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Word around the neighborhood is that your vehicle is not what it used to be. It's okay,
it happens to all of us sooner or later. The good news is, for a limited time, your
neighbors at First Entertainment Credit Union have auto loan rates as low as 1.49%
APR. Rates this low don't come around every day. And they won't last forever either.
So don't delay - put a new car in your driveway today.

 Apply online 24/7
Rates as low as 1.49% APR

Visit www.firstent.org/gnome,
call 888.800.3328 or stop by a
branch to apply.

 New, used or refinance
 100% financing available

FIRSTENTERTAINMENT
CREDITUNION

An Alternative Way to Bank

APR = Annual Percentage Rate. 1.49% APR is the preferred rote for new vehicles up to 48 months at a monthly payment of approximateK $21.48per $1,000 borrowed. Additional rates, starting as low
as 1.95% APR, and terms may apply, call 888.800.3328 for details. Rote of 1.49% APR is also the preferred rate for used (maximum age 6 years old) vehicles up to 48 months at a monthly payment of
approximately $21.48 per $1,000 borrowed. Amount financed may not exceed the MSRP or 110% of the high Kelley Blue Book NADA value fornew (100% for used), including tax, license, GAP Insurance and
Mechanical Breakdown Protection. Rates are subjed, change without notice. No additional discounts may be applied to these rotes. All loans subject to credit approval. Existing First Entertainment auto loons may
not he refinanced under the terms of this offer. Offer expires lune 30, 2013.0 .2013 First Enlerioinment Gerrit onion

Auto loan

Everyone is eligible to join. 888.800.3328  www.firstent.org
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TV

`Love,' TV And
Rock'N'Roll
Disney and Plain White T's put their hearts-
and music-into dating show
By Phil Gallo

During the next few months, the Disney labels are making
a play for grown-ups. With releases that include Demi
Lovato's fourth album, an EP from Plain White T's and
a Selena Gomez single that coincides with her 21st
birthday, Hollywood Records is aiming to broaden the

demographics for artists who first caught on with youngsters. ¶
Lovato, whose "Heart Attack" is No. 15 on the Billboard Hot 100, has
an expanded awareness thanks to her role as a judge on Fox's "The X
Factor," and Gomez has branched beyond family -friendly films with
the tarted-up "Spring Breakers." Plain White T's are going the reality -

Ready' for
an adult
audience:
Demi
Lovato (left)
and Plain
White Ts
member
Tim Lopez

relationship route with "Ready for
Love," an unscripted NBC show that
premiered April 9 after "The Voice"
and was watched by 3.7 million view-
ers, according to Nielsen.

Plain White T's guitarist and occa-
sional lead singer Tim Lopez is one of
three bachelors on the show hoping
to find romance. The program is also
the launch pad for a new Plain White
T's four -song EP that includes their
new single, "Should've Gone to Bed."
Originally scheduled for an April 23
release, the EP was moved up to April
9 after NBC gave "Ready for Love"
the plum post -"Voice" slot.

Following a performance of "Hey
There Delilah" on the premiere, the
band's hits-"Rhythm of Love," "1, 2,
3, 4-and other older songs appear
throughout the series. The single
and a second new track, "The Giving
Tree," will also be used in the show.

Disney Music Group VP of licens-
ing Dominic Griffin and Plain White
T's publisher Warner/Chappell
seized on this opportunity by striking
a below -market rate for the program.
Generally speaking, reality shows
have minimal music budgets-usu-
ally for a score-and their shelf lives

tend to be limited to a single run.
"It would be weird to have the Plain

White T's on a show but none of their
music," Griffin says, noting that the
publisher started pitching the new
songs to NBC's marketing depart-
ment for use in promos about two
weeks before the premiere. "The
marketing guy inside of me is always
saying, 'Use the new songs,' but one,
we didn't have all the finished music
[during filming], and two, I'll take ex-
posure on the catalog. It seemed like
the perfect catalog for the show."

Jason Ehrlich, an executive pro-
ducer on "Ready for Love," says the
intention was to use music exten-
sively from the start. The show en-
listed Secret Road Music Services
to deliver independent artists-Amy
Stroup's "Hold Onto Hope Love" is
the show's theme song-but the
Plain White T's music became part
of the storytelling and score.

A crucial element in the use of TV or
film to break artists is obviously the op-
portunityit offerstopresent apersonality.

In the cases of Lovato, who'll re-
turn to "The X Factor" for a second
run in the fall, and Gomez, who has
wrapped shooting on a comedy and
an action thriller, the challenge is
getting audiences to accept them as
young adults. With Plain White T's,
there's still a need to put a face to the
band and "Ready for Love" presented
a rare opportunity for the group to set
up its next full-length, which is ex-
pected in late summer.

"It's more difficult today than, say,
20 years ago to change your image
from album to album," Walt Disney
Music Group president Ken Bunt says.

"It's more difficult to reinvent yourself
because there's so much information
available, so it has to be authentic.
People sniff out inauthenticity."
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Playing The Cazzette
Swedish duo teamed with Spotify, topped the
dance chart and won a record deal, all without
selling a single song
By Alex Pham and William Gruger

Mel
Karmazin
earned $11
million in
2012, his last
year as CEO
of SirlusXM,
up from
$10.7 million
in 2011. He
stepped
down in
December
as Liberty
Media took
control of
the satellite
radio
company.

Four months ago, few had heard of Swedish EDM duo Cazzette.
Today, the act, two DJs from a small coastal town on the outskirts

of Gothenberg, Sweden, has crested not just one Billboard chart, but
three-Dance Club Songs, Global Dance Songs and On -Demand
Songs. The group then capped its accomplishments with a contract
with Island Def Jam-all without having sold a single track.

Cazzette's unlikely rise to prominence wasn't an accident. Rather,
it was an orchestrated affair between Spotify and Cazzette manager
Ash Poumouri, a scrappy EDM up -and -corner who also manages Avi-
cii. Each brought different agendas, but they united over a common
goal: to lift Cazzette out of obscurity. Poumouri wanted to leverage
Cazzette's success as a strong second act to launch his own EDM label,
PRMD. Spotify wanted to show the world it was capable of breaking a
new artist, the way broadcast radio could.

Combined, their Pygmalion plan for Cazzette was unconventional
for a number of reasons. First, Cazzette decided not to sell any tracks
from its debut album, Eject. "It's important for people to like your mu-
sic before you start selling it," says Sebastian Furrer, 19, who with Al-
exander Bjorklund makes up Cazzette. "I remember when Skrillex's
first EP came out for free. Two months after that, he was huge."

Second, Eject was released in three phases, with new tracks com-
ing out a month apart. The first set of tracks was radio -friendly, the
second had a house feel, and the third had a hard edge. The original
idea was to build momentum and slowly
milk the album during a longer period of
time. The accidental outcome was that
Cazzette, having not been pigeonholed
into any genre, wound up attracting
three different audiences, each gravitat-
ing to the different sounds on the album.

Finally, neither Pournouri nor Spo-
tify spent money on marketing. Aside
from the usual social media outreach
and promotion at live performances,
the group leaned heavily on Spotify
to hype the album. In addition to a
blizzard of email promotions, Spotify
pushed Cazzette through recommen-
dations on its Facebook app, as well
as through in-house ads, both audio
and visual, on the service's mobile and
browser platforms.

The results: Cazzette's Facebook
likes more than doubled from 42,969

on Nov. 2 (la days before the act re-
leased the first set of tracks) to 92,564
as of April 8. Likewise, Twitter follow-
ers grew from 19,663 to 38,832 during
the same period. Average gate atten-
dance grew from about 1,5oo people
per show to 8,500 for Cazzette's most
recent solo show in Monterrey, Mexico,
according to Poumouri. In total, the al-
bum's tracks were streamed more than
16 million times on Spotify, peaking at
3o 0,00o streams a day in late February.
Lead single "Beam Me Up" debuted at
No. zo on the On -Demand Songs chart
on March 23, topped Dance Club Songs
in early April after an eight -week climb
and spent lo weeks on Global Dance
Songs, peaking at No. 16 on April 6.

Regardless of who deserves credit
for Cazzette's achievements, everyone
got what they wanted. The group land-
ed a major -label contract. Pournouri
got an anchor client to launch his own
label. And Spotify earned bragging
rights by breaking a new band, as well
as becoming a case study on building
a marketing platform for artists that's
akin to what broadcast radio can offer.

"Our partners in the music industry
are now coming to us and saying, 'I
would like to have that opportunity.' It
was not at all lost on them the level of
visibility we gave to Cazzette," Spotify
global head of content Steve Savoca
says. "That was the level of interest we
were hoping to attract. The music in-
dustry's understanding of the value of
Spotify is much clearer now." 0

Streaming services. Services
that rely on algorithms and
user preferences to deliver
recommendations are shifting
toward a curated approach.
Spotify's Spotlight program
represents one such subtle
but sig nificant shift away f rom
algorithmic neutrality toward
active promotion of a handful
of bands. Expect similar
programs to crop up.

Labels. Services like Spotify
are picking up some of the
A&R and artist development
tasks for less mature talent
that record companies once
assumed, which is good
news for resource -strapped
labels. Rather than regard
such efforts as usurping their
roles, labels can view these
programs as a sortof minor
leagues for burgeoning acts.

Artists. Musicians now
have an additional channel
to actively market their
work. But taking advantage
of these opportunities will
require extra strategic
planning-in order to get
the promotional push, for
example, they may need to
kick in exclusive content.

Luke Bryan
(left) and
Blake
Shelton
co -hosting
the ACM
Awards.

[ THE

Action

CBS
SYNERGY
The Academy
of Country
Music Awards
on April 7

posted their highest ratings
since 1998, which was largely
attributed to ramped -up
promotional activities across
the 125 stations in the CBS
Radio network and their
various online properties. CBS'
country stations promoted the
awards from the nominations
announcement forward.
Other genre stations keyed
on tune -in promotions during
ACM weekend, helping attract
15.5 million viewers to CBS
for the three-hour telecast
(according to Nielsen), which
featured Brad Paisley, Blake
Shelton and others.

PANDORA
MILESTONE
Pandora's
steady
growth spurt
continues

as the company recently
surpassed 200 million
registered users. Impressively,
half of those users signed
up for the service in the past
two years, while it took six
years to reach the first 100
million. The number of users
who actively use Pandora
each month, however, has
remained relatively stagnant
at 69.5 million listeners.

THE
SKINNY ON
IFPI
The first
growth
year for

the global music industry
since 1999 was spurred
by increases in digital,
performance rights and
synch revenue as well
as rising consumption
in emerging markets,
according to the big annual
report released April 8 by
IFPI. Physical sales are the
only revenue stream to have
decreased year over year,
according to the report.
Global sales totaled $16.5
billion in 2012, up 0.2% from
the year before.

WIND-UP
TIES IN
WITH
CLEAR
CHANNEL
Wind-up

Records will get a piece
of digital and broadcast
revenue from plays of its
catalog on Clear Channel
radio stations thanks to a
deal the independent label
recently struck with the
radio giant. Under the deal,
details of which weren't
disclosed, Wind-up and
its artists, including Creed
and Evanescence, will get
a percentage of revenue
from ad sales sold against
plays of their music, be
they online or on terrestrial
radio. Big Machine was the
first indie label to strike
such a deal with Clear
Channel last summer.
Glassnote, Dualtone
and others followed suit
shortly after.
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Does Discovery
Matter?
Two new studies suggest most
listeners aren't passionate about
music discovery
By Glenn Peoples

In the April
1.3 issue,

a story on
Paramore
should
have listed
the band's
booking
agents, Ken
Fermaglich
and David
Galea at
the Agency
Group. Also,
the group
has dates
in Europe
and South
America
June through
August.

In the same
issue, a
story on late
producer
Phil Ramone
misstated
that
Interscope
will release
Matthew
Morrison's
new album.
In fact, it
will arrive
on Adam
Levine's new
label, 222.

An ever-growing number of startups
have launched and much venture
capital has been invested under the
presumption that people actively seek
new music and would be interested in

independent fare if given the opportunity to hear it.
And indeed, some people actively seek out new mu-
sic-but just some.

Playlists are one way that music fans discover new
songs. For example, one of Spotify's early, unique
selling points was based on the idea that people will
discover music through the sharing of songs and
playlists. Over time the service has added third -par-
ty apps that create new and different ways to discover
music-for example, concert reviews by Pitchfork,
charts by Billboard-but the playlist is still at the
heart of the Spotify experience.

But playlists don't seem very popular in light of a
February survey by Nielsen that revealed music fans
of all stripes aren't devoted to them. Half of only
one group-those who Nielsen calls "digital fans"-
enjoys sharing playlists with their friends while the
other five groups showed far less interest. Overall,
less than half of the people surveyed enjoy compil-
ing playlists with a specific theme.

Nor are the six consumer groups in Nielsen's study
particularly interested in independent music. Disin-
terest in indie music is important to music services.
It makes up the majority of releases in a given week.
Services' editorial coverage and recommendations
often focus on independent releases. In most cases,
the concept of music discovery is synonymous with
music that is out of the mainstream.

Only "aficionados"-the most active and highest -
spending music fans-really like indie music and
going to concerts by indie or unsigned artists. All
other music fans, who comprise 86% of consumers
and 66% of music spending, can be described as be-
ing indifferent to indie music.

The uncomfortable truth is most people don't
invest much time in discovering. Arbitron's new
Infinite Dial 2013 report shows that AM/FM radio
ranks well ahead of YouTube, music TV channels,
Facebook and Pandora for music discovery. With the
exception of Facebook, each is a passive experience.
Platforms that demand more interaction, such as
music blogs and Spotify, are at the bottom of the list.

The fact that most people are quite passive with
music discovery suggests many business models
are targeting only one small segment of consumers.
From music discovery services (the Twitter -owned
We Are Hunted) to concert ticket services (Thrillcall,
Tixie) to Internet radio (Earbits, Shuffler.fm), an in -

MUSIC DISCOVERY & INDEPENDENT MUSIC

I would be completely
lost without music

I often discuss music
with friends

I enjoy sharing
playlists with friends

I enjoy compiling playlists
with a specific theme

Indepenathst-mstice hasrt

mainstream/commercial
integrity than

I enjoy live shows for
local, indie or unsigned

artists

I enjoy independent or
"indie" music

PEOPLE ARE PASSIONATE ABOUT MUSIC...

...BUT MOST DON'T CARE MUCH FOR PLAYLISTS

...OR INDEPENDENT MUSIC

10%

TYPES OF FANS

AFICIONADO

Buys from Amazon, interested in
using technology for music-
except discovery.

OCCASIONAL CONCERT
CONSUMER

Listens in car but not much at
home. Will go to concert of favorite
band. Uses Pandora.

30% 50%

DIGITAL FAN

Listens to music through Facebook,
influenced by recommendation
engines. Apple customer.

AMBIVALENT CONSUMER

Not connected to favorite band
on social media. Uses Pandora.
Willing to pay for unique content.

70% 90%

BIG -BOX FAN

Likes music heard in movies,
TV, videogames, commercials.
Discount shopper.

BACKGROUND MUSIC
CONSUMER

Spends some money on TV and
movies, but spends only time
on music.

Source: "The Buyer and the Beats:The Music Consumer and How to Reach Them: Nielsen, March 2013

credible amount of services are built on consumers'
love of indie music. That may be appropriate for the
14% of consumers who told Nielsen they mostly like
indie music, but it doesn't address the majority of
those who aren't interested.

Music startups have to make a choice: Super -serve
a small group of indie-loving, discovery -hungry
music lovers, or create a product that appeals to the

masses. Products that allow people to discover music
passively, such as radio and TV, have mainstream po-
tential. All others might need to make discovery easi-
er to win over lucrative mainstream consumers. 0

TAKEAWAY: Only hardcore fans seem to seek out new
music while the vast majority of fans remain passive,
giving radio a head start introducing them to new music.
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Ty Roberts
Co-Founder/ChiefTechnology Officer,

Gracenote/Sony Corp.

As chief music nerd at Gracenote, Ty
Roberts gets involved in some of the
industry's more experimental efforts
to leverage technology and deep data
to drive music discovery and sales.
Gracenote provides a treasure trove of
information for entertainment services,
from artist and actor bios to album
metadata and song recognition. Based
in San Francisco, Roberts is elbow -deep
in a number of projects.

Coffee with Jerry Harrison, who
was one of the Talking Heads, at the
Starbucks in San Rafael. He's a producer

now, and he's very interested in streaming live
concerts. We're developing technology in our
labs that could help Jerry assemble live video
feeds in a new and interesting way.

10.00
Quick call with a curator at London's

am Victoria &Albert Museum to check up
on a display we helped create for the

'David Bowie le exhibit. Ten years ago, I wrote a
piece of software for Bowie and Brian Eno called
the Verbasizer. It randomly generated sentences
that they used for lyrics. The museum asked us
to reproduce that software for the exhibit.

I have a call with the head of Sony's TV
11.00 group in San Diego to develop a second -

screen app that combines our electronic
programming guide with the images we have of
cast and crew.

My lunch meeting is with Graham
12.00 McKenna, our head of PR, about kicking

off a series of hack-a-thons. We'll be
releasing a video API in a few weeks that will
include our TV listings data, images of cast and
crew, and video recognition technology.

411)

Our CEO Stephen White and I meet
with Neil Schwartzman, the CEO of
Spinlet which operates a streaming

music service in Af rice. They're helping us build
a comprehensive African music database, a lot of
it independent and regional music.

01DDinner with Jim Bucxkowski, director
of research at Ford Motor and a Ford
Technical Fellow. We talk about

integrating Gracenote's database to safely
deliver personalized entertainment to drivers,
based on their mood. After dinner, take Jim to
the Independent in San Francisco to see Marco
Benevento, an incredibly talented keyboardist.

-Alex Pham

Ty Roberts
photographed at
the Gracenote
offices in San
Francisco.
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The Deal
Roc Nation Goes
Universal
WHAT: Roc Nation, the joint -venture label created by Live
Nation and Jay -Z when the superstar signed what was termed
a $iso million deal with the concert promoter to tour at its
arenas and issue his albums, has signed a global production
and distribution deal with Universal Music Group. Other than
being described as a "new age deal" by Jay -Z, the terms and
scope of the pact weren't disclosed in the announcement. But
sources say that at the very least, it goes beyond P&D, as UMG
will also provide label marketing services to the Roc Nation la-
bel, and that Roc Nation will have the choice of issuing albums
through marketing partnerships with whichever UMG label it
prefers, even on an artist -by -artist basis. According to sources,
Roc Nation has agreed to a deal with an upfront value of $5 mil-
lion -610 million during a multiple -year contract with UMG.

WHY: In signing with UMG, Jay -Z is coming home to the
label where he evolved from a star to a business executive-
he served as Def Jam president and signed Rihanna-and to
the place where he's probably most comfortable. He knows
all of the label heads and UMG corporate execs and how to
work the UMG system. Besides, he and Roc Nation also like-
ly got a sweet penny in moving over to UMG, as press reports
indicate the company also engaged in talks with Sony Music
and Warner Music Group, which would likely bid up the cost
of signing the deal.

WHO: Roc Nation is one of the premier hip -hop companies
in the music industry. In addition to the label, it has a publish-
ing unit, which entered a deal with Warner/Chappell Music in
February, and artist management, which handles some of the
biggest pop and R&B/hip-hop stars and producers in the busi-
ness, including Rihanna, Timbaland, Shakira, Kylie Minogue,
M.I.A., Santigold, Deadmaus and Stargate. While the label has
plenty of top -selling tracks, so far it has only two hit albums, Jay -
Z's The Blueprint 3 and J. Cole's Cole World: The Sideline Story.
Roc Nation formed in 2008, and while Jay -Z had spent most of
his professional career at Island Def Jam in the UMG galaxy, he
chose to cut a deal with Atlantic and WMG to issue The Blueprint
3, while signing a deal with Sony Music Entertainment in 2008.

IF: For UMG, the deal can only enhance its domination of the
R&B/hip-hop marketplace, where it had a 46% share of U.S.
R&B/rap albums in anz, according to Nielsen SoundScan. This
deal also allows UMG to grow market share, without worrying
about the scrutiny it was under for acquiring EMI's recorded -
music division. The collective clout of UMG, the premier dis-
tributor in R&B/hip-hop music, and Roc Nation and its leaders
Jay -Z and Jay Brown could serve as a magnet to attract talent,
something UMG is clearly counting on. -Ed Christman

For UMG, the deal can only enhance
its domination of the R&B/hip-hop
marketplace, as well as allow it to grow
market share and attract new talent.

Rihanna, who is managed by
Roc Nation, is let out of her
last album on Island Def Jam,
but she stays with Universal
Music Group as a Roc Nation
act. With only one album
left on her deal, sources say,
negotiations had previously
included some talk about
leaving if she didn't get the
terms she wanted.

1. Cole and Rita Ora, who will
reportedly stay with Sony
Music Entertainment. When a
distribution deal ends and an
artist stays behind, it's usually
an indication that the Roc
Nation deal, or those artists'
projects, are "upside down,"
or unrecouped against the
advance.

The deal widens the U.S.
R&B/rap album market share
between Universal Music
Group and Sony, which stood
at 29.2% for the latter at the
end of 2012, but also affects
Warner Music Group's R&B/
rap efforts because it won't
get lay -Z's solo album. warner music group
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ROC NATION BY THE NUMBERS A 0 Roc Nation's average

O album -plus -TEAal  market share 2m 681)Ic World: The Sideline Story

Units sold of Roc Units sold of Roc Nation's
Nation's top seller, No. 2 seller, J. Cole's Cole
Jay -Z's The Blueprint3

EXECUTIVE TURNTABLE

George L
Augusto.
Laurel Stearns
and Chris
Maltese -
Itrorn left)
photographed
at the Primary
Wave offices
titw York_

MANAGEMENT
Steve Hutton, head of rock at Primary Wave Talent Man-
agement (a division of Primary Wave Music), is expand-
ing his team with the addition of management partners Chris
Maltese, Laurel Stearns and George Augusto. "We've all
had experiences with [major labels] where artists get lost in
the shuffle, and I didn't want to replicate that with the divi-
sion I'm trying to build," says Hutton, the founder of Upper-
cut Management, who joined Primary Wave in September

2012. "So I'm bringing in people I know personally who are
hands-on and believe in personal management." New York -
based Maltese, founder of Maltese Management, brings
acts Secondhand Serenade and Bronze Radio Return; Los
Angeles -based Stearns and Augusto, partners at manage-
ment/creative marketing company Dilettante, bring artists
Jenny 0., the Moor and Luke Rathbome, among others. Pri-
mary Wave Talent Management's team also includes Larry
Mestel (CEO), Tom Maffei (president, West Coast), Blue
Williams (owner/founder, Family Tree), Hosh Gureli (head
of EDM) and Clive Black (head of the U.K. office).

RECORD COMPANIES
Legacy Recordings promotes Jim Parham to senior VP of
global marketing. He was VP of marketing.

Virgin Records names Taylor Testa A&R manager. She
was an assistant at Sony/ATV Music Publishing.

PUBLISHING
BMG Chrysalis appoints Leo Tee director of licensing ad-
ministration for film and TV. He was manager of music clear-
ance and licensing at Warner Bros. Television.

TOURING
ICM Partners taps Melanie Davis as head of marketing for
the agency's concert division. She was head of tour market-
ing at Azoff Music.

RELATED FIELDS
Record Plant Recording Studios in Los Angeles names
Jason Carson VP/GM. He was chief engineer.

-Mitchell Peters, exec@billboard.com

Further Dealings
TuneSat, a company founded in
2009 that monitors TV broadcasts
in 14 countries including the Unit-
ed States, the United Kingdom,
Germany and France, has raised
61.2 million of new equity in order
to further expand into the digital
space and continue beefing up its
global TV analyses. The company
tracks use of its clients' music in
order to alert them to copyright in-
fringements and royalty discrepan-
cies in collection societies' reports.
The company raised more than
$6 million in funding in 2011, led
by General Eleetrion Pension
Trust and buttressed by investors
like former Gracenote chairman/
CEO Scott Jones. TuneSat is
partnered with SESAC in the Unit-
ed States and GEMA in Germany,
which both pay out royalties based
on data provided by the company.

"With the new funding, we're going
to be able to get [clients] more of
their money even faster," a Tune -
Sat representative says . . . "They
are changing the snacking land-

scape as we know it today-over
35% of their meals are snacks
and they're willing to eat dessert
before breakfast," says Unilever
director of ice cream Nick Sou-
kas, who's referring to millennials,
the target demo of his company's
music -centric marketing push be-
hind its only planned U.S. product
launch this year: Fruttare Fruit
Bars. Unilever has paired Ne-Yo
and Cher Lloyd on a songwriting
partnership that will have the duo
mining hashtagged social media
posts for lyrical inspiration. "I al-
ways try to look on the bright side
of things, so it's cool to have the op-
portunity to bring that philosophy
to life in a new song," Ne-Yo said in
a statement. In addition to Ne-Yo
and Lloyd's collaboration, Fruttare
will be a sponsor at Coachella this
year, hosting the Fruttare Hangout
Booth while providing shade for at-
tendees as well as product samples.

"Coachella has quickly become the
quintessential music festival and is
one of the key places where our tar-

get consumers are checking out the
latest bands and newest sounds,"
Soukas says . . . Emilio Estefan,
Latin superstar and 19 -time Gram-
my Award winner, will continue
his partnership with Target on

"Emilio Estefan's Picks," a Latin-
themed entertainment section
installed in some of the big -box
store's Hispanic -centric locations.
Estefan curates around zo titles
for the section, rotated every six
weeks. On April 1.3, the next round
will debut and include Target's
exclusive Billboard Latin Music
Awards compilation and Justin
Timberlake's The 20/20 Experi-
ence. "Emilio Estefan's Picks" will
debut at 7o stores throughout the
year, including Los Angeles, Mi-
ami and Texas. In addition to the
retail section, Target and audio
company Monster have partnered
to offer a specialized pair of head-
phones, Emilio's Sound Machine.
The device is "equalized for per-
cussive sounds and horns," Mon-
ster CEO Noel Lee says.

Universal
Music
Publishing
Group
signed a deal
with Sugar
Hill Music to
administer
its catalog in
the United
States.
Sugar Hill's
repertoire
includes
much of the
early hip -hop
and RIB that
sprung up in
the '80s.

[ GOOD

Works
Quenching The Thirst

As the desert temperature rises during this year's Coach-
ella festival (Apri112-14,19-21) in Indio, Calif, environ-
mental nonprofit Global Inheritance will offer festival -
goers free shots of purified water in an effort to educate
them on the potential water sources of the future.

The water bar, dubbed the Oasis, will be set up near
the Gobi Tent on Empire Polo Field and manned by
Ph.D. students from the University of California Los An-
geles. In exchange for taking a brief quiz about drinking
water, festival attendees will be served free shots of puri-
fied Hzo from 13 untraditional sources, including Los
Angeles sewer water, the Colorado River, desalinated
water from the Pacific Ocean and rain water.

"The way we drink water today is definitely going
to change or will need to evolve," Global Inheritance
executive director Eric Ritz says, noting that the
program is being underwritten by Coachella producer

Oasis water
bottles
(above) and
an artist
rendering
of the tent
where the
water will be
available at
Coachella.

Goldenvoice. "So what we're trying to do is highlight
the technology and sources of tomorrow."

Similar to a wine tasting, the Ph.D. students will act
as bartenders, educating festival -goers on each water
type and its practicality for the future. The crowd will
also learn about how water was purified before reaching
the festival grounds through videos, signage and live
demonstrations. Ritz says the results from the quiz-
which features questions like "Would you consider
drinking waste water?" and "Do you drink tap water at
home?"-will be posted on Globallnheritance.org.

"The goal is to get people to think," says Ritz, whose
nonprofit is also organizing recycling and carpooling pro-
grams at Coachella. "They're at a festival to have a good
time and we understand that. We're asking questions
that we hope are pretty simple to answer, but at the same
time are somewhat thought -provoking. So when they
walk away from the Oasis, theyhave a few ideas and are
a little more aware and educated." -Mitchell Peters
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RAY WADDELL

Show Me
The Money
The Rolling Stones' latest
tour is as much about
strategic planning as it is
about the ins and outs
of big finance

In the touring industry, as in life, the ability to tap into deep financial
resources can come in handy.

This truism was proved yet again with the story of how the Rolling
Stones came to work with AEG Live in promoting the upcoming North
American dates on the band's5o and Counting tour. As the team that put
up an estimated $25 million for the five shows marking the band's 5oth
anniversary last December, Australian promoter Paul Dainty and Vir-
gin Music had the inside track to do the 2013 North American dates-pro-
vided they could come up with the money, believed to be about $76 mil-
lion in guarantees. As Billboard reported last week, and before, Dainty
put together a satisfactory deal-on paper. In fact, it was probably all but
done after Dainty's team successfully pulled off the anniversary shows.

And though AEG bid hard on the Stones for both December's
shows and this year's (as did Live Nation, in partnership with pro-
moter Michael Coh I), AEG had all but conceded victory to Dainty by
March. But Dainty, who couldn't be reached for comment, still had to
produce the money, partly in cash and partly in the form of a letter of
credit. According to sources, Virgin declined to reach into its pockets,
and Dainty went to a variety of U.S. independent promoters and even
the arenas for backing. Ultimately, he apparently couldn't secure it.

Raising money for a Stones tour is hardly unprecedented. When
Cohl began promoting the Stones on a global basis in 1989, he solidly
beat incumbent promoter Bill Graham's offer with a unique global
touring model and a deft ability to secure funding. And even though
the Stones' tours became sort of self-sustaining financially after the

GLENN PEOPLES

Synch's
Challenges
Seen by some as a thriving
new revenue stream for
the music biz due to the
proliferation ofvideos, the
reality is actually more
prosaic and steady

If you think synchronization revenue is soaring in this golden age of
cable TV, product marketing and YouTube, you're wrong. U.S. synch
revenue is stuck in a rut. Increased supply and demand of licenses
has led to lower prices, higher volume and roughly equivalent rev -
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Steel Wheels run in '89, until Cohl sold his company to
SFX (now Live Nation) a decade later, he still had to
raise money for tours like Voodoo Lounge (1994-95) and
Bridges to Babylon (1997-98). After that, for each subse-
quent tour with the Stones, Cohl used what's now Live
Nation for financing and to partner in executing those
tours on the ground. The relationship between Cohl
and the Stones was massively productive, culminating
with the 2005-07 A Bigger Bang tour that grossed $558
million, according to Billboard Boxscore.

Dainty's recent situation wasn't so much that he was
outbid-according to insiders, it was more about his
ability to get the necessary finances together. When it
turned out he couldn't, industry insiders were shocked
it had gotten as far as it did, with the tour set to begin
in May. Historically, in the Stones' world it was never
enough to just guarantee the millions-one had to
prove it and secure it, and the financials for the deals
with Cohl were in order as much as a year in advance.
Beyond the short setup time necessary to tap into the
5oth-anniversary milestone (though surely everyone

knew that was coming), it could well be that the retire-
ment of legendary Stones financial adviser Rupert
Loewenstein in 2009 factored into the uncertainty
surrounding the promotional rights for 5o and Count-
ing. Whatever the case, when the Stones' camp turned
to AEG, billionaire owner Philip Anschutz was able to
OK the necessary cash and letter of credit in less than
an hour, according to a source familiar with the deal.

All of this underscores the increasing role big money
plays in launching events and mega -tours. Secure fi-
nancing was part of the reason Cohl sold to SFX in the
first place, and why independent promoters like Lol-
lapalooza producer c3 Presents tumed to the invest-
ment community to help fund expansion. Whatever
their skill as promoters may be, those who must seek
funding every time they want to launch a multimillion -
dollar project are behind the eight ball. 0

TAKEAWAY: For big tours, knowing how to pull
together financing is as important as figuring out how
to put on the show.

enue from one year to the next.
U.S. recorded -music synch revenue fell 3% to $191 mil-

lion in 2012, according to figures the RIAA released in
March. That small drop is typical of the last four years in
which synch revenue has slipped more than 5% from $201
million in 2009. While other major revenue categories
have risen-digital-or fallen sharply-CD and mobile-in
recent years, synch stands out for more or less holding its
ground. Synch revenue also fell in the United Kingdom
(down 6.1%), Germany (down 4.6%) and France (down
2.9%) last year, according to new data from IFPI.

Synch revenue is an increasingly important part of music
publishers' revenue mix-even if the aggregate revenue isn't
growing. According to the National Music Publishers' Assn.,
synch made up about 29% of industry revenue compared
with 36% for mechanical royalties, 3o% for performance
royalties and about 5% for other categories (such as use of
lyrics) in 2011, the latest year for which data is available. (The
NMPA collects revenue -share data, not revenue for each cat-
egory. It's customary for publishers and labels to generate an
equal amount of revenue for the use of a song.) NMPA presi-
dent/CEO David Israelite says the synch share of publish-
ers' revenue is trending upward due to falling mechanical
royalties and stagnant performance royalties.

Kid Rock will
take a "pay cut"
this summer. or
at least risk one,
by structuring a
deal that allows
for a $20 ticket
price across
the board at
amphitheaters,
and working
with promoter
Live Nation to
lower prices on
everything from
beer to parking
to merch.

While aggregate revenue is nearly fiat, there's much activ-
ity occurring behind the numbers. In technical terms, a synch
license allows the licensee to "synch" music with visual im-
ages. In the last few years, the market for licenses-for use in
everything from TV ads to movie trailers-has been reshaped
as the larger market changes.

Publishers want to replace falling mechanical royalties
from lost CD sales. Online platforms allow more licens-
ing to be handled more efficiently. One theory is that ma-
jor publishers have helped justify recent acquisitions by
licensing a high volume of songs. These factors lead to a
greater supply of licenses.

Licensees are offering more opportunities and becoming
more sensitive to mid -tier pricing. The premium songs get
premium dollars, lower -tier music can be licensed more af-
fordably, and "the middle has dropped out of the market,"
one U.S. executive says.

Fierce competition has led some publishers to take a lower
synch fee in the hopes of making it up on broadcast royalties
from the performance rights organizations, which one ex-
ecutive calls "a disturbing trend." 0

Milt/MN/VI:Jyncns will Continue to do well tar the music
business, but at current growth rates will not be the holy grail.
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Late -night TV shifts t

should only mean good
things for music

NBC will move "The Tonight Show" to New York in 2014 and
you have to figure no one could be happier than the team behind
Jimmy Kimmel.

With Burbank and Jay Leno out of the picture, ABC's "Jimmy
Kimmel Live!" will be the only network option in Los Angeles at
11:3o p.m., giving the show extra clout when it comes to attracting
star acts that have traditionally picked the higher -rated "Tonight
Show." Since moving up a half-hour, Kimmel has dramatically in-
creased his audience.

In February, one of three months in which ratings are used to
determine advertising rates, "The Tonight Show" averaged 3.5
million total viewers to Kimmel's 2.5 million, according to Nielsen.
CBS' "Late Show With David Letterman" fits between the two
with 3.3 million. All three shows have about 1 million viewers in
the 18-49 demographic. "Late Night With Jimmy Fallon" won the
12:30 a.m. hour with an average of 1.7 million total viewers.

Without network competition, the Kimmel couch will become
valuable real estate for movie stars the week their movies open.
Bigger stars should mean larger audiences for the musical acts
that close Kimmel's show nightly.

The good news for the music industry is that forward -thinking
music programming will dominate late -night TV. The strength of
Jimmy Fallon's reputation relies heavily on his show's musical
hipness and openness to experimentation, from the then -novel
idea of the Roots as a house band to weeklong stints involv-
ing Justin Timberlake, Bruce Springsteen and the Rolling
Stones. "Fallon" musical booker Jonathan Cohen has proved
particularly prescient in spotting talent on the verge of break-
through. No other show has as rich a combination of established

acts and performers known mostly from blog write-
ups and club tours poised for breakthroughs.

Lorne Michaels will continue as producer of the
Fallon -led "Tonight Show," and there's little reason
to believe the program will make dramatic shifts away
from its already solid music imprint. History tells
us that networks are skittish about putting on post -
midnight humor at 11:3o p.m. When Leno slid behind
the desk to replace Johnny Carson in 1992, though,
there was little reason to expect "The Tonight Show"
to change-and by and large it hasn't. In 2014, the ap-
petite for a new version of "The Tonight Show" is far
greater, and it appears Fallon has a chance to deliver
strong demo ratings by bringing in edgier artists.

Fallon will have some stiff musical competition
from "Letterman," where producer Sheila Rogers
has expertly expanded the vision of the show's role
in presenting music, whether it's concerts outside
the Ed Sullivan Theater and/or online where artist
performances extend well beyond the last four min-
utes of a night's show. CBS recently began offering
day -after streams of "Letterman" through the net-
work's app on iPhones and iPads, another asset in
the show's booking arsenal.

Kimmel, meanwhile, launched a yearlong deal with
Sony Electronics as concert series partner on March
19 with an appearance by T.I. The relationship will
include 146 shows that will live on a newly launched
Jimmy Kimmel Live Music YouTube channel, which
has 1.5 million subscribers and far outdistances his
late -night competition. That alone increases Kim-
mel's value to the music industry as a whole.

Fallon, however, has a history of using social me-
dia and the Internet to expand the audience for music,
while Kimmel is much more connected to comedy.

Both Fallon and Letterman's shows have done well
to extend musical performances onto the Internet. It
will be intriguing to see what publicists are able to
bargain for once bidding wars start for big -name acts
beginning in 2014.0

TAKEAWAY: Kimmel may become the king of Los
Angeles, but Fallon's music star will remain
undiminished after he brings "The Tonight Show"
to New York.

Jimmy
Kimmel's
L.A.-based
program
will benefit
from Jimmy
Fallon's
"Tonight
Show."
which is
Moving to
New York.
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QUESTIONS

Answered
Bob Morelli

President,
RED Distribution

What did you wake up thinking about this morning? Broadly
speaking, I wake up every morning thinking how I and the RED team
can assist our labels in developing and marketing records and ulti-
mately selling more records. Then I dive into figuring out how exactly
we do that. For instance, is it maximizing existing drivers or creating
new initiatives to sell records? Simultaneously, I am always looking to
see if I have the correct structure at RED to deal with this ever -moving
marketplace. I am actually pretty quick in tweaking, or if necessary,
re-creating the structure.

Describe a lesson you learned from failure. When I first got here
about eight years ago, I created RED Merchandise. I thought it was
a unique idea, and ultimately it didn't work because it wasn't a core
part of what we do. We are a sales and marketing organization, so I
then quickly started up 'stachemedia, our in-house marketing and la-
bel service division. It has been a big success for us and our labels. It
supplements the sales part of what we do, with very complete market-
ing services. It gives the artists and labels that we sell the most com-
prehensive approach that we can. Some of our labels don't need to use
it. The labels can mix and match what they need through our menu.
But some use all of our services. We are launching the band the Lone
Bellow, and they're tapping into the full menu of the services we offer.

What will define your career in the coming year? We just con-
cluded our fiscal year and RED had a very good year. We want to do it
again and grow all aspects of what we offer. Since 20(36, our albums
with [track -equivalent albums] market share has grown from 2.2% at
the end of 2006 to 4.3% at the end of 2012. We have had a nice stretch.
I want to continue to expand and grow the services we offer the artists
and labels we distribute. I am confident that we will.

Who is your most important mentor, and what did you learn?
Pete Jones [former president of BMG Distribution]. He was the best
salesperson, the best marketing person and the best at dealing with
label partners. He was the best at anticipating problems and oppor-
tunities. But the thing that I learned from him the most was how to
deal with people. He could be as tough as anybodyyou have ever dealt
with, but generally he was respectful to bosses, peers and the people
who worked for him. It was significant to watch how he dealt with our
youngest employees to how he would deal with people like [Tower Re-
cords founder] Russ Solomon or [Zomba founder] Clive Calder.

Name a recent project you're not affiliated with that has
most impressed you. Legacy put out a new Jimi Hendrix album
[People, Hell & Angels]. The music was very good, but the marketing
launch was amazing. They tied into his loth birthday, the Hendrix
database, with TV tie-ins for synchs and strategic partners. It debuted
at No. 2. When I saw what they did I told Richard Story [president
of Sony Music Entertainment's Commercial Music Group] that we
would use that launch as a "best practice" for our company when we
have releases without radio.

Name a desert island disc. John Coltrane and Johnny Hartman, the
best album ever made. -Ed Christman

"I always look to see if RED
has the correct structure
to deal with this ever -
moving marketplace."

1"The RED
skull blanket
was a
promotional
item we
gave out to
everyone
who
attended
the RED
company
meeting last

3 "There's no
shortage of
guitar -god
memorabilia
in my office.
This is a 4"This Han Hall Jazz Band.
limited- original '60s Tom Waits
edition Jimi phonograph used it while
Hendrix player given recording our
collectible to me by Ben Preservation-
bronze Jaffe of the A Benefit
statue." Preservation album."

Bob Morelli
photographed
at RE D's

offices in
New York

2 "We're
constantly
promoting
all sorts of
different
offerings
from our
artists and
labels.
This is a
brochure we
previously
distributed
highlighting
our vinyl
product
lineup."

Age: 58

Favorite breakfast: "Egg whites and whole
wheat toast at the Coffee Shop in Union
Square in New York."

Firstjob: "I got a job running the record
department as the nighttime manager
at Hampton's, an electronic store on
Long Island."

Memorable moment: "Last October, when
RED had the No.1 album for four weeks in a
row, the last week of September and the first
three weeks of October, thanks to Mumford &
Sons' Babel and Jason Aldean's Night Train."

Advice for young industry executives:
"Prepare for virtually everything that you do.
That is important."
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TOURING

Playing The Blues
House of Blues sees U.S. Northeast corridor as
template for its national strategy
By Ray Waddell

An organizational retooling and surge in venue growth for House of Blues Entertainment
(HOBE) in the Northeast corridor is serving as a microcosm for a national synchronized
marketing and club/theater touring strategy that is selling tickets and developing acts.

Already unofficially the most trafficked region in the world for small -venue tour-
ing, the Northeast has been a "good template" for House of Blues' national efforts,
division COO Ben Weeden says. "In that corridor-[Washington] D.C. to Philadel-
phia, through New Jersey to New York City into Long Island-we've probably expe-
rienced the largest growth in our portfolio the last couple of years, but it's certainly
not limited to that area," says Weeden, who just completed a "road show" with other
HOB executives to showcase their strategy to agents, labels and managers.

In 2011, HOB programmed seven venues in the Northeast corridor, a number that
has now grown to 22 rooms, most all of them owned and operated by Live Nation.
Nationally, Weeden and HOBE CEO Ron Bension run a division that since 2010 has
grown from 32 venues owned (primarily House of Blues and Fillmore clubs) and an-
other 10 exclusively booked, to 4o owned and some 3o more booked. Among those
7o -odd rooms, some 45 buyers promote about 6,0oo shows annually.

"In the past 18-24 months, the focus has been on making sure we have the best pos-
sible promoters and structuring around them locally, and making sure we build a busi-
ness that can help bands at the small -cap level-5oo- to 4,000 -cap venues-at which
point [the team of Live Nation co -presidents of North American concerts Mark Cam-
pana and Bob Roux] takes over at the amphitheaters and arenas," Weeden says.

While Weeden asserts that promotion at the club level is a "local business," there
has been increased focus for House of Blues in tapping
into the rich marketing assets provided by Live Na-
tion and especially Ticketmaster. "The majority of the
markets we're in now have a venue graduation process,
but on top of that we also have the marketing capabil-
ity similar to what the artists in the past got from the
labels," Weeden says. "When you have something like
Loo million names in the U.S. database, with a reach of
over 5 million people in our social assets, you start to
get into how you can effectively market to fans. We can
help not only sell tickets, but expose new bands."

That's particularly true in the Northeast, where "obvi-
ouslythere is a large amount &ticket buyer affinity data,"
Weeden says. "That is one where we believe if we're
able to work with 300- or 3,00o -cap artists, we can help
you there as a microcosm for the entire country."

Case in point: Blackberry Smoke. The Southern
rock/country band was slotted into House of Blues'
Ones to Watch program for i8 shows this year, and
as part of that matched with a data algorithm that
pinpointed likely ticket buyers. Based on Ticketmas-
ter and Live Nation data, the promoters separately
targeted 1 million fans each of the Zac Brown Band
and of edgy country -rock acts like Lynyrd Skynyrd,
Eric Church and Jason Aldean. Email blasts to those
affinity groups, plus a control group of 8o o,o oo
names, yielded promising results.

"The control group performed on average what our
normal emails generate in terms of click-throughs and
conversions, but the Zac Brown and Southern rock
fans had five times the conversions on these emails,"
Weeden says. "We've averaged close to 1,000 tickets
across these 18 markets. Before, our data shows that
New York, for instance, did 45o [tickets] last time, and
over 900 this time. The incredible part is 9o% of pur-
chasers were first-time buyers." 0

Artists. The coordinated
use of regional marketing,
supported by the broad
and deep marketing assets
of Live Nation and its
Ticketmaster division, is
adding quantifiable juice to
tours for acts like Blackberry
Smoke, now winding down a
career -best national tour as
part of House of Blues' Ones
to Watch spotlight efforts.

Agents. In the saturated
club market agents have
the opportunity to support
national touring with targeted
plays in House of Blues
Entertainment (HOBE)
markets and tap into the rich
database marketing assets of
Live Nation and Ticketmaster.

Live Nation. HOBE and Live
Nation's theaters and clubs
division not only improves
return on investment with
up-and-coming acts, but
developing relationships here
can serve as a "feeder system"
of sorts for amphitheaters and
arena tours.
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BACKBEAT
No, You
The Man!
Bill Clinton and Stevie
Wonder rock Pier 60
in New York to honor
lobbyist Liz Robbins
and the Paul Newman
SeriousFun Children's
Network, while Mark
Ronson and A-Trak spin
up a bromance at the
Red Bull Thre3Style
National Championship
in Los Angeles.

1 Fast Friends: Former President Bill Clinton
and Stevie Wonder at the Paul Newman
SeriousFun Children's Network event. Joining
in on the fun: Hillary Clinton, Jimmy Fallon, Jerry
Seinfeld and Melanie Griffith.

2 A flaming hottime: Warner Bros.' Michelle
Edgar (left) and Chanel Auguste show support
for Flaming Lips frontman Wayne Coyne at
Billboard's raucous and rum -fueled listening
party for the band's new album, The Terror, at
the General in New York on April 3.

3 Phoenix rising: A day before its"Saturday Night
Live" appearance, alt -rock band Phoenix treated
lucky SiriusXM listeners to a private concert at
Brooklyn's Music Hall of Williamsburg on April
5. From left: SiriusXM's Steve Blotter, Phoenix
guitarist Laurent Brancowitz, Glassnote
Records' Daniel Glass, Phoenix bassist Deck
D'Arcy (kneeling), SiriusXM's Steve Leeds and
Randy Dry, Phoenix vocalist Thomas Mars,
SiriusXM's Ross Zapin and Jeff Regan, Phoenix
guitarist Christian Mazzalai and Glassnote's
Nick Petropouloo

4 Powerhouse DU Mark Ronson (left) and
A-Trak took turns spinning beats for the
packed crowd at Red Bull's Thre3style National
Championship at Los Angeles' Lure nightclub
on April 5.

For photos
of the music
business at
work and
play, go to
billboard. biz.

To submit
photos for
consideration,
send images
to backbeat@
billboard.
corn.
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"When I won, I don't even know what I was
seeing. It was like I was on a Tilt -a -Whirl."

