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in my opinion, is change the landscape of music and the music business." -Simon Cowell

"Tommy is a guru.... He has created more superstars than anyone else." -Jennifer Lopez

tot14,#4411) itsefr
CrGRAND CENTRAL Available in hardcover, downloadable audio, and e -book formatsC PUBLISHING

Hachette Book Group
grandcentralpublishing.com arc Steve Ellis



VIEWP
Jody Gerson
photographed in
Los Angeles.

ON THE
COVER
Clive Davis
photograph
by Gavin
Bond for
Billboard.
Setdesign by
Rob Strauss
Studio.
Grooming
by Starr
Blackshere.
Styling by
Sydney Rose
Thomas.

P.84 "Music is
licensed more
than ever before,
and it continues
to define
people's lives."
JODY
GERSON

INT

P.18 "Paul got straight to the point:
`I've decided to split with Artie,' he
said. From a business standpoint, this
was devastating news for Columbia.
Simon & Garfunkel were standing in
the highest tier of the most successful
artists in the world at that point."

CLIVE DAVIS

P.90 "A lot of people refer to power as shooting
a loaded gun. When you have to shoot the IRVING
gun, you've lost the power. Other people's
knowledge of your gun should be enough." AZOFF

THE POWER 100
1. Lucian Grainge
2. Conan Capshaw
3. Martin Bendier
4. Michael Rapino
5. Doug Morris
6. Len Blavatnik
7. Rob Light
8. Tim Leiweke
9. Marc Geiger

10. Jimmy lovine
11. Eddy Cue

& Robert Kondrk
12. Bob Pittman
13. Frank Cooper
14. Stephen Cooper
15. Rob Stringer
16. Randy Phillips
17. Emmanuel Seuge

& Joe Belliotti
18. Barry Weiss
19. Julie Greenwald

& Craig Kaltman
20. Clive Davis
21. Arthur Fogel
22. Peter Edge &

Tom Corson
23. Rio Caraeff
24. John Hogan
25. Daniel Ek
26. Charles Attal,

Charlie Jones &
Charlie Walker

27. Dan Mason
28. Zach Horowitz
29. Ronald "Slim"

Williams & Bryan
"Baby" Williams

30. Simon Cowell
31. Lewis Dickey
32. Steve Barnett
33. Mark Campana

& Bob Roux
34. Joel Katz
35. Monte &

Avery Lipman
36. Cameron Strang
37. Chip Hooper
38. Dr. Luke
39. Scott Borchetta
40. Antonio "L.A." Reid
41. John Janick
42. Scooter Braun
43. Robert Kyncl
44. Hartwig Masuch
45. Scott Sperling
46. Nathan Hubbard
47. Steve Bartels
48. Tom Poleman
49. Jay Brown
50. Mike Dungan
51. John Branca
52. Tim Westergren
53. Lia Vollack
54. Willard Ahdritz

THIS WEEK
Volume 125

No. 6

55. Cliff Bernstein
& Peter Mensch

56. Neil Portnow
57. Troy Carter
58. Paul Chibe
59. Ryan Seacrest
60. Allen Grubman
61. Daniel Glass

62. Robert Greenblatt
63. Dennis Arfa
64. Martin Mills
65. John Sykes
66. Jennifer Breithaupt
67. Jan Jeffries
68. Clint Higham
69. Guy Oseary
70. Cortez Bryant

& Gee Roberson
71. Sean Parker
72. Rich Lehrfeld
73. Raoul Alarcon Jr.
74. Peter Luukko
75. Jesus Lopez
76. Anne Stanchfield
77. Scott Greenstein
78. Melissa Lonner
79. David Israelite
80. Paul Tollett
81. Gary Overton
82. Jon Platt
83. Bill Carr
84. Jody Gerson
85. Paul Rosenberg
86. John Frankenheimer
87. Tifanie Van

Lear-Frever
88. Molly Peck
89. Max Martin
90. Jeff Toig
91. Pasquale Rotella
92. Melissa Ormond
93. Debra Lee
94. Anya Grundmann
95. Afo Verde
96. Aaron Rosenberg
97. Brian O'Connell
98. Jose Valle
99. Chris Tsakalakis

100. Roland Swenson

5 Letter From
the Editor

26 Free Agent
Lyor Cohen

64 Thought
Leader
Paul McGuinness

90 Final Word
Irving Azoff

CHARTS
67 Over the Counter
68 Charts

BILLBOARD APP

Download this
week's issue and
get exclusive access
to charts, news
and more. Go to
billboard.com/ipad

MOST -READ ON BILLBOARD.BIZ

1 Watch the Flaming Lips' Super
Bowl ad 2 Halftime show's
biggest sales bumps 3 Black Veil
Brides live 4 Watch all music -
based Super Bowl ads 5 Justin
Timberlake debuts new songs

NOW ON BILLBOARD.COM
1 Full Grammys coverage 2
Joey Bada$$ Next Big Thing
performance 3 Chrisette
Michele, Melanie Fiona, Jessica
Sanchez pay tribute to Whitney
4 The 50 biggest "love" songs

JODY GERSON PHOTOGRAPH BY JOSEPH LLANES FEBRUARY 16, 2013 I WWW.BILLBOARD.BIZ



MORE

MORE
FRFS

1

MORE EXCITEV E\T

MORE MUSIC. MORE SPORTS. MORE DINING. MORE FAMILY.

Use any Citi card to get the benefits of Private Pass . Thousands of events, exclusive
experiences, pre -sale tickets and more.

citiprivatepass.com

Any Citi MasterCard, American Express or Visa credit card customer or Citibank debit card customer may take advantage of Private Pass offers.

Copyright © 2013, Citibank, N.A. Citi, Citibank, Private Pass and Citi with Arc Design are registered service marks of Citigroup Inc.



FROM BILLBOARD

My first memory of Lucian Grainge
is him leaning over his desk, yelling
at me. This was in his London office
in early 2009, when he was running the international business for Doug Morris, then -CEO of Universal Music Group.
Grainge isn't a small man, and I remember my heartbeat stepping up a notch as I tried to sit impassively in the chair
that I wished had been positioned a few feet further back.

I had asked Lucian about a particular decision Universal had made regarding a wireless music service. "You have no
idea what it's like," he thundered. "Every decision we make sets a precedent. It's not easy to know the difference between
those who want to help us and those who want to kill us!"

It was a moment, I felt, of raw honesty, and I respected Grainge all the more for his passion. This was a person-like so
many on the Power ioo list-who simply burned to succeed. His desire to win was as palpable as his volume.

Power can be the ability to influence people with or without resistance. To cause or prevent an action. To act
or to not act. In physics, power is the work/time ratio. But the most applicable definition of power that I found for
this music industry at this moment-and the one that made me recall my first proper meeting with this year's No.
power broker, Lucian Grainge-was from Henry Kissinger. He defined it as "a vision of the future coupled with a
capacity to bring it about." Kissinger, who wrote this for Forbes in z00% knows a bit about power. He served as Sec-
retary of State under Presidents Nixon and Ford, and his actions were central to improving Soviet relations during
the Cold War, as well as initiating contact with China. Remember that next time you think things between publish-
ers and digital services look hopeless.

A vision for the future. While some of their visions compete, and undoubtedly history will prove some of them to be
wildly off base, there's not an executive anywhere near the top of this list who doesn't know the world they are working
feverishly to create. You don't think major labels have a future? Lucian Grainge is doubling down. You think the rates you
pay are onerous? Sorry Pandora, but Marty Bandier is on line one. The profit margins of the live business are too thin?
Michael Rapino wants to build ancillaries and content and technology products and essentially own the fan experience in
a way that changes the game. There are people on all sides of each of these leaders shouting why they are wrong, but they
are making their visions become reality.

Rapino, Sandier, Grainge and others on this list have ended up in positions of incredible power and influence based on
sterling track records that show that time and time again they weren't just able to make the right call, but they were will-
ing to make it when others were not. These are paralyzing times, when information overload can lead quickly to inactivity.
The men and women on this list act, and they act decisively.

This notion inspires, and that's why the Power ioo issue was created. Yes, the Billboard team and our combined
centuries of experience endlessly debated the relative value of market share and revenue projections, cold streaks versus
hit -filled histories to produce this ranking. But our chief goal is to encourage more of you readers to think about your vi-
sion of the future, and the leverage you have to bring it about. We're all blessed to have been given this life in music. This
is not the time for conservatism or self-preservation. Let us one day look back on our time in the game and know that we
chased the biggest and the boldest of ideas with everything we had. Love him or hate him, believe in his vision or don't,
Lucian Grainge grabbed for his golden ring with Universal's acquisition of EMI. I'm proud to have a hand in this list that
recognizes his accomplishments, the accomplishments of so many others, and may yet one day recognize yours.

What's stopping you?O

BILL WERDE, Editorial Director
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Lucian
Grainge
CHAIRMAN

UNIVERSAL MUSIC GROUP

POWER MOVE UMG's $1.9 billion acquisition of EMI Recorded Music gave
Grainge a market -share boost, and another label group to drive content,
innovation and profits.

If "power" means moving markets or greenlighting massive spends,
Universal Music Group chairman Lucian Grainge demonstrated a
staggering penchant for it when UMG completed its $1.9 billion ac-
quisition of EMI's recorded -music assets in September zoiz. Grainge
is a fierce and tireless advocate for the recorded -music business.

"If you look at the profitability pool for all of music," he says, tak-
ing time to speak with Billboard from his suite at the Four Seasons on a recent visit
to New York, "I'd think recorded music would be responsible for 6o% -7o% of it."

Grainge has structured Capitol Records Group, which came as part of the deal,
as its own major label, plucking former Columbia COO Steve Barnett (No. 32) as
chairman/CEO of CRG. "You should go in there and see whether I delivered in a
matter of iz or 14 weeks everything I said I was going to deliver,"
Grainge says. "I've taken EMI back to where it was so or is years
ago, back to when [former president] Ken [Berry] and [wife/
EMI executive] Nancy were there ... when the label was alive."

Today, UMG's album market share is up to 40.6%, and as you'll
see below, Grainge believes there's a lot of opportunity ahead.

-Bill Werde

Who are your mentors?
I don't think that one can be specific. I'm 52. By the time you get
to sz, you've had so much life experience, both positive as well as
negative, that they're the things that round you. There are philos-
ophies that you learn from mentoring, and it doesn't necessarily
have to be one individual.

The thing that I've learned the most from the two or three people who I've re-
spected the most is that music, A&R people-the people that create music, that can
spark, identify ... bring things that sell-that's the king.

Is there a philosophy that has been a guiding principle for you, or that you
think is very important throughout your rise to power?
Keep going. Charge. Just keep going.

When you're running an organization the size of the one that you're run-
ning, how do you create a culture of accountability?
I have one very simple philosophy that I think people who have worked with me have
heard me say many times, which is that the fish stinks from the head.

The recorded -music industry-do you feel like it is in the middle of a turn-
around? Do you feel like it's hit a bottom?
We've thought it before. We may not have expressed it. Different people may have
implied different things depending upon what their corporate structure is. If you're
in a public company and you make forecasts, you can't do that. So, I'm trained not to
say things that can't be substantiated. I can only answer it in one way: You can see by
my actions that I believe in this business. I believe in the economics. I believe in the
data that I'm seeing because we invested.

When you look at the Nielsen SoundScan numbers for the last couple of
years, the music business has basically been flat on the sale of albums,
with singles up a bit. This year, it's early going, but you're up a few per-
centage points. If you look at the full revenue picture that is the potential
of a recorded -music company, is it much better than that?
It's a very good question, and it's something we talk about internally a lot. You look at
market share and fixed overheads and your variable overheads and you end up with
a number. That is now not the case. Market share is not an indicator of profitability,
whereas before it may have been. In terms of these businesses, our challenge as an

industry is to monetize the usage of our product, of our content,
of our right-that is not being monetized. The data shows and has
proved that the enjoyment, the pleasure, the use, the interest in
music has never been higher. Ironically, our ability to monetize
that through distribution has never been lower. That's why I'm
confident. That's why we continue to invest both in [mergers and
acquisitions], strategically, in new artists, in our catalog develop-
ment-everything. So, there are pieces of the income stream that
are coming in. We're monetizing things that we've not monetized
before, and they're coming in elsewhere in the balance sheet.

Can you give examples?
Video monetization is a small example. Videos for the first 3o

years were a promotional cost. And now, it gives me great pleasure to hear our mar-
keting people say, "We can spend a bit more on the video, make it better, because our
assumption is that we're going to get it in this way." That's an obvious one. Perfor-
mance rights. Neighboring rights. Satellite radio rights. All crucial to a part of what
we're doing.

I want to talk a little bit about power.
Power is about who calls who and whose call you take. That's power. Power is a com-
bination of the ability to write checks, the ability to make things happen, the ability
to block things-political power, the ability to testify and the requirement to testify
at a senate hearing and have five commissioners against zero in favor of what you
said. Power is the ability to buy and sell businesses. Power is the ability to stop new
services. Power is the ability to create new services. That's power.O

So what does that mean to you?
That everybody in the organization should, franldy, operate the same way that I op-
erate. And, that if they don't intemalize it, when people behave badly, everybody iv  I
else in the organization is likely to behave badly. If you behave well, then that fil- we re monetizing things that
ters down ... I don't think that that's about this business or my job or this company.
That's a philosophy in life. we've not monetized before.'
0 BILLBOARD I FEBRUARY 16, 2013 PHOTOGRAPH BY JOSEPH LLANES
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POWER MOVE
Quietly has taken stakes
in monster festivals,
including Bonnaroo,
Lollapalooza and Austin
City Limits; 60 managers
in seven cities oversee
wide range of careers,
from DMB and Phish to
Miley and Tiesto.

Coran
Capshaw
photographed
in New York.

POWER MOVE
Orchestrated $2.2 billion
deal that united Sony/
ATV Music Publishing
with EMI Music
Publishing,turning the
company into the No.
1 song publisher in the
world.

Coran
Capshaw
FOUNDER/OWNER, RED LIGHT MANAGEMENT, STARR HILL
PRESENTS; PARTNER, ATO RECORDS, TBD RECORDS

Coran Capshaw, the enigmatic dealmaker who runs the world's larg-
est indie management company, hates interviews. When he does chat,
however, ratherthan discussing his own landscape -changing industry
moves, he usually limits his comments to supporting a given act: "Our
wins come through the wins of the artists we work with," he says.

A former nightclub owner based in Charlottesville, Va., Capshaw
launched Red Light Management with his sole client Dave Matthews
Band, taking the lessons about fan community that he learned as a
longtime Deadhead and applying them to the Internet age. The result
helped steer DMB to superstardom. The act earned more than $41
million on the road from just 41 shows in zorz, according to Billboard
Boxscore, and its latest RCA release became the group's sixth consec-
utive studio album to debut at No. 1.

Along the way, Capshaw pioneered direct -to -fan marketing with
MusicToday, bankrolled the initial Bonnaroo in 2002,
launched labels ATO and TBD, and quietly invested in
an array of music biz properties that includes promoter
C3 Presents (No. z6). Red Light sister company Starr
Hill Presents operates the nTelos Wireless Pavilion in
Charlottesville and stages festivals with equity posi-
tions in Bonnaroo, Outside Lands, Wanderlust and
Houston's Free Press. Through the C3 relationship, he
has stakes in Lollapalooza and Austin City Limits Music
Festival, with more properties ofvarying sizes pending.

Capshaw now employs about 6o managers over-
seeing the careers of nearly 200 artists, with offices in
seven cities and a roster that includes Faith Hill, Phish,
R. Kelly, Miley Cyrus, Drive -By Truckers, Alabama,
Dierks Bentley, Franz Ferdinand and Victoria Justice,
as well as the estates of John Denver and Jerry Garcia.
This year, Red Light has already signed Kool & the
Gang, Tiesto and Lionel Richie.

More growth for Red Light and other Capshaw businesses seems
inevitable, but the expansion won't happen just for its own sake.
"Growth needs to be natural, and for the common good," Capshaw
says. Red Light has accumulated both management and executive
talent through internal development and key people coming onboard
from existing firms, with the equity of acumen rapidly expanding.

"Our artists benefit from our collective overall experience and
knowledge in the marketplace, in every area," he says, and there have
been few obstacles to hold them back. Since Capshaw doesn't answer
to an owner, board of directors or investors, the buck stops at his own
desk. And there are plenty of bucks to be had. -Ra y Waddell

Martin
Bandier
CEO, SONY/ATV MUSIC PUBLISHING

It's almost churlish to ask Marty Sandier about his biggest accom-
plishments in 2012. That's because he had two game -changing mo-
ments last year that affected not only him and his business, but also
all of music publishing. First, he achieved the once -unthinkable
act of uniting Sony/ATV with EMI Music Publishing, the massive
company he had built during his 17 years there. Second, Sandier
pulled Sony/ATV's catalog from ASCAP and BMI so it could nego-
tiate better rates directly with digital music services like Pandora
(parts of EMI's catalog had already been pulled from the perform-
ing rights organizations).

Bandier's $2.2 billion EMI deal, brokered by former Sony exec
Rob Wiesenthal, was complex but smart, and saw Sony/ATV take
administrative control of EMI to become the world's No.1 song pub-
lisher last June. "The good news is EMI is now back on track in terms
of being a creative force after the uncertainty around its future for
a couple of years," he says. The impact is already being felt-Sony/
API was the top song publisher in third-quarter 2012, with 25.7% of
the top zoo airplay songs, more than eight percentage points ahead
of the next publisher. Billboard estimates the combined catalogs
generate revenue of around $1.3 billion.

His Pandora move also had major implications. Bandier managed
to achieve a 25% increase in royalty rates, to 5% of revenue, from the
online radio service, and he's likely to go after Spotify and others next.

"The compulsory licenses were punitive and treated our songwriters
like second-class citizens," he says. -Yinka Adegoke
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POWER MOVE
Amid major company
changes, signed on for
five more years-and
oversaw $2 billion in
revenue and net income
of $58 million during
third-quarter 2012.

Michael
Rapino
CEO, LIVE NATION ENTERTAINMENT
@RAPIN099

Michael Rapino's power quotient has been rising for both his strong
survival instincts and his ability to improve numbers for Live Nation,
the world's largest events promoter, ticketing firm and management
company. He outlasted yet another boardroom shakeup with the resig-
nation of chairman Irving Azoff on New Year's Eve, days after Rapino
re -upped for five years. And the third quarter of 2012 delivered strong
results, with nearly $2 billion in revenue and net income of $58 million,
beating Wall Street's estimates.

Rapino's vision for the company is akin to a three-legged stool. Live
Nation's global footprint in 41 countries is one leg. Second, a maxi-
mized focus on sponsorships involves Soo companies delivering $15o
million in profits. But it's Live Nation's relationships with consumers
and artists that may provide the most sturdy support.

Of course, the stability of those legs hinges on butts in seats. And af-
ter a challenging year industry -wide in 2010, Live Nation's sales for 2012

were up 15% through October, compared with the same span in 2011.
Live Nation reports that by October 2012, it had already sold about 3 mil-

lion advance tickets for shows in 2013, compared with about 900,000
such tickets by October 2011 for 2012 shows. When final numbers are
calculated, Rapino is estimated to have increased revenue from zoro to
2012 by 15%, adjusted EBITDA (earnings before interest, taxes, depre-
ciation and amortization) by 25% and upped free cash flow 7o%-75%.

No one writes more fat checks in the industry than Rapino-Live Na-
tion says it invested 62.5 billion in talent in 2012. But for every invest-
ment there must be a retum, and finally there are signs that Live Nation
is reaping what it has sown. The company produced Madonna's tour
last year, making Live Nation the promoter for Billboard's top tour in
six of the past to years. Between Live Nation events and its Ticketmas-
ter division's scope, about 400 million tickets are moved annually. Live
Nation's Artist Nation division has a roster of some 250 performers,
with the acts playing into every Live Nation revenue stream. "We're
still coming out of a tough global economy," Rapino says, "so continu-
ing to obsess around how we price the product and reach consumers is
the absolute challenge of 2013." -Ray Waddell

Martin
Sandier
photographed
in New York.
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Doug
Morris
CHAIRMAN/CEO
SONY MUSIC ENTERTAINMENT

POWER MOVE Investing big in creative centers-like Dr. Luke's Kemosabe
label and Patrick Moxey's Ultra Records-continuing to grow market share
and cleaning up the corporate structure of the Sony-BMG merger.

The Doug Morris -led Sony Music Entertainment last year
came within striking distance of finally challenging Univer-
sal Music Group as the U.S. market -share champ in sales of
albums plus TEA (track -equivalent albums). However, UMG
held on with a share of 30.5% beating Sony's 29.1% share.
And this year the gap will grow wider as UMG's market share

currently stands at 40.6% thanks to its acquisition of EMI Recorded Music,
which closed Sept. 29.

Since coming onboard, Morris placed Antonio "L.A." Reid (No. 4o) at the helm
of Epic, tapped Peter Edge and Tom Corson (No. 41) to lead RCA and revamped
his international team by putting Germany's Edger Berger in charge and bringing
Nick Gatfield in to head Sony's U.K. operation. He's also cut a deal with Dr. Luke
(No. 38) and his Kemosabe label, calling the producer his new "Jimmy 'ovine."
Morris isn't done yet, either-he just hired Patrick Moxey as president of Sony's
new electronic music division and acquired a minority stake in his Ultra label for
$15 million, sources say.

So far, these new label -management teams are treading water in terms of mar-
ket share, as is Columbia, which is the largest label in the U.S. industry. "It all
comes down to getting hits," Morris says. "These creative centers are as good as I
can put together. Now, the question is: Are they going to deliver?"

While waiting for dividends from his A&R investments, Morris managed to
maintain Sony's market -share growth momentum-it had been almost steadily
on the rise since 2008 with a 24.4% share vs. UMG's 32.3%. The 29.1% that Sony
turned in for 2012 was up from 28.4% at the end of 2011. Beyond market share, one
of Morris' biggest contributions so far, according to company insiders, has been
clearing out the dysfunctional corporate structure left over from the Sony-BMG
merger, no small feat in itself. -Ed Christ ma n

Doug
Morris
lifibtographed
in New York.

POWER MOVE
A $130 million stake in
Deezer-the expanding
French streaming
service-grows music
holdings that already
include WMG and could
encompass Parlophone.

Len
Blavatnik
FOUNDER/CHAIRMAN, ACCESS INDUSTRIES

A Russian -born, billionaire Harvard Business School
graduate, Len Blavatnik orchestrates his growing
empire through Access Industries, a holding compa-
ny with a diversified portfolio, including ownership
of Warner Music Group, the world's third -largest
music company. He is the only person who owns a
major music group. Last year, Blavatnik expanded
his music footprint by investing $130 million for "a
significant minority stake" in Deezer, a profitable
French music streaming service.

This year, Blavatnik has cast his eye on EMI's leg-
endary Parlophone label, with a roster that includes
Coldplay, Gorillaz, Kylie Minogue and Blur. Access is
bidding against a number of other heavyweights, in-
cluding a combined offer from Sony and BMG, for Par-
lophone, which has been put up for sale by Universal
Music Group in order to secure the blessings of Euro-
pean antitrust officials for UMG's acquisition of EMI.

Blavatnik, whose 812.5 billion estimated net worth
makes him the 72nd richest man in the world, accord-
ing to Forbes magazine, easily can afford to outbid
his rivals. But he's unlikely to pay a penny more than
he believes the business is worth. That disciplined
approach-honed through his experience investing
in oil, gas and chemical industries-means he has
bowed out of a number of frothy transactions, includ-
ing the sales of Metro -Goldwyn -Mayer in 2010 and
EMI in 2011.

POWER MOVE
With nearly 100 agents,
Light's CAA music
department booked
some 19,700 shows
worldwide in 2012. That's
more than 10 million
tickets, and $820 million
in gross.

Blavatnik's level-headed style may still serve him well. If he succeeds in acquiring
Parlophone, he would be getting a substantial piece of EMI without having to endure
the pain and considerable expense of mollifying antitrust regulators. -Alex Pham

Rob
Light
MANAGING PARTNER/MUSIC HEAD, CREATIVE ARTISTS AGENCY

An agent is only as powerful as the artists he represents, and CAA's Rob Light
had some of the most popular and powerful clients in the world working in 2012.
"Real power," Light says, "is the ability to influence in a consistent and positive
way over a long period of time." Speaking of a long time, Light has been running
CAA's music operation since 1998.

Six CAA music clients made Billboard Boxscore's list of the top 25 touring acts
for 2012, topped by Bruce Springsteen & the E Street Band with 2.2 million tickets
sold. All of those acts will be working in 2013, as will Bon Jovi, one of the few acts
in history to finish as Billboard's top tour twice in a three-year period. CAA's music
department of nearly ioo agents in Los Angeles, Nashville, London and New York
booked some 19,70o shows worldwide in 2012, with clients grossing $820 million
in ticket sales and moving more than 10 million tickets.

CAA is changing, broadening its influence on artist careers in other areas like
sponsorships, media and philanthropy. In addition, the agency bolstered its roster
of concert artists during the past year by adding Britney Spears, PSY, the Eagles,
Journey, Eminem, Kanye West, Jennifer Lopez, Mary J. Blige, Pitbull and others.

With those names, those types of numbers and the power of the CAA roster,
it's easy to see why Light is optimistic about the future of music. But he also sees
challenges ahead, including new ways to effectively reach consumers with so many
entertainment options available. "That's a challenge for the record business, for
radio and for us," he says. "How do we communicate with consumers in an effec-
tive, passionate, responsive way?" -Ray Waddell
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POWER MOVE
The top -grossing arena
in the world (London's
02), the industry leading
festival (Coachella), $5
billion in real estate and
key execs with new, long-
term contracts-all part
of Leiweke's strategy that
may drive value to the
tune of $8 billion.

POWER MOVE
With Interscope breaking
artists as diverse as
Kendrick Lamar and
Phillip Phillips, !ovine
prepares to leverage
the Beats brand with a
new curated streaming
service.

Tim
Leiweke
PRESIDENT/CEO
ANSCHUTZ ENTERTAINMENT GROUP
@AEGWORLDWIDE

The architect behind Anshutz Entertainment Group, president/
CEO Tim Leiweke delivered big-time for founder/owner-and now
seller-Philip Anschutz, the Denver multibillionaire who put AEG
on the block last November with a price tag that could ultimately
reach $8 billion.

That such a big number is even being floated stands as testament
to Leiweke's skill of combining world -class theaters, arenas and sta-
diums with revenue -producing sports teams and live events, as well
as such add-on businesses as ticketing, merchandising and sponsor-
ships. AEG Live, the company's content arm that owns, operates and
exclusively books 35 venues, has produced many of the highest -gross-
ing tours of the last decade. AEG's festival division produces branded
events including Coachella (which grossed an industry -leading $47
million in 2012), Stagecoach and New Orleans' Jazz & Heritage Fes-
tival. AEG Live reported a total gross of $576 million in 2012, second
only to Live Nation, and is positioned for even higher grosses in 2013,
Leiweke says, driven by both festivals and new tours by Bon Jovi, Tay-
lor Swift, Kenny Chesney and Justin Bieber, among others.

AEG's real estate assets drive the business. Its arenas alone are
estimated to be worth more than $3 billion, with AEG either owning
venues or holding long-term operating leases in major markets world-
wide. Indeed, its entire portfolio of arenas, theaters, stadiums and
clubs on five continents exceeds loo buildings, with 42 million con-
cert -goers attending AEG shows last year, according to the company.

Besides the real estate are other venue revenue streams that virtu-
ally print money: food concessions, on -site parking, corporate suites,
sponsorships and AEG's new ticketing company, AXS, which could
be operating in all of its buildings by year's end. These ancillaries
hinge on strong bookings, and AEG's 02 in London was the top -
grossing arena in the world last year, bringing in nearly $ilo million,
according to Billboard Boxscore, with AEG's Staples Center in Los
Angeles and Allphones Arena in Sydney placing third and seventh,
respectively.

Perhaps preparing for the ownership change, Leiweke secured
AEG's top executives with new, long-term contracts. He doesn't seem
overly concerned about his own prospects, however. "I'll serve at the
will and the mercy of the new owners," he says. "If it's not meant to be,
I'm fairly certain I'll keep myself busy." -Ray Waddell

Jimmy
lovine
CHAIRMAN, INTERSCOPE GEFFEN A&M
CEO, BEATS ELECTRONICS

The future of the music business lies in subscription services, Jim-
my Iovine told Billboard in this year's first cover story (dated Jan.
12). The crystal ball pronouncement was no surprise, given audio
company Beats Electronics' purchase of digital music service MOG
and its proposed midyear relaunch as a "curated subscription ser-
vice that doesn't exist right now."

According to label chief lovine, a former engineer and producer
who also heads up Beats, "The industry desperately needs subscrip-
tion to get the business back to where it was, and everyone is on-
board now." Beats, which has a 6o% market share in North America
in the premium headphone market, is looking to expand into Asia
and South America this year.

Few executives wear as many hats as !ovine, who stepped away
from day-to-day operations at Interscope Geffen A&M last year to as-
sume the title of chairman, and oversaw recording projects as an in-
house mentor on "American Idol" and restructured the financing of
Beats. Interscope had a good year breaking Kendrick Lamar, Imagine
Dragons and Lana Del Rey, as well as beginning work with Schoolboy
Q, Jessie Ware and Jamie N Commons. 'ovine was also the song picker
who selected "Home" for Philip Phillips to perform as his coronation
single on the season 11 finale of "American Idol"; it has since sold 3.8
million downloads, according to Nielsen SoundScan.

"Jimmy is fantastic each week, preparing the singers for their
next performance," says "American Idol" host Ryan Seacrest (No.
59). "He is instrumental in the growth process during the week -
to -week phases of 'American Idol,' bringing incredible access to
music and artists while also finding the right records and the right
producers." -Phil Gallo
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POWER MOVE
Expansion to 68 new
territories-and finally
landing AC/DC and Kid
Rock tracks-should help
grow revenue of $7.9
billion.

Jimmy ovine
photographed
in Los Angeles.

Eddy Cue
& Robert Kondrk
SENIOR VP OF INTERNET SOFTWARE
AND SERVICES; VP OF ITUNES
@CU E

Eddy Cue and Robert Kondrk run the world's largest entertain-
ment store, iTunes, but their business actually encompasses much
more than just music downloads.

A 24 -year Apple veteran who now reports to CEO Tim Cook,
Cue negotiated content deals for iTunes with Steve Jobs and, ac-
cording to sources, continues to be involved with the biggest mu-
sic deals today.

Cue oversees the iTunes store, App Store, iBookstore and iCloud
services-including iTunes Match-as well as Maps, Siri and iAd,
Apple's online advertising business.

Kondrk, promoted to VP of iTunes last year, is considered Cue's
"first lieutenant," with the responsibility to grow iTunes' business
every year, according to a company insider.

Though iTunes isn't adverse to throwing its weight around when
needed, one major -label executive complimented Cue and Kondrk
for allowing the company's staffers to retain their love of music while
many competitors are driven solely by business metrics. "The folks at
iTuries enjoy listening to music and will often get behind something
just because they love an artist," the executive says.

The recipient of a makeover late last year, iTunes is so big that
it earns more than any other single music company, generating
revenue of approximately $7.9 billion in 2012. Now operating in
119 countries after expanding to 68 new territories last year in-
cluding Russia, South Africa, Hong Kong and Singapore, its mu-
sic catalog made some notable additions, with AC/DC and Kid
Rock finally joining the store, and Sony Music Entertainment
selling Japanese artists more than eight years after the store first
launched in the country. -Glenn Peoples
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arc Geiger
HEAD CA \ 1S1(.:

WILLIAM MORRIS ENDEAVOR
@MARCGEIGER

POWER MOVE Seven of the top 25 tours of 2012, a number
that may grow with the addition of more than 50 new clients-
including Frank Ocean-to a roster that tops 1,000 acts.

A visionary who co -created the Lollapalooza tour

9
and became an early advocate of linking artists
and consumers through the Internet, Marc Geiger
watches knowingly as the music industry continues
its recent revolution (though he admits it's not mov-

ing nearly fast enough to suit him).
As chief of William Morris Endeavor's music division, Geiger un-

derstands the major changes that took place: Labels that once ruled
the business struggle for power, while formerly bottom -dwelling con-
cert promoters are now suddenly king of the hill.

All the while, WME's music division has been developing promising
new talent while sustaining and building careers. WME led all agen-
cies by representing seven of the top 25 tours in 2012 (including two
acts in the top to), which boasted a combined gross of nearly $500
million, according to Billboard Boxscore.

WME signed more than so new clients in zot 2, including Steve
Aoki, Arctic Monkeys, Depeche Mode, Dr. Dre, Lauryn Hill, Carly
Rae Jepsen, Norah Jones, Frank Ocean, Gotye and Tegan & Sara. Its
client roster now tops 1,000 acts, booked by 98 music agents in Bev-
erly Hills, Calif.; Nashville; New York; Miami; and London. An early
believer in the growth of U.S. festivals, Geiger also saw the potential
for global artists, such as Lady Gaga, to dominate the business.

As the industry's power base undergoes "a huge facelift" moving
from recorded music to live performances, Geiger relishes the revolu-
tion. "The house was torn down and rebuilt completely, and it is still
being rebuilt," he says. "A lot of the industry's larger -than -life per-
sonalities are not looked at the same way, or given the same sense of
indulgence, because it's more of a business now, though one that has
been severely challenged. And guess who has the most power out of
everybody today? The consumer." -Ray Waddell

THE
POWER

Marc Geiger
photographed
in Los Angel,
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Bob Pittman
CEO,CLEAR CHANNEL
@PITTMANRADIO

POWER MOVE Agreeing to pay a label
performance royalties for the first time
could be an industry game -changer.

Since arriving two years ago
as chairman of media and
entertainment, Bob Pittman
has shaken up Clear Channel,
the largest radio group in the
country. After formally taking

the top job in 2011, he has focused on getting the

entire company to play to its greatest strengths.
He's particularly proud of his team for develop-
ing a national programming platform with more
than 239 million monthly listeners, making it
the United States' largest broadcast network.

"No one else comes close," he says of the plat-
form's reach, which can target key demograph-
ics as required by advertisers.

Pittman, who started in radio as a teenager
before helping develop other forms of media,
including cable TV (MTV) and Internet co
ponies (AOL, his own Pilot Group), is es
focused on ensuring that the radio busines
brings in advertising dollars in line with the
industry's 94% reach, based on Arbitron data.
Pittman says, "Our greatest accomplishment
at Clear Channel is seeing the team gel and
collaborate ... with everyone from media plan-
ners to artist managers and labels." -415111%

Perhaps the best example of this
ration was inking a groundbreaking
mance rights royalty deal with indepe
country label group Big Machine. Pittman
says other such arrangements may be coming
with more indies and the majors. "We would
like to do a major deal; it makes sense," he
says. "The majors want to get paid, we want
make more money. We're trying to find a w
to get there." -Yinka Adegoke
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POWER MOVE

Green -lit $50 million
marketing partnership
with superstar Beyonce.

POWER MOVE

Restructured Warner
Music into three units-
labels, publishing and
artist services-as he
strengthened the balance
sheet.

POWER MOVE

Had three of the top five -
selling U.S. albums last
year, and was the No.1
U.S. label.

Frank
Cooper
CHIEF MARKETING OFFICER, GLOBAL CONSUMER
ENGAGEMENT OF PEPSI SPARKLING BEVERAGES
PEPSICO

Pepsi is the most powerful brand in terms of physical spending (with a
record -breaking $300 million spent on event sponsorship in zon, ac-
cording to sponsorship analytics firm IEG). PepsiCo's chief market-
ing officer of global consumer engagement, Frank Cooper, has been
laboring to make Pepsi's dollars work especially hard for the music
business. According to him, "Our creative process is to build things
with the industry-a lot of people believe that's really the only way to
create value."

Case in point: Reteaming with previous Pepsi pitchwoman Beyond
for a multitiered endorsement deal that kicked off during the Super
Bowl halftime show and continues with a global TV commercial along
with support of Beyonce's other creative projects, valued at a media
spend north of $5o million. That's on top of an original music strategy
that has seen Pepsi tap Calvin Harris and Ne-Yo, as well as Kelly Clark-
son, Lenny Kravitz, Aerosmith, Kid Rock and others, for custom Pepsi
"anthems" with the NFL that never mention the soft drink.

Having previously held senior roles at Motown, Def Jam and Tommy
Boy Gospel, Cooper understands the opportunity that comes with his
position. "I don't depend on turning a profit off of the artist's music, so
it frees youup to think about mutually beneficial relationships... This is
purely about, 'Can we get together to create value that otherwise would
not happen?' And that's what makes it fun." -Andrew Ha m pp

Stephen
Cooper
CEO

WARNER MUSIC GROUP

Before taking over the third -largest record company in the world in
August 2011, Stephen Cooper didn't have any music industry experi-
ence, but he did helm an odd mix of other companies: Hawaiian Tel -
corn, Krispy Kreme Doughnuts, Metro -Goldwyn -Mayer and Enron,
to name just a few.

A common thread connects most of those firms: They all hired Coo-
per as CEO during market and corporate upheaval. The same could be
said about Warner Music Group, which sits on the precipice of a crum-
bling empire whose outmoded business model must evolve to survive.

Though Len Blavatnik (No. 6) owns WMG through his holding com-
pany Access Industries, Cooper is regarded as the Hand of the King.
The pair has a longstanding relationship, and Cooper is entwined in
several other Blavatnik enterprises, including serving as a member of
the supervisory board of LyondellBasell Industries. These ties there-
fore make Cooper's authority at Warner unquestioned.

The relationship works because Cooper is known for his restructur-
ing. At Warner, this meant building a team that knows the music biz
inside out, making up for his own lack of experience. Cooper elevated
Cameron Strang (No. 36) and Matt Signore in a November shake-up
that reorganized the company into three divisions-labels, publishing/
catalog and artist/label services. He also hired Jon Platt (No. 82), a pub-
lishing exec with deep roots in R&B and hip -hop, and Rob Wiesenthal,
one of the architects behind Sony's purchase last year of EMI's publish-
ing. Cooper improved Warner's cash flow by refinancing the compa-
ny's debts in November, taking advantage of lower interest rates while
using a portion of the savings to pay down the principal. -Alex Pham

Rob
Stringer
CHAIRMAN/CEO
COLUMBIA RECORDS

With Adele's powerhouse hit 21 driving Columbia's fortunes during
the last two years, it's no surprise that Rob Stringer had the biggest
U.S. label for the second year in a row, with an 8.7% market share.
Boasting sales of 4.4 million units, according to Nielsen Sound -
Scan, 21 was the highest -selling album of the year, and Columbia
became the first label in the post -1991 SoundScan era to achieve
that honor for a second consecutive year.

But it wasn't all about Adele. Undoubtably, Columbia's breakout
act for 2012 was One Direction, with albums Up All Night and Take
Me Home, respectively, named the No. 3 (1.6 million) and No.5 (1.3

POWER MOVE

Has more than 2,000
live shows per year and a
bevy of growing festivals,
including Coachella.

Randy
Phillips
photographed
in Los
Angeles.

million) best sellers for the year.
Stringer is focused on having a diverse roster of acts, and the la-

bel has already kicked off 2013 with one of the year's surprise come-
backs: David Bowie's first album in a decade, The Next Day. "I had
been talking with [Bowie] since October about this project," String-
er says. "I'm now at my most positive that we can cope with this kind
of thing better than ever." -Yinka Adegoke

Randy
Phillips
PRESIDENT/CEO
AEG LIVE

On first glance, seeing that AEG Live's total Billboard Boxscore gross
of $576.4 million in 2012 was down $225 million (28%) from 2011
might look disastrous. But the difference -maker between '12 and
'it is well accounted for by the lack of activity from AEG -promoted
tours of 2011 like Bon Jovi and Usher (whose combined grosses well
exceeded $225 million). And, of course, Boxscore is all about gross,
not net. Comparing the past two years, AEG Live's 2,134 shows re-
ported in 2012 are virtually flat with 2011, a reflection of festival
business growth, its regional offices, anchor venues and the one-off
shows it promotes.

"One reason 2012 wasn't a disaster-whereas five years earlier it
could have been, because then touring drove everything-is because
the regional offices are doing incredibly well," Randy Phillips says. "In-
stead of this company being completely driven by touring, now we're
evenly divided between festivals, regional offices, venues and touring."

Phillips cites Denver, once one of the most competitive promoter
markets in the country, as an example of the company's regional dom-
inance. "We now control Denver, with 70% of the [concert] market,"
he says. The festivals speak for themselves-AEG Live is partnered
in the resurgent JazzFest, but the crown jewel is Coachella, now the
highest -grossing festival in the world. Along with the strength of re-
gionals and still -growing events, AEG Live will have a portfolio of ma-
jor tours including Bon Jovi, Taylor Swift and Kenny Chesney.

"[AEG Live] will probably eclipse $40 million this year in profits,"
Phillips says. "And, remember, we're debt -free." Still, the future is un-
certain, with parent company AEG presently on the auction block. At
the very least, Phillips will be working for new owners, but as AEG
CEO Tim Leiweke (No. 8) puts it, "Randy is fine." -Ray Waddell

FEBRUARY 16, 2013 I WWW.BILLBOARD.BIZ 41)



Emmanuel
Seuge (left/
and Joe
Belliotti
photo-
graphed in
Atlanta.

Emmanuel Seuge
& Joe Belliotti
HEAD OF GLOBAL ENTERTAINMENT AND SPORTS MARKETING;
ENTERTAINMENT MARKETING DIRECTOR, COCA-COLA

POWER MOVETaking Coca-Cola from music sponsorships to the music
business, with a strategic partnership with Spotify (plus a 10% stake) and
three new divisions managing rights and royalties on its existing music.

If 1928 was a defining year for Coca-Cola when it first became a
partner with the Olympics, then Emmanuel Seuge wants 2012 to
be remembered as the year when Coke joined forces with Spo-
tify. After announcing a strategic partnership in March, the two
companies eventually revealed that Coca-Cola had become a

minority investor (taking a 10% stake) and will play a key role helping the online
firm expand to other territories, with Latin America a key target.

"This is going to be one of the most exciting years for the music industry be-
cause of what's happening in the streaming business," says Seuge, Coca-Cola's
head of global entertainment and sports marketing.

Coke's sponsorship budget topped $250 million in 2012, with Seuge and enter-
tainment marketing director Joe Belliotti making music a central part of the com-
pany's Olympic tie-ins, using an original Mark Ronson song to anchor its Move
to the Beat campaign. The song was re-created more than 3 million times by con-
sumers through a mobile app and adapted by recording artists in 20 -plus territo-
ries, inspiring Coca-Cola to launch three different divisions to collect royalties and
manage rights and revenue on its previous music.

Look for Vitaminwater, Sprite, Fanta and Coke Zero to bring more music into the
company's marketing in 2013-as well as Diet Coke, which just named Taylor Swift
its spokeswoman. "Joe's teams have created a music -strategic framework for [us]
as our markets around the world leverage music," Seuge says. -Andrew Hampp

POWER MOVE

Returning IDJ to
profitability, and making
UMG East Coast label
operations one of
Universal's key revenue
components.

POWER MOVE

Growing market share
with a combination
of new artists (Ed
Sheeran, Hunter Hayes,
Grouplove) and proven
hitmakers (Flo Rida, Zac
Brown Band).

Barry
Weiss
CHAIRMAN/CEO, ISLAND DEFJAM MUSIC
GROUP, REPUBLIC RECORDS

When Doug Morris (No. 5) jumped ship to head Sony
Music, his successor, Lucien Grainge (No. 2), retali-
ated by setting off a tit -for -tat executive tug-of-war
between the two majors that continues to this day.
Grainge enticed RCA/Jive head Barry Weiss to join
Universal Music Group as chairman/CEO of Island
Def Jam Music Group and Republic Records, and in
doing so won a decisive battle in the war.

With the help of longtime business collaborator
Ivan Gavin and Island Def Jam president Steve Bar-
tels (No. 47), Weiss has turned around the money -
losing IDJ operation, and made the overall UMG
East Coast label operations one of the more profit-
able Universal components, according to company
insiders.

IDJ needed lots of work, sources say, due to the de-
parture of talent visionary Antonio "L.A." Reid (No.
4o) along with some of his lieutenants, which created
a gaping A&R void. So Weiss set about expanding on
what IDJ has been doing for years by boosting four
repertoire centers-Island, Def Jam, Mercury and
Motown-so the label group would have an array of
A&R streams pouring into its marketing and promo-
tion teams. Company insiders consider Weiss a work-
aholic, a leader who knows when to get involved and
when to be hands off. He's overhauled several areas of
the business, and hardly touched others, such as Re-
public, which he describes as a finely tuned machine.
He's also one of the rare label execs who knows when
to exercise restraint when chasing records.

Looking forward, Weiss is straight -ahead: "The
challenge always is breaking new artists and making
sure current artists on the roster remain vibrant and
solid."-Ed Christman

Julie Greenwald &
Craig Kallman
CHAIRMAN/COO; CHAIRMAN/CEO
ATLANTIC RECORDS GROUP

"You're talking to two very modest people here," says
a self-depricating Julie Greenwald about Atlantic's
ongoing success with herself and Craig Kallman in
charge. The group finished with a 6.9% market share
in 2o22, a small spike from 2011's 6.7%. "We don't get
caught up in that, but in building a strong roster and
label team ... it's a creative home," she says.

Under Atlantic's roof are 2012 success stories
like Grammy Award nominees Ed Sheeran, Hunt-
er Hayes and fun., as well as Flo Rida, Zac Brown
Band, upstart Grouplove and the Big Beat label
(Skrillex, Martin Solveig). Leading the charge into
2013 are Bruno Mars, the return of Paramore and
Atlantic's newly minted partnership with Rick
Ross' Maybach Music Group.

"That impressive roster, with Wale, Meek Mill
and others, is going to change our 2013 significantly
as we continue to broaden the MMG brand," Gre-
enwald says. "We're sad that Lyor [Cohen, former
Warner Music Group chairman/CEO of recorded
music] isn't here, but we're 100% focused on push-
ing this company forward." (For more on Cohen,
see page 26.)

For both Greenwald and Kallman, that push
hinges on artist development, which is where Kall-
man derives his definition of power in the industry.
"The days of stringing out a song, selling tons of
albums and looking like you're doing a great job
for the artist are long gone," he says. "Today, it's
about rolling up your sleeves and getting into the
nitty-gritty, contributing to an artist's career from
the ground up. That's our raison d'etre."

-Gail Mitchell
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CREATE EXCEPTIONAL MUSIC
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HALESTORM  JOHN HANES  EMILE HAYNIE  DANIEL HO  BILL HOLMAN  DAVID MILES HUBER  JESSE Y JOY (SAN)  GLYN JOHNS (SOCAN)  WALKER JOHNSON  JEREMY JORDAN  JOSH KEAR  OM'MAS KEITH

MICHAEL KOSARIN RAUL LARA Y SUS SONEROS (STIM)  PHILIP LAWRENCE  LEDISI  TANIA LEON  ARI LEVINE  LMFAO  CHUCK LOEB  LUDACRIS M83 (SAWA)  IRON MAIDEN (PRO)  MALAY  BRUNO MARS

BOB MARLEY & THE WAILERS  JOHN MARTIN (STIM)  MAX MARTIN (STRA)  MICAH MASSEY  JOHN MAYER  BRET MCKENZIE (APRA)  VINCE MENDOZA  M I A (PRO)  WALLY MINKO  JAMES MURRAY  NE -Y0

BRUT NICOLE  HERVE NIQUIET )RUMA(  NO ID  KELLI O'HARA  THE OKEE DOKEE BROTHERS  THOMAS OLSEN (APRA)  JEFF PARDO  ERIC PASLAY  SEAN PAUL  KM PERRY  PHARRELL  THE POP UPS

GREGORY PORTER  ERIC PRYDZ (SIM  TRENT REZNOR  WINSTON RILEY (PRO)  THE ROOTS  JOSH ROSENTHAL  ARTURO SANDOVAL  ROMEO SANTOS MARC SHAIMAN  ANOUSHKA SHANKAR  RAVI SHANKAR

EDWARD SHARPE & THE MAGNETIC ZEROS  JESSE SHATKIN  SHELLBACK (MA)  HOWARD SHORE  SIRAH  SISTEMA BOMB  SLY & ROBBIE & THE JAM MASTERS  STEEP CANYON RANGERS  SWV  STEPHAN TAH

TEGAN & SARA (SUM)  TENACIOUS D  FRANCOIS TETAZ (APRA)  CHRIS THILE  MICHAEL TILSON THOMAS  CHRIS TOMPKINS  TYRESE  U2(PRO)  USHER  MANUEL VALERA NEW CUBAN EXPRESS  OSMO VANSKA (TEOSTO)

TERENCE VAUGHN  JULIAN WACHNER  TOM WAITS  WALE  AL WALSER  DON WILLIAMS  AUSTIN WINTORY  SCOTT WITLMAN  WOODKID (SAWA)  YO-YO MA  ZAC BROWN BAND  HANS ZIMMER

   
NEW YORK LOS ANGELES NASHVILLE ATLANTA I MIAMI LONDON PUERTO RICO

www.ascap.com Follow ASCAP f /ascap W @ascap /ascap ASCAP



20 Clive Davis
POWER MOVE

If a reunion with Aretha, a
new album from Jennifer
Hudson and his memoir
recapping the last five
decades of the music
business wasn't enough,
there's also throwing the
industry's most hotly
anticipated party each
and every year.

CHIEF CREATIVE OFFICER, SONY MUSIC
CHIEF ADVISER, NEW YORK UNIVERSITY'S CLIVE DAVIS
INSTITUTE OF RECORDED MUSIC

Based on history alone, Clive Davis deserves a place on any music
industry power list-and indeed, Billboard gave him his own spe-
cial page apart from last year's inaugural tally. But there's plenty
of current evidence as to why the chief creative officer of Sony
Music, chief adviser of New York University's Clive Davis Insti-
tute of Recorded Music and golden -eared A&R legend is still just
as powerful at age 8o as he has been throughout his nearly 50 -
year music career.

Start with his list of upcoming music projects, which include a
much -anticipated reunion with Aretha Franklin, a third LP from
Jennifer Hudson, the debut from 2012 U.S. "X Factor" winner Mela-
nie Amaro and a new album with Carlos Santana. Davis is also co -
producing a Broadway revival of "My Fair Lady," which his mentor at
Columbia Records, Goddard Lieberson, was instrumental in bring-
ing to Broadway in 1956. Then there's his memoir, "The Soundtrack
of My Life," for which he received a substantial advance-and the
most requests for major media coverage that publisher Simon &
Schuster has seen since Bill Clinton's "My Life." Davis scored a key-
note slot at South by Southwest in anticipation of the book's release,
with more appearances to be confirmed.

And last but certainly not least, there are his efforts to memori-
alize his protegee Whitney Houston, including scoring Hudson for
a last-minute tribute at the 2012 Grammys, executive -producing
RCA's I Will Always Love You: The Best of Whitney Houston greatest -

hits collection and an accompanying tribute special on CBS. It's no
surprise, then, that the guest list for his legendary pre -Grammy gala
was filled at its fastest rate ever for 2o13-with Hudson, Bruno Mars,
Taylor Swift, Katy Perry, Patti Smith, Frank Ocean, Lyor Cohen and
Quincy Jones among the many bold-faced names expected, and
who knows how many more are still calling Davis and pulling favors
just for an invite. Now that's power. -Andrew Hampp
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Negotiating
Simon &
Garfunkel's
Troubled
Waters
In an exclusive excerpt from his
forthcoming autobiography "The
Soundtrack of My Life," Clive Davis
offers a front -row view to the triumphal
rise-and dismantling-of one of the
most iconic duos in music history

1
t's a joke-but only half a joke-among executives in the music industry that
any conversation you have with an artist is invariably about that artist. That
intense focus is necessary for their art-it helps give them the confidence
to run the risks that great creativity requires. But it doesn't easily make for
the mutuality that true friendship requires. Still, Paul Simon and I had sons
the same age and we became neighbors on Central Park West. My high
regard for his songwriting didn't hurt, of course-I personally felt that as a

songwriter Paul Simon was in a class with Dylan and Lennon/McCartney, and that
Simon & Garfunkel were qualitatively the equivalent of the Beatles-but we shared
interests outside the music business and eventually grew close.

None of that made working with Simon & Garfunkel any easier. A notable example
of how difficult it was occurred after the director Mike Nichols asked Paul if he would
write new songs for his 1967 film "The Graduate." With some obvious exceptions,
soundtrack albums at the time essentially amounted to souvenirs for people who had
enjoyed the movie. Their commercial success depended less on the quality of the mu-
sic than the box-office success of the film. However, I thought this project had real pos-
sibilities. Nichols had become one of the most important directors in the country after
being nominated for an Academy Award for "Who's Afraid of Virginia Woolf?" His
talent combined with Paul's songwriting seemed like a stellar match to me, so when
Embassy Motion Pictures offered Columbia the soundtrack rights, I snapped them up.

The problems began when Nichols decided not to use the few new songs Paul
had written for the film-a significant exception being a snippet of "Mrs. Robinson,"
named for the sultry character played by Anne Bancroft. He chose instead to use
songs from previous Simon & Garfunkel albums, including versions of "The Sound
of Silence" and "Scarborough Fair/Canticle." Paul wasn't happy about the whole ex-
perience of writing for the film, and when I asked him if there was enough music in

From the forthcoming book titled The Soundtrack of My Life by Clive Davis.
Copyright © 2013 by Clive Davis. To be published by Simon & Schuster. Printed
by permission.
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it for an album, he said in no uncertain terms that there
wasn't. Then, when the film opened and it was clear
that it was going to be a blockbuster hit, I again asked
Paul if we could somehow assemble a soundtrack al-
bum. Again he said no. Determined, I then went to
the Columbia A&R man in charge of soundtracks and
asked what he thought. He agreed with Paul.

Purely from a business standpoint, I felt Columbia
was losing a major opportunity at a time when a big hit
album could have really helped the company-not to
mention help me continue to move things in the pro-
gressive direction I wanted. With relatively little effort
we could have a soundtrack that was virtually guaran-
teed to be a major success. But I also firmly believed
that the soundtrack could help propel Simon & Garfun-
kel to a new level of stardom, and also bring Paul some
of the exceptional songwriting recognition he deserved.
Their albums Sounds of Silence and Parsley, Sage, Rose-
mary and Thyme had done very well, but as "The Grad-
uate" was being hailed as a definitive document of the
era, finding a credible way to emphasize their associa-
tion with it would be highly desirable. I just couldn't let
that opportunity slip.

Finally, one day, in the middle of my work, I left the
office and went to see "The Graduate" myself. As I sat
in the theater and watched, it became obvious that the
movie was terrific and was going to be enormously
successful. What also became apparent to me was the
potential solution to my problem. When Paul and my
A&R man Ed Kleban told me that there wasn't enough
music to put together a soundtrack album, they were
thinking only of the Simon & Garfunkel songs in the
film. But the composer Dave Grusin had written an
instrumental soundtrack that was prominently used in
the film. Vinyl albums typically con-
tained somewhere between 35 and
4o minutes of music. We could very
legitimately assemble a soundtrack
for "The Graduate" that combined
Grusin's score and the Simon & Gar-
funkel songs.

The only remaining problem-and
it was far from insignificant-was
convincing Paul and Artie that it was
a good idea. I called Mort Lewis, who
managed Simon & Garfunkel, and
made my case. He was blunt: Paul
did not want a soundtrack album,
and Artie completely agreed with
him. They were in the process of
completing the Bookends album, and
they didn't want a potential soundtrack either to delay the release of
Bookends or confuse fans by cluttering the marketplace. I responded
that the potential audience for the soundtrack was significantly larger
than their own following, and would bring their music to new fans.

To seal the deal I spoke to Paul directly. I assured him that, in
its marketing, Columbia would make it clear that this was not a
Simon & Garfunkel album. They would not appear on the cover-
which instead used the iconic seduction shot of a mesmerized
Dustin Hoffman staring at the upraised, stocking -clad leg of Anne
Bancroft. The large title on the cover would indicate that this was
the official soundtrack album of "The Graduate," and smaller
type would read something like "Songs by Paul Simon" and "Per-
formed by Simon & Garfunkel."

Paul was adamant. "We've been working on Bookends a long time,"
he said. "We are totally into it, and we think it's a major creative break-
through. We don't want to wait six months to put it out." He needn't
have worried. Not only did I think it made good commercial sense to
release the albums back to back, but, in order to keep Columbia fresh,
I was experimenting with release strategies, and this unlikely move
fit perfectly with that approach. I was convinced that once the two al-
bums were out, Simon & Garfunkel would be superstars.

However reluctantly, Paul and Artie agreed to let me release the
soundtrack to "The Graduate," which I did in January 1968. Predict-
ably, it proved tremendously popular, hitting the top of the charts and
eventually reaching more than 2 million in sales. That beautifully set
the table for the April release of Bookends and its classic first single,

"Mrs. Robinson." Both the single and the album shot to No. 1, and
the album also went on to sell more than 2 million copies. Indeed, Si-
mon & Garfunkel were now superstars. They had become household
names all over the world.

From top:
Clive Davis
with Simon
& Garfunkel
in New York
in 1975; with
Sly Stone in
Los Angeles,
September
1973;
and with
Whitney
Houston at
her contract
signing
with Arista
Records in
New York,
April 1983.

No good deed goes unpunished, alas, so relations between Simon & Garfunkel
and Columbia, as well as with me personally, still grew tense at times. Despite
the extraordinary career and financial benefits the soundtrack brought to them,
Paul and Artie nursed a lingering resentment over its release. That puzzled me
not only because it had worked out so well, but because I never would have done
it without their agreement. There are definitely times when artists and execu-
tives don't see eye to eye. Perspectives just don't coincide. In this case, Paul and
Artie were also upset because, in my ongoing effort to make variable pricing an
accepted industry strategy, I had charged $1 more than usual for Bookends. The
anticipation for the album, which included a large poster, was so considerable
that I figured it was a perfect moment to try it. That clearly didn't impede the
album's sales, but in that countercultural heyday, it struck them as a hard-nosed
business, Establishment -style decision, which I suppose it was.

I understood their concern, but as the president of a major record label, I did
have concerns of my own. I needed blockbuster sales to offset the major decline

we'd seen in the sales of Mitch Miller and Broadway
show albums, and I felt the decision was profitable for
the artists as well as for Columbia. I really didn't feel
any particular need to apologize for it. Inevitably, their
contract came up for renegotiation and, while I didn't
detect any gratitude for my efforts to make Paul and
Artie superstars, it immediately was made extremely
clear to me that they expected to be paid in a way com-
mensurate with that status. Fair enough. But the strong
feelings on both sides didn't create an ideal environ-
ment for negotiations. Eventually I gave them a royalty
appropriate to their importance, and they extended
their contract with Columbia.

It's ironic that all these tensions and difficulties
were occurring while we were having nothing but suc-
cess. Making it even harder, I personally liked Paul
and Artie a great deal both as people and as artists,

and felt that I had much in common with them. During my years at Columbia there were prob-
ably no other artists I listened to more often purely for pleasure than Simon & Garfunkel. For all
those reasons I began to try to repair whatever damage had been done to our relationship. Paul
and I began to have lunch together, and as we grew more comfortable, he confided in me about
some of the problems he was having with Artie. In particular, Artie had agreed to a role in Mike
Nichols' movie "Catch -22," which was being filmed in Mexico. Shooting was taking much longer
than anticipated, and Paul was eager to complete work on the Bridge Over Troubled Water album.
If you listen to Paul's song "The Only Living Boy in New York" on Bridge, you can get the feel for
some of the emotions he was experiencing.

