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of house music. Salsa was the furthest thing ANTHONYfrom my mind."
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RADIO

Pandora's Bigger Slice
The Internet radio company is facing royalty rate battles
from all sides: labels, songwriters and their publishers
By Ed Christman

In making a bold move to reduce its publishing royalties, Pandora has
managed to unite all players on the creative side of the music industry-
artists, labels and publishers-in a way that even the fight against Internet
piracy couldn't. ¶ Pandora made the case at the ASCAP rate court that
publishers like Universal Music Publishing Group, BMG Chrysalis USA,

Kobalt and Warner/Chappell, all ofwhom have notified ASCAP that they may
withdraw their digital rights, should not be allowed to do so. ! Last month
Pandora filed a motion that claimed that since it just bought a South Dakota
radio station, it should have the same terms available to it as Clear Channel's
iHeartRadio enjoys. Those terms, set as a settlement between the Radio Music
Licensing Committee and ASCAP, establish a rate of1.75% of revenue, minus
standard deduction, which would represent a reduction from the 1.95% of
revenue Billboard estimates Pandora pays the performance rights organization.
! While publishers Sony/ATV and Warner/Chappell have been successful in 4

THE

Action
INDIES AND
!TUNES
RADIO
How much
is an iTunes
Radio

stream worth for independent
labels? Nothing for the first
four months and then a little
more than what Pandora
pays, according to a licensing
agreement obtained by
Billboard. Apple has agreed
to pay labels $.0013 per
stream as well as 15% of net
advertising revenue after a
120 -day beta period during
which it will not owe any
fees. That rate is greater than
Pandora's current $.0011 fee,
and slightly less than what
the tech giant is rumored to
be offering its major -label
partners.

410

COCA-
COLA CUP
The World
Cup in Brazil
won't kick off
for another

year, but the promotional
wheels behind one of the
world's biggest sporting
events are already turning.
Coca-Cola premiered its
first anthem for the event
on YouTube,"Todo Mundo"
featuring Brazilian pop singer
Gaby Amarantos and samba
band Monoblanco. The song
is being rolled out in Brazil
with a worldwide release
planned for later this year.

SFX GOING
PUBLIC
SFX, Robert
Sillerman's
live music
and

entertainment empire, is
going public. The company
will seek up to $175 million
in an initial public offering
to be underwritten by UBS,
Barclays and Jefferies. SFX
has emerged as a force
in the EDM space with a
string of acquisitions this
year, including spending
$50 million on EDM digital
retailer/platform Beatport
in February and acquiring
live music promoters ID&T
and Voodoo Experience in
January. The big date for the
IPO, after which the company
will trade as "SFXE," hasn't
yet been announced.

BMG PICKS
UP STONES
BMG has
signed
a deal to
represent the

publishing catalog of
Rolling Stones rockers and
songwriters Mick Jagger and
Keith Richards from 1983

ward. That period spans
six albums from Undercover
in 1983 to 2005's A Bigger
Bang. Songs by the Stones
from 1963 through 1971
are represented by ABKCO
Music, while 1971-83 is
covered by EMI Publishing.
Earlier this year, the Stones
remastered their catalog for
iTunes.
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KENDRICK LAMAR Vanguard Award

Congratulations to Our Honorees
TOP R&B/HIP-HOP SONG:

"LOVE ON TOP"
WRITERS: Beyond, Gisselle Knowles,

Terius "The -Dream" Nash, Shea Taylor

PUBLISHERS: 2082 Musk Publishing,

B Day Publishing, Downtown Musk Publishing,
N 22nd Publishing, Sony/ATV Tunes LLC,

Warner/Chappell Musk Inc.

AWARD-V.NGS:
"ADORN"
WRITER: Miguel Jontel Pimentel

PUBLISHERS: Art Dealer Chic, Universal Musk Publishing

"AMEN"
WRITERS: Jeremih, Meek Mill, Orlando lahlil Beats" Tucker
PUBLISHERS: Ohaji Publishing, Roc Nation Musk,
Universal Music Publishing, Warner/Chappell Music Inc.

"ANOTHER ROUND"
WRITERS: Dallas Austin, Joyce Darlene Irby, Jarrell Perry

PUBUSHERS: Diva One Mask, Mister Mister Music

Publishing, Sony/AN Tunes LLC

"AVY LADIES"
WRITERS: Dion Norman, Derrick "Mellow Fellow" Ordogne
PUBLISHER: SOH Music

"BAG OF MONEY"
WRITERS: Meek Mill, Wale

PUBLISHERS: Dead Stock Music, Forever Rich, Warner/

Chappell Music Inc.

"BANDZ A MAKE HER DANCE"
WRITERS: Ty "2 Chainz' Epps, Mike WiLL Made -It

PUBLISHERS: Sounds From Eardrummers, Ty Epps Music,

Warner/Chappell Music Inc.

"BEEZ IN THE TRAP"
WRITER: Ty "2 Chain" Epps
PUBLISHER: Ty Epps Music

"BIRTHDAY CAKE"
WRITERS: Ernest "Tao" Clark, Terius "The Dream" Nash,

Marcos "Kosine" Palacios
PUBLISHERS: 2082 Music Publishing, Sony/ATV

Tunes LLC, Two Works, Viva Panama, Wamer/Chappell

Music Inc.

"CAN'T GET ENOUGH"
WRITERS: Ernie Beni Soumah MON, Ibrahima Sori Kandia

Kouyate (KM

"CASHIN' OUT"
WRITER: DJ Spinz

PUBLISHERS: SNRS Productions, Warner/Chappell

Music Inc.

"CLIMAX"
WRITERS: Natural, Wesley "Diplo° Pentz, Usher Raymond

IV, Adel Rechtshaid

PUBLISHERS: Avila Brothers Music Group, I Like Turtles

Music, Lion of God Publishing Co, Music of Windswept,
Natural's Ascension Music, Songs of SNIP,

Sony/ATV Tunes LLC, 0R -IV

"CREW LOVE'
WRITERS: Anthony "Hush" Palman, Noah "40" Shebib,

Abel "The Weeknd" Tesfaye NOCANI

PUBLISHERS: Is Love and Above, Pam Ninja Music,

Roncesvalles Music Publishing, Sony/AN Tunes LLC,

The Weeknd X0 Inc. (SCUM

"DANCE"
WRITERS: Ernest Two" Clark, lames Johnson,

Marcos "Kosine" Palacios
PUBLISHER& Jobete Music Co Inc, Sony/ATV Tunes LLC,

Two Works, Viva Panama

"DANCE FOR YOU"
WRITER& Beyonce Gisselle Knowles, Terius

"The Dream" Nash, Christopher "Tricky' Stewart
PUBLISHER& 2082 Music Publishing, B Day Publishing,

RZE Music Publishing, Sony/ATV Tunes LLC, Universal

Musk Publishing, Warner/Chappell Music Inc.

"DRANK IN MY CUP"
WRITER: Kirko Bangx

PUBLISHERS: D Will 137 Publishing Company, It's Only

About Music LLC (Shelly Bay Music Division), Warner/

Chappell Music Inc.

"ENOUGH OF NO LOVE"
WRITERS: Keyshia Cole, Harmony "H -Money" Samuels

PUBLISHERS: Darkchild Songs, H Money Music,

She Wrote It, Sony/ATV Tunes LLC, Universal Music

Publishing

.1 DO"
WRITERS: Andre 3000, Shawn Carter

PUBLISHERS: BMG Chrysalis, Carter Boys Music,

Wedontplayevenwhenwereplayin Songs LLC

"LEAVE YOU ALONE"
WRITER: Warren G, NOG

PUBLISHERS: Pen in the Ground Publishing,

Universal Music Publishing, Warren G Publishing

"LEMME SEE"
WRITERS: Eric Bellinger, London "DaBridge" Knighten,

Niko Marzouca, Usher Raymond IV

PUBLISHERS: Da Bridge Musk Publishing, &id,
LA Reid Songs, Nikob House Inc, Rebel Made Creations,
Sany/ATV Tunes LLC, Tati Mont, UR-IV

"LOTUS FLOWER BOMB"
WRITERS: Roscoe Dash, Walker Johnson, Miguel Jontel

Pimentel, Wale

PUBLISHERS:Art Dealer Chic, Dead Stock Music,

Fuskun Publishing, Roscoe Dash Publishing,

Universal Music Publishing, Warner/Chappell Music Inc.

"LOVE AFTER WAR"
WRITERS: Paula Patton, Robin Thicke

PUBLISHERS: Haddington Music, I Like 'Em Thicke Music

"MAKE ME PROUD"
WRITERS: Anthony "Hush° Palman, Noah "40" Shebib
PUBLISHERS: Is Love and Above, Parma Ninja Music,

Roncesvalles Music Publishing, Sony/ATV Tunes LLC

"MERCY"
WRITERS: Denzie Hugh Beagle tins}, Ty "2 Chainz" Epps,

Malik Yusef Jones, Lifted, Winston Delano Riley waft,

Reggie Henriques Williams AKA Reggie Stepper OKAPI
PUBLISHERS: Back 2 Da Future Music (PPS), Dub Plate

Musk Publishers LTD (RS), Jabriel lz Myne, RLFG Music,

Roynet Music, Sony/ATV Tunes LLC, Ty Epps Music,

Universal Music Publishing, Westbury Music LTD (PP%

Ye World Music

"THE MOTTO"
WRITER: Noah "40" Shebib

PUBLISHER: Roncesvalles Music Publishing

"NI"AS IN PARIS"
WRITER: Shawn Carter

PUBLISHER: Carter Boys Music

"NO LIE"
WRITERS: Ty "2 Chainz" Epps, Mike WE Made -It

PUBLISHERS: Sounds From Eardrummers,

Ty Epps Music, Warner/Chappell Music Inc.

"PARTY"
WRITERS: Andre 3000, Beyond. Gisselle Knowles

PUBLISHERS: B Day Publishing, BMG Chrysalis,

Sony/ATV Tunes LLC,

Wedontplayevenwhenwereplayin Songs LLC

"POP THAT"
WRITER: French Montana

PUBLISHER: Excuse My French

"PRAY FOR ME"
WRITER: Antonio Dixon

PUBLISHERS: Antonio Dixon's Muzik, Sony/ATV Tunes LLC

"RACK CITY"
WRITER: Dijon "DI Mustard" McFarlane

PUBLISHERS: Pay DI Mustard Publishing, Songs of SMP

"REFILL"
WRITER: Darhyl "Hey DJ" Camper

PUBLISHERS: Campstar Music, Sony/ATV Tunes LLC

is
Sony/AW
MUSIC PUBLISHING

NOAH "40" SHEBIB TY "2 CHAINZ" EPPS SONY/ATV TUNES LLC

Songwriter of the Year Songwriter of the Year Publisher of the Year

"STAY"
WRITERS: Asaleana Elliott, Chris Lacy, Aaron Sledge, Tyrese

PUBLISHERS: Clacymusic, Dats Dabbysay Music Publishing,

Food 4 Yo Soul, Gibson and Gibson Music Publishing, Songs

of Peer LTD, We Buy Music Publishing

"STRIP"
WRITERSdoseph "Lonny" Bereal Jr., Amber "Sevyn" Streeter,

Christopher "Dow Jones" Whitacre
PUBLISHERS: Fyn Bee Street Publishing, Lonnalistic

Nappy Boy Publishing, Notting Dale Songs Inc, Sony/ATV
Tunes LLC, Universal Music Publishing,

West Coast Livin Publishing

"TAKE IT TO THE HEAD"
WRITERS: Andrew Harr, lermaine "Maynezane" Jackson

PUBLISHERS: Trac N Field Entertainment LLC, Wamer/

Chappell Music Inc.

"THANK YOU"
WRITERS: Akan, Arden "Kew" Altino
PUBLISHERS: Big R Publishing, Byefall Productions Inc,

Sony/AN Tunes LLC, Wanda Songs Inc

"THAT WAY"
WRITERS: Keith James, Jeremih, Wale
PUBLISHERS: Dead Stock Music, Ohaji Publishing, Sony/

AN Tunes LLC, Truth Faction, Universal Music Publishing,
Warner/Chappell Music Inc.

"THINKIN BOUT YOU"
WRITER: Shea Taylor

PUBLISHERS: Downtown Music Publishing, N 22nd
Publishing

"TONIGHT (BEST YOU EVER HAD)"
WRITERS: Christopher ludacris" Bridges, Miguel Jontel

Pimentel

PUBLISHERS: Art Dealer Chic, Ludacris Worldwide

Publishing, Sony/AN Tunes LLC, Universal Music Publishing

"TURN ON THE LIGHTS"
WRITER: Mike WILL Made -It
PUBLISHERS: Sounds From Eardrummers,

Warner/Chappell Music Inc.

"YOU THE BOSS"
WRITER: K E On the Track

PUBLISHERS: KE on the Track Publishing, Making Moves

Inc, Universal Music Publishing

r

"THE MOTTO"
WRITER: Noah "40" Shebib

PUBLISHER: Roncesvalles Music Publishing

"TAKE CARE"
WRITERS: Wally Gold, Seymour Gottlieb, John Gluck Jr,

Romy Medley -Croft (PAS), Anthony "Hush' Palman,

Noah "40" Shebib, James Thomas Smith (anal

PUBLISHERS: Is Love and Above, Parma Ninja Music,
Roncesvalles Music Publishing, Sony/ATV Tunes LLC,

Universal Music Publishing, Warner/Chappell Music Inc.

"CAN'T GET ENOUGH"
WRITERS: Emile Beni Soumah Ibrahima Sod Kandla

Kouyate PIN)

"CASHIN' OUT"
WRITER: DJ Spinz

PUBLISHERS: SNRS Productions, Warner/Chappell GOSPEL
Music Inc.

"DANCE.
WRITERS: Ernest "Tuo" Clark, James Johnson,

Marcos "Kosine" Palacios

PUBLISHERS: Jobete Music Co Inc, Sony/ATV Tunes LLC,

Two Works, Viva Panama

"DRANK IN MY CUP"
WRITER: Kirko Bangz

PUBLISHERS: D Will 137 Publishing Company,

It's Only About Music LLC (Shelly Bay Music Division),

Warner/Chappell Music Inc.

"LEAVE YOU ALONE"
WRITER: Warren G, Ne-Yo

PUBLISHERS: Pen in the Ground Publishing,

Universal Music Publishing, Warren G Publishing

"LOTUS FLOWER BOMB"
WRITERS: Row. Dash, Walker Johnson, Miguel Jontel
Pimentel, Wale

PUBLISHERS: Art Dealer Chic, Dead Stock Music,

Fusician Publishing, Roscoe Dash Publishing,

Universal Music Publishing, Warner/Chappell Music Inc

"MAKE ME PROUD"
WRITERS: Anthony "Hush" Palman, Noah "40" Shebib

PUBLISHERS: Is Love and Above, Panna Ninja Music,

Roncesvalles Music Publishing, Sony/ATV Tunes LLC

"MERCY"
WRITERS: Denzie Hugh Beagle ERR Ty "2 Chainz' Epps,

Malik Yusef Jones, Lifted, Winston Delano Riley MRS),

Reggie Henriques Williams AKA Reggie Stepper PCAP)

PUBLISHERS: Back 2 Da Future Music land, Dub Plate

Music Publishers LTD mink Jabriel lz Myne, RLFG Music,

Roynet Music, Sony/ATV Tunes LLC, Ty Epps Music,

Universal Music Publishing, Westbury Music LTD (PAS),

Ye World Music

"NI.AS IN PARIS"
WRITER: Shawn Carter

PUBLISHER: Carter Boys Music

"NO LIE"
WRITERS: Ty "2 Chainz" Epps, Mike WiLL Made -It

PUBLISHERS: Sounds From Eardrummers,

Ty Epps Music, Wamer/Chappell Music Inc.

"RACK CITY"
WRITER: Dijon "DJ Mustard" McFarlane

PUBLISHERS: Pay DJ Mustard Publishing, Songs of SMP

,apt
r.

"WORK OUT"
WRITERS: Bosco Kante p/k/a "Bosko," Sukmeke Rainey,

Elliot Wolff

PUBLISHERS: Elliot Wolff Music, Puzzled Pieces of Mind

Music, Sukmeke Rainey Music, Sony/ATV Tunes LLC

TOP GOSPEL SONG
"LET THE CHURCH SAY AMEN"
WRITER: Andrae Crouch

PUBLISHERS: Universal Music Publishing, Vaughn Street

Music

'NIG SONGS:

"AFTER THIS"
WRITERS: Eric Davis, lames Hairston

PUBLISHERS: E Day Music, Yellow Boy Music

"GO GET IV'
WRITERS: Erica Campbell, Trecina Campbell,

Wa ayn Campbell

PUBLISHERS: Campbell Kids Publishing, It's Tea Tyme,

Sony/ATV Tunes LLC, That's Plum Song

"I NEED YOUR GLORY"
WRITER: James Fortune

PUBLISHERS: Black Smoke Music World Wide, Fiyaworld

"I WON'T GO BACK"
WRITER: William David McDowell

PUBLISHER: Delivery Room Publishing

"IN THE MIDDLE"
WRITERS: Gerald Haddon, Tamara Haddon

PUBLISHERS: Precious Baby Publishing, I Bella Music

"ONE MORE TIME"
WRITERS: lames Fortune, Terence Vaughn

PUBLISHERS: Black Smoke Music World Wide, Fiyaworld,
T Vaughn Entertainment

"PUT IT ON THE ALTAR"
WRITERS: Charles "Tony" Homer, Nakeia Homer

PUBLISHERS: Sara's Daughter Music Publishing Company,

Wide Leg Publishing

"SHIFTING THE ATMOSPHERE"
WRITERS: Jason Nelson, Dana I Sorey

PUBLISHERS: C Razz Publishing, Jaelyn Songs Music

"STILL ABLE"
WRITERS: Cheryl Fortune, James Fortune

PUBLISHERS: DJ3 Publishing, Fiyaworld

WE CREATE MUSIC

ASCAP
r

191



TOPLINE

Pandora continued from p. 4

negotiating a 10% of revenue royalty
rate from iTunes Radio, Pandora claims
that since it asked ASCAP and BMI for
a license covering Jan. 1, 2011 -Dec. 31,
2015, long before those publishers de-
cided to withdraw digital rights, those
publishers are bound by whatever rate
is either negotiated or imposed by the
rate court. In other words, the ASCAP
consent decree would apply to UMPG,
BMG, Warner/Chappell and Sony/ATV
until Dec. 31, 2015.

In a statement, Pandora said that
while it takes no position regarding the
publishers' right or ability to withdraw
their rights from ASCAP, "the motion
Pandora filed asks the court to deter-
mine that Pandora has a license in effect
and publishers may not withdraw reper-
tory as to Pandora until the end of 2015."

It argued that a licensee's access to
rate court to determine fees would be
rendered meaningless if publishers
could withdraw their repertory when
it suited them.

Those court moves have been univer-
sally condemned by music publishers
that say Pandora is "waging a war on
songwriters." If the judge, who isn't ex-
pected to make a ruling on the motion
until late July, ultimately decides against
Pandora, the service could be in copy-
right violation from whichever of the
publishers withdraw as of July 1. It would
have to cut a deal with those publishers
or take down the music from them.

Pandora is said to be lobbying for art-
ist support through emails that ask them
to sign a simple "letter of support for In-
ternet radio," according to an op-ed pub-
lished in USA Today by members of Pink
Floyd. The band is the latest high -profile
name to take the company to task, stat-
ing that the letter "doesn't say anything
about an 85% artist pay cut."

Where does Pink Floyd get the 85%
figure from? On its website, Pandora
says that Internet radio is being discrim-
inated against, citing satellite pays about
7.5% of revenue and cable pays about
15%, while Pandora pays more than 5o%
of revenue in royalties. If one interprets
Pandora's actions as a play to pay the
same rate as SiriusXM, that would be
paying 9% of revenue to labels, which
applied against Pandora's revenue of
$427.2 million for the year that ended
Jan. 31, 2013, comes out to $38.4 million.
That represents an 84.7% decrease from
the $258.8 million that Pandora actually
paid to labels and publishers last year.

In response to the Pink Floyd op-ed,
Pandora said the idea of an artist pay cut
was "simply not true" and "the result
of a well -orchestrated campaign by the
RIAA and their lobbying ann to mislead
and agitate artists. This much is true:
Pandora ... pays more in performance
royalties than any other form ofradio."O
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RED
Distribution
has signed
[PIAS1 Music
Group, a
leading
European
independent
label/
distributor, to
an exclusive
distribution
agreement,
covering
digital and
physical
product
for North
America.
As part of
the deal,
in Canada,
RED will
handle
distribution

conjunction
with Sony
Music
Canada.

TOURING

Subscribing To
The Future
The Eagles are the latest holdout to put
repertoire up on subscription services,
but at what cost? And who's next?
By Glenn Peoples

The list of subscription service holdouts got shorter when
the Eagles' catalog-all remastered-was finally added
to services like Spotify, Rhapsody and Google Play Music
All Access. The legendary group had been in the compa-
ny of the Beatles, Led Zeppelin and Garth Brooks as the

most notable acts whose music wasn't yet available at the services
many people consider to be the future of music listening.

"It was time," Eagles manager Irving Azoff says. "We don't make
enough money on downloads to matter. It's good for our fans and
makes them more responsive at the live shows."

The subscription services got the band's six Asylum studio al-
bums and three Asylum greatest -hits collections but not the 1994
Interscope live set Hell Freezes Over or the 2007 self -released
(through Walmart) studio album Long Road Out of Eden.

The nine releases added to subscription services have sold
149,000 albums plus 73,000 tracks year to date (June 23), accord-

ing to Nielsen SoundScan. Billboard estimates the band would have
made about $250,000 from those sales.

The Eagles' decision to join subscription services could help con-
vince other artists to follow suit. The conversations with holdouts are

"challenging, but these Eagles catalog titles help move that conversa-
tion further," Rhapsody VP of label relations Jason Schneck says.

The fear has been that subscription services would rapidly lead
to the cannibalization of music sales, which are still the primary
source of recording revenue for many artists.

Once a speck on labels' income statements, subscription ser-
vices have become a more significant and growing revenue stream.
Spotify accounted for 1.7% of record industry revenue in 2012,
up from 0.4% in an abbreviated 2011, according to Billboard es-
timates. (The service launched in the United States in July 2o11.)
Given the $4.1 billion of U.S. trade revenue from retail in 2012,
Spotify's 1.7% share was worth $68.5 million to labels.

Other digital services were in the same ballpark. On -demand vid-
eo services YouTube and Vevo had shares of 1.6% and 1.5%, respec-
tively. Rhapsody also had a 1.6% share. Muve Music ended the year
with 0.8%. Through its MP3 store, Google also had a 0.8% share, a
figure that will increase in 2013 in part from the subscription service
the company launched in June. On -demand services in the top 20
accounts grew to a 9% share in 2012 from 5% in 2011.

Payouts have long been a frequent criticism of subscription servic-
es through the years. Even so, services have been able to convince art-
ists of the importance of their platforms. Nettwerk Music Group mu-
sic manager Ryan Chisholm acknowledges that streaming revenue
isn't on par with download revenue, but says "fighting the evolution"
of music is counterproductive. "We do need to fairly compensate our
artists, writers, producers, engineers, musicians and rights owners
in this transition, but until we reach mass scale, the money paid out
won't excite opponents of subscription platforms."

While some artists worry subscription services will cannibalize
sales and hold back new releases, there have been examples of art-

ists (Daft Punk, Mumford & Sons)
setting streaming records while gen-
erating strong first -week sales. "Word-
of-mouth is such a large component of
sales that it doesn't make sense to turn
off your access to a core music audience
that may generate millions of impres-
sions and recommendations to others,"
Creed Co. GM Rob Bonstein says.

The value of subscription services
goes beyond royalties. As Azoff sug-
gests, they have promotional value.
Giving fans the opportunity to legally
access an artist's music on their ser-
vice of choice is arguably better than
preventing that access. The services
can also be valuable for older acts hop-
ing to reach younger users.

Such services are sure to mention
these benefits in their pitches to art-
ists. One executive tells Billboard that
the company's pitch centers on the
artist's legacy. 0

Additional reporting by Ray Waddell.

Radio. Expect little impact
here. Subscription services,
as well radio services-
whether online or terrestrial-
are different products with
different users. Besides, both
statutory, noninteractive
webcasters like Pandora and
terrestrial radio stations can
already play the Eagles' music
without their permission.

Spot

Subscription services. All -
you -can -eat plans like Spotify
and Rhapsody are better off for
having this perennially popular
catalog. Subscribers have
a reasonable expectation to
access any music they can find
elsewhere, whether in a store
or on an illegal BitTorrent site.
Consumers simply don't care
about how music licensing works.

Remaining holdouts. The Eagles'
decision may convince other
artists to end their subscription
holdouts. Other factors could be
at play, however. A source says
AC/DC has an exclusive deal with
Tunes that could preclude it from
joining subscription services.
Other exclusives exist: The
Beatles are sold only at Tunes,
Garth Brooks only at Walmart.



Stephen Hill
ght) and

"Chris Brown
hotographed

.. at Brown's
resIdence
Los Angeles.

Stephen Hill
President of Music

Programming and Specials
BET Networks

Stephen Hill is back in Los Angeles
ramping up that annual rite of sum-
mer: the BET Awards (June 3o). The
live broadcast will anchor the inaugu-
ral three-day BET Experience festival
(June 28-3o) at downtown's L.A. Live.

411) Land at LAX.

®Converse with Mariah Carey, who
has a great idea about how to make her
performance unique.

®i Gym. It's crucial to keeping the mind
right. But I hate the gym.

0 First conversation of the day with
executive producer Jesse Collins.
Were monitoring Nelson Mandela's

condition, knowing we want to address his
legacy in the show. We talk through ideas.

Call with Atlantic Records
10.M 4 executives Michael Kyser and Jenya

Meggs aboutthe set for Janelle
Monae's performance and a sly attempt to book
her for BET's Black Girls Rock in October.

Review talentfor the Dance-A-Thon,
the BET Experience kickoff event, with
BET's Connie Orlando.

Special show moments are code -
12.03 named so we can keep them secret. I

Pw
find out that "happy hour" is having a

challenge because one of the four acts involved
has an exorbitant ask. Jesse and I brainstorm
to come up with what will hopefully be a more
electric moment with a saner participant.

Jesse, stage manager Gary Hood
1.14 and I look at the Board, a collection of

index cards arranged in the order in
which the show will unfold. We move the cards
around to line up the best show ever.

40
See Chris Brown and tell him that
he's opening the awards show for the
first time.

Talked to Dani Weinstein from the
Weinstein Co. to discuss how we're
going to execute a strong, organic

integration for the film "Fruitvale Station:

40
Jesse, Gary and I are back at the
Board, deciding on the finale act.
Prince suggested it to me.

7.30 R. Kelly sends an example of how he
Pro visualizes his performance coming off.

eGott° Staples Center just in time to
see Justin Bieber's tour hit the stage.

Back to the hotel room to get ready
for tomorrow. -Gail Mitchell
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The
revamped
Myspace
attracted
31 million
visitors and
995,000 app
downloads
in the f irst
14 days after
its June 12
relaunch,
suggesting
the service
was able to
maintain
the level of
consumer
interest
during the

eek after
relaunch. In
its first week,
Myspace
had 450,000
app
downloads
and 16
million
visitors.

DIGITAL

EDM's
Social Dance
EDM fans are more likely to use
social media to find events and
share news about the gigs
By Glenn Peoples

Fans of electronic dance music are very social consum-
ers before, during and after a concert, according to
data from Eventbrite. This could have big implications
for the genre-from ticketing platforms to marketing.

The San Francisco -based online ticketing service
found that EDM fans are more likely than fans of other
genres to use social media to learn about events, by a
67% -to -4o% margin. The company also found that
EDM fans move in herds: 78% say they are likely to at-
tend an event if their peers attend, compared with 43%
of fans in general.

These stats come with business implications. Tick-
eting services that work with EDM promoters and
venues need social features appropriate for EDM fans'
love of sharing. In addition, promoters should consider
encouraging and minting shared media at their events.

Coincidentally, EDM conglomerate SFX filed for
an initial public offering the same week Eventbrite re-
leased its numbers. Just as Ticketmaster enhances Live
Nation's business, SFX could benefit from the acquisi-
tion of a ticketing company well -suited for EDM events.

The high numbers could be partly due to demo-
graphics. A genre that skews younger will display
characteristics of its younger fans, and younger fans
are more active with social media than older ones. Ac-
cording to the Pew Research Center, 83% of people
ages 18-29 use social media compared with 77% of 3o -
to 49 -year -olds and 52% of people from 50 to 64. Pew
also found that 91% of teens post photos of themselves
online and 78% of teens own a smartphone.

Another explanation is that EDM consumers have
always shown a penchant for digital media. For exam-
ple, dance music sales are more weighted toward digi-
tal than other genres. Through June 16, 65% of dance

SOCIAL'S IMPACT ON EDM FANS

EDM FANS OTHER FANS

HEARS ABOUT
EVENTS THROUGH
SOCIAL MEDIA
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albums purchased were digital, compared with 47%
for rock and 33% for R&B. Five years ago, digital ac-
counted for 26% of dance sales-then called electronic
by Nielsen SoundScan-compared with 19% for rock
and 9% for R&B.

EDM fans share more than other fans before (67%
to 37%), during (41% to 21%) and after (63% to 51%)
events, Eventbrite says. They're also more likely
(26% to 21%) to click on social media content, ac-
cording to FanBridge. 0

Strength In
Numbers
Numero Group is the latest indie
to choose growth by partnership
By Reggie Ugwu

From the outside, Numero Group has been a model niche indepen-
dent label almost since its founding-growing from three employees
and losing money in 2003 to housing a employees and a reported net
profit of more than $1 million last year.

The Chicago -based reissuer is known for its painstakingly re-
searched and presented releases from forgotten eras in soul, folk, gos-
pel and rock and has been nominated for a Grammy Award three times.
Internally, though, Numero's owners recently found themselves facing
tough realities when it came to staffing, infrastructure and scale.

Founders Ken Shipley, Tom Lunt and Rob Sevier were experts at
unearthing rare and noteworthy music, but as the company grew they
became deluged by mounting accounting and legal needs. Numero
turned to a larger peer label that could help flesh out its infrastructure.
Its deal to join Secretly Label Group, which includes Secretly Canadian,

Jagjaguwar and Dead Oceans, was announced June 24.
"For the most part we had been paying attention to how we make

things and what we wanted to acquire, so there were a lot of internal
structuring things that we never had the chance to focus on," Shipley
says. "We began looking for a partner who could bridge a lot of those
gaps and would already have an infrastructure set up for us."

In Secretly Label Group, Numero has a midsize indie empire with 26
employees, including four accountants, spread across North America
and in London and Paris. The label is the latest indie to forge such a
partnership to enhance its business operations. In May, Brooklyn's
Terrible Records entered a joint venture agreement with XL Record-
ings for worldwide promotion, marketing, production and distribution,
and in January Ultra Music teamed with Sony Music Entertainment to
serve similar functions.O
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[QUESTIONS

Answered
Ian Rogers

CEO

Daisy Music Project, Beats by Dr. Dre

What did you wake up thinking about this morning? "Why did
I set my alarm so early?" And then I remember this is the only time I
have to exercise, and I'm energized. My most cogent thoughts come
while running. It's during that hour to myself when I organize my
thoughts, solve problems and have my best ideas.

What will define your career in the coming year? The streaming
music service we're launching. Jimmy Iovine and Trent Reznor have
a vision unlike anything existing in digital music, and I'm looking for-
ward to spending the next year of my life making that vision a reality.

What will define the evolution of digital music in the next
five years? The next evolutionary phase of the Web is curation by
trusted sources. The magic of the Internet is access to limitless stuff.
The greatest Internet applications have all been filters on that stuff.
Technology has brought us so much change in the past zo years. What
hasn't changed is that we are still humans with limited time. We're
looking for the information and entertainment we love most with the
least amount of effort to fill that limited time-high signal, low noise.
Humans don't respond to recommendations from robots. Collabora-
tive filtering can get very good at predicting something you might be
interested in, but still humans value a recommendation from a trust-
ed source, even dies for something they aren't likely to enjoy.

Describe a lesson you learned from failure. Being too early is
the same as being wrong. At Winamp/Nullsoft, I tried to license MP3s
in 1999. At Yahoo, we launched the first $5 -a -month, all -you -can -eat
subscription music service in 2005. Both were the right ideas, but at-
tempting them before having a critical mass of smartphones and mo-
bile networks was foolish in hindsight. Timing is everything.

Who is your most important mentor, and why? There is no
telling where I would be without the Beastie Boys, John Silva and the
Silva Artist Management team. When I met them in 1994, they had a
much clearer vision of how the Internet would impact media than I
did. For the past five years I've had the good fortune of working with
Peter Gotcher, the founder of Digidesign, on Topspin. Peter's spent
his life building smart businesses adjacent to music without letting
the industry's past stand in his way.

Name a project that you aren't affiliated with that has most
impressed you in the past 12 months. The flood of information
the Internet has brought into our lives is amounting to a health and
fitness revolution. Watching companies like Fitbit, 23 and Me, and the
Whole Life Challenge change the lives of friends and family has been
inspiring. The Internet and game theory changing lives-wow!

Name a desert island album. Fresh by Sly & the Family Stone. This
album is the reason Sly's been tattooed on my shoulder for the past 20
years. I still listen to it weekly. -Alex Pham

"Humans don't respond
to recommendations
from robots. They
value a trusted source."

3

1 Rock Trivia.
"I've had it
since I was
a kid, and I

played it with
my parents. I
get together
with people
in the
business like
Andy Gould,
Michael
Rosenblatt,
Jefflam poi
and Scott
Baum, and
we all play.
These guys
take it so
seriously,
but it's pretty
damn fun."

Age: 40

2 A custom
skateboard
made for
Rogers with
an image of
his daughter,
Lucinda, on
his shoulders
at Bonnaroo
in 2009.

3 Interior of
the Beats
Music office
in Santa
Monica,
Calif.

4A2009
contract
between
Topspin,

Rogers'
previous
company,
and Atlantic
Records,
signed by
Kid Rock
on behalf of
Atlantic. "I
was closing
the deal for
Topspin
with Atlantic
when I ran
into Kid
Rock. I said,
'You should
sign for
Atlantic.'
He did. And
I faxed itto
them."

Favorite breakfast: "Eggs and salsa in a
collard green."

First job: "My first musicjob was as a staff
announcer and host of 'Jazz Album Countdown'
on WVPE 88.1 in Elkhart, Ind., at age 16."

Memorable moment: "Meeting the Dalai
Lama after the first Tibetan Freedom Concert
in 1996 in San Francisco. It was a small
group including Adam Yauch, Rick Rubin, my
daughter Zoe and others who made the concert
possible. He sat with Erin Potts of Milarepa, ate
Bolos and answered our questions."

Advice for those who want to work in digital
music: "Remember what [former label chief]
Al Teller said: 'There are only two people who
matter in the music business-people who
make music and people who love music. The
rest of us need to either provide value or get the
fuck out of the way.'"
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The Deal
Time Warner Picks
Up Diddy's Revolt
WHAT: Revolt, the music -oriented cable channel that Sean "Did-
dy" Combs created with Comcast, will be carried by Time Warner
Cable when it launches in the fall. With Comcast's 22 million sub-
scribers and Time Warner's 12 million -plus, the channel will start in
more households than all but a handful of cable startups. Time War-
ner has said nothing about the deal, while Combs has been talking it
up in Cannes and in U.S. newspapers. Revolt will get paid by Time
Warner for carriage, according to a person familiar with the deal,
countering speculation that Revolt might have to pay to be carried.
But in order to reach such an agreement, Time Warner gets plenty
of marketing dollars and value in return, the person says. It won't be
surprising to soon see Combs in ads for the cable company's TV and
Internet packages.

WHO: Combs and former MTV/Live Nation executive Andy
Schuon are running the channel that Combs likens to an ESPN for
music. "This is not the `biddy Channel,"' Combs says. "This is the
channel for the artist, for the fans and the new contemporary art
forms ... It's going to take a long time to do it right and it's going to
be hard, but I'm up to the challenge." Combs hasn't spelled out spe-
cific programming or who the stars of its shows will be, but he has
laid out a blueprint for the programming: an interview -driven show
in the morning; an afternoon program on the state of music, the busi-
ness and news; and evenings filled with music videos and special pro-
gramming surrounding premieres of major new releases.

WHY: The channel exists due to a condition included in the Com-
cast acquisition of NBCUniversal two years ago. Revolt is one of four
minority -owned channels, the second to launch behind Magic John-
son's ASPiRE, in the first wave of new channels. Comcast has said
it will launch to channels within to years. The goal of Revolt, from
its launch forward, is to be the first channel to unite cable TV, apps,
Twitter and, one assumes, music services that are invarious stages of
gestation. Combs sees a void that MTV filled in the '90s that can be
updated through modern technology and social media.

IF: Should Combs and Schuon strike that right mix of hits, up -and -
corners and compelling programming that generates conversations
on Twitter and Facebook, they'll be on the right path. Obviously
there's a limited audience for music programming, and it remains
unclear exactly how Revolt will connect the channel with a website
and mobile devices. Regardless of how widespread Revolt's audi-
ence maybe, the real money still comes from traditional advertisers
looking for specific demographics on TV. Combs does have the ben-
efit of witnessing Oprah Winfrey use Twitter to drive viewership of
news -worthy interviews and new shows on her OWN channel. Win-
frey didn't log on until the channel was 2 years old and slumping in
ratings. Once she was actively tweeting, the channel reportedly went
into the black. -Phil Gallo

Revolt's carriage deal with Time Warner
Cable puts it on a playing field with
such competitors as AXS and BET.

AXS TV. The Mark Cuban/
AEG/Ryan Seacrest channel
aims to be the ESPN/CNN
of music with an agnostic
approach to genres. If Revolt
is able to corner the world
of hip -hop and R&B, it may
affect the direction that AXS
takes in its programming.

You
YouTube.YouTube has made
videos important again. The
idea that a channel will focus
its programming on music
videos reinforces the idea that
they need to be of high quality
and timely.

clearchannel
MEDIA + ENTERTAINMENT

Radio. Like the early years
of MTV, there's likely to be a
disconnect between the list
of songs in rotation at radio
and on Revolt. If the latter can
create hits on its own, discover
and promote new talent, then
radio's big players like Clear
Channel and Cumulus will
need to open their playlists to
these new stars.
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REVOLT BY THE NUMBERS

34m
Number of homes in which
Revolt will be available when it
launches in the fat.
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Jumee Park
(left) and
Jereimlohai
photogr e

at
Downto n
offices Ne
York.

PUBLISHING
As Downtown Music Publishing prepares to open a
new Los Angeles office at the end of July, the company
has promoted two of its New York -based executives.
Jumee Park has been named VP of film/TV music
and Jeremy Yohai becomes VP of A&R and writer
relations. They were directors. Park, who works with

music supervisors and studio music executives on
song placements for film and TV, will oversee her own
department and expand it during the next 12 months.
Yohai is currently responsible for the company's ros-
ter of songwriters and producers, and in his new role
will focus on signing new writers. "They both started
around the same time five years ago and have each
made enormous contributions," Downtown Music
Publishing president Justin Kalifowitz says, not-
ing that new L.A. hires are forthcoming. Downtown's
catalog includes 50,000 titles from such writers and
artists as John Lennon & Yoko Ono, the Kinks, Hans
Zimmer, Neon Trees and One Direction.

RECORD COMPANIES
Columbia Records promotes Lee Leipsner to ex-
ecutive VP of promotion. He was senior VP.

Nettwerk Music Group appoints Melissa
Emert-Hutner manager of publishing for A&R. She
ran her own company, Hoseb Management.

DISTRIBUTION
Capitol Christian Distribution promotes Greg
Bays to executive VP. He was senior VP of sales and
marketing.

TOURING
Ticketmaster taps Jody Mulkey to run the compa-
ny's platform engineering and technical operations.
She was chief information officer at Shopzilla.

APA names Ferry Rais-Shaghaghi and Pete An-
derson music agents. Rais-Shaghaghi founded pro-
motions company MSH Sessions and Anderson was
coordinator.

-Mitchell Peters, exec@billboard.com

Sony is
updating its
iOS Music
Unlimited
app to offer
offline
playback
and high -
quality audio.
Sony is also
hoping to
attract new
users with
a cut-price
subscription
offer. Fora
limited time,
PlayStation
Plus

members
can buy a
12 -month

Premium
subscription
for $41.99, a
cut of about
65% from
the regular
rate.

Further Dealings
John Legend became the latest artist
to benefit from Chevrolet's support
of music in an ad that debuted dur-
ing the final game of the NBA Finals.
The 6o -second spot, created by Spike
Lee's ad agency Spike DDB, highlights
the 2014 Chevrolet Impala as well as
Legend's new Kanye West -produced
single, "Made to Love," released digi-
tally on June 25. Legend notes the Chevy
partnership has a personal connection.

"Growing up in a family of autoworkers
in the Midwest, I'm very sensitive to the
fact that we want to support great Amer-
ican manufacturers that are making our
cars," says Legend, whose father built
trucks for Chevy parent General Motors
in Dayton, Ohio. The ad will continue to
air on broadcast TV as well as in movie
theaters in the top 3o markets starting
June 28. Additional behind -the -scenes
footage from the commercial shoot will
roll out during the next several weeks
on Chevy's social media pages. ... IN -

grooves has signed a deal to distribute
BMG's recently acquired Mute and
Sanctuary catalogs-which include
such acts as Nick Cave, Moby, Erasure,
Iron Maiden and Motorhead-in North
America. Under the deal, INgrooves
will provide physical and distribution
services, including sales, marketing
and catalog development, beginning
Aug. L. "Over the last Lo years, we have
built both an unparalleled distribution
platform that empowers our label part-
ners and a dedicated, passionate staff
who are experts in creating value from
the repertoire we market and distrib-
ute," INgrooves founder/CEO Robb
McDaniels said in a statement. "We are
pleased to have been selected by BMG
after such a rigorous selection process
and are confident that the INgrooves
infrastructure and team will deliver
maximum benefit for these two great
catalogs." BMG executive VP of inter-
national repertoire Fred Casimir added

that working with INgrooves will help
"unlock the value in these iconic Sanctu-
ary and Mute recordings." . . France's

proposed new tax on smartphones may
end up helping the music industry. Cul-
ture minister Aurelie Filippetti recent-
ly discussed the proposed new 1% tax
on smartphones, tablets, e -readers and
computers and said the money raised
could go to embattled music retail-
ers. "It could lead to a fund that would
finance record stores in difficulty, help
the music industry or photographers,"
she said about two sectors that aren't
yet covered by France's vast subsidy
systems that prop up film, broadcast TV
and bookstores. "This fee will be paid at
the time of purchase. It will be painless
for the consumer," she added. "In the
end, it would have a very profound im-
pact on the entire cultural sector." Based
on 2012 sales of mobile devices, the tax
could bring in more than 80 million
($105 million).

54mNumbernoi fi fluen,ri insei ttowr rt

May, according to comScore.

GOOD[ Works
Charities To Benefit From

Concerts Celebrating
Elliott Smith

Elliott Smith never turned down an invitation to play
a benefit show.

About a year before his death in 2003, Smith was the
main attraction at a fund-raiser at the Echo in Los An-
geles to help pay for the medical bills of the club's book-
er, Jennifer Teffi. Smith's sister Ashley Welch attended
the concert with her older brother and witnessed first-
hand the singer/songwriter's generous nature.

"He actually stopped at the door and paid for
himself and me to get in," Welch recalls, noting that
Smith was in the process of setting up a nonprofit for
abused children at the time of his death. "They were
like, `No, come on, you're playing the benefit, you're
not paying to be here.' But he insisted on paying. That
stuck with me."

To celebrate what would've been Smith's 44th
birthday on Aug. 6, Welch and musician David Garza
have organized benefit shows that week at the Doug
Fir Lounge in Portland, Ore. (Aug. 4), Largo in Los
Angeles (Aug. 6), Scottish Rite Theater in Austin
(Aug. 9) and Bowery Ballroom in New York (Aug.
20). Proceeds from the events will benefit local chari-
ties Outside In, Free Arts for Abused Children, SIMS

Foundation and New Alternatives for LGBT Home-
less Youth, respectively.

The concert series, dubbed No Name #1: A Cele-
bration of the Life and Music of Elliott Smith, will fea-
ture a variety of Smith's closest friends and collabora-
tors, including director Gus Van Sant, Jon Brion, Rhett
Miller, Chris Thile and members of Grandaddy. The
shows will primarily feature performances of Smith's
music, cover songs he often performed in concert and
friends sharing fond memories of him. Welch says
she's also working with photographer Autumn de
Wilde for a possible slideshow of never -before -seen
Smith photos.

"It's going to be a night for fans to get together
and remember Elliott and celebrate his life and mu-
sic," she says, adding that Largo owner Mark Flana-
gan played a significant role in organizing the ben-
efits. "It's meant to be a happy, celebratory event."

-Mitchell Peters
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Think Tank
RAY WADDELL

Touring With
The Brand
What's best practices for
building a branded tour?
Warped founder Kevin
Lyman has five rules

102 61
& AWARDS

Touring
Conference
Register
now for the
10th annual
Billboard
Touring
Conference
&Awards.
Use code
BIZ13 and
save.

Falling in
Reverses
Ronnie
Radke (left)
and Warped
founder
Kevin
Lyman atthe
tour's kickoff
party in Los
Angeles on
March 28.

Before social media or digital marketing, there was
the Vans Warped tour. Its 19th edition just finished its
West Coast run, bringing in i8,000 in San Francisco
and 24,000 during two days in Pomona, Calif , to see
a lineup of Sleeping With Sirens, Black Veil Brides,
Motion City Soundtrack and many others. Warped
is the longest -running branded -tour concept-and will
go to Europe in the fall, with Australia dates forthcom-
ing-so we figured Warped founder/4fini Productions
president Kevin Lyman is the right guy to explain the
rules for longevity in the branded -tour space.

1
Find the right partner.
the Warped demo, and Lyman says he and Vans,
which has been part of Warped for 28 of its 19 years,

have their roles pretty well figured out. "I produce mu-
sic festivals. They make shoes," he says. "We market
my tour through their ability to sell shoes in their realm,
but they don't really interfere in how I produce the fes-
tival." The benefits of the partnership work both ways.
While Lyman's not sure of Warped's influence, he says
Vans has grown from $200 million in gross sales when
Warped started to become a billion -dollar brand.

2
Know your audience. Lyman estimates
Warped completely turns over its audience every
three years, and the music scene changes drasti-

cally each year for those in the 14- to 16 -year -old demo
"For the long-term health of the brand, it's great to have

this [turnover], but in the short term we have to adapt to
the audience," he says. "Every year, we adapt to music
trends, what the audience is listening to and the needs
of fans." When Warped began in 1994 focused on the
skate/punk scene, booking was less of a moving target.

"When I started out there was a much narrower scope of
music you needed to get the kids," Lyman says. "Nowa-
days, these kids live their lives on shuffle. You adapt
musically and creatively. This year, we have a little more
EDM influence, a little more hip -hop influence, and the
stage sponsored by Spotify focuses on this music."

3
Adapt or die. When Lyman heard through
message boards and social sites that this year's
younger demo was leading to some kids hav-

ing difficulty getting parental permission, he offered
a Father's Day promotion in Portland, Ore., with dads
admitted free, with access to the "reverse daycare" to
hang out. More than loo fathers came down in Port-
land, so the promotion is now offered for parents
across the tour. "It's about figuring out the audience
and how best to serve them," he says, "and I figured
letting parents in could be an important thing."

4 Manage costs. Warpedis a big tour with a con-
servative ticket price, so Lyman has to expertly
manage budgets, starting with talent costs. "A

budget can get out of control very quickly," he says.
"Every time an agent asks for just another $100 on my
tour, that turns out to be $4,100 over the course of the

like $280,000. And the agents' tendency is to ask for
another $i,000-that's $2.8 million over the course of
a Warped tour." Lyman also has to manage production
and travel budgets constantly, including monitoring the
cost of gas, as Warped uses 5,000 gallons per day.

5
Do good. Philanthropy has always been a com-
ponent of Warped culture, including 25 cents
from each ticket sold going to MusiCares, cell -

phone recycling and cause -oriented exhibits on the
concourse. For this year's food drive, fans who bring
cans of food can skip the line to get in the door. 0

TAKEAWAY: When your audience turns over every three
years, your rules need to be adaptable to new needs and
changing tastes.

ALEX PHAM

Compose
Yourself
A startup finds paid
opportunities
for established
and fledgling
composers with a
dual approach

Earlier this year, FX Networks chief executive
John Landgraf famously diagnosed the
gulf between Hollywood and Silicon Val-
ley this way: "Technology is a high -volume,
low -margin business. Content is based on

low volumes and high margins."
Where some may see this as a source of conflict,

Jordan Passman sees only opportunity. Armed with
blissful optimism, the 26 -year -old son of well-known
music
game for music composers with an online marketplace
for connecting songwriters, sound designers and voice
talent with paid opportunities large and small.

But instead of replacing the traditional talent -
management model, he operates both, using one to
feed the other-opening up the marketplace for a
high volume of composers to access low-priced op-
portunities that often involve making original music
for online videos for as little as $100, but can also

LEILA COBO

Flying Farther
Two new airline
partnerships with Latin
acts see closer alignment
with the international genre

irline sponsorships in the Latin world tend to be run
of the mill. Airlines provide tickets to artists in ex-
change for logo presence. On occasion, the ante is
upped with flights for contest winners.

But two recent airline partnerships highlight
how much more inventive these alliances can be. This month,
Colombia's largest airline, Avianca, named singer/songwriter
Fonseca as its new "musical consultant," a title it conferred after
Fonseca wrote "Es por Ti" as the airline's new theme song, used
for everything from TV and radio ads to ambience as passengers
board flights throughout North and South America and Europe.

"Our intention is to link Fonseca to everything having to do with
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scale upwards of $10,000. Here's how Passman's
fledgling Beverly Hills company, scoreAscore, blends
the two seemingly contradictory models.

Half of Passman's business involves managing a
small number of composers, including Jacob Yof-
fee, Chris Alan Lee and Tatsuya Oe, who land high -
margin gigs paying several thousand dollars apiece.
This side of the company involves a labor-intensive,
bend -over -backward approach to connecting compos-
ers with paying clients. He's had decent success landing
jobs for his composers with NBCUniversal, Microsoft,
Google, Reebok and other high -profile accounts.

While that's not a shabby hit rate for a two -person
shop, this high -touch style obviously doesn't scale.
With the avalanche of digital content-think You -
Tube videos, mobile apps, Kickstarter clips and on-
line ads-comes an equally monumental need for
music and sound. Though high in volume, many of
these projects can't pay more than a couple of hun-
dred dollars for an original score.

That's where the other half of scoreAscore comes in
as a marketplace for budding composers, voice actors
and sound designers to score jobs. Think of it as a Price -
line for custom audio content. Clients post a description
of their project and the music or audio they're seeking
and how much they're willing to pay. Creatives submit
original work for review. Project owners can choose
any or none. ScoreAscore takes a 4o% cut of each com-
pleted project that goes through the website, compared
with a traditional agent's take of roughly 20%.

Clients who tap into Passman's self -serve system
for finding original scores include Hasbro, Maker Stu-
dios, PopTent and hundreds of independent directors
and producers.

About 750 project owners have registered to use the
site, which relaunched earlier this year to add voice-
over actors and sound designers. The site now has a
pool of soo composers, 100 sound designers and 75

voice-over actors who were vetted for quality out of
several thousand applicants. The pool of creatives also

Fonseca
wrote
Colombian
airline
Ayianca's
new theme
song.

rim name the price
othri 1,E4 61.11,,,,,

HERE'S WHAT SCORE A SCORE CAN DO FOR YOU

music voice over sound design
Cumn*,..1.1.,gread DrIngies*.gronnliren.r.
and te.ay mom mipt wwwwwwskenuete*

You.lodegne...ekaxma, Ogranilb.cm,e*Nlea.
0.11..,111.1171,(4.1111T1. ...ancornetewo mum*,

acts as a farm team where Passman can scout for more
promising talent to bump over to the agency side of his
business. But even established composers are able to
plug into the system to get smaller gigs if they choose.

