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HONORS
PHIL RAMONE

Legendary Grammy Award-Winning Producer, Philanthropist
and Founder of

THE SALVATION ARMY PHIL RAMONE
ORCHESTRA FOR CHILDREN
at
THE SALVATION ARMY GREATER NEW YORK DIVISION'S
OGOTH ANNUAL GALA/DINNER

DECEMBER 5, 2012

The New York Marriott Marquis, New York City
Reception — 6:15 pm/Dinner & Program/Concert — 7:15 pm
Tickets - Tables - Journal Ads
Still Available

Headliner Performer
ARETHA FRANKLIN

Also Featuring Musical Guests
PETER CINCOTTI
VALERIE SIMPSON

Featuring the Premiere {Jf
THE SALVATION ARMY PHIL RAMONE
ORCHESTRA FOR CHILDREN

lﬁiﬂﬁg DOING THE For further information, contact Sharon Smith-Ibello, Director, Special Events & Projects
S ARH MOST GOOD at (212) 337-7345 or Sharon.Smith@use.salvationarmy.org.

The Salvation Army Greater New York Division Visit The Salvation Army Greater New York Division at www.Salvation ArmyN Y.org to
120 West 14th Street, New York, NY 10011 learn more about the 65th Annual Gala/Dinner, as well as Hurricane Sandy Relief Efforts.
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SCALPING FOR PROFITS Like Live Nation
before it, AEG has tired of ticket resellers
making ocutsize profits without sharing in
the risk, so it's teamed with StubHub.
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TICKETING

BY GLENN PEQPLES

Scalping For Profits

Like Live Nation before it, AEG has tired of ticket resellers

making outsize profits without sharing the risk, so it’s
teamed with StubHub

he live entertainment

business 1s often about

risk-taking, and as the
business becomes more com
plex thanks to advances in tech-
nology, diversity in content and
social media, it has become in-
creasingly smart to share some
of that risk with partners,

The new partnership between
live entertainment giant AEG and
secondary ticketing company
StubHub appears at first to bean
attermpt by AEG—and its concert
promotion division, AEG Live
to capture some of the ticketing
reveniue thal primary issuers lose
to the secondary market.

But while lead generation
and ticket sales are no doubt
the primary drivers of this
deal, the AEG-StubHub pair-
ing has much more: dueling
e-commerce heavyweights, po-
tential for mobile innovation
and even political intrigue.

Big dollars and big market

shares are in play. In terms of

gross sales volume, eBay, par-
ent company of StubHub, ranks
second to the world's leading e-
comimerce company, Amazon,
and ahead of the third-largest,
Ticketmaster. AEG is second in
concert promotion to Live Na
tion, owner of Ticketmaster,
The main thrust is this: AEG
has partnered with eBay-owned
StubHub, an online secondary
ticket marketplace, to add Stub-
Hub te listings on AEG's AXS
ticketing service beginning in
2013, Buyers unable to procure a
ticket at face value will be given
a link to a ticket at StubHub.

Thus, the promoter and venue

4 | BILLBOARD

previously cut out of the sale on
the secondary market will now
get a share of the revenue.

The increase in tratfic could
be substantial. AEG owns more
than 30 venues worldwide, in-
cluding the Staples Center in
Los Angeles, and its portfolio in-
cludes a 34% stake in the NBA's
Los Angeles Lakers. StubHub
president Chris Tsakalakis says
AEG and its venues represent “a
chunk” but not more than 10%
of the company’s business,

The partnership goes well be-
vond seconcdary ticketing, AEG's
vast sports and music business
will benefit from the relation-
ship with StubHub owner eBay.
AEG's music merchandise com-
pany, BandMerch, will begin to
expand its roster of more than 135
artists to the eBay marketplace.
EBay-owned PayPal will become
a new payment method at AXS,

There's also potential for dig-
ital innovation. This is where
eBav’'s experience in mobile com-
merce can help, Tsakalakis says.
AEG could create a mobile app
that allows concert-goers to pur-
chase merchandise from vendors
that use a point-ot-sale system
integrated with PavPal. Or AEG
could work with GSI Cormmmerce,
the online services company that
cBay bought last year, to ship to
concert-goers BandMerch items
purchased at shows.

Industry watchers may find
both good and bad in this part-
nership. The secondary ticketing
business has a poor reputation
because it transfers value from
the risk-takers—promoters, art-

1sts, managers—to resellers (see

NOVEMBER 24, 20012

Irving Azoft's comments, page
23). People may see StubHub as
a conduit for blocks of tickets di-
verted from AXS, Tsakalakis says
the AEG-StubHub partnership

will not be used to move blocks of

tickets from the primary market
to the more lucrative secondary
market. "We don't strike deals
with promoters as a distribution
channel,” he says.

Some industry insiders may
like how AEG has built a stron-
ger counterweight against Live
Nation and Ticketmaster—in
both ticketing and politics. Stub-
Huband Ticketrnaster are on op-
posing sides of the heated paper
vs. paperless ticketing issue, and
each tries to influence legislation
that will benefit its business.

StubHub supports the pro-
paper Fan Freedom Project, a
Washington D.C.-based non-
profit that espouses such themes
as ownership, transferability and
transparency. Ticketmaster sup-
ports the pro-paperless Fans First
coalition, a nonprofit with a de-
sire to “improve the ticket pur-
chase experience for fans,” ac-
cording to its website,

The two sides differ in how

they approach the problem of

bots, or automated programs,
scooping up tickets before fans
can purchase them. Ticket-
master wants to control the ex-
change of paperless tickets. AEG
has changed the way tickets go
on sale by introducing an on-
line waiting room that allows
fans to buy tickets in the order
thev arrived. Bryan Perez, AEG
president of digital ticketing and
media, savs waiting rooms “en

AEG Live

StubHub

Paper tickets

AXS

 Legislation For...

Live Nation

Ticketmaster

TicketsNow
Influencing Paperless tickets

EBay is the world's second-
largest e-commerce
company

Sources say AEG could sell
for $6 billion-%8 billion

Ticketmaster is the world's
third-largest e-commerce
company

Current market
capitalization: $1.6 billion

Venues, sports and concert
promotion

In A Few Words

Concert promotion, tickets,
artist management

sure more fans get fair access to
every seat in the honse.”

The battle i playing out in
the Tennessee state legislature.
The Fairness in Ticketing Act,
supported by Fans First, would
require resellers to register with
the state, publish a ticket's face

value and disclose the exact loca-
hion of the seats and whether the
tickets are in the broker's pos-
session. The bill defines a ticket
as a "revocable license” that can
be taken away at any time.
Ultimately, the AEG-Stub-
Hub partnership was inevitable.

[t is a logical reaction to Ticket-
master's 2008 purchase of Tick-
etsMNow, just as AXS was a reac
tion to the 2009 merger of Live
Nation and Ticketmaster, Con-
cert promotion may have sex ap-
peal, but ticketing 1s where one
binds the good margins.  «



DISTRIBUTION BY ED CHRISTMAN

TuneCore Opens In Japan,
Keeps Founder’s Vision

Former CEO and still a significant shareholder Jeff Price wishes company well
but questions board leadership

he departure of Tune-

Core CEQ |ett Price

this summer, just
months after the exit of co-
founder Peter Wells, shocked
the music industry, but the
online distribution company
insists it remains on course
and retainsg its grand vision
as it prepares to open up shop
In Japan.

"Qur vision and mission is
exactly the same,” COO Scott
Ackerman says. "That is why
we dre growing internation
ally and continuing our plan
to be in every market pos-
sible in the world so that all
[indie and/or known DIY]
artists can be successtul.”

But the departure of a high-
profile executive like Price,
who was never afraid to voice

his opinion loudly on behalf of

artists about the lack of trans-
parency and other industry is-
sues, creates a big void at the
7-year-old company.,
TuneCore and rival CD
Baby helped revolutionize
distribution for DIY artists
by providing them access to
digital download stores like
iTunes and Amazon as well
as digital services, all for the

price of $30. In the case of

CD Baby, that is for perpetu-
ity, while for TuneCore %50
is an annual fee.

Indie distributors tvpi
cally charge both indie la-
bels and artists with their
own label 18%:-25% of album
wholesale costs, or revenue.
[n addition to working for
some well-known artists,
TuneCore has provided DIY
acts access to large accounts,
something that was almost
impossible in the brick-and-
mortar world.

While Ackerman is quick
to praise Price’s accomplish
ments at TuneCore, including
his strategic vision, he adds
that despite the perception
from outsiders, "TuneCore
was not only Jeff Price.”

Ackerman gays he cannot
discuss why the board fired
Price and describes his de-
parture as "an internal and
private matter."

For his part, Price tells

JEFF PRICE (left) exited his
CEQ post this summer; COO
SCOTT ACKERMAN is currently
running TuneCore.

Billboard he's bound by con-
tract to not discuss TuneCore,
but insistz he's unsure why
he's out. "1 I did something
wrong or bad, [ should take
responsibility,” he says. “If
somebody else did, it should
come out. | believe in trans-
parency, and we should all be
responsible for our actions.”

Price says that while the
board may have executives
with music industry expe-
rience like Guitar Center’s
Marty Albertson and for-
mer Bug Music president/
co-owner Fred Bourgoise,
it appears that Opus Capi-
tal managing partner Gill
Cogan is running the com-

pany. While he's qualified
to run an investment firm,
Price doesn't believe he's
qualified to lead a music
cornpany.

“It 18 concerning to me to
have a non-qualified individ-
ual running the company,”
Price says. "There are great
people there, including Ack-
erman, who isa great COO.
But TuneCore needs leader-
ship and if it’s not me, [the
company needs to] get some-
body in there that under-
stands the sector.” TuneCore
1s one of Opus' numerous
investments.

"Scott 15 running the com-
pany now," a TuneCore spokes-

woman says. "TuneCore 15
comfortable there are quali-
fied music industry people
leading and managing. There
are also business experts; a
good business needs both.”

Indeed, Ackerman savs
the company is following
Price's vision to build some-
thing that will be “more suc-
cessful than before.”

He says TuneCore will
continue to provide better
features and functions for
its artists and plans to grow
its publishing business as
well, noting that Jamie Pur:
pora, president of music pub-
lishing administration, is
still in place executing the

publishing plan. In fact, he
says the company has just
implemented a friends pro-
gram to drive more artists to
sign on to let TuneCore rep-
resent and administer their
publishing rights.

While Ackerman is run-
ning the company and says
there aren’t any current plans
to replace Price, he does ac-
knowledge that at some point
in the future the board may
move to hire a CEO.

Whatever happens, Price
says he's still in the rooting
section tor TuneCore, it only
because he still owns 139 of
the company and wants it to
maximize value, .o

Big In Japan

In entering the Japanese marketplace,
TuneCore has partnered with interna-
tional marketing agency Wano and ini-
tially is servicing only Japanese artists to
digital services. But eventually the com-
pany will service U.5. acts there as well.
The Japan launch, which began
three weeks ago, started with a small
client base of about 100 Japanese art-
Ists who have been serviced to Amazon
and iTunes in that market. TuneCore s

starting small because it wants to en-
sure its digital pipeline is performing
accurately before looking to add more
artists and services.

In prepping for its Japan incursion,
TuneCore used [ts own systems and
technology, but Wano handles op-
erations and marketing, and collabo-
rates on developing technology.

“We wanted to build a platform that
could be used worldwide,” TuneCore
Japan CEO lichiro Noda says. "Our goal
is to help Japanese artists to gain recog-

nition in a global music marketplace.”
Wano has the marketing expertise to
alertindie artists in Japanabout TuneCore.
"We didn't want to have an American-
looking product,” TuneCore COO Scott
Ackerman says. “So far Wano has been
using social media and conferences to
alert the market about TuneCore, butitis
gearing up for an online campaign.”
Early next year, TuneCore will begin
providing music to a few Japanese
digital stores and services, according
to Ackerman. —EC
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EXCHANGE PAYS
OUT $122.5M IN Q3:
LARGEST SUMYET
SoundExchange contin-
ues to grow its payout,
hitting $122.5 million in
rovalty payouts to artists
and labels in the third
quarter. That figure makes
it the largest quarterly
payout by the organiza-
tion since its inception.
For the vear, the agency
has paid out $326.9 mil-
lion, surpassing the $292
million in royalty pay-
ments it made in 2011. It
also brings total payouts
since SoundExchange’'s
inception to about $1.2
billion in master rights
performance royalties
for artists and labels. The
organization says that

it now distributes royal-
ties on behalf of more
than 2,000 digital music
services.

>>>EASTERLIN
NAMED GM OF
ROADRUNNER

Mike Easterlin was named
GM of Roadrunner Re-
cords on Now. 15, filling the
void created by the de-
parture of longtime label
president Jonas Nachsin
the day before. Easterlin
was also named GM of
Fueled by Ramen Re-
cords earlier this month,
although a source empha-
sized to Billboard.biz that
the two labels will have
separate staffs. In both
roles, Easterlin will report
to Atlantic Records Group
chairman,/CEO Craig Kall-
man and chairman/CO0QO
Julie Greenwald. Nine
Roadrunner staffers were
let go in the hours after
Nachsin's departure was
announced.

>>>DAVE
MATTHEWS BAND
PLEDGES $1M FOR
SANDY RELIEF

Dave Matthews Band,
which begins its winter
tour Nov. 30 at the |zod
Center in East Rutherford,
MN.J., has pledged $1 mil-
lion to regional recovery
efforts in the wake of Hur-
ricane Sandy. The group
is essentially turning the
first of two nights at lzod
into a benefit concert.
Tickets for the show,
featuring special guest
Jimmy Cliff, are on sale at
Ticketmaster.com.

Reporting by Ed
Christman, Ray Waddell
and Billboard staff.



We are big fans of Pandora. That’s why we helped give
the company a discount on rates for the past decade.

Pandora 1s now enjoying phenomenal success as a Wall
street company. Skyrocketing growth 1n revenues and
users.We celebrate that. At the same time, the music
community is just now beginning to gain its footing in

this new digital world.

Pandora’s principal asset is the music.

Why is the company asking Congress once again to
step in and gut the royalties that thousands of musicians
rely upon? That’s not fair and that’s not

how partners work together.

Congress has many pressing issues to consider, but
this is not one of them. Let’s work this out as partners
and continue to bring fans the great musical

experience they rightly expect.
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Mixing It Up

Beatport is part hangout, part
download store, part EDM tastemaker—
and there’s more to come

s electronic dance

music, or EDM, has

exploded in popular-
ity, dance music download site
Beatport has transformed into
a commercial and community
hub far beyond its origins as
a place that sold high-quality
dance MP3s to DJs.

Beatport's growth spurt actu-
ally preceded the recent EDM
upswing when its business
started to blossom four years
ago, CEO Matthew Adell says,
The last vear has been especially
strong. Beatport had 10 million
more visitors in the current
quarter than in the same quar-
ter in 2011.

Some of Beat-
port's growth
can be ascribed
to the increas-
ing popularity
of EDM, but the
site hasn't been
sitting idly by in
hopes people will
come. The com-
pany has reimagined itself, added
new features and built new lay-
ers into the sité, Beatport is now
far more than the MP3 store that
launched in 2004.

"“We've always been about that
connection between fan and D]
and cultivating that relation-
ship,” Adell says. So Beatport
went about [inding products
and services it could do better
than anyone else and leverage
its unigue strengths.

The first addition was
Sounds, a section that sells
compilations of rovalty-free
loops and other sounds for use
by producers. This sort of prod-
uct has existed for many years:
Producers can buy CDs filled
with thousands of samples—

every snare and kick drum
imaginable—to use for creat-
ing music. Beatport reduced
the size of the compilations so
that buying samples and loops
is rhore like buying music. Adell
says Sounds has been built into
a $3 million-per-vear business
and expects it to hit $6 million
within two vears.

One area ripe for improve-
ment is the D] mix. Beatport's
solution, Mixes, is very simple.
A DJ can upload a mix contain-
ing any track in Beatport's cata-
log, or an artist's original track,
and sell it as one download ata
low price. No laborious licens-
ing efforts are re-
quired because
only tracks from
Beatport's cata-
logs can be used.
Each mix costs
$5.29, although
Adell says that
the rates are low
for artists and
labels and he
would like to add greater price
Hexibility in the future.

Mixtapes are ubiquitous on
the Internet. Such sites as Mix-
cloud and SoundCloud offer
free streams of D] sets that
usually run for well more than
an hour, But Adell doesn't
understate the significance
of Mixes, which launched 1n
June. “The most important
thing | will have achieved in
the last 10 years in the music
business will be if I can take
the mixtape marketplace and
add a layer where the right pee-
ple get paid,” he says.

Other download stores have
also changed through time.
[Tunes tried—and failed—to in-
tegrate a so-

directly into the device.

GET MYSELF
CONNECTED

Apple owners have at their disposal plenty of great
hardware and software for audio recording. The Griffin
StudioConnect is a different kind of recording tool. The
device connects to an iPad and has infout jacks for both
audio and MIDI, allowing musicians to record audio to
GarageBand while capturing the MIDI instructions and
using the iPad as a MIDI controller. StudioConnect's rear
panel has five-pin DIN MIDI in and out ports. The quar-
ter-inch mono audio instrument jack lets musicians play

The StudioConnect has a list price of $149,99,

—GP
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MATTHEW ADELL, CEO of EDM commercial and

community hub Beatport

cial element with Ping. EMusic
has concentrated on heavy music
consumers with well-written edi-
torial and an emphasis on cura-
tion and discovery.

Beatport is about more than
commerce. It's part hangout,
part download store, part taste-
maker, Just as EDM represents
a community, the site iz a com-
munity of DJs, producers and
fanis—many of whom will even-
tually becorne producers. It helps
that EDM’s barriers to entry are
now low, Adell says. “You used
to need $15,000 and a bunch of
MIDI equipment. Now vou just
need your mom's laptop.”

Beatport grows its commu-
nity with a fan-management
system called DJs that allows
DJs to create profiles and man-
age their own charts, Adell
says that Beatport's charts are
the site's most popular aspect.
Charts of specific DJs' top tracks
were once input manually and
received through the company's
personal relationships with DJs.
Now artists update charts on
their own profiles.

D] profiles were an instant
hit, Adell says, Moby and Lenny
Kravitz were among the early
adopters, though the folks at
Beatportinitially thought they
were imposters when the ac-
counts were created. Now there
are more than 100,000 profiles,
and such high-profile DJs as
Afrojack and David Guetta
compile their favorite tracks
into charts. The profiles offer
a great peek into the minds of
some of the world's most popu-
lar music tastemakers.

Play is Beatport's aspira-
tional producer platform that
lets users get involved in the
D] community, As submis-
sions have grown from an av-
erage of hundreds to one of
thousands per contest, Beatport
has helped launch careers. For
example, Zedd, now signed to
Interscope Records, was a clas-
sically trained musician just get-
ting started in EDM when he
won Beatport remix contests in
2009 and 2010, e

biz

For 24/7 digital news
and analysis, see
billboard.biz/digital.

BITS AND BRIEFS

RDIO NOW ON NOOK
Music subscription service
Rdio is now available on
Barnes & Noble' Nook tab-
let, including the HD and
HD+. It's not unusual for a
subscription service to have
an app for the Nook; Rhap-
sody, MOG and Grooveshark
all have them. The Nook runs
Google's Android operating
system and is available in
eight and 16 GB models. Five
million units were shipped
through mid-October, ac-
cording to Forrester Re-
search, making the Nook
the third-best-selling tablet
after Apple’s iPad and Ama-
zon's Kindle Fire, which also
runs on Android.

sands of Bandsintown artists
and is now compatible with
the larger iO5 6 screen. The
Facebook update includes a
calendar with a personalized
list of upcoming shows, rec-
ommendations and easier
toaols for sharing concerts
with friends.

STUDY: EMOTIONAL
INTENSITY OF
VIDEOS MATCHES
ADVERTISING

A study released by Vevo,
in partnership with media
agency Interpublic Group,
finds that the emotional in-
tensity created by music vid-
eos equals the highest ad-
vertising impact. The study
of more than 100 partici-
pants used a brain imaging
technology that collected
data from the areas known
to have functions relevant
to communications. Online
content outperformed TV
on engagement, emotion
and memory. Videos scored
the highest on emotional in-
tensity and had the highest
memory encoding during
ad breaks.

BANDSINTOWN
UPDATES APPS
Bandsintown, a concert list-
ings service that lets users
find gigs near them by artists
they like, has updated three
of its apps. The Android ver-
sion now allows users to fine-
tune the radius in the event
search and offers a cloud of
similar acts. The iPhone app
has song previews for thou-
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Comin
To America

Pablo Alboran is one of Spain’s beloved artists,
but he's still developing his name in the U.S.

ablo Alboran sings
and plays the guitar—a
timeless combination.

But his particular pairing has

strucl the kind of collective chord
that only comes
along every de-
cade or so.

His self-titled

Latin
Notas

cating his success in both Latin
America, where he’s made
headway in countries like Ar-
sentina and Puerto Rico, and
the United States, where he is
still very much
a developing
act, despite a
nomination for

LEILA
COBO

debut album,
released in Feb-
ruary 2011, was
the top-selling
album of the
year i Spain.
His follow-up
acoustic set, released last No-
vernber, is the top-selling album
g0 far this vear. All told, Alborin
has sold half a million units in
Spain in less than two years,
with each of his albums going
six-times platinum (40,000
units sold). The numbers are
extraordinary for the country.
And they keep coming.

Now, the challenge is repli-

best new art-
ist at last vear's
Latin Grammuys
Awards,

On Nov. 7, Al-
borin released
his new studio
set, Tante, which debuted at
No. 1 on Spain’s Promusicae
sales chart, even as his two
other albums remain in the
chart’s top 10.

“Radio 1s very tough, par-
ticularly for an adult contem-
porary artist,” Capitol Latin
VP of marketing and promo-
fion David Alvarado says, nol-
ing that Alboran's big Spanish

single, “Solamente Tu," still
had stations picking it up six
months after its U.S. release.
This me around, radio will
tollow other promotion, includ-
ing a performance at the Latin
Granmmys on Nov. 15, just days
before the stateside release of
Tantoe (Nov, 19).

Alberan is voung and cute,
his music is finely crafted and
eloquent, and his home label,
EMI Spain, has strategically
pushed him on radic and TV.
Still, it's hard to pinpoint why
he's such a smash.

"1 don't know if he fills a
void or if he simply captured
an audience that had lost in-
terest in music,” EMI Spain
president Simén Bosé says.
“When we signed Pablo, we
always thought he had some-
thing special, but certainly, no
one thought he'd sell 250,000
in a country where 40,000 al-
bums is platimum. 1t goes be-

A Major Return

Intocable succeeded on an indie—now it has signed
with Universal for a global push

Last year, after a lifetime with
EMI Latin, Tejano/nortefo fu-
sion group Intocable decided
not to renew its contract
and instead went indepen-
dent, self-releasing its music
and handling distribution
through deals with retailers
and indie distributors. It was
a bold move from one of re-
gional Mexican’s most suc-
cessful and best-selling acts.
And it yielded results: 2077
debuted atop Billboard's Top
Latin Albums while single “Te
Prometi” topped Regional
INTOCABLE and UMLE

will share reavenue from
concerts ar‘lfj SRONSOrs.

Mexican Airplay.

Despite the success, how-
ever, Intocable has changed
gears. The group signed a
global licensing deal with
Universal Music Latin Enter-
tainment, which will release
and market its upcoming
album, due in early 2013.

