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Tegan & Sara's
New Beat

Welcome To The New Billboard
or more than a century, Billboard has informed, em-
powered and engaged the music world. Today, we
relaunch the brand to be the most important and
exciting property in music media. J In short, Bill-
board is investing. And while it's true that we're

investing in our core products-a more beautiful maga-
zine, websites that start with the notion of community and
discovery and build from there, and an app to read the week-
ly publication-we're really investing in our faith in music.
In our faith in you. J The new Billboard takes in the sweep-
ing changes in the ways that fans experience music and the

complexities of the music industry, boils it all down
and then lifts it up. The moment that 50,000 people
erupt in unison at a concert. The discovery and love
of a new artist, a new album, a new song. There is
an inalienable bond between those who create the
soundtracks of our lives and those who consume, and
from the moment there has been an organized mu-
sic business, there has been Billboard, leading and
informing the essential conversation about music for
both sides of the equation. We charted a course for
vinyl, 8 -tracks, CDs, digital downloads ...

That today we remain the most trusted resource for
fans and the industry alike should come as no surprise.
Music on the social Web? The idea of playlisting and
streaming? You read it first-and best-in Billboard.

The new magazine you hold in your hands today is
a testament to our love of music and our love of the
business that creates it-every facet, from the most

Now On Your iPad

There's even more to the all -new Billboard magazine:
For the first time, Billboard is available on the iPad.
The Billboard iPad edition brings the magazine to
life using the latest interactive tablet technology:
videos, music, exclusive photos and more of the news
and information you can only get from Billboard. A
highlight is the Billboard charts on the iPad edition,
which are expanded and playable on Spotify. The
Billboard iPad edition is free to subscribers and
available for $99.99 per year or $9.99 per month. Go
to billboard.com/ipad.
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high-powered label executive or at-
torney to the artist at home, dreaming
about building a career. The music in-
dustry is a dynamic place, and this book
will serve your information needs more
than ever, going deeper into the trends,
technologies and ideas shaping your
decisions. If you don't learn something
that will help your business every issue,
we aren't doing our jobs.

At the same time, this industry is fun.
It parties. It lets its hair down. It gets
excited about music and musicians that
transcend and inspire. In our expanded
Backbeat and feature sections, we'll
deliver on that promise too. This maga-
zine will be every bit as creative, sexy
and smart as the industry it covers.

New Look, New Chart

Billboard expands its coverage of the burgeoning dance scene by
launching Dance/Electronic Songs, the first -ever ranking of the
nation's top dance songs combining digital download sales (tracked
by Nielsen SoundScan), radio airplay (monitored by Nielsen BDS)
and streaming data (tracked by BDS from such services as Spotify,
Muve, Slacker, Rhapsody, Rdio, Myspace, Xbox Music and Guvera)
and reported club play from a select national panel of140 club DJs.

Outside of club play data, Dance/Electronic Songs will match the
methodology applied to Billboard's signature all -genre songs ranking,
the Billboard Hot loo. Titles eligible for the chart will be determined
based on a song's core sound and tempo, as they have been for our sales -
based Dance/Electronic Digital Songs chart, which launched in 20a0.
Dance remixes of titles categorized as pop, rock, R&B, rap or another
genre wouldn't make a song eligible for Dance/Electronic Songs, even
if the title appears on Dance Club Songs or Dance/Mix Show Airplay.

Topping the inaugural Dance/Electronic Songs chart is "Scream &
Shout" by Will.i.am & Britney Spears, followed by EDM trio Swedish
House Mafia with "Don't You Worry Child" at No. z.

Billboard is also expanding its menu of streaming charts with the
launch of Streaming Songs. The chart ranks the top Web radio streams
and on -demand audio titles from the leading streaming services men-
tioned above. This ranking represents the streaming portion of the Hot

That's not limited to print, of course.
Be sure to visit the newly relaunched
Billboard.com and join millions of the
most informed music fans in enjoying
the access-to artists, to breathtak-
ing events, to charts and more-that
only Billboard can provide. Get all
your music news first. Share your fa-
vorite charts on Facebook or Twitter,
or export them to listen to on Spotify
or Rdio. If you're in the business (or
want to be), check the relaunched
Billboard.biz for real-time analytics
and community discussion of news.
Upload your own stories and pictures
through Instagram to our Backbeat
section. And of course, check out our
new iPad app for the magazine, which
will regularly feature additional photo
and video content and playable charts.

With these innovations comple-
menting a DNA of peerless credibil-
ity through the Billboard charts and au-
thority, Billboard now connects brands,
bands, fans and all other parts of today's
disparate and dynamic music world in
more perfect harmony than ever before.

The best in music just got better.
Enjoy. 0

Bill Wards Editorial Director

zoo's data pool as well as Billboard's oth-
er hybrid genre charts for Country, R&B/
Hip -Hop, R&B, Rap, Latin, Rock and
now Dance/Electronic Songs.

Where On -Demand Songs, which
launched in March 2012, measures
consumer -activated audio plays on
the aforementioned streaming ser-
vices with on -demand functionality,
Streaming Songs includes that data, as
well as on -demand streams.

Macklemore & Ryan Lewis' "Thrift
Shop" (featuring Wanz) holds the top
spot on Streaming Songs with 1.5 mil-
lion total streams in the United States.

Additionally, Billboard is launching
the R&B Albums chart, which ranks the
week's top R&B-only (non -rap) titles.
R&B Albums, a companion chart to the
recently launched R&B Songs, will serve
as a 25 -position distillation of the overall
Top R&B/Hip-Hop Albums chart.

Rihanna's Unapologetic, which is
bumped down to No. 2 on Top R&B/
Hip -Hop Albums, claims the first -ever
No. z on R&B Albums.0
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Why Isn't R&B Radio Shopping
At The 'Thrift Shop'?
Macklemore & Ryan Lewis' hit is the nation's top seller and tops Billboard's
Rap Songs chart. So why isn't hip -hop radio playing it?
By Gary Trust

Macklemore & Ryan Lewis' rap track "Thrift Shop," featuring
Wanz, is seemingly a hit everywhere-except radio stations that
specialize in rap, that is. ¶ The duo's ode to the joys ofbargain-
hunting ascends to the top of Billboard's Hot Digital Songs
chart with 279,000 downloads sold, according to Nielsen

SoundScan. The track, up 5-2 on the Billboard Hot 100 and 2-1 on Hot R&B/
Hip -Hop Songs, has sold 1.6 million downloads since its release. Parent album
The Heist opened at No. 1 on the Oct. 27 Top R&B/Hip-Hop Albums chart
and has sold 237,000 copies. ¶ Distributed and promoted by Alternative
Distribution Alliance (ADA), the group has roared up multiple Nielsen BDS-
based Billboard airplay charts with "Thrift Shop." The song enters the top 10
on Rhythmic (14-9) and bullets on Alternative (17-17) and Mainstream Top 40
(25-23). While it crowns Hot R&B/Hip-Hop Songs and spends a second week

Ryan
Lewis and
Macklemore

SiriusXM
added more
subscribers
to its
satellite
radio service
in 2012 than
any U.S.
on -demand
service
has gained
to date,
including
cable TV.
It added 2
million net
subscribers,
finishing the
year with
23.9 million.

atop Rap Songs, both charts blend sales, streaming
and all -format airplay data. It's only at No. 17 on
Rap Airplay, thanks almost exclusively to its spins
at rhythmic radio. It's nowhere to be found on the
so -position R&B/Hip-Hop Airplay chart.

Why is R&B/hip-hop radio, rap's foremost radio
home, not opening its doors to "Thrift Shop"?

Granted, other titles in the Rap Songs top five
haven't received a welcome on R&B/hip-hop air-
waves, including Flo Rida's "I Cry" and Pitbull's

"Don't Stop the Party," featuring TJR. Those songs are
dance -heavy, however-a sound that R&B/hip-hop
radio avoids. With its hip -hop -styled texture, "Thrift
Shop" would, sonically, seem a fit for the format.

So, why isn't it? Perhaps most notably, R&B/hip-
hop PDs haven't been formally serviced with the
track and in radio in 2013, few programmers dare
jump out on unpromoted tracks. It's easy to see why:
With such a large number of stations publicly owned,
a PD is more a businessman than ever before. Sev-
eral companies have even dubbed the position the
more corporate -sounding "brand manager." And
with Arbitron's electronic Portable People Meter
ratings management revealing tune -out on a song -
by -song basis, PDs have less incentive than ever to
take a chance on an unfamiliar track.

But is "Thrift Shop" unfamiliar? As surprising
as it may seem, approximately half the R&B/hip-
hop PDs that Billboard contacted were unaware of

"Thrift Shop"-the best-selling song in the United
States this week. "I have never heard of the song,"
two format PDs identically admitted.

ADA began working "Thrift Shop" to alternative
radio, where the song first charted, debuting on the
Alternative chart the week of Nov. 15. As ADA oper-
ates under the Warner Bros. umbrella, Warner's pro-
motional team, encouraged by alternative radio's
embrace, began promoting "Thrift Shop" to rhyth-
mic, prompting a Rhythmic chart debut on Dec. 15,
and mainstream top 4o, spurring a Mainstream Top
40 bow two weeks later.

Warner is just now beginning its R&B/hip-hop
promotional push. Label sources say that the song's
traction at alternative was so sudden that R&B/hip-
hop airplay wasn't a priority.

Sharing of titles is also more common among
mainstream top 4o, rhythmic and alternative-
while R&B/hip-hop operates more in a separate ra-
dio sphere. Songs also most commonly build success
at R&B/hip-hop radio before crossing to the bigger -
box, almost exclusively hit -oriented top 40 and
rhythmic formats, not the other way around. Now
that a story has built at multiple genres, the label
feels that the time might finally be right for R&B/
hip -hop to join in.

A label source also doesn't feel that the song's
lyrical content-comically praising 99 cent finds
in a genre that's more typically luxury brand-con-
scious-will hinder its chances at R&B/hip-hop ra-
dio. PDs seem likewise unconcerned, or, again, un-
aware of the song's atypical slant.

While R&B/hip-hop WERQ Baltimore has yet
to play "Thrift Shop," PD Al Payne sees its poten-
tial. "I've been watching the song's progress at one
of my competitors, [rhythmic] WPGC [Washington,
D.C.]. The video is great. We were watching it in
my office this week and one of our promotions as-
sistants came in screaming that she loved the song.
Although we haven't been contacted by the label yet,
we'll touch it in some way. With 55 million YouTube
hits, we'd better." 0
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Music
Subscription
Battle Gets Real
As Muve rockets to be top player and Beats
builds an A -team, the focus will be on
taking on -demand music mainstream
with better discovery, value proposition
By Glenn Peoples

The land rush for on -demand music subscription services is just re-
ally kicking into full swing in 2013.

First, Cricket Wireless' Muve Music surpassed 2.2 million sub-
scribers less than two years after it launched. Next, Beats Electronics
tapped highly regarded Topspin Media CEO Ian Rogers to be CEO of
Daisy, the code name for its music subscription service that will later
this year replace MOG, which
Beats acquired in 2012.

These announcements
came a month after the
world's two leading on -de-
mand subscription services
revealed improvements to
the way their users discover
music. Spotify introduced a

"follow" tab that allows users
to get recommendations from
friends, artists, influencers
and media. Similarly, Paris -
based Deezer launched artist
pages to forge a better artist -fan relationship.

Mainstream customers demand mainstream products, and with
the possible exception of Muve, existing subscription services simply
aren't buik for middle-of-the-roadusers. Muve is a unique combination
of digital music and mobile service in a single, simple plan. "We found
a model that works for consumers," Muve senior VP Jeff Toig says.

The other startups' numbers are encouraging, however. As of
December, Spotify had 5 million paying subscribers worldwide and

million stateside and Deezer-not available in the United States-
had 3 million subscribers worldwide. Both also have many more us-
ers of their free, ad -supported versions.

Numbers obtained by other entertainment subscription services
suggest music subscriptions have only scratched the surface. Movie
streaming service Netflix had more than 29 million streaming sub
scribers -25.1 million in the States-at the end of September. Hulu, the
5 -year -old TV/movie streaming service, announced in December it
had more than 3 million subscribers and $695 million in annual rev -

On -Demand Music Services Lag Behind Mainstream
subscription Services (Number of u.s. Subscribe,

Rhapsody` -1.000.000

1 Spotify-1.000.000

Muve Music -1,100,000

Hulu 3,000,000

SiriusXM 23,900,000

Netflix 25,100,000

 Phapso0y, primarily a U.S. service, has o small number of subscribers from Its ocquisitNn
of Napster International

enue. Satellite radio broadcaster SiriusXM ended 2012
with 23.9 million subscribers, up 2 million from 2011.

Subscription services' key progress lately has been
their realization that size doesn't matter. Access to 10
million or 15 million tracks is worth more when prod-
ucts and services-apps, recommendations, charts
and social features-are built on top of that massive
catalog. No one wants to pay $10 per month to find
needles in haystacks.

Netflix recognized the importance of recommenda-
tions early on by offering a $1 million prize in 2006 to
the team that could beat its system for predicting how
much a person will like a movie based on likes and dis-
likes of other movies.

But, arguably, value is where video services really
trounce music streaming companies.

Unlimited streaming on both Netflix and Hulu
costs $7.99 per month, $2 less than the customary
$10 monthly price of a music subscription service. Al-
though video catalogs are smaller than that of music,
they still give subscribers an enormity of choices given
the price. And video subscribers can stream content
from a wide variety of devices, from gaming consoles
to Blu-rayplayers to connected high -definition TVs.

Because music subscription services can't just uni-
laterally lower their prices to get
more customers-record labels have
a say-they need to create more
value. Muve created value by hiding
the cost of music inside the price of a
mobile phone bill. Consumers pay a
single monthly fee for a mobile plan
with unlimited music downloads,
talk, text and Web. Convenience in
billing and packaging has a value.

Rhapsody's partnership with pay-
as-you-go carrier MetroPCS creates
a similar offering and was made more
competitive on Jan. 17 when the cost

ofthe music mobile plan dropped to $5 a month from $10.
Beats' Daisy, due later this year, will try to create

value by adding a cultural context and connecting
artists with fans. The company hired musician Trent
Reznor as chief creative officer to improve the way the
service recommends music.

Muve creates value a second way: for the parent com-
pany. Cricket Wireless benefits by reducing customer
churn, increasing the average revenue per customer and
reducing the number of music streaming apps that use
valuable network bandwidth. Toig won't share specific
numbers other than to say Muve has penetrated 20% of
Cricket's base. "The data are positive," he says.O

TAKEAWAY: If on -demand services can convince

consumers of their value with better features, the
business can finally go mainstream.

Labels. Subscription
services are regarded as
the business model that
will eventually replace
downloads and help bring
stability and growth back
to recorded music. But for
these services to contribute
real amounts and replace
CD revenue, they need far
more subscribers.

Artists. Subscription services seem intent
on giving artists more tools to reach fans
and generate revenue than download stores
have provided them. In December, Deezer
launched the Deezer4Artists platform that
offers insight into top fans and streaming
activity. Beats' Daisy will use Topspin's
GoDirect to integrate artists' photos, videos
and products for fans to see when they listen
to songs. James Arthur is No. 1 on Deezer's
U.K. chart this week.

From left:
Daisy's Ian
Rogers, Beats
Electronics
co-founders
Dr. Dre
and Jimmy
!ovine and
president/
COO Luke
Wood

THE

Action
BAN DIER
GETS PAID
After pulling
all the digital
performance
rights for

Sony/ATV and EMI Music
Publishing's catalog from
ASCAP and BMI, Martin
Bendier went out and
negotiated a 5% rate from
Pandora, an increase of 25%
over the rate that the radio
service had been paying
publishers. EMI Music
Publishing was the first to pull
digital rights from ASCAP
fora portion of its catalog,
but when Sony/ATV became
administrator, it followed in
EMI's footsteps and pulled the
remainder of the EMI catalog
as well from ASCAP and BMI.

IDOL'
FATIGUE?
The hiring of
a new cast
of judges
didn'tseem

to help Fox's "American Idol"
for its 12th -season premiere
on Jan. 16. With a cast that
now includes Mariah Carey,
Nicki Minaj and Keith Urban,
"Idol" attracted 17.8 million
viewers, according to Nielsen's
preliminary Fast National
ratings. That was 19% lower
than lastyear's debut, which
was the lowest since its
second season. Of that total,
7.7 million were in the 18-49
demographic. While those
numbers sound impressive,
consider that the 2008
premiere attracted 33.2 million
viewers and in 2009,30.1
million tuned in opening night.

KEEP
SEARCHING
Mark
Zuckerberg
unveiled
Facebook's

much hyped and rumored
Graph Search, which was
well -received by the tech
community for the most part
but got something of a shrug
from the stock market. Shares
trended down 5% soon after
as Wall Street seemed to
suggest that Facebook's
plans are in noway the
Google killer investors had
hoped it would be. However,
as noted on Billboard.biz,
Graph Search could prove a
rich, and cheap, resource for
music marketers.

GRACENOTE
GETS
LYRICAL
Darryl
Ballantyne's
LyricFind

will now power Gracenote's
lyric services as part of their
new partnership. Perhaps
surprisingly, Sony -owned
Gracenote, whose database
powers a range of music and
video services, will not take an
equity stake in LyncEind nor
have an operational role in the
company. But LyricFind will
get new personal investment
from veteran music startup
venture capitalist Larry Marcus
of Walden Venture Capital.
Marcus is hest -known as an
early backer of Pandora and
BandPage. Ballantyne says
Toronto -based LyricFind
can provide more robust lyric
solutions, like worldwide
licensing rights.
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Barclays
Goes Hard
What does the new Brooklyn venue's
explosive opening quarter mean to MSG
and the metropolitan market?
By Ray Waddell

The Skate and
Surf Festival
will return after
an eight -year
hiatus to the
Plaza Green at
iPlay America in
Freehold, NJ.,
on May 18-19,
with A Day to
Remember as
headliner. Other
performers
include
Macklemore
Si Ryan Lewis.
Bayside and
Andrew W.K.

Bonnaroo is
getting even
greener. The
famously earth -
conscious
festival unveiled
permanent
solar panels to
generate 20%
of its energy
needs.

When the $1 billion Barclays Center opened in Oc-
tober of last year with eight sellouts from Jay -Z, the
dynamic of the critical New York/New Jersey met-
ropolitan concert marketplace shifted dramatically.

Given that the honeymoon period all new arenas
enjoy is still ongoing, this story has yet to play out.
For its part, Madison Square Garden is undergoing
a nearly $2 billion "transformation" that will make it
a virtually new building. Across the river in New Jer-
sey, Newark's Prudential Center and the Izod Center
in East Rutherford continue to book big -name acts,
and on Long Island, the venerable Nassau Veterans
Memorial Coliseum is a distinctly different play and
holds a warm place in the hearts of many artists.

But of all the possible story lines-Barclays vs. the
Garden, Brooklyn vs. Manhattan, New Jersey vs. New
York-the real deal here may not be just about a new
arena play, but the emergence of a vibrant market.

The accompanying graphic and its Billboard Box -
score data shows Barclays Center with a strong show-
ing in its first three months, with 27 concerts ringing
up $43.4 million in grosses and 340,499 tickets sold.
But, given no significant change in the other buildings'
stats, and recognizing that many of the Barclays shows
weren't part of a tour (Jay -Z, Barbra Streisand and the
Rolling Stones, for example), the numbers say more
about Brooklyn's gain than anyone's loss.

"People see us as a market now," Barclays Center VP of
programming Sean Saadeh says. "Brooklyn's different
from Manhattan, Brooklyn's different fromJersey. We're
going to compete nicely, because we're a distinct market."

For several of those acts that were on tour-Justin
Bieber, the Who, Leonard Cohen, Neil Young and Rush
among them-the Brooklyn play wasn't at the expense
of another building. The AEG Live -promoted tour by
the Who, for example, booked dates at Barclays Center,
Prudential Center (operated by parent AEG) and the
Garden, and arrives at Nassau in February.

Debra Rathwell, who heads up AEG Live's New
York office and books tours and one -offs throughout
the region, says Barclays and Brooklyn are showing
market clout in a broad way. "We were as success-
ful with the Who as we were with Justin Bieber," she
says. "Barclays came on really strong in 2012. They
wanted to make a real statement, and they were very
aggressive in serving the community."

It's important to note that the Garden's year -over -
year results come with the caveat that the building
has been dark for renovations for roughly 45% of each
of the past two years-including September, which is
shown in the illustrated time period. That will be the
case this year, too, so the question is whether the Gar-
den will return to its 2010 levels of concert bookings
for that period: 27 shows, 395,079 in attendance and a

VENUES

Barclays
Center

2012

Madison Square
Garden

196 8

Prudential
Center

2007

Izod Center
East Rutherfor

Opened:

Nassau Veterans
Memorial Coliseum

1972

Sept. 1- Dec. 31 2011
Total Shows: 37

0 Gross: $3,758,60
Attd: 60,911
Shows: 6

O Gross: $2,161,411

And: 30,225
Shows: 6

Gross: $2,884,940
And: 34,724
Shows: 6

Sept 2012

,652

6,316

Gross: $1,233,492
Attd: 15,956
Shows: 1

Gross: $516,836
Attd: 8,526
Shows: 1

These are the numbers reported by venues and representative agents to Billboard Boxscore. "Shows" refers to concerts,
not "family shows." While numbers would shift if family shows were included, the general dynamic would remain.

$35 million gross, according to Boxscore.
Madison Square Garden Entertainment president

Melissa Ormond believes it will. The "transforma-
tion" will in effect create a new building, but it's the
intangibles that make the World's Most Famous Are-
na a must -play for many artists. So while losing those
September avails cost the Garden some bookings,

"there is always a tremendous demand for dates at
the Garden and, to the degree people can, they route
around our schedule," Ormond says.

Multiple factors, like its Manhattan location and
stagehand costs, make the expense of doing busi-
ness at the Garden higher than at other arenas in the
region. "The calculation for expenses for Madison
Square Garden and Brooklyn are completely differ-
ent" is how a diplomatic Jason Miller, president of
Live Nation New York, puts it.

While she doesn't exactly say "you get what you

pay for," Ormond does say that the Garden won't
change its deal structures due to competitive factors.

"It's still about great service to artists. We have very,
very experienced production and marketing people;
we're a full -service venue; we offer ticketing assis-
tance; we offer a lot of incremental marketing at no
charge to the artist," Ormond says.

Only time will tell, but, healthy competition notwith-
standing, this market may have gained more than just
20,000 seats. "Wouldn't that be the best outcome if the
competition in the market and an added building made
it an even stronger entertainment market and even
more fans were serviced?" Ormond says. "We're lucky
we have a strong economy for the concert market."0

TAKEAWAY: Barclays Center's first-quarter gross of
$43 million -plus appears to have opened up a whole
new metropolitan market.
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TOPLINE

Jesus Lopez
Chairman/CEO,

Universal Music Latin America
& Iberian Peninsula

As the man who oversees Universal's operations in
Spain, the United States and Latin America, Lopez
spends roughly 70% of his time shuttling among his
Miami Beach home base, Los Angeles, Mexico City,
Rio de Janeiro, Buenos Aires and Madrid.

Email and golf. I rarely sleep more than four hours,
7.00 because have my different countries emailing me
AM

24/7. The first thing I do when I'm up is turn on my
iPad, answer emails and read the New York Times and El Nuevo
Herald. I was able to get in nine holes of golf at Miami Beach
Golf Club. I try to do that once a week when I'm in town. It takes
me an hour -and -a -half. Igo alone and clear my head.

0 My favorite part of my job is working directly with
artists and their projects. I'm helping Gloria Trevi in
the song selection for her new album, so we spoke

over the phone as she was en route to the airport. We're in a
rush to deliver this album because she'll be starring in her first
soap opera in the spring and the theme song will be included.
I also exchanged emails with Alejandro Sanz, who was up
uncharacteristically early because he's filming his new video in
Mexico. I may sign a new act he discovered.

We're in the middle of our integration with EMI.
10.00 Today we had meetings between the regional office

and the Latin American offices. We also had our first
meeting with the financial, marketing and new -business
departments of EMI to go over their 2012 results. We did the
same with Universal last week. And, while on the subject of
integration, I should add that EMI artist Belinda has recorded
a duet for Universal artist II Volo for the former's new Spanish -
language release.

Every two weeks we hold our programming video
3.00 conference to include Miami and Los Angeles staff.ry

Afterward I spoke via Skype with [Spanish singer/
songwriter] Ismael Serrano, who's in Buenos Aires visiting his
girlfriend. We're in the middle of renegotiating his contract.
When I have to speak long distance with artists, I prefer to use
Skype rather than video conference.

I met briefly with Enrique Iglesias at my home to
7.00 discuss his upcoming album. les still some time away,

but he wanted to go over some of the recordings
and start discussing the release strategy. We prefer to meet
in my home. We've been friends for a long time and he feels
comfortable there.

Dinner at home and a cigar. Then back to returning
emails until 2 or 3 a.m. Then I'm off to Mexico in the
morning for a week. -Leila Cobo
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Adult Top 40
Gets Hip
A turn away from pop to alternative hits is
drawing ratings
By Paul Heine

A more musically receptive attitude is breathing new life into the adult
top 40 format and helping it stand out on the radio. After long relying
on mainstream top 4o crossovers to fill its playlist, the format is seiz-
ing more hits from alternative and exposing them to a wider audience.

Never before in its nearly 17 -year history has Billboard's Adult Top
4o chart shared so many songs with the Alternative tally. The past
two weeks, five former Alternative No. is roosted in its top to: the
Lumineers' "Ho Hey" (No. 1), fun.'s "Some Nights" (No. 7), Of Mon-
sters and Men's "Little Talks" (No. 9), Imagine Dragons' "It's Time"
(No. 8) and Alex Clare's "Too Close" (No. to).

Programming executives say the influx is helping adult top 4o get
its musical identity back. "The hits were mainly coming from main-
stream top 4o before and that was hurting the format," CBS Radio

senior VP of programming Greg Strassell says. "It's
in a much better position now because it can pull mu-
sic from top 40 and country along with all these indie
bands like Mumford & Sons and the Lumineers." Stras-
sell is so bullish that he's proclaimed 2013 "the year of

adult top 40."
With a larger and demographically wider audience,

the format is being used by labels to broaden the base
of acts that started at alternative and triple A. Four
months after debuting at adult top 4o, "Little Talks," a

former triple A No. 1, has cracked the top 3o at main-
stream top 4o. "It's Time" logs its highest plays total
(3,751) at mainstream top 40-after bowing last August
at its adult counterpart. The format has also gone earli-
er and faster than mainstream top 4o on triple A No. is
from Mumford & Sons ("I Will Wait") and Phillip Phil-
lips ("Home") along with Ed Sheeran's "The A Team."

"It gives us a much broader audience base and more
familiarity in the market" Republic Records senior
VP of radio and video promotion David Nathan says.

"The format has sped up and become more hip and
more active." Both Clare and Of Monsters and Men
experienced big sales spikes after their singles landed
in the format's top to, Nathan adds.

Even before the alternative invasion, adult top 4o
was gaining ratings steam. It surged to a 4.4 share in
persons ages 6 -plus in fall 2011, up a half share from
one year earlier, for its highest national audience rat-
ings since Arbitron began tracking the format.

Of Monsters
and Men's
"Little Talks"
got a sales
boost after it
went top 10
at adult top
40 radio.

The more inclusive mind -set is helping labels cycle
more music through the format. Forty-nine songs
went top io at adult top 4o in 2012, up from 45 in ion.
A decade ago just 38 songs reached the chart's top to.
Programmers liken today's climate to that of the mid -
to late '9os, when musical sharing between a still -
nascent adult top 4o and alternative helped produce
massive hits from Third Eye Blind, Smash Mouth,
Matchbox zo and others. "The music crossing over
from alternative now is some of the biggest music the
format has seen in a long, long time," Entercom senior
VP of programming Pat Paxton says.O

TAKEAWAY: As adult top 40 solidifies an identity apart
from the pop mainstream, the format gets stronger.
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Fintage House and RAL proudly congratulate the phenomenal GRAMMY°
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Aimee Mann 'Charmer' album.
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The Deal
Rizvi Traverse
Invests In SESAC

WHAT? SESAC, the Society of European Stage Authors and Com-
posers, has a new majority owner in private equity firm Rizvi Traverse.
According to reports, Rizvi Traverse paid $600 million for a 75% stake
in the company, which would give SESAC an $800 million valuation.
Billboard sources say that more likely the price was $450 million for the
75% stake, which would result in a $600 million valuation. An earlier
auction yielded bids of only $5oo million -$55o million, they say.

WHY? Rizvi Traverse probably bought in, due to SESAC's ability to
produce a five-year 13% compound annual growth rate. Some see fur-
ther growth opportunities in an expanded roster, or from diversifying
into administration services, mechanical licensing or maybe even an
international play. Beyond that, SESAC's model leaves plenty of room
for investors to recapture cash. In the last three years, BMI has paid out
to songwriters and publishers 85.5% of the $2.7 billion it has collected;
ASCAP has paid out nearly 87% of the $2.9 billion it has collected,
while SESAC has paid out only 47%, or $167 million of the $356 mil-
lion in revenue it collected, according to sources. In its most recent fis-
cal year, SESAC produced $41 million in EBITDA, while net publisher's
share was $68 million, on total revenue of $u8 million. That model
leaves plenty of cash for dividend payouts to owners.

WHO? Rizvi Traverse, a private equity firm that has made equity in-
vestments in talent agency ICM, film studio Summit Entertainment,
Playboy, Facebook and Twitter. Meanwhile, the sellers-Stephen
Swid, Allen & Co., entertainment lawyer Freddie Gershon and Ira
Smith-bought SESAC in 1992 for $15 million. Along the way it sold
36% of SESAC to asset management firm Och-Ziff in a deal that val-
ued SESAC at $410 million in 2010.

If the original investors retain a 25% stake, and Rizvi Traverse
bought out their other 39% stake and Och-Ziff's 36% stake, that
means the latter received $216 million on its $147.6 million invest-
ment, while a $14o million debt offering from 2010 was also probably
retired, leaving the original owners with a $94 million payout plus
whatever dividends they paid themselves since 1992. For the last six
years, that totaled $18 million in dividends and $158 million in divi-
dend recapitalizations, or dividends funded by debt offerings.

IF? If new deep -pocketed owner Rizvi Traverse sees opportunity to
grow SESAC, will it invest more funds for acquisitions? Or will it see
SESAC as a safe cash -flow -producing investment like real estate, which
produces predictable cash streams, and simply wait for dividends?

Meanwhile, SESAC management sees new growth opportunities
in signing more international songwriters, and added revenue as
digital service providers grow their revenue base. Currently, digital
licensing accounts for only 2% of its revenue, while all broadcasting
produces 6o% of its revenue; general licensing to stores, concert
halls, airlines, restaurants and bars brings in 25%; and foreign rev-
enue accounts for about 13%. -Ed Christman 0

It's believed that private equity firm Rizvi
Traverse bought a 75% stake in SESAC in
a deal for $450 million, which would give
SESAC a valuation of $600 million.

Artists. Since SESAC
doesn't operate under a
consent decree like other
PROs, it can extract better
payment terms from music
licenses, which benefits its
songwriters (like Bob Dylan)
and publishers. Will the new
owners tinker with royalty
payments versus profit
formula?

I
Other PRO,. Will SESAC
become more aggressive in
making even larger advances,
thus raising the stakes for big
signings? SESAC is already
stepping up the pressure
on other PROs by making
monthly royalty payments
instead of quarterly payments.

Other publishing service
providers. Will SESAC
become involved in mechanical
licenses, something that
sources say it has considered
in the past? Or will it compete
with the Harry Fox Agency's
Slingshot and companies
like MRI, which provide
administration services to
digital music service providers?

coBILLBOARD I JANUARY 26, 2013 ILLUSTRATION BY BRIAN STAUFFER
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SESAC BY THE NUMBERS

2 2 K
songwriters
and publishers
got 4 8 5 /0 of SESAC

Further Dealings
In a single day (Jan. ii), Britney Spears confirmed
departures from "The X Factor" and William Morris
Endeavor, as well as the end of her engagement to for-
mer WME agent Jason Trawick. Spears left WME for
Creative Artists Agency, CAA managing partner Rob
Light confirmed, with himself and Jeffrey Azoff as
responsible agents. Spears' last tour in zon. grossed $37
million and drew nearly 400,000 to 39 shows, accord-
ing to Billboard Boxscore. The agency will represent
Spears worldwide and in all areas. Spears is currently
working on a new album, her eighth since 1999's...Baby
One More Time, with such collaborators as Will.i.am
and Ester Dean, and is rumored to be in negotiations to
headline a Las Vegas show... Ailing U.K. music and en-
tertainment retailer HMV suspended the trading of its
shares and entered administration (the British equiva-
lent of Chapter is bankruptcyprotection) on Jan.1.5. The
troubled music company is the United Kingdom's last
major High Street music retailer and has more than 23o
brick -and -mortar HMV stores in the United Kingdom
and Ireland along with 9 Fopp outlets. It also has a 5o%
holding in U.K. digital retailer 7digital, which powers
HMV.com. It proposed that Deloitte be appointed ad-
ministrator of the company and its subsidiaries, plac-

ing some 4,300 jobs at risk. "The board regrets to an-
nounce that it has been unable to reach a position where
it feels able to continue to trade outside of insolvency
protection, and in the circumstances therefore intends
to file notice to appoint administrators to the company
and certain of its subsidiaries with immediate effect,"
HMV said in a statement... Independent labels trade
group Impala and indie music companies raised con-
cems on Jan. 11 about a plan by Sony Corp. and BMG
Rights Management to bid for former EMI label Par-
lophone, arguing an acquisition would give the music
giants, particularly Sony, too much market power. Uni-
versal Music Group acquired EMI's recorded -music
business late last year and agreed to divest parts of it
for market share and competition reasons. Glassnote
Records was one label warning regulators that a Parlo-
phone sale to Sony and BMG would hurt independent
labels and artists. Parlophone, the home of such stars
as Coldplay andKylie Minogue, is seen as the crown
jewel of the assets that Universal is selling in an auc-
tion process expected to take months. "The European
Commission and the custodians they appointed have
distorted the original intention" that the UMG asset
sales should help smaller labels.

Will the
relaunched
Myspace be
a success
as a social
network?

Chris from
CHARETTA.
Artists need
a better
way to con-
nect with
fans than
Facebook,
and fans
need a better
way to find
artists. There
isa definite
need in the
market-can
Myspace
fill it?

EXECUTIVE TURNTABLE

a

TOURING
APA Talent & Literary Agency in
New York taps booking agents Alex
Chaykin and Andrew Ellis to help ex-
pand the firm's electronic and contem-
porary divisions, respectively. Chaykin
previously spent three years as an agent
in William Morris Endeavor's elec-
tronic division and has already signed
20 new acts since joining APA, includ-
ing MAKJ, Project 46, Matt Nash and

PHOTOGRAPH BY SASHA MASLOV

le%

j1 II APA's
Andrew Ellis
lleft) and
Alex Chaykin

41k

MIOID. "We're out there actively talk-
ing to managers and labels to find acts
we can spend time developing," says
Chaykin, who will also serve as a VP in
the firm's concerts department. Ellis,
meanwhile, was an agent at Paradigm
Talent Agency since zoo8 and brings
with him such clients as Brand New,
Rocket From the Crypt, Manchester
Orchestra and Dashboard Confes-
sional. Both are based in New York and

report to APA president/CEO Jim Gos-
nell. With offices in Beverly Hills, New
York and Nashville, APA's music roster
includes Flo Rid.a, Robert Plant, Paul
Oakenfold, Judas Priest, Jack's Manne-
quin and Daddy Yankee.

RECORD COMPANIES
Pascal Negre, president at Universal
Music France, Italy, Middle East &
Africa, has been upped to Universal Mu-
sic Group's global head of new business.

Music industry veteran Skip Bishop
launches new label HitShop Records,
to be distributed by Warner Music
Nashville. Bishop has enjoyed previous
executive stints at Bishop Bait & Tack-
le Marketing, RCA Records, MCA Re-
cords and Sony Music Nashville.

PUBLISHING
Ole names Lou Ragagnin COO. He
was president/COO for the100th Grey
Cup Festival (2012) in Toronto.

DIGITAL
Music Mastermind appoints James
Mitchell chief technology officer. He
was VP of technology and engineering
at Muve Music.

RADIO
Radio Disney Stations Group
promotes Jennifer Hansen to VP of
ad sales. She was executive director
of sales.
-Mitchell Peters, exec@billboard.com
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[Memoriam]

Claude Nobs
1936-2033

Claude Nobs, the much -admired founder/GM of the
Montreux Jazz Festival, died Jan. 10 following a skiing
accident near his home in Montreux, Switzerland, on
Dec. 24. He was 76.

Immortalized as "Funky Claude" in the Deep Pur-
ple song "Smoke on the Water," Nobs was born Feb.4,
1936, in the Swiss village of Territet in the Vaud can-
ton, and initially trained as a chef before joining the
Montreux Tourist Board in 196o. The following year,
he helped launch the Golden Rose Festival of Televi-
sion (Rose D'Or) and began booking concerts by visit-
ing blues artists. One of his first big shows was a 1964
co -production with British TV show "Ready Steady
Go" featuring performances by the Rolling Stones
and Petula Clark.

In 1966, Nobs traveled to New York and cold -called
Atlantic Records co-founder Nesuhi Ertegun. "It was
an instant connection. Then each time I had a dream
or a wish, I would go to him," Nobs told Billboard
in an interview in 1996. The Montreux Jazz Festival
subsequently bowed in 1967 and quickly became
recognized as a key event in the world music calen-
dar. In 1973, Nobs was appointed director of the Swiss
branch of WEA, enabling him to attract ever bigger
names to Montreux.

"Claude was a valued and trusted friend and broth-
er to me for close to 4o years, but he was a valued
and trusted friend to jazz and the artists who create
it for his entire lifetime," says music producer Quin-
cy Jones, who began co -producing the Montreux
Jazz Festival in the early '9os. International Talent
Booking director Barry Dickins calls Nobs "a very
special man who I will miss greatly. He always put
quality first and wasn't governed by financial gain ...
I am looking forward to working with Claude again
at the Heaven Jazz Festival, which I am sure he will
put together." -Richard Smirke
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80th Birthday

SPECIAL FEATURE
Join Billboard as we salute

this music icon on his milestone
birthday and acknowledge

his remarkable six -decade career.
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IF MUSIC MAKETH THE MAN....
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YOU MUST HAVELISTENED TO SOME AMAZING MUSIC
CLAUDE, YOU WERE A SPECIAL MAN WHO WILL LIVE IN OUR HEARTS FOREVER.

MUCH LOVE BARRY DICKINS, ROD MACSWEEN 5 ALL AT ITB
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Think Tank

Grammy's Latin
Problem
Despite 1 in 10 viewers of
the telecast being from a
Hispanic household, the
show lacks a notable
Latin presence

As the Grammy Awards approach, we are once again looking at the pos-
sibility of a ceremony devoid of Latin performers. In the past, this has
been attributed to various factors: lack of compelling nominees with
crossover appeal, artist unavailability, lack of lobbying from Latin la-
bels and management, and increasing apathy from a Latin community
that feels distanced from the Grammyprocess. Last, but not least, many
believe the growth of the Latin Grammys has resulted in the Recording
Academy's plunge in interest for the Latin categories. After all, why fo-

cus on Latin performers when they have
THE BIG NUMBER their own three-hour show to shine?

But if this is the status quo, then the
status quo must change.

Hispanics are the largest minority
in the country, and growing. Combine
that with their increasing presence and
influence on pop culture, and it makes a
Latin absence on the Grammys anach-
ronistic and simply not savvy from a
business and ratings standpoint.

Mainstream TV is already attuned to
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Percentage of Hispanic
viewers who tuned in to the
2012 Grammy telecast.

112'

Shakira and
Wyclef Jean at
the Grammys

in 2007
Va

this. Witness the success of "Modern Family" and star Sofia Vergara,
the highest -paid actress on TV. Or witness Jennifer Lopez's stint as a
judge on "American Idol," or Shakira's upcoming stint on "The Voice."

What then, has happened with the Grammys? The last memora-
ble Latin appearance on a mainstream Grammys show was Ricky
Martin's groundbreaking bilingual performance of "The Cup of
Life" in 1999. Since then, Lopez and Marc Anthony duetted in
2005 in a dated bedroom scene reminiscent of an '8os telenovela,
Shakira and Wyclef Jean performed together in 2007, and there's
been an occasional Latin presenter. There have been few others.
And few Latin awards have been given out on the air.

The lack of an on -camera presence is demoralizing for the in-
dustry, so much so that many major Latin acts don't even bother
attending the Grammys anymore.

Academy president Neil Portnow recognizes a desire for diverse
acts within the constraints of a TV show. "Every year, we approach the
telecast as a fresh canvas, and it's always a challenge to recognize as
many genres as we might like," he says. "This isn't just a music show, it's
also a TV show-sostriking the right balance is consistently a challenge."

But the Grammys continue to be hugely important for Latin acts,
particularly today when many of those acts are U.S.-born and -raised
or their success has deep ties with the United States. This year's list of
nominees, for example, include Gerardo Ortiz (up for best regional
Mexican album), whose fan base is decidedly bilingual and bicul-
tural; international star Juanes (best Latin pop album); and Romeo
Santos (best tropical album). Lastyear, Bronx-bom Santos also won
an MTV Video Music Award and a Billboard Latin Music Award (top
Latin album). The notion that there's no way to make any of these
acts palatable to a mainstream Grammy audience, which was 11.2%
Hispanic last year (according to Nielsen), is hard to fathom.

"If we were able to pull off the American Grammy, it would be
the icing on the cake," says Johnny Marines, manager of Santos,
whose camp has made overtures to Grammy show producers.

Portnow says there are still plenty of performer and presenter
slots to be filled, "so stay tuned." 0

TAKEAWAY: The United States is changing, and the mainstream
Grammys telecast should reflect that with a greater presence of
Latin artists.

RAY WADDELL

Stoned Math
The Rolling Stones
are earning great
money-but does it
make sense for the
promoters?

Being a Rolling Stone is nice
work if you can get it. And,
apparently, they're staying
on the job, with sources tell-
ing Billboard that the Stones

are currently weighing options to fol-
low up their lucrative 2012 mini -tour
with more live dates this year.

The "home run" status of the Roll-
ing Stones remains beyond debate.
Five shows in December, promoted by
Virgin Music and Australian promoter
Paul Dainty, commemorated the
band's 5oth anniversary. They grossed
$38.7 million and moved 73,702 tickets,
according to Billboard Boxscore. The
breakdown was a $17.1 million gross
and 31,755 attendees for two shows at
London's Oz Arena, $7.3 million and
14,471 for a one-off at Barclays Cen-
ter in Brooklyn and $14.3 million and
27,476 for two gigs at the Prudential

Lady Gaga
performing
with the
Rolling
Stones in
Newark, N.J.,
on Dec.15.

Center in Newark, N.J.
Dainty didn't respond to a request

for comment, but Billboard previ-
ously broke the news that the Stones
received a $25 million guarantee for a
run of four shows, which ended up be-
ing London and Newark. Sources say
the band was paid another $5 million
for the Brooklyn concert. And another
source says the group spent $11 mil -
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lion on the appropriately Stones-esque production,
and walked out of each show with 57% of gross ticket
sales, plus all the merchandise revenue. VIP ticketing
and bundles added to the take, but is generally not
counted in Boxscore revenue. The ticket scale was
roughly $1 oo-$85o.

The Stones' concert merch, overseen by Bravado,
was excluded from the deal with the promoters, with
revenue going entirely to the group. The numbers were
staggering, with Rich Krezwick, president of Devils
Arena Entertainment, which operates the Pruden-
tial Center, saying that merch per capita topped $40,
driven by excitement around the anniversary and the
Stones' general status as "kings of merch." That would
take on -site merch sales to more than $1 million for the
two Prudential shows, and if those numbers held rela-
tively steady across the five concerts, the take would be
upwards of $3 million in gross sales for the run.

So, using those rough, unsubstantiated numbers,
the Stones took home an estimated $25 million for
their five nights' work.

Considering that pay scale-and the clear enjoy-
ment they derived from playing-it's easy to see why
the band members might want to work more this year.
According to sources, the Stones and their represen-
tatives met recently to discuss a wide range of offers,
including outdoor festivals and arena residencies.
The discussions, apparently, are ongoing, though it's
believed the band wants to work primarily indoors,
scuttlebutt about the band playing the Coachella fes-
tival in Indio, Calif., in April notwithstanding. While
top headliners at the major festivals commonly com-
mand $1 million for a performance, the Stones are in
rarefied air and could be paid triple that.

At the very least, a limited tour, especially multiples
at arenas in major markets that would greatly reduce
production and transportation costs, seems likely. In
fact, the pay -per -view of the final Newark show pretty
much served as an infomercial for the band's still con-
siderable performance chops. According to a source,
those pitching the group are Live Nation in tandem
with former Stones promoter Michael Cohl, and a
joint venture of AEG Live, Virgin Music and Dainty,
the latter two producers of the 2012 run, with New York
promoter Bowery Presents and U.K.-based Stuart
Galbraithon the ground in New York and London.

AEG, Dainty and Virgin and Live Nation and Cohl
were the most serious bidders on the shows, as report-
ed by Billboard. Initially, sources say, Cohl and Live
Nation came in separately and then joined forces. In
the opinion of one source familiar with the bids, "Cohl
had the superior deal," particularly given his history
with the band. But Dainty/Virgin won out at the re-
ported $25 million offer, with $17 million of that to be
recouped from the box office, $4 million from spon-
sorships and another $4 million from the PPV broad-
cast that, according to one source, underperformed
and was the "Achilles' heel" of the deal. It's believed
that Virgin Music approached the Stones dates as a
branding play.

While the industry talk was that Dainty and Virgin
took a bath on the Stones, it must not have been too
painful if the two are indeed coming back for more.
One thing is for certain: With the commercially suc-
cessful, critically acclaimed 2012 performances be-
hind them, the leverage, as ever, remains firmly with
the Stones. 0

TAKEAWAY: By any metric of the live business, the
Rolling Stones, in their 50th year, are the world's
top touring earners.

Top: MIDEM
2012 speakers
included
Music Dealers
co-founder/
president/
CEO Eric
Sheinkop
(left) and
Coca-Cola
head of global
entertainment
and sports
marketing
Emmanuel
Seuge, while

include Kobalt
Music Group
founder/
CEO Willard
Ahdritz (far
right).

The major
Sundance-
related
concert at
Park City
Live was
the debut of
Dave Grohl's
Sound City
Players

(Jan. 18).
GA tickets
sold out in a
minute.

midem

ED CHRISTMAN

Why Are You
Going To MIDEM?
The conference's shrinking
attendance reflects the
consolidation of the
business but also sharpens
its focus on new ideas

MIDEM attendance fell last year to just shy of 7,000.
That's down 3o% from zom, when attendance was
more than 10,000-one report even suggests it was
closer to 12,00o, which would be a 42% tumble in 12
years. Either way, MIDEM doesn't draw the way it

used to, which begs the question: Is it worth your time?
For many industry players it can be a costly pain to go to Cannes

when the weather isn't so great and there are beautiful beaches re-
minding you that you need to come back during the summer when
you're not as busy. And, since the majors are self-contained entities,
their attendees seem limited to the publishing, licensing and top digital
executives nowadays. But for thousands of independent music compa-
nies, MIDEM represents an essential hub to do business with buyers
and sellers in all the industry's disciplines from around the world. If
you're smart and really know how to work the conference, the meet-
ings that you have there can set your agenda for the year.

MIDEM remains a super -efficient way to do business, both with
people from your own country and the increasingly important global
market. How often do U.S. distributors get to visit all their labels that
are scattered across the nation?

It's not just about subpublishing deals or distribution deals, or labels
looking for partners to license their music and put it out in international
markets. It's also about getting together with partners you already have
and conducting business face-to-face. And with business partners
spread around the world, the chance to keep everyone honest by look-
ing each other in the eye and breaking bread can be just as valuable as
an audit-and cheaper and friendlier too.

The convention also provides a forum for sitting down with the
mobile and technology companies from global markets, or learn-
ing about the social -media platforms in different countries or which
media and marketing tools work in which countries.

If you're a publisher, you may hear about subpublishing options or
catalogs coming up for sale, or you might be able to establish a steady

midem

product pipeline from deals made or begun at MIDEM.
The bottom line: MIDEM is a way to set up dozens

of meetings that will help you and your business. But
here's a tip: Leave 35% of your schedule open during
your stay for impromptu get-togethers with new people
you meet, because you never know where your next op-
portunity will come from.

MIDEM is always a learning experience. You can
hear about new business trends, players and musical in-
novations, how fast the digital business is evolving and
what is happening with vinyl and CDs in different mar-
kets. You can learn what the British music industry's le-
gal community thinks of the master rights termination
issues that are now front and center in the United States.

MIDEM is occasionally about hearing new music.
It's certainly about eating great meals and drinking
fine wine. It's also about creating new friendships with
people from around the world and reaffirming old
friendships from throughout the years. It's the kind
of convention where you can be lauded for drunken
tomfoolery at 3 a.m. and respected for your insight on
industry issues at to a.m.

Finally, MIDEM is not to be underestimated as a
forum for exchanging ideas and experiences in how to
deal with industry issues. After all, WI have a penny and
you have a penny and we exchange them, we each still
have a penny. But if we exchange ideas, now we each
have two ideas-as long as we don't drink too much af-
ter we trade them.O

TAKEAWAY: MIDEM may not be what it used to be,
but what it is, is still pretty worthwhile.
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[QUESTIONS

Answered
Cameron Strang

Chairman/CEO, Warner/Chappell
Head of WarnerMusic Group West Coast operations

What did you wake up thinking about this morning? My wife
and kids and how fortunate I am. I want to make sure I hit the day
with the right attitude.

Describe a lesson you have learned from a failure. Of
course, I'd rather not give names, but there has been talent that
we didn't sign that I later wished we had. When we miss out like
that, it only inspires me to be relentless about my focus on at-
tracting the most fantastic artist and songwriter talent and the
best executives in the music industry. I am always coming back
to how I can improve things with my job so I won't be looking at
missed opportunities.

What will define your career in the coming year? The suc-
cess of Warner Music Group, Warner Bros. Records and Warner/
Chappell, and within that the challenge of the music companies to
provide service to the incredible acts and songwriters while find-
ing the next wave of superstars and hit writers. I consider Rhino
part of Warner/Chappell, although as separate companies under
one unified management. There are definitely areas like finance
and synch where Rhino and Wamer/Chappell can work together,
but it will be done with an eye toward growth. That is one of the
keys for all the companies on the West Coast: We are committed
to growth.

At Warner Bros. Records, it will absolutely continue to be a front-
line record label, signing the best artists. We looked at the label
to see what was best for the artist and what was best for the label.
Some of the artists were not on the West Coast but are East Coast -
based so we switched them to Atlantic. This will primarily impact
Rick Ross' company, Maybach Music Group.

Who is your most important mentor and what did you learn?
I have to name more than one: Howie Gabriel and Alan Becker [of
RED], who gave me my first deal when I probably didn't deserve one.
They helped underline for me the importance of being honest and
being prepared to take risks.

Name a project that you're not affiliated with that has
most impressed you in the last year. Although we now have a
slight affiliation, Macklemore & Ryan Lewis are an incredibly suc-
cessful indie project. I am impressed with the work that they have
done to build their career, and the courage they have in their art and
music is extraordinary.

Name a desert island album. Bob Dylan's Desire. It was the first
album and first concert I ever went to when I was 13 years old. 0

"Warner Bros. Records
will absolutely continue
to be a front-line
record label, signing
the best artists."
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Top: At
home.
Above left:
In his office
is a photo of
Strang (left)
with Steve
Earle, Kris
Kristofferson
and Gary
Briggs. "Kris
and Steve
are two of
the best
songwriters
in America.
I'm proud to
have worked
with them."
Above right:
"Shaver, the
band Billy
Joe Shaver
had with his
son Eddie,
was the
first record
I produced
and the first
on the label
I founded,
New West."

Favorite breakfast: "At the
Hualalai restaurant on the
Big Island, Hawaii, sitting
outside watching the ocean."

Most memorable pre-WMG
moment: "First time I saw

'Crazy Heart' at a screening
in Hollywood with friends
Stephen Burton, Ignacio
McBurney and T Bone
Burnett. We put out the
soundtrack on New West
and it went on to win a
Golden Globe, Grammy and
Academy Award."

Advice for young artists: "Be
persistent, don't give up,
learn to write great songs."

First music industry job:
President/founder, New West

V.

Left: At Above:
Warner "I'm very
Bros. with fortunate
TILandig, that I worked
Leslie Simon with Bruno
and Jaime [Mars] early
Neely (from on, sig ning
left). Strang him to my
doesn't publishing
take many company,
meetings in Southside,
his office."' now part
like to move of Warner/
around the Chappell."
company,
hear new
ideas."

PHOTOGRAPHS BY
JOSEPH LLANES
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BACKBEAT
CES Lets
Freak Flag Fly
CEOs, pop princesses,
metal gods and hip -hop
bosses take to the Strip

Ke$ha and Afrojack both took the stage at the
iHeartRadio party at Haze Nightclub at the Aria
Resort & Casino at Las Vegas' CityCenter on Jan. 9. At
CES, Clear Channel announced that its iHeartRadio
will be bringing new -school technology to old -school
mobile: cars. IHeartRadio will be added to Chrysler's
Uconnect and select 2014 GM infotainment
systems, and a new made -for -driving app called
iHeartRadio for Auto just launched to enable
aftermarket products to incorporate the app.
For more on CES, see page 34.
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1 Arriving at the iHeartRadio event at Haze
Nightclub for a live performance by Ke$ha are
(from left) Clear Channel CEO Bob Pittman
with Kimberly and Michael Beneville

2 Motarhead frontman Lemmy Kilmister
displays his foray into the celeb-branded
headphone market: Motorheadphones.

They're made of all metal-naturally-and
claim to be six to 10 times more powerful than
standard headphones. Now that's metal!

3. At the CES keynote, Qualcomm CEO
Paul Jacobs told the crowd to be ready for

"Generation M" (as in mobile), and also had Big
Bird on hand to demo a new Qualcomm app
that reads text with a camera.

4. With 2012 revenue rising from $298 million
to $519 million, Beats by Dr. Dre had plenty
to celebrate at CES. The company did its
partying at the Marquee Nightclub at the
Cosmopolitan, with Rick Ross performing.

5 John Sykes (left) and Tom Poleman of Clear
Channel at iHeartRadio's CES party at Haze.



5

1

1

1

a lot of shows," he says. "There's
always interesting things going on.
Last year I saw Wu -Tang play there for
a fashion party."

PARTY

BACKBEAT PLACES

T&E

Report
New York

Fashion Week Feb. 7-14

411
Tribeca's Super Linda is
Cobra Starship front -
man Gabe Saporta's (@
GabrielSaporta) go -to

for Mercedes-Benz Fashion Week
vittles. "The downstairs is vibe -y and
lounge -y" says Saporta, who has hit
the New York event since he had to
crash parties with fashionista friends.