-Luke Bryan

Country Strong
Luke Bryan scored big at
the Academy of Country
Music Awards, stealing
two-time winner Taylor
Swift's thunder to accept the
entertainer of the year honor.
Country infiltrated Las
Vegas, with stars teeing off
on the greens and partying
all around town.

1 Sweet victory: Luke Bryan got lifted after
taking home the night's biggest prize-
entertainer of the year-at the 48th annual
Academy of Country Music Awards April 7 at
Las Vegas' MGM Grand Garden.

2 Sony Music Nashville's Gary Overton and
Miranda Lambert backstage after Lambert's
performance of her hit "Mama's Broken Heart:

The artist took home four ACM trophies.

3 Taylor Swift and Big Machine founder Scott
Borchetta at the ACM Awards.

4 Industry vets rally backstage ahead of the
ACM's Party for a Cause event on April 5. From
left: Dick Clark Productions' Mike Mahan
and Allen Shapiro, ACM CEO Bob Romeo,
NASCAR reporter Jamie Little and Big
Machine's Scott Borchetta.

5 Universal Music Group Nashville's Mike
Dungan (far right) collected four awards for
the label and celebrated with (from left) David
Nail, Easton Corbin and Eric Paslay.

6 Jason Aldean proudly displays his male
vocalist of the year prize alongside ACM CEO
Bob Romeo at the awards.

7 Faith Hill and Warner Music Nashville's John
Esposito at the ACMs.

8 Fore! Lady Antebellum's Charles Kelley
brought the heat at the ACM Lifting Lives
Celebrity Golf Classic at TPC Summerlin on
April 6.

9 The Museum of the Moving Image in Queens
is celebrating the art and influence of the
music video with its exhibition "Spectacle:

The Music Video," which museum director
Carl Goodman (left) and Vevo's Rio Caraeff
inaugurated on April 2.

10 Beastie Boy Mike D attended the
"Spectacle" opening reception with his wife,
filmmaker Tamra Davis.

11 Party on, '80s icons Billy Idol and Def
Leopard's Joe Elliott electrify backstage
following Def Lep's residency show at the
Joint in the Hard Rock Hotel & Casino on
April 3.

' '

INSTAGRAM US! #BACKBEAT

Atthe ACM's Party fora Cause, ACM Lifting Lives gave $25,000
each to the Wounded Warrior Project and Folds of Honor. ZinePak's
Kim Kaupe (center) and Brittany Hodark (right) huddled
with Cassadee Pope. @zinepak with @TheVoice winner@
CassadeePope at #acin Partyfor a Cause @Billboard #1cackbeat

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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BACKBEAT PLACES

[ Report
T&E

Memphis
Beale Street Music Festival, May 3-5

BROWS

Few cities are so deeply
defined by their music
heritage as Memphis.
After all, even when Bob

Dylan was "stuck inside of Mobile"
he still had the Memphis blues. The
city's Beale Street Music Festival
(memphisinmay.org/musicfestival), a
key feature of the extravagant Mem-
phis in May event, draws a tremen-
dous range of acts-this year's lineup
includes the Smashing Pumpkins, the
Black Crowes, the Roots and Big Boi;
hipster acts the Joy Formidable and
Phoenix; and, of course, local icons
Jerry Lee Lewis and Mavis Staples. As
for the lay of the land, Goner Records
(goner-records.com) co-founder Zac
Ives points to the Midtown district of
Cooper -Young: "That's where the
shop is and several of my favorite bars
and restaurants." He also recommends
checking out the up-and-coming
Overton Square and Crosstown
areas. John Doyle, executive direc-
tor of the Memphis Rock 'N' Soul
Museum (memphisrocknsouLorg),
likes South Main in downtown, which
is "packed with diverse galleries, res-
taurants and farmers markets." But as
Memphis in May president/CEO Jim
Holt is keen to point out, you can "feel
the city's rich musical history in the air
as you walk the streets where legends
like Elvis Presley, B.B. King, Johnny
Cash, Alex Chilton and Jeff Buckley
once strolled."

41111

Preferred Hotel Group's
storied Peabody Hotel
(peabodymemphis.com)
has hosted everyone

from Faith Hill to Justin Timberlake
to Uz within its opulent walls; it was
also where Elvis attended his prom in
1953. But its most adored feature is its
famous Duck Parade, which counts Pe-
ter Frampton and Kevin Bacon among
its list of celebrity Duckmasters. The
more stylishly modern Madison Hotel
(madisonhotelmemphis.com), favored
by the likes of Tom Waits, is actually
music-themed; guests are encouraged
to bang out a couple of numbers on the
lobby's grand piano.

0 Hitting up one of the fa-
mous barbecue joints like
Charlie Verges' Ren-
dezvous (hogsfly.com) or

A&R Bar-B-Que (aandrbbq.com) is a
must for carnivorous visitors. But Jay
Sieleman, president/CEO of the Blues
Foundation, says the Majestic Grille
(majesticgrille.com) "has a mix of great
people and great food." He also notes
that Itta Bena (ittabenamemphis.
com), above B.B. King's (bbkingclubs.
com), "consistently delivers." (The
Creole specialties are recommended.)
Robbie Crowell of Rhode Island alt -
country band Deer Tick, which is on
the Beale Street festival bill this year,
gushes that P&H (pandhcafe.com)
"has the best fried pickles anywhere."

Ives recommends hipster magnet
Lamplighter on Madison Avenue for
a late -night burger, while Doyle insists
that "for real soul food, head to Ellen's
on South Bellevue."

Deer Tick's Ian O'Neil
laments, "We don't get
to play Memphis as often
as we'd like," but fondly

recalls hitting the stage at the Hi -Tone
(hitonememphis.com), and also points
out that "their pizza is great." The
legendary venue has played host to the
hip Gonerfest, and will be opening in a
new location this spring. Chris Shaw
of Memphis garage -punk indie fave
Ex -Cult recommends a few rounds
at the Buccaneer (1368 Monroe Ave.,
9o1-278-0909), "a pirate-themed dive
bar built kind of like an old house.
Everyone from the Black Lips to Mike
Watt has played there." Sieleman says
that "Blues Hall is the sure bet for real
deal blues," while Holt recommends
"Tom Lee Park [memphisriverfront.
comb at the foot of Beale Street along
the banks of the mighty Mississippi...
truly the birthplace of rock'n'roll and
blues music." -Ken Scrudato

@Paul -
McCartney
Paul has
confirmed he
will perform
at the FedEx
Forum in
Memphis on
26th May.
#OutThere

@jtimberlake
Memphis...
go! #finders -
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#the2020-
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Music Hall
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Jeopardy
category ever,
although I
was yelling at
the screen on
the AL Green
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Clockwise
from left: The
Peabody Hotel,
shrimp from
Majestic Grille,
Jay Sieleman
and Zac Ives.

Geddy Lee
After nearly zo years of angst -filled waiting, Rush
fans were finally vindicated when it was announced
in December that the Canadian progressive rockers
would be inducted into the Rock and Roll Hall of
Fame on April 18. Despite the long wait, the band
isn't taking much time off for celebrating: It will be-
gin the next leg of its Clockwork Angels tour on April
23 in Austin. Here, bassist/singer Geddy Lee looks
back on the musical firsts that shaped his life, along
with some of Rush's musical milestones.

First piece of music that you bought or
received as a gift: It was a single by Billy Joe
Royal called "Down in the Boondocks." It was kind
of a dumb pop song. It was a birthday gift. I didn't
really have a musical opinion about anything at that
time. It was just a song that kind of stuck in my head.

First concert or
album that made
you have an
epiphany: That's a
big question. The first
song that made me
interested in music was
"Oh, Pretty Woman"
by Roy Orbison. It was
the guitar intro, that
riff, that I really liked
and made me listen in a
different way.

First song you learned to play on bass: I can't
remember the first song I learned to play on bass,
but the first song I learned to play on guitar was "For
Your Love" by the Yardbirds. That kind of was the
beginning for me. I thought it was a great song and I
loved the open chord progression at the beginning of
that song. That and I remember trying to figure out
"Pretty Woman" the first time I got a guitar, so it kind
of got me getting into music.

First song you wrote that you were happy
with: Still waiting for that experience [laughs]. The
first song I wrote was with [Rush guitarist] Alex
Lifeson, and the first song we wrote that we kind of
liked was "In the Mood," one of our early songs.

First Rush gig: Playing at a drop -in center called
the Coff-In in Willowdale, Ontario. I had received a
call from Alex to fill in for a bass player who couldn't
make the gig, and I came down early, we learned
a few songs and played it together. That was the
first time I played with Alex and John Rutsey, our
original drummer.

First time you heard a Rush song on the radio:
It was "In the Mood" from our first album on CHUM
FM in Toronto. I was at home. The album came out
and we got all our friends and family to keep calling
radio stations requesting our songs and we waited to
see if someone would play it, and finally they did. I
was really excited. Kind of an unreal experience.

-Christa Titus
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Gear
The Mix Master
No matter what studio he's working from, Jay -Z's engineering Guru delivers the perfect sound

Name: Young Guru

Provenance: Grew up in
Wilmington, Del., and started
out as a DJ in Washington,
D.C.

Big break: Recording and
mixing Jay -Z's 1997 album, In
My Lifetime, Vol. I.

Biggest lesson learned from
Jay -2: "He's always thinking
about tomorrow. That's the
key to longevity: Never get too
caught up in the success of
right now. By the time a song
wins a Grammy, I did it a year
ago. I appreciate it, but I think
about what's going to win the
Grammy next year."

Gimel "Young Guru" Keaton doesn't need Shirley
Bassey, Kanye West or Jay -Z to tell him diamonds are
forever-as his connection to the glory days of Roc -a -
Fella Records is proving to be equally timeless.

The esteemed engineer/DJ/producer is perhaps the
most renowned mixer in hip -hop, thanks to numerous

Times Square billboard. Young Guru, who also serves
as Jay -Z's tour DJ, mixed the rapper's last 10 albums-
mostly at New York's now -defunct Baseline Studios,
which served as home base for Roc -a -Fella artists in-
duding West and producer Just Blaze, who co -owned
the space. "We used to work nonstop," says Guru, who
has also mixed for Beyonce and Drake, of his days at
Baseline. "I basically considered it my New York apart-
ment because we were there all the time."

So, in 2010, when Just Blaze shuttered Baseline
and set up shop at Stadiumred on a bustling corner
of Harlem's 123th Street-taking Baseline's beloved
SSL G+ Console with him-Guru knew he had a new
crash pad. "I followed Just," says Guru, who also of-
ten works out of Jay -Z's Roc the Mic Studios. "It's an
extension of what we've been doing for years."

Guru is currently ensconced in the studio C4,
where he's recording and mixing for Ratking, a
young crew of '9os rap revivalists signed to XL Re-
cords, as well as for Joey Bada$$. The space is tiny,
but a huge, high -definition photo of New York's sky-
line that fills the wall behind the console helps Guru
keep perspective-and a tight schedule. "If you sit in
a room with no window, time sort of goes away," he
says. "I look at this and it's like I'm standing outside
on a rooftop. It gives me the feeling that I'm taking
over the city-it's motivation."

Guru's sky-high ambitions include a headphone
line with AIAIAI and the 13 -city Era of the Engineer
tour, a lecture series presented by the Recording
Academy's Grammy U educational initiative that
will find him talking to college kids about the his-
tory-and continued relevance-of audio engineers.
"It's especially important today, when people are
recording themselves and studios are falling apart,"
Guru says of the series, which launched April 8 at
Philadelphia's Drexel University. "In order for the
lessons to be passed down, in order for people to get
the information that's not in books, you need things
like this." -Alex Gale
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"You don't have to have a super -budget. If
the music is good, it will speak for itself."
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Power
Trio
Madonna, Bieber, Gaga-

Guy Oseary, Scooter Braun and Troy Carter
have helped manage the careers of

three of music's biggest acts. Now they've set
their sights on finding the rock stars
of tech, companies like Spotify, Uber

and SoundCloud. A look at how they're
changing the way the entertainment

and tech industries intersect

BY ANDREW HAMPP
PHOTOGRAPHS BY BRYCE DUFFY
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Guy Oseary,
Scooter Braun
and Troy Carter
(from left)
photographed

estate In Beverly
Hills.
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GUY OSEARY IS SITTING IN THE SPRAWLING YARD OF
his Beverly Hills estate, listing all the things he's said "no" to in the past 16 years. It
is not a short list.

Though he's built an enviable career as co-founder of Maverick Records, business
partner -turned -manager of Madonna and a powerful partner in A -Grade, an invest-
ment fund with Ashton Kutcher and supermarket billionaire Ron Burkle valued at
more than $20 million, Oseary has done little press since 1997. That was the year he
agreed to talk with the Los Angeles Times' Calendar section regarding Maverick's
meteoric ascent as the little boutique that could-breaking Candlebox, Alanis Moris-
sette and, later that year, the Prodigy-and the last time he can remember participat-
ing in any type of profile that focused more on him than Madonna.

He has just turned down an interview request from another business magazine
before Billboard arrived at his house, and it will be 24 hours before he agrees that
this conversation can be on the record. When he does, the floodgates open, and
nearly everyone who moves money around Los Angeles wants to talk about Oseary
and his investment activities.

It's an exceptionally sunny L.A. afternoon, and Oseary is friendly, focused and
remarkably forthcoming for someone who doesn't like doing interviews. He's also
exhausted-it's early January, and he's been home for barely two weeks after being
on the road with Madonna's MDNA world tour, Billboard's highest -grosser in 2022,
no less. "It's nice to just be in one place for a while, you know?"

So why is he talking now? Since 2009, Oseary has become an increasingly im-
portant presence in the tech and entertainment startup scene, partnering with

"I don't control the labels. I
don't control the managers
and lawyers. I'd rather
support the pipes."

-Guy Oseary

Kutcher and Burkle for A -Grade's investments in more than two dozen companies
(Fab.com, Airbnb, Vyclone, Path and Tinychat among them). In addition, Oseary's
personal investments that have helped take companies at varying stages of matu-
rity to the next level (including INDmusic, the video music service now known for
helping monetize the YouTube videos driving Baauer's "Harlem Shake" meme).

In turn, he's inspired two of his most notable peers-Troy Carter and Scooter
Braun-to build their own tech portfolios and rewrite the definition of what it means
to be a successful music executive in the social media age. Oseary, Carter and Braun
are already the managers of three of music's biggest stars-Madonna, Lady Gaga and
Justin Bieber, respectively. How big? Billboard Boxscore calculates their 2012 touring
revenue at $582 million combined, and the trio's combined album sales stand at 83.5
million units and digital singles at 89.1 million, according to Nielsen SoundScan.

Not bad, but not enough. The music business that Oseary came of age in from
the late '8os to the early 2000S could rely on album sales and touring as princi-
pal revenue streams. No more. Being a manager in the age of disruption means
staying abreast of every ripple and current in not just pop music, but social media,
technology and even consumer products. Promotional opportunities and brand
partners are constantly surfacing. Some demand attention and evaluation; others
need to be sought out and understood before they cannibalize your business.

In part, that puts managers like Oseary, Carter and Braun at the forefront of
emerging technologies, able to spot investment opportunities as early if not earlier
than seasoned venture capitalists. This trio invested early in Turntable.fm, Sound -
Cloud and Spotify. Together, they're helping redefine not just the profile of a music
manager in 2013, but also how Hollywood's gradual merger with Silicon Valley (or

"Silicon Beach," as some have dubbed it) unfolds.
"I have a lot of friends tell me, 'The house you're at was paid for by the music

business,"' Oseary says from his patio, nodding at the expansive property that
includes several wings, fresh orange trees and a private tennis court. "Absolutely.
Maverick Records was sold and bought me this house. My life is music, no matter
what part of my soul I'm using." But that said, he'd rather be funding SoundCloud,
Spotify or INDmusic than working with a traditional record label. "I don't control
these labels. I don't control the managers and lawyers. It's very complicated. I'd
rather support pipes."

The transition that Oseary, Braun and Carter are looking to spearhead for the mu-
sic industry comes with a healthy dose of skepticism from veteran tech investors. "I
think they are actually distractions," says Fred Davis, a founding partner at invest-
ment group Code Advisors, of managers who enter the investment world. "Are they
misusing their platform as a representative to an artist to sweet talk their way into
investment deals they should not be a part of, or are they good investors? Good in-
vestors provide value, and if they're not good investors, they can be distracting."

Shervin Pishevar, co-founder of investment fund Sherpa Foundry and a power-
ful investor in his own right as former managing director of Menlo Ventures, sees
Oseary, Braun and Carter as assets, if not major money players. "They're value
creators-they're not value extractors in this context," he says, having worked with
all three on mobile car service Uber. "They're definitely not the most cash in a deal,
but they bring way more value than just their money."

In many instances, celebrity managers can create the most value through ac-
cess to their respective Rolodexes. Airbnb co-founder/CEO Brian Chesky credits
Oseary with introducing him to the company's now -heads of international and
for playing a hands-on role in Airbnb's global growth. (The online travel housing
company was valued at more than $2.5 billion in a Wall Street Journal report last
October.) "Guy's really focused on big, not small steps," he says. "Expanding in-
ternationally was a major thing for us, and the outcome was we eventually became
the overwhelming leader in our category. We are far ahead of the clones and all the
other international companies-we're no longer an American company."

Social commerce site Fab.com co-founder Jason Goldberg also cites Oseary's intro-
ductions to fashion designers who've sold on the Fab platform and other key partners
as having a direct correlation to his company's current valuation-Fab was expected
to complete $500 million in revenue by 2013, according to Goldberg's comments at
TechCrunch's Dispute confab in 2012. "1 can say without a doubt that Guy's involve-
ment with Fab has added tens of millions of dollars to Fab's value as an enterprise."

Oseary knows how important valuations and exit strategies are in defining an
investor's ultimate success, and teases that A -Grade is prepping an announcement
in the coming month that'll make some of his own projects a little more clear. "We
have investments in a lot of companies that haven't exited. Their growth is all you
can measure," he says. Kutcher adds, "What we do as a team is more valuable than
some celebrity marketing your product. We're trying to figure out the direction of
the product and the direction of the company. We put our money where our mouth
is, not create some promotional vehicle for myself or Guy."

Coming to the table with battle -tested instincts is a critical strength in investments,
but so is another skill well -cultivated in Hollywood: a proven eye for talent capable of
capturing the public's imagination (and dollars). To hear Oseary tell it, signing an artist
isn't so different from evaluating a startup tech founder: "At Maverick, we were a small
label, so I had to have a quick gut check. Most artists I signed were within the first songs
they played me. Alanis walked in and played me I think the first 30 seconds of the song

`Perfect' and I said, sign you.' Or Muse-I stopped them after the first song and said,
`You can keep playing, but I'm good.' If you don't do that when you're a small company,
you're just waiting for someone to come in and overpay-and you can't compete and
they take it from you. Today, I'm not doing music, but yougot to meet the founder. The
founders are kind of like our artists now. It's a different kind of experience, but we still
make quick decisions because we know what we like. I know I have a partner who also
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has a strong gut, so together if we both love something,
then we know it's right on."

TO FULLY UNDERSTAND THE POWER
and speed of Scooter Braun's network in action, one
need only spend a few minutes at his home in the Hol-
lywood Hills, just off the Sunset Strip.

Braun is 31, and has a Zen -like dedication to his
many ventures. Although a viral video of Bieber smok-
ing pot at a party has widely circulated less than a week
before Billboard's visit, and there are likely is projects
demanding his attention at this moment, Braun just
wants to talk about business, eat some sushi and may-
be catch up on the Lakers game, which is on mute on a
giant TV that frames his spacious living room.

Joined by SB Projects chief marketing officer Brad
Haugen and COO Scott Manson, Braun is sharing the
story of how he helped close a Series C round of fund-
ing in zon for Stamped, a user -recommendation app
already backed by himself, Bieber, the New York Times
Co., Bain Capital Ventures and Google Ventures. To
help him tell the story, he calls up Robby Stein and Bart
Stein, the (unrelated) co-founders of Stamped, to see if
they can tell the tale of how Braun was a little ... preoc-
cupied, to say the least, during the funding process.

Reached within minutes, Bart Stein recalls, "I was
at Scooter's house, and he was saying he was going
to get these influential and cool people to invest, and
then he just disappeared. I asked Brad, 'What hap-
pened to Scooter?' Suddenly my phone starts buzzing
and I got an email from Mark Cuban being like, `Send
me the deck, please.' And in the next zo minutes I get
emails from Cuban, Ryan Seacrest, Ellen DeGeneres
and [an A -list actor and a major pop star who didn't
end up getting involved], and Scooter's still not in the
room. Then I go back to Brad and say, 'Is Scooter in
the bathroom?' and he says, 'Yeah, it happens all the
time. He's most productive in the bathroom.'

Now, both Steins and Stamped are in the middle of
Yahoo's transition to more of a startup mentality under
new CEO Marissa Mayer, with Braun, Bieber and De-
Generes among the early investors who exited hand-
somely during the company's sale for $io million. Artist
equity is often a smaller part of many conversations at
Troy Carter's management/investment firm Atom Fac-
tory (Gaga has a sizable stake in social network Back -
plane) and Oseary's ventures (Madonna is an investor in
YouTube channel DanceOn, but has otherwise used a
handful of A -Grade products for promotional purposes).

But equity is almost always on the table at SB Projects
when it comes to the business of Bieber. "Sometimes
it's equity, sometimes it's investment -only. It depends
on what the ask is from the companies, too," Braun says.

Haugen adds, "And sometimes it's 'We want your
talent to tweet about it, and we want you to run mar-
keting for us.' We either say 'no,' but that's a different
discussion when it becomes 'Can you put money in?'

"Don't put your talent into deals unless they're
passionate-I learned that the hard way," Braun says.

"Then it's easy and you overdeliver. If it's not easy and
you don't deliver, then it hurts your reputation. That
I don't like. When it comes to tech products and our
clients, not only do I want them to look at things and
give me advice, I want them to lead me. I want them
to be pushing me and saying, 'This is cool!' I've had
that experience with Justin a lot of times."

Braun is an investor in more than a dozen companies
through his SB Projects and his incubator, Silent Labs-
Songza, Sojo Studios, Viddy, Tinychat, Spotify, Uber,
GifBoom and Pinterest among them. There are others,
too, but, he chides, "You'll know about those when you
see the [Securities and Exchange Commission] filings."

He was also recently appointed by Universal Mu-
sic Group chairman/CEO Lucian Grainge as UMG's
entrepreneur in residence, a role that has seen him
setting up key meetings with the company and his
investments like Spotify and Songza, as well as bring-
ing other music and tech -related opportunities to him
first. "The key to success in any business is having ac-
cess to communication," Braun says. "By being an en-
trepreneur in residence, I basically connected people

Scooter
Braun, Guy
Deem and
Tray Carter
(from left)

Where The Angels Tread
Looking to meet with a Hollywood angel investor?
Try these conferences, events and incubators

Y Combinator: Since zoos, this semi-
annual Silicon Valley tech meet -up has
been a place where more than soo start-
ups have met with potential investors to
receive seed funding. Among the suc-
cessful companies to receive funding in
Hollywood: Airbnb, Dropbox, Rap Ge-
nius, Loopt and Songkick.

Launchpad LA: Located mere foot-
steps from the beach in Santa Monica,
this "startup accelerator" offers accept-
ed companies free office space for four
months, $ioo,000 in funding and ac-
cess to powerful mentors, advisers and
potential investors. Since its accelerator
program launched in 2011, Launchpad
LA has graduated 18 companies that
have collectively raised more than $3o
million in funding.

Start Engine: One of Los Angeles' larg-
est startup accelerators, Start Engine is
the brainchild of Activision co-founder
Howard Marks and Bristol Capitol Advi-
sors founder Paul Kessler.

Meeting of the Minds: This more in-
formal networking event, where the Hol-
lywood and Silicon Valley tech scenes
meet in L.A. every two months or so, was
co-founded by Guy Oseary's head of dig-
ital Abe Burns first as a music tech meet -
up. It has evolved into an invite -only af-
fair for professionals across all tech and
entertainment sectors.

Amplify: Launched in late zoss with
$4.s million in funding from backers like
Mark Burnett, Eric Schmidt and Brian
Grazer, Amplify has quickly established

itself as another L.A. startup accel-
erator worth pitching-alumni receive
$so,000 in seed funding.

Science: Former Myspace CEO Mike
Jones introduced this. Santa Monica
accelerator in November zon. Urban
Remedy, Dollar Shave Club, EverySig-
nal, TopFloor, Pinpuff and Dog Vacay
are among the first companies to receive
seed funding.

Hollywood Hack Day. A startup meet -
up for the developer set, Hollywood
Hack Day was co-founded by Oseary's
Abe Burns, Bill Silva Entertainment's
Ryan Chisholm and Rovi's Rahim Sona-
walla to incubate new projects for tech
and entertainment during a heavily caf-
feinated 48 -hour period. -AH
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Spheres Of Influence
Braun, Carter and Oseary
are invested in some of
the most promising tech
startups of the moment.
Here's how their interests
unfold, and overlap

INDmusic
GroupOn
DanceOn

Mobile Roadie
(personal)

Vyclone
(with A -Grade)

Airbnb
Shazam

Path
Flipboard

Foursquare

SCOOTER

Sojo Studios
Viddy

GifBoom
Stageit

Uber
Spotify

Turntable.fm
SoundCloud

Warby Parker
Eyewear

Fab

with the big -dog record label so they could have a real, open, honest dialogue. That
is the only way we're going to get the answers we need, by actually speaking to
each other. Otherwise you have a lawyer calling six months later."

IT'S FOUR DAYS BEFORE LADY GAGA'S BORN THIS WAY
Ball is about to kick off its ill-fated North American run, but Troy Carter has plenty of
other items of business to keep him busy-about 4o, to be precise. That's the number
of logos painted on the walls of his offices at Atom Factory, illustrating all the invest-
ments he's made in the last two years, ever since Braun brought him in on his first
investment around Christmas zoio. That includes everything from link shorteners
like Bre.ad, news apps like Summly (recently in the news when Yahoo bought it for
an estimated $30 million last month), chat services like Socialcam and Tinychat and
consumer products like Pop Chips and Warby Parker Eyewear. "There's a lot of dif-
ferent sectors, but great founders are the common denominator," he says.

On a busy Tuesday, several of those founders pass through Atom Factory's
headquarters-a bright, white warehouse situated directly across the street from
the Sony Pictures lot in Los Angeles' Culver City. The space is part office, part ga-
rage and part "brand studio," with a whole suite of rooms dedicated to hosting
business meetings with partner companies and testing products like Pop Water, a
new low -calorie beverage Carter funded in-house that launched in Southern Cali-
fornia in the spring. Atom Factory has a diverse, largely young staff of 24, including
a VP of operations who's a former schoolteacher and a director of technology part-
nerships, Allison Streuter, who used to work at William Morris Endeavor (WME)
as head of music Marc Geiger's assistant.

The guys from Rap Genius pop by for a quick check -in, having previously worked
with Carter on one of the company's biggest success stories. In May 2012, Carter
helped enlist Nas, a former management client, to become the hip -hop annotation
site's first verified rapper. The site quickly exploded in audience and captured the
interest of Silicon Valley behemoths Marc Andreessen and Ben Horowitz, whose
venture capital fund put $3.5 million into the site last October. "Our thinking was,

`You get Nas and a lot of people are going to follow,'" Carter says. "He's going to
be able to give you great advice on the product. He built so much credibility on
the rap side, that now people are annotating presidential speeches, Shakespearean

Songza
Tinychat
EnFlick

Bread
Scan

Eventlive
Moat

Livestar
Votizen

Julep
socialcam
#waywire

LendUp
Voxer

Backplane
Summly

Rapgenius
Stance

Dropbox
Lyft

Shaker
launchrock
popchips

Chill

0
`c -

plays, country lyrics. Our bet, and Andreessen Horowitz's bet now, is that after a
few months people are going to be able to utilize the site for just about anything."

Later that day, Carter is sitting in his office, surrounded by various Gaga artifacts
(the exploding bra from the "Bad Romance" video, an MTV Video Music Award),
and he wants to discuss data and how to own it. That's largely through direct rela-
tionships with Backplane's launch of Little Monsters, a social network exclusively for
Gaga fans. Designed to host in-depth connections among fans and with Gaga herself,
the site was created in part with hopes that it could unlock fan data like "time spent"
and amount of content created that Facebook and Twitter just aren't equipped to
isolate for artist pages. Many of Atom Factory's other investments were made with
in depth -connections to fans in mind. The same can be said of its management cli-
ents-earlier this month, Carter signed Lindsey Stirling, a violinist who became fa-
mous for her classical take on dubstep on YouTube and has translated her online
following into sales of more than ioo,000 copies for her self -released debut album.

"The next phase of data is going to be transparency and also a deep dive into ana-
lytics-is it being used in a way that doesn't violate the trust between the artist and
the fans and the consumer and the brands?" he says. One recent example of how
Carter is preparing for that next phase of data lies in Atom Factory music client Cer-
emonies, an indie band whose music Carter shared with Songza to see how fans of
similar bands would engage with it. "We wanted to see which songs they're listening
to from start to finish, which songs they're skipping and which are the best playlists
in which those songs could exist," he says. "That's helping us realize what sorts of
music are going to work at which format, and whether this song should follow the
other on a particular release. It's an ongoing education and we're learning a lot."

Little Monsters has also acted as a presale hub for Gaga's 2013 Born This Way
Ball U.S. dates, giving fans an exclusive one -day jump on presales from sponsor
Citi and promoter Live Nation. In some cities, Carter says, "we were doubling and
even tripling what sponsor presales were and what other artists' fan sites have
done." That included selling upwards of 6,000-7,000 tickets per show from Little
Monsters presales alone, he adds.

No wonder the industry has its eyes on Backplane's performance. "If Backplane
launches successfully, it will move everything forward because Troy's involved
and connected it and developed it," WME's Geiger says. "And primarily because
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it's written from the music business utility perspective outward, not tech inward."
Of the trio, Carter is certainly the most vocal about his investments in tech, having

spoken at conferences for the likes of Wired, AllThingsD, Ad Age Digital West and,
in March, South by Southwest (SXSW) about the intersections of tech, entertain-
ment and big data. Braun and Oseary often make the rounds of the big confer-
ences like DLD (Digital Life Design) and TED, too, though not always as speakers.

"Despite being in music so much, they are all at these events to learn and apply it to
their own field," Spotify founder Daniel Ek says. "Any aspiring manager should take
note of that, especially as more and more music is being played online. Troy called
me a couple weeks ago about a data insights company he met at a conference, just
because it interested him. He's one of the very few people who's interested in build-
ing data, not just having the data but building tools from it, and that's really unique."

Though Carter, Oseary and Braun are cited by many in Silicon Valley as the three
most active music executives in startup investments, they'll have company before
too long. "People realize how deeply these guys are thinking about and spending
on technology, and that has a really deep impact on them," Sherpa's Pishevar says.

"Music in today's form is in fact made of digital bits, which is no different than soft-
ware. Once you bring it down to the code level, down to the actual bits, then it
changes. It's how you share the experience socially that makes the difference. And
that's why the music guys figured it out first, because the music industry got disin-
termediated by technology for a while."

In March, Oseary, Braun and Carter all descended upon Austin for SXSW, with
Carter making a brief trip to speak on a panel for Fast
Company titled "Generation Flux," a new term given
to the psychographic mind -set of millennials and post-
millennials. During the discussion, Carter makes the
case for why the music industry has been forced to em-
body the Generation Flux attitude after having "the lux-
ury of getting our asses kicked for the last to years [by
digital piracy]. The new generation of music executives
and artists-they're breaking down distribution models,
they're breaking down any sort of barriers or intermedi-
aries when it comes to reaching audiences, and the com-
panies that are sticking to their guns are the companies
dying off now. With us, you evolve or die on your busi-
ness. Nothing wakes you up like cold concrete," he says.

Less than two hours later, Oseary and Braun gather
two black SUVs full of business partners, colleagues
and friends for a casual lunch at barbecue ranch the
Salt Lick, located about 3o minutes outside of Austin
in Driftwood, Texas. It's Oseary and Braun's first time
at SXSW Interactive, and they're joined at lunch by
Kutcher, SB Projects' Haugen, "Two and a Half Men"
creator Chuck Lorre, actress Sophia Bush, Uber head
of global operations Ryan Graves, BBH LA managing
director Matt Ross and others. "We're going to go see
a bunch of stuff together today," Braun says of Oseary

asking Haugen to pass the brisket basket. "There's a couple companies we both want to see that
we've been sharing each other. We're more powerful together than apart."

Oseary estimates it's been about 20 years since his first trip to SXSW Music, though. "I'm not
very reflective of where I was at a certain time," he says. "I've always worked my ass off since I
was 14. I was working at 17 already at [Warner Bros.] and didn't really look back. And my goal has
always been to be able to work with my friends, which is really great."

Later that night, Oseary and Kutcher host A -Grade's first SXSW party at the Austin W downtown,
and the scene is-appropriately-straight out of Hollywood. Outside, dozens of young startup execs,
agents and a few of A -Grade and Oseary's own partners are frantically calling and texting anyone
who can get them in, so limited is the guest list. Houston Rockets point guard Jeremy Lin even gets
turned away at one point. But inside, a mix of A -list entrepreneurs (Mark Cuban, Gary Vaynerchuk),
entertainment executives (Lone, Maker Studios' Courtney Holt) and big brands (Coca-Cola head of
global sports and entertainment Emmanuel Seuge) mingle amid a noisy set from Jane's Addiction
and a bar line that requires a very dedicated 15 -minute wait.

Though it's Oseary and Kutcher's party, Braun is there all night alongside his friend and fre-
quent business partner. His enthusiasm is, as always, unflagging, and it's clear he's feeding off
the energy of SXSW Interactive, which seemed unbridled and optimistic in a way the music por-
tion of SXSW hasn't for many years. "I'm here at Interactive because I primarily work in the world
of music," Braun said earlier in the day, "but I surround myself with people whose passion 24/7
is tech and I want to be around them. I want to learn from them. The biggest mistake is thinking
you're an expert because you have one thing you're good at. I want to learn from everyone and
surround myself with people that I love." 0

"The new generation of music
executives and artists are breaking
down any sort of barriers when it
comes to reaching audiences. The
companies that are sticking to their
guns are dying off." -Troy Carter
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Saving

Fall
Three years after announcing
a hiatus that felt like a split,
the pop -punk titans plotted

hat if the Smiths got

would I want it to
go down?" Fall Out
Boy bassist and main
songwriter Pete Wentz
asks rhetorically. "I'd
want a song right away,

shows right away ... 'And by the way, they've already
recorded the album.' The whole time you thought they
were secretly meeting, they were secretly meeting. How
crazy would that be?"

Speaking from a hotel room in London's West End,
Wentz is using his personal fandom to explain the
events that transpired Feb. 4, the day Fall Out Boy
confirmed it had reunited three years after announc-
ing an indefinite hiatus. But that wasn't all: The band
also announced a new album, Save Rock and Roll, fully
recorded under cover of darkness; unveiled a North
American tour, beginning May 14 in Milwaukee; and
released a new single, "My Songs Know What You Did
in the Dark (Light Em Up)," along with its accompany-
ing music video. Oh, and the band was playing a show
that night, at the 40 o -capacity Subterranean in its na-
tive Chicago, in addition to five other "intimate" per-
formances around the world. For pop -punk diehards,
the blitzkrieg reunion was the equivalent of Morrissey
and Johnny Man tossing out a joint EP on a random
Monday morning.

In a music industry where social media -enhanced
transparency is the norm, how can an arena -level rock
group plot a comeback in complete silence? Rumors of
a Fall Out Boy reunion had been floating across mes-
sage boards for more than a year, but the auteurs of
gloriously emotional pop hits like "Sugar, We're Goin'
Down" and "Dance Dance" weren't tweeting photos
from the Santa Monica, Calif , studio in which they
made Save Rock and Roll with producer Butch Walker
last fall. Nor did the band hint at a live return: Accord-
ing to longtime manager Bob McLynn, Fall Out Boy's
upcoming 33 -city spring tour was organized amid
widespread oaths of secrecy, and aside from a few

'Save Rock and Roll,'
their full -force comeback,

behind closed doors

By Jason Lipshutz

leaked venues that had to be hastily changed, the up-
coming run remained unexposed until the big reveal.

It also helped that Wentz, singer Patrick Stump,
drummer Andy Hurley and guitarist Joe Trohman all
actively denied that the group was re-forming before
the Feb. 4 announcement. ("Don't hold your breath
that it's happening," Wentz told a Chicago Tribune re-
porter about a reunion during a Feb. 2 interview.) And
for the most part, people believed them. In January,
when rapper 2 Chainz shared a photo of himself arm
in arm with Wentz with the caption "Fall Out Boyz
feat. 2 Chainz?" to his 648,000 Instagram followers,
Wentz figured the band's cover had been blown.

"I was like, 'Fuck. That's it,"' recalls Wentz, who
had worked with 2 Chainz on the "My Songs Know
What You Did in the Dark" video and a remix of the
single. "And kids were like, 'Nope, too crazy.' They ac-
tually denied it themselves."

Save Rock and Roll, due April 16 on Decaydance/
Island Records, is a rock spectacle that's both mus-

cular and wildly eclectic (the guest list includes El-
ton John, Courtney Love and Big Sean). But Wentz
firmly believes that the album couldn't have been
made if the world knew the band was making it.
After forming in 2001 and releasing its debut al-
bum, Take This to Your Crave, in 2003, Fall Out Boy
became one of pop -punk's most accessible entities,
thanks to Stump's helium -voiced hooks, Wentz's
irony -fueled songwriting and the collective's relent-
less run of Vans Warped tour shows and internation-
al festival appearances.

After four albums and seven years of heavy pro-
motion, however, communication had broken down
among the four friends from the Chicago area; by the
time 2008's Folie a Deux was being promoted with a
spring 2009 tour, the bandmates were speaking to
each other through management. Fall Out Boy was
also seeing diminishing commercial returns-Folie a
Deux has sold 452,000 copies, according to Nielsen
SoundScan, after the band's breakout LP, 2005's
From Under the Cork Tree, moved 2.8 million.

"The guys just needed a break from each other,"
McLynn says. "Certain guys didn't want to talk to
each other, they didn't want to make the same music-
they all just needed to do different things."

In the three years following the fall 2009 hiatus
announcement, all four members moved on to side
projects: Stump released an R&B-infused solo al-
bum, Soul Punk, in 2011, while Hurley and Trohman
spent time in metal supergroup the Damned Things.
Wentz, who formed electronic group Black Cards in
2010, says that his "personal life got super flicking
toxic" during the hiatus. He and Ashlee Simpson
filed for divorce in February 2011, after two -and -a -
half years of marriage. And although there weren't
any formal plans for Fall Out Boy to ever reunite, the
group was never officially broken up in the minds of
its members.

"I always wanted to do it to make Fall Out Boy bet-
ter," Stump says of Soul Punk, which has sold 23,000
copies. The vocalist recalls having to choose which
label would release his solo debut, and eventually

Fall Out
Boys Pete
WentaJoe
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from bottom)
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settling on Fall Out Boy's home, Island, because he
was concerned another deal might threaten the in-
terests of the scattered quartet. "I knew that, sink
or swim, if I do a solo record on any other label, it
ultimately becomes something contractually that
messes with Fall Out Boy, and then maybe I don't
get to do Fall Out Boy down the line."

The reunion moved glacially: There was an im-
promptu but unsuccessful writing session between
Wentz and Stump, then another with more compel-
ling results, and then an all -day meeting involving all
four members in New York in late eon in which new
ideas were laid out. Fall Out Boy's plan was always to
come back with a new album instead of reunite solely
for a comeback tour. "The goal was always about the
future of Fall Out Boy, not the past," McLynn says.

For its part, "My Songs Know What You Did in the

Dark (Light Em Up)" doesn't sound much like any
previous Fall Out Boy single, but atop its bombastic
percussion and laser -show guitar riffage is Stump's
familiar, jittery voice once again spouting Wentz's
lacerating turns of phrase ("I've got the scars from
tomorrow and I wish you could see/That you're the
antidote to everything except for me"). Since its
digital launch on Feb. 4 and debut televised per-
formance during the NBA All -Star Weekend, the
single has sold 770,000 downloads and given the
band a top five hit on Billboard's Rock Songs chart
while climbing to No. z6 on the Billboard Hot 100.

"It's still early in the game [for the single] on the pop
side," says Sharon Dastur, PD for WHTZ (Zino)
New York, which has played the song 254 times
since April 7, according to Nielsen BDS. "But what
we're seeing in New York and around the country is

Team Fall Out Boy

ALBUM: Save Rock and Roll

LABEL: Decaydance/Island Records

RELEASE DATE: April 16
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pretty phenomenal, as in research scores and all the
other indicators we look at."

Tickets for the band's spring tour went on sale
Feb. 8 through Ticketmaster, following the ardu-
ous process of plotting the entire trek behind closed
doors. "Most of the promoters we used throughout
the tour were all promoters that had been in the
Fall Out Boy business in the last eight to io years,
so it was a very close-knit group of people," book-
ing agent Andrew Simon says. After those shows
sold out in a matter of minutes, a 16 -date North
American arena tour was quickly booked for the
fall and announced in late March. And Simon adds,

"There's a lot of foreign territories to get to, so there
will be a lot of international [dates] for 2014 as well."

The combined response to the lead single and ini-
tial tour dates prompted Island to move the album's
release date up from May 7 to April 16. "That was an
amazing phone call to get, but also terrifying," Stump
says with a laugh. Fall Out Boy is planning to release
a music video for all 22 songs on the album (a clip for

"The Phoenix," offered as a free download with an
iTunes pre -order, debuted March 24), and upcoming
appearances on "Good Morning America," "Conan"
and "The Tonight Show With Jay Leno" will coin-
cide with more synch placements for the first single,
which has already been used in programming on
ESPN and NBC.

On April 8, Save Rock and Roll was posted in its en-
tirety on Fall Out Boy's website, with a loving note
that thanked the band's fans for "wishing or waiting-
because without you, the most important piece, this
record would never have been made." When asked
why the group posted the full album for free eight
days before its release, Wentz initially points to the
inevitability of leaks, but then doubles back on the
motivation for recording an album in secrecy.

"This whole rollout's been about thinking what the
antithesis of the industry standard would be," Wentz
says. "When we were like, 'Let's put up everything at
once,' we got the momentum going, and it's hard to
catch back up." 0
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VINYL MANIA
Record store devotees like Shirley Manson, Jack White, the Postal
Service-and labels big and small-are all serving up something

AU, special on April 20
RECIONSTOREOAY.COM By Hilary Hughes

When Garbage met Screaming Females, it was love at first
sound check. Generations in rock separate them-Gar-
bage embarked on a seven-year hiatus the year before
Screaming Females even picked out a name for them-
selves in 2005-but their penchant for hard noise, a
kindred fondness for Patti Smith and the seismic vocal
chemistry between lead singers Shirley Manson and Ma-

rissa Paternoster laid the foundation for creative kismet when the alt -rock stalwarts
brought the indie/punk upstarts along on their comeback tour last fall.

The idea to cover "Because the Night," Smith's incendiary single co -written by
Bruce Springsteen, was suggested by Paternoster when the bands opted to close
one of the tour's final shows with a duet-the only one Manson had ever performed
on the Garbage stage-and it eventually made its way to tape. "We kept on saying,

'We have to get up onstage and sing together,'" Manson recalls. "When she said,
'We have to do "Because the Night,"' we said, 'That's the perfect choice.' We were

playing it a couple of times on the road, and we thought it'd be the perfect opportu-
nity to solidify a recording and do something really special for the fans and for all
the independent record stores."

The result-which shreds the rock standard to pieces in the most exceptionally
merciless way-is a modem, fitting take on a classic collaboration, and the first thing
Garbage thought of when the members were looking to contribute to Record Store
Day. No stranger to the industry holiday, Garbage previewed songs from Not Your
Kind ofPeople nearly a month before its official release with an in-store performance
at Austin's Waterloo Records on Record Store Day in 2012. This year, the record that
the band is putting out-a limited run of mint -green 10 -inch vinyl that features "Be-
cause the Night," along with a new Garbage track and a remix of "Automatic System-
atic Habit"-represents more than the kinetic chemistry Garbage and Screaming
Females harnessed while trying their hand at a Patti Smith song. Since it's a special
package, the product of an unpredictable pairing and a release from an indepen-
dent label (Garbage's own Stunvolume), the Garbage/Screaming Females release
embodies the shifts brought on by Record Store Day that impact the music industry
across the board-and the shaping trends that have fueled Record Store Day's mete-
oric rise from a community experiment to an international movement.

"Sales were stronger than ever before in 2012," Rhino Entertainment senior VP
Mark Pinkus says. "We've never sold out of [Record Store Day] titles as fast as we
did this year. We've been a huge supporter of indie retail since the beginning of
our label, and when Record Store Day came around, we immediately supported it.
It's been a growing area of focus for us, but the leap between 2012 and 2013 is huge.
It's astronomical."

Pinkus' sentiment and Rhino's current order status reflect a climbing growth
in vinyl sales that's outpaced expectation during the course of Record Store Day's
six years. According to Nielsen SoundScan, vinyl sales in 2012-which clocked in
at 4.6 million units-were up 17.7% compared with 2011's 3.9 million. To break it
down on a week -by -week level, indie record stores enjoyed a 26.6% gain in album
sales when they moved 528,000 units the week of Record Store Day 2012, while
the prior week's sales amounted to 417,000.

When the needle drops, Record Store Day is about capitalizing on collection and
creation for the labels, artists, stores and, ultimately, consumers. For Legacy Record-
ings VP of sales Scott Van Horn, providing a special edition of an archetypical title is
a pursuit that's grown easier with each passing Record Store Day. Of Legacy's contri-
butions in 2013, which include Aerosmith's first three albums remastered from the
source tapes and pressed on 180 -gram vinyl, the orders for the original mono mixes
of Jimi Hendrix's "Hey Joe" are already "through the roof," and Van Horn attributes
this in part to Record Store Day's regular acquisition of exclusive, covetable content.

"As Record Store Day has grown, there have been more and more artists that
have really embraced it," he says. "There was a time early on where I'd have to ex-
plain to them what Record Store Day was all about. Now, it's a very easy sell forme
to call an artist or a manager to say, 'What do you think about this exclusive release
or piece for Record Store Day this year?' It's universally almost always a 'yes.'"

A more pressing challenge presented by Record Store Day lies in keeping the
vinyl from flying off the warehouse shelves too fast, according to Pinkus. Rhino
Records will put out 14 titles on Record Store Day, up from the five it released in
2012, and eight of those will be pressed on a rainbow of colored vinyl, including the

Vinyl
enthusiast
Shirley
Manson
embraces
Record Store
Day.
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WEEKLY SALES

Weekly jump in vinyl sales in the week that
includes Record Store Day, going back to
2007:

24%
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In 2012, vinyl album sales reached 4.6
million, breaking the previous record of
3.9 million LPs sold in 2011.

VINYL VS.

2012's vinyl unit sales as compared
to other configurations:

67% of all vinyl albums were purchased
at an independent music store in 2012.

Vinyl album sales in 2012 were up 19%
compared with 2011 and accounted for
1.4% of all album sales and 2.3% of all
physical album sales.
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Notorious B.I.G.'s Ready to Die on white.
"Retailers want collectible items," Pinkus says. "The key is

making sure we're not creating too much demand, and that
we're not creating an expensive collector's item, which we
too often do. Ready to Die-that was limited to 3,000 copies. If
I had to do that over again, I'd make that 5,000 copies based
on demand ... Here's all this limited -edition vinyl that
you have to buy that day or it's gone. That's about as
exciting as you can get. Holding that LP in your
hand and knowing that you got one? That's like
going to Willy Wonka's chocolate factory."