The shift isn't so much an
about-face as a strategic
move designed to raise In-
tocable's profile in countries
where it couldn’t function ef-
fectively as an independent.
It's a decision that highlights
the challenge faced by many
other Latin acts that can

navigate the U.5. market in-
dependently, but find they
need the muscle of a major
to have substantial success
throughout Latin America,
an essential market for live
touring. In addition, UMLE
and Intocable will share
revenue from concerts and
Sponsors, a rare arrangement
between a regional Mexican
act and a major, and one that
underscores the perceived
advantages of joining forces,

“We did great as indepen-
dents,” bandleader Ricky
Mufioz says. “What con-
vinced us to [sign with UMLE]

2 '.'- ;
I; /’ .,.
PABLO ALBORAN’S

albums have each
gone six-times
platinum in Spain.

vond any expectation.”

Alborin rose to prominence
prior to his debut album release
and his radio success in Spain
threugh homemade videos he
posted on YouTube where he
sang and plaved the guitar,
With Tanto, he continued the
practice; the videos are a little
better quality, but it's still him
in his home studio.

That format supplemented
his touring efforts. In the be-
ginning, he played small, inti:
mate venues of 100, 200 or 300
people. By the end of 2011, with-
out a corporate sponsor, he had
played 45 shows, most of them
before audiences of 2,500-5,000.
The week of Tanto'’s release in
Spain, Albordn did two massive
album signings for more than
3.000 fans each. (This week
his albums are Nos. 1-3 on the

is we're looking into other
markets. We're looking at
Colombia [and] Central and
South America. They're also
stronger than us in Mexico.
Solsaid, 'Let’s join forces.”

Pairing with UMLE wasn’t
a coincidence. When Intoca-
ble released 2077 in Mexico,
the band found it couldn’t
make the inroads it wanted
on its own, and signed a dis-
tribution deal with UMLE.

At the time, UMLE presi-
dent Victor Gonzalez wanted
a more long-term relation-
ship. So Intocable proposed
a trial of sorts: distribute its
album and show the band
what UMLE could do.

“We worked it in Mexico
and it did well,” Gonzalez says,
noting that UMLE has a strong
infrastructure for its regional
Mexican product in MexXico,
Including a 12-person promo-
tional team. “[We] know how
to make and market music,
and we're generating many
non-recording opportunities.”

Intocable could've merely
signed a distribution deal,
as other acts do. But Mufioz

Promusicae chart.)

“I'm flipping out,” he says
simply over the phone.

Stateside, Capitol Latin started
small, initially releasing Al-
borian's self-titled debit only in
digital format. Tanto will be re-
leased region-wide, but the initial
marketing will be almost grass-
roots, with Albordn performing
live for small groups belore he
gives his first major solo show
on Feb. 16 in Puerto Rico.

"We want to showcase him
live to industry people and
radio people and brands in
places like New York and Los
Angeles, where he really hasn't
done anvthing,” Alvarado says.
“People fall in love with Pablo
when they see him live.”

For 24,7 Latin news
and analysis, sed
billboard.biz/latin

says he wanted a partnership
to generate commitment
from both sides. “We signed
something where we were
comfortable and they're
comfortable,” he says.

Although the deal was Ini-
tially only for the upcoming
studio album, it also includes
the group’s 12 studio sets with
EMI, which now fall under Uni-
versal. (Intocable will retain
owhnership of its two indie al-
bums and the upcoming LP.)

The notion, Gonzalez
says, is to jointly exploit the
group's catalog in innova-
tive ways at a time when
retail space for Latin music
is declining.

“I'm excited about that
too,” Mufoz says. "l want
to think I'm a creative per-
son. It'd be easy to put out a
greatest-hits album, but it'd
be cool to do, for example,
what the Beatles did, remas-
tering and remixing tracks.
How would those songs
sound if we played them
today? [We want to] try to
do something different with
them." —Leijla Cobo

EN ESPANOL: All the great Latin music coverage
_m you've come to expact from Billboard—Iin Spanish.
Go to billboardenespanol.com.

PEPSI LOOKS TO

LATIN MUSIC FOR
SUPER BOWL

Pepsi will target the Latin
market during the 2013 Super
Bowl with music partner-
ships including a concert
with Univision. The Fan Jam
Concert takes place Feb. 1
and will feature such acts as
reggaeton rapper Don Omar
and regional Mexican singer/
songwriter Larry Hernan-
dez, Pepsi is also sponsoring
Tazon Latino, a flag football
game featuring NFL alumni
and other celebrities.

JUANES, GUERRA TO
PLAY BENEFIT FOR
SANDY VICTIMS

Juanes and Juan Luis Guerra
are doing their part to sup-
port those affected by Hurri-
cane Sandy by hosting a con-
cert at the Barclays Center
in Brooklyn on Nov. 24. Pro-
ceeds will be donated to the
American Red Cross asitcon-
tinues providing assistance to
victims of the disaster. “With
so many people from these
regions now facing immense
hardships, we want to show
our deep appreciation by uti-
lizing our music to both raise
spirits and more importantly,
raise much-needed funds
to help them through these
times of great need,” the
duo said in a joint statement.
Goya, the show's presenting
sponsor, donated 300,000
pounds of product.

LATIN SONGWRITERS
HALL OF FAMETO
LAUNCH
In a move to honor some of
music’'s best composers, a
group of veteran industry
professionals has created
the Latin Songwriters Hall of
Fame. The Miami-based non-
profit, led by award-winning
producer/songwriters Des-
mond Child and Rudy Perez,
will announce 24 nomineeas on
MNov. 27. Five will be inducted
aon April 23 during the same
week as the Billboard Latin
Music Conference & Awards
in Miami. The executive board
of directors includes produc-
ers Sergio George and Emilio
Estefan Jr., while the board of
directors includes producer/
songwriter Jellybean Benitez
and artist Willy Chirino.
—Justino Aguila
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Live Gets Social

The concert biz follows in the wake of big brands
using social media to reach fans

ust about every marketer in

the live entertainment busi-

ness is tapping into the tran-
sition from traditional to social/
mobile marketing, including Live
Nation Entertainment, the world’s
largest promoter. But as these
means of marketing take hold,
the sheer size and scope of Live
Nation on a global level will move
this transition forward in ways
thatwill ultimately forever change
how live events are marketed. A
concert is a social experience: It
always hag been driven by word-
of-mouth, and social changes that
game exponentially,

In its third-quarter investor re-
port, Live Nation said that $125
million in its marketing budget has
gone to social media and the com-
pany plans to double that for 2013,
Early tests with acts ranging from
Swedish House Mafia to PInk or
Ticketmaster's RSVP program show that when
news of a concert or tour goes out into the social
world, “we're getting a higher engagement and
a higher conversion,” Live Nation CEO Michael
Rapino savs,

“We believe in going to where the people are
with Facebool, social and online, where we have
a much more targeted approach to marketing a
show,” he adds. "We believe it’s
just the efficient medium we
could advertise on.”

This isn't about adding social ta

OnThe
Road

use and place ads on Facebook than it is to buy
print and radio,” Rapino says. “The cost of doing
marketing for us—comparing the radio spots,
the TV spots, the print ads, the billboards, the 32
different versions—we have a lot of production

costs that go into the marketing of these shows.”

Live Nation will build up its digital team and
Rapino says the company will “lead the indus-
tryin having a very high-level cen-
tralized and local team that knows
how to place, buy and market on
a social fonline basis. We will re-

a traditional marketing mix to sell
a few more tickets; this is about
coming out of the gate with a stra-
tegic online campaign. “Instead of
a radio spot, why not start with,
‘How do 1 get to the 44 million
people that like Plnk on Facebook
who want to know about the show, get them moti-
vated to retweet the photos, press releases, the in-
formation Lo their group of 250 friends, to create
that spiral effect of committed fans helping you
spread the news to other ike-minded friends?™
Rapino says. “That 1s a much more targeted ap-
proach, and we're seeing through tests that we
can convert casual consumers more directly in
that manner.”

Word-of-mouth has its shortcomings, even
when powered by the Internet. “You're not going
to get someone who doesn't like Plnk to go to the
show, and the committed fans are already going,”
Rapino says. “But everyone has what we call that
"Julie cruise director’ of friends, the person that
says, ‘Hey, let's all go to Plnk in March at the Sta-
ples Center.” And if he spreads the word among
his people, maybe from his 100 friends, he picks
up four people that weren't thinking of going
but will now go because their buddy says they
should go. We can uge fans to truly be marketing
voices and reach more fans than we could ever
reach with our [traditional marlketing] budgets.”

Social media is an inexpensive marketing
spend because, first, “it's cheaper to buy and

MICHAEL BUCKHMERMETTY IMAGES

RAY
WADDELL
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allv lead with that next vear and
convince as many artists as we
can to take some of those dollars
they want to spend traditionally
and start spending more online.”

“Mini-campaigns” through
social for acts like Plnk, Swed-
ish House Mafia, Maroon 5 and Rihanna are
stimulating impressive returns, Rapino says.
“You can't lock at that and not think, "Wow, |
should probably be spending more on online and
in social than I should be on print and radio
right now.”

The live business 18 somewhat behind the
curve in adapting to new marketing methods,
Rapine believes. “We have not had a ton of in-
novatien and marketing in the concert indus-
try, much like the record industry,” he says.
“We have been a fairly old-school business
compared to Coca-Cola and the big packag-
ing/marketing companies.”

That will change quickly, Rapino says. “Thas is
the first time we can really look and say, “Social
media can actually drive awareness and moti-
vate some casual fans to go to the show in a way
where before we had no other approach other
than shotgun print ads and radio spots that are
noneffective in getting the casual consumer off
the couch.” .

For 24/7 touring news and analysis,
see billboard.biz/touring.
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The DIY Approach

‘Letterman’ executive producer Rob Burnett has unique take

on bringing music to life onscreen

ROB BURNETT
(right) on the

set of “We Made
This Mavie," his
directorial debut.

f Gentleman and Cowards, a rock quartet from Ham-
tlton, Ontario, landed a track on the soundtrack to "We
Made This Movie,” and four days after the premiere ap-
peared on “Late Show With David Letterman.” The band owes a
considerable debt to crowd-sourcing,

The rest of the debt can be paid to "Letterman” eéxecutive pro-
ducer Rob Burnett, who made his directorial debut with “We
Made This Movie” and chose a DIY approach aligned with the
one that went inte making the film. After creating several ver-
sions with music pulled from YouTube, Burnett and his co-writer,
Jon Beckerman, lurned to Red Bull Soundstage for assistance
in getting original music.

The filmmakers, who kept the budget at less than $1 million
but didn't have any money for music, loaded four scenes, described
the stvle of music desired and opened the door
for submissions. “1 did not know what to expect.
| thought we'd get 60 or 70 submissions and we
wound up with nearly 1,200, Burnett says.

Sound
+Vision

From Burnett's perspective, the assembling of the soundtrack
fit hand in glove with every other element of the film—the way it
was shot, the subject matter (high school kids making a movie)
and letting outsiders help determine an elemment of the film,

The filmmakers knew they had four spots where music synchs
would be key to the storytelling and attempts to insert teenag-
ers doing covers didn't feel right. Digging up original music on
YouTube was better, but overwhelming. Red Bull Soundstage
provided an organized platform.

“It was never about a gimmick,” Burnett says. "It was how
we could get new music in an interesting way that makes sense
for this movie. Having said that, I would absolutely be open to
doing this again, to get music for a film that's not about kids
making a movie.”

In one of the last scenes of “We Made This
Movie," the lead character, an aspiring Hilmmaker,
takes a pair of scissors to a home-burned DVD of
“Citizen Kane." It seems like the wrong choice of

Burnett and Beckerman, who met on the “Let- PHIL
terman” writing staff and later worked together G
on NBC's “Ed," felt obligated to listen o all 1,200
tracks. It expanded their vision of the role the
music should play: Instead of using four synchs,
they placed 22 of the tracks in the film and another
two in the trailer.

“The first one | listened to was Amanda Lee Peers & the
Driftwood Sailors,” a Rochester, N.Y., rock quartet that has
released three live albums, Burnett says. “1 played the song and
thought, This is beautiful.’ That song didn't end up in the movie,
but we liked it so much we invited her to the premiere and she
came. That bodes so well for this whole process.”

Red Bull Soundstage, at less than a year old, has had limited ex-
perience as a conduit for partnering audio and video content for two
separate providers, mostly placing songs with sports videos. “We
Made This Movie” was its first full-length feature project, says Matt
Hirst, director of culture and marketing for Red Bull North America,

“Rob's approach was unique,” Hirst says. “It's quite a provoca-
tive staternent to have the ability to compete against standards of
Hollvwood with a DIY approach.”
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mspiration for a ilmmaker whose 90-minute debut
owes more to the amateunism of “The Blair Witch
Project,” the coming-of-age catharsis of “The Break-
fast Club” and the antics of “Jackass.”

The film premiered in New York on Sept. 20
and Of Gentleman and Cowards won a contest
on the Red Bull Soundstage website that landed
the group gigs at the premiere and on “Letterman” on Sept. 24,
Red Bull continues to promote the soundtrack’s bands through
sotial media while the soundtrack—and the film—are avail-
able on iTunes. Other video-on-demand services are coming
online while the movie's distributor, Snag Films, looks for
more events to present the movie and, in some cases, bring
in the soundtrack’s bands for performances. Los Angeles and
San Francisco are high on the priority list.

One of the artists who made it onto the soundtrack, Cassie
Boettcher, documented her trip to the New York premiere with
her own five-minute iPhone video. It touched Burnett. *1 started
weeping when 1 saw it,” he says. He then tweeted the video to his
4,000 followers with a simple, poignant note: “This is the only
reason to be in showbiz.” .o
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uesday, Nov.
6, wasn't just
Election Day
for Jav Brown. It
was also the day
the Roc Nation president/co-
founder had to hand over the

final cut of Rihanna's seventh

album, Unapologetic (1sland

Det Jam), just 13 days before its

scheduled release.

“We had our songs ready way
beforehand, but we never stop
recording,” Brown says a week
before Unapologetic's release. “1f
we can record a month later, two

months later, all the way to Nov. 6,

we're never going to stop until that

date. We're never content.”

Hours after Brown turned in the
album at 6 a.m., 90-second snippets
intended for iTunes were leaked online.
Fans were familiar with a good chunk

of Unapologetic by mid-afternoon, Three

days later, Rihanna debuted the album

in full at a private listening event at New

York's 4040 Club (owned by Roc Nation

co-founder Jay-Z), unveiling some of her rawest, urban-leaning
music to date and a few pop surprises,

“She's the type of artist that makes everybody go outside
their comfort zone—she's not trying to do a song that's
already been done,” says Island Def Jam VP of A&R Abou
“Bu” Thiam, who's worked on Rihanna's records since 2010's
Loud (which has sold 1.7 millien copies, accarding to Nielsen
SoundScan). “She went crazy, especially with the vocals she
cut for these sessions, because she just felt like it would be
a really huge record. Nobody had ever heard Rihanna do a
record like this. She does all kinds of songs for every album
that no one's heard, like ‘Birthday Cake' or ‘Man Down,’
which are great, unexpected moments. We wanted even
more of those for Unapologetic.”

RIHANNA, Roc
Mation’s JAY BROWN
(center) and IDJMG's
STEVE BARTELS
attend the prerelease
preview of Rihanna's
Unapologetic at New
York's 40/40 Club

on Nov. 9.
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Lead track “Phresh Out the Runway” is a surprise pro-
duction pairing between the-Dream and David Guetta that
finds the latter taking a break from arena-sized EDM pop,
while the Mike WiLL Made It-helmed “Pour It Up" puts a
ferminine spin on the cash-and-strippers braggadocio that
permeates hip-hop. ("Valet costs a hundred bills [and [ still
got my money]/Gold all up in my grill” she taunts over a men-
acing beat.) The Ginuwine-sampling “Jump” features an epic,
Skrillex-worthy dubstep-wobble breakdewn, while Future duet
“Loveeeeeee Song” sounds custom-made for Rihanna's R&B
core, Then there's the gut-punching ballad “Stay,” featuring
Mikky Ekko, which the singer debuted the night following
the listening event on “Saturday Night Live”; the pop-step
powerhouse “What Now", and the seven-minute suite “Love
Without Tragedy/Mother Mary,” which channels the Police,
Most intriguing of all to fans is a new Chris Brown duet,
“Nobodies Business,” that shocks only by being a straight-
forward feel-good '90s dancefloor stepper.

Since being formally announced just a handful of weeks
prior in late September, Unapologetic had quickly become one
of the year's most anticipated releases by following what has

RIHANNA at the
Victoria'"s Secret
fashion show taping in
New York on Now. 7.

been a reliable formula for Rihanna albums. Since 2009's
Rated R, Rihanna has released a new million-plus-selling
album every November, churning out five or six singles
apiece in quick succession before it's time for the next one.

“We're not creating nothing new,” Brown says, referenc-
ing the multiple-albums-a-year strategy emploved by Elvis
Presley, Frank Sinatra and the Beatles in their hevday. “She's
always making music, because she loves it. So the strategy
starts as soon as we get the idea for the next album. Are we
going to release another album next year? | don't know. But
it's just a natural thing for her. She'll say, ‘'I'm going to do a
record,’ and the next thing I do is focus on geing on tour.”

Though the album appeared to have come out of thin air,
with the shortest turnaround from announcement to release
in Rihanna's seven-album cycle, in actuality the songwrit-
ing process started in early June. That's when Brown and
Rihanna's A&R team rented out Metropolis Studios in Lon.
don to begin a series of songwriting camps for the artist's
next project. A few old friends were asked to enlist potential
collaborators, teo. Jon Platt, formerly of EMI Music Pub-
lishing who signed Rihanna to her first publishing deal,
brought Sia Furler (David Guetta’s “Titanium,” Ne-Yo's “Let
Me Love You"} to the table for lead single "Diamonds,” while
longtime Rihanna producers Stargate teamed her with U.K.
singer/songwriter Emeli Sandé for bonus track "Half of Me.”

The fact that Unapologetic is perhaps Rihanna's most
urban, R&B-friendly album to date, complete with a hip-
hop track from Guetta, is also a sign that a reversal of the

EDM-R&B trend she helped kickstart mav be afoot.
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“Urban music was pop for the '90s when Bad Boy had

their crazy reign and then yvou had the Bevoncé and the
Usher records,” says Mike WiLL Made [t, the producer be-
hind Rihanna’s lady-baller anthem “Pour It Up” as well
as 2 Chainz’ “No Lie" and Juicy J's “Bandz A Make Her
Dance.” “Real dope music is coming back. 1 feel like that's
part of my job. Being 23, being young and coming in the
game, and Rihanna being 24—we wanted to make a song
that would be a game-changer. After they hear 'Pour It
Up,’ girls won't be scared to tlex, won't be scared to talk
about their money."

The reception for lead single “Diamonds,” a noted left
turn from the EDM-powered and sex-crazed singles released
from 2011's Talk That Talk, also bodes well for Rihanna's
next musical direction. A chart-topper on Billboard's R&B
Songs chart, it ascends to No. 2 on the Hot 100 this week,
and is a strong contender for the No. 1 spot. "All the formats

matter. She's verv focused on giving the broadest reach of

music possible,” savs Steve Bartels, president/COO of Is-
land Def Jam Music Group. “'Diamonds’ covers four to five
different formats in terms of reach—that's the depth of a
real superstar.”

Rihanna herself was more collaborative than usual, contrib-
uting to five of the songs including Guetta’s “Right Now" and
"Phresh Qut the Runway” as well as "Nobodies Business" and
“Love Without Tragedy/Mother Mary,” Brown says, “She's not
here to make a record and take direction. Every record that has
ever come she's always changed something, There's only been
a few records in her career where she didn't have to do any-

thing—'We Found Love’ was perfect, 'Diamonds’ was perfect.
But that’s the reason the songs sound so perfect—she talks
to the producer and the songwriters and she works it out.”

Statistically, Rihanna is an anomaly for someone who
turned 24 in February. She has sold 8.7 million albums in
the United States and a staggering 58 million digital songs
as a lead artist, according to SoundScan. On the Hot 100,
she's had 11 Ne. 1 singles, tying her with Whitney Houston
tor most chart-toppers. Should “"Diamonds” become her 12th
No. 1, she'd tie with Madonna and the Supremes in fourth
place behind the Beatles (20), Mariah Carev (18) and Michael
Jackson (13) for most No. 1s in Hot 100 history, She also
has gix Grammy Awards, three MTV Video Music Awards,
five American Music Awards, 18 Billboard Music Awards
and the hard-earned title of Facebook’s most-liked public
figure with 62 million likes also to her name.

“Rihanna is a global superstar without equal,” says Barry
Weiss, chairman/CEO of Island Def Jam Music Group and
Republic Records. “Her vision and passion for her craft, her
unmatched work ethic, her impeccable taste and artistry, her
fearlessness and preternatural ability to move the culture, in-
spire and remind us why we are lucky to be in this business.”

Yet one distinction she's vet to claim is a No. 1 album in
America, despite coming close with
Good Gone Girl Bad, which reached
No. 2 in 2007. “1t'd be great if she gets

one, but she's broken every other re-

&6 ITDBE
GREATIF SHE
GETSANO.I
ALBUM, BUT
SHE 'S BROKEN
EVERY OTHER
RECORD

OUT THERE
JUSTABOUT,
SHESINA
PHASE WHERE
SHE § GOING
FROM BEING
CULTURALTO
ICONIC.>?

—JAY BROWN
ROC NATION

cord out there just about,” Brown says
with a shrug. "The process is to make
good music, and when vou make good
music, everything plays itself out. It's
areat that people take it tastefully and
piece by piece and they're still buying.
It's about the marathon, not the sprint.”

Unlike Talk That Talk, which ar-
rived during the tail end of Rihanna's

Loud world tour, Unapologetic has the
promotional benefit of access to Ri-
hanna herselt—a fact not lost on ls-
land Def Jam VP of marketing Gabri
ela Schwartz. “The album is the mos!
open and raw that she's ever been, so
everyvthing we're doing marketing-re-
lated iz about being able to touch and
feel her,” she says.

That began with a live Facebool chat
hosted by Brave's Andy Cohen where fans
could submit questions, and continued
with the 777 tour, a whirlwind trip in
which Rihanna and more than 150 jour-
nalists (inclhuding Billboard.com Juice cal-
ummnist Erika Ramirez) and select fans
are flying to seven cities in seven differ
ent countries on a 777 jet. Upcoming
promaotions will include a high school
contest where Rihanna will select a
school that gives back to its community
and make a special appearance; with
a similar contest planned for colleges.

It's because of Rihanna's massive
social media following (the Rihanna
Navy) that Island Def Jam is able to
pull off an expedited album rellout.
“Rihanna's profiles give us a daily dia
logue with her fans. They overengage
with her, and she is nimble and quick
and evolves so that thev're doing right
by her,” Schwartz says. “In my experi-
ence in this industry, 1 haven't seen a
movement [ike this, and that's why her
Navy is really loval.”

Brands are starting to come onboard,
top—HTC is sponsering the 777 tour,
with an out-of-home and digital cam-
paign to follow in support of the album,
and expected to garner 15 million
media impressions worldwide. Rihan

na’s new Nude fragrance, backed by Perfumania, will bring
an additional push in December just betore the holidays.
Brown is also talking to potential global sponsors for 2013
Diamonds world tour, which launches March 8 in Buffale, N.Y.

"We have a lot of offers but we're not in a rush,” Brown
says. “She wants to do the right thing. 1f she's going to work
with a brand, it has to be something that she’s into. She
won't just do anything.”