So far, revenue is tiny-less than $1 million this
year-but growing fast as Passman tries to pave the
way for this new digital model. Eventually, he wants
all of his clients and creatives to regularly use score-
Ascore's online marketplace. But he also understands
that some are reluctant to try something new. Until
then, he has the old-fashioned agency business.

"I can switch back and forth from 'entrepreneur'
to 'agent,' depending on what's required," Passman
says. "Between both approaches, we become a scal-
able resource for any project that needs sound, what-
ever the budget." 0

TAKEAWAY: As brands become media platforms and
the platforms proliferate, the need for smart, flexible
middlemen has never been more essential.

the brand, because this will be our cam-
paign for the next two years," says Gas-
ton Barnechea, Avianca global man-
ager for brand strategy and advertising.

The job title is the latest step in a
growing relationship that began ear-
lier this year when Avianca sponsored
Fonseca's 16 -city North American tour,
a traditional association where Avianca
provided airline tickets for Fonseca and
his crew. But in a twist, the artist kicked
off the tour in May with an acoustic per-
formance for 250 passengers aboard an
Avianca flight from Bogota to Miami.

The ensuing tour affiliation was so
positive that Avianca commissioned
its theme song from Fonseca, an artist
who sings a blend of tropical vallenato
and pop infused with nostalgia.

"We could have worked with a jingle
producer, but Fonseca truly personi-

fies our traveler," Barnechea says.
Avianca is a venerable airline, the oldest in the

Americas and second -oldest in the world (after the
Netherlands' KLM). But in recent years, the company
has associated little with musical acts. That changed in
2009 when Avianca partnered with Salvadoran airline

Jordon
Passman
and the
home
page of his
scoreAscore
company.

Taca. In relaunching the joint brand, Bamechea says,
the company was seeking images that represented

"warmth with excellence." Although Fonseca's image
isn't used in the campaign, that may change, says man-
ager Anthony Cardona of RM Enterprises. "We are
looking to evolve the relationship from more than just
a traditional tour sponsorship," he adds.

In one of those funny coincidences, Fonseca
wasn't the only Latin act to give an onboard airline
performance in May. For Mother's Day, pop singer/
songwriter Lucas Arnau played a concert aboard a
flight from Bogota to Miami on Chilean airline LAN.
The concert was part of a new partnership between
Arnau-who used to be signed to Sony but is now self-
releasing-and LAN, which recently increased its
flights to Colombia after it bought local airline Aires.

"They wanted a brand ambassador for a series of
activities to solidify the brand in Colombia," Arnau's
manager Joaquin Rodriguez says. LAN was not
only a sponsor of Arnau's recent Colombian tour, but
the singer also reworked his single "Con de la Mano"
to incorporate LAN messaging for the airline to use in
its campaigns. 0

TAKEAWAY: Tour sponsorships and synchs are one
thing. But for artists and brands that embody each other's
values, deeper yield zar greater rewards.
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Power
Lunch
Doug Morris, Adele,
Jay -Z and other industry
titans feted Columbia
Records chairman Rob
Stringer at the UJA-
Federation of New York
luncheon on June 21,
where Stringer was
named music visionary
of the year for 2013.
The event raised $1.4
million to benefit
the UJA-Federation's
community work.

1 Super friends: Sony Music Entertainment
chairman/CEO Doug Morris and Columbia's
A -list artists mobbed label chairman Rob
Stringer at the UJA-Federation luncheon gala
at the Pierre Hotel in New York on June 21. Back
row, from left: Neil Diamond; John Legend;
Passion Pit's Michael Angelakos; Stringer;
Haim's Este, Alana and Danielle Haim;
MGMT's Andrew VanWyngarden; John
Mayer; and Morris. Kneeling in front, from left:
MGMT's Ben Goldwasser, the Civil Wars' Joy
Williams, Adele and Darren Criss.

2 Glass host: The UJA luncheon's host,
Glassnote Records founder Daniel Glass,
saw triple with sister buzz band Haim, who
performed an airtight two -song set. "We
do compete, but I consider Columbia a
huge independent. I hope you take that as a
compliment," Glass told Stringer.

3 Diamond life: The same day as the UJA gala,
Doug Morris (left), September Management's
Jonathan Dickins and Rob Stringer (right)
celebrated the RIAA's presentation of the
Diamond Award to Adele in honor of her
sophomore album, 21, exceeding 10 million
certified sales. Since 2001, only five other
albums have been diamond -certified.

4 Sony's finest: Back at the UJA luncheon,
Columbia executive VP/GM Joel Kleiman, Rob
Stringer, Sony Music Nashville chairman/CEO
Gary Overton and Sony Music U.K. CEO Nick
Gatfield (from left) with Joy Williams of the
Civil Wars.

5 The gang's all here: It was an Island Def
Jam reunion as Epic Records chairman/CEO
Antonio "L.A." Reid (left), Island Def Jam
Music Group president/COO Steve Bartels
(center) and Jay -Z bossed up at the UJA
luncheon.

6 Doug Morris toasted Stringer, whom he
called "the original daft punk," at the UJA gala.
"He's a music junkie," Morris said."Think of the
artists who been on that label. To have a
brilliant music junkie at the head of that label,
that's what record labels should be about. -
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"We Indies bunt and steal to get on
base. We play moneyball." -Tom Silverman

Indies, EDM Flex
Business Muscles
Indies celebrated a big year at
A2IM's Libby Awards in New
York, where Tommy Boy CEO
Tommy Silverman earned lifetime
achievement honors. In Vegas, Perry
Farrell and Marc Geiger kicked off
Electric Daisy Carnival week with
the EDMbiz Music Conference.

1 Indie royalty: Tommy Boy CEO Tommy
Silverman, Sire Records chairman Seymour
Stein and Beggars Group founder Martin Mills
(from left) hugged up at the American Assn. of
Independent Music's second Libera Awards,
aka the Libbys, at New York's Highline Ballroom
on June 20. Mills presented the Lifetime
Achievement Award to Silverman.

2 Pop some tags: Alternative Distribution
Alliance's Matt Slif kin (left) and Kenny Weagly
nabbed the Libby for video of the year for
Macklemore & Ryan Lewis' "Thrift Shop."

3 Smithsonian Folkways Recordings director of
marketing and sales Richard James Burgess,
who's also on A2IM's board of directors,
accepted the creative packaging Libby for
designer Fritz Klaetke's work on Woody at 100:
The Woody Guthrie Centennial Collection.

4 Dualtone president Paul Roper (right) hoisted
the Road Warrior Award for hardest -working
artist of the year for the Lumineers alongside
Shane German of Believe Digital, which
sponsored the category. Dualtone took home
three Libbys, more than any other imprint. "Not
only are we leading the market share," Roper
said of indie labels,"but the sheer quality of
independent albums is changing the entire
music industry."

5 Let it shine: ASCAP president/chairman
Paul Williams, composer Patrick Doyle, 20th
Century Fox's Ted Gagliano and ASCAP CEO
John LoFrumento (from left) celebrated after
Doyle received the Henry Mancini Award at the
28th annual ASCAP Film &TV Music Awards
dinner at the Beverly Hilton in Beverly Hills,
Calif., on June 20.

6 Graham Parker hit the spot at the ASCAP
Film &TV Music Awards with a performance
of his song "What Do You Like?: which is
featured-along with Parker himself-in the
Judd Apatow-directed film "This Is 40."

7 Still dancing: The co-founders of Lollapalooza,
William Morris Endeavor's Marc Geiger (left)
and Perry Farrell, set off the EDMbiz Music
Conference, the first event of Electric Daisy
Carnival week, with a panel at Las Vegas'
Cosmopolitan Hotel on June 18.

8 Great minds: WME's Joel Zimmerman,
Insomniac Events CEO Pasquale Rotella and
HARD Events founder Gary Richards (from
left) talked shop at the "Festivals of the Future"
panel at EDMbiz.

7

INSTAGRAM US! #BACKBEAT

Shore Fire Media publicists hobnobbed with A2I M president
Rich Bengloff at the Libby (Lidera) Awards on June 20 at New
York's Highline Ballroom. From left: Shore Fire's Dani Frank, Mike
Baumgarten, Rebecca Shapiro, Marilyn Laverty and Matt Hanks;
Bengloff; and Shore Fire's Elizabeth Lutz.

@shorefire Shore Fire staff &A2IM President Rich Bengloff at the
2013 Libera Awards.

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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Report
Seattle

Sub Pop's Silver Jubilee, July 13

Perhaps no other American city is as as-
sociated musically with a specific time,
sound and style as Seattle. And, well, a
record label: Sub Pop, which launched
the careers of Nirvana, Soundgarden
and other grunge pioneers turned su-
perstars in the late '8os and early '9os.
But even after the hype faded, the label,
and Seattle's music scene, have thrived.
On July13, Sub Pop will celebrate its
25th anniversary with a free festival, the
Silver Jubilee (silverjubilee.subpop.
corn). The lineup is something of a label
history lesson, with Soundgarden, Mud -
honey, Father John Misty and others
gracing various stages in the charm-
ingly scruffy Georgetown district. But
don't let the deep lineup prevent you
from exploring. Noncommercial KEXP
Seattle's Kern Harrop, aka DJ Cherry
Canoe, loves Georgetown, one of
Seattle's "grimiest neighborhoods-in a
good way." Sub Pop marketing director
Carly Starr points nightcrawlers to the
Capitol Hill or Ballard areas, where
"you can walk around and stumble
upon great bars and restaurants."
Nick Harmer, bassist of local -boys -
made -good Death Cab for Cutie,
praises Wallingford, and recommends
scratching your shopping itch in all of
the above neighborhoods: "Each has its
own particular energy, but all have great
record, book and comic shops." Sub
Pop VP of A&R Tony Kiewel, however,
prefers simpler pleasures. His perfect
day? "Spot a bald eagle in Discovery
Park, then head to West Seattle for
a margarita and Korean tacos at Ma
Kai [marinationmobile.com] while you
watch the ferries cross the bay," he says.

@subpop
Greg Dulli,
Shearwater,
and Baptist
Generals:
part of
Sub Pope
pleasantly
bloated
lineup for
the Silver
Jubilee.

@mackle-
more
We haven't
played our
hometown
of Seattle in
a MINUTE..
Dec 12 at
Key Arena

@METZ-
theband
We are
happy to
announce
that we will
be playing at
@subpop's
silver jubilee
on July13.
It's time to
visit Seattle.

@Rachael-
Yamagata
Yo Seattle.
You have
won.
Ultimate fun.
Adoration
adoration
adoration!!!
So much
love!!
Xxooxoxox

Although its New York
outpost has become
cool -kid ground zero, Ace
Hotels actually originated

in the Northwest. The mod Seattle
Ace (acehotel.com/seattle) is ideally set
up for touring rockers, with multi -bed
rooms and shared baths. The Hotel
Max (hotelmaxseattle.com), however,
is the Jubilee's official HQ, with special
rooms done up with Sub Pop memo-
rabilia, including photos by legendary
scene snapper Charles Peterson.

When it's time to refuel,

Arm recommends "a
Mudhoney fore Mark

great Pioneer Square
sandwich place, Delicatus [delicatus-
seattle.com]. They have one called
the Mudhoney-it's a little embarrass-
ing." Steve Manning, former Sub Pop
staffer and current publicity director
of World Famous creative agency, digs
the fireplace -adorned 24 -hour diner
Lost Lake (lostlakecafe.com): "It fills a
gap on Capitol Hill with fried mac -and -
cheese, burgers, breakfast all day and
night, and drinks till z a.m." Tourists
make a beeline to the Pike Place Mar-
ket, but Peterson insists that "one must
eat Asian food when in Seattle: Green
Leaf [greenleaftaste.com] for Vietnam -

Clockwise,
from far left:
Mark Arm,
Hotel Max,
Delicatus'
Chief Stealth
Bomber
sandwich
and Steve
Manning.

ese, Maekawa [maekawabar.com]
for Japanese Izakaya style and Harbor
City [707 S. King St.] for dim sum."

411
After the Jubilee winds
down, it's easy to keep
rocking after dark. Man-
ning bigs up local nightlife

queen Linda Derschang, who's "been
opening bars and restaurants on
Capitol Hill for zo years." Linda's
Tavern (lindastavem.com) and Smith
(smithseattle.com) are among the
buzziest. Starr can be found in Ballard,
"bar -hopping between Kings [kings-
ballard.com] and Sexton [sexton-
seattle.com]." If you're still in the mood
for live music, one-time Sub Popper
and present-day Matador Records
publicity director Nils Bernstein recom-
mends Tractor Tavern (tractortavem.
corn), "a Soo -capacity bar built around
190o, with great bands almost every
night, heavy on folk and roots." Kurt
B. Reighley, KEXP's DJ El Toro, is
partial to Barboza (thebarboza.com),
citing its "very forward -looking book-
ing policy," and all -ages venue Vera
Project (theveraproject.org), which is
"always humming with the energy of
younger music fans." Peterson keeps
it old school at the Showbox at the
Market (showboxpresents.com), an
Art Deco institution opened in 1939:
"I saw Split Enz there for $2 in 1981,
and also recent shows by Mudhoney
and the Sonics. The place is a classic."
Arm prefers Neumos (neumos.com),
"which has a great sound system and a
nice, roomy backstage." For something
more experimental, Sub Pop director
of sales/A&R rep Richard Laing heads
to Black Lodge (429 Eastlake Ave. E),
"where you genuinely feel like you're
supporting the fragile ideas of artists
stepping into uncharted territory."

-Ken Scrudato

Jonathan
Poneman
Though Sub Pop was technically founded by Bruce
Pavitt in Seattle in 1986, it was only when Jonathan
Poneman joined him and both quit their day jobs and
incorporated the company in 1988 that they con-
sidered it to be a real business. They went on to run
one of the most successful indies of all time, signing
Nirvana and Soundgarden and helping launch the
grunge sound (and style) that ruled much of the '9os
worldwide. Though Pavitt left the label in 1996, Pone -
man is still at the helm,
despite a recent diagnosis
with Parkinson's, and ac-
claimed current acts like
Fleet Foxes and Father
John Misty speak to its
continued relevance under
his watch. On the occasion
of Sub Pop's Silver Jubilee
25th -anniversary celebra-
tion, Poneman shares the biggest lessons he's leamed
during his quarter -century in the game. -KS

GO WITH YOUR GUT
I have to trust my instincts first and foremost. Not
that my instincts are flawless, but at least you can
have the satisfaction of not going with someone else's
catastrophic advice. If I'm going to make a mistake, I'd
rather it be my mistake.

LISTEN TO YOUR STAFF
The way Sub Pop works is that there's an emphasis
on consensus -building. We have a lot of people who
are intellectually invested in the decisions that we
make-even emotionally invested. My hope is that my
co-workers feel like they can make a difference. Hav-
ing said that, there are decisions that only I can make.

RESPECT YOUR ARTISTS

Handling artists is just like handling human beings:
They're to be treated with respect. Sub Pop puts an
emphasis on candor and on educating our artists as to
the way we operate, but also on understanding who
they are. It's important to listen. Artists come in dif-
ferent temperaments, and a lot of times their volatility
comes down to a struggle to just be understood.

NEVER FORGET THAT IT'S ABOUT THE MUSIC
We've seen a complete transformation of the industry
in the past 25 years; the one constant is the importance
of the music. That may seem obvious, but there's been
so much hype and glorification of delivery systems
and the way that we listen to music over the music
itself. The music is the reason all these systems exist.

TAKE CARE OF YOUR BUSINESS, BUT ALSO
YOURSELF

Having recently been diagnosed with Parkinson's dis-
ease, I had to make some decisions. Achieving real joy
in whatever you're doing in life, that's the important
thing. You have to tune in to all the important compo-
nents of life: devotion, compassion, love. Just enjoy
your role, and live it as fruitfully as you possibly can.O
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Gear
Room With A View
Ann Mincieli, Alicia Keys' longtime audio guru, is reviving New York's studio scene with Jungle City

Name: Ann Mincieli

Empire state of mind: Born
and raised in Staten Island,
N.Y.

MincielTs many hats: Mixer,
engineer, full-time studio
coordinator for Alicia Keys;
guitarist; owner/founder of
Jungle City Studios

Climbing the ladder:
Worked as assistant engineer
on sessions for Alan Moulder,
Mariah Carey and Tony
Maserati before first linking
up with Keys on her 2001
debut, Songs in A Minor

Her muse: Mincieli has been
working full time as Keys'
studio right hand since 2002,
building her personal studio
on Long Island.

1 The 4 A Yankees
penthouse rally monkey
live room's oversees
piano has the control
graced room. "I'm
sessions for a Yankees
Alicia Keys, fan." Mincieli
Timbaland says. 'I get
and Rodney into brawls
Jerkins. over the

Yankees."
2"These
guitars are 5 The studio
used a lot also features
in my own 9 rare
ses1968 EMI
and AlAicia's," TG12345
Mincieli Mark Ill
says. console. 1
"Learning an refurbished
instrument every
has helped module,
me so every
much as an transistor,"
engineer." Mincieli

says. 1
3 See- wanted to
through bring people
acrylic bass- back to the
diffusers, history of
custom-built recording."
for Mincieli
by RPG
Acoustics,
provide
kyline

views.

"People thought I was crazy for doing this," Ann Min-
cieli says, sitting next to a baby grand in the penthouse
of her Jungle City Studios, which opened two years
ago. Amid shrinking recording budgets and the allure
of inexpensive home setups, big Manhattan studios
have been closing shop-not starting anew. "I've never
thought about it too hard," she says. "If I did, I probably
wouldn't have succeeded."

Jungle City is the latest triumph in Mincieli's two -
decade -plus career as an engineer, mixer and producer,
highlighted by work with Mariah Carey, Alan Moulder
and, most notably, Alicia Keys, who she's been collabo-
rating with full time as engineer, album coordinator
and studio director since zooz. The three-room studio
occupies the top two floors of a building in Chelsea.
Inspired by luxury hotels and legendary New York stu-
dio the Hit Factory (which shuttered in 2005), the luxe
space is filled with rich woods, Louis Vuitton wallpaper
and floor -to -ceiling sound -diffusing windows offering
sweeping views of the Hudson River. Mincieli likens it
to a "seven -star hotel" where "service comes first. We
let people really enjoy the experience and get back to
making albums the old-fashioned way," she says.

But form doesn't trump function at Jungle City. "I

want my studio to be more than just a console and a tape
machine," Mincieli says. The penthouse studio boasts
a rare 1968 EMI TGI12.345 Mark III console, which she
purchased in Brazil and refurbished herself. There are
the latest digital interfaces, but Mincieli, who plays gui-
tar, touts the studio's analog riches, from a huge instru-
ment collection-including a Jupiter 8 synth that can be
heard at the end of Keys' "No One"-to prized vintage
mics. "In one change of a microphone you can really
create the mood," she says. "It's so much more natural
than opening a session and putting five plug -ins on it."

This mix of old and new has attracted an impressive
clientle. Depeche Mode recorded its latest, Delta Ma-
chine, there (the album cover features the view from the
studio's balcony), and though Mincieli is coy on other
big names, a close look at the ads for Jay -Z's Magna
Carta Holy Grail show that the rapper was working with
Rick Rubin, Swizz Beatz, Timbaland and Pharrell at
Jungle City.

A proud New York native, Mincieli hopes Jungle City
sparks a new musical golden age in her hometown. "I
just wanted New York to have an inspirational place [to
record]," she says. "We were missing that."

-Sowmya Kri s na murthy

"We've brought it all back.
New York is busier than ever."
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Superchunk
photographed in

Durham, N.C. From
left Jim Wilbur,

Jon Wooster, Mac
McCaughan and
Laura Bahama.

DIY
INDEPENDENT
THINKING

The State Of
For our annual look at independent and

DIY artists and businesses, Billboard
uncovered the best (and worst) advice

to follow, starting with indie godparents
Superchunk, who took their business

into their own hands a quarter -century
ago and built Merge Records-now

the chart -topping, Grammy Award -
winning home to Arcade Fire, She & Him
and Spoon. And we spoke with the new

generation of self-starting musicians
and entrepreneurs changing the music

industry from their iPhones up.
WRITTEN BY EVIE NAGY

PHOTOGRAPHS BY LISSA GOTWALS

The first tropical storm of the season is closing in on Chapel Hill, N.C., on this June night, but Mac Mc-
Caughan is safe inside, singing about the summer sun. It's actually the running theme of the second
half of his June 8 set opening for New Zealand band the Bats. He closes with "Noisy Night" from his
group Portastatic's 2003 release Summer ofthe Shark-something of a concept album about the bliss-
fully innocent, slow -news summer that preceded 9/11.

As co-founder of indie-rock institutions Merge Records and the band Superchunk, McCaughan,
along with partner Laura Ballance, has made a nearly 25 -year career out of finding light at the edge of

dimming circumstances. Everything we know about the music industry, rock'n'roll and relationships suggests that
Merge and Superchunk should not exist in essentially the same forms as when they began in 1989. That's when
McCaughan convinced Ballance, his then -girlfriend, to play bass in his band. Neither of them had any business
experience, but they started a label in her apartment, out of which they released 7 -inch singles by Superchunk
and their friends' bands. Superchunk toured relentlessly as the next big thing that never quite was, the 7 -inches
turned into CDs by the Magnetic Fields and Neutral Milk Hotel, the label bought a building, then the bottom fell
out of the '9os indie-rock gold rush and the record store -based music industry; McCaughan and Ballance broke up.

And yet, in 2013, Merge is putting out more music than ever -32 releases this year, compared with 22 five years
ago, all without ever selling a stake or even retaining long-term rights to its bands' masters. The label has earned an
album of the year Grammy and a No. non the Billboard zoo thanks to Arcade Fire, and top ios from Spoon and She
& Him. Merge's year-to-date current -album market share through June 16 of 0.19% is a fraction of the biggest indies
like Glassnote (1.96%), but higher than peers like Sub Pop (o.15%), which sold a 49% share to Warner Bros. in 1995.

Superchunk's primary lineup-McCaughan, Ballance, guitarist Jim Wilbur and drummer Jon Wurster-is
still intact, and will release its loth studio album, I Hate Music, on Aug. zo. And McCaughan and Ballance, now
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both married to other people, still work together daily in Merge's airy, honey -toned
two-story Durham, N.C., storefront. The story of what McCaughan and Ballance
and their collaborators have done to endure and thrive is as much about what they
haven't done, especially when everyone else was doing it.

From the beginning, Merge's plan wasn't about plans-it was about rational deci-
sions that kept the label operational and rewarding from one day to the next, even
when human nature would suggest implosion. "In the earlier days, when we had per-
sonality conflicts, like when we decided to break up, what kept it together was that
the label and the band were separate projects that had a lot of value on their own,"
Ballance says. "Independent of our relationship, they had artistic and intrinsic val-
ue not just to us but to other people." In their case, McCaughan says, that has been
enough to push through personal conflict, because "with Laura and me, and also Jon
and Jim in terms of the band, there aren't any super volatile personalities involved.
There's no crazy person leading the way."

Financially, when Merge launched, "there wouldn't have been anything to fall
apart," McCaughan says. "It was in Laura's house. There was no overhead-it was
like, 'Press these records, sell these records, and pay for the next records.' In the time
where there was the least money, there didn't need to be any more money than that."

"Also the fact that we stayed here and didn't move to New York," Ballance adds.
"Everybody was like, 'You're a record label. Why aren't you in New York?"'

This relative isolation may also have had long-term benefits beyond keeping
down costs. "We don't have too much contact with other music industry people at
all, which it seems has turned out to be more of a plus than a minus," says zo-year
Merge employee Stacy Philpott, better-known as Spott, the label's de facto GM who
has done everything from radio promotion to artist relations. Instead of following
the lead of other companies or creating a business plan based on projected growth,
Merge has tended to meet its current needs one at a time. Spott contrasts Merge
with Minneapolis label Twin/Tone Records, which had big success in the '8os and
early '9os with acts like the Replacements, Soul Asylum and Ween. "They hired like
11 new people at once, and then they imploded. Whereas we have added one em-
ployee because something wasn't getting done," he says. "We put out [the Magnetic
Fields'] 69 Love Songs"-Merge's first big hit in 1999, a 69 -song triple album that has
sold 201,000 copies (including its boxed set and individual volumes), according to
Nielsen SoundScan-"and we bought a building and hired maybe two people.

"We're definitely resistant to change, but maybe in away hat's good," McCaughan
says. "It's more like letting stuffhappen and saying, 'OK, here's the change we maybe
need to make in order to keep doing what we're doing.'

"They have a great business sense and it comes from a
real place instead of a five-year plan," Spott says of Mc-
Caughan and Ballance. "They play off each other well,
which is a good way of saying he says 'yes' and she says
'no.'" Spott has plenty of examples of Merge's pragmatic
culture, including its early practice of reusing incoming
bubble mailers to send out their own records, or forgo-
ing standard big -label spending efforts like tour adver-
tising, which, as it learned when experimenting with a
mid-'9os Guv'ner tour, didn't pay for itself in ticket or
album sales. Spott himself was hired to do press and
radio when Superchunk was getting ready to release
1994's Foolish, and McCaughan and Ballance were
looking for a way to offset the percentage that then -dis-
tribution partner Touch and Go was taking for promo-
tion costs. Eventually, in 2005, Merge parted ways with
Touch and Go entirely to pursue its own distribution
deal with Alternative Distribution Alliance and keep
more from each release for the label and bands.

And then there's the budget taxidermy. Ballance is
amused, baffled and proud about a bit of office decor

that an employee has just ordered off of eBay: an absurd yet hypnotic stuffed coy-
ote head, teeth and tongue bared in menace. It seems like a ridiculous use of label
resources-until Ballance shares that she looked up the eBay listing and "it said it
was like $3.54." The most prominent art elsewhere in the building is a large series of
Merge -inspired paintings by prolific Brooklyn artist Steve Keene, known for his cov-
er for Pavement's 1995 album Wowee Zowee, but also to young apartment -dwellers
everywhere as the guy who charges $30 online for five random paintings.

Of course, smart spending only does so much unless you're also selling records.
It's hard to describe a "Merge sound," but what many Merge artists have in common
is a delicate balance between musical ambition and engaging accessibility. They've
had runaway hits-Arcade Fire's three albums since 2004 have sold a combined 2
million copies, according to SoundScan, with zoio's The Suburbs earning Merge its
first No. 1 on the Billboard zoo. But Merge also puts out a steady stream of releases
from artists that are known for having modest but dedicated fan bases that pay for
music-like the Mountain Goats and post -riot grrrl supergroup Wild Flag, whose
first albums with Merge, both in 2011, have sold 28,00o and 50,000, respectively.

And, as McCaughan says, there's always the next big thing-before Arcade Fire
were the Magnetic Fields and Neutral Milk Hotel, whose 1998 album, In the Aero-
plane Over the Sea, is a perennial seller, especially on vinyl, and likely to get a boost
when the band reunites to tour this fall. "We were around for 14 years before we put
out Arcade Fire," McCaughan says. "The label has certainly grown since the band
has been on the label, but that also has to do with Spoon, She & Him [fronted by
actress/singer Zooey Deschanel], M. Ward and the volume of releases we put out."

"Merge knows what they're doing," says Spoon frontman Britt Daniel, whose
band's commercial rise began after it was dropped from Elektra and signed to Merge
in 2000. Spoon's most recent album, 2010's Transference, hit No. 4 on the Billboard
zoo and has sold 183,00o copies. Daniel says it was a major shift going from a la-
bel at 75 Rockefeller Plaza to a house in Durham, but Spoon took a chance because
Merge did. "Most importantly, Merge wanted to work with Spoon. Not a lot of labels
wanted to at that time. No one was beating down our door."

Merge's approach to A&R is as organic as record companies get, with McCaughan
and Ballance, who together make the final decisions on signings, deliberating over
demos sent to them by trusted friends or colleagues, or other word-of-mouth. "The
process is highly unscientific," Ballance says. "We both listen and if it sticks with
one of us, we go back and forth and decide 'yes' or `no': 'Do we have time? Is it go-
ing to fit with everything else going on? When do they want their album to come

out?'" Merge's six new signings in 2013 include Mount
Moriah, William Tyler and Mikal Cronin; the label's

Team Superchunk

ALBUM TITLE: (Hate Music

LABEL: Merge

RELEASE DATE: Aug. 20

PRODUCER: Superchunk

PUBLISHING: All Songs Sound the Same (BMI)

BOOKING: Jim Romeo, Ground Control Touring

UPCOMING TV: "Late Night With Jimmy Fallon"

(Sept. 27)

PUBLICITY: Christina Rentz

SITE: Superchunk.com

TWEETS: gisuperchunk

seven new artists in 2012 included Hospitality, Daphni
and solo work by Husker Dii/Sugar veteran Bob Mould.

When asked about the label's feeling toward
research -based A&R-wherein record companies
analyze existing statistics like social media engage-
ment, sales, touring and other metrics before signing
a band-McCaughan is genuinely perplexed. "I don't
even know what that is." Even Arcade Fire's success
was such a surprise that Merge didn't produce enough
copies of 2004 release Funeral to meet demand, and
couldn't manufacture more fast enough, which caused
initial tension between the act and label. The process
of signing the band was described in "Our Noise: The
Story of Merge Records," an oral history released for
the label's loth anniversary in 2009, as something
that McCaughan and Ballance took almost too long to
decide on, offering a contract only after the band had
decided to go elsewhere, and based only on their gut
feeling about the unknown Montreal group's demo.

If Merge's dominant business philosophy is doing
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Narducy had only two days of rehearsal with the band a few weeks before the tour
opener in Calgary, Alberta, on June zo, but in many ways that fits the equilibrium Su-
perchunk has reached. The last two albums have been recorded in pieces over time,
with McCaughan sending around a couple of songs, the band learning them quickly,
and then going into Durham studio Overdub Lane to knock them out when every-
one's schedule permits. "One reason these records are good is that we don't have to
make them, so we make them when we want to," McCaughan says. "The new pres-
sure now is more, 'Who knows if you'll make another record, so you better make this
good because you don't want your last record to be crappy.'"

As a result, success has a different meaning than it used to, when the band was
central to the members' livelihoods. "When we were talking about the last one, we
said, `Do you think it will surpass 8,000?" Wurster recalls. "And it surpassed that by
a lot." For Wilbur, "success is coming home from tour alive. Because it's brutal. I'm
older now. It takes a toll. Now we'll do the cities we do well in, and that's kind of it.
In the past, we would do four shows between big cities, and that's not happening."

While industrywide record sales have plummeted since Merge was founded, and
the label's focus is on niche rock that grew out of record store culture, McCaughan
and Ballance would argue that they've thrived because of, not in spite of, this. Fans of
Merge bands still buy physical product, possibly even more with the vinyl resurgence,
and Merge continues to offer it. "Every week I look at the total SoundScan for LPs,
and lately we have 1.4%-1.5% of all LP sales in the U.S.," Ballance says. "That means
that one out of every too vinyl LPs sold in the country is on Merge."

"I don't like when people say, 'Now that people aren't buying music anymore
McCaughan says. "The only way to survive is to get people to buy music in any for-
mat they want to buy it in, as opposed to abandoning one thing for something else."
The best example of Merge's format -inclusive strategy is the "LP3": a vinyl release
that includes a digital download, which the label was the first to introduce in 2005.

Merge has also always had an artist -centric philosophy, originally avoiding con-
tracts with the idea that grown-ups should be able to trust each other and collaborate
at will. Now the label signs short t contracts of usually one to two records, and keeps
the rights for only seven to to years. "It belongs to them," Ballance says. "We're es-
sentially licensing the album from the band." The hope, of course, is that if every-
one's happy, they'll renew.

In the past six months, Merge has also taken an important step in making deals
for worldwide distribution. "That was always frustrating, wondering, 'Who's going
to put out this record in Europe? Surely someone will pick up this great record.' And
then people are like, 'Eh, it's not really right for our territory,'" McCaughan says. "We
don't have to deal with that unpredictability anymore." Ballance also credits "Our
Noise," which was released overseas, with growing the label's international profile.

When asked what an update of the book would include, McCaughan and Ballance
agree that aside from Superchunk's resurgence, Arcade Fire's Grammy and No.1 al-
bum are the label's biggest achievements of the past four years. "That was a huge
deal for them, and for us, and for indie labels in general," Ballance says. "Somehow
now the major -label approach is not working as well as it used to, and there's more
and more indie labels in the top to."

With Merge's z5th anniversary approaching in 2014, the label is discussing con-
cepts for howto celebrate, but has nothing confirmed. One thing's for certain though,
according to Ballance: Bucking another '9os-centric trend, "It won't be a cruise!" 0
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Durham, N.C.

"We've had 1.5% of all LP
sales in the U.S. That means
one out of every 100 sold is
on Merge." -Laura Ballance

what feels right at the time, it has also worked for Superchunk. During the post -Nir-
vana alt -rock land grab of the early '9os, the band turned down major -label deals,
figuring it was better off with what was working. When "Our Noise" was published,
the book's conclusion was that toot's Here's to Shutting Up was likely the last Superc-
hunk album, as the group had been on an extended hiatus, content with playing the
occasional show or releasing a single. There was the label to run; McCaughan was
spending more time with Portastatic; Wurster had become a sought-after session
and touring drummer, joining the Mountain Goats and A.C. Newman's band.

So zoto's Majesty Shredding came more or less out of nowhere, a blast of almost
forgotten joy. Its high-energy, instantly singable tunes earned the band its first spots
on the Billboard zoo (No. 85), Rock Albums (No. 33) and Independent Albums (No.
17), with 23,000 copies sold to date.

"We were happy with how it came out, but if we had made Majesty Shredding and
no one cared and the shows weren't good, then I don't think we would have made an-
other one so soon," McCaughan says of the new album. I Hate Music is a very differ-
ent record from Majesty Shredding. It has the Superchunk combination of loud punk
fire and deeper -than -power -pop fuzz, but comes from a much more serious place
that requires closer attention. "The last record was more about music, and nostal-
gia," says McCaughan, who wrote every song. "And the new one is ... I hate to say
this, because no one's going to want to buy a record if it's like, 'It's about getting old!'"
He adds that it's about "death, loss ... friends. And also music still. What is the role
of music in your life at this point?"

"I hate music, what is it worth?" begins first single "Me & You & Jackie Mittoo."
"Can't bring anyone back to this earth/Or fill in the space between all of the notes/
But I got nothing else so I guess here we go." The song's title references Mittoo, the
Jamaican keyboardist for the Skatalites and Studio One who died at 42 from cancer,
and though McCaughan is reluctant to say it, Ballance explains that much of the al-
bum is a response to the death of a longtime friend. "It makes me really sad," she
says. "Majesty Shredding was just fun. It was so fun to play those songs live, and I'm
sure it will be the same for this one, when you get over thinking what it's about."

Because there was a long stretch between the album announcement in May and
the single in July, Merge premiered the buoyant "FOH" on NPR's All Songs 24/7 live
stream on June 4, playing the song once an hour for a full day. "It's a good first song
for people to hear because it's indicative of the feel of the thing," McCaughan says.

Unfortunately, this summer's tour will mark a significant change-Ballance has
decided not to go on the road with the band, due to a serious hearing problem called
hyperacusis. "There is some permanent damage that just keeps happening, and I
have an [8 -year -old] daughter and I want to be able to hear her," Ballance says. "At
some point during the last tour I said, 'Listen, guys, no more small stages. I'll do big
stages where I can get away from you.' We did a show in November at Fun Fun Fun
Fest in Austin, and we started to play and Mac's amp was so loud, I could not get
away from it. I couldn't even play the first song." Ballance says she'll still record with
the band if there's a next album, but for this tour, bass duties will go to Jason Narducy,
who has played with Wurster in both Mould's band and Split Single.
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Being a successful musician
once required a team of hired
pros, or at least the right
industry contacts, to handle
needs from recording to
promotion to product sales.
Now, a mobile revolution of
accessible, inexpensive apps
and digital services means
independent artists can
control their own destinies
wherever they are, from their
phones, tablets and laptops.

Reporting by Evie Nagy, Glenn Peoples, Alex Pham and Nick Williams.

111 Raise Money
PledgeMusic WEB

Dedicated to music fund-raising (as opposed to

multimedia sites like Kickstarter) and serves as a

marketing tool. Artists can offer custom content

that is exclusive to pledgers, taking fans through

the life of a project, and integrate social media.

Artists can also choose to sell pre -orders for a

finished, funded project.

 pledgemusic.com

BandPage Experiences WEB

An open-ended fund-raising service that allows

artists to sell anythingto their fans, like a "personal

styling session," guitar lessons or the chance to

cook dinner for a fan. The fans purchase these

experiences directly, as opposed to receiving them

as rewards in exchange for pledging funds to a

separate project.

bandpage.com/fans

Patreon
patreon.com

WEB

See.me
 see.me

WEB

Kickstarter
 kickstarter.com

WEB

El Write & Record
Bands/Songwriters/
Multi -Instrumentalists

ChordBank IPAD'IPIIONE

Library of more than 2,100 chords for songwriting,

including left- and right-hand fingering, plus

suggestions for alternate chords and progressions

that have been used to drive hit songs.

chordbank.com

Tabletop
A modular app that allows users to mix and

match musical devices and share sessions with

collaborators through SoundCloud.

 retronyms.com

MAD

Animoog
Moog simulator

IPADONONE-BLACKBABBY

EDM/Hip-Hop Beatmakers

iMaschine IPANNONE

This beat sketch pad allows artists to easily create

music on the go.

Traktor DJ iPANNONE

Create mixes instantly for EDM- and synth -based

music usingthis app from Native Instruments, a

well -regarded company in the pro community.

BeatMaker
intua.net

'PANNONE

El Shoot & Edit
Video

8mm
Features a wide range of cool retro effects.

IPA.

WeVideo INONEN00.010

Shoot video, edit and share, all from the cloud.

 wevideo.com

iMovie
The iOS platform's primary video app includes

advanced editing features.

epic -Mac
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CI Distribute
TuneCore WEB

The industry standard for indie digital distribution

to iTunes and elsewhere.

DistroKid
Less expensive than TuneCore, and uploads to

stores fast.

WEB

Ditto Music WEB

This U.K.-based option allows users to register for

international charts.

El Fan Analysis
Next Big Sound
Tracks engagement metrics for social media

platforms, streaming services, online mentions,

Wikipedia page views and more. Feeds three

Billboard charts and has plans available to track

and compare multiple artists.

 nextbigsound.com

WEB

MusicMetric
Offers subscription plans to track up to 10 or

unlimited artists and also tracks peer -to -peer

activity in addition to social media and other

online engagement.

 musicmetric.com

WEB

BuzzDeck WEB

Currently invite -only and used primarily by labels,

but will be widely available soon, according to

the website. Users can seed their own content for

comprehensive tracking, and it includes detailed

graphics to show the impact and return on

investment of specific events.

 buzzdeck.com

O Promote Brand
&Songs

BandPage WEB

Lets users update all of their online profiles from a

central location.

SoundCloud WEIVANDROIDIPADIPKONE

The site of choice for sharing and/or streaming

music files.

BandCamp
 bandcamp.com

WEB

 Book & Promote
Live Events

Sonicbids WEB

Promoters post gigs of all kinds, including festivals,

licensing needs and more, and artists submit songs

and other info. Sonicbids will be relaunched in

the fall, including a mobile -focused site and tools

to help bands find geographically relevant gigs

while on the road. (Sonicbids is owned by Billboard

parent company Guggenheim Digital Media.)

ArtistData WEB

Lets artists update multiple online accounts at once

to manage and promote tour dates.

Stageit WEB

Perform live, streaming shows from a laptop. The

performances aren't recorded or archived, allowing

for a one -of -a -kind event.

 stageit.com

Concerts in Your Home WEB

Book house concerts through a network of hosts

looking for artists.

 concertsinyourhome.com

"10-~
.1111

O Sell
Tickets

Eventbrite
Ticketing and event management site that also has a

mobile app for concert -goers.

 eventbrite.com

WEB

Brown Paper Tickets WEB

Digital/paper ticket -selling service that's free for

artists, has low fees for purchasers and includes a

suite of customizable options.

 brownpapertickets.com

Splash WEB

Create custom websites and invitations for shows.

 splashthat.com

CI Play Live
AmpKit
Guitar pedal/effects simulator connects to a guitar

through an AmpLink device and allows the export of

recordings directly to a computer.

IPHONE

iLectric
Piano app features 20 professional -grade

instruments, expanded library capability and

exporting.

(PAD

Audiobus IPADIPIKINE

The ultimate musician's app -to -app app. Connect

multiple compatible music apps and use them

together for integrated music creation.

10

BAND

Sell
Merchandise

Chirpify WEB

Sell digital and physical goods through social media.

Purchasers can click -to -buy or enter contests within

a tweet, Facebook post or Instagram photo.

 chirpify.com

Limited Run WEB

A module -based platform far selling digital and

physical product that works with all devices, and

includes SoundCloud integration and custom HTML.

 limitedrun .com

Square
Accept credit and debit card payments on -site

through your phone.

!PHONE

TheHub.fm
The forthcoming service will enable mobile -based

merch purchases by fans at shows.

MI Overall
Management

WEB

Artist Growth ANDROIDIPADIPHONE

Mobile band management app that handles

schedules, to-do lists, finances and inventory on the

road. It also allows BMI artists to register for live

performance royalties.

Topspin WEB

Direct -to -fan marketing and e -commerce platform,

where artists can promote and sell products, track

analytics and more.
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A New Day
For Indie
Distribution
Changes in the marketplace bring
a brighter outlook to challenged
independent distributors
BY ED CHRISTMAN

Are things looking up in the indie sector? A period of downsizing
among indie distributors appears to have ended. With stability
among CD merchants, growing vinyl sales and digital streaming on
the rise, indie distributors have come out of their protective shells
and appear to be looking for new opportunities.

The past few years had seen much cost-cutting at the distribution level as CD
retailers fled the space and those remaining reduced their music presence. But
right now, the remaining majors are moving to beef up their own independent
distributors, with Universal Music Group (UMG) looking to compete with the
success of Sony's RED and Warner's Alternative Distribution Alliance by rein-
vigorating a sleepy Caroline. Given the success of the RED -distributed Mumford
& Sons (which has sold 2.3 million copies of Babel, according to Nielsen Sound -
Scan) and the ADA-distributed Macklemore & Ryan Lewis (which has moved
843,00o of The Heist), it's easy to see why.

By no means is the current climate just benefiting the major -owned distribu-
tors. Other distros have benefited by shifting dynamics in the marketplace.
Stricter guidelines at major -owned distributors have sent some labels looking
for new homes at midsize distributors. And smaller distros have taken advan-
tage of the growing vinyl phenomenon, which has seen units rise to 4.6 million
albums at the end of 2012 from z.6 million at the end of 2009.

Sony Music Entertainment has maintained steady investment in keeping RED
fully staffed, which has been rewarded by RED becoming the No. 1 indie dis-
tributor in terms of market share for 2ml-12. The Bob Morelli -led RED displaced
perennial leader ADA, which had led the indie sector for the previous five years
starting in 2006, the first year Nielsen SoundScan tracked the market share of
albums plus TEA sales (where 10 tracks equal an album).

Warner Music Group has shifted WEA president Mike Jbara to ADA World-
wide president, added label services by integrating its Independent Label Group
and strengthened A&R by assigning Sire label legend Seymour Stein to recruit
new labels worldwide. Moreover, UMG-which downsized its commitment to
the indie sector by selling off a majority interest in Fontana to INgrooves and
becoming a minority shareholder of the latter-has reinvigorated the Caroline
indie distribution brand by naming Dominic Pandisca president. Caroline has
built up its worldwide presence with the addition of 25 staffers, and is seeking to
add labels to its roster, most recently picking up ATO.

The revitalization of the major -owned indie distribution sector is highlighted
by the market -share shootout between ADA and RED. While RED had been the
indie distributor market -share leader for the last two years, peaking in February
with a year-to-date album plus TEA market share of 5.0%, in recent weeks it has

been displaced by a likewise red-hot ADA, which now leads with 4.5%, versus
RED's 4.4% for the week ended June 16, according to Nielsen SoundScan.

On the digital front, the Orchard-which is 5o% owned by Sony Music Enter-
tainment-has grown nicely this year, with album plus TEA market share sprout-
ing more than one full percentage point to 2.5% from 1.5% at year-end 2012. The
Orchard represents the consolidation of such digital aggregators as the Indepen-
dent Online Distribution Alliance and Iris Distribution as well as physical distro
capabilities thanks to its acquisition of certain TVT assets. Its main competitor,
INgrooves, also has grown nicely with its acquisition of Fontana, which has been
folded into the company, and gives it physical distribution capabilities.

Beyond the majors, Kobalt Music Group has launched an artist services and in -
die distribution operation; Alliance Entertainment is also putting its foot back into
the indie sector with the addition of Dean Tabaac, a former longtime RED execu-
tive, to its staff with the purpose of bringing indie labels aboard for distribution.

"All of a sudden, the marketplace is different," the GM of an indie label says.
"Caroline is making noise again. RED, ADA and [El Distribution] have been do-
ing their thing for a long time and continue to do it well. INgrooves, now that it
has digested Fontana, is acting more like a traditional distributor. Redeye has
grown, and Kobalt and Alliance Entertainment have stepped into the market.
And Select -O -Hits still gets music into the big accounts like Walmart."

Beyond all this, smaller indie distributors have experienced benefits in both
the physical and digital realms. On the physical side, the retail downsizing of
the last few years-during which Borders and Circuit City shuttered-has led to
tightening guidelines at larger, major -owned distributors, which, in turn, have
led smaller indie labels in the direction of small indie distributors. Companies
that have benefited include Music Video Distributors in Pottstown, Pa.; Sumth-
ing Distribution in New York; Burnside Distribution in Portland, Ore.; City Hall
Records in San Rafael, Calif.; Super Din Irvine, Calif.; Allegro in Portland, Ore.;
and CPI in Cleveland. On the digital side, indie labels have seen distributors
with access to large physical retail accounts demanding digital distribution as
well as physical; those that don't want to give in to the ultimatum have had to
look elsewhere.

"There is more stuff falling through the cracks because the majors have tight-
ened up their criteria," says Mike Dreese, CEO of Brighton, Mass. -based Ne
bury Comics, which specializes in indie music product.

"That is the beauty of the ecosystem," Redeye principal Tor Hanse
"There is still a lot of music to go around, so there is definitely a need fo
tors that are adding value to their label partners."

Indie distro veteran and CPI principal Clay Pasternack says companies like his
provide an alternative to labels that have nowhere to go. "There will sway
labels that won't be big enough to go to RED or Fontana, but they ha
somewhere," he says.

Not everyone is optimistic. One distribution head says physical sales continue
to be a struggle, and digital also is proving challenging as the bigger indie labels
choose to do direct deals with iTunes. "It's a tough business and I don't see a lot
of success and growth stories out there," he says.

But a slew of boutique distributors has been strengthened by vinyl sales, a spe-
cialization in a niche genre or both. Beneficiaries include Carrot Top Distribution
in Chicago; Forced Exposure in Malden, Mass.; Revolver USA Distribution in
San Francisco; Get Hip in Pittsburgh; StickFigure Distribution in Atlanta; Cobra -
side Distribution in Glendale, Calif.; Altavoz Distribution in Washington, D.C.;
Groove Distribution in Chicago; Light in the Attic in Seattle; Ernie B's in Atlanta;
and Soundburst Audio in Layton, Utah.

"I feel like we are on firmer ground with more consistency," Hansen says. He
reports that his staff is at 5o employees because it sells directly to many small
accounts that other distributors don't want to deal with. "We are seeing more
vinyl curated shops open, and the new breed of record stores requires a level of
customer service, shipping and packaging that didn't previously occur. There is
an element of going back in time. It feels more like it did years ago."

One indie-label GM cautions that the level of service today isn't the same as
a decade ago when distributors were in stores taking inventory and putting up
posters. Still, vinyl is helping. Hansen reports that 5o% of Redeye's sales in May
was in vinyl, and he expects that to happen again in June.

"Vinyl is helping all of us, so we continue to grow," Pasternack says, "which
makes me cautiously optimistic." 0
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.6
LLION

VINYL ALBUM SALES
AT THE END OF 2012,
FROM 2.6 MILLION AT
THE END OF 2009

From left:
Redeye's
Tor Hansen,
ADA's Mike
Jbara,
RED's Bob
Morelli and
Caroline's
Dominic
Pandisca
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How to do your own product sales right

Steve Gerstman, founder of Oakland, Calif. -based
Tour Swag, is a pioneer in the DIY merchandising
space. His business serves many superstar clients like
Eric Clapton and Van Morrison, but still promotes
a user-friendly merch model that helps emerging
bands create swag and get it to shows and on the bod-
ies of fans. Tour Swag can provide any level of mer-
chandising services, including in-house design and
production capabilities. Nonetheless, Gerstman's
first piece of advice for baby bands: Don't necessar-
ily go to a merch company out of the gate. Particularly
early on, when profits and fan bases are tiny, many
artists will be better off with a complete DIY model.
Here are some merchandising tips for any act armed
with a cool logo and enough of a following to do a
string of dates.

1
TAKE YOUR MERCH SERIOUSLY
The most common merch mistake is not to have
any. Once you commit to it, treat your merch as

a blend of creativity and commerce-weighted 70%
toward the former. Bands "put a lot of effort, as they
should, into their songwriting and their rehearsing
and arrangements and honing of their songs," Gerst-
man says. "Rather than think of merch as a commod-
ity that you buy as cheap as you can and sell for as
much as you can, look at it the same way you do your
art. When you're starting out, do you buy the cheapest
guitars and amps, just based on price? No. It is your
art; it is important."

2
LESS IS MORE
Developing bands should consider selling just
one very cool T-shirt style. If you go with two

designs, that's really eight different items with higher
upfront costs when size is considered. Gertsman also
warns not to be too specific in merch design. Event -
focused items-"Soldier Field, June 7, 1989"-are
plenty cool, but for only the biggest bands. You don't
want to be stuck with a bunch of shirts for a show that
happened months or years ago.

3 KNOW YOUR FANS
Understanding customers is paramount. Say
you've decided you want a high -quality product.

But what is high quality? Is it thin and small for hip-
sters, or big, black and beefy for headbangers? Is your
art minimalist or an explosion of color? Are your fans
girls or boys? Most important, what would you wear?

4 GO LOCAL
Gerstman advises to stick with the local screen
printer and use one of the many Web -based

DIY e -commerce tools to sell outside of shows. "Go
to someone who has a high rating on Yelp, or get per-
sonal referrals from someone who has something you
like," he says. "The whole DIY thing is happening be-
cause you don't need a big company. Go to someone
who's going to work with you, and stick with them."

5
UNDERSTAND THE ECONOMICS
The cost of your merch varies based on design
and colors, the type of shirt and the quantity

ordered. If it's a fairly basic design on a decent qual-
ity shirt and you need Soo, the cost should be in the
$4-$5 range per unit. If you sell it yourself, which
Gerstman recommends, keep the price in the $1.5-$zo
range, with any fees to the venue being a determining
factor. "You'll make friends with your fans because
you're not gouging them," he says.

6
MAN YOUR OWN MERCH TABLE
If you don't have the manpower to have your
merch table covered before, during and after

your set, put the band out there after the performance,
and hype the appearance from the stage. "The advan-
tages of the band doubling as merch vendors are, one,
you'll make more sales if you're there-proven fact,"
he says. "Two, you can watch to see what's happen-
ing, which is important, because each shirt is a Szo
bill. Three, when you're talking with the fans you're
making a connection, and there ain't nothing like that
personal connection." -Ray Waddell

Tour Swag's
Steve
Gertsman
says to keep
in mind the
"10 foot
rule": "How
will your
product and
signs look
from 10feet
away? That's
where the
customer
will be
seeing them
from.

