PRINCE ROYCE #ls| 31
TOP STOP/SONY MUSIC LATIN

5 PARA CELEBRAR  Siergo George Presents Salsa Giants | 2 PRINCE ROYCE Phasell | 63
£ TOP STOP 0P STOP/AG

g MI FAVORITA Renzo | 12 ROMEO SANTOS  The King Stays King: Sold Out At Madison SquareGarden | 34
H MAVIHER SONY MUSICLATIN

g QUE PENA Juan Esteban | 10 EDDIE SANTIAGO lconos: 25 Exitos | 5
= HART/MINAVA UNIVERSAL MUSIC LATINO/UMLE

g TE ME VAS Prince Royce | 24 FRANKIE RUIZ Iconos: 25 Exitos 5
H TOP STOP UNIVERSAL MUSIC LATINO/UMLE

5

H A Don Omar | 27 TITO “EL BAMBINO” Invicto | 31
2 ORFANATO/MACHETE/UIMLE ON FIRE/SIENTE/UNIVERSAL MUSIC LATINO/UMLE

g

TE GUSTA Grupo Treo Feat. Elijah King | 8 TOMMY OLIVENCIA Iconos: 25 Exitos | 5
JoK. UNIVERSAL MUSIC LATING/UMLE
& ALLI ESTARE (I'LL BE THERE) Arthur Hanlon Feat. KarlosRose | 6 PAQUITO GUZMAN Iconos: 25 Exitos | 4
a UNIVERSAL MUSIC LATINO/UMLE UNIVERSAL MUSIC LATING/UMLE
e § LABIOS DE PURPURA CharlieCruz | VARIOUS ARTISTS Bachateame Mama! | ¢
ER A PAL RUFFO/LP VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE
a8
2 g § SINTI Chino & Nacho | 16 HECTOR ACOSTA “EL TORITO”  Con El Corazon Abierto | 44
B = MACHETE/UMLE D.AM./VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE
& ANDO POR LAS NUBES Victor Manuelle 2 VARIOUS ARTISTS | Love Bachata 2013 | 17
E] KIVAV/SONY MUSIE LATIN PLANET
3 LLEVAME CONTIGO Romeo Santos | 42 JUAN LUIS GUERRA 440 Coleccion Cristiana | g9
2 SONY MUSIC LATIN CAPITOL LATIN
Hod a BE MY BABY Leslie Grace | 3 CHARLIE CRUZ Huellas | 3
R =3 TOP STOP PAL RUFFO
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ARTIST
IMPRINY/DISTRIBUTING LABEL

MICHAEL BUBLE
REPRISE/WARNER BROS.

To Be Loved

HARRY CONNICK, JR.  Every Man Should Know | >
CoLUMBIA

CECILE MCLORIN SALVANT  Womanchild | 4
MACK AVENUE

TONY BENNETT/DAVE BRUBECK ~ The White House Sessions, Live 1962 | 4
RPM/COLUMBIA/LEGACY

GEORGE BENSON  Inspiration: A Tribute To Nat King Cole | 3
CONCORD

BOB JAMES & DAVID SANBORN (Quartette Humaine | 5
OKEH/SONY MASTERWORKS

TONY BENNETT As Time Goes By: Great American Songhook Classics | 20
CONCORD

STEVE TYRELL It's Magic: The Songs Of Sammy Cahn | ¢
NEW ESIGN/CONCORD

MADELEINE PEYROUX The Blue Room | 16
PENNYWELL/EMARCY/DECCA

BUIKA La Noche Mas Larga | 3
WARNER LATINA

KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE  Somewhere | 4
ECM/DECCA

ELIANE ELIAS | Thought About You: A Tribute To Chet Baker | 4
CONCORD 1AZZ/CONCORD

DIANA KRALL Glad Rag Doll | 39
VERVE/VG

CHRIS BOTTI Impressions | 62
COLUMBIA

GREGORY PORTER Be Good | 67
MOTEMA

ARTIST

IMPRINT/DISTRIBUTING LABEL

B24 KOZ/ALBRIGHT/ABAIR/ELLIOT  Dave oz A i S Hors
(CONCORD

BWB Human Nature
HEADS UP/CONCORD

BLUE NOTE

MAYSA Blue Velvet Soul 1
SHANACHIE

BILL FRISELL Big Sur 1
OKEH/SONGTONE/SONY MASTERWORKS

BONEY JAMES The Beat | 11
CONCORD

BOBBY MCFERRIN Spirityouall | 5
MASTERWORKS/SONY MASTERWORKS

PAT METHENY  Tap: John Zorn's Book Of Angel's:Vol.20 | 5
TZADIK/NONESUCH/WARNER BROS.

PAUL HARDCASTLE  Paul Hardcastle: VIl | 15
TRIPPIN N’ REYTHM

ANDRE WARD Caution | 15
QUEEN OF SHEBA/HUSH/ORPHEUS

BRIAN SIMPSON Just What You Need | ¢
SHANACHIE

BRIAN CULBERTSON Dreams | 54
VERVE/VG

ESPERANZA SPALDING Radio Music Society | ¢7
MONTUNO/HEADS UP/CONCORD

EUGE GROOVE House Of Groove | 39
SHANACHIE

PHIL PERRY Say Yes | 15
SHANACHIE

JOSE JAMES No Beginning No End | 22

TITLE
IMPRINT/PROMOTION LABEL

IN THE FLOW

TRIPPIN ‘N REYTHM

Athena Rene

(GOT TOGET YOUINTOMY LIFE  Dave Ko Feat. Gerald ight, Mind baie B chardllot | 6
CONCORD/CMG

OLD.EDU (OLD SCHOOL) Euge Groove | 13
SHANACHIE

DEEP IN THE WEEDS  Bob James & David Sanborn | 6
TAPPAN ZEE/OKEH/SONY MASTERWORKS

ALL | WANNA DO Fourplay | 13
HEADS UIP/CMG

JUST WHAT YOU NEED Brian Simpson | 15
SHANACHIE

BLACK PEARL Marion Meadows | 19
SHANACHIE

ONE STEP AHEAD Darren Rahn | 11
TRIPPIN ' RVTHM

JUST KEEP HOLDING ON  Jeanette Harris | 12
1&M

CAN’T WE ELOPE Yellowjackets | 4
MACK AVENUE

MAN IN THE MIRROR bwb 2
HEADS UP/CMG

TIL THE END OF TIME  Chieli Minucci & Special EFX 7
SHANACHIE

BATUCADA (THE BEAT)  Boney James Feat. Rick Braun | 18
CONCORD/CNG

TOTHETOP Jonathan Fritzen Feat. Vincent Ingala | 16
NORDIC NIGHTS

TAKE A CHANCE ON ME Bluey | 12
SHANACHIE

Go to BILLBOARD.COM/BIZ for complete chart data @



TRADITIONAL CLASSICAL ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

k28 BENEDICTINS OF MARY QUEEN OF APOSTLES _ Ares nd ans A et
BENEDICTINES OF MARY/DE MONTFORT/DECCA

AUDIOMACHINE

BENEDICTINES OF MARY, QUEEN OF APOSTLES  Advent AtEpfiesis | 18
BENEDICTINES OF MARY/DE MONTFORT/DECCA
LATVIAN RADIO CHOIR/SIGVARDS KLAVA  Rachmaninov: All-Night Vigll | 6
GDEON
VARIOUS ARTISTS  Fifty Shades Of Grey: The Classical Album | 41
CAPITOL
SOUNDTRACK Quartet | 16
DECCA
BARTOLI/JO/0SBORN/PERTUSI/ORCHESTRA LASCINTILLA  Belln:Norma | 2
DECCA
VARIOUS ARTISTS  Lifescapes: Classical Stress Relief | 68
LIFESCAPES/MOCD MEDIA
BAILEY/URBANSKI/INDIANAPOLIS SYMPHONY ORCHESTRA  Eigar(eloConceto | 21
TELARC/CONCORD
SOUNDTRACK Moonrise Kingdom | 53
FOCUS FEATURES/ABKCO
RACHEL BARTON PINE MATTHEW HAGLE  Violin Lullabies | 8
CEDILLE
HOPE/KONZERTHAUS KAMMEROCHESTER BERLIN  Recomposed By MaxRichter | 32
DG/DECCA CLASSICS
DANIEL HOPE Spheres | 5
DG/DECCA CLASSICS
MORMON TABERNACLE CHOIR  GLORY! Music Of Rejoicing | 40
MORMON TABERNACLE CHOIR