For independent labels, collaborations-
much like the Garbage/Screaming Females
single-and tried-and-true catalog favorites
shine brightest under the Record Store Day
spotlight. Jack White, dubbed 2013's Record
Store Day Ambassador for his demonstrated suc-
cess as both an artist and founder of independent la-
bel Third Man Records, is releasing the White Stripes' Ele-
phant on vinyl in the United States for the first time in a decade.
Seattle's Sub Pop is treating Record Store Day as a promotional
vehicle for the deluxe, loth -anniversary edition of the Postal
Service's Give Up (out April 9), in that the duo will be perform-
ing at Coachella on the day itself while signed copies of the re-
cord are given away at a handful of stores. Sharon Van Etten
and Shearwater performed a rendition of Stevie Nicks' "Stop
Draggin' My Heart Around" on tour together last year, and that,
along with "A Wake for the Minotaur," an original they wrote

HOT WAX!

on the road, will be released as a split single from Sub Pop as
well. Sub Pop head of sales Richard Laing says, "Record Store
Day provides an outlet to release projects that wouldn't always
make sense, but you can put together these special one-off
projects that people get excited about."

Whether those stepping up to the line unfurling from the
front door of a record store on April zo are collectors

searching for the latest David Bowie boxed set or
the Icky Blossoms/Black Lips single put out by

Saddle Creek, Record Store Day is a move-
ment built on maximizing opportunities
across the music industry. The majority of
the releases dropping either exclusively for
or in partnership with Record Store Day-

which amount to more than 35o, up from
the 250 released last year-reflect this as a

myriad of audiophile trophies. It gives labels
a second go at exploring options for best-selling

and nostalgic titles in new formats. It provides artists-
like Garbage and Screaming Females-with a platform for
expanding upon a sound they can't ignore while releasing
new material that doesn't otherwise fit in with their current
commitments. It supports the record stores with a swath of
in-store performances and exponential spikes in foot traf-
fic-and it gets that Aerosmith reissue, or that Van Etten/
Shearwater Nicks cover, or that pressing of the Notorious
B.I.G.'s Ready to Die on white vinyl in the hands of someone
who can't wait to throw it on a turntable. 0

An abridged selection of Record Store Day exclusives

1 The Roots, Things Fall Apart
12 -inch (IGA)
2 Mumford & Sons, Live at
Bull Moose (Glassnote)
3 Jimi Hendrix, "Hey Joe"
mono (Legacy)
4 The Thermals, Desperate
Grounddemos (Saddle Creek)
5 Titus Andronicus, Record
Store Day EP (XL Recordings)
6 A Place to Bury Strangers,
Strange Moon vinyl (Dead
Oceans)
7 The Band, The Last Waltz
triple -LP (Rhino)
8 Stephen Malkmus &
Friends, Can's Ege Bamyasi
vinyl (Matador)
9 Bonobo, The North Borders
boxed set (Ninja Tune)
10 Various Artists,
Astralwerks: Music in 20/20
boxed set (Astralwerks)
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Vinyl
Resurgence
The format's had a
significant sales uptick
since the first Record Store
Day, but remains niche
By Ed Christman

While vinyl's ascension has moved
beyond the realm of cool into an im-
portant moneymaker for key niches
in the U.S. music industry, for all of
its growth, the format still remains a

small percentage of sales.
In 2012, vinyl album sales totaled 1.4% of U.S. album

sales, or 4.6 million units, compared to 0.4% in 2008
when vinyl sold 1.9 million units. But some of that per-
centage gain is also due to the decline of album sales
from 428.4 million units in 2008 to 316 million last year,
according to Nielsen SoundScan.

Still, labels like Epitaph and Yep Roc say vinyl al-
bum sales can make up anywhere from 12% to zo% of
dollar sales volume during the first month of a title's
release. In the case of Yep Roc, that's up from about
4% in 2008, according to label principal Tor Hansen,
who reports that the label -owned distribution com-
pany Redeye also experiences similar percentages for
its distributed labels.

For example, the Redeye -distributed Grizzly Bear
album Shields (2012) has scanned 12,000 vinyl units of
its iii,000 sales total, while the band's prior release,
Veckatimest, has moved 21,000 vinyl albums of the
236,000 units scanned since its 2009 release. While
those percentages work out to about 9% and 11.5%, re-
spectively, on a unit basis, vinyl is priced much higher
than the CD. Moreover, at retail, merchants like Crimi-
nal Records in Atlanta say that vinyl now comprises
70% of the store's sales.

At Rainbo Records, a CD/DVD/vinyl/cassette
manufacturer based in Canoga Park, Calif , vinyl has
grown from 18% of the company's sales volume three
years ago to about half, according to Rainbo president
Steven Sheldon.

"Record Store Day launched the vinyl resurgence,"
says Michael Kurtz, president of indie coalition De-
partment of Record Stores, which oversees Record
Store Day. "Without the megaphone of Record Store
Day, there wouldn't have been a stage for vinyl to shine
on. Can you imagine a label executive saying six years
ago, 'We will ship millions of dollars of vinyl to stores
around the world.' That guy would have either been
fired or laughed out of the room."

At the other end of the spectrum, Cobraside, a whole-
saler in Glendale, Calif, is very dependent on vinyl.

"When we started 12 years ago, it was pure dumb luck
that we staked out the vinyl business," principal Randy
Hoyt says. "Eighty percent of what we sell is vinyl."

Then there are players like Touch Vinyl, a vinyl -only
store that opened in Los Angeles in July 2012. "By the
end of the year, I knew we weren't going anywhere,"
owner Sebastian Mathews says, meaning the store
wouldn't go out of business.

While vinyl sales are posting large percentage in-
creases annually and are big business for some niche
players, it's still a small percentage overall. And that is
reflected in turntable sales, which have been static in
five of the last six years, hovering around the 110,000 -
unit mark (actually ranging from 104,000 to 115,000),
according to the Consumer Electronics Assn.

"We have to keep in mind this is very much a niche
market," CEA senior analysis manager Sean Murphy
says. "We are talking annual sales that are slightly
more than the number of iPads Apple sells every two
days. It's safe to say that the glory days of the LP, like
that of the CD, are gone and will never return." 0
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TOP SHOPS

From limited -edition reissues to new exclusives, vinyl treasures
await the avid record collector at the country's most -loved
independent stores By Hilary Hughes

OVER S0 BEST

EAST COAST
A.K.A. RECORDS
27 N. Second St., Philadelphia
akamusicphilly.com

One of those treasure troves that
practically guarantees an encounter
with the hip -hop standard you've been
trying to snag on vinyl or an obscure
soul compilation, A.K.A. will be hosting
Restorations in-store set on Record
Store Day (with the potential for more
live surprises).

BULL MOOSE
bullmoose.com

Bull Moose has numerous locations
throughout Northern New England, but
the store in Scarborough, Maine, boasts
the distinction of having played host
to Mumford & Sons, the Decemberists
and Regina Spektor. This year, Record
Store Day provides a double -whammy:
Mumford & Sons' Scarborough in-store
set will be released on vinyl, and the
Doors' John Densmore will be signing
copies of "The Doors: Unhinged" at the
Bull Moose in Portland, Maine.

CRIMINAL RECORDS
1154-A Euclid Ave. NE, Atlanta
criminalatl.com

Owned by Record Store Day co-founder
Eric Levin, Criminal Records has served
as a local institution for music nerdery
since 1991. Vinyl is black gold here,
with approximately 60% of its sales
coming from LPs, 7 -inches and the like.
Criminal will launch its own in-store
recording series on Record Store Day,
featuring an after-hours concert with
Atlanta bands von Grey and Christ,
Lord and subsequent LPs.

/01(0 STORE MRS! sEll US YOUR Clls/BVBs. BUY OURS.
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GENERATION RECORDS
210 Thompson St., New York
generationrecords.com

This infamous oasis for punk and metal
wax is not only stocking up on some of
the exclusive titles Record Store Day
is endorsing, but hosting Forgetters
(members from Against Me! and
Jawbreaker), Doug Gillard of Guided by
Voices and Nada Surf, Swearin', Livids
(ex -New Bomb Turks) and DJs Tom
Scharpling (WFMU New York's "Best
Show"), Eric Davidson, Hank Fischer
and Zachary Lipez.

OTHER MUSIC
15 E. Fourth St., New York
othermusic.com

Tricky to find (and trickier to
pronounce) foreign house titles?
Got 'em. British indie on wax? Just
received a shipment yesterday. Justin
Timberlake's latest? Maybe not, but
visitors will be too distracted by the
eclectic gems here to care. The store
also posts an online update featuring
the newest additions to its inventory so
music fans can track down their goods
before hitting the store. Live DJs will be
spinning on Record Store Day.

THE SOUND GARDEN
1616 Thames St., Baltimore
cdjoint.com

Five thousand people rifle through
the shelves and stacks of the Sound
Garden on an average day. That
number doubles on Record Store
Day, and owner Bryan Burkert and his
staff work a 14 -hour stretch to ensure
the in -stores go smoothly-this year,
Baltimore's Clutch will be performing-

and get patrons the limited pressings
they need. "It fills up an entire room, the
amount of new product that comes in,"
Burkert says.

WEST COAST
EASY STREET RECORDS
4559 California Ave. SW, Seattle
easystreetonline.com

A tried-and-true favorite, and it's easy
to see why: Easy Street provides a
regular rotation of can't -miss in-store
appearances; a well -stocked mix of
old and new vinyl; and a selection of
exclusive releases music fans won't find
anywhere else. Look for Mad Season's
limited -edition vinyl while there-the
10 -inch pressing of "River of Deceit"/"I
Don't Know Anything (Live)" is a Record
Store Day exclusive from the grunge-
era supergroup and an ideal trophy
from the West Seattle landmark.

FINGERPRINTS RECORDS
420 E. Fourth St., Long Beach, Calif.
fingerprintsmusic.com

This Long Beach audiophile haven-
which celebrated its 20th birthday
in 2012-offers a selection of
painstakingly handpicked vinyl that's
taking over the store's 9,000 -square -
foot expanse crate by crate. Jimmy
Eat World and Best Coast will both
celebrate their own Record Store Day
releases here.

RASPUTIN RECORDS
rasputinmusic.com

Metallica hit Rasputin for a live set to
support the first Record Store Day in
2008, but the flagship location of the
independent music retailer on San

Francisco's Telegraph Avenue has been
a destination for vinyl diving and rock
worship since long before then. Today,
Rasputin's covetable collection of new,
used and rare vinyl is spread across the
packed shelves of 10 stores in the Bay
Area. The members of thrash metal
band Testament will be hanging out
on Record Store Day signing copies of
their latest album, Dark Roots of Earth.

CENTRAL U.S.
BLACK & READ
7821 Wadsworth Blvd., Arvada,
Cob.
blockandread.net

Black & Read's location-a bit off the
beaten path in Colorado between
Denver and Boulder-is less of a
hindrance and more of an asset to
the cavernous music, movies, books
and gaming emporium. According to
Nielsen SoundScan, Colorado was one
of the top 10 participating states in
Record Store Day 2012, and the spike in
foot traffic indicates a hefty portion of
those customers picked up their Record
Store Day releases at Black & Read-
though this year, old -school hip -hop
sets from DJ Buncha Grief and an in-
store performance from local metal act
Speedwolf will draw a crowd as well.

ELECTRIC FETUS
Minneapolis
electricfetus.com

Bon leer, Gayngs, Astronautalis, Police,
Doomtree: Minneapolis has time and
again proved to be a hotbed for artists,
musical collectives and producers that
redefine the meaning of "indie" on a
song -by -song basis. This year, the local
scene of Minneapolis is represented
with Record Store Day in-house
performances from Greg Grease,
4onthefloor, Frankie Lee and the Dave
King Trucking Company.

JAZZ RECORD MART
27 E. Illinois St., Chicago
jazzmart.com

Jazz Record Mart has been Chicago's
home for jazz, blues and hard -to -find
vintage vinyl since 1959, and it's also a
must for fiends looking for live tunes on
Record Store Day. Local blues singer
Tail Dragger will be stopping by for
a set, as will free jazz saxophonist/
composer Nick Mazzarella.

WATERLOO RECORDS
600A N. Lamar Blvd., Austin
waterloorecords.com

Austin is home to a handful of
impeccably curated record stores-and
given Waterloo's exceptional selection
and a lineup of shows that rivals those
of Sixth Street's packed rock clubs,
it's no shocker that it's among the top
national retailers. Waterloo is one of
Austin's prime destinations for music
fans, whether they're shopping or not.
Ian McLagan will be stopping by to sign
limited -edition releases from Small
Faces' discography, as will psych rock
icon Roky Erikson.

Baltimore's
Sound
Garden
(above) and
Waterloo
Records in
Austin can
expect more
foot traffic
on Record
Store Day.
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Buble's
Beautiful Day
The crooner finds his voice on
eighth album 'To Be Loved'
By Andrew Hampp

Michael Buble got his start in his zos paying hom-
age to great crooners like Frank Sinatra, Bing Crosby,
Bobby Darin and Dean Martin, and making a pretty
decent living at it-he sold zo million albums world-
wide before releasing zoog's Crazy Love, according to
Warner Bros., establishing him as a crossover star at
adult and mainstream top 4o with hits like "Haven't
Met You Yet" and "Hollywood." It was the latter proj-
ect that the singer credits with helping him find out
"what Michael Buble's distinct voice was," he says,
and for paving the way for new set To Be Loved (April
23), executive -produced by rock producer Bob Rock
(Metallica, Bon Jovi) and his first project for Warner
Bros. without longtime partner David Foster.

"A lot of stuff I did before Crazy Love, I was honestly
just trying to do an impersonation," Buble says from
Paris, where he's in the middle of a major European

ARTIST: Michael Buble

ALBUM: To Be Loved

LABEL 143/Reprise

MANAGER Bruce Allen, Bruce
Allen Talent

PRODUCER: Bob Rock

PUBLISHER: I'm the Last Man
Standing Music (SOCAN)

BOOKING AGENTS' Don Fox,
Beaver Productions; Rob
Light, Creative Artists Agency

TWITTER: gmichaelbuble

THE BIG NUMBER

Worldwide sales of Michael
Buble's albums, double the
number sold before 2009's
Crazy Lave, according to
Warner Bros.

40
MILLION

promotional tour. "It was that point in my career where
I had done so many live shows and had finally put to-
gether who I am and also felt like I had enough power
to say, 'This is how I'm going to do it.

In addition to recruiting Rock to oversee the project,
Buble teamed with longtime songwriting partner Alan
Chang on four new tracks (the most original material
to appear on any Buble project), including lead single
"It's a Beautiful Day," which has already become
Buble's fastest -growing music video on YouTube,
notching a career high of 1.3 million views in its first
week. The track also climbs to No. 14 on Billboard's
Adult Contemporary chart this week.

"What it really does is elongates our campaign at
radio, because radio loves originals," Warner Bros. Re-
cords co-president/COO Livia Tortella says. "He's giv-
en us plenty to work with as an internationally known
artist, so it's at least an 18 -month global campaign.
This is a marathon."

Other cuts include standout power ballad "I Got It
Easy," love song "Close Your Eyes" and the rocking
"After All," a duet with fellow Vancouver native Bryan
Adams. The lattermost pairing was particularly in-
evitable, given that Buble, Adams and Rock all share
a manager in Bruce Allen. "It was really an honor for
me because I walked in the studio and there was Bob,
whom I've managed since he was in his late 2os; Bryan,
who I've been with since he was 17; and Michael in the
room," Allen says.

Adding to Buble's newfound self -empowerment is
the enormous success of Christmas, which sold nearly
2.5 million copies in the last two months of 2011, ac-
cording to Nielsen SoundScan, enough to become the

CHART
HISTORY

Adult Contemporary
Twenty-two singles on the
AC chart, including 15 top
10s, four of which went to No.
1. Chart -topper "Haven't Met
You Yee crossed over to the
Adult Top 40 (No. 8 peak),
Mainstream Top 40 (No. 21)
and Billboard Hot 100 INo.
24) charts.

Billboard 200
Michael Buble (2003), No. 47,
2.7 million; It's Time (2005),
No. 7, 3.7 million; Call Me
Irresponsible (2007), No. 1, 2.4
million; Crazy Love (2009),
No.1, 2.3 million; Christmas
120111, No. 1, 3.1 million

Grammy Awards
Three wins-all for best
traditional pop vocal
album-in 2008 (Call Me
Irresponsible), 2010 (Mich./
Buble Meets Madison Square
Garden) and 2011 (Crazy
Love).

year's second -biggest seller next to Adele's 21. The
album's blockbuster sales and accompanying holi-
day specials on NBC in 2011 and 2012 helped cement
Buble as a well-rounded entertainer and personality in
the vein of his idols, the kind of guy who can work the
talk -show circuit on all fronts. "It's really been a part of
our strategy to not only have him perform but really get
some couch time," Warner Bros. Records VP of mar-
keting Mitra Darab says. "You can't deny that man's
charisma and charm."

To wit, the U.S. promotional schedule for To Be Loved
will include stops on "Today," "Live With Kelly and
Michael," "Late Night With Jimmy Fallon," "Chelsea
Lately," "The Ellen DeGeneres Show" and a hosting
slot at Canada's Juno Awards on April 21. Talks are also
in the works with NBC to make Buble's "Christmas"
specials become an annual tradition following the rat-
ings success of the first two installments.

Touring for To Be Loved kicks off with an ambitious
10 -day residency at London's 02 Arena, which be-
gan as a six -show residency with AEG before selling
out in 24 hours. Tickets for the additional four dates
disappeared in another 36 hours, Allen says. A fall
North American tour will begin in September and run
through the holidays.

However, don't expect the same nonstop schedule
Buble might have kept up on tours past-the singer is
expecting his first child, a son, with wife Luisana Lopi-
lato in August. "You know what's weird? I can tell you
that this is my best record yet, and of course I'd love it
to sell a million copies," Buble says. "But if it doesn't,
I got bigger fish to fry. I got a kid coming, so that's my
biggest concern."0
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ARTIST: MS MR

ALBUM: Second Hand Rapture

LABEL: Columbia

MANAGERS: Matt Shay,
Zeitgeist Management;
Louise Latimer, Golden Arm

PRODUCERS: Max Hershenow,
Tom Elrnhirst

PUBLISHER: BMG Chrysalis

BOOKING AGENT: Creative

Artists Agency

TWITTER. @msmrsounds
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His 'N Hers
`Gloom pop' duo MS MR comes
out of the shadows with sought-
after debut 'Second Hand
Rapture'
By Andrew Hampp

As co-founder of Neon Gold Records, Lizzy Plapinger
has helped distribute some of the earliest digital and
7 -inch singles of now -major acts like Ellie Goulding,
Gotye, Marina & the Diamonds, Passion Pit and Icons
Pop. But as half of self -professed "gloom pop" duo
MS MR, Plapinger herself could soon join the ranks of
the acts whose careers she helped jump-start.

MS MR's Columbia Records debut, Second Hand
Rapture (May 14), is full of sweeping, dramatic pop in
the vein of Florence & the Machine but with the visual
dynamic of Eurythmics-the often multi -color -tressed

Plapinger on enigmatic vocals, bandmate Max Hershe-
now (the "Mr.," as it were) on production and backup.

The equal-parts-glam-and-grotesque music video for
lead single "Hurricane" debuted April 8 on Vevo, and
the song will get a push to alternative radio later this
month. The project is also preceded by brooding album
cut "Bones," which was featured in a widely watched
trailer for the third season of HBO's "Game of Thrones,"
and helped propel the song onto Billboard's Rock Songs
chart (No. 49) and the band's accompanying Candy Bar
Creep Show EP onto Heatseekers Albums (No. 7). "Hur-
ricane," "Bones" and another cut, "Salty Sweet," have
also received numerous TV placements on shows like
"Gossip Girl," "The Vampire Diaries," "Pretty Little Li-
ars" and "Grey's Anatomy" in recent months.

Second Hand Rapture is a nearly 3 -year -old passion
project for Hershenow and Plapinger, who began quietly
seeding online demos for the band's first songs not long
after Neon Gold signed an upstream, first -look deal with
Columbia in 2011. It was so covert, in fact, that Plapinger
did it without notifying her business partners.

"I actually discovered the music right around the
same time the Columbia guys did-they didn't even
know at the time it was Lizzy," says Matt Shay, who
became the band's manager at Zeitgeist Management
shortly after discovering MS MR's Bandcamp page. "I
think she and Max kind of wanted to let the music live

"We write our best songs when there's
a tension in the air, an unease or
in-between feeling when something
wild is happening in the weather."

-MAX HERSHENOW, MS MR

on its own." By September zon, the band signed to Co-
lumbia, several months after which Plapinger finally
told Columbia A&R rep Andrew Keller that she was
actually involved with the band.

"Max and I came to this project with a fully formed
identity and had the power and the understanding of
how to stay in control and see our creative vision come
through as much as possible without compromise,"
Plapinger says from a promotional tour stop in the
United Kingdom, where a third MS MR single, "Fan-
tasy," has already taken off. "But MS MR also informs
the other side of things, too. I've never had more of an
understanding of the process that my artists have been
through or are going through than now."

Rapture was produced by Hershenow and Tom Elm -
}first (Amy Winehouse, Adele, Goldfrapp) and inspired
in part by severe weather and other environmental ele-
ments. "We write our best songs when there's a tension
in the air, an unease or in-between feeling that happens
when something wild is happening or about to happen
in the weather," Hershenow says. "We wrote our first
EP during the weekend that the Rapture was supposed
to happen, and our first single 'Hurricane' after Hurri-
cane Irene nearly hit New York."

The band is wrapping up a U.S. tour with Jessie Ware be-
fore embarking on its first headlining dates in May around
release week. It will also make festival stops at Governors
Ball, Lollapalooza and Outside Lands as well as England's
Glastonbury with several other offers pending.

Columbia is planning a big promotional push for the
band in the coming months, too.

"They spent the last year cultivating a vibe that's ul-
timately accessible but cool, and there's a lane for that
with people like Florence & the Machine being out there
in the forefront and giving them that lane to follow in
kind," Columbia senior VP of marketing Scott Greer
says. "The mainstreaming licensing opportunities show
there's hunger for them out there, and we continue to
find opportunities to expose all the music."O

YUNA
From Malaysia to Myspace
to Verve Records-that's the
unlikely journey of Yuna, the
newest signee to the legend-
ary label, more known for its
legacy jazz acts than young
pop stars with indie cred.
"People in the business will
be shocked that she ended
up with me rather than all the
other people that were after
her," Verve chairman David
Foster says. "But I don't want
to sign just the music that I
know how to make-I want to
sign great acts." Yuna started
out self -releasing her dreamy,
intimate pop songs on
Myspace, growing a sizable
fan base in her native Malay-
sia and attracting the atten-
tion of Los Angeles -based
production company Indie
Pop, which helped her ink a
deal with Fader Label to re-
lease an EP, Decorate, in 2011
and a self -titled full-length
last year. With her contract
with Fader having expired
in 2012, Yuna's launching
her new Verve tenure with a
five -song EP, due in May. "It's
an introduction to the new
me: Yuna says of the disc,

produced by Incubus guitarist
Mike Einziger and others, "but
it will still mainly be pop." The
EP was preceded by Yuna
and Owl City's duet "Shine
Your Way," the theme song to
animated film "The Croods,"
which they performed on "The
Tonight Show With Jay Leno"
last month. Yuna will follow
that with a Stageit perfor-
mance on May 7 and plans for
a summer tour. Foster, who
hopes a full-length will arrive
later this year, is thinking long
term with Yuna. "She has this
timeless quality to her music,"
he says. "She's a great art-
ist-and I don't give a shit if it
takes her three albums to get
there." -Alex Gale

KH H

it. Ariana
Grande featuring Mac Miller,
"The Way." I haven't felt this
way about a song since Mariah
Carey and Puff Daddy's
heydays. It makes mefeel so
good, and sounds familiar
from the first listen. Ariana is a
pop star already coming from
Nickelodeon's "Victorious."

Nikki Williams, "Glowing:
A creeper. I believe in this
artist and her young but
sexy persona, just in time for
Electric Daisy Carnival [June
21-23, Las Vegas] and all the
other festivals. Nikki sets the
mood in her video of being
young, free and living out
loud. Everytime we throw this
record on, the girls go crazy.

William.featuring Justin
Bieber,"#thatPOWER."
Anyone who underestimates
the power of this current -
sounding record should catch
up to the rest of the universe.
Leave it to Will.i.am to step
into summer early with a crazy,
futuristic pop sound that
makes you want to bang your
head and shake your body.
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ARTIST. Amy Grant

ALBUM How Mercy Looks
From Here

LABEL: Sparrow Records/
Capitol Christian Music
Group

MANAGER Jennifer Cooke

PRODUCER: Marshall Altman

PUBLISHER: Grant Girls MUSIC
(ASCAP) administered by the
Loving Company

POCKING AGENT: John Huie,
Creative Artists Agency

CHART HISTORY: Christmas
Memories (20111, No. 15 Top
Christian Albums,28,000;
Have Yourself a Merry Little
Christmas (2011), No. 39 Top
Christian Albums, 53,000;
Somewhere Down the Road
(2010), No.2 Top Christian
Albums, No.41 Billboard 200,
151,000

TWITTER: @amygrant

CHRISTIAN

Takes A Little
Time
Amy Grant to release first all -
new set in 10 years, featuring
A -list guests
By Deborah Evans Price

With philanthropy, touring and teasing fans with a
few new tunes on holiday and hits packages, Amy
Grant has remained visible, yet it's been a decade
since she released an album of all -new songs. That
will change May 14 with the arrival of How Mercy
Looks From Here.

"I never stopped being creative, but I didn't have the
drive to get in the studio and work in a focused way,
and that had a lot to do with my parents' health," says
Grant, whose mother died in 2011 and whose father
suffers from Alzheimer's. "After Mom died, after that
first wave of debilitating grief, I found an incredible
amount of energy. That energy was the driving force
for this record."

Grant poured herself into the new album, writing
or co -writing every song with the exception of country
newcomer Eric Paslay's "Deep As It Is Wide," which
she recorded with Paslay and friend Sheryl Crow. She
also enlisted two of her musical heroes, Carole King
and James Taylor: King joins Grant on "Our Time Is
Now" and Taylor sings on first single "Don't Try So
Hard," which went to Christian AC radio stations on
March 29. Decca Records will release the album on
May zo in the United Kingdom, and work the single

there as well.
Grant launched her career as a teen, and later

became Christian music's first crossover act when
"Baby, Baby" and "Every Heartbeat" propelled her
to mainstream pop stardom. Grant is a member of
the Gospel Music Hall of Fame who has earned six
Grammy and 25 Dove Awards as well as three multi -
platinum albums, six platinum and four gold. She has
a record 15 No. is on Billboard's Top Christian Albums
chart, two Billboard Hot too chart -toppers and has
sold 17 million albums in the United States, according
to the RIAA.

After 3o years with Word Entertainment, Grant
moved to EMI Christian Music Group (now Capitol
Christian Music Group) in 2007 in what was origi-
nally a catalog deal. "We had it in our agreement
that if Amy ever made a new record, she would agree
to talk to us about it," CCMG CEO Bill Hearn says.
"I'm just really flattered, humbled and grateful that
Amy chose to do a new record with us. Her catalog
has performed very well and it's encouraged her to
tour and to make new music. Not only have we done
a great thing for our company, we've done a great

"Producer Marshall Altman and I both
thrive in slightly different versions of the
same organized chaos." -AMY GRANT

LUCKY STARS: Following
a bus accident last August
(and subsequently losing
bassist Matt Maggioni and
drummer Allen Bickle due
to issues stemming from the
crash), metal band Baroness
looks to rebound with a new
tour in 2013, adding two new
members in bassist Nick
Jost and drummer Sebastian
Thomson. Booked by Nick
Storch at ICM Partners,
the tour will land at Union
Transfer in Philadelphia (May
24) before moving through
Center Stage in Atlanta
(May 291, Firebird in St.
Louis (June 5), Mr. Small's in
Pittsburgh (June 141 and clos-
ing at Heavy MTL in Montreal
(Aug.10-111.

thing for our music industry to get Amy back out in
the marketplace."

"The wait has been worth it," CCMG VP of market-
ing David Sylvester says. "Amy and [producer] Mar-
shall Altman have made a significant record that top to
bottom is an incredible listen."

How Mercy Looks From Here marks Grant's first time
working with Altman (Natasha Bedingfield, Marc
Broussard, Matt Nathanson). "Marshall and I both
thrive in slightly different versions of the same orga-
nized chaos," Grant says. "I felt instantly at home cre-
atively with him, and I looked forward to every single
day of work. Because I felt so comfortable with him
right off the bat, I was able to speak my greatest inse-
curities about my creativity, and then after we got to
know each other, it made the process in the studio very
free form."

Now that the record's done, Grant has been working
with the label to get the word out. "One of our main
strategies is to reconnect Amy with key retailers," Syl-
vester says. "We worked to create opportunities for
them to spend time with her and hear the album. It's
been so long since she's had a new studio album that
it was crucial to focus there. We also did key visits with
major mainstream and Christian accounts. Lifeway
and Family Christian were incredibly excited about
the album and built very strong plans. We have early
pre -orders going there, which are off to a strong start.
There is a digital deluxe, and the physical deluxe is ex-
clusive to Target."

Grant has channeled a lot of living into this collec-
tion of songs, and she hopes her experiences help oth-
ers see their own challenges in a new light. "What I
want is for somebody to hear this record and feel com-
pelled to reframe the difficult things in their life in a
way that they can see the value in it," she says. "That's
the experience I had as I was writing these songs."O
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HYPERBALLAD: Bjork will
embark on a self -described
"intimate" West Coast tour in
May and June. Booked by the
Richard de la Font Agency,
the run will launch at the
Craneway Pavilion in San
Francisco (May 22, 25, 28)
before hitting Los Angeles'
Hollywood Palladium (June
2, 51 and Hollywood Bowl
(June 111, as she continues to
support 2011's Biophilia. Both
the Craneway and Palladium
will accommodate her original
Biophilia specifications, with
audiovisual tricks and an
in -the -round setting, further
aiding the intimacy.

MERELY FRESHMEN: Follow-
ing XXL's announcement of its
2013 "Freshman" list, a three -
city tour has been booked
with select acts from the
magazine's lists through the
years. The Monster Energy
Outbreak Tour Presents XXL
Freshmen will include Action
Bronson, Schoolboy Q
Ab-Soul and Big K.R.I.T. The
tour's kick-off at New York's
Best Buy Theater (May 21)
will feature all of the freshman
class. Prior to that, Bronson
will perform with K.R.I.T. in
Philadelphia at the Trocadero
Theatre (May 11, as well as
with Ab-Soul and Schoolboy
Q at the Nokia Theatre in Los
Angeles (May 181.

GET BACK: Hanson's new
single, "Get the Girl Back,' is
from the trio's Anthem album
(June 18, 3CG Records) and
the band is planning a world
tour in support. Booked by
the Agency Group, the run
will begin in Buenos Aires
at Vortetix (July 18), then
visit House of Blues in Dallas
(Sept.161, the Vogue Theatre
in Vancouver (Oct. 2), Crofoot
in Detroit (Oct. 20) and Amos
in Charlotte, N.C. (Nov. 201.

-Nick Williams



MUSIC

Reviews
POP

Lavigne Still
Refusing To
`Grow Up'

"We don't ever stop-and we're never gon-
na change," Lavigne gleefully intones dur-
ing the first verse of her comeback single.
But some things have indeed changed for
her: Now engaged to Nickelback's Chad
Kroeger, Lavigne has harnessed her fi-
ance's knack for brash, glass -raising hooks
by recruiting him as co -writer on "Here's
to Never Growing Up," an ode to the stub-
bornness of youthful irresponsibility. And
unlike the songs from zoo's Goodbye Lul-
laby, which too often strayed from the sec-
ond part of Lavigne's "pop -rock" domain,
her new single collects good favor through
clean guitar chords and drum rolls. Still,
Lavigne will always be renowned for her
tongue -wagging punk sensibilities, and
this track's bratty title fits her teenage
worldview to a tee. The song immediately
reintroduces the most enjoyable version of
Lavigne, and never lets up. -JL

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason Lipshutz
(singles)

CONTRIBUTORS:
Chuck Dauphin,
David Downs,
Gary Graft David
Greenwald, Andrew
Hamm>, Kathy
landoli, Jason
Lipshutz, Kerri
Mason, Jill Menze,
Gail Mitchell, Ryan
Reed, Mick Stingley
All albums
cornmercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

Avril Lavigne

"Here's to Never Growing
Up" (3:34)

PRODUCE R. Martin Johnson

WRI I LRS. various

PUBLISHERS. various

Lavigne is renowned for her tongue -
wagging punk sensibilities, and the
track's bratty title fits her teenage
worldview to a tee.

APP

SoundCloud Sets Up
Playlist Feature
Last month, the free, is million -user recording/
sharing app SoundCloud added "sets," or playlists,
to its iPhone and iPad apps, making it easier to
curate gems from SoundCloud's vast treasure
trove of music. Everyone from Daedelus to the
New Yorker to Mad Decent uses the Berlin -based
company's Android and iOS apps to share audio
without friction; to hours of sound is uploaded to the
site every minute. Now, users can create sets of their
favorite tracks, which appear in the user's stream,
profile, other users' profiles and in search. (Users
can also like, repost and share sets.) The update is
obvious and essential-both a throwback to mix -
tape curation and a tool to tame an increasingly vast
SoundCloud community. -DD

CDBILLBOARD i APRIL 20, 2013

Q

Outlets( - in Due Time (feet. Cee Lo
Green)

 no 0 ?a Et LS

Ten hours
of sound are
uploaded to
Sour dCloud
every
minute

SINGLES
ROCK

DALE EARNHARDT
JR. JR.

"If You Didn't See Me
(Then You Weren't on the
Danceflood" (4:371

PRODUCERS: Dale Earnhardt
Jr. Jr., Ben West

WRITERS: Joshua Epstein,
Daniel Zott

PUBLISHERS: Johnny Panic
Music/DNZ Music (ASCAP)

Warner Bros. Records

These Detroit -based
indie-pop tunesmiths
try on a funky wardrobe
with their latest single,
part of the band's new
Patterns EP. Between
impossibly catchy coos,
the duo layers synth
upon synth, which
unfurl like Slinkies on a
staircase. "You're sup-
posed to roll your hips in
time," they sing. Mission
accomplished. -RR

COUNTRY

JUSTIN MOORE

"Point at You"(3:00)

PRODUCER Jeremy Stover

WRITERS: Ross Copperman,
Rhett Akins, Ben Hayslip

PUBLISHERS: various

Big Machine Label Group

Behind every bad boy
is a good woman, and
with Moore's "Point at
You," he opens up about
his better half. There's
no sappy love story in
question on the single-
Moore still proudly
promotes his reckless-
ness-but the rising
country artist sings to his
gal, "If theywanna see
my sweet side/My soft
side, my best side/I just
point atyou." The affair's
a tad cheesy, but "Point at
You" boasts a sharp elec-
tric solo and an engaging
vocal performance. -JM

R&B

CHRIS BROWN

"Fine China" (3:34)

PRODUCERS. Roccstar & PK

WRITERS: various

PUBLISHERS: various

RCA Records

Brown dusts off the
Moog synthesizer for

the first single from his
forthcoming X album:
Channeling the soul
of the late Michael
Jackson, Breezy delivers
a refreshingly upbeat ro-
mantic cut. Snares and
violins stand at atten-
tion as Brown brings the
patient vibrancy of '8os
pop to 2013. Like with
real fine china, this track
is meant for a special
occasion. -KI

LATIN

ROBERTO JUNIOR
Y SU Z

"El Coco No" (2:57)

PRODUCER: Fernando
Camacho "Prods

WRITER: Mat'. Guzman

PUBLISHER: FERCA Global
Music (ASCAP)

ASL/Disa/Universal Music
Latin Entertainment

Rich horns ricochet
throughout this track, as
Roberto Junior chants
"no" to the "coconut"
in question. Leaning
heavily on euphemism,
the manic pop track's
simplicity can lead to
euphoria under the
nght circumstances. Go
down, up, left and right;
Repeat four times, and
you've danced to "El
Coco No." -KI

POP

JONAS BROTHERS

Porn Poms (MB)

PRODUCER: Nick Jonas

WRITERS: Nick Jonas, Kevin
Jonas, Joe Jonas, Paul
Phamous

PUBLISHERS. Jonas Brothers
Publishing (BM!), Kid Brother
Media (SESAC)

Jonas Brother Recording

The Jonas Brothers
are back together and
all grown up on "Porn
Poms," their most
"adult" single to date.
Featuring a big -band
arrangement and some
of Joe Jonas' throatiest
vocals yet, "Pom Poms"
is a playfully racy ode to
... submission of some
sort, asking a girl to "put
your pom poms down for
me." The song lends the
trio some much -needed
edge while still stand-
ing on its own as catchy
bubble -gum rock. -AH



Fantasia

Side Effects of You

PRODUCERS: Harmony
Samuels, Naughty Boy,
Andrea Martin

19/RCA Records

RELEASE DATE:April 23

CHART HISTORY. Back to Me
(2010), No.2 Billboard 200,
No.1 Top R&B/Hip-Hop
Albums, 489,000

R&B

Fantasia's 'Rock Soul'
Fantasia eschews the de rigueur boatload of producers
for her fourth album, focusing on a sound she's dubbed
in press materials as "rock soul." Produced primar-
ily by Harmony Samuels, the set finds the singer also
flexing her songwriting muscles with the London trans-
plant, as well as Emeli Sande, Missy Elliott, Andrea
Martin and Eric Bellinger. Discoursing on love and
life in frank terms, Fantasia reps her rock soul concept
most winningly on "End of Me," lead single "Lose to

Win" (which samples the Commodores' "Nightshift )
and the piercing title track. She also throws dashes of
reggae ("Ain't All Bad"), church (the "Girl Talk" inter
lude), old -school partyin' ("Get It Right") and hip -hop
(the sweetly emphatic "Without Me," featuring Elliott
and Kelly Rowland) into the mix. More international in
flavor and more adventurous than earlier outings, Side
Effects of You gives Fantasia the chance to fully show off
her vocal versatility. -GM

LIVE

ARTIST: Alicia Keys

VENUE: Barclays Center, Brooklyn

DATE: April 5

Clad in black tuxedo pants, a sheer
blouse and a dark, wide -brimmed hat
recalling Diana Ross in "Mahogany,"
Alicia Keys immediately put the sold -
out Barclays Center crowd on its feet
with opening number "Karma" from
2003's The Diary of Alicia Keys. It
didn't take long for the powerhouse
vocalist to further win over the audi-
ence: "It feels so good to be here in
New York City, because that's where I
was born and raised," she charismati-
cally stated. Backed by a four -piece
band and three singers, Keys glided
from her piano to the male dancers
onstage, acting out the spoken parts
of "You Don't Know My Name." Af-
ter heating up the crowd, she turned
to the soulful "Tears Always Win"
and "Listen to Your Heart," from last
year's Girl on Fire, which earned Keys

her fifth No. 1 album on the Billboard
zoo. Not a performer who relies on
numerous costume changes to dazzle
fans, Keys' tremendous voice radi-
ated on "Try Sleeping With a Broken
Heart." Other highlights of the eve
ning included a guest appearance by
rapper Method Man, who joined the
singer for a cover of Mary J. Blige's
"All I Need." R&B charmer Maxwell
also stopped by to lend his smooth
vocals on the duet "Fire We Make."
Keys closed the show with the larger -
than -life "New York State of Mind,"
which featured a video of Jay -Z lend-
ing his flow to her version of the hit.
Earlier in the night, opener Miguel-
who's scheduled to appear at the Bill-
board Music Awards in May-turned
up the heat early with his funky R&B,
eerily channeling Prince with his sen-
sual stage presence. His brief set was
highlighted by a rousing performance
of hit single "Adorn," which left fans
screaming for more. -MS

ALBUMS ROCK
FOLK

IRON & WINE

Ghost on Ghost

PRODUCER Brian Deck

Nonesuch Records

RELEASE DATE: April 16

Ambitious alt -folk act
Iron & Wine dips into
jazz and blue-eyed
soul on its Nonesuch
debut. A horn section
wails in "Lovers'
Revolution," while
opener "Caught in the
Briars" channels Van
Morrison's laid-back
confidence. Leader
Sam Beam's voice,
once a whisper, pow-
erfully rises to match
the energy of his back
ing band. -DG

COUNTRY

GRANGER SMITH

Dirt Road Driveway

PRODUCER: Granger Smith

Pioneer Music/Thirty Tigers

RELEASE DATE: April 15

Long a top artist on
the Texas scene,
Smith takes aim at
expanding his audi-
ence. Rocking hard on
"We Do It in a Field,"
he turns romantic
on "Silverado Bench
Seat" and "I Am the
Midnight." Releasing
his strongest collec-
tion of material yet,
Smith is ready for that
next step. -CD

COUNTRY

BRAD PAISLEY

Wheelhouse

PRODUCE,Brad Paisley

Arista Nashville

RELEASE DATE April 9

Not many artists
could get away with
singing about "Those
Crazy Christians," but
Paisley's musicianship
and winning demeanor
allows him to traverse
that tricky terrain and
come out alive. And
he's as clever as ever
here, with help from
friends like Dierks
Bentley, Roger Miller,
Hunter Hayes and LL
Cool J. -GG

YEAH YEAH YEAHS

Mosquito

PRODUCERS: David Sitek, Nick
Launay, James Murphy

Interscope Records

RELEASE DATE:April 16

Mosquito tosses aside
the dance moves of
2009's Its Blitz! for
gospel choirs and
murky atmosphere.
"Subway" is the most
hushed the Yeah Yeah
Yeahs have ever been,
while "Buried Alive"
lays Dr. Octagon
rhymes over Uz-grade
stadium rock. But the
gritty title track proves
the band still knows
how to rage. -DG

ELECTRONIC

THE KNIFE

Shaking the Habitual

PRODUCER: The Knife

Mute/Rabid/Brille

RELEASE DATE:April 9

As multiple songs
break the to -minute
mark, pop hooks are
sanded away, with
electronic twitches
and found -sound
clanging used to fill
the elongated silences.
Shaking the Habitual
is a hugely ambitious
project focused on
gender politics, but
one wishes that its
sticking points were
more accessible. -JL

ELECTRONIC

JAMES BLAKE

Overgrown

PRODUCER: James Blake

Republic Records

RELEASE DATE: April 9

The to half -lit tracks on
Blake's sophomore ef-
fort splice the Weeknd's
electronic soul with
Burial's haunted
dubstep. It's fitting
that ambient pioneer
Brian Eno co -produced
eerie single "Digital
Lion," but Blake's
songcraft ties the rest
of the collection to
the earth, redefining
"singer/songwriter" for
the modern age of the
producer. -KM
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MUSIC HAPPENING NOW

Following
the death of
former U.K.
prime minis-
ter Margaret
Thatcher, a
Facebook
campaign
has been
driving U.K.
sales of Judy
Garland's
'Wizard of
Oz" classic
"Ding Dongl
The Witch Is
Dead" in the
wake of less -
than -fond re-
membrances
from the
likes of Mor-
rissey and an
outpouring
of anti -
Thatcher
sentiment
online.

COUNTRY

`Cruise'
Control
Florida Georgia Line wins the
ACM's best new artist award,
crosses to top 40 with new remix
featuring Nelly
By Alex Gale

Nearly a year after Florida Georgia Line's country
chart -topper "Cruise" first took off, a remix featur-
ing the duo's Universal Nashville labelmate Nelly is
putting new gas in its tank.

"Cruise" has been on Billboard's Hot Country
Songs chart for 36 weeks, topping it five times since
December (it rises 8-1 this week), but the remix is
helping the track crack the Mainstream Top 40 airplay
chart for the first time: This week, its third on the tally,
"Cruise" rises 38-31, and also re-enters the Billboard
Hot 100 at No. 8. The remix is a strong seller, mov-
ing 186,000 copies last week, according to Nielsen
SoundScan. These numbers only take into account a
few hours of buyer reaction to Florida Georgia Line's
big night at the Academy of Country Music Awards on
April 7, where the band won best new artist and per-
formed a rollicking version of the original "Cruise."

"Some pop radio stations wanted a version of
'Cruise' that they could play, and we wanted to push
the envelope," FGL's Bryan Kelley told Billboard
from his Las Vegas hotel the morning after the ACMs.
"We've been pumping Nelly's music since we were
kids. We were blown away that he jumped on the track.
He took 'Cruise' to another level."

Along with Nelly's sing-songy verse, the remix fea-

tures big drum machines and new Auto -Tuned vo-
cal bridges. The poppy changes are just what KDWB
Minneapolis PD Rich Davis ordered. "Late last year,
[Republic Nashville] sent me the regular version and
asked me what I thought of it for pop," Davis says. "I
said, 'It's a great song, but it's pretty country. You guys
would have to do something pretty cool to make it
more mainstream for top 40.' When they sent me the
Nelly version, I knew it was a home run."

For Jimmy Harnen, president of Republic Nashville
and executive VP of Big Machine Label Group, the de-
cision to retro-fit "Cruise" for mainstream ears was a
no-brainer. "We live in a format -less world now, with
the iPod playlist and so forth," he says. "So when you
get a record that goes to No. 1 in country, you know
there's a bigger audience."

Nelly-who was also in Vegas to perform with FGL
for "Tim McGraw's Superstar Summer Night Special,"
set to air May 19 on CBS-says the remix fits in with
some of his past format -jumping hits. "Considering I
worked with Tim McGraw on 'Over and Over' and I
just dropped 'Hey Porsche,' 'Cruise' wasn't really far
off," he says. "[Genre] don't matter to me: A hit is a hit."
Nelly gave the remix an additional boost by playing a
few bars of it at the end of his video for "Hey Porsche,"
which peaked at No. z4 on the top 4o chart on March 9.

Meanwhile, FGL's major -label debut, Here's to
the Good Times, has sold 483,000 copies and chart-
ed on the Billboard zoo for 18 weeks, landing this
week at No. 13.

The ACMs are helping fuel a big boost in the group's
social -media metrics as well. On April 8 the group net-
ted 6,033 new Facebook likes (up 119% from the day
before) and 1,140 new Twitter followers (up 392%).

Look for these numbers to keep growing as the duo
unveils a video for the "Cruise" remix (the original
has 18.8 million views on Vevo), continues opening for
Luke Bryan through October and drops a third single,
"Round Here."

For now though, FGL's Tyler Hubbard is content
to bask in the glow of the band's ACM triumph. "[To-
day] feels like a hangover," he says with a laugh. "The
crowd was electric. I don't know if it's completely
sunk in yet."O

Florida
Georgia
Line's
"Cruise'

smix
has

old nearly
200,000
copies.

THE

[Numbers]
Academy Of Country

Music Awards

The Academy of Country Music Awards proved to be
a force, as usual, in pop culture and on the Billboard
charts. The ACMs offered more than zo performers
during its April 7 broadcast on CBS, hosted by Luke
Bryan and Blake Shelton. Performances included a
live collaboration from Garth Brooks and George Strait
honoring the late Dick Clark, and an all-star show
opener featuring Shelton, Bryan, Brad Paisley, Sheryl
Crow and Pistol Annies.

17.5%
15.4M
Viewers totaled 1.5.4 million, up 17.5% from last
year's 13.1 million. This year's telecastwas the
most -watched ACMs since 1998-its first on
CBS-which tallied 17.3 million viewers.

