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T.l. lost fans (and sponsors) when he went to
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CLEAR VISION

DIGITAL BY JOHN PAUL TITLOW

Tuning In To SoundCloud

Berlin-based startup rolls out a new radio-like experience as it partners
with broadcasters like public radio

oundCloud wants to be
your new favorite radio
station.

The social audio platform
might seem an unlikely can-
didate for such a thing, but the
company is extending its focus
and staking out its role in the
future of an age-old medium.

In a space already domi-
nated by Pandora, Spotify and
Clear Channel’s iHeartRadio
app, SoundCloud is partnering
with terrestrial radio stations
and launching a redesign that
allows for continuous playback
of audio.

SoundCloud might not brand
itself as an alternative to radio,
but the company sees itself as
a part of the medium’s future.
The Berlin-based startup got
its start as a platform designed
to help musicians share tracks
among one another and to a
lesser extent, collaborate online.

Five years, more than 20 mil-
lion users and several million
dollars in venture capital later,
SoundCloud is establishing it-
self as a sort of “YouTube for
audio.” Through its open appli-
cation programming interface,
third-party integrations and
easy-to-use audio-hosting fea-
tures, SoundCloud has been
slowly weaving itself through-
out the Web.

Having flourished into a
dominant player in Web-based
audio, the company is now ex-
tending its focus to the product’s
future, which will start to look a
lot more radio-like. SoundCloud
Next, the new, more social itera-
tion of its Web interface, is ex-
pected to come out of private
beta before the end of the year,

6 | BILLBOARD |

according to the company.
The relaunched platform
will come with all the visual
enhancements and extra so-
cial sharing one might expect,
but it introduces a feature with

much more long-term poten-
tial: continuous playback. It’s
not a full-blown Internet radio
feature fueled by some complex
algorithm, but rather plays back
tracks in a given playlist or from
a particular user’s stream. It's
a seemingly minor detail, but
by streaming audioclips back to
back without user intervention,

SoundCloud becomes more of

a “lean back” listening experi-
ence. Just like radio.
Meanwhile, a growing
amount of audio-editing soft-
ware is shipping with a Sound-
Cloud upload option built right
in. A handful of new, often ex-
perimental integrations comes
out of each Music Hack Day,
when developers take a variety
of digital music platforms, con-
tent and software development
tools; mash them up; and create
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FRIENDLY SQUEEZE

something new. It's now a globe-
spanning tradition co-founded
by none other than SoundCloud
VP of business development
Dave Haynes.

Just as it has formally part-
nered with labels and artists for
music content, SoundCloud is
now getting serious about forg-
ing relationships with public
radio providers and radio sta-
tions. This summer, the com-
pany hired former WNYC pro-
ducer Jim Colgan to help oversee
relationships with media con-
tent providers.

The platform is now home
to popular shows like “99% In-
visible With Roman Mars” as
well as a growing list of NPR-
affiliated programs like “Ra-
dioLab” and “Fresh Air.” Most
recently, “On Air With Ryan
Seacrest” joined the fray, using
SoundCloud to publish new
episodes online and engage
with listeners in a way that
wasn't possible before.

SoundCloud started out as
a hub for musicians, DJs and
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ON THE BLOCK

remix artists—and it remains
so—but it's also proved to be a
natural destination for another
group of content creators: broad-
casters. From the outset, this
included podcasters and some
under-the-radar radio personali-
ties, but has grown to include
more established programs over
time, which turn to SoundCloud
as a means of hosting and em-
bedding past episodes and clips.
It’s a use case that sprung up
entirely on its own, but one that
the company was quick to notice
and ultimately encourage.
“We're so creator-focused that
these conversations come nat-
urally,” says SoundCloud head
of audio Manolo Espinosa, who
helps forge the company’s rela-
tionships with broadcasters and
other media outlets. Those part-
nerships often help drive Sound-
Cloud’s product development,
as media outlets make feature
requests. The latest update to

GO FOR THE GOLD

HAYNES and JIM
COLGAN (from left)

SoundCloud’s mobile apps,
for example, included onboard
sound-editing features long de-
sired by radio journalists.

The SoundCloud experi-
ence may be growing in a more
radio-like direction, but it still
has some glaring differences
from terrestrial broadcasters.
For one, it’s not live. That’s a
huge distinction, but it’s one
that Espinosa sees as offering
a unique advantage: the abil-
ity to share.

“It’s very difficult to share
something that’s live,” Espinosa
says. “I've never had anybody
roll down their car window and
say, ‘You've got to listen to this
thing that’s on the radio.” On-
line, that changes. Sharing is
part of the fabric of the Web
and integrations with Face-
book, Twitter, Pinterest and
Tumblr make sharing clips
from SoundCloud a nearly ef-
fortless process. e

MOBILE: For 24/7 news and analysis on your cellphone or
L mobile device go to: mobile.billboard.biz.

>>>BON JOVI
ANNOUNCES
2013 TOUR

Bon Jovi’s Because
We Can tour will hit
the road in Febru-
ary with recession-
friendly prices. The
group’s upcoming
dates will feature
seven price tiers in
most markets, in-
cluding more than
1,000 tickets priced
at $19.50 before ser-
vice fees in every city.
This will be the fourth
consecutive Bon Jovi
tour promoted by
AEG Live. The band’s
last tour, the Circle, in
2010-11, grossed $265
million, according to
Billboard Boxscore.

>>>SWEDISH
STARTUP
RADICAL.FM
TAKES AIM AT
SPOTIFY

Sweden, the country
that brought the world
Spotify, is spawning
another free on-
demand music service
in Radical.fm. The
Stockholm-based
company, which
launched last year

as aradio streaming
service in Sweden, has
added an unlimited
on-demand and cu-
rated streaming radio
service that’s not only
free, but also ad-free.
The for-profit startup
will open up its entire
service for free,

but wants users to
donate money.

>>>AC/DC
FINALLY JOINS
ITUNES

Just a few weeks

after longtime digital
holdout Kid Rock an-
nounced that his new
album will be available
on iTunes, another has
made the move: AC/
DC’s entire catalog is
now available digitally,
exclusively through
the iTunes store. The
catalog includes 16
studio albums, four
live LPs, three compi-
lations and two
career-spanning
boxed sets. Garth
Brooks remains the
only superstar act
whose music isn’t yet
available on iTunes.

Reporting by Alex
Pham, Ray Waddell
and Billboard staff.
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LLATIN BY LEILA COBO

Making
Radio Pay

Top Latin acts are increasingly handling their
own radio promotion, and it’s paying off

cardo Arjona did something he
hadn’t done in 12 years: He per-
formed at a radio festival.

Notoriously averse to such events,
Arjona had long turned them down
because he felt the equation was lop-
sided. “Because the artists have to do
everything, don’t they? Radio promo-
tion, radio shows, 25 meet-and-greets,”
he says wryly.

But last year, the Latin pop star
went indie, releasing his latest album
on his own label and financing his
own marketing and promotion. Sud-
denly, the benefits of doing radio fes-
tivals were clear.

While Arjona is a rarity as a major
Latin star who releases music indepen-
dently, he’s part of a growing number
of Latin acts—signed both to indies
and majors—that have taken the reins
of their own radio promotion, hiring
independent firms to work their sin-
gles and market their music to comple-
ment what the label does.

The trend is similar to what Bill-
board reported happening in country
music (Billboard.biz, Sept. 10), where
an increasing number of management
companies have in-house promotion
representatives who augment the ef-
forts of the artists’ labels.

In Latin music, however, the prac-
tice has accelerated noticeably in the
pastyear as the genre’s sales have con-
tinued to dip and label budgets have
shrunk with them. In addition, in
an increasingly singles-driven mar-
ketplace, artists that once promoted
two or three singles to radio are now
working five, six or seven, and the cost
of promoting that music goes way be-
yond the return on investment for a
Latin label.

The trend is obvious on Billboard’s
Hot Latin Songs chart. In 2009, 20
songs hit No. 1 on the chart. Only three
of those belonged to artists signed to
independent labels and at most two of
those records received a boost from in-
dependent promotion and marketing
paid for by artists themselves.

In contrast, so far this year there
have been 26 No. 1s of which eight be-
long to indie artists (including Daddy
Yankee, who's signed to Capitol Latin
through his El Cartel Records). Most
dramatic, though, 11 of those No. 1s—
whether they were indie artists or acts
signed to majors—had promotional

I n September, Latin pop star Ri-

boosts from independent promotion/
marketing companies.

“My company surged at the time
the labels were cutting back,” says
Gabriel Buitrago, whose Summa
Marketing & Entertainment in
some fashion worked the majority
of those No. 1s, including songs by
Arjona, Don Omar, Wisin & Yandel
and Pitbull. Launched 15 months ago,
Summa has had 17 No. 1s since, an
impressive record. But beyond merely
providing promotional services,
Summa bills itself as a full-service
company that also offers services like
digital marketing, publicity, concert
bookings and even management.

Buitrago, formerly national direc-
tor of promotions for Universal Music
Latino/Machete Music, isn’t alone in
his endeavors.

Multiple companies now offer both
promotion and marketing services
to Latin artists, including LP Promo-
tions, the company headed by David
LaPointe whose clients include N'Klabe
and Charlie Cruz; George Major’s Pro-
movision Music Group; and Hamilton
Caucayo’s Crossover Promotions.

“As sales have gone down, major la-
bels have cut their personnel and their
budgets, and as they cut that down, the
service they offer the artists obviously
shrinks,” says Al Zamora, a longtime
independent promoter who founded
Latin Hits Entertainment with Javier
Huerres four years ago.

“The kind of service we offer is the
kind of service a label would have of-
fered as far as acquiring the radio air-
play, the TV shows necessary for an
artist, the overall marketing function
of alabel,” says Zamora, who handles
all music on indie Top Stop, including
Prince Royce and Leslie Grace. “If you
go back two years ago, record compa-
nies had five or six record promoters.
Now, they’ve shrunk but the rosters re-
main the same. And these artists want
a little bit more personal attention.”

Carlos Perez, formerly VP of pro-
motion for Sony, launched the 360
Group when he left the label as an
extension of his wife’s public rela-
tions company. His clients include
Gloria Estefan and Charlie Zaa, who
are both independent (although Este-
fan is distributed through Universal).
“We help not only with the promo-
tion end but also with the marketing,”
Perez says. “And it’s very pinpointed.

For example, radio wasn’t receptive to
Charlie Zaa so we went to TV. It’s like
tailor-making a suit.”

Equally important, Buitrago says, is
that “the agenda of the artists is not al-
ways the same as the agenda of the label.
The labels sometimes have 360 deals,
they have priorities. But the livelihood
of the artist is having singles on rota-
tion, records playing. If they don't have
singles playing, their business suffers.”

It used to be that radio was the pri-
mary promotional vehicle for an album,
and that radio airplay yielded sales. But
when sales in general began to fall, and
when sales of Latin albums—increas-
ingly devoid of points of sale—began
to decline even more than the average,
labels started to question the rationale
of investing huge sums of money for a
promotional vehicle that no longer could
provide a return on investment.

However, this doesn’t mean that
Latin labels have stopped promot-
ing their artists on radio. They're just
being more judicious and strategic in
how they do it.

This week, for example, Univision
Radio announced world premieres of

new singles by Wisin & Yandel and
newcomer Leslie Grace on the Enrique
Santos show, which is syndicated na-
tionwide, on 12 stations in 10 markets,
including New York and Puerto Rico.
Earlier this year, Universal arranged a
similar premiere for Alejandro Sanz’s
“No Me Compares.”

Having this sort of wide impact is rel-
atively new in Latin music, where radio
formats are notoriously disparate and
differ widely from region to region. But
the trend is expected to grow, and labels
will play an increasingly bigger role.

Regardless of how much labels are
vested in an artist, however, many man-
agers like having control of singles and
their promotional cycles.

“With a big label, the time of the de-
cision factor is too much,” says Robert
Fernandez, Pitbull’s business partner
and head of his 305 Records, which also
uses Buitrago’s Summa. “So Pit hires
his own team, we do our own video,
he’s the brand, it’s his career. It helps
us move.”

The price of having an independent
promotion/marketing firm varies
widely, and by some accounts can range

Summa’s GABRIEL
BUITRAGO (left) with
PITBULL, whose label
305 Records has used

Summa to promote

songs to radio.

from $25,000 to $75,000 per project.

But managers say it provides a return
on investment, particularly for tropical
and urban acts whose bookings often
hinge on the success of a single track.

“You get ASCAP money, you get pub-
lishing money, the brands still look at
Billboard to see who’s No. 1, and it gives
us credibility,” says Edgar Andino, who
manages Wisin & Yandel and is now
working with Buitrago on the duo’s
new single.

While one would think that man-
agement would resent having to pay
for radio promotion, all managers who
spoke to Billboard consider it an oppor-
tunity to control record promotion and
ultimately work together with the label
for better results.

“Labels were forced to minimize the
investment on the artist overall and art-
ists had to take matters in their own
hands and work with their own teams,”
Don Omar manager Adam Torres says.

Paying out of his own pocket, Torres
adds, “doesn’t bother me. You know
why? Because again, I just think it's
better to wind up having some kind
of control.” .o

Summa All Parts

Gabriel Buitrago on his company’s success

Among the companies that provide marketing and
promotion services for Latin music, Gabriel Buitrago’s
Summa stands out as the one with the most No. 1s on
the chart. Buitrago was hired by management to help
work this week’s No.10on Billboard’s Latin Airplay chart,
Enrique Iglesias’ “Finally Found You.”

Why is a company like yours necessary, even when
an artist is signed to a label?

When an artist has a new single, we follow it, we take it
to the top of the chart and the artist does great in every
sense. But the label benefits from the sales, so it doesn’t
make sense to invest a big amount of money for the kind
of digital sales Latin radio generates. With our company
the artist has all the control. We give them ideas, plans
that they can execute. And we give them 100% atten-

tion. We schedule our projects according to what the
artist needs. We don’t have an agenda other than get-
ting them the best possible play.

Do the labels feel you encroach on their business?
Only one time has the label said, “We don’t want to do
this right now.” 'm working for my artists, and there’s no
reason for the label to complain if we’re doing our job.
When | get that No.1it doesn’t say “Gabriel Buitrago” or
“Summa.” It says “Sony,” “Universal.”

Do you make deals with the labels directly?

There are very few labels that have hired me. When
that happens | work with the label and the artist. But
now the artists are more involved than ever. They want
to know how this is going to happen, the timeline,
the process. As an independent company we sit with
the artist and make a plan. Sometimes we help them
decide what single works best. Our job is to provide
information. —LC
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Music BizPushes
Back On‘Copyleft’

The specter of more liberal copyright law comes into view
despite Republican group’s reversal on policy proposal

ven though a caucus of

E Republican congress-

men reversed itselfand

pulled down a policy brief urg-

ing a radical reset of copyright

law within 24 hours of its post-

ing, some see this incident as

showing momentum favoring

amuch more liberal “copyleft”
position on the issue.

When the brief was first
posted, it was the digerati
dream that appeared too
good to be true. The brief, au-
thored by Derek S. Khanna,
and posted on the Republican
Study Committee (RSC) site on
Nov. 16, suggested truncating
copyright to 46 years from the
current term of life of author
plus 70 years. It also imposed
a heavy disincentive penalty
tax that would have made it
prohibitive to file for the last

10-year renewal and in effect
shortening life of copyright to
36 years.

The proposal was imme-
diately applauded by digital
advocates and copyleft-lean-
ing organizations like Public
Knowledge and even Califor-
nian Rep. Darrell Issa tweeted
that the briefis a “very interest-
ing copyright reform proposal.”

The entertainment industry
has lobbied hard against legis-
lative moves to make copyright
and piracy laws more liberal
while Silicon Valley technol-
ogy companies like Google
and others have successfully
pushed back against more ag-
gressive attempts to tighten pi-
racy laws like the Stop Online
Piracy Act (SOPA) from earlier
this year.

The push to cut back on the

length of copyright terms has
always been a sensitive one.
Within 24 hours of the Re-
publican post, it was pulled
down amid accusations that
the committee caved to pres-
sure from the movie and
music industries.

But according to RSC com-
munications director Brian
Straessle, “On issues where
there are several different per-
spectives among our members,
our policy briefs should reflect
that. This policy brief pre-
sented one view among conser-
vatives on U.S. copyright law.
Due to an oversight in our re-
view process, it did not account
for the full range of perspec-
tives among our members. It
was removed from the website
to address that concern.”

A Republican congressional
brief suggested truncating
copyright to 46 years from
the current term of life of
author plus 70 years.

Billboard that the organization
hadn’t asked for the brief to be
removed from the RSC website,
but it appreciates that the RSC
clarified that the policy brief
didn’t meet the organization’s
own review standards.
“Appropriately, it appears the
author is now distributing the
work personally so that those
who are interested may still
have access to it, and that it is
no longer erroneously being
represented as an RSC view,”
RIAA senior VP Mitch Gla-
zier said in a statement. “De-
bate is important. So is appro-

appreciate that there are many
thoughtful perspectives on en-
suring that the copyright laws
adequately protect creativity
and culture while fostering in-
novation, and we look forward
to an ongoing dynamic dia-
logue about these vital issues
... We urge all those with views
to similarly join in a healthy dis-
cussion that will benefit indus-
try and the public.”

National Music Publishers’
Assn. director David Israel-
ite disagrees that the incident
shows that momentum is mov-
ing in favor of those who want

“The initial war for digital
and music was about whether
there are any rules or not,”
he recalls. “Then the argu-
ment was about, ‘Was steal-
ing justified?””

He says the current argu-
ment and the fight with Pan-
dora on how much it should
pay is a sign of success for the
music industry. “Before, we
were fighting with Napster and
Kazaa as to whether their mod-
els were legal,” he says. “The
battleground has shifted from
whether any rights exist to ar-
guing over proper valuation. [

An RIAA representative tells

priate attribution of views. We

to blunt copyright.

see this as progress.” .

Good Karma

Pharrell Williams’ media brand Karmaloop flirted with plans

to be a cable network but is now Web-focused

Pharrell Williams has many titles to his
name—producer, singer, songwriter,
entrepreneur, fashion designer. But
there was a brief period in late 2011
where he almost added “cable network
chief” to his résumé.

Karmaloop, an R&B/hip-hop enter-
tainment and e-commerce company
that will do $200 million in revenue in
2012, was in advanced talks with major

cable operators, including Comcast, to
turn Karmaloop.com’s vast library of
lifestyle and music content into a 24-
hour network.

“It was a real project for a year-and-
a-half;” Karmaloop CEO Greg Selkoe
says, noting that the company had
raised $70 million to get the cable
network off the ground to cover mar-
keting and production costs. “There

8 | BILLBOARD |
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was paperwork going back and forth
but we never got to the point where
we signed a carriage deal. If Oprah
Winfrey’s network can’t do well with
$600 million, imagine what we can
do with $70 million, which is a drop
in the bucket.”

Indeed, the cable network landscape
has become increasingly hard to crack,
with Winfrey’s OWN failing to pro-
duce significant ratings in its first 18
months of launch and Mark Cuban
recently rebranding his struggling
HDNet as AXS TV, a new live-music-
centric network created in partnership
with Ryan Seacrest that launched in
September. “These cable networks are
like massive battleships that can barely
turn,” Selkoe says. “They have people
that are creative and forward-thinking,
but when they have to actually start
doing stuff the people at the top of
the flagpole say, ‘That’s not how we
do things.”

Instead, Karmaloop is turning its at-
tention to Karmaloop Media, the newly
launched production arm of the com-
pany that will specialize in creating
original content for the site and pro-
viding full-service music videos for art-

ists. Flo Rida (with Lil Wayne), Diplo,
Lupe Fiasco, A$AP Rocky and the
Naked and Famous are among the
acts that have filmed their videos in
recent months using Karmaloop re-
sources and, on occasion, wearing prod-
ucts from Karmaloop retail partners.

ton and RVCA sell clothes—just don’t
call it an “infomercial.”

“There’s a lot of imitations, a lot of
really fancy gimmicks, a lot of infomer-
cial sound bites out there,” Williams
says, “but when you get that stuff in
the mail you understand the difference

“With the music in-
dustry not having the
funds to make these
videos, we can mone-
tize those funds in sev-
eral ways,” Selkoe says of
the product placement
strategy. “We can even
sometimes barter expo-
sure for Karmaloop to

With
The Brand

between people who be-
lieve and those who are
just gimmicks. I'm very
happy to be part of the
Karmaloop team.”

And with an aver-
age online audience
of more than 580,000
unique visitors coming
to Karmaloop.com, ac-

pay for the videos. Like
[for] Bad Rabbits, we shot a video with
them and they agreed to shout us out
on the road. They're a heavily touring
band who shout out Karmaloop at every
show. There are lots of ways we can le-
verage our assets to do things in a way
that’s unique and creative.”

The renewed focus on building on-
line content allows Williams to concen-
trate on his role as Karmaloop’s creative
director, a title he added in May 2011.
He recently helped singer Maxine Ash-
ley film a video for her latest single
with production values that he calls
“some next-level shit,” and has con-
tributed ideas to other programming
initiatives that will help Karmaloop
continue to make short-form content
that helps brands like Converse, Bur-

cording to Kantar
Media, Selkoe is still hopeful that TV
may yet play a role in the company’s
content model.

“Our thinking was, ‘We’re agnostic
to where our content goes—it wasn’t
in place of what we do online,” he says.
“TV in itself has a lot of value. There’s a
lot of gravitas to the big screen in your
living room and lots of people still have
them. [Comcast] had to let us do that
in a modern way with a huge amount
of Internet presence and interactivity.
They said they would, but that kept
getting peeled back and peeled back
in favor of something that looked more
like a regular cable network. Under
a perfect circumstance it could’ve
worked. It would've evolved as the cable
part went away.” ..
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Here To Stay

Asher Monroe arrives with single Here for You’
ahead of debut album

sher Monroe has been

in the entertainment

business ever since

he booked a gig on

the national tour of
“Beauty and the Beast” when he was
7 years old. But it’s only now, more
than 15 years later, that he’s gearing
up to release his first album.

As the flagship artist signed to
entrepreneur Diana Jenkins’ music
company D Empire, Monroe has
worked with Sean Kingston, OneRe-
public’s Ryan Tedder and the Ma-
trix on his as-yet-untitled upcoming
debut, due sometime next year.

Recently, Monroe has been in the
studio with Chris Brown, who will be
co-writing a few songs on the album,
he says.

“I definitely think we’re in for not
just one song,” Monroe says. “I have
a lot of tracks that I've already pro-
duced, but if he wants to do more, I'm
not going to say no.”

Drawing inspiration from Stevie Won-
der, Michael Jackson, Queen and Elton
John, Monroe and his team have been
working for two years to craft a selection
of pop-driven tracks that will both show-
case his voice and stick in listeners’ heads.

“All of my songs are very melodic,

very fun and catchy,” Monroe says. “I
always want people leaving my songs
remembering the hook.”

Monroe has already recorded more
than a dozen songs, says co-producer/
co-writer Alon Levitan, who also
works under D Empire to co-man-
age the 24-year-old singer. However,
because those songs were recorded
before Brown was attached to the proj-
ect, most will probably not make it
onto the upcoming album.

“The previous material that we re-
corded was very exploratory to kind
of help him develop his sound,” Levi-
tan says.

Levitan says that Monroe’s newest
single, “Here With You,” has already
started gaining traction at radio since
Monroe has traveled the East Coast and
into Memphis, promoting the single at
radio stations and meeting with PDs.
The song paired him with songwriter/
producer and OneRepublic vocalist Ted-
der, who also penned a second track,
“Eyes on You,” for Monroe’s album.

“Asher is a triple threat,” Tedder
says. “He’s got the voice, the look and
the charisma. Loads of what Simon
Cowell calls ‘the X factor.”

When the pair began recording at
Tedder’s studio, Monroe knew that

Billboard
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LATEST SINGLE
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MIXER
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he wanted to create “a big song.”
And that’s how “Here With You"—
produced by Tedder and Noel Zan-
canella, mixed by Serban Ghenea and
written by Monroe, Levitan, Tedder
and Zancanella—was made.

“I wanted an anthem-feeling, fun-
vibe song that people could blast in
their cars and put their hands up to,”
Monroe says with a laugh.

While D Empire is hoping to have
Monroe’s album out early next year,
there are still a few moving parts that
could affect the release date, Levitan ex-
plains. Before a date is chosen, Mon-
roe’s team is waiting to see how “Here
With You” does at radio. “If things go
our way,” Levitan says, “we hope that the
song can really rise after the holidays.”

They also haven’t decided on a dis-
tributor for the record, although Mon-
roe has been working with Def Jam
senior VP of A&R Bu Thiam.

“We’ve kind of sparked a relation-
ship there, which we're really excited
about,” Levitan says, discussing D
Empire’s plans for the debut. “But
there’s always releasing the album
ourselves, which was our initial plan.”

Through his relationship with D Em-
pire, Monroe is also closely connected
with Jenkins’ other endeavors, includ-
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ing her line of Neuro beverages, Levi-
tan says. The Neuro brand has already
been tied to Monroe’s name through
product placement, and the beverages
can be seen in his videos and promo-
tional images. Neuro was also involved
in Monroe’s most recent tour, which he
co-headlined with several other acts in
20 cities this past spring.

Although he’s yet to release an
album, Monroe has already established
a solid fan base, with 147,000 Facebook
fans, 67,000 Twitter followers and more
than 7 million views on YouTube.

“I'm heavily engrossed in my so-
cial media. I feel like it’s so impor-
tant nowadays to connect directly with
the fans,” Monroe says, stressing the
value of maintaining his own online
accounts. “Maybe that’s why I've had
some of my fans stick around.”

Those fans followed Monroe from
his previous endeavors, most notably
his starring role in the 2009 remake
of “Fame” and his gig as the lead vo-
calist for pop/R&B group V Factory.
“I'm not new to this business,” Mon-
roe says. “I just want people to know
that I've been around.” .

See more about Asher Monroe at
billboard.com/ashermonroe.
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Lending A Hand

Hands That Rock raises funds for charity

in a smart, ‘touchy feely’ way

or those of

you smart

enough to
be among the record-
breaking attendance
at the ninth annual
Billboard Touring
Conference Nov. 8-9
in New York, you
might have won-
dered who those nice
ladies were offering
chair massages front-
of-house and in the
green room. That ef-
fort, particularly en-
joyed by rockers like
Warren Haynes and Mark Farner and soul
powerhouse Tre Williams (who zoned out and
almost had to be dragged off the chair to make
it to his panel), was spearheaded through the
grace of Darcy Lynch and Hands That Rock, a
fund-raising offshoot of her Stage Hands touring
massage therapy business. HTR’s mission is to
bring music programs to underserved commu-
nities throughout the United States.

It’s not really surprising that HTR received a
profile boost this year through Kevin Lyman,
producer of Vans Warped, Country Throw-
down, Mayhem and other tours, and recipient
of the Humanitarian Award at the 2010 Bill-
board Touring Awards. HTR began in earnest
in May on Country Throwdown and was present
on Lyman’s other tours like May-
hem and Uproar, as well as such
events as Bumbershoot in Seattle
and Moogfest in Asheville, N.C.

The for-profit work that Stage
Hands does with touring artists
gave Darcy the leverage to form
nonprofit HTR. “We had a pres-
ence in the industry already be-
cause of the backstage work we do
with celebrities on a global scale,”
Lynch says. “I went to Kevin Lyman with this
idea for Hands That Rock and he said, ‘This is
brilliant. I'll help you out with this.” He’s all about
charitable fund-raising, so he’s been a great part-
ner for us. He purchased these branded tents,
we had our logo trademarked, and he basically
took them on tour with him.”

In its first five months, HTR has worked 35
events, with 400 therapists on the road, total-
ing 118 consecutive days of fund-raising that
netted approximately $15,000. Most of that oc-
curred during a record heat wave (people aren’t
so into massages when they're sweaty, appar-
ently), “but it was still a breakthrough season
for us,” Lynch says.

The profile is growing: HTR will be on the
Afterlife tour next year in Europe, Asia, Austra-
lia and the United States. It’s all indoors, and
Lynch says there will be five therapists at each
show. The majority of the fund-raising done at
concerts and festivals comes from front-of-house
patrons, although they do place a couple of thera-
pists backstage and in VIP areas. Rather than
tour the therapists, Lynch pulls from a network of
700 practitioners worldwide. For a 20,000-capac-
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ity event, HTR might have six therapists on hand.

The way it works is HTR charges a fee (usu-
ally $1 per minute), the therapist keeps 50% and
25%-30% goes to charity. The primary HTR char-
ity is Little Kids Rock, an organization that pro-
vides music education programs to underserved
communities. But HTR will also donate to local
charities, as it has at events like Bumbershoot.

HTR and Stage Hands draw from the same
pool of therapists, but generally Lynch keeps the
two programs separate.

“I don’t have a problem having a therapist
come there early [under Stage Hands], but if
[the artist] is not there for their scheduled mas-
sage, the therapist needs to be allowed to work
[for HTR] until the artist is ready,” Lynch says. In
such cases, the Stage Hands fee
would also go to charity. “The nice
thing about having two organiza-
tions that are similar is it's kind of
the same business model, butin a
different context. So what we do is
manage and coordinate tours and
recruit qualified therapists where
they’re going. Now we just do it
for charity.”

Lynch’s call to action is to get
more people from the artist and touring com-
munity involved with HTR. “We really need to
strengthen our board of directors,” she says. “We
do have some star power on the board—inter-
estingly, we have a lot of drummers, like Kenny
Aronoff [John Mellencamp, Bob Seger]| and
Franklin Vanderbilt from Lenny Kravitz’s band,
but we would like to have more musicians get
involved and create partnerships like with Kevin
Lyman, even if they’re not on our board. We’re
looking for people who want to get involved.”

(As an aside, Lyman is looking for music
memorabilia for a charity auction to benefit the
family of Mitch Lucker, singer for the band Sui-
cide Silence, who died Oct. 31 in a motorcycle
accident, leaving behind a daughter, Kenadee.
Those interested in contributing should contact
Julie Grant at 626-799-7188.)

If music is a universal language, so is a good
massage—and so is philanthropy. Just ask a
soul singer, a classic-rock titan and a rock'n’roll
Iron Man. o

RAY
WADDELL

For 24/7 touring news and analysis,
« see billboard.biz/touring.
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Alliance, AVL Up For Sale

Two music wholesalers, one physical and the other digital,

are on the market, sources say

Iliance Entertainment, the second-largest music whole-
saler in the world, is being shopped by the investment
bankingarm of Guggenheim Partners (which also owns
Billboard parent Prometheus Global Media), according to sources.

Meanwhile, Audio and Video Labs (AVL) Holding, which owns
Disc Maker and CD Baby, is also on the block, shopped by invest-
ment bank Stephens, sources add.

Executives at both Alliance and AVL declined to comment.

Alliance, which had net revenue of $690 million from CD and
DVD wholesaling in 2011, was acquired two years
ago by private equity firms Platinum Entertain-
ment and the Gores Group. At the time, sources
told Billboard that the two firms paid about $85
million for Alliance, putting $25 million in equity
and borrowing the rest from a new revolving credit
account from Wachovia Bank.

Sources suggest that while it has maintained its
top line during the last two years, Alliance has im-
proved earnings before interest, taxes, depreciation
and amortization from about $25 million when it
was acquired to about $39 million last year. For 2012, the com-
pany is projecting EBITDA of $44 million on net revenue of $700
million, sources say.

AVL, owned by a consortium of investors including majority
stakeholder Corinthian Capital, will produce $20.4 million in
EBITDA on sales of $158 million by 2014, according to sources
who have seen the teaser being used to shop the company to suit-
ors. Those sources say that Stephens, an investment bank based
in Little Rock, Ark., is shopping the company.

CD Baby serves as an independent digital and CD distributor
for DIY artists and as such was a logi-
cal acquisition when it was acquired by
AVL, which allowed it to pitch its Disc
Maker and Oasis operations to inde-
pendent acts seeking to manufacture
CDs that needed packaging.

The company also owns Book Baby,
which like CD Baby gets self-published
authors into e-book stores.

Sources say that while Alliance own-
ers are testing the marketplace at the
moment, they're also prepared to con-
tinue to invest in the company if they
can’t get the price they want from an
auction. Likewise, sources suggest that
while AVL is being shopped, if the
owners can’t get the price they want,
they may have to stick it out and pos-
sibly invest further in the business.

Sources say Guggenheim’s invest-
ment banking division is shopping Al-
liance, and it has mainly targeted pri-
vate equity firms. In fact, that auction
is believed to be in its second round.
But others suggest that Anderson
Merchandisers—which is the largest
music wholesaler and racks Walmart,
Best Buy and the Army & Air Force
Exchange Service with music and
DVDs—would be a good fit. Earlier
this year, Anderson acquired the ful-
fillment warehouses of DADC, which
means that it serves as the pipeline for
all CDs and LPs shipped by Sony Music
Entertainment, Universal Music Group
and EMI to all U.S. music retail and
wholesale accounts.

If it acquired Alliance, Anderson
would add accounts like Barnes &
Noble and Kmart, but it would also

ILLUSTRATION BY ALEX NABAUM

ED CHRISTMAN

pick up a direct-to-consumer CD fulfillment business as Alli-

ance performs that role for hundreds of websites and retailers.

Anderson lacks that capability, and it would be a good fit for its

retail clients.

Ironically, some industry insiders suggest CD Baby would
be a good fit for Alliance because it could easily handle the
physical fulfillment of the sales of its independent artists. Al-
liance is already distributing CD Baby’s 5,000 top-selling titles
to traditional merchants. It also could add CD Baby’s digital

distribution capabilities, which isn’'t a bad ability
Ret ail to have nowadays. But what would it do with its
CD manufacturing plant and packaging capabili-
TI' aCK ties? While those businesses are a good fit as now
owned by AVL, the CD Baby accounts probably
can’t sustain the CD manufacturing plant alone.

While Anderson has doubled down by buying
DADC, Alliance’s owners would be doubling down
if they tried to acquire AVL. Instead, brothers Alec
and Tom Gores, who run the Gores Group and
Platinum Entertainment, respectively, clearly would
prefer to cash in their chips while they can show improved profit-
ability instead of making another bet on a company that includes
the CD manufacturing business too.

Other companies that would be a good fit with CD Baby are
TuneCore, which competes directly against CD Baby, and Cin-
ram, the Canadian CD manufacturer that's competing against
DADC to become the industry’s back-room pipeline. Cinram
provides CD manufacturing and shipping for Warner Music
Group, and its acquisition of CD Baby would give it access to
more customers, albeit many smaller ones. .
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Latin Grammys Take Over Vegas

Worldwide stars descend on Sin City for three days celebrating the Latin industry’s stars

exican sibling duo Jesse & Joy were the big

M winners at the 13th annual Latin Grammy

Awards, taking home record and song of

the year (for “Corre”), best contemporary pop vocal
album and best short form music video.

Although the two are veterans in a way—they won
best new artist in 2007—they hadn’t been to the Latin
Grammys since then and brought rare freshness to
an award with few new names.

“This feels like a great comeback,” Jesse said. The
duo, long a Mexican pop fixture, saw its popularity
rise in the past year with “Corre,” a piano ballad that
was featured as the theme of a soap opera.

Other winners at the Nov. 15 awards, which aired
live on Univision from Las Vegas, included Juanes,
who won album of the year and best long form video
for his “MTV Unplugged”; D] collective 3BallMTY, for
best new artist; Juan Luis Guerra, for producer of the
year; and Carla Morrison, for best alternative album
and song. Colombian singer Fonseca took the award
for best tropical fusion album while Los Tucanes de
Tijuana won best nortefio album for 365 Dias.

In a twist, the awards, hosted by actress/singer Lu-
cero and actor Cristian de la Fuente, featured opening
and closing performances by the same artist: Pitbull.

Show ratings dipped from last year, making Univi-
sion the No. 2 network for the night for adults 18-34,
while last year it was No. 1. According to Nielsen, the
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broadcast delivered an audience of nearly 5 million
total viewers ages 2 and older, down from 5.7 million.

Still, the show attracted more Hispanic viewers
than any other broadcast of the evening.

Perhaps as a reflection of how tired Latin audi-
ences have become at seeing the same acts over and
over, sales gains on Billboard’s Top Latin Albums
chart were slight. Not a single performer or winner
moved more than a few hundred more copies than
the week before. Things were slightly better on the
Latin digital songs chart, where Jesse & Joy’s “Corre”
leapt 10-2, selling 4,000 more downloads than the
previous week. Michel Telé, Fonseca, Prince Royce
and Alejandro Sanz all had gains near the 1,000
mark as well.

For those who flew in from many parts of the
globe, the partying started Nov. 13 with Heineken’s
House of Music, which hosted performances through-
out the week from Colombia’s Chocquibtown, Spain’s
La Mala Rodriguez and Mexico’s Jotdog.

Formal Latin Grammy programs began Nov. 14
with an emotional morning ceremony honoring the
Latin Recording Academy'’s Lifetime Achievement
and Trustees Award winners,

This year’s Lifetime Achievement honorees were
Spanish singer/songwriter Luz Casal, Argentine
singer Leo Dan, Mexican singer Daniela Romo,
percussionist Poncho Sanchez, Brazilian singer/

composer Milton Nascimento, Brazilian singer/
guitarist Toquinho and Rita Moreno. Trustees
Awards were given to Spanish flamenco guitarist
Juan Carmona Habichuela and late Puerto Rican
cuatro player Yomo Toro.

In one of the most poignant moments of the cer-
emony, Toro’s wife recalled how the artist had gotten
word of his award just months before his unexpected
death. “Thank you for letting him know while he was
alive and allowing him to appreciate it,” his wife said
tearfully as she collected his Latin Grammy.

That evening, it was on to a rather subdued Person
of the Year ceremony honoring Brazilian icon Caetano
Veloso. The excitement ratched up at BMI's annual
Los Producers charity show benefiting City of Hope,
where top producers and session players formed a
house band with featured guests that included Juanes,
Nelly Furtado and Luis Enrique.

The following evening, after the end of the broad-
cast, Latin Recording Academy CEO Gabriel Abaroa
said that the awards could move to a different city in
2013. But the night still belonged to Vegas, as celebra-
tions continued at multiple after-parties.

Unlike the mainstream Grammys, Latin
Grammy finalists and winners are selected from
music released not only in the United States but
also around the world, predominantly Spain, Latin
America and Portugal. —Leila Cobo




1. A highlight of the Latin Grammy
telecast was guitarists JUANES (left)—
winner for album of the year—and
CARLOS SANTANA, playing together for
the first time.

2. Sony Music Latin managing director
RUBEN LEY VA (left) gave a toast at his
label’s party with senior director of sales
CESAR OCHOA.

g ——T . T

3. Universal Music Latin Entertainment
joined forces with Cosmopolitan en
Espafiol—which was celebrating its
40th anniversary—and sponsor Dunkin’
Donuts for its “Noche de Estrellas”
after-party. Inthe VIP room, a handful of
UMLE acts were having some serious fun.
Lounging are (from left) ALEJANDRO
SANZ, executive ALFREDO GATTICA,
ANTONIO OROZCO, JUANES, DAVID
BISBAL and PABLO ALBORAN.

4. Brazilianicon CAETANO VELOSO
(third from left) was honored as the Latin
Recording Academy’s Person of the Year.
With him as he accepted his award are
(from left) Latin Academy president/CEO
GABRIEL ABAROA, JULIETA VENEGAS,
Latin Recording Academy trustee/
orchestra conductor LUIS COBOS, actress
SONIA BRAGA and Recording Academy
president NEIL PORTNOW.

5.BMI’s Los Producers charity concert
featured acts performing with the “house
band” comprising top Latin producers.
Onthe red carpet, from left: BMI director
of writer relations JOEY MERCADO;
members of Mexican rock band
MODERATTO; Colombian singer DUINA
DEL MAR (in white dress), who performed;

BMI VP of Latin writer/publisher relations
DELIA ORJUELA (in blue dress); and BMI
director of Latin writer/publisher relations
MARISSA LOPEZ.

6.NELLY FURTADO performs in the
intimate setting of BMI’s Los Producers
concert.

7. Universal Music Latin America/
Iberian Peninsula chairman/CEO JESUS
LOPEZ (left) with Spanish star PABLO
ALBORAN, whose new album, Tanto,
bowed at No.10on Spain’s sales chart.

8. RITA MORENO (center) receives
her Trustees Award from Recording
Academy president NEIL PORTNOW
(left) and Grammy-winning sound
engineer GAVIN LURSSEN, who is
working on Moreno’s current show.

9. At Sony Music Latin’s after-party,

two couples celebrate: artist YOTUEL
ROMERO (formerly of rap group Orishas)
and his wife, artist BEATRIZ LUENGO

(on the left), and Sony Music Latin
managing director NIR SEROUSSI and
wife SANDRA. Romero and Luengo will
soon serve as judges on Argentine reality
show “Operacion Triunfo, La Banda.”

10. Brother-and-sister duo JESSE & JOY
celebrate their four Latin Grammy wins.

11. Members of Mexican pop group
Jotdog—JORGE “LA CHIQUIS” AMARO
and MARIA BARRACUDA—attend the
BMI concert.

12. KANY GARCIA performing during the
telecast.
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MATT JONES

HE HUSTLE

T.I. LOST FANS (AND SPONSORS) WHEN HE WENT TO PRISON A

SECOND TIME. SO IN THE I3 MONTHS SINCE HIS RELEASE, THE HIP-HOP
POWER PLAYER HAS BEEN BUSY DIVERSIFYING HIS BUSINESS
(BOOKS, TV, MOVIES) AND MAKING THE ALBUM OF HIS LIFE

By BENJAMIN MEADOWS-INGRAM

N AUG. 31, 2011, Clifford “T.I.” Harris Jr. walked
out of Federal Correctional Institution (FCI) Forrest
City, a low-security federal prison in Forrest City,
Ark., not quite a free man. The day marked the end
of the chart-topping, Grammy Award-winning rap-
per/actor’s second stint in Forrest City in as many
years. And T.I., who had served 10 months of an 11-
month sentence for probation violation stemming
from a September 2010 traffic stop in Los Angeles,
was elated. He boarded a private tour bus to make the
375-mile trip from Forrest City to a halfway house
in Atlanta where he was scheduled to serve the re-
mainder of his sentence, and he took to Twitter to
celebrate his release:

“The storm is over & da sun back out. IT'S OUR

But the sun quickly dimmed. Less than 24 hours
later, T.I. was back in jail, embroiled in yet another
legal entanglement, this time over exactly how he
got from Forrest City to Atlanta. According to the
Federal Bureau of Prisons, T.I.’s choice of transportation—a luxury tour bus—in
addition to his fellow passengers, which included manager Brian Sher of Category
5 Entertainment, TV producer Cris Abrego and T.1.’s wife, Tameka “Tiny” Cottle
Harris, violated the terms of his release, which prohibited T.I. from discussing
business while traveling between the facilities. Though all parties aboard the bus
denied discussing business during the trip, T.I.’s release coincided with the an-
nouncement of two new deals, one with HarperCollins for a fictional series writ-
ten with David Ritz and the other for a new 10-episode reality series with VH1,
which began filming as T.I. left FCI Forrest City and to which both Sher and
Abrego were attached.

It took less than a day, but T.I. was already back to doing what he does best: stir-
ring up controversy and breaking new business. (Attorney Jonathan Leonard later
clarified that although the announcement of both deals had been timed to T.I.’s
release, they had actually been inked earlier in the year.)

Two weeks later, and after aggressive lobbying of the Federal Bureau of Prisons
by T.I’s business and legal teams, T.I. was released from the U.S. Penitentiary in
Atlanta and sent to Dismas House in Atlanta to serve the remainder of his sen-
tence. On Sept. 29, 2011, more than a year after he and Tiny were pulled over for
making an illegal U-turn on Sunset Boulevard, T..—who’s posted three No. 1
albums on the Billboard 200 and rung up three No. 1s on the Billboard Hot 100
during the course of a seven-album, 11-year career that has registered 9 million-
plus albums and 34 million tracks sold, according to Nielsen SoundScan—was

once again a free man.

On Dec. 18, T.1., now 32, will deliver his first album since his release. The
project, Trouble Man: Heavy Is the Head (Grand Hustle/Atlantic), is the culmina-
tion of a year’s worth of recording sessions dating back to the day he walked out
of the halfway house. (Trouble Man's “G Season” was one of the first five tracks
he recorded, he says.) The project, which features production by Rico Love, Phar-
rell Williams and T-Minus, among others—as well as appearances by a range of
marquee artists including PInk, Cee Lo Green, R. Kelly, B.o.B, Kendrick Lamar
and OutKast’s André 3000 (who delivers a head-spinning verse on the Williams-
produced “Sorry”)—is both a showcase for T.1.’s reintroduction to music and an
exercise in juice.