[ a1
ECHI NEW SERIES/ECM/DECCA
AUDIOMACHINE Chronicles | 49

IST
IMPRINT/DISTRIBUTING LABEL

SVCO/COLUMBIA

LINDSEY STIRLING  Lindsey Stirling 40
BRIDGETONE

THE PIANO GUYS The Piano Guys2 | 7
PORTRAIT/SONY MASTERWORKS
ANDREA BOCELLI Passione | 21
SUGAR/VERVE/NVG
THE PIANO GUYS The Piano Guys | 38
MASTERWORKS/SONY MASTERWORKS
IL VOLO We Are Love: Special Edition | 4
(OPERA BLUES/GATICA/RENTOR/INTERSCOPE /IGA
THE TENORS Lead With Your Heart | 23
VERVE/VG
IL VOoLO Mas Que Amor | 11
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE
ANDREA BOCELLI Pasion | 21
SUGAR/UNIVERSAL MUSIC LATINO/UMLE
SARAH BRIGHTMAN Dreamchaser | 10
SIMHA
JACKIE EVANCHO Songs From The Silver Screen | 38
SYCO/COLUMEIA
IL VOLO We Are Love | 31
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/IGA
ILVOLO I Volo...Takes Flight: Live From The Detrait Opera House | 56
OPERA BLUES/GATICA/RENTOR/GEFFEN/IGA
TWO STEPS FROM HELL Classics | 2
TWO STEPS FROM HELL

15 TWO STEPS FROM HELL Skyworld | 27
TWO STEPS FROM HELL

RE JONATHAN & CHARLOTTE Together | 29

ARTIST

IMPRINT/DISTRIBUTING LABEL

48 CELTIC WOMAN Believe 74
MANHATTAN

CELTIC THUNDER Mythology | 18
CELTIC THUNDER/VERVE/VG

UIKA La Noche Mas Larga | 3
WARNER LATINA
BOMBINO Nomad | 12
NONESUICH/WARNER EROS.
ANGEL JULIAN  Gourmet Entertains: Taste Of Italy | o
MOCD MEDIA
CARLA BRUNI Little French Songs | 10
TEOREMA/BARCLAY/VERVE/VG
SOUNDTRACK Yeh Jawaani Hai Deewani | 4
SUPER CASSETTES INDUSTRIES
JAKE SHIMABUKURO Grand Ukulele | 32
HITCHHIKE/MAILBOAT
2PM Grown | 3
i
THE IDAN RAICHEL PROJECT  Quarter ToSix | 3
HELICON/CUMBANCHA
CELTIC THUNDER Voyage | 69
CELTIC THUNDER/DECCA
SOUNDTRACK Raanjhanaa | 2
SONY MUSIC INDIA
VIEUX FARKA TOURE Mon Pays | 2
SIX DEGREES
DANIEL O’DONNELL  From The Heartland | 4
DPTV MEDIA
VARIOUS ARTISTS  Best Of Irish & Celtic Favorites | 3
SONOMA

@ Go to BILLBOARD.COM/BIZ for complete chart data
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TITLE
IMPRINT/PROMOTION LABEL

L24 HELLO, MY NAMEIS Matthew West
SPARROW/CAPITOL CMG.

WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)  Cfris Tomlin
SIXSTEPS/SPARROW/CAPITOL CMG

EVERY GOOD THING The Afters | 21
FAIR TRADE
HELP ME FIND IT Sidewalk Prophets | 23
FERVENT/WORD-CURE
YOU ARE | AM MercyMe | 44
FAIR TRADE
ONE THING REMAINS  Passion Featuring Kristian Stanfill | 47
SIXSTEPS/SPARROW/CAPITOL CMG
WE WON'T BE SHAKEN Building 429 | 17
ESSENTIAL/PLG
WORDS Hawk Nelson Featuring Bart Millard | 25
FAIR TRADE
STRANGELY DIM Francesca Battistelli | 25
FERVENT/WORD-CURB
Tenth Avenue North | 27

REUNION/PLG
STEAL MY SHOW tobyMac | 32
FOREFRONT/CAPITOL CMG
LORD | NEED YOU Matt Maher | 20
ESSENTIAL/PLG
(c{c] NOTHINGEVER (COULDSEPARATEUS) CitizenWay 14

FAIR TRADE
NEED YOU NOW (HOW MANY TIMES) Plumb | 52
cure
MY GOD Jeremy Camp | 10
SPARROW/CAPITOL CMG
YOUR LOVE IS LIKE A RIVER ThirdDay | 1
ESSENTIAL/PLG
HURRICANE Natalie Grant | 6
CURB
THE LORD OURGOD  Passion Featuring Kristian Stanfill | 14
SIXSTEPS/SPARROW/CAPITOL CMG
OVERCOMER Mandisa | 4
SPARROW/CAPITOL CMG
GOD OF BRILLIANT LIGHTS  Aaron Shust | 7
CENTRICITY
CORNERSTONE Hillsong | 13
HILLSONG/SPARROW/CAPITOL CMG
STARTS WITH ME Tim Timmons | 12
REUNION/PLG
BUILD YOUR KINGDOM HERE  Rend Collective Experiment | 20
KINGSWAY
PRAY SanctusReal | 8
SPARROW/CAPITOL CMG
HE IS WITH Us Love & The Outcome | 6

WORD-CURE

ITLE
IMPRINT/PROMOTION LABEL

528 BREAK EVERY CHAIN
MOTOWN GOSPEL

Tasha Cobbs

CLEAN THIS HOUSE Isaac Carree | 23
DOGR 6
TESTIMONY Anthony Brown & group therAPy | 51
T¥scor
GOD WILL MAKE A WAY Shirley Caesar | 24
LIGHT/EONE
TAKE ME TO THE KING Tamela Mann | 57
TILLYMANN
EVERY PRAISE Hezekiah Walker | 14
RCAINSPIRATION
IT'SNOT OVER (WHEN GOD 1S INIT)  frae! & NewBreed Feel lames Fortine L Jisn el | 54
COLUMBIA/INTEGRITY
HERE IN OUR PRAISE  Fred Hammond-United Tenors | 17
RCA INSPIRATION
YOUR BEST DAYS YET Bishop Paul S. Morton | 36
TEHILLA/LIGHT/EONE
IF HE DID IT BEFORE ...SAME GOD Tye Tribbett | 17
MOTOWN GOSPEL
GREATER IS COMING Jekalyn Carr | 39
LUNJEAL/MALACO
A LITTLE MORE JESUS Erica Campbell | 7
\SY BLOCK/EONE
TURNING AROUND FORME  VaShawn Mitchell | 49
VMAN/MOTOWN GOSPEL
GREATER The Greater Allen Cathedral Feat. Michael Pugh | 18
RCA INSPIRATION
FINISH STRONG Jonathan Nelson | 18
KAREW
(c{c] THEGIFT Donald Lawrence 3
QUIET WATER/EONE

Sheri Jones-Moffett | 16
MOTOWN GOSPEL
RIGHT NOW LORD  The Wardlaw Brothers | 12
e
NOTHING WITHOUT YOU Jason Nelson | 6
VERITY/RCA INSPIRATION
CAN’T EVEN IMAGINE Desmond Pringle | 19
KINGDOM
1 WILL BE ALRIGHT Livre 7
GLORY 2 GLORY/MBK
BIG  FGBCF| Ministry Of Worship Feat. Fred Graves & Vaughan Phoenix | 3
TEHILLAH/LIGHT/EONE
MADE TO WORSHIP  John P. Kee And New Life Feat. Kirk Franklin | 15
KEE/NEW LIFE
GREATEST MAN VaShawn Mitchell | 1
VMAN/MOTOWN GOSPEL
1 KNOW HE CARES Jonathan Butler | 6