 181%
1.9M
According to Twitter's Bluefin Labs, the AGMs
garnered 1.9 million social media comments
for the week ending April 7, up 181% f rom the
676,000 registered in 2012. (Comments include
tweets and public Facebook posts.)

18.8%
4.2M
Country song downloads were up by 18.8% for
the week ending April 7, according to Nielsen
SoundScan, as the genre sold 4.2 million for the
week (up from 3.6 million the previous week).
The haul was the genre's largest since the week
ending Dec. 30,2012 (7.2 million). Note that this
week's charts reflect only a few hours' worth of
sales, as the sales week ended the night of the
awards.

44K
Two new songs that premiered on the show
make their sales starts this week. Luke Bryan's
"Crash My Party," f rom his upcoming fourth
album, moved 26,000 downloads, while hunter
Hayes-I Want Crazy" shifted 18,000.

-Keith Caulfield
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RAP

Eye On The Tyga
Cash Money rapper works multiple styles, videos
for follow-up to breakout album
By Kathy Iandoli

Tyga, who released his third album, Hotel California, on April 9, is arguably the dark
horse of Cash Money Records. The album's existing singles include the Rick Ross -
assisted "Dope," which debuted and peaked at No.19 on Billboard's Hot R&B/Hip-
Hop Songs, and "Molly," which hit No. 22 on the chart three weeks ago and peaked at
No. 66 on the Billboard Hot too. However, stats like these aren't necessarily indica-
tive of the potential success of Tyga's latest offering.

Last year's Careless World: Rise of the Last King debuted at No. 4 on the Billboard
zoo, fueled by the colossal "Rack City," which reached No. 7 on the Hot loo. How-
ever, "Rack City" was the third single off Careless World. The previous two-"Far

For every
video Cash
Money
shoots, Tyga
shoots three.

Away" and "Still Got It"-only reached Nos. 86 and 89, respectively.
The album has sold 343,000 copies, according to Nielsen SoundScan.

"It definitely felt like, 'Do I have to make this type of music all the
time?"' Tyga says following the success of "Rack City." Hotel Califor-
nia hosts sounds ranging from club -ready to midtempo love songs. "I
would be inhuman to not switch subjects and to have one emotion."

According to Cash Money Records A&R rep Joshua Berkman, Tyga
was given free rein with this project. "We said, 'Do you. Follow your
vision,'" Berkman says. "Of course we helped mold him and brand

This time, Tyga isn't focused on releasing another monster hit like
"Rack City." Instead, he releases videos based upon fans' demands.
What's an official single anymore?" he asks. "You don't want to

spend all of that time pushing one record. It's better to have mul-
tiple looks." Berkman explains that for every video the label shoots,
Tyga shoots three. He's currently shooting one for the Chris Brown -
featured "For the Road," while his clip for "Molly" arrived last week.

"A lot of artists just shoot diche videos and it doesn't help the song
out," Tyga says. "I've always wanted my videos to make the songs
bigger." Tyga hopes this unorthodox approach will build to yield the
results of his previous album, if not better. "I've got people's interest.
I know I'm doing the right thing." 0

Battle Plan: New Kids On The Block

New Kids
on the Block
made 10, the
quintet's first
new album
in five years,
"for the fans,"
according to
the group's
Jordan Knight.
The faithful
responded,
the set debuts
at No.6 on
the Billboard
200.

3 MONTHS AGO

After "ramping up our fans
over social media" with teases
during the holidays, according
to group manager Jared Paul
of fac-ul-ty, NKOTB appeared
on ABC's "The. View" on Jan.
22 to announce the album,
its first single ("Remix"1 and
a summer tour (the Package)
with 98 Degrees and Boyz II
Men that begins May 28.The
group held a fan event the
next day at New York's Irving
Plaza. Ryan Seacrest debuted
"The Remit" on Jan. 25, with
the song going on sale Jan.
28 (it's sold more than 23,000
downloads, according to
Nielsen Sound Scan), the
same day a lyric video-
incorporating then -and -now
photos submitted by fans-
premiered on Veva.

6 WEEKS AGO

NKOTB premiered its flashy
"Remix" video as a Live
Nation exclusive through the
promoter's online channels.
The clip registered more than
500,000 views during the
first 24 hours and has been
seen more than 2 million
times total. VH1, meanwhile,
aired an exclusive "making
of" story about the video. The
group announced a deluxe
version of 10 on March 18,
while Jordan Knight chatted
with fans on March 25
on Twitter and the group
performed and held a CAA
with fans on March 30 in
Boston. The quintet was also
surprised with a full -page
Billboard ad that members
of its Block Nation fan club
self -financed to celebrate the
album's release.

RELEASE WEEK

It was hard to miss NKOTB
as 10 rolled out on April 2.
Following a "Countdown
to 10" campaign and
prerelease streams of the
album on iHeartRadio,
Vevo and SoundCloud,
NKOTB signed autographs
at Manhattan's J&R Music
that night. Release -week
appearances included "The
View" and NBC's"Today,"
a live Buffington Post chat
and SiriusXM Town Hall,
and an April 4 concert for
iHeartRadio in New York.
The week wrapped with
"Live atthe Vineyard" shows
in California's Napa Valley
on April 6 and 7, the former
for industry representatives
and the latter for fans. Target
ordered more copies of its
version of /0, due to demand.

NEXT UP

NKOTB moves the 10
campaign to Canada
during the week of April 13,
including an appearance on
the finale of the Canadian
edition of "The Voice." Then
the group's fifth cruise sets
sail May 18 from Miami
for five days, followed
immediately by the Package
tour. Meanwhile, manager
Paul says, "We'll continue to
work the single and promote
the whole record as we go
through the tour," which
currently runs through Aug. 4.
"[NKOTB] has a massive fan
base, and we cater to them
really well and will continue
to do that," Paul says. "It's
been five years, and it's clear
that [fans] were very hungry
for some new music."

--Gary Graff
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Labrinth Amazes With
Sand6
As Erneli Sande scales
multiple format charts with
breakout hit "Next to Me"
(Capitol), she's likewise
scoring airplay as a featured
act on Labrinth's "Beneath
Your Beautiful" (Syco/
RCA), which is approaching
the Adult Top 40 chart.
The latter song topped the
Official U.K. Singles chart in
November and has racked
up a whopping 37 million
YouTube views. Labrinth, aka
24 -year -old British singer/
songwriter/producer Timothy
McKenzie, wrote "Beautiful"
with Sande and Mike Posner
("Cooler Than Me"). The song
appears on Labrinthb debut
album, Electronic Earth, due
for a forthcoming U.S release
after reaching No.2 in his
native country.

Lawhorn Lifts Off
JJ Lawhorn's "Stomping
Grounds" is gaining a foothold
at country radio, with spins
at 23 stations monitored by
Nielsen BDS for the Country
Airplay chart. The native
Virginian, signed to Average
Joes, recently wrapped a
string of dates with labelmate
Colt Ford. He's working on
a full-length album to be
released this year. Lawhorn's
first single,2011's"Sittin'
on a Tailgate," meanwhile,
sports 335,000 YouTube
viws. Lawhorn also has a
wreiting deal with EMI Music
Publishing.

Radio Answers Kstylis'
'Booty' Call
Kansas City, Mo., newcomer
Kstylis cracks the Mainstream
R&B/Hip-Hop chart, as
"Booty Me Down" (Epic)
debuts at No. 39. The self-
proclaimed "King of Twerk"
boasts 41 million views on
his official YouTube channel,
including 14 million for the
"Booty" audio cl ip. The song's
proper video will be released
April 15. Kstylis is joining
rapper Future on select dates
on the latter's Pluto 3D tour
this month.

Remo Arrives
With a refreshing and
youthful interpretation of
merengue, Renzo makes his
Billboard chart entrance with
debut single "Mi Favorite"
(Mayimba). The track enters
the Tropical Airplay ranking
at No. 30, with spins detected
at nine reporters. A gifted
dancer, the 22 -year -old pairs
modern choreography with
his performances, offering a
fresh visual take on the classic
musical style.

Reporting by Wade lessen,
Amaya Mendizabal, Rauly
Ramirez and Gary Trust.
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biMARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

TALENT

BEST SONG CONTEST !!
BY COMPANY WITH :40 years of Music Experience

(B.M.I., A.S.C.A.P.,And A.F.M.)
1st Prize: 4 song demo at Nashville studio.

(2nd Prize Guitar and 3rd Prize Gas card $50 Winners contacted)
SEND ENTRIES and (CHECKS ONLY) CD of song , and english lyrics (typed)

* for $49.99 per song (5 song limit.)(CHECKS PAYABLE TO Franklin Label Group L.L.C.)
ADD phone ,home and email address. Attention to :Bobby Mahon CEO

TO (Our World Headquarters Nashville, TN.)
FRANKLIN LABEL GROUP L.L.C.

103 Confederate Drive , suite 104
Franklin, Tn. 37064

* Copyright Status in Library of Congress Washington, D.C.
MAY 5, 2013 DEADLINE !I!!

"" (PRIZES BASED ON QUALIFIED AMOUNT OF ENTRIES)
ENTER NOW!

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind
The Christmas Songs

Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

WANTED TO BUY

RECORD
COLLECTIONS

We BUY any
record collection.

Any style of music.
We pay HIGHER prices

than anyone else.

Call
347-702-0789 (Allan)

or email
a_bastos@yahoo.com

HELP WANTED

Music Industry Program at
Drexel University

is looking for an Assistant
Professor. For more information or to

apply please visit
www.DrexelJobs.com.

Search keyword Entertainment.

REAL ESTATE

Palm Springs, CA.

The former estate of
Clark Gable & Carole Lombard

Casa Del Corazon!
4 bedrooms, 5.5

bathrooms, @4,000sqft, saltwa-
ter pool/spa, cabana, separate
guest quarters, walled & gated.
Spectacular mountain views.

$2,200,000. Virtual Tour:
http://youtu.be/swcmwTfY6gE

John Kouri Realtor-#01874639
760-413-7504

john@cashfs.com

d C " ds Covers
DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DVD SERVICES FOR SALE

PROMOTION & MARKETING

SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE

SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T-SHIRTS

EMPLOYMENT SERVICES

PROFESSIONAL SERVICES

DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

iidiniumpimpwRIPPIIIIMPV4
RETAILERS WANTED

I

WANTED TO BUY

CONCERT INFO

VENUES

NOTICES/

ANNOUNCEMENTS

VIDEO

MUSIC VIDEO

POSITION WANTED

LISTENING STATIONS

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPORTUNITY

HELP WANTED

MASTERING

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY SERRETTEPBILLBOARD.COM
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CHARTS
KEITH CAULFIELD

Justin Rules, Again;
Streaming Charts Bow
Timberlake's '20/20' tallies third week at No.1,
while the Band Perry nets its best week ever at No. 2

justin Timberlake's The 20/2o Experience
holds at No. 1 for a third straight week on
the Billboard zoo, selling another 139,000
copies, according to Nielsen SoundScan
(down 56%). It's the first set to spend its

first three weeks at No. 1 since Taylor Swift's Red
(Nov. to -Nov. 24, zo12.) and the first by a male artist
in nearly three years. Eminem's Recovery was the
last by a male to rule in its first three weeks: July
to -July 24, 2010. Total sales for 2o/2o now stand at
1.4 million.

The Band Perry makes a robust start at No. 2 on
the chart, as its second album, Pioneer, debuts with
a stronger -than -expected 129,000 (its best week
ever). It also launches at No. 1 on the Top Country
Albums chart, the act's first No. 1 on that tally. For
more on the. Band Perry's big week, see page 52.

Another country act might replace the Band Perry
in the runner-up slot on the Billboard zoo next week,
as Brad Paisley's new Wheelhouse could start at
No. 2. Industry sources suggest the album may sell
80,000-100,000. The next issue's No. i will likely
be Paramore's new self -titled album, with perhaps
110,000. It will mark the rock band's first No. 1, af-
ter previously peaking at No. 2 with its last release,
2009's Brand Nem Eyes. Timberlake's current leader
may fall to No. 2 or No. 3, depending on how Paisley
finishes the week.

Paisley, though a country superstar, has yet to
claim a No. 1 on the Billboard zoo. He's logged six
No. is on Top Country Albums, yet he's never been
to the penthouse on the Billboard zoo, despite hav-
ing notched a whopping seven top to sets. And, in a
statistic that only a chart geek can love, he's one of
only three artists to have tallied at least three No. 2
albums without reaching No. 1. His No. z albums are
Time Well Wasted (zoos), American Saturday Night

(2009) and This Is Country Music (2011). Also in this
club: Sting, with three, and Sheryl Crow, with four.
(Poor Crow. At least Sting had a No. 1 with the Po-
lice's Synchronicity.)

Not counted in this No. z roundup is the Kidz Bop
Kids series, with five No. zs but zero No. is. Techni-
cally an act, the ensemble's voices (which seem to
change from album to album) are anonymous to the
public, so it's not exactly accurate to put them in
same category as Paisley, Sting and Crow.

Discount Drivers: Bruno Mars collects his fifth
No. 1 single on the Billboard Hot too with "When
I Was Your Man." The song's climb was aided
by sale pricing last week, as it was discounted to
$0.69 at iTunes and Amazon MP3. That's down
from the standard $1.29 price of most current hits.
The new No. I comes five weeks after Mars tallied
his first chart -topper on the Billboard zoo, fueled
by sale pricing at Amazon MP3. On the March 16
chart, Unorthodox Jukebox sold 95,00o -up by
96% compared with the previous week. Its sales
were bolstered by Amazon MP3 selling the set
for $1.99 for one day (Feb. 26) during that chart's
tracking week, and then selling it for $3.99 the rest
of the frame.

Genre Streaming Charts: Less than two months
after launching the Streaming Songs chart, which
blends data from a variety of streaming services into
one ranking, this week Billboard unveils seven genre -
specific charts utilizing the same methodology.

Rankings for country, R&B/hip-hop, rap, R&B,
rock, Latin and dance/electronic will serve as 25 -po-
sition distillations of the pan -genre Streaming Songs
chart and appear weekly on Billboard.com (15 posi-
tions deep) and Billboard.biz (in full).

The data that fuels the Streaming Songs chart,
and the new genre rankings, combines with down-
load sales and radio airplay totals to inform such
charts as the Billboard Hot too, Hot Country Songs,
Hot R&B/Hip-Hop Songs, Rap Songs, R&B Songs,
Hot Rock Songs, Hot Latin Songs and Dance/Elec-
tronic Songs.

Services measured by Nielsen Entertainment that
contribute to the host of streaming charts are You -
Tube (including Vevo on YouTube), Spotify, Muve
Music, Slacker, Rhapsody, Rdio, Myspace, Xbox Mu-
sic and Guvera. Rankings are based on plays, with
on -demand and tethered plays counting twice as
much as noninteractive radio streaming plays.

The changes are the latest in Billboard's evolu-
tion of charting streaming activity. A year ago, the
On -Demand Songs chart launched. The survey mea-
sures on -demand audio plays from leading subscrip-
tion services. 0

LI L WAYNE'S HUMAN BEING
II SALES THIS WEEK

68,000
 69%

Bruno Mars, Piano Man
Amid a boom of EDM
club anthems, folk/rock
singalongs and rapped odes
to bargain -hunting, Bruno
Mars' simple piano ballad
"When I Was Your Man"
crowns the Billboard Hot
100. The track sports only
Mars' vocals and his own
piano accompaniment. Of
the 1,023 songs to previously
top the chart dating to its
launch on Aug. 4,1958, just
one also features only vocals
and piano: Adele's 2011 five -
week No.1 "Someone Like
You "The song showcases
Adele singing and Dan Wilson
playing piano. "Man" is the
first ballad to top the Hot 100
since "Someone" and the first
No.1 ballad by a male since
Akon's "Don't Matter," which
led the Hot 100 the weeks of
April 7 and April 14, 2007.

-Gary Trust

THE BIG NUMBER

Brad Paisley has charted
seven top 10 albums on the
Billboard 200, but has never
reached No. 1. His fortunes
may not change next week, as
his latest set, Wheelhouse, will
likely bow at No. 2 or No. 3.

Read mare
Chart Beat at
billboard.com/
chartbeat.

COUNTRY DIGITAL SONG
SALES, YEAR TO DATE

47.5 MILLION
5.3%

ROCK DIGITAL SONG
SALES, YEAR TO DATE

95.5 MILLION
 7%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
TRACKS

This week 5,650,000 2,375,000 28,309,000

Last Week 6,513,000 2,682,000 28,295,000

Change -13.3% -11.4% 0.0%

Thisweek tan Year 6,391,000 2,229,000 29,121,000

Change -11.6% 6.6% -2.8%

'Digital album sales are also counted within album sales.

Weekly Album Sales mho, u.

10

2013
2012

5.7M

YEAR-TO-DATE

A S N

Overall Unit Sales

2013 CHANGE

Albums 84,227,000 79,671,000 -5.4%

Digital Tracks 390,441,000 384,775,000 -1.5%

Store Singles 762,000 918,000 20.5%

Total 475,430,000 465,364,000 .2.1%

Album w/TEA. 123,271,100 118,148,500 -4.2%

Includes Ns& eouNalent SIOLim Sale, REA, whil trsrkdownload, eNufvalent to one Nbum sale.

Digital Track Sales

2012

2013

390.4 Million

384.8 Million

Sales by Album Format

2013 CHANGE

rn 51,501,000 43,275,000 -160%

018101 31,624,000 34,830,000 10.1%

Vinyl 1,083,000 1,455,000 34.3%

Other 18,000 110,000 511.1%

Safes by Album Category

2012 2013 CHANGE

Current 40,801,000 39,995,000 -2.0%

Catalog 43,426,000 39,676,000 -8.6%

Deep Catalog 34.840,000 31,842,000 -8.6%

Current Album Sales

2012

2013 40.0 Million

Catalog Album Sales

2012.IMEM1713
2013 39.7 Million

Nielsen SoundScancountsascurrenconly salesNrINAn Enetirst. la montnsol AA album, rein. Ili
Months br classical and jan sieumsS Titles that stay in Ole tooNalloi the meow 200.noweves remain
ascurreol r. man le esoinSare catalog DeeinataNg iSa NASA. Wags tor tilleS out mose
than 36 monts.

`,2==rg.,.7..Z.gi,P===::=!'"'"'"""`" `kb'

APRIL 20, 2013 I WWW.BILLBOARD.COM/BIZ 0



4-0

.0

LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of I million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

*RIGA certification for physical
shipments & digital downloads
of to million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of loo,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

XG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
06 (Greatest Gainer for largest

volume gain)
O G (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/bia.

Visit billboard.comibiz for complete
rules and explanations.

/WIS Lust MK TITLE
560 wax will( PRODUCER ,scmccAlarts,

4 2 PIM

Artist TFKL
KM( WIS.all

IMPRIIRT/PROMOMON LABEL POS. CIOSIT

WHEN I WAS YOUR MAN Bruno Mars
THE SME2NGTONS (BRUNO MAR,
P.LAWRENECIE II.A.LEVINE.A. WATT

S)

Mars has racked his first five Billboard

Hot 100 No. is faster than any male

since Elvis Presley. Mars' span since first

arriving on the chart (Feb. 13,2010) is just

three years, two months and one week.

Only Presley reached the milestone more

quickly-in two years, seven months and

three weeks-from the chart's inception on

Aug. 4,1958, through March 25,1961.

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
(B.HALGERTY.R.LEWIS) MACBLEMORE/ADA/WARNER BROS.

1 16

114 JUST GIVE ME A REASON P!nk Feat. Nate Ruess
I.BHASKER (PNIC,I.BHASKER,N.RUESS, RCA

The song jumps 13-7 on Hot 100 Airplay (82

million audience impressions, up 30%),

becoming her 15th top 10 on the tally. She

ups her count to 17 top 105 on Mainstream

Top 40 (12-8), tying Mariah Carey for the

second-best sum after Rihanna's 23.

3 8

STAY Rihanna Featuring Mikky Ekko A
MEKKO.J.PARKER IMENKO.I.PARKER) SRP/DEF JAM/IMO

3 9

3
SUIT & TIE Justin Timberlake Feat. Jay 2 A
Itar=ratvramattrams--- RCA

3 13

2 4 HARLEM SHAKE
BA AUER IH.RODRIGUES.H.DELGADO)

Baauer
JEFFREE'S/MAD DECENT/WARNER BROS.

1 8

27 15
CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 7 9
R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ARA/WARNER BROS.

The cut charges 9-6 on Hot Digital -

Songs (186,000 downloads, up

37%), 21-15 on Streaming Songs

(2.8 million streams, up 34%)

and 39-22 on Hot 100 Airplay(45t,e
million, up 54%). Elsewhere, the

duo's pro -marriage -equality "Sacs'

Love" (No. 100 in the Hot 100)

bows on Alternative (No. 35).

0 CRUISE Florida Georgia Line Feat. Nelly A
1.5011B.BELLEVHOBBARD.I.M01.C.RICE.I.RICE) REPUBLIC NASHVILLE/REPUBLIC

S.
6,,v,...

.,,

8 27
RE-ENTRY

STARTED FROM THE BOTTOM Drake
7 8 9 AL ZOMBIE (A.GRAHAM.W.COLEMAN.

N.SHEBIBM.SANEILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC

6 9

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
8 9 10 A.ESSINCERALMAINALABBROTEAIIACKRMCKULAATWEH.C.I(REVIAZUK,

A.IASSINCHLICLAMEROIMIAMEASCALIIIERAPAIWAAAMAR.N.NAHEMARIRICIAIM BA.3(5/P01.0 GAMOW,

8 11

15 7 n RADIOACTIVE Imagine Dragons A
ALE% OA HID (IMAGINE DRAGONS.A.GRANT,MOSSER) KIDINAKORNER/INTERSCOPE

7 32

13 11 0 MIRRORS Justin Timberlake
THABALAND (IJIMBERLAKE,T.V.MOSLEYd.HARMON.I.EFAUNTLEROY HI RCA

11 8

.1 Wayne Feat. Drake & FutureLOVE ME Li ,,..
9 14 ID

N.WILDURLH',=AITSIA.HOGAN) . YOUNG MONEY/CASH MONEWREPUBLIC1=1
9 12

DAYLIGHT Maroon 5 A
12 13 14 ft

tOM1=44TVAA-"" ABWOCIONEMITERSCOPE

7 18-r
ID HEART ATTACK Demi Lovato

21 17

'j'000GL471.:121A,Lk.AltlE2,DIOVATO) HOLLYWOOD

12 6

10 12 16 I KNEW YOU WERE TROUBLE. Taylor Swift A
MA% MARTINSHELLBACK (T.SWIFT.MAX MARTIN.SHELLBACK) BIG MACHINE/REPUBLIC

2 25

31 24 0 I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER (P.BERGER.C.AITCHISON,LERLOW) RECORD COMPANY TEN/BIG BEAT/RRP

17 10

11 16 18 SCREAM & SHOUT will.i.am & Britney Spears A
LAZY JAY (W. ADAMS,I. MARTENSABAPTISTE) INTERSCOPE

3 19

LOCKED OUT OF HEAVEN Bruno Mars A
14 19 19

argrEPRTUTCRMEAVEZTIN.LEVINE) ATLANTIC

1 27

ESKI LAST

AGO WEEK

07 23

ND TITLE Artist PEAK

WEEK [£N ISONGwnnER) IMPRINT/PROMOTION LABEL POS.

1115.011

WIWIT

HO HEY The Lumineers A 3 44
R.HAOLOCK (w.scHurrz,,marrc51 DUALTONE

SWEET NOTHING Calvin Harris Feat. Florence Welch A 10 22
C.HARRIS (C HARRIS.
F.WELCH.A.HARPOON) DECONSTRUCTION/FLY EYE/LILTRA/ROC NATION/COLUMBIA

THE WAY Ariana Grande Feat. Mac Miller
10 2

H.MONEY 01.D.SAMISELS.A.STREETER.
A.S.LAMBERT.I.SPARKS.M.MCCORMICKARLISSELL) REPUBLIC

24 22 0 CARRY ON fun.
IBRASKER (ELIN.J.BHASAIER) EULER Be RAMEN/RRP

20 14

38 0 CD WAGON WHEEL
P.ROGERS (B.DYLAN.A.SECOR)

Darius Rucker
CAPITOL NASHVILLE

24 9

22 26 25 I WILL WAIT Mumford & Sons A
MORAYS (NIUMFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE

12 35

20 25 26
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin A
AXWELL,S.INGROSSO.S.ANGELLO (I. MARTIN.

RON,AXWELL,S.INGROSSO.S.ANGELLO) ASTRALWE 5/CAPITOL

6 29

28 27 27 IFISONGSHOWWHAT YOU DIDIN THE DARK (LIGHT FM UP) Fall Out Boy
B.WALKER (GALL OUT BOYAWALKERALHILL)DECAYDANCE/PUELED BY RAMEN/ISLAND/IDIMG

26 9

PION PROBLEMS ASAP Rocky Feat.Drake,2Chainz& Kendrick Lamar A
I& 21 288

N.SHEBIB (12.MAYERS,N.SHEBIB,S.OARRETT,
A.ORANAM,T.EPPS,B.DUCNWORTH) OAP WORLDWIDE/POLO GROUNDS/RCA

23

25 34 0 SURE BE COOL IF YOU DID Blake Shelton 
S.HENDRICAS (RJELAWSON,C3OMPRINSO.ROBBINS) WARNER BROS. NASHVILLE/WWI

24 13

POUR IT UP Rihanna
19 20 30

i4.eKAVevZtOI=OLIrrinii, SRP/DEP IMA/10.3AD

19 14

36 31 0 BAD Wale Featuring Tiara Thomas
T.THOMAS.K.CAMP (0.ANINTIMEHIN,T.THOMAS) MAYBACH/ATLANTIC

31 8

30 29 32 TROUBLEMAKER Oily Murs Feat. Flo Rida 
S.ROBSON 10.MURS.S.ROBSON.C.NELINCEDILLARD) SYCO/COLUMBIA

29 12

IT'S TIME Imagine Dragons A
23 28 33

rIf.rrNOtl'D'SAZRZTVICKEE) KIDINAKOR ER/INTERSCOPE

15 44

26 33 0 22 Taylor Swift 
MAN MARTIN,SHELLBACN (T.SWIFT,MAN MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC

26 6

41 38 0 MAMA'S BROKEN HEART Miranda Lambert 
F.LIDDELL,C.AINLAY,L.WORP (B.CLARN,S.MCANALLY,I( MUSGRAVES). RCA NASHVILLE

35 11

40 36 0 DOWNTOWN Lady Antebellum
P.WORLEY.LADY ANTEBELLUM U.LAIRD,S.MCANALLY,N.HEMBY) CAPITOL NASHVILLE

35 9

29 32 37 LITTLE TALKS Of Monsters And Men A
OF MONSTERS MID MEN,A.ARNARSSON (N.B.HILMARSOOTTIR,RINORHALLSSON) REPUBLIC

20 46

BUGATTI Ace Hood Feat. Future & Rick Ross
39 35 38

WN.ML.R WOBLELR TMSA 1D1,EM-I.TL .WIMAOSISTWINCASN.I WE THE BEST/MAR MONEWCASH MONEY/REPUB.

35 8

49 42 0 GET YOUR SHINE ON Florida Georgia Line 
IMOICT.HUBBARD,D.NELLEY,R.CLAWSON.C.TOMPKINS) REPUBLIC NASHVILLE

39 11

51 45 Q ALIVE Krewella
RAIN MAN WIOUSARVOUSAWRINDL,N.LIMIUDELLI KREWELLA/COLUMBIA

40 8

32 37 41 CATCH MY BREATH Kelly Clarkson
SOUND BOLLECTIV OCCLARKSON.I.HALBERT.E.OLSON) to/RCA

19 24

5 ''' 0 0 HIGHWAY DON'T CARE Tim McGraw With Taylor Swift

1
B.GALLIMOREPAIOGRAW (B.WARREN.BNARREN.MIRWIN.I.REAR) BIG MACHINE

42 6

0 0 0 POWER TRIP J. Cole Featuring Miguel
J.L.COLE (1.COLE.H.LAWS) ROC NATION/COLUMBIA

43 8

Q 44 SAIL AWOLNATION A
A.BRUNO CA.BRUNO) RED BULL

30 31

0 0 0 MADNESS Muse 
MUSE (M.BELLANW) HELIUM-3/WARNER BROS.

45 29

POETIC JUSTICE Kendrick Lamar Feat. Drake
35 41 46

A.DEVILLE (COUCKWORTH,E.MOLINA,A.GRANAM,
...HARRIS IN,LIACKSON,S.LEWIS) TOP OAWD/AFTERMATIVINTERSCOPE

26 24

37 43 47 TRY P!nk
GORE. (OUSBEE.B.WEST) RCA

9 24

34 44 48 GANGNAM STYLE PSY A
PAMI-SANGY.GUN-HYUNG 0.S.PARK.G.H.Y00) SCHOOLBOY/REPUBLIC

2 31

ONE MORE NIGHT Maroon 5
48 49 49

MAX =NI A.M/OCTONE/INTERSCOPE

1 42

E2

Go to BILLBOARD.COM/BIZ far complete chart data Data for week of 04.20.2013
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M° WEEK WEEK

47 50

TITLE Artist
MODUCER (SONGWRIFER) IMPRINT/PROMOTION LABEL

I DRIVE YOUR TRUCK Lee Brice
K.JACOES,M.MCCLURE,BRICE CI.ALRANDER,C.HAPPINOTON,NEARY) CURE

. rex
POS.

47

ma
CHART

14

57 51
Q IF I DIDN'T HAVE YOU Thompson Square

NV (57HOMPSON,ICTHOMPSON.I.SELLEPS,RIENKINS) STONEY CREEK

51 14

HOTSHOT tu FINE CHINA Chris Brown 52
DEBUT W ROCCSTAR,PX (C.M.BRONKA.STREETE,YOUNERLOOP,OPEGEORINGSETLE.BELLINGER) RCA

1

87 94 Q DONE. The Band Perry
['MUFF (R.PERRY.N.PERRY.I.DAVIDSON,I.BRYANT) REPUBLIC NASHVILLE

53 4

56 53 0 PIRATE FLAG Kenny Chesney
B.CANNON,K.CHESNEY (R.COPPERMAN,D.L.MURPHY) BLUE CHAIR/COLUMBIA NASHVILLE

53 9

- 67 0 BOYS 'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends
s.HENDRICKS IRAKINS.O.DAVIOSON,C.WISMAN) WARNER BROS NASHVILLE/WMN

55 2

61 57 0 NEXT TO ME Emeli Sande
CRAZE.HOAV (A.E.SANDE.H.CHELWIN,H.CRAMA.PAUL) CAPITOL

56 7

78 74 Q RICH AS F**K Lil Wayne Featuring 2 Chainz
'CV, ingNt g-Va YOUNG MONEY/CASH MONEY/REPUBLIC

57 3

80 63 0 1994 Jason Aldean
ANNOY (THOMAS RHETT,LLAIROB.DEAN) BROKEN BOW

58 4

67 65 0 GIVE IT ALL WE GOT TONIGHT George Strait
T.BROWN.G.STRAIT (M.BRIGHT.P.OTONNELVE/AMESI MCA NASHVILLE

59 14

POM POMS
NOT LISTED (N.JONAS.1.10NAS,K.JONAS ILP.PHAMOUS)

Jonas Brothers
JONAS ENTERPRISES

After tallying 16 Hot 100 hits on

Hollywood Records between 2007 and

2009, the sibling trio returns on its

own label. The track starts at No. 23 on

Hot Digital Songs (74,000). The Jonas

60 1

Ul LILIICI . ',VC: JUIIIIIICI LUI.11 CPC,.

July 10 in Chicago.

59
R.I.P. Young Jeezy Featuring 2 Chainz

58 61 1.115.10.W.A1(1115,0.A.PLANUEPKVI.DEVAll."11106,11116KLAIN0.50/1,
OJAUSONO/ESTERAHOUNO,L8ONHB,RISOOLEBROOKSMIAMONA101.5,1PIEK) RE/1.1,1101116

58 9

54 54 62 SOMEBODY'S HEARTBREAK Hunter Hayes 
OlitIFF,H.HAYES (A.DORFF.L.LAIRD.H.HAYES) ATLANTIC/RUN

54 zo

58 59 63 LOVEEEEEEE SONG Rihanna Feat. Future
Fll RE (N.WILEURNAFENTMANDREWS,6.5.1ACKSON,L.S.ROGERS) SRP/DEF JAM/10.1.

55 10

60 64 0 GONE, GONE, GONE Phillip Phillips
G.WATTENBERG (D.FUHRMANNIICLARK.G.WATTENEERG) 19/INTERSCOPE

59 5

42 60 65 #THATPOWER will.i.am Feat. Justin Bieber
OLEROY,WILL.I.AM (WADAMS.O.LEROUBIEBER) INTEOSCOPE

42 3

74 0 0 LIKE JESUS DOES
.1.10YCE (C.BEATHARD,M.CRISWELO

Eric Church
EMI NASHVILLE

66 7

52 55 67 ALL GOLD EVERYTHING Trinidad James
D.GALLASPY (N.WILLIANIS) THINKITSAGAME/OEFJAM/101MG

36 17

69 68' Q LOVE AND WAR Tamar Braxton
D.CAMPER, IR. (M.RIDOICK,L. DANIELS,LBRAkTON) STREAMLINE/EPIC

57 77

99 92' Q BEAT THIS SUMMER Brad Paisley
&PAISLEY 03.PAISLEY,C.WBOIS,L.LAIRD) ARISTA NASHVILLE

69 4

55 61 70 TWO BLACK CADILLACS Carrie Underwood 
M.BRIGHT (C.UNDERWOOD,I.KEAR,H.LINOSEY) TO/ARISTA NASHVILLE

41 17

71 70 Q I CAN TAKE IT FROM THERE Chris Young
ISTR01.10 (C.YOUNG,R.AKINSALHAYSLIP) RCA NASHVILLE

70 9

76 71 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I (WJACO,G.SEBASTIAN,O.R.HARR$S) 1ST 615TH/ATLANTIC

71 15

75 73 co WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy.)
MIKE WILL MADF.IT,MAR, (B.R.SIMMONS,IR.M.L.WILLIAMS II,
M.MIONLERROOKS,AHARRIS,111.,LHOUSTON) RERELROCK/GRAND HIISTLE/ATIANTIC/RRP

73 8

100 69 74 LEVITATE Hadouken!
LOADSTAR (HADOUREN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE

69 6

84
Q BITCH, DON'T KILL MY VIBE Kendrick Lamar

78 N2,1,==l1r. TOP DAWG/AFTERMATH/INTERSCOPE

75 7

Q IF I LOSE MYSELF OneRepublic
89

grEg0-37.11TIN7WLMUM MOSLEY/INTERSCOPE

74 3

ZNS. LAST TIN
AGO MG WEE'

TITLE Artist
PRODUCER (SOMME( EP IMPRINT/PROMOMN LABEL

,,,,, PEAK

POS.

MN
CHANT

86 0 Q CLARITY Zedd Featuring Foxes
HOD (A.ZASLAVSKI,MATTTNEW KOW,P.ROBINSON,S.GRAY) MTERSCOPE

n 3

KISS YOU One Direction
62 62 78

=KEtnt.Tait=tatjagim) SYCO/COLUMBIA

46 15

72
0 KISSES DOWN LOW Kelly Rowland

79
ri7oWditelnExMOLtZ=OWLANI)) REPUBLIC

72 5

0 0 ALL AROUND THE WORLD Justin Bieber Feat. Ludacris
3Earazzvarzza.BRIPLES) SCHOOLBOV/RAYMOND BRAUN/ISLAND/HMG

22 6

0 0 CUPS (PITCH PERFECT'S WHEN PM GONE) Anna Kendrick

D:BLACHETT,H3UNSTALL-BEHRENS,I.FREEMAN) NW/REPUBLIC

64 15

93 0 0 KARATE CHOP (REMIX) Future Feat. Lil Wayne
METRO (N.WILBURN,R.BUICEL.WAVNE,D.CARTE11) I/REEBANDZ/EPIC

82 5

HIGH SCHOOL
MRDI'a!M.2,1=t,,,4)

Nicki Minaj Feat. Lil Wayne
YOUNG MONEY/CASH MONEY/REPUBLIC

Perhaps another element to add to their reported

rivalry on "American Idol": Minaj ties Mariah

83 1

Carey's total of 44 Hot 100 hits. Minaj's latest,

from her Pink Friday: Roman Reloaded-The Re -Up

boxed set, starts at No. 42 on Streaming Songs (1.3

million) following its video premiere (April 2).

85 91 0 MORE THAN MILES Brantley Gilbert
11.HUFF (1.EDDIE,B.GILBERT) VALOR?

84 6

68 75 85 ONE OF THOSE NIGHTS Tim McGraw
B.GALLIMORE,T.MCGRAW (L.LAIRD,R.CLAWSON,C.TOMPRINS) BIG MACHINE

32 19

70 76 86 NEVA END Future
MIKE WILL MADE -IT (N.WIBURN,M.L.WILLIAMSII,P.R.SLANGHTER) A-I/MEBANE/AMC

52 18

92 0 0 ANYWHERE WITH YOU Jake Owen
IMOI,R.CLAWSON (B.HAYSLIP,O.L.MURPHWEARY) RCA NASHVILLE

87 3

97 0 0 HEY PRETTY GIRL Kip Moore
B.MMES OCMOORE,O.COUCH) MCA NASHVILLE

88 3

0 0 WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex
SM.% (11.MME115,5.1.10011E,MALN10110,
OLESOUVIER,PARENT.N.VADON.I.PRADEVROL) A$AP WORLDWIDE/POLO GROUNDS/RCA

82 4

81 90 90 SHOW OUT Juicy .1 Feat. Big Sean And Young Jeezy
MIKE WILL WOE -IT (1.HOUSTON,I.W.IENKINS,S.M.ANDERSON) KEMOSASE/COLIMBIA

75 5

n, MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall
66 85 - oE,oyNALNE,NALLLy MALL (M.NGUYENSTEVENSON,

C MIONAUIACKSONARASHIDANAPPC.INPASPIIALE,C.C10) YONNE NONEWCASN NOM/REPUBLIC

66 3

91 97 Q CHANGED Rascal Flatts
111-11.,RASCAL FLATTS (G.LEVOX,NJHRASHER.W.MOBLEYI BIG MACHINE

73 7

C'MON Ke$ha
73 77 93

WIT,Vg,112ic:217V.ITCM,NIVALTE12) NEMOSABE/RCA

27 16

RE-ENTRY Q WHISKEY Jana Kramer
S.HENDRICKS IC.GRAVITT,S EL ELEKTRA NASNVILLEMMN

94 2

. 98 0 LEGO HOUSE Ed Sheeran
.I.GOSLING (E.SHEERANJ.GOSLING,C.LEONARIN ELEKTRA/ATLANPC

95 2

82 52 96 WOP J. Dash
M.WIESE, SR. (I.DASH) STEREOFAME

52 3

FREAKS French Montana Feat. Nicki Minaj
94 99 77

PICO LOVE,EMIL A1113 E (.11.13011[14,0.1.1.1.1000 OV.
IlL.DAVISO.RILEY,E.BONNER.S.MINPAR,I.C.TAYLOR.L.O.WILLIS) BAD BOV/INTERSCOPE

4

NEW 0 WINGS Little Mix
1.',O,`,VgrtniitUrvItgryfii=agni.,,,,..,5,y,

98 1

The foursome formed on the 2011

season of the U.K. "X Factor." After the

song topped the Official U.K. Singles

chart in September, it pushes 30-29 in

its fourth week on Mainstream Top 40.

-Gary Trust

83 84 99 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction 13 8
.1.BUNETTAARYAN 10.HARRY.N.HARRISON.I.O'NEILLI SYCO/COLUMBIA

0 ion SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 89 4

R.LEWIS IB.HAGGERTY,R.LEWISALAWERT) MACKLEMORE/SUB POP/ACM/WARNER BROS.

TONIGHT
IS THE
NIGHT,
WE'LL
FIGHT
'TIL IT'S
OVER.

"CAN'T HOLD US,"
MACKLEMORE &
RYAN LEWIS

Ray
Dalton

You sing the hook on "Can't
Hold Us." How did you get
involved with Macklemore &
Ryan Lewis?
About three years ago Ryan
Lewis heard a song that I
did with another artist. He
sent me a Facebook message
asking if I'd be down to meet
him at his studio.

How did the hook come to be?
Ryan and Ben [Macklemore]
had me go in the booth, and as
they were checking my levels
I started instantly singing the
melody for what the hook to
"Can't Hold Us" is today. Then
Ben was like, "Sing this, say
this," and I sang what he had
written down. I wanted to add
in some flavor-the juice, the
seasoning.

What are your plans for
the future? Are you looking
toward a solo release?
I am looking to expand on my
solo career at the moment.
Currently. I am trying to build
a strong team around me that
has a similar vision to mine.
For my debut release, I am
interested in experimenting
with different types of genres.

-Nick Williams

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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MS. UST MG ARTIST
MO GAM GAM IMPRINT/DISTRIBUTING LABEL

HOT SHOT gA

DEBUT 110F

Title  MAK

flJUSTIN TIMBERLAKE The 20/20 Experience
RCA

THE BAND PERRY
REPUBLIC NASHVILLUBMLG

Pioneer

100.010

PART

1 3

2 1

NEW 0 TYLER, THE CREATOR Wolf
ODD FUTURE

3 1

0 4
BLAKE SHELTON Based On A True Story ...

WARNER BROS. NASHVILLE/WM

3 2

0 s LIL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASH MONEY/REPUBLIC

2 2

NEW 0 NEW KIDS ON THE BLOCK 10
THE BLOCK/BOSTON

6 1

NEW
0 KILLSWITCH ENGAGE Disarm The Descent

ROADRUNNER

7 1

6 8 8 IMAGINE DRAGONS Night Visions
KIDINAKORNER/INTERSCOPE/IGA

2 31

7 9 PINK The Truth About Love A
RCA

1 29

3 9 10 BRUNO MARS Unorthodox Jukebox A
ATLANTIC/AG

1 17

NEYi BRING ME THE HORIZON Sem piternal 11 1

The British rock band notches

its highest rank and best

sales week as its fourth

album bows with 27,000. Its

previous high was logged

when 2010's There Is a Hell,

Believe Me I've Seen It...

debuted and peaked at No. 17

with 20,000.

14 15 12 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

2 26

16 21 0 FLORIDA GEORGIA LINE Here's To The Good Times 
REPUBLIC NASHVILLE/BNLG

7 18

0 14 MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Babel A 1 28

0 15 ALAN JACKSON Precious Memories: Volume II
ACR/EMI NASHVILLE/LIMN

5 2

4 12 16 LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHVILLE/OMAN

1 5

13 19 17 FUN.
FUELED BY RAMEN

Some Nights A 3 59

10 17 18 RIHANNA
SRP/ DEE LAM/10.1.

Unapologetic 1 20

12 0 19 VARIOUS ARTISTS
UNIVERSAL EMI/SONV MUSIC/CAPITOL

NOW 45 3 9

20O ONEREPUBLIC
MOSLEWINTERSCOPE/IGA

Native 4 2

0 21 DEPECHE MODE
VENGSNOTENUTE/COLUMBIA

Delta Machine 6 2

19 22 22 THE LUMINEERS
DUALTONE

The Lumineers A 2 53

2 31 0 KACEY MUSGRAVES
MERCURY NASHVILLE/UMLN

Same Trailer Different Park 2 3

NEW 0 ALKALINE TRIO
HEART a SKULL/EPITAPH

My Shame Is True 24 1

42 37 (I) ERIC CHURCH
EMI NASHVILLE/LIMN

Chief A 1 89

18 0 26 TAYLOR SWIFT
BIG MACHINE/BMLG

Red A 1 24

2MG

AGO

24

us,
MO

24

GM
MIG

27

ARTIST
IMPRINT/DISTRIBUTING LABEL

MAROON 5
ANM/OCTONE/ICA

Title ---

Overexposed A

puK xiii-iiii
POS. our

2 41

13 28 THOMPSON SQUARE
STONEY CREEK/BBM

Just Feels Good 13 2

45 33 29 LUKE BRYAN
CAPITOL NASHVILLE/I1MGN

Tailgates & Tanlines A 2 87

22 25 30 SOUNDTRACK
UME

Pitch Perfect 0 3 24

21 30 31 ADELE
XVCOLUMRIA

21 . 111

RE-ENTRY 0 THE BEATLES
APPLE/CAPITOL

Let It Be... Naked A 5 15

23 59 0 ERIC CLAPTON
BILSHERANCLI/SURFE106

ERIC CLAPTON

Old Sock 7 4

The album heads back up the tally

with a 42% gain-unusual for a set

in its fourth week. Starbucks is the

reason behind the sales spike, as the

coffee chain began carrying the title

last week. Nontraditional retail outlets

(which include Starbucks) accounted

for 7,000 of the album's 14,000 sales

last week.

8 16 34 SOUNDTRACK
PO, DOR/REPUBL IC

Les Miserables 1 16

29 44 35 JASON ALDEAN
BROKEN BOW/DBMG

Night Train A 1 25

25 3s 36 KENDRICK LAMAR
TOP DAW4/AFTERNIATIVINTERSCOPE/14A

good kid, m.A.A.d city 0 2 24

NEW 0 VARIOUS ARTISTS The Music Is You: A Tribute To John Denver
ROCKY MOUNTAIN MERCHANDISE/ATO

37 1

17 23 38 PHILLIP PHILUPS The World From The Side Of The Moon 
ININTERSCOPE/IGA

4 20

43 0 39 HUNTER HAYES
ATLANTIC/WMN

Hunter Hayes 17 60

22 51 CD LITTLE BIG TOWN
CAPITOL NASHVILLE/OMAN

Tornado . 2 30

0 41 VARIOUSARTISTS Officia12013Academy0f Country Music Awards 7inePak
INEPAK

38 2

11 45 42 DAVID BOWIE
ISO/COLUMBIA

The Next Day 2 4

26 40 43 ONE DIRECTION
SYCO/COLUMBIA

Take Me Home A 1 21

44 55 44 CARRIE UNDERWOOD Blown Away A
19/ARISTA NASH VIE LE/SMN

1 49

 0 . THE STROKES
RC \

Comedown Machine 10 2

41 0 46 KELLY CLARKSON
19/RCA

Greatest Hits: Chapter One 11 20

NEW 0 FOR TODAY
RAZOR B TIE

Prevailer (EP) 47 1

31 0 . TIM MCGRAW
BIG MACHINE/MG

Two Lanes Of Freedom 2 9

7 34 49 BON JOVI
ISLAND/DING

What About Now 1 4

28 61 0 ANDREA BOCELLI
SUGAR/VERVE/VG

Passione 2 10

ao 56 51 MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Sigh No More A 2 159

NEW 0 COLD WAR KIDS
DOWNTOWN

Dear Miss Lonelyhearts 52 1

0 Go to BILLBOARD.COM/BIZ far complete chart data Data for week of 04.20.2013
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LAST

WEEK

0
nos

WEEK IMPRINT/DISTRIBUTING

53

ARTIST

VARIOUS
WALT

Title ,..
LABEL '''''

ARTISTS Shake It Up: I <3 Dance
DISNEY

PEAK

POE.

