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Left to right: Dan Steinberg, President, Square Peg Concerts; Nic Adler, Owner, The Roxy/Adler Integrated; Andrew Dreskin, Co-Founder, Ticketfly;
Matt Galle, Agent, Paradigm & Founder, Photo Finish Records; Louis Messina, President, TMG/AEG Live; Bob Roux, Co-President, North American Concerts, Live Nation Entertainment;
Danny Zelisko, President, Danny Zelisko Presents
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Taylor’s Record-Breaker .

BRAND BONANZA

Swift projected to set new sales
records despite iTunes exclusive
and lack of streaming for ‘Red’

aylor Swift's Red was

on course to break

first-week album sales
records as Billboard went to
press, despite her label's de-
cision to bar the album from
some online retailers for the
first seven days, as well as from
streaming \uhsul]mnn sites
like Spotify and Rhapsody

Red, which is backed by an
unprecedented multifaceted
marketing and branding cam-
paign involving Target, Wal-
greens, Best Buy and Papa
John's, among others, was
set to sell more than 1 mil-
lion copies by the weekend.
It would make Swift the first
female artist in the Nielsen
SoundScan era (1991 to pres-
ent) to have a pair of albums
sell more than 1 million units
in a single week. (Speak Now
was her first, with 1.047 mil-
lion in 2010.)

According to industry
sources, first-day sales for Red
(Oct. 22) surpassed 500,000
units, including a record open-
ing-day sum at Target, as the
mass merchant scored exclu-
sive rights to the album'’s de-
luxe version, which includes
three additional songs and
three remixes. Sources tell
Billboard that Target shifted
than 160,000 units.
Though yet to be confirmed

m

unit sales at iTunes appear to
have also been record-setting.
The digital retailer, which had
Red exclusively for the first
week, reportedly accounted
for nearly half of all units sold
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on Red’s first day of avail-
ability. With that start, Red
should break the first-week
iTunes sales mark, recently
set by Mumford & Sons' Babel,
which moved about 390,000
units just three weeks ago, ac-
cording to sources,

Unlike Babel though, Red
has been held back from sub-
scription services like Spotify
and Rhapsody, Red’s absence
from these services is part of a
formula that has worked well
in the past, and the album
isn’t likely to be available at
the services until Swift's next
album is released, accord-
ing to a source familiar with
label Big Machine’s strategy

with her previous releases. In-

stead, the focus for Red is a
mountain of retail campaigns
and promotions at both well-
known CD sellers and nontra-
ditional retailers.

Like some other executives,
Big Machine Records founder
Scott Borchetta has wrestled
with the subscription model,
in particular Spotify's “free-
mium” access

‘I personally struggle with
that model. I don't think that it
should be free,” Borchetta told
Billboard.biz at the iHeartRa-
dio Music Festival in La

Vegas
in September. “We've spoken
with the services, and spoken
with Spotify in particular, and
we've talked about a lot of dif-
ferent things. We just haven't
hit on the right model that
works for us."

But fellow indic label Glass-
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note, home to Mumford & Sons,
had its iTunes sales skyrocket
even as streaming of Babel broke
Spotify records with 8 million
streams. Put another way, one
out of every 10 U.S, Spotify
users played a song from the
album in its first week. This has
led some to counter the sugges-
tion that streaming leads to can-

nibalization of sales. Borchetta,
though, still isn't convinced
streaming is a good idea for his
own relatively small business.
“T don't have thousands and
thousands of albums and hun-
dreds and hundreds of artists,
I have a finite artist roster and

finite number of releases,” Bor-

chetta said. “If you're a big bat-
tleship like Sony or Universal
and have tens of thousands of
masters, that income stream
makes sense at a big corpora-
tion. It doesn't make sense toa
small record company.”

Red can still be streamed
in the United States and else-
where, however. User-gener-
s YouTube and Groove-

ated
shark—the latter currently
being sued by the major labels
for streaming music without
their permission—have all of
the album’s songs. And accord-
ing to reports, Red is on WiMP,
a streaming service available in
Norway, Denmark and Sweden.

