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NEW PANEL ANNOUNCED
OLD SCHOOL, NEW RULES

On this panel we mix seasoned veterans with a history of getting the job done
and NextGen concert biz players known as successful innovators who are changing

the rules and making use of the new media tools available.
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Measuring health care's
impact on musicians

RETAIL

BRAND BONANZA
Latin acts reap

dividends from deals

BY SILVIO PIETROLUONGO AND GLENN PEOPLES

'TIS THE SEASON
Handicapping fourth-

quarter releases

Taylor's Record -Breaker
Swift projected to set new sales
records despite iTunes exclusive
and lack of streaming for 'Red'

Taylor Swift's Red was
on course to break
first -week album sales

records as Billboard went to
press, despite her label's de -

on Red's first day of avail-
ability. With that start, Red
should break the first -week
iTunes sales mark, recently
set by Mumfoxd &Sons Raba,

SOMETHING SPECIAL
'Christmas' benefit CD

marks anniversary

NOTHING BEATS FREE
The cachet of playing
Virgin Mobile FreeFest

TAYLOR SWIFT'S
Red(inset) is

on track to sell 1
million copies in

its first week.

cision to bar the album from
some online retailers for the
first seven days, as well as from

streaming subscription sites
like Spotify and Rhapsody.

Red, which is backed by an
unprecedented multifaceted
marketing and branding cam-
paign involving Target, Wal-
greens, Best Buy and Papa
John's, among others, was
set to sell more than 1 mil-
lion copies by the weekend.
It would make Swift the first
female artist in the Nielsen
SoundScan era (1991 to pres-
ent) to have a pair of albums
sell more than 1 million units
in a single week. (Speak Now
was her first, with 1.047 mil-
lion in 2010.)

According to industry
sources, first-day sales for Red
(Oct. 22) surpassed 500.000
units, including a record open-
ing -day sum at Target, as the
mass merchant scored exclu-
sive rights to the album's de-
luxe version, which includes
three additional songs and
three remixes. Sources tell
Billboard that Target shifted
more than 160,000 units.

Though yet to be confirmed,
unit sales at iTunes appear to
have also been record -setting.
The digital retailer, which had
Red exclusively for the first
week, reportedly accounted
for nearly half of all units sold

which moved about 390.000
units just three weeks ago, ac-
cording to sources.

Unlike Babel though, Red
has been held back from sub
scription services like Spotify
and Rhapsody. Red's absence
from these services is part of a
formula that has worked well
in the past, and the album
isn't likely to be available at
the services until Swift's next
album is released, accord.
ing to a source familiar with
label Big Machine's strategy
with her previous releases. In-
stead, the focus for Red is a
mountain of retail campaigns
and promotions at both well
known CD sellers and nontra-
ditional retailers.

Like some other executives,
Big Machine Records founder
Scott Borchetta has wrestled
with the subscription model,
in particular Spotify's "free-
mium" access.

"I personally struggle with
that model. I don't think that it
should be free," Borchetta told
Billboard.biz at the iHeartRa-
dio Music Festival in Las Vegas

in September. "We've spoken
with the services. and spoken
with Spotify in particular, and
we've talked about a lot of dif-
ferent things. We just haven't
hit on the right model that
works for us."

But fellow indie label Glass -

note, home to Mumford & Sons,

had its iTunes sales skyrocket
even as streaming of Babel broke

Spotify records with 8 million
streams. Put another way, one
out of every 10 U.S. Spotify
users played a song from the
album in its first week. This has
led some to counter the sugges-

tion that streaming leads to can-
nibalization of sales. Borchetta,
though, still isn't convinced
streaming is a good idea for his
own relatively small business.

"I don't have thousands and
thousands of albums and hun-
dreds and hundreds of artists.
I have a finite artist roster and
finite number of releases." Bor-

chetta said. "If you're a big bat-
tleship like Sony or Universal
and have tens of thousands of
masters, that income stream
makes sense at a big corpora.
tion. It doesn't make sense to a
small record company."

Red can still be streamed
in the United States and else-
where, however. Usergener-
ated sites YouTube and Groove.

shark-the latter currently
being sued by the major labels
for streaming music without
their permission-have all of
the album's songs. And accord-

ing to reports, Red is on WIMP,
a streaming service available in

Norway, Denmark and Sweden.

Whatever size one considers
Big Machine to be, the album
is hard to miss in the market-
place. Red, selling for $14.99
has been the No. 1 album at
iTunes since early on Oct. 22.
Target is selling a deluxe ver-
sion of Red and giving it a pro-
motional push through a TV
campaign (see story. opposite
page). More than 1.600 24 -hour

Walgreens stores put the title
on sale at midnight on Oct. 21
and have the CD on display. Red

is also being displayed at Best
Buy and Walmart.

Two places fans won't find
the album: Google Play and
Amazon. Ina possible attempt
to ensure the online retailers
don't use Red as a loss leader

priced below $3.49, Big Ma-
chine hasn't serviced the
album to those stores, accord-
ing to a source.

Albums that are sold below
the $3.49 price point do not
count toward the SoundScan
chart position.

Additional reporting by Ed
Christman and Andrew Hampp.

MOBILE: For 24/7 news and analysis on your cellphono orilte mobile device go to: mobile.billboard.blz.
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ISPs Finally Ink Deal
To Warn On Piracy
Industry worried Copyright Alert System may be too late

Mediacompanies finally

reached a deal with
leading U.S. Internet

service providers to fire off pi-
racy warnings to U.S. broadband

subscribers, but some music in-

dustry insiders privately see it as

too little too late after more than

a decade of fighting piracy dur-
ing which time the music busi-
ness has shrunk more than 50%.

The result of years of discus-
sions between rights owners
and ISPs, the Copyright Alert
System is meant to deter sub-
scribers from infringement on
peemo-peer (P2P) networks,
educate them on copyright and
guide them to legal alternatives.

Jill Lesser, executive director of
the Center for Copyright Infor-
mation, says the organization
hopes to roll out the CAS 'in the
next few weeks." CC1 is a part -

and the five major U.S. ISPs: Ve-

rizon, AT&T, Comcast, Cablevi-

sion and Time Warner Cable.

The CAS will allow content
owners to send infringement
notices to subscribers through
each participating ISP. The spe-

cific content of the alerts will
vary by provider but will range
from a requirement that a sub-
scriber review educational mate-
rial to temporary throttling, or
slowing down, of the subscrib-
er's Internet speed.

Unlike broadband subscribers

in some other countries, U.S. in-

fringers will not face losing their
Internet connection. Tougher
measures already implemented
through legislation in France,
South Korea and New Zealand
impose a series of graduated re-

sponses that may ultimately lead
to suspended service.

peaked in 2000. Tower Records

would be bankrupt six years later.

Now, 12 years after Napster, ISPs

will finally launch the country's
first serious attempt at curbing
illegal file sharing. An industry
battered by piracy-as well as
other technology shifts-wanted
this solution years ago.

Lesser says the CAS targets a

technology that lacks the growth

seen in previous decades, but
P2P usage is still widespread
and was an area in which the CCI

could find cooperation with ISPs.

"The most important thing about

this program is we're targeting it
to what we think is the vast ma-

jority of consumers who want to
do the right thing."

One major -label executive
says it's good to have a frame-
work and mechanism in place
for fi2htinia piracy but the com

'But," the executive adds, "it's
more than what existed before.'

It may have been imple-
mented 14 years after Napster
debuted, but the CAS is certainly

better than nothing and is a first

step to content owners and ISPs

working together. Considering
the brute force with which the
antipiracy Stop Online Piracy
Act and Protect IP Act were pub-

licly rejected earlier this year, the

fact that the CAS is being imple-

mented so quietly-or imple-
mented at all-is no small vie
tory for the content industry.

The closest precedent in tlx.
United States is the shutdown of

P2P service LimeWire, an event

that coincided with a sustained
increase in sales. Year -over -year

track sales were down 1%. ac-
cording to Nielsen SoundScan,
when a federal court issued a
permanent injunction against
LimeWire on Oct. 26. 2010.
After a surge in the final two
months of 2010, sales were up
1% at the end of the year. Year -

over -year sales were up 8.3% by

October 2011 and are up 6%year

to date through Oct. 21.

Year -Over -Year Track Sales Post-
LimeWire Shutdown (October 2010)

THE

NEWS
FROM
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>>>CARLY RAE
JEPSEN NAMED
BILLBOARD'S
RISING STAR'

Carly Rae Jepsen has
been named Billboard's
"Rising Star" for 2012
following a year of
breakout success for
the "Call Me Maybe"
singer/songwriter. The
catchy single swamped
pop radio, spending
nine weeks at No. 1 on
the Billboard Hot 100,
sold more than 10 mil-
lion singles worldwide
and was named Bill-
board's 2012 Song of
the Summer. The Rising
Star Award will be pre-
sented at the Billboard
Women in Music event
on Nov. 30 in New York.

>>>MEL
KARMAZIN TO
STEP DOWN
FROM SIRIUSXM
SiriusXM Radio CEO
Mel Karmazin will be
leaving the company
and the board on Feb.
1, 2013. Karmazin's
departure had long
been rumored: Just

nership among the RIAA, Mo- The file -sharing era began pang doesn't expect it to have
tion Picture Assn. of America two years before CD sales much of a practical impact.

kt. 2010 Oct. 2011 Oct. 2012

with JOHN BUTCHER

Taylor Swift isn't the
only big bet Target has
placed on music lately.

For the last two years, the
retailer's music strategy has
shifted increasingly toward
showcasing new product and
exclusives with artists like
Adele, Beyonce, Gloria Estefan
and Ptnk. Target -only deluxe
editions have become some
of the retailer's biggest sellers
(even as Target's market share
of overall album sales de-
creased from 7.8% in 2010 to
5.4% in 2011), That's why new
partnerships with Tony Ben-
nett (Viva Duets, released Oct.
22) and One Direction (Take
Me Home, out Nov.13) will be
the next recipients of the Tar-
get treatment, which includes
custom TV commercials with
heavy prerelease ad spend (as
much as $7 million for high -
priority releases) and prime in-
store real estate (for Red, Swift
received a custom mini -store

near retailers' entrances).
Billboard caught up with VP

of entertainment John Butcher
to discuss the value of exclu-
sives, prioritizing retail sales
over digital and its occasion-
ally contentious relationship
with iTunes.

You've already featured
acts like Pink, No Doubt and
Taylor Swift in ad campaigns
and exclusive releases this
quarter. How are sales of
your exclusive albums year
to date in 2012 versus 2011?
And why are they such a big
piece of your business?
We'll have nearly 40 albums
with exclusive content this
year. which is holding strong
to the large increase we had in
2011. And really a lot of that
was following the success we
had with (Swift's Speak Now
album) in 2010, which was one
of the first times we had such
a massive share in any single

album. It was a great album,
selling well everywhere, and
was significant enough that
all boats rose with that. We
can now easily discuss the con-

cept of exclusives with labels,
and it's becoming more im-
portant and a bigger piece of
our business.

t'11 How has Target's space
devoted to music shifted, if
at all, in recent years? Do you
anticipate any changes to
the number of titles carried
in 2013?
Once a year we reset the entire
entertainment division with a
new floor pad flow, new signs.
It's our one chance to really go in

and make a wholesalechange, if
we need to, toanything the guest

might see as they walk into the

entertainment space. We had
a larger change to music than
normal last year, and it was really

successful to drive traffic for us.
I don't see any change in space

whatsoever in 2013.

0 The decision not to carry
Frank Ocean's Channel Or-
ange generated controversy
in the wake of iTunes' last-
minute one -week exclusive.
What made you pull back?
At Target we focus on offering
our guests a wide assortmentof
physical CDs. When an album is

available digitally before it's in
stores, it disadvantages physical

retail and ultimately our guests.
We need to make sure we're
bringing albums to market at a
point in time when our guests
can walk into a store to buy a CD

if they choose to.

CI You severed ties with
iTunes on an online partner-
ship in 2010. Why was that
relationship discontinued,
and where will digital play a
role In Target's future with
music?
For the moment, our guests see

us in physical CDs-we care
about serving our guests' needs

online. We know digital is be-
coming increasingly more im-
portant to them, and our goal
is to find a solution that will
meet or exceed guests' needs
and bring that to them in the
digital space.

How is your relationship
with Apple?
We have a great relationshipwith

iTunes. We sell a lot of prepaid
iTunes cards, and we love Apple

products. I have an iPod with a
lot of music on it myself. But
for the Target guest coming in
to buy CDs, we want to make
sure they're having access to that

music as soon as they should.

0 Some of Target's peers
like Best Buy have been
using rackjobbers like An-
derson Merchandisers to
stock their music. Do you
plan to keep that service in-
house for the time being?
I don't see any reason we'd want

to change the model we've been
so successful with over time.
We're always open to new ideas

as long as it's best for our guest.
Ifwe findan opportunity toserve
our guests better than we are
today, I'm all ears.

last monrn ne sma,
instincts today are that
Liberty does not need
me." Liberty, which
owns 49.5% of the
satellite broadcaster,
is expected eventually
to take control of the
company. The SiriusXM
board of directors has
formed a search com-
mittee with Greg Maffei
as chairman to find a
replacement.

>>>SONGKICK,
ANDREW BIRD
LAUNCH CROWD -
FUNDED TOUR
Andrew Bird's 12 -city
South American tour
slated for February
2013 is unlike any other
tour the 39 -year -old
indie rock musician has
done. Bird teamed with
U.K. concert -discovery
startup Songkick to
try a new approach:
Instead of booking
venues and announc-
ing his stops, Bird will
wait until a minimum
number of tickets are
sold in each city be-
fore committing to the
show. Songkick has
staged 10 such tours
since December 2011
with this model, which
it calls Detour.

Reporting by Alex Pham
and Billboard staff.
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Premium
Acts
Health care is a contentious
issue in this year's
presidential election, but
how does it affect the artist
community and music
industry?

when members of muchloved
indie band Grizzly Bear revealed
in a New York magazine article

last month that their recent commercial suc-
cess didn't mean they had health insurance, it
brought up an old sore point between longtime
music industry insiders and working artists.

Musicians sacrifice much to pursue their
craft. They spend time away from friends,
family and home to tour. They live with the
economic uncertainty that comes with a ca-
reer without steady paychecks. They have also
lived with a health-care system that favors
regular employment with large companies
over self-employment. Simply put, health in-
surance for musicians isn't easy or cheap. But
that's changing.

Health care is one of the hot potato topics
during this electoral season with the Patient
Protection and Affordable Care Act of 2010-

Republican presidential
candidate MITT ROMNEY

and President BARACK
OBAMA during a debate on

Oct.16 in Hempstead, N.Y.

were without health insurance, nearly twice the
national average of 17% at the time. according
to the Kaiser Family Foundation. A 2002 FMC
survey of nearly 2,700 musicians found that
44% tacked health insurance.

the 2010 FMC study applied to the 2010 BLS
figure works out to 58,146 uninsured musicians
nationwide.

Eighty-six percent of musicians surveyed
said coat was the primary reason they didn't

THE ACA AND MUSICIANS
The ACA isn't the Free Care Act. Because the
ACA creates an individual mandate, every
adult-although there are exceptions-must
acquire health insuranceor pay a fine. However,

ACA for short. or better-known as "Obam-
acare"-coming under fire from opponents
and spirited defense by its supporters. The act
is designed to bring relief for many Ameri-
cans such as jobbing musicians who can't af-
ford premiums when buying insurance on the
private market.

The ACA isn't the single -payer
program long desired by some
liberals. But the individual man-
date requires all adults acquire
health insurance or pay a fine.
This will be a new expense-call
it a tax if you wish-for people
who haven't paid for coverage in
the past. In addition, musicians
can still lose income and need fi-
nancial assistance when serious
health problems require lengthy
recuperation.

Although the law has been
passed and the Supreme Court
has weighed in, the health plan
is far from taking its final shape.
A presidential election must take
place, states need to choose their
level of participation, and compa-
nies could send some employees to
the private market.

THE SIZE OF THE
CURRENT PROBLEM
The exact number of musicians
without health insurance is impos-
sible to know, but one recent study
helps shed light on the scope of the
problem.

A 2010 study by the Future of
Music Coalition that surveyed 1,450
musicians found that 33% of them

In 2010 the Bureau of Labor Statistics esti-
mated the total number of musician jobs in the
country to be 176,200. That number doesn't
count songwriters, composers, Ens or many
other types of artists who fit under a more ap-
propriate definition of musician. But, for the
sake of example, the 33% uninsured rate from

have health insurance. Household income plays
an important part, too. Musicians who earned
less than $35,000 annually accounted for 46.6%
of respondents but accounted for 72.3% of all
uninsured musicians in the survey. In contrast,
only 1.9% of musicians who reported a house-
hold income of $85,000 or more claimed to be

without health insurance.
Lack of information is a prob-

lem, too. The FMC study found that
some musicians didn't know where
to apply or found the applications
too confusing. Organizations like
ASCA P. BMI and the American
Federation of Musicians are im-
portant facilitators that increase
the chances of musicians finding
health care. "Even if they're not di-
rectly helping with health insur-
ance, they can help people figure it
out," says FMC education director
Kristin Thomson. who conducted
the 2010 survey.

Ultimately, just being a musician
was a big factor in lacking access to
good, affordable insurance. Adam
I luttler, executive director of Frac-
tured Atlas, an organization that
provides support services to inde-
pendent artists, explains that the
current health-care system links
health insurance to employment
and employment type. The ACA
creates a system more equitable
for individuals.

"America's pre-Obamacare sys-
tem was a serious roadblock to any
kind of creative entrepreneurship.
whether it's starting a band or a
tech startup," Huttler says.

MU
HEALTH CARE AND

SICIANS BY THE NUMBERS

8% Other'

9 Parents' plan

Medicare. Medicaid

a state assistance

Partner's plan

Employer's plan

Said cost was

the main reason

' re, Irtn1010 '(n d Itier Wok unions, the mblaiv or a COARA:vori mew rl

Future of MusK Coaibx

the ACA will expand Medicaid, the federal pro-
gram for people with low incomes and resources,
to people making less than 138% of the federal
poverty level, or about $15,000 for an individual.

Thus, musicians making less than $15,000
annually -76% of whom were uninsured in the
FMC study-are arguably among the ones who
will benefit from the ACA the most. They'll
qualify for expanded Medicaid, effectively
avoiding the cost of the individual mandate.
They will not, however, have access to the best
health-care plans.

Musicians earning $15,000-534.000 are likely
to be helped, too, judging from the FMC's study
and their lower -middle-class status. With nearly
two-thirds uninsured, this group was the sec-
ond -least likely in the FMC's 2010 study to have
health insurance. And because this group of
musicians earns a modest income, it can take
advantage of tax credits afforded by the ACA.

Musicians with day jobs are the least likely
to be affected by the changes in 2014. Many
employer -sponsored group health plans already
offer the main protections of the ACA, such
as rules against refusing coverage to people
with pre-existing conditions and setting an-
nual and lifetime limits on medical benefits.
Twenty-nine percent of musicians surveyed in
the 2010 FMC study received their insurance
through their employer.

Musicians with serious, long-term medi-
cal problems are going to have more options.
For example, a musician with a pre-existing
condition will have access to more affordable
health insurance purchased as an individual.
Premiums will vary by state, but a program for
people with pre-existing conditions will not
charge higher premiums based on that medical
condition and eligibility isn't based on income.
Seven percent of musicians surveyed by the

S

E

si

z

6 I BILLBOARD I NOVEMBER 3, 2012



FMC in 2010 blamed a pre-existing condition
for their lack of health insurance.

Republican presidential candidate Mitt Romney

has said-many times-that if elected hell start
dismantling the ACA on his first day in office.

But a president can't repeal a law alone. If
elected, Romney would have the support of a
Republican -led House of Representatives, but
he's unlikely to find support in a Democratic -
controlled Senate.

Even if the ACA survives in its current form
and is implemented in 2014, many uncertain.
ties exist about its effects on the insured and
employed. For example, some people-includ-
ing musicians currently with coverage-may
lose their employer -sponsored insurance and
be forced to purchase their own coverage at a
health insurance exchange.

NONPROFITS WILL CONTINUE TO
SERVE MUSICIANS
Even though far more musicians will have ac-
cess to health care in 2014, nonprofits that help
musicians through the financial struggles of
injury and sickness intend to carry on.

"Our mission will never change in terms of
being a safety net for musicians; says Debbie
Carroll, executive director of MusiCares. the
charitable arm of the Recording Academy that
helps musicians in need of c ritical services and
financial assistance.

Changes in health-care law could help some
of the cases MusiCares deals with-prohibitive

cost of health care, pre-existing conditions, ter-
minal diseases-but the organization's mission
will remain. Carroll says MusiCares provides
funding to pay for living expenses, offers free
clinics and assistance for follow-up care, helps
musicians with substance abuse issues and
aids in the replacement of instruments that
have been lost or destroyed.

In all, Carroll says, MusiCares distributed
about S3.1 million to roughly 3,000 people na-
tionwide last year.

Sweet Relief will continue to be part of musi-
cians' safety net, too. President Bill Bennett says

many of the calls Sweet Relief gets involve vital
living expenses a person needs while recuperat-
ing from a serious illness. The person may re-
cover in three or six months, but that amount of
downtime for a self-employed musician equals
lost income. Even a fully insured person can
struggle to keep his or her home, he says.

"The problem of musicians needing assis-
tance is a large one that we're not even close
to solving; Bennett says. The organization,
founded by singer/songwriter Victoria Wil-
liams in 1993, also acts as a sort of social
worker by helping musicians find government
programs or assistance from other charities.

"We're continually looking for new and in-
teresting ways to raise money to help these
musicians; Bennett says, "but we're far from
the point where we feel like we're actually
able to accommodate all the people that need
our help."

RESOURCES FOR ARTISTS
 Artists' Health Insurance Resource Center provides information for getting
health insurance, finding health care and affording health care. ahirc.org

 The Future of Music Coalition's Health Insurance Navigation Tool
(HINT) aims to make health insurance easier to understand for artists.
futureofmusic.org

 Healthcare.gov is the U.S. Department of Health and Human Services'
website with information on the Affordable Care Act and how to find
insurance in each state or U.S. territory. healthcare.gov

 Sweet Relief provides assistance to musicians and others in the music
business in need of health care and other assistance. sweetrelieforg

 MusiCares is a Recording Academy organization that provides a safety
net for people in the music community who experience financial, medical or
personal emergencies. grammyorg/musicares

 The American Federation of Television and Radio Artists offers a health
plan to members. a ffrahrcom

 American Federation of Musicians members can buy health insurance plans
through Marsh Affinity Group Services. a fm.org

 ASCAP and SESAC members can get coverage through the MusicPro
Insurance Agency. musicproinsurancecom

 BMI members have access to health insurance through BMI's benefits
Package. bmi.com/benefits

 Country Music Assn. members can acquire coverage through Sound
Healthcare. my.cmaworldcorn

For Your Consideration...

"Across the Land" by Ember Fx
The 55th Annual GRAMMVAwards

Lasky Records ember Fx, EmberFx.com

NOVEMBER 3. 2012 www.billboard.biz 7



UPFRONT LATIN

Brand New Day
How major brand partnerships are benefiting
emerging Latin artists
An artist endorsement deal
with a leading consumer prod-
ucts brand placed as the second

most valuable opportunity on
Billboard's Maximum Expo-
sure Latin list (see page 14).

Since the beginning of the
summer, up-and-comer Joey
Montana has had three. Co-
rona, Accura and, most recently.

Coca-Cola have all turned to
Montana for so-
cial med ia /on -
line -centric cam-

paigns aimed at
a younger demo.

In the Corona

campaign, Mon-
tana-as well as
four other Latin
acts: Pedro
Capo, Da'Zoo,
Sie7e and Fanny Lu-was
asked to cover a song by rock
band Mania. Fans could log
onto a site to vote for their fa-
vorite version and a chance to
win a trip to a Mani concert.

"Unico," the single from his
2013 album, in a social network

spot that'll be sent to 250 web -

sites. Accura also paid for the
"Unico" video (which features
product placement).

And Montana is also in
Coca-Cola's Mix'On campaign,

along with new acts Mafflo and
Alyssa Bernal. The three art-
ists collaborated on live -in -the -

studio duets,
with the result-
ing videos living

on the Mix'On
site. Fans vote
on headto
head competi-
tion between
the artists as
they watch the
duets, with the

votes ultimately selecting who
will perform at the American
Music Awards red carpet pre -
show alongside fellow Mix'On
artist Jason Derillo.

Montana is a new act with

Latin
Notas
LEILA
COBO

111

19 on Billboard's Hot Latin
Songs chart and No. 7 on Latin

Rhythm Airplay, and he was
named SESAC's 2012 Latina
songwriter of the year, he's far
from a household name.

Why, then, have three major

advertisers veered toward him?

Because his label, Capitol Latin,

has actively pitched him to the
right brands. "They're attracted

to a younger demographic and

Joey is very brandfriendly:
clean-cut. no drama, and his
music is very hip and cool,"
Capitol Latin brand partner-
ships manager Bianca Cham-
pagne says.

The Coke campaign, now in

its second year, is an example
of how brands don't necessarily

look for the bigger name, but
simply for what's right.

"From a business perspec
tire, the U.S. has the third most

important teen population after

China and India, and teens are a
very important part of the con

406

JOEY MONTANA
has notched deals
with Corona, Accura
and coca -Cola.

for Coca-Cola North America.
"When you look at those teens,

20% of them are Hispanics and
most of the growth will come
from Hispanics."

While last year Coke searched

for artists in different ways, this

year it partnered with Creative
Artists Agency on a list of pos-
sible acts for Mix'On.

The resulting trio is a mix
of indie and major, lesser- and
better-known. Bernal, for exam -

plc, does English -language pop

and was discovered by Pharrell

Williams, who signed her to his

Star Trak Entertainment. Mal-
fio is a DJ/songwriter/producer

signed to indie label SpanGlish

Global who's had only one chart-

ing record-at No. 36-on Hot
Latin Songs. In Padua's words.

connect well with our teen and
young adult audience."

Two weeks into the pro-
gram. the campaign's site had
garnered more than 60 million
impressions, 125,000 visits and

more than 30,000 votes, with
more than 60% of those visits
coming from mobile phones. re-

flecting the age of those voting.
Campaign success, says Me-

Ilna Baettl, manager of brand
and business communications
at Coca-Cola Refreshments. is
measured by several variables,

including sales and reaction to
the program. The needle will
certainly move for the artists.
Not only do they get the recog-

nition and exposure that come
with partnering with a major
brand, they stet a fee. - 

IEN
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ROB! 'DRACO' ROSA
DELAYS ALBUM
RELEASE
The release of Vida, an album
of songs composed by Robi
"Draco" Rosa and sung by the
artist as duets with many of
Latin music's biggest stars, has

been postponed until Febru-
ary, according to Sony Music.
The record had been set for a
Nov. 13 release. Produced in
Rosa's Los Angeles studio last
Year after the Puerto Rican
artist was diagnosed with
non -Hodgkin's lymphoma,
Vida (Life) includes tracks
with Juan Luis Guerra, Romeo
Santos, Shakira, Alejandro
Sanz, Juanes and Ricky Mar-
tin. Rosa recently underwent a
stem cell transplant. He is cur-
rently cancer -free, according
to his manager.

-Judy Cantor -Navas

LOVE GOEL JOINS
LOJAS AMERICANAS'
DIGITAL COMMITTEE
GVG Capital Group CEO Love

The Accura campaign, one album to his name and sumers and fans of the brand," they all have "uplifting person -
For 24/7 Latin newswhich begins in November, rising notoriety. Although says Reinaldo Padua, assis- alities, can communicate to- and analysis, see

features Montana singing his track "La Melodia" hit No. tant VP of Hispanic marketing gethemess and inspiration, and blllboard.blz/Iatln.
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Gilberto Gil began a North
American tour on Oct. 23
devoted to forro, the party -
starting country music of
Northeast Brazil. Concerto
de Cordas and Maquinas de
Ritmo, an acoustic album with
electronic flourishes that fea-
tures some of the best-known
songs of his five -decade -long
career, was released world-
wide this month. Meanwhile,
Especial, !vete, Gil e Caetano,

a live recording with fellow
Brazilian legend Caetano
Veloso and singer Ivete San -
gale, is nominated for a Latin
Grammy Award for album
of the year. Billboard caught
up with the indefatigable
70 -year -old singer/composer
and former Brazilian Minister
of Culture as he prepared for
his trip to the United States.

Your tour start, .it Los Am
geles' Walt Disney Concert
Hall, includes a date at New
York's Carnegie Hall and
wraps in Montreal on Nov.
23. Why forro?
Forro is the second -most pop-

ular music in Brazil; first is
samba. During my whole ca-
reer I've been playing this kind
of music. The band is a mix of
very traditional forro, with ac-
cordion; zabumba, that gives
bass to the rhythm; the violin,
that comes from the Celtic -Irish

tradition; and rock'n'roll with
the bass and electric guitar.

Recently, Michel Telo's in-
ternational hit "Al Se Eu Te
Pego" again spotlighted the
incredible commercial po-
tential of Brazilian songs.
Still, relatively few artists

GILBERTO GIL

since the '60s bossa nova
era have made it big abroad.
It's a question of time. Brazil
is step by step becoming more

known as a whole. It's been un-

known except for some specific

aspects ofitsculture,lilcesamba
or football. [Now) Brazil is be-
comingknownasa global player.

1 feel that it could have been
faster, but the time will come.

You have three different
recording projects in mo-
tion right now. Is this kind
of eclecticism a particularly
Brazilian trait?
Allofmylife Nebeendoingitall.
tvebeendossingthewhole road.
I'm very comfortable with tradi-
tional approaches and with mod-

ernization I was acquainted

with the bossa nova creators,
and then the whole Brazilian
rock'n'roll movement, mixing
it with reggae and salsa music.

This has been the history of Bra-

zil. From the very beginning it's

been a mixture. Even Brazilian

contemporary pop music is full
of elements from the past.

How have the programs you
started as Minister of Cul-
ture had an impact?
We planted thousands of cub.
tural "hot spots" in Brazil. Its
about providing means to com-
munities: material means-
money sometimes, also instru-
ments, digital tools, computers.

cameras-that enables them to
enhance their own experiences
and projects, their cultural in-
dustries and crafts. By selling,
producing, learning, teaching.
exchanging, we're promoting
inclusion-social, economic
and cultural inclusion.

Since the tropicalia years
you've symbolized the so-
cially engaged artist. What's
your current perspective on
the power of music?
Music is in movies, theater, ad-
vertising, (YouTube), the vid-
eos, the Facebook (profiles].
It's an industrial commodity.
The music industry is kind of
a ground wheredifferent seeds
from other areas spread and
blossom, and they harvest it in

different ways. As a creed, as a

faith, as a notion, as a working
system, culture is constantly
influencing the rest of reality
and being influenced by the
rest of reality. Sometimes you
have to act more carefully, and

sometimes you have toact more

boldly. -Judy Cantor -Navas

EN ESPA8OL: All the great Latin music coverage
rEpu you've come to expect from Billboard-in Spanish.

Go to bIllboardenespenol.com.

Goel has joined Lojas Ameri-
canas and LAME4, Brazil's
largest retail chain, as chair-
man of the digital committee
of Lojas Americanas' board of
directors. His primary duties
are to oversee the company's
digital initiatives, investments
and businesses including B2W,
one of the largest pure -play
digital retailers. During his
tenure at GVG Goel has trans-
formed companies into digital
market leaders. In his 20s, he
turned Macy's into a top multi-
channel retailer as COO. Lojas
Americanas and LAME4 have
about 700 stores, and lead as a

retailer in such areas as leisure,

beauty and music.
-Justino Aguila

RIVERA WORKING
ON TV SHOW FOR BIG
NETWORKS
Regional Mexican singer Jenni
Rivera is developing a TV show

that's being eyed by major net-
works. The songstress is also
the star of mun2 reality pro-
gram "I Love Jenni." Last year
she signed a long-term, cross -
platform production deal with
mun2 as the show's star/exec-
utive producer. That same year
Rivera renewed her contract
with Universal Music Latin En-
tertainment/Fonovisa. Most
recently she appeared in the
film "The Filly Brown." -JA
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mean good things for the fourth quarter?
Swift. and a very solid 600,000 units sold in

week one by Mumfod 8 Sons' Babel (accord-
ing to Nielsen SoundScan). shows that consum-
ers will buy when retailers have something they
want. But sales and distribution executives at re-
tail and labels contacted by Billboard wonder if
this year's fourth quarter is strong enough-or
even as strong as last year.

