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ASCAP MEMBERS
SWEEP ALL 8 GRAMMY® SONG AWARDS!
Song Of The Year: "We Are Young"
Andrew Dost & Nate Ruess

Best Ri Song: "Lonely Boy"
Danger Mouse

Miguel Pimentel

Jay -Z
/Best Rap Performance
Best Rap/Sung Collaboration
Best Rap Song

Record Of The Year
Francois Tetaz (APRA)

Album Of The Year
Ruadhri Cushnan (PRS)

Best Rap Song: "N****s In Paris"
Jay -Z

Best Country Song: "Blown Away"
Josh Kear & Chris Tompkins

Best Gospel Song: "Go Get It"
Erica Campbell, Tina Campbell &
Warryn Campbell

Best Song Written For Visual Media
"Safe & Sound" (From The Hunger Games)
Joy Williams

Skrillex 771"X
Best Dance Redrding
Best Dance/Electronica Album
Best Remixed Recording, Non -Classical

Kimbra (APRA)
Record of the Year
Best Pop Duo/Group Performance

Best Pop Instrumental Album
Chris Botti

Best Pop Vocal Album
Kelly Clarkson

Best Traditional Pop Vocal Album
Paul McCartney (PRs)

Best Dance Recording
Sirah

Esperanza Spalding
Best Jazz Vocal Album
Best Instrumental Arrangement
Accompanying Vocalist(s)

Best Hard Rock/Metal Performance
Halestorm

Best R&B Performance
Usher

Best Traditional RSB Performance
Beyond

Best Rap/Sung Collaboration
The -Dream

Best Rap Album
Drake

Best Country Album
Zac Brown Band

Best New Age Album
Omar Akram

Best Large Jazz Ensemble Album
Arturo Sandoval

Best Americana Album
Bonnie Raitt

Best Bluegrass Album
Steep Canyon Rangers

Best Folk Album
Yo -Yo Ma & Chris Thile

Best World Music Album
Ravi Shankar

Best Contemporary Christian Music Song
TIE: "10,000 Reasons (Bless The Lord)"
Matt Redman (PRS)

"Your Presence Is Heaven"
Micah Massey

fun.
Song of the Year
Best New Artist

Matt Redman (PRS)
Best Gospel/Contemporary Christian
Music Performance

Best Contemporary Christian Music Song

Best Children's Album
The Okee Dokee Brothers

Best Comedy Album
Jimmy Fallon

Best Musical Theater Album
Glen Hansard OmRo)
& Marketa Irglova OmRo)

Best Compilation Soundtrack For
Visual Media
Midnight In Paris (Various Artists)

Best Score Soundtrack For
Visual Media
Trent Reznor

Best Orchestral Performance
Michael Tilson Thomas

Best Short Form Music Video
Calvin Harris (PRs)

Best Long Form Music Video
Edward Sharpe and
the Magnetic Zeros

CONGRATULATIONS TO OUR 55TH ANNUAL GRAMMY AWARDS WINNERS!
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P.28 "I had all
my friends over
and family and
we just partied.
I didn't sleep till
the next day."

MIGUEL
THINK TANK

P.16 "Mobile
gaming is a
revenue stream
without so many
hands in bands'
pockets."

JOHN
D'ESPOSITO

Miguel
performing
at the 55th
annual
Grammy
Awards on
Feb.10.
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FEATURE

P.22 "It was very musical this
year-not everything was about
production or being the most
recognized or best-selling or
-played music."

NEIL PORTNOW

Really
Who

Won the

QUESTIONS ANSWERED

P.18 "I don't make a $15
million investment in
a company like Rap
Genius because it's cool.
The idea the founders
have is much broader
than rap; they're now
expanding to poetry and
legal notes."
BEN HOROWITZ

THIS WEEK
Volume 125

No. 7

FEATURES
22 Grammy Awards

TOPLINE
4 Beats launches

music
subscription
service.

10 The Deal Warner
buys Parlophone.

12 My Day Emilio
Estefan

16 Think Tank Black
radio ownership

18 Questions
Answered Ben
Horowitz

BACKBEAT
19 Parties Fashion

Week
20 Places Winter

break
21 Play Swizz Beatz

MUSIC
47 Joey Bada$$
48 Raul y Mexia,

Major Lazer
50 Reviews Fall Out

Boy, Atoms for
Peace, Keek

52 Happening Now
Fall Out Boy, Nelly,
RED

CHARTS
55 Over the Counter

Josh Groban tops
the Billboard 200.

56 Charts
78 Coda Biggest

Hot Digital Songs
movers

ON THE COVER
Miguel photograph by
Spiros %leis for Billboard.
Grooming by Neusa Neves.

BILLBOARD APP
Download this
week's issue and
get exclusive access
to charts, news
and more. Go to
billboard.com/ipad

MOST READ ON BILLBOARD.BIZ

1 The Power 100 2 Big wins for
indies at Grammys 3 BMI's "How
I Wrote That Song" 4 Beyonce,
Destiny's Child sales spike after
Super Bowl 5 Timberlake: Bud
Light Platinum creative director

NOW ON BILLBOARD.COM
1 The music of NBA All -Star
Weekend 2 Jermaine Dupri
video Q&A 3 NYFW: Patricia
Fields Behind the Seams 4 A
Day in the Life: 2NE1's CL

FEBRUARY 23, 2013 I WWW.BILLBOARD.BIZ 0



DIGITAL

Beats Sings Data
Transparency Tune
Jimmy Iovine and his team think giving artists access to listener
data will be key to creating a subscription service fans really want
By Alex Pham

Wall Street
Journal
technology
columnist Walt
Mossberg (left)
interviews
Jimmy !ovine at
the AllThingsD
conference.

jimmy Iovine has always been in tune with artists, working in perfect
harmony early in his career as a recording engineer with the likes of
John Lennon and Bruce Springsteen. ¶ Last week, Iovine tapped into
something today's musicians care deeply about-more data on who
exactly is listening to their music. Iovine, who is co-founder of Beats

Electronics and chairman of Interscope Geffen A&M, said that the digital
music service that Beats plans to release this summer will share listener data
with artists it streams. 5 "I think that's fair play," Iovine said at the AllThingsD
Dive Into Media conference in Dana Point, Calif. "I would die to know who
bought my records on iTunes, but I don't." ¶ lovine's promise to share more
data with artists is one way Beats plans to differentiate itself in the crowded
market for music streaming services. Artists like Zoe Keating and David
Lowery of Camper Van Beethoven have been steadily beating the drum in

THE

Action
WARNER
REVENUE
FLAT,
PROFIT UP
Warner
Music

Group's revenue dropped
just 1% to $769 million, but
operating income before
depreciation and amortization
grew by 13% to $112 million
during the first fiscal quarter
ended Dec. 31. At constant
currency, revenue grew
0.3%as gains from digital
downloads and streaming
services exceeded the decline
in losses from CD sales.
Digital revenue accounted
for 33.2% of total revenue for
the quarter, up from 28.3%
in the prior -year quarter.
Recorded -music digital
revenue increased 16% to
$237 million and represented
36.1% of total revenue.

BIG MEDIA
RISES
CBS Corp.
set a number
of records
in 2012.

Revenue rose 3% to $14.1
billion, driven by a 7%
increase in content licensing
and distribution revenue.
Operating income increased
14% to $3 billion. The
company feels so confident
about its operations that
it plans to accelerate its
share repurchase program
by $1 billion. The Local
Broadcasting division
increased its revenue 9%
to $787 million. CBS Radio
revenue rosejust 1%, while
the CBS Television Stations
division's revenue grew 9%.

BMG FINDS
SANCTUARY
BMG Rights
Management,

TICKET

FACEBOOK
BUYS A

run by Hartwig

won the auction to acquire
lacebook Sanctuary, the heavy metal
is testing a label that was among the

Masuch, has

"buy tickets" assets that Universal Music
button that takes consumers Group agreed to sell in order
to a third -party site to to win regulatory approval
purchase tickets.The from the European Union for
button has been spotted on its purchase of EMI Recorded
Facebook pages for events in Music. According to sources,
Europe that are ticketed by BMG has agreed to pay
Ticketmaster and Eventim, nearly £40 million ($62.5
Europe's largest ticketing million) for the label, which
company. However, the sources say last year produced
social network will focus on earnings before interest, taxes,
developing social movies, depreciation and amortization
books and fitness services of about £4.5 million ($7
this year, according to VP of million) on revenue of £8.1
partnerships Dan Rose. million ($12.7 million).

BMG's Hartwig
Masuch
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TOPLINE

Beats continued from p. 4

recent months for this type ofinformation.
"My music is available everywhere but

I can't get that data," Keating said in No-
vember at the Billboard FutureSound
Conference in San Francisco. "How do
I reach those ... listeners? That's more
valuable to me than some royalty."

Not surprisingly, data sharing is

fraught with complexity, and the rally-
ing cry of "data transparency" is sexier
than the day-to-day reality. To start,
let's break this down into two types of
data: customer data, or who exactly is
listening, and payment data-how the
royalties are calculated.

Who Is Listening? Music services are
bound by privacy laws that prevent them
from handing over customer informa-
tion. As a result, many services report
either aggregated summaries, or indi-
vidual data that is stripped of the user's
name, address or any identifying infor-
mation. Spotify, for example, supplies
rights holders with data each month for
every stream, specifying each listener's
location and when they heard each
track-but as anonymous data. Pandora
also shares with artists on an ad hoc
basis the number of people listening to
their music, their audience's age, gender
and geography, and which songs are do-
ing well. Again, the data is anonymous
so as not to violate privacy laws.

Iovine didn't say how Beats plans to get
around privacy restrictions, and a com-
pany representative declined to go into
detail. But one route is to persuade fans to
voluntarily share their names and contact
information. This is something that new
Beats Music chief executive Ian Rogers
successfully did in his prior role as CEO of
Topspin, a marketing company that helps
bands connect directly with fans in order
to sell tickets and merchandise.

How Royalties Are Calculated. Mu-
sic services send terabytes of data to
whoever holds the legal rights to the
songs they stream. In order to calculate
the per -stream payment figure, how-
ever, one needs to know the terms of
each artist's contracts with their labels
and publishers. Streaming companies
aren't privy to those privately negoti-
ated contracts, so they can't report pay-
ment information directly to artists.

In addition, the per -stream amount
that music services pay out constantly
changes, because the figures are often
based on a percentage of revenue and
overall streams, which fluctuates from
month to month.

Can Beats deliver ion% transpar-
ency on how its royalties are calculated?

"It's a very noble aspiration," says Mark
Mulligan, a music analyst with Midia Con-
sulting. "But it's a huge, complex mess. It's
great that Beats wants to do something dif-
ferent. But there will be a very firrn limit to

how much they can do."0
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BRANDING

Brand New
Director
It may seem like brands fall over
themselves to sign chart -topping
artists to be creative directors,
but the deals are becoming better
incentivized for both sides

By Andrew Hampp

The
remaining
dates of
Lady Gaga's
Born This
Way Ball
have been
canceled due
to the singer
requiring
surgeryfor a
performance
injury.

Alicia Keys
Itop) is
BlackBerry's
global
creative
director;
husband
Swizz Beatz
has partnered
with Monster.

In the pre -social media age, a brand naming a celebrity "creative director" was a largely superficial
process that rarely drove results. But a new trove of deals is seeing musicians sharing in the risks
of product development and financial stability in an increasingly long line of creative partnerships.

In the past two weeks alone, deals have included Alicia Keys and BlackBerry, Justin Timberlake
and Bud Light Platinum, Taylor Swift and Diet Coke, and Swizz Beatz and Monster International.
But those are just four in an even longer list of similar deals in the last year -and -a -half, including Be-
yonce and Pepsi, Jay -Z with Duracell and Anheuser-Busch, Swift and Keds, and Will.i.am and Intel.

Why the new influx? Not only are musicians the most -followed personalities on Facebook and
Twitter and therefore more accessible than an actor or athlete, they're newly incentivized to work on
behalf of brands by being offered equity or even royalties for a product's success.

"The beauty in a deal where you have a creative director is you can be creative with the dealmak-
ing," says Todd Jacobs, a music -branding agent at William Morris Endeavor. "It feels like there's
more of a mutual benefit versus a work -for -hire mentality if two parties go into it with that partner-
ship mentality. It gives the artist so many opportunities other than compensation."

But what does being a celebrity creative director really mean, and what are the risks at stake? Af-
ter all, for every Beats by Dr. Dre, an entire electronics enterprise successfully built on the backing
of a musician, there's Polaroid's pact with Lady Gaga, which fell apart in aou. The latter deal, an-
nounced through a splashy appearance from Gaga at the 2010 Consumer Electronics Show in Las
Vegas, collapsed not long after Gaga reappeared at the following CES to unveil products like camera
glasses. That's because the financially unstable Polaroid, which had filed for bankruptcy protection
just three years prior, was unable to meet the financial overhead such an ambitious undertaking
demanded, and scrapped the product line entirely.

The case of Gaga was a seemingly rare but actually all -too -common instance of a company failing
to deliver on its end of these new deals, placing too much of its stock in a celebrity and not enough
on its own resources. Pharrell Williams just sued liquor giant Diageo earlier this year for $5 million
after it allegedly failed to meet distribution agreements. And one ofJennaine Dupri's creative direc-
tor roles, for soy -based 3 Vodka, eroded for similar reasons in zoo9. "They said to me in the begin-

ning, 'It's exciting. You get to be part of a liquor brand,' and
at the same time the brand wasn't prepared to be involved
with me. That's where the business went sour," Dupri says.

"There's a lot of things you have to take into consideration
when doing these deals. These companies have to be pre-
pared for the next steps."

Of course, the onus also lies on the celebrity to deliver
compelling product ideas-not to mention brand loyalty.
On Twitter, much has already been made of Keys' devo-
tion to her iPhone prior to aligning with BlackBerry, not to
mention Timberlake's quote to the New York Post in late
2012 that he should always be seen with a Coors Light in his
hand. That's where the risk of inauthenticity comes in.

"The perception is that the artist just took a paycheck and
didn't go above and beyond-their core responsibility isn't
being a creative director," WME's Jacobs says. "The real
opportunity becomes when an artist is really evangelical
about the brand and they support it with the same vigor and
passion that they support their own brand to their fans." 0

TAKEAWAY: Today's artist/brand ambassador is
more than a pitch person. He or she also shares in
the risk and reward involved in creating new products
and services. But such risk is a two-way street.

Artists. Alicia Keys, Justin
Timberlake, Beyonce and
many others will likely
be more scrutinized for
their brand work than any
potential hit single. Artists
need to put in more work
than just lending their name
and face to a product.

Brands. Putting too much
stock in one artist can be a
serious risk for a financially
unstable company. Ironically,
if an artist is too big and
ambitious (for example,

Lady Gaga's failed deal with
Polaroid), the company may
buckle under the consumer
demand and financial
pressures of the proposed
products. Brands need to
ensure their balance sheet
is in order before hiring an
artist.

Fans. Music fans are more
vocal than ever when they
feel skeptical or distrustful
of a celebrity endorsement.
Taylor Swift and Beyonce are
already fielding a backlash
for shilling sugary sodas
as childhood obesity rates
continue to escalate, while
Timberlake and Keys are
being reprimanded for
showing previous loyalty to
competitors' products.
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DIGITAL

The Social
Week
Bands and fans interact daily,
with some days being more
effective than others
By Glenn Peoples

If you think each of the seven days of the week is equal,
think again.

Yes, each day is equally divided into 24 equal hours
and each hour has 6o equal minutes. When it comes to
the social -media behaviors of musicians and their fans,
however, the days of the week are far from routine.

Data provided by Next Big Sound shows there are
rhythms to the ways artists and people act online.
The metric, loosely termed "periodicity," represents
the day's share of the week's activity. (So, 14.8 means
14.8% of that week's activity on a particular service
took place on that day.) Understanding the peaks and
valleys in these behaviors can be advantageous in using
online marketing tools.

Take Facebook, for example. An artist will post on
Facebook hoping to get a maximum number of likes
from followers and readers. According to Next Big
Sound's data, Monday is the best day of the week in
terms of average likes per Facebook post with 14.8. The
average drops steadily to a low of 13.9 on Friday before
increasing to 14.5 on Sunday, the week's second -highest
average. So artists can expect to get the most likes on
their Facebook posts on Mondays and Sundays.

The data is also mirrored for artists. The numbers
show artists are almost uniformly active on Twitter
during the week. They hit a weekday low of 14.6 on
Monday and weekday highs of 15.1 on Wednesday and
Friday. But on the weekend, artists' Twitter activity
drops to 12.8 on Saturday and 12.5 on Sunday-that's
more than a 15% drop from the midweek average. Fans'
Twitter usage doesn't fall off nearly as much on week-
ends. Average daily Twitter followers, not shown on the
graph here, drops only 5% on the weekend.

There's a lesson here for Twitter users: The weekend

FACEBOOK LIKES
Socialize with maximum
effectiveness. Facebook
posts on Mondays get
more likes than on any

other days.

14.8

14.6

14.4

13.4

12.8

INTERNET RADIO
IMPRESSIONS

Busy work week?
Internet radio

impressions rise from a
Monday low to reach a

high during the weekend.

TWEETS
Artists: Weekends are

where opportunity
lies-tweet volume
drops, but follower

activity doesn't.

15.1
15.0 15.

MONDAY TUESDAY WEDNESDAY THURSDAY

VEVO VIEWS
Thinking about when to
premier a video? Artists

get most views on
Saturdays and the least

on Mondays.

L

FRIDAY SATURDAY

NEW INSTAGRAM
FOLLOWERS
Want the most

comments on an
Instagram photo?
Shoot for Sunday,

but skip Friday.

16%

14%

12.5

12%

SUNDAY

Next Big Sound took an average of per -weekday activity for a given artist over as many weeks of data as it had for that artist in
2012. It calculated the percent each weekday represented out of an average week. Then it averaged those per -weekday values
for a subset of roughly 17,000 highly popular artists.

holds untapped opportunity. Artists may be busy with band practice
or traveling to gigs. Label or management company staffers may not
like to tweet as often on weekends. But the goal should be to tweet
when your fans are likely to see it.

Other data confirms that weekends are busy. Artists get their highest
share of new Instagram followers on Sundays and their least on Thurs-

days and Fridays. Fans also stream a lot of audio and video on the week-
ends. Artists' share of Vevo views peaks on Saturday, and their share of
Internet radio impressions is highest on Saturdays and Sundays.O

TAKEAWAY: Knowing the best days of the week to reach fans could
make your promotional efforts more efficient.

CD Single
Holding On
Walmart, Trans World say the
format is still doing well
By Ed Christman

For those who believe the life span of the CD has only a few more
years left, label actions speak louder than digerati words. Not only
are labels supporting the CD album, but they're still supporting
the CD single and vinyl, even though Nielsen SoundScan's singles
chart rarely has five titles selling more than i,00 o units each week.

As it is, this week's top seller is Jimi Hendrix's "Somewhere,"
which debuted with more than 3,000 copies and is, according to
sources, a Walmart- and indie-store exclusive.

The Walmart B-side features a Band of Gypsys live cut of "Fox-
ey Lady" recorded at New York's Fillmore East in 1970, while the
indies' B-side is an unreleased Band of Gypsys studio version of

"Power of Soul." The single is meant to serve as an advance for
People, Hell & Angels, a new Hendrix album of 12 never -before -

released studio recordings due March 5.
The labels don't issue singles on every hot seller, but they do on

some and when it makes sense. The same goes for retailers includ-
ing Trans World, according to Ish Cuebas, VP and divisional mer-
chandise manager for music and new media. For example, he says
Adele's "Skyfall" was the last single the chain carried. The song is
the No.2 seller this week, having scanned more than 2,000 copies
and nearly 6o,000 to date.

Other top -selling physical singles include upcoming pop -rock
band New Hollow's "Sick" (142,000 total units), "Boyfriend"
(225,000) and "Airplanes" (79,000 units); Carly Rae Jepsen's

"Call Me Maybe" (69,000); and One Direction's "Live While
We're Young" (42000).0

0 BILLBOARD I FEBRUARY 23, 2013 INFOGRAPHIC BY DAVID FOSTER
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Congratulations Mumford & Sons on your
double GRAMMY° win
A special mention also goes to winners Adele, Sir Paul McCartney, Trent Reznor and all our
nominees this year. We're proud of you.

Bringing great British songwriting to the world

www.prsformusic.com
Follow us on Facebook and Twitter

PRS
for MUSIC
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The Deal
Blavatnik Gets
His Prize
W HAT: Warner Music Group's pre-emptive bid by far beat
the nearest competitor to win the auction for Parlophone, home
to Coldplay and Pink Floyd. It has agreed to pay £487 million
($762 million) to Universal Music Group, which had to sell the
label and other assets in order to win regulatory approval from
the European Union for its own purchase of EMI Recorded Mu-
sic. According to sources, Parlophone, which includes Chrysalis
and the Ensign label, generated about $2o5 million in earnings
before interest, taxes, depreciation and amortization on about
$400 million in revenue last year. Sources indicate the next -
highest bid was $55o million.

WHY: Did Access Industries' Len Blavatnik, who's known for
disciplined investments, overpay? Some sources suggest he had
to absolutely win Parlophone and needed to make a statement
after losing the auction for all of EMI Music when UMG bid £1.2

billion ($2.9 billion) and he wouldn't budge from his $2.5 billion
bid. This time out, some may suggest that Blavatnik overpaid for
Parlophone, but that bid is slightly more than a six -times -multiple,
while UMG said its £1.2 billion EMI acquisition came out to a
seven -times -multiple for all of EMI's recorded -music operations.
But other sources suggest Blavatnik got the part of EMI that he re-
ally wanted, which has been the prime A&R mover of EMI's cur-
rent market share during the last to years. The goal for WMG and
UMG in both cases is to reduce the multiple to about four -times
through cost savings from combining operations.

WHO: If anyone thought billionaire Blavatnik was a missing -
in -action owner of his latest toy, Warner Music, this deal serves
as the final notice that the new owner plans to shake up the mu-
sic industry-in case you didn't get the message when he wrote a
$3.3 billion check to buy WMG, then OK'd the exit of Lyor Cohen
as Warner's recorded -music CEO in September, followed that
up by making a $13o million investment for a minority stake in
Deezer through Access Industries and hired company -building
Rob Wiesenthal as COO.

IF: WMG has said it will use a new term loan to pay for Parlo-
phone, so if it doesn't put in any equity, and can get the new debt
at 4.5% interest, that means it will add another $34.4 million in
interest payments to the $185 million it pays annually on its $2.2
billion in debt. Adding another $3o million in annual principal
payment that's required by one of its loans, that comes to $249
million in interest payments and debt reduction annually. Mean-
while, its operating income before interest, taxes, depreciation
and amortization was about $353 million last year, plus another
$105 million from Parlophone and whatever other cost savings it
achieves from merging it with WMG's European operation. As-
suming it will get to Ssoo million this year, that's a 2 -to -2 cover-
age, which is a ratio investors like to see. -Ed Christ man

Did Blavatnik overpay? Sources suggest he
had to win the Parlophone auction to make
a statement after failing to snatch up all of
EMI's recorded -music operations.

Europe. This deal-which
includes EMI operations in
Belgium, the Czech Republic,
Denmark, France, Norway,
Portugal, Spain, Slovakia and
Sweden-makes Warner Music
Group more competitive in
Europe, where the company
was considered the weak player
when compared with EMI, Sony
and Universal Music Group.

Artists and managers. I hey
now know that Len Blavatnik
will not let Warner Music
stand as an also-ran, even
though it trails Sony in market
share by almost 10 percentage
points and UMG by almost 20
percentage points. But can
Warner retain artists whose
deals are coming up, like Pink
Floyd's in 2015?

Indie labels. Such imprints
as Beggars Banquet like that
Warner is showing that it'll
remain competitive and a
force to be reckoned with,
because they realize that
they'll lose out if the industry
is dominated by two giant
companies.

0 BILLBOARD I FEBRUARY 23, 2013 ILLUSTRATION BY BRIAN STAUFFER



PARLOPHONE BY THE NUMBERS

$762m willW
h aptaWy e r

Parlophone $1.9b What
Universal
paid for EMI

EXECUTIVE TURNTABLE

TOURING
Brian Smith has fond memories of his eight -year stint as tal-
ent buyer for Los Angeles' legendary Troubadour, named
one of Billboard's io top most influential clubs in America
last year. "I got to live out all my childhood fantasies of meet-
ing and booking my heroes," Smith says. "Not just the artists,
but the managers and agents." With a desire to book and de-

velop acts on a larger scale, Smith has joined Live Nation's
team of talent buyers in Southern California, where he'll
create new regional events and assist booking such venues
as the Wiltem, Verizon Wireless Amphitheater, Hollywood
Palladium, Gibson Amphitheatre and the Avalon. "I'm look-
ing at maybe developing a festival and other special events,"
Smith says, adding that he'd like to begin staging concerts
at Dodger Stadium and the Los Angeles State Historic Park.
"It's not just traditional venues; I'm looking at unique plays
for the artist." Meanwhile, the Troubadour has tapped Alex-
andra Maxwell as its new talent buyer.

Ticketmaster Canada appoints Patti -Anne Tarlton se-
nior VP/COO. She was VP of live entertainment at Maple Leaf
Sports & Entertainment.

RECORD COMPANIES
Disney Music Group promotes Scot Finck to senior VP of
promotion. He was VP of promotion at Hollywood Records.

PUBLISHING
Primary Wave Music Publishing appoints Jake Livings-
ton senior director of creative. He was an A&R consultant at
Epic Records.

DIGITAL
Pandora names Michael Herring CFO. He was VP of op-
erations at Adobe Systems.

MANAGEMENT
Career Artist Management promotes Adam Harrison
to GM and Wayne Sharp to VP of touring. Harrison
handled day-to-day duties for Maroon 5, and Sharp was
head of tour marketing.

-Mitchell Peters, exec@billboard.com

Further Dealings
Ticketmaster is launching a digital transfer option
for its North American tickets, whereby buyers can
pass along tickets to others at no cost, directly from
their online Ticketmaster accounts. The platform,
which digitizes the ticket, also addresses issues like
counterfeiting and scalper fraud. Ticketmaster's
transfer technology works with all ticket types, with
purchasers able to transfer tickets "almost instant-
ly" using Ticketmaster's ability to reissue bar codes.
Through the transfer process, the original bar code
is invalidated and the recipient receives a digital
ticket with a reissued bar code, enabling the seam-
less transfer of paper ticket and print -at-home tickets
to digital . . . Digital music service Slacker, which
counts more than a half -million paying subscrib-
ers, announced an overhaul designed to appeal to
mainstream users as opposed to music aficionados.
The new version has additional visual elements and
adds more personalized recommendations than the
prior version in order to appear friendlier to new us-
ers who may not know what they want to listen to or
how to navigate its prodigious catalog of music, news,
comedy and sports programming. Slacker launched
five years ago primarily as a free Internet radio ser-
vice organized around genres programmed by music

experts. Through the years it added a monthly $3.99
ad -free subscription radio tier as well as a monthly
$9.99 on -demand offering similar to Rhapsody
and Spotify. But the San Diego company struggled
with the same problem all other music services have
run into-how to get enough people to pay monthly
fees in order to become profitable. Of the 4 million
listeners who tune in to Slacker every month, about
12.5% are paid users. Of Spotify's zo million users, 5
million spring for a premium version of the service

. EMusic has launched an a la carte download store,
a move that opens up the download retailer to a new
swath of consumers who aren't ready to sign up for
one of eMusic's paid -download tiers. The company
hopes that reducing the membership fee hurdle will
attract new users, eMusic CEO Adam Klein said last
month at the Consumer Electronics Show, when the a
la carte store was first discussed. Klein also hinted at
other additions to the store this year. Ala carte buyers
will have to pay more than eMusic members who buy
a monthly, quarterly, biannual or annual subscription.
For example, Tim McGraw's new album, Two Lanes of
Freedom, is priced at 69 cents and $6.99 for tracks and
albums, respectively, for members, and 99 cents and
$9.99 for non-members.

Sylvia Rhone
and her Vested
in Culture
label, a joint
venture with
Epic Records,
named three
members to
the team: Mar-
geaux Rawson
as senior VP
of operations,
Amanda
Berkowitz as
VP of A&R,
and Shaniqua
Branch will
assist with
administra-
tive duties as
manager.

$3.3b

Joseph and
Melissa
Shalom
attend the
relaunch of
SUFAC's
concert
series on
Feb.10.

What Len
Blavatnik paid
for Warner

[ GOOD

Works

Artists Auction Off
Instruments For SUFAC

On the evening of Feb. zo, in an upstairs corner of
Hollywood's Emerson Theatre, where Republic Re-
cords held its official Grammy Awards after -party, acts
like Florence & the Machine, Gotye, Kelly Rowland,
the Civil Wars and Nelly could be seen signing instru-
ments and posing for photographs with a placard that
read, "I Stand Up."

In addition to celebrating the Grammys, the party
served as a platform to help relaunch Stand Up for
a Cure, a New York concert series designed to raise
funds for various causes. SUFAC's last charitable con-
cert was in zozo, but Joseph Shalom, whose company
Live Production Group produces the series, has big
plans for the future, including numerous shows this
year and several events planned for New York's Ham-
merstein Ballroom around the next Super Bowl.

"We knew that being here in Los Angeles for
Grammy week is pretty big," Shalom says, noting that
SUFAC partnered with EMI Music Publishing for its
2009 Grammy after -party. "It's one thing to try and
relay an offer and explain what we're doing from an
agent, but another when you have a physical presence
and they see the good work you're doing."

The signed instruments will be auctioned off dur-
ing SUFAC's kickoff event of 2013-a performance
with Jerry Seinfeld at New York's Theater at Madison
Square Garden on April 27, which will benefit the
American Diabetes Assn. Shalom hopes to have up to
six SUFAC concerts around the city in 2013.

Cynthia Sexton, executive VP of brand partnerships
and licensing for Republic and Island Def Jam, says
SUFAC was the perfect organization to partner with
for Republic's Grammy after -party. "They're not just
looking for cures to cancer or one thing," she says.
"They're raising funds for medical research and treat-
ment across a broad spectrum of medical illnesses."

-Mitchell Peters

BRIAN SMITH PHOTOGRAPH BY BEN CLARK FEBRUARY 23, 2013 I WWW.BILLBOARD.BIZ



TOPLINE

Emilio Estefan
Chairman,

Estefan Enterprises

As chairman of Estefan Enterprises, Emilio Estefan
employs more than 4,00o people among his many
ventures, including five Bongos Cuban Cafes, Larios
on the Beach restaurant, hotels and his Crescent
Moon Studios. Add an upcoming Broadway show
based on his life, a production deal with zoth Century
Television, his seat on the National Museum of the
American Latino board and his ownership stake in
the NFL's Miami Dolphins.

1111DGet up and have breakfast with my daughter. Then
go for a run down Ocean Drive, or ride my bike, and
have my Cuban coffee at Larios. Mornings are my time.

I see [my wife] Gloria, have lunch with my son and grandson,
who live next door.

Meeting with Bongos staff in my Miami Beach office.

I usually don't schedule morning meetings, but
several Broadway writers are flying in to discuss the
concept of the show.

Arrive at Crescent Moon. I spend much more time in
2.00 the studio than the office. I spent the afternoon mixing

Gloria's new album and writing a couple of songs for a
new Russian singer. I also worked on the budget for a new Paul
Anka production and am putting the finishing touches on El
Cata's new album.

Squeeze in press Interviews on the Broadway deal.

Take the entire studio staff outto dinner. We've been
9.00 going to the same restaurants close to the studio for

the past 25 years: Tropical Chinese, Delicias de Esparia,
Cafe Abracci.

Traffic into the studio slows down, so we can get
10.30 creative. When the [NBA's Miami] Heat is playing,

NM

Igo to most of their games. I wrote their new song,
*Celebrate," and I play with a group of percussionists during
commercial breaks. People go crazy.

12.00 Get home -Leila Cobo
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House of Blues Entertainment rocks into spring with our FIRST EVER

20th Anniversary Tour featuring Flogging Molly, Ones to Watch Tour featuring Blackberry Smoke,
and a SOLD OUT Imagine Dragons Tour.

ONES TO WATCH
TO.1R 20L'i

SMOKE

Feb 2
Feb 5
Feb 6
Feb 7

Feb 8

Feb 9
Mar 2
Mar 21
Mar 22
Apr 4
Apr 5

WITH SPECIAL GUEST

DRAKE WHITE

House of Blues
Mod Club
Paradise Rock Club
Irving Plaza
Fillmore
TLA
House of Blues
House of Blues
House of Blues
House of Blues
House of Blues

Cleveland, OH
Toronto, ON
Boston, MA
New York, NY
Silver Spring, MD
Philadelphia, PA
New Orleans, LA
Dallas, TX
Houston, TX
Anaheim, CA
Los Angeles, CA

SPECIAL THANKS TO TREY WILSON,
SOUTHERN GROUND, BRETT SALIBA & CAA

/BLACKBERRYSMOKE 110 /BLACKBERRYSMOKE

01

e
9tht 13

TOU
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gAtito

tom
Syfith

SKI
S ER

Jan 24 Orbit Room
Jan 25 Fillmore
Jan 26 Aragon
Jan 27 Bogart's
Jan 29 House of Blues
Feb 1 House of Blues
Feb 2 Roseland
Feb 5 Fillmore
Feb 7 Fillmore
Feb 8 House of Blues
Feb 9 Tabernacle
Feb 11 House of Blues
Feb 12 Revolution
Feb 15 House of Blues
Feb 16 House of Blues
Feb 17 House of Blues
Mar 7 House of Blues
Mar 12 Paramount

Grand Rapids, MI
Detroit, MI
Chicago, IL
Cincinatti, OH
Cleveland, OH
Boston, MA
New York, NY
Silver Spring, MD
Charlotte, NC
Myrtle Beach, SC
Atlanta, GA
Orlando, FL
Ft. Lauderdale, FL
New Orleans, LA
Dallas, TX
Houston, TX
San Diego, CA
Seattle, WA

THANKS TO GARY SCHWINDT, JOSH HUMISTON & APP

0 Oxfam borstal beatAmerica RECORDS

IMAGINE
DRAGONS

Feb 11

Feb 12
Feb 14
Feb 15
Feb 22
Feb 23
Feb 25
Feb 27

Feb 28
Mar 1
Mar 4
Mar 5
Mar 6
Mar 8
Mar 14
Mar 18
Mar 19
Mar 20
Mar 23

WITH SPECIAL GUESTS

ATLAS NICO
GENIUS VEGA

House of Blues
House of Blues
Tabernacle
House of Blues
Fillmore Silver Spring
Roseland Ballroom
House of Blues
Sound Academy
Egyptian Room
Fillmore Detroit
House of Blues
House of Blues
The Pageant
Varsity Theater
Commodore Ballroom
House of Blues
House of Blues
The Wiltern
Fillmore Auditorium

Dallas, TX
Houston, TX
Atlanta, GA
Orlando, FL
Silver Spring, MD
New York, NY
Boston, MA
Toronto, ON
Indianapolis, IN
Detroit, MI
Chicago, IL
Chicago, IL
St. Louis, MO
Minneapolis, MN
Vancouver, BC
San Diego, CA
Anaheim, CA
Los Angeles, CA
Denver, CO

SPECIAL THANKS TO MAC REYNOLDS,

ADAM BRILL, CORRIE CHRISTOPHER & APA

/IMAGINEDRAGONS @IMAGINEDRAGONS

more information at www.houseofblues.com
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For The
Record
In the Feb.
16 issue,
Frank
Cooper's
title was
misstated.
He is chief
marketing
officer
of global
consumer
engagement
at PepsiCo
Global
Beverages
Group.

LATIN

New Radio
Formats Shut
Out Latin Pop
Don Omar dominates this year's
Billboard Latin Music Awards but
also highlights a new blurring of
Latin's genres
By Leila Cobo

For the second year in a row, Don Omar leads the list
of finalists for the Billboard Latin Music Awards, gar-
nering 28 nods, two more than in 2012.

His sustained popularity underscores the increas-
ing importance of digital business to Latin music in
general and Don Omar's pull within that realm: He's a
finalist in every digital category, including social art-
ist, streaming song, digital song (where he competes
against himself) and streaming artist of the year.

The awards honor the most popular albums, songs
and performers in Latin music, as determined by the
sales, radio airplay, streaming and social data that
inform Billboard's weekly charts during a one-year
period (this year's spanned Feb. 4, 2012 -Jan. 26, 2013).

But Don Omar's encore, coupled with the names of
most other big finalists-Romeo Santos, Wisin & Yan-
del, Prince Royce, Pitbull and 3Ba1lMTY-highlight a
Latin music landscape where genre lines have blurred
and the new pop is a mix of urban, dance and tropical.

The tendency partly mimics the mainstream, where
uptempo dance tracks have largely taken over roman-
tic fare on top 4o radio. But in Latin, that condition has
been aggravated with the increasing presence of Eng-
lish tracks on Latin stations. The end result is that tra-
ditional Latin pop-from romantic tracks to pop/rock-
has been edged off the radio, airplay charts, other
promotional platforms and, finally, digital sales charts.

"What we call today 'traditional pop' has been natu-
rally excluded, because pop stations are really playing
rhythmic music," Universal Music Latino/Machete
managing director Luis Estrada says. Machete is home
to Don Omar and Wisin & Yandel, while Universal Mu-
sic Latino's roster includes Alejandro Sanz, who has
only two nods for the Billboard Latin Music Awards,
and Grammy Award winner Juanes, who has none.

"It's a problem because clearly audiences still have
a strong appetite for pop," Estrada says, noting that

Clockwise
from top
left: Wisin
& Yandel,
Romeo
Santos,
3BaIIMTY
and Don
Omar

Sanz had the top -selling Latin album during the holi-
days and that both he and Juanes are launching U.S.
tours this spring. Also touring U.S. arenas is Ricardo
Arjona, who received three award nods despite a
string of radio hits that nevertheless couldn't match
the clout of acts like Don Omar, Santos or Wisin &
Yandel, who play on many more stations.

"Pop artists lack radio because a lot of American
and urban music has taken their slots," says George

"Pongy" Major, CEO of Promovision Music, whose
clients include Tito "El Bambino," Daddy Yankee
and Chino & Nacho. This week, for example, there
are nine English -language tracks among the top 5o
of Billboard's Latin Airplay chart, including EDM
act Swedish House Mafia at No. lo with "Don't You
Worry Child." On Latin Pop Airplay, there are 15 Eng-
lish tracks among the top 5o. More telling is the Pop
Airplay chart's top four slots, which are occupied by
artists who are considered primarily urban-Daddy
Yankee, Don Omar, Wisin & Yandel and Tito "El Barn-
bino"-and who are leading Billboard finalists.

"Reggaeton evolved," Major says. "The artists
evolved. They mixed in samba, merengue, tropical.
Latin urban music is a fusion of many genres. Daddy

Yankee's 'Limbo' is a pop track, even if it's urban."
Which is great, as "Limbo" happens to be a solid hit.

But the trend leaves more traditional, romantic pop out
to dry. It isn't as big a problem for stars like Sanz, Juanes
or Arjona, but for new acts, Major says, it's tough.

"New artists have to really analyze what they're go-
ing to record," Major says. "If you tell me I'm going
to record someone who sounds like Juan Gabriel and
take him to No. 2, wow, that's hard. Today's young lis-
tener is not leaning in that direction."

But the listener isn't leaning away from pop either.
At least part of the solution lies in the repertoire. A

fresh, rejuvenated brand of pop-like that of Jesse & Joy,
who have a sound and a look-can find radio airplay.

And of course, acts like Sanz and Arjona most defi-
nitely still have strong album sales.

Beyond trends or taste, pop acts also suffer on the
charts because many pop stations predominantly play

"recurrents," and so, don't report to the Billboard chart
panels. As a result, many new pop tracks that do get
airplay on these stations don't get the chart traction. 0

TAKEAWAY: As Latin radio plays more rhythmic music to

keep up with listeners, traditional pop is being eased out.

Latin pop. There will
be far less airplay on
stations like WPAT New
York unless singles
feature bachata, urban
or tropical remixes that
will get them airplay in
those formats and on pop
stations that have gone
more urban and dance.

Artist development. Unless
acts are prepared to deliver
uptempo material, inventive
promotion beyond radio is a
must. This year's Billboard Latin
Music Award finalists for new
artist of the year illustrate the
trend: tribalero act 3BallMTY,
Dl Juan Malian, Brazil's Michel
Yak!, and regional Mexican act
Jesus Ojeda y Sus Parientes.

Don Omar. How does radio
love thee? Let us count the
ways: Pop, tropical and Latin
rhythm stations all play
his songs, as well as a few
regional Mexican outlets. For
today's formats, his brand of
urban/pop/dance rules.
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In loving memory of,

LESLIE FRANKENH EIMER
wife, mother, inspiration, and our best friend...

John, Erin and Conway Sean

Four -Time Emmy Award Winner

Member of the Board of Governors of the Television Academy

"When Leslie embraced you as a friend - well, it was a life sentence. Even after
surviving a harrowing health scare three years ago, she always wanted to know
how YOU were, before she'd entertain questions about her own health. Part of
Leslie's magic is that she positively RADIATED loyalty and love and laughter. What
great FUN she was! Plus, of course, she was smart as a whip and blessed with
incredible artistic talent. She was also a fierce fighter. You wanted her on YOUR
side, always! But, oh, when Leslie laughed - well, the world somehow became a
better place. All of us who knew her and loved her will miss her, terribly."

- Russ Patrick, emmy® Magazine 2013

In lieu of flowers, you can make a donation in Leslie's memory to:

City of Hope Memorial: Leslie Frankenheimer

(HCT/Dr. Stephen Forman)

1055 Wilshire Blvd., 11th Floor
Los Angeles, CA 90017

Attention: Britta Bucholz
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Think Tank
GAIL MITCHELL

Not Content Without
Distribution
Independent radio ownership by
African -Americans has dwindled,
countering music's true diversity

There's an old saying that goes, "Those who do not learn from history are doomed
to repeat it."

With this being Black History Month, the quote rings especially true in light of a
Dec. 18 article written by National Newspaper Publishing Assn. Washington, D.C.,
correspondent Freddie Allen. The headline: "Blacks Poised to Own Smaller Share
of Media Outlets." The disturbing takeaway: That additional consolidation regu-
lations proposed by the Federal Communications Commission (FCC) will place
black media ownership even further out of reach.

Despite African -Americans' growing consumer power and mainstream brand -
marketing clout (Beyonce, Jay -Z, Lil Wayne, Nicki Minaj)-one key voice is
slowly and systematically being silenced. That African -American communities
across the country are losing a vital means of local engagement, while new and
established artists, especially in R&B, are losing a key vehicle for exposure.

According to the National Assn. of Black Owned Broadcasters, black ownership
has declined precipitously since 1995, when Congress passed legislation repealing
the minority tax certificate. Then the Telecommunications Act of 1996 was signed
into law, allowing broadcast companies to own an unlimited number of radio stations.

The affect on black radio ownership has been significant. In 1995, according to a dock-
et filed by NABOB, the number ofAfrican-American companies owning radio stations-
like Inner City Broadcasting, owned and operated by New York's Sutton family, and
Radio One, launched by Cathy Hughes-was 146. In2012, that number dropped to 68.

Now, Inner City is no more. The chain filed for bankruptcy and was bought last year
by YMF Media (whose owners include Ron Burkle and Magic Johnson).

With African -Americans comprising 13.6% of the U.S. population, both NABOB

RAY WADDELL

Can GameChanger help
bands with a new revenue
stream in mobile games?

After fulfilling his contract as a New Jersey -based talent buyer/
promoter for Live Nation and waiting out his noncompete, Bam-
boozle festival founder John D'Esposito has re-emerged with
what he believes is a new revenue stream for artists: mobile gam-
ing. He has launched GameChanger World, an artist -driven plat-
form developer based in Freehold, N.J., as a joint venture between
D'Esposito's Max Cruise Entertainment and Storm City Games.

GameChanger Labs, the company's development arm, sifts
through gamer apps and finds cool, under -the -radar titles, then en-
lists artists as creative partners, creates mobile games with band
members as characters and puts the games on the artists' social sites
and GameChanger.com's mobile gaming "boardwalk." The games
are free and fans pay $o.99-$1.29 through in -game micro -transac-
tions to advance and compete with other users. Each act contributes
a minimum of 30o prizes (such as CDs, merch and tickets) to the
pool, and revenue is split between the artists and GameChanger. Live

0 BILLBOARD I FEBRUARY 23, 2013

GameChanger
apps-like this
one 'Featuring
rapper T. Mills-
offer merch
and tickets as
prizes.

data and the FCC's Ownership Data Report come to
the same conclusion as NABOB states in its docket:

"African -Americans are woefully underrepresented in
the ownership of broadcast stations."

Radio remains a vital component in breaking artists.
But in this era of radio conglomerates and program-
ming homogenization, only the same few "hits" are re-
cycled repeatedly. And only a small percentage ofR&B/
hip -hop acts make that pop -crossover cut. So where do
equally deserving and diverse new (and in some cases
established) R&B/hip-hop acts go for airplay exposure?

Yes, there's still Radio One and other black owners
like Greg Davis of Davis Broadcasting (with stations in
Atlanta and Columbus, Ga.) and Stevie Wonder (KJLH

Stevie
Wonder
and Radio
One's Cathy
Hughes

Los Angeles). But there's a need for more. A situation,
which improved, can only help further benefit the mu-
sic industry's bottom line and that of local communities.
African -Americans can't just stay on the sidelines pro-
viding content and not also have a stake in distribution.

Organizations like NABOB are still fighting the
good fight. But also needed is the return of the FCC
as an ally in helping minorities and women become
owners, along with support from savvy African -
American entrepreneurs. 0

TAKEAWAY: In 1996 there were 146 African -
American -owned radio stations. At the end of 2012
there were only 68, and there soon could be even fewer.

events like the Skate & Surf Festival launch party, set for May 18-19 in
Freehold, will offer bands the chance to play fans.

All the variables in launching any new concept notwithstanding,
GameChanger seems to be positioned to tap into a credible revenue
stream for both developing bands and a music industry that desper-
ately needs new forms of income. Touring is saturated at the club
level, holds at prime rooms are six deep in some cases, and touring
is a narrow -margin business. Today's fans demand interaction with
their bands, and mobile gaming is a way for them to engage fans 24/7.

Esposito was hoping for 20 bands initially but now has so, with a
"line to get in the door. The bands have absolutely taken over. They
know more about it than we do."

Mobile gaming is a multibillion -dollar business and "none of that
is coming into the music industry," D'Esposito says. "This is a rev-
enue stream without so many hands in [bands] pockets. Right now
they say the average kid spends between $3 and $s in the average
game he downloads. How much will the kid spend when he actually
can play his favorite band?"

The prototypical GameChanger band-of which there are hun-
dreds-would tour constantly, have an active social presence and be
on a small indie label or unsigned. The fan base is right in the mobile
gaming community, in which there are millions of users.

For GameChanger to gain traction, the bands must be engaged,
the games have to be great-even addictive-and they have to be put
in front of gamers. 0

TAKEAWAY: Smart young bands could generate new revenue and
enhance fan engagement by tapping into mobile gaming.

Live Nation
will launch
the inaugu-
ral Faster
Horses
camping
and country
music "three-
day hillbilly
sleepover"
July 19-21
in Brooklyn,
Mich.
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ANDREW RAZEGHI

The Upside
Of Down
How to innovate when times
get tough: disruptive ideas,
communication, cost-cutting

Creativity loves constraints. When it seems like there's no other op-
tion, human history shows that we create one. We innovate. The
question is, What is the best way to innovate when times get tough?
To quote Warren Buffett, "Risk comes from not knowing what
you're doing." Here are three things you need to know and do, now.

1
Launch your most disruptive ideas. Industry leaders leap-
frog the competition by launching their most disruptive ideas
when others pull back. To illustrate, consider this: In February

1930, four months after the stock market crash, Henry R. Luce
launched an audacious, irreverent and vibrantly colored arsenal of
human -interest stories in the form of a new media product called
Fortune magazine. Not only did he have the gall to launch a new
product in the shadow of the Great Depression, he created an ex-
pensive one. At the outrageously lofty price of $2 per issue, Fortune
launched with only 30,000 subscribers. By 1937, the magazine net-
ted a half -million dollars on its circulation of 460,000. By the end
of the decade, Fortune had become required reading on Wall Street.

Why did it work? For the very same reason that all great new prod-

ucts work: It made a uniquely relevant contribution
to its customers' lives. A recession-or in this case, a
depression-doesn't make market needs disappear.
Not only do they still exist, new needs emerge. In
the case of Fortune, the stock market crash actually
piqued interest in the culture of business. People
were more attuned to what went on behind closed
doors, in boardrooms and in the hallowed halls of
corporate America. Luce gave consumers the stories
they couldn't get: insight into the personalities be-
hind the numbers.

Fortune worked not in spite of the Great Depres-
sion, but because of it. Like Luce did then, use this
time now to be aware of the market, not afraid of it.

2
Crank up communication. In a study of 600
companies, McGraw-Hill Research found that
businesses that maintained or increased their

advertising spend during the 1981-82 recession aver-
aged higher sales growth during the recession and in
the three years following. By 1985, sales of aggressive
recession advertisers had risen 256% over those that
cut back on advertising. In contrast, in 2002, the Strate-
gic Planning Institute illustrated that during economic
expansion, although 80% of businesses increased their
ad spending, there wasn't any improvement in market
share simply because everyone had increased spend-
ing. In a crowded bar, yelling louder doesn't help. When
markets are quiet, messages are heard.

3 Cut bad costs, and invest in good costs.
Before launching that across-the-board cost
containment program, ensure that the right

costs are cut.
Profit Impact of Market Strategy studied i,000

businesses between the 197os and the
199os to understand how they fared
during recessions.

In order to separate winners from
losers, PIMS considered three mea-
sures: return on capital employed,
change in profitability during the first
two years of recovery and change in
market share during the first two years
of recovery. PIMS found that not all
costs are created equal. In other words,
there are both "good" and "bad" costs.

Good costs yield improvements to
these measures. Bad costs do not. Good
costs are those that should be increased
during a recession. Bad costs are those
that should be cut. In other words, in-
vest aggressively in good costs: namely,
marketing and innovation.

Downturns are the ideal time to
unleash corporate creativity. The
greatest mistake one can make now
is to mortgage the future by failing to
innovate. 0

0.4!
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Andrew Razeghi (@andrewrazeghi) is
a lecturer at the Kellogg School of Man-
agement at Northwestern University
and managing director of StrategyLab,
a growth strategy and innovation con-
sulting firm. Email him at andrew@
strategylab.com.

TAKEAWAY:You don't need money to

think, but you do need time.Thinking is

cheap. Not thinki ng will cost you a fortune.
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TOPLINE

[QUESTIONS

Answered
Ben Horowitz

Co-Founder/Partner
Andreessen Horowitz

What did you wake up thinking about this morning? The
data networking industry, and how this $40 billion sector is going
to get rebuilt. We've made about four investments in this sector and
they all seem to be working. We sold Nicira Networks for $1.3 bil-
lion in July. There seems to be unlimited opportunity in this area.
Then I had that Trinidad James song in my head ["All Gold Every-
thing"]-the line "Mom always told me, boy count your blessings."

Describe a lesson you learned from a failure. I've had so many
failures. My big lesson in general is not quitting. If you take failure
personally and you give up, it really does become a failure. People
start thinking, "I failed, therefore I'm a failure." The same way you
don't succeed because you're successful, you succeed because of
what you do. I learned pretty early on when you start thinking, "I'm
successful because I'm Ben Horowitz," or whoever, that's when you
start making mistakes. With investments, we're doing a good job
when we back the person more so than the idea. When it doesn't
go right, the best thing I can do is to stay focused and clear on what
their options are. There's always some move you can make that can
improve things.

What will define your career in the coming year? My career
is going to be defined by how helpful I am to the entrepreneurs who
are in the struggle while they're in it, and if I can't make a meaning-
ful contribution, then it's time to move on. Sometimes they need
help with how to put their team together, how to finance a company
when it's in a pickle, how to think about a competitive situation or
how to fire someone. For example, I might be a rap fan but I don't
make a $1.5 million investment in a company like Rap Genius be-
cause it's cool. The idea the founders have is much broader than
rap; they're now expanding to poetry and legal notes.

Who is your most important mentor, and what did you
learn? Bill Campbell, chairman of Intuit and Apple director. A lot of
what I learned from him was how to treat people and help them un-
derstand where you're coming from. In these [venture capital] situ-
ations, there is a lot of hard and bad news that gets delivered. Being
able to do that and preserve relationships is a very hard thing. When I
was CEO of my first company, Opsware, he was on the board.

Name a project that you're not affiliated with that has
most impressed you in the past year. I've been very impressed
with my friend Drew Houston and his company Dropbox. Yes,
they're threatened by the likes of Apple's and Google's cloud ser-
vices, but they're doing a good job with product strategy and as-
sembling a great team.

Name a desert island album. Kanye West's My Beautiful Dark
Twisted Fantasy. He put so much of himself into that album.

-Yinka Adegoke 0

"If you take failure
personally and you
give up, it really does
become a failure."

a

Aga:46

Favorite breakfast:
Pancake special at Lois the
Pie Queen in Oakland, Calif.

Memorablemoment:
"Changing the strategy at
LoudCloud, the company
I founded, to become
Opsware. It almost caused
me to have a heart attack."

Advice for young
entrepreneurs: "Be true to
yourself and your own idea.
Be original. Don't do what
people want you to do just
because you think people
will think it's smart."

Myfirstjob: Software
engineer at Silicon Graphic.

Left: 'The Top left "The Top center: Top right:
dons of real OG of -Old-school 1 keep the
computer management vinyl, iPod pink
science: and the Including the to stay in
Charles baddest of album that touch with
Babbage, all badass changed my feminine
Alan CEOs, Andy everything: side."
Turing and Grove." Straight
John Von Outta
Neumman." Compton."

BILLBOARD I FEBRUARY 23, 2013 PHOTOGRAPHS BY ANNIE TRITT



BACKBEAT
For photos
of the music
business at
work and
play, go to
billboard.biz.

To submit
photos for
consideration,
send images
to backbeat@
billboard.
com.

1

8

Fashion
Week
Rocked!
Music stars strutted
down the runways, lined
the front rows, manned
the DJ booths and feted
veteran designers during
New York Fashion Week.
Meanwhile, on the
opposite coast, music's
top tier turned out for
Topshop's Los Angeles
opening.

1. Red hot: Miley Cyrus took in Rachel Zoe's
fashion show, seated front row with her mom,
Tish (left) on Feb. 13.

2. Does the devil wear Edun? Edun co-founders
(and husband and wife) Bono and Ali Howson
chat up Vogue's Anna Wintour (right) at the
Edun Fall 2013 fashion show on Feb. 7.