One brand deal that grabbed headlines earlier this year
was Rihanna's 2011 endorsement pact with Nivea for the
company’s 100th anniversary, which included a TV campaign
teaturing her single “California King Bed” and sponsorship
of her Loud tour. Though the deal expired in January, that
didn’t prevent Nivea's new CEO Stefan Heidenreich from
reportedly declaring Rihanna a "no go” for a company that
“stands for trust, family and reliability” in August, causing
many media outlets to say the singer was dropped from her
endarsement deal. (Rihanna responded to Heidenreich's com-
ments by posting a head shot of the CEO on Twitter along with
the words: “No caption necessary.” Unapologetic, indeed.)

“The reason why we did [the Nivea deal] is we thought it
wolild be great for her to be a part of it and have the product
sampling. Plus, she used the product before when she was
growing up,” Brown says. "But you know what happened 1n
the media. We were out of that deal tor six months by the
time that all happened.”

And Rihanna's rekindled friendship with Chris Brown
has also kept her under heavy public scrutiny, which didn'l
help matters in February when a pair of remixes of the
former couple's current singles "Turn Up the Music” and
"Birthday Cake"” were released as surprise duets. Though
neither was released commercially, both took oft at radio
despite early baclklash. "' Birthday Cake,' that was a moment
in time. [t was a viral, consumer-driven reality,” Bartels says.
"Ultimately Rihanna drives her creative vision. Our job is
to take that and support it in the marketplace. She’s been
very vocal about where she stands and where she feels.”

Island Det Jam's Thiam says the Brown duet *Nobodies Busi-
ness” is a leading candidate for Unapelogetic’s second single,
but the label team "always takes the approach of putting the
record out, getting feedback and letting people decide where
to take it from there. There's a lot of big records on the album,
but we want the people to decide what they want to be next.”

Ultimately, Roc Nation's Brown will measure the success
of Unapologetic not in units but in the way that it enhances
Rihanna's global status,

“She's in a phase where she's going from being cultural to
iconic. [t's good for her to do her own thing and not do the
norm and stretch a little,” Brown says. “She knows that her
tans love her being honest about who she 1s, and that’s why
she named the album that way—she’s not going to apologize
for who she is.” .

RIHANNA performed
new songs on the
Nov. 10 episode of
“Saturday Night Live.”
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Sony/ATV Denies
Kobalt An Upset

An EMi-powered Sony/ATV prevents the upset of the year

on our publishers tally

he third-quarter Publisher Air-

play chart produced the most dramatic

changesin the rankings since Billboard

began its quarterly tracking of chart
share for the top 100 songs in 2006.

For the quarter, Seny/ATV Music Publishing was
by far the top-ranked publisher with a 25.7% share,
eight percentage points ahead of the closest competi-
tor. But it's an accomplishment that will have to be
marked with an asterisk: Sony/ATV has vaulted to
the top because it now serves as the administrator
for EMI Music Publishing.

On June 29, a Sony Corp. of America consortium
acquired EM1 Music Publishing and assigned Sony/
ATV as its administrator. That means Sonv/ATV had
control over those EMI copyrights for the entire third
quarter, which is why Billboard combined the EMI and
Sony/ATV chart shares into one ranking. In landing
in the top spot, Sony/ATV claimed 53 songs in the
top 100, including the No. 2 track, Ellie Goulding's
“Lights”; the No. 4 track, Rihanna's “Where Have You
Been”, and Plnk's “Blow Me (One Last Kiss)” at Ne. 7.

But if the market share of those two catalogs
hadn't been combined, Kobalt Music Group would
have pulled off the coup of the year, surpassing
all major publishers to become the No. 1-ranked
company. For the quarter, Kobalt turned in a 17.3%
share, which would have beal the 14.5%4 tallied bv
EMTI's portfolio by nearly three percentage points.

As it 18, the music publishing administration
company has transformed itself from an upstart
into a top competitor. In the third quarter, Kobalt
handled 29 songs that placed in the top 100 radio
songs, including the top three: Katy Perry's “Wide

TOP 10 PUBLISHER

AIRPLAY CHART

RAMNK

PUBLISHER NAME

Awake,” Goulding’s "Lights” and Maroon 5’s “Pay-
phone” {featuring Wiz Khalifa), respectively, Dur-
ing the last four quarters, Kobalt has averaged the
second-highest share among publishers of the top
100 U.S. radio airplay songs. This quarter, Kobalt
was up, growing its share 0.8% from 16.7%. Year
over vear, Kobalt is up 2%6.

Radio airplay was calculated based on the over-
all top 100 detecting songs from 1,534 U.5. sta-
tions monitored electronically by Nielsen BDS
for the period of July
1-5ept. 30. The Harry
Fox Agency researches
the publishers' split
for each track to cal-
culate their share of

Publishers
Place

ED CHRISTMAN

N

those songs.
Warner/Chappell
Music ranked third with
13.1%, down consider-
ably from the 17.1% that
topped our list in the prior quarter, but still up vear

over year from the 10.8% it captured in third-quar-
ter 2011. While its share dropped four percentage
points, Warner/Chappell still managed to place 37
songs in the top 100 radio songs, only three fewer
than in the prier quarter,

Meanwhile, Universal Music Publishing Group
ranked fourth with a 12.6% share, That's an im-
provement from the 11.3% it garnered in the prior
quarter, but down from the 14.1% it had in the cor-
responding period a year earlier. UMPG placed 35
tracks in the top 100 songs, one more than it had
in the second quarter. This time out, UMPG's top

MARKET SHARE

songs were "Payphone,” “Where Have You Been”
and Calvin Harris' “Let's Go" (featuring Ne-Yo),
which ranked at No. 12.

BMG Chrysalis came in fifth, with a 5.5% share,
even though it dropped some chart share from the
79 it posted in the prior quarter. The company
placed 18 songs in the top 100, including the Gould-
ing and Maroon 5 tracks, as well as the No. 17 song,
One Direction’s “What Makes You Beautiful."

At No. 6 15 Downtown Music with 2.7%, which is
the company’s best shewing in the five times it has
made the top 10 rankings. Downlown placed seven
songs within the top 100 radio songs. In addition to
“Wide Awalke,” its next-best showing is Neon Trees’
“Evervbody Talks” (Na. 9).

A single track can power a company into the top
10 1f it's big enough: Simkins Artist Management
retains a spot in the top 10 for the second quarter
in a row, this time improving its share to 2.6% from
2.196 as its sole song in the top 100 airplay rankings,
Carley Rae Jepsen's “Call Me Maybe," moved up to
No. 6 from Nao. 9. Likewise, Jerk Awake Music also
placed one song in the top 100—the No. 11 track,
Demi Lovato’s “Give Your Heart a Break"—to malke
its debut in the rankings with a 29 share.

On the songwriters chart, Shellback vaults to
the No. 1 spot. Though he hadn't been in the top
10 during the previous two gquarters, the Swedish
producer/songwriter had a credit on six of the top
100 radio songs, including “Payphone,” his highest-
ranking track. Given his work on Taylor Swift's “We
Are Never Ever Getting Back Together,” expect to
see him again when the fourth-quarter numbers
are tallied. .

AIRPLAY CHART

RAMK

TOP 10 SONGWRITERS
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1 SONY/ATV MUSIC PUBLISHING 25.7% 1 KARL JOHAN“SHELLBACK" SCHUSTER
2 KOBALT MUSIC GROUP 17.5% 2 RICHARD ADAM “CALVIN HARRIS" WILES
3 WARNER/CHAPPELL MUSIC 13.1% 3 MARTIN KARL “MAX MARTIN" SANDBERG
4 UNIVERSAL MUSIC PUBLISHING GROUP 12.6% 4 ~ SAVANKOTECHA
5 BMG CHRYSALIS 5.5% 5 LUKASZ “DR. LUKE” GOTTWALD
B DOWNTOWN MUSIC PUBLISHING 2.7% 6 HENRY WALTER
7 SIMKIN ARTIST MANAGEMENT 26% 7 GREG KURSTIN
8 JERK AWAKE 2.0% 8 LUIZ BONFA
9 WORDS AND MUSIC COPYRIGHT ADMINISTRATION 1.5% 9 WALTER "GOTYE" DE BACKER
10 BIG LOUD SONGS 10% 10 BENJAMIN “BENNY BLANCO" LEVIN

Parcentage calculation:s kasad Upon he ovarall top 100 detecting songs fram 1,534 LS. radic stalions elactranically
monitored by Mielzan BDS 24 hours: a day, saven davs per week durkng the: pariod of July 1=-Sept. 30, 2002, Publisher
imformation for musical works kas been (dentifed By the Harmy Fox Agancy, A "publishaerc” 15 defined as an administratos,

copyriaht owner and/or controlling parky
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SAVAN KOTECHA

QUARTER BY an
QUARTER

Now that Sony/
ATV serves as

the administrator
for the EMI Music
Publishing catalog,
it appears it could I
dominate the

No. 1spot going
forward, But as for

MNo. 2, it looks like

it'll be a dogfight
among Universal,
Warner/Chappell I
and Kobalt.
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TOP 20

AIRPLAY SONGS

RAaNMK SONG TITLE ARTIST
1 "“WIDE AWAKE" KATY PERRY CAPITOL
2  SLIGHTS" ELLIE GOULDING (HERRYTREE/INTERSCOPE
I "PAYPHONE" MAROOMN 5 FEATURING WIZ KHALIFA AEM/OCTONE INTERSCOPE
S OB DING 4 “WHERE HAVE YOU BEEN RIHANNA SRPYDIEF JAM/IELIMG
5 “SOMEBODY THATILSED TOKNOW™ GOTY E FEATURING KIMERA FAIRFAX/REPUBLIC
6 “CALL MEMAYBE" CARLY RAE JEPSEN 604/SCHOOLEDY/INTERSCOPE
7 “BLOW ME(ONELASTKISS)"  PINK RCA
TOP 10 COUNTRY B "WHISTLE" FLORIDA PERATANIC
g9 “EVERYBODY TALKS" NEON TREES HERCURY/IBIMG
PUBLISHER AIRPLAY CHART B DAVIDGUETTATIMGH W NSRS
1 SONY/ATV MUSIC PUBLISHING 23.8% 12 “LET'SGO" CALVIN HARRIS FEATURING NE-YO ULTRA
2 WARNER/CHAPPELL MUSIC N.7% 15 "SCREAM" USHER ROk
3 UNIVERSAL MUSIC PUBLISHING GROUP 9.6% 14 “SOME NIGHTS" FUN. FUELED BY RAMENRRP
. WORDS AND MUSIC COPYRIGHT ADMIMNISTRATION 775 15 “WE ARE YOUNG" FUN. FEATURING JANELLE MONAE FUELED BY RAMEN/RRP
2 BMG/CHRYSALIS = 9% 16 “GOOD TIME” OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
6 BIG LOUD BUCKS ADMINISTRATION & INFORMATION 4.2%
7 CAL IV ENTERTAINMENT 3.5%
3 TS CCRouR = 18 “ASLONG AS YOU LOVE ME JUSTIN BIEBER FEATURINGBIGSEAN  SCHOOLBOY/RAYMOND BRALN/ISLAND/IDIMG
g OLE MEDIA MANAGEMENT 1.9% 19 “ONE MORE NIGHT" MAROONS NBM/OCTONE/INTERSCOPE
10 EIG MACHINE

WRENSONG 1.8%

20  "WEARENEVER EVER GETTING BACK TOGETHER™

TAYLORSWIFT

Fanking basad on tha number of aggregaled plays sach song had amaong 1,534 LS radio statlons alectronically monitored
by Miglzern BDOS 24 haurs a day, seven days per week during the period of July 1-5ept. 30, 20712

Fercentage calculations based upan the overall top 100 detecting =ong:s from 221 LS, country radio stations eléctronically
monitored by Mislzen B80S 24 haurs a day, seven days per waek during the period of July 1=Sapt. 30, 2012, Publizher
infarmation for musical works has boen identified by the Harey Fox Sgoncy, & “publishoer” & defined as an administrator,
copyright owner and/or contralling party.
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Taking It To
Extremes

RUSSELL EMMANUEL was once a young punik

rocker who mocked the music establishment—
now he’s one of Sony/ATV’s key executives

BY ALEXPHAM

OURTEEN YEARS AGO, M|
production music chief Peter Cox
summoned a punk rocker named

Russell Emmanuel into his Lon-
don office.
Emmanuel had launched Extreme Music

just a year earlier in 1997 and was the talk of

London after he mailed out condoms to a thou-
sand music industry executives. The condom
package read, "Extreme Music: The Only Safe
Thing You'll Get From Us."

Instead of scolding Emmanuel, Cox shook
his hand and told him, "You really are the bad
bovs of production music.”

In the world of production music—with its
dodgy historv of sound-alike recordings—that
was saving something.

“It’s alwavs been our duty to shake shit up,
rip the industry a new one and create music
30 SeXY you're going to need a safe word,” Em-
manuel says. “If it's in our catalog, then it's
200% legit, high-caliber audio ammo.”

Today, however, Emmanuel finds himself

in the unlikely position of being one of the
10 most powerful executives at Sony/ATV, the
world's largest music publisher. Following its
$2.1 billion acquisition of EMI's publishing
business in June, Sony issued a list of the or-
ganization's executive hierarchy that included
the 50-year-old Ernmanuel. It also named other
Sony/ATV heavyweights like Joe Puzio, Peter
Brodsky, John Pirves, Jody Gerson, Danny
Strick, Jimmy Asci and cthers who directly
report to Sony/ATV chief Martin Bandier.
Details on how Sony will parcel out responsi-
bilities or consolidate leadership as it integrates
EMI remain unclear.
One thing is certain

Emmanuel is un-
comfortable with his lofty new corporate
status, He shifts uneasily in his seat in his
Santa Monica, Calif., office when asked
about whether the EMI integration will lead
to greater responsibilities for him.

“Yeah, well, we'll see,” he says sheepishly.

Brought up in a working-class neighbor-
hood in North London, Emmanuel is happier
to be identified by his background as the rebel
from the other side of the tracks. His father
survived a World War 11 Russian work camp in
Siberia and later joined the Israeli army before
reuniting with Emmanuel’s grandmeother in
London. Though the family had owned roof-
ing factories in Bedzin, Poland, they were left
pavertyv-stricken after the war.

Still, Emmanuel managed to get a scholar-
ship to two posh London boarding schools. He
dropped out at the age of 15, but not before
saving enough money working a paper route

to buy an electric guitar and teach himself

to play it. His first job, sorting letters in the
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BBC's mailroom, led lo a gig as a studio as-
sistant at MCA Publishing, where he wrapped

cableg, lined up mics and made tea. At night,
when everyone else went home, he taught him-
self how the equipment worked.

Emmanuel got his first break in 1977. A
studio recording engineer phoned in sick al
the last minute one morning, and Emmanuel
was the only person who could operate the
equipment. It was a remix session for Wings
Over America, produced by Paul McCartney,

From there, Emmanuel moved on to Bru-
ton Music, a library of production music now
owned by Universal Publishing. At the time,
production music had second-class status
within the world of music publishing, The
business was built around cheaply producing
libraries of sound-alikes, songs that sound like
famous tunes but without the large licensing
fees of the originals,

“They used struggling musicians to record
these songs,” Emmanuel says, “The production
values were crappyv. But because costs were so

low, the business was lucrative.”

As a member of a band called Class Ties,
Emmanuel recorded one such album for Bru-
ton before he quit his job in 1986 and toured
with his group for 10 years. All the while, he
received steady royalty checks from his sound-
alike album, money that he used to finance his
punk rock band's touring efforts.

In 1996, Emmanuel decided to hang up his
guitar and look for a “real job,” as he calls it.
He wound up at Match Music, a production
music company in London that was sold a
year later to BMG. Once again unemployed,
Emmanuel tilked to an acquaintance he'd met
while at Match Music, an angel investor named
Mark Levinson. Emmanuel pitched an idea for
a production music company that would up
the industry ante by using professional record-
ing equipment and top-notch musicians that
Emmanuel had met in his decade of touring.

Levinson and Emmanuel scratched out a
budget on the back of a cigarette box, iternizing
the things thev'd need to start their own com-

Extreme Music, a production music
company owned by Sony/ATV

TiTLE Founder/CEO and “Evil Genius"

AGE S0

BorN London

FIRST MUsIC JOB Sorting mail for the BEC
PROFESSIONAL MOTTO “It's all about the
music.”

EXTREME MUSIC COMPOSERS Quincy Jones,
Hans Zimmer, George Martin, Snoop Lion,
Rodney Jerkins, Robbie Nevil, Junkie XL,
Paul Oakenfold, Mark Mothersbaugh, Boris
Blank, Timbaland, Michael Giacchino,
JamesS. Levine, Xzibit, Vince Clarke
NUMBER OF SONGS IN THE EXTREME CATALOG
Approximately 12,000

MOVIES THAT HAVE USED EXTREME'S CATALOG
“The Twillght Saga,” “Man on a Ledge,”
“The Lone Ranger,” “Lawless,"” “Flight,"
“Brave”

TV SHOWS THAT HAVE USED EXTREME "Modern
Family,"” “CS1,” "The Mindy Project,” “New
Girl,” "30 Rock,"” “Shameless,” “Revenge,"
“Jersey Shore"

SOURCES EXTREME MUSIC, BILLBOARD REEEARCH

pany. In April 1997, Levinson wrote a check
for £100,000 and Extreme Music was born.

Mailing out condoms wasn't Emmanuel's
only hijinks in the early days. At an awards
show put on by ProMax U.K. for TV market-
ing execubives in 1999, he bought a table tront
and center of the ballroom. He hired 10 peo-
ple with dwarfism to attend, outfitting them
in Extreme Music T-shirts emblazoned with
the words “Size Isn'l Everything” on the back.
Emmanuel and his staff bought tickets for the
back of the ballroom and watched the hilarity,

“Everybody wanted to have their pictures
taken with the little people,” he recalls.

The business that Emmanue] built, how-
ever, is no laughing matter. While the com-
pany doesn't disclose its finances, Emmanue]
says Extreme Music is “very profitable.” Via-
com in August 2005 bought Extreme for $45.1
million. Three vears later, SonyfATV picked
up Extreme for an undisclosed sum. In both
acquisitions, Emmanuel remained in charge
of the business.

His formula for recruiting world-class musi-
cians and making high-quality recordings has
earned Extreme many top-tier clients in Haol-
lywood, including Paramount, Lionsgate, Walt
Disney and Fox, as well as major TV networks
and brands ke MTV, NBC, HBO, Showtime,
the BBC, American Express, Ford Motor and the
National Football League. Movies and TV shows
that have used Extreme’s music include “Katy
Perry: Part of Me,” "Brave,” "Snow White and
the Huntsman,” “CS1," “30 Rock" and “Jersey
Shore.” Artists who have contributed music to
Extreme's catalog of 12,000 titles include Hans
Zimmer, Snoop Lien, Paul Oakenfold, Timbal-
and, James S. Levine and George Martin.

Estimates of the size of the market for pro-
duction music are nearly impossible to come
by, making it difficult to calculate Extreme’s
rank in the business. “When it comes to pro-
duction value, compromise is for pussies,” Em-
manuel says. “1 pity the fool that's in competi-
tion with Extreme. We are the bar.” .
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Digital Music’s Slingshot

The Harry Fox Agency’s new man wants to make

managing digital music rights easy for artists

and service providers
BY ED CHRISTMAN

ICHAEL SIMON, the new
president/CEO of the Harry

Fox Agency, says he has a sim-

ple goal for HFA: combine his
deep love of music with his desire to build the
industry's digital infrastructure to helpyoung
people discover musicians like Hal Blaine, a
legendary session drummer
and a personal favorite.

"1 got into the music indus-
try to ensure that there was
an infrastructure in place to
ensure musicians get paid
a fair royalty when a digital
service uses their music so
that they can keep creating
music that 1 want to listen
to,” Simon says.

“Michael is the right guy
to lead HFA,"” says an exec-
utive who has worked with
him in the past. “He has the
industry knowledge, he has the digital vision,
and he is a music guy.”

Simen, who joined HEA in 2001, replaced
Gary Churgan, who left the organization on

Oct. 15. Simon previously served the agency as
senior VP of business affairs, general counsel
and chief strategist.

The plan going forward isn't “shocking or
complicated,” Simon says. He intends to con-
tinue leading the charge in building HFA's
infrastructure so it can be a major service pro-
vider to companies engaging
in digital music commerce.

For example, HFA, which is
owned by the National Music
Publishers” Assn. (NMPA), has
been concentrating on what it
now refers to as its “Slingshot”
operation—a rights manage-
ment service that helps digital
music providers manage their
licenses, That's in contrast to
its core business serving as an
intermediary licensing music
firm for about 48,000 music
publishers to record labels,
and collecting mechanical rovalties from
those licenses, a process that it has done for
close to 90 years.

While the agency began Slingshet in 2008,

it became aggressive in marketing that opera-
tion to digital music services, labels and dis-
tributors in 2010 when it saw potential clients
slipping away to RightsFlow, Music Reports
Inc. and RovaltyShare.

Subsequently, RightsFlow was more or less
eliminated as a competitor when Google ac-
quired it almost a year ago. Since Google op-
erates Play, which includes a music download
store, other digital services aren't too keen for
the search giant to have access to their busi-
ness data through RightsFlow, which has to
collect it in order to pay publishers.

In fact, RightsFlow, as part of Google, and
HFA now collaborate in getting the word out
about the NMPA's settlement with Google's
YouTube, which allows music publishers to
enjoy a share in advertising revenue generated
by ads placed against music videos.

Simon says he has charged HFA with seek-
ing ways to deliver his three goals going for-
ward: enhance the custom services offered
by Slingshoet, improve customer service and
find mare business opportunities from the
prganization's databases.

Overall, Simon predicts Slingshot will enjoy

QUARTERLY

aggressive growth because he says its market
plan is now “rocket-fueled.”

One reason HFA has to make Slingshot
work is because its traditional model of li-
censing songs for records and collecting me-
chanical royalties has been in decline as CD
sales decrease,

With reduced revenue coming from its core
business, HFA has to grow other business and
must do so efficiently. “We will try to improve
margin through the goal of reducing costs of
providing services, but still improve service,”
Simon says, adding, “Now that sounds like a
politician talking.”

But he notes that if the agency improves
its processes and increases automation of its
core business, HFA can accomplish that goal.

Would he ever consider merging HFA with
another collection society? While Simon rec-
ognizes that such a move could produce op-
erating efficiencies and would be open to
exploring any opportunities that would im-
prove the business, a merger “isn't a current
mandate,” he says. "HFA has stood alone for
almost 90 years, and could stand alone for
another 90." “oe

Imagem That!

Owned by a Dutch pension fund,
Imagem seemed an unlikely player
in U.S. music publishing. Butina
few years, it’s made animpact

BY ED CHRISTMAN

ICHARD STUMPFHAS BEEN
4 man on a mission since arriving
at Imagem with the mandate to
lead the Dutch-owned company
into the U.S. pop/rock marketplace.

Asg part of that mission, Stumpf, who

serves as president of lmagem Music USA,
has been working to ensure Imagem emerges
as a midsize U.5, music publisher. It would
fill the void ¢reated by BMG Rights Man-
agement, when it acquired Bug Music, Stage
Three Music, Cherry Lane Music Publishing
and Evergreen Copyrights, among others. Be-
sides BMG, Round Hill Music has also made
acquisitions while Spirit Music and Bicycle
Music continue to buv artist catalogs.
“With all of the acquisitions and the [BMG]
rollup, the upper-tier indie-music publishing
space is almost virtually vacant,” says Stumpf,
who joined Imagem in September 2010 after
BMG picked up his employer Cherry Lane.
"All that consolidation leaves room for other
indie music publishers to come up,”
Imagem had already made inroads to es-
tablish itself in the United States before hir-
ing Stumpf. In 2009, it acquired the Rod-

STUMPF PHOTOGRAPH BY SASHA MASLOV

gers & Hammerstein Organization, which
owns the grand rights to such musicals as
“The Sound of Music,” "Oklahoma!” and
“South Pacific.”