Build Your
Own Online
Radio Empire
Two DIY radio pioneers are
breaking artists and new
ground in streaming music,
and you can too

NEW I
There are no hits on Brooklyn's Newtown Radio,
just new and obscure sounds from underground
and emerging artists based around the world.
Tastemaking curators including musicians,
music bookers, label managers and editors from
places like Brooklyn Vegan, Ad Hoc and Impose
magazine provide a steady stream of undiscov-
ered music on 35 weekly programs airing seven
days a week. The station also records in -studio
sessions-featured acts have included DIIV and
Sky Ferreira-that are presented online by Noisey.

Co-founder Colin Ilgen didn't have any experi-
ence in radio when he launched the online -only
station in 2009 with friends. Now, Newtown is
growing steadily with more than 15,000 unique
listens per month and fans in France, Germany,
South Korea and beyond.

"We're trying to create a platform where
instead of having to go to a blog and scroll
through tons and tons of stuff to discover new
music, you can just go to Newtown and get a
constant, curated stream of things you would
never hear on traditional radio," Ilgen says.

PRO TIP

For anyone looking to start their own online sta-
tion, Ilgen recommends such broadcasting soft-
ware as Nicecast or Shoutcast, a DJ interface
like Megaseg and a service such as Live365 for
hosting the broadcast and paying artist royalties.

DUBLAB
Launched in pre -broadband Los Angeles in
1999, Dublab is both a local institution and
an international force. The online station, run
by a nonprofit collective with four full-time
employees, counts among its DJs members of
the Postal Service, Peaking Lights and Flying
Lotus' Brainfeeder collective. The station has
also played a role in launching the careers of
Baths, Teengirl Fantasy, Nosaj Thing, Shlohmo
and others. Dublab features music from a ka-
leidoscope of genres and has a listenership of
approximately 300,000 per month, with more
than 50% coming from outside the United
States. Station co-founder/executive director
Mark "Frosty" McNeill calls Dublab's program-
ming "eclectic, but all coming from a similar
vantage point."

"We wanted to build something akin to a
really interesting record label or community -
based record store that would be a platform
for music that we really believed in," McNeill
says. "With the Internet we have a wide-open,
affordable platform where we can reach
people around the world."

PRO TIP

For would-be Internet radio entrepreneurs, Mc-
Neill recommends considering hosting a series
of recorded mixes on SoundCloud or Mixcloud
as an alternative to live, streaming radio. Shar-
ing your mixes will allow you to get comments
and build a community while developing your
sound and aesthetic. -Reggie Ugwu
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51 Million And
Counting
YouTube star Ali Brustofski works to jump
from covers to success with her own songs
BY WILLIAM GRUGER

Ali Brustofski-a 19 -year -old singer/song-
writer from Oakland, N.J.-can count
Sony/ATV, Clear Channel and Ryan
Seacrest among her supporters. She's
performed at WHTZ (Zioo) New York's

Jingle Ball at MadisonSquare Garden. And she's racked
up more than 51 million video views on YouTube.

She's done that by singing other people's songs, but
on July 10 Brustofski will find out how many of her
238,000 YouTube subscribers and 13,000 Twitter fol-
lowers she can convert into buyers of her own music,
when she releases an iTunes EP of originals pointedly
titled Dream Big. For the moment, Brustofski's iTunes
numbers are dwarfed by her YouTube success. Her
28 cover songs have sold 17,000 units, according to
Nielsen SoundScan, with 11,000 of those accounted
for by her version of David Guetta's "Titanium." Her

"Titanium" video, though, has racked up 9.5 million
YouTube views.

Brustofski started doing musical theater at 8, and
quickly graduated to work as a voice actor. At 10, she
became the voice of Piper O'Possum, the mascot of
Nick Jr. on Nickelodeon from 2003 to 2007. But it
wasn't long before she noticed another performer, just
her age, making a name for himself on YouTube, and
within a few years she wanted to do the same. "I had
been watching people like Justin Bieber on YouTube
for a while," she says. "I started by putting up choir vid-
eos, and from there met a bunch of awesome people

that do my videos now."
Her first video to catch fire and reach

more than 1 million views was her cover
of Katy Perry's "E.T.," a clip that starts
in black and white and gradually adds
color, but keeps the focus on Brustof-
ski, a keyboardist and a guitarist play-
ing in front of a brick wall. Her videos'
production values have grown with her
audience, which she built utilizing the
key practices of YouTube stars: collabo-
ration and careful song selection.

Collaboration taps directly into
YouTube's community. Brustofski has
worked with U.K. singer/songwriter
Tom Andrews on a cover of Taylor Swift
and Ed Sheeran's "Everything Has
Changed," and with Andy Kirk of Runs -
ground Music for a cover of One Direc-
tion's "Little Things." "It sends some of
their fans to you, some of your fans to
them," she says.

Timing and song choice are crucial.
Hit it right and one's cover has a chance
of showing up in the "Related Videos"
section of YouTube alongside the origi-
nal song itself, which means a signifi-
cant traffic boost.

"Usually I look at the Billboard charts

to see what's doing well," Brustofski
says. "If a song is still coming up by the
time I want to cover it, then I'll pick that
song and hopefully it works out."

What makes it work are Brustof-
ski's publishing deals with two YouTube
partner networks, Fullscreen and We
Are the Hits. Fullscreen works with Uni-
versal Music Publishing Group and We
Are the Hits is operated by Sony/ATV.
Both allow her to earn revenue from
the cover videos she posts on YouTube,
sharing some of the earnings from pre -
roll advertising that would usually go
to the publishing rights -holders. Not
many people have a deal with both com-
panies-she was one of the first to sign
with We Are the Hits, and Fullscreen
opted to honor her original deal.

Though Brustofski declines to give
specifics, it's clear her YouTube busi-
ness is modestly profitable. "While it's
not enough for me to live on my own
yet," she says, "it's definitely enough to
put back into recording and doing vid-
eos with [a bit] of a cushion left over. I
know of some YouTubers who are mak-
ing enough money to support them-
selves through iTunes sales and ad reve-
nue, and I hope to reach that point soon."

But the popularity of YouTube covers
has grown beyond publishing compa-
nies compensating the creators with a
bit of ad revenue. Brustofski has twice
appeared on Clear Channel's "Saturday
Night Online" as part of its continued
coverage of YouTube cover artists. Ry-
anSeacrest.com, where Brustofski's
covers have also been featured, hosted
a "Bieber -Off" YouTube cover contest
when Bieber's "Boyfriend" single came
out in April.

Even major -label artists have em-
braced the trend, recognizing the im-
portance of YouTube covers and user -
generated content in the rise of some of
the biggest songs (like "Call Me. Maybe"
and "Gangnam Style") during the past
year. Jason Deriilo has been fanning
the fires behind his newest single, "The
Other Side," by not only encouraging
covers by popular YouTube artists like
Tyler Ward and Max Schneider, but also
appearing in the cover videos himself.

Brustofski's deal with Fullscreen also
affords her other revenue opportunities,
which is one of the main benefits many
YouTube artists and content creators
receive when signing to a YouTube
network. Fullscreen helps broker deals
when major -label acts are looking for
YouTube artists to cover a particular
track as part of a promotional campaign.
Brustofski did a version of OneRepub-
lic's "If I Lose Myself" in March and a
cover of Carly Rae Jepsen's "This Kiss"
last December as a part of a Nivea "This
Kiss" marketing campaign.

And Fullscreen can connect her with
branding opportunities outside of mu-
sic-the prospect of a clothing sponsor-
ship (which would amount to product
placement in her videos) has come up,
though she's not yet attached to any
specific brand. "They have a bunch of
brands that are contacting them, but
they never force anything on you. They
just present opportunities." Brustof-
ski says that if it's a brand she likes, she
might consider the opportunity.

Now Brustofski is taking the next step

on her own. Using producers she's met online through
YouTube, she's marketing her Dream Big EP on her
YouTube page, which pushes views for the iTunes pre -
order. To make the album happen, she utilized a lesser -
known crowd -funding platform called RocketHub and
raised more than $8,000, offering engaging rewards
like a Skype video call or backstage hangouts.

"I'm definitely open to management or labels if the
right people and the right fit comes along. But right
now, it's just me and my really strong support group of
family and friends that help me along," she says.

And her devoted fans have helped her win online
contests. In December 2011, fan votes helped power
her win of Zrno's Jingle Ball Hometown Hero Compe-
tition, which landed her an onstage performance next
to Karmin, Megan & Liz and Gym Class Heroes, per-
forming one of her original songs, "Fall Back to You."

Brustofski's live performances have taken off as
well. In June, she was part of two sold -out shows at the
Gramercy Theatre in New York on a bill with MattyB
and Matti Jane, two other well-known YouTube art-
ists and frequent collaborators. She hopes to do more
shows with bigger acts in the future. For now, it re-
mains to be seen if that means singing her own songs,
or those of others. "Green Light," the first single from
Dream Big, will make its Zioo debut on July 2.0

Cover Kids
Five Success Stories

JUSTIN BIEBER
Bieber's YouTube renditions of Ne-Yo
and Alicia Keys were discovered by
manager Scooter Braun in 2008. He
has since had five No.1 albums on the
Billboard 200.

AUSTIN
MAHONE
Currently opening for Taylor Swift,
Mahone collaborated on a rendition
of "Say You're Just a Friend" with Flo
Rida and recently released "What
About Love" (Chase/Republic), which
debuted at No. 74 on the Billboard Hot
100.

MATTYB
The pint-sized art-
ist is only 10 years
old, but with 1.4
million YouTube
subscribers, he's
managed to be-
come the youngest
act to sell out New
York's Gramercy Theatre in less than 24
hours-twice.

CIMORELLI
These six sisters from Sacramento, Ca-
lif., have built a YouTube audience 1.9
million strong, earning the act its own
Vevo channel and a deal with Universal
Island Records. Their Made in America
EP debuts this week at No. 4 on Bill-
board's Heatseekers Albums chart (see
story, page 45).

MEGAN NICOLE
Signed to Bad Boy/Interscope, this
18 -year -old is in the process of
introducing her 1 million -plus YouTube
subscribers to her original tunes, with
the new single "Summer Forever." -WG
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Bad
Advice
Knowing the don'ts of
DIY is as important as
knowing the dos
BY DEVON MALONEY

Good advice can be a godsend when it comes to start-
ing and growing an independent operation. Trouble is,
terrible intel is as plentiful as the good stuff, and some-
times it can be hard to tell the difference. Here, DIY
vets, from both decades -old indie collectives and tiny
one-man operations, share some of the most common
misconceptions that a small-scale entrepreneur can
have about operating on your own.

1
If a business model worked for one suc-
cessful indie label, it will work for you, too.

"The shittiest advice is to know what everybody
else is doing," Sub Pop executive VP Megan Jasper
says. "What works for one company-even if it's a like-
minded or seemingly similar company-may not work
for the next. What do you do best? [Answering] that is
the only way you're ever going to be able to put your
best foot forward-not copying Matador, or Epitaph, or
anyone else who may be doing awesome things."

"[People] give us good advice, but it doesn't really
fit with our core principles," says Joe Steinhardt, co-
founder of New Jersey -based Don Giovanni Records,
home to bands like Screaming Females. "'What values
should I have?'-that's the wrong question. There's no
such thing as `DIYvalues' or `independent values.' The
thing with doing it yourself is that you set your own val-
ues, and then you figure out how to do things [while]
following them."

"I don't know if our model-a group of longtime
friends who trust each other-would be effective for
anyone else," says Dessa, rapper and member of Min-
neapolis hip -hop collective Doomtree. "And I've seen
a lot of methods that are successful for others that
wouldn't be for us. If people tell you it's important to
be mindful of trends and what's going on with [other
people], you can go ahead and not listen to that."

2
Don't spend too much time drafting a
budget. "I feared doing budgets, and once an
industry professional told me, 'All you got to do

is pull a number from your ass and add a couple zeros
at the end,'" Jasper says. "I was like, 'Are you fucking
with me right now? Because that is the most fucked -up
thing I've ever heard in my life.' ... I hope it goes with-
out saying: Do not take that fucking advice."

3
Contracts are less important when you're
working with your friends. "Anyone doing
anything DIY [will probably] work with their

friends," says Sebastian Cowan, founder of Arbutus
Records, the Montreal label/collective responsible for
acts like Grimes and Majical Cloudz. "Even though
you would think having contracts with your friends is
unintuitive because you understand each other, those
lines get blurred. Be really clear about where your pro-
fessional obligations are. Never work under the guise
of let's assume.' From the very start, even if you're
only making so cassettes. It's just so important."

Be Your Own Bookkeeper

4 Always present your product in the clearest, most
straightforward manner. "The advice that `young kids
have ADD, and they're stupid, and you have to drill [work eth-

ics] into their heads,' blab, blah, blah. I wholeheartedly, fundamen-
tally disagree," says Christian Clancy, manager of hip -hop collective
Odd Future. used to get into arguments at my old job, because I
was a fan of confusion-because it means you're [exploring] a part of
the brain that no one else has gone to. It's OK if people don't know
the answer. If they're confused, they have to think and they have to
do research."

5
Good advice is good advice is good advice. "The best ad-
vice today can be the worst tomorrow or vice versa," says Hunt-
er Giles, founder/operator of Infinite Best Recordings, home to

Brooklyn acts like Ava Luna and Twin Sister. "I could tell you, `Never
turn down a song you can have for free,' but that's not a good policy
in the wrong hands. The most important thing is to just try and think
critically about all possible hypotheticals, even the unpleasant ones."
Dessa says, "There are as many successful methods as there are suc-
cessful stories. I would be really wary of anyone who tells you they
have an unbreakable rule or a steadfast formula for success." 0

Tips to keep your head around finances while your heart is in music

There is an enduring disconnect between
devoting one's life to music and being
proficient in QuickBooks. Hillary Byrum
helps indie-label owners bridge that gap,
and her advice applies to independent art-
ists as well. Bookcreeping, her Brooklyn -
based company, manages the accounts of
labels including Captured Tracks, Sacred
Bones Records and Cascine, keeping track
of every late -night bar tab and far-flung
royalty payment. We asked her to give us a
crash course in DIY bookkeeping.

START EARLY
Start keeping track of all your expenses as
soon as possible. People will put it off and

just think that they'll remember every-
thing, but you can't trust yourself to do
that. It makes everything so much easier
and will save you so much time in the long
run if you just sit down once a week to sort
everything out.

DEVELOP A SYSTEM
I make a binder containing every expense
for every release my clients have ever had,
almost like a scrapbook. Each expense is
organized by the catalog number of the
release it's for, and I'll do the same thing in
QuickBooks. When sales come in, they get
tagged by catalog number as well. Having
a system in place will help keep things

from falling through the cracks.

BE CONSISTENT
I started working with one label and I
couldn't make sense of their books at all
because they had only put in some things
and left out others. When you're missing
expenses and the numbers don't add up,
it's the worst. You don't want to have to
call an artist and be like, "Did we pay you
for this thing?" Everyone has their own
way of doing things, but be consistent.

KEEP A BUDGET CALENDAR
One thing people don't realize is that when
you sign with a distributor, there are terms

that say you won't be paid for a couple
of months on the sales you've made. So
you have to be really careful about what
you spend because you're not going to see
money back immediately.

GET HELP WITH TAXES
I have a CPA that I work with and recom-
mend to my labels. In my experience, it's
a real relief to have someone who's an
expert in tax law sit down and tell you that
everything is OK. They can answer ques-
tions like "Should this person get a W9?"
and whether or not you can write some-
thing off. I really do think that they pay for
themselves. -Reggie Ugwu
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Carla Morrison
Pays It Forward
Indie Latin rocker's Pan Dulce Productions funds
DIY musicians

aria Morrison is proving that indie knows no
bounds. The two-time Latin Grammy Award
winner, known for releasing swooning alt -rock
love anthems on her own Cosmic Records, of-
ten finds herself mobbed by overzealous fans

insisting on an autograph. The new attention has prompted
the 27 -year -old singer/songwriter to launch Pan Dulce Pro-
ductions, which gives other artists the chance to fulfill their
dreams. There aren't any applications, deadlines, contests or
other hoops to jump through: Morrison
simply hand-picks aspiring acts and, de-
pending on their project, they are afforded
funds to complete their musical visions.

"Pan Dulce is not a charity, because we
can't help everyone, but it has a mind -set
like one," Morrison says. "We guide art-
ists, but the main goal is to help the indie
scene so we can have more musicians to
inspire people and make this world a bet-
ter place."

There are two catches. First, Pan Dulce
takes what Morrison calls "small percent-
ages" from shows and albums. "That
goes straight into a savings account so
we can use that money for new artists we
want to help in the future." Second, art-
ists are asked to sign a contract that says
they'll "pay it forward" to other artists.

"Pan Dulce is not a label, and there is no 6a

motivation to work toward [that]," Morrison says. "We want
to help independent projects and we want artists to be their
own entrepreneurs, but that's it."

"The fact that she's an indie artist getting major attention
and wanting to help artists like me speaks to her character,"
says singer/songwriter Jandro, who with Morrison's support
will self -release an album of '6os-inspired pop music later
this year. The first wave of Pan Dulce artists also includes Sol
Pereyra and Vanessa Zamora. Morrison says Pan Dulce can

only afford "two to four projects every
two years."

Pan Dulce acts often get to perform
with Morrison, who's currently playing to
packed houses while touring the United
States and Latin America. Jandro says
that one major lesson he's learned from
her on the road is to take charge. "She
doesn't just play the role of an artist. She
shows up to a show knowing every detail
in a way that's refreshing. She wins the
respect of her peers."

Pan Dulce also has a weekly blog
showcasing independent bands. "We
recommend them to my fans and con-
tacts so people get to know them and
the indie scene in Latin America," Mor-
rison says. "There is nothing like helping
people reach their goal-just like I was
helped." -justino Aguila

Carla
Morrison
(top) and

amore
(below)

Screen shot
of the Queue
ticketing
app

Writing Their
Own Ticket
DIY digital ticketing
platform Queue aims to be
the all -in -one 'Basecamp'
of indie touring

Like many innovations, the Queue ticketing and
events platform was built out of DIY necessity.
James Moody, co-owner of independent Austin
promoter Transmission Events, needed to have
full control over and access to the ticketing data
for his company's rapidly growing annual Fun Fun
Fun Fest. So he and friends at Sacramento, Calif.,
digital firm ground(ctrl) quietly built the fest's
own ticketing product that didn't rely on anyone
else's proprietary technology.

But as operator of several year-round venues
in Austin, Transmission realized it needed more: a
way to manage booking shows and selling tickets
that didn't involve toggling among Google Calen-
dar, Gmail, TicketFly, Excel, social media and the
venue website's back -end. For several years, the
company tweaked the original product to create
a single -login, networked platform that manages
a calendar for multiple venues, guest lists and
website-integrated online ticket sales, instant
event sharing to Facebook and Twitter and, most
important to Moody, real-time financial reports.

"I can see if I'm in the red or the black on a
show two weeks from now," Moody says, "and I
can be like, 'Hey, we need to promote this show,'
or I'll know it's already profitable and move on to
the next one."

Queue is anchored by a feature called the
Sandbox, which Moody calls "Basecamp for
touring," referring to the popular technological
project management platform: "The agent, the
lawyer, the booker, the venue manager, the stage
manager-they're all in there, making comments
and sharing files," Moody says. "It's transpar-
ent so you can see if anyone makes a change, so
there's ultimate accountability."

A networked guest list can be accessed from
any mobile device, and anyone granted author-
ity can add or remove a name instantly, which
Moody says protects against loss from vulnerable
clipboard lists and door guys "who are kind of a
black hole for venue accountability because of
the babes and all that." The platform's various
features can be segmented as separate prod-
ucts depending on needs and existing contracts,
which is why clients like the Fader Fort and Vans
are already using Queue for their guest lists and
digital RSVPs-they don't have need for tradi-
tional ticketing.

Queue is in private beta and selling tickets for
the Mohawk club in Austin as its first client, but
according to Moody, will be in "full open kimono"
at QueueApp.com by August. -Evie Nagy
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License To Thrive
How independent artists-without labels or
publishers-are making money and growing their
careers with synch placements
BY ALFREDO TIRADO

Without the help of record or publish-
ing deals, a growing number of inde-
pendent artists are working under
the radar to secure synch licensing
and make a living through place-

ments of their music. These musicians are competing
for the same synch opportunities as their signed coun-
terparts, but the non -contracted artists often have the
advantage that comes with control of their own careers.

Marat Berenstein is founder of management com-
pany Hit Me Music, which has a roster of two indepen-
dent acts, rapper Najee the 1 and producer DB2. Both
have had their music used by various shows aired on
ABC, MTV, VHI, ESPN and Netflix. Last month Najee
the i's latest single, "El Uno," produced by DB2, was

placed in Apple's newest TV ad for the iPhone 5. It took
less than one week from the point of clearance to the
commercial being confirmed and on the air. The quick
turnaround occurred thanks to the fact that Najee the
owns his own publishing, his music is sample -free, and
perhaps most crucial, he owns the masters to his work.

Not owning masters can make securing synchs
tricky, which Chicago -based, pop -funk -leaning hip -
hop artist Nikki Lynette learned the hard way when
MTV unexpectedly asked to license her music. "It
took me over a month to actually send them music
because I went through some serious drama about
the ownership of my masters that resulted in me hav-
ing to write, produce and record all new music," she
says. MTV responded positively to the new material

Economies Of Scale
Polyphonic Spree turned to crowd -
funding to support a career that
the traditional system couldn't

For once, thanks to Kickstarter and fans, Tim Delaughter
didn't have to bet the roof over his head to put out a Poly-
phonic Spree album and take his massive band on the road.

"If the Kickstarter thing we did hadn't worked, we'd have
been in a lot of trouble and it would've meant taking out a
second [mortgage] on my house-but we've done that a few
times already over the years," Delaughter says of managing
the band that is ramping up for a new tour and the August
release of its new album, Yes, It's True (Kirtland Records).

The album, tour, and recording and manufacturing of the
live DVD/documentary "You + Me" were funded with a Kick-
starter campaign last fall that raised more than $136,000
of the $170,000 Delaughter estimates it will take to get the
band on the road and properly market and promote Yes, It's
True to radio.

"The [Kickstarter] money was gone before we'd even got it,"

Nikki and sent her a licensing contract the
Lynette next day. Lynette has since formed an
(far left) and
Shane Eli agreement directly with Viacom and

has had her work featured on the com-
pany's various networks like VHi and Logo.

Lynette has full ownership of her music and no ties
to a label or publisher, yet she explains, "I am living
proof that an artist can make a good living off of li-
censing. When you treat music licensing as part of
your career instead of just a way to get bread, you get
better opportunities."

However, Los Angeles -based hip -hop artist Shane
Eli points out that such independence has its down-
sides. "I'm independent and control my own publish-
ing, so frankly I think a lot of places know they can
squeeze a lower price out of me." But even in a situa-
tion where a major -label artist could have commanded
a higher price, Eli says his placements have ranged
from a couple thousand dollars to $10,000.

Like Najee the 1 and Lynette, Eli has been able to
make music his full-time job primarily due to synchs.
Even with a major synch in a McDonald's ad campaign,
Eli's biggest placement yet has been "CSI." "Landing
something that high -profile early made me realize that
this can happen, and be a viable career." Eli's other
synchs include TV shows like "Friday Night Lights"
and "Switched at Birth."

Lynette was also recruited to create a custom song
for Hasbro's revamp of Twister and the launch of its ac-
companying game for Xbox. And commissioned work
brings a higher price tag. Licensing's upfront fees vary
even when splitting them among the usual list of col-
laborators, but an independent act can generally earn
a few thousand dollars. And for an indie artist lucky
enough to secure a placement with a company like
Apple or McDonald's, fees can be more than $10,000.

To catch the attention of music supervisors, brand
managers and TV studios, Hit Me Music's Berenstein
offers a different approach. He has secured deals with
companies like MTV, where music supervisors were
empowered to use any song from Najee the is latest
El', again produced and featuring DB2, for free for a
period of six months. In return, the network supported
the music with screen credit and social media backing
like iTunes "buy" links. Once the trial period ended,
supervisors remained interested in the work and Be-
renstein continued doing placements beyond the free
run by licensing the music-this time for an upfront fee.

"As the traditional label system has withered," Eli
says, "more and more artists are realizing that com-
mercial, television and movie placements are the most
reliable way to make a living." When asked if his artist
Najee the 1 is making a living solely based on synchs,
Berenstein replies, "Absolutely 100%, for now." 0

he says. "By no means was [the initial goal of]
$100,000 enough to complete all of that, but we
thought that was a number we could achieve,
and you're hoping for more."

Fan support helped the band find financial
stability that eluded it through deals with seven
previous labels that couldn't provide enough tour
support for a 19 -member group. Even after Kick-
starter, Delaughter says he'll be living lean while
on the road since Polyphonic Spree tours succeed
or fail almost entirely on merchandise sales.

The logistics of such a big band make it im-
possible to use time -tested DIY road tactics like
sneaking a member in for free at a buffet line,
but the Polyphonic Spree has developed its own
strategies, like sleeping on a 27 -person mega -
bus that costs $1,000 per day including fuel and
a driver.

When recording the new album during the
course of two months, Delaughter opted for
affordable studios in his native Texas, utilizing
relationships he's built through 20 years as a
musician to get rates that were roughly one-
third of those at comparable studios in New

Tips To
Secure
Synchs
Get your music
placed faster
by following
these
guidelines

 Own the masters and
publishing rights to your
work.
 Keep the music
you want to license
profanity- and sample -
free.
 If you don't own
all rights, have any
legal issues sorted out
and music cleared for
licensing-the music
supervision world works
fast and if you're not
prepared, they'll move
on to the next artist.
 Build personal
relationships with music
supervisors and study
their craft.
 Look up what music
supervisors are working
on through IMDB.com
before you pitch. Does
a new rap record make
sense for "Nashville"?
 Attend relevant
industry events like
Billboard's annual Film
&TV Music Conference
that takes place in Los
Angeles in the fall. -AT

York or Los Angeles.
Bargains like that are needed since expenses always pop

up, like the $96,000 that Delaughter charged on his credit
card earlier this month to cover airfare to four international
festivals. Those dates have guaranteed payouts that make
the expenditure a good investment-a rare financial certainty
for the group that Delaughter says persists in violation of
basic economics.

"This band lives by the nickel," he says. "We know that most
of the time we're going to be broke." -Chad Swiateeki
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Having conquered the
outdoors, Walmart and
cable TV, the 'Dynasty'
heads into music
BY PHIL GALLO

The next big thing in country music has never made a re-
cord and the most identifiable members of the group
don't even sing. And it's likely their debut album will
end with a prayer, include humor and stories, and
feature men who get their grooming tips from ZZ
Top. Yes, the family from "Duck Dynasty" is making
a Christmas album.

The Robertsons of Monroe, La., stars of A&E's "Duck Dynasty,"
launched their musical campaign-clearly targeted at country fans-
at the annual Country Music Assn. (CMA) festival in early June after
receiving hearty ovations at the Academy of Country Music (ACM)
Awards in Las Vegas. Having conquered the duck call business and
reality TV, their next stop is around the Christmas tree.

"Their popularity is bigger than any artist we have on this label," Uni-
versal Nashville senior VP of marketing Cindy Mabe says. "I have never
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seen anything like it." (The label is home to Josh Tumer,
Easton Corbin and Scotty McCreery, whose Christmas
With Scotty McCreery has sold 349,000 since its release
last October, according to Nielsen SoundScan.)

The CMA Music Festival was the kickoff event for
Duck the Halls: A Robertson Family Christmas that Uni-
versal Music. Group Nashville will release Oct. 29. With
about 4o members of the Robertson family in tow, the

"Dynasty" hosted one of the CMA Pest's nights at the LP
Field football stadium in Nashville, but the real scene
was backstage.

"It was amazing watching the artists go up to them
and take pictures with them," says Universal Nashville
senior VP of A&R Brian Wright, who handled the mu-
sic presentation that led to the Robertsons signing with
the label for the album. "They represent the core coun-
try fans with their faith and family."

Wright has already made two trips to Monroe, head-
quarters of the Robertson family business, Duck Com-
mander, to begin recording various family members.
Tracking sessions are being done in Nashville; Buddy
Cannon, an ACM producer of the year, is producing.

"With their busy schedule," Wright says, referring to
"Duck Dynasty" shooting four days per week and the
Duck Commander business taking up another day or two,

"they can't come up here to do vocals so we go down there."
"Duck Dynasty" appears to have come out of nowhere

to become the leader of so-called "redneck TV" and set

ratings records for A&E during the last year. In December, the show's
"Redneck Christmas" episode was the most -watched program in A&E
history with 6.5 million viewers, according to Nielsen. The season -
three finale in April generated another record -9.6 million viewers-of
which 5.5 million were in the advertiser -coveted demographic of 18-49.
The show beat "American Idol" in the demo by 34%.

The appeal extends beyond the TV audience. This year Duck
Commander CEO Willie Robertson was mobbed at the Cable Show
in Washington, D.C., and treated like royalty at the Walmart share-
holders meeting alongside wife Korie. That's natural: "Duck Dynasty"
merchandise is in six Walmart departments and will be expanded to
13 by the holiday season-music being one of them-and "DD" T-
shirts are Walmart's biggest sellers for men, women, boys and girls.

"Walmart has a huge campaign from August through October, the
back -to -school window, and ["Duck Dynasty"] pretty much owns
Walmart," Mabe says, noting campaign details haven't yet been solid-
ified. "They said, 'We understand our power and our brand, but we're
very careful with what we put out. We want to be vey close to this ev-
ery step of the way.' They wanted to make sure we understood that."

Willie Robertson, who put his MBA to work by turning his father's
successful duck call business into a multimillion -dollar outdoor em-
pire, became aware of the family's popularity with country music fans
at the. CMT Awards in December. After introducing his friend and
business partner in Duck Commander, Jason Aldean, at the ceremo-
ny, his phone started ringing with offers for music projects.

He reached out to his TV agent at William Morris Endeavor, who
in turn set up a meeting with Nashville agent Joey Lee. "He at least
spoke my language-slower and with a dialect," Robertson jokes. "So



we got to talking and he said, 'Let me do some calling around.'
"Somehow they came up with the idea of a Christmas album, and

we met with several labels. It's fine to me. Everybody gets together,
and we mix the family aspects of our show with the comedy and
Christmas music. I thought it made a lot of sense."

Wright, Mabe and Universal Music Nashville Entertainment chair-
man/CEO Mike Dungan made the presentation that clicked with Rob -

"Duck Dynasty' clan the
Robertsons made a series
of Christmas-themed
appearances to announce
their forthcoming holiday
album. Clockwise, from
left: Si Robertson took
over a snow cone stand at
Riverfront Park in Nashville
and created his own sweet
tea treat; Si and other family
members surprised fans
during the CMA Music
Festival; at the fest, more
than 200 people in holiday
wear attended the unveiling
of a banner announcing
the album; and Jessica,
kip, Missy, lase, Korie and
Willie Robertson (from left
posed for a photo inside a
giant snow globe.

ertson, who says his musical tastes are rooted
in classic rock and '8os pop, though he does
like Bruno Mars.

"The album will have some traditional stuff,
some new stuff," Robertson says, noting that
his sister-in-law Missy is a trained singer.

"Some of it will be ensemble -type songs, a cou-
ple of readings, songs you can sing along with."

Robertson got his first taste of songwriting
penning a tune with Dallas Davidson, and he
figures he'll call on his friends in country mu-
sic-Aldean, Luke Bryan, Darius Rucker and
Eric Church-as guests.

"When I watch television, I'm either watch-
ing sports or 'Duck Dynasty,"' says Rucker,
who featured the Robertson family in the vid-
eo for his recent hit "Wagon Wheel," which
topped Billboard's Hot Country Songs chart

and reached No.15 on the Hot loo. "I'm obsessed with the show." Rucker's
wife pushed him to have the Robertsons in his video, and he was surprised
they agreed. "Even though I had not met them until that day, I think they
had seen my tweets for a year saying what a fan I was and decided it would
be fun. For me, their appearance made the entire video. Their family is so
genuine that meeting them just made me a bigger fan."

To promote the album early on, the label will reach out to the show's
sizable online following -5 million fans on Facebook, about 1 million
each for the Twitter feeds of Robertson and the show, plus 400,000 on
Instagram-with webisodes.

The label is in discussions with A&E about a "Duck Dynasty" Christ-
mas show to promote the album, and the Robertsons-Willie, Korie, ma-
triarch Miss Kay, father Phil, brother Jase and Uncle Si, along with assort-
ed children and spouses-will make the rounds on such holiday TV shows
as TNT's "Christmas in Washington."

"Duck Dynasty," shot as a reality show yet presented like a sitcom, is
about halfway through filming of the fourth season. The show will go on
hiatus in November, just in time to start "ducking" the halls, and resume
shooting in January. While Robertson has befriended country musicians,
he doesn't see "Duck Dynasty" expanding its musical offerings, but it
does have an effect on the Christmas album's creation.

"We only have 22 minutes, and you don't want to cram it full of every-
thing you can think of," he says. "We're passionate about music-my dad
was an old rocker-and since I've been around music the last few years, I
have friends I can call and ask questions while we're making the record.

"The show has helped me in writing [music]. It's storytelling and the
language you use-it's about making it real and authentic to yourself.
It's also got to translate to not just my family or Louisiana but [the entire
country]. I think that's what our show does." 0

Top Stocking Stuffers

When Christmas albums become hits, they ignite strong sales in a short period-and then offer returns for years to come. Inthe time since it soldnearly
2.5 million in son, Michael Buble's Christmas has moved another 650,000 units; Susan Boyle's The Gift has added 350,000 to its initial sales; and An-
drea Bocelli's My Christmas has tacked on an additional 690,000. Here's how the big sellers of the last five years sold during the season oftheir release.

2012
ROD STEWART

Merry Christmas
Baby (Verve)
First Christmas:
858,000

2011

MICHAEL BUBLE
Christmas (Reprise)
First Christmas:
2.5 million
To date: 3.1 million

2010
SUSAN BOYLE
The Gift (Columbia)
First Christmas:
1.9 million
To date: 2.2 million

2009
ANDREA BOCELLI
My Christmas (Decca)
First Christmas:
2.2 million
To date: 2.9 million

2008
JOSH GROBAN
Noel (Reprise)
First Christmas:
915,000
To date: 5.6 million

Holiday
Specials
The Christmas
albums that will
heat up retail in
the fourth quarter
TRACE ADKINS. In 2012, Adkins
performed "The Christmas Song" on
NBC's "Christmas in Rockefeller Cen-
ter." This year, Show Dog -Universal will
release the country singer's first holiday-
themed collection.

DAVID ARKENSTONE. The new age
guitarist/keyboardist delivers a follow-
up to zoto's Visions of Christmas
(which has sold L000 copies, accord-
ing to Nielsen SoundScan) on Oct. 15.

MARY J. BLIGE. A year after dueling
with Rod Stewart on "We Three Kings"
for his Christmas album, she'll release a
collection of her own on Oct. 25.

SUSAN BOYLE. The "Britain's Got Tal-
ent" nonuser -up will deliver her second
Christmas album for Columbia, follow-
ing up on solo's The Gift (2.2 million).

TAMAR BRAXTON. The youngest
of the Braxton sisters is reunited with
Epic chairman/CEO Antonio "L.A."
Reid, who discovered the Braxtons in
the early '9os, for her first Christmas
album.

KELLY CLARKSON. Clarkson is
working with producer Greg Kurstin
and Ronnie Dunn on her first holiday
collection.

VINCE GUARALDI. A reissue of the
late pianist's A Charlie Brown Christ-
mas will be packaged in a Snoopy
doghouse edition by Fantasy/Concord.

ANTHONY HAMILTON. The R&B
singer began recording a Christmas
album in March, prior to working on
his next studio release.

ERNIE KOVACS. Omnivore will
release a so -inch picture disc of Percy
Dovetonsils Christmas at Thanksgiving.

JOHNNY MATHIS. Fifty-five years af-
ter recording his first Christmas album
for Columbia, Mathis returns with an-
other collection. His first peaked at No.
3 on the Billboard 200 in 1959. -PG
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BY LEILA COBO

With his single "Vivir Mi Vida" topping the Hot Latin Songs chart for eight straight
weeks, Marc Anthony may be sparking a salsa revival. How did it happen, why has salsa
floundered for years, and what will it take for the music to make a commercial return?
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or Marc Anthony, it wasn't supposed to be about salsa at all.
Back when he started in the late '8os, when he was a long-

haired, bespectacled, scrawny kid with a big voice, hustling
to be heard in Manhattan nightclubs and recording studios, it
was all about freestyle.

"We weren't salseros, at all," he says flatly. "I didn't connect
with it at a1L It was my mother's music. I was into Motown and
shit. Iwas doing freestyle, and Iwas one of the founding fathers of
house music. Salsa was the furthest thing from my mind."

But today, at 44, Anthony is delving once again into his Latin
Bronx roots as he tops Billboard's Hot Latin Songs chart for the

eighth consecutive week with "Vivir Mi Vida," the first single from his upcoming,
all -salsa album, 3.o. Due July 23 on Sony Music Latin, it is Anthony's first salsa
album of original material in a decade.

And while being on top of the charts isn't an anomaly for Anthony, it is for salsa.
The genre that once dominated the Latin music charts and defined Latin mu-

sic for the world has been in commercial decline since it seduced Anthony 20
years ago, at the height of its popularity.

Marc
Anthony
and Sergio
George at
the listening
party for
"Vivir Mi
Vida" at Club
50 at Viceroy
Miami.

While tropical music in itself hasn't waned-more tropical stations are monitored today by Nielsen
BDS than five years ago-salsa has, decimated first by reggaetin in the early woos and now by bachata.

In 2012, the top -selling tropical albums at the end of May, according to Nielsen SoundScan,
were urban bachata sets by Romeo Santos and Prince Royce. The top -selling salsa album, at No.
4 on the recap, was Victor Manuelle's Busco Un Pueblo. So far this year, the top -selling tropical
albums are still urban bachata sets by Santos and Royce. And salsa's top seller isn't a new release
at all, but Anthony's 1999 album Desde un Principio, followed by Valio la Pena, his 2004 release.

As far as airplay goes, for the last two years, the tropical airwaves have been largely dominated by
hybrids of reggaetOn, dance andbachata with occasional one -week appearancesbybonafide salseros
like Luis Enrique, N'Klabe and Tito Nieves-and, in January, Anthony himself as a guest artist on the
lilting merengue "Porque les Mientes," by Tito "El Bambino," that topped the chart for four weeks.

Then along comes Anthony with "Vivir Mi Vida," a feel -good salsa track, which shoots to the
top of not only the tropical airplay chart, but also Hot Latin Songs, without the support of a pop
or regional Mexican remix to carry him across formats. The track's eight straight weeks atop
Hot Latin Songs is more than any other salsa track in the past decade. (The closest competitor
is Victor Manuelle, who notched three weeks in 2004 with "Tengo Ganas.")

Beyond the airplay charts, Anthony -mania has spilled over into other arenas. Earlier this
month, tickets for his upcoming 15 -country, 40 -date arena and stadium tour went on sale, re-
sulting in near sellouts in Los Angeles and Miami, with second shows opening up in both cities
(at Nokia Theater and American Airlines Arena, respectively).

"We've never done this many dates," says Henry Cardenas, CEO of Cardenas Marketing Net-
work, the event marketing firm that has long produced and promoted Anthony's shows world-
wide, and with whom Anthony constantly works throughout North and South America. "It has
to do with the success of 'Vivir Mi Vida.' People are crazy to see him."

Beyond Anthony, if "Vivir Mi Vida" can be this successful and if 3.o turns out to be a block-
buster album-as Sony is expecting it to be worldwide-it could bode well for salsa overall.

"Marc doing salsa again and getting the airplay he's getting injects life into our genre," says Jose
Diaz, Manuelle's manager and president of indie label/management firm NuLife Entertainment,
whose roster includes young salsa act N'Klabe. "It also opens doors that have been closed for a while.
I'm proud of that success. I only hope radio programmers give other salsa acts that platform and play
a song that we all know is awesome with that intensity. Maybe this will open the floodgates."

But is Anthony salsa's salvation? Or is he an outlier who tops the charts, no matter what he
records, even as salsa flounders around him?

Certainly, there is no other voice in salsa-and few in any genre-that compares to Anthony's.
Soulful, emotional, powerful and broad in range, it is a mesmerizing instrument that has tran-
scended genres, selling nearly 8 million albums in the United States, according to SoundScan. An-
thony is also a Broadway and Hollywood actor, a tabloid celebrity, a philanthropist, a brand name
who has his own line of clothing at Kohl's and an entrepreneur with stakes in various businesses,
including ClubCreate.com, a site that allows users to create and post their own remixes. And An-
thony, of course, sings more than salsa. In fact, he's currently working on an English -language al-
bum produced by RedOne that may be released before the end of the year.

"Some Of The
Happiest Songs
I've Recorded When
I'm Depressed"
Marc Anthony on how salsa
reboot 3.0 came to be

Summers are family time for Marc Anthony. After heavily pro-
moting upcoming album 3.o at the Billboard Latin Music Con-
ference & Awards in April, Anthony went to Los Angeles to

spend time with his kids before the album's release on July 23. He
spoke to Billboard from his L.A. home.

You're about to release your first salsa album in nine years,
but you're also working on an album with RedOne. We've
been working for about a year -and -a -half and we're almost done.
His sound is so big and so global, and just the fact that I can't
record anything that's not live because of the instrumentation of
my band-it ended up working out well. We got his sound-the
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RedOne global radio pop sound-and then we went in with a
band and played the parts live.

You've also been working on an English -language pop album
for a long time. Why detour into salsa? I'd done nothing since
El Cantante [the soundtrack to the 2007 biopic of salsa singer Hector
Lavoe] and nothing original. I had this beautiful collection of songs
I wanted to record. It was my last album with Sony. [The label has
an option for one more album in Spanish.] I contacted [producer]
Sergio [George] and once he decided to do it, we began. But it really
came down to this one song called "Espera." And it was one of those
moments where I said, "I have to record this now. Now, now, now."

"Vivir Mi Vida" is very feel -good, and very different from
what you've done before. It's not a typical salsa track, and it's
not a typical "me track" either. But I thought it's the perfect track
to espouse my philosophy. I know it was risky. I wasn't concerned
about my core. I knew my fans where there, but after 10 years, can
I be viable, what's going to be the impact of the song? It could have
given a false positive that that's what the album was-because this
was a baila baila song. But I was thinking of the long story: Go with
your gut, it feels good, it sets the tone of where I'm at in my life. It's a
feel -good song, and I really wanted it to be part of my life.

So this wasn't a time to record a heartbreak song?I'll record
depressed, happy, sad. I don't give a shit. Some of the happiest songs
I've recorded when I'm all depressed. Music is a one -lane highway
for me. I know it so well and it's kept me company so many years.
It's my life. I don't need any triggers to get me into some head space.

Are people still dancing to salsa? Yes. I've been
pounding the pavement for the past 22 years. There's
hardly a week where I'm not performing in another
country. There's a lot of salsa. And even markets that
you wouldn't consider have salsa stations. But you
can't give them shit to consume. Every time you look
at the clubs they're still playing the greatest classic
hits. But it's time for everybody to wake up and put
in the work. Record the next album like your life de-
pended on it. A relationship with an album is like ev-
erything else. If you give shit, you get shit.

Why record again with Sergio George? He's
my Quincy Jones. We finish each other's sentences.
We defer to each other. There's no such thing as a
bad idea. You never run out of ideas when you have
those two brains connected.

Last year, during the finale of "American Idol,"
you sang "Aguanile"-a classic, very improvisa-
tory salsa song-instead of one of your pop hits.
Why? It was an opportunity for people to see who I
really was. When I do the "Today" show I do salsa.
The vehicles don't really dictate who I am or what I
sing. It's that simple. And had they suggested, "Hey,
we don't want Spanish," I'd have said, "Get some-
body else." -LC

For the complete Marc Anthony Q&A,go to Billboard.com.



"I think of him as a 36o act," Cardenas says. "He sings ballads, he
sings in English, he screams, he has every ingredient no one else
has. I always say, 'Marc, you're blessed, man.' It's not just salsa. It's
another world. It's Cirque du Soleil."

One could argue that it's easy to be Cirque du Soleil when one is
a superstar with the backing of a major label, something a dwindling
number of salsa acts have nowadays. But that's not a valid argument,
says Sergio George, producer of 3.o and a star in his own right who
now owns his own tropical label-Top Stop, formerly home to Royce
and now to Leslie Grace, among others-and on June 25 released Salsa
Giants, a live CD/DVD featuring some of the genre's biggest names.

"Salsa was being done just to make a quick buck," George says.
"Nobody cared about the music or about the legacy. The music wasn't
there. It was cheaply produced. It's the responsibility of the artist to
make sure they produce art. You just need creativity. And creativity
doesn't have to cost a lot of money."

Anthony has long espoused that mentality and has long been out-
spoken about what he thinks are the genre's downfalls.

"When other people started jumping on the genre who really
weren't salseros and who did it just to do it, a lot changed," he says.

"People started recording shitty albums just to gig. People weren't
looking at it as a body of work. And that really diluted bodies of
work or potential bodies of work."

Both Anthony and George were born and raised in New York listen-
ing to mainstream and Latin music and saw firsthand the tail end of
Fania Records-the dynamic label launched in 1964 that birthed salsa
as a commercial genre, and that gave the world music by Celia Cruz,
Cheo Feliciano, Ruben Blades, Willy Colon and countless others.

"What was going on was a musical revolution," George says. "Tito
Puente, Machito-that was classic Latin music. When these guys came
with this new Latin music, it was protest, it was about discrimination in
Spanish Harlem, it was grown from the street. Later it became known
as 'the Fania Sound.' They didn't care about the old standards. They
were going to make their own sound. There were no radio stations.
And still, records were in the street, people knew about it by word-of-
mouth. It was all borne out of rebellion and people saying, `I'm tired of
the same thing. I'm doing something else.' And the street reacts."

But as Fania began to wane through the years, another New York -
based label emerged. RMM was founded in 1972 by entrepreneur
Ralph Mercado as a concert promotion and management operation for
many Fania acts. In 1987, it launched as a label with a roster of new
Latin acts, including Tito Nieves, El Canario and La India, who worked
with a stable of arrangers and producers that included a young George.

By the early '9os, salsa was such a profitable genre that every ma-
jor Latin label had a massive tropical music department where other genres like
merengue also thrived alongside salsa. These labels were incubators for throngs
of new Latin talent, many of whom-Manuelle, Olga Tafion, Luis Enrique-still
have successful careers today.

By then, Mercado had met Anthony, who had already recorded an English -language
album, and begged him to record salsa. But Anthony was unconvinced-until one day,
while stuck in traffic in front of Madison Square Garden, he heard "Hasta Que Te Con-
oci," a song written and recorded by Mexican balladeer Juan Gabriel.

"And it was the most amazing, clearest thing I had ever felt in my whole life,"
Anthony told Billboard in a 2004 interview. "I had to sing this song. And I jumped
out and I called my manager and said, 'I want to do this song.' And he said, 'You
can't do it.' I said, 'Why?' 'Because Juan Gabriel already recorded it.' And I said,
`I'll do it in salsa.' It was a definitive moment, and I saw it and I seized the mo-
ment and it changed my life forever."

It was also the beginning of Anthony's affiliation with George, who produced
his first salsa album, Otra Nota, in 1993. This time around, George called An-
thony and asked him to participate in his Salsa Giants project, which would bring
together many of the acts George had produced through the years. Anthony
agreed and, in turn, asked George to help him with his new album. As is common
with Anthony, he had chosen songs he fell in love with to record. But in a major
departure, when he and George went into the studio, they had no idea what the
arrangements or production would sound like. Not a single note had been writ-
ten until the two sat at the piano, spontaneously came up with beats, rhythms
and arrangements and, on the spot-live with the musicians-recorded the songs.
Neither of them had ever recorded like that.

The result is an organic, vibrant set that is also classic Anthony in its mix of ro-
i mane and danceability. The departure is "Vivir Mi Vida," a remake of Algerian
5 singer Khaled's "C'est la Vie," originally produced by RedOne.

Anthony premiered his version at the Billboard Latin Music Awards in April
and on Univision Radio stations nationwide. The song almost immediately shot
to the top of the charts stateside and in more than to countries. Saleswise, the
track is No. 2 on the Latin Digital Songs chart, second only to Don Omar's "Dan-
za Kuduro," and has sold 76,000 copies.

Moving forward, Anthony will perform on awards show Premios Juventud the week
prior to the album's release, as well as on "Live With Kelly and Michael" and "The Wen -

Marc
Anthony
porl7.7ming

2013
Upfront
atJazz at
Lincoln
Center in
New York.

dy Williams Show," and then kick off his tour in August.
It is, admittedly, a traditional marketing cam-

paign, and so far there aren't any major alliances or
sponsorships around it.

"I'd lie if I told you this is an innovative, out -of -
the -box platform," Sony Music U.S. Latin managing
director Nir Seroussi says. "But this single has been
an amazing success and the demand for this album
is huge."

Beyond the United States, "our sales targets are
confidential, but we all think it will at least be a gold
album in every country, even those that are not tra-
ditional salsa markets," says Marta Artaso, Sony
marketing manager for the Latin region, Spain and
Portugal. "He's really managed to make this cross-
over between salsa and non -salsa lovers. Marc An-
thony will make salsa cool again."

Undoubtedly, the release of Salsa Giants can also
help the salsa cause. Last week, the TV special pre-
miered on Univision in salsa hotbed Puerto Rico,
and the sales reaction to the telecast will be key.

But beyond the quality in the productions that
George is calling for and beyond the support at radio
and the label level that NuLife's Diaz is calling for,
everyone agrees salsa is in need of a new face-or
faces-that go beyond Anthony and artists like Man -
odic or Gilberto Santa Rosa. And with the majors
focused on bachata and other tropical rhythms, the
search for new salsa stars has waned.

"When something is stale it has no life," Diaz says.
"But salsa rules in the Dominican Republic. Uptown
Manhattan is buzzing with salsa. We need the indus-
try to open its doors. We need to continue looking
for that hit song that will break it open. But it has to
be a new salsa act to do it." 0

Team Anthony

ALBUM: 3.0

LABEL: Sony Music Latin

RELEASE DATE:July 23

MANAGEMENT: Bigram Zayas

PRODUCER: Sergio George

PUBLISHING: Sony/ATV

TOURING:40 dates in North America, South

America and Australia, beginning Aug. 6 in

Medellin, Colombia

BOOKING: Henry Cardenas, Cardenas

Marketing Network

UPCOMING TV: "Today," "Live With Kelly

and Michael," "The Wendy Williams Show,"

Premios Juventud

PUBLICITY: Blanca Lasalle

ATTORNEYS: Paul Schindler, David Fritz

SITES: MarcAnthonyOn I ine.com,

Facebook.com/officialmarcanthony

TWEETS: @marcanthony
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SONG OF THE YEAR

_imon De Rene Car
laJI reras

Publisher CrRrA Snnric Greatest Hits ARV

PUBLISHER OF THE YEAR

SONGWRITER OF THE YEAR

SESAC LATINA ICON AWARD

RADIO PERFORMANCE AWARDS
Bebeto and America Sierra

Copyright, Inc

"La Oue Pienso De Ti" - Banda Carnaval
Writer: Cisneros
Publishers: Dulce Maria Music

"Mujer De Todos Mujer De Nadie" - Calibre 50
Writer: Cisneros
Publisher: Dulce Maria Music

"Descuide" - Grupo Montez De Durango
Writer: Cisneros
Publisher: Best Music Hit Publishing

"Vaciando Botellas" - Fidel Rueda
Writer: Elvia Elisa Celis
Publisher: Best Music Hit Publishing, Songs of Versatil Music Inc.