It’s been two years since T.I’s last album, No Mercy (Grand Hustle/Atlantic),
bowed at No. 4 on the Billboard 200 with 159,000 sold in its first week, accord-
ing to SoundScan. That project, which arrived Dec. 7, 2010, after T.1. had already
checked back into FCI Forrest City, failed to deliver a runaway hit—lead single
“Get Back Up,” featuring Chris Brown, stalled out at No. 70 on the Hot 100—and
was widely regarded as a disappointment, crippled by T.I.’s incarceration. No Mercy
has sold 588,000 to date, a stark contrast to 2008’s Paper Trail (Grand Hustle/At-
lantic), which boasted back-to-back No. 1 singles in “Whatever You Like” and the
Rihanna-assisted “Live Your Life,” and set the stage for the blockbuster performance
of “Swagga Like Us” alongside Jay-Z, Kanye West, Lil Wayne and a very pregnant
M.LA. at the 2009 Grammy Awards. Paper Trail bowed at No. 1 on the Billboard
200 with a hefty 568,000 sold.

When T.I. first reported to FCI Forrest City, in May 2009, to serve a sentence of
ayear and a day for federal gun charges after attempting to illegally purchase ma-
chine guns and silencers from a bodyguard turned federal informant in October
2007 just hours before the BET Hip Hop Awards in Atlanta, he walked in riding a
wave of success buoyed by the strong performance of Paper Trail, a newly minted
Grammy (for best rap performance by a duo or group for “Swagga Like Us”) and
a hit TV show, MTV’s “Road to Redemption,” which chronicled T.L’s community
efforts in the lead-up to his jail time.

When he walked out the second time, in September of last year, he was widely
regarded as a question mark. In the wake of his 2010 arrest—for violating the terms
of his probationary release on the gun charges by failing a drug test administered
after the L.A. traffic stop—many critics, fans and brands turned on him. Axe and
Remy Martin both walked away from endorsement deals, and influential hip-hop
website RapRadar.com called No Mercy the worst album of 2010. T.I., who kicked
in the door for street-savvy solo Southern rappers with their sights set on main-
stream success (a door that Lil Wayne would later skate through to the tune of 1
million sold in his first week), was considered by many to be a has-been.

For T.I. and his team, the past 14 months have been all about challenging and,
ultimately, changing that perception.
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“It’s definitely a brand relaunch,” says longtime manager and
Grand Hustle co-CEO Jason Geter of the long lead-up to Trouble
Man. Originally slated for an early-September release date, the proj-
ect stumbled out of the gate as spring singles “Love This Life” and
“Like That” failed to connect, a development Geter chalks up to the
challenges of finding the right footing in a changed marketplace.
“That’s one of our hurdles: People having their own expectations of
what you should do—DJs, fans, everything,” he says. June brought
the T-Minus-produced “Go Get It,” which slowly caught hold but
peaked at No. 40 on the Hot R&B/Hip-Hop Songs chart, while
recent Lil Wayne-assisted single “Ball” reached No. 11 on the tally.

“You have to find the groove again,” says seasoned A&R Kawan
“K.P.” Prather (OutKast, Usher, Plnk), who joined the project
when he became senior VP of A&R at Atlantic earlier this year.
“You have to get acclimated to what’s current for you. ‘Love the
Life’ is a good record, but people look at him a little different.
People expect more from T.I.”

What people have received has been more than just music.
The first book from his HarperCollins deal, “Power & Beauty,”
arrived in October 2011 and has sold a respectable 10,000 copies,
according to Nielsen BookScan. In December came the debut of
VH1’s “T.I. & Tiny: The Family Hustle,” a reality show that cen-
tered on the domestic life of the couple and their six kids. The
show has proved to be a ratings success and was picked up for a
second season in March. September brought the second install-
ment in the “Power & Beauty” series, “Trouble & Triumph: A
Novel of Power & Beauty,” and 2012 also saw T.I. appear in sev-
eral episodes for the Golden Globe-winning Starz drama “Boss,”
starring Kelsey Grammer, and film a role in the upcoming movie
“Identity Thief,” starring Jason Bateman and Melissa McCarthy.
Now comes the album, and the question is: Can it work?

“I know that people are expecting me to fail and that motivates
me more than anything,” T.I. says. “The fact that people say, ‘Oh,
he can’t do it. You know when he was poppin’, music was differ-
ent, and right now people aren’t into his sound anymore.” And
‘He’s not right now. He's just not hot.” Well, there’s a difference
between being hot and being huge. And there’s a lot of cats out
there who are hot, and for as hot as they are and as much as their
records spin, they ain't selling as much as I sold when I was in
prison and couldn’t even work my record. So they can continue
to be hot right now. I'm going to continue to be huge.”

“We've been in the foxhole for the longest time,” Atlantic
Records Group chairman/CEO Craig Kallman says of working
with T.I. for the past five years. “And we're really proud of the
result. It’s all a testament to T.I. and his incredible fortitude
and vision—to come back from what he came back from, do a
television show and do a book and make a record and also be a
great dad and husband. The guy’s coming back to do it all, and
we're going to really see him sell and thrive again.”

“He’s a great businessman and an incredible partner [that]
any brand would love to have, which is why the show has the
ratings that it has on VHI. It’s not a scenario of any issue of
the past hindering that,” Geffen chairman Gee Roberson says
of any potential obstacles to getting T.1.’s career back on track.
Roberson’s powerhouse management company the Blueprint
Group (Lil Wayne, Drake, Nicki Minaj) entered a partnership
to represent T.I. with Geter in October 2011.

The day before he was scheduled to turn in Trouble Man, his
last album under his current deal with Atlantic, T.I. spoke to
Billboard about where he’s been and where he’s going, and how
he hopes to get there from here.

You’re turning in the album tomorrow. How does it feel?
[laughs] It’s a blessing, It’s a blessing to be at this stage in my ca-
reer and continue to have, I guess, enough relevance to have an
anticipated project. I'm real proud of it—I just hope everybody
else will enjoy it as much as I enjoyed making it.

You recorded more than 100 songs for the album, right?
Yeah, it was like 126, 127, something like that.

Do you usually do that much work going into an album?
This might be the first time we cracked 100. Usually it’s like 50
or 60. There’s always an abundance of material.

Originally, you were looking at an early fourth-quarter,
late third-quarter release. Now, here we are moving into
December. Why the date shift?

Itwasn’t ready. I knew that this was a moment for me, and I had
to dedicate the necessary time, attention and energy to ensur-
ing that it would be of the classic proportion that I feel the fans
16 |
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deserve. I could have settled. I could have put an album out in
September, but I still was on probation, which would have lim-
ited the amount of travel that I could do. So that was another
factor that was extremely important. And all the songs that I've
done since then, they take it over the top.

You mentioned the significance of this album for your
career. Can you talk a bit about that?

It goes without saying that it’s hard to attain a certain level of
success. And it’s hard to maintain this level of success and even
more difficult when one is separated from your environment,
especially if you're separated from the environment due to nega-
tive reasons. So coming back, most people aren’t able to. And if
you try to come back and you don’t make it, it’s probably lights
out. To half-ass and take it lightly could end up catastrophic.

Looking back on No Mercy, how do you feel about it?
Mixed feelings. On one hand, I feel like that was a throwaway
project because if I never would've went to prison, it would have
been completely different. On another hand I feel, “Man, I wasted
some great songs on this project.” “Poppin’ Bottles” with Drake;
“Castle Walls,” the one with Christina Aguilera; and the Phar-
rell [Williams] record, “Amazing”—all of those records, if they
were on another project or if I was present to work it the right
way and wasn’t going through what I was going through, those
would be huge records. So Ilook back at it and I don’t regret it.
Itis whatit is. It's on me.

There are those who say that when rappers go to jail it
makes them hot. What’s your take on that?

I tell you what: If it did, I'd give it back in a second for the time
that I lost. I can say that it has made me more famous, and people
probably know my situation more than they know my music.
However, italso interrupted a lot of very lucrative and noteworthy
opportunities. In my case, I lostas much as I gained, probably.

You lost a lot of corporate sponsorships along the way.
How are you finding those conversations today, now that
you've been out for a year?
Alot of people are open to it. Everyone knows that America has
ashort-term memory and they're very forgetful and forgiving. I
mean, [ haven’t even went out and checked. Don’t get me wrong.
When it’s time to sponsor events for us, we don’t have a shortage
of takers. A lot of people want to be associated with our brand
to create awareness of their brand, and they recognize our rel-
evance and our influence on the marketplace.

Now as far as people calling to make me the face of their
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brand, there has been nothing that I have taken seriously as
of yet. People have inquired about building brands around my
face and about building brand-new brands from scratch more
so than associating me to an existing brand, with the exception
of the Atlanta Hawks. We’ve had this very, very positive work-
ing relationship with the Atlanta Hawks for quite some time,
and just recently they called me to broadcast two quarters of the
Hawks game when they played the Miami Heat for Fox Sports
South, and I had fun. They would like to further the relation-
ship and see how we could do more together.

There’s obviously a good track record for music and
NBA partnerships.

You know what? Right now, I'm so focused on Trouble Man, I'm
not even really looking past Dec. 18. For this to be the absolute
best body of work it could be, I had to turn stuff down. I had to
have tunnel vision. Of course, I broke away for a month or two
and I went and I did a movie. And I did a season of “Boss.” But
when I was doing that, when my attention was divided, the music
wasn'tworking. So it required me to totally shut everything else
off and dedicate myself 100% just in building this album. And
that’s the mind-set that I'm in: how to create the mostawareness
and anticipation for this album to be a classic.

Do you have your eye on a big spring tour?
Yeah, definitely. I just got to see what the most lucrative, rea-
sonable opportunity is for me. I would like to focus more on my
international presence. Due to my circumstances, a lot of people
that know my music, know who I am and want to see me, but
haven’t had the opportunity because I haven't been afforded
the opportunity to travel abroad. Now that I can, I would like to
strengthen my international presence. I've never been to Africa.
I've never been to China. Aside from seeing the world and living
life, it’s leaving a lot of money on the table.

For an artist of my caliber, the global awareness of T.I. being
a multiplatinum artist is probably the weakest of all the other
multiplatinum artists simply because I haven't gone. Usually
when most people take time to go do a tour, I do a movie. When
they do international dates, I do a movie. And that’s why I'm
probably the strongest in film of the multiplatinum artists be-
cause I took the time to do movies rather than touring abroad.
Soit’s a balance. Just like Justin Timberlake, he took time off’
music completely to only focus on film, and that’s probably
why he’s the most strongly recognized singer-slash-actor in
the game today. You put time into things and cultivate these
opportunities and the amount of effort and energy you put
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“TAKERS:

in is the amount of result you'll see back from it—if you're
any good at least.

What is it about acting do you enjoy? Is it the process?
The payday? The exposure?

To be honest, all of the above. Well, I can’t say the payday.  ain’t
had a huge payday yet. Butit’s a different level of respect associ-
ated with itand it surprises people. I enjoy shocking the shit out
of folks. And at this level in my career, I can make an outstand-
ing, phenomenal album, I can release an insanely successful and
critically revered single, but people are going to say, “Ah, yeah,
that’s T.I, he’s been doing that for years.” Now, if I happen to
be in a critically acclaimed film nominated for a Golden Globe
or an Academy Award, then people are surprised and shocked.

Through the years, you’ve mentioned different people
being supportive of everything you’ve gone through,
including Eminem. Who else has been there to help?

As you mentioned, of course, Em. He was extremely sup-
portive and inspirational during that time. Busta Rhymes,
Puffy, Lyor Cohen, Russell Simmons, Nelly, David Banner,
Charlie Mack, Will Smith. Will actually went as far as getting
in touch with [attorney general] Eric Holder and the Obama
administration trying to see if we could get some kind of re-
lease. He was very politely told that was not possible. [laughs]

Really?

It was the last time [ was going back, and I was going to court
for my probation violation. He was in deep discussions about
it. And he’s been a huge contributor to the administration, and
I mean not just in finances, I'm talking about time and other
kinds of efforts, so it ain’t like his words were falling on deaf
ears. But I understood. I didn’t even expect no help. I didn’t
expect nobody to be able to help me. I knew I made my bed
and [ knew I had to lay in it.

Lyor Cohen left the Warner family recently. How does that
affect you and your relationship with the label?

Lyor—he was the leader of that team. And under his leadership,
they surpassed all competition. Since then, the leadership has
changed. On a day-to-day, it hasn’t changed, but being able to
pick up the phone and call the owner of the distributor, that’s
a different type of support. That’s a different type of priority.
When you get Lyor Cohen on the phone to talk about why your
record ain’t spinning, that’s valuable. Not to discredit [Atlantic
Records Group chairman/COQ] Julie [Greenwald] or Craig

[Kallman)] or anybody else over there in the building. Lyor’s
just, you know what I'm saying—that’s swinging a different
hammer. And Tknow whatever he chooses to do next will have
the utmost success.

This is your last album with Atlantic.

Technically, yeah, but I haven’t made any decisions to bust no
moves as of yet. Atlantic and myself, we’ve had several oppor-
tunities to see about extensions. But they’re focused on mak-
ing sure that we deliver this album and make sure it reaches
its full potential and assumes the success that T.I. and Grand
Hustle and Atlantic are accustomed to, and thathas superseded
all conversations about extensions and all that.

Do you see yourself continuing with a major in the future?
I could do it either way. I don’t think it’s about just going and
doing a deal. It’s about finding the right deal to do. Eventu-
ally, and this is no secret, everybody knows that it’s going
to have to be some unconventional approaches to continue
to make money in music. With Pandora, Spotify, YouTube
and all of the other places that you can go to listen to music
for free, how can you continue with that? There has to be
something creative, innovative, something smartand origi-
nal that monetizes music again in a different way, from a
different perspective. And it’s going to take a visionary to
doit. You're going to have to take this shit totally, like blank-
minded—*“OK, we need to do this completely different. The
structure right now is dying so I have to create something
brand-new that will connect all of these dots and bridge

these gaps so our art form and

T.Lripsitup at the profits from our art form
WUSL Philadelphia’s will continue to thrive.” Until
Powerhouse 2012

somebody does that, it’s going to
be a continued decline in record
sales and in profits from music.

at the Wells Fargo
Center on Oct. 26.

As an artist and as an executive, how concerned are you
about that?

Like I said before, because [ have so many other opportunities
in other areas, it doesn’t necessary affect me as much. And I
honestly feel like no matter what the circumstances are, people
are going to support the artists that matter. With me, selling
music is not just about hearing one song. This is my life. And
you're really caught up into the story of my life now because
all of my music revolves around my life. You can’t bootleg
that. I'm not as concerned about it as others should be, but I
do recognize the need for change.

Do you use Spotify or Pandora or any other stream-
ing service?

Nah, man, I still listen to CDs. I ain’t computer-savvy enough.
T used to use Pandora, but I got tired of the commercials, and
they told me how to get around the commercials, but then I'just
didn’t go through the process of doing it. I just listen to albums.

“Family Hustle” is two seasons in. As a platform and a
business, what are your thoughts?

I'm totally sidelined. I mean, I'm totally shocked that some-
thing so simple, so natural and organic, and so honest and
so positive, did as well as it did. I thought it was going to
be boring to people, especially coming up after “Basketball
Wives” and “Love and Hip Hop Atlanta,” and shows like that.
Because that’s not me. I'm never going to be that. And I'm
justhonored that people let us in their homes each week and
find things to relate to, find ways to relate to us and ways that
we relate to them and on a consistent basis. It gave me more
to look forward to in dealing with the people. You know, be-
cause I thought, “Man, motherfuckers are stupid. Man, they
don’t want to see nothing but some ratchet shit that’s going
to set us back 50 years. They don't really care about the real
interactions up under it,” but I was proved to be wrong and
it was a pleasant surprise.

And you’re talking about a third season?

Yeah, we're talking about it. They’ve already offered. We just
collectively as a family got to figure out how that works. And
creatively. People don’t want to just see us doing the same
thing over and over again. That's going to be the creative ele-
ment that draws people in or keeps people in. We can't just
keep leaning on [my son] Major. Major say he’s tired of carry-
ing us. His back hurt. oo

AHUSTLER'S
PORTFOLIO

BREAKING DOWN T.I.’S BUSINESS
INTERESTS

MuUSIC
AS ARTIST

9.5

million albums,
according to Nielsen SoundScan

(‘ )
‘gw =1
U . a7
Tw §
million tracks

AS EXECUTIVE &
TOP GRAND HUSTLE ARTIST  T.I's Paper Trail
B.o.B

B.O.B ALBUMS

835,000

B.O.B TRACKS

124

million
FILM

STAR AND PRODUCER
“Takers” (Screen Gems, 2010)

§677

million box-office gross,
according to Box Office Mojo

ALSO APPEARED IN
“ATL” (Warner Bros., 2006)

$21.2

million

“American Gangster”
(Universal, 2007)

$130

million
“Identity Thief” (Universal, 2013)

“Takers”

TV

“Road to Redemption:
45 Days to Go”
(MTV)

“T.I. & Tiny: The Family Hustle”
(VHD)

4]

million viewers for
season-two premiere

“Boss” (Starz)

391,000

viewers, season-two premiere
(recently canceled)

“Boss”

BOOKS

“Power & Beauty” (HarperCollins)

10,000

sold, according to BookScan

“Trouble & Triumph: A Novel of
Power & Beauty” (HarperCollins):
released Sept. 18

2,000

sold

CLOTHING

AKOO,
Striver’s Row

$20

million'in sales for
AKOO in 2011, according to Grand
Hustle co-CEO Jason Geter
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"WERENOT
GATERKEEPERS.
WERENOT
TASTEMAKERS.
WE'RE PARK
RANGERNS.”

Billboard created the FutureSound conference to encourage
dialogue among the stakeholders in the traditional music industry,
the nascent digital music business and the investors who find
and fund new technologies. Only through understanding can
the industry move forward. The conversations at Terra in San
Francisco on Nov. 15 and 16 showed these parties have witnessed
gains during the last 12 months. Venture capital is more active
in music. Licensing deals are moving in a positive direction.
Innovations in product and process are helping consumers
discover music in brand-new ways. Yet, as this white paper details,

there is much room for improvement.



Discovery:
The

Key lq
Digital
Fortune

onverting casual listeners to paying fans
starts with discovery—the spark that occurs
when someone falls in love with the music
flowing through his or her ears. 9 Though the
value of discovery may be obvious, getting
those magical moments to reliably happen
on digital platforms, however, is much
harder than it seems, as evidenced by the numerous efforts out
there for capturing serendipity in a bottle. ¥ After more than a
decade of trial and error, the methods to facilitate discovery have
greatly evolved, and executives and entrepreneurs gathered at the
FutureSound conference shared their latest thinking on how to best
transform occasional listeners into super-fans who, for example, are
willing to shell out $3,299 to get buried in a Kiss casket.
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Discovery
Channel

WHAT ARTISTS CAN
DOTO HELP FANS FIND
AND FALL IN LOVE
WITH THEM

COMPLETE YOUR BAND
PROFILE

BandPage CEO J Sider said
artist profiles have five
basic components: music,
photos, videos, bios and
shows. Artists who have

all five drive much more
meaningful engagement
than those with fewer ele-
ments. “If you want to make
those conversions, fill out
those profiles,” Sider said.

DIVE INTO THE WIDER WEB
For some bands, their Face-
book pages represent their
primary online presence.
That’s not enough. “When
you add one additional site,
you get 50% more traf-

fic,” Sider said. “Adding two
sites boosts your traffic by
75%. Facebook is a very
powerful driver, but there
are a lot of other places
fans can interact with you.
What surprised us is how
much traffic there is on

the open Web outside of
Facebook.” Other places

to build one’s Web pres-
ence: Google+, YouTube and
mobile, through app gen-
erators like Conduit Mo-
bile that let bands build a
mobile app using data from
their existing website.

TAKE CONTROL OF YOUR DATA
Ensuring your band’s meta-
data is correct on such ser-
vices as Rovi’s All Music
Guide, iTunes, Spotify and
elsewhere is crucial to mak-
ing sure people find you.
—AP
20 |
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Friending The Band

ARTISTS SHOULD LOOK BEYOND FACEBOOK TO DRIVE FAN TRAFFIC

PRIMARY
ONLINE
PRESENCE

+50%
TRAFFIC INCREASE
BY ADDING I SITE

The road to iiber-fandom, however, begins with free, said Union Square
Ventures partner Fred Wilson, who invested in Turntable.fm.

“Free is really important,” Wilson said. “Discovery has to be free. It's
got to be something where you can jump into it an experience and start
listening. Maybe [you] find stuff and maybe you don’t. But I don’t think
people are going to pay for that.”

Paid models will work, but Wilson believes people need to be able to
discover for free. In other words, he argued that the “freemium” model
is more attractive to the consumer who requires a friction-free environ-
ment in order to try anything new.

Being free, however, is just the first bread crumb in a long series of
possible incentives to draw in paying fans. Google Music head of global
programming Tim Quirk believes that online services that have a bewil-
dering selection of music require a completely different approach than
just making a digital replica of the record store clerk portrayed by Jack
Black in “High Fidelity” who tells customers what they should listen to.

In a digital world, being a tastemaker is overrated, Quirk said. Far
more important is “imposing order on chaos,” he said. “The explosion of
content has created a new, less sexy need. Telling the entire world what it
should or shouldn’t listen to has become far less important than simply
making this overgrown musical jungle navigable. Online music services
need bushwhackers carving paths from one starting point to another.”

This is particularly true of free-access services like Spotify, YouTube
and Pandora, as well as such online stores as Google Play, Amazon’s MP3
store and iTunes that carry millions of tracks.

Quirk’s conclusion: “We’re not gatekeepers. We're not tastemakers.
We're park rangers.”

A good example of the park ranger model is an app created by Blue Note
Records for the iPad and Spotify. Users of the Spotify app, which guides
people to jazz musicians on its label, spend an average of two-and-a-half
hours listening on the app, Blue Note president Don Was said.

The iPad app, downloaded 30,000 times in its first five days of release
in October, lets free users listen to 30-second samples of more than 1,000
songs while exploring session photos, album covers, live performance vid-
eos, historic newspaper clippings and playlists compiled by musicians and
jazz experts. Paying $1.99 per month converts the samples to full-length
songs from jazz legends like Wayne Shorter, Dexter Gordon and Art Blakey.

The iPad app has led users to purchase songs and albums, said Ber-
trand Bodson, executive VP of global digital at EMI, which owns Blue
Note and can track user purchases on iTunes.

KEY TAKEAWAYS

Different recommenda-
tions for different people.
Point listeners to artists
that they’re most likely to
enjoy, not artists you wish
they would enjoy. As “park
rangers,” Google Music’s
Tim Quirk said, “our job is
to keep [the paths] main-
tained so visitors to our
park can choose their own
adventure.”

There should be no
dead ends, Quirk said.
All “trails” or Web
pages should have
recommendations that
lead users to another,
related location.

+75%
TRAFFIC INCREASE
BY ADDING 2 SITES

SOURCE: BANDPAGE

In addition to reintroducing catalog albums and artists to new listen-
ers, the app is also letting Blue Note debut new releases to a targeted au-
dience of jazz fans, Bodson said. He noted that, thanks to the app’s high
user engagement, EMI is looking to continually expand the app’s catalog.

CURATION INNOVATION

Hand-crafted curation may work within well-defined verticals like jazz, but
it's more difficult for broader genres. Other approaches to helping people
discover new music within sprawling databases include collaborative filter-
ing (Amazon customers who like Neil Youngalso listen to Jackson Browne),
social recommendations (a friend with similar music tastes is now listening
to these tracks on Spotify), genre programming by knowledgeable DJs on
Slacker or people-powered playlists created around music subgenres, time
of day, user activity or mood from Songza or Playground.fm.

Digital services that may have relied on one method have evolved to
incorporate several methods—co-mingling the “rocket science” of algo-
rithms with the artistic discretion of people. That’s because a single ap-
proach rarely covers the entire waterfront.

“The most useful online music services are the ones that arrange the
best marriages between brilliant robots and unpredictable humans,”
Quirk said.

Ford Motor director of research and development Jim Buczkowski sug-
gested that cars in the future could sense a driver’s mood in order to custom-
ize a suitable playlist. “We want cars to be able to create experiences thatare
fine-tuned to you,” he said. The challenge with cars, of course, is that users
have minimal ability to interact with the vehicle’s entertainment system
because “drivers have to keep their hands on the wheel and their eyes on
the road.” As a result, automated personalization is even more important
in the car, when users can’t spend time interacting with millions of tracks.

Underlying all discovery efforts, however, is metadata—what NARM
VP of digital strategy Bill Wilson calls the “unsexy stuff that sustains
digital businesses,” adding, “Everything else is just curb appeal. With-
out accurate and complete metadata, all you have is a nice fagade but no
floorboards, plumbing or wiring inside your house.”

Google Music’s Quirk put it another way: People can’t discover and buy
what they’re unable to find. That means getting the right information—
such as release dates, artist credits, album SKUs and song types—cor-
rectly, allowing users to find music and services to accurately slice and
dice recommendations and playlists.

“If you get that piece wrong,” Quirk said, “nothing else matters.” « -«

Context is more useful
than opinion. “It’s more
important to give people
background information
on what they’re listening
to than it is to tell them
whether you like it or not,”
Quirk said.

INFOGRAPHIC BY RIPETUNGI



It’s

Data,
Stupid

BY YINKA ADEGOKE
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ig data” has become a well-used catchphrase
in business journals, on blogs and at
conferences in the last couple of years, and
the music industry is no different. § Given the
rapid digitization of music in the last decade,
there are now terabytes upon terabytes of
data from artists, labels, retailers, social
media platforms and, of course, the fans themselves. The need
to understand data has moved from being a back-office
afterthought to a front-end tool in making many crucial
decisions. 9 Yet the findings at this year’s FutureSound
conference collated from two days of public and private
discussions with key executives in the day-to-day digital music
ecosystem suggest there is still a long way to go for the business.

HOW WE DEFINE DATA

Several discussions around data focused specifically on consumer-facing
data like the metadata of artists, song titles, songwriters, labels and pub-
lishers. While thatlevel of customer-facing data has clearly been around for
decades, the need to manage it efficiently has never been more important.

But it is on the back end of digital music services where it is believed
there is real value as new types of data have become available, with ev-
erything from basic customer information to geo-data to real-time pric-
ing analysis.

The definition of data was perhaps not as crucial for participants as
deciding who owned a particular data set. For instance, if a customer
chooses to stream or download music from a particular service or from
an artist’s website, who owns the relationship? The service provider or
the artist, without whom the relationship wouldn’t have existed in the
first place? This is one of the issues addressed in the discussions ahead.

METADATA: THE CHALLENGES
Google Music head of global programming Tim Quirk, who runs the
Google Play digital store, had strong views on the challenges with the
music business and the metadata provided.

“Metadata is merchandising. It’s not glamorous work,” he said in his
keynote presentation. Yet, most metadata is “shockingly wrong.”

In broad terms the problem with incorrect music metadata is twofold.
It not only misleads and frustrates fans while seeking the right version

of a song or album to buy or stream, but more dangerously creates chal-
lenges for making correct payments to the artists, labels and other stake-
holders. The domino effect of that means other valuable data garnered
around customer experience and relationships quickly becomes worthless.

A lot of user-generated content money exists online at sites like You-
Tube, but no one gets paid if metadata is inaccurate, an executive said in
one of the private round-table discussions.

“We work aggressively to fix that. If you don’t have 100% of publish-
ing data, you don't get paid. If you have 99.9% of publishing data, no-
body gets paid.”

BACK-END DATA: CHALLENGES AND OPPORTUNITY
As recently as 15 years ago, few major labels and publishers knew much
about the fans buying their artists’ songs. One of the few ways music
companies knew anything about their fans was through fan details col-
lected from prepaid postcard inserts in CDs or ifa fan bought CDs from
one of the label-parent-owned mail order music clubs.

The advent of digital services for music, social media and mobile de-
vices, among others, has created a plethora of data points that can be used
for valuable predictive analysis, customer segmentation, improved distri-
bution and new added value through transparent relationships among
all stakeholders.

Or as Epitaph Records VP of digital strategy Jason Feinberg put it, the
music business is in the early days of a “massive shift in analytics-driven

KEY TAKEAWAYS

Managing useful

data that will provide
value and create new
business opportunities
requires a combination
of long-term planning
and capital investment.

Not all data is good data.

And not all correlations
are necessarily useful.

As the industry collects

more and larger
amounts of customer
usage data through
digital services, it will
develop new metrics
to measure success
but will only benefit
if it applies intelligent
analysis.

Future-
Sound
Bites

‘ Music is

priceless.
There’s no such thin
as ‘devaluing music.”™
TIM QUIRK, HEAD OF

GLOBAL PROGRAMMING,
GOOGLE MUSIC

‘ Unbundling is
the main driver
of loss of value. It’s not
just piracy. Over time,
streaming will do the
same. The CD model
will not be there. Even
the iTunes model will
be diminished.”
IAN ROGERS, CEO, TOPSPIN

4
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understanding and decision-making. With the right focus, collaboration
and tools we can rapidly usher in a clear path to actionable intelligence.”

But Feinberg and others also acknowledge that not all data is
created equal.

“The digital era has given us a near-endless supply of raw, transactional
data points,” Feinberg said. “This is disparate data and may or may not
have any true correlation, and it's even harder to show causation between
these points.”

Executives at FutureSound identified the two biggest broad challenges
facing significant adoption of data analysis in the music business:

1. A lack of cooperation in sharing and standardizing data.

2. Short-term planning preventing the required capital investments in
data management technology.

Addressing the first challenge, executives discussed the reluctance of
services like Apple’s iTunes or Amazon to share even anonymized cus-
tomer data with labels and publishers. Even newer services like Spotify and
Rhapsody were accused of being slow to share user data with independent
artists who understand that knowing more about fans who like their music
could be hugely valuable in making decisions on everything from target-
ing merchandise to touring plans.

Cellist Zoe Keating, who is well-known in industry circles for publish-
ing her royalty checks on her blog, said artists should be given user data
from Rhapsody and Spotify to identify fans and market to them. She told
the FutureSound audience that streaming revenue is incidental to the op-
portunity to build a relationship with such services’ users.

“My music is available everywhere but I can’t get that data. How do [
reach those casual listeners? That’s more valuable to me than some royalty,”
she said. “Artists are getting hung up on the actual number.”

While the attitude about data has changed with music executives on the
ground, in private sessions they bemoaned the lack of long-term planning
Dby the “higher-ups”—a function of an industry that’s sometimes hampered
by the “quarterly myopia” of the top brass focused on financial statements.

The investments that need to be made require vision, industry-wide
scalability and not insignificant spend for something that is not obviously
going to benefit the bottom line in the immediate future. The systems
also need to be standardized so that all players can use their partners’ or
even rivals’ data if need be.

Those that make the investments say they have seen benefits, however
marginal in the short term. After some years of selling digital music the
amount of data is getting large enough and has enough integrity that those
who investigate the data are starting to see some meaningful correlations
and predictive qualities.

Despite this, one reason data problems persist is that the benefits of
good data are unclear, one attendee noted. The opportunity cost of lost
innovation is unknown while the benefits to any single company can be
roughly calculated but is not well-defined. “The missed opportunity is an
ambiguous figure,” the attendee said.

Licensing:
Slow,

Steady
Progress

‘ No tool, as
advanced as
many are becoming,
will tell you something
game-changing
unless you know
the question you are
trying to answer.
Data just because we
have it equals geek
pornography.”
JASON FEINBERG, VP

OF DIGITAL STRATEGY,
EPITAPH RECORDS

BY GLENN PEOPLES

major sticking point in
the growth of digital
music, licensing has
seen improvement in
recent years. More
services are being
licensed. Record
labels are more open to the opportunities
presented to them. There have been
some deals finalized that didn’t require
the digital service to pay a cash advance.

S

‘ ‘ Discovering
music first is

a game. It’s a niche

of niches. It’s a core

socializing principle.”

MARC RUXIN, CEO,

TASTEMAKER X

‘ ‘ If you look at
the amount of

money that Spotify has

spent to build a service,

it’s still a bit daunting.”

FRED WILSON, PARTNER,
UNION SQUARE VENTURES

CONCLUSION
Even though no one can puta dollar amount on the new value that data ana-

6

everywhere but I can’t
get that data. How do
I reach those casual
listeners? That’s more
valuable to me than

‘ My music

is available

some royalty.”
ZOE KEATING, ARTIST
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Iytics on a global scale can create for the industry, all parties in the ecosys-
tem agree that this is a problem that needs to be solved and will eventually
have to be addressed head-on.

“With more apps and developers using data, the industry can’t kick the
can down the road anymore,” one executive said in a private conversation.
More data problems inhibit the achievement of developers that the indus-
try desperately want to succeed.

Better data analytics at scale will enable the so-called traditional music
industry and other music creators to be better-placed to evaluate and ex-
periment with new business models that understand that artists and labels
may no longer need to generate cash flow from selling a piece of music by
the download or by the stream.

This is especially important for labels whose business model is evolving
rapidly into a one-stop shop that entails not only primarily A&R and retail
distribution but increasingly managing publishing rights, touring, mer-
chandising and image rights, for example. Such a multifaceted relation-
ship with artists requires the ability to understand an even more complex
collection of data points than in the past, just as a gush of data has become
available on-demand. Yet without the tools to fully measure, investigate
and correlate efficiently, such data will not help the industry.

For that progress to be made the music industry will need to consider
the big picture. Labels will have to bring all departments onboard and not
just the in-house digital geeks.

“Ask them what data they need,” Feinberg said. “Ask them what ques-
tions they think data can help with. Work with them on creating and in-
terpreting reports.”

When it comes to big data the music industry overall needs to be less
tactical and less reactive and be more strategic and stick to that strategy
for the long term. Or as one executive who acts as a supplier to the music
industry said: “You cannot win a war if you have people marching in dif-
ferent directions.” .o
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But in spite of the progress, the gains made in the licensing process aren’t keep-
ing up with the pace of innovation. A delay in licensing music to entrepreneurs,
and to consumers, means the innovations seen in other markets will be absent in
the music business. A reputation for costly and difficult licensing deals mean tal-
ented entrepreneurs will create services that don't require licensed music—artist
services apps are abundant these days—or skip music altogether.

Turntable.fm offers a good case in point. The social music service attracted music fans
worldwide when it launched in the summer of 2011. Rights issues required Turntable
to restrict usage outside of the United States. Fred Wilson, a partner in Union Square
Ventures (which invested in Turntable) said it turned out to be a blow to a social service
that benefits from the global nature of the Internet.

“The day [CEO Billy Chasen] cut off international [users], usage of the service went
down by two-thirds and it’s been a little bit of a struggle to grow,” Wilson said. “This is
something that should be global [on] day one. Imagine going into a room with a bunch of
Japanese DJs DJ’ing Japanese stuff. It's incredible. And you can’t do that. That’s the kind
of stuff that makes being an entrepreneur in this sector difficult . . . The plan is [to] build
a global social music experience. And we'll do it. But it will take us three to four years.”

The result of a drawn-out, costly licensing process is less innovation during any given
period of time. In private conversation, executives complained that a deal based on a specific
type of product will often need to be renegotiated when the product is updated, delaying
its launch and increasing costs. The process of iteration and weeding out failures would
ideally be much faster. Less time and money would ideally be spent in licensing limbo.

“If it takes $5 million or $10 million before you know what you've got, that’s just not
a good thing for anybody,” Wilson said. One person involved in Turntable isn’t going
through that experience again: Chairman Seth Goldstein went on to launch EDM startup
DJZ, which gives visitors numerous free videos and audio streams—through services
like YouTube and SoundCloud—but doesn’t require licensing deals with rights-holders.

THE CHALLENGES
The sore points that affect licensing have changed little from previous years. There were
familiar talking points both onstage and in invitation-only conversations.

PHOTOGRAPHS BY ARNOLD TURNER



1. Digital deal flow has been slowed by the need for more sign-
offs by layers of management. Before iTunes, a digital service needed
maybe three signatures and it took a few weeks to get them. After iTunes,
as digital became a larger source of revenue, the same service would need
more than a dozen signatures and the process would take at least six months.

2. Due to time and resource constraints, labels and publish-
ers need guaranteed money to drive a deal through quickly.
They’re simply understaffed and not able to handle all of the deals brought
to them. The best way to get their attention is to attach money to a licensing
request. This begs the question: Why is getting more deals done faster not
more of a priority for an industry that craves innovation?

3.Some people feel publishers are the biggest problem. They
often don’t have worldwide rights. It’s a logistics nightmare to license pub-
lishing and performing rights for a digital music service. Even on the label
side, one attendee complained, the research needed to release a boxed set
can take a long time.

4. The record industry is stuck in a paradox of innovation.
Opening a record store was much easier than opening a digital music ser-
vice. A brick-and-mortar retailer needed onlya creditlimit—if that—froma
distributor and it could start sending purchase orders and receiving product.
Labels didn’t meddle in where the store was located and how it operated. In
fact, labels often pay for in-store promotion and placement.

THE IMPROVEMENT

Also heard at FutureSound: The times are changing. “Now there’s a sea
change,” one attorney said. Some recent licensing deals haven’t required
advances from the digital services. These deals were shorter—six or 12
months—than previous deals. “Not to say it’s complete,” the attorney said.
“It’s not. It will probably take years to change.”

A willingness to sign no-advance deals represents a great change in mind-
set from the past. There was much anecdotal evidence at FutureSound of op-
pressive licensing terms that required recurring advances that far exceeded
revenue generated. One executive explained that an advance was a fail-safe
put in place because beta testing had often—but not always—exceeded
expectations. “You can’t control the number of units sold in the digital
world. That’s why labels have been more restrictive and require advances.”

THE OPPORTUNITY
Licensing was also a major theme of the 2011 FutureSound conference. A
year ago, Billboard wrote about OpenEMI, an initiative at EMI that gives app
developers access to a “sandbox” of precleared assets to incorporate in their
creations. EMI licenses the apps and keeps 60% of the revenue to cover all
marketing expenses and payments to rights-holders. The OpenEMI sandbox
is a partnership with music intelligence platform the Echo Nest.

The arrival of OpenEMI’s first commercial app is a sign of licensing
progress. Blue Note Records’ iPad app, created with developer Goldbug, is

Betting Big On Digital

free to download and gives the user unlimited streaming for $2 per month.
It was downloaded 30,000 times in its first five days of release, Blue Note
president Don Was said during his FutureSound keynote interview.

The market for more services like Blue Note’s iPad app clearly exists.
The necessary hardware already has a high adoption rate. In the last four
quarters alone, Apple has sold 125 million iPhones and 58.2 million iPads,
and its iTunes store has generated more than $7.5 billion in revenue world-
wide, much of that from sales of iPhone and iPad apps. Consumers are
spending money. If rights-holders inhibit innovation in the music industry,
they will spend it elsewhere.

A LESSON FROM PHOTOGRAPHY

Perhaps the music industry could take some cues from the stock-
photography business. Created in 1995, Getty Images has taken a per-
missive rather than protective standpoint in licensing its content. The
company now has 100,000 content suppliers and 4 million customers
for its stock photography.

Licensed content is everywhere these days, especially in the age of the
user-generated world. Vince Bannon, VP of entertainment partnerships
and development at Getty, said that user-generated content comprises half
of user engagement online. Much of that content is Getty-owned photogra-
phy that people are using without the proper licensing. The company could
take a heavy-handed approach to unauthorized use. But Bannon explains
the company needs to be permissive. “It has to be done by letting people
use everything and trying to find a way to monetize it,” he said.

Getty can be permissive with its intellectual property because all of its
content is fingerprinted. This allows Getty to identify uses of its content
anywhere online. If a person posts a Getty photo, the company can track
it because of the photo’s unique identifier. Bannon said Getty will contact
websites and say, “We know that your people are using so much of our
content. This is what we want to take from you as far as a fee,” rather than
bring a lawsuit for copyright infringement.

The takeaway is that licensees want to do the right thing if given the
chance. Allowing usage rather than suing was like pouring gasoline on a
fire, Bannon said. It caused people to say, “I can get this image for a dol-
lar? Yes.. . . Literally, we can [cease-and-desist] them to death or you can sit
there and go, ‘How can we work together?””

CONCLUSION
Licensing is a problem that the music business can’t seem to shake. One
executive at this year's FutureSound conference was aghast when a speaker
brought up the inability of the major labels to reach a deal with the origi-
nal Napster peer-to-peer service in 2000. To be fair, the music industry of
2000—the year of peak CD sales in the United States—could hardly be
compared with a music industry in 2012. It's now much smaller, more ef-
ficient, more digital, more diversified and more open to licensing opportu-
nities. But people relive this history because licensing problems persist to
this day. Evidence shows the situation is improving, but wholesale change
is still many years away.
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KEY TAKEAWAYS

Improvements are
being seen, but
wholesale change is
years away. Some
recent licensing deals
have been short term—
six or 12 months—
without advances.

Labels still lack the
bandwidth to give the
proper attention to
deals brought to them.
If increasing deal flow
were more of a priority,
innovation would get to
market faster.

Look to Getty Images’
permissive attitude
toward licensing for
inspiration. Getty may
not be used as an exact
template—licensed
images and music are
different beasts—

but the company’s
willingness to give up
some control shows
other industries what
can happen when

a thousand flowers
bloom.
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PARKWAY DRIVE: TOM BARNES

Acts from Oz
(clockwise from
upper left): SAN

CISCO, 360, JESS
MAUBOY, global
chart-topper
GOTYE, RUBENS
and PARKWAY
DRIVE.

SPECIAL FEATURE

THE

EFFECT

A MONSTERHIT REIGNITES A&R INTEREST IN AUSTRALIA

By Lars Brandle

ustralia’s music com-
munity is as deep with
talent as it is dynamic.
And thanks in part to
the phenomenon that
is Gotye, more ears are
_ tuning in to the music
scene Down Under.
Melbourne-raised Wally de Backer, aka
electronic pop star Gotye, has sold 6.7 million
downloads in the United States of “Somebody
That I Used to Know,” according to Nielsen
SoundScan. And he continues a long tradi-
tion of distinctive acts from Australia gain-
ing global acclaim. Each has overcome the
“tyranny of distance” between Australia and
the music market in the rest of the world.
Once again, “there’s a lot of interest in Aus-
tralia,” veteran promoter Michael Chugg says.
“A lot of young A&Rs, agents and managers
are coming down and checking it out. Any
excuse they can get to come to Australia.”
Gotye waved the Aussie flag this year when
he crashed the international sales charts.
However, the vast country’s deep pool of tal-
ent is rarely reflected by the number of acts that
break abroad. Indeed, prior to Gotye’s eight-

week stint atop the Billboard Hot 100, the last |

time a male solo artist from Oz had topped the
chart was in 1981, when Rick Springfield was
still wishing he had “Jessie’s Girl.”

“There is a definite focus on Australian
music,” says Dave Batty, manager of the four-
piece Jezabels, whose debut album Prisoner
won the Australian Music Prize in 2012. “But
I feel like it's been building over the past cou-
ple of years rather than a sudden turning of
the spotlight.”

The world, it seems, is growing smaller,
and Gotye was part of a big push from Aus-
sies who enjoyed success away from home.

Sydney EDM act Pnau teamed with Elton
John on Good Morning to the Night, which
opened atop the Official U.K. Albums chart
in July. Edgy pop artist Sia also landed at No.
1in the United Kingdom with her single “Ti-
tanium,” a collaboration with David Guetta.
Perth’s Tame Impala converted critical laud-
ing into sales gold, its sophomore album Lo-
nerism opening at No. 14 in Britain and No.
34 on the Billboard 200.

If there has been a “Gotye effect,” the most
obvious artist to benefit from it was Kim-
bra, Gotye’s collaborator on “Somebody That

I Used to Know.” Her debut album, Vows,
opened at No. 14 on the Billboard 200.

Also in 2012, the Christian market gave
strong support for Hillsong Live and News-
boys recordings, and D] Havana Brown’s U.S.
fan base expanded this year. Other charting
Aussies included Kylie Minogue, Knife Party,
Missy Higgins and the Temper Trap.

“There’s usually a couple of good artists
down here at any given time who deserve a
shot internationally. And when people focus
on our market it leads to those artists get-
ting some opportunities elsewhere,” Gotye
co-manager John Watson says. “Hopefully
Gotye’s breakthrough will make that a bit
more likely this time around.”

For this special feature, Billboard has se-
lected five Australia acts to keep an eye on. (It's
worth noting that our 2011 roundup included a
then-little-known artist named Gotye.)

360

Matt Colwell, who performs as 360, is quickly
turning into one of the country’s brightest
stars. Debutalbum Falling & Flying (Soulmate/
EMI) is a lock to win honors at the Austra-
lian Recording Industry Assn. Awards taking
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place Nov. 29 in Sydney, where he’s the most-
nominated artist with six nods.