SOMETHING SPECIAL

Whatever size one considers
Big Machine to be, the album
is hard to miss in the market-
place, Red, selling for $14.99,
has been the No. 1 album at
iTunes since early on Oct. 22.
Target is selling a deluxe ver-
sion of Red and giving it a pro-
motional push through a TV
campaign (see story, opposite
page). More than 1,600 24-hour
Walgreens stores put the title
on sale at midnight on Oct. 21
and have the CD on display. Red
is also being displayed at Best
Buy and Walmart
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NOTHING BEATS FREE

TAYLOR SWIFT'S
Red (inset) is

on track to sell 1
million copies in
its first week.

Two places fans won't find
the album: Google Play and
Amazon. In a pos

ible attempt
to ensure the online retailers
don't use Red as a loss leader
priced below $3.49, Big Ma-
chine hasn't serviced the
album to those stores, accord-
ing to a source.

Albums that are sold below
the $3.49 price point do not
count toward the SoundScan
chart position .

Additional reporting by Ed
Christman and Andrew Hampp.
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ISPs Finally Ink Deal
To Warn OnPiracy

Industry worried Copyright Alert System may be too late

ediacompanies finally

reached a deal with

leading U.S. Internet

service providers to fire off pi-
racy warningsto U.S. broadband
subscribers, but some music in-
dustry insiders privately secitas
too little too late after more than
a decade of fighting piracy dur-
ing which time the music busi-
ness has shrunk more than 50%.
The result of years of discus-
sions between rights owners
and ISPs, the Copyright Alert
System is meant to deter sub-
scribers from infringement on
peer-to-peer (P2P) networks,
educate them on copyright and
guide them to legal alternatives.
Jill Lesser, executive director of
the Center for Copyright Infor-
mation, says the organization
hopes to roll out the CAS “in the
next few weeks.” CCl is a part-
nership among the RIAA, Mo-
tion Picture Assn. of America

and the five major U.S. ISPs: Ve-
rizon, AT&T, Comcast, Cablevi-
sion and Time Warner Cable.

The CAS will allow content
owners to send infringement
notices to subscribers through
each participating ISP. The spe-
cific content of the alerts will
vary by provider but will range
from a requirement that a sub-
scriber review educational mate-
rial to temporary throttling, or
slowing down, of the subscrib-
er’s Internet speed.

Unlike broadband subscribers
in some other countries, U.S. in-
fringers will not face losing their
Internet connection. Tougher
measures already implemented
through legislation in France,
South Korea and New Zealand
impose a series of graduated re-
sponses that may ultimately lead
to suspended service.

The file-sharing cra began
two years before CD sales

peaked in 2000. Tower Records
would be bankrupt six years later.
Now, 12 years after Napster, ISPs
will finally launch the country’s
first serious attempt at curbing
illegal file sharing. An industry
battered by piracy—as well as
other technology shifts—wanted
this solution years ago.

Lesser says the CAS targets a
technology that lacks the growth
seen in previous decades, but
P2P usage is still widespread
and was an area in which the CCl
could find cooperation with ISPs.
“The most important thing about
this program is we're targeting it
to what we think is the vast ma-
jority of consumers who want to
do the right thing."

One major-label executive
says it's good to have a frame-
work and mechanism in place
for fighting piracy but the com-
pany doesn’t expect it to have
much of a practical impact.

“But,” the executive adds, “it's
more than what existed before.”
It may have been imple-
mented 14 years after Napster
debuted, but the CAS is certainly
better than nothing and is a first
step to content owners and ISPs
working together. Considering
the brute force with which the
anti-piracy Stop Online Piracy
Actand Protect IP Act were pub-
licly rejected earlier this year, the
fact that the CAS is being imple-
mented so quietly—or imple-
mented at all—is no small vic-
tory for the content industry.