"Gangnam Style" - PSY
Writer: Park Jae -Sang
Publisher: Universal Tunes

"Finally Found You" - Enrique Iglesias feat. Sammy Adams
Writer: Jacob Luttrell
Publisher: LSLX Music, Artist Publishing Group

"Llamada De Mi Ex" - La Arrolladora Banda El Limon De Rene
Camacho
Writer: Jesus Ariel Barreras
Publisher: FERCA Songs, Greatest Hits ARPA

"Sin Respiracion" - Banda El Recodo De Don Cruz Lizarraga
Writer: Martin Castro, Hernan Soto
Publisher: Alvani Music Publishing, Editora De Ideas, Editorial LGA

"Tu Ye Eres Cosa Del Pasado" - Fidel Rueda
Writer: Angelica Atondo
Publisher: Best Music Hit Publishing, Songs of Versatil Music Inc.

"El Buen Ejemplo" - Calibre 50
Writer: Jose Antonio Barba Orozco
Publisher: Dulce Maria Music, Editora De Ideas

Writer: Luis Alberto Siqueiros, Socorro Velasco
Publisher: AMGMEZA Publishing, Greatest Hits ARPA

"Besos Al Aire" - 3BaIIMTY feat. America Sierra y Smoky
Writer: Jesus Antonio "Smoky" Torres, Luciano Luna,
America Sierra
Publisher: Editora De Ideas, Latin Power Copyright Inc.

"Echa Pa 'lla (Manos Pa 'rriba)" - Pitbull
Writer: Manuel Antonio "Papayo" Corao, Leo Brooks
Publisher: Papayo Music, Leo Brooks Music

"Mi. Amor" - Grupo Treo
Writer: Danny Daniel Diaz
Publisher: Sony/ATV Sounds LLC, Treo Productions

"Y Ahora Resulta" - Voz De Mando
Writer: Alma Rosario
Publisher: Greatest Hits ARPA, International Matanga Music

"Mienteme" - Los Primos De Durango
Writer: America Sierra
Publisher: Alvani Music Publishing, Latin Power Copyright Inc.

"Le Ouito Lo Fresa" - Roberto Junior y Su Banda
Writer: Ricardo Orrantia
Publisher: FERCA Songs

"Adivina" - Noel Torres
Writer: Luciano Luna
Publisher: Del New Music, Gerencia 360

"Eres Mi Sueno" - Fonseca
Writer: Juan Fernando Fonseca
Publisher: EMI Foray Music

"Creo En Ti" - REIN
Writer: Gilberto "Bibi" Marin
Publisher. Multisongs

"De Que Me Sirve La Vida" - Camila
Written by: Samuel "Samo" Parra

RECURRENT PERFORMANCE AWARDS

Writer: Rico Love
Publisher: EMI Foray Music, Rico Love IS Still A Rapper

"Dandole" - Gocho feat. Omega & Jowell
Writer: Leo James
Publisher: Perfect Latinos Musical

"Dime Que Me Ouieres" - Banda El Recodo De Don Cruz
Lizarraga
Writer: Miguel Angel Romero
Publisher: Editora De Ideas

"Aunque Sea En Silencio (Amor De Cuatro Paredes)" -
Enigma Norteno
Writer: Jose Alfredo Cazares
Publisher: Cervantes Publishing, SOY Hit Studio Music

Ill AWARDS

ay
cniique igiemas feat. Sammy Adams
Writer: Jacob Luttrell
Publisher: LSLX Music, Artist Publishing Group

"Echa Pa 'lla (Manos Pa 'rriba)"
#1 on Tropical Airplay
#1 on Latin Rhythm Airplay
Pitbull
Writer: Manuel Antonio "Papayo" Corao,
Leonardo Edwin Brooks
Publishers: Papayo Music, Leo Brooks Music

"Sin Respiracion"
#1 on Regional Mexican Airplay
Banda El Recodo De Don Cruz Lizarraga
Writer: Martin Castro, Hernan Soto
Publisher: Alvani Music Publishing, Editora De Ideas,
Editorial LGA

"Y Ahora Resulta"
itt on Regional Mexican Airplay
Voz De Mando
Writer: Alma Rosario
Publisher: Greatest Hits ARPA, International Matanga Music

"Te Amo (Para Siempre)"
241 on Regional Mexican Airplay
HI on Latin Airplay
Intocable
Writer: Ricardo Munoz
Publisher: Good i Intocable Publishing

"Y Te Vas"
*I on Regional Mexican Airplay
Banda Camaval
Writer: Alfonso Flores Arocha, Eden Munoz
Publisher: Multisongs, Dulce Maria Music

SESAC LATINA YOUTUBE MUSIC PERFORMANCE AWARDS

Publisher. universal tunes

"Creo En Ti" - REIN
Writer: Gilberto "Bibi" Marin
Publisher: Multisongs

"De Oue Me Sirve La Vida" - Camila
Writer: Samuel "Sarno" Parra
Publisher: Sony/ATV Sounds LLC

TV PERFORMANCE AWARD
"Solo Por Amor" - Performed by Sa.
Written by: Samuel "Samo" Parra
Published by: Samo
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HIP -HOP

Tech N9ne's
Rock'N'Rap
Game
The big -selling indie rapper taps
Serj Tankian, the Doors and
more for 13th album
By Dan Hyman

"A lot more people are watching us now," rapper
Tech N9ne says. He's just awakened, stretches in his
black tank top and red athletic shorts, and ambles
toward the front of his tour bus. "So it's really time
to show off again."

Tech, born Aaron Yates, is right: In the 13 years
since he and his manager/label head Travis O'Guin
started the independent label Strange Music, the
rapper, known for his impossibly quick flow and
hard-hitting rhyme schemes, has emerged as that
rare independent hip -hop artist who produces ma-
jor -label numbers. (His 2011 album All 6's and 7's has
sold 229,000 copies, according to Nielsen Sound -
Scan, and was his highest -charting set, debuting at
No. 4 on the Billboard zoo.)

Now the industry is taking notice. So while the
Kansas City, Mo.-based MC is in Chicago to per-
form a concert, he's more than excited to talk about
his bold new 13th studio album, Something Else, due
July 3o on Strange Music. "It's so massive," he says
of the three-part, 24 -track concept album that out-
lines the fictional devastation and eventual rebirth
of a world overcome by a meteor, and contains a
track listing that boasts a who's who of both the rap
and rock worlds. Guests include surviving members
of the Doors (Tech recorded with them last year in
Paris prior to keyboardist Ray Manzarek's death),
System of a Down's Serj Tankian, Kendrick Lamar,
Wiz Khalifa, B.o.B and Cee Lo Green.

Dabbling in the world of rock is nothing new for
Tech-his third album, zool's Anghellic, kicked off
with a rock track. "Tech N9ne has definitely forged
his own path," Tankian writes in an email. "It's rare to
come across artists in both the hip -hop and rock world
today who are both adventurous and powerful."

O'Guin says that he plans to still market the album
as a hip -hop release, but sees its cross -genre appeal as
a vehicle for a multifaceted attack: He'll leverage the
Doors and Tankian collaborations to tap the rock mar-
ket, while relying on the prominent hip -hop features
to stay true to his rap base. "It doesn't deter me in the

THE BIG NUMBER

YouTube views of Tech N9ne's
music video for "Demons,"
which features Three 6 Mafia.

6.6M
VIEWS

I

slightest of how to market a record like this," he says.
Radio is still a priority for Tech. He unveiled the T -

Pain -featuring single "B.I.T.C.H.," and other poten-
tial singles include cuts with Lamar ("Fragile") and
Khalifa ("See Me"). He's also shooting eight music
videos. Thanks to consistent touring and stellar mer-
chandise sales, O'Guin says album sales aren't his
primary concern. "I got to be brutally honest with
you: I could give a shit [about numbers]," he says.

Tech will be on the road for much of the year pro-
moting the new album. He begins a Canadian tour on
Aug. 14, before heading out on his 56 -city Something
Else tour that runs from mid -September through ear-
ly November. He'll also perform at all four stops on
this year's Rock the Bells tour. And while late -night

ARTIST. Tech N9Ne

ALBUM. Something Else

RELEASE DATE: July 30

LABEL: Strange Music

MANAGEMENT Travis O'Guin

PRODUCERS: various

PUBLISHING: Snake and Bat
Music

BOOKING AGENT Travis O'Guin

CHART HiSTOR,Absoiute
Power (2002), No.59 Billboard
200, 358,000; Everready
(The Religion) (2006), No.
50 Billboard 200,264,000;
Misery Loves Kompany
(2007), No.49 Billboard 200,
106,000; Killer (2008), No.
12 Billboard 200,180,000;
Sickology 101 (2009), No.
19 Billboard 200,118,000;
K.O.D. (2009), No.14 Billboard
200, 159,000; The Gates
Mixed Plate (2010), No. 13
Billboard 200,73,000; All 6's
and 75 (2011), No.4 Billboard
200, 230,000; Welcome to
Strangeland (2011), No.21
Billboard 200, 84,000

TWITTER: @TechN9ne

TV appearances sound enticing to O'Guin, he says
Tech will only do them if they fit into his schedule.
"I'm not going to cancel a show because someone [at
late -night TV] is calling," he says.

O'Guin says that due to Tech N9Ne's independent
status, brands are very receptive to approaching him
for synch opportunities largely because, unlike a
major label, he can get a song cleared in a matter of
hours. (In the past, the rapper has licensed his music
to the film "Alpha Dog" and EA Games, among other
brands.) Still, Tech and his team are highly selec-
tive. "We're always on the lookout," O'Guin says of
potential partnerships. "But we're very careful. We
look at ourselves as the Saks Fifth Avenue of inde-
pendent hip -hop." 0
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ARTIST: Mayer Hawthorne

ALBUM: Where Does This
Door Go

LABEL: Republic Records

RELEASE DATE: July 16

PRODUCERS: Mayer

Hawthorne, Pharrell, Oak,
Jack Splash, Greg Wells, Kid
Harpoon, Da Internz

PUBLISHERS: various

MANAGEMENT: Jackson Perry,
A -Side Worldwide

BOOKING AGENT: Me. Lewis,
Creative Artists Agency

CHART HISTORY A Strange
Arrangement (2009), No. 2
Heatseekers Albums, No.
147 Billboard 200,71,000;
How Do You Do (2011), No. 52
Billboard 200, 102,000

TWITTER: @M ayerHaWtheree

POP

Courting
A Bigger
Audience
Known for his creative control,
Mayer Hawthorne invites

next album
By Justin Jacobs

A camera follows Mayer Hawthorne through a dark
corridor and into a bar. "I know it's been a long time
since I released any new music. I promised when it
rained, it'd pour. It's time for Tropical Storm Haw-
thorne," he deadpans. "I'm ready."

The Detroit soul singer's album -announcement
YouTube clip was a parody of Justin Timberlake's video
earlier this year, and represents Hawthorne's relation-
ship with pop. "I take the music very seriously, but I
don't take myself too seriously," he says. "Having fun
is really what it's all about."

His third album, Where Does This Door Go, due July
16 on Republic Records, proves his point. While Haw-
thorne self -produced his first two releases, the retro-

soul-styled A Strange Arrangement and How Do You Do

according to Nielsen SoundScan), his latest features
a whole cast of producers: Pharrell, John Hill, Jack
Splash, Greg Wells and more, presenting a new strain
of hip -hop soul that could bust him out of "critically ac-
claimed" territory and into a higher level of stardom.

"I wanted to do something completely different. I
did the first two albums myself. I'll always have that,"
he says. "But the music has to evolve and grow."

Before hitting the studio, Hawthorne met with doz-
ens of the biggest producers in pop, "then I narrowed it
down to the guys that understood my vision," he says.
The sessions challenged Hawthorne. "[I'd hear] 'OK,
you'll work with John Hill today.' I'd never met John
Hill in my life. So I'd say, 'Hi, nice to meet you. Let's
write a hit song."'

Each producer formed his own idea of Hawthorne's
future, and helped mutate his soulful sound. (Pharrell,
he says, "saw me as a stadium rock artist, like Freddy
Mercury. He got me thinking bigger.") But the goal was
always the same: "I wanted to make an album to throw

"I'd hear, 'OK, you'll work with John Hill
today.' I'd never met John Hill in my life.
So I'd say, 'Hi, nice to meet you. Let's
write a hit song.'" -MAYER HAWTHORNE

on at a house party, fun from beginning to end. A Dirty
Doggystyle.

will be played at every grocery store in America for the
next 4o years."

First single "Her Favorite Song," featuring British siren
Jessie Ware, is a good start: a hopelessly gyrating bassline,
slowed -down percussion and Hawthorne's punchy fal-
setto. Where Does This Door Go retains Hawthome's
hooks and soul in a brassier, bolder package.

Hit producers may boost Hawthorne's profile,
but he's always promoted himself with a sly grin. In
2011, he broadcast his own halftime show during the
Detroit Lions Thanksgiving Day game as an alterna-
tive to Nickelback. His debut single was released on
a red, heart -shaped 7 -inch record. This summer, hip-
ster burger chain Umami will feature the "Hawthorne
Burger." Other promotions will play on the album's ti-
tle "and the journey Mayer will take you on," Republic
senior VP of marketing Frank Arigo says. "His sense
of humor makes it easier to promote his music."

"We just try to be unique," Hawthorne says. "Our
most successful marketing tools have just answered
the question 'What would be the most fun thing to
do?' It's hard work to think outside the box, but I'm
from Detroit. We have a hard work ethic instilled
in us."

Hawthorne will play "Late Night With Jimmy Fal-
lon" on release date before a summer tour with One -
Republic, but expect more creative Mayer -isms push-
ing the record through the fall.

As he says, "We've got a million ideas."O

TREETOP FLYERS
Adele, Mumford & Sons and
Laura Marling cut their teeth
In the rock clubs of West
London, and Treetop Flyers
spent a few pint -soaked
nights supporting these
meteoric talents long before
they became Shepherd's
Bush rock fixtures them-
selves. This scene-which
revolved around Commu-
nion, the collective and label
co-founded by Mumford
& Sons' Ben Lovett-en-
couraged the relentlessly
gigging musicians to form
the twang -loving quintet in
2009 while they witnessed
the rise of their rock
compatriots. Now, Treetop
Flyers are heading stateside
with their full-length debut
on Partisan, The Mountain
Moves, and lead singer Reid
Morrison is quick to defend
its flawless instrumentation
and confessional tendencies
as more than a jangly, boot -
stomping fad. "We've liked
American folk music since
we were little kids-Doc
Watson, Jackson Browne,
Crosby Stills Nash &
Young-so it's not like we're
playing this way because
it's an 'in' sound," he says.

For Partisan co-founder/
president Ian Wheeler, the
band's drive and live chops
make Treetop Flyers an ideal
addition to his like-minded
roster, which includes Deer
Tick and Sallie Ford & the
Sound Outside. "They're at
the top of their field as far as
songwriting and perform-
ing go," Wheeler says. "This
is one of the most genuine
bands we've come across.
They're willing to do what-
ever it takes to make a living
making art, and that's always
a big thing for us. That's
something we saw early on
and wanted to support as
long as we possibly can."

-Hilary Hughes

Tobarho L./fault,
mainstream top 40 KKSW
Topeka, Kan. Austin
Mahone,"What About
Love." The summer hit of
2013. With its hook, '90s -boy -
band sound and modern
bassline, I can't help but want
to dance. I can imagine a
mother and daughter singing
along to it in the car.

Karmin, "Acapella." As
I'm a fan of Karmin, this
song does not disappoint.
This is definitely a female
empowerment anthem that
our listeners will enjoy and
embrace. I also hear a bit of
Salt-N-Pepa influence in
Amy Heidemann's rhymes.
Very nice.

Awolnation,"Sail." If I had
a wish list of songs I would
love to see break at top 40,
this would be on it. Three
years after its release and
with impressive numbers on
YouTube and iTunes, I hope
this song receives the national
attention it deserves. Its
synthesizer feel and addictive
lyrics speak to this generation.
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ARTIST: Vince Gill

ALBUM: Bakersfield

RELEASE DATE: July 30

LABEL MCA Nashville

MANAGEMENT: Larry Fitzgerald
and Terry Elam, Fitzgerald
Hartley

PRODUCERS: Vince Gill, Paul
Franklin

PUBLISHING: Kobalt Music
Publishing America

BOOKING AGENCY: Keith Miller,
William Morris Endeavor

CHART HISTORY: Guitar

Slinger (2011), No.4 Country
Albums, No. 14 Billboard 200,
104,000; These Days (2006)
No.4 Country Albums, No.
17 Billboard 200,383,000;
"Don't Let Our Love Start
Slippin' Away" (1992). No.1
Hot Country Songs; "I Still
Believe in You" (1992), No.
1 Hot Country Songs; "The
Heart Won't Lie (with Reba
McEntire, 1993), No. 1 Hot
Country Songs

TWITTER: @VGCOPII

COUNTRY

Vince Gill
Brings
`Bakersfield'
Home
Despite announcing his
separation from MCA/Universal,
the country singer stays with his
longtime label to honor the West
Coast country sound
By Chuck Dauphin

At the 2012 Country Radio Seminar, Vince Gill made
news at the Universal Music Group (UMG) luncheon
by announcing that he was no longer on the label
group's roster. While that was contractually true, in-
coming Universal Music Nashville Entertainment
chairman/CEO Mike Dungan had different ideas.

"Vi

"Vince had a long-term contract with MCA/Uni-
versal that simply had expired," Dungan explains.
"When I arrived here last year, I called and asked if he
would meet me for breakfast. Over eggs and bacon, I
said, 'Look, I know that you are going to continue to
make music. Why not do it here, at the place you have
always called home, where the team loves you and re-
spects you, and where you can be confident that your
music will get the absolute best care?' The man, the
artist is just simply a giant, and he represents every-
thing that MCA stands for. Vince Gill belongs here.
And we are honored to represent him."

With that bit of business taken care of, the label
is set to release Bakersfield-an album teaming the
singer with highly esteemed steel guitar player Paul
Franklin-on July 3o. The disc is a reverent look back
to the West Coast country sound made famous by
Buck Owens and Merle Haggard in the 196os. In fact,
Bakersfield contains five Owens covers and five from
the Haggard library. Among the highlights are a stun-
ning version of Owens' 1964 classic "Together Again"
and such early Haggard hits as "Branded Man" and "I
Can't Be Myself."

Gill had been working on the album with Franklin
before he had breakfast with Dungan, and when the
two met to discuss plans for a new record, the singer
couldn't resist the urge to show what the two had been
working on.

"When we sat down to begin discussion about a
new album of original material, Vince played me
tracks that he and Paul had been recording for the Ba-
kersfieldproject," Dungan says. "He wasn't sure that it
fit with a mainstream, radio -driven record company,

fit

Gill (left)
and Paul
Franklin

but I loved it, the staff loved it, and [UMG Nashville
senior VP of marketing] Cindy Mabe and her team
jumped right in with a plan to bring it to market."

As for her part, Mabe is excited to be working such
a project of historical proportions. "Bakersfield is a
passion project for Vince Gill and may be the first `du-
ets' record of its kind," she says. "The musicianship
is as important as the vocals themselves in what the
Bakersfield Sound became. Vince and Paul Franklin
wanted not only to pay homage to the 196os Bakers-
field Sound with a specific collection of songs from
Merle Haggard and Buck Owens, but to also fuse the
styling of their own playing to the original works."

She adds, "Each track was personally selected by
Gill and Franklin with the purpose of inspiring a gen-
eration of old and new listeners [with] the sound .
Vince cares about the music first. He is a highly cred-
ible, respected and loved artist. He is a mentor to a
new generation of music lovers, and that's why we
need him on our roster."

Given its traditional slant, the label will take a
somewhat different tack to market it, although Mabe
says the plan is to put it out in front of as many people
as possible. The album will premiere on WSM Radio
and WSMOnline.com with legendary air personal-
ity Eddie Stubbs, while MCA/Universal will also be
working with Americana radio stations, NPR, Siri-
usXM and classic country radio to make fans aware
of the project.

Pre -orders begin June 3o through iTunes and the
Country Music Hall of Fame. The label is planning
events throughout the 12 months following the re-
lease from Nashville to Oklahoma City to Bakersfield,
Calif , and it's also taking the music to the source of
its creation.

"'We are working with RoadToBakersfield.com, an'tnce wasn t sure it with a mainstream, interactive site that will feature an interactive map of

radio -driven record company, but I loved
it, the staff loved it, and the marketing
team jumped right in."

-MIKE DUNGAN, UNIVERSAL MUSIC NASHVILLE ENTERTAINMENT

Route 66 and the mile markers highlighting the his-
torical significance of events and artists related to the
Bakersfield Sound," Mabe says. "There will be some
cool apps, video, digital playlists and hidden content
featured to help grow the viral and social following
around this album. Vince will also be performing a
show at Buck Owens' Crystal Palace in Bakersfield
[Calif] in October, and we will tie in to some other
key events with Grammy Music Camps to help spread
the word." 0

MUSIC

NEKO CASE
Singer/songwriter Neko
Case starts a tour in July that
will carry her into the fall to
promote new LP The Worse
Things Get, the Harder I Fight,
the Harder I Fight, the More
I Love You (Sept. 3, Anti-).
Organizing the run is her
booking agent of 15 years, Ali
Hendrick of Billions Corp. "I've
been booking her since she
made $150 a night and she
would play in a city and draw
50 people," Hendrick says.
"She tours more than any
other artist I represent."

ROUTING: Hendrick worked
to capitalize on festival ap-
pearances ahead of the album
release, which worked even
more to her advantage when
Anti- pushed the album back
from a spring release. "That's
why she had a large number
of Canadian festivals before
the record came out," says
Hendrick Case will hit Ottawa
Bluesfest in Ontario, (July 6),
First City Festival in Monterey,
Calif. (Aug. 24-25), Musicfest
NW in Portland, Ore. (Sept. 8)
and Austin City Limits Music
Festival in Austin (Oct. 4-6).
She'll also play her first show
at New York's Radio City
Music Hall (Sept. 261.

AUDIENCE: Case will play
mostly pavilion and club -level
venues, with more intimate
shows sprinkled in. "In Min-
neapolis, the entire month
of October was booked with
ballets and shows at all of the
larger venues, so we ended up
with two nights at First Av-
enue [Oct.16-171, but certainly
she would have stepped up
to a larger venue there! Hen-
drick says. With a four-year
break between albums, it's
clear Case's fans are ready for
new material. "Some [shows]
last summer weren't quite
as good as I wanted them to
be. Right now, ticket sales are
very strong."

PROMOTION: Working
with Billions' own marketing
director, Hendrick balanced
print advertising with soft on -
sales promoted on Facebook.
Social media continues to
be crucial for Neko, who
engages daily with her 74,000
Twitter followers. "She's
the queen of Twitter. She's
hilarious." This time around,
Billions is also working with
American Express on presales
for all shows, as well as
CrowdSurge, offering ticket
bundles that include an album
pre -order. -Nick Williams

BOOM. AGENT: Ali Hendrick,
Billions Corp.

TOUR DATES, June 22-Nov.1
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Reviews
John Mayer

"Paper Doll" (4:16)

PRODUCERS' John Mayer, Don
Was

WRITER:John Mayer

PUBLISHER: Specific Harm
Music, administered by Sony/
ATV Tunes (ASCAP)

Columbia

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason
Upshots (singles)

CONTRIBUTORS:
David Downs,
Alex Gale, Phil
Gallo, Gary Graff,
Andrew Nampo,
Kathy landoli,
Jason Lipshutz,
Ryan Reed, Reggie
Ugwu, Emily
Zemler
All albums
commercially
available in the
United States
are eligible. Send
album review
copiesto Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

POP

Mayer Sounds Good On 'Paper'
John Mayer's career has hit some unfortunate speed
bumps: debilitating throat granulomas and resulting
vocal surgeries kept him off the touring circuit last
year and steadied the public eye upon his tabloid -
bait breakups. But on a musical level, the 35 -year -old
has never been stronger. "Paper Doll," his first single
since 2012's folk -leaning Born and Raised, is one of
his finest achievements, a return to his ultra -smooth
jazz -pop roots topped off with a sublime guitar solo.

"You're like zz girls in one, and none of them know
who they're runnin' from," Mayer sings over a supple
groove that recalls both Dire Straits and Steely Dan.
"Paper Doll" might be a winking reference to ex -
flame Taylor Swift (and a clever response to her own
breakup ballad "Dear John"), but much more impor-
tant, it's a perfectly crafted pop song. Mayer's voice
has triumphantly returned, ahead of his forthcoming
album, Paradise Valley. -RR

"Paper Doll" might be a reference to ex -
flame Taylor Swift, but more important,
it's a perfectly crafted pop song.

APP

Audio, Visual
Make a drawing and take a pic-
ture of it, and the free iOS app
Tunetrace turns it into music.
Well, sort of: Abstract minimal-
ism sounds boring, but self-
ies (self-portraits taken with a
mobile device) are rather me-
lodic. Tunetrace-which Queen
Mary University of London
company QApp released this
spring on iPhone, iPod Touch
and iPad-is a novelty hinting
at the potent idea of combining
machine vision and procedural
music. Open Tunetrace and

snap a photo, and the app uses
machine vision to find the lines
in an image, then assign each
line a tone. Hit play, and twin-
kling white lights trace each line
playing a note. When lines inter-
sect, the lights reverse course
and play an alternate tone-so
a drawing of a cross generates
a two-tone oscillation, while an
Erykah Badu tattoo encodes a
little ditty. Designed for ages 4
and up, Tunetrace has online
teaching instructions for middle
and high schoolers. -DD

SINGLES
IN DIE

M.I.A.
"Bring the Noize" (3:23)

PRODUCERS' Switch & Surkin

WRITERS: various

PUBLISHERS: various

N.E.ET./Interscope

"Truth is like a rotten
tooth," M.I.A. boasts.
"You gotta spit it out."
But the truth is com-
plicated, especially
for one of the world's
most confrontational
pop -rappers. "Bring the
Noize" is trademark
M.I.A. capriciousness:
part militaristic battle cry,
part brag -rap buffet, with
explosively brash beats
that blend bhangra exoti-
cism with electro-grime
muscle. Like M.IA.ls best
work, "Bring the Noize"
leaves a spellbinding
black eye. -RR

FOLK

THE CIVIL WARS

"The One That Got Away" (3:33)

PRODUCER: Charlie Peacock

WRITERS: Joy Williams, John
Paul White, Charlie Peacock

PUBLISHERS: various

Sensibility/Columbia

When it comes to hiatus-
es, the Civil Wars aren't
exactly the Smiths: The
Grammy Award -winning
folk duo split up last No-
vember due to "internal
discord," and somehow
announced a new album
six months later. With its
austere arrangement and
Joy Williams' quivering
vocals, the group's new
single operates in the
haunting shades that col-
ored its zon. debut, Barton
Hollow. Rock fans should
be thankful that the Civil
Wars did not, in fact, get
away fromthem. -JL

POP

GAVIN DeGRAW

"Best I Ever Had" (3:47)

PRODUCER: Martin Johnson

WRITERS: Gavin DeGraw,
Martin Johnson

PUBLISHERS: various

RCA

Pop -rock singer
DeGraw apparently

couldn't ignore the
dual EDM and folk
resurgences of the
last two years, so he
combined the trends
on his latest single with
a brisk, stomping beat.
A tribute to life on the
road, "Best I Ever Had"
is a refreshingly rhyth-
mic return for a singer
who benefits from a
change of pace. -AH

ALTERNATIVE

NEKO CASE

"Man" (1311

PRODUCER: M. Ward

WRITER not listed

PUBLISHER: not listed

Anti -

For her first single
in four years, Case
adopts the jangly
power -pop of her side
project the New Por-
nographers (courtesy
of guest producer M.
Ward), while featur-
ing the feisty attitude
that's been a mainstay
of her solo work. "I'm
a man/You'll have
to deal with me/My
proxy is mine/You'll
deal with me directly,"
she informs the lis-
tener. A lock for solid
triple A play, "Man"
previews Case's up-
coming sixth LP, due
in September. -AH

DANCE

ALEXA ROCKS

"Cause We Feel Like It"13:33)

PRODUCERS:Team Wh000piii,
Tony Prendatt-Carter

WRITERS: various

PUBLISHERS: various

2CK/AlexaRocks Music

Scarsdale, N.Y.,
pop newcomer Rocks
has snagged a mal-
leable, multifaceted
chunk of electronica
to glide over on her
single "Cause We Feel
Like It," which has
found a solid audi-
ence on YouTube. The
lyrics leave some-
thing to be desired,
but the singer hints
at a still -developing
vocal persona that
could someday prove
absorbing. -JL
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LIVE

ARTIST. Wale

VENUE Best Buy Theater, New York

DATE: JUne 24

"Make some noise for some positivity, you mother-
fuckers," Wale told the Best Buy Theater crowd after
giving away a $25,000 scholarship to a contest winner
onstage. It was one of many detours in a somewhat
disjointed show with a predetermined destination:
At midnight, Wale was releasing his third album, The
Gifted. Along the way, the Washington, D.C., rapper
played nearly 3o songs, took a smoke break and let
several guests hijack the stage. But the loyal crowd
was there to see Wale himself-they shouted along to
every song from his deceptively deep catalog. Sport-
ing a burgundy wool cap, oversize D.M.C.-style spec-
tacles and a laid-back nonchalance, Wale was sup-
ported by a three-piece band, DJ and backup singer.
It was a surprisingly stripped -down setup given he's
often performed with a bigger troupe including horns
and percussion. Wale led the band through loose ver-
sions of older favorites-"Slight Work," "Chillin',"
"Ambition"-and introspective songs from The Gifted
that the crowd hadn't quite absorbed yet. He hit his
stride with a mini -set of velvety rap ballads, including
top five hits "Lotus Flower Bomb" and "Bad." Wale's
Maybach Music Group comrades Rick Ross and Meek
Mill were notable no-shows, but his Rolodex did pro-
duce visits from DJ Khaled, rapper Yo Gotti, NBA star
Kevin Durant and legendary rap trio the LOX, which
reunited to perform the 1997 classic "All About the
Benjamins." The highlight of the show, however, was
Wale's easy rapport with the audience and sense of
humor. Explaining he wasn't allowed to smoke mari-
juana onstage, he stepped just out of sight and said
to a friend, "Let me get a sip of that water you got in
your hand," before coughing. "If you smoke-I mean,
if you drink water," Wale told the crowd, "try to drink
water right now." -AG

COUNTRY

Court-ing
Country
We can scrap the notion that Court Yard Hounds is an
outlet for sisters Emily Robison and Martie Maguire to
keep playing country music since their Dixie Chicks

Court Yard Hounds

Amelita

PRODUCER: Jim Scott

partner Natalie Maines went solo. The duo's sopho- Columbia Records

more set is broad and eclectic, romping through the
Bangles-esque psychedelic pop of "Rock All Night"
and the blues -tinged rock of "Watch Your Step" while
gliding through the smooth, spacious melodicism of
"Divided" and the poetic "Aimless Upward." Robison
and Maguire's harmonies remain the Hounds' most
potent weapon, and there's plenty of lyrical ambiva-
lence to lend a gray hew to songs like the biting opener
"Sunshine" and the uncertain plea at the center of
"Gets You Down." Richly arranged and sonically im-
maculate, Amelita spotlights two Chicks who play sec-
ond fiddle to no one. -GG

RELEASE DATE:July 16

MUSIC

ALBUMS R&B
HIP -HOP

J. COLE

Born Sinner

PRODUCERS: Various

Roc Nation/Columbia
Records

RELEASE DATE: June 18

"I got the game back
and I ain't never letting
go," Cole says on "Vil-
luminati," the drum -
heavy opener on his stel-
lar sophomore album.
While songs like the
jazzy "Let Nas Down"
showcase Cole's vulner-
able side, other cuts, like
the smooth Kendrick
Lamar -assisted "Forbid-
den Fruit" and "Rich
Niggaz," have fistfuls of
confidence." -KI

ROCK

BASS DRUM OF DEATH

Bass Drum of Death

PRODUCER: John Barrett

Innovative Leisure

RELEASE DATE: June 25

Bass Drum of Death's
self -titled sophomore set
is a raucous, static -laced
rock release that bal-
ances melody with layers
of growling reverb. The
music, led by musician/
producer John Barrett,
revels in raw, hollow
tones, but the tracks
retain a striking sense of
hooky accessibility even
when garage tendencies
take over. -EZ

ROCK

SIGUR R65

Kveiker

PRODUCER: Sigur Res

XL Recordings

RELEASE DATE: June 18

Gone are those nice
Icelandic boys who
made soothing music
for nature documen-
taries-at least for a
good chunk of Sigur
Res' seventh album.
Now a trio, the group
proves adept at mak-
ing big noise on the
stomping eight -minute
opener "Brennisteinn"
and channels its inner
(almost) metal on
"Stormur." -GG

KELLY ROWLAND

Talk a Good Game

PRODUCERS: various

Republic Records

RELEASE DATE June 18

Former Destiny's Child
member Rowland
comes into her own as a
solo artist on her fourth
album, revealing layers
of depth and personal-
ity. "Dirty Laundry,"
her brutally honest
collaboration with
The -Dream, is the clear
highlight, but "Freak"
and "You Changed," a
Destiny's reunion with
Beyonce and Michelle
Williams, are pop/R&B
mini -triumphs of their
own. -AH

JAZZ

BILL FRISELL

Big Sur

PRODUCER: Lee Townsend

OKeh/Sony Masterworks

RELEASE DATE: June 18

The tranquility of the
Northern California
coast is emphasized in
guitarist Frisell's 19 -
song opus inspired by
the ocean and moun-
tains in and around
Big Sur. Save for a
surf -rock ditty, Frisell
and his quintet opt for
precise, linear serenity
in folk -inspired melo-
dies that play like love
poems. -PG

HIP -HOP

KANYE WEST

Yeezus

PRODUCERS: various

G.O.O.D./Roc-a-Fella/Def Jam

RELEASE DATE June 18

West let the public
do most of the talk-
ing leading up to his
caustic, profoundly
profane and very loud
new album, Yeezus.
Is it blasphemous?
Is it misogynistic? Is
it even hip -hop? On
Yeezus, co -produced by
a coterie of electronic
musicians including
Daft Punk, West him-
self is agnostic, razing
all barriers between
art and id. -RU
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Mariah
Carey took
to Twitter to
inform fans
thatthey'll
have to
wait for her
14th studio
album, as
she's not
quite ready
to release
it. "While
making
this album,
I got so
immersed in
the creative
process that
I just don't
feel it would
be doing it
justice to
release it,"
she wrote.
Originally
due July 23,
Letting Go
appears to
have been
delayed
indefinitely.

POP

Alt -Pop's New
Lorde
Teenage New Zealand unknown
breaks onto U.S. charts with
almost no stateside promotion
By Jason Lipshutz

Popping up on the lower reaches of the Billboard
zoo chart last week was Lorde's The Love Club EP,
which entered the tally at No. 191 following its re-
lease in March on Lava/Republic. The five -song
set has sold 10,000 copies, according to Nielsen
SoundScan, despite the fact that Lorde is a mysteri-
ous 16 -year -old New Zealander who was a complete
unknown eight months ago and has done next to no
stateside promotion.

Last November, Ella Yelich O'Connor released the
EP in New Zealand under the name Lorde through
a deal with Universal that she signed at the age of 12.
The ornate pop songs contain an austerity that invites
comparisons to Adele and Florence & the Machine,
with evocative lyrics like "Every song's like gold teeth,
Grey Goose, trippin' in the bathroom/Blood stains,
ball gowns, trashing the hotel rooms/We don't care-
we're driving Cadillacs in our dreams" on standout
track "Royals."

Lava president Jason Flom first caught wind of Lorde
less than six months ago when his friend, music super-
visor Natalia Romiszewski, sent him an email with a
link to the teen singer's SoundCloud page, which had
been set up days earlier. "I took one listen and was
immediately obsessed," says Flom, who emailed the
singer directly to find out more. Soon, Flom was talk-
ing on the phone with Lorde, her longtime manager
Scott Maclachlan and the singer's parents about how
the high schooler can and should showcase her music

411 BILLBOARD I JULY 6, 2013

outside of New Zealand. Flom, a former A&R head
of Atlantic Records who can be credited with break-
ing acts like Kid Rock and Paramore, added Lorde to
a compact roster of artists on Lava (which is partnered
with Republic) that includes Jessie J, Black Veil Brides
and CJ Holland.

Soon after Lorde signed her U.S. deal, "Royals"
spent three weeks atop New Zealand's digital songs
chart beginning March 3o, more than a month before
Lorde would perform her first show in the country.
Meanwhile, Flom was playing her music to whomever
would listen within the U.S. music industry. "I sent
an email very shortly after signing [Lorde] to all the
key people at iTunes, and I said, 'This really takes me
back to when I signed Tori Amos," Flom recalls. "I
feel like Lorde will have the same impact. I worked
with Tori from the very beginning, and I can say with
some authority that Lorde has the same level of inten-
sity and genius."

The blogosphere outside of New Zealand slowly be-
gan hearing the whispers about Lorde that Flom and
Lava were starting. On April 26, Buzzfeed ran a post
titled "Listen to This Teen Singer From New Zealand
Right Now," while Jezebel, the Guardian and Idolator
touted the singer in the following weeks. In May, the
EP shot onto Billboard's Heatseekers Albums chart at
No. 8, while "Royals" entered the Alternative tally at
No. 3o last week. The single was given a darkly artistic
music video that has received1.4 million views since its
YouTube posting on May12.

Flom says Sept. 3o is the release date for Lorde's
as -yet -untitled debut full-length, which will include
some of the songs on The Love Club but not all five
tracks. Dates for a U.S. promotional run are being fi-
nalized, but will likely occur in late August and early
September and include performances on both coasts
and appearances at "key industry events."

Expect to hear much more of "Royals" in the com-
ing months: The track is getting pushed to triple A
radio, but Flom expects it to reach top 40, AC and
rhythmic formats soon. "It's one of those six -format
records," he says, "but we're really trying to take
our time-we didn't even mean to go to Alternative
as quickly as we did, but they sort of picked up on it
and stations started adding it. But we really want to
take a very deliberate approach to this-there's abso-
lutely no rush." 0

Lorde's full-
length album
is due in
September.

[ THE

Numbers
Robin Thicke's
"Blurred Lines"

The song, featuring T.I. and Pharrell, tops the Billboard
Hot too for a third week and shows no sign of slowing
down. It gains by 20% in overall chart points, with
across-the-board increases in streaming (up 45%),
airplay (19%) and sales (14%).

424K
"Lines" logs the largest sales week this year:
424,000 downloads, according to Nielsen
SoundScan, the best sum for a song since the
week ending Dec. 30,2012, when Taylor Swift's
"I Knew You Were Trouble" (582,000) and
Bruno Mars' "Locked Out of Heaven" (497,000)
were aided by redemption of digital holiday
gift cards.

114M
The song scores the Hot 100's Airplay Gainer
award for a fourth consecutive week, soaring
to 114 million audience impressions (from 96
million last week), according to Nielsen BDS.
Reinforcing its crossover appeal, the R&B/funk
track is the Greatest Gainer on AdultTop 40,
where it bounds 32-24 (up 98% in plays).

871%
1M
In the three months since "Lines"' video debut
(March 201 Thicke has experienced an 871%
increase in Facebook fans, gaining 362,000 on
the platform, to surpass 1 million.

270%
3.7K
Mentions of #blurredlines, the song -title -
inspired hashtag, spiked 270% to 3,700 on
June 13 (the same date the track reached No.
1 on the Hot 100) after Thicke, Pharrell and
Miley Cyrus performed the song on ABC's
"Jimmy Kimmel Live!" Kimmel and the show's
Guillermo also did a rendition of "Lines," which
has garnered 1.4 million YouTube views.
-Keith Caulfield, William Gruger & Gary Trust



Robin
Meade will
deliver news
updates
for WNSH
New York's
morning
show.
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Meade 'Counts' On Her
Household Name
Morning show star partners with Target to put second
album in shoppers' view
By Chuck Dauphin

As host of HLN's "Morning Express," Robin Meade reigns as one of cable TV's most popular
personalities. But she's also growing into a multimedia celebrity-sophomore album Count on Me
debuted at No. 58 on Billboard's Top Country Albums chart and No. 29 on Heatseekers Albums,
selling i,000 copies in its first week with a Target exclusive for physical copies and digital avail-
ability on iTunes.

From her offices at HLN in Atlanta, Meade says the alliance with Target began with her zon. debut,
Brand New Day. "People know me visually from my time on the tube," she says. "So licensing my mas-
ters to a distributor that has the end -aisle display in Target is a huge plus for me. It allows the consumer
to go, "Oh, wait, I know that gal from the news. She has an album? Let me see what this is about."

Meade is well aware that she has some promotional avenues available to her that other artists
might not have. She's grateful for those, saying, "I am so fortunate to work for bosses in the CNN
family who are supportive of this other side of me. They have fashioned avenues that allow me to
mention my music on the air, in a way that isn't shoving the product down the viewers' throats."
Meade has recently performed the national anthem at a couple of NASCAR races this year, and also

Meade is also taking on a new gig. She has signed up to deliver news updates for the new Blair
Gamer morning radio show, broadcast from Nashville and aired on WNSH (Nash FM) New York.

"It's exciting to be a part of this new type of showwhere people in the biggest market in the country
are getting to listen to a radio format that selves up the country lifestyle," she says. "I'm happy to be
a part, providing news straight from the set of HLN-during a few of my own commercial breaks."

Dennis Garces, VP of product development for Somerset Group, Meade's distributor, feels both the
approach and the product are winners. "She's produced by [singer/songwriter] Victoria Shaw. It's a
real testament to have someone like Victoria take her under her wing and work with her," Garces says.

Garces is also focused on the parallels between Meade's base and the Target shopper. "One of
the things about doing an exclusive with Target is a statement of the faith that we have in Robin's
connection with her audience and the Target consumer," he says, "and how they fit together." 0

Battle Plan: Cimorelli

The six
sisters of
Cimorelli
turned the 2
million -plus
YouTube
subscribers
of theirtop
40 covers
into a No.4
Heatseekers
Albums
chart debut
for their
original EP
Made in
America.

6 MONTHS AGO

Republic capitalized on
Cimorelli's nearly halt -
billion video views to create
excitement for the group's
original material. "We wanted
to focus on engaging their
YouTube fans," executive
VP of marketing Jim Roppo
says. 'One of our tactics
in particular was to have
them release covers, like
Justin Timberlake's 'Mirrors,'
featuring Big Time Rush's
James Maslow." The label
built a campaign around
the video in which fans
had to unlock the clip by
liking it on Facebook. By
building up other platforms
like Instagram and Twitter,
Republic sought to keep fans
active and growing while
preparing them for the EP
launch.

1 MONTH AGO

Team Cimorelli announced
the release of the EP by
posting a static video for the
title track on YouTube on
May 24. (The clip has earned
more than 1 million views.)
Radio Disney then launched
the single on its website
and station. For the album
art, Republic created a plan
for fans to unscramble the
artwork, requiring them to
tweet a link to unlock it. "it
made them power the reveal,
having them be the engine of
how to get to seethe cover,"
Roppo says. Next, the label
coordinated a video shoot for
the single with director Eric
White (Diddy, Daft Punk, Mary
1. Blige).The clip premiered
June 26 on Vevo.

RELEASE WEEK

!Tunes chose "Made in
America" as its single of the
week to coincide with the EP's
launch on lune 18. "When
iTunes chose it, we moved
up our plans quickly-there
wasn't time to even launch
a pre -order," Roppo says.
Releasing the single and EP in
the same week, Roppo looked
to spark conversation with
those discovering new music
through iTunes."You'll get a
certain amount of conversion
with people discovering
the group and looking for
anything else to buy." Putting
up a YouTube stream of EP
snippets, the label used
the group's subscribers to
spread the word as well. The
EP sold 3,000 first -week
copies, according to Nielsen
Sound Scan.

NEXT UP

The group will head out on a
promotional bus tour dubbed
the Summer of Cimorelli
that will hit Middle America
markets, considered the
act's "springboard," Roppo
says."They'll be doing local
morning -show TV, radio
visits, Boys and Girls Clubs,
camps, malls and national
anthems at sporting events."
The group will also continue
working with Radio Disney;
an interview and performance
will air July 4. After a concert
in Los Angeles on July 10, the
single will go to radio on Aug.
6.Then, Roppo says, "we'll
get them out on the road, and
really go win the hearts and
minds of programmers and
everybody they can touch."

-Nick Williams
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Avila Shakes Up Presley
Classic
A dreamy new rendition of
"All Shook Up' is gaining
traction, thanks to its use
in a Trojan Lubricants TV
commercial. The cover by
duo Avila (Daniel Johnson
and Brie Stoner) has been
selling between 1,000
and 3,000 downloads
weekly since its debut in
April, according to Nielsen
SoundScan, and has
amassed 200,000 views on
YouTube. Elvis Presley, the
song's co -writer, took his
iconic rendition to No. 1 in
1957 on Billboard's Best
Sellers in Stores chart.

Blended Family
Kopecky Family Band's first
chart entry becomes its
first top 10, as "Heartbeat"
(ATO) skips 11-8 on Triple
A. Despite its name, the
folk/rock group is related
through sonic synergy only,
with Kelsey Kopecky and
Gabe Simon having formed
the sextet in 2007. "When
we were originally trying to
figure out a name, we felt that
Kelsey's last name had the
right ring to it," Simon recalls.
"We added 'family' because
that's really what it feels like
when we all play together."

Sebastian Travels To
Country
Gwen Sebastian, a
contestant on NBC's "The
Voice" last year, heads for
the Country Airplay chart
with "Suitcase," the lead
single from her self -titled
third album (Flying Island).
After choosing Blake
Shelton's tutelage on the
show, Sebastian toured
with the series coach and
his wife, Miranda Lambert,
after the North Dakota native
was eliminated from the
competition. Lambert guests
on the new set's "Annie's New
Gun."

'Switch' Up
Following a No. 8 debut
on Top R&B/Hip-Hop
Albums with The Life and
Times of Jenny Valiant
(May 181, Atlanta rapper
Rittz closes in on his first
airplay chart appearance as
"Switch Lanes," featuring
Mike Posner, is nearing
the Rhythmic tally. KGZG
Spokane, Wash., leads with
74 spins for the song in the
June 17-23 Nielsen BDS
tracking week. The rapid-fire
MC made waves in 2010 on
Yelawolf's "Box Chevy" and
signed with Tech N9ne's
Strange Music label last year.

Reporting by Keith Caulfield,
Wade lessen, Rauly Ramirez
and Gary Trust.
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IgtbrARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

PROFESSIONAL SERVICES

Meet The Right People
Maneuvering through the music business is not easy...

That's why we're here!
You've always wanted to be in the business

but don't have the connections
NOW YOU DO!

Meet the industry group at World Records today!
How to find the right producer. Getting your music on the radio and online

Social Media. Producing a video. How to set up for stage performance
We are your one stop for answers.

Ask for GB 954.467.0872 or email gb@world records.biz

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music.
We pay

HIGHER prices than anyone else.

Call
347-702-0789 (Allan) or email

a_bastos@yahoo.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we are slashing ours.

CD's, LP's, Books, Cassettes as low as 50 cents.

Your choice from the most extensive listings available.

For free catalog call (609)890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email:scorpiomus@aol.com

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind

The Christmas Songs
Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

HUNGER LISTENS
TO MUSIC,
TOO.
1 IN 6 AMERICANS NOW STRUGGLES WITH HUNGER. TOGETHER FEEDING

WE'RE AMER CA

Hunger is closer than you think. Reach out to your local food bank
for ways to do your part. Visit - - ' er a.or - oday.

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTE@BILLBOARD.COM
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CHARTS
KEITH CAULFIELD

Kanye Leads Chart
Rap Romp
Rap albums claim the Billboard 200's top three slots
for the first time in three years

Led by Kanye West's Yeezus, all of the top
four albums on the Billboard zoo are new
entries. Yeezus arrives with 327,000 cop-
ies, according to Nielsen SoundScan-the
third -largest sales week of the year. It's

bested by only the debuts of Justin Timberlake's The

20/2o Experience (968,000) and Daft Punk's Ran-
dom Access Memories (339,000). It's the biggest week
for a rap album since Drake's Take Care arrived with
631,00o at No. 2 in November 2011.

Yeezus is West's sixth No.1 album and sixth straight
chart -topper. Only his debut, The College Dropout,
missed the top slot, bowing and peaking at No. 2. His
six leaders include his 2011 collaborative album with
Jay -Z, Watch the Throne. West's sixth No.1 ties him for
the second -most chart -toppers among rap acts. His
sum is equal to that of Eminem and Nas. Only Jay -Z
has more, with 12.

J. Cole's second album, Born Sinner, enters at No.
with 297,000 copies, his best sales week yet. It easily
trumps his previous high-water mark, when debut al-
bum Cole World: The Sideline Story bowed at No.1 with
217,00o in zo11. Born Sinner's arrival is the largest No.

bow since Dec. 11, 2010, when Nicki Minaj's Pink
Friday hopped on with 375,000.

Behind Cole is the third rap debut in the top three:
Mac Miller's Watching Movies With the Sound Off
starts at No. 3 with 102,000. It's the first time the top
three titles have all been rap albums since July 24, 2012,
when Eminem's Recovery, Drake's Thank Me Later and
Big Boi's Sir Lucious Left Foot: The Son of Chico Dusty
were Nos. 1-3, respectively.

Kelly Rowland's fourth studio set, Talk a Good
Game, is the fourth and final arrival in the top 10. It
lands at No. 4 with 68,000, marking her third 20 set.
The arrival is Rowland's smallest start, dipping below
the 77,00o that launched her last album, Here I Am, at
No.3 in 2011.

Back at No. 2, Yeezus' first -week sales are softer
than industry sources forecast. On the Friday before
its release (June 14), it had been tipped to start with
as much as 500,000. But a week later, its sales projec-
tion had fallen to 330,00o-340000.

On the one hand, West's debut is his slowest start
ever. But on the other, his sizable debut could be
considered a victory, what with the album's unusual
promotion and launch. Yeezus doesn't have an official
radio single and music video, and West made just one
TV appearance to promote the album, performing on
NBC's "Saturday Night Live" on May 28.

As for Cole, his album's sales blew past expecta-
tions, selling about 200,000 more copies than the
150,00o -20000o that was forecast on June 24. Even
better, its start is larger than the projection made on
the day after its release (June 28), when sources said it
could do 270,000-290,000.

Meanwhile, Miller's album start is on target with
forecasts made June 19. However, his bow is smaller
than that of his last release, Blue Slide Park , which de-
buted at No.1 with 144,000 in 2011.

With West, Cole and Miller all starting north of
loo,o0o, it's the first time since November 2006
that three rap albums have debuted with sales that
exceed that mark. The week of Thanksgiving that
year, a trio of rap releases had six -figure debuts: Jay -
Z's Kingdom Come (680,000), Snoop Dogg's Tha
Blue Carpet Treatment (264,000) and 2Pac's Pac's
Life (159,000).

This is also the first week since last October where
two albums -regardless of genre -started with more
than 200,000. It happened on the Nov. 10 chart (re-
flecting the sales week ending Oct. 28), when Taylor
Swift's Red arrived with 1.2 million and Kendrick
Lamar'sgoodkid, m.A. A.d city started with 241,000.

The 2 Million Experience: Justin Timberlake's
The 20/2o Experience becomes the first album to sell
million copies in 2013. The set, which slips 3-9 on the
Billboard zoo with 3z,000 sold (down 8%), had its
cumulative sales rise to 2.02 million. It's not only the
sole set to move z million this year, but the only one to
sells million. The year's runner-up best-seller is Bruno
Mars' Unorthodox Jukebox, which has shifted 963,000.