3. Hey! Ho! Tommy Hilfiger (left) with Marky
Ramon, backstage at the designer's Feb. 8
Men's Fall 2013 show.

4. Jennifer Lopez and manager Benny Medina
buss cheeks at the Feb. 13 opening party for
Topshop Topman at Cecconi's West Hollywood.

5. Solange Knowles, wearing Topshop, and
Topshop's Philip Green at the L.A. opening.

6. ASAP Rocky (far left) struts on the catwalk
for Hood by Air at Milk Studios on Feb. 10
and chills with Wake Flocka, ASAP Ferg and
designer Jeremy Scott (from left) backstage
at the Jeremy Scott Fall 2013 fashion show
on Feb.13.

"This was a
more natural
and organic
experience
than walking
the runway."
-A$AP Rocky, on hanging at
Fashion Week.

3
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Report
Winter Break

Let's face it, South by
Southwest in Austin and
Ultra Music Festival in
Miami are the (working)

Spring Breaks of the music industry.
But when top execs and artists want to
truly step off the mid -winter awards -
season and music festival treadmill,
here's where they go to bliss out. With
its luxe hotels playing host to the likes
of Katy Perry and Alton, the Maldives
aren't exactly a secret. But BB Gun
Press co-founder Brian Bumbery, who
represents Green Day and Jimmy Cliff,
still loves the island paradise's yet -
unspoiled serenity. "It's the only place
in the world where I've completely
lost track of time. It's so breathtak-
ingly beautiful that I weep every time I
arrive and leave." He's enamored with
Four Seasons Landaa Giraavaru
(below) (fourseasons.com/maldiveslg)

and the secluded villas at Constance
Halaveli (halaveli.constancehotels.
corn). Another beach -hopping devotee
is Cash Money Records honcho Ronald
"Slim" Williams, who raves, "I love the
Kahala in Hawaii. I go to get a massage

and just listen to the water." The Oahu
resort (kahalaresort.com) sits on a quiet
stretch of beach, yet is just 10 minutes
from the action in Downtown Waikiki.
A little higher up on the glamour scale
is Turks and Caicos Islands' Providen-
ciales, where Linda Carbone, co-owner
of Press Here (who represents everyone
from the Killers to Depeche Mode),
recently checked in to the sumptuous
Grace Bay Club (below) (gracebayre-
sorts.com), also a fave of Artist Group

International CEO Dennis Arfa. "The
water is beautiful and the beach is bet-
ter than any I've seen," Arfa says.

SCENE

Yet for the jet set, there's
one island that will seem-
ingly never fall out of fash-
ion: "St. Batts ...17 years

and counting," Epic Records chairman/
CEO Antonio "L.A." Reid says of his
annual winter retreat. The stylish
Hotel Saint -Barth Isle de France
(isle-de-france.com) is where the likes
of Jay -Z and Beyonce lay their heads.
But it's the new outpost of New York's
Bagatelle (bistrotbagatelle.com) that
is the island's buzziest schmoozing hot
spot, drawing such A-listers as Russell
Simmons and Simon Cowell. Suited to
slightly more Bohemian tastes is Island
Outpost's Strawberry Hill (island -

Slim
Williams,
Pink and
L.A. Reid
(from left)

outpost.com). The Jamaican hideaway
unveiled a major-league makeover last
year-but it has a history dating back
to Bob Marley, which is why, proprietor
Chris Blackwell reckons, "People con-
nected to music wish to visit." Nestled
in the Blue Mountains, 3,10o feet above
Kingston, it has 36o -degree views,
making it "just a local call away from
Heaven," Blackwell says. Escaping to
Cabo San Lucas, though, is really just
another excuse to move the party back
home into the sunshine. And at Spanish
hotelier Melia's celeb magnet ME Cabo
(above) (es.melia.com), industry types
carry on the festivities '61 morning.
Adam Alpert of 4AM DJs, who oversee
the property's music program, says the
vibe is conducive to good grooving. The
party crowd has included "producers
from L.A., as well as Slash, P!nk and
DJ Tiesto."

For those who prefer
to bundle up, Aspen is
hotter than ever. Some,
like Calvin Harris, go for

the scene at the winter X Games. But
others from songwriter Bonnie McKee
to producer Jed Leiber are there for the
glamorous resorts' everyday pleasures.
Apre-ski, most can be found at two
current hot spots: Little Nell's restau-
rant Element 47 (above) (thelittlenell.
corn) and the storied Hotel Jerome,
which just underwent a spectacular
makeover (hoteljerome.aubergere-
sorts.com). Expect late -night deals to
be going down in its legendary J -Bar.

-Ken Scrudato

@Rod ney-
Atkins
Spring
break is
almost
here! Who
is coming
to hang
with us at @
Spinnaker -
PCB on 3/8

@justin-
bieber
Pfamilytime
= happy

@ashley-
tisdale
Exhausted
#timetorelaz

THE MUSIC THAT MADE ME

Manish Raval
Lena Dunham's raw nerve and curvaceous body aren't
the only things getting majorly exposed on her HBO
hit "Girls." Emerging acts like kona Pop, Solange
Knowles and Tanlines get a big boost, thanks to the
show's music supervisor, Manish Raval of Aperture
Music. Here, he opens up about the musical firsts that
made a lasting impression on him.

First album I bought:
Duran Duran's Rio-
on cassette! It was a
very shady transaction.
Someone at school brought
in these tapes that his dad
stole. I paid $3 for it.

First album I knew all the words to: Guns N'
Roses' Appetite for Destruction. I was in seventh
grade, and hearing f -bombs on an album at that age
was shocking. It was like this dangerous rebellion that
I wanted to be a part of. I was a little heavy metal kid. I
grew up with a big brother who blasted Black Sabbath
and Metallica. I had long hair down to the middle of
my back, and a different Iron Maiden shirt for each
day of the week.

First album that rocked my world: Nirvana's
Nevermind changed everything. Culturally, it made
it feel like things were OK.

First concert: Olivia
Newton -John in the
fourth grade. My parents
told me I fell asleep for the
entire thing. In the sixth
grade, my brother took
me to U2'sloshues Tree

tour at the L.A. Coliseum.
That was a pretty major
experience.

First band: In high school I was a drummer in a
band called Sou led Out. We were a Red Hot Chili
Peppers -type funk -metal thing, like Fishbone. We
grew up going to see these guys, and No Doubt,
before they were famous.

First gig: The Troubadour in
L.A. is the first place my band
ever played. Everyone in the
world has played there. It's
historic, but still intimate. I was
just there to see Jake Bugg,
this 2o -something bratty, U.K.
punk -folk troubadour. His song
"Two Fingers" is on my current
obsessive rotation.

First band my kid made me listen to: One
Direction. My daughter is 7 and obsessed with
them. Funnily enough, she also loves the "Girls"
soundtrack. We get into the car and she wants to hear
Icona Pop's "I Love It" and the Santigold song,
"Girls." -Ray Rogers
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Gear "This is the room where I feel like
I'm back where I started."

Inside The Beatz Factory
Name: Swizz Beatz

Big break: Producing DMX's
"Ruff Ryders Anthem" in
1998.

Notable 2012 beats: Nas'
"Summer on Smash," Alicia
Keys' "New Day," solo single
"Everyday Birthday"

Grammy Awards: Best rap
performance by a duo or
group (2010), Jay -Z's "On to
the Next One"

Recent work: "1 worked on
some potential Beyonce
placements in here. I worked
on some potential stuff for
Jay -Z in here. I worked on
some Nas stuff in here. I
worked on some movie score
stuff in here."

On producing for his wife,
Alicia Keys: "It's fun, creative
and exciting. And when we
hook up, we do things that
I wouldn't normally do and
things she wouldn't normally
do, so the chemistry is pretty
cool."

Philanthropy: Recently
partnered with nonprofit
Music Unites to launch
Power of One Music-Versity:
Bronx Edition, a series of
inner-city music workshops.

For someone whose production discography is full of
hip -hop bangers meant to incite dancefloor mayhem,
Swizz Beatz' Oven Studios on the West Side of Manhat-
tan is downright hushed. In the two years since moving
into the space-which contains two seats and barely
enough room for three adults to stand in-the veteran
beat -maker and rapper has presided over a modest
setup while having access to an expansive view of the
midtown skyline.

"I'm able to easily bring people into my world in
here," says Beatz (real name: Kasseem Dean), who be-
gan his career as the Ruff Ryders' go -to producer and
has since helmed hits like DMX's "Party Up," T.I.'s
"Bring Em Out" and Beyonce's "Ring the Alarm."
"There's nothing here-no TVs, no chairs, so you know
that when you come in here, you come in here to focus
on the music." So far, artists like Beyonce, Jay -Z, Kanye
West, Timbaland and Beatz' wife, Alicia Keys, have all
entered the stripped -down sanctuary to bang out new
tracks, and Beatz' latest solo hit, the boisterous "Every-

day Birthday," was created in the humble studio.
The space reminds the Bronx native of his first re-

cording area in the late '9os, which featured a Dr.
Rhythm drum machine, TR-8o8 beat composer and a
Technics rzoo with a Gemini mixer. His current setup
includes a lone Studiologic VMK-I.88 Plus keyboard,
one Neumann microphone and an MPC Renaissance
production machine that the producer says is crucial to
his craft. Nearly everything else, he says, is handled by
his engineer: "All I want to know is how you turn it up,
and that's it."

Beatz made sure to get the travel version of the Re-
naissance-after all, his deals with global brands like
Reebok, Monster Headphones and Lotus have made
it necessary for the jet -setting producer to construct
beats outside of his New York haven. When asked how
often he buckles down in Oven Studios, Beatz replies,
"I can't say I've been in here for a straight week yet this
year. I can't say I've been in the United States for a week
yet, either." -Jason Lipshutz

1. Neumann mic: "I
leave certain things
up to my engineer.
It's a pretty efficient
microphone, but I
can't say something
real specific about it"

2. MPC Renaissance:
"What I like about
the MPC software is
that it can be used
(anywhere) as it's
only software, and I
can use it in Logic as
well."

3.1 like to feel like
I'm being sneaky
when I make music.

can see the city, but
nobody in the whole
world can see me."

4. Main console:
"Mostly everything is
synced into my bank
in Logic. This whole
room would be filled
up with equipment
if I was to take those
instruments out and
make them live...
that's the great thing
about technology."

5. Safe: keep
my drives in there,
and I might put my
watch in there." Are
there tap -secret
beats in there now?
"Definitely. That safe
is pretty serious."
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1. Carrie 4. Sting 7. Mumford
Underwood onstage & Sons
dazzles the during the celebrate

crowd. Bob Marley their two
2. Front left: tribute. Grammy
Beyonce, 5. Fun. wins.

husband performing. 8. Gotye
Jay -Z and 6. Alicia Keys and Kimbra
Drake, singing "Girl accept the

3. All smiles: on Fire." Grammy for

Dave Grohl record of the

and Adele year.

cozy up.

9. All -white 12. From
everything: left:
Taylor Swift Grammys
opens the executive
show. producer
10. Portia Ken Ehrlich,
De Rossi Recording
(left) and Academy
Ellen president
DeGeneres Neil
check out Portnow
Katy Perry. and host LL
11. Prince Cool 1.
presents the
Grammy for
record of the
year.
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ENCORE!
Technicolor gowns, sepia -toned screens ... and a downpour

of talent. Whether it was in dazzling big productions or soulful
stripped -down performances, the 55th annual Grammy Awards

got back to what matters most: the music

BY PHIL GALLO

THE 55TH ANNUAL GRAMMY AWARDS attracted 28.4
million viewers on Feb. to, according to Nielsen, the second -
biggest audience in the last zo years. And as much as CBS was
presenting "music's biggest night," the industry treated it as mu-
sic's biggest launch pad. Within 48 hours of the telecast conclud-
ing, performers from the show were flooding the marketplace
with music, products and announcements. Bruno Mars had a
new tour; a pre -order for Justin Timberlake's new album began
at midnight, while Target and Bud Light provided encores for his
single "Suit & Tie"; Ziggy Marley set publishing dates for his first
children's book; and Jay -Z promoted D'usse Cognac from his seat.
Best new artist/song of the year winner fun. announced on -sales
for shows between July 9 and Sept. 26.

A year ago, the post-Grammys efforts were limited to the release
of new singles from Nikki Minaj, Katy Peny and Chris Brown. This
year's show included numerous first-timers-Ed Sheeran, fun.,
Miguel, Jack White and Frank Ocean-but only a single song de-
but, Timberlake's "Suit & Tie" (as well as "Pusher Love Girl"). He
returned later in the show to assist with the announcement of a new
Grammy Music Educator Award. Add the Target and Bud Light
spots, and that was a whole lot of airtime for JT.

"I don't think that we should be limited to performing what
we call 'Grammy moments' in the context of the nominations,"
Grammys executive producer Ken Ehrlich said the day after the
telecast. "This show should be able to accommodate the creation
of great moments and great performances in other circumstances.
If Justin Timberlake has his first music project in four years-and
the last time he was on the Grammys he saved our ass after the
Chris Brown/Rihanna problem-then let him do it on the Gram-
mys. There's huge interest in Justin, justifiably so."

The night's big winner was Dan Auerbach, with four Grammys:
three for his Black Keys work in the rock categories as well as pro-
ducer of the year, non -classical. Additionally, one of his production
projects, Dr. John's Locked Down, was named best blues album.

Gotye won three awards-record of the year, best alternative
music album and best pop duo/group performance-as did Stall-
lex, Jay -Z and Kanye West. Chick Corea, Mumford & Sons, fun.
and Matt Redman took home two each.

As usual, it awards were presented during the three -and -
a -half-hour program with 18 performances featuring more
than 3o solo artists and bands. "It's almost like it would seem
intuitive, but it was very musical this year-not everything
was about production or being the most recognized or best-
selling or -played music," Recording Academy president/
CEO Neil Portnow said after the show. "There was a lot

ofdiscovery on the stage-the edutaimnent bit ofthings."
One of the most successful moments was with

Mars, Sting, Rihanna, Ziggy and Stephen Mar-
ley, moving seamlessly from "Locked Out of
Heaven" to "Walking on the Moon" to "Could
You Be Loved." Rationale for the performance
was the nomination for the soundtrack to the
"Marley" documentary, which Ehrlich says, "I
don't think we ever mentioned."

Mars, who has become something of a Grammy show staple,
asked to skip this year and retum next year when his Unorthodox
Jukebox is eligible. Armed with the knowledge that Mars' favorite
track on the album was "Locked Out of Heaven," Ehrlich ap-
proached Sting's manager, Kathy Schenker, and Sting agreed to
do the show, as Mars had appeared at a recent Rainforest Fund
benefit. Ehrlich had the idea that it would ultimately become a
Marley tribute and approached Rihanna's manager, Jay Brown,
before reaching out to the Marley camp.

More than recent Grammy telecasts that have been heavy on
pop and R&B stars and experiments with dance and rap, this year's
ceremony emphasized a return to traditional songwriting and pop's
cradling of the rustic: Mumford &Sons, the Lumineers, Jack White
and the Black Keys, who brought along the Preservation Hall Jazz
Band and Dr. John. Mumford &Sons returned fora tribute to Levon
Helm of the Band, which featured stand -out vocal% from Alabama
Shakes' Brittany Howard and Mavis Staples. Miguel brought back
the classic sexiness of Marvin Gaye, Timberlake went big -band era
with his production, and Juanes introduced Frank Ocean with a
short rendition of Elton John and Bernie Taupin's "Your Song."

"Honestly," Ehrlich said, "I love acoustic instruments. When it
comes down to the debate between performances and set pieces, I
say, 'Let me put musicians on the stage. They'll be the sets.'

That sat well with a few artists. Zac Brown said backstage af-
ter winning best country album, "It's great to have people who
play their own instruments, write their own songs and form real
bands. It's great to see real music is getting the spotlight."

Brown and Mumford & Sons had a particularly busy week,
bouncing between rehearsals for the show and participating in
the MusiCares Person of the Year event honoring Bruce Springs -
teen on Feb. 8. Mumford & Sons performed "I'm on Fire"; Brown
shared vocal duties with Staples on "My City of Ruins."

Springsteen opened last year's show with "We Take Care of
Our Own," a booking with "origins M a mercenary promotional
opportunity." He noted that he wasn't sure if the MusiCares
honor and the opening slot were conditionally connected.

The producers approached Springsteen to perform this year
and were rebuffed. "I think a lot of it was he had such an amaz-
ing turn last year that they weren't sure they could top last year,"
Ehrlich said. "I would book Bruce Springsteen on the show ev-
ery year if I could. I think, in all candor, they were disappointed
with the nominations-as was I."

As always, this year's ceremony included Portnow speaking
about the Academy's agenda for the coming year. Aided by Tim-
berlake and Ryan Seacrest, they announced the creation of the
Music Educator Award to be given to any current American mu-
sic teacher from kindergarten through college. Nominations will
come from the public and to finalists will be flown to Los Angeles
during Grammy week where the winner will receive a $10,000
honorarium and the nine finalists will get $1,000 each.

Within 48 hours of the announcement, Portnow reported, the
Grammy Foundation had received to,o oo nominations, 1,000
completed applications, 75,000 hits on the website and 2,50o
views on the group application. 0

13. Justin
Timberlake
hitting high
notes.
14. Wiz
Khalifs (left)
and Bruno
Mars.
15. T Bone
Burnett (left)
and Elton
John.
16. Kelly
Clarkson
meets Miguel.
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8:20
A familiar face, Adele,
wins the night's first

award and drives
spikes for TV and

social.
8:11

Ed Sheeran
and Elton

John perform.

8:02
Taylor Swift
periorm

% OF TOTAL
TV HOMES

&32
Dierks Bentley and
Miranda Lambert held the
TV audience's interest
but not Twitter's.

8:22
Visuals count: Twitter
dipped when fun. began
performing, but spiked
when rain started pouring
down on the band.

8:54
Mumford & Sons'

performance was one
of the few rock peaks.

Twitter cratered for the
Black Keys, Lumineers

and Jack White.
9:13

Frank Ocean's victories
drove big social media

activity.

9:30
Kelly Clarkson's win for

best pop vocal album
sparked bigger interest

than Adele's win an hour
earlier.

9:37 E,

Rihanna
performs.,

9:40
Jay -Z. Frank Ocean and
the -Dream pick up the
Grammy for best rap/

sung collaboration.

8:00 PM 8:15

BROADCAST TIME >
8:30

Flare Ups And
Flameouts
A minute -by -minute look at the Grammy
ratings and social activity

BY WILLIAM GRUGER

Chart Sources:
Twitter data
courtesy of
Twitter. TV ratings
compiled and
supplied by

nielsen

8:45 9:00 PM

Total Activity:15,465,321

This year's Grammy Sunday drove
a total of 15,465,321 interactions across
Facebook and Twitter, with 84% of those
interactions taking place during the broad-
cast, according to social TV analytics
provider Trendrr.

9:15 9:30

Year Over Year

2.5M

17M
15.5M

2011 2012 2013

This year's Grammy Sunday drove
a 511% increase in reactions from 2011,
but the volume of conversation fell shy
of 2012's broadcast by about 1,534,679
interactions, where an outpour of
sentiment on behalf of Whitney Houston
drove a high volume of conversation,
according to Trendrr.
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10:27
Fun. wins best new

artist.

10:06-10:10
Ratings and Twitter
volume grew during
the Bob Marley tribute,
peaking when Rihanna
joined (10:10).

9:51
Ratings were flat for the
Black Keys' performance
with Dr. John and the
Preservation Hall Jazz
Band, but Twitter interest
dropped heavily.

10:40
,rince apnea's.

10:35
Two -and -a -half
hours in, Carrie

Underwood's
: performance (and
I dress) shows

waning interest.

10-.24
Jack White couldn't hold
the social audience's
attention with his
rendition of "Love
Interruption."

1111,11:17
Frank Ocean's

performance and
Mumford & Sons' album

of the year win revive
moderate interest in hour

three.

1076.3
Nielsen ratings grew
during the in Memoriam'
montage, but Twitter
volume plummeted.

10:41
Gotye's win provides the
night's last major spike.

L

10:00 PM 1015

Mobile Activity Data

The second screen was mobile: An
overwhelming majority of viewers
used their mobile devices to participate
in the conversation, according to Trendrr.

10:30

Demographic & Sentiment

004060 -60%
-40%

Negative Neutral Positive

24% 18% 56%

The gender division of the Grammy TV
audience remains the same as it has
during the past three years with the
majority being female, expressing an
overwhelmingly positive opinion about
the show. Data according to Trendrr.

10:45 11:00 PM

Top Mentioned Artists

Rihanna: 2M
Frank Ocean: 975,000

Taylor Swift: 950,000

Beyonce: 930,000

Justin Timberlake: 675,000

Ed Sheeran: 620,000

Top mentioned artists according to Twitter.

11:15 11:30

The Night's Top 10
Twitter Moments
1. Jay -Z, Frank Ocean and the -Dream
win best rap/sung collaboration 116,922
tweets

2. Rihanna performs "Stay" with Mikky
Ekko 114,802

3. Ocean wins best urban contemporary
album 113,162

4. Gotye wins record of the year 108,571

5. Fun. wins best new artist 100,273

6. Kelly Clarkson wins best pop vocal
album 98,427

7. Mumford & Sons perform "I Will Wait"
97,631

8. The Bob Marley tribute with Bruno
Mars, Sting, Rihanna, and Ziggy and
Damian Marley 90,981

9. Maroon 5 and Alicia Keys perform
"Daylight" and "Girl on Fire" 85,494

10. Justin Timberlake performs "Suit &
Tie" 81,646

The awards themselves drove greater Twitter
volume than performances-the top five most -
tweeted moments were all Grammy wins, according
to data provided by Twitter.
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A Very
Social
Affair
The Grammys maintained
social momentum this year, and
renewed focus by the organizers
had a lot to do with it

BY REGGIE UGWU AND KATIE MORSE

For members of the Grammys' in-house social media team,
Grammy night actually started Sunday morning. Long before the
red carpet was unfurled, five social media pros piled into a suite be-
hind the stage at Los Angeles' Staples Center, sipped on Starbucks
and settled in for the long haul. The first tweets were to go out at 11
a.m., and there wouldn't be downtime until the East Coast broad-
cast came to a close at 9 that night.

The Recording Academy of Recording Arts and Sciences put its
full weight behind a social media -driven marketing campaign for
this year's ceremony, going so far as to make the official slogan of the
event a hashtag (#theworldislistening). These efforts paid off with
year -over -year growth-though how much depends on who you ask.
Twitter claims significant increases, while other data providers note
more modest gains. But what's clear is that there were between 12.8
million and 14 million Grammy -related tweets during the broadcast.

"It tells us that fans have an increasing appetite for music and for
a shared experience around music, and our goal is to feed that," Re-
cording Academy chief marketing officer Evan Greene says of the
response. "The social numbers are increasingly important."

With broadcast ratings down 28% this year compared with 2012,
a positive trend in social numbers, however modest, is music to the
Academy's ears. (Although the modest growth doesn't keep pace
with overall social trends, which have risen 19.2% in the last year,
according to eMarketer.) Nothing could replicate the palpable buzz
surrounding last year's awards, when the death of Whitney Houston
the night before left viewers seeking a response. But a high -wattage
bill of performing acts, including a resurgent Justin Timberlake,
combined with the Academy's concerted social efforts kept audi-
ences engaged at home.

Not all the reviews were glowing. Many questioned the Acad-
emy's decision to have host LL Cool J repeatedly instruct viewers on
which hashtags to use during the broadcast. As for whether similar
tactics will be used next year, Greene says the Academy is still evalu-
ating this year's event.

"We're doing a postmortem on what went well and what needs

to be tightened or potentially improved upon moving
forward," he says. "But integrating social in a mean-
ingful way into the body of the telecast only helps,
and only makes the show more relevant and more en-
gaging for people that are experiencing it with a first,
second and third screen."

According to Twitter's Tweets Per Minute metric,
the most talked -about moment of the broadcast oc-
curred during Jay -Z, the -Dream and Frank Ocean's
acceptance speech for best rap/sung collaboration. A
tuxedoed Jay -Z's off-the-cuff crack about the -Dream's
hat looking like it came from a swap meet inspired a
peak of 116,400 TPM.

Rihanna's soulful, stripped -down performance of
her single "Stay" also brought in torrents of tweets.
Part of that moment's 114,80o TPM were likely due
to questions about her surprise duet partner Mikky
Ekko, who co -wrote "Stay." The evening's other
highly tweeted moments were Prince announcing
record of the year (109,400) and fun. winning best
new artist (100,600).

With regards to on -air performances, Rihanna's
was the most discussed of the night, followed by the
Bob Marley tribute (featuring Rihanna, Sting, Bruno
Mars, and Damian and Ziggy Marley), Carrie Under -
wood's performance of "Blown Away," Maroon 5 and
Alicia Keys' collaboration on "Girl on Fire" and Justin
Timberlake's renditions of "Suit & Tie" and "Pusher
Love Girl."

The 2013 Grammys was the second -most -tweeted
event of the young year, falling behind the Super
Bowl's superlative 24 million. Most of the online chat-
ter took place during the East Coast broadcast, and its
effect on West Coast viewership isn't dear.

While Twitter has emerged as the gold standard for
measuring the social success of live TV broadcasts,
other platforms like Shazam and Get Glue are also an
important part of the social TV experience for fans.

Shazam measures sound tags, and the most -tagged

moments of the 2013 Grammys all
revolved around vocal -heavy perfor-
mances during the show-Ed Sheeran's
performance was the most tagged, fol-
lowed by Rihanna and Ekko's duet,
then Miguel and Wiz Khalifa's collabo-
ration. All told, more than half a million
tags were completed during the show -
times on both coasts.

Get Glue measures activity within its
platform (check -ins and engagement
with a broadcast), and the top moment
of the night was Taylor Swift's opening
slot-likely due to all the viewers tuning
in for the big kickoff. Zac Brown Band's
win also caused a spike in activity.

LL Cool J's hashtag flogging, while
sometimes appearing forced, may have
been effective. Data from social analyt-
ics company Trendrr shows that the of-
ficial #grammys hashtag that appeared
onscreen was used 2,625,894 times
during the broadcast, while the unof-
ficial #grammy hashtag was used only
213,274 times, a difference of 1,231%.

"If you look across all our platforms,
there was consistency," Greene says.
"Consistency in tone, consistency in
message. And so, across the board,
there was a consistent conversation
about the Grammys, and that was an
important factor in the success we saw."

This year, the Grammys introduced
a "Twitter Mirror" for performers and
presenters-a first for Twitter-and
stationed a team backstage to teach ce-
lebrities how to tweet and share photos
while on their way on- or offstage. Such
stars as Miguel, Sting, Swift, Under-
wood, Keys, Zac Brown Band and Elton
John participated in the new initiative,

which reflected both the
Academy's commitment
to breaking new ground
in the social space and
Twitter's importance as
a platform for artists.

"It seems that when
it comes to big awards
shows, it's no longer a
question of stars will
tweet but rather 'what'
they will tweet," says
Twitter head of music
relations Tatiana Simo-
nian, who was backstage
at the awards.

The Academy cast a
wide net to drive conver-
sation around the Gram-
mys on as many plat-
forms as possible. Next
year, Greene says, it will

Grammy
Awards host
LL Cool re
continuous
prodding of
viewers to
tweet
during the
broadcast
contributed
to social
buzz like
the 114,800
tweets per
minute that
flew during
Manna's
performance
of 'Stay."

be just as aggressive, but
will look for ways to fine-tune its efforts.

"The next phase for us is to become more adept
at data measurement and micro -target the pro-
grams that worked well and identify the ones that
didn't," he says, noting that there's no "standard-
ized evaluation metric" for social. "We're going to
be looking at our strategy on any one platform-
whether it's Facebook, or Twitter, or Spotify, or
Tumblr, or Pinterest-and ask, 'Does that strategy
have room for improvement?'"

In the suite behind the stage at the Staples Center,
affectionately dubbed "the Social Media Command
Center," the Recording Academy's social media pros
hovered around two large, glowing monitors: one
showing a live feed of the broadcast, the other pro-
viding real-time analytics. For the Academy, too, the
second screen is increasingly the one that counts. 
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`I'm On Cloud 12'
Miguel is the Grammys' breakout
star, as artists he admires ask
him to collaborate-and sales of
'Adorn' surge 229%-just 72 hours
after his win and performance

BY ANDREW HAMPP

Kelly Clarkson was a testament to the power of Grammy music
discovery when she said during her acceptance speech for best pop
vocal album at last week's Grammys, "Miguel, I don't know who the
hell you are, but we need to sing together. I mean, good God. That was
the sexiest damn thing I've ever seen."

She was talking about Miguel's performance of "Adorn," and clearly
a lot of music fans felt the same way, as Miguel's single achieved its best
sales week ever on the strength of Sunday -night sales alone, rising to
44,000 downloads, according to Nielsen SoundScan, a surge of 229%.
The single also won for best R&B song. His album, Kaleidoscope Dream,
was a breakout hit when it was released last fall, debuting at No. 3 on
the Billboard 20o and also one of three nominees in the inaugural best
urban contemporary album category at this year's Grammys.

The impact of Miguel's Grammy moment was still taking shape
when Billboard reached the 25 -year -old singer at home in Los Ange-
les on Feb. 13. In the past 72 hours, Miguel had been approached by

"a few artists I'm truly a fan of," but no one he could confirm. "The
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cool part is you want people to discover you. It's such
an awesome opportunity and awesome time for that to
happen," he says. "I'm on like cloud 12, man."

Congrats on winning your first Grammy. Since
the award wasn't televised, where were you when
you found out? I found out in the car as we were pull-
ing up to the red carpet. It was an "Oh, shit" moment. I
had my girl with me and it was like, "How crazy is that?
And I get to perform?" It was just a great feeling.

When did you know that the performance was
happening, and how did you arrange to start
singing the song from the crowd? A week -and -a -

half out we knew that we could perform. I wanted to
make an intimate thing but I had a bigger vision about
the crowd. I got to tip my hat to [telecast producer] Ken
Ehrlich-he really had the vision. I did want it to be a
stripped -down performance, and it really was genius
of him to put us in the aisle.

So you win the award, have a great perfor-
mance, Kelly Clarkson shouts you out in her
speech. How did you celebrate? I stopped by the
Sony party-had to do that to say thanks. I've been to
these parties for years, but this seemed like the special
night. I actually own something. I wasn't just a part of
it. So then I stopped by Chris [Brown]'s party to see
Mark Pitts-he signed both of us; he's like my mentor.
Then I went to my room. I had a suite, and I had all my
friends over and family and we just partied. I didn't
sleep until the next day, which was awesome.

All this success in the last 12 months means a
lot to you, coming off how you began this whole

process almost exactly one year ago with the Art
Dealer Chic mixtapes. You released those inde-
pendently rather than through RCA just after
the Jive merger. Why? In late 2011 I was like, "I'm
going to put out a series of micro EPs." I just knew I
wanted to put out free music and make it very quality
vs. quantity, very personal. Make the whole thing a per-
sonal creative process from the artwork to the painting
to the design to the production and writing-just for the
people who discover music like I do online or my favor-
ite blogs. We put out the first one at the top of February
of 2012, and "Adorn" was on that and it got quite a buzz.
It got a great response and Mark Pitts, my A&R, was
convinced that it should be a single and I was excited,
but I was like, "Are you sure this could work?" He was
like, "Man, that shit is going to kill." And he was right.

You had written the song "Kaleidoscope Dream"
with Salaam Remi almost two years before the
full album came together. How did that ulti-
mately determine the direction of the album? I

wanted it to be as edgy and alternative as my lifestyle. I
don't think I live the lifestyle that's expected of a quote
unquote R&B artist. I'm just not that dude. I don't go to
the club and pop bottles. I have my smooth moments,
I suppose, but my life isn't like that. Honestly, I don't
really listen to R&B music. I'm much more into lots of
rock'n'roll. That juxtaposition was really important to
highlight. Overall I wanted people to feel the way we
would if we had a drink for the first time and we actually
have a conversation. I wanted them to walk away know-
ing I wasn't going to give them my deepest, darkest fuck-
ing secrets, but that there was some character to my per-
sonality. So that when you do have drinks with someone
for the first time you can go, "You know what, this guy is
kind of cool. like where his head is at."

Some of the songs are romantic, others are more
overtly sexual. How much were inspired by your
own seven-year relationship, and what does
your girlfriend think of some of those songs?

"Pussy Is Mine" was not her favorite song. That whole
song was freestyle. What makes it interesting is the jux-
taposition of ego and vulnerability. It's kind of rolled in
this vulnerability, wanting to claim it-"Tell me that
it's mine"-but it's also out of this vulnerable need: "I
want to feel I'm the only one in this moment." I've re-
ally been there. It felt like such an honest moment.

You're about to go on tour with Alicia Keys. You'd
worked with her on "Where's the Fun in Forever"
for your album, so did that opportunity come
about through the collaboration? She just laid it
on me. She really came out upon gearing up for the re-
lease of Girl on Fire. She just kind of asked me, "Hey,
would you be down to come out?" And I said, "Abso-
lutely." We had enough time to really appreciate and
respect each other's integrity as musicians. I really love
her as an individual, and she's a light amongst a lot of
the bullshit in this whole thing. I'm really excited and
honored that she invited us out. We'll do our damned-
est to work the crowd up before she plays.

So, since you're about to tour with Keys, you
may know that her secret for voice lubrication is
melted gummy bears. Do you have any rituals of
your own for keeping that falsetto intact? Noth-
ing as good as that, but all -natural honey is my favorite.
And then an apple before I go on. What are those pink
and yellow ones? Honeycrisp. You know what else I
like as an alternative? Nectarines. It's a similar texture,
especially when you get a good nectarine. 0

Miguel
photographed
in London in
January.
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GRAMMY SALES SURGES

Spreading
The Wealth
A wide field of artists see initial retail bumps,
with bigger gains to follow
BY KEITH CAULFIELD AND ED CHRISTMAN

At last year's Grammy Awards, Adele took home six trophies,
and also another honor: her best sales week ever. In the week following
the ceremony, her 21 earned a 207% gain. It held at No. z on the Bill-
board zoo that week, moving from 237,000 copies sold to 730,000.

It's too early to know the full sales impact of this year's awards-
Nielsen SoundScan's tracking week ended at the close of business on
the night of the broadcast (Sunday, Feb. to)-but this week's Billboard
charts still feel the force of music's biggest night. And though it seems
there's no runaway sales winner like Adele in 2012, retailers who spoke
to Billboard predict a spread -the -wealth effect.

Mumford & Sons' Babel, which won album of the year, is the biggest -
selling album directly linked to the awards. It sold 54,000 in the week
ending Feb. 20-a 50% gain compared with the previous week. It jumps
7-4 on the Billboard zoo, and is set to return to No. i on next week's
chart with potential sales of 250,00o, according to industry sources.

Mumford & Sons' sales also benefited from two performance slots
on the show. Along with leading an ensemble tribute to the late Levon
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Helm, the band also played Babel hit "I Will Wait." The
song earns the largest unit gain on the Digital Songs
chart, flying from No. 34 to No. 12 with 104,000-up by
48,000 units, a 226% increase.

In the top 5o of the Billboard zoo, 28 albums had gains
courtesy of a performance or telecast win. Bruno Mars'
Unorthodox Jukebox dips 6-8 but with a gain of 10%,
selling 41,000. The Lumineers' self -titled set dropped
one slot with 39,000 (still up 21%). The Grammy Nomi-
nees 2013 compilation climbs 14-11 (37,000i up 52%).
Show -opener Taylor Swift gains by 20% with Red (10-12,
35,000). And fun.'s Some Nights rises 25-14 with 3o,000
(up 87%) after winning two trophies (best new artist,
song of the year) and a performance of "Carry On."

Ed Sheeran, who performed with Elton John, rises
28-32 with his + album (up 11%). Other gainers include
Rihanna's Unapologetic (19-17; 24,00o; up 27%), Adele's
21 (18-22; 22,00o; up 14%), Hunter Hayes' self -titled set
(37-27; 29,000; up 46%), the Black Keys' El Camino (4.1.-
29; 18,000; up 72%), Alabama Shakes' Boys & Girls (79-
43;13,000; up 149%) and Frank Ocean's Channel Orange
(85-46;12,000; up 140%). All of these acts performed on
the show except Adele, who won the first award of the
night and also presented album of the year.

Forecasters says there are big Grammy -related gains
brewing for next week: Mars, the Lumineers and fun.

Grammy
performers
Mumford &
Sons (left)
and Bruno
Mars both
experienced
sales bumps.

all have the potential to sell more than 70,000 each,
with Mars' effort flirting with 80,000. That would make
2013's Grammy boosts more widespread than last year's
when only three albums tied to the broadcast sold in ex-
cess of 70,000 the week after the show, and two of those
were by the same artist: Adele's 21 and 19, and the 2012
Grammy Nominees set.

Mumford & Sons, though, will be the biggest winner.
One merchant tells Billboard that the band's Grammy
spike will be more akin to that of Robert Plant and Ali-
son Krauss' Raising Sand in 2009, when the duo won al-
bum of the year, and the title jumped from 9,000 units
to 76,000, then proceeded to sell another 70,000 be-
fore dropping back down to a pace of 9,000.

Babel is also benefiting from two new deluxe versions
that arrived Feb. 5. The first, available exclusively at
Target, includes three bonus live tracks. A second edi-
tion, dubbed the Gentlemen of the Road set, was widely
released and has 12 extra live cuts.

In terms of track sales, Rihanna's "Stay" (featuring
Mikky Ekko) will be one of next week's biggest win-
ners. The diva performed her latest single on the show
and could end up as the week's top -selling download.
Sources say it might sell 250,00o -300,00o in the week
ending Feb. 17. This past week, it moved 67,000 with a
289% gain to debut at No. 25 on the Hot Digital Songs
chart. The song is also selling strongly courtesy of the
buzz generated by the release of its video on Feb.12. And
Miguel's "Adorn" spiked 229%, moving 44,000 units-
its best sales week yet.

In last year's post-Grammys week,19 songs sold more
than 100,000 each. Topping the Digital Songs chart
that week was the debut of Katy Perry's "Part of Me"
(411,000), which premiered on the telecast.

Retailers who spoke with Billboard had varied sales
lifts in the first day -and -a -half following the 2013 awards
show. Ish Cuebas, VP/divisional merchandise manager
for music and new media at Trans World Entertain-
ment, says Ocean's Channel Orange was enjoying the
biggest boost at the Albany, N.Y.-based chain.

At Newbury Comics in Newton, Mass., head buyer
Carl Mello reports that The Lumineers was having the
biggest sales impact at the 29 -unit chain, with the band
selling double the amount of Mumford & Sons' Babel,
which, along with fun., were the acts that were having
the second biggest gains at the chain. After that, Mello
says, came Mars' Unorthodox Jukebox and Mumford &
Sons' Sigh No More, but the Lumineers were outselling
them by a factor of five. 0



Would like to congratulate our 2013 GRAMMY AWARD WINNERS AND NOMINEES

WINNERS
Record of the Year

Gotye (Somebody That I used to Know) - Europe & Asia
Best Pop Duo/Group Performance

Gotye (Somebody That I used to Know) - Europe & Asia
Best Rock Song

The Black Keys (Lonely Boy) - North America
Best Rock Performance

The Black Keys - (Lonely Boy) - North America
Best Rock Album

The Black Keys - (El Camino) - North America
Producer of the Year, Non Classical

Dan Auerbach (The Black Keys, Dr. John, Hacienda) - North America
Best Alternative Music Album

Gotye (Making Mirrors) - Europe & Asia
Best Historical Album

Brian Wilson (The Smile Sessions) - Worldwide

NOMINEES
Record of the Year

The Black Keys (Lonely Boy) - North America
Album of the Year

The Black Keys (El Camino) - North America
Song of the Year

Carly Rae Jepsen (Call Me Maybe) - Canada
Best Pop Solo Performance

Carly Rae Jepsen (Call Me Maybe) - Canada
Best Pop Duo/Group Performance

Wiz Khalifa & Maroon5 (Payphone) - North America, International
Best Hard Rock/Metal Peformance

Lamb of God (Ghost Walking) - USA, Canada, Mexico, South America,
UK/Europe, South East Asia, Japan, Australia

Best Rock Song
Muse (songwriter) (Madness) - - Worldwide (Excluding North America)

Best Rock Album
Muse (The 2nd Law) - Worldwide (Excluding North America)

Best Traditional R&B Performance
Anita Baker (Lately) - Worldwide

Best Rap Song
Wale (Lotus Flower Bomb) - Worldwide (excluding North America)

Wiz Khalifa (Young,Wild & Free) - North America, International
Best R&B Performance

Ledisi (Gonna Be Alright) - Worldwide (excluding North America)
Best American Album

The Avett Brothers (The Carpenter) - UK, Europe, Japan, Australia
Best Reggae Album

The Original Wailers (Miracle) - International (Excluding North and South America)
Best Musical Theater Album

Elaine Paige (Follies) - Worldwide
Best Short Form Music Video

Foster The People (Houdini) - Europe
Woodkid (Run Boy Run) - North America

Best Long Form Music Video
Tegan & Sara (Get Along) - USA

Best Compilation Soundtrack for Visual Media
The Wailers & Bob Marley (Marley) - International (Excluding North and South America)

LONDON NEW YORK TORONTO LOS ANGELES NASHVILLE MALMO

Iii / AGENCYGR OUP CI@THEAGENCYGROUP
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Adding It Up
The Grammys beat the Super Bowl as
music branding's biggest night
BY ANDREW HAMPP

Sorry, Video Music Awards. Nice try, Super Bowl. This year's Grammy Awards
turned out to be the biggest destination for music marketing in recent memory,
with brands shelling out an estimated $30 million on music -related advertising
during the three -and -a -half hour telecast.

According to Billboard's tally, more than 30% of the 115 ads that aired during the
ceremony featured music in some capacity -14% of which were musicians who ap-
peared on -camera. Those ranged from Pepsi pitch people Beyonce, Hunter Hayes and

"X Factor" winner Tate Stevens to Target's spots for Justin Timberlake, Taylor Swift
and P!nk to CoverGirl's musical faces Nervo, Janette Monde and
(again) Plnk-not to mention a second Timberlake branding spot,
his first ad for Bud Light Platinum. No wonder several marketing
experts were accusing brands of "newsjacking" the ceremony-
Target's Timberlake campaign was one of the most talked -about
commercials of the night, accounting for the bulk of the 67,000
tweets that occurred in the minute after it aired alone, according
to minute -by -minute Twitter data supplied to Billboard.

Why the groundswell of activity? For one thing, the Gram-
mys have value. Ads for this year's telecast sold for an average
of $850,000 per 3o -second spot and ran as high as $900,000,
according to four executives who spoke with Billboard. While
that's a hefty, near -seven -figure fee for some brands, it's
still half of what marketers paid to be in last year's Academy
Awards and less than 25% of what advertisers shelled out
for this year's Super Bowl. The 2012 Grammys were also the
second -most -watched telecast (according to Nielsen) and
most -tweeted event of the year (according to Twitter), thanks
to the last-minute tribute to Whitney Houston and the post -
vocal -surgery performance by Adele. Even without those key
factors, this year's telecast was the second most -watched since
1993 (28 million viewers) and yielded more than 14 million
Grammy -related mentions on Twitter alone. That means lots
of engaged viewers who are perhaps even more likely to talk
about new ads than any other TV event.

"When you have a crowd that really appreciates music and pop
culture, which somebody who's watching the Grammys does,
that's a great place for our brand," says Molly Peck, director of
advertising and sales promotion at Chevrolet, a brand that stra-
tegically sat out the Super Bowl for the first time in years in order
to debut a new tag line ("Find New Roads") in this year's Gram-
mys. "From the onset we have an open audience and they're re-
ceptive. It's a great place to reach a large audience in one place
with the ratings. We had tremendous engagement offline, too."

Pepsi adopted a similar strategy for its advertising, opting to place "X Factor" sea-
son -two winner Stevens in a Grammy commercial instead of the Super Bowl, as it
did with season -one winner Melanie Amaro. "To really amplify the prize for our win-
ner, we realized it wasn't really about sports-it should be on music's biggest night,"
says Bozoma Saint John, director of music and entertainment marketing at PepsiCo
Americas Beverages. "When the whole world is watching for music, it could intro-
duce him to an even larger audience of potential fans. Tate was so fantastic on the set
and appreciative of the opportunity-it feels good to be part of that story."
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GRAMMY ADS
BY THE NUMBERS

Pepsi also relied on its sponsorship of the Super
Bowl halftime show to repurpose custom footage for
a separate spot previewing its support of Beyonce's
Mrs. Carter World Tour, driving viewers to Pepsi.co
the next morning for exclusive tickets. Traffic to Pep
corn increased by 1,000% in the 24 hours folio
the Grammy broadcast, time spent on the site ne
doubled to 2:53, and Pepsi quadrupled enrollmen
its Pepsi Experience Points rewards program. A
spot, featuring country singer Hayes, helped
together Pepsi's weeklong on -air support of th
new artist category through custom promos tha
on CBS in the days leading up to the broadcast
formula was Pepsi opening with music, p
content in the middle and closing with the
Hayes spot so that it would all feel like one la
paign together," Saint John says.

Then there was Target's formidable presen
premiering spots for its spring style collection
line with designer Prabal Gurung, to re -airing
spots with Plnk and Swift to promote the sale

exclusive deluxe albums
to its surprise spot with
lake, Target was perhaps
visible brand of the event
the most buzzed -about, to

"Target strives to be on tren
time," says Anne Stanchfiel
retailer's divisional merchan
manager of music. "We look
unexpected ways to connect
our guests, so we were excited
unveil our partnership with Justin
through the commercial and so-
cial media buzz before and after
his performance."

It was an exceptionally hot mar-
ketplace for synchs, too. Wamer/
Chappell reported an impressive
so songs placed in commercials
throughout the night, exceeding
the seven it booked for the previ-
ous week's Super Bowl. Three of
those came from Chevy's "Find
New Roads" branding spot, which
showcased four different vehicles
and four different songs: Patty Grif-
fin's "Heavenly Day," Jimmy Luxu-
ry & the Tommy Rome Orchestra's

"Cha Cha Cha," Frank Sinatra's "Fly
Me to the Moon" and Theophilus
London's "All Around the World."
(London was also featured in a
cameo in the spot.)

"The Grammys were good, but I
thought the commercials were almost better," says Dave
Pettigrew, senior VP of strategic marketing and head of
advertising and videogames at Warner/Chappell. "To
go from the performances on the Grammys to all these
ads with artists, it looked like music videos. There was
very limited copy-the ads really let the music speak for
what it was. It was really nice to see the synergy between
artists and brands working together."O

$30.6M
Spend on music -related ads during
the broadcast
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Grammy ads that
featured musicians
on -camera

Number of
musicians who
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social bur
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PEPSI'S
DEBUTS
Instead of the
Super Bowl,
Pepsi chose
to unveil
its ad with
"X Factor"
winner Tate
Stevens
(top) on the
Grammys, as
well as a new
campaign
with Hunter
Hayes.

44+

its

COVERGIRL'S
FRESH FACES
The cosmetics
giant aired
three new
spots
featuring
lanel le Monde
(top) Pink
and EOM duo
Nervo.

PLA NUM
ME BER
Ti berlake

urned in
Bud Light

Platinum ad.

JBL SEES
"DAYLIGHT"
The audio
company
featured
Maroon
S's current
single.

TROPICANA'S
"GOOD DAY"
Ingrid
Michaelson
covered "Good
Day Sunshine"
for the juice
company.



The GRAMMY Foundations & The Recording Academy'

Announce Our First -Ever Music Educator Award

 Open to Current U.S. Music Teachers: Kindergarten through College  Cash Honoraria of up to $10,000

NOMINATE YOUR FAVORITE MUSIC TEACHER TODAY!

At GRAMMYMusicTeacher.com
DEADLINE  April 15, 2013

Supported by the NAMM Foundation and the National Association for Music Education



Bruce Brings It At
MusiCares
L.A. CONVENTION CENTER
The glory days of Bruce Springsteen were celebrated at
the MusiCares Person of the Year tribute on Feb. 8. Neil
Young, Patti Smith, John Legend and Alabama Shakes
were among the many performers, while My Morning
Jacket's Jim James and Tom Morello traded guitar so-
los on "The Ghost of Tom Joad" in one of the night's
most electrifying moments. Springsteen delivered a
passionate speech about artists' constant search for
personal truth. "We want to be important in your life,"
he said before his five -song set. "You keep us in search
of the force that reignites our gifts." -Phil Gallo

EXECUTIVE SUMMARY

JON PLATT, President of creative
for North America, Warner/
Chappell Music Publishing

What was the highlight of your Grammy
week? That I'm still standing. It's a very long
weekend. The ASCAP Rhythm & Soul's Gram-
my brunch is always a great event. The Roc
Nation brunch is turning into the highlight of
Grammy weekend now. The biggest highlight
is, of course, the show.

Is Grammy week more about business or
pleasure? It's both. I get to take care of a lot of
business because everyone is in town in one
place-I take advantage of that. But I never
take the experience for granted. I grew up in
Denver, so to be a part of Grammy weekend is
a dream come true. Almost 20 years in and I
still get excited about it. -Mitchell Peters
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Third annual Managers
Brunch remembers
Chris Lig hty

Michael "Blue" Williams,
Benjy Grinberg and Chauncey
Bell from left) atthe Family
Tree Entertainment -presented
event at BOA Steakhouse on
Feb.10 in West Hollywood.

The 55th annual Grammy
Awards' MusiCares Person
of the Year tribute to Bruce
Springsteen

1. Sax appeal! Jon Stewart
and Bruce Springsteen.

2. The Recording Academy's
Nell Portnow with Patti Scialla
and Bruce Springsteen.

3. Elton John, Springsteen
manager Jon Landau and
attorney Allen Grubman.

4. Alabama Shakes' Brittany
Howard demonstrates her
power.

5. Lana Del Rey, Sony/ATV
co -president Jody Gerson
and chief executive Martin
Bendier.

6. Hugs all around: Tim
McGraw and Irving Azoff.

7. Sting, Ken Casey of the
Dropkick Murphys, Mumford
& Sons Ted Dwane and Ben
Lovett, Tim McGraw and
honoree Bruce Springsteen
take the stage.



Clive's
All -Star Fete
BEVERLY HILTON HOTEL
Days after receiving Billboard's inau-
gural Musical Visionary Award, Clive
Davis was in his element once again
as co-host-with the Recording Acad-
emy-of the fabled Pre -Grammy Gala.
Industry titans and music stars rubbed
elbows with celebs from the worlds
of film, sports and politics while tak-
ing in knockout performances by Patti
Smith and Miguel, among others. Epic
chief Antonio "L.A." Reid received the
President's Merit Award in a moving
tribute featuring Usher. And capping the
stellar evening: a circuit -blowing duet
between Jennifer Hudson and the leg-
endary Gladys Knight. -Gail Mitchell

@Pharrell:
Hey I il sis @
MileyCyrus,
you know
its gonna
be all about
you at next
year%@The-
GRAM MYs,
right?
#GRAMMYS
#srnilers

@Thellm
McGraw:
Big night
tonight on @
MusiCares!!!
Cong rats
Bruce, you're
the best!!!

"He has an
indelible place
in the history
of music. I
don't aspire
to be like him
because there
can only ever
be one Clive."

-Martin Bandier,
Sony/ATV

Pre -Grammy Gala and
Salute to Industry Icons,
honoring L.A. Reid, held at
the Beverly Hilton on Feb. 9
in Los Angeles

1. From left are Jon Platt,
president of creative for North
America at EMI Publishing;
Access Industries chairman
Len Blavatnik; and Warner/
Chappell Music chairman/
CEO Cameron Strang.

2. Def Jam CEO Barry Weiss,
RCA executive VP of business
and legal affairs Dan Zucker
and Akon (from left).

3. Creative Artists Agency
managing partner/head of
music Rob Light (left), RCA
Records CEO Peter Edge and
Sony Music's Julie Swidier.

4. Hair -raiser Miley Cyrus.

5. Emeli Sande wows the
crowd.

6. From left are Sony Music
Entertainment chairman/CEO
Doug Morris, honoree Reid
and the Recording Academy's
Neil Portnow.

7. The mogul and the artist:
Clive Davis and a beaming
Patti Smith.
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Innovation Celebration
SOHO HOUSE
It was a meeting of the minds when leaders and innovators in the
music industry and digital companies gathered Feb. 5 at the SoHo
House for the 2013 Innovation Forum. High -profile attendees kept
the Champagne-and ideas-flowing freely.

P&E Party
VILLAGE STUDIO
The Producers & Engineers Wingcouldn't have picked two more
historically powerful honorees than Quincy Jones and Al Schmitt,
who hold 45 Grammys between them. The two were feted at the
Village Studio where they received the President's Merit Award.

EXECUTIVE SUMMARY
-

CHRISTIAN CLANCY Co-founder, 4 Strikes
Management; manager of Frank Ocean

Grammy week highlight? I'd have to roll with Frank winning.

What was the best party you attended? At my house, on my
couch, which is where we went immediately after the show. Why?
Because it was extremely comfortable and didn't require any
awkward conversations or business cards. Our dog Bodhi was there
as well. We ordered pizza and drank pear cider. Wild shit.

Beyond the parties and celebrations, why do the Grammys
matter?There's an element of prestige to it. No matter what
people think, it's what we have as the pinnacle of recognition in the
business. Being patted on the back is nice.

What surprised you at this year's ceremony? Not sure I was
surprised by anything. I learned back in my mullet days when
Metallica lost to Jethro Tull that you never know how things will play
out. -Andrew Hamm::

1. Following is a few of the executives and
other attendees from various media industries
who checked out the Innovation Forum. FX
Networks CEO John Landgraf, Dreamworks
Animation CEO Jeffrey Katzenberg, Universal
Music Group chairman/CEO Lucian Grainge
and Sony Entertainment CEO Michael Lynton
(from left).

2 Universal Music Group International
chairman/CEO Max Hole (left) and Quest
Management's Scott Roger.

3. Hulu CEO Jason Kilar, Spotify's Daniel Ek
and actor/musician Jared Leto (from left).

4. Vevo president Rio Caraeff (left) and Maker
Studios' Courtney Holt.

5. Christine Wu and Rob Chiarelli attend the
Producers & Engineers Wing's tribute to Quincy
Jones and AI Schmitt.

6. Quincy Jones, the Recording Academy's Nell
Portnow and Al Schmitt (from left).

7. Producer Ken Cellist and artist Holly Quin-
Ankrah toast the P&E honorees.

8: Emily Bear performing during the tribute.
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Grammy Fever Hits L.A.
Party hearty was the directive as the music industry descended upon Los Angeles
for 2013's round of Grammy parties. Bouncing from Brentwood, Calif , to Beverly Hills,
the biggest talents in the business lit up the chicest hot spots. Or homes, in the case
of Universal Music Group chief Lucian Grainge, who hosted an awards viewing party
at his Brentwood abode. Roc Nation and Three Six Zero Group also staged its second
concert at Hollywood's House of Blues benefiting L.A.'s Children's Hospital.