Falling g Flyingis close to double-platinum
certification (140,000 units) and hasn’t left
the ARIA albums chart since its debut more
than 50 weeks ago.

In the days after his September 2011
album release, 360 grabbed a trophy at the
Jagermeister Independent Music Awards and
was named broadcaster Channel V’s publicly
voted “Oz Artist” of 2011.

In October, the outspoken act took the
JIMA for best independent hip-hop/urban
album. 360 is represented by the Agency
Group’s Rob Zirafelli, and plans include a
string of North American dates around South
by Southwest in March 2013 ahead of a re-
lease and full-scale tour in support.

PARKWAY DRIVE

Parkway Drive is arguably the most success-
ful band to come from Australia’s sleepy
beach town of Byron Bay. It’s certainly the
heaviest. The group reached No. 2 on the
ARIA albums chart in 2010 with Deep Blue
and went on to crack the top 40 (No. 39) on
the Billboard 200.

That year, the album won an ARIA Award.
Signed to Resist for Australia and New Zea-
land, Parkway Drive is inked for the rest of
the world to Epitaph, whose founder Brett
Gurewitz describes the band as “heavier than
the Earth.”

Fans agree, and there’s a lot of them. Re-
corded in Los Angeles with producer Matt
Hyde (Slayer, Hatebreed), Parkway Drive’s
fourth album, Atlas, arrived Oct. 30 on Epi-
taph in the United States and Resist in Aus-
tralia, where it debuted at No. 3.

The band’s documentary DVD “Home
Is for the Heartless” (Shock) shipped gold
(7,500 units) in its first week of release in
July, according to its label, and spent a week
at No. 1.

The band is touring Europe in November and
Australia in December. Plans include U.S. dates
next March and April, according to Resist founder
Graham Nixon.
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SANCISCO

San Cisco, an indie four-piece from
Fremantle, Western Australia, rode a
wave of buzz this year. The pop-rock
act was the subject of a bidding war,
culminating in an international deal
with Fat Possum, becoming the label’s
first Australian signing.

Fat Possum has partnered with RCA
Records to release San Cisco’s debut,
Wild Things, and an EP compilation on a
global basis, except Down Under, where
the band is on its own label, Island City
Records, distributed through MGM.

The group is in the running for three
ARIA Awards. San Cisco will get a state-
side release in early 2013. The group has
been chosen as the main support for
the Vaccines on their U.S. tour start-
ing Jan. 29.

JESS MAUBOY

Jess Mauboy has been a star Down Under
since she appeared in 2006 on “Austra-
lian Idol” (she was runner-up). A string
of platinum-selling No. 1 records and
ARIA Awards have followed.

But the Sony Music artist’s eye-catch-
ing performance in the hit feel-good
film “The Sapphires” should ensure
that her star power goes global in 2013.
The film will hit the U.S. market in
the first quarter through the Weinstein
Group, accompanied by an original Co-
lumbia Records soundtrack that enjoyed
a stint at No. 1 in Australia.

Mauboy’s third album will follow and
include collaborations with production
team DNA and others. Grammy Award-
winning U.S. producer Brian Kennedy
worked with Mauboy at Alberts’ Inter-
national Songwriters Camp in March.
“She’s my favorite Australian artist,”
Kennedy says. “Her voice is out of con-
trol.” Mauboy up for a hat trick of ARTA
Awards this year.

THE RUBENS

Avyear ago, the Rubens were little-known
in their own country. Fast-forward to
now, and they’re one of the hottest tipped
bands of the moment.

The Sydney four-piece with a touch of
soul got a big break when radio network
Triple | and the state-funded broadcast-
er’s Unearthed platform placed “Lay It
Down” into high rotation.

Shortly afterward, the band played the
Homebake and Splendour in the Grass
festivals and signed a record deal with
Ivy League, a division of Michael Gu-
dinski’s Mushroom Group.

“Lay It Down” ranked No. 54 on Triple
J’s influential “Hottest 100” poll. The
group joined the local roster of man-
agement company Umbrella (Urthboy,
Cloud Control) and played several sold-
out shows.

“I can feel it,” Gudinski says of the
Rubens’ momentum, while Umbrella’s
Greg Carey says U.S. and U.K. releases
are expected in early 2013, accompanied
by a European tour and South by South-
west showcase. e
26 |
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DIGITAL

ONLINE MUSIC SERVICES TAKE OFF
IN AUSTRALIA AS SALES OF DIGITAL

TRACKS RISE

fthe streaming revolution had been
beating at Australia’s door in recent
years, it broke that door down in 2012.

All the big digital music players
arrived here in less than 12 months,
a frenzy that record label sources say
has now made the slice of digital rev-
enue in the market fatter than that of

physical product.

“Australia is unique in that no market has
had so many services come in so quickly,” says
Charles Caldas, CEO of London-based digital
rights agency Merlin, and a former executive
of Shock Music, an Australian independent
music company. “There’s definitely a timeline
of growth if we look at the way markets develop
once streaming services become available,” he
says. “There are a lot of positives coming out of
Australia right now.”

Market-leading CD retailer JB Hi-Fi was the
first to dip its toes in the water when it launched
its Now service in December 2011. Since then,
international digital brands Spotify, Rdio,
Deezer, Rara and Samsung Music Hub have
entered the market, while local enterprises Songl
and Telstra’s MOG are jostling for a position
among the estimated 30-plus digital services.

Deezer’s country manager of Australia,
Thomas Heymann, says his company identified
the region as one of the “most attractive, fastest-
growing markets around the world” ahead of
its launch in April. Heymann isn’t overly con-
cerned about talk that the market has fast be-
come overcrowded.

“We're all working together to educate the
consumer about music subscription,” he says.
In time, there could be a shakeout, he adds.
“There may be three or four, or even less, ser-
vices left over.”

Australia is an economically stable and tech-
nologically developed music market, and its digi-
tal music industry should benefit as the govern-
ment continues to uphold its promise to connect
90% of the vast country through the investment
of more than $37 billion Australian ($38.6 bil-
lion) in the National Broadband Network.

“Australians are very savvy and forward-
thinking in terms of new technologies and new
methods of consumption. We've seen that in
the user growth,” Rdio CEO Drew Larner says.

And for a country of 22 million residents,
Australia has a healthy appetite for music, big
enough to rank sixth worldwide, according to
IFPL In its “Recorded Music in Numbers” re-
port, Australia was rated as one of the best-
performing countries in 2011, with growth
of 5.7%.

At a glance, Australia has a vibrant, com-
petitive music publishing community, and its
performing right organization, the Austral-

asian Performing Right Assn. (APRA), and Aus-
tralasian Mechanical Copyright Owners Society
(AMCOS) continue in their growth trajectory.

Live music is where Australia is a true world
power, though some feel concerts here are los-
ing some steam (see story, page 30).

The music majors, like elsewhere, are retool-
ing for the future. The Australian affiliates of
Universal, Sony and EMI each operate at least
one custom digital music service.

Overall, the Australian record market is ahead
year to date, says Denis Handlin, chairman of
both Sony Music Australia and the Australian
Recording Industry Assn. (ARIA), who notes
that the industry should also see a strong finish
with Christmas market releases.

JB Hi-Fi is unshaken as the leading retailer
in the market of physical CDs, which are still
the dominant—but ultimately diminishing—
music format Down Under.

The digital track market, which has grown by
more than 31% in 2012, is also playing a lead-
ing role with a number of artists selling in ex-
cess of 210,000 tracks (triple-platinum) up to a
half million and to 700,000 (10-times platinum).

mented a “graduated response” system to copy-
right infringement, Australia has yet to cross
that particular bridge. But Australian music ex-
ecutives are quietly confident that could soon
change. Australia’s federal government is un-
derstood to have met with content industries
and ISPs this year. Earlier, the Communications
Alliance—an organization representing Telstra
Bigpond, iiNet, Optus, iPrimus and Internode—
proposed an 18-month “notice and discovery”
trial in which copyright infringers would receive
educational and warning letters. It missed the
target, copyright owners say.

At the time, Vanessa Hutley, now GM of the
newly renamed Music Rights Australia (a joint
venture of ARTA and APRA/AMCOS formerly
known as Music Industry Piracy Investigations
unit), said that the process lacked balance and
“falls well short of the expectations we had had
for an open, balanced and fair solution.”

Certainly, there’s no sign of legislation to clear
up the issue. A high-profile copyright battle be-
tween the movie studio trade organization Aus-
tralian Federation Against Copyright Theft and
iiNet ground to a conclusion, after many rounds
fought through all the highest tiers of the legal
system. Rulings came down in favor of iiNet, but
on appeal the studios clawed back some points
in favor of copyright holders. The music indus-
try watched as interested observer.

With the arrival of the streaming tidal wave,
the local indies are becoming actively involved,
partnering with the likes of Rdio and Spotify on
promotions and playlists.Resist Records met-
alcore act Parkway Drive, for one, has an ex-
clusive stream of its Atlas album on JB Hi-Fi's
Now service.

“My feeling is that the services have been
more widely accepted by consumers who are both

For a country of 22 million, Australia
has a healthy appetite for music, and
increasingly can find it online.

“These are very healthy numbers for the Aus-
tralian market, or any market for that matter,”
Handlin says.

The biggest issue for the industry, Handlin
adds, is the “continuing severe effects of illegal
Internet consumption of music and the ability
to maintain and grow investment in local art-
ists. There are digital laws in place but we need
a workable set of regulations agreed by telcos,
[Internet service providers], content industries
and government to apply together with an edu-
cation program to households.”

At a legislative level, there are few bigger is-
sues on the Australian music industry’s plate
than the Australian Law Reform Commission
copyright inquiry, which launched in March.
The examination of the exceptions in Australia’s
Copyright Act is intended to bring copyright
law up to speed with the digital age. And it’s no
surprise the record industry wants a say in the
outcome. “We're doing an enormous amount as
an industry to innovate,” ARIA CEO Dan Rosen
says. “But we still need help from the govern-
ment and ISPs to make it harder for people to
do the wrong thing.”

Though neighboring New Zealand has imple-

early adopters and highly engaged fans. The re-
sult being that indies geta comparatively higher
share of streams,” Australian Independent Record
Labels Assn. GM Nick O’Byrne says.

That may become clear when ARIA launches
its streaming charts, which are expected early
in 2013.

Despite the influx of digital services, pub-
licly funded broadcaster Triple | remains the
country’s most important music discovery tool.
More than 50% of all music played on Triple |
is home-grown.

In 2012, Australian artists again ruled the
sales charts. In the last week of October, seven
Australian albums topped the chart, while local
acts accounted for five chart-topping singles. And
Australian artists are crossing borders in a big
way, led in 2012 by Gotye (see story, page 25).

“It feels healthy,” ARIA’s Rosen says. “There’s
alot of optimism.”

Michael Gudinski, founder/chairman of
Mushroom Group and a veteran leader in the
Australian music industry, says that “at the mo-
ment, not just with our group of labels but in
general, there’s the greatest cluster of Australian
artists I've ever seen in my career.” —LB
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OVERKILL

IN 0Z?

AUSTRA

S LIVE SCENE MAY SUFFER

FROM SATURATION BOOKING

ustralia’s live music sec-
tor is up there with the best
in the world. It’s a billion-
dollar-plus industry with a
white-hot festival market
that runs year-round. And
_ with the growth of Asia’s
concertbusiness, the region
is even better positioned as a key market on the
global touring circuit.

“We're the strongest market in the world right
now,” veteran promoter Michael Chugg says.
“Certainly sales figures have shown that. And
the amount of traffic we're getting through the
country doesn’t seem to be causing death and
destruction in terms of losing any money. You'd
have to think of Australia as very strong at the
moment. Per capita, we're just killing it.”

But is the industry killing itself? It’s a
question that won't go away.
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Away from the spotlight, most promoters
are finding the going tough.

Once a destination where only the hardiest
of American and European artists toured, Aus-
tralia now hosts too many shows, from interna-
tional artists who demand too much money, in
what is essentially a fussy market, promoters
say. Competition for the live dollar has never
been tougher.

“Australia has survived the global recession
and because the dollar is strong, there are too
many acts who want to come to Australia too
often. It’s a great concern for the future,” says Mi-
chael Gudinski, chairman of Mushroom Group,
which includes Frontier Touring.

Australian promoters are a special breed.
Like promoters everywhere, they’re hyper-
competitive, combining elements of gambler
and showman.

But there’s a whole lot more promoters on the

There’s no lack
of demand Down
Under for PINK,
who has been
booked for 38
dates in 2013

by Live Nation
Australia’s
MICHAEL
COPPEL (inset).

block here, and they're traveling vast distances
to stay connected with the talent abroad. The
risks here are greater. The difference between
profit and loss can be 10%-20% of the margin.

In 2012, some of Australia’s big promoters
took action that mirrored developments in the
record business: They consolidated. In April,
one of the biggest players, Michael Coppel, sold
Michael Coppel Presents to Live Nation, which
itself had set up in Australia in 2010.

Coppel became president of Live Nation Aus-
tralia. That company has a phenomenon on its
hands with PInk’s 2013 The Truth About Love
tour of Australia, which at press time had grown
to 38 dates, with more than 350,000 tickets sold.

Also this year, Paul Dainty formed a global
touring entity with Richard Branson’s Virgin
Group. The first shows through the new Virgin
Live partnership will be Rolling Stones dates in
London and New Jersey.

Gudinski is unperturbed. “There will be some
big tours Live Nation buys for the world and will
exclude me,” he says. “There are some strong
acts that have worked with Coppel in the past
who perhaps don’t want to be a part of such a
big operation. For a market our size there are
way too many promoters, particularly ‘C; ‘D’ and
‘E’ grade promoters.” Consolidation, Gudinski
says, “will sort the real men out from the boys.”

The live market in  continued on >>p32
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Accounting
Taxation
Merchandising
Royalties
Audits
Contracts

GST

ROSEBY
ROSNER
2YOUNG

CERTIFIED PRACTISING ACCOUNTANTS

These are not words which find their way into
compositions, written or musical. But they
are concepts which artists, musicians, actors,
sportspeople, and their associated technicians
and managers should be mindful of if they wish
to maximize their incomes and minimize their
costs and tax obligations.

We have, over the past 30 years, established
a global network of legal and accounting
specialists who work with us to address and
resolve all financial or taxation issues which will
confront the entertainer or sportsperson during
his/her career.

Qur list of entertainer clients worldwide, in both
the music and fim industries, is formidable and
simply attests to the extent of the confidence
and trust they have placed in us over time.

We are always ready and able to assist you
in protecting your interests while in Australia,
New Zealand, Japan, and South East Asia.
We will also refer you to the most appropriate
professionals to address any fiscal/tax matter
which may arise while working in the USA, the
UK, or Europe.

Contact:  Michael Roseby

Michael Waters

Level 3,

199 Toorak Road, (PO Box 131)
South Yarra 3141,

Melbourne, Australia

Telephone: 61 3 9827 3366

Facsimile: 61 3 9827 7888
Email: msr@rosroy.com.au
WWW.rosroy.com.au

HUNGER
LISTENS

TO

TOO.

1IN 6 AMERICANS STRUGGLES WITH HUNGER.
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ELTON JOHN
opened the new
| Perth Arena (inset)
| with two shows on

Nov. 10 and 12.

from >>p30 Australia is “definitely soft-
ening,” Coppel says. “It’s softening in a way
that’s not uniform. It's not 20% down across
everything. What's happening is the really
strong attractions, the ‘triple As, are doing
great business. But a lot of the ‘B’ and ‘C’ tours
are struggling because people are being really
selective. They really need to have a good rea-
son to buy a ticket now. As a promoter, if you
don’t have a PInk, Radiohead or Coldplay, or
acts at that level, you're not going to see what
you would have counted on 12 months ago
or two years ago.”

On the issues facing the live market, Cop-
pel says “there’s so many festivals and they're
all dependent on competitive lineups. Even
acts who aren’t traditional festival acts are
being drawn into that world. That creates an
issue about longevity for artists.”

The money that’s available in the festival
market keeps driving the prices up, which
keeps ticket prices high. “That’s a big factor,”
he adds. “In general though, if the econom-
ics could work themselves out, you'd have to
argue it's a strong market.”

Australia’s federal government in late
October issued a white paper titled “Austra-
lia in the Asian Century,” a document that
calls on Australia to form deeper ties with
its neighbors. Australian promoters and live
music professionals are doing just that by
making a notable push into Asia—a region
that until now was considered untapped (Bill-
board, March 17). The debut of a new, state-
of-the-art arena in Perth, the largest city on
the country’s western coastline, means Aus-
tralia now boasts a venue that may serve as
a steppingstone toward creating a touring
circuit between Australia and Asia.

“Perth is a gateway to Asia given that it is
the closest Australian city to the major Asian
cities by air,” says Tim Worton, group director
of arenas for AEG Ogden, which manages the
new venue. “The Asian market has become
an increasingly important one, and the Aus-
tralian market always has been. So there is
now even more incentive for acts to tour the
Asia Pacific region, even more so with the ar-
rival of Perth Arena—a venue that Western
Australia has been crying out for since the
Perth Entertainment Centre closed its doors

10 years ago.”

The 15,500-venue venue opened with two
performances by Elton John on Nov. 10 and
12, bracketing a show on Nov. 11 by Match-
box 20 and INXS, and followed by Nickel-
back. Early music bookings have included
the Wiggles, Reece Mastin, Russell Brand,
Jennifer Lopez and Nicki Minaj, with Bryan
Adams and One Direction due next year.

“We will market this arena as being the
state-of-the-art and unique venue that it
is, and, fortunately, the Perth market is a
strong one,” Worton says. “And we are mar-
keting the arena as being at the gateway to
and from Asia.”

Overall, Australia’s live entertainment sec-
tor “remains strong,” strong enough to gen-
erate more than $1.3 billion Australia ($1.4
billion) in ticket sales, according to Live Per-
formance Australia.

In its “Ticket Attendance & Revenue Sur-
vey 2011,” LPA says attendance was up 0.6%
in 2011, though downward pressure on ticket
prices contributed to an overall dip in reve-
nue from the previous year. Admittedly, the
LPA’s annual survey under-reports data from
festivals and gigs, which are typically tick-
eted in-house. Some promoters suspect the
real dollar figure attached to the live market
could be double or triple the value listed in
the report.

The festivals market is in a “slight period
of upheaval,” says Ken West, founder of the
multiple-city Big Day Out festival. West’s jug-
gernaut endured slack ticket sales for what he
describes with a laugh as a “total fiasco” in
early 2012, and he’s set about rebuilding the
brand for 2013, in a new partnership with C3
Presents in the United States.

Big Day Out, meanwhile, faces new compe-
tition from a string of EDM fests—notably Fu-
ture Music Festival and Stereosonic—and A.J.
Maddah’s metal and hard-rock fest, Sound-
wave, which sold roughly 200,000 across four
shows earlier this year.

“The scene is actually doing really well,”
West says. “A lot of local bands are doing
Hordern Pavilion-level shows [5,500 capac-
ity], which were really rare some time ago.
New bands are coming up, and they're charg-
ing reasonable prices at the shows.” —LB

JOHN: PAUL KANE/GETTY IMAGES
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OUGOTTA
HAVE FAITH

Paloma Faith rides a wave of Adele
comparisons into her stateside debut

espite being an established star

D in her home country, British

songstress Paloma Faith had

onlymodest hopes when she embarked
on her first U.S. tour in September.

“I was expecting to go and play to
a lot of empty rooms,” the London-
born singer says of the six-date trek,
which included sellouts in New York,
Los Angeles, San Francisco, Chicago
and Washington, D.C. “I was shocked.
There were a lot of people who had
been waiting for me to come over since
the first record. It was uplifting and
good for the soul.”

Having won over early adopters with
her brassy take on neo-soul, Faith’s
U.S. following is only set to grow
when domestic debut Fall to Grace
arrives Dec. 4 on Epic. Produced by
Nellee Hooper (Madonna, No Doubt)
and Jake Gosling (Ed Sheeran), the
13-track album presents an instantly
captivating mix of sweeping ballads,
hook-laden pop and pulsating electro
grooves, topped by the singer’s emo-
tive, timeless vocals. Lead single “Pick-
ing Up the Pieces,” a stirring tale of
jealous romance, was a top 10 hit in
the United Kingdom and is now gen-
erating heat stateside. The track is No.
21 on Billboard’s Dance Club Songs
chart and has sold 7,000 downloads,
according to Nielsen SoundScan. Its
video, which showcases Faith’s color-
ful vintage-themed style, has attracted
more than 4 million views on YouTube.

“I really feel like I'm building some-
thing again, but in a whole new place,”
says 27-year-old Faith, who earned a
2011 BRIT Award nomination for Brit-
ish female solo artist. Her first studio
album, Do You Want the Truth or Some-
thing Beautiful?, arrived in the United

Kingdom in October 2009 and spent
80 weeks on the albums charts, selling
539,000 units, according to the Offi-
cial Charts Co. Fall to Grace hit British
stores in the summer, debuting at No.
2 and racking up sales 0f 265,000. The
decision to launch her U.S. career with
Faith’s superior sophomore set, as op-
posed to her more retro-pop-flavored
debut, is one that greatly pleases her.

“On my first album I made quite a
lot of compromises on a creative level
because I was nobody and felt that I
had to maybe play a few chess moves to
my label,” she says. “With this album,
I don’t feel like that. It's quite an emo-
tionally raw album and a lot of the sub-
ject matter is still relevant now.”

Teaming with Hooper on Fall to
Grace helped Faith achieve the synthe-
sis of her retro influences (Etta James
is an idol) and cutting-edge produc-
tion techniques that she was after. “It
was the perfect pairing,” she says. “I
feel that I brought something to him
that was more classical and he brought
more contemporary [influences] to
me. Together we got a sonic version
of ‘Blade Runner.”

Epic Records executive VP of mar-
keting Scott Seviour says Faith is now
well-placed to follow in the footsteps
of fellow British female vocalists Adele
and Amy Winehouse and translate her
U.K. success overseas. “She has itall,”
he says. “She is intelligent. She is ec-
centric. She is quirky. Her music has
immense depth. She is the real deal,
and that’s why America is starting to
embrace her.”

To introduce Faith to U.S. audiences
Epic serviced Fall to Grace to tastemak-
ers at leading fashion, lifestyle, radio,
TV and press platforms at the start of

\
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summer. “The first phase was really
about discovery: getting those key gate-
keepers to discover her and then push
it down,” Seviour says, noting that a
file full of the artist’s press cuttings
has since grown to several inches thick
and encompasses everything from
glowing profiles in Elle magazine to
the New Yorker.

The response from radio has been
equally positive. “Picking Up the
Pieces” was serviced to triple A stations
in August with KTCZ Minneapolis and
SiriusXM channel the Pulse among its
early backers. The track is now being

SYNCHED UP
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worked at adult top 40 with KALC Den-
ver, WTMX Chicago and WTSS Buf-
falo, N.Y,, leading the charge.
Industry showcases at New York
venues Le Baron (June 20) and Edi-
son Ballroom (Aug. 7) preceded Faith’s
debut U.S. tour, which took place Sept.
10-19 and was booked by Jeff Frasco
at Creative Artists Agency. She’s set
to return stateside for a further run
of live dates surrounding the album’s
release. TV performances on NBC’s
“Today,” ABC’s “Jimmy Kimmel Live!”
and CBS’ “Late Show With David Let-
terman” will also bookend the set’s
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street date. Back on home turf, Faith
will begin a U.K. theater tour (Jan. 20-
Feb. 17) booked by CAA’s Mike Greek.
Seviour anticipates the singer to return
to the States to perform at South by
Southwest in March, followed by an-
other round of U.S. concerts.

“The intimacy of doing small shows
has gone in the U.K. now, so it’s nice to
be able to do them again,” says Faith,
who confesses to being cautiously flat-
tered by reports calling her the next
Adele. “Who better to be compared to
than the biggest-selling artist in the
entire world right now?” o
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Revival: Following 1996’s
Down on the Upside, Sound-
garden reclaims the rock
throne with new LP King
Animal (Nov.13, A&M)and a
2013 tour in January. Begin-
ning at the DAR Constitu-
tion Hall in Washington, D.C.
(Jan.18), the group will stop
at Hammerstein Ballroom

in New York (Jan. 22-23)
and the Riviera Theatre in
Chicago (Jan. 29-30) be-
fore closing at Los Angeles’
Wiltern (Feb. 15-16)... Cake
walk: Glam-rock band the
Darkness has announced

its Let Them Eat Cakes
world tour, following the re-
lease of Hot Cakes (Canary
Dwarf/Wind-up), offered
this month at a $5 discount
on Amazon. Booked by
Creative Artists Agency,

the tour startsin North
America at Revolution in
Fort Lauderdale, Fla. (Jan.
10), continuing to Paradise
Rock Club in Boston (Jan.
19), the Majestic Theatre

in Detroit (Jan. 25) and the
Summit Music Hall in Denver
(Feb. 1). Heading overseas,
the band hits Tyroz in Stock-
holm (Feb.17), Apolloin
Manchester, England (March
2),and the AEC Theatre in
Adelaide, Australia (April

2), before closing in Auck-
land, New Zealand (April 8)
... The big easy: Old Crow
Medicine Show will tour to
celebrate fourth studio set
Carry Me Back (July 17, ATO).
Booked by Bobby Cudd at
Paradigm, it starts in Mem-
phis at the Minglewood Hall
(Nov. 25) before hitting the
Moody Theatre in Austin
(Nov. 28) and the Empire
Theatre in San Antonio (Dec.
1) and closing with a four-
day stint at Nashville’s Grand
Ole Opry (Dec. 8,14-15) and
Ryman Auditorium (Dec.
31). Jetting to Europe, the
group will hit Vicar Street

in Dublin (Jan. 30), HMV
Ritz in Manchester (Feb.

2) and Shepherd’s Bush
Empire in London (April 26)
... Expiration date: Fans of
Neutral Milk Hotel will be
sad to note that Jeff Man-
gum announced plans for a
final acoustic tour, starting
at Ashbury Hall in Buffalo,
N.Y. (Jan. 9). He'll also hit
Liberty Hall in Lawrence,
Kan. (Jan. 18), the Beacham
in Orlando, Fla. (Jan. 26), the
Grey Eagle in Asheville, N.C.
(Feb 2),and MASS MoCA in
Northampton, Mass. (Feb.
16). —Nick Williams

OMARION plans
toreleasea

new album next
spring.

BY STEVEN J. HOROWITZ

SHIFTING GEARS

Omarion returns with a free EP
and a heavyweight co-sign

marion doesn’twantto be seen

as a teen pop star anymore.

The 28-year-old singer, who
stepped onto the scene as frontman for
B2Kin the early 2000s, began his solo ca-
reer with 2005’s O (Epic), which debuted
atop the Billboard 200 with 182,000 cop-
ies, according to Nielsen SoundScan.
Sophomore set 21 (Epic) garnered similar
success in 2006, crowning the chart with
119,000 units, but just four years later,
Ollusion, released through Omarion’s
imprint StarrWorld Entertainmentand
EMI, fell short, entering the Billboard
200 at No. 19 with only 21,000 sold.

After signing with Rick Ross’ May-
bach Music Group earlier this year, the
R&B star is ready to step into his adult
shoes and release music that diverges
from his previous teen-geared fare. On
Nov. 29, Omarion will deliver his Care
Package EP (Maybach Music Group/
Warner Bros. Records) for free through
file-sharing sites. The project features
contributions from Problem, Tank and
Wale, who appears on its first offering,
“M.I.A.,” which is also included on
MMG’s Self Made Vol. 2.

For Omarion, the EP signifies a
shift in his public perception and mu-
sical content, ushering his themes into
a more mature strata. “A lot of my fans
are adults and have children and lives.
It’s really interesting because they still
come out and support, the fans that used
to chase my car. I think they ready,” he
says. “This is the real grown-up me. This
is that age when Beyoncé had ‘Crazy in
Love’ and Michael Jackson had Thriller,
when Justin Timberlake had FutureSex/
LoveSounds. 1 feel like I'm at that age. [
can’t wait to display this new me.”

His evolution from boy to man has
been calculated. Prior to the release of
Ollusion, Omarion was briefly signed to
Young Money Entertainment but parted
ways with the label after a few months.
With his manager, Ketrina Askew, the
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former teen heartthrob planned to ditch
the underage pandering and take con-
trol of his career. He planned on sign-
ing a deal with E1 Music, but happened
to bump into Rick Ross at a strip club,
putting the wheels into motion in get-
ting a fresh start.

“We look at it as starting over from
scratch. That’s where our approach
is—that we don’t get complacent,”
says Askew, who started working with
Omarion after Ollusion’s release. “This
is the reintroduction and reinvention of
Omarion. It was important that people
see the real him, for people to know who
he truly is. Hes not a teen-pop boy band
singer anymore. He’s a grown man.”

To bolster the EP’s impact, Omar-
ion shot a video for “M.I.A.,” which
logged 250,000-plus YouTube views
in its first three days of release. War-
ner plans to bank on Omarion’s social
networks (@10marion, 737,000 fol-
lowers) and saturate the online mar-
ket with music videos.

“Omarion coming into the game, of
course he was a singer and dancer but
he had great visuals, which are going
to be a big part of the EP as well as his
album,” Warner urban A&R director
Alaska Gedeon says. “This is a platform
that allows him to get back to where he
left offand then some, and then he can
evolve into being more of a creative.”

Gedeon says the label plans to service
“M.LA. toradio butis treating the EP as
a “precursor” to his fourth solo album,
for which Omarion has recorded 50
songs and hopes to release in the spring.
He also plans to dabble in acting and
open up a dance studio franchise in Los
Angeles. Once fans hear the EP, he just
wants his presence to be felt.

“I hope that they hear the emotion
and take away one thing, and that’s that
I'm coming,” Omarion says. “I'm going
to continue to create music. I'm here,
and that’s what it is.” .
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by STEVEN J. HOROWITZ

Veteran hip-hop producer and Eminem tour DJ Alan “Alchemist” Maman has had
a busy 2012. The Los Angeles native has helmed projects for Odd Future’s Domo
Genesis (No Idols), Action Bronson (Rare Chandeliers) and his group Gangrene
(Vodka & Ayahuasca). He also released the critically lauded solo album Russian
Roulette (Decon), instrumental LP Rapper’s Best Friend 2 and free mixtape Yacht
Rock. And he has two more already in the can—Step Brothers, with Evidence, and
an untitled LP with Boldy James—that he hopes to release by year’s end. With
plansto launch a label in 2013, Maman, who’s worked with everyone from Rick Ross
to Mobb Deep to Dilated Peoples, doesn’t plan on slowing down anytime soon.

1 You were exceptionally productive this year. Why?

I don’t know what the hell it was. Just more freedom to swim, less dealing with
labels and radio and promotion. I feel like the rate that we work, it’s hard to have a
system at this moment that can channel it all out. I branched out to a lot of differ-
ent people and companies and did a lot of things for different people this year just
to see if I could do it myself, to churn out material, because I've got my studio and
friends that are all excellent musicians. There are so many records I still didn’t get
out this year that we worked on.

2 You've started to do more full-length collaborations with one particular
artist. What do you enjoy about that?
There are stages to go through as an artist. At this moment, that's where it's the most
comfortable, it's the most fun, and it just so happens that people that are my friends
are pretty much—hate to be arrogant—but they're excellent. The environment I
have over here at the studio is dope, in Los Angeles, in a hideaway. It just made for
a good environment for a lot of creative people to come through.

3 Russian Roulette drew
heavily from the sound and cul-
ture of Russia. Have you consid-
ered pegging another project
to a particular culture?

Yeah. I'have an instrumental proj-
ect that’s coming out with all Is-
raeli records from when [ went to
Israel. It’s all instrumentals. It's
not like Russian Roulette. I'm not
sure exactly how I'll do it, but it's
more beats chopped up. I make
the type of shit I like to listen to.
That’s pretty much the guideline.

4 Do you feel like you're in
alane now where you’re more
open to experimentation?
For sure. I feel like I play hooky
from school sometimes with what
I'm doing because it’s like, maybe
I wouldn’t have done this at one point. But I don’t give a fuck because I know what
I'm doing is coming from my gut and I'm going to make a style of my own. At the
end of the day—and at the beginning of the day as well—I'm definitely trying to
take more chances. It’s just music. You either like it or you don't. If you get too much
into the technique of it, sometimes you get lost.

5 Youw’re constantly name-checked as a great producer. Do you get the
recognition that you deserve?
It’s a matter of perspective, but I guess that unless we're at the top of the mountain,
and there’s only a handful of people there, then we should always feel like we're a
little slept on. That’s probably what keeps us going. Maybe sometimes it might get
a little slept on, but that’s why I try to make a mess and make a big fucking scene
and drop a whole bunch of projects.

6 You have many projects in the works. What’s your goal for 2013?
This year was a run for me to see how it would work as far as me doing projects with
artists and seeing how far we can push it. So next year my goal for the whole time
is to have one outlet, one system. A direct connect to people who fuck with this. It’s
in the process of being built. There’s going to be a new studio and everything. I've
spread a bunch of projects out [in 2013] until my system is in place so I can deliver
directly and become a brand you can trust. .
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rned 11 No. 1s on
Latin Songs chart.

BY EMILY ZEMLER

Three, The Hard Way

oys Like Gitls released second
Balbum Love Drunk on Colum-
biathree years ago. The project
yielded several pop singles, including
“Two Is Better Than One” featuring
Taylor Swift. When the band came off
the road in support of the disc, which
bowed at No. 8 on the Billboard 200,
there was a sense of urgency to return
to the studio, prompted in part by
the response to third single “Heart
Heart Heartbreak.”

“We went into the studio a little dis-
couraged by our most recent single,”
singer Martin Johnson says over the
phone between studio sessions in Los
Angeles, where he now lives. “That
was that wake-up-call moment about
how much music is changing. That
thing that we clung onto, that was so
relevant in 2005 when we became a
band [up] until 2010 when we finally
went off the road from Love Drunk,
had kind of died. It was almost like
the radio wanted a remixed version of
the song rather than the actual song.”

Boys Like Girls completed an entire
album in the first half of 2010, only
to realize it was disingenuous to the
band. In the end, the group tossed the
project and decided to take a break for
awhile. “It was this angry, contrived
electronic-pop hybrid and it didn't re-

W' BY JUSTINO AGUILA

The Love Movement

Thalia returns with a mature, ballad-driven album featuring special guests

atin pop star Thalia has lived alternately
Lin times of deep darkness and sheer joy
for the pastthree years. It was during this

period when her mother died—something the
singer describes as difficult to accept—and also
when she gave birth to her two children she’s
raising with music executive husband Tommy
Mottola. Those experiences helped shape her new
ballad-driven album Habitame Siempre (Always
Live in Me), but also provided her a new outlook.

“These last three years were filled with happy
and sad moments,” the 41-year-old artist says.
“But it also allowed me to see life differently.”

On her new album, executive-produced
by Mottola, Thalia broke out from her trade-
mark solo songs and sought more collabora-
tion and duets.

“When you are an artist you grow in tandem
with your life,” Sony Music U.S. Latin GM Nir
Seroussi says. “Her last album, Primera Fila
[Front Row], was the beginning of a validation
that she’s a real artist that’s going to stay.”

Thalia has been entertaining audiences since
she was a child, first as an actress and then
throughout most of the 80s in Mexican group
Timbiriche. She has spent more than three de-
cades working to create her unique pop appeal
and now sits atop her own lucrative musical

brand, as a corporate spokeswoman, radio show
host and author, among other ventures. Seroussi
is sure that Thalia has moved into a different stage
and says this album proves her career will not sour
but rather age like wine.

“The repertoire is more mature but still excit-
ing,” Seroussi says. “You have a mix of very se-
lective covers done with beautiful arrangements
where she sounds amazing. And there’s new songs
as well.”

The new project includes collaborations with
artists across the globe, including Canadian singer
Michael Bublé, British crooner Robbie Williams
and Puerto Rican bandleader Gilberto Santa
Rosa. Some of the songs are classics like “Besame
Mucho” (performed with Bublé) while others are
originals that showcase Thalia’s strong vocals,
which do particularly well in sweeping romantic
ballads that showcase her chops and versatility.

“When I began working on this album the only
sure thing was Michael Bublé,” Thalia says. “We
worked together on his Christmas album, but I
told him he would have to work on my album.
He agreed.”

From there, her album found its way and more
collaborators came onboard including hitmaker
Samo, veteran singer/songwriter Ricardo Mon-
taner and rising star Prince Royce, who sings “Te

Perdiste Mi Amor” (You Lost My Love) alongside
Thalia as a bachata. For Thalia, the album also
includes a dream come true: recording with Wil-
liams, who signed on immediately.

“Imagine Robbie singing a mambo in the song
‘Muiiequita Linda’ [Beautiful Doll] and in Span-
ish,” Thalia says. “He is the only one who could
understand the irony of that song.”

The promotion of Habitame Siempre includes a
Christmas special filmed at New York’s Hammer-
stein Ballroom that aired Nov. 18 on Univision and
will be rebroadcast on Televisa. “We really used
the Univision powerhouse as an anchor for the
marketing,” Seroussi says. “This is the first time
we sat down with the Univision family and came
up with a cohesive plan to support the album.”

Thalia says she’s preparing to tour next year and
would like to also highlight music from Primera
Fila, her first live CD/DVD release.

To date, Thalia has sold 1.5 million albums in
the United States, according to Nielsen Sound-
Scan, and has notched 11 No. 1s on Billboard’s Hot
Latin Songs chart. She has also charted nine top
10s on Top Latin Albums and 10 top 10s on Latin
Pop Albums, including three No. 1s.

“Decades of recording music doesn’t come with-
outateam of people,” she says. “That is something
that makes me thankful every day.” .o

After a top 10 release, Boys Like Girls recorded—and
then scrapped—an entire album. Here comes take two

ally feel like Boys Like Girls,” Johnson
says. “It didn't feel like we were being
honest to ourselves.”

The other band members—Paul
DiGiovanni, Morgan Dorr and John
Keefe—went home to Boston while
Johnson spent time in Nashville, writ-
ing with other musicians and accu-
mulating demos that didn’t have a
specific purpose. In the fall of 2011,
he began to realize that songwriting

BOYS LIKE GIRLS isona
co-headlining tour with
the All-American Rejects. i' :

wasn’t quite the same without the
band and in October the members
gathered at Johnson’s L.A. home to
begin transforming his demos into
their third album, Crazy World, due
Dec. 11 on Columbia.

“We threw out the idea of having to
cater to modern music,” Johnson says.
“What made the last record—the one
that never came out—feel not right for
Boys Like Girls is that we felt this mas-
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sive pressure as a band that lived by
the ups and downs of top 40 success.
We threw out any preconceived notion
that that was an issue. It was freeing.”

For Columbia it’s been important
to reimagine Boys Like Girls with
its new sound, which embraces pop-
rock and country. The band released
three tracks, including the disc’s first
single, “Be Your Everything,” on the
Crazy World EP in July, offering fans

a first taste of its evolved sound. Co-
lumbia marketing manager Matthew
Amoroso says the EP, in partnership
with iTunes’ Complete My Album
program, helped spur momentum
for the eventual album release.

“They have a long history of mak-
ing hit records so we wanted to create
awareness first and foremost,” Amo-
roso says. “Let people know that Boys
Like Girls have a new record coming.
And we wanted to build the story as
we took [the single] to top 40 radio in
the fall, which is where we are now.”

The label is focused on existing
fans and new ones, generating prer-
elease buzz through a co-headlining
tour with the All-American Rejects
and a performance on “Jimmy Kim-
mel Live!” (Nov. 9). “[The band has]
grown up, their fans have certainly
grown up, and they wanted to com-
municate that on the record,” Am-
oroso says. “We wanted to engage
[the fans] and show them—whether
it's through the sound or our press
photos or video—that the band has
grown up.”

As for the group, it’s happy no mat-
ter what. “We wanted to do something
really organic and true to us,” Johnson
says, “and not be concerned about how
it was going to be received.” .
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MARCUS ROBERTS
Deep in the Shed: A Blues
Suite

Producer: Marcus Roberts
J-Master Records

Release Date: Nov. 13
More than two decades after
the initial release of Deep
in the Shed, pianist Marcus
Roberts revisits the 1989
album. This time around he
has a new nonet that tackles
the original’s six tracks in a
different running order and
anew one, "Athanatos Ryth-
mos.” It’s spiritual and swing-
ing, a winning re-examination
of a work that has aged quite
well despite being out of print.
In 1990, Roberts was part of
the Young Lions movement
with Wynton Marsalis at the
head of its class. There’s no
discounting the Marsalis in-
fluence on this suite, rooted
in Duke Ellington'’s vision of
the blues, but with maturity
comes a greater sense of
unified playing that gener-
ates emotional responses
through a heightened level of
honesty. With the exception
of the blazing uptempo num-
ber “Athanatos Rythmos,”
Roberts emphasizes group
performance over extensive
soloing. Still, the person-
alities of the instrumentalists

]

B
HINDER
Welcome to the Freak
Show

Producers: Kevin
Churko, Cody Hanson
Republic Records
Release Date: Dec. 4
Hinder has been some-
thing of a mainstream
rock prototype since its
2005 debut, Extreme

Behavior, which revealed that the group likes to rock the house
(“Get Stoned”) and roll the heart (“Lips of an Angel”). Things
haven’t changed much for the Oklahoma quintet, but its fourth
album, Welcome to the Freak Show, leans a bit more toward
the latter side of the equation. Supposedly inspired by front-
man Austin Winkler’s latest drug binge (which led to a rehab
stint), the album finds melodic beauty amid psychological
turmoil and a desperate desire to find reliable relationships.
Hinder definitely rocks out as well, from the defiant opener/
first single “Save Me” to the chunky booty call “Ladies Come

shine, especially trombon-
ist Ron Westray and trum-
peters Marcus Printup and
Alphonso Horne. Wess An-
derson’s sax work enhances
the pieces’ spiritual reach,
and Jason Marsalis provides
sure and cohesive drumming
throughout.—PG

CHRISTINA AGUILERA

Lotus

Producers: various

RCA Records

Release Date: Nov. 13

As a coach on “The Voice,” Christina
Aguilera’s master classes favor bombast over nuance,
firepower over restraint and runs, trills and drama filling
every corner of a song. Through the years, Aguilera has
evolved from “the one who could sing” to the one who
could sing like something inhuman, an X-Woman sprung
from America’s melting pot gospel/pop/Broadway tradi-
tion with laser-beam pitch and invincible vocal strength.
That mutant voice is the very thing that keeps Aguilera’s
attempts at of-the-moment pop—including the majority
of fifth aloum Lotus—from really resonating. She knows
it’s time to be playful on “Red Hot Kinda Love,” to do the
pseudo-EDM thing on “Let There Be Love” and to make an
attempt at being folksy on “Just a Fool,” a duet with fellow
“Voice” coach Blake Shelton. But that voice, and her pro-
pensity to use it as much as possible, smothers the quirks
and moments that define those styles and moods. It leaves
us with a lot of crisply produced, expertly sung, indetermi-
nate musical content. The best moments here: “Fighter”
sequel “Army of Me”; “Sing for Me,” which metaphorically
makes her voice her strength; and the Sia-penned ballad

“Blank Page.”—HKM
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EL PERRO DEL MAR
Pale Fire

Producer: Sarah Assbring
The Control Group

Release Date: Nov. 13
Though her Swedish coun-
trywomen Lykke Li and
Robyn have garnered more
mainstream attention in re-
cent years, singer/producer
Sarah Assbring (aka El Perro
del Mar) merits a closer look
of her own with fourth album
Pale Fire. Rooted in chilly
synths and '90s-inspired
club beats, the 10-song set
ismusically El Perro del Mar’s
most upbeat collection to
date—even the lyrics tell
tales of Scandinavian sad-
ness. She rejoices over true
love on the rhythmic “Home
Is to Feel Like That” and
kisses off an old flame on “I
Carry the Fire.” Lead single
“Walk On By” features snip-
pets from cult-classic docu-
mentary “Paris Is Burning”
as Assbring declares, “Soli-
tude my best friend,” over a
shuffling groove that recalls
early work from Deee-Lite
and Saint Etienne (the latter
of whom already returned
the favor by remixing the
song). Most engaging of all
is “Hold Off the Dawn,” a fu-
turistic world-pop song that

First.” Meanwhile, “See You in Hell” references dead heroes
like Marilyn Monroe, Janis Joplin and Jim Morrison. But most
of the band’s time is spent in softer territory. The piano-led
recrimination “Shoulda Known Better” would sound right at
home on a Lady Antebellum album, while “Talk to Me” has a
smooth, Jersey Shore soul flavor that would make Southside
Johnny proud. “Anyone but You” and “Get Me Away From You”
are heart-rending power ballads, and “Is It Just Me” convinc-
ingly rides a contemporary pop tip. This Freak Show is more

inviting than scary.—GG

suggests Peter Bjorn & John
covering the Police.—AH

GREEN DAY

iDos!