RENDEZVOLIS/MACK AVENLIE

CHRISTIAN ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

£:24 ALAN JACKSON Precious Memories: Volume Il
ACR/EMI NASHVILLE/CAPITOL CMG

AMY GRANT  How Mercy Looks From Here

ANY GRANT/SPARROW/CAPITL CMG

VARIOUS ARTISTS WOW Hits 2013 | 39
PROVIDENT/WORD-CURB/CAPITOL CMG
HILLSONG UNITED Zion | 17
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG
MATT REDMAN 10,000 Reasons | 80
SIXSTEPS/SPARROW/CAPITOL CHG
BUILDING 429 We Won't Be Shaken 3
ESSENTIAL/PLG
'BENEDICTINES OF MARY, QUEEN OF APOSTLES  Angels And Sainfs At Ephestss | 7
BENEDICTINES OF MARY/DE MONTFORT/DECCA
TOBYMAC EyeOnlt | 43
FOREFRONT/CAPITOL CMG
CHRIS TOMLIN Burning Lights | 24
SIXSTEPS/SPARROW/CAPITOL CMG
FAMILY FORCE 5 Reanimated 1
REANIMATED
JSON Braille | 1
LAMP MODE/INFINITY
LECRAE Gravity 42
REACH/INFINITY.
TIM TIMMONS Cast Your Cares | 2
REUNION/PLG
THIRD DAY Miracle | 33
ESSENTIAL/PLG
MATTHEW WEST Into The Light | 39
SPARROW/CAPITOL CMG.
7 BRITT NICOLE Gold | 65
SPARROW/CAPITOL CMG
G RED Release The Panic | 20
] ESSENTIAL/PLG
RE ANDY MINEO Heroes For Sale | 7
REACH/INFINITY
° THE ALMOST Fear Inside Our Bones | 2
] TOOTH & NAIL
Q TENTH AVENUE NORTH  The Struggle | 42
oAl REUNION/PLG
Q GUY PENROD Hymns | 32
SERVANT/GAITHER/EM) CMG
3 REND COLLECTIVE EXPERIMENT _ Cagfie: Worsi & ComnurityRenagined | 17
- REND COLLECTIVE v
{2s) PLUMB Need You Now | 17
(CURB/WORD-CURB
0 PASSION Let The Future Begin | 15
Bd SIXSTEPS/SPARROW/CAPITOL CMG
2 MERCYME The Hurt & The Healer | 57

FAIR TRADE/PLG

ARTIST

IMPRINT/DISTRIBUTING LABEL

HEZEKIAH WALKER Azusa: The Next Generation
RCA INSPIRATION/RCA

TAMELA MANN Best Days | 46
TILLYMANN
TASHA COBBS Grace (EP) | 20
MOTOWN GOSPEL/CAPITOL CMG
VARIOUS ARTISTS WOW Gospel 2013 | 22
WORD-CURB/CAPITOL CMG/RCA INSPIRATION/RCA
JSON Braille 1
LAMP MODE/INFINITY

Gravity 42

REACH/INFINITY

FRED HAMMOND  Uited Tenars: Hammond, Hollster, Roberson, Wilson | 13
RCA INSPIRATION/RCA
ANDY MINEO Heroes For Sale | o
REACH/INFINITY
JEKALYN CARR Greater Is Coming | 5
LUNJEAL/MALACO
JONATHAN NELSON Finish Strong | o
J TUNES/KAREW/MOTOWN GOSPEL/CAPITOL MG,
VARIOUS ARTISTS  Top 10 Gospel Praise Songs | 3
MARANATHAY/CAPITOL CMG
LARRY CALLAHAN & SELECTED OF GOD  The Evolution Il | 31
SING 2 PRAISE
ISRAEL & NEW BREED  Jesus At The Center: Live | 46
INTEGRITY/COLUMBIA
MARY MARY Go Get It (Soundtrack) | 59
MY BLOCK/COLUMBIA
WILLIAM MURPHY God Chaser | 20
RCA INSPIRATION
ALEXIS SPIGHT LOL.| 15
MUSIC WORLD GOSPEL/MUSIC WORLD I
SHIRLEY CAESAR Good God | 13
LIGHT/EONE
KURT CARR & THE KURT CARR SINGERS  Bless This House | 22
RCA INSPIRATION
HALF MILE HOME Church Muzik & Inspiration | 13
CHURCH OV
SOUNDTRACK Joyful Noise | 76
WATERTOWER
JMoss V4 ..The Other Side Of Victory | 47
PAJAM/VERITY/RCA
JASON NELSON  Shifting The Atmosphere | 57
VERITY/RCA INSPIRATION
JOSHUA ROGERS Well Done | 29
MUSIC WORLD GOSPEL/MUSIC WORLD
CHARLES JENKINS & FELLOWSHIP CHICAGO  The Best Of Bath Worlds | 54
INSPIRED PEOPLE/MOTOWN GOSPEL/CAPITOL CMG
BOBBY MCFERRIN Spirityouall 5

MASTERWORKS/SONY MASTERWORKS

Data for week of 07.06.2013
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DANCE/ELECTRONIC SONGS™