"It's fashioned after Argentinian cui-
sine. I'm from Uruguay, so it's a similar
vibe." Saporta also name -checks the

Beatrice Inn (above) in the West Vil-
lage, which Vanity Fair editor Graydon
Carter recently reopened. "I think
that will be the place to go this year."
Meanwhile, Paper magazine's Mickey
Boardman (@AskMrMickey), who
writes the life -embracing Hey Mickey
column (recent topic: "Celebrity Men
I'm Embarrassed to Want to Sleep
With"), says his NYFW is all about
Indochine in NoHo. "The food is
delicious," he says. "But it's the
high -fashion equivalent of

'Cheers.' If Riccardo Tisci from Given-
chy is in town, you'll see him there. It's
Iman's favorite place ... The fashion
crowd loves it and goes all the time."

LISTEN

DJ Eve Salvail (@eves-
alvail), a model/actress/
DJ who regularly spins at
NYFW events, recom-

mends Cielo for the house -music
heads. But for something a little more
textured, she also suggests the DL on
the Lower East Side. "I love that this
place has three floors-three complete-
ly different experiences. It reminds
me of my favorite club in the '9os, the
Tunnel." Boardman says Bow, on the
Bowery, is on the ups: "It seems like a
lot of cool people have been going there
... That will be a hot one for Fashion
Week," he says, noting that DJ/fashion
fan/fellow Paper worker May Kwok
(@iamamayzing) spins there. Saporta
opts for the Cabin Down Below in
the East Village. "There's only a few
rock'n'roll places left," he says. "It feels
speakeasy-ish. It's literally under a
pizza place."

If you really want to
know what's next, be
sure to stop by Milk
Studios, founded by

Mazdack Rassi (@MazdackRassi).
Milk curates the best young designers
and showcases them for free. "Hang
out and get a real taste of the New

York fashion scene," Boardman says.
"That's where all the cool designers

are." And Saporta echoes the
notion: "It's really become

the place to go and see

Saporta and Board-
man cite the Alexander
Wang after -party as The
One Not to Miss: It's a

"barn -burner, all-night, get -shit -faced -
and -slam -dance event," Boardman
says. 2012 attendees included Rus-
sell Simmons, Jared Leto and ASAP
Rocky. But beware: Milk's Rassi was
sucker -punched last year while Busta
Rhymes was onstage. Boardman also
calls a rarefied invite to the Diane von
Furstenberg post -show dinner a sign
that you've arrived. "It's like the Clive
Davis Grammy party of Fashion Week,"
he says. Or test the limits of your
contacts file and see if you can get into
Purple magazine's party at the Boom
Boom Room (above) in the Meatpack-
ing District. Salvail calls her gig at the
Costume Designers Guild Awards show
a fave: "Last year, Clint Eastwood gave
me a shout -out." -Kern Mason and
Bill Werde

From left:
Mickey
Boardman,
Cobra
Starship's
Gabe
Saporta and
Eve Salvail

1. Beatrice
Inn

2. Milk
Studios

@ElTnd:
L.A.M.B. is
not listed on
the Fall 2013
Mercedes-
Benz New
York City
Fashion
Week pre-
liminary
schedule.

@Trinidad-
JamesGG:
40oz #ricch
x Vintage -
frames hat
is on sale
today http://
www.40oz
RICH.corn !
Got mines.

@TheSat-
urdays: Did
you see us
chatting
away with @
loan_Rivers
on We Fash-
ionPolice??

@Nash-
Fash Week:
Mark your
calenders.
Nashville
Fashion
Week will
take place -
this year on
April 2-6!
#NFW13

The
Scan BizCards
business card
reader is
compatible
with a host of
devices.

APP

Here's
My Card
Although its optical character recognition software
can't work miracles, the ScanBizCards business
card reader can chew through an exec's stack of
new contacts pretty quickly. Updated last Novem-
ber, ScanBiz Mobile Solutions' $6.99 business card
reader works with iPhone 5, 4S, 4 and 3GS; iPad 3
users; Android 2.2; and Windows Mobile 7.5 and 8.
After users download the 21.2 -megabyte app, they
can snap a photo of a business card to import, then
crop, scan, review and add to their address book.
Under optimal conditions, imports take less than 25
seconds per card, but business card design has lost
its mind in the list century.

Billboard used ScanBizCards on an iPhone 4S in
normal lighting and got mixed results. For one-sided
cards featuring large black text in a standard font set
against a white background, ScanBizCards crushes
it. But when some of our contacts' business cards got
more inventive, the app runs into problems.

Developed by a three -person team in New York
using the open -source Tesseract optical character
recognition engine, ScanBizCards disdains busy
backgrounds. Glossy card finishes, creative or
tiny fonts, or text on multiple axes also stymie
the software.

But amending character recognition errors is
a snap, especially when using Apple's Ski for the
company names. The app can link with Skype,
Linkedln, Calendar, Daylight and Salesforce CRMs,
and the company offers a global device sync service
for 99 cents per month and human transcription
for 28 cents per card. The app boasts 27 features,
including groups, 3-D coverfiow and 22 languages.
However, ScanBizCards crashed regularly following
a successful contact addition, especially after tap-
ping the "Add Another Contact" feature.

ScanBiz Mobile Solutions states that "scanning
is only the beginning" for its app. If anything, the
program functions perfectly as a judge of bad
card design: If machine eyes can't easily scan
your card, human eyes will probably find it both-
ersome as well. -David Downs

See Also
CamCard
This scanning app also has an average
user review score of four -and -a -half
out of five stars in the Apple App Store,
and was an Apple App Store 2012
Rewind top business app.

WorldCard Mobile
QR code scanning, links to social networks and a
16 -language suite have made WorldCard Mobile
a top business app in the App Store.

Business Card Reader
SHAPE Services' Android and iOS app offers yet
another solution to business card clutter, albeit
with mixed reviews and a $4.99 price tag in the
Android store.
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Gear "Songs are classic. Production comes
and goes, like fashion."

Jeff Bhasker's Hideaway Hit Factory

There's not much that would otherwise draw Taylor
Swift, Bruno Mars, fun., Dido and Lykki Li to an old
pool house in Mar Vista, a modest neighborhood
near Venice Beach in Los Angeles. But they happily
make the trek because that's where Jeff Bhasker's
(actually quite diminutive) Enormous Studios is
tucked away.

Bhasker-who's also worked with the Rolling
Stones, Jay -Z, Bar:ince and Kanye West on 8o8s &

Name: Jeff Bhasker

Provenance: Born in Socorro,
N.M.; graduated from
Berklee College of Music

Big break: Co -producing
Kanye West's 2008 album,
808$ & Heartbreak

Grammy Awards: Best rap
song wins in 2009 and 2012
for "Run This Town" by Jay -Z
featuring Rihanna and Kanye
West and West's "All of the
Lights," respectively; 2013
nominee for f un.'s Some
Nights and "We Are Young."

Just so happy to be
nominated: It doesn't matter
if you win. It doesn't make the
music better-or worse, if we
don't win."

Solo act: Bhasker plans to
release an album of his own
material under his alter ego,
Billy Kraven, this year. "I'm
like, 'If these people can doit,

why can't l?'"

Heartbreak and My Beautiful Dark Twisted Fantasy-
believes the intimate space allows a sense of ease that
helps generate the performances he's looking for.

"Everyone feels quite comfortable here, so I always
lobby for people to come by," he says. "You don't get a
lot of studios with skylights and windows. I love it here."

Despite his reputation for innovation, Bhasker is
surprisingly old school about certain things. For one,
he insists on pen and paper when it comes to writing,
and hates laptops in the studio. "People who type on
a BlackBerry or the computer-it's not the same," he
says. "When they go to record it, they're reading it off
the laptop and it sounds like they're 'reading' it in the
performance. So I don't let anyone do laptop or Black -
Berry writing."

He feels the same way about computer keyboard
effects-synth plug -ins don't compare to the sounds
they mimick. Though nothing may compare to an ac-
tual piano (left). This one is a Schimmel (and, Bhasker
notes, appears on the new Dido single, "Let Us Move
On"). "It doesn't matter what kind of piano you have
as long as it's real. There's just something about it be-
ing in the room and not coming through speakers or
being a fake keyboard. There's something warm and
genuine about it.

"Songs are classic. Production comes and goes, like
fashion," the producer says. "Now we're going to wear
skinny jeans-in a few years we're going to wear bag-
gy jeans. Production is the same way. So it's important
to dress the artist in clothes now that they don't look
stupid in." -Emily Zemler 0

IC-1

*Aim

1. Smoke
machine:
"I just got
this today.
Look how
much more
awesome
the studio
is when it's
filled with
smoke."

2. MOOG
Voyager/
Juno 106/
Juno 6
keyboards:
"A kit of
people use
soft synth
plug -ins
on their
computer,
which are
virtual.
They're
good. But I
like using
the actual
vintage ones.
They sound
better."

3. Sony c800
Mic: "Keep
the mic
ready to go
Ito] capture
that magic
moment
... Alcohol
helps."
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THE HIGH -STAKES RISE, AMBITION -FUELED LIFE AND

LONG DARK FALL OF
ROCK'S LAST GREAT

HUSTLER
Alan Meltzer made a fortune in the record
business, and built Wind-up Records
into an indie-label powerhouse. But then
came pills, an obsession with poker and,
inevitably, the end. BY DAVID PEISNER

Sr

Alan Meltzer
with Creed's
Scott
Stapp (left)
and Mark
Tremono
(right)
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late 1971, as Led Zeppelin was set to release its massively anticipated
fourth album, Alan Meltzer was running a record store in Connecti-
cut called Rainbow Records. Meltzer was 27, still many years away
from making multiple fortunes founding and selling CD One -Stop, a
music wholesaler; investing in CDNow, an early online retailer; and
building Wind-up Records into the most successful independent re-
cord label of its era. With the Zeppelin album dropping in a few days,
Meltzer bought advertising time on tri-state area radio for a spot
he'd created himself, the crux of which he related to Wind-up chief
creative officer Gregg Wattenberg years later.

"The ad said that for a limited time only, Rainbow Records had ar-
ranged with Atlantic to have Led Zeppelin IV shipped directly from
Atlantic's warehouse to Rainbow Records, `so come in now and pre -
order your copy,"' Wattenberg recalls. "It was all true: Every record
store had their records shipped directly from the warehouse. But
it was said in such a way that it sounded special. The next morning
there was a line of 2,500 people so they could pre -order Led Zeppelin
IV. They got it the same day as every other record store, but he locked
up all that business."

The move was an early example of the gambles upon which Meltzer
would build a 40 -year run in the music business. During his rise, he
earned a reputation as a colorful, nervy and often ruthless executive
who would say whatever needed to be said to close a deal, but also per-
form acts of overwhelming generosity for friends, associates and even
strangers.At Wind-up, he defied the odds bybetting big
on fewer acts-marshaling his resources behind bands
like Creed, Evanescence and Drowning Pool, turning
them into some ofthe biggest bands of the late '90s and
2000s. In doing so, he built his independent label into
a commercial force on par with the majors. In the late
2000s, as Wind-up struggled amid art industry -wide
downturn, his health challenges multiplied and his
marriage to Diana Meltzer-who was officially the
label's A&R chief-careened toward an acrimonious
end, his interests drifted into other areas: TV produc-
tion, new online businesses and, most especially, poker,
which he played frequently against top-flight profes-
sionals, occasionally on NBC's "Poker After Dark" and
Game Show Network's "High Stakes Poker."

"Alan saw himself as an empire builder," says Derek
Graham, who went to work for Meltzer at CD One -
Stop during the mid-'8os and later spent 13 years at
Wind-up. "He thrived on that excitement of building
a company. Once the empire was built, I'm not sure it
meant as much to him."

After his divorce, Meltzer sold Wind-up and five
months later, took his own life, ending a dramatic and
unlikely rise and fall.

"Alan was a character with conviction," says Steve
Karas, who spent eight years at Wind-up and now
runs SKH Music. "A lot of people with money want to
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Meltzer in
an early
photo, taken
sometime
after college.

be in the music business but very few have the backbone. When you look back on the period after
the Blackwells and Bransons and Alperts and Mosses, there weren't many Alans."

Meltzer was born in 1944 and grew up in Brooklyn. According to both Karas and Wattenberg,
the stories Meltzer told about his early years seemed to mix truth with mythmaking.

"Even those close to him didn't necessarily have the complete picture of his origins," Karas says.
Meltzer was a musician himself, and, it seems, an actor who scored at least one small film role.

He told tales of turns as a schoolteacher, a pretzel vendor and the owner of a junk shop who rum-
maged through trash at apartment buildings on Park Avenue, including one where he later owned
a penthouse. He may or may not have gotten his start in the music business by peeling the "For Pro-
motional Use Only" stickers from record company promo albums, then selling them at flea markets.

In the early '70s, Meltzer opened a record store in Brooklyn called Titus Oaks, which later
expanded to locations in Huntington and Hicksville on New York's Long Island. Soon after, he
added Rainbow Records to his fold. During the '70s, Meltzer, who'd already been married and di-
vorced, met Diana, a former model. She too had been married before and had a young son named
Michael, who took Meltzer's last name after the couple married in 1979. Together, the Meltzers
made a striking pair: Diana, thin and wiry with a penchant for fishnet stockings, exotic hats and
dark sunglasses, and Alan, who stood barely more than 5 feet tall but weighed about 30o pounds
for most of his adult life, and wore a black shirt and black pants every day, almost without fail.

As the CD era dawned in the early '8os, Meltzer found himself struggling to keep his stores
stocked, so in 1985, working out of his house in Ridgefield, Conn., he opened CD One -Stop,
which focused initially on distributing CDs to mom-and-pop shops along the East Coast. The
business expanded quickly, adding cassettes to its offerings, and moved its operations into an
18o,000 -square -foot warehouse.

In the midst of the company's rise, the Meltzers suffered a defining tragedy when Michael died in a
car accident in 1991. The couple was devastated, and some close to them have suggested they never re-
ally recovered. Ira Stone, who'd met Meltzer in the mid-'8os, had become his best friend by this time.

"What more traumatic thing can happen to a parent?" Stone says. In the aftermath, Meltzer
seemed to throw himself into his work.

In 1993, Meltzer sold CD One -Stop for a reported $30 million to Alliance Entertainment, which
had recently bought some of its competitors, including Bassin Distributors and Abbey Road One -Stop.
The deal stipulated Meltzer would stay on as Alliance's president, but the arrangement proved rocky.

"At CD One -Stop, our mortal enemies were Bassin and Abbey Road," says Syd Schwartz, who
started at CD One -Stop in 1989 and continued working with Meltzer until zoo2. "We'd be meet-
ing in Alan's office and in the middle of a sentence he'd stop, call one of the competitors and ask if
they were having a 'going out of business' sale just to mess with them. After the merger, all these
self-made guys had to work together without pissing each other off. It doesn't take a rocket scien-
tist to figure it was going to be difficult to get everybody paddling in the same direction."

Joe Bianco, the then -Alliance CEO who'd orchestrated the roll -up, says that it was quickly clear
Meltzer wasn't going to be satisfied with his role.

"Alan had grander ambitions," Bianco says. "He wanted to run the whole company and be im-
portant in the music business."

Meltzer tried to push Alliance into new areas, founding a company within the company called
Hard Core Marketing, and helping initiate Alliance's 1994 purchase of British indie label Castle
Communications. But ultimately he was frustrated by the competing visions within Alliance and

announced in a late -night fax in De-
cember 1994 that he was quitting.

Notlong after, Meltzerwasintroduced
to CDNow co-founder/CEO Jason Olim.
Meltzer helped CDNow resolve a legal
dispute that was hampering its ability to
attract financing, and subsequently in-
vested $1.2 million.

"His price for the resolution was that
his investment would be on terms favor-
able to himself, but he showed tremen-
dous risk tolerance doing this deal before
we'd properly been vetted," Olim says.

In 1998, CDNow went public and
Meltzer earned somewhere in the
neighborhood of $20 million. Accord-
ing to Olim, at the time of the initial
public offering, Meltzer was in a posi-
tion to make even more money for him-
self but in doing so, would've shaken
the confidence of the offering. Olim
appealed to Meltzer, who backed off.
Olim, who was in his mid-2os at the
time, says that in this way Meltzer was
always more than just an investor.

"He treated me like a son," he says. "He
was really interested in what was going
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on in my life. His son would've been about my age and he said a few
times that he valued our relationship because he had that void there."

In 1995, when Meltzer bought Grass Records for $950,000, it
seemed like an unremarkable investment. The label had a slew
of indie acts including the Wrens, Pollen and Brainiac, and
Meltzer quickly arranged a distribution deal through BMG. In
the first year or so, Grass released roughly two dozen records.

None of them sold much.
"I remember Alan bringing in Conor Oberst-whose band,

Commander Venus, was on Grass-to run a marketing meeting,"
Schwartz says. "Conor was an incredibly smart, precocious 15 -year -
old and Alan told us he had Conor run the meeting because he was a
good deal smarter than any of us were ever going to be. If you knew
Alan, something like that didn't bother you, but if you're a veteran
executive and a 15 -year -old tells you you can be doing a better job,
that's going to rub you the wrong way."

Meltzer soon hired several executives from the CD One -Stop
days, including Graham, Tony Bruno and Steve Lerner, who would
became president of Grass and later Wind-up, but the fledgling op-
eration continued to burn through staff, artists and money.

"It was a disaster," Graham says. "Alan had lost easily $io mil-
lion in two years dumping out releases nobody wanted. I remember
meeting with BMG people and one of them said, 'Grass is a joke.
There are so many releases and all this stuff sucks and doesn't sell.'"

Largely because of this perception, Grass renamed itself Wind-up
in 1997. That summer, the label signed a band from Orlando, Fla.,
called Creed. Its debut album, My Own Prison, arrived in August and
Meltzer was ready to bet big on it.

"When he signed the band, he pushed the million dollars onto the
table and said, 'We're going to go get it,'" Graham says. Wind-up had
less than 12 employees and Meltzer became involved in every aspect
of the album's rollout. At the time, radio was seen as almost the ex-
clusive domain of major labels, but Meltzer hired a promotion staff
that pushed the album to rock radio. When the dust cleared, My Own
Prison had sold more than 6 million copies (according to Nielsen
SoundScan) and Wind-up had a blueprint for the future.

"At that point, Alan made the decision and said, 'We're going to be a
rock label,"' says Bruno, who worked at Wind-up until 2004. The label
had put out records from heritage acts like Teddy Pendergrass and Dr.
John. Bruno says the new directive was, "'Drop them and move on."'

Meltzer basked in Wind-up's success. He became tight with
Creed frontman Scott Stapp, who he sometimes referred to as his

"first-born son."
"He was a father figure to me," Stapp says. "Being a guy who was

abandoned by his biological father then abused by his stepfather,
and not ever feeling like I had a real father, with his situation with
his son's death, that was something that really brought us together."

Creed's second album, Human Clay, came out in 1999 and was a
bigger hit than the first, eventually selling more than 10 million cop-
ies. Learning from his experience with Grass, Meltzer focused nearly
all the company's energy and resources during these years on a sin-
gle band. In fact, during 1998 and 1999, the label released only three
full -lengths by acts not named Creed. This became Wind-up's MO:
fewer records but more money and attention dedicated to each one.
In 2001, there were only three releases and two, Creed's Weathered
and Drowning Pool's debut Sinner, were huge hits. The following
year, there were five records; two-by Seether and 12 Stones-were
strong sellers. By zoo3, the output jumped to seven, including Finger
Eleven's self -titled breakthrough and the first album by what would
become the label's second superstar act, Evanescence. In a business
used to a 10% success rate, Wind-up's batting average in the late '90s
and early z000s was unheard of.

"We'd put out four or five records a year and really stick with them,"
Bruno says. "It wasn't just throwing things at the wall, seeing what
sticks. It was throwing it against the wall and then as it comes down,
pick it back up, throw it up there and try something different. Alan
went back to the Motown days: He didn't just sign an artist and put
them in the studio. He'd send them to the gym to lose weight, to vo-
cal coaches and acting lessons, and really develop them."

Meltzer was also demanding with his employees.
"He'd get involved in every detail from album artwork to print ads,"

Schwartz says. "He'd spend hours working with you, looking over your shoulder, making sure ev-
erything was just right. Then just when you thought you finally had it nailed, he'd change his mind
and you'd be back to square one. He could drive you mental, but had an unbelievable knack for get-
ting your best work out of you."

At his finest moments, Meltzer saw his artists and staff as family. When Drowning Pool front -
man Dave Williams died in 2002, Meltzer bought Williams' parents the new house their son had al-
ways hoped to. When Dave Magee, the drummer for an early Wind-up band called Stretch Princess,
was diagnosed with a brain tumor, Meltzer paid medical bills that reportedly exceeded $10 o,00 o.
Wind-up subsequently became one of the few labels to offer their artists health insurance.

With the label's success, Diana grew more involved. Current Wind-up CEO Ed Vetri was hired
as CFO in 1999 and saw her role evolve.

"When I first started, Diana wasn't an employee," Vetri says. "She'd come in with her two Chi-
huahuas and be the crazy owner's crazy wife. My then -controller had to walk the dogs. But once
Diana felt the excitement, she wanted to be a part of it. We called her 'head of A&R' but primarily
she entertained artists when they came to town."

The extent of Diana's A&R role remains a point of debate. (She didn't return messages to be
interviewed for this story.) She was frequently credited-often by her husband-as the company's
ears, the person who discovered new artists and picked singles. Wattenberg first met her when he
was offered an A&R position in 2003.

"She brought me to their apartment, showed me photos of her modeling days and asked if I wanted
a massage," he said. "I said, 'No, thank you.' She asked if I wanted rice and beans. I said, 'No, thank

Ira Stone
and Alan
Meltzer with
a private
airplane
deft), and in
New York in
1999.

At first, Meltzer wasn't
much of a poker player,
but he improved quickly.
There are YouTube clips
of him winning more
than $400,000 in a single
hand-and losing more
than $500,000.

you.' Then she asked if I would help pick her dog up from the dog spa. So I walk back from the dog spa
carrying their little dog. Then I called Lerner and said, 'There's no chance in hell I'm taking this job.'"

Nonetheless, later that year, he was convinced to, on the condition-he says-that he wouldn't
have to deal with Diana. Inevitably though, he did.

"Alan just wanted her around because she was going crazy sitting at home in Connecticut," he says.
"Originally, she got to just hang out with the bands but it turned into taking credit for bringing bands
in. There were some A&R people that got thrown under the bus so Diana could look like a champ."

Meanwhile, her husband's interest in Wind-up was waning. The man who was once so inti-
mately involved in every decision was, by 2003, spending a significant chunk of his time at the
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Wind-up In Turnaround
"We don't believe rock is dead," new owners
say-but diversification helps

In its fourth incarnation by Billboard's count, Wind-up Entertainment
continues to build its rock roster, and is ready to diversify into alterna-
tive rock/crossover, according to label president/co-owner Ed Vetri.

After losing money in 2010, when founder Alan Meltzer and wife Diana
were going through a divorce, the label was sold to Vetri and chief creative
officer Gregg Wattenberg for an undisclosed sum in a deal that closed in
April 2011. Since then, the company has been in the black, Vetri says.

While the label's best sellers for the last two years under the Vetri/
Wittenberg reign have been roster mainstays like Evanescence and
Seether-which between them have sold 1.3 million units in that time
frame, according to Nielsen SoundScan-the label has also issued James
Durbin's Memories of a Beautiful Disaster, which has sold 121,000 units
since its fourth-quarter 2011 release. The jury is still out on whether other
releases have lived up to expectations. For example, King, from jam band
O.A.R., has sold 70,000 copies-great for an indie label, but the group's
lowest -selling studio album to date. Releases from Bayside and Haw-
thorne Heights have scanned 40,000 and 25,000, respectively-again, re-
spectable numbers for an indie label, but career lows for each band.

Wind-up has high hopes to break acts like Young Guns, the Virgin-
marys and Jillette Johnson. The label has signed '90s act Filter, and
Creed singer Scott Stapp-whose last album sold 395,000 copies-has
a new record coming out this year.

Beyond the label, the company's publishing arm is making some
noise, Vetri says, and other labels are tap-
ping into its songwriters and producers. "We
used to just use the studios for our bands
and we have an apartment where they could
stay when they were working here," he says.
But now, "Universal recorded Phillip Phillips
in our studios and our writers got the second
track, 'Gone, Gone, Gone,' which will be the
next single."

And as major labels dial back on rock
acts, Vetri says Wind-up perceives an op-
portunity. "We will stay deeply committed
to rock music, which is our core business,
but we see an opportunity in alternative
rock crossover, where we are about to dive
in deeply," he says. "We don't believe rock is
dead. We are doing very well now. It's been
quite a turnaround for our little company."

-Ed Christman

office playing online poker. He did make a major contribution to
"Bring Me to Life," the breakthrough single from Evanescence's de-
but, Fallen, by suggesting the band add a rap to it, but according to
Vetri, that was one of his last real contributions to the company.After
the excitement and toil of building Wind-up, Meltzer seemed to find
success dull.

"Alan would alwaysput a black cloud over success," Vetri says. "When
that Evanescence record came out, Alan got in his biggest depression.
Too much success made him feel like he was losing control. The compa-
ny was so much bigger-it was 6o or 7o employees. He didn't have that
relationship with the artists anymore. It wasn't like it was with Creed."

Compounding this were myriad health issues relating to his
weight, including serious back problems and arthritis, for which he
took a host of prescription painkillers.

"He'd be very medicated," Vetri says. "He took Oxycontin, Vico-
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din, Percocet and things of that nature like candy. It affected his day-
to-day focus and his ability to stay awake in meetings."

Things got so bad that in zoos, Vetri and Lerner staged what
Vetri described as "sort of an intervention." Meltzer took roughly
eight months off, during which time he went to Arizona, lost a lot
of weight, got his painkiller habit under control and became deeply
interested in Buddhism. He returned to the office in 2004 healthier
but the change didn't last.

In zoos, EMT offered Meltzer a deal reportedly worth more than
$100 million to buy Wind-up. The sale made sense: Here was a
chance to make a lot of money and step away from a business he'd
lost interest in, while still remaining involved in an advisory role.
The deal was all but signed-some of the Wind-up staff were already
in the EMI directory-when Meltzer pulled out at the nth hour.

The reason he gave several senior executives was that he had
cancer, specifically something called chronic myelogenous leuke-
mia, or CML, which would prevent him from being able to carry
out his advisory duties. It's unclear whether Meltzer actually had
CML-which is treatable, frequently asymptomatic and has a long-
term survival rate of more than 95%-but according to Vetri, after
the deal died, "it never came up again."

"I think ultimately he just felt like he couldn't sellthe company," Vetri
says. "Ego -wise, it couldn't go on without him." Furthermore, by this
point, as Vetri saw it, "the company really kept his marriage intact."

The aborted sale disappointed some senior staff who'd stood to
profit handsomely and had grown weary of the Wind-up drama. Ac-
cording to several sources, Lerner, who'd been Meltzer's closest lieu-
tenant since the CD One -Stop days, simply stopped coming to work
for more than six months.

"Alan and Steve had a bit of a battle," Vetri says. "You know that yel-
lowtapeyouputoutwhen you're blocking off a murder scene? Alan put
that across Steve's office when he left."

EMI came back the following year with another offer-this time
for a reported $6o million plus back -end incentives. Meltzer ap-
peared ready to sell but again backed out late in the game. Following
this, Lerner left for good.

Meanwhile, Wind-up was experiencing its first serious commer-
cial setbacks. Creed had broken up, and the label poured money into
Stapp's solo debut, The Great Divide, with little return. Meltzer him-
self became an erratic presence in the office.

"He'd have to ideas; two would be good," Wattenberg says. "The
problem is he'd want you to follow through on all to.

"For example, he was like, 'There's a big poker craze. Somebody's
going to have a hit with a poker song.' He wanted to write the song
and wanted me, as the A&R guy, to make one of our bands do it. So he
wrote it, played me it and was like, 'You do your thing, make it sound
good,' and make this band, Breaking Point, do it. I said, Alan, if I make
them do it, I'm going to lose all credibility. They're going to hate me.'
And he's like, `Fuck 'em. What else do they got going on?'"

Meltzer also explored non-musical ventures including starting an
online memorial service called the Eternal Space (which one person
described as "Myspace for dead people"). "He got a little bored with
music," Wattenberg says. "He looked at buying a couple of TV pro-
duction companies, which in hindsight, was pretty visionary."

By 2007 though, most of Meltzer's energy was going toward poker.
He took frequent trips to Atlantic City, N.J., and Las Vegas and was
routinely bellying up to high -stakes tables stocked with professional

players. Brandon Adams, a poker pro, author and lecturer at Harvard Business School, met Melt-
zer at the Bellagio in early 2007. Meltzer was in Las Vegas because Evanescence was playing the
very first show at the Palms' new indoor amphitheater.

"He mentioned he could only play for an hour because he had to be at the concert,"Adams
says. "Alan won one big hand, then another and never went to the concert. He stayed and played
poker all night."

He and Adams became close. At first, Meltzer wasn't much of a poker player, Adams says, but he
improved quickly. He'd always displayed a gambler's instinct in business, and the ruthless nature
of the competition suited him. In 2009 and 2010, he appeared on "High Stakes Poker" and "Poker
After Dark," but as time progressed, his health became so compromised that it was affecting his play.

"In the last couple of years, his A -game was on par with the top players but he only played his A -

game about 30% of the time because his back wasn't good and he didn't have good energy," Adams
says. "He'd be uncomfortable sitting for a long period. It would affect his play and his patience."

It also seemed to affect his marriage. Although he was betting big-there are YouTube clips of
him winning more than $400,000 in a single hand and losing more than $500,000-and clearly

S



Top: Alan
Meltzer on
season five
of GSN's
"High Stakes
Poker";
right: Diana
Meltzer (in
shades) with
Evanescence
in November
2011.

had an addictive personality, sources
insist his gambling never had significant
financial impact on either Wind-up or
his total net worth. But as the label post-
ed weaker sales amid a global economic
crisis, poker apparently became an issue
for Diana.

"The amounts Alan was gambling were
small relative to the money he had," Ad-
ams says. "But Diana might have thought
the business was suffering because of the
time and money Alan wasputting into gambling."

Wattenberg believes poker may have just been a symptom of
deeper issues.

"She was definitely not thrilled he was playing poker all day long and
hanging out with that world of people but like a lot of couples, they
grew apart," he says.

Whatever the reasons, the Meltzers' divorce caused tremendous
upheaval at Wind-up.

"It was about a year -and -a -half of torture," Vetri says. "By virtue
of being married to him, Diana had half the stock." Vetri says that
Wind-up sold publishing to finance what Meltzer suspected would
become a long, drawn-out divorce. "I had to run the day-to-day
and get a bunch of divorce lawyers' opinions on whether we should
sign an artist."

As the divorce slogged on, according to Wattenberg, both Melt-
zers used Wind-up as "their piggy bank."

"They took private planes everywhere, car services were waiting
24/7," Wattenberg says. "It's their business, it's their right, but there
was a real financial impact on the company."

Faced with two different bosses-neither of whom was a particu-
larly stable presence during the best of times-engaging in shouting
matches and conducting divorce meetings in the office, Wind-up
employees tiptoed around the chaos as best they could. The timing,
coming as the label was already struggling-its overall market share,
which had hovered around 1% between z000 and zoo4, dropped to
0.26% by 2010-exacerbated the problems.

"They both grabbed all the working capital out of the company,"
Wattenberg says. "It couldn't have been a worse time to handcuff
a company while the industry is already getting crushed. Art-
ists are looking for money to make records. You
can't sign bands. In this business, it's all about
taking bets-you've got to double down on bands
you think are going to do well. We couldn't double
down on anything."

As this was going on, Wind-up got yet another

"Diana asked if I would
help pick her dog up from
the dog spa. So I walk back
from the dog spa carrying
their little dog. Then I called
and said, 'There's no chance
in hell I'm taking this job."'

offer from a potential suitor, Sony.
"It was tempting for Alan," Wattenberg says. "But he

said, 'I believe in you guys and want youto continue:"
Meltzer bought out his wife's interest in the com-

pany as part of a divorce settlement in late zow. In
June zoii, he finalized a deal to sell Wind-up to Vetri
and Wattenberg.

"He walked away from a lot of money and struck an
unbelievable deal with us," Wattenberg says.

In the months after he left Wind-up, Meltzer occa-
sionally came into the office, but as the weeks passed,

those visits grew more infrequent.
"I'd go visit him and it was insane," Vetri says. "Like Oscar Madison, just a disaster in how

he organized his life. He was sloppy and really becoming reclusive."
His friend Ira Stone says that the two of them had planned on taking a handful of trips around

this time but Meltzer kept cancelling at the last minute.
"He was having trouble walking," Stone recalls. "He'd fallen and broken his wrist, then fallen

again and hurt the other wrist. Balance was getting to be tougher for him."
Vetri and Wattenberg sent trainers to Meltzer's apartment, including one who specialized in

working with obese people, but Meltzer chased him away. Stone believes that by this time, he'd
given up on getting healthy.

"He lived life to the fullest and felt like it caught up with him," he says. "Anyone that loved
Alan wanted him to take the weight off and cut down on the painkillers, but he felt like it just
wasn't possible towards the end."

As Vetri recalls, "Alan told me his body was failing his brain and he didn't want to go on like
that." For a man who constantly sought to be in control, the idea of not being able to manage his
own body must have been particularly galling.

Still, when Vetri spoke to Meltzer on Friday, Oct. z8, 2011, his former boss didn't seem particu-
larly despondent. "Alan had very dark moments, but that day we had a conversation about reality
television and one of the crazy shows he'd watch," he says. "He was just laughing on the phone.
We made dinner plans for the following Wednesday."

That weekend, alone in his apartment, Meltzer took an overdose of his prescription painkillers
and never woke up. A note was found at the scene.

etri says that Stapp was one of the few Wind-up artists who passed along condo-
lences, an indication of how far Meltzer had drifted from the music business in his
last few years. In January wiz, the New York Post ran a story about how Meltzer
had left Si million to his chauffeur and $soo,000 to his doorman. Stone, who is
the executor of Meltzer's estate, says that while the bequests are likely less than

the Post reported-both the chauffeur and doorman are promised a percentage of the estate-
the sentiment behind the gifts is indicative of someone who
took pride in never forgetting his humble roots.

"He'd do these random acts of kindness where he didn't expect
anything in return," he says.

Diana, who left the music business after the divorce, saw
things differently when quoted in the same Post story about her
ex-husband's inheritance.

"He can leave it to whoever he wants," she said. "I could care
less. If he wants to give it to the bums, he can give it to the bums.
He could fuck a nun. I couldn't give a shit."

Wind-up, for its part, is nowhere near the lofty heights it
scaled in the early woos, but its continuing existence is evi-
dence of the mark Meltzer made.

"His legacy is Wind-up and what he taught me and Ed," Wat-
tenberg says. "'Don't be afraid to be kooky. You've got to be a
free thinker and take big chances.'"

No matter the circumstances, suicide almost always leaves
more questions than answers. Many who were close to Meltzer
felt like in the end he believed he had lived a full life, wanted
to take back control from a body that had failed him and was
ready to move on to the next chapter.

Meltzer was one of the last of a breed of independent, self-
made music moguls. During an era when major labels had all
the commercial clout, he proved that an indie with deep pock-
ets and icy veins could compete with them and frequently win.
While it's easy to cast his demise as a cautionary tale, it's also
possible to see it as the natural evolution for a guy who clearly
enjoyed the challenge of the unknown more than the com-
forts of success.

As Stone puts it, "Alan was a gambler from day one. Where
anybody else would figure out all the reasons not to do some-
thing, if Alan wanted to, he went for it. And he went for it." 0
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The

Word
More than three decades into his career, Prince

is still selling out arenas, recording
amazing music-and fighting as hard as he

can for the ownership of his songs

by Gail Mitchell
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Behind the
walls of
his Paisley
Park haven,
Prince still
conjures
musical
magic.



ii was reluctant to let you come," says the man
sitting in front of me, "until I heard that you're
planning to do a story about ownership."

I have flown out from Los Angeles to the
ice fields of Minneapolis ("Well, it's back

to the tundra," says one of my fellow passengers as
we touch down on a crisp 12 -degree day) on 24 hours'
notice. I am hoping I will get a chance to discuss the
spontaneous touring strategy Prince has raised to an
innovative art in the last few years, as well as what
plans he may have for his storehouse of unreleased
material (his last album was 2010's 2oTen). And I'm
planning to talk with him about his being chosen as
Billboard's 2013 Icon honoree at the Billboard Music
Awards in May.

But I begin wondering how much of that we'll get to
when I get word from Prince's manager, Julia Rama-
dan, that I should spend what little time I have to pre-
pare by watching "The Adjustment Bureau" (more on
this later), reading the Twitter feed of an apparent (and
mysterious) Prince bootlegger and watching an online
video discussion between a Prince superfan and the
blogger Dr. Funkenberry. And now I'm worried that
the interview I've come here for may not happen at all.

One thing you learn quickly about Prince: He doesn't
suffer fools or folks who don't know what they're talk-
ing about. For the next three hours, we ricochet back
and forth on a variety of topics. Later, back at my ho-
tel, I'll be re-creating our conversation from memory.
This is how Prince interviews have unfolded for many
years. He remains adamant about not allowing report-
ers to record their conversations with him. ("Some in
the past have taken my voice and sold it," he says. "I
can't remember the incident that triggered it and it's
probably best that I don't.") And he still frowns at the
idea of a reporter taking notes. ("That would be just
like texting.")

Later on, I will watch Prince audition a drummer.
Right now, I'm involved in an audition of my own.

"Let's talk a little," Prince says as I follow him into a
second -floor conference room, "and see if we vibe
first." Without missing a beat and keeping steady eye
contact, he makes a few comments about media own-
ership and control, then shoots out a question. How
would I get the word out about, and then monetize a
lyric video for, one of his new songs, "Screw Driver,"
that I'd been shown a few minutes earlier? I tell him
an online post will generate enough interest to get us
to monetization-given the fan clamor for new Prince
music, there's a community ready to pay a nominal
price to get their hands on said track. Nothing revolu-
tionary, but Prince pauses and thinks it over. I think I
may have passed the audition.

It's a 40 -minute drive from the airport to the Minneap-
olis suburb of Chanhassen, Minn. As the driver makes
a left turn, two stark white buildings materiall Y. seem-
ingly out of nowhere. Other than a small gray sign at
the foot of the driveway noting the address and where
trucks should make deliveries, there is no signage or
any other vehicles, let alone human activity. The cab-
bie, hesitant as to whether we've found the right place,
keeps the meter running for the three minutes it takes
for someone to come outside and let me in. But there's
no denying the aura: This is Paisley Park.

Ramadan-a tall, svelte recent USC graduate who
met Prince during his run of 21 shows at the L.A. Fo-
rum (see story, page 31) and quickly ascended to man-
agement status-welcomes me and ushers me down
a hallway with a light -blue carpet accented with stars
and crescent moons. Album plaques line the walls.
We arrive at the doorway of a cavernous soundstage,
with an oddly elongated piano just outside. On it is the
Love Symbol, first introduced on the 1992 album that
marked his Artist Formerly Known As period.

The Love Symbol is emblazoned all around Paisley
Park. Once inside the soundstage, you can't miss it
hanging on the wall facing the stage. And that's when
I first see the man himself, onstage, guitar in hand, re-
hearsing with a female backing trio: Donna Grantis on
guitar, Ida Nielsen on bass, Hannah Ford Welton on
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drums. The foursome is jamming tight and hard on "What If," from contemporary
Christian singer/songwriter Nichole Nordeman's 2005 album Brave. (It's about Jesus
and non-believers-what if you're right and he's just another nice guy? But what if
you're wrong and there's more than you ever dreamed of?) Motioning Ramadan and
I to come forward as he continues to play, Prince directs us to come onstage. Lining
the perimeter are assorted instruments, microphones, stereo equipment and-atop
one mic stand-a cinnamon -colored wig.

Prince is rehearsing with this trio for performances that he cryptically says will
begin in two days. (Two days after we speak, he announces six last-minute shows at
Minneapolis' Dakota Jazz Club. Tickets for all six, ranging from $70 to $250, sell out
in one morning.) The ever -slender Prince-a strikingly ever -youthful advertisement
for the maxim "black don't crack"-is garbed in yellow pants and a long, oversized
button -front white -and -yellow jersey emblazoned with "MPLS" on the front. His
Afro is covered by an incongruous hat in the shape of a lion. His other eye-catching
accessory: wedged silver shoes adorned with periodically flashing red lights. A full-
fledged rock star, even in rehearsal.

Prince alternates between guitar and keyboards, and the songs they play spark
to life with every touch he adds. "What If" is followed by new arrangements of two
Prince songs-the springy funk -rocker "Cause and Effect" from 2010 and the vintage

"Around the World in a Day" B-side "She's Always in My Hair"-and all three songs
provide a bird's-eye view of Prince's skills as an artist and multitasker. There's the
singer/songwriter for whom music remains a deep-rooted passion-and above all, fun.
There's the mesmerizing instrumentalist on guitar and keyboard, sounding just as im-
provisational, energetic and fresh as he did when he hit the scene in 1978. Then there's
also the teacher/mentor who gets off on finding and molding new talent.

He suggests the drummer take a solo on the end of the last song and has the trio go
back and practice the last four bars with that in mind. Despite the cavernous feeling
of the room, a camaraderie and warmth permeate the premises as he and the ladies
go through their paces. Signaling the end of the practice session ("We work for 15
minutes and then take a break," he says with a chuckle), he offers his hand to help
me down the stairs and I'm spirited away to another office in the Paisley Park maze.

Here I meet a young man named Jason Franzen working on a computer, put-
ting the finishing touches on a lyric video for the previously mentioned double-
entendre rocker "Screw Driver." Then it's on to the second floor of the complex.
As we're walking down the hall to a conference room where we can sit and talk,
Prince throws me for a loop: "I hear you may be writing about the '0' word," he
says. It takes me a few minutes to understand what he's referring to. There was a
time in Prince's career when "the '0' word" might have had a more lascivious con-
notation. But the 0 word he's referring to now is "ownership."

It's been the key issue for him since the dissolution of his nearly 20 -year rela-

Schoolhouse Rock
Music of Prince benefit at Carnegie
Hall to aid education charities

Prince doesn't often lend his name to musical projects beyond
his control, but can sometimes be swayed for the right cause.

Just ask longtime New York concert promoter and City
Winery founder Michael Dorf, who was initially concerned
he'd run into roadblocks when seeking approval to honor
Prince during an upcoming benefit concert at Carnegie Hall.
Luckily for Dorf, Prince has a soft spot for music education
programs in need of funds.

"It took a while to reach the Prince camp, but I did speak to
somebody and he was very excited about it," Dorf says. The
charity show, scheduled for March 7, will feature such acts
as the Blind Boys of Alabama, PRINCEss (Maya Rudolph,
Gretchen Lieberum) and Talib Kweli. The Roots will serve as
the house band, with additional guests to be announced.

"The tricky thing about Prince's songs for a concert like this
is that most of his obvious hits seem taboo," says Roots drum-
mer and Prince fanatic Ahmir "Questlove" Thompson, who's
been tapped to help recruit talent for the concert. "So this
night calls for radical reinterpretations."

Prince tells Billboard he isn't directly involved with the
event, but that he plans to attend and firmly believes in the
cause. Dorf expects the concert to net about $105,000, which
will be distributed to nonprofits including American Sym-
phony Orchestra's Music Notes, Fixing Instruments for Kids in
Schools, Little Kids Rock and the Center for Arts Education.

There's no saying if Prince will jump onstage during the
show, but Thompson-who% played with Prince in the
past-promises at least 12 more "major surprises" that will be
announced in the coming months. "With me onboard, we can
cut through the red tape that's usually involved with signing
up people to participate," the drummer says.-Mitchell Peters

tionship with Warner Bros. Records in 1996. That year he released a final album
of new material for the label, Chaos and Disorder. The album's subsequent lack of
commercial success underscored Prince's dissatisfaction with Warner Bros., perco-
lating since the 1992 release of the infamous Love Symbol album. In 1993, faulting
Warner's ineffective marketing as the reason for that project's disappointing perfor-
mance, he dropped the Prince moniker, began using Love Symbol as his stage name
and wrote the word "slave" on his face. Seeking to emancipate himself from a label
that he believed was now stifling his artistic freedom, Prince began issuing albums
in quick succession (Come, The Black Album and The Gold Experience) to speed up the
end of his contractual obligations.

And here's where Prince's request that I watch "The Adjustment Bureau" begins
to make sense. The zon movie, starring Matt Damon and Emily Blunt, is about a
man struggling to establish his own free will, pitted against a mysterious group of
grey -suited men-the Adjustment Bureau-whose job is to make sure that people
follow their predestined paths. Flashback to Prince's storied fight against Warner
Bros. "It was also about Madonna," he says. "She was getting paid, but at the time
we were selling more records and selling out concerts on multiple nights. It wasn't
about her. This was about business."

round the same time he was exiting Warner Bros., the musical vision-
ary was setting his sights on the fledging Web. His marketing of the CD
boxed set Crystal Ball as an exclusive to online consumers was ahead
of its time. But since then, Prince and the Internet have engaged in a
doves -cry -like love/hate relationship. The artist has launched several

sites through the years, including 2009's LotusFlow3R.com, only to shut them down
and leave his fans hanging. A host of cease -and -desist orders have been handed
down to fans and websites for using his image without permission. And you'll be
hard-pressed to find any classic videos or performance footage of Prince on You -
Tube or anywhere else on the Web. ("I have a team of female black lawyers who keep
an eye on such transgressions," Prince says. "And you know they're sharp," he adds
with a laugh.) In recent years, he's bundled releases like 2004's Musicology, 2007's
Planet Earth and zoio's zo Ten for free along with ticket purchases or in such newspa-
pers as the Daily Mirror and the Mail.

As we talk, it's clear that Prince thinks the music business is as artistically destruc-
tive as ever. He decries radio's airplay stranglehold and sees playlists for both ter-
restrial and satellite radio subject to the demands of corporate boards. He laments
there's too much gaming of the system with the cost being fewer opportunities for
minority ownership and the silencing of important voices in both business and the
community. Ownership is control and power. "Those are the issues that a magazine
like Billboard needs to be writing about," he says. "Billboard needs to tell the truth,
shake things up."

Talk turns to his latest protege, Andy Alio. "What does it take to get a record
played these days?" he asks. He executive -produced Allo's Superconductor (Allo Evo-
lution), a funk and jazz romp through very Princely territory featuring Trombone
Shorty and Maceo Parker and released in November. A guitarist/vocalist who joined
Prince's NPG band in 2001, she recently appeared on "Jimmy Kimmel Live!" But so
far there's no appreciable radio attention around her project.

His frustration with radio restrictions dovetails into his own music and the role
of indie promoters, which can be a costly endeavor. "I'm selling out multiple nights,
but how come I can't get music on the radio? You have the indie promoters and you
ask, 'Who are you and where do you come from? What are your references? And can
you guarantee your work [getting airplay] ? No. But I have to make sure and guaran-
tee mine, right?'"-a possible allusion to the no -pay, no -play gambit that most as-
sociate with the indie arena.

We turn to compulsory licensing, long a pet peeve of his. The compulsory was
actually codified in 1909, mostly governing piano rolls. By the 193os, record labels
were using the compulsory to pay a statutory rate on songs. While that rate has
grown over the years, the fundamental dynamics of how the compulsory allows for
the licensing of songs has not. Prince says he doesn't understand why people want to
cover someone else's songs. In the moment, I don't think to mention the 1996 Eman-
cipation album features his covers of "Betcha by Golly Wow!" and "I Can't Make You
Love Me," but I do point out that he sometimes plays covers during his performances.

"I do pay performance royalties on others' songs I perform live, but I'm not record-
ing these songs and putting them up for sale," he says. "Why do we need to hear
another cover of a song someone else did? Art is about building a new foundation,
not just laying something on top of what's already there." At this point he references
Maroon 5's cover of his "Kiss," letting it be known he wasn't thrilled by it. The group
released the cover as a bonus track on the deluxe version of its 2012 Overexposed al-
bum. However, the deluxe version on iTunes no longer includes the "Kiss" cover. A
source close to the situation says that Maroon 5 removed the cover when it learned
that Prince didn't approve. (Maroon 5 representatives were unable to clarify this
point at press time.)

When I bring the discussion around to his being chosen as Billboard's 2013 Icon hon-
oree, attempting to get him to reflect on what's been a remarkable career, he down-
plays the situation. "I thank Billboard for giving me this honor. It's always nice to be
recognized for what we've done here," he says. "But I'm all about moving forward."

Beyond finding and introducing new talent-like Allo, or the backing trio he
was rehearsing with when I arrived-moving forward also means projects like the
documentary he's working on about bassist Larry Graham, who's played with Sly &
the Family Stone, Graham Central Station and Prince himself. Taking me into an-
other room down the hall-where a tabletop is temptingly laden with CDs of vari-

Prince's
sprawling,
hours -long
concert
jams have
become
the stuff of
legend.
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1. Team Prince

MANAGER Julia Ramadan

CHART HISTORY From "Soft and Wet" to "Black

Sweat," Prince has claimed 47 entries on the
Billboard Hot 100, including 19 top 10s-with six

of them going all the way to No. 1. In the 20 -year

span between 1980 and the end of 1999, Prince

charted more Hot 100 entries (44) than any other
act. His last album to chart on the Billboard 200,

LOtUSFLOW3R, debuted at No.2 on the April 18,

2009, chart and has sold 550,000, according to
Nielsen SoundScan.

PUBLICITY Lori Lousararian, Rogers & Cowan

WEBSITE 20PRINC3.com

ous songs-he pops in the documentary and gives me a peak of the rough cut. The
planned 83 -minute film is full of performance footage from such '7os shows at "Mid-
nightSpecial," vintage photos and commentary from Graham. Halfway completed,
the project has hit an impasse, and ownership is again the issue: Some $5oo,000 is
needed to clear Graham songs that Prince wants to integrate into the story. "Some
of these songs have been sitting on the shelf for years and they've done nothing with
them. Now this."

Before heading back downstairs, I spy a large, nearly floor -to -ceiling white cage
across the hall. At first it appears empty so I'm wondering just what kind of animal it
had contained. Approaching closer, I can see white doves, at least four or five of them,
chilling inside. Their coos echo ethereally through the building as I descend the stairs.

We return to the same soundstage, where a young man named Ronald Bruner Jr.
who looks no more than 3o is waiting to audition as a drummer. He explains he hails
from Compton, Calif , and grew up playing to recordings by everyone from John Col-
trane to Led Zeppelin. Settled behind the same drum kit as Hannah Ford Welton
was playing earlier, Bruner proceeds to give the kit a fierce workout on improvised
jazz- and funk-vibed tracks led by a female keyboardist named Cassandra O'Neal
and bassist Andrew Gouche with Prince sliding in signature guitar licks of his own
after standing off to the side and taking in Br per'svibe. You can tell by Prince'sface
that he's pleased by the audition.

And then it's back to the conference room, where we talk about the recent leak of
unreleased Prince material. A mysterious person with the Twitter handle 3rdeyegirl
(whose Twitter bio describes her as an "International Art Thief") was posting links-
since removed-to new material. Was this a publicity stunt or Prince himself? He
counters that it was indeed a bootlegger. But why then is 3rdeyegirl's Twitter avatar
pasted on the face of the drum kit on the soundstage I've seen him rehearsing on?
Prince says it's just the girls (his backing trio and Ramadan) poking fun at the situa-
tion. As a band, they don't even have a name. They're not 3rdeye."

So is a new album in the offing-the hope of many fans, as evidenced by responses
following a recent Spree.com chat between super fan and TV/radio announcer Seth
Everett and Prince blogger Dr. Funkenberry? Prince dismisses that notion-for now
at least.

"That kind of album talk always comes up when something leaks," he says. "But I
don't do albums anymore-I don't have a deal. I do songs." Will he be releasing those

Live Improvisation
Prince's touring strategy has put him at
the vanguard of the concert business

The hallmarks of Prince's touring career reflect the same traits as his other
endeavors: innovation, spontaneity and disregard for conventional wisdom.

Prince pioneered bundling recorded content into the ticket price in
2004 with the Concerts West -promoted Musicology tour. (Concerts
West is a division of AEG.) Many of those shows were marked by an ab-
breviated lead-in between announcement and day -of -show that created
a sense of urgency around ticket on -sales. Post -show plays at intimate
venues that built buzz and added to Prince's mystique. The tour grossed
$87 million with 1.4 million in attendance at 91 shows, according to
Billboard Boxscore.

Prince's special one-off performances, be they at Coachella in 2008 or
the Super Bowl in 2009, served only to enhance his reputation with fans as
a man whose shows can't be missed.

This aura carried over to Prince's residencies, another trend that found
him at the vanguard. He signed up for a whopping 21 -night stand at
London's 02 Arena in 2007, taking extended plays out of the clubs or Las
Vegas and into the big rooms. The 02 shows grossed $22 million with
351,527 in attendance at 21 sellouts, according to Boxscore.

AEG Live had been the promoter behind that movement, but when
Prince embarked on 2011's Welcome 2 America tour, he went with Live
Nation. That tour also featured brief lead-in times and surprise announce-
ments followed by nearly immediate on -sales. Social media gave his
ambush strategy even more juice than previous treks.

Prince's decision to play 21 shows in Los Angeles came on the fly, but was
typical of Welcome 2 America. "We had nine or 10 days to plan for the L.A.
announcement, and that was a luxury, because I think we did Oakland on
four days notice and the Carolinas on five," Mark Campana, co -president
of North American Concerts for Live Nation, told Billboard at the time. The
run to the West Coast "was decided literally as the trucks were leaving the
Carolinas. The drivers needed to know what direction to go, and Prince said,
'Head west.' By the time they were halfway across the country, they were told
to go to Los Angeles, and we were announcing the shows and putting them
on sale for the Forum. Spontaneity is in play on all levels."

So was affordable pricing. "In the case of Los Angeles, he wanted to have
85% of the tickets available at $25," Campana said. And Prince's philan-
thropy played a role, with the artist leaving sizeable contributions in each
market. "The money he's leaving behind in these communities is very much
a part of Welcome 2 America," Campana said. -Ray Waddell

songs online? "If my fans want this, they will tell me what to do and how much they
want to pay." The consensus of fans who participated in the chat -cast is that they'd
be willing to spend money on his music if an equitable online solution could be deter-
mined. And indeed, a new site, 2oPRINC3.com, is being readied as we speak. The plan
is for it to tease future projects-music, videos-for purchase.

Prince talks about playing new songs at his upcoming shows and relying less on
his previous heavy ratio of hits. (Reviews of the first Dakota shows have the set lists
running toward jams.) He also wants to reopen Paisley Park for concerts, as he's
done in years past. He wants fans to get up close and personal, tossing out the idea of
inviting two to four partygoers at a time to sit onstage with him and his band and feel
what he feels from the music. "2013 is just about introducing talented, young musi-
cians and doing something different musically," he says.