26

Ina
MARE

5

51 ei 54 ED SHEERAN + 
ELEKTRA

5 43

20 48 55 JIMI HENDRIX People, Hell And Angels
EXPERIENCE HENDRIX/LEGACY

2 5

49 64 56 BRUNO MARS Doo-Wops & Hooligans A
ELEKTRA

3 129

NEW Q THE DEAR HUNTER Migrant
EQUAL VISION

57 1

NEW Q INTOCABLE En Peligro de Extincion
GOOD I/UWE

58 1

39 50 59 ALABAMA SHAKES Boys & Girls 
ATO

6 49

34 0 60 JOSH GROBAN All That Echoes
REPRISE/WARNER BROS.

1 9

36 62 61 ALICIA KEYS Girl On Fire 
RCA

1 19

102
0, 0 il BRANTLEY GILBERT Halfway To Heaven 0

VALORY/BAILG n.e
OW

His set takes a 23% hike, likely

owed in part to a performance

on the Academy of Country

Music Awards (April 7). He

was also in the running for the

fan -voted new artist of the year

trophy, which he lost to Florida

Georgia Line (No. 13, up 8%).

46 66 63 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 53

NEW 0 THE BLACK ANGELS Indigo Meadow
BLUE HORIZON

64 1

62 69 65 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UNIE

5 112

67 74 0 MIRANDA LAMBERT
RCA NASHVILLE/SMN

Four The Record 3 73

50 63 67 A$AP ROCKY
OAP WORLDWIDE/POLO GROUNDS/RCA

Long.Live.A$AP 1 12

63 77 0 TAMELA MANN
TILLYMANN

Best Days 14 30

56 76 Q KID ROCK
P DOG/ATLANTIC/AG

Rebel Soul 5 20

119 0, 70
J

COLTON DIXON
19/SPARROW/CAPITOL CMG

A Messenger 15 10

RE-ENTRY 0 MAD SEASON
COLUMBIA/LEGACY

Above  24 28

After almost 12 years off the chart, the rock

supergroup's lone album returns after a deluxe

reissue (7000; up from a handful of copies the

week previous). The new album includes five

bonus tracks and a 1995 live show.

0 n SEVENDUST
11

,BROS/ASYLUM

Black Out The Sun 18 2

GI e ZAC BROWN BAND
ROAR/SOUTHERN GROUNIVATLANTIC/A6

Uncaged 39

66 78 74 GARY ALLAN
MCA NASHVILLE/AVON

Set You Free 1 n

78 M11 75 THE BLACK KEYS
....11 NONESUCH,WARN ER BROS.

El Camino A 2 70

Dna
Aro

LAST 1 THIS

Wm WEEK

Q 76

ARTIST Title
IMPRINT/BISTRIBUTING LABEL .'...:

FRED HAMMOND United Tenors: Hammond, Hollister, Roberson, Wilson
RCA INSPIRATION/RCA

39

,,74,,,,

2

75 79 77 LANA DEL REY
POLYDOR/INTERSCOPE/IGA

Born To Die 2 62

38 Q 78 KIDZ BOP KIDS
RAZOR & TIE

Kidz Bop 23 2 12

NEW Q RILO KILEY
LITTLE RECORD COMPANY

Rkives 79 1

48 0 so VARIOUS ARTISTS
APITOL

2013 Grammy Nominees 2 11

57 0 81 ONE DIRECTION
SYCO/COLUMBIA

Up All Night A 1 56

106 0 82 LPIN,,,,,K Greatest Hits... So Far!!! A 5 78

61 73 83 MIGUEL
BYSTORM/BL ACK ICE/RCA

Kaleidoscope Dream 3 27

NEW 0 GIN WIGMORE Gravel & Wine
MERCURY/IDIMG

The New Zealand singer/songwriter's second album,

first released in 2011, finally arrives stateside with

6,000 sold in its debut frame. The bow comes after

her music has been featured in numerous American

TV shows and commercials during the past few

84 1

mai , IRAQI. LII.g .311C II 1/C I I.CcItil 11,5 OAR W ILII MIC Barn

Warped tour this summer.

73 80 as MUSE The 2nd Law
HELIUM.I/WAPNER BROS.

2 27

161 0 0 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/MILO

14 17

53 65 87 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 44 2 22

-
32 88 DI DO

RCA

Girl Who Got Away 32 2

86 96 0 LEE BRICE
CURB

Hard 2 Love 5 48

176 Q 90 SOUNDTRACK
WAIT RTOWE R

Rock Of Ages 5 24

NEW Q GRETCHEN WILSON
REDNECK

Right On Time 91 1

70 92 92 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 16

87 102 Q KID ROCK
LAVA/AG

Cocky A 3 114

114 0 . PINK FLOYD The Dark Side Of The Moon 
CAPITOL

1 830

77 Q 95 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND/101MG

Believe A 1 42

33 58 96 MINDLESS BEHAVIOR
STREAMLINE/CONJUNCTION/INTBSCOPE/IG A

All Around The World 6 4

55 82 97 THE WEEKND
kJ/REPUBLIC

Trilogy 4 21

69 72 98 PITBULL
MR 305/POLO 6ROUNOS/RCA

Global Warming 14 20

VARIOUSARTISTS The Bible:Musk Inspired By The Epic Miniseries
WORD.CURB/WARNER.CURB

The album nets its best sales week (5,000; up

467%) following the release of the mini-series

on DVD (April 1). After only a week on sale,

it became the top -selling TV miniseries of all

time, shifting 525,000 units in its first week,

according to the Assn. for Christian Retail.

'Let It
Be...'
Digital
The Beatles' Let It Be .
Naked has finally arrived in
the Mines store. where the
band's catalog is exclusively
digitally available. The 2003
album bows at No. 11 on Top
Digital Albums (14,000) and
re-enters the Billboard 200 at
No. 32. Downloads make up
99% of the set's sales.

The Beatles made their
grand entrance at iTunes
in 2010 with the bulk of the
band's catalog. Since then,
the act has slowly released
the rest of its assorted stray
albums to the digital retailer.
For a rundown of the Fab
Four's post -2010 digital
debut history, see the below
chart. The list includes one
previously unreleased set: the
iTunes-exclusive compilation
Tomorrow Never Knows.
The industry might be

nearing the end of "The Long
and Winding Road" in terms
of old Beatles albums making
digital debuts. Aside from
a couple of booed sets, Live
at the BBC is now the only
Beatles album, still in print
on CD, that hasn't been made
available as a download.

-Keith Caulfield

POST -2010 BEATLES DEBUTS
ON TOP DIGITAL ALBUMS

99 1

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



Coffee
Comps
Jazz Up
Chart
The new compilation In
Love . . . With Cole Porter,
takes a bow at No. 103 on
the Billboard 200 and No.1
on Traditional Jazz Albums
with 5,000 sold, according to
Nielsen SoundScan.
The set, exclusive to

Starbucks, features a bevy
of famous names singing the
songwriter's tunes. Among
those on the set of previously
released material: Peggy Lee,
Dean Martin, Ella Fitzgerald
and Billie Holiday.

On Traditional Jazz, the set
is only the 16th compilation
to reach No.1 since the list
became a weekly, SoundScan-
powered chart in December
1993. Amazingly enough,
the last five compilations,
stretching back to 2008's
Golden Age of Song, have
all been Starbucks titles.
After Golden Age came
Jazz Signatures 2: Great
Performances by Jazz Masters
(2009), Swing, Swing, Swing
(2009) and In a Bossa Nova
Mood (2011).

In total, Starbucks has
tallied 19 albums on the
Traditional Jazz chart. Of
those, 14 were multi -
artist compilations. Of the
remaining five artist -specific
sets, the highest -charting was
Duke Ellington's In Grand
Company, which spent two
weeks at No. 1 in February.
It's currently the year's third -
biggest -selling traditional jazz
album, with 19,000 sold.

-Keith Caulfield

MS LAST EMS ARTIST
Aso wwl Milt IMPRINT/DISTRIBUTING LABEL

91

126

TOBYMAC
FOREFRONT/CAPITOL car

DRAKE
YOUNG MONEY/CASH MONEY/REPUBLIC

Title MOT PEAK EME 4,1
POS C144111

Eye On It 32

Take Care A 1 68

With another 5,000 sold (down 37%), the

album surpasses 2 million in sales. It's the first

rap album in more than a year to sell 2 million

copies. The last to do so was Lil Wayne's Tha

Carter IV, which crossed the mark in the

Nielsen SoundScan week ending Feb. 12, 2012.

n Q 102 JUSTIN BIEBER Believe: Acoustic
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IEUMG

1 10

NEW 0 VARIOUS ARTISTS In Love... With Cole Porter
UNIVERSAL SPECIAL MARKETS/STARBUCKS

103 1

145 140 0 THE BAND PERRY The Band Perry A
REPUBLIC NASHVILLE/BMLG

4 123

80 100 105 STEVEN CURTIS CHAPMAN Deep Roots
SCC/CRACKER BARREL

68 4

150 ®m ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

9 226

58 90 101 BOZ SCAGGS Memphis
429/516

17 5

68 70 108 MERCYME The Hurt & The Healer
FAIR TRAOE/COLUMBIA

7 28

81 88 109 VARIOUS ARTISTS WOW Hits 2013 
PPOVIDENT/WORD.CURB/CAPITOL CMG

35 28

90 119 no LYNYRDSKYNYRD The Bestly*Sknrck 20th Century Masterslhe Millemium Cdlection A
MCA/RUE

60 111

99 III le AWOL NATIO N Megalithic Symphony 87 74

85 9 LIZ RED Release The Panic
ESSEN, .`,L

7 9

93 114 113 WIZ KHALIFA 0.N.I.F.C.
ROSTRUM/ATLANTIC/AG

2 18

95 Q 34 EMMYLOU HARRIS & RODNEY CROWELL Old Yellow Moon
NONESUCH/WARNER BROS.

29 6

88 116 115 ERICCIAPTON The Best Of Ericaapton:20111 Century Masters The Millennium Collection

CHRONICLES/POLVDOR/UME

66 79

117 120 116 ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

84 17

JOE BONAMASSA An Acoustic Evening At The Vienna Opera House
R ADVENTURES

52 2

The artist spends his 30th cumulative week atop the

Blues Albums chart, as this set reigns for a second

frame at No.1. It became his 10th leader on the tally

last week, setting the record for the most No. Is on

the Blues chart. He surpasses B.B. King, who has

earned nine No. Is since the tally's launch in 1995.

in ei 118 BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN

18 89

' 74 U3 119 2 CHAINZ
DEE lAWIDIMG

Based On A T.R.U. Story 1 34

149 0 too MATTHEW WEST
SPARROW/CAPITOL CMG

Into The Light 51 11

IR 0 ID BLAKE SHELTON
WARNER BROS. HASHVILLE/WMN

Red River Blue A 1 90

NEW Q BONOBO
NINJA TUNE

The North Borders 122 1

96 142 Q LINDSEY STIRLING
BRIDGETONE

Lindsey Stirling 81 21

2INS

AO
tag
WM

DOS

WEEK

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title PEAK

POS.

MOM
CURT

15 85 124 CLUTCH Earth Rocker 15 3

WEATHERMAKER

138 147 0 CREEDENCE CLEARWATER REVISITED Extended Versions 74 35

POOR BOWSONV MUSIC CMG

0 126 CRYSTAL BOWERSOX All That For This 71 2

SOONACHIE

100 127 127 VARIOUS ARTISTS WOW Gospel 2013 43 10

WORD.CURB/EMI CMG/VERITY/RCA INSPIRATION

RE-ENTRY Q BOBSEGER&THESILVERBWIETBAND Ultimate Hits:Rod( And Roll Never Forgets
19 51

HIDEOUT/CAPITOL

92 128 129 CHARLIE WILSON Love, Charlie 4 10

P MUSIC/RCA

CHARLES BRADLEY
BARTOK

The soul singer's second album

jumps in at No. 17 on Top

R&B/Hip-Hop Albums as well,

shifting 4,000 in its first week.

His first album, 201I's No Time

for Dreaming, reached neither

list, but did spend two weeks

on Heatseekers Albums.

Victim Of Love 130 1

146 156 0 NICKELBACK
ROADRUNNER

Silver Side Up A 2 86

122 137 132 JASON ALDEAN
BROKEN BOW/BBMG

My Kinda Party A 2 126

133 THE BLACK KEYS
QNONESUCH/WARNER BROS.

Brothers A 3
139

PO 149 114 BOBIGINEYANDTHEWAILERS Legend:The Best Of Bob Marley And The Wailers 
TUFF GONG/ISLAND/UME

18 262

193 0 JOHN MAYER
COLUMBIA

Born And Raised 1 24

113 146 116 CHIEF KEEF
GLORY BOVVINTERSCOPE/IGA

Finally Rich 29 16

110 133 131 EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 85

83 122 138 TLC
LAFACE/ARISTA/SONV MUSIC CMG

CrazySexyCool 3 106

59 129 119 PHOSPHORESCENT
DEAD OCEANS

M uchacho 59 3

NEW

136

0 JOSH KRAJCIK
KRAICIK/BMG

Blindly Lonely Lovely 140 1

118 141 KATY PERRY
CAPITOL

Teenage Dream A 1 137

127 138 142 FUTURE
A 1/FREEBAND7/FRIC

Pluto 8 48

71 105 143 CHRIS TOMLIN
S.STEPS/SPARROW/CAPITOL CMG

Burning Lights 1 13

89 151 144 JOURNEY
COW MBIA/L EGACV

Journey's Greatest Hits To 255

147 ED 149 ADELE
/COLUMBIA

19 A 4 181

37 103 146 JUSTIN TIMBERLAKE
,NE/RCA

FutureSex/LoveSounds A 1 89

112 171 0 EMELI SANDE
CAPITOL

Our Version Of Events 28 21

60 101 148 PASSION
S1XSTEPS/SPARROW/CAPITOL CMG

Let The Future Begin 4 4

143 145 149 SKRILLEX
BIG BEAT/OWSLA/ATLANTIC/AG

Bangarang (EP) 14 61

15

CDGo to BILLBOARD.COM/BIZ far complete chart data Data for week of 04.20.2013
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£60 WU., WEEK IMPRINT/DISTRIBUTING LABEL

RE-ENTRY BOSTON
EPIC /I [CAC`,

Title mrREAR
CHART.00MON.

Boston  3 135

One of the biggest -selling albums of all time

(17 million sold in the United States, according

to the RIAA) returns to the chart after a year

away-selling 3,000 (up 148%). The set was

sale -priced at Amazon MP3 for $2.99 last week,

yielding a 262% gain in downloads.

128 150 151 MICHAEL BUBLE Michael Buble A
IQ/REPRISE/WARNER BROS.

47 72

134 158 152 WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 41

RE-ENTRY Q THE BEATLES 1 
APPLE/CAPITOL

1 141

155 175 (Z) IIKTEMPTATIONS BestOfbeTerrptations-The 60'220th Century Nadas TheRnilm Collod02 A
MINOWN/UME

73 47

148 279 0 AEROSI11111 The Best Of Aeromith: 20th Century Masters The Millennium Collection
BEEF EN/UME

67 57

47 104 156 SOUNDTRACK Sound City-Real To Reel
ROSWELL/RCA

8 4

us 152 157 BULLET FOR MY VALENTINE Temper Temper
RCA

13 8

115 154 iss KIP MOORE Up All Night
MCA NASHVIL LE/LIM4N

6 45

it) 129 MAROON 5 Hands All Over A
AtIMPOCTONE/1.

2 123

123 183 0 RODRIGUEZ Cold Fact
LIGHT IN THE ATTIC

78 15

- 115 161 GERARDO ORTIZ Sold Out: En Vivo Desde El NOKIA Theatre L.A. Live
BAD SIN/DEL/SONY MUSIC

115 2

184 0 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG.

1 125

156 180 la tREEDENCECIZARNATERREGYALFEATIONNFOGERTY Cyanide The 20Greatest Hits A
FANTASY/CONCORD

52 175

Its 161 164 RASCAL FLATTS Changed 
BIG MACHINE/BMLG

3 53

79 139 165 ATOMS FOR PEACE Amok
XL

2 6

RE-ENTRY 0 THE DRIFTERS All -Time Greatest Hits
ATLANTIC/FLASHBACK/RHINO

166 3

54 112 AsT SOUNDTRACK The Walking Dead: AMC Original Soundtrack - Vol, I (EP)
AMC/REPUBLIC

54 4

139 199 el FRANK OCEAN Channel Orange 
... DE, LAM/101MG

2 39

104 160 le HILLSONG UNITED Zion
HILLSONWHILLSONG AUSTRALIA/SPARROW/CAPITOL CMG

5 6

153 144 Op SHINEDOWN Amaryllis
ATLANTIC/AG

4 35

185 173 171 BAD COMPANY Extended Versions
ORIGINAL BAD COMPANY TOURING/SONY MUSIC CMG

82 23

JUSTIN MOORE Point At You & Four More Hits (EP)
VALORY/BMUS

The five -song Walmart-exclusive EP (3,000) L
contains four previously released hits and one 1,

new track (the title cut). It also bows at No. 28

on Top Country Albums. "Point at You" is the

first single from his upcoming studio album,

due later this year.

SHIRLEY CAESAR
LIGHT/EONE

Good God

172 1

168 2

.. Last MIS ARTIST Title
AGO WO/ MK IMPRW

CUM
T/HISTRIBUTING LABEL

152 c, 171 SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC/AG

PUlt
PM

49

ITS oR

CHART

90

124 177 175 KEYSHIA COLE
GEFFEN/ILA

Woman To Woman 10 20

0 0 THE NOTORIOUS B.I.G.
BAR BOWAL

Greatest Hits 1 24

RE-ENTRY Q ALEXIS SPIGHT
MUSIC WORM LOSREL/MUSICWOR.

L.O.L. 153 2

193 el it CHER LLOYD
SYCO/EPIC

Sticks & Stones 9 21

142 134 179 CASTING CROWNS
BEACH STREET/REUNIONPLL

Come To The Well 2 66

154 176 180 RANDY HOUSER
STONEY CREEK/BBMG

How Country Feels 11 n

187 tal) Is 1 FLORENCE + THE MACHINE Ceremonials 
REPUBLIC

6 73

RE-ENTRY 0 TASHA COBBS
EMI GOSPEL/CAPITOL CMG

Grace (EP) 61 4

Q 12.3 PAPOOSE
HONORABLE

The Nacirema Dream 97 2

160 181 184 THE PIANO GUYS
MASTERWORKS/SONY MASTERWORKS

The Piano Guys 44 18

0 185 THREE DAYS GRACE
RCA

Transit Of Venus 5 22

125 182 186 JENNI RIVERA
EOSIN ISA/UMLE

Joyas Prestadas: Pop 51 17

NEW 0 ELVIS PRESLEY
RCA/SONV MUSIC CMG

Heart And Soul  187 1

This 1995 compilation album finally debuts

on the chart, giving the King his 127th

chart entry. The set is selling especially

well with mass merchants, going for only

5 at Walmart. -Keith Caulfield

RE-ENTRY 0 PISTOL ANNIES
RCA NASHVILL E/SMN

Hell On Heels 5 64

RE-ENTRY Q RAY LAMONTAGNE
RCA

Gossip In The Grain 3 31

65 135 190 JUSTIN TIMBERLAKE
sssiscs

Justified A 2
77

118 162 191 ELLIE GOULDING
CHERRYTREE/INTERSCOPE/IGA

Halcyon 9 26

NEW 0 HAWK NELSON
FAIR TRADE/COLUMBIA

Made 192 1

NEw Q TRANSIT
RISE

Young New England 193 1

RE-ENTRY 0 IIREERIGNINT ilieBestOf Three Dog NOR 20th Cep MastasThe Millemium Collection A
MCA/UME

109 52

30 121 192 DRACO ROSA
SONY MUSIC LATIN

Vida 30 3

RE-ENTRY 0 GUNS N' ROSES
GEFFENAIME

Greatest Hits A 3 264

0 iv/ DAVID GUETTA
WHAT A MUSIC/ASTRALWERK,CAPITOL

Nothing But The Beat 5 68

RE-ENTRY 0 ALANIS MORISSETTE
MAVERICK/REPRISE/WARNER BROS.

Jagged Little Pill 1 117

RE-ENTRY 0 LED ZEPPELIN
SWAN SONG/ATLANTIC

Mothership A 7 149

RE-ENTRY 0 EMINEM
WEB/SHADWACTERMATH/INTERSCOPE/ILA

Recovery A 1 138

.

gA
Alkaline
Trio
What's the difference
between the Alkaline Trio
that started out as young
punks and the group now,
more than 15 years later?
Matt Skiba, guitarist/
vocalist: Well, I'm still not that
far off from that, fortunately,
and I don't want to be anything
but that. I'm more of a man
about the things I need to be a
man about-relationships, my
family-but I have friends over
and they're just like, "You're
a fucking maniac," and I love

that. Hopefully the new record
captures some of that still.

Nostalgia is a big part of
your appeal. Is that an
obstacle when releasing a
new album like My Shame Is
True [which debuts at No. 29
this week]?
oan Andriano, bassist/
vocalist: we just kind of have
to satisfy ourselves, musically
and emotionally, which is the
reason the band started, really.
Sklbar We could go out on tour
without a new record, and as
long as we play those old songs
people would be stoked. And
I love that. We'll never write
another Goddammit, we'll
never write another Maybe
I'll Catch Fire, but we don't
want to.

What have you figured out
about songwriting by now?
Skibm The first line of the song
is always the hardest thing to
write. After that the song-
unless it sucks-should write
itself. There's a magic to that
urgency and it comes across
through the song. The less you
understand it, the less you
think about it, the better you
get at it. -Zech Dionne

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data C
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HOT 100 AIRPLAYTM
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WEEK WEEK tuRRINT/PPCMIO,ON L.LLL

O 0 Itf,
O 0

O 0

Artist

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

SUIT & TIE Justin Timberlake Feat. Jay -Z 13
RCA

STAY
DEF AIVID11.16

Rihanna Feat. Mikky Ekko 9

THRIFT SHOP Macklemore & Ryan Lewis Feat.Wanz 17
MAUL ENIORE/ADA/WARNER BROS.

DAYLIGHT Maroon 5 18
APJA / INTERSCOPE

O 0
O 0

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera lo
MR. 30, POLO 6ROUNDS/RCA

JUST GIVE ME A REASON Pink Feat. Nate Ruess 6
CA

I KNEW YOU WERE TROUBLE. Taylor Swift 19
1316 NIACHINE/REPUBLIC

SWEET NOTHING Calvin Harris Feat. Florence Welch 19
DECONSTRUCTION/FLY EYE/LILTRA/ROC NATION/COLUMBIA

10 LOCKED OUT OF HEAVEN Bruno Mars 27
ATLANTIC

DONT YOU WORRY CHILD %Ash House Mafia Feat. John Martin 22
ASTRA LWERKS/CAPITOL

HO HEY
DUALTONE

The Lumineers 26

4), 13

O 0

I WILL
ROAD/RED/51455MM

WAIT Mumford & Sons 26
GENTLEMAN OF THE

POUR IT UP
SRP/DEE IA/101146

Rihanna 13

STARTED FROM THE BOTTOM
YOUNG KM VIC ASH MONEY/REPUBLIC

Drake 8

SCREAM &SHOUT Wiliam Feat Raney Spears 18
INTERSCOPE

O 0 CARRY ON
FUELED BY RAMER PRP

fun. al

IT'S TIME
IDINKORNER/INTERSCOPE

Imagine Dragons 24

CATCH MY BREATH
IR/PCA

Kelly Clarkson 21

DOWNTOWN
CAPI TOL NASHVILLE

Lady Antebellum to

O 21

O 0
O 0
0

26

O 0

I DRIVE YOUR TRUCK Lee Brice 13
CURB

CAN'T HOID US Ma.ddernore& Ryan Lewis FeatRayDaltan 3
MAME MORE/ADA/WARNER BROS.

HEART ATTACK
HOLLYWOOD

Demi Lovato 6

IF I DIDN'T HAVE YOU Thompson Square 12
STONEY CREEK

LOVE ME Lil Wayne Feat. Drake & Future ll
YOUNG MONEY/CASH MONEY/REPUBLIC

LITTLE TALKS Of Monsters And. Men 20
REPUBLIC

I CAN TAKE IT FROM THERE Chris Young 10
RCA NASHVILLE

TRY
RCA

Pink 22

O ©
O 0
O ©
O ©

TROUBLEMAKER 011y Mars Feat. Flo Rida 10
SVCO/COLUMBIA

MAMA'S BROKEN HEART Miranda Lambert 9
RCA NASHVILLE

A LIVE
KREWELLAKOLUMB

Krewella

MIRRORS
RCA

Justin Timberlake

2 ONE MORE NIGHT
ARIA/OCIONE/INTERSCOPE

Maroon 5 37

28 POETIC JUSTICE Kendrick Lamar Feat. Drake 13
TOP DAWG/AfTERMATH/INTERSCOPE

O © PIRATE FLAG
BLUE CHAIR/COLUMBIA NASHVILLE

Kenny Chesney 9

PKINPRIMISIS ANtPRodaFeal.Drale,2CINire&Kendidaamar 18
A$11 P WORLDWIDE/POLO GROUNDS/RCA

O 0
SOMEBODY'S HEARTBREAK Hunter Hayes sa
ATLANTIVAIN

GET YOUR SHINE ON Florida Georgia Line 7
REPUBLIC NASHVILLE

SURE BE COOL IF YOU DID Blake Shelton 12
WARNER BROS. NASH VILLE/WMN

O 0
O 0
O ©

BAD
14AYBACAMANTIC

Wale Feat. Tiara Thomas 5

22
BIG MACHINE/REPUBLIC

Taylor Swift .4

WAGON WHEEL Darius Rucker 6
CAPITOL NASHVILLE

MADNESS Muse 11

HEL1014.3/WARNER BROS

O ©
O 0
O 0
O ©

NE

0 4H

LOVE AND WAR Tamar Braxton
STREAMLINE/EPIC

GIVE IT ALL WE GOT TONIGHT George Strait 9
MCA NASHVILLE

I LOVE IT Icona Pop Feat. Charli XCX 6
RECORD COMPANY TEN/BIG BEAT/RRP

NEXT TO ME Emeli Sande 7
CAPITOL

LOVEEEEEEE SONG Rihanna Feat. Future 9
SRP/DEF 1A1,1011.16

CRUISE Florida Georgia Line Feat. Nelly 20
REPUBLIC NASHVILLE/REPUBLIC

NYSONGSKNOWYMITIOUNDMMEDANOUNREMURI MIGIAMi 6
DECAYDANCE/FUELED BY R AMEN/ISLAND/10105
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IIPPRINT/PROMION Lou

Artist

WHEN I WAS YOUR MAN Bruno Mars

JUST GIVE ME A REASON Plat Feat. Nate Rum
RCA

14

CRUISE Flordia Georgia Line Feat. Melly A
REPLIEL,C NASHVILLE/REPUBLIC

35

TOMEI SHOP Macklemore& Ryan texts Feat. Wane
MORE/ADA/WARNER BROS.

27

STAY Rihanna Feat. Mikky Ekko A
SRPIDEFJAINICUMG

9

CAN'T ROLOUS
PNA

liaddernore&RyanLBrisfeatRayfellon
MACKLE CM E/ADA NEB BROS.

6

RADIOACTIVE Imagine Dragons A
KIDINANORNER/INTERSCOPE

22

SUIT & TIE Justin Timberlake Feat. Jay Z A
RCA

12

I LOVE IT Icona Pop Feat. Charli XO(
RECORD COMPANY TEN/016 BEAT/RRP

7

FEEL TNIS MOMENT Pttbull Feat. Nistina Aguilera
MR. 30S/POLO BROUN DS/RCA

10

HEART ATTACK Demi Lovato
HOLLYWOOD

6

MIRRORS
RCA

Justin Timberlake 6

NYSONESIONNAMATIOUDIONINE DARK NIIOutBoy
D ECAYDANCE/FUELED BY RA MEN/ISIA

9

WAGON WHEEL Darius Rucker
CAPIML NASHVILLE

9

STARTED FROM THE BOTTOM Drake
YOUNG MONEY/CASH WIONEY/REPLIBLIC

SURE BE COOL IF YOU DID Blake Shelton 
WARNER BROSAASHVILLE /WM

13

CARRY ON fun.
FUELED By RAIIEN/RRP

10

THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

HIGHWAY DON'T CARE Tm McGraw WithraylorSvatt
BIB MACHINE

6

22
BM MACHINE/REPUBLIC

Taylor Swift 

LOVE ME Lil Wayne Feat. Drake & Future
YOUNG InONEWCASH MONEY/REPUBLIC

12

TROUBLEMAKER 011y Mors Feat. Flo Rida 
SOLO/COLOMBIA

11

POM POMS
IONA S ENTERPRISES

Jonas Brothers

MAMA'S BROKEN HEART Miranda Lambert 
RCA NASHVILLE

HARLEM SHAKE Baauer
IEFFREET/MAD DECENT /WARNER BROS.

10

STREAMING SONGSTM

:11

1115

00
HARLEM SHAKE

S/MAD DECENT/WARNER BROS.

ArtIs WS. ON
CHART

Baauer 8

THRIFT SHOP Macklemore &Ryan Lewis Feat. Wanz
L EMORE/ADA/WARNER BROS.

13

WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars 10

4

010 I
STARTED FROM THE BOTTOM Drake
YOUNG MON MARX MONEYIREPUBLIC

LOVE ME
ASH MONE

Lil WayUBLICne Feat. Drake & Future.
YOUNG AIONEVCY/REP

10

JUST GIVE ME A REASON PInk Feat Nate Rums 5

RADIOACTIVE
IDINANORNER/I NTRSCOPE

Imagine Dragons

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

aIJ .

010
0;0
0

010

MIRRORS
RCA

Justin Timberlake

13

11

3

THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

2

STAY
SRP/DEF UMW

Rihanna Feat. Mikky Ekko s

GANGNAM STYLE
SCHOOLBOY/REPUBLIC

PSY 13

BAD
MP/RAMAT. WIC

Wale Feat. Tiara Thomas 6

010
0l 0

P.KINPROSIEMS MAPRochyFeatO222,2Chaiv&rendridrtalear
5AP WORLDWIDE/POLO CROUIMRCA

13

CANT =pus Maddemore& Ryan Lewis Feat.INty Eden
KACKLEMORE/ADA/WARNER BROS.

6

LEVITATE
SURFACE NOISE

Hadoukenl 6

SCREAM & SHOUT eoil I.i.am & Britney Spears
INTERSCOPE

13

1 0

010
010
01

0

26

23

24

25

LSAI
RED ULL

AWOLNATION 13

POWER TRIP
ROC NATION/COLUMIA

J. Cole Feat. Miguel

BUGATTI Are Hood Feat. Future & Rick Ross
THE MST/YOUNG MONEY/CASH MONEY/REPUBLIC

5

FEEL 7116 MOMENT PitbullFeatChdstinaAguilera
MR.30$/POLO GROUNDS/RCA

4

CALL ME MAYBE
604/UNIVERSAL

Carly Rae Jepsen

BEAUTY AND A
BRAUN/ISLAND/10D.
BEAT Justin Bieber Feat Nidd Minaj

SCHOOLBOY/RAYNIOND

13

13

I KNEW YOU WERE TROUBLE. Taylor Swift
NIG IIACHINEIREPUBLIC

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

13

DAYLIGHT Maroon 5 A
kW/WON...COPE

17

BOYPROUNDRERE BlakeShcflanFeatRelaltonies&fdends
WARNER BROS. NASHVILLEPNIAN

DONE. The Band Perry
REPUBLIC NASHVILLE

DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

GET YOUR SHINE ON Florida Georgia Line 
REPUBLIC NASHVILLE

10

SCREAM & SHOUT will.i.am & Britney Spears A
INTERSCOPE

20

MADNESS Muse 
HEL1014.3/WARNER BROS

26

BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MON EY/CASH 1.10NEWREPUBLIC
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Rucker
Streams
To No.1
This week, Billboard
introduces genre streaming
charts (see Over the Counter,
page 39).

Up 7%, a cover of Old Crow
Medicine Show's "Wagon
Wheel" by Darius Rucker
(below) leads this week's
featured genre chart, Country
Streaming Songs, followed
by Blake Shelton's "Sure Be
Cool If You Did" (up 10%) at
No. 2. Rucker's track topped
the April 13 Hot Country
Songs chart (No. 2 this issue),
while Shelton's song jumps
15-12 in its third week on
that tally.

On the overall Streaming
Songs chart, Ariana Grande
enters the top 10, rising 35-10
with 3.3 million U.S. streams

/5 (up 131%) of her fresh single
3 "The Way" with Mac Miller. Of

those streams, 3 million were
YouTube views.

Elsewhere on the Streaming
Songs tally, Lil Wayne's "Rich
As r*k," the lead single from

ssM his recently released lAm Not
a Human Being II, became this
week's highest debut at No.
27 with 1.7 million streams
(up 122%). Also entering with
a 33% increase is Icona Pop's

"I Love It," featuring Charli
XCX. They debut on the tally
at No. 34 with 1.5 million
streams. -William Gruger
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Swift Is
Social
Queen
On the Social 50, Taylor Swift
(above) ascends 5-1 to helm
the chart (her second time at
No.1) concurrent with buzz
generated by the Academy of
Country Music (ACM) Awards
(April 7). Despite not taking
home any trophies, she won
the hearts of admirers by
fulfilling a promise she made
to a fan battling leukemia
by taking him as her date to
the show.

Two years ago, Kevin
McGuire's sister started a
Facebook campaign to get
Swift to be his prom date,
and in turn, Swift responded
by asking him to the ACM5.
He was too ill to attend at
the time, but this year she
fulfilled her promise and
McGuire and his family
accompanied her to the show.

The resulting press gave
way to favorable online
buzz, which equated to the
addition of 305,000 new
fans on Facebook (up 6%)
and 327,000 new Twitter
followers (up 21%). A video
Swift posted to her YouTube
channel encouraging fans
to vote for her at the ACMs
received more than 43,000
views during the charting
week, contributing to a 9%
overall rise in viewing activity
on the channel.

Meanwhile, on Uncharted,
Chicago -based Dls
Flosstradamus hold steady
in the top region of the tally
(dipping a mere 5-6 this
week) after breaking into the
list the week of March 9 at
No. 11 hot on the heels of a
recently announced tour.

During the charting week
the act released a new EP,
Nomads, on Beatport and
iTunes. A single from the set,

"Crowd Ctrl," has received
146,000 plays on SoundCloud
to date, which contributed to
the 221,000 the duo earned
during the charting week.

-William Gruger
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SWEET NOTHING Calvin Horns Feat. Florence Welch
DECONSTRUCTION/FLO EVERILITA/ROC 1.1011/COLUMBIA

TROUBLEMAKER 011y Mors Feat. Flo Rida
MO/COLOR RIO

REBEL BEAT Goo Goo Dolls
WARNER BROS.

SCREAM & SHOUT Will.i.am & Britney Spears
RYTERSCOPE

HEART ATTACK Demi LOV010
HOLLYWOOD

IF I LOSE MYSELF
OSLEWINTERSCOPE

COUNTRY ''
Nis TITLE
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ID DRIVE YOUR TRUCK

DOWNTOWN
CAPITOL NASHVILLE

OneRepublic

19

12

24

22

13

15

9

4

13

21

10

9

10

11

4

9

Artist Nis

Lady Antebellum to

IF I DIDN'T HAVE YOU Thompson Square
BROM SPEER

I CAN TAKE IT FROM THERE Chris Young

MAMA'S BROKEN HEART Miranda Lambert
NASHVILLE

SOMEBODY'S HEARTBREAK Hunter Hayes
A.NTICANIAN

SURE BE COOL IF YOU DID Blake Shelton
WARNER ROS.

GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

PIRATE FLAG Kenny Chesney
BLUE CHAIR/COLUMBIA NASHVILLE

WAGON WHEEL Darius Rucker
CAPITOL NASHVI.

GIVE IT ALL WE GOT TONIGHT George Strait
9.-.ASHVILLE

LIKE JESUS DOES Eric Church
F NASHVILLE

MORE THAN MILES Brantley Gilbert
VALOR`,

HISHWAY DON'T CARE lim WGAO IgthlaylOrSwift
BIG MACHINE

BEAT THIS SUMMER
ARISTA NASH..

1994
BROKEN BOW

25

25

16

26

14

is

it

14

23

04

25

Brad Paisley 6

Jason Aldean

ANYWHERE WITH YOU Jake Owen 14
PCA NASHVILLE

SHE CRANKS MY TRACTOR Dustin Lynch 22
BROKEN 8091

DONE.
ROOM IR NASHVILLE

JUMP RIGHT IN

The Band Perry 6

Zac Brown Band 9

CHANGED Rascal Flatts
BIG MACHINE

BOYS'BOLIND HERE BlakeSheltonFeatPikolAnnies&Friend5
WARNER BROS./MIN

16

HEY PRETTY GIRL Kip Moore
MCA NASHVILLE

CAN'T SHAKE YOU Gloriana
EMBaM BROS /WAR

AMERICAN BEAUTIFUL The Henningsens
ARISTA NAM..

14

30

ALTERNATIVErm
Nn TIam W. IMPTRINT/PLE ROMOTION uvE

O 0
ewe

Artist 0

RADIOACTIVE Imagine Dragons 32
10INAKORNER/INTRSCOPE

STUBBORN LOVE The Lumineers
D UALTONE

MOUNTAIN SOUND Of Monsters And Men 32
EPUBLIC

THE PIT
D ANGERBIRD

Silversun Pickups so

O 0
O 0
O 0

LOVER OF THE LIGHT Mumford & Sons
GENTLEMAN OF THE ROSIO/RED/SUISSNOTE

IS

TRIPLE Arm
usr nos TITLE

WEEK WEEK IMPRINT/PRI:WM. LABEL

0 ttf, HERO

LOVER OF THE LIGHT

0 TWERK

00

Artist *MN
[MKT

Family Of The Year 21

REM-LEMAN TRE ROM REC/CLASSNOTE

21krNE, GONE

Mumford & SOSO 17

Phillip Phillips s

MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

27

00 DEMONS
KIDINAKORNER/INTERSCOP

Imagine Dragons to

PANIC STATION MOW 02
HEL1111.1-1/WARNER BROS

1213 OHT GIN P111

UP IN THE AIR
1L

Thirty Seconds To Mars 3

MADNESS Muse 33
HELIUM.VNARNER BROS.

O 0 SWEATER WEATHER The Neighbourhood 17
REVOLVE/COLUMBIA

SAFE ANDTOL SOUND Capital Cities 21
LAN HOOKS.PI

LO TROJANSRNER
ORO

Atlas Genius
ROSS HEAD/WA

47

O 0
13 II

O 0

E NTERTAINMENT Phoeni
LOVALITERSLASSNOTE

O CARRY ON
FUELED BY RAMEN/PRP00

00
STOMPA
SERENADER SOURCE/CAPITOL

fun. zo

Serena Ryder

STUBBORN LOVE
OUALTOW

The Lumineers 27

SAN FRANCISCO
PHOTO FINISH/ISLAND/IMO

The Mowgli's

PUT THE GUN DOWN
HOLLYWOOD

ZZ Ward

00 SING LOUD
IRTLAND

Alpha Rev

00 RED HANDS Walk Off The Earth 5
COLUMBIA

I WILL WAIT Mumford & Sons
GEWLEMAN OF THE ..ED/GLASSNOT

35

MYSONGSKNOWW1110YOUSIDININEDAMOLENTEMUP) FallOdgy
DECAVOANCE/FUEtEll BY RAMER/ISLAND/1011OG

9

12 LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS.

40

16 16

O 0
O 0
O 0
O 0

TIMELESS The Airborne Toxic Event
1.1SIORDOS10/1SLANDRIDIR14

11

SAN FRANCISCO The MowgIr
PROM EINISH.LANOMMG

HERO
EOPONFERNERK

3

Family Of The Year 15

HOLDING NON TO YOU Twenty One Pilots
ELED BY PAW

15

B REEZEBLOCKS
INFECTIOUVCAN VASBACK/ATIANT

alt -1 0

INHALER
EMMRxne

Foals 12

19 CARRIED AWAY Passion Pit
FR KI KOLUMBIA

16

O 0
O 0
O 0

OUT OF MY LEAGUE Fitz And The Tantrums
ELEKTRA/ATLAIRIC

8

DIANE YOUNG Vampire Weekend
MAMA. GROUP

3

HARLEM
scs

New Politics 9

R&D/HIP-HOW'
1ul TITLE

,T.": onoxuRE

0
O 000

005 6

00
O "

000000
Mlw 0 GG

0
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17

0
0

0
00
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Artist

STARTED FROM THE BOTTOM Drake
VOW, 1.11111E,C4SH SIONEVREPUBLIC

POUR IT UP Rihanna
RR/OEF1PINIDAIL

ADORN/BLACK ICE/RCA
Miguel

LOVE AND WAR Tamar Braxton
STREMALINE,FP1C

9

16

42

17

14 MADNESS
HELIUM.3/WARNER BROS.

Muse 33

00
00
O 0
0

GOTTA GET OVER Eric Clapton
BLISMANERSURLDOG

OUT OFANTICMY LEAGUE Fitz And The Tantrums
ELEKTRA.L

6

FROM A WINDOW SEAT Dawes 6

IT TELL ME A TALE Michael Kiwanuka
COMIALINION,OLY DOH, INTERS,.

15 Is FEBRUARY SEVEN The Avett Brothers
AMERICAN/REPUBLIC

17 I. HANG LOOSE
A./RED

Alabama Shakes

Mumford
Expands
No. 1
Reach
mumford & Sons (above)
add another milestone to
their crossover success, as "I
Will Wait" rises 2-1 on Adult
Top 40, marking their first
leader at the format. The
song previously topped Triple
A for 11 weeks beginning in
September and Alternative
the week of Oct. 20, 2012.
"Wait" parent album

Babel has spent all 28 of
its weeks on the Billboard
200 in the top 25, racking
up sales of 2.2 million since

13 its release, according to
Nielsen SoundScan. At the

10 55th annual Grammy Awards
(Feb.10), the set was crowned
album of the year.

Fellow folk-rock band
8 Family of the Year tops

Triple A with its introductory
entry, "Hero" (2-1). Billboard
spotlighted the quintet as a
Bubbling Under act in the Dec.

O 0 MISSION BELLS
CRBATNANGUARD

Matt Nathanson

0
0

TIGHTROPE
RCA

E NTERTAINMENT
LOVAUTE/GLASSNOTE

Walk The Moon

Phoeni 5

O 0
O 0
O 0

SAFE AND/CAPROL SOUND
LA HOOKS

Capital Cities

KEEP YOUR HEAD UP
UNIVERSAL ISLAND/REPUBLIC

Ben Howard 4 1 issue, the week that the
song debuted on the tally.

On Adult R&B, Tamar
Braxton rises 2-1 with "Love
and War." As the song
marks Braxton's inaugural
appearance on the chart,
she's the first act to reach No.
1 with a maiden entry since
2011, when Cee to Green
reached the summit with

"Fool for You." (Braxton's
sister TOM has notched six
Adult R&B No. Is.)

Lee Brice, meanwhile,
takes his third, and fastest,
trip to No.1 on Country
Airplay, as "I Drive Your Truck"
motors 2-i in its 19th week.
He reigned with his previous
two singles, "Hard to Love"

14 and "A Woman Like You," last
year. -Wade lessen, Rauly

to Ramirez & Gary Trust

THE STARS (ARE OUT TONIGHT) David Bowie
ISO/COLUMBIA

ADULT R&BTM
LAST 1/15 TITLE
WORK ,woontnomoom ma.

O 0 fti LOVE AND WAR
SIBBABLINBREPIL

ADORN
BBSTORM/BLOK ICEORCP

Artist no n
(HARI

Tamar Braxton 17

Miguel 36

BAD Wale Feat. Tiara Thomas
1.10,3.11,71,1171,

9

POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DOWLARBERMATKORSENS111111

LOVEEEEEEE SONG Rihanna Feat. Future
RP/OMAR/IOW

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

LOVE ME Lil Wayne Feat. Drake & Future
OUNG MONEWCASH MONEY/REPUBLIC

INPROBIDAS ASAPROII0Feal.Drale,2Chainz&Kendrkklamar
SOAP WORLDWII.11010 GROUNDS/RCA

WE STILL IN THIS B.o.B Feat. T.I. & JuicyJ
REBEIR9CR/SRP110 HUSTRBOSTRONTIC

23

16

12

14

23

14

BUGATTI Ace Hood Feat. Future & Rick Ross to
111E THE BEST/VOUN G MONEY/CASH MONEY/REPUBLIC

KISSES DOWN LOW Kelly Rowland 9
REPUBLIC

L4

09

18

FINE CHINA Chris Brown

R.I.P.

RCA

Young Jeezy Feat. 2 Chainz
V.DEF 1.9DRAG

KARATE CHOP (REMIX) Future Feat. Lil Wayne
A 1..ANOMPIC

8

Future 24

WICKED GAMES The Weeknd
XO/REPLIBLIC

28

YOU & I
M./CAPITOL

Avant Feat. KeKe Wyat 30 21

MV LOVE IS ALL I HAVE Charlie Wilson 25
P MUSIC/RCA

BITCH pDON'T KILL MV VIBE Kendrick Lamar 3
TOP DA

J. Cole Feat. Miguel 6POWER TRIP
ROC NAIIONKOLUMBIA

SHOW OUTMBI luicyl Feat. Big Sean And Young Jeezy to
KEMOSABE/COLU A

READY Fabolous Feat. Chris Brown to
DESERT STORWDEF 1A1.1/ IOW

SWIMMING POOLS (DRANK) Kendrick Lamar 34
TOP OAING/AFERM AMR. [SCOPE

MY LOVE IS ALL I HAVE Charlie Wilson
P MUSIC/REA

24

O 5

O 0
00
O 0

YOU & I
MO11/CAPITOR

Avant Feat. KeKe Wyatt 30

NEWS FOR Y OU
PRI...VR/10RO. HOUSERCAPITOL

MISWEET
MR.SOLANE/EOERNC

Brian McKnight 13

LOSE TO WIN Fantasia
19/RCA

B EST OF ME Anthony Hamilton
STERS MUSIC/RCA

00
0

ALONE TOGETHER Daley Feat. Marsha Ambrosius
DALEYMUS1.011110P/REPLIBLIC

47

FIRE WE MAKE Alicia Keys Duet With Maxwell 13

I PROMISE
OBE

Urban Mystic 25

B RAND NEW ME
CA

Alicia Keys zo

00
00

00

I'D RATHER HAVE A LOVE Joe
MASSENBURG

A COUPLE OF FOREVERS Chrisette Michele
MOTOWN/101MR

TRUSTNTERSCOPEAND BELIEVE Keyshia Cole
GEFFEN/I

13

MAKER OF LOVE Roney James Feat. Raheem DeVaughn
CONCORO/CMG

0
0 Id

0

FOREVER Done!! Jones
CANDYWN/EONE

LOST & FOUND Lianne La Havas
NOWSLICH/WA UR BROS

23

TURN OFF THE LIGHTS Charlie Wilson
P MUSIC/RCA

6

19 SEX NEVER FELT BETTER TGT
ATLANTIC

O 0
00
O 0
O 0
O 0

TAKE ME TO THE KING Tamela Mann
TILLYMANN

LOVE CONNECTION Raheem DeVaughn
368/11ASS APPEAL

3

WHO DOWE THINKWEARE John Legend Feat. Rick Ross
GOOD /COLUMBIA

GIVE ME YOU
PLUS VCAPISOL

Tamia 19

COTOWN/IDIMGOCOA BUTTER India.Arie

Data for week of 04.20.2013 I for chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data C
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Artist am. ExnRl

CRUISESHVILLE Florida Georgia Line A 43
REPUBLIC NA

WAGON WHEEL Darius Rucker
CAPT. NASHVILLE

13

SURE
BRO
BES./MENCOOL IF YOU DID Blake Shelton 

WARNER
13

HIGHWAY DON'T CARE lbrn McGrawWithlaylorSwift
BIG MACHINE

9

ROCKTm

TITLE
WEE, LoSE.