"It will be a pretty good year. but I don't think
it will be spectacular," says a se-
nior sales executive at Universal
Music Group (UMG). "We are pro-

jecting our sales will be dead level

with last year, which was not an
'A' sales year, but a 'B' year?

Similarly, the head buyer at one

of the U.S. industry's largest 10 ac-

counts says that this year's sales
strength will be "close to last year,

but it won't be a disaster. Novem-
ber is weaker than last year, but December's re-

leases already look stronger, and we still don't
know all the ones coming out yet in that month?

Last year's fourth quarter was driven by
Adele and Michael Bubhi. If Swift is this
year's Adele, some industry executives are bet-
ting on Rod Stewart's Merry Christmas, Baby
to replicate Bubles holiday -album success. But
last year, in addition to robust performances from

Adele and Buble, at least six titles debuted with
200,000 units or better between the last week
of October and the end of the year: Drake's
Take Care (631,000). Coldplay's Mylo Xyloto
(447,000), Young Jeezy's TMI03: Hustlerz Am-
bition (233,000), NIckelback's Herr and Now
(227,000), Justin Bieber's Under the Mistle-
toe (210,000) and the Black Keys' El Camino
(206,000). Manna's Talk That Talk just missed
the sales plateau, with 197,000.

Direction, with the lattermost expected to hit
the 500,000 mark. But there are plenty of other
drivers in the fourth quarter, including albums
from Kid Rock, KeSha. T.I.. Pitbull. Aero-
smith. Soundgarden, the Rolling Stones,
Led Zeppelin and Lady Antebellum. When
it comes to Lady A's Christmas album, the fore-
caster says, It doesn't matter how it starts, you
know it will finish well?

While the release schedule alleviates some
worry that the industry is facing
a weak holiday season, it's not the

only concern. Sometimes, even
in the face of a strong schedule,
the economy or a price war has
tanked holiday sales. So far, mer-
chants say they're optimistic that
the economy will hold up and
customers will be shopping. But
some aren't so sure how pricing
will play out.

All year long there have been online pricing
skirmishes between Amazon M P3 and Google
Play, and some are worried that an online pric-
ing war could spill over to brick and mortar. "We
will see a lot of $6.99 albums over Thanksgiving
weekend? one major -label sales executive says.

One other factor that has affected holiday
music sales during the past decade has been
the takeover of the front of store by the movie
industry, which aggressively offers DVD catalog
programs to merchants featuring recent hit titles

for as little as S4. But last year, UMG and Sony
Music Entertainment fought back by offering
their own catalog discount promotions to mer-
chants, in exchange for prime in-store real estate.

And both are duplicating that effort this year as
well, sources say. "It used to be a video party? a
senior music distribution executive adds, but
we invited ourselves."    

Retail
Track
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 Hunger Is closer than you think. Reach out to your local food bank
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How Happy
A Holiday?
The fourth-quarter retail forecast: mixed sun and clouds

arrior and
TEWART'S
y album (inset)
edicted to be
Hers during the

h quarter.

With Taylor Swift's Red on pace to
post debut -week sales of more than

1 million copies. thequestion in the
music industry is: Dpes this blockbuster moment

One source who gets paid to project sales says

he sees five artists that could hit 200.000 in their
first week in the remainder of 2012: Rihanna,
Lil Wayne, Bruno Mars, Alicia Keys and one
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UPFRONT

SoundtrackTo ACause
Walmart, Best Buy, Coke and Clear Channel join forces to bring home
the message of 'A Very Special Christmas'
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The Very Special Christmas series
marks its anniversary with a Christian
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I. album (inset) and another featuring
acts like MARTINA McBRIDE.

For 25 years now. A Very Special Christmas has attracted
some of pop, rock, country and hip -hop's biggest names
to record original and exclusive songs for the holidays-

with the first two volumes among the top -selling holiday titles of
all time. In the process, the series has also raised more than 5110
million for the Special Olympics, a message that has gotten lost
through the years.

"We talked to a lot of people who'd say, 'Oh, yeah, I have that
album-the red one with the Madonna -and -child stick figure
logo on it. Wow, I didn't know that it benefited the Special Olym-
pics,'" says Lou Ralola, president/CEO of Warp
Speed, a cause -marketing agency that spearheaded
the ad campaign and partner outreach for A Very

Special Christmas 25th anniversary. Special Olym-
pics chairman/CEO Tim Shriver, whose brother
Bobby is a founding partner of the Very Special
Christmas series, adds, "The albums were sold on
the strength of great music, not on the strength
of a great cause. Now we're trying to broaden that
message so that when you buy a great album, you're
doing something great for others, too."

To that end, the Special Olympics and Warp Speed have as-
sembled an extensive marketing plan to get the word out about a
pair of new records released for pop and Christian audiences by
Big Machine and Word. Walmart and Best Buy will help promote
the albums at retail, with the latter selling a deluxe version of Big
Machine compilation A Very Special Christmas 25th Anniversary,
Bringing Joy to the World with five catalog tracks in its music de-
partment and at 300 Best Buy Mobile locations, marking a rare
music -retail foray for the specialty retailer.

Coca-Cola will support the project by making "Something in
the Air," an original song featured on Bringing Joy to the World.
the theme song for its 2012 Christmas campaign. Other mar-
keting partners were brought in to reach a more nontraditional
audience. Upscale health club Lifetime Fitness, for example, will
promote and sell the album at 100 locations nationwide (a first
for the chain), while the Bowling Proprietors of America will pro-

mote the album through music videos and by selling it at more
than 4,000 bowling centers across the country.

The music itself will receive a heavy push from Clear Channel,
which will put new songs from Train ("Joy to the World") and
Jordin Sparks ("Do You Hear What I Hear?") into national rota-
tion and air $7 million -S8 million worth of in -kind, public-service
custom programming throughout the holiday season starting
Nov. 22. And on Dec. 8 and 9, Gospel Music Channel will air the
two-part special "A Very Special Christmas: 25 Years of Bringing
Joy to the World." hosted by Vanessa Williams.

Big Machine is also helping film new videos from
Train, Martina McBride ("Please Come Home for
Christmas") and Cheap Trick ("I Want You for
Christmas," a holiday take on its "I Want You to Want

Me"). The compilation also features new and rare
contributions from Rascal Flatts, Jewel, Vince Gill,
OneRepublic and even K -pop act Wonder Girls.
Word's A Very Special Christmas: Today's Top Chris-
tian Artists, Bringing Peace on Earth, will feature new

and rare songs from Jason Castro, Point of Grace,
Natalie Grant, Needtobreathe and others.

"There's so many more charities now than there were 25 years
ago as far as places to do albums for charities," Big Machine
founder/president/CEO Scott Borchetta says. "There were mo-
ments for a while where I was like, 'I don't know if we could pull
it off,' but once we got some of these great artists onboard it made
us realize how special this property could be again. We're very
proud the record's on Big Machine."

Borchetta's involvement ultimately comes down to CMrs Brian
Phillips, who enticed the Big Machine head and his wife, Sandy,
to join Shriver at the 2011 Special Olympics in Athens to witness
the event firsthand.

"Brian's been on our Christmas records' trust board for five
or six years now, and is a deep believer in the power of our move-
ment and our athletes," Shriver says. "He's been talking for years
about finding ways to re -energize this brand, so Brian gets a lot
of credit for convincing Scott there was something to see.'  

With
The Brand

ANDREW
HAMPP
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BOXSCOREConcert Grosses
GROSS/ ARTIST(S)

Venue, Date

$55

$2,226,1370

4 1174

764,732

678,662

11,

$1,338,701
559 1 139 50 Tacoma Dome. Tacoma, Wash.,

Oct. 9

Attendance

ELTON JOHN
95/ The Colosseum at Caesars

Palace Las Vegas. Oct 10.13
15,472 -

PETER MAFFAY'S TABALUGA TOUR
02 World. Hamburg. Oct. 12.14 35.675 52.25,

Nee 3,0w3

Promoter

Caesars Palace

River Concerts

BRUCE SPRINGSTEEN .5 THE E STREET BAND
Copps Coliseum, Hamilton.
Ontario Oct. 21

16,115. Live Nation

BRUCE SPRINGSTEEN & THE E STREET BAND
Scotlabank Place, Ottawa.
Ontario. Oct. 19

16,271

JUSTIN BIEBER, CARLY RAE JEPSEN

$1,215,360

$1,137,620
 .4kni

29

$1,117,440
(t
4.

,052.590

$1,048,840
(80.6 4/

64/545 73

5690,553
579 50/539 50

$611,918
$66/546

$575,569
1E445.953)
Lint 45/522.39

ssnos
5.75/539.75

$531,922

$527,250
550

,661
25

20.259

JUSTIN BIEBER, CARLY RAE JEPSEN
Roger, Arena, Vancouver, Oct. 10 14,425

JUSTIN BIEBER, CARLY RAE JEPSEN
Recall Place, Edmonton. Alberta,
Oct. 15

13.663

JUSTIN BIEBER, CARLY RAE JEPSEN
Scobabank Saddledosne,
Calgary, Alberta. Oct. 12

13,631

JUSTIN BIEBER, CARLY RAE JEPSEN
Credit Union Centre, Saskatoon,
Saskatchewan, Oct.16

13,113

JUSTIN BIEBER, CARLY RAE JEPSEN
MTS Centre. Winnipeg, Manitoba.
Oct.16

13.326

JUSTIN BIEBER, CARLY RAE JEPSEN
Rose Garden, Portland, Ore.,
Oct. 0

14.550

Live Nation

AEG Live

AEG Live

AEG Live

AEG Live

AEG Live

AEG Live

AEG Live

CARRIE UNDERWOOD, HUNTER HAYES
Staples Center. Los Angeles.
Oct.16

11.105. AEG Live

125 JAHRE HSV GALA
02 World. Hamburg. Sept. 29 12,534 Hamburger Sportverem

MARY J. BLIGE, D'ANGELO, MELANIE FIONA
Venban Center. Washington.
0C., Aug. 26

6,250 Live Nation

CARRIE UNDERWOOD, HUNTER HAYES
KeyArena, Seattle. Oct. 6 1.117

AEG Live

SYSTEM OF A DOWN, DEFTONES
Allstate Arena, Rosemont,
Aug. IS

10/545 Jam Productions

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY & OTHERS
1;/300:AAK-GARy Amphitheatre. 15.669 ..1.0e.

More Than
A Free Lunch
FreeFest convinces acts and managers of the benefit of
not only performing at its events, but also its cachet

When a festival is free, and its free-
ness isn't indicative of the talent
presented, all involved have to take

into account rewards beyond the sheer payday
involved-like promotion, awareness, percep-
tion and participating in something cool. The
Virgin Mobile FreeFest presented by LG at the
Merriweather Post Pavilion in Columbia, Md.,
is cool. lust ask Seth

"Seth" is Seth Hurwitz. president of Wash-
ington. D.C.-based independent promoter I.M.P.,

who has produced seven festivals for Virgin Mo-

bile. which started out as V-Fests and morphed
into FreeFests for the last four events. Hurwitz
now has a mature event or, given he's liable to
attend in lederhosen, the event is, at least, 'ma-
ture until I show up," he says.

By "mature," we mean FreeFest is established

as a brand in the marketplace and has become an

event agents want their acts to play. "People are

finding out this is a fantastic day. It's my favorite
event of the year; Hurwitz says.

Being a free event changes the talent buyer/
agent dynamic, with the latter buying into the
6gccepticyri, true or not, that festivals Day a lot

JACK WHITE
performing at the
2012 FreeFest.

$524,704
566/$46

$521,889
565/525

$521,810
SS6 420 Csralae

590 43/57023

$520,396
565 SO/533 SO

$520,288
54750/53750

$519,312

$518,416
it.Aoosio)
5970V$5174

$516,543
5.14950/595/
53950/51950

$516,366
i1500.311 NANNY.)
5180 62/510311

$515,557
565/525

419
5/525

915
50/530

$513,715
S55/545/540/
SOS

$510,321
549/535

$505,971
156726.34New2eeirdl
512661/57525

$504,638
163 50/543 Si1

$502,066
57250/525

$497,449

CARRIE UNDERWOOD, HUNTER HAYES

r.raelt`girtM,3 8.804 AEG Live

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
Cricket Wireless Amphitheatre, 15,980
Chula Vista. Calif.. Sept. 15 9000 Live Nation

KEITH URBAN, LINDSAY ELL
Halifax Metro Centre. Italian,
Nova Scotia. Aug. 19 !IT Live Nation. Gold 8 Gold Productions,

Evenko

WIZ KHALIFA 8 MAC MILLER
first8

. .

21,502 Live Nation

ERIC CHURCH, JUSTIN MOORE, KIP MOORE
Sprint Center, Kansas City, Mo., 13.117
UPC. 29

Frank Productions. NS2

JOURNEY, PAT BENATAR Li NEIL GIRALDO, LOVERBOY
Iowa State Fair, Des Moines.
lows. Aug. 18

10,904 lows State Fair, Triangle Talent

MARIUS MOLLER-WESTERNHAGEN, THE IMPRESSION
02 World, Hamburg. Sept. 25 7,165 Karsten Jahnke Kontertdirektion

ENRIQUE IGLESIAS 8 JENNIFER LOPEZ, FRANKIE J, STARSHELL
Philips Arena. Atlanta. Aug. 29 9.202 Concerts West/AEG Live

THE BEACH BOYS
Adelaide Entertainment Centre. 4,489
Adelaide. Australia Sept. 2 Dainty Group

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY 8 OTHERS
Veterans Memorial Arena.
Jacksonville, Fla., Sept. 27

9,978 Live Nation

JOURNEY, PAT BENATAR 8 NEIL GIRALDO, LOVERBOY
Riverbend Music Center,
Cincinnati, Sept. 21

14.091

LINKIN PARK 8 INCUBUS, MUTEMATH
Palace of Auburn Hills, Auburn 9.857
Hills, Mich., Aug. 21

THE FRESH BEAT BAND
Beacon Theatre, New YOrli,
Sept. B-9

11.051

Live Nation

Live Nation

AEG uve

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY

Esses Junction. 1/e Sept. 1
NAGS Variety Attractions

KENNY ROGERS, JOHN ROWLES, BOURBON COUNTY BROTHERS
Ve[tor Arena.

l'Zealand, *80.2"`"" "°. "
8,641
6.244

Pacific Entertainment. Bluehawk Presents

CARRIE UNDERWOOD, HUNTER HAYES
tuit4vizrgercler, West Valley City. B.MB, AEG Live

LINKIN PARK, MUTEMATH
.Z1z lirbe Live. Bristow. Va.. '?.900 Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
fr.f1hfryficilf.mHrs,Spre 14,665 Live Nation

more than an act can be guaranteed for a one-
off. "People assume there's a festival price which
means it's time to double the fee, and this is just
not the same model. Virgin foots the bill, so for
me there's a very finite budget, like a salary cap
on a sports team; Hurwitz says. "That hand-
cuffs you, to some degree, but in some ways it's
actually liberating. I can actually say 'that's all
the money I have' and mean it.
Some people get stuck on postur-
ing and end up not playing, which
is a shame. This isn't the cash cow
that other festivals are, and that
has cost us some acts, but it also
strangely has gotten us some acts,
too, because people know (the
budget] is serious, so they don't
throw a tantrum, take their ball
and leave the playground."

Instead, Hurwitz has cultivated the perception
that each slot on FreeFest has cachet. "We have
about 12 slots on a finite budget," he says. 'and
I want people to feel like it's a status thing to be
at the Virgin festival.'

This year's bill for the Oct. 6 FreeFest featured
Jack White. Skrillex, M83, Nas. ZZ Top. San-
tigold. Alabama Shakes. Ben Folds Five. Dis-
memberment Plan. Allen Stone. Trampled by
Turtles alici Portugal. The Man, among others.
A lineup that includes such acts reflects today's
fans' diverse iPod shuffles. "You want to try to get
a snapshot of what's important in 2012," Hurwitz
says. "[ZZ Top] manager Carl Stubnar knew in-
stantly what it meant to have ZZ Top on this bill."

Hurwitz says that Virgin's talent budget is
similar to when VFest was a paidticket event,
"except they get infinitely more good will and
press" out of FreeFest. Outside of naming -rights
deals. "this is about the most for their money
I've ever seen a sponsor get anywhere. Every-

body knows this is the Virgin Mobile FreeFest.'
It's a tough ticket to get. "I feel like Willy

Wonka," Hurwitz says. "Getting a ticket to this
thing is like opening a candy bar with a golden
ticket. To be able to put on a show and have ev-
eryone feel lucky to be there, if you have any
sense as a promoter of being a host, it doesn't
get any better."

At the 2012 FreeFest, a re.
cord -breaking $250,000 was
raised for Virgin Mobile USA's
Re*Generation initiative to ad-
dress the needs of homeless
youth. Last year's FreeFest raised
enough to build a youth homeless
shelter in Washington. D.C., and
the funds raised this year will help
operate it for two years.

"Everybody wins," Hurwitz
says. "We raise a lot of money. The acts make
more than they would on a regular show; they
play to more people. I'm not going to make a
killing, but we do OK. The fans get a free ticket.'

Virgin Mobile seems to feel the same. "Free.
Fest is an epic day for our brand,' Virgin Mo
bile USA head of brand marketing Ron Faris
says. it's our chance to give back to the fans
with a free day of music with hopes that they'll
pay it forward to those less fortunate. We hope
to keep the karma going and let 'free' ring for
years to come."

So while Coachella can rightfully be proud
of an all-time record gross for festivals in 2012,
a free fest gauges success differently. "I admire
what those guys at Coachella do. They constantly
reinvent the festival business," Hurwitz says.
"This is a completely different animal.'  

OnThe
Road
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STARRING PSY
For the cover of our fifth annual
Maximum Exposure list we chose
K -pop breakout artist PSY, because if
turning a pony dance (and a half -billion
YouTube views) into a worldwide craze
isn't exposure pushed to the maximum,
what is? The goal of our annual
survey of label and music publishing
executives, artist managers, media
strategists and digital music experts
is to uncover the most effective ways
of building buzz and generating sales.
We turned to separate expert panels
to rank the most powerful platforms in
Latin music, the United Kingdom and
Japan, as well as top lOs for R&B/hip-
hop, country, dance, Christian/gospel
and hard rock. We'll get to the lists in
just a moment, but first it's time to learn

,



XPOSU II

K -POP'S

WILD STALLION
MORE THAN 500 MILLION YOUTUBE VIEWS LATER.

PSY IS A GLOBAL POP PHENOMENON AND THE UNEXPECTED FACE OF
A KOREAN MUSIC INDUSTRY THAT'S BEEN LOOKING FOR AN INTERNATIONAL VOICE FOR YEARS.

8

BUT NOW THAT PSY'S A STAR, WHERE DOES K -POP GO FROM HERE?

BY DONNIE KWAK

N THE AFTERNOON OF Aug. 15, Ko-
rean rapper PSY and the overseas busi-

ness manager from his record label,
YG Entertainment, arrived in Los An-
geles after a 13 -hour flight from Seoul.
At LAX, they were greeted by a smatter
ing of fans and YG's American rep, who

usheredthem intoa waitingcar. PSY was
going to Hollywood.

As his ride rolled through L.A. traffic,

PSY. aka Park Jae -sang, cheerfully reflectedonhis whirlwindsum-

men It had been a month to the day since the video for 'Gangnam

Style," the first single off his sixth album, PSY 6 (Six Rules), Part

1, was uploaded to YouTube. A satirical ode to his Seoul neighbor.

hood, "Gangnam Style hadall the trademarksofa PSYanthem: an

aggressive rap with a catchy hook, coupled with a whimsical dance

step and a comedic, over -the -top video. Like much ofhis previous
work,"GangnamStyle"wasvery mucha PSY DIY: Hewroteandco
produced the song and also co -directed the video. In Korea, where

PSYhas topped multipkdomestic musicchartsa half -dozen times
during his 12 -year career. the record was an instant hit.

But then the unexpected happened. Thanks to socialnews site

Reddit and tweets from high -profile artists like Robbie Williams
and T -Pain, "Gangnam Style" went viral beyond Korea, spreading

across Asia, Europe and South America-and now, finally, to the
United States.

As "Gangnam Style approached 10 million YouTube views at
the end ofjuly, Scooter Braun-the music executive famed for dis-
covering YouTubesensations-turnedpop-stars Justin Bieber and
Carly Rae Jepsen-tweeted a li nk to the video, writing "HOW DID

I NOT SIGN THIS GUY!?!??!" What Braun didn't reveal then was
that he had already planted the seed for a secret meeting with the

rapper. PSY's video was pulling in more than 1 million new view-

ers per day. lithe rest ofthe world was flocking to it, Braun figured,

why wouldn't the United States?
And so, slightly more than two weeks and 15 million You -

Tube views after that tweet, "Gangnam Style" was on its way to
Braun's house.

By then, the buzz was loud enough that PSY was garnering in-

terest from labels outside of Korea. One German rep had recently

warned PSY's team: "The first thing an American company will
do is try to make you do an English version." (And, in fact, one U.S.

label had already reached out to YG -and were rebuffed-with
such a request.)

But PSY had traveled to the States with an open mind. In past
years,hehadwatchedsomeofhisyoungerYGlabelmatesandother
Korean stars-fresh-faced girl groups and slickly produced male
singers-venture off to America with hopes of breaking into the
U.S. market. Asa 34.year.old solo rapper. PSYwas far from the typi-

cal Korean -idol." Hedebuted in 2001, well before thecurrent K -pop

wave, and had become as famous for his offstage antics and rebel
persona as for his actual music. Through it all, he never harbored

ambitionsofmakingitbigin theStates.To PSY,whatever happened
next would be extra.

And what happened next is this: PSY and his entourage were

welcomed into the backyard of Braun's house in Hollywood. The
Korean rapper and the American music executive greeted each
other like brothers.

Soon, thetwogotdown tobusiness. Braunwascharacteristically
straightforward: "This is what I want to do: I want to sign you. And I

want to keep the song exactly the way it is." PSY looked up at Braun,

surprised. " You want to keep this in Korean?" he asked. Braun nod-

ded in response.

PSYpausedtolet thissink in. Hehadnever met Braun, fouryears
his junior, but he was well aware ofhis reputation for shepherding

No.1 hits. Could a songwith Korean lyrics really reach the topofthe

Billboard Hot 100? Or, perhaps, a better question: Whycouldn't it?

-All right, let's do this," PSY said, smiling. "But first, let's go to
Koreatown tonight and drink."

SOMETHING LIKE A PHENOMENON
In theweeks after that initial meeting, the Scooter Braun machine

quickly went into overdrive: an international multiple -album deal
for PSY with Republic through Braun's School Boy Records (exclud-

ing Koreaand Japan.where PSYwillstillbeunderYG):asuccession

of masterfully orchestrated appearances on the MTV Video Music

Awards, 'The Ellen DeGeneres Show." "Today" and "Saturday
Night Live"; and sudden, inescapable pop -culture ubiquity. With
"Gangnam Style' on a relentless march to the top of the Hot 100,
PSY's first, still -untitled U.S. release has been fast -tracked for No-

vember. The song's official clip has racked up more than 500 mil.
lionviewsonYouTubeasthesongitselfhas satsecureat No.2on the
Hot 100 for four weeks and registered 1.6 million downloads sold,

according to Nielsen Sound Scan.

In the meantime, the American music industry has been left to

makesense ofthe-Gangnam Style" phenomenon.
To some insiders, the fact that a monster international hit origi-

nated in Korea isn't all that surprising. After all, during the last
fouryears, Korean pophasgonefroma foreigncuriosity-see Ste-
phen Colbert's 2008 mock K-popvideoanddance-offwith Korean

NOVEMBER 3, 2012 I www.blllboard.blz 13



MAXIMUM EXPOSURE

MI"
OFF THE HOOK!

SOUTH KOREA'S IN SOUTH KOREA. the coun-

EXPLOSIVE try that gave birth to the

MOBILE MARKET latest viral smash "Gang -

PROVIDES
nam Style," there are more
mobile subscriptions than

A GREAT there are people. This seem -
PLATFORM FOR ingly unremarkable bit of

trivia holds a clue as to how
BUT AT WHAT a country roughly the size
PRICE? of Indiana with 49.8 million

inhabitants could be ground
zero for artists like PSY. whose red-hot popularity was
rocket -fueled in large part through Internet channels.

South Korea, which for years has quietly led the world
in the spread of broadband Internet access for its en-
tire population, has taken the lead in mobile connectiv-
ity recently, thanks to concerted government efforts to
make the country the most wired-and wireless-nation
on Earth. "South Korean lifestyles are just more mobile,"
says Wayne Lam, an analyst with market research firm IHS

iSuppli."We estimate that there are 52 million mobile sub-
scriptions in South Korea, which means many people

there have more than one subscription."
South Koreans are used to getting their en-

tertainment over the Web, and, increasingly,
on their mobile phones. About 14% of Koreans
subscribe to fast, LTE mobile -data access, ac-

cording to ABI Research, compared to less
than 5% of Americans with LTE subscrip-
tions. I -text year, South Koreans are ex -

singer Rain on "The Colbert Report"-
to a legitimate global movement. Hav-
ing dominated Asia and made inroads
in Europe and South America, K.pop had

lately been on the cusp of traction in the

U.S. market. The Korean music indus-
try grossed nearly S3.4 billion in the first
half of 2012, according to Billboard esti
mates, a 27.8% increase from the same
period last year. Yet America was still .,
largely untapped frontier.

Kpopactshadalroadyprovedthatthey
could fill American arenas. The Wonder
Girls, one of the first big Korean acts to
make a concerted effort at an American

crossover, opened for the Jonas Brothers' 2009 tour. But in the

past two years. it has been the K -pop artists themselves as the

headliners in shows near bustling Asian populations on either
coast: In October 2011, SM Entertainment sold out Madison
Square Garden in New York as part of its SM Town tour, which

included the label's stableofacts: BoA,Girls' Generation, Shinee
and Super Junior. The followinu August.YG girl aroup2NE1

"K -pop over the last two years
has been creating the infrastruc-
ture for a huge global hit to hap.
pen." says David Marx, Google's
head of product communications
in Asiaandan experton the fapaneseand Korean music scenes.
Marx says that while various factors prevented the Japanese

PSY performing on
"Saturday Night
Live" (top) and dur-
ing a free concert in
Seoul on Oct. 4.

petted to zoom ahead with two-thirds of
the population subscribing to fast mobile
Internet, according to projections from
the South Korean Electronics and Tele-

communications Research Institute.
While about 57% of mobile sub-

scribers use smartphones that make
it easier to watch videos and listen to

music on their devices, that figure is
expected to rise dramatically as 95% of phones shipped in

the second quarter were smartphones. according to IDC
mobile analyst Ramon Llamos.

And there's more evidence of entertainment moving
aggressively toward mobile. "The adoption of mobile
video in South Korea is one of the most advanced in the
world, as 97% of all smartphones shipped in the second
quarter support digital TV," Llamos says.

Among hardware companies, Samsung dominates
with 70% of the handset market. And among digital music
companies, Loen Entertainment is the 800 -pound gorilla.
Loen's Melon music service has nearly 1.5 million users,
giving it roughly half of the digital music market.

Aside from the country's ubiquitous access to digital en-
tertainment, there's another potential reason why K -pop
acts like PSY and BIGBANG work hard to exploit all digital
channels to reach their audiences and generate revenue.
The price of each download is low compared with the
United States and other Western markets. While the price

per song is between 99 cents and $1.29 on iTunes, in Korea

the price is around 5 cents, with most of the profits going
to distributors and manufacturers. "Gangnam Style." for
example. brought in only 636.000 through digital sales
in Korea. This makes the money that PSY may be earning
from YouTube advertising look fairly rich.

Soon, though, all that could change. Starting in Janu-
ary, the Korean government plans to allow song prices to
gradually rise to 13 cents by 2016 so that artists, compos-
ers and lyricists receive a larger piece of digital song sales.

-Alex Pham and Jessica Oak

drew a full crowd at the I9,500 -seat Prudential Center in New-

ark, N.J.. and sold out Los Angeles' 7.100 -seat Nokia Theatre in

the same week. A month later, BIGBANG, 2N El's boy -band la-

belmate, sold out November shows at the Prudential Center and

the 18,900 -seat HondaCenter in Anaheim,CaliE, just twohours
after tickets went on sale.

With its highly polished sound and tightly choreographed
visuals, K -pop has long embodied a sort of uber-form of Ameri-

can popmusic. Butas moreand more industryeyes have turned
to Korea, it's not just the music that's drawing attention, but
the method behind it. Through its three major entertainment
companies-JYP, SM and YG -Korea has become famous for
churning out pop stars like mobile phones, often with multiple
new iterations in a single year.

Where record labels in the West are known to focus on break-

ing hit songs, the K -pop model revolves around the molding of

talent, training teenagers for years before packaging them into

groups to unveil before an insatiable public. As producer Swizz
Beatz, who announced a joint -venture deal with Korean enter-

tainment company O&Media earlier this year, told MTV News:
"Within the K -pop movement, artists actually go through art-
ist development. They take music classes that allow them to be

ready for when they do become that big star: Itwas from K -pop's

arduous "trainee' system that manufactured acts like the Won-
der Girls 0 Girls' Generation (SM), 2NE1 and BIGBANG
(YG) emerged.

But the table was set for an American breakthrough well
before the current crop of K -pop stars. Beginning in the late
'90s, Korean labels had started exporting their acts to Japan,
where K -pop groups would record songs in Japanese in an ef-

fort to cater to the unplumbed native population and tap the
world's second-largest music market. With the advent of ille-
gal downloading in the early 2000s-as well as many popu-
lar Korean music -subscription services, under which artists
can collect as little as $0.03 per track domestically-K-pop's
overseas expansion became even more aggressive, extend-
ing beyond Japan to include the whole continent. By the time
YouTube was opening up the world to new music, Korean la-
bels had already mastered the art of marketing their artists in
other territories.

market from effectively exporting its product, K -pop has con-
tinued to find innovative ways to market outward. "YG, SM
and I Y P have been promoting their music overseas, but also
created this environment where people who want to listen to
the music can hear it on YouTube. Korea figured this out way
faster thanother music industrieshave, and they'vegottenvery,
very good at it

Still, racking up YouTube views in Taiwan, Peru and even the

United Statesisn'tquitethesameas being a viableAmericanstar.

But even as Korean acts shuttled to the States to work on their

English andcollaboratewith big-nameartists like William and
Akon, K -pop failed to produce anything close to a hit record in

America. The Wonder Girls' "Nobody" peaked at No. 76 on the

Hot 100 in 2009, while Girls' Generation, after inking a license
deal in 2011with I nterscope,sold less than 1,000copiesofits U.S.

debut, The Boys, according to Sou ndScan.

Then, suddenly: "Gangnam Style."The fi rstcrossover star for

K-popin America wouldn'tbe,as manyexpected,agirl grouplike
2N El or Girls' Generation, nor the product of a talent 'factory"
likeWonder Girls or BIGBANG. Amazingly, it was PSY-one of
the only active K -pop stars to have predated the YouTube era-

who broke through, with a song almost entirely in Korean. It was

likean Ivy Leagueschooltumingits backon thekidswhostudied
hardest to admit the class clown.

'HE'S A SUPERSTAR'
It's mid -September, a month after PSY signed with Braun,
and it seems like he hasn't stopped moving since. He's halfway

through a 24 -hour day that began with a live performance on
NBC's "Today, will continue with rehearsals for the following
night's "SNL" and finally end with an impromptu show along-
side Usher at New York club Circle. By tomorrow, "Gangnam
Style" will have reached No. 1 on the iTunes charts in the United

States, the 19thcountrythat thesonghasconquered.The follow-
ing week, it will land at No.2 on the Hot 100. For now, PSY has a

brief moment to collect his thoughts about his ongoing Ameri-
can experiment.

-The basic principle I have is that what is most Korean is what

is the most international: PSY says in his native tongue.1 don't

want to come here and act like I'm an American. I want to show -

8

9

8

3
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Congratulations to PSY and the success of his
international smash hit GANGNAM STYLE.