Finally the album was completed and, though it took a terrible toll on Paul and Artie's relation-
ship, everyone was happy that it was done. I was invited to the studio to listen to the completed
tracks with them and Paul's parents and brother. Those situations can sometimes be awkward; the
artists are so deeply invested in what they just played for you that if you feel any reservations at all,
it's nearly impossible to express them. That was not the case in this instance. I was moved by the
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beauty and power of what I heard, and it was a pleasure to tell them so.
I felt privileged to be in the room.

Knowing my conviction about the importance of hit singles, the
conversation quickly turned to what the first single should be. We
had released "The Boxer" as a single months before the album's re-
lease, and it had cracked the top lo. Now we were talking about the
single that would announce the album and, hopefully, drive its sales.
When Paul and Artie asked me what I thought, I said, "It just has to
be 'Bridge Over Troubled Water.'" They were bowled over. It was not
at all a standard move to choose a big ballad as an album's first single.
They were convinced I would choose "Cecelia," a more rollicking
track that would become a top five hit a few months later. "We love

`Bridge,'" Artie said, "and we planned to make it the album's title song.
But do you really think it could be the album's first single?"

Because music was getting louder and heavier-Led Zeppelin and
Jimi Hendrix, for example-releasing a ballad seemed like a counter-
intuitive strategy. And partly for that reason, it also seemed like the
smartest strategy: Ignore the trend and let Simon & Garfunkel do what
they do best-create beauty, touch people's hearts and define the cul-
tural moment. And, most important of all, we had a stellar song that
could accomplish all that. When you've truly got a great song, a poten-
tial all -timer, that trumps all the rules. "I can't be absolutely positive,"
I said. "But this is one time to go for a home run. It is the age of rock
and this is a ballad-and a long one at that-but if it hits, it will become
a classic." To this day, whenever I run into Artie on the street or at an
event, he never fails to say, "Remember when you picked 'Bridge Over
Troubled Water' to be the single? I still can't believe that!"

Released in January 1970 on the same day as the album to prevent
any other song on the record from jumping out ahead of it to radio,

"Bridge Over Troubled Water" won Grammys for song of the year and
record of the year, and the album won for album of the year. The al-
bum spent to weeks at No. 1, and to date
has sold more than 8 million copies in
the United States alone. The album and
song have also become markers for the
end of the '6os and its great hopes, a
consolation for all that was lost.

They also became a marker for the end
of the ongoing collaboration between Si-
mon and Garfunkel. Relations between
Paul and Artie had become frayed be-
yond repair, unfortunately. As much as
anything else, it was a case of two young
artists whose ambitions and egos got in
the way of the brilliance of their collabo-
ration. Artie was seeking a film career in
part because of feeling overshadowed by
Paul's talents as a songwriter. Artie made
about $75,000 for his role in "Catch-zz,"
while he made more than $i million at
the time from Bridge Over Troubled Water,
so he clearly wasn't acting for the money.
Paul, on the other hand, grew jealous of
the attention that Artie got as the group's main vocalist and "frontman."
Unlike those in the know, casual fans might not realize that Paul wrote
all the songs, and might view Paul merely as Artie's accompanist. Paul
has said in interviews that when audiences erupted in applause after
Artie completed the bravura close to "Bridge Over Troubled Water," he
would be onstage thinking, "Yes, thank you, I wrote that song." That's
not the way successful partners should be thinking.

So one day Paul called and said he wanted to meet with me at
my office. When he arrived, he got straight to the point. "Before
others find out, I want you to know that I've decided to split with
Artie," he said. "I don't think we'll be recording together again." For
all that I was aware of the difficulties they were having, I was still
shocked. I was also tom in how I should respond. From a business
standpoint, this was devastating news for Columbia. Simon & Gar-
funkel were standing in the highest tier of the most successful art-
ists in the world at that point. They had become what ! think of as an
institution-a combination that is much larger and more significant
than the sum of its parts. Even if the parts are not equal, together
they mean more than any individual member. Rarely do solo artists,
however successful they become, enjoy a success equivalent to in-
stitutional groups they leave. More personally, I understood Paul's
frustrations, and his desire to have more control over his music. I
simply believed there were ways to satisfy those concerns without
breaking up the duo. I also knew how competitive Paul was and how
much he valued success. It would be extremely difficult for him to
achieve alone anything like the stratosphere he had reached with Si-
mon & Garfunkel. I believed he was underestimating the challenge
of what he was setting out to do, and that it was my job to be honest
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with him and make clear the risk he was taking.
To a degree that I didn't fully understand at the time,

Paul was not at all happy to hear this. Maybe my ideas
just seemed so obvious to me that I didn't think suffi-
ciently about how they might affect him. I read later in
an interview that Paul wanted unqualified support from
me, something that for both personal and professional
reasons it was impossible for me to provide. It was sim-
ple: I did not want Simon & Garfunkel to break up.

Of course, Paul has gone on to an extremely success-
ful solo career, and there's no doubt that he has person-
ally lived with more fulfillment and less anguish by be-
ing able to proceed individually. I'm pleased, however,
that he has also made room for occasional reunion
tours with Artie. It's an arrangement not unlike what
I originally hoped he might do, though in my fantasy
scenario, he and Artie would have continued to record
new material. That would have been the best of both
worlds. Even Graceland, Paul's groundbreaking 1986
album, which was a commercial blockbuster, has not
exceeded the staggering 14 million -plus sales of Simon

& Garfunkel's Greatest Hits. There was a magic about that duo that would be tough for anyone to beat.
And speaking of institutions and solo artists, I had a memorable encounter with the definitive example of

that contrast, and it was occasioned by my going to a studio in New York in 1973 to hear an early version of
Paul's album There Goes Rhymin' Simon. He was extremely eager to play it for me, and I was knocked out by it.

"Kodachrome," "American Tune," "Loves Me Like a Rock" and "Something So Right"-it seemed that one song
after another was simultaneously thought -provoking and appealing. I was confident that he would do very well
with it. Paul stayed in the studio to continue working on the album with the producer Roy Halee, and I left in an
extremely good mood to go home.

I was still living at 88 Central Park West, and, as often happens with Jews, I got hungry for coffee and cake. So I
met a friend and we went to a little coffee shop on Columbus Avenue and 72nd Street. We ordered, and as we were
sitting there, my friend said, "My God, you'll never guess who's sitting behind us over there." It was John Lennon
and Yoko Ono. No matter how many famous people you've met, a Beatle sighting is definitely a big deal, particu-
larly then and particularly with Lennon, who so often seemed to go off the radar.

We had never met, but when I turned around to look at him, he saw me and gestured with his finger for me to
come over to their booth. "Oh my God," I said. "What brings you here?" And Lennon said, "You know, we're go-
ing to move to the Dakota," the legendary New York building at the corner of 72nd Street and Central Park West,
just a block from the café. I said, "I wish I had known you were in the neighborhood. I just came from the studio,
where I heard Paul Simon's new album. I would have loved to have heard it with you, as someone from an iconic
group who's also gone solo."

We discussed those issues a bit, and I told him how much I liked Paul's album. Then I asked him, "Do you listen
to the radio a lot in order to keep current? Do you keep current?" I wanted to know if he kept track of what was
happening when he was away from the music scene. He said, "I don't listen to the radio at all." I was flabbergasted.

"Not at all?" I said. "When you're not recording, you really have no interest in knowing what else is happening? Not
to copy, not to be imitative, just to hear what's going on? To see what else is out there?"

"No," he said. "I haven't listened to any new music at all." Then I said to him, "You know, I'm really shocked." He
gave me one of those patented Lennon looks, half smiling, half well -aware of who he was, and he said, "Clive, let me
ask you a question: Do you think Picasso went to the galleries to see what was being painted before he put a brush to
canvas?" It was an unforgettable rejoinder, and a telling comment on the nature of true, unique creativity.0
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POWER MOVE
Along with a new five-
year deal with Live
Nation, he's got five of
the 10 highest -grossing
tours in history and a
client base that runs from
Neil Young to Rihanna.

POWER MOVE
A rebranding year packed
with superstar releases
(Pink, Alicia Keys) and
breakthroughs (Miguel).
Up next: Timberlake!

Peter Edge
(left) and
Tom Comm

POWER MOVE
Huge global growth
and surging ad rates
put YouTube's largest
channel partner in a
powerful negotiating
position.

Arthur
Fogel
CHAIRMAN OF GLOBAL MUSIC/CEO OF GLOBAL
TOURING, LIVE NATION ENTERTAINMENT

The reigning monarch of global mega -tours, Fogel
re -upped with Live Nation right before the Dec. 31
resignation of former chairman Irving Azoff, lock-
ing him in for another five years of what the company
hopes will be a continued box-office boom.

With his tours grossing more than $2.5 billion dur-
ing the past seven years, Fogel helped mount five of
the io highest -grossing tours in history, according to
Billboard Boxscore. Low-key and rarely interviewed,
he seems the antithesis of the grandiose, hyperbolic
promoter of popular perception, a stereotype that he
acknowledges with a laugh. Perhaps this plays in his
favor, as long-term clients Sting, Neil Young, Rush
and David Bowie-in addition to U2 and Madonna
(both in the midst of long-term multirights deals with
Live Nation)-continue using Fogel as their tour pro-
ducer, as do newer stars Lady Gaga and Rihanna.

The heightened importance of Fogel's career sig-
nals a major change in the music business, with its
power dynamic moving from recorded product to the
performance sphere. "The live business has become
the engine for the entire music industry, which is very
different from when I first started," Fogel says. "As
a result, companies in the live zone set up as global
businesses are perfectly positioned for the financial
shift." -Ray Waddell

Peter Edge &
Tom Corson
CEO; PRESIDENT/COO, RCA RECORDS

This time last year, Peter Edge and Tom Corson were
opening the doors on a rebranded RCA Records and
a combined roster of artists from the Jive, J and Arista
imprints. During the course of 2012, the two executives
guided a slate stacked with superstar releases (Chris
Brown, Pink, Alicia Keys, Pitbull, Kelly Clarkson, Usher),
Grammy Award -nominated breakthroughs (Miguel)
and buzzworthy newcomers (Walk the Moon).

Now they're ringing in 2013 with a one-two punch.
Hip -hop wunderkind A$AP Rocky debuted at No. s on

the Billboard 20o, while Justin Timberlake
rocketed out of a seven-year hiatus with a

No. 14 bow on Billboard's Pop Songs chart
with "Suit & Tie." Up ahead: Timberlake's
new album (The 20/2o Experience, March
19), the reinvention of Miley Cyrus ("She
will surprise people," Edge says) and phe-
nom Mikky Ekko.

Aiming to boost RCA's 2012 6.4% market
share beyond 2011's 6.6%, Edge says that
"merging labels and different cultures took a

minute, but we're building a whole new music company
that's breaking down the bathers. Breaking the rules to
create something and then winning is just about the best
feeling." A powerful feeling? "Power is a funny word,"
Corson says. "But it boils down to great artists, great
relationships, a great team and keeping everything as
open and transparent as possible. Do that, and chances
are you'll end up with power." -Gail Mitchell

Rio
Caraeff
PRESIDENT/CEO, VEVO
@RIOZILLA

Last year, Rio Caraeff's music video venture Vevo de-
livered $100 million to artists and other music rights-
holders-double what it had paid in the prior two years.
What's more, he built up his entire business without
charging its 239 million viewers a penny.

POWER MOVE
Unprecedented size and
scale, and a commitment
to staying nimble enough
to connect 239 million
listeners with music that
makes them fans.

Rio Caraeff
photographed
in New York.

Since launching Vevo in 2009 as a joint venture among Sony Music Entertainment,
Universal Music Group and Abu Dhabi Media Group, Caraeff has built a diverse global
audience. International expansion was a priority in 2012, when Vevo expanded its cov-
erage from four countries to io. As a result, 3 billion of its 4biffion streams were outside
North America. Its videos also became popular on more platforms, beefing up its mo-
bile, tablet and connected -TV viewing by 420%. "The shift in viewing behavior is hap-
pening extremely rapidly," Caraeff says, "and we were able to shift right along with it."

Caraeff has been effective so far in persuading advertisers that Vevo deserved a sub-
stantially higher ad rate than what's being charged by everyone else online-including
those at its biggest distribution partner, Google's YouTube. Vevo's rates and its split
with YouTube have been the subject of intense negotiations between the two as they
hammer out a deal for this year and beyond.

Caraeff and his team have two main points of leverage. First, Vevo continues to be
YouTube's largest channel partner, delivering 50.5 million unique viewers to the site in
December, according to comScore-about one in three audience members. Second,
Vevo has had enormous success in driving up its ad rates. In the United Kingdom last
year, Vevo grew its ad cost per 1,000 impressions more than tenfold, from more than
2 at the beginning of 2012 to more than 20 today.

So who will get the upper hand in the Vevo-YouTube deal? Caraeff wouldn't say,
holding his cards close to his vest. "We're close [to getting a deal hammered out],"
Caraeff says, "but we're not finished yet." -Alex Pham

John
Hogan
CHAIRMAN/CEO, CLEAR CHANNEL MEDIA AND ENTERTAINMENT

At the country's largest broadcasting company, responsibilities seem split between
the two leading executives. Clear Channel CEO Robert Pittman (No. 22) frequently
represents the company to the ad industry and shareholders, while chairman/CEO
John Hogan mostly ensures that the product provides compelling content to the 239
million listeners who tune in each month to its 85o stations and digital platforms.

"No one has ever had the size and scale that Clear Channel has," Hogan says. And
the company has set some lofty goals. "We want to be the very best media and enter-
tainment company in the world," he adds. This comes at a time when the media envi-
ronment is constantly evolving. "That's the biggest challenge and what keeps it fun."

But Hogan, who insists that he primarily just helps the people on his team ex-
cel at their jobs, believes the key is never losing sight of the only thing that hasn't
changed: "It's still all about the connection between the artist and the fan," he
says. "We just have to stay flexible and nimble enough to take advantage of all the
different distribution platforms so we can help connect them." -Mike Stern
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POWER MOVE
Has paid out more than
$500 million to rights
holders and ended any
doubt music subscription
services are here to stay.

Daniel
Ek
CO-FOUNDER/CEO SPOTIFY
@ELDSJAL

2012 was the year that people stopped doubting the validity of music
subscription services, Spotify co-founder/CEO Daniel Ek declares.

"When we started a few years ago, no one thought streaming was real,
and companies were mostly investing in download services," Ek
says from his New York office. "But streaming will be the de facto
way that people consume music, which is why there's renewed inter-
est in the space from Google, Apple and other companies."

Subscription services exploded around the world in 2012, and they
show no sign of disappearing. Launched in 2008, Spotify doubled its
global subscriber base from 2.5 million in November 2011 to 5 million
last December, with 1 million subscribers in the United States alone.
Deezer, its main international competitor, ended the year with 3 mil-
lion subscribers worldwide, while the U.S.-only Muve Music more than
doubled its phone -centric subscribers to reach 1.1 million last year.

Scandinavia may provide a sign of things to come. Services like
Spotify helped drive recorded -music revenue up 1496 in Sweden
and 8% in Norway during 2012. These small countries may be ahead
of the curve when it comes to adoption of streaming services due to
quicker download speeds: Ek's hometown of Stockholm has offered
a 100 MB download speed since 1999, while AT&T's new LTE ser-
vice in Baltimore, for example, averages nearly zo MB. Eventually,
larger countries will catch up after their sluggish telecommunica-
tion companies make needed infrastructure investments. But with
the U.S. population some 33 times larger than that of Sweden, the
music industry is already thinking of the possible payoffs-to date,
Spotify has shelled out $5oo million to rights holders, and the best
is yet to come. -Glenn Peoples

POWER MOVE
Expanded its stateside
festival relationships;
did AEG joint venture
to purchase festival
specialist Front Gate
Tickets.

Charles Attal, Charlie Jones
& Charlie Walker
PARTNERS, C3 PRESENTS
@C3CONCERTS

"We're not Live Nation, but we're not working out of Mom's basement
either," says Charlie Walker, who is partnered in Austin -based con-
cert producer C3 Presents with Charles Attal and Charlie Jones.

In addition to producing some of the highest -grossing U.S.
music festivals last year, C3 expanded its international footprint
through new partnerships for Australia and New Zealand's Big
Day Out, as well as Lollapalooza fests in Chile and Brazil. "Over
the next 24 months, there'll be expansion into other countries,"
Walker says, noting that new festivals are also being planned for
North America.

Founded in 2007, C3 annually produces more than Soo concerts
nationwide and last year ranked eighth among the world's top 25
highest -grossing promoters, earning $79 million from 564 events,
according to Billboard Boxscore. C3 produced two of the world's top
zo music festivals in 2012, with Chicago's Lollapalooza grosses top-
ping $25 million to windup ranking second, while Austin City Limits
placed third with grosses of $26.8 million.

C3 expanded its stateside festival relationships in 2012, partner-
ing with Metallica on Orion Music + More in Atlantic City, N.J.;
MCP Presents on Counterpoint in Atlanta; and three restaurateurs
for its hometown Austin Food & Wine Festival. In another partner-
ship, C3 announced a joint venture with AEG last September to pur-
chase Front Gate Tickets, which specializes in festival passes.

C3 also has a fledgling artist management division, which in-
cludes such acts as Delta Spirit, Thievery Corporation and Bassnec-
tar. Other expansion projects include book publishing, yoga in-
struction and travel/festival tie-ins. -Mitchell Peters

FREE AGENT

Lyor Cohen: The Return
Lyor Cohen is on the verge of returning
to the business he loves so much, fol-
lowing his exit in September from War-
ner Music Group, where he oversaw all
of recorded music.

The business has been a far duller
place without Cohen, and many-includ-
ing Atlantic Records chairman/COO Julie
Greenwald (No. 19), a longtime protegee
and colleague-have missed his passion
during the last six months. "Under Lyor's
leadership, we had incredible success
and an ability to break acts on a global
basis," Greenwald says. She gives Cohen
credit for global breakouts of fun. and Ed
Sheeran. He also brought chart -toppers
Macklemore & Ryan Lewis to WMG's Al-
ternative Distribution Alliance.

Given that he spent much of his child-
hood moving between different countries,
Cohen-more so than many other U.S.
executives-sees the industry's future op-
portunities lying in global sales. He put a
global priorities system into place at War-
ner Music, which was first implemented
with breaking Bruno Mars internationally.

"He made the world a smaller place for us
here at Warner Music," Greenwald says.

It's a sign that he parted ways fairly
amicably with Warner Music that his non -
compete term has been relatively short.

It's also important because Billboard has
learned that Cohen is working on return-
ing to the content creation side of the
business rather than, as has been much
speculated, a dedicated artist manage-
ment role. He's hoping to combine his
decades of experience as an independent
with his insight as a top influencer at the
majors to develop the type of business he
believes the industry needs today, accord-
ing to a source familiar with his plans.

In Cohen's world, content is still very
much king and, in fact, it becomes even
more important as he sees the upheaval
in the distribution landscape settling
down. "Lyor's an 'artist person'-he loves
artists and lives for them," Greenwald
says. "For him, 'artist development' is not
just a buzzword, but an actionable item."

That is why, even in a currently un-
defined role, Cohen still wields power.
Friends and rivals alike are curious to hear
what his next move will be, and many are
ready to work again with a rejuvenated
Cohen, away from the restrictions and
disciplines of a buttoned -down corporate
structure. His record of breaking acts
against all odds and championing his art-
ists on a 360 -degree basis will almost
guarantee him an influence that many of
his peers can only envy. -Yinka Adegoke

LyorCohen
photographed
in New York.
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POWER MOVE

Expanded partnership
with popular Tuneln app
by adding 80 CBS music
stations, for the first time
enabling listenership on
mobile devices anywhere
in the United States.

POWER MOVE

Aggressive A&R strategy
resulted in signing
breakout acts Miguel and
Imagine Dragons.

Dan
Mason
PRESIDENT/CEO
CBS RADIO

Compared with broadcasters operating
upwards of 500 stations, CBS Radio's
portfolio of 127 stations in 28 markets
might seem small. Yet CBS reaches
nearly 7o million unique listeners ev-
ery week because it owns stations in
many of the country's largest cities,
including the zo biggest radio markets.

"There's nothing wrong with radio in
smaller markets," president/CEO Dan
Mason says. "There's just a lot more
national advertising dollars available
in New York."

Under Mason, CBS programming
emphasizes three primary formats: top
40, country and sports talk. To further its
goals, the company even began meeting
with labels to examine potential partner-
ships. "That's a major sea change from
five years ago," he says. "These meet-
ings never used to happen, but it's good
for both industries and helps to re -kindle
their natural relationship."

CBS' digital strategy is also tightly fo-
cused. Despite a recent deal putting all
of its station streams on TuneIn, CBS
is also using a localized digital strategy
combining assets from radio with its TV
properties. That approach dovetails with
what Mason feels is CBS' most important
focus: local broadcasting. "As long as we
retain our localism, there will always be
a place for radio," he says. "Our stations
are involved in their local communities,
and you don't get that from most online
platforms." -Mike Stern

Zach
Horowitz
CHAIRMAN/CEO
UNIVERSAL MUSIC PUBLISHING
GROUP

Horowitz's Universal Music Publishing
Group was the largest music publishing
company until a Sony -led consortium
acquired EMI Music Publishing and
assigned it to Sony/ATV for adminis-
tration. As it is, UMPG had revenue of
$858 million in its most recent fiscal
year. Since assuming the UMPG helm,
Horowitz has provided his team with
more funding and allowed it to take on
more risk so the company can pursue a
more aggressive A&R strategy. Horow-
itz says his most important quality is to
"enable the UMPG staff to follow their
instincts in a way they haven't had a
chance to do so in the past." Signings
in 2m2 included Billy Joel, Miguel and
Imagine Dragons, while UMPG re-
newed its ties with other acts like Jor-
gen Elofsson (a writer on Kelly Clark -
son's "Stronger").

Horowitz says UMPG will continue
to play a leadership role in building a
single database that contains all writer
and publisher information. "It would
save the industry tens of millions of
dollars a year by eliminating duplica-
tion," he says, "and would be a game -
changer that could simplify licensing in
the future." -Ed Christman

Bryan (left
and Ronald
Williams
photographed
in Miami.

POWER MOVE

Sales of more than 500
million songs worldwide,
with promises of a bigger
2013 in store.

Ronald "Slim" Williams
& Bryan "Baby" Williams
FOUNDERS/CO-CEOS
CASH MONEY RECORDS

Chart -topping powerhouse label Cash Money wrapped up 2012 in style, finishing the year as
Billboard's No. I Rap Songs imprint (followed by sister company Young Money and distribu-
tor Republic claiming No. 1 Rap Songs Label), thanks to a formidable hit -making roster that
includes Drake, Nicki Minaj, Tyga and Lil Wayne (the lattermost surpassing Elvis Presley with
a total of 109 Billboard Hot zoo entries).

Capping the year by selling 500 million songs worldwide, Cash Money was responsible for
1.6% of Republic's market share for albums plus track -equivalent ones, according to Nielsen
SoundScan. That's not even counting other sideline ventures, like Lil Wayne's Trukfit fashion line
or expanding its roster to include top producers ranging from Detail to Cool & Dre to Bangladesh.

The Williams brothers' 2013 agenda is straightforward: stay hard on the music. "This should
be one of our biggest years in music-period," Baby says. The Cash Money pipeline will be over-
flowing with releases from Lil Wayne, Tyga, Busta Rhymes, Mystikal, Ace Hood and Baby (aka
Birdman), as well as projects outside the hip -hop realm such as Jay Sean and PJ Morton.

With an eye aimed at fortifying the label's international footprint, Baby says there's something
even more gratifying for him and brother Slim: "What we're doing now-making our own power
moves-came from hard grinding. Now we're seeing more rappers who want to be the next Cash
Money. That's what I love about the game: more avenues of opportunity are opening up that help
everyone achieve." -Gail Mitchell
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POWER MOVE

One Direction-
assembled on Cowell's
U.K. "X Factor"-had two
2012 albums with sales
of more than 1 million.

Simon
Cowell
CO-OWNER, SYCO ENTERTAINMENT

The success of One Direction, the English/Irish boy band assem-
bled on the U.K. version of Cowell's singing competition "The X
Factor," supersedes the misfires from the U.S. edition of the show.
In December, One Direction-signed to Cowell's Syco and Colum-
bia-became the first act since 2005 to release two new albums with
sales of more than million units in a calendar year. The group's sec-
ond set, Take Me Home, sold 540,000 copies its first week, according
to Nielsen SoundScan, the third -largest debut of last year.

Cowell hoped "The X Factor" would create scores of new interna-
tional stars, and for a brief moment it appeared One Direction might
herald a British invasion of show -generated acts. However, U.K. per-
formers Cher Lloyd, Rebecca Ferguson and 011y Murs have so far
failed to duplicate their strong run of U.K. hits stateside.

Indeed, U.S. "X Factor" first -season victor Melanie Amaro has yet
to release a full album, and each of her singles failed to take off. But
the second -season winner, country act Tate Stevens, will put out an
album through Syco/RCA Nashville, and Syco also scooped up third -
and fourth -place U.S. winners Fifth Harmony and Emblem 3. Teen
contestant Ella Henderson, who was voted off the U.K. show late last
year in a surprise upset, signed a label deal with Sony and Syco.

"What we had to prove to the whole industry is that this is a pro-
cess you can trust," Cowell told Billboard as "The X Factor" began

LewDickey
photographed
in Atlanta.

POWER MOVE

The $2.5 billion purchase
of Citadel Broadcasting,
which added 320
stations and 53 markets
to Cumulus' reach.

POWER MOVE

Huge tours from Rogers
Waters, One Direction,
Jason Aldean and others
sold more than 20 million
tickets, an increase of
more than 8%.

its second U.S. season on Fox. "If we use the time on the show to
mentor you properly and help you become a proper recording artist,
you can compete with the biggest artists around the world. It takes
years to develop that trust, and we are getting a bit better at it now."

Overall, the show's U.S. ratings were down from its first season,
but still decent enough to be renewed for a third. A highly touted
experiment with Britney Spears as a second -season mentor failed,
and Epic chairman Antonio "L.A." Reid (No. 4o) will not return for a
third season, leaving at least two new judging seats open.

During the week of his show's December finale, Cowell said his
main goal was to attract younger audiences than other competition
shows. But rating comparisons among "The X Factor," "The Voice"
and "American Idol" can be difficult, since the shows rarely compete
head -to -head, and each has a different schedule.

During the week of its finale, "The X Factor" helped push Fox to
No. 1 among teens, and also quadrupled its social media comments
during the season-notching 522,00o comments per episode, ac-
cording to Bluefin Labs-all numbers touted by Cowell and com-
pany to prove the show's ability to reach young viewers. -Phil Gallo

Lew
Dickey
FOUNDER/CHAIRMAN/CEO
CUMULUS MEDIA

Since it was founded in 1997, more than 150 transactions have
helped build Cumulus Media into America's second-largest radio
broadcaster. But no single deal has had as much impact on the com-
pany and founder/chairman/CEO Lew Dickey than its $2.5 billion
purchase of Citadel Broadcasting, which closed last fall.

The sale combined Citadel's 320 stations in 50 -plus markets with
Cumulus' existing portfolio of 380 stations in 67 cities. After attri-
tion and other moves, the new company now boasts 570 stations in
120 markets. In addition to its radio operations, Cumulus provides
exposure for national, regional and local advertisers through target-
ed email, social media and other promotional campaigns. "Cumu-
lus really grew up this year," Dickey says.

The Citadel acquisition demanded that two challenges be faced
head-on: integration and turnaround. Bringing new stations into the
fold was easy since Cumulus had made several previous purchas-
es, while addressing the underperforming outlets was far tougher.

"We've turned around radio markets over the years, but this was a lot
to do all at once," Dickey says. "It required an entirely new level of
bandwidth, so we had to really increase our infrastructure."

So far, the new Cumulus has validated Dickey's original reason
for such a huge undertaking: the need to achieve more critical mass.

"Major national advertisers are looking for large, integrated solu-
tions to activate audiences," he says. "It's increasingly important to
have the scale to compete effectively." -Mike Stern

Mark Campana &
Bob Roux
CO -PRESIDENTS OF NORTH AMERICAN CONCERTS
LIVE NATION ENTERTAINMENT

Managing a diverse group of promoters across the continent is a
tough gig, but Mark Campana and Bob Roux are making it work.
The veteran promoters were upped to co -presidents of Live Nation's
North American business at the end of 2010 with the mandate of
rejuvenating the concert biz in North America, driven by empower-
ment of Live Nation's 25 local and regional offices in critical matters
like marketing and talent buying.

"We're extremely proud of the amazing results achieved by our
strong network of local promoters," Roux says. "We sold in excess of
zo million concert tickets, an increase of more than 8%, and built on
our momentum from the previous year." He cites Live Nation's do-
mestic touring team's success with such treks as Roger Waters, Jason
Aldean, Drake, Journey, One Direction, Wiz Kalifa and Van Halen.

Given its size and scope, Live Nation promotes the lion's share of
arena, theater and club shows on these shores, but, as the largest own-
er/operator of amphitheaters, its NorthAmerican business is driven in
large part by the success of the sheds in summer. As of Sept. 3o, show
attendance for its sheds was up 15% over 2011, the company says, and
the number of shows also jumped 25% during the same period.

"When you're doing a few more shows, and the shows you're do-
ing are selling well [and] attendance is up," Campana says, "that's
when you know you're winning." -Ray Waddell
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Steve
Barnett
CHAIRMAN/CEO, CAPITOL MUSIC GROUP

POWER MOVE Helping steer Columbia to the No. 1
market -share spot for the third consecutive year.

Steve Barnett landed the most cov-
eted job in the industry last year
when he was named head of Capi-
tol Music Group, a position that had
practically every unemployed label
president coming out of the wood-

work hoping for a shot.
But Bamett did more in 2012 than score a new gig.

He also helped guide Columbia Records to the No. i
U.S. label market share in sales of albums plus track -
equivalents for the third consecutive year. When the
opportunity came along to head up Capitol, Barnett
jumped at the chance to, in his words, "help bring the
tower back to its former glory." What music -loving ex-
ecutive wouldn't want to revive the label that gave U.S.
fans the Beatles;the Beach Boys and the Beastie Boys?
(And that's just the B's.)

Universal Music Group insiders describe Bamett
i. as aggressive and organized, and feel he came in with

ilka great direction for Capitol. For his part, Bamett says
the road map for the label's resurgence was drawn up
by UMG chairman/CEO Lucian Grainge (No. a) and
other senior management. The team he's assembling
to make it happen includes many EMI execs and staff-
ers he calls "very talented," but who have lacked the
tools and resources to succeed-until now.

Up next is the tough part, but also the part that's
most fun: putting out the right artists and music. Capi-
tol Music Group includes Blue Note, Christian Music
Group and Caroline, which will be reintroduced as
an independent distributor. While the team already
in place works on projects now in the pipeline such as
Swedish House Mafia and soulful Scottish sensation
Emeli Sande, the company will be making some an-
nouncement<, in the coming months about the label's
roster AO release schedule. -Ed Christman

STEVE BARNETT PHOTOGRAPH BY BEN CLARK

Stove Barnett
photographed
in Los Angeles
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BILL
ELLIOTT

ELI YOUNG

SKRILLEX*
3 NOMINATIONS

THE LUMINEERS
2 NOMINATIONS

RECORD OF THE YEAR
"We Are Young"

eaturin

ALBUM OF THE YEAR
Some Nights

Janelle Monie
ONG OF THE YEA

"The A Team"

SONG OF THE YEAR
"We Are Young"

BEST NEW ARTIST

T NEW ARTIST
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BEST POP DUO/
GROUP PERFORMANCE

"Some Nights"

eaturin

anelle Monae
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NOMINATED ARTISTS

BEST POP
VOCAL ALBUM

Nights

BEST DANCE
RECORDING

Skrille
BEST DANCE/
ELECTRONICA ALBUM

BEST ROCK
PERFORMANCE

Coldplay
BEST ROCK ALBUM
Mylo

oldplay
BEST R&B SONG

'Beautiful Sur se'

Salaam Remi
BEST
COLLABORATION

"Wild Ones"
Flo Rida featuring Sia

BEST COUNTRY DUO/
GROUP PERFORMANCE

eaks Your Heart"

Eli Young : and

BEST CONTEMPORARY
CHRISTIAN MUSIC SONG

Matt Mahe
BEST GOSPEL ALBUM
Gravity

ecrae
BEST AMERICANA ALBUM
Fro z 2 

John Fullbrig
BEST A

e Lumineers

RICANA ALBUM

BEST BLUEGRASS ALBUM
Beat The Devil And Carry A Rail

Noam Pikeln
BEST BLUES ALBUM

Joan Osborne
BEST FOLK ALBUM' at Rod

Chris ile
BEST FOLK ALBUM
Be on ecial

Ry Cooder

BEST REGGAE ALBUM
Tomahaw 'clue

BEST MUSICAL
THEATER ALBUM
Nice Work If You Can Get It

David Chase
& Bill Elliott
PRODUCER OF THE YEAR,
NON -CLASSICAL

Salaam Remi
BEST REMIXED RECORDING,
NON -CLASSICAL

"Promises" (Skrillex & Nero Remix)

Skrille
BEST REMIXED RECORDING,
NON -CLASSICAL

"The Veldt" (Tommy Trash Remix)

Tomm Trash*
BEST LONG FOR
MUSIC VIDEO

Big Easy Express

Old Crow
Medicine Show

PARADIGM



POWER MOVE
Inked another major TV
awards deal, this time
for Latin Grammys on
Univision over six years.

POWER MOVE
Breaking new acts like
Gotye and Of Monsters
and Men, and adding
prime labels to a
distribution roster that
includes Big Machine
and Cash Money.

POWER MOVE
Appointed CEO of
Warner/Chappell two
years ago, he's now
overseeing Warner Bros.
and Rhino.

Joel
Katz
CHAIRMAN OF THE MEDIA, ENTERTAINMENT
AND MEDIA GROUP, GREENBERG TRAURIG

For Joel Katz, power is all about "the relationships you
have and the business you can create from them."

Those relationships include representing many of
the field's highest-ranking execs, such as Epic's Anto-
nio "L.A." Reid, Columbia's Rob Stringer, Universal
Nashville's Mike Dungan and Justin Bieber manager
Scooter Braun, to name just a few on the Power too
list. He also works with fellow attorney John Branca
(No. 31) as co -counsel to the Michael Jackson estate,
and advises numerous artists including Pitbull for his
new global Sony Music pact and Justin Timberlake on
non -music deals like his minority stake in the NBA's
Memphis Grizzlies.

Katz also leads on groundbreaking TV contracts, re-
cently inking a six -year TV deal for the Latin Grammy
Awards telecast with Univision worth $75 million -$100
million. During 2012, Katz also closed two larger, no -
year deals for the Grammys with CBS, including an
option for the network to produce tie-in specials sepa-
rate from the awards telecasts. The first program, "The
Grammys Will Go On: A Death in the Family," detailed
behind -the -scenes reactions to Whitney Houston's
death last year on the eve of the awards. Katz's work
with the Recording Academy also includes extend-
ing the major labels' deal for another six years on the
Grammy nominations compilation. -Yinka Adegoke

Monte &
Avery Lipman
CHAIRMAN/CEO; PRESIDENT/C00,
REPUBLIC RECORDS

If you're looking for a distributing label deal with
Universal Music Group (UMG), it seems Republic is
the destination of choice. In addition to Big Machine
and Cash Money, other prime labels including Rick
Rubin's American Recordings, Jason Flom's Lava
and Tom Whalley's Seven Four Entertainment all go
through Republic. Based on Nielsen SoundScan data,
Billboard estimates Big Machine and Cash Money
make up about 3% of the 7.3% market share in albums
plus TEA (track -equivalent albums) that made Repub-
lic the third -largest label in the United States in 2012.

Labels like to do deals with Republic because the
company has a proven track record of breaking new
bands, and Republic started out in 1996 under Univer-
sal Records' umbrella. As a result, Monte and Avery
Lipman know how label chiefs want to be treated and
how to nurture the distributing -label relationship. Oth-
er than Jimmy Iovine (No. to) at Interscope, the Lip -
mans have the second -longest tenure running a front-
line major. They feel their success has much to do with
their business hustle and simplicity.

Monte says that, as a new label lacking catalog, Re-
public has no choice but to break newcomers like Gotye
and Of Monsters and Men. UMG insiders cite another
ingredient that helps propel Republic: Of all the UMG
label heads, the Lipmans are the most engaged in us-
ing social media as a marketing tool. -Ed Christman

Cameron
Strang
CHAIRMAN/CEO, WARNER/CHAPPELL MUSIC
@WARNERCHAPPELL

Cameron Strang's entrepreneurial spirit was original-
ly meant to give Warner/Chappell Music a jolt. Now
he's added recorded music to his resume at Warner
Music Group as well.

Strang, who became CEO of Warner/Chappell Mu-
sic in January 2011 after WMG acquired his Southside

Monte (left)
and Avery
Lipman
photo-
graphed in
New York.

POWER MOVE
A joint venture with
AM Only adds EDM
superstars like Skrillex
and David Guetta to a
powerhouse roster that
runs from DMB to BEP.

Independent Music Publishing, now oversees all of WMG's U.S. West Coast opera-
tions. When WMG was restructured in November, Strang was given additional du-
ties overseeing Rhino Entertainment and, a month later, he replaced outgoing War-
ner Bros. president/CEO Todd Moscowitz.

"When I hired Cameron, I was confident that he would bring renewed entrepre-
neurial energy to Warner Music Group's publishing business," says Edgar Bronfman
Jr., former WMG chairman/CEO and current board member. "Since then, he has
not only revitalized Wamer/ChappeLl, but also has demonstrated leadership and
insight as a board director, and brought his deep understanding of the business to
Warner Bros. Records and Rhino."

Recognized as ASCAP music publisher of the year in 2012, Warner/Chappell
checked off several accomplishments last year, topping Billboard's Publisher Airplay
and Country Airplay charts in the second quarter. Strang has also attracted new ex-
ecutive talent, most notably luring EMI's Jon Platt (No. 82).

Looking forward, Strang faces numerous tasks: finding more talented artists,
songwriters and executives; integrating staffers within two divisions of the same
company; and building a more forward -thinking firm. He's optimistic: "To me, the
challenges are the opportunities." -Alex Pham

Chip
Hooper
WORLDWIDE HEAD OF MUSIC, PARADIGM AGENCY

At the close of 2011, while everyone around the world was ringing in the new year,
Paradigm was having its own celebration, thanks to a newly signed joint venture
with powerhouse electronic dance music booking agency AM Only. Hooper, who
oversees a 40 -agent team working a roster of more than 700 artists, was instru-
mental in making the EDM deal happen and bringing in dozens of new clients,
including Tiesto, David Guetta and Skrillex.

"In his 3o -plus -year career, Chip has shown that he can develop an artist or two,"
says AM Only CEO Paul Morris, citing Hooper's insights as a primary reason for
partnering with Paradigm amid offers from other top talent firms. "As our artists
go from nightclubs and festivals into larger venues, Chip's knowledge of the differ-
ent rooms and deals is invaluable."

The AM Only deal has already generated many millions from live revenue, but
it's just one of Paradigm's major accomplishments in 2012 thanks to Hooper, who
personally books Dave Matthews Band and Phish, as well as managing agents who
handle tours for Coldplay, the Black Eyed Peas, Aerosmith and Toby Keith.

Indeed, a year rarely passes without Paradigm artists appearing in the top 25
highest -grossing tours, and 2012 was no exception. Last year, Coldplay ranked fifth
among the year's highest -earning tours, grossing $147 million from 67 shows, while
DMB hit No. 11, pulling in $41.4 million from 41 concerts, according to Billboard
Boxscore. Phish also had a stellar year, grossing nearly $26 million from 33 shows.

"I'm helping steer agents, from young people getting started to people further
along in their careers with strong rosters," Hooper says. -Mitchell Peters
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POWER MOVE
He and his team of
writers had their best
year in 2012, with
Ke$ha's Warrior the
standout.

POWER MOVE
In a surprise turn,
switched off the TV to
focus on bringing his
personal "x factor" to
Epic.

Lukasz
"Dr. Luke" Gottwald
SONGWRITER/PRODUCER
OWNER, KEMOSABE RECORDS
OWNER, PRESCRIPTION SONGS

Lukasz "Dr. Luke" Gottwald spent a good chunk
of 2012 working with some of the biggest names
in the game: Taylor Swift and B.o.B on "Both of
Us," Nicki Minaj on "Va Va Voom," One Direc-
tion on "Rock Me" and Ke$ha's Warrior, which
he executive -produced.

But ask him what gets him really excited and he'll
start rattling off the list of emerging artists he's just
signed to his label, Sony imprint Kemosabe Records.
"I'm really honored to have been able to sign Juicy J
with Columbia," he says of the "Bandz a Make Her
Dance" rapper. "And then there's Becky G. She's one
of MTV's Artists to Watch for 2013, one of the new
CoverGirls. She really is just blowing up. I feel hon-
ored to work with these talented artists."

The Dr. Luke realm of influence expanded even
further in 2012, with more than 3o writers, singers,
songwriters and producers signed to his Prescription
Songs, from Benny Blanco (Maroon 5's "Payphone,"
featuring Wiz Khalifs) to Cirkut (Karmin's "Broken-
hearted") to Ammo (Leona Lewis' "Glassheart")
to "some industry heavyweights" he expects to an-
nounce shortly. Next up is taking the leap to TV and
film, starting with MTV docu-series "Ke$ha: My
Crazy Beautiful Life" in April. He's exploring other
opportunities with Sony consultants like Judy Mc-
Grath, former CEO of MTV Networks, as well.

Though Gottwald struggles with the word
"power," he likens his influence to that of Jimmy
Iovine (No. to), a personal hero. "He knows how
to connect the dots and he can fast track and put
you to the right person," Dr. Luke says. "Being able
to do that for people-for my writers and my art-
ists-and being able to manifest their dreams feels
really good." -Andrew Hampp

Antonio
"L.A." Reid
CHAIRMAN/CEO
EPIC RECORDS

"It was a challenging year," Antonio "L.A." Reid
says, describing his double duty in 2012 as Epic
chairman/CEO and "X Factor" judge. Though
the TV show's second season was fun, Reid says
his work at Epic signing artists, slating releases
and restructuring the staff meant too much jug-
gling of his responsibilities. "Not being able
to give the label the focus it deserved was a bit
damaging," he says now. "We did a lot, but not as
much as we wanted."

Reid expects "lots of new music" this year at Epic,
which claimed a market share of 2.64% in 2012 for al-
bums plus TEA (track -equivalent albums), compared
with 2011's nearly similar 2.56% share, according to
Nielsen SoundScan. In addition to a platinum hit last
year with Karmin's "Brokenhearted," Epic scored
strong breakouts by rappers Ca$h Out and Future.
On the 2013 slate: Wallpaper, Ginny Blackmore and
Watch the Duck, plus the recently announced joint
venture with Sylvia Rhone's Vested in Culture, boast-
ing Latin pop act Kat Dahlia, pop duo Quadron and
R&B artist Deon Young.

"We have established artists like Avril Lavigne,
Sara Bareilles, Ciara and the Script," Reid says,
"but, for the most part, Epic is comprised of new
and developing artists we're focused on breaking."
As for what defines music industry power, Reid
says, "I've never thought of myself as powerful-
just fortunate, and honored to have worked with
great people. Power is not something I aspire to. I
just want to stay in the game." -Gail Mitchell

Scott
Borchetta
photographed
in Nashville.

Scott
Borchetta
PRESIDENT/CEO BIG MACHINE LABEL GROUP
@BIG MACHINE

POWER MOVE Reaching a direct royalty deal with Clear Channel could
change the U.S. label/radio landscape forever.

It's been another groundbreaking year for Scott Borchetta and
his country music company, which moved to swanky new of-
fices in Nashville recently. Thanks in part to Big Machine's
efforts, Taylor Swift's Red became the year's second -biggest -
selling album, with more than 3.1 million units moved in 2012,

according to Nielsen SoundScan. The carefully coordinated,
multimillion -dollar marketing campaign, with retail partners ranging from
Target to Walgreens, was almost a perfect case study on how to pitch a block-
buster album in the 2ist century.

It hasn't just been all about Swift. Borchetta highlights another potentially big
year in 2013 for label acts the Band Perry, Brantley Gilbert and Florida Georgia
Line, as well as for Tim McGraw, the veteran superstar who was signed in 2012
after a two -decade run at Curb Records.

Even so, Borchetta, who founded Big Machine Label Group just eight years ago,
doesn't cite having the top -selling country album as his finest achievement last
year. Instead, he's beaming over becoming the first company to sign a direct per-
formance royalty deal with the United States' biggest radio group, Clear Channel.

"It's something we're proud about, because people have been trying for decades to
get it done. It creates new revenue to invest in new artists." That deal was followed
by an arrangement with fellow radio giant Entercom.

As a small, albeit successful, indie label, it could be risky for Big Machine to be
the face for upheaval, challenging the entrenched ways that labels and radio have
always worked together. But Borchetta believes those kinds of moves are exactly
what the music industry needs: more risk -taking. -Yinka Adegoke
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Trading Up
The associations and trade groups that
help the industry channel its power in
dealing with government and wider
business matters

Rich Bengloff heads up the American Assn. of Independent
Music, and his presence gives the organization a seat at the
table for most industry discussions, including one for the
SoundExchange board of directors. In the past year, A2IM
was effective in tapping into governmental grant funds to
help facilitate indie-label exporting.

BMI is one of the two leading performance rights organiza-
tions in the United States, with annual revenue around the
$900 million mark. President/CEO Del Bryant, who joined
the organization in 1972, has led BMI since 2004.

Jim Donio has transformed the National Assn. of
Recording Merchandisers from a brick -and -mortar trade
association to a business trade group. Whether discuss-
ing CDs or digital formats, NARM helps buyers and sell-
ers of music discuss and resolve issues that help create
efficiencies in the music distribution pipeline and thus
reduce costs.

SoundExchange president Michael Huppe is respon-
sible for all regulatory, legal and political strategy for
the organization that distributed $462 million in digital
performance royalties for sound recordings in 2012. He
represented labels when he testified before a House sub-
committee on webcasting royalties in November.

ASCAP, which had revenue approaching the $1 billion
mark in its most recent fiscal year, is engaged in rate
litigation with Pandora, which is trying to rewrite the
industry's royalty rate structure. John A. LoFrumento,
who joined the organization in 1981, has led the com-
pany as CEO since 1997.

CEO since 2010, Steve Moore leads the Country Music
Assn. in its efforts to raise awareness and support the
growth of country music. In his 30 -plus years of concert
promotion and production, Moore has booked and
built relationships with some of the biggest names in
country.

Decades of talent buying with his family business,
Romeo Entertainment Group, has given Academy
of Country Music's Bob Romeo a currency within the
industry. As CEO, he continues to promote the ACM's
mission to support the country music industry and its
charitable foundation, Lifting Lives.

RIAA chairman/CEO Cary Sherman has held his titles at
the $7 billion U.S. record industry's trade association since
2011. He was instrumental in negotiating the Copyright
Alert System that Internet service providers will launch
this year to reduce illegal downloading.

Michael Simon, who was recently named president/CEO,
has led the charge in changing the Harry Fox Agency from
an organization that mainly issued mechanical licenses for
publishers and labels into a company that helps facilitate
the licensing for digital music service providers. HFA, which
is owned by the National Music Publishers Assn., provides
most of the funding to the NM PA.

The powerful National Assn. of Broadcasters represents
the country's free, local radio and TV stations as well as
broadcast networks. President Gordon Smith is sure to
support legislation for lower webcasting royalties if intro-
duced again this year-the NAB supported the Internet
Radio Fairness Act in 2012.
-Ed Christman and Glenn Peoples

POWER MOVE

Makes the move to run
the storied Interscope
Geffen label and develop
more acts like Imagine
Dragons, Kendrick Lamar
and Phillip Phillips.

POWER MOVE

YouTube sensation
PSY and teen -pop star
Justin Bieber's fifth
No. 1 album, while also
breaking Carly Rae
Jepsen and the Wanted.

John
Janick
PRESIDENT/COO
INTERSCOPE GEFFEN A&M

Having solidified his indie cred as co-founder of label Fueled by Ramen (fun.,
Paramore, Fall Out Boy and Panic! at the Disco) while simultaneously co-helming
the 2009 relaunch of Elektra Records (Bruno Mars, Cee Lo Green), John Janick is
just four months into his new gig heading up Interscope Geffen A&M.

The industry vet ticks off four reasons why he changed positions: the support-
ive nature of executives Lucian Grainge (No. i) and Jimmy Iovine (No. so); the
"amazing" staff; a strong roster of new and established artists; and, perhaps most
important, the legacy of Interscope Geffen A&M, which has borne a solid brand.

"Given this challenging time in the music business, I want to do things differ-
ently and partner with artists in bigger ways," he adds. "We're positioned to do
that." Posting a 7.9% market share in 2011, Interscope Geffen A&M finished 2012
with a quite close 7.6% share. -Gail Mitchell

Scooter
Braun
OWNER
SB PROJECTS

After signing Justin Bieber in 2009, just before the teen -pop phenom's meteoric
rise, Braun didn't sign another artist for three years. But then came 2012, and his
signings Carly Rae Jepsen, the Wanted
and PSY became global sensations, two
of them breaking YouTube records in
the process. Bieber had a big year, too,
of course, selling more than 1 million
copies of third album Believe, according
to Nielsen SoundScan; creating a highly
lucrative fragrance franchise with Eliza-
beth Arden; and grossing more than $45
million from 4o shows on his Believe
tour, according to Billboard Boxscore.

Behind the scenes, his SB Projects
and Silent Labs have become influential
angel investors for new -tech companies
like Stamped, Songza, Tinychat, SoJo
Studios, Viddy and others. "We have
a responsibility as an industry to think
outside the box as culture cultivators, as
Jimmy lovine has told me many times,"
Braun says. -Andrew Hampp
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Robert
Kyncl
VP/GLOBAL HEAD OF
CONTENT PARTNERSHIPS GOOGLE
@RKYNCL

"Audience development is equally as important as
great content," Robert Kyncl told the Wall Street
Journal late last year. Just "by creating fantastic
content and spending zero time on audience devel-
opment, you are certain that you will not succeed
on YouTube."

Helping movie studios, labels, sports leagues and
broadcasters succeed with video on the Internet is
just one area of Kyncl's job description. Thanks to
his deepened ties with content partners around the
world, Google added 77 premium channels to You -
Tube and brought its overall total up to 177. Among
the players recruited by Kyncl and his team: Warner
Music Group, the Bowery Presents and, through a
label joint venture, Vevo, Universal Music Group and
Sony Music Entertainment.

In addition, Kyncl oversaw a deal with hardware
company Dell to sponsor four festivals for exclusive
webcasts-the New Orleans Jazz & Heritage Festival,
Bonnaroo, Lollapalooza and the Austin City Limits
Music Festival. Things are going so well that Kyncl
predicted that within three years go% of all Web traf-
fic will be video -related. Today, he says, YouTube ads
bring in more revenue per hour than U.S. cable TV.

His task hasn't always been easy. Studios, labels
and publishers have regarded the Silicon Valley giant
with a wary eye, fearful its technology might devalue
their assets and aid piracy. By leveraging the exten-
sive ties he built during his years as VP of content at
Netflix and as a manager at HBO, however, Kyncl
helped Google come to terms with content owners.

This year, Kyncl is setting his sights on creating
cross -product entertainment experiences similar
to experiments last year with Alicia Keys and Bruno
Mars. Both artists debuted new music on Google
platforms Google+ and YouTube. The belief is
that, by combining Google's various technologies
in novel ways, the company can deliver even more
marketing juice to the content partners crucial to
Google's ambitions. -Alex Pha m

Hartwig
Masuch
CEO
BMG

A music industry veteran who has virtually seen and
done it all, Hartwig Masuch seems to be a man in a
hurry, even today. That's because he's the executive
tasked with restoring German media giant Bertels-
mann (along with private equity partner KKR) back
to the top of the music business through his handling
of BMG.

"The strategic objective of our shareholders is to
close in on the three majors," he says. During the
last two years, BMG has focused mainly on publish-
ing assets, picking up small to midsize song catalogs,
including Bug Music and Cherry Lane, and most
recently the Rosetta catalog divested by Sony/ATV.
Masuch says his publishing division now has around
million copyrights.
Lately, BMG has also started acquiring recording

assets, including Mute Records (home to Depeche
Mode). But the big prize attracting most of the indus-
try's attention is Parlophone-Masuch acknowledges
interest, but will not say much more. It may be a little
too much for BMG alone at this time, however. Ac-
cording to sources, BMG has teamed with Sony Mu-
sic to pursue its interest in Parlophone and other EMI
assets, which have to be divested under an agreement
with regulators.

BMG's interest in label assets isn't contrary to its
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POWER MOVE

Adding 77 more premium
YouTube channels
(including those from
WMG and Bowery
Presents); building
Goog le+ and YouTube
as music platforms with
new music from Alicia
Keys and Bruno Mars.

POWER MOVE

Adding label assets to
a publishing portfolio
of around 1 million
copyrights, and sparking
talk of a bid to acquire
Parlophone.

NEW

POWER MOVE

The$14 billion pool
of capital he oversees
includes an investment
in Clear Channel
and a commiment to
consumers who love
music.

POWER MOVE

Digitizing every ticket
in an ongoing effort to
fight scalping; growing
operating income by
17%.

original mission, when it relaunched in 2008 with
KKR. "It was always the plan from day one to service
clients out of one house for all types of rights, be it
masters or song publishing." -Yinka Adegoke

Scott
Sperling
CO -PRESIDENT
THOMAS H. LEE PARTNERS

When professional financiers turn their sights on
the entertainment business, the interest is typically
an ego play. But Scott Sperling possesses not only a
passion for the music business but a pedigree dating
back more than 3o years, when he promoted campus
concerts as a Purdue undergrad and worked with a
young band manager named Irving Azoff.

Since then, Sperling has risen to oversee a $14 bil-
lion pool of capital at Thomas H. Lee Partners as one
of the most respected private equity operators in the
business, particularly when it comes to media assets.
Until about 18 months ago, he managed the firm's siz-
able stake in Warner Music Group, which was sold to
Access Industries, doubling the return for his fund's
investors. While THL owns parts of Nielsen and Uni-
vision, Sperling's most direct stake in the music busi-
ness today is through Clear Channel, the largest U.S.
radio group. In 2010, Sperling and THL colleague
Rich Bressler brought their friend and media veteran
Bob Pittman (No. 12) back into an executive role at
Clear Channel, where he now serves as CEO.

"We tend to have a long-term view of the music in-
dustry, and how it has evolved," Sperling says. "But the
one thing which has never changed is that consumers
around the world love music." -Yinka Adegoke

Nathan
Hubbard
CEO

TICKETMASTER
@NATHANCHUBBARD

Ticketing has emerged as one of the most important
elements of the touring business, and Nathan Hub-
bard, the former half of Washington, D.C., folk-rock
duo Rockwell Church, now oversees the world's most
powerful company in that space.

Amid rising competition, Live Nation Entertain-
ment -owned Ticketmaster remains at the top of its
game, servicing more than io,000 industry clients
and moving goo million -plus tickets annually. The
company grew operating income by 17% in 2012 and
boasts a 100% client renewal rate. Ticketmaster also
draws strength from its 200 million -plus customer
database, which allows clients to better target fans.

Live Nation Entertainment CEO Michael Rap-
ino (No. 4) "gave me the opportunity to sit over this
portfolio of assets for one reason: We're interested
in changing the industry," says Hubbard, who was
named CEO following the Live Nation-Ticketmas-
ter merger in January 201o. (After Rockwell Church
broke up, Hubbard earned an MBA and served as
CEO of Coran Capshaw's fan club e -ticket site Music -
Today, which Live Nation acquired in 2006.)

Hubbard plans to retain Ticketmaster's status as
market leader by leading a trend toward ticket digi-
talization and improving the customer experience.
"Over the past few weeks, we've digitized every
ticket," says Hubbard, a strong opponent of scalp-
ing. "You can now log into your Ticketmaster account
and transfer a ticket digitally and seamlessly to your
friend. We're methodically going through the chal-
lenges of the buying experience and building great
new products." The ultimate goal? Release "some
pretty incredible products" in 2013 that will "funda-
mentally transform" the way fans buy, sell and trans-
fer tickets. -Mitchell Peters

Jay Brown
photographed in
Los Angeles.



POWER MOVE

Using iHeartradio
to experiment with
programming resulted
in a powerhouse digital
EDM format taking over a
terrestrial station.

POWER MOVE

An integrated family
approach that combines
management of
producers, writers and
performers into hit
records and tours.

POWER MOVE

In 2012, IDJ delivered
Rihanna's first
No.1 album and
breakthroughs from 2
Chainz and Frank Ocean.

Steve
Bartels
PRESIDENT/COO
ISLAND DEF JAM MUSIC GROUP

With the departure of Antonio "L.A." Reid (No. 40) nearly two years ago, IDJMG
created a void that Bartels filled by using his knowledge gained from more than a
half -dozen years with the company, originally serving as president of Island since
May zoo4 and adding the title of COO at IDJMG in early 2005.

An avid cyclist who takes his Cannondale road bike with him on most out-of-
town trips, Bartels says, "I look at everything like a race," including his job, which
sees him out most nights with label artists. The day Billboard spoke to him, he'd
spent the afternoon with Bon Jovi at a SiriusXM broadcast, and was ready for an
evening in the studio with Mariah Carey. "It sounds like fun, but I take this very
seriously," he says. "You're carrying the artists' dreams in your hands."

While his background involved radio promotion and catalog marketing-he's
the guy behind the Ultimate Dance Party series of the late 'a os-Bartels has been
stepping up his game on the artist -relations front, letting acts know they have a
real home with the company. "It's important artists feel comfortable and able to
talk about their issues, and for us to be able to talk to them about doing great things
for their [image]," he says.

During the past year, ID) delivered Rihanna's first No. 1 album (Unapologetic),
helped 2 Chainz and Frank Ocean break through and detailed plans for Justin
Bieber to bring his audience along as he grows from teen idol to serious artist.

People who have worked with Bartels know him as a motivator who can men-
tor younger staff, yet light a fire under them when needed. He's also credited with
IDJ's exemplary execution. "When they have a potential hit album," a Universal
insider says, "you can be sure nothing falls through the cracks." -Ed Christman

Tom
Poleman
PRESIDENT OF NATIONAL PROGRAMMING
PLATFORMS
CLEAR CHANNEL MEDIA AND ENTERTAINMENT

Whether he's breaking a band, selling a product or
funding a charity, artist -savvy programmer Tom
Poleman harnesses Clear Channel's 85o radio sta-
tions and associated digital assets to work in unison.
Under Poleman, the company began holding two-day
music meetings so labels could play their new projects
for top station programmers. At one event early last
year, attendees were so smitten by the sophomore out-
ing from fun. that an artist integration program was
tied to the release in which hundreds of free promo-
tional CDs were distributed. The move was credited
with helping send the young group's career into over-
drive. Such actions "create a personality behind the
music," Poleman says.