Speaking of young, from Ramadan to the auditioning drummer and his female
backing trio, the 54 -year -old Gemini is surrounding himself with and drawing inspi-
ration from the next generation. "I don't talk to old people," he says. That's because
even as things are quickly changing, "they try to find ways to stay static. Young folks
are the ones with the ideas and constantly moving forward."

Three hours later, our chat is winding down. I ask Prince what he has planned
for the evening. He considers taking the musicians into town so they can jump on
a couple of jam sessions. If so, he says he'll give me a shout to see if I want to tag
along (unfortunately, that shout doesn't happen). In the meantime, he takes me back
downstairs through the kitchen where Ramadan is ready to take me to the hotel. He
asks her to order me dinner to be delivered to my room. I must sayHoulihan'scooks
a mean salmon steak.

In the meantime, as the underground garage door shuts on the Paisley Park complex,
I come away with more questions than answers. Is there a new album in the works? Is
Prince considering a return engagement on the Internet? Where does he house that
storied vault of songs? There's only one person in control who knows: Prince.

Thanking me for our chat as we leave the conference room, he can't resist one last
double-check: "You didn't record this, right?" 0

Prince will receive the Icon Award and perform at the Billboard Music Awards on May 19.
The show will be broadcast live from the MGM Grand in Las Vegas from 8 p.m. 11 p.m.
EST on ABC.
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ROCKY'S
ROAD

In just 16 months, A$AP Rocky has gone from zero to 130,000,
running his mix of high -end fashion, art -world aspirations and

Harlem bravado to a likely No.1 debut album
By Jayson Rodriguez

t has taken remarkably little time for A$AP
Rocky to ascend to the throne. Today-Tues-
day, Jan. 15, the release date of Long.Live.
A$AP (Polo Ground Music/RCA Records)-
finds him onstage taping "Late Show With
David Letterman," sitting on a golden
throne with a mic stand to the side. Next
week will likely find him sitting atop the Bill-
board zoo-Long.Live.A$AP is a projected
No.1 debut, with sales tracking at 130,000.

But back in August zon, Rocky was just another un-
known rapper uploading a video to YouTube. That's
when he posted the eye-catching, retro-rap-inspired
clip for "Peso." A year and some change later, after a
whirlwind of highlights-more than 17 million You -
Tube views for "Peso," an unexpected invitation to
tour with Drake, headlining New York radio station
WQHT's Summer Jam, a firm feel of Rihanna's back-
side at MTV's Video Music Awards (VMAs)-Rocky is a
summation of everything in current hip -hop. At 24, he
mixes New York swagger with a Southern inflection as
easily as he mixes streetwear with fresh -off -the -run-
way European designs.

Team ASAP Rocky

ALBUM TITLE tong.tive.A$AP

RELEASE DATE Jan. 15

LABEL Polo Ground Music/RCA Records

MANAGEMENT Chace "Chace Infinite" Johnson, Geno Sims

PUBLISHER A$AP Rocky Music Publishing/Sony/ATV Songs (BMI)

A&R A$AP Rocky, ASAP Yams, Bryan Leach, Chace "Chace Infinite"
Johnson, Geno Sims

STUDIOS Clockwork Studios, Van Nuys, Calif.; Quad Studios, New

York; others

PRODUCERS Hit -Boy, Clams Casino, T -Minus, Jim Jonsin, Rico

Love, ASAP Rocky, Finatik & Zac, Frank Romano, Birdy Nam Nam,

Skrillex, Drake, Noah "40" Shebib, Hector Delgado, Friendzone,
Danger Mouse, A$AP Ty Beats, Soufien3000, Nikhil Seetharam

BOOKING Peter Schwartz and Joshua Dick, the Agency Group

ATTORNEY Damien Granderson, Davis Shapiro & Lewit

PUBLICITY Theola Borden and Roberto Santos, RCA Records

SITES ASVPxRocky.com, Facebook.com/asa p rocky

TWEETS glasvpxrocky

Not since Drake released his heavily anticipated
Thank Me Later in 2010 has there been a new rap act
that's been as praised (for his artsy visuals, retro image
and versatile sound) and prodded (for his fast track to
stardom, unorthodox fashion and dismissal of New
York's traditional sound) as Rocky. His meteoric rise
is certainly eyebrow -raising: Days before he'd even
released his first proper mixtape, the acclaimed LOVE.
LIVE.A$AP, on Oct. 31, 2011, he signed a $3 million
recording contract off the strength of his then mostly
online buzz.

"All of this was fast, I can't front," Rocky says. "It re-
ally got crazy [when] I dropped 'Peso.' I did that video
and that's when Drake called me, the bidding war
started. All via the Internet. Tumblr. We got lucky. We
were blessed."

It's been a nonstop push for Rocky ever since. He
estimates that in the past year -and -a -half he's per-
formed anywhere from zoo to 3o o dates. Those stops
include an assortment of one -offs (headlining Coach-
ella, rowdy gigs at CMJ Music Marathon and South by
Southwest), a European summer run, opening for
Drake on his Club Paradise tour last winter and head-
lining a domestic tour with his crew, the A$AP Mob.
He performed lead single "Goldie" with the Roots on

"Late Night With Jimmy Fallon" in August, and then
hit the stage at the VMAs the following month with
Rihanna to spit his verse for her remix of "Cockiness
(Love It)."

That song was the highlight of a collaboration -
heavy 2012 for Rocky. He appeared in Lana Del Rey's
Camelot-themed "National Anthem" video, where
he played JFK to the singer's Jackie Kennedy. He also
guested on standout cuts by T.I. ("Wildside"); Fat Joe,
French Montana and Lil Wayne ("Yellow Tape"); Big
Boi and electronica duo Phantogram ("Lines"); and
labelmate Usher ("Hot Thing").

"A$AP represents a new breed of young, dope, hun-
gry MCs," T.I. says. "That's why it was a no-brainer
when the time came to decide whether or not to rock
with him. His potential is limitless. He's definitely one
of the special ones."

Rocky is the centerpiece of a new push into the rap
world by RCA Records, previously known mostly for
its success with pop, rock and R&B acts. On Jan. 3, the
label announced the signing of Los Angeles rapper
Kid Ink, who built his buzz with the video for "Time
of Your Life," which has amassed 12 million YouTube
views. Meanwhile, the next A$AP Mob member to
blow is already in motion: The following week, Polo
Ground Music/RCA announced a solo deal with A$AP
Ferg in the wake of his single "Work," which has be-
come a favorite in New York dubs and online, where
the video, also featuring Rocky, has netted 1.5 million
YouTube views.

"The crew, the movement, is starting to build, in a
very real, organic way," RCA Music Group president/
COO Tom Corson says. "There's no hype there. We're
keeping it real and we're expecting it to stay that way.
Because that's who Rocky is and that's his brand."

LONG.L1VE.A$AP is already bearing fruit for the
label's new urban focus, and ASAP himself. The sec-
ond single, "Fuckin' Problems," which features a
stacked deck of heavy -hitters (Drake, Kendrick La-
mar, z Chainz), became Rocky's first real radio hit,

rising this week to No. 4 on the Hot R&B/Hip-Hop
Songs chart and moving 779,00o units, according to
Nielsen SoundScan. "Goldie," the first official single
from LONG.L1VE.A$AP, only found modest success at
radio. The Hit -Boy -produced record peaked at No. 65
on Hot R&B/Hip-Hop Songs in June, but it became a
favorite with fans and critics, selling 161,000 copies.

WQHT has been a particularly strong and early sup-
porter, making "Peso" a mixshow go -to, premiering

"Goldie" and adding "Problems" to regular rotation.
"A$AP Rocky has been buzzing in the minor leagues
for a while," WQHT PD Ebro Darden says. "Now with
["Problems"] a true hit on all platforms, it will take his
brand to the next level. It seems like his visual style and
his music style clicked at the right time. People really
like that he is bringing something new and from New
York City."

However, to look at the usual common denomina-
tors (radio, video airplay) is to miss the point of what
Rocky is, according to management. "He's connect-
ing multiple points of interest," says Chace "Infinite"
Johnson, a former Priority Records and ArtistDirect
executive who manages Rocky with Geno Sims (and
a rapper himself; see story, opposite page). Indeed,
Rocky's made inroads with the R&B/hip-hop audi-
ence, but is comfortable ranging into the world of Del
Rey's hipster pop and even dubstep: Skrillex is featured
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TOP
5,30 p.m.,
"Late Show
With David
Letterman"
at the Ed
Sullivan
Theater M
New York
A$AP Rocky
surrounded
by fans after
performing
on the show.

INSET
7:15-7:30
p.m., Power
105 FM with
DJ Clue
Rocky is all
gold smiles
with A$AP
Ferg

LEFT
8 p.m. -
midnight,
album re-
lease party
at the Hole
A$AP Rocky
embraces
his grand-
mother
(right) and
another fam-
ily member,
and (far
right) wilds
for the night
with A$AP
Ferg (far left)
and RCA's
Russ Jones
(center)

on "Wild for the Night," and to wit, actually calls his
phone during Rocky's interview with Billboard. He's
performed at streetwear boutiques like Black Scale
in Los Angeles, but also hit the stage at an Alexander
Wang fashion show and Miami's Art Bawl fair. Not to
mention he's a darling of online music outposts like
the Fader and Pitchfork. The video for "Goldie," which
he co -directed, features Rocky flashing both gold
fronts and red -bottom Christian Louboutin loafers,
in between shots of malt liquor bottles in paper bags
and beautifully shot Parisian panoramas-all these far-
flung elements blend to form Rocky's unique aesthetic.

Johnson says Rocky and his team took this multi -
pronged approach from the beginning. "It started for
us with [streetwear brand] Alife and their Alife Ses-
sions, which had a huge reputation for hosting perfor-
mances at their [Manhattan] storefront for John Mayer
and Questlove, Nas, all these different people," he says.

"That was the first place people saw Rocky. They heard
his music; 'Purple Swag' was out there. But it was just a
downtown tastemaker phenomenon that lived online,
on Tumblr.

"But then we did stuff to expose that secret to people,"
Johnson adds. "Early on, before Rocky was signed, we
had him in line with Vice, the agency of record for Intel,
and they had their Creators Project, so he performed
at their CMJ [event] in [Brooklyn]. All these things gal-
vanized people from multiple industries: gear heads,
skaters, deep hip -hop heads."

Just as important, Rocky's diverse reach and im-
age flowed naturally, bottom -up, from Rocky himself,
according to Sims, a former Bad Boy A&R and adver-
tising specialist at Berlin Cameron United. "People
worry about standing next to a Coke bottle and call it
branding," he says. "They should let the artist develop
who they are and then brand them. Let the artist culti-
vate and grow to have their own identity and then you
brand them."

Now that Rocky's cemented his own distinct per-
sonal brand, a blitzkrieg effort is under way to put his
new album in the forefront. Earlier this month, MTV
premiered the arty video for the title track, and his
aforementioned appearance on "Letterman"-backed
by an all-star triumvirate of Fool's Gold co-founder A-

Trak, veteran DJ Clark Kent and producer AraabMusik
on tumtables and samplers-pushed that song as well,
along with newest single "Wild for the Night." Later
this month, the rapper will shoot videos for "Wild" and

"Angels." And in March he'll venture out on a 27 -date
North American outing opening for Rihanna.

Polo Ground and RCA Records executive Bryan
Leetch calls it "super -serving" Rocky's audience.

"He's got all these different kind of fans and he's
probably one of the most unique artists to come
along in a long time," Leetch says. "So we needed
to find the type of records to naturally tie all those
audiences together."

For Rocky, the challenge is to land a striking blow
while taking aim at multiple targets. Armed with a
slew of contributors both old (Clams Casino, A$AP
Ty Beats) and new (Santigold, Danger Mouse), Rocky
looks forward to introducing the wider world to his per-
sonal universe-commercial expectations be damned.

"Hip -hop doesn't appreciate or understand me, at
times," Rocky says. "And this is a big understanding:
LONG.LIVE.A$AP-here, clear as day. These are all
my ideas, from the beginning to the end. I don't care
to satisfy people. I really don't. Because when I started
out with this shit it was all out of love and I was hoping
they liked it. I still hope they like it-but I don't care to
satisfy people because I'm just doing me." 0

The Infinite
Perspective
Co -manager Chace
Infinite helps
engineer Rocky's
dynamic collision
of hip -hop and
fashion-because
he'd lived it

Chace "Chace Infinite" Johnson,
A$AP Rocky's co -manager, is an
unlikely co-conspirator in the Har-
lem rapper's rise to fame. Johnson
is a veteran rapper himself, half of
heralded indie duo Self Scientific
alongside producer DJ Khalil (Emi-
nem, Drake, Dr. Dre). But he's also
a veteran music operative, having
held positions at Universal, Artist -
Direct (director of marketing) and
Priority Records (director of product
development). Until recently, the
California native also owned and
operated New York clothing bou-
tique Prohibit NYC. Rocky was a
customer of his at Prohibit, where
multiple worlds-underground and
mainstream rap, indie blogs, high
fashion, streetwear-intersect.

There's an increasing number of
acts breaking online. How do you
build more than a buzz and start
to build a career and income?
It's about trial and error. And the
nature of that beast is so fast, it
changes a little bit every day. The
Internet also breeds a phenomenon
where artists are popular but don't
have fans. And you don't know that
until you do a show. People don't
buy it or haven't been captivated
enough to become consumers.
What we're doing-I don't want to
call it the 'new model," because
that's the old buzz term, like "syner-
gy"-but we just try to understand
the global youth market and how
it's ticking at the moment.

You have a background in fashion.
How did this help Rocky?
I've always been into clothes and
shoes. I went to [fashion confer-
ence] MAGIC every year because
I worked in the music industry.
Having a real position at a label, I
always dealt with people who had
ownership or were close to a brand.
So dealing with Rocky, I get it.

You're also an overlooked rapper.
Did you ever think you'd end up
managing another MC?
You never know what one opportu-
nity is preparing you for. But every
experience you learn something. If
you would have told me 10 years
ago [I'd] be working with a rapper
from Harlem with a huge Southern
influence, I would have asked if
you were smoking crack. -JR
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The Second
Screen
Takes
Center
Stage
Consumers carry mobile devices with them
everywhere they go, which of course includes their
living rooms. With mobile use rising consistently,
the old dreams of interactive TV have begun to
come true, and though screens are small, the
stakes are large: A $500 million market could swell
to more than $5 billion in the next five years. As
consumers spend more time squinting at their
small -screen devices, the entertainment business
is thinking harder about how its content strategy is
shaped by this powerful interactive platform.

By Alex Pham

While the big -screen TV sets captured many of the
headlines at this year's Consumer Electronics Show
in Las Vegas, it's the small screens that will run away
with the bulk of consumer dollars in 2013.

Sales generated by tablets, smartphones, laptops
and notebooks are projected to make up 51.7% of the
$1.1 trillion global consumer electronics business
this year, up from 46.8% last year, according to the
Consumer Electronics Assn., the trade group that
puts on CES.

Much of that is driven by the mobile consumption
of content on what the industry calls "the second
screen." U.S. consumers are spending an estimated
130 minutes a day on tablets and mobile phones, com-
pared with 170 minutes per day watching TV, accord-
ing to the CEA. But while the amount of time spent
with TVs has been steady for at least the past decade,
time spent with second screens is rapidly rising.

Content creators are beginning to realize that
much of that second -screen time is being spent
while people are in front of the large screen. Ac-
cording to Nielsen, close to 4o% of Americans use
their tablets or smartphones while watching TV at
least once a day, while 6296 report doing so at least
once a week. With more than half of Americans
owning smartphones and tablets, that figure may
not be surprising.

"We know that people have their smartphones or
tablets with them full-time," said Guy Finley, execu-
tive director of the Second Screen Society, an interest
group comprising movie and TV studios, technology
companies and advertising firms. "The challenge is
how to make them use it to interact with their con-
tent, and not with email, Twitter or 'Angry Birds.'"

Old-timers may recognize this effort as interactive
TV, a term coined in the late '90s. That was when the
show "Friends" was at the peak of its ratings and the
meme repeated by nearly every interactive TV mar-
keter was that it allowed viewers to buy the sweater
that Jennifer Aniston wore on the show. Since then, the
concept has gone by other names-"transmedia" and

"multiscreen" being a couple of the passing buzzwords.
The promises these movements offered have never

materialized, largely because the experiences were
clunky and the technology to support it wasn't ready.
Viewers didn't want to interact with their TV, prefer-
ring to lean back on their couches and be entertained.
Most of the interactive features disrupted the TV
shows they were watching, and there were other
technical snafus. Internet connections were slow.
Wireless connectivity wasn't widespread. And, for
content creators, the cost of creating an infrastruc-
ture to support the interactions was prohibitive.

That has changed. Connectivity is no longer an issue,
with the vast majority of homes now hooked up to
high-speed Internet service. The proliferation of tablets
and smartphones means second -screen interactions
can happen on a separate screen without disrupting the
flow of content on the big TV. These interactions are
happening on apps, which have flourished, thanks to
an infrastructure built by large, well -funded technology
giants like Apple, Amazon and Google.

In addition, a new class of technology that auto-
matically recognizes what people are watching or
listening to is allowing companies to automatically
trigger additional content on a second screen without
people having to dig it up themselves.

Taking advantage of these second screens requires
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a rethinking of content creation for both live events
and episodic content, said Rob Gelick, senior VP/GM
of digital platforms for CBS Interactive.

For instance, for the Grammy Awards, CBS worked
with the Recording Academy to turn what once was a
one-night event into a weeklong extravaganza that led
up to a multiscreen experience on awards night.

Before the main event, CBS and the Academy
staged behind -the -scenes videos, battle -of -the -bands
social voting and red carpet live streams for second-
ary screens. During the event, audiences aggregated
by second -screen outreach were pointed to the big
screen, where CBS fed a continuous stream of com-
panion content during the show, such as artist bios, a
Grammy -branded "Words With Friends" social game
and "Grammy Legends" videos. Using the Shazam app,
which detected what was playing on the TV screen
in real time, CBS streamed extra content to second
screens relevant to what was happening live. CBS uses
a similar strategy in broadcasting the Super Bowl.

The TV network is also retooling the way it creates
its episodic shows, building out second -screen con-
tent during the scripting process, according to Gelick.

"Storytelling changes with the second screen," he
said during the Second Screen Summit event at CES.

"For NCIS,' our writers think about what assets they
can create for the second screen."

Its CBS Connect app uses content recognition to
detect what's being watched in order to push scene -
by -scene extras to a second screen, direct the social
conversation that already happens organically around
its shows and, for live programs, conduct real-time
chats and interviews with onscreen talent. Such
content might include a blueprint of the crime scene,
pieces of evidence that viewers can collect during the
show in order to solve a whodunit or a plot synopsis
from previous episodes that helps bring in new fans
who otherwise pass on the program because they don't
understand what's happening on the big screen.

Creators also should approach content in a less
linear fashion, with the big -screen TV as the primary
screen that drives engagement, CEA chief economist
Shawn Dubravac said. Instead, viewers and listeners
these days are just as likely to initially stumble on
content on tablets and smartphones as they are by
channel surfing.

"When that tablet is in my hand, it is my primary
screen," Dubravac said. "Content developers will
have to think strategically about the type of content
they put on those devices and how they should best
engage people on those devices. Because, as a user
who's never engaged with that franchise before, that
experience could dictate whether I will ever seek it out
on my other screens." That means, for example, leav-
ing compelling digital bread crumbs that lead people
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to the other screens, wherever they first discover the
content, and not just content that's left on the cutting -
room floor.

Right now, the expense of creating second -screen
experiences is regarded as "somewhere between a
marketing vehicle and a pure content experience,"

These are the devices that should be on
your gift list (or wish list)-and could
have a major impact on consumer
behavior in 2013.

Gelick said of CBS.
The second -screen market is still quite small-just

$490 million in 2012, generated primarily from adver-
tising, according to the Second Screen Society, which
projects that it could swell to $5.5 billion in five years if
the ecosystem remains on its current path of growth.

A -HA
Free smartphone app for
streaming audio in cars
with Harman systems.

Source:
Second
Screen
Society

MOTORHEADPHONES
High -quality sound
without overwhelming
bass from Lemmy.
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Other ways second -screen content can be mon-
etized include commerce, such as event tickets; a
freemium model, with micro -transactions for virtual
goods similar to free -to -play games that sell extra
downloadable content; and real -world merchandise,
like that Jennifer Aniston sweater. There are also
subscription fees for premium content. "Big Brother
Live," for example, has "hundreds of thousands" of
super -fans who pay $15 per month to get round-the-
clock access to four webcams in the house, Gelick said.

EBay has an app called "Watch With eBay" that
recommends collectible items related to the show on
TV. Amazon has been experimenting with a feature
on its Kindle Fire called X-ray Vision that creates a list
of actors currently onscreen and provides information
from the IMDB database, according to Second Screen
Society chairman Chuck Parker. It's then a short step
to get that viewer to the Amazon store, he said.

There area number of significant challenges that
could hamper growth, Parker added. "The biggest
challenge is the user experience. The experience
has to be good enough that consumers will want to
use it, but not so engaging as to be distracting to the
content on the primary screen."

Taking advantage of
these second screens
requires a rethinking of
content creation.

For now, the struggle in finding the right balance
is the opposite-most second -screen apps are
disappointing.

"I download a huge number of apps," said John
Douglas, a product marketing manager at DG, a
company that distributes about eight out of every 10
TV commercials in the United States that together
generate more than 4.5 billion impressions per day.

"I'm excited to check them out, but I'm constantly
let down."

Another issue is scale. There simply aren't enough
people using second -screen apps to interest advertis-
ers, Parker said.

Asa result, such apps suffer from a chicken -and -
egg dilemma-content creators can't justify the cost
of producing ancillary content because the audience
numbers that drive advertising are low, but they're
low because there's no content.

Mark Ghuneim, chief executive of Trendrr, which
tracks and analyzes social engagements around TV
content, said studios and labels should look at this
issue another way.

"There's a behavioral shift among an entire
generation of kids who think TV means YouTube,"
Ghuneim said. "So do you want to be where the kids
are playing, or do you want to risk losing an entire
generation of consumers?" 0

NESSIE BY BLUE
MICROPHONE
USB mic that adds
studio -quality features.

INTERNET RADIO SERIOUSLY WANTS
TO WIN AUDIO SPACE
Pandora and iHeartRadio, the top two Internet radio
services in the United States, sent a similar message
from the Consumer Electronics Show in Las Vegas:
We're still pursing the automobile. Pandora announced
that Chrysler Group is the latest brand to integrate the
service in its cars through Uconnect Access. Chrysler
is one of 19 automotive brands in the States that offer
Pandora in an in -dash entertainment system. More
than 85 car models now include Pandora, with more on
the way in 2013. Clear Channel said its iHeartRadio will
also be added to Chrysler's Uconnect and select 2014
GM infotainment systems. According to Arbitron, 17%
of mobile -phone owners surveyed used their device to
listen to Internet radio in their cars in 2012, up from
11% in 2011.

CONTENT STILL HAS GREAT VALUE
FOR CONGLOMERATES
Sony Corp. chief executive Kazuo Hirai emphatically
told reporters at CES that his company doesn't intend
to divest its movie, music and games units, despite hav-
ing lost $5.7 billion last year. "We are not selling," said
Hirai, who formally took the reins of Sony nine months
ago from Howard Stringer. Hirai, who cut his teeth in
the company's U.S. music and games divisions before
rising to the top rung in Tokyo, said Sony still believes in
the synergies among content, services and devices-for
example, Sony's efforts to drive ultra -high -definition 4K
content. Hirai said Sony wants to own the 4K ecosystem-
from content creation to theater distribution to at-home
streaming and sales.

HEADPHONES + CELEBRITY =
PROFIT MARGIN
Celebrity headphones were everywhere at CES. Monster
recruited Sheila E., Sugar Ray Leonard, Nick Cannon
and Xzibit, among others-each designed to appeal to
a specific demographic. Even Ian Fraser Kilmister, aka
Motorhead frontman Lemmy, was on hand to show
off his all -metal Motorheadphones. so Cent unveiled
Street by 50, a line of premium headphones, and also
announced that Timbaland had joined SMS, so Cent's
headphones company, as a new investment partner. (The
mega -producer is now a principal and board member of

MOBILE -PHONE USERS WHO
USE THEIR DEVICE TO LISTEN

TO INTERNET RADIO

(RIVER ON
EARPHONES
Measures heart rate and
oxygen levels while piping
music to your ears.

SIZE OF THE NORTH AMERICAN
PREMIUM -HEADPHONE MARKET

SMS.) All plan to secure a piece of the fast-growing $754
million North American premium -headphones market
pioneered by Dr. Dre and Jimmy 'ovine in creating
Beats Electronics. The market for the devices surged
77% in unit sales in 2012 from 2011, according to market
research firm NPD Group.

SELL DOWNLOADS TO EVERYONE,
NOT JUST SERVICE MEMBERS
EMusic, which started selling music downloads four years
before Apple launched iTunes, said it is opening up its
store to all buyers, not just members who pay a monthly
fee that can be used as credit toward music purchases.
Now anyone can buy music a la carte. Members will still
enjoy 200A -5o% discounts, but others must pay full retail.
The company also announced a new discovery algorithm,
dubbed Engineered Serendipity Project, or ESP. The
feature is eMusic's take on personal recommendations,
drawing upon user purchases, play patterns and the site's
editorial review archives.

EVEN CHIPMAKERS ARE BRINGING
THE SIZZLE
Qualcomm, whose chips power hundreds of millions of
smartphones and tablets, brought the stars out at its first
CES keynote speech. CEO Dr. Paul Jacobs is only the
third person to kick off the show. (Microsoft's Bill Gates
and Steve Ballmer have done it every other year.) And,
perhaps realizing the pressure, he opted to punch up his
discussion of the mobile generation with appearances
by more than a half dozen celebrities including director
Guillermo del Toro, NASCAR champion Brad Keselowski,

"Sesame Street" icon Big Bird, Archbishop Desmond Tutu
(in a recorded message), Alice Eve from the upcoming
film "Star Trek: Edge of Darkness" and Maroon 5. Oh, and
Qualcomm also unveiled its next -generation Snapdragon
mobile chip, which boasts a 75% performance increase
over its predecessor.

EDM GETS ITS OWN 'TV' CHANNEL
EDM entertainment company OneBeat and Microsoft
are teaming for an app that will stream exclusive concerts,
behind -the -scenes footage and other EDM coverage
across the Xbox Live and Xbox 36o platforms. The app is
set for a late -spring debut and was introduced to adver-
tisers during CES. As an online content and advertising
network built around EDM, OneBeat has already teamed
with Steve Aoki, Fedde Le Grand, Digitalism and the
Winter Music Conference for original content and events
on its YouTube channel, working with brands like Trident
on custom programs as well.

Reporting by Alex Pham, Glenn Peoples and Andrew Hampp.

SONY XPERIA Z
Water-resistant
smartphone can be used
in the shower.

Spotify and
Rdio are
expected
to launch
in Japan in
the coming
months.
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Martin Mills
photographed
at the
Beggars
Group USA
offices in New
York.
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BILLBOARD TO HONOR BEGGARS GROUP
CHAIRMAN MARTIN MILLS AT MIDEM

BY BILL WERDE

Martin Mills, chairman of the Beggars Group, in many
ways helped create the idea of the indie label as we
know it today.

From its London roots as a mobile disco, a small
chain of record shops and the Beggars Banquet la-

bel, the company has grown into a global force.
Beggars is one of the biggest independent music groups in the United

Kingdom and, worldwide, the largest owner -run group of labels in the alter-
native sphere, with a U.S. headquarters in New York, offices in Los Angeles
and nine other international capitals, and joint -venture companies in Spain
and Australia, according to a company profile.

Today, Beggars comprises four primary active labels: XL Recordings, in
partnership with Richard Russell; 4AD; Rough Trade; and Matador.

Artists who have thrived through their association with Mills and Beggars
Group labels are legion, including Gary Numan, Bauhaus, Cocteau Twins,
the Cult, Dead Can Dance, the Pixies, Mercury Rev, the Prodigy, Radiohead,
Cat Power, the White Stripes, the National, Interpol, Basement Jaxx, Bad-
ly Drawn Boy, TV on the Radio, the Horrors, Bon Iver, the xx, Tune -Yards,
Grimes, Alabama Shakes and Vampire Weekend.

Oh, and a young XL Recordings superstar named Adele.
All the while, Beggars has prospered firmly outside of the ownership

structure of the multinational major labels.
"Martin doesn't do drama," says Richard Russell, owner of XL Recordings

and Mills' partner of 20 years. "All encounters are subtle. He never imposes
himself on any situation. He's the most Zen non -Buddhist I've ever met. He is

a tough man in many ways but he is fundamentally gentle."
In that tough but understated manner, Mills has steadily looked beyond

his company's goals to the collective interests of the independent music
sector. He has played a leadership role in organizations established to pro-
tect and advance the rights of indie companies including the Assn. of Inde-
pendent Music, Impala, the American Assn. of Independent Music (A2IM),
the Worldwide Independent Network and Merlin. Notably, Mills testified

PHOTOGRAPH BY SHAWN BRACKBILL

before a congressional subcommittee on June 21, 2012, to voice the indie
sector's concerns with the Universal Music Group -EMI merger.

In recognition of his achievements and contributions to the music indus-
try, Mills will receive the Billboard Industry Icon Award on Jan. 27 at MIDEM.

Through four decades in the music business, Mills has never lost his en-
thusiasm, particularly for seeing bands live. During a late -fall visit to New
York, he planned a visit to music club Maxwell's in Hoboken, N.J., to see Yo
La Tengo-and recalled seeing Throwing Muses and Pixies for the first time,
decades earlier, at the same venue. The following day, at Beggars' headquar-
ters in Manhattan, he sat down to reflect on his life and times and success.

Thanks for taking the time to speak with Billboard today. We want to
walk through some of the different moments of your career. You've not
only had the good fortune and the good judgment to release some of
the greatest music of modern times, but you've also inspired a lot of
people in how you've blazed trails in the business.
Wow. Can we stop there?

I'd like to start at the very beginning-how you came to wind up on this
music path.
Well, I come from an upper -middle-class English family, most of whom
ended up in either government or education. So I came from that kind of
background. But I was also a child of the '60s. I went to Oxford University,
and I studied philosophy, politics and economics-from '67 to '70. All sorts
of acts came through Oxford and Aylesbury, which was the nearest other
town where artists played. I saw Pink Floyd early on, with Syd Barrett.
Mott the Hoople came through. Music was incredibly important to me
from the days when I used to listen to "Pick of the Pops," which was the
top 40 show on the radio on Sunday afternoon, and tape it illegally on my
reel-to-reel tape player, like everyone does.

I think the statute of limitations is up. You should continued on > pg 42
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MARTI\ MILLS: A FEW WORDS FROM

FRIENDS AND COLLEAGUES AROUND THE WORLD

SPECIAL MESSAGE FROM LAST YEAR'S ICON

I come from an indie background. All of my mentors were indie.
Indies were responsible for setting trends and supporting new
genres. Proof positive is that of the 41 nominees on the first ballot
of the Rock & Roll Hall of Fame, 39 began their recording careers
at indies. That's why during my first trip to London, early 1960s,
I was shocked to discover that the three majors, EMI, Decca and
Philips controlled about 90% of the market.

The first big wave of British indies started in the mid to late
sixties with Chris Blackwell at Island, Chris Wright and Terry
Ellis at Chrysalis, Simon Draper and Richard Branson at Virgin,
Tony Stratton -Smith at Charisma, Nat Joseph at Translantic and
Andrew 'Loog' Oldham at Immediate.

Martin Mills' Beggars Banquet, Ivo Watts -Russell's at 4AD, Daniel
Miller's Mute, Geoff Travis' Rough Trade and Tony Wilson's Factory
labels lead the second wave of indies in the mid 1970s. All of
the above were floating in mostly unchartered waters and in my
opinion, all deserve lifetime achievement awards.

What separates Martin Mills, and why he deserves to be the first
Brit, is that Beggars has always been, and still remains, totally indie.

Martin has also helped launch other indie labels and the careers of
great music men; first Ivo, and then Richard Russell at XL. Martin
also supported and revived others including Rough Trade and the
guys at Matador in the U.S.

Above all, Martin is and always has been honorable, a true English
gentleman and a music man through and through.

Congratulations and all the best.

Seymour Stein
Chairman, Co -Founder Sire Records

You are an inspiration to all of us in the industry having built a brand
from the ground up with integrity, fueled solely by your passion for
the music. We are proud to work with you and Beggars Group.

Andrew Krents. Motta & Krents

Martin Mills has a very rare mixture of skills, human qualities and love for music.
Without drama he has established a global player without losing the heart and
conscience of a small indie. He is one of the clearest thinkers in our business
and a hell of a businessman. The rest of the industry could learn a lot from him.

Tony Wadsworth. BPI (The British Recorded Music Industry)

Dear Martin, "Dankesehr" for your commitment and contribution to
the independent music industry! One cannot praise enough the fact,
that apart from your outstanding achievements as a music man, your
excellent skills as a business man and your enthusiasm for great cars
you always have in mind the benefit of the independent sector as a
whole. Thank you so much again!

Michael Haentjes. Edel AG, Germany

When is an icon a contrarian? When it's Martin Mills. In
a business that too often celebrates followers it is good
for all to recognize an original voice. Congrats.

Rick Dobbis. R -DOG

  
Martin Mills is a very special man whose integrity,
unswerving beliefs and dedication to the indie
community is a rock to us all. He is also very calm
and laid back. I have only seen him lose his temper
once in over 20 years that was also very special!
Thank you Martin from us all.

Alison Wenham. AIM

Congratulations on receiving Billboard's Industry
Icon Award. You deserve it! You continue to be an
inspiration and we're proud to be your distribution
partner in Australia.

Ashley Sellers & Colin Daniels. Inertia

Independence means resistance, constant
guerrilla warfare, against a system grinding
us down. But it is in the face of adversity that
businesses, and the men behind them, reveal
themselves. The success of the Beggars
Group and your invaluable commitment to
independence give us good reasons to be
optimistic. Thank you Martin!

Patrick Zelnik. Naïve

Congratulations Martin!
We are proud to be your
partners at the forthcoming
Rough Trade store & venue in
Brooklyn. Looking forward to
celebrating your achievement
in person. All the best. Jim John
Jesse & Bowery Presents

Jim Glancy
Bowery Presents

Martin, you have truly done it in your own way by ignoring all the
"rules," achieving iconic status whilst remaining a gentleman of
absolute integrity, with a forward looking business ethic, passion for
music and for spotting real talent. Congratulations my good friend!

Fran Nevrkla. PPL

Intelligent
Informed
Insightful
Ingenious
Influential
Intuitive

Innovative
Inspired
Inspiring
Intense

Inventive
Insane

Independent

Incredible story
Mr. Mills, well done!

Peter Baker
Rhythmethod Ltd

From indie label owner/founder to Billboard Industry Icon-I'm not sure that's a "promotion," but itis
recognition of your ability to nurture exceptional artists and bring them to public acclaim. Well done,
my friend. - Jac

Jac Holzman. Music Group You gave us music to dream with
and a vision to follow. Thank you for
the fantastic opportunity working
for Beggars. Sometimes dreams
come true!

Christos Kariotis. Sony Music Greece

Martin -A well -deserved tribute in recognition of your deep and unwavering commitment to artists and
the independent music sector... An authentic gentleman whose many accomplishments are matched by
leadership with stellar example. Congratulations and best wishes!

Mark Levinsohn. Levinsohn Associates, P.C.

HAS HE MADE A PACT WITH SATAN?

How can one man have such great business acumen and great vision?
Such great musical taste and roster?
Be so charming and honourable?
Make so much money?
Have such poor dress sense (but a good sense of humour)...?!
Work at an independent record label???
THE ANSWER MUST BE YES!

Martin Goldschmidt. Cooking Vinyl and Essential Music

According to Bob Dylan: "A person is a success if they get up
in the morning and get to bed at night and in between does
what he wants to do:' Well -deserved congratulations Martin
on this distinguished award.

Jeff Gitter. Lubbock Fine Chartered Accountants

66 ABSOLUTELY FANTASTIC! MEGA CONGRATULATIONS!
WE CAN'T THINK OF ANYONE MORE DESERVING OF THIS AWARD THAN YOU.
Jack & Sara Dimenstein and the entire Musikvertrieb team. Switzerland

Martin, we share a puritanical love of music, the foundation for our work. From you I learned it is possible to build

a business on your passions; though substantially more challenging, very little else will ever be as rewarding.

Natalie Johns. Dig For Fire

Martin Mills! A man to whom I owe
the birth of my label because he
gave me my first proper break in the
music business. A true music man, a
trusted guiding light and all round
good egg! keep on rocking in the free
world martin! Love and peas, korda.

Korda Marshall. Infectious

Martin has been opening doors to
new music and seized opportunities
in this changing world. From The
Lurkers to Adele, it's been quite a
ride.Congratulations Martin on your
well -deserved Industry Icon Award.
Select Distribution is proud to be
celebrating it's 15th year representing

Beggars Group in Canada.

Mr. Pierre Marchand
Groupe Archambault Inc.

Toutes mes felicitations Martin for this highly deserved award
and thanks for sharing your view and love for music for so
many years. Drinks will be on me next time you are in Paris.

Jean -Philippe Aline. Beggars Group France
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Martin is proof that to be successful in this industry you do not have to be an a**hole. He has no ego
and has the innate charm that enables him to always do the right thing. Martin will continue to find
great music, fight the good fight and remain humble while doing so. He has all of my deepest respect

and I can't wait to see what Martin does next!

Sid McCain. Caroline Distribution/EMI Label Services

Martin, congratulations on getting all those great
records made....and good luck in your new role as
Industry Icon - from all the Iberians.

Mark Kitcatt and everyone at Everlasting Popstock

There's been no truer friend and colleague in my 25 -year run in music than
Martin Mills. Words cannot express my gratitude for my lifelong relationship
with him and with the crew at Beggars Group, but I'm taking a shot at it here.

Dick Huey. Toolshed

66 Martin, Congratulations on this richly deserved award,
and thanks for the music. Long may you run.
Charles Caldas
Merlin BV

Congratulations Martin. Your subversive socialist sympathies have finally paid off. Your efforts
to unite the independent music community have been responsible for the founding of AIM,
A2IM, Merlin, IMPALA and likely many more organizations and alliances that have contributed
to a more diverse and exciting music business. And from what I can see, you are just getting
started! Love Always,

Tom Silverman. TommY BoY

You are one of my all-time favorite music geeks, and not just
because we have similar musical brain wiring! You are like no
one else I've ever met in music business, your enthusiasm
and integrity is unsurpassed, keep being awesome please!

Hope Silverman. Rough Trade Shop NY

I have enjoyed Martin as a true watchdog of the
ethics of independents ever since IMPALA was
formed. The fact that he has also created much
good music makes the success story even better.

Dag Haeggqvist. Gazell Records AB

Congratulations Martin! You are truly an Icon, as well as an indie music Hero.
Working with you is an honor, a privilege and a blast! Here's to Super Martin Mills!
We Love You, Valerie and Micro

Valerie Lynch & Veronique 'Micro' Franzetti. Spin -Go!

When I was running Virgin Europe. I was
always finalizing the Beggars / XL deals with
Martin at Midem. However, negotiating with
such a kind gentleman like him was tough! he
always assessed his figures with such a great
charming smile that no argument could be
raised against him. He simply established the
biggest indie group in Europe, he is now joining

my heroes such as Blackwell and ErtegOn.

Emmanuel De Buretel. Because Music

Congratulations to a brilliant strategist and gruesome negotiator.
Hats off for a curious, stubborn and innovative partner. Always
hardworking, reliable and helpful. That sort of independent mind
you respect also when you disagree. All the best! You and your
team manifest that hard work and dedication pays off!

Jonas SjOstrOm. Playground Music

Before Beggars Banquet, Martin's first venture was called Giant Elf - he
clearly loves a contradiction, and there's no doubt he's one himself. Cool yet
passionate. Independent -minded yet majorly successful. Congratulations
to a man of great integrity and the industry's favorite paradox.

Paul Robinson. Warner Music Group

Congratulations on your 2013 Industry Icon Award! Martin, your artists have provided the soundtrack

to my life and Just Music is extremely proud to be representing the Beggars Group in South Africa.

Karl Anderson. Just Music

Congratulations to the man
who can devour more Italian
food in one sitting than anyone
I've ever met!

Patrick Amory. Matador Records

Martin, Thank you for your fight on behalf of the independents. The
artists needed you as a real "gunslinger" in the Wild West of the industry.

Law and justice ultimately prevailed, so your french lawyer says : Merci !

Isabelle Wekstein. WAN Avocats

66 Martin Mills is the definition of independence. Building, running and developing his influential
company, all the time finding new top class artists of various kinds. I highly appreciate our
friendship and partnership, and look forward to an exciting future.
Torgny Sjoo. Playground Music Scandinavia

Dearest mm, Yeah, you've done all these great things for the
music business, blah blah blah. But more personally, you've
done all these great things for me. Words can't express my
appreciation. I couldn't live without mew. Congratulations on
your most recent achievement. Vos mereo mereor is totus quod
magis. Love, jw

Jen Wening. Town Real Estate

I wanted to work at PolyGram Canada
simply because they distributed Beggars
Banquet and 4AD records. Martin Mills
is the reason I am in the music industry.
He is a true mentor and visionary. I am
honored to have represented his music
and artists.

Livia Tortella. Warner Bros. Records

Martin, Thanks for allowing this brash
American into your world. What a
great journey, incredible music and
wonderful times. Here's to 25 years of
more great artists.

Marc Geiger. WME

You may remember us. We run your Canadian operation. Canada is that big land mass
just above the U.S.A. Before your M.B.E. you used to come and visit us, now we follow
you on Twitter! Congratulations and continued success! Bob, David and Ronan

David Freeman. Beggars Group Canada

On behalf of the A2IM Board of Directors and staff we
salute one of our founders and a true visionary leader of the
worldwide independent music label movement.

Rich Bengloff. American Association of Independent Music (A2IM')

For his entire career, Martin has stuck to his
guns of supporting good people and great
artists through a consistently well balanced and

long-term approach. His method has worked
and the world is a better place for it. I thank him
for the impact he's made on a huge number of
our clients' careers.

Tom Windish. The Windish Agency

It's hard to think of anyone who has had
more impact on independent music than
Martin. Not only guiding the Beggars Group
to greater achievements each year, but most
importantly lending invaluable support to
almost everyone within our industry.

Peter Donne. Rough Trade Retail Group

Martin is a true visionary. His ability to see things from a totally different perspective has been of tremendous advantage not only in our business partnership, but in the indie world
at large. Having him by my side at the negotiating table has been reassuring and re -enforcing. And as an ally and an advocate for the independent music world, we have all benefited
from his tenacity. While always fair, his perseverance is unwavering, trust me I have been on the other side! Congratulations Martin, you are a true Icon.

Chris Lombardi. Matador Records
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continued from > pg 39 be OK.
I still have memories of hearing "A Whiter Shade
of Pale" or "Good Vibrations" and just being blown
away by them. I remember listening to the "beat
boom" in the '60s. The Rolling Stones, Yardbirds,
Animals-those were my favorite bands. By the
time I went to college, it was the hippie world: In-
credible String Band, the Doors, Love, Van Morri-
son and all those things. And university was a lot of
fun. I came out with a decent degree and I didn't do
any work. In those days the general ambition was
to do as little as you possibly could, for as long as
you possibly could. Stay up until 4 a.m., get up at
lunchtime, be on unemployment benefit for as long
as you could.

After graduating from Oxford, Mills held a govern-
ment job for more than two years, working for the
Office of Population, Census and Surveys writing re-
ports on reforming abortion laws. "When I left that,"
he recalls, "1 said, 'I want to do something completely
different- A friend was running a mobile disco under
the name Beggars Banquet, named after the 1968 al-
bum from the Rolling Stones. The disco business by
1974 had given way to record shops selling albums,
including those by American acts from Jackson
Brown to Barry White. Mills and his original partner,
Nick Austin, also took on concert promotion, diving
in the deep end, presenting Tangerine Dream at the
Royal Albert Hall in 1975.

What happened after two years of all of this was punk.
Almost overnight there were these [record -shop de-
livery] vans showing up with 7 -inch singles from, like,
the Flaming Groovies, the Ramones, very early Stiff
and Chiswick records. Suddenly, life changed.

It turned everything upside down. It turned shops
upside down. It basically killed our [concert] promo-
tion company-but it started a label, under one of our
record stores, the one in Fulham.

The Lurkers, right?
The Lurkers started getting managed by [Mike
Stone], the manager of our Fulham record shop.
We talked to labels about doing a deal. No one
wanted to.

Everybody already had one punk band. They only
wanted one band in case [punk] happened. So we
thought, "Let's put it out ourselves." That was a radi-
cal thought in those days. These days, a kid in a bed-
room around the world can release stuff every min-
ute of every day, but in those days there was no map.
There was no one to tell you where to get your record
printed, no distributors ready. You had to make it up
as you went along.

The Lurkers' debut 7 -inch single, "Shadow," with
"Love Story" on the B-side, was released in late
1976-and marked the debut of Beggars Banquet
Records. But the musical direction-and financial
fortunes-of Beggars Banquet shifted when the label
signed electronic music pioneer Gary Numan. The
success of Numan, who scored three No. 1 albums in
the United Kingdom between 1979 and 1980, came
after a life-saving licensing deal with Warner Music
U.K.-but also led Beggars to an identity crisis.

From the moment you have these three records in
the top 20, what came next?
We were at that point totally dominated by Gary
Numan. He was 99% of our record sales, and we
were in fear of being just Gary Numan's record
label. And we started 4AD because Ivo Watts -
Russell and Peter Kent, our partners working the
stores, they said, "Can we start a label?" We gave
them £2,000 and said, "Off you go."

They wanted to get back to what Beggars had

Martin Mills
(center)
is feted
by A2IM
president
Rich
Bangle(
(right)
and Sire's
Seymour
Stein. Inset:
With his
family at
Buckingham
Palace,
where he
received
an MBE in
2008. From
left are son
Casper,
daughter
Francesca
and wife
Yvonne.

THE BIG NUMBER

Number of weeks that Adele's
XL/Columbia album 21 has
spent at No. 1 on the Billboard
200 since its release in March
2011. That's the most weeks
for any title since the album
chart began using Nielsen
SoundScan data in 1991.
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been. It was part of a new independent scene with
labels like Factory and Rough Trade and so on. One
of the first things for 4AD was Bauhaus-so that was
our next step really, signing Bauhaus.

Ivo has always had incredible taste. Bauhaus was
the progenitor of that scene-and an awful lot of the
bands we signed in the '80s [came out of] this sort of
dark -wave Goth scene of the '80s.

Artists will say if a record had a red "A" for Atlantic,
they knew it was a great soul record. For a genera-
tion of indie kids, 4AD had a similar reputation.
There were lots of other great labels as well. There
was Factory, Rough Trade-loads. Independent dis-
tribution empowered so many people to make great
music, so it was really a vibrant scene.

By the early to mid -'80s, albums from Beggars Ban-
quet artists were achieving success in the United
States. "Our first two big records in America were the
Modern English album After the Snow (in 19821 and
Love and Rockets' Seventh Dream of Teenage Heaven

1985I-both as imports. Both of these records sold
30,000-40,000 on import, which is literally unbeliev-
able." In addition, in 198Z Watts -Russell guided the
collaboration of two 4AD acts, Colourbox and A.R.
Kane under the moniker M/A/R/R/S, in the recording
of dance -pop single "Pump Up the Volume." It became
the first independently distributed No.1 hit on the U.K.
charts and went top 20 on the Billboard Hot 100.

Did the success change the way you went about
things at all?
It gave us security, I suppose. It was quite expensive
to sign and market bands in the '80s.

It wasn't until the very end of the '80s-'89, by
which point we had gotten to the Cult's Sonic Tem-
ple, and I was getting divorced from my business
partner, which was a big and painful and litigious
process-it wasn't until we were through that, that
the business became secure for the first time. It was
10-15 years [before] you could go, "Ah, don't have
to be scared about going bust." It was probably the
early '90s before we actually had time to strategize,

before we did anything more than just react to what
was in front of us.

So, we ultimately licensed Modern English to Sey-
mour [Stein, co-founder of Sire Records] and Love
and Rockets to Big Time Records [from Australia],
which itself was licensed to RCA.

Seymour was always there. He was like the Ameri-
can A&R guy that was always around British bands.

By '87 or so we had eight or 10 licensing deals
going on in America. We had an unbelievable num-
ber of deals to manage.

With singles regularly in the top 10 of influential
KROQ Los Angeles, Beggars cut a licensing deal with
RCA Records under Bob Buziak. RCA was "where we
really started in America," Mills says, recalling when
Thirsty Ear represented Beggars in the United States.
Success followed at RCA for the Charlatans, Peter
Murphy, Love and Rockets, and others.

Did you view these major -label deals in the United
States as a necessary evil?
Not an evil; certainly necessary. It was a way of get-
ting in the market. The gap between what a major
and an independent could do was much wider then.

So the next chapter here is what turns into XL. Talk
about the roots of XL.
The roots of XL lie in a thing called City Beat, and
City Beat was this joint venture with a guy called Tim
Parma who [with his brother, Chris] ran a dance re-
cord store in the West End. At that time, dance music
was having a rebirth in a way that had many echoes
of punk music's birth. It was similarly exciting.

The idea of XL was to release 12 -inch singles that
weren't chart -compatible. This was in '89, and rave
music was bursting out. But it had an unbelievable
run of hits, with artists like SL2 and Prodigy.

Richard Russell came in to work with Tim and
Nick Halkes, who were running XL/City Beat.
Within a pretty short period of time, Tim wanted
to be bought out. So Richard ran the label, and
that's the way it's been ever since. Twenty years
ago, amazingly. continued on > pg 44
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continued from > pg 42 At XL, Prodigy must be an-
other landmark release for you, with the success
the group achieved on a global level following The
Fat of the Land in 1997.
During this whole period, dance music and inde-
pendent rock music were converging. The band that
first made that happen was Blondie, the first band to
actually fuse rock and dance in a way that started a
convergence of the two. So by the time Prodigy came
along, Prodigy kind of were absolutely melding all
those things: Rock gets you into Prodigy, dance gets
you into Prodigy.

By the time they got to "Firestarter" ... Now [that
record] is part of the culture of the last 20 years. But
at the time it was a radical record to be a No. 1 single
and The Fat of the Land was a radical record but sold
7.5 million copies around the world and went No.1 in
27 countries.

If you look at our milestones, Gary Numan was a
milestone, Bauhaus were a milestone-not in terms
of numbers but in influence. The Cult too, in terms
of numbers. During this period [there] were also the
Pixies and the Breeders, which were equally as im-
portant in the overall scheme of things.

And Beggars itself had a big renaissance in the
early '90s with the Charlatans. It was an unusually
commercial signing for us, probably the only signing
we ever made where we knew it was going to be a hit
before we signed it.

So the Charlatans was a big moment. 4AD was
having this whole Boston scene: [Throwing Muses]
turning into Belly, the Pixies turning into the Breed-
ers. Obviously the Cocteau [Twins] and Dead Can
Dance were getting bigger over here so 4AD was in
that mold, and then XL.

Probably the next big moment was XL broadening
out from being purely an electronic label, which start-
ed with Badly Drawn Boy. His first album was a big,
big record for us-it was a Mercury Prize winner, it sold
way past platinum in the U.K. and did fairly well here.

So that was the beginning of XL becoming the la-
bel it is now beyond Prodigy.

Signing the White Stripes was the next moment.
In 2004, with the White Stripes' album Elephant,
XL had an enormous year. Everything they touched
turned to gold. And incredibly varied. There were
the White Stripes, Basement Jaxx, Badly Drawn Boy,
Lemon Jelly. An incredible year.

At what point did you realize you were having this
global cultural influence? And what does that
mean to you?
It means a hell of a lot. It goes back to the days of
being a DJ. Beggars Banquet was a mobile disco for
a long time. And I spent quite a lot of time DJ'ing at
clubs. My greatest pleasure was turning people on to
music and making music work in a context that got
people to accept it, leading people to accept some-
one they never knew they were going to accept.

Talk about when No left 4AD. He wanted out-he
was frustrated with the music business.
He just lost all passion for the business. He's got his
passion for music back now-he's out of the business,
but he's got it back now. He's still a good friend. But
[there was] a 10 -year plan to actually transition from
the label that was Ivo's, to a label that would be com-
patible with the original spirit, but actually was a very
modern label.

What was the pivot moment there?
I guess working with Bon Iver and Beirut, neither
of which we worked with in America unfortunately,
that was the European side of things. And then TV
on the Radio-the bands that kind of started defin-
ing the new 4AD.

The other big thing that happened at this time-

Matador
Records
comes of
age with a
Las Vegas
celebration
(top left).
Martin Mills
with Dean
Wareham
of Galaxie
500, Luna
and Dean &
Britta (far
right) and
with Gary
Rumen.

by doing the kind of individual licensed artist deals
like we talked about in America, but also territorial
license deals throughout Europe-a deal with Ger-
many for a certain amount, and a deal with France for
a certain amount.

We saw pretty early on that that world was going
to change. We moved from license deals to have our
own operations in each significant country. Not many
indies have the scale to accomplish that. That's as much
of a globalizing influence as the Internet Now, we are
truly a global company-we are sitting in our American
office now, we employ 45 people here and 80 in the U.K.
and another 30 around the world.

Has the digital revolution been good for your
business?
Yes. It's posed problems. It's obviously enabled people
to take our music for free. I was taping off the radio
for free when I was 16. It's a much bigger problem
now. What the Internet has allowed is for word-of-
mouth to travel faster, and a company like us operates
on word-of-mouth.

It's enabled the old gatekeepers to have less power,
be less important, particularly radio. All the old ways
by which the majors had dominated the market are
less important and access to fans has become more
important. And that has empowered everyone else
who's not a big guy.

It [also] comas with ... all kinds of scary things with
legislation and business practices and so on. But the
overall effect is incredibly positive. It allows people to
discover music easy and fast. It also makes it more dis-
posable, which is a negative that we have to deal with.
It's important, especially as an indie label representing
artists, that you represent them in a way that makes
them not appear disposable and maintains what's spe-
cial about them. What we tend to do well-and what
the majors lose sight of-is that we don't overexpose.

We've clearly done it successfully with Adele, and
the White Stripes. We drive with our foot as much on
the brake as on the accelerator. It's a product of a cre-
ative working relationship and understanding what
an artist wants to be. Most artists in our world don't
want to become disposable. continued on > pg 46

which was momentous, really-was that we started
talking to Matador. Beggars acquired half of Matador
and combined the operations here in America.

It made an enormous difference to us, because
it made us, in American terms, a local label, rather
than an intruder. It's been a very productive relation-
ship over the last 10 years.

Do you have a fairly standard approach to artist
contracts?
No, no, we don't. We always have tried to be progres-
sive in being more generous than the competition.
We were paying full royalties on CDs way before
other people. We were paying digital without deduc-
tions. We pay 50% on streaming income. I don't know
whether well be able to do that forever. It feels like the
right thing to do now. If a record goes out of print and
an artist wants it back, we generally let them have it
back. We try to be artist -friendly.