Founded in 2007 by Dutch pension fund
ABP and music publisher CP Masters, Im-
agem began by acquiring classical music
publisher Boosey & Hawkes, Zomba U.K.,
19 Music and other catalogs. Between those
acquisilions and the RHO deal, Imagem al-
readv had offices in New York.

But the hiring of Stumpf has allowed the
company to build its pop and rock catalog on
both sides of the Atlantic. In turn, he has put
in place an A&R staff of three: West Coast
A&R creative director John Pikus, A&R man-
ager Amanda Schupfand creative coordina-
tor Molly Seel. It has also augmented mar-
keting staff to work on the company's pop/
rock catalog including a team of six working
synch opportunities.

So far, the U.S. staff has signed deals with
Elvis Presley Enterprises and the Sammy
Cahn estate, as well as current songwriters
like John Shanks, Mick Mars and joint ven-
tures with Swizz Beatz, Ludacris, Linda Per-

RICHARD STUMPF

ry's manager Katrina Sirdofsky and Cantora,
the company that invests in indie-rock-sound-
ing bands and startup technologies. The com-
pany’s latest signing is Mark Ronson, who
has produced and/or written songs with Amy
Winehouse, Robbie Williams, Lily Allen,
Adele, Christina Aguilera, Kaiser Chiefs,
Bruno Mars and Daniel Merriweather.

The Ronson signing was done in conjunc
tion with Kim Frankiewicz, who joined the
Imagem U.K. office as managing director in
February, after 15 years with Universal Music
Publishing Group, where her most recent po-
sition was VI? of international.
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“Her being in the U.K. malkes it easy for me
to sign acts here because managers know her
and are comfortable that she will take care of
their artists' songs over there, Mark Ronson is
a good example of us working together; we tag-
tearmned that deal.” Stumpf says that since he
joined Imagem, the company's U.S. revenue
from pop rack has increased by 10 times, but
he declines to provide exact figures.

On the other hand, the company has in-
vested heavily in signing new writers, bring-
ing onboard about 20 such writers, with those
signings spanning most music genres,

Imagem also has plenty of developing art:
ists and with that level of songwriter, the
company has "set up tons of writer mixes.”
As far as marketing goes, the Imagem synch
team has delivered a Droid Super Bowl ad,
which used a Hesta Prynn song, and a
Honda Super Bowl ad, which used a Walkey!
Wakey! track. Imagem even managed to get
the French Horn Rebellion a gig scoring an
indie film, “"Love Magical.”

The Imagem pop/rock system has about
six staffers. In all, the company employs
about 70 people in the United States, Most fill
back-office administration positions, while
aboul 20 specialize in grand rights and an-
other 20 work the Boosey & Hawkes catalog,

In addition, Imagem USA helps market
songs of acts signed in the United Kingdom
and elsewhere in Europe like Genesis, Phil
Collins, the Temper Trap and Steve Robson,

Finally, Stumpf says that often nowadays
“the labels are doing less and less, while the
publishers are being asked to take on a big-
ger role. A lot of times, | feel we are being
asked to help manage the artist.” .
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CONEERENCE
& AWARDS

i ARSI AT PR WO T @

HENINTHANNUAL
Billboard Touring Conference
& Awards were held Nov. 7-8
at the Roosevelt Hotel in a
weather-flogged Manhattan
ztill recovering from Hurri-
cane Sandy and its associated
power oulages, not to mention
a nor’'easter that blew through
the area on the hirst day of the

conference. Degpite all that, the event brought
in a record 650-plus attendees and, whether it

was a hunker-down mentality in the wake of

the storms or the relief of puthing the '.~'.5:'u."r‘|[} of

2010 two years in the rearview with a healthy
2012, the overall mood was selution-tocused
and far less acrimonious than past events. Even
the sornetimes cynical Seth Hurwitz, president

of Washington, D.C., independent promoter

LM.P, feltit, telling Billboard after the awards
(where he picked up yet another top club award
tor D.C."s 9:30 Club), *1 was sitting there listen-
ing to Neil Diamond, and sometimes when you
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hear a guy like him it's just surreal that you're a
partof this business. Sometimes vou just think,
"Wow, how lucky am 1 to be a part of this?' And
this was definitely one of those times.”

That's not to say everyone sat around and

sang “Kumbaya.” The panels were sharp and

informative, the discussion }li;-:.-',h level and the

outlook caut irJ:LHEj.' optimistic. Here are five

takeaways from the conference.

1. EDM is a force in live music, but
must evolve to become a permanent
part of the mainstream.

The power of EDM (aswell as a rejuvenated hip-

-
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/ Hip-hop and ED

FOCUS ON FANS FIRST

hop scene) came up frequently, specifically on
a panel targeting those two genres, “EDM and
the Hip-Hop Revival: WTF's Going On Here
and Can It Last,” which was bullish on both
seenes’ growth.

On a venture capital-related panel the next

day, Charles Johnson, managing director of
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AND OTHER LESSONS

FROM THE BILLBOARD TOURING
CONFERENCE & AWARDS

BY RAY WADDELL

SunTrust Robinson Humphrey's sports and
entertainment specialty group, said, “Tf T put

my lending hat on, I personally don't understand
it [EDM| will be sustainable tive or seven years
tfrom now witheut significant change. You gotto
do something to make a D] in front of a bunch
of people more creative.”

On that same panel, C3 partner Charlie
Walker admitted, “That scene has certainly got
some risk in it that we don'’t see in other parts of
our business,” to which Todd Boehly, president
of Guggenheim Partners (co-owner of Billboard
parent company Prometheus Global Media),
added, “1f it's a problem for the promaoter, it's
a problem for the investor.”

2. The value of live business
properties is a moving target.

On the topic of Live Nation's unique status as
the music industry’s only publicly traded com-
party and how determining its market value
“feels unnatural” to him, keynoter Irving Azoff,
chairman/CEQ of Live Nation, said, "We have

Apollo Theater Foundation president/

CEO JONELLE PROCOPE, KENNY
CHESNEY, actress/singer LESLIE
UGGAMS, SANDRA BERNHARD and
NEIL DIAMOND (from left) at the awards
reception at the Roosevelt Hotel.

Moments after shouting loudly, “Let

me show va how It's done!,” concert
promotion legend DANNY ZELISKO,
president of Danny Zelisko Presents,
knocks back a mondo tequila shot.

AXS TV chairman MARK CUBAN talks
about how AXS can be "the ESPN of
music and pop culture.”

You can't see it here, but HOLLY
WILLIAMS sported the coolest ring
bling at the conference, where she was the
focus of the “Artist Development” session.
Her new record The Highway arrives in the

first quarter on her own Georgiana label.

very complex businesses—sponsorship business,
e-commerce business, ticketing business—soto
understand all those, especially when there’s no
public comparisons to make, 1it's very difficult. ..
The bad news is we're public. The good news is
we have a very stable sharehaolder in Liberty.”

On a panel discussing new players and strate-
gies in the live business, Guggenheim’s Boehly
confirmed that his group was one of those kick-
ing the tireg of on-the-block AEG, but added that
he needed to see some real numbers in order to
bid. “So far we have a picture book. Our bid's not
going to come back with a picture book, unless
they want us to win pictures.”

Azoff hoped a hefty price for AEG, Live
Nation's biggestrival, might "shine some light on
our value” when it comes to bridging the percep-
tion gap on Wall Street. “We're a cormpany where
the stock price has gone from the mid-$11s to the
low $93 during a time when our cash flow has
gone from $350 million to high [$400 million].”

Boehly also offered an assessment of the pro-
roter rollup of the "90s, archestrated by Rob-
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IRVING AZOFF UNFILTERED

Irving Azoff doesn’t
tweet anymore, thanks
to Live Mation lawyers
who asked the candid
chairman to keep mum

in social media. Butinan
hour-long keynote Q&A
with Billboard editorial
director Bill Werde at
Billboard's Touring Con-
ference on Nov. 7, he had
a whole Twitter feed's
worth of opinions, stories
and frank assessments of
the music industry's past,
present and future. Three
excerpls:

ONGETTING HIS START
UNDER THEWING

OF BILL GRAHAM:

“l was working at Associ-
ated Booking Corp., and
my territory was Califor-

ONHIS FRUSTRATION
WITH PANDORA'S
ROYALTY PAYMENTS
TO ARTISTS:

“I heard a number from
an investment banker
this week that they're
out selling for a $3 billion
valuation. The sum total
of Live Nation’s entire
music business—ticket-
ing, promotion, artist
management, every-
thing—the biggest music
company in the world
has a market cap that's
what? Half of what Pan-
dora's current valuation
is—and they want to pay
artists less? To me that
doesn’'t make any sense.”

ONSTUBHUB:
“We really don't believe

should go to a scalper
who just wants to mark it
up to somebody else, We
think the ticket should
first be sold to a fan that
wants to go to a show.
The two basic problems

| have with StubHub are
that, and, secondly, they
have no skin in the game.
Record companies in-
vest money, managers
invest money, promoters
certainly take risks, art-
Ists starve themselves to
death. So that—what?—
some secondary ticket-
ing company and some
scalpers who haven't
taken any risk in the pro-
cess can profit mightily
because they know how
to employ an Eastern Eu-
ropean bot who can grab

nia. Bill would call me on
the phone, and |'d booked
a bunch of stuff into the
Fillmores and Winterland,
but we hadn't met. So he
says, ‘'Well, comeuptoa
show.' So | go out to the
front of the Fillmore, and
there's Bill with his arms
folded in just a dazed
stare at somebody. | walk
up and say, ‘Bill, it's me,
Irving.’ He says, ‘Be right
with you.' He's watching,
and there's a guy cut-
ting the line. He ran over,
grabbed the guy by his
shoulders, threw him
down on the street and
proceeded to kick himin
the ribs like you'd see in
some movie, and had the
police cart him away. And
then he came back, com-
pletely nonchalant, and
said, ‘*Hey, really nice to
meet you. Let's go watch
the show."

ert Sillerman at SFX, which eventually became
the much different company that is Live Nation
today. “SFX took down a strategy that was [capi-

tal expenditure| intensive and heavy around real

estate with one type of theme, and [the rollup]
worked really well at the time, The benefit of debt
[inancing was all in place to have a really nice
run. The combination of great content and fan-
tastic real estate makes for a very self-Hulfilling
prophecy. But the dynamic around who's playing
what and where and who can actually play in big
amphitheaters is changing dramatically. And as
tastes continue to broaden and become more
and more diverse, it's clear the festival model
is kicking in nicely. The legacy SFX model isn't
that attractive to the eye.”

3. Focus on fans first.

Ata panel on the Coachella festival with its three
kev executives, Goldenveoice's Skip Paige quoted
colleague Paul Tollett as saying, “What's better
than Coachella? Two Coachellas.” But Tollett
added that the motivation to add a second, iden-
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the first sale of the ticket

some tickets?" . e

Walk-up musig
aside, Live Natioh,
Entertainment
chairman/CEQO
IRVING AZOFF
seems to enjoy his
kevnote Q&A.

tical weekend of the event this year wasn't really
motivated by doubling profits, “The problem
was we're turning all these people away,” Tollett
said. “The problem |was| there's 80,000 people
out there totally bummed that they can't go to
Coachella. We had all these different options.
Do vou go to another city? Or do we sell another
30,000 or 40,000 tickets and just jam them in
there? Ifit was two differentlineups, if someone
goes the tirst weekend but wanted to see bands
the following weekend, it's just a bummer. You
feel like vou're missing out.”

Both weekends sold out in three hours. Later
at the Billboard Touring Awards when Tollett
accepted the award for top festival, he quipped,
“Fans don't have a rider, so it's kind of easy to
deliver for them.”

4. The people in this business are
funny.

The conference and awards were marked by
one-liners worthy of Jeff Dunham, winner of top
comedy tour tor the second vear. And the humor

www.billboard.biz | 23



wasn't imited to panels or award stages. Dur-

ing prep for an investment panel, moderator

Bill Werde, Billboard's editorial director, was
overheard telling C3's Walker that a poten
tial question might concern how C3 utilized
a recent influx of capital from Raine Group.
“Lifestyle,” Walker deadpanned.

The day prior, Azoft’s stories about legend-
ary wild man Joe Walsh firing up a chain saw
and cutting an Azoff-sized hole in a hotel room
wall were highly memorable.

#TOURINGCONF
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MEIL DIAMOND gets a

congratulatory kiss from wife
KATIE in the green room at the
Billboard Touring Awards.

Top manager MARK FENWICK,

manager of top tour winner
Roger Waters, told the audience,
“I've been in the business since
1969, and I've never been so
frightened as | am in this moment,”
due to standing onstage next to
Sandra Bernhard.

SETHHURWITZ and MELANIE
CANTWELL of Washington,
D.C.'s 9:30 club with the top
club award.

Al

At the Billboard Touring Awards, Legend of
Live honoree Neil Diamond was nenplussed
when introduced as “Mr. Young” by this ad-
mittedly brain-dead writer, quipping, “Neil
Young couldn't make it here tonight, I'm
sorry,” then added he was still grateful be-
cause “it could've been Neil Sedaka.”

5. Artists make this world go "round.
On an artist panel with Mark Farner and Tre
Williams, guitarist Warren Haynes (Gov'l

a'Chachi: All |
kKnow is as valu-
able the lineup for
acoachella the
SPICY PIZZA Is
just as important!
Let's be honest!
#touringconf

adancingastro:
Overheard abill-
boardbiz: “Cor-
porations want to
enter the space.
They just don't
want to be cor-
porate about It."
Htouringconf

Mule, Allman Brothers) scotted at being la-

beled rock’s hardest-working man. “House-
wives work harder than I do. I don't consider
what | do work,” he said. "No matter how bad
vou feel or what prablems anybody in the
band may have, at showtime, people don't
want to hear that. They paid money, they
came a long way, and you have to deliver.

There's sormething that happens when you

walk onstage and you're able to give it your
best. That's something that drives all of us.”

idaaziz830: “l like
to watch what
people do wrong
in the space, too

== 50 |I'm watching
Google and You-
Tube in the music
space” - amcuban
#TouringConf

ad|freshproduce:
So to make stacks
of paper you haf
to go paperless
#Htouringcont

Team Chesney braved the elements
to make it to the Billboard Touring
Awards, where KENNY CHESNEY picked
up his eighth top package award, along
with the Road Warrior designation
honoring touring professionalism and
commitment to the art and craft of live
performance. From left: Manager CLINT
HIGHAM, president of Morris Management
Group; legendary manager DALE MORRIS;
Chesney; and Shell Rotella global brand
marketing manager CHRIS GUERRERO.

Entertainment & Sports Partnerships VP

MORGAN BUKSBAUM (left) laughs it up
with MediaCom ESP manager SHANNON
SIMPSON and KEVIN GELBARD, an agent
with Creative Artists Agency.

“Hell, | love Neil Diamond,"” says BOB
ROUX (left), co-president of North
American concerts for Live Mation,
after picking up the top promoter
award. GEORGE GONZALEZ (center),
representing Brazilian promoter Time
4 Fun, triumphantly clasps his top
independent promoter (international)
award. As the sole C3 partner there,
CHARLIE WALKER vows to keep the
Austin promoter’s fourth top independent
promoter (U.5.) trophy for himself.

At the Billboard Touring Awards, Kenny
Chesney picked up his eighth top package
award and then later the Road Warrior honor
for his touring work ethic and commitment to
the art and craft of playing live. He thanked
those that came before him. “I have a lot of
heroes that have busted down the door tor
auys like me that help me make music like
I make it and tour like | tour,” Chesney said.
“And [top draw winner| Bruce Springsteen is
one of those. It was an honor to meet some-

aGoogleLiveEvent:
“When you have a

connection with the
fans, they are much
more susceptible to
the upsall” ‘@iancri-
ancr example: of-

wglkta #touringconf

a'ty cunning: |
don't think you
can rely solely on
Facebook. The
news fead is be-
coming more and
maore irrelevant.”
- Gogi Gupta
ETouringConf
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How Fans Discover Concerts

Facebook—you saw someone post about an event
Email blasts fram an events website or app
Facebook—an artist updated their status

Email blasts from a ticket provider (e.g., Ticketmaster or StubHub)

Facebook—I visited the artist's official Facebook page
Facebook—you saw an ad for an event

Ticker provided websites

Artists—official websites

Waord-of-mouth—a friend told you about it

Radio

Email blasts from an editorial site (e.q., newspaper or magazine site)

Received an alert/notification on my mabile device
Music festival websites
Newspaper/magazine websites
Mewspaper ar magazines (print)
Blags
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After accepting the fan-voted Eventful

Fans' Choice Award from Eventful CEO
JORDAN GLAZIER (second from right),
Live Nation global touring COO GERRY
BARAD (second from left), salutes the
Little Monsters with Billboard editorial
director BILL WERDE (left) and MICHELE
BERNSTEIN, director of tour marketing
for William Morris Endeavor, which won
top agency.

Entertainment attorney JOHN BRANCA

(left), who accepted the Creative
Content Award for "Michael Jackson: The
Immortal World Tour” by Cirque du Soleil
on behalf of Jackson’'s estate, catches up
with Legend of Live NEIL DIAMOND.

one like Neil Diamond, who continues to

have focus and record music and go out and
entertain people. To be able to do that in my
life is one of the biggest honors and thrills
that I have."

The awards were hosted by Sandra “Hur-
ricane Sandy” Bernhard, whose merciless
hilarity inspired laughter, awe and fear,
“I've been in the business since 1969 and
I've never been so frightened as [ am in this
moment,” joked Roger Waters” manager Mark

aTicketForceSB:
Lots of talk about
mobile. Moving
past email ad-
dresses - will the
next data capture
be phone # and text
message advertis-
ing? #TouringConf

ajoseph_rees_ii:
Azoff-“If you are
an act and you want
your fan to get a
ticket, go paper-
less." #TouringConf

Shell ROTE LL.!

1 sk =}

Fenwick, accepting the top manager award
for his work with Waters (whose The Wall
Live won top tour). “I've met the nastiest peo-
ple in the whole world and | am frightened to
be on the stage with Sandra Bernhard.” He
then turned serious to share his sustained
awe at the success of Waters' tour. “Roger
wrote The Wall in 1980, and toured it with
Pink Flovd for 29 shows and then in Berlin in
1990, We've done 191 shows now and it's béen
unbelievably successful. It's Roger's dream,
and this [award] is for the people who actu-
ally worked on it.”

For his part, Diamond, after more than 45
vears on the road, said he has no intention to
retire—perhaps ever, "I'm still doing it, and I'll
do it until the day that T die. Although if you
bought a ticket to the show on the day that |
die, there will be no refunds. It's a souvenir,
enjoy it. | got a lot of bills to pay.”

B
"1

1

Team Coachella: G:Eldenvnik's;.ﬁ'iﬂm

PAUL TOLLETT (from left) SnciSKIBS s

PAIGE (right) aren’t sure what/BillB g3
RAY WADDELL thinks is so fuhhyaball

Coachella taking home awards f;ir'l:'ii:j’i_i 3 ‘E

s A A
D-E I—qi.m o

festival and top boxscore. I

Bandsintown CEO JULIEN
MITELBERG gets visual to underline a
point about fans and concert discovery.

"I Live Nation Entertainment chair-
man/CEQ IRVING AZOFF (left)
talks Twitter envy with Ticketmaster CEQ

NATHAN HUBBARD.

THE RISE AND FALL OF COACHELLA

The Coachella Valley Music and Arts Fes-
tival at the Empire Polo Grounds in indio,
Calif., rocked the North American festival
scene when producer Goldenvoice, a
division of AEG Live, announced it would
stage two Coachella fests on consecutive
weekends with identical lineups for 2012,
They both sold out in three hours, and the
resulting gross of $47.3 million was enough
to garner Coachella top boxscore and

top festival nods at the Billboard Touring
Awards. But the festival almost stalled out
of the gate, as the Goldenvoice team of Paul
Tollett, Bill Fold and Skip Paige related dur-
ing “Coachella: The Grass, the Palms, the
Music," a keynote session at the Billboard
Touring Conference.

Paige on the financial aftermath of the
first Coachella: “When we did the first
show in 1999, we were doing hundreds of
shows a year already. We had cash flow
We had that llusion of money coming
through the system. The thing about it was
that nobody really knew, even us, until that

last night of the first weekend of Coachella,

how bad it was. We talk about losing
money on shows all the time, Nobody re-
ally understood that, veah, we lost money,
The staff accountant knew. | remember
her just bawling her head off. Crying. Mot
knowing what's going to happen to ocur
company. But at the same time, having this
feeling that this is the greatest thing we've
everdana.”

NOVEMEBER 24, 2012 |

Tollett on his reaction: | was so in denial
that | was looking at art for the next year,
the next day. Not even realizing we just
killed everything.”

Tollett on how Coachella rose again:
“[AEG] bought our day-to-day concert
business—they didn't really buy Coachella.
It was a very risky venture at the time, so we
kept it separate. When we sold Goldenvoice
we got just enough money to pay every
band and vendor. We just paid off all those
people who let us ride for over ayear. .. and
we wanted to do it again.”

Paige on the expansion of Coachella:
“Paul said to us, ‘What's better than
Coachella? Two Coachellas.’ | didn't origi-
nally buy into the same lineup thing. Thease
guys were like, "You're not getting it." So |
said I'd roll with it. And they couldn't have
been any more right. What would've hap-
pened ifwe had adifferent lineup onthe
second weekend? But instead what we
were doing increased capacity while keep-
1rg the experience the same.”

Tollett on the possibility of Coachella
brand extensions: "We're trying the cruise,
But pretty much, no. We get calls from
South America, Europe ... people would
give us these crazy licensing fees. Seven
figures. If there wasn't the Internet, | might
let a country |'ve never heard of give me
money. But. .. there's Google alerts.” wie
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PITBULL'S "Don't Stop the Party” will appear in
ad campalans for Bud Light and Dr Pepper.

BILLEOARD NOVEMBER 24, 2012
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FLAME ON

The Pitbull brand continues to burn bright as the
global icon heads into his new release

3 t Billboard's Latin Music Conference in April,
i}
Pitbull explained the meaning behind the

title of his upcoming album, Global Warming.

“Our career, our culture is just like global warming,”
he said. “When people said [about me|, "He just made
it, he just made it.” No. I've been here. We've been here
for years. And it's the same thing with global warm-
ing. It's been an urban legend, a myth for so long, and
now it's that relevant.”

While it's a coincidence that Global Warming is ar-
riving mere weeks (Nov. 19) after Hurricane Sandy
caused devastation in the northeastern United States,
the timing does further drive home the point. For few
pop acts in recent memory have been as ubiquitous
and vet as increagingly relevant as Armando Christian
Perez, the Miami-based rapper/producer/impresario
known as Pitbull.

Beginning with 2004’s "Cule” (featuring Lil Jon),
Pitbull has placed 29 hits on the Billboard Hot 100 as
a lead or featured artist, with 14 of those coming in the
past two vears; a feat matched by only one other Latin
artist—Gloria Estefan. (Jennifer Lopez has charted 22
hits, Shakira 13.)