Next Week: Another rap album should arrive atop
the Billboard zoo next week, as Wale's The Gifted
is set to bow in the penthouse with around 250,000
copies, according to sales prognosticators. It will
mark Wale's second top 10, following his last re-
lease, Ambition, which debuted and peaked at No. 2
in 2011. That effort launched with 164,000, but was
blocked from the top spot by another debut album:
Justin Bieber's Under the Mistletoe, which bowed
with 210,000.0

SOUNDTRACK SALES
YEAR TO DATE

5.8 MILLION
 7.3%

Two To Tango:
Rod Stewart, Plumb
Rod Stewart debuts on Dance
Club Songs for the first
time since 2004, as "Sexual
Religion" shimmies in at No.
49. Eight years ago, remixes
of "Do Ya Think I'm Sexy?"
reached No. 2. The original
version became his first entry
on the chart, and sole No.
1, in 1979. The new arrival
marks his seventh chart visit.
Plumb also enters Dance
Club Songs with "Need You.
Now (How Many Ti mes)" (No.
40) after the track became
her first top 10, reaching No.
3, on Christian Songs. The
versatile singer/songwriter
concurrently debuts on the
latter list with her new single, YEAR-TO-DATE
"One Drop" No. 481.

-Gary Trust

BLACK SABBATH'S 13
SALESTHIS WEEK

46,000
 71%

U.S. STREAMS OF MILEY
CYRUS' "WE CAN'T STOP"

9.5 MILLION
 469%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS..

DIGITAL
TRACKS

This week 5,508,000 2,440,000 26,505,000

Last Week 5,253,000 2,107,000 25,631,000

Change 4.9% 15.8% 3.4%

This Week Last year 5,940,000 2,377,000 25,168,000

change -7.3% 2.7% 5.3%

'Digital album sales are al.counted within album sales.

Weekly Album Sales (amen

2013
2012

THE BIG NUMBER

21
Coldplay's"Viva la Vida"
becomes the 21st digital song
to sell 6 million downloads,
as its to -date sales rise to
6,004,000. Among rock songs,
it's the sixth 6 million seller.

Read more
Chart Beat at
billboard.com/
chartbeat.

1F 10 A hA 11 A SONDI

Overall Unit Sales

2012 2013 CHANGE

Albums 144,712,000 137,016,000 -5.3%

Digital Tracks 672,732,000 656,977,000 -2.3%

Store Singles 1,621,000 1,578,000 -2.7%

Total 819,065,000 795,571,000 .2.9%

Album wirEM 211,985,200 202,713,700 -4.4%

Includesvacke.valentallwmialeVrE.010trackdown10.epilfvalent to onealbum sale.

Album Sales

2012

2013

144.7 Million

137.0 Million

Sales by Album Format

2012 2013 CHANGE

rn 87,700,000 75,425,000 -14.0%

DIghal 54,887,000 58,654,000 6.9%

vinyl 2,085,000 2,770,000 32.9%

Other 40,000 167,000 317.5%

Sales by Album Category

2012 2013 CHANGE

Current 70,863,000 69,544,000 -1.9%

Catalog 73,849,000 67,473,000 -8.6%

Deep Catalog 59,006,000 54,259,000 -8.0%

Current Album Sales

2012

2013 69.5 Million

Catalog Album Sales

2012

2013

73.8 Million

67.5 Million

Nielsen SoundScan countsascurrent only ...Rhin Enetirss mont.of allmas release
moths brdassical and Jan album.litles thatstn. the mow. oi the einoara zoo,no.ver.r...
ascurren, lit.oldef than 18moniniare catalog Deep catagg ka.Setol calageortitleS OM Mae
than 36 months.

're'f======.70=7"'°"-°'" in*.
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Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of I million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of to million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

GO (Heatseeker Graduate)
PS (Pacesetter for largest 95 album

sales gain)
06 (Greatest Gainer for largest

volume gain)
O G (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/biz.

Visit billboard.comibi& for complete
rules and explanations.

SRL LAST Th TITLE
me ow iru* 14100LICER(SONGVIRDIR)

o 031
© ©

O 0

Artist MOON

WIntan/PROMSMON LABEL POS. Mr

BLURRED LINES Robin Thicke Feat. T.I. Pharrell
RLWILLIAMS (P.L.WILLIAMS,R.TNICKEI STAR TRAN/INTERSCOPE

1 10

GET LUCKY Daft Punk Feat. Pharrell Williams A
IBANDALTER,D. DE 1.10MEM-CHRISTO (
G. DE HOMEM-CHRISTO.N.ROCI4ERS.P.L.WILLIAT.BANDALTMS)S. DAFT LIFE/COLUMBIA

RADIOACTIVE Imagine Dragons A
ALEX OA KID (IMAGINE DRALONS,A.LRANTOAOSSER) KIDINAKORNER/INTERSCOPE

2 10

3 43

5 6 0 CRUISE Florida Georgia Line Featuring Nelly A
1.4101 03.BELLEV.HUBEARD,I..MOLC.RICE.1.RICE1 REPUBLIC NASHVILLE/REPUBLIC

11 27 0 WE CAN'T STOP Miley Cyrus
MLWAUZ:1110-1MIteagt10.1-0AVISAWALTERS) RCA

4 38

5 3

Fueled by the premiere of its video

(see page 55), the track becomes

Cyrus' third top five Billboard Hot

100 hit. "The Climb" rose to No.4

and "Party in the U.S.A." spent three

weeks at No. 2, both in 2009.

2 3 6 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton A
R.LEWIS IB.HAGGERTY,R.LEWIS) MACKLEMOPE/ADA/WARNER BROS.

4 57 MIRRORS Justin Timberlake
TIMBALAND (1JIMBERLAKE,T.V.M OSLE,I.HARMON,I.E.FAUNTLEROY Ip RCA

16 11
TREASURE Bruno Mars
THE SMEEZINGTONS (BRUNO MAR S.P.LAWRENCE 11.A.LEVINE.P.BROWNI ATLANTIC

The cut bounds 12-5 on Hot Digital

Songs (185,000 downloads, up 71%),

profiting from Mars' performance of it

an NBC's "The Voice" (June 18). It also

elevates 27-19 on Streaming Songs (2.2

million streams, up 26%) and maintains

momentum at No. 11 on Hot 100 Airplay

(71 million impressions, up 11%).

-. 411.
6 119 COME & GET IT Selena Gomez A

STARGATE (E.DEAN.M.S.ERIKSEN.T.E.HERMANSEN) HOLLYWOOD

7 7 10 JUST GIVE ME A REASON P!nk Feat. Nate Ruess A
1.DHASKER (PINK.I.DHASKER.N.RUESS) RCA

1 19

0 THE WAY Ariana Grande Featuring Mac Miller Ami,
MASEVAPITar.1=15.13.12USSELL) REPUBLIC

9 13

10 10 12 I LOVE IT Icona Pop Featuring Charli XCX A
P.BERGER (P.BERGER.C.AITCHISON,LEKLOW) RECORD COMPANY TEN/BIG BEAT/RRP

7 21

0 0 0 MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy 
B.WALBER (EAU OUT BOY,B.WALIUR.I.HILL) DECAYDANCUISLAND/IDIMG

13 20

0 0 0 CLARITY Zedd Featuring Foxes 
ZEDO (A.ZASLAVSKIMATTTIIEW NOMA.P.ROBINSIMS.GRAY) INTERSCOPE

14 14

0 15 BOYS 'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends 0
S.HENDRICNS (R.AKINS,D.DAVIDSON,CRISEMAN) WARNER BROS. NASHVILLE/WAAN

12 13

S
16 *BEAUTIFUL Mariah Carey Featuring Miguel

MIGIAL.M.CAREY,HAPPY PEREZ (M.I.PIMENTEL.M.CAREY) ISLAND/IDIMG

15 7

CUPS (PITCH PERFECTS WHEN I'M GONE) Anna Kendrick w
C) o 1:1) OrgfixlittarjakraN'xivo lintinsoustic

17 26

17 s 18 STAY Rihanna Featuring Mikky Ekko A
M.ERIAL.PARKER (M.EKKO,I.PARKER) SRP/DEE JAM/IDIMG

3 20

CO Q I WANT CRAZY Hunter Hayes
D.HIJ FF.H. HAVES ,H.HAVES.LACKENNAJNEFIGES) ATLANTIC/WAAN

19 11

14 17 20 WHEN I WAS YOUR MAN Bruno Mars A
THE SME EINGTONS (BRUNO MARS,P.LAINRENCEILA.LEVINE,A. man) ATLANTIC

1 27

17 19 n THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz A
R.LEWIS l6.1-1A6.6EIM.R.LEWIS) MACHLEMORE/ADAMAIENER BROS.

1 38

CD LOVE SOMEBODY Maroon 5
35 24

r1:21;:g12,2;=,(NA.Cirt ANAVOCTONE/INTERSCOPE

22 5

23 21 23 POWER TRIP J. Cole Featuring Miguel 
LI-COLE (OLEALAWS) ROC NATION/COLUMBIA

zo 19

215.
MO

38

LAST mu TITLE Artist
..K ".. PRCOSER (SONGWR Ii -,1 IMPRINVPROMMION LABEL

a... Pun
POS.

24

111101

CHART

1030
I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding

2g1R211!106)""'
CHERRYTREE/DECONSTRUCTION/FLY EVE

ULTRA/ROC NATIOWINTERSCOH/COLUMBIA

29 25
0 THE OTHER SIDE Jason Derulo

IrgRUVIr.Z1.1OHNSON.LCOLEMAN) BELUGA HEIGHTS/WARNER BROS.

25 10

18 22 26 WAGON WHEEL Darius Rucker 
F.RODERS (0.DYLAN,K.SECOR) CAPITOL NASHVILLE

Is zo

21 23 27 BAD Wale Feat. Tiara Thomas Or Rihanna 
T.THOMAS.B.CAMP (0.AKINTIMEHIN.TTHOMASI MM./ATLANTIC

21 19

51 33 Q SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R.LEWIS IB.HAGGERTY.R.LEWISALAMBERT) MACBLEMORE/SUB POP/ADA/WARNER BROS.

28 15

34 20 29 HERE'S TO NEVER GROWING UP Avril Lavigne 411
0.101-INSON 1A.LAVILNE,N.10HNSON.C.KROEGER,D.H.H000ES.AKASHER HINDLIN) EPIC

zo 11

27 28 0 CRASH MY PARTY Luke Bryan 
1.STE VE NS (R.CLAWSON,40. EV) CAPITOL NASHVILLE

is n

30 34
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera A

31 AMSSIX6LE,X.MWEN.X.LAYMBEEPIALPSULAWLKAWIRIAMNANK,
AIKSSIX60,11.LAMBROKALIAKAS.C.ILEMAL 111AMMARAHARIZIARAMOLI1011 1111.3051.1.0111411S11.

8 22

COUNTING STARS
R.BJEDDERAZAK ANELLA (PATEN.)

OneRepublic
MOSLEWINTERSCOPE

32 1

The band lands its highest debut, as the song,

which it performed with contestant Michelle

Chamuel on "The Voice" (June 18), gains by

723% to 112,000 downloads sold. Meanwhile,

Chamuel bows at Nos. 92 and 98 with covers of

1992 hits by Annie Lennox and U2, re pectively.

U.O.E.N.O. Rocko Feat. Future & Rick Ross
NOT LISTED MOT LISTED) ROCKY ROAD

HEART ATTACK Demi Lovato A
',1AuTi;6=7,(Altk."4.1=0. HOLLYWOOD

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift A
B.GALLIMOREJAACGRAW (B.WARREN.B.WARREN.M.IRWINAKEAR) BIG MACHINE

33 11

10 17

22 17

50 43 GONE, GONE, GONE Phillip Phillips
G.WATTENBERG (0.FORRMANN.T.CLARK,G.WATTENBERG) 19/INTERSCOPE

36 16

Phillips is the first "American Idol"

champ to score two top 40 Hot 100 hits

from a debut set since David Cook ("The

Time of My Life," "Light On") five years

ago. Phillips' prior breakout single, ,

"Home," peaked at No. 6 in January.

57 45
G NO NEW FRIENDS ISM REMIX) Dl Khaled Feat. Drake, Rick Ross& Lil Wayne

1301-IDANSHEBIS KM...MANAHAN,
W.L.ROMPLS11,1MIMR,N,AIALELSAVIB18) WERE EESTNOLING YONEWCASN MONWPFPUBLIC

37 9

46 40
0 BODY PARTY Ciara

Vato`ii",,,,Itg2,21Z rallEA 17.`gro",n . !I 3 ERR V ) EPIC

35 9

47 41 Q SAIL AWOLNATION A
A.BRUNO (A.BRUNO) RED BULL

30 42

43 38
RICH AS F**K Li I Wayne Featuring 2 Chainz

40
TVP4inELT.Relgia= YOUNG MONEWCASH MONEY/REPUBLIC

38 14

76 32 47 22 Taylor Swift 
MAO MARTIN,SHELLBACK (T.SWIFT,AAA% MARTIN,SHELLBACIO BIG XIACHINE/PEPLIBL IC

zo 17

BITCH, DON'T KILL MY VIBE Kendrick Lamar
41 42 42 SOUNWAVE KOUCKWORTH M.SPEARS,

BRAUN,VINDAHL.L.LYKKE,.MIDT) TOP DAWG/AFTERMATH/INTERSCOPE

32 18

65 56 0 SAFE AND SOUND Capital Cities
R.MERCHANT,S.SIMONIAN (R.MERCHANT,S.SIMONIAN) LA2e HOOKS/CAPITOL

43 8

59 48 0 RUNNIN' OUTTA MOONLIGHT Randy Houser
°LEONE (D.DAVIDSON,I.K.LOVELACE,A.GORLEY) STONEY CREEK

44 7

STARTED FROM THE BOTTOM Drake A
31 35 45 MAMIE (A.GBANAM,

m
W.COLEMAN.N.SHEBIB.B.SANFILIPPO) YOUNG MONEY/CASH AAONEWREPUBLIC

6 20

44 s HO HEY The Lumineers A40
R.HADLOCK (W.SCHULTLAPRAITES) DUALTONE

3 5

52 46 47 ANYWHERE WITH YOU Jake Owen 
1.X10t,11.CLAWSON (B.HAVSLIRD.LAINIIPHY,INEAFT) RCA NASHVILLE

46 14

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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PROOUONISCOSPR000 IME9INT/PROMONON LABEL

SUIT & TIE Justin Timberlake Featuring Jay Z
TI.21=1.irirmEarilE.(TIMN717.tgalTgalg.STILL) RCA

a..,,

A

ptio,
POS .

3

mi.
EMT

24

42 49 49 I KNEW YOU WERE TROUBLE. Taylor Swift A
MAX MARTIN.SHELLBACK MSWIFT,NI. MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC

z 36

58 52' 0 BEAT THIS SUMMER Brad Paisley
B.PAISLEY (B.PAISLEY,C.OUBOIS,L.LAIRM ARISTA NASHVILLE

so 15

32 37 51 NEXT TO ME Emeli Sande A
CRA2E,HOAX (A.E.SANOE,H.CHELWIN,H.CRAZE,A.PAUL) CAPITOL

zs 18

62 51 SI SEE YOU AGAIN Carrie Underwood
M.BRIGHT (C.UNDERWOOD.B.H.HODGES.H.LINOSEY) 19/ARISTA NASHVILLE

51 8

54 50 13 LEGO HOUSE Ed Sheeran
LGOSLING (E.SHEERAN.I.GOSLING.C.LEONARD) ELEKTRA/ATLANTIC

42 13

76 58 Q DON'T VA Brett Eldredge
C. DESTEFANO (B.ELOREDGE.C. DESTEFANO,A.GORLEY) ATLANTIC/VAIN

54 5

55 53 ss DONE. The Band Perry 
B.HUFE IR.PERRY.N.PERRY.I.DAVIDSON,LORYANT) REPUBLIC NASHVILLE

46 15

NW
0NEW SLAVES Kanye West

KNESLBROVNAN(BIROMNAII.K.RESTC.BRFAIKYOUN410.10NES,
C.SNIIII,LIIIITBERE,S.SANDIEER,LIORRSONALEAN,4.PRESSERAADAMIS 6.0.0.11/R.triENAMEE MARINO

56 1

68
0 TAPOUT,ARich,Gang Feat.,Lif Wayne,,Birdman, Future, Mack Maine, Nicki Minaj

59
0.T.MARAIN.WILBURN CASH.N.C.FISHER) YOUNG MONEY/CASH MONEY/REPUBLIC

57 7

71
Sean Kingston ,Feat. Chris Brown & Wiz Khalifa

64
0 BEAT IT,

LD0KINLOLU.N.A.BAING.C.I.TNJ. OMAZI BELUGA HEIGHTS/EPIC

58 9

61
62 0 CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy J

Zit OLATI'Sfrafgg IKCL.WEER'lr. KEMOSABE/RCA

59 4

66 61 0 HEY PRETTY GIRL Kip Moore 
B.JANIES (K.MOORE.D.COUCH) MCA NASHVILLE

60 14

33 54 gi #THATPOWER will.i.am Feat. Justin Bieber
B.LERON,WILL.1. AM (W.ADANIS,OLEROXIBIEBER) WILLI. AM/INTERSCOPE

17 14

48 57 62 FINE CHINA Chris Brown
ROCCSTAR.PN (C.M.BROWN,A.STREETER,LYOUNGBLOOD,G.LIELEDOINGSHE,E.BELLINGE

31 12

87 77 0 REDNECK CRAZY Tyler Farr
I.CATINO.J.KING (LNEARAIRWIN,CTOMPKINS) COLUMBIA NASHVILLE

63 4

63 60 64 HARLEM SHAKE Baauer
BAAUER (IROORIGUES,H.BELGADO) JEFEREE'S/MA0 DECENT/WARNER BROS.

1 19

80 70 0 JUMP RIGHT IN Zac Brown Band
K.STEGALL,2BROWN (2.BROWN,WOURREITE,LAIRAZ) ATLANTIC/SOUTHERN GROUND

65 9

81 71 0 ALL OVER THE ROAD Easton Corbin
C.CHAMBERLAIN (C.CHAMBERLAIN,AGORLEY,W.KIRBY) MERCURY NASHVILLE

66 7

74 ,, 67 0 DEMONS Imagine Dragons
ALEX OA KID (IMAGINE ORAGONS,A.GRANT,I.MOSSER) KIDINAKORNER/INTERSCOPE

64 14

79 68 0 LITTLE BIT OF EVERYTHING Keith Urban
N.CHAPNIANXURBAN (B.WARREN.B.WARREN.K.RUDOLE) HIT RED/CAPITOL NASHVILLE

68 5

BLACK,SKINHEAD,..0,.... Kanye West
NEW Q

,,,...,OUNB.E.RUIURC...ACO,S.SANDIFFR,M.bf M1.021ATKINS) 4.0.0.1/POEA.FMLAIIEF AN/101N4

69 1

69
.., WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy .1 a.

65 NIKENILL MADEATAMP(B.R.SILINON, IE.,
w

ILLALLIAMS11,NAMIDOLEBROOKSC.I.HARRIS,IR.,1.110LISTONI REHLROCK/BRANDRUSTLE/ATIANTORP

65 19

8
.. WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa

5 .. THE FUITIRISTICS (T.EPPS.C..LTHOMAZ,
A.SCHWART2,110iAMOOURIAN,B.S.ISAAC) DEP JAWIOINIG

16 5

56
,, BUGATTI Ace Hood Feat. Future & Rick Ross gi.

63 ,iis.MIRE WILL 1.1ARE.IT (A.N<COLISTER,
464

.L.ROBERTS HMI:WILLIAMS IIN.WILBURN CASH) WE THE BEST/YOUNG MOREY/CASH MONEY/REPUBLIC

33 19

77 73 0 PEOPLE LIKE US Kelly Clarkson
G.KURSTIN (M.KABIR,I.MICHAR,B.BALY) 19/RCA

73 6

CROOKED SMILE J. Cole Featuring TLCNEW Q
I.L.COLE (1.COLE,M.SMITH.K.LEWIS,P.WHITFIELO) ROC NATION/COLUMBIA

74 1

NEW 0 BORN TO FLY Danielle Bradbery
B.APPLEBERRY (S.EVANS.M.HUMMON,INSCOTTI REPUBLIC

75 1

0 0 ROUND HERE Florida Georgia Line
1.M01(R.CLAWSON,C.TOMPKINS,THOMAS RHETTI REPUBLIC NASHVILLE

76 2

NEW 0 PAPER DOLL John Mayer
LNIAVER.OWAS 0.MAYERI COLUMBIA

77 1

mu.
ao

um nos TITLE Artist
um WEEK MODUCER (SONGWRITER, IMPRINT/PROMOTION LABEL

urt PPM
POS .

its.ai
01121

0 78 DANNY'S SONG The Swon Brothers
B.APPLEBERRY (K.C.LOGGINS) REPUBLIC

66 2

73 n 79 GENTLEMAN PSY
PSY (P.LAI.SANG.G H Y001 SILENT/SCHOOLBOY/REPUBLIC

5 11

75 76 80 DOWNTOWN Lady Antebellum 
P.WORLE,LADY ANTEBELLUM (L.LAIRD,S.MCANALMN.HEMBV) CAPITOL NASHVILLE

29 zo

68 0 0 MORE THAN MILES Brantley Gilbert
0.HUrf 0.EDINE,B.GILBERT) VALUES

79 17

n n 82 ALIVE Krewella 
RAIN MAN (.1YOUSARYNOUSAWRINOL.N.LINI.1.UDELL) KREWELLA/COLUNIBIA

32 19

90 0 0 HEY GIRL Billy Currington
OBI, (RAKINS.A.GORLEV,C. DESTEFANO) NASHVILLE

75 5

81
,, HIGH SCHOOL Nicki Minaj Featuring Lil Wayne

BOI-IDA T -MINUS (0 T.MARAI.
OCARTE'R,M.SANUEIS,T.WILLIANIS) YOUNG MONEY/CASH MONEY/REPUBLIC

64 12

OOH LA LA Britney Spears
211-=.31=1,%W.rat....

seers:1
BRITNEY
SPEARS

85 1

Aided by a premiere on the syndicated "On

Air With Ryan Seacrest" and hourly plays on

Clear Channel stations (June 17), the "Smurfs

2" soundtrack single enters at No. 68 on both

Hot 100 Airplay (17 million) and Hot Digital

Songs (31,000).

64, gg 86 YOUNG AND BEAUTIFUL Lana Del Rey
R.NOWELS IL.DEL REY.R.NOWELS) WATERTOWER/POLYBOR/INTERSCOPE

22 9

0 0 0 HOW MANY DRINKS?S.REMI (Ial.l.PINIENTEL.S.REMI.R.N1CHOLS.P.WILLIANISI

Miguel
BYSTORM/BLACK ICE/RCA

82 10

0 88 WHAT ABOUT LOVE
REDONE,1IMMY JOKER (N.KHAVAI,THORNFEL N.

Al JUNIOR,B.HANIAMOUPONOO,R.SIARCHILD.A.MAHONE)

Austin Mahone
CHASE/REPUBLIC

74 2

89 87 Q POINT AT YOU
15 STOVER 0,COPPERIA4,11.1N5,13.1.11,W)

Justin Moore
VALOR?

87 4

RIGHT NOW Rihanna Feat. David Guetta
=A=r.gtirTliTTSVXHICII&VIEIVIZITEIL) SRP/OEF LAM/IDING

As it jumps 31-26 on Mainstream Top

40, the song marks her 43rd Hot 100

hit, the ninth -best sum among women.

Aretha Franklin leads with 73, followed

by Taylor Swift (58), Madonna, Dionne

Warwick (both with 56), Connie Francis

(53), Brenda Lee (48), Nicki Minaj (46)

and Mariah Carey (45). -Gary Trust

90 1

eh BLOOD ON THE LEAVES Kanye West
NEW vai 'ZTE'FACIMI=1.TaLWITrArCtir""' EDO.0./E0C-A.HLLAMEMN/101ML

91 1

NEW 0 WHY Michelle Chamuel
ILAPPLEBERRY (A.LENNOX) REPUBLIC

92 1

MAYBE IT WAS MEMPHIS Danielle BradberyREENTRY 0
IM.ANDERSON)B APPLEBERRY REPUBLIC

92 2

0 0 IT GOES LIKE THIS Thomas Rhett
M.KNOX (R.AKINS,B.HAYSLIP,ROBBINS) VALOR?

94 2

Q 0 BUBBLE BUTTMajor Lazer Feat. Bruno Mars, Tyga & Mystic
BRUNO MARS,M.NBUYEN-STEVENSONMYSIICI MAD DECENT/SECRETLY CANADIAN/WARNER BROS.

95 2

WILD FOR THE NIGHT A$AP Rocky Feat. Skrillex
84 83 96 MILLE% (R.MAYERS,S.MOOREALLIALMORO,

DIEBOUVIER,T.PARENT,NMADON,I.PRADEVROL) A$AP WORLDWIDE/POLO GROUNDS/RCA

80 15

rh AIN'T WORRIED ABOUT NOTHIN French Montana
NEW

w :',T,27.011,7.,Boa'aWA COKE BOYS/BAD BOYANTERSCOPE

97 1

NEW 0 ONE Usher & Michelle Chamuel
B.APPLEBERRY (B0,10,21 REPUBLIC

98 1

NEW Q I CAN'T TELL YOU WHY The Swon Brothers
B.APPLEBERRY (T.SCHMIT,O.NENLEY.4FREY) REPUBLIC

99 1

0 BRAVE Sara Bareilles
REENTRY

KENDERT IS.BAREILLES,LANTONOPP) EPIC

61 2

I'LL TAKE
A WHOLE
BOX OF
CUBAN
CIGARS,
AND I'LL
SMOKE
'EM NICE
AND
SLOW,
LIKE THEY
WERE
GOOD
FOR ME.

"LITTLE BIT OF
EVERYTHING,"
KEITH URBAN

Q&A

Kevin
Rudolf

How did you come to co -write
Keith Urban's "Little Bit of
Everything"?
I went to Nashville for a couple
days. I'd never met [songwriting
duo] the warren brothers.
We just got in a room, started
goofing around and picked up
our guitars. We wrote the song
in probably a couple of hours.
It was not intended for Keith or
anyone. We were just writing
about what we were talking
about: how maybe you just want
some of the simple things in life.

Is it essential to be a versatile
songwriter?
Music is about creating a feeling
and expressing yourself. And
sometimes it's a hip -hop record,

it's a country record, it's a rock
record. I've done all of it. Once
I've done one type of record I
want to just start over and do
something else. I want to climb

every mountain and stretch my
own limits.

What's your strategy when
writing songs for other
artists?
What you tend to do is listen
to their past stuff and say,
"Well, what do you think they
want to be talking about?" I
don't feel that is an authentic
approach. What you're saying
is, "What have they done and
how can I make something
similar for them?" You're really
approaching it wrong. The best
songs come from when you
know what you want to express.

How's the newsolo album
coming?
It's almost done. we're rolling
out the single, "Here's to Us,"
to radio right now. It's really
something special. -Dan Hyman

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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DEBUT

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

KANYE WEST
G.0.0.0./ROC.A.FELLARDEF lAWIDIMG

Yeezus

OBE

NEW 0 J. COLE Born Sinner
ROC NATION/COLUMBIA

2 1

NEW 0 MAC MILLER Watching Movies With The Sound Off
ROSTRUM

3 1

KEW 0 KELLY ROWLAND Talk A Good Game
REPUBLIC

4 1

0 5
BLACK SABBATH 13

VERTIGO/REPUBL IC

1 z

2 2 6 DAFT PUNK Random Access Memories
DART LIFEKOLUMSIA

t 5

141INTF12 1461/FC 1-11intpr 1-1M/PC an , ..
ppm ATLANTIC/WREN

8 5 0 FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE/BM.

Here's To The Good Times 5 29

9 3 9 JUSTIN TIMBERLAKE
RCA

The 20/20 Experience A 1 14

7 ii 10 IMAGINE DRAGONS
KIDINAKORNEWINTERSCOPE,GA

Night Visions A 2 42

19 19 o BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox A 1 28

4 7 12 BLAKE SHELTON Based On A True Story -
WARNER BROS. NASHVILLE/WREN

3 13

5 6 13 DARIUS RUCKER
CAPITOL NASHVILLE/UM.

True Believers 2 5

NEW 0 SIGUR ROS
XL

Kveikur 14 1

2 17 © MACKLEMORE & RYAN LEWIS The Heist 
MACKLEMORE

2
37

79 , 0 IR ONEREPUBLIC
MOSLEWINTERSCOPERIGA

Native 4 13

What a difference NBC's "The Voice"

makes. After the band performed on

the season finale of the talent series

(June 18), the album flies with a 366%

gain. With 20,000 sold, it's the set's

best sales week and chart rank since

its debut at No. 4 on April 13 (60,000).

NEW Q FALLING IN REVERSE Fashionably Late
EPITAPH

17 1

- 16 18 VARIOUS ARTISTS NOW That's What I Call Country Volume 6
UNIVERSARISONV MUSIC/LIME

16 2

NEW 0 DANIELLE BRADBERY The Voice: The Complete Season 4 Collection
REPUBLIC

19 1

NEW 0 EMPIRE OF THE SUN Ice On The Dune
THE SLEEPY JACKSON/ASTRAL,/ ERKS

20 1

13 21 21 VARIOUS ARTISTS NOW 46
UNIVERSAL/SONY NELISICEUME

3 7

17

HANSON
ECG

Though with 13,000 it sells less in its first

week than the trio's last release (2010's Shout

It Out bowed with 14,000), Anthem is the

group's highest -charting alhum since 2000.

That year, its final studio set for Island, This

Time Around, debuted and peaked at No. 19.

LADY ANTEBELLUM
CAPITOL RAS.. E/UMLN

Anthem 22 1

ANTHFM

Golden 7

nal
40

..,1
1011

ni,
MI,

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

_
'`..".

PEAc

NM,
RSA.
CHWT

20 28 24 P!NK The Truth About Love A
RCA

1 40

24 n 25 THE LUMINEERS The Lumineers A
DUALTONE

2 64

I 15 26 QUEENS OF THE STONE AGE ...Like Clockwork
MATADOR

1 3

.. i n CHRISETTE MICHELE Better
MOTOWN/1MM

12 2

u 24 28 SOUNDTRACK The Great Gatsby: Music From Baz Luhrmann's Film
WATERTOWER/INTERSCOPUIGA

2 7

29 SOUNDTRACK Man Of Steel
WERTOWCR

9 2

179 Q BOBSEGER & THESILVER BULLET BAND Ultimate Hits: Rock And RoM Never Forgets A
HIDEOUTKAPITOL

19 61

18 25 31 MICHAEL BUBLE To Be Loved
REPRISEMARNER BROS.

1 9

22 29 32 VAMPIRE WEEKEND Modern Vampires Of The City
XL

1 6

32 26, 33 FALL OUT BOY Save Rock And Roll
DECARDANCE/ISLAND/ID1MG

1 10

14 18 34 JOHN FOGERTY Wrote A Song For Everyone
VANGUARD/WELK

3 4

15 20 35 GEORGE STRAIT Love Is Everything
MCA NASHVILLE/UMGN

2 6

29 0 36 MUMFORD & SONS Babel A
GENTLEMAN OF THE ROALVGLASSNOTE

I 39

- 0 37 BIG TIME RUSH 24/Seven (Soundtrack)
NICKELODEON/COLUMBIA

4 2

58 70 0 SOUNDTRACK Pitch Perfect 
-.E.E. UME

3 35

30 36 39 KENNY CHESNEY Life On A Rock
BLUE CHAIR/COLUMBIA NASHVILLE /5MN

1 8

51 56 0 KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

2 35

NEW 0 TIESTO Club Life Vol 3: Stockholm
MUSICAL FREEDOM

41 1

34 43 42 LIL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASH MONEY/REPUBLIC

2 13

26 37 43 MAROON 5 Overexposed A
ARM/OCTONE/ICA

2 52

33 46 44 TAYLOR SWIFT Red A
BIG MACHINEMMLL

1 35

25 42 45 DEMI LOVATO Demi
HOL YWOOD

3 6

- 10 46 THE LONELY ISLAND The Wack Album
REPUBLIC

10 2

42 47 47 ADELE 21 4>
XL/COLUMBIA

1 122

27 41 a PISTOL ANNIES Annie Up
RCA NASMVILLEESMN

5 7

37 45 49 THE BAND PERRY Pioneer
REPUBLIC NASHVILLEMELG

2 12

80 94 0 BRUNO MARS Doo-Wops & Hooligans A
ELEKTRA

3 140

46 49 51 FUN. Some Nights A
FUELED BY RAMER

3
70

35 55 52 FRENCH MONTANA Excuse My French
COKE BOYS/BAD BOYANTERSCOPE/IGA

4 5

3 34 53 SLEEPING WITH SIRENS Feel
RISE

3 3

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

43 62 sa FANTASIA
19/RCA

BRAD PAISLEY
ARISTA NASHVILLE/SMN

Side Effects Of You

Wheelhouse

ALICE IN CHAINS The Devil Put Dinosaurs Here
CAPITOL

MICHELLE CHAMUEL
REPUBLIC

2 9

2 11

2 4

The Voice: The Complete Season 4 Collection 57 1

The three finalists from the just -

finished season of "The Voice debut

within the top 75. Winner Danielle

Bradbery is at No.19 with the best

sales week of any "Voice" finalist:

18,000. Runner-up Chamuel starts

with 7,000, and third -place finishers

the Swon Brothers bow with nearly

7,000 (No. 65).

49 66 sa LANA DEL REY Born To Die 111
POLYDOR/INTERSCOPE/MA

2 73

48 60 59 RIHANNA Unapologetic A
SRP/OEF 1AM/101MG

1 31

as 51 60 ERIC CHURCH Chief A
EMI NASHVILLE/UMGN

1 100

59 69 0 LITTLE BIG TOWN Tornado 
CAPITOL NASHVILLE/OMEN

2 41

31 48 62 THE NATIONAL Trouble Will Find Me
405

3 5

61 61 63 KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASHVILLE/LUSN

2 14

so sa 64 LUKE BRYAN Tailgates & Tanlines A
CAPITOL NASHVILLE/OMEN

2 98

NEW 0 THESWON BROTHERS The Voice: The Complete Season 4 Collection
REPUBLIC

65 1

69 68 66 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 64

0 67 GOO GOO DOLLS Magnetic
WARNER BROS.

8 2

0 68 JASON ISBELL Southeastern
SOUTHEASTERN/THIRTY TIGERS

23 2

56 67 69 ED SHEERAN + 
ELEKTRA

5 54

Q 70 HEZEKIAH WALKER Azusa: The Next Generation
RCA INSPIRATION/RCA

30 2

47 57 71 LUKE BRYAN Spring Break... Here To Party 
CAPITOL NASHVILLE/UMGN

1 16

Q 72 HARRY CON NICK, JR. Every Man Should Know
COLLIN.

33 2

44 52 n TIM MCGRAW Two Lanes Of Freedom
BIG MACHINE/BMLG

2 20

74 BOARDS OF CANADA Tomorrow's Harvest
WARP

13 2

62 74 75 CARRIE UNDERWOOD Blown Away A
19/ARISTA NASIBALLE/SMN

1 60

68 75 76 PHILLIP PHILLIPS The World From The Side Of The Moon 
WINTERS:OPE/16A

4 31

65 72 77 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE F1OAD/GLASSNOTE

2 170

az 98 0 SHE & HIM Volume 3
MERGE

15 7

76 91 0 ONE DIRECTION Take Me Home A
SVCO/COLUMBIA

1 32

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

JASON ALDEAN
BROKEN BOW/NOUN

Night Train A 1 36

Omens 81 1

The duo's fourth studio effort shifts

5,000 in its first week, 73% of which

were downloads. The electronic/pop

act's last release, 2010's Streets of

Gold, opened at No. 7 with 41,000. It

success with its major -label debut,

2008's Want and its singles "Don't

Trust Me" and "My First Kiss."

77 59 82 LITTLE MIX DNA 4 4

SVCO/COLU MIA

NEW 0 QUASIMOTO Yessir Whatever 83 1

STONES THROW

84 MEGADETH Super Collider 6 3

T BOWUME

0 as JIMMY EAT WORLD Damage 14 2

EXOTIC LOCATION/RCA

88 0 0 BOBMAKEYANDOE WAILERS Legend:The BestOf Bob Marley And The Wailers $. 18 273

TUFF GONG/ISLANO/UME

77 76 87 JOHNNY CASH The Legend Of Johnny Cash A 5 123

LEGACY/COLUMBIA HASHVILLE/AMERICAN/ISLAND/UME

63 us VARIOUS ARTISTS Vans Warped Tour '13:2013 Tour Compilation
SIDEONEDUMMV

With the tour having started June 15, venue sales of

this album are starting to kick in. This week the set

sold 5,000 (up 15%), while its nontraditional sales

(which include venue purchases) grew by 160%.

67 79

TOM PETTY AND THE HEARTBREAKERS Greatest Hits 40
MCA/UNIE

ERIC CHURCH
EMI NASHVILLE/OMEN

PINK FLOYD
CAPITOL

Caught In The Act: Live

63 3

The Dark Side Of The Moon  12 841

With 9.5 million sold, and sales of 3,000-8,000

per week, the classic is next in line to hit the

magic 10 million sales threshold-although

it might take approximately two more years.

Since SoundScan started tracking sales in 1991,

22 albums have shifted 10 million copies.

90 89 n ZAC BROWN BAND
ROA, SOUTHERN GROUND/ATLANTIC/AG

Uncaged 1 50

at 96 Q KELLY CLARKSON Greatest Hits: Chapter One u 31

NEW Q GREEN RIVER ORDINANCE
GREEN RIVER ORDINANCE

Chasing Down The Wind (EP) 94 1

41 88 95 THE -DREAM
50010 KILLA/BEFJAM/101MG

IV Play 16 4

125 85' 96 THE BLACK KEYS
NONESUCH/WARNER BROS.

El Camino A 2 81

NEW Q LOCASH COWBOYS
AVERAGE 10,ES

LoCash Cowboys 97 1

72 92 98 MIRANDA LAMBERT
RCA NASHVILLE/SMN

Four The Record 3 84

64 100 99 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 45 3 20

87 112 0 ASAP ROCKY
ASAP WORLOWIDE/POLO GROUNDS/RCA

Long. Live.A$AP 1 23

We're
No. 2!
While everyone naturally
wants to have the No.1 album
on the Billboard 200, being
No.2 isn't all that bad.

Just ask J. Cole (above),
who debuts at No. 2 with his
second album, Born Sinner,
with a career -high sales
week of 297,000, according
to Nielsen SoundScan. He's
blocked from the top slot by
Kanye West's new Yeezus,
with 327000.

Cole's arrival is the largest
debut at No. 2 since Dec. 11,
2010, when Nick! Mlnaj's Pink
Friday bowed with 375,000.
Coincidentally, she was stuck
behind a debut from west
that week too, when his
My Beautiful Dark Twisted
Fantasy launched at NO. 1 with
496,000.

Since SoundScan started
powering the Billboard 200
in May 1991, 53 albums have
debuted at No. 2 with a larger
week than Cole. His start is the
biggest No. 2 bow outside of
the busy Christmas shopping
season since Nov. 8, 2008,
when the "High School musical
3: Senior year" soundtrack
started with 297,000.

Of those 53 albums, only five
climbed to No.1. Thus, the
odds are against Born Sinner
topping the tally. (That said,
Cole already has a No. 1-his
first album, 2011's Cole World:
The Sideline Story, debuted
atop the list.) -Keith Caulfield

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



Turn
Up The
Volume
So far this year, six
soundtracks have reached
the top 10 on the Billboard
200, including two last week:
Man of Steel (No. 9) and Big
Time Rush's 24/Seven (No.
4). It was the first time two
soundtracks bowed in the
top 10 at the same time in
three years. It last happened
on June 26, 2010, when "The
Twilight Saga: Eclipse" (No. 2)
and "Camp Rock 2: The Final
lam" (No. 3) both launched in
the region.

Further, three of the
year's 25 best-selling
albums are soundtracks.
The "Pitch Perfect" album
is No.12 for the year with
526,000 sold (according to
Nielsen SoundScan), while
"Les Miserables" is No.17
(455,000) and "The Great
Gatsby" is No. 24 (376,000).

A year ago, there was only
one soundtrack among the
top 25 sellers through the
sales week ending lune 24:
"The Hunger Games" was the
18th -best-selling album, with
399,000.

However, despite the
success of titles like "Pitch
Perfect" and "Les Miserables,"
overall soundtrack sales
volume is down by 7.3%
versus a year ago. In 2013,
5.6 million soundtracks have
been sold, whereas a year
ago, there were 6.2 million.
Comparatively, overall album
sales are down by 5%. Now,
if only One Direction would
release a soundtrack to its
upcoming "This Is Us" film ...

-Keith Caulfield

TOP 10 CHARTING SOUNDTRACKS,
2008.B

1

lin
MO

98

BASK TNN

WEEK W.3
ARTIST Title
IMPRINT/DISTRIBUTING LABEL

ALABAMA SHAKES Boys & Girls
PTO

LOGE
KM
PK

6 60
106 Ill

200 173 102 AC/DC Back In Black 
COLUMBIA/LEGACY

4 149

88 102 163 ALT -J An Awesome Wave
INFECTIOUS/CANVASSACK/ATLANTIC/AG

80 28

a0 LORDS The Love Club (EP)
LAVA/REPUBLIC

104 2

78 65 los ALAN JACKSON Precious Memories: Volume II
ACR/EMI NASHVILLE/UMGN

5 13

83 119 106 MIGUEL Kaleidoscope Dream
BYSTORM/BLACK IC RCA

3 38

93 116 107 TYGA Hotel California
OUNG MONEWCASH MONEY/REPUBLIC

7 11

us 146 0 PITBULL Global Warming
MR. SOS/POLO GROUNDS/RCA

14 31

NEW 0 THE MOWGLFS Waiting For The Dawn 109 1

PHOTO FINISH/ISIAND/101MG

In the same week that the band's

single "San Francisco" hits a
, lf,ltel-,,ikl S. I new peak on Triple A, rising 4-3

(see page 57), its parent album

1, `tr. 4 1 starts with 4,000. It also pops

onto Heatseekers Albums at No.

2, outpacing the No. 24 peak

of previous EP Love's Not Dead

(2012).

Ill 125 Q ONE DIRECTION Up All Night A
svco......

1 67

118 122 IA RANDY HOUSER How Country Feels
STONEY CREEK/BBMG

11 19

155 137 0 BRING ME THE HORIZON Sempiternal
EPITAPH

11 12

169 82 03 NEWSBOYS God's Not Dead
INPOP/CAPITOL CMG

45 39

130 136 EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 96

74 124 us PARAMORE Paramore
FUELED BY RAMEN

1 11

110 150 0 BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN

18 100

163 0 Q FLEETWOOD MAC Rumours 
WARNER BROS.

11 163

190 Q U8 JAKE OWEN Barefoot Blue Jean Night
RCA NASHVILLE/SUN

6 64

CI 119 TAMELA MANN Best Days
TILL

14 41

0 20 CREEDENLECLEARWATERREVIVALFEALKINNFOGERTY Chronicle The 20Greatest Hits A
FANTASY/CONCORD

52 186

NEW 0 STATIK SELEKTAH Extended Play
SHOWOFF/DUCK DOWN

121 1

86 83 in PAUL MCCARTNEY AND WINGS Wings Over America
MPL/HEAR/CONCORD

22 61

PHISH
AMP

The six -CD boxed set, which is the band's 31st

chart entry, bows with 3,000 sold. It features

two live shows recorded in 1997 and 1998.

Eighty-three percent of its sales came from

nontraditional means, mostly from Phish's

official merch site, Phish Dry Goods.

Ventura 123 1

100
MM

MI MO
IOC OM

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

Om. ..,
POS.

me.
01111T

119 121 134 EMINEM The Eminem Show 
WEB/AFTERMATH/INTERSCOPE/UME

1 122

103 133 0 KID CUDI I nd icud
REPUBLIC

2 10

ID 0 D6 JOURNEY Journey's Greatest Hits to 266

71 06 127 ROD STEWART Time
CAPITOL

7 7

ERICCLAPTON The Bent Erk flapton: 20tigenthry Masters The Millennium Collection

, CHRONICI FS POI YOOR/UME

66 90

107 129 THE BAND Opus Collection
EMI SPECIAL MARKETS/STARBUCKS

91 3

RE-ENTRY 0 SNOOP LION Reincarnated
BERHANE SOUND SYSTEM/BLE/MAD DECENT/VICE/RCA

16 6

42) I33 STEVIE WONDER The Definitive Collection A
MOTOWN/UTV/UME

35 53

141 Q0 KIP MOORE Up All Night
MCA NASHVILLE/UMGN

6 56

94 132 23 AMY GRANT How Mercy Looks From Here
AMY 6RAWSPARRONIKAPITOL CMG

12 6

36 78 134 LEANN RIMES Spitfire
CURB

36 3

FiFENTRy 0 EAGLES Their Greatest Hits 1971-1975 
ASYLDWELEKTRA

i 141

124 167 0 KIDZ BOP KIDS Kidz Bop 23
RAMR&TIE

2 23

85 103 137 GEORGE JONES Super Hits A
SONY MUSIC CMG

56 9

REENTRY CI SKRILLEX Bangarang (EP)
BIG BEAT/OWSLA/ATLANTIC/AG

14 68

122 134 09 BRANTLEY GILBERT Halfway To Heaven 
VALORWSIALG

4 97

to JACK JOHNSON In Between Dreams A
JACK IONNSON/BRUSHEIRE/REPUBLIC

2 107

161 16010 LYNTRDSRYNYRD TheBeg OiLffird Skynyrd:2Century Masters The Millennium Collett A
61./UME

60 122

ZEDD
INTER SCOPE/IBA

The album returns to the

chart (up 31%) after spending

just two weeks on the tally

last October. Its title track

is spurring the sales gains,

as it rises 16-13 on Hot 100

Airplay this week with a 13%

gain in audience (58 million,

according to Nielsen BUS).

Clarity

104 118 143 SOUNDTRACK
MAWR/REPUBLIC

Les Miserables 1 27

128 357 C) HALESTORM The Strange Case Of...
ATLANTIC/AG

15 46

134 () 145 ZAC BROWN BAND
KW/BILLER PICTURE/HOME GROWN/ATLANTIC/AG

The Foundation A 9 237

- 0 146 THE BLACK DAHLIA MURDER
METAL ELATE

Everblack 32 2

146 C) 147 KID ROCK
LAVAJA6

Cocky A 3 125

70 117 148 THIRTY SECONDS TO MARS LOVE LUST FAITH + DREAMS
,, MORI, Li VIRGIN/CAPITOL

6 5

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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ARTIST Title
IMPRINT/DISTRIBUTING LABEL

KM
POS

25
120 169 0 KE$HA Warrior

ELM OSA BE/RCA

6

84 123 150 VARIOUS ARTISTS NOW That's What I Call A Country Party
UNIVERSAL/SONY MUSIC/LIME

31 7

102 143 151 VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 11

138 173 0 LINDSEY STIRLING Lindsey Stirling
BRIDGETONE

79 32

73 105 155 SOUNDTRACK Nashville:The Music Of Nashville: Season 1: Volume 2
AF, STU DIOS/LIONSGATE HOME ENTERTAINMENT/BIG MACHINE/BMLG

13 7

97 147 154 EMELI SANDE Our Version Of Events
M,10,

28 32

140 181 0 AWOLNATION Megalithic Symphony
RED BULL

84 85

' 81 56 BIACKVEILBRIDS Wretched And DivineThe Story Of TheWild Ones
-

1

STANDBY/LAVA/REPUBLIC

7 12

40 95 157 SOUNDTRACK Fast & Furious 6
DEE lAM/IDIMG

25 5

REHM 0 THE POSTAL SERVICE Give Up A
SUB POP

45 39

m ao 159 BARENAKED LADIES Grinning Streak
RAISINMFANGUARD/WELK

10 3

159 las 0 NEW KIDS ON THE BLOCK 10
THE BLOCK/BOSTON 5

6 11

131 164 161 THE NEIGHBOURHOOD I Love You.
[POOLVE/C0111.1P

39 9

183 19 142 THE ROLLING STONES GRRR! 
THE ROLLING STONES/ABKCO/INTERSCOPE/UME

19 20

133 168 163 BLAKE SHELTON Red River Blue A
WARNER BROS. NASHVILLE/WMN

1 101

129 144 164 VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORO-CURB/CAPITOL CMG

35 39

165 "136 165 THE PIANO GUYS The Piano Guys 2
PORTRAIT/SONY MASTERWORKS

38 7

Q 166 DAVEIONERAIIMINGENINDIAINIRIRICIIMDELUOT Nue leand MEd:Some Hods
CONCORD

84 2

0 CD 0 WILLIE NELSON Super Hits A
2. MARIA I KAM

98 52

4:0 138 168 JASON ALDEAN My Kinda Party A
BROKEN BOW/BBMG

2 137

RE-ENTRY Q THE WEEKND Trilogy A
XO/HPUBI II

4 31

ST is 170 LEE BRICE Hard 2 Love
CURB

s 59

126 163 m PHOENIX Bankrupt!
LOYAUTE/GLASSNOTE

4 9

NEW Co DELBERT & GLEN Blind, Crippled & Crazy
NEW WEST

172 1

RE-ENTRY Q CREEDENCE CLEARWATER REVISITED Extended Versions
POOR BOY/SONY MUSIC CMG

74 40

173 CD 174 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 129

RE-ENTRY 0 KANYE WEST My Beautiful Dark Twisted Fantasy A
ROC.A-FELLVDEF JAM/1131M6

48

Kanye West's catalog of six earlier studio albums grew in sales by 68%

this week, thanks to buzz and promotion tied to his new No. 1, Yeezus.

Three of his earlier efforts each moved more than 2,000 last week, with

this album having its best sales frame (3,000) since the week ending

Dec. 30, 2012.

MI
.Li:

IIST 31133

3.11,
ARTIST Title
RAPRINVOISTRIBUTING LABEL

STEVE MARTIN &EINE BRICKELL Love Has Come For You
00 SHARE/ROUNDER/CONCORD

wr, ....ma
POO COOT

21 9lso 41m

RE.BaRy Q THREEDOGNIGHT The Best Ofhree DogNight:20th Century MasersThe Millennium [Acid A
MCA M ME

109 57

101 0 175 ANDREA BOCELLI
SUGAR/VERVE/VG

Passione 2 21

NEW 0 CIMORELLI
UNIVERSAL ISLAND/REPUBLIC

Made In America (EP) 179 1

132 166 180 ALICIA KEYS
RCA

Girl On Fire 1 30

RE-ENTRY 0 BRIDGIT MENDLER
HOLLYWOOD

Hello My Name Is... 30 20

C:6:I Iv GARY ALLAN
MCA NASHVILLE/UMGN

Set You Free 1 22

Or 113 183 CITY AND COLOUR
DINE ALONE

The Hurry And The Harm 16 3

NEW Q BWB
HEADS UP/CONCORD

Human Nature 184 1

184 las TASHA COBBS
MOTOWN GOSPEL/CW.1,AM

Grace (EP) 61 13

. 129 186 THE PIANO GUYS
MASTERWORKS/SONY MASTERWORKS

The Piano Guys 44 23

RE-ENTRY Q CALVIN HARRIS 18 Months
DECONSTRUCTION/ELY EVE/ULTRA/ROC NATION/COLUMBIA

19 17

143 us um LANA DEL REY
POLVOOR/INTERSCOPE/IGA

Paradise (EP) 10 23

28 126 189 PORTUGAL. THE MAN Evil Friends
ATLANTIC/AG

28 3

RE-ENTRY 0 THETEMPTATIONS Best Orhe Temptarmslie 60'5:201Heery Masts Ile Millemium Collection A
MOTOWN/G ME

73 50

HARDWELL Hardwel I Presents: Revealed: Volume 4
CLOUDS

191 1

It's the first album from

the Dutch D1 to chart on a

Billboard tally, entering with

2,000. It also bows at No. 9

on Dance/Electronic Albums.

Only available as a download

in the United States for now,

the title was released off -

cycle, on Friday, June 21.