Artist development is a top priority for the former
WHTZ New York programmer, who books the annual
iHeartRadio Music Festival in Las Vegas and oversees
its concert webcasts. In addition, Poleman and his
team use the iHeartRadio service as a digital play-
ground to experiment with long -tail programming. For
example, after an EDM channel quickly became one of
the service's most popular offerings, it was folded into
a Boston FM outlet, giving a format that was virtually
nonexistent on the U.S. radio dial a broadcast home.

"We're always challenging ourselves to think differ-
ently," he says. Last November that involved synchro-
nizing music by Alicia Keys on four New York stations
with a light show atop the Empire State Building.

Poleman doesn't take his job and its attendant pow-
er for granted. "You never have the position forever,"
he says, "so you just hope that while you're able to in-
fluence people, you do some good." -Paul Heine

Jay
Brown
CO-FOUNDER/PRESIDENT
ROC NATION

"Actions speak louder than words" might be Roc
Nation's business philosophy, considering the com-
pany's silence until it has something real that's ready
to be announced. "We have things we're working on
for this year and next," Jay Brown says. "But we wait
until the time is right to put it out there and talk about
it." For example, to reveal its first major 2013 move-
signing Timbaland to its management roster-Roc
Nation posted a photo of the award -winning produc-
er/artist in a recording studio with company founder
Jay -Z and the caption: "We would like to welcome
Timbaland to the Roc Nation family!"

And "family" is exactly how Brown refers to the
company, which is becoming a formidable force in
the arenas of management (handling acts Rihanna,
Wale and Melanie Fiona; producers Stargate and No
ID; and writers Andrea Martin and Makeba Riddick),
label releases (including work by Jay -Z, J. Cole, Cal-
vin Harris and Rita Ora), as well as music publishing
(signing songwriter Philip Lawrence and producer
Ben Harrison).

"Building relationships while doing what you love
to do-that's happiness and power," Brown says.
"We're a family here, and we'll do everything to sup-
port this family." Joining the management side in
2012 were artists Meek Mill, M.I.A. and Shakira, with
Rihanna ringing in another banner year as 2012's
Unapologetic picked up where zon's Talk That Talk
left off. As for 2013, Brown only mentions that Jay -Z's
Made in America festival will return.

"We're true entrepreneurs, creating things we love
to do," he says. "The challenge is to keep thinking
outside the box, which is something you have to con-
tinue to do to survive." -Gail Mitchell
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Dungan
photographed
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Mike
Dungan
CHAIRMAN/CEO, UNIVERSAL MUSIC GROUP NASHVILLE
@LIMGNASHVILLE

POWER MOVE Early move to Universal Music Group Nashville followed
by absorption of Capitol Nashville.

Mike Dungan was on a hot streak at Capitol Nashville when he
left for Universal Music Group Nashville in early 2012. Known
for being an honest broker, Dungan's direct style would come
in handy later in the year amid all the merger upheaval. "He is
not afraid to tell you what he thinks, but he also is always will-
ing to listen, which makes him truly a greatpartner," says John

Peets of QPrime South, manager of Capitol Nashville artist Eric Church.
Dungan became chairman/CEO of UMGN five months before Universal

closed its acquisition of EMI. In effect, he got a five -month head start on de-
ciding how best to merge the two divisions. "This really allowed me to plan
what I thought it was going to take and build the structure around it," says
Dungan, now that the dust has fully settled. "We have a killer, absolutely
killer, team in place."

UMGN's roster includes Sugarland, Josh Turner, George Strait, Jamey John-
son, Easton Corbin, David Nail and artists who thrived under his leadership at
Capitol: Lady Antebellum, Dierks Bentley, Keith Urban, Luke Bryan, Little Big
Town and Darius Rucker. (It was Dungan's idea to rebrand former Hootie &the
Blowfish frontman Rucker as a country act.)

The label group's 2013 release schedule should help notch another strong
year. Gary Allen released a new album in January, while Bryan-whose Tail-
gates & Tanlines sold 1.1 million units and 5 million tracks in 2012 (according
to Nielsen SoundScan)-will release SpringBreak 5... Here to Party on March
5. Later in the year will see studio albums by Strait, Randy Rogers Band, Alan
Jackson, Rucker and Lady A, as well as a live set by Church. The latter four
albums should help Capitol Nashville's track -equivalent album (TEA) market
share rebound after falling to 0.6% in 2012 from 1.6% in 2011, while Universal
Music South's combined labels had a TEA share of 2.9% in 2011 and 1.4% in
2012. What a difference a year-and a merger-can make. -Glenn Peoples

POWER MOVE
As co -executor of the
Michael Jackson estate,
has helped build it into a
huge money -spinner.

John
Branca
PARTNER

ZIFFREN BRITTENHAM

John Branca plays two major roles in the music business. Firstly,
as a partner at Ziffren Brittenham, where he represents clients
ranging from Justin Timberlake and Simon Cowell (No. 3o) to the
Beach Boys and Carlos Santana, and also handles their major deal
transactions. Perhaps even more notable, he serves as co -executor
of the Michael Jackson estate, which has provided him with an in-
ternational profile as well as the most identifiable measure of ac-
complishments in the last year.

An executive producer of "Michael Jackson: The Immortal
World Tour by Cirque du Soleil," which grossed more than $147
million in 2012 with some 1.4 million tickets sold, according to
Billboard Boxscore, Branca is developing a permanent Las Vegas
show with Cirque du Soleil to open in the summer. According to
court filings last summer, the estate had generated revenue of
$475 million as of May 31. "We are so proud that in three years
this has grown to become the biggest celebrity estate in history,"
Branca says. "Obviously, the credit goes to Michael Jackson and
his unique talent."

The attorney has also been involved in one of the largest pub-
lishing deals of the last few years, advising Sony Corp. as part
of a consortium that took control of EMI Music Publishing in a
$2.2 billion transaction. He sits on the boards of Sony/ATV (a
joint venture with the Jackson estate) and EMI Music Publish-
ing, and has been advising on divestment of some of its assets.
He is also advising Ron Perelman's MacAndrews & Forbes in
the hunt for various music assets, including the highly desired
Parlophone label. -Yinka Adegoke

POWER MOVE
Supported controversial
legislation that could
have reduced statutory
rates Pandora pays
for sound -recordings
performance.

Tim
Westergren
FOUNDER, PANDORA
@TIMWESTERGREN

No matter how many new radio and subscription services appeared
Last year, Pandora Media continued to grow at an extraordinary rate.

"We're really in the 'big scale' category now," says Tim Westergren,
who co-founded the Oakland, Calif. -based Internet radio service
as an offshoot of the Genome Music Project mapping similarities
across different songs.

Listeners have never had so many options for free streaming music.
IHeartRadio, Slacker and Tuneln are all potential adversaries to Pan-
dora, while Spotify also launched a radio service. Microsoft debuted a
new ad -supported service called Xbox Music, Myspace relaunched as
a music discovery site, and even Apple is expected to launch its own
personalized radio service shortly.

Yet Pandora is still growing both its active listener totals and listener
hour figures as if impervious to competitive threats. Westergren believes
it's because no other firm has a relationship with listeners like Pandora
does, thanks to the company's policy of quickly answering emails and
his own personal hands-on approach, such as attending 400 town hall
meetings to guide users through their problems and concerns. "People
view Pandora as human, and they feel a certain connection to it," he says.

Still, all isn't perfect for Pandora. Generating more than $38o mil-
lion in revenue during its last four quarters, royalties have increas-
ingly become a burden as the company tries to better monetize
smartphone listening, which now accounts for about 70% of total
listening hours. Last year, Pandora also supported controversial leg-
islation that could have reduced the statutory rates it pays for the per-
formance of sound recordings. The months ahead promise more leg-
islative battles, more competition, more shakeout. -Glenn Peoples
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POWER MOVE
Platinum soundtrack
singles from Adele and
Pitbull, to cap box-office
domination.

POWER MOVE
New partnership with
STIM means Kobalt
clients can access EU
revenue much faster;
new label services
department means
Kobalt has more than
publishing to offer
artists.

POWER MOVE
Helping drive the release
of Led Zeppelin's
"Celebration Day" as
a multimedia affair;
building up younger
clients like the Black Keys
and Eric Church.

Lia
Vollack
PRESIDENT OF WORLDWIDE MUSIC/EXECUTIVE VP OF

THEATRICAL, COLUMBIA PICTURES

Sony/Columbia Pictures was the top film distributor in the United
States in 2012, with its 29 films released during the year plus six hold-
overs pulling in $1.8 billion, according to Box Office Mojo. The stu-
dio also produced two of the most talked -about singles from movies:
Pitbull's 1.6 million -seller "Back in Time" and Adele's James Bond
theme "Skyfall," a Golden Globe winner and Academy Award nomi-
nee that has sold 1.4million, according to Nielsen SoundScan.

Then there's Becky G, the 15 -year -old singer/rapper that Lia Vol -
lack tapped for "Hotel Transylvania."

"1 like to feel I'm supporting new artists," Vollack says, noting that
Becky G's producer, Dr. Luke (No. 38), will have a role in several 2013
Sony film soundtracks, including "The Smurfs 2," which will have
new and established artists. "The Smurfs" earned $242.6 million do-
mestically and $421.1 million internationally, "so we're really looking
for an artist with appeal overseas, as well as domestically. We'll have
another Bond film [in 2014], and it will be a challenge to follow Adele."

When it comes to music at Sony Pictures, Vollack oversees the cre-
ative, budgets and marketing. A key project will be the One Direction
concert film slated for Aug. 3o. "The Justin Bieber film [in 2011] hit a Willard Ahdritz

good balance between the documentary on his life, behind the scenes heowt h e d inN.
and performance," she says. "For artists with this kind of fan base it
can work, but it has to be timed at the right point in their career."

Vollack's new role supervising the adaptation of Sony movies into
musicals hasn't yet moved past the script stage. "The development
process in theater is so much slower," she says. "It's like animation.
I'm impatient, so I'm trying to change it." -Phil Gallo

Willard
Ahdritz
FOUNDER/CEO
KOBALT MUSIC GROUP

Willard Ahdritz had a distinct vision in mind when he put together
the first slide presentation announcing his Kobalt Music Group in
2000: Kobalt would pay artists more money faster than any other
publishing company, and with more transparency. Twelve years
later, boasting more than 1,200 clients and a catalog of 250,000 -
plus copyrights, Kobalt has now developed enough revenue (an
estimated $125 million in its 2012 fiscal year) and market share to
become the fourth -largest publisher following the Sony ATV/EMI
merger, according to the Harry Fox Agency.

The payment speed and business transparency regarding Ahdritz's
company increased at MIDEM in January, when Kobalt announced a
partnership with the Swedish Performing Rights Society (STIM) af-
fecting Kobalt's overseas rights for digital services in all 27 member
countries of the European Union. The new service lets clients access
their revenue as soon as one month after the music is used-far faster
than other publishers' usual nine -to -12 -month windows.

"The vision is coming through executed," Ahdritz says. "The
speed of change is increasing, as there's been an enormous shift
from PC to mobile music usage over the last 12 months. The excit-
ing part is activating mobile payments on a global scale." No wonder
Kobalt recently added Paul McCartney's post -Beatles catalog and,
beginning next year, all of Dave Grohl's Nirvana and Foo Fighters
copyrights to its already impressive roster.

Kobalt offers more than publishing skills to its artists. A new label
services division, KLS, has just released Nick Cave & the Bad Seeds'
first album without longtime label Mute, and other high -profile clients
will also release material on KIS later this year.-Andrew Ha m pp

Cliff Burnstein
& Peter Mensch
OWNERS Q PRIME

Longtime owners of powerhouse artist management firm QPrime,
Cliff Burnstein and Peter Mensch don't spend a lot of time worry-
ing about their status in the music business.

"We're very isolated and independent," Mensch says. "We're not
part of the empires of Irving Azoff or Coran Capshaw [No. 2], who
each have hundreds of artists."

QPrime's approach is simple: "We just manage the acts we man -

POWER MOVE
Topping the ratings of
the Academy Awards
with the 2012 Grammy
telecast.

Neil Portnow
photographed in
Los Angeles.

age," Mensch says. "We don't go play golf and shit. Some lawyers
like us, some record companies hate us."

It's a formula that has worked for more than 3o years. With offices
in New York, London and Nashville, Mensch and Burnstein built
QPrime's client roster to include Metallica, Josh Groban, Red Hot
Chili Peppers, Muse, the Black Keys, Snow Patrol and Eric Church.

Last year, the Chili Peppers, Snow Patrol, Church and the Black
Keys collectively grossed $81 million from 202 concerts, according
to Billboard Boxscore.

With 13 in-house radio promotion people, QPrime acts earned
No.1 airplay hits at five different formats in 2012.

Mensch and Burnstein, who also manage Jimmy Page, played
a key role in the late -2012 release of Led Zeppelin's "Celebration
Day" 2007 reunion album, which debuted at No. 9 on the Billboard
zoo. "Celebration Day" was a multimedia affair, including a concert
film as well as a home video release tied into the album's debut.

"Peter and Cliff were a significant driving force in making sure
`Celebration Day' was well taken care of," Rhino Entertainment
president/CEO Kevin Gore says, adding that he's working with Q
Prime on future Zeppelin releases. "They're also looking ahead to
the long-term play, which is how the Led Zeppelin catalog behaves
going forward." -Mitchell Peters

Neil
Portnow
PRESIDENT/CEO, THE RECORDING ACADEMY

Neil Portnow's wth anniversary last year as chief of the Recording
Academy saw the Grammy Awards organization achieve multiple
milestones.

The Feb. 12, 2012 telecast, the day after Whitney Houston's death,
attracted more than 39 million viewers, its second-largest audience
in history and the first time it topped the ratings for the Academy
Awards. In social media, the Grammys became the most popular
program on TV, with 13 million mentions.

Two nights before the Grammys, the Recording Academy's Musi-
Cares charity raised $6.5 million at a dinner honoring Paul McCart-
ney-and, by year's end, a 2i:411 -anniversary drive took in another
$12.5 million. Also in 2012, CBS and the Grammys signed a 10 -year
deal that ensures a longtime home for the awards show, the nomi-

nations concert and a new "Grammys Presents" spe-
cial that launched last year with a salute to Houston.
Through the Grammy Foundation, music educators
will also receive honors for the first time in 2014.

During this coming year, Portnow says, "We'll con-
tinue to push for the diversification of our membership
in genre, gender, geography and age, and we have in-
ternational initiatives likely to reach a strong point." In
the works are TV projects in China, the United King-
dom and other areas of Europe.

Expect to see other tie-ins in 2013 beyond awards
shows and concert events. "We have the most robust
sponsor partnerships ever," Portnow adds, "and we're
looking to put more products in the market, such as a
high -end digital watch with Gucci." -Phil Gallo
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Troy Carter
photographed
in Los Angeles.

POWER MOVE

As client Lady Gaga
brings her tour stateside
and gears up to dominate
the fourth quarter with
a multimedia release,
Carter has quietly put
together an investment
portfolio in cutting -edge
companies.

POWER MOVE

A partnership with
Jay -Z that yielded a $5
million -grossing first-
time festival in Made in
America.

Troy
Carter
FOUNDER/CEO
ATOM FACTORY

We all know how far Lady Gaga has come in the four years since
"Just Dance" and "Poker Face" made her the biggest breakout fe-
male pop star since Madonna. But consider the mini -empire that
her manager, Troy Carter, has been building with his company
Atom Factory, quietly situated in a trendy warehouse space across
the street from the Sony Pictures studio lot in Culver City, Calif.

Not only does Carter's firm have investments in more than 4o
companies (Rap Genius, Uber, Spotify, DJZ, Scan and TextNow to
name a few), but it's also preparing its first consumer product, Pop
Water, for a Southern California launch this month. Gaga herself
has almost nothing to do with the investments with few exceptions,
such as her Little Monsters social network-evidence that Carter
and Atom Factory have begun to carve out their own niche in the
budding "Silicon Beach" tech scene in Los Angeles.

"I wouldn't say I'm against the artists being the face of these
companies, I'm just sensitive to what that means," Carter says. "It's
more about, 'How can we create a better fan experience?'" That
doesn't mean we shouldn't expect more big things from Carter and
Gaga-the Born This Way Ball tour grossed $168 million in its first 85
shows, according to Billboard Boxscore, and is just now hitting U.S.
shores. Her third studio album, Artpop, is due in the fourth quarter,
accompanied by an interactive app and a documentary helmed by
controversial photographer Terry Richardson. -Andrew Hampp

Paul
Chibe
VP OF MARKETING
BUDWEISER

Chibe spent a decade marketing to millennials at candy factory
Wrigley, using branded entertainment (including Chris Brown's
Doublemint jingle "Forever") as a key campaign tactic. For the
past two years, however, Chibe has moved on to sell beer to many
of those same young adults, now in their zos, as Budweiser's VP of
marketing-also using music as a key tactic.

Last Labor Day, Chibe partnered with Jay -Z, Live Nation and
ad agency Translation for Budweiser's Made in America festival
in Philadelphia, a two-day music event that grossed $5 million
in ticket sales and attracted nearly 8o,000 people, according to
Billboard Boxscore. The company also brought new life to Stevie
Wonder's classic "Superstition" through an NFL spot, and re -
upped with Pitbull as a spokesman for Bud Light, each campaign
giving the brand an awareness boost among multicultural fans in
the process.

All this isn't quite enough for Chibe as he evaluates his upcoming
plans for 2013. "One thing I want to do for Anheuser-Busch is con-
tinue to raise the bar," he says, no pun intended. Noting that plans
are already in the works with Jay -Z for a second Made in America,
he says, "Just because we had success last year doesn't mean that
being just as good is acceptable. We have to push to make things bet-
ter, and continue to surprise [audiences] with what we're doing as
marketers with music." -Andrew Hampp
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POWER MOVE

His expanding
production empire now
includes a music cable
channel, AXS, launched
with Mark Cuban and
AEG.

NEW

POWER MOVE

Expanding his firm's
reach beyond core
music clients to the TV/
entertainment/sports
worlds sets up moves
in an ever more related
media landscape.

Allen
Grubman
photographed
in New York.

Ryan
Seacrest
RADIO/TV HOST, TV PRODUCER

Seacrest has built a major production empire within NBC and El,
assumed an expanded role as executive producer/host of "Dick
Clark's New Year's Rockin' Eve" and also joined Mark Cuban and
AEG to launch a new music cable channel, AXS TV. But he singles
out his daily work in radio-as morning host at Los Angeles pop
powerhouse KIIS-FM and nationally syndicated host ("On Air
With Ryan Seacrest")-as the job that keeps him most closely con-
nected with the music industry.

"You're in the midst of products and singles, that goes back to the
old -school excitement of hearing what's being sent to the station
this week, or who's coming by to perform," Seacrest says. "Without
coming into that office every day, I wouldn't be in that mix."

Seacrest, who continues to host "American Idol" on Fox and
reaches about 18 million viewers per show, feels that the past year
was particularly good for new artists at pop radio.

"Guitars and strings weren't part of people's vocabulary [a year
ago], but with the Lumineers and fun. breaking through, we have
great records coming onto pop playlists," he says. "Now it's R&B
with Frank Ocean and Miguel-the Jay -Z and Justin [Timberlake]
track ["Suit & Tie"] has that vibe. We're going to see R&B move into
the pop world during the next quarter." -Phil Gallo

Allen
Grubman
PARTNER GRUBMAN, INDURSKY, SHIRE & MEISELAS

Super lawyer Grubman is one of only a few people in the music indus-
try whose phone call everyone else will immediately take. Represent-
ed by his firm is a long list of platinum sellers: Madonna, Uz, Bruce
Springsteen, the Eagles, Kiss, Lady Gaga, Rod Stewart, Tony Bennett,
Shania Twain and the Whitney Houston estate. His client roster also
includes such new acts as Swedish House Mafia, Carly Rae Jepsen,
Afrojack and songwriter Ester Dean.

In addition, his firm handles a who's who of industry executives in-
cluding fellow Power zoo honorees Clive Davis, Doug Morris, Jimmy
Iovine and Lucien Grainge. Beyond the music industry, he also repre-
sents TV execs, hoops heroes, pop gurus and others, ranging from Dr.
Mehmet Oz, Diane Sawyer and Martha Stewart to Barbara Walters,
Les Moonves and LeBron James.

Grubman believes his firm's biggest accomplishment in the last
year was to continue its growth beyond a core music business clien-
tele into the broader media -entertainment business, including film,
TV, books, theater, videogames and sports. This involvement across
diverse entertainment fields benefits his music clients, he says, be-
cause "everything is interrelated nowadays." In fact, he adds, these
times require multiple revenue streams to enrich artists, so the firm's
presence in those related industries helps make it more valuable than
ever to clients. -Ed Christman
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Daniel Glass
photographed
in New York.

61 DanielGlass
POWER MOVE
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OWNER
GLASSNOTE

The one-time quintessential
major label

executive, Glass
has recast

himself as the

owner of Glassnote, among
the most sought-after

independent labels
with a distri-

bution deal
that's up forgrabs in March.With the competition for indie distribution

rising, thanks
to the revival of Caroline

and the emergence
of inGrooves

as a physi-

cal player,
look for Glass to make the

most of his
pending free -agent status.

The multiplatinum
act Mumford

& Sons is thecrown jewelof the Glassnote
roster,

but the label has several other developing
stars, with half of the

roster's 14 acts hit-

ting the
loo,000-unit sales

mark in the United States.
That's a .5oo batting average

in an industry
where .loo is

considered the norm.

Glass says he
follows a simple

formula, which
so far has yet to failhim. "We sign

the best live
bands, love

them and nurture
them, and we also have a team com-

prised of the best people
working on

behalf of our
artists," he says.

Glass, who was atop radio
promotion executive

before becoming
president at major

labels SAK, EMI
and Universal

Records, says
that one of his best learning experiences

was his stintat the now-defunctArtemis
Records, where he discovered

how to balance

support for the artists'
vision of theirmusic with indie economics.

-Ed Christman
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Robert
Greenblatt
CHAIRMAN
NBC ENTERTAINMENT

During the past two TV seasons, Robert Greenblatt
has programmed NBC using popular music as a driv-
ing force. "The Voice" turned a corner in its first fall
run, generating hits for contestants while also serv-
ing as a solid platform for fourth-quarter releases
from established stars. In "Smash," NBC created
a scripted show that attracted 6.8 million viewers
for the first season, according to Nielsen; generated
weekly releases of singles; and, in early February,
spawned a second soundtrack through Columbia.

"Any time you can 'event-ize' music-and 'The
Voice,' `Smash,' the Grammys and 'American Idol'
make an event out of music-it helps cut through the
clutter," says Greenblatt, a former Showtime TV ex-
ecutive who entered the Broadway scene in 2009 as
a producer of "9 to 5: The Musical." Booking power-
house divas for "Smash" and "The Voice" was part of
the event strategy: "Having talent like Jennifer Hud-
son and Christina Aguilera clearly helps, too."

Sony releases songs from "Smash" while Republic
handles releases from "The Voice." Now in its third
season, performances from "The Voice" cracked the
Billboard Hot loo and Hot Digital Songs charts for
the first time late last year.

"It really benefited from being on the heels of the
Olympics," Greenblatt says, "and, on the third time
around, we were more forensic with the format and
found a genuine star in the winner, Cassadee Pope."
With new mentors Usher and Shakira taking over for
popular judges Aguilera and Cee Lo Green in March,
"there will be a new element of unpredictability."

NBC's current development slate includes several
music offerings that could follow in the footsteps of
"The Voice" and "Smash." A children's version of
"The Voice" is on tap, and other shows are "percolat-
ing" on the scripted front. At Christmas, NBC will air
a live staged version of "The Sound of Music," and
the cancelled a cappella competition "The Sing -Off"
might make a holiday -season return. -Phil Gallo

Dennis
Arfa
PRESIDENT, ARTIST GROUP INTERNATIONAL

Whether it's his business acumen, instincts for syn-
ergistic tour packaging or willingness to impart les-
sons learned during a 40 -year career as a top agent
that earned him the nickname "the Professor,"
Dennis Arfa's rep as a pitbull negotiator is anything
but abstruse.

Beyond a roster of some 6o acts including longtime
client Billy Joel-as well as Metallica, Linkin Park, Rod
Stewart, Motley Criie and Rush-Arfa's sage industry
skills surely played a role in his company Artist Group
Intemational being the debut acquisition by Y Enter-
tainment Group, part of billionaire Ron Burkle's invest-
ment firm Yucaipa.

The industry is still waiting to see what Y will do, and
"several things are moving forward," Arfa says. (Be-
yond the AGI buy, there's only been a minority stake
taken in controversial showbiz indie Relativity Me-
dia.) "We're trying to do it right, not just throw things
against the wall and see what sticks. If you don't do it
smart, it comes back to haunt you."

Meanwhile, AGI and its team of agents are booking
winning tours including Kiss/Motley Criie and Linkin
Park/Incubus. Joel plans to play Jazzfest this year, and
the industry hopes the arena home run artist will fol-
low with more live dates.

Asked about the ephemeral concept of power, Arfa
says, "The power is always with the artist ... And any-
body who doesn't understand the limitations of that
power is doomed to not have any." -Ray Waddell
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POWER MOVE

On the heels of the
Olympics, the fall season
of "The Voice" made
gains and launched
songs onto the Billboard
Hot 100.

POWER MOVE

Sold company he
founded to Ron Burkle,
but the billionaire
investor made sure he
kept the veteran agent to
oversee a roster of some
60 acts.

POWER MOVE

Many majors would envy
Mills' success in the last
two years, but he's been
resolutely powerful and
effective in standing up
for the indie community
in front of Congress
against Universal's EMI
acquisition.

Martin Mills
photographed
in New York.

Martin
Mills
CHAIRMAN, BEGGARS GROUP

@BEGGARSUSPRESS

No one in the independent music community has the stature of Martin Mills,
chairman of Beggars Group and Billboard's 2013 Industry Icon honoree. Mill's
various stints in the '7os as a DJ, record shop clerk, live promoter and punk
manager put him on the path to build Beggars, which now has four separate
labels: XL Recordings, in partnership with Richard Russell; 4AD; Matador; and
Rough Trade.

Today, Beggars describes itself as the largest owner -run group of labels in the al-
temative world, and, certainly, alt acts across the spectrum scored success with the
company. Cocteau Twins, the Pixies, the Cult, the Prodigy, the White Stripes and
Vampire Weekend, among others, have contributed to Beggar's reputation and
its annual revenue of 50 million. And that was before XL's triumph with Adele,
whose 21 has sold more than so million units on XL/Columbia in the United States,
according to Nielsen SoundScan.

Mills is praised by peers for putting the collective cause of independent music
first, playing a key role in forming organizations to protect the interests of indie
companies. That's why he joined colleagues to issue an "independent manifesto"
at MIDEM on Jan. z8 and testified in June 2012 before a congressional subcom-
mittee to raise the indie world's objections to Universal Music Group's merger
with EMI.

"When a company owns so% of the market-if you're a producer, a songwriter
or an artist-a company that big can dictate terms," Mills says. "That's what domi-
nance does. For the creative community [and] for the business community, it's
dangerous." -Thom Duffy
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NEW

POWER MOVE
Global audience of 19
million for the 12-12-12
benefit (and $50 million
raised) point to powerful
TV translations of Clear
Channel franchises like
the Jingle Ball concerts.

John
Sykes
PRESIDENT
CLEAR CHANNEL ENTERTAINMENT ENTERPRISES

As Clear Channel evolves from a radio behemoth into a broader media/
entertainment company, it's banking on former VHi president John
Sykes to spearhead expansion into TV, live events and digital channels,
using strategic music partnerships to fuel the transformation.

Two recent mega -events gave an indication of things to come.
The star-studded 12-12-12 benefit at New York's Madison Square
Garden, which Sykes co -produced, was seen by a global audience
of 19 million and raised more than $50 million for Hurricane Sandy
relief. Sykes also cut a deal with the CW Network to air a two-hour
version of last year's iHeartRadio Music Festival, with a repeat air-
ing on New Year's Eve drawing 1.3 million viewers. "Both shows
demonstrated the power of this company when you point all of our
85o stations in the same direction," Sykes says.

Clear Channel's radio bullhom reaches 239 million listeners a
month, and those numbers deliver access to artists who can help
create content to differentiate the company from competitors. For
example, Sykes worked on a large-scale, cross -platform campaign
with NBC for last year's bow of the network's "The Voice," featuring
a live iHeartRadio webcast of performances by finalists and judges
from the House of Blues in West Hollywood.

Future initiatives will expand signature franchises-including the
company's annual Jingle Ball concerts and performances from its in-
timate iHeartRadio theater in New York-to TV and the Web. Also in
the works is an entirely new concert series. "Music is still a juggemaut
on TV," Sykes says. "We see opportunities to create one -of -a -kind en-
tertainment experiences wrapped around music, and our TV network
and streaming partners have expressed lots of interest." -Paul Heine

POWER MOVE
Debuting its soon -to -
be -national Nash FM
brand in New York-and
bringing country back to
that market for the first
time in 17 years, a media
story in itself.

Jan
Jeffries
SENIOR VP OF CORPORATE/PROGRAMMING
CUMULUS MEDIA

As the gatekeeper of Cumulus Media's music programming deci-
sions across all formats since 2007, Jan Jeffries is ultimately re-
sponsible for the chain's on -air musical imprint. With more than
four decades in broadcasting, and a resume that includes operat-
ing his own consulting firm and serving as president of Stratford
Research, Jeffries keys in on the essentials to radio's growth: "The
medium will thrive as it learns new ways to incorporate social me-
dia into the marketing mix," he says.

With only Clear Channel owning more stations than Cumulus
(the latter's count stands at 525 in iio cities), Jeffries is tasked with
translating a centralized programming structure into local sounds
for each market. His strategy? It's "a combination of the right music,
talent that has a clear understanding of the station image and con-
sistent local involvement."

Such design was on display recently when the company stunted
for a weekend before flipping its newly acquired 94.7 FMfrequency
in New York to country Nash FM, the market's first full-time country
station in more than a decade. For two days, the signal surfed sample
formats, including blocks of New York- and New Jersey-centricsongs.
(The Nash FM brand is being adopted on the company's entire slate of
83 country stations, in addition to a magazine and concerts.)

Despite the short time span, all ears were on the nation's biggest
media market and listeners wondered what permanent format the
station would adopt. "It goes back to theater of the mind," Jeffries
says. "Having a blank canvas and an arsenal of ideas helped make
it entertaining. Stations should challenge themselves to break the
shell of what's expected." -Gary Trust

Jennifer
Breithaupt
SENIOR VP OF EXPERIENTIAL MARKETING, CITI

POWER MOVE Citi presales of concert tickets grew 10% year
over year and set an industry record with $17 million of the
total gross of Madonna's MDNA tour.

Concert -related credit card packages
are at an all-time high in terms of com-
petition, and Jennifer Breithaupt is

helping Citi come out on top. In part-
nership with Live Nation since 2007,
Citi Private Pass has helped sell card

members more exclusive presale tickets, preferred seating and VIP
packages than any of its competitors-covering more than 5,o oo mu-
sic events in 2012, to be precise, with a 10% year-over-year increase in
ticket sales. For example, Madonna's MDNA tour booked $17 million
of its total gross from Citipresales-an industry record-and so more
of the year's top too tours benefited in some way from Citi programs.

Not that Citi is just focusing on blockbusters. "Our base is diverse,"
Breithaupt says. "They buy everything from a Jay -Z VIP experience or
a lawn ticket to see Jason Aldean to club shows with emerging artists."
Breithaupt's priority in 2012 also turned to enhancing the in -show ex-
perience, from creating a Citi Sky Deck (a private card member lounge
at select venues) to hosting Citi/AAdvantage members -only concerts
with acts like Maroon 5 and Alicia Keys. (The latter also appeared in a
national ad campaign that premiered new single "Girl on Fire.")

Breithaupt is rarely surprised anymore by Citi members' passion
for tunes (more than 5o% of its customers purchase music prod-
ucts), but leave it to a certain boy band to defy even her wildest ex-
pectations. "It was fascinating to witness the magic of One Direc-
tion, and its ability to sell out two consecutive tours at virtually the
same time," she says. "The 2013 tour sold out instantly, more than a
year in advance of the actual show dates." -Andrew Ha mpp
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Power Cities: How
The Music Hubs
Do Business

It's the same industry, but, aside from the long hours, the
similarities end there: Lunch meetings are de rigueur in
Nashville, but don't even try to get an Angeleno to brave
midday traffic. Jeans are considered dressed up in Miami,
while New Yorkers love a label. Here, pros around the
country give the inside scoop. -Anne Marie O'Connor

tk4Los Angeles
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WHAT'S YOUR

Dress code?

WHAT'S YOUR

"Meeting"
meal?

WHAT'S YOUR

After -work
ritual?

HOW MANY
COCKTAILS ARE

APPROPRIATE AT A

Work event?

"I wear jeans,
a sweater and

sneakers."
-Marcus Grant,
talent manager at the Collective

DINNER

"I never take breakfast meetings
because I'm usually working," Ryan
Seacrest says. "And I eat lunch
out of a container every day in our
office. So I try to reserve dinners
for social and business meetings,"
often at favorite spots like Madeo,
Bouchon (above) or Cut.

HOMEWARD BOUND

"Ideally, Igo home to help the kids
with homework, then go out to a
show," Sony/ATV Music Publishing
co -president Jody Gerson says.
"When I get home, I head to my
music room to listen with fewer
distractions," says Jon Platt,
president of creative for North
America at Warner/Chappell Music
Publishing.

ONE OR TWO

"One to two at the most,"
Gerson says. "Never three.
And never, ever get drunk
at a business function."
"Depends on who you're
talking to," Grant says. "I
never drink around clients."

Miami

BEACH -Y

"Never a suit unless it's a ceremo-
ny," says Jesus Lopez, chairman
of Universal Music Latin America
and Iberian Peninsula. Afo Verde,
chairman/CEO of the Latin region,
Spain and Portugal for Sony Music
Entertainment, says, "If you're
dressed, you're meeting the code."

BREAKFAST

Never mind the fancy hotels of
South Beach. Lopez prefers to take
his breakfast meetings old -school
style, at Jerry's Deli in Miami Beach,
across from his office-occasionally
enjoyed after a few links of golf at
Miami Beach Golf Club.

RIDE THE WAVES

"Surfing. Miami has some amazing
waves from time to time, believe
it or not," says Jorge Mejia, Sony/
ATV senior VP for Latin America
and U.S. Latin, who also relaxes by
playing the piano. "I am constantly
writing pieces for solo piano. When

I get home I always play for a
long while."

"If you're not
the designated
driver, red wine
until you drop."

- Afo Verde,

Nashville

CASUAL CHIC

Mary Ann McCready, president of
management firm Flood, Bumstead,
McCready & McCarthy, prefers
jeans, but dresses up with Chanel
or Gucci blazers when she has out-
side meetings. For men, the look is
way more casual. "I wear golf shirts
and jeans," Sony Nashville head of
A&R Jim Catino says.

LUNCH

"Lunch is my preference for a
'meeting meal,'" Sony Nashville
CEO Gary Overton says. "The
phones usually get quiet during the
lunch hour. My favorite place to go
is Sunset Grill (above)-there are
always lots of industry people in
there to connect with." Colleague
Jim Catino agrees: "Lunch is a great
time to stay in front of songwriters
and publishers and network."

III&

CHECK OUT A BAND

"I have a music event two
or three nights a week," Big
Machine VP of A&R Allison
Jones says. Sony Nashville's
Overton leaves the office
around 6 for showcases most
evenings: "After work is a good
time to go see aspiring artists,
an inspirational reminder of
why I love what I do," he says.

TWO TO THREE

"Nashville is definitely a drinking
town," Jones says. "Two to three
drinks is acceptable. Beyond that,
call a car service." "It's usually best
to have at least one less drink than
your guest," Overton says.

r

Clockwise
from top left
Los Angeles,
Miami, New
York and
Nashville.

New York

STYLE CONSCIOUS

"I'm either in a dress or jeans and a
nice top, but always have heels on
or in my bag," Primary Wave Music
PR director Anne Watkins says.,
wear black Theory Haydin pants
and vintage combat boots," RCA
Records head of A&R Keith Naftaly
says. "But I dress up too. I have
quite a few Varvatos ties."

"I don't believe
there is a power

lunch in our
industry-lunch is
for slackers. I'm
pure meetings."

-Antonio
"L.A." Reid,

chairman/CEO of Epic Records

LIVIN' LARGE

"I'll go to a Knick or Yankee
game, or dinner with

friends," Sony/ATV Music
Publishing chairman/CEO
Martin Bandier says. "I
end the day with a cigar,
then go home and go to
bed," Reid says.

"Depends on
how you hold
your liquor."

-Martin Bandier,
Sony/ATV Music Publishing

Sony Music Entertainment
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POWER MOVE
Kenny Chesney's
Brothers of the Sun was
the top country tour, with
$96.4 million, according
to Billboard Boxscore;
Higham has built a
multifaceted marketing,
promotion and booking
operation in Morris
Management.

POWER MOVE
Oversaw one of the top
10 highest -grossing
tours of all time,
Madonna's MDNA tour;
has used A&R instincts
to build an investment
portfolio of new -tech
firms and startups.

Clint Higham
photographed
in Nashville.

Clint
Higham
PRESIDENT
MORRIS MANAGEMENT GROUP

Though Clint Higham has a year left on the contract that con-
nects Morris Management Group to Front Line-now Artist Na-
tion-his flagship client Kenny Chesney is a "free agent" of sorts,
not contractually obligated to either of them. Working closely with
Higham, Chesney remains one of the most powerful and consistent
earners in country music history. Of course, Chesney, known for
his loyalty, could leave his current arrangement and rejoin Higham
if the manager opted to renegotiate his deal, join up with another
firm or return to the independent ranks. All of this places Higham,
who declined to comment on such speculation, in a position that
not all Artist Nation managers with high -profile clients enjoy.

The Morris Management roster also includes rising country star
Jake Owen, who will support red-hot Jason Aldean this year before
testing the headlining waters himself, and Martina McBride, who
will release what Higham terms a "blue-eyed soul" record in-house
in the fall. Launching McBride's record isn't a stretch for Higham's
team at Morris Management, which is representative of the mod-
ern, multifaceted management company, with full-time market-
ing, digital, promotion and touring/booking staff. Both Chesney
and Owen are booked in-house, while McBride is a Creative Art-
ists Agency client. "We really try to approach careers from an angle
bigger than just the current single on the radio," Higham says. "It's
an army, but you have more of a say now that the record companies
don't have as much artist development support." -Ray Waddell

Guy
Oseary
PARTNER

A -GRADE INVESTMENTS

Oseary hasn't actually been a music ex-
ecutive since exiting his role at Maverick
in the early woos. But in addition to
overseeing Madonna's hugely successful
MDNA tour (one of the top 10 highest -
grossing tours ever with $305 million
from 85 shows, according to Billboard
Boxscore), Oseary has been playing an
A&R role of sorts to startup companies
both individually and with his fund A -
Grade Investments alongside partners
Ashton Kutcher and Ron Burkle.

During the past three years, Oseary has
had a hand in the growth of companies in-
cluding Groupon, Airbnb, Vita Coco, Pop
Chips and Uber, with music companies
like Spotify, INDMusic and SoundCloud
also on his roster. In all of his moves, he
says the decision to invest in a company is
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POWER MOVE
Big brand deals for Nicki
Minaj (Pepsi, Elizabeth
Arden, "American Idol")
and Lil Wayne (Mountain
Dew, Macy's, Beats by
Dr. Dre).

.Fs.

Cortez
Bryant

POWER MOVE
With Spotify helping
some markets return
to growth, he's a former
disruptor turned problem
solver.

Guy Oseary
photographed in
Los Angeles.

no different from the way he spotted talent at a record label.
"Since doing A&R at 17 and 18 years old, I can feel something in

my blood, a gut instinct," he says. "My gut has gotten me into more
good things than bad things."

Though Madonna only occasionally gets involved with Oseary's
investments (A -Grade investments Shazam, Vyclone and Fab all
promoted MDNA's album launch and tour), Oseary credits her for
his desire to constantly push the limits. "She never gave me any
limitations," he says. "Others box people into categories, Madonna
does not. She only sees endless possibilities." -Andrew Hampp

Cortez Bryant &
Gee Roberson
CO-CEOS
THE BLUEPRINT GROUP

To say 2012 was a busy year for Cortez Bryant and Gee Roberson's
Blueprint Group is an understatement. For starters, the com-
pany scored lucrative deals with Pepsi and Mountain Dew for its
management clients Nicki Minaj and Lil Wayne, respectively. Lil
Wayne also launched his Trukfit clothing line in such outlets as
Macy's and Dillards, while Minaj further mainstreamed herself by
way of a new Pink Friday fragrance (in association with Elizabeth
Arden) and a judging stint on "American Idol." And that's before
factoring in both of those artists' successful tours.

Blueprint's other clients include T.I., who released the No. 1 al-
bum Trouble Man: Heavy Is the Head and bowed the popular VHI re-
ality series "The Family Hustle," and producer Hit -Boy, of "N"'''s
in Paris" fame.

Roberson himself made a transition from Geffen chairman to
head of Blueprint Records, distributed by Interscope Geffen A&M.

"Knocking down barriers in corporate America while overcoming
different types of opposition and wrong stereotypes-that's a bless-
ing to say the least," he says. "We love it when things go beyond
what a partner thinks will happen in a particular space."

The year ahead promises even more activity, like the full rollout of
Lil Wayne's Beats by Dr. Dre, a partnership that encompasses both
home and portable speakers, and the ramp -up of Blueprint as a label,
along with multiple co -branding, fashion and touring partnerships.

"It's about adding building blocks to the foundation every year," Rob-
erson says. "Sustaining longevity amidst the ups and downs ... that's
the definition of power in this crazy game." -Gail Mitchell

Sean
Parker
EXECUTIVE GENERAL PARTNER
FOUNDERS FUND
@SPARKER

Some people see the music industry for what it is. But Sean Parker sees
it for what it could become. When he co-founded Napster, the record
industry was enjoying an all-time financial high, but Parker dramati-
cally altered the course of how recorded music was distributed and
monetized, with entire companies and careers irrevocably altered or
even destroyed as a result.

Tom Silverman, founder of Tommy Boy Entertainment (who in-
terviewed Parker at the 2012 New Music Seminar), says the tech king-
pin's power is turning a belief into a reality. "Sean is both a player and
a visionary, a rare combination," Silverman says. "He sees a different
world and acts as if it is already manifest. Spotify is a perfect example."

As executive general partner at venture capital firm Founders Fund
and a Spotify board member, Parker now tempts the record industry
with a solution for its many problems: an on -demand subscription ser-
vice operating on a global scale. With 5 million current subscribers and
a steadily growing user base, Spotify is the world's biggest subscription
service and is helping some markets return to growth. Last year, record-
ed -music revenue was up 7% in Norway and 14% in Sweden.

Parker is rarely a silent partner in his investments. In December, he
interviewed Lars Ulrich of Metallica, which sued Napster in z000 for
copyright infringement, when Spotify added the band's music to its
service. He has appeared on late -night TV, becoming something of a
pop -culture touchstone after Justin Timberlake portrayed him in "The
Social Network," the zoro film about Facebook. But less visible was
Parker's role in bringing together Spotify and Facebook, having served
at the latter as president during its early days. Often a mysterious pres-
ence who's equally worshipped and reviled, his influence on the future
of music is undeniable. -Glenn Peoples
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You are not only a great manager...

but a great friend. I couldn't be
more proud of you, pal. Thanks for

living the dream with me!!



POWER MOVE

Up to 40% of AmEx's 102
million members have
indicated they attend
concerts or engage in
music; it sold 1.3 million
tickets last year.

Rich
Lehrfeld
VP OF GLOBAL SPONSORSHIP MARKETING AND ACCESS
AMERICAN EXPRESS

American Express sold more than 1.3 million concert tickets in 2012
through deals with Ticketmaster, AEG, the Bowery Presents and
other venue partners. While that figure might pale in comparison to
rival Citi, it's just one piece of the much larger music portfolio man-
aged by AmEx's Rich Lehrfeld.

"Unstaged," the company's long -running concert initiative with
video site Vevo, had 22 million views in loll, with fans streaming
exclusive live concerts from Usher, Kenny Chesney, Jack White and
the Killers. Tallying viewer averages of 26 minutes per person for the
entire campaign, the latter three shows also helped the acts sell a
combined 10,000 albums through iTunes links on their "Unstaged"
pages. This year, a new pact with Brooklyn's Barclays Center should
further boost AmEx's share of ticketing. There's still plenty of room
for growth-among AmEx's zoz million card members, 4o% have
indicated that they attend concerts or otherwise engage in music, giv-
ing Lehrfeld an audience of 4o million fans to reach through various
distribution outlets (email blasts, mobile apps, social media and a re-
cently launched interactive TV channel in 53 million homes).

"When we sit down with artists, the conversation is, 'How can we
help your business?"' Lehrfeld says. "We want to work with man-
agers and promoters to find new ways to target consumers and find
people interested in the artist, as opposed to just mass -blasting cer-
tain publications or radio. Digital, social and mobile allows for new
ways to target." -Andrew Ham pp

&ow

Paul Alarednk.
photographed in
Miami.

POWER MOVE

Rebranded from a
radio play to a vertically
integrated Latin media
giant, including Mega TV
network with stations
in seven markets with
original content.

POWER MOVE

Comcast-Spectator's
various units are firing
on all cylinders with
more than $4 billion in
revenue and growth at its
facility management and
ticketing units.

POWER MOVE

Doubled Universal Music
Latin's profitability
during the last five years
and grown revenue 30%
in that period. With EMI,
its market share is up to
44.1%.

Raul
Alarcon Jr.
PRESIDENT/CHAIRMAN
SPANISH BROADCASTING SYSTEM

With zo Spanish -language stations in the top U.S. Hispanic markets
(including WSKQNew York), SBS' clout has skyrocketed in the past
year. The company recently rebranded itself from a simple radio op-
eration to a vertically integrated Latin media giant that includes the
Mega TV network, which owns stations in seven markets and distrib-
utes original content through DirectTV and U -verse; LaMusica.com,
a top Hispanic website with a million unique visitors per month; and
concert promoter SBS Entertainment, which produces close to 5o
shows annually.

"We are no longer a terrestrial radio broadcaster; now we're a corn-
pany dedicated to entertaining Hispanics in any and all ways," says
Raul Alarcon Jr., the hands-on chief who has worked at SBS ever since
his father founded the operation in 1983. When Alarcon took over,
he went public and expanded operations. "A company's success de-
pends on its ability to adapt," he says. "Nothing is impossible as long
as you can resist the inertia that stems from conventionality."

Alarcon successfully refinanced the company's long-term debt in
2012, a "strategic imperative [to] pave the way for future growth and
expansion."-Leila Cobo

Peter
Luukko
PRESIDENT/COO, COMCAST-SPECTACOR
CHAIRMAN, GLOBAL SPECTRUM

"We have a mantra," says Peter Luukko, president/COO of Phila-
delphia -based sports and entertainment giant Comcast-Spectacor.
"'How do we do more for you?"'

That approach has helped the combined entities of Comcast-
Spectacor bring in more than $4 billion in annual revenue.

Luukko oversees a multifaceted firm that touches every portion
of the music fan's experience, from venue management and conces-
sions to ticketing and sponsorships. It also owns the NHL's Philadel-
phia Flyers and the city's Wells Fargo Center, which ranked ninth on
Billboard's list of the top -grossing arenas of2012.

"Power is your ability to integrate," Luukko says, pointing to such
like-minded companies as Live Nation and AEG. "It's not as simple
as being really good at one facet of the business."

Luukko is also chairman of Comcast-Spectacor subsidiary Global
Spectrum, the fastest -growing business in public assembly facility
management. It has a portfolio of around 120 arenas, stadiums and
convention centers worldwide.

Its U.S. ticketing division gave the firm an advantage in the highly
competitive business. Paciolan had its "greatest marketing success"
last year serving more than 500 clients, selling between too million
and izo million tickets in the last year. -Mitchell Peters

Jesus
Lopez
CHAIRMAN/CEO
UNIVERSAL MUSIC LATIN AMERICA & IBERIAN PENINSULA

Lopez heads the biggest Latin music operation in the United States,
even larger now with Universal's recent acquisition of EMI. "We've
grown 30% [worldwide] in the past five years," Lopez says. "Consider-
ing the systematic drop in the market, it's an amazing achievement."

In wiz, Universal Music Latin Entertainment-home to Marco
Antonio Solis, Juanes, Enrique Iglesias and the late Jenni Rivera-
commanded a 39.5% U.S. album market share that grows to 44.1%
after adding EMI's Latin assets. Lopez notes that 45%of 2012'S rev-
enue came from album sales while the rest came from digital, spon-
sorships, synchs, management and merchandising, including the
"Voice" franchise in Latin America that falls under his purview.

As head of a global corporation, Lopez oversees far more than al-
bum or track sales in a single country. He measures success not just
by market share but by profitability that has "doubled in the past five
years," he says.

Lopez points to his wide range of artists with pride. His company
is still a magnet for both established acts like Alejandro Sanz and
such developing artists as 3Ba11MTY that are geared toward a differ-
ent U.S. Latin consumer seeking bilingual acts. -Leila Cobo
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POWER MOVE

More than three dozen
albums with Target -
exclusive content,
including from key artists
like Taylor Swift and One
Direction.

POWER MOVE

An emphasis on what
Greenstein calls
'handcrafted" programs
builds trust with artists
and listeners-and drives
top -line revenue.

POWER MOVE

Booking One Direction
before its chart -topping
album was released;
parlaying Olympics
ratings gold into five
consecutive days
of "Today" concert
programming.

Anne
Stanchfield
DIVISIONAL MERCHANDISE MANAGER OF ENTERTAINMENT
TARGET

One of music retail's most powerful executives is also one of its
newest arrivals. Anne Stanchfield, Target's divisional merchandise
manager of entertainment, just stepped into her role overseeing
music buying for the big box's 1,782 U.S. stores at the beginning of
2013. She's already rolling up her sleeves to lead strategy, partner-
ships and inventory for a company that's declined in market share
recently (5.5% in 2011 compared with 7.8% the prior year, accord-
ing to estimates) but has risen in its impact on major releases.

In 2012, Target released nearly 4o albums with exclusive content
and, in some cases, spent upwards of $7 million on prerelease TV
campaigns, delivering major exposure to artists. Taylor Swift's Red
became the company's largest -selling title last fall when it sold more
than 400,000 copies at Target stores. The company also command-
ed a 55% market share of physical first -week sales of One Direction's
Take Me Home by moving 95,000 copies of an exclusive edition.

Next on Stanchfield's list: exclusive editions of Josh Groban's just -re-
leased All That Echoes and Mindless Behavior's sophomore album. And
Stanchfield is open to re-evaluating Target's digital strategy, including
the iTunes deal discontinued by former entertainment VP John Butch-
er. "We're always looking for a plan that best meets our guests' needs,
whether it's online or in stores," she says. -Andrew Hampp

Scott
Greenstein
PRESIDENT/CHIEF CONTENT OFFICER
SIRIUSXM RADIO

As SiriusXM sharpens its focus on special programming, why are
so many major artists-from Bruce Springsteen and Bob Dylan to
Tim McGraw and Eminem-willing to partner on original content?

With the satellite broadcaster's revenue primarily provided by
subscriber fees, president/chief content officer Scott Greenstein
isn't beholden to advertisers or Arbitron ratings, allowing SiriusXM
to develop shows with only listeners in mind. In addition, his team
mostly works from the gut, rather than using collaborative filtering
or other analytical tools like many competitors.

"We program as human beings, not algorithms," Greenstein says.
"Artists trust what we do because we don't have an agenda."

The results have been impressive for new owner Liberty Media,
which appears to be taking over SiriusXM at a decisive time. Already
the largest broadcaster when measured by top -line revenue, the
company finished 2012 with 23.9 million subscribers, a net gain of 2
million, and it expects to generate more than $3.7 billion in revenue
this year. It's quite a change from 2008-10, when SiriusXM strug-
gled against bankruptcy and faced a dangerous free -fall as a penny
stock. In the past year, shares have hovered between $z and $3.

Along with music, programming like news/talk, sports play-by-
play and Howard Stem are also part of the success. "It's a mistake
to assume people are one-dimensional," Greenstein says. "We have
several shows for everyone, and they tend to be more handcrafted
than what might exist anywhere else." -Mike Stern

Melissa
Lonner
SENIOR PRODUCER
NBC NEWS, NBC SPORTS

A year after producing entertainment segments during the Super
Bowl and the Olympics and attracting the largest crowds that the

"Today" summer concert series has seen, Melissa Lonner is starting
to book artists for 2013 and working on a new partnership for the
series. "The summer concerts are such a known entity we want to
expand and make it a bigger destination," she says, "so artists ben-
efit from the exposure and can partner with other entities."

During the London Olympics, "Today" won the morning ratings
and attracted an average audience of 6 million total viewers, accord-
ing to Nielsen. Part of its post -Olympics strategy to hold onto viewers
was an expansion of the weekly concert series to five consecutive days
in August. "Today" won in both total viewers and the 25-54 demo dur-
ing the 2011-12 season that ended Sept. 23, but started the new season

behind ABC's"Good Morning America."

David
Israelite
photographed in
Washington, D.C.

POWER MOVE

Vital negotiations with
digital power players
that have turned the
NMPA from a simple
trade association into
a publishing industry
revenue generator.

Among the year's highlights: the booking of PSY that coincided
with the digital release of "Gangnam Style" as a single, Carly Rae Je-
psen at her peak, Aerosmith-"on their best behavior"-and One Di-
rection, which was inked long before the boy band was a chart -topper.

This year, Lonner "has a lot of dates on hold" for the summer book-
ings but nothing solid yet. The early art of the planning is balancing
established and young acts and ensuring that performers in the same
genre don't appear back to back.

The toughest part of the job comes from people who are new to the
business. "Artists are more focused on touring than making television
appearances," she says. "The people who have been around understand
the importance of doing TV. Our job is to entertain audiences and help
sell tickets. Too many artists think they'll tweet about their shows and

then call back about dates when tickets aren't selling." -Phil Gallo

David
Israelite
PRESIDENT
NATIONAL MUSIC PUBLISHERS' ASSN

What gives the president of a trade association power? A digital
company that wants to launch a 15 million -song service would have
the nearly impossible task of licensing tracks from every major and
independent publisher unless it went through the NMPA. David Is-
raelite is leading the NMPA into its digital future by changing what
it means to lead a trade association.

"He's kind of a rainmaker for our business," says Songs Music
Publishing CEO Matt Pincus, who lauds Israelite for both his politi-
cal savvy and revenue generation. Cameron Strang (No. 36), chair-
man/CEO of Wamer/Chappell and head of Warner Music Group's
West Coast operations, feels that Israelite is dialed into Capitol Hill
and his understanding of issues facing publishing "is second to none."

The NMPA does the traditional things every trade group does:
lobbying the legislative and executive branches of the government;
representing members in rate proceedings; protecting their copy-
right in the courts. Israelite says $5o million in court litigation has
returned more than $503 million from settlements ranging from
Limewire's file -sharing operation to illegal lyric sites.

The association also plays an unusual and increasingly vital role
by representing the publishing industry in business negotiations.
Google, Apple, Amazon, YouTube and others have worked with the
NMPA out of necessity. "It's not only efficient-I don't think they
could do it without us," Israelite says. Think of that the next time
you click on a song purchase. -Glenn Peoples
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Gary
Overton
photographed
in Nashville.

Gary
Overton
CHAIRMAN/CEO, SONY MUSIC NASHVILLE
@SONYNASHVILLE

POWER MOVE Chart -toppers from Carrie Underwood and
Kenny Chesney, with more on the way from Chesney, Brad
Paisley, Jake Owens and Chris Young.

As cutting -edge technologies force
country labels to grapple with a new
way of life, Sony Music Nashville
chairman/CEO Gary Overton says
one rule hasn't changed: "You can't
fake a hit." And Overton has kept de-

livering them since he took the company reins in 2010.
Sony Music Nashville, which includes Christian label Provident,

didn't miss a beat last year: Judged by track -equivalent album mar-
ket share, the company came in at 3.08% in 2012 versus 3.11% in 2011,
according to Nielsen SoundScan. Carrie Underwood's Blown Away
spent two weeks atop the Billboard zoo and seven weeks at No. i on
Top Country Albums. Kenny Chesney's Welcome to the Fishbowl spent
three weeks at No. i on Top Country Albums. Miranda Lambert's 2011
Four the Record continued to sell in 2012, as did her side project Pis-
tol Armies. Even newcomer Casey James scored a top zo hit with the
single "Crying on a Suitcase."

Judged by album and track sales and radio activity, last year Sony
was "right at the top of the heap when it comes to Nashville labels,"
says Overton, who joined the company in2010 after 15 years heading
EMI's Nashville publishing operation. With upcoming albums from
Chesney, Brad Paisley, Jake Owens and Chris Young, as well as new
acts like the Henningsens (which he signed to a publishing deal while
at EMI), Overton likes his chances in 2013 too. -Glenn Peoples
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POWER MOVE
Expansion of Coachella
to two weekends made
it the highest -grossing,
best -attended music
festival in the world. The
Coachella music cruise
offered brand expansion
and a chance to own the
conversation in both
December and April.

POWER MOVE
After 17 years spotting
and signing big talent,
Platt moved to Warner/
Chappell and promptly
inked platinum producer
Mike Will Made It.

POWER MOVE
The second-largest
digital retailer went heavy
on cloud innovations
like AutoRip and a scan -
and -match service, and
continued to make noise
with strategic heavy
discounting.

Paul
Tollett
PRESIDENT, GOLDEN VOICE
@GOLDENVO ICE

Since launching in 1999, the Coachella Valley Music & Arts Festival at the Empire
Polo Club in Indio, Calif., has arguably become the most culturally significant
American music event, as well as the highest -grossing and most well -attended
music festival in the world. Paul Tollett is the brains behind the blockbuster.

In 2012, an unprecedented expansion featuring sold -out, back-to-back weekends
with identical lineups pushed the Goldenvoice/AEG Live -produced Coachella to No.

on Billboard's tally of the top 10 highest -earning festivals, grossing $47.3 million and
drawing more than 158,00o fans across six days, according to Billboard Boxscore.

Overseeing a 60 -person staff at Goldenvoice that promotes an estimated 1,00o
concerts every year, Tollett's name is nonetheless synonymous with the one event.

Unlike other major festivals decided by large committees, Tollett personally
books every act at Coachella. In addition to helping boost the careers of new acts,
the event has served as a high -paying platform for veteran headliners. Some book-
ing agents have even been fired after their artists didn't get onto the lineup, Tollett
revealed in a loll Billboard cover story.