Producers: Rob Cavallo,
Green Day

Reprise Records

Release Date: Nov. 13

With Green Day frontman Bil-

lie Joe Armstrong in rehab,
fans will no doubt parse the
lyrics of iDos! for signs that
he was wasted on the way.
On lo-fi opener “See You To-
night,” it’s chilling to hear him
sing, “The colder it gets you
won't see me anymore.” But
iDos!—the second entry in
this year's trilogy—is mostly
a good-time album with few

PITBULL

Global Warming

Producers: various

RCA Records

Release Date: Nov. 19

Once a struggling rapper, Pitbull has

become one of the biggest names in music with a brand
deeply rooted in club-friendly hits. To date, he’s sold 2.3
million albums in the United States, according to Nielsen
SoundScan. He’s also topped the Billboard Hot 100 with
“Give Me Everything” and scored six other top 10 hits. The
dozen tracks on Pitbull’s latest album, Global Warming,
continue to ebb and flow into memorable and musically
energetic anthems, raps and rhythmically catchy hooks.
Afrojack, Christina Aguilera, Enrique Iglesias and Usher
are just a handful of featured artists who lend their vocal
chops to Pitbull’s rapid-fire phrasing. And Jennifer Lopez
also appears on “Drinks for You.” But if there’s any standout
themes on the set, they’re Pitbull’s homage to the women in
his life, his zest for living and his Miami roots. “Have Some
Fun” (featuring the Wanted and Afrojack) helps define the
tone of Global Warming much in the way “Party Ain’t Over”
shines with Usher’s smooth vocals and chants. Indeed, the
Pitbull party is in full swing and circling the world one hit

at atime.—JA

dark tinges. Like September’s
iUno!, these 13 tracks find
Green Day trying on a vari-
ety of stylistic fits, from the
Stooges-referencing “Make-
out Party” to the garage-
flavored diss “Ashley” and
the buoyant soul-pop “Stray
Heart.” The trio also gets to
breathe and stretch on the
surprisingly sober “Wild One”
and the playful fashion state-
ment “Wow! That’s Loud,”
which features some of Arm-
strong’s most intricate guitar
leads. “Amy” closes thealbum
as a stark guitar-and-voice
piece, butthiselegy tothelate
Ms. Winehouse is no “Good
Riddance (Time of Your Life).”
Given recent circumstances,
it’s a sobering reminder of
where Armstrong might have
headed, giving iDos! some
unintended gravitas.—GG

DEFTONES

Koi No Yokan

Producer: Nick Raskulinecz
Reprise Records

Release Date: Nov. 13
Deftones are back to brutality
again. It’s good news for fans
who've been head-banging
along to the band’s mix of
muscle and melody since
its 1995 debut. Deftones’
2010 Diamond Eyes was an
experimental sidestep that
found the group working its
way out of the funk caused
by bassist Chi Cheng’s auto
accident-induced coma
and acclimating to stand-in
Sergio Vega. But the swag-
ger is back on Koi No Yokan
(a Japanese proverb that
roughly translates to “prom-
ise of love™). Frontman Chino
Moreno’s tuneful vocals—with
markedly less screaming this
time—resume their joust with
Stephen Carpenter’s guitar
brutality on textured an-
thems like “Swerve City,” the
sinewy “Graphic Nature,” the
full-throttle “Poltergeist” and
expansive epics like “Tem-
pest” and “Rosemary.” Most
of Moreno’s tortured poetry
remains unspecific but clearly
comes from deeply personal
places. On “Leathers,” he
declares it’s “time to let ev-
erything inside show,” and
the easy flow between the
11 tracks shows the band is
just as comfortable in its new
era—GG



SINGLES

A$AP ROCKY
FEATURING DRAKE, 2
CHAINZ & KENDRICK
LAMAR

F**kin’ Problems (3:57)

Producer: Noah “40” Shebib
Writers: various

Publishers: various

AS$AP Worldwide/Polo Grounds/RCA

“F**kin’ Problems” certainly doesn’t have a star-power
shortage: For Harlem rookie A$AP Rocky’s new single
(presumably the proper lead track from his long-delayed
debut album), Drake and Kendrick Lamar lend verses, 2
Chainz provides a spectacularly goofy hook consisting of
a total of two lines, and Drizzy’s in-house producer, Noah
“40” Shebib, is recruited to spin a dense web of percussion
around the four MCs. The problem with “Problems” is that
everyone involved is slightly off their game. The posse cut
finds Drake throwing out a few average bars, while Lamar—
who proved his genius with debut album good kid, m.A.A.d
city—sounds lost here, uncomfortably spouting sexual
come-ons and ignoring his lyrical impulses. Meanwhile, 2
Chainz and Rocky are similarly underused, with the latter
ripping off the track’s best line, “Put the chrome to your
dome, make you sweat like Keith,” in the middle of his
allotted 30 seconds. Make no mistake, “F**kin’ Problems”
knocks hard, but with a few tweaks, it could have been the

buzzer-beating rap single of 2012.—JL

BIG SEAN

Guap (4:31)

Producer: Key Wane
Writers: S. Anderson,

D. M. Weir Il

Publisher: not listed
G.0.0.D./Def Jam/IDIJMG

On last year’s Watch the
Throne, Kanye West and
Jay-Z elevated the brag-
gadocio rap game to new
heights, detailing luxurious
lifestyles where one’s eyes
are fixed on Belgian threads
and rare Bohemian poetry.

Big Sean, West's G.0.0.D.
Music protégé, is thankfully
is a bit more realistic in his
desires. “My iPhone need
a charge right now,” the
Motor City MC confesses
on “Guap,” the steel-drum-
anchored, Caribbean-fla-
vored first single from his
forthcoming sophomore
album. Sean does spend
most of the buoyant track
praising his mad guap stash
(that’s money, for the uniniti-
ated), yet the listener senses
that the lyrics come with a

much-appreciated wink.
After all, when Big Sean
raps, “| need a 17-car garage
right now,” he’s surely joking,
right? Despite its fall release,
prepare for “Guap” to be
blasted on beaches as 2013
heats up.—DH

JIM JAMES

Know Til Now (6:27)
Producer: Jim James
Writer: J. James
Publishers: Chrysalis Songs/
Removador Songs (BMI)
ATO Records

To the casual listener, Jim
James’ psychedelic and
soulful synth jam “Know Til
Now” could sound like a cre-
ative 180—after all, his main
band, My Morning Jacket, is
known primarily for its epic
guitar journeys. But James
has grown more adventur-
ous with each subsequent
project, from the funk and
electronic experiments on
My Morning Jacket’s Evil
Urges to flirtations with trip-
hop and country in Monsters
of Folk. Glancing back at his
artistic growth during the
pastdecade, “Know Til Now”
feels like a natural progres-
sion. Opening with a spacey
synthesizer, the track grows
weirder the longer it plays,
as James mixes in pound-

THE BAND PERRY

THE BAND PERRY

Better Dig Two (3:11)

Producer: Dann Huff

Writers: B. Clark,

S. McAnally, T. Rosen

Publishers: various

Republic Nashville

The Band Perry’s Kimberly Perry is not a woman scorned—
and she’ll be damned if she ever will be. The Mississippi trio’s

=VIEWS-

MADISON

Sweet Life (3:09)

Producers: Madison, Eric
Spring

Writer: Madison

Publisher: Noise of

Madison

G Records

This “Sweet Life” isn't a
Frank Ocean cover, but a
promiscuous bit of alterna- A
tive pop from New York
newcomer Madison. The
enchantingly catchy single
marks a departure from
the more traditional synth
pop of her first EP, last year’s The Noise Some People Make. The song’s jazzy brass strut and
breathy vocal delivery echo Lana Del Rey’s aesthetic, but Madison’s vocal persona is more
than smoke and mirrors. Lyrically, she knows her way around a sly double-entendre (“Hit the
sweet life, pass it around, don’t come down”), and by the time the ensemble belts “My chain

be heavy!” in the bridge, Madison and her collaborators flash some bona fide soul. Madison
has been self-releasing music on her own G Records and scoring synch placements recently
(“Sweet Life” was featured in an episode of the Canadian series “Lost Girl”), and if it’s not a
proper breakthrough, the single sounds like a harbinger of bigger things to come.—CF

ing R&B drums and left-field
keys. “Lost in the world, it
seemed,” James moans
in his trademark falsetto,
“Caught at a loss for words.”
The grooves on “Know Til

Now,” meanwhile, do the
talking.—RR

MAJOR LAZER
FEATURING FLUX
PAVILION

Jah No Partial (4:13)
Producers: Diplo, Flux
Pavilion

Writers: various

Publishers: various
Downtown Music

Following up the single “Get
Free” from their forthcom-
ing disc Major Lazer Frees
the Universe, Diplo and his
Major Lazer crew continue
to pump out songs like “Jah
No Partial” that absolutely
slay dancefloors. Sampling
Johnny Osborne’s mid-'80s
reggae classic “Mr.Marshall,”
Diplo and co-producer

Joshua Steele (better-known
as Flux Pavilion) carefully
pile on layers of dubstep-
influenced beats to create
an exhilarating experience.
More impressively, the boys
of Major Lazer manage to
highlight Osborne’s original
vocals instead of bury his
voice beneath the wobbles
of distorted noise. Major
Lazer’s upcoming album
is expected to hit stores in
early 2013, and if “Jah No Par-
tial” is an example of what’s
to come, expect the trio to
combine trendy flavors with
traditional music in an even
more innovative way than
when they arrived on the
dance scene in 2009. Major
Lazer is now concocting the
kind of mashups that every-
one can enjoy.—LW

THE BAND PERRY: LUIS BENITEZ

new song, “Better Dig Two,” off the group’s sophomore set
due in April, is a stomping tale of true love and obsession, with
Perry vowing that she’ll follow her spouse all the way to the
grave. “Here lies a girl whose only crutch is loving one man
just a little too much,” she eerily forebodes. A plucky banjo
and hand claps quietly transition into a full-blown rock single,
with Perry’s fiery vocals fueling her unharnessed passion. A
darker, more twisted side suits the group well, and “Better Dig
Two,” which debuted at the Country Music Assn. Awards ear-
lier this month, proves that Perry isn’t to be messed with.—/M

CLEGEND & CREDITS

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Justino Aguila,
Phil Gallo, Gary Graff, Andrew
Hampp, Dan Hyman, Jason
Lipshutz, Kerri Mason, Jill Menze,
Chris Payne, Ryan Reed, Lindsey
Weber

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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BY RICHARD SMIRKE

GABRIELLE APLIN
intends to play her first
U.S. concerts in 2013.

Synch Success

Christmas TV ad gifts U.K. singer Gabrielle Aplin

a breakthrough chart hit

p-and-coming British singer/songwriter
U Gabrielle Aplin is reaping the rewards of

a prime TV ad song placement for U.K.
retail chain John Lewis.

The 20-year-old vocalist fought off strong
competition to land the coveted holiday season
synch, which is among the most sought-after
music placements in the United Kingdom. Pre-
vious John Lewis Christmas ads have included
Ellie Goulding covering Elton John’s “Your Song.”
Goulding’s rendition hit No. 2 on the U.K. chart.
In 2011, Slow Moving Millie (vocalist Amelia
Warner) performed a stripped-down version of
the Smiths’ “Please, Please, Please, Let Me Get
What I Want” for the ad, which drew more than
4.5 million YouTube views.

For this year's ad, titled “The Journey,” Aplin de-
livers a mournful piano-led cover of Frankie Goes to
Hollywood’s 1984 U.K. No. 1 “The Power of Love.”
The 90-second ad, which tells the story of a snow-
man embarking on an epic quest, premiered Nov.
9 with Aplin’s cover simultaneously made available
to purchase from digital stores. Having debuted
the week ending Nov. 11, this week the Parlophone
track climbs 36-5 on the U.K. chart. It has sold
69,000 units, according to the Official Charts Co.

“It has definitely surpassed my expectations,”
says the Bath, England-born artist, who actively
pursued the song placement, even lobbying the
chain’s marketing department through Twitter
(@GabrielleAplin). “I've wanted it for years,” she
continues. “I love the [ads]. I'm a really big fan.”

The choice of “The Power of Love” for the ad’s
soundtrack came from London-based communi-
cations agency adam&eveDBB, which produced
“The Journey.” Aplin says she was “nervous but
excited” at the prospect of recording the track. “I
love the original, so when they told me I thought
it was great,” she says. “I wanted [my version] to
be all about the lyrics.”

“It’s a very hard song to reinterpret and make
38 |
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your own, but Gabrielle’s arrangement does just
that,” says Parlophone/Virgin president of A&R
Miles Leonard, who signed Aplin to Parlophone
in February. Prior to inking her major-label deal,
Aplin had toured the United Kingdom extensively
and self-released three EPs with sales totaling more
than 60,000 units, according to Parlophone. Her
2011 track “Home” was an iTunes single of the week
and amassed more than 2.5 million YouTube views.
Aplin says she chose Parlophone because she is
“the only female singer/songwriter” on its roster.
“There was no point in signing to an indie label
because I already had one,” she says. “The only
thing that would make a difference was a major.”
The writing and recording of Aplin’s still-
untitled debut album took place throughout 2012
in the Buckinghamshire studio of producer Mike
Spencer (Goulding, Emeli Sandé). Final mixes
and the track list will be completed in the com-
ing months, with Leonard eyeing two further
singles ahead of a spring bow. The first, “Please
Don’t Say You Love Me,” was originally due to
be released this fall and has garnered 1 million-
plus YouTube views. Its release was postponed to
February 2013 in light of the John Lewis synch.
“The album is a development of everything
else that I've done,” Aplin says. “I've got quite a lot
of new sounds in there, but it's still very organic.”
The singer recently wrapped a six-date U.K. head-
lining tour and will play three European shows
(Nov. 25-27) booked by Creative Artists Agency’s
Jake Leighton-Pope. Aplin says she aims to play her
first U.S. live dates next year and cites fellow Brit Ed
Sheeran as someone who she looks up to for scor-
ing international success “just by being himself.”
Parlophone A&R director Nathan Thompson
believes that Aplin also has what it takes to reso-
nate on a global scale. “In a world where there
are a lot of female singer/songwriters,” he says,
“it’s very obvious that, for us, Gabrielle is head
and shoulders above the rest.” .

BACKONTOP

One Direction scores its second No. 1 debut of the year

ONE DIRECTION’S
Up All Night hit No. 1
in March. &

One Direction has scored its second No. 1albumin
less thanayear, as Take Me Homeexplodes atop the
Billboard 200 with 540,000 copies sold in its first
week, according to Nielsen SoundScan. That’s the
third-largest sales week of 2012, surpassed only by
the debuts of Taylor Swift’s Red (1.2 million) and
Mumford & Sons’ Babel (600,000).

Take Me Home, the group’s second effort, follows
its Up All Night debut, which bowed atop the Bill-
board 200 on March 31 with 176,000 sold. That set
marked the first time a U.K. group’s debut album
started at No. 1 in the 56-year history of the chart.

One Direction is also the first group to debut at
No. 1 with its first two albums since Danity Kane
strutted into the penthouse with its self-titled debut
in 2006 and Welcome to the Dollhouse in 2008.

With a pair of No. 1s on the Billboard 200 in
less than a year’s time, One Direction joins an elite
cadre of acts that have managed the feat. Justin
Bieber did it with Believe (July 7) and Under the
Mistletoe (Nov. 19, 2011).

Since SoundScan began powering the Bill-
board 200’s rankings on May 25, 1991, there
have been 17 acts that reached No. 1 with two
different albums for the first time within a year
of one another. Garth Brooks and the Beatles
took it a step further: They each claimed three
No. 1s within a year. —Keith Caulfield

DOUBLE DUTY

Here’s all the acts that reached No. 1 with two
different albums within a year on the Billboard
200 inthe Nielsen SoundScan era. (Some have
done it more than once, as noted.)

Jay-Z (five times)
Justin Bieber (three)
2Pac (twice)

DMX (twice)

Kenny Chesney (twice)
Garth Brooks

Susan Boyle

Hootie & the Blowfish
JaRule

Jonas Brothers

R. Kelly

Lil Wayne

Master P

One Direction
George Strait

System of a Down

CORDS

APLIN: EMMA HARDY; ONE DIRECTION: COLUMBIA Ri

DEEP COTTON provided
the soundtrack to

a Sonos ad starring
JANELLE MONAE
(inset, holding pool cue).
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TWILIGHT: ANDREW COOPER; /

SV Gl BY PHIL GALLO

New
‘Dawn’
Breaks

As blockbuster “Twilight’
franchise ends, talk of
compilations to come

tlantic Records broke its string of releasing
A soundtracks to the “Twilight Saga” films 10

days prior to the film opening by issuing
Breaking Dawn Part 2 the same week as the film.

“Knowing it was the last movie [in the se-
ries],” Atlantic marketing VP Chris Stang says,
“we wanted to have a big soundtrack impact the
same week it opened.”

The soundtrack to “Breaking Dawn Part 2” sold
93,000 copies in the week ending Nov. 18, accord-
ing to Nielsen SoundScan, opening at No. 3 on the
Billboard 200. Predecessor “Breaking Dawn Part 1,”
which opened at No. 4 on sales of 105,000, set the
prior low mark for the franchise. The first “Twilight”
debuted at No. 1 with sales of 165,000 and “Twilight
Saga: Eclipse” opened at No. 2 with 146,000. Both
“Eclipse” and “New Moon” hit No. 1 after the films
opened in theaters.

The new movie just missed setting a record for
the opening-weekend take at the box office for the
franchise, raking in $141.3 million domestically and
another $199.6 million internationally. “New Moon”
set the franchise record of $142.8 million in 2009.

Unlike its predecessors, “Breaking Dawn Part 2”
didn’t have any singles preceding its theatrical re-
lease. The only prerelease activity for the soundtrack
was the October release on MTV of a video for Green
Day’s “The Forgotten.” Earmarked as the album’s
first single and shipped to multiple formats, the
song never charted and wasn'’t offered for sale as a
single. A new version of Christina Perri’s hit from
the previous film, “A Thousand Years, Pt. 2" (fea-
turing Steve Kazee), is the only track being sold as

A new version of Christina
Perri’s hit from the previous
film, “A Thousand Years, Pt.
2” isthe only track sold as a
single for “Breaking Dawn
Part 2,” starring KRISTEN
STEWART and ROBERT
PATTINSON.

a single, which Stang attributes to the deals struck
for the individual songs.

“Christina’s song plays over a huge movement
in the movie and the previous version had a lot of
success,” Stang says, noting that Perri, a fan of the
books and films, has become the go-to musical artist
to “connect the dots” from the first film to the fifth.
The first version of “A Thousand Years” has sold 1.9
million and re-enters Hot Digital Songs at No. 21.
The new take bows on Hot Digital Songs at No. 13
and on the Billboard Hot 100 at No. 67 with 70,000.

Atlantic Records Group chairman/CEO Craig
Kallman saw a cut of the film in late spring and
“A Thousand Years” was used as a temp track. He
called Perri to tell her no other song works and that
it's “in the most epic part of the film,” she recalls.

“I always wanted it to be a duet,” Perri says, “be-
cause that’s the way I wrote it—part for Edward
and part for Bella. I got to add a verse and then
arrange it with a full orchestra with David Camp-
bell. Being able to redo it, I was incredibly blown

away. When [ went to the premiere, it felt more like
everyone’s song—it’s for the whole franchise. I'm
really honored.”

In its first wave of promotion, Atlantic intends
to support the soundtrack largely through video re-
leases. The day the film came out, Nov. 16, a video for
Nikki Reed and Paul McDonald’s “All I Ever Needed”
was released. A video for “A Thousand Years, Part 2”
was posted on the Warner Sound YouTube channel
on Nov. 19 and Atlantic will follow that with one for
“Speak Up” by POP ETC.

With the final chapter of the series complete, At-
lantic will be seeking ways to explore retrospective
looks at the films” music that include hit tracks from
Bruno Mars, Paramore and Owl City.

“We're still deciding on the timing but this is
the first time we are able to make any compilation
of the soundtracks,” Stang says. “It's something
we'll explore. I don’t think there’s an artist who has
been involved in this series that can say it wasn'ta
big benefit.” oo

A ‘HEAVEN’-LY SPOT

Indie duo Deep Cotton blooms thanks to Sonos synch

Janelle Monae may be the on-camera face of
Sonos’ current “Listening Is Back” TV ads, but
a high-energy song soundtracking the spot has
quietly become the campaign’s breakout star.
“We’re Far Enough From Heaven Now We Can
Freak Out,” a track by rock-soul duo Deep Cot-
ton, has sold 20,000 downloads (according to
Nielsen SoundScan) in its first three weeks of
release thanks in large part to a high volume of
social-media activity among fans trying to iden-
tify the song.

Since the Sonos spot debuted in early October,
“Heaven” has yielded more than 300,000 hits for
the band on YouTube and more than 50,000 hits on
Shazam, and has been swimming around the upper
tiers of iTunes’ R&B sales chart. It’s also prompted
a high level of A&R interest in the band, which is
signed to Monde’s Wondaland Arts Society label.
(Monae has a separate artist deal with Atlantic Re-
cords, with which Deep Cotton isn’t affiliated.)

“We’ve had a couple publishing companies call
and A&R execs offering to fly into Atlanta to meet
the band, and you can hear the excitement in their
voice feeling like they discovered something—
even though it’s part of a national television cam-
paign,” says Mikael Moore, who manages Deep
Cotton and Monée at Wondaland Management.
“TV’s the new radio. It kind of smacked people out
of the blue.”

The ad is the third in a series of music-related
campaigns Sonos has been running this year cre-
ated by ad agency 72andSunny, and the first to
hit TV. Previous musicians featured include Dead-
mau5 and Ahmir “?uestlove” Thompson. Monde’s
deal with Sonos was brokered by Todd Jacobs,
a branding agent at William Morris Endeavor,
whose music head Marc Geiger happens to sit on
Sonos’ board.

The track was ultimately chosen over one of
Monae’s songs because the spot showcases the

singer as “the curator of the moment,” Sonos head
of digital marketing Aaron Foreman says. “She
talked a lot about being the mastermind of the
whole mood, which is what Sonos products allow
you to do. We thought the song was super catchy
and fun and captured the mood of the moment in
the spot.”

And as “Heaven” starts to get unsolicited radio
airplay in markets like Cincinnati, Seattle and
Houston, Deep Cotton is prepping a debut EP for
release in February, with a full-length already in
the can as well. Monae will also release her highly
anticipated follow-up to 2010’s The Archandroid
in early 2013.

Foreman hopes Sonos’ relationship with both
artists can be extended well into the new year.
“We’re open to exploring whatever opportunities
make sense,” he says. “The band and Janelle her-
self have been a pleasure to work with. I'd imagine
we’ll keep things going.” —Andrew Hampp

>>>FAMILY AFFAIR
Family of the Year (brothers
Joe and Sebastian Keefe, Chris-
tina Schroeter and James Buck-
ley) continues the indie-folk
explosion fostered by Mumford
& Sons (with whom the band
has toured) and the Lumineers,
as the hook-laden “Hero” (Nett-
werk) debuts at No. 29 on Triple
A, marking the quartet’s first
Billboard chart ink. The Los
Angeles-based band is touring
with Walk the Moon in support
of new album Loma Vista and is
part of alternative KNRK Port-
land, Ore.’s “December to Re-
member” bill (the Killers, M83)
on Dec.12.

>>>COUNTRY
DARLING

lowa native Sarah Darling is
making the rounds at country
radio with current single “Home
to Me,” which percolates just
beneath Billboard’s Country
Airplay tally. Since moving to
Nashville a decade ago, Dar-
ling has worked part-time as
amodel, appearing in music
videos including Kellie Pickler’s
“Red High Heels,” Joe Nichols’
“Tequila Makes Her Clothes Fall
Off*” and Big & Rich’s “Save a
Horse (Ride a Cowboy).” Dar-
ling is preparing her second
album for independent label
Black River.

>>>FROM GOLD
FIELDS...

Australia’s Gold Fields debut
their retro-tinged dance/rock
single “Dark Again” (Astral-
werks/Capitol) at No. 38 on Al-
ternative, granting the quintet
its first Billboard charts entry.
The atmospheric cut has gained
support from taste-making
alternative KNDD Seattle (37
plays in the Nov. 12-18 Nielsen
BDS tracking week) and pre-
views the group’s debut album,
Black Sun, due in January. The
act recently finished a tour with
Diamond Rings and will support
St. Lucia for a string of dates in
December.

>>2..TO A ‘GOLD’
RECORD

For someone who began rap-
ping only nine months ago,
Atlanta’s Trinidad James is
making up for lost time. The
former boutique shop sales-
man released his first mixtape,
Don’t Be S.A.F.E., on July 31
and has garnered more than 1
million YouTube views for his
clip for “All Gold Everything”
(thinkitsagame). Now the buzz
is flowing onto radio airwaves,
as “Gold” is approaching a
debut on the Mainstream R&B/
Hip-Hop chart.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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MIDDLE
TENNESSEE

STATE UNIVERSITY

Dean of College of Mass Communication

Middle Tennessee State University is conducting an international search for the Dean of College of Mass
Communication. The Search Committee invites nominations, applications (letter of interest, full résumé or CV, and
contact information of at least five references), or expressions of interest to be submitted to the search firm assisting the
University. Review of materials will begin immediately and continue until the appointment is made. It is preferred,
however, that all nominations and applications be submitted prior to February 1, 2013. For a complete position
description, please visit the Current Opportunities page at www .parkersearch.com/current-opportunitics.

BUY DIRECT
AND SAVE!

While other people are raising their prices,
we are slashing ours. CD’s, LP's, Books,
Cassettes as low as 50 cents. Your choice
from the most extensive listings available.
For free catalog call (609)890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.O.Box A Trenton,N.J.08691-0020

email: scorpiomus@aol.com

HAVE A POSITION TO FILL?
WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST?

LOOK NO FURTHER

CALL

BILLBOARD
CLASSIFIEDS

Dan Parker, President
Ryan Grant, Principal
Parker Executive Search
770-804-1996 ext: 115 Il rgrant@parkersearch.com

800-223-7524

MTSU, a culturally diverse university, is an equal opportunity, affirmative action educational institution and employer. Women,
ethnic minorities, and persons with disabilities are encouraged to apply.

‘@ MRKER Five Concourse Parkway | Suite 2900 | Atlanta, GA 30328
- . 770.804.1996 arkersearch.com
Executive Search Ip jeffrey.serrette@billboard.com
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states: “Are you looking to invest in your career to take it to the next level? This is a once
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

JEFF SERRETTE
212-493-4199

or email us at

in a lifetime opportunity to work with a successful record producer who has major label
contacts with Warner Music Group, EMI, Ultra Records and more. Producer has contributed to works by
Ashlee Simpson, George Clinton Parliament Funkadelic, and others.”
Brianna E. Cohen, project manager.

Ongoing interviews in NYC.

SeekingdéSingers & Songwriters: males & females, teen-39, all ethnicities, interested in
recording and working with a manager. Producer states: “We are looking at everyone as
the next potential star. Do you have what it takes?”

T-Shirts are available by the piece ($100

THIS MONTH'S SPECIALS!
100 ASSORTED

To be consuiered email pix & résumés, mp3s, and/or links to online material to
bri gmail.com. You will be contacted if selected for an interview.

100 ASSORTED METAL BAND
FOR$399 LEGENDS TEES FOR $399 TEES FOR $399

100 SUPERHERO TEES

No fees for initial interview. Recording costs (fees required to record demos or EP) will
apply; approximate costs estimated at $3,000.
Possible future pay based on alb sales orapp

RECORD COLLECTIONS

We BUY any record collection.

Characters Include Batman, Artists include The Doors, Artists include Metallica, Slayer,

Superman, Green Lantern, Wonder Led Zeppelin, Johnny Cash, Iron Maiden, Avenged 7X and more.
Woman and More

For more info check out our website catalog, with over 4,000 photos! &= =,

BACKSTAGE FASHION® ™t iiacen

Grateful Dead and more

CALL US TODAY AND ASK ABOUT

THE BILLBOARD CLASSIFIEDS

INTRODUCTORY OFFER
Any style of music. We pay HIGHER

ROCKHEART FITNESS

FOR NEW ADVERTISERS!

Exclusively serving the Music Industry. Specialized
fitness training and injury prevention education for
musicians, by musicians. Creative - Custom -
Confidential
www.rockheartfitness.com
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>>Barry Manilow makes his
landmark 50th visit to the Adult
Contemporary chart, as “Santa

Claus Is Coming to Town” jingles

in at No. 22. With the arrival of

“Santa,” Manilow passes Johnny
Mathis (49 entries) and becomes

just the fifth artist to make at
least 50 visits in the AC chart’s

S1-year history. Elton John leads

with 68, followed by Barbra

Billbeard.

The Ultimate Christmas Album Wish List

For every mega-selling Christmas
album by the likes of Josh Groban
(Noel) and Michael Bublé (Christmas),
there are countless misfires. Anyone
remember Christmas on Death Row?

We canvassed a cross section of in-
dustry sources for their thoughts on
what acts could produce a blockbuster
Christmasalbuminthevein of Groban
and Bublé. The responses ranged from
the expected (Adele) to the surprising
(Kid Rock).

Adele: Suggested by multiple re-
spondents, the chart-topping super-
star is the most obvious candidate for

a Christmas set. She appeals to essen-
tially every demographicand her name
is instantly recognizable around the
world. And as we’ve seen previously,
those artists (like Adele) that can con-
nect with an older demographic often
move major holiday units. It’s no sur-
prise that the best-selling Christmas

albums every season are usually those
by acts that skew toward older women
while retaining some youthful appeal
(Andrea Bocelli, Sting, Enya).

It’s likely that we won’t see a holiday
effort from Adele for some time, as a
new studio record from
the diva isn’t even on
the radar at the present.
Anditwould make sense

OverThe
Counter

to be reliable this year in the Christ-
mas market. Case in point, three of the
year’s biggest holiday sets are by coun-
try acts: Scott McCreery (Christmas
With Scotty), Lady Antebellum (On
This Winter’s Night) and Blake Shelton
(Cheers, It’s Christmas).
Other country stars
that sources think are
primed for a Christmas

thatifshedroppedanew  KEITH set: Carrie Underwood,
studio project in 2013, CAULFIELD Zac Brown Band and
rushing outa Christmas - 3 Lionel Richie. True, the

set for December of the
same year might be too
much of a demand.

Taylor Swift: Though
the country/pop singer does have a six-
song holiday EP to her name (The Tay-
lor Swift Holiday Collection), she has
yet to release a full-length Christmas
effort. But it’s not like the EP hasn’t
sold well—it’s moved a handsome
893,000through the weekending Nov.
11 (according to Nielsen SoundScan).
That number is all the more impres-
sive considering its CD has been ex-
clusive to Target since its release in
2007. (Physical sales represent 87% of
its overall sum.) For the 2008 season,
the set was widely available digitally,
but then from 2009 through last year,
it became locked to iTunes.

Imagine what a full-length holiday
album from Swift would sell? Millions
easily, right? Much like Adele, she’d
cross all demographics, but would
also hit country fans, who have proved

> lattermost isn’t quite
country, but after the
success of Tuskegee, who
knows where his coun-

try/pop collaborations will take him.

The Eagles: Any album by the vet-
eran band is an event record, and a
holiday set would be no different. The
source who suggested the act half-joked
thatitwould be ahuge win for Walmart,
as the retailer carried the band’s last
studio album (Long Road Out of Eden)
exclusively for its first two years. The
album bowed atop the Billboard 200
with 711,000 and has sold 3.4 million to
date. Alsoin the group’s corner: Its stray
Christmas tune, “Please Come Home
for Christmas,” is a favorite around the
holidays and consistently charts on Bill-
board’s Holiday Airplay tally.

Other icons who could reap the
Christmas benefits of long, wide-
ranging careers: Elton John, Paul
McCartney, George Michael and
Billy Joel. The first three all have had

IVIa |'ket \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADIIBGIMSI'
This Week 6,756,000 2,499,000
Last Week 5,446,000 1,901,000
(hange 24.1% 31.5%
This Week Last Year 7.043,000 2,172,000
(hange -4.1% 15.1%

*Digital album sales are also counted within album sales.

Weekly Album Sales milion Units)

Year-To-Date

ThACKS 21
22034000 OVERALL UNIT SALES
21,322,000  Albums 268,939,000
33%  DigitalTacks  1,099,556,000
21727000 Store Singles 2,113,000
14%  Totl 1,370,608,000
Albums w/TEA* 378,894,600

to one album sale:

ek ending Nov. 18, 2012. Figures are rounded.
Compiled from a national sample of ratail store and rack
sales reports collected and provided by

signature one-off holiday hits with
“Step Into Christmas,” “Wonderful
Christmastime” and “Last Christ-
mas,” respectively. McCartney might
be the real winner in that bunch. He
recently released a new cover of “The
Christmas Song” for the Hear Music
compilation Holidays Rule. Perhaps
that experience has warmed him
to the idea of dropping a full-length
Christmas set?

Beyoncé, Katy Perry, Kelly
Clarkson: While R&B-tinged Christ-
mas albums aren’t generally huge sell-
ers, Beyoncé could be an exception to
therule. Her musiccrosses over tomul-
tiple formats and genres—proof of her
wide acceptance is the fact that she’s
been chosen to play the Super Bowl
halftime show on Feb. 3.

Efforts by Perry and Clarkson
may generate fewer returns, but it
was theorized that the former—ABill-
board’s 2012 Woman of the Year—
could produce an appealing set of
poppy Christmas tunes that would
haveabroad appeal. Think the Wait-
resses’ “Christmas Wrapping.”

ABBA: Truly, a left-field can-
didate, but a fun one. One source
mused that if ABBA ever regrouped,
and if it did a holiday set, it would be
a monster seller on a global scale.
After all, ABBA’s greatest-hits album
Gold has moved 5.4 million in the
United States, and the stage musical
“Mamma Mia!” continues to pack in
audiences around the world. .

nielsen

Sour

2012 CHANGE 2011 2012 (HANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
258,054,000 -4.0% Current 145,081,000 130,128,000 -10.3%
162,360,000 57% (atalog 123,858,000 127,926,000 3.3%
3,059,000 44.8% Deep Catalog 97,443,000 102,199,000 4.9%
1,423,473,000 3.9%
374,290,000 -1.2%

*Includes track equivalent album sales (TEA) with 10 track downloads equivalent

CURRENT ALBUM SALES

30
Streisand (64), Neil Diamond -
(58) and Elvis Presley (53). DIGITAL TRACKS SALES n 145.1 Iﬂ!.u.L.ﬂ.o
Manilow first appeared on Af: 25 12 301 million
the week of Nov. 30, 1974, with o 1.1 billion)
“Mandy.” Seven weeks later, it 20 ot bil
became his first of 13 No. Ts.In = 2012
the chart’s archives, only John CATALOG ALBUM SALES
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life has been one big miracle,” SALES BY ALBUM FORMAT 12§ 127.9 million
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English dubstep DJ Benga bangs his

way to a No. 2 Uncharted re-entry after
releasing “Hitman,” a track produced to
promote an upcoming videogame bearing
the same name. It received more than
22,000 plays on his SoundCloud page.
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- ﬂuw AS LONG AS YOU LOVE ME
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LET ME LOVE YOU {UNTIL YOU LEARN TO LOVE YOURSELF)
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DEATH ROW.
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ELEKTRA

5 5 THEWANTED
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Rihanna climbs 3-2 on the Social 50 as
her highly publicized 777 tour kept her
fan base engaged with the help of the
150 journalists blogging and tweeting
on the plane with her. She received a
15% increase in reactions on Facebook
during the week.

MOTOWN/IDJMG

44 | Go to www.billboard.biz for complete chart data

SWEDISH HOUSE MAFIA
ASTRALWERKS/CAPITOL
NE-YO

; LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE
DON'T WAKE ME UP
CHRIS BROWN RCA
WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

, SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA SAMIPLES ‘N' SECONDS/FAIRFAX/REPUBLIC

WHISTLE
FLO RIDA POE BOY/ATLANTIC

FLO RIDA POE BOY/ATLANTIC

CALL ME MAYBE
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- MADNESS
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One Direction’s “Live While We’re
Young” re-enters at No. 27 on
On-Demand Songs, carried by a 59%
increase in streams generated by the
release of the group’s second album,
Take Me Home (see story, page 38).
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Churchill, “Change”

The pop/rock band’s self-produced single—its first Billboard hit—
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@  n FEELAGAN OneRepublic 49 0Ny track available (o5 KISS YOU One Direction
R.B.TEDDERN.ZANCANELLA B KUTZLE (R.B.TEDDER,B KUTZLE, D BROWN N.ZANCANELLA) ® MOSLEY/INTERSCOPE a Iﬂ (aﬂe ﬂu[ms C.FALK.RAMI (SHELLBACK R YACOUB,C.FALK,S KOTECHA K.LUNDIN, K FOGELMARK,A.NEDLER) © SYCO/COLUMBIA
HOT SHOT LITTLETHINGS One Direction Hot Digital St t = YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
DEBUT J.GOSLING (ESHEERAN,EVEVAN) © SYCO/COLUMBIA # LB § 92 JAHLIL BEATS (RRWILLIAMS,0.J.TUCKER K RANDLE VROBINSON) © MAYBACHWARNER BROS.
. . . . No. 13 with 7 e e e
@ 55 g5 THRIFT SHOP Macklemore & Ryan Lewis FeaturingWanz 45 B MR D00 @ SWEET NOTHING Calvin Harris Featuring Florence Welch
RLEWIS (B HAGGERTYRLEWIS) @© MACKLEMORE/ADA downloads sold. CHARRIS (CHARRIS EWELCHK HARPOON) © DECONSTRUCTION/FLY EYE/ULTRAROC NATION/COLUMBIA
a3 3 3 FINALLY FOUND YOU Enrique Iglesias Featuring Sammy Adams 2 Perri’s original solo @ I'M DIFFERENT 2 Chainz
SOFLY & NIUSR3HAB FLENSSEN (J. LUTTRELL S AWISNERE M.IGLESIAS RJUDRIN,FEL GHOULFLENSSEN PMELKI YCHIRESCU) @ REPUBLIC. ve'sio" "om Pan , DJ MUSTARD (T.EPPS,D.MCFARLANE) ® DEFJAM/IDJMG
aa 4 % PIEOnI:TI:QIZWZ French Montana Featuring Rick Ross, Drake, Lil Wayne @ 36 reached No.31 DIVE IN Trey Songz
(KKHARBOUCHWLROBERTS I AGRAHAM D.CARTERALNORRIS LCAMPBELL] @ BAD BOY/INTERSCOPE " TTAYLOR,J.GARRISON (TNEVERSON,TTAYLOR N.MCDOWELLJ.GARRISON) © SONGBOOK/ATLANTIC
a5 27 HARD TO LOVE Lee Brice ® 7 9"' e Hot 100 CELEBRATION Game Featuring Chris Brown, Tyga, Wiz Khalifa & Lil Wayne
K.JACOBS M.MCCLURE L BRICE (B.MONTANA,J.0ZIER B.GLOVER) © CURB in February. ‘SAP{J.TAYLOR,C.M.BROWN,M.NGUYEN-STEVENSON,D.CARTER,C.J THOMAZ,J KING) © DGL/INTERSCOPE
a6 39 3 PAYPHONE Maroon 5 Featuring Wiz Khalifa 2
BENNY BLANCO,SHELLBACK (A LEVINE BLEVINA MALIKD.OMELIO SHELLBACK C.JTHOMAZ) @@ ARM/OCTONE/INTERSCOPE BETWEEN 1 BULLET
47w 3 TITANIUM David Guetta Featuring Sia gy | 7
D.GUETTA G TUINFORTAFROJACK (S FURLER,D.GUETTA G H.TUINFORT) ) @ WHATAMUSIC) /CAPITOL R I H A N N A, S D oz E N D o M I N AT o R S
WIDE AWAKE Katy Perry
| DR LUKE CIRKUT (K PERRYL GOTTWALD,MAX MARTIN.BMCKEE H WALTER] @ CAPITOL &
@ 50 46 HALL OF FAME The Script Featuring will.i.am % Rihanna registers her 12th Billboard Hot 100 No. 1 as “Diamonds” rises
D.0'DONOGHUEM SHEEHAN,J BARRY (D.0'DONOGHUE M.SHEEHAN WADAMS J.BARRY) © PHONOGENIC/EPIC. . ’
@ = TRY Pink = 2-1, tying her with Madonna and the Supremes for the fourth-most
G.KURSTIN (BUSBEE,B.WEST) @RCA 1 & 3 ~hart'c ja < arig '
eaders in the chart’s 54-year history. Only the Beatles (20), Mariah Care
@ 51 51 THE ONETHAT GOT AWAY Jake Owen gy i 4 YRRy S ( A ) . U
JMOLRCLAWSON (D.DAVIDSON,J.OWENJ RITCHEY) © RCANASHVILLE (18) and Michael Jackson (13) have more. “Diamonds” likewise becomes
NO WORRIES Lil Wayne Featuring Detail P " 9 - .
@ 5461 DETAIL (D.CARTER,N.CFISHER B WILLIAMS, J. A PREYAN R DIAZ) ® YOUNG MONEY/CASH MONEY/REPUBLIC 52 Rihanna’s record-extendmg 12th No. 1 on Hot Dlgltal Songs, where it
COME WAKE ME UP Rascal Flatts : = o oL 3 .
@ 57 B0 D HUFERASCAL FLATTS (S MCCONNELLJ FRANSSON TLARSSON,TLUNDGREN) ©BIG MACHINE = d%mbs 3-1 with a 19% increase to 17‘1'000 downloads sold, according to
54 52 47 FASTEST GIRL INTOWN Miranda Lambert a7 Nielsen SoundScan, and passes 1 million downloads sold to date.
FLIDDELL C.AINLAY,G WORF (M.LAMBERTA PRESLEY) © RCANASHVILLE ™ /] T
55 53 48 BIRTHDAY SONG 2 Chainz Featuring Kanye West 47 - *Gary rust
SONNY DIGITALKWESTS WHEEZY (TEPPS K OWESTS.CUWAEZUOKE BWHITFIELD) © DEFJAW/IDIMG

46 | Go to www.billboard.biz for complete chart data Data for week of DECEMBER 1, 2012



HOT 100 AIRPLAY: 1235 stations, encompassing pop, adult, rock, country, R&B/hip-hop, Christian, gospel, dance, jazz and Latin formats, are electronically monitored 24 hours a day, 7 days a week by Nielsen
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SALES DATA
COMPILED BY

TITLE
ARTIST IMPRINT/PROMOTION LABEL

DIAMONDS
RIHANNA SRP/DEF JAM/IDJMG

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

NE-YO MOTOWN/IDJMG

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

DIE YOUNG

KESHA KEMOSABE/RCA

TOO CLOSE

ALEX CLARE REPUBLIC

LOCKED OUT OF HEAVEN
BRUNO MARS ELEKTRA/ATLANTIC
DON'T WAKE ME UP

CHRIS BROWN RCA

WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BIG MACHINE/REPUBLIC

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

AS LONG AS YOU LOVE M

E
JUSTIN BIEBER FEAT. BIG SEAN SCHOOLBOY/RAYMOND BRAUNISLAND/IDUMG

1 CRY
FLO RIDA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

OME
PHILLIP PHILLIPS 19/INTERSCOPE

HEY
THE LUMINEERS DUALTONE
GOOD TIME

OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPEREPUBLIC

KISS TOMORROW GOODBYE

LUKE BRYAN CAPITOL NASHVILLE

THE ONE THAT GOT AWAY

JAKE OWEN RCA NASHVILLE

CLIQUE

KANYE WEST, JAY-Z, BIG SEAN 6.0.0.0/DEF JAM/IDJMG

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

GHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE
CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE
VA VA VOOM

NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

FASTEST GIRL IN TOWN

MIRANDA LAMBERT RCA NASHVILLE

FINALLY FOUND YOU

ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

ok
£01EEEE LT '
g B ARTIST IMPRINT / PROMOTION LABEL E
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DIAMONDS

RIHANNA SRP/DEF JAM/IDJME
GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC
LOCKED OUT OF HEAVEN
BRUNO MARS ELEKTRA/ATLANTIC

DIE YOUNG
KESHA KEMOSABE/RCA
O HEY u
THE LUMINEERS DUALTONE
SKYFALL ®

ADELE XL/COLUMBIA

ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

| CRY
FLO RIDA POE BOY/ATLANTIC
E
PHILLIP PHILLIPS 19/INTERSCOPE

LITTLE THINGS
ONE DIRECTION SYCO/COLUMBIA

SOME NIGHTS ]

FUN. FUELED BY RAMEN/RRP_

ISE ®
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

A THOUSAND YEARS, PT. 2

CHRISTINA PERRI FEAT. STEVE KAZEE SUMMIT/CHOP SHOP/ATLANTIC/RRP

LETMELOVE YOU (UNTIL YOU LEARNTO LOVE YOURSELF|
NE-YO MOTOWN/IDIMG

BEAUTY AND A BEAT

JUSTIV BEBER FEAT.NCk) MINAJ SCHOOLBCY RAYMOND BRAUNISLANDID MG

WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BIG MACHINE/REPUBLIC
CLIQUE

KANYE WEST, JAY-Z, BIG SEAN G.0.0.0/DEF JAM/IDJMG

VA VA VOOM

NNICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

THRIFT SHOP

MACKLEMORE & RYAN LEWIS FEAT. WANZ MACKLEMORE/ADA

| KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

A THOUSAND YEARS ®

CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP.