DANCE/ELECTRONIC ALBUMS™

TITLE Artist | e ARTIST Title | c W08
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LASEL IMPRINT/DISTRIBUTING LABEL © | owar
i ETLUCKY Daft Punk Feat. Pharrell William 2] parrpunk gandom Aces wemaries
. sns| DG| AG A8 AL s A 1 DAFT urguwmum oSk
1LOVE IT Icona Pop Featuring Charli XCX EMPIRE OF THE SUN  ice On The Dune
PORRGR (BPRGERCATCHSONLEKLOW wedonn cowpue oo AN | 1 THE SLEEPY CHSONASTRANERKS
CLARITY zedd Featuring Foxes TIESTO Club Life Vol 3: Stockholm
ZEDD (A.ZASLAVSKLMATTTHEW KOMA.PROBINSON 5 GRAY) wgrznscupz LIE ALICALFREEROY
1 NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 4 BOARDS OF CANADA Tomorrow's Harvest
CHARRIS (CHARRISEGOULDING)  CHERRYTREE/DECONSTRUCTION/F RA/ROC NATION/INTERSCOPE/COLUMBIA _—
= = = > 30H!3 0omens T t
FEEL THIS MOMENT Pitbull Featuring Christina Aguilera %
— - — ZEDD Clarity °
#THATPOWER will.i.am Featuring Justin Bieber 3 INTERSCOPE/(GA T I es
DLEROVAWILLLAM (W.ADAMS,D.LEROY, | BIEBER) WILL.LAM/INTERSCOPE % -
LINDSEY STIRLING  Lindsey Stirling
HARLEM SHAKE ) _ Baauer 1 BRIDGETONE To 1 0
ey O AL R o P
Lsns"f‘saﬁkfss"our Wi".i.am & Britne‘/ Spears N DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
MARIENS LSATISTE VALLLAINTERSCOPE S ———————— ecor
i)
GENTLEMAN PSY
1
PSY (PIAISANG.G.HYO0) SILENT/SCHOOLBOV/REPUBLIC " y
F ALvE rewel Ty liihle ol
rewella
RAIN MAN (JXOUSAFXYOUSAF K TRINDLN.LIM,).UDELL) KREWELLA/COLUMBIA 5 VARIOUS ARTISTS NOW That's What | Call A Workout 2 alod i aim by Tiesto (ahove)
. - UNIVERSAL/SONY MUSIC/UME debuting at No. 3 on Dance/
RIGHT NOW Rihanna Featuring David Guetta 1 7 Electronic Albums, the
EUETASTARGHEAFOMEROS UNFOR] DLETTAM SERKSENTEHERANISELSCSWTKIMSHRSENTVS KUNTCRUCRITIEVEL S5 I WILL.LAM #willpower A
WILLIAM/INTERSCOPE/IGA producer/DJ notches his 15th
jor r ril rs, i - Aiiee
BUBBLE BUTTMajor Lazer Featu |r§‘g"I’3‘rqu:Eomn{Iwa> s, Tyga & Mystic 12 FAMILY FORCE 5 Reanimated top 10 set. The feat ties him
- REANIMATED with Louie DeVito for the
my{“’ HARD =~ ..Df,f,/‘,'g Guetta Fe_aﬁm_'ng_"‘l?j@wgt'j\m‘ﬂ 9 AUSTRA olympia most top 10s in the chart’s
- — DOMING 12-year history. As DeVito has
LINEXTUR Jennifer Lopez Featuring Pitbull 1 iconapop Iconic (EP) charted only one top 10 effort
— - — ! since 2006, and Tiésto has
_ GLOWING Nikki Williams 14 DAVID GUETTA Nothing But The Beat [ ] logged three top 10s in the
SANDY VEE, DREAVLAB ABIRGISSON (A BIRGISSON, L HAYWOOD,DAMES BREXHASWILKELN)  CHAMELEON/ISLAND/IDIMG WHAT A MUSIC/ASTRALWERKS/CAPITOL R
last year-and-a-half, it's likely
WOMAN’S WORLD Cher 16 KREWELLA Play Hard (EP) that Tiésto will soon overtake
NOT LISTED (NOT LISTED) 'WARNER BROS. KREWELLA DeVlto
LEVITATE Hadouken! FLO RIDA wild Ones Li
A i e
LOSE YOURSELF TO DANC Daft Punk Feat. Pharrell Williams 16 MARINA AND THE DIAMONDS  Electra Heart to Nielsen Soundscan, and
TBANGALTER G, DE HOME-CHRISTO (TBANGALTER.G. DE HOMEM-CHAISTONRODGERSPLIILLIAMS) DAET LIFE/COLUMEIA dfeo Biows at'No-AL 0|:| the
SEXY PEOPLE (THE FIAT SONG) _ Arianna Featuring Pitbull “ KNILEPARTY'  Haunted Hogse (EF) Billboard 200.
VCOIS 18841 BUTOHA (ACPEREZF P OMEZ LGP0, A
- = SWEDISH HOUSE MAFIA  Until Now Above Tiésto at No. 2 on
GET IT TONIGHT Erika Jayne Featuring Flo Rida 20 ASTRALWERKS/CAPITOL Dance/Electronic Albums is
NOT LISTED (NOT LISTED) NEW NATION/PRETTY MESS 3
DOIN’ IT RIGHT Daft Punk Featuring Panda B s hat al prty A Emplee of Ehe Sun, which
aft Punk Featuring Panda Bear ERSAL/EMI/ IC/CA i
EMGATERS 06 MOV CHHSTO (EMGATERS DE N GHRSTONLEANGY T LFEROLNI 7 - debyts ¥ith sophomoreset
DEADMAUS Album Title Goes Here Ice on the Dune. With 17,000
INSTANT CRUSH Daft Punk Featuring Julian Casablancas 20 MAUSTHRARAILIRA sold, it is by far the act’s
TBANGALTER . OF HOMEN-CHRISTO (T BANGALTER,JCASABLANCASG. DE HOMEM-CHRISTO)  OAFT LIFE/COLUMEIA g %
- - e e ARMIN VAN BUUREN Intense best sales week. First album
ALITTLE PARTY NEVER KILLED NOBODY (ALL WE GOT) _ Ferge, 0ip & GuonRuck 2 Ll Walking on a Dream arrived
OO DL (OONTERARASHT i - :
MAJORLAZER ~ FreeThe Universe in 2009, but never sold more
RELOAD Sebastian Ingrosso/Tommy Trash/John Martin 24 than 2,000 copies in a single
NOT LISTED (SINGROSSOTTRASH) REFUNE /ASTRALNERKS/CAPITOL " 3
- frame. Its cumulative sales
THIS IS WHAT IT FEELS LIKE _ Armin van Buuren Feat. Trevor Guthrie 20 total is 88,000.
AVAN BURREN,B.D0 GOELI (AVAN BUUREN,8.DE GOEIJ,|VAUGHANT GUTHRIE JEWBANK)  ARMIND/ARMADA i A
NCE/MIX SHOW AIRPLAY™ on Dance Club Songs, one
GIVE LIFE BACK TO MUSIC Daft Punk is pop diva replaces another, as
TBANGALTER,G. OF HOMEM-CHIRSTO (LBANGALTER G. UE HOMEM-CHRISTO.PJACKSON, IR.NRODGERS) _ DAFT LIFE/COLUMBIA ke
o ; lbﬁmmm . Artist Demi Lovato’s “Heart Attack”
GIORGIO BY MORODER Daft Punl
TRANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER 6. DE HOMEM-CHRISTO.6.MORODER) DAFT LIFE/COLUMBIA 22 ) bumps K?"V Clarkson's
Egtkg[mmgaﬂ Punk Feat. Pharrell Williams “People Like Us” out of the
FALL DOWN will.i.am Featuring Miley Cyrus 1 top slot. It's the first chart
DR. LUKE,BENNY BLANCO,CIRKUT (W.ADAMS,L.GOTTWALD,B.LEVINHWALTER)  WILL,LAM/INTERSCOPE I NEED YOUR LOVE  Calvin Harris Feat. E"Ie Goulding e"[ry fgr oo who [Q()k
HOLD ON NERV/ CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUNEIA i
R3HAB,F LENSSEN (M.NERVO,0.NERVO,F.EL GHOUL F.LENSSEN FTEBALDI,PVAN DUK)  ASTRALWERKS/CAPITOL 23 the Song toNo. 4 on the
g b i i N ' s CLARITY Zedd Feat. Foxes Mainstream Top 40 ch
: ; 2 INTERSCOPE p 40 chart
THIS IS MY GOODBYE Antoine Clamaran Featuring Fenja 30 on June 1. “Heart Attack” is
ACLAMARAN (JLCERF,A.CLAMARAN T.GARINET) POWER ONE ROCKS! 1LOVEIT Icona Pop Feat. Charli XCX d -
EAEY Vol 70 & Porter Rabi RECORD COMPANY TEN/BIG BEAT/RRP supported by dance mixes
at 70 & Porter Robinson i
. MROGERSTHUSTD) oL 2 THIS IS WHAT IT FEELS LIKE  Armin van Buuren Feat. Trevor Guthrie from the Alias, Manhattan
= ARMIND/ARMADA Cliue, Belanger, DeeJay
HEARTBEAT Tony Moran VS Deborah Cooper N
TMORAN (A MORAN,G.DICACCAMO) Y SUGAR HOUSE/MR. oy 32 CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton Theory an_d White Sea.
MACKLEMORE /WARNER BROS. Meanwhile, Cher returns to
CONTACT . 0 24 SUMMERTIME SADNESS  Lana Del Rey the Billboard charts, entering
O p - POUDORNTEROE at No. 16 on Dance/Electronic
O GET UP (RATTLE) Bingo Players FeakoFar Fast Movement 15 Auve Krewella Songs with “Woman’s World.”
— — - o WELLA/C ) N
5 N The tune’s entry is powered by
ATMOSPHERE Kaskade in Thi 4
= KASKADE, F.BJARNSON (R.RADDON.F BIARNSON,K.N.PYFER,M.STEVENS) ULTRA 24 S/I\}L!I?AB/E“DEIE.’D‘PES ROUTThIckE FEAtTA-ERbael 2§,OOO f"?]t-week downlogds.
She gave the song's premiere
LATCH Disclosure Featuring Sam Smith RELOAD  Sebastian Ingrosso/Tommy Trash/John Martin
DISCLOSURE (H.LAWRENCE G.LAWRENCE SSMITHINAPIER)  PMRJUNIVERSAL O g R OASTRA e AP Tommy Trgsh/. qerforma“ce on the season
= finale of NBC's “The Voice” on
BULLET Rokelle Featuring Dave Aude 37 COME & GET IT Selena Gomez June 18
0.AUDE (D.AUDE.L.CAPORASON.CLOWCLEMELSON) AuoAcious HOLIYWO0D - ) )
— U B THE BASS Luciana - SWEET NOTHING _Calvin Harris Feat. Florence Welch —Keith Caulfield
F C.RYDEN (N.CLOW,L.CAPORASO.C.RYDEN) YOUNG & VICIOUS DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA
5 NO ONE KNOWS WHO WE ARE  Kaskade And Swanky Tunes Feat. LIGHTS - EASY  ensnsimumenIaL20 & Porter Robinson
KASKADE (R.RADDON,F.BJARNSON L.POXLEITNER V.SHPAK,D.BURYKIN,5.ZAYTSEV) ULTRA
GAIN Jessica Sutta Featuring Kemal Golden 40 ﬁﬂg&aﬁguno Hardvell Feat. Amba:shepherd
K.GLODEN (A.DA FONSECA,J.SUTTA K.GOLDEN,C.NACSON) CITRUSONIC STEREOPHONIC
. MIRRORS Justin Timberlake
FRAGMENTS OF TIME Daft Punk Featuring Todd Edwards 28 RCA
TBANGALTER,G. DE HOMEM-CHRISTO (TBANGALTER,G. DE HOMEM-CHRISTOTIMPERATRICE)  DAFT LIFE/COLUMBIA
- NO ONE KNOWS WHO WE ARE  Kaskade And Swanky Tunes Feat. LIGHTS
BACK TO LOVE DJ Pauly D Featuring Jay Sean 7 ULTRA
0L Y AN WANDES” GO ONT .
— TIDAL WAVE Sub Focus Feat. Alpines
FESTIVAL Mﬂjed 43 RAM/CASABLANCA/REPUBLIC
NOT LISTED (NOT LISTED) CRISTAL MUSICA 1F1 LOSE MYSELF DneRepubliC
BANG BANG william MOSLEY/INTERSCOPE
NOT LISTED (NOT LISTED) WILL.L.AM/INTERSCOPE 2 };RAMETQSURE Bruno Mars
L
z ONE MINUTE ’ Krewella 34 -
H RAIN MAN (JNOUSAFYYOUSAF KTRINDL) KREWELLA/COLUMBIA EVERY DAY Eric Prydz
] ASTRALWERKS/CAPITOL
H WHAT YOU ARE Bex
] g MARIZZ0 MIGLIORE (RMILLERSMIGLIORE M R1ZZ0,AACOND) svasonic ¥ HEY NOW _ Martin Solveig & The Cataracs Feat. Kyle
5 @ L oEAT
2 O MAKE SOME NOISE Inaya Day & DJ Escape 5 =
3 & NOT LISTED (NOT LISTED) OB WA ELEORIC KNt 47 LEAVING YOUu Audien Feat. Michael 5.
COME & GET IT Krewella :
RAIN MAN (YOUSAFYYOUSAF X TRINDLN MARZOUCA MARZ) KREWELLA/COLUMBIA 4t J@gﬁ!‘[‘fﬁw Tiesto Feat. Kyler England
2, N - —
52 SURRENDER Bouvier & Barona Featuring Abigail i
gg §: RLARRILLO,P.BARONAY.A BOUVIER (6.Z5IGMONDW.A.BOUVIER P.DNAVARRO) J unguu R ﬁ!‘sll‘!gy MKS()NMSWLWER“MP"‘ETHDII'E Of The Sun
a= 3 . o o
% INTERNET FRIENDS Knife Party 37 14 RIGHT NOW Rihanna Feat. David Guetta | 5
§§~E: g R.SWIRE,G.MCGRILLEN (G.MCGRILLEN,R SWIRE) EARSTORM/BIG BEAT/RRP SRP/DEF JAM/IDIMG.