Last year also marked the debut of a musical cruise, S.S. Coachella, which featured
such acts as Pulp, Hot Chip, Yeasayer and Sleigh Bells. "Paul created an incredibly
powerful brand based on two simple things: great music and an incredible fan expe-
rience," says Tom Windish, whose influential Windish agency has booked dozens of
buzzworthy acts at Coachella through the years. "Many festivals try to emulate the
unique feeling of Coachella, but it remains in a dass of its own." -Mitchell Peters

Jon
Platt
PRESIDENTOF CREATIVE, NORTH AMERICA
WARNER/CHAPPELL MUSIC PUBLISHING

"Congratulations to one of the best people in this industry, Jon Platt, on his new
position as head of Warner/Chappell." That tweet from Rihanna last September
laid to rest any industry speculation as to where Platt, EMI Music Publishing's
former president of North America creative, would land following the acquisition
of his company by Sony/ATV Music Publishing and others.

During his 17 -year tenure at EMI, Plates signings included Jay -Z, Beyonce, Kanye
West, Drake and Rick Ross. Just four months into his new gig, Platt hit the ground
running and scored Mike Will Made It-co-producer of West's platinum single
"Mercy"-as his first inking (with Wamer/Chappell VP of A&R Ryan Press). Hinting
that several other new signings will be "game -changers," Platt points to talents Katy
Perry, Kendrick Lamar, Dr. Dre, fun., Brantley Gilbert and breakout band Grouplove,
all of whom helped push Wamer/Chappell to No. 1 in market share during second-
quarter 2012. Platt is shooting for a similar pole position across the board in 2013.

"There are people who hit it out of the park maybe once or twice, and you don't
hear from them again," he says. "But consistent excellence is not an accident. It
goes back to serving our songwriters, being there for them every step of the way
and giving them every opportunity to get every dollar they deserve. It's about mak-
ing sure the users of music understand its value." -Gail Mitchell

Bill
Carr
VP OF DIGITAL, AMAZON

While the industry may be more infatuated by digital music outlets Muve, Spo-
tify and YouTube, Amazon is still the United States' second-largest generator of
digital music revenue for labels, behind iTunes. When sales of physical CDs are
factored into the mix, the only larger music accounts are iTunes and Walmart.

There was some head -scratching around the industry, however, as Amazon div-
vied up its digital and physical music operations last year. Carr, the longtime leader
of Amazon's music efforts, is said by sources to still carry strong influence on the
physical side, which is now led by Ryan Reddington and Kevin Milligan.

Besides continuing its reputation as one of the industry's largest accounts, Ama-
zon added constant innovations and product enhancements during the past year. It
continued to distinguish itself from the competition with strategic -heavy discount-
ing; added a scan -and -match cloud service after reaching a deal with the major la-
bels; and added its AutoRip component, which allows placement in the cloud of all
CDs and MP3s ever purchased from Amazon by a customer at no extra charge. In-
creasing its cloud clout, Amazon affixed Cloud Player apps to plenty of new devices,
including the iPhone, iPod Touch, Samsung TVs, Roku and Sonos.

In an email to Billboard, Carr says he's not caught up in the industry's power
games. He points out that his, and Amazon's, top priority is looking for new ways
to empower consumers: "We want the customer to have the power ... to choose
where they buy their music, what devices they listen to it on and how they want to
store and mange their music libraries." -Ed Christman
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POWER MOVE
Signing A$AP Rocky,
Azealia Banks and fun.
members Jack Antonoff
and Andrew Dost.

POWER MOVE
Working with longtime
partner Eminem on his
eighth studio album
and with 50 Cent on his
much -delayed Street
King Immortal.

47~-liga

Jody
Gerson
CO -PRESIDENT
SONY/ATV MUSIC PUBLISHING

Jody Gerson
photographed
in Los Angeles.

Last year's biggest success and greatest challenge for Jody Gerson
was Sony/ATV's acquisition of EMI Music Publishing-the latter a
company the Los Angeles -based executive spent 17 years helping
build before joining Sony/ATV in 2008. Boosted by its administra-
tion of EMI's songs, Sony/ATV became the top -ranked publisher in
Billboard's most recent Publishers Quarterly, boasting a 25.7% share.

"This is a transformative moment for Sony/ATV," she says. "We
went from being a small, yet mighty, global company to the world's
largest music publisher. The challenge was not getting so caught
up in the workload of integrating the company, and not forgetting
about why I get to do what I do: identify, sign and work with talent."

Gerson credits a "quickly combined and cohesive team" for clos-
ing deals with emerging new talents like A$AP Rocky, Azealia
Banks, Clams Casino, Mikky Ekko and fun. members Jack An-
tonoff and Andrew Dost, as well as nurturing superstar acts Lady
Gaga, Enrique Iglesias, Jeff Bhasker and Pharrell Williams.

Defining power as "having the confidence to surround oneself
with a strong team of people who achieve success together," Ger-
son is incredibly optimistic about the future. "Music is licensed
more than ever before, and it continues to define people's lives,"
she says. "This year, I intend to branch out and expand my relation-
ships above and beyond the usual business. There are many new
ways to discover and hear music ... and I want to be on that music
publishing forefront." -Gail Mitchell

Paul
Rosenberg
PRESIDENT
SHADY RECORDS

Paul Rosenberg relied on Shady partner Marshall Mathers, better-
known as Eminem, to keep the label on track last year, and together
the pair released rap supergroup Slaughterhouse's Welcome To: Our
House, which bowed at No. z on the Billboard 200.

For Rosenberg, industry power isn't defined by a label's daily ac-
complishments but, rather, a long-term goal achieved over time. Last
year, the 41 -year -old executive, who has managed Eminem through-
out his career, facilitated new Slaughterhouse deals with Casio and

POWER MOVE
Helped launch
"Nashville" TV series;
sale of Criterion Music;
sees private equity moves
in 2013.

POWER MOVE
Walmart is the CD
format's last stand in the
United States, despite
label frets over low
pricing.

G -Shock, while Shady Films launched a weekly reality series, "Detroit
Rubber," on YouTube's Loud Channel, with Eminem as co -producer.

"I don't necessarily strive to have power be something that defines
me," says Rosenberg, who credits Shady's success to Eminem's sobri-
ety, which made him "a lot more present." Rosenberg adds: "If you're
able to really adapt with the changing times and stay on the cusp of
everything cutting edge in terms of how you market yourself-and,
more particularly, your clients and brands in this age-then that, in
combination with making relevant art, makes you really powerful."

This year, Rosenberg plans to keep the ball rolling with a handful of
new Shady projects. Eminem is "far into the process" of recording his
eighth studio album, set for release after Memorial Day, and plans to
perform in Europe and North America. so Cent will release his often -
delayed Street Kinglmmortal during the first half, while Yelawolf has just
begun recording his sophomore album. In addition to the album releas-
es, ShadyRecords.com will relaunch with a new merchandise section.

"I'm very focused on figuring out how to keep [fans] engaged and
entertained," Rosenberg says. "It's going to be all about the artists
on the label: what they're doing, what they've done, and keeping
people engaged with them and our brand." -Steven J. Horowitz

John
Frankenheimer
PARTNER/CHAIRMAN EMERITUS
LOEB & LOEB, MUSIC INDUSTRY GROUP

An attentive fly on the wall of John Frankenheimer's Los Angeles
office would likely learn enough to get a juris doctorate in business
law. As founder of Loeb & Loeb's Music Industry Group, Franken-
heimer represented clients across the spectrum-from tiny tech
startups and indie imprints to performing legends and major labels.

After spending the last two decades building the practice for Loeb,
Frankenheimer and his colleagues aren't narrowing their diverse
range of deals, as evidenced by the Criterion Music sale, launching
Gaylord Entertainment's "Nashville" TV series and the expansion of
Bonnaroo producer Superfly Presents. In addition, Frankenheimer
himself continues to represent heavyweights Quincy Jones, Warner
Music Group and independent label Glassnote Records.

What's next for 2013? "Renewed interest in the private equity world
in the music business," Frankenheimer says, hinting at another busy
year for his firm. "The interest goes in cycles. It got frothy a few years
ago, but the high valuations led to a pullback. Now, both institutional
investors and wealthy individuals are quietly coming back into the
market ... The more interesting work will be the smaller deals, the
rollups and venture funding-there's a lot of opportunity for people
to build viable and important companies." -Alex Pham

Tifanie
Van Laar-Frever
SENIOR BUYER
WALMART

When labels typically interact with executives at Walmart-the second-
largest music seller in the United States-theyusually deal with Tifanie
Van Laar-Frever. Sure, she reports to entertainment property merchan-
dising VP Chris Nagelson, but he rarely gets involved in music transac-
tions. Van Laar-Frever's power is still somewhat limited because-un-
like rival Target, which buys and handles its own music section-the
Bentonville, Ark -based Walmart uses rackjobber Anderson Merchan-
disers to manage its day-to-day music operations.

"If you're debuting an album with sales of 200,000 units or more,
that's Walmart's sweet spot, and Tifanie is very involved," a senior label
sales executive says. "Beyond that, Walmart is relianton Anderson."

In the past year, Walmart continued to distinguish itself by aggres-
sively discounting music. Its placement of a CD stand in a "power aisle"
outside the music/video department keeps driving significant sales of $5

CDs, helping to prolong the life of the format. Walmart is also teaching
consumers to purchase music at various prices, merchandising CDs by
grouping various albums together under separate price points.

Major -label executives appreciate the sales volume Walmart gener-
ates, but are frustrated by its constant downward pressure on pricing. A
particular sore point isWalmart's apparent inability to understand that
recording contract terms legally inhibit a label's ability to immediately
comply with lower -pricing requests. But as 2013 unfolds, anxious label
execs are dosely watching Walmart to see if it'll alter the management
habits of its music department, and howVan I iaar-Frever might figure in
those changes. -Ed Christman
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THOUGHT LEADER

Paul McGuinness
Managing director, Principle Management;
manager, U2

When Paul McGuinness,
managing director of
Principle Manage-
ment, believes in

something, he has the ears of the
fan, artist and industry communi-
ties like few others. That certainly
could be said for U2, the group he
took on as four Dublin rookies who
are now the biggest band in the
world. And the same could be said
for his ongoing defense of creative
content in the digital age.

While managing U2 creates the
platform, McGuinness' power as a
thought leader comes through his
innate ability to start a dialogue
surrounding complex industry
issues that even fans can under-
stand-he has the power and the
pulpit. He created a stir by publicly
airing his thoughts on Internet
service providers and piracy at
MIDEM four years ago, and he
made that case in an even more
pointed way at a MIDEM session
this year. Both moments created
global headlines. "Ultimately, it
is in [technology sector stake-
holders'] interest that the flow of

content will continue, and that
won't happen unless it's paid for,"
McGuinness said. "Though there
is some improvement in the digital
environment in terms of people
getting paid, the vast majority of
content distributed through their
pipes is not paid for. That's, in my
view, utterly, utterly wrong."

McGuinness believes the sub-
scription model is ultimately the
best solution. "I would hope in a
few years' time we'll be sitting in
a room saying, 'What was all that
fuss about? Why did it take so
long to get it together?'"

Meanwhile, there are rumblings
that U2 is gearing up for a new
record/tour cycle that could begin
next year. The band's last tour in
2010-11, 360°, blew up the para-
digm for rock tours on technical
and production levels, as well as
its final numbers. The total gross
of $736.4 million and total at-
tendance of 7.3 million, according
to Billboard Boxscore, are each the
highest in history, and will likely
stand for a very long time.
-Ray Waddell & Andrew Hampp

POWER MOVE

The use of fun:s "We Are
Young" was a Super Bowl
touchdown for Chevrolet
in 2012. Peck, a General
Motors vet, scores points
for her appointment at
the company.

POWER MOVE

The ASCAP songwriter
of the year two years
running branched out
across genres, and
helped Taylor Swift
move in a decidedly pop
direction-with major
success.

POWER MOVE

After wireless carrier
Cricket added music
subscription service
Muve to all new Android
plans in August, the
sign-up rate increased to
50% of new customers.

Molly
Peck
DIRECTOR OF ADVERTISING AND SALES PROMOTION
CHEVROLET

Chevrolet started 2013 with a new tag line ("Find New Roads"), a
new advertising strategy (using the Grammy Awards as its launch -
pad versus the Super Bowl for the first time) and a new marketing
head in Molly Peck, who previously worked on Cadillac.

One thing that hasn't changed is the powerful auto brand's com-
mitment to music. From its heavily integrated presence at South by
Southwest to long-standing marketing partnerships with the Gram-
mys, the Country Music Assn. and the Billboard Music Awards,
Chevy has a more diverse and extensive music strategy than any
of its competitors. And a heftier budget, too-the brand spent $622
million on measured advertising from January to November 2012,
according to Kantar Media, far more than other active music sup-
porters like Hyundai (which spent $262 million during that period.)

"We know that music is a shorthand for our messages ... It's a big
part of American culture and we have a rich history with it," Peck
says, citing Chevy's unpaid shout -outs in iconic oldies, including
Don McLean's "American Pie" and Bob Seger's "Night Moves." As
the brand proved during last year's Super Bowl spot featuring fun.'s

"We Are Young," it can even turn hit songs into bona fide smashes.
"Our agency [Goodby] is exceptionally good at finding the

right music to bring the spot to life and make consumer connec-
tions," Peck says, noting that the Find New Roads campaign will
be anchored by another big synch. "We want to continue that
track record." -Andrew Hampp

Martin Karl
"Max Martin" Sandberg
SONGWRITER/PRODUCER; CO-FOUNDER,MARATONE

How does one remain the most in -demand pop songwriter for more
than a decade? By constantly updating your sound and collabora-
tors, in the way that Max Martin has done.

The reclusive Swede-who penned many of the biggest hits for
the Backstreet Boys, Britney Spears and 'N Sync-had his most di-
verse year yet in 2012, co -writing smashes for Maroon 5 ("One More
Night"), Usher ("Scream") and Christina Aguilera ("Your Body")
with new right-hand man Shellback, as well as contributing produc-
tion skills for Nicki Minaj ("Va Va Voom"), Katy Perry ("Part of Me,"

"Wide Awake"), Justin Bieber ("Beauty and the Beat") and Ke$ha
("C'mon"). It's no surprise that Martin was named ASCAP songwrit-
er of the year in zois and zoiz (his first back-to-back honors since he
won the title in 1999, moo and 2001). It's also no shock that Martin
and his collaborators at production house Maratone and publishing
arm MXM helped boost the 2012 market share for his publisher Ko-
bait in both total revenue and the top 4o.

Martin's creative influence is stronger than ever. He not only
guided Taylor Swift in making the leap into pure pop, but also en-
couraged her to make "We Are Never Ever Getting Back Together,"
one of the most -referenced song titles in recent memory. "I've al-
ways been fascinated by how Max Martin can just land a chorus,"
Swift told Billboard in October. "He comes at you, and hits you, and
it's a chorus-all caps, with exclamation points." -Andrew Hampp

Jeff
Toig
SENIOR VP

MUVE MUSIC
@CRICK ETNATION

Jeff Toig is in charge of the most important song service you may
never have heard of: Muve Music. Launched by pay-as-you-go wire-
less carrier Cricket in January 2010, Muve has quietly amassed 1.1
million U.S. subscribers in just two years.

Unlike stand-alone on -demand subscription services that charge
$10 a month for unlimited access to music on mobile phones, Muve
comes free with unlimited talk, text and Web plans on new Android
phones. Actually, the service only feels "free" to consumers because
it's already part of the pricing of the cellphone's other services.

Toig has effectively killed two birds with one stone: He's found a
way to improve Cricket's average revenue per user (customers seem
willing to trade up to the higher -priced plans that include "free" mu -
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POWER MOVE

With more than 300,000
attending his marquee
event, his company has
attracted bids at $100
million valuations.

POWER MOVE

Madison Square Garden
still racked up $46 million
in concert grosses even
with nearly half its annual
bookings lost due to
renovations.

sic) while generating revenue for an industry in dire
need of successful new business models. Since its
launch, both labels and distributors have been pleased
with the service's success.

According to Toig, who previously served as Crick-
et's VP of product management, the company's re-
search shows Muve customers aren't buying other mu-
sic or signing up with outside services. "We're bringing
customers into a legal digital music relationship in a
completely new way," he says.

About one in five Cricket customers is a Muve sub-
scriber. That ratio has been growing since Cricket add-
ed Muve to all new Android plans last August. Accord-
ing to Toig, half of new Cricket customers now sign up
for a plan that includes Muve. -Glenn Peoples

Pasquale
Rotella
FOUNDER
INSOMNIAC EVENTS

Insomniac Events, the company that's reportedly
lining up $100 million bids from suitors including
Live Nation and SFX Entertainment, was founded
by Pasquale Rotella in 1993. Since then, its offerings
have grown from illegal warehouse parties for a few
hundred people to multiple -stage festivals that bring
in hundreds of thousands of kids. And Rotella him-
self has become the Willy Wonka of EDM.

"Dance music has exploded, and some from the
rock world have tried to treat it the same way, be-
cause that's what they're trained to do," Rotella says.

"But that's not where the culture comes from."
That insight, plus his marquee event, Electric Daisy

Carnival-attracting a reported 300,000 to the Las Ve-
gas Motor Speedway in 201z-helped make Rotella the
biggest player in the EDM festival market, as well as its
most desirable acquisition.

Those who pursue him, however, may also have
to carry his legal baggage. Rotella was arrested in
March 2012 on corruption charges, stemming from
dealings with the Los Angeles Coliseum around the
solo EDC, and the case is expected to go to trial lat-
er this year. Reports have cast him and former part-
ner Reza Gerami as responsible for a string of drug -
related deaths at Insomniac events. Yet Rotella's
profile in the industry and on social media is hardly
that of a shady promoter. -Kern Mason

Melissa
Ormond
PRESIDENT, MSG ENTERTAINMENT

As a 25 -year veteran of the touring industry, Melissa
Ormond has proved she's plenty tough, parlaying her
experience on the promotion side of the concert busi-
ness to become president of MSG Entertainment last
year, after serving as the division's COO since 2008.

Ormond oversees booking and production opera-
tions at Madison Square Garden in New York, the adja-
cent Theater at Madison Square Garden and high -pro-
file Manhattan venues like Radio City Music Hall and
the Beacon Theatre. Also under her watch: the Chicago
Theatre, the Wang Theatre in Boston and the Forum in
Los Angeles, the lattermost undergoing a massive ren-
ovation that will soon make it a fierce competitor in a
highly competitive market again.

After spending years as the highest -grossing arena
in the world, even while undergoing a $1 billion "trans-
formation" that has cost it bookings for about 45% of
the year, the Garden still finished seventh in the world
in 2012 at $46 million in grosses from 57 shows that
drew more than half a million people, according to Bill-
board Boxscore. Radio City Music Hall finished first
again in its category, with the Theater at MSG coming
in ninth, the Beacon third and the Chicago eighth.

Ormond admits that working around the Garden's

POWER MOVE

Driving ratings with
original programming
and deeper music
relationships.

Melissa
Ormond
photographed
in New York.

transformation, expected to be completed this fall, has been challenging. "The
downside of having to come offline for 4o%-45% of the year for three consecutive
years is a big challenge. Everyone's schedules are compressed, and we unfortu-
nately can't play every show we'd like to," she says. "It's been the best outcome
given the circumstances." Ormond has watched the landscape shift since she start-
ed in this business, specifically the digitally driven artist -fan connection. She says,
"We all benefit from an engaged artist population."-Ray Waddell

Debra
Lee
CHAIRMAN/CEO, BET NETWORKS

BET Networks' diverse slate of original programming, awards shows and specials
continues to post viewer and ratings gains under Lee's stewardship. The recent Bill-
board Women in Music honoree counts the BET Awards and Hip -Hop Awards (2.9
million and 3.1 million viewers, respectively, according to Nielsen), the revamped
flagship music variety show "106 & Park" and its new artist marketing campaign
called "Music Matters" as the reasons for BET'S seven-year status as the leading
ad -supported cable network in prime time among African -American viewers.

Taking a page from 2012'S weekend -long Soul Train Awards in Las Vegas, the 2013
BET Awards will morph into the BET Experience at L.A. Live (June 28-30) for three
days and nights of various events tied to the annual ceremony. Also on tap is "Being
Mary Jane," a new show starring Gabrielle Union, with a soundtrack that's "so differ-
ent from what you hear in other places," Lee promises.

Lee, who joined BET in1986 and held several different positions before becoming
CEO in 2005, says, "We can't emphasize enough the importance of music on BET...
We continue to look for ways to get musical artists involved in their own shows, while
also making music an important part of what we do every day." That agenda, Lee
adds, is what helps define her personal view of power: "It's the ability to develop and
greenlight appealing content that also defines our brand. -Gail Mitchell
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POWER MOVE
Shifted NPR from niche
tastemaker to sales
driver across genres.

POWER MOVE
Sony's first exec to run
Latin America, as well
as Spain and Portugal,
is pushing for 360 deals
across the territories.

Anya
Grundmann
DIRECTOR/EXECUTIVE PRODUCER
NATIONAL PUBLIC RADIO

Want to see NPR's power work in real time? Listen to its popular news
programs like "Weekend Edition" or "All Things Considered"-
whenever an artist is featured, hit "refresh" on his or her newest al-
bum's Amazon page, and watch its rankings jump up the charts.

Such editorial prowess demonstrates just how NPR Music di-
rector/executive producer Anya Grundmann and her team work
across the radio company's platforms to share a deep apprecia-
tion of music with listeners. Whether it's the increasingly popular
album -preview show "First Listen," stalwart programming like the
Tiny Desk concerts or an expanded events series that secured 2012
streaming deals with New York venues Le Poisson Rouge, the Vil-
lage Vanguard and Celebrate Brooklyn at the Prospect Park Band -
shell, NPR Music delivers wider audiences than almost any of its
peers. Maybe that's why the New York Times, Pitchfork and Vice
are racing to add their own album -streaming services and concert
activations. The company is getting more diverse in the genres it
covers, too, adding a 24/7 hip -hop channel and an alt -Latin radio
channel in 2012 to broaden its offerings.

"Our audience has big ears," Grundmann says, "and we have
very powerful platforms for connecting people with music. We
want to get better telling that story because it's very powerful."
Look for NPR Music to create more interactive experiences be-
tween its audience and major artists, just as it did by organizing
a "flash choir" to perform an original Philip Glass piece in New
York's Times Square last summer. "We loved that participatory
work," Grundmann says, "and we're looking to commission an-
other artist to do that again." -Andrew Hampp

Afo
Verde
CHAIRMAN/CEO OF THE LATIN REGION, SPAIN & PORTUGAL
SONY MUSIC ENTERTAINMENT

Marking the first time in Sony's history that a Latin region execu-
tive also has oversight of Spain and Portugal, Verde's new respon-
sibilities that began with his promotion last February underscore
his increased ability to break artists and market product on a global
scale. Today, Verde oversees offices in 13 countries, and plans to
open up Peru later this year.

"Consolidating Spain and Portugal and strengthening our re-
lationship with our American labels has been a big achievement,"

he says. Key crossover
acts Pitbull, Romeo (who
had the top -selling Latin
album of 2012) and Sha-
kira, for example, are
joint signings with RCA,
and Verde's marketing of
Adele (Columbia) result-
ed in more than 2 million
albums sold.

Verde, a respected
composer/producer who
made albums for rock
powerhouses Soda Stereo
and Los Fabulosos Cadil-
lacs, began his label ca-
reer as an A&R executive
and he still values reper-
toire, most recently sign-
ing Carlos Vives, Cristian
Castro, Babasonicos and
Michel Teta to 36o deals.
Under Verde's command,
each territory has to bring
at least one major, non-
traditional deal per year,
ensuring profitability be-
yond conventional music
sales. The executive's
own involvement starts
at a project's inception,
"and we all work together

POWER MOVE
Already the go -to
lawyer for the young set,
PSY performed at his
wedding.

POWER MOVE
Pushing the Univision
network to premier Latin
acts on a national level.

toward the same objective," he says.
Tackling the U.S. Latin market, Verde says, is now a priority after

consolidating the Latin American region, and he began last year
with a new management structure. Home to other mega -stars like
Marc Anthony, Chayanne and Ricky Martin-all of whom will re-
lease new albums in 2013-Sony U.S. Latin's album market share
(26.8% in 2012) is second only to Universal Music Latin Entertain-
ment's (39.5%), but their distributed market share of tracks is vir-
tually identical -38.1% vs. 38.7% for Universal (including EMI).

"I have two rosters," Verde says. "My artists who trust this com-
pany, and the people who work for it. And I want them all to have the
most opportunity that's possible." -Leila Cobo

Aaron
Rosenberg
PARTNER

MYMAN GREENSPAN FINEMAN FOX ROSENBERG & LIGHT

This 35 -year -old lawyer in Los Angeles has juice. So much juice,
in fact, that his wedding last year not only took place on the Para-
mount Studios lot but also managed to feature a surprise perfor-
mance by PSY.

Aaron Rosenberg's client roster would be impressive for any at-
torney, let alone one under 40-Jennifer Lopez, Justin Bieber, Jessica
Simpson, John Legend, Ciara, Brandy and Diane Warren, to name a
few. Some choose him over more experienced attorneys because they
want to be more connected with a younger generation, Rosenberg
modestly acknowledges. For others, it may be his Ivy League school-
ing-he has an undergrad degree in government and a law degree
from Harvard. Mostly, he feels it's because he makes himself avail-
able 24/7 to his clients.

Rosenberg's powerful mentors include Strauss Zelnick, who gave
him an internship at BMG Entertainment, and Steve Gawley, execu-
tive VP of business and legal affairs at Universal Music Group. The
two provided Rosenberg with a glimpse of what it was really like to be
a music attorney. "I saw that you could play an integral role in an en-
tertainer's career, as opposed to being sidelined as a mere scrivener,"
Rosenberg says while flying from a Lopez movie premiere in Las Ve-
gas to the dose of Bieber's North American tour in Miami.

But forget glittery pop stars like Bieber and Lopez. What was it
like to work with Death Grips, the California hip -hop noise act
known for leaking its Epic Records album months prior to the offi-
cial release, and then posting an outraged memo from a label ex-
ecutive on Facebook? "You sign up hoping there will never be a dull
moment," Rosenberg says with a chuckle. "And this industry doesn't
disappoint." -Alex Pham

Jose
Valle
PRESIDENT
UNIVISION RADIO

Since being named to his post in March 2011, Valle has changed
managers and programmers, and, most recently, partnered with
labels for artist promotion and development. With 7o owned and
operated stations in 17 markets, reaching more than 16 million lis-
teners per week, Univision Radio's average audience share in op-
erating markets stands at a stable 9.9%. It's the kind of important
reach that Valle is leveraging in his innovative partnerships, and
with Univision Communications as a whole.

For the first time in years, for instance, the network is premier-
ing artist singles at a national level, starting with tracks by Alejan-
dro Sanz, Carlos Vives, Pitbull and Prince Royce. In an example
of cross -departmental promotion, Vives' debut was boosted by
a private Univision Radio show and a performance on Univision
Network's "Premios lo Nuestro."

"Internally, we were an outlier at Univision in the past," Valle says.
"That has changed tremendously, partially because our abilities
have improved and [Univision president/CEO] Randy Falco sees
the ability of radio."

During the past year, Valle launched Univision America, the AM
unit of Univision Radio, which airs in lo major cities and can be
heard online. He also spearheaded the Univision Radio app, which
has been downloaded 1.2 million times. The challenge for 2013, he
says, is divided between old-fashioned and new -school broadcast-
ing or, as he puts it, "winning over the air, while growing our digital
audience." -Leila Cobo
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Brian
O'Connell
PRESIDENTOF COUNTRY TOURING
LIVE NATION

POWER MOVE Developed country music "season ticket" for
fans, playing a huge role in country's live success.

When it comes to artist develop-
ment and building headlining ca-
reers, country is clearly the hot spot
of the live music business, and Brian
O'Connell is country music's top tal-
ent buyer. Handling six headlining

tours in 2012 while launching the Watershed Festival at the Gorge
in George, Wash., O'Connell also kept busy setting up nine more
tours, plus another new festival, for this year.

Live Nation country tours mounted in 2012 included Rascal Flatts,
Brad Paisley, Toby Keith, Jason Aldean and the amphitheater runs of
Miranda Lambert and Lady Antebellum. Four of those performers-
Aldean, Lady A, Paisley and Rascal Flatts-ended up among the top
25 tours of the year, grossing a combined $140 million, according to
Billboard Boxscore.

O'Connell works his client chain like so: In Aldean's first year as
a headliner, 2011, he grossed $28 million and sold about 800,000
tickets. During his second year, with Luke Bryan in the second slot,
Aldean upped his take to $40 million and nearly 1 million tickets
sold. This year, Aldean added sold -out stadiums to his route, while
Bryan will play amphitheaters on his own headlining tour.

O'Connell's development of the Megaticket promotion-basically
a "season ticket" for country fans in a given market, so they can hold
onto the same seat for anywhere between four and 10 shows-played
a huge role in country's live success. The Megaticket "exposes the
fans to more acts and creates a sense of community, which is what I
preach every day," O'Connell says. "We want our new acts to play in
front of as many people as they possibly can." -Ray Waddell

POWER MOVE
Inked deal with AEG
that helps legitimizethe
secondary ticketer.

Chris
Tsakalakis
PRESIDENT, STUBHUB
@CTSAK

Secondary ticket sellers probably get even less respect than the late
Rodney Dangerfield. But under the leadership of Chris Tsakala-
kis, StubHub struck a deal with sports/entertainment powerhouse
AEG that will further legitimize his company as the most powerful
secondary ticketer in the United States.

The new partnership, announced in November 2012, adds tickets
from eBay-owned StubHub to listings on AEG's AXS ticketing service,
beginning in second-quarter 2o13. StubHub will also become the office
fan -to -fan marketplace for more than 30 AEG facilities. Additionally, the
pact integrates global buildings as StubHub expands internationally.

"We see this as an opportunity for us not only to partner with a
large player in the entertainment industry, but also to increase the
presence that we have with concerts," Tsakalakis says.

Ticket sales from concerts account for about 25% of StubHub's
business in the United States, with sports leading at 7o%. Ticket re-
selling remains a sensitive subject throughout the music industry,
even as concert sales make up StubHub's fastest -growing division.

"Last year, the value of concert tickets sold on StubHub grew 66%
versus the previous year," Tsakalakis says, adding that the spike was
no accident. "We very much focused on increasing our awareness."
He points to StubHub's Ticket Oak advertising campaign that fea-
tures an animated tree as the company's mascot. "We really focused
on outlets that would get to ticket buyers."

StubHub expanded into the United Kingdom in 2011 and plans mov-
ing further into Europe later this year. "What's interesting about the
U.K. and most of Europe is that the majority of what we sell there is
concert tickets," he says. -Mitchell Peters

BRIAN O'CONNELL PHOTOGRAPH BY ROBBY KLEIN

POWER MOVE
SXSW attendance up
more than 22%; brand
expands to Las Vegas.

Roland
Swenson
CO-FOUNDER/MANAGING DIRECTOR
SOUTH BY SOUTHWEST MUSIC AND MEDIA CONFERENCE
@SXSW

The South by Southwest conference in Austin-celebrating its 27th
year in March-has become the go -to event for three major indus-
tries: film, music and digital. And the leadership of managing di-
rector Roland Swenson has been a key constant of SXSW.

"I describe South by Southwest as a promotional tool for cre-
ative people, and the companies they work with, to advance their
careers," Swenson says. "That's what we set out to do from the be-
ginning, and we're able to provide that to most of our participants."

Indeed, SXSW continues to help raise the profile of up-and-coming
artists and serves as a platform for veteran acts and music executives
delivering highlybuzzed keynotes. Lastyear's festival showcased more
than 2,200 acts, with547 of them coming from 49 countries. SXSW has
also grown in attendance through challenging times-registration hit
60,047 in 2012,a notable jump from 49,126 the previous year.

"We've ridden out a lot of cycles in economic downturns," Sw-
enson says, citing the 2008 financial meltdown. "When the in-
dustry was freaking, we held on and continued to thrive. [In bad
times], an event like ours can be even more important for people to
get together and discuss ideas and trends, and look for new ways
to do business."

SXSW will further expand its brand this summer with SXSW V2V,
a two-day event at Las Vegas' Cosmopolitan in mid -August. "It's
going to be focused on start-ups and raising investment for new
companies," Swenson says, adding that V2V has been well -received
within the music industry. "Considering how far in the future it is,"
he says, "we're happy with the response so far." -Mitchell Peters
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MARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST

IMPORTANT DECISION MAKERS

HELP WANTED

Michael Baisden Show
Technical Radio Show Producer

Candidate must be well versed in the latest radio technologies and be willing to work in a fast -paced
syndicated radio environment. Must be able to handle live and produced programming and work
closely with associate producers on a daily basis. Be able to Handle and assist in audio production
for broadcast and create killer imaging for the show. Must have experience and strong references.

Candidate must have the ability to operate technical equipment, including Scott Studios automation
systems, digital audio console workstations, Tieline, Telos ISDN Interfaces, recording devices, audio
consoles, and adobe audition/pro-tools. Strong computer skills are necessary. Working knowledge
of Windows, Mac, Word, Excel.

You must be a creative digital guru with strong written communication & interpersonal skills, be
organized with focus and attention to detail, have a calm demeanor, ability to perform under high
demands. Experienced only! If this is you send me your resume-absolutely no phone calls please.

Juan D.
urbangreek@mac.com

NOTICES/ANNOUNCEMENTS

From the short -form radio series

The Inside Stories Behind
The Christmas Songs

Actual Voice Narratives from Famous Songwriters

For Use on Holiday Albums

TheMusicalSoundReview.com (718) 375-1245

REAL ESTATE

Spring Lake

11**
ode.

Refined Georgian Colonial elegance on a
spectacular oceanfront lot in the heart of
Spring Lake. Pristine perfection. One hour
to NYC.

Donna Fahy-Waters
Previews Property Specialist
Caldwell Banker Residential Brokerage
Spring Lake Office: (732) 449-2777
E -Mail: DonnaFW@cbmoves.com
Cell: (908) 601-0645

WANTED TO BUY

RECORD

COLLECTIONS

We BUY any record collec-

tion. Any style of music.

We pay HIGHER prices than

anyone else.

Call

347-702-0789 (Allan)

or email

a_bastos@yahoo.com

- rd "eds Covers Eve
DUPLICATION
REPLICATION

VINYL PRESSING
CD ROM SERVICES

DVD SERVICES FOR SALE
PROMOTION & MARKETING

SERVICES
MUSIC DISTRIBUTORS

AUCTIONS
RECORDING STUDIOS

REAL ESTATE
INVESTORS WANTED

STORES FOR SALE
EQUIPMENT FOR SALE

ORE SUPPLI
FIXTURES

CD STORAGE CABINETS'
DISPLAY UNITS

PUBLICITY PHOTOS
INTERNET/WEBSITE

SERVICES
BUSINESS SERVICES
MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES
COMPUTER/SOFTWARE
MUSIC MERCHANDISE

T-SHIRTS
EMPLOYMENT SERVICES

FINANCIAL SERVICES
LEGAL SERVICES

ROYALTY AUDITING
TAX PREPARATION
BANKRUPTCY SALE

COLLECTABLE
PUBLICATIONS

TALENT
SONGWRITERS

SONGS FOR SALE
DEALERS WANTED

RETAILERS WANTED

D TO BU
ERT INFO

VENUES
NOTICES/

ANNOUNCEMENTS
VIDEO

MUSIC VIDEO
POSITION WANTED

LISTENING STATIONS
FOR LEASE

DISTRIBUTION NEEDED
EDUCATION OPPORTUNITY

HELP WANTED
MASTERING
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`Believe' It:
Justin Bieber's No. 1
18 -year -old collects fifth No.1 on Billboard 200

ustin Bieber achieves his fifth No. i album on
the Billboard zoo as Beheve Acoustic debuts
atop the list with 211,000 sold, according to
Nielsen SoundScan.

With the arrival, he becomes the only art-
ist to have notched five No.1 albums before turning 19
years old. (He turns 19 on March 1.) He was previously
tied with Miley Cyrus, who had also claimed four lead-
ers before she turned 19. Bieber's new album also gives
him a No.1 album for four years straight -something
only nine earlier acts have done in the nearly 57 -year
history of the Billboard 200.

Believe Acoustic performed strongly with digital
retailers, as 75% of its sales were generated by down-
loads. That robust digital share was expected, thanks
in part to strong pre -orders through iTunes. Industry
sources suggest that iTunes pre -orders equated to
20%-25% of the album's overall first -week. The set
became available for pre -order more than a month
before its release -on Dec. 21, 2012 -likely benefiting
from download gift card redemptions after Christmas.

Believe Acoustic features eight acoustic and/or live
tracks originally found on Bieber's Believe studio album,
released last year. Acoustic also includes three new re-
cordings. The original Believe opened with 374,000 at
No.1 on the Billboard zoo dated July 7, 2012.

Bieber leads a debut -filled top four on the Billboard
zoo this week, as Andrea Bocelli, Tegan & Sara and
Charlie Wilson also arrive at Nos. 2-4, respectively.
Bocelli collects his seventh top lo set with Passione,
shifting 94,000 copies at No. 2. He's yet to earn a No.1
album, though he's now earned a pair of No. 2 sets. His
earlier runner-up title was 2009's My Christmas, which
spent five consecutive weeks at No. 2.

The new Bocelli album is also available in Spanish.
It's titled Pasi6n, and it charts separately. It debuts at
No. 59 with 7,000 sold and also bows atop Top Latin

Albums. On the latter tally, it's Bocelli's second No. 1,
following 2009's Mi Navidad, which was the Spanish
version ofMy Christmas.

So far this year, thanks to some surprising sales at
the top of the Billboard 200, there have been only two
weeks where the No. t album sold fewer than loo,000
copies. The "Les Miserables" soundtrack started off
the proper sales year with just 92,00o at No. s (on the
chart dated Jan. 19), while the next week, Chris Tom-
lin's Burning Lights was tops with 73,000. Since then,
we've had three straight weeks of No. is with more
than 100,000. It's expected that the No.1 album next
issue will also exceed 100,000 copies. Without factor-
ing in impact from the Feb. to Grammy Awards, Josh
Groban's All That Echoes could start atop the list with
around 130,000.

While the Super Bowl happened on the final day
(Feb. 3) of this issue's SoundScan tracking week, the
game's halftime performer-Beyonce-still sees
some mighty sales gains on the charts.

In terms of sales figures, Beyonces album catalog
(solo and with Destiny's Child) sold 20,000 in the
week ending Feb. 3, up 197% compared with the pre-
vious week. Splitting the two acts apart, Beyonce sold
9,000 (up 119%) while Destiny's Child shifted 11,00o
(up 328%). The latter number is inflated thanks to the
new release Love Songs, which bowed Tuesday, Jan. 29.
The compilation sold 6,000 copies and debuts at No.
72 on the Billboard200.

Love Songs features one new recording, "Nuclear,"
which moved 4,00o downloads last week (its debut
frame). It was Destiny's Child's fourth -largest seller
for the week, after "Say My Name" (6,000; up 231%),

"Survivor" (5,00o; up 168%) and the halftime -featured
"Independent Women (Part 1)" (4,000; up 550%).

As for overall song sales, Beyonce and Destiny's
Child shifted 167,000 downloads for the week (up
132%). Beyonces own songs moved 122,000 (up 103%)
while Destiny's Child's sold 44,000 (up 286%). The
best-selling song for either act during the week was
Beyonce's "Halo," which moved 19,00o downloads
(up 338%). The song closed the diva's halftime per-
formance. Further impact from the Super Bowl show
could be felt next week, after a full seven days' worth
of sales are registered post -game.

The publishing Song Index, which formerly appeared
weekly in print, is now available as a printable PDF on
Billboard.com and Billboard.biz each week. It's been
expanded to include an additional six charts, among
them Hot Rock Songs, Christian Songs and Dance/
Electronic Songs. Also available on Billboard.com and
Billboard.biz is an Artist Index denoting artist activity
on a few dozen charts. The Song and Artist Indexes are
updated each Thursday.O

BEYONCE & DESTINY'S
CHILD'S ALBUM SALES,
WEEK ENDING FEB.3

20K
 197%

Maroon 5 Matches Mark
As "Daylight" darts 12-9
on Adult Top 40, Maroon 5
ties Goo Goo Dolls' record
for the most top 10s (14) in
the chart's 17 -year history.
Matchbox 20 follows with 13
(not including Rob Thomas'
nine as a solo act), while
Kelly Clarkson and Train
each boast 12. "Daylight"
concurrently becomes
Maroon 5's 10th Mainstream
Top 40 top 10 and debuts
on Adult Contemporary
at No. 30. Goo Goo Dolls,
meanwhile, make their own
news on Adult Top 40, as
"Rebel Beat" debuts at No.
36. The song, available for
purchase in the iTunes store
as of Feb. 12, previews the
band's 10th studio album
(and first since 2010),
Magnetic. due May 7.

-Gary Trust

THE BIG NUMBER

75
Percentage of first -week sales
for Justin Bieber's Believe
Acoustic that were downloads.

For The Record
Nielsen SoundScan
reprocessed its charts
after the page featuring the
Heatseekers Albums tally
had been sent to the printer.
On the chart, Ducktails'
Flower Lane should be No.
15, not No. 25. On the Pacific
Regional Heatseekers chart,
it debuts at No. 8.

Read more
Chart Beat at
billboard.com/
chartbeat.

DOWNLOADS SOLD OF
BEYONCE'S 'HALO'

19K
 338%

TOTAL NIELSEN VIEWERS
OF SUPER BOWL 2013
(VERSUS 2012)

108.4M
 3%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

AMOK DIGITAL
ALBUMS.

NOM
TRACKS

This Week 5,254,000 2,416,000 25,804,000

Last Week 4,920,000 2,357,000 26,674,000

Change 6.8% 2.5% -3.3%

This week lent year 5,813,000 2,063,000 26386,000

Change -9.6% 17.1% -2.2%

'MOW album sales are also wunle0 vdthin album sales.

Weekly Album Sales

15

F

YEAR-TO-DATE

1 1 A

Overall Unit Sales

2012 2013 MANGE

010110 27,159,000 26,492,000 -2.5%

Digital Tracks 141,577,000 143,649,000 1.5%

Store Singles 241,000 331,000 37.3%

Teta! 168,977,000 170,472,000 0.9%

Album w/TEr 41,316,700 40,856,900 -1.1%

Includes track equivalent album sales (TFA) wirtt 10 track clown.ads eauIvalentto one album 551e.

Album Sales

2012

2013

27.2 million

26.5 million

Sales by Album Format

2012 2013 CHANGE

CD 15,927,000 13,319,000 -16.4%

Neal 10,854,000 12,629,000 16.4%

Vinyl 371,000 497,000 34.0%

Other 7,000 46.000 557.1%

Sales by Album Category

2012 2013 CHANGE

Current 12,632,000 13,186,000 4.4%

Catabg 14,527,003 13,306,000 -8.4%

Deep Catalog 11,592,003 10,544,000 -9.0%

Current Album Sales

2012

2013

1.1h2.5 million
13.2 million

Catalog Album Sales

2012 An 14.5 million
2013 13.3 million

VnIMa?rlatan5=Clia;g1=Titie?:=1=1OVA'AFfn:Irairhno=tVenlain
as current. Titles older than. months are analog. Deep catalog is `subset of catalog for titles out rnore
Nan 16 nannans.

Forwed °Mina Feb.3.1013.FIWres are roundel, For*. Awn a national simple of ti1C151.111

wall store and rack sales re d" Nielsen San:Akan.
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Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
oft million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (0r0).

A Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIO certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards
HS (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
NG (Greatest Gainer for largest

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/bir.

Visit billboard.com/biz for complete
rules and explanations.

2wks. LAST THIS TITLE
AGO WEEK WEEK PRODUCER (SONGwRITERI

O

Artist CERT
PEAK ono

IMPRINT/PROMOTION LABEL ROS CHART

IgTHRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LEWIS (B.HAGGERTYR.LEWIS) MACKLE MORE/ABA/WARNER BROS.

1 18

LOCKED OUT OF HEAVEN Bruno Mars
2 2 2

nklo.:IrgarNtAT=LEA= LI EVI N 0 ATLANTIC

1 18

6 5 0 SCREAM & SHOUT will.i.am & Britney Spears A
LAZY JAY (W.ADMAGIMARTENS,1.12APTISTE) INTERSCOPE

3 10

3 3 4 HO HEY The Lumineers A
R.HADLOCK (W.SCHULT2,1TRAITEM DUALTONE

3 35

5 4 5 I KNEW YOU WERE TROUBLE. Taylor Swift A
MAX MARTINGHELLBACK (T.SWIFT.MAX MARTIN,SHELLBACIO BIG MACHINE/REPUBLIC

2 16

0 0 DON'T YOU WORRY CHILD Swedish House Mafia Feat John Martin

..r,IgisczarBmaatr.a ASTRALWERKS/CAPITOL

6 20

9 7 0 011 BEAUTY AND A BEAT Justin Bieber Feat, Nickipa Minaj 5 17
MAX MARTIMZEDD (MAX MARTIN,
A 71,1 AVSKI G lallTrliA OrIAARAD crunn 1 ROY/RAYMOND RRAIINAGI a lm mr.

F**KIN PROBLEMS ASAP Rocky Feat Drake,2Chainz & Kendrkk Lamar 
15 0 N.SHE BIB 02.1.1ATERS.R.SHEBIR,S.GARRETT,

AGRAHAM.I.EPPS,K.BLIBKWORTLO AGAR WORLDWIDE/POLO GROUNDS/REA

8 14

13 11
TRY
G.KURSTIN (BUSBEE,BAVEST)

P!nk
RCA

9 15

As Plnk's 13th Hot 100 top 10 follows her

No. 1 "Raise Your Glass" (2010), "F**kin'

Perfect" (No. 2, 2011), and "Blow Me

(One Last Kiss)" (No. 5, 2012), she scores

her first streak of four consecutive

top lOs since 2001-02, when "Lady

Marmalade," with Christina Aguilera, Li)'

Kim and Mya, spent five weeks at No. 1,

followed by "Get the Party Started" (No.

4) and the No. 8 hits "Don't Let Me Get

Me" and "Just Like a Pill."

17 14 fSl SWEET NOTHING Calvin Harris Feat. Florence Welch di to 13
(-HARRIS (C.HARRIS,TWELCH,K.HARPOON) DECONSTRUCTION/FLY EVE/ `PP

ULTRA/ROC NATION/COLUMBIA

The CU collects his first top 10 as

a lead after rei nin as a guest

on Rihanna's 10 -week No. 1 "We
a

Found Love" (2011-12). With

Swedish House Mafia at No. 6,

two EDM acts rank in the top 10

simultaneously for the first time.

1 19DIAMONDS Rihanna
8 8 11

ZITErKtarN241=""R'"'"'". SRP/DEP JAM/1011A6

14 12 12 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS,LEHASKER,S.REMI (ALICIA KETS,LBHASKER.S.RENTO.T.M0001ANSQUIER) RCA

11 22

SUIT & TIE Justin Timberlake Featuring Jay Z
4 13 .J TIMBALANDATIMBERLAKEMIGELLTIMBERLAKE.TV.MOSLEY.

S.C.CARTER.1.HARINONJ.E.EAUNTLEROT 11,T.STUARYLWILSON.C.STILLI RCA

4 4

Auk DAYLIGHT Maroon 5
21 17 A.LEVINEMOL,MAX MARTIN (A.LEVINE.up

MAX MARTIN.SAMM.M.LEVY) A&M/OCTONE/INTERSCOPE

14 9

10 9 15 HOME Phillip Phillips A
D.PEARSON (0.PEARSON,CAHOLDEN) IN/INTERSCOPE

6 32

0 0 16
IT'S TIME Imagine Dragons A
2/EZEoliIZT,NtErtAGONS (OREENOLDS,

KIDINAKORNER/INTERSCOPE

is 35

ONE MORE NIGHT Maroon 5
11 18 17 MAX MARTIN.SHELLBACK ( .A LEVINE.

SHELLBACK.S.KCITECHA,MAX MARTIN) A&M/OCTONE/INTERSCOPE

1 33

I CRY Flo Rida
12 19 18 THE FLITURISTEM.SOBLY BNIUSMBAUMERAHOOGSTRATENITOLLARM

ASCHWART22.MALADOURVARJOOMNPAELTI.B.RUSSEMSBUTLERINULLILCAREW FOE BENATUUMC

6 19

24 22 0 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIV (K.CLARKSON.LHALBERT,E.OLSON) PWRCA

19 15

25 23 0 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND MENAARNARSSON BLITHILMARSOOTTIR,R.THORHALLSSOM REPUBLIC

20 37

LOVE ME Lil Wayne Feat. Drake & Future©0 21
MIKE WILL MADE ILA, (D.CARTER.A.GRAHAM.
ILWILBURNALWILLIAMS II.A.HOGAN) YOUNG MONEY/CASH MONEY/REPUBLIC

16 3

OWNS. LAST THIS TITLE
AGO WEEK WEEK

PRODUCER (SONGWRITER)

74 49

Artist
IMPRINT/PROMOTION LABEL

WHEN I WAS YOUR MAN Bruno Mars
THE SAM HINGTONS (BRUNO MARS.P.LAWRENCE II,A.LEVINE,A. WYATT) ATLANTIC

CERT.
PEAK WKS. RN

POS. CHART

22 7

The track soars 28-7 on Hot Digital Songs

(105,000 downloads sold, up 87%). Its

momentum should continue following the

premiere of its video (Feb. 5) and Mars'

scheduled performance at the 55th annual

Grammy Awards (Feb. 10).

19 21 23 THE A TEAM Ed Sheeran
J.GOSLING,ESHEMAN (E.SHEERAM ELEKTRIMATLANTIC

16 30

18 20 24 SOME NIGHTS fun. A
1.811,151(ER IN.RUESS.A.DOST,AANTONOFF.LBHASKER) FUELED BY RAMEN/RRP

3 50

23 25 ID SWIMMING POOLS (DRANK) Kendrick Lamar 
YMINUS OCOUCKWORTHYWILLIAMS.H.SEETHARAAM TOP DAWG/AFTERMATHANTERSCOPE

17 25

32 0 0 I WILL WAIT Mumford & Sons 
KORAVS (MUMFOM 6, SONS) GENTLEMAN OF THE ROAD/RE0/6LASSNOTE

23 26

0 0 nc,mON Ke$ha
(KR.GEIZTXTEIVATIZE'V'11"17MAX MARTIN.B.MCKEE.H.WALTEM KEMOSABE/RCA

27 7

20
DIE YOUNG Ke$ha

24 28
rK. GVEIV,L7OaralTVVI,TN.R 11 E SS,H.WA LT FR ) KEMOSABE/RCA

2 19

28 29 0 BETTER DIG TWO The Band Perry 
D.HUFF (B.CLARK,SAKANALLVT. ROSEN) REPUBLIC NASHVILLE

28 14

26
HALL OF FAME The Script Featuring will.i.am ..

30 30 MCI DONOGITUE.M.SHEEHAN.I.BARRT
w

(D.C/DONOGRIE.M.SHEEHAN,WADAMS,J.BARRY) PPONOGENIC/EPIC

26 19

29 26 31 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 
MALLAN.G.OROMAN (G.ALLANALWARREN.H.LINOSPO MCA NASHVILLE

26 18

22
DON'T STOP THE PARTY Pitbull Featuring TJR

27 32
PIRA(AAAMTKIENM,F.H1= MR. SOS/POLO GROUNDS/RCA

17 16

36 34 0 RADIOACTIVE Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS,A.GRANTJAIOSSER) KIOINAKORNER/INTERSCOPE

33 23

34 32 34 WANTED Hunter Hayes A
D.HUFF,H.HAVES (TVERGES.H.HATES) ATLANTIC NASHVILLE/WIAN/PRP

16 41

27 33 35 I'M DIFFERENT 2 Chainz
01 MUSTARD (LEPPS,D.MCPARLANE) DEP JAM/(DING

27 12

42 0 0 ALL GOLD EVERYTHING
OGALLASPY (N.WILLIAMS)

Trinidad James
THI NKITSAGAME/DEF LAM/IMMG

36 8

58 46
Ilk POUR IT UP Rihanna
noMIKE WILL

EGARNER.1=26.THITS.RFENT,9 SRP/DEPJAMOOPAG

37 5

33
LETMELOVEY011 (wmt YOU LEARN TO LOVE YOURSELF) Ne-to 

35 38 urazartztaz,==r6,,..) morowNnomo

6 27

51 0 0 SURE BE COOL IF YOU DID Blake Shelton
S.HENORICKS (R.CLAINSON.CTOMPKINGTROBBINS) WARNER BROS. HASHVILLE/WMN

39 4

44 41 0 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
AMMO% (D.L.MURPHY.B.HAYSLIPL BROKEN BOW

40 13

38 36 41 ADORN Miguel
MIGUEL (M.1.PIMENTE0 BYSTORM/BLACK ICE/RCA

17 27

37 38 42 CRUISE Florida Georgia Line A
1.(101(EKELLEYT.HUBBARMLMOI,C.RICE.I.RICE) REPUBLIC NASHVILLE

16 25

POETIC JUSTICE Kendrick Lamar Feat. Drake0 ®0 s
A.GRAHAM.J.S.HARRIS BIAJACKSONT.S.LEWIS) TOP DAWG/APTERMATHANTERSCOPE

43 15

35
CLIQUE Kanye West, Jay -Z, Big Sean

39 44 HITMOYK.WEST (CHOWS...ANDERSON.
m

KM.WESTS.C.CARTER.L.E.FAUNTLEROT II) G.O.O.D./DEF 1 AWIGIMG

12 22

54 52 0 ONE OF THOSE NIGHTS Tim McGraw
MGALLIMOREYMCGRAW (L.LAIRD.R.CLAWSON.C.TOMPKINS) BIG MACHINE

45 10

31 37 46 GANGNAM STYLE PSY A
P.LAI.SANG2I.GUN-HTUNG (1.S.PARK.4.H.T00) SCHOOLBOY/REPUBLIC

2 22

45 44 47 SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra A
woe BACKER (1V.OE BACKER.L.BONFA) SAMPLES 'M SECORDS/PAIRFAX/REPUBLIC

1 57

41 43 48 CALL ME MAYBE Carly Rae Jepsen A
LRAMS. (1.RAMSMOC.RJERSEN.T.CROWM 606/SCHOOLD0WINTERSCOPE

1 so

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



EWES. LAST THIS TITLE Artist
AGO WEEK WEEK 100,,,o,,,,,, IMPRINT/PROMOTION LABEL

49
NO WORRIES Lil Wayne Feat. Detail

43 50 DETAIL (0.CARTER,N.C.FISHER.
B.WILLIAMS,LANREVAN,R.DIAZ) YOUNG MONEWCASH MONEWREPUBLIC

PEAK

PDS 

29

pm. EN

CHART

22

0 0 0 TWO BLACK CADILLACS Carrie Underwood
M.BRIGHT (C.UNDERWOOD,LNEAR,HLL NOSEY) IM/ARISTA NASHVILLE

so 8

0 0 51 HOW COUNTRY FEELS Randy Houser
D.GEORGE DEMCGENEE.W.MOBLEY.N.THRASHER) STONEY CREW(

42 18

0 0 0 TORNADO
LIE INNEMEDID.MAID)

Little Big Town
M CAPITOL NASHVILLE

52 13

0 0 WICKED GAMES The Weeknd
DOC,C.MONTAGNESE.THE WEEK. (ALTESFAVE.C.MONTAGNESE.D.MCKINNEY) KO/REPUBLIC

53 14

61: ©m SOUTHERN COMFORT ZONE Brad Paisley
B.PAISLET (B.PAISLEVC.DUBOIS,LNLOVELACE) ARISTA NASHVILLE

54 18

BALL T.I. Feat. Lil Wayne
60 55 :,:, RICO LOVE.EARL AND E (C_._111ARRIS ALL

RICO LOVE.E.HOOD.E.GOUOT 11.0.CATER) GRAND HUSTLE/ATLANTIC

50 16

65 61 0 MADNESS Muse
MUSE (M.BELLAND) HELIUM.NWARNER BROS.

56 24

87 65 0 TROUBLEMAKER 011y Murs Feat. Flo Rida
S.ROBSON (0.MLIRS.S.ROSSON.C.KELLYT.DILLARD) SYCO/COLLIMBIA

57 3

62 59 58 SOMEBODY'S HEARTBREAK Hunter Hayes
0.1AUFEW.HAVES (A.DORFF.L.LAIRD.H.HATES) ATLANTIC NASHVILLE/Y/MN

55 1.1.

HOT SHOT it
DEBUT "I"

NOTHING LIKE US Justin Bieber
1 BIEBEGLEDDININ IL BIEBER) SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDINIG

As Believe Acoustic launches atop the Billboard

200 (see page 70), this piano ballad bonus

track enters Hot Digital Songs at No. 16

59 1

(75,000). The set's acoustic As Long As You

Love Me" arrives at No.40 on Hot Digital Songs

(45,000) and No. 98 on the Hot 100, where the

original reached No. 6 in September.

-.

NEW
etet YOLO The Lonely Island Feat. Adam Levine & Kendrick Lamar

NOT LISTED (NOT LISTED) REPUOLIC

60 1

0 dA SAIL AWOLNATION A
0 A.BRUNO (A.BRUNO) RED BULL

61 22

39 45 62 LITTLE THINGS One Direction
LGOSLING (E.SHEERAN.P.BEVAN) SKIT/COLUMBIA

33 12

69 67
MERRY GO 'ROUND Kacey Musgraves
k.drataltAALOMSGRAVLS (KTAUSGRAVES.

MERCURY NASHVILLE

63 8

72 71 0 NEVA END Future
ii(i. WILL MADE -IT (N.WILBURN.M.L.WILLIAMS 11,P.R.SLAUGHTER) AVEREEBANDZ/EPIC

64 9

0 75 0 CARRY ON fun.
AMAMI ER (FUN.,INHASKR) FUELED BY RAIN/ARP

65 5

0 0 66
CUPS
AERIMMailairaBirT""A''.

Anna Kendrick
UME

64 6

0 0 dA I DRIVE YOUR TRUCK Lee Brice
..... YlACOBS.M.MCCLURE.L.BRICE (1.ALEXANDER.C.HARRINGTOKLYEARY) CURB

67 5

0 0 el
....."

WHO BOOTY Jonn Hart Featuring lamSU!
RAW MAIM 10.1.GRIEEELL,S.A.WILLIALAGILKHARBOUCH) COOL KID CARTEL/EPIC

68 8

NEW
M I LOVE IT Icona Pop Featuring Charli XCX
.... P.BERGER (P.BERGER.C.AITCHISONLEKLOW) RECORD COMPANY TEN/BIG BEAT/ATLANTIC/RRP

69 1

0 0 (kb
...

TIP IT ON BACK Dierks Bentley
B.BEAVERS.L.WOOTEN (T.KENNEDY.R.COPPERMANIANITE) CAPITOL NASHVILLE

70 11

0 0 71 STUBBORN LOVE The Lumineers
R.HADLOCN (W.SCHOLT2,1.FRAITES) INIALTONE

70 8

0 0 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
MsTAInaiMintlakEESEATE,C.MONTAGNESE.