@Jtimber-
lake
Oh, hey
I nstagram
and
Grammy
backstage
camera
crew..
headed to
stage for
soundc heck.
@ Los An-
geles, CA
http://t.co/
BrnDiekr4

@sony-
music-
global Hats
off to the
fierce @
Beyonce for
winning the
rtGrammy
for Best
Traditional
R&B Perfor-
mance with
#LoveOnTop

@cortez-
bryant
@Drake
Grammys
Yrl: watchin
from nose-
bleed seats
Yr2: perfor-
mance w/
Em n Wayne
Yr3: Nomi-
nated Best
New Artist
Y4: Took
One Home!
Congrats!!

@Air -
Wharton
Zac Brown
Band at
Grammys:
"I want to
thank Coun-
try Radio,"
You're
welcome.

1. Irving Azoff, Universal Music Group
Distribution president/CEO Jim Ude and
Lucian Grainge (from left) at Grainge's
Universal Music Group artist showcase at Lure
on Feb.9.

2. From left: Warner Music Nashville GM
Peter Strickland, Martingale Management's
Ansel Davis, Hunter Hayes, Martingale's
Betsy McHugh and Warner Music Nashville
president/CEO John Esposito at Warner Music
Group's Grammy celebration presented by Mini,
held at the Chateau Marmont.

3. RCA Records' Mark Pitts, Miguel and Sony
Music Entertainment chairman/CEO Doug
Morris (from left) celebrate Miguel's Grammy
win at Sony's reception at Bar Nineteen 12.

4. Roc Nation president lay Brown with new
signing Kylla Minogue at Roc Nation's Pre -
Grammy Brunch, held Feb. 9 at Soho House in
West Hollywood.

5. ATO Records Jon Salter and Alabama
Shakes' Brittany Howard strike a pose at Red
Light Management's Grammy after -party at the
Mondrian.

6. Bruce Eskowitz (left) and Coran Capshaw
attend the Red Light Management bash.

7. Atom Factory CEO and Lady Gaga's manager
Troy Carter and singer Claire Demorest at the
Roc Nation/Three Six Zero benefit.

8. Dr. Dr* and Rick Rubin attend Lucian
Grainge's viewing party.

9. Grainge gets an Ozzy Osbourne greeting at
his viewing party.

10. Power huddle: Universal Music's Pascal
Negro, Spotify's Daniel Ek, Grainge and
Spotify's Ken Parks (from left) at the viewing
party.



Billboard's
Power Parties
THE REDBURY

Billboard honored Universal Music Group chairman Lucian Grainge and Sony
Music chief creative officer Clive Davis on Feb. 7 at the unveiling of the second
Billboard Power ioo list, which Grainge topped.

Davis was presented with the inaugural Billboard Musical Visionary Award,
which will be rechristened as the Billboard Clive Davis Award.

The event at the Redbury in Hollywood attracted a who's who of the music
business: Sony/ATV Music Publishing CEO Martin Bandier, Creative Artists
Agency managing partner/music head Rob Light, Glassnote owner Daniel Glass,
plus a dozen others on the Power ioo were in attendance.

Billboard editorial director Bill Werde spoke about the power in the room.
"There's a new energy in this business. It's fun again, it's sexy again. If I pick any
quarter of this room and the people decided this is where the new music business
should be, then that's where the new music business would be."

While the Power loo occupied prime real estate for executives on the pre -Grammy
calendar, the post -Grammy party held at the London Hotel in West Hollywood
attracted the stars. Prince, Darren Criss, Karmin, Diane Warren and the Lumineers
mingled with Guggenheim Digital Media CEO Ross Levinsohn, Billboard publisher
Tommy Page, Citi's Jennifer Breithaupt and David Kovach, Live Nation's Kathy
Willard and others from all corners of the music industry. -Phil Gallo

EXECUTIVE SUMMARY

BOZOMA SAINT JOHN, Director
of cultural branding, music and
entertainment, Pepsi
What was your personal highlight from
Grammy night? I arrived at the Billboard
after -party right when Prince was leaving. I
saw Prince and I froze like a deer in head-
lights. It was that moment where you're just
like, "Oh, my God, am I OK? I hope I look OK."

What do the Grammys mean to you as a
fan? I love the live music experience and
being able to be on -site and see not just the
performances that were onstage, but the
interactions between artists on the floor. The
biggest highlight was MusiCares, watching
Bruce [Springsteen] calling out all these
different icons onstage to join him. It was
magical. -Andrew Hampp
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@Widen -
hall And
rightly so.
@Billboare
honors Clive
Davis with
1st Musical
Visionary
Award,
which will
now be
called the
Clive Davis
Award
#power100

®ezra_ace
My brother,
more
powerful
than
Seacreast
@VEVO_

Media: Rio
Caraeff
named to
Billboard's
2013
ePower100
for second
year http://
glbrdna
<rILCY

@juanpmg
Billboard
presenta el
eFower 100
2013.
http://bi t.
ly/WLIoLt1
Las 100
personas
mks
importantes
del music
biz.

1. Power movers and shakers: Greenberg
Traurig chairman Joel Katz (left) and Lucian
Grainge at the Billboard Power 100 event.

2.Also at the Power 100 event were Provident
Financial Management's Larry Einbund and
Ivan L. Axelrod, Billboard's Aki Kaneko and
Provident's Bill Vuyisteke (from left).

3. Glassnote owner Daniel Glass (left) and
Loeb & Loeb partner/chairman emerituslohn
Frankenheimer attend the Billboard Grammy
after -party at the London Hotel in West
Hollywood.

4. From left: Sony/ATV CEO Martin Bendier
and co -president Jody Gerson, Billboard
publisher Tommy Page and Guggenheim
Digital Media CEO Ross Levinsohn at the
Power 100 event.

5. Sony/AT V's Jon Platt, Clarence Avant and
the Recording Academy's Neil Portnow at the
Power 100 party.

6. Billboard's Bill Words presents Clive Davis
with the Musical Visionary Award at Billboard's
Power 100 event

7. Republic Records chairman/CEO Monte
Lipman, Irving Azoff, Billboard's Aki Kaneko
and Greenberg Traurig's Joel Katz (from left) at
the Power 100 event

8. Citi senior VP of experiential marketing
Jennifer Breithaupt and singer Ryan Beatty at
Billboard's Grammy after -party.

9.Iron Mountain Entertainment Services VP
Jeff Anthony (left) and senior media consultant
Guy Abrahams arrive at the after -party.

10. From left: Billboard's Tommy Page, Pepsi's
Bozoma Saint John, Billboard's Bill Werde
and Mac Presents' Marcie Allen at Billboard's
Grammy celebration at the London.

11. Neyla Pekarek of the Lumineers with friend
Brian Gonzales at the Billboard after -party.

12. BMI's Alison Smith, Charlie Feldman and
Samantha Cox (from left) at the London.

13. Looking sharp! Neil Patrick Harris and
David Burtka at Billboard's after -party.

14. Karmen's Nick Noonan and Amy
Heidemann at the Billboard Grammy
after -party.

15. Darren Criss of "Glee," looking dapper at
Billboard's post -Grammy event.

FEBRUARY 23, 2013 I WWW.BILLBOARD.BIZ



MY FIRST GRAMMYS

Hunter Hayes
& Ed Sheeran
From superstar duets to
hero-worship encounters,
two first-time nominees give
Billboard the blow-by-blow of
their Grammy debuts

BY ANDREW HAMPP

The biggest breakouts of the Grammy Awards came courtesy of
two Atlantic acts, country wunderkind Hunter Hayes and folk -pop
singer Ed Sheeran. Each up for one of the top categories (best new art-
ist and song of the year, respectively), Hayes and Sheeran also scored
coveted performance slots that shone a light on their hits "Wanted"
and "The A Team," both peaking at No. 26 on the Billboard Hot 200.
With Hayes inking a new deal with Pepsi and already on the mad with
Carrie Underwood, and Sheeran about to start a year -long tour with
Taylor Swift, expect even bigger things from these artists in 2013.

How did it feel to attend and perform on the Grammys for
the first time, all at once?
Hayes: It was huge, man. Life -changing. I always watched the
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Grammys-I always looked forward to the epic per-
formances. So this year getting a performance on the
show was a little nerve-racking. I was totally excited
about it going in with three nominations and getting
to do my music in the show. The whole experience
was epic.
Sheeran: It's the biggest musical awards in the
world. For musicians, we've kind of seen it as the
pinnacle of success.

When did you find out you were performing?
Hayes: I knew about four days before the show. They
said, "Here's the time we have. What can we do with
it?" I literally timed myself out singing the chorus of
"Wanted" and said, "Guys, I can do it!"
Sheeran: Elton John gave me a call and asked if I
wanted to sing for the Grammys and I said, "Yes."

Where was your seat?
Hayes: I was right in front, stage right, where [Justin]
Timberlake performed. I was right across the aisle
from Ellen DeGeneres, right across the aisle from
Kelly Clarkson as well. Then right behind me was Jack
White, which was cool-he's a super guitar hero for me.
However, I did not have the guts to turn around and
say, "Dude, you're awesome!" I totally wish I would
have now. I was in the midst of all the excitement.
Sheeran: I sat behind Adele and next to Chris Brown
and Rihanna, which was surreal in itself.

Which were you more nervous about-performing
or winning?

"Right behind me was Jack White,
which was cool ... However, I did
not have the guts to turn around
and say, "Dude, you're awesome!"

-HUNTER HAYES

Hayes: I was more nervous if the remote chance
would happen that I would have to get up and give
a speech, that I would be accepting something so
big, how would I put it into words. There was some
serious competition and I'm really happy for those
who did win those awards. Some day I do hope I
get the chance to get up and accept one or two or
however many I can get. But this year I was stoked
to be sitting among these superstars and named
next to my heroes in these nominations, and just
to be there.
Sheeran: I was most nervous about the awards I
was up for. The performing side of things is quite ex-
hilarating, knowing I was performing in front of the
whole world, the whole industry. I know it sounds
silly but I didn't really have one of those star -struck
moments that night-it was all a bit kind of full -on
with the whole thing.

Did you have any famous fans approach you on
Grammy night?
Hayes: I got to go to a party right before the show
where I knew one of my guitar heroes, John Mayer,
would be, and Sting would be there as well. I intro-
duced myself to Sting and he was really cool and
supportive. He knew who I was, which freaked
me out. Then I met John and he was really com-
plimenting me on playing a Strat and incorporat-
ing the blues -type stuff into my music, which blew
me away that he even knew who I was and what I
sounded like.

Then, right before the Grammy show, I was in the
dressing room basically letting the nerves get to me
and somebody said something in the hall. It was John
Mayer, who was there by himself, making a beeline
for my dressing room. He was like, "Dude, you got
nothing to worry about. Do your thing, play your mu-
sic, and that's what people are going to remember."
That felt like a "Welcome to the club" kind of thing
for me. It was pretty awesome.
Sheeran: Pharrell and Timbaland, which was quite
nice. I'm a big fan of both of them. That was just as I
was walking out.

You're both fairly well-known already, but are
you aware of how much the Grammys can take
you to the next level?
Hayes: Absolutely. I can't believe I got to introduce
my music to that many people at one time. I got to do
my thing, and that's huge.
Sheeran: Despite touring in America for the last
year, this was really my first introduction to the main-
stream audience in America.O

Elton John
and Ed
Sheeran
(far left)
and Hunter
Hayes
performing
at the
Grammys.



BUILT
FOR
SHOW
INVESTMENT BY VENUES
SHOWS BULLISH OUTLOOK FOR
THE CONCERT BUSINESS
BY KEN TUCKER

The strength of the live music industry can be measured in many ways, from
the year-end reports of talent buyers and sellers, to the keen interest in the
proposed sale of AEG Live, to the rapid sellouts of one's favorite act at the local

concert venue.
To add to those indicators, Billboard offers another way to judge the bullish outlook for the

live business: the millions of dollars being invested in the buildings to host events.
For existing venues to remain financially solid and attract talent, they must stay up to par

in fan amenities, production capabilities and methods to drive ancillary revenue with conces-
sions, sponsorships and premium seating.

For a marketplace to be competitive in drawing top -tier content, it must have a competitive
venue-even if it has to build a new one.

Clearly, plenty of markets and venues want to stay in the game at the highest level, as evi-
denced by Billboard's annual state -of -the -market look at new and renovated venues.

Leeds Area
in the United
Kingdom
will open in
September
with a
unique
"super
theater"
design.

LEEDS ARENA
Leeds -a rena.com
@leeds_arena
Leeds, West Yorkshire, England
Capacity: 13,500

Set to open in September, Leeds Arena will be the first of its kind in the United
Kingdom's arena marketplace. Unlike a traditional horseshoe arena, the innovative
design that venue management group SMG specified for Leeds means that every
seat faces the stage in a "super theater" shape. This also has the effect of bringing
the back row nearly 100 feet closer to the stage than a typical venue of its size,
creating a more intimate atmosphere for both performers and patrons.

The arena fills a need: Leeds has been the largest city in the United Kingdom
without a major venue to hold music or indoor sporting events.

SMG Europe regional VP John Knight says the new arena will solidify his com-
pany's position in the United Kingdom. 'When Leeds opens, SMG Europe will control
55,000 seats in its four U.K. arenas: Belfast [Northern Ireland], Newcastle, Manchester
and Leeds," he says. "We are in a powerful position to offer the backbone of a U.K. tour.

"The strength of SMG's position as the biggest arena operator in the United
Kingdom means that we are in daily touch with all the major promoters and
agents," he adds.

Venue management has a -yes we can' attitude, and creates an environment
where artists and crew are untroubled, comfortable and able to get on with their
work," Knight says. "Oh-and we sell tickets."

Elton John, Kaiser Chiefs, Andrea Bocelli, Cirque du Soleil and British co-
median Micky Flanagan are among the venue's initial bookings for September
and October.

BARCLAYS CENTER
Barclayscenter.com
@ barclayscenter
Brooklyn
Capacity: 19,000

One of the most anticipated arena openings in years, Barclays Center debuted
with much fanfare on Sept. 28, 2012, as hometown superstar Jay -Z performed the
first of eight sold -out concerts and Brooklyn native Barbra Streisand graced the
Barclays stage a few days later. In December, it was one of only three venues to
host the Rolling Stones 50th -anniversary shows.

Barclays is a state-of-the-art facility with many features that are the most ad-
vanced of any arena worldwide. The venue also offers first-class customer service,
unparalleled sightlines and a unique culinary experience called Brooklyn Taste
that features dishes from top Brooklyn restaurants and vendors.

Barclays Center director of booking Tyler Bates says that despite a strong open-
ing -1 million -plus fans have already attended events at the venue with grosses
reaching $52.4 million, according to reports to Billboard Boxscore-educating the
industry about the venue continues.

"Any new facility in a new market has to educate agents, managers and pro-
moters about the marketplace and the assets of the facility," he says. "Our pro -
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gramming staff has worked hard to be clear on dif-
ferentiating Brooklyn from New York City while at
the same time including it in the New York market
conversation. Educating and informing agents about
the Brooklyn market has been crucial in establishing
the unique position Barclays Center has that no other
arena has to offer."

Once acts are secured, the venue aims to keep
them happy. "Barclays Center has a dedicated pro-
duction and hospitality staff to make sure that the
artists' specific needs are met and expectations are
exceeded," Bates says. "Our staff does research
on artists personal interests, tastes or hobbies to
make an effort to provide them with a back -of -
house ambiance, gift or experience to show that we
care about the experience and comfort they have
behind the scenes."

PINNACLE BANK ARENA
Pinnaclebankarena.com
@PinnacleArena
Lincoln, Neb.
Capacity: 16,000

Set to open in September, Pinnacle Bank Arena is on
track to provide Lincoln, Neb., and the surrounding area
with an exceptional facility built for the future. In a mar-
ket that already boasts two competing buildings (the
University of Nebraska's Bob Devaney Sports Center,
opened in 1976, and Pershing Center, a 50 -plus -year -
old landmark), Pinnacle aims to be "the premier arena
facility," according to SMG Lincoln GM Tom Lorenz.

The venue will boast 36 12 -person suites and 20
four -person loges. While it's currently configured for
16,000, Pinnacle has the capacity for future expansion
that will bring the total to 18,500 by filling in premium -
level and upper -bowl seats behind the stage, says Lo-
renz, who has been busy touting the facility to agents
and promoters since voters approved the facility in
2010. 'We have participated in Billboard, IEBA, Poll -
star and IAVM events to highlight the facility," Lorenz
says. "We have made in -person visits to agencies and
promoters in Chicago, Nashville and Los Angeles." In
addition, staff has keep frequent contact with acts and
promoters, both regional and national.

Lorenz says the new venue will have state-of-the-
art load -in facilities, as well as crew and artist ame-
nities. It will feature promoters' offices, star dressing
rooms, a green room, a backstage catering room and
media/interview rooms, if needed by touring staff. It
will also have five locker room complexes with mul-
tiple areas, not counting the locker rooms for the Uni-
versity of Nebraska Cornhuskers basketball team.

THE CAPITOL THEATRE
Thecapitoltheatre.com
@capitoltheatre
Port Chester, N.Y.
Capacity:1,835

The landmark Capitol Theatre has an illustrious his-
tory, both before and since the birth of rock'n'roll. A
one-time vaudeville house, the hall shared its '70s
heyday with the Fillmore East in New York's East
Village and hosted the Grateful Dead, Joe Cocker,
Traffic, Santana, Pink Floyd, Frank Zappa and Ja-
nis Joplin, who gave one of her final performances
in the venue in August 1970. During the '90s, the
Capitol welcomed such bands as Phish, and the
Rolling Stones filmed an MTV special there in 1997.

In September 2012, the theater reopened in grand
fashion with a performance by Bob Dylan after a
multimillion -dollar renovation with bookings by Peter
Shapiro, the entrepreneur behind the Brooklyn Bowl
in Williamsburg, in partnership with the Bowery Pres-
ents. The venue is 40 minutes from Manhattan by
train, and it expects to increase its capacity to 2,200

Above: Allen
Toussaint
led his band
onstage at
the restored
Capitol
Theatre in
Port Chester,
N.Y.

Right:
Barbra
Streisand
made
her long-
awaited
home
borough
debut at
Brooklyn's
Barclays
Center last
October.

THE BIG NUMBER

Total ticket sales the Barclays
Center reported to Billboard
Boxscore for Sept. 12.2012,
through Feb. 6, 2013.

52.4
MILLION

for general -admission shows.
"We are a concert theater; we call the venue 'a

rock'n'roll palace and feature a variety of musical
styles," GM Tom Bailey says. "The beautiful 1926
theater was constructed by noted architect Thomas
Lamb, and has been newly outfitted with state-of-
the-art sound, lights and video projection, and new
bars and amenities.

"We don't believe there's another theater quite like
it," Bailey says. "It is designed around providing the
best concert experience possible for our patrons."

To reach talent sellers, Bailey says, "we have hosted
many of the top agents in the business. Once they
have seen the place, we are on their radar. We take
good care of visiting artists and management. Our
hospitality is a primary focus. We have unique artist
guest seating options that we can make available. To
date, every artist who has played a multi -night run
has expressed a desire to return for an even longer
run the next time."

NEW ORLEANS ARENA
Neworleansarena.com
@neworleansarena
New Orleans
Capacity: 18,000

The New Orleans Arena, which opened in 1999 and
was upgraded in 2002 to prepare for the relocation of
the NBA's Charlotte (N.C.) Hornets to New Orleans, is
getting ready for a face-lift. Additional upgrades to-
taling $50 million will begin in April.

The 14 -year -old arena is the second-largest indoor
facility in the Big Easy (behind the Mercedes-Benz
Su perdome), as well as within a 250 -mile radius, and
is the premier arena in the region.

So why mess with a good thing? "The renova-
tions will provide new revenue opportunities for the
anchor tenant via advertising and premium seating
upgrades, [as well as] provide new patron amenities

and a modernized exterior and grand entry lobby,"
GM Alan Freeman says.

The renovations will take place during two bas-
ketball off-seasons in 2013 and 2014. The venue will
be closed for approximately six months this year
(April 20 -Oct. 20), Freeman says, "but we expect
to maintain our event schedule during the work in
2014. In broad terms, the work in 2013 will be inside
the arena, while in 2014 the work will be primarily
on the exterior."

When it comes to attracting events, Freeman says
his staff does it the old-fashioned way. "Generally we
work through phones and email," he says. "We do
some industry advertising to recognize major event
successes, but that is limited."

Visiting artists will find a welcoming atmosphere.
"It's all about creature comforts," Freeman says.
"Dressing rooms have cable TV and Wi-Fi. When we
provide in-house catering services, we strive to over -
deliver and provide that little extra effort."
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NORTH CHARLESTON
COLISEUM & PERFORMING
ARTS CENTER
Northcharlestoncoliseumpac.com
@nchascoliseum
North Charleston, S.C.
Capacity:13,000

North Charleston Coliseum & Performing Arts Cen-
ter, which opened in January 1993, is celebrating 20
years as the premier arena in this metropolitan area of
South Carolina. The venue, which underwent renova-
tions starting in August 2010, is the area's only arena
and the 58th -busiest performing arts center/theater
in the world, according to marketing manager Alan
Coker. "We present more major touring shows than
any other venue in the market," he says.

The renovations provided enhanced production ca-
pabilities to facilitate bigger shows, he adds. "Flexi bil-
ity in added space allows many more types of events,
from corporate meetings to weddings."

Even with a long history in the market, Coker
says communication remains vital. "We are con-
stantly in communication with all of the key
agents to make sure they are including us in the
potential routing, either through promoters or us
directly. We are always prepared to present shows
ourselves, if necessary."

Artists visiting the arena will find remodeling of
their spaces with upgraded lighting, carpet, paint
and extensive Wi-Fi capabilities. "We've expanded
our secured loading dock area to accommodate more
trucks and tour buses, with full shore -power, water
and Internet connections," Coker says.

BMO HARRIS BRADLEY
CENTER
BMOhorrisbradleycenter.com
@BMOHBC
Milwaukee
Capacity: 18,000

Opening in 1988, the BMO Harris Bradley Center un-
derwent its most recent renovation this past summer
and fall. The result: completely renovated suites and
theater boxes, dressing room and locker room refur-
bishing, a new entrance and improved sig nage.

Also new is the South End, a gathering area for
fans featuring the Taphouse, which offers more than
30 local brews; the Carvery, which features made-to-
order deli sandwiches by locally famous Jakes Deli;
more than 20 large flat -panel displays airing live
sports and entertainment from around the globe; and
a soon -to -open Leinie Lodge featuring craft beers
from Wisconsin's Jacob Lei nenkugel Brewing.

The center hosts some 175 public events annually

Phillip
Phillips
sings
during the
American
Idols Live!
tour last
September
at the BMO
Harris
Bradley
Center in
Milwaukee.

Find reports
on venue
projects in
Bemidji,
Minn.;
Evansville,
Ind.;
California,
Pa.;

Huntington,
W.Va.;

Dodge
City, Kan.;
and Cedar
Rapids,
Iowa.

serving more than 1.5 million people each year, making it the busi-
est year-round, multipurpose entertainment venue in Wisconsin,
according to director of marketing Debbie Gonzalez. In addition to
concerts and other events, the arena is home to the NBA's Milwau-
kee Bucks, the AHL's Milwaukee Admirals and the Marquette Uni-
versity Golden Eagles NCAA men's basketball team.

"Our recent improvements are focused on delivering both fans
and visiting artists a memorable, friendly and uniquely Milwau-
kee experience," Gonzalez says. "Led by BMO Harris Bank, these
improvements were possible through the support of dozens of
leading local companies that pledged $18 million to sustain the
center and to support its diverse programming."

The center aims to make "every show successful through
an incredible in-house marketing team, great local media and
corporate partnerships, powerful database and outreach ca-
pabilities, in-house promotional assets, NBA, NCAA and AHL
home team support and marketing capabilities and more," she
says. "We continually stress and demonstrate our ability to be
creative, flexible and adaptable from deal structure to venue
configuration and everything in between with agents, promot-
ers and artist management."

The arena takes pride in providing "the best hospitality in the indus-
try in a friendly and welcoming environment" Gonzalez says. 'We be-
lieve a tour stop at the BMO Harris Bradley Center is one of the best,
most comfortable and most relaxing backstage experiences on tour."

DCU CENTER
Dcucenter.com
@DCUCenter
Worcester, Mass.
Capacity:14,500

The DCU Center, an arena and convention center complex, origi-
nally opened in September 1982 and has been undergoing phased

COLLEGE PARK CENTER
THE UNIVERSITY OF TEXAS AT ARLINGTON

For more information, please contact.
Jeff Davis, General Manager
817-272-5584  jmdavis@uta.edu

601 Spaniolo Drive, Arlington, TX 76019

DFW'S NEW HOME
FOR ENTERTAINMENT
www.utacollegepark.com

Drake photo provided by The Shorthorn: Erika Dupree
no Rida photo provided by The Shorthorn: Justin Gladney
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renovations since 2009. The latest phase,
with an estimated cost of $23 million, is set
for completion in October, according to GM
Sandy Dunn.

The venue is the primary entertainment
facility for Worcester, located in central Mas-
sachusetts and the center of New England
with more than 6.5 million people living within
a 50 -mile radius. The facility also serves the
Greater Boston market as an alternative to
Boston's larger TD Garden.

The renovation adds four suites, a club
lounge and an improved box office and
entrance while updating the architecture
and finishes. Electrical, heating and cool-
ing, fire and safety upgrades have been
accompanied by more efficient energy and
lighting systems.

Getting on agents' radar is an ongoing
process, according to Dunn. "We partici-
pate in Billboard's [touring conference] and
create relationships through our regional
promoters. And, most importantly, we work
through our SMG corporate booking office,"
she says.

Facilities aside, Dunn says the human
element comes into play when keeping
touring artists happy. "Service, service, ser-
vice," she says. "We try to accommodate all
requests in a timely manner, starting with
the initial call for avails, to watching the last
truck leave the loading bay and everything
in between. Depending on the particular
artist and length of stay in the facility, we
consider the crew and artists our guests.
On occasion, we have set up our basketball
hoops in the adjacent exhibit hall; pulled
together a game room with pool table, vid-
eogames, et cetera; and enhanced catering,
whether with local fare or custom cakes.
But mostly we try to give them their privacy
and a positive day while responding to any
needs they may have."

Home to minor league hockey team the
Worchester Sharks, in March the venue will
host the Harlem Globetrotters among other
events. The arena will close May 1 -Oct. 1 for
renovation, but the attached convention center
will stay open throughout construction. The
renovated arena will reopen with the Ringling
Bros. Barnum & Bailey Circus.

MTS CENTRE
MTScentre.ca
@MTSCentre
Winnipeg, Alberta
Capacity: 14,872 -plus, 1,099 in suite level

Most 8 -year -old venues wouldn't be subject
to $10 million in renovations, but when Winni-
peg's MTS Centre announced in 2011 that the
NHL's Atlanta Thrashers would relocate and
take the name of the Winnipeg Jets, the build-
ing closed for 100 days to get ready.

"We needed to add press -box capacity,
concession capacity and enhanced club and
suite offerings," says Kevin Donnelly, senior
VP/GM for MTS Centre and True North
Sports and Entertainment. "We also engaged
on a wide range of efforts to improve the fit
and finish of the venue."

Mission accomplished. "We are the mar-
ket's only full-size sports and entertainment
facility," Donnelly says. "Based on this, plus our
ability to accommodate smaller events, we are
the top concert facility in the market."

Donnelly and his team "are very active

in our dialogue with the promoters in our
region-Live Nation Canada, all AEG's
offices-L.A., New York and Houston-as
well as the regional and independent na-
tional promoters," he says. "We tend to buy
and self -promote about six events per year.
So we deal with other buyers and agents
directly. I am active with the Arena Net-
work as well as the Venue Coalition, so the
awareness of our venue and location, we
hope, comes to agents through a variety
of channels. I also attend key conferences
each year and try to make a visit to Toron-
to or Vancouver to see some [Canadian]
agents annually."

Donnelly says he wants to ensure people
understand the building is more than a sport-
ing facility. "We try not to be just a team owner,
or a venue owner, but really take to heart the
notion of being in the entertainment busi-
ness," he says. "It's not about putting flowers
or snacks in an office or dressing room-it is
about making sure that everything is done,
and that promoters and road crew know that
you are there to help them, and for them to
know that you appreciate that they are in your
venue for the day."

THE USN' SUN DOME
Sundomearena.com
@USF_SunDome
Tampa, Fla.
Capacity:10,000

First opened in 1980, the Sun Dome at the Uni-
versity of South Florida started renovations in
May 2011. In January 2012, Global Spectrum
officially took over management, and in May
2012 the venue reopened.

GM Trent Merritt calls the Sun "the best
midsize venue in the Greater Tampa area. We
provide a great midsize option for fans, pro-
moters, agents and artists to perform. Feed-
back from fans, media, promoters and artists
has all been overwhelmingly positive."

Merritt says the year -long renovation result-
ed in essentially a brand-new building. "The
four walls and roof are existing-with some
significant improvements made-but every-
thing else is brand-new. We are truly a mul-
tipurpose facility designed to host concerts,
basketball, family shows, commencement and
flat -floor shows.

"Using the industry relationships through
the Global Spectrum network has allowed us
to get off to a fast start this year with Elton
John, Florence &the Machine, Wiz Khalifa and
several other well -received shows," he con-
tinues, noting that the facility also was "very
aggressive" in its rebranding campaign. 'We
also used our vast Global Spectrum network
to make agents and promoters aware that we
were managing the Sun Dome and were open
for business," he says.

Merritt hopes artists and their crews take
ownership of the arena. "We are working on
a mural along the backstage performers'
dressing room hallway to showcase all the
artists that have performed at the arena,"
he says. "We also give individualized gifts
to artists, promoters and agents. More than
anything else though, we are focused on a
very smooth, efficient and enjoyable load -
in, performance and load -out. Providing
great food and beverage and great custom-
er service goes a long way for crews that
are constantly on the road:0
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Garden
Fresh
MSG TRANSFORMATION ON TRACK
BY RAY WADDELL

The powers that be at Madison Square Garden Entertainment, first under
the watch of former MSGE president Jay Marciano and then orchestrated
by Melissa Ormond as COO and now president, knew that their flagship
venue had to be updated.

The World's Most Famous Arena has held court at its current location
atop New York's Penn Station since 1968. That is, in fact, the fourth location in Man-
hattan for the showplace since it debuted in 1879 at Madison Square on 26th Street.
For most of its modem history, the Garden was the highest -grossing arena in the
world, as documented by Billboard Boxscore.

But the sports and entertainment arena business has changed dramatically in
the past decade or so, as revenue from suites, club seats, modem concessions and
sponsorships became critical to success. The Garden, of course, has never wanted
for bookings. (Elvis Presley, at his 1972 Garden shows, explained his 15 -year absence
from the Big Apple by wryly saying, "We had to wait our turn to get the building.")
But the venue was missing the boat in lucrative revenue.

MSGE had choices to consider: Move the Garden to a new location across Eighth
Avenue, level the building and start over, or transform the hallowed venue. It, obvi-
ously, chose the lattermost option. The roughly $2 billion project has spanned three
years and will be completed this fall. Changes include the new Seventh Avenue en-

trance; significantly wider concourses; upgraded con-
cessions and retail; improved sightlines; more comfort-
able seating; a state-of-the-art scoreboard; upgrades to
lighting, sound and LED video systems in high defini-
tion; fiber optic cabling throughout the building; new
suites, dubs and hospitality areas; and improved views
of Manhattan and the arena floor from several areas of
the building.

The intimacy of the Garden's arena bowl will be
maintained in its transformed state, with its famous ceil-
ing restored. And if longevity led to the need for a reno-
vation, the Garden's history is unmatched, and that's the
reason playing there is a career milestone for any act.

Of course, the transformation
was driven by financials, and the
ROI will in no small part come
from new and unique opportunities
for marketing partners. JPMorgan
Chase is the Garden's first "Mar-
quee" partner, and Anheuser-Busch,
Coca-Cola, Delta Air Lines, Kia Mo-
tors America and Lexus have signed
on as "Signature" partners. The
new venue will boast 6o% more
concession points of sale, which will
undoubtedly increase per -capita
spending significantly.

The Garden's 58 Madison level
suites are 4o% larger and closer to the action, and zo
Event level suites offer a lounge/entertaining atmo-
sphere and the best seats in the house. Additionally,
the 28 ninth -level Garden suites are remodeled. There
will also be several new all-inclusive club spaces: the
1879 Club presented by JPMorgan Chase, the Delta
Sky36o Club on the event level and the Madison Club

presented by Foxwoods on the seventh floor of the are-
na. The Garden's eighth -floor concourse has more re-
strooms, retail locations and concession stands-plus
prime city views.

The new, larger Chase Square Seventh Avenue en-
trance boasts interactive zones, retail locations, a box
office and a broadcast studio. Two eye -popping Chase
bridges will be suspended above the arena floor, and
the new Budweiser Fan Deck on the loth floor will offer
more concessions and a great social atmosphere, with
direct views into the arena bowl.

While work has gone on year-round, the heavy lifting
takes place in the off-season months, primarily spring

and summer, during zou, 2012 and
this year. "Certainly the downside
of having to come offline for 40%-
45% of the year for three consecu-
tive years is a big challenge," Or-
mond says. "It means everyone's
schedules are compressed, and it
also means we unfortunately can't
play every show we'd like to play."

So, for the past three years, while
still a top 3.o arena, the Garden has
relinquished its top spot among Bill-
board Boxscore's highest -grossing
arenas to London's 02 and some of
the Big Apple spotlight to the new

Barclays Center in Brooklyn. "It has been the best out-
come, given the circumstances," Ormond says. If work-
ing around the transformation has been a challenge,
Ormond says the results are "also one of our biggest
successes in its results, the improvements to the build-
ing and customer amenities and the response from pa-
trons and fans, as well as artists." 0

SEE WHAT'S NEW IN OKC:
Featuring a new grand entrance and restaurant options, the arena has improved everything from locker rooms and
restrooms to floors and digital signage. With all of the upgraded amenities, flexible seating options (from 4,000 to
18,000), the convenience of our location (right off 1-40, near 1-35) and the support of our dedicated staff (including
our award -winning marketing team), Chesapeake Energy Arena keeps the fans coming in (more than one million
each year) and the stars coming back for more.

C esape. eArena
ENERGY

FOR BOOKING INFORMATION, CONTACT:
Gary Desjardins (405) 602-8510
gdesjardins@chesapeakearena.com

An 5MG Managed Facility

405.602.8700 I chesapeakearena.com 100 West Reno Oklahoma City, OK 73102
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MUSIC
HIP -HOP

Breaking Bad
Joey Bada$$ adjusts to life as
hip -hop's new golden boy
By Reggie Ugwu

In January, the same month he celebrated his 18th
birthday, lanky rapper Joey Bada$$ was named
creative director of Ecko Unitd., the pioneering
streetwear brand founded by Marc Ecko in 1993. As
creative director, Bada$$, born Jo -Vaughn Virginie
Scott, wears many hats, both figuratively and literally.
This week in February, his job is to come to Ecko's
New York headquarters wearing anything he wants,
from any brands he admires, while designers study
his choices in hopes of revitalizing the company.

"What about this one?" asks Bada$$' manager,
Jonny Shipes, dangling a green camouflage T-shirt.
He's trying to get Bada$$ to pick an outfit, one actu-
ally made by Ecko, for the cover of a magazine he'll
be shooting soon. But Bada$$' stony silence makes it
clear Shipes' choice won't work.

"I don't want to do that," Bada$$ replies, con-
demning the shirt with a jab of his finger. "I'm sick
of camo."

A year ago no one knew who Joey Bada$$ was, but
now everyone is listening closely. The Brooklyn na-
tive broke through in early 2012 with the video for
"Survival Tactics," in which he and late friend Capi-
tal STEEZ (who committed suicide in December) rap
from the basement of a crumbling building. Bada$$'
flow is dizzying and visceral, an uncanny amalgam
of almost every great New York rapper from hip -
hop's golden age: Biggie Smalls, Nas, Method Man,
Big L. The YouTube video has garnered more than
2 million views and quickly caught the attention of
tastemakers. Last June, Bada$$ released his debut
mixtape, 1999, which inspired proclamations of a
new rap renaissance.

"To me, the youth wasn't really representing for the
shit that I grew up on," says Shipes, 33, who discov-
ered Bada$$ three years ago through a freestyle video
on WorldStarHipHop.com. "[Bada$$] just had it. He
was this 15 -year -old kid spazzing in a hallway with his
friend beatboxing. I was like, 'I gotta find this guy.'"

Shipes, a former Bad Boy Records employee who
also discovered Big K.R.I.T., Smoke DZA and Nipsey
Hussle, signed Bada$$ to his independent label Cin-
ematic Music Group, which last year inked an exclu-
sive distribution deal with Sony's RED. Shipes says
he's set up his new prodigy to be "his own boss,"
giving him a mirror deal where he gets an equal per-
centage of record sales and retains control over his
marketing budget.

Bada$$ says he's happy with the freedom the ar-
rangement provides, but hasn't ruled out making a
jump to the majors.

"I'm still learning," he says. "I want to understand
every aspect of [the business] before I make a move.
I'm figuring out what an artist is supposed to have:
What's slaving and what's not slaving?"

Late last year, Mountain Dew -backed imprint
Green Label Sound inked Bada$$ to a single deal

THE BIG NUMBER

Number of YouTube views
for Joey Bada$$' debut video,
"Survival Tactics: since its
Feb.23 release.

2M

for "Unorthodox," produced by boom -bap pio-
neer DJ Premier and released in January. It was a
big month for Bada$$, who, in addition to turn-
ing 18 and assuming duties at Ecko, appeared on
the ASAP Rocky posse cut "1 Train," featured on
the fellow New Yorker's Billboard zoo No. 1 album
Long.Live.A$AP.

In the Ecko offices, Bada$$ is a kid in a candy store,
rummaging through racks of samples (a sign reads
"Touch if you want your hands chopped off") before
settling on a glossy black jacket with matching bucket
hat. He drags a speaker dock into a cramped, fluores-
cent -lit room that dregs up bad memories of in -school
suspension and whips out a cracked iPhone contain-
ing some of his new songs.

During the course of six as -yet -untitled tracks,
it's clear that Bada$$ has the makings of a land-
mark debut album as outlined by his heroes. Some
are reminiscent of early Wu -Tang Clan, others

ARTIST: Joey Bada$$

ALBUM! TBD

LABEL: Cinematic Music
Group

MANAGER: Jonny Shines

nagoucens: Kirk Knight,
Harry Fraud, Chuck
Strangers, DJ Premier

PUBLISHER: self -published

TWITTER: @joeyBADASS_

Nas' Illmatic. On one he snarls like 01' Dirty Bas-
tard at his most petulant.

"Even when I first started, I never looked at other
teenagers as competition," he says, mentioning that
he was recently in the studio with Q -Tip. "I looked
at who was in the game as a whole-period. That was
my competition."

In the spring, Bada$$ will go on tour with his prom-
ising crew, Pro Era, and fellow ascendant Brook-
lynites Flatbush Zombies and the Underachievers.
The album (he has a title in mind, but is keeping it a
secret) will follow.

Although he had to stop attending Edward R. Mur-
row High School in Brooklyn-"Shit was getting too
crazy"-Bada$$ says he's still taking classes online.
He's holding out hope that he'll be able to attend se-
nior prom this summer. "I've been thinking about it,"
he says, flashing a grin. "But things might be even cra-
zier then." 0
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ARTIST: Raul y Mexia

ALBUM: Arriba y Lejos

LABEL: Nacional Records

MANAGER: Jennifer Sarkissian,
CookmanMGMT

PRODUCERS: Toy Selectah,
Luigi Geraldo

TWITTER: ®RallyMeXia

LATIN

Remixed
Roots
Los Tigres del Norte offspring
Raul y Mexia team with Toy
Selectah on mashed -up debut
By Judy Cantor -Navas

The duo known as Raul y Mexia are the sons of Hernan
Hernandez, vocalist/bassist of regional Mexican titans
Los Tigres del Norte. That should be enough to perk up
some ears.

But key to the advance appeal of their debut
album, Arriba y Lejos, out Feb. 19 on Nacional Re-

cords, is Antonio "Toy" Hernandez (no relation
to Hernan), who steered the mashed -up pop, rap,
Mexican roots and Latin dance sound of Arriba y
Lejos and produced the majority of its io songs. The
Mexican DJ and hip -hop pioneer (with the group
Control Machete), who's also known as Toy Selec-
tah, is the producer behind 3BallMTY's electro-
roots smash Intentalo, the top -selling album of 2012
on Billboard's Regional Mexican Albums chart and
the third best-selling Latin album overall (64,000
sold that year, according to Nielsen SoundScan,
and 82,000 sold in total).

"Intentalo showed people there was another side
to Mexico," says 32 -year -old Mexia, given name
Hernan Hernandez Jr. "When it came out, I felt,
`Now is our time.'"

Mexia and his brother, 25 -year -old Raul Anto-
nio Hernandez, who are natives of San Jose, Ca-
lif., were surprised to find that major Latin labels
didn't agree.

"They had other ideas," Mexia says dryly, re-
calling a trip to Miami to shop the first three tracks
of the catchy mix of styles the brothers call cumbia
"campechana" (a Mexican mixed -seafood cock-
tail) to the labels to no avail. They soon returned

"Kids are hungry for new stuff, and
sometimes it's the gatekeepers who are
not letting it happen." -TOY SELECTAH

west and continued working with Selectah in
Monterrey, Mexico.

"What I learned with the 3Ball experience is that
it's not a matter of a trend; it's a matter of genera-
tions and lifestyles," Selectah says. "Kids are hun-
gry for new stuff, and sometimes it's the gatekeep-
ers who are not letting it happen. Everything is
moving faster now than the traditional structures
can understand."

At Selectah's suggestion, Raul y Mexia took their
music to the North Hollywood offices of Nacional Re-
cords president Tomas Cookman, accompanied by
their famous father. Cookman compares the visit by a
member of Los Tigres to receiving Johnny Cash, and
he quickly signed the duo.

"When I heard the music, my first thought was that
it was something Sonyor Universal would have jumped
at," Cookman recalls. "My second thought was, I'm re-
ally happy they didn't."

Nacional has already placed different tracks from
Arriba y Lejos with HBO Deportes, ESPN, the next
edition of the "Grand Theft Auto" videogame and the
soundtrack to "El Santos," the upcoming Carlos Cua-
ron film. The album, which was preceded by first single
"Las Escondidas," will be released simultaneously in
the United States and Latin America.

"This is a great Mexican -American pop record,"
Cookman says. "[Raul y Mexia] are the faces of a gen-
eration of Latinos who are very proud to show their
roots, but they also live in the United States in 2013,
and that means everything culturally. This album has
legs, and we're planning on seeing how far those legs
can run."O

BOY
Great pop songs are boiled -
down emotion-a simple
line or melody that says it
all. And like an indie-pop
version of "Call Me Maybe,"
Swiss -German duo BOY
nails it with viral hit "Little
Numbers": "Seven little num-
bers, baby, they could be a
start. Seven little numbers,
baby, I know yours by heart."
Simple, catchy, effective. And
singer Valeska Steiner pulls
it off in English-not her first
language, but her fifth. Along
with instrumentalist Sonja
Glass, Steiner's already a hit
in Europe, with BOY'S debut
album, Mutual Friends, selling
100,000 in Germany alone,
according to the Germany
Music Industry Assn. The
record arrives stateside Feb.
26 on Nettwerk Music Group,
just in time for the act's first
run of U.S. shows the week
following and the same day
the single will be Starbucks'
Pick of the Week. "Their lyr-
ics will resonate with [Ameri-
can] audiences," Nettwerk
VP of international A&R and
publishing Mark Jowett says.
"They tell great stories, and

they do it well in English."
BOY drafted Phoenix drum-
mer Thomas Hedlund for
four tracks; Mutual Friends
has the same spark of that
French phenom, cast through
a Feist -on -uppers piano -pop
filter. But it's the Barcelona -
filmed "Little Numbers" video
that's breaking through, with
more than 7 million YouTube
hits. `For German and Swiss
bands, it's a much bigger
step to get out of your coun-
try, and we did that last year,"
Steiner says. "But going to
the States, well, that's even
bigger." -Justin Jacobs

E -Man, assistant PD/music
director/DJ, rhythmic
KPWR (Power 106) Los
Angeles. Elijah Blake's
"XOX," featuring Common, is
one of the joints buzzing on
our "New @ 2" music show.
If you haven't heard of Blake,
now you will. He co -wrote
Ushers -Climax; plus he
wrote for Rihanna and others.

"LIKE 111111i1"

Problem's "Like Whaaatr is
big in the streets and clubs,
and it's going to be big on the
radio. Problem, responsible
for the hook on E -40's
"Function," has a flow on this
track that is definitely going
to make you say, "Like what!"

Bingo Players "Get Up
(Rattle)* is a big club anthem
that gets even bigger with
the Far*East Movement
jumping on the remix. It
sounds like a huge party
song. It already hit No.1 in
the U.K. 'Tunes store and is
making its way here. Look out
for this joint.
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DANCE

Dancehall
Kings
Diplo's Major Lazer crew readies
party -sparking new album and
raucous live show
By Kerri Mason

The live performance video for Major Lazer's "Jah
No Partial," the second single from new album Free
the Universe (Mad Decent/Downtown, March 12), is
Dipto's reggae -dance project in a nutshell.

There are booty -shorted B -girls Mela and Lafay-
ette, with their eye -popping drop -down moves; giant
revolutionary flags bearing the visage of the Major,
a cartoon, zombie -fighting Jamaican commando de-
signed by crew creative director Ferry Gouw. There's
hype man Walshy Fire on the mic, and DJ/producer
Jillionaire at the decks, a bottle of rum beside him.
There's dancehall legend Johnny Osboume, whose
198o song "Mr. Marshall" provides the vocal line for
"Partial." There's Diplo, alternately crowd -surfing
or scaling the lighting truss, a fearless master of cer-

emonies. And there's a crowd in a permanent state
of jump-up, waving T-shirts and whipping hair and
basically losing its collective marbles.

"Half the album speaks to our live show,"' Diplo
says. "Our show really melded together to make
this album."

More merry band than vanity project, Major Lazer
is still led by Diplo, aka Wesley Pentz, the DJ/pro-
ducer who first made an impact with M.I.A.'s "Pa-
per Planes" and has since made similarly unlikely
hits for everyone from Beyonce to Justin Bieber.
He snagged a Grammy Award nomination this year
for producer of the year, non -classical for a body of
work that includes Usher's "Climax." He's also the
leader/founder of taste -making label Mad Decent
and all of its imprints.

Lazer used to be a duo-just Diplo and British pro-
ducer Switch. Their first album, 2009's Guns Don't
Kill People ... Lazers Do, featured "Pon De Floor," the
drum -heavy ditty that later formed the basis of Be-
yonce's "Run the World (Girls)" and spent 47 weeks
on Billboard's Reggae Digital Songs chart, reaching
No. 3. But Diplo and Switch parted ways last year,
and now the act's live show is a family affair. "I'd like
an audience to see Major Lazer as a band or crew,"
says Kevin Kusatsu, manager of Diplo and Major
Lazer with partner Andrew McInnes. "Something
that's a special experience live."

The 34 -date Free the Universe tour begins Feb. 28
in Toronto, crossing the continent before hopping
the pond for i6 dates in Europe. It wraps in May, just
in time for the Mad Decent Block Party, the annual
traveling series of free outdoor concerts that show -

"Half the album speaks to our live show.
Our show really melded together to make
this album." -DIPLO

ARTIST: Major Lazer

ALBUM: Free the Universe

LABEL: Mad Decent/
Downtown

MANAGERS: Kevin Kusatsu
and Andrew McInnes,
TMWRK

PRODUCER: Diplo

PUBLISHER: SONGS Music
Publishing

CHART HISTORY: Guns Don't Kill
People... Lazers Do (2009),
No.7 Dance/Electronic
Albums; "Pon De Floor,' No.3
Reggae Digital Songs

TWITTER: @majorlazer

case the label's roster. "The best way to see Major
Lazer this summer is at a Mad Decent Block Party,"
the Windish Agency's Sam Hunt says. "This is what
they've been working toward for a really long time,
to build the brand up to the way they're doing them
this year."

According to Hunt, the events will grow from five
cities to as many as 12, may charge a cover for the
first time and may "have much bigger artists, poten-
tially not from Mad Decent."

But apart from a bombastic live show, the album
is its own experience; an undeniable party, with
something more at its core. The set showcases Dip-
lo's ability to get inside a genre or localized sound
and make something that's new but still faithful to
its source. "Partial," for example, is a collaboration
with U.K. dubstep king Flux Pavilion, but its ce-
ment -heavy bass drops don't smother Osbourne's
distinctive delivery, and other tracks feature Ja-
maican acts Elephant Man, Opal, Busy Signal and
Shaggy, as well as Wyclef Jean, with elements of
dubstep, Dutch house, hip -hop and even '8os synth
pop thrown in.

"Dancehall and reggae is the backbone," Diplo
says of the album. "It's our own version of that."

A video for "Bumaye (Watch Out for This)," fea-
turing Flexican and Busy Signal, will be released
soon, but lead single "Get Free"-a reggae -infused
lament featuring Dirty Projectors vocalist Amber
Coffman that was released quietly last year-con-
tinues to catch on. Frank Ocean tweeted its lead line
("We could never get free") in December, it went
gold in three countries, and German radio is just
starting to play it.

"When a song impacts people like that, you get a
larger understanding of the audience," Kusatsu says.
"Pith] an album rollout, it's a constant reminder
that you have the ability to deeply affect people and
how they experience music in their lives. That stays
with the decision -making, gives it a sense of com-
munity, and also reminds us that all this stuff is still
really fun." 0

MUSIC

REJOICE, REJOICE! After
a hiatus of nearly a decade,
the Postal Service will tour
in the spring to mark the
10th -anniversary rerelease of
its only LP, Give Up (Sub Pop,
April 9). Bringing Rib Kiley
along as support, the duo will
play the Coachella festival in
Indio, Calif. (April 13, 201, Le
Trianon in Paris (May 211 and
the Primavera Sound festival
in Barcelona (May 22-26),
before wrapping at Brooklyn's
Barclays Center (June 14).

TWENTY -SOMETHING: My
Bloody Valentine has returned
after 22 years, releasing a
new LP, m b v, and hitting
the road. The band has
already played Studio Coast
in Tokyo and NTU Sports
Center in Taipei, Taiwan,
and is now in Australia,
where stops include Tivoli
in Queensland (Feb. 201 and
Palace Theatre in Melbourne
(Feb. 22). Afterward, MBV will
play Apollo in Manchester,
England (March 10) and
Primavera Sound.

FAMILY AFFAIR: Los
Angeles pop -rock group
R5 will follow the release
of debut EP Loud (Feb.19,
Hollywood Records) with a
spring run. Booked by ICM,
the tour will start in Santa
Ana, Calif., at Yost Theatre
(March 15) and stop at House
of Blues in Dallas (March 22),
Masquerade in Atlanta (April
20) and Paradise Rock Club
in Boston (May 2).

RUNNIN' BACK TO YOU:
Experimental R513 crooner
How to Dress Well (real
name Tom Krell) is starting
a world tour following the
release of sophomore disc
Total Loss. Booked by Ben
Buchanan at the Windish
Agency, the run will begin
in Perth, Australia, at the
International Arts Festival
(Feb. 20) before landing at
Shibuya 0 -Nest in Beijing
(March 9). His stateside
dates include Music Hall of
Williamsburg in Brooklyn
(March 21) and Mississippi
Studios in Portland, Ore.
(April 7). -Nick Williams
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MUSIC

Reviews

Fall Out Boy

'My Songs Know What You
Did in the Dark (Light Em
Up)' (3:10)

PRODUCER. Butch Walker

WRITERS: Fall Out Boy, Butch
Walker, John Hill

PUBLISHERS. various

LABEL: Island Def Jam

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason Lipshutz
(singles)

CONTRIBUTORS:
Phil Gallo, Gary Graff,
David Greenwald,
William Stager,
Steven J. Horowitz,
Jason Lipshutz, Kerri
Mason, Chris Payne,
Ryan Reed, Annie
Reuter, Lindsey
Weber, Emily Zemler
All albums
commercially
available in the
United States are
eligible. Send album
review copies to
Mitchell Peters at
Billboard, 5700
Wilshire Blvd., Suite
500, Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in the
appropriate bureaus.

ROCK

Fall Out Boy Shines A 'Light'
It's been three years since Fall Out Boy's unexpected
hiatus. But with new single "My Songs Know What
You Did in the Dark (Light Em Up)," the band has
crashed the pop party again in a reliably flamboyant
way. With mega -watt production, glam-metal back-
ing shrieks, cheesy string samples and arena -rock
guitars, the oddly titled song is the most cinematic
single in the act's catalog. Bassist/main songwriter
Pete Wentz remains the Sylvia Plath of emo lyricists,

but he's gotten artier during the interim: "A constel-
lation of tears on your lashes/Burn everything you
love, then burn the ashes," Patrick Stump sings over
sampled gun clicks and percussive blasts. When
Stump soars to his highest register on the pre -chorus
and extends every syllable of the song's title in a
melismatic showcase of white -boy soul, the track
distills the already -missed Fall Out Boy experience
into a single over -the -top moment. -RR

Fall Out Boy songwriter Pete Wentz
remains the Sylvia Path of emo lyricists,
but he's gotten artier in the interim.

LIVE

ARTIST: LUKE BRYAN

VENUE: Nassau Veterans Memorial
Coliseum, Uniondale, N.Y.