Data for week of 07.06.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q



DANCE CLUB SONGS™
::‘»:bvsnouanou LABEL Quxt
9

H2] HEART ATTACK
HOLLYWOOD

THIS IS MY GOODBYE  Antoine Clamaran Feat. Fenja 8

POWER ONE ROCKS!

Demi Lovato

HEARTBEAT  Tony Moran VS Deborah Cooper |
SUGAR HOUSE/MR. TAN MAN

COME & GET IT
GG HOLLYWOOD.

Selena Gomez 4

GET LUCKY  Daft Punk Feat. Pharrell Williams | o
DAFT UFE/COLUMBIA

PEOPLE LIKE US

19/RCA/SONY MUSIC

Kelly Clarkson 10

LIVE IT UP Jennifer Lopez Feat. Pitbull %
2101/CAPITOL

RELOAD  Sebastian Ingrosso/Tommy Trash/John Martin |
REFUNE/ASTRALWERKS/CAPITOL

HOLD ON NERVO [ |,
ASTRALWERKS/CAPITOL

PLAY HARD  David Guetta Feat. Ne-Yo & Akon |

WHAT A MUSIC/ASTRALWERKS/CAPITOL

BULLET Rokelle Feat. Dave Aude | -
AUDACIOUS

U B THE BASS Luciana | -,
YOUNG & VICI0US

EASY Mat Zo & Porter Robinson |
MOS/ANJUNABEATS/ASTRALWERKS/CAPITOL

BODY PARTY Ciara 5

EPIC

IT’S NOT OVER
EARTHSONG

AGAIN Jessica Sutta Feat. Kemal Golden | ¢

CITRUSONIC STEREOPHONIC

ALIVE Empire Of The Sun | 5
THE SLEEPY JACKSON/ASTRALWERKS/CAPITOL

MAKE SOME NOISE Inaya Day & DJ Escape | o

ELECTRIC KINGDOM

GOOD 41T

Chaka Khan Feat. LeCrae

Wallpaper.

EPIC 6
WHAT YOU ARE Bex |
SYBASONIC

SURRENDER Bouvier & Barona Feat. Abigail | |,

CARRILLO

#THATPOWER  will.i.am Feat. Justin Bieber | o
WILL.LAM/INTERSCOPE

LET’S JUST DANCE D'Manti | ¢
FOXY

IT’S OUR NIGHT Jason Dottley |
103

MESSIAH Monsta | ¢

OWSLA/INTERSCOPE

HEARTBREAKER

CP/UNIVERSAL/IDIMG

BLURRED LINES

STAR TRAK/INTERSCOPE

HANDS UP  Keenan Cahill And Electrovamp 9
AUGMENTER/NINETHWAVE

TONIGHT I'M GETTING OVER YOU  Carly Rae Jepsen | ¢

604/SCHOOLBOY/INTERSCOPE

YOU NEVER KNOW  Audio Playground Feat. SnoopLLion | -,

‘SONY MUSIC CANADA

NEED U (100%) Duke Dumont Feat. A*M*E
BLASE BOYS CLUB/MINISTRY OF SOUND/WIN/DOWNTOWN

EVERYBODY LOVES THE NIGHT  UltraNate |
BLU FIRE/PEACE BISQUIT

GET UP (RATTLE) Bingo Players Feat. Far East Movement |
SPINNIN'/CASABLANCA/REPUBLIC

RUN DAT BACK
EPIC

Mia Martina |

Robin Thicke Feat. T + Pharrell |

Jadagrace | 0

THIS IS WHAT IT FEELS LIKE - Armin van Buuren Feat. Trevor Guthrie

ARMIND/ARMADA

CAN'T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton 3
MACKLEMORE/WARNER BROS.