63 11

64 0 73 ANYTHING COULD HAPPEN Ellie Goulding
LELIOTE.GOULDING (E.GOULDINGLELIOT) CHERRYEREENNTERSEOPE

47 17

70 74 74 DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN.N.ATWEH.A.MESSINGER.M.PELLIZZER) RCA

67 14

73 78 0 BEGIN AGAIN Taylor Swift
D.HUFEN.CHAPNAUSIVIFT (TSWIFT) BIG MACHINE

7 18

2 WKS.

AGO

LAST THIS

WICK WERE

TITLE Artist CFR,

PRODUCER ISONOIRITCID IMPRINT/PROMOTION LABEL

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
'1:11MMEIDITEMATEAORMITair"Bs'"`".46.3ospoLogounotrA

PEAK

POS.

76

WKS. ON

CHART

20 0
56 66 77

GOODBYE IN HER EYES Zac Brown Band
ATLANTIC/SOUTHERN GROUND

48 17

52 62 78
VA VA VOOM Nicki Minaj
nkaWATALANIjaCKVERIAU4UM"ALDI YOUNG MOM/CASH MONEY/REPUBLIC

22 16

67 77 79 LOVE SOSA
YOUNG CHOP (K.COURT.T.PITTMAN)

Chief Keef
GLORY BOVVINTERSCOPE

56 8

79 80 KISS YOUC
UttiVEZ.12014.3?Ge.FrArloathER)

One Direction 65

STEC/COLUMBIA

6

The boy band nets its highest debut so far

on the Mainstream Top 40 airplay chart,

as the power -pop song begins at No. 30.

88 01 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I (W.JACQGSEBASTIAN.D.R.HARRIS) IV a 15TH/ATLANTIC

73 6

-
89 0 MAMA'S BROKEN HEART Miranda Lambert

ELIDDELL,C.AINLAMG.WORF IENCLARK.S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE

82 2

89 82 0 IF I DIDN'T HAVE YOU Thompson Square
NV (S.THOMPSON.N.THOMPSON.LSELLERS.P.JENKINS) STONEY CREEK

82 5

71 79 84
GUAP Big Sean
0.'C'Arlarl..POWSMINIITIMOKIVEZETIlr""'En"' GO.O.ENDENAMAINLIG

71 8

- 96 0 GET YOUR SHINE ON Florida Georgia Line
JAW ITRUBBARD.B.KELLEY,R.CLAWSONC.TO INS) REPUBLIC NASHVILLE

85 2

93 84 0 TAKE A WALK Passion Pit
C.CANELLANGELAKOS (M.ANGELAKOS) FRENCHNISS/COLUMBIA

84 22

98 92 0 GIVE IT ALL WE GOT TONIGHT George Strait
T.BPOWN,G.STRAIT (M.BRIGHT.P.O.DONNELL.T.JAMES) MCA NASHVILLE

87 5

95 88 0 CRYING ON A SUITCASE Casey James
C.LINOSENICJAMES (L.T.MILLER,ISHAPIRO,N.THRASHER) IKOLUMBIA NASHVILLE

88 7

97 93 0 DEMONS Imagine Dragons
ALEX DI KID (IMAGINE DRAGONS,AGRANT.LMOSSER) KIDINAKORNER/INTERSCOPE

89 4

- 68
DOPE Tyga Feat. Rick Ross

90
11188E.S.VICSEMIMENhoutto YOUNG MONEY/CASH MONET/REPUBLIC

68 2

NEW 0 LET ME LOVEYOU (UNTIL YOU LEARN TO LOVEYOURSELF) Glee Cast

ItitrageriTSNlErCIMMIngt.FURLER) 20TH CENTURY FOX TV/COLUMBIA

91 1

With a cover of Ne-Yo's No. 6 hit 761:"Tr'll,

(now at No. 38), the TV troupe

logs just its third entry this II\ -'season. Still, it's the cast's record -Mae
extending 206th Hot 100 hit. lair.'r-Gary Trust " ..-

-

83 83 92 BEER MONEY Kip Moore
GIMES (NMOORE,B.DADIT.VERGES) MCA NASHVILLE

51 20

91 86
BROFFIRMYAREARROMIRML The Baden kllas,The Treblemakers &NE Harmonics

93 C.BECKLINILIAN (WCHAPILANN.OHNNT.KELLTHSTEINBERGESCHWAREC.E.DEANNSERIKSEN,
T.E.HERMANSENSMILHELAIN.AZORGAMMACENJONES.C.HANNIBALLRILENNSTEWART.RNIC) UNE

86 5

92 0 BELLAS FINALS: PRICE TAG/DON'T YOU... The Barden Bellas
94 C.BECKMALIAN (LCORNISHIGOTPNALOCNELLNB.P.SIMMENS.A.N.FORSET.S.SCHIFF,

A.C.PEREZ.S.C.SMITNNMAN DE INALLICENINGRUND MARS,P.LAWRENCE IIM.LEVINENWILIGN,G.) UME

85 6

0 0 BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAVE (KGUEKWORTNIASPEARS,BRAUN,
VINDAHL.L.LTKNE.SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE

95 3

0 ON LET THERE BE COWGIRLS Chris Cagle
... K.STEGALL (C.CAGLE.N.TRIBBLE) BIGGER PICTURE

96 2

NEW 0 urn HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
R.LEWIS IGHAGGERIV.R.LEWIS) MACKI.FAIORE/ADA

97 1

NEW
0 AS LONG AS YOU LOVE ME (ACOUSTIC) Justin Bieber

'ATIVETNATOINTSTIZZON) SCHOOLBOY/RAYMOND BRAUNGSLAND/IDIMG

98 1

NEW
0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert

R.LEWIS (B.HAGGERIVNIEWIS.ILLAMBERT) MACKLEMORE/ADA/SUB POP

99 1

NEW
C LOVEEEEEEE SONG Rihanna Featuring Future

FUTURE (N.WILBURN.RSENDED.ANDREWS.G.S.JACKSON.L.S.ROGERS) SRP/DEF JAMMING

too 1

YOU
WANT
ME
DOWN
ON
EARTH,
BUT I
AM
UP IN
SPACE.

"I LOVE IT," ICONA POP

Q&A

Icona Pop's
Aino Jawo &
Caroline Hjelt

Your single "I Love It," featuring
Charli XCX, debuts at No. 69 on
the Billboard Hot 100 this week.
It's incredibly catchy, but it's
also interesting how furious the
vocals and lyrics are.
Jawo: The song was written when
we were living in London and
didn't have anything. We were
home writing with our friend Patrik
Berger, and he played us this track
he wrote with Charli XCX, who we
had met M London a couple of
times. We were like, "Rewind. We
want to do that song," and asked if
we could do it our way. We wanted
to express the anger that happens
when you go through heartache -a
"break -free" song, in a way.

The use of the song on HBO's
"Girls" is partially responsible
for its chart debut. How did that
opportunity come up?
Hjelt: When we lived in London,
we saw "Girls" and loved it. When
we first heard about [the song's
placement] months ago, we got
so excited. We were like, "VS'S, of
course, please!" Everyone was
telling us, "We just heard your song
on 'Girls. -

Does that mean that your debut
album, which follows 2012's
kook EP, is almost ready?
Jawo: We're working on it right
now. It doesn't feel too far away.
There's a couple of songs that we
want to rerecord, and we don't
want to rush that. -Jason Lipshutz

Data for week of 02.06.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data C
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TVIKS. LAST mis ARTIST
ASO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

HOT SHOT An,

DEBUT "6"

Title
EERT

PEAK VWS.0

POS. CHART

flJUSTIN BIEBER Believe: Acoustic
SCHOOLBOY/RAYMOND BRAUN/I5LAND/101W

NEW
0 ANDREA BOCELLI

SUGAR/VERVE/VG

Passione 2 1

NEW
0 TEGAN AND SARA

VAPOR/WARNER BROS.

Heartthrob 3 1

NEW
0 CHARLIE WILSON

RCA

Love, Charlie 4 1

3 3 .5 SOUNDTRACK
WE

Pitch Perfect 3 15

5 8 6 BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox 2 8

0 7
MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Babel A 1 19

0 8 GARY ALLAN
MCA NASHVILLE/LIMON

Set You Free 1 2

0 9 THE LUMINEERS
DUALTONE

The Lumineers 2 44

4 9 14 TAYLOR SWIFT
BIG MACHINE/BMLG

Red A 1 15

2 5 11 KIDZ BOP KIDS
RAZOR & TIE

Kidz Bop 23 2 3

1 7

LOCAL NATIVES
F RENC SS

ASAP ROCKY
REAP WORLDWIDE/POLO GROUNDS/RCA

Hummingbird 12 1

It's a big week for the Los

Angeles band, as it scores its

best sales week yet (26,000)

and a new chart high with its

second album. It follows the

slow but steady success of

its 2010 Gorilla Manor debut,

which peaked at No. 106 and

has sold 120,000.

Long.Live.A$AP

VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY CAPITOL

COLTON DIXON
IN/SPARROW/EMI CMG

A Messenger

1 3

4 2

15 1

The former "American Idol" contestant

also takes a bow at No. 1 on Christian

Albums, selling 22,000. He's the third

"Idol" finalist to reach the top of the

Christian tally, following Clay Aiken

and Mandisa.

The Heist 2 t7
15 14 MACKLEMORE & RYAN LEWIS

MACKLEMORE

6 10 17 SOUNDTRACK Les Miserables: Highlights From The Motion Picture Soundtrack

POLTDOR/REPUBL IC

1 7

12 22 0 ADELE
XL/COLUMBIA

21 1 102

13 23 0 RIHANNA
SRP/OFF IA M 'TWO

Unapologetic 1 11

NEW 0 HATEBREED
RAZOR & TIE

The Divinity Of Purpose 20 1

16 20 21 KENDRICK LAMAR
TOP DAWG/AFTERMATN/INTERSCOPE/IDA

good kid, m.A.A.d city 2 IS

18 0 22 FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE/BMLG

Here's To The Good Times 10 9

10 13 23 ONE DIRECTION
PLO/COLUMBIA

Take Me Home A 1

uns.

11

LAST THIS ARTIST Title
CERT

WEEK WEEK IMPRINT/DISTRIBUTING LABEL .

12 24 IMAGINE DRAGONS Night Visions
KIDINAKORNER/INTERSCOPE/ILA

PE" POOH
POS. CHART

2 22

19 21 25 FUN. Some Nights A
FUELED BY RAINES

3 50

8 16 26 PHILLIP PHILLIPS The World From The Side Of The Moon 
WINTERSCOPEADA

4 11

NEW
0 BEN HARPER WITH CHARLIE MUSSELWHITE Get Up!

STAX/CONCORD

27 1

28 29 0 ED SHEERAN +
ELMIRA

5 34

20 0 29 PINK The Truth About Love A
RCA

1 20

25 30 0 LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE/UMGN

2 21

23 0 31 ALICIA KEYS Girl On Fire 
RCA

1 10

30 0 32 MAROON 5 Overexposed A
WOCTONE/IGA

2 32

14 28 33 T.I. Trouble Man: Heavy Is The Head
GRAND RUSTLE/ATLANTIC/AG

2 7

37 37
IQ CARRIE UNDERWOOD Blown Away A 10

IR/ARISTA NASNYILLE/SMN

40

A $7.99 sale price at 'Tunes lifts the

album's download sales by 84% while
-

its overall climb is 32%. In the set's 40

weeks on the chart, it has yet to sell

fewer than 10,000 copies in a week. This

issue, its total sales rise to 1.3 million.

27 25 33 JASON ALDEAN Night Train A
BROKEN BOW/BRAG

1 16

17 32 36 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

2 13

29 31 37 HUNTER HAYES Hunter Hayes 
ATLANTIC NASHVILLE/MAN

18 51

NEW 0 GRATEHILDEAD Dave's PdsVolurne 5:Pauley Pavion, llaii,Los Angeles, (k II/11/73
GRATEFUL DEAD/RHINO

38 1

33 36 0 JUSTIN BIEBER Believe A1
SCHOOLBOY/RAYMOND BRAUN/ISLAND/101W

33

RE-ENTRY 0 FLEETWOOD MAC Rumours 
WARNER BROS.

1151

49 0 0 THE BLACK KEYS El Camino A
NONESUCH/WARNER BROS.

2 61

0 42 RANDY HOUSER How Country Feels
STONEY CREEK/MG

11 2

38 39

35

22 33

40 38

VARIOUS ARTISTS WOW Gospe12013:30 Of The Year's TopGospel ArtistsAnd Songs

WORD-CURB/EMI CMG/VERITY/RCA INSPIRATION

43 1

The Wow Gospel series has charted at least

one title on the list each year since its first

release, Wow Gospel 1998 (which peaked at

No. 100). The new Wow Gospel also starts at

No.1 on the Gospel Albums chart, where it's

the 20th No.1 for the franchise. To date, the

Wow Gospel albums have sold 5.8 million.

0

V

`.0

MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Sigh No More A 2 150

a

OF MONSTERS AND MEN
REPUBLIC

My Head Is An Animal 6 44

CHRIS TOMLIN
SIXSTEPS/SPARROWENII CMG

Burning Lights 1 4

LUKE BRYAN
CAPITOL NASHVILLE/OWN

Tailgates & Tanlines A 2 78

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



MKS LAST HIS
AGO WEEK WEEK

24 27 48

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title
am"

PEAK 1051.00

PCIS CHART

14 8SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/MG

36 40 49 KELLY CLARKSON
IN/RCA

Greatest Hits: Chapter One 11 u

48 0 50 MUSE
HELIUM-3/WARNER BROS

The 2nd Law 2 18

; 46 53 0 KID ROCK
TOP DOG/ATLANTIC/AG

Rebel Soul 5 11

58 63 0 2 CHAINZ
DEF AM/10AG

Based On A T.R.U. Story 1 25

47 50 53 THE WEEKND
XD/REPUBLIC

Trilogy 4 12

57 0 54 ERIC CHURCH
EMI NASHVILLEMGN

Chief A 1 80

43 49 55 WIZ KHALIFA
ROSTRUM/ATLANTIC/AG

O.N.I.F.C. 2 9

0 56
VARIOUS ARTISTS 12-12-12 The Concert For Sandy Relief
ROBIN HOOD/THE MADISON SQUARE GARDEN COMPANWCOLUMBIA

9 5

42 as 57 ONE DIRECTION
SYCO/COLUMBIA

Up All Night A 1 47

NEW 0 FLUX PAVILION
CIPCUS/BIL BEAT/ATLANTIC/AL

Blow The Roof 58 1

The 24 -year -old D1/producer gives the Big Beat label its fifth top 100

album since relaunching in 2010. On the Dance/Electronic Albums

chart, it debuts at No. 1 -the second leader on the tally for Big Beat

(following Skrillex's Bangarang EP last year).

NEW
0 ANDREA BOCELLI

SUGAR/UNIVERSAL MUSIC LATINO/UWE

Pasion 59 1

52 55 on ZAC BROWN BAND
ROAR/SOUTHERN GROLIND/ATLANTIC/AG

Uncaged 1 30

88 52 61 MICHAEL JACKSON
EPIC/LEGACY

Thriller 1 176

51 0 62 LANA DEL REY
POLTDOR/INTERSCOPE/IGA

Born To Die 2 53

e 0 BON JOVI
ISLAND/IDIMG

Greatest Hits . 5 45

0 64 AARON NEVILLE
BLUE NOTE

My True Story 45 2

45 56 65 JENNI RIVERA
FONOVISA/UMLE

La Misma Gran Senora 38 8

61 66 66 PITBULL
MR 303/POLO GROUNDS/RCA

Global Warming 14 11

50 57 67 KESHA
KEMOSABE/RCA

Warrior 6 9

62 87 0 KEYSHIA COLE
GEFEEMGA

Woman To Woman lo u

NEW 0 TOMAHAWK
IPECAC

Oddfellows 69 1

54 ss 70 JENNI RIVERA
FONOVISA/UMLE

Joyas Prestadas: Pop 51 8

56 71 0 CHIEF KEEF
GLORY BOYI INIERSCOPF ,IG,

Finally Rich 29 7

NEW 0 DESTINY'S CHILD
MUSIC WORLD/COLUMBIA/LEGACY

Love Songs 72 1

72 152 0 JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 4, 10 246

59 68 74 BRUNO MARS
REHM

Doo-Wops & Hooligans A 3 120

83 80 0 VARIOUS ARTISTS
PROVIDENT/WORDLCURB/EMI CMG

WOW Hits 2013 35 19

MS. MT TNIS
AGO WEEK WEEK

35 76

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title
'

MK WitS.ON
POE. CHART

35 2CASTING CROWNS The Acoustic Sessions {Volume One)
BEACH STREET/REUNION/PLO

93 82 0 MIRANDA LAMBERT
RCA NASHVILLEMN

Four The Record 3 64

83 0 RODRIGUEZ
LIGHT IN THE ATTIC

Cold Fact 78 6

76 62 79 ALABAMA SHAKES
ATO

Boys & Girls 8 40

68 64 80 MIGUEL
BI/STORM/BLACK ICE/RCA

Kaleidoscope Dream 3 18

66 74 81 TIM MCGRAW
CURB

Number One Hits A 27 79

31 59 82 HOLLYWOOD UNDEAD
AMOCTONVIGA

Notes From The Underground 2 4

53 67 83 LED ZEPPELIN
SWAN SONG/ATLANTIC

Celebration Day 9 11

9 84 LEE BRICE
CURB

Hard 2 Love 5 39

70 92 0 FRANK OCEAN
DEF lAWIDNG

Channel Orange 2 30

- 199 0 11;4 EMELI SANDE
CAPITOL

Our Version Of Events 28 12

A pair of TV performances

last week on NBC's

"Today" (lan. 29) and

CBS' "Late Show With

David Letterman" (Feb.

1) help push the set to its

best sales week (5,000;

up 10596) since last June.

55 72 87 THE GAME Jesus Piece
PEZERVOIR/DGC/ILA

6 8

NEW 0 DA T.R.U.T.H. Love Hope War
XIST/INFINITY

88 1

71 65 89 TOBYMAC Eye On It
OREFRONT/EMI CM

1 23

41 61 90 BLACK VEIL BRIDES Wretched And Divine: The Story of the Wild Ones
STANDBY/LAVA/REPUBLIC

7 4

0 91 BAD RELIGION True North
EPITAPH

19 2

NEW 0 EMMY ROSSUM Sentimental Journey
WARNER BROS.

92 1

44 73 93 DROPKICK MURPHYS Signed And Sealed In Blood
BORN & BRED

9 4

90 94 TRAINCalifornia 37 4 42

00 RODRIGUEZ Searching For Sugar Man (Soundtrack)
HEY DAYLIGHT IN THE ATTIC/LEGACY

76 7

81 88 96 FLO RIDA Wild Ones
POE BOY/ATLANTIC/AG

14 31

NEW 0 RENDCOLLECTIVEEXPERILIENT Campfire:Worship &Community Reimagined
REND COLLECTIVE EXPERIMENT/INTEGRITY

97 1

112 110 0 DEFTONES Koi No Yokan
REPRISE/WARNER BROS.

u 12

86 85 99 ELLIE GOULDING Halcyon
CHERINTIREE/INTERSCOPE/IGA

9 17

RE-ENTRY C) BEYONCE 4 A
,,Kw000x.x.u...

1 51

101 99 101....
BRANTLEY GILBERT Halfway To Heaven 0
I/ATOM..

4 77

gLA

Andrea
Bocelli
Your new album, Passione, which
bows at No. 2 on the Billboard
200 this week, consists mostly
of Latin standards. Vou did a
similar repertoire in 2006 with
Amore. Why did you return to
this concept?
It's true there's a fil rouge
[common thread] that binds the
new album to Amore. The great
success it encountered, almost 5
million records sold, encouraged
us to conceive a sort of second
volume. But Passion is something
more-it's high -temperature love,
a title that conveys the meaning
of a hot rush of love and a sweet
sensual torment.

What Is the significance of this
repertoire to you?
When little more than a teenager,
I approached pop music as a piano
bar -pianist in Tuscany. I used to
play many of the songs which are
now on Passion. Every song in the
lineup has a meaning in my history
as a musician and as a man. I'm
pleased [to] have done justice to
songs which only a few know in
the States -songs that decades ago
made an entire generation dream.

The duets with Jennifer
Lopez and Nelly Furtado were
unexpected.
l am honored [to] have performed
"Quizas, Quizas, Quizas" with
Jennifer Lopez. an eclectic artist
who, thanks to the charismatic
Power of her voice and her soft
sensuality, managed to make this
song particularly convincing. Nelly
is a volcanic personality, a great
performer, and her performance
of a classic such as "Corcovado" is
confirmation. -Leila Cobo

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



Rivera's
Sales
Loom
Large
The late diva lenni Rivera
continues to rock Billboard's
charts. Following her death on Dec.
9,2012, her catalog monopolized
the top three of the Top Latin
Albums tally up through last week
The streak, which started with
the Dec. 29 issue, is only broken
this week with the No. 1 arrival of
Andrea Elocelli's Passion. Rivera
had been Nos. 1-3 with La klisrna
Gran Senora, Joyas Prestadas:
Pop and Joyas Prestadas: Banda,
respectively.

Rivera is the only artist to have
locked down the entire top three
for such a long amount of time. In
an eerie coincidence, Selena also
held the top three positions after
her death (for five weeks) in 1995.

Strikingly, in the first five weeks
of 2013, Rivera's album catalog
has sold more than it did in all of
2011.50 far in 2013, it has shifted
144,000. In 2011, it moved 131,000
units. Last year, following a huge
surge in sales after her passing,
Rivera's total sales for 2012 were
281,000. -Keith Caulfield

OWES, LAST THIS ARTIST Title
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

85 ma 102 SKRILLEX Bangarang (EP)
BIG BEATRIVISLA/MANTIC/AL

PEAR

POS.

14

WKS ON

CHART

52

92 109 103 ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

84 8

123 111 0 FUTURE Pluto
A 1/FREEBANOVEPIC

8 39

97 114 0 LANA DEL REY Paradise (EP)
POLVDDR/INTERSCOPENGA

10 12

140 157 0) ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/NOME GROWN/ATLANTIC/AG

9 217

0 0 3 DOORS DOWN The Greatest Hits
REPUBLIC

100 6

149 0 0 TAMELA MANN Best Days
TILLYMANN

14 21

87 105 109 LINDSEY STIRLING Lindsey Stirling
BRIDGETONE

81 12

103 101 no AWOLNATION Megalithic Symphony
RED BULL

87 65

C 0 VARIOUS ARTISTS NOW That's What I Call Love Songs
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

111 2

128 153 0 SOUNDGARDEN King Animal
SEVEN FOUR/REPUBLIC

5 12

99 108 113 ADELE 19 A
'IL/COLUMBIA

4 172

135 0 0 DRAKE Take Care A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 59

82 94 115 JENNI RIVERA Joyas Prestadas: Banda
FONOVISA/UNILF

74 9

21 77 116 THE TENORS Lead With Your Heart
VERVE/VG

21 3

94 0 ion FLORENCE + THE MACHINE Ceremonials
REPUBLIC

6 65

91 95 us BRIDGIT MENDLER Hello My Name Is...
HOI P/WOOD

30 14

RE-ENTRY 0 FOO FIGHTERS Greatest Hits
ROSWELL/RCA

u 62

120 KURT CARR & THE KURT CARR SINGERS Bless This House
VERITY/RCA INSPIRATION

43 2

89 loo 121 CALVIN HARRIS 18 Months
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

19 9

77 89 122 JEREMY CAMP We Cry Out: The Worship Project
BEC/EPII CMG

15 22

C CI) TRAIN Save Me, San Francisco
COLUMBIA

17 110

80 103 124 BLAKE SHELTON Red River Blue
WARNER BROS. NASHVILLE /WM

1 81

64 90 125 SOUNDTRACK Django Unchained
VISIONA RONIANTICA/LANA VISTA/SEVEN FOUR/REPUBLIC

53 6

102 115 126 SWEDISH HOUSE MAFIA Until Now
ASTRAIWERKS/CAPITOL

14 10

192 421 in RAGE AGAINST THE MACHINE Rage Against The Machine A
EPIC/LEGACY

-LK

45 93

III 149 C WHITNEY HOUSTON I Will Always Love You: The Best Of Whitney Houston
ARISTA/RCA

On the eve of the first anniversary of her

death (Feb. 11, 2012), her second greatest -hits

album climbs with a 13% increase. A year ago

next week, five of her albums returned to the

chart after her passing.

14 12

OWNS PAST THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

RE-ENTRY el

Title PEAK IX,

CHARTOtt.

PHIL COLLINS
FACE VALUE/ATLANTIC

...Hits A 6

Sale pricing on select greatest -hits albums in the iTunes store last

week pumps gains for this title (up 143%) as well as others like

Journey's Greatest Hits (No. 73, up 92%).

106

96 130 130 NICKI MINAJ Pink Friday: Roman Reloaded A
YOUNG MONEY/CASH NIONEWREPUBLIC

1 44

133 138 131 LINKIN PARK Living Things
MACHINE SHOP/WARNER BROS.

1 31

166 186 0 MATCHBOX TWENTY North
EMBLEM/ATLANTIC/AG

1 21

114 '0 133 CASTING CROWNS Come To The Well 
BEACH STREET/REUNION/PLG

2 60

67 93 134 SOUNDTRACK The Hobbit: An Unexpected Journey
WATERTOWER

30 8

los 132 135 CHRISTINA AGUILERA Lotus
RCA

7 12

RE-ENTRY CD HALESTORM The Strange Case Of...
ATLANTIC/AG

15 30

119 155 0 GARY CLARK JR. Blak And Blu
WARNER BROS

6 15

126 145 CI JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/LIME

5 103

131 135 139 THREE DAYS GRACE Transit Of Venus
RCA

5 18

- 51 140 THE JOY FORMIDABLE Wolf's Law
L

CANVASBACK/ATLANTIC/AG

51 2

127 18 141 JENNI RIVERA La Gran Senora A
FONOVISA/UNILE

118 8

113 122 142 KATY PERRY Teenage Dream A
CAPITOL

1 128

141 e 143 JACK WHITE Blunderbuss
THIRD MAN/COLUMBIA

1 35

136 e 144 RASCAL FLATTS Changed 
BIG MACHINE/PML6

3 44

151 183 0 STONE SOUR House Of Gold & Bones: Part 1
ROADRUNNER

7 10

124 143 146 JASON ALDEAN My Kinda Party A
BROKEN BOW/BBNIG

2 117

109 119 147 THE XX Coexist
YOUNG TURKS

5 16

6 148 VARIOUS ARTISTS Las Bandas Romanticas de America 2013
DISA/UMLE

113 2

117 151 149 SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
SUMMIT/CHOP SHOP/ATLANTIC/AG

3 12

125 166 C) MEEK MILL Dreams And Nightmares
MAYBACH/WARNER BROS.

2 14

0 151 TRAPT Reborn 44 2

26 70 152 TO LA TENGO Fade
MATADOR

26 3

167 169 0 IN THIS MOMENT Blood
CENTURY MEDIA

15 19

78 123 154 VARIOUS ARTISTS NOW 43 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

1 26

130 162 0 TAME IMPALA Lonerism
MODULAR

34 12

84 98 156 DUKE ELLINGTON In Grand Company
COLUMBIA/LEGACWSTARBUCKS

84 3

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



HISS LAST THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

69 131

Title
CERT

PEAK WM
" POS. CHART

SOUNDTRACK Girls: Volume 1: Music From The HBO Original Series
HBO/FUELED BY RAM

The soundtrack to the

hit HBO show bounds

back onto the list with

a 72% gain after two of

its songs were featured

in the Jan. 27 episode.

122

66 3

BORMARLEYANEITHEWAILERS Legend:The BestOfBob Manny And The Wailers 0 18 253

TUFF GONG/ISLAND/UME

NE -Y0 R.E.D 4 13

OTOWN/1011AG

KENNY CHESNEY Welcome To The Fishbowl 2 32

BLUE CHAIR/COLUMBIA NASHVILLE/SMN

FLEETWOOD MAC The Very Best Of Fleetwood Mac A 12 so

REPRISE/WARNER BROS.

After the band's classic Rumours

album earned a 35th -anniversary

reissue last week-in various

expansive configurations-it re-

enters the chart at No. 40 with

11,000 sold (up 527%).

RE-ENTRY 0 VOLBEAT Beyond Hell/Above Heaven
VERTIGO/REPUBLIC

161 9

145 125 163 THE BAND PERRY The Band Perry A
REPUBLIC NASHVILLE/MG

4 114

NEW CD RODRIGUEZ Coming From Reality
LIGHT IN THE ATTIC

164 1

100 150 iss SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANT/C/AG

49 81

RE-ENTRY CASSADEE POPE The Voice: The Complete Season 3 Collection
REPUBLIC

Previously only

available as a digital

album, the "voice"

winner's set was issued
. .

125 3

OD 167

Dil LU itti tile III SL Lune

last week, thus sparking

its 552% overall sales

gain. On Heatseekers

Albums, it re-enters at

No. 2.

TIM MCGRAW Tim McGraw & Friends
CURB

126 2

184 ID 168 THIRD DAY Miracle
ESSENTIAL/PLG

10 13

172 177 169 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 118

173 198 0 EMINEM Recovery A
WEB/SHADWAFTERMATH/INTERSCOPE/IGA

1 131

NEW 0 ICONA POP Iconic (EP)
RECORD COMPANY TEN/BIG BEAT/ATLANTIC/AG

171 1

107 154 172 SUSAN BOYLE Standing Ovation:The Greatest Songs From The Stage
SYCO/COLLIMBIA

12 12

NEW 0 FICTION FAMILY Fiction Family Reunion
ROCK RIDGE

173 1

98 158 174 PINK Greatest Hits... So Far!!! A
LAFACE/IIVE/RCA

5 69

2NKS. LAST NIS
AGO WEEK WEEK

NEW 0

ARTIST
IMPRINT/DISTRIBUTING LABEL

JENNI RIVERA Parrandera
CINTAS ACUARIO

Title
CERT

Rebelde y Atrevida

PEAK CHARTw,0

175 1

RE-ENTRY 0 PINK FLOYD Dark Side Of The Moon .
CAPITOL

1 822

153 146 177 AARON LEWIS The Road
BLASTER/WHIN

30 10

118 168 178 GREEN DAY
REPRISE/WARNER BROS.

Tre! 13 8

179 185 119 AC/DC
COLOMBIA/LEGACY

Back In Black 4 146

185 167 no KELLY CLARKSON
19/RCA

Stronger A 2 63

- 187 0 MARIAH CAREY
COLUMBIA/SONY MUSIC

Greatest Hits A 52 13

116 163 182 DEADMAUS
HIALISTRAP/ULTRA

Album Title Goes Here 6 14

RE-ENTRY
MATTHEW WEST The Story Of Your Life

SPARROW/EMI CMG

42 10

The Christian artist's 2010

album logs its best sales

week (3,000; up 180%) since

Christmas of 2011, thanks to

sale pricing and promotion

at the influential Family

Christian chain of stores.

-Keith Caulfield

f
406

Ao

155 15 184 THE BLACK KEYS
NONESUCH/WARN. BROS.

Brothers A 3 132

65 128 183 KIDZ BOP KIDS
RAZOR & TIE

Kidz Bop 22 3 29

NEW
4:1,, SHARON NEEDLES

SHARON NEEDLES

PG -13 186 1

163 1ao 187 TOBY KEITH
SHOW DOG -UNIVERSAL

Hope On The Rocks 6 14

104 137 188 THE ROLLING STONES
THE ROLLING STONES/ABNCO/INTERSCOPEMME

GRRR! 19 12

0 189 THE XX
YOUNG TURKS

XX 92 46

RE-ENTRY 0 PRINCE AND THE REVOLUTION
WARNER BROS

Purple Rain (Soundtrack) 1 75

178 0'
.'4

191 PASSION PIT
FRENCHKISS/COLUMBIA

Gossamer 4 19

152 171 192 DAVID GUETTA Nothing
WHAT A MUSIC/ASTRALWERNS/CAPITOL

But The Beat 5 65

74 86 193 THE LONE BELLOW
DESCENDANT

The Lone Bellow 74 3

134 0 194 TAYLOR SWIFT
BIC MACHINE/BM.

Speak Now , 1 119

RE-ENTRY 0 TREY SONGZ
SONGBOOK/ATLANTIC/AG

Chapter V 1 19

129 148 196 THE PIANO GUYS
MASTERWORKS/SONY MASTERWORKS

The Piano Guys 44 13

1 60 191 TORO Y MOI Anything In Return
CARPARK

60 2

NEW 0) JENNI RIVERA Simplemente...La Mejor!
CINTAS ACLIARIO

198 1

RE-ENTRY 0 VARIOUS ARTISTS NOW That's What I Call A Workout
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

115 2

RE-ENTRY 0 CHRISTINA PERRI
ATLANTIC/AG

lovestrong. 4 48

'Drag'
Divas
Make
Splash
The charts are a drag this week,
thanks to the queens of the hit TV
show "IkPaul's Drag Race."

The Logo TV reality competition
program, where contestants
compete for the title of "America's
Next Drag Superstar," just
launched its fifth season last
week (Jan. 301. Singer/entertainer
RuPaul-who has quite the
Billboard chart history himself-
created the show and serves as Its
host and one of its judges.

This week, two of its former
contestants-Sharon Needles
(above) and Wiliam-make a splash
on the charts.

Needles, the fourth -season
winner. makes her Billboard chart
debut with her album PG -13.
It enters at No. 9 on Dance/
Electronic Albums, No. 4 on
Heatseekers Albums and No.186
on the Billboard 200. The effort
sold 3,000 copies in its first week,
according to Nielsen SoundScan.
Interestingly, Needles' first week
eclipses the bow of RuPaul's
last album, Glarnazon. It shifted
2,000 upon its bow in 2011. PG -13
features guest turns from RuPaul,
Scissor Sisters' Ana Matronic,
Amanda Lenore and Jayne County.

Wiliam, meanwhile, bows at No.
6 on Comedy Digital Songs with
"Boy Is a Bottom." The tune-a
racy parody of Alicia Keys' "Girl
on Fire"-sold 3,000 downloads
last week. It features fellow drag
performers Detox (who is currently
competing on "Drag Race") and
Vicky Vox. -Keith Caulfield

Data for week of 02.16.2013 I For chart reprints coil 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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Artist

LOCKED OUT OF HEAVEN Bruno Mars is
ATLANTIC

I KNEW VOU WERE TROUBLE. Taylor Swift 10
BIG MACHINE/REPUBLIC

HO HEY The Lumineers 17
O LIALTONE

DON'TYOUWORIZYCHILD Swedish HouselAtaFeallolin Marlin
ASTRAMERKS/CAPITOL

13

B EAUTY AND BEAT Justin Bieber Feat Nick( Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLAND/WAG

TRY Pink
RCA

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
ACKLEMORF/A0A/WARNER BROS.

SCREAM & SHOUT wilLiam Feat. Britney Spears
1NTERSCOPE

DIAMONDS
SRP/OEF IAM/1011G

Rihanna

10 ONE MORE NIGHT
ABIA/OCION/INOMISCOPE

Maroon 5

,

O 0
GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RN

DAYLIGHT
ANA/OCTONE/INTERSCOPE

Maroon 5

13

O 0
O 0

HOME
9/INTERSCOPE

Phillip Phillips

SUIT & TIE Justin Timberlake Feat. Jay -Z
RCA

SWEETNOTHING Calvin Harris Feat FlorenceWeldi
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

14

13

8

9

19

28

18

9

24

4

10

16 I CRY
OE BOY/ATLANTIC

Flo Rida 18

O 0 CATCH MY BREATH
9/RCA

Kelly Clarkson 12

18 THE A TEAM
ELEKTRA/AlLANTIC

Ed Sheeran 21 16

19 SOME NIGHTS
FUELED BY RAMEN/RRP

fun. 30 15

O 0
O 0 0

F.4(IN PROBLEMS
as.v.wo/LofflowpoLo/Romosi/c/

ASAP Rocky 9 26

IT'S TIME
IODINAILOPNFIVINTERSCOPE

Imagine Dragons

1NEONLYWAYIKNOW lasonAldeauntldeRnen&Bialudi
81308E813018

to 19

11

23 ADORN
B YSTOIIR/BLACK ICE/RCA

Miguel 27

4, 24

25

O 0 0
O 0
O 0

EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

12

DON'T STOP THE PARTY Pitbull Feat. TJR
MR. 30S/POLO GROUNDS/RCA

15

B ETTER DIG TWO
REPUBLIC NASNVILIE

The Band Perry 11

C'MON
KEMOSABEACA

Ke$ha 5

POUR IT UP
SRP/DEF TAM/10114

Rihanna 4

SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

17

30 DIE YOUNG
NAIOSAN/RCA

Ke$ha 19

O 0 ONE OF THOSE NIGHTS
BIG MACHINE

Tim McGraw 9

L

0 IWILLAH OF THE

WAITROADEPEDELLASSNOTE Mumford & Sons
8881A

33

17

LETIMLOYETOUNDMLYOULFARNTOLINEYININEIN Net
MOTOWN/IOW

25

0 LITTLE TALKS Of Monsters And Men
REPUBLIC

11

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERLIATHANTERSCON

17 32

40

42

37

0
0
0

TORNADO
CAPITOL NASHVILLE

Little Big Town

ALL GOLD EVERYTHING Trinidad James
THMKIRAGAME/Nr lANINIONG

B EGIN AGAIN
B IG MACHINE

Taylor Swift

TITLE
N/pRoxoTioN LABEL

cowas. DN

THRiFTSNOP Maddemcre& Ryan LerrisFeat Want 18
macKLEmoN/ADA/WARNER BROS.

SCREAM &sHouT wilLiam & Britney Spears A ii
NTERscoPE

I KNEW YOU WERE TROUBLE. Taylor Swift A 16
iG MACHINE

DONTYOUWORRYOILD SeklimelbfataLloinlirbi
ASTRALWERKS/CAPITIN.

HO HEY
OUALTONE

The Lumineers A 35

LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEY/CASH MONEY/REPUBLIC

3

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

5

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

18

B EAUTY AND A BEAT Justin BieberFeattlidd Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLANO/IDMIG

DAYLIGHT
ABM /OCT:ME/BM RSCOPE

Maroon 5

17

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

YOU/ The tomb Island Feat Adam Levine& Kaithick Lamar
REPUBLIC

3

22

SWEET NOTHING
EVE

CaMe 821ROC NATION/COLUMBIA85Feat. Horace Welch 12
DECONSTRUCTION/FLY /ULTRA/

PININIONINS PbxbRotOrdet(tare&lanhatarer 15
REAP WORLOWIOE/POLO GROUNDS/RCA

NOTHING LIKE US Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ISLAND/100AG

HOME
PNINTERSCOPE

TRY
RCA

Phillip Phillips A 33

Pink 14

HALL OF FAME The Script Feat. will.i.am 18
PHONONNICAPIC

SURE BE COOL IF YOU DID Blake Shelton
.Nr.4E1113.10, NASHVILLE/WAIN

CATCH MY BREATH Kelly Clarkson
./RCA

4

13

ITS TIME Imagine Dragons A 27
KIOINAKORKR/INTERHOPE

LITTLE TALKS Of Monsters And Men A 32
REPUBLIC

B ETTER DIG TWO The Band Perry 14
REPUBLIC HASNVILLE

DON'T STOP THE PARTY Pitbull Feat TJR
305/POLO GROUNDS/RCA

13

CMON
CA

Ke$ha 5
KEmoSARE/R

VERY STORM (RUNSOUTOF RA110 Gary Allan 18
MCA NASHVILLE

GANGNAM STYLE
SCHOOLBOWNPUBLIC

PSY A 24

RADIOACTIVE Imagine Dragons 13
KIDINAKRKR/INTERSCOP

POUR IT UP
8118/DEF lalklEOPAG

DIAMONDS
511P/OEi LAINIDDAG

Rihanna 4

Rihanna A 19

WANTED
ATLANTIC NASHVILLE/8W

Hunter Hayes A 41

DINEWVENXIMM/P1111EIENTOUNETNIMUI Sent
MTH CENTURY POE TV/COLUMBIA

I WILL WAIT Mumford & Sons  26
LEHR MAN OF THE ROAD/NO/GLASSNOTE

I'M DIFFERENT 2 Chainz
DEF IAIA/101MG

10

11 30 I CRY
POE BOY/ATLANTIC

Flo Rida 18

8 3

15

38 WANTED
ATLANTIC NASHVILLEAVMN/RRP

Hunter Hayes 30

31 HOW COUNTRY FEELS
STONEY CREEK

Randy Houser 16

O 0 TIP IT ON BACK
CAPITOL NASHVILLE

Dierks Bentley 11 47

42 SOMEBODY THAT I USEDTOKNOW Gotye Feat Kimbra
SAMPLES 11.SECONDS/rAINAX/REPUBLIC

CRUISE
REPUBLIC NASHVILLE

Florida Georgia Line A 26

I LOVE IT Icon Pop Feat. Charli )(0(
RECORD COMPANY TEN/RIG BEAT/ATLANTIC/NRP

TROUBLEMAKER 011y Murs Feat. Flo Rida
MO/COLUMBIA

2

ARLON ASYOU LCNEME(ACODSTIC) Justin Bieber
SCHOOLBOY/RAYMOND BRAUN/ISLAND/1011AG

ALL GOLD EVERYTHING Trinidad James
THINKITSAGAME/DEr AM/TONG

4

52 41

O 0
O 0

4::)

O 0
O 0
O 0
O 0

0

TWO BLACK CADILLACS Carrie Underwood
MARI. NASHVILLE

8 33

B ALL
GRANO HUSTWATLANTIC

T.I. Feat. Lil Wayne 11

I'M DIFFERENT
D FF LAMMING

2 Chalnz

SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC NASHVILLE/WW1

9

WICKED GAMES
101/HPUBLIC

The Weeknd 10

WHO BOOTY Jonn Hart Feat. iamSU
COOL MO CA8183/8131C

9 42

POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAWC/AFTERIAA311883885COP8

SWIMMING POOLS (DRANK) Kendrkk Lamar 22
AFTERMATIOINTERSCOPE

ONE MORE NIGHT Maroon 5
ANI/OCTONEMITERSCON

THE ATLANTICTEAM Ed Sheeran
ELEKTRA/A

31

25

CUPS Anna Kendrick
LIME

A THOUSAND YEARS Christina Perri A 38
SUMMIT/CHOP SHOP/ATLANTIC/RRP

TWO !RAO( CADILIACS Carrie Underwood
19/ARISTA NASHVILLE

4

TITANIUM David Guetta Feat. Sia A 38
WHAT A IALISIC/ASTRALWFUSECAPITOL

4 35

SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS. NASHVILLEAVMN

3 44

SOME NIGHTS
FUELED BY RAMEN/PIRP

fun. A 42

DIE YOUNG Ke$ha 19
KEMOSABE /RCA

LAST THIS TITLE
EEK NEER IMPRINT/LABEL

0 AL

0

Artist

THRIFT SHOP Marklemere & Ryan Lewis Feat. Wanz
LIACKIEMORE /ADA/WARNER BROS

P.Ket PROBLEMS *PRockyFeataale2Chainz&raticktarna 4
ASAP WORLDWIDE/POLO GROUNDS/RCA

NO HEY
OUALTONE

The Lumineers 4

4

O s
0
o o

LOCKED OUT OF HEAVEN Bruno Mars 4
ATLANTIC

IT'S TIME Imagine Dragons 4
KIDINAKORKR/INTERSCOPE

D ON'TYOUWORRY OMB %Kish HousellafiareaLlahn Martin 4
SHINVIRLDNENI

4SCREAM.TER.opE &SHOUT & Wavy Spears

RADIOACTIVE Imagine Dragons 4
KIDINAKORNER/INTERSCOPE

DIAMONDS
SNARE lAki/IONAG

Rihanna 4

O 0 SWEET NOTHING CaMn Harris Feat.FlorenceWeldt 4
D ECONSTRUCTION/HY EYE/ULTRA/ROC NATION/COLUMBIA

REALITY AND A BEAT Justin Bieber Feat. Nicki Minaj 4
SCHOOLBOY/RAYMOND BRAUN/ISLAND/ONG

11 0
O 0

SWIMMING POOLS (DRANK) Kendrick Lamar 4
TOP DAW4/AFTERMATH/INTERSCOPE

LITTLE TALKS Of Monsters And Men 4
REPUBLIC

12 1a SOMERAI NGHTS fun. 4
FORMBY EN/RN

17

15

THE A TEAM
EXTRA/ATLANTIC

Ed Sheeran 4

DIE YOUNG Ke$ha 4
NIAOSAN/RLA

16 11 HOME
IA/1838115COPE

Phillip Phillips

18 18 ONE MORE NIGHT Maroon 5 4
ABWOLIONE/INTERSCOPE

24 0 I WILL WAIT Mumford & Sons 4
GENTLEMAN OE THE ROAD/REINGLASSNOTE

41, ?u

22

LIGHTSE/INTE
OPE

Ellie Goulding 4
CHERRYIRERSC

I CRY Flo Rida 4
OE BOY/ATLANTic

GANGNAM STYLE
SCHOOLBOY/REPUBLIC

PSY 4

O 0 SAIL
ND BULL

AWOLNATION 4

24

O 0
CLIQUE Kanye West, Jay -Z, Big Sean 4
G.0.0.0JOEP AWNING

HALL OF FAME The Script Feat. will.i.am 4
PNONOGENIC/EPIC

O 26
27

28

29

mm
31

32

33

34

38

ANYTHING COULD HAPPEN Ellie Goulding 4
CHERRYINE/INTERSCON

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 4
RN

THINKIN BOUT YOU Frank Ocean 4
DEE JAMMING

I'M DIFFERENT 2 Chalnz 4
D EE JAMMING

SUIT & TIE Justin Timberlake Feat. Jay Z
PCA

2

BANDZA1,1A1(EliERDANCE Juicyl Feat Id Wayne8,2(hanz 4
KELIOSABE/COLURBIA

WEARS NEVER EVER GETTING BACKTOGEINER WO( 94ift 4
D IG MACHINE/REPUBLIC

NO WORRIES NEY/REPUBLICLil Wayne Feat. Detail 4
YOUNG MONEY/GUI MO

WE ARE YOUNG fun. Feat. Janelle Monde 4
FUELED BY RAMEN/RRP

STUBBORN LOVE The Lumineers 4
OUALTONE

POETIC JusncE Kendrick Lamar Feat. Drake
TOP DAWC/AiTERRATIVINTERSCOPE

DEMONS Imagine Dragons
KIDINAKORNER/INTERSCOPE

SIXWBODYIHAT I USEDTOKNOW Gotye Feat Kimbra
SAMPLES '11. SECONDS/FAIRFAX/REPUBLIC

4

3

4

0
41,D 40

ASLONGASYOU LOVE ME ustin BieberFeat.BigSean 4
SCHOOLBOVRAYMOND BRAUN/ISLAND/

JUNG

WANTED Hunter Hayes 4
ATLANTIC NASHVILLE/WMN

CALL ME MAYBE Carly Rae Jensen 4
RCM/UNIVERSAL

37 43

LOVE ME Lil Wayne Feat. Drake & Future 1

YOUNG MONEY/CASH MONEY/REPUBLIC

TOO CLOSE
REPUBLIC

Alex Clare 4

43 44 MERCY Kanye West, Big Sean, PushaT,2Chainz 4
4.0.0.0JROCANLLA/0EE IANNIDING

44

49

45 TRY
RN

Pink 4

BITCH, DON'T KILL MY VIBE Kendrick Lamar 4
TOP LIAWG/AIFTERMATIVINTENCOPE

34 LITTLE THINGS One Direction 4
SYCO/COLUMBIA

O 0 C NEUPS
Anna Kendrick 2

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

50 TITANIUM David Guetta Feat. Sia 4
WHAT A MLISICASTRAMERKS/CAPEIGI.

6

a

Cr) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



Tide Rises
For Lonely
Island's
'Yolo'
Comedy trio the Lonely Island
graced NBC's "Saturday Night Live"
for the first time this season on
Jan. 26, appearing in a digital short
set to the song "Yolo," featuring
the episode's host Adam Levine
and musical guest Kendrick Lamar.
The track was released digitally on
Jan. 27 and sold 9,000 downloads
after less than a day, according to
Nielsen SoundScan la sum strong
enough for it to debut at No.1 on
Comedy Digital Songs last week).

Following its first full sales
tracking week, "Yolo" (short for
"You only live once") rockets onto
Hot Digital Songs at No. 13 with
85,000 sold (up 796%), as well
as the Billboard Hot 100 at No.
60. The Hot Digital Songs rank is
the act's best, topping the No.20
peak of "I lust Had Sex," featuring
Akon, the week of Jan. 8, 2011.
Despite its higher Hot Digital
Songs placement, "Yolo" trails the
152,000 that "Sex" sold for the
group's highest weekly sales frame.

As the graph below shows, of the
five titles to log the highest sales
totals on Comedy Digital Songs
(dating to the chart's Jan. 23, 2010,
inception), all are by the Lonely
Island. -Gary Trust

TITLES WITH THE TOP WEEKLY
SALES ON COLIEDY DIGITAL SONGS
(ALL WERE RELEASED BY THE
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Beyonce's
Super
Social
Super Bowl
With a week of televised promotion
leading up to the Super Bowl
on Feb. 3-combined with her
headlining halftime performance-
it's no surprise that Beyonce
surges to the No.1 spot on the
Billboard Social 50.

This is her first time at the top
in the 114 weeks she's resided on
the chart. She takes the throne
with a 42% boost in weekly fan
acquisition, adding 794,000
followers across multiple online
platforms.

For the game, Twitter fans
created the 4beyoncebowl hashtag
that was used in 200,000.plus
tweets since the Sunday broadcast,
according to Twitter Her account
(gbeyonce) gained 108,000 new
followers for the week, an 86%
boost over the previous frame.

Her audience gains on Twitter
were dwarfed by the numbers
she posted on Instagram. During
the charting week she gained
more than 375,000 new followers
to her account, gbaddiebey-a
116% increase in growth over the
previous week. According to a
postgame blog post published by
Instagram, more than 200 photos
per second were posted about
Beyonce alone during her halftime
performance.

She built momentum for the
broadcast on her YouTube channel
as well, posting rehearsal footage
each day for four days leading
up to the Super Bowl. Each video
received between 100,000 and
600,000 vie., culminating in
a 505% increase in her weekly
YouTube channel views.

-William Gruger
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SRP/ENT AM/IEUMG

19

19.: 18 CATCH MY BREATH Kelly Clarkson
PTA

14

21 I

loo
19 IT'S T IME Imagine Dragons

KIDINANORNER/INTERSCOPE
16

Owl

23 20 HALL OF FAME The Script Feat. willtam
MON OH EN IMPN

19

20 DIE YOUNG Ke$ha
XEMOSABE/RCA

19

25,1 22 TROUBLEMAKER Oily Murs Feat Flo Rida 6

30; 23 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

3

24; 24 WANTED Hunter Hayes
ATLANTIC NASHVILLE/ARP

12

27' 25 LITTLE TALKS Of Monsters And Men 8

ADULT CONTEMPORARYTM
LAn TX

0
4

5

6

TIERINT/PROMONON LABEL

Si
3111

HOME
IT,NTERSTOPT

WIDE AWAKE
CAPIIOL

Artist mon
MART

Phdlip 01.111ps 13

Katy Perry 29

I WON'T GIVE UP Jason Mraz
ALLA WTI CARRP

ONE MORE NIGHT Maroon 5
R881/00014/11LTOR5511

SOMEBODY THAT I USED TO KNOW Gotye Featkimbra
SAMPLES IC SECONDS/FA REAP/REPUBLIC

DRIVE BY Train
CBIA
CALLCHOOLBOWINTEISCOPEME MAYBE Carly Rae Jepsen
600/S

RUMOUR HAS IT Adele
PT /COI OMILIA

6 STRONGER (WHAT DOESN'T KILL YOU) Kelhaarluon
IP/REA

10 3o PAYPHONE Maroon 5
AMOCFONE/INTERSCOPE

SOME NIGHTS fun.
FUEL EDP RATAN/MP

B LOW ME (ONE LAST KISS) Pink
rkk00

41

21

38

48

32

42

49

35

23

26

15

13

0
14

IS

010
410
410
440
410

0
22

19

2

23

22

23

0
25

raCATCH MY BREATH Kelly Clarkson
we. 6

50 WAYS TO SAY GOODBYE Train
COLUMBIA

GOOD TIME Owl City & Carly Rae Jepsen
604/SCHOOLBOW INTE RSCOPUREPNBL IC

TRY
RO

25

19

Pink 5

THE A TEAM
BA URA/ATLANTIC

Ed Sheeran 6

HO HEY
DUALTONE

The Lumineers s

B ECAUSE WE CAN
SI ENDOOPAG

Bon Jovi 4

B RAVE Josh Groban
REPRISE/WARN. BROS

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

3

MY OH MY Tristan Prettyman
CAPITOL

17

GOOD MORNING BEAUTIFUL Jim BridmalealLuke McMaster
MOODAIRICKHOUSE MOIL

NEXT TO ME Emeli Sande
CAPITOL

18

:4

3

SKYFALL Adele
XL/COLUMBIA

18

ti

L.!

0 Go to BILLBOARD.COM/BIZ for complete chart data Dot. for week of 02.16.2013
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TITLE Artist
LABEL

,,I,A HO HEY The Lumineers
DITALTONE

LAST
WEEK

1NIS
WEExINIPRIDT/PROMOTION

WEAN
own

6i
I 1 19

0 TRY Pink is

3 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

18

0 0 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/REPUBLIC

to

5 HOTEMERSCOP Phillip Phillips
19/IN

34

0 A'1'CH MY BREATH Kelly Clarkson 16

0 LITTLE TALKS Of Monsters And Men
REPUBLIC

29

' 0 ITS TIME
KIDINANORDEB/IDTERSCOPE

Imagine Dragons zs

12 0 DAYLIGHT
ANANCTONUINTERSCO

Maroon 5 it

II 0 CEITEVAIIVEI REDiGUSSNOTE
Mumford & Sons 18

14 .. 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

9

0 0 WANTED
ATLANTIC DAS. L /RRP

Hunter Hayes 4

MERMAID Train 930
0 !72,",!!!!...,. Muse 13

el 0 GG CARRY ON
MIRED BY RAMEN/RRP

fun. 5

0 0 OVERJOYED
ELIBLENATLANTIC

matchbox twenty 14

21 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

3

17 ' TfOrroDo!
Rihanna 17

0 0 LESSONS IN LOVE (AUDAY, ALL MOB) Neon Trees Fee. Kaskade
MERCURY/NI.

12

0 0 DOC YOU WORRY CHU Swedish House Malia Wailing Kadin
ASTRALWERKS/CAPITOL

6

frb 21 BETWEEN THE RAINDROPS Lifehauserea& Natasha Bedinefield 19

0 0 BECAUSE WE CAN
ISLAND/101M4

Bon JOVi 4

0 0 COME ALONG Vicd Martinez Feat. Cee Lo Green
REPUBLIC

12

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

2

0 0 NEXT TO ME
LAMM

Emeli Sande 4

ALTERNATIVE"'
THIS TITLE

WfENRAMAT/PROMOTION

INS MADNESS Muse 24

. 0 RADIOACTIVETIOINAKORDER/INTERSI IA.
Imagine Dragons 23

3 LITTLE BLACK SUBMARINES The Black Keys
NONESTICHAVARDER BROS

31

AT Mumford & SonsA
I GENTLI

WLLMAN
01
WI

ROAD/RELOGLASSNOTETH

26

co , MOUNTAIN SOUND Of Monsters And Men
REPINLIC

23

8 TROJANS Atlas Genius
FROGS HEW/WARNER BROS.

38

6 7 HO HEY The Lumineers
DUALTONE

40

' 0 THE PITDANCE PI
Silversun Pickups 21

8 9
TINTED
CARRY ONRAMER/PRP fun.

BY

17

11 0 STUBBORN LOVE The Lumineers
DUALTONE

to

10 11 TAKE A WALK Passion Pit
FRENCOLISS/COLLOBIA

39

13 0 BREATHING UNDERWATER Metric
METRICNOM . POP

19

12 13 IT'S TIME Imagine Dragons
PINNAKORKR/INTERSCON

50

16 0 SAFE ANDTOL SOUND Capital Cities
NTT HOOKS/CAPI

12

Ia 1s THRIFT SHOPNARNE
R

MacklROSemore & Ryan Lewis Feat. Want
MACKLEMOREADA

14

18- 0 SWEATER WEATHER The Neighbourhood
IRIEVCSVT/COLUMBIA

8

0 0 LOVER OF THE LIGHT Mumford & Sons
GENTLEMAN OF TIN ROADOEDOLASSNOTE

6

35 LN TIGHTROPE Walk The Moon
RCA

18

0 0 TIMELESSMAIOROCOO/ISLANIMIONIO
The Airborne Toxic Event 2

19 78 CHANGE...,, Churchill 19

e 0 HERONETTWERK

Family Of The Year 6

NOW
FUELED BY RANA/PRP

PANIC STATION
NEL IUMT/WARNR BROS.

CARRIED AWAY
FRENCHRISS/COLUMBIA

TEMPEST
UPRISE MAIM. aRn

Paramore 2

Muse 3

Passion Pit

Deftones

7

14

ACTIVE ROCKTM
TITLE
IMPRINT/PROMOTION LABEL

Artist

STAND UP All That Remains 23

0 2 HEAVEN NOR HELL Volbeat 24

0 3 CARRY ON Avenged Sevenfold
.1 WARNER MOS.

19

ell,
TEMPEST Deftones
REPME/WARNER MOS

17

VIR51/.PrrOL
Alice In Chains0 0 HOLLOW 7

6 ABSOLUTE ZERO Stone Sour
ROADRUNNER/11RP

24

6 7 SAME OLD TRIP Chevelle
EPIC

21

0 0 BONESWINI,LIP
Young Guns 27

9 BEEN AWAY TOO LONG Soundgarden
SEVEN FOUR/REPUBLIC

19

0 0 ONE LIGHT
REPUBLIC

3 DOOM DOOM is

in u ENEMIES Shinedown 23

12 17 CHALK OUTLINE Three Days Grace 25

0 0 ALIVEVIRG1N/CAPITOL
Adelitas Way 18

01 0 WHERE DID THE ANGELS GO Papa Roach
ELEVEN SEVEN

10

01 0 FREAK LIKE ME
ATLANTIC

Halestorm 8

0 is THE PRIDE Five Finger Death Punch 17

0 0 HIGHER
RA.701? D TIE

P.O.D. 14

0 0 THE HIGH ROAD
RCA

Three Days Grace 7

0
0

0 BRING IT
EPOCHAL

Trapt 16

0 I DON'T APOLOGIZE (1000 PICTURES) Otherwise
CENTURY MERIA/RED

14

0 0 ONEP MORE LIE
AIDDLI

AranCla 12

PALLNII./AA
ID Years010 DANCING WITH THE DEAD to

01 0 WE ARE
A

Hollywood Undead
BWOCTONVINTELSCOPE

12

Cl 0 DECAY?BROS/ADA

Sevendust 3

0! 0 GLUTTONYLENTOS' IODIA/RED
Buckcherry 6

Muse Ties
Alternative
Record
With an 18th week atop
Alternative, Muse's "Madness"
matches the longest stay at No. 1
in the airplay survey's 24 -year
history. The track equals the 18.
week domination of Foo Fighters'

"The Pretender" in 2007. Muse also
boasts the next title on the list of
those with the most weeks atop
Alternative: The British trio spent
17 weeks at No.1 with "Uprising"
in 2009-10.