And Pitbull’s album sales have risen, despite the
market’s decline, While his top seller remains his 2004
debut, M.[.A.M.1L (TVT), with 644,000 copies sold, ac-
cording to Nielsen SoundScan, his second-best-selling
set is last vear's Planet Pit (Polo Grounds/]/Mr. 305/
Sony), which entered the Billboard 200 at No. 7 and
is inching toward the halfmillion mark (492,000).

Now comes Global Warming, which includes collabo-
rations with Lopez, Enrique Iglesias, Usher, Christina
Aguilera and Chris Brown, And, thanks to a high-
profile promotional schedule and a well-oiled release
strategy that has synchronized Pitbull's many partners
around the album'’s launch, the set may have the high-
est sales impact yet,

“Nothing’s really changed other than the fact that
['m here doing music in the music business and the
music business is all about deing singles, not albums,”
Pitbull says,

The multiple singles, manager Charles Chavez
says, is at the core of who Pitbull is. "That's exactly
the point we're trying to make,” Chavez says,. “He has
tour, five singles. It's really the Pitbull brand that’s
driving the release.”

The album campaign began in the spring with
“Back in Tirne,” the theme to the film “MIB3." Global
Warmings arrival will coincide with that of the *"MIB3"
DVD a week later, allowing RCA, which is co-releasing
the album with Pitbull’s Mr. 305 Records and Polo

Grounds, to pariner with Sony Pictures in market-
ing the project.

After “Back in Time,"” which reached No. 11 on the
Hot 100, Pitbull appeared on two major hits: Lopez’s
"Dance Again” and Havana Brown's “We Run the
Night," which respectively hit Nos. 17 and 26 on the
Hot 100, When Pitbull released “Get It Started” (fea-
turing Shakira) during the summer, it spent only two
weeks on the chart. Now, Team Pitbull is promoting
"Don't Stop the Party,” which entered the chart at No.
89 on Oct, 13, The track, originally an instrumental
by producer TJR titled “Funky Vodka,” was a hit in the
United Kingdom when Pitbull heard it and decided
to rework it for the album. The song will be used in
both a Bud Light campaign that launches the week of
the album’s release and a Dr Pepper campaign that'l]
start by the end of November. Both invelve TV com-
mercials that espouse feeling good and having fun,
universal Pitbull themes,

“1 thought it would be huge for the record,” Pitbull
says, explaining why he gave the same song to two
different brands. "They know the bigger the record
gets, the bigger the brand.”

Being "bigger” is essential to Pitbull and his music.
When choosing his collaborators, for example, he
doesn’t go just for the song or the relationship, but
also for the dedication. "All these people overproduce—
they deliver,” he says. “They'll come to the award shows
with vou, do interviews with vou. That’s how people
really believe the collaboration wasn't put together by
some executive. When we do the collaborations we al-
wayvs ask [about the level of commitment|. That's 75%
of the album. You can have a hit record, but there's
nothing like a smash record.”

Global Warming will have an exclusive prerelease
stream on 1Tunes in North America and Latin Amer-
ica, with each territory’s store displaying its own count-
down clock. In addition, a Vevo campaign will feature
original videos shot in 12 different countries, each one
focused on an album track. Because Global Warming
arrives prior to Black Friday, there are multiple retail
campaigns in place as well as aggressive pricing for
the standard and deluxe versions of the album,

Equally important, Chavez says, is that Pitbull's
brand partners came onboard mentioning the artist
and album in their print, TV and online advertising,
for multiplied visibility.

“He's never been an album seller per se,” Chavez
says of Pitbull. “We wanted this album to have a big
sales impact. But we couldn’t do that without letting
evervbody know it was coming.” .ou
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Sights Set

With one successful single already in the can, Outasight
preps a debut designed to follow suit

or Richard Andrew, who records as Quta-
sight, things started looking up when he
began talking to Warner Bros. Recordsin
2008. Then a relatively unknown rapper/pop act
from Yonkers, N.Y,, with a few mixtapes and 2007
EP Employee of the Year under his belt, Andrew
was signed to an indie label that, he says today,
wasn't conducive to making and releasing music,

“There was a few different labels [ was talking
to and Warner Bros. liked me so much that they
were willing to worle with this extremely stub-
born label,” Andrew says,
negotiations where I couldn’t release music jusl
to getout of it . .
taith to begin with. I really thought it was going
to be over before it started. Warner Bres. stuck
with me and it's been great.”

In 2009, Warner co-president/CEO Todd Mos-
cowitz [reed Andrew from the deal and added
him to the label’s roster. Now comes Andrew's
debut, Nights Like These, a pop album that com-
bines hip-hop, rock and soul and looks to capital-
ize on the success he had last vear with breakout
single “Tonight 1s the Night." The song, released
Sept. 23, 2011, was propelled by placement in a
prominent Pepsi campaign, as well as spots for
Pizza Hut and Honda. Andrew also performed
the song on Fox's “The X Factor,” a perfect storm
of promotion that eventually pushed the song
to No. 38 on the Billboard Hot 100, “Tonight Is
the Night" has sold 1.1 million copies, accord-
ing to Nielsen SoundScan. For Andrew, the chal-
lenge going into Nights Like These was to create
an album that felt both cohesive with “Tonight”
and showcased more aspects of his songwriting
and performance abilities.

“The one constant that's alwavs been there
has been continuing to try and push myself to

It took nine months of

. That was an amazing leap of

get better and write better songs,” he says. “For
me the album is interesting becaunse it's hke A
‘best of" from the past year. 1 didn't geta chance
to sit down and say, ‘This is going to be my debut

album.' It's been more like a constant through

time. It's been filtered and it's a good idea of

where ['m at now as a songwriter and an artist.”

For Moscowitz and the label it has also been
important to bolster the single with live shows
and consistent tourmg, Andrew, who has released
two singles leading up to the album, “Shine”
(featuring Chiddy Bang) and "Now or Never,
recently came off the road following dates with
3OH!3 and Cobra Starship.

“Outasight made a true singer/songwriter
album, but up until recently, [he] was a very
studio-focused artist and had not spent a
time on the road,” Moscowitz says. “It's
to break a developing artist if they don't have a

tough
strong touring base . . . To make up for the lack
of a big touring base, we definitely pushed him
in the A&R process to stretch and make records
that fit cohesively with the album, but that gave
us more to work with for radio.”

Andrew, whose next gsingle will be “I'll Drink
to That," a track he describes as "deeply personal”
and “definitely more me,” plans to continue to
grow his tour base and release mixtapes even as
the label pushes hig album tracks commercially,

“Outasight will always be a song-driven artist,”
Moscowitz says. “We first signed him because
he was such a tremendous writer and over time
people will be attracted to the songs. He's genre-
defying as a white lkid who sings and raps butis

also alternative and song-based. The beauty of

the Internet is that it allows for artists to find
an audience even il they don't fit in a particular
genre box." .o

OUTASIGHT'S next
single will be “I'll
Drink to That."
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Hands On
The Wheel

Diamond in l‘h-e Ruffis
FREEWAY'S first album
on Babyagrande Records.

Freeway hooks up with Babygrande to steer fourth LP

ith more than a decade in the rap
game, Freeway still has a hustler's
spirit. The Philadelphia native broke
into music as one of the flagship members of
Jay-£'s Roc-a-Fella Records, and his 2003 debut,
Philadelphia Freeway, bowed at No. 5 on the Bill-
board 200 and has sold 542,000 copies, according
to Nielsen SoundScan. After 2007 follow-up Free at
Last, and his release from Roca-Fellaand Del Jam

the following vear, Freeway took the independent
route with 2010's The Stimulus Package with pro-
ducer Jake One—a precursor to his Babygrande
Records debut, Diamond in the Ruff, due Nov. 27,

Freeway, who inked a one-album deal with
Babvgrande in July with an option to release an-
other LP through the label, says the partnership
was a no-brainer because of the artistic freedom.
“Me being a free agent, the situation at Baby-
orande was hard to refuse,” says Freeway, who'll
also release the album through his Team Early
just basically had total creative con-
trol. I got to do what I wanted to do, and it was

imprint. “|

actually a chance for me to establish my imprint.
I've been working hard to build my brand, and
they gave me that opportunity.”

Diagmond in the Ruff, which Freeway spent two
years recording, features guest appearances from
Musiq Soulchild, Marsha Ambrosius and Vivian
Green as well as production from Jake One, Bink!,
Needlz and just Blaze, who reunites with Freeway
for the first time since helming the bulk of his
debut, The LP recalls the gritty, soulful sound of
prior albums, which Freeway says was inspired
by once again feeling like a voung, hungry artist.

Babygrande tounder/CEO Chuck Wilson notes
that Freeway targets three subcommunities in
hip-hop: the streets, his peers and fans from his
Roc-a-Fella davs. In marketing the LP, Wilson
has found that Freeway's diverse fan base made
it more difficult to promote. “For someone like
Freeway that has this cross-appeal, you have to
Wilson says. *

cast a wider net,” You have to po-
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sition everything so that none of those subcat-
egories are alienated. The hope is that all the
different fans will accept that and buy into that
"agnostic’ marketing.”

To ramp up anticipation for the album, Free-
way released hig Freedom of Speech mixtape in
October as a gift to fans and made a surprise
appearance with Jay-Z at the Made in America
festival in Philadelphia in September. Build-
ing off the momentum, Babygrande has taken
a standard approach to promoting Diamond in
the Ruff, plotting radio and media appearances
as well as eight to 10 prerelease performances
in key markets including New York, Chicago
and Atlanta. The label, which placed ads for the
album on YouTube and handled street promotion,
has leaned on Freeway's interactions with fans
on Twitter (@PhillyFreezer, 114,000 followers),
Facebook (28,000 likes) and Instagram (66,000
followers), where he actively searches hashtags
related to his music and engages in discussions.

Amir Abbassy, who has been the rapper’s day-
to-day manager since early 2010, says Freeway's
engagement with online platforms has only in-
creased his relevance between albums. “This
time it's a little different because Free is a lot
more active in social media,” he says. “Folks that
might not necessarily know about him through
blogs can go on Instagram and Twitter and know
that this guy has a project coming out. [ can al-
ready see the difference between this and The
Stimulus Package.”

While Freeway took a few years between al-
bums, he's already at worle on a collaborative album
with Brother Ali, a sequel to The Stimulus Package
and is in talks with Just Blaze and Bink! to record
separate full-lengths. Still, he says he's approach-
ing music like it's his first day on the job. "I feel
like a rookie and that I'm starting over again,” he
says. “That's the mentality | have going into the
project. | want to keep giving fans good music and
keep working. | still have a lot to say.” .
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Timeless hearts: After a
near six-decade career,
country music legend
George Jones has begun
what he's terming a fare-
well tour. Dubbed the
Grand Tour and booked
by the Richard de la Font
Agency, the run kicked

off Nov, 11 at the Mansion
Theater in Branson, Mo,
and will make stops at the
Realto Square Theaterin
Jaliet, lll. (March 15) and
the Fox Theatre in Atlanta
(April 19), all leading up

to a final performance at
the Bridgestone Arenain
Nashville on Nov. 19, 2013
... Surf's up: Following a
MNovember swing through
Germany in support of The
Stars Are Indifferent to
Astronomy (Barsurk), New
York alt-rock outfit Nada
surf will close the year
with a string of stateside
dates including stops at
the Fine Line Music Cafe in
Minneapolis (Dec. 6), the
Basement in Columbus,
Ohio (Dec. 9), Paradise
Rock Club in Boston (Dec.
13) and a two-night stand
at New York's Bowery Ball-
room (Dec. 14-15)... Takk
takk: Icelandic ambient
post-rock act Sigur Ros
has added North American
dates to an upcoming tour
to promote a new EP (due
in March) that includes
stops in Perth, Australia,
at the Belvoir Ampithe-
atre (Nov. 13), Coliseum

in Porto, Portugal (Feb.
13), HMH in Amsterdam
{Feb. 21) and a three-date
run at Brixton Academy in
London (March 7-9). U.S.
stops include the Patriot
Center in Washington, D.C.
(March 24), UIC Pavilion in
Chicago (April 2), 1st Bank
in Denver (April 6) and
the Bill Graham Clvic Au-
ditorium in San Francisco
(April 17) ... Retrograde:
Crooner Angel Qlsen has
announced tour dates

in support of new album
Half Way Home (Bathetic
Records). Booked by the
Paper and lron Agency,
the tour will stop at the
Twisted Branch Tea Ba-
zaar in Charlottesville,

N.C. (Nov. 15), Forsythia
Hall in Asheville, N.C. (Nov.
17) and the Burlington

in Olsen's hometown of
Chicago (Nov. 19). .. Hive
mind: Swedish rock act the
Hives will open Plnk's 2013
MNorth American arena
tour. Dates run from Feb-
ruary to March and include
stops at the Tampa Bay
{Fla.) Times Forum (Feb.
27), KFC Yum! Center in
Louisville, Ky. (March 8)
and Montreal's Bell Center
{March 12). —Nick Willlams

After eight albums

and 35 years, hardcore
pioneers Bad Brains
enjoy making music how
and when they want

nfluential hardcore punk band Bad
Brains, which formed in Washing-
ton, D.C., in 1977 and reunited its
original lineup in 1994, have experienced
quite a few incarnations and lived on
several record labels (including Epic and

Maverick), But the foundation—innova-
tive hardcore infused with reggae and
rock—rernains. The group's most recent
(and eighth) album, Build a Nation, was
produced by late Beastie Boys member
Adam “MCA" Yauch and arrived in mid-
2007 pegged to the band's 30th anni-
versary through Megatorce Records. It
bowed at No, 100 on the Billboard 200
with 8,000 sold, according to Nielsen
SoundScan, and has sold 40,000 to date.
Five years later, the band has readied its
tollow-up, Into the Future, which will ar-
rive Nov. 19 also on Megaforce.

“When vou get to be O.G, status you
go back to the beginning where you're
like, “We're making music, so what's the
rush?'™ says bassist Darryl Jenifer from
his home near Woodstock, N.Y. "It’s not
lilke we're in the game to try to be chart-
toppers or anything like that. We just feel
like we're out here to continue our music
and our brotherhood and our quest to do
what we do.”

The band started on the album more
than a year ago, electing to work on the
songs slowly to let them evolve over time,

The group—Jenifer, vocalist H.R,, gui-
tarist Dr. Know and drummer Earl Hud-
son—produced the album and recorded
in several studios around Woodstoclk, in-
cluding Applehead, Dreamland and Sal-
dier Studio. It was a different approach
from the one- 1o two-week sprint that the
band traditionally pursues.

"When we decide to make a record it
just gets in the wind,” Jenifer says. “It's
not a contrived decision. We could all be

with KEYSHIA COLE

| by GAIL MITCHELL

On Oct. 9, Keyshia Cole re-entered
the reality scene with the debut of her
second BET series, "Keyshia & Daniel:
Family First." The premiere, which re-
volves around Cole's new roles as wife
to Cleveland Cavaliers guard Daniel
Gibson and mom to son Daniel Jr., at-
tracted 2.9 million viewers, accord-
ing to Nielsen, Now, the R&B singer/
songwriter is aiming to scale similar
heights with the Nov. 19 arrival of her
fifth Geffen album, Woman to Woman.
Helmed by producers like Rodney Jer-
kins, T-Minus, Darhyl “DJ” Camper Jr.
and Carlos McKinney, Cole’s back-to-
her-roots set has already spun off the
No. 7 R&B/hip-hop hit “Enough of No
Love" (featuring Lil Wayne), and sec-
ond single “Trust and Believe” is start-
ing its chart climb. After three platinum
albums—2005's The Way It Is, 2007's
Just Like You and 2008's A Different
Me—Cole's 2010 set Calling All Hearts
sold 349,000 coples, according to
Nielsen SoundScan. Cole says of her life
and career, “I'm always about trying to
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show it's never where you come from,
it's where you're going."”

1 What inspired the theme and
title of yvour new album?
I went into the creative process with
my fans in mind. | wanted to give thern
something they can rely on: emotion. |
worked with a couple of writers, Elijah
Blake and Jessyca Wilson, on such tracks
as “Trust and Believe,” “Zero" and “Sig-
nature.” | wanted to reflect on what I've
been through previously. The title comes
from the album being like a conversation
from one wornan to another, being able
to say I've experienced these things be-
fore so I can relate and understand. This
whole journey has definitely been a pro-
cess, starting from when | first got signed
at 21 to me being a grown worman at 31.

2 How have motherhood and
marriage affected your creative
process?

My hushand was there during the entire
process of recording this album, and he
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doing other things and then suddenly it's
like, You know, we should make another
record.’ Once we establish that we know
we want to present what we're known for
doing, but at the same rate we want to be
inventive with our stvle. After all these
years it's no real mystery.”

From the business angle there's no
real mystery either. Although Megaforce
has worked to promote the disc, Anthony
Courtney, the band’s manager since

was sosupportive despite ny singing songs
like “Missing Me" in which 1 talk about

sorneone nussing menow that my love1sn't
around anyrnaore. His being there, as well
our son, his mom and my morm: That sup

port means everything in the world to me.

3 Why didn't Calling All Hearts sell
as well as your previous albums?
When | was recording Calling, | had had
my son and was also going through so
much with my family . .. And I'd lost
[former Geffen chief] Ron Fair as well.
[ just don't think it was a good time for
me te record an album because a lot of
things were going on, unfortunately, But
we made it through.

4 Inthe “Trust and Believe" video,
yvou tap more into your acting muse.
Is this a hint of what’s to come?

I've been working on a movie script for

1982, says a market-
BAD BRAINS'
Into the Future
arrives Nov. 19
on Megaforce.

ing plan simply never
happens on the band
side. "Basically, from
my point of view as
manager, the band tells me that they've
oot some ideas and they want to get in the
studio,” Courtney says. “Then [ look for a
label ot start speaking with the label that
we have the previous album out with and
just see if [ can arrange for it to happen.
There's no such thing as coming up with
a marketing plan. It would make my life
easier if there was.”

However, there is an aim to introduce
the band’s music to new fans, which is
often achieved with touring. Bad Brains
no longer go on full tours, but rather
embark on what Courtney refers to as
“blocks” of dates: four or five shows dur-
ing a weekend with several weelks off in
between. The group also becomes more
active in the springtime when the focusg
shifts to European festivals. As of now,
only a few West Coast dates have been an-
nouriced in support of Into the Future, but
Courtney says he expects the act to play
out “guite a bit" in the coming months.

“The band’s had a following since the
beginning,” he says. “Since the time |
came across them they were filling
rooms. But it's kind of an insular world.
I think always what we want is people
who haven’t heard it before to hearit. .
When an album comes it really creates its
own creative process. So now the band is
in motion. The more people in the world
who get involved in it the maore excited
and active thev become,” =

about two years now with Kate Lanier
["What's Love Got to Do With It,” "Set
It Off"]. Offers have come in. One in
particular I'm kind of mad I didn't take,
and that was “Sparkle.” But 've been
pressuring my people to stick with [the
movie script], to be the first look of my
acting career. | want to focus on thatand
make sure we do it correctly. 1t's about
my lite betore people knew me as the
singer Keyshia Cole.

5 Any tour plans on the horizon?
Yes, we're working on a Woman to Woman
tour, I'd like for it to feature a few women
who have amazing voices and canconnect
really well with their audience. We haven't
figured out who just vet, but we've been
in talks with some people. My wish list
includes singers 1 love lile Melanie Figna,
Brandy and Elle Varner.

6 Coming soon, however, Is your
new shoe line with Steve Madden.

[ love shoes. I'minfatuated with them, ac
tually. [ was shooting the fourth episode
of “Family First" and talking about things
I'd likke to do m terms of expanding my
brand. And one of those things was sit-
ting down with Steve Madden todesign a
peek-a-boo toe shoe, We hope to premiere
the line within the next couple of manths,
My management has also spoken to me
about writing a book. That’s going to be
one hell of an interesting book. .o

SHIA COLE: DEREX BLAMKS
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KEVIN MATLIR

ALBUM

DOMENICO

Cine Priveée

Producer: Domenico

Plug Research

Release Date: NMov &
Brazilian-Italian singer/
percussionist Domenico
keeps to the path he has cre-
ated with partners Moreno
Veloso (who co-produced 10
of new album Cine Privé’s 13
tracks) and Kassin on recent
releases. Yetasaleader with-
out a "plus two" tag after his
name, Domenico’s stylistic
oVEerview remains expan-
sive while the music moves
inward, closer to the heart.
It's samba for a living room
rather than street parade,
bossa nova and tropicalia
a5 onNe-on-one conversa-
tions. An instrument listed
on the sultry “Pinguinhos” is
"giggling penguins,” an apt
description of Domenico's
melodic comportment; his
relaxed vocals suggestaman
whose smile rarely fades. In-
strumentation is sparse yet
charismatically off-center,
The gentle sway of "5 Senti-
dos,” for example, is never in
doubt, vetthedarting Fender
Rhodes piano and electric
guitars provide just enough
variety to prevent the tune
from eveolving into a medita-
tion. "Su Di Te" balances the
feeling of a coastal bus ride
with the occasional traffic
jam. The final three songs
an Cine Prive, recoraed after
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GRAHAM
PARKER & THE
RUMOUR

Three Chords Good
Producers: Dave

Cook, Graham Parker
Primary Wave Records
Release Date: Nov 20
Graham Parker & the
Rumour helped make
rock history in the sec-

ond half of the '70s, bridging the gap between the singer/
songwriter era and the arrival of new wave, inspiring the likes
of Elvis Costello and Joe Jackson. Parker and the band parted
ways after 1980°s The Up Escalator, but 32 years later the
longtime solo artist is back with his bandmates for reunion
album Three Chords Good. Old fans will get a grin straight
out of the gate with opener “Snake Qil Capital of the World,"
which bears the kind of serpentine reggae groove that was one
of the band’s secret weapons. But in place of the edgy, tightly

the first 10 tracks in a differ-
ent studio in Rio de Janeiro,
feature more acousticinstru-
mentation, providing a hyp-
nofic coga.—PG

GRAVEYARD

Lights Out

Producer: Don Alsterberg
Nuciear Biast Records
Release Date: Nowv &
Graveyard's buzz started
last year with the heavy
rock band's second album,

. ONE DIRECTION
Take Me Home
Producers: various
Columbia/Syco Music
| Release Date: Nov. 13
_ . S Following the sudden success of One