STARS Kat Deluna |
GLOBAL MUSIC BRAND

1 CAN'T WAIT
KING STREET

CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy J | 5
KEMOSABE/RCA

NEED YOU NOW (HOW MANY TIMES)  Plumb 1

Namy & Barbara Tucker

CURB

GENTLEMAN PSY| 5
SILENT/SCHOOLBOY/REPUBLIC

DON’T TAKE YOUR LOVE AWAY VYulianna 3
2voN

ILOVEIT Icona Pop Feat. Charli XCX | g
RECORD COMPANY TEN/BIG BEAT/RRP

GLOWING Nikki Williams 15
CHAMELEON/ISLAND/IDIVNG

THIS IS OUR LOVE Sophi 14

CRESCENT MOON

ONE LAST KISS

DIAMOND STONE

SOOTHE MY souL

VENUSNOTE/MUTE/COLUMBIA

INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding

CHERRYTREE /DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA

SEXUAL RELIGION

CAPITOL

CITYOF DREAMS  Dirty South & Alesso Feat. Ruben Haze
NOT LISTED

Irina Feat. Dave Aude

Depeche Mode 1

Rod Stewart

@ Go to BILLBOARD.COM/BIZ for complete chart data
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EURO

DIGITAL SONGS (COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist
IMPRINT/LABEL

BLURRED LINES

STAR TRAK/INTERSCOPE

GET LUCKY

DAFT LIFE/COLUMBIA

THE OTHER SIDE

BELUIGA HEIGHTS/WARNER BROS,

Robin Thicke Feat. T.I. + Pharrell

Daft Punk Feat. Pharrell Williams

Jason Derulo

Naughty Boy Feat. Sam Smith

LALALA
NAUGHTY BOY/RELENTLESS/VIRGIN

LET HER GO Passenger
BLACK CROW/NETTWERK/EMBASSY OF MUSIC/SONY MUSIC

CAN'T us Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

GOIN’ CRAZY  Dizzee Rascal Feat. Robbie Williams
DIRTEE STANK/ISLAND

TREASURE Bruno Mars
ATLANTIC

POMPEIN Bastille
VIRGIN

DEAR DARLIN’ Olly Murs
SYCO/EPIC

Ak
UNITED KINGDOM ar
ALBUMS COMPILED BY THE OFFICIAL UK CHART CO.

TITLE Artist
IMPRINT/LABEL

Kanye West

YEEZUS
6.0.0.0./ROCAFELLA/DEF JAM/UNIVERSAL

Black Sabbath

13
VERTIGO/UNIVERSAL

IN A PERFECT WORLD

B-UNIQUE/RCA/SONY MUSIC

Kodaline

Rod Stewart

ME
CAPITOL/UNIVERSAL

ALL THE LITTLE LIGHTS Passenger
BLACK CROW/NETTWERK
RANDOM ACCESS MEMORIES Daft Punk
DAFT LIFE/COLUMBIA/SONY MUSIC
BORN SINNER 1. Cole
ROCNATION/COLUMBIA/SONY MUSIC
RIGHT PLACE RIGHT TIME Olly Murs
SYCO/EPIC/SONY MUSIC
KVEIKUR Sigur Ros
X

Disclosure

SETTLE
PMR/ISLAND/UNIVERSAL

FRANCE [ ]

DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTESNATIONAL

Artist

BLURRED LINES
STAR TRAK/INTERSCOPE

Robin Thicke Feat. T.I. + Pharrell

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

PAPAOUTAI Stromae
MOSAERT

BELLA Maitre Gims

WATLB

WATCH OUT FOR THIS (BUMAYE)

MAD DECENT/BECAUSE

IMPOSSIBLE
5YCO

Major Lazer

James Arthur

LET HER GO Passenger
BLACK CROW/EMBASSY OF MUSIC/SONY MUSIC

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

FORMIDABLE

MOSAERT

J'ME TIRE

WATLB

AUSTRALIA 'y

THE GREAT COUNTRY SONGBOOK  Troy Cassar-Daley & Adam Harvey
LIBERATION/SORY MUSIC

Stromae

Maitre Gims

YEEZUS Kanye West
6.0.0.0./ROC-A-FELLA/DEF JAM/UNIVERSAL

ICE ON THE DUNE Empire Of The Sun
THE SLEEPY JACKSON/CAPITOL/UNIVERSAL

DEPARTURES Bernard Fanning
DEW PROCESS/UNIVERSAL

THE GREAT GATSBY Soundtrack
WATERTOWER/INTERSCOPE /UNIVERSAL

RANDOM ACCESS MEMORIES Daft Punk
DAFT LIFE/COLUMBIA/SONY MUSIC

UNORTHODOX JUKEBOX Bruno Mars
ATLANTIC/WARNER

ALL THE LITTLE LIGHTS Passenger
BLACK CROW

WROTE A SONG FOR EVERYONE

John Fogerty
VANGUARD/COLUMBIA/SONY MUSIC

+.LIKE CLOCKWORK
MATADOR

Queens Of The Stone Age

JAPAN O

JAPAN HOT 100 COMPILED BY MANSHIN/SOUNDSCAN JAPAN/PLANTECH

Artist

BOKURA NO YURIIKA NMB48

YOSHIMOTO R AND €
FLOWER SONG EXILE
RHYTHMZONE

LOVE & GIRLS Shojo Jidai
FAR EASTERN TRIBE

SOLANGE Ayano Uema
COLUMBIA

LITTLE NUMBERS BOY
VICTOR

SCARLET Sukima Switch
ARIOLA

UPTURN Lead

FONY CANYON

I WANNA DANCE  SUPER JUNIOR DONGHAE & EUNHYUK
AVEX-J-MORE/WARNER

LAST LOVE Rihwa
TOY'S FACTORY

STARS LOVE RATION

UNIVERSAL MUSIC SIGMA

Kera Kera

-
COMPILED BY MEDIA CONTROL
Artist

IM HERZEN JUNG Amigos

VERLAGSHAUS HANS JOCHLER

13 Black Sabbath

VERTIGO/UNIVERSAL

EUROP, LaBrassBanda

SONY MUSIC

BEI MEINER SEELE Xavier Naidoo

NAIDOO

MIT DEN GEZEITEN Santiano

WE LOVE MUSIC/ELECTROLA/UNIVERSAL

RANDOM ACCESS MEMORIES Daft Punk

DAFT LIFE/COLUMBIA/SONY MUSIC

NEW YORK, RIO, ROSENHEIM Sportfreunde Stiller

VERTIGO/UNIVERSAL

GLUCKSGEFUHLE Beatrice Egli

POLYDOR/ISLAND/UNIVERSAL

MYTHOLOGY : Bee Gees
RATEG!

AM SEIDENEN FADEN Tim Bendzko

SONY MUSIC

()

COMPILED BY NIELSEN SOUNDSCAR
Artist

YEEZUS

Kanye West
6.0.0.0./ROC-A-FELLA/DEF JAM/UNIVERSAL

BORN SINNER J. Cole
ROC NATION/COLUMBIA/SONY MUSIC

13 Black Sabbath
VERTIGO/REPUBLIC/UNIVERSAL

WATCHING MOVIES WITH THE SOUND OFF  Mac Miller
ROSTRUM

RANDOM ACCESS MEMORIES Daft Punk

DAFT LIFE/COLUMBIA/SONY MUSIC

THE HURRY AND THE HARM
DINE ALONE/UNIVERSAL

City And Colour

UNORTHODOX JUKEBOX Bruno Mars
ATLANTIC/WARNER

THE HEIST Macklemore & Ryan Lewis
MACKLEMORE

KVEIKUR Sigur Ros
XL/BEGGARS GROUP

NIGHT VISIONS

Imagine Dragons
KIDINAKORNER/INTERSCOPE/UNIVERSAL

(o)

COMPILED BY BILLBOARD KOREA
Artist

Lee Seung Chul

MY LOVE
CJE4M, JINSONE MUSICWORKS

GIVE IT TO ME SISTAR
STARSHIP ENTERTAINMENT

ALL RIGHT Lim Kim
MYSTICED

WHY DID YOU COME JUST NOW Jung Yup

SBSCONTENTSHUE

DARLING OF ALL HEARTS

LOEN ENTERTAINMENT

Sunny Hill Feat. Hareem

ONLY YOU 4Men
SAMHWA NETWORKS

FIRST LOVE
PLEDIS

After School

BEST WISHES TO YOU (ACOUSTIC VER.)  Choi Jin Hyuk
SAMHWA NETWORKS

U MIAKE ME MELT

THE WAY YO
STARSHIP ENTERTAINMENT

SISTAR Feat. Geeks

SHORT HAIR Huh Gak, Jung Eunji (Apink)

A CUBE ENTERTAINMENT

Data for week of 07.06.2013
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BRAZIL