"Madness" appears on Muse's
sixth studio album, The 2nd Lam,
which became its highest -charting
entry on the Billboard 200 when it
debuted at No. 2 the week of Oct.
20,2012. It's sold 280,000 copies
to date, according to Nielsen
SoundScan. The song rises 18-14
on Adult Top 40, is approaching
Mainstream Top 40 and, fittingly,
given Its title, will accompany
CBS' promotional Coverage of the
NCAA March madness basketball
championship next month.

-Gary Trust

ACTS WITH THE MOST WEEKS AT
N0.1 ON ALTERNATIVE

Weeks at No. 1, Title, Artist, Year
Reached NO.1

18, "Madness," Muse, 2012

IS, "The Pretender," Foo Fighters,
2007

17, "Uprising," Muse, 2009

to, "Boulevard of Broken Dreams,"
Green Day, 2004

16, "It's Been Awhile," Staled, 2001

ADULT R&BTM

16, "Scar Tissue," Red Hot Chill
PaPPere,1999

COUNTRY"' R&B/HIP-HOPTM is. "What I've Done," LinkIn Park,

LAST THIS TITLE Artist ElKs. O0

IMPRINT/PROMOTION LABEL

LAST MS
TITLERINTWEEK BT ES /PROMOTION LABEL

Artist wcausai LAST THIS

MORIN,
TITLE

WKx WEERPROMOTION LABEL
rtiSt.

(FART

2007

15, "Sex and Candy," Marcy

THEONLYRAYIKNOW Lyon AldranWellirelkoi&Elicrturdi 16 ADORN0 EROBLD dOW BYSTORNBLACK ICE/RCA

Miguel 33 2 GG MY LOVE IS ALL I HAVE
RCA

Charlie Wilson 15
Playground, 1997

14, "Dani California," Red Hot

2 EVERY STOW/ (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

23

0 BETTER DIG TWO
REPUBLIC NASHVILLE

The Band Perry 14

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

20

0 0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHIN

14

9 0 TORNADO
APITOL NASHVILLE

Little Big Town 19

4 7 HOW COUNTRY FEELS Randy Houser 41

10
BEGIN AGAIN Taylor Swift
BIG MACHINE

19

0 TIP IT ON BACK Dierks Bentley
CAPITOL NASHVILLE

25

0 0 TWO BLACK CADILLACS Carrie Underwood
9/ARISTA NASHVILLE

13

0 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC/WIN

17

0 0 SURE BE COOL IF YOU DID Blake Shelton
WARNER BROIN

5

e 0 MERRYSGO 'ROUND Kacey Musgraves
MERCURY

23

0 0 I DRIVE YOUR TRUCK
CURB

Lee Brice 10

0 0 CRYI LNG ON A SUITCASE Casey James
IV/COLUBIA NASHVILLE

34

0 0 IF I DIDN'T HAVE YOU Thompson Square
STONEY [NEB

16

0 0 LET THERE BE COWGIRLS Chris Cagle
BIGLER PICTURE

32

0 0 I CAN TAKE IT FROM THERE Chris Young
RCA NASHVILLE

16

0 0 GIVE IT ALL WE GOT TONIGHT George Strait
MCA NASHVILLE

14

0 0 DOWNTOWNCAPITOL DASHVILL E
Lady Antebellum 2

0 0 MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

7

VII 0 ra PIRATE FLAG
BLUE 01AINCOLUMBIA NASHVITN

Kenny Chesney

0 0 HOPE ON THE ROCKS
SHOW DOLONIVERSAL

Toby Keith 13

0 0 SHE CRANKS MY TRACTOR Dustin Lynch
BROKEN BOW

13

0 0 GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

9

0 0 F"'"KIN PROBLEMS
ASAP WORLDWIOE/POLO GROUNDS/RCA

ASAP Rocky 4

0 0 ral POUR ITMUP
SOLDEF M.

Rihanna 7

e 0 ALL GOLD EVERYTHING Trinidad lames
THIHNITSWAME/DEP INVIDNG

12

GRAND HUSTLE/ATLANTIC
T.I. Feat. Lil Wayne0 0 BALL 16

0 0 NEVA END
A 1/FREEDADOBAPIC

Future is

0 0 POETIC JUSTICERS
CO

Kendrick Lamar Feat. Drake
TOP DAWL/AFTERMATHARTEPE

14

7 8 DON'T JUDGE ME Chris Brown. 23

9 0 I'M DIFFERENTDF NUMB.
2 Chainz 17

5 1O SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWL/ATERMATII/IRTERSCOPE

25

0 o WICKED GAMES The Weeknd
SO/NPUBLIC

19

0 a REMEMBER YOU Wiz Khalifa Feat. The Weeknd
ROSTRUM/ATLANTIC

17

0 0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEY/CAN MONEY/REPUBLIC

5

0 0 MY LOVE IS ALL I HAVE Charlie Wilson
RCA

16

is a THINKIN BOUT YOU Frank Ocean
DEP TALVIOD

45

0 0 TRUST AND BELIEVE
UPPEN/INTSRSCOPE

Keyshia Cole 5

1z v NO WORRIES Lil Wayne Feat. Detail
YOUNG 110./.1 MONEY/REPUBLIC

22

0 0 LOVEEEEEEE SONG Rihanna Feat. Future
SINDEP DAMN

7

0 0 LOVE AND WAR
SiR

Tamar Braxton 8

15 20 DIAMONDS Rihanna
SRP/DPF INCIONE

19

0 0 BRAND NEW ME
RCA

Alicia Keys It

0 z2 YOUAPITO& I Avant Feat. KeKe Wyatt
MLINC L

21

21 23
,90IP/110f1A1A/101MG

Kanye West, Jay -Z, Big Sean 22

19 24 WNW A MATIER DANa Juicy I Feat tilWayne KfChalin 29

22 zs DANCE FOR YOU Beyonce
PARIN/000/COLUMBIA

37

2 ADORN Miguel
BYSTORNBLACP ICE/RCA

27

0 0 YOU &I
MON/CAPPIOL

Avant Feat. KeKe Wyatt 21

0 OF''''' Faith Evans 21

0 0 ALONE TOGETHER Daley Feat. Marsha Ambrosius
DALSYMUSIC/PONDORMEPUBLIC

3g

7 8 DON'T MIND Mary J. Bilge
MATRIARCH/GEFFEN/INTERSCOPE

33

6 7 LATELERYANTOL Anita Baker
BLUE NOT

26

0 0 WHEN A MAN LIES
RCA

R. Kelly 16

YOU Eric Benet91 0 NEWS FOR
OAN ROUST/CAP OLPRIMARY ILARLAIORIT

12

0 BRAND NEW ME Alicia Keys u

12,
0LOVE AND WAR Tamar Braxton

STREAMLINE
8

0 THINKIN BOUT YOU Frank Ocean
LIEF lAIMILIING

12

© II muttril Beyonce 16

0 0 SWEETERMR. SOLANE/EONE
Brian McKnight 4

GIRL ON FIRE Alicia Keys
RCA

22

0 0 LOSE TO WIN
19/RCA

Fantasia 5

18 0 BEST OF ME Tyrese
YOLTRON RECORONCAPITOL

15

0 0 I PROMISEsee,
Urban Mystic 18

20 0 COLD WAR Marsha Ambrosias
RCA

8

0 0 LOST & FOUND
RONSUCH/WARNER BROS

Lianne La Mayas 14

23 0 UGLY PART OF ME Avery' Sunshine
BILSHIRE

20

21 22 DIVE Usher
RCA

19

0 0 GIVE ME YOU
PLUS I/CANTOL

Tamia 10

,
0SOPHISTICATED LADY John Michael

TOP NOTCH
21

YOU'RE MY MUSIC Brian Culbertson Feat. Noel Gourdin
VERVE

12

Chill Pennell, 2006
14, "By the Way," Red Het Chill

Peppers, 2002

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



COUNTRYTM ROCKTM R&B/HIP-HOPTM

C

LAST THIS TITLE
WEEK WEEK IMPRINT/LABEL

SURE BE COOL IF YOU DID Blake Shelton
AAR BROSAAN

4

2 2 BETTER DIG TWO The Band Perry 
REPUBLIC NASHVILLE

14

e 3 fliglAYMRIA (RUNS OUT OF RABA GaryAllan 18

O ,= Ktrfl?, Hunter Hayes A AP

5 CRUISE Florida Georgia Line A
VILLE

34

O 0 TWO BLACK CADIUACS Carrie Underwood
LLVARISTA NASHVILLE

9

9 0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

14

10 0 11EONLYWATIENOW lasonAldeanNthaelkyan&ENChorth
BROKEN BOW

16

0 , HOW COUNTRY FEELS Randy Houser 23

0 0 MAMA'S BROKEN HEART Miranda Lambert 5

11 0 TORNADO
CAPITOL NASHVILLE

Little Big Town 17

8 RE MENP/ERP/ERGETMI6 BACK TOGETHER Taylor Wit A
BIG MACHINE

24

0 0 MERRY GO 'ROUND Kacey Musgraves
MERCURY

18

0 0 I DRIVE YOUR TRUCK Lee Brice
CURB

8

12 Is SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC/WMN

13

0 0 GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

10

is WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

4

14 18 BLOWN AWAY Carrie Underwood A
1V/ARISTA NASHVILLE

37

0 0 GIVEIT ALL WE GOT TONIGHT George Strait
MCA NASHVILLE

10

zo IF I DIDN'T HAVE YOU Thompson Square0 STONEY CREEK
12

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

18

22 PONTOON Little Big Town APONTOONS
NASHVILLE

37

21 GOODBYE IN HER EYES Zac Brown Band
WUHAN OROUNDMIGGFR PICTURE

18

CHICKEN FRIED Zac Brown Band A
NOME ROWN/ATLANTIC/BIGGER PICTURE

142

BEGIN AGAIN Taylor Swift Ai ..

LATINTM

1451
THIS TITLEi. PRINT/LABEL

0 Nil
Artist ap,

RT

DANORFANATONACNE
LL

ZA KUDURO Don Omar & LECE820 ATANIS/AIALF 129

LIMBO Daddy Yankee
EL CARTEL/CAPITOL LATIN

NEW 0 rAlitTIVIVTIEZIERSA'Ll!IdUVIBASZYFVUVInliff 42 1

0 FPIC/SIIT MUSIC LAM MRAFRICA1 Shibra 41115h4P61 A 143

AMOISEGUSIENALETADED Itsin&YandelFeatChiserwm&Ran
MALLI

31

0 6 T1F1MttfTle Shakira FeaL Wyclef Jean 161

0 0 ZUMBACRFANATIMIALLIETE/UNLE
Don Omar 23

O0 EMR.CHA PA'LLAARTIS (MAROSMUSN PA'RRIBA) Pitbull
SOS/FAMOUS T/SONY LATIN

29

6 9 HEROE
ALE

Enrique Iglesias
INTERSCOPEN

161

10 10 ANl TANSENA
ON

EU TEE PEGO Michel Telo
PALAGEJSONT MUSIC 45

11 1I oTILIIME11115 IllonBantinnil PatonFeat Mal Annan 15

O 12 Mr A !MEI. Carlos Vines
12

12 0 11,..111TIJEAMOUtIARTIST/SONT MUSIC LATIN
Pitbull 118

NEN O PERFIDIA
SUGAR/VEVE/VG

Andrea Bocelli
1

14 0 /25gplareA EL SOL Don Omar 40

16 0 THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS ARTIST/TVT

125

0 0 LA PREGUNTA
!MELON

J Alvarez 28

0 th PROMISE Romeo Santos Feat. Usher 75

e el FLE,!TulitIMIltgs,aFea"itoBlank° 11

zs 0 E16.14 ,,,,,,,y0 Aventura Feat. Don Omar 142

0 21 fall.L! ,G,Iljat T Filr F11?0 Was tins Feat Mdeliefo 2

0 - DAIADAfiUPANTANNAL/RGFE/SOM LIVIM/SOAUSIC LATING°511M °Ma
25

0 LLMIZTAJesse & Joy Feat. Mario Domm 3

0 0 SUERTEEPIC/SONY MUSIC LATIN
Shakira 159

19 25 trilNDICIONAL Prince Royce 46

LAST THIS

WEEK WEEK

1

TITLE
IMPRINOLABEL

PI
WWIS HO HEY

DOLMA
The Lumineers A 39

HOME
PAITERSCOPE

Phillip Phillips A 37

IT'S TIME Imagine Dragons A 42
KIDINAKORNER/INTERSCOPF

LITTLE TALKS Of Monsters And Men A 53
REPUBLIC

KIOINRADIOACNNTIVERSCOP E
Imagine Dragons 28

AKOEIVINTE

I WILL WAIT Mumford & Sons  26
GENTLEMAN OF LLIE ROAO/RED/GLASSNOTF

THE A TEAM
melawommatc

Ed Sheeran 30

SOME NIGHTS
FUELED BY RAMEN/RRP

fun. A 50

UV THIS

WEEK WEEK
TITLE
MRNT/LABEL

SAS

ArtistArtist

THRIFT SHOP Madlemorei OS.an tans RelWanz
MACKLEMORE/ADAWARNER BR

23
23
3LOVE ME Lil Wayne Feat. Drake & Future

TOMO MONPPCASH MONEY/REPUBLIC

SUIT G TIE Justin Timberlake Feat Jay Z

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

A$AP WORLDWIDE/POLOR&IIS/°11,1'1C4241(endr4WW 41/

POURONDFF IT UP 091011110
SI

DIAMONDS
SRP/DFF JAMMING

Rihanna A

I'M DIFFERENT 2 Chainz
OFF

DIFFERENT

3

22

11

18

18

O 0

O 0
12

SAIL
RED BULL

AWOLNATION A 96

MADNESS
NELIUMAWARAR BROS

Muse 24

CARRY ON
FUELED BY RAMEN/RRP

fun. 14

I TLANTICARPWON'T GIVE UP Jason Mraz

STUBBORN LOVE The Lumineers
DOALTONE

57

12

WE ARE YOUNG fun. Feat Janelle Monae A 62ARE
BY RAMEN/RRP

TOO CLOSE
REPUBLIC

Alex Clare A 29

SOIERODY THATI USEDTO KNOW GolyeFeat. InniZa A 61
SAMPLES 'LP SECONDS/FAIREAVAPUBUC

CLOSER
VAPOR/WARNER BIOS.

LANDSLIDE
REISE/RNINI

Tegan And Sara

Fleetwood Mac 13

EVERVIDINGRYBODY TALKS Neon Trees A 51
IARCU

TAKE SA WALK
RENCHKISS/COLLABIA

Passion Pit

MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

THUNDERSTRUCK
COLUMBIA/LEGACT

AC/DC

30

16

11

DEMONSININTSCOPF Imagine Dragons 9
KIOINAKORNER/

ROLLING IN THE DEEP
XL/COMBIA

Adele A 94

CARRY ON WAYWARD SON Kansas
KIRSHNEOLUMBLL/LFGACT

11

DANCE/ELECTRONIC"
UST THIS TITLE
Kok WEEKIMPRINTLLALLL

0 Aus SOIEAM &SHOUT WIII.1.8M&B
INTFRSCOPE

Spears 4

2 DON/YOUWORRYCNILD Swedish House MareFeat John Meg
ALL RALWERKS,APITOL

21

3 SWONSTRUCTIONEETNOTHING
ELLALRA/ROC

Calrin Harris Feat FkrencelNekhDTC/FLY NATION/COLUMBIA
,,

i GANGNAM STYLE PSY
SCHOOLBOY/ARMEN

A 27

0 0 I.1.0MIL..)22gi,a,fla4Charli /XX 2

6 TITANIUM David Guetta Feat. Sia A
AH6 a 1.51.STRALINERNS/CAPITIX

56

0 0 FEELO; THIS MOMENT Pitholl Feat. Christina Aguilera
MR S POLO GROUNDSACA

10

6 0 1E7!10 Mile.IN111.9.60021101.0969009211) NEW0 16

7 9 BANGARANGWSLAATLANTIC/RM Skrillex Feat. Sirah
BIG BEASO

58

9 18 STARSHIPS Nicki Minaj
PANG MONEY/CASH MONEHREPUBLIC

A 45

to it IrfitrrylE !Adapts FeatUshal Dand Buena 13

11 12 pyg.,E5..... Flo Ride A 22

14 13 CINEMA Benny Benassi Feat Gary Go 98

17 14 SEXY
ROC

IAND KNOW ITINTERSCOPE LMFAO
PARTY K /HULL M/CHERRTTIME/

A 79

NEW
0POP BOTTLES

E

Sky Blu Feat. Mark Roses
TAA BLO/INTERSC

1

13 16 DON'T WAKE ME UP Chris Brown 37

01 0 LEVITATESURFACE NOISE
Hadoukenl 2

15 18 raTIFttc"MrearlertAtEreorIGMKk A ton

16 19 !,FzilEMIRKSTES AND NICE SPRITES Skrillex A 109

2a 0 MIDNEKAPITOIGHT CITYMMAUTL M83. 68

0 21 !g,L SO CLOSE Calvin Harris A 74

21 22 LEVELS Avicii
LEVELS/ARATOM/ATOLA EMPIANNLLTHCOPE

A 65

23 23 PROMISESYCHEM Nero
MIA/ARCURSRTREE/INTERSCOPE

0 66

22 24 rplitiglIF /1141M, Nicki Minaj 32

24 as 55f,C,ITT.I.pYE Rihanna Feat. Calvin Harris A 48

12 0 ALL GOLD EVERYTHING Trinidad James
THINIOTSAGAME/DEE IQ/10AG

0 1 I gr5e. agi Feat. Rick Ross

TtaL Janye West, Jay -Z, Big Sean A

11

9

SWIMVMINGINTETNCOPEPOOLS (DRANK) Kendrick Lamar 
AFTERMATI

27

2

22

O 0
0

O 0
0

O 0
O 19
310

TOP DAING/
POETIC AFTERMATJUSTICE

AINTER SC
KendrickOPE Lamar Feat Drake /5

NO WORRIES Lil Wayne Feat Detail
TOEING MCHLLOCASN MONEY/REPUBLIC

22

BATTLE SCARS Lupe Fiasco & Guy Sebastian
1STe LLTN/ATLANTIC

14

LOVE SOSA
GLORY 1390/INTERSCOA

Chief Keef

WICKED GAMES
K9/REPUBLIC

The Weeknd 16

B ALLUSTLE/ATLANTIC T.I. Feat. Lil Wayne
G RANO H

16

SCREAIA &SNOUT REMIX wilLiam&BritneySpears
INTERSCOPE

GUAP
6.60.0./NE 14M/IDAG

N EVA END
AMERFFBATICP/EPIC

Big Sean

Future

BUGATTI Ace Hood Feat Future& Rick Ross
WE THE AST/TOMB MOAWCASH MONFT/REPUBLIC

B AD ASS Kid Ink Feat. Meek Mill & Wale
TILL ALUMNI GROUP/BB/RA

HALO
MUSIC WORLD/COLUMBIA

Beyonce A

as

9

16

LOVEEEEEEE SONG Rihanna Feat. Future
SRP/OFF IAMADISIG

10

CLASSICAL"
riA 5 TITLE

1 utis CRYSTALLIZE Lindsey Stirling
RIDGETONE

e''' 0 TiloMtiffiatlgvalr&IF:ToWtnutt*z I

O 0 YOU RAISEER MEBROS UP Josh Groban
143/REPRISE/WARN

161

0 INMIPNEVErlaTI/nuaresBrigtna"Ant9B°C6" 161

ELEMENTS Lindsey Stirling
IDGETONE

20

IS 0 PERFIDIA
SUGAR/VERVENG

Andrea Bocelli i

LEw 0 LA VIE EN ROSE Andrea 1301:811i Feat Edith Piaf
SUGAR/VERVENG

i

6 0 A THOUSAND YEARS The Piano Guys
MASTORKS/SONT MASTERWORKS

38

13 0 THE PRAYER Celine Dion With Andrea Bocelli
EPIC

152

9 THRIFT SHOP Tyler Ward & Lindsey Stirling
BRIDGETON/TYLER WARD

3

0 MOONLIGHT SONATA Ludwig Van Beethoven
NOT LISTED

158

I? SHADOWS Lindsey Stirling
BRIDGETONE

15

0 3 IMMTHINAMUNARIMINEUMINKSI Lemalitiaroi 137

190 0 LOVE ME TENDER Andrea Bocelli
MAAR/VERA/VG

1

15 0 CARNIVA11L AASTERME/DECCA 11"Mteraidel"f 12*
15

N E
0CORCOVADO Andrea Bocelli Feat. Nelly Furtado

SUGARAERVE/VG
1

0 0 TOSIR WHERE YOU ARE Josh Groban
TAEPRISEAVARNER BROS

142

12 . SKYRIN:MAINTHEME UndseyStirling&PeterHollens
IMMO

15

0 19 timTzloje5raiz!zo. z IN Yo -Yo Ma 154

0 20 ree,LanItaFAMILAsalrah Brightman 144

0 rat DEBUSSY: CLAIR DE LUNE Claude Debussy
NOT LISTED

155

2? MOOONEN TRANCE Lindsey Stirling
BRIMET

11

CD 21 MIIMASTMESSUN DOW D tudanoPavamtli 139

Nrw TITANASTERWOIUM / PAVANE The Piano Guys
MKS/SORT MASTERWORKS

7

VADIWERINE5CONWININGNOBSITS °Inge RitarnnktA.
SILVA CLASSICS/SILVA AMERICA

11

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



HEATSEEKERS ALBUMSTM
ARTIST
NAPRINT/DISTRIBUTING LABEL

Title PEAK BM ON
PEAK [RAPT

ARTIST
11.1PRINT/DISTRIBUTING LABEL

Title

See

rg

.t
pgx

-

a
a
2

t- o
LL

/ 2 0 Eil VOLBEATVERII.,11..LIC
Beyond Hell/Above Heaven 1 101

RE-ENTRY CO CASSADEE POPE The Voice: The Complete Season 3 Collection
REPUBLIC

1 6

0 El ICONA POP Iconic (EP) 3 2
RECORD COMPANY TEN/HIG BEKBATI.ANIVAD

NWT

0
0 SHARON PG -13 4 1

0 THE SATURDAYS
FASCINATION/MERCURY/1DM

Chasing The Saturdays (EP) 5 2

NEW
0ZEDSCENT DEAD Hot Sauce (EP)

MAD DE
6 1

6 4

NEW

7 RUSSELL
NG/GRAUER
MOORE &BARR IIIRD TYNE OUT Timeless Hits From The Past HuegrassedBREAK A STRIEL 1 4

ROCKDVE CANDY FUNK We Want To Groove
I 8 R

0
NTURES

8 1

NEW
0BLUE SKY RIDERS Finally Home

3DREAM
9 1

RE-ENTRY 0 PALOMA FAITH Fall To Grace 2 8

NEW
0AREA 11110105 All The Lights In The Sky

YOBSCAST S1
u I

NEW
0LEAGUES You Belong Here

BUFALATONE
12 1

RE-ENTRY

NEW

0 SHOVELSKOLIALTONE AND ROPE 0' Be Joyful
SNRIBI

1 14

0WAKE OWL Wild Country (EP)
/ARRANT

14 1

21 28 0 ALLEN STONE Allen Stone
SOCKYSTOPIES/A10

4 26

15 24 (ID DJANGO DJANGO Django Django
RIBBON

13 10

12 15 17 FRIpIER JOHN MISTY Fear Fun 2 32

17 0 18 LORD HURON Lonesome Dreams
MMSOUND

3 17

10 22 19 !MEL LA Play Hard (EP) 10 8

NEW
0TRIXIE WHITLEY Fourth Corner

STRONG BLOOD
zo 1

14 0 21 BEN HOWARD Every Kingdom
UNIVERSAL ISLAND/REPUBLIC

9 42

10 0 22 CROWN THE EMPIRE The Fallout
RISE

1 it

RE ENTRY

NEW

Nf W

0 TRINIDAD JAMESG Don't Be S.A.F.E.
TNININTSAGAME/DEF 1A1A/IDIAI

23 5

0JULIEENTART TRUE Find Rest: Live Soaking Worship Music
TRU

24 1

0 DUCKTAIIS Flower Lane
WM.

25 1

HEATSEEKERS SONGSTM
TITLE
IMPRINT/PROMOTION LABEL

WICKED GAMES

Artist i/:

The Weeknd 15
11.48.4 /(0,REPREll B

0 0 TROUBLEMAKER 011y Murs Feat Flo Rida
SNIO/C01 BMA

4

RED BULL
AWOLNATION0 0 SAIL 32

0 0 MERRY GO 'ROUND Kacey Mosgraves
MERCURY

16

0 8 CUPSAnna Kendrick 7

0 0 WHO BOOTY Jonn Hart Featuring lamSUI
COOL BID CARTEL/EPIC

13

N E E. 0 1ny, VI III tt alantrp ri ng Charli XCX 1

8 CliolgernSutcoef
Chief Keef 11

0 0 TREN AKE A WALK
FCHOSS/COLLBABIA

Passion Pit 2a

0 0 CRYING ON AE SUITCASE Casey lames
1R/COLUMBIA NASHVILL

22

0ox NNW.. ThelitrdenBellasTheTreblernakers&lbeBUliarmonts
UM

6

012 BELLAS FINALS:... The Barden Bellas
UM

s

Lew 0 CLOSERPOR B.S. Tegan And Sara i

LOVEINE AND WAR
RERIAL

Tamar Braxton 9

0 MY LOVE IS ALL I HAVE Charlie Wilson

r0
2

REMEMBER WHEN (PUSH REWIND) Chris Wallace 7

0 7 mem-- Atlas Genius to

NEN 0 YiE THBU EGATTI
11116 8

Ace011

04088801
Hood Fea81Yt.

RTPU
FutureBLIC & Rick Ross

BEST/Y0
1

0 19 SIBSTEPS/SPARROW/81111G "um Amm '1'1°mM 3

0 20 Featuring Meek Mill & Wale 2

z1 MTAE111etT3I3r Chief Keel Feat.50 Cent & Wiz Khalifs 7

0 22 Iggrp,BlEggt(BLEss THE LORD) Matt Redman 26

2l 23 LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS.

20

0 0 LIMBOEL CARTEL/CAPITOL LATIN
Daddy Yankee 2

0 25 POOLIUSHUP:JUSTREWAYYOUARE/ASTADEMI TheMdellides 6

25 I 26 KAT EDmONSON Way Down Low
PINNBETIE

I 6

NEW
0THAO & THE GET DOWN STAY DOWN We The Common

RIBBON
27 1

NEW
0LATE NIGHT ALUMNI The Beat Becomes A Sound

ufTRA
28 1

NEW
0CHRIS POTTER

ECWDECCA
Sirens 29 1

RE-ENTRY 0 WAX
Id WASHINGTON InDMINISNIATION/SCRUBLIRE

Continue 3 2

19 , 0 DELTAER RAE
VREPI4RN BROS

Carry The Fire u 21

29 0 0 1115.1FAIPURHOOD I'm Sorry... (EP) 29 5

- 5 FIDLAR FIDLAR 5 2

- 0 34 CAMPER VAN BEETHOVEN
429/51.4

La Costa Perdido 3 2

2 12 35 DAWN RICHARD Goldenheart 2 3

NEW 0 DALE WATSON AND HIS LONESTARS
RFD
DALE El Rancho Azol 36 1

NEW
0SKINNY LISTERSIDEONEDIAIMPI

SUNDAY BEST/
Forge & Flagon 37 1

NEW
0HART OSETAOKRAMSEY & THE NCC FAMILY CHOIR

PRAYER CL
Next Now! 38 1

37 0 39 OTHERWISE True Love Never Dies 2 25

NEW 0 JULIE TRUEJULIE Spirit To Spirit 40 1

0 47 !TIMM. All The Little Lights 7 2

26 44 42 NERD
1.00.IMERCURWCNEIRMIFFAHNIZSCOPE/IGA

Welcome Reality 5 68

32 43 43 DALEY
SICROLYBOR/REPUBLICDALVINLI

Alone Together (EP) 30 7

NEW
0K -OS

CROW. LOYALTY/NETTWERK
Black On Blonde 44 1

0 48 Home 9 2

- 0 46 YOVAINTCTORY/C01111RY MOM
Target Earth a 2

RE-ENTRY

NEW

38

0 VIRRI,a1ZCIURTS Light Up Gold 30 2

0MEIKONCORD
FANTASY/CO

You And Me (EP) 48 1

It121!A-141(49 71111'S2
A Way TO See In The Dark 20 12

NEW
0PATRICIAONCORDBARBER Smash

CONCORD JAZZ
50 1

REGIONAL HEATSEEKERS #1 ALBUMSTM

SOUTH CENTRAL
THE VOICE: THE COMPLETE

SEASON 3 COLLECTION
CASSADEE POPE

Rock band Volbeat has been
a constant presence on the
Heatseekers Albums chart for 101
weeks with its breakthrough album
Beyond Hell/Above Heaven 12-11.
Nova the Danish group is prepping
the release of Its fourth album,
Outlaw Gentlemen & Shady Ladies,
due April 9 on Vertigo/Republic.
The band's North American tour
launches the month before, on
March 6, In Dallas at the Palladium
Ballroom. Beyond Hell/Above
Heaven has generated three No.1
singles on the Active Rock chart: "A
Warrior's call." -Still Counting" and
"Heaven Nor Hell." -Keith Caulfield

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

EAST NORTH CENTRAL
BEYOND HELL/ABOVE MI

HEAVEN
VOLBEAT

PACIFIC

ICONA POP Iconic (EP)

SHARON NEEDLES PG -13

THE SATURDAYS ChasingTheSaturdays(EP)

ZEDS DEAD Hot Sauce (EP)

BLUE SKY RIDERS Finally Home

ROOKANDYFUNKPARTY WeWant To Groom

LATENIGHT ALUMNI TheBeatElemmes ASound

OSEMEEPOPE lie TheComine9oson3Cdleoff

FATHER JOHN MISTY Fear Fun

PALOMA FAITH Fall To Grace

NORTHEAST
ICONIC (EP)

ICONA POP

IC
TUIELEss HITS FROM

ki THE PAST
1. Russell MO0RE&I iRD TYNE ow'

MID ATLANTIC
ICONIC (EP)
ICONA POP

MOUNTAIN

VOLBEAT Beyond Hell/Above Heaven

ZEDS DEAD Hot Sauce (EP)

CASSADEPOPE TheVaireTheCempldeSeason3Colettion

SHARON NEEDLES PG -13

PALOMA FAITH Fall To Grace

TIE SATURDAYS Chasing The Saturdays (EP)

B LUE SKY RIDERS Finally Home

ICONA POP Iconic (EP)

O NEDISMET I Arn AC111101GeriStresFcrthiSzn2013

ROCKCANDTHINK PARTY We wantToGroave

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data IQ



0U

O N3

a
7

LL

BETTER DIG TWO
°MUFF 1B.CLARK,SHICANALL, ROS011

The
NASHVI

Band PerLLEryThe
IC

14

2 2 EVERY STORM (RUNS OUT OF RAIN)
MCAr,Y,, ttn - 6ALLAN,GORONAN TUALLANAIWARREN.H.LINOSEVI

23

3 3 3 WANTED Hunter Hayes A
11111..11.11AVES MIERS MAYES)

1 50

0 0 0 173 SURE BE COWSOUTOIAROLIF YOU DID She
STIENORICAS (R.CLAAINS.1.ROBBINS) Blake Shelton

WARNER BROS./WAIN
4 5

0 0 0 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
KNOX 10.LJAURDHAB.HAYSLIP) BROKEN BOW

5 16

4 4 6 CRUISE Florida Georgia Line A
1.11011ERELLF..11LIBBAREALA101.C.RICE,AR REPUBLIC NASHVILLE

1 28

9 ' 0 0 ONE OF THOSE NIGHTS
B.GALLIMORE,MCSRAW IL.LA/MU(LAV60116.TOUPRINS)

Tim McGraw
BIG MACHINE

7 14

14 10 0 TWO BLACK CADILLACS Carrie Underwood
1A.BRIGHT (R.UNDERWOOOTHEARALINDSE TB/ARISTA NASHVILLE

8 12

7 Vr 6 9 HOW COUNTRY FEELS Randy Houser
DLEORGE PLINGENEE.W.MOBLEV,NITIRASHER STONEY CREEK

6 41

II 11 0 TORNADO Li tgO3LialrgLI TN HEMITY.0..101
10 19

12 1 12 CD SOUTHERN COMFORT ZONE Brad Paisley
B.POISL61111.PAISMIC.0ABOISAHLOVELACE) ARISTA NASHVILLE

10 20

WE ARE NEVER6 9 12 EVER ratrZZ A(151t. MAX UARTIN,SMACIO
TOGETHER

1 25

13 13 SOMEBODY'S HEARTBREAK Hunter Hayes
ONUTF.H.HAVES 1600RERL.LAIROJI.HAVES) ATLANTIC/ROM

9 15

le

20

18

A 5. 0 MERRY GO 'ROUND
LT AIROSAIC ANALL10.1AUSBRAVES 111.11USGRAVESJOSBORN ANAL

KaCep Musgraves
ATERC.V

14 23

18 0 I DRIVE YOUR TRUCK Lee Brice
KJACOBS.LNCCLURLTHRICE(LALEXANDER,HARRINGION CURB

15 9

17 0 PP i.T.,°tio!AP.M.COP ANTE/

Dierks Bentley
GPO. NASHVILLE

16 25

17 19 0 BEGIN AGAIN Taylor St 
0.11LIERNDIARAIANR.S16. (ISM.)

10 19

10 14 18 GOODBYE IN HER EYES Zac Brown Band
11.STFO ALL 2.0ROWN U.BROWNAVOURRETTE,S.LE101.6.HOPITINS1 ATLANTIC/SOUTHERN GROUND

5 21

15 16 19
!Lii7iititt.cixiotUfwan a

Carrie Underwood A
IBIARISTA NASHVILLE

2 34

29 0 0 MAMA'S BROKEN HEART
CLIDDELL,C.AINTAVGAVORF (IS(LARIRSAICANAL USGMESI

Miranda Lambert
RCA NASHVILLE

20 6

24 0 0 IF I DIDN'T HAVE YOU
NV ISTHOMPSONARTHOMPSON,I.SELLERS.P.IENNINSI

Thompson Square
STONEY CREEK

21 14

19 20 22 KISS TOMORROW GOODBYE
UNAun .',-en nn 3 30

30 27 11:0 FM GET YOUR SHINE ON Floricla.GrAi2, 23
1. 1.1011T.HUBBARD,B.KELLEMBLAWSON.C.TORNIKINSI

16

26 26 0 GIVE IT ALL WE GOT TONIGHT George Strait
TM...STRAIT I.ROIT,ROMONNELLTRAITES) KA NASHVILLE

24 11

- 24 0 CRYING ON A SUITCASE Casey James
CAINOSLY.L.IAMES 11 .T.MILLEHT.SHAPIROATHRASHER 0/COLUMBIA NASHVILLE

24 25

27 28 0 LET THERE BE COWGIRLS Chris Cagle
IRSTERALL (C.CABLE,ATR1BBLE) BIGGER NOME

26 32

31 30 0 I CAN TAKE IT FROM THERE Chris Young
ASTRO. ICROUNG.R.AKINS.B.HAYSLIP) RCA NASHVILLE

27 12

25 29 0 WAGON WHEEL Darius Rucker
EROGERS (B.DYLANH.COR) CAPITOL NASHVILLE

25 4

37 0 0 CHANGED
RASCAL FLATTS (6 . RAS OBL I

Rascal Flatts... BIB WORK
29 4

32 le) 30 SHE CRANKS MY TRACTOR Dustin IlyNne,
BATEAVERS,LWOOTEN 1661NOIS.BEAVERUNICHOLS)

30 9

36 0 el HOPE ON THE ROCKS
THEITH ITATEITH)

DToby Keith
OSAINIVERSAL

31 10

35 0 0 MORE THAN MILES
DAILIFF11.E001E,B.BILBR6

Brantley Gilbert 32 7

41 0 0 WHISKEYSHENDRICKS IC,GRAV.SAIVELL LEKTR
Jana Kramer
A NASHVILLE/MAN

33 5

0 0 ri DOWNTOWN Lady Antebellum 34
P.WORLEVJAHI ANTEBELANTEBELLUMILLAIR6S.11CANALLANITEMBY) CAPITOL NASHVILLE

2

NOT
0pIRATE FLAG

BLUE 1.47,2,S1=12 35
erANNONACCHESNEY 111.COPPERITIANO.L.MURPHYI

1

0 0 LIKE JESUS DOES
I. E (C.BEATHARO.RISWELL)

Elk Church
WI NASHVILLE

36 2

39 38 ' CD CAN'T SHAKE YOU
FA RBlORS,na.SUILHIC TOOSSIN.S.BENTLEY.I.T.S1 ATER OWAR

37 14

43 39 0 DON'T RUSH Kelly Clarkson Featuring Vince Gill
OHLIFF (B.SANDERSH.HRIBY.L.EACHAPAIAN) IWR61/COLUTABIA NASHVILLE

23 11

47 0 ANYWHERE WITH YOU Jake Owen
I..L.LAWSON ICHAVSLIPALIALIRENVXMAR6 RCA NASHVILLE

39 2

46 43 0 ONLY GOD COULDU.L.NIEMAN,L.BRICE,AST
SEA

LOVE YOU MORE Jerrod NiemannOBRAINAR.L.NIEM) SAYLE/ARISTA NASHVILLE
40 5

50

46
CDAMERICANNATINBEAUTIFUL The HmnAimsens

PAVORLEV 1A.HENNINGSENAAHENNING NESENTABEAVERS1
41 2

48 CD RUNNIN' OUT OF AIR Love And Theft
.LE011.1.101KINS.,IACANALLRIOSBORNE) RCA NASHVILLE

42 3

40 40 43 AMERICAN HEART Faith Hill
B.GALLIITORE,ANIAL (1.SINBLETON,LBEAVERS WARNER BROS./WAR

35 17

47 50 CD MOONSHINE ROAD Kix Brooks
y nous (ICOPOOKS,L.91TCNER) ARISTA NASHVILLE

42 9

RE-ENTRY

NEW

0 BRUISES Train Featuring Ashley Monroe
ESPIONAGE ).1AONANAN.E.LIK,A lummox,/ COLUMBIAMINE NORTH

45 3

0HEY PRETTY GIRL Kip Moore
61AXES (61.1001.F.D.001101) A. NASHVILLE

46 1

Hayden Panettiere
30 45 47 I.14C.R.BARL

TELESCOPE
.LINIS ABC SIRIBIOSTLIONS UNTEARIG MACHINE

36 15

NEW

41 48 MireirfvFostgIftvirgralflifr Rant.71.1.1% 41 2

0ALL OVER THE ROAD Easton Corbin
C.CHATABERLAIN (C.CHAMBERLAIN,A.GORLEY. IRBY/ MERCURY

49 1

NEW
eHOME TO ME Sarah Darling

011055 IC.SIAITHJAHAAIRICAO BA. RIVER
50 1

TOP COUNTRY ALBUMSTM
ARTIST Title
IMPRINT/DISTRIBUTING LABEL

#1 GARY ALLAN Set You Free
21111IS

SHVII

c a

2

2 TAYLOR SWIFT Red
BI4 MACHINE/BULL

A 15

0 FLORIDA GEORGIA UNE Here's To The Goal Times
REPUBLIC NASHVILLE/BILL

9

0 LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE/MLR 21

GG CARRIE UNDERWOOD Blown Away
IWARISTA NASHVILLE/YON

A 40

0 6 ?Antivitxi:CEAN
Night Train A 16

0 7 HUNTER HAYES Hunter Hayes 69

0 8 RANDY HOUSER How Country Feels
STONEY CREEK/HMG 2

10 9 !21.(511Miti. Tailgates & Tanlines A 78

0 to SOUNDTRACK Nashville: 1: Volume 1 8

MI NM Chief0 11 ERIC CHURCHSHVILLE/111 A m 80

12 ZOAAC BROWN BANDTIBMG Uncaged
R/SOUTHERN BROUNWATLAN

30

0 0 AtIptappAAAMBERT Four The Record 66

0 14 LEE BRICE Hard 2 Love 41

0 15 BRANTLEY GILBERT Halfway To Heaven 144

0 16 Mt5YANTATTS
Changed 44

25 0 KNIMgelE11,Mng To The Fishbowl 33

0 18 TIM MCGRAW Tim McGraw & Friends 2

0 10 tARpN,,LEWIS The Road 12

21 20 T?w001 Igal Hope On The Rocks 14

RCA
Hell On Heels

0"0 PISTOASHVILL LE/SITIN
ANNIES 76

01 22 ENEurepoi Dustin Lynch 24

CM 23 '5[41LPITIEN
Up All Night 41

29 0 JAKE OWEN Barefoot Blue Jean Night 75

0 25 1legr5PAOORE Outlaws Like Me us

CHRIS YOUNG0 0 FICVSMIT
Neon 82

0 22 E1011;(9H,M!!!,1°
Life At Best 77

l'A 0 KRIS KRISTOFFERSON Feeling Mortal
KK

i

23 29 mr,,IE ,ARMIGER Fall Into Me 3

EIN 0 BLUE SKY RIDERS Finally Home

0 3 'AilfleYar Jana Kramer 35

5228 32 ,F311M125MEY Home

31 0 'Ardelym... Own The Night A 73

35 0 GEKAORGE STRAIT Icon: George Strait
NASHVITLEHIAM 7

0 0 COLLE FORDFORD Declaration Of IndependenceMAS 27

33 0 W111150115ARTNTSUSIC/ONIVERSAL/U NNOVIThetkViEhat I CallCountryiVolume 5
EM10. NI 34

45 ED
SOUTHERNBLAMERRY SMOKE The Whippaorwill

GROUND
26

37 0 ilgEgulMON Living Foil Song ATriktetoHankCothran 16

39 0 EASTON CORBIN All Over The Road
MERCURY/MEN 20

0 0 L OVE AND THEFT Love And Theft
RCA NASHVILLE/SAIN 28

38 41 ,I;Tutl,F!..R, I CH IE Tuskegee A 45

0 42 DWIGHT
Am

3 Pears 20

48ucatIASIIVILLEAF
Icon: Gary Allan0 0 GARY ALLAN

4 CD CHRIS TURECAGLE Back In The Saddle
BIGGAR PIC 32

4SOUNDTRACKFootloose (2010 71

270 46 ECVNL,ATilmsand Miles Left Behind

43 47
JOSH Punching Bag 34

51 0 TRACE ADKINS
CAPITOL NASHVILLE/CAPITOL

10 Great Songs 43

47 0 tatertretrThelleryBestO(Alanladson 17

50 e THE LACS
BABKROADAVERAGE 1011

190 Proof 44

Chesney
Unfurls
'Pirate'
Banner
Kenny Chesney ropes the Hot Shot

Debut at No.35 on Hot Country
Songs with "Pirate Flag," the lead
track from his upcoming Life on
a Rorkalbum. due April 30. The
song also checks in at No. 22 on
the Nielsen BDS-driven Country
Airplay tally (see chart, page 77),
where it becomes chesney's record -
extending eighth song to open in the
chart's top 25 in the 23 -year -old Ems
era. Garth Brooks, with four top 25
debuts, ranks second.

Chesney's new track premiered
Jan. 31 on his No Shoes Radio
stream, and a videoclip debuts
Feb. 8 on cable outlets GAT and
Great American Country. The swirl

of activity around "Flag" builds
demand for Chesney's No Shoes

Nation tour, which kicks off march 16
in Tampa. Fla.

Released digitally Feb.5, "Flag"
should see a strong second -week
Improvement In rank on Hot Country
Songs. A similar bump is also a
sure bet for Lady Antebellum's
"Downtown," which arrived at
digital retailers the same day. The
latter title flies 42-34 In its second
week on Hot Country songs, where
it draws Greatest Gainer applause
for the chart's biggest overall
airplay surge (up 75% to 14.5 million
audience impressions). The song
previews the trio's upcoming fourth
studio album, which hasn't yet been
titled or scheduled, but is expected
in the spring, -Wade lessen

f0;

0 Go to BILLBOARD.COM/BIZ for complete chart data Dot° for week of 02.16.2013



HOT ROCK SONGSTM
TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL n

HO HEY
R.HADLOCK IW..SCEUDTO,I.FRAITES,

The LuminALTONEerse A
1 42

DU

2 2 2 HOME
6PEARSON (0.PEARSON.G.HOLDEN)

Phillip PhillipsA
2 20

483 , IT'S TIME
B.DARNERTALAGINE DRAGONS OIREVNOLD 116011.13.

Imaginevigirlgsn's
E) A 3

6 6 0 LITTLE TALKS
OF MONSTERS AND MEN.A.ARNA (N B I.

0f Monsters And Men
DOTTIR,R.T110 RN SON REPUBLIC

A 3 47

5 THE A TEAM
LGOSLING,E.SPEERAN (ESKER.)

Ed Sheeran
ELENTRAMTLARTIC

4 25

4 4 6 SOME NIGHTS
1.1311ASAFR PARLIESS.A.DOSTLABONOFF.I.BPAS I

u.
FUELED BY RAIFENDInRP

A
1 40

7 0 0 AG I WILL WAIT
DRAYS IMUMFOROD SONS) G TLEIAAD OF RIMumford

& Sons
F ROADFREDIGLASSNOTF

a
1...' 26

8 0 0 RADIOACTIVEALF% DA 60 (IMAGINE ORAGONS.A.PRARTLACOSSFID P111171121gIST4 8 19

9 9 0 TOO CLOSE
(A.CLARUCHIGUIDI

Alex Clare
REPUBLIC

A 2
38DIPLO.SWITCPAPFCBTS001.10

0 0 0 MADNESS
SEARI (NDELLAAVI1

Muse
LIM WARNER BROS.

3 24

- CO 0 SAILA.BRUNO (AMMO)
AWOLNE,12. A io 39

12 40 4D CARRY ON
1.011ASPER IFUN..1.0RASPERI FUELED BY R

fun.
RP

12 37

EE 0 13 STUBBORN LOVE
LOR.PADCK (W.SCHULTC.I.FRAIT ES)

The Lumineers
DUALTONE

0 18

13 0 0 TAKE A WALK
0.1APP.M.ANGPLAPOS 16ANGELPPOSI

Passion Pit
RE ISSPOOLUMBIA

9 36

14 0 0 DEMONS
ALB OA PIO IMAGINE DRAGONS.A.GRANTLMOSSER)

Imagine Dragons
PIDINAPORNER/INTERSCOPE

14 18

36 40 0 CLOSER
DPURSTIN IT.OLIIN.S.OLUN,L.PURSTIN)

Tegan And Sara
RlWESNEK BEDS

8 19

5 m 17 MOUNTAIN SOUND Of Monsters And Men
(KING IN.B.BILDARSDOTTIPRIPORNALLSSON.A.R.DILMARSSON) REPUBLIC

14 20

16 18 Q TIMPAUCLTE CrolgsTERliNsEremoto.mo.Aomm glajtemi/IrgisTg 16 18

17 19 19 TROJANS Atlas Genius
ATLAS GENIUS OPW.H. IFFFERY.M.D.IEFFFRYD.R.IFFFFRY,D.SELLI FROGS DEAD/WARNER BROD

17 24

19 20 20 FLOWERS INThe Lumineers
i X111 DUALTODE

19 18

IS 21 21 LITTLE BLACK SUBMARINES The Black Keys
DANGER MOUSED. BLACK KEYS (DALIERBACISP.CARDEVELBURTON) NONESUCD/WARDER BROD

6 30

83 0 0 LEGO HOUSE
LGOSLIRG (E.SPEERAILLGOSLING.C.LEONARDI

Ed Sheeran
FLEKTRATATLANDC

22 15

22 el 23 BABEL
PLDRAVS DAUNFORD B SONS)

Mumford & Sons
GBITLENAD OF DIF ROAD/REINGLASSNOTE

9 18

23 0 24 SLOW IT DOWN
PHADLOCK DALSCHULTC4FRAVES)

The Lumineers
DUALTONE

23 14

24 0 25 CLASSY GIRLS
DHADLOCP (W.SCIPULT2.1.FRAITES)

The Lumineers
DUALTOHE

24 13

28 el 0 LESSONS IN LOVE (ALL DAY, ALL NIGHT) Neon Trees Feat. Kaskade
BIEL PPIOPPSEXPASPACC (ILLBILA 60001:401ARIDONLLIAKCCUCAPPIVLBARAPLEVAPLEXI MEACLPOIPAIL

26 6

26 a 0 GIVE ME LOVE
LGOSLING.E.SPEERAN (E.SPEERANIGOSLING,CIFONARID

Ed Sheeran
EPFBRAPATLANTIC

24 11

22 29 0 LOVER OF THE LIGHT Mumford & Sons
D.ORAVS MD/FORDS SONS) GUM.. CV TI8 ROADMED/GLASSNOTE

15 18

21

if 1

28 29 KISS ME Ed Sheeran
.SPEERAN.NO Lo. (ESPEERAPLFRANKS4FROST) ELEXTRA/ATLANTIC

21 10

30 30 DEAD SEA The Lumineers
R.PADLOOK (W.SCHULTPAPRAITES) DUALTOME

30 8

34
0 SAFE AND SOUND Capital Cities

RAFERCPANTSSIDONIAN (RPFERCHANT,S.SIMONIAN) LAZY POOPS/CAPITOL
31 2

3' 32 32 rillI.MItittITRWES)
The Lumi UALneers

DTORE 31 8

- 0 , NOW Paramore
1.181.0,108NSENTYORK INVALLIAMS,TYORK) FUELED BY RANEN/RRP

16 2

a 34
BRTIGHTROPE N.PE

Walk The Moon
AUER III1S.WAUGAMAILTRICG.E.DADAANAP RAY.C.ROBINSON1 RDA

27 2

32 33 3s CARRY ON Avenged Sevenfold
FLELIZONDOOPSANDERS.B.MANER IP2PLAKER.I.SEPARD) WARNER BRO5

20 13

25 5
0 GONE, GONE,Phillip 13 11

35 36 CD DRUNK Ed Sheeran
LLOSLING (E.SPEERAN,LLOSLING) ELEPTRA/A1LANTIC

26 13

Haw 0 BREAKERS
NOT LISTED (NOT LISTED)

Local Natives
FRENCIPAISS

38 1

37
ir

3, 39 BIG PARADE The Lumineers
R.DADLOCP (EASCPUL12.1.FRAITES DUALTONE

37 6

42 42 0 HEAVEN NOR HELL Volbeat
VOLBEAT (M.POULSBI VERTIGO/REPUBLIC

35 10

45 41 0 ROUND AND ROUND Imagine Dragons
ACCEDE PIDIA60IFP DRAGONS IDDEVROLDS.W.SF GRAB) PIDINUORNPIDINTERSCOPE

41 4

38 39 42 SPECTRUM (SAY MY NAME) Florence e The Machine
P.EPWORTM (F.WELCILAFPWORTIO REPUBLIC

35 16

47
0 SWEATER WEATHER The N Zho 12 rs I'loll

LPILBROW 0.1.RUTHERFORD.Z.ABFLSAPREFOMAID
43 2

RE-ENTRY 0 BECAUSE WE CAN
LOON IOVIL.SPANKS OMR IOVISLSAMBORAPSALCON)

ISLABon JoviND/1DM
16 4

0 BREEZEBLOCKS aft -1
C.APORDIUNFITNAILDUKCABMILTONC.SAINSBU pC.APPII 119CRICUSTCAINA RAM

45 2

- 50 0 KING & LIONHEART Of Monsters And Men
OF MONSTERS AND MEN.A.ARNARSSON (N.B.MILMARSCIOTTIR) REPUBLIC

46 3

- 44 CD DIRTY PAINS Of Monsters And Men
OF MONSTERS AM MEN.A.ARNARSSON (N.B.I.ILDIARSOOTTIR,RINORDALLSSON1 REPUBLIC

44 3

46 43 4e, WHISPERS iti THE DARK MuROm & S
Mil AD OF THE AREGAford SSons

11 17NOTE

34 38 49 STARS Grace Potter & The Nocturnals
LSCOTT.G.POTTER (GPOTT R RAGGED COMPANY/HOLLYWOGO

13 11

49

50

TEMPEST
PRASKULINFC2 DEFTONFSD.MORNO) REPRISE/ WA

Deftones
RNER BROS

45 5

TOP ROCK ALBUMSTM

1E1E1
HR

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

nTEGANR:WARNER AND SARA Heartthrob
VAPO BPOS.

o rf'!"FMANilt9M2.!!!.
Babel A 19

3 THE.ILIMINEERS The Lumineers 0 44

Now 0 LOCAL NATIVES
FRENCIPAISS

Hummingbird 1

fr) 5 VAR1011SfrISTS 2013 Grammy Nominees 2

NEW 0 HATEBREED The Divinity Of Purpose
RAZOR 6 TIE

1

DRAGONS Night Visionsy IMAGINEINTERSCOPERGA
IDDINAPORDIR/ 22

8 8 ruliger RAVEN
Some Nights A 50

0 PHI= ',et! The Haiti From The Side Of The Moon ii

NEW 4D
/CON

BENHARPERWITHCHARLIE MUSSELWHITE GetUp!
STAXCORD 1

45) Iff!TEHEERAN . 34

N W
0MATERILOEML

DEAD/BRNO
CDPVCIANIA081618/858.A55,8050k1111783

GRATEFU
1

THE BLACK KEYS El Camino A
NONESUCH/WARNER BAK m, 61

ll 19 illf!IllnitIMIST., Sigh No More A
..w 146

0 is OF MONSTERS AND MEN My Head Is An Animal gb "
13 16 MUSE

NELIUN.VWARNER BROD
The 2nd Law 18

17 0 KID
TOP DOG/ATLANTIROCKC/AG

Rebel Soul
11

0 8 ROBIN POOD/TDP ditiVOUARECIDFNEMt U/002r 5

to LANA,DE..IMA Born To Die gb ,
NEw 0 TOMAHAWK

IPECAC
Oddfellows I

0 21 ALABAMA SHAKES Boys & Girls 41

19 22 112-1.mcYWZFUNDEAD Notes Flambe Underground 4

22
23 !-!)!°°,..5114 Celebration Day it

20 24 1,1,111VILI.,MELltredadDivine:TheRarydteRid06 4

0 2s !Aii. RELIGION True North 2

25 26 mf.,ifizMURPHYS Signed And Sealed In Blood 4

0 27 MIT California 37 42

0 0 r11!1u9112rtagi/orSugar Man ISQuildIrad0 5

35 0 DEFTONES
REPRISFAVARNER BROS.

Koi No Yokan 12

34 30 AT- Ws/CANVASBACK/ATLANTIC/AG
An Awesome Wave

INFECTIS/CANVASBACK/ATLANTIC/AG 7

36 0 LANA DEL6[01V REY
anernek/1106/161

Paradise (EP) 12

nE
03 DOORS DOWN The Greatest Hits

REPUBLIC 5

33 33 AWOLNATION Megalithic Symphony
RFO BULL

66

48 C SOUNDGARDEN King Animal
OWN FOUR/REPUBLIC

12

0 3. F112FNCE+ THE MACHINE Ceremonials w Mx 66

44 36 LIPIElsretrel mos
Living Things 32

RE 0 MBLEMATCHBOXC/AG TWENTY
EM/ATLANTI

North 21

RE 0 HALESTORM The Strange Case Of...
ATLANTIC26 22

49 0 GARY CLARKROS. JR. Blak And Blu 15

41 40 THREE DAYS GRACE Transit Of Venus 18

4E 1111rtgimpABLE Wolfs Law415 2

0 i' l'iti9fwv/irgrarF
Blunderbuss 31

RE
0STONE SOUR House Of Gold & Bones: Part 1

ROADRUNNER
14

38 44 :21112( Coexist 17

47 45 !au,gToftftCILTpini,DRIASaga: Breaking Dam:Pan2 12

4D46 70TiPT Reborn 2

24 47 vn.:IL TENGO Fade 3

RE

CENEDIA
Blood0 INTURY ISTH MOMENT 21

50 e TAME IMPALA
MODULAR

Lonerism 10

RECDSOUCK Ork:Vciume EMsk From DellBOOrighaSeria
HBONDTRA/FUELED BY RADER

3

.10

Tegan
And Sara
Rock
Charts
Identical twin sister duo Tegan and
Sara storm onto Top Rock Albums
at NO.1, and the Billboard 200 at
No. 3, with Heartthrob, landing
the twosome its top Billboard 200
rank and best sales week. The set
launches with 49,000 copies sold,
according to Nielsen SoundScan,
eclipsing the pair's previous best
Billboard 200 placement and sales
frame, established when Sainthood
opened at NO. 21 with 24,000 sold
the week of Nov.14, 2009.

Heartthrob lead single "Closer"
concurrently bounds 40.16 on Hot
Rock Songs (after previously rising
as high as No. 36 two weeks ago).
The song spends its 14th week on
the Alternative airplay chart (38-
37) after reaching a peak of No. 30
in November. It enters Alternative
Digital Songs at No.14 and Rock
Digital Songs at No.17 with 17,000
downloads sold (up 180%).

HBO's TV series "Girls,"
meanwhile, continues to influence
Billboard charts. After the series
prominently featured Icon Pop's
"I Love it," featuring Charli XX,
on its Jan. 27 episode, the song
jumped 12-10 on last week's Dance/
Electronic Songs chart; it vaults
to No. 6 this week and enters the
Billboard Hot too at No.69. The
show's Feb. 2 episode closed with
Oasis' "Wonderwall," which spent
10 weeks at No. 1 on Alternative
in 1995-96.11 re-enters Rock
Digital Songs at No. 50 with a 75%
increase to 8,000 downloads sold.

-Gary Trust

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



HOT R&B/HIP-HOP SONGSTM
TITLE
PRODUCER NON...MITER,

Artist
IMPRINT/PROMOTION LABEL

Al
ItIETEsTotEslantrec'sittle7: Feteee7 1 18

6 3 PuKIN PROBLEMS ASAP Rocky Feat Drake, 2 Chainz & Kendrick Lamar
NS IRASERSASHFRUSGARRFIT.RANAMIERPSABLICKICRIBI ASMINORIGIMOUPOLOGROADOCA

3 15

3 2 3 DIAMONDS Rihanna
STARDM,RENNV BLANCO IS.FORLER.B.LEDRIMAERINSEN,T.F.DERMANSENI SRPADEF IMAIDINSIG

A... 1 19

2

. . _

4 4 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
AOCIA KEYS,IIINASMR.S.101111ALICIA K0/5.1.11HASNER,SREMIATIAARAINSOUIER) RCA

2 23

5 5 SUIT & TIE Justin Timberlake Featuring Jay Z
TRIBALAND,OwIRLARCAOCOM2011010101L01.0.01130HIRIMEH0011.1101010.11501C511.LI RCA

2 4

14 6 6 LOVE ME Lil Wayne Featuring Drake & Future
I.115.11.1.1/ARGRA80.CORIERILDRAISUINALELDRIALWAIMISII.00AU MIND NONDIOS.ONFURFNRIC

6 3

6 7 SWIMMING POOLS (DRANK) Kendrick Lamar
T.MINDS (NADCSWORTUT.WILLIAUS.N.S.TIIARAM) TOP DAWD/AFIERMATNANTERSCO.