IT’S TIME

00:000:0:0:00: :000: ::0> ¢

DON'T YOU WORRY CHILD

SWEDISH HOUSE MAFIA FEAT. JOHN MARTIN ASTRALWERKS/CAPITOL

TOO CLOSE
ALEX CLARE REPUBLIC

50 WAYS TO SAY GOODBYE ®

TRAIN COLUMBIA
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'MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOYINTERSCOPEREPUBLIC

CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

ARTIST IMPRINT/PROMOTION LABEL
THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

SALES DATA
COMPILED BY

ARTIST IMPRINT/PROMOTION LABEL

E I HOHEY
THE LUMINEERS DUALTONE

POP THAT

FRENCH MONTANA BAD BOY/INTERSCOPE
COME WAKE ME UP

RASCAL FLATTS BIG MACHINE
BEAUTY AND A BEAT

JUSTIN BIEBER FEAT. NICKI MINAJ SCHOOLBOY/RAYMOND BRAUNISLANDADUMG

WIDE AWAKE
KATY PERRY CAPITOL

TIL MY LAST DAY

JUSTIN MOORE VALORY

GIRL ON FIRE

ALICIA KEYS FEAT. NICKI MINAJ RCA
SWIMMING POOLS (DRANK)

KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

SOMEBODY THAT | USED TO KNOW

(GOTYE FEAT. KIMBRA SAMPLES N' SECONDS/FAIRFAX/REPUBLIC

BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

BEER MONEY

KIP MOORE MCA NASHVILLE

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

FEEL AGAIN

ONEREPUBLIC MOSLEY/INTERSCOPE
THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG
HARD TO LOVE

LEE BRICE CURB

GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

GOODBYE IN HER EYES

ZAC BROWN BAND ATLANTIC/SOUTHERN GROUND

TITANIUM

DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

TRY
PINK RCA

2 REASONS

TREY SONGZ FEAT. T.\. SONGBOOK/ATLANTIC
BLOWN AWAY

CARRIE UNDERWOOD 19/ARISTA NASHVILLE
WANTED

HUNTER HAYES ATLANTIC NASHVILLEAWMN

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA AZM/OCTONE/INTERSCOPE

AI"ST IMPRINT / PROMOTION LABEL E
HALL OF FAME

THE SCRIPT FEAT. WILLI.AM PHONOGENIC/EPIC

GIRL ON FIRE

ALICIA KEYS FEAT. NICKI MINAJ RCA
BETTER DIG TWO

THE BAND PERRY REPUBLIC NASHVILLE
THE A-TEAM

ED SHEERAN ELEKTRA/ATLANTIC

AS LONG AS YOU LOVE ME ™
JUSTIN BIEBER FEATBG SEAN SCHOOLBOYRAYMOND BRAUNISLANDIDJMG.

DON'T WAKE ME UP
CHRIS BROWN RCA

WANTED n

HUNTER HAYES ATLANTIC NASHVILLEAWMN

TRY
PINK RCA
JUST A FOOL

CHRISTINA AGUILERA FEAT, BLAKE SHELTON RCA

FEEL AGAIN

ONEREPUBLIC MOSLEY/INTERSCOPE

BLOWN AWAY n
CARRIE UNDERWOOD 19/ARISTA NASHVILLE
SWIMMING POOLS (DRANK)

KENDRICK LAMAR AFTERMATH/INTERSCOPE

F**KIN’ PROBLEMS

ASAP ROCKY FEAT DRAKE. 2 CHAINZ & KENDRICK LAMAR ASAP WORLDWICEPOL0 GROUNDSACA

EVERY STORM (RUNS OUT OF RAIN)
GARY ALLAN MCA NASHVILLE

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG
I WILL WAIT

GOOD TIME

CALL ME MAYBE

HARD TO LOVE
LEE BRICE CURB

BLOW ME (ONE LAST KISS)

PINK RCA
BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

ANYTHING COULD HAPPEN

ELLIE GOULDING CHERRYTREE/INTERSCOPE

WHISTLE a
FLO RIDA POE BOY/ATLANTIC

DON'T STOP THE PARTY

PITBULL FEAT. TJR MR 305/POLO GROUNDS/RCA

SHE’S NOT AFRAID
ONE DIRECTION SYCO/COLUMBIA

For chart reprints call 212.493.4023

T
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TITLE

ARTIST IMPRINT/PROMOTION LABEL &
CRUISE Y
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

SOME NIGHTS

" _FUN. FUELED BY RAMEN/RRP

=1

51

l&a@

IONDS
muAmu SRP/DEF JAM/IDJMG

IT'S TIME

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

TOO CLOSE

ALEX CLARE REPUBLIC

THE A-TEAM

ED SHEERAN ELEKTRA/ATLANTIC

| EVERYBODY TALKS n
*_NEON TREES MERCURY/IDJMG
1WILL WAIT °

MUMFORD & SONS GENTLEMAN OF THE HUAD/FED/GLASSNDTE
' | WON'T GIVE UP
" _JASON MRAZ ATLANTIC/RRP
LITTLE TALKS ™

OF MONSTERS AND MEN REPUBLIC
MADNES

S
" _MUSE HELIUM-3/WARNER BROS.

RADIOACTIVE

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
. SAIL ®

AWOLNATION RED BULL

SOMEBODY THAT | USED TO KNOW
‘GOTYE FEAT. KIMBRA SAMPLES 'N' SECONDS FAIRFAX/REPUBLIC

WE ARE YOUNG 757
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

TITLE
ARTIST IMPRWTIFROMDTION LABEL

WE ARE NEVER EVER GETTING BACK TOGETHER .
TAYLOR SWIFT BIG MACHINE

. BETTER DIG TWO

Iggﬁ

118

THE BAND PERRY REPUBLIC NASHVILLE
WANTED u
HUNTER HAVES ATLANTIC/AWMN
BLOWN AWAY

CARRIE UNDERWOOD 19/ARISTA NASHVILLE

EVERY STORM (RUNS OUT OF RAIN)

GARY ALLAN MCA NASHVILLE

y HARD TO LOVE ®
' _LEE BRICE CURB

KISS TOMORROW GOODBYE

LUKE BRYAN CAPITOL NASHVILLE
THE ONLY WAY | KNOW

JASON ALDEAN WITH LUKE BRYAN & ERIC CHURCH BROKEN BOW

BEGIN AGAIN

TAYLOR SWIFT BIG MACHINE

TORNADO

LITTLE BIG TOWN CAPITOL NASHVILLE

PONTOON ]
LITTLE BIG TOWN CAPITOL NASHVILLE

GOODBYE IN HER EYES

ZAC BROWN BAND SOUTHERN GROUND/BIGGER PICTURE |

TAYLOR SWIFT BIG MACHINE
SOUTHERN COMFORT ZONE

* BRAD PAISLEY ARISTA NASHVILLE

TITLE
ARTIST IMPRINT/PROMOTION LABEL

ﬁ !DANZA KUDURO
00N OMAR & LUCENZ0 YANIS/ ORFANATOMACHETEUMLE

CLIQUE

KANYE WEST, JAY-Z, BIG SEAN G.0.0.0/DEF JAM/IDJMG

THRIFT SHOP

MACKLEMORE & RYAN LEWIS FEAT. WANZ MACKLEMORE/ADA

GIRL ON FIRE

ALICIA KEYS FEAT. NICKI MINAJ RCA

SWIMMING POOLS (DRANK)

KENDRICK LAMAR AFTERMATH/INTERSCOPE
F**KIN’ PROBLEM:

S
ASAP ROKY FEATRAKE 2 CHAN & ENDRIK LAMAR A5 IOR.DEEFOL) GROUICSACA

BANDZ A MAKE HER DANCE

JUICY J FEAT, LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

MISS AMERICA
J. COLE ROC NATION/COLUMBIA

. NO WORRIES

LIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC

THINKIN BOUT YOU

FRANK OCEAN DEF JAM/IDJMG

ADORN

MIGUEL BYSTORM/BLACK ICE/RCA

TRAP BACK JUMPIN
GRAND HUSTLE/ATLANTIC

BIRTHDAY SONG

" _2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

36

BALL
T.1. FEAT. LIL WAYNE GRAND HUSTLE/ATLANTIC

POP THAT
FRENCH MONTANA FEAT. RICK ROSS, DRAKE. LIL WAYNE BAD BOYINTERSCOPE ©3

TITLE
ARTIST IMPRINT/LABEL

AI.L IWANT FOR CHRISTMAS IS YOU
11 WKS COLUMBIALEGACY/SONY MUSIC

. WHERE ARE YOU CHRISTMAS?
*_FAITH HILL INTERSCOPE/IGA

CHRISTMAS EVE (SARAJEVO 12/24)

TRANS-SIBERIAN ORCHESTRA LAVA/RHING

" MISTLETOE
" _JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

Ll
ROCKIN’ AROUND THE CHRISTMAS TREE
BRENDA LEE DECCA/MCA NASHVILLE/UME

[=

CHRISTMAS CANON
TRANS-SIBERIAN ORCHESTRA LAVA/RHING

,  THECHRISTMAS SONG (MERRY CHRISTMAS TO YOU)

INAT KING COLE CAPITOL

IT’S CHRISTMAS TIME AGAIN
BACKSTREET BOYS K-BAHN

IT'S BEGINNING TO LOOK A LOT LIKE CHRISTMAS |

|_MICHAEL BUBLE 143/REPRISEWARNER BROS.

18 28

D

JINGLE BELL ROCK
BOBBY HELMS DECCA/MCA NASHVILLE/UME

IT'S THE MOST WONDERFUL TIME OF THE YEAR
ANDY WILLIAMS COLUMBIA/LEGACY/SONY MUSIC

HAVE YOURSELF A MERRY LITTLE CHRISTMAS

MICHAEL BUBLE 143/REPRISE/WARNER BROS.

WHITE CHRISTMAS

"% BING CROSBY DECCA/MCA SPECIAL PRODUCTS/UME |

BLUE CHRISTMAS

ELVIS PRESLEY RCA/LEGACY/SONY MUSIC

. A HOLLY JOLLY CHRISTMAS
BURL IVES DECCA/MCA NASHVILLE/UME

Go to www.billboard.biz for complete chart data |

46
34

CORRE!

JESSE & JOY FEAT. LA REPUBLIKA WARNER LATINA

Al SE EU TE PEGO

MICHEL TELO PANTANNAL/RGE/SONY MUSIC LATIN

ALGO ME GUSTA DE Tl
'WISIN & YANDEL FEAT. CHRIS BROWN & T-PAIN MACHETE/UMLE

WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN

INCONDICIONAL
PRINCE ROYCE TOP STOP

NO ME COMPARES

" _ALEJANDRO SANZ UNIVERSAL MUSIC LATINO/UMLE
LIMBO
DADDY YANKEE EL CARTEL/CAPITOL LATIN

FELIZ NAVIDAD
JOSE FELICIANO RCA/LEGACY

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

HEROE
ENRIQUE IGLESIAS INTERSCOPE/UMLE

VOLVI A NACE

R
CARLOS VIVES GAIRA/WK/SONY MUSIC LATIN

 INTENTALO i
""" 3BALLMITY FEAT EL BEBETO Y AMERICA SIERRA FONOVISAUMLE ||

109

~_SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

POR QUE LES MIENTES
“TITO EL BAMBING + EL PATRON FEAT. MARG ANTHONY SIENTE

BALADA (TCHE TCHERERE TCHE TCHE) - fJ

GUSTTAVO LIMA PANTANNAL/RGE/SOM LIVRE/SONY MUSIC LATIN

.ESSEDJWFEA‘I!LAHB‘UBIIKAWAHNER LATINA
Al SE EU TE PEGO

MICHEL TELO PANTANNAL/RGE/SONY MUSIC LATIN

ALGO ME GUSTADE TI

WISIN & YANDEL FEAT. CHRIS BROWN & T-PAIN MACHETE/UMLE

WAKA WAKA (THIS TIME FOR AFRICA)

SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN

NO ME COMPARES

ALEJANDRO SANZ UNIVERSAL MUSIC LATING/UMLE |

FELIZ NAVIDAD
JOSE FELICIANO RCA/LEGACY

HIPS DON'T LIE

HEROE

ENRIQUE IGLESIAS INTERSCOPE/UMLE

VOLVI A NACER

CARLOS VIVES GAIRA/WK/SONY MUSIC LATIN
BALADA (TCHE TCHERERE TCHE TCHE)

GUSTTAVO LIMA PANTANNALRGE/SOM LIVRE/SONY MUSIC LATIN
. WILL U STILL LOVE ME TOMORROW

LESLIE GRACE TOP STOP

NO SIGUE MODAS
JUAN MAGAN SONY MUSIC LATIN

FUISTE TU

ARJONA FEAT. GABY MORENO METAMORFOSIS

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

RABIOSA
SHAKIRA EPIC/SONY MUSIC LATIN

47



SALES DATA

AIRPLAY
MONITORED BY COMPILED BY
niclsen  niclsen
SoundScan

Billoeard.

NIGHTS
FUN. FUELED BY RAMEN/RRP.
TOO CLOSE
ALEX CLARE REPUBLIC

WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BIG MACHINE/REPUBLIC

" NE-YO MOTOWN/IDJMG
DON'T WAKE ME UP
CHRIS BROWN RCA
DIAMONDS
RIHANNA SRP/DEF JAM/IDJMG

}‘ - LETMELOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

LOCKED OUT OF HEAVEN

BRUNO MARS ELEKTRA/ATLANTIC

AS LONG AS YOU LOVE ME

JUSTIN BIEBER FEAT. BIG SEAN SCHOOLB0Y/RAYMOND BRAUN/ISLAND/IDJME

n 1CRY
FLO RIDA POE BOY/ATLANTIC

14 HOME
" _PHILLIP PHILLIPS 19/INTERSCOPE

BLOW ME (ONE LAST KISS)

e PINK RCA

EE
=E

- GOOD TIME

"FINALLY FOUND YOU
"VA VA VOOM
', BEAUTY AND A BEAT

; - HO HEY
‘THE LUMINEERS DUALTONE

12 THE ATEAM
" _ED SHEERAN ELEKTRA/ATLANTIC

FEEL AGAIN

,-m’ ' ONE DIRECTION SYCO/COLUMBIA
|| | BV,

ONEREPUBLIC MOSLEY/INTERSCOPE
LIVE WHILE WE'RE YOUNG

OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC
- _NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

JUSTIN BIEBER FEAT. NICKI MINAJ SCHOOLBOYRAYMOND BRAUNISLAND/IDJMG

-n GANGNAM STYLE
= PSY SCHOOLBOY/REPUBLIC
>0}

50 WAYS TO SAY GOODBYE

i @ ‘24 5 DON'T YOU WORRY CHILD
*_SWEDISH HOUSE MAFIA FEAT. JOHN MARTIN ASTRALWERKS/CAPITOL

s HALL OF FAME

) TRY
n PINKRCA

READY OR NOT
BRIDGIT MENDLER HOLLYW0OD
CATCH MY BREATH
KELLY CLARKSON 19/RCA
IT'S TIME

¢ OATH

= CHRIS WALLACE THINKSAY

" BAD FOR ME

MEGAN & LiZ COLLECTIVE SOUNDS
GIRL ON FIRE

THIS KISS

ALICIA KEYS FEAT. NICKI MINAJ RCA

e - _THE SCRIPT FEAT. WILLLAM PHONOGENIC/EPIC

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

5:‘ ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTREE/INTERSCOPE

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

|_CHER LLOYD FEAT. BECKY G SYCO/EPIC
REMEMBER WHEN (PUSH REWIND)

CARLY RAE JEPSEN 604/SCHOOL

B 11 2REASONS

~_TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

GIVE ME YOUR HAND (BEST SONG EVER)
THE READY SET SIRE/DECAYDANCE/WARNER BROS.

DORN
MIGUEL BYSTORM/BLACK ICE/RCA

As the format begins to make its annual holiday music makeover, a
host of yuletide titles decorate the Adult Contemporary chart. Rod
Stewart arrives at No. 18 with “Let It Snow, Let It Snow, Let It Snow.”
While the carol marks his 42nd AC entry, it’s just his third seasonal

hit on the survey, following “Baby, It’s Cold Outside,” featuring Dolly

Parton (No. 2, 2004), and “I’ve Got My Love to Keep Me Warm” (No.

22, 2006).

Also debuting with holiday songs are Barry Manilow, whose “Santa

Claus Is Coming to Town” (No. 22) marks his milestone 50th AC hit
(see page 41); Train’s “Joy to the World” (No. 23); Trans-Siberian

Orchestra’s “Fireffies”

(No. 24); Jordin Sparks”
“Do You Hear What |
Hear?” (No. 25); and
Lady Antebellum’s “A
Holly Jolly Christmas” /
(No. 26). Train and i
Sparks’ songs appear
on A Very Special
Christmas: 25 Years
Bringing Joy to the
World, which rises 143-
111 on the Billboard 200.

STEWART

ARTIST IMPRINT/PROMOTION LABEL
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA SAMPLES ‘N’ SECONDS/FAIRFA/REPUBLIC
PAYPHONE
MAROON 5 A&M/OCTONE/INTERSCOPE
WIDE AWAKE
KATY PERRY CAPITOL
|2 4 DRIVEBY
i 4 %_ TRAIN COLUMBIA
- 1 WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
STRONGER (WHAT DOESN'T KILL YOU)
ELLY CLARKSON 19/RCA
WHAT MAKES YOU BEAUTIFUL
=" _ONE DIRECTION SYCO/COLUMBIA
RUMOUR HAS IT
ADELE XL/COLUMBIA
WE ARE NEVER EVER GETTING BACK TOGETHER
AYLOR SWIFT BIG MACHINE/REPUBLIC
SKYFALL
\DELE XL/COLUMBIA
HOME
PHILLIP PHILLIPS 19/INTERSCOPE
BLOW ME (ONE LAST KISS)
= PINK RCA
1 g GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
! GOOD MORNING BEAUTIFUL
JIM BRICKMAN FEAT. LUKE MCMASTER MOOD/BRICKHOUSE/EKUL
9 ‘,m,] ONE MORE NIGHT
| MAROON 5 A&M/OCTONE/INTERSCOPE
MY OH MY
_— TRISTAN PRETTYMAN CAPITOL
PIRITTER LETITSNOW, LETIT SNOW, LETITSNOW
GAINER ROD STEWART VERVE
SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

oM ARG LicHTS

. _ELLIE GOULDING CHERRYTREE/INTERSCOPE

nn 50 WAYS TO SAY GOODBYE

TRAIN COLUMBIA
' @ SANTA CLAUS IS COMING TO TOWN
- BARRY MANILOW ARISTA/LEGACY

JOY TO THE WORLD

TRAIN SPECIAL OLYMPICS/BIG MACHINE

FIREFLIES

TRANS-SIBERIAN ORCHESTRA REPUBLIC

DO YOU HEAR WHAT | HEAR?

JORDIN SPARKS SPECIAL OLYMPICS/BIG MACHINE

\RTIST IMIPRINT/PROMOTION LABEL
ONE MORE NIGHT
MAROON 5 AZM/OCTONE/INTERSCOPE
OME NIGHTS
| _FUN. FUELED BY RAMEN/RRP

n HOME
PHILLIP PHILLIPS 19/INTERSCOPE

TOO CLOSE
LEX CLARE REPUBLIC
50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA
LOW ME (ONE LAST KISS)
=% PINKRCA

-H EARE NEVER EVER GETTING BACK TOGETHER
4 JAYLOR SWIFT BIG MACHINE/REPUBLIC
f p 7 LOCKED OUT OF HEAVEN
RUNO MARS ELEKTRA/ATLANTIC

EEL AGAIN
ONEREPUBLIC MOSLEY/INTERSCOPE
GOOD TIME
" OWLCITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
¢ | HO HEY
(12119 THE LUMINEERS DUALTONE

M

D SHEERAN ELEKTRA/ATLANTIC
LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC
SKYFALL

DELE XL/COLUMBIA
HALL OF FAME

._THE SCRIPT FEAT. WILLLAM PHONOGENIC/EPIC

T'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

CATCH MY BREATH
| KELLY CLARKSON 19/ACA
N TRY
D 4 pngca
MISS ME
ANDY GRAMMER S-CURVE
DIE YOUNG
KESHA KEMOSABE/RCA

E. 1 WILL WAIT
MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

- MY OH
_TRISTAN PRETTYMAN CAPITOL
WHAT COULD HAVE BEEN LOVE
AEROSMITH COLUMBIA
DIAMONDS
IHANNA SRP/DEF JAM/IDIMG
BETWEEN THE RAINDROPS
IFEHOUSE FEAT. NATASHA BEDINGFIELD GEFFEN/INTERSCOPE

48 | Go to www.billboard.biz for complete chart data
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L HO HEY
3"" B, 3 . _THE LUMINEERS DUALTONE

!E TOO CLOSE
ALEX CLARE REPUBLIC.
'y HOME

4 9
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ARTIST IMPRINT/PROMOTION LABEL

SOME NIGHTS I
FUN. FUELED BY RAMEN/RRP

TITLE
S ARTIST IMPRINT/PROMOTION LABEL

ko CHALK OUTLINE
THREE DAYS GRACE RCA

13 ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RRP

PHILLIP PHILLIPS 19/INTERSCOPE
IT'S TIME

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
THE A TEAM

ED SHEERAN ELEKTRA/ATLANTIC

I WILL WAIT

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

%

MADNESS

MUSE HELIUM-3/WARNER BROS.
RADIOACTIVE

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
TAKE A WALK

PASSION PIT FRENCHKISS/COLUMBIA

BABEL

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

2

STUBBORN LOVE

THE LUMINEERS DUALTONE

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHWARNER BROS.
CHALK OUTLINE

THREE DAYS GRACE RCA

CARRY ON

FUN. FUELED BY RAMEN/RRP.
MOUNTAIN SOUND

OF MONSTERS AND MEN REPUBLIC
DEMONS

WHISPERS IN THE DARK

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

2

LOST IN THE ECHO

LINKIN PARK MACHINE SHOP/WARNER BROS.
KILL YOUR HEROES

AWOLNATION RED BULL

BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOUR/REPUBLIC

ON TOP OF THE WORLD

IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
FLOWERS IN YOUR HAIR

THE LUMINEERS DUALTONE

TROJANS

ATLAS GENIUS FROGS HEAD/WARNER BROS.
HOLLAND ROAD

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

GHOSTS THAT WE KNE!

W
MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

:}‘

LOVER OF THE LIGHT

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

4

19

AMERICAN

LANA DEL REY POLYDOR/INTERSCOPE
WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

RIDE
LANA DEL REY POLYDOR/INTERSCOPE
I MISS THE MISERY

~ _HALESTORM ATLANTIC

w CARRY ON
AVENGED SEVENFOLD WARNER BROS.

LOVER'S EYES

" _MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

I

HOPELESS WANDERER

E
MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

NATIONAL ANTHEM
LANA DEL REY POL)

® a o

ITCHIN’ ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC
BELOW MY FEET

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE
OFF TO THE RACES

LANA DEL REY POLYDOR/INTERSCOPE
ABSOLUTE ZERO

STONE SOUR ROADRUNNER/RRP.
SLOW IT DOWN

THE LUMINEERS DUALTONE

LEGO HOUSE

ED SHEERAN ELEKTRA/ATLANTIC
GODS & MONSTERS

LANA DEL REY POLYDOR/INTERSCOPE
MY OH MY

TRISTAN PRETTYMAN CAPITOL
BLOOD

IN THIS MOMENT CENTURY MEDIA/RED
CLASSY GIRLS

THE LUMINEERS DUALTONE
BROKEN CROWN

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

Queen’s iconic “We Will Rock You” returns,
as “We Will Rock You VonLichten,” with
composer VonLichten, enters Hard Rock
Digital Songs at No. 9 (see page 47). The
symphonic reinvention (featuring Freddie
Mercury’s original vocals) accompanies
(BS’ NFL coverage this season.

REMINDE

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE
GIVE ME LOVE

ED SHEERAN ELEKTRA/ATLANTIC

ENEMIES
" _SHINEDOWN ATLANTIC

16 STANDING IN THE SUN

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.
| MISS THE MISERY
HALESTORM ATLANTIC
g CARRY ON
AVENGED SEVENFOLD WARNER BROS.
BLOOD
IN THIS MOMENT CENTURY MEDIA/RED
13 HEAVEN NOR HELL
"% VOLBEAT VERTIGO/REPUBLIC
5 STILL SWINGING
" _PAPA ROACH ELEVEN SEVEN
LET YOURSELF GO
GREEN DAY REPRISE/WARNER BROS
12 STAND UP
' ALL THAT REMAINS RAZOR & TIE
1o SAME OLD TRIP
" CHEVELLE EPIC

s | BEEN AWAY TOO LONG
[1.1113; 3 SOUNDGARDEN SEVEN FOUR/REPUBLIC

" _SLASH FEAT. MYLES KENNEDY & THE CONSPIRATORS DIK HAYD/CAPITOL

g TEMPEST
|~ DEFTONES REPRISE/WARNER BROS.
| 15 LITTLE BLACK SUBMARINES
" THE BLACK KEYS NONESUCH/WARNER BROS.
THE PRIDE
~ _FIVE FINGER DEATH PUNCH PROSPECT PARK

s BONES
~~_YOUNG GUNS WIND-UP
3 PURPLE
IW W POP EVIL EONE
LEFT FOR YOU
NONPOINT RAZOR & TIE
LET'S RIDE
KID ROCK TOP DOG/ATLANTIC/RRP.
ONE LIGHT

2 DOORS DOWN REPUBLIC
22 10 TURNING INTO YOU
THE OFFSPRING COLUMBIA
SAVE ME
HINDER REPUBLIC

}' 45
THE GASLIGHT ANTHEM MERCURY/IDJMG

CHALK OUTLINE
THREE DAYS GRACE RCA

11 |SUZLEY STANDING IN THE SUN
(7. [T SUASH FEAT MYLES KENEDY & THE CONSPIRATORS 0K HAYDCAPITOL

g ‘ BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOUR/REPUBLIC
|1 MISS THE MISERY
| _HALESTORM ATLANTIC
- UNITY
| SHINEDOWN ATLANTIC
ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RRP
ENEMIES
|_SHINEDOWN ATLANTIC
HERE AND NOW
SEETHER WII

DOOM AND GLOOM

THE ROLLING STONES THE ROLLING STONES/UME/INTERSCOPE

COMING DOW!
| FIVE FINGER DEATH PUNCH PROSPECT PARK
' LOST IN THE ECHO
~~_LINKIN PARK MACHINE SHOP/WARNER BROS.
' LET YOURSELF GO
|_GREEN DAY REPRISEMARNER BROS.
' LOVER ALOT
] AEROSMITH COLUMBIA
1o THE WRECKERS
RUSH ANTHEM/ROADRUNNER/RRP
13 CARRY ON
] ] AVENGED SEVENFOLD WARNER BROS.
] ‘ LET'S RIDE
hattd § KID ROCK TOP DOG/ATLANTIC/RRP
STILL SWINGING
PAPA ROACH ELEVEN SEVEN
g OH LOVE
" _GREEN DAY REPRISE/WARNER BROS.
19 LITTLE BLACK SUBMARINES
¥ " THE BLACK KEYS NONESUCH/WARNER BROS.
TN ONE LIGHT
GAINER 3 DOORS DOWN REPUBLIC

15

ALL THAT REMAINS RAZOR & TIE

~ HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBLIC
SAME OLD TRIP
CHEVELLE EPIC

‘ LOST IN FOREVER (SCREAM)
PO.D. RAZOR & TIE
TEMPEST
DEFTONES REPRISE/WARNER BROS.

Data for week of DECEMBER 1, 2012

‘measured by Nielsen BDS, sales data compiled by Nielsen SoundScan and streaming activity data from online music

sources tracked by Nielsen BDS. See Charts Legend on billboard.biz for rules and explanations. All charts @ 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved. STEWART: MARK SELIGER
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Systems. HOT ROCK SONGS: The mast popular rock songs, according to all-format radio audience impressior
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PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL E
2% 38 SOMEBODY'S HEARTBREAK Hunter Hayes
{UFEH.HAYES (A DORFELLAIRD,H HAYES) © ATLANTIC/WMN
TRUE BELIEVERS Darius Rucker
FROGERS (D.RUCKER,J.KEAR) @ CAPITOLNASHVILLE

CRYING ON A SUITCASE Casey James

IARTIN, SHELLBACK)

17 UISE Florida Georgia Line ® Pl
JMOI (B KELLEY,THUBBARD,J.MOLCRICE,J.RICE © REPUBLIC NASHVILLE
KISS TOMORROW GOODBYE Luke Bryan

31 33‘}

15 J.STEVENS (LBRYAN.J.STEVENS.S MCANALLY) @ CAPITOLNASHVILLE Trio picks up 2 3 C.LINDSEY,CJAMES (LTMILLER, TSHAPIRO,N.THRASHER) @ 19/COLUMBIA NASHVILLE
N @ WANTED Hunter Hayes gy Greatest Gainer/ 3 3% @ MERRY GO 'ROUND Kacey Musgraves

| *|_D.HUFEH.HAYES (TVERGES HHAYES) © ATLANTICWMN Streaming trophy . LLAIRD,S MCANALLYK MUSGRAVES (K MUSGRAVES,J.0SBORNES MCANALLY) @ MERCURY
| BLOWN AWAY Carrie Underwood ] 0 M BEER WITH JESUS Thomas Rhett
MBRIGHT (J KEAR.C.TOMPKINS) @ 19/ARISTANASHVILLE for 3 second 1 J.JOYCE THOMAS RHETTR HUCKABYL MILLER) @VALORY
HARD TO LOVE Lee Brice @ straight week (up 35 40| MISSIN'YOU CRAZY Jon Pardi
K.JACOBSM.MCCLURE L BRICE (B MONTANA,J.0ZIER BGLOVER) ©CURB 103%). The song “_BLBUTLER,.PARDI (PARD],BBUTLERM HHOLMES) © EMINASHVILLE
THE ONE THAT GOT AWAY Jake Owen flies 24-20 in its » ' DON'T RUSH Kelly Clarkson Featuring Vince Gill
J.MOI,RCLAWSON (D.DAVIDSON,J.OWEN,J.RITCHEY) ® RCA NASHVILLE - D.HUFF (B.SANDERS,N.HEMBY,L.D.CHAPMAN| @ 19/RCA/COLUMBIA NASHVILLE
COME WAKE ME UP Rascal Flats [l ligy  third weekon the = RED Taylor Swift
_D.HUFFRASCAL FLATTS (S MCCONNELLJFRANSSON TLARSSONTLUNDGREN) © BIG MACHINE Nielsen BDS-driven D.HUFEN.CHAPMAN,TSWIFT (TSWIFT) © BIG MACHINE
7 ASTEST GIRL IN TOWN Miranda Lambert l@] Country Airplay % |2 ONE OF THOSE NIGHTS Tim McGraw
FLIDDELL C AINLAY.G\WORF (M.LAMBERTA PRESLEY) oatanssve LB o oo Rillboard B.GALLIMORETMCGRAW (LLAIRD R CLAWSON.CTOMKINS) ©BIG MACHINE
TIL MY LAST DAY Justin Moore . G ek 3  LETTHERE BE COWGIRLS Chris Cagle
B JSTOVER (B.0.MAHER,J MOORE.J.SSTOVER) ©VALORY f biz), making it the < -r‘]l KSTEGALL (CCAGLEK TRIBBLE) © BIGGER PICTURE
1 ] . BEER MONEY Kip Moore @ Youngest song in “ SAY GOODNIGHT EliYoung Band
5| BJAMES (KMOORE BOALYTVERGES) © MCANASHVILLE that fist’s top 20. MWRUCKE (K ELAM M.PEIRCE,J. PWHITE) ® REPUBLIC NASHVILLE
19 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 12 IF I DIDN'T HAVE YOU Thompson Square
G.ALLAN,G.DROMAN (6. ALLAN,M WARREN,H.LINDSEY) © MCANASHVILLE NV (STHOMPSON K THOMPSON,J.SELLERS, PJENKINS) @ STONEY CREEK
179 3 [T U= ) BETTER DIGTWO The Band Perry ) TRUCK YEAH Tim McGraw
STREAMING D.HUFF (B.CLARK,S.MCANALLYT. ROSEN) ©® REPUBLIC NASHVILLE B.GALLIMORETMCGRAW (C.JANSON,PBRUST.C.LUCAS, D.MYRICK) ®O BIG MACHINE

|@‘ 1 13 GOODBYE IN HER EVES ZacBrownBand |49 " Hayden Panettiere |
}1 K.STEGALLZ BROWN (Z BROWN,W.DURRETTE,S LEIGH,J.D.HOPKINS) © ATLANTIC/SOUTHERN GROUND D HUFF (C.R.BARLOWEH LINDSEY) @ ABC STUDIOS/LIONS GATE/BIG MACHINE
g CREEPIN' Eric Church @ FADE INTO YOU Sam Palladio & Clare Bowen
| JJOYCE [ECHURCH,M.GREEN) @EMINASHVILLE | (8 T-BONE BURNETTS. MILLER (M.JENKINS,S MCANALLY.T ROSEN) © ABC STUDIOS/LIONS GATE/BIG MACHINE
- HOW COUNTRY FEELS Randy Houser 16 Aldean laims IF | DIDN'T KNOW BETTER Sam Palladio & Clare Bowen
_D.GEORGE (V\MCGEHEE WMOBLEYN THRASHER) © STONEY CREEK © ABC STUDIOS/LIONS GATE/BIG MACHINE
SOUTHERN COMFORT ZONE Brad Paisley @ Greatest Gainer KICK IT INTHE STICKS Brantey Gilber
~|_BPAISLEY (BPAISLEYC.OUBOISJK LOVELACE) © ARISTANASHVILLE honors for most BGILBERTTHE ATOM BROTHERS,J WAGGONER,| FRANKLIN (RAKINS,B.GILBERTBHAYSLIP ®VALORY
BEGIN AGAIN Taylor Swift 10  airplay (up 38%) [-ﬁ ' UNDERMINE Charles Esten & Hayden Panettiere
_DHUFEN.CHAPMAN,TSWIFT (TSWIFT) © BIG MACHINE " and digital spikes T-BONE BURNETTR. COPPERMAN (TDABBS K MUSGRAVES) © ABC STUDIOS/LIONS GATE/BIG MACHINE
. DID IT FORTHE GIRL Greg Bates [@ 18 AMERICAN HEART Faith Hill
" _JRITCHEY (6 BATES LHUTTON R CLAWSON) @REPUBLICNASHVILLE | (08| (28,000, up 31%), = B.GALLIMOREEHILL (J SINGLETON,J BEAVERS) © WARNER BROS/WAR
TAKE A LITTLE RIDE Jason Aldean g |4 while featured act BRING IT ON HOME Kix Brooks

K.BROOKS (K BROOKS,R.AKINS,0.DAVIDSON) © ARISTA NASHVILLE

9 — ~ GET YOUR SHINE ON Florida Georgia Line
J.MOI{THUBBARD,B.KELLEY,R. CLAWSON.C.TOMKINS) © REPUBLIC NASHVILLE

MKNOX (D.ALTMAN,R CLAWSON,J.MCCORMICK) ©O BROKEN BOW Luke Bryan leads

(LT KLY 78 THE ONLY WAY | KNOW  Jason AldeanWith Luke Bryan &Enc Church l i
DIGITAL + AIRPLAY U I e xengow 2 ;?I‘IJ!I:I:; V' :‘;;';:o(:e

EL CERRITO PLACE Kenny Chesnev 2 2 ~~ JUST WANNA ROCK N' ROLL Rodney Atkins | 3
B.CANNON K CHESNEY (KGATTIS) © BLUE CHAIR/COLUMBIA NASHVILLE ©  second week with | THEWITTRATKINS (RCLAWSON G.TOMPKINS) ocuRs | =
LOVIN'YOU IS FUN Easton Corbin " . “Kiss Tomorrow | CANTAKE IT FROM THERE ChrisYoung I
CCHAMBERLAIN W BEAVERS, B DIPIERO) © MERCURY [ & Goodbye,” hs fifth DEBUT JSTROUD (C.YOUNG RAKINS,B HAYSLIP) © RCANASHVILLE 2
TORNADO Little Big Town 0 ¥ ; -~ | TWO BLACK CADILLACS Carrie Underwood |

28] . JJOYCE(NHEMBYDMAID) © CAPITOLNASHVILLE 24 leader on the radio | | MBRIGHT (CUNDERWOOD, JKEARHLINDSEY) © IYARISTANASHVILLE Q'
TIP IT ON BACK Dierks Bentley e tally. - - TAIN'T YOUR MAMA Maggie Rose
B.BEAVERS LWOOTEN (TKENNEDYR.COPPERMAN,JMNITE) @ CAPITOL NASHVILLE JSTROUD {J.SPENCEC. CAMERON) ©RPM

ARTIST Title Elé I .'%@l Title I Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) IMPRPNT & NUMBER / DISTRIBUTING LABEL (PRICE) IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
TAYLOR SWIFT

BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN (11.98)
3 1 I ' BRANTLEY GILBERT HalfwayTo Heaven | g [!E}j
- e ¢ _VALORY BG0100/BMLG (14.98)
JASON ALDEAN My Kinda Party
BROKEN BOW 7697 (18.98) L
. LEE BRICE Hard 2 Love l ) ALAN JACKSON Thirty Miles West
| _CURB 79316 (13.98) i ACR 29334/EMI NASHVILLE (16.98)
JAMEY JOHNSON Living For A Song: ATribute to Hank Cochran E 1 TOBY KEITH Clancy'sTavern | ®
MERCURY 017161*/UMGN (14.98) . SHOW DOG-UNIVERSAL 015592 (9.98)
| MIRANDA LAMBERT FourThe Record SCOTTY MCCREERY Clear As Day g ' q
+|_RCA NASHVILLE 50589/SMN (11.98) ® 2 9/MERCURY 016022/IGA/UMGN (13.98) i according to Nielsen SoundScan),
BLAKE SHELTON Red River Blue S ] JANA KRAMER Jana Kramer[ L
WARNER BROS. 527370/WMN (18.98) Ll | _ELEKTRA NASHVILLE 530370/WMN (13.98) good for a No. 30 bow on the Bill-
THE DEPARTED Adventus Iw J BIG & RICH Hillbilly Jedi [l : ‘o .
UNDERGROUND SOUND 478363%/THIRTY TIGERS (12.98) WARE DD S RIS ot a board 200. The new set is Lewis’ first full-length solo project,
ELVIS PRESLEY The Classic Christmas Album | WAYLONJENNINGS Goin' Down Rockin':The Last Recordings B_;J and follows Town Line, a five-song EP that opened at No. 1
-_RCA 45538/LEGACY (9.98) L“ TURNER-UP 27081/SAGUARO ROAD (12.98) | N
KIP MOORI Up All Night e ~ GEORGE STRAIT _ Joon: George Strait 7 on the Top Country Albums list on March 19, 2011. The

E
MCA NASHVILLE 016432/UMGN (10.98) JLMCA NASHILL 100 AIMELESS) lead single from the new album, “Forever,” starts with 7,000

s 33 JOSHTURNER Punching Bag
- MCA NASHVILLE 016824/UMGN (10.98)

CHRIS YOUNG Neon
j RCA 85497/SMN (10.98)

Staind frontman Aaron Lewis
posts his second top 10 start on Top
Country Albums with The Road,
which checks in with Hot Shot
Debut honors at No. 7 (10,000 sold,

ngs, according to al

4y
g2d
§2s FLORIDA GEORGIA LINE It'z Just What We Do (EP) Ahoy! (EP)
g8 REPUBLIC NASHVILLE 017615 EX/BMLG (4.98)
imz B e R oo ——————)
357 1 JASON ALDEAN NightTrain 2% VARIOUS ARTISTS NOWThat'sWhat | Call Country:Volume 5 1 OLD CROW MEDICINE SHOW Carry Me Back =
£33 | BROKEN BOW 7617 (18.98) MU/SONY MUSIC/UNIVERSAL 016861/UME (18.98) \_1 | ATO 0156*
5;: 2 ELLUM OnThisWinter's Night % 3 ' COLT FORD Declaration Of Independence 1 ' TRAMPLED BY TURTLES Stars And Satellites
7%s CAPITOL NASHVILLE 04818 (16,99 AVERAGE JOES 239 (14.98) ! " _BANJODAD 09*/THIRTY TIGERS
ggg Hl BLAKE SHELTON Cheers, It's Christmas . DUSTIN LYNCH Dustin Lynch . PUNCH BROTHERS Who's Feeling Young Now? -
S8s WARNER BROS. 532162\WMN (12.98) _NONESUCH 529777*/WARNER BROS. -
%3 AL BROs SR RIN :
g".& SCOTTY MCCREERY ChristmasWith Scotty McCreery ) % JOSHTURNER Live Across America |/EDGAR MEYER/CHRISTHILE The GoatRocleo Sessions | i
g2 19/MERCURY/INTERSCOPE 017583/IGA (14.98) CRACKER BARREL/MCA NASHVILLE 017194 EX/UMGN (11.98) SONY CLASSICAL 84118/SONY MASTERWORKS
age LITTLE BIG TOWN Tornado E PISTOL ANNIES Hell On Heels \-ﬂ 7 SLIDAWG Slidawg's Redneck Christmas
g<g CAPITOL NASHVILLE 44288 (16,98} . RCA NASHVILLE 94816%/SMN (11.98) A ; 1M1 0277/SONOMA
SE% HOT SHOT AARON LEWIS The Road 0 25 EASTON CORBIN All OverThe Road 2 DAILEY & VINCENT The Gospel Side Of Dailey &Vlncent
328 QESYL BLASTER 5316967/ WMN (13.98) MERCURY 016705/UMGN (14.98) | ROUNDER 618912 EX/CRACKERBARREL |
398 CARRIE UNDERWOOD Blown Away | LADY ANTEBELLUM OwnThe Night B MULLINS &THERADIO RAMBLERS They'rePlayingMy Song
¢ 23|21 m
25% 19/ARISTA NASHVILLE 98034/SMN (11.98) !aﬁ CAPITOL NASHVILLE 94431 (18.98) &50 REBEL 1849
st LUKE BRYAN Tailgates &Tanlines 1 LIONEL RICHIE Tuskegee " VARIOUS ARTISTS Foggy Mountain Special: A BluegrassTributeTo Earl Scruggs
EyO 35 36 | BN
285 CAPITOL NASHVILLE 70412 (16.98) MERCURY 016000/UMGN (15.98) & & ROUNDER 610638
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THINKINBOUTYOU BOUT You
FRANK OCEAN DEF JAM/IDJMG

2 REASONS
TREY SONGZ FEAT. T.L SONGBOOK/ATLANTIC

I. HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC
ﬂ WICKED GAMES
THE WEEKND X0/REPUBLIC

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA
DANCE FOR YOU

= BEYONCE PARKWOOD/COLUMBIA
DON'T JUDGE ME
CHRIS BROWN RCA
ICE
KELLY ROWLAND FEAT. LIL WAYNE REPUBLIC
DIVE IN
~_TREY SONGZ SONGBOOK/ATLANTIC
WHO BOOTY
JOHN HEART FEAT. IAMSU COOL KID CARTEL/EPIC
TRUST AND BELIEVE
KEYSHIA COLE GEFFEN/INTERSCOPE
ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. LIL WAYNE GEFFEN/INTERSCOPE

, 7 SORRY

© CIARAEPIC

YOU &1

/AVANT FEAT. KEKE WYATT M0-B/CAPITOL

DIVE

USHER RCA

LATELY

ANITA BAKER BLUE NOTE/CAPITOL

MIGUEL BYSTORM/BLACK ICE/RCA
COCKINESS (LOVE IT)
RIHANNA FEAT. ASAP ROCKY SRP/DEF JAM/IDJMG
DON'T MAKE EM LIKE YOU
~_NE-YO FEAT. WIZ KHALIFA MOTOWN/IDJME
WHEN A MAN LOVES A WOMAN
TREVIN HUNTE REPUBLIC
HIGH FOR THIS
THE WEEKND X0/REPUBLIC
MY LOVE IS ALL | HAVE
CHARLIE WILSON RCA

44\ RAP SONGS®

.II MIMWMMNMBEL

FLO RIDA POE BOY/ATLANTIC

CLIQUE
KANYE WEST, JAY-Z, BIG SEAN 6.0.0.0/DEF JAM/IDJMG

SWIMMING POOLS (DRANK)

KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE
n BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

WHISTLE

FLO RIDA POE BOY/ATLANTIC

THRIFT SHOP

MACKLEMORE & RYAN LEWIS FEAT. WANZ MACKLEMORE/ADA

POP THAT

FRENCH MONTANA FEAT. RICK ROSS, DRAKE, LIL WAYNE BAD BOY/INTERSCOPE

MERCY

KANYE WEST, BIG SEAN, PUSHA T 2 CHAINZ 5.0.0 0/ROC-A-FELLATDEF JAWIDUMG

NO WORRIES

LLIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC

NO LIE

2 CHAINZ FEAT. DRAKE DEF JAM/IDJMG

%\ BIRTHDAY SONG

2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

DON'T STOP THE PARTY

PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

mv TURN ON THE LIGHTS
FUTURE A-1/FREEBANDZ/EPIC
F**KIN PROBLEMS

BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA
SWIMMING POOLS (DRANK)

KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE
THINKIN BOUT YOU

FRANK OCEAN DEF JAM/IDJMG

.0 /DEF JAM/IDJMG
POP THAT
FRENCH MONTANA FEAT.RICK ROSS, DRAKE, LIL WAYNE BAD BOYINTERSCOPE
DANCE FOR YOU
EYONCE PARKWOOD/COLUMBIA
ICED PINEAPPLES
RICK ROSS FEAT. WALE & DRAKE MAYBACHSUIP-N-SLDEDEF JAMIDJMG
GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA
[ NO WORRIES
LIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC
PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA
IVE IN
_TREY SONGZ SONGBOOK/ATLANTIC
ICE
KELLY ROWLAND FEAT. LIL WAYNE REPUBLIC
BIRTHDAY SONG
z CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

—

TURN ON THE LIGHTS
FUTURE A-1/FREEBANDZ/EPIC
DON'T JUDGE ME
CHRIS BROWN RCA
YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRKO BANGZ MAYBACH/WARNER BROS.
NO LIE
2 CHAINZ FEAT. DRAKE DEF JAM/IDJMG
el ﬂ DIAMONDS
~ """ RIHANNA SRP/DEF JAM/IDJMG
LATELY
ANITA BAKER BLUE NOTE/CAPITOL
EPRESENTIN'
IDACRIS FEAT. KELLY ROWLAND DTP/DEF JAM/IDJMG
WICKED GAMES
_THEWEEKNDXOREPUBLIC
TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

20 !l REMEMBER YOU _
'WIZ KHALIFA FEAT. THE WEEKND ROSTRUM/ATLANTIC

| g MY LOVE IS ALL | HAVE
" _CHARLIE WILSON RCA
ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. LIL WAYNE GEFFEN/INTERSCOPE

i
HOLD UP
CASH OUT FEAT. WALE BASES LOADED/EPIC
- MY MOMENT
DRAMA, 2 CHAINZ, MEEK MILL, JEREMIH APHILLIATES/EONE
SORRY
CIARA EPIC
TEARS OF JOY
FAITH EVANS PROLIFIC/EONE

ll TRUST AND BELIEVE
KEYSHIA COLE GEFFEN/INTERSCOPE
= CELEBRATION

'GAME FEAT. CHRIS BROWN, TYGA, WIZ KHALIFA & LIL WAYNE DGC/INTERSCOPE

0 YOU.

MIGUEL BYSTORM/BLACK ICE/RCA

F**KIN PROBLEMS

 ASAP ROCKY FEAT. DRAKE, 2 CHAINZ & KENDRICK LAMAR AS4P WORLOWIDEPOLO GROUNDSRCA

LETMELOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

" _NE-YO MOTOWN/IDJMG

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

0/DEF JAM/IDIMG
DON'T WAKE ME UP

CHRIS BROWN RCA

2 REASONS

TREY SONGZ FEAT. T1. SONGBOOK/ATLANTIC

POP THAT

FRENCH MONTANA FEAT. RICK ROSS, DRAKE, LIL WAYNE BAD BOY/INTERSCOPE.