DATE: Feb. 7

Luke Bryan has patiently waited
for his turn as an arena headlin-
er. It was worth it. Just one song
into the country star's headlining
show at Nassau Coliseum, where
he was promoting the March 5
release of Spring Break . . . Here to
Party, it was evident what Bryan
has been doing through the years:
honing his choreography skills.
With gyrating hips and unmistak-
able thrusts akin to Elvis Presley,
the singer captivated every female

fan in the building-some even
threw their bras at him. But the
36 -year -old heartthrob didn't for-
get about his male fans. Midway
through the show (featuring open-
ers Thompson Square and Florida
Georgia Line), Bryan shared some
moonshine with a man in the
rowdy audience. And later, dur-
ing crowd-pleaser "Country Girl
(Shake It for Me)," he invited a
couple of guys onstage to teach
them his moves. But it was his poi-
gnant ballad "Do I" (No. 2 on Bill-

board's Hot Country Songs chart)
that reminded fans why Bryan de-
serves the spotlight. -AR

SINGLES
ELECTRONIC

THE KNIFE

"Full of Fire" (9:17)

PRODUCER: The Knife

WRITER: The Knife

PUBLISHERS: Bert's Songs/
Universal Publishing

LABEL: Rabid Records

The Knife's new studio
album may be titled
Shaking the Habitual, but
old habits die hard on the
duo's deranged new sin-
gle. "When you're full of
fire," sings Karin Dreijer
Andersson, engulfed in
ghoulish fuzz, "what's
the object of your
desire?" Monotone anti -
melodies, tick -rocking
synths and atonal sludge:
The nine -minute "Full
of Fire" is a nightmarish
hall of mirrors. -RR

HIP -HOP

KENDRICK LAMAR
FEATURING DRAKE

"Poetic Justice" (5:00)

PRODUCER: Scoop DeVil le

WRITERS: various

PUBLISHERS: various

LABEL: Top Dawg/Aftermath/
Interscope

The most straightforward
"slow jam" on Kendrick
Lamar's tremendous good
kid, m.A.A.d city, "Poetic
Justice" is slowly bringing
its thoughtful analysis of
romantic cliches to main-
stream radio. Drake'sguest
spot is an enjoyable but
largely unnecessary factor,
as Lamar's two prodding
verses and Scoop DeVille's
masterful Janet Jackson
sample compose its gentle
heartbeat. -JL

ROCK

GOO GOO DOLLS

'Rebel Beat' (3:38)

PRODUCER: Gregg
Wattenberg

WRITERS: John Rzeznik, Gregg
Wattenberg

PUBLISHERS: John Rzeznik
Music/EMI April Music obo
G Watt Music (ASCAP)

LABEL. Warner Bros.

After several albums
dominated by somber,

sentimental ballads,
the Goos tease a new
LP (Magnetic, due
May 7) with their most
starry-eyed single in
years. Inspired by a
stroll through New
York's Little Italy and
Chinatown, singer John
Rzeznik yearns to be
part of the party, sing-
ing, "Alive is all I want
to feel tonight," before
launching into a sing -
along chorus. -CP

POP

DIDO

"No Freedom' (3:18)

PRODUCERS: Rollo Armstrong,
Dido Armstrong, Rick Nowels

WRITERS: Dido Armstrong,
Rick Nowels

PUBLISHERS: Warner/
Chappell Music, EMI April
Music obo R -Rated Music
(ASCAP)

LABEL: RCA

Didohasn'treleased a
new albumsince zoo8's
Safe Ttip Home, though

herlatestsingle (aprelude
to fourthLP Gal Who
Got Away) is a soothing

reminderthatthesinger
hasn'tstrayedfarfrom her
sound."No Freedom," a
cozybitoftranquil adult-
pop,serves asa life lesson
andashouldertoayon.
-CP

R&B

MINDLESS BEHAVIOR

"Keep Her on the Low" (3:09)

PRODUCERS: Sean Garrett,
Team S. Dot

WRITERS: various

PUBLISHERS: various

LABEL: Interscope Geffen
A&M Records

Allfour members of
Mindless Behavior-
Prodigy, Roc Royal, Ray
Ray and Princeton-are
represented on "Keep
Heron the Low," a song
that's boththematically
reminiscent of R. Kelly's

Down Low (Nobody Has
to Know)" and telling of
modern romance. "Ifyou
myhoney, it's only forthe
moment/'Cause another
loo want it," they croon
as a thumping bass adds
some energyto the track.
-LW
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KEEK
SPEAK

"Keekback"
A video
response
that gives
users a
simple, more
personal
way to reply
without
having
to type a
comment.

Stream"
This part
of the app
functions
like
Facebook's
newsfeed,
letting users
follow the
activity
of the
people they
subscribe to.

"Kred"
This is
Keek's way
of letting
users assign
a ranking
to others,
which in
turn helps
them gain
followers.

Li0 Fotlow i:.'i Subscribe

298,286 1,322 107,774

I can't believe she can still dance
and perlortn like this sarnulng_..

Another from the concert last
night. Mizgilites I wish you had

Baby Put your <3 to the test,
make min express hew he feels...

err, gm

HI Kinks, Porn my dressing room

love u guys u guys ere the best
xvviskell

loom getting a blue, green or purple bonny calte

Massivowinnersan

rn Kendall. you're so funny
rlathalle weld

The Keek
app works
on both
i Phone (left)
and Android
devices.

APP

Keek Network Elevates
Twitter Concept To Video
With all the clutter one may find on major social net-
works like Facebook and Twitter, artists are searching
for ways to express their individuality and reach fans
online. Keek, a social network whose primary currency
is short -form videos, is aiming to become an alterna-
tive venue. Artists like Adam Lambert, Victoria Justice
and Austin Mahone have taken a shine to this new
medium of online conversation, giving fans intimate
glimpses of their daily lives.

A "keek" is a 36 -second video, shot from the user's
webcam or on an iPhone or Android phone, that other
users can comment on, or "keekback" a keek of their
own. Like the rising social app Vine, the short running
time of Keek videos encourages the creation of con-
cise content for rapid consumption and sharing across
Facebook, Twitter and Tumblr.

The simple, ergonomic smartphone interface, com-
bined with one -touch sharing, makes Keek best suited
for on -the -go use. The brief video length and no -frills

approach to editing forces users to be concise and infor-
mal, a format ideal for casual updates. "The emergence
of mobile is creating a lot of opportunity to disrupt many
markets and categories," Keek COO Lamont Wilcott
explained in an email. "Keek [provides] its users with a
more immediate, authentic and personal experience."

Keek has grown at a rate of 78% month over month
by adding more than zoo,000 new users daily, and us-
ers are posting 4 million -plus videos each month. But
the app's Web interface leaves much to be desired aes-
thetically. Most of Keek's site is bare -bones white and
blue, missing many of the personalim.d aspects found
on Facebook and TWitter.

"Right now, our focus is on growing the communi-
ty, enhancing the Keek user experience and expand-
ing the platform," Wilcott wrote, noting that when
the company is ready to monetize, it will likely be
an advertising -related model. Growing pains aside,
Keek's early returns are encouraging. -WG

ROCK

Atoms Run
`Amok'
Supergroups rarely achieve intended goals of rising above
respective reputation, but Atoms for Peace transcend ex-
pectations with their debut, Amok. The band-Radiohead's
Thom Yorke, Red Hot Chili Peppers' Flea, R.E.M. alum
Joey Waronker and Forro in the Dark percussionist Mauro
Refosco-assembles alongside veteran producer Nigel Go-
drich for a cool blue, electronic confection shaded with live
instrumentation. Amok, the closest relative to Yorke's zoo6
solo bow, The Eraser, coddles synthetic sounds from guitars
and drums to form demi-ambient soundscapes that recall
the most relaxed of Radiohead. Yorke sounds focused on
Amok, amplifying his falsetto on the glitchy "Unless" and
slipping into the removed delivery of "Ingenue," while the
arrangements straddle analog and technological, often
blurring the line between guitar and keys ("Stuck Together
Pieces," "Before Your Very Eyes"). -SJH

Atoms for Peace

Amok

PRODUCER: Nigel Godrich

LABEL: XL Recordings

RELEASE DATE: Feb.26

SOUNDTRACK

ALBUMS THENEWN02

ROCK

THE VIRGIN MARYS

King of Conflict

PRODUCER:Toby Jepson

LABEL: Wind-up Records

RELEASE DATE Feb.12

KingofConflict, the
long -anticipated debut
from the British rock
trio, makes the wait
largely worthwhile. It's
an onslaught of garage -y,
blues -steeped retro ravers
like "Dead Man's Shoes"
and "Bang Bang Bang"
rubbing elbows with the
heavyweight "Running
for My Life" and guitar -
drenched opus "Ends
Don't Mend." -GG

ROCK

BULLET FOR MY
VALENTINE

Temper Temper

PRODUCER: Don Gilmore

LABEL: RCA Records

RELEASE DATE. Feb.12

The band has reunited
with producer Don Gilm-
ore, who's known for mak-
ing heavy rock palatable to
the mainstream. Temper
Temperbalances surging
aggression with radio -
friendly melodies ("Dirty
little Secret," the title
track), creating a varied
collection rife with heavy
double -bass drums and
sharp metallic riffs. -EZ

ROCK

FOALS

Holy Fire

PRODUCERS: Flood, Alan
Moulder

LABEL: Warner Bros. Records

RELEASE DATE Feb.12

Foals' major -label
debut has emboldened
ambitions. The U.K.
quintet road-tests grunge
("Inhaler"), dancefloor
synth -disco ("My Num-
ber") and grooving, im-
mersive guitar efforts that
should turn Coldplay's
head. Standouts are "Ev-
erytime" and "Out of the
Woods," songs that blend
Ibiza inspiration with
arena -rock drive. -DG

Beautiful Creatures: Original
Motion Picture Soundtrack

PRODUCER: Thenewno2

LABEL: WaterTower Music

RELEASE DATE Feb. 12

Dhani Harrison's third
project with Thenewnoz
is a largely instrumental

score that relies heavily
on orchestral traditions,
gothic imagery and ten-
sion with just a dab of
rock'ffroll. Song -driven
and melodic, it steps
beyond expectations with
the good-time "Honey
Hill Stomp" and ominous
"Ridley's Claiming." Sing-
er Lida Moss' presence
on the final two tracks pro-
vides a welcome healing
quality. -PG

ELECTRONIC

DARKSTAR

News From Nowhere

PRODUCER: Richard Formby

LABEL, Warp Records

RELEASE DATE: Feb.5

A thin layer of gauze cov-
ers Darkstar's first album
for Warp. The electronic
trio has a history in the
U.K. bass scene, but
News From Nowhere is a
minimalist pop record,
evoking love and loss in
sound more than word.
The vibrating synths,
tinkling keystrokes and
boyish vocals feel safe
and warm. -KM

AMERICANA

HOLLY WILLIAMS

The Highway

PRODUCERS: Holly Williams,
Charlie Peacock

LABEL: Georgiana Records

RELEASE DATE: Feb. 5

Holly Williams, daughter
of Hank Jr., has always
been an independent
spirit. Third album The
Highway is melodically
strong, ruminating about
love and lineage-from
the spunky "Let You Go"
to the gentle sentimen-
tality of "Gone Away
From Me." Guests
include Jackson Browne,
Dierks Bentley and
Gwyneth Paltrow. -GG
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Rick Huxley,
bassist for
the Dave
Clark Five,
a key part of
the original
British
Invasion,
died from
emphysema
on Feb. 11
at the age
of 72.

Headphone
maker Beats
Electronics
will launch
its own
on -demand
music
streaming
service this
summer,
according
to Beats
co-founder
Jimmy
!ovine.

ROCK

Turn Up The
Lights
Fall Out Boy reunites after three
years, instantly selling out tour
and sparking strong radio and
online reaction
By Steven J. Horowitz

Three years after the band announced an indefinite
hiatus, Fall Out Boy has returned with both fists swing-
ing. On Feb. 4, the quartet, which splintered in 2009
to pursue side projects, announced a multipronged
comeback: the release of new single "My Songs Know
What You Did in the Dark (Light Em Up)"; its accom-
panying video featuring rapper 2 Chainz; its fifth stu-
dio album, Save Rock and Roll (Island Def Jam), due
May 7; an upcoming tour; and three intimate shows
later that week in Chicago, Los Angeles and New York
that sold out immediately.

The response has been substantial. "My Songs"
is the Hot Shot Debut on both the Billboard Hot loo
(No. 26) and Hot Rock Songs (No. 8) this week, sell-
ing 162,000 copies, according to Nielsen SoundScan.
The video, filmed and released in less than a week, has
amassed more than 660,000 views on YouTube and
pushed weekly clicks on the band's Vevo channel past
2 million. On Twitter, the group, which hadn't tweeted
since Sept. 12, 2012, received 48,000 mentions on the
single's release day and more than loo,000 replies in
the week that followed. Across Facebook, Twitter and
Instagram, FOB attracted 130,000 new fans, a 392%
increase over the previous week, entering at No. 49 on
Billboard's Social so chart.

But internally, the act's re-emergence didn't come
without trepidation. "The hiatus was the healthiest
thing for a while," bassist/lyricist Pete Wentz says. "I
needed to get my head right."

BILLBOARD I FEBRUARY 23, 2013

Fall Out
Boy's new
single has
sold 162,000
copies.

Wentz explains that the quartet, which also includes
lead singer Patrick Stump, guitarist Joe Trohman and
drummer Andy Hurley, began working on new music
14 months ago, but it wasn't until four or five months
later that they produced presentable material. Collabo-
rating with producer Butch Walker, the Chicago -area
natives kept recordings under wraps, deciding to an-
nounce their comeback on the same day as their single
appeared-unusual for a group whose third LP, Infinity
on High, bowed at No. i on the Billboard 20o in 2007.

"I remember there were moments like, 'Maybe we'll
do this and no one will really care, but we're doing it
because we want to do it,"' Wentz says of the album.
"I felt like the best marketing and promotion is just let-
ting it speak for itself. It seemed right."

Eric Wong, executive VP of marketing at Island
Def Jam, says that the 33 -date Save Rock and Roll tour,
which launches May 14 in Milwaukee, sold out in less
than 15 minutes. "The music speaks for itself," he says.
"Judging by the immediate reaction to the song, it's re-
sponding really well across the board."

Fall Out Boy promoted the single with performanc-
es on "Jimmy Kimmel Live!" (Feb. 13) and during the
NBA All -Star Weekend (Feb. 16). Meanwhile, Island
Def Jam serviced the single to multiple formats upon
release, including alternative and mainstream top 4o.
Radio has reacted strongly, with alternative WROX
Norfolk, Va., leading with 7o first -week plays. PD
James Steele saw immediate potential. "This is look-
ing very much like it's going to be a No. I hit, unless for
some odd reason it doesn't test well," he says. "But I
highly doubt it."

But Rich Davis, PD of mainstream top 4o KDWB
Minneapolis, which gave the track 43 spins in its
first week, says the song needs time to gestate.
"It's too early to tell," he says. "I listen to a song
and decide whether it's good enough to be on my
radio station. That gut is hopefully backed up by the
benchmarks I see. It's fairly early to know, but it's
pretty good so far."

For band manager Bob McLynn of Crush Manage-
ment, the single and tour are part of a long -in -the -
making plan to start the band's next chapter with a
bang. "We didn't want to come back and do a tour just
to play old songs. It's all about the future of Fall Out
Boy," he says. "We've been putting this plan together
for about io months. The launch [was] more success-
ful than we could've hoped for." 0

[ THE

Numbers
Macklemore & Ryan
Lewis, "Thrift Shop"

"Thrift Shop" continues to provide rap duo Macklemore & Ryan
Lewis (and guest artist Wanz) an embarrassment of chart
riches. As the lead single from the pair's debut album, The
Heist, tops the Billboard Hot 100 and Hot R&B/Hip-Hop Songs
charts for a fifth week and Rap Songs for a sixth, here's a look
at additional sales, streaming and airplay milestones that it
achieves this week.

 2%
389K
"Thrift Shop" sold 389,000 downloads during
the week ending Feb. 10, according to Nielsen
SoundScan. It's just the fourth song to rack at
least five weeks of sales of 300,000 or more
in the decade -plus that SoundScan has been
tracking digital sales.

3.1M
With its latest sales frame, the song passes 3
million downloads sold since its release.

2%
1.9M
"Thrift Shop" leads On -Demand Songs for a
fifth week with 1.9 million on -demand streams.
It's the fourth consecutive week that it's
rewritten its own record for the most weekly
streams dating to the inception of the chart
last March.

46
While the song leads the Rhythmic airplay
chart for a second week, earns Greatest Gainer
honors on Mainstream Top 40 (8-7, up 21%)
and bullets at No. 15 on Alternative, "Thrift
Shop" also debuts at No.46 on R&B/H ip-Hop
Airplay (3 million audience impressions, up
33%), as Warner Bros. began promoting it to
the format following its pop/rock radio inroads.
In addition, "Thrift Shop" bounds 7-4 on Hot
100 Airplay, increasing by 14% to 102 million
all -format impressions. -Gary Trust



MUSIC HAPPENING NOW

Nelly's next
al bum, MD.,
is due later
this year on
Republic.

R&B/HIP-HOP

Nelly's New Ride
Veteran rapper revs up the R&B/hip-hop chart with
poppy comeback single 'Hey Porsche'
By Gail Mitchell

Is Nelly making it hot in here yet again? Fresh off recurring roles on BET's "Real
Husbands of Hollywood" and VfIt's "T.I. & Tiny: The Family Hustle," the St. Louis
rapper is steaming up Billboard's Mainstream Top 4o airplay chart with new single
"Hey Porsche." Serviced to radio on Feb. 5, it's the first song from his upcoming
seventh album, M.O., due later this year on Republic.

Packed with flirty double-entendres and a catchy hook, the uptempo track is No.
31 with a bullet this week, with a 28% jump in plays, according to Nielsen BDS.
"Hey Porsche" leaped 36-29 on the chart a week prior.

Leading all stations with 205 plays through Feb. 11 is mainstream top 4o KDWB
Minneapolis. "I put this on based on gut and how great the song sounds," PD Rich
Davis says. "It's early, but Nelly has a strong history with this format."

Mark Landis, VP of programming at mainstream top 4o KTFM San Antonio,
which is second with 171 plays, agrees. "This song has a great vibe," he says. "It
was pretty much a one -listen record for us."

On the red carpet at the Grammy Awards, Nelly told Billboard the song's quick
ascent was unexpected. "The single's doing unbelievably well," he said. "We're
kind of in a rush to get the video out because the song took off so well, so fast."

The rapper last scored a hit with 2010's "Just a Dream." Peaking at No. 3 on the
Billboard Hot loo, the single has sold 3.9 million downloads, according to Nielsen
SoundScan, helping that year's 5.o move 314,000 units to date.

"Hey Porsche" will hit iTunes at the end of the month, along with an online
photo contest featuring fans flossing with their cars. While the single is pop -ori-
ented, Republic VP of marketing Lynn Scott says Nelly goes "full spectrum" on
M.O. "It's an urban album with pop hits-classic Nelly," she says. "He's in prime
fighter shape."

Nelly told Billboard that T.I., Trey Songz and Wiz Khalifa appear on the set,
which will also feature what the rapper called the "first ever Nelly and Nelly col-
laboration": Nelly and Nelly Furtado. 0

Battle Plan: RED

Two years
after third
album Until
We Have
Faces hit
No.2 on the
Billboard
200,
Christian
rock act
RED returns
with Release
the Panic,
which bows
at No. 7, and
sells 41,000
copies.

3 MONTHS AGO

Looking to up the drama
around the Howard Benson -
produced Release the Panic,
the band and Provident
Music Group devised a
campaign based on an epic
struggle between RED and
a fictional foe. "Our team
created a storyline about a
corporation called Accedia,
which would try and take
over the world," Provident
VP of marketing Bryan Ward
says. "And RED would be the
band/hero that would stop
them." The label centered
the album push around
the concept, launching an
online teaser campaign
with interactive puzzles and
30 -second videos. Each clip
revealed more information
about the album, such as the
street date, track listing and
song snippets.

1 MONTH AGO

The current leg of the Winter
Jam Tour Spectacular
launched Jan. 4, providing
RED with a vehicle to
promote Release the Panic
and bring the Accedia theme
to life. "[Our] live show, it's
just an experience; RED
guitarist Anthony Armstrong
says. "We call our stage 'the
Machine.' It's this massive
industrial (set] and we wear
costumes. It's like a hint of
Broadway." The band pre -
sold the album bundled
with concert tickets, and
a presale package offered
through iTunes, brick -and -
mortar retailers and direct
to fans included a RED flight
suit. Meanwhile, the single
"Perfect Life" went to active
rock radio on Jan. 8, and "Hold
Me Now" hit Christian hot AC
radio that month as well.

THIS WEEK

The day before album release,
RED gave a Livestream
performance and Q&A. The
band also premiered the
mini-movie/video for the title
track on RevolverMag.com
and Vimeo. RED continued
to play the Winter Jam during
release week and ramped
up Web promotion. "Our
online advertising campaign
kicked into high gear during
street week," Ward says. "And
we launched a major social
media campaign to spread
the word." He adds that sales
of the record, which is also
being issued as a deluxe
set with five bonus tracks,
were aided by strong retail
placement. "We secured
amazing positioning with our
retail and online partners to
where you couldn't help but
run into the album."

NEXT UP

The label is set to release
the video for "Perfect Life,"
which rises two slots to No.
34 on Billboard's Active
Rock airplay chart, and will
also keep pushing "Hold Me
Now,' which debuts at No.
43 on Christian Songs. Ward
says the label will continue
unfolding the story of RED's
battle against Accedia in
forthcoming clips, merch
and online activities to 'keep
the branding and messaging
consistent throughout the
campaign." RED plays the
Winter Jam through the end
of March, which Armstrong
insists highlights the band's
best weapon of all. "We love
being in front of people," he
says. "We've always argued,
If you come see a RED show,
we're going to make you a
fan.- -Deborah Evans Price
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Song Of The Year
Los Angeles rock band Milo
Greene is making moves with
breakthrough single "1957."
The earthy, jangly tune is
climbing the Triple A airplay
tally, bulleting this week
at No. 21. The act, signed
to Chop Shop/Atlantic,
released its debut album last
July, selling 17,000 copies in
the United States, according
to Nielsen SoundScan.
"1957," meanwhile, has sold
15,000 downloads. The act is
currently on tour, with dates
lined up through early June.

Leone's 'Night' Moves
Miami native Devine Leone,
19, who began posting
cover songs on YouTube five
years ago, is approaching
Mainstream Top 40 with her
first commercially available
single, "Up All Night' (JED/
in2une). Leone and her band
opened for OneRepublic
during the Sundance Film
Festival in Park City, Utah,
in January, and she's set to
play South by Southwest
next month.The artist is also
prepping the release of her
debut album, Awake.

Simmons Makes
'Heaven"Iy Ascent
Formerly lead singer of
Christian pop group Addison
Road, Jenny Simmons
launches her solo career with
"Heaven Waits for Me." The
group's chart history includes
"All That Matters," which
topped the Christian Hot
AC/CHR list five years ago.
Signed to the act's former
label, Fair Trade, Simmons
will release The Becoming
on March 5. The New Mexico
native is now on tour, booked
by the Nashville -based Elite
Talent Agency.

I31 Chino Flies Solo
After years of rocking
the decks at Pitbull's live
performances as the stars
official spinner, DJ Chino
breaks out on his own with
"Si Te Agarro," featuring
fellow Mr. 305 signees Fito
Blanko and Papayo. The cut
debuts at No. 24 on Latin
Rhythm Airplay and at No.
40 on Tropical Airplay, deftly
riding the fence between
the two genres. The song's
official video has garnered
more than 485,000 YouTube
views since its Dec. 21
release.

Reporting by Keith Caulfield,
Wade lessen, Rauly Ramirez
and Gary Trust.
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

HELP WANTED

Michael Baisden Show
Technical Radio Show Producer

1:1C1."1:1

........ ..........

Candidate must be well versed in the latest radio technologies and be willing to work in a fast -paced
syndicated radio environment. Must be able to handle live and produced programming and work
closely with associate producers on a daily basis. Be able to Handle and assist in audio production
for broadcast and create killer imaging for the show. Must have experience and strong references.

Candidate must have the ability to operate technical equipment, including Scott Studios automation
systems, digital audio console workstations, Tieline, Telos ISDN Interfaces, recording devices, audio
consoles, and adobe audition/pro-tools. Strong computer skills are necessary. Working knowledge
of Windows, Mac, Word, Excel.

You must be a creative digital guru with strong written communication & interpersonal skills, be
organized with focus and attention to detail, have a calm demeanor, ability to perform under high
demands. Experienced only! If this is you send me your resume-absolutely no phone calls please.

Juan D.
urbangreek@mac.com

WANTED TO BUY

WE BUY MUSIC
$ cash quick $

COMPOSERS and/or PUBLISHERS
with recurring music income

mechanical, synch, performance, domestic, international
Please contact info@DownHarborMusic.com

MUSIC MERCHANDISE

BUY DIRECT

AND SAVE!
While other people are raising their

prices, we are slashing ours. CD's, LP's,

Books, Cassettes as low as 50 cents.

Your choice from the most extensive

listings available.

For free catalog call (609)890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email:scorpiomus®aol.com

REAL ESTATE

Spring Lake

IP '4111104514

Refined Georgian Colonial elegance on a
spectacular oceanfront lot in the heart of
Spring Lake. Pristine perfection. One hour
to NYC.

Donna Fahy-Waters
Previews Property Specialist
Coldwell Banker Residential Brokerage
Spring Lake Office: (732) 449.2777
E -Mail: DonnoFW@cbmoves.com
Cell: (908) 601-0645

NOTICES/ANNOUNCEMENTS

From the short -form radio series

The Inside Stories Behind
The Christmas Songs

Actual Voice Narratives from Famous Songwriters
For Use on Holiday Albums

TheMusicalSoundReview.com (718) 375-1245

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of music.

We pay HIGHER prices than anyone else.
Call 347-702-0789 (Allan)

or email
a_bastos@yahoo.com

l'A

DUPLICATION
REPLICATION

VINYL PRESSING
CD ROM SERVICES

DVD SERVICES FOR SALE
PROMOTION & MARKETING

SERVICES
MUSIC DISTRIBUTORS

AUCTIONS
RECORDING STUDIOS

REAL ESTATE
INVESTORS WANTED

STORES FOR SALE
EQUIPMENT FOR SALE

STORE SUPPLIES
FIXTURES

CD STORAGE CABINETS
DISPLAY UNITS

PUBLICITY PHOTOS
INTERNET/WEBSITE

SERVICES
BUSINESS SERVICES
MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES
COMPUTER/SOFTWARE
MUSIC MERCHANDISE

T-SHIRTS
EMPLOYMENT SERVICES

PROFESSIONAL SERVICES
DJ SERVICES

FINANCIAL SERVICES
LEGAL SERVICES

ROYALTY AUDITING
TAX PREPARATION
BANKRUPTCY SALE

COLLECTABLE
PUBLICATIONS

TALENT
SONGWRITERS

SONGS FOR SALE
DEALERS WANTED

RETAILERS WANTED

WANTED TO BUY
CONCERT INFO

VENUES
NOTICES/

ANNOUNCEMENTS
VIDEO

MUSIC VIDEO
POSITION WANTED

LISTENING STATIONS
FOR LEASE

DISTRIBUTION NEEDED
EDUCATION OPPORTUNITY

HELP WANTED
MASTERING

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTEPBILLBOARD.COM
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CHARTS
KEITH CAULFIELD

Josh Groban Gives 'All'
With Third No. 1
Singer leads Billboard 200 with 145,000

josh Groba n's All That Echoes arrives at
No. i on the Billboard zoo this week, selling
145,000, according to Nielsen SoundScan.
It's the singer's third No. a album, following
2003's Closer and 2007's top seller, Noel. His

last studio release, zom's Illuminations, debuted and
peaked at No. 4 with 191,000 sold in its first week.

Groban is one of the few artists in the past year
to earn a No. 1 album without ever having a top 40
hit on the Billboard Hot too. The others are Chris
Tomlin, TobyMac and Jack White (the latter two
as solo artists).

While Groban has claimed 17 entries on the Adult
Contemporary airplay chart, he's only visited the
overall, all -genre Hot too chart four times. His
highest -charting Hot too single thus far is 2008's
live rendition of "The Prayer," a duet with Celine
Dion, which reached No. 7o.

The lack of Hot too hits for Groban, Tomlin, Toby -
Mac and White are easily explainable. For Groban,
he's a core AC act that hasn't needed crossover top
40 hits to sustain his music sales. As for Tomlin and
TobyMac, they haven't had any hits outside of their
core Christian genres, which is pretty typical for the
format. Only occasionally do Christian stars score a
fluke pop hit. TobyMac's former group, dc talk, did
so with 1996's "Between You and Me," which reached
No. 29 on the Hot too that year.

Finally, White's lack of top 4o Hot too hits is
owed to how he only made his solo debut in 2012,
and his appeal (at least on the radio) is squarely lim-
ited to alternative and rock radio. While his Blun-
derbuss didn't generate a single Hot too hit, it did
eam three top 20 entries on the Alternative airplay
tally. White has also claimed a top 4o hit on the Hot

100 as part of the White Stripes. The duo's "Icky
Thump" reached No. 26 in tow.

Although the 31 -year -old Groban may not be a fa-
miliar voice on top 40 radio, he reaches millions of
consumers through TV performances and other non-
traditional means. Impressively, Groban has sold 21.7
million albums in the United States, making him one
of the biggest -selling male pop vocalists of the Sound -
Scan era (1991 -present).

Groban and Justin Bieber -last week's No.1 act -
both represent the more youthful brigade of chart -
toppers on the Billboard zoo in the past year. (Bieber
is still just 18 years old.)

Since the Feb. 25, 2012, issue, the average age of
the artists at No. t on the Billboard zoo has been 33.7
years old, while on the Hot too, the average is a spry
28.8. (That latter figure would shrink to 27.2 if we dis-
counted 51 -year -old Wanz, who is featured on the
current No. 1, "Thrift Shop.")

The average age was based on the age of the act
when his or her album or song had its first week at
No. 1. Group members' ages were averaged into one
number representing the act. For bands named after
their frontmen, only their age was used. (That's partly
because determining the ages of the members of Zac
Brown Band and Mumford & Sons proved to be
rather difficult.)

Seeing that the No. t act on the Billboard zoo
skews a bit older than the chart -toppers on the Hot
too isn't too surprising. It confirms the notion that
younger acts -at least in the past year -have tended
to do better in the pop singles world when compared
with the albums market.

It also proves the notion that album sales are gener-
ated more by older consumers (who might tend to buy
acts who might be older), and tracks are purchased by
young fans (who may seek youthful acts).

On the Billboard zoo this past year, there were
seven acts who were at least 4o years old when they
reached No. 1: Bruce Springsteen (62), Lionel Rich-
ie (62), Madonna (53), Matchbox 20 (average age of

40), Dave Matthews Band (Matthews: 45), Gary
Allan (45) and Tomlin (40).

On the Hot too, the only No.1 act over 40 is Wanz.
The other 14 were between 21 and 35. (The latter is the
average age of Maroon 5 when "Daylight" hit No. 1
on Sept. 29, 2012.) There were only 15 acts to reach No.
1 on the Hot too versus the 33 on the Billboard zoo.
So, if there had been more (or less) fluctuation atop
either chart, the average age could have shifted one
way or the other.

Who was the youngest act to reach No.1 on the Hot
too in the past year? The honor goes to Kimbra, who
was just 21 when she accompanied Gotye at the top
of the list on April 28, 2012, with "Somebody That I
Used to Know."O

FIRST -WEEK PHYSICAL
SALES OF ECHOES

114,000
79% OF DEBUT

Mainstream Muse
A week after tying Foo
Fighters' "The Pretender"
for the longest stay at No.1
(18 weeks) in the Alternative
airplay chart's 24 -year
history, Muse's "Madness'
claims the record all to
itself, leading the list for
a 19th frame. The group
concurrently makes its
first appearance on the
Mainstream Top 40 list,
where the track bows at No.
37. The band crosses over
after tallying nine Alternative
top lOs dating to its first,
"Time Is Running Out,"
almost nine years ago.

Also new to Mainstream
Top 40 is Chicago EDM trio
Krewella, which starts at
No. 39 with -Alive The song
rises 5-4 in its 22nd week on
Dance/Mix Show Airplay.

-Gary Trust

THE BIG NUMBER

33.7
The average age of acts who
scored No.1 albums on the
Billboard 200 in the past year.

Read more
Chart Beat at
billboard.com/
chartbeat.

SALES THIS WEEK OF 20/3 MASS MERCHANT ALBUM
GRAMMY NOMINEES SALES THIS WEEK

37,000
 52%

1.6 MILLION
 30%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

MAUNA DIGITAL
ALnUDS

DIGITAL
"sacs

This Week 5,809,000 2,455,000 27,324,000

Last Week 5,254,000 2,416,000 25,804,000

Mange 10.6% 1.6% 5.9%

ThiS Week Loaf Year 6,827,000 2,465,000 28,927,000

Change -14.9% -0.4% .5.5%

album sales are also counted satin.= sates.

Weekly Album Sales rI

15

5.8M

YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE

Albums 33,986,000 32,301,000 -5.0%

Digital Tracks 170,504,000 170,973,000 0.3%

Store singles 296,000 392,000 32.4%

Total 204,786,000 203,666,000 -0.5%

Album w/rue 51,036,400 49,398,300 3.2%

.includes track equivalent album sales MAI ,as 10 track downloads equivalent to one album sale.

Digital Track Sales

2012

2013

170.5 Million

171.0 million

Sales by Album Format

2012 2013 CHANGE

co 20,210,000 16,564,000 -18.0%

Now 13,320,000 15,084,000 13.2%

Vinyl 447,000 599,000 34.0%

Other 8,000 53,000 562.5%

Sales by Album Category

2012 2013 CHANGE

Current 16,140,000 16,212,000 0.4%

Catalog 17,845,000 16,089,000 -9.8%

seep Catalog 14,267,000 12,764,000 -10.5%

Current Album Sales

2012

2013

16.1 Million

16.2 Million

Catalog Album Sales

2012

2013

_711=111
16.1 Million

:en
=Ka?' =::11:171.°11r1=1=1: 'frara1ra?1ng: rbna==ire

aasurrent.TitleSostler than la montha are Cala Deep [agog is a subset of catalog far IlsleS out more
Shan 36 months.

'rs=r7engna'rZtas'rePgarol===75'ar
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500.000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

A Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards
HG (Heatseeker Graduate)
PS (PareSetter for largest 96 album

sales gain)
GG (Greatest Gainer for largest

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
bIllboard.com/blz.

Visit billboard.com/biz for complete
rules and explanations.

2WKS. LAST THIS TITLE
AGO WEEK WEEK PRODUCER (SONGWRITER,

0

Artist CERT. PEAK MON
IMPRINT/PROMODON LABEL POS. CHART

InTHRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

1 19

LOCKED OUT OF HEAVEN Bruno Mars
2 2 2

iatstroEYerZisriliNNIN:=EA""'' ATLANTIC

1 19

5 -.3 0 SCREAM & SHOUT will.i.am & Britney Spears A
LAZY JAY (W.ADAMS.J.MARTENSABAPTISTE) INTERSCOPE

3 ii

3 4
0HO HEY The Lumineers A

R.HADLOCK (W.SCHULTZ.J.FRAITES) DUALTONE

3 36

4 5 5 I KNEW YOU WERE TROUBLE. Taylor Swift A
MAX MARTINSHELLBACK (T.SWIRMAX MARTINSHELLBACIO BIG MACHINE/REPUBLIC

2 17

6 0 0 DON'T YOU WORRY CHILD Swedish House Mafia Featutinglohn Martin

=-41:=1.tt Nge.S.A1:01 ASTRALWERKS/CAPITOL

6 21

49 22

DAYLIGHT Maroon 5 7 10
A.LEVINE.MDL,MAX NORM (A.LEVINE.MAX MARTIKSAMM.M.LE

With "Payphone," featuring Wiz Khalifa, having reached No. 2 and "One

More Night"

having led for nine

weeks, the band

has notched three

Hot 100 top 105

from an album

(Overexposed) for

the first time.

SUIT & TIE Justin Timberlake Featuring Jay Z
TIM BAL AND,I.TIMBERL AKE,JR0C (131MBERLAKE,T.V.MOSLEY,
S.C.CARTERAHARMON.LE.FAUNTLERCIT ICESTUART.J.WILSON,C.STILL)

WHEN I WAS YOUR MAN Bruno Mars
THE SMEENNGTONS (BRUNO MARSPLAWRENCE II A.LEVINE,A. WYATT) ATLANTIC

4 5

9 8

Mars' 10th top 10 surges 49-18 on Streaming Songs (663,000, up 31%)

and 51-30 on Hot 100 Airplay (40 million, up 46%). With "Locked Out of

Heaven" at No. 2, he's the first male

singer to place two titles as a lead act
in the Hot 100's top 10 simultaneously u
since his own "Grenade" and "Just the

Way You Are" doubled up for eight

consecutive weeks in December 2010/
1.. .

January 2011.

"A
...

r

0 w BEAUTY AND A BEAT Justin Bieber Featuring Nicki Minaj
MAX MARTINZFOD.I.BIEBER.D.IIANTER.I.GUDVAN
(MAX MAFIN.A.ZASL AM! S KOTECHA OT MARA)) SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDNAG

5 18

10 0 11 MIN PROBLEMS AMP Radii/Featuring Drake, 2 Chainz & Kendridaamar 0
NSHEBIB (12 NATERSASHENISCARE1TAGRANANTIPPSK.DUCKBORTIR OAPWALINADE/POLOGROUNDS/RCA

8 15

12 32 0 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KETS,LBRASKER,S.REMI (ALICIA NETSJAHASNER.S.REMLOMMARALKSOUIER) RCA

11 23

0 13
TRY
G.KURSTIN (BUSBEE.B.WEST)

Pl.nk
RCA

9 16

14 0 14 SWEET NOTHING Calvin Harris Featuring Florence Welch
C.HARRIS(C.HARRIS.FMELCH.LHARPOONI DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

0 to 14

luNl 0 0 ;1 I WILL WAIT Mumford & Sons
M.DRAVS (MUIAFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE

0 15 27

Following the group's performance of the song

at the Grammy Awards (Feb. 10), it roars 3442

on Hot Digital Songs (104,000 downloads sold,

up 116%), marking its highest chart rank and

second-best sales week,

IT'S TIME Imagine Dragons A 15 36
B.DARNER,IMAGINE DRAGONS (D.RENOLDS,W.SERMON.B.IACKEE) XIDINAKORNER/INTERSCOPE

HOME Phillip Phillips A 6 33
D.PEARSON (D.PEARSON.G.HOLDEN) 19/INTERSCOPE

DIAMONDS
gr4TETVE,Trfalagggi,

Rihanna A
SRP/DEF JAM/IINIAG

1 20

CATCH MY BREATH Kelly Clarkson 19 16

SOUND XOLLECTIV(X.CLARKSON,J.HALBERT.E.OLSON) 19/RCA

2 NS.

AGO

21

LAST THIS TITLE Artist an
WEEK WEEK ,,-,, ,,, ,,,,,,,,,,, IMPRINT/PROMOTION LABEL

23 0 THE A TEAM Ed Sheeran A
LGOSLING.E.SHEERAN (E.SHEERAN) ELEKTRA/ATLANTIC

PEAK WS. ON

POs. CHART

16 31

18
ONE MORE NIGHT Maroon 5

17 21 MAX MARTINSHELLBACN (A.LEVINE,
SHELLBACK.S.KOTECHAAIAX MARTIN) ANN/OCTONE/INTERSCOPE

2 34

23 20 0 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND MENA.ARNARSSON (N.B.HILMARSOOTT)RRJHORNALLSSON) REPUBLIC

zo 38

16

'.-1

eft LOVE MET.ALH Wayne Featuring Drake & Future
21 u.,

N.WILBURN,ALLWILLIAMS II,A.HOGAN) YOUNG MONEWCASH MONEY/REPUBLIC

16 4

20 24 24 SOME NIGHTS fun. A
1.BHASKER (N.RUESSADOST.J.ANTONOFF.J.BNASKER) FUELED BY RAMEN/RRP

3 51

30 30 0 HALL OF FAME The Script Featuring will.i.am A
0.0.00NOGHLIEM SlitENANIBARRY (0 OZOOLMIENSKEHANAADAMS.1.8111M) PHONOGFIAC/FRIC

25 20

HOT SHOT Q
DEBUT

MYSONGSKNOWWHATYOUDIDINTHEDARK(LIGHTEMUP) Fall Out Boy 26
&WALKER TALL OUT BOY, ,.HILL) DECATOANCE/FUELED BY RAMER/ISLAND/1DM

1

0 27 SWIMMING POOLS (DRANK) Kendrick Lamar 
T.IAINLIS (LOUCKWORTH.T.WILLIAMS,N.SEEINARAM) TOP OAWG/AFTERMATIVINTERSCOPE

17 26

19 19 28
I CRY Flo Rida

THE FIRLIPISTIISSOFLY A NIUS.P.BALINERALROOGSTRATEN(LOILLARBASCXWARTZ

.1.1(HAJADOURIANR.JUDRIN.P.MELKLBRUSSELL,S.CUTLER,J.HULL.M.CAREN) POE BOVATLANNC

6 20

Ke$ha
0 0 DCA'. LUMPE.BNENNY BLANCO.CIRKUT OCS

.

L ALD.
B.LEVIN.MAX MARTIN.B.MCKEE.H.WALTER) XEMOSABE/RCA

27 8

2 34 0 WANTED Hunter Hayes A
D.HUFP.H.HATES (T.VERGES.H.HATES) ATLANTIC NASHVILLE/WMN/RRP

16 42

Q 0 BETTER DIG TWO The Band Perry 
D.HUFF (B.CLARX.S.MCANALLY.T. ROSEN) REPUBLIC NASHVILLE

28 35

52 0 0 ONE OF THOSE NIGHTS Tim McGraw
B.GALLIMORE.T.MCGRAW (LLAIRD.R.CLAWSON.C.TOMPIONS) BIG MACHINE

32 11

0 0 RADIOACTIVE Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS.A.GRANT.LMOSSER) KIDINAKORNERWERSCOPE

33 24

0 0 POUR IT UP Rihanna
ITINVIaXagkaWg' SRP/DEF JAWIDJMG

34 6

36 41 0 ADORN Miguel
MIGUEL (M.1.01MENTEL) BYSTORM/BLACK ICE/RCA

17 28

24

DIE YOUNG Ke$ha' 36 =NIV4ATUTellar KEMOSABE/RCA

2 20

0 0 ALL GOLD EVERYTHING Trinidad James
OGALLASPY (N.WILLIAMS) THINXITSAGAME/DEF JAM/IDING

36 9

0 0 SURE BE COOL IF YOU DID Blake Shelton
S.NENDRICKS (R.CLAWSONCTOMPKINS.I.RORBINS) WARNER BROS. NASHVILLE/WM N

38 5

77 2 79 I'M DIFFERENT 2 Chainz
DJ MUSTARD (T.EPPS.D.MCFARLANE) DEE JAWIDING

27 13

0 0 POETIC JUSTICE Kendrick Lamar Featuring Drake
NERriN-LAZ=VAT107./AiS.LEWIS) TOP DAWG/AFTERMATH/INTERSCOPE

40 16

26 n 41 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 
G.ALLAN.G.DROMAN (G.ALLAN.M.WARREN.H.LINDSEY) MCA NASHVILLE

26 19

u a 42 SOMEBODY THAT I USED TO KNOW Gotye Featuring Kimbra A
WDE BACKER (WDE BACKER.LBONFAI SAMPLES 'N' SECONDS/FAIRFAX/REPUBUC

1 58

0 0 CARRY ON fun.
INHASKER (FUN..1.BHASKER) FUELED BY RAMEN/RRP

43 6

22
DON'T STOP THE PARTY Pitbull Featuring TJR

32
44

i!MAARgInjiargralag. MR. 305/POLO GROUNDS/RCA

17 17

NEW 0 DOWNTOWN Lady Antebellum
P.WORLEY,LADY ANTEBELLUM (L.LAIRD.S.MCANALLY.N.HEMBY) CAPITOL NASHVILLE

45 1

38 42 46 CRUISE Florida Georgia Line A
UMOI (8.XELLEY.T.HUBBARELIMOLC.RICEJ.RICE) REPUBLIC NASHVILLE

16 26

35
LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) NeYo 0

38 47 STARGATE.REEVA,BLACK (S.C.SMITH.S.FLIRLER.
ILSERIKSEN.T.E.HERMANSENN.HADFIELD.M.015 CALA) MOTOWN/1E0NC

6 28

37 46 48 GANGNAM STYLE PSY A
P.1111.SAN4Y.GUNNYUNG (J.S.PARK.G.HY00) SCHOOLBOY/REPUBLIC

2 23

65 57 0 TROUBLEMAKER Oily Murs Featuring Flo Rida
S.ROBSON (0.MURS.S.ROBSON.C.KELLY.T.DILLARD) SYCO/COLUMBIA

49 4

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013
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53 50 Q TWO BLACK CADILLACS Carrie Underwood
M.BRIGHT (C.UNOERWOOD,1.1( EARALINDSEY) /9/ARISTA NASHVILLE

so 9

41 40 si THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
M.KNOX (DLMURPHY,B.HAYSLIP) BROKEN ROW

40 14

56 52 0 TORNADO Little Big Town
JAKE INHEMBISO.MAID) CAPITOL NASHVILLE

52 14

54 53 0 WICKED GAMES The Weeknd
DOC.C.MONTAGNESEXHE WEEKNO (A.TESFAVE.C.MONTAGNESE.D.MCKINNEW NO/REPUBLIC

53 15

59 58 0 SOMEBODY'S HEARTBREAK Hunter Hayes
D.HUFF.H.HAYES (A.DORFF.L.LAIRD.H.HAYES) ATLANTIC NASHVILLE/WAIN

54 12

99
0 FEEL THIS MOMENT ru.Pitbull Featuring Christina Aguilera

76
AILAIBROZWAVAFICASCANILERA.PIA.KOMIALIOPMETAIRRIICAMBIN IR.30S01.0 BROUNOS/SCA

55 3

Q 0 MADNESS Muse
MUSE (AL BELL AMY) HELIUM.3/WARNER BROS.

56 25

NEW 0 STAY Rihanna Featuring Mikky Ekko
M.EKKO.J.PARKER (K.EKKOAPARKER) SRP/OEF

After she performed the ballad (see Q&A,

right) at the Grammy Awards (Feb.10) and

released its video, the song should soar to the

Hot 100's upper reaches next week. It enters

Hot Digital Songs at No.25 (67,000, up 289%)

and Hot 100 Airplay at No.74 (15 million in

57 1

audience, up 75%). 11.01k -?Anis
54 1957 Q 58 SOUTHERN COMFORT ZONE Brad Paisley

B.PAISLEY (B.PAISLEISC.01111015.1.K.LOVEIACE) ARISTA NASHVILLE

NEW
0 HIGHWAY DON'T CARE Tim McGraw & Taylor Swift

B.GALLIMORE.T.MCGRAW (0.WARREN.B.WARREN.M.IRWIN,LNEAR) BIG MACHINE

59 1

63

L

0 0 SAIL AWOLNATION A
A.BRUNO (A.BRUNO) REO BULL

60 23

Q Q NEVA END Future
MIKE WILL ILIADFIT (N.WILBURNALWILLIAMS11.0.R.SLAUGHTER) AWFREEBANDVEPIC

61 10

76 0 0 I DRIVE YOUR TRUCK Lee Brice
ICIACOBS.M.MCCLURE.L.BRICE (BALENANDER,C.HARRINGTON,ISEARAN CURB

62 6

NEW
0 STARTED FROM THE BOTTOM Drake

1.120111E(PANALL W.COLOAMAUSIEBIBUSANKIPPO) YOUNG MONEY/COSH 1.10NEVREPUBUC

63 1

55 55 64 BALL T.I. Featuring Lil Wayne
NCO lOVECA AND E (CANARDS 1R..PICO LOVE,C11000.E.BOUOV 11.0.CAPITAI GRAND HUSTIVAILANBC

50 17

42 51 65 HOW COUNTRY FEELS Randy Houser 0
B.GEORGE (V.MCGEHEF,W.MOBLEV,N.THRASH ER) STONEY CREEK

42 19

72 70 0 TIP IT ON BACK Dierks Bentley
B.BEAVERS.L.WOOTEN CLKENNEDISR.COPPERMANLI.M.NITE) CAPITOL NASHVILLE

66 12

67 63 67 MERRY GO 'ROUND Kacey Musgraves
1..LAIRUSAICANALSV,PCMUSGRAVES ACWSGRAVES.I.OSBORNE,S.MCANALLY) MERCURY NASHVILLE

63 9

NEW
0 PIRATE FLAG Kenny Chesney

B.CANNON.K.CHESNEY (11,COPPERMAND.LIAURPHY) BLUE CHAIR/COLUMBIA NASHVILLE

68 1

NEW
0 R.I.P. Young Jeezy Featuring 2 Chainz

131 MUSTARD OENIONSACTABIANBAPPSUEVALIGNUMOUNGAVRIGHLPATTERSON,
JACKSOUWEBSTERBOLAND,BONNERMIDOLFBROONSAIONRISONALIONSO (TUBAS IMANIUM6

69 1

0 0 WHO BOOTY Jonn Hart Featuring lamSU!
RAW SMOOV (111GRIZZELLSLA.WILLIAMS,K.KHARBOUCHI COOL KID CARTEL/EPIC

68 9

©© BEGIN AGAIN Taylor Swift 
D.HUFF,N.CHAPMAN.T.SWIFT (T.SWIFT) BIG MACHINE

7 19

0 © KISS YOU One Direction
:r/OVVINITNUYIVT,87e.Vagtuo SYCO/COLUIABIA

65 7

70 n © STUBBORN LOVE The Lumineers
R.HAOLOCK (W.SCHULTBLFRAITES) DUALTONE

70 9

89 0 0 MAMA'S BROKEN HEART Miranda Lambert
F.LIODELL,C.AINIAXG.WORF (B.CLARK,S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE

74 3

74 74 75 DON'T JUDGE ME Chris Brown
THE MESSENGERS (CALBROWN,N.ATWENAKKESSINGERAPELIJIIER) REA

67 15

64 66 76 CUPS Anna Kendrick
COECKNHILIAN (A.P.CARTER,LGERSTEINABLACKETT,HTUNSTALLBEHRENV.FREEMAN) UNE

64 7

WKS.

AGO

LAST THIS

WEEK WEEK
TITLE Artist RE.

PEAK
PRODUCER ISONUWPrtEm IMPRINT/PROMOTION LABEL POS. CHART

96 85 GET YOUR SHINE ON Florida Georgia Line 77 3

I.M01(T.HUBBARD.B.NELLPAR.CLAWSON,C.TOMPKINS) REPUBLIC NASHVILLE

69 n REMEMBER YOU Wiz Khalifa Featuring The Weeknd 63 12

:r(I'TVIEZE:ralE.TgalIZMAPKIN) ROSTRUM/ATLANTIC/RRP

82 83 IF I DIDN'T HAVE YOU Thompson Square 79 6
NV (S THOMPSOICK THOMPSON.) SELLERS,PJENKINS) STONEY CREEK

92 87 GIVE IT ALL WE GOT TONIGHT George Strait 80
T.BROWN,G.STRAIT (M.BRIGHT.P.OWONNELLTJAMES) MCA NASHVILLE

The country legend's song enters Hot 100

Airplay at No. 68 (17 million, up 23%). He

and Jay -Z are the only artists to appear on

the ranking each year since it expanded to

include all formats monitored by Nielsen

BDS in 1998.

81 81 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO) (111.1ACO,G,SEBASTIAND.R.HARRIS) 1508 ISTH/ATLANTIC

n 7

45 62 82 LITTLE THINGS One Direction 
!.GOSLING (E.SHEERAN.F.BEVAN) SYCO/COLUSIBIA

33 u

0 83 I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER (P.BERGER,C.AITCHISONLEKLOW) RECORD COMPANY TEN/BIG BEAT/ATLANTIC/RRP

69 2

77 79 84 LOVE SOSA Chief Keef
YOUNG CHOP (K.COKART,T.PITTMAN) GLORY BOYVINTERSCOPE

56 9

66 n 85 GOODBYE IN HER EYES Zac Brown Band
K.STEGALL,LBROWN (ZHRONNWOURRETTEUEIGNI.D.HOPKRIS) ATLANTIC/SOUTHERN GROUND

48 18

60 73 86 ANYTHING COULD HAPPEN Ellie Goulding 
1.ELIOT.E.GOULDING (E.GOULDING,LELIOT) CHERRYINEVINTERSCOPE

47 10

VA VA VOOM Nicki Minaj
62 78 V DR. LUKE,KOOOL KOJAK ((UNARM,

LOOTTWALDA.GRIGG,MAX MARTIN.H.WALTER) YOUNG MONEWCASH MONEWREPUBLIC

22 17

- 00 en LOVEEEEEEE SONG Rihanna Featuring Future
0 FUTURE (N.WILBURN,R,FENTY.D.ANDREWS.G.5.1ACKSON.L.S.ROGERS) SRP/DEF1AM/IDIMG

88 2

99 Q SAME LOVE Macklemore & Ryan Lewis Featuring Mary Lambert
R.I. DANS (0.HABLERTV.LEWIS.M.LAMBERTI MACKLEMORE/A0A/SUB POP

89 2

93 0 0 DEMONS Imagine Dragons
ALEX OA KIO (IMAGINE DRAGONS.A.GRANXLMOSSER) KIDINAKORNER/INTERSCOPE

89 5

88 0 91 CRYING ON A SUITCASE Casey James
CLINOSEKCIAMES IL.T.MILLER,T.SHAPIRON.THRASHER) IWCOLUMBIA NASHVILLE

88 8

79 U 92
GUAP Big Sean
SCIVEMAZ.V..1==.71ZSIMIDSITANI 6.0.0.10EF MAW.

71 9

98 0 93 BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAVE (K.BUCKWORTNALSPEARS.BRAM
VINDAHL,L.LVKKE.SCHSHOT) TOP DAWG/AFFERMATH/INTERSCOPE

93 4

Q 44 CAN'T HOLD US Macklemore& Ryan Lewis Featuring Ray Dalton
0.111015 IINALLE PTV.R. LEWIS) MACKLEMORE/ADA

94 2

0 95 NOTHING LIKE US Justin Bieber
LBIEBER.I.GUDWIN (1.BEW) SCHOOLBOY/RAYMOND BRAUN/ISLAND/RUNG

59 2

1-..0 0 96 LET THERE BE COWGIRLS Chris Cagle
K.STEGALL (C.CAGLEXTRIBBLE) BIGGER PICTURE

96 3

NEW
M I CAN TAKE IT FROM THERE Chris Young
.... (STROUD (C.YOUNG.R.AKINSB.HAYSLIP) RCA NASHVILLE

97 1

RE-ENTRY Cn
LOVE AND WAR Tamar Braxton

... SCAMPER, IR. (MAIDDICK.L.DANIELSX.BRAXTON) STREAMLINE

57 3

NEW 0

68 90 100

BAD
NOT LISTED (NOT LISTED)

Wale Featuring Tiara Thomas
MAYBACH/ATLANTIC

The track begins with 27,000 in first -week

sales. His forthcoming album is scheduled

to include a perhaps unlikely guest: Jerry

Seinfeld. Wale has long admired the comic

icon, while Seinfeld's wife is a fan of the

rapper's. -Gary Trust

DOPE Tyga Featuring Rick Ross
M.ROBERTS(M.NGUYEN-STEKNS0N,W.L9OBFRTS II,
M.ROFIRTS.1.1ACKSCN.C.C.BROADUS IR.X.WOLFE,A.YOUNG) YOUNG MONEWCASH MONEY/REPUBLIC

99 1

68 3

SOMETHING
IN THE WAY
YOU MOVE
MAKES ME
FEEL LIKE I
CAN'T LIVE
WITHOUT
YOU.