It's important to be fair. The reason people aren't
fair is they can't afford to, or they've got an adminis-
trative structure that precludes doing things in a flex-
ible manner. But it's really important.

As you're buying Matador, and you're revitalizing
4AD, the music business is going through an un-
precedented change-the digital revolution.
We embraced digital very early on. We had our en-
tire catalog up digitally through Liquid Audio in the
last century, in 1999. We've been very ahead of the
game. It's a big part of our business. We do all our
own digital worldwide. We don't go through anyone
else. It's all out of the U.K.-digitization, file storage,
delivery, contracting, accounting, et cetera.

When we had our No.1 [on the Billboard 200] with
Vampire Weekend [and its XL album Contra], it would
have been No.1 just with what we did out of this U.S.
office with Matador Direct [for physical distribution]
and with the digital we do out of the U.K. You didn't
need any Target or Best Buy sales. It would have been
No.1 without any of them.

At the same time as digital, something else was
happening, which is the single market in Europe. The
way independent labels had historically survived was

MATADOR AT 21
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continued from > pg 44 Credibility iS a much over-
used word-but they want to remain real.

Obviously, Adele's success in the United States
came, in no small part, through your relationship
with Columbia. Has it been a good relationship?
Yeah, no regrets. Obviously if we'd done it our-
selves, who knows? We might have been as suc-
cessful, we might not. And that would have done
incredible things for our own business in America.
But it's been a productive partnership. Columbia
has been great. They've obviously had enormous
success. They have different strengths than we
have. We knew early on, and Adele knew early on,
that this was one record that needed access to the
market in a way that maybe we couldn't do as well
as they could, particularly with respect to radio. Ra-
dio was enormous on the second album, but it was
TV that really drove her first album. And Columbia
was amazing at getting TV.

They hammered her exposure.
Well, they did. They're a great, powerful company.
And they've been great partners. No complaints.

Looking back at your career, what did co-found-
ing Impala mean for you?
It goes back to [the Assn. of Independent Music]. I was
one of the three people who co-founded AIM [in 1999].
Impala grew out of that good experience, and the rea-
son it was founded was because there were rogue or-
ganizations around that were essentially being funded
by telecommunication companies going around to
the European Commission saying that the copyright
didn't matter to independent companies, that it was
only [important to] the majors.

And we thought, 'Well, copyright matters just as
much to us. It's our livelihoods." So we felt we had
to set up an organization that would be strong about
that. At the very same time, EMI and Warner tried to
merge, back in 2002, so Impala was founded to pro-
tect independents' rights and to fight consolidation.

We believed from day one that a diverse market
was better than a dominated market.

You fought more recently to prevent the Univer-
sal acquisition of EMI. Why did you think that was
such a tough thing?
I don't have a problem with Universal as a company. If I
were the manager of a pop artist I'd probably sign them
to Universal. But when you get that degree of power, it's
impossible not to use it. You instinctively use it. When
you have 50% of the market which in practice they do,
around the world, you can write the rule book.

If I were the artistic community-obviously
I'm part of that environment-I'd be dead scared.
That's what dominance does. For the creative com-
munity, it's dangerous. For the business commu-
nity, it's dangerous, because I believe in a diverse
music market and the whole idea of dominance is
to dominate, to control the airways, to control shelf
space, and for every extra spot they get on a playl-
ist, or spot in a store, that's a spot someone else
doesn't have.

What bands are you working on today, as we think
of the next generation of Beggars releases?
There are half a dozen bands across the labels who
we're very interested in signing. They're in process
at the moment. We've got this amazing band called
Daughter on 4AD who are going to be really special.
Daniel Glass [at Glassnote Records] has America;
we have Europe. Rough Trade has signed this band
called Palma Violets-everything that's great about
a rock band. They're going to be riding the vanguard
of guitar bands coming back, English guitar bands.
There's always great stuff we're finding.

WHERETO FIND BEGGARS
GROUP ON TWITTER

@BeggarsUSpress
offers news from 4AD, Rough
Trade and XL Recordings.

@MatadorRecords
has updates from the fourth
key Beggars Group label.

@BeggarsPub
is the handle of the Beggars
Group publishing arm.

"I once
spent
quite a
lot of
time
DJ'ing at
clubs. My
greatest
pleasure
was
turning
people
on to
music."

You were made a Member of the Order of the Brit-
ish Empire in 2008 by Queen Elizabeth II, which isn't
necessarily consistent with the indie sensibility. But
that's still pretty cool, right?
Ultimately the MBE was for services to music and
to the industry. It was for doing good things, so I
accepted. There are some things I get offered that
I accept and others I don't. But I felt that was one
to accept.

Why did you feel this Industry Icon Award was one
to accept?
Because I appreciate Billboard. Billboard is a

great read. It's an award from peers, which is nice.
I don't particularly see it as self-congratulatory.
And I don't perceive myself as really needing to
be congratulated. But if it's an acknowledgment
of achievement, then that's great and appreciated.
Also, I follow Seymour. [Seymour Stein received
the first Billboard Industry Icon Award at MIDEM
in 2012.] So if it's good enough for Seymour, it's
good enough for me.

When you wake up, what's on your mind?
I guess it's getting involved with new artists, get-
ting great music out of existing artists. And, of
course, survival, despite the fact we've had an in-
credibly successful time. With any independent,
survival is always at the top of the list. I've thought
over the last year or two that with the runaway -
train success we've had with Adele, it's actually
been quite stressful. I think of myself as driving
a train, and in that train are the 150 people who
work for us and the 500-600 people associated
with bands that are assigned to us, and the people
who depend on me and depend on my company
for their living and a large part of the joy they get
from life and music. So I feel I've got a responsibil-
ity in driving that train.

In the Adele years, that train was going very, very
fast. And when you're going very fast, you have to be
more vigilant about what's ahead of you. The oppor-
tunity to go off the tracks was that much greater.

Top:
Celebrating
the 2010
opening of
Beggars' office
in Los Angeles,
Martin Mills
is joined by
colleagues
(from left) Matt
Harmon, Adam
Carroll, Miwa
Okumura,

talks with
veteran Warner

Jac Holzman

with Michel

curia

Steve Knutson.

Patrick Amory
of Matador

Lambotin
of PIAS and

Lombardi and

Far left Mills

Music executive

(center) and

Records.
Left Mills
in Brussels

Impala.

You have to do an awful lot of forward thinking.
I'm very lucky in having a great staff, great directors
and great support. I've learned the art of delegating
over the years-this company largely runs without me
these days.

Except for the fact that you sign every check-and
you only recently stopped working behind the re-
cord counter on Saturdays.
Apart from that [laughs]. But there are great people
here, doing great day-to-day jobs, so I don't have to
worry about that in the way that I used to.

When you look back on young Martin 35 years ago,
what is the most important thing you've learned in
that time?
To be lucky. Really. I have been lucky. This has be-
come a career, and a successful career.

No one's lucky for 35 years, though.
I think I have been, largely. And you have to be. Run-
ning an independent label, you're really fighting the
odds every single day. I'm astonished at the level of
success I've achieved, but it's largely because the "I"
isn't an "I," it's a "we." Many people have contributed
to that success. I never would have put money on
myself to achieve this, and I feel gratified and happy
that I have.

It's also important to retain a connection with mu-
sic, and it's important to remember what it is to be
a fan of music. It's very easy to get ground down by
the business of survival, and to forget how privileged
you are. And there are moments in my life where I've
met someone, or read something, or seen something
that makes me think my senses have gotten dulled.
Rewind from that. Appreciate music-not just music
we're putting out, but music other people are putting
out. You have to forget the privileged position you're
in of watching shows from the side of the stage. For-
get that, because that's not what it's about. What it's
about is being a fan and discovering music.

Assistance provided by Nick Williams.°
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MUSICARES®

20TH ANNIVERSARY

CAMPAIGN
MusiCares®

celebrates the donors

who contributed nearly

$12.5 million collectively

during our MusiCares

20th Anniversary

Campaign. The efforts

of this generous group

of artists and music

industry executives will

benefit the thousands of

music people we serve

each year.

Join this illustrious group
by making your own gift at

www.musicares.org/donate
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NAVIGATING
MIDEM

13 POINTS TO WATCH
AT

As the world's largest trade fair for the music in-
dustry, MIDEM can be daunting to navigate. Last
year's gathering drew more than 6,850 attendees
from 77 countries, representing 3,120 companies,
including 155 startups. This year's event, taking

place Jan. 26-29 at the Palais des Festivals in Cannes, promises
similar robust participation.

So, how best to manage MIDEM? Billboard offers this 13 -point
guide of what to watch in 2013, from a trans -Atlantic perspective.
U.S.-based senior editorial analyst Glenn Peoples and U.K.-based
contributor Richard Smirke have surveyed the trends, panels, show-
cases and more coming to Cannes, providing their priority picks.

The full MIDEM agenda can be found at midem.com while dis-
cussions can be followed on Twitter at #midem.

1. STARTUPS AND VENTURE CAPITALISTS
SoundCloud, the Echo Nest and Songkick all received an early boost
at previous editions of MIDEM's digital startup competition, MIDEM-
lab. The 30 finalists competing this year will no doubt be looking to
make a similarly big splash in the music space. Deezer CEO Axel
Dauchez and Amazon VP of digital music Steve Boom are among
the jury members, with daily pitch sessions taking place at the In-
novation Factory, a dedicated tech zone. For startups looking for
funding, Walden Venture Capital managing director Larry Marcus
will lead a panel session on "How to Get a VC Excited About Partner-
ing With You" at 10:20 a.m. on Jan. 28. MIDEM Hack Day once again
brings together 30 developers and gives them 48 hours to build
game -changing apps that will be unveiled at 11:30 a.m. on Jan. 28.

2. ALL THINGS SOCIAL
Social media discussions are all over this year's MIDEM program,
from the keynote with Blink -182's Mark Hoppus to a "Digital Decon-
struction Workshop" in which three experts will critique and make
suggestions for attendees websites and social media strategies.
Speakers will share their "how to" knowledge on everything from
Instagram to Pinterest. Panelists speaking about the power of so-
cial media range from Tumblr's music evangelist to the GM of the
San Francisco Symphony. On the innovation side of things, the pre-
sentations during MIDEMIab will include business model pitches
by startups in the marketing and social engagement category.

3. GOING MOBILE
Taking place amid the many "how to" panels will be a few discus-
sions that will peer into a future of ubiquitous connectivity. Imag-
ine listening to Internet radio in your car and always having a fast
download speed. The session "Toward a Connected Life" at 3:30
p.m. on Jan. 28 will offer three distinct perspectives about how the
entertainment industry can partner with cities and manufacturers
to make content more accessible. Participating will be Paul Mas-
carenas, chief technology officer for Ford; T.J. Kang, senior VP of
media services for Samsung Electronics; and Jean-Louis Missika,
Paris' deputy mayor in charge of innovation. On Jan. 29 at 10:30
am., mobile and digital executives will discuss "Where to Find
Innovation in Mobile Music."

JANUARY 26, 2013 I WWW.BILLBOARD.BIZ



SPECIAL
FEATURE

4. BIG DATA
The music industry is a few years into the data revo-
lution, and big data is a regular topic at conferences.
"Music as Data -Informed Business," at 2:30 p.m. on
Jan. 28, will feature representatives from Nielsen,
Next Big Sound, EMI Music and the Danish collection
society Koda discussing how to make data -informed
decisions rather than uninformed, gut -driven ones.
Data is also at the heart of music licensing. "GRD, It's
Started!: at 10:50 am. on Jan. 29, will give an update
on the Global Repertoire Database that aims to pro-
vide a single, worldwide repository with authoritative
information to be used by digital service providers,
authors societies and music publishers.

5. AFTER THE EMI DEALS
The absorption of EMI Recorded Music and EMI
Music Publishing by, respectively, Universal Music
Group and Sony/ATV Music Publishing was one of
the top music business stories of 2012. The ongoing
ramifications of those deals are sure to be a domi-
nant talking point at MIDEM. Guidance on how to
successfully navigate the newly reconfigured music
landscape will be provided by the MIDEM Acad-
emy (Jan. 26-29), as well as numerous other panels,
discussions and workshops. Of particular note are
"Next Gen Managers: Multi -Tasking, Social Media
and Sourcing New Revenue Streams" at 4:10 p.m.
on Jan. 26; "Brands, Bands and Content: How Ac-
cess Became the New King" at 10:30 a.m. on Jan.
28; and "Next Gen Labels: Beyond the Hype Factor,"
moderated by Glassnote Entertainment Group CEO
Daniel Glass, on Jan. 28 at 4:10 p.m.

6.1 FOUGHT THE LAW... AND WON
As the music business becomes ever more fragment-
ed and diversified, the need for strong legal counsel
across all levels is essential. At 10 a.m. on Jan. 27,
"What You Need to Know in 2013: The Legal Update
for Entertainment and Technology" will examine the
complexities and potential pitfalls of today's industry.
On the same day at noon, attorney Bernard Resnick
will lead a master class on "Negotiating a Branding
Deal." The panel session "I Love My Lawyer! How
Creative Counsel Support Growth & Innovation" fol-
lows, also on Jan. 27, at 2:30 p.m. MIDEM attendees
seeking one-on-one advice should head to the Net-
working Village at 10 am. on Jan. 28 for a chance to
"Meet the Lawyers." Further expert insight can be
gained at the "Understanding International Digital
Music Licensing" panel at 2:30 p.m. on Jan. 29.

7. RIGHTS REVERSION
Copyright law in the United States allows rights to re-
vert back to artists after 35 years for works created af-
ter Jan.1,1978. This means a slate of titles became the
legal possession of the artist or composer starting Jan.
1. But the commencement of this reversion has also
brought many thorny legal questions about the nature
and timing of works. Were they works for hire? Were
they part of contracts that began before 1978? The
keynotes and panels won't focus on rights reversion,
but don't be surprised if lawyers attending MIDEM
discuss this important topic among themselves.

8. DRAWING A CROWD
During 2012, crowd -funding truly came of age with
Amanda Palmer becoming its most famous pro-
ponent by raising $1.2 million through Kickstarter.
At 10:40 a.m. on Jan. 26, Kevin Wortis, who heads
label services for Palmer and other artists at Girlie
Action, will offer a first-hand perspective on how to
build a successful direct -to -fan strategy. At 11:30
a.m. the same day, singer/songwriter Julia Nunes
will discuss how she raised more than $75,000
through Kickstarter and generated some 50 million
YouTube views without major -label backing. Also

Mark
Hoppus of
Blink -182
(left) and
Deezer
CEO Alex
Dauchez will
share their
insights
during
MIDEM.

appearing as part of the "Artists Speak to Artists" pro-
gram will be Paul D. Miller, aka DJ Spooky, whose iPhone
app has been downloaded more than 10 million times.
Further entrepreneurial advice for independent artists
can be picked up from a crowd -funding workshop held
at 2:30 p.m. on Jan. 26.

9. MORE BRANDS AND AGENCIES
Last year's MIDEM saw an increased focus on brands and
agencies. MIDEM 2013 boosts that commitment, with the
creation of a new Brand Central area, set to become the
hub of advertising activity. At 4:40 p.m. on Jan. 28, Ameri-
can Express executive VP/chief marketing officer John
Hayes will discuss monetizing content through AmEx's
"Unstaged" concert series. Throughout the conference,
case studies will be presented on music partnerships by
Heineken, Reebok, Swarovski and car manufacturer MINI,
among others. Meanwhile, this year's MIDEM marketing
competition will be split into two categories: most innova-
tive use of music/partnership with an artist in a marketing
campaign and best music placement in advertising. Win-
ners will be announced at 3:10 p.m. on Jan. 28.

10. REMEMBER BRICK -AND -MORTAR?
With so much attention being given to new business
models, it's easy to forget that most music consumers-
outside of such places as Sweden and Norway-still buy
music the old-fashioned way: at brick -and -mortar stores.
Traditional retail and physical formats are hardly out of
new ideas. On -demand manufacturing is used to help on -

A BREAKDOWN OF THE BUSINESS ACTIVITIES
OF THE 6,800 -PLUS MIDEM ATTENDEES

SOURCE' MIDEM COM

line retailers carry titles while reducing their physical in-
ventories. Some retailers are putting a great emphasis on
customer service. Among genres that still rely on physi-
cal retail is classical music. "When Traditional Retailing
Still Works" will examine the strength of classical record
stores at 4:15 p.m. on Jan. 26.

11. MEETING CLASSICAL NEEDS
In a 2012 interview with Billboard, MIDEM director Bruno
Crolot singled out the classical music industry as "a spe-
cific community with specific needs." This year's MIDEM
aims to address those needs with an increased number of
panels specifically targeting classical artists, labels and
publishers. New this year is the Classical Bar and Discus-
sion Lounge, a dedicated area for networking and debate.
Naxos of America CEO Jim Selby and Virgin Classics
president Alain Lanceron are among those leading the
sessions. At 2:30 p.m. on Jan. 28, Chinese classical pia-
nist Lang Lang will share how he utilized technology and
brand partnerships to reach a global audience. The same
day at 5:10 p.m., X5 Music Group CEO Johan Lagerlof
will explore exploiting classical in the digital space during
"How the Music Industry Manages Innovation."

12. PUTTING ARTISTS FIRST
From crowd -funding to new business models, many of
today's innovations focus on how to better serve the art-
ist. A keynote address at 10:30 am. on Jan. 29 will fea-
ture Kobalt Music Group founder/CEO Willard Ahdritz.
Kobalt was built to better service its songwriters through
improved transparency, modern infrastructure and reduc-
tion in collection time. Like Kobalt, many people are try-
ing to find ways to give the artist a larger share of the pie.
On Jan. 26 at 3:30 p.m., attorney Martin F. Frascogna will
discuss the pros and cons of the "anti -360 deal," a type of
contract between artists and lifestyle brands that gives
intellectual property ownership to artists.

13. DON'T MISS THE PITCHES
Some of the most illuminating and fun panels at MIDEM
are pitch sessions in which attendees hear from adver-
tising or gaming executives on why select songs would
or wouldn't work for a campaign or game. At 2:30 p.m.
on Jan. 28, Tim Riley and Brandon Young from Activi-
sion Blizzard will listen to songs that have a chance to be
used in an upcoming, unannounced Activision Blizzard
driving/racing game. The following day at 2:30 p.m., Josh
Rabinowitz of Grey Worldwide will host a pitch session
for music to be used in a campaign for restaurant chain
Red Lobster (tracks will have been submitted ahead of
time through Son icbids).0
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His Story In
The Making
Big Sean hits the studio to
put finishing touches on his
delayed second album
By Gail Mitchell

Tucked away in a homey studio inside a nondescript
corner building located deep in North Hollywood,
one of 2013's most promising bids for hip -hop glory is
taking shape.

"This album is going to surprise a lot of people,"
says Big Sean, as he works on his year -in -the -mak-
ing sophomore album, Hall of Fame. "People will
love the honesty of it, the storytelling. It's just great
production with good melodies and good -ass raps.
There's a different taste for everybody."

That's the creative game plan behind Hall ofFame.
Initially scheduled for release in December, the hot-
ly anticipated album is now slated for the first quar-
ter. Big Sean began recording the set a year ago dur-
ing downtime between touring to promote his ton
debut, Finally Famous-which has sold 366,000, ac-
cording to Nielsen SoundScan, and peaked at No. 3
on the Billboard zoo-and recording his fourth mix -
tape, Detroit. At the time of this interview, in mid -
December, the album was 75% completed.

But if the four songs Big Sean previewed for Bill-
board (including a then -unfinished track with Nas)
are any indication, Hall of Fame is worth the wait.
Resonating melodies and beats, raps brimming with
impact and meaning-those are the album's calling
cards. One example is the searing "World Ablaze,"
which features an inspirational message about not
giving up. In it, Big Sean raps, "How am I gonna
believe in paradise if I don't see the sand? The only
palm trees I got is this weed off in my hand."

"The deeper message of the song is just that
sometimes you've got to be there for people and tell
them everything's going to be all right," Big Sean
says. "Sometimes that helps them."

So does a little humor, as Big Sean shows on the
lighthearted lead single, "GUAP." "I like having fun;
I've done some dumb -ass songs," says Big Sean,
who likes to have "American Dad," "Family Guy" or
a movie playing on a flat screen in the studio to help
keep him energized. "But you also have to balance it
out; talk-but not preach-about real shit while keep-
ing a bit of inspiration, hustle mentality and wittiness.
I'm still the nice guy who cares. But I'm not trying to
be the same person I was when I was living with my
mama two years ago and didn't have gas money. It's
all part of growing up, and I feel I've done a good job
of incorporating that into my album."

Co -managers Kevin Liles and Michael Brinkley
say they don't want to rush that process. There's no
need to: As Liles points out, Sean has remained very
visible on radio since 2011's Finally Famous. Aside
from the hits spun off the set, there are high -profile
guest spots on popular tracks by Justin Bieber, Lil

PHOTOGRAPH BY TREVOR TRAYNOR

ARTIST: Big Sean

ALBUM: Hall of Fame

LABEL: G.O.O.D. Music/Def
Jam

PRODUCERS: No LD., Key
Wane

MIXER: Rob Kinelski

MANAGERS: Kevin Liles, KWL
Management; Mike Brinkley,
On the Brink Music

PUBLISHER: Universal Music
Publishing

TWITTER: @bigsean

Wayne and mentor Kanye West's G.O.O.D. Music
compilation ("Mercy" and "Clique"), plus the re-
lease of Detroit. The latter, according to Def Jam,
has racked up more than 1 million downloads (see
chart history, above).

"We're basing the release date not just on what's right
for retail, radio or the Internet; we're basing it on the
brand," Liles says. "One of our biggest mandates with a
sophomore album is to have an extended point of view.
Talking about and doing the same things don't sound
like longevity. That's why we're taking more time. We
want Sean to be the product of his experiences."

Those experiences include headlining a sold -out
concert in his hometown of Detroit last December,
receiving two Grammy Award nods (for "Mercy")

CHART
HISTORY

Hot 100
Big Sean left his biggest
mark with a guest verse on
Justin Bieber's As Long
As You Love Me; which
hit No. 6 and has sold 2.3
million, according to Nielsen
SoundScan.

The Billboard 200
His 2011 debut, Finally
Famous, bowed at No. 3
(No. 2 on Top R&B/H ip-Hop
Albums) and has moved
366,000. Meanwhile, the
G.O.O.D. Music compilation
Cruel Summer, which
featured him on four songs,
peaked at No. 2 (No.1 on Top
R&B/Hip-Hop Albums) and
has moved 417,000.

Grarnmys
He landed his first
nominations with Gam
Music's "Mercy,' which is
up for best rap song and
best rap performance and
also features Kanye West, 2
Chainz and Pusha T.

THE BIG NUMBER

Big Sean's "Dance (A$$),"
featuring Nicki Minaj,
peaked at No.10 on the Hot
100 and has sold

2.4M
UNITS

and launching a series of introspective vlogs for fans
that underscore Big Sean's philosophy.

Engaging his 3.6 million Twitter followers and 2.7
million Facebook fans through these vlogs is Def Jam's
focus right now, with a second single slated before the
album arrives. Also in the wings, according to Def Jam
VP of marketing Akinah Rahaan, is a fully functioning
app that will further extend the Big Sean brand.

In the meantime, Big Sean and his small studio
crew (usually only one or two other people, includ-
ing mixer Rob Kinelski) will keep working to ensure
the rapper's Hall of Fame status. "We're just trying
to find the right vibe," Big Sean says. "You've got to
find the potential in songs, which is probably one of
the hardest things to do." 0
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ARTIST: Ra Ra Riot

ALBUM: Beta Love

LABEL: Barsuk

MANAGER: Josh Roth, Light
Fiction Management

PRODUCER: Dennis Herring

PUBLISHER: self -published,
administered by House of
Hassle

CHART HISTORY: The Rhumb

Line (2008), No. 109
Billboard 200, 80,000 sold;
The Orchard (2010), No. 36,
46,000.

TWITTER: @rarariot

ROCK

Let The
Beat Build
Ra Ra Riot moves away from its
signature classical -pop hybrid
on third disc
By Emily Zemler

The new, more danceable sound on Ra Ra Riot's third
album, Beta Love, was no accident. The disc, out Jan.
22 on Barsuk, shifts away from the orchestral drama
of the New York band's 2008 debut, The Rhumb Line,
and 2010's The Orchard. "Doing something different
was really deliberate," violinist Rebecca Zeller says
during a break in band rehearsal. "Something that
people would have a more physical response to-that
was a specific goal."

In many ways, the buoyant new material is a home-
coming for the former college band. "The sound re-
minds me of where we started from," Zeller adds.
"When we formed back at Syracuse [University] we
were playing house parties, and the goal then was to
have people dancing."

Ra Ra Riot initially began penning Beta Love in
the summer of 2022 while still touring for The Or-
chard, aiming to write, record and release a new disc

as quickly as possible. That urgent timeline didn't
come to fruition, largely because the group wanted
to schedule time with producer Dennis Herring (Elvis
Costello, Counting Crows, the Hives). The band was
also sidelined by the departure of cellist Alexandra
Lawn in early 2012, which contributed to the evolu-
tion in the act's sound.

Working with Herring last spring at his Sweet Tea
Studios in Oxford, Miss., meant stepping away from
the self -production of The Orchard and really extend-
ing themselves musically. "If you think you're only
capable of reaching a certain standard, you're not go-
ing to push yourself past that," Zeller says. "So when
someone feels you can do better and requires that of
you, while it's difficult, it's very rewarding."

The title track was ultimately premiered as the
album's flagship song in mid -November on NPR, be-
cause, according to the band's manager Josh Roth of

"The sound reminds me of where we
started from. We were playing house
parties, and the goal then was to have
people dancing." -REBECCA ZELLER, RA RA RIOT

Light Fiction Management, it "just wrapped up ev-
erything really well." The group has since released
several additional tracks, including first single
"Dance With Me," which may get an eventual push
to radio.

"One of the things we were doing differently this
time is that we wanted to get more of the music out
there than in the past," Roth says. "So we've been
slowly releasing songs over the last three -and -a -half
months-letting people sit with it and become famil-
iar, but still keeping some of the mystery to it at the
same time."

The band will support the album with extensive
touring through March, including a four -show Asia
trek and an album -release show at Music Hall of Wil-
liamsburg in Brooklyn, which will be streamed live
on Bowery Presents' YouTube channel and accom-
panied by the premiere of several new songs. Roth
thinks Beta Love could become Ra Ra Riot's biggest
release to date, thanks to past groundwork and the
band's new sound.

"They've built a really great fan base," Roth says.
"Hopefully this record will put us in a position where
we can really expand upon that."

According to Zeller, though, the real indication of
growth is that the band has finally graduated to a tour
bus. "I don't think I'll ever not appreciate that," she
says. "It is life -changing." 0

DEAP VALLY
BLOSSOMING ON
CHERRYTREE
In its short career, this
Los Angeles blues -rock
duo has already received
heckling from Marilyn
Manson, encouragement
from filmmaker Vincent
Gallo and awkward but
inspirational advice from
musician/producer Kim
Fowley. Most important, the
group's fuzzed -out guitars
and in -your -face vocals
caught the ear of Cherrytree
chairman Martin Kierszen-
baum, who recently signed
the group to a U.S. deal on
Cherrytree/Interscope. (It's
signed to Communion/
Island overseas.) Managed
by Red Light, Deap Vally
spent part of 2012 touring
Europe and is currently
recording its full-length
debut with producer Lars
Stalfors (the Mars Volta,
Matt & Kim). "We're trying to
get a raw sound that reflects
us live," says drummer Julie
Edwards, who started Deap
Vally in 2010 with vocalist/
guitarist Lindsey Troy. A
four -song EP will be avail-
able for pre -order on March
29, with "Lies" serving as
the lead single. "The EP is
a simple way for people to

buy into the club of Deap
Vally," Kierszenbaum says.
"If we do our A&R right,
people get hooked that
way. Once they're hooked,
we super -serve them and
treat them as our core fan
base: Signed with Four
Song Night Publishing, the
act recently landed a synch
for "Ain't Fair" on CW's "The
Vampire Diaries." Booked
by Creative Artists Agency,
Deap Vally is scheduled for
numerous stateside festivals
this summer following a
mid -April stop at Coachella.
-Mitchell Peters

Cat Thomas, PD, CBS
Las Vegas. The Cab and
Imagine Dragons are
two local bands that are
ready to explode. The Cab's
"Endlessly" has been a big
hit for us. Imagine Dragons
are amazing. It's cool to
see them breaking through
nationally.

LoveSick Radio has been
playing around town while
here writing with Mark Spiro.
I got to listen to some of the
new stuff and it's amazing-a
really unique sound.They
played the Grammy Block
Party and opened for the Fray
and Bon Jovi at New Jersey's
Meadowlands two years ago.

New Hollow is from my
hometown of Columbus,
Ohio. They're young, good-
looking guys that girls are
going to love. They write their
own songs and have three
or four that I would bet are
top 10 hits. I saw them play
in Columbus and was crazy
impressed.
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ARTIST Local Natives

ALBUM Hummingbird

LABEL Frenchkiss Records/
Infectious Music

MANAGER Phil Costello,
Red Light

PRODUCERS Local Natives,
Aaron Dessner

PUBLISHER Universal Music

CHART HISTORY Gorilla Manor
(2010), No.3 Heatseekers
Albums, No. 160 Billboard
200, 117,000 sold

TWITTER @localnatives

THE BIG NUMBER

Debut position of Local
Natives' first release, 2010's
Gorilla Manor, on Billboard's
Heatseekers Albums chart

3

ROCK

Local No More
Looking to expand their reach, Los Angeles' Local Natives went
nationwide to make their second album
By Phil Gallo

When Local Natives did a radio concert and interview in De-
cember for noncommercial KCRW Santa Monica, Calif., the
quartet took turns answering the questions of music director
Jason Bentley. It was the perfect metaphor for the Los Ange-
les indie rockers' one -for -all, all -for -one inner workings.

"We always joke that it's a barely functioning democracy,"
says Taylor Rice, who shares lead vocal duties with Kelcey
Ayer. "It extends to the songwriting, a process that's really col-
laborative, and artwork. We had an intense three-hour meeting
on artwork for a single. We take a vote to make decisions."

Score one for democracy: Fueled by word-of-mouth, heavy
touring and critical acclaim, Local Natives' 2009 debut, Gorilla
Manor, has sold 117,000 units, according to Nielsen Sound -
Scan, peaked at No.3 on Heatseekers Albums and drew positive
comparisons to Fleet Foxes and Arcade Fire. The album set the
perfect foundation for their more mature, expansive second set,
Hummingbird, due stateside Jan. 29 via Frenchkiss Records.

Paul Hanly, GM of Frenchkiss, attributes the band's suc-
cess to its hands-on work ethic: "They are the definition of a
band with creative control. They are involved in everything.
Matt the drummer was uploading art to me over the weekend
for a lightbox display. These guys are always working."

Frenchkiss is keeping up with their own determined push:
In October, the label released album track "Breakers" online;
first single "Heavy Feet" premiered on KCRW in early Janu-
ary and is now being worked at radio, with a video debuting
at the end of the month. Local Natives will perform a release -
day in-store at Amoeba Hollywood, and Frenchkiss is putting a
billboard over the store. iTunes, Barnes & Noble and Best Buy
are in talks for promotional campaigns, and the band's booked
for a Feb. 5 performance on "Late Night With Jimmy Fallon."

Hummingbird was initially scheduled for an October release;

the move to Jan. 29 cleared it out of the fourth-quarter clutter.
"Putting it out at a time where there isn't that much competition
can get it some placements it wouldn't otherwise get," Hanly
says. "It also gives the band time to develop the live show."

Together since 2008, Rice, Ayer, Ryan Hahn and Matt Fra-
zier fixed up an abandoned building in the Silver Lake section
of Los Angeles for writing and recording sessions in summer
2011. A second set of sessions occurred at Joshua Tree, where
they rented a geodesic dome for living and working. More
recording followed in Montreal and, once Aaron Dessner of
the National came onboard as co -producer, in Brooklyn for
about so weeks at his studio.

"The first period was experimenting," Rice says. "There was
a big dynamic change. Gorilla Manor's songs were all created
live-it's all about what can so hands in one mom do. We want-
ed to expand the palette and didn't worry about how we would
be able to play the new songs live. We recorded as we wrote, and
that opened us up to push in places."

Moving around, Rice adds, was intentional. "We wanted
to put ourselves in a space where we would continue to push
ourselves. We weren't in a state of equilibrium where every-
thing is comfortable."

Local Natives resume touring Jan. 28 with hometown shows
at the Henry Fonda Theatre and the El Rey, followed by a re-
turn to Brooklyn on Feb. i and a quick European tour. The band
returns home for South by Southwest and a run from March
15 to April 27 before yet another European trek and numerous
festival dates. They will be on the road into 2014.

"Ifs exciting to go to these cities where we now have these
little relationships," Rice says. "We've been to Chicago six times,
but now we have all these new places-we're playing Rhode Is-
land for the first time. To get to new places is truly awesome." 0

"They are the definition of a band with creative
control. They are involved in everything."
-PAUL HANLY, FRENCHKISS RECORDS

MUSIC

ALL-NIGHTER: U.K. darling
Kate Nash has announced
plans for a headlining
homeland tour following the
announcement of new single
"3 AM" (Feb.18) and album
Girl Talk (March 4). Booked
by the Richard de la Font
Agency, the tour will kick off
in Nottingham, England, at
the Rescue Rooms (April 6)
and make stops including
Oran Mor in Glasgow, Scot-
land (April 14) and the 100
Club in London (May 1).

BEEP BEEP: Promoting new
album Anything in Return,
chillwave guru Toro Y Moi
has added North American
dates to an already expan-
sive trek across Europe,
with Dog Bite, Wild Belle
and Sinkane opening select
shows. Booked by the Wind-
ish Agency, the North Ameri-
can run launches in Phoenix
at the Crescent Ballroom
(Jan. 30) and will hit 9:30
Club in Washington, D.C.
(Feb.10), Metro in Chicago
(Feb.19) and elsewhere.
RISING TIDE: Nashville pop/
rock outfit Dinner and a
Suit will head out on a string
of dates through February
and March, joined by the
Rocketboys, Mike Mains
and the Branches on select
dates. Following a mention
on the MTV Buzzworthy
blog as well as in Seven-
teen magazine's '17 Bands
Everyone Should Be Talking
About,' the group sets off
from Czar Bar in Kansas
City, Mo. (Feb.15) before hit-
ting High Watt in Nashville
(Feb.17) and Rockwood
Music Hall in New York (Feb.
27) and appearing at South
by Southwest in Austin
(March 13-15).
SPELLBOUND: Electro
duo Crystal Castles have
announced a tour spanning
the United States, Mexico
and Europe. Booked by the
Windish Agency, the run
will start in the Eastern
Hemisphere, landing at Big
Day Out in Sydney (Jan. 181
and Akasaka Blitz in Tokyo
(Jan. 30) before hitting
Alcatraz in Milan (Feb. 24)
and Rockefeller in Oslo
(March 5). Heading west,
they'll play the Pepsi Center
in Mexico City (April 12),
Tabernacle in Atlanta (April
17), Roseland Ballroom in
Portland, Ore. (Feb. 29) and
Ram's Head in Baltimore
(May 11).
-Nick Williams
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Reviews
David Bowie

Where Are We Now? (4:08)

PRODUCER: Tony Visconti

WRITER: David Bowie

PUBLISHER: Nipple Music,
administered by RZO Music
(BMI)

LABEL: ISO/Columbia

LEGEND

CREDITS

Edited by
Mitchell Peters
(albums) and
Jason Lipshutz
(singles)
CONTRIBUTORS:
Phil Gallo, Gary
Graff, Dan Hyman,
Steven J. Horowitz,
Jason Lipshutz,
Kerri Mason,Jill
Menze, Deborah
Evans Price, Erika
Ramirez, Lindsey
Weber
All albums
commercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

SINGLE

Bowie's Back
Leave it to David Bowie to ask the question, in song, that
we'd all like to put to him-namely, where the hell has he
been? It's been a good nine years of seclusion for the rock
auteur, and a decade since his last album. The stately,
subdued and atmospheric "Where Are We Now?," which
precedes March's The Next Day, doesn't provide a lot of
answers, though its references to Berlin landmarks like
Potsdamer Plat; Numberger Strasse and the KaDeWe
store indicate he's been spending some time in the city
that inspired his late-'7os albums Low, Heroes and Lodger.

There, the characteristically open-ended lyrics tell us,
he's been "a man lost in time . . . just walking the dead."
Produced by frequent Bowie collaborator Tony Visconti,
"Where Are We Now?" boasts some of the ambience of
that Berlin trilogy and also shares a slow -bum commonal-
ity with a number of Uz ballads, particularly in the gently
propulsive bridge that leads to the song's instrumental
outro, a lush, winding pattern that just cries out for the
Edge's spiraling guitar heroics. It's a gentle but certainly
welcome return ofthe Thin White Duke. -GG

The subdued and atmospheric "Where
Are We Now" shares a slow -burn
commonality with a number of U2 ballads.

LIVE

ARTIST PURITY RING

VENUE: Webster Hall,
New York

DATE: Jan. 11

Two types of dancing
occurred at Webster Hall
on the first oftwo sold -out
nights for Montreal band
Purity Ring: goth sway and
a pitdied-down grind more
commonly found at a Mad
Decent showthan that
of a critically acclaimed

4AD act. But the booty
moves weren't totally out
ofplace. Corin Roddick,
Purity Ring's producing
half lists French Mon-

tana's "Pop That" and trap
master Baauer's "Harlem
Shake" as two ofhis top
tracks of2012. His beats are
similar to those midtempo
models-a little funky, a
little spacey-even as front -
woman Megan James sings
about seawater, nb cages
and eyelid holes. Clothed
in a black swing dress, she

moved about confidently
during the 45 -minute
set, occasionally tilting a

construction light to flood
her face "BlairWitch" style

with conscious (but not
overly theatrical) spooki-
ness.-KM

SINGLES
ROCK

BON JOVI

Because We Can (4:00)

PRODUCERS: Jon Bon Joel,
John Shanks

WRITERS: Jon Bon Joel, Richie
Sambora, Billy Falcon

PUBLISHERS: various

LABEL: Island

Bon Jovi's new single is
the kind of stadium -shak-
ing anthem the group
produces so effortlessly:
layered harmonies, shim-
mering guitars, big beats
and infectious positivity.
This is Tommy and Gina
of"Livin' on a Prayer"
grown up and shaking
off a middle -age malaise
of take-out food, TV and
a lack of "technicolor
kisses" with resolute af-
firmations like, "He said
forever, and he'll never let
her down."-GG

DANCE

NEON TREES
FEATURING KASKADE

Lessons in Love (All Day, All
Night) (3:48)

PrzooucEns: Justin Meldal-
Johnsen, Kaskade

WRITERS: Tyler Glenn, Ryan
Raddon, Finn Bjarnson, John
Hancock

PUBLISHERS: various

LABEL: Mercury Records

Neon Trees trade in the
slick pop of their past
singles for darkly lit new
wave on "Lessons in Love
(All Day, All Night)." With

surging beats courtesy
of producer Kaskade,
"Lessons" plays like a
dancefloor remix of an In-
terpol track. Neon Trees'
signature hooks aren't
lost, though; they're just a
little rougher around the
edges. -JM

COUNTRY

EASTON CORBIN

All Over the Road (2:43)

PRODUCER: Carson
Chamberlain

WRITERS: Carson Chamberlain,
Ashley Gorley, Wade Kirby

PUBLISHERS: various

LABEL: Mercury Records

In keeping with the laid-
back vibe of previous
single "Lovin' You Is

Fun," Easton Corbin of-
fers another dose of invit-
mg country -pop with the
title track off his latest LP.
"It's hard to drive with
her hand over here on my
knee/Have a little mercy
on me," Corbin playfully
pleads to an officer who
has pulled his car over.
We'll pleasantly go along
for the ride. -JM

POP

JUSTIN TIMBERLAKE
FEATURING JAY -Z

Suit & Tie (5:27)

PRODUCER: Timbaland

WRITERS: various

PUBLISHERS: Various

LABEL: RCA Records

Timberlake's long-
awaited musical retum is
a smattering of styl-
ish pop with multiple
segments that congeal
impressively. Yet "Suit
& Tie" isn't the artifact
from another planet that
we've been expecting
from one of top 40's most
dynamic vocal presences.
The sumptuous, fairly
straightforward love song
reinforces JT's silky -
smooth image that's ex-
isted for a decade. Time
will tell what new tricks
he has up his sleeve. -J L

HIP -HOP

P.A.P.I. FEATURING
FRENCH MONTANA,
PUSHA T & 2 CH AINZ

Tadow (4:10)

Producers: Illa Da Producer,
Infa Red Black Ops

Writers: Victor Santiago,
Karim Kharbouch, Terrence
Thornton, Tauheed Epps

Publisher: OffDaYelzaBulb
(BM!)

LABEL: self -released

After a six -year hiatus,
Queens MC N.O.R.E. re-
tumswith a name change
(P.A.P.I., short for Power
Always Proves Intelli-
gence) and a hypnotizing
new song. The single hits
hard with a bass -heavy
beat and a slick hook,
but lacics a whiff of sub-
stantial wordplay-espe-
cially unfortunate since
it features hot guests
like French Montana, 2
Chainz and Pusha T. -ER

BILLBOARD
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spnea Ken

SEE ALSO:

Spreaker
A radio/
podcast app
thatallows
users to

broadcast
live from
any location,
Spreaker
encourages
users to "Talk
tothe World,"
whatever
their interests
may be.

MetroLyrics
A fully
licensed free
service with
more than
160,000
users,

MetroLyrics
has become a
go -to source
for lyrics.

Online
Pianist
A free piano
tutorial with
a reservoir

of classical
standards
and popular
hits, Online
Pianist caters
to beginners
and experts
alike.

Get in line, and settle

APP

Karaoke-Shy? Try Lyroke
Originally a Facebook-only game, Lyroke went
mobile for both iPhone and Android devices at the
end of 2012, and touts deals with Universal Music
U.K., Sony and EMI Music-meaning users can play
along to songs by Carly Rae Jepsen, LMFAO, One -
Republic and No Doubt, among others. The name
is an amalgamation of "lyrics" and "karaoke," and
the game is for those who want to prove their mu-
sical expertise but lack the confidence to belt out
their favorite songs in a karaoke bar. Users watch
music videos and fill -in -the -blank with multiple-
choice lyrics that appear onscreen. Speedy tappers
and musical aficionados will prevail, but repeat
plays (or some time alone with the radio) might also
help one's score.

Created by London -based social entertainment
company We R Interactive, which also developed

the rising football game I AM PLAYR, Lyroke re-
sembles popular app SongPop (which pits users
against each other guessing song titles from short
clips) and other apps tangentially related to ka-
raoke. Like the smarter of these games, Lyroke is
mindful of the fact that on -the -go players aren't
likely to sing directly into their phones while com-
muting or killing time.

Lyroke has so far streamed 1 million full-length
music videos, and encourages users to acquire new
clips by earning "star points" through gameplay
or purchasing videos in bundles of $1.99> $4.99>
$14.99 or $39.99 With in -game purchasing as a
barrier to advancement, will users end up shelling
out for additional clips-or drop out after the free
perks end? The choice all depends on the intensity
of their silent-karaoke addiction.-LW

ALBUM

Tegan & Sara's \\ \\
New Beat
Heartthrob is an assured game -changer
for sibling duo Tegan and Sara Quin.
Following 2009's Sainthood, which took
its tightly wound rock cues from produc-
er Chris Walla, the pair recruited Greg
Kurstin (Kelly Clarkson, P!nk) to helm
a synth -pop fantasia. The results are
often staggeringly positive: First single
"Closer" effortlessly twirls around its
aggressively flirtatious refrain; "Drove
Me Wild" mines the deep reserves of
M83's electro-pop fever dreams. Most
impressively, the Quin sisters maintain
their sense of identity-they're still
powering through broken romances
and giving into sensory pleasures while
complementing each other's vocal
strengths. -JL

: t

Do you
know the
answer?
Lyroke
requires
users to
put on
their lyrical
thinking
caps.

1121

Aft

Tegan & Sara

Heartthrob

PRODUCERS: various

LABEL: Vapor/Warner Bros.

RELEASE DATE: Jan. 29

CHART HISTORY: Sainthood

(2009), No. 21 Billboard 200,
No. 7 Alternative Albums,
110,000 sold

ALBUMS
CLASSICAL

ANDREA BOCELLI

Passione

Producer: David Foster

Label: Sugar/Verve Music
Group

Release Date: Jan. 29

Passione reunites Andrea

Bocelli with David Foster
following their 2606
effort, Amore. There are

no sharp edges here,

just the world's most
popular tenor singing
internationally beloved
standards with corner -

bar intimacy, rather
than La Scala grandeur.

"La Vie en Rose," sung
"Unforgettable" -style
with the late Edith Piaf, is
pure pleasure.-KM

SOUL

TORO Y MO1

Anything in Return

Producer: Chaz Bundick

Label: Carpark Records

Release Date: Jan. 22

Chaz Bundick used pre-
vious releases as Toro Y
Moi to explore ambling
disco-lite motifs. Any-
thing in Return is more
pop, tightening the
arrangements without
shedding the Glo-Fi ap-
peal. Bundick brings his
vocals to the foreground
with Beatles -invoking
harmonies on standout
"Studies," though his
signature hazy affect
still hovers over the
album.-SJH

COUNTRY

RANDY HOUSER

How Country Feels

Producer: Derek George

Label: Stoney Creek Records

Release Date: Jan. 22

Randy Houser's soulful
voice infuses these Delta -
tinged tunes with passion
and authority, from the
hit title track and the
poignant autobiographi-
cal closer "Route 3 Box

250 D" to the spirited
romantic anthem "Run-
nin' Outta Moonlight"
and the gorgeous power

ballad "Wherever Love
Goes," a duet with Kristy
Lee Cook.-DEP

AMERICANA

KRIS KRISTOFFERSON

Feeling Mortal

Producer: Don Was

Label: KK Records

Release Date: Jan. 29

At 76, Kris Kristofferson
spends more than 3o
minutes singing about
"that old man there in
the mirror." With some
full-bodied exceptions,
these io songs are stark,
reflective and confes-
sional. Greg Leisz's pedal
steel and the world-wea-
ry but still defiant husk
of Kristofferson's vocals
enhance their moody
ambience.-GG

ROCK

THE JOY FORMIDABLE

Wolf's Law

Producers: Ritzy Bryan,
Rhydian Dafydd

Label: Canvasback Music/
Atlantic Records

Release Date: Jan.22

On its eon debut, the Joy
Formidable unloaded
walls of scuzzed-out,
Sonic Youth-ian guitar
mayhem. The Welsh
noise -rock trio's latest
album is every bit as jar-
ring-a sky -lit, grandiose
affair. Grimy riffs come
fast and furious, only
rarely tempered by more -
nuanced, orchestral -
aided decrees.-DH

POP

AARON NEVILLE

My True Story

Producers: Don Was, Keith
Richards

Label: Blue Note

Release Date: Jan.22

The heavenly qualities of

Aaron Neville soar over a

dozen doo-wop classics on

his Blue Note debut. A sup-

porting band provides a sol-

id bottom end to contrast

his smoothness; rougher

tracks "Gypsy Woman,"

"Ting a Ling" and "Money
Honey" work best. Keith

Richards' guitar lines add a

rootsy spark.-PG
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Sony
Classical is
resurrecting
historic
OKeh
Records as
its primary
jazz imprint,
with
releases
from John
Medeski
and David
Sanborn &
Bob James
already on
deck.

Down
Under pop
icon Kylie
Minogue
is taking a
hiatus from
music and
has parted
ways with
her manager
of 25 years,
Terry
Blarney. CHRISTIAN

Praise
Worthy
Pre -order campaigns help drive
Chris Tomlin's new album to the
top ofthe charts
By Deborah Evans Price

Some artists seek to reinvent themselves on each
project, but Chris Tomlin is quick to admit he's not
that guy.

"The goal has always been the same for my mu-
sic-to write songs and create them in a way that
gives people a voice to worship God," says Tomlin,
whose new Sixstepsrecords album, Burning Lights,
debuts at No. i on the Billboard zoo with 73,000
sold, according to Nielsen SoundScan. It's Tomlin's
first No. a on the chart, and just the fourth Christian
album ever to claim the top spot.

"Hopefully it's the next step forward," the Atlanta -
based singer/songwriter/worship leader says. "It's
not different in vision, because that has remained
the same throughout-to make records full of songs
of worship. But I do feel this is the best one I've been
able to make so far."

The numbers certainly reflect that: Tomlin's open-
ing week is his best sales frame yet, surpassing the
63,000 he moved with zolo's Glory in the Highest:
Christmas Songs ofWorship.

Tomlin's current single, "Whom Shall I Fear (God
of Angel Armies)," is No. 5 on the Christian Songs
chart. The album got a further boost from his recent
radio tour and an appearance at the Passion confer-
ence (Jan. 1-4), which attracted 6o,o oo young peo-
ple to Atlanta's Georgia Dome.

BILLBOARD I JANUARY 26, 2013

"It was incredibly special for Chris and our Sixsteps-
records and Passion family to launch the release of
Burning Lights at Passion 2013," says Mike McCloskey,
head of artist development and management at Six-
stepsrecords. "Even more so was experiencing several
of the songs from the album written specifically for
that moment come to life in the Georgia Dome."

Even before Passion, Tomlin had been working
diligently to expose the new music. "Chris does a tre-
mendous job conveying his heart behind these songs,"
says David Sylvester, VP of marketing at EMI Christian
Music Group, which distributes Sixstepsrecords. "[He]
built anticipation by giving retailers an early preview.
Our retail partners built compelling presale promotions
that started as early as August. Consumers who pre -
ordered the album got early music, and our iTunes pre -
order launched in late October, very close to the impact
date on our single. The longer presale campaigns re-
ally helped build awareness with consumers, especially
over the holidays when store traffic was at its peak."

During the past decade, Tomlin has become one of
the Christian genre's top artists, earning a Grammy,
two Billboard Awards and 18 Dove Awards, along
with one platinum album and four gold ones. "He has
an incredible work ethic and was dedicated to mak-
ing the best possible record," Sylvester says. "There
were several times where the record could have been
finished. But Chris pushed on, reaching for a few
additional songs, and he delivered some incredible
songs that really took the record to a new level."

On Burning Lights, Tomlin is backed by guest ap-
pearances from Christy Nockels, Phil Wickham, Kari
Jobe and Lecrae. "I was looking for a way to bring out
a piece of scripture in spoken -word form, and there is
no one better than Lecrae. His flow is actually from
Ezekie1:37," Tomlin says of the Atlanta -based rapper,
who's featured on "Awake My Soul."

Tomlin hopes to encourage his audience on such
tunes as "Whom Shall I Fear"-which he describes as
"a song about opening our eyes, truly seeing that we
are not a people of fear but a people of faith"-and
"God's Great Dance Floor."

"You can't help but dance and sing when you get a
glimpse, a taste of the grace of God," he says. "God's
grace is the dancefloor I'm singing about." 0

Chris Tomlin
has won a
Grammy,
two
Billboard
Awards and
18 Dove
Awards.

THE

[Numbers]
The Golden Globe

Awards

The loth annual Golden Globe Awards logged its best
Nielsen ratings in six years. The NBC ceremony (Jan.
13) marked Adele's first public appearance since giving
birth in October. During the telecast, Adele and Paul
Epworth won best original song for "Skyfall," from the
James Bond film. (Epworth was absent.) Having peaked
at No. 8 on the Billboard Hot mo, "Skyfall" is the first
Golden Globe -winning song to have also reached the
top lo since 1998, when Celine Dion's No. I "My Heart
Will Go On" earned best original song.

 17%
19.7M
Nielsen reports that the awards telecast earned
19.7 million viewers overall-its largest audience
since 2007 (20 million) and up 17% compared
with last year (16.9 million).

 101%
7K
Robyn's "Dancing on My Own" earned a 101%
sales gain in the week ending Jan.13, according
to Nielsen SoundScan. The song was heard
twice, when HBO's "Girls" won trophies.

 20%
2K
The combined sales last week of the five
soundtracks nominated for best original score,
including the winning "Life of Pi "Of that sum,
John Williams' "Lincoln" score comprised 39%.

18%
45K
Downloads of "Skyfall" slipped by 18%, despite
its win. Watch fora possible gain neztweek, as
the market tallies a full week's worth of impact
from the Golden Globes.-Keith Caulfield



Justin
Timberlake's
"Suit & Tie"
is his latest
collaboration
with producer
Tirnbaland.

MUSIC HAPPENING NOW

POP

Encore
Justin Timberlake and Destiny's Child
surprise fans with new comeback tracks-
and very different receptions
By Erika Ramirez

What year is it? Last week, two legends that ruled the R&B and pop charts from the
late '90s through mid-z000s made surprise returns to music when both Justin Tim-
berlake and Destiny's Child released their first original songs in years.

Destiny's Child struck first, on Jan. io,when Beyonce broke the news on Facebook.
"Nuclear," the group's first new song since 2005, arrived
24 hours later on Mashable.com. The Pharrell Williams -
produced track will be included on a new Destiny's Child
compilation, Love Songs (Jan. 29, Legacy Recordings).

Timberlake, meanwhile, announced his return on Jan.
11 with a video and clock on his website, which counted
down to the Jan. 13 midnight release of his Timbaland-
produced single, "Suit & Tie," featuring Jay -Z. The svelte

song, Timberlake's first new material since 2007, precedes his third solo set, The
2o/2o Experience, due later this year on RCA Records.

Despite the similar introductions, the songs met very different reactions. Leg-
acy has yet to service "Nuclear" to radio, and it's had minimal airplay. According

to reporting PDs, mostly at R&B/hip-hop radio, the song has been placed 77 times
since Jan.11. The track's official SoundCloud stream has received 470,00o plays.
"The song doesn't come and hug you," Big Bank, PD at WCKX Columbus, Ohio,

says. "The reception's been 50/50. Nobody's busting down doors asking us to play it."
"Suit & Tie" is another matter entirely, debuting at No. 84 on the Billboard Hot loo

and rocketing onto multiple formats after RCA serviced radio and iTunes simultane-
ously. It also drew attention to Timberlake's Vevo channel, where he experienced an
82% jump in weekly video views, with more than 3.4 million plays. In comparison,
Destiny's Child received slightly more than 1 million Vevo views, a 28% increase.

& Tie' doesn't sound like anything else out," says Sharon Dastur, PD at Pop
Songs chart panelist WHTZ New York. "For some, it'll be a slow build; others love it
after the first listen, including myself. We welcome Justin back with open arms."O

Battle Plan: Hollywood Undead
HOLLYWOE

LINDEN)

I
rEs FROM 1

Two years after its
sophomore album,
American Tragedy,
masked rap -rock
sextet Hollywood
Undead returns
with Notes From the
Underground (A&M/
Octone), which
debuts at No.2 on
the Billboard 200
this week, the band's
highest position yet.