I CRY
FLO RIDA POE BOY/ATLANTIC

AS LONG AS YOU LOVE ME

JUSTIN BIEBER FEAT. BIG SEAN SCHOOLBOY/RAYMOND BRAUN/ISLAND/DJVG

SWIMMING POOLS (DRANK)

~_KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

ONE MORE NIGHT

MAROON 5 A&M/OCTONE/INTERSCOPE

~ VA VA VOOM

_NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC
|2 MERCY

KANYE WEST, BIG SEAN, PUSHAT, 2 CHAINZ G 0.00R0C-AFELLADEF JAWIDIMG
BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

LOCKED OUT OF HEAVEN
BRUNO MARS ELEKTRA/ATLANTIC

TURN ON THE LIGHTS

~_FUTURE A-1/FREEBANDZ/EPIC

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

CELEBRATION

GAME FEAT. CHRIS BROWN, TYGA, WIZ KHALIFA & LIL WAYNE DGC/NTERSCOPE

WHO BOOTY

JOHN HEART FEAT. IAMSU COOL KID CARTEL/EPIC
DIE YOUNG

KESHA KEMOSABE/RCA

R.L.P.

RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA
o BEAUTY AND A BEAT

| CAN ONLY IMAGINE

'DAVID GUETTA FEAT. CHRIS BROWN & LIL WAYNE WHAT A MUSICASTRAWERKS,CAPITOL.

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

YOUNG & GETTIN' IT

MEEK MILL FEAT. KIRKO BANGZ MAYBACH/WARNER BROS.

MY MOMENT

DJ DRAMA, 2 CHAINZ, MEEK MILL, JEREMIH APHILLIATES/EONE

WICKED GAMES
THE WEEKND X0/REPUBLIC

NO WORRIES

LIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

GIRL ON FIRE

POUND THE ALARM

NNICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

GANGNAM STYLE

PSY SCHOOLBOY/REPUBLIC

REST OF MY LIFE

LUDACRIS FEAT. USHER & DAVID GUETTA DTP/DEF JAM/IDJMG

‘T FEAT. LiL WAYNE GRAND HUSTLE/ATLANTIC

5 TOO CLOSE

ALEX CLARE REPUBLIC

BIG SEAN G.0.0.0 /DEF JAM/IDJMG
REMEMBER YOU

"~ _WIZ KHALIFA FEAT. THE WEEKND ROSTRUM/ATLANTIC

LIGHTS
ELUIE GOULDING CHERRYTREE/INTERSCOPE

FINALLY FOUND YOU

~ ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

ETWEEN THE BULLETS

BACK-TO-BACK-TO-BACK NO. 1s

ASAP ROCKY FEAT DRAKE, 2 CHAINZ & KENDRICK LAMAR AS4P WORLDWIDERPOLO GROUNDSRCA

, DICED PINEAPPLES
_RICK ROSS FEAT WALE & DRAKE MAYBACH/SLIP-N-SLIDE/DEF JAMIDJME

it D
T FEAT. LIL WAYNE GRAND HUSTLE/ATLANTIC

_@[ ~ POETIC JUSTICE
KENDRICK LAMAR FEAT. DRAKE TOP DAWG/AFTERMATH/INTERSCOPE

ISLAND reeotﬁngs

YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRKO BANGZ MAYBACH/WARNER BROS.

With Rihanna’s “Diamonds” skipping 3-1 on Rhythmic (5,000
plays, according to Nielsen BDS), Island Def Jam Music Group
has now been responsible for the last three chart-toppers on
the list. The run began with Justin Bieber’s “As Long As You
Love Me” (featuring Big Sean) spending three weeks at the
top beginning last month. The hit was succeeded by Ne-Yo's

"2 CHAINZ DEF JAM/IDJMG

CELEBRATION
GAME FEAT. CHRIS BROWN, TYGA, WIZ KHALIFA & LIL WAYNE DGCANTERSCOPE

‘ MUSIC GROUP

“Let Me Love You (Until You Learn to Love Yourself),” which
also spent three weeks at No. 1. Rihanna’s 10th No. 1 gives the

11 MY MOMENT
~_DJDRAMA, 2 CHAINZ, MEEK MILL, JEREMIH APHILLIATES/EONE

E REMEMBER YOU
WIZ KHALIFA FEAT. THE WEEKND ROSTRUM/ATLANTIC/RRP.
! [ REPRESENTIN'
LUDACRIS FEAT. KELLY ROWLAND DTP/DEF JAM/IDJMG

n BITCH, DONT KILL MY VI

KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

label seven straight weeks at the top with three different acts.

In 2005, Interscope also strung together three No. 1s, albeit with only two different lead acts.
Game's “How We Do,” featuring 50 Cent, was followed by 50’s “Candy Shop,” featuring Olivia,
and then by Game’s “Hate or Love It,” also featuring 50 Cent. Such dominance is so rare that
these are the only two occurrences of the feat in the chart’s 20-year history. —Rauly Ramirez
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BANDZ A MAKE HER DANCE
JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

CLIQUE
KANYE WEST, JAY-Z BIG SEAN G.0.0.0/DEF JAM/IDJMG
CE
“l . KELLY ROWLAND FEAT. LIL WAYNE REPUBLIC

. POP THAT
FRENCH MONTANA FEAT. RICK ROSS, DRAKE, LIL WAYNE BAD BOYANTERSCOPE
-! DANCE FOR YOU

BEYONCE PARKWOOD/COLUMBIA

. NO WORRIES
LIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC
5 DIVEIN

- i ”:W-‘ TREY SONGZ SONGBOOK/ATLANTIC
. DICED PINEAPPLES

RICK ROSS FEAT. WALE & DRAKE MAYBACH/SLIP-N-SLIDE/DEF JAMADIMG

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

DON'T JUDGE ME
CHRIS BROWN RCA

Eﬂ"‘ BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRKO BANGZ MAYBACH/WARNER BROS.

>:1 GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

I. REPRESENTIN’
LUDACRIS FEAT. KELLY ROWLAND DTP/DEF JAM/IDJMG
" TIFEAT. LIL WAYNE GRAND HUSTLE/ATLANTIC
19 'l WICKED GAMES
o THE WEEKND X0/REPUBLIC
|‘§\ TURN ON THE LIGHTS
= _FUTURE A-1/FREEBANDZ/EPIC
! DIAMONDS
=2 RIHANNA SRP/DEF JAM/IDJMG

42 MY MOMENT
“ u ~_DJ DRAMA, 2 CHAINZ, MEEK MILL, JEREMIH APHILLIATES/EONE

. DIVE
USHER RCA
SORRY
CIARA EPIC

- REMEMBEE‘IT% YOU

THE WEEKND ROSTRUM/ATLANTIC

? ApuLT ReB”

.Il ARTIST IMPRINT/PROMOTION LABEL
N

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

o || By
MARY J. BLIEE MATRIAREH/GEFFENII INTERSCOPE
7 l. GIRL ON FIRE
& ALICIA KEYS RCA
TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND
YOU &1
AVANT FEAT. KEKE WYATT MO-B/CAPITOL
FEELIN’ SINGLE
© 70 R KELLYRCA
37 PRAY FOR ME
- ANTHONY HAMILTON MISTER'S MUSIC/RCA
10 o [GVEUE MY LOVE ISALLIHAVE
(L1113 3 CHARLIE WILSON RCA
| TEARS OF JOY
FAITH EVANS PROLIFIC/EONE

Zi?; ALONE TOGETHER
=" _DALEY FEAT. MARSHA AMBROSIUS DALEYMUSIC/REPUBLIC

GROWN FOLKS
THE BAR-KAYS FEAT. THE UNKNOWNS JEA/RIGHT NOW
DIVE
ususn RCA
. WRONG SIDE OF A LOVE SONG
MELANIE FIONA SRC/REPUBLIC

WHEN A MAN LIES
R. KELLY RCA

DANCE FOR YOU
BEYONCE PARKWOOD/COLUMBIA
20 HEART ATTACK

~_TREY SONGZ SONGBOOK/ATLANTIC

Q PARKER NEWFAM/MALACO
1 PROMISE
URBAN MYSTIC SOBE
BEST OF ME
TYRESE VOLTRON RECORDZ/CAPITOL

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG
WILDEST DREAMS

'1 BRANDY CHAMELEON/RCA

LUV LETTER

TEENA MARIE MARTHA'S MUSIC/UME
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P 0 IMPRI Mﬁlﬂﬂm
YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz n
[

JAHLIL BEATS (R.R.WILLIAMS,0.J.TUCKER,K.RANDLE V.ROBINSON] \YBACH/WARNER BROS.
I'M DIFFERENT 2 Chainz
DJ MUSTARD (T.EPPS,D.MCFARLANE) 0] DEF JAM/IDIMG

% ADORN g . ; DIVE IN ey Songz J.
MIGUEL (M.J.PIMENTEL) After opening at T.TAYLOR,J.GARRISON (T.NEVERSON,T.TAYLOR,N.MCDOWELL J.GARRISON) 0] SDNGBUUK/ATLANTIC :
l! | SWIMMING POOLS (DRANK) Kendrick Lamar No. 1 0n Top R&B/ CELEBRATION Game Featuring Chris Brown, Tyga, Wiz Khalifa & Lil Wayne
T-MINUS (K.DUCKWORTH,T.WILLIAMS) © TOP DAWG/AFTERMATH/INTERSCOPE Hip-Hop Albums SAP (J.TAYLOR,C.M.BROWN,M.NGUYEN-STEVENSON,D.CARTER,C.J. THOMAZ,J KING} © DGC/INTERSCOPE |

n.. ., GIRL ON FIRE Alicia Keys Featuring Nicki Mlnal with its debut . MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih
ALICIA KEYS,J.BHASKER,S.REMI (ALICIA KEYS,J BHASKER,S.REMI,W.SQUIER) I T-MINUS (T.EPPS RR.WILLIAMS.J FELTON.TWILLIAMS) © APHILLIATES/EONE

" 7] BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chamz album, The Heist, in REMEMBER YOU Wiz Khalifa Featuring The Weeknd
MIKE WILL MADE-IT (M.LWILLIAMS,J.HOUSTON,D.CARTER,T.EPPS) © KEMOSABE/COLUMBIA odﬂber, lhe Seaﬂle C.MONTAGNESE,DPAT (C.J. THOMAZ A TESFAYE,C. MONTAGNESE A BALSHE,J.DOUGLASS,ELUMPKIN) @ ROSTRUM/ATLANTIC

THINKIN BOUT YOU Frank Ocean duo picks up its I REPRESENTIN" Ludacris Featuring Kelly Rowland
3% IS4 7
FOCEAN,S.TAYLOR (FOCEAN,S TAYLOR) © DEF JAM/IDIMG first top 10 hit on JIM JONSINRICO LOVE (C.B.BRIDGES,J.6.SCHEFFER RICO LOVEEROMANO.MMULE,LDEBONI) @ DTP/DEF JAM/mJMG J

THRIFT SHOP Macklemore & Ryan Lewis FeaturingWanz ". this list. The ode t BITCH, DON'T KILL MY VIBE Kendrick Lamar
RLEWIS (B HAGGERTY,RLEWIS) © MACKLEMORE/ADA | Is list. The ode to 'SOUNWAVE (K DUCKWORTH,M.SPEARS BRAUN,VINDAHL,LLYKKE SCHMIDT)  © TOP DAWG/AF(ERMATH/\NTERSBOPE

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne secondhand-store HoT SHoT 4 MISS AMERICA . J. Cole u
LEE OF THE AMAZINZ (K KHARBOUCHW.LROBERTS 1| AGRAHAM,D CARTERALNORRISLCAMPBELL) _ @ BAD BOYINTERSCOPE shopping posts DEBUT NOT LISTED (NOT LISTED) © ROC NATION/COLUMBIA

MERCY Kanye West, Big Sean, PushaT, 2 Chainz its best download d

UFTED (K.OWESTS TAFTS ANDERSON,TTHORNTON,TEPPS,J THOMAS D.BEAGLEW. RILEYRWILLIAMS) @ G.0.00/ROC-A-FELLAVDEF JAMIDIMG week yet with | i If A R AMARTIVR

NO WORRIES Lil Wayne Featuring Detail 59,000 (up 35% WHO BOOTY John Heart Featuring iamSU WI
DETAIL (D.CARTER,N.C.FISHER,B.WILLIAMS,J.A.PREYAN,R.DIAZ) @ YOUNG MONEY/CASH MONEY/REPUBLIC e (Up °)' RAW SMOOV (D.J.GRIZZELL,S.A WILLIAMS K.KHARBOUCH) © COOL KID CARTEL/EPIC

NO LIE 2 Chainz Featuring Drake . BACKSEAT FREESTYLE Kendrick Lamar

MIKE WILL MADE-IT (T.EPPS,A.GRAHAM,M.LWILLIAMS) © DEF JAM/IDJMG HIT-BOY (K.DUCKWORTH,C.HOLLIS) ® TOP DAWG/AFTERMATH/INTERSCOPE
BIRTHDAY SONG 2 Chainz Featuring Kanye West . - TRAP BACK JUMPIN Tl
SONNY DIGITALK WEST,B WHEEZY (T.EPPS K.0.WEST,S.C.UWAEZUOKE,B.WHITFIELD) @ DEF JAM/IDJMG NOT LISTED (NOT LISTED) © GRAND HUSTLE/ATLANTIC
2 REASONS Trey Songz Featuring T ] s TRUST AND BELIEVE Keyshia Cole
TTAYLOR BRIDGE (TNEVERSON.TTAYLORN.MCDOWELL C.J HARRIS, JR.MTIMOTHEEK STEWART) @ SDNGBDDK/ATLAN‘HC 2 D.CAMPER, JR.,6.BANKS (K.M.COLE,D.CAMPER. JR.,J.WILSON,G.BANKS) © GEFFEN/INTERSCOPE

TURN ON THE LIGHTS .. o m @H\‘ﬁ BATTLE SCARS Lupe Fiasco & Guy Sebastian r I
MIKE WILL MADE-IT (N.WILBURN, {0} REEBANDZ/EPIC { PRO J (W.JACO,6.SEBASTIAN,D.R.HARRIS) © 1ST & 1STH/ATLANTIC =

F**KIN PROBLEMS A$AP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar MONEY TREES Kendrick Lamar Featuring Jay Rock
NSHEBIB (RMAYERSN.SHEBIB,S GARRETTA GRAHAM.TEPPS K DUCKWORTH) @ ASAP WORLDWIDE/POLO GROUNDS/RCA | DJ DAHI (KDUCKWURTH DNATCHE JMCKINZIEV.GARANCEALEGRANDASCALLY) @ TOP DAWG/AFTERMATHINTERSCOPE
DICED PINEAPPLES Rick Ross Featuring Wale & Drake . Roc Nation rapper @ Kendrick Lamar Featuring MC Eiht "
CARDIAK (W.LROBERTS I1C.EMCCORMICK,0 AKINTIMEHIN A GRAHAM| @ MAYBACH/SLIP-N-SLIDE/DEF JAM/IDIMG charts with the first | SDUNWAVE mc (K DUCKWORTH,M.SPEARS,R.RIERA,A MORGAN, A TAYLOR) @ TOP DAWG/AFTERMATH/INTERSCOPE
BALL Tl Featuring Lil Wayne . ATAPES WA € TS ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
RICO LOVEEARL AND E (C.J HARRIS, JR.RICO LOVEE HOOD.EGOUDY ILD.CARTER) @ GRAND HUSTLE/ATLANTIC single off of his H-MONEY (H.D.SAMUELS,S. FENTON K. M.COLE,D.CARTER) © GEFFEN/INTERSCOPE |
.| HEART ATTACK Trey Songz I sophomore album, EVERYDAY, BIRTHDAY Swizz Beatz Featuring Chris Brown & Ludacris
BENNY BLANCO,RICO LOVE (B.LEVIN.RICO LOVETNEVERSON) © SONGBOOK/ATLANTIC Born Sinner, due NOT LISTED (NOT LISTED) © EVERSET/MONSTER MUSIC/SWIZZ BEATZ |
PP GREATEST GAINER/ [N YR V1) T 28, Hariks o SO Ciara .
STREAMING DOCCMONTAGNESE THE ATESFA © XOREPUB 0 (.JDO’d load JASPER,CIARA (C.PHARRIS,J.T.CAMERON.EWILLIAMS) @ EPIC
PUT IT DOWN Brandy Featuring Chris Brown St ownioads OU &1 Avant Featunng KeKe Wyatt |
S.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETT,0.ABERNATHY,C.M.BROWN) © CHAMELEON/RCA in its first week KAJUN,AVANTA HENRY (M.AVANTK JOHNSON,A HENRY) © MO-B/CAPITOL
j ' DANCE FORYOU Beyonce of availability. DIVE Usher .
BKNOWLES.T.NASH,C.A.STEWART (T.NASH,C.A.STEWART.8 KNOWLES) ) PARKWODD/COLUMBIA On R&8/Hip-Hop JIM JONSIN,RICO LOVE FROMANO,MR. MORRIS (RICO LOVE,J.G.SCHEFFER,D.MORRIS FROMANO) @ RoA

!! DON'T JUDGE ME Chris Brown .. Digtal Songs, the T I DO MY DANCE Tyga Featuring 2 Chainz L|
THE MESSENGERS (C.M.BROWN,N.ATWEH,A MESSINGER,M.PELLIZZER) © RCA g(;ﬂ | = D.DOMAN (M.NGUYEN-STEVENSON,T.EPPS,0.DOMAN) 0] YOUNG MDNEWCASH MONEY/REPUBLIC

L Kelly Rowland Featuring LllWayne
s GARRET[DEYAIL (S.GARRETTN.C.FISHER K ROWLAND,D.CARTER) © REPUBLIC opens at No. 8 (see
POETIC JUSTICE Kendrick Lamar Featuring Drake page 4]
SDEVILLE (K DUCKWORTHEMOLINAA GRAHAM,J.S HARRIS IIlJ JACKSON.TSLEWIS) @ TOP DAWG/AFTERMATH/NTERSCOPE

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
E-40 AND TOO $HORT History: Function Music KENDRICK LAMAR good ki
HEAVY ON THE GRIND 000254 (18.98) — TOP DAWG/AFTERMATH/INTERSCOPE 017534*/16A
WI'NEVHOUSI’U\I IWIIAlwavs LoveYou: The Best OfWhitney Houston | NAs i MEEK MILL Dreams And Nightmares =~
ARISTA 47223/RCA (10.98) : IAYBACH 530451, d
- KENDRICK LAMAR good kid, m.A.A.d city - 9THWONDER & BUCKSHOT i TRAVIS BARKER & YELAWOLF Psycho White (EP)
TOP DAWG/AFTERMATH/INTERSCOPE 017534*/(GA (13.98) b DUCK DOWN 2175 (16.98) LASALLE 00001/KILLER h
R.ED - ELLE VARNER Perfectly Imperfect : 2 CHAINZ Based On ATR.U. Story D”
MOTOWN 017312/DJM (1398 L : MBK 59132/RCA (3.98) : DEF JAM 017299*/IDIMG Il
E-40 AND TOO $HORT History: Mob Music MACKLEMORE & RYAN LEWIS The Heist
HEAVY ON THE GRIND 000253 (18.98) MACKLEMORE 152229
") LUTHERVANDROSS The Classic Christmas Album VARIOUSARTISTS Kanye
EPIC 96832/LEGACY (9.98) 6.0.0.0/DEF JAM 017291/IDJMG
TRAVIS BARKER & YELAWOLF Psycho White (EP) | LILWAYNE Tha Carter IV NICKI MINAJ Pink Friday: Roman Reloaded
LASALLE 00001/KILLER (5.98) YOUNG MONEY/CASH MONEY 015548*/REPUBLIC (13.98) : YOUNG MONEY/CASH MONEY 016530/REPUBLIC

5 . 2CHAINZ Based On ATR.U. Story JL. n R. KELLY Write Me Back I— . FLO RIDA Wild Ones
DEF JAM 017299*/IDJMG {12.98) L | RCA 94816 (11,98) POE BOY/ATLANTIC 526672/AG |
n MURS AND 9THWONDER  The Final Adventure .. . RICK ROSS God Forgives, | Don't

4

West Presents GOOD Music Cruel Summer F

I IT'S A WONDERFUL MUSIC GROUP 04* (16.98) MAYBACH/SLIP-N-SLIDE/DEF JAM 016343*/IDJMG
BRANDY Two Eleven L'_. | JAY Z KANYEWEST WatchTheThrone | g P MGK
CHAMELEON 92305/RCA (10.98) | 3 ROC-A-FELLA/ROC NATION/DEF JAM 015426/1DJMG (13.98) ESTISXX/BAD BOY/INTERSCOPE 017510/16A
West Presents GOOD Music Cruel Summer ANTHONY DAVID Love Out Loud
6.0.0.0./DEF JAM 017291/IDJMG (1398) PURPOSE 2419/EONE (17.98)
FRANK OCEAN Channel Orange Fi 1 SEAN PRICE MicTyson !

| DEF JAM 015783°/IDJMG (13.98) || DUCK DOWN 2230/EONE (16.98]
TREY SONGZ ChapterV YOUNG JEEZY TMI:103: Hustlerz Ambition BETWEEN THE BULLETS

SUNGBUOK/ATLAN"C SJZW‘(AG (18.98) CTE/DEF JAM 013738/IDJMG (13.98) &
INAJ PinkFriday: Roman Reloaded g 1 | ' VARIOUSARTISTS MavoamMusacemupPrmm:SewadezL|. BlG OPENlNG WEEKND
V(]UNG MONEV/EASH MONEY 016530/REPUBLIC (13.98) MAYBACH/DEF JAM 529039/WARNER BROS. (18.98) |

| CEE LO GREEN Cee Lo's Magic Moment s |1 MARY J. BLIGE My Life .. The Journey Continues (Act 1)
ELEKTRA 531749 (18.98) - MATRIARCH/GEFFEN 016257/IGA (13.98)
" RICK ROSS God Forgives, | Don't AMY WINEHOUSE ~ Amy Winehouse AtThe BBC q
MAYBACH/SLIP-N-SLIDE/DEF JAM 016343*/IDJMG (18.98) REPUBLIC 017836 (22.98 CD/DVD) & [
CHRIS BROWN n RAMA
RCA 96055 (11.98) APHILLIATES 2429/EONE (17.98)

n BDS. TOP R&B/HIP-HOP ALBUMS, RAP ALBUMS: The top-selling R:
€ 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc.

Exactly one year after making his
first Hot R&B/Hip-Hop Songs
appearance as the featured art-
ist on Drake’s “Crew Love,” the
Weeknd posts his Trilogy at No. 1
on Top R&B/Hip-Hop Albums.
Moving 86,000 copies (accord-

Quality Street Music

Planet Pit
MR. 305/POLO GROUNDS/J 69060/RCA (11.98)
ROC MARCIANO Reloaded
DECON 168 {12.98)
E-40ANDTOO $HORT  History: Mob Music And Function Music
HEAVY ON THE GRIND DIGITAL EX (17.98)

Take Care SLAUGHTERHOUSE Welcome To: Our House ing to Nielsen SoundScan), the Toronto singer’s debut
YOUNG MONEY/CASH MONEY 016135*/REPUBLIC (17.98) SHADY/INTERSCOPE 017038/IGA (10.98) " 3 .
FUTURE Pluto 1— BEYONCE marks the fifth-best opening by an R&B artist this year. Trey
A-1/FREEBANDZ 98357/EPIC (9.98) - PARKWOOD 90824/COLUMBIA (13.98) : ’, :
ook A MV“".. = Carcless World: Fise OTThe LastKing Songz Chapter V edged out Chris Brown’s Fortune for big:
RCA 97176 (11.98) YOUNG MONEY/CASH MONEY 016727/REPUBLIC (17.98) gest debut (each selling about 135,000 in their first weeks),

LUPEFIASCO  Food & Liquor Il-The Great American Rap Album P 1 \I . SOUNDTRACK Project X
18T & 15TH/ATLANTIC EBIBBS/AE (18.98) 12.98)

SOUNDTRACK The Man With The Iron Fists 7l FAITH EVANS R&E Divas .. ; . ;
SOUL TEMPLE 101 (14.98) PROLIFIC 2452/EONE (17.98) Usher’s Looking 4 Myself (128,000). —Rauly Ramirez

followed by Frank Ocean’s Channel Orange (131,000) and

HOT R&B/HIP-HOP SONGS: The most popular R&B/hip-hop songs, according to all-format radio audience impressions measured by Nielsen Broadcast Data Systems, sales data compiled by

Nielsen SoundScan and streaming activity data from anline music sources tracked by Niel
respectively, according to Nielsen SoundScan. See Charts Legend for rules and explanations.

Data for week of DECEMBER 1, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 51
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REDEEMED

BIG DADDY WEAVE FERVENT/WORD-CURB
10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
FORGIVENESS
MATTHEW WEST SPARROW/EM! CMG
I NEED A MIRACLE
THIRD DAY ESSENTIALPLG

n ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG
LOSING
TENTH AVENUE NORTH REUNION/PLG
GOOD TO BE ALIVE
JASON GRAY CENTRICITY
ME WITHOUT YOU
_TOBYMAC FOREFRONT/EMICMG

WHERE | BELONG

BUILDING 429 ESSENTIAL/PLG

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

YOU ARE | AM

MERCYME FAIR TRADE

WHO YOU ARE

UNSPOKEN CENTRICITY

I. GREAT | AM
PHILLIPS, CRAIG & DEAN FAIR TRADE
| | FED
| KUTLESSBEC/TOOTH&NAIL
-n. NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD-CURB
-. PROMISES
SANCTUS REAL SPARROW/EMI CMG
ONLY A MOUNTAIN
JASON CASTRO WORD-CURB

KINGS & QUEENS
AUDIG ADRENA[INE FAIR TRADE

cnnnu mxnn SPARROW/EMI CMG
RECKLESS

JEREMY CAMP BEC/TOOTH & NAIL
I'M ALIVE

PETER FURLER SPARROW/EMI CMG
DON'T GIVE UP

CALLING GLORY SONCURED

WE ARE FREE

AARON SHUST CENTRICITY
RIGHT BESIDE YOU

_BUILDING 429ESSENTIALPLG
nn HIS KIND OF LOVE
GROUP 1 CREW FERVENT/WORD-CURB
. ALREADY THERE
CASTING CROWNS BEACH STREET/REUNION/PLG
n DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN
. YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY
- | E
FINDING FAVI)UR GOTEE
. SHOW ME YOUR LIGHT
AUGUST RAIN ARM
[LET0d STEAL MY SHOW
TOBYMAC FOREFRONT/EMI CMG
LIVE IT OUT
ABANDON FOREFRONT/EMI CMG
STAND
BRITT NICOLE SPARROW/EMI CMG.
HOLDING ON
JAMIE GRACE GOTEE
HOLD ME STILL
FOREVER JONES EMI GOSPEL
YOU LOVED ME FIRST
MIKESCHAIR CURB
HUMAN
MANAFEST BEC/TOOTH & NAIL
BRAND NEW DAY
KJ-52 BEC/TOOTH & NAIL
TODAY
NEWWORLDSON PLATINUM POP
DRAW THE LINE
DISCIPLE FAIR TRADE
COME TO ME
JAMIE GRACE GOTEE

ONE
MORIAH PETERS REUNION/PLG

THE CITY HARMONIC KINGSWAY
GOOD TIMES

MANIC DRIVE BEMA MEDIA
SOMEBODY TELL THEM
CITY HARBOR SPARROW/EMI CMG
YOURS FOREVER

DARA MACLEAN FERVENT/WORD-CURB

Veteran metal band Disciple scores its
fifth consecutive top 10 start on Christian
Albums as its sixth set, 0 God Save Us All,
posts the Hot Shot Debut at No. 5 (6,000
sold, according to Nielsen SoundScan).
The band wraps a European tour with two
dates in Germany (Dec. 7-8).
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TITLE IMPRINT & NUMBER)/ DISTRIBUTING LABEL
1 1

P THIRD DAY
MIRACLE ESSENTIAL 10946/PLG
VARIOUS ARTISTS
'WOW HITS 2013 PROVIDENT/WORD-CURB 1616/EMI CMG
CASTING CROWNS
(COME TO THE WELL BEACH STREET/REUNION 10162/PLG
TOBYMAC

(L1714 DISCIPLE
bae Ll 0 GOD SAVE US ALL FAIR TRADE B04S/PLG

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG

LEE STROBEL

THE INVITATION... MARANATHA! 2072 EX/EMI CMG
LECRAE

GRAVITY REACH 8234/INFINITY

MERCYME

THE HURT & THE HEALER FAIR TRADE 16020/PLG
JEREMY CAMP

CHRISTMAS: GOD WITH US BEC 7830/EMI CMG
STEVEN CURTIS CHAPMAN
JOY REUNION 10177/PLG

DAVID PHELPS

CLASSIC GAITHER 6154/EMI CMG
MATTHEW WEST

INTO THE LIGHT SPARROW 7169/EMI CMG

-n. BRANDON HEATH .
BLUE MOUNTAIN MONOMODE/REUNIDN 10171/PLG

ISRAEL & NEW BREE

JESUS AT THE CENTER: LIVE INTEGRKTY/BGLUMB!A S06IPLE
TENTH AVENUE NORTH

THE STRUGGLE REUNION 10163/PLG
ANBERLIN

_VITALREPUBLIC 017512*/EMICMG |

PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 6019/PLG

PASSION l
PASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG
CHRIS TOMLIN
CHRISTMAS GIFT PACK SIXSTEPS/SPARROW 1451/EMI CMG.
KARI JOBE
'WHERE | FIND YOU SPARROW 3128/EM| CMG
BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887989/WORD-CURB
MARK SCHULTZ
ALL THINGS POSSIBLE FAIR TRADE 6044/PLG
VARIOUS ARTISTS
GOD SO LOVED LUCID 1217857 EX
VARIOUS ARTISTS
'WOW HITS 2012 WORD-CURB/PROVIDENT-INTEGRITY BOBS/EMI CMG.
BETHEL MUSIC

_BETHEL LIVE BETHEL/INTEGRITY/COLUMBIA 2014/PLG |
CASTING CROWNS .
UNTIL THE WHOLE WORLD HEARS BEACH STREET/REUNION 10135/PLE
THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 70040
AUGUST BURNS RED

LED! A HOLIDAY ALBUM SOLID STATE 8543/EM| CMG

JENNY OAKS BAKER
\ROLS OF CHRISTMAS PAST SHADOW MOUNTAIN 5082348

. BRITT NICOLE .
GOLD SPARROW 7857/EM| CMG
HILLSONG
WE HAVE A SAVIOR: CHRISTMAS MUSIC HILLSONG/SPARROV/ 0633/EMI CMG
GAITHER VOCAL BAND
PURE AND SIMPLE GAITHER 6108/EMI CMG
NEWSBOYS
LIVE IN CONCERT: GOD'S NOT DEAD SPARROW 8251/EMI CMG.
RHETT WALKER BAND
i COME TO THE RIVER ESSENTIAL 10940/PLG
45 FORKING & COUNTRY
" _CRAVE FEHVENT 887997/WORD-CURB
HILLSO
LIVE: CﬂKNEISTﬂNE HILLSONG/SPARROW 9302/EMI CMG
MORMON TABERNACLE CHOIR W/ORCH. AT TEMPLE SQUARE
(ONCE UPON A CHRISTMAS MORMON TABERNACLE CHOIR 5082346
GROUP 1 CREW
FEARLESS FERVENT 888521/WORD-CURB

P SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 888390/ WORD-CURB

KENNY ROGERS l
GAITHER 6464/EMI CMG

2!
-]
0

D«

NEW

AMAZING GRACE JOH

As Best Days Yet arrives at No. 3 with 3,000
sold, Bishop Paul. S Morton celebrates his
second-best career rank and highest in
nine years on Gospel Albums. That’s his
highest perch since Let If Rain popped on
at No. 1in 2003. The title track bullets at
No. 17 in its fifth week on Gospel Songs.

by

Go to www.billboard.biz for complete chart data
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ARTIST IMPRINT/PROMOTION LABEL

FORGIVENESS

MATTHEW WEST SPARROW/EMI CMG

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

I NEED A MIRACLE

THIRD DAY ESSENTIAL/PLG

ME WITHOUT YOU

TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

JASON GRAY CENTRICITY
JESUS IN DISGUISE

BRANDON HEATH MONOMODE/REUNION/PLG

ALL THINGS POSSIBLE

MARK SCHULTZ FAIR TRADE

ONE THING REMAINS

PASSION FEAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG
NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

YOU ARE | AM

R TRADE

WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

THE PROOF OF YOUR LOVE

FOR KING & COUNTRY FERVENT/WORD-CURB

YOUR LOVE NEVER FAILS

NEWSBOYS INPOP

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD-CURB

WHO YOU ARE

UNSPOKEN CENTRICITY

EVEN IF
 KUTLESSBEC/TOOTHANAL

n!l GREAT | AM
PHILLIPS, CRAIG & DEAN FAIR TRADE

ONLY A MOUNTAIN
JASON CASTRO WORD-CURB

WE ARE FREE

AARON SHUST CENTRICITY
RECKLESS

JEREMY CAMP BEC/TOOTH & NAIL
HIS KIND OF LOVE
GROUP 1 CREW FERVENT/WORD-CURB
PROMISES

SANCTUS REAL SPARROW/EMI CMG
RIGHT BESIDE YOU
BUILDING 429 ESSENTIALIPLG

o
11 l

22

!
24
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]| NEED YOU NOW (HOW MANYTIMES)
& PLUME CURB

| NEED A MIRACLE
THIRD DAY ESSENTIAL/PLG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG
-. e VR

_TENTH AVENUE NORTHREUNION/PLE

n. HIS KIND OF LOVE
GROUP 1 CREW FERVENT/WORD-CURB

LIVEIT O

ABANDON FOREFRONT/EMI CMG
THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURS

WHO YOU ARE
UNSPOKEN CENTRICITY

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG
PROMISES
SANCTUS REAL SPARROW/EMI CMG
. RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PLG
n EVEN IF
KUTLESS BEC/TOOTH & NAIL
.. FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG
s
BRITT NICOLE SPARROW/EMI CMG.
AL

DRAW THE LINE

DISCIPLE FAIR TRADE
BANNER OF LOVE

LUMINATE SPARROW/EMI CMG

RECKLESS

JEREMY CAMP BEC/TOOTH & NAIL

| WILL FIND YOU

JIMMY NEEDHAM FEAT. LECRAE INPOP

BRAND NEW DAY

KJ-52 BEC/TOOTH & NAIL

YOU ARE

COLTON DIXON SPARROW/EMI CMG

KINGS & QUEENS

AUDIO ADRENALINE FAIR TRADE

ONE THING REMAINS

PASSION FEAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG:
GOOD TIMES

MANIC DRIVE BEMA MEDIA

I'M ALIVE

PETER FURLER SPARROW/EMI CMG

AIRPLAY SALES DATA

MONITORED BY COMPILED BY

niclsen I 1
SoundScan

.ll The o
TITLE MPRINT & NUMBER/ DISTRIBUTING LABEL.
1 U |5

TAMELA MANN
BEST DAYS TILLYMANN 004
LECRAE
GRAVITY REACH 8234/INFINITY
LLE70d BISHOP PAUL S. MORTON

BEST DAYS YET TEHILLAH/LIGHT 7248/EONE

ISRAEL & NEW BREED
JESUS AT THE CENTER: LIVE INTEGRITY 85063/COLUMBIA
JONATHAN MCREYNOLDS
LIFE MUSIC TEHILLAH/LIGHT 7273/EONE
JOHN P. KEE AND NEW LIFE
LIFE AND FAVOR KEE 8271/NEW LIFE
o 5 2 |SENESE BISHOP RICHARD ‘MR CLEAN'WHITE
(1.1 3 '™ GLAD FLOW 8290
- VARIOUS ARTISTS
- WOW GOSPEL 2012 WORD-CURB/EMI CMGB/VERITY §7014/RCA
-. VASHAWN MITCHELL
CREATEDA4THIS VMAN/EMI GOSPEL 88481/EMI CMG
o ¥
|V ..THE OTHER SIDE OF VICTORY PAJAMNVERITY §2072/3CA
MARY MARY
GO GET IT (SOUNDTRACK] MY BLOCK 90708/COLUMBIA
I LARRY CALLAHAN & SELECTED OF GOD
Bl THE EVOLUTION Il SING 2 PRAISE 009
5 LE'ANDRIA JOHNSON
= 1"\ THE EXPERIENCE MUSIC WORLD GOSPEL 5839/MUSIC WORLD
RSN ) AMIES HALL WORSHIP & PRAISE
TRIP DOWN MEMORY LANE MUSIC BLEND 2450/EONE
WILLIAM MCDOWELL
RS THELVE WORSH EXPEREICE DLVER ROOMUIGHT 252600 |
EARNEST PUGH
CHRISTMAS WITH EARNEST PUGH EPM 405
MARVIN SAPP
| WIN VERITY 97017/RCA
ISHOPJERRY L NAYVARDPRESENTS THE CATHEDRALOF RASE CHOR
| THE CATHEDRAL OF PRAISE CHOIR JELAVIA 6269 |
VINCENT THARPE & KENOSIS
LIVE IN MEMPHIS EPM 408
TRIP LEE
_THE GOOD LIFE REACH 8205/INFINITY |

CANTON JONES
_KINGDOM BUSINESS 4 CAJO 8284/INFINITY |

MARVIN L WINANS

THE PRAISE + WORSHIP EXPERIENCE MLW 6266
JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

TAKE METOTHE KING
TAMELA MANN TILLYMANN
LIFE & FAVOR (YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW LIFE KEE/NEW LIFE
IT'S NOT OVER (WHEN GOD IS IN IT)
ISRAEL & NEW BREED FEAT. JAMES FORTUNE & JASON NELSON INTEGRITY/COLUMBIA
AWESOME
 PASTOR CHARLES JENKINS & FELLOWSHE CHICAGO INSPIRED PEOPLE
HOLD ON
JAMES FORTUNE & FIYA FEAT MONICA & FRED HAMMOND FIYA WORLD/LIGHT/EONE
SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA
LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT
.l TURNING AROUND FOR ME
VASHAWN MITCHELL VMAN/EMI GOSPEL

. LAY IT DOWN

TROY SNEED EMTRO GOSPEL
GOD’S UP TO SOMETHING GOOD
HART RAMSEY & THE NCC FAMILY CHOIR PRAYER CLOSET

GREAT AND MIGHTY

BYRON CAGE G0SPO CENTRIC/VERITY/RCA

KEEP ME

PATRICK DOPSON OILONIT

GO GETIT

MARY MARY MY BLOCK/COLUMBIA

LORD OF ALL

L HARSTON & YOUTHFULPRAISE FEAT,ISHOP HEZEKAH WALKER EDENCE BOSPELLGHTEONE

YOU REIGN

WILLIAM MURPHY VERITY/RCA

| BELONG TO YOU

WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

| STAND ON YOUR WORD

JONATHAN BUTLER MACK AVENUE

WHAT’S COMING IS BETTER

DEON KIPPING VERITY/RCA

| STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FEAT. REV MILTON BIGGHAM SAVOY/MALACO
GREATER IS COMING

JEKALYN CARR LUNJEAL

-.. LORD YOU'VE BEEN SO GOOD
' AMBER BULLOCK MUSIC WORLD GOSPEL/MUSIC WORLD

WHO CAN
GENITA PUGH ETERNITY

Data for week of DECEMBER 1, 2012
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RADITIONAL
AZZ ALBUMS"

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL
RN TONY BENNETT
ek

£ DANCE cLUB SONGS”

TITLE
ARTIST IMPRINT/PROMOTIONLABEL
10 | WAS HERE

BEYONCE PARKWOOD/COLUMBIA

4 " DANCING IN MY HEAD
ERIC TURNER VS AVICII CAPITOL

VARIOUS ARTISTS

‘RFTY SHADES OF GREY: THE CLASSICAL ALBUM CAPITOL 7356
JENNY OAKS BAKER
NOEL: CAROLS OF CHRISTMAS PAST SHADOW MOUNTAIN 5082368

VIVA DUETS RPM 47310/COLUMBIA

DIANA KRALL
GLAD RAG DOLL VERVE 017191°/VG

. YOUR BODY
CHRISTINA AGUILERA RCA

DIAMONDS INVINCIBLE H\Eﬂ ﬂ FRANK SINATRA '?p' MORMON TABERNACLE CHOIR W/ORCH, AT TEMPLE SQUARE (WILBERG)