"STAY," RIHANNA
FEATURING MIKKY EKKO

sA
Mikky
Ekko

How did you end up writing and
appearing on Rihanna's "Stay,"
which debuts this week on the
Billboard Hot 100 at No.57?
I wrote that song for PER initially. It
was never intended for her, which
for me is what made it so wild. I
wrote the song about a year ago
with a buddy of mine named Justin
Parker. I got a phone call saying
that Rihanna wanted it. I thought
they were joking and I hung up.
They called back and said, "No.
actually, you're going to need to
address this."

How do you feel about her
version?
I love it. I worked really hard to
make sure the track was a reflection
of me because I thought, "How cool
would it be to have her emoting
from my universe?" It's what the
inside of my head sounds like-
and hearing her voice on it is so
powerful.

Had you performed the song with
her prior to the Grammy awards?
No. We did a couple run-throughs
the night before, but that's it. I've
played a couple shows back in
Nashville, but this was my first live
performance in front of an audience
(that largel.

What do you do next after
making that sort of debut at the
Grammys? aside from "Stay,"
the video for your Clams Casino -
produced single, "Pull Me Down,"
came out earlier this month.
The first step is channeling that
energy into my own record. we're
really working hard right now to
finish RI. There will be some more
aggressive stuff on the record and
I'm excited to show that side of me
as well. -Emily Zemler

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data CD
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MKS. LAST oils ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

HOT SHOT ww

DINT
ElJOSH GROBAN

REPRISFAVARNEB BROS.

Title
CERT 7: CHARTW160

All That Echoes

NEW 0 TIM MCGRAW
BIG MACHINE/BM.

Two Lanes Of Freedom 2 1

NEW

6 7

VARIOUS ARTISTS
UNIVERSAL/EMI/SOW MUSIC/CAPITOL

0 GG

NOW 45 3 1

The new Now 45 compilation enters at No.

3, shifting 87,000. The last Now set, Now 44,

launched with 99,000 at No. 2 last November.

All of the regular, numbered Now albums

have reached the top 10, and all but the first

debuted in the top 10.

MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Babel m, 1 20

5 ANDREA BOCELLI
SUGAR/VERVE/VG

Andrea Bocelli's Passione slips a

moderate 45% in its second week,

Passione 2 2

dipping three rungs to No. 5 with 51,000.

That's a less harsh drop than that of

Justin Bieber's Believe Acoustic, which

tumbles 1-6 with a 79% erosion (43,000).

1 20 6 JUSTIN BIEBER Believe: Acoustic
SCNOOLBOWRAYMOND BRAUN/ISLAND/11,1MR

NEW 0 RED Release The Panic
ESSENTIAL

7 1

8 6 8 BRUNO MARS Unorthodox Jukebox
ATLANT1C/AG

2 9

NEW 0 COHEED AND CAMBRIA The Alterman: Descension
EVERYTHING EVIL/AMBASSADOR/HUNDRED HANDED

9 1

2 9 0 THE LUMINEERS The Lumineers
ETIALTONE

2 45

4 14 0 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

4 3

9 la a TAYLOR SWIFT Red A
..." BIG MACHINE/BM.

1 16

3 5 13 SOUNDTRACK Pitch Perfect
BAG

3 16

21 25 C) FUN. Some Nights A
FUELED BY RAMEN

3 51

NEW 0 JOE BUDDEN No Love Lost
RYE

15 1

1 8 16 GARY ALLAN Set You Free
M. NASHVILLEAIMGN

1 3

VI0131, 0 RIHANNA Unapologetic
l

SRP/DEF JAM/101MG

1 12

5 II 18 KIDZ BOP KIDS Kidz Bop 23
RAZOR 8 TIE

2 4

14 0 19 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

2 18

26 32 0 MAROON 5 Overexposed A
AXM/OCTONE/IGA

2 33

is a 0 FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASHVILLE/BM.

to 10

22 0 22 ADELE 21
XL/COLUMBIA

4> 1 103

17 29 in PINK The Truth About Love A
....- RCA

1 21

7 13 24 ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

1
4

THIS. LAST THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

4 25 CHARLIE WILSON
P MUSIC/RCA

Title

Love, Charlie

PEAK

P05.

4

WKS ON

CHART

2

zo 21 26 KENDRICK LAMAR
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

good kid, m.A.A.d city 2 16

31 37 0 HUNTER HAYES
ATLANTIC NASHVILLE/WMN

Hunter Hayes 18 52

30 30 0 LITTLE BIG TOWN
CAPITOL RASHVILLE/LAIGN

Tornado 0 2 22

41 41 G THE BLACK KEYS
NONESUCH/WARNER BROS.

El Camino A 2 62

13 23 30 ONE DIRECTION
SYCO/COLUMBIA

Take Me Home A 1 13

12 24 31 IMAGINE DRAGONS
KIINNAKORNER/INTERSCOPE/IGA

Night Visions 2 23

29 28 32 ED SHEERAN
ELENTRA

+ 5 35

24 31 33 ALICIA KEYS
RCA

Girl On Fire 1 u

NEW 0 JIM JAMES Regions Of Light And Sound Of God Audio
REMAVABOR/ATO

34 1

10 17 35 SOUNDTRACK LesMiserables:HighlightsFromThe Motion PictureSoundtrack 
POLTDOR/REPUBLIC

1 8

16 26 36 PHILLIP PHILLIPS The World From The Side Of The Moon 
19/INTERSCOPE/ILA

4 12

25 35 37 JASON ALDEAN
BROKEN 00W/BBAAG

Night Train A 1 17

28 33 311 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 8

39 44 0 MUMFORD & SONS
LENTLEMAN OF THE ROAD/GLASSNOTE

Sigh No More A 2 151

NM 0 AVANT
MO 13

Face The Music 40 1

37 34 41 CARRIE UNDERWOOD
19/ARISTA NASHVILLS/SMN

Blown Away A 1 41

32 36 42 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 44 2 14

62 79
0 ALABAMA SHAKES

ATO

Boys & Girls 8 41

38 47 LUKE BRYAN
CAPITOL NASHVILLEAMAGN

Tailgates & Tanlines A2 79

An assortment of country albums,

including Luke Bryan's, were

sale -priced at iTunes for $7.99 and

promoted on the front page of its

music store. In turn, Bryan's set gains

by 33% while others like Eric Church's

Chief (No. 49; up 34%) and Florida

Georgia Line's Here's to the Good

Times (No. 21; up 28%) also rise.

- 3 45 TEGAN AND SARA Heartthrob
VAPOR/WARNER BROS.

3 2

92 85 0 FRANK OCEAN Channel Orange 
DEFIAMMITIMG

2 31

. 43 47 VARIOUSARTISTS WOW Gospe12013:3001TheYearsTopGospelAdistsAndSongs
WORCTCURB/EMI CMG/VERITY/RCA INSPIRATION

43 2

40 49 s KELLY CLARKSON Greatest Hits: Chapter One
I9/RCA

11 12

46 54 Q ERIC CHURCH Chief A
EMI NASHVILLE/LIMON

1 81

34 as so OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 45

0 Go to BILLBOARD.COM/BIZ for complete chart auto Data for week of 02.23.2013



?WKS. LAST MS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

2 CHAINZ
DFF JAM/ID1MG

Based On A T.R.U. Story 

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLANIMIDJMG

KID ROCK
TOP OGG/ATLANTIC.

Believe A

Rebel Soul

MUMFORD & SONS The Road To Red Rocks: Live 54

GENTLEMAN OF THE ROAD/GLASSNOTE

The quartet's new The Road to Red

Rocks: Live was available as either

a stand-alone digital album (which

is this new entry; 10,000 sold) or

as part of a deluxe reissue of its

Grammy -winning Babel album.

0 55 COLTON DIXON A Messenger
19/SPARROW/EMI CMG

15 2

0 0 KEYSHIA COLE Woman To Woman
GEFFEN/IGA

10 12

49 55 0 WIZ KHALIFA 0.N.I.F.C.
ROSTRUM/ATLANTIC/AG

2 10

64 80 0 MIGUEL Kaleidoscope Dream
MEOW/BLACK ICE/RCA

3 19

NEW 0 SILVERSTEIN This Is How The Wind Shifts
HOPELESS

59 1

33 46 60 CHRIS TOMLIN Burning Lights
SIXSTERS/SPARROW/E. CMG

1 5

NEW 0 TASHA COBBS Grace
EMI GOSPEL/EMI CMG

61 1

Z7 48 62 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMW

14 9

NEW 0 FRIGHTENED RABBIT Pedestrian Verse
CANVASBACK/ATLANTIC/AG

63 1

Q 64 FLEETWOOD MAC Rumours 
WARNER BROS.

1 152

42 50 65 MUSE The 2nd Law
HELIUM-3/WARNER BROS.

2 19

so 53 66 THE WEEKND Trilogy 
x0/REPUBLIC

4 13

48 57 67 ONE DIRECTION Up All Night A
SVCO/COLUMBIA

1 48

NEW Q BROTHA LYNCH HUNG Mannibalector
STRANGE/RBC

68 1

55 60 69 ZAC BROWN BAND Uncaged 
ROAR/SOUTHERN GROUND/ATLANTIC/AG

1 31

RE-ENTRY 0 EMINEM Curtain Call: The Hits A
SHADWAFTERMATMINTERSCOPENGA

1 178

U 42 n RANDY HOUSER How Country Feels
STONEY CREEK/B.5

11 3

199 0 0 114 EMINEM Recovery A 1

WEB/SHADWAGTERMATH/INTERSCOPENLA
132

NEW 42) JEWEL
ATLANTIC/RHINO

The singer/songwriter's first greatest

hits album (7,000) includes a new

rendition of her No. 2 Billboard

I -lot 100 hit "Foolish Games." The

revamped version is performed as

a duet with Kelly Clarkson, and sold

5,000 downloads this week.

Greatest Hits 73 1

NB LAST THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

NEW 0 EELS
E WORKS/VAGRANT

WONDIERIOUL,GLORIOUS

EELS

Title PEAK WKS.

' POS. CHART

Wonderful, Glorious 74 1

Though the act's latest arrives with 7,000,

don't expect it to stick around more than a

week. Its last two albums spent precisely one

week on the chart.

NEW 0 RICHARD THOMPSON Electric
NEW WEST

75 1

. 12 76 LOCAL NATIVES Hummingbird
FRENCHNISS

12 2

Bo 75 0 VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WORD-CURB/EMI CMG

35 20

.

PIPM1

0 28 BEN HARPER WITH CHARLIE MUSSELWHITE Get Up!
STAX/CONCORD

27 2

0 0 BEYONCE 4 A
PARIONOOD/COLUMBIA

1 52

52 61 80 MICHAEL JACKSON Thriller 
EPIC/LEGACY

i 177

199 o 0 EMELI SANDE Our Version Of Events
CAPITOL

28 13

60 so 112 PITBULL Global Warming
MR 305/POLO GROUNDS/RCA

14 12

71 0 113 CHIEF KEEF Finally Rich
GLORY 8010/INTERSCOPERGA

29 8

. 0 e4 MIRANDA LAMBERT Four The Record 
RCA NASHVILLE/SMN

3 65

68 74 as BRUNO MARS Doo-Wops & Hooligans A
FLEET.

3 121

47 62 86 LANA DEL REY Born To Die 
POLVDOR/INTERSCOPENGA

2 54

 0 . ANDREA BOCELLI Pasion
SUGAR/UNIVERSAL MUSIC LATINO/UWE

59 2

7s u 0 LEE BRICE Hard 2 Love
CURB

5 40

n 116 0 THE TENORS Lead With Your Heart
VERVE/VG

21 4

NEW 0 WILLIAM MURPHY God Chaser
VERITY/RCA INSPIRATION

90 1

78 117 ali FLORENCE + THE MACHINE Ceremonials 
......' REPUBLIC

6 66

56 65 92 JENNI RIVERA La Misma Gran Senora
FONOVISA/LNALE

38 9

57 67 93 KE$HA Warrior
KEMOSABE/RCA

6 10

18 56 94 VARIOUS ARTISTS 12-12-12 The Concert For Sandy Relief
ROBIN HOOD/THE MADISON SQUARE GARDEN COMPANY/COLUMBIA

9 6

134 143 0 JACK WHITE Blunderbuss
THIRD M./COLUMBIA

1 36

58 70 96 JENNI RIVERA Joyas Prestadas: Pop
FONOVISA/UNILE

51 9

88 48 Q FLO RIDA Wild Ones
POE BOY/ATLANTIC/AG

14 32

AE -ENTRY 0 ELTON JOHN Rocket Man: Number Ones 
CHRONICLESNROCKETNSLAND/MERCURWUME

9 62

el 58 Co BOBMARIEUNDBEWAILERS L6gend:TheBestMobklarleyAndTheWailers 
TUFF GONG/ISLAND/UME

18 254

HI 0 Q FUTURE Pluto
091/FRE E BANN/EPIC

8 40

Q&A

Coheed
And
Cambria's
Claudio
Sanchez
A pair of top 10 debuts for each
of the Afterman albums, 2012's
Ascension and, now, Descension
at No. 9. Not too shabby.
It Feels good. I didn't really expect
a whole lot, certainly without the
major -label sort of push behind it.
this being our first independent
release since the Equal Vision days.
I'm kind of blown away.

Were you apprehensive about
moving back to the indle ranks?
A lot of our success has been that
word-of-mouth, organic following
and going and doing the touring.
That's where it all kind of works. We
definitely have a team in place that
helps get us to the place we need.
But the foundation is just how well
the music actually translates. We're
hoping the material will sell itself.

In hindsight, do you feel like
it was better to release The
Afterman as two separate albums
rather than a two -disc set?
I do. I think Ascension was sort
of a cliffhanger. RI proposed all
the questions and then asked the
listener to Ave with those questions
till Descension sort of answered
them. And now it's in the hands of
listeners, and they can experience
it however they want-as one whole
experience. one piece or separated.

You've signed with Mark
Wahlberg's Leverage Films for a
movie adaptation of your album
based graphic novel series,
The Amory Wars." How Is that

proceeding?
At the moment, We're Just sort of
waiting. I'm not too familiar with
the way things work in Hollywood,
but I imagine they're sort of slow-
slower than we're used to working,
at least. -Gary Graff

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BI LLBOARD.COM/ BIZ for complete chart data 0



Shakes
Up
Alabama Shakes are riding high on
the Billboard 200. The act's new
iTunes Session set starts at No.124
with 4,000 while studio album
Boys & Girls revs up 71-43 with
13,000 (up 149%).

Some of the latter's gain is owed
to special pricing and promotion
by iTunes, in light of the new
Session release. But also figure
that a chunk of the gain can be
attributed to buzz surrounding
the act's two Grammy Award
nominations. The band garnered
a best new artist nod and a best
rock performance nomination (for

"Hold On"). Further, lead singer
Brittany Howard performed on the
show as part of a memorial tribute
to Levon Helm.

Boys & Girls should surpass the
400,000 cumulative sales mark
next week, as this week's total
rises to 396,000.

Both albums could post further
gains next week, as Alabama
Shakes will be the musical guest
on NBC's "Saturday Night Live" on
Feb.16. -Keith Caulfield

MS LAST THIS ARTIST Title
A60 WEEK WEEK IMPRINT/DISTRIBUTING LABEL

45 61 NI AARON NEVILLE My True Story
BLUE NOTE

PEAK

P05.

45

IN CHARTKO

3

124 122 QVARIOUS ARTISTS NOW That's What I Call Love Songs
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

102 3

115 126 0 SWEDISH HOUSE MAFIA Until Now
ASTRALWERKS/CAPIT0L

14 11

72 87 104 THE GAME Jesus Piece
REBERVOIR/DGCOGA

6 9

ri 83 88 LED ZEPPELIN Celebration Day
SWAN SONG/ATLANTIC

9 12

83 Q 106 RODRIGUEZ Cold Fact
LIGHT IN THE ATTIC

78 7

141 0 Q TAMELA MANN Best Days
TILLYIKANN

14 22

0 0 WHITNEY HOUSTON I Will Always Love You: The Best Of Whitney Houston
ARISTA/RCA

14 13

0 mg HATEBREED The Divinity Of Purpose
RAZOR & TIE

20 2

65 89 Ito TOBYMAC Eye On It
FOREFRONT/EMI CMG

1 24

99 101 Ill BRANTLEY GILBERT Halfway To Heaven
VALORY/B/ALG

4 78

NEW SANCTUS REAL
SPARROW/EMI CMG

Run 112 1

Nearly 3,000 (or 63%)

of the set's total first -

week sales (slightly more

4

4.--

I

..

than 4,000) came from

sales generated in the

mainstream (non-Christian)

retail sector. Download

sales accounted for 84% of

the mainstream figure.

59 82 in HOLLYWOOD UNDEAD Notes From The Underground
ADIA/OCTONE/IGA

2 5

61 90 111 BLACK 111L BRIDES Wretched And Divine:The Story of the Wild Ones
STANDBY/LAVA/REPUBLIC

7 5

120 194 on TAYLOR SWIFT Speak Now A
-..... BIG MACHINE/BAILG

1 120

RE-ENTRY 0 BEYONCE I Am...Sasha Fierce A
MUSIC WORLD/COLUMBIA

1 85

85 55 in ELLIE GOULDING Halcyon
CHERRVTREE/INTERSCOPE/IGA

9 18

109 103 1111 ALT -J An Awesome Wave
NFEETATUS/CATIVASBACK/ATLANTIC/AG

84 9

145 0 0 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UK

5 104

112 144 0 RASCAL FLATTS Changed 
BIG MACHINE/BWG

3 45

108 113 121 ADELE 19 A
XL/COLUMBIA

4 173

0 177 DESTINY'S CHILD Love Songs
MUSIC WORLD/COLOMBIA/LEGACY

72 2

114 0 ID LANA DEL REY Paradise (EP)
POLTDOR/IHTERSCOPE/IGA

to 13

NEW 0 ALABAMA SHAKES iTunes Session (EP)
ATO

124 1

117 Q/25 RODRIGUEZ Searching For Sugar Man (Soundtrack)
HEY DAY/LIGHT IN THE ATTIC/LEGACY

76 8

BO 130 126 NICKI MINA) Pink Friday: Roman Reloaded A
YOUNG MONEWCASH MONEY/REPUBLIC

1 45

MO. LAST THIS ARTIST
460 WEEK WEEK IMPRINT/DISTRIBUTING LABEL

104 107 Iv SKRILLEX
BIG BEAT/OWSLA/ATLANTIC/AG

Title

Bangarang (EP)

PEAK

P05.

14

WKS ON

CHART

53

167 160 do KELLY CLARKSON- 9/RCA

Stronger A 2 64

35 76 in CASTING CROWNS The Acoustic Sessions (Volume One}
BEACH STREET/REUNION/PLG

35 3

103 124 up BLAKE SHELTON
WARNER BROS. NASTIVILLE/WMN

Red River Blue A 1 82

RE-ENTRY 0 RIHANNA
SRP/OEF lAWIDIMG

Talk That Talk A 3 54

101 110 Bo AWOLNATION
RED BULL

Megalithic Symphony 87 66

122 142 0 KATY PERRY
CAPITOL

Teenage Dream A 1 129

-1

- 0 MATTHEW WEST
SPARROW/EMI CMG

The Story Of Your Life 42 11

74 81 135 TIM MCGRAW
....

Number One Hits A 27 80

RE-ENTRY 0 LIL WAYNE
YOUNG MONEY/CASH MONEY/REPUBLIC

Tha Carter IV A 1 62

165 159 0 NE -YO
MOTOWN/1DM.

R.E.D 4 14

54 115 in JENNI RIVERA
FONOVISA/UMLE

Joyas Prestadas: Banda 74 10

152 0 in JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 40 10 247

166 0 0 MEEK MILL
MAK/BACH/WARNER BROS.

Dreams And Nightmares 2 15

REENTRY 0 KID ROCK
LAVA/AG

Cocky A 3 106

105 109 142 LINDSEY STIRLING
BRIDGFONE

Lindsey Stirling 81 13

84 94 147 TRAIN
COLUMBIA

California 37 4 43

RE-ENTRY 0 GOTYE
SAMPLES Ns SECONDS/FAIREAX/REPUBLIC

Making Mirrors 6 44

73 93 ms DROPKICK MURPHYS
BORN 8, BRED

Signed And Sealed In Blood 9 5

NEW 1:1 HOLLY WILLIAMS
GEORGIANA

The Highway 146 1

Hank Williams Sr.'s

granddaughter bows with

nearly 4,000 sold and also

enters at No. 1 on Heatseekers

Albums and No. 18 on Country

Albums. It's her second top 40

set on the latter tally, following

2009's Here With Me (which

peaked at No. 37).

183 145 w STONE SOUR House Of Gold & Bones: Part 1
ROADRUNNER

7 11

143 146 148 JASON ALDEAN
BROKEN BOW/BBLIG

My Kinda Party A 2 118

116 0 149 DRAKE
YOUNG MONEY/CASH MONEY/REPUBLIC

Take Care A 1 60

166 10 50 MATCHBOX TWENTY
EMBUWATLANTIC/AG

North 1 22

RE-ENTRY 0 RICK ROSS
MATBACH/SLIWNSLIDE/DEF IAM/IDIMG

God Forgives, I Don't 1 22

95 us 152 BRIDGIT MENDLER
HOLLYWOOD

Hello My Name Is... 30 15

CI) Goto BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013



AM EAST TWEE ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

Emir C) JAY Z KANYE WEST
ROC.A-FELLA/ROC NATION/DEF LAM/101MG

Title ,

Watch The Throne A

PEAKW

1

CHART

62

Rs la 0 THE BAND PERRY
REPUBLIC NASHVILLE/BMLG

The Band Perry A 4 115

RE-ENTRY 0 CARLY RAE JEPSEN
604/SCHOOLBOYANTERSCOPE/IGA

Kiss 6 19

157 106 Bs ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

The Foundation A 9 218

110 98 is, DEFTONES
REPRISE 'WARNER BROS.

Koi No Yokan 11 13

B5 B9 Bs THREE DAYS GRACE
RCA

Transit Of Venus 5 19

B2 us Bs CHRISTINA AGUILERA
RCA

Lotus 7 13

118 141 160 JENNI RIVERA
FONOVISALUMLE

La Gran Senora P 118 9

- 195 Q TREY SONGZ
SONGBOOK/ATLANTIC/AG

Chapter V 1 20

106 Bs 0 THE BLACK KEYS
NONESUCH/WARNER BROS.

Brothers A 3 133

RE-ENTRY 0 COHEED AND CAMBRIA The Afterman: Ascension
EVERYTHING EVIL/AMBASSADOR/HUNDRED HANDED

As the band's new album starts in the top 10, its last set returns to the

list here with a whopping 246% increase.

5 5

100 121 164 CALVIN HARRIS 18 Months
DECONSTRUCTION/r LT EYE/ULTRA/ROC NATION/COLUMBIA

19 10

RE.ENunt 0 LAURYN HILL The Miseducation Of Lauryn Hill A
RUFFHOUSEICOLUMBIA

1 84

155 0 166 GARY CLARK JR.
WARNER BROS.

Blak And Blu 6 16

171 192 0 DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS/CAPITOS

Nothing But The Beat 5 66

0 16.9 RODRIGUEZ
LIGHT IN THE ATTIC

Coming From Reality 164 2

RE-ENTRY Q VARIOUS ARTISTS Kanye West Presents GOOD Music Cruel Summer
6.0.0.0.1DEE JAM/IDIMG

2 19

UNKNOWN MORTAL ORCHESTRA
IAGJAGUWAR

A big 32% of its first

week (or 1,000 of

3,000) were vinyl LPs.

In turn the title also

arrives at No. 3 on the

Vinyl Albums chart

(where all the top three

slots are new arrivals).

PINK
LWACE/RCA

Funhouse A

SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
SUMMIT/CHOP SHOP/ATLANTIC/AG

THE BRONX
WHITE DRUGS/ATO

The Bronx (IV)

170 1

2 114

3 13

173

rip The Los Angeles band's

fourth self -titled album

debuts with 3,000

sold. While it's the

No. 173 -selling title

nationwide, it was the

No. 30 seller in San Diego

and No. 58 album in Los

Angeles.

TWKS. LAST THIS ARTIST Title
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

ma 34 174 VARIOUS ARTISTS NOW 43 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

PEAK WKS ON

POS. CHART

1 27

RE-ENTRY 0 SHINEDOWN Amaryllis
ATLANTIC/AG

4 30

117 188 0 THE ROLLING STONES GRRR! 
THE ROLLING STONES/ABKCO/INTERSCOPE/UME

19 13

Q in BON JOVI Greatest Hits 
ISLAND/I:WAG

5 46

153 0 us SOUNDGARDEN King Animal
SEVEN FOUR/REPUBLIC

5 13

RE-ENTRy 0 VARIOUS ARTISTS NOW That's What I Call Country: Volume 5
EMI/SONY MUSIC/UNIVERSAL/LIME

13 26

RE-ENTRY 0 DESTINY'S CHILD Playlist: The Very Best Of Destiny's Child
COLUMBIA/LEGACY

77 2

113 In un VARIOUS ARTISTS Las Bandas Romanticas de America 2013
DISA/UM LE

113 3

RE-ENTRY 0 CHRIS BROWN Fortune
RCA

1 29

1.50 is 191 SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC/AG

49 82

BB 174 184 PINK Greatest Hits... So Far!!! A
LAFACE/IIVE/RCA

5 70

RE-ENTRY 0 TAYLOR SWIFT Fearless A
BIG MACHINE/B2ALG

1 214

C5 1116 HALESTORM The Strange Case Of...
ATLANTIC/.

15 31

RE-ENTRY 0 BIG DADDY WEAVE
FERVERT/WARHER.CURS

Love Come To Life 187 2

Priced for just $5 at Family

Christian stores, the set

returns to the chart with

a 129% gain and also

rebounds back to the top 10

on Christian Album (26-8).

-Keith Caulfield

180 187 iss TOBY KEITH Hope On The Rocks
SHOW 006INIVERSAL

6 15

102 127 U19 RAGE AGAINST THE MACHINE Rage Against The Machine A
EPIC/LEGACY

45 94

169 0 Ise IN THIS MOMENT Blood
CENTURY MEDIA

15 20

RE-ENTRY 0 VARIOUS ARTISTS NOW That's What I Call Disney
UNIVERSAL/EMI/SONY MUSIC/WALT DISNEY/CAPITOL

34 12

Bs 167 Bs TIM MCGRAW Tim McGraw & Friends
CURB

126 3

RE-ENTRY 0 LUKE BRYAN Doin' My Thing 0
CAPITOL NASHVILLE

6 96

191 12, 194 3 DOORS DOWN The Greatest Hits
REPUBLIC

100 7

us 147 IN THE XX Coexist
YOUNG TURKS

5 17

38 31 196 LINKIN PARK Living Things
MACHINE SHOP/WARNER BROS.

1 32

RE-ENTRY Q THE AVETT BROTHERS The Carpenter
AMERICAN/REPUBLIC

4 19

RE-ENTRy 0 ERICCUPTON TheBest Of Erialapton:20thCetry MasterstheMillmniumbIlection
CHRONICLESPOLVDOR/UME

66 71

in 169 199 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 119

162 TAME IMPALA Lonerism
MODULAR

34 13

Post -
Game
Report
While Beyond saw some early
sales increases a week ago, the
full impact of her Feb. 3 Super
Bowl halftime performance is still
being felt on this week's tallies.
The new charts reflect the Nielsen
SoundScan sales tracking week

that ended Feb. 10-the first week's
worth of pay -game reaction.

For the week, the overall
combined album sales of Beyond
and her group Destiny's Child
(which re-formed during the show)
gain by 40% to 28,000, according
to SoundScan. The largest -selling
album of either act for the past
week was Beyond's 4, which
moved 6,000 (up 59961. In the
week before the Super Bowl
(ending Jan. 27), their combined
album sales were just 7,000. A
week later (ending Feb.3), they
moved 20,000. Individually,
Beyond's albums sold 15,000
in the week ending Feb.10 (up
62% from 9,000) while Destiny's
Child's moved 13,000 (up 21%
from 11,0001.

A year ago, in the first week
after the Super Bowl, 2012
halftime performer Madonna saw
her album sales dip to 22,000
(down from 26,000 the week of
the game).

In terms of song download sales.
Beyond and Destiny's Child sold a
combined 280,000 downloads (up
68%) for the week ending Feb.10.
Comparatively, in the week ending
Jan. 27, they sold 72,000.6 week
later, they jumped to 167,000.

-Keith Caulfield

BEYONCE'S TOP FIVE SELLING
SONGS (FOR THE WEEK ENDING
FEB.CH

On

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



HOT 100 AIRPLAYTM HOT DIGITAL SONGS 'm

fl TITLE
IMPRINT/PROMOTION LABEL

nI KNEW YOU WERE TROUBLE
BIG MACHIX0REPUBLIL

Artist

Taylor Swift

340
1411

ntP
.417

TITLE Artist
INT 11,31 nox LABEL

666,6. wu.

19
VI DEFT MOP Backless, s n&lar Lair r/ai ti

SAMS
MACKLEMORE/A0A/WARNER BROS

2 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

19

0 0 DONT YOB WORRY CHILD Swedish House Mafia FeaMohn Harlin
ASTRALWERNS/CAPITOL

14

0 0 THRIFT SHOP Macklemore & Ryan Leeds Feat. Wanz
MACKLCLIOREADA/WARNER BROS.

9

8

5

0
HO HEY The Lumineers
INIALTONE

18

SCREAM & SHOUT willjam Feat. Britney Spears
INTERSCOK

to

6 7 TRY P!nk 14

0
I

0
BEAUTY AND A BEAT Justin Bieber Feat Nicki Minaj
SCHOOLBOY/RAYMOND BRALIN/ISLANOODIMG

15

DAYLIGHT
ARAVOCTONE/INTERSCOPE

Maroon 5 to

Q 0 SUIT & TIE Justin Timberlake Feat. lay -2
RCA

5

0
11

0
12

SWEET NOTHING Calvin Harris Feat Florence Welch
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA

to

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

19

0 0 CATCH MY BREATH
WRCA

Kelly Clarkson 13

10 14 ONOECTONE/INTERSCOMORE NIGHT Maroon 5WE 29

3 6 irolMor
Phillip Phillips 25

Q Q F.KINPROBLEMS ASAP Rodyfeat DrekeachainMenditidamer
ASAP WORLDWIDE/POLO GROUNDS/RCA

to

AI DIAMONDS Rihanna
SR/DEF //11,101MG

20

Q Imagine Dragons
12170.rNTERSCOOE

16

0 RihannaroTTe s

0 Ke$haFmM.. 6

19 21 SOME NIGHTS fun.
DELED BY RAMEN/RRP

31

0 0 BETTER DIG TWO
REPUBLIC NASHVILLE

The Band Perry 12

16 23 I CRYATLANT Flo Rida
POE BOW

19

0 0 ONE OF THOSE NIGHTS
BIG MACHINE

Tim McGraw to

0 0 GENTLEMAN OF THE NOAD/RED/GLASSNOTE

16 26 THE A TEAM Ed Sheeran 22

23 n ADORN Miguel
BYSTOCOARLACK ICE/RCA

28

211 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

18

34 0 LITTLE TALKS
REPUBLIC

Of Monsters And Men 12

st
0WHEN I WAS YOUR MAN Bruno Mars

ATLANTIC
3

22 n INEOPLYWAYIKNOW Jason/WeanWfih LdMByan&BkOurh
BROKEN BOW

12

38 Q BEGIN AGAIN
BIS MACHINE

Taylor Swift 16

36 0 TORNADOSLittle Big Town
CAPITOL NASHVILL

12

49 0 POETIC JUSTICE Kendrick Lamar Feat Drake
TOP DAWG/AFTERMATH/INTERSCOPE

5

24 as EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

13

0 0 TIP IT ON BACK
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'Trouble'
Doubles
Swift's
No. is

Taylor Swift scores her second Hot
100 Airplay No.1, as "I Knew You
Were Trouble" rises 2-1 with a 2%
increase to 133 million in all -format
audience, according to Nielsen
BDS. The song pushes Bruno Mars'
"Locked Out of Heaven" to NO. 2
(126 million, down 6%) after seven
weeks on top.

Prior to "Trouble," Swift
conquered Hot 100 Airplay with
"You Belong With Me" for two
weeks in October 2009. The latter
remains the only title to crown
the Hot Country Songs and Hot
100 Airplay tallies (dating to the
airplay chart's December 1990
inception). Swift has notched seven
Hot 100 Airplay top 105 dating to
her first, "Love Story" (No. 2), in
2009. "We Are Never Ever Getting
Back Together," her predecessor
single to "Trouble," reached No.3
in October.

Bookending the Hot 100 Airplay
chart's top 10, Justin Timberlake's
"Suit & Tie," featuring Jay 2,
becomes his 11th top 10, where it

p r4 surges 14-10 (65 million, up 3%).
The first single from Timberlake's
third album, The 20/20 Experience
(due March 19), marks his first as
a lead artist since "Until the End of
Time," with Beyonce, rose to No.
10 in October 2007. Timberlake
also visited the Hot 100 Airplay
top 10 four times in 2000-02 as a
member of 'N Sync. -Gary Trust
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Little
Mix
Makes
Social 50
Debut
Little Mix debuts at No. 50 on the
Social 50, propelled onto the tally
by a 27% rise in overall fan base
due to the success of the act's
latest video, "Change Your Life."

The British female vocal
quartet-Perrie Edwards, Jesy
Nelson, Leigh -Anne Pinnock and
Jade Thirlwall-formed on the 2011
U.K. edition of "The X Factor," and
is heading to U.S. shores in March.
The Syco/Columbia act's first U.S.
radio single, "Wings," debuts with
17,000 downloads sold on the Pop
Digital Songs chart at No. 42.

As for "Change Your Life," it has
racked up 4.5 million views since
its Jan. 31 release, leading to a
48% increase in weekly views on
the group's Vevo channel, which
amassed more than 5 million
views during the charting week
ending Feb.10. A total of 91,000
individuals talking about the act
on Facebook led to the addition of
28,000 new fans on the platform
(a 10% increase over the previous
week) and 69,000 new Twitter
followers.

Little Mix's strong online
engagement has been driven by its
Mixers Magnets soda! campaign,
where fans around the world
compete for a chance to win a
Little Mix event in their country by
pinning where they live on a map
on the group's website. The act is
now encouraging entrants from the
top countries to compete in a series
of challenges that will determine
which country gets a visit from the
group. -William Gruger
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55 1a POKER FACE Lady Gaga
STREAMLINEMONLEVEKEIERMREEONSERSCOPE

24

19 15 SWEET NOTHING Calvin Hands Feat. Florence Welch
DECONSTRUCTION/FM EVE/ULTRA/ROC NATION/COLUMBIA

4

NEXT BIG SOUND,

wLEM ARTIST

KEYS N KRATE5

SYRON

SIVU

PROTOJE

2OSYL

MOIE2

HAERTS

FRIEND WITHIN

JEREMY OLANDER

WALLPAPER

BAREM

DOPPELGANGAZ

AUDIOFLY

SEBASTI7N YEPES

RANDOM RAE

G.

0
TITLE
IMPRINT/PROMOTION LAM

I KNEW YOU WERE TROUBLE. Taylor Swift 12
BIG AMNINEMPUBLIE

DON'T YOUWORRYCHILD Swedish House Mafia featiohn Martin
STRALTYLRITSICAPITOL

is

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

to

4 BEAUTY AND A BEAT Justin Bieber Feat. Nicki Mind
SCHUOINWPAIINIONLI BRAUN/ISLAND/IMO

15

4 3 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

19

s 3 HO The Lumineers
DUALTONE

is

8 Q
C121HEY

THRIFT SHOP Macklemore &Ryan Lewis Feat. Wanz 9
MACKLELIOREANARNER BROS.

7 s TRY Pink
RCA

14

0 DAYLIGHT Maroon 5
MA/OCTONE/INTERSCOPL

i

12 0 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FM EVE/ULTRA/R. NATION/COMMA

12

0 C'MON Ke$ha
0.0591E/RCA

8

10 O GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

13

3 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

4

M 0 CATCH MY BREATH
ISACA

Kelly Clarkson is

14 Ls THE A TEAM Ed Sheeran
ELENTRA/ATLANTIC

24

Flo Ridaii m
PIOTOTATLANTLE

ao

19 0 IT'S TIME Imagine Dragons
IDOINANORNER/IMRSCOPF

17

20 0 HALL OF FAME The Script Feat will.i.am
PHONOGENIL /EPIC

20

23 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

4

17 20 DIAMONDS Rihanna
SRMLE LAMIDENG

zo

16 m DON'T STOP THE PARTY Pitbull Feat. TJR
AIR. 305/POLD GROUN DS/RCA

16

21 V DIE YOUNG Ke$ha
IMMOSABE/M

20

2, 0 TROUBLEMAKER Oily Murs Feat. Flo Rida
SYCO/COLUMBIA

7

24,'1 0 WANTED Hunter Hayes
ATLANTIC NASHVILLE/RRP

13

25 (I) LITTLE TALKS
REPUBLIC

Of Monsters And Men 9

ADULT CONTENIPORARrm
LAST MI5 TITLE
WEER 7. IMPRINT/PROMOTION LABEL

RI
111113

HOME
19/INTERSCOPE

Al t,t.
MUT

Phillip Phillips 24

0ONE MORE NIGHT Maroon 5
MA /OCTONE/INTERSCOPF

22

0 3 WIDE AWAKE Katy Perry
CAPITOL

30

4 I WON'T GIVE UP Jason Mraz
ATIAATIOURP

42

S 5 SOMEBODY THAT I USED TO KNOW Gotye Feat !Ombra
SAMPLES DI' SECONDS/FAIRFAX/REPUBLIC

39

7 6 CALL E MAYBE Carly Rae JepsenIM
BMINTERSCOPE

33

9 7 STRONGER (WHAT DOESN'T Ku TOW Kelly Clarkson
19/RCA

so

6 I DRIVE BY Train
COLUMBIA

49

8 g RUMOUR HAS IT Adele
xircawxalA

43

13 i 0 CATCHOI MY BREATH Kelly Clarkson
ISPR

7

0 u SOME NIGHTS fun.
FUELED BY RAEN/I

24

16 0 TRY Pink
RCA

6

14 0 50 WAYS TO SAY GOODBYE Train
COMMA

26

15 0 GOODOO LB TOWIMEI NTERSCO
OwlPE/RFPUBLICCity & Carly Rae Jepsen

SOASCH
20

The Lumineers18 0 r"p, 6

17 0 THE A TEAM Ed Sheeran
EL EKTRA/ATLANTIC

7

0 BRAVE Josh Groban
REPRISMARNER BROS.

4

0 LOCKED OUT OF HEAVEN Bruno Mars 6
ATLANTIC

39
0 BECAUSE WE CAN

ISLAND/IMG
Bon Jovi s

24 0 NEXT TO ME
CAPITOL

Emeli Sande 4

to 21 MY OH MY Tristan Prettyman
GPITOL

la

26
IO

YOU0
R

I KNEW YOU WERE TROUBLE. Taylor Swift 4

23 23 GOOD MORNING BEAUTIFUL
41000/BRICKHOUSE/HOL

Jim Brklanan FeatLukeIRMaster 19

n 0 WANTEDATLANTIC NASHVILLE/PRP
Hunter Hayes 3

as SKYFALL
MI/COLUMBIA

Adele 19

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013
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ADULT TOP 40TM
rws TITLE

WEER IMP R INT/PROMOTION 11.411a

I NS HO HEY

Artist wa:

0 Err Pink 16

0 I KNEW YOU WERE TROUBLE Taylor Swift
BIG MACHINE/REPUBLIC

ii

4 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

19

0 0 CATCACH MY BREATH
19/R

Kelly Clarkson 17

0 0 LITTLE TALKS
PUBLIC

Of Monsters And Men 30

7 HOME Phillip Phillips
19/INTERSCOP

35

9 0 DAYLIGHT
ASIPOCTONE/INTERSCOPE

Maroon 5 12

8
0 IT'S TIME

KIDINANORNER/INTERSCO
Imagine Dragons 29

10
0 I WILL WAIT Mumford & Sons

GENTLEMAN OF THE ROAO/REO/GIASSNOTE
19

0 ,?1RL ON FIRE Alicia Keys Feat. Nicki Minaj To

12 0 WANTED Hunter Hayes
ATLANTIC NASHVILLE/RRP

15

14 0 MADNESS Muse
HELIUM-I/WARNER BRO

14

13 0 MERMAID Train
COLUMBIA

to

is
0CARRY ON fun.

FUELED BY RAMEN/RRP
6

16 0 OVERJOYED matchbox twenty
EMBLEMATLANTIC

15

17 0 SUIT & TIE Justin Timberlake Feat. Jay Z 4

20 0 DONTYOU WORRY CHILD Swedish HouseMdia Feat.lohn Martin
ASTRALWERKS/CAPI TOL

7

20
19 0 Trrt rE(All. DAY, ALL NIGHT) Neon Trees Feat. Kaskarle 13

24 CD GG WHEN I WAS YOUR MAN Bruno mars 3
ATLANTIC

i..22
0 BECAUSE WE CAN Bon JOVi

ISLAND/MING
5

18 '2 TA';',212.!
Rihanna 8

23
0 COME ALONG Vicci Martinez Feat. Cee Lo Green

REPUBLIC
13

0 NEXT TO ME Emeli Sande 5

21 n BETWEEN THE RAINDROPS Ufehouse Feat. Natasha Bedinglield zo

COUNTRYTM
LAST THIS TITLE
WFFX WEER IMPRINT/PROMOTION LABEL

tt1
1116

Artist WKS. ON

CHART

BETTER DIG TWO The Band Perry is
REPUBLIC NASHVILLE

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

21

5 BIG MACHINE
Tim McGraw0 ONE OF THOSE NIGHTS 15

4 Tiff ONLY WAY I KNOW lasonAldeanWithLuit Bryan&EricChurch
BROKEN BOW

17

2 5 EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

24

r 8 0BEGIN AGAIN Taylor Swift
BIG MACHINE

20

6 0 TORNADO
CAPITOL NASHVILLE

Little Big Town 20

9
6

0 TIP IT ON BACK Dierks Bentley
CAPITOL NASHVILLE

26

in
0TWO BLACK CADILLACS Carrie Underwood

19/ARISTA NASHVILLE
14

n 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIE/WIAN

18

12 0 SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS./WIAN

6

Ala
0I DRIVE YOUR TRUCK Lee Brice
CURB

U

,-
0 MERRY GO 'ROUND Kacey Musgraves

MERCURY
24

15
§.-

0 CRYING ON A SUITCASE Casey James
19/COLUMBIA NASHVILLE

35

16
..

0 IF I DIDN'T HAVE YOU Thompson Square
STONEY CEEK

17

20 01113 DOWNTOWN Lady Antebellum 3
CAPITOL NASHVILLE

' 18 0 I CAN TAKE IT FROM THERE Chris Young
RCA NASHVILLE

17

X17

_

it LET THERERE BE COWGIRLS Chris Cagle
BILLER PICTU

33

19 0 GIVE IT AU. WE GOT TONIGHT George Strait
MCA NASHVILLE

15

}22 0 PIRATE FLAG
BLUE CHAIR/COLUMBIA NASHVILLE

Kenny Chesney 2

2,
0MAMA'S BROKEN HEART Miranda Lambert

RCA NASHVILLE
s

'23
0HOPE ON THE ROCKS Toby Keith

SHOW DOGAINIVERSAL
14

'25 0 GET YOUR SHINE ON Florida Georgia Line
i... REPUBLIC NASHVILLE

to

U 0 SHE IANKS MY TRACTOR Dustin Lynch 14

126 0 MORE THAN MILES Brantley Gilbert
VALORY

17

ALTERNATIVETM

0
TITLE
IMPRINT/PROMOTION LABEL

#1
WWI

MADNESS
HELIUM.3/WARNER BROS.

HERITAGE ROCKTM
TITLE
IMPRINVPROMOTION WEL

Muse 25i BxFf HOLLOW
VIRGIN/CAPITOL

0 RADIOACTIVE Imagine Dragons
KNANAKORNLVINTERSCOPL

24

3 LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS

32

5
0 MOUNTAIN SOUND Of Monsters And Men

la PUBI it
24

4 5 I WILL WAIT Mumford & Sons
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

27

6 6 TROJANS Atlas Genius
FROGS HEAD/WARNER BROS.

39

7 7 HO HEY The Lumineers
DUALTONE

41

0 THERBIRDPIT Silversun Pickups
DANGE

22

9
0 CARRY ON

FUELED BY RAMER/PRP
fun. 18

10 to STUBBORN LOVE The Lumineers
DUALTONE

11

12
0 BREATHING UNDERWATER Metric

METRIC/MOM  POP
20

11 D TAKE A WALK Passion Pit
FRENCHNISS/COLUMBIA

4o

14
0 SAFE AND SOUND Capital Cities

LAZY HOOKS/CAPITOL
13

17
0 LOVER OF THE LIGHT Mumford & Sons

GENTLEMAN OF THE ROADRED/GLASSNOTE
7

15
0 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wang

MACKLELIOREADA/WARNER BROS.
15

16
0 SWEATER WEATHER The Neighbourhood

IRIEVOLVE/COLUMBIA
9

0 0 TIMELESS The Airborne Toxic Event
1.4A1ORDOMO/ISLANDMING

3

22 0 NOW Paramore
FUELED `, RAMEN/RRP

3

18 19 TIGHTROPE Walk The Moon 19

23
0 PANIC STATION Muse

HELIUM.INVARNER BROS.
4

20 21 CHANGENTERSCOPE Churchill
A61A/OCTONE/I

to

71
0 HERO Family Of The Year

NETTVARK
7

24
0 CARRIED AWAY Passion Pit

FRENCHKISS/COLUMBIA
8

26 0 HOLLOW Alice In Chains
VIRGIN/CAPITOL

4

25 Is TEMPEST Deftones
REPRISE/WARNER BROS

15

R&B/HIP-HOPTM
LAST THIS TITLE

WEER WEER IMPRINT/PROMOTION LABEL

2 #1
11111

Artist VIIM.86
CHART

F*.KIN PROBLEMS ASAP Rocky is
AP PLowtOE/POLO GROUNDS RCA

2 ADORN Miguel
LAL ILL/RCA

34

TK0 POUR UP Rihanna
SRP/DEF IA/IEUMG

8

4 ALL GOLD EVERYTHING Trinidad James
THINK ITSAGAMEMF E MM/IDING

13

0
0 POETIC JUSTICETH/INTERSCOPEKendrick Lamar Feat. Drake

TOP DAWG/AFTERMA
15

0 NEVA END
A.I/FREEBAN02/EPIC

Future 16

0 BALL
GRAND HLISTWATLANTIC

T.I. Feat. Lil Wayne 17

ii 0WICKED GAMES The Weeknd
KO/REPUBLIC

zo

9 9 DON'T JUDGE ME Chris Brown
RCA

24

10 to SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATH/INTERSCOPE

26

IL 13 0 Talon..ottfitt/.1:1,2 Feat. Drake & Future 6

9 12 I'M DIFFERENT 2 Chainz
OF EAM/IIIING

is

18
0 LOVEEEEEEE SONG Rihanna Feat. Future

SRP/DFF JAM/MING
8

12 14 REMEMBER YOU Wiz Khalifa FeaL The Weeknd
ROSTRUM/Al-UREIC

18

16 15 TRUS SAND BELIEVE Keyshia Cole
GEFFEN/INT

16

19
0 LOVE AND WAR Tamar Braxton

STREAMLINE
9

15 17 THINKMIN BOUT YOU Frank Ocean
DEE /W

46

la to MY LOVE IS ALL I HAVE Charlie Wilson
P MUSIC/RCA

17

22
0 YOU & I Avant Feat. KeKe Wyatt

1.10.13/CAPITOL
22

21
0 BRAND NEW ME Alicia Keys

RCA
12

17 /I NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEWCASH MONEWREPUBLIC

23

29 0 R.I.P. Young Jeezy Feat. 2 Chainz
CTE/DEP 1.41.1/IIIIMG

5

24 23 BANDZ A MAKE HER DANCE Juicy.1 Feat. id Wayne& Mainz
KEMOSABE/COLUMBIA

30

28
0 SUIT & TIE Justin Timberlake Feat. Jay Z

RCA

4

20 as DIAMONDS Rihanna
SRP/DEF IAMADING

20

Artist

Alice In Chains

1 CHALK OUTLINE
RCA

Three Days Grace 26

3 BEEN AWAY TOO LONG
SEVEN FOUR/REPUBLIC

Soundgarden 20

54 ONE LIGHT
REPUBLIC

3 Doors Down 14

4 ENEMIES
ATLANTIC

Shinedown 20

00 HEAVEN NOR HELL
VERTIGO/REPUBL1C

Volbeat 14

7 ABSOLUTE ZERO
ROADRUNNER/11RP

Stone Sour 22

g STRUNG IN THESUN Slash Feat ktylesliemedy&TheCansBratos
DIN NAWKAPITOL

23

0I I

STAND UP
RAZOR 6 TIE

All That Remains 13

0 0 BONESWIND.
Young Guns to

011 u TEMPEST
REPRISE/WARNER BROS

Deftones 12

0 LET'S RIDE
TOP 00G/ATLANTIC/RRP

Kid Rock 18

0 a I MISS THE MISERY
ATLANTIC

Halestorm 32

0 SAME OLD TRIP
EPIC

Chevelle 15

14 is COMING DOWN Five Finger Death Punch
PPOSPFCT PARK

35

is
0FREAK LIKE ME

ATI ANTIC
Halestorm s

17 0 CARRY ON
WARNER BROS.

Avenged Sevenfold is

15 U DOOM AND GLOOM
THE ROLLING STONES,RAL/INTERSCOPE

The Rolling Stones 17

0 0 THE HIGH ROAD
RCA

Three Days Grace 5

0 WHERE DID THE ANGELS GO Papa Roach
ELEVEN SEVEN

5

0 ALIVE
VIRGIN/CAPITOL

Adelitas Way s

0 0 THE PRIDE
PROSPECT PARK

Five Finger Death Punch 6

is HIGHER
RAZOR & TIE

P.0.0. 4

0 0 ALBATROSSANTHEM/20E/ROUNDFR/CMG
Big Wreck a

0 15 ONE MORE SHOT
ERSCOPETHE ROLLING STONES/LIME/INT

The Rolling Stones 4

RAPTM

LAST MIS TITLE
9.3 sg. IMPRIN/PROMOTION LABEL

Artist
CHART

. ...... ..- ---...- ..
114111 ASAP WORLDWIDE/POLO GROUNDMICA

..,..... -.., ...

0 0 POETIC JUSTICE Kendrick Lamar Feat. Drake
10P DAWG/AF TERMATH/INTERSCOPE

12

2 3 SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWL/AFTERMATH/INTERSCOPE

24

j d ALL GOLD EVERYTHING Trinidad James
THINKITSAGAME/DEF IANVID1MG

it

0 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE/ADAAARNER BROS.

9

0 6 BALL T.I. Feat. Lil Wayne
GRAND HUSTLE/ATLANTIC

16

0 7 I'M DICUMGFFERENT 2 Chainz
OFF IAM/I

16

0 0 NEVA END
A.I/FREIBANDZAPIC

Future 14

0 0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEY/CASH MONEWHPUBLIC

5

to CLIQUE1.0A1,11AG Kanye West, Jay -Z, Big Sean
4.0.0 0../DEF /1

22

10 11 NO WORRIESMONEY/CASH

MONEWREPUBLIC
Lil Wayne Feat. Detail

YOUNG

21

32 12 REMEMBER YOU Wiz Khalifa Feat. The Weeknd
ROSTRUATLANTIC/RRP

17

mt 13 BANDZ A ILME HER Dam luicy1Feat. LH Wayne & 2 Mainz
KEMOSABE/COLUMBIA

25

LT 14 POP THAT RSFrench Montana Feat. Rick Ross, Drake, Lil Wayne
BAD BOWINTECOPE

30

0 0
CTE/DEF
R.I.P.Jam.. Young Jeezy Feat. 2 Chainz 4

Paw C) STARTED FROM THE BOTTOM Drake
YOUNG MONEY/CASH MONEY/REPUBLIC

15 17 I CRY Flo Rida
POE BOY/ATLAN1 IC

20

36 is DON'T
/POLO GR

STOPOUNDS/RCATHE PARTY Pitbull Feat. TJR
MR.311S

17

0 0 SHE DON'T PUT IT DWI Joe Sudden Feat. Lil Wayne& Tank
FORE

9

19 20 GUAP Big Sean
G 0.0.0./DEF KM/100AG

14

77 a CELEBRATION
OPE

Game
REHRVOIR/DOC/INTERSC

20

0 0 WE STILL IN THIS B**** B.o.B FeaL T.I. &Juicy .1
REBELROCKAGRANO HUSTLE/ATLANTIC

3

0 0 BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

3

22 0 BAT
ISTH/ATLANTIC
TLE SCARS Lupe Fiasco & Guy Sebastian

1ST A

13

EN 0 DOPE TyeFeat. Rick Ross
YOUNG MONEY/CASH MONEY/REPUBLIC

1

The Band
Perry 'Dig's
In With Third
Country No.1
Three weeks after reaching the
summit of Hot Country Songs,
"Better Dig TWo" by the Band
Perry (above) becomes the act's
third No.1 on the Nielsen BDS-
fueled Country Airplay tally, where
it jumps 3-1 in its 15th chart week.
That's the quickest chart -topping
ascent for the sibling trio, far
outpacing a 27 -week rise with "All
Your Life," which spent two weeks
at No.1 a year ago. The threesome
first topped Country Airplay when
if l Die Young" reigned in its 29th
week on the chart dated DEC. U.
2010. The new radio leader logged
its first week atop Hot Country
Songs on the Feb. 2 chart, was
replaced the following week by
Gary Allan's "Every Storm (Runs
Out of Rain)," then reclaimed the
No. 1 slot on the Feb.16 chart.