Direction's 20M debut, Up Alf Night, Syco chief Simon Cowell
did just what he had to do: up the ante for 1D's sophomore
album. Cowell challenged some of pop's hottest songwrit-

ers to flex thelr muscles—a cast of past collaborators and
a few fresh faces answered the call. Case in point: Lead
single “Live While We're Young" sounds a good deal like
1D’s first hit, “What Makes You Beautiful” (both helmed by
Swedish composer Carl Falk), but with just enough extra
moxie to have already one-upped its predecessor’s peak
on the Billboard Hot 100. Producer Shellback hops on for
the energetic, begging-to-be-a-single “Kiss You," and folk
songwriter Fiona Bevan adds “Little Things,” an acoustic bal-
lad that should get plenty of spins at junior high dances. It's
analbum that tips its hat to a spectrum of teen-pop-friendly
styles, but places most of its bets on glossy, three-minute

chunks of power pop.—C "~

Hisingen Blues, and has
built into a roar for third set
Lights Out. The Swedish
quartet offers a rare com-
bination of grunge-y grit
and tight precision, mixed
with bluesy soul and heavy
metal heart. Traces of early
Soundgarden, particularly
In frontman Joakim Nils-
son's more emotive vocals,
and stoner-rock outfits like
Kyuss and Monster Magnet
are clear touchstones, while
the ferocity of “Galiath” re-
callsthe MC5, And the angst
that drives songs like "End-
less Night” and the expan-
sive claser "20,/20 (Tunnel
Vision)" channels the Mis-
sissippi Delta and Chicago's
South Side through a chilly
Scandinavian landscape.
But it's not all dour; "Hard
Times Lovin' is a non-con-
flicting love scng (although
“I've tasted fruit of many
kinds/Once | got a piece of
you there was no need for
nothing else” leans a bit in
Spinal Tap's direction). But
Graveyard is at its flame-
throwing best on political
screeds like "An Industry
of Murder.” "The Suits, the
Laws & the Uniforms” and
"Goliath"—passionate rants
that the band keeps gen-
eral encugh toconnecton a
global level.—GG

wolind sounds of the group’s last couple of releases, Parker
and the Rumour adopt a more amiable roots-rocking approach
befitting their status as elder statesmen of U.K. pub rock. 5till,
a chronically caustic songsmith like Parker doesn't mellow
with age, and from the global-war commentary of “Arlington’s
Busy" to the sociocultural barbs of "Last Bookstore in Town,"

his lyrical venom remains as vital as his still-solid connection
with the band that brings his biting broadsides to life as no

other group can.—J4

THIRD DAY

Miracle

Producer: Srendan O'Brien
Essential Records/Provident
Label Group

Release Date: Nowv &

Third Day's willingness to
step outside of its comfort
zone and deliver something
unique has kept the band’s
fans intrigued for nearly two

decades. Enlisting acclaimed
producer Brendan O'Briento
steer its 12th studio album,
Miracle, Third Day has crafted
one of the most engaging re-
leases of its Grammy Award-
winning career. "Hit Mea Like
a Bomb" explodes with ag-
gressive guitars and a tour
de force vocal performance
from frontman Mac Powell,
while "Kicking and Scream-

AARON LEWIS

. The Road

Producer: James Stroud

Blaster Records

' Release Date: Nov 13

Staind frontman Aaron Lewis' ease

into country music has been impressive to witness. He has
a genuine understanding of the genre’s traditions and con-
ventions—to a fault, unfortunately. Last year's Town Line
EP scored points for authenticity, but Lewis’ first country
full-length, The Road, feels like he's making all the right
moves out of a classic country playbook. Laments about
life on the road? Check songs like “75," “Forever,” “State
Lines" and “Anywhere but Here." A guy in jail? See the
Johnny Cash-referencing “Lessons Learned.” A patriotic
paean? Here's "Red, White and Blue," which also plays
the family card that's echoed in a cover of Rhett Akins'

"Granddaddy's Gun." And a buoyant, surefire hit? Lewis
nails that, too, with the spirited "Endless Summer." With
help from Nashville first-call session players like pedal steel
king Paul Franklin, Lewis certainly sounds like he belongs.
But much here would sound just as valid coming from any
of Lewis' country colleagues. He's best when bringing the
idiosyncratic, individualistic sensibility of his rock values,
which can be heard a bit in closer "Party in Hell."—G &
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ing" is catchy with a singalong
chorus that's buoyed by deli-
cious backing vocals. Pow-
ell’'s warm, textured voice
breathes new life into Cat
Stevens' "Morning Has Bro-
ken," and "Your Love Is Like a
River"” is an uplifting anthem.
Though it explores new sonic
territory, the band’s lyrical
foundation remains consis-
tent, delivering thought-pro-
vaking, life-affirming mes-
sages, as best evidenced by
lead single | Need a Miracle.”
There'safineline betweenre-
maining true to fans expec-
tations and foraing ahead
with a few creative chances—
Miracle skillfully achievesthat
balance.—DEP

LANA DEL REY

Born to Die=The Paradise
Edition

Producers: Rick Rubin, Rick
Nowels

Interscope/Polydor

Release Date: Now 73
There's something sinister
about the carefully con-
structed character that is
Lana Del Rey. Like a David
Lynch Delilah oran“American
Horror Story” flashback, her
vintage '60s charm just might
kill you. On this woozy re-
release of her 2012 debut Bomn
to Die (with eight new songs),
Del Rey goes even further
in claiming her pop culture
lineage, "Elvis is my daddy/
Marilyn's my mother/Jesus is
my bestest friend,” she sings
on “"Body Electric.” It's nar-
cissistic, self-possessed and
vaguely sacrilegicus; this
bbad girl feels more predatory
than self-destructive. There's
plenty to the Del Rey experi-
encewhentakenat face value:
her heroin-chic alte coo; the
candy-flipping dreamscape
of the production. But when
considering that allthe macho
men she pursues could actu-
ally be in danger, that a line
like "My pussy tastes like
Pepsi-Cala" (on "Cola™) just
might be an act of resistance
in an averly branded world,
Del Rey takes on a different
shape. "Cola,” however, is
preceded by a cover of "Blue
Velvet,” recorded for her
recent H&M ad campaign:
The lady is not without her
contradictions.—KM
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Cherrytree/interscope

WILLY MOON

Yeah Yeah (2:43)

Producer: Willy Moon

Writer: W Moon

Publisher: EMI Music Publishing
Luviuvluv/Universal Island/

Only 23, New Zealand-born Willy Moon sounds like an
artist your parents might recommend. His sound puts him
appropriately alongside soul-spirited UK. exports like
Jessie Ware and Duffy. His second single off an upcom-
ing EP, “Yeah Yeah" is throwback In spirit and sound:
Moon sings, “And everybody goes/To the sound of the
radio/To the sound of beat,” as one imagines aroups of
ponytailed sock-hoppers clapping along with a jukebox.
“Yeah Yeah" is a welcome right turn following Moon's first
single, “Rallroad Track," which was full of claps, stomps
and whistles, and plays out like “Jesus Walks" without
the Jesus. When Moon goes on tour with Jack White this
month, “Yeah Yeah" will have encugh pop moo to get even
the most indifferent concert-goers clapping.—L 1

BLONDFIRE

Where the Kids Are (3:47)
Producers: Sruce Driscoll,
Erica Driscolf

Writers: £ Driscoll,

B. Driscoll

Publishers: Blondfire Music
fBML), Primary Wave

Warnier 8ros.

The Disney-on-LSD music
video for Blondfire's "Where
the Kids Are" focuses on a
blood feud between a wild
orphan boy and a sinister
cowboy panda. The song,
meanwhile, strikes a similar
balance between childlike
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MR. MFN EXQUIRE
FEATURING
GUCCI MANE
Telephuck (3:48)
Producer: £/-F

Writers: A. Allison,

J Meline, R. Davis
Publishers: Anthony

Publishing
Republic Records

euphoria and vibrant sur-
realism, with Erica Driscoll's
breathy robot-coo washing
over power-chord fuzz, drum
blasts and a three-note synth
hook a toddler could grasp.
Four years have passed since
Blondfire's debut, My Some-
¢ay, and the band’s careertra-
jectory certainly hasn't been
a skyrocket to stardom—the
Driscolls (Erica and multi-
instrurmentalist brother Bruce)
have bouncedaroundinsemi-
abscure soundtrack purga-

Allison (BML), Definite Jux Music (SESAC), Radric Davis

Mr. MFN Exquire is that rare breed of unrestrained MC who
inks a major-label deal and, rather than temper his creative
chops, kicks his erratic antics into even higher gear. On
"Telephuck,” a single off his Universal debut, the Power &
Passion EP, the longtime stud of New York's underground
rap scene acts like a menacing maestro over a mechanically

tory, while a breakout hit has
remained elusive, Originally
released in 2011, "Where the
Kids Are” hasslowly but surely
earned its footing on alt-rock
airwaves, and the timing feels
perfect, Fans of M83's synth-
pop anthem “Midnight City"
should find Blondfire'scharms
irresistible.

CSS

I've Seen You Drunk Gurl
(4:01)

Producer: Dave Sitek
Writers: L. Matsushita,

C. Parra, A. Rezende, L. 535
Publisher: EMG

Federal Prism

In 2007, the members of 530
Paulo's Cansel de Ser Sexy
(aka C55) earned them-
selves a Billboara Hot 100
entry: With the electronic jJam
"Music |s My Hot, Hot Sex”
featured in aniPod TV ad, the
single became the highest-
charting track from a Brazil-
lanact. Foritslatest single, the
co-ad guintet teamed with
TV on the Radio mastermind
Dave Sitek, fresh off produc-
tion duties with like-minded
hipster group lcky Blossoms.
*“I've Seen You Drunk Gurl,”
the first sampling from an EP
due later this year, finds CSS
comfortably inits safety zone

magnificent beat courtesy of fellow Brooklynite El-P. Exqguire

expertly displays his vocal versatility here, swapping the first
verse's one-word rhyme scheme for the second's fearsome
fluidity. Turning over the reins at the end to Southern rap’s
latest comeback kid, Gucci Mane, is a seamless decision, but
“Telephuck” is undoubtedly Exquire’s show. “Staring at my life
through a kaleidoscope/10 different me's, | don't know how
to cope," Exquire raps, slightly overwhelmed yet knowing
full well his off-kilter persona is a permanent resident.— 0~

LOVE AND THEFT
Runnin' Qut of Air (3:20)
Producer: Josh Leo
Writers: M. Jenkins,

5 McAnally, J. Osborne
Publisher: ASCAP

RCA Nashwville

MNashville duo Love and
Theft takes a cue from the
Maroon 5 playbook of easily
digestible radio rock on Its
latest single, “Runnin' Out
of Air,” the follow-up to the
pair's No. 1 “Angel Eyes.” A
bit of country swagger car-
ries the otherwise straight-
forward tune, which traces
feelings about lusting after,

then fleeing from, the one you love (“Girl | wanna run right to yva/Then | wanna run away,"
the chorus repeats). Love and Theft's Eric Gunderson and Stephen Barker Liles, along with
producer Josh Leo (Alabama, Nitty Gritty Dirt Band), inject enough personality into the mate-
rial to keep “Runnin' Out of Air" from sounding stale. The formula is just the ticket the RCA
Mashville group needs to get it back on the charts, following its breakout hit.—./*f

and spouting schoolyard
chants over a glitchy, mini-
mal beat. There's replay value
here, as this distant cousin of
Black Kids' "I'm Not Gonna
Teach Your Boyfriend How
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to Dance With You" comes
intoits own on the final refrain
once the layered synthesiz-
ers finally kick in. "Drunk”™ is
more proof that despite their
maoniker (which translates
from Portuguese as "tired
of being sexy™), the guy and
gals of C55 are still bent enal-
luring listeners.—CF

| POP

GIRLS ALOUD
Something New (3:24)
Producer: Srian Higgins
Writers: various

Publishers: various

Polyaor UK,

A new single by Girls Aloud,
the U.K. female pop group
that has more or less been
on hiatus since 2009, doesn't
need to be deep or clever or
evenexciting—itsimply needs
to exist. "Something New"

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen, Fhil
Gatlo, Gary Graff, Dan Hyman,
Jason Lipshutz, Kerri Mason, Jill
Menze, Chris Payne, Deborah
Evans Price, Ryvan Reed, Lindsey
Weber

Is as brashly euphoric as a
comehback single should be
from the overseas sensation,
complete with bouncing syn-
thesizers, cheeky girl-power
lyrics and those five gloricus
voices back together in uni-
son, *| don't want to talk/l
just wantto dance/Baby, letit
drop/Catch meifyoucan,"the
Girls sing on the chorus, be-
fore the whole affair becomes
dizzyingly intense in the final
minute. The individual per-
formances hardly matter as
much as the attitude emanat-
ing from “Something New":
Girls Aloud is ferociously styl-
ish and as in charge as ever.
The lead single fram Ten,
the group's forthcoming
greatest-hits album, "Some-
thing New" isno “Biclogy” but
simply succeeds by living up
toitsname.—.J!

CLEGEND & CREDITS

All albums commercially available
in the United States are eligible,
Send album review coples to
Mitchell Peters. at Billboard, 5700
Wilshire Blvd, Suite 500, Los
Angeles, TA 30036 and singles
review copies to Jason Lipshutz
at Blllboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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PHILLIPS: NICK WALKER

BCEIE @ &Y GARY TRUST

A ‘Home’
AtNo.1

Phillip Phillips overcomes rock radio’s
skittishness about championing an
‘American ldol’ artist

(11 ome"” wasn'toriginally
where rock radio PDs’
hearts were. Phillip

Phillips takes his introduc-
tory single “Home" to No. 1 on
Billboard's Nielsen BDS-based
Triple A chart this week, but
the road to the top contained
potential potholesin the form of
programmer biasagainst Fox's
“American Idol,” known best for
discovering pop stars.

When triple A prides itsell
on championing artists be-
fore they break into the main-
stream, as evidenced by its
track record with such acts as
Adele and Mumford & Sons,
how can it maintain rock cred
by spinning a track by a singer
that millions of people have
seen and heard weekly; one in-
troduced, no less, by the practi-

FUTURE'S Piuto 3D will
arrive Nov, 27.

cal spokesman for pop culture,
Ryan Seacrest?

“Oh, T was totally nervous
about adding Phillip Phillips,”
KGSR Austin assistant PDfmusic
director/midday talent Kristen
Kurtis admits, “I was worried
about the stigma that comes
with ‘American Idel," After we
got requests, we decided to add
|“Home"|—but instructed our
jocks to not mention ‘Idol.’

“To my surprise, we haven't
received one negative mes-
sage,” Kurtis continues., "A
woman even called me to say
that she was grateful to hear it
on KGSR because it fits so well
with our sound.”

WTTS Indianapolis PD Brad
Holtz echoes that the folk-lean-
ing sound of “Home" outweighs
any trepidation about the sta-

PHILLIP PHILLIPS'
“Home' has sold 2.3
million downloads.

tion losing its identity as a taste-
maker, “Similar to hits by the Lu-
mineers and Mumford & Sons,
this song has the sonic elements
that are working right now, so
it’s a natural fit for us,” he says.

Following Phillips' “Idol”
coronation in May, “Home"
received another boost from
TV, but not one that carried the
possible rock taboo of a reality
show: The song accompanied

NBC's coverage of the U.S.
women's gyrmnastics team al
the Summer Olympies in Au-
gust. As the squad won mul-
tiple gold medals, drawing na-
tional admiration, Phillips kept
winning over PDs. “The world
became immediately familiar
with ‘Home,”” KTCZ Minne-
apolis PD Lauren MacLeash
says of the synch. “Playing it
became a no-brainer.”

Following its Olvmpics usage,
"Home" blasted 47-1 on the
Hot Digital Songs chart with a
472% increase to 228,000 down-
loads sold, according to Nielsen
SoundScan, To date, it's sold 2.3
million. Based on the song’s
steady rise (it also bullets at No.
2 on Adult Top 40), Interscope
triple A promotion and market-
ing director James Evans is op-
timistic about Phillips’ debut

BN ey sTeVeN J. HOROWITZ

album, The World From the Side
of the Moon (Nov. 19),

“While there was edginess
from some triple A PDs, ul-
timately the audience either
didn't know or seem to care,” he
says, “They just loved the song.
| think that when programmers
hear the album and see him play
they'll feel even more aligned
with him as an artist than they

already do.”

Back To The Future

Atlanta rapper finds new life in old sounds

Future is one of the few artists
to get another shot at making
a first impression. The Atlanta
native spent the past two
years releasing a handful of
mixtapes ahead of his debut
album, Pluto (Epic/Al1/Free
Bandz), that arrived in April.
The LP rode the buildup from
buzzy street singles “Magic”
and “Tony Montana,” bowing
at No. 8 on the Billboard 200
with 41,000 copies sold, ac-
cording to Nielsen SoundScan.

But since Pluto’s release,
Future's star has shone
brighter. His single “Turn On
the Lights,” the first from the
LP that wasn't previously in-
cluded on a mixtape, peaked
at No. 2 on Billboard’s Hot
R&B/Hip-Hop Songs chart,
while his latest cut “Neva End”
is No. 34 on the Hot R&B/Hip-
Hop Airplay tally. Now, the
26-year-old is repackaging his
debut as Pluto 3D (Nov. 27)
with three new songs and two
remixes, giving him a second

chance at debut success.

“| look at Pluto as Jay-2's
Reasonable Doubt. Just time-
less music. I'm an entertainer
and more of a lifestyle with a
movement. So movements
take a little longer to catch on,”
Future says. For Pluto 3D, Epic
chairman/CEO Antonio “L.A."
Reid personally resequenced
the album, expressing interest
in nurturing his creativity. “L.A.
wanted to be more involved.
He felt like he wanted to be a
part of it and know what my
ideas are. It’s more of a team
effort, and he did a great job."

From Epic’'s perspective,
timing the rerelease to the
year-end retall blitz was incen-
tive to back the project. “This
is a great time going into the
holidays with Thanksgiving and
Christmas,"” Epic executive VP
of urban music Benny Pough
says. “All the fans are going to
be experiencing time with the
family, getting gift cards and
ciscovering Future.”

NOVEMBER 24, 2012 |

The release of Pluto 3D also
echoes a mixtape model of
saturating the market with new
product, which Future's man-
ager Orlando McGhee saysisa
strong component in keeping
his momentum sustained. “One
thing we don’t want to do is get
off of people’s radar,” McGhee
says. “The attention is paying
off. But right now, the focus is
keeping product inthe market-
place, whether it'sa mixtape or
a commercial album.”

Following Plute 3D's release,
Future will put out a double-
disc mixtape, Super Future/
Fire Marshall Future, and follow
that with his sophomore LP,
Future Hendrix, in the spring.
He will also perform on “Jimmy
Kimmel Live!" on the day of
Pluto 3D's release.

“People are still catching on
and some are still sleeping on
it,” Future says. "Every day is
a new day for me, and that just
goes to show that | make time-
less music.” =
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BEAT

=>>The "Glee" "Grease" tribute
album, Glee: The Music Presents
Glease, storms the Soundtracks
chart at No. 1, marking the
troupe's record-extending 15th
Mo. 1. Only four other franchises
have produced multiple leaders
on the list Miley Cyrus/“Hannah
Montana™ {nine), Big Time Rush,
Cartoon Network animated band
Dethklok and Jonas Brothers
{two each).

>>Me-Yo's R.E.D. (Mo, 4) joins
Taylor Swift's Red (No. 1) in the
Billboard 200 top five. While
they aren't technically identical,
two completely like titles have
previously shared space in the
top five. The Notorious B.L.G.
{Mo. 1) and Gary Allan (Mo. 5)
each entered the region with sets
titled Greatest Hits the week of
March 24, 2007,

Head Chart Beatl
every week at
billboard.com/chartbeat.

MES MINCHIN
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Taylor Swift's Red reigns supreme fora
third weekat No. 1 on the Billbeard 200,
selling 196,000 copies, according to
Nielsen SoundScan (down 43%). Swifl
beats the No. 2 title—the debuting Now

44 collection—Dby nearly 100,000 units.
Thelatter arrives with 99,000, marking
the 43rd straight title in the regular Now
series to debutin the top 10, (The first
Now set debuted outside the top 10, but
eventually climbed into the region.)

The Now series’ earlier release, Now
43, debutedat No. 1 on the Aug. 25 chart
with 111,000 sold.

Red 1s Swift's first album to spend
its first three weeks at No. 1. Her 2010
set, Speak Now, earned two frames
atop the ligt from the start and then
dropped out of the No. 1 slot for five
weeks. It eventually returned for four
more weeks at No. 1.

Before that, Swift's one other No. 1,
2008's Fearless, debuted at the top, then
slipped to No. 4 in its second frame. T
returned to rule foranother 10 noncon-
secutive weeks at No. 1.

Total U.S. sales for Red stand at 1.8
million copies,

AEROSMITH AIMS HIGH: Aero-
smith returns with its first album
of all-original material since 2001,
as Music From Another Dimension
shoots in at No. 5 with 63,000 copies.
The veteran band’s last studio set of
new music, Just Push Play, debuted
and peaked at No. 2 with 240,000 sold
on March 24, 2001. Between Just Push

Play and Music From Another Dimen-
sion, it issued one studio project, the

(maostly covers) blues eftort Honkin’

on Bobo, which debuted and peaked at
No. 51n 2004,

Music From Another Dimension
had been pushed back to its Nov. 6 re-
lease after being previously slated for
an Aug, 28 bow. The set's initial sin-
gle, “Legendary Child.” arrived in May
and missed the Billboard Hot 100, but
reached No. 27 on Rock Songs. It was
followed by a pairof tracks inearly Sep-
tember, each targeting a specific radio
format: the rollicking "Lover Alot”
for rock and the power ballad “What
Could Have Been Love" for adult sta-
tions. They reached No, 47 on Hot
Rock Songsand No. 22 on Adult Top
40, respectively.

Despite the band taking a break from
recording new material all these years,
it has been surprisingly active on the
Billboard 200.

i ~
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Billbearel

Since Just Push Play, Aerosmith has
debuted on the chart with seven new

compilations andfor live albums. (I

yvou're in the market foracompilationon
the band, there's simply
no shortage of selection.)

The biggest of the
bunch was 2002’s O,
Yeah! Ultimate Aeros-
mith Hits, which debuted
and peaked at No. 4 with
137,000 copies. That set—
its first career-spanning
collection covering both
its Columbia and Getfen
vears—was bolstered by two new tracks,
including the minor hit “Girls of Sum-
mer” (No. 8 on Heritage Rock).

Nearly half of the act’s 29 charting
albums—14—have been hits sets or
live etforts.

THEBIGGESTBONDINYEARS: The
soundtrack to “Skyfall” debuts at No.
100 on the Billboard 200—the highes!
charterin the James Bond Alm fran-
chise since 1985. The Sony Master-
works album arrives with 5,000 cop-
ies sold, marking the loftiest rank fora
Bond album since A View toa Kill shot
to No. 38 on July 27, 1985,

Notably, Skyfall is only the second
Bond soundirack in the franchise’s
50-vear history to not include its cor-
responding title theme. (The other:
20006's Casino Royale.) Adele's rendi
tion of “Skyfall™ is commercially avail-

IVIE‘ I.I(et \A’ﬂt(:h A Weekly National Music Sales Report

Weekly Unit Sales
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Aerosmith Returns; Bond Bows(Sans Adele)

rises 56-33 on the Billboard Hot 100
(see page 38).

A representative for Sony Master-
works says that Adele’s UK. label, XL
Recordings, wouldn't
arant Sony the rights teo
include it on the album.
(XL wasn’'t able to be
reached tor comment at
press time.)

Skyfall is the first
Bond film soundtrack
to chart during Daniel
Craig’s tenure as the
title character. Previ-
ous to this week, the last Bond set to
reach the tallywas 2002's Die Another
Day (No. 156).

Skyfall arrives after the film's
blockbuster bow in U.S, and Cana-
dian theaters, racking up the largest
opening weekend in the series’ his-
torv—3%88.4 million in the three-day
span between Nov. 9 and 11, accord-
ing to Box Office Mojo.

1D 4 NO. 1: Taylor Swift's Red will re-
linquish control of the Billboard 200's
No. 1 slot next week, as a certain fresh
faced boy band is on track tolaunch atep
the tally with a monster sales figure.
Industry sources forecast that One
Direction’s second album, Take Me
Home (Sycof/Columbia), could sell
mare than 500,000 copies and easily
open at No. 1. The set might move as
many as 575,000 if all things go espe-

able as a stand-alone digital singleand  ciallywell through the week, .o
Far wesk ending WNoe 11, 2002 Figures am rounded |-il:|'1{_"l‘l
Year-To-Date e TS et ane Py T At G mniiSea
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As il equals the year's longest Billboard Hol 100 reign (see page 30,
“One More Night™ becomes Maroon 5' longesi-leading Mainstream
Top 40 No. 1. With a seventh week alop the latter list, the song passes
the six-week command of the group's “Moves Like Jagger,” featuring
Christina Aguilera, last year.