KOCCA is a
proud supporter
of K -Pon

.1111111W

Experience K -Pop Night Out
at MIDEM/SXSW 2013

The Korea Creative Content Agency (KOCCA) is
a Korean government agency that supports
Korean creative content and its advancement in
international markets.

KOREA
CREATIVE CONTENT
AGENCY



WHAT'S NEXT FOR K -POP
I ftheexplosionorGangnam Stylecaught American musicexecs
off guard, it left their counterparts in Korea totally dumbfounded.
A fter years ofcarefully engi neeri ng K -pop idols to appeal to Ameri-

can audiences. it was ultimatelyanovelty song intended for Korean

fans that became an international smash. (Representatives for SM

and JYP, rivals of PSY's YG label, declined to comment.)

Using marketing terms, "Gangnam Style" was "pulled' into
America on its own merits, rather than "pushed' onto the masses.

As much as PSY might become a catalyst for the American expo -

JULY 28
User Lockydo013 links tho Mee in

a post titled 'Words cannot even
describe how amazing this video !ion

social -news aggregator Red410.

JULY28 
British singer Robbie Williams posts the

Style' video on robbtenolliams.
com.writing:' P.S. TAY WATCHING THIS
AM) NOT SMILING MARE YOU ... (NOT

EVEN ALIP CURL)."

IrJAY 152012

 JULYIS
The v deo or "Gangnam
Style' is uploaded to PSY s
oflcial YouTube channel

Braun calls "the right artist at the right time with the right song."

And the PSY story-as well as that of K -pop in America-re-
mains a moving target. Even with "Gangnam Style" topping the
charts, reports are that PSY will record his next single in English.
Braun says that collaborations with American artists for PSY's up-

coming album are in the works. YG's one-two punch of 2N El and
BIGBANG-which has added two U.S. tour dates to its upcoming
sold -out shows in New Jersey and Los Angeles-are poised to capi-

talize off their labelmate's breakthrough. Meanwhile, the Wonder
Girls' newsong with Akon, "Like Money." hasstarted getting spins

on pop radio and they've been booked-along with PSY, Justin
Bieber and Taylor Swift-to play K I IS -FM Los Angeles' Jingle Ball

in December. Moving forward, I nterscope is planning a stronger
American push for Girls' Generation in 2013.

For Korean labels, the American co-sign will remain an elusive

GIDDYUP!
A look back at PSY's ride to 500 million
YouTube views, including a nine -day
American media blitz tailor-made to
secure maximum exposure. -.Pala°

MI JULY 30
Ganiker publishes an article about "Gangnam
Style" titled 'Did This Underground Hip -Hop
Artist From South Korea Just Release the
Best Mew Video of the Year?'

 JULY31
Scooter Braun tweets_ 'HO W CADINOT SIGN
THIS GUY!?!nhttpillyouto iltici9bZkp7q1910
GANGNAMSTYLEt!!!#THEGREATEST.'

 AUG.2
CNN reports on Pay and
"Gangnam Style' as a meal
phenomenon.

 AUG.14
PSY officially fetes TwAtee (6,PSY_Oppa).Withan
two weeks Its garners more than 120.000 followers.

 AUG 15
PSY and Braun hoed their
Net meeting in Los Angeles.

music industry closer than ever. "There is a phenomenal interest
in this genre and I have no doubt that we will see other Korean acts

surfacing in North America," says Kate Farmer, who, as senior VP

of international marketing for Universal Music Group, helped en-
gineer Girls' Generation's deal with lnterscope. "Our goal for this
specific genre is not only to reach the Korean/Asian population
abroad, but cross over to the popular mainstream market."

All the while, executives like Braun will continue to scour
YouTube-what Marx calls "the world talent show"-for artists
with viral potential, whether they perform in Korean or Swed-
ish or Hindi.

"If you make a great track, you make a great track." Braun says.

"Music speaks for itself:"  

Additional reporting by .1 aeki Cho.

SEPY.3
Braun maltose pulAk

announcement on
YouTubo stem he
wolf sign PSY to his

School Boy label
under Repubhc

 AUG. 20
PSY pert ortins*Gangnam Style' at
Dodger Stadatm in Los Angeles_

II SEPT. 6
PSY performs his 'Gangnam Style' dance at
MTV's Video Music Awards alongside host Kevin Han
liaximmmarposareposTtioa
Pi ratings, 6.1 million viewers (according to Nielsen)

 SEP T. 10
PSY appears on 'The Ellen DeGeneres Show.'
teaehang 8nIney Spears and OeGeneres
the 'Gangnam Style' dance.
Maximum Exposer. pesitimNo. 26
TV ratings, 3.3 mAlion viewers

 SEPT. 13
'Gangnam Style'debots on
the &Aboard Hat100 at No. 64.

SEPT. 14  SEPT,*
PSYporlortneGangnarn PSY appears ina skit on
Style' on NBC's 'Today.- 'Saturday NO, Live.'

IlarimemEspnere MadmemExposarepositimtNe.5
inkier. No. 22 TV ratings, 5.5 map] viewers

TV ratingst4.3mdlion
viewers

a

S
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case the dynamic potential Korea has, and I want to prove that as

an artist."

Those in his corner believe a number of factors set the stage for

PSY to succeed stateside. Having been schooled in the States (he
briefly attended Boston University and Berklee College of Music),

heknowsenough English tonavigate U.S. media: he has morethan

a decade of experience performing huge shows in Korea as a solo
artist: and. at 34. he's business -minded enough to be able to make

his own decisions without label micromanagement. In essence,
PSY came to America as a ready-made star.

"1 don't put him in the same category [as other K -pop artists).

I put PSY in the same category as some of the biggest acts in the
world,' Republic president/CEO Monte Lipman says. A few years

ago Lipman had flirted with the idea of signing the Wonder Girls,
who never ended up aligning with an American label. "PSY is a
superstar. He's got that charisma, that sense of confidence and
showmanship."

For his part, PSY is sensitive about discussing his American
success in comparison to his K -pop predecessors. ''When the Ko-

rean press and the netizens (Internet commenters in Korea) talk
aboutmyprogress in America, theysomewhatpoke fun oftheother
K-popacts, and I think that's wrong." he says."Itdoesn't matterwho

it is. Ifa Korean artist reaches to the top, we're all ready to stand up

and applaud for him or her."

And, at the moment-by virtue of one of the most improbable
pop hits in recent memory-PSY finds h imsel f the most globally
famous Korean artist ever.

"Even if the cultures are different, a human being usually sees
t he same thing and feels a similar type of enjoyment." he says.
"When you see Niagara Falls, you're going to feel the same thing.

It's grand, and it's amazing. So, I think,what'salreadybeen proven

and tested in Korea, will work here.

"I was nothing here," he continues. as a Republic rep suddenly

appears to rush him to the next stop on his itinerary. "So that's why
I can do anything."

sure of Kpop, his unexpected rise could also serve as a lesson for

future Korean activity in the States. As YG Entertainment CEO
Yang Hyun-suk told a Korean Internet daily in August: "No artist
can survive in a foreign music industry by simply copying what
others do."

"It's holding onto your roots and using that in order to navigate

the waters here." YG GM of U.S. operations Alina Moffat says. "As
opposed totheartist trying tochange their waystocater to the mar-

ket, it's more like broadening the reach to have them join the party

that everybody else seems to be in on."

To that end, PSY's popularity surge may inspire K -pop artists
to stick closer to a formula that works in Asia rather than Ameri
canizing their approach by hiring a host of U.S.-based consul.
tants and producers. When SM powerhouse Girls' Generation
debuted in the States in early 2012, it chose not to dosowith an in-

ternational Korean -language hit like "Gee" (88 million YouTube
views), but insteadwith a new Englishlanguage song called 'The
Boys: Even after a performance on "The Late Show With David
Letterman," sales for the group's debut U.S. mini -album on In-
terscope were meager. To date, the "Boys" video has less than 7

million views.
Likewise,whenlYrsWonderGirlssetupshopstatesidein2009,

they rerecorded a shelf load of Korean hit singles in English with
hopes ofpenetrating the U.S. market. But despite a global fan base,

noneofthem stuck.
"I fl told a rock artist with a huge rock following that the only way

you'll be successful is to sing a totally different genre, it wouldn't
make sense," Braun says. "Ifyou're Kpop, you're K -pop."

Google's Marx adds, "The lesson here is don't pander. Don't
make this so Americans like it. just make it for your fans. Because

when K -pop does K -pop, people respect that."

With that said, the emergence of PSY and "Gangnam Style"-
like most viral phenomena-was not only impossible to predict
but also, in all likelihood, inimitable. No matter how much one
analyzes PSY's sudden stardom, in the end it boils down to what

Up-and-coming K -pop
stars BIGBANG and
GIRLS' GENERATION

goal, if now proved attainable by PSY. Though the cachet of U.S.

success brings undeniable value the reality remains that most lu
crative markets for K-pop-in terms of record sales, touring and
marketing opportunities-are in Japan and China. For instance,
90% of SM Entertainment's overseas sales reportedly come from

Japan. LastOctober.SM EntertainmentCE0 LeeSooman told Ko-
rean newspaper Chosun: 'The markets of China and Asia will be
bigger than the U.S. market... Asia will soon become the center."

Asa result, theAmericanoperationsofK-pop's three major compa-
nies are relatively small outfits, with far fewer employees than are

dedicated to Asian activities.
Nevertheless, American labels will be monitoring, the Korean
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AT A GLANCE
BY KIM EON J00 ANO JESSICA OAK

FAR EAST

MOVEMENT

U.S. ACTS
INCREASINGLY
MAKE SOUTH
KOREA A
MUST -STOP
ON ANY ASIAN
SWING

AT A TIME WHEN K -pop acts are

busy strateg i zing on how to
break into the North American
market, more Western artists
are discovering the growing live
opportunities in South Korea.

"Korea is a growing market
in the region, and definitely
a must -stop for artists on an

Asian tour." says booking agent Akiko Rogers, who handles

the Asia territory for William Morris Endeavor (W ME). Adam
Wilkes, AEG Live senior VP of Asia music and touring, adds

that capital city Seoul is "definitely one of the stronger in the
region after Tokyo:'

As U.S. artists continue tapping into new global markets

in search of additional concert revenue, the past decade
has found many acts routing tours through Asia. Such
tours generally include stops in Tokyo. Seoul. Hong Kong.
Singapore, Taipei, Shanghai, Jakarta, Kuala Lumpur, Be, -
jing. Macau, Bangkok, Bangalore and Mumbai.

WME books between 50 and 75 tours in the region annu-

ally, Rogers says, citing 2012 treks by Incubus, New Kids on

the Block. Taylor Swift. Lady Gaga. Kenny Rogers, America
and Chris Botti."The region has grown tremendously since I

was first assigned Asia as a territory many, many years ago,."

she says. "At that time the biggest deal was Air Supply being

the first U.S.-based artist to perform in Hanoi."

SOUTH KOREA
POPULATION: 50million
MARKET VALUE: Billboard Korea estimates that the Korean
music industry grossed nearly $3.4 billion in the first half of
2012, an increase of 27.8% from last year's $2.7 billion. The
sales surge has been driven by the K -pop craze, known in Asia
as the' Hal lyu Wave." Despite the overall growth, however, the
domestic music market has suffered a 7%4% annual decline
since 2008, according to research from the Korea Creative Con-
tent Agency (KOCCA) last year.
MAJOR PLAYERS: SM Entertainment, YG Entertainment,

 OCT.4
PSY holds a free concert
outside the Seoul City Hell.
attr wring 90400 fans.

 OCT.9
London Mayor Boris
Johnson lobes that he and
British Prime Minister David
Cameron bad "Gangnam
Style' dance 'of f.

OCT.18 
Google CEO Larry Page

refers to 'that horse dancing
video"to exemplilyYouTubes

distribution capabilities.

OCT. ITO
Bloomberg reports thet.ase result of

-GangnamSiyle' the share pnceoI01
Corp., PSY's father's company, increased

by 560%. It also states that the share prices
of PST, label. YG Enteltainincntmcreascd

more then 50%.

OCT.I6 
In Sydney. PSY performs *Gangnam

Style -on 'The X Factor.' Former
Spice Girl Melanie Brown loins the

singer for the 'horse dance'

 .10(111 DCTOS019.201

JYP Entertainment, known as the BigThree. All trade on the
Korean Stock Exchange (KOSDAQ).

SM ENTERTAINMENT
FOUNDED: 1995, by Lee Soo Man
ROSTER INCLUDES: BoA, Kangta, TVXQ, Super Junior,
Girls' Generation. Shine and f(%). as well as actors and
comedians
RECENT PORTFOLIO ADDITIONS: Merged with AM En-
tertainment, adding AM's roster of popular movie stars, in-
cluding Jang Dong Gun and Kim Ha Nuel, to the fold. Also
acquired travel agency BT&I and launched SM C&C. a TV -
focused subsidiary.
REVENUE: Billboard Korea reports SM's take ofS99.4 million
lastyear was the best on record. Album/digital sales accounted
for $25.2 million across all markets, with $22.9 million in do.
mestic music salesand S2.3 millionabroad. Inthesecondquar-
ter. sales were up 52.5% to $29.3 million.
OF NOTE: SM's Girls' Generation is the fifth-highest-eaming
act in japan (afterfellow K-popsensation KARA). In-house pro-
ducer Yoo Young Jin is the architect of SM's distinctive sound
called S.M.P. (SM music performance), responsible for such
hits as H.O.T.'s "Warrior's Descendent," TVXQ's "Triangle"
and "Rising Sun," and Super Junior's "Sorry Sorry.' The pro-
ducer also worked with Teddy Riley (Bobby Brown, Michael
Jackson) on Girls' Generation's first U.S. single, "The Boys."

YG ENTERTAINMENT
FOUNDED:1996, by Yang Hyun Suk
ROSTER INCLUDES: PSY, BIGBANG, 2N El , Se7en, Epik
High, 1TYM and Jinusean
REVENUE: Since goingpublic last November,YG has reported
528.8millioninexportsales,with S13.6millioninrevenuedur-
ing the first half of 2012. Anticipated2012 earnings across all
markets stand at $99.5 million.
OF NOTE: In-house producer Teddy's hits include 2N El's "1

as a particularly vibrant Asian market. "Because of its prox-
imity to Tokyo [one -and -a -half hours away], it makes sense
from a routing standpoint to stop there immediately be-
fore or after Japan," Rogers says.

The primary South Korean venues are Olympic Hall.
Olympic I Gymnasium, Olympic Cycling Stadium and
Melon Ax Hall. Notable promoters include Live Nation, Pri-
vate Curve, 9 Entertainment Networks, JC Ahn, SM Enter-
tainment and Sang Baik.

"The touring opportunity for U.S. and other interna-
tional artists has been growing and will continue to grow
with fans being able to access all different types of nevi
music via the Internet and YouTube," says Steven Kim.
head promoter of Live Nation in South Korea, whose
Seoul -based office opened last year.

The promoter cites a few recent success stories in the
region: In September, Maroon 5 sold 30,000 tickets in
Seoul and Busan, and earlier this year Lady Gaga launched
her first world tour in Seoul, selling approximately 45,000
tickets to one stadium show.

"We also saw many U.S. and international artists sell
out shows this year, from Noel Gallagher to Owl City."
Kim says. -Mitchell Peters

OWL CITY
performing
on July 28
in Icheon, in
South Korea's
Gyeonggi
province.
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STYLIN' ON YOUTUBE

THE KOREAN
MUSIC INDUSTRY
IS A LEADER
IN YOUTUBE
ENGAGEMENT

REFERRING TO "the horse
dancing video" in a confer-
ence call about Google's
third-quarter earnings ear-
lier this month, Google CEO

Larry Page said that the 500
million -plus views of PSY's "Gangnam Style" video repre-
sent YouTube's future. "To get a worldwide distribution-al-

most without doing any work-is an amazing thing."
Of course, record labels worldwide were using YouTube

as a promotional tool and revenue stream well before
"Gangnam Style" brought K -pop to the masses. But, ac-
cording to David Marx, Google's head of product commu-
nications in the Asia/Pacific region, "Everything moves in
the same direction at varying speeds. The difference is in
the velocity."

And it's Korea that has broken away from the pack.
"Gangnam Style" may be Korea's biggest -ever interna-
tional hit on YouTube, but it's not the first. So how has a
music industry ranked outside of theworld's top10 in sales

Love You, "Hate You; Am
the Best,""Lonely."Go Away"
and "I Don't Care and BIG-
BANG's "Fantastic Baby" and
"Blue."

JYP
ENTERTAINMENT
FOUNDED: 2001. by Park
Jin Young and Hong Seung
Sung (now CEO of Cube
Entertainment)
STRUCTURE: JYP is divided
into two entities-public (JYP) and private (JYP Entertain-
ment). J.Tune Entertainment merged with JYP Entertainment
in March 2011.
ROSTER INCLUDES: Miss A (JYP); Wonder Girls, 2PM and
2AM (JYP Entertainment)
REVENUE: Billboard Korea reports JYP earned 59 million in
the second halfof 2011. The company's numerous public hold-

ings have yet to be aggregated.

OF NOTE: In-house producer Park Jin Young earned approxi-

mately 51.3 million in royalties last year, according to the Korea
Music Copyright Assn.

OTHER NOTABLE ENTITIES
LABELS: DSP Media (roster includes KARA, Rainbow and
A-JAX), Cube Entertainment(BEAST,4MinuteandG.NA)and
Starship Entertainment (K.Will and SISTAR)
MAJOR DISTRIBUTORS: Loen Entertainment, C) E&M,
KMP Holdings (an alliance of SM, YG, JYP, Media Line, Star
Empire and Music Factory) and KT Music
ONLINE DISTRIBUTION: Major distributors in Korea often
handle online distribution as well. Popular music service
portals include Melon Moen Entertainment), Mriet.com

YG Enter-
tainment's

YANG
HYUN

SUK

"Go" was released in March, and first album Nocturnal soon
followed. In 2011, the group played for fans in San Diego. San

Francisco and Boston, and plans for a 13 -city tour to coincide
with a new album early next year are in the works.

ALSO ON THE RISE
TASHA REID (aka "Yoon (Jungle Entertainment):
The African-American/Korean artist debuted as a member of
Uptownat theage of13. She appeared on Far*East Movement's

"Live My Life" (featuring Justin Bieber) and iscurrentlya judge
on popular realitycompetition "Superstar K. -a Korean version
of"American Idol.- Her latest single is 'Get in It; produced by
lllmind (50 Cent. Eminem, LL Cool J) and co -written by Reid
with husband Tiger JK, aka the -Godfather of Korean Hip -
Hop." Reid was named one of the top 12 female rappers in the
world in 2011 by MTV lggy.
EPIK HIGH (YG Entertainment):The hip -hop trio-compris-
ing Tablo, Mithra and DJ Tukutz-recently hit No. 1 on Bill-
board's K -pop Hot 100chart with -It's Cold."Tablo is a Stanford

University graduate.
BEENZINO (Illionaire Records): Underground rap sensation
whose reeentrelesse, 24:26. put him on many pities lists.

WONDER
GIRLS

become such a leader? According to Marx, the market's
success boils down to two key factors.

CONTENT AND ACCESS:It's not so much if you use You -

Tube, Marx says, but how you use it. Labels around the
world upload videos, but the Korean music industry does
it faster, better and more comprehensively. Korean con-
tent available worldwide includes not only high -definition
clips-par for the course for YouTube music channels-but
also alternate versions of those videos, teasers, behind -
the -scenes footage, live shows and even dance practices.
(Contrast that with Sony Music Japan's YouTube channel,
which isn't even available stateside.)

It'sthis type of constant compelling content-ratherthan
one-off video premieres-that not only cultivates a fan base
but keeps it engaged. The proof is in the numbers. K -pop
artists or labels make up six of the top100 YouTube music
channels when ranked by views (as compiled by Social -
Blade). More impressively, five of those (PSY, SMTOWN,
BIGBANG, SM Entertainment and 2NE1) are in the top 50
YouTube music channels by number of subscribers.

ANALYTICS: K -pop artists can't count on a built-in global
audience (at least not yet). As a result. Korean labels have

to aggressively seek out new markets by utilizing YouTube
metrics to inform their strategies.

As a YG Entertainment marketing rep told Korean site
Newsen.com in 2010: "We can easily see the scats for
each video since YouTube provides a detailed analysis of
which country, age group and gender the video is most
popular with." For instance, when SM Entertainment
noted that YouTube videos for Girls' Generation were
getting heavy traffic from Japanese viewers, the label
launched the group in Japan. Today, Girls' Generation is
huge in that market. -Donnie Kwak
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E&M), Bugs (Neowiz Internet) and 011eh Music (KT Music),
with Melon dominating 50% of the market share, Billboard
Korea reports.

TV: Music shows playa significant role in the market and serve
asa must -stop on any promotional run. Keyoutlets includecore

music shows like K BS' 2TV "Music Bank." SBS' "Inkigayo,"
M BC's "Music Core" and cable TV M net's "M!
Countdown." followed by variety shows or talk
shows like SBS' "Running Man," KBS" 2TV
"Happy Together," SBS' "Strong Heart" and
SBS' entertainment news program "Midnight
TV Entertainment?

NEXT TO BLOW?
TVXO: On Nov. 17, the SM Entertainment male
duo will kick off its first world tour with a two-day
engagement in Seoul before hitting major cities in
Europe and the Americas. The run comes on
the heels of the group's recent Tone,
which became the best-selling re-
lease by a foreign artist in Japan
with 300,000 sold. according to
Billboard Korea.

WONDER GIRLS: The JYP En-
tertainment sensation will re-
lease its first U.S. album at the
end of the year. Current single
"Like Money: featuring Akon, is
receiving some radio support in
the United States ahead of release,

and the album features contribu-
tions from J.R. Rotem. Claude Kelly

and Crystal Nicole. Wonder Girls will
share the bill with PSY (and many
more) at K IIS-FM's Jingle Ball at Los

Angeles' Nokia Theateron Dec.1-2.
AZIATIX: The three -member
R& ip-hop group was assem-
bled for the American market
from the outset. Debut single

JYP Enter-
tainment's
PARK JIN
YOUNG

U.S. OPPORTUNITIES?
Billboard Korea reports that although Jason Mraz's recent re-
lease, Love Is a Four Letter Word. stands as the highest -selling
album bya Western artist (20,000 sold), thepopularityofforeign
music in the South Korean domestic market has been steadily

declining since2000.Accordingto musicconsumerpref-
erence research,81.7%ofrespondents preferred Ko-

rean pop music over American pop music (9.3%),

with language the main barrier to entry. The
K -pop marketing structure demands exposure
in avarietyofways, which makes it nearly impos-

sible forpop stars tocompete in Korea.Tocompete

there, artists must participate in interviews with
various local medias and perform for about one to

two months. It's also difficult to obtain a fan base
since the popular Korean genres of music have a dif

ferent tone. which is a better fit culturallywith
Korean tastes.

Instead, several U.S. artists, par-
ticularly producers like Will.i.am,
Kanye West, Swizz Beatz and
Teddy Riley, have begun working
within the K -pop system to create

records. Will.i.am has been work-
ing with 2NE1 since 2010 on a forth-

comingalbumandWest recently pro-
duced JYJ's single "Ayyy Girl." Swizz
Beatz, meanwhile, has beenworking
with concert promoter O&Media to
create a new K -pop group geared to-

ward the States, which has yet to be re-

vealed. Riley produced Rania's debut
track "Dr. Feel Good: and R. Kelly re-
cently announced that he would be
workingon a K-popgroupofhis own.
Despite the flurry of activity, how-
ever, many of these partnerships
have yet to yield results on parwith

those launched at home.
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MADONNA
performing with
LMFAO during Super
Bowl XLVI's halftime
show on Feb. Sin
Indianapolis.
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NFL + MUSIC=
TOUCHDOWN!
JUST A FEW SHORT YEARS AGO, the NFL's Lawrence Randall and

Tracy Perlman were chasing down artists in between album
cycles to perform and lend their music to some of football's most -

watched telecasts. Today, the likes of Madonna, Kelly Clarkson,

Acrosmith and Beyond are knocking down their door to debut
new material-often seeing major results.

Case in point: Madonna performed new single 'Give Me All
Your Luvin'" during the 2012 Super Bowl halftime show. com-
plete with guests M.I.A. and Nicki Minaj. Her performance was
the most -watched TV event in U.S. history with more than 116
million viewers, according to Nielsen, and the single was able

to rise to No. 10 on the Billboard Hot 100 in its second week,
logging Madonna her 38th Billboard top 10 (an extension of
her chart record). Her catalog sales also surged 214% the week

following the Super Bowl, with hits compilation Celebration
re-entering the Billboard 200 at No. 24 and selling 16,000 cop-
ies, according to Nielsen SoundScan.

Little wonder that a Super Bowl halftime performance re-
places a Grammy Awards performance as No. 1 on this year's
Maximum Exposure list. Also, a performance during the Super
Bowl pregame show rose from No. 72 to No. 45 this year.

But beyond the Super Bowl, artists are lining up to be a part
of the NFL's many tentpoles-from the Kickoff Concert in
September (this year's featured No Doubt and Mariah Carey,
each of whom performed new singles) to the draft event in
New York to tailgate performances before televised games.
Then there's the NFL's extensive media network, from NFL.
com to the NFL Network (which recently teamed with Cee Lo
Green for a program called "Fanchise") to network partners
like ESPN. NBC, ABC and CBS, among others.

Though synchs and performances of current singles have
gained traction in recent years with music partners, artists are
now creating new material for the NFL. Through a partner.
ship with Pepsi and music branding agency Cornerstone called
NFL Anthems, they've enlisted Aerosmith. Ice Cube, Travie
McCoy and Kid Rock to write and record original songs for
their hometown teams, even recruiting Wiz Khalifa to revisit
his Steelers-inspired hit "Black & Yellow.'

'They're more than just anthems for the teams," says Perl-
man, the NFL's VP of entertainment marketing and promo-
tions. "They've become radio hits in each market, and some
of these will even be on the artists' next records.'

Why the increased outreach? For starters, NFL telecasts are
among the few TV events that are still gaining audiences dur-
ing prime time, with live events like sports and awards shows
achieving their largest viewing audience in decades in recent
wars as scriptd programming falls victim to delayed,

TIC LAST
YEAR YEAR

VIEWERSHIP
48.01

PERFORMANCE DURING THE GRAMMY AWARDS

Grammy appearance = album sales bump-just
ask Adele (up 279% in the three weeks after the
Grammys), Bruno Mars (up MEM), Deadmau5
(up179%) and Taylor Swift (up 60%).

IEWHOME PAGE PLACEMENT ON ITUNES

WORLDWIDE With more than 435 million active global
ACTIVE IT UNE s users, the front page of the world's largest on -

USERS line music retailer reaches the kind of eyeballs
.11.3.831

no record -maker takes for granted.

10

OLYMPICS
VIEWERSHIP

419.41

SONG IN ATV COMMERCIAL THAT RUNS DURING

A SPECIAL EVENT WITH SIGNIFICANT VIEWER-

SHIP (SUPER BOWL OSCARSAILYMPICSITGJ

In the week following Madonna's Super Bowl ap-
pearance, sales of her first single from MONA,
'Give Me All YourLuvin',' increased 44%.

PE 1011111AMCEOWSATURDAY NIGHT UR'

AVERAGE
VIEWERSHIP

6.2M

'SW surged this year. It moves the needle on
sates and is vital for buzz acts-Gotye's album
had its best week ever. up 88% to 54,000, fol-
lowing his performance.

FIRST ARENA -LEVEL HEADLINING TOUR

MIRANDA
LAMBERT'S Miranda Lambert cemented her transition from

FEB.17 SHOW AT fervent critical favorite to one of country's top
WANT CENTER. box-office draws with her recent arena tours.IIPASHEY PA

10.300

to HIGH -ROTATION TV AD FOR A LEADING

CAR COMPANY

/kW
N

Neon Trees' 'Everybody Talks' missed the Hot
100 upon initial release. Then it made its way

viewing. Plus, the NFL draws some of the largest, most diverse
audiences anywhere-particularly during the Super Bowl.

"It's not 18-49, it's really 8-80," says Randall, the NFL's di-
rector of entertainment programming and acquisitions. "Your
grandma watches, everybody watches. You find the iconic art-
ists for the Super Bowl, but events like our tailgates and the NFL
Honors allow us to touch across all different lines. We host a
Latino concert every year, for example, so we're very conscious of

which demos we're hitting when we're reaching out [for] music."
Getting a song synched by an NFL network partner or a team

during a commercial "bumper"-the 15.30 seconds leading
into a commercial break-can also be valuable real estate for
new and emerging artists, though the compensation tends to be

minimal. "The teams are more accustomed to cashing checks
than cutting them; says John Canaday of GMR Marketing. "But
teams can say, 'We'll promote your artist around the launch
of their album,' which is appealing from a label standpoint."

Expectations are high that 2013's halftime show will match
and potentially top Madonna's record audience, as industry
analysts feel Beyonce has the potential to reach an even wider
audience-particularly with speculation swirling around cam-
eos from Jay -Z and Destiny's Child. The announcement was
made directly through Beyonce's social media channels, a full
month ahead of the NFL's usual practice of revealing its half-
time performers during its Thanksgiving game. "We knew
with Beyonc6 and the following she had on Tumblr, we could
get a lot of buzz," Randall says. "We're working with Pepsi,
who helped us on the Super Bowl halftime show this year, and

CBS had all our players retweet the message just to get it out.
It's something we've never done before as we're trying each
year to do something new and keep it fresh."

Perlman says the NFL has already had a call with Team Be-
yonce to walk them through the potential opportunities for
a breakthrough performance on Feb. 3. "We started talking
about, 'What can we do in respect to her fan club? In respect
to radio promotion? How are we going to integrate her into
everything we have?' The great thing about Beyonce is she
knows that she is an iconic brand, and to marry her with our
brand we are trying to come up with something unique that
people are not expecting to see from us." -Andrew Hampp

rt 

inert a outce spot ana ewers up to me TOP

PERFORMANCE ON COUNTRY

MUSIC ASSN, AWARDS

16.3M
The CMA Awards, first given out in 1967,
aren't country music's oldest awards
program-the Academy of Country Music
Awards began in 1966. But it's dubbed
"Country music's biggest night" for
good reason. The 2011 edition was full of
surprises-most notably, Jason Aldean's
upset win for album of the year for My Kinda
Parry-as well as expected victories, such
as Taylor Swift's second entertainer of the
year nod. The broadcast's numbers among
adults 18-49 nudged upward as well.

SYNCH PLACEMENT IN A HIGH -ROTATION TVAD

FOR A LEADING ATHLETIC SHOE BRAND

(ADIDAS,CONVERSE,NIKE.REEBOK, ETC.)

AUDIENCE
N/A

Alicia Keys' "Girl on Fire." which premiered In
an Adidas ad. made a sterling Hot 100 debut
placement, reaching No. 37 In its first week,
due partly to the shoe brand's exposure.

0

ATTENDANCE.
ROTH WEEKENDS

158.387

PERFORMANCE ON COACHELLA/MAIN STAGE

The best-known U.S. festival is where head-
lines are made as much as music. Just Google
"hologram Tupac" sometime.

SONG FEATURED AS FREE SINGLE OF THE WEEK

ON !TUNES

WORLDWIDE
ACTIVEITUNES

USERS
435M

With up to six free tracks offered up every
week. there are few easier ways for a song or
artist to attract wide notice, whether you're a
veteran (Graham Nash) or newcomer (Zedd).
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Among the acts JIMMY
_FALLON (holding album)
has hosted on his show-aTe
BRUCE SPRINGSTEEN
& THEE STREET BAND,
who performed with guest
TOM MORELLO in March.

0

STAYING UP LATE STILL PAYS OFF
SOME THINGS NEVER GHANGE.like the power of a 'Saturday

Night Live" booking. One Direction, Gotyeand Bon Iverwere
among the artists who secured the coveted 22 musical guest
slotson the show during the last 12 months. and.while none of

Kimmel Live!," which starts at midnight. had 1.7 million.
according to Nielsen. 'Fallon" was watched by 1.7 million
viewers nightly, 700,000 of which were in the 18-49 demo.

Moot famously this year. 'Fallon" dodicated a week to Bruce.