Also noteworthy on Country
Airplay are the Lumineers who
ping the chart at No. 60 with "Ho
Hey." The pop/rock smash garners
spins at three monitored country
stations, led by CBS Radio's KMLE
Phoenix, which played the song
22 times during the Feb. 4-10 BM
tracking week. KMLE also played
Mumford & Sons' fellow former
Alternative No.1 "I Will Wait" 37
times in the past week. Although
neither "Ho Her or "I Will Wait"
Is being aggressively promoted
at the country format, KMLE PD
Jeff Garrison says, "(Both groups
make) music with real lyrics and
real instruments that speaks to
everyone, not just one format of
listeners. The reaction has been
tremendously positive, with most
listeners telling us that both bands
belong on KMLE" With spins at 1.5
monitored stations, Will Wait"
reaches a new peak at No. 46 in Its
10th week on Country Airplay.

-Wade lessen

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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COUNTRYTM
UST

WEEK

11115 TITLE Artist ,,,,j7
MEEK IMPRINT/LABEL

0 gi, 116,IMONTCARE Tim McGraw &TaylerSteft

950

j"
MEw

0DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

i

0 0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

15

0 0 SURE BE COOL IF YOU DID Blake Shelton
WAPNER BROS./WMN

5

0 WANTED Hunter Hayes A 46

a 6 BETTER TWO The Band Perry 15

XEw PIRATE FLAG Kenny Chesney0 BLUE CHAIR/COLUMBIA NASHVILLE
i

a EVERY ONM (RUNS OUT OF RAIN) Gary Allan 0 j,

9 CRUISE,rn Florida Georgia Line A ,
0 0 TWO BLACK CADILLAC& Carrie Underwood

Pi/ARISTA NASHVILLE
in

0 0 MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

6

BLONNASHVILLE Carrie Underwood A
IR/ARISTA0 W 3aAWAY

12 0 nel,EMERVERGETMIEBACKTOCATHER TaylorSOft A 25

0 0 GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

It

Little Big Town0 72PILLEE 18

75
0 SOMEBODY'S HEARTBREAK Hunter Hayes

ATLANTIC/MN
14

a v THEMIoNEnMI, I KNOW lasmAldeantYrthIgeBryan&ErkChurch 17

14 0 IM DRIVE YOUR TRUCK Lee Brice 9

0 it MERRY GO 'ROUND Kacey Musgraves 19

19

Q GIVE IT ALL WE GOT TONIGHT George Strait
MCA NAHVILLE

it

17 2r WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

5

9 22 HOW TUNTRY FEELS Randy Houser 24

0 0 IF IONEY DIDNP'T HAVE YOU Thompson SquareSTM 13

m w Q FeCc314MITIT!,..AcIluden Panettiere i

25 SOUTHERN COMFORT ZONE Brad Paisley 19

LATINTM

TTLE
IMIR TAABEL

Artist

DANOIA KUDURO Don Omar & Lucenzo A 739
VANIS/MANAIMAACHETE/UME

3 1111n5,CAPITOL LATIN
Daddy Yankee 18

3 wmAWAKARNUSIISRMEFORAFREA) SIM61F1EREWYeard
, ME,SONV MC L MN

A 144

4 ALEOMEGUSTADETI VAsh&YandelFeatChrisBrewn&T-Pain
.CNEMUMLE

32

0 111:11111 INE Shakira Feat. Wyclef Jean 162

6 ZUMBA Don Omar
°MINATO/MACHETE/MEE

24

tRIBA) Pitbull0 r?ginit,(Metw,FA 30

9 INTERSCOPE/UMLE
Enrique Iglesias0 HEROE 162

to 9 V,75,R70,!!2?1,.. Michel Telo 46

U it tP9M,ERIEllrES lito0 Battli1107TOUTESealrataa10111 16

or VOLVI A NACERN Carlos Vives
OAIRA/H.MSOM MUSIC LATI

19

0 n2 1.111.7t CA3?LIARTIST/SOM Muses LATIN
Pitbull 119

0 13 VhillE1OUNTA 1 Alvarez 29

0 14 THE Pitbull Feat. Lil Jan 126

0 15 leEMAJEEM.GA EL SOL Don Omar 41

0 16 Tispiliexots47 oimttnolLnaottifer146 2

11 I'ITV5.4 Romeo Santos Feat. Usher 76

0 111 rnT120&AVIET:72 EIA,VIrmFeat. No Blanko 12

0 Fig! ER547 Jesse & Joy 58

0
25

TO 1W.1rIT,,X0 Aventura Feat. Don Omar 143

0 MER4DICIONAL Prince Royce 47

0 ' PPII/01117.FISIC L ATIN
Shakira 160

Q 17z1 ?la MUSIC LATIN
Shakira 160

32 Q!MT0I7Pe4071 Shakira 120

31
a)DUTTY LOVE MDon Omar Feat. Matti Natasha

OPEANATO/MACHETEALE
48

ROCKTM

TITLE
INIPRINT/LABEL

SDTWA

Artist

NY506651NOWNIATYOUNDINTHEDARN Fa

OECAVOANCE/FUELED m RAMEMSLAN0i101.

EN3

0 VI'IFY The Lumineers A 40

0 0 I WILL WAIT ALITM fOrd & Sons ilg
GENTLMAN OF LHE POAD/REWSLA

27

4 HOME
Les

Phillip Phillips
, n I PSC

A 38

0 trctVgfor Ed Sheeran A ,
FUEL NV

Y ROAMEN/INLA
fun.0 0 CAEDRRN 15

7 LITTLE TALKS Of Monsters And Men A 54

3 8 MILItt!....p, Imagine Dragons A 43

M 0 m!,!,tnryziG fun. Feat. Janelle Monae A 63

0 'a !!!!',041,5,710, Imagine Dragons 29

MEM BY RANARP
fun.a 0 SOME SNIWGHT A 51

16 0 SOMEBOOTTNAT US I USEOTOKNOW Gohe FeatKmbra
SAMPLES 'N. SECON/FAIRFAX/REMBLIC

A 62

RED BULL
AWOLNATION01 0 SAIL A 97

10 14 MADNESS Muse
HELIUM-3/WARNER BROS.

25

'a 0LONESNCNANARNER BONELY
BOYROS. The Black Keys

N
37

12 16 1Mfr2 GIVE UP Jason Mraz 58

13 STUBBORN LOVE The Lumineers
CO MALTONE

13

0 0 LANDSLIDEREPRISE/RHINO
Fleetwood Mac 14

29 0 E.M.VAIrtiNg4,, trford & Sons A 116

15 20 TOO CLOSE Alex Clare
impueus

A 30

19 II EVERYBODY TALKS Neon Trees A 52

27 0 SET FIRE TO THE RAIN Adele
XL/COLUMBIA

A 65

43 0 GOLD ONMM THE CEILING The Black Keys
NONEMCHILN BROS 32

24 Q ROLLING IN THE DEEP Adele
x1/COLUMBIA

A 95

a° T7t1,6MIdc Passion Pit 31

DANCE/ELECTRONICTM
LAST N,

MEN WEEK

0
Artist

LE

SCREA61 & SNOUT william&Britney Spears A
MTERSCOPE

5

7 DOsuNTYOUWORRYDELD SedishHotnentraFeallohn Win
AmwERTsx2Etro7 22

3 I SWEET NONE& Calvin Harris Feat Florence Welch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NMON/COLUMBIA

5 to

0 5ft IfovrtItl FILE PSY A 28

0 0 FEEL THIS MOMENTROUNDS/RLAPitbut Feat. Christina Agvilera
NFL SLIS/POLO

il

6 TITANIUM David Guetta Feat. Sia A
MAT A USIUASTRALVARES/CAPITOL

60

0 I Liginliorta TERI/CgsaganaNziaPar" aCa 3

0 a LERELT751.1(UIMLNUMARNTOMNYOURSEIF) Net 0 17

la
0HARLEM SHAKE Baauer

MO DECENT
1

tD la STARSHIPS Nicki Minaj
YOUNG MONEKASH MONEY/REPUBLIC

A 46

9 LI BANGARANGSLA/ATLANTIC/NRP Skrillex Feat. Sirah
BIG REAT/OW

59

0 CINEMA Benny Benassi Feat. Gary Go 99

0 0 MIDNIGHT CITY
MB3/MIL/CAPILOL

M83. 69

LMFAO
0 SEXY CIIMPIIALT'llirTREIT/INTERSCOPE

A 80

ba 0 PARTY ROCHMLL AEM13/CHLEIRWTF1/11PITVISCOPF IGNrilid A 106

16 16 DON'T WAKE ME UP Chris Brown 38

12 17 GOOD FEELING Flo Rida
POE BOWALLANTIC

A 23

n 0 t/Eg.1.2rLOVE Rihanna Feat. Calvin Harris A 49

to reglyAIINITERS AND NICE SPRITES Skrillex A no

0 0 I COULDAG/CASABLANBE THE ONE Avicii vs Nicky Romero
VICII CA/REPNBLIC

3

0 m55ltVE YOU BEEN Rihanna A 44

22 at LEVELS Avicii
LEVELS/VMATONE/ATOM EMPIRVINTERSCOPE

A 66

73 23 PROMISES Nero
MIA/MERCILRWCHERRYTREE/INTERSCOPE

0 67

U 24 REST,OF IAY ,1,1,FE Ludacris Feat Usher &David Guetta 14

as FEEL SO CLOSE Calvin Harris A 75

R&B/HIP-HOPTM
TITLE
RRTamWEE

#1

Artist

THRIFT SHOP Hardernore&liwnletvisFeat.Wanz
MIACKLEMOPE WARNER BROS.

24

0 SUIT & TIE Justin Timberlake Feat. Jay Z 4

4 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 23

, LOVE ME Drake & Future 4

ell OAP WOPLNOlrOWIDEPOLOMI/11. 2 C14""md6ddm
16

0 0 POBEFUR IT UP
SRP/ JAMIDIMG

Rihanna 12

Xrw 0 STAIMMtgErTTOM Drake 1

8 DIAMONDS Rihanna
SRP/OEP LAMIONG

A 19

9 I'M DIFFERENT 2 Chainz
DEFIAWID1M6

19

Young Jeezy Feat. 2 Chainz"'" 0 t-YOr.,./..7AG I

Miguel
0 itsTEETTATE Ism. 28

9 M ALL GOLD EVERYTHING Trinidad lames
TNINIOTSAGAME/DEP LAM/101.

to

ID 0 mintmgrg:gs (DRANK) Kendrick Lamar 41, za

45 0 glutrr IN LOVE Beyonce Feat. Jay -Z 7

24 0 HALO RL Beyonce
MSIC WOD/COLIN

A 17

0 ws POET52,17MZIck Lamar Feat Drake 16

0 77 NO WORRIES Feat. Detail 23

IS EMIF...,ILlnye West, lay -Z, Big Sean A 23

w 0 BAD
MAYBACH/ATLANIIC

Wale Feat. Tiara Thomas 1

0 zo BATTLE Lupe Fiasco & Guy Sebastian 15

0 0 rinIMAIII BOUT YOU Frank Ocean 0 35

BEw 0 G UNIT/SHADV/APTERMATH/nrOth DlgP3MgjEEY

0 23 MET) GAMES The Weeknd 17

0 0 LOVEEElAWITM
EEEE SONG Rihanna Feat. Future

SRP/OEF
ti

0 is Chief Keef 12

REGGAElm

WE aPa`ELABEL00 ORILDNG/ISLAHWNMEYOUBELOVED BobklarefAndTheWailers
TUFF GO

162

z MAKLT/OER BUN DEMWSLA/AILANTIC/AGSkrillex & Bandon 'lc Gong' Marley
BIG

41

3 0 THREE GIISLANDAILITTLE BIRDS Bob Marley And The WailersHOF GONE 162

2 4 IT WASN'T ME Shaggy Feat Ricardo ItikRok"Ducent
HICAMFEEN/UME

162

0 0 ctLomvutE,T" a;a Mara* Th"aan 162

0 0 NO WOMAN NO CRY Bob Marley And The Wailers
TUFF GONG/ISLANIMME

162

13 0 17tigkma Bob Marley And The Wailers 1.62

0 a ONE R4`,Y Matisyahu 64

0 1iut,'Mie SOL 2 Bob Marley And The Wailers 162

10 ANGYEA/GEFEENANAEL

F

Shaggy Feat. Rayvon 162

0 0 J1FiAMMINGCONLASLAND/Ula
Bob Marley And The Wailers

1

157

0 - RED WINE UB40 162

SHOW ME Bruno Mars
ATLANTIC.

9

0 0 STIR NISLAM/MEITUP Bob Marley And The Wailers
TLIFF GO

121

RE 0 MRECDEMPTION SONG Bob Marley And The Wailers
GOK/ISLAM/MC

150

to TEMPERATURE Sean Paul A 162

0 GHETTO VOLIEfalIFF SONSALEPUBLICV GmIgn Marley
162

RE 0 I SHOT
1

THELANDMIAISHERFF Bob Marley And The Wailers
1Fi GONGIIS

109

RE co Tc,mr,Eimp Bob Hariey And They., k,s 46

Matisyahu0 a MSPAPM11111, TIGERS
40

19 tr SHEANTIL/AGDOESN'T MIND Sean Paul
VIVALL

67

17 22 11RUCK IT DOWN Mr. Vegas 19

Z3 BEAUTIFUL GIRLS Sean Kingston A 162

0 4 !-IVIttEFlregt1011 Matisyahu 20

0 15 HOLD YOU (HOLD YUH) Gyptian 153

eGo to BILLBOARD.COM /BIZ for complete chart data Data for week of 02.23.2013



HEATSEEKERS ALBUMSTM

Horner
EST

ARTISTKIST
LABEL

#1 HOLLY WILLIAMS
GEORLIANA

Title

The Highway 1

mu
0UNKNOWN MORTAL ORCHESTRA II

JAGIALUWAR
2 1

Ell 0THWEDRODS/ATOBRONX The Bronx (IV)
WN

3 1

2 I 4 VOLBEAT Beyond Hell/Above Heaven
VERTIGO/REPUBLIC

1 102

NEW 0 METE SHORTER QUARTET Without A Net 5 1

NEW
0THE STEELDRIVERSNDER/CONCORD Hammer Down

ROU
6 1

0 ' CASSADEE& POPE The Voice: The Complete Season 3 Collection I 7

NEW
0THE VIRGINMARYS King Of Conflict

THREE HEARTS/DOUBLECROSS/COOKING VINYLPNINH UP
8 1

4 7 9 RUSSELL MOORE & 111111) TYME OUTTimelessHitsFromThePast:Bluegrassed
BREAK A STRING/CRACKER BARREL

1 5

0 Re0 & THE GET DOWN STAY DOWN We The Common 10 2

0 u ICONA POP
ECORD COMPANY TEN/BIG BEAT/ATLANTIC/AG

Iconic (EP) 3 3

NEW
0MATT POND

MANAGEMENTBMG RIGHTS
Lives Inside The Lines In Your Hand 12 1

16 22 0 BEN HOWARD,REPUBLIC
UNIVERSAL ISLAND

Every Kingdom 9 43

NEW
0TOMAS

157 ROUND
The Black Canvas 14 1

NEW
0NIGHT BEDS

DEAD OCEANS
Country Sleep is 1

NEW
0JENNY SIMMONS

FAIR TRADUPLG
The Becoming 16 1

24 0 17 DJBONANGO DJANGO
RIB

Django Django 13 is

NEW
0RIVERSI ENDETURY

MEDIAINSIDE OUT/C
Shrine Of New Generation Slaves 18 1

22 20 no KREWELLA Play Hard (EP) to 9

15 1g ao FATHER JOHN MISTY Fear Fun 2 33

- F 13 21 SHOV ELSTONF AND ROPE
SHRIMP/DUAL

0' Be Joyful 1 15

- 10 22 PALOMA FAITH Fall To Grace 2 9

Bell 0 DIAMOND YOUTH
TOPSHELF

Orange 23 1

NM
0VINNIE CARUANA

RU FOR COVER/I SURRENDER
City By The Sea (EP) 24 I

iiii 0 BEFOLUTERE YOU EX
ABSO MANALEMENT

EXIT I Like That (EP) 25 1

HEATSEEKERS SONGSTM
LAST

REIX

0
TITLE
INOPINVONONIOTION LABEL

Artist

#1 WICKED GAMES
KO/EPUBLIC

The Weeknd 16

0 rfeLI,IL AWOLNATION 33

a 3 MERRY GO 'ROUND Kacey Musgraves 17

COOL KID CARTEL/EPIC
Jonn Hart Feat. IamSU!6 0 WHO BOOTY 14

S 5 CUPS Anna Kendrick a

7 6 Liegycur,....gariorgpFeat. Charli XCX 2

Chief Keef
7 MelanIENEcon

12

0 8 gyarv.?1:1ASUITCASE Casey James 23

STREAM
Tamar Braxton0 0 LOVELINE AND WAR to

lii so Ty OFF.. The Barden Bellas,TheTreblernalers &That! Harmonics 7

12 1.1 BELLAS FINALS... The Barden Bellas 9

0 0 BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MONEY/CASH MONEYNIEPUBLIC

2

NEW
0NEXT TO ME Emelt Sande

CAPITOL
1

0 0 REMEMBER WHEN (PUSH REWIND) Chris Wallace
THINKS",

a

17 0 TROJANSHEAD/WARNER BROS.
Atlas Genius

FROGS
11

19 0 nM4,114F,Tc(p0 OF ANGEL ARMIES) Chris Toriin 4

0 17 EiRteRFNIER IMOS.
Tegan And Sara 2

21 0 rgyEggallg! Chief Keef FeaLSOCent&WuKhalifa 8

a 0 UTILE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS.

21

no tBefIslarNS.11.ESS THE LORD) Matt Redman 27

0 21 MY LOVE IS ALL I HAVE Charlie Wilson 3

0 9151113NENI CIAD/CAPTIOL
Britt Nicole t

EL CARTELKAPITOL LATIN
Daddy Yankee0 0 LIMBO 3

NEW
0ALIVE

COLUMBIA
Krewella

KREWELLA/
1

NEW
0CMON LET ME RIDE Skylar Grey Feat. Eminem

KIDINAKORNER/INTERSCOPE
I

ARTIST
IMPIONT/DISTRIBUTING LABEL

Title PEAK

PDS

28 16 26 ALLEN ES.10STONEstIL.SION
Allen Stove 4 27

NEw
0TODD AAAAA RD

TODD BALLARD
Anthems 27 1

_ 28 LEAGUES
BUFALATONE

You Belong Here 12 2

21 19 29 LORDo HURON Lonesome Dreams 3 18

1 26 30
SPIN
KATNEPF71EDMONSON Way Down Low 1 7

RE-ENTRY

NEW

37 0

0 THE TIME JUMPERS
ROUND.R/CONCORO

The Time Jumpers 21 3

0RON SEXSMITH
COOKING VINYL

Forever Endeavour 32 1

33 THE NEIGHBOURHOOD
IRIEV COLUI.,1-

I'm Sorry... (EP) 29 6

NEW
0ROBERT BELONG

ATGALLASSN
Just Movement 34 1

20 23 35 CROWN THE EMPIRE The Fallout 1 12

- 0 36 TRINIDAD JAMESIAM/101MG
THINITSAGAMUDEE

Don't Be S.A.F.E. 24 6

NEW
0DANIELY/PLL BA.SHTA

IIIIIBRI
The Invisible 37 1

NEW
0GROUPER

KRANKY
The Man Who Died In His Boat 38 1

42
39 0 OTHERWISE True Love Never Dies 2 26

- Q 40 CCAI/DEHRIS POTTER
CCA

The Sirens 29 2

- 0 0 !!!!IITOP' Light Up Gold 30 3

31 41 42 PASSENGERRK
BLACK CROW/NETTIVE

All The Little Lights 7 13

NEW
0JOSH RECORD

NATIONAL ANTHEM
Bones (EP) 43 1

NEW
0GUARDS

BLACK BELL
In Guards We Trust 44 1

38 49 48 CIIIITMIt CLIDY
A Way To See In The Dark 20 13

erw
0THE VILLAGE CHURCH

RIB VILLAGE CHURCH
Raging Strong 46 1

- 0 47 ;1120MItifH ITLEY Fourth Corner 21 2

- 0 48
BLUE SKY RIDERS Finally Home 9 2

- 0 49 SKINNY LNONEDISTERAY
SUNDAY BEST/SIM

Forge & Flagon 37 2

44 42 so NER
MTANERCOURV/CHERIMRED/INIERSCOPE/IGA

Welcome Reality 5 69

REGIONAL HEATSEEKERS #1 ALBUMST'"

PACIFIC
THE BRONX IV
TIE CRON),

MOUNTAIN .
BEYOND HELL/ABOVE

HEAVEN
VOLBEAT

The Virginmarys have the Dunes
store to thank for their handsome
debut at No. 8 on the Heatseekers
Albums chart.

The act earned two free single of
the week placements in the iTunes
store last week, helping drive sales
of its King of Conflict album. In
turn, it arrives with 2,000 copies.

The band will hit the road in April,
supporting lAmDynamite. The
trek launches April 2 at the DC9 In
Washington, D.C. -Keith Caulfield

EAST NORTH CENTRAL 1.

UNKNOWN MORTAL! I:, 
ORCHESTRA pl.

SOUTH CENTRAL
THE HIGHWAY
HOLLY WILLIAMS

NORTHEAST 41
WITHOUT A NET ,`s

WAYNE SHORTER QUARTET

SOUTH ATLANTIC
TIMELESS HITS FROM THE PAST

otr,- TRyUmSSEEoLuLTRAOORE & IIIRD

A
fte

WEST NORTH CENTRAL

IVOLBEAT Beyond Hell/Above Heaven

(MAKE PORE ThellamThefamfleSeason3Colrclion

HOLLY WILLIAMS The Highway

THE STEELDRIVERS Hammer Down

UNKNOWN MORTAL ORCHESTRA II

111EOIROOKRBRO11166 CaltufweI:ardertieLbm

THE BRONX The Bronx (IV)

THE VIRGINMARYS King Of Conflict

THE GROWLERS Hung At Heart

TIMO&TNEGETDOWNSTRIDOWN I*TheCannr

MID ATLANTIC

1

UNKNOWN MORTAL ORCHESTRA II

WAYNE SHORTERQUARTET WithoutA Net

THE BRONX The Bronx (IV)

VINNIE CARUANA City By The Sea (EP)

ICONA POP Iconic (EP)

GUARDS In Guards We Trust

HOLLY WILLIAMS The Highway

THE VIRGINMARYS King Of Conflict

CHRIS POTTER The Sirens

MATT POND Lives Inside The Lines In Tour Hand

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 41)



L

0U

HOT COUNTRY SONGSTM

EMI TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL 11:1

3 3 O nWANTED
HUFF.N.HAWS ITVERGESITHWES)

Hunter Hayes A ,
ATLANTIC/WIAN

2 1

0BUM DIG TWO
0.R. IB,CLARK,MCANALLW. ROSEN)

The Band Perry 
REPUBLIC NASHVILLE

1 15

8 7
0ONE OF THOSE NIGHTS

WALLIMOREMCORMILIAIROWLAWSOWMAIRKINS)
Tim McGraw

NIL MACHINE
3 15

7 4 0 SURE BE COOL IF YOU DID
S.HENDRICKS (R.CLAWONVOMPIRINTLROBBINS)

Blake Shelton
WARN. 0105./MIN

4 6

1 2 5 EVERY STORM (RUNS OUT OF RAIN)
, :I M M ...141 INDSOORAN IOALLAN.. . r,y,,t,i,!!7 I 24

42 34 O DG AG SG DOWNTOWN Lady Antebellum
PWORLETLAOMMEBELIW ILLAIROSICANALL..H.V1 CAPITOL NASHVILLE

6 3

4 6 7 CRUISE
MOI (BOLLETLIBIBBAROMOI.CRICE4RIC0

FloridaRg71111,-jg_e, A 1 29

10 8 0 TWO BLACK CADILLACS
MBRISHT ICTINCERWOODIKEARALINOSEM

Carrie Underwood
1.111STA NASHVILLE

8 13

5 5 4 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
14KN011 101.MURPHVB.HAVSLIPI BROKEN BOW

5 17

11 10 0 TORNADO
1.10V. OHEMT.41131 1 i gigitsrE 10 20

13 13 0 SOMEBODY'S HEARTBREAK
OWFFRRAWS (400.4.10,11.11.S1

Hunter Hayes
ATLANTIC/WAIN

9 16

12 n 12 SOUTHERN COMFORT ZONE
B.PAISLEV WPAISL.C.OUBOIS.LICLOVELAC0

Brad Paisley
ARISTA NASHVILLE

10 21

muff 4DMIT HIGHWAY DON'T CARE Tim McGraw & Taylor
ITGALLIMORETWORAW (BWARREN,LWARREN,LLIRWINAKEAR)

13 1

9 12 14 WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift
MAK NARTSHELLBACKANUFF ITSWIFTAIAK MARTIN.SHELLBACK) BM MACHINEOL

A
1 26

18 15 Q I DRIVE YOUR TRUCK Lee Brice
KJACOBS LIACCLUR4LMW(LALExsNuBu.cu4RRINGTOW.YEARn CURB

15 10

6 9 16 HOW COUNTRY FEELS RandgotIgir
PMORLE IVACLENEEWAMBETWCASHM

a 6 42

17 16 0 TIP IT ON BACK Dierks Bentley
OBEAVERS,LWOOTEN IIKENNEWBCOPPERMAWJANITE) CAPITOL NASHVILLE

16 26

15 i4 75 MERRY GO 'ROUND Kacey Musgraves
LLAIRITSWANALMMSORAVES IIMUSGRAVES.I.OSISORNE.S.WANALLV) MERCURY

14 24

16 19 Q BLOWN AWAY Carrie Underwood
MBRIGHT I.EAR.C.TOMIONSI WARISTA NASHVILLE

A 2 35

- 35 0 PIRATE FLAG Kenny Chesney
B..NNON,K.CHESNEY IBCOINIMLIAN.OLWIR BLUE CHAIR/COLUMBIA NASHVILLE

20 2

19 17 0 BEGIN AGAIN Taylor uSstil
0.110.1.CHARMANTSIVIET (ICSW180

10 20

25 20 0 MAMA'S BROKEN HEART Miranda Lambert
G.LIDOELL.C.AINLATOWORF OLCLARKSWANALLMAMSGRAVES) ...VILLE 20 7

27 23 0 GET YOUR SHINE ON Florida Georgia
14401 (THUBBAROAKELLEV.R.CLAWSONCTOMPKINSI

23 17

21 21 0 IF I DIDN'T HAVE YOU Thompson Square
V IS.THOMPSON,K.TNOMPSON.ASELLERS,P.IENKINS1 STONEY CREEK

21 15

26 24 0 GIVE IT ALL WE GOT TONIGHT George Strait
TOROWNOSTRAIT (IAMIGHTP.OMONNELTIIMES) MCA NASHVILLE

24 12

30 27 0 I CAN TAKER FROM THERE Chris Young
ISTROUO 1.011NOR.AKINSO.HAVSLIM RCA NASHVILLE

26 13

29 28 0 WAGON WHEEL Darius Rucker
GROCERS IB.COLAN.K.S.R) WOOL NASHVILLE

25 5

34 29 0 CHANGED Rascal MACHINEIMMii,RISCAL MATES IOLEVOY,N.RAS OBL B14 MACHINE
28 5

33 31 0 HOPE ON THE ROCKS Toby Keith
TKm 1 IT.W11411 SHOW DM -UNIVERSAL

29 It

32 30 0 SHE CRANKS MY TRACTOR Dustin Lynch
B.BEAVERS.MOOTEN Ira...B.BEAVERS.MICHOLS) BROKEN BOW

30 10

35 32 0 MORE THAN MILES Brantley Gilbert
011lIFF ILEDIE.B.LIBERTI %WOW

31 8

44 36 0 LIKE JESUS DOES Eric Church
(JOYCE ITBEATHARLIALCRISWELLI MI NASHVILLE

32 3

36 33 0 WHISKEY Jana Kramer
NW. (CORAVOT LEKTRA NASHVILLE/W.1

33 6

50
0 HOME TO ME Sarah Darling

0.11. IC.SMITHANALIRICKI BLACK RIVER
34 2

47 39 0 ANYWHERE WITH YOU Jake Owen
1.1./01.R.CLAWSON IBNAYSLIPOLIAMPNYI.YEARYI RCA NASHVILLE

35 3

38 37 0 CAN'T SHAKE YOU Gloriana
SERUM (TOOSSW4MNTLE.TSLATER MINER BROS,. 36 15

11111 0 CONSIDER ME Hayden Panettiere
BAIILLER (B.R.SONALIONNOE) ABC .010S/LIONS GATEPRIG MACHINE

37 1

39 38 35 DON'T RUSH Kelly Clarkson Featuring Vince Gill
OM. IBSANDERS,11..... III MR./COLUMBIA NASHVILLE

23 12

43 40 Q ONLY GOD COULD LOVE YOU MORE Jerrod Niemann
OBRAINAROAL.NIEMANN ILLNIEMAN.L.BRICE,LSTOW) SEWAVLEMISTA NASHVILLE

39 6

46 41 0 AMERICAN BEAUTIFUL The HIgiaCtilMORLEY WILMNIWSEN,OHENNINGSEN.C.NEMINGSENABEAVERSI
40 3

- 46 0 HEY PRETTY GIRL Kip Moore
BMWS (K.MOOK.O.000CN1 MCA NASHVILLE

41 2

48 42 0 RUNNIN' OUT OF AIR Love And Theft
(.LED IALANKINS,SWANALLUOSBORNO R. NASHVILLE

42 4

NEW 0 I'M A GIRL Hayden Panettiere
OX WHOWSSTEV ST) ABC SIMILIS/LIOW LAIEMIL MACHINE

43 1

NEw

45

0SOUTHERN GIRL Tim McGraw
WALLIMORETMCGRAW OJOHNSTONAMILLERBSLAWSONI BIG MACHINE

44 1

as BRUISES Train Featuringt=rrn
ESPIONAGE IPIMONANAHLLINDA.BIORKLMOI

45 4

50 44 46 MOONSHINE ROAD Kix Brooks
KBROOKSIKBROOKS,LSATCH.) ARISTA NASHVILLE

42 10

- 49

41 1 48

0 ALL OVER THE ROAD Easton Corbin
C.C11441.111IN (C.CHAMBERLAIN,WORLKWKIR.1 KRUM' 47 2

" loTottiot2stoiMitniotCHT Randy Houser
STONEY CREEK

41 3

NEw
0TWO LANES OF FREEDOM Tim McGraw

BRALLIMORETMCGRAW LIJOHNST041.071) 014 MACHINE
49 1

819
0 HOLLER IF YOU'RE WITH ME Tate Stevens

BMANCEV IMIUSSEVIDAVIS) SVC.. NASHVILLE
50 1

TOP COUNTRY ALBUMSTM
ARTIST
IMPRINT/ DISTRIBUTING LABEL

Title ISE
ITM1.01(111NE/MCGRAW TWO Lanes Of Freedom

BI MI6

El TAYLOR SWIFT
1316 HINE/1.G

Red A 16

3
GARY ALLAN Set You Free 3

3 0 EPFLORIDA GEORGIA UNE Here's TO The Good Hines
RUBLIC NASHVILLUBWG 10

0 HUNTER HAVES Hunter Hayes 70

CAPITOL NASHVILLE/Ma
Tornado0 0 LITTLE BIG TOWN 22

6 0 en:014TE A N Night Train A 17

0 $ ,11,!,Tu.114.2sTWOOD Blown Away A 61

0 H.,11galrittim. Tailgates & Tan I i nes A 79

. CDERIC CHURCH Chief
EMI HSHVILL.B.

A 81

in U ABC ig0105/1.10g4,861.1101WEW I' "We I

17 0 ZAC BROWRON BANDUND/ATLANTIC/AL Uncaged
ROAR/SOUTHERH G

,

8 13 RANDY iosER How Country Feels 3

0 0 111,ERMI,AMBERT Four The Record 67

14 0 LEE BRICE Hard 2 Love 42

15 0 BRANTLEYA GILBERT Halfway To Heaven iliw 145

16 0 RASCAL FLATTS Changed
BIG MaINLO

48

NEw
0HOLLY WILLIAMS The Highway

GEORGIAN,

0 0 UZI KUKKHAVISTS NIVERSALTIOWIDWICAthitDVI5E MOONY MMLIUNME 35

20 0 .sirvaBoI WM Hope On The Rocks 15

18 as TIM MCGRAW Tim McGraw & Friends 3

D 0 KIPASHVILLE/UPMOOREMCA N. Up All Night 42

19 23 AARON The Road 13

CO 24 MitYwDli5PMriVZ To The Fishbowl 34

0 0 LADY eggeLum Own The Night A 74

25 0 JUSTIN MOORE Outlaws Like Me ww 86

22 27 pEremgrpicH Dustin Lynch 25

0 28 PISTOL Hell On Heels n

32 0 F Ar MBENTLEY Home 53

0
0

3o CHRIS YOUNG Neon 83

280 COLGET FORD10E5 Declaration Of Independence
AVERA

0 0 JAIRY10145014 LivingforA Sang ATribute toHankfocfran
MERCURY/LIMN 17

27
33 EL orgInfLAilr Life At Best 78

38 34 War I 15tirT Jana Kramer 36

29 35 KATIE Fall Into Me 4

41 0 LI ERONEL RICHIE
MCURY/1MR

Tuskegee A m 46

0 37 JAKE MN4 Barefoot Blue Jean Night 76

0 35 GEORGE Icon: George Strait 74

0 39 EAST IMCORBIN All Over The Road 21

0 40 IMEAMTHEFT Love And Theft 29

CHRIS CAGLE Back In The Saddle0 Q[TILLER ICTURE 33

4' 4a
DWIGHT

A he
3 Pears 21

43 43 atrovistouvie
Icon: Gary Allan 49

0 Efanincgffrf Clear As Day A
71

5454
37 45 BLACKBERRY SMOKE The Whippoorwill 27

47 Q JOSH TURNER Punching Bag
WA NASHVILLE/OM R 35

0 THEROAD LAMCERSWE
IOES

190 Proof
BACK

45

4g 0 TRACE ADKINS
CAPITOL HASHVILLE/CAPROL

10 Great Songs 44

555 Q COWHARLIE DANIELS Country: Charlie Daniels
S MUSIC CM 1

55 0 TIM MCGRAW
CUB

Emotional Traffic 55

McGraw's
'Freedom'
Opens
New
Chapter
With 107,000 said, according to
Nielsen SoundScan, veteran artist
Tim McGraw claims his 14th leader
on Top Country Albums with Two
Lanes of Freedom, his first for Big
Machine. It also starts at No.2 on
the Billboard 200, marking his 15th
top 10 on that list, and his biggest
opening week since Southern Voice
debuted with 137,000 in late 2009.

While the artist was embroiled in
a protracted contract dispute with
former label Curb, he bowed at
No. 1 on the Country Albums chart
In February 2012 with Emotional
Traffic (68,000 sold). The new set
includes "Highway Don't Care," a
duet with labelmate Taylor Swift,
which debuts at No.1 on Country
Digital Songs with 86,000 sold, and
snares the Hot Shot Debut on Hot
Country Songs at No.13.

Fueled by a post -Grammy Awards
digital spike (up 33%) and top 40
crossover airplay, Hot Country
Songs is crowned for a second
time by Hunter Hayes' "Wanted,"
which jumps 3:1 in its 51st chart
week. The song first reached No.
I last September, just one month
before the chart's ranking methods
changed from a core country radio
audience to a hybrid tabulation
involving digital, streaming and an
expanded all -genre radio audience
panel. Hayes performed "Wanted"
on the Grammy telecast and it
bullets at No.24 in its 13th week
on the Mainstream Top 40 chart.
Also noteworthy on Hot Country
Songs: Lady Antebellum sweeps
up triple Greatest Gainer honors
for digital, streaming and airplay
with "Downtown," which rockets
34-6. The track leads off the trio's
upcoming fourth studio album,
and bows at No. 2 with 73,000 on
Country Digital Songs.

-Wade lessen

Wa

Go to B I LLBOARD.COM /BIZ for complete chart data Data for week of 02.23.2013
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7

HO HEY
NADLOCK SCHULTE...RA ITES)

1:11^3

The Luitiror,5 A 1 43

I WILL WAIT Mumford & Sons 
1 27

M.DRADS IMUMFORD B SONS) GENTLEMAN OF THE ROADERED/OLASSNOLE

3 3 3 IT'S TIME
BMARNERNACINF DRAGONS 10.REYNOL D.Y.SERNION.B.MCIIEFI KIIILVIZEIIIHrtg= A 3 49

2 2 4 HOME Phillip
DPEARSON (0.PEARSON.G.NOLDEN) egcislirE A 2 21

5 5
0THE A TEAM Ed Sheeran

1.DOSLIN4.ESHEERAN (ESHEIRAN) ELFILTRA/ALLANTIE
A 4 26

6
jHoRO.f1,krsters And Men0 0 LITTLE TALKS

OF MONSTERS AIM MEN.A.ARNARSSON A SSO 01050) A
A 3 48

4 6 7 SOME NIGHTS fun.
ERHASKER INRUESS.A.DOSTIANTONOFF.I.SHAS.1 FUEL ED 50.1.4.12PRP

A
1 41

wn sem
NWT

0 MY SONGS KNOW WHAT YOU DID IN THE DARK (UGIIT DARAUM Fall
NWIETIMG

Out Boy
NOT LISTED MOT LISTED) DECAYDANEVRIELFD BY MENASLA

8 1

8 8 0 RADIOACTIVE
ALEX NA KIN (IMAGINE DRAGON,A.GRANT,MOSSER)

,lzsin.rn,DpErcoprisE AKvow 8 20

03 12 0 CARRY ON
IDNASKER IFUN.E.BNASKER)

fun.
(01110 BY RAMENERRP

to 38

10 10 0 MADNESS
MUSE ...ELAM.

Muse
HELIENA.3/WARNER BROS

3 25

11 0 SAIL
ADRUNO (A.B...

AWOLNATION A 10 40

9 9 23 TOO CLOSE
DIP,SWITLISARLENTSCHAID (A.CLARE.I.DUGUID)LO

Alex Clare A 2 39

12 13 irk, STUBBORN LOVEES
NM, MHADLOCK (WSCHULT21.FRAFT)

LumineersThe Lumineers 10 19

14 j 14 15 TAKE A WALK
C.CANE.M.ANGELABOS (MANGUM.)

Passion Pit
FRENCHKISS/COLUMBIA

9 37

15 15 0 DEMONS
ALEX DA KINIMAGINEIVAGONSAGRANI,OAOSSEP) v i

Imagine 14 19

17 r7 Er MOUNTAIN SOUND
/ KING (11.131111MAPSOOTTIMPSHOMIALLSSPGA.R.N11MARSSON)

Of Monsters And Men
REPUBLIC

14 21

18 18 111 ONLCIDIZ2r:01;HEMTILLL.,,,,,,..... Imagine Dragons
K DINABORKR/INTERSCOPE

16 19

19 19 0 TROJANS
ATLAS GENIUS (K W II LEFFE.M.D.EFERYS.R.IFFFERNED.SELL)

Atlas Genius
FROGS BEAD/WARNER BROS.

17 25

40 0 20 CLOSER
G.KURSLIN LEGUIN.S.QUIN.GKURSTINI

Tegan And Sara
VAOR/ WARNER BROS.

16 7

20 20 21 FLOWERS INHULTZ.1.FRAFTES)DUYOUR HAIRR.HADLOCK (W.SCALTONFsThe Lumineer 19 19

29 0 0 LOVER OF THE LIGHT Mumford & Sons
ILDRAMMUMFORO D SONS) GENTLEMAN OF THE ROADERFO/OLASSNOTE

15 19

21 21 23 LITTLE BLACK SUBMARINES The Black Keys
DANDER MOLISE.. BLACK KEYS (DAUERBACH.P.CARNE B ON) noxfwmMAME BROS.

6 31

22 23 C) BABEL Mumford & Sons
WORMS (2.111121FORD 8 SONS) 4ENTIEMAN Of THE ROAD/RED/GLASSNOTL

9 19

31 22 25 LEGO HOUSE Ed Sheeran
EGOSLING (E.SHEERANALOSLING.C.LEONARDI ELEKTRA/ATLANTIC

22 16

26 26 26 LIT:42,LIMITI.DrIIR/L811 N=Featt.ring Itasitade 26 7

23 24 27 SLOW IT DOWN The Lumineers
R.HADLOCKIWSCHLILTCYBRALLE DUALTONE

23 15

25 27 26 GIVE ME LOVE Ed Sheeran
1GOSLINGESHEERAN (E.SHEERAN.EGOSLINGDIFONARD) ELEKTRA/AILANDC

24 12

24 25 29 CLASSY GIRLSSCHULTZE.FRAITES The Lumineers
REIM/LOCK (VI DUALTONE

24 14

RE-ENTRY

340

0 LOVER'S EYES Mumford & Sons
M.NADS IMUMFORO D SON. GEMMIANa THE ROADERFO/GLASSNOTE

14 12

R.MFR(HANT.SSIM OMAN IMMERCHA ONIAN)

Capital Cities0 SAFE AND SOUND
WY HOONS/CAPITOL

31 3

28 29 32 KISS ME Ed Sheeran
E.SHEERAN.NO I.D. IE.sxEERA R OSTI ELEKTRA/ALLAMTIC

2111

43 48 0 WHISPERS IN THE DARK Mumford 81 Sons
MORAYS DALIMFORD Hz SONS) GENTLE MAN OF THE ROAD/RED/GLASSNOLE

11 18

35 0 0 .TPalrlerg?Iriu!iett2.!Feractwarroat )

Phillip Phillips, 13 12

38 49 0 STARS Grace Potter & The Nocturnals
ISCOIT.G.POYFER (O.POrfER) RAGGED COMPANY/HOLLYWOOD

13 12

30 30 36 DEAD SEA The Lumineers
ANADIOCK(W.SCNULn.1.FRARfs DUALTONF

30 9

47 43 0 SWEATERINERPOR0
2.ABELS.I.FREEDMAN IRi

WEATHER The NeghbourhoodFVOLVE/COLLIMBIA

1.PILBROW (1.1.1211
37 3

32 32 38 SUBMARINES The Lumineers
.HADLOCK (W.SCRULT11.FRA S DUALTONE

31 9

itt-ENTRY

42 0
0 GHOSTS THAT WE KNEW Mumford & Sons

m.IVIA, (1.4111001.85.6) LIMA THE ROAD/RED/GLASSNOTE
13 13

0 HEAVEN NOR HELL
VOLBEAT 1121.FLOUL.1

Volbeat
DF ICA/REPUBLIC

35 it

REENTRY

33 35

0 BELOW MY FEET Mumford & Sons
DIUMFORD St SONS) u,nraMoNOFHE ROAD/RFO/OLASSNOLE 19

20

11

1442
.E1.1201.0

CARRY O Avenged vnfold
1MSAN NDERS.B.HANER1112 WARD) WARNER BROS.

44
0 BECAUSE WE CAN Bon lovi

EBON 1.1.1SNANKSIEBON IOVI.R.SAMBORA.B.FALCON) ISLAND/101MB
16 5

36 37 44 DRUNK Ed Sheeran
1.40.111.E.SHEERAN ING) FLFIEFRA/KMANTIC

26 14

49 45 CD BREEZEBLOCKS alt -J
CANDREw U.NEWM.LNF.uxcEEOAUILTONO,SAIxseunttORaESAIKAEvnFF. ATLANTIC

45 3

39 42 46 SPECTRUM (SAYOR MY NAME) Florence (. The Machine
DEP (F.WELCH,DEPWTHI REPUBLIC

35 17

NEW
0THE PIT Silnersun Pickups

NOT I ISEFIL INOT LISTEN DANGERBIRD
47 1

41 0
37 39

48 ROUND AND ROUND Imagine Dragons
AL. OA IFIDAIAGINF DRAGONS DIREYNOLDS ERMON,B AGRA.) KIDINABORNFR/INTFRSCOPE

41 5

49 BIG PARADE The Lumineers
R.HAOLOCK IWSCHULTEE.FRNESI DUALTONF

37 7

16 33 50 NOW Paramore
EMELDA-IONNSEN2YORK 01.WILLIAMY,EYORIO FUELED BY RAMER/PRP

16 3

TOP ROCK ALBUNISTm
LAST THIS ARTIST
88K WFFKIMPRINAGISTRIBUMNG LABEL

2 0
Title 88 WATSON

MUMFORD &AD/GLASSNOTESONS Babel A 20
GENTLEMAN OF THE RO

Nor

ESSENT
0 RED Release The Panic

IAL
1

8KW 0 COIFED ANDCALIBRIDA hNDREDeAftermat
ED

Descension
EVERYTHING EVIL AMBASSA O/HTU HAND

1

0 THE UMINEERS The Lumineers 45

5
0 VARIOUSTOL ARTISTS 2013 Grammy Nominees

GRAMMY/CAPI -I

0 FUllerlillMI TONES
Some Nights A 51

0 BROS.
El Camino0 TONESUCH/WARNERHEBLACK KEYS A 62

8 IMAGINE DRAGONS Night Visions 23

0 9 13.8elEERAN t 35

NEW
0ALI JAMES ORegions Of Light And Sound Of God Audio

ROA AVADOR/AT
1

9 u PHILTliroBtELATS ThelVerld Frcm TheSide °Jibe Moon 12

0 (TE:(7.,?(T titTitto(( Sigh NO More AAt 147

21 0 ALABAMA SHAKES Boys & Girls
ATO

42

0 . TEGAN ea SARA Heartthrob 2

0 Es 08Fp1MNSTERS AND MEN My Head Is An Animal 45

0 16 T° 0!.°f',,.. Rebel Soul 12

NEW
0MIDAFORD & SONS

OLA SSN
TheOTERoad To Red Rocky LWe

GEN, MAAN OF THE ROAD/
1

NEW
0SILVERSTEIN This Is How The Wind Shifts

HOPELESS
1

NOW
0FRIGHTENED RABBIT Pedestrian Verse

CANVASCK/ATLANTICIAG 1

16 20 MUSEWARNER
IRON.

The 2nd Law
HELIUM-1/

19

NEW 0 F EEWORKSLS
/VAGRANT

Wonderful, Glorious
1

NOW
0RICHARD THOMPSON Electric

NE MS! 1

LOCAL NATIVES Hummingbird0 23 2

0 24 !IEr121,VIVIT11031ARLIEMLISSELINITE Get Up! 2

19 25 LANA DEL REY Born To Die
OLVDORGHTFRSCOPE/ILA

54

, 0 F,leffNCE.. THE MACHINE Ceremonials 67

, n VARiDODSAFM513 122-12The ConmrtMPANY/COLForSandyRelief
ROBIN HO/THE MADISON SQUARE CARO. CO UMBM

6

42 0 JACK WHITE
TH MA N/COLUMBIA

Blunderbuss 32

a' 29
LED ZEPPELIN Celebration Day 12

0 3° LIALETIREED The Divinity Ot Purpose 2

1
NEW

0SANPOWAMICTUS REAL RUN
SPAP CMG

22 32 14,0.1;1 0513A8 N DEAD Notes FromThe Underground 5

24 33 RACHEILBINDES WededkidakkelleSlowitheVAdOileS
S.D./LAVA/REPUBLIC 5

30 99 ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

8

Paradise (EP)0 25 Looli, °VA /14A 13

NEW
0ALABAMA SHAKES iTunes Session (EP)

A10 1

0 7 ,10 000/0101;i4WrACANZvtigar Man (Soundtmck) 6

6733 3g !kr5-NATION Megalithic Symphony

V 9
TRAIN California 37 43

a 0 almsEc......puemaking Mirrors 43

528 41 DRIM(MURPIfY5 Signed And Sealedlo Blood

0 42 ErliM011 R House Of Gold & Bones: Part 1 15

0 e3 tvg5ma)!GTWENTY North 22

0 44 PuiF7i Urvinfi Et n o s .

Koi No Vokan 13

1940 45 VREE DAYS GRACE Transit Of Venus

RE
0MIMED AND CAMSABMA The AfterMan: AKenSiOn

EVERYTHING EVILAMBASDORMUNDRED HANDED 5

16Q47 CLARKalg JR. Blak And Blu

NEW
0UNKNOWN MORTAL ORCHESTRA II

IAGIALUWAR
1

45 49 ELIMroletill!Vga: Breaking Pam Part 2 13

NEN 0 LIFDPITclx The Bronx (IV)
1

Fall Out
Boy
Blasts
Back
Fall Out Boy previews its sixth
studio album, Save Rock and Roll,
due May 7 (see page 82), as "My
Songs Know What You Did in the
Dark (Light Em Up)" charges onto
Hot Rock Songs at No. 8. The
entrance is the first in the top 10
for a newly released song since
the survey adopted an airplay/
sales/streaming hybrid formula
in October.

The track storms Rock Digital
Songs and Alternative Digital
Songs at No.! (and Hot Digital
Songs at No. 3) with 162,000 first.
week downloads sold, according
to Nielsen SoundScan. (It debuts
on the Billboard Hot 100 at No.
26.1"Songs" concurrently starts on
the Alternative radio airplay chart
at No. 29 with 310 opening -week
plays on 26 reporters, according
to Nielsen EMS. The song is the
group's first entry on Alternative
since 2008; its scored three top
los on the ranking, peaking as
high as No. 2 with "Dance. Dance"
in 2006.

On Top Rock Albums, Mumford
& Sons debut at No.17 with The
Road to Red Rocks: Live (10,000
copies sold). As the set bows at No.
5 on Folk Albums, joining Babel
(54,000, up 5096) and Sigh No
More114,000, up 37%) at Nos. 1
and 4, respectively, the act is the
first to place three titles in the top
five simultaneously dating to the
launch of the Folk Albums chart on
Dec.5, 2009. -Gary Trust

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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IMPRINT/PROMOTION LABEL 111131

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MUMS (B.NAGGFRAR.LEWIS) AI/ICBM/ORE/WARNER BROS.

1 19

5g 0 tUrIL&L TIE,,....,..05.,5,ilustin Timberlake FeAt.Unfing,rillyZ 2 5

0 3 ,,F21,N.,,P,E11,1,131,17,AL/t.,$,,4,P.ROc,11,Feat, Drake, 2 Cla,infIL& Kendrick,,,Lzi,ar, 2 16

4 4 0 !nanfaisalTaaa6.a,6a am6aalanaliar,g6Fa2V,OgFai'licki Minal 2 24

2 3 5 DIAMONDS Rihanna
STARLATERENNT BLANCO ISKFURLER.O.LEVIN,M.S.ERIKSENT.E.BERMANSEM SRA/REF MAIROILIG

A
1 20

6 6
0LOVE ME Lil Wayne Featuring Drake & Future

NIKE WILL IMORILAL (11CARIELARRANALIAMILSUANLAIMILIMAISILAKCANI POIRM LIONEKAMI 11011B/RMUSLIC
6 4

2 7 7 SWIMMING POOLS (DRANK) Kendrick Lamar
L&npeuS KnoclosonoascumusrssEEmsRAW me DAWG/MITIMATH/IHMSCOPE

A,w 3 27

12 10 0 POUR IT UP Rihanna
MIKE WILL MODE-W-BOOM.LP/ILLIAMS BAGARNERELHOMASTLIMMAS.R.FENTLI SRPIDEF IAMADIMG

8 8

9 11 0 ADORN
MIGUEL MAL.PIMENTELI

Miguel
BTSTORMALACY ICERICA

1 41

II 9 0 ALL GOLDWILLIAMSI
TIIINKILSAGAIMANF

EVERYTHING TrinidadMAL/10Jam11Aes
B.GALLASPT IN

9 11

8 8 II I'M DIFFERENT 2 Chainz
01 MUSTARD (UPPS,CAMCFAREAREI INF IA/A/MIG

6 23

Ls 12 POETIC JUSTICE Kendrick Lamar Featuring Drake
USABLE ILDUCYMMILLE4OMAGRARALAISLIAB6111.006ORTSLEM81 TOP CRAWASTERLAIWIIITEISCON

12 16

10
13 13

197315,slisis&L Hours,soLANDERSON.K °NEST RTERK,I.VAVILLVItS jGOVATILEE'rifAMS/elanG AIL 2 23

15 15 14 THINKIN BOUT YOUAN.STALLOR) Frank OceanM
FRANN OCEAMSTALLOR (FRANK OCE OEF MII.

7 48

16 0 0 WICKED GAMES
DOC.C.MONTAGNESELNL WEEKND MITESFALE,C.MONLAGNESE,MMOONNEL)

The Weeknd
BO/REPUBLIC

13 18

13 14 16 NO WORRIES Lil Wayne Featuring Detail
DETAIL (D.CARLER.N C.FISARLIPALLIAMSAAPREPARRRIAM POLING ONET/PASN MOND/MPUBLIC

7 23

18 18 17 BANDZ A MAKE HER DANCEJuity .1 Featuring Lil Wayne & 2 Chainz
MIKE WILL MAUL', IM.L.WILLIAMS11.1.110USTON.O.CARTEILLEP9S1 REALOSABECLUMBI

di
T.I.