3 26

7 8 8 I'M DIFFERENT 2 Chainz
121 MUSTARD 0.Epps.O.MCFARIARE) DEE IAWIIIRA4

6 22

10 11 IOALL GOLD EVERYTHING Trinidad James
DAOLUSPIl IN.WILLIAMSI THINGITSAGAME/DEF 011/0110

9 10

17 12 0 POUR IT UP Rihanna
0.4110 wIll 100E40-00 01.1.WILLIA/A5111. EN.111.01110.13N0105110000 SRPCOEF IA1A AMC

10 7

9 9 u ADORN
MEL 111.1PINENTE0 BYSTORWERACIP(IliCPR'CI

1 40

15

8

14 POETIC JUSTICE Kendrick Lamar Featuring Drake
SWALE ISODIDAORDIANDLINAA.GRANAMISNARRS III I Dr.V.OrSLURS1 MP DRAGAFTERMAIWINURSCOR

12 15

10 13 CLIQUE Kanye West, Jay -Z, Big Sean
1R110,10YEST IC.HOLLIS,SMANDERSOKICOINESI.S.C.CARTER.AESAUNlIEROr 0 6.012.0./00101/111106

A 2 22

It
13 14 IrILTITARITIEIRI.InSHER.BWILLIAIA AN,R00.4 Li11.0"Iliptyvne Fgsteu r ingteDnIgii!

7 22

13 15 15 THINKIN BOUT YOU Frank Ocean
FRANK OCIANATATIOR *RANK OGEANATATLOR) OFF IAM/IDILIG

7 47

16 0 0 WICKED GAMES
DOCAAIONTAGNESAINEMERNO IATESFAYACAIONTAGNESEAUACKINNEll

The Weeknd
ROMPUBLIC

13 17

18 11121 17 BALL T.I. Featuring Lil Wayne
RICO LOVE.EARL AND 1 (C.111AR1/01R-RICO LOVU.NOOD,E.CALID01,1CARTERI WAND 10011/ATLANTIC

11 16

12 18 ,e BANDZ A MAKE HER DANCE Juicy 1 Feat, Lil Wayne & 2 Chainz
MIKE WILL 11031.0,11.11/111011511.HOUSTON,D.CAR1ER.T.EPPS) KEI/OSABE/COLUPARIA

6 31

24 0 0 NEVA END
MINE WILL MADE 4 01.WILBURN.M.L.WILLIAMS 11,P.R.SLAUGHTER)

Future
AVE REEBANOZ/EPIC

19 11

25 0 0 WHO BOOTY Jonn Hart Featuring lamSUI
RAW WOW IDIGRIMLLAA.WILLIALIAN.KHARROLICH) COOL N O CARTEL/EPIC

20 14

20 0 21 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
IMONIALRESEDPUICANOMALATESFAYE.C.MCNIALMEA61LUIE10011605SEUMPRISO ROSTRIIIIIATIANDC

15 19

21 23 22 DON'T JUDGE ME Chris Brown
THE MESSENGERS T.M.BROWN.N.ATWEN.A.MESSINDERM.PELLI.ERI RCA

18 25

19 24 23 LOVE SOSA Chief Keef
YOUNG CHOP (N.0O2ART.T.PITTAAN) GLORY BOWINTERSCOPE

16 11

28 0 0 BATTLE SCARS
PRO I 14.1.0,6.SFBASTIAN,D.R.14011111

Lupe Fiasco & Tly8rItti,74 24 13

22 25 25 GUAP Big Sean
IDAIIMISRUISDADA..11.111101111UVAMAILIMARNAGMALUIPTNIUNAMAMEIDI 61.1.14.1

2i 14

- 0 26 DOPE Tyga Featuring Rick Ross
.021341/00,04R210.00ERNINC0011S.:4.1000001R.C1C011000 ,01I.112i1,05110.012101

19 2

30 0 C BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOIRAWAY1070LICKWORTNACSPEARS.BRAUNANDAHL,LIVINE.SCHMIDO TOP DAWG/AiTERIIATHANTERSCOPC

27 15

35 0 0 CAN'T HOLD U.........!.Macklemore & Ryan Lewis Feat;,!Icalilottn. 28 11

33 31 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
RAE. (R.NAGGERTY.R.LEIVISMIALMERT) MAC10.010RE/A0A /SUB POP

29 17

ql 0 0 !-.?.7a5,17,941.!...,.,-sox.L.s. Rihanna Featuring Future30 10

29 29 31 511:Le.o1,63TI°NexersTerlextif,11,P.Cre'on3iw.em¢)WiZ intirolL& lii6;=61 24 20

26 28 32 WILD FOR THE NIGHT ASAP Rocky Featuring Skrillex
SIG0.1.011/RavERS.110OREWALWR0.011110.02PARE00010041PR4OOROU A0111011000(iPOLOGROWA5RCA

26 3

32 411) 0 !i'°Lnis.,1;!:IiINOMIGAL IM.I.PILENTFL.I.DOPIESSISA.ALUDO.P.PESCOI BYSTORMAILAftit!
32 11

37 0 0 TRUST AND BELIEVE
ACAMPER,IR..G.BANNS IILIA.COLF,D.CALIPER. IR..I.WILSON.L.BANKSI

Keyshia Cole
GEFEEXINTERSCOPE

32 12

36 0 0 LOVE AND WAR
ACAMPER. IR. 111.RIDDICALDANIMAJA N)RASIO

Tamar Branton
STREAMLINE

13 9

49 0 0 MY LOVE IS ALL I HAVE
wAORRISMORRIS.C.WILSON (WMORRIS.C.WILS010kwILSON,U.PARAN1

Charlie Wilson
RCA

36 7

34

,I,1

38 CD WE STILL IN THIS B..* B.o.B Featuring T.I. & Juicyl
MK MIIII.I.R.15111.6. A111.1.1.51111.141001.001.111.1A.DINSTIE AIRFIROLEASMONNUARACIS

29 4

39 0 BRAND NEW YAA.EME.SANDE) Alicia KeysRCA
ALICIA KEYS (ALICIA NE

37 10

43 41 0 BACKSEAT FREESTYLE Kendrick Lamar
1.111.110Y (KAOCIONORTACNOLLIS) TOP IMWD/AFTERMATRANYERSCOPE

29 15

27 34 40 LONG LIVE A$AP ASAP Rocky
111110.1.0LOGRI4INAC0.M0RSILSOGR.I.010.R01146101.260141.1.1.111 40.31.11.0.0.1.110.1

V 3

45 0 0 MONEY TREES Kendrick Lamar Featuring Jay Rock
DOAN IISOLICKWORTNANATCIEJMOONGFAARANCEALEGRARDA.SCA.1) TOP DAWADRERMATIONTERSCOPF

35 15

B UGATTI
NOT 11511DINOT LISTED)

Ace Hood Featuring Future & Rick Ross
WE THE REST/YOUNG MONEY/CASH MONVMPUBlIC

42 1

B AD ASS Kid Ink Featuring Meek Mill & Wale
MUDGE/DISE IBICOLLINADMONICAMERYARINILLIAMS.O.AKINTIMENINI LINA ALUMNI GROUP/BB/RCA

HATE REIN' SOBER Chief Keef Feat. 50 Cent & Wiz Khalifa
YOUNG CHOP fiCCO2ART.1.POTIAAN.C.A1ACKS011, JR.,C.1111011A22 GLORY BOYVINIERSCOPE

REPRESENTIN' Ludacris Featuring Kelly Rowland
ICIONSKRICOl0VEICABR0061.4.50100R.RK0 LOVE,EROMANOAMULE.101110N9 01P/O1F1A100/10

W1NG$
R.L1WISMNAGGERTY)

Macklemore & Ryan Lewis
MACKLEMORE/AVA

27 2

37 7

28 18

46 2

YOU &I Avant Featuring Wyatte
KANKAVANTANENRY CuAVANT,KJONNSONA..HENRY) 0B/CAPITOL

SHE DON'T PUT IT DOWN Joe Sudden Feat Lil Wayne & Tank
MAIN. U.RUDOEN3ANK,O.CARTER y.WILLIA110 CONE

46 11

44 3

SOEMIESHOUTREMIX viDarn&BitiefStersteatRittiogWaleFloReFlanleblrebe&gdRf
DIGROVREY REEI,DASE NAGA SOADAMAIMARTENSAIMPOSTEC.NOLLAIMALPUIRS.00ARTFRI OCEPSEOPE

READY Fabolous Featuring Chris Brown
DERDINFROGROMARDIODIUS.ANNAIAMONPAMOSOIMINICSOULOSSIKABADMII [KM 51.1/OFF AMONG

49 1

40 2

LAST THIS ARTIST
WM ma imPRINIVOISTRIBLITI. Goa

0E0 CHARLIE WILSON Love, Charlie
RCA

, ASAP ROCKY Long.TivergeP
AgAp woRLoWIDE/POLO GROUNOVRCA

3

0 41) MACKLEMORE & RYAN LEWIS The Heist
kolcKLEmoRE

17

0 RIHANNA Unapologetic
SRP/DEF MA1/101M6

0 ii

0 5 KENDRICK LitAnA$MogigAkid, m.A.A.d city
TOv

15

0 A ALICIA KEYS Girl On Fire
RCA

it

6 7
T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

7

10
0 2 CHAINZ Based On A T.R.U. Story

Off lAWIDING 25

9 THE WEEKND Trilogy
MO/REPUBLIC

,...es, 12

8 to WIZ KHALIFA O.N.I.F.C.
ROSTRUM/ATLANTIC/AG

9

, AARON NEVILLE My True Story
BLUE NOTE

2

14
0 KEYSHIA COLE Woman To Woman

GEFFEN/I6A
11

12
0 CHIEF KEEF Finally Rich

GLORY BOWINTERSCOMAGA
7

AEI
0DESTINY'S CHILD Love Songs

MUSIC WORLD/COLDIABIA/LELACY
1

Kaleidoscope Dream
' Nrosti/Eivieck icsmco

ts

0 FRANK OCEAN Channel Orange
OFF DWI.. 30

EMEU SANDE Our Version Of Events
CAPITOL

THE GAME
11E2ERVOIR/DGC/I4A

Jesus Piece

35

01 0 PS BpAREY 00P,t,C.EumolA 4 A 83
0 FUTURE,.AN.,,,,,r 42

0 0 J DRAKE Take Care A 64

20 0 MIMIEY11011031 IWIAbayboRtiutheBestOlfbibbilastm
12

,9 0 NI. .1 oltlyN41..1 .0PN i,n4F,puridoff Roman Reloaded A 44

22 0 MEEK MILL Dreams And Nightmares
MAYBAC.NARDER B.S.

14

21 0 R.E.D
NW!' 7101. 13

27 0 TREY SONGZ Chapter V
SON ROOKALLANTKAG

24

0 0 RICK ROSS nr,,,,,,,tod Forgives, I Don't
MAYBACD/SLIP.N.S11 DIM

27

30 0 M G K Lace Up
ESTIUDIAIAD BOODITERSCOPEALA

17

26 29 TEENA MARIE Beautiful
T. MARY CHRISTINE CUOMO FAMILY TROST

3

29 3,, CHRIS BROWN Fortune
31

28 3,
SOUNDTRACK Project X
WA 1110WER

49

0 32 !ioir2;1711 Thu Carter IV A
24 33

AMES KanyeWelPreseEGC004.4cGuelkemer
G. 0.0./DEF IAMDDING

20

NEW
0JEFFREY OSBORNE A Time For Love

STAR VISTA/sAGLIARo ROAD
1

,B 0 r.KELLY Write Me Back 32

33 36 le G1301 Vicious Lies And Dangerous Rumors
OFF I AM/101.

8

35 17
RINANNA Talk That Talk

P/DEE JANVIOROG

A 63

.:0SE JAMES No Beginning No EndII) m 2

36 33
JAY Z KANYEWFST Watch The Throne
ROC.A.FELLA/ROC NATION/I. 1./111116

A 78

53 0 DESTERSCEILD PlayhstEhevev Dg of ostiny3Ehild
GACOLUMBIA/LEGACY

13

40 0 BRANDY Two Eleven
CHAMELEON/RCA

16

0 0 IAARVIN GAYE S.O.U.L: Marvin Gaye:Volume 2
lEOPATRA00. MUSIC OAG

13

0 43 WeERA503103d & 0310113he3e330335Rde *UMW.]
19

0 ow MARY MARY Go Get It (Soundtrack)
111 BLOfx/COLUMB4

39

41 0 USHER Looking 4 Myself
RCA

34

56 0 YOUNG JEEZY TM:103: Hustierz Ambition
011/0EF IAM/1011.6

59

0 0 ALLEN STONE
STICKYSIDNES/ATO

Allen Stone Is

49 0 Etunii.n.Ltitfee_TheioumsyCannnes(ecti) 0 63

42 ELLE VARNER Perfectly Imperfect
SIBN/REA

26

0 ,, B.0.13PEBELPOC,,...,....,..nc1trange Clouds 40

Happy
Birthday,
Uncle
Charlie!
It's been a big week for former
Gap Band frontman Charlie Wilson,
who celebrated his 60th birthday
on tan. 29 with the release of Love,
Charlie, his sixth solo album. The -
set debuts at No.1 on Top R&B/
Hip -Hop Albums with 44,000 .4

copies sold, according to Nielsen
SoundScan. It's Wilson's second
leader on the album list behind 1,
Uncle Charlie, which debuted and
peaked at No.1 in the March 7, i
2009, issue. Bt

On the Adult R&B airplay chart 1;
(page 77), Love, Charlie's lead
single, 'My Love Is All I Have,
steps 2-1 with a 20% increase to t;
more than 2,000 plays, according 11
to Nielsen BDS. The move marks
Wilson's fourth chart-toPPer, g

with each of his previous leaders ;A
Iresiding at the summit longer than
st ;

its predecessor: "Charlie, Last
Name Wilson spent six weeks at
No.1 in 2005, followed by "There -g 1

GOES My Baby" with nine weeks in
2009, and then "You Are" racked
up 13 weeks in 2010. Time will
tell if "My Love" upholds the
impressive pattern.

Notably new to Hot R&B/HIp-Hop pe
Songs is William & Britney Spears'
"Scream & Shout Remix," featuring
Hit -Boy, Waka Flocka Flame, ill E{
Wayne and Dlddy, at No.49. The
rap -heavy remix is significantly
different from the original version
(which reaches a new peak of No. 3
on the Billboard Hot 100 this week) ;i
and is therefore being tracked Aki

separately. -Rauly Ramirez

.11

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013
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R&B SONGSTM

2

11115 TITLE
WEEK .rmouc. (SONGWRIMO

Artist
IMPRINT/PROMOTION LABEL

DIAMONDS Rihanna A I 18
STARBATEMENNY BLANCO1SSUPLERMLEVINNSIRIKSENYENERMANSENI 511PIDEF IAMADMIL

3 0 2 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS,LIMIASHMSEMAI 1AMCIA KEYSEMHASKER.S.REM IO,MARAI.W.SQUIRI RCA

2 18

1 3 3 SUIT & TIE Justin Timberlake Featuring Jay Z
111119UNMLIRMOMMIEWOCCLIAMERLIOMMOSLMIEGRIERAWIMAINJERAMEIER010.15ELWMINALSCRECSIRM RCA

1 4

7 0 0 POUR IT UP Rihanna
MIKE WILL MADMILIMOINDYILLIAMS ILABARNER17110MASPIIONAMR.FENTY1 SRP/OEF IAM/101MG

4 11

4 4 5 ADORN
MICAH_ 11/1.1PIMENTE0 BYSTORM/BLACIl'Elliggi

2 18

5 6 6 THINKIN BOUT YOU Frank Ocean
RANK OCEAN.SYMMORIFRANK OCEAN,S.TAYLOR) OFF lAM/IMING

a
III.'

4 18

6 0 0 WICKED GAMES
00CMMONTAGNESEJNE WEENNO (ANESEAYE,C.MONTAGNESMOMOCINNEr

The Weeknd
MO/REPUBLIC

5 16

9 . 8 0 WHO BOOTY
RAW SIA007 (D.I.GRIRELL,S.A.WILLIAMS,K.KNARBOUCNI

loon Hart FeasIrleggl, 7 16

8 9 9 DON'T JUDGE ME Chris Brown
THE MESSENGERS KALFIROWN.NAMYEHA.MESSINGERLLELLIZZER1 RU

6 18

13 12 0 LOVEEEEEEE SONG Rihanna FeatXigrA.Igaeo
ELMORE INARILBURN.R.FENTYMANDPEWMOMIACKSONA.S.ROCERSI

10 11

10 10
0 IrPITITZ1INOMIGUELIM.I.PINENTELIDUPLESSIS.A.ALTINORPESCO1 ACtlill'Arel

10 17

12 11 0 TRUST AND BELIEVE Keyshia Cole
MPER. IRMMANKSIMEACOL MIICAMPER.1RAIWILSONMBANKS) GEREEN/INTERSCOPE

8 12

II ® LOVE AND WAR
MCAMPER IP OA RIDOICK L DANIELST BRAXTON/

Tamar Braxton
STREAMLINE

5 9

15 0 0 MMYRSO.MVE ISMSA AILSLOLN (W .HMOAVE YLSOMA.WLSON.MPARAN
Charlie Wilson 13 13

A--
14 0 0 BRAND NEW ME Alicia Keys

ALICIA KEYS (ALICIA KVIS.A.E.SAND0
12 10

16 0 0 YOU & I
KA MO-B/CAPITOLMMAVANT A.NENRY IMAYANTICIOHNSON 1.11HERY)

Avant Featuring Ket(e Wyatt 14 18

17 17 17 M.LA. ()Marian & Wale
TONE THE BEAT BULLY111GRANDBERRYMAKINTRAVONAILICKERI MAYBACN/WARNER BROS.

17 8

0 0 Y AMAZINGSIMPLY
NOT LISTED MT LISTED,

Treamt 18 2

0 FUMBLE soriCrLeoCMNOT LISTED (NOT LISTED)
19 2

I.9

19

18 20 TEARS OF JOY Faith EvanS
CHUCK NAREION,C.KELLY1C.KELLYCNARMONI PROLIFIC/EONS

18 7

20 21 COCKINESS (LOVE IT) Rihanna Featuring A$AP Rocky
5.CRAINFORDELPMLAY.OABERNATIR/MORAWFORMR.FENTY) SRP/OEF IMARDIFAL

18 18

- 0 22 WHEN A MAN LIES R. Kelly
R.KELLY (R.S.KELLY) RCA

21 3

20 0 23 NEWS FOR YOU Eric Benet
EMCEE... Ix IESFIBILEASMIRJAILEINONDAJOIMWALL51 PRIMO RAYEAPPDAII COMMEPEOL

20 4

21 24 0 PYRAMIDS Frank Ocean
MAL AY.FRANK CCEARMKEIVII (FRANK OCUMINOI DEE lAM/IIIIIAL

21 13

24 25 0 DOING IT WRONG
WS IIEBIN CA.GRAIIAILMMIEBIMOJACIFANE

Drake
YOUNG MONEWCASH MONEWREPOBLIC

22 8

RAP SONGSTM
LAST .15 TITLE

PRODUCER ISONDWRITER1

Artist
IMPRINT / PROMOTION LABEL

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
MLEW1510.11ABBERTYA LEW15/ ACKLEMORE/ADA /WARNER BROS.

1 18

3 2 P.KIN PROBLEMS ASAP Rocky Feat. Drake' 2 Chainz & Kendrick Lamar
.S11E1E0 0.5145ERSAISREBIRSCARREITABRANANMERPSHRICKWORTNI APPWORLOWILE/P0504ROUNDMRCA

2 14

2 4 3 I CRY Flo Rida
YMILERNORIANEGIAIRARIMMASECAMMWEIRMANLIARMAIMMILSCRILMERILMORDI wean

1 19

12 0 A LOVE ME Lil Wayne Feat. Drake & Future
NIKE WILL MAORI,. IMEARIERAMANIANIVIALBURNELLINILIANSIAMOCANI MI6 NONE.. NONEWRERIBUC

3 3

5 5
0SWIMMING POOLS (DRANK) Kendrick Lamar

MMINUS ORDUCKWORTKT.WILLIAMS/N.SEETHARAMI TOP DAWB/AFTERMAIII/INTERSCOPE
3 23

4 6 6 DON'T STOP THE PARTY Pitbull Featuring TJR
MR (AMPEREWROZOILSMILARCIAA MARTINEZ GUMEC.WLYN,F,HIRAEATA MR.305/POLO GROUNDS/RCA

3 18

6 7 7 I'M DIFFERENT 2 Chainz
01 MUSTARD CCEPPSIMCFARLANE) DEC IAM/IDING

6 17

9
0 0 ALL GOLD EVERYTHING

MGALL ASIR/ 1NARILLIAMSE

Trinidad lames
TRINKITSAGAME/OFF IME1/10114

8 8

13 0 0 POETIC JUSTICE Kendrick Lamar Featuring Drake
SONALMOUCKWORTAFAICLIMEARRANANASNARRISIIIIMC60117510161 TOP CARMAFTERNATIMINTERSCOPE

9 15

8 9 18 Illiji9illiv ir!r (0/01.5.5.4110MOHX.ONESIS.C. ,11Mlue Wn7,1tS j.s7e1' B 1 5ZZ A 2 21

7 a 11 GANGNAM STYLE PSY
P.IAESANLY.GUN.NYLINB11.5.PARK.G.10001 SCHOOLBOY/REPUBLIC

A 1 19

10 11 12 NO WORRIES Lil Wayne Featuring Detail
DETAIL NACARTER.N.CSISNERMAYILLIAMS.111.PREYANADIA21YOUNO MONEWCASX MONEREPUBLIC

7 20

14 0 13 BALL T.I. Featuring LII Wayne
RICO LOYMEARL AND f 1CIMARRIM IM.RICO LOYEINOOMEOIAMIEMLARMR) GRAND RUSTLE/AE.141C

10 16

11 14 14 BANDZ A MAKE HER DANCE Juicy .1 Feat. lil Wayne & 2 Chainz
MIKE WILL MADE.IT (1A.L.WILLIAM511.1.110USTON,O.CARTER.T.EPP51 KEMOSABE/COLLIMBIA

5 24

19 17,I 0 NEVA END Future
MIKE WILL MADE.IT EN.WILBURN.M.LWILLIANIS II P.M5LAU4IITER1 Al/AREEBANDMEPIC

15 10

16 16 16 REMEMBER YOU WIZ Khalifa Featuring The Weeknd
MEIM ILLEHOMACAIESEMEKMONIACIIMEAMALMIODOUGLASSELIMPKWI ROSTRW/ARAIIIIC/RRP

13 14

25 0 FEEL THISMOMENT Pitbull Featuring Christina Aguilera
MEMELYAMAAMMEMMELEAL5173ECCEAULMMELUNALYX/AWARIERAMMMI 111141BRIZUBSYLI

17 2

15 18 18 LOVE SOSA Chief Keef
YOUNG CROP OCCOZART7PITIMANI GLORY BOY7/INTERSCOPE

15 8

22 0 0 BATTLE SCARS
PRO 1 (WJACOASE LIASTIANANYIARRISI

Lupe Fiasco & Guy Sebastian
1 St & ISTN/AMANTIC

19 5

17 19 20 GUAP Big Sean
IMIMNXIADICPERMILIIMERIKANIINFINAARCUIEMOWNEMMICAMMEMCKEIA1155M40107RIA smarivxmix

17 10

24

NEW

4D 2A DOPE Tyga Featuring Rick Ross 15 2

421 CD BITC,Ill;,)3,ON',T,ICILLLIA4 V V,117.,,,,,owor, ....i2rTigr..igi.L.th.-igrE 22 9

4:D CAN'T HOLD USTYRIEWIS) Macklemore & Ryan Lewis Featii2v.Dtt
1EWIS 113.11ABGER

23 1

NEW
CDSAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert

RIEWIS IMNABBERTICRIEWIMM.LAMBEAT) MACKLE41011E/ADA/^5518 POP

24 1

23 23 zs CELEBRATION Game Feat. Chris Brown. lYga, Wiz Khalifa & Lil Wayne
SAPOIAYLOROMMPOWN.M.NAMIDASTEVENSONMOIRTER.C.LIMOLIA71KRIBI REZERVOIR/DOCANIEMSCOR

19 19

R&B ALBUMSTM

fl
ARTIST
IMPRINT/DISTRIBUTIN4 LABEL

III
I WK

Title

CHARLIE WILSON Love, Charlie

WKS Oh

CNARI

RIHANNA0. Unapologetic 4

L3 ALICIA KEYS Girl On Fire 4

4 p5yfFEKNo Trilogy 4

© 5 AARON NEVILLE My True Story 2

6 KEYSHIA COLE Woman To Woman0 GEFFEN/CA
4

new 0 DESTIWORLNY'S CHILD
MUSIC D/COLUMBIA/LEGA

Love Songs
CY

1

111) 8 Mei /1.1r x ICURCA
Kaleidoscope Dream 4

0 FRANK OCEAN
DER 1/1A1/101MB

Channel Orange 4

0 0 EMELI SANDE Our Version Of Events
CAPITOL

4

0 0 BEYONOODCEPARKWXOLUMBIA
4 A 4

9 0 ARISTA/RCA
WIENEYHOMION IMBI5LINALCItieeSICIMIneYHOUS100 4

10 0 NEO-YO
MOTWN/MAO

R.E.D 4

13 0 TY SONGZ
SONREGBOOK/ATLANTIC/AG

Chapter V 4

12 15 TEENA MARIE ,Beautiful
THE MARY CIIRISEINE BROCREAT FAMILY TRUST/

3

14 16 CHRIS BROWN Fortune
ncx

4

NEW el JEFFREY OSBORNEVISTA/SAGUAROADRHYTHM/ ASAGU ATimeRO For Love
STAR RO ROAD

I

is 0 R. KELLY Write Me Back 4

16 19 RP/I
CEF IAM/IDIAIL

Talk That Talk
5R

A 4

4D 20 JOSE No Beginning No End 2

RE 4:1) DISMITIOKB PialiStAlleVeryBeitaCeStinYSCIlid
COlUMBIA/LEBACY

3

20 el BRANDYCHAMELEON/RCATwo Eleven 4

CO 0 MARVIN GAYESIC 5.0.GUld Marvin Gaye VoluMe7
CLEOPATRA/50NY MU CM

4

e 24 MARY,lis.R.AY Go Get It (Soundtrack) 4

21 0 UviiSHER Looking 4 Myself 4

RAP ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title con. 11545,X

0,1,TVITgo-Igs'ILIve.A$AP 3

0 0 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

17

0 3 ,,,!:11V(erolLoal kid, m.A.A.d city ts

4
4 T.I. Trouble Man: Heavy Is The Head

GRAND RUSTLE/ATLANTIC"
7

6 CI MINFtZ Based On A T.R.U. Story 25

5 6 rosii!Ttgit O.N.I.F.C. 9

7 0 PITBULL
51111.30S/POLO GROUNDS/RCAGlobal

Warming 11

8 0 CHIEF K
GLORY BOWINTEEERSF COPERGA

Finally Rich 7

9 MIE III/D4C/t1
Jesus Piece a

I( w 0 Rt:1&;LI MIL Love Hope War I

10 11 POE
POE BOYRIDA/ATLANTIC/A4

Wild Ones 31

ASFBAND7AP1C
Pluto®I® FI/FREUTURE 42

(MC DRAKEYOUNG MONEY/CASH MONEY/REPUBLIC
Take Care A 64-

13 CD ivr.u.v.A.,c-motlittPu..c. 8°188 88168ded A 44

14 4D MEEK MILL ROSDreams And Nightmares
MAYBACN/WARER

14

0 0 RICK ROSSMAYBACEI/SLIMN.SLIOE/DEF 1,2,0,0d1OrgiMeS,
I Don't 0 27

19 MGK
EST1911%/BAD BOWINTERSCOPE/14A

Lace Up 17

17 18 S:NNE/TRACK Project X 39

12 19 !Tr!5,7MIN
Gravity 22

CI 20 17011t 1471/1111 MONEY/REPUBLIC
Tha Carter IV A 75

16 21 ro1.115. dorv9s21"51'21'26C°D"Cr"St221K
20

22 22 miugl.,vickus Lies And Dangerous Rumors 8

0 0 COLT FORD Declaration Of Independence
AVER/16E10ES

22

23 24 rALK,A.tria.F.,I/Jvatch The Throne A 75

0 25 MuriRIi?xxrF3rArill""'TheCmi An578 4 kb.6"1
17

Rihanna
Earns Trio
Of Top lOs
As "Loveeeeeee Song," featuring
Future, skips 12-10 on R&B Songs,
Rihanna becomes the first female
to post three tracks In the new
chart's top 10 simultaneously. (The
tally launched only 18 weeks ago.)
Her reigning "Diamonds" picks
up a 17th week atop the list while
follow-up "Pour It Up" steps 5-4 to
a new peak.

Trey Songz has also logged a trio
of concurrent top IDs on ROB Songs:

"2 Reasons" (featuring T.I.), "Heart
Attack- and "Dive In" all resided in
the top 10 for six consecutive weeks
beginning with the chart's inaugural
frame (Oct. 20.20121.

On Rap Songs, Trinidad lames'
"All Gold Everything" also reaches
a new peak, hopping 10-8 in
its eighth week. On top of the
track selling 44.000 downloads
last week, according to Nielsen
SoundScan, the song was spun
nearly 6,000 times on u.s.
radio, according to Nielsen BD5.
Mainstream ammo -hop stations
played it 4,000 times in that
charts tracking period, granting
lames his first No -1 on the list (see
Billboard.biz). He and A$AP Rocky,
who reached the summit of the
Mainstream R&B/Hip-Hop chart
last week with "F"`kin Problems,"
are the first two artists to top the
chart with their debut singles since
Ca$h Out did so with "Cashin' Out"
in June 2012.

On Rap Albums. veteran
Christian rapper Da T.R.U.T.H.
debuts his sixth studio album, Love
Hope War, at No.10 with 5,000
copies. The set also opens at No. 2
on Gospel Albums (see page 86).

-Rawly Ramirez

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



a
-0

0

_a
La)

HOT LATIN SONGSTM

TITLECER (SONGWRITER)

Artist
114PRIIVPROL1011INILABOL

ElLIMBO Daddy Yankee
151101WO RARER. VELEIENALOALIAODS.D.RIWRILLRIVEROLE5410114, FL COWELICAP110,OR

ALGO ME GUSTA DE TI Wisin & Yandel Feat. Chris Brown & T -Pain
,,DWEIL16.1EDAY 141 MOWRY LUI111.16416.11/1LAVEL DOWEILLDDRI,PRIXO.V.EROWID 11.461FLERREE

POR QUE LES MIENTES? Ito El Bambino *El Patron Feat. Marc Anthony
TOO EL 8,11.1RIXO.L.BERRIOS 'REYES (Eli° 1EL EDIABINOLL.HERRIOS NIEVES) ON EIRE/SIENTE

V AHORA RESULTA
I.D.D411061,11.4ARIOL4 (4.ROSAR101

Voz de Mando
DISARM LE

ZUMBA Don Omar
OREVIDIO RUSK CROUP IKOLAND0.OILIJOINOS.R.MENDEZRXDSILLAS1 ORD11111011WILIOUDIAE

1 16

1 27

1 15

4 16

5 14

9 0 0 COMO LE GUSTA A TU CUERPO Carlos Vives Feat Michel Telo
ADDSIRO.C.DIVES (C.DIVESACASTRO1 DAIRDAVIOSONY MUSIC LATIN

6 3

11 10 0 LLEVAME CONTIGO
A MUR 10..DANTOS1

Romeo Santos
SONY MUSIC LOW

6 18

6 6
0PEGAITO SUAVEaTO EMs Crespo Feat. Fito Blanko

SE/611 WISOAJOAURSIEIRESPOREIBULKOWASHROLIEDDLIERA) FLASIDOW01151RESORIMIROVEREIRM
6 18

9 CABEaTA DURA La Arrolladora Banda el Limon de Rene Camacho
1.01MAL110 OR/10011.CHAVEZ ESPINOZA) DISRAILILE

4 29

ADIVINA
DEL RECORDS.N.TORRES IL.L.DIAZ1

Noel Torres
DEL/SONY MUSIC LATIN

10 13

,11106 BLOW4111011101111WRFEMO01116611445.0,170.1.1000ROW 10.1151.1.154115150NYMION .111
ECHA PA'LLA (HANDS PA'RRIBA) Pitbull

2 28

13 13 0 irti LLORAR Jesse & Joy Feat. Mario Domm
12 ii

1100.6100111ERIALIEM 01D611100 MERU OHRE 4.1111011111.110 DOW/ WARNER WIRD

9 15 et MI PROMESA Pesado
1.1.A.APATALIONTALVO,P.ELIZONDO 0.1.1LIAPATO 1.1011111LY01 DIS0.611.1LE

5 24

12 14 19 POLO yr A DESPEDIRME
BAD SIN/DEL/

Gerardo Ortiz
SONY MUSK LATIN

2 16

14 16 0 INCONDICIONAL Prince Royce
EO U...ROMIG...5..GEORGE,D.SWITACREMI TOP STOP

2 40

17 0 0 SAN LUNESLLUNA11.11MAAREAS (..na DISCOS SASIXAS
Banda La Trakalosa 16 19

4 11 17 MT tIMia.CPSTRO
Carlos Vives

GAIRA/WN/S0111 MUSIC LATIN
1 19

19 18 LA MISMA GRAN SENORA JenM Rivera
LRIVERD MAUD. CAMERA/ FONOVISAILIN

9 13

27 et 0 TE ME VAS
E.01AS ID.R.R0101,6.GOMEE.E.DAVILA 1R./

Prince RoyceSOK.. TOP STOPM 19 4

16 19 20 EL PRIMERLa Original Banda et Limon de 5a1VatLoierra9 8 21

24 0 0 LA PREGUNTA
A.LOADA ALGA11111.LYAREZ4101ADA ALLARIN .O11/1

I Alvarez
NELFLOW

21 13

23 0 0 VACIANDO BOTELLAS Fidel Rueda
E.RUEDD 11.R11E0.1 DISH/ LIIKE

21 20

21 20 23 tIrgil,t2NFUSO Gerardo Ortiz
DEL/SONYMUSIC LATIN

3 54

22 0 24 AMOK EXPRESS Banda Sinaloense MS de Sergio Lizarraga22
KARAM TIMMER/DES ESPINOZA) 12

25 27 0 SE VENDS Alejandro Sanz
LREYES COWELL...HE 4 UNIVERSAL MUSIC L/61110/LIAILE

23 9

31 0 0 LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
A.LIEARRADA.1111ARRADA CL.L.01.) fORODISARDALE

26 10

36 0 0 ME LLAMARE TUVO
E.DAYILII IR.10.11ERHANDRZ.E.DAVILD 1R.)

Victor Manuelie
KOWA/SONY MUSIC LATIN

27 10

38 0 0 ME GUSTABAS
DI MORPHEUS IL.L.DIAZ.E.VIDRIO)

Hnos. Vega Jr.
DISCOS SABRADS

28 6

30 0 29 NUBS BLANCA El Trono de Mexico
VORRES FLORES O.1.010.1 MORALES/ RONOVISMINLE

27 15

32 0 0 TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda
I. ALYDRE16.14R) f6L/01.11.111LE

30 6

37 0 0 CUANDO SE VA EL AMOR
LAVES (MELO 111GARCIA)

Kany Garcia
SONY MUSIC LATIN

31 5

26 31 32 MANIAS Thalia
CAPRA IR.ORNELAS) SONY MUSIC LATIN

26 11

29 36 0 TE DESE0 Wisin & Vandal
NOT LISTED NOT LISTED

29 9

.43 0 0 MORE
URBWROME1R.V.41011E1,RA PZion,

Jory y Ken -V
IRA

34 5

34 35 C SIN n NO VIVO Tierra Cali
FL R011 01.PLANCAR1E1 VICTORINVENELIIISIO

34 10

42 40 0 AMOR REAL Gocho Feat. Yandel & Wayne
CAM IN.D.COLOWLATORRES.DBREOLNEGUILLP NALAVE)

6 20

47 0 0 TODD V NADA Los Canaries de Michoacan
NOT LISTED NOT LISTED DISA/111.1LE

37 3

5 0 0 DAY/.4E0 .4. ART D.SIOITACRU ARMES)
Leslie Grace

TOP STOP
38 5

44 0 39 NECESITA UN HOMBRE Chuy Lizarraga y So Banda Tierra Sinaloense
CLID,RRADD NOME/ ESPIROLO DISMINLE 38 6

qi 0 ao REGALAME UN MUACK Chino & Nacho
RAM!. 11.4.L1111411011 PEREZ11.1.1.1ENDOZ4 0011411111VILLATOR01 1.01CKTEARALE

27 12

40 45 0 BESTS AL AIRE 3BallMTY Feat. America Sierra & Smoky
1- ERNANDEM.L.DIAZASIERRA.I.D.INEURA.E.PERREll RINCON1 LONOVISDARALE

30 18

".-.6
33 41 42 MENTIROSA El Dasa

f I ORSA.I.SEPULVEDD 11.1.11141110) DISVOMIE
32 14

HOT soon CD

NEW C

NEW 0
NEW CD

0 48

0 0
SO

SE ME OLVIDO QUE TE AMABA
C.BENDOSLIF 10.1.1011[1011)

Frank Reyes
PREMIUM WIN

43 i

INFIEL
O1 LISTED INV LISTED)

Karlos Rose
DADA0/1111110/1.11.1LE

44 1

TE AMO (PARA SIEMPRE)
R.LIARTINEZ.R.1.1.11.11101(R.1.11116402)

Intocable
GOOD INNLE

45 2

JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
NOT LISIED (HOT LISTED) FREDDIE

46 1

LE DIO PA MI
.GPIER DERE/ (R.D.PIER GERM

Clasicom
wr:

47 1

AGUAJE ACTIVADO
.11R400 EASTAIIEDD (114110101

Calibre 50
0154/MILE

46 3

MAS Y MAS Draco Rosa Feat. Ricky Martin
04.0060.E.MARTINNORALES ID.C.ROSA.L.GOMEI ESCOLDR.I.SNUR) SONY MUSIC LATIN

ME PUEDES PEDIR LO QUE SEA Marconi A Nieto Con Eiza Gonzalez
ROT LISTED Mr LISTED) WARNER LATINA

49 2

44 2

TOP LATIN ALBUMSTm

.,1 0
ARTIST

PRINVOISTRIBLITING LABEL

ANDREA BOCELLI
SOUR/MOIRE RSal MUSIC LATINO/OW

2 JENN? RIVERA La Misma Gran Senora 8

2 3 JEttl!rrERA Joyas PrestadaS: Pop 49

3 4 -151°34112yERA Joyas Prestadas: Banda 63

5 gRIAMAIFTISTS Las BandasRoman4asdeAmerica2013 2

NEW 0 SOLIDO
MENNE

Inolvidable
1

NEW 0 NOEL TORRES
ONY MUSIC LOIN

La Estructura

el0 GG ,RlamtuoNA Selo Para MujereS 2

NEW 0 ROVIDURCAL Eternamente

no rygIgE MANDO Y Ahora Resulta 8

0 1: MAMA jtiliados Es La Bahia: Lo Mejor de Mana 23

12 0 WINN &F VANDEL Lideres
1.11KKIVOLIL

31

0 0 SIGGNOFREDDIE
El Mundo Se Acabo 7

10 0 ROMEO SANTOS The King Stays King
SONY MUSIC LATIN

13

17 0 slit? tilpli,iNTOS Formula: Vol. 1 p 65

0 0 EttFrtar Con Quien Se Queda El Perro? 51

0 17 rorT:`,`!1:?fS5, # I's 11

14 0 ntlieettarA(M,La Musica No Se Toca 0 IN

13 19 TITO EL BAMBINO Invicto
01.111RUSIDILVONIVERSPL MUSIC

"
LATINONIALF

8 20 yAl!IginTSTS Radio Exitosi El Disco del Ano 2012 16

0 0 ALEJAIIMRNANDE2 Candones de Amon Line Songs 53

11 22 VARIOUS ARTISTS Banda firs 2012 12

16 23 RASIGNAYALAYSUSBRAYOSEELNORIE Regress [leer 8

RICARDO ARJONA rantiones de Amor: LoveSongs
SONY MUSIC LATIN

DON OMAR Don Omar Presents MT02iNew Generadon
00411.410/MADNEIE/LIIALE

23

40

LATIN AIRPLAYTM
TITLE

fRina/PROMIOTIOX LABEL
Artist

n(OPOLE GUONYSTA A TU CUERO° (5100h/es Feat MORI Telo 2
GAIRD/WIOS EDON

VSA/WW1AHORA RESULTS

ZUMBA
ORFANATOMPOIETE/10.1LE

Voz de Mando 16

Don Omar 11

LIMBO Daddy Yankee
EL CARTE1/011101 WIN

16

5 TfitiAtpiENTEN? Thai Bambino.fl Patron reatilart Anthony 15

6 ftEAlEdITL A ['URA La Arrolladora Banda el Limon de Rene Camacko 29

ADIVINAMUSICLATIN Noel Torres
ai 0 0E 1,0111 12

6 0 PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blank°
LASH/FAMOLIS ARTIST/SULIAIR/WNEWISIC

17

g IIALMOMESA Pesado 24

OISOOS MMS
Banda La Trakalosa0 0 SAN SYLUNES 19

no 11 SOLO rtt.t.REApEDIRME Gerardo Ortiz 24

8 12 ALGO HE GUSTA DEM Wisin 5 Yandel Feat.Chris Brown 5 T-PWn
1.11611ETE/111.1LE

27

23 40 LLEVA ME CONTIGO Romeo Santos
SONY MUSIC LATIN

17

12 le IlMIII, Jesse & Joy Feat. Mario Domm u

2
4D DONTYOU WORRY MILD Swedish House Mafia Feat. the Mali

ASTRALWERNSICAPITOL
4

DISO/OLILE
Fidel Rueda0 0 VACIANDO BOTELLAS 20

0 , 11PRIBTGAR La Original Banda el Limon& Salvador Lizarraga 21

15 i 8 plsii,L,nWAllrldLITfer RR I BA 1 Pitbull 28

0 0 LA MISMA GRAN SENORA tenni Rivera
FONOVISMAILE

14

14 20 Y,21-rAttfn. Carlos Vives 19

25 21 LOCKED OUT OF HEAVEN Bruno Mars to

MfAitTrLTuY° Victor manueve II

022
n 11.igit.,,i:mtEss Banda Sinaloense MS de Sergio Llzarraga u

0 24 5rlififeittigLATINOAAILE
Alejandro Sanz 9

0 0 LA PREGUNTA
NELELOW

.1 Alvarez 8

New No. is
Abound On
Airplay
Charts
For only the second time since
Billboard expanded its Latin chart
offering to include genre radio
charts, new No. Is (all different
titles) litter every Latin airplay
subgenre chart as well as the
overall list. Carlos Vives' "Como
le GUSta a Tu Cuerpo," featuring
Michel Tel& jumps 5-1 on the
all -encompassing Latin Airplay
chart. Via de Mando's (above) "9
Ahora Resulta" lifts 2-1 on Regional
Mexican Airplay, Daddy Yankee's
"Limbo" skips 3-1 on Latin Pop
Airplay. Chino & Nacho's -Regalame
on Muack" hops 4-1 on Tropical
Airplay, and Don Omar's "Zomba"
steps on Latin Rhythm Airplay.

The only other time each Latin
radio survey honored a new and
distinct No.1 in the same week was
in the May 3,1997, frame when
Enrique Iglesias-Solo en 5."
Los Tigres del Norte's "Mi Sangre
Prisionera," Fey's "Azucar Amargo"
and Rankle Negron's "Inolvidable"
reached the summit of Hot Latin
Songs (which was an airplay -
only chart at the time), Regional
Mexican Airplay, Latin Pop Airplay
and Tropical Airplay, respectively.
Latin Rhythm Airplay didn't exist
at the time.

Returning to this week's new
leaders, Vives picks up his sixth No.
1 on Latin Airplay and his second in
a row while Voz de Mando achieves
its first N0.1 in its three-year chart
history. Daddy Yankee notches
his second chart -topper on Latin
Pop Airplay behind last year's
"Lovumba (Prestige)." Chino &
Nacho post their fourth frontrunner
on Tropical Airplay, and Omar
scores his 10th leader on Latin
Rhythm Airplay, tying him with
Daddy Yankee for most by a solo
artist -Pauly Ramirez

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013



REGIONAL MEXICAN AIRPLAY"'
LAST 110 TITLE Artist 1m y.,

200 0 g. Vlik,P1L:EZA RESULTA Voz de lAando

0 2 CABECITA DURA La Arralladora Banda Elliman deReneCamacho 34

0 0 MI ADIVINADEL/SONV MUSIC LATIN
Noel Torres 15

a MI PROMESA Pesado
DISA/ULALE

33

IIIII;) 0 SAN LUNES
DISCOS SABINAS

Banda La Trakalosa 27

0 SOLN/DELO VINE/SCAN AUS DESPEDIRPAE Gerardo Ortiz
BAD SI MIC LATIN

25

ED 0 VACIANDO BOTELLAS
DISAINALE

Fidel Rueda 30

8 EL PRIMER WEAR La Orignal Banda el LmondeStivada Manage
FONOVISA/UNLE

24

0 0 LA MISMA GRAN SENORA Jenni Rivera
FORMOSA/UWE

14

to AMOR EXPRESS Banda Sinalcense MS deSergio Lizarraga
ASL/INSA/UALLE

14

13 0 EN RESUMEN
DISA/LIMLE

Banda Los Recoditos 28

12 0 NUBE BLANCA El Trono de Mexico
FONOVISA/UNLE

22

8 n MIRANDO AL CIELO Roberto Tapia 40

0 0 ME GUSTABAS
DISCOS SABINAS

Hnos. Vega Jr. 10

0 0 711 NO TIENES LA CULPA lulion Alvarez y Su Norteno Banda
ASL/DISA/UMLE

u

LATIN POP AIRPLAY"'
TITLE
IMPRINT/PROMOTION LABEL

Artist 0. 01
CHART

1
1111

LIMBO Daddy Yankee 15
EL CARTEL/CAPITOL LATIN

ALGO ME GUSTA DE TI *sin &Yandel Feat. Chris Brown &TiPain 27
MACHETUUMLE

0 0 ZUMBA Don Omar
ORFANATOJNACHETE/UNIL

II

2 0 POR (ME LES MIENTES? Tto El Bambino  El Preto Feat NarcAnthOny
ON FIRE 51,W,

15

5 5 LLORAR Jesse & Joy Feat. Mario Domm
WAPNER LATINA

1

6 0 PEGAITOSUAVECITO Elvis Crespo Feat. Fito Blanko
FLASH/FAMOUS ARTIST/SUMNAPaNFMLISIC

is

00 CCSIDIENETA AIMING CalosksFealMichelTelo 2
WIRA/WIL/SONT MUSIC LATIN

4 I VOLVI A NACER Carlos Vives
GAIRAJWK/SONV MUSIC LATIN

19

th 0 LLEVAME CONTIGO
SONY MUSIC LATIN

Romeo Santos 18

0 10 !!MPI,LATII10/11100
Alejandro Sanz 14

0 3, DON'T STOP THE PARTY Pitbull Feat. TJR
MR. ISS/POLD GROUNDS/RGA

18

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

9

0 0 DONT YOUWORRYOULD Swedish HouseMafia Feat kiln Marlin
ASTRALWERNS/CAPITOL

5

11 FINALLY FOUND YOU Enrique Iglesias Feat. Sammy Adams
REPUBLIC

21

is 1s !ULAN (TCHE TOIERERETCHE TOIE) Gusttavo Lima
PANTANNAL/RGE./SOIN LIVRE/SONY MUSIC LATIN

33

TROPICAL AIRPLAYTM
LAST This TITLE

arTa #0a TITLE LABEL

10. 10 FR: GG

Artist vox DM
0001

REGALAME UN MUACK Chino & Nacho 15
ACHE TE/UMLE

INFIEL KarIOS ROSe
CAGAO/UMLF

12

2 3 RIR OE LES MERTES? TenElBamlino i BMA Feat MarcAntior
ON FIRE/S/ENTE

15

QUE SEAS FELIZ Tito Nieves
TT:PSI-OP

9

0 0 TE ME VAS
TOP STOP

Prince Royce 4

5 0 LIMBO Daddy Yankee
EL CARTEL/CAPITOL LATIN

16

13 0 DAVI
TOP STOP

Leslie Grace 8

o 0 LLEVAME CONTIGO
SONY MUSIC LATIN

Romeo Santos 22

0 0 COMO LE GUSTA A TU CUERPO Carlos Mies FeaL MidelTelo
GAMOW/SONY MUSIC LATIN

2

0 M PUg!, PM FLAI? ESTAS
Fonseca 12

is 0 COMO AGUA DEL CIELO
COPA/LATIN HITS

H.O.M. 9

12 0 NO SOY UN HOMBRE MALO Hector Acola 'El Tonto"
D.A.M./VENEMUSIC

4

0 13 ESTMUSICAS AH Gilberto Santa Rosa
SONY LATINIT

19

14 14 ME LLAMAREIONV TUYO Victor Manuelle
KIYAV MUSIC LATIN

15

, 15 PEGAITOSUAVECITO Elvis Crespo Feat Fito Blanko
FLASH/FAMOUS ARTIST/TWRANENEMLISIT

21

REGIONAL MEXICAN ALBUMS"'
rav MS ARTIST
,errr rr, AIRTIVODISTRIBUTING LABEL

JENNI RIVERA La Misma Gran Senora 8
EIGNOVISAMMLF

2
, JENNI RIVERA

GONOVISA/UMLE

Joyas Prestadas: Banda 48

e 3 VARIOUS ARTISTS Las Bandas Romanticas de America 2013 2

Now 0

510 0

0

SOLIDO
FREDDIE

inolvidable 1

1

8

NOEL TORRES
SONY MUSIC LATIN

La Estructura

VOZ DE MANDO
DISA/UNLE

tit Ahora Resulta

0 0 SIGGNO
FR

El Mundo Se Acabo 7

VARIOUS ARTISTS
FONOVISA/ULME

Radio Exitos: 2012 16

7 , VARIOUS ARTISTS
INSA/UNIE

Banda #1's 2012 12

8 0 RAMON AYALA Y SUS BRAVOS DEL NORTE Regresa El Rey
FREDDIE

8

10 0 GERARDO ORTIZ
BAD SIN/DEL/SONT MUSIC LATIN

El Primer ministro 19

0 , VARIOUS ARTISTS Corridos In's 2012 12

0 0 EL TRONO DE MEXICO
FONOVISA/UMLE

Lo Mejor de El Irmo de Mexico 39

0 VARIOUS ARTISTS Las Randal Romanticas De America 2012
INSAILIMII

51

14 0 LOS.,,,B,Uu ,,K,! S Iconos: 25 Exitos 39

LATIN POP ALBUMS"'
usr THE ARTIST Title

IMP RINT/DISTRIBUTING LABEL

AM ON
CHART

SEW 0 #1 ANDREA BOCELLI Pasion 1
1111

SUGAR/UNIVERSAL MUSIC L ATINO/UMLE

2 JENNI RIVERA Joyas Prestadas: Pop 48
FONOVISAMMLE

0 RICARDO ARJONA Solo Para Mujeres 2
SONY MUSIC LATIN

NEW
0ROCIO DURCAL Eternamente

SONV MUSIC LATIN
1

go s MANA Exiliados Es La Bahia
;NARA. TINA

23

0 0 JESSE G JOY Con Quien Se Queda El Perm?
WARNER LANNA

51

0 ALEJANDRO SANZ La Musica No Se Toca 19
UNIVERSAL MUSIC LATINO/INALE

0 0 ALEJANDRO FERNANDEZ Canciones deAmon Love SONS
SONY IA USIC LOIN

52

0 0 RICARDO ARJONA Canciones de Amon Love Songs
SONY MUSIC LATIN

23

0 is ARJONA Independiente
m f TASIORFOSISAVARRER LATINA

70

NEW
0LOS BUKIS Romances 1

FONOVISA/UMLE

pe
0ROCIO DURCAL Canciones de Amor: Love Songs 19

SONY MUSIC LATIN

0 0 KANY GARCIA
SONY MUSIC LATIN

Kany Garcia 23

6 14 VARIOUS ARTISTS Latino 4'1's 2012 12
UNIVERSAL MUSIC LATINO/LRE

0 THALIA
SONY MUSIC LATIN

Habitame Siempre it

TROPICAL ALBUMSTM
usr THIS ARTIST
BURN MEEX IMPRINT/DISTRIBUTING LABEL

0 ,1,
Title wm

CHART

ROMEO SANTOS The King Stays King
SONY MUSIC LATIN

14

0 ROMEO SANTOS Formula: WM. 1
SONY MUSIC LATIN

66

0 i PRINCE ROYCE # Vs 11
TOP STOP/SONY MUSIC LATIN

4 TITO ^EL BAMBINO^ Invicto 11
ON PIRE/SIENTEMNIVERSAL MUSIC L AT INO/UMLE

0 , PRINCE ROYCE Phase II 43

0 0 GILBERTO SANTA ROSA Canciones de Amor: Love Song
SOW MUSIC LATIN

44

0 0 VARIOUS ARTISTS Canciones De Amor: En Salsa
SOW MUSIC LATIN

2

lz
0GREMAL MALTNADO Yo
uxrvERSALMuvc lf

7

0 9 GILBERTO SANTA ROSA Gilberto Santa Rosa 12
SONS MUSIC LATIN

8 10 TITO NIEVES Que Seas Feliz 9
TOP STOP/SONY MUSIC LATIN

10 0 MANNY MANUEL
I/FREIAUSIC/UNIVERSAL MUSIC I. ATIRO/UAILE

Contra La Marea 12

0 , HECTOR ACOSTA1EL TOMMY' 1,E1 Corazon Abierto: 24

13 0 JOSEPH FONSECA Voy A Comerte El COrd2011 40
VENENILISIC/UNIVERSAL MUSIC LATINO/MILE

0 14 RUBEN BLADES/5E1S DEL SOLAR Todos Vuelvere Live 12
ARIEL RIVAS

e i5 JUAN LUIS GUERRA 440 Coleccion Cristiana
CAPITOL LATIN

gs

O K.,

a

L1

TRADITIONAL JAZZ ALBUMS"'
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title Lass.

SOAK

Troossum Sentimental Journey j

DUKE ELLINGTON In Grand Company 3

COLUMBIA/LEGACWSTARBUCKS

MILES DAVIS QUINTET Live In Europe1969ilhe Bootleg Series Yol.2
COLUMBIA/LEGACY

ROCK CANDY FUNK PARTY We Want To Groove
ID R ADVENTURES

DIANA KRALL
VERVE/VG

Glad Rag Doll 19

FRANK SINATRA Sinatra: Best Of The Best 64
REPRISE/CAPITOL

TONY BENNETT
RPM/COLUMBIA

viva Duets 15

NEW 0 CHRIS POTTER
ECLNDEOCA

Sirens 1

9 TONY BENNETT
RPN/COLUMBIA

Duets II 73

0 to PATRICIA BARBER
CONCORD WZLKOHCORO

Smash

7 u CHRIS BOTTI
COLUMBIA

Impressions 42

0 0 SOUNDTRACKMADISON GATE
Midnight In Paris 60

6 13ROBERT GLASPER EXPERIMENT Black Radio
RUE NOTE

49

10 t4 PAUL MCCARTNEY Kisses On The Bottom 53

13
ell TONY BENNETT
NM. CONCORD

Isn't It Romantic? 42

CONTEMPORARY JAZZ ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING. LABE

JEFFREY OSBORNE A Time For Love j
STAR VISTA/SAGUARO ROAD RHYTHM/SAGUARO ROAD

JOSE JAMES
LUE NOTE

KAT EDMONSON
SPINNERETTF

BRIAN CULBERTSON
VERVE/VG

No Beginning No End

Way Down Low 37

Dreams 34

JONATHAN BUTLER Grace And Mercy is
RENDEVOLISORAGN AVENUE

GERALD ALBRIGHT / NORMAN BROWN 24/7 33
CONCORD JAZZ/CONCORD

EUGE GROOVE House Of Groove 19
sxaNAcxE

ESPERANZA SPALDING Radio Music Society
BIONTUNO/NEAOS UP/CONCORD

RICHARD ELLIOT
ARTISTWOBACK AVENUE

TROMBONE SHORTY
VERVE ORECAST/VG

FOURPLAY
MEWS UPKONCOREI

In The Zone

For True

Esprit de Four

47

34

73

20

PAUL HARDCASTLE The Chill Lounge: Volume 1 33
TRIWIN RI1111.1

THE RIPPINGTONS FEAT. RUSS FREEMAN Buik To Last 23
PEAN/EONE

VARIOUS ARTISTS CoverStory:SmoothlamPlaysTheClassicHits! j
SHANACNIE

MARCUS MILLER
3 DEUCES/CONCORD IATT/CONOYAD

Renaissance 26

SMOOTH JAZZ SONGSTM
ff, XI TITLE Artist WM ON

CURT

120 0 OiAMPAGNE LIFE Gerald Albright / WWI Brown,calls
CONCORD MET/LOG

2 2 BACKSTAGE PASS Paul Brown Feat. Bob James
WOODWARD AVENUE

18

3 THE VILLAGE Lee Ritenour
CONCORD/CMG

19

4 a LET'S BOUNCE Nils
RAIA/TSR

22

o 0 MONTUNO BAY
PRAM FROG

Marc Antoine 19

g 0 WISH I WAS THERE Vincent I ngala
VINCENT INGALA

4

is 0 MACEO!
PATRICK LAMB

Patrick Lamb 4

6

7

g

9

DRIER MY BUIS NAME ME MANNA HOLLER) Richard [Dot
ARTISTRY/MALI( AVENUE

21

SONNYMOON Fourplay
WADS UP/U.14

20

14 0 NO STRESS Paul Hardcastle
TRIPPIN 'N. RHYTHM

2

16 0 YOU'RE AMAZING David Benoit
HEADS UP/CMG

8

u. 0 SMOOTH Cal Harris Jr. Feat. Elan Trotman
.1 INTERNATIONAL

10

is 0ONE FOR SHORTY Acoustic Alchemy
ONSIDE/HEADS LP/CMG

9

22 14 HOUSE OF GROOVE Euge Groove
SHANACNIE

24

th
0NEVER GIVING UP David Wells & Chris Gelth

TIMELESS WORLD
9

Data for week of 02.16.2012 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM /BIZ for complete chart data 0



CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM
THIS ARTIST

WEEK IMPRINT DISTRIBUTING LABEL

1 NUS

2

NEW 0

TM

Title

VARIOUS ARTISTS Fifty Shades Of Grey 21
PITOL

SOUNDTRACK Downton Abbey: The Essential Collection 9
CARNIVAL/MASTERPIECE/MC.