3 MONTHS AGO

While mixing Notes,
Hollywood Undead released
a free download, "Dead Bite,"
on AOL's Noisecreep on Oct.
19, immediately followed by
a lyric video. The group then
teased its newly designed
masks on Instagram,
revealing the final photo
with lead single "We Are"
on Oct. 29. After servicing
the song to active rock and
alternative radio, it released
webisodes and gradually
rolled out content, like album
artwork and the track list. "It's
important to make fans feel
they're part of this process,"
A&M Octone VP of marketing
Nina Webb says. "They feel
empowered ...finding out
info as it's being created."

1 MONTH AGO

Promotion was in full swing.
On Dec. 10, the group
debuted the video for "We
Are," directed by Slipknot's
Shawn Crahan; announced
the Underground tour, which
commenced on release day;
launched a pre -order on
iTunes; and hosted a live Web
chat. It also released behind -
the -scenes footage from
the "We Are' shoot and lyric
videos. For member Johnny
3 Tears, it was up to the label
to steer the ship. "You're
waiting for other people to do
their jobs: he says.*There's
some nervousness, but we
felt pretty confident that we
had done the best record we
could have done.'

THIS WEEK

Notes avoided leaks until
a week before its release.
Climbing to the top of the
iTunes chart with the deluxe
edition, the collective began
breaking at radio with "We
Are; which A&M/Octone
president/CEO James Diener
says is a sign of what's to
come. "The record is just
getting started at active
rock, which is their core
format," he says. "They're not
a traditional radio band, but
we can tell from stations that
are playing 'We Are' that the
reaction is just beginning."
On album release day, the
band celebrated with the
first Underground tour
performance at Hollywood's
Key Club.

UP NEXT

Though the album arrived
in the United States on
Jan. 8, A&M/Octone
staggered Notes' release
in international markets by
two weeks and will begin
promotional efforts soon.
Hollywood Undead may
release "Another Way Out"
as a second single. The band
recorded more songs than it
could fit on the LP, hoping to
release an EP by year's end.
"There are a lot of songs that
didn't go on the record that
people would care about,"
Johnny 3 Tears says. "We just
can't wait to get more songs
out there.'

-Steven J. Horowitz

O°
BUBBLING

UNDER

'Survivor' Turned Hitmaker
It isn't often one goes from
starring in reality TV show
"Survivor' to co -writing
a No.1 hit. Chase Rice,
the runner-up of 2010's
"Survivor: Nicaragua; found
his way to Nashville, and now
the ind le singer/songwriter
sits atop the Hot Country
Songs chart as a co -writer
of Florida Georgia Line's
"Cruise." He's also gaining
steam with his own song,
"How She Rolls," which is
bubbling under the threshold
of the Country Airplay tally.

From SoCal To San Fran
Mowgli's peppy rock single
"San Francisco' grants the
Southern California band
its first entry on a Billboard
chart as the cut arrives at
No. 36 on Alternative. The
Photo Finish/Island group,
which cites influences
ranging from Edward
Sharpe & the Magnetic
Zeros to Johnny Cash, has
sold 5,000 downloads of the
song, according to Nielsen
SoundScan.

'Say You' Redux
The current trend of Latin
tropical acts reviving popular
English songs from decades
past continues with bachata
newcomer Omar Camacho,
better-known as Jeyro.
The young New Yorker's
debut sing le,"Say You, Say
Me," which samples Lionel
Richie's 1985 Billboard Hot
100 No.1 of the same name,
debuts at No. 34 on Tropical
Airplay. Jeyro's career sprung
from his piano prowess,
studio experience and limited
touring in the Northeast.

Cab Ride To Top 40
While rock band the Cab has
been bouncing around the
Billboard charts the past few
years with some success, a
major airplay hit has eluded
the Las Vegas act. However,
it looks like the Z/Republic
quartet is on the verge of
a breakthrough, thanks to
the single "Endlessly." The
cut is a mere handful of
spins away from debuting
on the Mainstream Top 40
chart, while the tune's video,
starring 2010 Academy
Award nominee Hailee
Steinfeld, is also drawing
notice.

Reporting by Keith Caulfield
and Rauly Ramirez.
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MARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

BUSINESS OPPORTUNITIES

FAITH -BASED & FAMILY FRIENDLY
MOVIE DISTRIBUTION

Producers-if you're looking for a great distribution partner
for your faith -based or family -friendly film we are here to help.
BMG services thousands of outlets in both the Christian Retail

niche and General Marketplace, Worldwide.

Contact me today at:
daustin@gobmg.com

David Austin, VP of Acquisitions, Bridgestone Multimedia Group, www.gobmg.com

INVESTOR/PARTNER WANTED
INVESTOR/ PARTNER WANTED

BY LAND OWNER IN SO. CALIFORNIA FOR
OUTDOOR MUSIC VENUE PROJECT, PERFECT
FOR MUSIC FESTIVALS. 300 ACRES, NATURAL

BOWLS, 90 MINUTES FROM LOS ANGELES.

CONTACT GRACE FOR MORE INFO 805 428 0037
GRACETUDOR@HOTMAIL.COM

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music.
We pay HIGHER prices

than anyone else.

Call
347-702-0789 (Allan)

or email
a_bastos@yahoo.com

REAL ESTATE

MARRAKECH, MOROCCO

Luxury Purpose Built Sound Studio
With seperate 2 bed main villa, 9 bed RIAD, 3 guest bungalows,

2 pools, hamman/turkish bath
all within 28,000 sq. mtr. secure compound,
filled with olive, orange, pomegranite trees.

Full details from: teamassoceurope@aoicom

NOTICES/ANNOUNCEMENTS

From the shortlorm radio series

The Inside Stories Behind

The Christmas Songs

Actual Voice Narratives from Famous Songwriters

For Use on Holiday Albums

TheMusicalSoundReview.com (718) 375-1245

FREE
(Advice)

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently-consecutive weeks-for impact!!
Rarely does a prospective customer reply to an ad the very first time it appears. When that customer is ready to buy.

Remember, the very week he or she is ready your advertisement should be in position.
Stay ALIVE and SATISFIED

with an ACTIVE CLASSIFIED!!
TOLL FREE

800-233-7524 or 212-493-4199

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTEPBILLBOARD.COM
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Chris Tomlin Earns First
No. 1 On Billboard 200
`Burning Lights' only fourth
Christian set to rule chart

Singer/songwriter Chris Tomlin claims his
first No. 1 album on the Billboard zoo as
his Burning Lights opens atop the list with
73,000 sold, according to Nielsen Sound -
Scan. The Christian music veteran's new

set also arrives at No. 1 on the Christian Albums
chart, giving Tomlin his fourth leader on that tally.

Tomlin's debut earns the largest sales week for
any Christian or gospel set since Casting Crowns'
Come to the Well debuted at No. 2 on Nov. 5, 2011,
with 99,000.

It's also Tomlin's best sales frame yet, surpassing
the 63,000 he moved during the Thanksgiving frame
of zoin with Glory in the Highest: Christmas Songs of
Worship. But his personal best is also the smallest
sales number to claim the No." slot on the Billboard
zoo since Sept. 15, 201z, when fellow Christian act
tobyMac bowed atop the list with Eye on It (69,000).

That said, Burning Lights is only the fourth Chris-
tian album to hit No. 1 on the Billboard zoo. Eye on
It became the third just last year-and the first in 15
years. Before that, one must scroll back to the fall of
1997, when LeAnn Rimes' You Light Up My Life-In-
spirational Songs led the list for three nonconsecutive
weeks. A few months earlier, the first Christian No.1
came from Bob Carlisle's fluke hit album Butterfly
Kisses (Shades of Grace). It spent two straight frames
at No. 1 in late June and early July.

In the past couple of years, more and more
Christian and gospel albums have been stak-
ing claim to high debuts on the Billboard zoo.
Last year there were 11 top so bows by Christian
and gospel titles, while in zoii there were eight.
Among zoiz's top to arrivals were top five entries
from David Crowder Band's Give Us Rest Or (A
Requiem Mass in C (The Happiest of All KeysJ) (No.
z), Passion's White Flag live album (No. 5), Lee-

rae's Gravity (No. 3) and Eye on It.
Some Christian and gospel albums are able to

stand out stronger in their debut weeks, thanks to a
devoted fan base and successful prerelease promo-
tions that amplify first -week sales.

For example, Tomlin's debut is bolstered by non-
traditional sales generated through churches, at
this month's Passion Conference in Atlanta and
from pre -orders. Tomlin performed at the annual
Passion Christian gathering, which drew 6o,000
college -aged attendees this year and, according to
label sources, was watched by more than 100,000
viewers online.

Collectively, all sales from Passion -related pur-
chases, church sales and the like amounted to 40%
of Burning Lights' bow. Another 3o% came from
digital downloads. The sizable digital share is a bit
larger than digital's share of the entire Christian
and gospel albums market in 2012. Last year, down-
loads accounted for 23% of all Christian and gospel
albums sold.

Many Christian and gospel acts are finding new
visibility on the Billboard zoo thanks to the accessi-
bility of digital retail. That's a change from the pre -
digital era, when one couldn't count on mainstream
physical retailers to stock a wealth of Christian titles.

It's assumed that Burning Lights' sales will signifi-
cantly erode in sales next week and not hold on to
the No. 1 slot. Because its debut was inflated by pre -
orders and event -related purchases, it's unlikely it
will be able to sustain this level of sales for a second
week. The last No. 1 Christian set, Eye on It, fell by
63% in its sophomore stanza (moving from 69,000
to 26,000). Tomlin will step aside for another new
No. "-ASAP Rocky's major -label debut, Long.Live.
A$AP. Industry prognosticators suggest the A$AP
Worldwide/Polo Grounds/RCA set is likely to top the
list with around 130,000 sold.

Last week's No. 1 album, the "Les Miserables"
soundtrack, slips to No. 3 with 52,000 (down 44%)
while the "Pitch Perfect" soundtrack rises to a new
high of No.5 (up two slots) with 45,000 (down 13%).
In turn, this week marks the first time since 1999
that there have been two non -concert theatrical
film soundtracks (that didn't come from a TV series)
in the top five. The last time the feat occurred was
on July 17, 1999, when "Wild Wild West" was No. 4
and "Tarzan" No. 5. That year was arguably the last
in the red-hot era for soundtracks in the mid- to late

'9os, where a staggering number of film soundtracks
reached the top five. Between 1997 and 1999, 24 film
soundtracks hit the region. Comparably, since the
start of zoll, only six film sets have climbed to the
top five: "Les Miz," "Pitch Perfect," "The Twilight
Saga: Breaking Dawn Part z," "Rock of Ages," "The
Hunger Games" and "Tron: Legacy." 0

TOTAL DIGITAL CHRISTIAN
ALBUM SALES, 2012

5.3 MILLION
 11%

Chart Beat
Adding to pop radio's folk
invasion, which includes the
Lunt ineers' "Ho Hey" and
Ed Sheeran's "The A Team,"
Mumford & Sons-I Will
Wait' enters Mainstream
Top 40 at No. 36, marking
the band's first entry on the
airplay chart. With another
folk -tinged track on the
tally, PDs believe that the
sound brings an appropriate
amount of variety to the
format. "Too much of any
one sound is never a great
thing. But, the best -testing
songs are the ones we should
play most often," WRNW
Milwaukee PD Dave Adams
says. The station "has always
leaned a little more adult
anyway, so our listeners
expect to hear these folk
hits." -Gary Trust

THE BIG NUMBER

Number of top 10 debuts on
the Billboard 200 in 2012 by
Christian and gospel albums

11
UP FROM EIGHT

THE PREVIOUS YEAR

NONTRADITIONAL SALES FOR "THRIFT SHOP" DOWNLOAD
CHRISTOMLINSBURNINGUGHTS SALES TH IS WEEK

29,000 279,000
40% OF DEBUTWEEK 018%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
magas

Thk Week 5,094,000 2,390,000 28,827,000

LaSt Week 6,255,000 3,065,000 34,528,000

Change -18.6% .22.0% .16.5%

This Week Last Year 5,098,000 2,130,000 28,557,000

Change -0.1% 12.2% 0.9%

wginai Mum sales are also counted within album sal..

Weekly Album Sales

20

ts

10

YEAR-TO-DATE

Overall Unit Sales
2012 2013 [Haag

Albums 10,897,000 11,349,000 4.1%

Digital Tracks 61,322,000 63,355,000 3.3%

Store Singles 101,000 143,000 41.6%

natal 72,320,000 74,847,000 3.5%

Album wiTEA 17,029,200 17,684,500 3.8%

Fincirns trF,ckmlivarent ;Awn sale (TFAIwilb 10 trukdoWnloads equivalenIto one album sale.

Digital Track Sales

2012

2013 63.4 million

Sales by Album Format
2012 2013 CHANGE

CO 6,160,000 5,655,000 -82%

Digital 4,571,000 5,455,000 19.3%

Vinyl 163,000 216,000 32.5%

Other 3,000 24,000 700.0%

Sales by Album Category

2012 2013 CHANGE

Current 5.062,000 5.735.000 13.3%

Catalog 5,834,000 5,614,000 -3.8%

Deep Catalog 4,648,000 4,426,000 -4.8%

Current Album Sales

2012

2013 5.7 million

Catalog Album Sales

2012

2013 5.6 million

Nielsen Soundkan counts as current only sales wialin..first Illrontbs of an albunis release (1,2ern.
montinforOssicalandjazzalburnsItlescthatstauel:ZZ:t
as Flare...11..10er man months are ea,.w0,0,1,alabemrtilln,Ia more

:l'arl's2reettir:InFslkOeVolgrle=titc'S=7." ""'n' kaiaks,'
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Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

A Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

HG (Heatseeker Graduate)
P5 (Pace Setter for largest % album

sales gain)
GG (Greatest Gainer for largest

volume gain)
DG (Digital sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

visit billboard.bizichartslegend for
complete rules and explanations.

MKS. LAST THIS TITLE
AGO WEEK WEEK

Artist PEAK WKS. ON

INIPR INT/PROMOTION LABEL "5 Edger

114 LOCKED OUT OF HEAVEN Bruno Mars
mF SMETINCIONSISHAMFAIRAMITMIONSOMBRINOIMASPINIIRMCE ILAJBWII ATIANTIC

11111 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LEWIS (13.HAGGEITIV.R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

The track crowns Hot Digital

Songs (2-1), hiking by 18%

to 279,000 downloads sold,

according to Nielsen SoundScan.

It rules the new Streaming

Songs survey (see page 66),

registering 1.5 million streams

(up 17%) and charges 38-22

on Hot 100 Airplay (44 million

audience impressions, up 33%),

according to Nielsen BDS.

HO HEY
R.HADLOCK (W.SCHOLTTIFRAITESI

The Lumineers A
DUALTONE

1 15

2 15

3 32

I KNEW YOU WERE TROUBLE.Taylor Swift A
2 13

MAX MARTINSHMLBA(K ITSWIETNAX MARTIN.SHELLBACX) BIG MACHINE/REPUBLIC

DIAMONDS Rihanna A
STARGATIBENNY BLANCO (S.FURLER,BIBMCM.SIRMSEN.T.E.HERMANSENI SRP/DEF lAWIDNAL

SCREAM & SHOUT will.i.am & Britney Spears
LACY (W ADAMS,I MARTENST BAPTISTE) INTERSCOPE

15 11 p DON'T YOU WORRY CHILD Swedish House Mafia
Feat. John Martin

1 16

6 7

7 17

The EDM trio scores its first Hot

100 top 10 with its first chart

entry. The cut ranks at No. 2

on the new Dance/Electronic

Songs chart (see page 79).

5 7 8 BEAUTY AND A BEAT Justin Bieber Featuring Nicki Minaj
J,,,A 0111112f DO MX MA ATIN.A2ASLAVSKI,SATECNI01.1MISOIOOLBOYMMIND 81111111/19-01011 ME

5 14

9
9 HOME Phillip Phillips A

D. PEARSON (D.PEARSON.G.HOLDMO MMINTERSCOPE
6 29

1) 0 10
I CRY Flo Rida
-HE OFRIRIMICS.SOFIT A NIM.P.BAOHERN.HDOGYIRATEN ORURO
) ,FAYARTZIKHAIADOURIAN.R IMAINCLIAELKII.RUSSELL,SCUTLER,LMILLALAREN) PM BOWATIANTE

6 16

8 9 11 ONE MORE NIGHT Maroon 5
MAT MARI IN,SHEL LBACK (A LEYINEINELLBACX.S.KOTECHANAX MARTIN) AWOCIONE/INIERSCOPI

1 30

0 0 TRY P!nk
G.KURSTIN (BUSBEE.B.WESM RCA

12 12

0 0 13 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS. LIMIASKER.S.REMI (ALICIA KEYSJIIHASKER.S.REMI.W.SQUIER) RCA

U. 19

0 18 14 SOME NIGHTS fun. A
I.BNASKER (N.RUFSS.A.DOSTIANTONOFF.LBHASKEM FUELED BY RAMEN/RRP

3 47

21 0 0 IT'S TIME Imagine Dragons A
BIARNER,IXIAGINE DRAGONS (OREYNOLDS.W.SERMOILB.MCKEE) KIDINAKORNER/INTERSCOPE

15 32

7 12 16 DIE YOUNG Ke$ha
DR. LIME,RENNY BLANCMCIRKUT (K.SEBERT,L.GOTTWALOOLUINARLIESSIMALTEM KEMOSMIE/RCA

2 16

31
0 0 DON'T STOP THE PARTY Pitbull Featuring TJR

MR BILPERELTJ.ROZDILS/WAGARELAJ.MARTINEZ GOMEZAWILTHIBBERT) MR. 305/POLOGROUNDSMCA
17 13

26 0 0 F**KIN PROBLEMS
N.SHEMB (R.MATERS.N.SHEBIB

ASAP Rocky Feat. Drake,
2 Chainz & Kendrick Lamar ,.,

S.GARRETTA.GRAHAM.T EPPS.X DUCKWORTH) ASAP WORLDWIDE/POLO GROUNDS/RCA

18 11

0 18 19 THE A TEAM Ed Sheeran
1.00SLING.E.SHEERAN (E.SHEERAN) MIURA/ATLANTIC

16 27

40 0 0 SWEET NOTHING Calvin Harris Feat. Florence Welch
INARRIS (C.NARRIVNEL(HATIARPOON) DECONSTRUCTION/FLY EVE/UCIRA/ROCNAIION/COLLMIBIA

20 10

20
. T

0 21 SWIMMING POOLS (DRANK) Kendrick Lamar 
TM US IK DUCKWORTH.T.WILLIAMS,NSECTHARAIA) TOP DAWG/AFTERMATIVINTERSCOPE

17 22

0 14 22 GANGNAM STYLE PSY A
P.IPFSANGX.SUN-NYUNS (1.S.PARBANYOCH SCHOOLBOY/REPUBLIC

2 19

36 0 0 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIV OCCLARKSONLLHALBERT.E.OLSONI 19/RCA

23 12

MIS. LAST THIS TITLE Artist
AGO WEEK "K PRODUCER ISONLWR ITE RI IMPRINT/PROMOTION LABEL

22 21 24
LET ME WVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo 

Ftlierg.ieNRILSKagiUigi""' M0T0WN/I01MG

PEAK

POS .

6

WKS. ON

CHART

24

DAYLIGHT Maroon 542 0 0
A.LEWNENDLIIAX MARTIN VITEVINEMAX MARTIN.SAMALILLOM ABWOCIONE/INKRSCOPE

25 6

28 32 0 HALL OF FAME The Script Featuring will.i.am 
EMENIMAIRBWAR" ''''''""'"E' PHONOGENIC/EPIC

16

38 GI 0 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND MEN.A.ARNARSSON (N.B.HILMARSOOTTIR.RTHORHALLSSON) REPUBLIC

27 34

30 33 0 I'M DIFFERENT 2 Chainz
OI MUSTARD (T.EPPSO.INCFARLIINE) DES 1AM/101MG

28 9

23 26 29 CLIQUE Kanye West, Jay -Z, Big Sean A
ar/NrCLTIVENEVEROVIr G.0,0.0./DES IAM/101MG

12 19

19 23 30 CRUISE Florida Georgia Line A
Dual (HRELLENT.NUBBARCLI.MOLC.RICEJ.RICE) REPUBLIC NASHVILLE

16 22

25 31 0 WANTED Hunter Hayes A
D.HUFF.H.HATES M.VERGES.H.HAYES) ATLANTIC NASHVILLEDIONN/RRP

(6 38

46 0 0 I WILL WAIT
WORM'S (IUMFORD & SONS) GENTLEMAN

Mumford & Sons
OF THE ROAD/RED/GLASSNOTE

23 23

39 0 0 BETTER DIG TWO
D.HUFF (B.CLARKIMICANALLMT. ROSEN)

The Band Perry
REPUBLIC NASHVILLE

33 11

44 0 0 ADORN
MIGUEL (.PINENTEL) BYSTORM/BLMiguelW.I ACK LEE/RCA

I/ 24

41 0 0 EVERY STORM (RUNS OUT OF RAIN)
G.ALLAN.G.OROMAN (G.ALLANNWARREN.N.LINDSEW

Gary Allan
MCA NASHVILLE

35 S

33 37 0 LITTLE THINGS One Direction
1.GOSLINO (E.SIMERAN.FNEVAN) SYCO/COLUMBIA

33 9

34 0 37 TOO CLOSE Alex Clare A
DIPLO.SWITCHARECHTSCHMO (A.CLARE,I.DUGUID) REPUBLIC

7 42

29 38 38 NO WORRIES Lil Wayne Featuring Detail
DETAIL 10.CARTER.N.C.RSHER,BAYILIMMSJ.A.PREYAN,RMAZ) YOUNG MONEWCAM MONEWREMMUC

29 19

/2 28 39 WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift
MAX MARTIN.SHEILBACIONUFF ITSWIETAIAll MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC

1 23

27 29 4o CALL ME MAYBE Carly Rae Jepsen A
1.11ASISAY (1.RAMSAIEC.R.JEPSEN,T.CROWE) 600/SCHOOLBOVINTERSCOPE

1 47

51 0 0 RADIOACTIVE Imagine Dragons
ALES DA KID (IMAGINE DRACIONS.A.GRANUMOSSER) KIDINAKORNER/INTERSCOPE 41 20

48 43 42 SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra A
WOE BACKER (WOE BACKER.L.BON/A) SAMPLES '14. SECONDS/FAIRFAX/REPUBLIC

1 54

35 41 43 BAEZ A MAKE HER DANCE Juicy .1 Feat Lil Wayne & 2 Chainz 
MIKE WILL MADETT (M.L.WILLIAMS ILLHOUSTONILCARTER,TIPPS) KEMOSABE/COLUMBM/

29 18

HOT SHOT ,,
DEBUT

SURE BE COOL IF YOU DID Blake Shelton 44
STIENDRICKS (R.CL AWSON.C.TOM PKINSIROBBINS) WARNER BROS. NASHVILLE/WMN

1

45 46 45 THINKIN BOUT YOU Frank Ocean 
FRANK OCEAN.S.TAI/LOR (FRANK OCEANIIMILOR) DEE 1(11A/IDIMG

32 27

52 52 0 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
MKNOX (O.L.MURPHY.B.HUSLIP) BROKEN BOW

46 10

54 51 0 HOW COUNTRY FEELS Randy Houser
0 GEORGE IVALOEHEE.W.MOBLEV,WTHRASHER) STONEY CREEK

47 15

97 65

50 45

C'MON

A No. 47 re-entry on Hot

Digital Songs (42,000, up

66%) fuels the song's Hot

100 lift. It bounds 57-36 on

Hot 100 Airplay.

LIGHTS Ellie Goulding A
R.STANNARMA.HOWES (E.GOOLDING.R.STANNARD.A.HOWES) CHERRYTREE/INTERSCOPE

48 4

2 56

32 42 VA VA VOOM Nicki Minaj
OR.LINIXDOIL IMAX10.T.MARALLOOTTIMLOAIRIGGMAXMARRMITOLIFAI YOUNG MONEVCASIIIIMIEWREPUBLIC

22 13

57 50 GOODBYE IN HER EYES Zac Brown Band
K.STUALL2BROY/1112.BROWNWARRETIE.S.LEMB.1.0.110PKIN51 AttAIMCMOLITHERN

48 14

1-.

sg

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013
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MKS. LAST

AGO WEEK

77

THIS

WEEK

0
TITLE Artist

CERT.
PRODUCER (so,,,,,,,-, IMPRINT/PROMOTION LABEL

ALL GOLD EVERYTHING Trinidad James
O.GALLASPV (N.WILLIAMW THINKITSAGAME/DEF lAWITUMG

"AK REEDY
POS. CHART

52 5

68 0 0 WICKED GAMES The Weeknd
DOC,CANDITAGNESE,TNE WEEK. (A.TESFAVE.C.MONTAGNESE,ELLICKINNEV) TO/REPUBLIC

53 11

59 0 0 BALL T.I. Featuring Lil Wayne
RICO LOT, FA, AND E , I HAR115. IR ,RICOLOVELHOODEGOVIT ILDCARTER) GRAND 1111511E1NRAIRIC

50 13

58 53 55 FEEL AGAIN OneRepublic
T.BIEDDERNIARCANELLA.BAUTZLE(RATEODER.B.KUTILLITIMORRALTANCANELIM ROSLET/IXTERSCOPE

36 20

71 0 0 SOUTHERN COMFORT ZONE Brad Paisley
OPAISLEV (B.PAISLEAC.DURCHS.1.K.LOVRACH ARISTA NASHVILLE

56 13

79 0 0 ONE OF THOSE NIGHTS Tim McGraw
B GAL LIMORE.T.MCGRAW (L.LAIRD.R.CL AWSON.C.TOM AKINS) BIG MACHINE

57 7

65 0 0 TORNADO Little Big Town
1.10VCE (11.HEMIWD.MAID) CAPITOL NASHVILLE

57 10

0 0 POETIC JUSTICE Kendrick Lamar Feat. Drake
HIVAII1F5e05017.eatr.A.GRANAN. TOP DAWG/AFTERMATH/INTERSCOPE

59 12

55 59 0 SOMEBODY'S HEARTBREAK Hunter Hayes
D.HUFF.H.HATES (6DOREAL.LAIRD.H.HATEW ATLANTIC NASHVILLE/WMN

55 8

76 0 0 TWO BLACK CADILLACS Carrie Underwood
M.BRIGHT (C.UNDEIWOOEUREAR.H.LINOSEW 19/ARISTA NASHVILLE

61 5

53 54 62 ANYTHING COULD HAPPEN Ellie Goulding
1.E LIOT.E.GOULDING (E.GOULDING.1.ELIOT/ CHERRYTREE/INTERSCOPE

47 14

78 0 0 MADNESS
MUSE (M.BELL A IM

Muse
HELIUM-3/WARNER BROS.

60 21

THE MOMENT I KNEW
N.CHAPM AN.T.SWIFT (T.SARD

Taylor Swift 64
BIG MACHINE

The song starts with

79,000 downloads sold

after being released

digitally in the iTunes store

and on the U.S. Target -

exclusive physical edition

of parent album Red.

RE-ENTRY
KISS YOU One Direction0 UtlarFECIVANEURr"".'''''' MO/COLUMBIA

65 3

66 0 0 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
LTIONTIMIESEM ICLUMIAZATURDLEVONTIANEWAIMISNEJDOUGIAMIWAHOM ROMELIWAR.MC(RRP

63 8

70 0 0 DON'T JUDGE ME Chris Brown
THE MESSENGERS (CAIWROWN,N.ATIVEKAAIESSINGERTAPELLITZER) RCA

67 11

93 0 0 CUPS JAFRbrna Kendrick
E.BECT.VAIDARIA.P.CARTER,L.GERSTEINAMACKETTARRISTALL.MBRE MANI 111M

68 3

56 66 0 LOVE SOSA Chief Keef
YOUNG CHOP (K.COTART,T.PITTMAN) GLORY BOVVINTERSCOPE

56 5

61 0 70 BEER MONEY Kip Moore
DAMES (K.1100RE.B.DALV.T.VERGEW MCA NASHVILLE

51 17

60 58 71 TIL MY LAST DAY Justin Moore
1.5TOVER (B.D.MAHERTAIDOREJ.S.STOVER) VALORV

51 18

75
0 0 MERRY GO 'ROUND Kacey Musgraves

L.I.A1120,5.MCANALLY,KAIUSGRAVES(KMUSGRAVE5,1.0SBORNUMCANALLV) MERCURY NASHVILLE
72 5

63 73 73 BEGIN AGAIN Taylor Swift
D.HUFF.N.CHAPMAN.T.SWIFT (TAWIFT) BIG MACHINE

7 5

IF I LOSE MYSELF
NOT LISTED MOT LISTED)

OneRepublic 74 1

MOSLEY/INT ERSCOPE

The track enters Hot Digital

Songs at No. 26 with 69,000

downloads sold, previewing the

group's third album, Native, due

March 26.

REST OF MY LIFE Ludacris Feat. Usher & David Guetta
MITAVREINMUDIMUTTIA.HTUINFORD OTP/DEF AWIDRAG

O WKS.

AGO

LAST

WEEK

THIS

WEEK

TITLE Artist an0, (Now,,,,,,,, IMPRINT/PROMOTION LABEL

POUR IT UP Rihanna
MITE WILL MACT.11.1.130 (AMILLIAMSILLGARNEAL 110.5,T.THOMAS.R.FEM) MOM LAM/1011.14

PEAK

POE.

76

"s."
CHART

2
0 0

72 77 77 GUAP Big Sean
',V7A1MaraNini!ktgrx".aNi.niNarsTird663-rniii 66667oEf xiwio.

72 5

88 0 0 NEVA END Future
MIKE WILL MADE .10 (ANIL BURN.M.L.WILLIAMS11,11.R.SLAUGNTER) A.1/FREEBANDT/EPIC

78 6

87... 0 0 TIP IT ON BACK
B.BEAVERS.L.WOOTEN (T.KENNEDV.R.COPPERMAN.LM.NITE)

Dierks Bentley
CAPITOL NASHVILLE

79 8

95 0 0 WHO BOOTY Jonn Hart Featuring iamSU
RAW SMOOV (DIGRIZTELL.S.A.WILLIALIS.AKHARBO0CH) COOL KID CARTEL/EPIC

80 5

0 0 STUBBORN LOVE
C 00010/0 W.SCHULTZ.LFRAITEW

The Lumineers
DUALTONE

81 5

43 63 82 LIVE WHILE WE'RE YOUNG One Direction 
RAMI.C.FALK (RAMCOUB,C.FALK.5.103TECHA) VICO/COLUMBIA

3 15

62 78 83 SKYFALL Adele A
P EPWORTH (A.ADKINS.P.EPWORTH) W/COLUIABIA

8 15

NEW 0 SUIT & TIE Justin Timberlake Featuring Jay Z
M'AC.gAZAMMIRMIMAT4,721144.C.STIL I.) RCA

The song (see story, page 57) starts at No. 33

on Hot 100 Airplay with 36 million impressions

during its first two days of airplay, as it was

released at midnight on Monday, Jan. 14. As

Hot 100 Airplay runs on a Wednesday -through -

Tuesday tracking period, that airplay alone

spurs the track's Hot 100 bow. Sales and

streaming data run on a Monday -through -

Sunday cycle, so those figures will affect the

song's Hot 100 rank beginning next week.

Projected to sell upwards of 350,000 first -week

downloads, the cut could vault to the top five

next issue. -Gary Trust

84 1

81 88 0 CELEBRATION Game Feat Chris Brown,TygaNz Khalifa&Lil Wayne
SAP ,I1AVI. A rA,I.M.IILINEWSIIVE115011.1VARIER.C.11110Milan) RETRIVOIR/OGIANHES(01(

81 10

82 86 86 DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARDIAK MI.ROBERTS 11,C.EACCORMICKDAKIMMENINAARAHAM) IMTBACH/SUP.X.SLIDE/OM MODAL

71 15

0 n I DRIVE YOUR TRUCK Lee Brice
AlACOBSTATACCLURE.L.BRICE (1.ALEXANDERk.HARRINGTON,MAM CURB

87 2

96 0 0 BELLASFINALS:PRICETAG/DON'TYOU (FORGET ABORT MEL.. The Darden Bellas

Mteattfirgi"097(Winitrginiinlakiax,c.) . 87 3

RE-ENTRY 0Ph WHEN I WAS YOUR MAN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS.P.LAWRENCE 11.A.LEVINE.A. WYATT) ATLANTIC

62 4

0 in RifeffillOCURAVIR61111111111EIIIITH... The BardefliellaChehleaslers&ihe BU Mot

''" inValt.Vr411"1631MagitragniikETATM()". uNIE

90 2

0 n TAKE A WALK Passion Pit
....' C.2ANE,M.ANGELAKCIS OA. ANGELAKOW FRENCIMISS/COLUMBIA

85 19

C 0 CARRY ON
ABHASKER (FUN...TIMMER)

fun.
FUELED BY RAMEN/RRP

92 2

69. 74 93 I DREAMED A DREAM Anne Hathaway
A.DUOLEY (C.M.SCHONBERG,A.BOUBLIU.M.NATEL ,11.KRETTMER) PODIDOR/REPUBLIC

69 3

RE-ENTRY 0 IF I DIDN'T HAVE YOU Thompson Square
NV (5.THOMPSON.K.THOMPSON.LSELLERS.P.IENKINW STONEY CREEK

94 2

#1% WE STILL IN THIS B00TM0 B.o.B Featuring T.I. & Juicy .1
NEW xi/ M Kr , ILL VADE.ItAUREMMINNOMS.11,..

U. ,... :: Tv, THAIDOLEBROOKS.CLHARMAIRAROMOM REBELROCK(GRAND HM1E/MAUVE
95 1

0 Oh BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO 1 (141ACD.G.SEBASTIAN.D.R.HARRIS) 1ST /3 ISM/ATLANTIC

73 3

49 75 97 READY OR NOT Bridgit Mendler 
EAIRIAKOBAZOLOSTEIX MAIDIDLER.E.KIRIATORE.K.BOGARTAGOLDSTEINSILBELLAHARD HOLLYWOOD

49 13

90 0 98 CRYING ON A SUITCASE Casey James
C.LINDSEACTAMES (L.T.MILLER.T.SHAPIRO,RJHRASHER) 1WCOLUMBIA NASHVILLE

90 4

NEW
On DEMONS Imagine Dragons

ALEX DA KID (IMAGINE DRAGORS.A.GRANT,AMOSSER) KIDINAKORNER/INTERSCOPE
99 1

NEW
0 BITCH, DON'T KILL MY VIBE Kendrick Lamar

WARM (1011011VORTHASPEARSARMINNIMM1ILLMICE501R101) TOP 0.11TWAFTERRATIONDIRLOVE
100 1

WE GET
BORED,
SO WE GET
MARRIED/
JUST LIKE
DUST, WE
SETTLE
IN THIS
TOWN/
ON THIS
BROKEN
MERRY GO
'ROUND...
-KACEY MUSGRAVES,

"MERRY GO 'ROUND"

gL,A

Kacey
Musgraves

How does it feel to see your
single "Merry Go 'Round" on the
Billboard Hot 100?
It's awesome. It always stokes me
out when my music gets attention
outside of the country genre. I
love being an ambassador, though
my goal is to make good music no
matter the category.

What happened the first time
you heard It on the radio?
The floodgates opened -I
immediately started bawling and
tried not to veer off the road.

You co -wrote and co -produced
the song. What was the
Inspiration behind it?
My life. Though it describes a lot
of small towns, you don't have to
have grown up In one to be guilty
of staying In your comfort zone and
settling. -Chuck Dauphin

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data el



EWES. LAST THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

HOT SHOT ai
DEBUT w

nCHRIS TOMLIN
SIXSTERS/SPARROW/EM

Title
CERT

PEAK WES.0

POS. CHART

Burning Lights

NEW
0 HOLLYWOOD UNDEAD Notes From The Underground

AMPOCTOM/DA
2 1

2 1 3 SOUNDTRACK Les Miserables: Highlights From The Motion Picture Soundtrack
POP/DOR/REPUBLIC

1 4

1 3 4 TAYLOR SWIFT Red A
BIG MACHINE/HMG

1 12

10 7
_

0 SOUNDTRACK Pitch Perfect
ME

5 12

4 6 6 BRUNO MARS Unorthodox Jukebox
ATLANTIC/AG

2 5

NEW
0 BLACK VEIL BRIDES Wretched And Divine: The Story of the Wild Ones

STANDBY/LAVA/REPUBLIC

7 1

0 8
THE LUMINEERS The Lumineers 
MILD).

8 41

DROPKICK MURPHYS
BORN & BRED

With a 33,000 start, it

marks the second top

10 effort for the band.

Signed And Sealed In Blood 9 1

It previously notched a J. '
career -high peak of No. 6 J,
with its last album, 2011's

Going Out in Style (off a ,
43,000 debut). \'

3 5 18 ONE DIRECTION Take Me Home A
SYGO/COLUMBIA

1 9

0 MUMFORD & SONS Babel A
GENTLEMAN OF THE ROAD/GLASSNOTE

1 16

14 0 12 PINK The Truth About Love A
RCA

1 17

5 15 13 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 4

0 14 PHILLIP PHILLIPS The World From The Side Of The Moon 
IWINTERSCOPEDGA

4 8

6 12 15 IMAGINE DRAGONS Night Visions
KIDINAKORNER/INTERSCOPE/DA

2 19

16 18 16 ADELE 21 
XL/COLUMBIA

1 99

7 19 17 RIHANNA Unapologetic 
SRP/DEF IA MIDDIG

1 8

13 16 18 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

2 10

19 0 19 MAROON 5 Overexposed
AHMOCIONE/IGA

2 29

17 0 20 KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWMAPTERMATMINTERSCOPEMA

2 12

30 25 el FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASHVILLE/HMG

10 6

18 0 22 ALICIA KEYS Girl On Fire
RCA

1 7

62 ®1® KELLY CLARKSON Greatest Hits: Chapter One
19/RCA

11 8

sz 0 24 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

2 14

33 27 25 LUKE BRYAN Tailgates & Tanlines A
CAPITOL NASHVILLE/LIMN

2 75

48 0 0 SOUNDTRACK Nashville: The Music Of Nashville: Season I: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMG

14 5

EWES.

AGO

31

LAST

WEEK

30

THIS

WEEK

27

ARTIST
IMPRINT / DISTRIBUTING LABEL

LITTLE BIG TOWN
CAPITOL NASHVILLE/1,LN

Title

Tornado

--
PEAR

POS.

z

NS ON

CHART

18

20 26 28 JASON ALDEAN
BROKEN BOW

Night Train A 1 13

29 20 29 FUN.
FUELED BY RAMEN

Some Nights 3 47

25 24 30 ED SHEERAN
ELEKTRA

4- 5 31

12 11 31 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRALIN/ISLAND/IDING

Believe A 1 30

28 0 32 OF MONSTERS AND MEN
REPUBLIC

My Head Is An Animal 6 41

39 32 33 HUNTER HAYES
ATLANTIC NASHVILLE/MIN

Hunter Hayes 18 48

NEW 0 CONOR MAYNARD
CAPITOL

The 20 -year -old British singer sees his debut

U.S. album jump onto the list with 12,000

sold, primarily due to download sales (62%).

Contrast 34

The set's current single, "Turn Around"

(featuring Ne-Yo), rises 34-32 on Mainstream

Top 40, up 19% in detections at the format.

47 0 35 ERIC CHURCH Chief A
EMI NASFIVIL LE/LIMN

1 77

23 33 36 WIZ KHALIFA 0.N.I.F.C.
ROSTRUMATLANTIC/AG

2 6

15 23 37 ONE DIRECTION Up All Night A
SECO/COLUMBIA

1 44

41 43 38 JENNI RIVERA La Misma Gran Senora
roluoviseaum,

38 5

49 37 39 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE ROAD/GLASSNOTE

2 147

22 22 40 CARRIE UNDERWOOD Blown Away A
15/ARISTA NASHVILLE/SIN

1 37

44 44 41 THE GAME Jesus Piece
REZERVOIR/DGC/IGA

6 5

74 0 42 PITBULL Global Warming
MR. 305/POLO GROUNDS/RCA

14 8

53 N 43 2 CHAINZ Based On A T.R.U. Story 
DEF IAM/IDING

1 22

54 sz 0 THE WEEKND Trilogy 
/ICl/REPUBLIC

4 9

32 38 45 LED ZEPPELIN Celebration Day
SWAN SONG/ATLANTIC

9 8

- 1

46 EDI 46 KE$HA Warrior
KEMOSABE/RCA

6 6

37 40 47 KID ROCK Rebel Soul
TOP DOG/ATLANTIC/AG

5 8

55 46 48 SOUNDTRACK The Hobbit: An Unexpected Journey
WATERTOWER

30 5

60 45 49 LANA DEL REY Born To Die
POLVDOR/INTERSCOPEALA

2 50

35 49 50 CHIEF KEEF Finally Rich
GLORY BOYMINTERSCOPE/DA

29 4

97 51 JENNI RIVERA Joyas Prestadas: Pop
FONOVISA/MILE

51 5

80 54 52 KIDZ BOP KIDS Kidz Bop 22
RAZOR & TIE

3 26

0 Go to BILLBOARD.BIZ for complete chart data Data for week of 01.26.2013



?WM.

AGO

99

LAST

WEEK

53 1

THIS

WEEK

53

ARTIST Title
IMPRINT / DISTRIBUTING LABEL

SOUNDTRACK Django Unchained
VISIONA ROMANTICA/LANA VISTA/SEVEN FOUR/REPUBLIC

'En
PEAKPEAK

53

WKS.01

CHART

3

57 42 54 KEYSHIA COLE
GEFFEN/I.

Woman To Woman 10 8

58 41 55 ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC/A6

Uncaged 1 27

69 0 56 MIGUEL
BYSTORM/BLACN ICE/RCA

Kaleidoscope Dream 3 15

51 36 57 FRANK OCEAN
DEF lAWIDIMG

Channel Orange 2 27

TWENTY ONE PILOTS
MIMEO BY RAMER

Vessel 58 1

The duo, tipped in our Bubbling

Under column (Jan. 12), takes

a bow with its third full-length

album-and first for a major

label. The set starts with 7,000

and is led by the single "Holding

On to You," which maintains its

bullet at No. 35 on Alternative.

040

38

---,
51 59 ELLIE GOULDING

CBE RIOIREF/INTERSCOPE/IGA

Halcyon 9 14

71 0 60 THE BLACK KEYS
NONESUCH/WARNER BROS.

El Camino A 2 58

56 67 61 NE -YO
o,c,w,09,9G

R.E.D 4 10

NEW
0 NEWSTED

CHOPHOUSE

Metal (EP) 62 1

98 0 63 CHRISTINA AGUILERA
RCA

Lotus 7 9

34 47 64 BLINK -182
BLINK182

Dogs Eating Dogs (EP) 23 4

68 69 65 BRUNO MARS
ELEKTRA

Doo-Wops & Hooligans A 3 117

SOUNDTRACK Girls: Volume 1: Music From The HBO Original Series
HBO/FUELED RV Roars

H80 series' companion

set (6,000) also enters the

Soundtracks chart at No.

6-the highest -charting

HBO soundtrack on the

tally since Flight of the

Conchords' I Told You

Was Freaky hit No.2 in

November 2009.

TIM MCGRAW
CURB

66 1

111

Number One Hits A
27 76

A number of greatest -hits albums earn

large increases this week, courtesy of an

iTunes promotion on best -of collections.

McGraw's is up by 91% to 6,000.

89 0 68 FLORIDA Wild Ones
POE BOWATLANTIC/AG

14 28

79 70 69 GREEN DAY Tre!
REPRISE/WARNER BROS.

13 5

Q GLISTERNEWLive Acoustic
OCHO MULE

70 1

76 59 71 VARIOUS ARTISTS NOW 43 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

1 23

?WKS. LAST flit ARTIST
AGO WEEK WEEK IMPRINT / DISTRIBUTING LABEL

JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits
10 243

The 37th -biggest -selling

album of the SoundScan era

(1991 -present) increases its

cumulative sales to 8.3 million

this week. It's up by 75%,

59 60 73

Ada
11

LANA DEL REY
POLS/DOR/I NTERSCOPE/IGA

thanks to iTunes (see No.

Paradise (EP)

67).

10 9

83 61 74 MUSE The 2nd Law
HELIUM/WWARNER BROS.

2 15

186 0 0 JEREMY CAMP We Cry Out: The Worship Project
BEC/CMI CMG

15 19

107 81 76 VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WORD-CURB/EMI CMG

35 16

RE-ENTRY co BOB SEGER & THE SILVER BULLET BAND Ultimate Mts: Rock And Roll Never Forgets

HIDEOUT/CAPITOL

19 43

42 68 78 CARLY RAE JEPSEN Kiss
604/SCH00LBOWINTERSCOPE/IGA

6 17

135 93 0 JENNI RIVERA Joyas Prestadas: Banda
FONOVISA/UMLE

74 6

77 58 go BRIDGIT MENDLER Hello My Name Is...
HOLLYWOOD

30 11

92 0 81 KENNY CHESNEY Welcome To The Fishbowl 
BLUE CHAIR/COLUMBIA NASHVILLE/SMN

2 30

103 0 82 ALABAMA SHAKES Boys & Girls
ATO

8 37

81 74 83 NICKI MINA) Pink Friday: Roman Reloaded A
YOUNG MONEY/CASH MONEWREPUBLIC

1 41

166 0 84 ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

84 5

122 91 85 LEE BRICE Hard 2 Love
CURB

5 36

149 0 86 18 Months,,CEA.LsyRUI,NT.H,,,FA,RE,R.ILST.

/ROC NATION/COLUMBIA

19 6

93 0 87 VARIOUS ARTISTS Kanye West Presents GOOD Music Cruel Summer
4.0.0.0./DEF lAM/IDIMG

2 16

73 89 88 THE ROLLING STONES GRRR! 
THE ROLLING STONES/ABBCOONTERSCOPE/UME

19 9

138 124 0 TOBYMAC Eye On It
FOREFRONT/EMI CRIS

1 20

134 97 90 FUTURE Pluto
A.I/ FREFBANDZ/EPIC

8 36

40 105 0 BLAKE SHELTON Red River Blue 
WARNER BROS. NASHVILLF/WMP

1 78

104 oo 92 TOBY KEITH Hope On The Rocks
SHOW DOG -UNIVERSAL

6 11

.C.D. 0 MICHAEL JACKSON The Essential Michael Jackson A
EPIC/LEGACY

53 66

161 133 0 AWOLNATION Megalithic Symphony
RED BULL

87 62

115 90 95 FLORENCE + THE MACHINE Ceremonials 
REPUBLIC

6 62

189 172 0 PINK Greatest Hits... So Far!!! A
LAFACCOIVE/RCA

5 66

152 128 0 GARY CLARK JR. Blak And Blu
WARNER BROS.

6 12

125 99 98 WHITNEYHOUSTON I Will Always Love You: The Best Of Whitney Houston
ARISTA/RCA

14 9

.Q11A

Alt J's
Gus
Unger-
Hamilton
Your debut album, An Awesome
Wave, just climbed into the top
100 of the Billboard 200 for
the first time. How much of a
priority Is U.S. success for Alt -1?

Success in America is touted
as this Quixotic thing that some
(British] bands chase and hardly
any ever really achieve. We're not
looking to be the next Beatles. I
think we view any success in the
U.5. as a bonus and a massive
surprise.

The album was released in
the United Kingdom last May.
Is It strange seeing It pick up
momentum stateside months
later?

It is strange, but with the
Internet. we were doing shows in
America before the album came
out, and people already knew all
the songs on the album. Once you
release an album anywhere, its
really being released globally.

The album won the Mercury
Music Prize in November; this
week you were nominated for
three BRIT Awards. Has the quick
success been overwhelming?

It's been insane. Last year we
were on tour so much that we had
to focus on things day to day and
couldn't find time to sit back and
think about how well it was all
going. For the holidays, we took a
few weeks off to reflect on what a
big year it was. -Jason Lipshutz

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.BIZ for complete chart data 0



Black
Veil
Brides
At No. 7 on the Billboard 200, rock
band Black Veil Brides arrives
with its best week ever, scoring a
42,000 -unit launch with Wretched
and Divine: The Story of the Wild
Ones. The set notches the group its
highest rank on the tally and top
sales stanza, easily surpassing the
No. l7 bow of Set the World on Fire
(23,0001 in 2011.

The quintet's latest is a concept
album, which also spawned its own
film, "Legion of the Black." The
movie includes a number of the
album's songs, uses actors and also
features the band in performance
segments. It earned a limited
theatrical run in Los Angeles (Dec.
21-23) and played as a pay -per -view
event on Jan. 6.

The band is on the road with
its own headlining tour, which
launched Jan. 4 in Las Vegas and
runs through Jan. 30. It'll then
head out on the road in the United
Kingdom with the Kerrang! tour
beginning Feb. 3 In Cardiff, Wales.
The group's headlining American
trek then picks back up Feb.7 in
Allentown, Pa.

Wretched and Divine also scores a
new high for the band in the United
Kingdom, where it debuts at No. 20
on the Official U.K. Albums Chart -
its first album to reach the U.K. top
50. -Keith Caulfield

/MIS. LAST THIS ARTIST
A60 WEEK WEEK IMPRINT / DISTRIBUTING LABEL

Title CENT PEAK WK.
POS. 01A

159 (a 99 TAME IMPALA
MODULAR

Lonerism 34 9

86 62 104 MEEK MILL
MAI/BACH/WARNER BROS.

Dreams And Nightmares 2 11

109 98 101 SUSAN BOYLE Standing Ovation: The Greatest Songs from the Stage
SI/CO/COLUMBIA

12 9

100 83 102 ADELE 19 A
XL/COLUMBIA

4 169

82 86 103 SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
SUMMIT/CHOP SHOP/ATLANTIC/AG

3 9

0 0 GUNS N' ROSES
SEEEEN/UME

Greatest Hits A 3 259

- 120:0 PAUL SIMON
LEGACY

Graceland A 3 103

106 73 106 TRAIN
COLUMBIA

California 37 4 39

NEW OTIS REDDING The Very Best Of Otis Redding A 107

ATLANTIC/RHINO

The icon's No. 1 Billboard Hot 100 single "(Sittin' On) The Dock of the

Bay" turned 45 last week, and Amazon MP3 celebrated the anniversary

by selling this best -of for $5.99. (It's up by 458%.) It marks Redding's

return to the Billboard 200 after a little more than 40 years.

105 102 mg SKRILLEX
1314 BEADOWSLA/ATLANTIC/AG

Bangarang (EP) 14 49

95 88 109 THE BEATLES
APPLE/CAPITOL

1 4) 1 139

124 132 0 SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC/AG

49 78

117 '7a, 111 JACK WHITE
THIRD MAN/COLUMBIA

Blunderbuss 1 32

94 96 112 KATY PERRY
CAPITOL

Teenage Dream A 1 125

e 0 lit SWEDISH HOUSE MAFIA
ASTRAIWFRKS/CAPITOI

Until Now 14 7

121 114 114 BRANTLEY GILBERT
VALORNSILMLS

Halfway To Heaven 4 74

ma 94 115 THREE DAYS GRACE
RCA

Transit Of Venus 5 15

137 136 0 MIRANDA LAMBERT
RCA NASHVILLE/SAN

Four The Record 3 61

131 107 117 THE XX
YOURS TURKS

Coexist 5 13

126 131 0 CASTING CROWNS
BEACH STREET/RELINION/PLG

Come To The Well 2 57

0 0 JENNI RIVERA
MR./ISA/MALE

La Gran Senora 119 5

118 103 120 DEFTONES
REPRISE/WARNER BROS.

Koi No Yokan 11 9

no 117 in JASON ALDEAN
BROKEN BOW

My Kinda Party A 2 114

111 85 in DAVE MATTHEWS BAND
BAIA RAGS/RCA

Away From The World 1 18

RE-ENTRY 0 THE PIANO GUYS
MASTERWORKS/SONY MASTERWORKS

The Piano Guys 44 10

160 156 e BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE (NASHVILLEMINMN

18 83

123 125 LADY ANTEBELLUM
CAPITOL NASHVILLE/UM.

Own The Night A 1 66

75 111 128 TAYLOR SWIFT
BIG MACHINE/BMLG

Speak Now A 1 116

MKS
A60

173

LAST THIS

WEEK WEEK

110 127

ARTIST Title
IMPRINT / DISTRIBUTING LABEL

RICK ROSS God Forgives, I Don't 
MANBACH/SLIP-N-SLIOUSEL 14MODIMG

PEAK

POS.

1

WKS ON

CHART

21

191 147 0 LINDSEY STIRLING Lindsey Stirling
BRIOSETONE

81 9

RE-ENTRY 0 FOO FIGHTERS Greatest Hits
ROSWELL/RCA

11 60

101 113 130 SOUNDGARDEN King Animal
SEVEN FOUR/REPUBLIC

s 9

120 116 131 GREEN DAY Dos!
REPRISE/ WARNER BROS.

9 9

I

128 ins 132 DAVID GUETTA Nothing But The Beat
WHAT A MUSIC/ASTRALWERKS/CAPITOL

5 62

132 127 133 DRAKE Take Care A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 56

147 139 134 BIG BOI Vicious Lies And Dangerous Rumors
DEE IAM/IGIMG

34 5

84 122 135 TAYLOR SWIFT Fearless A
BIG MACHINE/BMUS

1 211

90 76 136 LINKIN PARK Living Things
MACHINE SHOP/WARNER BROS.

1 28

154 143 0 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UBE

5 log

119 123 138 MGK Lace Up
ESTIRXX/BAD BOWINTERSCOPE/IGA

4 11

RE-ENTRY 0 MICHAEL JACKSON Number Ones A
M11/EPIC

13 156

24 164 0 110BMARLEYANDTHEWAILERS Legend:The Best Of Bob Marley And The Wailers 41
TUFF GONG/ISLAND/UME

is 250

CAPITAL KINGS
GOTEE/COLUMBIA/PLG

Capital Kings 141

Pop duo (Jon White and Cole

Walowac) concurrently debuts

at No. 5 on the Christian

Albums chart with 3,000 sold,

0 142 LIFEHOUSE Almeria
GEFFEN/IGA

55 4

RE-ENTRY C) TOM PETTY AND THE HEARTBREAKERS Greatest Hits
MCA/LIME

5 162

112 118 144 GREEN DAY Uno!
REPRISE/WARNER BROS.

2 16

140 135 145 LED ZEPPELIN Mothership A
SWAN SONG/ATLANTIC

7 143

194 151 146 AARON LEWIS The Road
BLASTER/WAN

30 7

72 77 147 CHER LLOYD Sticks & Stones
SVCO/EPIC

9 15

169 140 148 ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

9 214

133 129 149 EMINEM Recovery A
WEB/SHADWAFTERMATIVINTERSCOPE/IGA

1 128

NEW
0 ONE WORSHIP One Worship: Volume II

ORFAWORI CMG

150 1

143 141 151 MAROON S Hands All Over A
ARM/OCTONE/IGA

2 117

171 (a) is, ORIGINAL BROADWAY CAST RECORDING Les Miserables A
GEFFEN/DECCA BROADWAY/LIME

104 13

RE-ENTRY 0 FRANK SINATRA Sinatra: Best Of The Best
REPRISE/CAPITOL

23 16

YB

Go to BILLBOARD.BIZ for complete chart data Data for week of 01.26.2013



MKS LAST WAS

AGO WEEK WEEK

183 146 154

ARTIST Title RT
IMPRINT / DISTRIBUTING LABEL .