" _RIHANNA SRP/DEF JAM/IDJMG i KELLY DIVAN THEIA " ™" SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL @J " _ONCE UPON A CHRISTMAS MORMON TABERNACLE CHOIR 5062345
I'M MOVING ON u 4 LOVE’S GOT A HOLD ON ME “ 3 g2 TONYBENNETT m 2 g DANELHOPEKONZERTHAUS KAMMEROCKESTER BERLIN (OE RDDER) ¥ "
ONO MIND TRAIN/TWISTED FRENCHIE DAVIS FRENCHIE DAVIS “*_DUETS Il RPM 66253/COLUMBIA = RECOMPOSED BY MAX RICHTER 05 017436/DECCA CLASSICS ]

. SOMETHING FOR THE WEEKEND
" _DAVE AUDE FEAT. LUCIANA AUDACIOUS
5 FINALLY FOUND YOU
_ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC
DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FEAT. JOHN MARTIN ASTRALWERKS/CAPITOL
LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)
NE-YO MOTOWN/IDJMG

4 DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/P0L0 GROUNDS/RCA

/| 4y EMERGENCY

" _AUDIO PLAYGROUND FEAT. SNOOP DOGG CANWEST MUSICWORKS
3 FIYACRAKA

_KORR-A DAUMAN
; TRESPASSING

_ADAM LAMBERT 19/RCA

-

“ @J PAUL MCCARTNEY
=" _KISSES ON THE BOTTOM MPL/HEAR 33369*/CONCORD
H 5 3 CHRISBOTTI
IMPRESSIONS COLUMBIA 60352
Q -

1 6 LANG —j
1 _THE CHOPIN ALBUM SONY CLASSICAL $8950/SONY MASTERWORKS

10 37 VARIOUS ARTISTS
LIFESCAPES: CLASSICAL STRESS REEFLFESCAPES 5100 EXMOOD MEDIA

9 |25 SOUNDTRACK ]
-[ ﬁﬂt& MOONRISE KINGDOM FOCUS FEATURES 718832/ABKCO T
- 3 3 MORMON CHORAL ORGANIZATIONS

ELLA FITZGERALD

10 GREAT CHRISTMAS SONGS CAPITOL 04579
KURT ROSENWINKEL

STAR OF JUPITER WOMMUSIC DIGITAL EX

il

o
©

0 HOLY NIGHT MORMON CHORAL ORGANIZATIONS 7781003

| ' LIVE WHILE WE'RE YOUNG 5 THECITY - ROBERT GLASPER EXPERIMENT v'&il* 5 JOYCE DIDONATO
-_ONE DIRECTION SYCO/COLUMBIA MADEON POPCULTUR BLACK RADIO BLUE NOTE 88333* " " _DRAMA QUEENS VIRGIN CLASSICS 02654/EMI CLASSICS

1p SHE WOLF (FALLING TO PIECES) 167 1 R.LP. g 25 MELODY GARDOT 11 3 AUSAWELERSTEIN/DANEL BARENBOIM/STAATSKAPELLE BERLIN
_DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL " _RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA |_THE ABSENCE DECCA/VERVE 016816*/VG ELGAR/CARTER: CELLO CONCERTO DECCA/DG 0I7552/0ECCA CLASSICS

¢ DIE YOUNG 29 10 BAD 2012 SOUNDTRACK TUI HIRV/RAINER VILU

" _KESHA KEMOSABE/RCA " _MICHAEL JACKSON FEAT. PITBULL MJJ/LEGACY/EPIC ' _MIDNIGHT IN PARIS MADISON GATE 63482 EX ARVO PART: ADAM'S LAMENT ECM NEW SERIESIECM OITSSIDECCA

FINALLY FREE

P NN 7151 JUN MARKLIINDIANAPOLIS SYNPHONY OFRCH.
- _KIMBERLEY LOCKE | AM ENTERTAINMENT

DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

18 8 | DON'T DESERVE YOU

15 17 BIG BAD VOODOO DADDY
PAUL VAN DYK FEAT. PLUMB

RATTLE THEM BONES SAVOY JAZZ 17698"/SLG

1 SEND ME YOUR LOVE WANNA SAY w BELA FLECK AND THE MARCUS ROBERTS TRIO ﬂ'_' MORMON TABERNACLE CHOR/ORCHESTRA AT TENPLE SQUARE |
©_TARYN MANNING FEAT. SULTAN + NED SHEPARD CITRUSONIC STEREDPHONIC KAT GRAHAM A&M/OCTONE/INTERSCOPE ACROSS THE IMAGINARY DIVIDE.J MASTERROUNDER B1S142CONCORD | GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063064
G

SHE’S SO MEAN

MATCHBOX TWENTY EMBLEM/ATLANTIC

WINNER

__PET SHOP BOYS ASTRALWERKS/CAPITOL

g KURTELL

RENEE FLEMING

IN:
i 1619 BROADWAY: THE BRILL BUILDING CONCORD JAZZ 33858/ CONCOARD THE ART OF RENEE FLEMING DECCA/DG 01717/DECCA CLASSICS

MY EVERYTHING I , KEEP YOUR HEAD UP k @ﬂ SOUNDTRACK MILOS KARADAGLIC (
NOELIA PINK STAR/PCM _AMORAY KNOCKOUT FASHION =1 TREME SEASON 2 MUSIC ROM THE B0 ORIIAL SERES 53R0UI0ER 114 CONGCRD L A PASION MERCURY CLASSICS/DG 017000/DECCA CLASSICS
. ANYTHING COULD HAPPEN 23 10 AS LONG AS YOU LOVE ME

ELLIE GOULDING CHERRYTREE/INTERSCOPE _JUSTIN BIEBER FEAT. BIG SEAN SCHOOLBOY/RAYMOND BRAUNJSLAND/IDIME
¢ GANGNAM STYLE 15 BLOW ME (ONE LAST KISS)
PSY SCHOOLBOY/REPUBLIC PINK RCA
DON'T FAIL ME NOW EVERY DAY
MELANIE AMARO SYCO/EPIC ERIC PRYDZ ASTRALWERKS/CAPITOL
EVERYTHING THAT | GOT 43 g GOOD MORNING TO THE NIGHT
INE W & BIMBO JONES FLY AGAIN | | ELTON JOHN V. PNAU MERCURY/CASABLANCA/REPUBLIC
WHERE DID YOU GO? 4 15 POUND THE ALARM
MORGAN PAGE, ANDY CALDWELL & JONATHAN MENDELSOHN NETTWERK - - _NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC
~ PICKING UP THE PIECES 5 2 SOMETHING ABOUT YOU
PALOMA FAITH EPIC IRINA CITRUSONIC STEREOPHONIC
PARKING LOT RIUMPHANT (GET ‘EM)
NELLY FURTADO MOSLEY/INTERSCOPE __MARIAH CAREY ISLAND/IDJMG
, GOLD LLOVE
NEON HITCH FEAT. TYGA REPRISE/WARNER BROS. KASKADE FEAT. HALEY ULTRA
5 LIFE OF THE PARTY
__BEX SYBASONIC

CONTEMPORARY
JAZZ ALBUMS"

JACKIE EVANCHO

g EUGE GROOVE
SONGS FROM THE SILVER SCREEN SYCO 46655/COLUMBIA

~*_HOUSE OF GROOVE SHANACHIE 5137
ESPERANZA SPALDING
=2 RADIO MUSIC SOCIETY MONTUNO/HEADS UP 33174/CONCORD
o FOURPLAY
ESPRIT DE FOUR HEADS UP 33738/CONCORD
@l JONATHAN BUTLER
®_GRACE AND MERCY RENDEZVOUS 5146/MACK AVENUE
ROBERT GLASPER EXPERIMENT
BLACK RADIO RECOVERED: THE REMIX (EP) BLUE NOTE 40482
] LEE RITENOUR
RHYTHM SESSIONS CONCORD 33709
12 6 DON DIEGO
FUN AGO MUZIK 1805

H?ﬁ MARCUS MILLER F
(19" RENAISSANCE 3 DEUCES/CONCORD JAZZ SS74CONCORD |«

3 STREETWIZE
FEELIN' SEXY SHANACHIE 5198

ZOON BALOOMBA

1 CRY
DAVID LONGORIA DEL ORO FLO RIDA POE BOY/ATLANTIC

@ DANCE/MIX SHOW
AIRPLAY

TITLE
ARTIST IMPRINT/PROMOTION LABEL

5 2 CRYSTAL CASTLES
CRYSTAL CASTLES (Il) CASABLANCA 017777*/REPUBLIC
2 g9 FLORIDA I
5 WILD ONES POE BOY/ATLANTIC 526672/AG
3 g DEADMAUS l
ALBUM TITLE GOES HERE MAUSTRAP T841/ULTRA |
7 SWEDISH HOUSE MAFIA |
" _UNTIL NOW ASTRALWERKS 91713/CAPITOL d
3 CALVIN HARRIS
18 MONTHS DECONSTRUCTIONFLY EVEAULTRAROC NATION 5323" COLUMBIA ||
BRIAN ENO "
LUX WARP 10231 |
47 SKRILLEX
3 BANGARANG (EP} BIG BEATOWSLVATLANTIC 526521/AG
g DAVID GUETTA i
=" _NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS TB830/CAPITOL |-
g LINDSEY STIRLING
LINDSEY STIRLING BRIDGETONE 01
0 15 VARIOUS ARTISTS ‘
OV THATS WHAT | CALL ARTY ANTHEMS UAVESSALEMISONY MUSI 45560APTOL

TOBYMAC
DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 8S332EMI CMG_|

LMFAO

SORRY FOR PARTY ROCKING VILLIAWCHERRYTREE/INTERSCOPE ISST81GA

MADONNA

MDNA LIVE NATION/INTERSCOPE 016658°/IGA

MARINA AND THE DIAMONDS l
_ELECTRA HEART ELEKTRA 531129

KC AND THE SUNSHINE BAND

RLASHBACK WITH K AND THE SUNSHRE BAND 410 RASHEACK S0 RHiND

FLYING LOTUS [

UNTIL THE QUIET COMES WARP 10230"

ed by Nielsen BDS, to Billboard. See Charts Legend for TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,

- SMOOTH JAZZ
SONGS™

P E!Houseomﬁoovs
EUGE GROOVE SHANACHIE
- » g SONNYMOON
A - FOURPLAY HEADS UP/CMG
', ANYTHING COULD HAPPEN = Wl@ INNER CITY BLUES (MAKE ME WANNA HOLLER)
~_ELLIE GOULDING CHERRYTREE/INTERSCOPE L RICHARD ELLIOT ARTISTRY/MACK AVENUE

3 ICRY 10 LATER TONIGHT
FLO RIDA POE BOY/ATLANTIC BRIAN CULBERTSON VERVE

g GANGNAM STYLE -\l-glhgﬂ MAGICAL
Y SCHOOLBOY/REPUBLIC L] JONATHAN FRITZEN FEAT. BONEY JAMES NORDIC NIGHTS
, DON'T STOP THE PARTY “ s 11 LET'S BOUNCE
i PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA NILS BAJA/TSR
" FINALLY FOUND YOU DON'T WALK AWAY
E IGLESIAS FEAT. SAMMY ADAMS REPUBLIC JONATHAN BUTLER MACK AVENUE

VA VA VOOM 7 g THEVILLAGE
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC LEE RITENOUR CONCORD/CMG GRAND UKULELE HITCHHIKE 115/MAILBOAT

BLOW ME (ONE LAST KISS) n“‘a —ﬁﬁ] BETWEEN US H SOUNDTRACK j
- PINK RCA i) ( NICHOLAS COLE CUTMORE JAB TAK HAI JAAN YRF DIGITAL EX |
20 5 SHE WOLF (FALLING TO PIECES) 16 7 BACKSTAGE PASS - s 35 VARIOUS ARTISTS
2 ) DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL ) PAUL BROWN FEAT. BOB JAMES WOODWARD AVENUE LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58097 EX
19 3 SUPERLOVE PANDORA'S BOX 14 3 VARIOUS ARTISTS | !
2| & CHRIS STANDRING ULTIMATE VIBE = *_LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX

12 3 CELTIC WOMAN
SILENT NIGHT MANHATTAN 5585 EX/EMI CMG

‘11 3 DANIEL O'DONNELL
-l @‘-_5-{ SONGS FROM THE MOVIES AND MORE DPTV MEDIA 89 JL
14 KUANA TORRES KAHELE
HILO FOR THE HOLIDAYS KUANA TORRES KAHELE 1424

g SAEED NAYEBMOHANMADI, AYDN AHMADINEJAD & HOMAYOON NASIRI T [
" FiH MA FIH HOZEH HONARI DIGITAL EX | ]

s and explanations. SMOOTH JAZZ SONGS: Compiled from Airplay data supplied by 23 panelists. See Charts Legend for rules and

Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

KATHERINE JENKINS
THIS IS CHRISTMAS REPRISE 532525/ WARNER BRI
, THE PIANO GUYS
THE PIANO GUYS MASTERWORKS 47676/SONY MASTERWORKS
~, DAVID PHELPS
7 _CLASSIC GAITHER 46154/EMI CMG
g LINDSEY STIRLING
LINDSEY STIRLING BRIDGETONE 01 i
E LONDON PHILHARMONIC ORCHESTRA
| L?-' THE GREATEST VIDEO GAME MUSIC 2 X5 118
5 PLACIDO DOMINGO
; L SONGS SONY CLASSICAL 33493/SONY MASTERWORKS
-‘ @m JONATHAN & CHARLOTTE
- '0GETHER SYCO 40257/COLUMBIA
- 12 2 TWO STEPS FROM HELL
L SKYWORLD TWO STEPS FROM HELL DIGITAL EX
ﬁ ROB WHITE Tﬂ ANDREA BOCELLI
- ST I : ) CENTRAL
5 LETME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) T T aa—— T e
;;:g;;’gm BIME # =7 DREAMS VERVE 016842/VG W ROADS FAIRCRAFT 017644/REPUBLIC _!J
e A — 7 GERALD ALBRIGHT / NORMAN BROWN CHRIS MANN ‘
. . DIE YOUNG 24/7 CONCORD JAZZ 33445/CONCORD HOME FOR CHRISTMAS (EP) FAIRCRAFT 017323 EX/REPUBLIC —
B esha KEMOSABE/RCA g 23 RAHNISONG - 14 3g ILVOLO |
W BREAKIN' THE RULES QUEEN OF SHEBA/Y3K 91267/HUSH L ILVOLO .. TAKES FLIGHT OPERA BLUES/GATICARENTOR/GEFFEN 016553164
13 5 THE RIPPINGTONS FEATURING RUSS FREEMAN =~ - "'z,  LONDON PHILHARMONIC ORCHESTRA
S8 JUSTIN PSER A B SEAN SCHOOLSONRAYMOND ERAUNISMRIME, b EJ BUILT TO LAST PEAK 5165/EONE \51 @E THE GREATEST VIDEO GAME MUSIC X5 114
DON'T WAKE ME UP
CHRIS BROWN RCA
4 SWEET NOTHING
. _CALVIN HARRIS FEAT. FLORENCE WELCH DECONSTRLCTIONLY EYEULTRAROC NATIONCOLUMBIA
5 DIAMONDS
- IHANNA SRP/DEF JAM/IDJMG
LIVE
- _KREWELLA KREWELLA/COLUMBIA
11 ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE
12 TOO CLOSE
~_ALEX CLARE REPUBLIC

CELTIC WOMAN
HOME FOR CHRISTMAS MANHATTAN 19345
3 CELTIC WOMAN
*_BELIEVE MANHATTAN 79860

i
H@‘ CELTIC THUNDER
= '0YAGE CELTIC THUNDER 016471/DECCA
7 g KEITH HARKIN
KEITH HARKIN VERVE 017247VG

-MJ @ﬁ SOUNDTRACK
% *|_THE DESCENDANTS FOX/SONY CLASSICAL 9845&/SONY MASTERWORKS

g 15 CELTIC THUNDER
VOYAGE Il CELTIC THUNDER/DECCA 017223 EX/VG
DEAD CAN DANCE
ANASTASIS PIAS 5%

E 5 7 JAKE SHIMABUKURO

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP.

_ KURNV‘UF, WE'RE DREAMING. M83 8510*/MUTE -

"PURITY RING [
SHRINES 4AD 3218
KNIFE PARTY
RAGE VALLEY (EP) BIG BEAT/ATLANTIC DIGITAL EX/AG
NERO [
WELCOME REALITY MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/1GA
KILL THE NOISE
BLACK MAGIC (EP) OWSLA DIGITAL EX
DIE ANTWOORD

_TENSION ZEF RECORDZ 70312*/DOWNTOWN A

Blsl TIESTO

CLUB LIFE: VOLUME TWO: MIAMI MUSICAL FREEDOM 004

GRIMES ‘
VISIONS 4AD 3206 !

LENNY KRAVITZ ROADRUNNER/ATLANTIC/RRP.

m BEAUTY AND A BEAT
JUSTIN BIEBER FEAT.NICK| MINAU SCHODLBOY RAYMOND BRAUN/ISUAND/DJMG

13 LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC
. THE CITY
- MADEON POPCULTUR
E"” 5 BEAM ME UP (KILL-MODE)
CAZZETTE AT NIGHT

LATELY
ANITA BAKER BLUE NOTE/CAPITOL
MONTUNO BAY
MARC ANTOINE FRAZZY FROG
. FINGERLERO
GEORGE BENSON CONCORD JAZZ/CMG

-[@l 20, ON YOUR FEET
- " JULIAN VAUGHN TRIPPIN 'N' RHYTHM

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE/MIX SHOW AIRPLAY: Ranks total weekly plays on 8 dance-formatted stations and mix show plays on
All charts © 2012,

mainstream top 40 and select rhythmic stations that have submitted their hours of mix show programming, as mol

TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUM:

Data for week of DECEMBER 1, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 53
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1 16 E!ALGO ME GUSTADETI
\WISIN& YANDELFEAT CHRIS BROWN & T-PAIN MACHETEMLE

2 4 33 INCONDICIONAL

PRINCEROYCE TOP STOP
3 |3 5 SOLOVINEADESPEDIRME
(GERARDO ORTIZ DEL/SONY MUSIC LATIN
° 7 4 PORQUELESMIENTES?
= TITO ELBAMBINO + EL PATRON FEATURING MARC ANTHONY SIENTE
e 5 25 MIRANDO AL CIELO
ROBERTO TAPIA FONOVISA/UMLE
e 5 g VOLVIANACER
" _CARLOSVIVES GAIRAWK/SONY MUSICLATIN
> 3 g BALADA (TCHE TCHERERE TCHE TCHE)
. GUSTTAVOLIMA PANTANNALRGE/SOM LIVRE/SONY MUSICLATIN
e g 13 MIPROMESA
PESADO DISA/UMLE
° 12 7 LLEVAMECONTIGO
ROMEQ SANTOS SONY MUSIC LATIN
10 @ 1 CABECITADURA
LAARROLLADORA BANDA ELLIMON DE RENE CAMACHO DISAUMLE
0 12 17 ECHAPA'LLA(MANOS PA'RRIBA)
PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
@ w0 5 LIMBO
'DADDY YANKEE EL CARTEL/CAPITOL LATIN
13 11 10 ELPRIMERLUGAR
LAORIGINAL BANDA EL LIMON DE SALVADORLIZARRAGA FONOVISA/UMLE
14 14 45 DUTTYLOVE
'DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETE/UMLE
@ 18 19 GENTEBATALLOSA
" _CALIBRE 50 FEATURING BANDA CARNAVAL DISAUMLE
16 15 {3 WILLUSTILLLOVE ME TOMORROW
LESUE GRACE TOP STOP
17 16 2 SINRESPIRACION
'BANDA EL RECODO DE CRUZLIZARRAGA FONOVISA/UMLE
AMOR CONFUSO
18 17| %8 ‘GERARDO ORTIZ DEL/SONY MUSIC LATIN
PASARELA
1919 B [DADDY YANKEE EL CARTEL/CAPITOL LATIN
20 20 15 DIOSADELOSCORAZONES
KEN-Y,ZION, LOBO, LENNOX, ARCANGEL&: RKM PINA
SAN LUNES
21 2 8 'BANDALATRAKALOSA DISCOS SABINAS/REMEX
@ 27 7 PEGAITOSUAVECITO
ELVIS CRESPO FEAT.AITO BLANKO FLASHFAMOUS ARTIST/SUMMAVENEMUSIC
@ 2 5 YAHORARESULTA
B VOZDEMANDO DISAUMLE
VACIANDO BOTELLAS
e FIDELRUEDA DISAUMLE
@ 25 g AMORREAL
‘GOCHO FEATURING YANDEL & WAYNE WONDER NEW ERA/'SUMMA
26 2 MIENTRAS TANTO
"TOMMY TORRES FEATURING RICARDO ARJONA WARNER LATINA.
|y ENRESUMEN
27 Z’! n 'BANDALOS RECODITOS DISAUMLE

NOSIGUEMODASA K.A.ELLANOSIGUEMODAS
'DONOMAR FEATURING JUANMAGAN ORFANATO/MACHETE/UMLE
NO ME COMPARES

ALEJANDRO SANZ UNIVERSAL MUSIC LATINO/UMLE

@ 3 3 ZUMBA
[DONOMAR ORFANATO/MACHETEUMLE
DESDE QUE SE FUE
CHRISTIAN PAGAN UNIVERSAL MUSIC LATINO/UMLE
CON QUIEN SE QUEDA EL PERRO?
JESSE&JOY WARNER LATINA
; ESTASAHP
GILBERTO SANTAROSA SONY MUSIC LATIN
BESOS AL AIRE
_3BALLMITY FEAT. AMERICA SIERRA & SMOKY FONOVISAUMLE
€D [ 4 NusEBLANCA
ELTRONO DEMEXICO FONOVISAUMLE

EL BUEN EJEMPLO

CALIBRES0 DISAUMLE

LAPREGUNTA

JALVAREZ NELFLOW

CONVENCEME

RICARDOMONTANER SONY MUSICLATIN
ADIVINA

'NOELTORRES DEL/SONY MUSIC LATIN

HASTA QUE TE CONOCI

MANA WARNER LATINA

SINTI (I DON'T WANT TO MISS A THING)
D\

A1 1395 a0 LENNYFEAT PITBULL A BEATRELUENGD SONY MUSIZLATIN
365DIAS
A2 38 16 | oS TUCANES DETWUANAFONOVISAUMLE
LLEC18 REGALAME UN MUACK
L LU CHINO&NACHO MACHETE/UMLE
SINMIEDO
@ %23 Guromeouoc
ADICTO
45 4T hmoronovisaume
DETRAS DE MIVENTANA
46 35 11 evwnvenaroNovisaUMLE
@ 47 3 MENTIROSA
ELDASADISAUMLE

48 3 § TIENESQUECREERENMI

FFRANKIEJ UNIVERSAL MUSIC LATINO/UMLE

AMOR EXPRESS
BANDASINALOENSE MS DE SERGIO LIZARRAGA ASL/DISA/UMLE
DEBATE DE 4

ROMED SANTOS ANTHONY ELAYIVBE SANTOS LUIS VARGES & RAUUNRODRIGUEZ SOY MUS CLATIN

Yolandita Monge reaches a new Top Latin o

Albums peak as Mas Para Dar opens at No.
2(3,000, according to Nielsen SoundScan).
Since 2007, she’s achieved a higher chart
position with successive releases: 2007’s
Demasiado Fuertestarted at No. 4,
followed by 2008’s No. 3-opening Mala.
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S ARTIST

g8 g8
o

S TILE IMPRINT/DISTRIBUTING LABEL

FINALLY FOUND YOU
'ENRIUEIGLESIAS FEAT.SAVIMY ADAMS REPUBLIC
SOLO VINE A DESPEDIRME
‘GERARDO ORTIZ DEL/SONY MUSICLATIN
MIRANDO AL CIELO
ROBERTOTAPIA FONOVISAUMLE
PORQUE LES MIENTES?

VOLVIA NACER
CARLOSVIVES GAIRAWK/SONY MUSICLATIN

MIPROMESA

. _PESADO DISAUMLE

ALGO MEGUSTADETI
CABECITADURA

LLEVAME CONTIGO
PROMEQ SANTOS SONY MUSIC LATIN

ELPRIMER LUGAR

GANGNAM STYLE

PSY SCHOOLBOY/REPUBLIC

ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR, 305FAMOUS ARTIST/SONY MUSICLATIN

' LIMBO

'DADDY YANKEE EL CARTEL/CAPITOLLATIN
SIN RESPIRACION

'BANDAELRECODO DECRUZLIZARRAGA FONOVISAUMLE
GENTE BATALLOSA
CAUBRESOFEAT.BANDACARNAVAL DISAUMLE
DIOSA DE LOS CORAZONES
KEN-Y,ZION,LOBO, LENNOX, ARCANGEL & RKM PINA
INCONDICIONAL

PRINCEROYCE TOPSTOP.

SANLUNES
BANDALATRAKALOSA DISCOS SABINAS/REMEX
AMOR REAL

PEGAITO SUAVECITO

MIENTRAS TANTO

‘TOMMY TORRES FEAT.RICARDO ARJONA WARNER LATINA
VACIANDO BOTELLAS

FIDELRUEDA DISA/UMLE

Y AHORA RESULTA
\VOZDEMANDO DISAUMLE

ENRESUMEN
[BANDALOS RECODITOS DISA/UMLE

E ARTIST E
E TITLE IMPRINT/DISTRIBUTING LABEL E

2

8

m VARIOUS ARTISTS
CORRIDOS#1'SZ012DISA 017708 EYUMLE

4
5

12

w

20
54

LAMUSICANO SETOCA UNIVERSAL MUSIC LATINO 017379/ UMLE

EATLEY THEKING STAYSKING SONY MUSIC LATIN 44275

LI YOLANDITA MONGE
DEBUT

Wl VARIOUS ARTISTS

MASPARA DAR ROMA 8965

BANDA#1S2012 DISAI 7705 EYUMLE

ALEJANDRO SANZ (@)

CALIBRE 50
GRANDESEXITOS DISA017692/UMLE

VARIOUS ARTISTS

RADIO EXITOS: ELDISCO DELANO 2012 FONOVISA 17564 UMLE

MANA

'EXILIADOS ES LABAHIA LOMEJORDEMANA WARNER LATINA 532125

GERARDO ORTIZ

ELPRIMERMINISTRO BAD SIN/DEL 42701/SONY MUSIC LATIN

LARRY HERNANDEZ
CAPAZDETODO FONOVISA017642/UMLE

TIERRA CALI

ENTREGATE VICTORIAVENEMUSICUNIVERSAL MUSICLATINO G547 UMLE

PRINCE ROYCE
PHASEN TOP STOPS30077/AG

LOS TEMERARIOS

MIVIDASINT VIRTUS 5968

WISIN & YANDEL

LIDERES MACHETEQT6392/UMLE

ROMEO SANTOS
FORMULA:VOL 1 SONY MUSIC LATIN 82045
GILBERTO SANTA ROSA
GILBERTOSANTAROSA SONY MUSICLATING1214

0

TITO ELBAMBINO + EL PATRON FEAT. MARC ANTHONY SIENTE

'WISIN& YANDEL FEAT. CHRIS BROWN & T-PAIN MACHETE/UMLE

LA ARROLLADORA BANDA ELLIMION DERENE CAMACHO DISA/UMLE

LAORIGINALBANDA ELLIMON DE SALVADORLIZARRAGA FONOVISA/UMLE

(GOCHO FEAT. YANDEL & WAYNEWONDER NEW ERA/SUMMA

ELVIS CRESPO FEAT ATO BLANKD FLASHFAMOUS ARTIST/SUMMAVENEMUSIC

BALADA (TCHE TCHERERE TCHE TCHE)
GUSTTAVOLIMA PANTANNAL/RGE /SOM LIVRE/SONY MUSIC LATIN

® » o HJESSE&JOY
CONQUIENSEQUEDAEL PERRO? WARNER LATINA 524221

18

®
2]
®

24
25

Go to www.billboard.biz for complete chart data

3

14 10 DADDY YANKEE

PRESTIGE EL CARTEL 19164/CAPTOLLATIN

@ VARIOUS ARTISTS
m DURANGUENSE#1'S2012 DISA 017742 EX/UMLE
R

DON OMAI
165 | 5] ey

NEW GENERATION ORFANATO/MACHETE016829/UMLE
LARRY HERNANDEZ
LARRYVOLUCION FONOVISA 017641/UMLE
VARIOUS ARTISTS
'NORTENO#1'S2012 DISA 017706 EXUMLE
VARIOUS ARTISTS
LATINO#1'S2012 UNIVERSAL MUSIC LATINO 017755 EX/UMLE

17 13 VARIOUS ARTISTS

15 7 TOMMY TORRES

12HISTORIAS WARNER LATINA 532641

g gg gg #I'?ETI:I?I;II-NT/DISTRIBUTING LABEL E

BANDA#1'S 2012 DISA 17705 EQUMLE
VARIOUS ARTISTS
CORRIDOS #1°S2012 DISA 017708 EYUMLE
CALIBRE 50
_GRANDESEXITOS DISAI7692/UMLE
VARIOUS ARTISTS
_RADIOEXITOS: ELDISCODEL AN 2012 FONOVISA 017564 UMLE
GERARDO ORTIZ
ELPRIMERMINISTRO BAD SIN/DEL 42701/SONY MUSICLATIN
LARRY HERNANDEZ
CAPAZDETODO FONOVISA 017642/UMLE
TIERRA CALI
ENTREGATE VICTORIAVENEMUSICUNIVERSALMUSIC LATINO BS4STSUMLE
g 5 LOSTEMERARIOS
MIVIDASINTIVIRTUS 8968

VARIOUS ARTISTS

DURANGUENSE #1'S2M2 DISA 017742 EX/UMLE {
7 3 LARRYHERNANDEZ
LARRYVOLUCION FONOVISA 017641/UMLE

VARIOUS ARTISTS
NORTENO#1'S2012 DISA 017706 EYUMLE 5

1 5 SIGGNO

THIS

3 3

2 3

©:0- 2200
.
©

U 25 GRANDES EXITOS FREDDIE 3106
LOS BUKIS
o] 18, ICONOS: Z5EXITOS FONOVISA 016859/ UMLE
14 12 14 JULIONALVAREZYSUNORTENO BANDA
ENVIVO DISA 017232/UMLE
15 |13l JESUSOJEDAYSUSPARIENTES
| ESTLOMAUANO DISCOSSOLFONOVISAOITUMLE
16 14 s VARIOUSARTISTS
LAS BANDAS ROMANTICAS DE AMERICA 2012 DISA 016382/ UMLE

JENNIRIVERA

JOYAS PRESTADAS: BANDA FONOVISA 354654 UMLE

EL TRONO DE MEXICO

i LOME.JOR DE ELTRONO DEMEXICO FONOVISA 016614/ UMLE
g 3 LOSHURACANES DELNORTE

e COMOUN HURACAN VENEMUSIC/UNIVERSAL MUSIC LATINO 54TV UMLE
20 13 33 ESPINOZAPAZ

UNHOMBRE NORMAL VIDEOMAX/DISA 016584/ UMLE

gE EE E ARTIST g

E TILE(IMPRINT/DISTRIBUTING LABEL
e ROMEO SANTOS
THEIONG TAVSKING: SOLD OUTATMADISON SCLARE GARDEN S NLSE LTI
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After winning the song of the year Latin
Grammy Award, Jesse & Joy’s “Corre!”
jumps 9-1 on Latin Pop Digital Songs and
19-2 on Latin Digital Songs (see page 47)
with 5,000-plus downloads (up 293%).
The brother-and-sister duo was the show’s
big winner with four awards.

BETWEEN THE BULLETS

IGLESIAS

IGLESIAS’ 23RD NO. 1 EN INGLES

Enrique Iglesias extends his record for the most No. 1s in Latin Airplay’s
18-year history as “Finally Found You,” featuring Sammy Adams, blasts
11-1 to become his 23rd topper on the tally (up 58% in impressions, to
10.9 million, according to Nielsen BDS). With no Spanish edit of the song
available, “Finally” marks Iglesias’ second English-only Latin Airplay No.
1, following 1999’s "Bailamos.” He widens his lead over Gloria Estefan
and Ricky Martin, each of whom has banked 11 No. 1s.—Rauly Ramirez

Data for week of DECEMBER 1, 2012

ling Latin, regional Mexican,

rom online music sources tracked by
iahts reserved.

HOT LATIN SONGS: The most popular Spanish-language songs, according to all-format audience impressions measured by Nielsen Broadcast Data Systems, sales data compiled by Nielsen SoundScan and streaming activity dat
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And Ya Majesty's Music, ASCAP/WB Music Corp.,
ASCAP/Timothee Publishing, BMl/Kv\e Stewan Pub-
Ilshmg Desngnee BMI), AMP, H100 62; Rl

AS (Primo Music, Inc., BMI) LT 42

50 WAVS TO SAY GOODBYE (Blus Lamp Music,
ASCAP/EMI April Music, Inc., ASCAP/Ptimon Music,
ASCAP/Stellar Sangs Ltd., PRS/EMI Blackwood
Music Inc., BMI), HL, H100 28

ADICTO (Serca Music Publishing Inc., BMI) LT 45
ADIVINA (DEL Melodies, BMI) LT 33
ADOHN (MJP Music, ASCAP) H100 17; RBH 3
ISTA DE T1 (Universal Musica, Inc.,
ASCAP/WY Artist Music Publishing, BMI/Cayey
WY Publishing, ASCAP/Sangs Of Universal, Inc.,
BMI/NappyPub Music, BMI/Universal Music - 7
Songs, BMI/Culture Beyond Ur Experience Publish-
ing, BMI) LT 1
AMERICAN HEART (BMG Gold Songs, ASCAP/
Glassbean, ASCAP/We Jam Writers Group, ASCAP/
BMG Rights Management (US) LLC, ASCAP/Sony P»/Y
ATV Tree Publishing, BMI/Beavertime Tunes, BMI),
HL CS 44
AMOR CONFUSO (DEL Melodies, BMI) LT 18
AAMOR EXPRESS (Not Listed) LT 49
AAMOR REAL (New Era Entertainment Publishing,
BMI/Gocho Music Publishing, BMI/WY Artist Music
Publishing, BMI) LT 25
ANYTHING COULD HAPPEN (Sony/ATV Music Pub-
lishing UK Ltd, PRS/Sony/ATV Tunes LLC, ASCAP/
Glahal Talem Pubhsmng PRS), HL, H100 57
U LOVE ME (Rodney Jerkins.
Pmducuans BMI/EMI Blackwood Musm Inc., BMI/
s Of Kobalt Music Publishing America, Inc
BM[/va/ATV Songs LLC, BMI/Three Dimension,
BMI/Bieber Time Publishing, ASCAP/Universal
Music Corporation, ASCAP/FF To Def Publishing,
LLC, BMI/Tre Ball Music, BMI), HL, H100 14

BACKSEAT FREESTYLE (WB Music Corp., ASCAP/
Top IJawg Music, ASEAP/Hard Warking Black Folks,
I/U Can't Teach Bien The

Shhh BMl/Sangs Df Umversal Inc., BMI), AMP/

BALADA (TCHE TCHERERE TCHE TCHE) (Som Livre
Edicoes Musicais Ltd., , SACM/Sony/ATV Discos
Musm Publishing LLC, ASCAT P)LT7

(WB Music Corp., ASCAP/Domani And Ya Maj-
estys Music, ASCAP/Crown Club Publishing, BMI/
Warner-Tamerlane Publishing Corp., BMI/EMI Foray
Music, SESAC/Rico Love Is Still A Rapper, SESAC/
Usher JV SESAC Publishing Designee, SESAC/E
Hood 66 Music, SESAC/Grandma's Boy, SESAC/
Ynun% Woney Publishing Inc., BMI), AMP/HL, H100

BANDIA IIAKE HER DANCE (Sounds From Ear-
drummers, ASCAP/Ty Epps Music, ASCAP/Reservoir
Media Music, ASCAP/Tefnoise Publishing, BMI/
EW Music, Inc., BMI/Young Money Publishing Inc.,

|/Warmer-Tamerlane Publishing Corp., BMI), AMP,
H100 32; RBH 6

BATTLE SCARS (Hey Lu Chill Music, BMI/Heavy As
Heaven Music, BMI/Songs Of Universal, Inc., BMI/
Universal-Songs Of PolyGram International, BMI/
Universal Music Publishing Pty. Ltd, APRA/Peace
Pourage Music, BMI/EMI Blackwood Music Inc.,

EAT (MXM Music AB, BMI/Songs
Of Kobalt Music Publishing America, Inc., BMI/
Anton Zaslavski, GEf (obalt Music Publishin
Amerma Inc., ASCAP/Harajuku Barbie Music, BMI/
uney Mack Music, BMI/Songs Of Universal, Inc.,

BMI), Hi

BEER Munzv (Warner-Tamerlane Publishing Corp.,
BMI/Against The Wind Publishing, BMI/Songs
0Of The Corn, BMI/Southside Independent Music
Publishing, LLC, BMI/Internal Combustion Music,
BMI/Kickin® Grids Music, BMI/Sangs Of Universal,
mc CBSMVSﬁngs From The Engine Room, BMI), AMP/

BEER WITH JESUS (EMI Blackwood Music Inc.,
BMI/Cricket On The Line Music, BMI/I-Forty Music,
BMI/13th Avenue Music, BMI/Songs of StyleSonic,
EESéSC/MB!vin's Pistol Music, SESAC), AMP/

BEGIN AGAIN (Sony/ATV Tree Fuhhshmg BMI/
Taylor Swift Music, BMI), HL, CS 18; H100 73

BESOS AL AIRE (Latin Power Convright. SESAC/
Latin Power Music, Inc., BMI/Songs Of Latin Power,
BMI) T34

BETTER DIG TWO (Tunes Of Bigger Picture, ASCAP/

CAP/Rel
Inc., ASCAP/Kobalt Music Publishing America,
Inc., ASCAP/Unfair Entertainment, ASCAP) CS 13;

BIRTHDAY SONG (Ty Epps Music, ASCAP/Please
Gimme My Publishing Inc., BMI/EMI Blackwood
Music Inc., BMI/Sonny Digital Music Group,
BMI/24/7 Bangillage, BMI/Irving Music, Inc.,
BMI/B Wheezy Publlﬁhln% BMI/Hip Hopville Usa
Mus\: EMI/Great South Bay Music, BMI), HL, H100

5; RBH

BITCH, DON'T KILL MY VIBE (WE Music Corp.,
ASCAP/Top Dawg Music, ASCAP/Hard Warking
Black Folks, ASCAP/Beat Bully Productions, ASCAP/
EMI Blackwood Music Inc., BMI/Edition MFD, BMI/
EMI Music Publishing Denmark A/S, BMI/Publishing
Designee OF Liv Lykke, BMI), AMP/HL, RBH 33

BLOW ME (ONE LAST KISS) (EMI Blackwood Music
Inc., BMI/PInk Inside Publishing, BMI/Kurstin Music,
ASCAP/EMI April Music, Inc., ASCAP), HL, H100 18

BLOWN AWAY (Giobal Dog Music, ASCAP/Lunalight
Music, ASCAP/Big Loud Sangs, ASCAP/Angel River
Songs, ASCAP), AMP. CS 5; H100 33

BRING IT ON HOME (Sony/ATV Tree Publishing,
BMI/Buffalo Prairie Songs, BMI/EMI Blackwood
Musm Inc., BMI/Rhettneck Music, BMI), HL, CS 45

BUEN EJEMPLO (Dulce Maria Music, SESAC/

Edlmra de Ideas, SESAC) LT 36

CABECITA DURA (Arpa Musical, LLC, BMI/Ferca
Publishing, BMI) LT 1

CALL ME MAYBE IJepsen Music Publishing,
SOCAN/Regular Mankav Pmdumuns SOCAN/Tav-
ish Crowe, SOCAN), AMP, H100 3

CATCH MY BREATH (Songs For My Shrink, ASCAP/
Kobalt Music Publishing America, Inc., ASCAP/
Chrysalis One Music, LLC, ASCAP/Dejanovas
Music, ASCAP/BMG Rights Managment (Ireland)
Limited, IMRO/Winona Drive Productions, ASCAP),

1P, H100 74

CELEBRATION (Sony/ATV Songs LLC, BMI/BabyG-
ame Music, BMI/Culture Beyond Ur Experience Pub-
lishing, BMI/Songs Of Universal, Inc., BMI/Tygaman
Music, BMI/EMI Blackwood Music Inc., BMI/Young
Money Publishing Inc., BMI/Warner-Tamerlane
Publishing Corp., BMI/Wiz Khalifa Publishing, BMI/
Dade Co. Project Music, Inc., BMI}, AMP/HL, H100
100; RBH 29

56 |

EL CERRITO PLACE (Gattis Music, BMI) CS 22;
H100 8;

100 82

CLIQUE (Hit-Boy Music, BMI/U Can't Teach Bien The
Shhh, BMI/Songs Of Universal, Inc., BMI/FF To Def
Publishing, LLC, BMI/Please Gimme My Publishing
Inc., BMI/EMI Blackwood Music Inc., BMI/EMI April
Music, Inc., ASCAP/Carter Boys Music, ASCAP/
Copyright Control), HL, H100 15; RBH 2

COME WAKE ME UP (Warner-Tamerlane Publishing
Corp., BMI/Little Beluga Music, BMI/Warner/Chap-
pell Music Scandinavia AB, STIM/WB Music Corp.,
ASCAP), AMP. CS 8; H100 53

CON QUIEN SE QUEDA EL PERRO? (Warner/Chap-
pell Music Mexico, SACM/Mostlysadsongs, ASCAP/
WB Music Carp., ASCAP) LT 32

CONVENCEME (EMI April Music, Inc., ASCAP/
Hecho A Mano Editores, SGAE/Sociedad General
De Autores De Espana, SGAE/MarrufosMusic, BMI/
Universal- Muslca Unica Publishing, BMI) LT 38

ony/ATV Tree Publishing, BM)/Smnelhna

farner-Tamerlane Publishing Corp.,
BM! \/The Good The Bad The Ugly Publishing, BMI).
AMP/HL, CS 15; H100 66

CRUISE (Big Loud Mountain, BMI/Big Loud Bucks,
BMI/Big Red Toe, BMI/Deep Fried Dreams, BMI/
Dack Janiels, BMI/Artist Revalution, SESAC) CS

CRYING ON A SUITCASE (Writers Of Sea Gayle
Music, BMI/EMI Blackwood Music Inc., BMI/Little
Dooey Music, BMI/Songs Of Peer Ltd., ASCAP/Team
Thrash, ASCAP), AMP/HL, CS 28

DANCE FOR YOU (2087 Music Publishing, ASCAP/

Al
QUE SE FUE [Juica Bmmers Music Inc.,
BMI/Sony/ATV Latin Music Publishing, LLC, BMI)

3
DETRAS DE MI VENTANA (Sony/ATV Discos Music
Publishing LLC, ASCAP/Sony/ATV Mexico, S.A. De

CV)LT 45

DIAMONDS (EMI Blackwood Music Inc.. BMI/Matza
Ballzack Music, BMI/Where Da Kasz At, BMI/EMI
April Music, Inc., ASCAP), HL, H100 1; RBH 1

DICED PINEAPPLES (4 Blunts Lit At Once Publish-
ing, BMI/EMI Blackwood Music Inc., BMI/Heartfeit
Productions LLC, BMI/Songs Of Universal, Inc., BMI/
Dead Stock Music, BMI/WB Music Corp., ASCAP/
Live Write LLC, BMI), AMP/HL, H100 79; RBH 17

DID IT FOR THE GIRL (Super Effusion, BMI/Big
Music Machine, BMI/Bates ‘N’ Hooks Music, BMI/
Songs Of Universal, Inc., BMI/House Of Sea Gayle
Music, ASCAP/Big Red Toe, BMI/Big Loud Bucks,
BMI/Amarillo Skv Songs, BMI), HL S 19, H100 75

DIE YOUNG (Dynamite Cop Mu: IWhEre Da
Kasz At, BMI/Kasz Money Publi CAP/Mat
Ballzack Music, BMI/WB Music Emp ASCAP BR
Music, ASCAP/Bearvon Music, ASCAP/Oneirol-
ogé;clztg!hsmng ASCAP/Prescription Songs, LLC.,
A

DIOSA DE LOS CORAZONES (Los Magnifikos Music.
H)hllshmg ASCAP) LT 20
IVE (Rico Love Is Slll\ A Rapper, SESAC/EMI Fuvav
Muslc SESAC/Jimipub Music, BMI/EMI Blac}
wood Music Inc., BMI/Hypnotic Beats, EMI/HeheI
Mada LLC, BMI/Songs Of Kobalt Music Publishing
America, Inc., BMI/Jesse Jaye Music, ASCAP/Reach
Music Publishing, Inc., ASCAP), HL, RBH 47
DIVE IN (April's Boy Muxik, BMI/Warner-Tamerlane
Publishing Corp., BMI/No Quincydence Music Pub-
lishing, BMI/Downtown DMP Songs, BMI/Left Field
Music, BMI/Bar Raising Tracks, BMI/Josh Garrison
Whllshmﬂ Designee, BMI), AMP. H100 99; RBH 28
DO MY DANCE (Tygaman Music, BMI/EMI Black-
wood Music Inc., BMI/David's Art Publishing,
SCAP/I? ps Music, ASCAP), HL, RBH 48
DON'T JUDGE ME (Songs Of Universal, Inc., BMI/
Culture Beyond Ur Experience Pubhshmg 8/
Tre Ball Music, BMI/Three Dimension, BMI/Sony/