, 32

21 MIKE WILL MADE -IT INABILBURN.M LMALLIMIS II,P R.SLAUGHTER)
Future0 0 NEvA END

Al/FREEBANOZ/FMC
18 12

HOT SNOT 0
OMIT

STARTED FROM THE BOTTOM Drake
sor LISTED Ifor Limo) vows MONEY/CASH mown/mom

19 I

17 17 20 BALL T.I. Featuring Lil Wayne
RICO LOPE.EARL AND E (C.1.11 ARRIS,R(RICO LOPESMOORFORUILMILICARTEM GRANS NUSILEMTLAPRIC

11 17

ITEM 0 R.I.STA.
RD nun unreel

Young Jeezy FeaturA3212z
DI MU

21 1

22 20 0 WHO BOOTY Jonn Hart Featuring
aswsmoov (oLcsimass.wsusxssioissilouce)

20 15

23 n z3 DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN.B.ATIVENA.MESSINGERALPELLIPZERI RCA

18 26

20 21 84 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
CUONIALNESLOPAI ICTRIOMALATESEALLCAONIAGIMM A BM MELOOLMLASYLLUMPIONI ROMPOIMAJMNTIC

15 20

26 24 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian,,
PRO OPLACO.G.SERASTIMMIRMARRIS)

24 14

74 23 26 LOVE SOSA Chief Keef
YOUNG CHOP M.COURT.T.PITTMANI GLORY BOIWINTERSCOPE

16 12

36 30 0 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IN.WILBURN.R.FENPROANDREWS.G.STACKSON,L.S.ROURS)

27 11

31 29 0 SAME LOVE
RUWISATLAMBE

MacklemoreRM & Ryan Lewis Feat.MACKLMOK/ADAMary Lam/SUB POPbert
RIMS 111.11AGGFRTY

a 18

25 25 29 GUAP Big Sean
MISMEMPLICKOMMLAMISOLIMME LIMILIMAIINIRKWIMPRXRISIMAPARYLVIESAYLOIXEN 40.11119614

21 15

30 27 30 BITCH, DON'T KILL MY VISE Kendrick Lamar
SOUNWAPE OWLIMPAMILLIASPEARSAMALINYINDABL.LUAKESCILIMI RIP CARG/APERMATIKANIERSCOPE

27 16

33 28 31 EJM.IV11?Ms) Macklemore & Ryan Lewis Feat;11%!gtzn,, 28 12

37 350 LOVE AND WAR Tamar Braxton
MCAMPFR, IR. IM.RIDDICK.L.DANIMSTIBRAMION1 SIREAMLINE

13 10

NEP
0BAD

ED (KT LISTED)
Wale Featuring TiaraMATBA ThomasNOT LISTCIVATLAM 33 I

19 26 34 DOU...,... FeaturingIyAga .tlogs,s, 19 3

48 48 0 SHE DON'T PUT IT DOWN Joe Budden Feat. Lil Wayne & Tank
!AIN. MOUROENTANK.LICARIERWVILLMIAM EONL

35 4

42 0 BUGATTI
bialsuusgssonstssassursersolLsaiwoksol womulooPoosseossou

Ace Hood Featuring Future & Rick Ross 36 2

Ira 0NEXT TO ME Emeli Sande
CRAYCHRAII IA.E.SANCIE.X.CREGWINMORAYL.A.PAULI CAPITOL

37 1

38 34 38 TRUST AND BELIEVE Keyshia Cole
MCAMPER, BLAB.. MACCOLEICAMPER. IR.,TWILSON.L.BANKS1 GEFFEN/INTERSCOPE

32 13

38 3/ Q WE STILL IN THIS B... B.o.B Featuring T.I. & Juicy J
IIIMPALIMERKLIMP091LIBILAPAILAILLIMBILIMBOLRILCOMMILMOMPIXMOIR RESSIAMILMIXDRIBILAWRIX

29 5

32 33 40 DO YOU... Miguel
muoirmssoltiomisussoLLPNENTELLosPLEssIsamaisossco) BVSTORMAILACK ICE/RCA

32 12

28 32 41 WILD FOR THE NIGHT ASAP Rocky Featuring Skrillex
RUMEX APPERS.SN9PROPPIORROIMOLIVRATEAMMALADVALRIAMS00 AMPIPALMAM(POMMILLESIMA

26 4

39 38 42 BRAND NEW ME Alicia Keys
ALICIA KM (ALICIA AFTS.A.F.SANGE) RCA

37 11

MM

41 39

0MAJOR DISTRIBUTION 50 Cent Feat. Snoop Dogg & Young Jeezy
SOMMOFESMILLAYAMMIRLIBPDARISIABBIELLINSALCOARKAGOOFAMMOOKONI GUN LIMPIAMFRIAMBISMISCOLL

43 1

44 BACKSEAT FREESTYLE Kendrick Lamar
MILROY (KLUCKWORTH.C.HOLLIM TOP DAWWAFTERMATIMINTERSCOPE

29 16

lell 0 KISSES
NOT

DOWN LOW Kelly RowlandPUBLIC
NOT LISTED ( LISTED) RE

45 I

43 41 46 MONEY TREES Kendrick Lamar Featuring Jay Rock
DI ANI OLDUCLWORTRRNATCMARCAIKLIEKGMAKEALEGRANDA(SULLV) ICIIMARMAFTFRUATNPMFRSCOPF

35 16

42 44 47 HATE BEIN'M.COYARLTPITLAIAN,C.1./
ACKSON.

SOBER ChiefIR
.R.I.TR
KeefOM Feat. 50 CentGLORY & Wiz Khalifa

YOUNG CROP AYI BOYB/IN IIRSCOPE
37 8

49 47 0 YOU & I Avant Featuring KeKe Wyatt
KAAJNAVANTAMENRVIM.AVANTKANNSON.A.NENRT) 1/0.B/CAPITOL

46 12

45 45 49 REpRESENTIN' Ludacris Featuring Kelly Rowland
AM IONSIN.PICO LOPE IC.B.BRIDGESIG.SCHEFFERRICO LOPE.F.ROMANOMABILE,IDEBORII BMW ARM. 28 19

44 36 50 MY LOVE IS ALL I Charlie Wilson
WAIORRISAIORRIS.C.WITSON OMMORRHAVEIVABILSONALWILSONPAPARANI P1.1051E/RCA

36 8

TOP R&B/HIP-HOP ALBUMSTM
ARTIST
imPoiNVOISTRIBULING LABEL

Title ON

CRAM

kor

MO!PUN 0 lei JRNEOE SUDDEN No Love Lost

RINANNA Unapologetic011 0 SRP/OFF IAM11/101.
12

0 3 MACKLEMORE & RYAN LEWIS The Heist
MACKLESIORE

i8

2 a ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

4

0 CHARLIE WILSON
P MUSIC (RCA

Love, Charlie
2

6 KENDRICK LAMAR good kid, m.A.A.d city
TOP DAWOMPTERMATIMINTERSCOPEAGA

16

6 7 ALICIA KEYS Girl On Fire
RCA

12

8 T.I. Trouble Man: Heavy Is The Head
WAND PLISRVATLANTIC/AG

8

WI
0AVANT Face The Music

MO.B

60 GG FRANK OCEAN Channel Orange
REF IABRIBIBIG

3

0 0 r,2,c,,,Fl.tipi.! Based On A T.R.U. Story 26

0 0 KEYSHIA COLE Woman To Woman
GEFFEN/IGA

12

10 0 WIZ KHALIFA O.N.I.F.C.
ROSTRULMATLANTIC/AG

to

150 MIGUEL Kaleidoscope Dream
RTSLORM/BLACK ICE/RCA

19

ja THE WEEKND Trilogy
LO/REPUBLIC

13

law
0BROTHA LYNCH HUNG Mannibalector

soissumes 1

19 0 BEYONCE 4essswoomosumala A 84

17 0 EMELI SANDE Our Version Of Events
CAPITOL

36

13 9 CHIEF KEEF Finally Rich
GLORY BOLVINTERSCOPERGA

8

20 0 FUTUREDVER Pluto
AL/FRUELANIC 43

D AARON NEVILLE My True Story
BLUE NOTE

3

, st THE GAMI Jesus Piece 9

12 0 NfINEYHOUSION IIIIAML8t BstBITINeftbstm
ARISTVRCA

13

0 24 DESTINY'S, CEItL,D,,,,, Love Songs 2
OJMuvcwORLO

as NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY/REPUBLIC

A 45

37 0 RIHANNA
SRP/0 FP IAM/101MG

Talk That Talk A 64

0 LIL WAYNE Thu Carter IV A 77

0 0 NE -Y0
MOTOWN/IOW

R.E.D 14

24. 0 MEEK MILL Dreams And Nightmares
MATBACHAVARNER BROS.

15

217
si ,F.1.1A.K.E.,,......., Take Care A

2.7 0 RICK ROSS .215:11T1.9Me5, I Don't A.,
MALBACN/SLIP.N.SLIO a Iv 28

26 Chapter V0 yol!ELSA On, ,N, I Z. 25

35
0 YARIOUSARTISTS KakettstPieseNGOCOMMOvelkimrrer

G.0.0 DdIAP lAM/IDIML
21

0 DES11NNSOILD PayhstlheVeryBestnestin'sChild
cOLUMBIA/LEGACY

14

30
0 CHRIS BROWN Fortune

RCA
32

MGK Lace Up
STIM/BAD BOY(INTERSCOPE/IGA 18

54 0 NAS Life Is Good
DEP IAM/IDIUG 30

31 is SOUNDTRACK Project X 50

36 36 BIG BOI Vicious LiesAnd Dangerous Rumors
LIEF IAM/WMG

9

0 0 yrGIEZY Th:103: Hustlers Ambition 60

29 87 TEENA MARIE Beautiful
THE MARY CHRISTINE BROCKERT FAMILY TRUST/UK

4

0 MATRIARICN/UFFEN/ILMAY IA lijhe"NY CfflinM (A" 64

41;
0BRANDY Two Eleven

CNAMELEONR. 17

, 0 8.0.B Strange Clouds
ATLAN/A6RERELROOVORAND HUSIM MC

41

44
0 MARY MARY Go Get It (Soundtrack)

MV BlO(K/YOLUNBIA
40

VOLTAM RECORD,
Open Invitation0 0 TYRESE 55

Q 47 R. KELLY Write Me Back 33

49
0 ELLE VARNER Perfectly Imperfect

MBA /RCA
27

4 USHER
QRCA

Looking 4 Myself 35

S0JEFFREY OSBORNE A Time For Love
STAR VISTA/SAGO ARO ROAD RHYTHM/SAGUARO ROAD

2

Budden,
Avant
Make Big
Debuts
Nearly 10 years after his self -titled
debut album opened at No.2 on
Top R&B/Hip-Hop Albums, Jae
Budden (above) nets his first
No. 1 on the list with No Love Lost
(30,000 copies sold, according
to Nielsen SoundSran). The
chart -topping bow is the latest
in a String of successes for the
New Jersey rapper who joined
Royce Da 5'9". Crooked I and Joell
Ortiz to form the rap supergroup
Slaughterhouse In 2008. The
Collectives Shady/l nterSCOpe debut.
Welcome To: Our House, also

opened atop the list in September
2012 with 52,000 copies.

Most recently, Budden joined
the cast of VHI's "Love & Hip Hop
New York" reality TV show, giving
fans a look into his current and
past relationships as well as his
struggles with drug abuse and
sobriety. Notably, he opened up
about relapsing with hip -hops
current drug of choice, molly
(concentrated ecstasy). after 14
years of sobriety. On Hot 08,11/
Hip -Hop Songs, No Love Lost's lead
single, "She Don't Put It Down,"
featuring Lil Wayne and Tank,
jumps 48.35 for a new peak in its
fourth week on the list.

Also debuting high on Top R&B/
Hip -Hop Albums Is 888 veteran
Avant with Face the Music at No. 9
with 14,000 copies. The Cleveland
crooner's seventh studio album is
his first top 10 since 2008's Avant
debuted and peaked at No. 6. The
current set's lead single, "You & I,"
featuring long-term collaborator
Keke Wyatt. holds steady at No. 3
in its 22nd week on the Adult R&B
airplay chart (see Billboard.biz).

-Rauh" Ramirez

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013
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R&B SONGSTM

3 3 0
TITLE
PRODUCER ISONDWPITERI

Artist liNr
IMPRINT/PROMOTION LABEL

nSUIT & TIE Justin Timberlake Featuring Jay Z
111/13.11MMERIALROCILMBRIALLIMSLEY.0111...0.1....)..11U1 RLA

2 2
0GIRL ON FIRE Alicia Keys Featuring Nicki Minaj

ALAI A KEVSLRHASKERSREIAI (ALICIA ICENS.I.DHASKE..REMIOLAYARA. RC

2 19

1 1 3 DIAMONDS
STARCATE.BENNV BLANCO (S.FURLER.B.LEVIN ER1 T. MA

Rihanna
P/DEAF I/N

I 19

5 0 0 POUR UP Riha
111.WILL MITILDE-1) 1-00 DAL. LIA NERTTHOMAW THOMAS R ARM SNP/oNFJu OMnna

4 12

4 5
0ADORN

RUA IALIPIMENTEL)
Miguel

BYSTORILMLACIR ICEIRCA
2 19

6 6 6 THINKARIN BOUT YOU
FRAN OCE.S.TOLOR (CRANK OCE.S.TAVLOR)

Fran ocean .
DER IIAM/MING ....

4 19

7 0 0 WICKED GAMES
DOC CAIONTAGNESE THE W EK NO (AASFAVE CNONTAG

The Weeknd
n ICO/REPURLIC

5 17

8
g

SNOOK (DIGPIEZELL S AABILLIAMS K MUCH)
Jonn Hart Featurin lamSUI0 0 WHO BOOTY

COOL KID CARTEL/EPIC
7 17

9 9 9 DON'T JUDGE ME
THE MESSENGERS IC.BROWNAATW INGER.ALLIZZERI

Chris Brown
RCA

6 19

12 1,.10 0 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE (RWILBURNASEN.D.ANDREWSASJACKSON.L.S.ROGERS) SRP/DEF IAMMIND

10 12

13 3 0 LOVE AND WAR
D CAMPER IR. (M.RIDDICK 1 DANIEIS7 GORTON)

Tamar Braxton
STRIAMLIN

5 to

NM
0NEXT TO ME

(RACE.HOAM I A.E.SANDE,H.CHESWIN.H.ME,AARAUL)
Emeli Sande

CAPITOL
12 1

11 12 13 TRUST AND BELIEVE
D.CAMPER.BLABANKSOCM.COLGICAMPER.IRJNLSONARANKS) :IttTleoni: ovr 8 13

10 11 is DO YOU...
LOUPE ALTI GUEL l DU .ALITHO,P.PESCO)

Miguel
BASTORMBIACK ICE/I.

to 18

14 15 15 BRAND NEW ME
ALICIA KM IALIC1A AA A E

Alicia Keys
RG

12 11

OM
0KISSES DOWN LOW

NOT LISTED (NOT LISTED)
Kelly Rowland

REPUBLIC
16 1

16 16 0 YOU & I Avant Featuring KeKe Wyatt
NA RUNAVANT,A.HENRY 11.1.1VANT,K.IONNSON.A.HENRA M00/CAPITOL

14 19

15 l4 le MY LOVE IS ALL I HAVE
ORRIS.C.WILSON (WMORRI.AVILSON L .PARAN)

Charlie 1Nilson
P MUSIC/PG

13 14

22 18 0 SIMPLY AMAZING
TTVLOR CAMARA (ENE. MCDOWELL TRAYLOR CAM I

',Ireylor,,E 18 3

19 19 0 FUMBLE
REILDBARALSR TA CAM MG

Trey Songz
RAG I MANTIC

19 3

17 17 31 M.IA.
TONE THE BEAT BUILY 10.GRANDBERRALO.AKINT NAGGER)

Omarion & Wale
MIDACH/WARNER BROS

17 9

18 20 0 TEARS OF JOY
CHUCK HA VC KELLY IC KELLYCxARMONI

Faith Evans
PROLIRICAME

18 a

23 23 0 NEWS FOR YOU
AA GRAPY

Eric Benet
El int

20 5

20 21 34 COCKINESS (LOVE IT) Rihanna Featuring ASAP
SkRAWFORD (L.P. ARAABERNATIV.S.CRAWFORD.R.FENTY)

18 19

24 24 0 PYRAMIDS
MAWR/ARK °CEARA.. (FRANK OC.N.I.H0)

Frank Ocean
DEE IAN/FORA

21 14

RAP SONGSTM

TITLE
PRODUCER ISONGee N P,

Artist
IDIEHID EXENTAIMI EDF!

0 THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
RAMS IBMGGERVALEWIS) MACKLEMOREWRNER BROS.

1 19

2 2 2 P.KIN PROBLEMS ASAP Rocky Feat. Drake 2 Chainz & Kendrick Lamar 
X.DIEBIBIEDDIPSN,man.5.4APEFITE60.1111EMEEPPSIDEUCKEDIME ' PD,WORLDIVIDDEPLOLEOUDOVPIE

2 15

3 4
0LOVE ME Lil Wayne Featuring Drake & Future

11.1,41#3. ISCAANRAGAHALLNALBURNALVALLIAMS11.3.ANI ADLRIGNIONERMIINONE.PUBLIC
3 4

5 0 4 SWIMMING POOLS (DRANK) Kendrick Lamar 
'MINA IKAUCKWORTMAILLIAMS.H.SEETHARAM) . DAVICsAFTERMATHM.SCOPE

3 24

4 3 s I CRY Flo Rida
RIERGAMSDAIL LIUSMAIRKPARAMIMSONNT(PNWRNKM.....711LLICA. RE MURK

1 20

to 6
e

0 ALL GOLD EVERYTHING Trinidad James
DRAL.SPY RLWILLIAMS) THINKITSAGAMUDEF lAWIDIAID

6 9

7 7 7 I'M DIFFERENT 2 Chainz
DI FAUSIEDE , FY, i, ,F,IDENEI DEF 114thEVAID

6 18

I? 9 0 POETIC .1 EISTICE Kendrick Lamar Featuring Drake
E.D,1 - LLAVISNLARISIIIIM(1(.ALEVAS/ MDANG/AREARATRANIASeet

8 16

6 6 9 DON'T STOP THE PARTY Pitbull Featuring TJR
OA 13,PER.T.I.ROMILMMILACIALL MARTINA GOARZALM.F.HINERT) MR. JOSPOLO GROUNDS/RCA

3 19

8 11 10 GANGNAM STYLE PSY A
PIALSANDALGUAHYUNG11.S.PARK.G.H.V001 SCHOOLBOY/REPUBLIC

1 20

9 10 U. MITE AHOLLISSALAN.SON.R.0. G RTER5.VAITIrEig!I 45y..:oltglro°26 A
2 22

11 12 12 NO WORRIES Lil Wayne Featuring Detail
10.CARTERC,SHR P. CM L IONSLI.A.PREYANCROIARVOLING AIONMCASH WHEW. MI ICDETAIL A

7 21

25 17 0 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera 13 3

14 14 14 BANDZ A MAKE HER DANCE Juicy 1 Feat. Lil Wayne & 2 Chainz 
IAII# WILL MAIAIT (IALLWILLIA. ILLHOUSTOROCAR 3..5) AMOS. /COLUMBIA

5 25

17 15 0 NEVA END Future
MIA WILL MAAR INWILDURN.N.L.WILLIA. 11.P.Ra ALIGHTS) ...ANDZAPIC

15 11

NEW
0STARTED FROM THE BOTTOM Drake

OT LISTED (NOT LISTED) VOUNG MON./.SH MONEWREPUBLIC
16 1

13 13

NEW

,.2 BALL T.I. Featuring Lil Wayne
RICO LOVE.EM AND E #1.HARRIS IR.,RICO .HODO.E.000DY11,1).A1.1 GRAM HUSTLE/ATLANTIC

10 17

0R.I.P. Young Jeezy Featuring 2 Chainz
DI MUSTARD (NOT LISTED) (TE/DEF IAMMNAL

18 I

16 16 19 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
GRAT.E.PATICAHOMALAKESLAYRILIONTAMSEMALSHEIDOUGIASSLIUMNUNI AOSERUHARLANTIGRAP

13 15

20 0 0 BATTLE SCARS Lope Fia5C0 & Guy
PRO I IMACO,G.BASTIANARNARRIS) 1ST

Sebastian
. ISTH/ATLANTIC

19 6

18 18 n LOVE SOSA Chief Keef
ROUND CHOP (K.COGRAPITTMANI GLORY BOA/INARSCO.

15 9

- 0 0 R.LEMh?GERTYRIEWIMPILIFEP re & Ryan Lewis FMI!rzlitillM 22 2

19 to 23 GUAP Big Sean
#1.70..09611,030.1.1(311111.349#3.01.LORESTAIM....1.011 MILMINIARK

17 11

24 0 24 arretrTN;TZILLeintin!Nkttsom. xotaltita!`,:;amf, 22 10

- 25 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray DaltonQR.LEW1S IBMAGGERTV.R.LENIS) MACKLEMORE/ADA
23 2

R&B ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

RIHANNA
SIIRIDEF IAMMAIS

Unapologetic fa 5

CHARLIE WILSON Love, Charlie
ARYSIC/R.

2

3 3 ALICIA KEYS Girl On Fire 5

MI 0 AVANTMOYD

Face The Music I

0 FRANK 1:KEAN Channel Orange 5

010 KEYSHIA COLE Woman To Woman
GEFFEN/.

5

0 MG TA.. ICE/ R.
Kaleidoscope Dream 5

ii TomutFEKND Trilogy 5

0 RET2t15E... 4 A 5

10 0 EMELI SANDE Our Version Of EventsOR. 5

5 u AARON NEVILLE My True Story 3

0 AFFIEYHOUSTON
161114SLFAMICIESFOIWItleiHOEM 5

u DESTINY'S CHILD
MUSD WORLD/CCILEMEDDLEDDel

Love Songs 2

19 0 RIHANNA
SRME 1A1.1/101.

Talk That Talk A 5

13 NE-Y /1O0111,6
R.E.D

MOLOWD
5

14 0 TREYNGBOOK/ATLANTICSONGZSO. Chapter V 5

21 0 OESTINYSOSID
ftaylit TheVeryBestOrDestinYsChikl

COLIAIBIA/L GA.
4

16 0 CRCA HRIS BROWN Fortune 5

15 as TEENA MARE Beautiful
RO. FAMILY TPUST/U MEAN MARY CHRISTA.ICA

4

1# 0 .fflye,115.,rifelL.Deloursegontinths(AttO 4

22 0 BFtANDY
CHAMELEON/RCA

Two Eleven 5

24 0 MARY MARY Go Get It (Soundtrack)
MY BLOCK/COLUMBIA

5

NFW 0 MIL Open Invitation

Q 24 R. KELLY Write Me Back 5

8E 0 ELLE VARNER Perfectly Imperfect
AIBK/RCA

4

RAP ALBUMSTM

-0 ARTIST
GPM NT/DISTRIBUTING LABEL

#1 JOE BUDDEN
EPEE

3 MACKLEMORE & RYAN LEWIS The Heist
HAKI MORE

ts

3 ASAP ROC/PKYOLO
GROUNDS/

Long.Live.A$AP
AL AP WORLDWIDE

4

3 0 rOrtiDRICKV4/AFTERI'llti/MARINTERSCOPRIZ.Iki°'
m'A'Ad city 16

4 5 T.16.,,,TroubleiMan: Heavy Is The Head 8

r02 CHAINZ Based On A T.R.U. Story
REF .1/1011.

26

6 0 rolfut!M!"! O.N.I.F.C. to

14. 0 BRANGE/RR(ROT14A LYNCH HUNG Mannibalector
ST

1

0 9 PrITBULLG./MM. Global Warming
AI MEOW

12

0 10 gIngzI/TFLowioe,
Finally Rich 8

n 0 FLOBON RIDAIC/AG Wild Ones
ATLANT

32

FUTURE01 4.1/FIREEBAN WANE
Pluto 43

13 THE GAME..16A Jesus Piece
REARM.

9

01 14 T.. UrElvyami moit'Plintrul suc: "an Reloaded A 45

Tha Carter IV
20 0 :I.:AVIV& MONEWREPUBLIC

A 76

0 0 MEEK MILL Dreams And Nightmares
EIDIBECH/WARNEE POD

15

13 xf DRAKE Take Care
.1011. DONEE/CA. MONEWREPUBL1C

A 65

16 0 RICK ROSS IDE/DEF IMGAodIDING Forgives, I Don't
MAYBACH/SLIPASL

0 28

21 0 01M0ellISTIreitslPreelsGOODilukCnelSummer 21

17 30 MGK Lace Up
AST 19MBAD DOWINTERSCOPERGA

18

9 n !,-,,,5M, Gravity 23

It 0 SNA
DEE MOOING

Life Is Good 27

Ut 33 SOUNDTRACK Project XMAMA. 40

22 24 131M., Vicious Lies And Dangerous Rumors 9

u CDYOUNG JEEZY TM:103: HUSPer2 Ambition
DEDIDEE .1.011AD

0 41

Sneak
Peek
From
Drake
Momenis after winning the
Grammy Award for best rap album
with sophomore set Take Care,
Drake announced the title of his
upcoming third offering, Nothing
Was the Same, and released the
video for its lead single, "Started
From the Bottom." On Rap Songs,
the Mike Zombie -produced track
opens at No. 16 thanks in part
to 59,000 first -week downloads.
according to Nielsen SoundScan.
On Hot R&B/Hip-Hop Songs, It
picks up Hot Shot Debut honors
at No.19.

Young Jeezy also posts his
latest single, "ILIA," featuring
2 Chainz, at No.18 on Rap Songs
and No. 210n Hot R&8/Hip-Hop
Songs. On both charts, the opening
marks the Atlanta rapper's highest
debut. "R.I.P." originated on Jeezy's
December mixtape it's Ma World
but will now serve as the first
single off his upcoming, as -yet -
untitled album. The Dl Mustard -
produced cut is already picking up
steam on radio airwaves, breaking
into the top half of R&B/Hip-Hop
Airplay (29-22) in its fifth week on
the list (see page 70).

British singer Emeli Sande
makes her way onto R&B songs
with "Next to me" debuting at
No. 12. it also opens at No. 37 on
Hot R&B/HM-Hop Songs. After
spending 12 weeks on the Adult
R&B airplay chart, peaking at No.
30 In lune, the song is now being
worked to adult top 40 and adult
contemporary stations. Sande's
debut album, Our Version of Events,
debuted and peaked at No. 4 on
Top R&B/Hip-Hop Albums in June,
and is currently at No.18 on the list
In Its 36th week. -Rauly Ramirez

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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HOT LATIN SONGSTM
EINS. LASE

AND WEEK
TITLE
PRODUCER (SONGWRITER)

AWN

Artist
IMPRINT/PROMOTION LABEL

LIMBO Daddy Yankee
,SALCIAIM,B.RIVRAJAIVRA 01.AVALAIYALACOKRIVERAJIMKESA.NA, E. CAPTEL,WITOL WIN

WS WI
OUT

TOP LATIN ALBUMSTM

BEI ARTIST
PRIXT/OISMIBUTIX4 USU.

Title

I7 1 11,15 ANDREA BOCELLI
W.114 SUGAR/UNIVERSAL LAIINO/UNLE

7 5 ZUMBA Don ()Mar
...ATP MUSIC GROUP MO LANDPON,CRAMOS,P,MEND,B.C.ASILLASI OPFANATO/MA[NETE/UMLE

2 15

8 6 COMO LE GUSTA A TU CUERPCI Carlos Vives Feat. Michel Telo
A.CASIROCVIVES IC.VIVES.A.CASTRO, LAILIAM/SONV MUSIC LATIN

3 4

2 2 4 ALGO ME GUSTA DE TI Wisin & Yandel Feat. Chris Brown & T -Pain
LA.0"NOLL.CIWAY 0.L.MORMA LOWLVELUILLA MALAVEL.0.0.WILLt_ORANWAIN.C.M.WOWN) MACENTEAWLE

i 28

4 4 s Y AHORA RESULTA Voz de Mando
1.A.GAMIOW0.OAXIOLA (A.ROSAR101 DISAADALE

4 17

3 3 6 DOR DUE LES MIENTEM Tito El Bambino+ El Patron Featuring Marc Anthony
TITO EL BAMBINO.L.EIRRIOS NIEVES (TITO 'EL BAMBINO5L.BWRIOS NIEVES) ON

Anthony
1 16

12 10 D0 ADIVINA Noel Torres 7
DEL RECORDS.N.TORRESILL.DIA2) DEL/SONY MOW LATIN

14

10 7 II LLEVAME CONTIGO Romeo Santos
MIN 1A.SANTOSI SONY MUSIC LATIN

6 19

5 9 9 CABECITA DURA La Arrolladora Banda el Limon de Rene Camacho
F.CAMACHO TIRADO U.CHAVEZ ESPINOZA, DISAWALE

4 30

14 14 0 SOLO VINE A DE SPED I RME Gerardo Ortiz
G.ORITI (CORTI,' BAD SIN/DEL/SONY MUSIC LATIN

2 17

6 8 u PEGAITO SUAVECITO Elvis Crespo Featuring Fito Blank°
FWD MUNGWVASILIRESPOR.W3TAALKANASNIROAMOSENER4 FLAWFAMOBARTISTMWANOWIUSIC

6 19

6 ii 12 ECHA PA'LLA (MANOS PAWRIBI) Pitbull
_,LIOLIFILIONAPO0P0N,...0.4011.4...31.1.1.10/1 BR WAAHOLNARTIST/SONV BUSK WA

2 29

13 12 13 LLORAR Jesse & Joy Featuring Mario Domm
I.EDUARDO HUM LIECKE U.EDUARDDNUERTA OECKEINUERTWANUERTA.MARIO DOWN WARNER tATINA

t2 12

15 13 14 MI PROMESA Pesado
..ZAPATA MONTALVO,.ELIZONDONA.A.ZAPATA MONTALVOI CASA/MILE

5 25

16 15 15 INCONDICIONAL Prince Royce
S.GEORLE.G.R.RWAS (G.R.RWAS.S.LEORGE.D.SANTACRU21 TOP STOP

2 41

11 17 16 VOLVI A NACER Carlos Vives
C.VIVES,ALASTRO (C.VIVES.A.CASTRO) GAIRAMK/SONY MUSIC LATIN

t 20

is 10 17 SAN LUNES Banda La Trakalosa
E.LUNA.A.REYNA.A.REYES (H.ORTIZ) DISCOS SABINAS

16 20

10 20 us EL PRIMER LUGAR La Original Banda el Limon de Salvador Lizarraga
1.01.PROM.GOMEZ SILVA) FONOVISANAKE

8 22

26 19 19 TE ME VAS Prince Royce
S.GEORGE.O.R.RWAS W.R.ROJAS.G.BOMEZ.E.DAMA JR.) TOP STOP

19 5

32 26 0 LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
A112APPAGA,LIZABRACA ILLDIAZ FONOVISAALMLE

20 11

22 21 as LA PREGUNTA .1 Alvarez
A.LOZADA ALL AIN U.D.ALVAKZ.A.L02ADA ALGARIN.N.DIAZ) NELFLOW

21 14

17 18 LA MISMA GRAN SENORA
1.RI VERA (NAGUILAR CABRERA)

lentil Rivera
FONOVISMALE

9 14

28 27 ME LLAMARE TUYO
LOW IL Alli. WHERNANDELEDAVILA IR.)

Victor Manuelle
KPIAVMSOW MUSIC LATIN

23 11

20 23 74 AMOR CONFUSO
G.ORITZ MORTO

Gerardo Ortiz
DEL/SONY MUSIC LATIN

3 55

25 24 25 AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga
CAF.MACHo DRAM] (LCHAVEZ ESPINOZA)

22 13

30 28 0 ME GUSTABAS
DI MORPHEUS (L.L.DIAZ.E.VIDRIO)

Hnos. Vega Jr.
DISCOS SARINAS

26 7

2) 25 n SE VENDS
IMES COPELLO.A.SANZ (A.SANZ) u-2t1trVIll 23 10

33 30 0 TU NO TIENES LA CULPA
1.ALVAREZ (LIAR)

Julion Alvarez y Su Norteno Banda
ASIA:ASA/MALE

28 7

35 35 0 SIN TI NO VIVO
EL RON O APLANCARM

Tierra Cali
VICTORIANOVEMUSIC

29 11

43 34 0 MORE
UP BA.NOME OCVAZQUEZ.R.PINA)

Zion, Jory y Ken,/
PIMA

30 6

29 29 31 NUBS BLANCA
ATORRES FLORES (L.1.0102 MORALES)

El Trono de Mexico
FONOVISAANLE

V 16

34 3i 32 CUANDO SE VA EL AMOR
1.REYES COPELLO OCLAROA)

Kanto Garcia
SONY USIC LATIN

31 6

48 45 0 TE AMO (PARA SIEMPRE)
DLIANONEZNIMLWOZ(PLADNOL)

Intocable
LOOD

33 3

42 38 0 DAY 1 Leslie Grace
SNEORLF IL.G.MARTWZ,A.ANYARES,D.SANTACRUZ.I.S.MARCWES) TOP STOP

34 6

38 39 0 NECESITA UN HOMBRE Chuy Lizarraga y Su Banda Tierra Sinaloense
C.LIZARRANA OCHAVEZ ESPINOZA) DISAMALE

35 7

31 32 36 MANI Thalia
(ALARA IROIAASNELASI SONY MUSIC LATIN

26 12

- 46 0 JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
FMARTINEZ SRRAVALA (FAIARTINE, IRAMANTIN.R.110SALES) FRE001E

37 2

- 44 0 INFIEL
!WW (WCASTILLO IRMA)

Karlos Rose
O CACAO/TAINOWALE

38 2

39 32 36 TODD Y NADA Los Canarios de Michoacan
NOT LISTED (A.PIERAGOSTINO,L.C.MONROV,ARODRIGUEZ) DISAIUMLE

37 4

50 49 0 10T140t.T.MIWAIRTIN-MORALES (D.C.ROSA,L.60MAS grEasg2.1tRatu ring Ricky Martina)
40 3

36 33 41 ToUTTc?ds-rfo)
Wisin & Vandal

WY
29 10

44 50 0 ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez
I.F.MLIFIBUIA.M.L.A11BA (M.L.ARDIAGA.I.F.MURBUrAl MANED LATINA

42 3

HOT SHOT 0
DOW SIN TIOLARILLASCW.TORWS) Tommy Torres Featuring NallyWARNERFurtado

MARES LATINA
43 1

0 0 LE DIO PA MI
R.C.PIER DERE, W.C.PIER GERM

Clasicom
BN

44 2

0 45 SE ME OLVIDO QUE TE AMARA Frig:MgC.BENCOSME WMONCION)
43 2

NEW
0DAMASO Gerardo Ortiz

G.01117.M.ORTIZ) BAD SIN/DEL/SONY MUSIC LATIN
46 1

37 40 47 REGALAME UN
OZA

MUACK
DONATT

Chino &H Nacho
R.APONTE (1.A.A. IRAN. PEREZALLMENDLP.VILLATOR01 MACETE/MILE

27 13

41 42 44 MENTIROSA El Dasa
EL DASA.I.SEPULVEDA (MARAUD) °ISA/UWE

32 15

RE-ENTRY

NEW

0 SINT! & DONTWANTTO MISS APING) DflandfilennyFeaL PitbUllfiEealdiLUTRO
LUNY TUNEW.FONSECA (0.E.WARREN.A.CONZALEZ) SONY MUSIC MIN

33 14

0EL COCO NO Roberto Junior y Su Bandeno
FCAMACNO WADO (WOMAN) ASL/OISANIALE

50 1

Pas ion 2

2 JENNI RIVERA La Misma Gran Senora
ONOVISA/UMLE

9

3 3 JENNI RIVERA Joyas Prestadas: Pop
FONOVISANIALF

50

4 4
JENNI RIVERA Joyas Prestadas: Banda

NOVISANWA
64

0
5

6

SMARMS La58andas Rornantimde Amerim2013 3

5IIIMARJONA Solo Para Mujeres 3

0 7 MIEVITKAL Eternamente 2

27
AFUONA

AVAPNED LA
Independiente

METAMODFOSISTINA 71

0 9 roloin° Inolvidable 2

0 0 ALEJANDRO E

(ThSANE La Musica No Se Toca
UNIVERSAL MUSIC LATINOMAL

,..., 20

10 11 rig,BE MANDO Y Ahora Resulta 9

ii 0 MAMA
WARNER LATINA

Exiliados Es La Bahia 24

0:0 WISIN & EYANDELMACHETE/UML
Lideres 32

01 14 NOEL iTairES La Estructura 2

10 0 yomm ARTISTS Radio Exitos: 2012 17

0 16 SIGDIEGNO
FRED

El Mundo Se Acabo 8

17 0 PRINCE ROYCE
TOP STOP/SOW MUSIC LATIN

# l's 12

72 0 USAICANES DE TIAIANA Areologit 25 Ants
FONOVISA/WALE

9

ROMEO SANTOS The King Stays King
SORT MUSIC LATIN

14

0 20 nleueueNTOS Formula: Vol.' ALa 66

0 21 JESSE & JOY Con Quien Se Queda El Perro?
ARNER LATI

52

22 0 ,0/11113US ARTISTS Banda *Fs 2012 13

23 0 BMW& AYMA Y SUS BRAVOS OEI. NORTE Regresa Rey
REDDIE

9

29 40 LOS BUKIS RomancesLOS 2

25 0 DON CLIBIIEL.L,MT02: New Generation 41

LATIN AIRPLAYTM
TITLE
IMPRINT/PROMOTION LABEL

flCOMOLEGUSTAMUSICATUCUERPO GAIS VN
BAIRAPAIN/SONV LATIN

3

0 = LAHRRA RESULTA Voz de Mando 17

ZUMBA Don Omar
0 UNFANATO/MACHETE/UMLE

12

EL CARTEL/CAPITOL LATIN
Daddy Yankee4 0 LIMBO 12

7 0 ADIVINA
DEL/SOW MUSIC LATIN

Noel Torres 13

6 * %e A DURA La Arr011adOra Banda el Linn de Rene Camacho 30

32 0 SOLO VINE ASIC DESPEDIRME Gerardo Ortiz
BAD SIN/DEL/SONV MU LATIN

25

TIrlgl!Iliff,MIENTES? litc El Bantim+ElParon Feat Mart Anthony 16

0 . rglIAMMIESVIliTspo Feat. Fito Blanko 18

0 0 DONTYOUWORRY
S/CAPITOLORD %edit Heat Mafia Feal.lohn Karlin

ASTRALWERK
5

9 LL MI PROMESA Pesado
DIS/UNLE

25

0 == ,wv,ittEs Banda La Trakalosa 20

14 0 LLORARLATINA
Jesse & Joy Feat. Mario Domm

WARNER
12

12 14 18,11E.835TA Mil Wising Vandal Feat. Chris Biroan &T -Pain 28

le) 15 1,-01,-,9f,n15CONTIGO Romeo Santos 18

0 Mit!-IM115TuY° Victor Manuelle 12

V 17 IEVn1EILIIGAR La Otinal Banda el Liman de Salyadortearraga 22

le 18 VVltattli-ailelfsresirSfAtVRRIBA) Pitbull 29

20 0 VOLVI A NACER
DARIA/WKSONY WISIC LWN

Carlos Vives 20

0 z0 Ltnty1 GRAN SENORA Jenni Rivera is

0 0 LA PAEJOR DE TODAS Banda El Recodo de Cruz Lbarraga
FONOVISA/LNALE

9

22 LOCKED OUT OF HEAVEN Bruno Mars 0

KLELOW
1 Alvarez0 0 LA PREGUNTA 9

23 24 lytni EXPRESS Banda Sinaloense MS de Sergio Lizarraga 12

0 0 TE STOPME VASPOP
Prince Royce A

Swedish
House
Mafia
Speeds
Into
Top 10
Electronic dance music trio Swedish
House Mafia breaks into the top
to of Latin Airplay in only its fifth
week on the list 11510 with "Don't
You Worry Child," featuring John
Martin. Though it's not unusual for
English -language songs to reach
the top tier of Latin Airplay -eight
such titles did so in 2012 -it's rare
for them to do it SO quickly.

Only five English -language tracks
have entered the top 10 faster
than "Don't You Worry Child" in
the chart's 18 -year history as a
Nielsen PDS-monitored ranking,
and the majority were recorded
by traditionally Spanish -language
artists. Below is a list of the 10
fastest -rising English songs that
graced Latin Airplay's top 10.

-Raley Ramirez

NUMBER OF WEEKS
TO REACH TOP 10

6 6

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013



REGIONAL MEXICAN AIRPLAY'm
TOS TITLE

KEN IMPRINT/PROMOTION LABEL

0
3

/WKSB1

Artist ORS STN

V AHORA RESULTA Voz de Mando 21
DISANIALE

ADIVINA
DEL /SOW MUSIC LATIN

Noel Torres

CABECITADURA La Arrolladora BardaelLimonde Rene Camacho
DISALDIALE

0 GG

16

35

SOLO VINE A DESPEDIRME Gerardo Ortiz 26
BAD SIN/DEL/SONY MUSIC LATIN

5 MI PROMESA Pesado
DISA/LIMIE

34

0 ' SANLUNESBanda La Trakalosa za

7 EL PRIMER LUGAR tanned Bandad Lunde Sahodor UZarraga
FONOVISA/LIMLF

25

0 B
FOROVISA/MALELA

MISMA GRAN SENORA Jenni Rivera 15

0 0 LA MEJOR DE TODAS Banda El Recodo de Cruz Uzarraga
FOROVISANIALE

13

,B is MIRANDO AL CIELO Roberto Tapia
FONOVISAMILF

41

10 11 AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga
ASL/DISA/UMLE

15

12 VACIANDO BOTELLAS Fidel Rueda
DIES AIME

31

ME GUSTABAS Hnos. Vega Jr." 0 DISCOS 4BiNn
ii

12 is RUBE BLANCA El Trono de Mexico
FONOVISA LIM IL

23

11 H EN RESUMER Banda Los Recoditos
DISA/UMIE

29

LATIN POP AIRPLAYTM
TITLE
IMPRINT/PROMOTION LABEL

Artist 1,,Lc

0 LIMBO
EL CARTEL/CAPITOl LATIN

Daddy Yankee 16

El ZOMBA
ORFARATO/MACHEWUMLE

Don Omar 12

ALGOIAEGLISTA DET1 WiSlaaaf8E5EetC8611205881.828
MACILETE/UMLE

28

4 POMMIES MENTES? TioNambiap+FIPatranFeal.MarcAnthom
ON FIREASIENTE

16

0 0 COMO LEMISTAATU CUERPO Carlos Vives Feat. Michertelo
GAIRAPAIN/SOLN MUSIC LATIN

3

6 LLORAR Jesse & Joy Feat. Mario Domm
WARNER LATINA

12

7 VOLAPINKVI A NACERLATIN Carlos Vives
GAIR/SOMI MUSIC

20

I PEGAITO SUAVECIARTIST/SUMMATO/V Elvis Crespo Feat. Fito Blank°PEGAITO
ENDAUSIC

16

0 LLEVAME CONTIGO Romeo Santos
SONY MUSIC LATIN

19

QDON'T YOU WORRYCHILD 5wedhliouselAafeFeat.lohn Maras
ASTRALWERKSICAPITOL

6

0 u LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

m

. 12 DON'T STOP THE PARTY Pitbull Feat. 71R
MR. LOS/POLO GROUNDS/RCA

19

88 13 SE VERDE Alejandro Sanz
UNIVERSAL MUSIC LATINO/UWE

15

14 . FINALLY FOUND YOU Enrique Iglesias Feat. Sammy Adams 22

0 0 LA PREGUNTA
NELFLOW

1 Alvarez 6

REGIONAL MEXICAN ALBUMSTM
L., ARTIST
WEEK HUH rIMPPINTL34ST PIOU Tr NG LABEL

41,

Title W11 ELL:

JENNI RIVERA La Misma Gran Senora 9
FONOVISA/UMLE

2 2 JENNI RIVERA Joyas Prestadas: Banda
FONOVISA/ULME

49

3 VARIOUS ARTISTS Las Bandar Romanticas de America 2013
DISA/UIALE

3

0 4 SOLID° Inolvidable
FREDDIE

2

0 ' VOZ DE MANDO Y Ahora Resulta
DISA/UIALE

0

0 6 NOEL TORRES La Estructura
SONY MUSIC LATIN

2

0 VARIOUS ARTISTS Radio Exitos: El Disco del Ann 2012
FORMOSA/WALE

17

0 8 SIGGNO El Mundo Se Acabo
FREDDIE

8

I 0 LOS TUCANES DE TIJUANA Antologia: 25 Anos
FONOVISA/UMLF

7

0 VARIOUS ARTISTS Banda Itt's 2012
DISAAUMLL

13

0 0 RAAION AYALA Y SUS BRAVOS DEL NORTE Regress Fifty
REDDIE

9

Ell
0LIERGIMMIDAEUMNIESALVOR WARSAW LaDeoly53MatreAmy

VENEMUSICALINIVERSAL MUSIC LATINO/U1ALE

I

0 0 GERARDO ORTIZ
BAD SIN/DEL/SONY MUSIC LATIN

El Primer Ministro 20

w 0 JUAN ACURA Y EL TERRO DEL NORTE De Herenda Potosina
FREDDIE

1

0 0 CALIBRE SO°ISA/WU
Grandes Exitos 16

LATIN POP ALBUMSTM
um 185 ARTIST
WEEK WEEK !IMPRINT/DISTRIBUTING LABEL

ANDREA BOCELLI
SUGAR/UNIVERSAL MUSIC LATINO/UMLE

Title wx,,sA:

Pasion

JENNI RIVERA
FOROVISA/UNLE

Joyas Prestadas: Pop 49

0 3 RICARDO ARJONA
SONY MUSIC LATIN

Solo Para Mujeres 3

0 4 ROC20,,,tErCAL
SONY

Eternamente 2

0 MAERjTAM°ORFNOASIS/WARNER LATINA

Independiente 71

0 0 ALEJANDRO SANZ
UNIVERSAL MUSIC LADNO/LHALE

La Musica No Se Toca 20

0 WMARANPR ALATLNA
Exiliados Es La Bahia a

0 . JESSE & JOY Con Quien Se Queda El Perri)?
WARNER LATINA

52

0 0 LOS BUKIS
FONOVISA/LIMLF

RomanceS 2

Iq Q VARIOUS ARTISTST
uxrvERVL Music

Latino WI's 2012 13

0 u RICARDO AFUONA Canciones &Amon Love Songs 24

16 et SHAKIRA© EPIC/SONY MUSIC LATIN

Sale El Sol 118

0 , ALEIANDRO FERNANDF2 Canciones de Amor:Love Songs 53

0 CANYMMUISIC LATIN

Dejarte De Amar 153

WEw 0 ,A .NI.H.BuF. N S
°MUSIC LIATINO/DIALE

Romances 1

TROPICAL AIRPLAYTM TROPICAL ALBUMSTM
INNS

EK

win TIIMIPRINTLE

WEE. ROMOTTON LABEL
Artist wm. ON

CHART

LAST TM
NITSV..

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title To

2 O I's GG INFIEL
CACAOTTAINO/LBALE

Karlos Rose 13 3 O #1. PRINCE ROYCE
LIARS

TOP STOP/SONV MUSIC LATIN

l's 12

0 PORMEENENTES? TbE3ambna ,BPatran Feat. earcAnthony 16

5 0 TE ME VAS
TOP STOP

Prince Royce s

4 4 QUE SEAS FELIZ Tito Nieves to

0 LLEVAME CONTIGO Romeo Sa1805
SONY MUSC LIATIN

23

DAY 1 Leslie Grace0 TOP STOP

9

1 0 COMO AGUA DEL CIELO
COPA/LATIN HITS

H.O.M. to

0 COMO LE GURU A TU CUERPO Carlos Ypres Feat. MidwiTelo 3

U 0 NO SOY UN HOMBRE MALO Hector Acosta "El Torko"
CAA 14./VERF MUSIC

5

10 10 DESDE QUE NO ESTAS Fonseca
HANOWSONY MUSIC LAI IN

13

14 0 ME LLAMARE TUVO Victor Manuelle
NIYAVDSONY MUSIC I ATIN

16

16 0 CUANDO ESTES CON EL Grupo Gate Feat. Tito Nieves
GRAO

14

6 it LIMBO Daddy Yankee
EL CARTFL/CAPITOE LATIN

17

13 11 ESTAS,AHIT Gilberto Santa Rosa 20

Is IS PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blanko
FLASH/FAMOUS ARTIST/SUMMA/VEKMUSIC

22

0 0 ROMEO SANTOS
SONY MUSIC LATIN

The King Stays King 15

0 0 ROMEO SANTOS
SONY MUSIC LATIN

F08111118: VOL 1 67

0 PRINCE ROYCE Phase II
TOP STOP/AG

44

s TITO ^EL BAMBINO^ Invicto
OR FIRE/SIENTUURIVERSAL MUSIC LATINO/LALE

12

0 0 VARIOUS ARTISTS Canciones De Amor: En Salsa
SONY MUSIC LATIN

3

0 0 GREMAL MALDONADO Yo
UNIVERSAL MUSIC

8

0 HECTOR ACOSTA "EL TORff0" Con El Corazon alert°
DA IL/VENEMUSIC/UNIARSAL MUSIC LATINO/LIMLE

25

0 0 JOSEPH FONSECA WA, A Comerte El Corazon (EP)
VEREMUSIC/UNIVERSAL MUSIC LATINO/LIKE

41

IS
0JUAN LUIS GUERRA 440 Coleccion Cristiana

CAPITOL LATIN

so

, t, TITO NIEVES Que Seas Feliz to

:2 GILBERTO SANTA ROSA Gilberto Santa Rosa
SONY MUSIC LATIN

13

0 L, MANNY MANUEL Contra La Marea
NENE...SIC/UNIVERSAL MUSIC LATINO/UMLE

13

0 IA GILBERTO SANTA ROSA Canciones de Amon love Songs
SONY MUSIC LATIN

45

RUBEN BLADES/SEIS DEL SOLAR Todos Vuelvem Use
CO31

13

tn

N
N

TRADITIONAL JAZZ ALBUMSTM
LAST THIS ARTIST

ONES KEE IMPRINT/DISTRIBUTING LABEL

Title ORION

6 0 EiFRANK SINATRA Sinatra: Best Of The Best 65
REPRISE/CAPITOL

NEW
0WAYNE SHORTER QUARTET Without A Net

BLUE NOTE

I

NEW 0 HARRY CONNICK, JR.
COLUMBIA

Smokey Mary 1

4 DUKE ELLINGTON
COLLOARMEGACV/STARRUCKS

In Grand Company 4

MILESDAYISQUINITT bye In Europe1969:The BootlegSed6W1.?
COLUMBIA/LEGACY

2

0 6 EMMY ROSSUM Sentimental Journey 2

7 DIANA KRALL
FRVE/VG

Glad Rag Doll in

7 NTONY BENNETT
RPM /COLUMBIA

Viva Duets 16

0 ROBERT GLASPER EXPERIMENT Black Radio
13

BLUE NOTE
50

0 . CHRIS POTTER The Sirens 2

KE 0 ANAT COHEN
ANBIC

Claroscuro s

0 u ROCK CANDY FUNK PARTY We Want To Groove a

0 crumR! BOTTI Impressions 43

0 14 SOUNDTRACK Midnight In Paris 61

0 0 TONY BENNETT
CONCORD

Isn't It Romantic? 43

CONTEMPORARY JAZZ ALBUMSTM
LAST 585

5858 WEEK
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title mon
own

JEFFREY OSBORNE A Time For Love
STAR VISTA/SAGUARO ROAD RHYTHM/SAGUARO ROAD

3 2 KAT EDMONSON Way Down Low
SPINNEREL TE

38

2 JOSE JAMES No Beginning NO End
BLUE NOTE

3

8 0 ESPERANZA SPALDING Radio Music Society
moN5u58/88518CONCORE

48

0 BRIAN CULBERTSON Dreams
VERVE/VG

35

0 6 JONATHAN BUTLER Grace And Mercy
RfNDENWi/NA[S AVENUE

20

xcw
0TERN LYRE CARRINGTON Money.lunglei Provocative In Blue

CONCORD IAWCDRCORD

1

0 4 TROMBONE SHORTY For True 74

0 , GERALD ALBRIGHT / NORMAN BROWN 24/7 34

12 0 PAUL HARDCASTLE The Chill Lounge: Volume 1
TRIPPIN "'RHYTHM

34

CO CI EUGE GROOVE House Of Groove 20

17
n PET METHENY Unity Band
ANII" METHENT/NONFSUCH/WARNER BROS.

35

BE 0 RAHNI SONG
QUEEN OF SNFRA/V3P/NLISR

Breakin' The Rules 38

0 . FOURPLAY Esprit de Four 21

KE

0VARIOUS ARTISTS Smooth Jazz Hits: For Lovers
CONCORD

9

SMOOTH JAZZ SONGSTM
L AST THIS TITLE Artist M.11

'55,5 WEEK IMPRINT/PROMOTION LABEL atm

1 0 A CHAMPAGNE LIFE Gerald Albright/Norman Brown 13

0 WISH I WAS THERE Vincent Ingala
VINCENT INGAL A

5

MACRO! Patrick Lamb
7 0 PATRICK LAMB

5

0 NO STRESS Paul Hardcastle
TRIPPIN "'RHYTHM

3

MONTUNO BAY Marc Antoine
FRAllY FROG

20

3 . THE Lee Ritenour 20

2 7 BACKSTAGE PASS Paul Brown Feat. Bob James
WOODWARD AVE.;

19

R LET'S BOUNCE Nils
BALOR

23
EATS

o YOU'RE AMAZING David Benoit 9

x INNER CITY ELLEMMAKE ME HANNA HOLLER) Richard OW
ARTISTRY/MACK AVENUE

22

11 SODSNNYMOONLINCIAG Fourplay
HEA

21

4 ta SMOOTH Cal Harris Jr. Feat. Elan Trotman
CNI INTERNATIONAL

11

CI 13 ONE FOR SHORTY Acoustic Alchemy
ONSIDE/READS UP/CM6

to

0 0 GROOVE IN YOU (LIVE) Walter Beasley
AFFABLE

4

17 B SASSY STRUT Paula Atherton
DOT TiMIL

12

Dots for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



TRADITIONAL CLASSICAL ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

VARIOUS ARTISTS Fifty Shades Of Grey 22
CAPITOL

2 ) SOUNDTRACK DD Abbey:The Essential Collection
EARNIVAL/MASTERRIFEENLECCA

to

00 SOUNDTRACK
CARNIVAL/MASTERPIECE/DECCA

Downton Abbey 51

00 SOUNDTRACK
DECCA

Quartet 2

0 s VARIOUS ARTISTS Litescapes: Classical Stress Relief
LIFESCAPES/M000 MEDIA

49

6 SOUNDTRACK Moonrise Kingdom
KCBS FEATURES/ARK°

38

NEW
0INOSNENDIMROYALLIVERPOOlPHILHARMONK Rhapsodhe Blue

°EEC/MECCA CLASSICS
1

1p 0 DAPEMIZERTIMUSKAMMERONEROME.111
RemosehilatRidie

DG/DECCA CLASSICS

17

0 9 trliIILLMMZEf URIIMMANDIUMPOLISSYMPHONY Elsatellormarla 4

1214 0 IMEDICTINESMMARY,OUEENOF APOSTLES AdventAtEplems
DECCA

RE
0APCBASFIREMERELIMI HAL Sawn Meterim:ACelticOxistneWspers

MN

2

23
RE

0DANIEL BARENBoIM Beethoven For All
DEC./DO/MC[4 CLASSICS

0 13 AUDIOMACHINE Chronicles
AUDIONACHINE

33

14 JOYCE DIDONATO/ILL COMPLESSO BAROCCO DramaQueens
VIRGIN CI 4SSICS ELT CI ASST. S

14

ROI
0D.TRIRINOIRGERGB/MAAINIXTORMSTRA kninkekxneanomelel
MARAS!,

I

CLASSICAL CROSSOVER ALBUMSTM
ARTIST

/DISTRIBUTING EASEL

!WotKS

Title

ANDREA BOCELLI
SUGAR/VERVE.