FLORENCE + THE MACHINE Lungs A
REPUBLIC

PEAK

POS.

14

SKIM
CHART

129

182 149 155 SOUNDTRACK Project X
WATERTOWER

12 24

113 92 156 THE AVETT BROTHERS The Carpenter
AMERICAN/REPUBLIC

4 16

na 82 157 THE KILLERS Battle Born
ISLAND/1BI.

3 17

es

I

T - I

ORIGINAL LONDON CAST RECORDING Les Miserables A
FIRST NIGHT

106 17

127 155 159 RASCAL FLATTS Changed 
BIG MACHINE/BA.

3 41

- ,178 I TAM ELA MANN Best Days
TILLYMANN

14 18

NEW 0 RUSSELL MOORE&IIIRDTYMEOUT Timeless Hits From The Past: Bluegrassed
BREAK A STRING/CRACKER BARREL

161 1

Cracker Barrel -exclusive set earns Moore his first No. 1 on Bluegrass

Albums, after notching two earlier top 105 in 2009 and 2011. The set

also bows atop the Heatseekers Albums tally.

129 130 162 CHRIS BROWN Fortune
RCA

1 27

165 el 163 PASSION PIT Gossamer
FRENCHKISS/COLUMBIA

4 16

Cti 164 IN THIS MOMENT Blood
CENTURY MEDIA

15 16

RE-ENTRY 0 JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendrix A
EXPERIENCE HENDRIX/LEGACY

133 43

164 167 166 MATCHBOX TWENTY North
EMBLEM/ATLANTIC/AG

1 18

162 150 167 LECRAE Gravity
REAcoNFlurry

3 15

96 106 ROSS LYNCH
WALT DISNEY

Austin & Ally (Soundtrack) 27 16

The co-star of Disney Channel's "Ally & Al could see another chart

arrival in the near future, as his band R5 is prepping the release of

its debut EP, Laud, on Feb. 19.

139 109 169 KIP MOORE Up All Night
MCA NASHVILLE/U.,/

6 36

102 138 170 TAYLOR SWIFT Taylor Swift A
BIG MACHINE/B.6

5 272

178 177 G THIRD DAY Miracle
ESSENTIAL/PLG

to to

199 zoo 0 VARIOUS ARTISTS NOW That's What I Call Disney
UNIVERSAL/EMI/SONY MUSIC/WALT OISNEWCAPITOL

34 10

(E) 173 BRANDY Two Eleven
CHAMELEON/RCA

3 9

174 137 174 STONE SOUR House Of Gold & Bones: Part 1
ROADRUNNER

7 7

198 157 175 THE CIVIL WARS Barton Hollow 
SENSIBILITY

10 96

145 174 176 THE BAND PERRY The Band Perry A
REPUBLIC NASHVILLE/BARG

4 m

190 162 177 SOUNDTRACK Rock Of Ages
INATERTOWER

5 20

NEW 0 ANGELS & AIRWAVES Stomping The Phantom Brake Pedal
TO THE STARS

178 1

RE-ENTRY 0 CHRIS TOMLIN How Great Is Our God: The Essential Collection
SOSTEPS/SPARROW/EMI CMG

40 23

2 WKS. LAST

AGO WEEK

THIS ARTIST Title
CERT

WEEK IMPRINT/ DISTRIBUTING LABEL

PPEA5K. 1:1

CHART

196 179 180 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC.

1 115

NEW 0 RAY CHARLES Hit The Road, Jack
CHAR,

181 1

The amazingly thrifty -priced compilation (158 songs for $5.99 on

Mines) was released in December and climbs onto the list with

3,000. On the new R&B Albums tally, it starts at No. 11.

- '- 1CD 0 THE BLACK KEYS
NONESUCH/WARNER BROS.

Brothers A 3 129

142 159 183 DEADMAUS
MAUSTRAPAILTRA

Album Title Goes Here 6 11

188 166 184 TREY SONGZ
SONGBOOK/ATLANTIC/AG

Chapter V 1 17

78 134 185 NO DOUBT
ikx,xscopuiox

Push And Shove 3 13

148 171 186 AC/DC
COLUMBIA/LEGACY

Back In Black 4 143

RE-ENTRY CD DAVID BOWIE
EMI/CAPITOL

Best Of Bowie A 70 23

C 0 PINK FLOYD
CAPITOL

Dark Side Of The Moon 1 820

RE-ENTRY 0 PRINCE
WARNER BROS.

The Very Best Of Prince A 66 31

158 170 190 EMINEM
SHADV/AATERAIIIIWINTERSCOPE/ILA

Curtain Call: The Hits A 1 176

BENJAMIN GIBBARD
BARSUN

Former Lives 34 3

After an interview and

performance on Comedy

Central's "The Colbert

Report" (Jan. 10), his

album gains by 249% to

its best sales week (3,000)

since October.

-Keith Caulfield

C) 192 HALESTORM The Strange Case Of... 15 28

170 180 193 WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 35

RE-ENTRY 0 STEVIE WONDER The Definitive Collection A
MOTOWN/WV/MAE

35 51

RE-ENTRY CI FLEETWOOD MAC Greatest Hits A
WAPNER BROS

14 35

RE-ENTRY 0 HOLLYWOOD UNDEAD Swan Songs 
ADWOCTONE/IGA

22 83

RE-ENTRY 0 NEIL DIAMOND The Very Best Of Neil Diamond:The Studio Recordings
COLUMBIA/LEGACY

45 33

RE-ENTRY 0 KELLY CLARKSON Stronger A
I9/RCA

2 60

RE-ENTRY 0 PASSION Passion: White Flag
SIXSTEPS/SPARROW/EMI CMG

5 7

CI 208 3 DOORS DOWN The Greatest Hits
REPUBLIC

mo 4

FLEETWOOD MAC

The Mac is back ... on the
Billboard 200. The band's Greatest
Hits album, which has been absent
from the list since last July, returns
at No.195 with a 66% gain in sales,
according to Nielsen 5oundScan.
The set, first released in 1988, sold
slightly more than 2,000 copies
thanks to an iTunes promotion
touting best -of compilations for as
low as $7.99.

2013 brings big news for the Rock
and Roll Hall of Fame inductee. On
Jan. 29, Rhino Records will release
a deluxe reissue of its 1977 album
Rumours, while the band itself
regroups for a tour that launches
April 4 in Columbus, Ohio.

It's likely the set list will feature
some of the band's biggest -selling
digital songs, like "Landslide."
Below are Fleetwood Mac's top five
digital songs.

-Keith Caulfield

2

0 0.69

0.49
0.44

I

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.BIZ for complete chart data 0
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HOT 100 AIRPLAYTM
LAU

WEER
TITLE
IMPRINT/PROM OE ION LA.

Artist

p4 -A LOCKED OUT OF HEAVEN Bruno Mars 1,
W.. AT LANTIC

0 2 Rihanna3! V? r! 16

3 3 HOLOW HEY The Lumineers
WAL

14

0 0 I KNEW YOU WERE TROUBLE.Taylor Swift
BIG MACHINE /REPUBLIC

7

0 5 ging?!!!,tiOrIT Maroon 5 25

0 a Flo RidaMLA., 15

0 0 BEAUTY AND A BEAT Justin Bieber Feat. Nicki Mina]
SNOOLBOWILAYMONO BRALIN/ISLANKONG

n

0 0 TRY
RCA

Pink m

a 0

Phillip Phillips1,m. 2t

r: 0 DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
ASTRALWERKS/CAPITOL

to

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

15

I J7 12 THE A TEAM Ed Sheeran
ELEKTRA/ATLANLIC

18

u lie -Yo 22

03
14 SOME NIGHTS fun.ue 27

0 6 !?Ivii!sreiG
Ke$ha 16

16 16 ADORN Miguel
IP/STORM/BLAU ICE/RCA

24

0 0 SCREAM & SHOUT will.i.am Feat. Britney Spears
INTERSCOPE

6

0 0 DON'T STOP THE PARTY Pitbull Feat. TJR
..30S/POLO GROUNDS/RCA

12

0 0 CATCH MY BREATH
19/RCA

Kelly Clarkson 9

0
0

20 SWIMMING POOLS (DRANK) Kendrick Lamar 14

130 HOW COUNTRY FEELS Randy Houser
STONEY CR.

0 0 THRIFT SHOPMacklemore& Ryan Lewis FealWanz
MACITUMORE/ACINWARNER BROS.

5

0 GOODBYE IN HER EYES Zac Brown Band
ATLANTIC/SOUNERN GROUND

14

0 z4 ITS Dragons
nrIolMnmsrus, 12

0 0 EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

9

0 0 THE ONLY WAY I KNOW Jason Aldean1811Luke Bryan &Eric Church
BROKEN BOW

8

0 0 DAYLIGHT
ANNOCTONE/INTERSCOPE

Maroon 5 6

0 0 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FLY FEF/ULTRA/ROC NATION/COLUMBIA

7

37 29 TOO CLOSE Alex Clare 26

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

14

0 0 F..KIN PROBLEMS
ANKKNOWNWPOLO GROUNDS/RCA

ASAP Rocky 6

28 31 SOSIEBODY THAT S/FIAIREATUREPUBLICUSED TO KNOW Gotye Feat. Kimbra
SALINES INT SKONO

49

NEW
0SUIT & TIE Justin Timberlake Feat. Jay -Z

RCA

1

0 0 BETTER DIG TWO The Band Perry
REPUBLIC NASHVILLE

8

35 35 WANTED Hunter Hayes
ATLANTIC NASKILLE/WOIN/FIRP

27

0 0 CMON
PENOSABF/RCA

Ke$ha 2

30 37
Kanye West, Jay -Z, Big Sean

'ROAM AWID1144
17

0 0 BEGIN AGAIN
G MACHINE

Taylor Swift 32

0 0 IIWILL WAIT
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

Mumford & Sons 14

27 40 BEER MONEY Kip Moore
AKA NASHVILLE

16

0 0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

6

29
4z Florida Georgia LineMM.. is

26 43 TIL MY LAST DAY Justin Moore
VAMP(

16

0 0 I'M DIFFERENT 2 Chainz
DEE JAMMING

8

4245 NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEE/CASH MONEWREPUBLIC

13

44 46 LIGHTS Ellie Goulding
CNBRYTNNINTERSCOPE

38

0 an mitt!! BOUT YOU Frank Ocean 15

0 0 LITTLE TALKS
REPUBLIC

Of Monsters And Men a

49 as CALL ME MAYBE Carly Rae Jepsen
GONSCHOOLBOWINTERSCOP£

42

0 0 BALL
GRAND HUSTLF/ATLANTIC

T.I. Feat. LH Wayne a

HOT DIGITAL SONGSTM

ran
0

TITLE
IM EINE/PROMOION LABEL

Artist

DwlI THRIFT SHOP Maddernore &Ryan Lewis Feat. Wanz
MACKLEMOPE/ALIA/WATINE11111.5.

1 2 I KNEW YOU WERE TROUBLE. Taylor Swift A
e,G NACHINf

13

01 0 SCREAM & SHOUT will.i.am & Britney Spears
.N.SCOPf

8

3 0 LOCKED OUT OF HEAVEN Bruno Mars 15

0 5 HO The Lumineers A 32

0 0 DONT YOU WORATCHILD Swedish Nouse Ilafia Feat John Marlin
ASTRALWERKS/CAPITOL

16

Phillip Phillips A0 ' ,ivno. 30

0 a DON'T STOP THE PARTY Pitbull Feat. TJR to

3 , BEAUTY AND t BEnD,Tle,tboVeat. filch Minaj 14

10
GANGNAM STYLE PST A
SCHOOLBOY/REPUBLIC

21

9 11 DIAMONDS Rihanna A
SRP/OFF 110/1/10.

16

0 Jo GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 19

NEW
0SURE BE COOL IF YOU DID Blake Shelton

WARNER BROS. NANIVILLEAMIN
1

16 14 TRY Pink 11

0 0 271Pr!" 1n tetsD'e i "' N ' ""an ' 12:o0aHt

22 0 HALL Ori,PIC FAME The Script Feat. will.i.am 0 15

0 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FN EN/ULTRA/ROC NATION/COLUMBIA

9

Flo Rida
13

18
ilegtoiLLANtir

15

w 0 THE MOMENT I KNEW Taylor Swift
BIG MACHINE

1

0 0 DAYLIGHTANKOCTONENWERSCOPF
Maroon 5 s

Imagine Dragons A
CO 21 11021L81011ER.PE 24

17 22 SOME NIGHTS fun. A
FUELED BY RAMEN/IMP

39

0 0 CATCH MY BREATH Kelly Clarkson
19/IKA

in

la 24 CRUSE.Florida Georgia Line A
,,,,,

23

0 25 BETTER DIG TWO The Band Perry 0 it

NE J 0 IF I LOSE MYSELF OneRepublic
NOSLEVANTERSCOPE

1

15 27 ONE MORE NIGHT Maroon 5
ABM/OCTONE/INTERSCOPE

28

14 an DIE YOUNG Ke$ha
BEMOSABE/NA

16

31 29 I'M DIFFERENT 2 Chainz 7

27 30 LITTLE THINGS One Direction
MO/COLUMBIA

9

0 i, LITTLE TALKS Of Monsters And Men A
REPIIBLI

29

23
32 IirnIkATITA

Ed Sheeran 22

30 33 WANTED Hunter Hayes A
ANANTIC NASHVILLE/W.

38

37 3a EVEr STIrl (RUNS OUT OF RAIN) Gary Allan is

32 3, SWIMMING POOLS (DRANK) Kendrick Lamar 0 19

36 VENN NETER EWE GETTING BACK TOGETHER Taylor Sun A
BIG MACHINE/RFPLIBL IC

21

0 0 RADIOAERACTVEITIONAPORNNTITISCOPE
imagine Dragons In

NE

0KISS YOU One Direction
SECO/COLUMBIA

2

35 3q CLIQUE Kanye West, Jay -Z, Big Sean A
6.0.0LIATIEF 3ALA/101110

19

0 40 TITAtIMA....pg,v1Guetta Feat. Sia A 35

0 41 lari,,.1.!.zfir ...tifnford & Sons . 23

UNE

Anna Kendrick0 0 CUPS 2

25 41 SVc10ngMI! Carly Rae Jepsen A 47

46 44 pfpIngME4.1Vene Feat. Detail 17

50 45 TLKIni. Adele A 15

38 46 VA VA VOOMONEY/REPUBLIC Nicki Minaj
YOUNG MONEWCASH M

11

N Ke$haRE 0 CAM ON
NOLOSA

a

0 48 ANYTHING COULD HAPPEN Ellie Goulding
CHERRETREE/INIERSCOPE

14

NEw
0WE STILL IN THIS 11.... B.0.8 Feat. T.I. & Juicy .1

RENT ROCE/GBAND NMI LEATLAKC
1

NEW
0ALL GOLD EVERYTHING Trinidad James

311INICTSAGAME/DEF JAM/101M6
a

STREAMING SONGSTM
TITLE
IMNIIIINLABEL

Artist "="
T.nr,oStVIII:14rtgroe,.8 Ryan Lewis Feat. Sam i

2 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

I

o DIAMONDS Rihanna
5111,11E; lAWIDIM

i

4 HO HEY The Lumineers
IDUALIONE

a

5 IT'S TIME Imagine Dragons
100INANORNEP/INTERSCOK

I

6 DON'T YOU WORRY CHILD SwedSh House Mafia Feat John Martin
SNLINIRGINAN

a

, RADIOACTIVECOM Imagine Dragons
1013INAKORNEP/INTERS

i

8 SWIMMING
ATH/INTER
POOLSSCO (DRANK) Kendrick Lamar

LOP DAK/AFTERMPE
i

g SCREAM & SHOUT will.i.am & Britney Spears
INTERSCON

i

LC F"KIN PROEMS ASAP Rocky Feat.Drake,2Chain& Kendrick Lamar
A5AP WORLOWIIKPOLO GROUNDS/RCA

1

SOME NIGHTS fun.
FUELED BE RALIK/.

i

DIE YOUNG Ke$ha
ILEMOSABE/KA

1

GANGNAM STYLE P55SCHO.1C 1

14 BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj
SC NOOLENE/RAEMOND BRAUN/ISLA WANK

I

SWEET NOTHING Calvin Harris Feat Florence Welch
DECONSTRUCTION/FLY BYE/ULTRA/ROC NATION/COLUMBIA

1

ONE MORE NIGHT Maroon 5
ANA/OCTONE/INTERSCON

1

in HOMEOPE Phillip Phillips
19/INTERSC

1

is THE A TEAM Ed Sheeran
ELEKTRAARANTIC

1

LITTLE TALKS Of Monsters And Men
REPUBLIC

1

20 I CRY Flo Rida
POF BOWKILANTIC

1

WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift
BIG MACHINE/REPUBLIC

a

22 9.95,5 t1 / 101M 4
Kanye West, Jay -Z, Big Sean

C01/111
I

THINKIN BOUT YOU Frank Ocean
DEE ITANIONG

i

24 I WILL WAIT Mumford & Sons
GENTLEMAN OF LK ROAINNINNLASSNOTE

1

- 25 LIGHTS Ellie Goulding
CURINTREE/INIUSCOPF

i

26 SANDE A MAKE HER DANCE Juicy I Feat. Ul Wayne & 2 Chainz
KEMOSABE/COLUMBIA

1

n NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEWCASLI MONEY/REPUBLIC

1

2R GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

I

26 WE ARE YOUNG fun. Feat. Janelle Monae
FUELED BY RAMEN/RRP

I

- no I'M ,QM,FGERENT 2 Chainz I

-
31 CALL ME MAYBE Carly Rae Jepsen

GOANNIVERSAL
i

32 SONEBODYTHAT I USED TO KNOW Gotye Feat. Kimlwa
SAMPLES WI SECONDS/FAWN REPUBLIC

1

33 LITTLE THINGSEA One Direction
5.OLUMB

i

ao TOCI,CLOSE Alex Clare I

35 AS LONG AS YOU LOVE ME Justin Bieber Feat. Big Sean
SCHOOLBOY/RAYMOND BRAUWISLANIVILIJIAL

I

36 HALL OF FAME The Script Feat will.i.am
PHONOGENIC/FPIC

1

MERCY Kanye West, Big Sean, Pusha T, 2 Chainz
G.0.0.0 /ROC-AFFLL TWINE BUNK.

1

LET RE
/101MB

M llEMI. YOU LEARN TO LOTH:WESEL!) He -Yo

MOTOWN

1

ANYTHING COULD HAPPEN Ellie Goulding
CILERNTREE/INTERSCOPE

1

4o SAILL AWOLNATION
REO BUL

I

ADORN Miguel
BESTORM/BLACN ICE/RCA

1

42 WANTED Hunter Hayes
ATLANTIC NASHVILLE/WM

1

43 BIRTHDAY SONG 2 Chainz Feat Kanye West
DEE J/TONG

I

44 POETIC JUSTICE Kendrick Lamar Feat Drake
TOP DAK/AFTENIATHANTERSCOPE

I

- 45 LOVE SOSA Chief Keef
GLORY BOYNINTERSCOPE

I

46 TRY Pink
RCA

I

47 STUBBORN LOVE The Lumineers
OLIALTONE

I

- 4.3 TITANIUM David Guetta Feat. Sia
WHIN A MUSTCASTRALWERKS/CANTOL

I

- 49 WHISTLE Flo Rida
POE BOWATLANTIC

1

so re,,,Fgnmicr VIBE Kendrick Lamar a

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013



Streaming
Songs
Chart
Debuts
This week, Billboard debuts the
all -encompassing Streaming Songs
chart, which is a breakout of the
same streaming music sources
that factor into the Billboard
Hot 100.

The new chart blends Web -radio
streams with on -demand streams
(see story, page 4). Macklemore &
Ryan Lewis' "Thrift Shop" starts
out in the No.1 position, the same
rung it holds on the On -Demand
Songs tally In its 13th week.

Arriving on On -Demand Songs
are the Lumineers, who bow at No.
43 with "Stubborn Love" (400,000
streams). The track Is the second
radio -promoted single from the
hand's self -titled debut album, and
follows "Ho Hey," which remains
steady at No.4 in its 27th week
on the tally (1 million streams,
up 10%).

The rise in popularity of
"Stubborn Love" is partially due to
Its continued success at radio. It
spends its fourth week at No. 1 on
Triple A and becomes the Greatest
Gainer on Alternative, rising 19-16.

-William Gouger
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111

17 0 ALICIA KEYS
RCA 58

0 13 rl. TOEI%110715 ARTIST/POLO MOUNDS/SOW MUSIC LOW. 110

14 14 TEVOMISMMONP/REPOBLIC 112

19 15 JENNIFERi LOPEZ 98

0 16 EMIR LATIN9PIC 112

21 LIL GWAYNEYOUN MOREY/CASH MONEY/REPUBLIC 111
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0 44 FersVola grog EN 30
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45 46 DRAKE
YOUNG CASH MON FY/REPUBLIC

108

49 CD THE CAPITOLBEATLES
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30
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42 49 Mit." 4
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THE VEVO
CHALLENGE

One Direction remains at No.2
on the Social 50 despite a strong
surge in overall online activity for
the week, held at bay by Justin
Bieber. This isn't the only One
Direction title denied by Bieber In
the past seven days. During the
charting week, the group made a
bid to break Vevo's 24 -hour views
record with its new music video
for "Kiss you," which debuted Jan.
7. According to Vevo, with 10.4
million views in 24 hours, "Kiss
You" fell just 200,000 views short
of the record held by Bieber and
Nicki Mines "Beauty and a Beat."

-William Gouger
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Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (1)
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IMPRINT/PROMOTION LABEL
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Artist %I:

THRIFT SHOP kiaddemore & Ryan Lewis Feat. Wanz
MACKLEMOREATIA/WARNER BROS.

3

2 2 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

12

DIAMONDS Rihanna
SRP/DIF LAM/1011A4

14

0 0 HO HEY
DUALTONE

The Lumineers 27

IT'S TIMEImagine Dragons 22

0 DON'T YOU WORRY CHID Swedish House Mafia Feat. John Hands

I0
12

0 RADI?!5T,IT,,, Imagine Dragons 19

s SWIMMING POOLS (DRANK)OP Kendrick Lamar
TOP DAW4/AFTERMATIVINTERSCE

13

0 0 MIN PROBLEMS ASAP Rocky FealDrake,2Chainz&KendridcLarnar
ASAP WORLONNOUPOLO GROUNDS/RCA

5

0 0 SCREAM & SHOUTwill.i.am & Britney Spears
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5
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SCHOOLBOY/REPUBLIC

18

10 0 SOME NIGHTS fun.
FUELED BA RAMENARP

45

9 ,3 DIE YOUNG Ke$ha
KEMOSABE/NCA

i4

0 0 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

5

la 15
BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLAND/VMD

to

MORE15 16 ONE MORE NIGHT Maroon 5 23

0 0 LITTLE TALKS
REPUBLIC

Of Monsters And Men 38

20 0 HOME OPE
Phillip Phillips

IWINTERSC
22

19 0 THE A TEAM Ed Sheeran
ELENTRA/AFLANTIc

13

17 20 CLIQUE.. Kanye West, Jay -Z, Big Sean 17

18 I CRY Flo Rida
POE BOY/ATLANTIC

it

2t 22 WE ARE NEVEREVER GETTING BACKTOGETHER Taylor Swift 14

22 23 THINK. IN BOUT YOU Frank Ocean
DEF ..A
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CO CO I WILL WAIT
GENTLEMAN of THE ROAWREWELASSNOTE

Mumford & Sons 16

27 25GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

8
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s
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2 Chainz 3
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7
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3
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21 10 BETTER DIG TWO The Band Perry
REPUBLIC NASHVILLE

5

16 II POKER FACELady Gaga
VE CHERRYTREE/INTERSCOM
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4 0 TRY
RCA

Ph* 12

3 4 rcirTom
Phillip Phillips
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31

5 5 ONE MORE NIGHT Maroon 5
ANAVOCTONF/INTERSCOPE

25

0 THE A TEAM
ELENTRA/A7LANT IC

Ed Sheeran 38

6 7 SOME NIGHTS fun.
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30

0 0 ITS TIME
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Imagine Dragons 25
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0 CATCH MY BREATH Kelly Clarkson 13
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0 y(NEW YOU WERE TROUBLE. Taylor Swift 7
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s

Hunter Hayes
0 rAkrinrHVKLE/R1112
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0
0
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0
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9
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GEFFENSINTERSCOPE
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WEEK i FARR, NT/PROMOTION LABEL CHART

0 A GOODBYE IN HER EYES Zac Brown Band in
MLANTICSSOLITHRN GROUND

0 0 HOW COUNTRY FEELS
STONEY CREEK

Randy Houser 38

0 0 EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

20

0 0 THEONLY WAY MOW Jason &Wean With Luke Bryan &FMLINITh
BROKEN BOW

13

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

17

0 BETTER DIG TWO The Band Perry
REPUBLIC NASHVILLE

11

7 BEER MONEY Kip Moore
MCA NASHVILLE
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8 TIL MY LAST DAV Justin Moore
MALORY

44
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Tim McGraw II

0 0 BEGIN AGAIN
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Taylor Swift 16

0 0 TIP IT ON BACK
.PITOL NASHVILLE
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0 0 TORNADO
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ON A SUITCASE Casey James
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31

0 0 LET THERE BE COWGIRLS Chris Cagle
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0 0 BEER WITH JESUS
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1
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Muse 21

2 LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS

28

3 I WILL WAIT Mumford & Sons
GENTLEMAN OF THE POADMED/GLASSNOTE

23

0 0 TROJANSFROGS MEAD/WARNER BROS.
Atlas Genius 35

0 0 RADIOACTIVEKIDINAKORNER/INTFRSCOPF
Imagine Dragons 20

0 6 HO HEY
DUALTONE

The Lumineers 37
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REPUBLIC

20
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FUELED BY RAMEN/RRP

fan. 14

11 9 ITS TIME
KIDINAKORNERANTERSCOK

Imagine Dragons 47

0 0 THE PIT
DANGERBIRD

Silversun Pickups 18

9 1L TAKE A WALK
ERENCHRISS/COLUMBIA

Passion Pit 36

12 i2 KILL YOUR HEROES
RED BULL

AWOLNATION 32

0 n TOO CLOSE
REPUBLIC

Alex Clam 36

0 0 BREATHING UNDERWATER
METRIC/MOM. POP

Metric 16
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Youngblood Hawke 23
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Iq 0 THRIFT SHOp Marklemore & Ryan Lewis Feat. Want 11
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IC
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SEV

Soundgarden 16

tp 0 TIGHTROPE
RCA

Walk The moon is
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Green Day 17

21 AN0 CH
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Avenged Sevenfold 16

0 2 ABSOLUTE ZERO
ROADRUNNER/1MP

Stone Sour 21

ENEMIES
ATLANTIC

Shinedown 20

1 4 BEEN AWAY TOO LONG
SEVEN FOUR/REPUBLIC

Soundgarden 16

0 5 HEAVEN NOR HELL
VERTIGO/REPUBLIC

Volbeat 21

0
0

0 TEMPEST
REPRISE/WARIMR BROS

Deftones 14

0 STAND UP
RAZOR D TIE

All That Remains 20

B CHALK OUTLINE
RCA

Three Days Grace 22

10 0 SAME OLD TRIP
MC

Chevelle nt

6 10 STANDING III THE SUN Slash Feat. Myles Kennedy& The Conspirators 24

0 0 THE PRIDE
PROSPECT PARK

FiVe Finger Death Punch 14

0 is BONES
WINDUP

Young Guns 24

010 ONE LIGHT
REPUBLIC

3 Doors Down 12

01 0 GG HOLLOW
VIRGIN/CAPITOL

Alice In Chains 4

0 0 ALIVEVIRGIN/CAPITOL
Adel itas Way 15

0 0 WHERE DID THE ANGELS
ELEVEN SEVEN

GO Papa Roach 7

0 17 LEFT FOR YOU
RAM. TIE

Nonpoint 26

14 18 LET YOURSELF GO
REPMEOVARNER BROS.

Green Day 17

0 HIGHER0 B TM
P.O.D. II

1 20 LET'S RIDENTICARP0
TOP 004/AIL

Kid Rock as

CO 0 BRING IT
EPOCHAL

Trapt 13

0 22 SAVE ME
REPUBLIC

Hinder 15

0 0 I DON'T APOLOGIZE (1000 PICTURES) Otherwise

it
CUMIN' MEDIA

it

01 0 FREAK LIKE ME
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Halestorm 5

0'0 ONEP MORE LIE
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LAST THIS TITLE Arti St WKS.. LAST THIS TITLE Artist WON

WEEK WEEK IMPRINT...40TM FAD. CHART WEEK WEEK IMPRINT/PROMOTION LABEL CHART

Wile ADORN
BYSTORM/BLACK ICE/RCA

Miguel 30 DIAMONDS Rihanna 16

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATHSINTERSCOPE

22

0 DON'T JUDGE ME Chris Brown
RCA

20

4 NO WORRIES Li! Wayne Feat. Detail
YOUNG MONEWCASH MONEWREMBLIC

19

0 THINKIN BOUT YOU Frank Ocean
OFF IAM MAIL

42

6
0 I'M DIFFERENT 2 Chainz

OH AM/11211.16
14

s 0 B ALL T.I. Feat. Lil Wayne
GRA. HUSTLE/ATLANTIC

13

10
0 ALL GOLD EVERYTHING Trinidad James

THINKOSAGAME/DES IAMIDING
9

0 0 F"KIN PROBLEMS
ASAP WORLDWIDE/POLO GROUNDS/R.

A$AP Rocky 11

0 30 BANDZ A MAKE IIER DANCE Mimi Feat Lil Wayne &2Chainz
KEMOSABE/COLLIMBIA

26

0 0 WICKED GAMES
MO/REPUBLIC

The Weeknd 16

0 0 NEVA END
A.I/PREEDANDO/EPIC

Future 12

0 33 DIAMONDS Rihanna
SRP/OFF NAMING

16

14 18 DICED PINEAPPLES
IAM/IDIMG

Rick tans Feat. Wale & Drake
MAYBACH/SLIPH.SLIDVDEP

22

11 1s CLIQUE
AM/IDING

Kanye West, lay -2, Big Sean
G 00 0./DEE

19

0 0 REMEMBER YOU Wiz Khalifa Feat. The Weeknd
ROSTRUM/ATLANTIC

14

0 0 POUR IT UP
SRP/ MF IAM/101146

Rihanna 4

17 18 DANCE FOR YOU Beyonce
PARKWOOD/COLUMBIA

42

,g 19 POP THAT French Montana Feat Rick Ross, Drake, Al Wayne 31

26
0 POETIC JUSTICE Kendrick Lamar Feat. Drake

TOP DAWG/AFTERMAIR(INTFRSCOPE
11

22
0 TRUS SAND BELIEVE Keyshia Cole

FPFEN/INT
12

0 0 YOU & I
MOB/CAPITOL

Avant Feat. KeKe Wyatt 18

0 23 DIVE IN Trey Songz
SONGBOOK/ATLANTIC

25

0 0 MY LOVE IS ALL I HAVE Charlie Wilson
RCA

13

20 25 ICEUBLIC Kelly Rowland Feat. 1.11 Wayne
REP

24

2 1 CRY Flo Rida 17

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

13

01 0 SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATH/INTERSCOPE

20

01 0 WHO BOOTY
COOL KID .RIEL/PIC

Jonn Hart Feat. iamSU 13

6 CLIQUE Kanye West, Jay -Z, Big Sean
6.0.0.0./DEP MAIMING

is

0 0 BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLAND/VW

m

7 I LOME LOYFYOLI MKT& YOU LEARN TO LOYEYOLIMELF) NeYo 23
MOTOWN/RUNG

0 0 THRIFT SHOP Macklemore & Ryan Lewis Feat. Want 7
MACKLEMORE/WARNER BROS.

to ADORN Miguel
BYSTORM/BLACK CE/RCA

23

0 0 DON'T STOP THE PARTY Pitbull Feat. TJR
NIR.30S/POLO GROUNDS/RCA

14

12 VA VA VOOM Nicki Minaj
YOUNG MONEY/CASH MONEY/REPUBLIC

n

0 0 ASAPKIN PROBLEMS
AS WORLDWIDE/POLO GROUNDS/RCA

A$AP Rocky 7

(1) le THINKIN BOUT YOU Frank Ocean
DEE 1.41,101.1.6

13

12 15 BANDZ AAWE HER DANCE Juicy I Feat Lil Wayne & 2 Chaim
KEMosaeFT

16

0 0 PM DIFFERENT 2 Chainz
OFF IAM/IDIMG

8

0 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

17

0 0 NO WORRIES
YOUNG MONEY/LASH MONEWREPUBLICLil

Wayne Feat. Detail 14

17 0 WICKED GAMES The Weeknd 12

®I 0 BALL
GRAND HUSTLE/ATLANTIC

T.I. Feat. Lil Wayne 9

0 0 REST OF MY LIFE Ludacris Feat Usher & David Guetta
DTP/DEF lAWIDING

9

0 0 CELEBRATIONRE2ERVOIR/DGC/INTERSCOPE
Game 17

zo D ON/OE MORE NIGHTCTONE/INTERSCOPE Maroon 5
ABIA

is

0 0 SCREAM & SHOUT will.i.am & Britney Spears
INTERSC

s

0 0 DONIYOU WORRY CHILD Swedish hose Marla Feat On Satin
ASTRALWERKSKAPFIOL

6

Yes They
'Can'
Fueled by hourly plays at
several Clear Channel Media
and Entertainment-ovmed
stations on the track's first day
of availability (Jan. 7), Bon MA's

"Because We Can" debuts on Adult
Contemporary at No.21 and Adult
Top 40 at No. 30 as the Greatest
Gainer on both charts. The song
previews the band's Inn studio
album, What About Now, due
March 26.

Kelly Clarkson, meanwhile,
widens her lead for the most Adult
Top 40 top 105 among women
(12), as "Catch My Breath" climbs
12-10. She pushes further ahead of
Sheryl Crow, Katy Perry and Plnk
(10 each). Among all acts, only
Goo Goo Dolls (14), Maroon 5 and
Matchbox 20 (13 each) haw tallied
more top Ins, while Train also
boasts 12.

On Country Airplay, Tim
McGraw's "One of Those Nights"
lifts 12-9. The song is his 48th
top 10, dating to his first, "Indian
Outlaw." which reached the region
the week of march 26.1994, Since
that frame, he boasts the most
top Ms among all artists, with his
latest hit padding his lead by two
over runner-up George Strait.

A new No.1 reigns on Active
Rock, as Avenged Sevenfold
jumps 44 with "Carry On." The
track is the group's fifth leader
on the list and fourth among its
last five entries, following 2010's

"Nightmare" and 2011's "Welcome
to the Family" and "So Far Away."

-Gary Trust

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (1)
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COUNTRYTM

TITLE
IMRINT/LABEL

#1In

Artist

SURE BE OS./WWICOOL F YOU DID Blake Shelton
WARNER BR

THE MOMENT I KNEW Taylor Swift
BIG MACHINE

t

3 CRUISENASHVILLE Florida Georgia Line
REPUBLC

A 3i

0 4 fflmtp!, TWO The Band Perry jj

5 WANTED Hunter Hayes
ATLANTIC/WAIN

A 42

5 a EVERY STORM (RUNS OUT OF RAIN) Gary Allan t5

2 7 WE AN NEVEREVIRGETTINGBACK TOGETHER Taylor Sw8
BIG MACHINE

A ... 21

7 8 THEONLYWAYI KNOW lasonAkkanWthWeenan&EreChtith
BROKEN BOW

13

9 BLOWN AWAY Carrie Underwood
19/ARISTA NASHVILLE

A 34

0 10 MIL,. Li ttle Big Town N

SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC/MAN

to

0 0 ONE HINEOF THOSE NIGHTS Tim McGraw
BIG MAC

11

11 is HOW COUNTRY FEELS Randy Houser
STONEY CREEK

20

0 14 MERRY GO 'ROUND Kacey Musgraves is

0 0 TWO BLACK CADILLACS Carrie Underwood
19/ARISTA NASHVILLE

6

0 16 G 0 0 D BM 91,01311M3.7f Zac Brown Band 15

NEW 0 WAGON WHEEL
CAPITOL NASHVILLE

Darius Rucker 1

10 1a PONTOONASHVILLE Little Big Town
CAPITOL

A 34

NEW
0CHANGEOS/LIONSYOUR MINDTE/BG

MACHINE
Clare Bowen &Sam Palladia

ABC STUD LA
1

0 20 I DRIVE YOUR TRUCK Lee Brice 5

17 TI BEGIN AGAIN Taylor Swift
BIG MAINE

,5

0 TO SOUTHERN COMFORT ZONE Brad Paisley 15

0 0 IF I DIDN'T HAVE YOU Thompson Square
TONEY EEK

9

0 CO GIVE IT ALL WE GOT TONIGHT George Strati
PACA NASHVILLE

7

14 25 HARD TO LOVE Lee Brice A 39

LATINim
LAST THIS TITLE
WEFT BE IMPRINT/LABEL

Artist

j DANZA KUDURO Don Omar & Lucenzo A 126
LANIS/ORFANATOMACHETE/UKILF

0 0 LIMBOEL CARTEL/CAPITOL LATIN
Daddy Yankee 14

ALGOMEGUSTADETI Vkin8 Yaidel feat Chris Brow & T.Paii
MACHETE/LIMLE

28

0 rA131a1(215,71VOR AFRO 511*Q Rai FOMIgrOlad A 140

HIPS DON'T LIE Shakira Feat. Wyclef Jean
PIC/SONY MUSIC LATIN

158

0 ' EtT/511511GET./SEOFI LSOS IC L AT1N

Michel Telo 42

HEROEOPUNLE Enrique Iglesias
INTERSC

158

0 0 VOLVI A NACER
LAIRA/WK/SONT MUSIC LATIN

Carlos Vines Is

O , !giotrAntegpsFf,:fg...) Pit"" 26

0 0 P0211FtEggElITES TeoBBartino.DPakonFeatIlarrAnkin 12

In3P. ZwiMistioisosow WS/C.1'1H
Pitbull0 u 115

0 0 211MBAORFANATO/MACKWUMLE
Don Omar 20

0 13 lo!flgtIlliEgiIGA EL SOL Don Omar 37

19 e) PROMISE Romeo Santos Feat. Usher
SONY MUSIC LATIN

72

18 75 INCONDICIONAL Prince Royce 43

0 THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS ARTIST/T VI

122

CORRE!NA Jesse & Joy Feat. La Republika
WARNER LATI

54

'S PANTAINtL/RGE:rarOCITEEVRE/SONT ML1.219TING9gla991199
O 22

12 . LIVIN' L/SONYMAVIDA LOCA Ricky Martin
CVCOLUMBIAUSIC LATIN 156

RE 0 E1.TrAOR Tito "El Bambino" 58

zz 21 DUTTY LOVEACHUMM Don Omar Feat. Natty Natasha
ORFANATOPAILE 44

CD22 R.,.14 Aventura Feat. Don Omar 139

0 0 LA PREGUNTA
NELFLOW

.1 Alvarez 25

24 LO
/SON

A
MUSIC LATIN

Shakira
EPICY 156

0 0 PEGATE MAS
SONY MUSIC LATIN

Dyland & Lenny 21

ROCKTM

fin
i41 nfTMFY

TITLE
IMPRINT/LABEL

CENT TA:

The Lumineers A

01 2 1,9rtanfor e
Phillip Phillips A 34

013 nalo.81M6748450ex
Imagine Dragons A 39

4 SOME NIGHTS
BV RAER/PRP

fun. A 47FUELED

0 5 LITTLE TALKS Of Monsters And Men A 50

6 THE
RA/ATLANTIC

A TEAM Ed Sheeran
ELEKT

35

0 0 RADIOACTIVE Imagine Dragons
KIDINASORNER/INTERSEOPE

25

0 8 !18111,.2..rigm.,.k/Ign f o rd & Sons 0 23

9 TOO CLOSE
REPUBLIC

Alex Clare A 26

0 0 AISRED BULL
AWOLNATION 93

NEIL 0 BECAUSE WE CAN
ISLAND/HANG

Bon lovi i

12 I2 I WONT GIVE UP
TLANTIC/RRP

Jason Mraz 54

10 11 EVERYBODY TALKSIAE.16 Neon Trees A 40

ELV

0WHERE ARE WE NOWT
RZO/ISO/COLUMBIA

David Bowie
1

0 0 MADNESSHELIUM 3/WARNER BROS
MUSe 21

0 v TrITnIAtIM'To!, "E'"" 'bra A 58

17 WEEO ABYRE YOUNG fun. Feat. Janda Monae
FUEL RAMEN/RRP

A 59

0 1s STUBBORN LOVE The
DUALTONE

Lumineers 9

O 0 CARRVY ON
FUELED B RAMEN/RRP

fun. 11

RE
0KISS MEN'S

EL

Ed Sheeran 3

0 21 riTer IN THE DEEP Adele A NI

0 0 TAKEFRINCHNISS/OLUMBIA
AWALK Passion Pit 27

z1 z3 PARADISE
GPITOE

Coldplay A 70

0 2a MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

13

0 25 SET FIRE TO THE RAIN
%I/COLUMIA

Adele A 61

DANCE/ELECTRONIC'"'

Ian
N w 

TITLE
IMPRINTAABEL

ft!

Artist RE. ON

MART

SCREAM &SHOUT william &Britney Spears
INTERSCOPE

DORTYOU WORRY CHILD Swedish muse Naha feat ioNahrtn
ASTRALWERKS/CAPITOL

la

GANGNAM STYLE PETSCHOOLBOWREPUBLIC
A 24

0 0 TYPVIPTUTTIM ainEtli/trOgeONF/Igalellrh 14 5 IlpmgdiRAL.R.ItOLGuetta Feat. Sia A 56

6 LET°T ME INEYO
OWN/1 1.U(UNTILYOULEAMITOLOVEYOLIPSIFI

Nee 13

7 0 BANGARANG C/PRP Skrillex Feat. Sirah
PIG BEAT/OWSL AVAil ANTI

55

8 DON'T WAKE ME UP Chris Brown
RCA

34

0 0 REST OF MY LIFE Ludacris Feat. Usher &David Guetta
DiP/DEF JAM/011.6

10

10 STARSHIPS.
MONEY/REPUBLIC

Nicki Minaj
YOUNG..VI/CASH

A 42

9 11 'LP., ROCK/WILLIATEILIIFRARIVIMS3grEtt A 6°HR4 A 102

0 GOOD FEELING Flo Rida
POE BOWATLANTIC

A to

14 0 CINEMA Benny Benassi Feat. Gary Go
ULTRA

95

13 14 Mr.807915AND NICE SPRITES Skrillex A 106

10 15 SEXYOCK/WILLAND LI KNowM/CHERRVTREiE/T

INTERSCOPE
LMFAO

PARTY R
A 76

0 0 MAKE !TUNTPDEM Skrillot & Damian'A.Gone Marley
014 BEAT/O

14

17 POUND THENEY/CASH ALARMMONEWREPUBLIC Nicki Minaj
YOUNG MO

29

0 0 LEVELSLEMS/VERATONE/ATOM EMPIRVINTERSCOPE
Avicii A 62

16 19 FEEL SO CLOSE Calvin Harris
ULTRA

A n

21
0 Ar:TrAloflIMUIRSVFCiRRYTREE/INTERSCOPE

Nero 63

0 no ra21rTVE Rihanna Feat. Calvin Harris A 45

0 22 TW1.1Gginl!Itu,,gthull Feat. Ne-Yo, Afrojad& Nayer 45

0 0 MIDNIGHT CITY
MBYMUTE/CAPITOL

M83. 65

25 0 BII FRST OF THE YEAR (EQUINOX) Skrillex
BEAT/ATLANTIC/RI.

20

22 25 WHERE HAVE YOU BEEN Rihanna
SRP/DEF AM/101416

A 40

THRIFT SHOP hiacklemore&Ryari Lewis Feat Nan
MACKLEMORE ADAAVARNER BROS.

20

a DIAMONDS Rihanna
SR/OEF IALVIDINIG

A 15

0 3 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 19

0 0 '874.Puret8e8RAtigt2N''""ft""m 12

5 I'M DIFFERENT 2 Chainz
EF LAM/IDIMG

15

6 a SWIMMING POOLS (DRANK) Kendrick Lamar
AFTEMAT/INTERSCOPE

0 24

7
a CLIQUE Kanye West, Jay -Z, Big Sean A

..0./DEF 1/11,10IMG
19

8 NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEWCASH MONEWITEPUBLIC

19

'''' 0 reETic!iiitgliiSisire./..ArnrPcAB re" I" "ky I 1

0 0 ALL GOLD EVERYTHING Trinidad James
THINKITSAGAME/OEF LAM/101MG

6

NADUinewconwn,,,MAKEWRIMEE hiql Feat.111Wayne&20aint
wyos

18

0 0 POUR IT UP
SRP/DLGIAIA/10ING

Rihanna 8

Lo 11 LOVEBOYV SOSAINTERSCOPE Chief Keef
GLORY

a

14 1a GUAR Big Sean
MOD /DEA IAM/IONAL

12

0 0 WICKED GAMES
XO/REPUBLIC

The Weeknd 13

O 0 POETIC JUSTICE Kendrick Lamar Feat Drake
WR WINTERSLOPE

12

THINKIN BOUT YOU Frank Ocean
OFF AM/101MG

0 31

19 IV REMEMBER YOU Wiz Khallfa Feat. The Weeknd
ROSTRUM/ATLANTIC

16

0 0 !1,71.!SLCMS Lupe Fiasco & Guy Sebastian u

15 20 POP THAT French Montana FeaL Rick Ross,Drake,U1Wayne
BAD BOWINTERSCOK

31

16 21 BALL
GRANO HUSTLE/ATLANTIC

T.I. Feat. Lil Wayne 13

iz za roErn ligvrat, Big Sean, Pusha T, 2 Chaim A 41

17 27 BIRTHDAY SONG 2 Chainz Feat. Kanye West 25

22 NOAMLIE/IDIMG 2 Chainz Feat. Drake
DEE

36

26 25 ,IRg5111111SELF Eminem A 158

NEW AGET2

TITLE
IN PRINT/ LABEL

Artist

NOTHING ELSE MATTERSTHIS/ATCO/RH

NO
R21251(014014 Brothers

ALL LEADS TO
3

0 tRITJ&411TAMKI The Piano Guys 36

NEW 0 ti551elf0s0,nE5TrZe21,051115EE0010SEES0Ellg 1

4 RIVER FLOWS IN YOU Yiruma
ENS

158

0 ' °M-:',,,TRInos.
Enya 158

NIT& PAVANE The Piano Guys11 0 TINL. 12

8 0 INTIIINEORKS/S MASTERWWSSSECRETS

The Nano GuyS/Lyceuni OttlieSird
MASTERWONY ORKS

49

13 0 WHATWORKS/SONYMAKES YOU BEAUTIFUL The Piano Guys
MASTER MASTERWORKS

24

18 0 THE CELL.O SONGMASTERWORKS The Piano Guys
MASTERWORKS

39

is .. tmopt,g,,,,,v,ATN, The Piano Guys 50

5 II ORINOCO FLOOW (SAIL AWAY) Enya
REPRISE/WARNER BR

158

12 12 GOOD MORNRIGBRICKHOUSE/EKULBEAUTIRIL he Britkman FeatIkke McMaster
MOOD/

8

0 A RETURN INNOCENCE Enigma 158

l0 1a LORDORKS/SOOF THEMASTERRINGSWORKS The Piano Guys
MASTERWNY

7

0 0 ROLRWORKS ILING NSOW THE DEEPMASTERWORKS The Piano Guys
MASTE

29

0 16 tIgKetg.,T2,egim Feat.Sarah McLachlan 158

17 NOW WE ARE FREE Hans Zimmer & Lisa Gerrard 149

O 0 SOMEWNEREOVS/ERMERARINW/SIMPLEGIFTS 110601)885
MASTERWORKSONY MASTERWORKS

37

17 19 NEVER ALONE Jim Brickman Featiady Antebellum 156

14 20 te&MEASEART 1) Enigma 155

FIE

0CREEP
S TO TRISANINO

Scala & Kolacny Brothers
IT ALL LEAD

71

16 n CARIBBEANROS. BLUE Enya
REPRISEAVARNFR B

148

RE
0PACHELBEL MEETS U2 Jon Schmidt

ION SCHMIDT
28

RE

0BOURORNE VVALDIMASTERMRKS The Piano Guys
MASTERWKS/SOIY

24

RE

0CELLOORKS/SOWARSMASTERWORKS The Piano Guys
MASTERWNY

12

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013
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El ARTIST
OPRINTIOISTRIBUTING LABEL

IK
HOTSHOT 0

DEBUT
RUSSELL MOORE & IIIRD TYME OUT Timeless Hits EmmlhePashBluegrassed
fil,EAK A slmr.iCuntxkl? BiOaEL

3 VOLBEAT
I 2

ICAl, ILOMPUBL
Beyond Hell/Above Heaven 1 98

13 4 0 LORD HURON
UNSOUND

Lonesome Dreams 3 14

32
STICAW

a 0 ALLEN STONESTONEVATO Allen stone 4 23

18 a 0 TIG NOTARO
SECRETLY CANADIAN

Live (EP) 5 10

12 8 0 FATHER JOHN MISTY
SUB POP

Fear Fun 2 29

NEW
0PHILIP H. ANSELMO/WARBEAST

NOUSCF
War Of The Gargantoas (EP) 7

BE -ENTRY Q SKYL FERREIRA
CAPITO

16 10 Q BEN HOWARD
UNIVERSAL ISLAND/REPUBLIC

Ghost (EP)

Every Kingdom

8

9

2

39

19 11, to KREWELLA Play Hard (EP) to 5

9 22 0 IRMELLAIS DEMENT
LA

Sing The Delta 2 15

6 10 12 CROWN THE EMPIRE The Fallout 1 8

0 13 WALK OFF THE EARTH
COLIMA MA

R.E.V.O. (EP) 13 4

15 0 14 PASSENGER
BLACK DROW/NETIVIERN

All The Little Lights 7 9

22 0 15 WILD NOT
TRACKS

Nocturne t 10

23 e 16 DJANGO DJANGO
RIBBON

Django Django 13 7

8 s
17 CHRIS MANN Roads 1 D.

1 3 18 CASSADEE POPE The Voice: The Complete Season 3 Collection 1 4

39 0 0 DEALTA RAE
SIPEVARNER

Carry The Fire it 18

14 17 20 NERO Welcome Reality
FATAMAERCURYKNERRYTREENNTERSCOPE/IDA

5 65

NEW 0 THE REVEILLE
WON STOW WORSHIP

Instrumental Songs For Study & Reflection 21 1

21 20 0 PALOMA FAITH
EPIC

Fall To Grace 2 6

NEw 0 OBB
CURB

ORB (EP) 23 1

.,,, is 24 THOMAS RHETT Thomas Rhett (EP) 3 16

/ 39 0 CAPTURE THE CROWN
SUMERIAN

'Til Death 7 4

HEATSEEKERS SONGSTM
LAST THIS TITLE Artist

IMPRINT/PROMOTIONLABELaIART
0 n ALL GOLD EVERYTHING Trinidad lames 6

,HINIMSAGAME/DEF IAM/IDIML

0 0 WICKED GAMES
%OMEN. IC

The Weeknd 12

0 0 CUPS
LIME

Anna Kendrick 4

LOVORY BOE WSOSA
Chief Keel0 GL INTERSCORE

8

0 MERRYMERCURY GO 'ROUND Kacey Musgraves 13

0 WHO BOOTY loran Hart Featuring iamSU 10

q 0 IulaLAS FINALS: PRICE TAG/DON'T YOU... The Barden Bellas 5

0 RIFF OFF The Barden Be I las ,The Tre bl erne kers &The BU Ham anics 3

CIF FRFNOMOSS/COLUMBIA
Passion Pit0 TAKE A WALK 25

5 10 I DREAMED A DREAM Anne Hathaway 3

10 a CRYING NASHVILLEON A SUITCASE Casey James
19/COLUMBIA

19

16 BEER WITH JESUS Thomas Rhett
VALOR,/

15

13 13YOUNG &GETTIN'IT Meek Mill Featuring Kirko Bang2
MAYBALNPNARNER BROS.

15

14 14 gagrmpiE GIRL Greg Bates 22

NEW
0TROUBLEMAKER 011y Murs Feat. Flo Rida

SYCO/COLUTABIA
1

STREAMLINE
Tamar Braxton0 0 LOVE AND WAR 6

NEW
0TURN AROUND Conor Maynard Feat. Ne-Yo

CAPITOL
t

0 0 HATE BEIN'SOBER Chief Keef Feat.50Cent& Rh Khalifa
GLORY BOTZUNTERSCOPE

4

0 19 ,1,-0MMIA92UBPAARINES The Black Keys 17

0 zo ON I11Y OWN Samantha Barks 3

FROGS HEWARNER BROS
Atlas Genius0 0 TROJAADNS 7

0 0 REMEMBER WHEN (PUSH REWIND) Chris Wallace
114INI,V

4

0 0 ree,?s::,IrtS(BLESSIME LORD) Matt Redman 23

UNE
The Barden Hellas0 POOL MASHUP 3

ME
The Treblemakers0 CD TREBELS FINALS 3

NEW 0 FROGGYFRESH Money Maker: Re -Loaded 26 1

33 19 27 SHOVELS ROPE 0' Be Joyful 1 13

40 384 0 JONATHAN & CHARLOTTE
,CO/COLOMBIA

Together 5 11

26 29 29 TzTgErtFROM HELL Skyworld 19 10

- 37'1 0 DALEY
DALEYMUSIG/POWDOR/REPUDLIC

Alone Together (EP) 30 4

34 31 WILL REAGAN AND UNITED PURSUIT Endless Years
MT. PURSUIT

4 5

31 32 OTHERWISE True Love Never Dies 2 22

NEW
0PENNY & SPARROW

PENNY & SPARROW
Tenboom 33 1

0 CD THE NEIGHBOURHOODREM,. .,,, _

I'm Sorry... (EP) 34 2

NEW CD MUTINY WITHIN Mutiny Within 2: Synchronicity 35 1

NEW
0FRANZ SSWRICAL/SSRMOSTMENNA PHILHARMONIC

SONY CLAONY MASTERWORI,
Neujahrskonzert:NewYeafsConcerh2013 36 1

NEW
0ALOVISA/UNERTA LEZERO
FOR

Invencibles 37 1

36 ei 35 LIANNE LA NAVAS
NONESUOIAVARKR BROS.