The closest precedent in the
United States is the shutdown of
P2P service LimeWire, an event
that coincided with a sustained
increase in sales. Year-over-year
track sales were down 19, ac-
cording to Nielsen SoundScan,
when a federal court issued a
permanent injunction against
LimeWire on Oct. 26, 2010,
After a surge in the final two
months of 2010, sales were up
1% at the end of the year. Year-
over-year sales were up 8.3% by
October 2011 and are up 6% year
to date through Oct. 21« .«

Year-Over-Year Track Sales Post-
LimeWire Shutdown (October 2010)

i

aylor Swift isn't the
T only big bet Target has

placed on music lately.
For the last two years, the
retailer's music strategy has
shifted increasingly toward
showcasing new product and
exclusives with artists like
Adele, Beyoncé, Gloria Estefan
and P!nk. Target-only deluxe
editions have become some
of the retailer’s biggest sellers
(even as Target's market share
of overall album sales de-
creased from 7.8% in 2010 to
5.4% in 2011). That's why new
partnerships with Tony Ben-
nett (Viva Duets, released Oct.
22) and One Direction (Take
Me Home, out Nov. 13) will be
the next recipients of the Tar-
get treatment, which includes
custom TV commercials with
heavy prerelease ad spend (as
much as $7 million for high-
priority releases) and prime in-
store real estate (for Red, Swift
received a custom mini-store

 QUESTIONS

! by ANDREW HAMPP

ALY 8.5 T8 )

near retailers’ entrances).

Billboard caught up with VP
of enter John h
to discuss the value of exclu-
sives, prioritizing retail sales
over digital and its occasion-
ally contentious relationship
withiTunes.

&) You've already featured
acts like Pink, No Doubt and
Taylor Swift in ad campaigns
and exclusive releases this
quarter. How are sales of
your exclusive albums year
to date in 2012 versus 20112
And why are they such a big
piece of your business?

We'll have nearly 40 albums
with exclusive content this
year, which is holding strong
to the large increase we had in
2011. And really a lot of that
was following the success we
had with [Swift's Speak Now
album]in 2010, which was one
of the first times we had such
a massive share in any single

album. It was a great album,
selling well everywhere, and
was significant enough that
all boats rose with that. We
can now easily discuss the con-
cept of exclusives with labels,
and it’s becoming more im-
portant and a bigger picce of
our business.

j How has Target's space
devoted to music shifted, if
atall, in recent years? Do you
anticipate any changes to
the number of tities carried
in 2013?

Once a year we reset the entire
entertainment division with a
new floor pad flow, new signs,
It's our one chance to really goin
and make a wholesale change, if
weneed to, toanything the guest
might see as they walk into the

entertainment space, We had
a larger change to music than
normallast year, and it was really
successful todrive traffic forus.
1 don’t see any change in space
whatsoever in 2013,

£) The decision not to carry
Frank Ocean's Channel Or-
ange generated controversy
in the wake of iTunes' last-
minute one-week exclusive.
What made you pull back?
At Target we focus on offering
our guests a wide assortmentof
physical CDs. Whenanalbumis
available digitally before it’s in
stores, it disadvantages physical
retail and ultimately our guests,
We need to make sure we're
bringing albums to marketata
point in time when our guests
canwalk intoastore tobuy aCD
if they choose to.

£) You severed ties with
iTunes on an online partner-
ship In 2010. Why was that
relationship discontinued,
and where will digital play a
role in Target’s future with
music?

For the moment, our guests see
us in physical CDs—we care
about serving our guests' needs
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online. We know digital is be-
coming increasingly more im-
portant to them, and our goal
is to find a solution that will
meet or exceed guests' needs
and bring that to them in the
digital space.

{5 How is your relationship
with Apple?

We have a great relationship with
iTunes. We sell a lot of prepaid
iTunes cards, and we love Apple
products. | have an iPod witha
lot of music on it myself. But
for the Target guest coming in
to buy CDs, we want to make
sure they're havingaccess to that
music as soon as they should.

-f_fj Some of Target's peers
like Best Buy have been
using rackjobbers like An-
derson Merchandisers to
stock their music, Do you
plan to keep that service in-
house for the time being?

I don't see any reason we'd want
tochange the model we've been
so successful with over time.
We're always open to new ideas
as long as it’s best for our guest.
Ifwe find an opportunity to serve
our guests better than we are
today, I'm all ears. .

www.billboardbiz | S

>>>CARLY RAE
JEPSEN NAMED
BILLBOARD’S
‘RISING STAR’
Carly Rae Jepsen has
been named Billboard's
“Rising Star” for 2012
following a year of
breakout success for
the “Call Me Maybe"
singer/songwriter. The
catchy single swamped
pop radio, spending
nine weeks at No. 1on
the Billboard Hot 100,
sold more than 10 mil-
lion singles worldwide
and was named Bill-
board's 2012 Song of
the Summer. The Rising
Star Award will be pre-
sented at the Billboard
Women in Music event
on Nov. 30 in New York.