TmiS LAST
VC. run

6

VIEWERSHIP
6.IM

PERFORMANCE ON MTV VIDEO MUSIC AWARDS

Ratings were down thisyear (which saw the
broadcast on a weeknight). but sales were
up-digital sales of Frank Ocean's 'Thinkin
Bout You' jumped 373% following the VMAs.

NEWSYNCH PLACEMENT IN AN AD FOR COCA-COLA

SPEND
SIOOM

What nudged Coke over Pepsi on this year's
list? A small matter of an Olympics sponsor-
ship. With viewership of NBC's broadcast at
219 million, that matters.

El SONG COVERED ON FOX'S 'GLEE'

AVERAGE
WEEKLY

VIEWERSHIP
8.7M

Ratings are down slightly this year. but the Max-
imum Exposure panel continues to rate 'Glee"
strongly. likely reacting to the show's embrace
of (and rote in breaking) current pop fare, like
f un.'s 'We Are Young" and Gotye's "Somebody
That I Used to Know.'

WEALBUM FEATURED AS AMAZON MP3 DAILY DEAL

ACTIVE
CUSTOMERS
MORE THAN

144M

Nothing else on Amazon's music pages offers
as much exposure for an album as the Daily
Deal. a series of tiered pricing strategies for
new and catalog titles alike.

U.S. VIEWS PER
DAY ABOUT

1.2B

VIDEO °NINE FRONT PAGE OF TOUPEE

YouTube's Music Tuesday reaches up tor* bil-
lion viewers per day. as well as64 million Face -
book fansand 18 million followers.

.17 4 PERFORMANCE ON FOX'S 'AMERICAN IDOL'

AVERAGE
VIEWERSHIP
WEDNESDAY:
19.8 MILLION:
THURSDAY.

Ratings may be slipping, but Lana Del Rey's
'Idol" performance or Video Games" drove
digital sates up 147%, to 153.000, while the
competition winner Philip Phillips' finale song,
-U....,  .11.1-...n.-1. Lin I fl ...nk

them experienced the sales explosion of Adele, they certainly
upped their profiles.

Gotyc's Making Mirrors enjoyed an 88% sales spike to 54,000

units sold (his best week ever, according to Nielsen SoundScan),
and "Somebody That I Used to Know" posted its record week
with 542.000 sold. (It helped that the song was on "Glee" as
well.) The song One Direction performed, "What Makes You
Beautiful," posted its highest sales week with 294.000 down-
loads, and Bon Iver felt the impact over two weeks as his album

sales doubled immediately and then rose 61% a week later to
hit its highest sales week in seven months at 19,000.

Frank Ocean stands out as an act that benefited from book-
ings on NBC's "SNL" and "Late Night With Jimmy Fallon."
Ocean performed on "Fallon" on July 10, the week his album
Channel Orange debuted at No. 2 on the Billboard 200 with
131,000 copies sold. Two months later, he sang "Thinkin Bout
You" on "SNL," and its sales rose 195%.

Getting into the nightly talk shows, though, we start to see
that the highest -rated programs aren't the ones doing the most
for musical acts. For the 2011.12 broadcast year, which began
in September, NBC's "The Tonight Show With Jay Leno" had
an average of 3.6 million viewers nightly, CBS' "Late Show
With David Letterman" had 3 million and ABC's "Jimmy

Springsteen to lead up to the release of Wrecking Ball and pro.
vided Ocean's TV debut. The show, which has the Roots as its
in-house band, continued to reinforce its role as a platform
for artists in their ascendancy. More than two dozen acts
this year enjoyed sales spikes after appearances last season,
among them Ed Sheeran, Walk the Moon. Grimes, Refused
and Kendrick Lamar.

"The Tonight Show" also scores a bigger audience in the
18.49 demo than "Letterman," but the CBS show delivers
bonus content that "Leno" does not. CBS Interactive's "Live
on Letterman," a live webcast concert series posted on CBS.
corn and Vevo, includes concerts from Mumford & Sons, Kiss,
Jason Aldean, the Gaslight Anthem. Maroon 5, the Wallflow-
ers, Band of Horses and Gotye.

NBC's final late -night show, "Last Call With Carson Daly,"
could be viewed as the network's most music -reliant show.
It's taped on location at places as diverse as the clubs and
parties at South by Southwest and Los Angeles' Greek The.
atre and Hotel Cafe. Audiences are in the 900,000.1 million
range, and the types of acts booked recently include Walk
the Moon, Laura Marling and Blake Shelton. It's the one
show where the musicians are guaranteed a performance
and an interview, -Phil Gallo

HARD ROCK TOP 10

2.

3.

Cover story of Revolver
CIRCULATION 1.10,000

Cover story of Guitar World
CIRCULATION 239,000

Artist visit on'That
Metal Show'
AUDIENCE NA

4. Cover story of
Metal Hammer
CIRCULATION in.977

5.

s.

7.

Added to medium rotation
on WAAF Boston
AUDIENCE 5. .5

Added to medium rotation
on WRIF Detroit
AUDIENCE N

Music played on
SiriusXM's Octane
SUBSCRIBERS 11.9M

8. Playing Vans Warped tour
ATTENDANCE AT AT&T
PARK. SAN FRANCISCO.
JUNE 23 About 21,000

9. Having music played on
any other rock/metal
satellite radio station
AUDIENCE

10. Artist visit to -Rocklino"
NUMBER Or SYNDICATED
STATIONS 67

SURVEY PANELISTS
SLIZI ANYUZ
Senior director of marketing.
Roadrunner Records

BOB CHIAPPARDI
CEO. Concrete Marketing

KEVIN CHIARAMONTE
VP, Paul Freundlich
Associates

LIZ CIAVARELLA-BRENNER
Co-owner, Earspl it PR

ALLEN KOVAC
Owner, Tenth Street
Entertainment

19.35( 11111111, lIGLIVILIJa11111.1.11JUVIIIIG1111,,(11.1.1.1111

278,000 first -week downloads.

VIEWERSHIP
2.951

SPEND
$6051

VIEWERSHIP
12.2M

CIRCULATION
1,464,943

PERFORMANCE ON CMT AWARDS SHOW

Voted for entirely by fans. this years awards
were highlighted by collaborations between
Toby Keith, Willie Nelson, Zac Brown, Jamey
Johnson and Darius Rucker. and Rascal Flatts
with Journey.

SYNCH PLACEMENT IN AN AD FOR PEPSI

Pepsi's' X Factor' sponsorship gave Outasight
a top 40 hit and made Melanie Amaro a Super
Bowl star, Nicki Minato-Moment 4 Life' also
became a worldwide synch.

PERFORMANCE ON ACADEMY OF COUNTRY

MUSIC AWARDS

How does a country awards show differentiate
itself? This year. the venerable ACMs had Mar-
tina McBride and Train's Pat Monahan duet on
"Marry me-as a couple tied the knot onstage.

COVER STORY IN ROLLING STONE

As music print titles like Spin continue to dis-
appear, a RollingStone cover only increases
in value, whether you're a newly minted icon
(Deadmau5) or an established superstar an-
nouncing a new album (Taylor Swift).

PERFORMANCE ON NBC'S 'TODAY'

With its 2012 summer concert series-featuing

2oviiiE-i2(RsH,pdUsher,SEASON asheKre, nPniEybcUihl eMsnaeroy.oanmtnJguostiihneBrsie_bNerB, Floc.s R id a

VIEWERSHIP
5.151 morning f ranchise continues to be a music

launch platform.

ACTIVE
CUSTOMERS
MORE THAN

I1111

ALBUM INCLUDED IN AMAZON $5 SALE

The margins are smaller than some labels
would like, but emphasizing everything from
new acts to deep catalog to rallying hits can
make it up in volume.
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STORES.
NATIONWIDE
MORE THAN

1,770

A Target endcap is longer -lasting and more
prominent than appearinginone of the store's
circulars-a whole month versus a single week.

PERFORMANCE ON BONNAROO/MAIN STAGE

ATTENDANCE
(FOUR DAYS I

80.000

First-daydernand was so overwhelming that
ticket sales were suspended when servers
crashed. °Angelo chose the Tennessee festi-
val to mark his return, generating huge buzz.

COVERSTORYINPEOPLE

CIRCULATION
3.43M

One Direction's high -charting success with its
first two albums flanked the U.K. boy band's
People cover in June -proof positive that it was
more than a biz phenom.

41)

VIEWERSHIP
'THE VOICE
MORE THAN

i2N1

SERVING AS A JUDGE ON A TV SINGING

COMPETITION SHOW

When Steven Tyler signed on to "Ainerican Idol"
in 2011. he saw his C1Score rise f rom 22 to 27.

And when he announced he wasn't coming back
in 2012.0 dropped to 17.You do the math.

INTERVIEW/REVIEW/PROFILE IN

THE NEW YORK TIMES

CIRCULATION
913.aso

(WEVIEDATNI,
1,364,291
GLL NULL I

The Times remains a prestige placement with
major national and international reach-a
single interview can reach a global audience of
more than a 1111111011.

29 MEDIUM ROTATION AT WHTZ NEW YORK

wEL 0, NewYork's top -ranked top 40 station boasts 5
cuMUL AT VE

LI4ST.86EN114Rs
million listeners and remains a definitive show
case for pop artists.

PERFORMANCE ON LOLLAPALOOZA.'

MAIN STAGE

ATTENDANCE
(THREE DAYS)

270.000

The venerable test's eighth year in Chicago
was another unqualified success. nodding to
its own past (Red Hot Chili Peppers, who head-
lined in 1992) and the future (a kids' stage).

beneficiaries of TV exposure.
Christina Aguilera, Jennifer
Lopez, Steven Tyler and Blake

Shelton have all seen the nee-
dle move on their popularity
and opportunities. "X Factor'
stars Demi Lovato and Britney

Spears are clearly hoping the
same fate awaits them, as are

new "American Idol" judges
Mariah Carey, Nicki Minaj
and Keith Urban.

The game -changer in this
space is clearly "Idol" and its
booking of Aerosmith's Tyler
and Lopez. both at ebbs in
their careers, for the 2011
and 2012 seasons. Lopez revitalized her endorsement, sing-
ing and production activities, and Tyler pumped up interest
in Aerosmith, whose Music From Another Dimension! arrives
Nov. 6. The curiosity factor bolstered the "Idol" ratings"-its
Wednesday edition was No. 1 in total viewers and in the 18.49

demo for the first year-but in their second season together,

ratings were down 23%.
A shift in thinking has oc-

curred at the network level
as well. Rather than lock in
judging talent for multiple
seasons, networks are will-
ing to allow singers to come
in for a single season and be
on their way. Season four of
"The Voice" will replace Cee
Lo Green and Aguilera with
Usher and Shakira (who starts
the season pregnant and will

be a mother before it ends): Spears and the 'Idol" judges are
one -year -only deals; and when Fox announced that "The X Fac-

tor" would return for a third season, it included no mention
of the talent that would be leading the teams. The likelihood
that artists hungry for vital exposure will be involved, though,
is high. -Phil Gallo

R&B/HIP-HOP TOP 10

I. Performance on BET
Music Awards
VIEWERSHIP 71 II

2. Interview/performance
oft BET's "106 &Park"
AVERAGE VIEWERSHIP

3. Song added to medium
rotation on WORT New
York
AVERAGE WEEKLY
AUDIENCE :5.3 NI

4. Song added to medium
rotation on WWPR New
York
AVERAGE WEEKLY

AUDIENCE 3.2NI

5. Songaddedtomedium
rotation on WVEE Atlanta
AVERAGE WEEKLY
AUDIENCE Over 1M

6. Performance at Essence
Music Festival main stage
ATTENDANCE 13.11110

7. Performance on BET
Hip -Hop Awards
VIEWERSHIP

8. Cover story in Complex
CIRCULATION 313,11011

9. Cover story in XXI
CIRCULATION 117.5311

10 Video/song posted on
RapRadar.com
READERSHIP \

SURVEY PANELISTS
GREG MILLER
Publicist. Big Hassle Media
SARAH MARY

CUNNINGHAM
Senior media relations
director, the Chamber
Group

CYNTHIA JOHNSON
VP of urban promotion.
Columbia Records

DENNIS ASHLEY
Senior urban music
agent. ICM

GEORGE LITTLEJOHN
Co-founder. Purpose
Records
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ALBUM FEATURED IN 'TUNES. WEEKLY

'NEW MUSIC TUESDAY' EMAIL

WORLDWIDE Last year a major -label executive told Bill-
ACTIVEITUNES board hewanted to be in this weekly mailout

USERS because I have to believe creating impres-
435M sions in 50 million inboxes is important.*

AVERAGE
VIEWERSHIP

1.7131

AVERAGE
VIEWERSHIP

3.2M

PERFORMANCE ON NBC'S 'LATE NIGHT

WITH JIMMY FALLON'

Fallon's embeddable music clips hit pay dirt
when the Roots backed Carly Rae Jepson on
'Call Me Maybe" with toy instruments. les
amassed more than 10 million YouTube views.

PERFORMANCE ON 'THE ELLEN

DEGENERES SHOW'

On Sept. 11-right before PSY's "Gangnam
Style" began its still -continuing run
on the Hot 100-the K -pop star made
a surprise guest appearance on Ellen
DeGeneres' show, teaching the song's
signature dance to Britney Spears, who'd
tweeted that she wanted to learn it. The
appearance garnered the show its highest
ratings, with an 8% viewer share, and
helped to fuel the song's chart rise. PSY
reappeared on "Ellen" eight days later as
an official guest.

ALBUM DISPLAYED IN TARGET ENDCAP

0
AND THE WINNERS
ARE ... THE JUDGES!
ADAM LEVINEISLOOKINGINCREASINGLY like the hardest -working man

in show business. October found him filming the early rounds
of season four of "The Voice" (to air next year) with season
three's live rounds just around the corner, and once those wrap,

Levine and his band Maroon 5 will embark on a 31 -date North

American tour between Feb.13 and April 6. By the end of it all
he'll be ready for more live rounds of ''The Voice."

Maroon 5's "One More Night" is No. 1 on the Billboard Hot
100 for a sixth week, its claim to the top spot coinciding with
the return of "The Voice" on NBC. The song debuted at No.
42 when it was released in late June and rose into the top five
in tandem with the new fall TV season. To date, it has sold 2.3
million, according to Nielsen SoundScan.

Add to that the spike in Levine's Q Score since "The Voice"
premiered in April 2011. Q Scores measure the percentage of
people familiar with a performer who consider them a favor-
ite personality, and between last summer and this summer,
Levine's score rose to 24 from 17 among people in the 18-49 age

bracket. Familiarity with Levine was only a percentage point
better -45% of those polled could identify him this year-but
the fact that he's liked more is significant. Coupled with the
show's audience of more than 12 million, the results are clear.

Success on the airwaves, TV and radio has altered the par.
adigm of singing competitions. Yes. the shows provide ex-
posure for new talent, but in the long run it's the singers
occupying the judges chairs
who have become the primary

"The Voice" judge ADAM
LEVINE and "American
Idol" judges STEVEN
TIBER and JENNIFER
LOPEZ all had career
boosts after j ning the
TV shows.



MAXIMUM EXPOSURE

TIVS LAST
V,IIR

28
PERFORMANCE ON THE AMERICAN

MUSIC AWARDS

VIEWERSHIP
Il.6M

With performances byJustin Bieber, the Band
Perry, Drake and LMFAO. the 39th annual
AMAs telecast was watched by its largest teen
audience in seven years.

.35 MEDIUM ROTATION AT KIIS LOS ANGELES

WEEKLY Los Angeles' pop powerhouse did even better
CUMUL ATI VE

than its usual 3.5 million listener average duringLISTENERS
3.54M the summer: Nearly 4 million in July and August.

ALBUM DISPLAYED IN WALMART ENDCAP

NUMBER OF Placement in one of Walmart's 3,800 -plus
u S. mass stores demands a heavy discount on product,

3,868 but the payoff remains potentially hugo.

37 410 PERFORMANCE ON NBC S 'THE VOICE

AVERAGE
VIEWERSHIP
MORE THAN

1RM

Talk about a surge: NBC's hot singing competi-
tion show has done better in each of its three
seasons, helping the network win the Mon-
day -night ratings war.

ALBUM PROMOTED IN TARGET CIRCULAR

CIRCULATION A Target circular doesn't have the sustained im-
A o OU T pact elan endear), but Its circulation of around
401 40 million gives it lots of reach just the same.

VIDEO ON YOUTUBE'S MOST VIEWED

PAGE FOR MUSIC

Seven years after its quiet launch. You -

FOSTER!
THE PEOPLE aQ,
itbrbir ming at

e Austio city

Festiva 0 ,

i Sept. 16,2 11

LAST
YEAR

FESTIVAL FEVER
WHEN IT CONES TO MAXIMUM EXPOSURE in the live music space.

it doesn't get much sweeter than landing a coveted main or
secondary stage slot on such key North American festivals as
Coachella, Lollapalooza, Bonnaroo and Austin City Limits.

"The most eyeballs you're going to get on the road, other
than some TV, is a festival," says C3 Presents partner Charles
Attal, whose company produces Lollapalooza and ACL. "You're

playing in front of 50,000 people, you're getting a webcast,
and you have all the media impressions from on -site outlets.
You get three things you normally wouldn't get touring."

During the past decade, North American music festivals
have become brand names that oftentimes sell out in advance.
Coachella (No. 9 on this year's Maximum Exposure list).
Lollapalooza (No. 33) and ACL (No. 56) each ranked among
2011's top 10 highest -grossing music festivals, according to
Billboard Boxscore. As festivals continue to grow, some indus-
try observers believe they're more beneficial for developing

for Coachella, people all over the world see who's playing.
And they might go and listen to those acts."

Festival bookings play a crucial role in building the profile
of new artists. Around the May 2011 release of its debut album,

Torches, Los Angeles rock trio Foster the People created media
buzz for its quickly rising single "Pumped Up Kicks" through
high-energy performances at Coachella. Lollapalooza and ACL.

"That was their unveiling," says Monotone's Brett Williams,
who co -manages Foster the People with Brent Kredel. 'That's
what festivals can do for young bands: It's the first time a big
audience can see a band and give their stamp of approval."

C3's Attal notes that artists who deliver memorable festi-
val performances can also benefit from fans itching to share
the experience through Twitter or Facebook. "If you put on a
good set, with social media, that travels like wildfire." he says.

Additionally, festivals allow artists to give dozens of radio
and press interview* in one fell Swoop. At ACL in midOcto-

ONTH ABOUT
240M

Tube is the undisputed king of streaming
video-just ask Gotye, whose "Somebody
That I Used to Know" surged there before
radio, becoming the No.I6 most -watched
video of all time on YouTube with 337 mil-
lion views. YouTube generates more than
I billion page views per day in the United
States alone; globally, it's 4 billion. You -
Tube's Most Viewed in Music Today page
distills its clips-major label, indie label or
homemade-into an instant update from
pop's front lines.

SONG PLAYED OVER A HIT MOVIE'S

END CREDITS

AUDIENCE
NIA

Released three days atter "Men in Black 3; Pit -
bull's "Back M Time" rode the hit sequel's hit
status ($179 million domestic gross) by rising to
No. II on the Hot IOU.

-41 SONG COVERED ON FOX'S 'AMERICAN IDOL'

AVERAGE
VIEWERSHIP
WEDNESDAY
15.8 MILLION

THURSDAY
pt.sm

For the program's Ilth season. the special epi-
sode -long songwriter shows included Queen.
Billy Joel and a dual tribute to Whitney Houston
and Stevie Wonder.

ALBUM PROMOTED IN BEST BUY CIRCULAR

CIRCULATION Best Buy circulars have moved music to the
ABOUT back; nevertheless. the electronics store still
40M holds a key place for urban titles in particular.

.43 ALBUM DISPLAYED AT STARDOM COUNTER

NUMBER OF
STORES.

WORLDWIDE
17,651

It's not nearly as strong a driver as in the mid -
2000s. but the Starbucks counter still gave
prime exposure to new titles by Bob Dylan
and Fiona Apple, both No. 3 debuts on the
Billboard 200.

acts than opening for a superstar act on a major arena
"I'd rather have a band play the festivals. The reach of the

advertising of festivals can have a global impact," says Wind-
ish Agency president Tom Windish, whose firm books regular
festival acts Foster the People, Gotye, Hot Chip, Passion Pit,
Yeasayer. Beirut and M83. "When you appear on the poster

ber, main -stage headliner the Black Keys were able to conduct

interviews with seven radio outlets in one hour.
"It's a very efficient use of our band's time," Q Prime South

director of touring Fielding Logan says. "They can speak to a
lot of people, whether it's onstage or dozens, if not hundreds,
of media outlets in attendance." -Mitchell Peters

Kiss -FM personality
RYAN SEAC REST

LAST
YEAR

.35

THE REACH OF RADIO
THE CURRENT PRIMACY OF POP music has led to new ratings highs

for top 40 radio, with many legendary stations accumulating
dominant audience shares with younger listeners and 25. to
54 -year -olds. In many cities this has led to the launch of a sec-

ond, and sometimes third, pop station, creating competitive
battles the format hasn't seen in years.

Two examples of top 40's dominance are Clear Channel's bi-

coastal duo: WHTZ (Z100) New York and KIIS (102.7 Kiss -FM)
Los Angeles, Nos. 32 and 25 in Maximum Exposure, respec-
tively. Kiss has been first or tied for first in the last seven Arbi-
tron ratings books, while Z100 hit a ratings high this summer,
scoring a 6.5 share in June, an increase of 1.5 shares over 2011.

In fact, based on the most recent ratings, the two stations
reach more than 8 million people each week. Their giant au-
diences mean a song in medium rotation -50.55 spins-on
both stations would accrue more than 4.5 million audience
impressions in just one week.

Both are home to popular hosts like Ryan Seacrest and
Elvis Duran and are known for their annual concerts, Z100's
Jingle Ball and Kiss' Wango Tango. And since the early '80s,
both have stayed Top 40 in the country's two biggest and ar-
guably most competitive radio markets. In a format that can
be fickle due to the constant need to reach younger listeners
vity that kind of longevity is truly notable. -Mike Stern
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THE UPS AND DOWNS
WITH OVERALL DIGITAL SALES (albums plus track -equivalent al-

bums) up 10.4% year over year in the first 10 months of 2012.
and streaming continuing to prove its viability, it's no surprise
that key brick -and -mortar promotional vehicles have slipped

OF PHYSICAL RETAIL
Despite those costs. getting album cuts in the Target and

Best Buy circulars arc still coveted by labels. But those cir-
culars are now downplaying music. The Target circular oc-
casionally doesn't even feature while Best Buy's now

PERFORMANCE ON ABC'S 'GOOD

MORNING AMERICA'

AVERAGE The "GMA" concert series in 2012, in addition
VIEWERSHIP to showcasing chart -toppers Brad Paisley and

.L8M LMFAO, helped launch the return of No Doubt.

PERFORMANCE DURING THE SUPER BOWL

PREGAME SHOW

SUPER BOWL
VIEWERSHIP

111.3M

The Fray used the pregame show as a platform
to promote its album Scars & Stories. released
two days later to first -week sales of 87.000
and a Billboard 200 debut of No.4.

INTEGRATED TOUR SPONSORSHIP WITH A

LEADING CONSUMER PRODUCTS BRAND

GROSS FOR Kenny Chesney and Ti m McGraw's 2012BROTHERS Or
THE SUN TOUR summer stadium outing, sponsored by

(ciu snEy Corona. finished in Foxborough, Mass., with
mccnAw Apo,simm weekend sales of 111.209.

VIDEO FEATURED AS FREE MUSIC VIDEO OF THE

WEER ON !TUNES

WORLDWIDE !Tunes helped M83 re-enter the B.IIboard 200
ACTIVE ITCHES on the Dec.17, 2011, chart at No. 177 (up 30%)

USERS the same week the act's -Midnight City -was4u%
the free music video of the week.

SYNCH PLACEMENT IN A TV SHOW'S

SEASON FINALE

AUDIENCE
6.1M

When Warren Zevotis 'Keep Me in Your Heart"
was used in the finale of 'House,' salesjumped
2.500%. to 4,300 copies.

SUBJECT OF A SEGMENT ON 'CBS

SUNDAY MORNING'

AVERAGE The Black Keys' El Camino got an even bigger

in the Maximum Exposure survey rankings.
"We are giving the consumer many more ways to consume

music than was historically available, so they now have many
more ways to discover music," one senior major -label distribu-
tion executive says. "The [Maximum Exposure) rankings are just

evidence of the continuing transition to the digital marketplace."
Even so, some declines-like those of the big -box advertis.

ing circulars-make more sense than others. Senior sales
and distribution executives who spoke with Billboard say
they're puzzled by the big drops suffered by the Walmart
and Target endcaps (Walmart tumbled from No. 5 to No. 36,
while Target dropped 13.27). From their perspective, these
positions are just as vibrant as they were last year in moving
units out the door.

The promotional vehicles available at iTunes and other
digital music services-as well as the artist exposure offered
by TV, radio, magazines and social media-are often free to
labels. But brick -and -mortar opportunities at big -box mer-
chants, like getting a cut in a circular or a slot in an endcap,
come at a cost, from about $25,000 to $50,000. And that cost
can look particularly expensive when weighed against the free
promotional opportunities of broadcast or editorial.

places music way in the back. Moreover, since Best Buy has
shifted to being racked by Anderson Merchandisers, labels say
the consumer electronics chain no longer generates the sales
impact it did when the chain's own executives oversaw music.

But across the board, label sales and distribution execu-
tives expressed bafflement over how the Target and Walmart
endcaps could experience such large declines.

After all, CD sales still comprise 59% of all U.S. album sales
this year, according to Nielsen SoundScan-of the 234.2 mil.
lion albums scanned this year. 138.8 million are CDs, which
will generate about S3 billion in sales this year.

In fact, in 2012, Walmart's corrugated endcap, placed in
the store's -action alley" outside the music department lea.
turing S5 and S7 titles, has produced explosive sales and is
even more important to the industry than it was last year.
Meanwhile, Target merchandises music in the checkout lanes,
which also generates big sales.

This year's Maximum Exposure ranking favor all the free
promotional media opportunities available over paying for
endcap space. But label sales and distribution executives say
the sales generated by the costly discount store endcaps con-
tinue to make financial sense. -Ed Christman

CHRISTIAN/GOSPEL TOP 10

1. Added to rotation at
K -Love radio network
U.S.STATIONS 110

2. Performance on the
Winter Jam tour
WINTER 2011 TOUR

ATTENDANCE
5I1,239 in 16 market,

3. Added to rotation at the
Fish radio network
AUDIENCE N2A

4. Add to rotation at KSBJ
Houston
AUDIENCE \

5. Performance during the
Momentum Christian
radio conference
AUDIENCE \

6. Key in-store positioning
at Family Christian Stores
U S STORES 2113

7. Added to rotation at
KLTY Dallas
AVERAGE WEEKLY
AUDIENCE 11:45,1(00

8. Performance on BET's
'Sunday Best'
AUDIENCE \

9. Added to m edium rotation
at Christian station in top
100 market
AVERAGE WEEKLY

AUDIENCE L'p t 833.600
per station

10. Album exclusive with
Cracker Barrel
U.S. STORES HON

SURVEY PANELISTS
LARRY BLACKWELL
VP/GM, EMI Gospel

LINDA KLOSTERMAN
Agent. TKO Marketing

MICHAEL TURNER
Director of marketing,
Daywind Music Group/New
Day Christian Distributors

ROD RILEY
CEO, Word Entertainment

JENNITACKETT
Manager. Red Light
Management

VIE we INXITrY LIVO2r1 W11.1 If IG y 1VGI Ca MI OA/ IV 1.1111,1111

MORE THAN appearance. It helped the album rebound from
.1.101

No.30 to No. 16 on the May 5 Billboard 200.

SONG FEATURED ON NPR MUSIC'S

'ALL SONGS CONSIDERED'

1'0008 ST
55W PILOADS
700,000

ACTIVE
CUSTOMERS
MORE THAN

r1 SM

VIEWERSHIP.
MONDAY:

14 MILLION)
TUESDAY:

11.73111

CIRCULATION
1.8M

U.S. UNIOUE
VIEWS

(SEPTEMBER)
ABOUT
2.3M

WORLDWIDE
ACTIVE ITCHES

USERS
43AM

The showchd its first national tour this summer.
Hosts Bob Boilen and Robin Hilton led listeners
through an interactive listening party featuring
Fiona Apple, Django Django and Miguel.

SINGLE FEATURED AS FREE DOWNLOAD AT

AMAZON'S MP3 STORE

A July promotion's 99 cent sale price on Bruno
Mars'Eloo-Wops&Hooligans helped it leap
from No. 135 to No. II the same week. and put Phil
Collins'...Hitsin the top 10, his first in 20 years.

PERFORMANCE ON ABC'S 'DANCING

WITH THE STARS'

"OWTS" has seen its current 'all stars' season
post crucial year -over -year gains in total
viewers and adults 18-49. benefiting recent
guests Justin Bieber. Cher Lloyd and Karmin.

COVER STORY IN ENTERTAINMENT WEEKLY

Aprirs"30GreatestArtists Right Now" package
featured cover girl Adele as well as Bruno Mars,
Lady Gaga. Jack White and Mumf ord & Sons.

ALBINA/SINGLE REVIEW ON PITCHFORK

A longstanding reputation for makingand
breaking new indie records has made Pitchfork
a reliable indicator of breakout success-as Bon
Iver's best new artist GrammyAward attested.

ANY SINGLE OR VIDEO USTED IN TREE ON

!TUNES' SECTION

ITunes' single and music video of the week
get front-page placement and push. The
other items in the 'Free on iTunes' section are
findable in that section only.

ILLUSTRATION BY TIM MARRS NOVEMBER 3, 2012 I www.billboard.biz I 25
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EDM'S ULTRA MOMENT
THE EOM JUGGERNAUT IS BEING FELT at every level-and Maximum

I. xposure is no exception. Debuting at No. 60 this year is an
appearance at Miami's Ultra Music Festival. The decision in
2011 to move the festival away from the same weekend as the
city's venerable dance confab, Winter Music Conference, has
only made UM F bigger. The 2012 edition-held March 23.25
at Bicentennial Park in downtown Miami-drew more than
165,000 revelers, and in addition to UMF Brasil in Sao Paolo,
launched in 2010, this year UMF expanded its brand tolluerms

Las Vegas. Reflecting just that, Maximum Exposure's dance/
electronic genre top 10 added a DI residency in Las Vegas as
a category for the first time, and watched it soar to first place.

-The Vegas residency can be a game -changer; says Matt
Colon, manager of star DI Steve Aoki. `Vegas is a tourist mar-
ket. so it's similar to having a residency in Ibiza where you get
to play to different fans from all over the world every night,
but without the limitations of only being open in the sum-
mer. Moreover, due to the amount of money these clubs are

rot LAST
YrAR YEAR

BPERFORMANCE ATAUSTIN CITYLIMITS

FESTIVAL MAIN STAGE

DAILY
ATTENDANCE
(THREE DAYS)

70.000

One of the f final stops on the festival circuit for
many touring acts: The Black Keys, Florence &
the Machine, Aida. Big K.R.I.T. and Rufus Wain-
wright reached 70,000 -plus people per day.

-57146 VIDEO ON CMT'S 'TOP 20

COUNTDOWN'

AVERAGE
VIEWERSHIP

278.000

Every week, CMT viewers go to CMT.com
and vote for their favorites of a few dozen
songs up for the show "Top 20 Count-
down." Along with other metrics-includ-
ing radio play, online streams and social
media-the votes help determine what
makes the show. Evan Farmer, host since
February 2010, also presents interviews
and a weekly bonus video-in August, the
world premiere of Jason Aldean's "Take a
Little Ride."

MEDIUM ROTATION AT TOP 40 STATION IN

TOP100 MARKET

WEEKLY
CUMULATIVE

AUDIENCE
OF WXRK

NEW YORK
2.64M

The Hot 100 surge of the Wanted's *Glad You
Came" from No.23 to No.5 on March 10 came
along with a 13-10 jump on the Mainstream Top
40 list, selling 188.000 downloads to boot.

59 0 PERFORMANCE ON ABC'S'JIMMY

KIMMEL LIVEr

ABC is so confident in Kimmel that it's flipped his_____

Aires. Ibiza, Warsaw and Seoul. And in 2013, the Miami UMF
will expand-following the example set by Coachella-to two
adjacent weekends. March 15.17 and March 22.24. That's a
potential 330,000 revelers that a UMF appearance can reach.
Additionally, there's LIME TV (the brand's YouTube channel.
with 3.8 million views) and UMF Radio (its SiriusXM show).