L:
Passielie 2

2 2 ANDREA BOCELLIo,..E Pasion 2

0 giTIENORS Lead With Your Heart 4

3 4 LINDSEY STIRLING Lindsey Stirling
BRIDGETONF

21

II
6

S

0
THE PIANO GUYS The Piano Guys
MASTERWORKS/SOW MASTERWORKS

19

OR ONTABEIMME0101112100LCRETILL
Raahlei59,WWIWL 6

7 JACVKIE EVANCHO Songs From The Silver Screen
W/COLUMIA

19

0 a ANDREA BOCELLI Concerto: One Night In Central Park
SUGAR/BE.

65

0
10

'
no

!E.1,07;1?CA/OPFRA BILIEVINTHISCOPF/IGA
We Are Love 12

2CELLOS
CLASSICAL

In2ition
MASTERWORKS/SONY

4

9 0
0

MANTUNCAN/MEYKI/THI LE The Goat Rodeo Sessions
SONY CILASSICAL/SONY MASTERWOKS

60

isCHRIS MANN Roads
FAIRCRAFT/REPUBLIC

0 13 JONATHAN & CHARLOTTE Together
SYCO/COLUMBIA

15

RE 0 DIVAIL D
SYCO/COLUMBIA

Wicked Game 57

12 15 TWOPSROSTEPSHELL FROM HELL Skyworld
TWO STEM

no

WORLD ALBUMS'"'
LAST THIS ARTIST
woe WEE. IMPRINT/OISTRIBUTING LABEL

0 CELTIC WOMAN
MANHATTAN

Title WIS.ON
OUR

Believe 55

0 9 20TIMITILMffIS/FOLI/SONT CLASSICATLeONDY7ZEnRIgErKIS 63

0 VARIOUS ARTISTS Lifescapes: Afternoon In Paris
MOOD MEDIA

47

7 0 CELTIC THUNDER
CELTIC THLINDTR/DECCA

Voyage to

4 5 RED BARAAT Shruggy Ji
SRN

3

6 VARIOUS ARTISTS Lifescapes: Just Relax: Maui
MOOD MEDIA

45

0 7 VUSI MAHLASELA Sing To The People 3

B DEAD CAN DANCE Anastasis
PIAS

26

Ip a RODRIGOYWORKS/ATO Y GABRIELA AND C.U.B.A. Area 52
RUB

35

0 no GAELIC STORM Chicken Boxer 18

11 0 JAKE SHIMABUKURO
HITCH11110/MAILBOAT

Grand Ukulele 17

1NEW 0 13,10,9;,/DEc?1,0K0 At Peace

00 NOLWENN LEROY
MERCURY/DECO

Nolwenn 4

NEW
0NA LEO Romantic Waikiki

NLP

1

ii 15 CNBLUE Re:BLUE: CNBLUE 4th Mini Album (EP) 4

a
C

U

CHRISTIAN SONGSTM

lig
WM

m,1 TITLE Artist
9EEK IMPRINT/PROMOTION LABEL

M.S.014
CURT

210 WHOM MALLIFEARIMOOF ANGELARMIE5) Ouis Tighe

0 ONE THING REMAINS Passion Feat. Kristian Stanfill
,,,,, SPARROWAMI CMG

28

0YOU ARE I AM MercyMe
'AIR TRAM

25

s REDEEMED Big Daddy Weave
FERVENT/WORD-CURB

39r 0 NEED YOU NOW (HOW MANY TIMES) Plumb
CUR.

33

1 6 I NEED A MIRACLE Third Day
1SENTIAL/PLL

24

6 I 111,430,TorrILLESS THE LORD) Matt Redman 47

0 YOUR LOVE NEVER FAILS newsboys
INPOP

23

0 KINGS & QUEENS Audio Adrenaline
,AIR NAPE

16

M FORGIVENESS Matthew West
SPARROW/EMI CMG

36

0 WHO YOU ARE Unspoken
LLNTRICITY

30

ooPROMISES
SPARROW/EMIL].

Sanctus Real 24

0 0 STEAL MY SHOW
FORFERONT/DAI CMG

tobyMac 13

14 GOOD TO BE ALIVE Jason Gray
CENTRICITY

41

0 0 ALREADY THERE
BEACH STREET/RELIMN/1,0

Casting Crowns 17

0 0 WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

6

0 0 YOU ARE
IN/SPARROW/EMI CMG

Colton Dixon 17

190 RECKLESS Jeremy Camp
BEC/100111R NAIL

21

00 CARRY ME
SPARROW/0410AG

Josh Wilson 6

0 Q EVEN IF
BEC/100iti 6 Mil

Kutless 24

0 0 WORNleUNION/PLG
Tenth Avenue North 8

0 0 GOLDSPARROW/EMI CMG
Britt Nicole 4

00 MIDDLE OF YOUR HEART for King & Country
FERVENT/WOR6CURB

6

00 CHANGED
BIG MACHINE

Rascal Flatts 4

0 0 SLIP ON BY
LOTH

Finding Favour 15

GOSPEL SONGSTM
LAST NM TITLE
WEER WEEK IMPRINT/PROMOTION LABEL

Artist

0 TAKE ME TO THE KING Tamela Mann 38
TILLYMANN

0 IT'S NOT OVER (WHEN GOD IS IN In Israel & NeW Breed
INTEGRITY/COLUMBIA

35

2 0 HOLD ON James Fortune& RYA Feat.Monica& Fred Hammond
RYA WORLDAIGHTTELINE

37

a 0 UFE&FAVOR(YOUDONTKNOWHYSTORY) loffiP.KeeAnd New Lie
KEE/NEW LIFE

35

5 a AWESOME Pastor Charles Jenkins & Fellowship Chicago
INSPIRED PEOPLE

54

00 YOUR BEST DAYS YET Bishop Paul S. Morton
UNILLAH/LIGHTMLIF

17

7 TESTIMONY Anthony Brown & group therAPy
TYSCOT

32

0 TURNING AROUND FOR ME VaShawn Mitchell
vuANt04 GOSPEL

30

9 e GODSUPTOSCI1311INGEON3 Harlrlarrser&The ACCFamily Choir
PRAYER CLOSET/EONE

23

10 to SHIFTING THE ATMOSPHERE Jason Nelson
RU INSPIRATION

se

14 0 YOU REIGN
RCA INSPIRATION

William Murphy 21

00 SUNDAY MORNING
MY BLOCK/COLLBABIA

Mary Mary 14

0 I'VE SEEN HIM DO IT Kurt Carr & The Kurt Carr Singers
VERITY/RCA INSPATION

in

ti 14 GOD'S GOT IT 1 Moss
PAIAM/RCA INSPIRATION

28

6 0 GREATER IS COMING
LLINLEAL

Jekalyn Carr 21

0 GOD WILL MAKE A WAY Shirley Caesar
LIGHNEONE

5

20 CLEAN THIS HOUSE Isaac Carree 4
DONT

0 LOROOFALL LtHairslon &Youthful Praise Feat exhopHezeldahkeller
EVIDENE£ LOSPEL/LIGHT/EONE

18

0 Q JESUS WILL
EMI 40SPEL

Anita Wilson 14

0 to ABIDE Lexi
MALACO

4

0 BREAK EVERY CHAIN Tasha Cobbs
EMI GOSPEL

5

0 0 DRAY/ MECLOSE / THY WILL REDONE Marvin Winans
ML

22

22 0 INOUDIDORIOOBUBMDIEDITHRODI MopidanFICOeuratee
FLOW

13

23 24 I WILL LIFT HIM UP Fred Hammond
F HAMMOND/RCA INSPIRATION

19

0 95 IMAGINE ME
MUSIC WORLD GOSPEL/MUSIC WORLD

Alexis Spight 7

CHRISTIAN ALBUMSTM

®fl
0 2

do
-0
26

7

O

ARTIST
1104100/01511110011NGLA9E1

Title ,,,KHs,,,T

RED

COLTON DIXON

Release The Panic

A Messenger

CHRIS TOMLIN
SIXSTERSISPARROWIELII CMG,

Burning lights

VARIOUS ARTISTS
PROVIDENT/WORD-CuItB,Mi CM4

WOW Hits 2013

TOBYMAC
FOREFRONT/WILMS

Eye On It

SANCTUS REAL
SPARROW/EMI CMG

RUN

CASTING CROWNSThe Acoustic Sessions {Vol. One)
BEACH STREET/REUNION/PLL

GG

5

20

24

3

BIG DADDY WEAVE Love Come To Life 38
FERVENT/WORD-CURB

23 0 Mx MfertlE The Hurt & The Healer 38

)20 GAITHER VOCAL BAND Pure And Simple
GAITHER/EN/ CMG

16

4 25 THIRD DAY Miracle
ESSETIAL/PLG

14

8 II CASTING CROWNS Come To The Well
BEACH STRETT/REUNION/PLG

69

0 KIM WALKER -SMITH Still Believe
JESUS CULTURE/INTEGRITY/PLD

4

Ew 0 VARIOUS ARTISTS
BENSON/PLG

Love Never Fails. 1

0 LECRAE Gravity
REACH/INFINITY

23

42 0 BRANDON HEATH Blue Mountain
MONOMODE/RELINION/PLG

18

49 0 TIEROMNBROTHERS A Tributelb The Songs Of Bill &Gloria Gaither
GAITHER/END CMG

ti

15 0 CHRIS TOMLIN
SIRSUPS/SPARROWEMI CMG

How Great Is Our God 65

in it g'rnuaR'E One Song At A Time 73

17 0 TENTH AVENUE NORTH The Struggle
REUNION/PLO

25

24 0 ISRAEL & NEWOLUIABI,PLG BREED Jesus At The Center: Live
TEGRITY/C

26

22 0 BRITT NICOLE Gold
SPARROW/EMI CMG

46

0 z1 MMOLLEMNEIEXPERIMEIRAfrodiplfalirtMORMB269 2

0 MATTHEW WEST Into The Light
SPARROW/EMI CMG

20

0 JASTCASTRO Only A Mountain 4

GOSPEL ALBUMS
LAST

WEEK
Txls ARTIST Tit le
WFEK IMPRINT,DIST BUNIONS LABEL

YL:

31 lels VARIOUS ARTISTS WOW Gospel 2013
WORD.CORNIMI CMG/VERITY/RCA INSPIRATION

inn
Sartum 0 TASHA COBBS Grace 1

MI GOSPEL/EMI CMG

NOW 0 WILLIAM MURPHY God Chaser
VERIIN/RCA INSPIRATION

1

.

0 GG TAMELA MANN Best Days 27

4 5 KURT CARR &THE KURT CARR SINGERS Bless The House
VERITY/RCA INSPIRATION

3

6 LECRAE Gravity 23

0 0 ISRAEL & NEW BREED Jesus At The Center: Live
ITY/COLINABIA

27

0 Theln9LIOICIYiCrotr
Go Get It(Soundtrack) 40

0 0 VASHAWN MITCHELL
VIAAN/ENI GOSPEL/EMI CMG

Created4This 24

0 inTAVE5T . Well Done to

0 nn DA T.R.U.T.H. Love Hope War 2

0 CLIARLESJENKINS&FELLOWSHIPOICA60 The%IOfIUhWRMn 35

0 WOWS HUES AKA NEPHEWTOIMY aWd1R116016103EghT00E01.7
IV ENTERMINW ,, I

4

NEW
0DOTTIE PEOPLES I Got This: Live!

D.P. MONK
I

0 0 VARIOUS ARTISTS WOW Gospel 2012
WORD-CURB/EMI CMG/VERITY/RCA

55

is
0JOHN P. KEE AND NEW LIFELife And Favor

K IV LIFE
25

18 0 LARRY CALLMIAN 8, SELECTED Or GOD The Evoludon II
2 PRAISE

12

mu
0PIERUMBROINDISMEWLUUS&TIESPIRMALQCS Ihettestneerl

BLALARERRY

I

_

0LE'ANDRIA JOHNSON The Experience
MUSIC WORLD GOSPEL/MUSIC wOr40

21

46 0 KIERRA SHEARD
KAREN/MI GOSPEL/EMI CMG

Free 67

11 0 BISHOP,FrIL S. MORTON Best Days Yet 13

PAM, VFRIVORCA
V4 ...The Other Side Of Victory0 J MOSS 28

010 MARVIN L WINANS The Praise + Worship Experience 33

014 MARVIN SAPP I Win
VERITY/RCA

46

a SOUNDTRACK Joyful Noise
WATERTOWER

57

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013



DANCE/ELECTRONIC SONGSTM
TITLE
PRODUCER ISONGWRITER/

Artist
IMPRINT/PROMOTION LABEL 1111111E

DANCE/ELECTRONIC ALBUMSTm
ARTIST
!WNW/ INSMIFINTING LAM

Title

Lnry IAV IWACIAMS.IMARTFNS.IRAPIASJE,
ElmSCREAM & SHOUT will.arn & Britneyxag A , 2 Wild Ones 32

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
AXWELL,SIK4ROSSOSANEELL0 ILLIARTINAZIOIONAYWELL.S.IN4ROSSOSANGELL01 ASTRALWERKSKAPITOL

2 5

SWEET NOTHING Calvin Harris Featuring Florence Welch
CHARMS IC.NAPRIS.F.WELCII,K.NARPOON1 DECONSTRUCTION/ELME/ULTRA/ROC NAT ION/COLDIABIAC 3 5

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Oro
SIARSATEAUVULACK ISE.SIAIINSAIFILEPASERI.NIERRNANSEKIANADERLD.1.1.01S CAW

4 5

O

C

mg)

GANGNAM STYLE
0.1.41SANGULIN-NVUNC, 0.SPARK.6.N.V00/

DG SG

OOLDOWREM A
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

ILI LOVE IT
P.BER6ER IP.RERGEO,C.AITCxiSONLEKLO '00`2,1,P.7111,eT,!gr,g,g2ftr,1,,V,`,

CLARITY
ZEDIrEA.ZASLAVSKINAMNEW KOLIA.P.ROBANSON,S6RA

Zedd Featurin,f Foxes

REST OF MY LIFE Ludacris Featuring Usher & David Guetta
ASOLINFORTICABAIDEWRAWACNOIWYLNAS.IRC.SALNASAIMARMADDITTAGNIMORN DTPICIN MOAN

COULD BE THE ONE
110011500011AKUMEKLICKADA

ALIVE
RAIN AN (LVOUSAFVOLISAF,K.TRINDL,N.LIIA,LUOELL1

Avicii vs Nicky Romero
AFINNE.M IMINEASUIAMOVNR1BDI

Krewella
KREWELLAICOLUMBIA

4 5

6 5

6 4

8 5

6 5

10 3

5

HARLEM SHAKE
BAAUER 01.RODRIGUES/ ADDaMA DECENT

12 1

6 is 13 SHE WOLF (FALLING TO PIECES)IINNFORII David Guetta Feat. STN
['MET TA (DCLIETTA,SFURLER,C.BRAIDE.G.XT VIRGINWHA A MU SIC/

8 5

17 14 0 FOREVER NOW Ne-Yo
SIANAITIMENZORLAMPOTORMSWIIAAARIKERELVUUSINKSBINSEXIDEINNENINPLAINEIDIMIRATEN N010/VON6

14 4

11 12 is SPECTRUMIIAMNEW
KONA)

Zedd Featuring Matthew KomaINTERSCOPE
MO (NIASLAVSKI.

10 5

27 17 0 AS YOUR FRIEND Afrojack Featuring Chris Brown
AiROJACK.LHY SITLKCII BURMA". OW CIA CN NANCE WALLEADHOILLIMLNSADIRLLVARG.LIDNESI WALL

16 3

13 15 17 GYH Swedish H oue afia
AMREELLS.INOROOSUSO.NS.AD NGELLO CAMWELL.S.INGROSSOSANLELLO) ASTRALWERsKS/CAPOOML

t t 5

15 18 15 BEAM ME UP (KILL -MODE) Cazzette
A.BIORKLUNOSSURRETI (K.SHEEHAN,A.POURNOURI.A.BIORKLUND,SSORRERI AT NIGHT

14 5

18 19 19 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
C.HARRIS 1C,NARRIS.E.000LDIN61 DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA

16 5

26 23 0 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
CRIAIKSORMOLOSLIMMITICNANKSPORMALDROTIOLOSAIDEDIR BECONSTREPOWTDDIAMIRECIIATOKULLIMA

20 5

12 13 zIt THE LUCKY ONES Kerli
SEVENTWIGN, OCKOIV.LNAML,S.NALLOIN) ISLAND/1011AL

1.2 5

23 27 0 RIGHT NOW Rihanna Featuring David Guetta
1101111,DADVINIVEMRIMIRDIFIDASEINSPLIENRIWONSCHIMUKAMFD11....PORD11 PALINIANIN

22 5

31 Q Q APOLLO
NARDWELL,RMAN DE CORPLIT.A.SNEPNERD1

Hardwell Featuring Amba Shepherd
REVEALED/CLOD,

23 4

- 0 0 OH MAMA HEYChris Cox .I. DI Frankie Featuring Crystal Waters
C.COX.F.ANOBILF (C.COM.F.ANOBILE.CAVATERSI TOMMY BOY

24 2

24 25 25 ONE DAY /RECKONING SONG Asaf Avidan & The Mojos
OWINOKUR.A.AVN (AMMAN) TELIAAVAR/FOON/COLUIIBIA

21 5

32 30 0 BOM BOM Sam And The Womp!
ROLSHRS.RITCHEAMORN ROE WILIAM LIN6Y.ANORN.R.OLSIIER1 SITEF/ONE MORE TUNE/WARNER BROS.

22 5

- 46 0 EVERYBODY'S BEAUTIFUL
THE FORCODAL,LKEEP ISDALV.I.HER.R.LILES.V.KARALION40S1

Miasha
ME 27 2

29 3? 0 DOWN THE ROAD C2C
NOT LISTED (S.RICIIARD.G.IALILIVLE VEVER,P.FORESTIER,A.FRADIN1 ON AND ON

28 4

34 33 29 JUST ONE LAST TIME David Guetta Featuring Taped Rai
DaNITALTUINiCRET.LILIEGRENCELIUMNAIVER4OGUEITA.GNIDINFORT1 MAT A NUSICASTRALWERYS/CANTP.

29 5

41
0 JAM NO PARTIAL Major Lazer & Flux Pavillion

IAAKIR LAHR.FLUX PAVILION (TAPENTLI.STEELE,LOSOOURNE.L.WARIES) DOWNTOWN
30 2

2a 28 31 PLAY HARD David Guetta Featuring Ne-Yo & Akon
D.NIFITA (0.SUBTAANNNFORTF.RIESTERRATM4529111114110LIKKALINRS1 *NAT A NUSIUVIKINNI

28 5

36 35 32 DAYS
FULBER

TURN INTO NGHTSALOCIIN Delerium
ELLEEFIN OLLEB.R.FIABEI NETTWERK

32 5

40 44 0 THINKING ABOUT YOU .L.Illiglc.tr,Sig ef,21,9,1Zelhxar
C.IIARRIS IC.XARPIS.A.IAARAID

33 5

41 39 34 DOOMSDAY Nero
NOT LISTED (NOT LISTED) NTA/IHRCURWCNERRYTHE/INTERSCOPE

34 5

42 38 as THE DEVIL'S DEN SkrillexItilarvifTattm
WILLEM IS.MOORE.W.4ART KR)

35 5

38 36 36 THE CITY Madeon
..LECLRCQ DI.P.LECLERCO,ANNITZSTEINZDSTUCCNO POPCULTUR

32 5

20 21 37 LEVITATE Hadouken!
LOAOSTAR (NAOOLIKENA.SIAITN.NNIELJG,NARRISI SURFACE NOISE

20 3

44 42 0 BRING OUT THE BOTTLES RedFoo
REDFOO (S.K.40ROV.EGARCIA,A.SAIITH/ FOCI 8 BLU.ERRYINEE/INTERSCOPE

36 5

3/ 45 0 FEEL THE LOVE Rudimental Featuring John Newman
ISHANKSILNEWMAN,KDRYDEN.A.I.A0E11.P.A.Eill BLACK BUTTER/814 BEAT/ATLANTIC/MP

31 5

43 43 0 MILLION VOICES Otto Knows
OTTO KNOWS 011EMAANN) REFUNEKASABLANCA/REPUBLIC

40 5

49 47 41 SUPERCHARGED Kwanza Jones
1.3020LIR IN.IONES.L.7020LIR) INNOVATION

41 3

46 40 42 FINALE Madeon
..LECLUCVN.P.LECLERCDN.PETRICCA1 POPCULTUR

40 5

HE'S MY BITCH Traci Lords vs The House Rejects Feat BrianSEA LucasNiV 0
ERTHE OUSE REJECTS 01.SNAIANDASONIAITZ,RJOCAS,S.TOSUNAORDS1 TO

as 43 1

11E-EXTRY

- 0
0 LESSONS IN LOVE Kaskade Featuring Neon Trees

ARAMOVIARISO,INWELDIRINACAPELLISINHEIJOEML0391.111111011WIMILLIABIAINDLIBNIANSALLEN MIN
44 4

45 LANGUAGE Porter Robinson
PROBINSON (P.ROBINSON,N.BRIGHT) SAMPLE S00/1114 BEAT/ATLANTIC/PRP

33 3

- Q 46 DO OR DIE
ESTEELE 0,STELEALLOVETO

Flux Pavilion Featuring Childish 29 2

FEW
0CANNONBALLLISTED) Showtek . Justin Prime

NOT LIST (NOT MUSICAL FREEDOM
47 1

RE -Daisy

1/111

RE-lEarin

0 CALLEDME A SPACEMAN Hardwell Featuring Mitch Crown
NARDWELL (RYAN OE CORPLITUA.CROWN) CLOD,

47 2

CD GLOBAL CONCEPTS Robert DeLong
NOT LISTED (NOT LISTED) ATOMED/OLASSNOTE

49 1

0 INTERNET FRIENDS Knife Party
R.SWIRE.G.IACORIL LEN 14.41CORILLEN.R.SWIRE1 BIG REAT/ATLANTIC/RRP

50 2

0 SWEDISH, MUSE MAFIA Until Now 16

0 3 ETE111-9.,1119,,c,,,.
Bangarang (EP) 59

4 4 !.FIVI:185Y STIRLING Lindsey Stirling 21

5 5 CALVIN HARRIS 18 Months
DECONSTUCTION/FLY EVE/ULTRA/ROC NATION/COLUIABIA

15

10 0 DAVID tUalt,fIcgIng But The Beat 76

8 7 DEADMALIS Album Title Goes Here
MAUS.AP/ULTRA

20

11 . TORO Y MOI Anything In Return 3

0 s FLUX PAVILION Blow The Roof
CIRCUS/BIG

PAVILION 2

0 10RSTO4CtiliTYFTEN/BILBEAT/ATLANTicmc IC°niC (EP)
2

LL VARIOUS ARTISTS NOW That's What' Call A Workout0 UNIVERSWEAN/SONV NIUSIOCAPITOL
7

0 12 MARINA AND THE DIAMONDS Electra Heart 31

0 0 VANIVERRIOUSARTISTSAL/EMI/SONY NS OWTharsati CaliPanyAnthentUUSICKAPITOL 27

15 0 DJANGO DJANGO Django Django 10

17 15 IZTELLA Play Hard (EP) 8

1.183/AILITE
Hurry Up, We're Dreaming.0 0 M83. 69

20 0 ffEla)s croiPEA9,
Clarity 14

ROBERT DELONG Just Movementii 0
EATO/GLASSNOT

1

19 ix VARIOUS ARTISTS UKF Dubstep 2012 9

24 20 GRIMES Visions 43

23 21 VARIOUS ARTISTS 35 Top Hits: Workout Mixes: Vol.3
POWER MUSIC

7

NEW
0VARIOUS ARTISTS Jeff ree's, Vol. 3

SHD/MAD DECENT
1

RE 0 Toirgg.Oi4bbed & Frecrdi A Remix Project 36

RE 0 N Welcome RealitywEnun,
FAIT/CN RRVIRWINTERSCOPE/ILA

65

21 25 PURITY RING Shrines 26

DANCE/MIX SHOW AIRPLAYTM
TITLE Artist
IMPRINT/PROMOMN LABEL (NW

Mill YOU WORRYCIALD 51499HOURM1rlaft91911111585 23
An RALWERKS/CAP1101.

2 2 m7nr,TomEattgoirxrggiEcer,:KeWelch 16

0 0 SCREAM & SHOUT william & Britney Spears
INIIRSCOPE

10

/CCLUNBIA
Krewella

0 0 KREVLIALVLA
E 22

5 gaIEIMILA.FeEIL.1911111er Feat. Nicki Minaj 13

0 6 BEAM ME UP (KILL -MODE) Cazzette 17

O 0 THRINORE/ADA/WARFT
SHOP Macklemore&NERNOS Ryan Lewis Feat Wanz

MACKLE
5

. DON'T STOP THE PARTY Pitbull Feat. TJR
IARAOS/P01.0 GROUNDS/RCA

14

O . myfoxffergmm5E0 David Guetta Feat Sia j,

11 10 LOCKED OUT OF HEAVEN Bruno Mars 12

SAMPLE SIZED/814 BEAT/ATLANTIC/PRP
Porter Robinson0 0 ELANGUAG 7

0 0 I COULDAL/CASABLANEABE THE Ot4E Avicii vs Nicky Romero
VICII /REPUBLIC

3

t4 13 DIAMONDS Rai.

t3 36
SPECTRUM Zedd Feat Matthew Koma 32

15 0 THE CITY Madeon
PORCULTLI

17

10 16
ROE

CRY
TLANTIC

Flo Rida
BO WA

15

201 0 C'IAMONOSABEYNCA
Ke$ha

KE
4

15 0 CLARITY Zedd Feat. Foxes
INTERSCOPE

3

17 0 SUIT & TIE Justin Timberlake Feat. Jay 2
RCA

4

0 AS FRIEND Afrojack Feat. Chris Brown0 3

10 0 IKNEW YOU WERE TROUBLE. Taylor Swift 4

21 0 LOVE RAIN DOWN Markus Schulz Feat Seri 8

21 0 1144Y
Pink 2

23 24
CRUSH M'Black 2

ma 0
REVEALED/CLO
APOLLO

UD ,
Hardwell Feat. Amba Shepherd i

'Shake'
It Style
Has the next "Gangnam Style"
arrived? Powered by social media,
"Harlem Shake" by Bawler
(above) debuts at No. 12 on
Dance/Electronic Songs and at
No. 9 on Dance/Electronic Digital
Songs, boasting 18,000 units sold.
The track isn't just an energetic
song by a New York DJ; it's the
soundtrack to the "Harlem Shake"
dance, the latest viral craze to
hit YouTube. The basic premise:
Record a 30 -second clip of a
group of people unassumingly
hanging out. For the first 15
seconds, one person, usually in a
mask or helmet, begins gyrating
while no one pays him any
mind. Then the beat kicks in and
suddenly everyone in the room
is in a different state of dress
(or undress), dancing or acting
crazily. From Norwegian soldiers
to coeds to Playboy Bunnies to
firefighters to Jimmy Fallon and
his crew, the "Harlem Shake" is
spreading like wildfire.

On Dance Club Songs, DJ/
producer Zedd notches his second
consecutive No.1 with "Clarity."
Featuring chart newcomer Foxes,
the song rises to the top with the
aid of remixes from Tiesto, Style
of Eye and Swanky Tunes, among
others. "Clarity" also moves 9-8
on Dance/Electronic Songs and
36-33 on Dance/Electronic Digital
Songs, where it may benefit
next week from sales of just -
released remixes. Zedd's other
chart -topper, "Spectrum," which
features Matthew KOMa, was the
NO.1 Dance Club Song of 2012.

-Gordon Murray

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data ID



DANCE CLUB SONGSTM
TITLE
IMPRINT/PROMOTION LABEL

Artist ec,
CHART

a F 1 i 4CLARITY Zedd Feat. Foxes 8
- -......-.-. -

0 WE ARE YOUNG VaSSy
AUDACIOUS

12

3 VA VA VOOM Nicki Minaj
YOUNG MONEY/CASH MONEY/REPUBLIC

9

4 SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

9

FELRACLIVRYOCLRASSICS/OD/OFCCA CLASSICS

Tori Amos0 a

6 SORRY Ciara
EPIC

I 9

7 THE LUCKY ONES Kerli
ISLAND/101ND

12

4 BEAUTY AND A BEAT Justin Bieber Feat NXki Minaj
SCHOOLBOVRAVMONEL BRAM/ISLAND/101M

u

9 CATCH MY BREATH Kelly Clarkson
MIKA

9

0 0 RUM AND RAYBANS Sean Kingston Feat. Cher Lloyd
BILMA HEIGHTSMIC

6

0 0 OH MAMA HEY ChrisCox.INFrankie FeaLCrystal Waters
I.. BOY

4

Q 0 TURN AROUND Conor Maynard Feat. Ne-Yo
CAPITOL

5

0 0 AY MAMA MIA
RYA

Mayra Veronica 4

G G I COULD BE THE ONE Avicii vs !Vicky Romero 3
AVICII AG/CASABLANCA/REPUBLIC

MAP

MiashaQ0 EVERYBODY'S BEAUTIFUL 6

0 16 ONE AND ONLY Cherry Cherry Boom Boom
ROYAL PoP

8

12 , DAYS TURN INTO NIGHTS Delerium
NETTWERK

a

0 0 SO HIGH
CASH MOW/ROUND MONEY/PO.1C

Jay Sean 5

10 0 I FOUND YOU The Wanted
GLOBAL TALENT/MERCURY/LONG

to

0 REST OF MY UFE Ludacris Feat.Usher& David GuettaQDIP/DEP
IAM/IIMML

3

0 21 TRY Pink s

0 0 BEAT DON'T STOP C -Rod Feat. Jason Walker
ROSEMINE

5

Q z, GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 5

24 SUPERCHARGED Kwanza Jones
INNOVATION

a

Q is Hem BITCH haci LordsysThe House Rejects Featarian Lucas
SEA TO SCAN

6

30 26 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

4

17 nLEAVING Pet Shop Boys
ASTRAURFRPS/CAPITOL

10

36 JAH NO PARTIAL Major Lazer & Flux Pavillion
DOWNTO.

5

AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL

2

30 I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/BIL BERT/ATIANTIC/RRP

to

21 g UP & UP Haddaway Feat. Mad Stuntman 7

42 0 CRION Ke$ha
NEMOSABFRCA

2

'30
0CLOSER Tegan And Sara

VAPOR/WARNER PROS.

4

28 34 DOOM AND GLOOM The Rolling Stones
THE ROLLING STORFS/.1E/INTERSCOPE

6

, 35 SKYFALL Adele
XL/COLUMBIA

10

46 0 HOLD ME Ono Feat. Dave Aude
MI. TRAIN/TWISTED

2

a u A LOYEI CALL MYOWN Crystal Watery NicolaFasetnASIeve Forest
SOUND OF PIRATES/00 IT YOURSELF

in

REWIND Skye Stevens
ROCK SOCIETY

2

BEAM ME UP (KILL -MODE)
AT NIGHT

Cazzette 1

37 co FREAK Stereo Missile vs. Carlotta Chadwick
TOMMY BOY

it

34 41 BIG BANANA Havana Brown Feat. R3hab
MI/REPUBLIC

u

39 Az DON'T STOP THE PARTY Pitbull Feat. TJR
. SOS/POLO GROUNDS/RCA

16

43 RIGHT NOW Rihanna Feat. David Guetta
SRP/OFF IAN/LONG

3

OVERLOAD
wutruo

Julissa Veloz 2

MR
0FOREVER Ralph Rosario Feat. Frankie

DAMAN
1

45 ee PARTY IN HERE ZOOOM
IOC

8

0 o SWEET NOTHING Calvin Harris Feat. Florence Welch
OECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

19

24 11 GOLD 2012 Spandau Ballet
CHRYSALIS/ASTRALWFIN/S/CAPOOL

12

41 44 EVERY DAY Eric Prydz
ASTRALWFRKS/CAPITOL

13

NE,
0GIMME ALL (RING MY BELL) Princess X

INESSA LEE

1

Ela

0

-r

EURO
DIGITAL SONGS

TITLE
IMPRINT/1AM

COMPILED BY NIELSEN SOUNOSCAN WCTERNATNWIAL

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
ACM/ MORE

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOK

STAY
SRKIEF LAM

tr.Egt Movement

Rihanna Feat. Mikky Ekko

WHITE NOISE Disclosure Feat. AlunaGeorge
ISLAN

I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/MERCURY

MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy
DECRIDANCl/FLIELED BY RAMER/ISLAND

HALL OF FAME The Script Feat. will.i.am
PFILINMENIC/R./EPIC

GANGNAM STYLE
YL/SCHOOLBOWREPUBLIC/ISLAND

DP/DEFIAMONDS
SR

PSY

Rihanna

GERMANY

TITLE
IMPRINT/LABEL

Artist

SCREAM & SHOUT
INTERSCOPC

HEAVEN
.MR01E/COLUMBIA

will.i.am & Britney Spears

Depeche Mode

HALL OF FAME The Script Feat. will.i.am
PHONOGNIC/FRIC

TROUBLEMAKER 011y Murs Feat. Flo Rida
SYCO/EPIC

I
ECORD
LOVE I

R
PTY

TENALLANTIC
Icona Pop Feat. Charli XCX

GILDER IM KOPF Sick)
BERLIN/UNIVERSAL

TNACKLFMORFHRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz

PEOPLE HELP THE PEOPLE Bird,/
1301FLOOR/WARNIR

GANGNAM STYLE
ND

CASTLESHOP/WARNEROF GLASS
MACHINE BROS.

FRANCE

PSY

Linkin Park

DIGITAL SONGS COMPILED BY NIELSEN SOUHEISCAN INTERNATIONAL

TITLE
RINTNACC L

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEORE

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPL

DAY/RECKONING121.4G,L SONG Asaf Avidan & The Mojos

JAPAN
JAPAN HOT 100

O

MEI
66

92

23

TITLE
IIIIMITLABEL

EXPOSE
HSTORIA

SHORTCAKE

COMPILED BY HANNHIN/SOUNDSCAN JAPAN/0,6,0i

Kat-Tun

Yuki Kashiwagi

MADE OF GOLD DREAMS COME TRUE feat. DABADA
UNIVERSAL

CHOCO NO DOREI
AVE.MORE

SPECTRUM
UNIVERSAL

SKE48

Zedd Feat. Matthew Koma

29 6 SAKURA NO KOE moto
VILLA. AGAIN

5

17

8

MUSIC
VIR Sakanaction

NAMIDA WO BUTTOBASE!! Keisuke Kuwata
VICTOR

TRYERN AGAIN
NORTH PIUS,

CALRSALL ME MAYBE
UNIVE

Mai Kuraki

Carly Rae Jepsen

UNITED KINGDOM

TITLE
IMPRINT/LANK

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
ACKLEMORE

WHITE NOISE Disclosure Feat. AlunaGeorge
ISLAN

nT.I.t1(211;59.01,3i,naplayers Feat. Far East Movement

CLOWN
VIRGIN

Emeli Sande

MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy
DECIRDANCE,LIELED BY PAR./ISLAND

SCREAM & SHOUT will.i.am & Britney Spears
INTER SCOPE

DRINKING
VE/COILIMBIA

FROM THE BOTTLE Calvin Hams Feat. Tinie Tempah
FLY

STAY
SRP/OEF JAM

Rihanna Feat. Mikky Ekko

I KNEWYOURCURY WERE TROUBLE. Taylor Swift
BIG MACH /ME

BASSLI NNE JUNKIE
MTH STA/ISL AND

CANADA
BILLBOARD CANADIAN NOT 100

TITLE
IMPRINT/LABEL

3

2

LOCKED OUT OF HEAVEN Bruno Mars 4
ATLANTIC

DIAMONDS
SRP/0..

BORN TO DIE
MERCURY

STAY
SRP/DER .

Rihanna 6

Olympe

Rihanna Feat. Mikky Ekko

GET UP (RATTLE) Bingo Players Feat. Far East Movement
SPINNI8

SKYFALL

PEOPLE HELP THE PEOPLE
16.ELOORIWARN.

KOREA

Adele

Birdy

KOREA K -POP NOT 100

LAST THIS

IMPRINT,
TITLE

WEEK WEEK ABEL

3

2

5

4

18

48

53

7

8

1

2

3

4

5

7

8

9

10

COMPILED BY BILLBOARD KOREA

Artist

GONE NOT AROUND ANY LONGER Sistarl9
STARSHIP ENTERTAINMENT

SHOWER OF TEARS BAE CHI GI (Feat. Ailee)
MC ENTERTAINMENT

TEARSNICK
ENTERTAINMENT

Leessang (Feat. Eugene of The SEEYA)
DOUBLE

MONODRAMA Huh Gak (With Yoo Seung Woo)
A CUBE ENTERTAINMENT

I'M SORRY
FRC ENTERTAINMENT

CNBLUE

ILL CAN'T LIVEENTERTAINMENTBECAUSE OF YOU Seo In Kuk (Feat. Verbal lint)
IIVFISH

1
A C440UBE ENiERTAINMENT

Huh Gak

ITS BEEN SO LONG
LOEN ENTERTAINMENT

Ra. D (Feat. Shin Ji Soo)

HELLO T'S ME
NTEINTERTAINMENT 8. VWHO ENTIRMISF

4Men

I GOT A BOYIM
ENTERTAINMENT

Girls' Generation

5

7

8

11

9

2

3

4

5

6

7

8

9

Dizzee Rascal

C
COMPILED BV NIELSEN SOUMOSCAM/NIELSEN BDS

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACHUEARNER

HO HEY
DUALTONE.NE ALONE

The Lumineers

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE/UNIVERSAL

I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE /UNIVERSAL

TRY
RCA/SONY MUSIC

Pink

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC/WARNER

HOME
IWINTERSCOPEAINIVERSAL

Phillip Phillips

STOMPA
SERENADER SOURCE/EMI

Serena Ryder

DAYLIGHT
ARM/OCTONE/UNIVERSAL

Maroon 5

INNER NINJA
ALF /LIFE/UNIVE.AL

Classified Feat. David Miles

AUSTRALIA
DIGITAL SONGS

TITLE ABEL

2

4

3

COMPILED EW NIELSEN SOMIDSCAM IMIERNATIONAL

Artist

JUST GIVE ME A REASON PIO

SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
PIACKLEMOPE

wevrAyTLE) Bingo Players Feat. Far East Movement

IMPOSSIBLE James Arthur

LANTERNS
EMI

H HEY
DUALO TONE/ROGUE

Birds Of Tokyo

The Lumineers

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE

WHEN I WAS YOUR MAN
ATLANTIC

EVERYBODY TALKS
MERCURY

Bruno Mars

Neon Trees

SCREAM & SHOUT will.i.am & Britney Spears
NTERSCOPE

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.23.2013



MEXICO
AIRPLAY

TITLE
IMPRINT/LABEL

COMPILED ITY WISER OM

Artist

LOCKED OUT OF HEAVEN Bruno Mars
ATIANTICMARNFR

DON'T YOU WORRY 011ID Swedish House Mafia Feat. John Martin
ASTRALWERKS/CAPITOL

LLORAR
WARNER

DIAMONDS
SR/DEF JAM/UNIVERSAL

Jesse & Joy Feat. Mario Domm

Rihanna

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPEANIIVERSAL

DON'T STOP THE PARTY Pitbull Feat. TJR
305/0010 GROUNDS/RCA/SONY MUSIC

LA NOCHE
WARNER

SIN TI
SONY MUSIC

ONE MORE NIGHT
0.81.1 IOCTONE/UX P L

HOMBRE DE HOJALATA
WENCES R01.10

Sandoval

Sasha Benny Erik

Maroon 5

Wences Romo

SPAIN
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN Pr -ERN., 14,

TITLE
IMPRINT/UM

t st

SCREAM & SHOUT
INTERSCOPE

EL BEO
TRIMECAAMSI

TRY

will.i.am & Britney Spears

Pablo Alboran

PInkL1)AGRIMAS DESORDENADAS Melendi
V) N1

WARNER
CNI

rI
TE PINTARON PAJARITOS Yandar & Yostin Feat. Andy Riviera
WE LOVE ASERE /SONY MUSIC C)

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

EL BESOEN

DIAMONDS
SRP/DEF JAM

Pablo Alboran

Rihanna

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR 30S/POLO GROUNDSACA

V UELVO A VERT/SONT

MUESIC
Malu Feat. PAblo Alboran

DE ESTA COMPILACION

PORTUGAL
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE
IMPRINT/LABEL

DIAMONDS
SR/DEF JAM

Artist

Rihanna

BENEATH YOUR BEAUTIFUL tabrinth Feat. Emeli Sande
ncO

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
PCA

ONE DAY/RECKONING SONG Asaf Avidan & The Mojos
TEL DAVAR. FOUR/COLUMBIA

HO HEY
DUALTONEMECCA

The Lumineers

DON'T YOU WORRY CHILD Swedish House Mafia Feat John Martin
SHM/ VIRGIN

WHEN I WAS YOUR MAN Bruno Mars
ATLAN1R.

GUESS IT'S ALRIGHT
UNIVERSAL

Kika

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

HALL OFEPICFAME
PHON

SWEDEN
DIGITAL SONGS

LAST nis
WEEK WEEK

TITLE
IMPRINT/LABEL

The Script Feat. will.i.am

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

LET HER GO
BLACK CROW/ EMBASSY OF MUSIC/SONY MUSIC

UNCOVER
RECORD COMPANY TEN/UNIVERSAL

Artist

Passenger

Zara Larsson

SCREAM & SHOUT will.i.am & Britney Spears

STROVTAG A/SONYIHEMBVGDEN
MUSICA DE LA SANT MUSIC

Mando Diao

EN APA SOM LIKNAR DIG Darin
EVA/EMI

GANGNAM STYLE
YO/SCHOOLBCWREPUBL IC/ISLAND

STAY
SRP/DEF JAM

PAY

Rihanna Feat. Mikky Ekko

HANDERNA MOT HIMLEN Petra Marklund
RAMA/FAMILY TREE

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKL MORE

DON'TYOU WORRY GUILD Swedish House Mafia Feat John Martin
SHEA/VIRGIN

a)
u_

CONCERT GROSSES

2

3

4

5

6

7

8

9

10

11

13

14

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

32

33

34

35

GROSS
PER TICKET PRICE(S)

ARTIST
VENUE

DATE

ATTENDA

CAPACITYNCE

PROMOTER

$1,990,015 ANDREA BOCELLI
4350/575 MST CENTER, SUNRISE, FLA.

FEB. 8 111,902,402
PRANKL RUSSO, GELB PROMOTIONS

$1,406,235 GEORGE STRAIT, MARTINA MCBRIDE
589.50369.511 SLEEP TRAIN ARENA, SACRAMENTO 14709

IAN. 31 SELLOUT

THE MESSINA GROUP/AEL LIVE

$1,245,633 GEORGE STRAIT, MARTINA MCBRIDE
58950/569.50 SAVE MART CENTER. FRESNO, CALIF.

FEB. I S0)/A
THE MESSINA GROOP/AEG LIVE

$1,023,209 EME15
(13.148200 PESOS) AUDITORIO NACIONAL, MENICO CITY

$28.72 NOV.25. MN. 27
A% OCESA.CIE

34348 FOUR SHOWS.° SELLOUTS

$879,625 JIMMY BUFFETT
5135335 VETERANS MEMORIAL ARENA. LACKSONVILLE 10,127 LIVE NATION the top Boxscore ranking of the

FEB. 7 11.908 week with a concert performance

$587,184 HIT FACTORY: STEPS, KYLIE MINOGUE, JASON DONOVAN & OTHERS
In south Florida on the heels of
the debut of Passione, his most

(E361,0891 02 ARENA, LONDON LIVE NATION

$80.49369.11 DEC. 21

'Passione'
Play

$581,672 TRANS -SIBERIAN ORCHESTRA
$60.503S0.50/ ROSE CARDEN, PORTLAND 11,3
$4050330.50 NOM 25 14.520

LIVE NATION

!!.7.1V
CARRIE UNDERWOOD, HUNTER HAYES
WELLS FARGO ARENA, DES MOINES

OEC. 14 10,251

AEG LIVE, INTEL ITF PROMOTIONS

$569,994 NICKI MINAJ, TYGA
3544789 AUSTRALIAN) BRISBANE ENTERTAINMENT CENTRE, BRISBANE 4.803
$135.41362.5S DEC, 6,819

LIVE NATION

$567,444 SILBERMOND, UNDISCOUVERT SOUL, TOM LONEBURGER
(524000 FRANCS) DION. ZURICH 4654 GOOD NEWS PRODUCTIONS

575.30304.3H 0E0.19 8,700

$565,552 THE WHO, VINTAGE TROUBLE
$111391 011EGAN SUN ARENA, UNCASVILLC CONN. 5.059

DEC. 9 SELLOUT

$564,727 LEONARD COHEN
3571.492 CANADIAN) BUDWEISER GARDENS. LONDON. ONTARIO 5.017 CONCERTS WEST/AEG LIVE

524.77/548.91 DEC. II SELLOUT

$56501,713 DEADMAUSRY, CHRIS LAKE, MORD FUSTANG
35S7,9 CANADIAN) IMO . 7000
$100.623

CENTRE CALLA

70A2 DEL. 28 SELLOUT

THE UNION

$558,872 LIONEL RICHIE, OCEANA
1E430,8) 02 WORLD. HAMBURG 7620
M13.60/$720 OEC3 09,358 KARSTEN IMINKE KOKERTDIREKTION

$556,803 ROB ZOMBIE & MARILYN MANSON
33470/313) 02 ARENA, LONDON 9,592

$60.1084808 NOV.. 1146
KILIMANJARO LIVE/AEG LIVE

$550,278 CARRIE UNDERWOOD, HUNTER HAYES
Maw. WELLS FARGO CENTER, PHILADELPHIA 9,547

NOM. za 10216
AEG LIVE

$545,330 LUKE BRYAN, THOMPSON SQUARE, FLORIDA GEORGIA LINE
5.325.29 AMWAY CENTER. ORLANDO 13.194 LIVE NATION

IAN. 26 13,470

$542,778 2AC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
566.50327 MCC ARENA. BIRMINGHAM. ALA. 11230 RED MOUNTAIN ENTERTAINMENT

DEC. 29 SELLOUT

580.50/549.50
JONAS BROTHERS
PANTAGES 'THEATRE. LOS ANGELES

NOV. .29
8,011 NEDERLANDER. LIVE NATION

THREE SELLOUTS

$530,212 CARRIE UNDERWOOD, HUNTER HAYES
563,0343.50 CONSUL ENERGY CENTER. PITTSBURGH

NOV. 27 9075

$528,666 LEONARD COHEN
3538.1.29 CANADIAN) K -ROCK CENTRE. KINGSTON, ONTARIO

$24406348.63 DECO
,8.13

SELLOUT

CONCERTS WEST/AEG ME

$520,076 ANDRE RIEU
(8401.20O9) FOREST NATIONAL. BRUSSELS 6.203 OLIVE. ANDRE RIEU PRODUCTIONS

$95.90/557.04 NOV. 27-28 10000 TWO SHOWS

$518,986 THE POGUES, FRANK TURNER & THE SLEEPING SOULS
(£319,023)$73.21352.87 02 AMA. LONDON BA. SIN CONCERTS

REC. 20 9,300

$518,957 SEEED, THEOPHILUS LONDON
(1400.0381 02 WORLD. HAMBURG L2.181

$60.13/554.16 NOV 26 SELLOUT

FRP SCORPIO KONZERTPRODUKTIONEN

$516,102 LEONARD COHEN
3523,772 CANADIAN) COLISEF PEPSI, QUEBEC CITY 6.537

$246.34/52907 DEC. 2 SELLOUT

CONCERTS WEST/AEG LIVE

$515,172 CARRIE UNDERWOOD, HUNTER HAYES
$66346 SCHOTTENSTEIN CENTER. COLUMBUS OHIO 9,022

DEC. II SELLOUT

!LT!, THE WHO, VINTAGE TROUBLE
TARG CENTER, MINNEAPOLIS 7.154

SUET 7,691

AEG LIVE

$512,836 CARRIE UNDERWOOD, HUNTER HAYES
566346 NASSAU COLISEUM. UNIONDALE, N.Y. 8,526

NOV. 30 &727

AEG LIVE

$500,955 CARRIE UNDERWOOD, HUNTER HAYES
3497.063 CANADIAN) BUDWEISER GARDENS, LONDON, ONTARIO. CANADA 7995

$68.53347.37 DEC 6 SELLOUT

AEG LIVE

$499,966 CARRIE UNDERWOOD, HUNTER HAYES
$63.50/$42.50 BANKERS LIFE EIELDMISE, INDIANAPOLIS 8,964

NOV. 24 SELLOUT

$485,812 VICTOR & LEO
11,010.655 REAISI CREDICARD HALL, SAD PAULO 0835 T4F.TIME FOR ELM

5120.17/52884 DEC.13-16 11.591E0DR SHOWS

$485,622 ZAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
$67.50357.50/543 ALLEN COUNTY COLISEUM. FORT WAYNE. INC 8,750 JAM PRODUCTIONS, OUTBACK

IAN. II SELLOUT CONCERTS. SOUND EVENTS

$477,040 CARRIE UNDERWOOD, HUNTER HAYES
566346 13138T CENTER, SUNRISE. FLA. 7945

DEC.. 8.6
AEG LIVE

$476,935 CARRIE UNDERWOOD, HUNTER HAYES
86340343.50 FEDEXFORUM, MEMPHIS 4367

DEC. 18 SELLOUT

AEG LIVE

$472,914 ZAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
$67.30357.60343 PEORIA CIVIC CENTER, PEORIA, ILL. x621 MM PRODUCTIONS,10 GOLDBERG CO.,

JAN.12 SELLOUT OUTBACK CONCERTS. SOUND EVENTS

Italian tenor Andrea Rocelli scores

recent album released Jan. 29.
The set of love songs includes
duets with Jennifer Lopez and
Nelly Furtado as well as a
rendition of "La Vie en Rose" with
the virtual vocals of Edith Piaf.
Bocelli's Feb. 8 concert at the
BM Center in Florida's Broward
County marked the launch of
his 2013 tour that will take the
classical artist to cities throughout
the world until early December. An
appearance at the du World music
festival on March 22 in Abu Dhabi,
United Arab Emirates, is next on
the calendar for the famed opera
singer.

Six -time Grammy Award winner
Carrie Underwood, who just took
home the prize for best country
solo performance for "Blown
Away," the title track from her
latest album, lands nine concerts
on the Boxscore chart. The top
grosser, at No. 8, was a Dec.14
event at Wells Fargo Arena in
Des Moines, Iowa. The shows
were all from the fall 2012 leg of
the country star's Blown Away
tour that played concert venues

America.
The

, Australia and North

The winner of the Grammy for
best country album, lac Brown
Band, also charts this week with
recent concert performances.
The band's shows in Birmingham,
Ala.; Fort Wayne, Ind.: and Peoria,
III., rank at Nos. 18,32 and 35,
respectively. -Bob Allen

Data for week of 02.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



CO DA
This Week's Trend Report:

Biggest Hot Digital
Songs Movers

THIS ISSUE WE LOOK AT

TWO WEEKS' WORTH OF
DATA, HIGHLIGHTING TOP
% GAINERS OF THE WEEK

THAT ALSO GAINED IN THE
PREVIOUS WEEK.

SALES DATA COURTESY OF NIELSEN SOUNDSCAN

KEY TO GENRE
DANCE/ELECTRONIC
ROCK
POP

HOW TO READ THIS GRAPHIC

PERCENTAGE
CHANGE THIS
WEEK

PERCENTAGE
CHANGE ONE
WEEK AGO

O
PITBULL
This Week:46 (52,000 sold)
Last Week: 52 (34,000)
Sampling a-ha's 1985
Billboard Hot 100 No.
1 "Take on Me," the
collaboration is likewise
finding support at radio, as it
climbs 31-29 on Mainstream
Top 40 with a 79% increase
in plays. The track has
already reached the top 10 of
multiple European charts; it
rose to No. 7 on the Official
U.K. Singles list last month.

SIM

109,111
gal Ekko

OLLY MURS
This Week: 37 (54,000)
Last Week:39 (45,000)
The British pop singer
seems to have found himself
a budding hit single with
"Troublemaker" (featuring
Flo Rida) as it continues to
make weekly gains in sales.
The song also rises 57-49
on the Billboard Hot 100,
having already surpassed
the No. 96 peak of his only
previous hit, 'Heart Skips a
Beat," last September.

0%

BRUNO MARS
This Week: 4 (159,000)
Last Week:7 (105,000)
Ballad follows "Locked Out
of Heaven" as the second
single from Mars' Unorthodox
Jukebox. Its quick step up the
Hot Digital Songs chart also
comes as it rises on the Hot
100 Airplay tally, moving 70-
51-30 in the last three weeks.
Further, its video collected 5
million views in its first nine
days of release.

HALO

Beyo4,

681%
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BEYONCS
This Week: 66 (32,000)
Last Week: - (19,000)
She closed her Feb. 3 Super
Bowl halftime performance
with "Halo," so the song
naturally sees a big post-
game lift, spread across two
sales weeks (the first ending
at midnight following the
game and the second ending
Feb.10), while "Crazy in Love,"
which she also performed,
makes a slightly larger gain
across the fortnight.

U
RIHANNA
This Week:25 (67,000)
Last Week:- (17,000)
The song's sales spike is
doubly pushed by its budding
growth at radio (34-30 on the
Mainstream Top 40 chart)
and Rihanna's performance
of it at the Grammy Awards
(Feb. 10). R&B/hip-hop radio
is toasting "Pour It Up," which
gains by 15% to 60,000 and
pushes 10-8 on Hot R&B/
Hip -Hop Songs.
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StateFarm billboard
PRESENTS

LATCO APRIL 23 - 25, 2013 MIAMI

ANNOUNCING THE 2013 FINALISTS!

Don Omar

.4 Jenni Rivera

Pitbull

3Ball MTY

Shakira
el Prince Royce

Michel Telo

B

P, MORE

See the Complete List of Finalists at www.BillboardLatinConference.com

PICTURED: 2012 BILLBOARD LATIN MUSIC AWARDS

Tickets are ONLY available with Conference Registration

REGISTER NOW
www.BillboardLatinConference.com

REGISTRATION INFORMATION: 212.493.4263 I Conferences@Billboard.com
SPONSORSHIP INFORMATION: 646.315.2961 I Cebele.Marquez@Billboard.com

PRESENTING SPONSOR: CONFERENCE SPONSOR:

AStateFarm° POEM kSCAP -011131., ARM 111.1
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