>>>MEL
KARMAZIN TO
STEP DOWN
FROM SIRIUSXM
SiriusXM Radio CEO
Mel Karmazin will be
leaving the company
and the board on Feb.
1, 2013. Karmazin's
departure had long
been rumored: Just
last month he said, "My
instincts today are that
Liberty does not need
me." Liberty, which
owns 49.5% of the
satellite broadcaster,

is expected eventually
to take control of the
company. The SiriusXM
board of directors has
formed a search com-
mittee with Greg Maffei
as chairman to find a
replacement.

>>>SONGKICK,
ANDREW BIRD
LAUNCH CROWD-
FUNDED TOUR
Andrew Bird’s 12-city
South American tour
slated for February
2013 is unlike any other
tour the 39-year-old
indie rock musician has
done. Bird teamed with
U.K. concert-discovery
startup Songkick to

try a new approach:
Instead of booking
venues and announc-
ing his stops; Bird will
wait until a minimum
number of tickets are
sold in each city be-
fore committing to the
show. Songkick has
staged 10 such tours
since December 2011
with this model, which
it calls Detour.

Reporting by Alex Pham
and Billboard staff.
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Premium
Acts

Health care is a contentious
issue in this year’s
presidential election, but
how does it affect the artist
community and music
industry?

hen members of much-loved

indie band Grizzly Bear revealed

in a New York magazine article

last month that their recent commercial suc

cess didn't mean they had health insurance, it

brought up an old sore point between longtime
music industry insiders and working artists.

Musicians sacrifice much to pursue their

craft. They spend time away from friends,

family and home to tour. They live with the

economic uncertainty that comes with a ca-

r without steady paychecks, They have also

lived with a health-care sys

tem that favors
regular employment with large companies
over self-employment. Simply put, health in-
surance for musicians isn't easy or cheap. But
that’s changing.

Health care is one of the hot potato topics
during this electoral season with the Patient
Protection and Affordable Care Act of 2010—
ACA for short, or better-known as "Obam-

acare"—coming under fire from opponents
and spirited defense by its supporters, The act
is designed to bring relief for many Ameri-
cans such as jobbing musicians who can't af-
ford premiums when buying insurance on the
private market.

The ACA isn't the single-payer
program long desired by some
liberals. But the individual man-
date requires all adults acquire
health insurance or pay a fine.
This will be a new expense—call
it a tax if you wish—for people
who haven't paid for coverage in
the past. In addition, musicians
can still lose income and need fi-
nancial assistance when serious

were without health insurance, nearly twice the
national average of 17% at the time, according
to the Kaiser Family Foundation. A 2002 FMC
survey of nearly 2,700 musicians found that
449% lacked health insurance.

In 2010 the Bureau of Labor Statistics esti-
mated the total number of musician jobs in the
country to be 176,200. That number doesn't
count songwriters, composers, Dfs or many
other types of artists who fit under a more ap-
propriate definition of musician, But, for the
sake of example, the 33% uninsured rate from

HEALTH CARE AND

MUSICIANS BY THE NUMBERS

Parents’ plan

health problems require lengthy
recuperation.

Although the law has been
passed and the Supreme Court
has weighed in, the health plan
is far from taking its final shape.
A presidential election must take
place, states need to choose their
level of participation, and compa-
nies could send some employees to
the private market.

THE SIZE OF THE
CURRENT PROBLEM
The exact number of musicians
without health insurance is impos-
sible to know, but one recent study
helps shed light on the scope of the
problem.

A 2010 study by the Future of
Music Coalition that surveyed 1,450
musicians found that 33% of them
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of stale assistance

the 2010 FMC study applied to the 2010 BLS
figure works out to 58,146 uninsured musicians
nationwide.