RADIOACTIVE Imagine Dragons 37
MOMAKORNERONEERSCOPE

MYSONGSKNOWWHATYOUDIDINTHEDARK Fall Outfloy
BECATOANCE 1010 ED BY RAVEN/ISLAND/ IDIMG

CARRY ON
FLITTED BY RAMEN/RRP

MADNESS
HELIUM-3/WARNER 0ROS.

fun.

Muse 
23

33

MAMA'S BROKEN HEART Miranda Lambert 
RCA NASHVILLE

14

BOYSIOUNDEERE BlakeSheltonFe3L9NolAndes& Mends
WAPNER BROVNISIN

2

DONEXAsxvnlE The Band Perry 4

DOWNTOWN Lady Antebellum
CAMP_ NASHVILLE

GET YOUR SHINE ON Florida Georgia Line 4110
REPUBLIC NASHVILLE

19

19
BROKEN94 BOW

Jason Aldean 6

PIRATE FLAG
NASHVILLE

Kenny Chesney
BLE CH/COLUMBIA

9

I WILL Mumford & Sons A
GENTLEMAN

WAROADEREOMLASSNOTE 35

10

U

HO HEYHO

SAIL
RED BOLL

The LUMineerS A

AWOLNATION A

LITTLE TALKS Of Monsters And Men A
REUBLIC

9,9.5orNE, GONE Phillip Phillips

IT'S TIME Imagine Dragons A
IDINAKORNER/INTERSCOPE

HOME
1.9ONTERSCOPE

Phillip Phillips A

48

105

62

14

51

46

0
0
O 0

0
0

0

GIVE IT ALL WEGOT TONIGHT George Shalt
MCA

IT 19

I
ION
F I DIDN'T HAVE YOU Thompson SquareDIDN'T

CREEK
21

B EAT THIS SUMMER Brad Paisley
ARISTA NASHVILLE

5

LIKE JESUS DOES Eric Church
EMI NASILLE 8

ID DRIVE YOUR TRUCK Lee Brice 17

B ETTER HVILLEDIG TWO The Band Perry A
REPUBLIC NAS

23

O 0
TWO BLACK CADILLACS Carrie Underwood 
0/APISTA NASHVILLE

YWHISKE
ELEKTA NASHVILLE/TOM

Jana Kramer

18

11

HO HEY Lennon & Maisy
ABC STLIBIOSMONS GATE/BIG MACHINE

WANTED Hunter Hayes A
ATLANTIC/N

54

Igo ,z HEY SHVILLEPRETTY GIRL Kip Moore
NCO NA

7

O 0 BLOWNSHVILLEAWAY Carrie Underwood A
0/ARISTA NA

46

TIV 0 CRASH MY PARTY Luke Bryan
CAPITOL NASHVILLE

22 MERRY GO 'ROUND Kacey Musgraves
MERCURY

27

LATIN"
1110 TITLEIPATM10

mto *re. ABEL

0 (th
0

HIPSONY
LATIN

DON'T UE Shakira Feat.Wyclef Jean
EPIC/S MUSIC

IT

Shakira Feat. El Cata 131

2 DANZA KUDURO
LIML

Don Omar & Lucenzo A
E

Cat

0 0 !Mt'MUSIC LuIHMA)
Shakira Feat Freshlyground A 152

EPIC/SONV MUSIC TAM
Shakira0 0 SUERTE non

LIMBO
P O LATIN

Daddy Yankee
EL CARTEL/CAITL

26

REPUBLIC
Monique Abbadie0 ALOC I

0 0 LIVIN' LA VIDA LOCA Ricky Martin
LE/COLUMBIA/SOW MUSIC LATIN

368

EPIC/SONV MUSIC LATIN
Shakira 0 0 LOB" 166

0 0 RABIOSAEPIC/50101E001C LATIN
Shakira 128

ALGONEMISTADEll &OA Mandel Feataris Brom &T -Pain
MACMETE/UMLE

40

It ZUMBAECNEMUMLE Don Omar
ORFANATON

32

0 0 LA TORTURA INShaldra Feat. Alejandro Suez
EPIC/SONT MUSIC LAT

148

10 w HEROEMALE Enrique Iglesias
INTERSCOPE

170

0 0 NAGITA
EPIC/50101E051C LATIN

Shakira 96

0 0 UNDERNEATH YOUR CLOTHES Shakira
EPIC

2

12 II 0:/M101.10R MANN Amedo germ FeaL3BalilllY 5

6 0 THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS PRTIST/TCT

IN

0 I9 Al SE EU TE F.,,,r,, Michel Telo 54

/0 PRIMAL Romeo Santos Feat. Usher 84

''" 2 !13!2,1'slARTIST/SONT MUSIC LATIN
Pitbull in

0 0 ADDICTED TO YOU
EPIC/SONV MUSIC TATM

Shakira 49

19 21 LA PREGUNTA
NEL,.

J Alvarez 37

24 2nDUTTY LOVE Don Omar Feat Natti Natasha
ORFANATO/MACHETE/LIMLE

56

0 0 TE000 AMO (PARA SIEMPRE) I ntocable
C VUMLE

2

14 a SOME NIGHTS
HELMET RAEN/RRP

VIVA LA VIDA
CAPITOL

fun. A

Coldplay A

THE PHOENIX Fall Out Boy
DECATICANCE /FUELED BY RAMEN/ISLANDADIUG

HEY THEREO DELILAH Plain White T's
FURLESS/NOLO/WO

EYE OFBROS.OLCANO/THE TIGER
SCOTTI LEGACY

LEGOM HOUSE
ELESTRAANTIC

Survivor

Ed Sheeran

DEMONSINTERSCOPE Imagine Dragons
MOINEKORNER/

I WON'T GIVE UP
ATLANTIC/ROP

MY IMMORTAL
VIINO.UP

Jason Mraz

Evanescence

WEED ARE YOUNG fun. Feat Janelle Monae A
FUEL BY RAMEN/RRP

PARALYZER Finger Eleven
MOO. UP

THE A TEAM
ETEETPASITUNTIC

Ed Sheeran A

STUBBORN LOVE The Lumineers
1111ALTONE

59

134

2

134

18

66

6

71

47

21

23 SOMEBS ODYTHATUSEOTO KNOW GoNeFeaLIGmbra A
SAMPLE SECONDI/FAIRFAX/REPUBLIC

70

DANCE/ELECTRONIC"'

MEE,
nis TITLE
won ,
0 rut

Artist

I LOVE IT lama Pap Feat. Charli XCX

LWFEE THIS MOMENT RCA HOW! Feat. Christina Aguilera
00POLO GROMES/

19

HARL/MADEM SHAKEDECENT/WARNER

BROS.
Baauer

IEFFRET'S
9

SCREAM & SHOUT will.i.am & Britney Spears A
WTERSCOPE

13

0 0 ALIVEKREWELTA/COLUMBIA
Krewella 9

6 B SWEET NOTHING ESCaMn Harris Feat Florence Weld A
DECONSTR000ON /FLY E /OLTRA/ROC NATION/COLUMBIA

26

DONTYOUWORRYOND SwaidniaceMafeRat..Oulatil A
ASIVALWERES/CAPITOL

30

a #THATPOWER will.i.am Feat. Justin Bieber
TERSCOPE

3

0
0 0

TITANIUM
RAUNERECAPITO

David Guetta Feat. Sia A
WHAT A MLISICASTL

68

11'01POTI'WIITYLE
PSY A 36

0 0 CLARITYMTERSCOPE
Zedd Feat. Foxes 12

O 0 I,E.2,11(.,601EZERVE Avicii vs Ricky Romero n

0 .
AS YOUR FRIEND Afrojack Feat. ChM Brown 7

0 1c CINEMA Benny Benassi Feat. Gary Go 107

0
17

ntPTVIINTr1101101/REPUBLIC

in

Nicki Minaj A 54

liA14.9,M115.,,R. Skrillex Feat. Sirah 67

0 I EINA7,7419MENE AND NICEEPRITES Skrillex A n,

0
0
22

zo

',

19

/0

at

SEXY AND I KNOW IT
PARTY ROCE/011.01.0M/LNERRYTREE/INTERSCOPE

LMFAO A ea

AV
PAMYROCK ARMEN 1.111A0 FM. LaurenITT.I.AM/CNEIWYTREEANTERSCOPEBennett & GoonRock A
PARTY ROCK

14

LEVELS Avicil A
LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

74

TMOTOWNr,/ wvEy011(UMIYOULFAMITOU)VEYOMSELn NA 0
DIMG

25

22 FEELING Flo Rida A
GOOD26

31

0 2a FEEL SO CLOSE Calvin Harris A
a@LORA

28 0 WE FOUND LOVE Rihanna Feat Calvin Harris A
SRP/00 JAM/101MG

s,

2I 25 SEXRCA AYBACK Justin Timberlake
IIVE/

149

R&B/HIPHOPTM
SvS TITLE Artist

w Ex MCI' iNERINITESSEL

0
0 0
0

THRIFT SHOP kladdemoo& Ryan teNsFet Warn
f11.1,111.10RE/WAINER BROS

32

CAN'T HOLD US Macklernore&Ryan LevdsFeatRay Dalton
(EL EMOTE/WERNER BROS.

SUIT & TIE Justin Timberlake Feat. Jay Z A
RCA

12

STARTED FROM THE BOTTOM Drake
YOUNG MONEY/CASH MONEVREPUBLIC

9

0
0

!.°Y.VeLMIZtf Drake & Future 12

B UGATTI Ace Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

10

FINE CHINA Chris Brown
REA

00
POUR ITUP
.P/11EiJAM04

Rihanna

PIMIROBLENS *PRokyrealOoku2Cluina Ondikacer A
ASAP WORLDWIDE/POLO GROUNDS/RCA

NEXT TO ME Emeli Sande
CAP0OL

zo

24

9

10 B AD Wale Feat. Tiara Thomas
MATISACH/ATLANTIC

9

11 FlelAglAnCograe Feat. 2 Chainz

9 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

31

14 POWER TRIP J. Cole Feat. Miguel
ROC NMON/COLUMBIS

0 GIRLS Kid Cudi Feat. Too $hort
WICKED AVES0A100.0.0.0./RFPUSL

16 rte..EigtorigpeatINOlhalda &Molly Mall 6

0I0 B ATTLE SCARS Lupe Fiasco & Guy Sebastian
10,15THATLANTIC

23

0 WE STILL N RIND THI T.I. &Juicy.,
REBELROCE/GA HUSS TBLE/ATLANTIC...

B.o.B Feat. 13

0119

20

00
22

9

POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAVJG/AFTERMATHATERSCOPE

24

Fgat,infariT(.,!...u.ggisE Kendrick Lamar 7

I'M DIFFERENT 2 Chalnz
TF 10.1/1WMG

27

Oi 23

RE 0
!AlfEMOREADAAVARNER Nor l'e*Fea NP Umber'

19

HIGH SCHOOL NNW Minaj Feat. LA Wayne
Y/CASH MONEY/REPUBLIC

2

DIAMONDS
SR/BEFJAM/IDIMG

Rihanna A 27

REGGAETM

Lo0
',111

rw

NIS TITLE Artist, v
WEE' MORN, SECt

1'0 r1 BERHEITN% SYSTEMTE *2"""" I

NEW
0NO GUNS ALLOWED Snoop Lion Feat. rod B &Drake I

BERHANE SOUND SYSTEM/ RCA

0 ' rtET9Mniticct,kill""ad'r". 'WI" 49

0 0 IT WASN'T ME Shaggy Feat. Ricardo"RikRele Docent
PACT VESFTS/IIME

170

Elil
0 THREE LITTLE BIROS Bob Marley And The Wailers

NM NG/ISLANO/UE
170

MCA/GEFFEN/ME
Shaggy Feat. Rayvon011 0 ANGEL 170

t SILnncY Matisyahu 72

0 RED RED UB40 170

010 ONEGONG/ISLANO/UMELOYE/PEONIGETREADY DobliarleyAMTheWdler5
TIIFF

170

0 10 0311TM15LDZEO Bob MadeyAndlheWailers 170

0 0 NO WOMAN NOCRY Bob Marley And The Wailers
01, C,ONL/ISTENO/UME

170

rz SHOW ME Bruno Mars 17

0 u BnlatliDLIE Bob Marley And The Wailers 170

O 0 IS;IMME.23ob Marley And The Wailers 170

0 0 TEMPERATUREVP/ATLANTIC/EG
Sean Paul A 170

0 ?mot! rtnAtb Marley And The Wailers 165

0 0 BEAUTIFUL' GIRLS Sean Kingston A 170

16 to HOLD YOU (HOLD YUH) Gyptian 160

0 0 SUNSHINEFATTEN SPARES/THIPTV TILERS
Matisyahu 48

0 BIIIILIMIF31313 Marley And The Wailers 129

0 GHE1TO VOLIEVEITNEF GOInPLIBLIC/W wr Me"
170

0 2) SHE MIND Sean Paul 75

0 23 KING WITHOUT A CROWN Matisyahu (67

22 GET/ATLANTIC/AGBUSY Sean Paul 145
VP

1I 0 LIVE LIKE A WARRIOR Matisyahu
FALLEN SPARESHIRTY TIGERS

2=1

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013
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ARTIST Title
INEPROSIDISMEORISS LABEL

NINIA TUNE
The North Borders 1 30 OM BONOBO

1801,1/7

law

0 CHARLES BRADLEY Victim Of Love 2 1

0 JRWIN/BSCOSH KRAJCIK Blindly Lonely Lovely 3 1

Kw 0 TRANSIT Young New England 4 I

ii 5 a KREWELLA Play Hard (EP)
MESE.

5 17

xrw 0 BETH HART Bang Bang Boom Boom 6 1

5 2 7 VOLO/PEPUBLICBEAT Beyond Hell/Above Heaven
VERTIS

1 no

9 0 S ICONA POP
ECORD COMPAMMEMBIG BEAT

Ironic (EP) 3 it

NEW
0MUDHONEY

SUB POP
Vanishing Point 9 I

5 6 ' ITMAMILM5,1, Don't Be 5.A.F.E. 1 14

xrw
0 HTEISICENTITE IR BEMS

Nomad II I

xrw 0 HYPOCRISY End Of Disclosure 12 i

NEW
QTHEUWAP BESNARD LAKES

IWAG
Until In Excess Imperceptible 13 I

NEW
QTELEKINESIS

MERGE
Dormarion 14 1

Kw Q AUTHORITY ZERO
HARDLINE

The Tipping Point is I

il it IS DARLENE ZSCHECHLUMBIA Revealing Jesus: A Live Worship Experience
RGIE NBONCED/INTORWCO

Il 3

24 5 17 THE NEIGHBOURHOOD I'm Sorry... (EP)
USEMMVE/COLOBIA

IS 04

NEW
DE DEEMS

Ride Your HeartQ BLEACHED 18 I

NOW Q HEM
NO

Departure And Farewell 19 1

NEVE Q FINNTROLL
CENTURY SEDIA

Blodsvept 20 I

35 39 0 LORD HURON Lonesome Dreams
IMESOUND

3 26

NEw 0 IMItIrtNAW/NAMASCHNEIDER/AUSTRALIANCHAMBERORCHESTRA OniaMoning1Valls 22 I

RE ENTRY 0 HOLLY WILLIAMS
GEORGIANA

The Highway 1 6

14 24 CASEY ABRAMS Casey Abrams
CONCORD

1 11

xrw CavemanQ
FAT
CAVEMAN 25 I

HEATSEEKERS SONGS''''
LES MIS TITLE
m. OM IMPRINSPROW

nNEXT TO ME
CAPITOL

Emeli Sande 9

STREAML
Tamar Braxton0 0 LOVEINE/EPICAND WAR 18

SURFACE WIRE
Hadouken!0 LEVITATE 7

0 0 CLARITYINTERSCOE
Zedd Featuring Foxes 7

0 0 CUE/REPUPSNIIBT61 PERFECT'S WHOIRIGON0 AnnagendrickUNLIC 16

0 0 WHISKEYELEMR NASHVILLE/MN
Jana Kramer a

0 ' IT:AN, J. Dash 5

SECMOLUMBIA
Little MixG 0 WOINGS a

0 0 I COULDEVELS/CASABLANC/REPUBLICBENTHE ONE Avid' vs Nicky Romero
L

5

MERRY GO 'ROUND Kacey Musgraves
MEMO

25

OIl DGOL
SPAPPOSMAPITOL CMG/CAPITOL

Britt Nicole 9

to ' !ITlrMmw Chief Keef 20

13 13 WHO BOOTY loon Hart Featuring lamSU!
COOL KID CANTEMEPIC

22

Nrw 0 HO HEY
ABC nuolos,ms GATEMIG MACHINE

Lennon & Maisy 1

xrw Q MITE Timeflies 1

0 0 AMERIHVILLECAN BEAUTIFUL The Henningsens
ARISTA NAS

3

0 0 91S10EL,BLoOy Yacht Club Feat. Jeremih 2

0 0 TAKE ME TO THE KING Tamela Mann 6
TILMSANN

0 Q SWEETCENT TALK
MAD DE

Kito & Reija Lee 2

pE DOMO230 ODD FUTURE
Tyler, The Creator 2

NEw 0 .kg.Ei.o. Rocko Feat. Future & Rick Ross 1

Q Q SWEATER WEATHER The Neighbourhood a
IRIEVOLVE/COLUMBIA

22 23 !DMIE41...SMLTS,, THE LORD) Matt Redman 35

18 24 !TAM ME,V(GEVF ANGEL ARMIES) Christy& 12

RE
QSAFE ANDTOL SOUND Capital Cities 2

LAZE NOOKS/CAPI

"an Q !1,!Igv-mens Is Your Love Big Enough? 1 16

NEW GENERATIONALS
QPOLYVINYL

Heza 27 1

28 THE MILK CARTON KIDS The Ash & Clay
ANTI /EPITAH

3 2

25 20 29 WILD BELLE Isles 1 4

- 17 30 ytlayEGA Fury Oh Fury (EP) 17 2

NEVI Q THY ART IS MURDER
NUCLEAR BLAST

Hate 31 1

0 ' WIRE Change Becomes Us 23 2

0 - Tig,Tg,Y51'1, Love's Not Dead (EP) 24 3

0 25 24 rNC/R3HABJNARI & MILANI Miami 2013 25 4

0 1, SAXON Sacrifice 8 2

0 3e AMARANTHE The Nexus 12 2

30 33 3z ANDRE WARD
RPHEUSQUEEN OF SHEBA/HUSH/O

Caution 8 4

2 I 22 Is DEVENDRABANHART Male 2 4

NE S Q BROWN EMI BRD
SUPPM AND DND

Fits Of Reason 39 1

qg 0 EIU CASSADEE POPE The Voice: The Complete Season 3 Collection 1 15

0 4' ar ORB (EP) 20 7

0 4' WORPR-50'17NOADRUNNER
Meir 9 2

Is 32 4aMARCUS CANTY
SVCO/EPIC

This...Is Marcus Canty (EP) 1 5

0 PERLIMICS/ErEtLDS For Now I Am Winter 44 1

R E EN,' 0 CHURCHILL
ASWOCTONESA

Change (EP) 9 3

RE I. Q FAMILY OF THE YEAR
PWEK

Loma Vista 35 3

'MI, 0 SPOCK'S BEARD
INSIDE OUTMENORYI MEDIA

Brief Nocturnes And Dreamless Sleep 47 1

0 48 LITTLE GREEN CARS Absolute Zero 19 2

RE IVES Q PALOMA FAITH
EPIC

Fall To Grace 2 15

Ri too., Q PARQUET CHOURTS
SHARES OMR RUPTURE,

Light Up Gold 30 4

REGIONAL HEATSEEKERS #1 ALBUMSTM

PACIFIC
THE NORTH BORDERS
BONOBO

MOUNTAIN
TIPPING POINT

AUTHORITY ZERO

Bonobo

Boston -based rock band
Transit tallies it best week
yet, as its latest album, Young
New England, arrives at No.
4 on Heatseekers Albums
with 3,000 sold. The group
proved to be popular among
vinyl lovers, too, as the album
starts at No. 11 on the Vinyl
Albums chart. Of the set's
first week, vinyl LPs comprise
19% of sales. The album also
arrives on the Billboard 200
at No.193, the quintet's first
entry on the tally.

The band is on tour in the
United States and Canada,
with dates lined up through
May 19. -Keith Caulfield

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

EAST NORTH CENTRAL
BLINDLY LONELY LOVELY

J0511 KRAJCIK

SOUTH CENTRAL

VOLBEAT Beyond Hell/Above Heaven

WHEELER BROTHERS Gold Boots Glitter

TRINIDAD JAMES Don't Be S.A.F.E.

JOSH KRAJCIK Blindly Lonely Lovely

GDDYCOOKEANDDIEIWOUOIRUVIS IldtCountryOn

KREWELLA Play Hard (EP)

CHARLES BRADLEY Victim Of Love

B ETH HART Bang Bang Boom Boom

ICONA POP Iconic (EP)

B ONOBO The North Borde

MID ATLANTIC
YOUNG NEW ENGLAND
TRANSIT

SOUTH ATLANTIC
THE NORTH BORDERS
BONOBO

NORTHEAST

TRANSIT Young New England

BONOBO The North Borders

CHARLES BRADLEY Victim Of Love

BROWN BIRD

B ETH HART

HYPOCRISY

B OMBINO

KREWELLA

Fits Of Reason

Bang Bang Boom Boom

End Of Disclosure

Nomad

Play Hard (EP)

JOSH KRAJCIK Blindly Lonely Lovely

ICONA POP Iconic (EP)

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



C

0
U
rs1
= cs,

HOT COUNTRY SONGSTM
TITLE
PRODUCER ISOMWRITERI

Artist
IMRAT/PRONCTION LABEL

0 FIEEI CRUISE1.1.101aKELLEVXUBBAR,LMOI.C.RIC ICE

Florida Georgia A 1 3720 WAGON WHEEL Darius Rucker
FROBERS 1B.OVLAN.K.SECORI CAKEOL NASHVILLE

1 13

1

0 SURE BE COOL IF YOU DID Blake Shelton
S. MICK, (R.CLAWSON,C.TOMBINS,ROBINS/ WARNER BROS./WM

1 14

4 0 MAMA'S BROKEN HEART
P.LIEHIELL.C.AINLAY.B.WORP OICLARK,CANALLY.K.MLI E

Miranda
RCLambertA NASHVILLE

2 15

0 0 DOWNTOWN Lady AntebellumVILLE
PWORLEYLABY ANTEBELLUM IL. LAIRDS.MANALLYx.xEMKn CAPITOL NASH

2 11

0 0 GET YOUR SHINE ON
1.1.10I ITHUBBARO.B.KELLEY.R.CLAWSON.C:r

FloridaREWRnGeorgia Line 5 25

12 0 0 rfAOLHW.0.4111Q112C,,A,Razn.,, Tim McGraw With Taylxum ar.Sn 7 9

0 8 I DRIVE YOUR TRUCK Lee Brice
ICIALOBS.MMCCLURE.L.BRICE uaLEKAxOER,cxaeRINS TOx3.YEARYI CURB

6 18

10 0 0 IF I DIDN'T HAVE YOU
NV IS.THOMPSON.KJHOMSON.1.SELLERS.P.IENKINS,

Thompson Square
STONEY CREEK

7 23

2., 5 0 F21 DONE. The Band Perry
0.1.11IFF IR.PERR,N.PERRY.I.DAVIOSON,LORY 0 REPUBLIC NASHVILLE

30 4

9 0 PIRATE FLAG
B.CANNON,K.EHESNEY IR.C.OPRERMAN.D.L.M. BLUE [HAIRKenn

Chesney
/COLU MBA NASHVILLE

9 10

, , 0 In BOYS 'ROUND NENE Blake Shelton Featuring Pistol Annies &Friends
SKIN/RICKS MAKIN...VIM/44.MM. / WARNERBI103/WM

12 3

1994 Jason Aldean
M KW/11340MS RHEL,L.LAIRD.B.DEAN BROKEN BOW

13 7

I. 14 0 GIVE IT ALL WE GOT TONIGHT George Strait
3.BROWN.6.312Ali 11.1.BRIGHT,P.O'DONNELL,AMESI MA NASHVILLE

14 20

0 15 SOMEBODY'
.DO

S HEARTBREAK
Hungl,TM0.111,H.HAVES 1AREF.L.LAIR0.1.1.HAYES4 7 24

19 0 LIKE JESUS DOES Eric Church
(C.BEATHAND,M.CRLSWELI3 EMI NASHVILLE

16 11

17 0 BETTER DIG TWO TheBandPerry
MAE (B.CLARK.S.LICANALLYT. RDS )

A
1 23

24
0 BEAT THIS SUMMER Brad Paisley

B.PAISLE,B.PAISLEV.C.DUBDIS.L.LAIRD). ARISTA NASHVILLE
18 5

12 19 TWO BLACK CADILLACS Carrie Underwood
M.BRI41113C.UNDERW000.1.KEAR.H.L INDS. IWARISTA NASHVILLE

4 21

I. 6 0 IS C/ROMAN TAKE
,CYOUNO,R.AKINS.B.HPYSLIP)IT

FROM THERE Chris Young 16 21

. 0MORE THAN MILES Brantley Gilbert
.UPG 0.EDOIE,B.R.ERTI VALORY

21 16

19 22 ONE OF THOSE.
LAIRD.R.CLAWSON,C.TOMPIC
NIGHTS Tim McGraw

B.GALLIMOREXMCGRAW B16 MACHINE
3 23

10 0 ANYWHERE WITH YOU
1.1.101.R.CLAWSON AHAYSLIP.D.L.MURENYIYEAR,

Jake Owen
RCA NASHVILLE

23 it

27 0 0 HEY PRETTY GIRL
B.IAM K.MORE.O.COL100 1.1KCiPN'Attrg

22 10

Jr 20 24 WE ARE NEVER EVER GETTING BACK TOGETHER Tay,t,Bn
ELLBACK,.OFF rT.SWIFT,MAX1.11.31N,SHELL.00

A 34

25 27 0 CHANGED Rascal Flatts
D.HU SCAL4LATTS W.LEVOX,N.THRASHE OBLEVI BIG MACHINE

25 13

32 0 WHISKEY0
S.HENDRICKS (C.6RAV1733.11ZELL) TP

Jana Kramer
A NASHVILLE/WM

27 14

7 0 O.HAF (E.SANDERSN.HEMB,L.O.C.PM,N1
Kelly Clarkson Featuring Vince Gill0 DON'T RUSH

13/RENCOLUMIA NASHVILLE
23 0

29 0 0 SHE CRANKS MY TRACTOR DUStin Lynch. L WOOTEN ,D.INN,B.BEAVERUNICNO BROKEN BOW
29 8

30 0 0 CAN'T SHAKE YOU
M.SERLETIL (TB OSSIN.S.BENTLEYI,SLATE

Gloriana
EMBLEM/WARNER BROS./WAR

30 23

34 0 0 JUMP RIGHT IN
K.STE441.l .Z.BROWN (Z.BNOWN.W.OURRETTE.I.MR.Q1

Zac Brown Band
iLANWSOLDHERN GROUND

31 5

"ileir

' 0
0 NO HEY Lennon & Maisy

,BONEDURNE,L.WIKNER 3.FRAI SCHULTE, PIOS/LIONS GATE/BIG MACHINE
32 1

0 AMERICAN BEAUTIFUL
MORLEY 31.1.1ENNINGSEN.B.MENNINBSEN.C.MENNINBSENABE

The Henningsens
ARISTA NASHVILLE

30 II

36 0
NEW

0 ALL OVER THE ROAD
C.CHAMERLAIN (C.CRAMBERLAIN,ORLE,KIRS

Easton Corbin
MERCURY

33 10

0CRASH MY PARTY Luke Bryan
I.STEVENS ACLAWSON,A.BORLPO CAPITOL NASHVILLE

35 1

NEW
0I WANT CRAZY Hunter Hayes
D.HAF,H.HAVES (H.HAYES,L.MCKENNA,TVERBES ARANG/WMN

36

.

a ' 0 0 RUNNIN' OUTTA MOONLIGHT
MEORLE 030AVIOSON,M.LOVELACE,A.GORLEY)

RandyFIng 35 11

31 34 38 BUZZKILL Luke Bryan
I.SIEVENS IL.KRYAN,R.THIKODFAUJ.SEVERI CAPITOL NASHVILLE

20 5

0 0 DON'T VAQC.
RESTEFANO.(B.ELOREDGE,C. DESTEFaxD,A.cORLEn BrettAiTTY: 38 9

0 0 0 REDNECK CRAZY
LCATIND.I.KING ILKEAR.M.IRWIN.C.TO IN

Tyler
NASHV

Farr
COLUMBIA ILLE

40 5

39 39 41 ONLY GOD COULDEM LOVE YOU MORE
SEA

Jerrod Niemann
GAVLE/ARISTA NA13BRAINAROJ.LNIERIANN U.L.NIAN,LARICE.ASTONE1 SHVILLE

38 14

'33 41 42 POINT AT YOU Justin Moore
LS -ROVER (R.COPPERMAN.R.AKINSAWAYSLIP1 VALOR,/

33 3

P00CCGary Allan
6.ALLANABLACHMON,S,RATON, MCA NASHVILLE

43 3

0 44 MINE WOULD BE YOU Blake Shelton
S.HEMRICKS 1.1ITTAN,C.HARRINGTON,ALENANDWARNER BROS./ M 37 2

NEW
0SAFE & SOUND Savannah Berry

B.APPLEBERRY ELSWIF13.WILLIAMS.1.P.WHITE,BONE BURNET, REPUBLIC
45 1

NEW

47 0
0UP ALL NIGHT Jon Pardi

B.BUTLER.I.PARDI (1.PARDI.B.BLDIERABEAVERS). CAPITOL NASHVILLE
46 1

0 RUNNIN' OUT OF AIR,,.., SAICANALLY.1.03BORNE)
Love And Theft

RCA NASHVILLE
38 12

46 48 0 MORE TRUCKS THAN CARS Craig Morgan
C.MORLAN.ROTIONNELL W.MORGAN.P.0110NNELL.C. A BLACK RIVER

46 12

42 45 49 EASY Sheryl Crow
..CR BA CROM.DUB013.13ROTT WARR

42 4

HEW0YOUR SIDE OF THE BED LittleNE Big Town
1.103CE (LACKENNAX.FAIR0130.3.301LMAAN.P.SWEE13. IIROOK, CAPITOL NASHVILLE

50 1

TOP COUNTRY ALBUMISTm
LAST IRIS
WEEK WEEK

Ei

0 z

0 0 G G

THE BAND PERRY Pioneer
REPUBLIC NASHVILLE/BRILL

BLAKEBROS SHELTON Based On A True Story
/MIN

FLORMAGEORMAUNE HeresToldeGrOlim
PUBLIC NASHV3LE/BMLG

2

a

ALAN JACKSONM Precious Memories: Volume!!
ACR/EM NASHVILLE/LIN 2

, leciplimSzcing Break... Here To Party 5

0 KACETZSGRAVES SameTrailer Different Park 3

EMI NAS
Chief

0 0 ERIC HVILLE/AWNCHURCH
A 89

B1INE/BI
SM Red0 T4 MACHAYLOR WIFT A 24

0 . impc.rm SQUARE Just Feels Good 2

0 10 1..1WIgy,t11. Tailgates & Tan n nes A 87

0 11 JASON Night Train A Os

pDy 0 VAMOUStAnantIllgikATributeTolohn Denver
1

0 13 HUNTER HAVES
VLANPUWMN

Hunter Hayes 78

14 CD ',',111f,?1135T" Tornado ,c,

0 15 yzetonss 0f012013A0Ails3CalarylkANWW0
2

0 16 ,C1,,L. R.111N..prEIWOOD Blown Away A 49

0 17 T I PA ,InFLUSW TWO Lanes Of Freedom
o

0 0 gt11MEY GILBERT Halfway To Heaven 153

0 0 MIRANDA LAMBERT Four The Record m

0 0 fo'N5s0TRYMITawaw Uncaged 39

17 GARY ALLAN Set You Free
MCA NASHVILLE/AWN

n

0 0 SOUNDTRACKATE/B IGM
NashvilleINE/BML:Season 1: Volume 1

ABC STUDIOS/LIONS GCM 17

CURB
Hard 2 Love0 0 LEE BRICE so

w 0 GRETCHEN WILSON Right On Time
REDNECK

i

0 zs EMMADURARMS&ROONETCROWEIL OldYelkwaoon
NONESUCH/WARNER BROS.

6

2 26 ttgarMs Up All Night 50

24 27 RASCAL FLATTS Changed
BW MACHINE/1AM

53

RAW 0 JUST rORE Point AtYout Four More Hits (EP)
1

25 29 RANDY HOUSER How Country Feels D.

ELMIRA
Jana Kramer

0 0 JANANASHVILLE/WM
KRAMER 44

28 31 JAKE OWEN Barefoot Blue Jean Night
RCA NASNVILLE/S1.1N

84

CASEY JAMES Casey James
19/BNA/SAIN 54

27 33 AARON LEWIS
BLASTER/WM

The Road 21

26 3a ASHLEY MONROE Like A Rine
WARNER BROSAMI 5

29 35 THE MAVERICKS In Time
VALORY/KM 6

0 0 GLBLEA1/WARNERORIANAB ROS
A Thousand Miles Left BehindEMAWIN 36

32 37 KENNY CHESNEYNASNVILLWelcomeE/SM To The Fishbowl
BLUE CNAIR/COLUMBIA

41k.. 42

31 35 DUSTIN LYNCH
BROKEN OBBM4

Dustin Lynch 33

urnB,JOICIMAS The Living Room Sessions
1

Q no TOBY KEITH
-UNIVERSAL

Hope On The Rocks
SHOW DOG

23

35 41 MIIARMIGER Fall Into Me 12

34 42 CHRIS YOUNG Neon 91

so a3 EASTON CORBIN All Over The Road
MERCURWUMN

29

0 4a YMSONVAMOUSARTISTS

MUSIC/UNIVERSAL/UM
NownwaMatiCallfountroolume 5 43

40 as COLT FORD Declaration Of IndependenceAVEES 36

41 46 SHOOTVRMIIINGS The Other Life 4

9 a7 DIERKS BENTLEY
CAITOL NASHVILLE/UMN

Home 61

69

44

46

0

0

HOLLY WILLIAMS The Highway
4EORLIANA

9

MERCURY/A
LIONEL RICHIE Tuskegee A

WN
54

CHARLIE DANIELS Country: Charlie Daniels
S MUSIC CMG

9

'Pioneer'
Stakes
Claim
At No.1
With its fattest -ever weekly
sum, the Band Perry (above)
Starts at NO.1 On Top Country

Albums with sophomore set
Pioneer. It opens with 129,000
sold, according to Nielsen
SoundScan. The sibling trio's
previous best sales week was
when its self -titled full-length
debut sold 53,000 during
Thanksgiving week 2011 (on the
chart dated Dec.10).

Current single "Done" surges
25-10 on Hot Country Songs,
where it adds Streaming Gainer
honors (to 262,000 total
streams) following its April
3 video premiere. The trio's
performance of the cut on the
April 7 Academy of Country
Music (ACM) Awards helps
downloads spike to 67,000
(up 178%), pushing it 20-7 on
Country Digital Songs.

High atop Hot Country Songs,
duo Florida Georgia Line's
"Cruise" encores with an 8-1
leap and Digital Gainer stripes
following the April 2 release of
a remix featuring rapper Reify
(see story, page 36).

Two songs dent Hot Country
Songs thanks to just a few
hours of sales, after being
released digitally following
performances on the ACM
Awards. Luke Bryan's "Crash
My Party" sells 26,000 and
opens at No.35 while Hunter
Hayes debuts at No. 36 with "I
Want Crazy" (18,000). Also TV -
fueled are entries by Lennon
& Maisy, who draw Hot Shot
Debut applause at No. 32 with
a cover of the Lumineers' "Ho
Hey," which the siblings sang
on the April 3 episode of ABC's
"Nashville." Concurrently, "The
Voice" contestant Savannah
Berry debuts at No. 45 with
her cover of Taylor Swift's
"Safe & Sound." -Wade lessen

P8

6 3

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013
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HOT ROCK SONGSTM
TITLE
OPONLITERISONGIVPITEP)

RADIOACTIVE
ALEX DA KID IMAGINE DRAGONS,GILANTJALOSSTRL

rzi HMADOTOCK

M
HEY

ROM LILTZLERMTEM

gri CARRY ON
IFUNLI.BNASKE.

Artist
ILAPPONAGRCPADTBMI LABEL

,ITIMVEM 1 28

The Lumniam A
1

51

fun.
FUELED BP PANE...

2 46

3 4 4 I WILL WAIT Mumford & Sons
MANUS NIUMFORD & SONS, GENTLEMAN OF THE ROAD/NED/a ASS.. E

A... 1 35

0 r1 MY SONGSKNOW YMAT YOU DID IN THE DARK (LMIT Ehl UP) Fall ClutBay
BPJALKER MALL OLD BOY KWALKEROMILL) ITECAVDANCEMUELED RV RAMENNSLAND/111.16

5 9

4 6 6
IT'S TIMEImagine

aR.ER,IMANE DRAGONS WEVNOLOS W.SEMONJUICKE. PI NENTSPE A 3
57

7 7 7 LITTLE TALKS Of Monsters Ang,Mr,
OF MONSTERS AND MEN,A.ARNARSSON DIRNILMADBOOTTIBATILORNALLSSON)

A 3 56

0 11 SAIL
AWNING IAMRUNOL

AWOLNET A 6 48

0 0 MADNESSMUSE OAMELLALAM

,,,....,,,,,,,,N,M,,,11,oS!
3 33

11 11 16 SOME NIGHTS
fan'10NASPER NARUESSAMOST3ANTONOPPARNASNMO FUELED BD RAMENARRP A 1 49

10 10 11HOME PhiltWoos
MPEARSON DOPEARSONAHOLDEN)

A 2 29

12 12 10 TT115E1M51111LAANNIII!RILM.WATTENBERGL
Phillip Phillips

INAINTERSCOPE
12 20

13 13 13 THE A TEAM Ed Sheeran
160SLING.E.SNEEPAN ...SHEERAN) ELEKTRAMTLANTIC

A , 24

18 0 0 LEGO HOUSE
TOOTLING MONTERAMLGOSLING,LEONARDL

Ed Sheeran
ELENTRAMTLANTIC

14 24

15 07 Q STUBBORN LOVEES) The Lurnineers
RMADLOCX ONSCHULT, RA DUALTIONE

10 27

17 0 16 DEMONS Imagine Dragons
ALEX DA IND 1 IMAGINE DRAGOPNS, GRANTIMOSSER) PIDINAPORNERAINTERSCOPE

14 27

0 12 Ira THE PHOENIX Fall Out Boy
BAVALKER MALL OLD BOLD DEM DANCE/METED BY RAMENOSLANDCI BING

14 2

22 22 Q MOUNTAIN SOUND Of Monsters And Men
TANG (MILMILIAARSDOTTIMRPLIORGALLSSONAAMILMARSSON, REPUBLIC

14 29

23 0 19 oTLIIDTIFIlfZEITR11;515MOTTILSERAION.B.MEGEPAGRAN. ITIINLOWINTE "F,SE 16 27

27 Cil CD SWEATER WEATHER
1.PILBROW113.RLITNERFORD,ABELSTSPEEDMANT

The Neighbourhood
,n0Evourrconwem

20 11

26 0 21 SAFE AND SOUND ,E1ZagRAIERENANTSLIMONIAN MARCH ANT,SIMONIAN)
21 11

28 0 22 GIVE ME LOVE Ed Sheeran
LLOSLING,511 CEP. IESNEERAN.1.05LINELC.LEONARLO ELECTRA/ATLANTIC

20 20

29 0 0 LOVER OF THE LIGHT
LAMRAVS IMUMPOILD G SONS)

Mumford & Sons
GENTLEMAN OF THE ROAD/REMG LASSNOTE

15 27

21 24 CLOSER
-rkW t1 Sara2 16 15

31 0 0 CARRIED AWAY
E2ANE,MANGELAGOS GUNM.AN

Passion Pit
FRENCLIGISSKOLUMBIA

25 8

0 0 BEASTT.EDGAR IN 1/EGA,MA.PENAL

Ni FO Vega
FIVE SEVEN

26 2

06 30 27 UP IN THE AIR
OLI

Thirty Seconds/PIP To Mars
LMWIIITE3TOLE LL LEM IMMORTALOIN/CAPPOL

16 3

24 29 28 BECAUSE WE CAN Bon lovi
ABONTONLISHANKS ILBON 10P L.SAMBORAMPALCONL ISLAND/ONG

16 13

32 0 Q BREEZEBLOCKS alt -.1
C.ANDREW ILNEVIMANGDRGERMAMILTONGSAINSBURNEGREENC.ANDREIN INEECIMUS/CANVASBACE/ATLANTIC

29 10

42 0 0 ENTERTAINMENT
PXOENIAMPOAP IPNOENIM

Phoenix
LOTAUTEAELASSNOTE

25 7

35 0 0 HEROWAX tiP,FMAILV PF DIE VP. O.KEEFE)
Family Of The Year

Ia4,46.6EIM 31 8

3
0 0 THE HIGH ROAD

MOILMORELTINTEP DAYS GRACE.B.STOC.OLGILMORE.0 TOMPKINS,
Three Days Grace

RCA
32 6

9 0 33 BLEEDING OUT
N InTatriggcrOgALEX DA KID (IMAGINE DRAGON,ADRANTIMOSSEM

33 9

30 49 0 DIANE YOUNG Vampire Weekend
RMATMANGLITALRECIITSCPAID MMATMANGLILELKOENIGL XLABEGGARS GROUP

30 3

as Q 0 PANIC STATIONMUSE IMMELLAM6XELILNI3/WARNEMuseRBROS.
35 7

36

34

41 0 RED HANDS Walk Off The Earth
11SALTERPMPAINATIMAILL OFF TREE...Di (GMICASSIMOBLACPWOODAMARSILIALLTSALTEM COLUMBIA

36 4

37 37 THE PIT
SILPERSUN PICKUPS,

Silversun Pickups
TACKNIFE LEE I DANGERBIRD

31 9

- 0 .. ONE OF US Sarah Simmons
BAPPLEBERRY (GB.A.,. IAN) REPUBLIC

19 2

44 45 0 BONES Young Guns
MWELLEBT.ALICASTROPOUNG GUNS (YOUNG GUN. WIND. 37 7

47 0 0 REBEL BEAT
OPLATEENBERE (TRZEZNICO WATTENBERG)

Goo Goo Dolls
WARNER B.,

32 5

41 47 0 NOW Paramore
IMENTATOLINSEN TAMRIL LILWILLIAMSTANNNO FUELED BD RAMENOTILP

16 11

0 0 SAN FRANCISCO The Mowgli's
CIPMELINELIONCENTDIEMILMIT NNMILMA,6011.6PUNGLADATTOMIMMLIN3.111AML 11.101..1511.110ING

42 3

0 0 TIPTOENONE DRAGONS (IMAGINE DRAGONS, M

Imagine Dragons
OINAGORNERAINTERSCOPE

43 6

37 3g 44 HEAVEN NOR HELL
VERTIGO/

Volbeat
POLBEAT DAMOULSENT REPUBLIC

30 19

46 0 45 KISS ME Ed Sheeran
ESNEERAN.NO 1.6 IESNEERAMLFRANTS3FROS. ELBOW/ATLANTIC

21 19

38 44 46 HOLDING ON TO YOU Twenty One Pilots
GALLMMITIOSEENITGLEATOMEMANTIONDRAILLO.NUNEBLEVERETTEGOILTERIPALLINGNAML NIEL. FIT RANDURRP

36 5

REENTRY 0

6.000/ 0

Tr CD

IN THE END
ISELOMANN MFELOMANN,MTONNSON.A.BIEPSACKAPORDILITERGLI

Black Veil Brides
PITT. STANDEN/LAVATREPUBLIC

39 9

LET ICIADOSENBEHER
GO

CPALLERG IALROSENBEREL
Passenger

BLACK CROMPLELTWE RE
46 5

FREAK LIKE ME
BENSON IIALE,3ANOREWSP OGRAVEST

I'LL FOLLOW YOU
NOT LISTED (NOT WED)

Halestorm
ATLANTIC

Shinedown
ATLANTIC

48 2

50 1

TOP ROCK ALBUNISTM
ARTIST
ILAPPINDOISTRIBUTIN4 ARE

flIULLSWITCH ENGAGE Disarm The Descent
ROADRUNNER

2 2
IMAGINE DRAGONS Night Visions

OINAKONEPONTERSCOPEOGA
31

BRING ME THE HORIZON Sempiternal
1

EPITAPH

0 MUMFORD & SONS Babel
GENTLEMAN OF ENE ROAD/PLASSNOTE

A 28

6 rys,,,IO RARER
Some Nights A 59

0 11 FMTI/d'ATI Delta Machine 2

THE LUMINEERS The Lumineers A 53DUALTONE

ALKALINE TRIO My Shame Is True
1

HEART BSKLL/EPTMEN

IS 0 ERIC CLAPTON
BLNXBILANCINGURE DOG

Old Sock

xrw WRIOUSARTISTSOUNTAINMERCHANDINNISEA6YoltA TriNINTolohn DenverROCKY MTO I

8 II MI,Irolle5 llieWorldFroinTheSide Of TheMoon 20

to 12 DAVID BOWIE The Next Day
ISO/COLUMBIA

4

, THE STROKES Comedown Machine
RCA

2

FORTxtw TODAY Prevailer (EP)
RAZOR TIE

1

9E,BON MINGJOVI What About Now
ISLAND/ 4

g 16 TgTrAlitIRMTE Sigh NO More A '55

COLD WAR KIDS Dear Miss Lonelyhearts
OCAMTOWN

1

0 I a !RAMEERAN * 43

12 10 -,55 VENIEgn Al,e o p I e , Hell And Angels 5

SEW
QTHE VISIONDEAR HUNTER Migrant

EITUAL
1

03 21 ALABAMA SHAKES Boys & Girls 50

19 z2 FgurNSTMIS AND MEN My Head Is An Animal 53

,,
0THE BLACK ANGELS Indigo Meadow

BLUE HORIZON
1

22 0 KID ROCK Rebel Soul
TOP OCIG/ATLANTICAAG

20

0 z3 51111211 ST Black Out The Sun 2

0 2'1 ToiguTee KEYS El Camino A 70

23
27 114'fclotP!!IctuA

Born To Die Allik,., 62

rvtw 0 RITTLO KIL EY
LILE RECOD COMPANY

Rkives
1

0 zB VARIOUS t8TISTS 2013 GrafIlIlly NOMilleeS 11

I 0 GIN WIGMORE
MECURWIING

Gravel & Wine
1

24 31 MUSE
AP NER BRO.