Rt,G1,,Igt,J.M5BAtEMendelssohn: Felix & Fanny

00
0
0

e7

VARIOUS ARTISTS Lifescapes:Clasical Stress Relief
LIFFSCAPFS/M000 MEDIA

48

1.1WLEWOUTSzroruniuentinimusteouSSTiPHOM Egarteletconto
,Jocicor,co.,

SOUNDTRACK
CARNIVAL/MASTERPIECE..

SOUNDTRACK
FOCUS FEATUREWARK0

3

Downton Abbey 50

Moonrise Kingdom 37

NEW 0

NEW 0

EECMIWSIONI YDd
cus.cs

SOUNDTRACK Quartet
DECCA

7

7

10

13

10

IL

0

AURIIINENONZONASMININOSSMUMAIN Wouttellynaltder
DO/DECCA CLASSICS

16

JOYCE OKIONATOALL COMPUISSO BAROCCO DramaQueens
VIRGIN CLASSICS/DAI CLASSICS

AUDIOMACHINE
PU01.0111.0

13

Chronicles 32

FRAIGNELSEAmosTiviEfoinPHILHARMONK NeuPhrskonzat 2013
SONY CLASSICAL/SONY MASTERWORKS

5

14

0'1
IDIEDICTINESDEROMQWENOFSPOSTLES AiertAtEpheas
DFCCA

11

AISUMUISTOYNABAIRIKWARBRANIVRAK Elsy/CalteDIGoorli
DECCA/DG/DECCA CLASSICS

12

CLASSICAL CROSSOVER ALBUMSTM
LAST ARTIST Title

IMPRINVOISINIBUTING LABEL

vas ON
CURT

NEW ip ii,.. ANDREA BOCELLI PasSione 1

'

NEW
0ANDREA BOCELLI Pasion

SUGA RAM VERSAL MUSIC LAT INOMIALE

-
I

LINDSEY STIRLING Lindsey Stirling
BRIDOETONE

20

THE TENORS Lead With Your Heart
VERVE/V4

3

0 , THE PIANO GUYS The Piano Guys
MASTERWORKS/SONY MASTERWORKS

is

0 0 MORMON TABERNACLE CHOIR Teach MeToWalk Innie Light.
MORMON TABERNACLE CHOIR

5

JACKIE EVANCHO Songs From The Silver Screen
S./COLUMBIA

la

0 0 ANDREA BOCEUJ Concerto:One Night In Central Pad(
5118811/DECCE

64

L VOLO We Are Love0 IENTOR/OATICA/OPERA
BLUES/INTFRSCOPE/IOA

n

5Lo2CELLOS In2Ition
MASTERWORKS/SONY CLASSICAL

3

12 0 JONATHAN & CHARLOTTE Together
SYCO/COLUMBIA

14

le) 12 TWO STEPS FROM HELL Skyworld
TWO STEPS FROM NELL

9

LI Is CHRIS MANN Roads
FAIRCRAFT/KPLIKIC

14

0 l4 LUDOVICO EINAUDI
PONDEROSA MUSIC AND ART

In A Time Lapse 2

IS
0LONDOSPHIUMRMONICORCHISRA 111eCoaleadeAmellusk2

MS

in

WORLD ALBUMS"'
LAST

WEEK

3

ARTIST
MPRINT/DISTRIBUTING LABEL

#1

Title

CELTIC WOMAN
ANHATTAN

Believe 54

0 0 SOUNDTRACK The Descendants
TN CENTURY FOX FILLIS/ECN/SONE CLASSICAL/SONY MASTERWORKS

62

0 0 VUSI MAHLASELA Sing To The People
ATO

2

0 4 RED BARAAT Shruggy A 2

5 DEAD CAN DANCE AllaSt8515 25

0 0 VARIOUS ARTISTS Lifescapes: Just Relax: Maui 44

10 7 CELTIC THNDER
CELTIC IIIUNDEDEU CCA

Voyage 49

8 s VARIOUS ARTISTS Lifescapes: Afternoon In Paris
MOOD MENA

46

0 0 GAELIC STORM
LOST ALAIN

Chicken Boxer 17

RODRIGOO Y GABRIELA AND C.U.BA. Area 52
RUBEWORKS/AT

34

5 II CNBLUE Re:BLUE: CNBLUE 4th Mini Album (EP)
FRC

3

NEW 0 VARIOUS ARTISTS
SUBLIME MBOMOU

Pop Yeh Yeh I

E 0 NOLWENN LEROY Nolwenn
MERCURY/DECCA

3

RE 0 ANTIBALAS
°AMORE

Antibalas 14

... .......

U

13

RE Q
O 0
© 0
O 0
O 0
0

TITLE
IMPRINT/PROMOTION LABEL

Artist

WHOA SHALL I FEAR (GOD OF ANGEL ARMIES) Ctrs Tomlin 70
IXSTEPS/SPARROWANI CMG

ONE THING REMAINS Passion Feat. Kristian Stanfill
SI XSTEPS/SPARROW/EMI CMG

I NEED A MIRACLE
ESSENTIAL/PLG

27

Third Day 23

REDEEMED Big Daddy Weave 3B
FERVENT/WORD-CURD

YOU ARE I AM MercyMe 24
MINIUM

10,000 REASONS (BLESS THE LORD) Matt Redman 46
SI XSTERS/SPARROW/EMI CMG

NEED YOU NOW (HOW MANY TIMES) Plumb 32
CURB

FORGIVENESS Matthew West 35
SPARROW/EUI CMG

YOUR LOVE NEVER FAILS newsboys 22
INPOP

KINGS & QUEENS Audio Adrenaline Is
MIN TRADE

PROMISES Sanctus Real 23
5048808/8111 cos

WHO YOU ARE Unspoken 29
881191CITY

GOOD TO BE ALIVE Jason Gray 4o
CENTRICITY

JESUS IN DISGUISE Brandon Heath 28
1.10N09098/11EUNION/888

ALREADY THERE Casting Crowns 16
810015TREET/REUNION/819

STEAL MY SHOW tobyMac 12
FOREFRONT/B.10AG

WORDS Hawk Nelson Feat. Bart Millard
RAIN TRAIN

YOU ARE Colton Dixon 16
19/SPARROW/EMI CMG

RECKLESS
BE NAIL

EVEN IF
C/TOOTH A NAIL

WORN
REUNION /PLG

Jeremy Camp 2o

Kutless 23

Tenth Avenue North 7

CARRY ME Josh Wilson 5
SPARROW/EMI CMG

MIDDLE OF YOUR HEART for King & Country 5
FERVENT/VA/RD-CURB

GOLD
SPARROW/EMIGAO

HIS KIND OF LOVE
HRVENTAV00001103

Britt Nicole 3

Group 1 Crew 17

GOSPEL SONGSTM

TITLE
IMPRINT/PROMOTION LABEL

ISMS TAKE ME TO THE KING Tamela Mann 37
TELEMANN

0 HOLD ON lames Fortune t 1101 Feat. Monica & Fred Hammond
En WORLD/LIGHT/EONE

36

ITS NOT COLUMBOVER ( IAWHEN GOD IS IN IT) Israel & New Breed
INTEGRITY/

34

4 4

5

0 6

LIFE&FOOR(YOU DORI MOM MOH) John P. KENN Hex tee
KEE/NEW LIFE

34

AWESOME Pastor Charles Jenkins & Fellowship Chicago
INSPIRED PEOPLE

53

TESTIMONY Anthony Brown & group therAPy 31

0 0 YOUR BEST DAYS YET Bishop Paul S. Morton
EE1111,91/0011i/EONE

16

7 a TURNINGSP AROUND FOR ME VaShawn Mitchell
NI GOEL

29

10 9 GODS UP TO SOMETHING GOOD Mart Ramsey &The NCCFamilyChoir
PRAYER CLOSET/FORE

22

8 ID SHIFTING THE ATMOSPHERE Jason Nelson 57

0 11 GOD'SG
TIONOT

IT 1 M055
PAIAM/KA INSPIRA

27

D I2 I'VE SEEN HIM DO IT Kurt Carr & The Kurt Carr Singers
VERITY/RCA INSPIRATION

10

15 0 SUNDAY MORNING
MY BLOCK/COEIDABIA

Mary Mary 13

13 14 YOU REIGN William Murphy
RCA INSPIRATION

20

0 0 GOD WILL MAKE A WAY Shirley Caesar
LIGHT/FONE

4

0 0 GREATER IS COMING
MAK

Jekalyn Carr 20

16 17 LORD OF ALLSPEL/LIGHWEONEJ.J. Hairston & Youthful Praise
EVIDENCE GO

17

0 0 JESUS WILL
EMI GOSPEL

Anita Wilson 13

0 0 ral ABIDEMALACO
Lexi 3

0 0 CLEAN THIS HOUSE
DOOR 6

Isaac Carree 3

0 0 DRAW ME CLOSE/THY WILL BE DONE Marvin Winans
NW

21

0 0 MAUD IDONTLOOKLIKL.. Bishop Richard 11r. Clean' While
Flow

12

0 0 I WILL LIFT HIM UP
F HAMAIOND/RCA INSPIRATION

Fred Hammond la

0 0 IMAGINE MEMC50020EE Alexis Spight 6

0 25 EVERY PROMISE Earnest Pugh Feat. Lalah Hathaway 9

ARTIST
IMPRINT/DISTRIBUTING LABEL

f1 COLTON DIXON A Messenger I
IR/SPARROW/EMI LMG

CHRIS TOMLIN
SIKS.S/SPARROW/EMI CLIG

VARIOUS ARTISTS
PROVIDENT/WOR.URB/Dal CMG

Burning Lights 4

WOW Hits 2013

CASTING CROWNS The Acoustic Sessions {Volume One)
BE. STREET/REUNION/PLO

DA T.R.UX.H. Love Hope War
MSVINFTNITY

TORO MAC Eye On It
FOREFRONT/EMI CMG

REJMOKLECITIEDPERIMENT (ampfreWorship8Ormunirykimaghed
REND COLLECTIVE EXPERIMENT/INTEGRITY

19

2

23

1

CASTING CROWNS Come To The Well
BEACH STREET/REUNION/PEG

THIRD DAY Miracle
ESSEWIA11010

FICTION FAMILY Fiction Family Reunion
ROLE RIDOE/WOR.URB

68

13

KIM WALKER -SMITH Still Believe 3
JESUS 0.11301.INT.ITT/PLG

irriGAITHER VOCAL BAND Pure And Simple 15
. IHER/EMI CMG

JAMIE RACE One Song At A Time
GOTEE/CIA/PLG

72

LECRAE Gravity
REACH/INFINITY

CHRIS TOMLIN How Great Is Our God
ST PARKIN/NMI CAW

MEREDITH ANDREWS Worth It All
RD -CURD

TENTH AVENUE NORTH The Struggle
REUNION/KG

20 m FOR KING & COUNTRY Crave
FERVENT/WM.1MB

LOOOTVENAIL/EMIAND CMDEATH Between Here & LostTH G

14 20 JESUSJESUS CULTURE WITH MARTINSON Liw From New York
CULTURE/INTEGRITY/COLUMBIA/PLO

22

64

2

24

50

24

MATTHEW WEST
SPARROW/El/1M

Into The Light 19

28

BRITT NICOLE Gold
d 0P ROW/EMICMG

45

MERCYME
FAIR TRADE/PLG

The Hurt & The Healer

ISRAEL & NEW BREED Jesus At The Center: Live
INTEGRON/COLUMBIA/PLG

37

25

18 MATT REDMAN
SIXSTE050.040ROVVIMI CMG

GOSPEL ALBUMS
LAST Txls ARTIST

WEEK WEERIMPRINT/DISTRIBUTING LABEL

As 0 it! GG VARIOUS ARTISTS WOW Gospel 2013 2
WORIWCURB/MAICNIG/VERCP0. INSPIRATION

10,000 Reasons 60

Title
LHARi

DA T.R.U.T.H. Love Hope War I
XIST/INPINITE

01 0 TAMELA MANN
TILVIMANN

Best Days 26

0 4 KURTCARR & THE KURTCARRSINGERS Bless This Muse
VERITY/RCA IN.IRATION

2

3 5 LECRAE Gravity
REACWINFINITY

22

ISRAEL & New BREED Jesus At The Center: Live
INTEGRITY/COLUMBIA

26

7 MARY MARY It (Soundtrack)
ME BLOCILKOLUMBIA

39

0 JAMES FORTUNE & Fiv
PM WORLD/LIGHT/EONE

Identity 55

8 0 IINNUNLISAMIENDINIWY Pree6hatifteerkauthrols.Al2
TNT ENTERTAINAMNT

3

9 0 VASHAWNMITCHELL
NMAN/EIN GOSPELUIl CMG

Created4This 23

10 v JOSHUA ROGERS
ORLD

Well Done
MUSIC WORLD GOSPEL/MUSIC W

9

6 0 SOUNDTRACK Joyful Noise
WAHRTOWER

56

0
15

11 OIARLESENKINSMI &FE40SPELLLOWS.I
CAW

RPCHICAGO The Bes101BothWalls
WIRED PEOPLE/E

34

0 VARIOUS ARTISTS WOW Gospel 2012
RILCURIVEMI CAIGNFRITWRCA

54

16
0 JOHN P. KEE AND NEW LIFE Life And Favor

UMW LIFE
24

7 16 IIONTELLJORBANMOVICTORYWORIBIESK ShakeHeavoi
VICTORY WORD/LUCID

a

18
0 MARVIN SAPP I Win

VERITY/Ku
45

14 18 LARRYEALIAllml &SELECTED OF GOO TM Evolution II
SING 2 PRAISE

II

29
0 MARViN L WINANS The Praise « Worship Experience

AILW
32

NEW
0HART RAMSEY& THE NCC FAMILYCHOIR Next Now!

PRAYER CLOSET/EOM
I

22 0 J MOSS V4 ...The Other Side Of Victory
PANAY/VERNE/RCA

27

0 22 BISHOP* PAUL S. MORTON Best Days Yet
TEHILLAN/LIT/EONE

12

23
0 LE'ANDRIA JOHNSON The Experience

MUSIC W01119405911.911158 WORD
20

n z4 Talented 10th 3

17 25 WILLIAM M a rt.1.4 Ad se: Thep* WorsNp Expierence 65

8

3

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.16.2013
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DANCE/ELECTRONIC SONGSTM

GEE TITLE Artist
ODUCER rSONGWRITERI IMPRINT/PROMOTION LABEL

PEAK
PDS

#1
IRKS 1511i'iriitIvAsnTtl.nitTiniiprist:ill.i.am BritneVi.VgAr,

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
AMWELL SINGROSSOSANGELLO IEMLRTINM2IRONAKWELI.SINGR0554SANGELL01 ASTRALWERKS/CAPITOL

2 4

SWEET NOTHING Calvin Harris Feat. Florence Welch
(HARRIS (cHARRIS,P.WELMILHARP0010 RECONSTRUCTION/FLY FE/ULTRA/ROCNATION/COMININA

3 4

LET ME LOVE YOU BINCIL YOU LEARN TO LOVE YOURSELF) Ne-Yo
ARS...RED/AM. ISCSNITHMORLER,M.SERIldENILIERIAMELNANADFILDM.BISCALAI NOTOVINARIM

4 4

GANGNAM STYLE
1-SMEN,GLINNYUNG IL S.PARK.G.N.Y001 SCHOOLBOWRFPFU'DSLIj(

4 4

ILI LOVE IT Icon Pop Feat. Charli X0(
RGER fRIERCFR.C.MTCRISON.L. RECORD COMP TFN/MGBFATATLANTICARP

6 3

8

6

9

7 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 7 4

6 a REST OF MY LIFE Ludacris Feat. Usher & David Guetta 6 4

0 0 CLARITYZEONAZASLAYSKINAT 'THEW KOMA.P.ROMNSON.S.GRAY,
Zedd Feat. Foxes

INTERSCOPE
8 4

10 0 0 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
MUET1A RIGUETTA.S.PURLER,BRAIDE,GETUINFOINI ,M1AT A MUSIC/VIRGIN

a 4

0 0 I COULD BE THE ONE Avicii vs Nicky Romero
WICOLENFLOAEURNICINKUNLXECNEROAPOORMRUMWFMAIMEMELINN.0) MIEUSABAKMEELIEUE

11 2

ii 11 12 SP ECTRULAYSKIMMAUTHEW
KONA)

Zedd Feat. Matthew Koma
HOD (ASAS INTERSCOPE

10 4

14
0 0 THE LUCKY ONES

SEVENTVEIGNT IK.KOIV.INAZELL,4HALLO111)
Kerli

ISLAND/IMM
12 4

29 0 CD FOREVER NOW Ne-Yo
PAGNEREEMIMEMMIMIRISINIMANIILIEUMMILUBEEMuMorFIEWOMMEN IOTOMEM

14 3

13 13 15 GREYHOUND Swedish House Mafia
AMWEI.L.S.INGROSSO.S.ANGELLO IANWELL,S.INGROSSOSANGELLO) ASTRALVERKS/CAPITOL

11 4

15

16

t9 0 ALIVE
RAM MN 11.YOOSAF,TNOUSAF.K.TRIML.MLIMDDELL)

Krewella
KR...MA/COLUMBIA

Is 4

7 0 AS YOUR FRIEND
NOT LISTED (NOT LISTED)NOT

Feat. Chris Brown
WALL

17 2

I5 Es BEAM ME UP (KILL -MODE) Cazzette
A.BIORKLUNO.S.FLIRRER IK.SHEENAN,APOURNOURI,A.MORKLUND.S.FURRER) AT NIGHT

14 4

17 1a 0 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
(.HARRIS ICNARRIS.E.GOULDING) DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA

16 4

Hon 0 POP BOTTLES
NOT LISTED (NOT LISTED) SrioleturFcgtiolgrnii!TR2Sg 20 1

- 20 e) LEVITATE Hadouken!
LOADSTAR INADDLIKENA.MAITH.NHILL,G.HARRISI SURFACE NOISE

20 2

18 21 22 NUMB Usher
YELLSAR411115NLWAYKNMARLIMINPIMEINADACIBILLACErnalAMELAMETLISIVD REA

13 4

26 0 0 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
AEMOMAMIITICHMOSAOKOMBLEREAOLKINGEATI LIKONSTINCIEN/FDAIAILIEVERCW1101100114M

23 4

19 0 24 SUMMIT
SKRILLEM 1,110.0

Skrillex Feat.
G

Ellie Goulding
BI BEAT/ATLANTIC/RRP

18 4

21 24 25 ONE DAY /RECKONING SONG Asaf Avid an & The Mojos
0WRIONUR.AAVDAN (A.AVIDA10 EWAN/AR/FOUR/COLUMBIA

21 4

37 0 0 APOLLO
HARDWELL (RYAN DE (ORPUT.A.SNEPHERD)

Hardwell Feat. Amba Shepherd
REVEALED/CLOUDS

26 3

22 el 27 RIGHT NOW Rihanna Feat. David Guetta
ACCI,FAIMNICAMARRIEMMILMISAMPCIALWASOLVSICKAMNAFFITIGIMBMIPOMM.1 BANFL111/11M

22 4

28 0 28
NEW CD

PLAY HARD David Guetta Feat. Ne-Vo & Akon
AIRMTIABANINFONEEMESTERRAINUALSCSNITILSMOUIREKALBERG) MIKA MUSICA/RGINANI

28 4

DO OR DIE Flux Pavilion Feat. Childish Gambino
NOT LISTED (NOT LISTED) CIRCUS/BIG BEAT/ATLANTIC/NRP

29 1

23 32 30 BOM BOM Sam And The Wompl
.OLSPERSATCNIEA.NCIM IBM VALIA OE LINGYANOIKRALSIER) SOMME NONE MNE/WARNER BROS

22 4

31 0 31 BONFIRE
R.SWIRE.G.MCGRIELEN IR.SWIRE.G.MCGRILLEN) BIG BE

Knife Party
AT/ATLANTIC/RFIP

28 4

50 0 32 DOWN THE ROAD
NOT LISTED (S.RICHAR04.1AULIN.T.LE YERIER.P.FORESTER,A.FRAOINI ON ANC2CD. 29 3

34 0 JUSTAGIVINEONERV LAST TIME David Guetta Feat. Taped Ra
ONIFTTULAERVIDDLIEGEENARRERGAGIATTAGMANEORTI 1MT A MOSICASTRAUNERICSKAMBI

33 4

25 35 34 LOUDERNSIMSTEIN.S.EVAMS) DI Fresh Feat. Sian EvaBnsO,
IISTEIN.S.EVA COLUM

21 4

38 0 35 DAYS TURN INTO NIGHTS
ILLEFB.R.FULBER (B.LEEB,R.FULIER.M.LMEN)

Delerium
NETTWERK

35 4

41 38 36 THE CITY Madeon
N.PLECLERCQ INALFCLERCOAKRITZSTFIN2.0.STUCCHI) POP(ULTUR

32 4

NEW
0OH MAMA HEY Chris Cox 0 DJ Frankie Feat. Crystal Waters

C.COICF.ANOBILE E.COM.F.ANOBILF.C.IVATERS) TOMMY BOY
37 1

40 42 38 THE DEVIL'S DEN
S kri""stilVglaorki=ifiirrSKRILLEK ISMORCKOARTNERI

35 4

39 41 39 DOOM ,1 0:11,1,,, Nero
MTAMERCURW.FARYTREF/INTERSCOPE

37 4

47 0 0 FINALE Madeon
CO 01 POPCULTURN.PLECLER.P.LECLERCO.ILPETRICC4)

40 4

NEW CD JAN NO PARTIAL Major Lazer & Flux Pavillion
MAJOR LIMR.EL. PAVILION (TANTLI.STULE.EDSBOURNE.L.WIALIES) DOWNTOWN

41 I

36 44 42 mrim21.11.7.E BOTTLES RedFoo
POO 8, RE W.ERRYTREE/INTERSCOPE

36 4

48 0 43 MILLION VOICES Otto Knows
OTTO KNOWS (0.101MANNI REFIRE/CASABLANCA/REPUBLIC

40 4

44 0 44 THINKING ABOUT YOU
(.HARRIS (C.HARRIS.AM DECONSTRUCTION/FLY

ARAR)Calvin Harris Feat. Ayah Marar
EYE/ULTRA/ROC NATION/COLUMBIA

40 4

46 0 45
NEW 0

FEEL THE LOVE Rudimental Feat. John Newman
LSHANKSO.NEWMAN,KDRYLEN,A.12KADFH.P.AGGFTT) BLACK BUTTER/BIG FEAVATLANTI(/FIRP

31 4

EVERYBODY'S BEAUTIFUL
NOT L ISTE0 (NOT ISTED) MAF

Miasha
L

46 1

CD 0 SUPERCHARGED
1.30213UR OLIONESLTIVOLHO

Kwanza Jones
INNOVATION

47 2

NEW 0 UP &
PRO
UP

C.MATIV.MER (MAD STUNTMANHADOAWAY)
Haddaway Feat. Mad Stuntman

VIM
48 1

RE-ENTRY 0

7 14 50

LANGUAGE
P.ROBINSON CP.ROBRISON.HDRIGHT)

Porter Robinson
SAMPLE SIZED/BIG BEAT/ATLANTIC/RRP

33 2

BACK TO LOVE DJ Pauly D Feat.g Jay Sean
MMUS. EMT 01PDBECP10 RAT SFOLECRTEILLSKALLFRJOICIMMUNNOFSANAMKOES, GROTE:GAT

7 3

DANCE/ELECTRONIC ALBUMSTm

NEW

ARTIST
IMPRIMOISTRIBUTING LABEL

Title

IZIFLUX PAVILION Blow The Roof
CIRCUS/BG BEAT/ATLANTIC/AG

cm

2
= Pel!!!°!.. Wild Ones 31

4 3 SKRILLEXWSLA/ALANTIC/AG Bangarang (EP)
BIG BEAT/O

5a

5 4 leGEBUY STIRLING Lindsey Stirling 20

3 s CALVIN HARRIS 18 Months
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

14

o SWEDISH HOUSE MAFIA Until Now
ASTRALWERKS/CAPITOL

is

SEW (EP)0 !FC01114t1M1M51!EN/MG BEAT/ATLANTIC/AG Iconic
1

7 a iii!AploultIJ 5 Album Tit le Goes Here 19

w 0 SHARONHARONNEEDLES NEEDLES PG -13 1

so DAVID GUETTA Nothing But The Beat
SIC/ASTRALWERKS/CAPITOE

75

0 11 TAtalit? V MOI Anything In Return 2

0 0 VAMOUSAIMSTS NOW That's What I Call A Workout
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

6

NEW CD ZEDS DEAD
MAD DECENT

Hot Sauce (EP) 1

12
A

MARINA AND THE DIAMONDS Electra Heart
FLEKTR

30

19 19 DJANGO DJANGO Django Django
RIBBON

9

2 0 VARMUSAMSTSL/EMI/SONY NOWItet'sWhat I Call Party Antherns
UNIVERSA MUSICKAPITOL

26

16 17 KREWELLA Play Hard (EP) 7

22 0 M83.
MIIMLTIE

Hurry Up, We're Dreaming. 68

14 19 VARIOUS ARTISTS UKF Dubstep 2012 a

13 20 ft:1,g,.., Clarity 13

15 21 tyRITV RING Shrines 25

SEW 0 i1J,!NIGIIT ALUMNI ThelkatBecomes A Sound
1

17 23 VARIOUSARTISTSMUSIC 35Top H88 Workout Mixes: 501.3
POWER

6

23 24 GRIMES Visions 42

25
25 ILI nii_Mi2ct/r1

Rage Valley (EP) 33

DANCE/MIX SHOW AIRPLAYTM

2 O

TITLE
IMPRINT/PROMOTION LABEL

#1

Artist
WES R,0
OM

DONTYOUWORRYNIM SwedishHouselinfiaFeallohnMarin 22
AS 1 RALWERNSPCAPI 1 OL

01 2 ClFIrninTTtituCt.irnno'gir,.1U2cantniarxence Welch 15

Cl 0 SCREAM & SHOUT william & Britney Spears
WTERSCOPE

9

4 4 LELUroifyieDME.ALtshlleber Feat, Nicki Minaj 12

Krewella61 CO ,11!411...... 21

7 0 BEAM ME UP (KILL -MODE) Cazzette
AT NIGHT

16

7 RCT;;EurgfgEF PARTY Pitbull Feat. TJR 13

0 !,Inveir(Teog,FEs) David"e22"2"2 16

0 0 THRIFT SHOP Macklemare &Ryan Lewis Feat. Wanz
MACKLEMOREADAVARNER ROS.

4

it Flo Rida
ID TOYTLANTIC

14

01 ii LOCKED OUT OF HEAVEN Bruno Mars 11

SAMPLE SUED/BIG BFAT/ATLANTICARP
Porter Robinson0 0 LANGUAGE 6

1013 SPECTRUMZedd Feat. Matthew Koma 31

12 14 51f0V212! Rihanna 14

CD us THEMadeon 16

®EDI COULD BE THE ONE Avicii vs Nicky Romero
WEB AG/CASABLANCA/REPUBLIC

2

0 CD SUIT & TIE Justin Timberlake Feat. lay 2
RCA

3

WTERSCOE
Zedd Feat. Foxes®CDCLARITY 2

0 0 I KNEW YOU WERE TROUBLE, Taylor Swift
IG MACHINE/REPUBLIC

3

CD Emar- Ke$ha 3

RE
CI) AS YOUR FRIEND Afrojack Feat. Chris Brown

WALL
2

17 22 LOVE RAIN DOWN Markus Schulz Feat. Seri 7

MEW
eiCRUSH M'Black

ROBBINS
t

w
cpTRY Pink

RCA
i

1s 25 DIE 7.0011G Ke$ha 17

Bottle
Battle
The members of LMFAO, who are

on hiatus from recording as a duo,
are both represented on Dance/
Electronic Songs with similarly
titled tracks. Sky BIB (above, with
help from Mark Rosas) debuts at
No.20 with "Pop Bottles: while
partner and uncle Redfoo rebounds
44-42 with "Bring Out the Bottles,"
which peaked at No. 36 two weeks
ago. "Pop" not only has the early
lead in peak rank on the chart,
but Its first -week sales 0111,000
surpass the 10,000 sold by Redfoo's
"Bring" in its first four weeks of
availability.

On Dance Club Songs (see next
Page), Kerli captures her second
Notes "The Lucky One" steps 2-1.
The track, which bullets but falls
12-13 on Dance/Electronic Songs,
follows -Army of Love" (2011) to
the top of the Dance Club chart.
All three of her entries on the tally
have reached the top 10, as her last
single, "Zero Gravity," peaked at
No. 6 in June.

On Dance/Electronic Albums,
English DJ Flux Pavilion scores his
first No.1 as Blow the Roof sells
7,000 to open atop the list. The set
is Flux Pavilion's first solo entry on
the chart. He previously peaked
at No.17 in 2011, collaborating
with Doctor Pon Circus PI. Blow
the Rooftrack "Do or Die" debuts
at No. 29 on Dance/Electronic
Songs and shifts 7,000 downloads,
equaling the album's sales volume.

-Silvio Pietroluongo

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGS"'
TITLE

INT/PROMOTION LABEL
Artist

nTHE LUCKY ONES
ISLAND/101MG

Kerli 11

0 CLTARITY Zedd Feat. Foxes 7

SCREAM33 T w i I . i . a m & B r i t n ey SpearsM.SC. 8

O WEAUDACIOUS
,VaSSY

VA VA VOOM Nicki Minaj
YOUNG MONET/CASH MONEY/REPUBLIC

8

6 BEAUTY AND A BEAT/ISLJustin Bieber Feat NIcld Minaj
SCHOOLBOY/R.0RO BRAUNND/101AG 10

80 °SORRY Ciara

MERCURY CLASSICS/DG/DFCCA CLASSICSTori
Amos0 0 FLAVOR 7

9 CATCH MY BREATH Kelly Clarkson
9/RCA

8

The Wanted
1° LfullielolLaEliwo ma a

9

RAYBANS Sean IGngston Feat Cher Lloyd
BELUGA HEIGHTSCI 0 RUM AND

/EPIC
5

13 12 1/4.1;11TURN INTO NIGHTS DeleriUM 7

0 0 ONE AND ONLY Cherry Cherry Boom Boom
ROAL POP

7

Q. 0 TURN AROUND Conor Maynard Feat. Ne-Vo
CAPITOL

4

27 0 AY MAMA MIA Mayra Veronica 3

o 0 011 MAMA HEY ChrisCox& DJ Franlde FeaLCrystal Waters
TOMMY ROT

3

Pet Shop Boys° t7 humnIsficaprra
9

23 0 EVERYBODY'S BEAUTIFUL Miasha
MAF

5

19 19 SUPERCHARGED Kwanza Jones
INNOVATION

y

16
20 1armilki.

Adele

20 21 UP & UP Haddaway Feat. Mad Stuntman
ME

6

0 0 fa 'COULD BE THE ONE Avkii vs Nicky Romero 2
AVICI1AG/SABLANCA/REMIBLIC0 10 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 4

24 GOLD 2012
RYSALIS/ASTRALWERKS/CAPITOL

Spandau Ballet
CR

0 0 SO HIGH
CASH AIONEWYOUNG MONET/REPUBLIC

Jay Sean 4

0 CD TRY
RCA

Pink 4

21 27 tIOUND OF PITATEr0 IT YOURGVIWat'''' Nida Fasn'W*Fld 10

24 28 f)pailArli?s,55,:reo,E The Rolling Stones 5

0 0 HE'S MY BITCH Traci Lords vs The House Rejects Feat Brian licas
SEA TO SUN

5

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

3

0 0 BEATNE DON'T STOP C -Rod Feat. Jason Walker
ROMAI

4

28 32 I
RECORD

LOVECOMPANIT
TEN/DIG BEAT/AT

Icona ICPo/RPp Feat. Charli XCX
Y LANT

9

29 33 LOLUMBIAOUDER DJ Fresh Feat. Sian Evans 11

1212 3a BIG BANANA Havana Brown Feat. R3hab
311/REPUBLIC

il,

0 0 REST OF MY UFE LudacrisFeat.Usher & David Guetta
DTP/OFF...1G

2

0 0 JAN NO PARTIAL Major Lazer & Flux Pavillion
DOWNTOWN

4

33 37 FREAK Stereo Missile vs. Carlotta Chadwick
TOMMY BOY

io

43 Cl CLOSER
VAPOR/WANR BROS.

Tegan And Sara 3

37 39 DON'T STOP TDS/ HE PARTY Pitbull Feat. TJR
305/POLO GROLINRCA

15

oieuT
0 AS YOUR FRIEND Afrojack Feat. Chris Brown 1

WALL

17 a1 EVEWRYER DAYNGPITOL Eric Prydz
ASTRAL

12

nrw

0
0C'MON

1.0591E/RCA
Ke$ha a

20 RIGHT NOW Rihanna Feat. David Guetta

Nay
eREWIND

ROCK SOCIETY
Skye Stevens ,

46 as PARTY IN HERE Z000m 7

new
0HOLRAIND ME Ono Feat. Dave Aude

MIND T

42 `" DECONSTRUCTION/ELIA, ETE/LILICeCN'Attratiarente Weld' 18

NEW
0OVERLOAD Julissa Veloz

CARRILLO
1

45 49 DIE YOUNG Ke$ha 17

IIWHAT ABOUTAIERCUFNADIM US
FASCRIATIONO

The Saturdays
11

4-1

0
.4L1

EURO 0
TITLE
IMPRINT/LABEL

Artist

SCREAM & SHOUT
NTERSCOPL

will.i.am & Britney Spears

RrES140P Macklemore & Ryan Lewis Feat. Wanz

GET
NnoTi

lNxers Feat.

STAY
SIINDEF JAM

Rihanna Feat. Mikky Ekko

Ii KNEW YOURCURY WERE TROUBLE.
MACHINE/ME

TROUBLEMAKER
CO/EPIC

DIAMONDS
SR.EF IAM

LOCKED OUT OF HEAVEN
ATLANTIC

HALL OF FAME
PHONOUNIC/RCAAPIC

Taylor Swift

Oily Murs Feat. Flo Rida

Rihanna

Bruno Mars

The Script Feat. will.i.am

WINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
FLY EVE/COLUNRIA

GERMANY 19.11

COMPILED RV MEDIA CONTROL

TITLE
IMPRINT/LABEL

Artist

UNENDLICH
MI/UNIVERSAL

ABENTEUER
SONY MUSIC

WIE WIR LEBEN WOLLEN
UNIVERSAL

BLOCKPLATIN
/133LACILI

OPPOSITES
ICH FLOORARNER

SKY S IELTHE LIMIT
1.1.ED

VON DENOCEVUN ELBEN
VALICON/R WERSAL

Matthias Reim

Andrea Berg

Tocotronic

Haftbefehl

Bitty Clyro

DJ Antoine

Faun

DJANGO UNCHAINED Soundtrack
VISIONA ROMANI-ICA/LANA VISTA/SEVEN FOUR/REPUBLIC/UNIVERSAL

FUR FRAUENISTUSIN/UNIVERSAL DAS KEIN PROBLEM Max Raabe
PALAST

JAKERT/UNIVERSALBUGG
MERCU

lake Bugg

FRANCE

TITLE
RINTNLABEL

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLMORE

ONE DAY/RECKONING SONG Asaf Avidan & The Mojos
TELMAVAR/FOLIR /COLUMBIA

SCREAM & SHOUT will.Lam & Britney Spears
MTERSCOPE

LOCKED OUT OF HEAVEN
ATLANTIC

DIAMONDS
SRP/DEF JAM

READ ALL ABOUT IT, PT. III
V1RCIN

Bruno Mars

Rihanna

Emeli Sande

GET, UP (RATTLE) Bingo Players Feat. Far East Movement

GANGNAM STYLE
ND

PSY

SKYFALL

STAY
SRPMF JAM

KOREA
KOREA K -POP NOT 100

2

4

6

TITLE
IMPRINT/LABEL

Adele

Rihanna Feat. Mikky Ekko

COMPILED BY BILLBOARD KOREA

GONEENTERTAINMENTNOT AROUND ANV LONGER
RS.

Artist

Sistarl9

TEARSKICK
ENTERTAINMENT

Leessang (Feat. Eugene of The SEEYA)
DOUBLE

SHOWER OF TEARS BAE CHI GI (Feat. Ailee)
VAC ENTERTAINMENT

I'M SORRY
INC ENTERTAINMENT

CNBLUE

MONODRAMA Huh Gak (With too Seung Woo)
A CUBE ENTERTAINMENT

DON'T THINK YOU'RE ALONE Kim Bo Kyung
ACHIVE GROUP DN

HELLO IT'S ME
HAPPVEACE ENTERTAINMENT A YWHO ENTERPRISE

SI AI GOT AERTAINMENT
BOY

ENT

DISTURBANCE
SMENTERTAINMENT

ERASER
YEDANG COM.

JAPAN
JAPAN NOT 100

LAST

NEW

0
COMPILED BY NANSRIN/SOUNDSCAN APAN/PLAN3 ECH

TITLE
IMPRINT/LABEL

Artist

CHOCOREO NO DOREI 5KE48

39

13

NEw

2

3

4

KIMINI 100PERCENT
WARNER

KyaryPamyuPamyu

DNYIE YOUNG
SO

Ke$ha

ANIMAL
MOTHMIONE

GENERATIONS from EXILE TRIBE

5
MUSIC

VICTOR
Sakanaction

52 6 FURARNEISODATION KyaryPamyuPamyu

16 7 B LOODY STREAM
WARNER

Coda

3 8 DEAR HEAVEN
RING

Sayaka Shionoya

EW

44

9

0

IROTORIDORI
SENHARCOMPANY

Yuzu

TRY AGAIN
UNIVERSAL

GILLS

UNITED KINGDOM 0
TITLE
IMPRwrnneEL

Artist

OPPOSITES
LATH FLCOR/WARNFR

Billy Clyro

PLEOLSOI
MSERABLES: HIGHLIGHTS Soundtrack

TONIVERS9

RUMOURS
WARNER BRO./RHINO/WARNER

Fleetwood Mac

OUR VERSION OF EVENTS Emeli Sande
VIRGIN/EMI

BELIEVE:6 goT1.7!5.

JAKE BUGG
Y/UNIVERSAL

UNAPOLOGETIC
SRP/DEF LAM/UNIVERSAL

18 MONTHS
FLY LA/COLUMBIA/SONY MU

PASSIONE
SUGAR/VERVE/UN1VERSAL

HALCYON
POWDORMINIVERSAL

Justin Bieber

Jake Bugg

Rihanna

Calvin Harris

Andrea Bocelli

Ellie Goulding

TITLE
IMRINT/LABEL

Artist

Justin Bieber
RSA I

HEARTTHROB
VAPORPNARNER

Tegan And Sara

2013 GRAMMY NOMINEES Various Artists
GRAMMVCAPITOL.IVERSAL

PASSIONE
SUGAR/DECCA/UN1VERSAL

Andrea Bocelli

THE LUMINEERS The Lumineers
DOALTONE/D1NE ALONE

4 B ABEL RAumford & Sons
GENTLEMAN OF THE ROAD/GLASSNOTUUNIVSSAL

9 THE TRUTH ABOUT LOVE
FI/SONT MUSIC

PInk

5
UNORTHODOX JUKEBOX

ATLANTICAVARNER
Bruno Mars

CLASSIFIED
HALE.LIFE/NIVERSAL

Classified

11

4Men

Girls' Generation

BOA

Ali

NIGHT VISIONS
NIDINAILOMMR/INTIRSCOK/UNIVERSAL

Imagine Dragons

TITLE
IMRINT/LABEL

ArtlsT

FLUME
FUTURE CLASSIC/WARNER

B ELI: A COUSTI
SCHOOLBOVEVE/RATMOND BRAUN/ILCAND/UNIVERSAL

Flume

Justin Bieber

UNORTHODOX JUKEBOX Bruno Mars
ATLANTIC/WARNER

THEEMOILEHEIST Macklemore & Ryan Lewis
AUL

MY HEAD IS AN ANIMAL Of Monsters And Men
SNRINISL ENE LAENIARAS I/UNIVERSAL

THE TRUTH ABOUT LOVE Pink
RCA/SONY MUSIC

ASYLUM/VARNER

POLTDOIMUNIVERSAL

BABEL
GENTLEMAN OF THE11093/ISLANO/UNIVERSAL

TIALTONE/ROGUEHELUMINEERS

Ed Sheeran

Mumford & Sons

The Lumineers
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TITLE
LABEL

Artist

1NNO
.1151C/RCA/SONT music

BACKUP C1987-2012: IL BEST
DERCuRVIINN

LA ESES1ONRS CUBANA
UNIVAL

NOI
UNIVERSAL

IN A TIME LAPSE
PONDEROS MUSIC AND ART/DUCA/UNIVERSAL

TFiLUTTA N'ATA STORIA
ut DRAG

LARIT'ULTA TIMA THULE
CTED I

UNA STPROIA SEMPLICE
SUGAR/V/ARNER

Gianna Nannini

Jovanotti

Zucchero

Eros Ramazzotti

Ludovico Einaudi

Pino Daniele

Francesco Guccini

Negramaro

L'AMORE E UNA COSA SEMPLICE Tiziano Ferro
CAPITOL/FM1

LIANVE KOM 011: THE COMPLETE EDITION Vasco Rossi
CTOLTEAD

GREECE

TITLE
IMPRINT/LABEL

Artist

ALKOOLIKES 01 NYHTES
TAINosami

Pantelis Pantelides

GRRR! The Rolling Stones
THE ROLLING ST0NES/ABITC0/PolvDOR/uNlvERsAL

ENNOEITAI
MINOS/EMI

INOS/EFAI
I TRIPLA

MINOS 2013
MINOS/EM1

Nikos Oikonomopoulos

Hark Alexiou

Various Artists

EARINI ISIMERIA Hristos Zerbinos & Miltos Logiadis
M0105/EMI

EDO LILOPOUPOLO BOX Various Artists
molosami/LINIVERSAL

TAKE THE CROWN
FARRELL/BLAND/MI.5AL

Robbie Williams

THE BRIGHT SIDE OF THE ROAD Various Artists
MINDS/EMI

AlAIL Soundtrack

NORWAY

TITLE
IMPRINT/LABEL

Artist

SCREAM & SHOUT
DETERsCOPE

will.i.am & Britney Spears

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
mAcKL EDORE

KANSKJE DU BEHOVER NOEN Lene Marlin
Da/EMI

AFTERSKI
D1 BRolLER

NOTHING LIKE US
SCHOOL BOY/RAYMOND BRAUN/ISLAND

DJ Broiler

Justin Bieber

STAY
SRIVOEF 1464

I FEED YOU MY LOVE
MACHO

DIAMONDS
./OEF TAM

RADIOACTIVE
KIDINAKORNER/INTI.CODE

Rihanna Feat. Mikky Ekko

Margaret Berger

Rihanna

Imagine Dragons

RUNNING TO THE SEA Royksopp & Susanne Sundfor
DOG TRIUMPH/01i

DENMARK 1 -

THIS

WEEK
TITLE
11.81NDL ABET

UN
CODEITEDID.GEN/UNIVERSAL

ONLY TEARDROPS
SOUSIC

Artist

Nik & Jay Feat. Lisa Rowe

Emmelie de Forest

1
THRIFT SHOP Macklemore & Ryan Lewis Feat. Waltz
MACKLEMORE

6 UNBREAKABLE
DISCOWAX/SONy MUSIC

Mohamed Ali

4 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/31MM

SCREAM & SHOUT will.i.am & Britney Spears
(NTERSCOPE

ILD I MIT LIV
UNIVERSAL

Puls

BETTERTHAN YOURSELF (CRIMINAL MIND PT.2) LukasGraham
COVENNAGEN/UNIVERA.

RADIOACTIVE. Imagine Dragons

I COULD ERSALBE THE ONE Avicii vs Ricky Romero
.101 AG/UNIV
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GROSS
PER TICK. PRICE(5)

ARTIST
ATTENDANcE

ARAM

$1,454,498 GEORGE STRAIT, MARTINA MCBRIDE
$8520/80.50 ENERGYsokunoNs ARENA, SALT LAKE ciTy 17.645

1.. 5 SELLOUT

THE MESSINA GROUP/AEG LIVE

$1,036,388 GEORGE STRAIT, MARTINA MCBRIDE
8.603060 IDAH0 CENTER, NATAPA, IDAHO 2,063

TAN. 26 SELLOUT

THE MESSINA GROUP/AEG

$742,544 RUSH
524349 AM CENTER, SAN ANTONIO

NOV.30

9,396
10.150

LIVE NATION GLOBAL TOURING

$742,155 JORGE E MATEUS
(1,536.165 REAIS) MEDIUM, HALL, SAO PAULO 16.076 TOF.TIME FOR FUN

8120.78338.63 DEC. 2323 16,16173.ff SHOWS

$723,379 NEIL YOUNG & CRAZY HORSE, PATTI SMITH, EVEREST
$233343.50 pATRIOT CENTER. FAIRFAX, VA. 5006 ENE NATION GLOBAL TOURING

NOV.31/ COOT

$713,735
817930/5120.30/
185/145

GUNS N' ROSES
THE QUINT. HARD ROCK HOTEL. LAS VEG. 7.969 CONCERTS WFST/AFG LIVE

NOV. 21.23.24 9,241 THREE SHOWS ONE SELLOUT

$710,103 NICKI MINAJ, TYGA
1$677,728 AUSTRALIAN) PE RTH ARENA, PERTH, AUSTRALIA

31.33/$81.41 DEC. 8

6,764
6.780

LIVE NATION

$709,178 LEONARD COHEN
1717,674 [MAMMA, SCOTIABANK RACE, OTTAWA

1250/53212 DEC. 7

8.338

SELLOUT

CONCERTS.... LIVE

$706,342 RUSH
5158.50370 GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF.

NOV..
5,981

SELLOUT

LIVE NATION GLOBAL TOURING

$704,248 JUAN LUIS GUERRA & JUANES
5205355 BARELY/SCENT., BROOKLYN, N.V. 6.803

NOV. 24 9.12
CARDENAS MARKETING NETWORK

$703,639 SOUNDS OF REGGAE: BERES HAMMOND, AU CAMPBELL'S UB40 & OTHERS
515350/583.30 BARCLAYS CENTER..00[0,N. N.Y. 6447 TANNINS ENTERTAINMENT

DEC. 12 8008

$696,120
teen.

CARRIE UNDERWOOD, HUNTER HAYES
UNITED CENTER, CHICAGO 13930

DEC. 12 SELLOUT

AEG LIVE. OARS PRDOUCTIONS

$687,314 SEEED, THEOPHILUS LONDON
1650.000 FRANCS> MALLEN...N. CLIRCH 0400
8711.31/563.44 NOVA 19 LIMO

GOOD NEWS PRODUCTIONS

$680,332 RUSSELL BRAND
3649,562 AUSTRALIAN) ROD LAVER ARENA, MELBOURNE, AUSTRALIA

8105.60/118560 DES,
7.041

7.622

ADRIAN 8014M PRESENTS

$679,802 DAVE MATTHEWS BAND, JIMMY CLIFF
57536033920 KFC yUM! CENTER. LOUISVILLE. Ky. 10.301

DEL 4 16,912

MIASMA GROW/A.1.E. LIVE NATION

$679,336
(0424.008)
872.103412/6

KEANE, WOLF GANG
02 ARENA, LONDON

NOV.
12.673

14,052

S. CONCERTS

$660,492 93.3 FLZ JINGLE BALL: JUSTIN BIEBER, KE$HA & OTHERS
81513/03.33/129/523 TAMPA QA DAMS FORUM. TAMPA, FLA. 11,209 LW. ENTERTAINMENT

DEC, SELLOUT

II, 65,81? ,9 15 DAVE MATTHEWS BAND, THE LUMINEERS
VERIZON WIRELESS ARENA, MANCHESTER, N.H. 9.391 LIVE NATION

DEC. 19 SELLOUT

$650,000
5150

RED HOT CHILI PEPPERS, DJ MIKE ATTACK
THE .1E12E4 AT THE [0,10F .5 VELAS 4500
DEC 31 SELLOLIT

$644,277 POWER 96.1 JINGLE BALL: JUSTIN BIEBER, KE$HA & OTHERS
MIDAS ARENA, ATLANTA 9,907 THE BEL CHANNEL

DEC.. ORA

$642,619
865335

ZAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
KFC LINTER, LOUISVILLE. KW 11,145 N52

1.20 14.551

NEIL YOUNG & CRAZY HORSE, PATTI SMITH, EVEREST
WEBSTER BANK ARENA. BRIDGEPORT. CONN. 7.184 LIVE NATION GLOBAL TOURING

DEC. 4 SELLOUT

$639,309 WEEZER, CLOUD CONTROL, BALL PARK MUSIC
18607257 AUSTRALIA. SYDNEY ENTERTAINMENT CENTRE. SYDNEY 6.030 CHUGS ENTERTAINMENT

826.083105.05 ON. TN 6201

$639,260 THE WHO, VINTAGE TROUBLE
15638.6S9 CANADIAN) BELL CENTRE. MONTREAL 0.591

829.62320.02 NOV. 20 10,412

$636,196
.493.7611
572.3o/So906

AEG LIVE

DIE SCHLAGERNACHT DES JAHRES
02 WORLD, BERLIN HMO
NOVA 24 13179

$631,232
feeme

SEDDEL CONCERTS

CARRIE UNDERWOOD, HUNTER HAYES
AIM AV MITER, 01.130, FLA. 11,017

DEC.. SELLOUT

AEG UNE

$622,957 THE AVETT BROTHERS, AMOS LEE
854.60/139.S0 GREENSBORO LOOSE., GREENSBORO. NC. 2.052

DEG 31 SELLOUT

GREENF1ELDS PRODUCTIONS

$616,060 JASON MRAZ, FITZ & THE TANTRUMS
8.365345/330 MADISON SQUARE GARDEN, NEW SOAP 11,483

DEC. 10 13,864

METROPOLITAN TALENT PRESENTS

$614,575 DAVE MATTHEWS BAND, JIMMY CLIFF
385575 DONEGAN SUN ARENA. UNCASVILLE, CONN. 7,531

DEC. 8 SELLOUT

LIVE NATION

$614,438 TRANS -SIBERIAN ORCHESTRA
$71.0133 VER47011 CENTER, WASHINGTOTT,D.C. 12.206

DEC.12 0.616
L NE NATION

$614,367 SIMPLE MINDS, DEVO, THE CHURCH
3506,581 AUSTRALLAIN SYDNEy ENTERTAINMENT CENTRE, STONES SOls
3208.433103.0 DEC, 5,378

ROUNDHOUSE ENTERTAINMENT

$610,548 NEIL YOUNG & CRAZY HORSE, LOS LOBOS, THE SADIES
3609.8 CANADIAN) MEMORIAL AUDITORIUM. KITCHENER, ONTARIO 5,624 LIVE NATION OLOBAL TOURING

1191.26/161.08 NOV 20 SELLOUT

$604,667 RUSH
891155.15 DS, A1RWAy5 CENT., POOENIA

NO, 25
8.838
10.121

LIVE NATION GLOBAL TOURING

$593,561 CARRIE UNDERWOOD, HUNTER HAYES
354213 CANADIAN) SCOTIABANK RACE. OTTAWA 9,622

48.62347.43 DECO 10.20
AEG LIVE

$591,242
8663.

CARRIE UNDERWOOD, HUNTER HAYES
ARENA AT GWINNETT CENTER, DULUTH, GA 9.8.87
DEC.. SELLOUT

AEG LIVE

Big Stars
Prep Tour
Launches
Artists often begin their touring
schedules during the first quarter
of the year, and 2013 is no
exception, as some major jaunts
are set to begin in the next few
weeks. In addition, some tours
that began last year are returning
to the road after winter breaks,
while others are set for their
Inaugural launch.

February's new tour launches
include headlining efforts by
industry veterans Bon lovi (Feb. 9),
Pink (Feb.13) and Maroon 5 (Feb.
13), along with London -based boy
band One Direction (Feb. 23).

Rush, Leonard Cohen and Carrie
Underwood are all hitting the
road with dates booked in the new
year following strong runs during
the fall 002012. Rush's Clockwork
Angelstour began in September
and drew nearly 300,000 fans to
North American venues through
early December. The Canadian
rockers (featuring singer/bassist
teddy Lee, above) score three
slots among this week's top 35
Boxscores from shows in San
Antonio, Los Angeles and Phoenix
during the fall leg. Cohen (No. 8
this week) played European and
North American venues from
august to December, and will
return stateside in March with his
Old Ideas world tour. Underwood
charts with four December
concerts from her Blown Away
tour that heads back out in North
American markets on Feb.13.

-Bob Allen

Data for week of 02.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



THE LAST WORD

Irving Azoff
The iconic manager on the nature of power and the strategic moves

that changed the face of the industry, and the course of his own career

How powerful is Irving Azoff? So
powerful that last year's Power
zoo list -topper arguably got more
influential when he stepped down
as chairman of Live Nation. Af-
ter all, at Live Nation he had a
specific agenda. Now the indus-

try's most legendary whirling dervish can apply his
unmatchable contacts file and ambition wherever he
sees fit, while maintaining his top -grossing manage-
ment stable that includes the Eagles, Christina Agu-
ilera, Van Halen and Steely Dan, as well as newcom-
ers like Cassadee Pope and Chris Mann.

"It's strange," he says. "I'm getting a whole different
class of emails now. Before, people assumed I would only
advise them based on what made sense for Live Nation.
Now I'm getting asked for guidance on everything."

Azoff resigned his chairmanship just as Billboard's
Power zoo was being assembled, so we decided to give
him a year off to decide what's next. He's relatively
mum on the subject for now.

"I'm humbled and overwhelmed by the response I've
gotten since re-entering the world of independence,"
he says. "Right now I'm focused and extremely happy
managing the handful of good friends that came with
me when I took Azoff Music [from Live Nation]. I'm
mulling a lot of things. Whatever I do will be predicated
on being in business with people who are my friends."

And whatever it is, it will immediately be a power-
house. -Bill Werde

What do you think power means today?
The ability to get things done because of your credibility.
And the credibility comes from having executed before. I
don't think it's about who sits in what seat anymore. Da-
vid Geffen probably became more powerful after he left
the business. Power comes from two things: being able
to analyze a business situation and then execute. A lot of
people can do the former. David can do both. He still can
pickup the phone and his network ofinfluence is still very
broad. If he calls you, you know how smart he is. You nev-
er make somebody do anything. But you certainly can ar-
gue the wisdom of your position with the history behind
you of having been right over and over again.

What is the greatest power move in the music
industry's history?
The power move is the move that starts the two or
three more chess moves that leads to checkmate. The
[1990] Geffen sale to MCA? It later leads to them ac-
quiring PolyGram, and makes them the biggest record
company in the world. The chess move was [then -
MCA chairman] Lew [Wasserman] and [then -MCA
president/COO] Sid [Sheinberg] acquiring Geffen
knowing it was step one of the next move. It was al-
ways, "We believe in the music business, and we've
got to get much bigger." They knew there would be a
second move. I don't think they anticipated the sale of
the company [to Seagram in 1995] being the second
move. And then, of course, Seagram buys PolyGram
[in 1998, creating the company that becomes Univer-
sal Music Group].

The launch of Napster, definitely. It destroyed the economics of the business. ['gos
Warner Music Group chairman] Bob Morgado selling Interscope to Doug Morris [in
1996]. The power move was Morgado's mistake in letting it go. It transformed Warner
from the most important player in the business. It was steadily down from there. Mor-
gado made two power mistakes: Booting Interscope out the door and forcing [longtime
Warner Bros. Records president] Mo Ostin out [in 1994].

The other power move that really changed the business was [Robert] Sillerman's
rollup and sale of SFX [whose assets ultimately became Live Nation]. That triggered
everything else.

What is your greatest power move?
Joining forces with Thomas H. Lee [Partners] to do the Front Line rollup. That was
the move that set up all the other moves. It was my idea to put managers together
and [THL co -president] Scott Sperling's idea [was] how to structure and execute it.
My concept was, I would merge three or four successful businesses into one com-
pany and we'd each keep half our own business and put half in the pot. But those
managers were like, "Wait a minute, where's my check?" Scott was able to structure
the rollup in a way that let everyone keep their half but get the check.

Whose power is on the rise?
I think about it in terms of companies. Spotify, iHeartRadio, Pandora, SiriusXM-
where do they take us? You have to take the Pandoras and Spotifys seriously because
of their valuations. We have power players in the business because the value of their
assets exceeds or measures up to the worth of a Live Nation or Universal.

The other rising powers are the Googles, YouTubes and Vevos. It's all digital. The
rising powers in the music business are the people who control them.

If there's a new owner of AEG, that'll be a new power in the music business. Clearly
the people at AEG are in a very expansionary mood. Which would be more likely to
happen under new management than under current. Perhaps [Guggenheim president]
Todd Boehly. [laughs] Now you have to add a disclaimer. [Guggenheim owns Billboard,

Irving Azoff
photographed
in Los Angeles.

and is reportedly in the running to acquire AEG.]
Universal and Sony talking about bypassing BMI

and ASCAP for collections-that's going to lead to a
whole new model of doing business, particularly as it
relates to collection of nontraditional revenues. And
those nontraditional revenues hold the key to the fu-
ture of recorded -music companies. We had ASCAP
and BMI for zoo years. When you and I talk in five
years it will be totally different.

The third rising power in the music business will
be Jim Dolan and MSG. I have personal knowledge of
their plans to grow their business.

When is the last time someone pulled a power
move on you?
[Liberty Media president/CEO] Greg Maffei and
[chairman] John Malone. But I've signed a confidenti-
ality agreement, so I can't explain why.

When was the last time you were furious?
Dec. io of last year. After the Live Nation board meeting.

What's a widely held misconception about power?
A lot of people refer to power as shooting a loaded gun.
When you have to shoot the gun, you've lost the pow-
er. Other people's knowledge of your gun should be
enough. Lew Wasserman, arguably the most power-
ful person in the entertainment business ever, always
said, "I'm not powerful. I just have a lot of contacts and
friends." I've certainly learned from that.O
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Who Invited Debt?
He's rude, he's obnoxious, and he just refuses to leave.

First Entertainment will help you tell him it's time to go!

It starts with a First Entertainment Debt Consolidation Loan. Consolidate
other loans and high interest credit card debt into one simple low -rate loan.
And right now, we're offering our lowest rate ever, starting at just
6.9% APR*for amounts up to $25,000. Call or apply online \
and say goodbye to that uninvited guest!

Apply today at:
firstent.org/nomoredebt

FIRSTENTERTAINMENT
CREDITUNION

An Alternative Way to Banklk 10

9

2

4

6 5

"APR = Annual Percentage Rote. 6.90% APR is the preferred rote for loon amounts of 0500 to $25,000 for up to 36 months, at this rote and term, your monthly payment would be $30.83 for each $1,000 borrowed.
7.90% APR is the preferred rate for loan amounts of $5,000 to $25,000 for up to 48 months, at this rate and term, your monthlypayment would be $24.37 for each $1,000 borrowed. 8.90% APR is the preferred rate
for loon amounts of $10,000 to $25,000 for up to 60 months, or this rate and term, your monthly payment would be $20.23 for each $1,000 borrowed. Not all members may qualify for the preferred roles; other

"4 rotes and terms moy apply. All loans subject to credit approval. Loan offer valid January 1, 2013 through March 31, 2013. Loon proceeds may notbe used to refinance existing First Entertainment Credit Union loons.
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