Is Your Love Big Enough? 1 13

NEW
0BROADCAST Berberian Sound Studio (Soundtrack)

+MAP
39 1

H1 -ENTRY

R EE NT Ft,

II 21

0 NICKATIVE WATERHOUSE
INNOV LE.. Time's All Gone 33 2

0 CEJNTRICITY/EMIASON GRAY
CIAG

A Way To See In The Dark 20 9

42 r45 M ME Genesis] 2 8

29 30 43 Fiegku lialeinlilYS WAIFAOEaESTER BERN (MAIM) reatl0Al R'HulEhEWJJSIOJ59JA 15 9

43 0 0 DIE ANTWOORD
2FF REGORDWDOWNTOWN

Ten$1on 2 25

24 41 45 KNIFE PARTY 100% No Modern Talking (EP) 24 20

37 Q 46 JD MCPHERSON FEAT. JIMMY SUTTON AND ALEX HALL Signs & Signifiers
ISTYLE/ROUNDER/CONCORO

1 21

0 0 THE HEAVY
COUNTER/NINJA TUNE

The Glorious Dead. 5 12

- 0 U HAWKE48 rNGBLOOD Youngblood Hawke (EP) 3 4

NEW 0 SUPER JUNIOR -M Break Down 49

NEW 0
BLUE
JOENOTE LOVANO/USFIVE Cross Culture 50

REGIONAL HEATSEEKERS #1 ALBUMST"

PACIFIC
ALLEN STONE

Sr ALLEN STONE

. WEST NORTH CENTRAL
BEYOND HELL/ABOVE

 HEAVEN
VOLBEAT

SOUTH CENTRAL
TIMELESS HITS FROM THE

RUSSELL MOORE I ' H rI
& IIIRD TYME OUT

Sky Ferreira

Following Sky Ferreira's U.S. TV
debut on NBC's "Late Night With
Jimmy Fallon" on Jan. 7, the singer's
Ghost EP returns to Heatseekers
Albums with a big gain. The set,
released in October, re-enters
the list at No. 8 with 0167% sales
increase and its second-best sales
week yet 0,000 sold), according to
Nielsen SoundScan.

MID ATLANTIC
BEYOND HELL/ABOVE
HEAVEN

 VOLBEAT

NORTHEAST sEAST NORTH CENTRAL
TIMELESS HITS .

FROM THE PAST I
RUSSELL MOORE & IIIRD TYME OUT

, s
' II

BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

7

SOUTH ATLANTIC

RUSSEILDOORERIRDITROW

JOSEPH FONSECA Voy AComerte El Corazon(EP)

DELTA RAE Carry The Fire SARA WATKINS Sun Midnight Sun

VOLBEAT Beyond Hell/Above Heaven JENNYOAKSBAKER Noel:CarcisOfChristmas Past

WOEROMNEY I Am A thild of God Songs For Children 20BDALEY Alone Together (EP)

GREMAL MALDONADO Yo KREWELLA Play Hard (EP)

ALLEN STONE Allen Stone PHILIPH.ANSELMO/WADDEAST WarOf The Gargantuas OP)

LORD HURON Lonesome Dreams ALLEN STONE Allen Stone

SHOVELS AND ROPE 0' Be Joyful PASSENGER All The Little Lights

KREWELLA Play Hard (EP) BEN HOWARD Every Kingdom

MOUNTAIN

Take Care

1

VOLBEAT Beyond Hell/Above Heaven

CAPTURE THE CROWN 'Til Death

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



4-0
C

0
U

HOT COUNTRY SONGSTM

1E1E1E1
TITLE
PRODUCER (SONGWRITER,

Artist
IMPRINT/PROMOTION LABE,

*1 C1.11RUISE01INKFLLMHUBBARD.LIAOLCRICE.LRICE)

CERT
PEAK

POS

email
GLINT

Florida Georgia Line A
1 25

___ .........
- '11.:11 ONUFF.H.HAYIES(T.VERG NAVES) ATLANTIC/WMN L1 '- '4,

0 0 BETTER DIG TWO
OHLIFF INCLARK.S.MCANALLYT. ROSEN) ThlaTcolfiTia 3 11

6 0 0 EVERY STORM (RUNS OUT OF RAIN)
BALLAN,G.DROMAN (GALLAN.M.WARREN,H.LINDSEY) .t.4!!!,n 4 20

4r) 5 WEJM.MIT.Eyu**,.772E,I,3v!LWTHER Taylor Swift A
1 22

0 0 ra SURE BE COOL IF YOU DID
S.KNORICKS IN.CLAWSON.C1OMPKINS.LROBBINS1

Blake Shelton
WARNER BROS./WAIN

6 2

0 0 THE ONLY WAY !KNOW Jason Aldean With Luke Bryan & Eric Church
M.1010% WLMURPHYDMAYSLIPI BROKEN BOW

7 13

8 0 0 HOW COUNTRY FEELS
ILGEORGE (V.MCGENEE.W.MOBLEXHIHRASHER

Randy Houser
STONEY CREEK

7 38

10 0 9 GOODBYE IN HER EYES Zac Brown Band
K.STEGALLZBROiNN (Z.BROWNW.OURRETTE.S.LFIGH,LONO NS) ATLANTIC/SOUTHERN GROUND

5 18

18 0 0 SOUTHERN COMFORT ZONE
B.PAISER 111.PAISLEV.(.OUBOIS,I.K.LOVELACEI

Brad Paisley
ARISTA NASHVILLE

10 17

21 0 110 ONE OF THOSE NIGHTS
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LSTOVER (B.D.MANERJ.MOOREASSTOV I VALORY

7 44

I,

13

20

18

0 MERRY GO 'ROUND Kacey Mu WaVeS
LIAIRD.S.MCANALLY.KMUSLRAVES IKM RA LOSBORNES ALLY) MERCURY

19 20

20 BEGIN AGAIN Taylor Swift
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DBEAVERS.L.WOOTEN ITKEMNEDY,R.COPPERMAN,IAANITEI CAPITOL NASHVILLE

22 22

16 19 2a HARD TO LOVE Lee Brice
K.1ACOBSAANCCLURE.L.BRICE (B ANA1.0.71ERN.GLOVER)

A 4 36

27 35 0 I DRIVE YOUR TRUCK
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Shelton's
'Cool'
Is Hot
Blake Shelton soars from No. 45
to No. 6 in his second week on
Billboard's sales/airplay/streaming
hybrid Hot Country Songs chart
with "Sure Be Cool If You Did."
Its leap is fueled heavily by a No.
1 bow on Country Digital Songs
(see page 70), where It starts with
98,000 first -week downloads sold,
according to Nielsen SoundScan.
Shelton scores his first leader on
the latter list since "God Gave Me
You" in 2011.

In addition to its strong sales
start, "Sure" claims Airplay Gainer
honors on Hot Country Songs, as it
charges 32-23 on Country Airplay
(see page 691 with a 155% increase
to 11 million audience Impressions,
according to Nielsen BDS.

"Sure" marks Shelton's 16th Hot
Country Songs top 10,12 of which
have reached No. L

Fellow format veteran Brad
Paisley also pads his Hot country
Songs top 10 total, as "Southern
Comfort Zone" jumps 14-10.0n

Country Airplay, it lifts 8-5 (29
million, up 6%1. The track is his
29th Hot Country Songs top 10.

Bob Dylan returns to Hot Country
Songs as a writer, as Darius
Rucker's recording of "Wagon
Wheel" debuts at No. 32 (25,000
downloads sold). Dylan wrote the
song with Ketch Secor of Old Crow
Medicine Show. With Rucker's start,
Dylan logs his first Hot Country
Songs appearance as a writer since
1998, when Garth Brooks' version
of "To Make You Feel My Love"
reigned fora frame. -Gary Trust

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013
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Bowie
Bounds
Back
David Bowie returns to Billboard's
charts, as "Where Are we Now?"
enters Hot Rock Songs at No. 20.
The song concurrently launches on
Rock Digital Songs at No.14 and
Alternative Digital Songs (viewable
at Billboard.bb/charts) at No.
10 with 28,000 downloads sold,
according to Nielsen SoundScan.
The track also begins on a host of
international charts (see pages
80-81).

The existence of "Where Are We
Now?" remained virtually a secret
up until its surprise release on Jan.
8: The day before, Bowie's son, film
director Duncan Jones, tweeted:
"Bch heh heh...l know something
you don't know." The single
previews Bowie's 28th studio album,
The Next Day, due March 12.

Bowie first drew chart ink more
than 40 years ago: In the April 15,
1972, issue, his fourth studio set,
Hunky Dory, entered the Billboard
200, while classic cut "changes"
debuted on the Billboard Hot 100.

On Top Rock Albums, Boston -
based quartet Custer charts
its first title since 2010, as Live
Acoustic starts at N0.21 with 6,000
copies sold. The band recorded the
16 -song set, the physical version
of which is available exclusively
on the band's website, with the
Custer String Players in April in
Tarrytown, NY. It includes "Do You
Love Me?." which rose to No.9 on
the Triple A airplay chart in 2010.

-Gary Trust

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 41)
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22 18 0 POETIC JUSTICE
*SERIE BOACKWORZNI.NOLIKAL

Kendrick Lamar Featuring Drake
IBS 111.1.1ACKSMEISLWASI RN DAMMAETEMMIWIDIFASCOM

15 12

15 13 16 POP THAT
NF 41AaW

FrenchL Montan?xi.RIctgpss, Drel,,,,LI)ttrg 2 31

8 [20 0 REMEMBER YOU
[FAG NESN.0. S

Wiz Khalifs Featuring The Weeknd
.0.11ALSNE.I.DOLIGIASS.FaMPSINI DOSTR UN/WIANTIC

15 16

20 22' 0 DON'T JUDGE ME Chris Brown
rxFMBSENGFRS IC.M.BDOWNWATIVEKAMESSINGUEN.PELLI R) RCA

18 22

16 19 0 LOVE SOSA Chief Keef
YOUNG CHOP OCCOZART,T.BMISEAN) GLORY BOIMANTFIFSCOPE

16 8

13 5
,2 17

20 !MT. ......Kaye. West, Big g Sean,s LILTi,,22,117. A
1 41

21 BIRTHDAY SONG 2 Chainz Featuring Kanye West
SONNY DIGITAL,IONEST,B WHEEZY ff.EPPS.D.O.WEST.S.C.UWAEZOOKE.B.WHITEIRD) DEF IAAMIENIAG

10 25

31 0 0 POUR IT UP Rihanna
ME WILL MADE-11.1-1300.1.L.WILLIAMS 11.14ARKR.T.THOMAS.T.T .R.F TW SRP/INF 1A11/10116

22 4

21 23 23 GUAP Big Sean
MAN WIWI 'MB MOW* AMA 21 11

14 21 24 NO LIE 2 Chainz Featuring Drake
DE WILL MADE.IT U.EPPS.A.GRANAM.M.L.WILLIAMS ID DEE JAMMU*

1 37

27 0 0 NEVA END
MIKE WILL MAIM.IT INWILIWRN.M.LALLIAMS II.P.R.SLAUGML RI A.VERMAFutureNDVEPIC

24 8

29 0
,,g1Eggr

24 26

NEW

0 WHO BOOTY
RAMS IMEGRIZIELL.S.A.WILLIAM ARBOUCHI

Jon n Hart Featuring iamSU*. COOL WO CARTEL/EPIC
25 11

0 SUIT al TIE Justin Timberlake Featuring Jay Z
11MM60AL .GCLEMERIEWINOWEADNILMOVILISISIFIUMILWKSTAU MA

27 1

0 CELEBRATION Game Feat. Chris Brown, -Ng, wi, Knalifa & Lil Wayne
SAP 11.TAWOR.C.WBROWNALWEMSTESENSON.D.CARTFR.C.IZNON*.LEING/ REZERVOIR/0.1MTERSEOPE

24 17

0 WE STILL IN THIS 13...* B.o.B Featuring T.I. & Juicy J
MEW. INSFIIWID MN. MALLYALLIANS II MOSILEMODMLIAMMIA101510411 AFBEIWOVANWILIABACK

29 1

30 2, 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO 1 0.1.14C0.45EBASTIAN.O.RMARRIS) 1ST B ISTIVATLANTIC

29 10

32 30 0 TINTZBIrN7MKSPIWAROYNXBABBLEL.IME MIP TOP ..tdriLI.,14.74 30 12

39 36 LOU,".0 DO YOU... Miguel
I MMEIEL.I.DUPLESSIS.A.ALTINO.P.PESCOI BYSTORIA /BLACK ICE/RCA

32 8

26 28 33 YOUNG 01GETTIN' IT Meek Mill Featuring Kirko Bangz
MAL BEATS IR.D.WILLIAMS,MIJUCKERIBLRANOLEMROBINSONI MAYBACII/WARNER BROS.

25 17

3 3 33 34 REPRESENTIN' Ludacris Featuring Kelly Rowland
1111 IONSIN.DICO LO.(C.BRIDG SCNFFEFR,RICO LOVE 110.1.1.MDLF.I.OEBONII CDP/DEFIANADIK

28 15

40 0 0 SAME LOVE Macklemore & Ryan Lewis Feat- tr4Lor.rbeport,
RJAY/15 (B.104BERPI,R.LEIVIS.M.Limeam

35 14

38 0 36 LOVE AND WAR
D.CAMPER, IP. (WRIDOICKAMANIELS.T.BRAXTON

Tamar Brayton
STREAMLINE

13 6

35 0 37 TRUST AND BELIEVE
MC MP .4.BANES DCIA.COLF,D.CAMPER. IR. L SI

Ke 1,,,Si 1.1k a IpeE 32 9

37
0 0 HATE BEIW SOBER Chief Keef Feat. 50 Cent & Wi2 Khalifa

YOU. 610P1.0.131j.PlillaN.C.1.1ACNSON.IR..C.1.01W) GLORY BOYZATERSCOPE
37 4

34 35 39 MY LIFE 50 Cent Featuring Eminem & Adam Levine
SI 1(.1.1ACKSON,IR.A. AMERS I LE NE.L.6BIRIN1R..H.A001410 G UNIMSHADWAMDMASH/WTERSCOPE

6 7

47DENAGGRTGR.LFIVISICAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray nDalto
MACKLEMODE/ADA

39 8

43 0 0 BACKSEAT FREESTYLE
BIT.BOV (COUCBVIORTH.C.BOLLIS,

Kendrick Lamar
TOP WiTERMATII/MITERSCOPE

29 12

49 39 0 BRAND NEW ME Alicia Keys
ALICIA KEYS LALICIA NEYS.A.E.SA I RCA

37 7

46 42

42 44

0 MONEY TREES Kendrick Lamar Featuring Jay Rock
DI IMMINAWNWORTIMIMTIRE.O.KMIEMLAPANCEALEGRANDASIAU.V1 TOP OPW4/

35 12

0 LOVEEEEEEE SONG Rihanna Featuring Future
FMK OLVALBURN,1.F.M.ANDREWS.4

,L,RgoEx 317
36 41 45 DO PAY DANCE

a ) voTagrzi,n,mati:.MOOMANIM.MDUYEN-STEVEN
32 15

- 46 0 YOU 81
KAILINAVANT,A. .AMIM.B.10NNSONA.

Avant Featuring KeKe Wyatt
MO -/CAPITOL

46 9

8 C MY LOVE IS ALL I HAVE
.MORRIS MORRSCALSON INGMORRIS.C.WILSON ILSON.M.PARANI

Charlie Wilson
RCA

47 4

'44 45

NEW

0 MA A  DCITY Kendrick Lamar Featuring MC Eiht
SOU iv,(11011(.ORTI.M.SKARS.R.RIERA.A.1.40.4.A.1,11.R1 TOP 0.101IRIATIVIKERSLOK

24 8

0 WINGS Macklemore & Ryan Lewis
NOT LISTFO (NOT LISTED) AlAr..1.10BE/ADA

49 1

41 47 112 I LUV DEM STRIPPERS 2 Chainz Featuring Nick.' Minaj
...STARR BEATZ(i.EPPS.0,MARALB leNSNAW.R.BROOKS.I.KFFIRIO4F.R.P4RXER. 1R.) DEF 1./IO1144

41 15

TOP R&B/HIP-HOP ALBUMSTM
ARTIST4iOR TNr

eKF
Title 5 vz6

#1O T.1. Trouble Mare Heavy Is The Head
GRAND HUSTLE/. ARIVAL 4

4
2 RIHANNA unapologetic 

SRP,OEF 1.9LVION4

07 KENlaCLAZAHfookid, m.A.A.d city
TOP OING/AiTE.,..oA 12

0 4 ALICIA KEYS Girl On Fire
rsu

8

0 5 MACKLEMORE a RYAN LEWIS The Heist
MACKLEMORE

14

6 6
WIZ KHALIFA O.N.I.F.C.
ROSTRUM/MI.1V. 6

to 7
THE GAME Jesus Piece
REZERVOIRAWCAGA

5

a a Z CHAINZ Based On A T.R.U. Story
DEE lAMPOILIG

a.w 22

13
0 THE WEEKND Trilogy

BO/REPUBLIC
9

12
a, ,.No..,1E00,F,K,,,,ET,E Finally Rich,,,cF 4

9 11
KEYSHIA COLE Woman To Woman
GEFFEN/MA s

0 n IBIRYSTIUM/FACK ICGRGA
Kaleidoscope Dream

15

7 111FRANK OCEAN Channel Orange
DEE IASUILIMED

27

16 l4NE-Y0 R.E.D
moiowNpolmc 10

17
NICK! IIINAJ Pink Friday: Roman Reloaded
YOUNG MONEWCASH MONEWREPNBLIC

AA 41

0 15 VARIOUS ARTISTS IlareDeSIPMentsG00011uSictruelSummer
17

18
0 FUTURE Pluto

1,1/EREERANONEPIC
39

19

Is

10WHITHEYNOIGION INIANAlffe1MININCIWKIN510.N0ri
ARIST.VRCA

9

i', MEEK MILL Dreams And Nightmares
MAYBACRAVARBER BROS,

n

ao RICK ROSS God Forgives, I Don't
MAYBACHMIP.N.SLIDE/DEF 101/101*

w... 24

23 DRAKE Take Care
YOUNG MONEWCASH MONEY/REPUBLIC

AA 61

25
0 BIG BOI Vicious Lies And Dangerous Rumors

IMF IMPIDIMG
5

21

26

as MGK Lace Up
STI9n/BADROWINIERSCOVE/. 14

0 SOUNDTRACK
WATERTOWER

Projects 46

24 25
CHRIS BROWN Fortune
RCA

28

0 i'' IMELECTIICA
Two Eleven

13

0 RAY CHARLES
GNARLY

Hit The Road, Jack

20 28
TREY
S 0 P 0 O In 'arc /Za c

Chapter V
21

29 09 LIL WAYNE Tha Carter IV
VOIR. MONEWCASH MONEY/REPUBLIC

A
3° aa JAY Z KANYE WEST Watch The Throne

ROC-A.FEI LA/DOC NATION/OFF IAM/IDIMG

A
75

HANNADA
Talk That Talk

32 " T/oE,toAING
4 60

034 NOEFAIASIVIDIMG

Life Is Good 26

37 0 ELLE VARNER Perfectly ImperfectMBE/RCA23
33 34 R. KELLY Write Me Back 29

31
35 USHER Looking 4 Myself

RCA
31

RE 0 SOLANGE
TERRIDLE

True 4

39 0 MAC MILLER Blue Slide Park
ROSTRUM

62

38 B.O.B Strange Clouds
REOUROCWORAND HUSELE/AlLANTICIAL

37

0 0 BEVONCEPARKWOOD/COLUMBIA

4 A ao

0 PS MARY MARY Go Get It (Soundtrack)
MY BLOCK/COLUMBIA

36

38 0 LUPE FIASCO ForriSliquodl:IkeGrealAmerkankvAkmPLI
1ST N ISTN/ATI.AN4C/AG

16

35 42 TYGA Careless World: Rise Of The Last King
MING MONEWCAMI MONEY/REPUBLIC

47

0 CD EMELI SANDE Our Version Of Events
CAPITOL

32

0 44 Ycr.r1271fEri. 1M:103: Hustlerz Ambition

150 0 ALLEN STONE
STICSYSTONES/A10

Allen Stone

0 CHILDISH GAMBINO Camp45
GLASS/40n

57

48 111) MARY J. BLIGE. my Life II_The louneyfonnles(Att I)
MATIVARCI,LEFFEN,

60

SOUNDTRACK Think Like A Man
EPIC

32

DESTINY'S CHILD PlaKist:The VeryBen 01 DeSliMaild
COLUMBIA/LEGACY

WU-BLOCK
ONE

Wu -Block

10

7

Rihanna
Gives
Up No. 1
Throne
As Macklemore & Ryan Lewis'
"Thrift Shop" steps 2-1 on Hot R&B/
Hip -Hop Songs, the duo becomes
the first act to reach No.1 with Its
debut single Noce Drake in 2009
with "Best 1 Ever Had." Despite
virtually no urban airplay (see
story, page 69), the song picks
up Airplay, Digital and Streaming
Gainer honors thanks to a 33%
increase to 4.4 million overall
listener impressions, according
to Nielsen BDS. It's also up by
18% in download sales, growing
to 279,000, according to Nielsen
Sou ndScan.

Falling victim to the success
of "Thrift Shop" is Rihanna's
"Diamonds," which is dethroned
for the first time since the chart
was modified on Oct. 20, 2012, to
include digital sales and streaming
information. Had it been able to
fend off its challenger this week,
"Diamonds" would have tied Mary
1. Blige's "Be Without You" for the
longest Nielsen -era run at No.
1 at 15 weeks. (The chart began
using sales and airplay data from
SoundScan and BDS, respectively,
in December 1992.)

While Rihanna's first
Unapologetic hit begins Its decline,
however, her It&B follow-up
effort is quickly scaling the chart.
(Ballad "Stay" goes to top 40,
adult and rhythmic formats on
Ian. 28.) In only Its fourth week on
the list, "Pour It Up" breaks into
the top half, Jumping 27-22. The
strip -club -ready cut sold 34,000
downloads, making it the week's
third -best-selling R8/13 song behind
"Diamonds" (102,000) and Alicia
Keys' "Girl on Fire" (99,000).

-Rauly Ramirez

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013
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R&B SONGSTm
TITLE Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

c, IOU
.

A 1

Wla.ol
(OUST

1 hints DIAMONDS Rihanna
SIARGAIL BEAVOLAA.00 IS FURL. 0 LEVIN M S RAINS. TEMERMANSEN1 SRP/DEF JAM,1D1114

15

2 2 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
AL ICIAICERSABHASEER,S.REMI IALI. KEYSJOHASKER,REMIWSOLRE111

2 15

3 3 0 ADORN
MIGUEL IM BYSTORM/BLAMMI

2 15

4 4 4 THINKIN BOUT YOU Frank Ocean
FRANK OCEAN S TAYLOR IF RANK OCEAN STAYEOR1 INF IAMADIMG

0 4 j5

5 0 0 WICKED GAMES
DOC.CLIONTAGNESE.THE WEENNO 1A.TESFAYE,C.11011TAGNESEILMCKINNEY)

The Weeknd
NO/REPUBLIC

5 13

6 0 0 DON'T JUDGE ME
E MESSENGERS IC.M.BROWN.NATVIENA.MESSINGER.M.PELL112ER)

Chris Brown
THE RCA

6 15

8 111) 0 POUR IT UP Rihanna
LIME PALL MADVE1.110111WWILLIALISILLEARNER.UKAAAS.T1NOMASAFENTY1 SRP/OFFIAMPOING

8

0
"W

0 WHO BOOTY
RAP/ SNOW (0.1.ORIMEWS.A.WILLIAMSAJOIARBOLICNI

Jonn Hart FeaturingolamSU
N, °CANTU/EPIC

7 13

SU Just' Timberlake Featuring.] y Z0 weA lITLSPET IE nROILTRIBFRLAIETY. MU i ORLEMUNFLUM1111.51UAR111611.10M1,1.11a BCA
9 1

11 11 0 DO TOIL.. Miguel
1DUPLESSIS.A.A.NOMIGUEL (M.LPIMENTELWOUPLESSISAALTINO.P.PECO) BYSTORLI/BLACN ICE/RCA

10 14

10 10 0 LOVE AND WAR Tamar Braxton
IICAMPFR. IRAM.R0010,0ANIELST.BRAMTON1 STREAMLINE

5 6

9 9 52 TRUST
J RAN BADNN

BS 1E11 LCIOELVE

AMPER JR I W1LSONG BANNS)
GEKFeEys/IhNTaR ColPeE 8 9

13 12 0 BRAND NEW ME Alicia Keys
ALICIA KEYS (ALICIA KETS.A.E.SANDE1 RCA

12 7

12 13 0 Flzgy,EEE,EEEE SONG Rihanna Featuring
IN. BURNR,01010ANOREWS.G.,1ACKSON.1,.ROGERS1 AM/10ING

12 8

15 14 0 YOU & I Avant Featuring Ke.Ke Wyatt
NAILIN AVANT A HENRY ILA ARAN T N JOHNSON A.NENRY) 011/CAPITOL

14 15

IC, 15 0 MY LOVE IS ALL I HAVE Charlie Wilson
WMORPISMORRISOWILSON (WMORRIS,CAMILSON ALAYILSON IA PARAN1 RCA

13 10

20 18 0 M.I.A. Omarion & Wale
TONE THE BEAT BULLY laGRANOBERRY.O.AKINTIMEHIN.A.IUCKER1 MAYBACN/WARNER BROS.

17 5

,
21 20 0 TEARS OF JOY Faith Evans

CHUCK NARMON,C.KFLI,C.KELLY.C.BARLION) PROLIFIC/KBE
18 4

15 21 19 COCKINESS (LOVE IT) Rihanna Featuring ASAP Rocky
S.CRAWFORD (C.PILL/WO.ABERNATNY.S.AWPORDJURNTY) SRP/DEF1A1A/IDIMO

18 15

19 19
-

20 NOBODYS BUSINESS Rihanna Featuring Chris Brown
1111A5111.05 DAMYSTRO 11.NASN.R.F0101CMCNINI.C.MAIROWNALIACKS0N1 SRP/IIFI4M/1801

Is 7

14 17 2E SORRY Clara
JASPER,CIARA ICANARRIS.LICANFRON,E.WILLIAMS) EPIC

14 15

24 22 0 PYRAMIDS Frank Ocean
MAL AY.FRANIC OCEMR,O.KFITNIFRANN 015051001 OFF LAMACLING

22 10

,12 23 0 SUPER RICH KIDS Frank Ocean Featuring Earl Sweatshirt
RAM GUMMI. MX OWN.MICLOGOSMILEMNIN45.11ROBRISON liMBOOKY.KRIEMSOKILIMIR10.1 LOAN.%

23 9

NEW
0WHEN A MAN LIES R. Kelly

RALLY IR.S.NELLY) RCA
24 1

NEW
0NEWS FOR YOU Eric Benet

NOT LISTED MOT LISTED) PRIMARY WAVT /OREM NOUSF.-CAPROL
25 1

RAP SONGSTM
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TITLE
PRODUCER (SONGWRITER,

Artist
IMPRINVPROMOTION LABEL

nTHRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
R LEWIS 03.NAGGERT..LFWIS) MACKLEMOREADA/WARNER BROS.

MEI
1 IS

3 2 2 I CRY Flo Rida
1HE 1J1,1511111011111IAM11111 IIMI.01 C0.1 (19.1SSikaRRAIL AiEq r orALnFDE

1 16

,

0DON'T STOP THE PARTY Pitbull Featuring TJR
IIR(A.C.PERF2,1.ROZOILSKY.ILOACIA.I.MARTINEGOMUALYN.F.NIBBERD MR. 30S/P01.0 GROUNDS/RCA

3 15

1, 6 0 F.*KIN PROBLEMS
PMA.E,D

ASAP Rocky
MB I MB S W M

4 n

5 5 SWIMMINGRT1111WILIPOOLS (DRANK)
TOP BAWL /AFTER

Kendk LmarPE 
TAUNUS MOW KWO IAMS.N9FFTFIARAM)

MATKricANTEaR Darer 3 20

6 GANGNAM STYLE PSY A
PAI.SANG,LUN.I.IYUNG 0.S.PARK.G.11Y001 SCROOLBOMPUBLIC

1 16

S 8
0I'M DIFFERENT 2 Chainz

DJ MUSTARD (T.EPPSAIRCEAR4NE) BEE IAM/IBILAG
7 14

, 7 g CLIQUE KaAnye West, lay -Z, BilirailA
NTEBORKWIESTICNOLL

2 18

7 9 9 NO WORRIES Lil Wayne Featuring Detail
DETAIL 10.CARTER.NC.FISHFR,BWILLIAMSWA.PRHAN,RMAI1 YOUNG MONEWCASH LIONEWRPUBLIC

7 17

10 10 10 BAND2 A MAKE HER DANCE Juicyl FeaturirigLil Wawe& 2Chainz 0
ME WILL MADEATIECLWILLIAMS111.110USTONACARTER:LEPPS1 NEMOSABE/COLUMBM

5 21

20 0 0 ALL GOLD EVERYTHING
ILLIAMS)

Trinidad James
D.GAL 1 ASPY I W T ITS AGAME/DEF IRIA/101416

11 5

16 41) 0 BALL T.I. Featuring Lil Wayne
RICO LOVE.EAR1 AND MLR RICO LOVE ENOMIELOUDY IIPLARTE GRAN RUSTLE/AR ANTIC

10 13

, 16 0
14 12 14

POETIC JUSTICE
P. SAMR

Kendrick5/ LamarDALWAFIERFeatuMATIring Drake

'

TOP MINTE
13 12

POP THAT French Montana Feat. Rick Ross Drake,Lil Wayne 
L ..D.DA...... rAmoRn., BOVANTERSCOPF

2 26

17 0 0 REMEMBER YOU
CNESF. DRAT(CJINOMAZA T

Wiz Khalifs Featuring The Weeknd
J 11 1 TR 13 11

15 17 0 LOVE SOSA Chief Keef
YOUNG C (N.CIVARV PITTMAN) GLORY BOYZANTERSCOPF

15 5

12 13 17 M,FRC.,,,, Ka= WeStt§ 5241,2:W Chainz A 1 40

11 15 18 BIRTHDAY SONG 2 Chainz Featuring Kanye West
505,6,001190100.0.10521 REP NALWEST.S.C.11WAE2UORE.B.WHITEIELIN DEE IAM/101116

7 22

18 20 ELE GUAP
CP 211xB. tRII an. mos, lik

8 7

13 19 20 NO LIE 2 Chainz Featuring Drake
MIRE WILL MOOFITIT.EP GRA .L.WILLIAMS III OFF IAM/101116

1 33

24 0 0 NEVA END
MINE WILL MAIlE1TINAILBURN.M.L.WILL I,P.R MITE

Future
A.1 BANOVEPIC

21 7

21 22 0 CELEBRATION Game Feat. Chris Brown, Tyga, Wiz MUM & Lil Wayne
SAY U.TAVLOR.C.MAROWNMAGUYEN-SIEVENSON.D.CARTER.C.1.1110MA3J.KINGI REIERVOIR/DGCANTERSCOPE

19 16

new 0 VILITE1.1,1ITSIIIJOT531.1.1:1711111DOLEMOB..1.1155?InglitURIBia II. 8i'LLISeLX liC
23 1

0 0 BATTLE SCARS
PROIIWIROO,G.SEBASTIAN 0.R.HARRIS/

Lupe Fiasco & Guy Sebastian 24 2

- 0 0 BITCH. DON'T KILL MY VIBE Kendrick Lamar
SCUM). 1K,BUCKWORTNNSPEARS BRAUN YINRANL.L1.111 MAMA TOP DAWG/AFTERMARIANTERSCOPE

23 6
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_ ALICIA KEYS Girl On Fire. 1
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XO/REPUBL IC

j
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i

- 5
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BYSTIAM/IILACKICE/RCA

1

6 FRANK OCEAN Channel Orange
BEE JAM/101MG

i
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i
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- 4 CHRIS BROWN Fortune. i

io BRANDY Two Eleven
CHAMELEON/RCA

1

RAY CHARLES Hit The Road, Jack
GNARLY

1

- 12 TREY SONGZ Chapter V
SONGBOONATLANT IC/AG

1

13 RIHANNA Talk That Talk A
SRP/DEF WA/IBILAG

,

14 ELLE VARNER Perfectly Imperfect
nazi. t

_ j, R. KELLY Write Me Back
Ru

i

- 16 USHER Looking 4 Myself
RCA

1

i, SOLANGE TRUE
TERRIBLE

1

- is BEYONCE 4 A
PARNWOODKOLUMBIA

,

19 MARY MARY Go Get It (Soundtrack)
MY BLOCK/COLUMBIA

i

20 EMELI SANDE Our Version Of Events
CAPITOL

i

ALLEN STONE Allen Stone
STICKYSTONES/ATO

i

- 22 MA11221GEF,,4,1,11y CI le II.Thelourney Continues (Ad 0 j

SOUNDTRACK Think Like A Man
LPIL

t

24 DESTINY'S CHILD %Mist: Thellery BestOfgestiny's Child
COLUMBIA/LEGACY

i

MARVIN GAYE S.O.U.L: Marvin Gaye:Volume 2
a FOPATRA SONY MUSIC CIAG

i

RAP ALBUMSTm

2 O
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title 0(Rr. clue

Trouble Man: Heavy Is The Head
GRANO HUSTLE/All ANTICAL

V 2 KENDRICKLArn,11,,,coM kid, rn.6..A.d cityO 0 12

0 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMOK

14

4 W12 KHALIFA O.N.I.F.C.
ROSTRUM/ATLANTIC/AG

6

5 THE GAME Jesus Piece
RUERVOIR/DGC/IGA

5

0 6 !!!!!!;!-,...,.. Global Warming 8

2 CHAINZ Based On A T.R.U. Story
DEE 1)14/101416

22

, CHIEF KEEF Finally Rich
GLORY BOWINEERSCOPE/.

4

0 Wild OnesI FLORIDAo.. 28

12 ,,, NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY/REPUBLIC A 41

0
11

YAMOUSARTISTS Nimblest NesentsGOIlltusic Mel Saber
6.0.0.0./DEF MIMING

17

13
0 FUTURE Pluto

A1/.E.ANDZ/EPIC
N

It 11 MEEK MILL Dreams And Nightmares
MA...I/WARNER RROS.

11

0 14 RICIMSS,...21g1,Lorgives, I Don't Jimsw 24

16 1s DRAKE Take Care
YOUNG MONEWCASH M01./REPUBLIC

61

17
0 BIG BOI Vicious Lies And Dangerous Rumors

OFF lAWIENALG
5

15 0 MGK Lace Up
ESTIRWPAII BOWINTERSCOPE/IL A

14

18 0 SOUNDTRACK Project X
WATERTOWER

36

i, Gravityjo LECRA...E 19

21 70 LIL WAYNE Tha Carter IV
YOUNG MONEY/CASH MONEY/REPUBLIC

A 72

22 21 JAY Z KANYE WEST Watch The Throne
ROC.A.FELLA/ROC NATION/L. IAM/IIMMO

A 72

24 0 NAS Life Is Good
DEE JAM /IMO

26

RE 0 MAC MILLER
ROSTRUM

Blue Slide Park 37

zo 24 B"O"B Strange Clouds
REBELROCN/GRAND XUSILE/ATLANTIC/AO

26

RE
0LIDEFIASCO Food &Liman: The Neat America Rap Mom 11.1

1ST Br ISTN/ATLANTICAG
14

B.o.B,
Timberlake
Arrive
In Style
Based solely on two days of airplay, Justin
Timberlake's comeback record, "Suit &
Tie" (see story, page 57) debuts at No.9
on Hot R&B Songs (opposite page) and at
No. 27 on Hot R&B/Hip-Hop Songs. Of the
36 million listener impressions it accrued
Monday and Tuesday, which counted
toward the Hot 100 Airplay chart that these
lists are based on, 4.4 million (or about
12%) came from R&B/hip-hop stations. The
track is expected to climb higher on the
charts next week as digital sales, streaming
and a full week of airplay data come into
the fold.

Atlanta's BOB.. also debuts high with
his mixtape cut "We Still in This 13"..","
featuring T.I. and Juicy 1. On Hot Rap Songs,
the rowdy party continuer opens at No. 23,
while on Hot R&B/Hip-Hop Songs, It bows
at No.29, his second-best chart position
next to 2010'5 No. 5 -peaking "Nothin' on
You," featuring BMW Mars. "still in This"
sold 41,000 downloads in its first week of
availability, bolstering these debuts as well
as its No.10 landing on Rap Digital Songs
(viewable on BIllboard.biz).

Lastly, this is the inaugural week of the
Top R&B Albums chart, which breaks out
R&B releases from the rest of the RUB/
hip -hop albums pack for the first time.
Despite being down 24% to 21,000 copies,
Rihanna's Unapologetic is the first to top
the chart. -Pauly Ramirez

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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Romeo Santos
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DISA/WALE

t.,

/DF
DIAMONDS
SRF 101/WING

Rihanna 10

RUBE BLANCA El Trono de Mexico 12
FONOVISANIALF

Wisin &
Yandel
Reclaim
Their
Throne
After vacating the No 1 spot on Hot
Latin Songs last week for the first
time since the chart incorporated
digital sales and streaming
information in October, Wisin &
Yandel's "Also Me Gusto de Ti"
returns to the top for a 14th week.
The extended stay at the summit
is the longest since Don Omar &

Lucenzo's "Danza Koduro" reigned
for 15 weeks in 2010-11. The duo's

follow-up single. le Deseo," is
quickly climbing the chart as well,
flying 40.30 this week and jumping
11-7 on Latin Rhythm Airplay
(viewable at Billboard.biz/charts)
for its record -extending 29th top 10
hit on that list.

Further down Hot Latin Songs,
Elvis Crespo's "Pegaito, Suavecito,"
featuring Fito Blanko, breaks
into the top 10 (13-8), reinforcing
his triumphant chart return. The
Puerto Rican singer's previous
appearance, "Yo No Soy Un
Monstruo," featuring !legates,
reached No.1 in August nearly 12
years after his last top 10 hit, "Wow
Flash!" (No. 10 in 2001).

The week's Airplay Gainer honor
belongs to Victor Manuelle and his
latest release, "Me Llamare Tuyo,"
which catapults 49.31 thanks
in part to an 81% increase in
audience impressions (4.1 million),
according to Nielsen DDS. Manuelle
is currently recording a new album
as well as promoting his two new
fragrances, VM for Him and VIA for
Her, available In the United States
and Latin America next month.

-Raley Ramirez

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013



REGIONAL MEXICAN SONGSTM REGIONAL MEXICAN ALBUMSTM TRADITIONAL JAZZ ALBUMSTM

SE1

ILff.
3 6

P
21

II!

;11

.15yi

14/
4xft

te

f

-NET.

1g

TITLE
IMPRINT/PROMOTION LABEL

Artist lE1
O nMI PROMESA

DISAAIMLL
Pesado 3o

SOLO VINE A DESPEDIRME Gerardo Ortiz
SAD SIN/DEL/SONY MUSIC LON

22

CABECITA DURA La Aivolladara Banda el Loon [12326ga-oath°
OISA/U1NA

31

El 4 V A/TORA RESULTA Voz de Mando
DISLE

17

0 5 EL PRIMER LUGAR 130riginal Bagdad Limon de Salvador Marraga
EDNOVISA/UNILE

21

6 MIRANDO AL CIELO Roberto Tapia
FONOVISA/UM LE

37

0 ' SAN LUNESBanda La Trakalosa 24

0 0 ADIVINADEL/SONY MUSIC LATIN
Noel Torres 12

9 9 SIN RESPIRACION Banda El Recodo de Cruz Lizarraga
FONOVISA/UNLE

46

10 0 VACIANDO BOTEL LAS
OISA/UMLE

Fidel Rueda 27

0 [[ LA MISMA GRAN SENORA Jenni Rivera 11

0 EN RESUMEN
DISA/UNLE

Banda Los Recoditos 25

0 13 NUBS 81ANCA El Trono de Mexico 19

0 ix AMOR EXPRESS Banda Sinaloense MS deSergio Lizarraga 77

15 GENTE BATALLOSA Calibre 50 Feat. Banda Carnaval
D1SA MAKE

31

LATIN POP SONGSTM

0 3

0 0 GG

TITLE
IMPRINT/PROMOTION LABEL

Artist 7,sgn

VOLVI A NACER
MN/SONY MUSIC LATIN

Carlos Vives 16

ALGO ME GUSTO DE TI Whin &Vandal Feat. Chris Brawn & 'Pain
MAW, IFUMLL

PORDIRTESMIEKTE9 lito El Barebno El Patron Feal.Marcanthony
1011,111111

LLORAR Jesse & Joy Feat. Mario Domm
WARNER LATINA

24

12

0 0 LIMBOEL CARTEL/CAPITOL LATIN
Daddy Yankee 12

0 0 MAMBA Don Omar
OREANATO/MACRETE/WILE

8

0 0 SE VENDE Alejandro Sane
UNIVERSAL MUSIC LATINO/UWE

II

4D 0 PEGAITO SUAVECITO Elvis Crespo Feat. Fib Blanko
FLAW/Non. ARLISIESULAA/VENEMUSIC

12

9 FINALLY FOUND YOU Ennque Iglesias Feat. Sammy Adams
REPUBLIC

18

0 0 DON'T STOP THE PARTY Pitbull Feat. TJR
141,305/POLO GROUNDs/KA

15

$1311/0Ei lAWIONG
RihannaO 0 DIAMONDS to

9 12 BALADA (TCHE TCHERERE TCHE TCHE) GUSttaVO Lima
PANTANNAL/RW/SCIA LIVW/SOW MOS, LAIN

30

14 ID LLEVAME CONTIGO Romeo Santos
SONY MUSIC LATIN

15

13 14 ,TAtTu117,14.rein.4.!feRRIBA) Pitbull 26

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

6

TROPICAL SONGS"
TITLE

WEEK zr. MPRINT.PROMOTION LABEL

f GGO
Artist MEW

CHART

QUE SEAS FELIZ Tito Nieves 6
TOP STOP

0 0 POR WE LES MENTES? Tito El Bambino  El Won Feat. Mao Anthony
ON FIRE ISIFNIF

12

0 0 DEJAME CAMBIARTE LA VIDA Charlie Cruz
PAL RUFFIWP

19

0 4 VOAPLVI A NACER Carlos Vives
Giu RME/SOMv

NAM
LATIN

16

6 0 ESTAS AHQ Gilberto Santa Rosa
SONY MUSIC LATIN

16

0 0 PEGAITO SUAVECITANENEWSOElvis ICCrEspo Feat. Fito Blanko
FLASH/FAMOUS ARTIST/SLIMM

as

0 7 BUM, BUPA, BUM Juan Esteban 12

0 nra,,a0,. LATIN

Daddy Yankee 13

0 9 INFIELE Karlos Rose
CACAO/W.1L

9

0 0 DESDE QUE NO ESTAS
HANDY/SOW MUSIC LATIN

Fonseca 9

0 0 LLEVAME CONTIGO
SOW/ MUSIC LATIN

Romeo Santos 19

13
0 LA PREGUNTA .1 Alvarez

NELFLOW
24

11

0 REGALAME UN MUACK Chino & Nacho
MAO/HE/ULM T

12

0 0 DAY 1
TOP STOP

Leslie Grace s

0 0 ME LLAMARE TUTO
GIVAVI/SONE KIM( LATIN

Victor Manuelle to

THIS

EEK
ARTIST
IMPRINT/DISTRIBULING LABEL

Title m:

JENNI RIVERA La Misma Gran Senora
MAIM/ISA/M.

All JENNI RIVERA lovas Prestadas: Banda
W. 1ONOVISA/U1ALE

45

3 VOZ DE MANDO Y Ahora Resulta
DISA/UMLE

5

110, 4 VARIOUS ARTISTS Radio Exitos: El Disco del Ano 2012
FDNWISANMLE

13

5 RAMON AYALA Y SUS BRAVOS DEL NORTE Regresa El Rey
IRLODIE

5

6 6 SIGGNO El Mando Se Acabo
1REDINE

4

10 0 LOS TUCANES DE TIJUANA Antologia: 25 Anos
FONOVISA/UML E

4

. VARIOUS ARTISTS Banda *Es 2012
DISA/UMLF

9

NEW 0 ALERTA ZERO
10NOVISA/UAILE

Invencibles 1

to GERARDO ORTIZ El Primer Ministro
BAD SIN/DR/SOW MUSIC MIN

16

011 TIERRA CALI
vICTORIA/VENEMUSIC/UMIVERSAL MUSIC LAT INO/UAILE

Entregate jj

U VARIOUS ARTISTS Corridos AS's 2012 9

0 13 CALIBRE SO Grandes Exitos 12

11 14 LOS TEMERARIOS MI Vida Sin Ti
VIIII-LIS

13

0 0 BANDA SINALOENSE MS RE sERGIO UZARRAGA Mi Razon de Ser
ol, LIVI F

7

LATIN POP ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

4(t

Title 2=

JENNI RIVERA Joyas Prestadas: Pop
FONOVISAWAIL E

45

2 ALEJANDRO SANZ
UNIVERSAL MUSIC LATINO/WALE

La Musica No Se Toca 16

MANA
3 3

WARNER LATINA
Exiliados Es La Bahia 20

4 4
JESSE & JOY Con Quien Se Queda El Perro?
WARNER LATINA

48

6 0 THALIA
SONY MUSIC LATIN

Habitame Siempre 8

9 0 ARJONA
WTAMOREOSILWARNER LATINO

Independiente 67

7 , VARIOUS ARTISTS
UNIVERSAL MUSIC LATINO/110LE

Latino #T5 2012 9

5 8
VARIOUS ARTISTS
POPULAR

Hecho Con Sabor A Puerto Rico 7

8 9
SHAKIRA
EPIC/SOW/101W WON

Sale El Sol 114

,, CAMILA
SONY MUSIC LATIN

Dejarte De Amar 149

130 CAMILO SESTO
VERSE

20 Grandes Exitos 21

12 12CRISTIAN CASTRO
UNIVERSAL MUSIC LATINO/UWE

Celebrando Al Principe 9

ig MARCO ANTONIO SOLIS Una Noche de Luna 29

17 0 YURIDIA
SONY MUSIC LATIN

Para Mi 47

0 0 ALEJANDRO FERNANDEZ Canciones de Amor: Love Songs
SONY MUSIC LATIN

49

TROPICAL ALBUMSTM
0558 846 ARTIST

WENS WEEN IMPRINT/DIVRIBUTING LABEL

O 4195

Title 14
OIAAi

TITO "EL BAMBINO" Invicto 8
ON FINE/SMNZENNIVERSAL MUSIC LATINO/UWE

2 PRINCE ROYCE # 1'5
TOP STOO/SONV MUSIC LIMN

8

3 ROMEO SANTOS The King Stays King
SOW MUSIC LATIN

ii

44 ROMEO SANTOS Formula: VOI. 1
SONY MUSIC LATIN

63

5 PRINCE ROYCE Phase II
TOP STOP.

40

TOP STOP/SONY MUSIC LATIN

Que Seas Feliz0 0 TITO NIEVES 6

0 y JOSEPH FONSECA Voy A Corneae El Corazon (EP)
VENEMUSICAINIVERSAL MUSIC LATINO/UWE

37

0 8 GILBERTO SANTA ROSA Gilberto Santa Rosa
SOW MUSIC LATIN

9

6
5 GREMAL MALDONADO se0

UNIVERSAL MUSIC LA1110/111.1LE

4

CO 10 MANNY MANUEL Contra La Marea
VENEWSIC/UNIVERSAL MUSIC LATINOMMLE

9

12 0 HECTOR ACOSTA "EL TORITO" Con El Corazon Ablef10
OAWAIENWUSIC/LINIVERSAL MUSIC LATINO/UWE

21

1211
RUBEN BLADES/SETS DEL SOLAR Todos Vuelven: Live
ARIEL RIVAS

9

13
t.3JUAN LUIS GUERRA 440 Colecrion Cristiana

CAPITOL LATIN

46

0 0 N'KLABE La Salsa Vise
NULME/SONV MUSIC LATIN

28

15
i5 VICTOR MANUELLE Busco Un Pueblo

SONY MUSIC LATIN

sit

N

N

11111 ARTIST
luIPRINVIN.11113.. LABEL

Title 111.00

O FRANK SINATRA Sinatra: Best Of The Best 61
PEPRISE.CAPITOL

2 2 DIANA KRALL
VERVE/VG

Glad Rag Doll 16

3 TONY BENNETT
RPM/COLUMBIA

Viva Duets 12

44 TONY BENNETT
RPM/COLUMBIA

Duets II 70

6 0 CHRIS BOTTI
COLUMBIA

Impressions 39

5 9
ROBERT CLASPER EXPERIMENT Black Rao
BLUE HOTS

46

0 SOUNDTRACK Midnight In Paris 57

0 0 BIG BAD VOODOO DADDY Rattle Them Bones
SAVOY JAll/SLG

19

NEW

0JOE LOVANO/USFIVE
ELIA NOTE

Cross Culture 1

0 ,,, GREGORY PORTER
MOTEMA

Be Good 4s

PAUL MCCARTNEY
MPLMMAR/CONCORD

Kisses On The Bottom to

, 1111120YGARDOTfr) The Absence 33

0 3 THE
NE

=PLUS
NE

Made Possible 13

16 0 PINK MARTINI
HEINZ

Retrospective 55

12 BRANFORD MMUS QUARTET FOOT MF5 PlaWn' Tunes
.1641 IL,

18

CONTEMPORARY JAZZ ALBUMSTM_

13111
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title AJ=1

ESPERANZA SPALDING Radio Music Society 44
MONTUNO/HEADS LIP/CONCORD

0 BRIAN CULBERTSON Dreams
VERV/VG

31

6 3
JONATHAN BUTLER Grace And Mercy
RENDEZVOUS/I/ACK AVENUE

16

MARCUS MILLER Renaissance
3 DELICES/CONCORD JAZZ/CONCORD

23

0 0 MEDESKI MARTIN & WOOD Free Magic
mama°

6

0 6 GERALD ALBRIGHT / NORMAN BROWN 24/7
CONCORD 1A0WONCORD

30

0 / PAUL HARDCASTLE The Chill Lounge: Volume 1
TRIPPIN 'N11101111M

3o

CO g EUGE GROOVE House Of Groove
SNANACNIE

16

SR ANALNIE

Feelin' Sexy0 0 STREETWIZE IT

13 0 PET METHENY Unity Band
METHENY/NONESUCH/WARNER

xt

v ROBERT GLASPEREPERIMENT Black Radio Recovered:Me REMil
BLUE NO11

74

L. Frt)!Irol. 4Y,0 Esprit de Four ix

9 U TROMBONE SHORTY For True
VERVE FORECAST/vG

70

17 0 THE RIPPINGTONS FEAT. RUSS FREEMAN Built TO Last
KAIUEONF

20

is LEE RITENOUR Rhythm Sessions
mxcorsD

to

SMOOTH JAZZ SONGSTM
LAST INIS TITLE ArtistKS on

MEN WEEN 0.99INT/PRONIOTION Lem LHART

1 A B ACKSTAGE PASS Paul Brown Feat. Bob lames 15
WOODWARD AVENUE

0 0 CHAMPAGNE LIFE Gerald Albright/ Norman Brown
CONCORD JAll/CMG

9

0 0 LET'S BOUNCE
BAJA/TER

Nils is

0 0 SONNYMOON Fourplay
WADS UP/CLIS

17

s INNER WY BLUESIMAXI ME wARNA RoitER1 Rkhard Elliot
ARTISTRY/MACK AVENUE

is

6 THE VILLAGE Lee Ritenour
CONCORD/CMG

16

0 0 HOUSE OF GROOVE
SNANACK

Euge Groove 21

a DON'T WALK AWAY Jonathan Butler
MACK AWNL1E

zo

g MONTUNO BAY Marc Antoine
FRAzzE ROG

16

10 MAGICAL Jonathan Fritzen Feat. Boney James
NORDIC NIGHTS

23

n LATER TONIGHT Brian Culbertson
VERVE

18

12 FINGERLERO George Benson
CONCORD JAZZ/CMG

13

0 0 NEVER GIVING UP David Wells & Chris Geith
TIMELESS WORLD

6

e 14 BETWEEN US Nicholas Cole 25

0 15 nt1.1,1IFETA'S BOX Chris Standring 17

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data et)



TRADITIONAL CLASSICAL ALBUMSTM

Title WE ,oTnARTIST
IMPRINT/DISTRIBUTING LABEL

EM
I/1 VAMOUSAIMSTS Fifty ShadesOfGreg The Classical Album 18

CAPITOL

0 FRAILDVESDHIOStiVENNAMINVEIONIC hephineil Ikelears (NOM 2

0 0 SOUNDTRACK Downton Abbey
CARNIVAL/MASTERPIECE/DE

6

3 6 NAIELINNIKONZERTINGSOMMEMCNESHRBERUN OroxygdWMatarr
DGJOLL, LLASSILS

i3

2

M

5

0
BENEDICTINESOP MARY, QUEEN CM APOSTLB Advent At Ephesus
OKLA

8

47SOUNDTRACK
CARNIVAL/MASTERPIECE/DELLA

Downton Abbey

5 , SOUNDTRACK Moonrise Kingdom
FOCUS FEATURES/ARKLO

34

8 0 VARIOUS ARTISTS Lit escapes: Classical Stress Relief
LIFESCAPES/MOOD MEDIA

45

12 0 JOYCE DIDONATO/ILLCOMPLESSODAROCCO Dramalgeens
VIRGIN CLASSICS/EMI CLASSICS

to

0 10 JENNY OAKS BAKER Noel: Carols Of Christmas Past 0

13

0
11

12

AUSIIMINTEMIKIELINDIGIUSTIATILINUE RI tinvgaleriewene
DECCPM/OECCA CLASSICS

9

PHOENIX CNORALENorthern Lights:Choral Works By Ola Gjello
CHANDOS

ii

0 ,3 AUDIOMACHINE Chronicles
AUOIONACHINE

29

NEW

ID

0ETHEREA

.,

VINALENsEmmE/CLOUTIER/MURCHIE mmoTothe Non
Dnos

I

3LEMOVEMIDSNE/NAHLERCHAMBERORCHESTRA The Beehowo homey
SONY CI ASSICAI ,SONY MASTERWORKS

CLASSICAL CROSSOVER ALBUMSTM
EAST

WICK

3 O
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

#1
INK

WEI. ON
CHART

THE PIANO GUYS The Piano Guys 15
MASTERWORKS/SONY MASTERWORKS

0 0 LINDSEY STIRLING
BRIDGETONE

Lindsey Stirling 17

2 3 JACKIE EVANCRO Songs FrOM The Silver Screen
SYLO/COLUMBIA

15

11 IL VOLO We Are Love
RENTOR/GATICA/ORERA BLUES/INTERSCOPEAGA

8

0 5

6

MORMON TABERNACLE CHOIR Teach Me To Walk In The Light...
MORMON TABERNACLE uoIR

2

__
tiCHRIS MANN Roads

EMI/CRAFT/REM.