The 2nd Law
HELIUM -112 27

0 32 SOUNDTRACK Rock Of Ages 26

28 33 BOZ SCAGGS Memphis
42.51.6 5

33 34AWOLNATION Megalithic Symphony
RED BULL

75

so 3sRSENTIALED Release The Panic
ES

9

36 36 ALT-.IUSACANVASBACKAATLANTICAAn
G

Awesome Wave
INFECTIO

16

0 KIEBONAIIDVENTURESASSA AnkusnavelingeellemanceralimN
1. R A 2

n 38 91,10.,
Earth Rocker 3

0 39 CRYSTAL BOWERSOX All That For This 2

RE
0BOBSIGER&THEMWEOUT/CAPMELL ERBULLETBAND 1.21[2.1.1it

NID
37

TIE 0 JOHN MAYER
LUMBIA

Born And Raised 22

37 4a PHOSPHORESCENT Muchacho
DEAD OCEANS

3

Inv Q KRALJOSH KRAJCIK Blindly Lonely LOyely
CIIVBEIC

I

31 44 SOUNDTRACK sound City-Real To Reel 4

43 as llIAILLET FOR MY VALENTINE TemperTemper 8

39 46 ATOMS FOR PEACE Amok 6

34 47 SArint131NeWaNngtead:411(BigNSoinhal-NINEN 4

41 48 SHINEDOWN Amaryllis 31

0 44 tiara. THE MACHINE Ceremonials 74

0 so THREE DAYS GRACE Transit Of Venus 21

Killswitch
Engage
Grabs
First No. 1
Massachusetts Metal band
Killswitch Engage (above)
roars to its first No. 1 on Top
Rock Albums, as Disarm the
Descent starts with 48,000
copies sold, according to
Nielsen SoundScan. The
set arrives at No.7 on the
Billboard 200, matching the
group's best rank; its prior
release, its self -titled 2009
album, launched at the same
spot (and at No. 3 on Top
Rock Albums), although with
a slightly heftier 58,000 units
in its opening week. The band
posted its best weekly sum
with As Daylight Fades, which
began with 60,000 (and at
No. 9 on Top Rock Albums and
No. 32 on the Billboard 200)
in 2006.

Reinforcing the range in
styles of rock on the chart,
The Music Is You: A Tribute
to John Denver bookends
the Top Rock Albums top 10.
With 13,000 sold, the set also
bows at No. 2 on Compilation
Albums, No. 3 on Folk Albums
and No. 37 on the Billboard
200. The album celebrates 16
John Denver compositions,
including two of his four
Billboard Hot 100 No. ls, both
from 1974: ''Sunshine on My
Shoulders," as covered by
Train, and "Annie's Song,"
remade by Brett Dennen &
Milow. Denver also wrote
Peter, PaUl & Mary's 1969
No. 1 "Leaving on a Jet Plane,"
which My Morning Jacket
recorded for the new set.
Denver, a regular pop and
country chart presence in the

'70s, died when the plane he
was piloting crashed on Oct.
12,1997. -Gary Trust

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



CL HOT R&B/HIP-HOP SONGSTm
TITLE
PRODKER 1501M6WRI TER)

O 2 2

7

Artist
INIRRINT/PROMOT. (AUL

THRIFT SHOP
AR.LEWIS

Macklemore & Ryan Lewis Feat.WA Wanz
R.LEVIIS NAGGER, MACKLEMORE/ ENO, BROS

SUIT & TIMID Justin Timberlake Featuring Jay Ii A
Ily.71.1-.1.11,11.571, STU, Ati

DG AG CAN'T HOLD US Macklemore Ryan Lewis Feat. Ray Dalton
03.1.1AC.ERTV.R.LEWISI MAUL EMORE/WARNER BROS.

TOP R&B/HIP-HOP ALBUMS,"
Lm nIB ARTIST

IMPAIR L'INSIRIBLIIIING LABEL

1 27 3W115#1
JUSTIN TIMBERLAKE The20/20Experience
RCA

2 13

3 20

3 3 a STARTED FROM THE BOTTOM Drake
,ZOMBIE (A.GRAI.M.VV.COL EMAN.N.SHEBIB.B.SA NEIL IPPO) YOUNG MONEVCASH MONEWREPUBLIC

2 9

4 4
0LOVE ME Lil Wayne Featuring Drake & Future

NIKE MU NADE.ITA,B.CARTER.ALRABAN.NALBURNALIVILLIANS 11..044 YOUNG MONEVCASN MOD/REPUBLIC
4 12

7 a P.KIN PROBLEMS A$AP Rodw Feat. Drake, 2 Chainz &Kendrick Lamar
NSHEBIRRNAYERSASERIBSBARREIIA.MAKEPE,BUCKWINTB, iltAP WORLOW1 BMW GROUNDS/KA

A.. 2 24

6 6 > POUR IT UP Rihanna
MIKE WILL MADE.IT,I.B0 (M.L.WILLIAMS II 1.6ARNER TTMOMAS,NOM)S,P.PENT, SAP/DEN JAM/IMMO

6 16

M
BADS,ROMAK.CAMP

(0.AKINTIMENIN.T.THOMAS)
Wale Featuring Tiara Thomas0 0 MAMACIATLANTIC

8 9

0 9 BUGATTI Ace Hood Featuring Future & Rick Ross
WE WILL1MIE...NCCOLISTBNCWKLIMEERISCIALVALLIANS WARM, METICESTNOUNBIKINE.11 NOES..

9 10

I5 0 0 POWER TRIP J. Cole Featuring Miguel
LL.COLE 0,COLEALAWS) ROC NAT /COLUMBIA

10 8

9 11 11POETIC JUSTICE Kendrick Lamar Featuring Drake
5.07/1.17171[17/01.71.1.111.LPAIIA1.17.1.1,51771ACKSON15,111., 1-01,..71-710.1ANIXTUSLOK

8 24

8 00 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEVS,J.BNASKE..REMI (ALICIAKE,MASXER,S.REW.MARAIW.SOLII ER) RCA

2 32

H'gTE,MT

00
00

FINE CHINA Chris Brown
ROCCSTAR.PK(C.M.BROWN,A.STREETER,LYOUNLBLOOD.6.0ELEORIN6SHE,E.BELLINGER) RCA

13 1

NEXT TO ME
C747,10/7 E.SANDEACHE. Cli,E.A.PA111.)

Emeli Sande
CAPITOI

Ill RICH AS F"..K Lil Wayne Featuring 2 Chain
TNINLI,N.RETHARAWMANTERIFKIWRIIAMS.N.SEETHARAY, YOU WENC MBRFAASM OR PUBIC

14 9

15 3

12 r, 06 DIAMONDS Rihanna
5.1. , E BENNY BLAND) (51111,0,13.1771.271,11,52,LEH NSE 51,172EF

A
.... i 28

14 IS 17 ADORN
MIGUEL N.IPIMENT EL) BYSTORM/BLACtlie

1 49

In 0 ,, ,Re.,,,v,,,,,,,,,,,,,,,,,,...,,,, rung Jeezy Featuring 2 Chainz 17 9

02 19 09 LOVEEEEEEE SONG Ri henna Featuring Future
NUE ,N.WIlBURN.R.FEN11,0.ANDREWS.G.S.JACNSIMI,..5.130.351 5777,E4 JAWIDING

14 19

13 16 20 ALL GOLD EVERYTHING Trinidad James
I.ALIASPY ,NAILLIAMS, TMINKITSAGAME/DE JAW WAS

9 19

.CAMPER,IRAM.RIIMICK,LOANIELS,BRAXTON)
Tamar Braxton' 0 0 LOVE AND WAR

STREAMLINE/EPIC
13 18

20 22 SWIMMING POOLS (DRANK) Kendrick Lamar
,N11NUS IICIDUCXWORTHTWILLIAMS,KSEETBARAW TOP DAWL/AFTERMATIVINTERSCOPE

0 , 35

23 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I OV.1ACCIASEBASTIAN.O.R.NARRIS) EST a I./ATLANTIC

23 22

24 0 WE STILL IN THIS B.... B.0.B Featuring T.I. & Juicy .1
6801i1112)-6114.E541.....11LAM51101E11.0016.10.9l6.1100011 169.17714011LIS11771107L

24 13

27 Q BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOLINWAVE (EAXICAVORKM.SPEAPS,BRAUN,INIWIL,LYKKE,SCHMIDT, TOP DAWARTERMATNINTUISCOPE

25 24

28 0 KISSES DOWN LOW Kelly Rowland
MIKE WILL MADEI1MAZ W.1,10.1511..1 DOLEBROOKSITHOMAST.THOWS.K.ROWLAND) REPUBLIC

25 9

29 0 KARATE CHOP (REM IX) Future Featuring Lil Wayne
METRO (NAL BURN.R.BECE.L.WAME.B.CARTER, Al/F REBA NOVEPIC

27 7

mom. Q HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
1301-10,MINUS (aT.MARALI,CARTW.M.SA MUELS,WIL L IA.) YOUNG MONEVCASH MONEY/REPUBLIC

28 2

24 26 29 NEVA END Future
MIKE WILL XIODE-IT IN WIMP N.M.L.WIL LI.5 11,P.7.01.161,90 I-1/FREEIWII2IFPIC

14 20

32 0 0 WILD FOR THE NIGHT A$AP Rocky Featuring Skrillex
70111.7.1.,5110,10.10.171.7.11.00.11707.140.1100 .111.3AKOCK305.,10,3, 26 12

29 32 31 SHOW OUT Juicy 1Featuring Big Sean And Young Jeezy
MIKE. Val MADE.IT 0110LISTON.MIENKINS.S.M.ANDERSON) KEMOSA BE/COLUMBIA

23 6

22 30 32 MOLLY[1.
.4.I.

Tyga Feat Cedric Gervais, Wiz Khalifa & Melly044118084.4089 Mall
111EU 1.1 . 1977 22 4

0 0 33 WOP
SR. LEASH)MWIESE,

J.IT.I 61 14 20

33 4 0 FREAKS
MEMPIAWOMYRUSO

French Montana Featuring Nicki MinaTERSCOj
trIVE.UPLAMEMMPICW1.01110111161 RADVAINPE

25 6

.34 35 35 DOPE Tyga Featuring Rick Ross
u.A 11).1.6.1107711110E711.11L

19 11

21 31 36 PUSHER LOVE GIRL Justin Timberlake
TIMBALANO,IMBERLAKE.IROC IITIMBERLAKED(MOSLE,LBARMOULEALINTLERCN II) RCA

21 3

xrw
0GIRLS Kid Cudi F $

900151,.., WIXWMIERAMPOUBLIAMMIEEMWM11eaturing REMEToo(NEWILIERREhort
37 1

35 36 38 LOVE SOSA Chief Keef
VOUN4 CHOP IN.COMPURITMAN) GLOW BOVVINTERSCOPE

16 20

0 0 BLURRED LINES
PIWILLIAMS (P.L.WILLIAMSR.IICKE)

Robin Thicke FeaturingT.uzzl 39 2

CD 0 CRICKETS Drop City Yacht Club Featuring Jerem ih
DROP LIMACIli CLUB ,C.CONDOS.C.GOOOMANA.CORO.1.110AASANTO) EMT BASMOCTONEANTERSCOPE

40 2

46 0 0 READY Fabolous Featuring Chris Brown
7E MERV. MANIXIMOIMARA,414175..711701.5.10571,1(E05.111.71. GEEPTSTORMFM11111.14

40 7

RE ,041. 0 DOMO23 Tyler, The Creator
MFR. -PIE CREATOR MOKONMA) ODD FUTURE

37 2

50 0 43 WING& Macklemore & Ryan Lewis
1,777/151/3.11.0.71, ROCI<LEAMPE/ADA

40 10

NEW
0U.O.E.N.O. Rocko Featuring Future & Rick Ross

NOT LISTENNOT LISTED, ROCKY ROAD
44 I

NEW
0FEMALES WELCOMED Trinidad James

SNOSEUKORMINALVI6,53105FPJAMORINFAELKAL717770.47LIERSKALTIMAY 1111,117.41,2FF MOM
45 1

0 .76 TR1PPY Lil Wayne Featuring Juicy .1
7110.1.9,7 47E100.1TERIAOLISTOKLUOMAPAPPX.BALLIPAIS1 SUMS VONEWLAR MO.PPLIBLIL

39 2

an as 47 RIGHT HERE Justin Bieber Featuring Drake
IiI,BOUO.BIEBER,HOLLIS,A.ORANAM,ERELLINBER, SCNOOLBOY/PAYMONO BRAUN/ISLWQ/I RIK

36 5

0 . DAYS AND DAYS Lil Wayne Featuring 2 Chainz
ALIVOISMAID7.0111711,7,PAVILI.151 VOLIL1170/CASH MOREMPLIBLIC

37 2

0 49 GUNWALK Lil Wayne Featuring Gudda Gudda
MO ISRAVA11.7.7ERCULLMOOSTOµIlH5177,..PPEMBALLA1151 MK 1.1.00511 MOMMIEPLIBLIC

49 2

iwnii 0 WE UP 50 Cent Featuring Kendrick Lamar
F.2 1111.4LIELINOMW GUNIIVADVAREIMOIMSCOR

so i

Title al.,

EI, 0 TYLER, THE CREATOR Wolf
MP FOLK J

0 , LIL WAYNE I AM Not A Human Being II
Mon[v/REwxuc

2

0 0 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

26

0 '
IS 14H.A, I IN ,J, L Unapologetic ...ir 20

0 j ,K.EN, DAMCKE.LAA,MR,s,ond4 kid, m.A.A.d dty 24

7 ALICIA KEYS Girl On Fire
RCA

20

oI
ASAP,,...ROCKY,,PoLo mL 0 n g . L I v e . A $ A P

12

Kaleidoscope Dream0 j ry, !MEL , 27

,,s, T.I. Trouble Man: Heavy Is The Head
GRANO HUSTLUATLANTICAL

16

)I MINDLESSBENATIOR All Around The World
STREAM INE/CONIUNCTION /INTERSCOPE/16A

4

, THE WEEKND Trilogy
11

REPUBLIC

20

Take Care0 '' DRAKEM
V/CASX MONEWREPOBLIC

A 73

0 ,,, WILKIANTLI,,,0 O.N.I.F.C.FA
18

1, 2 CHAINZ Based On A T.R.U. Story
DEE IAM/101M6

34

7 1GCHARLIE WILSON Love, Charlie
P MUSIC/RCA

to

SOW
0CHARLES BRADLEY Victim Of LOW

DAPTONE
1

1
0 CHIEF KEEF

GLORY BOVZ/INTERSCOPE/IGA

Finally Rich
16

0 iii FUTURE Pluto
A,71.11.1,2/EPIC 51

no
0EMELI SANDE Our Version Of Events

CAPITOL
44

22 0 FRANK OCEAN Channel Orange
OE JAW @MG

39

21 KEYSHIA COLE Woman To Woman
CEFFEN/14A

200 PAPOOSE The Nacirema Dream
2

0 0 NICIUMINA.,,, BortknLrilay,. Roman Reloaded
vouxO

A 53

Chapter V0 j .; 1 R E Y t:11,Z, , 33

29 0 MEEK MILL Dreams And Nightmares
MAMACM/WARNER ROS.

23

Q j) SOUNDTRACK Project X 58

0 0 MAC MILLER
ROSTRUM

Blue Slide Park 74

a 0 TRINIDAD JAMES Don't Be S.A.F.E.
TRINKITSA6AMEMER JAM/MAW

II

I iC, MGK Lace Up
ESTIEN/BAD BOWINTERSCOPEOLA

26

26 01
THE GAME Jesus Piece
PENPV0113/0.16A

17

26 , JOE BUDDER NO Love Lost
EONE

9

0 BEY ONCE 4
PARKWOOD/COLUMBIA

A 92

9 0 CHRIS BROWN
RCA

Fortune 40

24 s, BRIAN MCKNIGHT More Than Words
MR. SOLANE/EONE

3

5 0 AVANT
MOB

Face The Music 9

0 I7 MIIKEYHOUSTOS alligYailLaplioailePestaliallaHastal
ARInaRrn 21

NE -0 R.E.D
MOTOWN/11)1K

22

36 j, RICK ROSS God Forgives, I Don't
MAYBACKSLI,N,LINEMER1AM/101.

36

0 0 MARVIN GAYE S.O.U.L:Marvin Gaye: Volume2
CLEOPATRA/SONY MUSIC CMG

22

3A 4IRIHANNA Talk That Talk
SRP/BEF1AM/10J.

A
72

0 0 ANTHONY HAMILTON Back To Love
MI... MUSIC/RCA

69

0 , USHER Looking 4 Myself 43

0 0 GG utinle ArMES,,.

40 jj YARIOUSAIMSTS BligiVesiPresenOG000B61caelBoller
U.0.0.0./1. IA WIDIM6

29

0 46 CESCRU Constant Energy Struggles
2srRAx

0 47 ,313,0.0B,,,I0......,,...,,,,,a,,2trange Clouds 49

0 ,,6 MARY MARY Go Get It (Soundtrack) 48

46 Os AARON NEVILLE My True Story n

,je
0R. KELLY Write Me Back

RCA
41

Odd
Future's
Fifth
Top 10
As Wolf by Tyler, the Creator
(above) moves 89,000
copies (according to Nielsen
SoundScanl for a No. 2 debut
on TOp R&B/Hip-Hop Albums,
it becomes the fifth Odd
Future -connected album to
open in the top 10. The Los
Angeles -based collective first
appeared on the chart on May
28, 2011, when Tyler's Goblin
opened at No.1 with 45,000
copies. That album, while
only spending two weeks in
the top 10, racked up 75 total
weeks on the list and has sold
239,000 copies,

Odd Future's biggest
release yet is Frank Ocean's
major -label debut on Def
Jam, Channel Orange, which
opened at No. 1 on July 28,
2012, with 131,000 copies. The
Grammy Award winner for
urban contemporary album,
which moves 22.21 in its 39th
chart week, is the only set
from the collective featuring
an airplay hit. His "Thinkin
Bout You peaked at No. 3
on R&B/Hip-Hop Airplay and
No. 4 on Mainstream R&B/
Flip -Flop. Channel Orange has
shifted 539,000 copies.

Other top 105 for the Odd
Future crew on Top R&B/Hip-
Hop Albums include the No.
1 -debuting The OF Tape Vol.
2 compilation, which topped
the list with 40,000 on April
7, 2012. Rap duo Mellowhype,
consisting of Hodgy Beats
and Left Brain, posted
sophomore set Numbers at No.
8 in October 2012. The pair's
debut, Glackenedwhite, which
peaked at No. 19 in 2011, is
the only Odd Future album to
miss the top 10.

-Pauly Ramirez

31

23

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013
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R&B SONGSTM
TITLE
PROOLMER (200.781P1

SUIT & TIE
11

Artist
IMPRINT/PEW/0801R LABEL

Justin Timberlake Featuring Jay Z A 1 13
RROWSWINTLSORIUSRMIBEML7100111114

2 POUR IT UP Vihanna
MIKE WILL 00771-130 WI T WILL 811S II I GARNER T THOMAST THOMAS 2 FENTEI SPIWWFIPM/ILOMB

2 20

3 3 3 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
2110A1415,181129011301110110.910101011201800111.07MAPPOWS011188 RCA

2 27

NEW
0FINE CHINA Chris Brown

ROCCSTAP.P1 8.8000E.A.STREETER,L7OLINGOLOODADELEDDINGSEZE,EAELLINGEM PCA

4 1

0 0 NEXT TO ME
CRAM BOAR 0.E.SANDE ELLNEGWINACRAZE A.PAUL)

Emeli Sande
CAPITOL

5 9

, 4 6 DIAMONDS Rihanna
STAPLATE.BENNT BLANCO IS.PUBLERALEVIN.M.S.ERIKSEN$E.HERMANSEN) SRP/O111AM/IDMO

A.. 1 27

s 5 7 ADORN Miguel
MIGUEL IM.I PAWNER) BYSTOPM/BIACK ICE/PEA

2 27

8 7 8 LOVEEEEEEE SONG
DREWSGAIALYSON,LA

Rihanna Featuring
IAM/IDIM
Future

FUTURE 0.WILBUBN0PENT70.AN) SRP/1ROGEPS

6 20

0 0 LOVE AND WAR Tamar Braxton
0.CAMPER.18 (440010100ANIELS2BRAXT00 STREAMLINE/EPIC

5 18

i, 9 0 KISSES DOWN LOW Kelly Rowland
MIKE WILL MACIEW MAU WI TWILLIAMS II M MIDDLEBROCIESTITIOMASTTILOMAS,KROWLAN0 REPUBLIC

9 9

x to i i PUSHER LOVE GIRL Justin Timberlake
TIMBALANELETIMBERTWEIROC OTIMOERLAKE.T.V010SLEMLNAPM001.E.FAUNTEEROTIO RCA

a 3

0 0 BLURRED LINES
P.L.WILLIEMS W.L.WILLIMAGRTNICKE,

Robin Thicke Featuring T.I. & Pharrell
STAR TRAWINWRSCOPE

12 2

0 13 RIGHT HERE Justin Bieber Featuring Drake
7120(7,101EBE0.C8OLLIS7.GRAMAKE.BELLINGE0 SCHOOLBOY/RAYMOND BRAUN/ISLAND/10.0G

12 5

MEW
0LEGGO B. Smyth Featuring 2 Chainz

II -MONEY 0211SAMUELS.10.11810BELLINGER/RELLEGRI N101ACON.TE MOTOWN/10MG
14 1

1] 11. DON'T HOLD THE WALL Justin Timberlake
TIMBALAN0I.TIMBESLOAR.IRoc flTIMIREPLAKE.TV008201.1.001011.1102040701 III RCA

11 3

13 13 16 STRAWBERRY BUBBLEGUM Justin Timberlake
TIMBELAN04IMBERLAKE.MOC OTIMBRLAKE.TV.MOSLE01.1.010810FAUNREROT 0 RCA

13 3

n 14 17 THAT GIRL Justin Timberlake
TRARMAXII.ITIMBEPLAKEW0008MBEFLAKETMMOSLETABA100111.21AUXTLEPORIEN.WILLIAMS, RCA

11 3

raRE-ENTRY 0 BODY PARTY CiaERN
WE WILLE101.07115170.0.211141171081104100141114110811.1080600C110001300R8

RE-ENTRY 0 NI LIKE ITTO
LISTED BIOT TISTE0 """Zrle,,tig

16

19

2

3

0 0 TAKE ME TO THE KING Tamela Mann
1 FRAN1411 0 FRANKLIN) LYTILMANN

19 3

24 0 21 YOU &10.10171/184I 0.11ENRY OLABOHTEGIONNSON,AMENRW Avant Featuring Kelen,,t,g! 14 27

- 0 22 LOSE TO WIN Fantasia
1.100NEY 01.0SAMUELS,A.MARTIN0.0011A0LAMBE402010860 ACA

22 4
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EONE

9
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040.88110 YAM/0076
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Rap Duo
Doubles
Down
Macklemore & Ryan Lewis
double op atop Rap Songs as
the pair's latest hit, "Can't
Hold Us" featuring Ray
Dalton, surges 5-2 to fall
just behind their 14 -week
No. 1 "Thrift Shop," featuring
Wanz. The duo is the first
act to hold the top two
slots on the Rap chart since
Drake (below) led with "The
Motto," featuring Lil Wayne,
and "Take Care," featuring
Rihanna on April 28, 2012,

While Drake's current single,
"Started From the Bottom,"
dips 2-3 on Rap Songs, it
moves to the penthouse of
R&B/Hip-Hop Airplay with 31,8
million listener impressions,
according to Nielsen BDS.
The 2-1 jump marks Drake's
12th leader on that list, tying
him with Usher for most
No. is since Nielsen data
began powering the chart in
December 1992.

Back to the Rap Songs
chart: J. Cole's "Power Trip,"
featuring Miguel, breaks into
the top 10 (11-9). The Roc
Nation rapper has now strung
together four consecutive top
105 starting with 2011's "Work
Out," which peaked at No.
3. That was followed by the
Trey Somm-assisted "Can't
Get Enough" (Na. 5 peak) and

"Nobody's Perfect," featuring
Missy Elliott (No. 4), last
year. The lead single off Born
Sinner, now due June 25, also
moves 12-10 on Hot R&B/Hip-
Hop Songs, marking his fifth
top 10 title there.

Chris Brown's latest
offering, "Fine China," the lead
single off his upcoming album,
X, crashes onto R&B Songs
at No. 4 thanks in part to
56,000 first -week downloads,
according to Nielsen Sound -
Scan. Brown debuted the song
with the video premiere on
April 1. It has amassed more
than 9 million global views on
VouTube. -Rau I y Ramirez

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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LLEVAME CONTIGO
WIN 0.000100

Romeo Santos
SONY MSC LATIN
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2 23

2 27

0a TE ME VAS Prince RoyceTO
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4 13
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E
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1
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0ADIVINA Noel Torres
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3 2
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13 PREGUNTA .1 Alvarez0 . LA4LOWDA
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22 0 0 pa DAMASO
CORITZWORTIZ

Gerardo Ortiz
BAD SIN/DEL/SOW MUSIC LATIN

13 7

10 14 14 ECHA PA'LLA (MANOS PAIRRIBIM Pitbull
4....DIE1.11.10100,..L.PRE,MOR0011.0....S.Ali0,11,00110V, ANOLNARTISWOMMIL LOW

2 37

11 13 IS POR QUE LEE MIENTEM ROB Bambino-, El Patron Featuring Marc Anthony
TO EL BAMINCINNERRIOS NIEVED ITIMEL DAMBINW.L.PERRIOSNIWES1 ON FIRE/SEWN

24

20 0 0 EL COCO NO
.CAMACIM 714110 WU,

Roberto Junior y Su Bandeno
030401/111L 1

16 9

15 16 17 INCONDICIONAL Prince Royce
SWORGEN.P.MASID.R.ROLASSWORGEWSANTACRLI0 TOP STOP

2 49

28 0 0 LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga
I. IWRPAGA OM. NNIENRIME0 LLI ENMEMUSID

18 7

PLI

TE VAS
RADO BASSAPEOME.MUN07.P

Banda Carnaval0 0 Y
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19 6
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8 0 23 ME LLAMARE TUFO Victor Manuelle
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35 0 0 ROMPE LA CINTURA
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26 15
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F.MARTINEZ SEMMI. A IHRIMINEZ 0.1.1.1ARTINELP.ROSAL ES, FREDDIE

26 10

'WY CI FRIO, FRIO Juan Luis Guerra Featuring Romeo Santos
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35 4
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37 0 0 NOSOYMUN HOMBRE MALO
IN ECLEPOSNENRIOUE7MIMENEZ)

Hector Acosta "El Torito"
A.A ./wit music 34 7
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42 2

42:10

NEW

43 SIN TI Tommy Torres Featuring Nelly.FLtigoA
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.11.0,311110011...ESBORLIJI..0114.11,E...RIKONANFAXON.04,02,11E4 11101.114.1

42 3
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Alejandro SaLATINO/WILnz

AL MUSIC
48 3

NEIN 0 LOCA
ERRY (S MEDARAL RPOWNEBE..A,,

Monique Abbadie
B.APPLEB T. .. REPUBLIC
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2
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8
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O0 ttEMEMEDMLOQUESEA MarconigloetoContgaGorizalez 8

0 0 DAMASO
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Gerardo Ortiz ,

Intocable
Returns
To No. 1
Intocable (above) scores
its sixth No. 1 on Top Latin
Albums-and first since
2006-as En Peligro de
Extincion debuts with 8,000.
The regional Mexican group
from Zapata, Texas, has sold
more than 3 million albums
since its inception in the early
'90s, according to Nielsen
Soundscan. "Te Amo (Para
Siempre)," the first single off
the group's new album, moves
a slot away (3-21 from upping
Intocable's No.1 count on
Regional Mexican Airplay to an
impressive 16, which Would tie
it with ConJunto Primavera
for most No.ls in the history
of the chart.

Bachata legend Juan LUIS
Guerra teams with Romeo
Santos on "Frio Frio (Live),"
which enters Hot Latin Songs
at No. 28. The track appears
on his new live album/DVD,
Asondeguerra Tour, due May
17. The song is a remake of

Guerra's memorable ballad
that spent 18 weeks in the top
10 on Hot Latin Songs (No. 4
peak) in 1991.

N'Klabe leaps 5-1 to nab the
top spot on Tropical Airplay
with "Me Gustas Muchisimo,"
featuring Yomo. The track
marks the sixth trip to the
top for the Puerto Rican
salsa group. Last year the
act notched three No. is on
the chart: "Mi Vida Eres Tu,"
"La Banda" and "Aires de
Navidad." N'Klabe is a two-
time finalist at the Billboard
Latin Music Awards, to be
broadcast live on Telemundo
on April 25.

-Amaya Mendizabal

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013
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0 CONTIGO TIIIIISR3,A S TA R
Rigu 18

PEGAITO SUAVEMTOANEENElvis Crespo Feat. Fito Blank°
4.1-1/TAR40115 ARTISMDARIMLISIC

24

0 LA PREGUNTA
NELFLOW

J Alvarez 14

19 POROLIE LESMENTER ThEl&reNnoFlPatron Feat. Ma Anthony
ON FIRE /SIENTE

24

0 0 ME PUEDE PIM LOUIE SEA MarconiAlluetoConEisa Swale
R.N. LATINA

to

tz ALGO ME GUSTA DE TI Wdn &YandelFeat. Chris Brown&T-Pain
MACNETE/UNILE

36

0 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 30GROUND.RCA

II

14 LLORARA Jesse & Joy Feat. Mario Domm
YVARNER IXIN

20

IS ME LLAMARE TUYO Victor Manuelle
RIVAVI/SONV MUSIC WIN

14

TROPICAL AIRPLAYTM
LIST

WEEK

MI5 TITLE
IYIRIUM...01.10TION LAPEL

0 1"' GG

Artist

ME GUSTAS MUCHISIMO Tomo to
NULIEE/SONV MUSIC lAl IR

0 TE ME VAS
TOP STOP

Prince Royce 13

3 LLEVAME CONTIGO Romeo Santos
SONY MUSIC UM

31

ME LLAMARE TUYO Victor Manuelle
KIWIVI/SONY MUSK LATIN

24

tl
0DESCONTROLAME Luis EMIR.

.13. STOP
6

NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
0 A.M /.1.11151C

13

0 7 TOME AMOPEESTUBJUSTWITSTOPLOVINGYOU) Tob/Low 8

INFIEL
/WU

Karlos Rose
CACAO/TAM

21

0 0 TU OLORON IRE/50i.
Tito "El Bambino" El Patron 5

10 0 MY WAY Henry Santos
SIM.

10

e II COMO LEGUSTA AM CUERPO CarlosVives Feat. Michell&
6A111A/WIVSOW MUSIC LATIN

is

0 0 ZUMBAOPFAXAT0/1.1A.ETE/LIMLE
Don Omar 16

0 0 AMOR EN LA MESA
ON

Juan Luis Juancho
EN EL BAR1110/KANNET PROMOVISI

7

.t, 11 DON JUANL..F2pny Lu Feat. Chino & Nacho
E

9

6 is TE PERDISTE MI AMOR Thalia Feat. Prince Royce
SONY MUSK LATIN

8

REGIONAL MEXICAN ALBUMSTM
DTE RS ARTIST

net

INTOCABLE En Peligro de EXtinCiOn
DODO ROME

2 GERARDO ORTIZ Sold Out:En Viva nestle El NOKIA Theatre
RAD SRA/DE.0W MUSIC LATIN

2

3 JOAN SEBASTIAN 13 Celebrando El 13
f ONOVISMAILE

2

4 VARIOUS ARTISTS Trankazos 2013
DINA/UNICE

2

JENNI RIVERA La Misma Gran Senora
FONOVISARAILE

17

0 6 JENNI RIVERA Joyas Prestadas: Banda 57

0 0 VARIOUS ARTISTS Las Bandas Romanticasde America2013
IN./UNICE

11

JULION ALVAREZ Y SU NORTENOBANDA Tu Amigo Nada Mos
FOROVISA/UWE

4

HEW BANDA LOS RECODITOS0 DISA/UPACE

El Free 1

LOS MITRES DE CUUACAN SINALOA SimplementeSuitres
MUSIC VIP/501,/ MUSIC LATIN

rvew U ANA GABRIEL Un MariaChi En Altos de Chavon
SOW MUSIC LA/ IN

a

10 Iz GERARDO ORTIZ
RAD SIN/DEL/SORY MUSE LATIN

El Primer Ministro 28

0 0 LOS BUKIS
FONOVISARAILE

Iconoss 25 Exitos 48

12 Ic VOZ DE MANDO
VISAARALE

Y Ahora Resulta 17

15 EL TRONO DE MEXICO
Ft/NOVI...LE

Lo Mejorde El Trono de maids 48

LATIN POP ALBUMSTM
ARTIST
110.142/DISMIBLITII. Una

Title

uBilLa
JENNI RIVERA Joyas Prestadas: Pop or
FONO,SAAIMI

7 DRACO ROSA Vida
SONY MUSIC LATIN

3

ANDREA BOCELLI Pasion
SLIGARAINIVERSAL MUSIC UgIRD/UMILE

50

New 0 CRISTIAN CASTRO En Primera Fila - Dia 1
SONY MUSIC LATIN

1

MANA EARWIGS ES La Bahia: Lo Mejor de Marla
WARNER CATIRA

32

g1/1
......

ALEJANDRO SANZ La Musica NO Se TOCa
UNIVERSAL MUSIC LATIND/UMLE

28

ROCIO DURCAL Eternamente
SONY MUSIC LATIN

so

JESSE & JOY Con Quien Se Queda El Perro?
WARNER LATINA

60

RICARDO ARJONA Solo Para Mujeres
5010 MUSIC LATIN

11

... .................. ." . ^ .. .."' ... -

11 0 !C0T/1s!,LoisVS
Romances 10

0 0 ALEJANDRO FERNANDEZ (axioms de Amon Love Songs
SORY MUSIC LATIN

61

(1) CHINO & NACHO Supremos Reloaded (EP)
MALxETvuMLF

2

New
0LOS ENANITOS VERDES TIC TaC

SERUM,
1

ig 0 VARIOUS ARTISTS Latino #'1's 2012
uNlNrxsAL

21

TROPICAL ALBUMSTM
ARTIST
IMPRIVVOKTRIBUlING LABEL

Title
D
va

ISC?

i 41 ROMEO SANTOS Formula: vol. I /5NM

SONY MUSIC LATIN

0 ROMEO SANTOS
SONY MUSIC LATIN

The King Stays King 23

0 PRINCE ROYCE # I'S
TOP SiONSONV MUSIC LATIN

20

0 PRINCE ROYCE
TOP STOP/A4

Phase II so

0 TITO "EL BAMBINO" InvIdo
ON FIRE/SIENTE/ONIVERSAL MUSIC LATINO.ILE

20

NFw
0VARIOUS ARTISTS Latin Fiesta

VENEWSIQUNIVERSAL MUSIC LATINORMLE
1

0 HECTOR ACOSTA "EL TORITIr Con El Corazon Abierto
D.A.IRAENEMUS/C/LINIVERSAL MUSIC LATINOMILE

33

0 VARIOUS ARTISTS I Love Bachata 2013
PLANET

6

52
0RUBEN BLADES/SEIS DEL SOLAR Tados Vuelvem Lire

ARIEL RIVAS
21

0 ' VARIOUS ARTISTS Condones De Amor: En Salsa 2

II JUAN LUIS GUERRA 440 Co leccion Cristiana
CAPITOL LATIN

an

11 Li ALEX MATOS El Salsero de Ahora
PLANET

5

14 0 GILBERTO SANTA ROSA Canciones de Amor:Love Songs
SONY MUSIC LATIN

53

13 0 TITO NIEVES Due Seas Feliz
TOP SLONSONIV MUSIC LATIN

us

10 Is GILBERTO SANTA ROSA Gilberto Santa Rosa
SONY MUSK LATIN

21

TRADITIONAL JAZZ ALBUMSTM
1115 ARTIST
INN mpul, DIS,Ple111

tlD 0 VARIOUS ARTISTS In Love... With Cole Porter
UNIVERSAL SPEC. MARKETS/STABBUCKS

1

7 MADELEINE PEYROUX The Ellie ROOM
P AWIRCODECC4

5

0 EMMY ROSSUM
NER BROS

Sentimental Journey 10

4 FRANK SINATRA
PEPRISE.P.I.

Sinatra: Best Of The Best 73

DIANA KRALL
VEIN

Glad Rag Doll 28

, TONY BENNETT
CONCORD

As Time Goes By o

7 MICHAEL RUBLE
ERISE/WARNER MOS.

It's A Beautiful Day (EP) 5

TONY BENNETT
PPM/COLOMBIA

Viva Duets 24

ON. 0 GERALD CLAYTON
CONCORD MR/CONCORD

Life Forum 1

10 CHRIS BOTTI
COLUMBIA

Impressions m

Li U THE WAYNE SHORTER QUARTET Without A Net
BLUE NOIE

q

2 THE BRYAN FERRY ORCHESTRA The Jazz Age 8

03 2 ROBERT GLASPER EXPERIMENT Black Radio
RUE NOTE

58

16 0 SOUNDTRACK
MADISON CATE

Midnight In Paris 69

1B 0 HIROMIFEM.ANTHONYJACKSON & SIMON PHILLIPS Move 5

TECARC/CONCORD

CONTEMPORARY JAZZ ALBUMSTM
ARTIST

.21. LABEL

ISI ANDRE WARD Caution 4
QUEEN OF 50ERA/0USM/ORPNELIS

PPI

PHIL PERRY
SHARACHIE

Say Yes 4

g JEFFREY OSBORNE A Time For Love
STARVISTA/SARIJARO ROAD RINTIM/SAGUARD ROAD

10

u JOSE JAMES
BLUE ROTE

NO Beginning NO End as

11
0 BRIAN CULBERTSON

RVE/VG

Dreams 0

o ESPERANZA SPALDING
MON.21,10/11.5 UPKONCOIM

Radio Music Society 56

o g MARION MEADOWS
LISTEN VSNANACIIIE

Whisper 6

0
0
Iq

1.

q KENDRICK SCOTT ORACLE Conviction
WORLD ILLICNRE/CORCORD IAII/GONCORD

3

. VARIOUS ARTISTS Sexual Healing:Smooth Urbanlazz Style!
SMANACNIE

2

0 KAT EDMONSON
SMIEBETTE

Way Down Low 46

U ROB WHITE
QUEEN OF SHEBA/HUSN/ORPNEUS

Just Kickin' It 3g

21 A EUGE GROOVE
'Mr SNANACNIE

House Of Groove 28

14 SPENCER DAY
CONCORD

The Mystery Of You 4

RE 0 LEE RITENOUR
CONCORD

Rhythm Sessions 23

SMOOTH JAZZ SONGSTM
tar mis TITLE
5.5 .5. 11.11.1.9101105105 WEL

0
Artist

BATUCADA (THE BEAT) ganeylames Feat Rick Braun 7
cOnotORD,M,

I BLACK PEARL
SHANA011E

Marion Meadows s

NO STRESS
ili12211,2' RHYTHM

Paul Hardcastle 0

WISH I WAS THERE
VINCENT INGA.

Vincent Ingala 13

0 5 DINENWITH YOU Greg Manning so

10

0
0

7

LIFTED
TRIPPIN 'N. RHYTHM

Cindy Bradley 8

THE nSTERY OF YOU Spencer Day 7

ID s METENGAMAZING David Benoit 17

0 ' '.T5T' Patrick Lamb 13

PLEASE DON'T SAY NO Nicholas Cole Feat. Am Bowman
COMORE

5

U SWEET SWEET BABY
WOODWARD AVENUE

Grace Kelly 7

ELLEN
ARTISTIMACK AMU

Brian Bromberg o

TO THE TOP Jonathan Fritzen Feat. Vincent Ingala
NORDIC NIGHTS

5

54 ROCK STEADY
-IRIPPIN N. RHYTHM

Julian Vaughn 6

U LIVE LIFE
11S

Tak Matsumoto so

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMSTM CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM

OLAFUR ARNALDS For Now I Am Winter
MERCURY LLASS16/04CLA

3

PIERRE.LAURENTAIMARD Debussy:Preludes Booksi &2
DB /OE. CLASSICS

2

VARIOUS ARTISTS Fifty Shades Of Grey
CAPITOL

30

0 n VARIOUS ARTISTS Lifescapes: Classical Stress Relief 57

SOUNDTRACK Quartet no
IDECCA

LIPAUIRADIOCHOD/SIGYARDSIKAYA AndimatinotAIRigtaYel 1

ODEON

10 7 SOUNDTRACK Downton Abbey m
CARNIVAL/El ASTENPI CLEBLECCCA

NM
0DAVID GARRETT 14 1

DGEDECLA CLASSICS

en
0RENEE FLEMING The Art Of Renee Fleming 12

DECCABOBBBECIA CLASSICS

Is KAUFMANN/ORDIESTIRDERDELITSCHENOPERSERLIN Wagner 8
!HEGEL/BB/DACCA CLASSICS

PE
01 AUDIOMACHINE Chronicles 38

ALIDIOMACRINE

12 BELLCONDUC1SACAOSITOFSTMARTNIN1NERELDS kellven 8
SONY CLASSICAL/SONY MASTERWORKS

DANIEL HOPE Spheres 3
OG/DECLA CLASSICS

14 LISITSA/LONDON SYMPHONY ORCHESTRA Radaminav 4
DECCA/DGEBECIA CLASSICS

PE
0SOUNDTRACK Moonrise Kingdom 45

FOCUS PEARIRESABKCO

CLASSICAL CROSSOVER ALBUMS"'

ANDREA BOCELLI
U6ARNERVENG

LINDSEY STIRLING
BRIDGET°.

Passione no

Lindsey Stirling n

5

I Ile Malls LILlp
41571117:111780ffITWN0111(5

V

ANDREA DOCELLI Pasion
SOLAR/IINIVERSAL MUSIC LATINO/URGE

no

THE TENORS Lead With Veer Heart
VERVE/VG

12

0 IIPSIMRSOMEKER/AUSTRAIDNOMMIERORCIL MterhlomMWalls I
ARTISTSHARE

0 MORMON TABERNALLECHOW Teat Me To Walk InThe Light_
MORMON TABERNACLE .DIR

14

0 s JACKIE EVANCHO Songs From The Silver SCreen
SKO/COLUMBIA

27

9 ANDREA BOCELLI Concerto:One Night In Central Park 73
SUGAR/OECD

A 1D SIMONE DINNERSTEIN/TIFT MERRITT Night 3
EOM, CLASSICAL/SONV MASTERWORKS

Lo CHRIS MANN Roads 22
FAIRCRAPT/REPUBLIC

a IL VOLO We Are Love 20
RENTOR/GATICA/OPERA DLUES/INTERSCOPE/ IAA

2 Is TWO STEPS FROM HELL Skyworld 18
TWO STEPS FROM HELL

RE 0 LUDOVICO EINAUDI In A Time Lapse
PONDEROSA MUSIC AND ART

4

SITO/COLLIMBIA
ogetner 21

WORLD ALBUMSTM'
LAST THIS

WEEK WEEK

NEW 0

ARTIST
INAPINITHAISERIAMIN6 LABEL

BOMBAVINO
ONESUCHARNER ORO

CELTIC THUNDER
CELPC R/VERVE /VG

Title

Nomad

Mythology

ulmunzmumr-uur'"""-- --""
CELTIC WOMAN Believe
MANHATTAN

63

SOUNDTRACK The Descendants 71
0M/SONV SICAL/TOTH CENTURY PDX FILMS/P CLASSONY MASTERW

LOS AMIGOS INVISIBLES Repeat After Me Z
NACIONAL

CELTIC THUNDER Voyage 58
CELTIC .UX DER/DECCA

KEITH HARKIN Keith Harkin0 19
RANG

0 q ANA InURA Desfado 6

NE VARIOUS ARTISTS PutuMayo Presents: Vintage France0 3
PLII-BAAWO

YARIOUSARTISTS Lifescapes: Listener Favaites: lug Mat Maui 53
1.10001ABBIA

la st SOUNDTRACK The Intouchables 7
TFIBSONS MASTERWORKS

BAJOFONDO Presente 5
SR ASSOCIATES/MASTERWORKS/SONY MASTERWORKS

PE 0 JAKE SHIMADUKURO
ILBOAT

Grand Ukulele 23

urw 0 LEE HIM, First Love, Pt. 2 (EP) I

0

C

NCI

1111070YEINIMCOMINR) leal&Ntdredle,,,..'cry:ii,,,:kr 43
COLUMBIA /INTEGRITY

TAKE ME TO THE KING Tamela Mann

HOLD ON James Fcriune&FIYA Feat. Monica & Red Hammom
TWA WORLO/LIGHTMONE

YOUR BEST DAYS YET Bishop Paul S. Morton
-rEHA L AHBLICH-VERIE

46

45

25

TURNING AROUND FOR ME VaShawn Mitchell
VAHON1.101-02IX GOSPEL

UFE&FAVOR (YOUDOPPIKNOW Iff STORY) Jahn P.Kee dNN Ile
LIF

TESTIMONY Anthony Brown & group therAPy
TYSCOT

GOD WILL MAKE A WAY Shirley Caesar
LIGHVEONE

GREATER IS COMING Jekalyn Carr
LON1aLMA.00

SUNDAY MORNING Mary Mary
MV BLOCX/COLUMBIA

CLEAN THIS HOUSE Isaac Carree
DOOR 6

B REAK
S

EVERY CHAIN Tesha Cobbs
MOTOWN GO

H ERE IN OUR PRAISE Fred Hammond -United Tenors
F HAMMOND/RDA INSPIRATION

I'VE SEEN HIM DO IT Kart Carr & The tort Carr Singers
VERITY/RCA INSPIRATION

IF HE DID IT BEFORE (SAME GOD) Tye Tribbeft
MOTOWN GOSPEL

ABIDE
MALOCO

Lexi

GREATER The Greater Allen Cathedral F2211/10221 Pugh
IKA INSPIRATION

11311 EVERY PRAISE
RCA INSPIRADON

I KNOW YOU HEAR ME
MTN GOSPEL

Hezeklah Walke

MADE TO WORSHIP John P.KeeAnd NewLife
rcEE/xew LIFE

I GOT THIS
W . MUM

Troy Sneed

irk Franklin

Dottie Peoples

CAN'T EVEN IMAGINE Desmond Pringle
KINGDOM

I WANT TO BE READY
INNOVAPVE

SHINE
EL

GREAT GOD

Angela Spivey

Sheri Jones-Moffe

Renee Spearman

38

43

40

13

28

22

12

13

6

19

6

12

3

a

11

GOSPEL SONGS"'
12E1 TICS TIT

.EA INIBEILVEEracmo,ont LaBE- -
NEW 1

Artist

WHOMSFIALLIFEAR(GOOOFMIGELARMES)Chnsiontlin 29
SINSTEP,SPARROVWCAPITOL CMG

ONE THING REMAINS Passion Feat. Kristian Stanfill 36
SIXSCEPS/SPAPPOW/BACH-02 OAL

REDEEMED Big Daddy Weave
NTAVORD.CURD

47

10,000 REASONS (BLESS THE LORD) Matt Redman
SIXSTERS/SPARROWCAPITOL CMG

55

O 0
0

012

YOU ARE I AM
FAME-UDE

MercyMe 3

STEAL MV SHOW tebyMaC
EOP.ONTABBBIBOL CIAC

21

KINGS & QUEENS Audio Adrenaline
FAIR TRADE

NEED YOU NOW (HOW MANY TIMES) Plumb
CURB

24

41

0
0

WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

4

EVERY GOOD THING The Afters
PAIR TRADE

0

YOUR LOVE NEVER FAILS newsboys
INPOP

O 0
O 13 -

MI.21RII11ZAME IS Matthew Wes

YOU ARE
ICASPAPPOW/CAPITOL

Colton Dixon 25

ALREADY THERE
REACH STREET/ REUNION/.