BRAZIL HOT 100 AIRPLAY

TITLE
IMPRINT/LABEL

TE ESPERANDO Luan Santana
SOM LIVRE

VIDRO FUME Bruno & Marrone
SONY MUSIC ENTERTAINMENT

AMIGA DA MINHA IRMA Michel Telo
SOM LIVRE

93 MILLION MILES Jason Mraz
WARNER

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
SONY MUSIC ENTERTAINMENT

DESENCANA Thiaguinho
SOM LIVRE

AMOR DE CHOCOLATE Naldo
DECKDISC

LOUCO CORACAO Eduardo Costa

SONY MUSIC ENTERTAINMENT

PODE OU NAO PODE

Ze Ricardo & Thiago
TALISMA

TANTINHO Daniel
SONY MUSIC ENTERTAINMENT

FINLAND ()

DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist
IMPRINT/LABEL

3 LE\(IKSET REPEE Sini Sabotage Feat. VilleGalle
WARNER
Jossu Cheek Feat. Jukka Poika
LIIGA/WARNER
GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMEIA
WAKE ME UP! Avicii
LEELS/UNIVERSAL
ElI TAIDA TIETAATYTTO Erin
WARNER
ENKELI Tuomas Kauhanen Featuing Vainovaino
WARNER
JENNY Studio Killers
STUDIO KILLERS WARNER
CLOUD! Redrama Feat. A.). McLean
SONY MUSIC
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

PLAY HARD David Guetta Feat. Ne-Yo & Akon
WHAT A MUSIC/VIRGIN

SWEDEN 4

DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist
IMPRINT/LABEL

up!

WAKE ME Avicii
LEZELS/UNIVERSAL

EN ANNAN VARLD

MARM/UNIVERSAL

GET LUCKY

DAFT LIFE/COLUMBIA

IT’S ONLY LOVE
EMI PUBLISHING

Stiftelsen

Daft Punk Feat. Pharrell Williams

Linus Svenning

ONLY TEARDROPS Emmelie de Forest
SONY MUSIC/UNIVERSAL

BLURRED LINES  Robin Thicke Feat. T.I. + Pharrell
STAR TRAK/INTERSCOPE

INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding
FLY EYE/POLYDOR/COLUMBIA

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

CENTER OF THE UNIVERSE
AXTONE/DISCOWAX/SONY MUSIC

JUST GIVE ME A REASON
ROA

Axwell

P!Ink Feat. Nate Ruess

TITLE
IMPRINT/LABEL

Y Daft Punk Feat. Pharrell Williams

GET LUCK
DAFT LIFE/COLUMBIA/SONY MUSIC

ELRUIDO DE TUS ZAPATOS  La Arrolladora Banda el Limon de Rene Camacho
DISA/UNIVERSAL

1LOVEIT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/BIG BEAT/WARNER

TE PERDISTE MI AMOR Thalia Feat. Prince Royce

SONY MUSIC
PUNO DE DIAMANTES Duelo
LABONITA
HOY TENGO GANASDETI  Alejandro Fernandez/Christina Aguilera
UNIVERSAL
BLURRED LINES Robin Thicke Feat. T.I. + Pharrell

STAR TRAK/INTERSCOPE/UNIVERSAL

SINTI Samo
SONY MUSIC

LLO ANGEL

M1 BE!
ASL/DISA/UNIVERSAL

VERDE MAS ALLA

524 HR

Los Primos MX

Jenny & The Mexicats

Data for week of 07.06.2013 | For chart reprints call 212.493.4023
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ATTENDANCE

PROMOTER

$13,899,200 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

(1,321,659,313 YEN) OSAKA-IO HALL, OSAKA, JAPAN
$262.91/$126.20 JUNE 69, 1316

cs m: 12 SHOWS.

CIRQUE DU SOLEIL, FUjI

$6,479,237 BRUCE SPRINGSTEEN & THEE STREET BAND

(€4,153,357) $97.50/$78  WEMBLEY STADIUM, LONDON LIVENATION
JUNE 15 sn LLour

$6,309,898 BRUCE SPRINGSTEEN & THE E STREET BAND

(€4,867,500) $97.22 GOFFERTPARK, NIIMEGEN, NETHERLANDS. 64900 MOIO CONCERTS

SELLOUT

$6,268,801 ONE DIRECTION

(80,122,804 PESOS) FORO SOL, MEXICO CITY 107317 OCESA-CIE

$58.41 JUNE 89 108.050 TWO SHOWS

$5,189,250 PAUL McCARTNEY

$304/369.50 BARCLAYS CENTER, BRODKLYN, N, 29,898 AEG LIVE
JUNE 8,10 TWO SELLOUTS

$4,182,184 BRUCE SPRINGSTEEN & THEE STREET BAND

(£2,680,887) $97.50/$78  HAMPDEN PARK, GLASGOW, SCOTLAND 000 LIVENATION
JUNE 18 -mvs»x

$3,480,677 BRUCE SPRINGSTEEN & THEE STREET BAND

(£2,251,947) RICOH ARENA, COVENTRY, ENGLAND 7,262 LIVE NATION

$96.60/385.01 JUNE 20 smum

$2,927,440 BEYONCE, LUKE JAMES

(€2.277:348) SPORTPALEIS, ANTWERP, BELGIUM 34,785 GREENHOUSE TALENT

$114.89/36296 MAY 15, 31 34,793 TWO SHOWS

$2,516,352 EMMANUEL & MIJARES

(32,416,824 PESOS) AUDITORIO NACIGNAL, MEXICO CITY 37727, 37741 FOUR  OCESA-CIE

$63.42 MAY 3031, JUNE 56 SHOWS TWO SELLOUTS

$1,723,420
$250/$175/$140/355

CELINE DION
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 14,322, 5,687 FOUR