-Keith Caulfield

0 0 192 MICHAEL BUBLE A
M13/REPRISE/WARNER BROS

Michael Buble 47 83

cp 176 191 MUSE The 2nd Law
HELIUM-3/WARNER BROS

2 38

0 194HILLSONG UNITED Zion
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG

5 10

RE-ENTRY 0 MICHAEL JACKSON The Essential Michael Jackson A
EPIC/LEGACY

53 71

NEW 0 WHENEVER,IF EVER The World Is A Beautiful Hare& I Am No Longer Afraid To Die
TOPSHELF

196 1

RE-ENTRY Q EMINEM Curtain Call: The Hits A
SHADWAETERMATIVINTERSCOPE/IGA

1 186

177 ,,i 198 LED ZEPPELIN Mothership A
SWAN SONG/ATLANTIC

7 156

se 139 199 JOSH GROBAN All That Echoes
REPRISE/WARNER BROS.

1 20

RE-ENTRY 0 EMINEM Recovery A
WEE /5HADWAFTERMATIVINTEPS[OPE/1611

1 143

O&A

Hanson
At what point did your
attention turn away from
your 2010 album Shout
It Out and start focusing
on the album that would
become Anthem?
Zack Hanson: We started
recording for Anthem in
February 2012... we started,
and then we stopped. We'd
been going so hard for two
years on Shout It Out, and I
think people were just worn
out. There was a sense that
some of the care wasn't being
given. We took several months
off and said [to each other],
"I'll see you when I see you."
That had never happened
before, and I think that played
into some of the qualities
of this record. There was a
sense that, when we came
back together, we really were
fighting for this record.

Was there ever a threat that
Hanson would break up?
Zack: A lot of bands would
have come to the point that
we came to-the struggle we
were having creatively, the
stress of running a label and
being analytical as a band-
and said, "I'm done." But none
of us wanted that to be the
end result.

This is your first album
since reaching the 20 -year
mark as a group. How do
you view the first decade of
Hanson versus the second?
Taylor Hanson: The first
decade was learning to walk
and then getting a water hose
to the face: Nobody gets to
have debut records that blow
up like our first record did.
We always knew that was
extremely rare, and it was a
huge education process. That
first decade informed the
choices of what we spent the
last decade doing, which is
running a label, putting out
more albums independently
than we ever did on a major.
That first decade was defining
the DNA of the band.

-Jason Lipshutz
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Cyrus
Breaks
Vevo
Record
Miley Cyrus experiences
a meteoric rise on the
Streaming Songs chart,
zooming 28-1 with "We Can't
Stop," the official video for
which debuted on YouTube
(through Vevo) on June 19.
The title earned 9.5 million
overall U.S. streams for the
week (up 469%), with 87%
of those plays coming from
the Vevo video. This is the
most streams by a single
song in one week since PSY's

"Gentleman" had 13 million
streams on the May 4 chart.

On a global level, Vevo
announced that the official

"We Can't Stop" video delivered
10.7 million views in the
first 24 hours following its
premiere, breaking the
record previously held by
Justin Bieber featuring
IMO Minors "Beauty and a
Beat," which hit 10.6 million
global views in its first 24
hours. Previous Vevo 24 -hour
record holders were Minaj's

"Stupid Hoe,"
"Where Have You Been,"

Bieber's "Boyfriend" and One
Direction's "Live While We're
Young." -William auger

MOST WORLDWIDE VEVO VIEWS
FOR A VIDEO IN A 24 -HOUR PERIOD
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1D Film
Teaser
Spurs
No. 1
Return
One Direction returns to No.
1 on the Social 50 chart for
the first time since December,
thanks to the release of
a teaser for its upcoming
documentary film "This Is Us."

During the charting week
the group released a sneak -
peek teaser of the movie's
full-length trailer on its
Vevo channel, which gained
more than 836,000 views
(contributing to the 15 million
received by One Direction
m total for the week, a 73%
increase). The actual trailer
debuted on June 25 and has
a chance of helping the act
remain in the No.1 position
next week. The teaser
premiere ushered in a wave
of online buzz as well, giving
One Direction a 9% increase
in weekly Twitter follower
acquisition (148,000).

Meanwhile, Kanye West
re-enters the Social 5o chart
for the first time since April
7,2012, in the wake of the
release of his sixth solo album,
Yeezus. West doesn't have an
official Facebook page, so the
re-entry comes with a 29%
increase in plays on his Vevo
channel and a 38% lift in visits
to his Wikipedia page. He also
obtains 45,000 new Twitter
followers. -William Gruger

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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OUT0 OUT OF MY LEAGUE Fitz And The Tantrum
DANBERBIRD/ELEKTRA/ATLANTIC

17

6

0
0 RECOVERY Frank Turner

XTRA MILE /EPITAPH/POLYDOR/INTERSCOPE
14

0 I PA ALIVE BIRO SOUNDSLIKE) Michael Rand &Speddlead
BOO BOO WAX/CAPITOL

0 linlISIiiIIIE/REPIAL
Jack Johnson 20 Ell I GOT YOU

0 0 HEARTBEAT Kopecky Family Band
KOPECKY FAMILY BAND/ATO

to

0 0 IF I LOVED YOU
WARNER BROS ADA

Delta Rae 7

7 ID HERO Family Of The Year
FOTV/NETTWER

2

11 DEMONS Imagine Dragons
KIDINAKORNERANTE.COPE

21

12 u MOILT3t1E, GONE Phillip Phillips 20

6
0 SAFE AND SOUND Capital Cities

LAP( 1100./CAPITOL
16

14 MISSION BELLS Matt Nathanson
ACROBAT/VANGUARO

13

22 0 ROYALS
LAVA/REPUBLIC

Lorde 3

to tti BABEL
or THE ROAD/RE

Mumford & Sons
OENTLEMAN D/GLASSNDTE

7

zo
0KING & LIONHEART Of Monsters And Men

REPUBLIC

4

is FROM A WINDOW SEAT Dawes
HUB

17

0 . THE CEILING The Wild Feathers to

is yo KEEP YOUR HEAD UP Ben Howard
UNIVERSAL ISLAND/REPUBLIC

is

is as RUMBLE AND SWAY Jamie N Commons
IODINAKORNERONTERSCOPE

II

26 0 365 DAYS ZZ Ward
PIA LMOOD

3

2a
0 LIGHTNING BOLT Jake Bugg

MERCURY/1DM
to

25 81 THE WAR WITHIN Churchill
A&M/OCTONEANTERSCOPE

5

a 0 BRAVE Sara Bareilles
EPIC

8

RAPT',
us -r TITLE
Nits 7

114115

0 311P1O111,ROMOr !OR L

Artist wry on

POWER TRIP J. Cole Feat. Miguel 17
ROC NATION/COLUMBIA

0 BAD Wale Feat. Tiara ThOlna5 Or Rihanna
MAYBACH/ALANTIC

19

0 0 TP1MARRing*Clr VIBE Kendrick Lamar 14

0 0 RICH AS PIK
MONEY/REPUBL

Lil Wayne Feat. 2 Chainz
YOUNG MONEV/CASH IC

it

0 CAN'T HOID US Maddemore& Ryan Levis Feat. Ray Dalton
ACKLFMORENARNER BROS.

14

0 0 NONEWFRIENOSOMIRFAIDO
DI IthaledieS.Ordis Mc Ros & II Wayne

WE THE BESICYOUNO MONEY.SFI MONEWREPCBLIC
to

7 WE STILL IN THIS VIII B.o.8 Feat II& Juimr.1
REBEL ROCK/GRAND HUSTLE/ATLANTIC/PRP

22

6 s LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEWCASH MONEY/REPUBLIC

24

9 STARTED FROM THE BOTTOM Drake
YOUNG MONEY...NM...W.1.1C

20

0 0 TAPOUT Ad Gang Rat Lil Wayne, Birdman, Future' MAWR Nth Minaj
YOUNG MONEWEASHI.IONEWPFPUIILIC

B

11 READY
M/DEE IAM/IIIIMfabolous

Feat. Chris Brown
DESERT STOR

la

0 0 U.O.E.N.O. Rocko Feat. Future & Rick Ross
ROCIN ROAD

6

O t3 POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAWD/AFTERMATFONTERSCOPE

31

is 14 HIGH SCHOOL Nicki Minaj Feat. Lil Wayne
YOUNG MONEY/CASH MONEYREPUBLIC

to

17 u MIN PROBLEMSPOLO
GRO

AIAP Rocky Feat.Orake, iChainz& Itendrd Law
AMP WORLDWIDE/UNDS/RCA

32

0 0 LOVEHATE THING Wale Feat. Sam Dew
MAYBACIVARAHPC

3

0 0 SAME LOVE Macklemore& Ryan LavisFeat.Mary Lambert4
MACKLEMOPE/INAPHEP MOS.

0 0 AIN'T WORRIED ABOUT NOTHIN French Montana
COKE BOYS/BAD BOWINTERSCOPE

2

91* 0 CROOKED SMILE J. Cole Feat. TLC
ROC NATION/COLUMBIA

1

23 0 LIKE WHAAATI Problem Feat. Bad Lacc
0.0NO LANE

7

22 0 CRICKETS Drop City Yacht Club Feat. leremih
EX, B/AOM/OCTONE/INTERSCOPE

1.9

0 0 WOKE BUTT 333.0.LazerFeat Bruno Mars, lyga& Mystic
MAD DECENT/SECRETLY CANADIAN/WARNER BROS.

2

KARATE CHOP (REM) Future Feat. Lil Wayne
AVEREEBANOZ/EPIC

I9

WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex
A§A WORLDWIDE/POLO COUNDS RCA

12

FEDS WATCHING 2 Chainz Feat. Pharrell
DEF lAMADIMG

I

P!nk
Ascends
Again
Just 10 weeks after she
topped Adult Contemporary
with "Try," her first No.1 at
the format, Pink logs her
second leader, as "Just Give
Me a Reason," featuring Nate
Ruess, jumps 4-1. The return
to the summit is the fastest
for an artist since the chart
adopted Nielsen BDS data the
week of July 17,1993, and the
quickest since Gloria Estefan

Miami Sound Machine
reigned 10 weeks apart with
"Can't Stay Away From You"
and "Anything for You" in
1988. The only act to collect
a pair of leaders in a shorter
span? Elvis Presley, who sent
"Crying in the Chapel" to No.
1 the week of May 22, 1965,
and led again nine weeks later
(July 24, 1965) with "(Such An)
Easy Question."

Excluding holiday titles, the
10 -week ascent to the top for
"Reason" is the quickest since
Lady Antebellum's "Need
You Now" hit No. 1 in its 10th
frame the week of April 3,
2010. (No non -seasonal track
has logged a faster flight
to No. 1 since Phil Collins'
"Can't Stop Loving You," which
needed just nine weeks in
2002.)

Additionally, with "Reason"
atop Adult Top 40 for a ninth
week, Pink is the first artist
to top both charts with the
same title simultaneously
since Adele doubled up with
"Someone Like You" (Dec. 3,
2011), a feat that speaks to
the continued domination of
"Reason" at adult top 40 radio
and its swift acceptance at AC.

-Gary Trust

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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COUNTRYTu
Lair
WS

wa TITLE Artist
WEL ......w.t..

.... mom
mit

O8&2 CRUISE Florida Georgia Line A 54

2 2 BOYS'ROUNDBROSAMNHERE Blake Shelton Feat Pistol Andes& Friends
13WARNER

CRAZY Hunter HayesO 12

4 WAGON WHEEL Darius Rucker 616
Carrot NASHVILLE

. 24

xcw O ,13,0,u0R.N, TO FLY Danielle Bradbery
1

a CRASH MV PARTY Luke Bryan 
CAPTRX NASHVILIE

22

0 7 DANNY'S SONG The Swon Brothers 2

I HIGHWAY DON'T CARE Tun McGraw 14th Taylor Swift A
BIMACHINE

20

0 O RUNNIN. OUTTA MOONLIGHT Randy Houser
STONEY CRUX

V

Rr

0
QMAYBE IT WAS MEMPHIS Danielle Bradbery

REPUBLIC
3

0 DON'T YA
ATLANTIC/WUN

Brett Eldredge 12

HEW 0 I CANC'T TELL YOU WHY The Swon Brothers
1

xrw 0 RIEVEFAWNGIDOVI DieSheltm&Danidellialtey ,

Q,G,ETZOLLITINE ON Florida Georgia Line A 30

0 15 SEE YOU AGAIN Carrie Underwood ,

Q Q REDNECK CRAZY
COLUMBIA NASHVILLE

Tyler Farr io

0 0 ROUNDSHVILLEHERE Florida Georgia Line
REPUBLIC NA

5

0 0 LITTLE BIT OFNASHVILLEEVERYTHING Keith Urban
HIT REDiCAPITL

6

N MAMA'S BROKEN HEART Miranda Lambert 25

20 HEY SHVILLEPRETTY GIRL Kip Moore 
AKA NA

m

0 0 IT GOES LIKE THIS Thomas Rhett
(ALOHA

6

21 ANYWHERE WITH YOU lake Owen 
RCA NASHVILLE

20

is
0BEAT THIS SUMMER Brad Paisley

/MISTY NASHVILLE
so

57 2a
i°2!!1.4ASHVILLE

The Band Perry is

0 0 HEY G IRL
MERCURY

Billy Carrington 8

LATIN'm
lair 11. TITLE

9VNIS

Art

OAHU KUDURO Don Omar & Lucerea A 149
TANISTORFANATONACKTE/01 LE

VIVIRMUSIC MI VIDA Marc Anthony
SONY LATIN

9

WAKAC/SONAKANMUSICSTOBAFRICA) qabraFeat. Frenhlygnand A
EPINY LATIN

163

4 4 HIPS DON'T LIE Shakira Feat. VVyclef Jean
EPIC/SONV MUSIC LATIN

isi

s LIMBO
CAPTET/CAP P LATIN

Daddy Yankee
EL ITL 37

0 I KNOW YOU WANT ME (CALLE 0010) Pitbull A 27

,
ORFANATO/MAZUMBA CHETE/LALE

Don Omar 43

0 ' l'IlIM NU CE
Enrique Iglesias isi

e LOCA
MUSIC LATIN

Shakira Feat. El Cata
EPIC/SONY

142

0 0 /2MIT511,1,rU0/2rd ro F ern an de / thristm a A gu i e ra 7

" ECHA PAILA (MANOSMUSIC PA'ATINRRIBA) Pitbull
MR 305/FAMOUS ARTIST/SOW

49

44 0 SUERTE
4PIC/SONY MUSIC L41-114

Shakira 179

u AIMMEGUSTANTI WisinPandel Feat ChMInwn&T.Pain
MACHETENIALE

51

0 0 THES ANTHEM Pitbull Feat. Lil Jon
FAMOLI ARTIST/Pa

145

0 . VAMOS A LA PLAYA Loona 2

0 0 FALNIA/MACHETE,CMAL 1/5FLAT.!eg & MaxiMan 7

0 0 LA PREGUNTA
NELFLOW

.1 Alvarez 48

0 TitAWFon2aArnu Michel Telo 65

0 v !!:.:%17.112,ttnr,v,.., MUSEUM
Pitbull 138

0 0 LOBA
EPIC/SONT ACME LATIN

Shakira lig 179

2D n PROMISEN Romeo Santos Feat. Usher
SONY MUSIC LATI

95

0 0 ROMPE LA CINTURA Alexis & Fido
COD( 51-EKE/WILD DOCT

7

0
za

i ELLA no Aventura Feat. Don Omar 162

24 MARLAE,S,AmLBA EL SOL Don Omar 60

0 25 1,-,Mt,y1,2! ,LOCH Ricky Martin 179

RADIOOACTIVE Imagine Dragons A qg
KIDINAKRNEIVINTERSCOPE

2 MYSONSSKNOW WHAT MU DID INMEDMIK Fall OutBoy
BECATBANCEMLANMIG

4. 20

xcw 0 PAP DOLL John Mayer
1

0 4
GONE,GONE, GONE Phillip Phillips 25

0 ' MIL AWOLNATION A 6

0 0 SAFE AND SOUND Capital Cities
LAZY HOOKS/CARITOL

16

7 LEGO HOUSE Ed Sheeran
ELEKTRAWLANTIC

18

0 . RIEMINTERSCOPE
Imagine Dragons 29

5 IT'S TIME Imagine Dragons
KID/NAKOPNEIVINTERSCOPE

A 62

10 YOUNG AND BEAUTIFUL Lana Del Rey
WATERTOWER/POLVOOP/INTERSCOPE

9

U rl tatrIFY The Lumineers A 59

23 O CARRY ONAMEN/RRP fun.
METED BY P

A 34

B u HOMEORE Phillip Phillips
19/INTERSC

A
54 14 LITTLE TALKS Of Monsters And Men

REPUBLIC
A 73

0 LAVA/REPUBLIC
Lorde0 ROYALS z

0 0 WONDERWALL
BIG BROTHER/COLUMBIA/LEGACY

Oasis 6

0
u I WILL WAIT Mumford & Sons

GENTLEMAN OF THE ROADMEDILLASSNOTE
A 46

0 IN THE AIR TONIGHT Phil Collins
ATI ANTIC

9

on SOME NIGHTS fun.
FUELED BY PAWN/PRP

A 70

0 SWEATER WEATHER The Neighbourhood
IRIEVOLVE/COLUMBIA

17

0 z1
eranuFtMienc

Jack Johnson 2

0 n SUMMERTIME SADNESS Lana Del Rey 5

0 ALLS13MMER LONG Kid Rock 19

2B 2a I TLANTIC/PRPT
WON' GIVE UP Jason Mraz 77

RE 0 rm.1,,gtr,,,,s2grememagnetkzer. 79

DANCE/ELECTRONICTM
L.1 NIS TITLE

WELX WEEK AIPITNIT/LABFL

0 0 ja GET LUCKYPFE/COLU

MB
Daft Punk Feat. Pharrell Williams A so

DAFT IA

0 2 CLARITYZedd Feat. Foxes 23

I I LOVE IT Kona Pop Feat. Charli XCX A
RECORD COMPANY TEN/01G

Kona 22

0 C) I NEED YOUR LOVE Calvin HarrisFeaLEIlieGoudng
CHIAA17.1.7414011,44,11.14,10041104.1444,10.40011

26

0 FEEL THIMErxritbullFeaL Christina Aguilera A so

5 6 THATPOWER will.i.am Feat. Justin Bieber
ILLIANVINTERSCOPE

14

xrw 0 111/M1141.1r5 WORLD Cher
1

0 0 VOIRMagg'CIEZZantai2""k 5

0 PLAY HAROdtanteaL Ne-Yo &Akon 11

io SCREAM & SHOUT will.i.am & Britney Spears A
kVI,I AWINTERSCORE

24

12 0 TITANISUMRAM/ERNS/ CAPIT
DavidOL Guetta Feat. Sia A

444, A MU
76

LIVE1/CAPITOLIT UP Jennifer Lopez Feat. Pitbull
21

7

ALIVE Krewella 
KRE WELLNCOLUMBIA

20

14 GANGNAMY/REPUBLIC STYLE PSY A
SCHOOLBO

47

0 0 RIGHT NOW Rihanna Feat. David Guetta
SR/DEF IAM,ORAG

24

14 ID HARLEMEE'S/MAD SHAKE/WARNER BRAS.Baauer
lEfFR DECENT

zo

U I' 0T5F2r2InP, ,,MiTVIVRUMZIelth A r
is le DORALWERKS/CAPITYOUWORRYCHILD Swedish HousegafinathnIlartin AASTRTOL 41

19 AUTRINRYNEVEMILLEDMODYINIVEGOR ferfe,pligadlg
WATEPTOW./MTEPS.PE 7

Nikki Williams0 ' EennNIVILIIMG 10

0 0 DIGO? US FALUN' !ELME Usher Feat. Pitbull
LAFACURCA

48

30 22 MIDNIGHT CITY M83. A
ME3PAUT,

so

is 82 GENTLEMANTHOWNEPUBLIT PSY
SILENVS[HOO

n

v a BANGARANG
PP

Skrillex Feat. Sirah 
BIG BEAT/OWSLA/ATLANTICA

7,

a 2s DOIN' IT RIGHT Daft Punk Feat. Panda Bear
DAFT LIFE/COLUBIA

5

R&B/HIP-HOPN
usr
SKI

'WA 11111U Artist ..,
MB Nelokraukr.

moo
MINT

0 gli NAIRREDUMScoRehioibrke
T Fa U+Pl'reW

13

2 g CANT HOLD US klaklemore&Flyan Lewin Feat. Ray Dalton A
LEMORE/WA MU BROS.

9

5 *BEAUTIFUL Mariah Carey Feat. Miguel
ISEANP/1011.14

7

E 0 SAME LOVE MacNER BROS.klentore&Ityan Lewis Feat Mary Lambert
MACKTEKIORE/WAR

30

THRIFTACKLEMOPE/WARNRSHOP MxBRklemore
OS.

& Ryan Lewis Feat Wan A 43

NEW
0NEW SLAVES Kanye Wes

G.0.0.0./ROC*FELLA/BEF 1AM/101M6
1

7 WETWAIFAST &FURIOUS) 2 Chainz &61/ Khalifa
MB

a BAD Wale Feat. Tiara Thomas Or Rihanna 0
A ATLANTIC

20

lair
0 BLACK SKINHEAD Kanye West

L.0..0JOEF1AM/11,1.
I

25 NEXT TO ME Emeli Sande A
CAPITOT

20

11 B mtmr:tgyyme Feat. 2 Chainz la

20
0 CROOKED SMILE J. Cole Feat. TLC

ROC NATION/COLUMBIA

u is SUIT & TIE Justin Timbedake Feat. lay 2 A 23

32 IA Vt1751?,,MIVNEITTTOM Drake A 20

0 ' IMIIMManiraVareadala 8

0
xrw

16 !TRIM.. 1.10HEWCIIIZ.Zr"" 10

0 'AT.. 9F2'14T/MALRIY0ES Kanye West 1

0 0 ,1.,,Em Usher Feat. Li I JOn & Ludacris A 31

0 0 DAILILAMipgston Feat Chris Brum& Wiz KhalifU o

16 20 LTIM5,,,iii2Vaxelf. Drake & Future 23

O 21 vijavvgamigxmE Kendrick Lamar is

is

0
02 BUKTvor ihOleuFgot'llgraTck Ross 'I
23 U.O.E.N.O. Rocko Feat. Future & Rick Ross on

WATCHING MOVIES MAC Miller
ROSTRUM

ZD 05 WE STILLMANOIN THIS IPXTLANTIC*. BAB Feat.T.l. &Juicyl 
REBEI,OCK HUSTLE

24

R&BTM

NIlE
1

Artist

BWRREDLINES RoliinMicke Feat T.I., Nu
STAR TRAIVINTERSCORE

2 2 *BEAUTIFUL Mariah Carey Feat. Miguel
ISLAND/01Mb

7

NEXT TO ME Emeli Sande
CAPITOL

20

SUIT & TIE Justin Timbedake Feat. Jay Z
RCA

23

0 O YEAH! Usher Feat. LA Jon & Ludacris
LAFACEACA

20

0 0 tEL'LITT,",r'n'eatChris Brown SlikKhalita 9

'w
O DOteT DUNK THEY KNOW Chris Brown Felt. Aaliyah

RCA
I

a FINE CHINA Chris Brown 12

5 BODY PARTY Clara
EPIC

12

no F,,Pg'UTAT
Rihanna 31

0 u GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 35

22 DIAMONDS Rihanna
SRP/DET JAW DI M4

35

xrw 0 tItTFORIPVE John Legend I

yq 0 HOW MANYE/RCA DRINKS? Miguel
BYSTORM/BLACK IC

11

STA MAY/LEGACY
Kelis° 0 MILKSHAKE

xrw 0 moC,FyiNGED Kelly Rowland Feat. Beyonce& Michelle 1

0 17 LIIII.L&IWAYS LOVE YOU Whitney Houston 6

0 ,DI,ITY LAUNDRY Kelly Rowland
U

5

,c, O CUPID SHUFFLE Cupid
ASYLIWATTANTIC/RBE

28

n 0 PONY Ginuwine
550 MUSIC/ERIC/LEGACY

9

19 31 1,2"g5TEff SONG Rihanna Feat. Future 31

V a TrEar,15,
Tamar Braxton 7

Cil 0 STANDHINO BY ME Ben E. King
ATLANTIC/R

NE
OAMERICAN BOY Estelle Feat. Kanye West

HOME SCHOOL.LANTIC
2

la 0 SOMEBODY ELSE Mario Feat. Nicki Minaj 3

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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MEM ARTIST
IIENNBARANSTRENAION

Title

LORDE
LAVA/REPUBLIC

THE MOWGLI'S
PHOTO FEL ISWISLANO/1015.

BEM 1131313
The Love Club (EP) I 7

Waiting For The Dawn 2

NEW
0STATIK SELEKTAH Extended Play

SILOWORNOLICE DO.
3 1

um
0CIMORELLI Made In America (EP)

UNIVERSAL ISLANWREPUBLIC
4 1

NEW
0BWB Human Nature

HEADS UP/CONCORD
5 1

NEW
0HARDWELL Hardwell Presents: Revealed: Volume 4

CLOUD N
6 I

NEW
0WHENEVER, IF EVER TheWorld Is A Beautiful Place &I Am NoLongerAfiaid ToDie

ELIPSHELF
7 1

NEw 0 FREDDIE GIBBS ESGN 8 i

NEW Q MI RA Olympia 9 1

6 14
Iconic (EP)'° !FRIVIVAPTL'EN/R14 urn:

3 22

NEW () VS11' Blue Velvet Soul 11 1

10 42 0 CECILE MCLORIN SALVANT Womanchild
MACK AVENUE

to 4

ar-nom 0 TIM TIMMONS Cast YOM Cares
RENION/D

13 2

NEw 0 ilMNYSWHIR Heart Beats (EP) 14 1

xrw 0 Thrg29*MASIEENNIES Big Sur 15 1

12 19 0 KREWELLA Play Hard (EP)
KREWDLIA

2 28

am
0CRASH KINGS Dark Of The Daylight

[LAVABO/REPUBLIC
17 1

- 0 ' SURFER BLOOD Pythons 1 2

C) PASSENGER. All The Little Lights 7 29

xrw 0 PRIMAL SCREAM More Light zo i

20 30 0 Pi (EP)DALVTHE 1975BILAIADRAN.I.ERSCOPEE.
8 5

16 Q n MS MRA/COLUMBIA Secondhand Rapture
CREEP CI

2 6

la 28 0 NEW POLITICS A Bad Girl In Harlem
RCA

1 5

- 0 24 IgloFE O'DONOVAN Fossils 5 2

CO zs DEAFHEAVEN Sunbather
IDEATHINISX

2 2

HEATSEEKERS SONGSTM

TITLE Artist
110.1.1/PROMOACIA LABEL

0 0 tti DON'T YA Brett Eldredge to- ATLANTIC/WEN

0 0 'TAITIONIEVILlig/WEr'''''"""id"I'i 8

0 COLUMBA NASHVILLE
Tyler Farr0 REDNECK CRAZY 9

xrw 0 BORN TO FLY Danielle Bradbery 1

0 DANNY'S SONG
REPUBLIC

The Swon Brothers 2

0 I'
WHATVSOUT LOVE Austin Mahone 3

I" REPUBLIC
Michelle Chamuel0 WHY 1

H
0 MAYBE IT WAS MEMPHIS Danielle Bradbery

REPUBLIC
2

' VILMA
MOMS RhetE0 IT GOES LIKE THIS 6

QBUBUCEN.SECRELLV CAEBUTT
MajorNADILazer Fe a. t BILEOMars,Tyga &MyPkMAD DEAN/AMABROS. 4

Paw
0I CAN'T TELL YOU WHY The Swon Brothers

EPUBLIC
1

11 0 ne751E/EATHER The Neighbourhood 15

0 Q BENEATH YOUR BEAUTIFUL Lakinth FeatEmeliSande
SVCIARCA

5

0 STEREO...
J. DashQ WOP 12

xrw 0 WATCHING MOVIES Mac Miller 1

0 16 BLOW /LSMOKE Kacey MilSgraVeS 3

Q
CHE ELEOIASLANDEDALD

Nikki Williams0 GLMOWNG 6

xrw ROYALS
0 LAVA/REPUBLIC

LOD& I

0 0 REMORIBBACKIIIM RaliGagFelongII,BoAledridnam&MSeples
HUSTLE 6.16

9

Q 2U THETamar Braxton 4

RE

21

0CHLOE (YOU'RE THE ONE I WANT) Emblem3
SYLO,LIEU.In

3

22 WINGS Little Mix
SYCLECELUM11814

15

22 23 LEVITATE Hadouken!
SURFACE NOISE

18

0
23

- vmeTeML.frac alt -J 6

25 Emisigm,,,,p2g5tty Yacht Club Feat. Jeremih 13

DES
NE

QSLAIDCLEAVES
MUSICOAD

Still Fighting The War 26 1

36 35 0 LORD HURON
IAMSOLIND

Lonesome Dreams 3 37

RA Q LEMURIA The Distance Is So Big 28 1

MW Q PHILTHYIVE
W

RICH
VAMPIRE LIFELLIPPRBC

Nut Enough Real N*ggas Left 2 29 t

ts se eLjnIF/OUT Luther's Blues: A Tribute To Luther Allison 18 2

I 24 31 TTF!T. Avalanche 3

se BOBSCHNEIDER Burden OfProof 8 2

xi SCALE THE SUMMITI The Migration 3 2

RV
0ZOMBY

LIAO

With LOVe 34 1

21 31 33 LIMA MVULA Sing To The Moon 3 9

Ruffin

U 37

Q HOUNDMOUTH
ROME TRADE

37 BASTILLE
VIRGIN/CAL

From The Hills Below The City 5 2

Haunt (EP) 1 4

- 0 38
JARREN BENTON My Grandmas Basement 4 2

- Q - STUDIOEILLERS Studio Killers 9 2

NEW 0 LISTENER Time Is A Machine ao 1

RE -9119`,

31 44

0 ANAMANAGUCHI
OREAMNAN

Endless Fantasy 1

4

4

742 LENNYES COOPER
AVER/14E10

Mud Dynasty

0 43 ANDREWIC STOCKDALE
UNIVERSAL MUS AA-MELIA

Keep Moving 15 2

mew 0 SLEEPING AT LAST Atlas: Light (EP) 44

RE.0119/

41 48

0 RINGS OF SATURN
MOUE LEADER

Dingir 26 3

46 nigni,11ND ROPE 0' Be Joyful 1 24

1, 14 3s 47
BETH E/MASCOLHART
PROVOLU

Bang Bang Boom Boom 6 12

RE ERIRE

0
0 CROWN THE EMPIRE The Fallout t

22

18

2
89

GHOST SHIP
MARS HILAREC

The Good King

mousy 0 MARIANAS TRENCH
604/91 ER.REE LIN A ILSCOPE /I.

Face The Musics The EP 43 2

REGIONAL HEATSEEKERS #1 ALBUMSTM

PACIFIC
THE LOVE CLUB (EP)
LORDE

Electronic/dance/pop act
Austra notches its second
entry on Heatseekers
Albums with the arrival of
Olympia at No. 9 with 2,000
sold, according to Nielsen
SoundScan. The band's
sophomore set on Domino
Records also debuts at No.
14 on Dance/Electronic
Albums. The act is popular on
SoundCloud, where three of
the album's songs uploaded
to Domino's account have
registered 372,000 plays
through June 26.

-Keith Caulfield

EAST NORTH CENTRAL
WAITING FOR THE DAWN

THE MOWGLI'S

WEST NORTH CENTRAL
WAITING FOR THE DAWN

THE MOWGLI'S

MOUNTAIN

THE MOWGU'S

LORDE

STATIK SELEKTAH EXTENDED PLAY

CIMORELLI MADE IN AMERICA (EP)

HARDWELL HARDEVELLPREEENTE:REVEALEDNOWME4

ICONA POP ICONIC (EP)

FREDDIE GIBBS ESGN

NEW POLITICS A BAD GIRL IN HARLEM

KREWELLA PLAY HARD (EP)

CHANCEYWIWAMEMEYOUNGERBROSBMID ECHO

WAITING FOR THE DAWN

THE LOVE CLUB (EP)

MID ATLANTIC
EXTENDED PLAY
STATIK SELEKTAH

NORTHEAST
EXTENDED PLAY
STATIK SELEKTAH

SOUTH ATLANTIC
HUMAN NATURE
BWB

et

SOUTH CORRAL

BWB

THE MOWGLTS WARING FORTHE DAWN

JOHNNYSWIM HEART BEATS (EP)

BOB SCHNEIDER BURDEN OF PROOF

LORDE THE LOVE CLUB (EP)

STEYETYRELL ITS IMGE.THESONEEOFSAMMY(AHN

CIMORELLI MADE IN AMERICA (EP)

SLAIDCLEAVES STILL FIGHTING THEWAR

FREDDIE GIBBS ESGN

IA ENERGIA NORTENA SIN RESTRICCIONES

HUMAN NATURE

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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INWIRCENEWINEWIETWO

6 6

1/23M11 MBES LENUBEIAREBBWBORICE.ARICE. REPUBLIC NASHVILLE
CRUISE

B
Florida Georgia Line

BOYS 'ROUND HERE Blake Shelton Featuring Pistol Armies & Friends
S HENDRICKS M BIM O DAVIDSON C WISEMAN/ WARNER BROS WW1

EaI WANT CRAZY
HAUF.H.HAVES IITHAVEML.MMENNAUMENGED

AniSt
4WWWEAMOWYENW WW1

41 A

INSon
01W

TOP COUNTRY ALBUMS"
usr nus ARTIST Title iists
W®1imiwswatinseimns two Obeti

48 23

14

Hun,!rg,,12.= 3 12

3 3 4 WAGON WHEEL
EMBERS MMILAWITSECOM

Darius Rucker
CAPITOL NASHVILLE

gli
RH.'

I 24

4 0 CRASH MY PARTY
ISMVENS M CLAWSON A SORLE, CAP.IVOint7B1!L7 2 12

4 5 6 HIGHWAY DON'T CARE Tiro McGraw With Taylort,AASZ!
BLALLINOREMMCGRAMOWARREN.B.MARHENBIRMINJAMAM

A 4 20

12 8 0 RUNNIN' OUTTA MOONLIGHT
&MORSE MAMMON I. ICLOVELACE AMPL E&

Rand4,1,Ingr 7 22

a 7 a ANYWHERE WITH YOU
IWOM.CLAMSON MNANSLIP 0.E.MWMMITEARW

Jake Owen
RCA NASHVILLE

7 22

11 10 0 BEAT THIS SUMMER
B.PAISLET M.PAISLEVC MONIS BAIRD)

Brad Paisley
ARISTA NASHVILLE

9 16

,, W 8> SEE YOU AGAIN
SIBRICI. °LUNDE RWOOMOM.HOOSES.N.LINOSE,

Carrie Underwood
19/ARIMA NASHVILLE

9 11

la 13 0 DON'T T AE
LDHEDGE BSEMT DEBEANOM. U Brett deA =u. 11 20

10 el 12 DONE.
&HUB MILERIMITREHRTI.DAVIRSONM MAWR Thentt 70 8 5

9 . GET YOUR SHINE ON
INOWTHUBBARD.B.NELLET,R.CLAWSON,LOAMNINSA

Florida Gpmrtgr,ii,7 A 5 36

15 14 , 0 HEY PRETTY GIRL
&JAMB OCAMORMO.COUCM vg,^Av2 14 20

24 21 0 REDNECK CRAZY
ACAERM.STIN4 UMEARBIRWIN.CSONPRINS) cotaillYtriiFZEr 15 16

20 0 0 JUMP RIGHT IN
ESTEML,BNOWN MEROWN,MINAREMETWRAM

Zac Brown Band
ABLANTICESEAMHEMI GROUND

16 06

22 Q 0 ALL OVER THE ROAD
C.CRANBERLAIN IC.CRANBERLAIMALORLEVAKIRBW

Easton Corbin
MERCURY

17 21

iq 4D 41) LITTLE BIT OF EVERYTHING
N.LNAPIAAMICURBAN

OF Keith Urban
NIT RED/CAPITOL NASHVILLE

17 6

13 15 19 MAMA'S BROKEN HEART
EL IDOELL.C.AINL AV.6.MORF IBTLARNMAALANALLV.ITIAUSERAVEW

Miranda Lambert
RCA NASHVILLE

2 26

BORN TO FLY
ILAPPLEBEI.R.EvpuS,L1.100010.5[0.)

Danielle BraDdbery 20 1

28 28 0 ROUND HERE Florida Georgia
AN. M.CAMSONT.LOMPIONSTRONAS RIOTS

21 10

- 16 a DANNY'S SONG The Swon Brothers
B.APPLEBERM OTC.LOGLINS) REPUBLIC

16 2

17 20 n DOWNTOWN Lady Antebellum 
P.WORLETEADV ANTEBELLUM (S.LAINO.S.NCANALLMN.NEMB, CAPITOL NASHVILLE

2 22

23 23 0 MORE THAN MILES Brantley Gilbert
ORME 01001E B OMER, VALOR,

21 27

26 26 0 HEY GIRL Billy Curri,rnct
ENURF MARINE AWNS,. RESTERNM

19 9

25 27 0 POINT AT YOU Justin Moore
I.S.STOVEMR.COPPERMAN.R.AMNS.NASTIN BLOM

25 14

&NM 0MAYBE IT WAS MEMPHIS Danielle Bradbery
&ABM EBERRY IM ANDERSON, REPUBLIC

25 3

30 31 0 IT GOES LIKE THIS Thomas Rhett
WARM INAKIM.B.HABLIPLSOBBIHM MURRY

28 6

NM
0I CAN'T TELL YOU WHY The Swon Brothers
ITAPPLEBRRBS.FREMBNENLBER.SURAM REPUBLIC

29 1

WV
0TIMBER", I'M FALLING IN LOVE Blake Shelton & Danielle Bradbery

B.APPLEBERRT MOSLAW REPUBLIC
30 1

39 38 0 PARKING LOT PARTY Lee Brice
CURB

31 7

29 32 0 GOODBYE TOWN Lady Antebellum
PWORLEBLADV ANTEBELLUM 10.NATMOOLTLEML L EVESSCLITCAREAM

Lady
NASHVILLE

29 6

PIECES34 33 0 PIECES Gary Allan
..ALLAKMBLACIMONMRUSTOM NCA NASHVILLE

33 14

33 35 34 BLOW' SMOKE Kacey Musmens
ITANISSRAES.IBRIIN BLACAHALEV OLNUSSRAVEMLEAIRWSWEANAUB

33 11

35 37 0 EASY Sheryl Crow
CNOW.TNIEBANK MLROM.C.OUBOMITROTO WARNER BROS./WAIN

30 15

40 40 0 YOUR SIDE OF THE BED Little Big Town
LIME M.NCRENNAMENRCHILIWTSCRLARNAN,P.SMEEBVMSEBROOM CAPITOL NASHVILLE

35 12

42 42 0 AW NAW Chris Young
ASTROLIO (CABINS,. DESTEMN.MORLE, RCA NASHVILLE

32 5

42 ' 0 WHEN I SEE THIS BAR Kenny Chesney
Isl BLUE TRAIRECOLUNBIA NASHVILLE

39 2

32 39 39 1994 Jason Aldean
NAMPA ENEMAS PLIEBTLAIRMIDEAM BREMEN BOW

10 18

NEW
0BOURBON INOELL KENTUCKYSEV.G.SWAPSON DierksCAPEML Bentley

R. COPPERNAN MB ALINO1 NASHVILLE
40 1

7 36 41 WASTING ALL THESE TEARS Cassadee POpe
I. _,..,, BRUBITCRAPMAN MMAALSACIA.C.SMITO REPUBLIC NASHVILLE

7 3

I48..___. 0 0 OUTTA MY HEAD
&SLESALLEWROVET ELSWINDELL.N.H.CARTEMOAC 1111n

Craig Campbell
BIGGER PICTURE

40 13

NEW
C)WHATEVER SHE'S GOT David Nail

TAINLAVELASELL,SMORE ITROIMINSTBNITE) MB NASHVILLE
43 1

- 0 0 SUNNY AND 75
MBEEMBEW J.CONES WAMULANEVASETTERS.P.IENN MB

Joe Nichols
RED BOW

44 2

00 0 CAROLINA STONE, CRKNV MARNALEE.R.BEATO)
eParmaleEE 45 10

0 0 0 COULD IT BE Charlie Worsham
WARNER BROM/WAR

43 9

NEW
0CELEBRITY Blake Shelton & The Swon Brothers

B.APPLEBERM MPAISLE, REPUBLIC
47 1

0 4e WNO I AM
AMESMVERGEW

Danielle Bradbery
B.APPLEBERRY MI REPUBLIC

22 2

Neve C4,1 A THING ABOUT YOU Hunter Hayes
ATLANTIC/MAN

49 1

147 47 so CHILLIN' IT Cole Swindell
,,_., HOT LISTED .SMINDELTSWINOM COLE BARBELL

42 4

O Wfl HUNTER HAYES Hunter Hayes 89
MBAR -RCM.

0 FLO1210.11a0BEILLNE Here's To The Good VMS 39

3 3 BLAKE SHELTON
WARNER BROS /MAN

Based On A True Story ... 13

2 4 DARIUS RUCKER
CAPITOL NASHVILLE/MASA

True Believers 5

5 VARIOUS ARONY MTISTSUSIC/NHOC That's WWI Call 11111/ Volume6
UNIVERSAL/S

2

&REPUBLIC

6 2 LADY ANTEBELLUM Golden
CAPITOL NASHVILLE/ABE

7

8 GEORGE STRAIT Love Is Everything
MCA HASEMILLEAMMI 6

9 KENNY Life On A RockQ 8

10 10 TAYLOR SWIFTRed A 35

" MersTattr ES Annie Up 7

9 12 THE BAND PERRY Pioneer
REPUMIC NASH VILLEEBNLS

12

13 BRAD PAISLEY Wheelhouse
ARISTA NASHVILLE/WAN

u.

12 14 ERIC EICHURCH Chief A
OM NASVILLEMIMN 000

LB && LITTLE BIG TOWN Tornado 
CAPITOL NASNVILLEMIGN

41

16 0 KACEY MBSERAVE5 Same Railer Different Park
MERCURWUNGN

14

5 17 LUKE BRYAN Tailgates & Tan li nes A
CAPITOL NASHVILLE/UW.6N

98

MU 0 REPUBES110111111001EN DeVokelhetaioNeS05340116116
LIC

1

14 le i.tt,GRII)rt.luring Break.., Here To Party 06

13 20 re,,115tFIf.w T. Lanes Of Freedom 20

20 au CARRIE UNDERWOOD BIOWn Away A
M/ARISTA ASHVILLE/BM

60

19 22 MI11:111wt.l?E AN Night Train A 36

ep. ERIC msp Caught In The Act: Live ,

(:) " 15.,!!!!,51!!!!,rn.. "cag" so

NFW LOCASH COWBOYS LoCash Cowboys0 AVERAGE MB 1

25 26 MIRANDA LAMBERT Four The Record An
MA HASHVILL SWIM . 86

17 27 A14Vrrtgrecious Memories:Volume II 13

28 to RANDY HOUSER How Country Feels
SLON EV CREEK/MS

22

26 zsi JAKE OWEN Barefoot Blue Jean Night os

3I QKIP ASHVILLEMBASHMOORE
Up All Night

MCA H
61

21 33 LEANN RIMES Spitfire
CURB

3

L 32 BRANTLEY GILBERT Halfway To Heaven 
VALORWINALL

164

29 33 VAMOUSARTET5SICMNENOWThat'sWhall Call A country Party
UNNERSABSONT NU

7

34 SOUNDTRACI( Nashvile:Season 1 Volume
AOC SMOIOSMORMATE NOW EMEIRSIBIAMMERM IMMIXEIBIALS

7

35 LEE BRICE Hard 2 Love 61

36 GARY ALLAN Set You Free
MCA NAENVIELEMNBN 22

32 37 TRACEUNIVERSALADKINS Love Will...
SNOW 0 6

35 tie AARONM LEWIS The Road
BLAMER/WP

32

40
01 EASTON CORBIN All Over The Road

MERCURWMAGN
40

37 40 TIDIMDFISQU AR E Just Feels Good 13

36 45 SOUNDTRACK Nashville:Season 1: Volumel
ABC SMINCISESIONS CATEMIS PAACNINEEMALL

28

41 42 GMGEmitINES Country: George Jones 8

38 43 RASCAE/BNBLFLATTS Changed 
B....CHIN

64

ES, 0 COLT FORD Declaration Of Independence
AVERAGE

FORD 47

1 0 JANA KRAMER
ELBE. NASHVILLEMAIN

Jana Kramer 55

55 0 raKATIE ARMIGER Fall Into Me
COLMAR 23

42, 47 n111,1N5NIEG13.2p1Whatl Call Unto:Volume 5 54

Q ''' TRAI'551Tt!
Hope On The Rocks 34

0 49 KENNY CHESNEYNASHVILLE/SAMWelcome To The Fishbowl
BLUE CHAN/CPLUMBIA

53

SO so TRACE ADKINSSHVILLE/COMM 10 Great Songs
CAPITOL NA

63

Hayes'
Slow
Walk To
No.1
With his second -biggest
Nielsen SoundScan week
(40,000 sold), Hunter Hayes
(above) logs the slowest
climb to No. Jon Top Country
Albums during the 22 -year -
old SoundScan era, as his
self -titled debut reigns in its
89th chart week following the
inclusion of a deluxe edition
of the album released June 18.

Hayes' long ascent an Top
Country Albums surpasses
the 51 weeks it took Dixie
Chicks' Wide Open Spaces
to reach the summit in 1999.
The expanded version of
Hunter Hayes contains five
additional tracks, including
current single "I Want Crazy,"
which reaches a new peak
with a 6-3 hop on Hot Country
Songs. During the tracking
week, Hayes performed the
song on the season finale
of "The Voice" with winner
Danielle Bradbery (June 18)
and solo two days later on
NBC's "Today." With 110,000
downloads sold during the
week, the song takes the
Digital Gainer nod on Hot
Country Songs (up 78%).

Meanwhile, Florida Georgia
Line's "Cruise" logs a 17th
week atop Hot Country Songs,
the most for any title since
Leroy Van Dyke's "Walk on
By" spent 19 weeks at the
summit in 1961-62. With 21
weeks apiece, the all-time
record for the most weeks
atop the 69 -year -old chart is
a three-way tie among Eddy
Arnold's "I'll Hold You in My
Heart (Till I Can Hold You
in My Arms)" (1947), Hank
Snow's "I'm Moving On"
(1950) and Webb Pierce's "In
the lailhouse Now" (1955).

Also noteworthy is Jake
Owen's fourth leader on the
Nielsen BDS-driven Country
Airplay tally, "Anywhere With
You." He last topped the list
with "The One That Got Away"
in December. (The Country
Airplay chart can be found on
Billboard.biz.) -Wade lessen

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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'Miran ,RADIOACTIVE .,....!!",11:Zagons A 1 39

2 2
0MY SONGS KNOW WHAT YOU IMO IN MEI:ARK (LIGHt EM UP) Fall Out Boy da

BYVALKEP FALL OUT OY.B.WALKEONLLI DELABOANCE/ISLAND/101MG B 2 20

5 5 0 T3A1-1.1111EMIIMITILEAR ATTENBER

Phillip Phillips
LB/INTERSCOPE

3 31

4 4
0SAILO AWOLNATION
A. RO [AMOK/

A a 59

8 ' 7
0 SAFE AND SOUND Capital Cities

A...OS.51005M (R.MERCHAOSS BOO [An NOOKS/CAPITOL
5 22

3 3 6 HO HEY The Ltimtm
N.NABLOCK ON.SCOLTZ.I.FRAITE

A 62

6 0 7 LEGO HOUSE
1.60SLING [E.SKERAN.1.1051.155.C.LEONARD,

Ed Sheeran
ELEIRRA/ATLANTIC

6 35

9 8 8 IT'S TIME Imagine Dragons
E.PONFRAGINE DRONS(O.REVOLOSASERMON.E.MCKEE). KONAKORNER/INOSCOPEO O

A
,. 68

U 0 0 DEMONS
GOBI) [MOINE BROONSORANTBMOSSUI

1 itasRi orrZaERnon5 9 38

Bar Mr

7 10

0 PAPER DOLL jJohn MayerI.OVEROMAS B.O.) COLUMBA
10 1

11 YOUNG AND BEAUTIFUL LanaO DelNTERSCOPRey
COOLS [LAO REYR.NOWELS) TEPTOW /P0 11/00E 3 9

12 0 0 SWEATER WEATHER
LPILEPOOBBRUTNERFORO.ABELS.I.FREEDMAN

The Neighbourhood
[ROME/COLUMBIA

12 22

38 0 0 ROYALS
I.LITTLE IEWCONNOR.I.LITTL LAVA/

Lorde
UBLIC

13 3

16 14 aa MOUNTAIN SOUND Of Monsters And Men
LKINON.B.HILMAIZSBOTTIP,ILDIORNALLBSON.A.A ILMARSSON REPUBLIC

14 40

14 15 15 STUBBORN LOVE The Lumineers
ROOLOCOW.SCHULTO.FRAITESI Ill1ALTONE

10 38

18 0 16 BREEZEBLOCKS aft -1
LANOREVIIINEWMANALINEMAIIILTOOSAINSBOV1LOPEEN.LANOR INPECTIOLI / LANTIC

16 21

19 17 17 ON TOP OF
ALEN DA KIRINIACINE

TAHGOE

S RO$X15..SAAUOB8TcBEE,A.cRAHV KmaAgORneERDrTEaRSoCOns
16 38

21 0 0 SMELO.TILL INTOBIYOU
..EON ABILL.S.TO FUELED BY RAM

Paramo/PreENRP 12 5

23 .0 0 RED HANDS Walk Off The Earth
TSALTEPALLIMINOWALX OH TO EARTH [6.NICASSIO,SO 0.A.MARSHALL.T.SALTERI COLUMBIA

19 15

29 18 0 SUMMERTIME SADNESS Lana Del Rey
E HAYNIE,R.NOWELS (LOU REBR.NOWELSI POLVOOR/INTERSCOPE

Is to

22 25 0 OUT OF MY LEAGUE Fitz And The Tantrums
INOFFER OFIBRATRio.xsuCOIKING,AHxEv.RUZUMru1. 11.11 DANBEREIROVELEKRIAATLANTIC

20 9

25 29 0 LET HER GO Passenger
C.VALLE10.M.ROBENBRB OROSENBO41. BLACK CROW/NETIORK

22 14

26 26 0 HARLEM New Politics
1 SINCLAIR 1[1.130V OHMS.. TICLAIRMNIOLOPLOCH,OLOCH,PLOCHOLOCH.SVADEN1 RCA

23 8

1 aa I GOT YOU Jack Johnson
M.CALBAT0.1P. UJOHNSO BP OFIREAEPUBLIC

5 2

17 2) as DIANE YOUNG Vampire Weekend
R.BATMBNGLIIARECHTSCRAID REATMANG1.11.E.BOE IGI L/ BEGGARS GROUP

17 14

31 20 26 REBEL BEAT Goo Goo Dolls
6.WATTENBF ROI.R7F7NIK.G.WATTENBERLI WARNER BROS

20 16

28 30 a7 I'LL FOLLOW YOU Shinedown
P.CAVALLO [E.SMITH,EOSSA5055ETT1 ATLANTIC

25 12

13 13 28 CAME BACK HAUNTED Nine Inch Nails
T.PEBNOP,A.ROSS,A.MOULDEP (TREMOR, THE NULL CORPORATION/COLUMBIA

13 3

22 31 29 WE WON'T BE SHAKEN Building 429
INGRAM U.ROUSMITH.C.BROWOROSENAUI SSENTIAL/P.