Meanwhile, Bruno Mars exlends his perfect slreak of reaching the
Mainstream Top 40 top 10 to nine, a3 “Locked Out of Heaven" ascends
13-10. Mars biests Lady Gaga (eight, 2008-11) for the second-longest
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Atlas Genius completes the second-
longest climb to the top 10 in the
Alternative chart’s 24-year history,
s “Trojams" rises 11-9 n its 26th
week. Rise Against’s “The Good Left
Undone” st the longevity mark (30
weeks) in 2007-08. “Trojans™ concurrently enters Triple A at No. 24.
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open at Nos. 8,9, 10and 13.

E-40: A FEW AT A TIME

The pairing of Bay Area rap veterans E-40 and Too $hort
produces three top 20 debuts on Top R&B/Hip-Hop Albums
with History: Function Music (No. 9 with 6,000-plus copies,
according to Nielsen SoundScan), History: Mob Music (No. 11,
nearly 6,000) and History: Mob Music and Funetion Music (No.
16, 5,000). For Too Short, the openings mark his first visit to the
top 20 since 2006's Blow the Whistle (No. 7). For E-40, multiple
simultaneous high debuts have become a habit. Of the 25
albums E-40 has posted in his 19-year chart history, 13 have
arrived in bunches since 2010. The first three Revenue Retrievin’albums took the Nos. 15, 17
and 32 spots in the April 17, 2010, issue, followed by another Revenue Retrievin’ trio at Nos. 12,
13 and 37 exactly a year later. This year's April 14 frame had four The Block Brochure albums

—Rauly Ramirez

Go to www.billboard.biz for complete chart data

AIRPLAY

FALER DATA

MINITORED Y COMMLED BY

niclscn niclscn
aDs SoundScan

@ MAINSTREAM
R&B HIP-HOP"

o EhI\IDE A MAKE HER DANCE
% JUICY J FEAT. LIL WAYNE & 2 GHAINZ KEMUS ASECOLUMELA

-~ CLIQUE
= KANYE WEST, JAY.Z, BIG SEAN (.00 D/DEF JAWIDJIMG

.a POP THAT
- FRENTCH MORTANA FEAT, RCK ROSS, DRAKE, UL WAYRE 28D BOYNTERECERE

SWIMMING POOLS (DRANK)
ENDRICK LAMAR TOP O AW G/AFTERMATIINTERSCOPE

THINKIN BOUT YOU
FRANK OCEAN [IEF JAM/IDUME

DIVE IN
TREY SONGZ SONGEIOKATLANTIC

DANCE FOR YOU
BEYONCE PARKWDOO/COLUMENR

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEONACA

- NO WORRIES
LI WYNE FEAT DETAR YUUM G MUONEYICASH MONEYREFUELIC

ICE
KELLY RDALANID FEAT. LIL WAYNE AEFLUSLIC

- DICED PINEAPPLES
" PO ROSS FEAT, WIALE & DRAKE W/ BALIVSLIPN-SLIETITF JAMAUNG

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAMADIMO

DON'T JUDGE ME
| CHAIS BROWN RCA

GIRL ON FIRE
ALICIA KEYS FEAT NICKI MINAJ FGA

15 TURN ON THE LIGHTS
FUTURE 4- | FREEBANDZERIC

YOUNG & GETTIN' IT
MEEEK MILL FEAT, KIRKD BANGZ MAYBACHNWARNER BROS,

HEPFIE-SENTIH'
© LLIDACRES FEAT, KELLY ROWLAND DTP/DEF JAMADLMG

WICKED GAMES
THE WEEKND X (0/REFUBLIG
1 GREATEST [:7.YNR
PSSR T FEAT, LIL WAYNE GRAND HUSTLEAATLANTIC

DIAMONDS

= | RIHANNA SAPTEF JAMAIGIMG
' . MY MOMENT
0 D) ORAMA, 2 CHAINT. MEEE MILL JEREMIMH APt ELLIATESTONE

DIVE
LISHER ACA

HOLD UP
CASH OUT FEAT, WALE BASES LOADED/ERIC

SORRY
CLARR EFIL

ANITR BAKER BLUE NOTERCAFTTEL

DON'T MIND
BMAARY J. BLIGE MATRIARCHS EFFENINTERSCOPE

s

GIRL ON FIRE
ALICIA KEYS ALA

TONIGHT (BEST YOU EVER HAD|
JOHN LEGEND FEAT, LUDAGRIS EFIC

PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/REA

FEELIN® SINGLE
B KELLY RLA

a YOU&|
_ AVANT FEAT. KEKE WYATT MO-5/CAPITOL

TEARS OF JOY
FAITH EVANS FROLIFIG/EONE

2

LTI carue witson sca

TN (R MY LOVE IS ALL | HAVE [

y BELIEVE IN US
S50 MINT COMDITION CAGED BIRDSHANACHIE

- ALONE TOGETHER

"|_DALEY FEAT. MARSHA AMBRIGIUS DALEYMUSIG/REPUBLID
GROWN FOLKS

THE BAR-KAYS FEAT, THE LINKNOWNS JEA/RIGHT NOW

WHAT PROFIT
DWELE AT/EDNE

DIVE
LISHER ALA

I WISH | KNEW
ALEX BOYD ACA

DANCE FOR YOLU
BEYOINCGE FARKWOODCOLUMELY

-@";‘1 HEART ATTACK
- THEY SONGE SONGEDOEFATLANTIC

. KELLY LA
- WRONG SIDE OF A LOVE SONG
MELANIE FIONA SAC/AEPUSLIC

| PROMISE
LtEAN MYETIC SOEE

E WHEN A MAN LIES

. YES
@ PARKER NEWEANIMALACD

WILDEST DREAMS
BRANDY CHAMELLON/RTA

||;.1 BEST OF ME
.....r TYRESE VILTRON RECERIECAPITOL

i LOVE ME NOW
MELANIE AMARD 5YC/ERID

Data for week of NOVEMBER 24, 2012

R B7 72 and B3 ztatkons, respactivsly, are slactrondcally monitgrad 24 hours 5 day. 7 days a week by

Mislsen BOS REB/HIP-HDP AIRPLAY: Tha moct popular songs, socorfd o RSEMip-hop rades audience
012, Prametheus Global Media, LLT and Mieken GownsSoan, ne Al rghits reseryad

-

=
-
- i

data from onbne miueic surcee tracked
MIC, MAINSTREAM REB/HIP-HOP, AD

.‘:'I";H

REB 50ONGS, RAF SOMNGS; The most poouls B&E and mp songs, respeotively, ncoording o all-format audiencs impressicns measwsd oy Neskan Broadoost Gota Systems. salss data compidad
LT
Misfsan BDE. SeeCharts Legend o Dilboand Bz Tar males 300 aqplanatlons. AN charts

by Mielsen SoundScan and streaming antiv
impressien:s measwned by Mgkas BOS. BH



ANPLAY RALER DATH

MOMTORED OY COMPELED BY

el Billbeard. IB

48} HOT R&B/HIP-HOP SONGS"
i

P
. =
F '_. L N Ak Y 1

1 =

PRODUCERGSONGWRERL ' PROMOTION LABEL S8 : . IMRINT / BROMOTION LABEL
o NN 1 GREATEST GAINER/DIGITAL, [sTRUR e lot Rihanna . I 22 L ) POETIC JUSTICE Kendrick Lamar Featuring Dralke I
swnes ARPLAY + STREAMING STANGATE SENN BN 5 FEALER S (T IM SERICSER TEHERARNGERD (B SHOTEF LA LI, g 3 e = EVILLE [0 I NAAGRAHANM,L S HARRES ILLIACKSUNTSIOWIS) () TOR DANTAFTERAATHINTERSEOPE =
m! 1 CLIGUE Kanye West, Jay-Z, Big Sean : = '!H ICE Kally Rowtand Featuring LilWayne
HIT-B0Y EWEST [CHOLUIS.S.ALAMDERSON K.OMWEST S L CARTERLLEFAUNTLERDY (1 & 5.0.0.0J0EF JAMITI MG SOARRETT.DETARL (S GARRET T MN.CFISHER K A0 LARND 0. CARTER| 1B REFUBLIC
ﬂ.. ADORN Miguel - E MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jarernih H
MIGLIEL M. FIMENTEL) @ BYSTOAMBLALK ICE/RCA The track, which = I 1-MINUS [TEPPS,AAWILLIAME.) FELTON TWILLIAMS) @ APMILLIATESEONE BN
H. SWIMMING POOLS (DRANK) Kendrick Larmar notches its 20th ! I'M DIFFERENT 2 Chainz .
T-8AINLS (E.DUCKWOATH, T ILLLARE) IQ TOF DAYEAFTERMATHINTERSCORE weel in the IW 0J MUSTAAD ITEPPE.D MCFARLANE) & DEF JAMIIDIME
. GIRL ON FIRE Alicia Keys Featuring Nicki Minaj | 10 on the lst, E| |# CELEBRATION Game Featuring Chris Brawn, Tyga, Wiz Khalifa & Lil Wayne u'i
SLIGHA KEYS J BHASKER 5. REMIE (ALICIY KEYS. 3 BHASKER, 3 AEMI W .SQLIER) @ RELA B J SA._P 1L TAYLOR.CAY BROAW AL NG UYEM-STEVENS ON, . CASTER, CL THOMEZ J KING] @ DECANTERECOPE
.. BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz recently sumpassed | @ Nicki Minal 4
B E WAILL WA DE-IT {NLLAYILLIARYS J HOUSTON.D CARTER TEPPS) (0 KEMOSABESCOLLMBERS & millmu ﬁﬂﬂ'ﬂfﬂilﬁ, NOUNG MONEYIGASH MONEY/REFUBLIE R
H! POP THAT Franch Mantana Featuring Rick Ross, Drake, Lil Wayne | g atcording lo Nielsen REPRESENTIN' Ludacris Featuring Kelly Rowland
LEE T THE AMAINT K KHARBOICHAYL FIBERTS 114 GRAAAN TLCAATERS LMNORRISL CAMPRELL l§ HAD BINARTERSCIPE < SoundScan. “+5 the I NS I RIED LOVE (LB BRMGES J G SCHEFFERRICO LOVEFEDRLAMD M MULELDEBONI @ DTPIEF JAMADJIMG
EEE THINKIN BOUT YOU Frank Ocean E! F——— = BITCH, DON'T KILL MY VIBE Kendrigk Lamar .
i FOGEAM S TAYLOR IEOCEAM 5.TAYLOR) & OEF JAMIDIMG & rap song SOUMVWEVE (L OUCKWIRTH MSPELARS ARALIN VINDAHL L LYRKE SCHANIGT] 1;51 TOP GARE/AFTERMATHINTERSCOPE
-.I MERCY Kanye West, Big Sean, PushaT, 2 Chaing .. Dreak seven figures  |Fgpy @ REMEMBER YOU Wiz Khalita Featuring The Weeknd ull n
LFTES i EST S TaFT S AN BRSO N TTHORNTON TEMPEA THOMAS D SEAGLEW. RILEY AWILLINNSS: Lh G A - R LATIER JARGI NG this Year. o CAMTAGMESEDRAT ICLTHOMAE ATESRAYE CMONTAENESE A BALSHE DOUGLASS ELUMPEIN] - & ROSTHUNMMATLANTIC
-lﬁlﬁ NO LIE 2 Chainz Featuring Drake iﬂ -!l GUAP Big Sean -.
MIKE WILL MADE-IT {TEFFS.A GRAHARMLWILLIAME) @ DEF JAKY TG ! EY WRARENCIFE CAP S NN TR SR D MW EIR- T Pl A COUERTOL CAVPER JRE U ESTAMARTILRCRE SN SULIESERN @ GO0 DE LTS
“! BIRTHDAY SONG % Chainz Featuring Kanye West .. -@ E BACKSEAT FREESTYLE Kendrick Lamar u!] H
BOMNMY DIGITALEWESTH WHEETY ITEPRS.K U WEST.S.C.UWBETUORE B \AWHITFIELD| @ DEF JAKIDIMG HIT-B4Y (DG ORTH,C.HOLLIS| g TOP DAWGAFTERMATHINTERSLOPE
I NO WORRIES Lil Wayne Featuring Detail !! 37 LATELY Anita Baker
= DETAIL (D.CARTER N.CFESHER S WILLIAKS A PREYAN,A.LHAZ B YOLNE MONEY/CASH MONEYREPUSLIC ] HAALEDN, JA, MGIREON DALLEN) @! BLUE NOTETAPTTOL
THRIFT SHOP Matklernore & Ryan Lewis Featuring Wanz .. - IE M.A.AD CITY Kendrick Larnar Featuring MG Eikt ﬁ!
RLEWIS (B HAEGEATY RLLEWIS) B MACKLEEMORE AR SOUNKAMWETHE (K. DUCKWDATH M SPEARS AAIEAA A MOREAN A TAYLORI @& TOP DAWGEAFTERMATHINTERSCUTE I
2 REASONS Tray Songz Featuring T E. WHO BOOTY _ John Heart Featuring iamSU ..
1785 LA, AMGEE (TNEVIRSOM T TAYLOR A MEOOWELL L HARRES, JAMTIMOTHECKSTEWARTT (0 SDNGEDOGETLANTE RAWY SMO0OY (0. ERIZZELL & KHARBOUEH) & COUL KED CARTEL/ERIL

TURN ON THE LIGHTS Future

Kendrick Lamar Featuring Jay Rock l]!l '
0. DAH [OUCEWDATH L AETEHE I MERINEE VG ARMNCE AL FERAND A SCALLY] E;"IU" OAYTrAFTERMATHANTERSCORE &

MIEE WILL RUADE-IT ﬂH.'-'h']-LEU'ﬂH.I'|'I.L'||'||'!LLIAME.M.MIDEI-LEHREH}HEJ 10 &1 FREERANDZEFIC “ I!
DICED PINEAPPLES Rick Ross Featuring Wale & Drake Il € SECONG neEw ENOUGH OF NO LOVE Kayshia Cole Faaturing Lil Wayne
CARDIAK [WLROBERTS 11GC.EMCCORNILE, LA KINTINEE HIN A GRAHAM) B MAYBACHISLIP-N-SLEDEDEF JARADIRAG ilmlf Uﬂ Hl'i'l' H-AAOKEY |0 SAMUELS, BFEMTON K M.COLE, O CARTER) 1_5_IHI;FFEH.I'IHTI RECOPE

=R & s &

PUT IT DOWN Brandy Featuring Chris Brown . Friday: Roman @ DO MY DANCE Tyga Featuring 2 Chainz @
5 CRMNFOAD. S GARRETT IS CRAWFDRD 5 GARRETT.D ABERNATHY,C. M BRIWEI B CHAMELEDM/RCA Reloaded— Mhe Ewii DOOAYAN | NGUYEN-STEVENSON, T.EFPSD.DOMAN) @ YOUNG MONEY/CASH MOMNEYIREPURLIC
|E HEART ATTACK Tray Songs | e . Re-Uip, due Nov. 20 gk 16,
st RENNY ALANCOAIGD LOVE {3 LEVIRCRICO LOVE T AEVERSEN| @ SONGETHIKATLANTIG -5 o 1e N JINY JOMSINCRICH LI EFROMAMNILMA. MORRIS [RICO LOVE.J B SCHEFFER, O MOARIE FABKAND) i ALA

F**KIN PROBLEMS ASAP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar .. debuls following JUST WHAT | AM

Kid Cudi Featuring King Chip [[! l
g_'i'l."II:HED ASESOMEG .0 D REPLBLIE

ofi:Beol: SeE: Be
SemsmasEEsE

MEHERIE (RIMAYERS N SHEBIE 5 SARACTLAGRAHAM TEPPS K GUCKWORTH) @ ASAP WORLIAWBEPOLD BROUNDRRGA the Iwo-week charl KID UG 555 MESCUDLE WO RTH)

@i DANCE FOR YOU Beyonce _ I run of “The Boys,” SAME LOVE Macklemore & Ryan Lewis Featuring Mary LamhaH..
B ENOAWLES TNASH.C A STEWART [T NASH.C A STEWARTE KNOWLES) @ PARKWOOD/COLUMBIA featuring Cassie RLEWIS |8 HAGEERTY. R LEWIS, M LAMBERT) @A MACKLEMORE/ADAISUE FOP

E BALL Tl Featuring Lil Wayna .. (No, 50 peak) BATTLE SCARS Lupe Fiasco & Guy Sebastian ﬂil E
RICO LOVE,EARL AND £ |00 MARRIS. JR.RICO LUVEEHODD.E SOUDY ILD.CARTER) @ GRAND HUSTLEIATLANTIC " . PRO.J (W.JALO.0_SERASTIAN DA IARRIS] @ 157 & 15T)/ATLANTIE

E DIVE IN Trey Songz gl On the Billboard DON'T MAKE EM LIKE YOU Ne-Yo Featuring Wiz Khalila .
TTAYLOA,LGARRISON (T NEVERSON TTAYLORN MEDOWELL . BARRISON| @ SONOBOUKATLANTIE Hol 100, another H-MONEY |5.C.5MITHH.D SAMUELEE.J. THOMAZ) MOTEWRADIME

. DON'T JUDGE ME Chris Brown .. Reloaded track, ﬂ , % SORRY Ciara .
THE MESSENGERS | MBROVN,N ATWE N A MESSING ERM.PELLIZZER) @ ACA “¥a Va Voom.” : JASPER CIARA (£.PHARRIS.LT.CAMERONE WILLIAMS] & EPIL

= |

200ms 69-46 (see E n | LUV DEM STRIPPERS 2 Chainz Featuring Nidki Minal ..
m YOURGSTAHA BEATZ (LEFPS LT ERAL B HENSHAK B BROGKE TMCFETRIDGE A PARKER, JA.) & DEF JAMADIME

WICKED GAMES The Weeknd —H
DOE.C.MONTAGNESE, THE W'EEHHE | TESFAYE CMONTAGMESE DL MOKINNEY ) @ BWEEPUELIC _ IE]
page 34).

YOUNG & GETTIN' IT
JAHLIL BEATS (R AWILLIAMS 0L TUCKER K RANDLEN ROBINSGN]

HOLD UpP
BEAT BILLIONAIRE LWL H GBSO AKINTIMEHIN, & CODKE]

Meek Mill Featuring Kirko Bangz
@ MAYEAOHAWARNER BR0E

Ca%h Out Feawring Wale m l
@& BASES LOADEQVERIC |

rro— | - B GREATES i : - ; ' IL DreamsAnd Nightrnares ;
GERET ; o LA ﬂ’mi.fm"ﬁ_l“.,-_ﬂl @ GAINER | 12 o | ORI (1 e WA i

. 7 MEEK MILL Draama And Nightmaras ELLE VARNER Perfactly Imparfect good kid, m.AAd city |

A 1 . MBK S9132REA 19.98) ] SCOFE 0175345 g

-.. KENDRICK LAMAR good kid, m.AAd city SEAN PRICE Mic Tyson 2 CHAINZ Basad On ATRU, Stary |

TOP DAWE/AFTERMATHINTERSEOPE B17534*/154 (13951 BUCK DOWN 2230/EONE [16.98] DEF JAM 01T289°A0IME :

IE MIGUEL Kaleidoscope Dream NAS Life Is Good MACKLEMORE & RYAN LEWIS The Haist

BYSTORMBLACK ICE 47203/REA {§1.081 GEF JAN 077066 0.1045 {1 1.981 MACKLEMORE 152228 :

-.H BRANDY Two Eleven R. KELLY Write Me Back VARIOUS ARTISTS KanyeWest Preserts GOOD Music Crusl Surmmer
CHAMELEON SII05/RCA [10.:58) ACA 4216 111.98) G.0.0.0.0EF JAN DIT23310,00

-.. 2 CHAINZ Basad On ATR.U. Story TECH N9NE  Bolling Foint (K.0.0. Coliection) {EP) E-40 AND TOO SHORT Histary: Function Music
DET JAM G720 MG 12961 STRANGE 116 EX 15.981 HEAVY ON THE GRIND 000254 :
--! MACKLEMORE & RYAN LEWIS The Helst LIL WAYNE Tha Carter IV E-40 AND TOO SHORT History: Mob Music
MAGKLEMORE 152238 (1358 YOUNG MONEY/GASH MONEY 015548 /AEPUBLIC {12.58) HEAVY ON THE BREND 000253 =

1] MGK Lace Up

=

VARIOUS ARTISTS  Kanye West Presents GOOD Must Cruel Sumemes '

LUTHERVANDROSS The Classic Christmas Album i E
Gk 0 JTER JARKT D1?2_H-1HEI'JME LR _—

EFIC mind2 L EGACY iap) ESTI0xNBAD BOY/INTERSCOPE 017510006 A

nAE D Promatness Diobal Media LLE and Kislsan SoundSaan, ine &l ronts sscarnded

e Charis Legand for rules antt eenlanstkons

]

[ 4] il ; il = - - s
1] L+] e & 0 W =5 %=

he most popadar RER/ hip-hop songs, accorting to all-format midio audisnce rmpesssions mamsured by Mislsen Aroodeast Data Sysams: sles dama compiled oy

Miglsen SounoScan and strearming activily data from onilng music sources tracked Dy Kiglsen BO5 TOPF REEHIP-HOPR ALBUMS, RAF ALBEUMS: The tpo-saling REBnip-hop and map albums

resmeCtvaly, aocofding to Mislsan Soundsoan

HOT REE/HIP-HOP SOMNGS;

6-
=

E-40 AND TOO $HORT  History: Function Music ..

HEAWY DN THE GRIMNG D054 |13 98

TREY SONGZ ChapterV u!ﬂ.
SUNGEODKATLANTIE 532404/ 4G (18.90)
E-40 AND TOO SHORT History: Mot Music ..
HEAYY ON TUE GRING DO0ST | 1508}

e MGK Lace Up '@

EST 1 CEAD BOYANTERSCOFE OTTS1ANGA r1+.HH:- A

! RICK ROSS God Forgives, | Don't !.

MAYEBACHISLIP-N-SLIDEAVEF JARM D16343° A0LIME 118.58)
HHI FRANK OCEAN Channal Orange H.

DEF JAM nETEE4IDIMG 13898}
The Man With The Iron Fists
SOUL TEMPLE 1a1* {14.88)

HEAVY (N THE GRIND DIGITAL EX {17.98)
CEE LO GREEN
DRAKE Taka Care
YOUNG MUNEY/CASH MONEY 016136%REPUBLIC (17.08}

CHRIS BROWN Fortune
ELEKTAA 531745 [15.04
Iﬁ | USHER Looking 4 Mwalf.
RES 7176 11,803 o
5t

SOUNDTRACK
E-<40 ANDTOO $HORT  Histary: Mob Music And Function Music @!
RLA S6055 (11,98} .
Cae Lo's Magic Moment nll !
I
. LUPE RASCO  Food & Liquor Il The Grast Amarican Rap Album B 1 ..