How important is UMF to EDM's core audience, and be-
yond? Important enough that two days before the release of
her new album, MDNA, Madonna made a surprise appear -
a nce there, joining Avicii onstage. In true Madonna fashion,
it generated plenty of publicity when she asked, -How many
people in this crowd have seen Molly?"-referring to a nick-
name for M DMA, or Ecstasy, the drug that has helped fuel
dance music's rise. Deadmau5 called her out on Twitter, and
suddenly mainstream entertainment outlets were covering
both UMF and Deadmau5.

In August, UMF partnered with label Ultra Music, linking
some of EDM's biggest acts, like Deadmau5 and Calvin Har-
ris, with the world's biggest EDM event brand. The alliance
adds to Ultra Music's deal with Wynn Resorts, the hotel group
that's been instrumental in making EDM the soundtrack to

making (upwards of S1 million per night on big weekends)
the budgets for mid- to top -tier talent is unparalleled. And as
Vegas clubs snap up those prime weekend dates throughout
the year, it raises fees across the board for everyone else as they
compete for the remaining weekend dates that are leftover."

"It's really interesting playing in Vegas, because you open
yourself up to an audience that wouldn't normally come and
see you," says Jono Grant of British trio Above & Beyond,
which plays Vegas' mega -club the Marquee every month for
a night dubbed Group Therapy. "There's a real opportunity
to expand your fan base in that way. If I could think of any-
place in the world to do that. (it's) Las Vegas-it's very unique.

"In the late '90s and early 2000s, you had big anthems
coming out of Ibiza. I feel like that's happening in Vegas,"
Grant adds. "If a record's a big hit, it's going to be played in
Vegas, and that's a key thing, I would say. It's breaking into
the mainstream in Vegas. It's often challenging for some art-
ists to decide what to play in that environment because they
feel they've got to play to Mr. Average Joe there. I think that's
why those hits come out of it-they're trying to play the obvi-
ous records." -Michaelangelo Matos

DANCE TOP 10

1. Nightclubivenue
residency in Las Vegas
ATTENDANCE N, A LISTENERS \

4. Featured DJ on BBC's
"Essential Mix"

2. Pert ormance at 5. Performance at any
Electric Zoo large multigenre festival
TOTAL ATTENDANCE (Coachella, Lollapalooza,
(THREE DAYS) 110.000 Bonnaroo)

PAID ATTENDANCE AT
3. Track used in a COACHELLA. BOTH

promotional video trailer WEEKENDS 1:5.3/17
for a large EDM event
(Ultra Music Festival,
Electric Daisy)
VIEWERSHIP \

6. Nightclub/venue residency
in a major market (New
York. Miami. Los Angeles)
VIEWERSHIP \

7. Peri ormance at Ultra
Music Festival
WEEKEND AT TENDANCE

(THREE DAYS)
tor...than 1115.0011

8. Album/single review on
Pitchfork
U.S. UNIQUE VIEWS IN
SEPTEMBER A1,4.111.3101

9. Cover story in Mixmag
CIRCULATION 12,035

10. Performance at Electric
Daisy Carnival
TOTAL ATTENDANCE
(THREE DAYS) :100.000

SURVEY PANELISTS
RANDY REED
Artist manager. Red Light
Management

DONNIE ESTOPINAL
CEO, Disco Donnie
Presents

DAVID WAXMAN
GM, Ultra Records

SIOUX ZIMMERMAN,
President. Magnum PR
& Consultancy

''"A" time slot with that of lilightline-good news,
VIEWERSHIP

1.931 since he's been getting the jump on breaking
acts like Imagine Dragons and Grouplove.

43)

ATTENDANCE
(THREE DAYS)

MORE THAN
165.000

U.S. UNIQUE
VIEWERS PER

MONTH ABOUT
240M

ACTIVE U.S.
USERS A ROUT

42M

DAILY
ATTENDANCE
(FOUR DAYS)

71,000

NUMBER 01
U.S. STORES

1,106

AUDIENCE
N/A

PERFORMANCE AT ULTRA MUSIC FESTIVAL

The EOM fête had its most bullish year ever,
expanding overseas to five other countries.
drawing record numbers and announcing an
extra Miami weekend in 2013.

VIDEO FEATURED ON YOUTUBE

MUSIC HOME PAGE

According to YouTube representatives, major -
label music ad revenue from the site-meaning
the money earned from YouTube ad shares-
has more than doubled year over year, earning
labels millions.

REGULARLY UPDATED ARTIST TWITTER FEED

The social network allows acts to update fans
on forthcoming work (e.g., Azaelia Banks)
or even collaborate with followers, as with
Deadmau5 and ChrisJames-The Veldt."

PERFORMANCE ATCMA FEST/MAIN STAGE

Featuring such rising stars as Jake Owen and
Love and Theft aswell as old favorites like
Kenny Rogers and the Oak Ridge Boys, this fan -
oriented fest turned a fit 40 this year.

ALBUM DISPLAYED IN BEST BUY ENDCAP

The 1,100 -plus outlets of this venerable chain
don't display music the way they used to, but
Best Buy Is still a major force in moving CDs, es-
pecially urban CDs.

CONCERT SPECIAL ON PBS

Paul McCartney's Kisses on the Bottom got a
giant lift thanks to the Sept. 7"Great Perfor-
mances- special "Live Kisses:which boosted
sales 579%.
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ADDED TO MEDIUM ROTATION AT SIRIUSXM

RADIO'S 'POP2K.

The music you barely forgot is the theme of
SIRIUS% M this well -loved satellite station, which con-

.A113SCRIBERS
22,9m centrates on music from after the millennium

changeover. including brand-new hits.

PERFORMANCE/APPEARANCE ON A

BET AWARDS SHOW

VIEWERSHIP
7.4114

The network's awards shows arc among cable
TV's most -watched: The BET Awards drew 7.4
million viewers. while the BET Hip -Hop Awards
was watched by 4.1 million.

FEATURE ON NPRS 'All. THINGS CONSIDERED'

NPR's signature program offers smart talk on
WEEKLY a broad range of music-from Carly Rae Jep-

LIST ENERSNIP
11.8M sen and Kanye West to the xx and ZZ Top-to

nearly I2 million listeners daily.

PERFORMANCE ON VANS WARPED TOUR/

MAIN STAGE

ATTENDANCE The crammed -f ull lineup of the annual atl-
as AT&T PARK: ages punk marathon staked its 2012 outing on

S,AuN. FE R2A3NACel OS Cu .

tried-and-true names including Yellowcard.
21,noo Anti -Flag and Falling in Reverse.

0 SYNCH PLACEMENT IN EA S FIFA WORLD CUP'

RETAIL SALES
1.9M

"World Cup" bests -Madden NFL" because the
latter's newest edition no longer licenses songs
for its soundtrack, whereas "FIFA 12" features a
50 -song soundtrack that includes Deadmau5,
Flo Rida and Passion Pit.

CUMULATIVE
WrrNI,

ADDED TO MEDIUM ROTATION AT COUNTRY

STATION IN TOP 100 MARKET

Radio is still country's major promotional driver.
n an leilndervinnirPA-firbrkritliel" tiphi lied RINK

111
NPR Music album ,

streams include A% -1.
releases by such 1 ,

artists as BIG "_,%'40416::
and FIONA APPLE. "

73

HIPSTER PUBLIC RADIO
IT'S THESECON0 NIGHT OF THE 2012 CM) Music Marathon in New

York, and industrial hip -hop trio Death Grips is delivering a
blistering, séance -like set at Le Poisson Rouge in Greenwich
Village with pounding live drums, bright -red strobe lights
and wall -shaking basslines that amplify lyrics like, "Stick
voce head in that hpiciAnd watch me drop this cola apilloting

pole "All Songs Considered" (No. 50 on Maximum Exposure)
to news programs like "Morning Edition" and "World Cafe."
Veteran folk singer Iris DeMent, for example, scored her first
Billboard 200 entry in October when "World Cafe" interviewed
her regarding new album Sing the Delta. In the spring, Bruce
Eptingste¢n dglivemlaw of NPR.pries rricst-watched and awl-

WUSN CHICAGO 30 on Billboard's Hot Country Songs chart, sell -
1.37M ing108,000 downloads in the process.

ATTENDANCE
(TWO

WEEKENDS
148.387

NPR. COM
UNIQUE

MONTHLY
VISITORS
600,000

AVERAGE
VIEWERSHIP

652,000

PERFORMANCE ON COACHELLA/

SECONDARY STAGES

The two -weekend Southern California blowout
is the fastest way to get the word out about buzz
acts ranging from new bluesman Gary ClarkJr.
to young Harlem rapper ASAP Rocky.

PRERELEASE ALBUM STREAM ON NPR MUSIC

More than I million fans have clicked to hear new
titles by Fiona Apple, the Avett Brothers, Norah
Jones, the az, Big K.R.I.T., Grizzly Bear and Cat
Power a week (or more) before street date.

VIDEO ON BET'S '106 & PARK' COUNTDOWN

106 & Park' isn't just BET's premiere show-
case for rap and R&B videos-it's TV's. pe
riod, with in -studio guests galore shoring up
their visibility.

ADDED TO MEDIUM ROTATION ON

SIRIUS XM RADIO'S THE HIGHWAY

Most country stations play a small
amount of music-sometimes as few as
20 records in rotation. But SiriusXM's
Highway goes far beyond that. In addition
to courting Music City's biggest stars, the
Highway has built buzz for acts like Sarah
Darling, Florida Georgia Line and Par-
malee-with the latter two making Bill-
board's Hot Country chart after getting
their first airplay on the Highway, and FGL
signing to Republic Nashville in July,

death sentence."
The host of this mesmerizing showcase? Not Pitchfork, the

Fader. Spin or another taste -making media outlet normally
known for cu rating such genre -bending acts. Instead, Death
Grips was sharing a bill with indie-rock duo Buke & Gase
and electronic hip -hop act Flying Lotus on behalf of NPR,
the not -so -staid news network that has become the leading
source for new and upcoming music that leans toward indie
fans but attracts mass audiences.

Witness NPR Music's "First Listen" series (No. 73 on the
Maximum Exposure list), in which acts ranging from Bob
Dylan to Bat for Lashes to Miguel have all shared full -album
streams of their latest LPs days and often weeks before com-
mercial release. Not only do the streams often break the 1
million mark (as they have recently for the Avett Brothers,
Grizzly Bear, Big K.R.I.T., Norah Jones and others), they also
prove that free streams don't cannibalize sales-they improve
them. Beach House, the xx and Passion Pit are just three of the
acts that achieved career -high chart positions and one -week
sales after streaming their albums through "First Listen."

Beyond "First Listen," other NPR editorial shows have given
artists a big boost in sales and awareness, from music tent-

mented-on stories when his keynote from South by Southwest
was streamed on the site and later featured on "Morning Edi-
tion." During the same time frame, the singer also premiered
a new song from Wrecking Ball through NPR Music.

"It's an incredible way to reach not only the core music fans,
but the link to the NPR News network also helps engage a
harder -to -reach potential music buyer," Columbia VP of triple
A and radio promotion Lisa Sonkin says. "This buyer trusts
the NPR brand. They turn their education about the artist
and the music into action-hopefully becoming a new fan."

NPR Music's 18 -person staff is led by director/executive
producer Anya Grundmann and senior product manager Amy
Schriefer. Its team of on -air personalities and DJs, including
"All Songs Considered" hosts Bob Boilen and Robin Hilton, are
all hardcore music fans, which makes Grundmann's job easier.
"Having so many different people who love music around and
sharing music is so transformative," she says. 'We recently
went through the process of picking the best music of the year
so far, and in that process we all collectively made a mixtape
for each other and compiled it all in one big stream. Having
your colleagues sift through and curate all of that for you is
an amazing experience." -Andrew Hamm)

COUNTRY TOP 10

1. Performance on Country
Music Assn. awards show
VIEWERSHIP

2. Performance on
Academy of Country

Music awards show
VIEWERSHIP

3. Performance televised
011 ABC's CMA Music

Festival special
VIEWERSHIP

4. Songadded to medium
rotation at country station
in top 100market
LIST ENERSHIP \ A

B. Performance at CMA

Music Festival/LP Field
DAILY ATTENDANCE (FOUR

DAYS) 71,0011

6. Performance on CMT
Music Awards
VIEWERSHIP 1.9

7. Cover of country edition
of People magazine
CIRCULATON :5.10,0110

8. Interview/feature story in
country edition of People
magazine
CIRCULATON:5.111.11110

9. Synch placement in TV ad
for Ford pickup trucks
VIEWERSHIP \

10. Synch placement in TV ad
for Chevy pickup trucks
VIEWERSHIP \

SURVEY PANELISTS
KIM FOWLER
Founder. Two Dog Media

TREE PAINE
VP of publicity. Warner
Music Nashville

ANGIE GORE
Founder, Kaleidoscope
Media

GARY OVERTON
Chairman/CEO. Sony Music
Nashville

JENNIE SMYTHE
CEO. Girdla Marketing
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TV, COMMERCIALS
REIGN SUPREME IN
WORLD'S SECOND-
LARGEST MARKET
THE SURVEY OF JAPANESE platforms to promote music in Japan

shows once again that TV reigns as the primary medium to
reach mass audiences, with commercials gaining importance
in that realm.

Universal Music Japan GM of corporate strategy Kazutoyo Ya-

mana says, "According to our in-house research, TV is still the
most influential media to get recognition of songs and artists,
despite the expansion of the influence of the Internet."

Sebastian Mair, CEO of Tokyobased consultancy Music So
lutions, adds, "TV still has the biggest mass -media reach. Even
with the influx of smartphones and handheld games, Japan still
ranks in the top 10 countries for TV viewing. With terrestrial
radio having limited influence and music sites and blogs still
not hitting a mass audience, TV still reigns supreme."

TV's dominance in Japan is attributable to a number of dis-
tinct factors about the country. TV has maintained a strong hold
on the Japanese psyche since it captured the wedding of Prince
Akihito in 1959. More importantly, TV stations own two of the
three biggest and most powerful music publishing companies:
Fuji Television Group owns Fuji Pacific Music, while TBS TV
owns Nichion, In an arrangement unique to Japan, labels, man-
agement agencies and TV stations regularly divvy up publishing
rights to ensure synch deals.

Warner Music Japan president/CEO Kei Ishizaka notes that
recent technology has added to the power of TV, not detracted
from it. "We can also say that new digital TV in Japan-which is
biz, clear and wide, rarmina from 4:3 to 1.6,9 ratios-has created

KYARY PAMYU
PAMYU got a boost
from her appearance
in a recent TV ad.

the current idols such as AKB48. Girls' Generation, Tomohisa
Yamashita and many others. Digital TV can express the charm
of idols with its clarity."

With the rise of digital TV. short -form platforms like commer-
cials, especially for powerful brands like Asahi beer and Nissan
Motors, have become even more powerful. Ishizaka says, "TV
commercials have always been important in Japan and appeal
to a wide range of audiences. A commercial is only 15 seconds:
however, it offers really big exposure since it is on TV intensively

for a certain period of time. Commercials are effective, especially

LATIN

1. Promotion on iTunes
home page
WORLDWIDE ACTIVE
ITUNES USERS
I:Li million

2. Artist endorsement deal
with leading consumer
products brand
AUDIENCE N .t

3. Duel with English -
la nguage artist
AUDIENCE \

4. Song featured as
theme for telenovela on
Univision or Telcmundo
AVERAGE VIEWERSHIP
3.7 million

5. Interview and
performance on late -
night mainstream TV
(Leno. Letterman. Conan.
-SNL," etc..)
AVERAGE WEEKLY
VIEWERSHIP OF 'THE
TONIGHT SHOW WITH JAY
LEND.' 2011-12 SEASON
3.61

6. Interview/feature/review
in the New York Times
CIRCULATION
913,830 (WEEKDAYS).
1.361.291 (SUNDAY)

7. Tour sponsorship deal
with a leading consumer
products brand
AUDIENCE \

8. Performance featured on
Vevo's "Go Show"
U.S.UNIQUE VISITORS.
AUGUST:pl.!) IIIiII-

9. iTunes single of the week
WORLDWIDE ACTIVE
!TUNES USERS
135 million

10. Presenting a live stream
event on Vevo
U.S. UNIQUE VISITORS.
AUGUST 31.0 million

LATIN MARKET SEES ELUSIVE
PLACEMENTS AS KEY
THE 20(2 MAXIMUM EXPOSURE Latin top 10 reads like a letter

to Santa written by naughty kids, full of items that can be
seen but rarely touched. At the top is ever -elusive promotion
on the iTunes home page-not to be confused with iTunes
Latino. The top 10 includes mainstream press and TV that
have been virtually closed off to Latin acts. Even the perfor-
mance on a Vevo "Go Show," entering the list at No. 8, has
been given to a single Latin act: Daddy Yankee.

However, the value placed on such promotion also high-
lights a changed marketplace, one that's increasingly bilin-
gual (or moves increasingly in a bilingual world), looks to
the mainstream for sales and is more reliant than ever on
online tools to inform its choices.

Half the entries on the top 10 list are debuts. Aside from
iTunes home page promotion and "Go Show," they include
an appearance on a late -night mainstream TV show (No.
5), an interview or review in the New York Times (No. 6),
an iTunes single of the week (No. 9) and presenting a live
stream event on Vevo (No. 10).

In terms of sales, the iTunes exposure is a rare commod-
ity, as Latin music sales on the site come nowhere near those

of the general market. When positioning is obtained, there
are results, Universal Music Latino/Machete GM Luis Es-
trada says. The two labels haven't had an iTunes single of
the week, but they did garner home -page placement for such
acts as Wisin & Yandel, who had a banner on the site that
resulted in more than SO% of the duo's debut -week sales
coming from iTunes.

For indie label Nacional Records, whose alternative
music roster rarely fits commercial radio and TV and
makes it rely on these kinds of outlets, the biggest iTunes
sales effect has come from feature placement across mul-
tiple storefronts.

-With Ana Tijoux's lead single, for example. we got top
banner placement on the Latin page plus features on the
main music page and the indie spotlight. The album then
debuted at No. I on iTunes' Latin hip -hop charts," Nacional
president Tomas Cookman says.

On the Vevo front, Estrada says that "Ask/Reply" sessions
with Frankie J, Alejandro Sanz, Juanes and David Bisbal
garnered "millions of impressions that played a key part in
[our) digital marketing plans." -Leila Cobo
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JAPAN

1. Song used in TV
commercial for
Nissan Motor
AUDIENCE \

2. Song used in TV
commercial for Asahi
Breweries
AUDIENCE \ A

3. Song used as a
"tie-up" theme in
national prime -time
drama series
AVERAGE

VIEWERSHIP FOR

'SHIN NEISHICHOU'
17.3 million

4. Performance on
NHK's New Year's
Eve program
"Kohaku Uta
Basset"
AVERAGE VIEWERSHIP

II./ Million

5. Appear in an
advertising
campaign for a
Japanese mobile
phone provider
AUDIENCE \ A

6. Starring role in a TV
commercial
AUDIENCE \ A

7. Performance on
weekly music -TV
program "Music
Station" on TV Asahi
AVERAGE

VIEWERSHIP
11.3 million

8. Performance on
weekly Fuji TV
variety show "SMAP
x SMAP"
AVERAGE

VIEWERSHIP
-s million

9. Interview/news
spot on Fuji TV's
"Mczamashi TV"
AVERAGE

VIEWERSHIP
MI million

10. Interview/news
spot on Fuji TV's
"Tokudaner
AVERAGE

VIEWERSHIP

II.9 Million

to increase the profile of a new artist if we can synchronize

it with the proper timing to break the artist."
Ishizaka notes that Warner Japan's latest music star owes

a significant career boost to a TV commercial appearance.
"Kyary Pamyu Pamyu was in a TV commercial for a [maga-
zine, which publishes employment listings) and increased
her 'Ironic drastically: he says. In addition, Nissan opted

BBC RADIO 1'S INFLUENCE ENDURES
BBC RADIO I ISN'T THE MOST POPULAR station in the United
Kingdom-that title goes to its sister network, the AC -for-
matted BBC Radio 2, with 14.5 million weekly listeners. But
when it comes to breaking artists and generating sales, no
other U.K. platform comes close.

The top 40 -formatted Radio 1, which claims the top spot
on Billboard's U.K. Maximum Exposure tally for the second
consecutive year and holds two additional places on the poll
(Fearne Cotton at No. 8 and Zane Lowe at No. 9), attracts an
average weekly audience of 11.3 million, according to the lat-
est Radio Joint Audience Research figures. More importantly,
the station's consistently strong listening numbers have a di-
rect impact on driving artists' sales in the United Kingdom.

"Radio 1 continues to attract high listenership figures with
an unparalleled demographic and geographical reach, and as
a result it remains a very important promotional platform for

established and new domestic and international music talent."
Warner Music U.K. CEO Christian Tattersfield says. He credits
the station with helping break new music from Ed Sheeran,
Plan B and Stooshe domestically in 2012. Its support also played

an important role in campaigns for proven Warner heavy hit-
ters Muse, Bruno Mars and Flo Rida, Tattersfield adds.

"The reason why we make such a big difference is through
balancing the familiar and more commercial, successful art-
ists and songs with new upcoming artists and more edgy
sounds," Radio 1 head of music George Ergatoudis says. To
ensure that the station continues to attract its core demo-
graphic of 15- to 30 -year -olds, Ergatoudis oversees weekly
meetings where a hand-picked, constantly revolving team
of Radio 1 production staff select a 50 -song playlist divided
into A, B and C lists. Sales data coupled with an artist's or
track's popularity on YouTube. Shazam and sites like Face -

book and Twitter help determine the
daytime playlist.

Ergatoudis also regularly meets
with producers of Radio l's evening
specialist shows, which span iodic
(Lowe). EDM (Pete Tong), hip -hop
(Tim Westwood) and dubstep (M ista-
Jam) to gauge "the hottest things blow-

ing up in their world." Direct listener
interaction in the form of texts, emails
and tweets provides additional, valu-
able audience feedback, while the per-

sonal taste of DJs and production staff

has a key role in Radio l's success.

"We strongly believe in gut instinct
being a very big part of what we play,"

Ergatoudis says. He cites Radio l's
early backing of Mornford Sr Sons as

to go with Japanese boy band Arashi for its Serena line of
vehicles. using the song "Run Through!" (J -Storm) for the
ad campaign.

Influential brands like Asahi and Nissan usually rely on
more tried-and-true synchs. however. Following Asahi's
use of the Beatles' "Ob-La-Di, Ob-la-Da" in 2011 (a rare
Fab Four synch) for its Off lager ads, the company used a
studio cover of "Got My Mind Set on You," originally re-
corded by James Ray in 1962 but made famous by George

Harrison in 1987, for its Super Dry line. -Rob Schwartz

PR

WISIN & YANDEL'S
sales rose after they
appeared on the
iTunes home page.

vIr a prime example of the station doing
"the heavy lifting" on a new project.
"[During] the early days of support-
ing Mumford & Sons we weren't
seeing good research." he says, "but
we knew that there was something
special about the act." At press time,
"Skyfall" by Adele, "Live While We're
Young" by One Direction and "Dia-
monds" by Rihanna count among the
15 songs on Radio l's A list (receiving
20-25 plays every seven days); tracks

by Kanye West, Maroon 5 and Justin
Bieber sit on B/C lists. A five -song "In
New Music We Trust" playlist, focus-
ing exclusively on buzz artists, also
runs sporadically throughout daytime
programming.

"We've broken so many different
bands and acts out there," says day-
time DJ Cotton, who has the freedom
to pick four tracks of her choice each

day in addition to following the main
playlist. "It doesn't sound like much,
but they can be really big moments
in the show. " -Richard Smirkc

UNITED KINGDOM

1. Added to playlist on BBC
Radio I
WEEKLY LISTENERS
11.9 million

2. Regularly updated
Facebook page
WORLDWIDE ACCOUNTS
i billion

3. Regularly updated Twitter
account
ACTIVE TWITTER USERS.
WORLDWIDE MORE THAN
WI mill

4. Performance on ITI/Fs
"The X Factor"
VIEWERSHIP, OCT. 21

9.3 million

5.

6.

7.

Upload your video to
YouTuhe
WORLDWIDE UNIOUE
VISITORS PER MONTH
HOO minion

Have one of your songs
covered on ITV I's 'The
X -Factor"
VIEWERSHIP. OCT 2i
9.3 minion

Performance on the BRIT
Awards
VIEWERSHIP 6.2 mill loll

8. Lire performance/
interview on BBC Radio I's
"Fearne Cotton Show"
LISTENERS

9. Live performance!
interview on BBC Radio I's
'Zane Lowe Show"
LISTENERS N

10. Performance on BBC
2's "Later... With Jools
Holland"
LISTENERS '5 .5

NOVEMBER 3. 2012 .N.,,,,bIllboard.bio 29



WEEKLY
LISTENERSHIP

550.000

ALBUM/SINGLE REVIEW ON PITCHFORK

ALBUM ANNOUNCEMENT ON PITCHFORK

SONG FEATURED AS FREE SINGLE OFTHE

WEEK ON ITUNES

PERFORMANCE ON NPR'S 'WORLD CAFE'

VIDEO PREMIERE ON PITCHFORK

REGULARLY UPDATED YOUTUBE CHANNEL

PERFORMANCE AT PITCHFORK MUSIC FESTIVAL

SONG FEATURED AS FREE DOWNLOAD

ON ITUNES

REGULARLY UPDATED FACEBOOK ACCOUNT

ADDEO TO MEDIUM ROTATION AT KCRW

SANTA MONICA. CALIF.

Led by aptly named a. m. show"Moming
Becomes Eclectic'-hosted by music director
Jason Bentley-KCRW is one of America's top
tastemaker stations.

SUBJECT OF ORIGINAL VIDEO PRODUCTION ON

PITCHFORK TV

VIDEO FEATURED AS FREE NIUSIC VIDEO OF

THE WEEK ON IT ONES

PERFORMANCE ON NPR S TINY DESK'

CONCERT SERIES

REGULARLY UPDATED TUMIKR ACCOUNT

MONTHLY When Frank Ocean decided to announce his
PAGE VIEWS bisexuality publicly on his Tumblr page. the

POP ALL
TUNA!. R aLocs Post got more than 76,000 reblogs and set ate

17.5 it publicity firestorm.

111

ADDEO TO MEDIUM ROTATION AT KEXP SEATTLE

VIDEO FEATURED ON YOUTUBE

MUSIC HOME PAGE

LAS,
YEAR

2

PITCHFORK'S EXPANDING WORLDVIEW
WHEN RYAN SCHREIBER STARTER Pitchfork Media, the idea

wasn't to help direct the music business-it was to say what
he thought about the music he loved. Begun in Schreiber's
hometown of Minneapolis in 1995. when the "World Wide
Web" was still in its infancy, Pitchfork was adamantly indie
rock and marked by a hyperbolic writing
style. Today, its tone has calmed down, and
the site's tastes have expanded (though
indie is still the core of its worldview) and
its influence has spread-so far by now
that it occupies six of the new indie sur
vey's top 15 slots.

"I started to notice people were paying
some attention to our recommendations
pretty early on: Schreiber says over the
phone from Pitchfork's Brooklyn office.
(It also has headquarters in Chicago.) By
2001, he says. it was becoming clear that
the site was having an impact on sales and
promotion in indie circles. "We ran a Bro
ken Social Scene review I wrote. They had
been pretty much unknown in the States. I
was watching to see when they were going
to come to the U.S.-and I started to no
Lice that their shows were starting to sell out all ofa sudden.
When they finally got around to coming to Chicago and I
talked to them, they mentioned that that review had a major
impact on their shows selling out."

Today, Pitchfork isn't just a site for criticism. This year it
debuted a new Cover Story section-artdirected features
laid out to look like a magazine. And it celebrated its eighth

Pitchfork Music Festival, making its Maximum Exposure
debut at No. 11. It's preceded by regular coverage (No. 3),
an album or single review (No. 5), an album announcement
(No. 6) and a video premiere on the site (No. 9). An original
video production on Pitchfork.tv placed No. 15.

"The festival came along as an opportu-
nity presented to us: Schreiber says. Chi
cago promoter Mike Reed asked the site to
curate his small Intonation Music Festival.
"It was a big success the first year, so we
wanted to continue exploring that," Sch
reiber says. (Reed is now Pitchfork Music
Festival's director.)

"As far as Pitchfork.tv, it was something
I started because it felt like the technology
was finally there-YouTube was happening;
people were starting to do a lot more video
on the Web. I looked at that as another form
of journalism in some ways-it allowed you
to cover artists in a bit ofa different way. It
wasn't so much about spreading around in-
fluence or anything like that, just something
that was a logical progression."

Does Schreiber intend to keep expanding?
"It's increasingly more ofa media company all the time," he

says. But its primary role is still as a critical entity. One of the
main purposes it serves is keeping long -form music criticism
alive. More passive forms of media like radio and TV tend to
be focused on immediacy and accessibility, whereas the press
speaks to fans [that] are more directly engaged. They want in
formation and context." -Michadangelo Matos 31
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MAXIMUM EXPOSURE

INDIE
TITtS LAST

YEAR YEAS

MON JULY PAGE
VIEWS

500K unique

TWEETS
PER DAY

over 400M

'4 ,CI

PRERELEASE 'FIRST LISTEN' ALBUM

STREAM ON NPR MUSIC

The NPR Music website receives more
than a half -million unique monthly page
views-a number that spikes when it pre-
views new albums. Southern rapper Big
K.R.I.T.'s Def Jam debut, Live From the
Underground, was just one of several
2012 titles that received more than I mil-
lion plays, including releases by Fiona
Apple, the Avett Brothers, Norah Jones,
the xx, Grizzly Bear and Cat Power. Once
on the site, many fans click through to dis-
cover lesser -known artists and projects
handpicked by NPR staff.

REGULAR COVERAGE ON PITCHFORK

REGULARLY UPDATED TWITTER ACCOUNT

Twitter's 18 -place lump on the New DIY list
demonstrates just how crucial social media is to
the indie world. For announcing an album orjust
communicatingwith fans. nothing beats it.

BECOME A LEADING LIVE DRAW ATA TOP CLUB

IN YOUR HOME MARKET

CLAIRE BOUCHER
(aka Grimes) and Sleigh
Bells' ALEXIS KRAUSS
backstage at the
Pitchfork Music Festival
in Chicago on July 14.
Below: Pitchfork's RYAN



POWER PANEL
Billboard asked these industry caper's to rate the best ways to generate buzz and drive sales gfa music releasefor established stars

M
BRADFORD COBB

BRIAN BECK
Manager(Katy

Perry, Adam
Manager, Lambert. Go-Go's),
Flatiron/Borman , Direct Management
Management I Group

mAL BRANCH

GM/partner,
Blueprint Group

DAWN BRIDGES

CEO. Dawn Bridges
Communication

RON

BROITMAN

Senior VP/head of
synchronization,
Warner/Chappell

TIM BROUN

Director of online
marketing, ADA

LIANA HUTH

Marketing,
MSGE/Fuse

WENDE CROWLEY

VP of film. TV 111111 GOLNAR

and videogame KHOSROWSHAHI
licensing, President,
Sony/ATV Music Reservoir Media

JONATHAN
DANIEL

Partner, Crush
Management

RUSSELL FINK

Senior VP of digital
and mobile sales,
Island Def Jam/
Republic

JIM GUERINOT

Manager,
Rebel Waltz

ALLISON
McGREGOR

Head of music
marketing, Creative
Artists Agency

GLEN PHILLIPS
laLAURA

SWANSON

Director of music Executive VP of
licensing, media and artist
The Windish relations, Island Def
Agency Jam Music Group

SCARPULLA

Creative Services, marketing and
Roadrunner promotion,

GREG

THOMPSON

Marketing & Executive VP of

MADELYN

Records A"- EMI Music

JUSTIN
SHUKAT

GM,
Primary
Wave Music

PAT MONACO PAUL SINCLAIR

Executive VP
of sales and
production,
Universal Music
Group

ERIC MORSE

Director of direct -
to -consumer,
Warner Music
Group

111

Senior VP of digital
media and business
development,
Atlantic Records/
Warner Music Group

JON VANHALA

Dn;oal, DM J.1111

ALEX WHITE

Co-founder/CEO.
Next Big Sound

METHODOLOGY: Billboard surveyed industry experts, asking them
to rank a series of media, marketing and promotional vehicles on
a scale of one to10 for their ability to drive sales and their value in
generating buzz and exposure. We compiled a top 75 list for es-
tahliehori arte tnn £nr ornorninn arts, Tnnlrl nets Fro 17RP

M
MARGI CHESKE

President. Fantasy
Label Group

CHRIS HICKS

CEO. Content
Media Group

YANNICK PEARY

IP) Manager of social
,t;', media, CRM and

direct marketing
strategy. Sony
Music Entertainmet

hip -hop, country, Christian/gospel, dance/club and hard rock; and
rankings for Latin, the United Kingdom and Japan.