27 9

32 35 0 BLEEDING OUT CIATEZZINgpALEX DA BID [IMAGINE DRABONS.A.GRANUMOS RI
30 20

24 32 31 UP IN THE AIR Thirty Seconds To Mars
S LILLYOITE.I.LETO (BUT°) IMMORTA,VIORWCARITOL

16 14

30 33 32 LIFT ME UP Five Finger Death Punch Featuring Rob Halford
NOT LISTEONOT USU., PROSPECT PARK

19 6

0 33 THE ONE THAT GOT AWAY The Civil Wars
C.PEACOCK U.WILLIAMS,I.P.WRITE,C.PEALOCK) SENSIBILITY/COLUMBIA

19 2

Ulla., BOOTSBLIEDBOOP
The Mowgli's0 0 0 SAN FRANCISCO

X DI OTO BOBBEIBIL
32 14

YES MMEP. IS

81011Empire Of T47 0 0 AD

P

34 4

CLRIVNEM

39I0 30 POMPEII
()SMITH Nh/eC ASPIuTTOOnLLTN

34 6

00 WAYS TO GO
R.RABIN lOOLIPLOVEI

Grouplove
CASABL /AANCATLANTIC

37 2

R.RUE BINGO ILINKIN PARK
Linkin Park

.

CASTLE OF GLASS0 0 0 CHIN OP/WARNER BROS.
38 12

C.ZANE.M.ANGELAKCOM.ANUit0 39 39 CARRIED AWAY
GELAKOSI FRENCNKISOC O

PassioLnMPBIA 24 19

33 37 40 PANIC STATION Muse
Muses REMO, BELIU1.1-3/MAR R BROs.

27 i8

Mrw
CDDO I WANNA KNOW? Arctic Monkeys

IFOROOURNER1 MONO
41 I

idwirny

41 j 0
0 TRENCHES Pop Evil

NOT LISTED [NOT LISTEN OB/EONE
42

43 THE HANGMAN'S BODY COUNT Volbeat
R.COBIANO.VOLUEATB.BANSEN (M.POULSENBOLBFATI VERTI40/REPUBLIC

37 10

iwierive

46 49

0 TIPTOEGONS
(IMAGINEAGON

Imagine .Dragons,,
ONE DRA

43 15

0 KINGTERS& LIONHEARTMEN.A.ARNARSSON

01.B.NILMAPSOOTT
OfMonsters And Men

OF MONS AND REPUBLIC
45 7

37 44 46 STONE Alice In Chains
ALICE IN CHAINS JCANTRELLI CAPITOL

37 4

49 50 CD STOMPA Serena Ryder
sKlxs 15.ODER.I.RETTO sBREn mER SOURCE/CAPITOL

43 9

42 47

MOM

48 IN THE END Black Veil Brides
FELDMANN 0.VELLIMA)0 1001150 .8 REOPERGLISOMBRITTS1 STMOWLAVAMPUBLIC

39 19

0THE PHOENIX Fall Out Boy
B.WALKEN (FALL OUT BO, DELAWIANCE/SLAND/101M6

14 12

43 48 so THE HIGH ROAD Three Days Grace
MOORE (THREE DAYS GRALE,B.STOCKOBILMORE,CTOMPKINS1 RCA

32 17

TOP ROCK ALBUMS"'
LASY MIS ARTIST
JAB )MPRIO/DISTRIIILITIN4 EL

Title

0 3 1 BLAWABBATH 13 2

a IMAGINEINTERSCOPE/DRAGONS Night Visions A
IBA

42IDINAKO

Oren,
0 SIGUR ROS Hveikur

1

*". 0FALLING IN REVERSE Fashionably Late
EPITAPH

NEW
0EMPIRE OF THEALWERKSSUN Ice On The Dane

THE SLEEPY TACKSON/ASTR

0 9 THE LUMINEERS The Lumineers A 64

a QUEENS OF THE STONE AGE ...Like Clockwork 3

5011NDNAIS TM Great Gatsba Music Ram BR lunnann Film
WATERT OWEROTERSCOPE/ICA 7

9 VAMPIRE WEEKEND ModernYampires Of The City 6

0 ' .,iL1L!-AITI:pay. Save Rock And Roll o

6 11 JOHNRIFOGERTY WrOte A Song FOr Everyone
BANBOVOLX 4

0 12MUMFORD&SONSDr Babel A 39

20 Some Nights A
rIrE.O.BY RlOAN

20

14 E4 EEPING WITH SIRENS Feel 3

13 ,s ALICE IN CHAINS The Devil Pot Dinosaurs Here 4

22 16 Mt MisIgh Born To Die 73

19 a7 THE NATIONAL Trouble Will Find Me

24 so afI5INSTERSAM) MEN My Head IsAn Animal 64

19 GOO GOO DOLLSi Magnetic
VARNER BROS.

a

7 20 JASON ISBELL Southeastern
SOLITIOSITROBIRTY TIGERS

2

23 asED SHEERAN
ELEKIRA

54

6 22 FB 111MTS TheWorld FrooThe Side Ole moan 31

25 23 MUMFORD & SONSASSNOTF Sigh No More A
GENTLEMAN OF THE ROAD/GI

166

0 tig& HIM Volume 3 7

25 MEGADETH
T-ROVUO

Super Collider 3

0 - JIOTICMMYCA EAT WORLD
EX LOT ION/RCA

Damage 2

0 PS VEOUSARI1STSOV late
SOONEDU

o ZOBBOWelgin 3

... 0 GREEN RIVER ORDINANCE Chasing Duo The Wind (EP)
1

32 29 T.ABAMA SHAKES 801(58 GINS 61

30 30 AINFECTTJUS/CANIWATLANTICAAn LAwesome Wave
IO

27

MEW 0 IigIrlsTyga. Waiting For The Dawn
1

BRING ME THE HORIZON Sempiternal0 QEPITH 12

33 PARAMORE Paramore
FUELED BY RAM

11

*V 0PHISH Ventura
lEMP 1

33 3s Lati,ANS,IF,,,,,,,,,,,,,,,,,, Opus Collection 3

48 0 HALESTORM The Strange Case Of..
ATLANTIC/A6

36

0 37 THE BLACK DAHLIA MURDER Everblack 2

36 38 IHITFebtT2roMARS Lott LUST FAITH .DREAMS 5

45 39 VOLBEATBLICOutlaw Gentlemen & Shady Ladies
VERT140/REPU

tt

RE
4::::1 AWOLNATION Megalithic Symphony

RED BULL
85

0 ' STANOOLAVA/REPUBLIC h'"""'ll'S"""1"*' 12

42 BARENAKED LADIES Grinning Streak
RAISIOVANGUARD/WELK 3

es
0THE NEIGHBOURHOOD I Love You.

[WOVE/COLUMBIA
8

0 '" ItTLELMTOrRIMME/11ME G" RI 15

Bankrupt!Be0 rorgitl)(., 8

34 46 RTAAND COLOUR The Hurry And The Harm 3

pE 0 !1t251 -go Paradise (EP) 23

38 . PORTUGAL. THE MAN Evil Friends
3

R 0 T.T. NEP BROS The 2nd Law 37

MEW 0 MIMIthFEYM INIMAARaffulthetlkektanmAhdithe 1

'Pape
Add

r'
Ahead of his first tour in
three years, following his
recovery from vocal surgery,
John Mayer blasts onto
Hot Rock Songs at No. 10
with "Paper Doll." The song
previews his sixth studio
album, Paradise Valley, due
Aug.13. It starts at No. 3 on
Rock Digital Songs with 51,000
downloads sold, according
to Nielsen SoundScan. With
a lyric video released June
18, the song logged 493,000
U.S. streams in the June 19-25
tracking week, according to
Nielsen BDS. (The quirky clip
features Joanna Rohrback,
inventor of the walk -and -work-
out "prancercise" exercise
program.)

Mayer kicks off his Born
and Raised tour July 6 in
Milwaukee. The 40 -stop
U.S.trek runs through early
October before heading to
Europe, wrapping at London's
Wembley Arena on Oct. 26.

On TOO Rock Albums,

Icelandic trio Sigur Roy posts
its highest debut and rank, as
iweikur enters at No. 3 with
23,000 copies sold. The act
previously charted as high
as No. 4 with its last entry,
valtar), last year (although
R opened with a larger sum:
26,000).

Meanwhile, Green River
Ordinance makes its first
appearance on Folk Albums
(see Biliboard.biz), as its
Chasing Down the Wind EP
debuts at No.6 (5,000). It
starts on Top Rock Albums at
No. 28. Prior to its segue to a
more stripped -down sound,
the Fort Worth, Texas, act
scored a pair of Adult Top 40
entries in 2010. -Gary Trust

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



0
TO7 rl

HOT R&B/HIP-HOP SONGSTu

x1913 NONCIATnu MAI
31131.

0 1:21M131

Artist
mwonnowroomwm

BLURRED LINES RobinThickeFeat.IL*Pharrell
RLMILLIAMS IR.L.WILLIAMS.R.RIICKEI STAR TRAN/INTERSCOPE

CIO INAS

1 13

2 2 2 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
RIEWIS 113.XAGGERTVALEWSI MACKLEMONEMARNER BROS

A ,
3 3 3 BEAUTIFUL Mariah Carey Featuring Miguel

16LIE,ALCAREY,XAPPY PEREZ (MIPIMENTEL,M.CARE,
3 8

4 4 4 THRIFT SHOP
WIS

Macklemore & Ryan Lewis Featuring Wanz
R.LEVVIS 10.BAGGERNR.LE) MACKLEMORE/WARNER BROS.

A 1 38

6 0 POWER TRIP
I L COLE II COLE II LAWS,

J. Cole Featuring Miguel
ROC NATION/COLUMBIA

di 5 19

5 6 6 BAD Wale Featuring Tiara Thomas Or Rihanna
T.TNOMPS.K.CAMP 10,PKINTIMENIVRICIMAS, MAYBACXXELANTIC

Aoii. 5 20

17 Q Q SAME LOVE Macklemore & RyL,i2,,,LrjeigeltZarAy.lAtrztt
R.LEMAS ,BAIAGGEPTYRIEWIS,M.MBERTI

7 26

4 L 9 0 U.O.E.N.O. Rocko Featuring Future & Rick Ross
NOT LISTED INOT LISTED, ROCKY ROAD

8 12

, , 0 NONEW FRIENDS NFTB REM)IRx Olt:haled Feat Drake,Rid(Ross&tilWayne 9 10

15 12 0 BOIM PARTy Ciara
NIMINUMME.I,PN, 1,RRISAIVILBURN GALIANERONA LLALIAMS IIRRSLABLIRRIAMIONE IRMO, ERN

8 12

13 . 11 Il
TWSIN.Ig'INFA:A*4.cApiER,LEPPS,MILLIAMS,N.SEE1,11aXNUeNgtr'REY'RigiBU

11 14

12 13 12 BITCH, DON'T KILL MY VIBE Kendrick Lamar
0O0NWAVEKRUCINIOnli,14SPEARS,BRAUNYINDAXL.L.LYINE,SOIMIDT, TOP RAWAMERI.MT,INTM.COPE

11 35

8 8 13 STAFtTED FROM THE BOTTOM Drake
MIOMBIE ..GRAHAM,W.COLEMAN,N.SHEBIB,B.SANPILIPPOI YOUNG MONEVCASH MONEY/REPUBLIC

A 2 20

10 14 14 SUIT & TIEE,MOLOAIBRIAKERMORMCIAR JustinTEP TimbeAIARMONAERUNTLEROVrlake Featuring Jay. ZTINBOLANRITINBERMIRSILARTAILMSTILLI A 2 24

9 10 35 NEXT TO ME Emeli SN:rd.
CRAZE,0AN 1A.E.SANCIEACXEBWIN,N.CRAZE.A.RAULI

A 7 2,,

II 16 16 LOVE ME
0.(10.61,MIANNILBUNN

Lil Wayne Featuring Drake & Future
MK WILIAMIE-I,14- USEIALMLLMNS II,A.B.M ON41401M.BIENEY.UBLIC

4 23

Norseer
mum NEW SLAVES Kanye West

K.,,b1,61.161WIABROXPWMMIEVIE44,1,11.0111.9111.106,103,LINIER., 611I1BAIX.E.IXSAIDIM
17

21 6 Q TAPOUT Rich Gang
DETAIL (ELCARIER.BALLIANS.LAPREVANAIMAPPLNAMLBURN LASBACEISBElO YOUNG MOM/CASH MONEY/REPUBLIC

18 8

23 21 Q BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
SEAN KINGS1-01011C NAL IN.ANDERSONAANIMLOLMN.BALOIN6,11-X0MAZI BELUGA HEIGHTS/EPIC

19 10

,,, 18 20 FINE CHINA Chris Brown
ROCCSTAR,RK (C.M.BROWX,A.STREETER,LYOUMBRLOOI.0FGEDRINGSEZE,E.RELLIN4ER) RCA

10 12

CCI

a a
0BLACK SKINHEAD Kanye West

013,1RICHUIESIMNBNIIRRIMIMalli.e1...,41,411/MSWOPlia.4.3 61LIPWLADBAND.
21 1

22 WE STILL IN THIS BF*** B.o.B Featuring T.I. & Juicy 1 
klIKNILL.E.IIMMASIII.S.A.ALUMMIS11,11.11100. 1013.416.110LIDEM MBROW60.491111MDMIMIL

19 24

7 17 n WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa
TIVE FUTURIST. MEPPS.C.1.1110MAZ A.SCXWART,101A/ADOURIAN.B.S.ISAAL, BEE IAM/IDMG

4 5

20 22 20 MON PROBLEMS A$APRockyFeaLDrake,2Chairiz&Kendriddamar A
HAASE IR.MAVERS.BEI310,6APRERAGRAIIAMIEPPS.MINIOR114 491,VORLDWILIE/POLOGROLINDS/.

2 35

0 0 CROOKED SMILE
11,0LE 11.[OLE M.SMITX R.LEWIS P.WRITMELU) 1 CrAROFCeNIII0Vf UTMIliFA

25 2

25 25 26 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
1101.10A,MINOS (07.MARAI IICARTER.M.SAMUELS,L.WILLIAMS1 YOUNG MONEVCASX MONEWREPLIBLIC

20 13

27 26 0 HOW MANY DRINKS? Miguel
S.REIM IM.I.PIMENTEL.S.REMI ILNIGIOLS P.WILLIAMS) INSTORM/BLACK BE/RCA

26 11

litel

31 30

0 BLOOD ON THE LEAVES Kanye West
NAWINIOMILIMIUMAUROVIBERMER6/1.0.01LAIBMILIOCALEINI .0./II.RUNOWA.

28 1

CD AIN'T WORRIED ABOUT NOTHIN French Montana
RICO LOVE,. AND E (PICO LOVE,E,000,60URYII,ICUARBOLICE0 COKE BUYS/RAO BOVINTERSLOPE

29 5

45 0
11W

xrw

NEW

0 LOVEHATE THING
SLEKSTONLEVONE10.AKINTIMENIN,IDEN,WI

le Featuring Sam Dew
LLIAMS,E.P.WenEl/MACH/ATLANTIC

30 4

0 BOUND 2 Kanye West
S-1,,465,20MACKRJUMNI1111,81.504MMUMSEB NUOLOW,S8A1L414 31 1

Q HOLD MY LIQUOwR
cvmlx GmoKKanye West 32 1

0WATCHING MOVIES Mac Miller
SAP IM.MCCOPMICK.441N4,4.MAURO) ROSTRUM

33 i

32 0 34 HEADBAND B.o.B Featuring 2 Chainz
DI NUSTARI,11115.1.5,111.MAKINE,T.EWS,J4M6WERVIILYOVIAPIN,MoNNI IMIL11.14PON1.1511NROMIC

21 5

28 29 . READY Fabolous Featuring Chris Brown
HA1TIKIIIMONARM(1.0.4111,1.50,MIVOSO,SIDAVIDSL,I(LOS8CMDROMI DE10RSINI.01/41.16

28 18

29 31

MEW

xrw

30 32

36 MOLLY Tyga Featuring Cedric Gervais, Wiz Khalifa & mally mall
DE EIVXMILNALIBILLLAMBI,STEMS01.111112.IMEGRAM11160.NAKBEMSCUPLE,101 .6iMe.511111111MERIPUL

22 15

0I AM A GOD (FEATURING GOD) Kanye West
InGEMAMWilliMOIPMX.P.(IMMIONWMIMI/306..1 E0IIMARBIOMIEM

37 t

0ON SIGHT Kanye West
101EVARKIIMI.61.4...011191MMMOEM.1.11KRUIEMS1.0111164[010 40.0.0,RLUMNI3N4

3a 1

39 WORK A$AP Ferg
LIIINVAVKAIS41.B.N.S.P.NRMAYERSNWILLMNSONAKOKULILINLEY1 A$APNORLIWIKIPOLOBROLINK.

30 6

33 3.5 0 KISSES DOWN LOW Kelly Rowland
MU WILL MADE,MARZ NI ALUMS 11.MMIDOLEBROOKS,11110MAWBOMAS.K.ROWLAND, REPUBLIC

25 20

41 , 0 MEMORIES BADMEN RustleGang FeatIl., &a Kendrick LaMar & Xt StephenS
KE-NOE113.11.SIMMONS,IRICOUCKWORTM,C.I.XARNIS.111.,V,MCCANTS.M.IORDAN) XUSRE C.AN4

30 9

35 34 42 THE ONE Tamar Braxton
KE ON TRE TRACIMWARP.S.LJORESX.BRAXFON,L.DANIELS,MRIMEI STREAMLINE/EPIC

34 5

MO

mew

43 n

0 I'M IN IT Kanye West
$11.006UMMUMUIR MO 60ME.VIBIIU5

43 1

0DON'T THINK THEY KNOW Chris Brown Featuring Aaliyah
MELMUSIM.1101161111,.R.OUTER,M.N.SIMMOROSBILISILWALKERADRICI,ELLEY,B.H.ROBINSON) RCA

44 1

0 WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott
IIMONEY (N.O.SAMUELS,EBARRINO.A.S.LAMBERM<SIEWART,M.ELLIDITI 19/RCA

39 6

42 38 0 FIRE WE MAKE Alicia Keys Duet With Maxwell
ALICIA KEYS.POROAKWUO IALICIA KEVS.A.WANSEL.W.FELDER.B.CLARK. IR.) RCA

38 9

34 33 02 KARATE CHOP (REM IX) Future Featuring
METRO ...BURN CASII,P.BRICE,LWAYNE,ICARTER)

27 18

28

NEW

48 BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic
NUN LICFR.AN RIV.P,61.011,811I1N1 MAI,MNBLRERSTEMSMORSIICI NalBELUMSKREILVOMMNAYARXERBROS

28 2

0FORBIDDEN FRUIT J. Cole Featuring Kendrick Lamar
ILLOLE 11.COLE,R.POSTERI ROC NATION/COLUMBIA

49 1

KV 0 SEND IT UP Kanye West
4.49.1010ME

5C, 1

TOP R&B/HIP-HOP ALBUNISTN
1433 rIRS ARTIST
WEEX 6113 imp511V/015r111841.N61.10.

DEW 101
MOT

?I

lute

KANVE WEST Yeezus
L.0.0../pot.AFELLVDEP IAM/ILUMG

""' 0 1CCOLRO NATIOECOLUMBIA
Born Sinner

NEW
0MAC MILLER W231143701435366 The 54344 OR

ROSTRUM

" 0KELLY ROWLAND Talk A Good Game
REPUBLIC

a5 JUSTIN TIMBERLAKE The20/20 . A
15RCA

a, MACKLEMORE & RYAN LEWISThe Heist
3]MACKLEMOREI , CHRISETTE MICHELE Better

MOTOWN,DIMG
2

O IMMRia(LAMAR good kid, m.A.A.d city 35
TOP DAVIGAFTEIMATIVIA.550P5/14P

4 5 LIL WMNE I Am Not A Human Being II
YOUNG MONEWCASX MONEY/REPUBLIC

13

5 10 FRENCH MONTANA Excuse My French
COME BOYS/BAD BOV/INTERSCOPE/ICA

5

a FANTASIA Side Effects Of You
19/RCA

9

r, RIHANNA UnapologeticA
5 IA /101. 31

NSyI 0 QUASIMOTO Yessir Whatever
STONE TX

, 2. THE -DREAM IV Play 4

Li 0 MAP ROCKY Long.Live.A$AP
MAP WORLDWIDEPOLO BROUNDS/RCA

23

u 16 MIGUEL Kaleidoscope Dream
MIMI/BLACK ICURCA

38

1, TYGA Hotel California
YOUNG MONEWCASX MONEWREPUBLIC

n

,-.
0STATIK SELEKTAH Extended Play

SHOWOFF/BUCK DOWN

4 . KIDLCUDI Indicud o

is no EMELI SANDE Our Version Of Events
CAPITOL

5

21 0 TLVREPtINIHE WEEKND Trilogy
X It

A 32

17 n ALICIA KEYS Girl On Fire
RCA

31

2l T.I. Trouble Man: Heavy Is The Head
GRANO MUSTLEOTLANTIC/AL

27

FREDDIE GIBBS ESGN
6N

zs 2 CHAINZ Based On A T.R.U. Story
DEP IAM/IDIM6

,
a jt, TYLER, THE CREATOR Wolf

OM FUEURE
12

23 n WIZ KHALIFA
ROSIALIMMANTIC/AG

29

28 4D CHIEF KEEF Finally Rich
GLORY BOWINTERSCOPEPLA

27

26 39 FRANK OCEAN Channel Orange 50

a, 0 FUTURE Pluto
EPIC

62

M 31 ORIERMLBROADWAYCASTRECORDING HotowThellusial
MOTOWN/LIME

3

, 0MAYSA Blue Velvet Soul
ANA..

0 33 CHARLIE WILSON Love, Charlie
21

24 34 KID INK Almost Home (EP)
TMA ALUMNI BROUP/80,RCA

4

0 3sMBSTORESPInicedByllatyfradIEP)
VIOE/W

SA

ATL IC/ AL
2

0 an YARIOUSAMSTSA., 0,61.134112,111630P5312013113 3

Lace Up0 x tiT9,M,,,,,,,,
01.144 37

6934 0 SOUNDTRACK Project X
WATERTOWER

0 MEEK MILL Dreams And Nightmares
MAYBACNAVARNER RO,

34

0 so PRODIGY X ALCHEMIST Albert Einstein
INFAMOUS

2

6433 cm NICKI MINAJ Pink Enda), Roman Reloaded
YOUNG MONEWCASII MONEY/REPUBLIC A

a 4, LL COOL 2 Authentic
.129/SL6

a

400 TALIB KWELI Prisoner Of Conscious
lAVOrfl MEDIA

7

46 0 larrT2 The LifeAnd Times Of lonny Valiant
TRANGE/PBC

a

0 " 77x, 18 11ilwaysioemi 01 Haim 32

0 0 111 WMOUSAMBIS
NamWaRmns40001MtaxiMMix

.6.0.0./DEP 10,101MG
40

,2 GUCCI MANE Trap House 3
1017 BRICK SOU.

5

45 0 CHRIS BROWN Fortune
RCA

51

yy 0 VARIOUS ARTISTS Hits Of The 90's
PUTINUM COLLECTION/TURN UP II-EMIL/ORM, ERITRTAINMENT

4

New 0 P21.TH Y.RICH.v, ...N.Otc Enough Real Ntgas Left2

West:
Seven For
Seven At
No.1
For the first time in more than
a year, four albums debut in
the top five of Top R&B/Hip-
Hop Albums, led by Kanye
West's Yeezus with 327,000
copies, according to Nielsen
SoundScan. The last time
four albums entered together
was June 23, 2012, when
Blg K.R.I.T.'s Live From the
Underground, Curren$y's The
Stoned Immaculate, Emell
Sande's Our Version of Events
and Eric Benet's The One
opened at Nos. 1, 2, 4 and 5,
respectively. (For mare on this
week's biggest debuts, see
page 47.)

West's No.1 opening extends
his streak of chart -topping
albums to seven-his entire
output of releases. He and
Alicia Keys, who has seen all
six of her releases hit No.1,
are the only acts with five or
more albums that all hit No. 1.

Additionally, thanks in part
to an iTunes promotion, all
five of West's previous solo
albums re-enter R&B/Hip-Hop
Catalog Albums (see Billboard.
biz) to join his Watch the
Throne collaborative album
with Jay -Z. The last time an
artist posted six or more titles
simultaneously on that chart
was May 19, 2012, when seven
Beastie Boys albums made
the cut following the death
of the group's Adam "MCA"
Yauch.

Meanwhile, Kelly Rowland's
No. 4 debut on Top R&B/
Hip -Hop Albums with Talk a
Good Game marks her fourth
top five album, behind 2002's
Simply Deep (No. 3 opening),
2007's Ms. Kelly (No. 2) and
2011's No. 1 -bowing Here I
Am. On R&B/Hip-Hop Airplay,
her current set's lead single,

"Kisses Down Low," peaked at
No.11 on May 4 while follow-
up "Dirty Laundry" sits at its
peak of No. 31. Talk a Good
Game also arrives at No.1 on
R&B Albums. -Rauly Ramirez

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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R&B SONGS
MLR

BLURRED LINES Robin Thicke Feat. T.L. Pharrell
BLATILLIALIS MAMELIALIS,PANWEI SEW TRAWNEERSCOPE

1:313Ell

2 2 2 #BEAUTIFUL Mariah Carey Featuring Miguel
MIGUEE,M.CAREV,HAPw PERcza.l.PiIrxrcun.011, ISLANOWIM

2 8

5 4 BODY PARTY Clara
wEMUMAttrtAx55ryu OWL IIWWWWW

2 13

4 5 4 SUIT & TIusti n Timberlake Featuring Jay Z A
LIMEALWATIMMKEE TROC UT 0 CCPJ LIMPEWWWWWILLOWSTITO KA

24

3 3 g NEXT TO ME E m e II Sgle A
OA SANDEATCLIELLVIN WNW AMAUM

a 20

7 7
0BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa

SEAN KIPOSTOMIC WC EICANDERSOMAKINTOLMBALDINS,C.WOMM BLE. XEMIOWEILIC
6 10

6 6 7 FINE CHINA Chris Brown
POCWAILPIC ICM BRET 5 0005050013 4 DELESCIMEZE E BELLINGER, RCA

3 12

0 0 HOW MANY DRINKS?
WWI EALLPIMENTEL,,PEMILLNICROTSMATILLAMM MT ABLAC'C(IIICV/11

3 2

10 11 0 KISSES DOWN LOW Kelly Rowland
MlxE PALL MA WANK I =TWO% S. 1' NOM. REPUBTEC

9 20

11 0 10
THE ONE Tam

TBKE 0 IC b00005PACK EMM JONES T MACON L WILIELST MEW
ar Braxton

SEWLINEWIC
10 7

NEW

13 13

0DON'T THINK THEY KNOW Chris Brown Feat. Aaliyah
MEBAILIS WIMP ILWAYOUTEMELSIAMIALSWUMWALKLETWUCKAKELBLWIMEINWO RCA

1

0 W101,:rn Ina,..FolltN1rnti,,Kellmyaiirv,land & Missy ETOtt 12 7

12 12 0 FIRE WE MAKE ,Alicia Keys Duet With Maxwg
ALICIA KEVSMOMAKWO (ALICE

11 12

15 15 Q DIRTY LAUNDRY Kelly Rowland
rxAMK MASMICROLANIMMCMNNEn REPUBLIC

14 5

14 14 0 LOSE TO WIN Fantasia
WM BP UE GOT!. 0 LAMBE T LsAncp

13 15

24 21 0 SOMEBODY ELSE Mario Featuring Nicki Minaj
POLO*. SONymES IL/0MM AMLEPAABA ETTCMCWILL LW BOW APALLEAWITIO PCA

16 4

19 lb 0 BEST OF ME Anthony Hamilton.WOKE AMMETWAMOZE MIEBBITS MUSIC/RCA

16 11

7 19 0 ALL THE TIME Jeremih Feat. Lii Wayne & Natasha Motley
TM ROBERTS LTO BMW T ROBERTS MAR

17 9

20 7 HI AGE AIN'T A FACTOR Jaheim
POE LISTED OL LISIEM ARAMC

17 3

23 22 0 I LUY THIS S/PT AUgUSt AlSina Featuring Trinidad lames
NN ULM WSW MAMBA 5 ISMC ION LEALTETS IRVINE MOM. MILLI.. ILEF JAWII2M4

20 3

21 18 71 TAKE ME TO THE KING Tamela Mann
s.rRANKLIN OWIL AWL 00 TIETWAMI

15 14

16 20 22 GANGSTATWESALOW
MED I

Kat Dahlia
N1 OM OTEUEUE CULTURE/EPIC

12

0 Q I'D RATHER HAVE A LOVE
MASSWJoBUBBHOE LISTBO PIOT LISEM

e 23 2

MEW
WE TISILMOT WEED/

Chrisette MicheleCD A COUPLE OF FOREVERS
MOTOWAWAS

24

Nairn 0 WHO DO WE THINK WE ARE John Legend Feat. Rick Ross
MELIASIEBWOLAWWWWWALMWMILLOKIMEWWWWWWWKLEWSW

moss 22 4

RAP SONGSTM

TITLE
PROOLICER. (501.6WIRRIV

Artist
IIIONWWWWWISMILANNI. 1:113Ell

CAN'T HOU) US Macklemore & Ryan Lewis Feat. Ray Dalton A 1 20
RIEWISIBALABGERAR.LEBAM MACKLEMORMARNEWROS.

2 2 2 THRIFT SHOP Macklemore & Ryan Lewis Featuring
RBEWISIBILMERTW LEWIS/

A 1 38

03 POWER TRIP 1. Cole FeaturingNATN Miguel 3 19

3 4 4 BADMOLETLAWM Wale Featuring Tiara Thomas Or Rihanna
WHOMAS K CAMP 10 AKINTIMMON TTHOMASL MAYBACIVATLANTIC

0 3 18

12 5 0 Stv'il.ilaCcinvii'tZsk!eiTv5ern?i R"" Lewis 0evalfilanrI1-n5nV
5 8

6 6
0FEEL THIS MOMENT Pitbull Featuring Christina Aguilera A

OWIMAMBLIMILWOMMOBILIMBAWWSWWWWERSOMMBEMBEL 005(0001(099...
3 22

n 8
0U.O.E.NO. Rocko Featuring Future & Rick Ross

NOT LISTED PIOT LISTED/ ROCKY ROW
7 II

14 II 0 NO NEWFRIENOSISFIBREMDO D1Khaled Feat Drake, Riddioss&I.I1Wayne
WIESUBEIBUSMAWWWWW110119AWELLSAMIP IIIIIMPSOUSSIEWWWWMEW

8 9

In 9 9 RICH AS PnIC9
TABBLISALSEEWARAMIELCAREER.TEMMOLLIAMBALSEEE L ILA 'RI I If ,C0'4 1n11! 1 AF0eEt liC VI Xi LE

Chainz
BL 1

14

9 10 Q BITCH, DON'T KILL MY VIBE Kendrick LaMar
LIWAVECCOUCKWOMIAMBPEAPWAUBMIXDAPLAINTKE.ELLIMMO TOP DAWG/AMERMATMAXTERSCOLLE

8 25

7 7 11 STARTED FROM THE BOTTOM Drake
KTOMBIE M.GRABAWN.COLEM9LN.WEBIB.B.SANFILIPPO) KCMG MOBEWCAW MWEVAREPUBLLC

A 2 20

El 12 12 LOVE ME Lil Wayne Featuring Drake & Future
WEWILL BWRAMEWATEBACRABAMAWBUIWASIWINIIMAA611ABOCW BOVIBMINNTASNAPIWOEPUBLIC

3 23

140w 0 1,,.gr, SLAVES OmK.anye West
nR

13 1

.0 0 0 TAPOUT Rich Gang Feattil Wayne,Birdman,Future,MackMaine,Ndi Minaj

..- ... MAL 1PCAPERBALL BYLAW BABLITMAPALSAVOLMWASIOLCEISNERI KIM MIAWIC.W.EY/REPUBLIC
14 7

NEW
0BLACK SKINHEAD Kanye West

UNSIAVININIKAWMN XWELLOWS10,110.11,110116...ANBFAMMSSUOFEI, Ammieweivatii4
15 1

17 17 ,a WE STILL IN THIS B."`.. B.o.B Featuring T.I. &Juicy
MIKK1.10.1,110161.11101,11,11,111.511,MNI.W0.0..N AMMAIWOWILEAWKWM

15 18

5 13 v WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa
THE WEEMISEICSEILEPPS,CATIEWATA,CIMATTWIIMAITOLIRIAX,B.S.ISSAC/ WE 1AMOIMG

3 5

L5 16 IA PMIN PROBLEMS ALAP Rocky Feat.Dralce,2Chatnz& Kendrick La.mar
BWEMEOPAIWIMSBEWSGAPPERAEMALIWPSWOOLOPENI ABAWOMWOOLMORMWEICA

A 2 34

NEW
0CROOKED SMILE 1. Cole Featuring TLC

LE.COLE MCOLEM,SMIWITTELVIS,MWEEFIELLP ROC NATION/COLUMBIA
19 1

18 18 20 GENTLEMAN PSY
PESMPLAI-SANG.4,200) MLENT/SCBOOLBOVAREPUBLIC

3 11

19 19 21 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
1301-11JAPAINUSIO,MANAID.LARTERACSAMLIELS,WILLIAMS) WRING MON./CA. MONEWNEPUBL IC

15 12

NEW
0 !IIIF ..T0 DWI! EN.. Jilt" LAMEIMOtABLAWREVILOMVAILMEWO4M IAOAfKZnWIToil

22 1

- 0 0 BUBBLE BUTT Major Lazer Feat. Bruno Mars. Tyga & Mystic
lEPLIALIMWANCIMIWEALLOMMOWSMACWWWWAMEM WOMPRISEIMENWWWW1105.

21 2

_ AIN'T WORRIED ABOUT NOTHIN French MontanaOp 0 MO LOVEMAL AND MAW LOMEWOLLEBOUDI B.RNMAIWOUCHI COKE E M/BAD SCAMBIEPSCOPE
23 3

Kw
C)LOYEHATE THING Wale Featuring Sam Dew

P.BEMEOKLEBTONE WAKILITIMMOM.DEMMABILLIAMP.E.PPICM EAWBACP/ATLAHTIO
25 1

R&B ALBUMSTH
IAN isis ARTIST
eiss WWWINVINSYRNIUTOG 114.1

KELLY ROWLAND Talk AGood Game
REPUBLIC

2 JUSTIN TIMBERLAKE The20/213 Experience A 14

2 3 CHRINSETTE MICHELE Better
MOTOW/101M

2

a FANTASIA Side Effects Of You
MCA

9

RIHANNA Unapologetic3 s
6SMOTE LAWD1

A 24

6 THE-DREAM,101MG IV Play
PADIO !LILA/DEP 19

4

e 7 MIGUEL Kaleidoscope Dream
MEOW/BLACK ICE/PCA

24

7 a EMELI SANDE Our Version Of Events
CAPITOL

24

10 0 THE WEEKND
TO/REPUBLIC

Trilogy A 24

e 10 ALICIA KEYS Girl On Fire
RCA

0 24

0 n FRANK OCEAN Channel Orange 24

9 17 ORIGINALBROADWAYCLST RECORDING 11010milbehliikal 3

MEW 0 MAYSAMAMIE
Blue Velvet Soul I

0 n4 CHARLIE WILSON Love, Charlie 21

0 15 VITP,V,MnagteetsPwthede"c 3

0 16 WIIMIEYHORCAUR011 1011MnistoyeteheitstatheyHousion
ST/

24

21 0 CHRIS BROWN
RCA

Fortune 24

The 90'sRE 0 VARXLIMIOUS ARTRXISTS.111 HitsINEW'S OfENTE.WIA.PLATI COLLECTNNTUE NLISV
2

19 USHER Looking 4 Myself 21

IS 20 MINDLESS BEHAVIOR All AroundTheWorld
STRF A NIL IN,CONIUKTION/ INTERSCOPEP4A

15

0 21 TREY SONGZ
SON4BOOK.LANTIC/A4

Chapter V 24

CO MaCIBARTIRS MotanaellAidatraLTROLdtSug...
MOTOWN/a.

11

17 z3
9! tl' IT !alit E P C

Avalanche 3

RE 0 NEN
MOTOWN/IO

R.E.
ONAG

E1 22

0 25 MARY05/501.00014MARY Go Get It (Soundtrack)
kW 050

23

RAP ALBUMSTM
ARTIST
IldWNVOIWWLITINN LULL

Title

Rny KANMYROCELABWEELWS YeezusP.OMTEB MMAMBD

MEI

"n' 0 k5,Mcou,,,,,A Born Sinner

NEN, 0 MACMILLER WatchingMoviesWithTheSoundOff
ROSTRUM

0 4 M&C&16EMORE & RYAN LEWIS The Heist 0 37
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Major
Milestones
Coinciding with his No. 2
debut on Rap Albums with
his sophomore record,
Born Sinner (297,000
copies, according to Nielsen
SoundScan), J. Cole (below)
scores his first No.1 on R&B/
Hip -Hop Airplay as "Power
Trip," featuring Miguel, steps
2.1 (page 57). Out of his 11
appearances on the chart, the
Roc Nation rapper has taken
five titles to the top 10, with
last year's "Nobody's Perfect,"
featuring Missy Elliott, being
his previous best (No. 3 peak).
Born Sinner's second single,

"Crooked Smile," featuring TLC,
also debuts on the chart at
No. 39 as well as at No. 19 on
Rap Songs, thanks in part to
36,000 downloads.

On R&B Songs, Marlah
Carey's "#Beautiful,"
featuring Miguel, remains
at No.2 under the weight of
Robin Thicke's smash hit. But
on Rhythmic (see Billboard.
biz), it steps 12-10 to mark
her 22nd top 10 hit. The only
female with more titles in
the region is Rlhanna, who's
posted 26. Carey's last trip to
the top 10 was in 2009 when

"Obsessed" peaked at No.2,
while her last chart -topper
on the list was 2005'5 "Shake
It Off."

DJ Khaled (below) returns
to the top 10 of Rap Songs as

"No New Friends," featuring
Drake, Rick Ross and Lil
Wayne, jumps 11-8 in its ninth
week. This is Khaled's fifth trip
to the top tier. He achieved
major success with this exact
same lineup in 2011 when
his "I'm on One" racked up 13
weeks atop the list.

-Raul), Ramirez
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Anthony
Builds
No. 1
Run
In his eighth week at No. 1 on
Hot Latin Songs With "Vivir Mi
Vida," Marc Anthony nets his
longest -running No. 1 single on
the chart. He previously spent
seven weeks atop the list in
1999 with "No Me Aines" (With
Jennifer Lopez). "Vivir" is
the first single from the salsa
star's album Marc Anthony
3.0, due July 23.

Carlos Ayes debuts on Hot
Latin Songs at No. 33 with
Bailar Contigo," his third

single from latest album
Corazon Profundo. At radio,
the song rose 66% to 4 million
impressions, according to
Nielsen BDS. The Colombian
singer led Top Latin Albums
for two weeks in May with the
set, his first studio album in
nearly nine years.

Also entering Hot Latin
Songs, Daddy Yankee is the
Hot Shot Debut at No. 19 with
"Noche de los 2" featuring
Natalia Jimenez. The latest
single becomes his 20th top
20 on the chart. The strong
showing is due in part to
the music video, which has
amassed more than 8 million
views worldwide on Vevo since
As June 14 premiere.

Elsewhere on the Latin
charts, Jesus Ojeda y Sus
Parlentes debut at No. 7 on
Top Latin Albums with their
newest self -titled set. The
regional Mexican group, led by
Ojeda, enjoys its second top 10
on the list, following its first
charting album, Estilo Italian,
which reached No. 6 in August
2012. -Amaya Mendizabal

g
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ii KEITNJARRETT/GARYPEACOCKBACKDEJOIRIETTE Somewhere
EaNDEccA

4

u WANE ELIAS IThoughtAboutYou: ATributeTo Chet Baker
coNcou...0.01#

4

10 H DIANA KRALL Glad Rag Doll
VERVE/VG

39

0 . CHRIS BOTTI
cyl TETA

Impressions 62

18 0 GREGORY PORTER
ET 11 Li L

Be Good 67

CONTEMPORARY JAZZ ALBUMS"'

01 KOZ/AIBRIGNBABAWEILIOT AndFri rnmerHons

CONCORD

" w 0 BWB
HEADS UP/CONCORD

Human Natere

xrw
0MAYSA

PLANA..
Blue Velvet Soul 1

xrw 0 BILL FRISELL
OBEWSONGEONE/SONY MASTERWORKS

Big Sur 1

BONEY JAMES
CONCORD

The Beat ft

6 BOBBY MCFERRIN
MASTERWEERKS/SoNT mASTERWORES

Spirityouall 5

r PAT MEINERS Tap: John Zorn's Book Of Angers:Vol. 20
YEAD.NDNESUcHNETTNER el.

5

0 PAUL HARDCASTLE
ERIPPIN LEC RHYTHM

Paul Hardcastle: VII II

0 ANDRE WARD
QUEEN OF SHERAPLUSEMORPHENS

caution 15

0 0 BRIAN SIMPSON
SIENNACHT

Just What You Need 9

6 :1 BRIAN CULBERTSON
ARE..

Dreams 54

tJ

ESPERANZA SPALDING
MONTEINO/NEADS UR/CONCORD

Radio Music Society 67

EUGE GROOVESM.. House Of Groove 39

1B
PHIL PERRY

SHANCHT
Say Ye5 is

u JOSE JAMES No Beginning No End 22

SMOOTH JAZZ SONGS"'
TRU

L IN THE FLOW

Artist wxs.ox

Athena Rene 10

a 0 GOTTOGETYOU IIITOMYLIFE Neafeal.CtraldAlblight,MidiAbairalthardElliot
CONCORD/CMG

6

2 3 OLD.EDU (OLD SCHOOL) Euge Groove
SNANACHT

13

' 0DEEP IN THESO WEEDSMUSTER Bob James &David Sanborn
TAPPAN ZEE/OPEN/W

6

0 ALL I WANNA DO Fourplay
ADSTATMA

13

6 JUST WHAT YOU NEED Brian Simpson
SHAN..

15

7 BLACK PEARL Marion Meadows
SHANK.

19

I ONE STEP AHEAD Darren Rahn
ERIK. # RENTHIE

Os

0 JUST KEEP HOLDING ON Jeanette Harris
E B M

12

13 0 CAN'T WE ELOPE Yellowjackets
MACH AVENUE

4

0 MAN IN THE MIRROR bwb 2

Ia
0TIL THE END OF TIME Chieli Minucci & Special EFX

SRANACHIE
7

0 BATUCADA (THE BEAT) BoneyJamesFeat.RiCkflraUn
CONCORD/CMG

18

Il 13 TO THE TOP Jonathan FritZen Feat. Vincent Ingala
NoRDIC NICHES

16

0 0 TAKEIE A CHANCE ON ME
SNANACN

Bluey 12
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TRADITIONAL CLASSICAL ALBUMST" CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM

IENDIOINESOTMARY,QIIHNONINSILS ange'sAKISasuBlmus
BENEDICTINES OF MARMDE MONTFORTMECCA

0 ITT!'llEOVIT,VNIMPTLES M"" AU*"' '
3 IATVIMIRAMOCHOIR/SIGYARDSKLWA RadmuninotAll-Night,Agil

IMEC
ODEON

6

0 VARIOUS ARTISTS Fifty Shades Of Grey:The Classical Album
CAPITOL

41

. 0 SOUNDTRACK Quartet 16

3 6 BART04/10/0MORII/POTISI/ORCHESTRAUSC1101114 HIM:Norma
MEGA

2

7 VARIOUS ARTISTS Lifescapes: Classical Stress Relief
LIEESPES/MOOD MEDIA

68

BAILLY/UMINSKIIINIMIAPOUSSYMMIIYOROBSRA itorrelloBaerto
TELARC/CONCORD

21

9 SOUNDTRACK Moonrise Kingdom
FOCUS FEAT/MESMER.

53

0 . RACHEL BARTON PINE MATTHEW NAGLE Violin Lullabies
MILLE

s

en 0 HOPENOMMIAISMAMEROCHSTERBERLIN Retampos011alioler
OMMECEA CLASSICS

32

ae 0 DANIEL HOPE
DE/DELCA CLASSICS

Spheres 5

0 13 MORMON TABERNACLE CHOIR GLORUMuslc Of Rejoking
MORMON TABERNACLE GIDIR

40

INIBINFOXIIINIIMMIMINFURIRMOSPANIONT esInxEw Velin1NOrtl0 ECM NEN' SERIES/ECM/MC[4
I

15 AUDIOMACHINE Chronicles as

CLASSICAL CROSSOVER ALBUMSTh
LEY Ng ARTIST
nEpIlin111170KTIRIUTINS WEL

0
Title inu.N,

.511

LINDSEY STIRLING Lindsey Stirling 40
RINDLEIDNE

THE PIANO GUYS The Piano Guys 2
PORTRAIT/SONY MASTERWORKS

7

0 3 ANDREA BOCELLI Passione
SUGAR/VERVE/VG

21

2 4 THE PIANO GUYS The Piano Guys
1.1ASTERWORKVSONV MASTERWORKS

38

IL VOLO We Are Love: Special Edition
OPERA OLLIEVGATICA/RENTOR/IXTERKOPE/IGA

4

0 THE TENORS Lead With Your Heart
VERVE/VG

23

0 4 !!;v°P.,OREPI, BwEA/IITERsaPrzwVERSAMascpu 0Amor n

0 a ANDREA BOCELLI PaSiOri
SOGAR/ONI VERSA!. MUSIC WINO/UWE

21

Ep 9 SARAH BRIGHTMAN Dreamchaser
SIMHA

10

, In JACKIE EVANCHO Songs From The Silver Screen 38

U IL VOLO We Are Love
RENTOR/GATICA/OPERA BLIES/INTERSCOPEPGA

31

0 L2 1.1.21.1.,),111&Iglitt4el!rAomThe BetroitOpera House 56

0 13 TWO STEPS FROM HELL
TWO MPS FROM HELL

Classics 2

0 TWO STEPS FROM HELL Skyworld
TWO STEPS FROM HELL

27

IN 0 JONATHAN & CHARLOTTE
SYLO/COLUMBIA

Together 29

WORLD ALBUIISTN
ARTIST
11/1WWICIERS/11101.MIN WEIL

#1.
11WICS

CELTIC WOMAN
MANHATTAN

Believe 74

4

2 CELTIC THUNDER Mythology
CELTIC THIJNCERNERVE/96

18

3 BUIKA La Noche Mao Larga
WARNER LATINA

3

0 4 NTEntl9r10 MOS.
Nomad 12

ANGEL JULIAN Gourmet Entertains:Taste Of Italy
MOOD MEDIA

9

0 CARLA BRUNI
TEOREMA/BARCLAVVERVENG

Little French Songs 10

7 SOUNDTRACK Yeh Jawaani Hai Deewani
SUPER CASSFITES INDUSTRIES

4

0 . JAKE SHIMABUKURO Grand Ukulele
HITCANIKE/MAILBOAT

32

R
0 2PM,

119

Grown 3

0 THE IDAN RAICHEL PROJECT Quarter To Six
HELICONKLIMDANCH

3

0 . CELTIC THUNDER Voyage
CELTIC THUNDER/OKLA

69

Dl
0SOUNDTRACK

SONY MUSIC INDIA
Raanjhanaa 2

aE 0 VIEUX FARKA TOURE
SIX DEGREES

Mon Pays 2

aE
0DANIEL O'DONNELL From The Heartland

DPP/ MEDIA
4

5 VARIOUS ARTISTS Best Of Irish & Celtic Favorites 3

0
(.9

'EP

*c

U
F)

3 c,1

ust PR TITLE
WEEK RER1 1110RWRIMMOT.I uuL

an

Artist WHS..
C141,1

moi:g7j,110:1J,IAPAE IS Matthew West is

2 2 WHOM SHALL I FEAR (GOD OF ANGEL ARMIES) CHISTORM
SIXSTERS/SPARROM/CAPITOL CMG

40

EVERY GOOD THING The Afters
FAIR TRADE

21

0 4 HELP ME FIND IT Sidewalk Prophets 23

7 s YOU ARE I AM MereyMe
LAIR TRADE

44

6 ONE THING REMAINS Passion Featuring Kristian Stanfill
SIXSTEPS/SPARROW/CAPITOL CML

47

WE WON'T BE SHAKEN Building 429
ESSENTIAL/PLG

17

WORDS Hawk Nelson Featuring Bart Millard
FAIR TRADE

25

10 9 STRANGELY DIM Francesca Battistelli
EERVENTMORMCIPS

25

II 0 WORN Tenth Avenue North
RELINION/PL6

27

B STEAL MY SHOW tobyMaC
FOREFRONT/CAPITOL C.96

32

13 0 LORD I NEED YOU
ESSENTIAL/PEG

Matt Maher 20

NOTHING EVER ICOILOSEPARATEUM Ciii±en Way 14
fAIR TRADE

12 15 NEED YOU NOW (HOW MARV TIMES) Plumb
CURB

52

rs 0 MYRO
W/CAPrOLCAIG
GOD Jeremy Camp

PO
10

0 YOUR LOVE IS LIKE A RIVER Third Day
ESSENTIALPLG

ti

t7 0 HURRICANE Natalie Grant
CORO

6

t6 ra THE LORD OUR GOD Passion Featuring Kristian Stanfill
51XSTEPS/SMHOW/EAP.L CMG

14

2a 0 OVERCOMER
SPARROW/CAPITOL CMG

Mandisa 4

0 GOD OF BRILLIANT LIGHTS Aaron Shunt
CENTRICITY

7

25 0 CORNERSTONE
HILLSONL/SPARROW/LAPITOL LUG

Hillsong 13

76
0 STARTS WITH ME Tim TIMM0115

REUNION/PLO
12

19 aa BUILD YOUR KINGDOM HERE Rend Collective Experiment 20

JO 09 PRAY Sanctus Real
SPERROMILAMTOL (MG

a

a HE IS WITH US Love Si The Outcome
woao-ume

6

GOSPEL
-

WEEK
-

WEEK

SONGSTM

TITLED
Artist

1.919,9909E0.N 1,11a

011 BREAK EVERY CHAIN Tasha Cobbs
MOTOWN GOSPEL

99.01
OM

za1 lv-,49

6 j CLEAN THIS HOUsE ISaat Carree 23

3
fle""TESTIMONY Anthony Brown & group therAPy

',SCOT
51

GOD WILL MAKE A WAY Shirley Caesar
LIWT,OHE

24

TAKE ME TO THE KING Tamela Mann 57

7 6
EVERY PRAISE Heaekiah Walker 14

, ill MSHNRB&1ENGONINm NadHarkeeatlamsfortmedlasaM4
COMM. A/INTEGRITY

54

a a HERE IN OUR PRAISE Fred Hammond.United Tenors
RCA INSPIRATION

17

YOUR BEST DAYS YET Bishop Paul 5. Morton
rEOILLAx/LEGNSPORNO

36

EM 1 la IF HE DID IT BEFORE ...SAME GOD Tye Tribbett
GGSPEL

7

11

rt.°,
SOmotOWN

LE GREATER IS COMING Jekalyn Carr
MINIEAL/MALACO

39

A LITTLE MORE JESUS Erica Campbell
MV SLOMMEOHE

7

TURNING AROUND FOR ME VaShawn Mitchell
MAN/MOTOWN GOSPEL

49

Is GREATER The Greater Allen Cathedral Feat. Michael Pugh
Ita INSP.,.

to

0. IS FINISH STRONG Jonathan Nelson
EAREEV

Is

29 16 M THE THEDonald Lawrence 3
QUIET WATER/ED

0 ' SMSPEL
Sheri Jones -Moffett 16

IN 2$ RIGHT NOW LORD The Wardlaw Brothers t2

0 n NOTHING WITHOUT YOU Jason Nelson
VERITURCA INSPIRATION

6

a m CAN'T EVEN IMAGINE Desmond Pringle 19

0 1 I WILL BE ALRIGHT LIVre 7

0 m en.L.FgF,1_ntry01Worship Feat. Fred Graves & Vaughan Phoenix 3

0 . UM TO WORSHIP lobo P. Kee And Hen LifeFeat, Kirk Franklin 15

cow 24 GREATEST MAN VaShawn Mitchell
V1.141-99101-0WX GOSPEL

j6 IS I KNOW HE CARES Jonathan Butler
ENDEZVOUS/MACK AVENUE

6

ARTIST
NWPIRINTANSTRIIIII11161.41/11.