IIE FUTURE Pluto m

A- 1 FREEBANDZ S35 TEPIC {0883

@R =8 s

15T & ISTHAATLANTIC SHIBSSAAG |16.50)

e NICK] MINA.J Pink Friday: Roman Reloaded
YIFUNG MONEY/CASH MONEY 01653 REPUBLIC i13.86}

SAIGON  Greatast Story NeverTold Chapter 2 Bread And Cirauses
ABANDONED NATION §T/SUBLREAN NDIZE [14.58]

Bl

JAY Z KANYEWEST

Watch The Throne ' .
ADG:A-FELLAIADE NATIDNTEF JAM lJﬁ'-'ﬁ.;fltl.H'-'lﬁ 113,904

RICK ROSS God Forgives, | Don't |

MAYER HAWTHORNE
REFUBLIC DIGITAL EX i538]

MAYHALH/SLIP-N-SLINEADEF J AR BIG3A3*/E0I00

10 FLO RIDA Wild Ones
POE BUYIATLANTIL G260 724G !

iTurmes Sessian (EP) ' H

DJ DRAMA
APHILLIATES 2420/E0NE (17.08)

Cuality Street Music ..

Dsa

YOUNG JEEZY T
ETE/OEF JAM niTizaAnI MG (12.98) &0

1103: Husterz Ambition .
VARIOUS ARTISTS hhfhaﬁhtﬁkﬁmupﬁmﬂeﬂhhdﬂ.. BETWEEN THE BULLETS

MEAYBACHDEF JAM E200IANYARNER BAOS. (18.08)

(o JE

MARY J.BUGE My Life IL..The Joumey Cantinues (Act 1) ﬁ.

MATRIARCHIG EFFEN (HBIGTIEA 153881

BACK TO THE TOP

BEYONCE
FARKWOOD S0EM/GOLUMEILA {11801

After his last album, Libra Scale,

‘|

LN

KENDRICK LAMAR
TP DAWE DIGITAL EX |7 51

debuted and peaked at No. 4

Section.B0 ; .

TAMIA

PLLAS 1 15070 |15.58)

i 2010, Ne-Yo returns to the

Baautiful Surprise . .

FAITH EVANS
PAJLINE MSHTONE (17.95)

summit of Top R&B/Hip-Hop
Albums with R.E. D. moving

R&E Divas i!

SOUNDTRACK
WATERTOWER 39262 {12.98)

66,000 copies in its first weel.

D

SLAUGHTERHOUSE Welcome To: Our House

SHADY/INTERSCGPE 01 N3RNGA 1052

gen The set joins the remainder of

R

PITBULL

MR 3050 0L0 ORGUMDS. BE0GO/RCA 1158

Ne-Yo's releases, all of which

Planat Pit ..

[az| u o

DJ KHALED

KissThe Ring
WE THE BESTATIUNG ASDNEY/CASH MONEY D1THAREPUELIC (13.88

opened at the top spot: In My Own Words (2006), Because

TYGA Careless World: Rise Of The Last Ki
YOUNG MENEY/CASH MONEY GY&TITHEFUBLIC {17 52

e .. of You (2007) and Year of the Gentleman (2008). On Hot
R&B/Hip-Hop Songs, R.E.D.'s latest single, “Don't Make

EOEED
B8 o -

Data for week of NOVEMBER 24, 2012 | For chart reprints call 212.493.4023

BOBBY V
I

Dusk Till Dawn !E

'Em Like You" (featuring Wiz Khalifa), enters at No. 47.

B.0.B

Strange Clouds .
AEBELROCK/GRAND HUSTLEMTLANTIC S2TTa8/G. (18.08]

—Rauly Ramirez

Go to www.billboard.biz for complete chart data 43



= DEWENESS
S5 MATTHEW WEST 5PARRIW/EN GG

-m@ 10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXETIPSSFARRIVEMI CMG
- | NEED A MIRACLE

THIRD [WAY ESSENTIALIPLG

GOOD TO BE ALIVE
JASON GRAY CENTRICTTY

ME WITHOUT YOuU
TOBYMAG FOREFRONT/EMI MG

LOSING
TENTH AVENUE NORTH REUNIDNPLE

WHERE | BELONG
BUILDMNG 829 EESENTIALFLE

JESUS IN DISGUISE
BRANDOM HEATH MONOMODEREUNIDNTLE

NEED YOU NOW (HOW MANY TIMES)
PLUME CLRB

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENTMWORD-CURE

e ALL THINGS POSSIBLE

I 1B 3 ak SEHULTE FAIR TRADE
WHOM SHALL | FEAR (GOD OF ANGEL ARMIES

CHRIE TOMLIN SEXSTERSSSPARAMAEMI CMG

YOU ARE | AM
MERCYME f41R TRADE

YOUR LOVE NEVER FAILS
NEWSBOYS INIPOP

WHO YOU ARE

UNSPOREN CENTRICITY

GREAT | AM
PHILLIPS, CRAIG & DEAN FAIR TRADE

EVEN IF
KUTLESS BECTOOTH & NAIL

ONLY A MOUNTAIN
JASON CASTRO WORD-CUAS

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD-CURS

PROMISES

SANCTIAS REAL 5FARRIW/EMI CMG
r_-l I'M ALIVE

© . PETER FURLER EPARAOWEAI CMG

KINGS & QUEENS
AUDKD AURENALINE FAIR TRADE

- WE ARE FREE
| ARRON SHUST CENTRICITY

RECKLESS
JEREMY CAMP BEC/TOOTH & NAIL

3y YOU ARE
U COLTON DIXOM SPARRUWEA CME

DON'T GIVE UP
CALLING GLORY SUNCURED

RIGHT BESIDE YOU
BUILDING 828 EESENTIALPLG

HIS KIND OF LOVE
GROUP 1 CREW FEAVENT/WDAD-CUAS

- BANNER OF LOVE
LUMINATE SPARROV/EMI GG

D-‘JN'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

ALREADY THERE
CASTING CROWNS BEACH STREET/RELNIGNPLE

YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY

SHOW ME YOUR LIGHT
AUGUST RAIN ARM

SLIP ON BY
FINDING FAVDUR GOTEE

LIVEIT OUT
ABANDON FOREFRONT/EMI LG

-

O
£ BRAT NICOLE SPARRIVYEMI CHE

30 HOLDING ON

E JAMIE GRAGE GOTEE

HOLD ME STILL
s FOIREVER JOMES EMI GOSPEL

E YOU LOVED ME FIRST

MIKESCHAN CURB
- EE WELL DONE
o MORIAH PETERS AEUNIOM LG

s
i NEWWORALDEON PLATINUK POP

DRAW THE LINE
Sl DisCIPLE F4R TRADE

e BRAND NEW DAY |

BEBUT _ NJR2 BEC/TOOTH & NAIR
~ 44 s ALL | REALLY WANT

U ADAM CAPPA BEC/TDOTH & NAIL
@

COME TO ME

JAMIE GRACE GOTEE
[ o

MANIE DRIWE BERW KEOLS
HOLY (WEDDING DAY
THE CITY HARMOMIE KING SIAY

HUMAN
MANAFEST BECTTOUTH & Nl

Tl P THIRD DAY
EBUT 2IH H-.I.H.E EHENTM ]HMLE
= VARIOUS ARTISTS |
| _WVTIWY BTS2 3 P RVIDENTAWORD-CLRS HTRERE MG b

2 CASTING CROWNS .
| COME T THE WHELL BEACH STACETYREUNION 1016ZPLG

FLYLEAF
NEW HORIZONS SBMIDCTONE G17600/EMI CME

TOBYMAC
EYE ON IT FOREFRONT i742/EN CMG

LECRAE
GRAVITY REACH G234/ INFINITY

LEE STROBEL
THE BATDRTION RARRATED Y L STROBEL \ERANATIUL 217 EX 2NN (145

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBLA T0023/PLG

, FRANCESCA BATTISTELLI
N CHRISTMAS FERVENT ERBS0AAWDRD-CURE

MERCYME
THE HURT & THE HEALER TAIA TRADE 18800/FLEG

. ISRAEL & NEW BREED
+o JESUE KT THE CENTER: IVE INTEGRITY/COLUMEBIA SHEPIG

JEREMY CAMP ” ]
CHRISTMAS: GOD WITH US BEC TRIHVERN LK

STEVEN CURTIS CHAPMAN
JOY AEUNION 101 72/PLE

BRANDON HEATH
BLUE MOUNTAIN MONCMODEREUNIDN 10071/71G

MATT REDMAN

10,008 REASONS SIXSTEPS/SPARROW 7B5/EMI CMG
TENTH AVENUE NORTH

THE STAUGELE AELNION 10163PLE

THE CATHEDRALS
M0IR0Y RASI PREGENTS.. THE CATRERRALS LVE STTATONY IR

NEWSBOYS
G00°'S NOT DEAD INFOP 1502EMI CME

- MATTHEW WEST
£| INTO THE LIGHT SPARROW 7168/EMI EMG

" EEE

-

KIRPLAY
MAINITORED &Y

n niclsen
Billbeard.

SALES DATA
COMPMLED &Y

niclsen
SoundScan

@ cospeL ALBUMS”

\4s LECRAE
GRAVITY REACH #2304/ NANITY

3 , |SRAEL & NEW BREED
| JESIIS AT THE GENTER: LIV INTEGAITY S505VCULUMEBIA

s FORGIVENESS
S MATTHEW WEBT SPARRIW/EMI LG

10,000 REASONS (BLESS THE LORD]
MATT REDM AN 51:{ETEF'3_,|'._5P.&HRH1.|'|.'.|‘EI'|.1.I LM

| NEED A MIRACLE
THIRD DAY £5SENTIALIPLG

ar ME WITHOUT YOU
" TORYMAC FOREFRONT/EMI (MG

LOSING
TENTH AVENUE NORTH REUNIONFLG

GOOD TO BE ALIVE
= JASOM GRAY CENTRICITY

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNIONPLE

ALL THINGS POSSIBLE

-EI | MARK SCHULTZ FAIR TRADE

10 .E NEED YOU NOW (HOW MANY TIMES)
— MLUMAa CLAE

iy VASHAWN MIT-EHELL
| CREATEDATHIS VAN GOSPEL SBLB1EMI MG

JONATHAN MCREYNOLDS
LIFE MUSIE TEHILLAMAIGHT 7213/E0NE

. VINCENT THARPE & KENOSIS
LIVE IN MEMPHIE EPs 400

VARIOUS ARTISTS |
WEIW GOSPEL 2812 \WORD-CURE/EM) CMBVERITY S13ACA
1s JOHN P. KEE AND NEW LIFE

" LIFE AND FAVOR KLE DI71/NEW LIFE

CLYET A BISHOP JERAY L MAYNARD PRES. CATHEDRAL OF PRAJSE CHOIR
u';ﬂl_ﬁl THE CATHEDRAL OF PRAISE CHOM JELAMA K280

g MARY MARY
© G0 GET IT [SOUNDTRACK MY BLOCK BI70RTOLUMELA

J MOSS
Vi .THE OTHER SIDE OF VICTORY PA.AMAVERTY S07URCA

LE'ANDRIA JOHNSON
THE EXPERIENCE MLISIS WURL (L5PEL SRTHMUSE WOALD

JAMES FORTUNE & FIYA
GRACE GIFT Five 'I.'|.'EIHI.D.|'LIJ§HT T2RIFEONT

- MARVIN SAPP
I WIN VERITY 3701 T/AGA

- YOU ARE | AM
MERCYME FaiR TRANE

ONE THING REMAINS
PASKION FEAT. KRISTIAN STANFILL SIS TEPSSPARRMATER GG

- THE PROOF OF YOUR LOVE
~=" FOR KING & COUNTRY FERVENT/WORD-CURE

CENTER OF IT
CHRIS AUGUST FERVENT/WDRD-CURS

T NI WHOM SHALLIFEAR (GO0 OF ANGEL ARMIES)
GRINEH mm&mﬂmwm

¢ lsn SHOULD'VE EEEN ME
B RSMS CTIZEN WAY FAIR TRADE

NEWSBDYS INFOP

YOUR LOVE NEVER FAILS

MEREDITH ANDREWE WORD-CLURR

NOT FOR A MOMENT (AFTER ALL}

EVEN IF
KUTLESS BEG/TOOTH & NAIL

CHRIS TOMLIN
HEW GREAT IS OUIR GO S50STEPSSAARRIW EIBVEMI CMG

THE 0.C. SUPERTONES
FOR THE GLORY SEC 2500/EM| CMG

T3] GATHERVOCAL BAND
STALISI PUNE AND SIMPLE GATIER 5100 EM CWE

. BIG DADDY WEAVE
*|_LOVE COME T0 LIFE FERVENT Bl Mg0/W AR CUAR

PASSION
PASSIN WHITE FLAG 505TEPS/SPARRUIW G357 EM| GMG

ANBERLIN
VITAL REPUBLIC 017512*/EM| EMS

CASTING CROWNS
UNTIL THE WHOLE WIALD HEARS BEACH STREET/EUNON 10135706

BETHEL MUSIC
SETHEL N 0 T SARE F THE WOLE 37 WTLSHTY SO 1AL

DAVID PHELPS ”:
CLASSIE CAITHER a154/ER| CRAG o

-MQ VARIOUS ARTISTS
WY ITE 2012 5T RD-DURE PR DE NT- BITEGRITY MAEEMI 4G

NORTH POINT |
LIVE: HERE « NOW NOATH POINT BB1/EMI MG
UNDEROATH

ANTHOLOGY 1386 2013 S0UT1 STATETOOTH & NAL D34 MG

KARI JOBE
WHERE | FIND YOU SPARRDW 31I8/EMI GME

CHRIS TOMLIN
GHNSTMAS GIFT PAGK SIXSTEPS/SPARRUV 1450 20 GV

BRITT NICOLE

GOLD SPARROW 7H57/EMI CME
FOR KING & COUNTRY
CRAVE FLRVENT 887957/ WOAD CUAS
THOUSAND FOOT KRUTCH

— THE END 15 WHERE WE BEGIN TFK T00&0

|‘ KENNY ROGERS
"" AMATING GRACE JOHMN TTRGAITHER GeG4/EMI TN

VARIOUS ARTISTS
GOD $0 LOVED LUGID | 117357 EX

BILL & GLORIA GAITHER
TENT REVIVAL HOMECOMING GAITHER f124EMI CWG

AUGUST BURNS RED
SUENDBY HILL: A HOUDAY ALBEM SOUD STATE BSEVEMI CME

HILLSONG
LIVE: CORMERSTONE HILLSONG/SPARRCU SIMER: CMG

HILLSONG ”
MELLSONG DHAPEL: FOREVER REIGN A ILLSOMGSPARRIN SUpEM8 oaE |
NEWSBOYS

LIVE B COMCERT: GOO'S NOT DEAD EPAARDAY 11T CMG
MEEDTOBREATHE

THE RECKONING ATLANTIC 528853 WWORD- CLAE

PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE G10/PLG

MORMON CHORAL ORGANIZATIONS
[ HOLY NIGHT LR CHEA AL DEANTATIONS TIHE00S .
SELAH

HOPE OF THE GROKEN SWORLD CLRS MosiANURD-CUAH
KINGDOM EUSINESS 4 CALID A2 INFINITY .
KEITH & KRISTYN GETTY [I:
HYWING FIR THE CHRISTIAN LIFE GETTYMUSIC 256121 CA8e &

TETETETE

|

!
- 3

._G ROUP 1 CREW
.-'I FEARLESS FEAVENT 383531 WORD-LCLURE
CANTON JONES

Veteran rock act Third Day claims ts sixth = Bishop Jerry L. Maynard's (athedral Praise
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SoundScan. The new leader marks the act’s the senior pastor at Nashville's (athedral of
third strabght chart-topping studio set, a Praise Church of God in Christ.

streak thatl began with Reveladion in 2008,
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Airplay, Gusttavo Lima lands his first leader as “Balada (Teche Tcherere Tche
Tche)" thies 20-1 with 11.2 million impressions, according to Nielsen BDS.
He's the fitth new artist to top the list as a lead actin 2012 behind 3 BallMTY,
Juan Magan, Michel Teld and Leslie Grace,

—Rauly Ramirez
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7 H1M 8
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LLE, Ba Songs OF Kebalt Muma Fublishing Amer-
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EN RESUMEN (LG54 Missic Funlishing, BRI Las
Compesiinnes Publihing DM LT 23
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Publishing, LLC, B/ Dwaee M. Wair Il BRI/
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I'M DIFFERENT [Ty Epns Music. ABCAP Raneron
Wedia Magic, & IPay D Kustard Publishing
ARCAPMorth Hudson Music. ASCAP| RBH 28

INCONDICIONAL {\Warner-Tametane Pobilihing
ﬂml:t Bl Sonps 01 Too Stop Music Poblishing,
BMIPenluls Mizse Publishing, BRI LT 4

TS TIME [KIDinakTANER Publihing, ASCAR Eangs
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RECORD COMPANIES: RCA Records promotes Keith Naftaly
to executive VP/head of A&R. He was senior VP of A&R at
RCA/Jive Label Group.

Warner Bros. Records taps Alex Wilhelm as director of
A&R. He ran the website Crazed Hits.

N
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J ‘
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WILHELM VAUGHM

PUBLISHING:; Sony/ATV Music Publishing promotes Walter
Jones to VP of urban music. He was director of A&R.

Warner/Chappell Music names Ben Vaughn executive VP
of Warner/Chappell Nashville. He was executive VP/GM of
EMI Music Publishing Nashville.

The National Music Publishers’ Assn. appoints Mark Fried to
its board of directors. He is founder/president of Spirit Music.

TOURING: VenuWorks taps Andy Long as VP of events and
antertainment. He will head up the facility management
company’s new booking and promotions division,
scheduled to launchin early 2013. He was regional VP.

RELATED FIELDS: Entravision Communications announces a
new management structure: Jeffrey A. Liberman, previously
president of Entravision’'s radio division, is promoted to
COO; Mario Carrera, formerly senior VP of Spanish-language
TV, is promoted to chief revenue officer; and Esteban Lopez
Blanco, formerly executive director of interactive, is now
chief strategy officer.

Graphite Media names Tim Pearson managing director.
He was head of marketing and events for music titles at
IPC Media.

—Edited by Mitchell Peters

WORKS

CHRIS BROWN LAUNCHES FOUNDATION

After years of philanthropic work, Chrig Brown has officially
launched his Symphonic Love Foundation. The organization
aims to create programs and grants through two focus areas: art
and love.

“People are going to see a different side of Chris, what he's re-
allylikeand how he’s been giving back sincehewasalad,” Brown’s
philanthropic adviser Bruce Richman sayse. “He wants to inspire
fans and be a role model. The only way to do that is to show them
who voureallyare.”

In 2007, at age 17, Brown entered philanthropy by donating a
partion of his tour proceeds to St. Jude Children’s Research Hos-
pital. Since then, the R&B singer has given time and money to
charities close to his heart. This yvear, Brown has already setaside
more than $200,000 in grants for such organizations as the Deb-
bie Allen Dance Academy, Heart of Los Angeles, Jenesse Center
and Break the Cycle.

Richman says that Brown doesn’t just write acheck: He also
gets involved with the nonprofits: “He engages with his nonprofit
partners and inspires his fans to get involved all over the world.”

Leading up to the early-November launch of the foundation,
Brown rallied fans in more than 18 countries to give back to their
communities. The activities included walks for breast cancerand
lupus, school and garden renovations, recyecling, and feod and
clothing donations. The foundation's website also provides re-
sources and information about various nonprofits.

Brown is also working with his mother and aunt to build an arts
andrecreation centerin his hometown of Tappahannock, Va. "There
realivaren'talotof places forkids toplay, be creative, have funandex-
press themselves,” Richman says. “We're in the budgeting process
and have a couple different plans we'll be announcing, We'll prob-
ably be breaking ground this summer.” — Mitchell Peters

TAYLOR SWIFT, reigning queen of the
Billboard 200 for a third consecutive
week, recently received another
accolade: three Vevo Certified
Awards. The honors commemorate
her music videos “You Belong With
Me,” “Love Story” and “Mine”
exceeding the 100 million views
milestone. Handling the
presentation: Vevo senior VP of
music programming, talent and
operations DOUG McVEHIL.

PHOTO: CHERISTOPHER POLEGETTY, WIREIMAGE

| . E| ALEX
HODGES proudly displays his award as a newly
inducted member of the Georgia Music Hall
of Fame, He joins a distinguished roster of 2012
inductees that included Sugarland’s Jennifer Nettles
and Kristian Bush, and songwriter Gary Rossington

PHOTO:COURTESY OF NEDERLANDOER CONCERTE
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Networks' Soul Train Awards (airing Nov. 25),

IRCA Reccords' urban department hosted a
luncheon for CHARLIE WILSON, who's back an
the charts with "My Love Is All | Have.” From left;
RCA senior VP of urban promotion GEQ BIVINS
and senior VP of AR WAYNE WILLIAMS, Earth
Wind & Fire's VERDINE WHITE, BILL WITHERS,
Sunseeker Media CEC BART PHILLIPS, Wilson,
singer TAMAR BRAXTON, Centric executive VP
PAXTON BAKER, Streamline Records president
VINCE HERBERT, Clear Channel senior VP aof
urban programming DOC WYNTER and Wilson's
manager MICHAEL PARAN. croro cHRISTORHER MITCHEL

Additional photos

online this week at
i billboard.biz.
To submit your photos
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gand images to
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Take That frontman and U.K. “X

Factor” judge GARY BARLOW (center)
was hailed as a “national treasure”
by the Prince of Wales upon receiv-
ing the prestigious Music Industry
Trusts Award in London (Nov. 5).
Friend and fellow musician ELTON
JOHN bestowed the honor at the 21st
annual charity event benefiting the
Nordoff Robbins charity and the
BRIT Performing Arts & Technology
School. Joining the pair is Universal
Music U.K. chairman/CEQO pAvID
JOSEPH. roro som minsins

At GINS N BOSES

B R T T T

their

“Appetite for Democracy” residency at the

Joint inside the Hard Rock Hotel & Casino on
Mav. 2. Participating in the evening's revelry are
(from |left) Guns N' Roses members RICHARD
FORTUS, TOMMY STINSON and CHRIS
PITMAN, AEG Live Las Vegas VP of boaking
BOBBY REYNOLDS: GHR's AXL ROSE, FRANK
FERRER, DJ ASHBA and DIZZY REED, Hard
Rock Hotel & Casing VP of entertainment PAUL
DAVIS: the band's RON "BUMBLEFOOT" THAL,
and AEG Live marketing director SUZANNE
RICHARDSON and VP JOHN NELSON.

FEOTO SR KAGK RETHA

caught

Up with Aerosmith on Nov, 2 during a spe-

cial live studio chat, "SiriusxXM's Town Hal
With Aercsmith.” Lining up before the sit-down
are (standing, from left) SiriusxXM Classic Vinyl
FD JOEY BLACK and senior VP of promotions,
event marketing and talent relations ROSS
ZAPIN; Aerosmith members BRAD WHITFORD,
STEVEN TYLER and JOE PERRY; SiriusxM VP
of brand managemeant RANDY DRY; Aercsmith's
JOEY KRAMER and TOM HAMILTON:; and
SiriusXM VP of talent and industry affairs STEVE
LEEDS and (kneeling) VP of music programming
GREGG STEELE. mioco kevin mazur

aof HP

Connected Music, No Doubt performed

a private showcase in Parison Nov. B
Coming together for the occasion-are (from
left) Mo Doubt members ADRIAN YOUNG
and GWEN STEFANI; HP managing director
for Eurape, the Middle East and Africa ERIC
CADOR; Universal Music Group International
glebal head of new business development
OLIVIER ROBERT-MURPHY, and No
Croubt’'s TOM DUMONT and TONY KANAL.
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