DATA SOURCES: Nielsen (TV), Nielsen SoundScan (music sales),
Billboard Boxscore (concert attendance), comScore (Internet),
Audit Bureau of Circulations (print), Broadcasters Audience Re-
search (U.K.). Radio Joint Audience Research (U.K.), Video Re-
search Japan, SoundScan Japan and company estimates.

GENRE & GLOBAL PANELS
Indie Panel
JONATHAN OALKIN
President/CEO,
DFA Records

KRISTOPHER
GILLESPIE
GM of North
America. Domino
Recording

DANIEL GLASS
President/
founder. Glassnote
Entertainment Group

RANDALL GRASS
VP/GM, Shanachie
Entertainment

BENJY GRINBERG
President, Rostrum
Records

SCOTT HUESTON
Label manager.
Wicked Cool
Records

MEGAN JASPER
VP. Sub Pop

JENNIFER MASSET
Director of
member services.
American Assn. of
Independent Music
(A2IM)

JUDY MILLER
Owner/president.
Motormouthmedia

SKYE ROSSI
Chief information
officer,
Rhymesayers
Entertainment

Japan Panel
CAROL NAOMI ABE
Consultant. Nichion

K El IKUTA

President's Office.
UDO Artists

KIMITAKA KATO
Managing director/
marketing director
of international/
classics and jazz.
Universal Music
International

SEBASTIAN HAIR
President. Music
Solutions

SHUN MORI
Producer. Fuji
Pacific Music
Publishing

KEN OHTAKE
President. Sony
Music Publishing
Japan

BENNY RUBIN
President/co-
founder, Yikes

KEITARO SUMO
Division head of
international,
Warner Music Japan

FRANK TAKESHITA
Executive GM,
Creativeman

SACHTSUCHIYA
Executive VP
of international
business affairs,
Sony Music
Entertainment
(Japan)

Latin Panel
TOMAS COOKMAN
President. Nacional
Records/Cookman
International

ALEX CUBA
Singer/songwriter/
owner. Caracol
Records

MARILUZ GONZALEZ
Founder. SourPop
Records

FIDEL HERNANDEZ
Marketing and
sales, Veneinusic

REBECCA LEON
Manager. AEG Live

LOREN MEDINA
Founder, Digital Girl

MAMA NEVAREZ
CEO. Nevarez
Communications

CARLOS PEREZ
National publicity
director. Universal
Music Latin
Entertainment

ANDRES WOLFF
Label manager,
Warner Music

JEFF YOUNG
CEO. Venetian
Marketing Group

U.K. Panel
COLIN BARLOW
Managing director,
RCA Records U.K.

JO CHARRINGTON
Senior VP of A&R.
London Records

MARK GILLESPIE
Director/artist
manager. Three Six
Zero Group

CHRIS GOODMAN

Music director,
Outside
Organisation

JAMES HOPKINS

Manager. Vector
Management
London

IAN JOHNSEN

Manager,
Mythophonic Music
Management

KEVIN McCABE

Senior VP of
promotions and
press, EMI Music
U.K.

JACK MELHUISH

Marketing director,
Atlantic Records
U.K.

SAM STUBBINGS

Director of
digital and artist
development,
Warner Bros.
Records U.K.

JON WILKINSON

Head of press. XL
Recordings

BILLBOARD'S REACH ONLY

CONTINUES TO GROW

Once again, we've decided to leave Billboard and its
growing stable of properties off our Maximum Expo-
sure list. But we'd be remiss if we didn't take a mo-
ment to shine a spotlight on what we have to offer.
 As the most trusted media brand in the music busi-
ness, Billboard and its range of properties, includ-
ing Billboard magazine, Billboard.biz and Billboard.
com, speak directly to the industry's key decision-
makers-readers like you. So whether you have an album or
tour in the pipeline, a synch to secure, a film or videogame to
soundtrack or a digital music service to run or get off the ground
(for instance), Billboard is built for you.
 But while business is our core, it isn't all we do. Not by a long
shot. On the consumer front, Billboard.com continues to grow, now
servicing 12 million unique visitors per month, a growth of 100% since 2010.
The 2012 Billboard Music Awards once again drove ABC to a ratings win, at-
tracting 7.4 million viewers to the live broadcast (according to Nielsen), which
featured superstar performances by Justin Bieber, Chris Brown, Katy Perry
and more. The 2013 edition is already in the works.
 Billboard's international presence continues to grow. This year our K -pop
chart celebrated its one-year anniversary, a timely addition to the Billboard
family that includes bureaus in Japan, Turkey and Brazil. And we continue to
set the pace as the top authority on Latin music with tent -pole properties like
the Billboard Latin Music Awards, which are broadcast live on Telemundo; our
annual Latin Music Conference, which gathers top executives from through-
out the business; and the Billboard Mexican Music Awards.
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Billboard CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette a billboard.com

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

RAMMER

rb
177111t

T4 Ii an mailable by the piece ($100 minimum) or in money -saving pre -pack assortments.

100SUPERNEROTEES

FOR S399
Cna.atters Intiude BatrAn,

Superman, Green Lantern. Wonder
Woman and Store

THISMONTH'SSPEaALSI

100 ASSORTED

LEGENDS TEES FOR $399
Artists Ire axis.
Led Zeppelin Johnny Gash.

Grateful Dead and more

100ASSORTEDMETALBAND

TEES FOR S399
Artists include Metalnca. Shier

iron Madera. Arengod TX and more

For more info check out our website catalog. with over 4.000 photos! tear"-iii,

BACKSTAGE FASHION®
....backstagefasinon.com

1400444 -ROCK (7625)

NOTICES/ANNOUNCEMENTS

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER

11111"111: :. II '.411111.41191MMTIMI

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

REAL ESTATE

PENSACOLA BEACH, FL

.0

41t.nr.L401"
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,ty floor to cellir r
'waterfront views hum eves
,Inet kitchen, office. 2 au,'
I w/private bath. Sin,- . '
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widwo lilts less than hoe minutes I ,
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n Gull al Mexico. Premier !pooh°,

dandy! Don't wart! 51275,000.

Contact Tee. Cobb, ERA Legacy Realty
850.501-5875
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ISSUE OF THE YEAR!
THE 2012 YEAR
IN MUSIC SUE

ecember 22nd Issue
Classified deadline - December 10th

FEATURING ...
 The Highly Anticipated

Billboard Year -End Charts
 The year's most

unforgettable music moments
 Analysis of all segments
of the music business

 PUT YOUR AD MESSAGE IN THIS
SIGNATURE DOUBLE ISSUE THAT IS
REFERENCED ALL YEAR-ROUND BY

THE MOST POWERFUL PEOPLE
IN THE WORLD OF MUSIC,

BUSINESS AND. NTERTAINMENT!

ALL TODAY Jeff Serrette
2-493-4199/1-800-223-7524/

rrette a Billboard.c
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DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DID SERVICES FOR SALE

PROMOTION & MARKETING

SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

HUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEE

SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T.SHIRTS

EMPLOYMENT SERVICES

I

PROFESSIONAL SERVICES

DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

RETAILERS WANTED

WANTED TO 8

CONCERT IN

VENUES

NOTICES/

ANNOUNCEMENTS

VIDEO

MUSIC

POSITION

LISTENING STA

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPO

HELP WANTED

MASTERING
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Finding The Next 'Noel,' Starring Rod Stewart
It's the most wonderful time of the
year! While Halloween hasn't even
arrived yet, Christmas albums are
starting to slowly creep onto the Bill-
board 200 and are sure
to swarm the tally by the
time Thanksgiving rolls
around. Blake Shel-
ton got the party started
two weeks ago when his
Cheers, It's Christmas de-
buted at No. 52-mark-
ing the first new holiday
set of 2012 to arrive on
the chart.

The million -dollar question everj,
year: Can anyone replicate what Josh
Groban's Nod did in 2007? The set sur-
prised nearly everyone when it sold 3.7
million copies (according to Nielsen
SoundScan) by the end of that year-in
just 12 weeks time-and became the top
gellerof 2007, Npelcrownedthe Billboard

sales. But none has matched Noel's
runaway success.

Last year, Michael Buble's Christ-
mas shifted 2.5 million by the end of

the year. becoming the
second -biggest -selling

album (across all genres)
of 2011. It'll surely be
a player in this year's
Christmas -music show-
down, much in the same
way Noel has continued
to sell well through the
years. (Noel sold 178,000
copies in 2011.)

In c,ery year but one since 2007,
there has been at least one holiday
album that has sold at least 1 million
units. The sole holdout year was 2008,
though Noel came close (914.000).

In 2009. Andrea Bocelli's My
Christmasrang up 2.2 million,while in
2010 Susan Boyte's The Gift moved 1.9

Stewart's recent years as an Ameri-
can Songbook interpreter have per-
haps warmed audiences to the idea of
a Christmas set. That is: Who better
to cover classic holiday songs than the
man who cornered the industry of cov-
ering oldies? Stewart released seven
covers sets between 2002 and 2010-
all of which reached the top five on the
Billboard 200. Combined, they have
sold 10.6 million in the United States.

Further bolstering the appeal of the
Stewart project is that it was produced
by David Foster-the same man who
produced Groban's Noel and Buble's
Christmas. Merry Christmas, Baby
also features guest turns from Mary J.
Bilge. Dave Koz, Cee Lo Green, Chris
Botti and Ella Fitzgerald (the latter-
most through a virtual duet).

A couple ofcountry albums might do
handsome numbers, including Shel-
ton's already out Cheers, It's Christmas,

Scotty McCreery's Christmas With
Scotty McCreery and Lady Antebel-
lum's On This Winter's Night.

The Lady A title is a 12 -song album
that contains the six tracks the group
released on its 2010 Target -exclusive
EP, A Merry Little Christmas. Unlike the
EP, the new set will be widely available.

Speaking of exclusives, child star
Evancho's Walmart-exclusive Heavenly
Christmas is now available at all retail-
ers. Originally released last year, the set
has shifted 310,000.

Meanwhile, Green will put out his
first Christmas set, Cce Lo's Magic Mo-
ment, on Oct. 30. Among the guests fea-
tured on the effort are fellow "Voice"
coach Christina Aguilera, Stewart,
the Muppets and Straight No Chaser.
Green's popularity is likely at an all-
time high, thanks to "The Voice" and
his 2010 hit "F**k You! (Forget You)."
However. hg'a been mostty absent from

'HEAVEN' ASCENT

CHART
BEAT

»Jon Secede returns to Adult
Contemporary after six years,
as "I'm Never Too Far Away"
bows at No. 29. The singer first
appeared on the survey 20 years
ago, when "Just Another Day"
reached No. 2, and added eight
more AC top lOs through 2006.
Secede arrived as a cowriter of
Gloria Estefan's 1991 Billboard
Hot 100 No.1, "Canting Out of
the Dark."

>> Adele has moved on to her
James Bond soundtrack single
"Skyfall" (see page 40), but
that doesn't mean radio is done
with tracks from her album 21,
as the set's "Turning Tables^
enters Latin Pop Airplay at No.
38. WKAO San Juan, Puerto Rico,
played the latter ballad 56 times
In the chart's tracking week,
according to Nielsen DOS.

cil, Read Chart Beat
every week at
bIllboard.comichartbe.ii

200 for fiveweeks, marking the firstholi-
dayalbum to top thelist since 1994.when
Kenny G's Miracles: The Holiday Album
rang the bell for three frames.

Noel has now sold 5.4 million in
the United States, making it the sec-
ond -biggest -selling holiday set of the
SoundScan era (1991 -present). Only
Miracles: The Holiday Album has moved

more: 7.3 million.
Since Groban's blockbuster, a num-

ber of similar acts have released hol-
iday albums, some finding robust

million and Jackie Evancho's 0 Holy
Night EP sold 1 million. And aside from
Buble in 2011. Justin Bteber's Under
the Mistletoe also crossed the threshold
with L2 million.

So now, this year, what new releases
could become the next blockbuster?

Surveying the season's justreleased
and upcoming sets, the most obvious
contender for big sales is Rod Stew -
art's Merry Christmas, Baby, due Oct.
30. It's the icon's first holiday album,
and also his debut effort for Verve.

the charts since "F**k Your finished
its Hot 100 chart run in August 2011.
Perhaps his visibility on TV will out-
weigh his lack of recent hits and turn
Magic Moment into a success.

Other albums due out this season
thatcould move the needle include Now
That's What I Call Today's Christmas
(out already). Katherine Jenkins' This
Is Christmas, Trans-Siberian Orches-
tra's Dreams of Fireflies (On a Christ-
mas Night) EP and Andra Rieu's Home

for thc Holidays (all due Oct. 30).  

IVIarIcet Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
D141151

5155111 5155111' TRAM

INs Wed

Wiled

Ilk Ned

OEN

last Ter

Olier

5.269,000 2,100,000

5,097.000 2,032.000

3.4% 3.3%

4,828,000 1.651.000

92% 27.2%
5.41

22,076.000

22,088,000

-0.1%

20.480.000

7.8%

Weekly Album Sales (Million Units)
30

25

20

15

10

- 2012

5.3M

J FM A M J JASON DJ

lilt BANE

OVERALL UNIT SALES
AlbUls

Metal Tracts

The Tiede

total

243.675.000

1,014.142.000

1.972.000

1,259,799,000

234.148.000

1,076.493.000

2,843,000

1,313,484,000

-3.9%

6.1%

44.2%

4.3%

AllieseBTA' 345.089.200 341,797,300 -1.0%

,ncloolos Va.ct pu,ra,mt album saws (TEA) wnn 10 track clownk.cis wrylvalme
to one album age

ALBUM SALES

'11

'12

'UL giniaima
234.1 million

SALES BY ALBUM FORMAT

Natal

Tlnll

Other

161.443,000

79.266.000

2.911,000

55.000

138.822.000

91,789,000

-14.0%

15.8%

3A14.000 17.3%

123.000 123.6%

wee. ror.,1 Oct S. ri)12 Iroptonnererawd.d.
Conotled .orn natn,l, sa mote 01 oftil sta. and Wit
sales rM to toga.< te0 a,f/ wowled

Year -To -Date Album
Sales By Store Type

100million units

1®
80

50

40

20

nicIsen
SoundScan

Go to www.bIllboard.biz for complete chart data I 33



NOV

201 2 II 11 .

O
ARTIST,N

111.11.11313 I DISTRIBUTING LAM 1. MOM

JASON ALDEAN
11,101!371 BOW 1611111191

MUMFORD & SONS2 1 1

II

13 17 I b

14 2

0 22 72

17 17

18 19 21

19 1

20 29 20

21 21 25

22 4

23 19 23

24 32 25

BRANDY

SCOTTY MCCREERY
...i....4TERSCOPLOth41140.111110

JAMEY JOHNSON
830)1x'5 ,s.sm 01/161.0/4/1 111911

PINK
/8/711110RG

MIGUEL
STSSORWBLACK ICE 473,1./RCA I11t

LITTLE BIGTOWN
CAPITOL N4MMIL11441.1110.1M

ADELE
iiiericauweistrisb

DETHKLOK
MAS MEET 1110174ADULT NMI Info

MACKLEMORE & RYAN LEWIS
15T79 01/61

DONALD FAGEN
it slaeS.Nelieth* ft BROS 11333

SOUNDTRACK
onis3111.

KISS
SHASTANYISS 01 /211,111.1f 113 lei

THE LUMINEERS
0011S1071E 101.111911

Tele E. 11

NightTrain 1

Babel

Two Eleven

Christmas With Scotty MeCreery

Living For A Song: ATribute to Hank Cochran

The Truth About Love

Kaleidoscope Dream

Tornado 211

21 a II
Metalocalypse: Dethalbum III (Soundtrack)

The Heist

Sunken Condos

Pitch Perfect

Monster

The Lumlneers

ANBERUN
I1EPUB:IC 011917.171 ss.

MUSE
EOUMa SMOSS.AVARKIR OROS 118 so 

MAROON 5
AN1806 TONE 016896161174111

BARBRA STREISAND
aSeesS 41i WI

MUMFORD & SONS
E VLEMAN Of 11( ROAD 0109.1ZSAMOSI 11711! 

ONE DIRECTION
SYC01IH111tOLUMBIA111681

MGK
ES7197OVIADOCINNTERSC0PE 0171N166648m

FUN.
RIELIO PRAWN samrEmmu

JUSTIN BIEBER
601001.140TRUOMOTO S1801619.8011081/1004 IMOD
nanniv lesInFilieherselre

Vital

The 2nd Law

Overexposed

Release Me

1

As Johnson's tril-

l' Ole set to the writer

ol such classks as

Patsy Cline's "I Fall

to Pieces (41.0 C.71

pets new entries

IIby Jason Aldean

(No.1) and Scotty

lk(reery (No. 4).

a trio of titles by

country arts bows

in the top live for

the lirst time since

Noy. 10. 2001.

releases by Carry:

Underwood. Alison

Krauss (with Robert

Plant) and Gary

Klan launched at

Nos. 1-3.

1E1
The co -rounder

of razzlrock outfit

Steely Dan post;

his highest rank

as a solont sirke

hmakiriaddebuted

and peaked al Nc

10 in 1993.025111:,

Contlos starts wi

15,000.

111

Sigh No More El 2

Up All Night

Lace Up

Some Nights  II

Believe 11111

ThP nnr

I/ 'i ii ARTIST
IMPRINT 8 NUMBER IINSTRIBUTiNG LABEL I PRICE!

CD
TREY ANASTASIO
FuSEER Jun. Mr .J.1 0 Ise se

CD 99 52
7f! BLAKE SHELTON

O 195 15

54 50 59

55 49 38

56 61 57

0 03 70

58 6

69 53 37

80 58 49

81 41 28

62 37 18

63 39 9

CD162 162

11.6171 17-
86 61 51

67 69 45

88 60 40

89 65 61

70 75 77

74

GREATEST
GAINER

NEIL YOUNG WITH CRAZY HORSE
6751IVAIIMMR BROS 118611

Title

Traveler

Cheers, Its Christmas

Americana 4

O 
TOBYMAC
SOMERONT 0173218110866 MUM

BOB DYLAN
COLUMOMONOt11(1911

KATY PERRY
CAPON MR 0 SIM

JASON ALDEAN
BROKEN BOW NW 111181

ALLTIME LOW
HOPELESS 740113111

THE AVETT BROTHERS
14 01 /32117REPUBLIe illt0

TREY SONGZ
r ATLANTIC 632406A6 OEM

DEADMAU5
74417111.TRA HUM

Eye On It

Tempest

Teenage Dream

My Kinda Party

Don't Panic

The Carpenter

Chapter V

Album Title Goes Hero

LUPE FIASCO Food & Liquor II:The Great American Rap Album Pt 1oveyaa nue
CHER LLOYD Sticks & Stones

231 EMJOURNEY Journey's Greatest Hits

THE SCRIPT
a3

THE BLACK KEYS El Camino
NONE 12938AWNE s BRO9.11111131

ED SHEERAN
LEMNA MOM 1991

THE XX
TOWN TURKS OW 114811

RICK ROSS
umnsovsua.s.SUDEMFJA.A onairnmas

BRANTLEY GILBERT
MOM IMMO of.so

Coexist

God Forgives, I Don't

HaltwayTo Heaven

PINBACK
TEMPORANT R£5108468 IN hap

ZZ WARD
11 .10W000 II 7214174111

KENNY CHESNEY
UE CHMR7CCSUMMA NAURU( MINESMN 1112/6

MATCHBOX TWENTY
mesa KARMIC S117.11/AG 11111111

In sm.

Information Retrieved

TitTbe Casket Drops

Welcome To The Fishbowl

North

M26 32 30 P101 -
1310.11.1A V/A0.1014 III MI

ELUE GOULDING
CHERRYIREBINTERSOOPE 0175910GA 0410

LUKE BRYAN
CA11309 14.9916110 10/12116191

DIANA KRALL
VERVE DI P1915VG 113 911

VARIOUS ARTISTS
G00.5,011 JAM Ii PAHICANG 413961

JACKIE EVANCHO
SILO "%COLUMBA I U 911 

HUNTER HAYES
ATLANTIC NASMILLE StilasCAVLIN 115 SH

GREEN DAY
REPASE 5311MVPARNER BROS III 90

VARIOUS ARTISTS
UNIVERSAIJEMVSONY MUSIC 935.19PAPHOL 114191

BENJAMIN GIBBARD
8ARSIA 1301 415941

2 CHAINZ
0E0 JAM 017193510.026112.101

DAVE MATTHEWS BAND
BANA RAGS 439775RCA111.91112P

VAN MORRISON
xht 73491,81.13E N0 1E 11119

ERIC CHURCH
0551,911E 34.2661"911_

THE KILLERS
ISL000 0171915112.1996 H3911

COHEED AND CAMBRIA
EVERYTHING VAL 00I -KINDRED HANDED 111970

26

11,27

28

29

30

CD
32

33

36

36

37

38

39

40

P41

42

43

44

0
46

0
49

9 -
33 16

17 6

20 11

;3 t

43 41

75 !I

24 33

CI
31 31

47

23

41 13

19

ID

38 29

5

40 39

42

25

52

32

VARIOUS ARTISTS
PROVO( NimoRD.CURO 01616/941 CMG 117.91)

IMAGINE DRAGONS
VOINAKORNERWIVISCOPt 017174.1GA 99910

THREE DAYS GRACE
RA 44824 IMMO

ZAC BROWN BAND
ROMMIUTHERN GRIRINDeAnANTICV10312/AG11193,

GODSPEED YOU BLACK EMPEROR
CONSTEUATION Ow ow

1335 NO DOUBT
' ..4185COPEOWIrilCANIND

MIKA

1
ceSAB4ANCA 017511/REPUSLIC

.. 4

SOUNDTRACKi
WOO II lip 90

15 , CARLY RAE JEPSEN
834SCROOLITONTERSCOPE 0172539GA rump

.< L.. : OF MONSTERS AND MEN
fisl REPUBLIC 214690. 1119D

Btown Away 

Halcyon

Tailgates &Tanlines 

Glad Rag Doll

Kenya West Presents GOOD Music Cruel Summer

Songs From The Silver Screen

Hunter Hayes

Unor

NOW 43 

Fortner Lives

Based On AT.R.U. Story

Away FromThe World

Born To Sing : No Plan B

Chief 

Battle Born

Merman: Ascension

WOW Hits 2013

Night Visions

Transit Of Venus

Uecaged

AlIelujahl Don't Bend! Ascend!

Push And Shove

The Origin 01 Love

Rock Of Ages

Kiss

up 321i) logs its

highest plmenwit

in two months,

as its former Hot

Country Songs No.

1 "Wanted" crosses

to top 40 radio.

Hayes' live En

meanwhile. (et

on lop Count',

Albums at No.lb

IECI
Fronting Death Cab

for Culie. Gibbon!

has made four VIM

to the chart's top

40, with the band's

Marrow Winter-
ing topped the flip

31, 2008, ranking.

Ho debut solo

album anises will

12,000.

98t
Purrs first seasonal

offering (4,000)

brings updates

of such holidai

favorites as the

Carpenters'"Merry

Christmas. Darling"

and John tennon's

"Happy Xmas (War

Oyer)."

95

77 66

42) 108

80 85

81 73

82 74

83 79

0 9,3
0 199

86 91 II

707 107

CI
1.89 71 6

90

I 0
92 53

93 92 69

94 71 88

C) 120 126

96 43 83

97 94 73

CI
99 36 -
100 90 II

AMERICAN 0172081711.18UC111011

75 77 75 rEi ...
ROEnt.t,,ntt-tt nt t,-.nnt,An tn.
TAYLOR SWIFT
816 MACHINE 05,0040* Item 

CHRIS BROWN
RCA 96055.190

WM Ones 14f

Speak Now 0 1

Fortune 11

TAYLOR SWIFT
BIG MACHINE ONO 111160

BASSNECTAR
AMORPHOUS DIGITAL EX MIN

LANA DEL REY
POLVDOMNTERSCOft 0104291GA In 991

FRANK OCEAN
OFF JAM 015751.110JM61119.1

UNKIN PARK
MACHINE SHOP 53)345.MMANEN B1103.11490

ROSS LYNCH
WAIT DISNEY 0140171MM

TAMELA MANN
TILLMANN IP
CASTING CROWNS
Kn. STRIONUkson 30147M6111444

RODRIGUEZ
116K IN THE KW 0% 111191

LEE BRICE
CURB 79311 6119

EARNEST PUGH
rn 405 tleiel

TRAIN
557227_1111M

TAME IMPALA

BOBBY V
610 . 0814/A5 1414.100E 117170

KIDZ BOP KIDS
RA20e a TIE 19700 III Cl

EASTON CORBIN
4,1 401rix NASHVILLE 01670913MGH114"

ADELE
ner,cotustaut 111951

KIP MOORE
HASHVNIE 0164321IPAGN 110 MI

FLORENCE *THE MACHINE
- A1ELLIC 01619t.112911

LECRAE
- -44s 823AINsiNITV Mfg

CHRISTINA PERRI
'::ANTIC 5.333113246

Fearless I:3

Freestyle lEf,

Born To Die 2

Channel Orange

Living Things

Austin &My lSoundtrack,

Best Days 14

C.OmebTheWell  21

Cold Fact 191

Hard 2 Love

7.1

2I

Christmas With Earnest Pugh es

I

California 37

Lonerism 34

Dusk Toll Dawn

Kid% Bop 22 3

All OverThe Road 11

19 13 4

Up All Night 6

Ceremonials 

Gravity 31

A Very Merry Perri Christmas IEP 98

JAY Z
9; NATION Datil El(AG11111

Live In Brooklyn

6

La Future 6

DRS BROWN 71 THE MR PARS 16

XI .11111.11.. ROSENC6.Tu MACHINE 600311E0'0U stAcK
too 11195 EMPEROR 45 KAIESTOMI--..._119-Ne MICHAEL JACKSON THE

EIDZ BOP 811% 31

35THE BILLBOARD 200 ARTIST INDEX 80"1" - . ' E"CC"U"
1010117

ADELE

ALABAMA SHAKES
JASON AIDEAN 1,

At3 1 imf LOP/
IRE'S ANASTASIO

ANDEMIN

35 as I LAY InING 118 BETWEEN THE BAKU 6ROWNBMD.

THE AVM BROTHERS. 50 AND ME
"2:

..
LA NB Mt

9.91 AWOLNATiON 1n JUSTIN BIEBER
LUKE SATAN n

134

51,111

=.111110
EIASSNECTM1 _ __if

pc , 5,,,,
hit BACK BEIS

.
6S. 170

JOHNNY CASH A% 110,.,,..,,..,,..,.
SI

51

PRAKESCA IA11151E111_
193

BOBBY v
BRANDY

II
3

'1-3-113 9-'1-'3 '19
CELTIC WOMEN 174

16 DEEM MUSIC In LINCOLN BRELVS1111 112 'NH 11010 62

KENNY 000543) 73

KILLERS.
la MENEM IURES____31 . 148 IT, piss II

RD, CIARKSON 195 IA1140849 U FAITH EVANS 473 NOWA BRAGA UNE. 105 EWE GOULDING 20 172 1161RT 1St JAY 2... 9f if HAAN 121

000110 AND UMBRA ao DE7.0100 10 0 FLYING LOTUS __in GENT MAE 111 60A/40N HEATH _MA CAM RAE JEPSEN 49 NA/410AL
EASTON CORBIN 93 0.1 CANNA IN DONALD FAGEN 17 coo FORD .104 GREEN OM 32 -11911110113" III JAMEY ANNSON 50
MN, DOWN SINGERS A PLACIDO DOMINGO . 158 LUPE FIASCO At RR, A DR17.217 8IAR In M111111111111111111= JOURNEY 51 LADY aNtE8ELIUM__18S

11-1-14 ' - IQ OR4NE . 136 MINE FR3539 155 "DAL 106 DAVID GuETTA 133 IMAGINE °PAWNS. 12 111.1111.811 MIRANDA LA.GER7 -In
CREEDENCE CLEARWAilli BOB ETNIAN 55 FriE FINE ER DEATH GUNS (ROSES III TAME IMPALA _...... .10 0 KELLYIII 10C11AE 97

REVRAL FEATURING P39CH 419 BENJANIINGISBANO 34 IN RAP ANO EMU.. 143 KW . LED 77PPEAN 117

JOHN FOGERTY 102 BRANTLEY GILBERT . 70 IN DNS MOMENT In KIDS CHOIR 434 UNKINPARL_...12

34 Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 3, 2012



Rn
CF wTiIMPRIN7.6 NUMBER !DISTRIBUTING LABEL ORICEI

Title §
107 RODRIGUEZ Searching For Sugar Man (Soundtrack)

HEY DAY,IIGHT IN 1HE ATTIC 41,101.3EGACY 01 RH

FANTASY 11.CONCORS 98.12 WI
Chronicle The 20 Greatest Hits 13CREEDENCE CUARWATER REVIVAL FEAT. JOHN FOGERTY

RCAM1/611199.
Looking 4 Myself II103 USHER

104

C
106

107

108

C
110

111

08 84

172 95

177 146

127 97

101 74

60 60

146 151

17, 12

64 17

113 115 93

157 132

115 172 8

CED

117

118

119

120

122

123

124

72

68

133 104

66

115 195

71

174 135

15

COLT FORD
7,1.0 5013 239 114 911

FLORIDA GEORGIA LINE
4.3 RE PUEILK NASHVILLE 001 EAREPUBLIC S90

FUTURE
LIKESAA NDI waleffIC 11911

ALEX CLARE
REPUBLIC 0168[11111e1

JOSH TURNER
CRACKER BARRE LUCA NASHVILLE 411191 EXARKNIII 9111

BRUNO MARS
MIURA 971339311101111 0

DWIGHT YOAKAM
VAN/AMER BROS 110.4I0LU 531mw60 mut

74, PAPA ROACH
PAN SEVEN 160011341' 

GUNS N' ROSES
61.11EN COI/1411Ni 114911

DUSTIN LYNCH
BROKEN BOW nn II? WI

JASON ALDEAN
BROKEN BOW MO I IT WI

GERARDO ofrriz
BAD MOIL 41101.50119 MUSIC LATIN 11215

DADA UFE
SO MUCH DADA 0411991I

BETWEENTHE BURIED AND ME
METAL BLADE 1514,15.10

AS I LAY DYING
170/ MADE 15134113305)

Declaration Of Independence

It's Just What We Do (EP)

Pluto

The Lateness Of The Hour

Live Across America

IX

LID

Doo-Wops & Hooligans 1111

3 Pears 1

Connection II
Greatest Hits la S:'

Dustin Lynch 1111

Relentless  4

El Primer Ministro

The Rules Of Darla 111

The Parallax II: Future Sequence

RASCAL PLAITS
91116H5 mAD1114ERFR11A (MO

GRAY BEAR
WPM ,112/2 115911

TAYLOR SWIFT
815 MACHINE 014111116911 

Awakened 111

Changed  1111

Shields

Taylor Swift II

SOUNDTRACK The Fresh Beat Band: More Music From the HitIV Show : Vol. 20
VIACOMMICKELODION 1MOSAIGACK Ill Ill

AlWOLATION Megalithic Symphony
KO BULL ION 19411

DJ DRAMA Quality Street MUSIC
APHILLIATES 01ZSIONE 10 WI

I 212229221221912.2

11311CtC

As the duo's break-

out hit "(wise"
sails 3-2 on Country

Digital Songs

(80,000, up 8'

and buDets for a

second week at No.

Son Hot Country

Songs, its parent

(P reaches a new

peak and weekly

sales sum (4,000.

up 15%).