Eighty-six percent of musicians surveyed
said cost was the primary reason they didn't
have health insurance. Houschold income plays
an important part, too. Musicians who earned
less than $35,000 annually accounted for 46.6%
of respondents but accounted for 72.3% of all
uninsured musicians in the survey. In contrast,
only 1.9% of musicians who reported a house-
hold income of $85,000 or more claimed to be
without health insurance,

Lack of information is a prob-
lem, too. The FMC study found that
some musicians didn't know where
to apply or found the applications
too confusing. Organizations like
ASCAP, BMI and the American
Federation of Musicians are im-
portant facilitators that increase
the chances of musicians finding
health care, “Even if they're not di-
rectly helping with health insur-
ance, they can help people figure it
FMC ceducation director
Kristin Thomson, who conducted
the 2010 survey.

Ultimately, just being a musician
was a big factor in lacking access to
good, affordable insurance. Adam

e, Medicaid

out,” s

Huttler, executive director of Frac-
tured Atlas, an organization that
provides support services to inde-
pendent artists, explains that the
current health-care system links
health insurance to employment
and employment type. The ACA
creates a system more equitable
for individuals.

“America’s pre-Obamacare sys-
tern was a serious roadblock to any
kind of creative entreprencurship,
whether it's starting a band or a
tech startup,” Huttler says.

Republican presidential
candidate MITT ROMNEY
and President BARACK
OBAMA during a debate on
Oct. 16 in Hempstead, N.Y.

THE ACA AND MUSICIANS

The ACA isn't the Free Care Act. Because the
ACA creates an individual mandate, every
adult—although there are exceptions—must
acquire health insurance or pay a fine. However,
the ACA will expand Medicaid, the federal pro-
gram for people with low incomes and resources,
to people making less than 138% of the federal
poverty level, or about $15,000 for an individual.

Thus, musicians making less than $15,000
annually—76% of whom were uninsured in the
FMC study—are arguably among the ones who
will benefit from the ACA the most. They'll
qualify for expanded Medicaid, effectively
avoiding the cost of the individual mandate,
They will not, however, have access to the best
health-care plans.

Musicians earning $15,000-534,000 are likely
1o be helped, too, judging from the FMC’s study
and their lower-middle-class status. With nearly
two-thirds uninsured, this group was the sec
ond-least likely in the FMC’s 2010 study to have
health insurance, And because this group of
musicians earns a modest income, it can take
advantage of tax credits afforded by the ACA.

Musicians with day jobs are the least likely
to be affected by the changes in 2014, Many
employer-sponsored group health plans already
offer the main protections of the ACA, such
as rules against refusing coverage to people
with pre-existing conditions and setting an-
nual and lifetime limits on medical benefits
Twenty-nine percent of musicians surveyed in
the 2010 FMC study received their insurance
through their employer.

Musicians with serious, long-term medi-
cal problems are going to have more options.
For example, a musician with a pre-existing
35 to more affordable

condition will have acce:

health insurance purchased as an individual.
Premiums will vary by state, but a program for
people with pre-existing conditions will not
charge higher premiums based on that medical
condition and eligibility isn't based on income.
Seven percent of musicians surveyed by the




FMC in 2010 blamed a pre-existing condition
for their lack of health insurance.

Republican presidential candidate Mitt Romney
has said—many times—that if elected he'll start
dismantling the ACA on his first day in office.

But a president can't repeal a law alone. If
elected, Romney would have the support of a
Republican-led House of Representatives, but
he’s unlikely to find support in a Democratic-
controlled Senate

Even if the ACA survives in its current form
and is implemented in 2014, many uncertain-
ties exist about its effects on the insured and
employed. For example, some people—includ-
ing musicians currently with coverage—may
lose their employer-sponsored insurance and
be forced to purchase their own coverage at a
health insurance exchange.

NONPROFITS WILL CONTINUETO
SERVE MUSICIANS

Even though far more musicians will have ac-
cess to health care in 2014, nonprofits that help
musicians through the financial struggles of
injury and sickness intend to carry on.

“Our mission will never change in terms of
being a safety net for musicians,” says Debbie
Carroll, executive director of MusiCares, the
charitable arm of the Recording Academy that
helps musicians in need of critical services and
financial assistance.

Changes in health-care law could help some
of the cases MusiCares deals with—prohibitive

cost of health care, pre-existing conditions, ter-
minal diseases—but the organization's mission
will remain. Carroll says MusiCares provides
funding to pay for living expenses, offers free
clinics and assistance for follow-up care, helps
musicians with substance abuse issues and
aids in the replacement of instruments that
have been lost or destroyed.