BU1

Title

ALAN JACKSON Precious Memories: Volume II 13
ACR/EMI NASHVILLE/CAPITOL .4

0 AMY GRANT How Mercy Looks From Here
AMY GRANT/SPAPPOW,API-E01_ CMG

6

0
0
10

1

4

s

VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WORD-CM/LAHR. CMG

39

HILLSONG UNITED Zion
MILLSONG/HILLSONG AINITIALIA/SPARROW,APITOL Ms

07

MATE REDMAN 10,000 Reasons
541STEPS/SPARROW/CAWOL CMG

80

6 BUILDING 429 We Won't Be Shaken
ESSENTIAL/P.

3

0 0 BBSOMIRSOFIARMUEROTAPOS1LES AngelsArdSainhAtEdxsus
BENEDICTINES OF MARV/DE MONTFORT/DECCA

7

0 a TOBYMAC Eye On It
FOREFRONT/CAPITOL CMG

43

CHRIS TOMLIN Burning Lights
SMSTEPSMPARROM/PAPITOL CMG

24

sip FAMILY FORCES
MATED

Reanimated 1

Jaw 0 JSON
LAMP MOPEGNFINITV

Braille

0 0 GG h!5!11 Gravity 42

RE 0 TIM TIMMONS
REUNION/P.

Cast TOM Cares

0 14 THIRD DAY Miracle
ESSENTIAL/KG

33

0 s1 MATTHEW WEST Into The Light
SPARROW/CAPE/01 CMG

39

17 14 BRITT NICOLE Gold
SPARROW/CAPITOL CMG

65

0 17 RED
ESSENTIALMEG

Release The Panic 20

RE 0 ANDY MINED
REALH/INEINITV

Heroes For Sale

0 N THE ALMOST Fear Inside Our Bones
TOOTH G NAIL

0 20 TENTH AVENUE NORTH The Struggle

SERVANT/GAITHER/EMI [MG
HymnsO 0 GUY

49

32

010 RENCOLLETIVEDIRRIMEIR Campfire Worshi0Commoily Ileimaghed
RENO COLLECTIVE E /MERMEN, INTEGRITY

7

011 a PLUMBCIAR Need Vol Now
COMMWORO-

17

Cil iii PASSION
PITOL CMG

Let The Future Begin
SIXSTEPS/SPARROW/ CA

15

1 a MERCYME The Hurt & The Healer
FAIR TRADE/PEG

57

GOSPEL ALBUMS

0
014
04
0
E, 0
0 0 GG

AFtTIST
11WPWINVINSIIIRITN6

1WIS

Title ens
man

HEZEKIAH WALKER Azusa: The Next Generation 3
94519RATiONMC4

TAMELA MANN
TILLVMANN

Best Days

TASHA COBBS
MOTOWN GOSPELMAMTOL CMG

Grace (EP)

VARIOUS ARTISTS WOW Gospel 2013
WORD-.RD/CAPITOL CMG/R-CA INSPIRATION/KA

JSON
LAMP MOM /INFINITY

Braille

46

20

22

LECRAE
PEEHIMINEN/EV

Gravity 42

0 I FRED HANNON JnONdTeenai Hammond,Hollister,R0t.11,MS011
RCA INSPIRATION/RCA

B

0 0 ANDY MINED
REACH/INFINITE

Heroes For Sale 9

11 0 JEKALYN CARR
LEINJEAL/MALACO

Greater Is Coming 5

ID 10 JONATHAN NELSON Finish Strong
I TUNESEVAREW/MOTOWN GOSPEL/CAPITOL GAG

9

0 N VARIOUS ARTISTS TOp 10 Gospel Praise Songs
MARANATHAMEAPITOL CMG

3

M LARRY CALLAHAN & SELECTED OF GOD The Evolution II
SING 2 PRAISE

31

ei 13 ISRAEL & NEW BREED Jesus Al The Center: Live
INTEGROV/COLUMNIA

46

1_61 0 MARY MARY Go Get It (Soundtrack)
AM BLOOMCOLUMNIP

59

14 IS WILLIAM MURPHY God Chaser
RCA INSPIRATION

on

20 0 ALEXIS SPIGHT L.O.L.
MUSIC WORLD LOSPELNLISIC WORLD

15

15 0 SHIRLEY CAESAR Good God
LIGHT/Kr.

13

1.4 INSPIRATION
FN17 m KURT CARR & TN KURT CARR SINGERS BlessThisHouse 22

HALF MILE HOME Church Muzik & Inspiration
- 011JR. BOY
0 13

28 0 SOUNDTRACK Joyful Noise
WATER -LOWER

76

29 0 J MOSS V4 ...The Other Side Of Victory
PA /PLI/VERITY/RLA

47

2 0 JASON NELSON Shifting The Atmosphere
VERITWRCA INSPIRATION

57

27 0 JOSHUA ROGERS Well Done
MUSIC WORLD 40SPELNLISIC WORLD

29

22 3,3 CHARLES MIMS & FELLOWSHIP 01ICAGO TheBest0 Both Worlds
INSPIRED pEORLHNOTOWN 40SEM/CAPITOL CMG

54

BOBBY MCFERRIN Spirityouall
MASTERWORKS/SOW MASTERWORKS

5

32

fo
Ss
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DANCE/ELECTRONIC SONGSTM
MIK TIT
sm

LE
2.1008[781301010888110

0 A17331

Artist
9eXtIMMIX10110011.040E1.

ma
01211

GET LUCKY Daft Punk Feat. Pharrell Willi.ams A 10188.8 1. 'WM 481000881.180188.088181 BIR113118

2 I LOVE IT 'cone FrZe,at Liz ,i g CharliXCX
RBERGER IRBER4E11,108SON,L.E81.088 01.1 VnTEN/B14 E KURR, A 1 24

3 0 CLARITY Zedd Featuring
2EDD 1A2ASLAVSKI,MATITHEW ROMA.P.ROBINSON.S.080

3 24

6 ,\4 0 I NEED YOUR LOVERYIREE/DECONS Calvin HarrisRA/ Feat.
NATION/

Elli
Oe

Goulding
CHARMS 88ARRISEGOUDINO CIERTRIKLPOLY EYEAVR0( INTERSCOPEXLLIMBIA

4 24

5 5 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
48818818181.832304.22V86I48811.2828418211088.0188.888:8884.1 RAMO REM

A
1 22

4 6 6 KTHATPOWER will.i.am Featuring Justin Bieber
81EROY.WILL.I.A1.108ADAMSALEROYABIEBER, WILL.LAM/INTERSCOPE

3 14

7 72 HARLEM SHAKE Baauer
MAUER (II.RODRIBLIES N.DEL6ADO) CEFFRE8S/MAD DECEN,ARNER BROS.

1 20

8 8 8 SCREAM & SHOUT will.i.am & Britney Spears
LA2Y JAY MADAMS I.MARTENS,BAMSTEI WILL.I.AM/INTERSLOPE

A i 24

10 9 9 GENTLEMAN PSI(
lAl.SANBA.118001 SILENT/SCHOOLBOY/REPUBLIC

i 11

9 10 to ALIVE Krewella
RAIN MAN (MUSA FOODSAF.KIR 810,11.LIMADDELL, KREWELLA/COLUMBIA

5 24

22 0 0 RIGHT NOW Rihanna Featuring David Guetta
118218.481811004818804IITMEM8118188218.61,880.0868181080382.1J AM00. 11 24

14 0 0 BUBBLE BUTTMajor Lazer Featuring Bruno Mars, Tyga & Mystic
031.10.810888.3388u1.51.5081115110 114818818120.88888411.18.84

12 8

12 13 0 PLAY HARD David Guetta Featuring Ne-Vo & Akon
BALETTA.L81818.811180RTERIEIERERATIMMSNITBSKINIX,ESALBER8 N41101185151RALVES8ASIOL

9 19

11 II 14 LIVE IT UP Jennifer Lopez Featuring Pitbull
RED08838818,8811.8.89818,0888688801888.1858884.88212811.881.818101810 MUM

11 7

03 05 0 GLOWING Nikki Williams
SANDY VEE,MLABA.8.1001,888881,L.A.000,8188S.B.REXI,SMILIELMI C,MIFIEDWISLA800184

14 14

NOT 910.1
OMIT

13 16

0 WOMAN'S WORLD Cher
m uSTED PM earIe WARNER .808

16 1

17 LEVITATE Hadouken!
LOADSTAR IHADOLIKENASMITH88ILLA.HARRIS, SURFACE NOISE

9 23

17 20 m LOSE YOURSELF TO DANCE Daft Punk Feat. Pharrell Williams
IBAXGALTERG, OE MONEMOIRISIOMBANULTERA.BEROME8IXRISID.N.ROD4ERVIWILLIAM2 OUT UR /COMMA

16 5

16 0 19 SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
Of 8885,88,8188,8 .8,88. 98,8180118.E1888,188MOISJ4882,1848818.4,08808 11(.4

14 19

32 35 0 ra GET IT TONIGHT Erika Jayne Fatt4r45,942,iLig
NOT MS102101- L8r88

20 5

19 19 al DOIN' IT RIGHT Daft Peek Featuring Panda Bear
T.BAN6ALTER8 RE NOMEMSHRISTOMBANDALTE86.DE HOMEM.CHRISTON.LENNO8 DAFT LIEKOLUMBIA

17 5

70 21 22 INSTANT CRUSHO
8BA

Deft Peek FeaturiDEnEAKBRgJulian Casablan11880111MBcas
T.BANGALTER8. DE NOMEAKBRISTKALTERALASABLANCAS, NOMISTOI 0AilIA 20 5

18 18 za A LITTLEPARTYNEYERKILLEDNOBODY(ALLWEGOT) Fergie,Q-Tip&GoonRork
8201180.1.885,881218812.81.1108818810180,49818f 861150.21A88181.1.11 WHEMEN.StOlk

12 7

25 25 0 RELOAD Sebastian Ingrosso/Tommy Trash/John Martin
NOT LISTED ISINGROSSOP8ASHI REFUNE/AS.A MEWS/CAPITOL

24 6

27 26 0 THIS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie
AVM BURRENB80 60E11.M BUUREN.B.IlE 60E11,VALIONANTLUINRIE.I.EWBANI8 ARMINIVARMARA

20 11

21 22 26 GIVE LIFE BACK TO MUSIC Daft Punk
MAXSALIE0.8 BE NOMDMIRISTOR.BAREALIE, Of HOMEWHRISTO.P.18160818NROMRS1 DAFT LIEE80810010

18 5

23 29 n GIORGIO BY MORODER Daft Punk
T.BANGAUFER.L.DE HOMEM-08120 (MBRUE, DE ROMEM.981808.MORODER) OAR 1.18/COLUMBIA

22 5

28 28 as FALL DOWN will.i.am Featuring Miley Cyrus
DR. LLIKE.BENNY KANCO.CIRKLIT (W.ADAMS.L.40M811.0.0121/1811WALTER) VALLIAM/INTERSCOPE

11 10

26 31 29 HOLD ON NERVO
RINA,KLENSSEN IMNERVO,ONERVO,FSL 6N0UL,F.LENSSE8F1ERALD1,RVAN 5)0) ASTRALWERKS888188

23 9

43 39 0 THIS IS MY GOODBYE Antoine Clamaran FeattnArert
A.CLAMARAN ILLERF,A,CLAMARAN2GARINE8

30 4

40 36 0 EASY Mat Zo & Porter Robinson
M.ZONARAROBINSON 84.ZORAR,P.ROBINSONKROGERSIMUSTOI OBSANRINABEATS/ASTRALWERM

31 7

34 3z 32 HEARTBEAT
0ICACCA MG)

Tony Moran VS Deborah
R.

Coope
',MORAN IA NORAN.G. VIDAR HOUSE/M TAN MAr N

32 8

29 33 33 CONTACT Daft Punk
18,...I1F 8.1-01.84018,8888843188080.0833.3u#883338.3.8rn ME-TU.0MP 24 5

31 30 32. GET UP (RATTLE) Bingo Players Feat. Far East Movement
BII4018858102.118Il0381.088880088.88188012881.00.8888 541818.8180.8888

15 17

- 0 35 ATMOSPHERE Kaskade
KASKADE.R.BIARNSON 8,RAD0088.131ARNS088.8PYPER,M.STEVENSI ULTRA

24 2

0 . LATCH Disclosure Featuring Sam Smith
DISCLOSURE KLAWRENCEALAWRENCE8581111,1NAPIERI RARNNIVERSAL ISLANDAHERRYTREE/IKERSCOPE

33 2

- 0 0 BULLET
MAUDE 10.AUDEACAPORASOACLOW,LEMELSON)

Rokelle Featuring Dave Aude
AUDACIOUS

37 2

0 0 U B THE BASS
CAVDEN 01.[LOKLCAPORASO.C.IMILN)

Luciana
VOLIN6 8 VICIOUS

38 2

M1RE1113

0
Kaskade And Swanky TIMES Feat. LIGHTS0 NO ONE KNOWS WHO WE AREuERULTRA

usaBL
34 2

0 AGAIN ,...,,.._r,,....E.1883,,S,utta Featuring Kemal Golden
86LODEN ODA N N 0 LITRUSONIC STEREOPHONIC

40 2

33 41

REENTRY

0

41 FRAGMENTS OF TIME Daft Peek Teetering Todd Edwards
T BAKAL-KR 6 DE KMEM-CBRISTO 8RANGALTER 6 DE MOMEM-C18180,MPERATRICEI DAFT IN E/COUIMBIA

28 5

0 BACK
pwRJAYun00OJL UPWaMy

.183.48.2 7 12

43 FOTESTIVAL
N LISTED NOT LISTED)

Majed
CRISTAL MUSICA

43 3

35 40 44 BANG BANG will.i.am
NOT LISTED MOT LISTED) WILL.I.AMANTERSLOPE

21 7

49 0 45 ONE MINUTE Krewella
RAIN MAN ONOUSAF3YOUSAFAIR On) KREWELLA/COLUMBIA

34 /6

l'3q lell 46 WHAT YOU ARE EleX
M.1312205.M.LIORE 13,MILLE8S.M141.10RE,M8820.81ACONO) SYBASON8

37 6

NEW
0MAKE SOME

D)

NOISE
510, a% PaY!cDirjaWricplANOT LISTED (NOT LISTE

47 1

0 48 COME & GET IT Krewella
RAIN MAN (1.YOUSA,OUSA,TRINDL,N.MAR2011[A,MARON KREWELLAXOLLIMBIA

41 7

0 0
Re ENTRY

49 SURRENDER Bouvier & Barons Featuring Abigail
R.LARRILLORBARONA.W.A.BOUVIER16286MONO,WABOUVIER,RD.NAVARROI CARRILLO

42 4

0 INTERNET FRIENDS Knife Party
8SWI188.8[418,1.EN 06,MCDRII.EN.R.SWIRE) EARSTORM/B14 BE8r/RRP

37 14

DANCE/ELECTRONIC ALBUMS'''

0 IM ARTISTnomma Title

#1 DAFT PUNKBIA Random Access Memories
OAr 1_8E/COLUM

II. 0EMPIRE OF THEALWESURKSN Ire On The Dale
ENE SLEEPY IACKSONASTR

Wir
0TIESTOEDOM Club Life Vol 1 Stockholm

MUSICAL FRE

0 4 BOARDS OF CANADA Tomorrow's Harvest
WARP

2

xew 0 rrteswax Omens 1

0 0 ZEDDRITERSCOPE/IDA
Clarity 33

0 LINDSEY STIRLING Lindsey Stirling
BRIDDETONE

40

0 CALVINMsMilirralleliairr NOTION,IVItiths 34

xrw 0 HARDIVIEL L Hardwell Presents:Revealak Volume a

3 to DISCLOSURE Settle
PRO /UNIVERSAL ISLAND/CHERRYEREE/INTERSCOPEPGA

3

cow
0VARIOUS ARTISTS NOWThat'sWhat !Call AWatout2

UNIVERSAL/SONY MUSIQUME

'' riMItIIOPE/GA #willpower 9

xrw FAMILY FORCES0 REANIMATED
Reanimated

NOW 0 AUSTRA Olympia

9 15 ICONAMPANYPOPTEN/BI)
0040

Iconic (EP)
RECORD LO

21

10 0 DAVID GUETTALWERKS Nothing But The Beat 
WHAT AUSIC/ASTRA

94,

12 Cp KREWELLARPM.
Play Hard (EP) 27

POE BOWATLANTIC/A4
Wild Ones0 0 FLO RIDA 51

13 12 MARINA AND THE DIAMONDS Electra Heart so

15 zo KNIFE PARTY Haunted House (EP) s

27 21 SWEDISHKS/CAPITOLHOUSE MAFIA Until NOW
ASTRALWE

35

0 0 VARIOUS ARTISTS NOWThat3What Kali Parry Anthems
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

46

23 DEADMAUS Album Title Goes Here0 MAUSTRA8ULTRA
39

21 201 ARMIN VAN BUUREN Intense
ARMINIVARMADA

8

19 25 MAJOR LAZER
NADIAN

Free The Universe
MAD DECENT/SECRETLY CA

io

DANCE/MIX SHOW AIRPLAYTM

MEI TITLE
11118411185.4.11.011 uwa

Artist

0 0 41 GET LUCKY Daft Punk Feat. Pharrell Williams ip
DAFT L8E/COLUMBIA

0 0 LNEEDEDgMig",,T,M'I'Vo'NFf6,Eig,v,Ing 4

0 CLARITY
MTERSCOE

Zedd Feat. Foxes 22

0 !gng, ..Ave Pop Feat. Charli XCX 19

5 THMINDE IS/ARMADWHMARFEELSUKE ArminenBuurenFeatTrevarGuthrie
A

p

6 6 CAN'THOLD USALKLEMORE/WANER Macklemore &Ryan ftwisFeat.Ray Dalton
BROS.

I°
0SUMMERTIME SADNESS Lana Del ReyPOLVE

g ALIVE,COL
131

Krewella
EWELLA

41

0 0 BLURRED LINES Robin Thick Feat. T.I. . Pharrell
STAR TRAK/88E1,SO.

3

16 0 REIMAStergffosso/Tommy Trash/John Martin 4

gm. gmf, GET IT Selena Gamez 5

9 32 SWEET NOTHING Calvin Harris Feat. Florence Wekh
DECONSTRUCHOWFLY EVEJULTAA/ROC NATION/COUMBIA

5

12 13 EASY
NABEATS/AlKS/CAPITO

Mat Zo & Porter RobinsonMOS/ANIUL 8

m APOLLO/CLOUD° Hardwell Feat. Am ba Shepherd
REVEALED

20

14 m MIRRORS Justin Timberlake
RCA

so

18 0 NONEKNOWS WHO WE ARE DSNadeAnclAwdryTunBFeaLUGHTS 12

1 0 TIDAL WAVE
RAASABIANLA/REPUBLIC

Sub Focus Feat. Alpines y

22 0 IF IEY/ LOSEERSCOPEMYSELF
MOS INT

OneRepublic 5

NEt 0 TREASURE Bruno Mars

EVERY DAY Eric Prydz ,,aio

0 !!BIrle JagiAreig & The Cataract Feat. Kyle 2

as LEAVINGDA YOU Audien Feat. Michael S.
ARMA

101

INS 0 TAKE ME
MUSICAL FREEDDM

Tiesto Feat. Kyler England 1

atir 0
T

ALIVE
Of N/ASTRAL

CAPI,,,E,rn pi re Of The Sun

0 . RI/GHTDEIAM/IDIM6NOW Rihanna Feat. David GuettaSRF 5

Tiesto
Ties
Top 10
Record
With Club Life Vo13:
Stockholm by Mato (above)
debuting at No. 3 on Dance/
Electronic Albums, the
producer/DI notches his 15th
top 10 set. The feat ties him
with Louie DeVito for the
most top 105 in the chart's
12 -year history. As DeVito has
charted only one top 10 effort
since 2006, and Tiesto has
logged three top lOs in the
last year -and -a -half, it's likely
that Tiesto will soon overtake
DeVito.

Club Life Vol 3 sold 9,000
in its first week, according
to Nielsen Soundscan, and
also bows at No.41 on the
Billboard 200.

Above Tiesto at No. 2 on
Dance/Electronic Albums is
Empire of the Sun, which
debuts with sophomore set
Ice on the Dune. With 17,000
sold, it is by far the act's
best sales week. First album
Walking on a Dream arrived
in 2009, but never sold more
than 2,000 copies in a single
frame. Its cumulative sales
total is 88,000.

On Dance Club Songs, one
pop diva replaces another, as
Deml Lovato's "Heart Attack"
bumps Kelly Clarkson's
"People Like Us" out of the
top slot. It's the first chart
entry for Lovato, who took
the song to No. 4 on the
Mainstream Top 40 chart
on June 1. "Heart Attack" is
supported by dance mixes
from the Alias, Manhattan
Cllue, Belanger, DeeJay
Theory and White Sea.

Meanwhile, Cher returns to
the Billboard charts, entering
at No. 16 on Dance/Electronic
Songs with "Woman's World."
The tune's entry is powered by
26,000 first -week downloads.
She gave the song's premiere
performance on the season
finale of NBC's "The Voice" on
June 18.

-Keith Caulfield

Data for week of 07.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HEART ATTACK
HOLLYWOOD

Artist WO

Demi Lovato 9

THIS IS MY GOODBYE Antoine Clamaran Feat. Fenja
PONTA ONE ROLKSI

HEARTBEAT Tony Moran VS Deborah Cooper
SUGAR HOUSE/MR. TAN MAN

0 GG COME & GET IT
HOLLYWOOD

Selena Gomez a

3 5 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIF,COLUMBIA

9

e PEOPLE LIKE US Kelly Clarkson
19/P[A,01,, MUSIC

is,

17 0 LIVE IT UP Jennifer Lopez Feat. Pitbull
2101/CAPITOL

4

11 0 RELOAD Sebastian Ingrosso/Tommy Trash/john Martin
REFUNE/ASTAALWERKS/CAPITOL

6

7 0 HOLD ON SERVO
ASTRALWERKS/CAPITOL

it

5 35 PLAY HARD David Guetta Feat. Ne-Vo & Akon
WHAT A MUSIC/ASTRALWER05/141.1

12

13 0 BULLET Rokelle Feat. Dave Aude
AUDACIOUS

7

14 0 U B THE BASS Luciana
YOUNG & VICIOUS

I6 0 EASY Mat Zo & Porter Robinson
MOVANIUNADEATS/ASTRALWERKS/CAPITOL

6

Is
0BODY PARTY Ciara

EPIC

5

jg
0IT'S NOT OVER Chaka Khan Feat. LeCrae

UMW!.
6

IS
0AGAIN Jessica Sutta Feat. Kemal Golden

CliPILSONIC STEREOPHONIC

8

34 0 ALIVE Empire Of The Sun
THE SLEEPY JANSON/ASTRALWERKS/CAPITOL

3

25 0 MAKE SOME NOISE Inaya Day & DJ Escape
ELECTRIC KINGDOM

24 0 GOOD 4 IT Wallpaper.
EPiC

6

a WH AT YOU ARE Bex
MASONIC

n

9 so SURRENDER Bouvier & Barona Feat. Abigail in

32 23 #THATPOWER will.i.am Feat. Justin Bieber
ILI AM/INTERSCOPE

s

0 LET'S JUST DANCE D'Magti 5

IT'S OUR NIGHT Jason Dottley0 0

6

0 MESSIAH Monsta
OWSLA/NIERS[OPE

5

HEARTBREAKER Mia Martina0 CP/UNIVERSAL/IDIMG
s

0 BLURRED LINES Robin ThickeFeat.T.1.0 Pharrell
STARTRAK/INTERSCOPE

2

20 a HANDS UP Keenan Cahill And Electrovamp
AMMENTERMINETHWAVE

9

27 24 TONIGHT I'M GETTINGOVER YOU Carly RaeJepsen
609/SCSOOLBOWINTERSCOPE

s

44 Q YOU NEVER KNOW Audio Playground Feat. Snoop Lon
SONY MUSK CANADA

2

40 0 NEED U(100%) Duke Dumont Feat. AIN'T
BLASE BOYS.CLB/MINISTRY OP SOUND/WIN/DOWNTOWN

3

39 0 EVERYBODY LOVES THE NIGHT Ultra Nate
BLU FIRE/PEACE BISOUIT

4

a 33 GET UP (RATTLE) Bingo Players Feat. FarEast Movement
SPINNK.SABLANCA/REPUDLIL

i2

30 H RUN DAT BACK Jadagrace
EPIC

io

37 ss TRISISNHATITFEELSLIKE Arminvan Buren FeaLirevor While
APMIND/ARMADA

5

32 35 CAN'T HOLD US Macklemore& Ryan Lewis Feat. Ray Dalton
MACKLEMOREMAPNERBROS.

s

0 0 STARSGLOBAL MUSIC BRAND

Kat DeLuna 2

23 ,8 I,CAN'T WAIT Namy & Barbara Tucker t2

0 0 CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy .1
KLMOSABEAKA

2

NEED YOU NOW (HOW MANY TIMES) Plumb

33 at. GENTLEMAN PSY
SILENT/SCHOOLBOWEEPUBLIC

5

48 4, DON'T TAKE YOUR LOVE AWAY Yulianna
VON

3

47 I LOVE IT ICOna Pop Feat. Charli XCX
RECORD COMPANY TEN/BIG RE.RRP

29

35 41 GLOWING Nikki Williams
CHAMELEON/ISLANWID1M1

is

22 as THIS IS OUR LOVE Sophi
CRESCEN1 MOON

14

KW 0 ONE LAST KISS
DIAMOND STONE

Irina Feat. Dave Aude i

wilr 0 SOOTHE MY SOUL
YENLISHOTENUTEXOLUMBIA

Depeche Mode i

41 45 I NEED YOUR LOVE GAM Harris Feat.EllieGoulding
CHERR,REE/DELONSTRIKRONALVEYENLTRA.00NABON/INTERSIOPE/COLUMBIA

is

QSEXUAL RELIGION Rod Stewart
CAPITOL

i

0 CITYOF DREAMS DirtySouth&AlessoFeatRuben Haze
HOT LISTED

i

Csi

DIGITAL SONGS roasmso ST ICELSO/SOUNOSMIIIIMAIIIMMAL

LALST 1015 TITLE
IMPRINT? LAM',

BLURRED LINES Robin Thicke Feat. T.I.+Pharrell
STAI, 03AIVIXTERSCOPE

2 GET LUCKY
DAFT LIR/COLUMBA

JAPAN
WAN MOTTO° COMPILED ST X.MISXMUSOLINDSLAX AAPAMPLOITEGH

IAST MG TITLE
IMPMNI/LADEL

Daft Punk Feat. Pharrell Williams 22

10 THE OTHER SIDE
BELUGA FILIGHTS,WARNER nos,

BOKURAND NO YURIIKA
YOSHIMOTO R A C

FLOWER SONG
PHYTHECONE

Artist

NMB48

EXILE

Jason Derulo 43

3 LA LABOWLARELENTLESSNIPLIN Naughty Boy Feat. Sam Smith
NAUGHTY

4 LET HER GO Passenger
BLACK CROW/NELIWERIVEMBASSY OF MUSIC/SONY MUSIC

9

LOVE & GIRLS
PAR EASTERN TRIE

Shojo Jidai

25 SOLANGE
COLUMBIA

Ayano Goma

8 LITTLE NUMBERS
VICTOR

BOY

CAN'T HOLD US Macklemore& Ryan Lewis Feat. Ray Batton 38
MACKLEMORE

GOIN' CRAZY Dizzee Rascal Feat. Robbie Williams
DIPTEE STANK/ISLAND

TREASURE
ATLANTIC

Bruno Mars

16 POMPEII
vIRLIN

Bastille

6 DEAR DARLIN'

11

SCARLET
ARIOLA

UPTURN
PONY CANYON

Sukima Switch

Lead

I WANNA DANCE SUPER JUNIOR DONGHAE & EUNHYUK
AVEM.MORE/WARNER

LAST LOVE
TOY'S FACTORY

Rihwa

Oily Murs 12

UNITED KINGDOM

ITLE
IMPTRINTMELEI

YEEZUS
ti..../130CA-FELLA/DEF IAM/UNIVEDS,

13
vERTIGO/UNIVERSAL

IN A PERFECT WORLD
UNIQUE /01050x/ MUSIC

TIMEITOL/UNIVERSAL

Kanye West

Black Sabbath

Kodaline

Rod Stewart

ALL THE/NELTWERKLITTLE LIGHTS Passenger
BLACK C ROW

RANDOM ACCESS MEMORIES Daft Punk
DAFT LIFE/COLUMBIA/SONY MUSIC

BORN SNNER
ROC NATIONILUMBIA/501. MUSIC

J. Cole

RIGHT PLACE RIGHT TIME Oily Murs
SVCO/EPIC/501V MUSIC

KVEIKUR

SETTLE
PMR/ISLAND/UNIVERSAL

Sigur Ros

Disclosure

FRANCE
DIGITAL SONGS DAMILIDMADDINIADDIADGIAADMADINAL.

UST nits TITLE
WILD WOO montimv.....,

Artist

BLURRED
SLOR
LINES Robin Thicke Feat. T.I. + Pharrell

112./INTERE

2 GET LUCKY
OAF LIE E/COLUMBIA

Daft Punk Feat. Pharrell Williams

PAPAOUTAI Stromae
MOSAERT

4 BELLA
4VATLD

Maitre Girns

3 WATCH OUTNT/BECADSE FOR THIS (BUMAYE) Major Lazer
MAO DECE

10

6

IMPOSSIBLE
SVC°

LET HER GO
BLACK CHOW/EMBASSY Of MUSIC/SONY MUSIC

lames Arthur

Passenger

8 CAN'T HOLD US Marldemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

5 FORMIDABLE
MOS

Stromae

J'ME TIRE
WA -n.8

Maitre Gims

AUSTRALIA
ALBUMS

TITLE
NDEL

THE GRIOEATCOUNTRYY SONGBOOK TroyCassar-Daley& Adam Harvey
LIBERATSON MUSIC.

YEEZUS
4.0.0.,,i0C-A-FELLAPHP JAM/UNIVERSAL

Kanye West

ICE ON THE DUNE
THE SLEEPY IACKSONJCAPITOLAINI *MAL

STARS LOVE RATION
UNIVERSAL MUSIC SIGMA

Kera Kera

GERMANY

2

HOW 3

4

TITLE
WHI UBEL

IM HERZEN JUNG
YU...US HANS 10CHLER

13
VERTIGONNIVERSAL

EUROPA
SONY MUSIC

sole

_intifiTEN28
Artist

Amigos

Black Sabbath

LaBrassBanda

BEID°MEINER SEELE
IMO

Xavier Naidoo

7 MIT DEN GEZE ITEN
/UNIVERSAL

Santiano
WE LOVE XIUSIC/ELECTROL

9 RANDOM ACCESS MEMORIES
DAFT LIFE/COLUMBIA/SONY MUSIC

Daft Punk

5 NEW YORK, RIO, ROSENHEIM Sportfreunde Stiller

GLUCKSGEFUHLE
0010005/ISLAND/UNIVERSAL

MYTHOLOGY
REPRISE/12111NO/WARNER STRATEGIC MARKETING/WARNER

AM SEIDENEN FADER
SONY MUSIC

CANADA
MAIMS

1

W 2

3

MI 4

6

Beatrice Egli

Bee Gees

Tim Bendzko

0
[Own. pY u 0

TITLE
uon

Artist

YEEZUS
1.0.0.0./ROC.A.FELLA/DEF IAM/UNWERSAL

Kanye West

BORN SINNER
ROC NATION/COLUMBIA/SONY MUSIC

J. Cole

ERTIGO/BEPUBLIC/UNIVERSAL
Black Sabbath

WATCHING MOVIES WITH THE SOUND OFF Mac Miller
ROSTRUM

RANDOM ACMP,CESSMUSIC MEMORIES Daft Punk
DAFT 115E/COLUMBIA

3 THE HURRY AND THE HARM City And Colour
DINE ALONE/UNIVERSAL

14 7 UNORTHODOX JUKEBOX Bruno Mars
AILANTIC/WARNER

10 MHEACKLEMOREHEIST Macklemore & Ryan Lewis

no 9 KVEIKUR
01/1111,6ARS GROUP

Sigur Ros

10 NIGHT VISIONSKO/UNIVERSAL

KOREA
KOREA WOOF ROT 300

WE
TITLE

1 MY LOVE
0 EPA, 0INSONE MUSICWOR.

Imagine Dragons

0
Ft, 6y 8.,1A.PoeRD KonEA

ist

Lee Seung Chul

Empire Of The Sun 15

DEPARTURES
DEW PROLESS/UNIVERSAL

Bernard Fanning

2 THE GREAT GATSBY
W.ERTOWER/INTERSCOPE/UNIVERSAL

Soundtrack

3

5

7

8

RANDOM ACCESSMUSIC MEMORIES
DAFT LIFE/COLUMBIA/SONY

Daft Punk

UNORTHODOX JUKEBOX
ilaomWARNEI,

ALL CRTHE LITTLE LIGHTS
BLK OW

WROTE A SONG FOR EVERYONE
VANGLIARD/COLUMBIA/SONY MUSIC

Bruno Mars

Passenger

John Fogerty

,.g1,,CE CLOCKWORK Queens Of The Stone Age

24

2

3

4

GIVE IT TO ME
STARSHIP ENTERTAINMENT

SISTAR

ALL RIGHT
MYSTIC.

Lim Kim

WHY ENTI DD YOU COME JUST NOW Jung Yap
SeSCONTHUB

NEW 5

6

7

B

9

8

37

2

DARUNG OF ALL HEARTS Sunny Hill Feat. Hareem
1.001 ENTEITLAIUMENT

ONLY YOU
SAMPWA NETWORKS

4Men

FIRST LOVE After School
PLEDIS

BEST WASHES TO YOU (ACOUSTIC VER.) Choi An Hyuk
SAMHYVA NENORKS

THE WAYERTAINMENTYOU MAKE ME MELT SISTAR Feat. Seeks
STARSHIP ENT

10 SHORT HAIRENT Huh Gak, Jung Eunji (Apink)
A CURE ENTERTAIN

a

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.06.2013
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LAST cm TITLE
owe ouw wreucuieL

TE ESPERANDO
SOPI LW,

VIDRO FUME
506/ MUSIC ENTERTAINMENT

Luan Santana

Bruno & Marrone

AMIGA DA MINHA IRMA Michel Telo
SOB LAME

93 NERMILLION MILES Jason Mraz
WAR

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
SONY MUSIC ENTER,INMENT

DESENCANA Thiaguinho
SOM LIWIF

AMOR DE CHOCOLATE Naldo
D EGROISC

LONYOUCO CORACAO
S MUSIC ENTER,INMENT

Eduardo Costa

PODE OU NAO PODE Ze Ricardo & Thiago
,LISMA

TANTINHO
SONY 1311SIG ENTERTAINMENT

Daniel

FINLAND
DIGITAL SONGS 12110111MNIMINISIIIMMENK RlEpMUIBNAI

146 TITLE
sot IMPRINT/LABEL

Artist

LEVIKSET REPEE S in i Sabotage Feat. VilleGalle
DARNE

JOSSU
LIIGNWARNER

Cheek Feat. Jukka Poika

GET LUCKY Daft Punk Feat. Pharrell Williams
D AFT LIFE 6030MMA

WAKE ME UP!
LE,L5/UNIVERSAL

Avicii

ElPNERTAIDA TIETAA TYTTO Erin
WA

ENKELI Tuomas Kauhanen Featuing Vainovaino

JENNY
5,010 KILLERS/WARNER

CLOUDS
5080 1.111SIC

Studio Killers

Redrama Feat. A.J. McLean

CAN'T HOLD US Macklemore& Ryan Lewis Feat Ray Dalton
MACKLEMORE

PLAY HARD David Guetta Feat. Ne-Yo & Akon
MAT A PRISICNIPG

WAKE ME UP!
LE/ELS/UNIVERS,

Avicii

ENM/UNIVERSALANNAN VARLD
MAP

Stiftelsen

GDAETIFE/G
OLL

LUCKY Daft Punk Feat. Pharrell Williams
FT IMBIA

IT'S ONLY LOVE Linus Svenning
EMI PUBLISHING

ONLY TEARDROPS Emmelie de Forest
SONV 1413SIG/UNIVERSAL

BLURRED LINES Robin Thicke Feat. T.I. a Pharrell
STAR TRAKONTEDSCP

7 I NEEDYOUR LOVE Calvin Harris Feat Ellie Goulding
FLY EYEMOLITOR/COLUMILIA

6 CAN'T HOLD US Maddemore & Ryan Lewis Feat Ray Dalton
MALEIDOKE

I CENTER OF THE UNIVERSE Axwell
AVT03115CONAK/SONY MUSIC

JUST GIVE ME A REASON P!nk Feat. Nate Ruess

MEXICO
_mina c clARGER RR N LucN eEs

tar Ns TITLE Arta St
WEEK Nun iMPRINTILAT,

2

3

9

4

5

17

10

GET LUCKY Daft Punk Feat. Pharrell Williams
D AFT LIFE/COUR/ 81,506/ 41U56

EL RUIDOSE1152APATOS La Arrolladora Randael LimendeReneCanotho
D ISA/UIVEPSAL

IECORLOVEMIT
Y TEN/BIG BEATWARNEP

Icona Pop Feat. Charli XCX
COAN

TE PERDISTE MI AMOR Thalia Feat. Prince Royce
SONY MUSIC

PUNO DE DIAMANTES Duelo
LA BONITA

N OYTENGO SANAS DE TI AlejandroFemandez/Christina Aguilera
UNIVERSAL

B LURRED LI OPNESVERSA Robin Thicke Feat. Pharrell
STAR TRAITINTERSC ERNI

Et'a Samo

11 9Mi BELNIVERSALLO ANGEL Los Primos MX
4SL/0154/U

16 VERDE MAS ALLA Jenny & The mexicats
E35 DA RR

O N-) mci
"

CONCERT GROSSES

2

3

4

5

6

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

GROSS
Kw TOW woo,

ARTIST
WE

TE

ATIEDIDARGF PROMO,.
CAPACITY

$13,899,200 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
1,3214393I3 YEW OSAKA -Jo ARE, os u A JAR. 82,307 CIRQUE OU SOLEIL. FUJI

$262 91/3126.20 ME AM 1326 93.12 S11005

$6,479,237 BRUCE SPRINGSTEEN & THEE STREET BAND
1E4,153,3573 $9430/378 GAMBLER s23011102, LONDON 70,425 LIVE NATION

JUNE IS SELLOUT

06,309,898 BRUCE SPRINGSTEEN & THEE STREET BAND
64,1163.300/ $91.22 GOFFEPTPARK, NIJMEGEN. NETHERLANDS

64.300

M010 CONCERTS

PANE , LOUT

$6,268,801 ONE DIRECTION
18,122.804 PESOS/ FORO SOL. MENICO CITY

MAL LUNE 839

1023125 OGESA6IE

10,00 TWO SNOWS

$5,189,250 PAUL McCARTNEY
$300.50 BARCLAYS GETTER...KM..

AWE B.10
29.898 AEG LIVE

MO SELLOUTS

$4,182,184 BRUCE SPRINGSTEEN & THEE STREET BAND
13,6130,8713.9750.675 HAMPDEN PARK. GLASGOW SCCITLANO 4,000 LIVE NATION

ILINE 18 46,8B

$3,480,677 BRUCE SPRINGSTEEN & THEE STREET BAND
62,51946 RICOH ARENA, COVENTRY MUM, 37362 LWE NATION

$96.60/$85301 PANE 20 SELLOUT

$2,927,440 BEYONCE, LUKE JAMES
112277,363I SPOPLBALE IS, ANTWERP BELGIUM

$116.09/362,6 I5,31.

33.735. GREENHOUSE TALENT

34393 TRIO SHOOS

$2,516,352 EMMANUEL & MUARES
122,416,821 PESOS) GUMMI/10 NACIONAL, MENIE0 CITY 47,720 22261 MOB DEESACIE

$63A2 30.31,11.1NE 5-6 31303$31190 SELLOUTS

$1,723,420 CELINE DION
$230/$123/$140/333 ONE COLOSSEUM Ar CAESARS PALACE, LAS 4E505

JUNE LAD, 2,23
14.3725.387 FOUR CONGER-66E53/4EG LIVE.
51040 ORE SEMITE CAESARS ENTERTAINMENT

$1,276,790 MK, CHURCHILL
(623,47 FRANCS) HALLENSTATION. 20M CR

$302.16490,1 MAY AI

11000
SELLOUT

GOOD NEWS PRODUCTION,
MARSHALL ARTS

$1,240,880 PINK, CHURCHILL
6949310/ SPORTPALEIS, ANTWERP BELGIUM

$55.36664.49 APRIL 30
30.052
SELLOUT

LIVE NATION BELGIUM, MARSHALL ARTS

$1,203,450 PINK, WALK THE MOON

5.

6918376/ PALAIS OMNISPORTS BERN PARIS

$.14/$58,6 APRIL 12

W,D0
SELLOUT

INTER CONCERTS. MARSHA, ARTS

$1,182,851 BARRY MANILOW, JAKE JOHANNSEN
$249.99.19.99

GREEK THE
AT36 LOS ANGELES NEIDERLANDER

GREEK 436 1,610 TWEE 511005

$1,174,110
6863.65.

$23.08/562.64

MK, WALK THE MOON
ZIGGO DOME. AMSTERDAM

APRIL 19

16,1
SELLOUT

MOID CONCERTS. 'APR.., ARTS

$1,146,330 MK, CHURCHILL
6873,20/ WIENER STARTHALLG VIENNA

MAY 9

14.858

SELLOUT

NUC0451 ENTEPTAINMEN3

$1,146,300 PAUL SIMON, RUFUS WAINWRIGHT
3,1363,07211EW MACAW 8085970 BARB STADIUM, BURMA NEW ZEALAND MA28

$113.15 APRIL 12,502

CHUGG EN TEP,IN MEN,

BOLTON PROMOTIONS

$1,141,690 MARK KNOPFLER
6839355/ SPORTPALEIS. ANTWERP.13ELGIUM 15,63
$97.394351394 MAY IR 15.268

LIVE NATION

$1,134,870 PINK, CHURCHILL
asee.oys IMMO ERICSSON GLOBE. STOCKHOLM 14.975 LIVE NATION SWEDEN. MARSHALLMARSHALL AR

39377/$30.08 1.16/ 26 581016

$1,132,236 FLEETWOOD MAC
5176646 PRUDENTIAL UWE, NEWARK, ALF

APRIL 24

LII/E NATON

$1,118,940 THE POSTAL SERVICE, RA RA RIOT
$50/535 RARCLOA6 CENTER, PP0013613, N.Y. 23,331 THE BOWERY PRESENTS

JUNE 1415 26.630160 SHOWS

$1,090,904 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
590635 KLIPSCH MUSIC CENTER, Noel VALE, INT. 23418 THE MESSINAORO07685068

IONE 13 SELLOUT

$1,079,210 BRYAN ADAMS, AMY MACDONALD
($1.0362192 AUSTRALIAN)

$I233S/$03.08
ROD LAVER MENA MELBOURNE, AUSTRALIA
APRIL 20

9,929

10400
FRONTIER TOURING

$1,063,810 ERIC CLAPTON, ANDY FAIRWEATHER LOW
6817.696
8,.9/SUAS

02 WORM HAMBURG

1011E1

11,81
12,60

FPS CONGERTBURO

$1,049,550 DAVID GARRETT
N83.191 ERNG,

5.21330/38753
HAL L ENSTATION.RLIDICX

IUNF 11 9062
5000 NEWS PRODUCTIONS

$1,045,230 ERIC CLAPTON, ANDY FAIRWEATHER LOW

P10561658.03
02 WORLD, BERLIN

MAY 30

11,22
SELLOUT

CONCERTRORO RAHLMANN,

UTTER PROMOTERS

$1,033,630 PINK, WALK THE MOON
omens, $78.51/%71.99 7216BLIN

APRI12
1.2.884

SELLOUT

AIKEN PROMOTIONS. MARSHALL ARTS

$1,009,431 ROD STEWART
6,731,10 KRONA/

$209.19/$82.47

ERICSSON GLOBE. STOCKHOLM

LUNE IS

8.893
SELLOUT

LIVE RATON

$3005,060 PINK, REDDRAMA
6,31081
559.24,330

HARTWALL PREEN,. HELSINKI
MAY 28

TA.
SELLOUT

LIVE NATION FINLAND. MARSHALL ARTS

5975321 PINK, WALK THE MOON
RATIO/

V10.0460.15
LG ARENA, BIRIANGEmon, ENGLAND

APRIL 21

22,967

SELLOUT

MARSHALL ARTS

$969,882 PINK, CHURCHILL
(1.9.092.0.28 POMMY)

5100.0843489
02 ARENA. PRAGUE

MAY 10

17.322

SELLOUT

UBE NATION CZECH REPUBLIC.

MARSHALL APRS

$946,143 ANDRE RIEU
533136 KRONER)
$62.55/30013

NIKE BANK BONEN, HERRING, DENMARK

MY 2
D.029
9.036

MAAR RIEU PRODUCTIONS,

ROLAND TEMFAE KONZERT

$941,962 PINK, CHURCHILL
6231.026/

08,5649.6
HANNSDAARTIN SCHL EVER HALLE,SELFFTGART, GERMANY

MU,
10196
SELLOUT

PETE,
MARSHALLA

RIEGERRTS KON2ERTAGENTUR

$909,572 PINK, CHURCHILL
.826

1.26691/$61.61

OR WORLD. HAMBURG

MY I
1,016
SELLOUT

PETER RIEGER KORZERTAGENTUR.

MARSHALL ARTS

$890,557 RASCAL FLATTS,
26,003

THE BAND PERRY, CASSADEE POPE
369/$25 CONIC. THEATRE, HARTFORN, CONN, LIVE NATION

IONE IS SELLOUT

Cirque's
Immortal
Tour Soars
In Osaka
The Michael Jackson the
Immortal World Tour by
Cirque du Soleil (above)
owns the top Boxscore with
ticket revenue reported from
the final Japanese venue
on the touring production's
ongoing swing through Asia.

Multiple performances
at Osaka -Jo Hall produced
a combined gross of $13.9
million from shows held
June 6-9 and June 13-16.
With matinee shows on four
of those days, a total of 12
performances were held at
the arena. The Immortal
World Tour, launched
in October 2011, toured
extensively in North America
and Europe before beginning
its current trek through Asia
that continues until August.
The overall gross from the
beginning of the tour through
the Osaka run now totals
$277.2 million from 335
performances. More than 2.5
million fans have attended
this arena -based salute to the
late King of Pop.

Pink's The Truth About
Lave tour lands on the chart
multiple times this week,
ranking as high as No. 11
with a sold -out concert in
Zfirich, followed by 11 more
shows. The 12 concerts,
which produced $13 million
in box-office grosses, are all
from the European leg of
the tour that ran from April
12 through the end of May.
Overall gross sales since the
tour began in February total
slighty more than $60 million
from 820,656 seats sold at 56
venues in North America and
Europe. -Bob Allen

Data for week of 07.06.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data CO
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KANYE WEST

Yeezus

7/6/13

03illtaard 200 Chart debut date)

MAC MILLER

Watching Movies With

the Sound Oft

7/6/13

T.1. 4
Trouble Man:Heavy Is the Head
The album arrived Dec.18, 2012-exactly one
week before Christmas. In turn, it seemingly
became an impulse purchase for consumers
seeking a stocking stuffer for the hip -hop fan
on their shopping list. Physical sales made up
63% of its first week, the only title on this listto
start with less than half of its first week derived
from downloads.

72,00,
43.55%

MEEK MILL

Dreams and Nightmares

11/17/12

411E.. MAC MILLER
Watching Movies With the Sound Off
Miller's album was strongly supported by
digital sales and an iTunes pre -order download
window that launched May 27. In turn, 71% of
its sales were downloads. His last set, 2011's
Blue Slide Park, started with an even larger
digital share: 76% (109,000 downloads out of
144,000 total sales).

T.I.

Trouble Mani Heavy

Is the Head

1/5/13

KID CUDI

ndicud

5/4/13

Trend Report:
100,000 -Plus Rap Album Debuts,
Physical Vs. Digital Sales

PHYSICAL VS. DIGITAL SALES COMPARISON FOR LAST 10 RAP ALBUMS WITH 100,000 -PLUS SALES

SOURCE:NIELSEN SIJUNDS(rin

KANYE WEST
Yeezus
So far this year, digital downloads represent 51% of all rap
album sales. In contrast, download sales make up 43% of all
albums sold. West's arrival with Yeezus was mostly powered by
digital sales, though not overwhelmingly. It may have lost some
download sales as it wasn't available to pre -order through any
digital retailer, unlike most superstar albums.

LIL WAYNE

I Am Not a Human

Being II

4/13/13

A$AP ROCKY

Long.Live.A$AP

2/2/13

KENDRICK LAMAR

Good Kid, M.A.A.D City

11/10/12

14 J. COLE
Born Sinner
On the day Born Sinner leaked (June 7)-11 days before its street
date-Cole quickly posted a stream of the album on his site,
along with a prompt urging fans to pre -order the album through
iTunes. Sources suggest there was a significant increase in pre -
orders at the time of the leak, though it's unknown how many
came directly from Cole's site.

J. COLE

Born Sinner

7/6/13

A$AP ROCKY
Long.Live.A$AP
A$AP Rocky's first -week
was buoyed by consumers
using digital gift cards
received at Christmas. The
set was released Jan. 11, but
was available for pre -order
on iTunes a month earlier
(Dec. 10). Of the album's
cumulative sales, its digital vs.
physical sales have balanced
out a bit: 56% are downloads,
whereas physical copies tally
43% of its sum.

WIZ KHALIFA

0.N.I.F.0

t. copyright 2013 ba PrometheusOlobal Media, LLB. All rights reserved. No part of this publication may be reprocluted@tored inane retrieval system or transmitted,In any form or by any means, elettroni t, mechanical, photocopying. recordingor otherwise, without the prior written permissionorthepublisher.BitSBOOPO
MAGAZINE 1155N 0006-2510; MPS 056-1001ispublIshed weekly exceptfor thefirst week in July andthe lastweek in December by PrometheusGlobal Media, L.., 770 Broadway, new York. NS.5000@uSuS.Substriptionratei annualrate.Continental U.S. $299.00. Continental Europe Xnpounds. Billboard, Tower House,
Sovereign Park, Market Parborougb, leices@rsitire, England LEIS Our. Registered as a newspaper at the British Post off ite.lapan 109,000 yen.Poriodicals postage paid al NewYork, NY., and atadditianal mailing off ices. Postmaster: Please send all PI@ to CM Send Non.Postal and Military Facilities changes of address to
Billboard, P.O. Box 45, Congers, N.V.,10920-0045. Current and back copies of Billboard areavailable an micrafIlmfrom Crass Microform, saute IN, Millwood, N.V. 10516 or Xerox UniversityMicrofilms, P.O. Box 1346. Ann Arbor, MI 40106. For reprints contact: Wright@Media, pgm@orrightsinedia.com.i@x@os@sxus.
under Canadian Publication Nail Agreement No.41I50500 return undeliverable Canadian an dresses to EASI PrAnnIOSOSSO,P.O. Box 2600@lississaug@on LOTOP.B.Vol.125 Issue E@Printed in the U.S.A. For subscription information, 11/100-68.1873 bU.a roll Free);805'267-3007 (International) ore -mail Subscriptions@
eillboald.biz. For any other information,call 212-693-6100.



GET GIGS.
Sonicbids helps you book gigs and marketyourself to our

network of 30,000 promoters. Play the stages of Bonaroo
and SXSW. Get your music in film and TV, including
CBS and PBS.

irrpp! fajoll 7-771

Burning of Rome I Photo by: The Joelsons

Get started at sonicbids.com