CONCERTS WEST/AEG LIVE,

JUNE 1816,22:23 SHOWS NESELLOUT  CAESARS ENTERTAINWENT
$1,276,790  PINK, CHURCHILL
11,237,247 FRANCS} HALLENSTADION, ZORICH 13,000 GOOD NEWS PRODUCTIONS,
$102.16/$90.81 May 21 SELLOUT MARSHALL ARTS
$1,240,880  PINK, CHURCHILL
(€949,210) SPORTPALEIS, ANTWERP, BELGIUM 20,052 LIVE NATION BELGIUM, MARSHALL ARTS
$65.36/$52.29 APRIL 30 SELLOUT
$1,203,450  PINK, WALK THE MOON
(€918,776) PALAIS OMNISPORTS BERCY, PARIS 17000 INTER CONCERTS, MARSHALL ARTS
$85.14/$58.94 APRIL 17 SELLOUT
$1,182,851  BARRY MANILOW, JAKE JOHANNSEN
$24999/$9.99 GREEK THEATRE, LOS ANGELES NEDERLANDER
JUNE -6 A
$1,174,110  PINK, WALK THE MOON
(€899.656) Z1GGO DOME, AMSTERDAM 16771 MOJO CONCERTS, MARSHALL ARTS
$73.08/362.64 APRIL 19 SELLOUT
$1,146,330  PINK, CHURCHILL
(€873,620) WIENER STADTHALLE, VIENNA 14,858 NUCOAST ENTERTAINMENT,
$98.41/355.11 MaY 9 SELLOUT
$1,146,300  PAUL SIMON, RUFUS WAINWRIGHT
($1,363,072 NEW ZEALAND)  FORSYTH BARR STADIUM, DUNEDIN, NEW ZEALAND 10128 CHUGG ENTERTAINMENT,
1318 APRIL & 12,587 BOLTON PROMOTIONS
$1,141,690  MARK KNOPFLER
(€879,186) SPORTPALEIS, ANTWERP, BELGIUM LIVE NATION
$97.39/851.94 MAY 12
$1,134,870  PINK, CHURCHILL
(7.544,675 KRONA) ERICSSON GLOBE, STOCKHOLM 14975 LIVE NATION SWEDEN, MARSHALL ARTS
$9277/$30.08 MAY 26 SELLOUT
$1,132,236  FLEETWOOD MAC
$176/346 PRUDENTIAL CENTER, NEWARK, N.J. 11,343 LIVE NATION
APRIL 24 12946
$1,118940  THE POSTAL SERVICE, RA RA RIOT
$50/$35 BARCLAYS CENTER, BROOKLYN, N.Y. 23331 THE BOWERY PRESENTS
JUNE 1415 26,630 TWO SHOWS
$1,090904  KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
$90/$35 KLIPSCH MUSIC CENTER, NOBLESVILLE, IND. THE MESSINA GROUP/AEG LIVE
JNE Sitou
$1,079.210  BRYAN ADAMS, AMY MACDONALD
(81,046,497 AUSTRALIAN)  ROD LAVER ARENA, MELBOURNE, AUSTRALIA 929 FRONTIER TOURING
$123.75/$65.08 APRIL 20 10,500
$1,063,810  ERIC CLAPTON, ANDY FAIRWEATHER LOW
(€817,697) 02 WORLD, HAMBURG KPS CONCERTRURO
$117.09/$62.45 JUNE L I’ B:m
$1,049,550  DAVID GARRETT
(983,191 FRANCS) HALLENSTADION, ZURICH 7622 GOOD NEWS PRODUCTIONS.
$213.50/$87.53 JUNE 11 9562
$1,045230  ERIC CLAPTON, ANDY FAIRWEATHER LOW
(€810,585) 02 WORLD, BERLIN CONCERTBURO ZAHLMANN,
$109.61/$58.03 MaY 30 SHIUU’ UNITED PROMOTERS
$1,033,630  PINK, WALK THE MOON
(€789,715) $78.53/$71.99 02, DUBLIN 12,889 AIKEN PROMOTIONS, MARSHALL ARTS
APRL1Z seLtour
$1,009,431 ROD STEWART
(6,731,610 KRONA) ERICSSON GLOBE, STOCKHOLM 8,893 LIVE NATION
1209.19/$82.47 JUNE 15 SELLOUT
$1,005,060 PINK, REDDRAMA
(€7772,108) HARTWALL AREENA, HELSINKI 11,464 LIVE NATION FINLAND, MARSHALL ARTS
$89.24/$85.36 MAY 28 SELLOUT
$975,121 PINK, WALK THE MOON
(£640,338) LG ARENA, BIRMINGHAM, ENGLAND 14947 MARSHALL ARTS
$70.05/$60.15 APRIL 21 SELLOUT
$969,882  PINK, CHURCHILL
(19,092,028 KORUNY) 02 ARENA, PRAGUE 7,322 LIVE NATION CZECH REPUBLIC,
$100.08/$24.89 MAY 10 SELLOUT MARSHALL ARTS
$946,143  ANDRE RIEU
15,351,215 KRONER) IYSKE BANK BOXEN, HERNING, DENMARK 8,029 ANDRE RIEU PRODUCTIONS,
$122.88/398.13 May 2 9036 ROLAND TEMME KONZERT
$941,962 PINK, CHURCHILL
(€731,076) HANNS-MARTIN-SCHLEVER-HALLE, STUTTGART, GERMANY 13,196 PETER RIEGER KONZERTAGENTUR,
$83.75/$45.10 MAY 22 SELLOUT MARSHALL ARTS
$909,572 PINK, CHURCHILL
(€693,827) 02 WORLD, HAMBURG 13,016 PETER RIEGER KONZERTAGENTUR,
$85.21/$61.61 MAY L SELLOUT MARSHALL ARTS
$890,557  RASCAL FLATTS, THE BAND PERRY, CASSADEE POPE
$69/$25 COMCAST THEATRE, HARTFORD, CONN. LIVE NATION

JUNE 15 srl |uw

Cirque’s
Immortal
Tour Soars
In Osaka

The Michael Jackson the
Immortal World Tour by
Cirgue du Soleil (above)
owns the top Boxscore with
ticket revenue reported from
the final Japanese venue

on the touring production’s
ongoing swing through Asia.

Multiple performances
at Osaka-Jo Hall produced
a combined gross of $13.9
million from shows held
June 6-9 and June 13-16.
With matinee shows on four
of those days, a total of 12
performances were held at
the arena. The Immortal
World Tour, launched
in October 2011, toured
extensively in North America
and Europe before beginning
its current trek through Asia
that continues until August.
The overall gross from the
beginning of the tour through
the Osaka run now totals
$277.2 million from 335
performances. More than 2.5
million fans have attended
this arena-based salute to the
late King of Pop.

PInk’s The Truth About
Love tour lands on the chart
multiple times this week,
ranking as high as No. 11
with a sold-out concert in
Ziirich, followed by 11 more
shows. The 12 concerts,
which produced $13 million
in box-office grosses, are all
from the European leg of
the tour that ran from April
12 through the end of May.
Overall gross sales since the
tour began in February total
slighty more than $60 million
from 820,656 seats sold at 56
venues in North America and
Europe. —Bob Allen

Go to BILLBOARD.COM/BIZ for complete chart data Q



Trend Report:
100,000-Plus Rap Album Debuts,
Physical Vs. Digital Sales

PHYSICAL VS. DIGITAL SALES COMPARISON FOR LAST 10 RAP ALBUMS WITH 100,000-PLUS SALES
SOURCE: NIELSEN SOUNDSCAN

141,000

«

23.05% $ So far this year, digital downloads represent 51% of all rap

Sl album sales. In contrast, download sales make up 43% of all
albums sold. West's arrival with Yeezus was mostly powered by
digital sales, though not overwhelmingly. It may have lost some
download sales as it wasn't available to pre-order through any
digital retailer, unlike most superstar albums.

%,
77
s o
S0tp py prrst W
J. COLE
Born Sinner
T 7/6/13
J.COLE
Born Sinner
KANYE WEST On the day Born Sinner leaked (June 7)—11 days before its street
date—Cole quickly posted a stream of the album on his site,
ecils LIL WAYNE along with a prompt urging fans to pre-order the album through
7/6/13 | Am Not a Human iTunes. Sources suggest there was a significantincrease in pre-

orders at the time of the leak, though it's unknown how many

(Billboard 200 chart debut date) i
Being I came directly from Cole’s site.

4/13/13
« MAC MILLER

Watching Movies With the Sound Off L
Miller’s album was strongly supported by 42,000
digital sales and an i Tunes pre-order download v
window that launched May 27. In turn, 71% of 30.36%
its sales were downloads. His last set, 2011's
Blue Slide Park, started with an even larger
digital share: 76% (109,000 downloads out of
144,000 total sales).

&~

A$AP Rocky's first-week
was buoyed by consumers
using digital gift cards

MAC MILLER ived at Christmas. Th
; G received at Christmas. The
Watching Movies With set was released Jan. 11, but
the Sound Off was available for pre-order
613 on iTunes a month earlier
(Dec. 10). Of the album’s

cumulative sales, its digital vs.
physical sales have balanced

out a bit: 56% are downloads,
whereas physical copies tally

43% of its sum.

TL 9

Trouble Man: Heavy Is the Head

The album arrived Dec. 18, 2012—exactly one
week before Christmas. In turn, it seemingly
became an impulse purchase for consumers

seeti;:ng ahstockmgl s:ug‘fr for tlhe lh‘p»hog fan A$AP ROCKY
on their shopping list. Physical sales made up 3
63% of its first week, the only title on this list to Long,lee.AiAP
start with less than half of its first week derived 2/2/13
from downloads. Tl
Trouble Man: Heavy
Is the Head 7
1/5/13 100,000
41.4%

72,000

MEEK MILL KID cupi KENDRICK LAMAR WIZ KHALIFA
Dreams and Nightmares Indicud Good Kid, M.A.A.D City O.N.LFC.
11712 5/4/13 11/10/12 12/22/12
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GET GIGS

N T A CF 2886 258

Sonichids helps you book gigs and market yourself to our
network of 30,000 promoters. Play the stages of Bonaroo
and SXSW. Get your music in film and TV, including

CBS and PBS.

Burning of Rome | Photo by: The Joelsons
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Get started at sonic bids.com