129
The set starts w

,01)(1, aided by tw

singles that dented

he Mainstream 16

0 arliieiliPti4hiscyeahmtr.

'Is Anybody Out

here?," featuring

elly Furtado (No.

7), and -Hurt Me

omorrow" (No.

01).

&earthing es

CD
152

153

154

155

413
197 159

82 24

143 115

100 44

62

110 N 03 V

;11 A. 2012

IIMPRINT &NUMBER !DISTRIBUTING LABEL !PRICE,

VARIOUS1.1,SO

NY L,GUANEARTISTSMAL 01165100E MVO

HEART
LEGACY MOW MWI

NICKI MINAJ
YOUNG MONEY/CASH MONEV 01(6311116EMOUC UMW

THE PIANO GUYS
rammayrolarsouslorn IMSTE1Ne0843114111

A FINE FRENZY

c =
157 14, Ill

160

161

162

163

164

185

186

IC
168

1169

170

172

1173

174

1 122

I1 96

1 31 3.1

135

1:30

158 138

177 143

1,1.1 99

112 120

110

PINK FLOYD

JACK WHITE

Tnle

NOW That's What I Call Country: Volume 5

Fanatic

Pink Friday: Roman Reloaded

The Piano Guys

Pines

Dark Side Of The Moon 4

PLACIDO DOMINGO
SONY CLASSICAL $349ISOOL4VERW0AISS (SIM

JOHNNY CASH The Legend Of Johnny Cash M
LEGACOCOLUMBIANASIMILEOMMICAOGLAND021111415E1111111

MATT REDMAN
SaSTIPOSPAMOWIntaArAt MOM

NAS
Orr 22.4000521111.069-1981

FLYING LOTUS
WARP 10M171 114.90

RUSH
O271.4 M KI /9161RO30RUNNER III Cl

BOB MARLEYANDTHEWAJLERS
SURD SUWVARIE 111411 

r -r RIHANNA
597311 .122 91691310.21G 111911

Blunderbuss

Songs W

10,000 Reasons

Life Is Good

Until The Quiet Comes

Clockwork Angels

Lagen&Tha Best Of Bob Marley AndThe Wailnrs40

TalkThat Talk 11.

ZAC BROWN BAND
DIROMOGGEsiNCTUSS.MOSIE GROWIGAILANTIC 6169311AG 11191)

The Foundation 0

VARIOUS ARTISTS
Fenny ISA 411S641041.1 01 WI

BIG & RICH
warms mos N4SPAU.I111 MOM OM
HALESTORM
ATLANTIC SZNISK.AG 113911

THE BLACK KEYS
SDNESUCH 140s0'AYAMER14401101110

GOV'T MULE
VAL 114741717437

ELLIE GOULDING
C0ERInTWEANTERSCOPEOS3710.34114147

FAITH EVANS
format SO010401117

CELTIC WOMAN
UssikarrAN11044114440

R. 21192211911 2. 1.3 219121121221

Radio Exitos: El Disco del Ano 2012

Hillbilly Jedi

The Strange Case Of...

Brothers

The Georgia Bootleg Box

Lights

R&B Divas

HOMO For Christmas

KM,

128

127

128

130

131

133

134

136

136

137

138

140

141

142

C
144

145

146

148

C
150

IN

161

126

154

163

144

411

I35 150

135 1 1 7

.711Z1416716131

THE CIVIL WARS
SENSOIUTY 01 al

IN THIS MOMENT
Nraust FADIA1124116941

JASON MRAZ
ATLANTIC SMARMS O&M

IMAA11
MIROCTONE 5176011C. NUM

131
1 1 5

MAROON 5

I I 5 89
ATO our In 911

- LINCOLN BREWSTER
5 -7 SAM 111A0OLuMBIA112113

DAVID GUETTA
134 5, A MUOCJASTRADW.S nonArrrat one

PASSION PIT
,,E,vKISS 41661 5COLuMBIA 10911

FLORENCE  THE MACHINE
REPUBLIC 6131704 113911

DRAKE
YOUNG MONEOCASH MONEY 0161355REPUBLIC 11741

KIDS CHOIR
STAR SONG WM MOO CA1514 911

JUSTIN MOORE
VAL OFN JM0203A 110 511

BLAKE SHELTON
WARNER BIOS NASHNUE 5773A5mAN HULL

SKRILLEX
BIG BEAT/DOW:AAA/0C 611521174EID041

THE WALLFLOWERS
COLUMBIA 45690- Di ol

THE COUNTDOWN SINGERS AND ORCHESTRA

131

137

112

192

111

145 156

i7

153 140

140 114

ARIA/OCTONE 0159.9GA owe

ALABAMA SHAKES

IN FEAR AND FAITH
. .

MiVids Sin Ti 125

Barton Hollow 10

Blood 15

Love is A Four Letter Word 2

Country, God Or The Girl 129

HandsAll Over  2

BOYS & Girls 8

Joy To The World- A Christmas Collection 132

Nothing ButThe Beat S

Gossamer 4

Lungs  14

Take Care I

51 Songs Kids Really LoveTo Sing 137

Outlaws Like Me

Red River Blue 

Bangerang (EP)

Top R88/Hip-Hop 1.110
Albums 01110.19

(3.000), the set

follows his last

studio effort, 2010's

(ntimary: AJbto q4

which reached No.

on the Billboard

200 in a 11 -week

run.

the seminal

913 rod clas-

lc returns for a

Had -ex -lending

11th week on

14 he Billboard 200.

sports a 46%

Glad All Over b 111179eto3,000.

Monstee Mash And Other Terrifying Tunes 99

In Fear And Faith 143

BRANDON HEATH

KELLY CLARKSON

ELLE VARNER
59133861995

KEM
oO TOWN 017516/1DJMG 41141

MICHAEL JACKSON
MAREPICSOIROLEGACY 11190

ELVIS PRESLEY
RCA SPEDAL PRODUCTS 44$21550N11 MU= CMG mu

SKRILLEX
BIG ElEAOATIANTIC MUMS MO

Blue Mountain 97

Stronger  2

Perfectly Imperfect 4

What Christmas Means 147

Bad 2 El I

h's Christmas Tr 60

Scary Monsters And Nice Sprites (EP: 49

The Southern rock/

ram band, which

lamed in 1994,

serves up a 66 -saps

live set that cuts

tracks from 1996

concerts In Athens,

Atlanta and Macon,

Ga.

178

IC
178

1179

180

I 16 155

182 ISO

38 H9

181 1? -1 148

C
1183 113 131

184 ill 16

1185

1189

183 141 136

RI OW

RI ECCRY

I 78 155

61n.74c7i177.
BETHEL MUSIC
BETHEL/INTEGRITY VOIRLOLUMBLA 0491 CODER 4,

MIRANDA LAMBERT
RCA HASH.1.6 9541914AN 11135

MICHAEL JACKSON
171165tEGACY 117911

FIVE FINGER DEATH PUNCH
--.SRC PAM 1310.1 05 991

The Best Of Simon & Garfunkel  125

Bethel Live: For The Sake Of The World 51

FourTha Record  3

Thriller P, I

EMINEM
113.1HADOISTERROMINTERSCOPE 01441PROAA 11347

R. KELLY
A 6416 um

JAKE OWEN
NASHWAF 1196151.91116111

VARIOUS ARTISTS

American Capitalist 3

Recovery El I

Writs Me Back S

Barefoot Blue Jean Night 6

Fifty Shades Of Grey: The Classical Album 22

LINDSEY STIRUNG Lindsey Stirling 81

OwnThe Night 1

Making Mirrors 

You Get WhatYou Give I

NOW 42 3

FreeThe Music 62

66 Must -Have Sensual Classics 190

God's Not Dead 45

Greatest Hits 27

Hundred Moreyears 16

LADY ANTEBELLUM
-am% NAPM1111/1311091

GOTVE
AREA% 01640-ROPUERC 11315

ZAC BROWN BAND
SOU -HER,/ GROUNOIROARAIGGER PICTURE/ATLANTIC 524723iA13 OEM A

VARIOUS ARTISTS
UP.. 1..EMUSONY MUSK 95757.TAPIT01 115 182

JERROD NIEMANNIra b2
- AOSTA NASHVILLE 98110/SMN 441

VARIOUS ARTISTS
,e.mastuollei

NEWSBOYS
SP 11S90104I DIG 1,1104

NEIL YOUNG
,±6.291AVARNER BROS 115911 4

F R A NCESCA BATTISTEW
....9A6/WARNER EROS 1111(1

JIMI HENDRIX
HENN. 6115/1,1ECACY 0141

LIONEL RICHIE
P.PER-Cioly 4 451511.41 014COUSIGN 14A 

ALEJANDRO SAM
UNIVERSAL MUSIC LATINOII173711Uma 110961

LED ZEPPEUN
soAN SONS 3131411)171ANT IC 119111 

JOHNNY CASH
COLUMBIA 93,11 -/LEGACY 11141

BRUCE SPRINGSTEEN
001115556 67060'111 SOI

MATT AND KIM
140(1 LASEL Oltr 111 {11

Experience Hendrix:The Best Of Jimi Hendrix IE 133

Tuskegee I

La Musica No Se Toca 26

Mothership El 7

16 Biggest Hits El 133

Greatest Hits p 1

Lightning 93

4.1111616 TOWN 5 BRUNO MARS 111 WOWAWRISON 31 1.1111.1.1=1.111 KATY PERK,
THE LUMWEERS.. 15 MATCHBOX Demme__ .H JASON MR42 121 ERA. OCEAN _A, THE PIM° GUYS
DUST. LYNCH 113 MAW AND KIM 20) MUMEORD & SONS 2.20 Of MONSTERS AND MEN RINBACK

ROSS LYNCH 23 OM MATINEWSBA003 MUSE 17 SO PINK 11011)

n SCOTTY MCCREERY__4 n ONEDIRMON-----2/ Poor
MACALEMORE & RYAN MGM_ a NAS III MASAO° MU 115 ELM MOE,

56 ROAN 5 A 16 pucEspRINGslt,  93 0 n NOW .2____ iss ii..2i 0
IS/ 1100191GUE7 11 .15 II MOSSY STIRLING .84 LDS TEMERARIOS 175 ELLE VARNER 146 HOWES __95 THE WALLFLOWERS 10 MOW YOAKAM . WC

11 RICO ROSS 69 8.13RA STREISAND 19 THREE DAYS GRACE 0 NE17118M=. NOW MATS WHAT !CALL Z2 WARD 72 NER YOUNG 191

150 RU514 NU TAOS 58.971 M. W. 1 11 TOBY... 54 1604051.HAVE SENSUAL COUNTRY. VOLUME 5. 111 JACK 116177 .157 NERYOUNG WITH CM2Y4 n =7,121=1= MN OS CLASSICS is RADIO EOM EL OISIS3 iMi HOESSE. 52

lo ALEJANDRO SA177 t16 NC !REM SW MAO TRY 5014G2.- OS Ray Soon OF GREY OEL ANO 1012 117 thf 8, -- la Iiiii
516415 11 MIGUEL .7 NEWSBOYS 111 EAR,* s I PLASH 83 tHE SCREW .65 MOO MuS9C /ADM THE JOSNTURNER to TNf LIASOIOAG ALBUM. WOW HOS 1113 II ATOP ICC

TAMO.A MANN 04 MIKA _47 ARAM/ NIEMANN in ni n ER SHEERAN 67 HIT TV SHOW 1101 1 0 1111.11.1=111.111 183

BOO MAWS AND THE Mal 1/1111.1 . __JO NO DOUBT 46 PAPA ROACH 111 RASCAL OASTS 119 MARE SHELTON 52. 13,7 IS CARRIE UNDERWOOD 25 ONCE WEST PRESENTS

WAILERS HA JUSTIN HONE__ -128 PASSION P11 131 sari REDMAN 50 SIMEIN GARFUNKEL 17S POCH PERFECT 13 USHER Ice GPM MUSIC CRUD.

MAROONS 1812) 084400141 6 D.Sc. PERM 98 Elva R1CHIE 195 SKIRLED/ 163.170 ROCK DE AGES 48 SUMMER 19

Data for week of NOVEMBER 3, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 35



NOV
3

2012

0 UNCHARTEDNEXT

-
DM MIMED .YLiSiC

ARTIST
it ARTIST.MOP ACE ME

O 6 9' rill WOMMYSPALLCCOM:0103.Naga

2 2

O 8
4 I

5 4

8 9

9 3

10 7

0) 11

0
13 10

14 5

(1.) 16

18 13

17 17

21

19 14

a) 19

CD 31

el 23

23 20

24 15

SOCIAL 50-

te&HTISTAAIN

1111 PwsDSY

Billbaral

a) ON -DEMAND
SONGSDATA COIIIIU11114

o 1I TITLE
ARTIST 16149141TAA641.

93 DJ 8L3ND
mrSPACF Ny.46E131725

69
AEROPLANE
AmvourspArt COY.AlFPLANUA5540.0vi

53
PORTA
V.V41,115.10 CC.,ORTAI

PRETTY LIGHTS
82

WISPACE COMM VIIGNTS

0 3

3 2

O
O 19

IN

90

100

100

JUSTIN BIEBER
510 D011ia, 4,99000 MAU, ISENNE110..i

ADELE
coiUutau

TAYLOR SWIFT
//99420161

3
II

3 2 4

4 4 33

O 6 seNICKI MINAJ
11065 WIWYLLAI MINEYMPUIIIIC

WINTERSUN
7 100

KATY PERRY 6 8 II
.1,14 61152460 comwormisum

PATRICK WOLF
NW, AnSPA.51 CO VIDEFICINEPATRICADVOIF

10O 100
RIHANNA
5 NUAIDAFG

7 9 21

59 NANN TIERSEN
WE AMANDA C0343ANNEINSE %AMNIA SS

14 50

.01E

ONE DIRECTION
50060011,mA 8 7 26

88 SUNGHA JUNG
.71.1111,SPACt COM JUNGSUNG.

13O 99
EMINEM
ATE.S14,.....411.1.41KWERSCOM 9 10 70

/1 PIM 9 98
PITBULL 1O 11 16

AWN MysluCt LOFAHANOAPIIIY

65
BORGORE
WAN AVESPACF LOVIADRLORE

12a) 100

...100t15.11S1,P9L0410.05$0101.1.[LATII.1.

LADY GAGA
IlitAMIINLXONLIVLIVILIISLOIF

13 15

LUCY ROSE
ADM 1.IFSVADE LOYUELVROSEFAUSIC

12 11 100
SHAKIRA
SUSI MUSIC LAME PIC

r12 5 4

36 CAPITAL INICIAL
iin5Y4FAISPACF COAACAPIIAE60061

41) 15 86
JENNIFER LOPEZ
ISLANIIIMAG 13 12 5

3
LORIE
Me../ MYSPACt CP.01,11f0FM41.

14 6 89
BRUNO MARS
FiKIRA

23 2

47
GRAMATIK
...ANY WS,. CCM GIUNIATir 0 29 99

BEYONCE
KARKwooD COMMA

15 14 33

62 BONDAN PRAKOSO & FADE2BLACK
-Ar6y.i041511.0.1 FOXAS0N06106066860,

18 8 99
LIL WAYNE
CASH MONEY IV PUBt IC

CD17 33

79
ANATHEMA

61150401 001SNEARIANA1111164
17 17 100

DAVID GUETTA
3,501 A FAIAIDAst.uvEAKSKAPITOi

a) 27 2

17
SHLOHMO 18 18 48

ALICIA KEYS 18 16 33
'AWN MYSPACI COMSMICNOSHVY

79 THE BLOODY BEETROOTS - DEATH CREW 77
'MEN MYSPAC( COALTIEBLOCCITIRFTROOIS "

BRITNEY SPEARS
FC.1. 0 35 2

21
LOS HERMANOS

lAYSPACI C04440110644.103
20 5 100

LINKIN PARK
VACRINE SHOP WARIER BIOS

20 18 14

3 CHAD VALLEY
Mr5VACI C044141160MMUE

21 21 97
AVRIL LAVIGNE

52 UMEK
WWI WSPACE CO,ADAJMOC

26 se
CHRIS BROWN 22 IS

® 25 64
PINK 23 22 217

SUB FOCUS
'MAW /4742446 COWSUVOCUS

6 AMANDA LEAR
..w.WM1SPACE 0046161Nf04

24 24 29
MILEY CYRUS
N0113DADDO

24 21 13

METRONOMY ATI313.- DEM1 LOVATO

GANGNAM STYLE
KY 501001.600140U604

ONE MORE NIGHT
MAROONS A&YOCFONE INIIENSCOFF

I WILL WAIT
ANANOIED sass 'JENNE., CA NE ROACIR6061/444011

SOME NIGHTS
MR HALE 0 En AauEN,NRA

LIGHTS
FLUE COINDING

AS LONG AS YOU LOVE ME
Fulnii FABUNITBC SPAY , -

TOO CLOSE
AU% U.F , ,

MERCY
Mil [4110 5,541/0667.0D..A0C4FILUNE

IT'S TIME
11/56116. DRAGONS KOINAKORFARANTUISCOR

WHISTLE
100 AIDA "OE 110150,11A60110

HO HEY
nil 1. ulAINFFAS DUAlIONE

BABEL
MUMFORD  SCRS SEIVILEWA Of TM lia.lifteLASSNOTI

CLIQUE
RANEE WEST. JAE.; 316 SFAS 60 0 02DEF JAHADRAG

WE ARE NEVER EVER GETTING BACK TOGETHER
157004 SWOT 8.1 MACKNEAX PUBLIC

CALL ME MAYBE
CARLY RAI AMEN 6041.INIVERSAL

WE ARE YOUNG
FM RAT. 14NEUI SONAR WILED RI RAW NARP

DIE YOUNG
RESIN KEFAOSAEILACA

SOMEBODY THAT I USED TO KNOW
60101 FEAT. KIIIIII116URFAXIIEN4UC

DIAMONDS
RINANNA 000:080 AFAIDAID

THINKIN BOUT YOU
FRANK OCEAN DEF 1.4,3105

DON'T WAKE ME UP
Dols EutowN K- 

WHISPERS IN THE DARK
EAUFAFORD 6 WAS DEN -1186, 99 TIE ROARREOGIASSNOTI

EVERYBODY TALKS
EON 15015 KI E 11CuENNELDA6

GOOD TIME
OA an 4 Cal OA mei 404710011140014970144/A WA

PAYP11ONE

.5,1:1766

0 YOUTUBE You Tubs

4

5

II 8

TIIR

S mast 4111011161LAM

L* populo bop ortYouTuba

17

geGANGNAM STYLE
PSY SC11001106005B20

BEAUTY AND A BEAT
ASFIA6813418/10111111U9001661651/00EA019.61000FING

CALL ME MAYBE
CARINPAEJEPS91F06581001.805WIIRDLONE

WE ARE NEVER EVER GETTING BACK TOGETHER
41010ASIWT BIG /.44C11164

LIVE WHILE WE'RE YOUNG
OIIF 0111101:01 S4CCIUX1/AVA

ONE MORE NIGHT
WIRODIOSA8MIXTOKIVITASCCVE

7 SHE WOLF WALLING TO PIECES)
01ROCUETTARAISIAW144741.111SKASTIWINERKSKAPITOL

THE BOYS
411001ARAM LASS YOUNG ACNEKA90.43444REPUBJC

AS LONG AS YOU LOVE ME
A61111818/10111614419*C1601,ARCACRYLNSUM14116

10 7 37 WHAT MAKES YOU BEAUTIFUL

11 DIAMONDS
MAMA SFACCEANAMDAG

0601AFATIONSVODIDOWARN

12 10 N BOYFRIEND
.4.4414411.3ER 50/001804.01.40.108.41,445/M110AIR

13 9 GOIN' IN
-1111104350212 FEAT RONDA 13/010110/6

I FOUND YOU
TERM= CKEDILLEAKENTANADURNALING

DON'T WAKE ME UP

8

14

15

2 XI

3 5

1 4

5 11

13 19
CMS MORN PIA

- 11161
11 '2,

WE ARE NEVER EVER GETTING BACK TOGETHER
TRIURISWiT BCLWOIIT&EERARC

DIE YOUNG
SEPIA 146.06.461.41CA

TOO CLOSE
&DOAK 4060620

AS LONG AS YOU LOVE ME

Ba

izi
$1

2 iR

Isi

tll

4!

6 4

1

8 12

0 =

Lb 11 NI 6-1TNEC06411ENIONOWE

CD 30 68

m®
GOD IS AN ASTRONAUT
MON WSW* C01400ONBIL6ss6oNAus

ANAAL NATHRAKH
WNW MIMI COMANBALMOLDEMBH

28 no SUPERMAN IS DEAD
'MEW MYSPACE COLASWIFILANISDEND

0 112 MAPS 8. ATLASES
VAVIONISALCf CON.VAPSVICLAILASES

0 41 TRAPHIK
MAY faSPACF COBVISULPHIS

31 33
 NICOLAS JAAR

'NW/ LEVSPACE [WANK DIASJAAP

32
25 24

POETS OFTHE FALL
WNW LearaCi COVHOFESOMFFALL

33 24
FOBIA

MrSPAGE C0600866PRCLIAL

34 78 n NETSKY
ONSPACL COMNEESLOILEuSLC

35 34 34 YUNA
MN& MvSFACE COVVIPLA

36 22
52 STAR SUNGER

..NYNIALsPACL COVSEARSLIELGFRWL

(WAN RHEON37 35
Lv,LoN MYSP-'1 co v NatHRHEOH

38 38 4
THE 69 EYES

0 25 ARCHITECTS UK
U' .A0.10091.,

40 25 BREAKBOT
'NEW ft 001411UNOSO

DIRTYLOUI7

42
31

56 KORPIKLAANI
MON FORPIKLAANI

O BLACK MOTH SUPER RAINBOW
..w....,.. , ,.. BEACLFVOILESVFIRIUMBOW

O MAREK HE MMANN
...A.M.,, r fr., VAlifloif SWANN

O 46 42 COM TRUISE
664'w LASALLE CO LAVACONalluLSE

EMIUE AUTUMN
COVELODEAMMY

47 43 52

48 43 2

JOTA QUEST
'AWN INFSPACE COL:JOEFLOLLIST

AULD LANG SYNE
:rem W010 CO WALBOLAHGSLELEBAND

MACHINAE SUPREMACY
MAY LAYSPACI COVNACHLNASSUNNVACE

GORGOROTH
WNW 045SP6C1 COVO4008015

Finnish metal band Wintersun

released second album Time I during

the charting week on independent

label Nuclear Blast. The set and

related merchandise were heavily

promoted on the group's Facebook page, which saw the addition of

2,790 new fans and propelled the band to a No. 6Uncharted debut.
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10 of SodaI50 (19-5) on the waves

created by her feature in Justin Bieber's

"Beauty and a Bear video. The dip

stands at 40 million views on Om and

contributed to SO million views overall

for Mina, during the shading week.
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"The A Team,- the first track horn Ed

Sheeran's debut Y, enters OnDernand Songs

at No. 44 six months after first appearing on

multiple Billboard airplay charts. Its growth

Irom rock to pop formats (It bullets at No. 26

on Mainstream Top 40 and No.12 on Adult Top

40) spurs its streaming ascent.
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TANN. TIT FRENEMISSCOLUMBIA

7 HOW COUNTRY FEELS
RANT HOMER STONE, CREEK

in DID IT FOR THE GIRL
GREG BATES RE RUOUG NASHVILLE

in READY OR NOT
BRION TANDIER HOWrOGO

 AMEN
MEEK MILL FEATURING ORAN MAYBACHMARNER SRN

IF I DIDN'T KNOW BETTER
SAM PALIANO 6 CLAN BOWEN ABC snmasmoNs GATEMIG MANN

CRYING ON A SUITCASE
CASEY SUMS INALUMBIA NASMVILLE

R.I.P.
RITA OM MATURING MIL TERN I ROC NATION.TALUMINA

,3 is 10,000 REASONS (BLESS THE LORD)
WM AMMAN SAVE PS.SPARAOVIVAI CMG

17
5 LITTLE BLACK SUBMARINES

THE MAN KITS NoSFSUEK,..,,ER ens

16 3 YOUNG & GETT1N' IT
NEE Mill WINN; NANO BANAL MATBACHAVARNER BAN

15
6 ALGO ME GUSTA DE TI

WISH G TANN MATURING CHRIS BROWN 6 TNN MAINFTEMPALE

IE e SPECTRUM
ZEN INTUNK MATTHEW ROMA INURSCOM

19 3
BEER WITH JESUS
THOMM NETT 'AWRY

YEAH YEAH
ram MOOR LuvLuvummTwutru MANOMMIWINVNTERSCOPE

1,9  PROMISES
NIRO M'AVERCURTCHTATLITNEANTEASINE

REDEEMED
RIG MDT WEAVE FERVENTAVGAU GUM

13 I DON'T LIKE
MN KETT WINING IA REESE COO 1.5 6000/61004 BOINNTERSGOTE

12 MERRY GO 'ROUND
GMT MUSGRAWS MERCIA,

n is ME WITHOUT YOU
TORTMAC foREFA0NT

CANNA SUN
I

2. WALK THE MOON RCA

MISSIN' YOU CRAZY
JON NADI EM, Pas, .

Every Kingdom DIM NIA RIVLIf (11401111Mial
SWINE ISIETAIGIN

Andy Grammer

REGIONAL HEATSEEKERS #1 ALBUMS

In Fear And Faith
In Fear And Faith

MOUNTAIN

The Rules Of Dada
Dada Life

PACIFIC

Old Believers
Cory Chisel &

The Wandering Sons

WEST NORTH CENTRAL

It'z Just What We Do (EP)
Florida Georgia Line

SOUTH ATLANTIC

lt*Z Just What We Do (EP)
Florida Georgia Line

EAST NORTH CENTRAL

The Rules Of Dada
Dada Life

NORTH EAST

NEW ON THE CHARTS

Chelsea Wolfe, Unknown Rooms: A Collection of Acoustic Songs
The Los Angeles -based singer/songwriter makes her Billboard
chart debut, as the set enters Folk Albums at No. 24 and Heatseek-
ers Albums at No. 35. She recently previewed the Sargent House
set's song "The Way We Used To" on NPR.

MID ATLANTIC
Dada Ufe
The Ru..es 01 Dada

That's Outrageous!
Psycho

In Fear And Faith
In Fear And Faith

Sky catlike
Ghost fEM

METZ
METZ

Martha Wainwright
Come Home To Mama

The HAARP Machine
Ilselostire

Tamaryn
Tondos Now Signs

Ty Segall
Twins

Florida Georgia Une
ItS Just What We Do (EP)

SOUTH CENTRAL
Ronde Georgie Une
Irs -Mar What Hb Do (EP)

Smoke & Jackal
EP I

In Fear And Faith
In Fear And Faith

Rhonda Vincent
Sun ay Morton' Macon', two?

Mist.
Loll Cal,,

Volbeet
Beyond HotlAbows Heaven

The HAARP Machine
Dwelosura

Dada Ufe
The Rules 01 Dada

Skotein
KrBSTEAKT NJNYNacIT,RINTHIMMLN

Kendrick Lamar
Secnon.80
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#1 GREATEST

'we GAINER
DADA LIFE

FLORIDA GEORGIA LINE

IN FEAR AND FAITH
?SE ITS 112 01

SMOKE & JACKAL
RCA 111910,1 911

SKOTEIN Kanto Symphony: Orchestral Music From Pokemon Red And Blue

SO

Billboarel

TITLE

ItzJustWhetWe Do IEP)

The Rules Of Dada

In Fear And Faith

EP I

JIMPAD DAGITAL [0 19.04

THE HAARP MACHINE
SUMERIAN IMA112.981

s1
THE HEAD AND THE HEART
SUB POP SW 110 MI

IRIS DEMENT
I-AMELIA 1005' OSIM

VOLBEAT
VERTIGO 0169IMITE PUBLIC 113 91?

RHONDA VINCENT
UPPER MANAGMENt 006112 SIN

SKY FERREIRA
[A7719 01611µ EX 13 NI

20 el KENDRICK LAMAR
To? ORWO DIGITAL EX IT 911

SEVEN UONS
OWSkA DIGITAL Ex owl

14 13 5 it4ALWrZISSACAATUIATICS311WA6111111

1 1

8 1

I0

NEW

 C11

Disclosure

The Head And The Heart

Sing The Dells

Rf
1

LAKE STREET DIVE
&GUNK SOUNDS WM EX II III

O THAT'S OUTRAGEOUS,
INVOGUE OM IIA NT

RD
JASON LYTLE
ANTE 121161PITAPNOSEM

18 5 2 KAKI KING
1110011 12018' 112 911

119 5 2 LORD HURDON

20 DELTA.,.RAE.,,

KD CI MARTHA WAINWRIGHT
17 412132.1[070OP 111961

2 FREELANCE WHALES
I RENCEDOSS 0M,A0M1 POP 02 Mi

DIE ANTWOORD
air RECOA02 233I r,O0viNT OWN 113 SD

TY SEGALL
DOG CITY 50'-15 WI

Beyond Hell/Above Heaven

Sunday Mornin' Live!

Ghost (EP)

Saaion-80

DaysTo Coma (EP)

An Awesome Wave

Fun Machine (EP)

Psyche

Dept. Of Disappearance

Glow

Lonesome Dreams

Carry The Fire

Come HomeTo Mama

Oluvia

TenSlon

Twins

Saved islt dedro

house duo dams lb

ay ode a Mod
am Mkt
keen% do
owls atlb.4

Dactabolt
Abm RCP).
Ind Kam*
naked lo NEI
tomb IRO
aldlowite.

11

WI& the singer

ad part -lime

model preps her

first full-length

Capitol Records

release, this five -

song EP scans 1,000

and showcases a

shill Iron pop to

alternative/rock.

Eri
Neither Tony

Dana- nor lap

dance -related, the

Tennessee metal

band marks its 511-

ond entry. Its

III set reached No.

28

'27

NEW

NEW

NEW

IRO

2

29 4

34 3 2

10 CI
136 12 3

TAMARYN
MICAH SUMMER 125MXEMA00 11911

NO BRAGGING RIGHTS
GOOD KW 24340NE11210

DUMBFOUNDEAD
DUMWOUNDEA0 ess, Ex 111911

SLEEPY MAN BANJO BOYS
SLEEPY USN 134RJ0 80kS 1022 11!94

TEXAS IN JULY
EDUAL 4111011 2?0 112 IP

RICARDO MONTANER
SONY MUSIC LATIN M3331120

ALLEN STONE
STICKYSTONES OIMMATO 111 MI

EUGE GROOVE
SMANACN1E 5111 1111911

THE BIRTHDAY MASSACRE
METROPOLIS 130.1159111

CHELSEA WOLFE
SARGENT Nom ow ism

TIFT MERRITT
YEP ROC 2291' 116 111

37 19 2
METZ
SUB POP 1015'112 %,

THE HEAVY
COUNTER 046./NINJA11Prt 11501

THE COUJNGSWORTH FAMILY

38 29 9

38 26 2

0 aFERNY

NEw

42

43 32

0
0
C
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CORY CHISEL AND THE WANDERING SONS
READYMADE GOV 111 MI

ENSLAVED
NUCLEAR BLAST 2932 Of MD

S3
RO

RINTEAMERGURGCNENITTIREEANTEPSCOPE 111221/IDA 8911

48 40 II

DAPHNI
MERGE or 01.94

THE ROYAL ROYAL
ENE PARACAGm CO6LECi191 1935/AG 1991

THE TONY DANZATAPDANCE EXTRAVAGANZA
40400 MAMET AMIDES MSS 11294

PAUL GILBERT
SWAM& 1211 1t6 901

THOMAS RHETT
0409 DIG TM EX 15 w

MARCUS MILLER
3 OEUCESCONCORD JAZZ 33MACONCOR0 115 911

Tender New Signs

Cycles

Take The Stares

The Farthest Horizon

Texas In July

Vwjero Frecuente

Allen Stone

House Of Groove

Hide And Seek

Unknown Rooms: A Collection Of Acoustic Songs

Traveling Alone

METZ

The Glorious Dead.