WORN
RELINICRVPLG

Casting Crowns

Tenth Avenue North

25

6

el lb CARRY ME Josh Wilson
SPARROW/CAPITOL CMG

4

0 STRANGELY DIM Francesca Battistell
PERVENT/WORD.CURB

4

O 18

O 0
GOLD Britt Nicole 12
SPARROW/C.11a CMG

HELP ME FIND IT Sidewalk Prophets 12
PERVENT/WORDCURD

20 MIDDLE OF YOUR HEART for King & Country
FERIENT/WOR CURB

14

O 0 CHANGED Rascal Fla ts
RIC MACH.

12

O In
23

0:0 '4

O 0

WE WON'T BE SHAKEN Building 429
ESSENTIAL/PLG

6

COME TO THE RIVER Rhett walker Band.
ESSE NTIAL/PLL

13

LORD I NEED YOU Matt Maher
55ENTIAL,24

9

NEW MAN All Things New
BEL/TOOTH & NAIL

11

ARTIST
IMPRINT/ DISTRIBUTING WWI_

#1
MKS

Title

ALAN JACKSON Precious Memories: Volume It 2

ACP/EIAI NASHVILLE/CAPIOL CIA4

Brea,

or
0

7

FOR TODAY
BEE02 HEAELB

COLTON DIXON
SEEMIKABECAPITOL CIAG

Prevailer (EP)

A Messenger m

VARIOUS ARTISTS Thai% MIIak InspiredByTheEpie Miniseries
BECEE-CUBB

TOBYMAC
wG

Eye On It

STEVEN CURTIS C AAAAAA Deep Roots
Sa/ORACKER BARBEL

MERCYME The Hurt & The Healer
FAIR TRADUPLG

VARIOUS ARTISTS WOW Hits 2013
PROVIDEXT.80,0110/LAPITOL CMG

32

4

46

28

01
0110

11

13

RED
AL/PIG

Release The Panic 9

0J 14

MFW 415

16

17

18

MATTHEW WEST
SPARROW/CAPITOL CMG

Into The Light 28

CHRIS TOMLIN
SINSTEPS,PARROW/CAPITOL CMG

Burning Lights 13

PASSION Let The Future Begin
SI ,-FPS/SPARROW/CAPTOL CMG

HILLSONG UNITED Zion
HILLSCHLEHILLSONG AUSIVAIENSPAPPOW/CAPCIOL CMG

CASTING CROWNS Come To The Well
BEACH STREET/RELINION/PLG

HAWK NELSON Made
FAR TRADE/P1.4

B RITT NICOLE Gold

4

6

77

54

CASTING CROWNS The A07115115 sessions {VOL One)
SEALE! SERCEMECHNICH/PLA

PLUM. Need You Now
.81380B,1181,1

6

O 0 . JEREMYIN CAMP
K/CAPITOL LG

Reckless

lit!

1uEK
14

8 I

LECRAE
41.101/11.1flin

Gravity 31

FOR KING & COUNTRY Crave
REINEHI/W0110.103

59

0
22 23

O 0

THIRD DAY Miracle
ESSENTIAL/PLG

CHRIS TOMLIN How Great Is Our God
SIXSUPS/SPARROW/CAPITOL CMG

AUDIO ADRENALINE Kings & Queens
FAIR TRADE/PLY

TENTH AVENUE NORTH The Struggle
REUNION/PLG

22

73

4

33

GOSPEL ALBUMS
ARTIST
INIKINVOIST810.1X4 MEL

I
eePls

IA

TAMELA MANN Best Days 35
T IVMANN

FRED HAMMOND
HA INSPIRATION/KA

United Tenors

VARIOUS ARTISTS.
INSPIRAT WOW

Gospel 2013
WOI/0,11813/Ehll CIAGNEIRI

SHIRLEY CAESAR Good God 2
LICHICEOHE

123 ALEXIS SPIGHT
MUSIC WORLD GOSPEL/MUSIC WORLD

L.O.L. 4

TASHA COBBS
EMI GOSPEI,M O.

Grace (EP)

LECRAE Gravity
REACH/INFINITY

ISRAEL & NEW BREED Jesus At The Center: Live
INTEGRITWCOLUMBIA

SOCIAL CLUB Rejects. (EP)
SOCIAL CLUB MISMS

MARY MARY Go Get It (Soundtrack)
BLOCK/0:0,MM

KURT CARR & THE KURT CARR SINGERS Ness This Rouse
VERITY/RCA INSPIRATION

LARRY CALLAHAN &SELECIEDOF GO0 The Evolution II
5216 PRAISE

WILLIAM MURPHY
PEA INSPIRATION

God Chaser

CHARLESJERNMSRIELLOYNNIPCKICAGO The Best Of aoth Worlds
INSPIRED PEOPLE/EMI GOSPEL/CARITOLCMG

VASHAWN MITCHELL
SPEL/EMI CMG

Created4This

VARIOUS ARTISTS WOW Gospel 2012
WORD-CLIRE/EMI CMG/VERITY/RCA

JOHN P. KEE AND NEW LIFE Life And Favor
NEE/NEW LIFE

MARVIN SAPP I Win
VERITY/RCA

JAMES FORTUNE & FIYA Identity
WORLD/LIGNVEDNE

CECE WINANS Icon: CeCe Winans
SPARROW/WE

LE'ANDRIA JOHNSON The Experience
M11510/01.40SPEL/MUSiC

B ISHOP PAUL S. MORTON Best Days Yet
TEHILLAN/LIGHT/EONE

TODD DULANEY Pulling Me Through
GOLD STREET GOSPEL

MARVIN L WINANS The Praise « Worship Experience

WILLIAM MCDOWELL Arise: The Live Worship Expierence
DELIVERY 8001.1/LIGNVEGME

31

5

48

11

20

9

43

2

63

3

54

64

3

29

21

41

74

111

R.

I
;11i1

11

5,

Eg

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013



C

0 VI 1.111:1
C4

7.7 s 11=

DANCE/ELECTRONIC SONGSTm

BB TITLE
MRODUCER 00464 RIMER,

st
/6164NTERPOINOTI4

Arti
LABEL 1:113E2

HARLEM SHAKE
MAUER IX GOOPIGUESOLDELLADOI

Baauer
IEFFBEE'SMEAD DECENT/WAPNER EIRIM.

FEEL THIS MOMENT Pitbull Feat. Christina Agoilera
116716.4611.1611010141467.11.61611661111.041551.1.1 413051410 WOWS.

2 53

MEM I LOVE IT Icona Pop Featuring Charli X0(
MBERGER (146461.11011SON.30101, RECORD COMPANWEENEBIG MEATERRE

3 13

3 3 a SCREAM & SHOUT will.i.am & Britneykm
LAD MY 0.1416.1.MARTENSWMAPTISTEI

A 1 13

A 4 6 SWEET NOTHING Calvin Harris Featuring Florence Welch
C.NARRIS WNARRIS.F.WELDLICNARPOON/ DECONSMILICTION/FLE EVE/UNITIA/ROC NATION/COLUMBIA

A 3 13

5 6 6 DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
AMMELLS.INGROSSOSANGELLOINMAPTIOWZITROKANIVELLWINGPOSSOWANGELLOI AWALWERES/CANITOL

A 2 13

0 0 ALIVERAIN MEN CIMOUSAMOUSA7E7RINDL4316.131DELL/
Krewella

IWEWELLATOLUMBIA
7 13

7 7 8 GANGNAM STYLE PS,
PJAISANEWELOWIEUNG U.SPAREL..001 SCHOOLBOVEREPLIBLIC

A 4 13

a q o VIMATPOWER will.i.am Featuring Justin Bieber
61.07 WILL. GAM 14.ADANIS DIEROMILIEBER/ INTERLOPE

a 3

13 0 - 116731EinirDIOLIKEN.A.SMITINN.NILL6.NAPRI0
Hadotikenl
SURFACE MOISE

9 12

20 0 0 CLARITY
EEDDI.ASTAVSKINATTTNEW 11.3.014.0.41.6

Zedd Featuring= 8 13

12 13 0 AS YOUR FRIEND Afrojack Featuring Chris Brown
B10.11.50.1.01.701141.01747463111600.11.1.0.1004101101 1410514.161,

8 is

55 22 0 I COULD BE THE ONE Avicii vs Nicky Romero
Mr131.X.ROMER303.31313.0.1,14.31130VOURX0...4.111311MOKR3.11101 DELV.BIAIWARBIAt

10 31

0 0 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
ENARRISICHARRI3E.40.11461 DIERRMEMEOYISTRUCTION/F, MULTR,POL NOONANTASCOPENCILLAIBIP

14 13

maul's fr SWEET TALK
NOT LISTED 61.7LEMBING.P.L7110640

Kito & Reija Lee
11110 DECENT

15 1

14 Is 16 FOREVER NOW Ne-Yo
.3,81.P.E.,P33-801351311111,...if Irni4103.10331130PRIMIAMIEMPO WOW. 12 52

15 0 07 BEAM ME UP (KILL -MODE) Cazzette
AillOR141016.116PER OCSNEEHAN WPOURNOLIA A.B1ORKLUNDO.FURREM AT NI6N1

24 13

16 12 '° SPECTRUM Zedd Featuring Matthew Koma
ZEDD 0376SLABSEI.MAITTI.NOMA/ INTERLOPE

10 13

0 0 GET UP (RATTLE) Bingo Players Feat. Far East Movement
1111.61607011,106,690.11011010416116614.101031410174.1606011,6461 51161.06.6140 15 6

0 0 GLOWING Nikki Williams
NCO VE.PEAMLABABIRGISSON 03.1401131144/000.0WIESAREEXASWILMELMT ISLAND/DWG

20 3

22 0 0 HOLD ME
FLAME 10.140EM0110I

Ono FeaturtItztglg 21 8

58 19 22 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
11.005110 10.611ETTA.UPLER.L.BRAID£6.117U1NLORT/ MEAT A INUSICEVIREIN

8 13

/9 2 23 CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
NARDWELL OWN DE CORPISEKLBOWN/ 001149

19 10

31 0 0 ACID RAIN Alexis Jordan
STERGAWWINGO PLATERS ISSURLERINWERIESEKLE.MERMANSEW STARROWOC 11.04/COLUNWIA

24 5

26 0 25 HIGHER GROUND
13111.11.113...14 II 0.1111611ANDWRPIERRE 111

TNGHT
WARP

18 3

20 22 26 REST OF MY LIFE Ludacris Featuring Usher & David Guetta
M130.33/1f0131/11006311341,10XD1313313.0....31.1(333133.311.11111131. Di9EN3.1116

6 13

4 0 , RIGHT NOW Rihaa Featuring David Guetta
I41616461.01311414,16641.45615061101WGINSLMO.6401nn 641.4061110.111 04011101114

19 13

35 3a 0 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
13-3100...14411L3M13.3.133,30L13..113111 Painm.o.vErFianu.l.noximmEo 20 13

6 0 0 DOWN THE ROAD C2C
V1,31,101AR3G.IAULI,FIRAIDRI,TOREFIER,LE VEXIEP, ON AND 01,1/CASABLA NCA/REPURLIC

28 12

25 26 30 SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
3.1.3.9.331311.A.PER.B.L0F.31A3111,PSUPB31133.1.6,1.1.5310.33.,0331,3A, RCA

24 8

32 0 0 APOLLO
AuIRMAN DE COBFWALNERNERDI

Hardwell Featuring Amba Shepherd
REVEALED/CLOUD,

23 12

0 0 I LOVE IT Melissa Adams
NOT NISTED IMMERGER.C.0131160113.0404/ 0 110411

32 2

70 30 33 LOUDER DJ Fresh Featuring Sian Evans
135.I,S.EVANSIO STEIN,S3VA NS, COLUMBIA

22 12

29 0 34 BACK TO LOVE DJ Pauly 0 Featuring Jaya Sean
1IIINIUM PAULY DO,OEL.311013013.,10,13UUE3g101....XML.11.311035, 6rry IINV 7 9

- 0 0 PLAY HARD David Guetta Featuring Ne-Yo & Akon
OLUEMMLUEM.4.1131111.,11073,33-113111,3C3A313.110LIKEYALB3141 MAT A MUSMIVIBLIN/EMI

28 8

- 0 0 CHASING SUMMERS
TIESTO7VERWEWNOWEEN OWERWEWIANSSENMEIANSSENI

Tiesto
MUSICAL FREEDOM

36 2

28 37 FOREVER Ralph' Rosario Featuring Frankie
R.POSARIOIR.ROSARI6E.MORROWORNILLIPS OLAND/ DAMAN

27 7

MEN

8

0 SPARKS Fedde Le Grand & Nicky Romero Feat. Matthew Koma
.313.N.ROMER31.1.9131.1 NOMA REGRANUPOMFROMATTMEW OM FLAMINGO/BE VOIASELRULDA

38 I

39 ONE MINUTE Krewella
RAIN MAN (14011W WOUSAFINTITINDLT EPEWELLA/COLUMBIA

38 6

T0 READY TO LOVE
11111720 KORAI. ISNOWNRNER/ RED RED

Katrina 40 2

- 41 41 I LOVE IT Hit Mix
NOT LISTED IMBERGEWNITCMISONWEELOVW !COVEN

41 2

40 /7 42 X YOU Avicil
AVICII.A.POURNOUBI MERU INGABOURNDURIT LE7ELS.SARANC4/REPUBLIC

37 3

NEW
0KANGAROO Sander van Doom & Julian Jordan

NOT LISTED (NOT LISTED, DOORN.10116
43 2

43 42 44 YEARS Alesso Featuring Matthew Koma
ALESSONATTNEW NOMA WINIALADWATTINEW KOMA.SWATTERS/ REFUNEWABLANCAEREPLIMLIC

31 8

38 ao

NEW

39 43

as JUST ONE LAST TIME David Guetta Featuring Taped Rai
EGUETTAWIRFORTILIWREWELILIEWINA.ERGOLUOTWITUIRFORM BIOTA MUSWASITIADMENEVINEIT6

29 13

0 FLY AWAY Guinevere
GIBE. 4.EPSTEIN.H.LTERWA.GOUGXWNONDWD.LW0 NUKE TOWN00.0 BOY

46 1

47 CRYSTALLIZE1,14,M4LOGOLM Lindsey,,,args
,L.31-11,1L

34 22

NEW
0BULLETPROOF VS. RELEASE ME The Outfit

NOT LISTED INOT LISTED) ME
48 1

37 46 40 ALL NIGHT Team Pitbull Featuring David Rush & Pitbull
11M LONSIN IA.C.PEPEZW.M.BOWENPETTERSONWESCOWER4MARGAS4BOOTNEI ULTRA

12 6

3 (1) So GIMME ALL (RING MY BELL)
L.C.40.10,11.1E.601.4.C.GONEALE74141.0 INESSA LEE

Princess % 32 6

DANCE/ELECTRONIC ALBUMS."'
LOST ARTIST

IMP RINI D MAIMING WEB
Title

#1 BONOBO The North Borders
NI. TUNE

3

2 0 Ililear STIRLING Lindsey Stirling 29

ARI0 ' S,L'o.'0870960AG Bangarang (EP) 67

a ATOMS FOR PEACE Amok 6

0 prAl2,9grasnplIg But The Beat 83

0 0 KREWELLA
EBEWELL A

Play Hard (EP) 16

0 ' !ERTAIriltrEWBIG BEAT
Ironic (EP) 10

v a CALVIN HARRIS 18 Months
BECONSTUCTIONALE EVE/ULTRA/ROC NATION/LOLUMBIA

23

6 0 SWEDISHKSECAPITOLHOUSE MAFIA Until Now
ASTRALWE

24

4 0 ymousannsis Ultra Music Festival: 2013 3

g 11 RA RIDAC/AG Wild Ones
POE BOWATLANTI

40

1 ZEDDPE/. Clarity
INTERLO

22

0 z3 DEADMAUS Album Title Goes Here
MAUS-MAP/ULT.

28

t4 t4 MARINA AND THE DIAMONDS Electra Heart
ELEKTR

39

16 0 VARIEOUSART1STS NOW That's LWhat! Call A Wodiout
UNIVRW/.14010 MESIC/CPPITO 15

06 16 HOW TO DESTROY ANGELS Welcome Oblivion
WM/COLUMBIA

5

0 " ItiMiTATINNTIIVitl I Ca" P'"the'S 35

20 to MYNC/R3NAB/NARI &MILANI Miami 2013 a

25 19 VARIOUS ARTISTS Zumba Fitness Dance Party
UME

a

0 20 nifal.,!,SAMed & Fre(rd: A Remix Project 44

15 21 SOUNDTRACK Spring Breakers
PIG BEAVARANTICLAG

3

23 22 [M. Hurry Up, We're Dreaming. 77

0 23 ROME Amygdala 2

NE 0 GRIMES
NAD

Visions 46

PE 0 KNIFE PARTY
BIG BEET

Rage Valley (EP) 34

DANCE/MIX SHOW AIRPLAYTM

D TITLE
IMIONIMT/010.110604 LAITEL

t
in SWEET HOMING Calvin HarM Feat FlorenceWelch 24

DECONSTRUCTION/FLY EVE/ULTAVROL RADON/COLUMBIA

a ALIVE Krewella
SWELLAKOLLI IA INA

30

0 CLARITY Zedd Feat. Foxes n

0 0 I COULD 13E THE ONE Avidi vs Niclw Romero
LEZELS/LASABLANLAMEPUBLIf

,,

0 0 I LOVE IT. T/
...,,K0na Pop Feat. Charli X0(

RECORD COMBO
8

1, DON TYOUWORRYCHILD 94edishliouseMafiaFeaLlohn Haab
ASTRALWERSKAPErOL

3

0 ASL On FRIEND Afrojack Feat Chris Brown 1.

8 SUIT & TIE Justin Timberlake Feat. Jay 2 12

0 FEELTHIS ROMOMENT Pitbull Feat. Christina Aguilera
MR. 3OLO 4UNDS/PrA

2

9 Lo SCREAM & SHOUT will.i.am & Britney Spears
MTERSEOPE

as

0 ,, ,Tmuzvimr, t,Ralmen,. & Ryan Lewis Feat, Want 23

0 0 APOLLONID 9

Hardwell Feat Am ba Shepherd
REVENLED/CLO

9

13 0 .EVERY DAY
RALWEITES/CAPITOL

Eric Prydz 7

60/DEE141/151.
Rihanna Feat. Mikky Ekko0 0 STAY 4

0 0 LT,EED,rr LT,v'EgLrl'PHanixsATFIgagto, Cali 3

0 DAYLIGHT
ASIENCTO NE/INTO/SLOW

Maroon 5 7

xrvi 0 NO ONE KNOWS WHO WE ARE rakadeBrankyTunsfeatUGHTS
ULTRA

1

uoo 0 CANNONBALL Showtek 0 Justin Prime a

14 11 LANGUAGE
EAT/AiLANTIC/PPP

Porter Robinson
SAMPLE SIEED/1314B

is

xrw 0 MIN:POWER will.i.am Feat. Justin Bieber 1

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

2

0 0 LEAVINGMADA YOU
AR

Audien Feat. Michael S. 2

0 23 TROUBLEMAKER Oily Murs Feat. Flo Rida 4

Rr 0 M151:1;irr Rihanna Feat. David Guetta 2

0 25 NEXT TO ME Emeli Sande 2

Depeche
Mode In
Chart
'Heaven'
Depeche Mode (above)
collects its lath No. 1 on
Dance Club Songs as "Heaven"
ascends 3-1. The song rises to
the top courtesy of reported
play of official remixes,
including an uptempo redux
by Freemasons. Depeche
Mode now ties Pet Shop Boys
for the most No. Is among
duos/groups in the chart's
history. Below is a list of the
duos/groups with at least five
No.15.

Simon Green, better-known
by stage name Bonobo,
reaches the pinnacle of Dance/
Electronic Albums for the first
time with his second charting
set, The North Borders,
which sells 4,000, according
to Nielsen SoundScan. The
British musician/producer/
DJ previously peaked at No.
7 with Black Sands in 2010.
Bonobo's coronation continues
a trend atop the chart for
2013, as every new No.I has
been the first for each act
(Atoms for Peace, Lindsey
Stirling, Flux Pavilion and
Toro y Mob.

Australian duo Klto & Relja
Lee take the top debut on
Dance/Electronic Songs at
No.15 with "Sweet Talk." The
track, originally released a
year ago, has experienced
a resurgence since being
included in a recent Victoria's
Secret commercial as well as
being the main sample used
in Trinidad James' single
"Female$ Welcomed" (No. 45
on Hot R&B/Hip-Flop Songs).

-Silvio Pietroluongo

DUOS/GROUPS WITH MOST 110.1s
ON DANCE Clue SONGS

10 10

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGSTM
WI let TITLE ArtistWM MI INORIMEWROMOWITTI LABEL

1ms 1/11

I AR

Depeche Mode 70 f t*1 IlltYYM 1 i E 2 IAMBI

0 HOLD ME Ono Feat. Dave Aude no

0 5`.117. 800s
Tegan And Sara

0 NEXT TO ME Emeli Sande 7

I o
0ACID RAIN Alexis Jordan

STARROC/ROC NATIOTMCCLUMBIA

6

6 BEAM ME UP (KILL -MODE) Cazzette
AT NICHT

9

0 GG 1 NuojouReaeves ,FTt ElleGoeg 4

13 SHAKE THAT Gimm.lcky0 HI SHOP/

N 0 LET THERE BE LOVE Christina Aguilera
RCA

8

tl . AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL/ISLAM... to

5 I I SEXY PEOPLE (THE FIAT SONG) Ariannaleat Pitbull
RCA

8

0 0 HERE WITH YOU
IL PI E

Asher Monroe 3

iT AY MAMA MIA Mayra Veronica
VA

12

7 TA FOREVER Ral phi Rosario Feat. Frankie
D.Auu

9

IS is SO HIGH Jay Sean
YOUNG MONEY/CASH MONEWREPUBTIC

13

17 10 BEAT DON'T STOP C Rod Feat. Jason Walker
ROSEANNE

13

21) i,FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
en. OLD GROUNDS/RCA

8

KR I COULD BE THE ONE Avicii vs Ricky Romero
LEWLS/CASABLANCA/REPLIBAIL

0

3 N STAY Rihanna Feat. Mikky Ekko
SRP/OEF 101/10100

4

2a. QREADY TO LOVE Katrina
RED REIT

0 GLOWING Nikki Williams a

2z n SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

6

27 0 FLY AWAY Guinevere
NUKE TOWNIONNY BOV

5

12 24 GIMME ALL (RING MY BELL) Princess X
ESSA

9

2F 0 POINTING FINGERS Stacey Jackson
BRIG

5

V

0 THIS IS OUR LOVE Sophi 5

0 W!!!!!!!!!"
Passion Pit 3

2r, . ILIKE1T LOUD,. Carmen Electra Feat. Bill Hamel 8

3,
0HELLO Stafford Brothers Feat. LilWayne&CNistinaMilian

CASH MONEY/REPUBLIC

3

31 an HARLEM SHAKE Baauer
IEFFITEEN/MA0 DECENT/WARNER BROS

6

35 BAD HABITS Brass Knuckles
ULTRA

3

30 l2 THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
NACKLENORE/WARNER BROS.

0 II REST OF MY LIFE LudacrisFeat Usher & David Guetta
DILT/OEF TAM/I DING

0

38 -0, I LOVE IT Icon Pop Feat. Charli XCX
RECORD COMPANY LEN/BIG BEAL/RRIT

18

0 0 LOLITAEPIC

Leah LaBelle
2

14 II OH MAMA HEY Chris Cox. DJ Frankie FeatCrystal Waters
TOMMY BOY

GOLD Britt Nicole
SPA OW/CAPILOL CMG

5

Q YOU GOT THE LOVE0 LNG

Nick Skitz 2

Q Q HANDS HIGH
SPINNIN

Kirsty
2

DEBIT CI)
GET UP (RATLE)MEPUBTINBingo P rs Feat. Far EastMouement

HINWASIBLANCA

0 CD LET ME LIVE AGAIN Colton Ford
PEACE..,

36 32 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

12

NEW
0I CAN'T WAIT Namy & Barbara Tucker

KING STREET

42 40 ANGEL Sarah Brightman 5

OS as C'MON Ke$ha
KAMOSARERCA

0

Al AG SCREAM & SHOUT william & BritneySpears
NTERSCOPE

17

NEW
0FREE LOVE Laura LaRue

BEAUTIFIOUE

,

43 as CLARITY Zedd Feat. Foxes
RSCO

16

40 00 KNOW YOUR NAMETONGHT SoottyBoy&M Redreat
FLAMINGO

NEW

QPLAY HARD David Guetta Feat. NeYo & Akon
WILAT A MUSIC/VIRGIN

O hrl
O(s1

-a("4

JAPAN
DIGITAL SONGS

TITLE A

JUST GIVE ME A REASON P!nk Feat. Nate Ruess
RCA

NEED U (100%)
KASE BOYS CLUB/MINISTRY OF SOUND

Duke Dumont Feat. AluME 10

MIRRORS
RCA

Justin Timberlake

TITLE Artist

JANE DOE
RANCH -AWARE

Minami Takahashi

EXILE PRIDE (KONNA SEKAI WO AISURU TAME) EXILE
RHYTHAIZONE

4 3 NINJYARI BAN BAN KyaryPamyuPam1M
WANE

THRIFT
ACKLEMORE

SHOP Macklemore & Ryan Lewis Feat. Wanz 26
M

AITAI
VICTOR

Shikao Saga

FEEL THIS MOMENT Pitbull Feat Christina Aguilera 25MR MEOW GROUNDS/RCA
MAGICN COLOR
FAR EASTER TRIBE

AMIAYA

LET HER GO Passenger 79
BLACK CROW/NE1TNERK/EMBASSY OF IALISIC/SONY MUSIC

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

POMPEII
VIRGIN

Bastille

CANEMORE'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton
MACK

HEY PORSCHE
REPUBLIC

GERMANY
SINGLES

TITLE
WIRING LB.

LET HER GO
KALIL CROW/EMBASSY OF MUSIC

Nelly

LOOKED BY NWOU1CONI-N04.

Artist

Passenger

SCREAM & SHOUT willi.am & Britney Spears
MTERSCOPE

MIRRORS
RCA

Justin Timberlake

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MATIMETTOPE

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

CACKLETAN' HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MORE

IMPOSSIBLE
SVCO

IFBIEWINTEPSBOPELOSEMYSELF
ITO

BILDER IM KOPF
AGGRO BERLINUNIVERSAL

IIG KNEW YOURCURY WERE TROUBLE.
MACHINE/ME

James Arthur

OneRepublic

Sido

Taylor Swift

FRANCE

nits TITLE
WT. WEEK ImPRINY Ant

J'ME TIRE
ALLIA

Artist

Maitre Gims

2 2 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLERE

5 3 CAN'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton
MACKLEMORE

4 JUST GIVE ME A REASON P!nk Feat. Nate Ruess
RCA

3 YST/DEA
SRPF IAM

Rihanna Feat. Mikky Ekko

HO HEY
DUNI/TON MECCA

The Lumineers

NEW 7 BLURRED LINES Robin Thicke Feat. T.I. & Pharrell
STAR TRAIMINTERSCOPE

PLAY HARD David Guetta Feat. Ne-Yo & Akon
WHAT A MUSIC/VIRGIN

TANIVERSALYOUBIMWAHASSMIONAYUM WO 1/6WitaEU RAW"
UNI

NOM 7 CRAZY KANZEN NA OTONA C-ute
UP -FRONT

DREAMER'S HIGH RADWIMPS

11,algAV (KISS YOUR MIND) Kis-My-Ft2

SUIT & TIE
SONY

Justin Timberlake Feat. Jay 2

UNITED KINGDOM
L

SINGLES

LAST SW,
WI IL WIIM.

NEW

CONWILEDIre let OFFKIAL ox (WWI CO.

Artist
TITLEnHt.

NEED U
111B/MINI
(1004M

Of SOUND
Duke Dumont Feat. A.M.E

ASF BOYS (SIM
2 JUST GIVE ME A REASON Pink Feat. Nate Ruess

4 3 MIRRORS
PC A

Justin Timberlake

3 4 WHAT ABOUT US The Saturdays Feat. Sean Paul
FASCINATIONWOLYNOR

5 5

6

7

POMPEII
VIRGIN

Bastille

LET'S GET READY TO RUMBLE PJ & Duncan
DEMON/FUSEL

HEY PORSCHE
PERIBLIC

Nelly

NEW 8

9

FEEL THIS MOMENT Pitbull Feat Christina Aguilera
LAM 30SLO NATOLINOSMEA

WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars

NEW 10 IT'S A BEAUTIFUL DAY
REPRISE/WARNER

Michael Buble

CANADA

2

3

4

5

6

7

8

7 9 LOCKED OUT OF HEAVEN Bruno Mars 15
ATLANTIC

WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars 10

KOREA

TITLE
IMPRINVILABEL

Artist

LOVE BLOSSOM
5,,FWEWERTANMEM

ETURTL
CORE CONTENTS MEDIA

1m TITLE
REEK IMPRINTA WEL

Artist

JUSTNY GVE ME A REASON Pink Feat. Nate Bless
CAISO MUSIC

STAY
SRP/OEF IAIANINIVERSAL

Rihanna Feat. Mikky Ekko

WHEN/
AR
I WAS YOUR MAN Bruno Mars

ATLANTIC/ NER

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR 305/POLO GROUNDS/RCA/SONY MUSIC

THRIFT
THRIMOF SHOP Macklemore & Ryan Lewis Feat. WanzT

DAYLIGHT
ANBROCIMNENNIVERSAL

Maroon 5

INNER NINJA
ALF-LIFE/UNIVERSAL

Classified Feat. David Miles

MIRRORS
RCA/SONY MUSIC

Justin Timberlake

I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY WIT/BIG BEAT/WARNER

HO HEY
OLIALIONENTINE ALONE

The Lumineers

AUSTRALIA

TITLE
INPRINT/LABEL

ArtiS

LET HER GO
BLACK CROW

Passenger

Davichi 3 2 CAN'T HOLD US Macklemore & Ryan Lewis Feat, Ray DaltonCAN'T

BE WARMED Davichi (Feat. Verbal lint)
CORE CONTENTS MEOIA

ROSENTE
VG ERTAINMENT

Lee Hi

HWAOW ABOUT GEEKS (Feat. Hareem)
ENT/GRANDLINE EIBT

FOREIGNER'S CONFESSIONS Akdong Musician
SESCONTENTS.111

THANK YOU
COLUMBIA

MKTO

HELLO
Stafford Brothers Feat. Lil Wayne & Christina Milian

NEY/USTI MOEY/REPUBLIC

HEY PORSCHE Nelly
REPUBLIC

IMPOSSIBLE
010

James Arthur

CHERRY BLOSSOM ENDING Busker Busker NEW 7 CHANGE YOUR LIFE Little Mix
SYLO

GOODBYE Hong Dae Kwang (With Soyou Of SISTAR)
. EGM

CRESCENDO
SBSCONLENTSHUB

AND ONE
GOLDENTHLRIN

JUST GIVE ME A REASON Pink Feat. Nate FilleSS

Akdong Musician 7 9 FEEL THIGSOUNDS/PGAMOMENT Pitbull Feat. Christina Aguilera
LIR 305/POLO

Tae vest (of Girls' Generation) R 10 I NEED YOURLUIARIALOVE Calvin Harris Feat. Ellie Goulding
Fel EVEMOLVITOR/CO

42

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.20.2013



AUSTRIA

WRE5

1

3

4

5

6

2

4

6

7

NEW 8

RE 9

1010

TITLE Artist

JUST GIVE ME A REASON P!nk Feat. Nate Ruess

LET HER GO
111303 CROW/EMBASSY OF NUSIC

Passenger

Sido

James Arthur

O RODERFFREN/UFNERSALIM KOPF
AGGR

IMPOSSIBLE

ROSANA
SCRUBLIFENIARN

MIRRORS
RCA

Wax

Justin Timberlake

THRIFTFURORE SHOP Macklemore & Ryan Lewis Feat. Wanz
hiPC

MILLIONEN LICHTER Christina Sturmer
lv ERSA

BELLANTOI VTA
LLOBAL/FO

DJ Antoine vs. Mad Mark

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
IAR 305/POLO ROUNDS/RCA

FINLAND

MEI TITLE
FAMM11,681111.

Artist

VAPAUS KATEEN JAA Haloo Helsinki!

TH ACKIRFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MLMORE

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
303,3110L0 GROUNDS/F[6

JUST GIVE ME A REASON Pink Featuring Nate Ruess

SHE MAKES ME GO Arash Featuring Sean Paul
EXTENSIVE/WARNER

MENNYT MIES
WARNER

LET HER GO
13LAcx a02035.57 OF MUSIC/5010 MUSIC

NEW WAY HOME

TANAAN LAHTEE
EMI

SAANNOTSONY RAKKAUDELLE
MUSIC

1. Karjalainen

Passenger

Isac Elliot

Elokuu

Anna Puu

NEW ZEALAND

TITLE
1,30 0,3

Artist

LET HER GO
13130/

HER GO

1 2 ROYALS
UNIVERSAL

Lorde

2 3 JUST GIVE ME A REASON Plnk Feat. Nate Ruess
CA

3 IMPOSSIBLE
SVC°

James Arthur

6 CAN'TLEM HOLD US Macklemore & Ryan Lewis Feat. Ray cotton
MACEORE

5 6 LOST
13EF

Frank Ocean

8

7

7

8

9

MIRRORS
RCA

Justin Timberlake

WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars

BENEATH YOUR BEALMFLIL Lahrinth Feat.Emell Sande

10 IF YOU COULD SEE ME NOW The Script
013110,1653CA

SWITZERLAND
DIGITAL SONGS

TITLE
1430033,330

1

2

3

4

5

10

6

8

7

9

2

3

4

5

6

7

8

9

10

COMPILED BY NIELSEN SOIJNO.433 mrtmAxe,

LET HER
CROW0131GSA,O OF MUSIC

Artist

Passenger

JUST GIVE ME A REASON Plnk Feat. Nate Ruess
CA

THRIFTRE SHOP Macklemore & Ryan Lewis Feat. Wanz
MACK LEMO

IMPOSSIBLE
511C0

James Arthur

MIRRORS
REA

Justin Timberlake

FEEL THISHS MOMENT Pitbull Feat. Christina Aguilera
MIT 303LO 113,/RCA

B ILDERNAINNERSALIM KOPF
AGGRO BERL

Sido

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

STAY
5132,2,1

Rihanna Feat. Mikky Ekko

B ELLA VITA
PCMSEWORKS/CLOBAL/PRONAG

DJ Antoine vs. Mad Mark

0 NI
CM

77 Cs'

CONCERT GROSSES

2

3

6

10

14

1

16

20

22

23

24

26

27

28

29

30

32

33

34

35

GROSS ARTIST

$3,024,960 KEITH URBAN, THE MADDEN BROTHERS
132.880,370 AUSTRALIAN, 11111S8ANE ENTERTAINMENT CENTRE. MI5., 25,00 133964 ENTERTAINMENTAINE LIVE
00974103X AUSTRALIA .IAN. 2326, FUT. 5 28,30 THREE SNOWS

$2,960,860 BARRY GIBE, AUDIO VIXEN
1$2,863,359 MISTRAL, BRISBANE ENTERTAINMENT CENTRE, BRISBANE, 18,705 LIVE NATION

AUSTRALIA, FE8.16 1,84 TWO SNOWS

$2,624,540 KEITH URBAN, THE MADDEN BROTHERS
($2,512,701 AUSTRALIAN) ALLPRONES ARENA, SYDNEY 24,294 CH1166 ENTERTAINMEN6 NINE LIVE

80430/4103.41 15N. 30-31 349261390 SNOWS

$2,448,920 KISS, MOTLEY CROE, THIN LIZZY, DIVA DEMOLITION
382,389261 AUSTRALIAN) ALPER:NES ARENA, SYDNEY18,023 MCMANUS ENTERTAINMENT

$236.24/$66.62 MARCH 940 0.06 TWO SHOWS

$1,994,300 SHANIA TWAIN
$230/9150/3125/555 THE COLOSSEUM 0 CAESARS PALACE, LAS VEGAS 14.252 CONCERTS WEST, LIVE,

APRIL 21. S6 15, FOUR SNOWS CAESARS ENTERTAINMENT

$1,652,740 KISS, MOTLEY CROE, THIN LIZZY, DIVA DEMOLITION
Ax)181,618,S84 AUST..

PERTH ARENA, PERTH, AUSTRALIA 12,775 MCMANUS ENTERTAINMENT

$183.800101.032 FEE. 28 13335

$1,535,350 BLINK -182, THE VANDALS, SHARKS
386485.922 MISTRAL!. ALLOW, ARENA, SYDNEY 15,005

A.113.664111. FE& 20 15,316

SOUNOWAPE TOURING

$1,502,930 KISS, MOTLEY CROE, THIN LIZZY, DIVA DEMOLITION
331,466,633 AUSTRALIAN, BRISBANE ENTERTAINMENT CENTRE. BRISBANE. 9597 MCMANUS ENTERTAINMENT

$85664/5101.31 AUSTRALIA. WATERT? 5.801

$1,381,660 NEIL YOUNG & CRAZY HORSE, HUSKY
361,333.830 ALRMALIAN1 PERTH ARENA. PERTH. AUSTRALIA 10.814

8164.28/8113.21 MARCH2 14,320
FRONTIER TOURING

$1,360,125 BOB SEGER & THE SILVER BULLET BAND, JOE WALSH
595065 UNITED CENTER. CHICAGO 131936 NAM PRODUCTIONS, LIVE NATION

APRIL 6 SELLOUT

$1,243,086 GEORGE STRAIT, MARTINA MCBRIDE
88930/96930 THEP, ALEMOUEROFIE, N.M. 13,630

APRIL 5 SELLOUT

THE MESSINA GROUP/AEG AVE

$1,216,110 RUSSELL PETERS, RUBEN PAUL
3$1,174,151 AUSTRALIAN, ALLPNONES ARENA, SYDNEY 13.681

$133,392.18 MARCH 15 SELLOUT

ADRIAN BOHM PRESENTS

$1,210,280 ERIC CLAPTON, THE WALLFLOWERS
695/55S CONSOL ENERGY CENTER, PITTSBURGH 14,566

APRIL 6 SELLOUT

13E0ER PRODUCTIONS

$1,177,534 ELTON JOHN
$1334829 13RIDGESTONE ARENA, NASHVILLE

APRIL 5

14,
SELLOUT

LIVE NATION

$1,122,276 GEORGE STRAIT, MARTINA MCBRIDE
991.50/96930 PAN AMERMAN CENTER. LAS CRUCE6 N.M. 12,962

APRIL 6 SELLOUT

IRE MESSINA GROUP/ADS LIVE

$1,060,090 GUNS N' ROSES, 22 TO ROSE TATTOO
($1,021,467 AUSTRALIAN, BRISBANE ENTERTAINMENT CENTRE, BRISBANE, 7,491

8175394103.74 AUSTRALIA, MARCH 20 8.382

MCMANUS ENTERTAINMENT

$1,010,800 NEIL YOUNG & CRAZY HORSE, HUSKY
2084313 AUSTRMJAN) BRISBANE ENTERTAINMENT CENTRE, BRISBANE,

83'7735/631130 AUSTRALIA, m Anal 7 7,7130

FRONTIER TOURING

$979,797
4941.189 AUSTRALIAN,
$07.16/11103.06

PAUL SIMON, RUFUS WAINWRIGHT
STONEY ENTERTAINMENT CENTRE. SVONET 604
APRIL 2 6153

010.26 ENTERTAINMENT

$974,058 GUNS N' ROSES, 22 TOP, ROSE TATTOO
,0338 AUSTRALIAN, PERTH ARENA. PERTH, AUSTRALIA 8,543

$173.22/$101.47 MARCH 9

MCMANUS ENTERTAINMENT

$918,180 MAROON 5, NEON TREES, OWL CITY
1369.5E1/525.50 IIRIOLESTONE ARENA, NASHVILLE 14.131

MARCH 24 SELLOUT

LIVE N ARON

$916,652 THE XX, JAGWAR MA
4385786 AUSTRALIAN, FORMA PA9131033, SvONET 10,717 HANDSOME TOURS

593.14 APRIL 6.7 TWO SELLOUTS

$915,128 ST. JEROME'S LANEWAY FESTIVAL
38888,000 AUSTRALIAN, PERM CULTURAL CENTRE, PERTH, AUSTRALIA 2400
$12347 FEB. 9 8.000

CHUGS ENTERTAINMENT, ROCK

N' ROLL CIRCUS

$899,465 ERIC CLAPTON, THE WALLFLOWERS
$95355 ARENA AT GM NNEIT GEN-MR.00M, GA. 10,827

MARCH 27 SELLOUT

BEAPER PRODUCTIONS

$880,893 RIHANNA, A$AP ROCKY
38659657 GOWAN, MIS CENTRE, WINNIPEG. MANITOBA. CANADA
13145.40/632.80 MARCH 25

10,649
SELLOUT

LIVE NARON GLO L TOURING

$852,297 MAROON S, NEON TREES, OWL CITY
,.50/927.50 AMWAY CENTER, ORLANDO, E.A. 13,07

MARCH 30 SELLOUT

LIVE NATION

$842,941 RI A$AP ROCKY
506/536.50 la CENTE 163,R, NART20 CONN.

MARCH 15

LIVE NATION GLOBAL TOURING

$841,468 THE X FACTOR LIVE
T25319331651.41/543.50 MOTORPOINT ARENA. CARDIFF. WALES

FEB. 132.11

17,612 34 ENTERTAINMENT

FOUR SELLOU0

$829,508 OLLY MURS, LOVEABLE ROGUES, TICH
3.4553.9625 SCOTTISH EXX10510X13 CONFERENCE CENT., GLASGOW 10346 34 ENTERTAINMENT LIVENATION

5413.67/$24.33 ENGLAND, MARCH 1616 TWO SELLOUTS

$38819,931RALIAN) GUNS N' ROSES, 22 TOP, ROSE TATTOO
04623 AUST ALLIMIONES , EY 6,593

5172.95/566.52 MARCH 12

ARENA STON MCMANUS ENTERTAINMENT

$818,463 OLLY MURS, LOVEABLE ROGUES, TICH
10405921 E.0 ARENA. LIVERPOOL, ENGLAND 17,049 IA ENTERTAINMENT LIVE NATION

946.40/534.20 MARCH 13,27 TWO SELLOUTS

$809,830 KENNY CHESNEY, KACEY MUSGRAVES
8150485/, AFIST1N360 AMPHITHEATER, AUSTIN, TEXAS 13,022 COTA EVENTS, TN NA

APRILS SELLOUT FROOPMEG

$795,353 CLIFF RICHARD, O'SHEA
63764335 AUSTRALIAN, BRISBANE CONVENTIONA EXHIBITION CENTRE, BRISBANE. 6,107 DAINTY CROUP

914354/410393 AUSTRALIA, FE& 33 6.120 TWO SNOWS

$789,454 MICHEL SARDOU
002,859 CARMAN) BELL CENTRE, MONTREAL

$122.42/363.42 MARCH 28
6258
8,670

EVENNO, PRODUCTIONS.,

$780,143 RIHANNA, A$AP ROCKY
9133/937.50 KR ENERGY CENTER. Sr. PAUL, MM.

MARCH XI
10,50
SELLOUT

NA3ON GLOOM. TOUR,.

$766,309 ROBERT PLANT, PLAYING FOR CHANGE
3730903 AUSTRALIAN, SWANEY ENTERTAINMENT CENTRE, SYDNEY 5.831

$153.79/512.342 MARCH28 6.191

04305 ENTERTAINMENT

Top
Grosses
Down
Under
Australian venues make a big
splash on this week's Boxscore
chart with impressive box-
office totals reported for the
first quarter. Leading the pack
is the Brisbane Entertainment
Centre that hosted country
star Keith Urban (above) Jan.
25-26 as well as Feb. 5, a date
that had to be rescheduled
twice due to bad weather. The
concerts were part of the
native AUSSie'S seven -date trek
titled the Story So Far tour
with multiple -show stints at
arenas in Brisbane, Sydney
and Melbourne. Urban's Jan.
30-31 engagement at Sydney's
Allphones Arena lands at No. 3.

Kiss took its Monster tour
for a six -city turn Down Under
beginning Feb. 28, playing
eight shows through March 16.
Entering this week's chart are
three stops from the veteran
band's Australian tour, led
by Allphones Arena at No. 4.
Joined by Motley Crile, Thin
Lizzy and local band Diva
Demolition, Kiss also takes
the Nos. 6 and 8 slots.

Four more Aussie venues
also find a home among the
top Boxscores. Two additional
buildings in Sydney make
chart appearances: Sydney
Entertainment Centre (No5.18
and 35) and Hordern Pavilion
(No. 21). The St. Jerome's
Laneway Festival at the
Perth Cultural Centre ranks
at No. 22, and the Brisbane
Convention & Exhibition
Centre is No. 32. -Bob Allen

Data for week of 04.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (3)
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Bruno Mars
"When I Was Your Man"
This song, and Adele's
"Someone Like You"
(September 2011), are the
only ballads to top the Hot
100 since Rihanna's "Take a
Bow" five years ago. Rihanna,
meanwhile, rebounds 6-4 on
this week's Hot 100 with her
own piano -and -vocal ballad
"Stay," featuring Mikky Ekko.
Justin Parker plays piano on
the track.
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Baauer
"Harlem Shake"
One might think this EDM
track would have a much
higher BPM (93) considering
the manic dancing that made
it such a meme phenomenon.
However, the fairly shuffling
track isn't even among the
top half of the titles in this
report.

Trend Report:
Beats Per Minute (BPMs)
For Last 20 Hot 100 No. 1s

When I Was
Your Man

Bruno Mars
4/20/13

150

We Are Young
Fun. feat.

Janelle Monae
3/17/12

0
Gotye Featuring Kirnbra
"Somebody That I Used
to Know"
While the song boasts the
lowest BPM (64) among
all titles listed, its album
version was used as the
basis for the figure. A more
uptempo version of the
pop radio favorite clocks in
at 129.
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With Bruno Mars' stripped -down
ballad "When I Was Your Man" topping
this week's Billboard Hot 100, we look
at the tempo of the last 20 No.1 hits to
see how they compare.
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LMFAO
"Sexy and !Know It"
The dance/rap duo post
double 130-BPM titles
("Party Rock Anthem" is the
other), which are tied with
Katy Perry's "Part of Me°
for second -fastest. While
Bruno Mars' current hit is a
piano ballad, previous single
"Locked Out of Heaven"
claims the highest BPM (144)
of the last 20 Hot 100 No. in.

0
Adele
"Someone Like You"
The singer has two
noticeably differently paced
tracks on the list. This ballad
moves at a measured rate
of 68 BPM while follow-up
"Set Fire to the Rain" picked
up the pace to a more
aggressive 108.
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COUNTRY'S
#1 HIT-18t1

tti Ac H The combined power of CBS Radio,
CBS Interactive, CBS Television

A AWA. R D S Network and CBS Television Stations
ON CBS delivered Academy of Country Music

Awards its biggest audience since 1998,
beating Country Music Association
Awards for the first time in 28 years.

ti 41 Ili

COUNTRY'S #1 PERFORMANCE ON AMERICA'S #1 NETWORK

ONLYCBS
Source: Nielsen NPM, Persons 2+ AA (000); Live+SD data 2008-2013, Live 1998-2007.

Subject to qualification available upon request.