In all, Carroll says, MusiCares distributed
about $3.1 million to roughly 3,000 people na-
tionwide last year.

Sweet Relief will continue to be part of musi-
cians’ safety net, too. President Bill Bennett says
many of the calls Sweet Relief gets involve vital
living expenses a person needs while recuperat-
ing from a serious illness. The person may re-
cover in three or six months, but that amount of
downtime for a self-employed musician equals

lost income. Even a fully insured person can
struggle to keep his or her home, he says

“The problem of musicians needing assis-
tance is a large one that we're not even close
to solving,” Bennett says. The organization,
founded by singer/songwriter Victoria Wil-

liams in 1993, also acts as a sort of social

worker by helping musicians find government
programs or assistance from other charities.
“We're continually looking for new and in-
teresting ways to raise money to help these
musicians,” Bennett says, “but we're far from
the point where we feel like we're actually
able to accommodate all the people that need
our help.” e

RESOURCES FOR ARTISTS

* Artists’ Health Insurance Resource Center provides information for getting
health insurance, finding health care and affording health care. ahirc.org

* The Future of Music Coalition’s Health Insurance Navigation Tool
(HINT) aims to make health insurance easier to understand for artists.
futureofmusic.org

* Healthcare.gov is the U.S. Department of Health and Human Services’
website with information on the Affordable Care Act and how to find
insurance in each state or U.S. territory. healthcare.gov

* Sweet Relief provides assistance to musicians and others in the music
business in need of health care and other assistance. sweetrelieforg

* MusiCares is a Recording Academy organization that provides a safety
net for people in the music community who experience financial, medical or
personal emergencies. grammy.org/musicares

* The American Federation of Television and Radio Artists offers a health
plan to members. aftrahrcom

* American Federation of Musicians members can buy health insurance plans
through Marsh Affinity Group Services. afm.org

* ASCAP and SESAC members can get coverage through the MusicPro
Insurance Agency. musicproinsurance.com

* BMI members have access to health insurance through BMI’s benefits
package. bmi.com/benefits

* Country Music Assn. members can acquire coverage through Sound
Healthcare. my.cmaworld.com

“Across the Land” by Ember Ex
The 55th Annual GRAMMY"® Awards

Lasky Records

ember Fx
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Brand New Day

How major brand partnerships are benefiting
emerging Latin artists

An artist endorsement deal
witha leading consumer prod-
ucts brand placed as the second
most valuable opportunity on
Billboard's Maximum Expo-
sure Latin list (sec page 14).
Since the beginning of the
summer, up-and-comer Joey
Montana has had three. Co-
rona, Accuraand, most recently,
Coca-Cola have all turned to
Montana for so-
cial mediafon- i
line-centric cam- Latln
paigns aimed at
a younger demo,
In the Corona
campaign, Mon-
tana—as well as
four other Latin
acts: Pedro
Capo, Da'Zoo,
Sie7e and Fanny Lu—was
asked to cover a song by rock
band Mana. Fans could log

LEILA
COBO

onto a site to vote for their fa-
vorite version and a chance to
win a trip to a Mané concert.
The Accura campaign,
which begins in November,

features Montana singing

Notas

&

“Unico,” the single from his
2013 album, in a social network
spot that'll be sent to 250 web-
sites. Accura also paid for the
“Unico” video (which features
product placement),

And Montana is also in
Coca-Cola's Mix’On campaign,
along with new acts Maffio and
Alyssa Bernal. The three art-
ists collaborated on live-in-the-

studio duets,
with the result-
ing videos living
on the Mix'On
site. Fans vote
head-to-
head competi-
tion between

. on
e
> the artists as
they watch the
duets, with the
votes ultimately sclecting who
will perform at the American
Music Awards red carpet pre-
show alongside fellow Mix’'On
artist Jason Deriilo,
Montana is a new act with
one album to his name and
rising notoriety. Although
his track “La Melodia™ hit No,