Feels Like Christmas
srowrorm 3111."6 111911

BISHOP RUDOUMMOOSSICK JR. AND THE WORD & WORSHIP MASS 04081 Recovery
DATED GOSHk1315.16TASEIS11304

Old Believers

Riitiir

Welcome Reality

J.olong

The Royalty

Dania The Alpha: The Omega

Vibrato

Thomas Rhett (EP)

Renaissance
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O I , ONE MORE NIGHT Maroon5
MAN W.1011,9401M001,11VIKS1101.11431(SILITECHAAW OMMACIONE/KIIRSCOPE 2 2

GANGNAM STYLE PSY
P3A GeN.WIAGU SPARK.G H v00, a SC.1,0000'03(K6IC

SOME NIGHTS fun.
0KASKER.O.IISSA001ifiJAKIONOR,110.900 0O08IFO801141141M11811

O 5 5

WE ARE NEVER EVER GETTING BACK TOGETHER
9,K 1.4)1T04,9011.BACKA MUM (I 5WitYla IMM151181.110(X) 1110.004.1IERAIX

Taylor Swift n

O s DIE YOUNG KeSha
UCEARNfir OL.000141tUi IIISFSE006411Wk0111.PANH RAUH wan,* enr.C.BUICA

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean6 6 7 6,F0oisam0ta8.V00.1.0.001.AA8IN.IMB8ISAME09:00 1140800406841.40608814614m
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TOO CLOSE Alex CI.i.i
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GREATEST GAINER:
AIRPLAY o STREAMING

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo
333 lki.SPuRLERAI 168304 iEliffev.SEr(..OFELDAtinCkAl 0MOTO0IN1IRG

BLOW ME IONE LAST KISS) Pink
0 sta

DON "T WAKE ME UP Chris Brown
.111EAM90911414663.145,6111..148-6.0.6011/11111511161365656424 51184

GOOD TIME Owl City & Carly Rae Jepsen
.1E1 60440/301864149603144186814

STATE OF GRACE Taylor Swift
151116114044

LIGHTS Ellie 000101,1g
RS' OCAissyrsfusrrtraccif

INUAINAVIANIXIALBAS 458/111411144C
151

LOCKED OUT OF HEAVEN BrunoMarsGREATEST
GAINER DIGITAL

3

5

EVERYBODY TALKS
Jet 1akJOHNSD11,00111/40,(0.011A,

HOME
0 PEARSON lOPEARS0641611.0911

Neon Trees 
lee MERCIRMAlG

Phillip Phillips
601rWrE.501$1

CUCIUE KanyeWest, Jay -Z. Big Sean
I1 8017.1155110HOW55.44101101640NE55$CCARTULJEAW0E84,41 0 5 0 0 4,948 .14.880.415

WHISTLE Flo Ride eg
D GASSAMAMK Eff001.000.8S/A,CACKSLPIORV1.3016LASSMiallia0 seecEBOvAllAene ...
50 WAYS TO SAY GOODBYE

0 COt ToT.E..7. F 31.41/40E 11.000/....111.610A813.1.11,01

BLOWN AWAY Carrie UnderW01-1. I

ori6rxruirfARGrOMPSINA

ADORN Miguel
'2 RI u AAJ PMEWE LI 00 enfORIMILOAX WOG

I KNEW YOU WERETROUBLE. Taylor Swift
.... MAPTH,SIIRLOACK IT SWITINJI IMATASKLIBACJO 0100.4.01,4
I CRY Flo Rida
,.:.-.0,-01SR, S' .6)1A.413....OXPAI,A,AVAVIOZ.VOIMULl001/06.011100130116WIALII00311 006716 6W
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The filth and teal

preview track horn

Red. due atop next

week's BrIlboard

200 (see page

4), starts on Hot

Digital Songs at No.

2 (209.000). The

first four such songs

reached the Hot

100's top 10.

Larkson previews

Greatest Otto -

Chaplet I (due

Nov. N). The cut

starts at No. 11 on

Hot Digital Songs

(97,000) and No.

32 on the airplay -

based Adult Top 40

chart.

I Alter spending a

week al No. 72 upon

the debut or par -

pp eel album Relieve

atop the Billboard
22 200 (hay 7), the

single re-enters

Hot Digital Songs at

24 No. 31 (47,000, up
1111.41

20

61001.511161114011.64141

O 59 59
FEEL AGAIN
RSI808VIZANGWOIAIUMEOUITEOOMMUTZLEAINVOWAICAN8101

 57 60
THE ONE THAT GOT AWAY

I ValftaAWSONIDMVIOSONJOWEN,MTC101

58 56 57
I CAN ONLY IMAGINE David Guetta Featuring

GS,A.T.71301CIAIROMWOME0.:11/1,1010111310GLE,A81,111
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0 68 77
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CD80 90

O 78 87

77 54 6

78 70 52

 79 83

YOUR BODY
MA%MN(IEV,96IIBACK MAX IJAIMSKUSA.V.,$KOTEOLVAMBERi

FASTEST GIRL IN TOWN
Fo0DRI,CA1,11.NCGWORINIAMBEff1A1RESIIII

LOVIN' YOU IS FUN
C 0.1401r0.1.1.. BEAVERS.0 001E031

COME WAKE ME UP
KKRASC.01. FlArrS 6,0:0:000211.1FRAI6S98WASSOKIAUNOGWO

TAKE A LITTLE RIDE
oroxieAmmuswaYSON461:0:s6a011

ANYTHING COULD HAPPEN
J EIJO1EGOULONGIGOUIDISGJEL011

PUT IT DOWN
s C0.4Y6ODS GARKMS WHAMS GAMETT,DASEPHATIUMMLINNI

MADNESS
IIEF riastufar.

BEER MONEY
JMAF.SOLM000f.0 04r.t VERGES

WANT U BACK
s,,BA 5100 0408.1 4016008

NUMB

!Wart/ PROMOTWIMLABIlist g
OneRepoblic

1/140351101H7IRSCVK

Jake Owen

Chris Brown°87ALif"'Way'n'e
Bilwfm.46C6wartrrar..rn-a

Christina Aguilera
09-A

Miranda Lambert
O liC.4 UE

Easton Corbin
WAAL...NI/ASHVILLE

Rascal Flans
11,86Mard

Jason Aldean
OS NOON sow

Ellie Goulding
grboteerneMunrscoc

Brandy Featuring Chris Brown
giCeratateferrA

Muse
 ICUI044A0101Efi saps

Kip Moore
614StaraProu1

Cher Lloyd
.S11:04P11:

U h
4oku,SuelinshorssEvard110.L.. MAW 1.0,..,,SANGLOMOOSSCASAMALREIV(IXACUSIENS

HALL OF FAME The Script Featuring will.i.arn
0 0-00.000.m04044.1.Mllfre IMONOGNUEN SHIDIANNA13.15,111.0frn eNIONOGENCIPIC

BEAUTY AND A BEAT Justin Bieber Featuring Nicki Minaj
`...MARTIN,200011.X14811NAL1151AVEAS11010.14,011.8511 e50100.800...10h108.11I14ANDIAI,AS

NO WORRIES Lil Wayne Featuring Detail
ii 51.1 l'ARTFR14 C 85K11.81,11...VSJA114£1,ANA 0.21 0 001.1`..0.01(.3,511100.10,11F RAW:

CREEPIN' Eric Church
-.,6011.10REFUI 11)1/A111451,111,

PONTOON Little Big Town
h9,1110./.11:11:0110EANi se LAMM 8.+4111

DON'T YOU WORRY CHILD - Swedish House Mafia Featuring John Martin
7480SSO.SAKftla IJ 1.WIT0IMMONAWELLS016,03:40.SAWLLOI 014,41V4PoLVC41.1701

TIL MY LAST DAY
,70414.e D umER,J1WOOREJ SSTO,U0

Justin Moore
436durwr

RED Taylor Swift
..,,,,,ExAmmtstmerrt.sawn 0615 0.10,61

BEGIN AGAIN
14,R111:11..4ANI51.41FtfTSIKTI

Taylor Swift
066 0.40461

DANCE FOR YOU Beyonce
8 KNOVAUTNASHLASIMIXITNASHIASTEVART.817100/1131 PARVol),ALOL
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28 25
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30 78 33

31 21 3
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CALL ME MAYBE
RAMSAY U RAMSart ILIEPSEMOICWEI

SOMEBODYTHAT I USEDTO KNOW
1i GE es0/1145DEM9ER1801f48

HO HEY
nv.SCHATZ.JRIAITL51

WIDE AWAKE
Dtt tuat..0.0/i emataraeonwaLOMAChWeetAlgatonallatIM

CRUISE
vo.5olufrOLOOMO,045/11CF,Jaa)

TITANIUM
osernASTUrfearAROAXISARADSLIEMSRTLORMOISNIKVAIU

LIVE WHILE WE'RE YOUNG
,,sitcsuroaxacaLlecssucsomow

PAYPHONE Maroon 5 Featuring Wiz Kha I, fa El 2
sikvratkndkasiEu8408AsEvilatay&AUKKACOJEL&S.318805CJ 78,70,0 0 OASKOcrosVer.scuT
MERCY Kenya West, Big Sean, Pusher, 2 Chaise 13[,'Ickaa1SISSVISMCVS:40114304158111185,11101/060100,0701.111,WWW41 IDGDOOAXwetthrt.../WellJe
I WILLWAIT Mumford & Sena 23

okkvS1741,4AORS 51X51OGENTIDA4AOFTNEROOneleStA.555.71

Atta/a/aXIIEDUBUC

es417110i

e) Rename

fantiaTARILGCASiteenErtear,'

Carly Rae Jepson n
1311/85V50/COteatenitteSeCA

Gotye Featuring Kirnbra n

The Lumineers
ClieltOSE

27

Katy Perry 2

Florida Georgia Line di

David Gentle Featuring S el

One Direclirl,

39 41
ITSTIME Imagine Dragons
F,artaf Man ' 61360.17S.W88040813/40319 41103ealk08448.17TASCSVf

37

37 36

38 38

38 36 31

39 31 30

CD 41 51

Q4345

(I) 45 47

43 40 37

44 42

45 13

53

48

35

8

58

48

FINALLY FOU ND YOU Enrique Iglesias Featuring Sammy Ada MS 24
555,5541SR.1... ':.:'11 5.7775u.SAVaSSIKEWRIAkS87037.7)ElGaCuJIP4SelliatUa roman 65Enatl/C

POPTHAT French Montana Featuring Ride Ross, Drake, Lil Wayne  37
F curbiE ow,,,,.....8010(WLROBERWMAINAffi___ORIEWHOMSICAMMEW WA feattilleaaot
WANTED
5 e nertSaVIRGESANAYESI

GIVE YOUR HEART A BREAK
5.DWICER2 OINK% OA SMARR STINBERGI

HARO TO LOVE
.itaBSSiiMCCUMILLStriallitAINUM.JOMISSGIMM

THE A TEAM
ceSuNGLSKOW1ISMERAte

KISS TOMORROW GOODBYE
.1 S TIVOWLOW011.J StEVENS.SA/Cakatin

NO UE
Kt NADE.IntEPPSAGRAX/allaaneWaS>

I WON'T GIVE UP
.1 C11 Cr./M111L1 MAVJANUTTO

SKYFALL
issvOarstwa041741781W0etal

BAND2 A MAKE HER DANCE
5.0 Wet Pa.a0E.rnMYretWaS4mOUST8NIICARIERT.EPPSI

VAWIllePIA5RALLAW/1
16

Hunter Hayes 

Demi Loyal° 73
IPIOLDWOOD

Lite
O
B -rice 40
w%

Ed Sheeran
41

_.1371K111.41111.70Mc

Luke Bryan
ocarropinpmuE

2 Chainz Featuring Drake 201

9 [Er
Jason Mraz
0 ateurnmew

Adele 8
xl.Teleutaa

Juicy J Featuring Lil Wayne & 2 Cheine
olakKISABECOWNEIA

GIRL ON FIRE Alicia Keys Featuring Nidci Minaj
, -..:KEYSJSKSSOSSRESsUAKIAKEYS.113XASXfitSRDAWSOUree ORCA

48 46
2 REASONS Trey Songz Featuring T.I.
- -.... r ,PRILIU rurEvEsSentrranOKNWOOMILC.4 HAMS AM MAIMIEIJCSITWArrn eSONCZOOKATtp,'

BIRTHDAY SONG 2 Chain: Featuring Kenya W .,
.... ..Lent.53/3ertfEratiff/MA55,enkcUYAMICKEAWIellik101

BALL T.I. Featuring Lil Wayne
,-.17.0yEEARAN8SICJKUMS.JIL000L8SEEMO0DISOUDYKAUXER/ 0 G84170711AnliattlAnC

POUND THE ALARM enoki Minaj
171CNUFAIX841.51011Alikaadaccse,CHISRUCOUlk11451.4A1JUNKV6 (Innteinwettwonanyweineitle

THINKIN BOUT YOU
,i/VISTANI.OMTOCEAN.Stante3

TURN ON THE LIGHTS
KEsaut 11Altle.ff IN WILUIPHAWntilaleala MIOCWAOOKS1

CATCH MY BREATH
icOLUCTI71KCIARKSONJIALSER120150111

SWIMMING POOLS (DRANK)
r CusuSscOls:KWORIXTMuMAISI

Frank Ocean
DU ,t0.08.aaG

Future
ea trial (WrOZIPIC

Kelly Clarkson
riniCA

Kendrick Lamar
O TOPCOSYWITESMADOWERSCCV

46

37

43

49

so

15

39

50

54

96
The song marks

he pair's second

ollaboration to

op the Official O.N.

ingles chart, where

t launches at No.

. Harris (pictured)

emixed Florence

8 the Machine's

'Sped= (Say My

Name)," whkh led

the July 28 ranking.

The track Iran the

star of the Disney

Channel's "Good

Luck Charlie" marks

her first entry on

Mainstream top

40 (Mo. 35). The

song introduces

her debut album,

*No My Nally h....

due on next week's

Billboard 200.
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TRUCK YEAH Ern McGraw
a eallatORLINCCAWilLANSORPSaUSICLUCASIIIAllp3 064 Ms010.1
DIVE IN Trey Songz
7

DIVE
CAMSON aNEARSOKITAMOR.N...., 1447181$018 0113155GBOOKAILA4te:

THRIFT SHOP Maddemore & Ryan Lewis Featuring Wan:
c Acs511K466fIrTdu.EVASI elaaCtetiVO/CADA

BABEL Mumlord & Sons
V assySiMUM1198088071;1_, __ 416901.9MNOSNE ReannEne,..ASSNOTE

SOUTHERN COMFORT ZONE Brad Paisley
a P.A.EVISAMP.COLSOeLleltnEtaill 0.3rA Pekawnt
TAKE A WALK Passion Pit
c..555E.MANGFIAXOSIMA/4611...051 OnitHeanSatanaVea
HOW COUNTRY FEELS Randy Houser
0 UPI& PratCGEWLYMeeaFtli MAWR, 453ONF, Cr455

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
cauwarWlepetarKeEJACCORMICCOACHriatrenateRealaw Atatan3aCWS,Waa:kreranalente
DID IT FORTHE GIRL Greg Bates
.1 FMK,' iGilia.S.U97?1,RaAN9:00 AntERJOUC WHOM

EVERY STORM (RUNS OUT OF RAIN) Gary Allan
G,JJAGINK.A.1031,11APIXVOUPOIHUMSP) DracariasHattE

EL CERRITO PLACE Kenny Chesney
SCANNOSIXOCEINEYISGAZ741 0 BLUE C.RANCOUNCOWSKattt

GOODBYE IN HER EYES lac Brown Band
a sneW.1211FONNW5901544.tl5tit5N.JAMONWS llostulnIZSOUncEfiN &KM

NIGHTTRAIN Jason Aldean
V. KNOXINTHOWSKIllA001ANDI oBRDONBO,

RADIOACTIVE Imagine Dragons
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RIHANNA, NE -YO RETURN TO TOP 10

Rihanna notches her 23rd Billboard Hot 100 top 10, as "Diamonds" shines 11-8

with Greatest Gainer/Airplay and Streaming honors, while Ne-Yo notches his 11th

top 10, as "Let Me Love You (Until You Learn to Love Yourself)" bounds 12.9. With

the ascent of "Diamonds" (up 15.10 on Hot 100 Airplay and 35-19 on On -Demand

Songs), Rihanna ties Whitney Houston for fourth place among female artists with

the most Hot 100 top 10s. Madonna leads with 38 (the highest sum among all acts),

followed by Mariah Carey and Janet Jackson (27 each). "Let" is Ne-Yos first top 10

as a lead artist since "Miss Independent" in 2008. -Gary Trust

38 Go to wwwbillboard.blz for complete chart data Data for week of NOVEMBER 3. 2012
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BURN IT DOWN
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POUND THE ALARM
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2 REASONS
TREY SOMA HAT. TI.SONGBODIGAILUITIC

R.I.P.
MR ORA FLIT now MAMIE MC NATIONICOLITIABLR

HO HEY
THE LUTAINUAS OWITONE

HALL OF FAME
THE SCRIPT TEAT MUM

HELLO
GRATIN ENE

DON'T YOU WORRY CHILD
SWECASII NOWITAMAREPS JMNALTAINASTUATRUBSCFPItx

READY OR NOT
WNW mENDLIA liourvoom

ANYTHING COULD HAPPEN
ELM GOULDING CHERRYTREMMERSCOPE

1SKYFALL
ADM  GGIUMBIA

OATH
GHER 1L000 FOAL MIR 6 STOMPIC

BAD FOR ME
ARLAN 6 LIZ COLLECTIVE SOUNDS

REMEMBER WHEN
CHRIS WALLACE 10111(56Y

Fun. vores its second No. 1 on Adult Top 10In moony tries with the

title cut horn its album Some Nights. The trio reigned for three weeks

(beginning May 12) with "We Are Young," featuring lanellelionae.

Fun. is the second group in the chart's 16 -year history to send its first

two entries to the summit. Daughtry arrived with "It's Not Over"

(nine weeks at No.1) and "Nome" 110) in 2001.

Meanwhile, Adele's "Skytall." the theme to the Nov.9 lames Bond

Film of the same name, re-enters Mainstream Top 40 (No. 37) and

scales Adult Contemporary (15-13) and Adult Top 40 (Z1-16). "Readies

from our listeners has been positive. It should Day be greater when

the movie opens," says Dave Popovich. PD of adult lop 40 Wall

Cleveland. whkh

played "SkYl

35 tones last

week."' think

that, at this point,

Adele could sing

the drive -duo

menu at insert -

favorite -last -

food -restaurant -

here and it would

be a hit"
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Former Bubbling Under spotlight act Widy

Moon (Oct. 27) soars onto Hot Rod Songs

01 0. 19 with "Yeah Yeah." The song,

featured in Apple's latest iPod Shuttle and

Nano ads, vaults 34-13 on Rod Digital

Songs with 25.000 downloads sold (up

17454), according to Nielsen Soundkan.
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Georgia native

draws Greatest

Gainer applause for

the biggest overall

radio spike (6-3 on

Country Airplay,

up 10%) while

also ranking at

No.10 on Country

Digital Songs (on

Billboard.biz). He

and Eric Church

also bow at No. 26

on Jason Mclean 's

"The Only Way

KeNi."

13 At
Following two

weeks at No.

I in lune with

"Somethin"Pout

a Truck," singer/

songwriter achieves

a new peak with

Third single from

rookie album Up All

Night which also

becomes his second

lop 10 on Country

Airplay, viewable

at billboard.bizi
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21 16
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JASON ALDEAN NightTrain
BROKEN SOW 118 !a
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2
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3
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HUNTER HAYES Hunter Hayes
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BIG & RICH Hillbilly Jed
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48 33 39
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DIERKS BENTLEY Home
IA 0134 NASRvitAl 11114 tem

JAKE OWEN Endless Summer IEPI
KA NASMILLEMIX/S8111 18 911

JOHNNY CASH The Greeteselhe Number Ones a
Chi WABIA 933X1REGACY IBC*

SCOTTY MCCREERY Clear As Day 
1, MEM. NASNVILLE einnIGARIARIN 113 BO

CHRIS YOUNG Noon
RCA 8541/15003110141
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RHONDAVINCENT Sunday Mornin'Singin%Uvel
111111 COS

OLD CROW MEDICINE SHOW Carry Me Back
u

SLEEPY MAN BANJO BOYS The Farthest Horimn
REM MAN BANJO 00151017

TRAMPLED BY TURTLES Stars And Satellites
BANJDOAD OrrOilfar MRS

PUNCH BROTHERS Who's Feeling Young Now?
riGS(SUCEIS2sgrAVARNIR 880S.

DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
muNOER Vern EACRACEER BARREL

ROCKY SKAGGS AND KENTUCKYTHUNDER MusicTo My Ears
SKAGGS 450 :13

STEVE IVEY Best Of Bluegrass Collector's Edition
11,11.11,50604,11

19104WS11/PM OUNCOLEDCAR HURL/HST.14U neGoalbatoSessom
se. CLASSCAt So la sr, o s

JERRY DOUGLAS
FONT 3128

Traveler

BETWEEN THE BULLETS

GOOD 'NIGHT' FOR ALDEAN
Jason Aldean's Night Train
makes a splashy debut at No.
1 on the Billboard 200 and Top

Country Albums, opening with
409,000 copies sold, according

to Nielsen SoundScan. The
artist's fifth full.length album is his first leader on the big
chart (his third on the country list), marking the second.

best sales start this year behind Mumford & Sons, who
tallied 600,000 with Babel on the Oct. 13 chart. Night Train

also sets a career -best SoundScan week for the Georgia

native, whose previous best was 193,000 with My Kinda
Party two years ago. -Wade Jesse?:

Data for week of NOVEMBER 3, 2012 I For chart reprints call 212.493.4023 Go to www.bIllboard.blz for complete chart data I 41
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Brandy reaches the summit of Top R&B/Hip-Hop Albums
for the second time in her nearly 18 -year career as 'Boo Eleven

debuts at No. 1 with 65,000 copies sold, according to Nielsen
SoundScan. It's been more than 10 years since her previous
chart -topper, Full Moon, debuted and peaked at No. 1 on March

23, 2002. In between her leaders, Brandy posted two top 10
albums-Afrodisiac (No. 4 in 2004) and Human (No. 5. 2008),

A. = as well as a greatesthits collection, The Best of Brandy (No. 11

2005). Her triumphant return to the chart's upper reaches is
also found on Hot R&B/Hip-Hop Songs. Her new album's lead single, "Put It Down," featur-
ing Chris Brown, peaked at No. 3 earlier this month, becoming her first top 10 hit in more

than 10 years and matching her previous best position reached by "What About Us?. the
lead single off Full Moon, in 2002. -Rattly Ramirez
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T.I. DROPS 'BALL'

._4

'El. makes the biggest en-

trance of his career on Hot

B&B/Hip-Hop Songs as
"Ball,' featuring Lil Wayne,

opens at No. 11. The 94,000

downloads sold (accord-
ing to Nielsen SoundScan)

push the song to a No. 2 de.

but on R&B/ Hip -Hop Digital Songs (see page 39). On Hot

R&B/Hip-Hop Songs, the debut marks the Manta rapper's
best rank as a lead artist since ''Got Your Back." featuring

Ken Hilson, peaked at No. 10 in 2010. New album Trouble

Man is due Dec. 18. -Rauly Ramirez
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Pop group Big Daddy Weave closes a

five-year gap between its first and second

leaders on (hrtstian Songs, noted as

"Redeemed" jumps I-1 in its 10th chart

week. Formed a decade ago in Mobile,

Ma., the band scored Its first No. I with

"Every Time I Breathe" in 2007.
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Tenor singer Earnest Pugh rings in the

holidays with the Hot Shot Debut at No.

Ion Gospel Albums, as Christmas WO

Earnest Pugh starts with 5,000 sold,

according to Nielsen Soundkan. His first,

sell -titled studio set spent its first two

chart weeks at No. 1 in July.
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Pop Albums, Ricardo Nontaner scores his

10th top 10 on the list as rajas. Reale*

lands at No. 4 (1.000 copies, according to

Nielsen SoundScan). the Quarter -century

span to double-digit top lOs on this list is

the longest by any act.
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16 WISIN & YANDEL

Los Temerarios' Mi igda Sin Ti tops the Hot

Shot Debut on Top Latin Albums, opening

at No. 2 with almost 4,000 copies sold.

The title is the duo's first studio album of

original material lime 2008's Si To le Vas

which spent live weeks atop the dud.

NEW AIRPLAY CHART -TOPPERS
A week of volatility on Latin airwaves produces three new No. ls. First.

"Diosa de los Corazones" by the Pina Records crew consisting of Ken -Y,

Zion, Lobo. Lennox, Arcangel and RKM leaps 10-1 on Latin Airplay (and

11-4 on Hot Latin Songs). Meanwhile. N'Klabc posts its third No. 1 on

Tropical Airplay this year as "Mi Vida Eres Tu" jumps 7-1 on the list, and

Gerardo Ortiz picks up his second consecutive leader on Regional Mexi-

can Airplay with "Solo Vine a Despedirme" (2-1). -Raul), Ramirez
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EXECUTIVE
TURNTABLE
Send submissions to: execs billboard.com

RECORD COMPANIES: Island Def Jam Music Group promotes
Akinah Rahmaan to VP of marketing. She was senior director.

Kevin Morrow forms new full -service music entertainment
company Steel Wool Entertainment with Welk Music Group
president Kevin Welk. It will be operated out of Welk Music
Group's offices in Los Angeles. Morrow was senior VP of
touring at Live Nation.

ABKCO Music 8. Records names Alisa Coleman senior
executive VP responsible for global business development,
licensing and soundtracks. She was senior VP.

PUBLISHING: Universal Music Publishing Group names Kent
Klavens senior VP of business and legal affairs. He was senior
VP/general counsel of Famous Music (a division of Viacom
and affiliate of Paramount Pictures that was sold to Sony/AN
Music Publishing).

BMI appoints David Levin VP of new media. He was senior
VP of digital sales at Sony Music Entertainment.

DISTRIBUTION: Alternative Distribution Alliance taps Dave
Stein as VP of business and legal affairs. He previously owned
and operated a private practice specializing in entertainment
law, representing such clients as Century Media Records,
Equal Vision Records, Doghouse Records, Portugal. The
Man, Taking Back Sunday, Hatebreed and Hot Water Music,
among others.

'anion

THE INN CROWD

Starwood Preferred Guest hosted an exdusive Ben Folds Five performance for
hotel rewards program members at the Oct 13 grand opening of the Westin
New York Grand Central in Manhattan. Here, Starwood Preferred Guest senior
VP CHRIS HOLDREN hangs with Ben Folds Five members BEN FOLDS, DARREN

JESSEE and ROBERT SLEDGE (from el_ft). 1.10,O GETTY IMAGES

DIGITAL: MedlaNat appoints veteran music executive Larry
Miller executive VP/GM. With more than 25 years of experience

in the music industry, Miller most recently served as head of
content strategy and advanced technology at MakeMusic,
developer of Finale music notation software.

MANAGEMENT: Dale Libby launches Turn by Turn Artist
Career Guidance. He was senior VP of sales at Sony Nashville.

-Edited by Mitchell Peters

GOOD WORKS
TRUE COLORS FUND PLANS BENEFIT SHOW
It's been a busy year for Cyndi Lauper's True Colors Fund, the non-

profitorganization sheco-founded toraiseawarenessand support
for the lesbian, gay, bisexual and transgender community.

Last year. True Colors held its first "Home for the Holidays"
benefit concert at the Beacon Theatre in New York, which helped

raise money tofund the nonprofit's Fortyto None Project.The pro-

gram launched in June and aims to raise awareness about LGBT

youth homelessness.

"The Forty to None Project is really the first national organiza-
tion to solely focus on gay and transgender youth homelessness,"

True Colors Fund executive director Gregory Lewis says. "We
spent a year traveling in 2011 researching issues to see how we

could best make a difference."

To further fund Forty to None, True Colors will hold its second
benefit concert on Dec.8 at the Beacon.The event will feature Lau -

per, Sarah McLachlan, Adam Lambert, Whoopi Goldberg. Rosie
O'Donnell. Roberta Flack. St. Vincent, Sleigh Bells' Alexis Krauss

and others. It will also include a sneak preview of the upcoming
Broadway musical' Ki nky Boots." Fashion expert Carson Kressley

has been tapped as host

Next summer, True Colors will invite about two dozen LGBT
homeless youth from New York to a weeklong camp in Connecti-

cut. "It's really a week of fun and nature, but also a safe environ-
ment where they can be themselves,' Lewis says. "They also get

leadership trainingand counseling. if needed."-Mitchell Peters

VA
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IT'S 18 NO.15 AND COUNTING for RIHANNA (second
from right), who was recently presented with a plaque
from Island Def Jam marking the most combined No.

is for any artist at rhythmic and top 40 radio-including
11 No. is on the Billboard Hot 100. Sharing the milestone
moment with the singer are (from left) WHTZ (Z100) New

elIT WAS SMILES ALL
AROUND when the
Country Music Assn.

inducted three new mem-
bers into its Country Music
Hall of Fame on Oct. 21 in
downtown Nashville. From
left: C MA CEO STEVE
MOORE welcomes inductees
GARTH BROOKS, CONNIE
SMITH and HARGUS "PIG"
ROBBINS along with Country
Music Hall of Fame and
Museum chairman STEVE
TURNER and director KYLE
YOUNG. PHOTO. JOHN RUSSELL/C.,

York PD SHARON DASTUR, Clear Channel Radio senior
VP of programming/KIIS-FM Los Angeles PD JOHN IVEY,
Clear Channel Entertainment president JOHN SYKES. Clear
Channel Media president of national programming platforms
TOM POLEMAN. IDJ president/COO STEVE BARTELS and
Roc Nation co-founder/president JAY BROWN.
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Billboard, Telemundo Host Mexican Music Awards
More than 1.4 million people tuned in
to the second Billboard Mexican Music
Awards (Oct. 18) telecast on Telemundo,
according to Nielsen. Viewers were
rewarded with dynamic performances
by the evening's big winner 3Ba11MTY
(nine awards) with reggaeton duo JKing
& Maximan, as well as Los Huracanes
del Norte, La Original Banda el Limon
and Larry Hernandez. Gerardo Ortiz was
the night's runner-up with seven awards.
Presented by State Farm and staged at
the Shrine Auditorium in Los Angeles,
the Billboard Mexican Music Awards also
paid tribute to ranchera singer/songwrit-
er Pepe Aguilar, recipient of this year's
Legacy Award.

"rasa .INIMM44 1
THE NIGHT BEFORE THE AWARDS, BMI hosted its
Noche Mexicana showcase in Encino, Calif. On the bill:
acoustic performances by EL POTRO DE SINALOA.

VICTORIA "LA MALA" ORTIZ. MARIO "EL CACHORRO"
DELGADO. singer/songwriter LUIS CARLOS MONROY
and new pop/regional Mexican quintet Arlequin. From left:
Monroy. BMI director of Latin writer/publisher relations
MARISSA LOPEZ. Delgado, BMI assistant VP of Latin music
DELIA ORJUELA, Ortiz. El Potro and Arlequin manager
FAUSTO JUAREZ. r,,oro

2AMONG THE EVENING'S HIGHLIGHTS were the
genre -blending performances of multiple winner
3BALLMTY-first with Mexican rapper Smoky and later

with reggaetan duo JKing & Maximan. Choreography for the
neon -attired dancers was courtesy of Kenny Ortega. oii0,0
JESSE GRANT

3
ALSO TAKING HOME AWARDS were Universal Music
Latin Entertainment (albums and airplay record label of
the year). its label divisions Fonovisa (albums imprint

of the year) and Disa (airplay imprint of the year). and pro-
ducer of the year FERNANDO CAMACHO. Celebrating
backstage are (from left) Camacho. UMLE president VICTOR
GONZALEZ. Billboard executive director of content and pro-
gramming for Latin music and entertainment LEILA LOBO,
Latin Power Music founder PEPE SERRANO and Disa/
Fonovisa marketing director SERGIO PEREZ. ntiOTO DAN. REYES

4VETERAN NORTERO GROUP LOS HURACANES DEL
NORTE became quite emotional as they accepted La
Voz (The Voice) Award on behalf of their distinctive

sound and long -running career. PROM JESSE GRANT

sTOASTING THE EVENING at the official Billboard
Mexican Music Awards after -party are (from left)
Prometheus Global Media CEO DOTTIE MATTISON.

mun2 host YAREL RAMOS and Telemundo president EMILIO
ROMANO. PHOTO COURTESY OP laktluNDO
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