, ANDREA BOCELLI Concerto: One Night In Central Park
SUGAR/DECCA

61

0 0 JONATHAN & CHARLOTTE
RCO/COLUMBIA

Together a

9 9 TWO STEPS FROM HELL Skyworld
TWO STEPS FROM NELL

6

LO IL VOLO II Vole ..:fakes Flight
OPERA BLUES/GATICOURENTOR/OEFFEN/IGA

46

0 i LONDON PHILHARMONIC ORCHESTRA The GreatestWdooGame MU3k2 7

0
NEw

0
0KATHERINE

2CELLOS
MASTERWORKS/SONY MASTERWORKS

2Cellos 68

JENKINSMusic From The Movie
DELLA

1

0 .0
LONDON PHILHARMONIC ORCHESTRA The GreePSi Vide0G3Me Milk
X5

53

6 1s ANDRE RIEU Home For The Holidays
ANDRE RIEU/ POLVDOR/

11

WORLD ALBUMSTM
LAST THIS ARTIST Title Tx.

0115 WEER IMPRINT/DISTRIBUTING LABEL

NEW 0 V, SUPER JUNIOR -M Break Down I

2 3 CELTIC WOMAN Believe
MANHATTAN

5i

0 SOUNDTRACK The Descendants
ROTH CENTURY FOX FILMS/FOX/SONY CLASSICAL/MT MASTERWORKS

59

0 a GIRLS' GENERATION I Got A Boy 2

4
0 DEAD CAN DANCE Anastasis

PIAS
22

15
0 RODRIGO Y GABRIELA AND C.U.B.A. Area 52

RulftWoRKS/ATO
31

6 X
CELTIC THUNDER Voyage
CELTIC TRINDER/DECCA

46

7
0 VARIOUS ARTISTS Lifescapes: Afternoon In Paris

MOOD MEDIA

43

0 VARIOUS ARTISTS Lit escapes: Just Relax: Maui
MOOD MEDIA

41

NEW
0NOLWENN LEROY Nolwenn

DEMI
I

0 u =BM -AS Antibalas it

3 13 CELTIC WOMAN Home For Christmas
MANHATTAN

14

GAELIC STORM Chicken Boxer
LOST AGAIN

14

:2 14
THEE 111,1? Voice Of Ages 33

JAKE SHIMABUKURO Grand Ukulele
HITCHINKE/MAILBOAT

15

CHRISTIAN SONGSTM
TITLE
IMPRiNiePPONIOTION LABEL

121 REDEEMED

Artist Wesox
CHART

Big Daddy Weave 35

0 0
NKRNNi FERVENT/WOROLORB

I NEED A MIRACLE Third Day
ESSENTIAL/PLG

20

0 3 ONE THING REMAINS Passion Feat. Kristian Stanfill
SIXSTEMSPARROWEW CMG

24

CI 0 106000 REASONSCMG (BLESS THE LORD) Matt Redman
TTPS/SPARROW/EW

43

0 , FORGIVENESS Matthew West
SPARROW/EMI CMG

32

0 0 WHOM SHALL I FEAR (WOOF ANGEL ARMIES) Chris Tomlin
SIXSTERS/SPARRINVEMI CMG

17

0 7 GOOD TO BE ALIVE Jason Gray
CENTRICITY

37

0 0 YOUADE ARE I AM
FAIR TR

MercyMe 21

0 g NEED YOU NOW (NOW MANY TIMES) Plumb
CURB

29

0 Q YOUR LOVE NEVER FAILS
INPOP

newsboys 19

0 ii JESUSE
/R
IN DISGUISE Brandon Heath

MONOMODEUNION/M
25

0 0 KINGS & QUEENS
FAIR TRADE

Audio Adrenaline 12

0 0 WHOTY YOU ARE
CENTRICI

Unspoken 26

0 La ALL THINGS POSSIBLE
FAIR TRADE

Mark Schultz 24

0 0 RECKLESS
BEL/TOOTH 8 NAIL

Jeremy Camp 17

0 0 PROMISES
SPARROW/EMI CMG

Sanctus Real 20

0 0 ALREADY THERE
BEACH STREET/KUNION/M

Casting Crowns 13

0 0 RIGHT BESIDE YOU
ESSENOAL/155

Building 429 23

0 0 STEAL MY SHOW
FOREFRONT/EMI GAG

tnbyMac 9

0 0 EVEN IF
BEL/TOOTH , 501

KutleSs 22

0 0 YOU ARE
IR/SPARROW/EMI CMG

Colton Dixon 13

0 0 ONLY A MOUNTAIN
WORD -CURB

Jason Castro 22

0 21 HIS KIND OF LOVE Group 1 Crew
FERVENT/WORD-CURB

14

0 0 WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

2

36 0 gm CARRY ME Josh Wilson 2
SPARROVEMI .4

GOSPEL SONGSTM

TITLE
IMPRINT/PROATOTION LABEL

241111h
MINTOWRIMEA600611111 72610 E,,IFELT,'".12
INTEGRITY/COLUMBIA

Artist ON

C ART

31

2 TAKE ME TO THE KING Tamela Mann
If LI,VAAANIJ

34

3 HOLD ON James Fortune& FIYA Feat. Monica &Fred Hammond
4IVA WORLD/U.1AM

33

4 LIFE & FAVOR(VOU DON'T KENNY STORY) Jahn PRI And Nen Life
NEE/NEW LIFE

31

5 AWESOME Pastor Charles Jenkins & Fellowship Chicago
INSPIRED PEOPLE

so

6 TESTIMONYAnthony Brown & group therAPy
PISLOT

28

7 SHIFTING THE ATMOSPHERElason Nelson
VERITY/RCA

54

g LET TIIECHURCH SMARM AndraeCrown Feat IlaminWinaos
RIVERPHIO

66

0 0 GODSUP TO SOMETHING GOOD Hart Ramsey &NW( FamilyChoir
PRAYER CLOSET

19

0 in TURNING AROUND FOR ME VaShawn Mitchell 26

0 is YOUR BEST YETBishop Paul S. Morton 13

0 GOD'S GOT IT
PAJAM/VERITNRCA

I Moss 24

0 0 LOREN ALL 1.1.11air800610111621861618.160025116821080
EVIDENCE LOSPELAIGNT/EONE

14

0 14 1 ElE1514IML7211
William McDowell 18

15 75 KEEP ME Patrick Dopson
OILDNIT

41

0 0 YOU REIGN William Murphy 17

0 0 SUNDAY MORNING
01' PI OCK/COLUKIBIA

Mary Mary to

0 is GREATER IS COMING Jekalyn Carr
LIN.I

17

0 0 I'VE SEEN HIM DO IT Kurt Carl & The Kurt Carr Singers
VFIZI, RCA

7

0 0 ISTILLHAVEAPRAISEINSIDEOFNI WO Ilass(SUFeat Rev Mt Btu
SAVOWMALACO

23

0 0 JESUS WILL
EMI GOSPEL

Anita Wilson to

NEw
0GOD WILL MAKE A WAY Shirley Caesar

EiGHT/FONE
1

0 0 I WILL LIFT HIM UP
F HAMMONDNERITY/RCA

Fred Hammond 15

0 0 IMMADIDONMOOKLIKENNA1 !MEMNON liWeprechardllr.Beef tee
FLOW

9

0 25 DRAW ME CLOSE / THY WILL BE DONE Marvin Winans 18

CHRISTIAN ALBUMSTM
usr us ARTIST

WEEK WEEK IMPRINT/DISTRIBUTING LABEL

INK

Title (cot 17,1P

CHRIS TOMLIN Burning Lights
INSTEPS/SPARROW/EMI C.

2 VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WORD CURD/E1A10.16

16

2 0 TOREFRONT/EMIOBYMAC
F CMG

Eye On It 20

ei CASTING CROWNS Come To The Well 
MEI BEACH STREET/REUNION/PLG

65

New
0CAPITAL KINGS Capital Kings

GOTER/COLUMBIA/PLO
1

NEW
0ONE WORSHIP One Worship: Volume II

DREAM/EMI CMG

a LECRAE Gravity
REACH/INFINITY

19

5 0 THIRD DAY
A NI IAL/PLG

Miracle to

,,
0CHRIS TOMLIN How Great Is Our God

SASTEPS/SPARRONVEMI LNG
61

0 PASSION Passion: White Flag
SIXSTERS/SPARROW/EMI L.

40

8 0 LEE STROBEL The Invitation Narrated...
ARA AT C G

20

14
0 JAMIE GRACE One Song At A Time

GOTEE/COLUMBIA/OLL
69

0
tki

EL
JESUS CULTUREWMINARTINSMITI lice From New Yorli
JESUS CULTURE/INTEGRITY/COLUMBIA/PK

8

470 04 FOR KING & COUNTRY Crave
FERVENT/WOAD-CURB

01 0 MATT REDMAN 10,000 Reasons
SAVERS/SPARROW/EMI G.

57

16
0 SOUNDTRACK Joyful Noise

WATERTOWERAMI CMG
39

101 D TENTH AVENUE NORTH The Struggle
REUNION/PLG

21

6 LN FLYLEAF New Horizons
ABM/OCTOK /EMI CMG

u

17
0 MERCYME The Hurt & The Healer

FAIR TRADE/PI,
34

0 0 MATTHEW WEST
SPARROW/EMI CMG

Into The Light
16

0 2, NEWSBOYS God's Not Dead
INPOP/ENII CMG

60

lq
0ISRAEL & NEW BREED Jesus At The Center: Live

IryTEGROVLOLUMBIA/PLG
22

32
0 MATT REDMAN Sing Like Never Before

SASTERS/SPARROWENI L.
4

21 BRITT NICOLE Gold
SPARROW/EMI CMG

42

22 e BIG DADDY WEAVE Love Come To Life
FERVENT/WORD-CURB

34

GOSPEL ALBUMS

O
ARTIST
IMPRIN/DISTRIBUTING LABEL

#1
01110

Title

TAMELA MANN
"MAMMY

Best Days 23

1 2 LECRAE Gravity
REACH/INFINITY

19

SOUNDTRACK
WATERTOWER

Joyful Noise 53

3 4 MONTELLJORBANANDVICTORYWORLD MUSK SNWIleover
VICTORY WORLO/LUCID

5

0 MARY MARY Go Get It (Soundtrack)
I. et OCK/COLMISIA

36

CO 0 ISRAEL & NEW BREED Jesus At The Center. Live
INTEGRITY/COLUMBIA

23

0 , JOSHUA ROGERS Well Done
MUSIC WORLD GOSPEL/MUSIC WORLD

6

0 a URRY CALLAHAN & SELECTED OF GOD The EviktiOn II
SING 2 PRAISE

8

0 VARIOUS ARTISTS WOW Gospel 2012
11

WORDOURIVEMI LIAGNERITY/RLA
51

0 0 VASHAWN MITCHELL Created4This
VMAILIEMI GOSPEL/EMI CMG

20

U JONATHAN MCREYNOLDS Life Music
MINLAN/LIGHTAONE

1
16

0 J MOSS V4 ...The Other Side Of Victory
PAIAM/VERTIWRCA

24

e)11 JOHN P. KEE AND NEW LIFE Life And Favor
KEL/NEW LIFE 21

12 la TRIP LEE The Good Life
REACH/INFINITY 40

is is MARVIN SAPP I Win
VERITWRCA

42

1 16 CRARLESINKINSG FELLOWSNIMNICIA0 iliell610f Both Worlds

INSPIRE° PEOPLE. MI GOSPEL/EMI CMG
31

2 0 LE'ANDRIA JOHNSON The Experience
MUSIC WORLD GOSPEL/MUSIC WORLD

17

0 WILLIAM MCDOWELL Arise The liveWorship Expierence
,5 FRY ROOM/TIONT/EONE

62

in BISHOP PAUL S. MORTON Best Days Yet
TEHIL LAH/I GHT/FONE

9

0 THE RANCE ALLEN GROUP Amazing Grace
TTSCOMSEIS

7

0 VINCENT THARPE & KENOSIS Live In Memphis
EPM

11

ZACARDI CORTEZ The Introduction
BLACKSMOKE/WORLDWIDE

33

MARVIN L WINANS The Praise ( Worship Experience
IALW

JAMES FORTUNE & FIYA Identity
EWA WORLD/LIGHT/FONT

RENEESPEARMAN PEATUMNGML ROGERS whoa howowl

29

52

11

sd

3 al

lit
k a

alt

Re

2

41.!
0.1

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013
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DANCE/ELECTRONIC SONGSTM

1E1E1E1
El

TITLE
ODUCER (someone)

SCREAM & SHOUT
LAN IAVIW,ABALISTIMAPTENS, BAPTISTE,

Artist PEAK rascalUPI
INIPIIIINVPROMOTION LABEL

will.i.am & BritneyA=

2 DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
.WELL,S,INGPOSSO,S.ANGRLO.AIINN.M2ITRONAVial.S.INGROSSO.S.ANULI.0) ASIFIALWIMS/CAPUOL

2

SWEET NOTHING Calvin Harris Featuring Florence Welch
C.HARRIS (C.NARRIS.F.WELCIEN.HARPOON) INOXISTRUCTICWFLY EYE/ULTRA/ROC NATION/COLUMINA

3 1

4 GANGNAM STYLE
PIAI.SANG,VAUHMTLIND CAS.PARK,B.H.100) SUOOLBOT/REPITLli C A 4 1

_ _ 5 LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo
STARGATE,REEVA.01.A0MC.SMITHS.FUTILERM.S.ERIRSEVEARNANSENARADFIELLOADIS CALA) LIOTOWN/IOILIS

5 ,

6 REST OF MY LIFE Ludacris Featuring Usher & David Guetta
DDIMAANFORTIMEIME..1.1110101,415.141,0.1.15.11.0110ROALIATI.101111,01111 DPW IN AN

6 1

7 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
111.8.611,..0.119.1.1. Ki.l.N£5121,111192.V.111,111461114.8111610.1 19.00LIMESICI

7 1

. SHE WOLF (FALLING TO PIECES) David Guetta Featuring Sia
OLUETTA IDOLIETTA.S.FUNLER.C.SRAIDEG.H.TUINFORTI WHAT A MUSIC/VIRGIN

8 1

9 CLARITY Zedd
MOO (NIASLAVSKLMATTINEW KCIA100.11011INSON,6100.0 INTERSCOPE

9 1

- 10 SPECTRU/IMMATTINFW
00001

Zedd Featuring Matthew Korea
non 01..1.05 INTERSCOK

10 1

GREYHOUND Swedish House Mafia
AXWELL.SINGROSSO,ANGELLO fAMMELLS.INGROSSO.S.ANGELLO) ASTRALWERKS/CAPITOL

11 1

12 THE LUCKY ONS Kerli
SEVENTITIGHT (K.KOIMLNAZ

EEILANALLDM)
ISLAND/IDIMO

12 1

, NUMB Usher
VIELSAISEAS1C10550...1.01UAKNIONORUNILINSA.105.1.0150ACLALINNLII(LLOVFAISIBIN 00

13 1

14 BEAM ME UP (KILL -MODE) Cazzette
A.BIORKLURTAS.FURRER (K.SHEEHAN.A.POLDINOURLA.BIORKLUND,S.FURRFRI AT NIGHT

14 1

- _ B BIG BANANA Havana Brown Featuring R3hab
0.10000 (Al ILINIOR,RIVINGTON,B.HADLN.BROWN.R3111B,FIDISSFN,R.BRUNINGSALGUILLOM

15 1

16 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
C.HARRIS (C.NARRIS.E.EOULDING) INCONSTRUCTEN/FLY EVE/ULTRA/ROC NATION/COLUMBIA

16 1

7 ALIVE Krewella
RAIN MAN O.YOUSAFOOLISAWRINOL.N.UM.LUOELL) NREWELLAKOLUMBIA

17 1

js SUMMIT Skrillex Featuring Ellie
SIMILLEM1.001M1

18 1

SUPERLOVE Lenny Kravitz
L.KRAVITZNAWA.TAPFD.REOTOPAMLATEVFN WHATEVER (L.KRAVIT,C.ROSS) ATLANTIC/ROADRUNNER/RRP

19 1

GOLD 2012 Spandau Ballet
T.SWAIN,S.1OLLEY (GREW) CHRYSALIS/ASTRALWERKS/CAPITOL

20 1

LOUDER
Di Fresh F:egiggs2ZOLIgNOT LISTED (NOT LISTED)

21 1

- - 22 BOM BOM Sam And The Womp!
ROLSKER.SRITCHIE.AMORNIILDE WILDE DE LINGMHORN,R.OLSHER) STIFF/ONE MORE TUNE/WARNER BROS

22 1

EVERY DAY
E.PRYDZ (NOT LISTED) Asnulcrlcfcreldlozi. 23 1

24 ONE DAY / RECKONING SONG Asaf Avidan & The Mojos
0.WINOKUR,A.1110011 (AMMAN) TELMAVAR/FOUR /COLUMBIA

24 1

25 RIGHT IN Skrillex
SKRILLEX (SMOOT.) BIG REAT/ATIANTIC/RRP

25 1

- - 26 RIGHT NOW Rihanna Featuring David Guetta
112015DAWIEARNBC411.111.111LV0IM0IWAINSKSCSIIIMASWENKIIIMidt41011.5.1 100( MIZE

26 1

27 DANCING IN MY HEAD Eric Turner vs Avicii
ISM (E.TURRER.E.MUGHAL,T.BERLING.A.POURNOUK CAPITOL

27 I

_ 28 BONFIRE
R.SWIRF.G.MCGRIL LEN (R.SWIREG.MCGRILLENI BIG BF

Knife Party 28 1

29 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
CIIIRRISOMPIOLDSAKNOIMIIANKIMMALPLABIOULMMill INCORSTRMWELY PIT/NTRAARXRATIOWIUMILL

29 1

- - 3o PROFESSIONAL GRIEFERS deadmau5 Feat. Gerard Way
DEADMAUS 0.T2IMAIERMAN.L.WAY1 MAUSTRAPIULTRA

30 1

FEEL THE LOVE Rudimental Featuring John Newman
LSHANKS ILNEWMAKKORYDEN.A.11KADEN.P.AGGETT) BLACK BUTTER/BIL BEAT/ATLANTIC/PRP

31 1

- - 32 Madeon
lro'r'!rVirs'oir1.1940) POPCULTUR

32 1

LANGUAGE Porter Robinson
NOT LISTED (P.ROBINSON.H.BRIGHD SAMPLE SIZED/BIG

Robinson 33 1

4 JUST ONE LAST TIME David Guetta Featuring Taped Rai
ILBLEITUSLINTORT.TAILAGREN ITLIONRENARYTER4.0.41ATTAAJOLONEORD MI A ANSICAMEALIWRKSKAPITOL

34 1

5 THE DEVIL'S DEN SkrillexBIG &
BEAT/OWSLVATLANTIC/
Wolfgang GartnRRPer

SKRILLEX (0.1000REW.GATITHETO
35 1

- - 36
r.,n16t,lrTUINfORITPIFSTERE..il?14aMVSiPSGU.StttEeleStlnLIV;121(tti22 36 1

_ _ 37 DOOM!13AL. Nero
IATAATERCURV/CHERWTREE/INTERSCOK

37 1

- - 0 t!-°n151kg"*"" Cr,'"aleiaters:221OFtgOn?,,TE 38 1

_ _ 39 FREAK Stereo Missile vs. Carlotta Chadwick
NOT LISTED (NOT LISTED) TOMMY BOY

39 1

an MILLION VOICES Otto Knows
NOT LISTED (NOT LISTED) REFUNE

40 1

41 THINKING ABOUT YOU 0,caalvin,.1-tiar,eAuzing.ttb,/inAmr,
1.1011110 (C.HARRIS.A.MARAR)

41 1

CRYSTALLIZE Lindsey Stirling
NOT LISTED (NOT LISTED) BRIDGEIONE

42 1

DAYS TURN INTO NIGHTS DeleriuM
B.LEEB,R.FULBER OLLEEB.R.FULBER.11.104B1 NETTWERK

43 1

- - 44 LESSONS IN LOVE Kaskade Featuring Neon Trees
E.11.71.ENARASCRIMMILKED.WELLENCLEICALTINR0111.1.111MOLOCOOLLYA3DIMAR4101,MEN MA

44 1

_ 4, FINALE Madeon
NOT LISTED (NOT LISTED, POPCULTUR

45 1

- 46 BRING 2.1r.g.Tor. BOTTLES RedFoo
E00 & BLO/CHERRYTHF/INTERSCOR

46 1

- - 47 ,T.,!r SPACEMANM.5..T,_,, Hardwell Featuring Mitch C,rrigtrz
47 1

48 KICK OUT THE EPIC MOTHERF..KER Dada Life
DADA LIEF (S.ERBBL0MOCORNEER.A.SAPTISTE,V.PONTAREI SO BLEEPED AB/ISLAND/S0 MUCH DADAADING

48 1

- - 49 CENTIPEDE Knife Party
R.SWIRE,GMCGRILLEN (R.SWIRE.G.MCGRILLENI BIG BEAT/ATLANTIC/MP

49 1

_ ,0 INTERNET FRIENDS Knife Party4
LISTED) BIG BEIT/ATLANTIC/RRPaoT

50 1

DANCE/ELECTRONIC ALBUMS"'

MEI ARTIST
PRINTIDISTRIBUTING LABEL

,.;avRATA0

Title 0,,

Wild Ones 28

0 CALVINEs arnmet eamn ii

SKRILLEREAT/OWSLAXROLANTIC/A1 Bangarang (EP)
BIG

55

5 4 SWEDI m MUSE MAFIA Until Now 12

0 Imp STIRLING Lindsey Stirling 17

0 6 prlg51,Mg,,,,,,Iggng But The Beat 72

NEW 0 ANGELS RAIRWAY15 StonmingRePhantomBrakePedal
TO THE STARS

1

. DEADMAU54, Album Title Goes Here
MAusT RA

16

0 9 VV,ITTL,,ligrwhat'u'Aw""'"' 3

21 0 CRYSTAL CASTLES Crystal Castles (Ill)
CASABLANCA/REPUBLIC

10

9 0 VARIOUS ARTISTS UKF Du bstep 2012
LIKE

5

0 12 ilTSP100/114
Clarity 10

12 13 MARINA AND THE DIAMONDS Electra Heart 27

0 14 mojlftRrists 35 Top Hits. Warkoul Mixes:01.3 3

15 GRIMES Visions 39

0 0 PURITY RINGIAD
Shrines 22

12 0 1183. Hurry Up, We're Dreaming.
83/MUTE

65

16 1s YARIOUSARTISTS fOrliarSIMIal I Call PartrAntherns
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

23

8 0 KNIFETLANTIC.PARTY
BI4 BEAT/A

Rage Valley (EP) 30

0 0 KREWELLAKREWELLA
Play Hard (EP) 4

21 SOUNDTRACK Step Up: Revolution is

0 22 DJANGO DJANGO Django Django 6

23 0 NERO Welcome Reality
MTA/MERCURY/CHERRYTREGINTERSCOPE/MA

63

0 24 FLYING LOTUS Until The Quiet Comes 15

0 0 VARIOUS AROUTISTS Ministry 015oundilheAnnual2013
MINISTRY Of SND 4

DANCE/MIX SHOW AIRPLAYTM
TITLE Artist 001 ON

/PROMOTION LABEL MAT

2 1 la SWEETunTrirlinuritZiritiZelth 12

0! 0 DONRA'T YOU WORRYCHILDLWERKS/CAPITOL Swedish HouSektafia Featlohn Martin 1qAS

I

0 i 0 BEAUTY A.MOND A BEAT Justin Bieber Feat. Nicki Minaj 9
SCHOOLBOWND BRAIMISLANIVINIML

0 q wg.Am& SHOUT william & Britney Spears 6

0 0 DON' T STOROUNDS/RCAP THE PARTY Pitbull Feat. TJR jo
MEL 30S/POL

0 0 Vinkorneusi Krewella 18

DIAMONDS
SRF IAM/IDAIG

Rihanna it

BEAM ME UP (KILL -MODE) Cazzette 13
AT NIGHT

I CR
POE BOWYATLANTIC

SPECTRUM

Flo Rida 11

Zedd Feat. Matthew Koma 28

00 ,SV:laTIMIMMC,, ,S) David Guetta Feat.Sia 13

Opq 12 LmE,T,,fmYou NUR YOU ICARII TO LOW YOURSELF) NeY0 20

00® REST OF MYDING LIFE Ludacris Feat. Usher & Dodd Guetta 6
DTP/OFF IAM /

0 14 LOCKED OUT OF HEAVEN Bruno Mars 8

POPCULTU
Madeon0 0 THE CITY 13

0 0 LOVE RAIN DOWN Markus Schulz Feat. Seri
ARMADA

4

0 17 Ms YOUNG Ke$ha 14

NEW
0THRIFT SHOP Macklemore &Ryan Lewis Feat. Wanz

MLR ,101. PM NVINLR °cos
j

0 19 LONG TIME John de Sohn Feat. Andreas Moe 20

0 20 LANGUAGEEAT/ATIANTIC/RRP Porter Robinson
SAMPLE SMED/BIL

3

20 VA VA VOOM
YOUNG MONEWCASX MONEWNEPUBLIC

00
0 23
0 24 STIFF/OR MORE TUNE BROS

25

Nicki Minaj

I
LOBAL

FOUND /MYERCURY/IDOU The Wanted 3
TALENT

ONE MORE NIGHT Maroon 5 09
M/OCTONENNTERSCO

BOM BOM Sam And The Warne! 4

TOO CLOSE Alex Clare
REPUBLIC

20

Bringing
The
Action
Will.i.am and Britney Spears
top the debut edition of Dance/
Electronic Songs, a hybrid chart
of digital song sales, streaming,
radio airplay and club play (page
80), with "Scream & Shout," which
edges out Swedish House Mafia
Featuring John Martin's "Don't
You Worry Child" (No. 2) for the
inaugural chart crown. "Scream &
Shout" registers sales 01189.000
downloads for a No.1 placement on
Dance/Electronic Digital Songs (No.
3 on the overall Hot Digital Songs)
and jumps 21-17 on Hot 100 Airplay
(53 million audience impressions).
The track also enjoys new peaks
on Dance Club Songs (No. 4) and
On -Demand Songs (No.10),

On Dance Club Songs, the Wanted
collects its second No. 1 as "I Found
You" rises 2-1. The track, remixed
by the likes of Bob Sinclar and
Moto Blanco. among others, holds
off the hard -charging "Catch My
Breath" by Kelly Clarkson, whkh
ascends 3-2 as the Greatest Gainer.
Also of note is Adele, who scores
her first Dance Club tap 10 with
"Skyfall" (1340). Remixes of the
track reported by Billboard's 015
include those by Peter Rauhofer,
Cosmic Dawn and Andy Reese.

On Dance/Mix Show Airplay a
significant new EDM station, Clear
Channel's WED% Boston, joins
the panel as a full-time reporter.
The chart blends Nielsen BDS-
monitored airplay from 24/7 dance
music stations with monitored
mixshow hours from a panel of top
40 stations. -Gordon Murray

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



TITLE
!BRUNT LRRADOTLox LAW!

*/ I FOUND YOU The Wanted 6
GLOBAL TALENTWIERLURWILUMG

FMCARTCH MY BREATH Kelly Clarkson 5

0 BEAUTY AND A BEAT Justin
D

Bieber Feat. Nicki MinajBEAUTY
BRAUN/ISLAND/10A

7

COSCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

5

7 0 THE LUCKY ONES
ISLAND/IL/MG

Kerli 8

12
COWE ARE YOUNG Vassy

AUDACIOUS
8

BIG BANANA Havana Brown Feat. R3hab
z101/REPUBLIC

7

8 GOLD 2012 Spandau Ballet
CHRYSALIS/ASTRALWERNS/CAPITOL

a

0 CLARITY Zedd
1NTERSCOPE

4

13 10 SKYFALL Adele
XL/COLUMBIA

6

0 0 VA VA VOOM
YOUNG MONEWCASH1A.EWREPLIBLIC

Nicki Minaj 5

9 12 FINALLY FOUND YOU Enrique Iglesias Feat. Sammy Adams
REPUBLIC

13

10 13 GOLD Neon Hitch Feat. Tyga
REPRISE/WARNER BROS

12

6 14 EVERY DAY Eric Prydz
ASTRALWERKS/.PITOL

9

ADRUNNERMIRP
Lenny Kravitz14 5 SUNIIL/PERLOVERO

ATLA
n

19 LEAVING Pet Shop Boys
ASTRALWERKS/CAPITOL

6

20 SORRY Odra
EC

5

1x IS LOUDER D1 Fresh Feat. Sian Evans
MINISTRY OF SOUND

a

s 19 ANYTHING COULD HAPPEN Ellie Goulding
CHERRYTREE/INTERSCOPE

at

70 A LORICALL MY OWN Crystal Waters, Skala Fasano,Reve Forest
SOUND Of PIRATES/DO It YOLI.CLF

7

17 21 DANCING IN MY HEAD Eric Turner vs Avicii
CAPOOL

as

0 22 FREAK Stereo Missile vs. Carlotta Chadwick
TOMMY BOL

7

4:) 42)
FLAVOR
MERCURY C.SSICS/DG/DR. CLASSICS

Tori Amos 4

0 0 DAYS TURN INTO NIGHTS
NETTWERK

Delerium 4

CD 0 ONE AND ONLY Cherry Cherry Boom Boom
ROYAL POP

4

31 26 I LOG HVEATYAITTIANTIC/RRP Icona Pop Feat. Charli XCX
./BI

6

22 2B DIAMONDS Rihanna
SRP/OFF MINDING

12

CD CD RUM AND RAYBANS Sean Kingston Feat. Cher Lloyd
BELUGA HEISHTMEPIC

2

28 29 WHAT ABOUT US The Saturdays 8

25 30 DON'T STOP THE PARTY Pitbull Feat. 7JR
MR. 30S/POLO DROLINDS/RLA

12

" 0UP & UP Haddaway Feat. Mad Stuntman
YME

3

26 32 DIE YOUNG Ke$ha
KEMosaeEmu

14

' 0SUPERCHARGED Kwanza Jones
INNOVATION

4

27 34 LOVE'S GOT A HOLD ON ME Frenchie Davis 12

" 0PARTY IN HERE ZOOOM
KW

4

29 36 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FLY FM/ULTRA/ROC NATION/COLUMBIA

is

44 0 DOOM AND GLOOM DPI The Rolling Stones
DYE ROLLING STONFS/LIMONTRSC

2

0 0 EVERYBODY'S BEAUTIFUL
MAF

Miasha 2

CD CD NE'S LIT BITCH Traci Lards vs The House Pejeds Feat. Brian Lucas
SEA TO SUN

2

37 yo THECTONFEELINGRSCOPF The Knocks
ARTAME/INTE

a

TURN AROUND Conor Maynard Feat. Ne-Vo 1

CAPITOL

so PICKING UP THE PIECES Paloma Faith
EPIC

14

NEW
0JAH NO PARTIALMajOr Lazer & Flux Payillion

DOWNTOWN

1

NEW
0GIRL ON FIRE Alicia Keys Feat. Nicki Minaj

RCA

1

W 0 TRY Pink
RCA

1

NEW
0SO HIGH Jay Sean

.SH MONEWYOUND MONEY/REPUBLIC
1

46 47 DON'T YOU WORRY CHID Swedish House Mafia Feat.John Marlin
ASTRAIWERKS/OPITOL

so

48 SOMETHING FOR THE WEEKEND Dave Aude Feat. Ludana
AUDACIOUS

15

NEw
0BEAT DON'T STOP C -Rod Feat. Jason Walker

ROSEIAINE
1

as SO LLOVE Kaskade Feat. Haley
ULTRA

9

EURO

MEI TITLE
NAPRINT/LABEL

Artist

SCREAM & SHOUT
INTERSCOPF

will.i.am & Britney Spears

WHERE ARE WE NOW?
REIDISO/COLUMRIA

David Bowie

I KNEW YOU WERE TROUBLE. Taylor Swift
BID MACHINE/MERCURY

GANGNAM STYLE
L/SCHBOLBOWREPUBLICASLAND

PSY

DIAMONDS
P/ OFF IAN

Rihanna

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

15 STAY
SRP/DEF .

Rihanna Featuring Mikky Ekko

IMPOSSIBLE
TKO

James Arthur

TROUBLEMAKER 011y Murs Featuring Flo Rida
SYLO/EPIC

DON'T YOU WORRY CHILD Swedish House Mafia Featuring John Martin
SHM /51.1N

GERMANY
SINGLES

TITLE
IMPRINT/SABEL

SCREAM & SHOUT
INTERSCOPE

COMPILED BY MEDIA CONTROL

Artist

will.l am & Britney Spears

HAONLL OF FAME The Script Featuring will.i.am
PHOUNICAPIC

GANGNAM STYLE
VG/SCHCOLBOYA EPLIBLIC/ ISLAND

MDIAMONDS
SRRIEF

P5Y

Rihanna

PEOPLE HELP THE PEOPLE Birdy
WIN FLOORRWARNER

TROUBLEMAKER 011y Murs Featuring Flo Rida
MAK

HURT DALOVERS
BIMEWORL INIVE Rs AI

TRY

SONNENTANZ
VERTIGO

Blue

Pink

Klangkarussell

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
RCA

FRANCE

TITLE
RINTAABEL

Artist

SCREAM & SHOUT will.i.am & Britney Spears

SKYFALL
XL

Adele

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

DIAMONDS
SR/DEF lAM

Rihanna

GANGNAM STYLEPUBLICDSLAND PSY
114/SINCOLDOWRE

TtE11g1/RECIfr IN G SONG Asaf Avidan & The Mojos

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
MACKLEMORE

PEOPLE,ARNFRHELP THE PEOPLE Birdy
PUN

WRZWHERISOACOLEUMBIAARE WE NOW?

JAPAN
JAPAN HOT 100

LAST

WAR

NEW I

TITLE
IMPRINT/LABEL

O
COMPILED BY INANHIN/SOUNDSCAN JAPAN/MANI-,

MYSTERY VIRGIN
11301M

Artist

Ryosuke Yamada

2 REASON
SUNIARCOMPA NY

YuZU

NEW

NEW 4

DEEPER DEEPER
ASKETCH

One Ok Rock

.1.14.11EI WAHAHA! Fudanjuku

NEW

6

SING YOUR SONG
VICTOR

The Bawdies

TOKUMAMOSHIMO WATASHI GA SORA NI SUNDEiTARA Misaki Iwasa
IAPAN

NEW

NEW 8

9

DO IT LIKE THAT

DEAR HEAVEN

Ricki-Lee

Sayaka Shionoya

DANCE MV GENERATION Golden Bomber
RAW/ ZAP

W GET YOU
AVEX.I-MORE/WARNER

BiS To Dorothy Little Happy

UNITED KINGDOM
SINGLES

TITLE
IMPRINT/LABEL

SCREAM & SHOUT
INTERSC

COMPILED BY THE OFFICIAL UK RT

Artist

will.i.am & Britney Spears

IIG
IRY

KNEW YOU WERE TROUBLE.
MACNINE/LIERC

IMPOSSIBLE
SYLO

SSTAYIAM
.1I/OLF

Taylor Swift

James Arthur

Rihanna Featuring Mikky Ekko

DRINKING FROM THE BOTTLE Calvin Harris Featudng Tinie Tempah
FLY EVE/COLUMBIA

WHERE ARE WE NOW? David Bowie
EMONSO/COLUMBIA

DON'T STOP THE PARTY Fitbull Featuring T1R
BOS/POLO GROUNDS/RE A

LOCKED OUT OF HEAVEN
ATLANTIC

GANGNAM STYLE
YG/SCROOLEICAPUBLICIISLAND

Bruno Mars

PSY

TROUBLEMAKER 011y Murs Featuring Flo Rida
SYCOIEPIC

CANADA C
BILLBOARD CANADIAN NOT 100 COMPILED BY NIELSEN SOUNDSLAIL/NIESSES BoS

TITLE Artist
IMPRINTLABEL

SCREAM & RSSHOUT
INTERSCOPE/UNIVEAL

& Britney Spears

I KNEW YOU WERE TROUBLE. Taylor Swift
BIG ILLACHINWUNIVER.L

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
MACKLEMOREANARNER

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC/WARNER

HO HEY The Lumineers
D INE ALONE

HOMESCOPE/UNIVERSAL Phillip Phillips
WANIER

PinkTRY
RCA/SONY MUSIC

DIAMONDS
SR/DEF JAM/UNIVERSAL

Rihanna

David Bowie 11

READ ALL ABOUT IT, PT. III Emeli SandeREAD

KOREA
KOREA K -POP HOT 100

TITLE
IMIRINT/LABEL

I
IA

GOT BOY
ENTERTAI

A
NMENT

0
COMPILED BY BILLBOARD KOREA

Artist

Girls' Generation

GANGBUK FANCY PANTS Jung Hying Don
usf

I
6 6

ATE I INTH
Eli LEPLALIEN1

Baek li Young

22 GOOD START Verbal lint (Feat. Kang MM Hee Of Miss $)
BRAND NEW MUSIC

RETURN
HOOK ENTERTAINMENT

Lee Seung Gi

SPECIAL GIRL
WOOLLILL ENTERTAINMENT

Infinite H (Feat. (turnkey)

GOODBYE TO ROMANCE Sunny Hill
LOEN ENTERTAINMENT

CUBE E
CAFFEINE Yang Yo Serb (Beast) (Feat. Junhyung of UST)

NTERTAINMENT

Etrim9UEEN Girls' Generation

GRASSHOPPER WORLD Yoo Jae Sea
MSC

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
SHAVVIRLIN.1

BEAUTY AND A BEAT Justin Bieber Featuring Nicki Minaj
SCHOOLBOWRAMIOND BRAUMSL AN WUNINFRSAL

AUSTRALIA
DIGITAL SONGS COMPILED BY NIELSENSOUNDSCAN INTERNATIONAL

TITLE ABEL

SCREAM & SHOUT
NTIRSCOPE

Artist

ill.i.am & Britney Spears

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
MALMO..

I EN/ATLANTICLOVE IT Icona Pop Featuring Charli XCX

SAME LOVE Macklemore & Ryan Lewis Featuring Mary Lambert
1.1aCKLOAME

HO HEY The Lumineers
DUALTONEMOGUF

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

I
IG
KNEW YOU WERE TROUBLE. Taylor Swift

MA.INEMARCUIRY

B ENEATH YOUR BEAUTIFUL Labrinth Featuring Emeli Sande
SYCO

LET IT I.ROLL Flo Rida
POE BOWAT ANTIC

TROUBLEMAKER Oily Murs Featuring Flo Rida
SYCO/FPIC

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.26.2013



ITALY
ALBUMS

LAST 6B TITLE
WEEK WERE IMPRINT/LABEL

COMPILED BV 6K

Artist

BACKUP 1987-2012: IL BEST lovanotti
MERCURY/UNIVERSAL

NOI
UNIVERSAL

Eros Ramazzotti

LA SESION CUBANA
UNIVERSAL

Zucchero

L 'AMORE E UNA COSA SEMPLICE Tiziano Ferro
CAPITOL/EMI

UNA STPROIA SEMPLICE
SUGAR/WARNER

Negramaro

6 TAKE ME HOME One Direction
5,906ONY MUSH

4 LIVE KOM 011. THE COMPLETE EDITION Vasco Rossi
CAPITOL/EM

L 'ULTIMA THULE Francesco Guccini
CAPITOL/CM

INEDITO
ATLANTIC/WARNER

Laura Pausini

ADRIANOLIVE
CLAN CELENTANO/UNIVERSAL

Adriano Celentano

BRAZIL
ALBUMS

TITLE
IMPRINT/LABEL

Artist

AGAPE AMOR DIVINO
SONY MUSIC

Padre Marcelo Rossi

4 CARROSSEL: VOLUME 2
BUILDING

Various Artists

2 SAMBAS DE ENREDO 2013 Diversos
UNIVERSAL

3 TAKE ME HOME One Direction
MCO/COLUMBIA/SOM MUM

7 A NORA E AGORA Jorge & Mateus
son TYRE

ESTOU AQUI Padre Fabio de Melo
SONY MUSIC

MEUS ENCANTOS Paula Fernandes
UNIVERSAL

AO VIVO: EM JERUSALEM Roberto Carlos
SONY MUSIC

9 REDEESCOBRIR
UNIVERSAL

Maria Rita

to 21
MT/COLUMBIA

Adele

SWEDEN

TITLE
IMPRINT/LABEL

Artist

W HERE ARE WE NOW?
/150/COLUM9

EN APA SOM LIKNAR DIG
EVA/E1A1

ASTROLOGEN
EVA/EMI

David Bowie

Darin

Darin

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

UNCOVER
TFNMNIVERSAL

Zara Larsson

GANGNAM STYLE PSY
VG/SCHOOL BOY/RFPUBL IC/ISLAND

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOP5

HANDERNA MOT HIMLEN Petra Marklund
RAMA/FAMILY TREE

DON'T YOU WORRY CHILD Swedish House Mafia Featuring John Martin
NM/VIRGIN

BECAUSE WE CAN Bon Jovi
ISLAND

GREECE
ALBUMS

TITLE
IMPRINT/LABEL

ENNOEITAI
MINOS/EMI

COMPILED M MTAIMI

Artist

Nikos Oikonomopoulos

3 ALKOOLIKES 01 NVHTES Pantelis Pantelides
MINOS/EMI

1TRIPLA
MINOS/EMI

Haris Alexiou

4 MINOS 2013
MINOS/EMI

Various Artists

6 ALL THE TIME Various Artists
MINOS/EMI

THE BRIGHT SIDE OF THE ROAD Various Artists
MINOS/FM

MASSIVE HITS 2013 Various Artists
UNIVERSAL

TAFTOTITA Stelios Rokkos
MINOS/EMI

9 SOU HROSTAO AKOMA ENA KLAMAPeggy Zina
MINOS/EMI

TAKE ME HOME One Direction
SYGO/SONV MUSIC

CONCERT GROSSES

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

18

20

21

22

23

24

25

26

27

28

29

30

32

33

34

35

GROSS
PER TICKET PELEE)

ARTIST
VENUE

CATE

$4,594,270 PHISH
500/860 DROWNS SQUARE GARDEN. NEW YORK

D EC. 2.31

$3,164,760 ANDRE RIEU
It1969210 M ARENA, BIRMINGHAM, U.K.

$105.68/$64.7S DEL.1880

$3,077,700 ANDRE RIEU
1C1,003.140) 02 ARENA, LONDON

905.55/964.60 DEC. 017

ATTENDANCE PROMPT ER

MPACITTI

73,930 LIVE NATION

FOUR SELLOUTS

26,686 ANDRE RIEU PRODUCTIONS

29,700 THREE SHOWS

06911 ANDRE WEI PRODUCTIONS

28,000 TWO SNOWS

$2,501,820 MARIAM CAREY, NICK CANNON, ANDREW DE SILVA
110300.86 AUSTRAL, LPHONES ARENA, SVONM 13,371 RETFAR ENTERTAINMENT, UAE PRESENTS

$260.63/$103.63 IAN 3 SELLOUT

114,51. WISIN Y VANDEL & JENNIFER LOPEZ
COLISEO DE PUERTO RICO HATO REY. PUERTO RICO 22,1136

D EC. 2182 25,126 TWO SHOWS

NO LIMIT ENTERTAINMENT, PACO LOPEZ

$1,901,010 ANDRE RIEU
131,178,635) MANCHESTER ARENA, MANGIEST.
905.13560.50 DEC.1344

16.501 ANDRE MU PRODUCTIONS
19000 TWO SHOWS

$1,680,220 CELINE DION
9353/$175/8140/$55 ME COLOSSEUM AT CAESARS PALACE, LAS VEGAS

IAN. 0.12.13
10,476 CONWRISMSTAFG MEWS. FRINDARANNT

11.3/36 THREE SHOWS

$1,670,880 ANDRE RIEU
1612910601 02. DUBLIN 16804 ANDRE RIEU PRODUCTIONS

$122.06/$58.24 DEC. 800 16.812190 SHOWS

$1,668,920 ANDRE RIEU
131,0391451 SCOTTISH EXHIBITION& CONFERENCE CENTRE, GLASGOW 19428 ANDRE RIEL1 PRODUCTIONS

6144.78/164.35 MC. 712 16,728 TWO SHOWS

$1,631,685 NEW YORK COMEDY FESTIVAL: KEVIN HART
6200/936/$65 MADISON SQUARE GARDEN, NEW YORK 24801 CAROLINE'S MTERTAIIIMEM

NOV 10 29587 NM SHOWS

$1,546,870 FURTHUR
44045440,155 BEL GRAHAM CIVTC AUDITORIUM. SAN FRANCISCO

DEC. 20,31

23338 ANOMM PLANET ENTRTAINMEW
THREE SELLOUTS

$1,255,394 MIGUEL BOSE
13,162810 PESOS) AUPTORIO NACIONAL MEXICO CM'

6130.66 NON 8

9608
SELLOUT

$1,176,670 ANDRE RIEU
1E801,239 LAMBS ARENA, COLOGNE, GERMANY

806.38/44025 TM. 18
13.009 MORE RIEU PRODUCTIONS, ROLANON

18,0001000 MOWS TEMAIE KONZERTVERANSTALTUNGE

$1,131,210 AIDA NIGHT OF THE PROMS: ANASTACIA, NATURALLY 7
18874.0041 02 WORLD. HAMBURG 18.314 FUNKE MEDIA

$02.03850.28 DEC. 8.0 19850.0 SHOVES

$1,107,371 LADY GAGA, THE DARKNESS, LADY STARLIGHT
14.038,735,000 GUARA JOCKEY CLUB, ASUNCION. PARAGUAY 36,481 UEMIMUMR WM LA M
NIES, 9403.60/940.36 NOV 06 SELLOUT Tam TOR FOLATIMMOR 143

$1,069,192 LEONARD COHEN
19.003.025 CANAENAID ROGERS ARENA. VANCOUVER

$247.24/918.43 NOV.12
8.628
SELLOUT

CONCERTS WEST/AEG LIVE

$1,065,285 NEIL YOUNG & CRAZY HORSE, LOS LOBOS, THE SADIES
19.065.17B CANADIAN), SCOTIA BANK SADDLEDOME, CALGARY 10.367 LIVE NATION GLOBAL TOURING

8183.02/91750 NON 13 SELLOUT

$1,060,067ZAC BROWN BAND, LEVI LOWREY
MADISON SQUARE GARDEN, NEW YORK 13.44.4

NOV.17 SELLOUT

LIVE NATION

$1,057,670 ANDRE RIEU
IMMALS) METRO RADIO ARENA, NEWCASTLE. U.K.

$106.196.60.61 DEC.16

SOOT ANDRE RIEU PRODUCTIONS

$1,053,730 JENNIFER LOPEZ, KATE ALEXA
16970.642 AUSTRALIAN, BRISBANE ENTERTAINMENT CENTRE, BRISBANE 5.773

4636.69610948 MC.18 UMW
FRONTIER TOURING CO.

$1,042,608 NEIL YOUNG & CRAZY HORSE, PATTI SMITH, EVEREST
$35090/654.50 TO GARDEN, BOSTON 10,30 LIVE NATION GLOBAL TOURING

NOV. 26 SELLOUT

$1,015,154 JUSTIN BIEBER, CARLY RAE JEPSEN
186/53080 PEPSI CAMEO DENVER 13.620

WM 7 SELLOLD

AEG LIVE

$1,014,769 AEROSMITH, CHEAP TRICK
11144.50/$9150/ MADISON SQUARE GARDEN, NEW YORK

%MO/WM NOV. 20
LIVE NATION

$1,007,579 JUSTIN BIEBER, CARLY RAE JEPSEN
$30.91/$3050 ENERMSOLUT1ONS ARENA. SALT LAKE E1TV 14,693

IAN. 5 SELLOUT

AEG LIVE

$993,107 THE BLACK KEYS
11329$298/$175/600 ME 10100. NANO ROCK HOTEL, LAS VEGAS 7,237 CONCERTS MST/AFG LIVE

D EC. 3031 8,020 TWO SHOWS

$985,153 JUSTIN BIEBER, CARLY RAE JEPSEN
1170.50/$3090 ATST CENTER, MN ANTONIO 14,653

IAN. 12 SELLOUT

PEG LIVE

$974,452 JUSTIN BIEBER, CARLY RAE JEPSEN
57050/530.50 VERINON AMA, NORTH LITTLE ROCK. ARK 14.1340

IAN. 10 SELLOUT

AEG LIVE

$971,482 DIE TOTEN HOSEN, BROILERS
000,000 FRANCS/ HAL L ENSTADION. COMM 10688
81134 DEC. 5 SELLOUT

STARCLICK ENTERTAINMENT

$966,739 THE WHO, VINTAGE TROUBLE
8120.50330.50 ID GARDEN, BOSTON 11,027

NOV.16 12.136

AEG LIVE

$951,849 LEONARD COHEN
$254.50/$18390/ NARCIAVS CENTER, BROOKLYN, HY

840.50/620.50 DEC. 20

0,540
SCUM"

CONCERTS WEST/AEG OVF

nSs!.:026 NEIL YOUNG & CRAZY HORSE, PATTI SMITH, EVEREST
WELLS FARGO CENTER, PHILADELPHIA 10.137 LIVE NATION GLOBAL TOURING

NOV. 20 SELLOUT

$950,168 KEVIN HART
TA885/$35 PHILI ATLAN

DEC. 1PS

MEM. 13806
SELLOUT

LIVE NATION

$930,461s. THE WHO, VINTAGE TROUBLE
PRUDENTIAL CENTER.NEWARK. HA 10036
D RUDE 11.400

$925,944 NEIL YOUNG & CRAZY HORSE, PATTI SMITH, EVEREST
S253.50453.50 BARU/6,5E01TM. BROOKLYN, N.Y. 12.656 LIVE NATION GLOBAL TOURING

D EC. 3 SELLOUT

$925,390 DIE TOTEN HOSEN, ROYAL REPUBLIC
1E713.8833 02 WORLD. XAMBLIRG 23.440 BLINDFISN PROMOTION

$5133$50.55 NON 2788 24.380 TWO MOWS

A Phish
Story
Phish spent the summer
months of 2012 playing outdoor
amphitheaters during its tour
through U.S. cities, but the jam
band ended the year with Its
annual string of concerts at
Madison Square Garden in New
York leading up to New Year's Eve.
The group played four consecutive
nights beginning Dec. 28 and
earns this week's No.1 Boxscore
ranking with the $4.6 million
gross. Live Nation produced the
four -show run with a combined
total of 73,569 tickets sold for all
performances. 2012 marked the
third year in a row that Phish has
wrapped the year at the famed
Manhattan arena with sold -out
concerts. Attendance was down
slightly from the previous year's
four -show stint that drew slightly
more than 75,000 fans, but with
a slight hike in ticket prices in
2012, the gross ended up higher by
about $200,000.

In San Francisco another jam
band rang in the new year with
packed crowds for the final three
nights of 2012 as 23,338 fans filled
the Bill Graham Civic Auditorium
to see the band Furthur led by
former Grateful Dead members
Bob Weir and Phil Lesh. Furthur
charts at No.11 with a gross of $1.5
million from its three -night run
produced by Bay Area promoter
Another Planet Entertainment. The
Black Keys also land among the
top -grossing concerts of the week,
earning the No.25 ranking from
its New Year's EVe double -show
appearance in Las Vegas. The rock
duo played at the Joint, the 4,000.
seat concert venue at the Hard
Rock Hotel, selling a total 057,237
tickets for both nights.

Another notable New Year's
Eve concert that was reported to
Billboard but isn't on the chart
is the sold -out co -headlining
performance by Coldplay and lay -2
at Brooklyn's Barclays Center that
drew more than 16,000 fans. It
grossed more than $2.8 million
and charted at No. 9 in last week's
Issue. -Bob Allen

Data for week of 01.26.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data co
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This Week's Trend Report:

Biggest Hot 100
Airplay Movers
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CALVIN HARRIS
This Week:28
Last Week: 31
2 Wks Ago: 38
With the song's 24-20
ascension on the Billboard
Hot 100, Calvin Harris has
now reached the top 10 on
that list with all four of his
chart entries as an artist (all
occurring within the past 15
months). He hit No.1 with a
featured listing on Rihanna's
"We Found Love:No.12 with
"Feel So Close' and No.17
with "Let's Go- (feat. Ne-Yo).

TRINIDAD JAMES
This Week: 53
Last Week: 64
2 Wks Ago: 70
New Island Def Jam sig nee
Trinidad James steps up
the Hot 100 Airplay chart
with his debut effort while
holding down a top 10 slot
for a second week on R&B/
Hip -Hop Airplay (10-81.
On the sales side, 'All Gold
Everything" shifts 39,000
downloads (up 17%), arriving
at 170,000 total since its
release.
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C'MON
Ke$ha
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MAROON 5
This Week: 27
Last Week: 33
2 Wks Ago: 40
Maroon Ss Overexposed
passed 1 million units last
week (it now stands at 1.04
mi I lion). The set's third
single shows a sharp spike
on the Hot 100 Airplay
ranking as it bids to follow
the two prior releases
("Payphone,' "One More
Night') to No.1, where they
spent a cumulative
14 weeks.
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O
KESHA
This Week:36
Last Week: 57
2 Wks Ago: -
Ke$haS follow-up to the No.
2 Hot 100 hit "Die Young"
continues its rise on Hot 100
Airplay, increasing by 28%
to 33 million impressions,
according to Nielsen BDS.
On the Hot 100, "C'mon"
posts an even healthier 37.5%
increase enhanced by a
66% spike in downloads Its
42,000), according to Nielsen
SoundScan.

THE TOP % GAINERS OF

THE WEEK THAT HAVE
ALSO GAINED IN EACH OF
THE PREVIOUS TWO WEEKS.

KEY TO GENRE
DANCE/ELECTRONIC

HOW TO READ THIS GRAPHIC

PERCENTAGE
CHANGE THIS
WEEK

PERCENTAGE
CHANGE ONE
WEEK AGO

PERCENTAGE
CHANGE TWO
WEEKS AGO

tt.

GARY ALLAN
This Week: 25
Last Week: 32
2 Wks Ago: 41
Veteran country singer Gary
Allan (he's been a country
chart staple since 1996) has
his biggest Hot 100 Airplay hit
to date and reaches the top
five of Country Airplay (6-3) for
the first time since "Watching
Airplanes" peaked at No.2 in
2008.0n the airplay/sales/
streaming/hybrid Hot Country
Songs, "Every Storm (Runs
Out of Rain)" rises 5-4.
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ALAN MELTZER The Life & Death Of An
Indie Empire Builder MACKLEMORE &
RYAN LEWIS Why Is The No. I Rap Song
Not On Hip -Hop Radio? CES WRAP
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billboard.com/ipad

AVAILABLE FREE TO
CURRENT BILLBOARD
SUBSCRIBERS

1.1 Available on the

App Store

iPad is a trademark of Apple Inc.,
registered in the U.S. and other
countries. App Store is a service
mark of Apple Inc.

the best in music just got better.
introducing the NEW Billboard magazine iPad edition
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