THE BILLBOARD

Gilberto Gil began a North
American tour on Oct. 23
devoted to forro, the party-
starting country music of
Northeast Brazil. Concerto
de Cordas and Maquinas de
Ritmo, anacoustic album with
electronic flourishes that fea-
tures some of the best-known
songs of his five-decade-long
career, was released world-
wide this month. Meanwhile,
Especial, Ivete, Gil e Caetano,
a live recording with fellow
Brazilian legend Caetano
Veloso and singer Ivete San-
galo, is nominated for a Latin
Grammy Award for album
of the year. Billboard caught
up with the indefatigable
70-year-old singer/composer
and former Brazilian Minister
of Culture as he prepared for
his trip to the United States.
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Your tour starts at Los An-
geles' Walt Disney Concert
Hall, includes a date at New
York’s Carnegie Hall and
wraps In Montreal on Nov.
23. Why forro?

Forro is the second-most pop-
ular music in Brazil; first is
samba. During my whole ca-
reer I've been playing this kind
of music. The band is a mix of
very traditional forro, with ac-
cordion; zabumba, that gives
bass to the rhythm: the violin,
that comes from the Celtic-Irish
tradition; and rock'n'roll with
the bass and electric guitar.

Recently, Michel Telo's In-
ternational hit “Al Se Eu Te
Pego" again spotlighted the
incredible commercial po-
tential of Brazilian songs.
Still, relatively few artists

NOVEMBER 3, 2012

19 on Billboard’s Hot Latin
Songs chartand No, 7 on Latin
Rhythm Airplay, and he was
named SESAC’s 2012 Latina
songwriter of the year, he’s far
from a household name.

Why, then, have three major
advertisers veered toward him?
Because his label, Capitol Latin,
has actively pitched him to the
right brands, “They're attracted
1o a younger demographic and
Joey is very brand-friendly:
clean-cut, no drama, and his
music is very hip and cool,”
Capitol Latin brand partner-
ships manager Bianca Cham-
pagne says.

The Coke campaign, now in
its second year, is an example
of how brands don't necessarily
look for the bigger name, but
simply for what's right,

“From a business perspec-
tive, the U.S. has the third most
important teen population after
Chinaand India, and teens area
very important part of the con-
sumers and fans of the brand,”
says Reinaldo Padua, assis-
tant VP of Hispanic marketing

GILBERTO GIL
oy

since the '60s bossa nova
era have made it big abroad.
It's a question of time. Brazil
is step by step becoming more
known asa whole. It's been un-
known except for some specific
aspectsofitsculture, like samba
or football. [Now] Brazil is be-
coming known as aglobal player.
I feel that it could have been
faster, but the time will come.

You have three different
recording projects in mo-
tion right now. Is this kind
of eclecticism a particularly
Brazilian trait?

Allof mylife I'vebeen daingitall.
I'vebeen crossing the whole road
I'm very comfortable with tradi-
tional approaches and with mod-
ernization . . . | was acquainted

JOEY MONTANA
has notched deals
with Corona, Accura
and Coca-Cola.

for Coca-Cola North America.
“When you look at those teens,
20% of them are Hispanics and
most of the growth will come
from Hispanics.”

While last year Coke searched
for artists in different ways, this
year it partnered with Creative
Artists Agency on a list of pos-
sible acts for Mix'On,

The resulting trio is a mix
of indie and major, lesser- and
better-known. Bernal, for exam-
ple. does English-language pop
and was discovered by Pharrell
Williams, who signed her to his
Star Trak Entertainment, Maf-

fio is a D]/songwriter/producer
signed to indie label SpanGlish
Global who's had only one chart-
ing record-—at No, 36—on Hot
Latin Songs. In Padua's words,
they all have “uplifting person-
alities, can communicate to-
getherness and inspiration, and

connect well with our teen and
young adult audience.”

Two weeks into the pro-
gram, the campaign’s site had
gamered more than 60 million
impressions, 125,000 visits and
more than 30,000 votes, with
more than 60% of those visits
coming from mobile phones, re-
flecting the age of those voting,

Campaign succ ys Me-
lina Baetti, manager of brand
and business communications
at Coca-Cola Refreshments, is
measured by several variables,

including sales and reaction to
the program. The needle will
certainly move for the artists.
Not only do they get the recog-
nition and exposure that come
with partnering with a major
brand, they get a fee. .
Far 24/7 Latin news

and analysis, soe

billboard.biz/latin

with the bossa nova creators,
and then the whole Brazilian

rock’n'roll movement, mixing
it with reggae and salsa music.
This has been the history of Bra-
zil. From the very beginning it's
been a mixture. Even Brazilian
contermporary pop music is full
of elements from the past.