DON'T RUSH (Tiltawhil Music, BMI/Carnival Music
Group, BMI/Bluewater Music Services Corporation,
EMI/Lmnsav Dawn Chapman, ASCAP) CS 32

DON'T STOP THE PARTY (Abuela y Tia Songs, BMI/
Sony/ATV Songs LLC, BMI/Rising Music Ltd., BMI/
MIA DJ Chino, BMI/Jorge Gnmez Mamnez BMI
Ca!hennes Peak Music, BMI), HL, H100 61

I'T WAKE ME UP (Culture Beycnd Ur Experience
Puhllshmg BMI/SDniPD( Universal, Inc., BMI/Jean
Baptiste Music, ASCAP/Cherry Lane Music Publish-
ing Company Inc., ASCAP/Meloist Music Publishing,
BMI/Michael McHenry Music, BMI/Downtown
DMP Songs, BMI/Discovery One, ASCAP/Guerilla
Studios Limited, ASCAP/Barrow Gang, ASCAP/B-
Uneek Songs, ASCAP/Universal Music Corporation,
ASCAP/Priscilla Renea Productions, BMI/Power
Pen Associated, ASCAP/WB Music Corp., ASCAP/
Ultra Empire Music, BMI/Basic Studio S.R.L, SIAE/
Cock-An-Ear Productions, SIAE/Off Limits srl, SIAE),
AMP/HL, H100 13

DON'T YOU WORRY CHILD (Lateral Publishing,
ASCAP/Universal Music Publishing Scandinavia
AB/Sony/ATV Tunes LLC, ASCAP/Sony/ATV Music
Publlsmng UK Ltd, PRS), HL, H100 33

rown P Music Publishing, BMI/EMI
Elackwauﬂ Music Inc., BMI) LT 14

ECHA PA'LLA (MANOS PARRIBA) (Abuela y Tia
Songs, BMI/Sony/ATV Songs LLC, BMI/DJ Buddha
Music Publishing, BMI/EMI Blackwood Music Inc.,
BMI/Papavo Music Publishing, BMI/Belmondo
Publishing, BMI) LT 11

ENOUGH OF NO LOVE (She Wrote ItMASEAF/Um

LLC, ASCAP/EMI April Music, Inc., ASCAP/RKeyTek
Music LLC, BMI/Sony/ATV Songs LLC, BMI/Young
Money Publishing Inc., BMl/WamB!-Tamerlane
Puhllshmg Corp., BMIJ, AMP/HL, RBH 43
EN RESUMEN (LGA Music Publishing, BMI/Los
Compusﬂnres Publishing, BMI) LT 27

ESTAS AHI? (PMC La Editoria, ASCAP/Lanfranco
Music, ASCAP) LT 33

EVERYBODY TALKS (Downtown DMP Songs, BMI/
CYP One Publishing, ASCAP/DLJ Songs, ASCAP),
AMP, H100 24

EVERYDAY, BIRTHDAY (Not Listed) RBH 44

EVERY STORM (RUNS OUT OF RAIN) (Crystal Beach
Music, BMI/Third Tier Music LLC, BMI/Always Alone
Songs, ASCAP/Kobalt Music Publishing America,
Inc., ASCAP/Raylene Music, ASCAP/BMG Rights
Management (US) LLC, ASCAP) CS 12; H100 58

FADE INTO YOU (WB Music Corp., ASCAP/Who
Wants To Buy My Publishing, ASCAP/External
Combustion Music, ASCAP/Universal Music Cor-

oration, ASCAP/Smack Ink, ASCAP/Smack Songs
ch ASCAP/ReHits Music, Inc., ASCAP/Smacktown
Music, ASCAP), AMP/HL, CS 40
FASTEST GIRL IN TOWN (Sony/ATV Tree Publish-

Go to www.billboard.biz for complete chart data
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ing, BMI/Pink Dog. Puh\lsmng EMI/Ten Ten Music
Group, Inc., ASCAP), HL,

FEEL AGAIN (Midnite Mwacla Musm ASCAP/
Velvet Hammer Music, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Acornman Music, ASCAP/Kobalt Music
Puhllshmg America, Inc., ASCAP/Butterfoot Music,
ASCAP/Blastronaut Music, BMI/Patriot Games
Publishing, ASCAP). AMP/HL. H100 40

FINALLY FOUND YOU (Artist Publishing Graup East,

iblish-

f

Warner-Tameriane Publishing Corp., BMI), AMP,
H100 92

JUST WANNA ROCK N° ROLL (Big Red Toe, BMI/
Amarillo Sky Songs, BMI/Big Loud Songs, ASCAP/
Ange! River Songs, ASCAP) CS 47

KICKIT IN THE STIBKS [EMI Blackwood Musm
Inc.,

SESAC/W.B.M. Music Corp.,
ing Group West, ASCAP/WB Music Corp., ASCAP/
Musicallstars BY, BUMA/R3hab Music, ASCAP/
Sony/ATV Tunes LLC, ASCAP/St3reo, BUMA/TALPA
Music Publishing, BUMA/EIP Music, ASCAP/Samuel
Adams Winser Publishing, ASCAP/Tenyor Music,
BMI/P??ne An/nune Melki Publishing Designee,
43

F**KIN PROBLEMS (ASAP Rocky Music Publish-
ing LLC, BMO/Sany/ATV Songs LLC, BMI/Mavor &
Moses LLC, ASCAP/Kobalt Music Publishing Amer-
ica, Inc., ASCAP/Herbilicious Music, ASCAP/Black
Fountain Music, ASCAP/Live Write LLC, BMI/EMI
Blackwood Music Inc., BMI/Young Money Publishing
Inc., BMI/Ty Epps Music, ASCAP/%J;: Dawg Music,
ASCAP/Hard Working Black Folks, ASCAP/WB
Music Corp., ASCAP), AMP/HL, H100 70; RBH 16

GANGNAM STYLE (J.S. Park Publishing Designee,
SESAC/Umversa\ Tunes, SESAC/Songs Of Universal,
\C/Sony/ATV Music Publishing, KOMCAJ,

HL |

GENTE BATAI.LOSA {Andaluz Music, BMI/De Cali-
bre Music, BMI) LT 15

GET YOUR SHINE ON (Big Loud Mountain, BMI/Big
Red Toe, BMI/Amarillo Sky Songs, BMI/Ange! River
Songs, ASCAP) CS 46

GIRL ON FIRE (Lellow Productions, ASCAP/EMI
April Music, Inc., ASCAP/Way Above Music, BMI/
Sony/ATV Songs LLC, BMI/Linden Springfield, BMI/
Songs Of The Knight, ASCAP/Spirit Two Music Inc.,
ASCAP/EMI Blackwood Music Inc., BMI), AMP/HL,
H10029; RBH 5

GOODBYE IN HER EYES (Weimerhound Music,
BMI/Lil" Dub Music, BMI/Angelika Music, BMI/
Southern Ground, BMI/Brighter Shade, BMI) CS

A 63

GOOD TIME (Ocean City Park, ASCAP/Universal
Music Corporation, ASCAP/Stylishly Flyfishing
Publishing, BMI/Songs Music Publishing, LLC, BMI/
Songs For Beans, BMI/Briyunlee Songs, BMI), AMP/

2

GUAP (Songs Of Universal, Inc., BMI/FF To Def
Publishing, LLC, BMI/Dwane M. Weir II, BMI/Sean
Michael Anderson Music LLC, BMI/\Warner-Tamer-
fane Publishing Corp., BMI/Young Chop Publishing,
ASCAP/WB Music Corp., ASCAP/AIX Music Publish-
ing, BMI/Camper Music, ASCAP/EMI April Music,
Inc., ASCAP/Please Gimme My Publishing Inc., BMI/
EMIf Blackwood Music Inc., Marti

Publishing Corp, BMI/Indrana Angel Mns»c BMI/
Music Corp., ASCAP/Get A Load Of This Music,

ASCAP), AMP/HL, CS 42

KISS TOMORROW GOODBYE (Sony/ATV Tree
Publishing, BMI/Peanut Mill Songs, BMI/Chrysalis
Songs, BMI/Big Motor, BMI/Crazy Water Music,
ASCAP/Little Blue Egg, ASCAP), HL, CS 3; H100 34

KISS YOU (MXMMusic, ASCAP/Kobalt Music
Publishing America, Inc., ASCAP/2101 Songs, BMI/
Sany/ATV Songs LLC, BMI/Chrysalis Scandinavia,
STIM/CMK Smgs ASCAP/SK Music Group LLC,
ASCAP), HL,

LA PREGUNTA (Not Listed) LT 37

LATELY (Universal Music - MGB Songs, ASCAP/
Zovektion Music, ASCAP/any Funk, BMI/Seven
Summits Music, BMI), HL, RBH 50

LET ME LOVE YOU (UNTIL YOU LEARN TOLOVE
'YOURSELF) (Universal Music - Z Tung
ASCAP/Pe MI

Blackwood Music Inc., BMI/EMI Apm Music, Inc.,
AASCAP/Copyright Control/EMI Music Publishing
Ltd,, PRS), HL. H100
ERE IWGIRLS (Tunes Of Bigger Picture,

ASCAP/Songs Of Category 5, SESAC/Do Write
Music, LLC, BMI/Tunes Of RPM, SESAC) CS 35

LIGHTS (Sony/ATV Music Publishing UK Ltd, PRS/
Sony/ATV Tunes LLC, ASCAP/Glabal Talent Publish-
ing, PRS/Major 3rd Music Publishing Ltd, PRS/
BMG Rights Management (UK), PRS/BMG Platinum
Songs, BMI), HL, H100 27

LIMBO (Los Cangris Puhﬁshmn, ASCAP/WB Music
Corp., ASCAP/KOB Publishing, ASCAP/EMI Black-
wood Music Inc., BMI/Blue Kraft Music Publishing,

BMI) LT 12
LITTLE THI (Sony/ATV Music Publishing UK Ltd,
:RS{‘SEnuy/AW Songs LLC, BMI/Copyright Control),
1100 41

LIVE WHILE WE'RE YOUNG (2101 Songs, BMI/
Sony/ATV Songs LLC, BMI/BMG Gald Sangs,
ASCAP/Chrysalis One Music, LLC, ASCAP/MXM
Music AB, BMI/Songs Of Kobalt Music Publishing
America, Inc., BMIL, HL, H10068

LLEVAME CONTIGO (May\mha Musnc Inc., ASCAP/
Palabras De Romeo, ASCAP) LT 9

LOCKED OUT OF HEAVEN (Mars Force Musi
ASCAP/Northside Independent Music Publist
ASCAP/Thou Art The Hunger, ASCAP/BMG ngh(s

in
Publishing Designee, ASCAP/Rob Kinelski Publishing
Designee, ASCAP/Naah Goldstein Publishing Desig-
nee, ASCAP), AMP/HL, RBH 35

HALL OF FAME (Imagem Music, BIEM/1.
am.composing, LLC, BMI/Universal Music - Z Songs,
BMI/BMG Silver Songs, SESAC/Copyright Control),
HL, H100 49

HARD T0 LOVE (Mike Curb Music, BMI/Dandon
Ranch Music, BMI/Over The Bar Music, BMI/3T One
Songs, ASCAP/Ariose Music, ASCAP/EMI Christian
Musxc Group, ASCAP), AMP/HL, CS B; H100 45

IASTA QUE TE CONOCI (Arabella, ASCAP/Univer-
sal Musn: IMGB Songs, ASCAP) LT 40

HEART ATTACK (Matza Ball Music, BMI/Where Da
Kasz At, BMI/EMI Foray Music, SESAC/Rico Love
Is The Best Rapper Alive, SESAC/Usher JV SESAC
Publishing Designee, SESAC/April's Boy Muzik, BMI/
Wamg’r“ ~Tamerlane Publishing Corp., BMI), AMP/

HO HEY [The Lumineers, BMI/Songs Df Kobalt Music
Publishing America, Inc., BMI) H100
HOME (CYP One. Pubhshm% ASCAP/Downmwn
Music Publishing LLC, ASCAP/Falling Art Music,
CAP/Razor & Tie Music Puh\ishing, LLC, ASCAP/
Drewyeah Music, BMI), AMP, H
HOW COUNTRY FEELS (Warnar Tamariane Publish-

ing Corp.,
Mi/Songs Of

3

4 Music, BMI/Peermusic IIl, Ltcr
Peer Ltd., ASCAP/Team Thrash, ASCAP), AMP, CS
16; H100 69

1AIN'T YOUR MAMA (Music Of RPM, ASCAP/Durnb
Dog Music, ASCAP/Sounds Of RPM, ASCAP/Dixie
Stars Music, ASCAP) CS 50
| CAN TAKE IT FROM THERE (Runnin’ Behind
Publishing, ASCAP/EMI April Music, Inc., ASCAP/
Rhettneck Music, BMI/EMI Blackwood Music Inc.,
BMI/WB Music Corp., ASCAP/Melissa’s Money
Music Publishing, ASCAP/EE!A Load Of This Music,
ASCAP), AMP/HL, CS 48
ICE (Team S Dot Publishing, EMI/Snngs Of Universal,
Inc., BMI/If You Don't Need Me Don't Leave Me
Publishing, BMI/EMI Blackwood Musm Inc., BMI/
Sunv/ATV Tunes LLC, ASCAP/K-Gal Puhllshmg
CAP/Young Money Publishing Inc., BMI/Warner-
Tamer\ane Publishing Corp., BMI), AMP/HL H100

I BRY (Mail On Sunday Music, ASCAP/E-Class Pub-
lishing, BMI/Schweezy Beats Publishing, ASCAP/
Panic Attack Publishing, ASCAP/Artist's Publishing
Group West, ASCAP/WB Music Corp., ASCAP/
Screen Gems-EMI Music Inc., BMI/OWARF VILLAGE
MUSIC, ASCAP/Colgems-EMI Music Inc., ASCAP/
Rutland Road Music, ASCAP/Serious Scriptures,
'ASCAP/Sony/ATV Sangs LLC, BMI/Pierre-Antione
welki Publishing Designee, ASCAP), AMP/HL,

1100 10

IF 1 DIDN'T HAVE YOU (Legends Of Magic Mustang
Music, SESAC/Barragina Music, SESAC/Sony/ATV
Cross Keys Publishing, ASCAP/Becky's Boy Music,
ASCAP/Sony/ATV Tres Publishing, BMI), HL, CS 37

IF1 DIDN'T KNOW BETTER (EMI Blackwood Music
Inc., BMI/Mr. Bright Sunshine, BMI/Arum Rae Val-
konen Pubhshmg Das\gnee BMI} HL CS 41
KNEW YOU WERE TROUBLE. (Sony/ATV Tree
Publishing, BMI/Taylor Swlfl Music, BMI/MXM
MHSIC A BMI/Songs Of Kabalt Music Publishing

Amer 3

m DIFFEREN'I‘ (Ty Epps Mus\c ASCAP/Reservoir
Media Music, ASCAP/Pay DJ Mustard Publishing,
ASCAP/Nnr(h Hudson Music, ASCAP) H100 98;

INCONDIBIDI\IAL (Warner-Tamerlane Publishing
Corp., BMI/Songs Of Top Stop Music Publishing,
BMI/Penluis Music Publishing, BMI) LT 2

IT'S TIME (KIDinaKORNER Publishing, ASCAP/Songs
Of Universal, Inc., BMI/Imagine Dragons Publishing,
BMI), HL, 10022

| WILL WAIT (Universal Tunes, SESAC), HL, H100 30

JUST A FOOL (Imagem London Ltd., ASCAP/WB
Music Corp., ASCAP/Studio Beast Music, BMI/

(US) LLC, ASCAP/Roc Nation Mu

ASCAP/Music Famamanem LP. ASCAP/EMI

Music, Inc., ASCAP/Toy Plane Music, ASCAP/UlwarA
sal Music Comuvallon ASCAP), AMP/}

LOVIN' YOU IS FUN (Sony/ATV Tree Publi n

BMI/Beavertime Tunes, BMI/Love Monkey Musm

BMI), HL, CS 23; H100 86

ITY (WB Music Corp., ASCAP/TD Dawg
MUSIC ASCAP/Hard Working Black Folks, CAF/
Beat Bully Productions, ASCAP/THC Muslc ASCAP/
Bluestamp Tunes, BMI), AMP, RBH 42
MADNESS (Hewrate Limited, PRS /WarnerlChappeH
Music Publishing Ltd., PRS), AMP, H100 64
(Universal Music - MGB Songs,
ASCAP) LT 47
MERCY (Please Gimme My Puhushmg Inc., BMI/EMI
Blackwood Music Inc., BMI/RLFG Music, ASCAP/
Songs Of Universal, Inc., BMI/FF To Def Publishing,
LLC. BMI/Neighborhood Pusha Publishing, BMI,
Sany/ATV Songs LLC, BMI/Ty Epps Music, ASCAP/
Copyright Control/Roynet Music, ASCAP/The Royalty
Network, ASCAP/Universal-PolyGram International
Publishing, ASCAP/Dub Plate Music Publishing Ltd.,
ASCAP/Ye Wuﬂd Muslc ASCAP/EMI April Music,
Iuc ASCAP), H
ERRY GO IIDUND 1Wamer Tamarlane Publishing
., BMI/351 Music, BMI/Want A Fresh One
Musxc ASCAP/Black River Enlertammen! LLC,
ASCAP/Universal Musm Corporation, ASCAP/Smack
Ink ASCAP), AMP/! 9
MIENTRAS HTNMosNysadsongs ASCAP/WB
Music Corp., ASCAP) LT 26
MI PROMESA {Pmductura de Talentos, BMI) LT 8
MIRANDO AL CIELO (Roberto Tapia Publishing,
BMI)LT5
MISS AMERICA (Not Listed) RBH 34
MISSIN' YOU CRAZY (Bill Butler Music, BMI/
EMI April Music, Inc., ASCAP/Funky Merle Music,
ASCAP/The Sang Facmry, LLC, ASCAP/Golden Vault
Mus!c ASCAP} HL, C
EES (WB Mt us ic Corp., ASCAP/Top Dawg
MUSIC ASCAP/Hard leng Black Falks, ASCAP/
Dahi Productions, SESAC/’T Music, BMI/Csta lis
Music, ASCAP), AMP,
MOMENT (Tyree S\mmms ASCAP/Drama Like
The DJ, ASCAP/Ty Epps Music, ASCAP/Reservoir
Media Music, ASCAP/Forver Rich, ASCAP/Music
& Dreams Publishing, ASCAP/WB Music Corp.,
ASCAP/Maybach Music Group, ASCAP/Ohaji
Publishing, ASCAP/Universal Music Corporation,
ASCAP/Brother Bagz Publlshlng' BMI/Warner-
Tamerlane Publishing Corp., BMI), AMP/HL, RBH 30

INO LIE (Ty Epps Music, ASCAP/Live Write LLC, BMI/
EMI Blackwaod Music Inc.. BMI/Sounds From Ear-
drummers, ASCAP), HL, RBH 12

NO ME COMPARES (Wamer Chappell Music Spain
S.A., SGAE/WB Music Corp., ASCAP/Gazul Produc-
ciones SL., ASCAP) LT 29

NO SIGUE MODAS AK.A. ELLA NO SIGUE
MODAS (EMI Blackwood Music Inc., BMI/Crown P.
Music Publishing, BMI) LT 28

NO WORRIES (Young Money Publishing Inc., BMI/
Warner-Tamerlane Publishing Corp., BMI/EMI
Blackwood Music Inc., BMI/If You Need Me Don't

|/Money Mack Music, BMI), AMP/HL,
H100 52; RBH 11

NUBE BLANCA (EMI Blackwood Muslc Inc., BMI/

)

Leave Me, BMI

EMI Musical S.A. de C.V., SACM) LT 35

ONE MORE NIGHT (Sudgee Music, BMI/Universal
lusic - Careers, BMI/MXM Music AB, BMI/Koba\
lusic Puhusmng America, Inc., ASCAP), HL, H100 2

NE OF THOSE NIGHTS (Uiniversal Muslc Carers,

MI/Big Red Toe, BMI/Amarillo Sky Songs, BMI/

Big Loud Songs, ASCAP/Big Luud Bucks BMI/Angei
R]ver Sungs ASCAP), HL, CS 34

THE ONE THAT GOT AWAY (EMI Blackwood Music
Inc., BMI/String Stretcher Music, BMI/Universal
Music - Careers, BMI/Shiitake Maki Publishing,
BMI/Vibe Room Music, BMI/Jimbalaya Music, BMI/
BPJ Administration, BMI), HL, CS 7, H100 51

THE ONLY WAY | KNOW (0ld Desperados, LLC.

ASCAP/Carol Vincent And Associates, LLC., ASCAP/
N2D Publishing Company, Inc., ASCAP/WB Music
Corp., ASCAP/Get A Load Of This Music, ASCAP),
AMP, CS 21; H100 78

PASARELA (Los Cangris PubhshmEl ASCAP)LT 19
PAYPHONE (Sudgee Music, BMI/Universal Music
- Careers, BMI/Matza Ball Music, BMI/Where Da
Kasz At, BMI/Maru Cha Cha, BMI/Lotzah Salls Soup
BMI/E A R Entertainment LTD, ASCAP/BMG R
Songs, ASCAP/MXM Music AB, BMI/Songs 0!
Kobalt Music Publishing America, Inc., BMI/Warmer-
Tamerlane Publlshuﬁ Corp, BMI/Wiz Khalifa
Publishing, BMI), AMP/HL, H100 46
PEGAITO SUAVECITO (Sony/ATV Latin Music Pub-
lishing, LLC, BMI/Roberto Testa Publishing, SOCAN/
Keith Kanashiro Publishing, SOCAN/Spanglish
World Publishing, BMI) LT 22
POETIC JUSTICE (WB Musw Corp., ASCAP/Top
Dawg Music, ASCAP/Hard kamg Blank Fu)ks
ASCAP/Elijah Molina Publishing, SESAC/Live Write
LLC, BMI/EMI Blackwood Music Inc., BMI/EMI April
Music, Inc., ASCAP/Flyte Tyme Tunes Inc., ASCAP/
Black Ice Publishing, BMI), AMP, H100 94; RBH 25
0 T (Kharbouch Lute Puhhshmg Deslgnes
MI/First N' Gold Publishing, BMI/Sony/ATV Songs
LLC BMI/Live Write LLC, BMI/EMI Blackwood
Music Inc., BMI/Young Money Publishing Inc., BMI/
Warner-Tamerlane Publishing Corp., BMI/Ruck
Lee Music. ASCAP/Music Of Ever Hip-Hop, BMI
ights Managemﬂl EMI/4 Blunu Lw At Onca

MG
Publlshmg BMI), Al
E LES MIENTES? (Sany/ATV Dwscas Music

Puhllsmng LLC, ASCAP/Tita EI Patron Publishing,
ASCAP/On Fire Invencible Publishing, ASCAP) LT 4

POUND THE ALARM (Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Universal, Inc.,
BMI/Songs Of RedOne, BMI/Sony/ATV Songs LLC,
BMI/2101 Songs, BMI), HL, H100 83

EL PRIMER LUGAR (Universal Music - MGB Songs,
ASCAP/Universal Music Mexico S.A. de C.V.,
SACMI LT 13

PUT IT DOWN (Galassi Foreign Floss Publishing,
Inc., BMI/Team S Dot Publishing, BMI/Songs Of
Universal, Inc., BMI/Dem Jointz Music, BMI/Culture
Beyond Ur Experience Publishing, BMI), HL, H100
85; RBH 21

RADIOACTIVE (KIDinaKORNER Publishing, ASCAP/
Songs Of Universal, Inc., BMI/imagine Dragons
Publishing, BMI), HL, H100 71

READY OR NOT (Seven Peaks Music, ASCAP/Take It
To The Bridge Music, ASCAP/Roditis Music, ASCAP/
Songs Of Kobalt Music Publishing America, Inc..
BMI/Here's Lookin' At You Kidd Music, BMi/Sony/
ATV Songs LLC, BMI/Fueled By Music, BMI/Warmer-
‘Tamerlane Publishing Corp., BMI/ChrisSamSongs,
Inc., BMI/Nicke! Shoe Music Cu. Inc., BMI/Stays
Fndav Music, ASCAP), Al IL, H100

ED (Sony/ATV Trae Puhlwsmng BMI/Tava Swift
Musxc BMI), S 23
REGALAME UN MUACK (Not Listed) LT 43

REMEMBER YOU (Wiz Khalifa Puhllshmg BMI/War-
ner-Tamerlane Publishing Corp., BMI/X0&co Inc.,
SOCAN/EBA, SOCAN/Hear The Art, SOCAN/M&D
Publishing House, SOCAN/CP Records, SOCAN/
Virginia Beach Music Publishing, ASCAP/WB Music
Corp., ASCAP/Golddaddy Musl: BMI/Major Tom's
Music, BMI, AMP, RBH 31

REPRESENTIN' (Ludacris WmIdW!de Puhhshmg
Inc., ASCAP/EMI April Music, AP/EM
Blackwood Music Inc., BMI/J puh Musu: EMI/
Rico Love Is The Best Rapper Alive, SESAC/W.B.
Music Corp., SESAC/Jesse Jaye Music, ASCAP, /
Reach Music Publishing, Inc., ASCAP/Outlandlish
Pursuit, BMI/Rebel Made LLC, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMI/Retromono
Publishing, BMI), HL, RBH 32

SAME LOVE (Macklemore Publishing, BMI/Ryan
Lewis Publishing, BMI/Mary Lambert Publishing
Designee, ASCAP) RBH 49

SAN LUNES (Marcha Musical Corporation, BMI)

SAY GOODNIGHT (Songs Of Universal, Inc., BMI/
Kreative Songs, BMI/Music Of Stage Three, BMI/
Gurter-N-Grace Music, BMI/Roger's Dream Music,
BMI/BMG Chrysalis Music Publishing, BMI/EMI
Blackwood Musnc Inc., BMI/Mr. Bright Sunshine,
BMI), HL, CS 36

SIN MIEDO (Treo Productions, SESAC/Sony/ ATV
Timber, SESAC/Red Traxx Music, ASCAP/JDK Tome:
Publishing, ASCAP/Copyright Control) LT 44

SIN RESPIRACION (Ideas Enterprises, Inc., BMI/Edi-
tora de |deas, SESAC/Editorial LGA, SESAC/Alvani
Music Publishing, SESAC) LT 17

SINTI{I DDN'TWANTTD MISS A THING) (Real-
songs, ASCAP) LT 41
SKYFALL (Universal-Songs Of PolyGram Interna-
tional, BMI/EMI Blackwood Music Inc., BMI/EMI
Musnc H.Ihllshlng Lid., PRS), HL, H100 21

A DESPEDIRME (DEL Melodies, BMI/

BadSm Flmhshmg BMI)LT 3
SOME! 'S HEARTBREAK (Songs Of Universal,
lm; BMVUmversal Music - Careers, BMI/High

ered Machine Music, BMI/Happy Little Man
Puhllshmg BMI), HL, CS 26

[EBODY THAT | USED TO KNOW (Op Shop
Snngs Pty Ltd, APRA/Kobalt Music Servies Australia
Pty Ltd, APRA/Songs Of Kobalt Music Publishing
America, Inc., BMI/Unichappell Music, Inc., BMI),
AMP, H100 36

SOME NIGHTS (WB Music Corp., ASCAP/FBR
Music, ASCAP/Bearvon Music, ASCAP/Rough Art,
ASCAP/Shira Lee Lawrence Rick Music, BMI/Way
Above Music, BMI/Sony/ATV Songs LLC, BMI),
AMP/HL, H1005

SORRY (C. Harris, ASCAP/Royalty Rigfitings, ASCAP/
Universal Music Corporation, ASCAP/Pretty Girls
And Big Love Songs, BMI/Sangs Of Universal, Inc..
BMI/Elvis Lee Music, BMI/EMI Blackwood Music
\m; BMI), HL, RBH 45

OUTHERN GDMFDR’T ZONE (House Of Sea Gayle
Musqc ASCAP/EMI April Music, Inc., ASCAP/
gnsdn t l‘&m To Be Music Publishing, 'ASCAP), HL,

SWEET NOTHINE (EMI April Music, Inc., ASCAP/

EMI Music Publishing Ltd., PRS/EMI Music Publish-

ing Ltd, MCPS/TS. Marlvn Licensing BV, NS/

Songs Of Universal PolyGram International, BMI),

H100 97
SWIMMING POOLS (DRANK) (WB Music Corp.,
ASCAP/Hard Working Black Folks, ASCAP/Top
Dawg Music, ASCAP/Warner-Tamerlane Publishing
Corp., BMI/Brother Bagz Publishing, BMI), AMP.
H100 19; RBH 4

TAKE A LITTLE RIDE (Music Of Cal IV, BMI/Big
Red Toe, BMI/Big Loud Bucks, BMI/Amarillo Sky
Songs, BMI/Chrysalis Songs, BMI/Jim McCormick
Music, BMI/BMG Chrysalis Music Publishing, BMI)
€S 20; H100 76

TAKE A WALK (Boat Builder Music Publishing LLC,
BMI/Sony/ATV Songs LLC, BMI), HL, H100 93
THE A TEAM (Sony/ATV Music Pubhshmg UK Ltd,
PRS/Sony/ATV Songs LLC, BMI), HL, H100 25
TELESCOPE (Castle Bound Music, Inc., SESAC/We
Be Pawtyin 3 ASCAP/Raylene Music, ASCAP) CS 33
THINKIN BOUT YOU (Bug Music, Inc., BMI/Heay-
ens Research, BMI/Downtown Music Publwshmg
LLC, ASCAP), AMP, H100 35; RBH 7
THOU! YEARS, PT. 2 (Not Listed) H100 67
THRIFT SHOP lMackIemole Fubhshlng BMI/Ryan
Lems Pubhshmg BMI) H1
REER EN Ml IEMI Apm Music,
lnc ASCAP/Nxck James Songs, ASCAP/Snny/ATV
Sungs LLC, BMI/Tre Ball Music, BMI/Insomniak,
ASCAP/627 Muzick Inc., BMI/Wamer-Tamerlane
Publlshmg Corp., BMI) fig?)

Y LAST DAY (Tunes Of B\guev Picture, ASCAP/
Blggar Picture Group, LLC, ASCAP/Big Music
Machine, BMI/Double Barre! Ace Music, BMI/EMI
April Music, Inc., ASCAP/Sangs Of Countrywood,
ASCAP), HL, CS 10; H100 56

TIP IT ON BACK (Magic Mustang Music Inc., BMI/
EMI Blackwood Music Inc., BMI/Ross Copperman
Songs, BMI/4 Tunes Music Publishing Limited, BMI/
EMI April Music, Inc., ASCAP/Jon Mark Nite Music,
ASCAP), HL, CS 25

TITANIUM (EMI Blackwood Music Inc., BMI/Long
Lost Brother Management Ltd, PRS/TALPA Music

Music, BMI/EMI Music Publishing Ltd., PRS), HL,

1100 4;

TOO CLOSE (Pure Groove, BMI/WB Music Corp.,
ASCAP/Universal-PolyGram International Publish-
ing, ASCAP/Wamer/Chappell Music Publishing Ltd.,
PRS), AMP/HL, H100 11

TORNADO (EMI Blackwood Music Inc., BMI/
Wiruckestrike, BMI/San Remo Live Lt
0f Kobalt Music Publishing America,
CS 24; H100 88

TRAP BACK JUMPIN (Not Listed) RBH 38

TRUCK YEAH (Red Vinyl Music, BMI/Suny/ATV Tree
Publishing, BMI/Root 49 Musm LLC, BMI/Dani
Mvm:k Music, BMI), HL, CS 3

BELIEVERS (Universal Muslc Corporation,
ASCAP/Cadaja Publishing, ASCAP/Global Dag
Music, ASCAP/Big Yellow Dog Music, ASCAP/
Lunallgh( Music, ASCAP), HL, CS 27

TRUST AND BELIEVE (She Wrote It, ASCAP/
Universal Music Corporation, ASCAF/Buddy Gip
Dreams, BMI/Bank On It, BMI/Rockstar, BMI/Sony/
ATV Songs LLC, BMI), HL, RBH 39

TRY (BMG Platinum Songs, BMI/Hello | Love You
Music, BMI/Jam Writers Group, BMI/Legitimate
Efforts Music, BMI) H100 50

TURN ON THE LIGHTS (Nayvadius Maximus Music,
BMI/Irving Music, Inc., BMI/Sounds From Eardrum-
mers, ASCAF/Ealdmmmevs Music Publishing, BMI)
H100 65; RBH 15

TWO BLACK CADILLACS (Carrie-Okie Music, BMI/
Global DagﬂMusm ASCAP/Words & Music, ASCAP/
Lunalight Music, ASCAP/Raylene Music, ASCAP/

BMG Chrysalis, ASCAP) CS 48

UNDERMINE (Ready Set Publishing, BMI/Warner-
Tamerlane Publishing Corp., BMI/351 Music, BMI),
AMP, CS 43

VACIANDO BOTELLAS (Versatil House Of Music
Inc, BMI/Hit Music Publishing, SACM LT 24

VA VA VOOM (Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Universal, Inc.,
BMI/Kasz Money Publishing, ASCAP/Kojaktrax,
ASCAP/Prescription Songs, LLC., ASCAP/MXM
Music AB, BMI/Songs Of Kobalt Music Publishing
America, Inc., BMI/Oneirology Publishing, ASCAP/
Kobalt Music Publishing America, Inc., ASCAI

HL, H100 26

VoLV A NAEER (EMI Blackwood Music Inc., BMI/
Pichaca Entertainment, BMI/Sony/ATV Discos.
Music Publishing LLC, ASCAP/Baluarte Music Pub-
lishing Inc., ASCAP) LT 6

'WANTED (Songs Of Universal, Inc., BMI/Songs From
The Engine Room, EMl/Happv Little Man Publish-
ing, BMI), AMP/HL, CS 4; H100 37

WE ARE NEVER EVER GETTING BACK
TOGETHER (MXM Music AB, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMI/Sony/ATV
Tree Publishing, BMI/Taylor Swift Music, BMI), HL,
CS 1,H1009

WHISTLE (Mail On Sunday Music, ASCAP/E-Class
Publishing, ASCAP/Sony/ATV Tunes LLC, ASCAP/
Naz-Sect Publishing, BMI/Antonio Clarence Mobley
Publishing Designee, BMI/Artist Publishing Group
West, ASCAP/WB Music Corp., ASCAP/Glass
Toa Big, ASCAP/Ego Frenzy Songs ASCAP/Sony/
ATV Musw: Publishing UK Ltd, PRS/Marcus Killian
Puhnsmng Designee, BMI/J. Franks Publishing,

AP/Artist 101 Publishing Group, BMI), AP/

WHO BOOTY (0. Grizzell, BMI/Sudan Williams
Puhlishing Designee, BMI/Excuse My French,
ASCAP) RBH 36

WICKEII GAMES (Abel Tesfaye, SOCAN/Carlo Mon-
tagnese, SOCAN/Mykai Music, SOCAN/XO8co Inc.,
SOCAN/EBA, SOCAN/Hear The Art, SOCAN/M&D
Publishing House, SOCAN/CP Records, SOCAN)
H100 81; RBH 20

WIDE AWAKE (When I'm Richi You'll Be Mv Bitch,
ASCAP/WB Music Corp., ASCAP/Kasz Maney
Publlsh;;\lg Inc., BMI/MXM Music AB, BMI/Songs Of

lusic

ee Music, BMI/Where 5
Two Puhllshmg EMI/IJneuolngy Puhhshmg ASCAP/
Prescription Songs, LLC., ASCAP/Kabalt Musu: nm
lishing America, Inc., ASCAP), AMP/HL, H100
WILLU STILL LOVE ME TOMORROW (cheen
Gems-EMI Music Inc., BMI/Universal Music - MGB
Songs, ASCAP/Universal Music, SGAE) LT 16

Y AHORA RESULTA (Malanga Music, SESAC/Great-
est Hits Arpa, SESAC) LT 23

YOU & I (Grindtime, BMI/Groove Wit Me, BMI/
Kajuns Kitchen, BMI/LA Reid Musn: BMI/EMI

Blackwood Music Inc., BMI), HI

YOUNG & GETTIN' IT (Forever R;ch ASCAP/MHSIL
& Dreams Publishing, ASCAP/WB Music Corp.,
ASCAP/Roc Nation Music, ASCAP/Jere! Randle,
ASCAP/The Faculty, ASCAP), AMP, H100 96, RBH 26

'YOUR BODY (MXM Music AB, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMI/Mr. Kanani
Songs, ASCAP/EMI April Mus ic., ASCAP/Uni-
versal Music Corporation, ASCAP/Uriversal Music
Publishing Scandinavia AB), HL, H100 84

ZUMBA (EMI Blackwood Music Inc., BMI/Crown P
Music Publishing, BMI) LT 30

Data for week of DECEMBER 1, 2012

CCHART CODES: CS (Hot Country Songs); H100 (The Billboard Hot 100); LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart. Position.



TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Group International
appoints Chaz Jenkins VP of international marketing for core
classical. He previously headed up LSO Live.

[PIAS] Group announces a new organizational structure:
Peter Thompson becomes managing director of [PIAS]
Recordings, and Adrian Pope takes on the role of managing
director of artist and label services across the group.
Thompson was managing director of [PIAS] U.K., and Pope
was managing director of digital and business development
of [PIAS] Entertainment Group.

JENKINS THOMPSON JOSEPH

TOURING: Jeremy Joseph is promoted to managing
director of Live Nation Merchandise International and
becomes president of artist relations at Live Nation’s global
merchandise division. He was managing director of De-Lux
Merchandise, the company he founded in 1996 with members
of U2, which was later acquired by Live Nation.

Creative Artists Agency in Nashville taps Hunter Williams
as a music agent. He will work closely with the firm’s Maria
May, Mac Clark and Alex Becket on behalf of CAA’s DJ and
electronic music artist clients. Williams was GM of Nashville-
based booking firm Progressive Global Agency.

RELATED FIELDS: The Country Music Assn. names Nicole
James senior manager of market research and Michelle
Jacobs strategic partnerships coordinator. James was senior
project manager for Market Decisions in Portland, Ore., and
Jacobs was sales and marketing coordinator at Nashville’s
Hard Rock Cafe.

Veteran marketing industry executive Olivia Scott-
Perkins launches integrated marketing consultancy Omerge
Alliances. She was chief marketing officer at Carol’s Daughter.

—Edited by Mitchell Peters

WORKS

DMB PLEDGES $1M FOR SANDY RELIEF

Shortly after Hurricane Sandy ravaged the Eastern Seaboard in
late October, Red Light Management placed a call on behalf of cli-
ent Dave Matthews Band (DMB) tolend a hand in recovery efforts.

“They called the day after the storm. [t was one of the first calls
we received,” says Hans Dekker, president of the Community
Foundation of New Jersey. “They said, “We have a concert coming
upatthe Meadowlandsand we want[you] totake the proceeds from
the firstnight.” It was heartwarming.”

DMB, which begins its winter tour Nov. 30 at the Izod Center
in East Rutherford, N.J., has pledged $1 million to regional recov-
ery efforts in the wake of the storm. All show proceeds, including
ticket sales and merchandise, will go to the Bama Works Sandy
Relief Fund, which has been established through the Commu-
nity Foundation of New Jersey. Dekker says the $1 million will be
distributed to those in need throughout the region. Proceeds from
tickets that were purchased prior to the announcement of the ben-
efitwill also be donated to the fund.

“The focus is getting it to local organizations and people who
are really in need,” Dekker says. “One of the really stark things
about Hurricane Sandy is the breadth of its impact. It’s knocked
outsome of the mostexpensive real estate in the countryand some
pretty blue-collartowns. Sothe Dave Matthews folks wantto make
sureitgetstofamiliesand peoplewho'velosttheirhomesand been
displaced for weeks and unemployed.”

Corporate sponsors include Groupon, Brita, Live Nation, Tick-
etmaster, Horizon Blue Cross Blue Shield of New Jersey, Citi, Izod
Centerand Dreaming Tree Wines. To become a corporate sponsor,
contact reliefconcert@davematthewsband.com.—Mitchell Peters

RECIPE FOR FUN

Roast Ivey rather than roast turkey was the main entree at the City of Hope’s
fifth annual Music and Entertainment Industry Comedy Roast at Los Angeles’
House of Blues (Nov. 7). This year’s honoree, Clear Channel Media and
Entertainment senior VP of programming JOHN IVEY (in orange), was
subjected to some good-natured ribbing from a who's who in radio and music.
Helming the fun were (from left) Warner Bros. Records senior VP of
promotion PETER GRAY, Republic Records executive VP of promotion and

artist development JoEL KLAIMAN and Azoff Music Management in-house
consultant RICHARD PALMESE—the benefit’s co-chairmen—and Island Def Jam
president/COO sTEVE BARTELS, who hosted the event. v.oo cermn

Country
Music Assn. Awards after-party feted
BLAKE SHELTON’S first entertainer of

the year award and HUNTER HAYES’ best

new artist win. In the back row, from left:

WMN senior VP of A&R SCOTT HENDRICKS;

Big Smo manager DAN NELSON; artists

BRETT ELDREDGE, BIG SMO and CHARLIE

WORSHAM; the Farm members NICK

HOFFMAN, KRISTA MARIE and DAMIEN

HORNE; artist DEAN ALEXANDER; Shelton;

and WMN senior VP of brand management

and sales PETER STRICKLAND. In the middle,
from left: Hall & Oates’ JOHN OATES; WMN
regional promotion managers KATIE BRIGHT

(Northeast/Midwest), RICK YOUNG (West

Coast), MARK NIEDERHAUSER (Southwest)

and LOU RAMIREZ (Southeast); senior

VP of promotion CHRIS STACEY; artists

JANA KRAMER and FAITH HILL; and WMN

president/CEO JOHN ESPOSITO and VP of

publicity TREE PAINE. In the front are WMN
director of national promotion KRISTEN

WILLIAMS and Hayes. pHoTo: BROOKE KELLY

on his current Let Me Explain tour,

comedian KEVIN HART (center) was
presented with a 3-D cake by AEG/Consol
Energy Center marketing manager SHARON
KRAMER and director of special events
SCOTT ZIMMERMAN. pHOTO: MELANIE BOULANGER

to salute the Nov. 7 release of “360

Sound: The Columbia Records
Story” are (from left) Grammy Museum
executive director BOB SANTELLI, author
SEAN WILENTZ, Recording Academy
president/CEO NEIL PORTNOW and
Columbia Records chairman/CEO ROB
STRINGER. pHOTO: MAURY PHILLIPS
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The AMASs Celebrate 40 Years

the American Music
Awards rang in its 40th anniversary
in style. The show offered a host of
knockout performances—capped
by the PSY/MC Hammer mash-
up—as well as salutes to and classic
footage of AMA founder Dick Clark,
Whitney Houston, Michael Jackson
and more. Oh yeah, a few awards
were also handed out, with Justin
Bieber, Taylor Swift, Nicki Minaj,
Luke Bryan, David Guetta and Carly
Rae Jepsen among the winners.
And, of course, there were the
requisite pre- and post-parties, as
captured below.

are (from left) Sony/ATV co-president JODY

GERSON, Myman Greenspan Fineman Fox
Rosenberg & Lightpartner AARON ROSENBERG
and King Holmes Paterno & Berliner attorney
MICHELLE JUBELIRER. rHoro: & WLING

The camera catches
both Chameleon Records CEO BREYON
PRESCOTT (foreground) and Schoolboy

Records founder and Justin Bieber/Wanted
manager SCOOTER BRAUN. eroto: sriaN Dow

BILL
WERDE takes a break from dance lessons
with MC HAMMER and PSY. eroto. TER BRAL

KARI CLARK
enjoys the AMA after-party at the JW
Marriott’s Diamond Ballroom with Billboard

director of special features and West Coast sales
AKI KANEKO. rHoTo: R

of after-
party fun, from left: TheAudience CEO
OLIVER LUCKETT, Guggenheim Partners’
JASON GHASSEMI, Prometheus Global Media
CEO DOTTIE MATTISON and husband CRAIG
MATTISON. rx N

Guggenheim Partners senior
managing director KRAIG FOX, Bank of
America Greater Los Angeles president

RAUL ANAYA and Music Analytics principal JOHN
RUDOLPH team up at the after-party.

N DOWLI
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