How have the programs you
started as Minister of Cul-
ture had an impact?

We planted thousands of cul-
tural "hot spots” in Brazil. It's
about providing means to com-
munities: material means—
money sometimes, also instru-
mients, digital tools, computers,

cameras—that enables them to
enhance their own experiences
and projects, their cultural in-
dustries and crafts. By selling;
producing, learning, teaching,
exchanging, we're promoting
inclusion—social, economic
and cultural inclusion.

Since the tropicalia years
you've symbolized the so-
cially engaged artist, What's
your current perspective on
the power of music?

Music is in movies, theater, ad-
vertising, [YouTube], the vid-
¢os, the Facebook [profiles],
It’s an industrial commodity.

The music industry is kind of

aground where different seeds
from other areas spread and
blossom, and they harvest it in
different ways. Asacreed, asa
faith, as a notion, as a working
system, culture is constantly
influencing the rest of reality
and being influenced by the
rest of reality, Sometimes you
have to act more carefully, and
sometimes you have toact more
boldly. —Judy Cantor-Navas

EN ESPANOL: All the great Latin music coverage
you've come to expect from Billbcard—In Spanish.

Go to biliboardenespanol.com

ROBI ‘DRACO’ ROSA
DELAYS ALBUM
RELEASE
The release of Vida, an album
of songs composed by Robi
“Draco" Rosa and sung by the
artist as duets with many of
Latin music’s biggest stars, has
been postponed until Febru-
ary, according to Sony Music.
The record had been set fora
Nov. 13 release. Produced in
Rosa’s Los Angeles studio last
year after the Puerto Rican
artist was diagnosed with
non-Hodgkin's lymphoma,
Vida (Life) includes tracks
with Juan Luis Guerra, Romeo
Santos, Shakira, Alejandro
Sanz, Juanes and Ricky Mar-
tin. Rosa recently underwent a
stem cell transplant. He is cur-
rently cancer-free, according
to his manager.

—Judy Cantor-Navas

LOVE GOEL JOINS
LOJAS AMERICANAS’
DIGITAL COMMITTEE
GVG Capital Group CEO Love
Goel has joined Lojas Ameri-
canas and LAME4, Brazil's
largest retail chain, as chair-
man of the digital committee
of Lojas Americanas' board of
directors. His primary duties
are to oversee the company’s
digital initiatives, investments
and businesses including B2W,
one of the largest pure-play
digital retailers. During his
tenure at GVG Goel has trans-
formed companies into digital
market leaders. In his 20s, he
turned Macy's into a top multi-
channel retailer as COO. Lojas
Americanas and LAME4 have
about 700 stores, and lead asa
retailer in such areas as leisure,
beauty and music.

—Justino Aguila

RIVERA WORKING

ON TV SHOW FOR BIG
NETWORKS

Regional Mexican singer Jenni
Riverais developinga TV show
that's being eyed by major net-
works. The songstress is also
the star of mun2 reality pro-
gram "l Love Jenni.” Last year
she signed a long-term, cross-
platform production deal with
mun2 as the show's star/exec-
utive producer. That same year
Rivera renewed her contract
with Universal Music Latin En-
tertainment/Fonovisa, Most
recently she appeared in the
film“The Filly Brown." —JA
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How Happy
A Holiday*?

The fourth-quarter retail forecast: mixed sun and clouds

A'SWarriorand
RODSTEWART'S
Ry aibum (inset)
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Mlers’during the
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ith Taylor Swift’s Red on pace to
post debut-week sales of more than
1 million copies, the question in the

musicindustryis: Does this blockbuster moment
mean good things for the fourth quarter?

Swift, and a very solid 600,000 units sold in
week one by Mumford & Sons® Babel (accord-
ing to Nielsen SoundScan), shows that consum-
ers will buy when retailers have something they
want. But sales and distribution executives at re-
tail and labels contacted by Billboard wonder if
this year’s fourth quarter is strong enough—or
even as strong as last year.

“It will be a pretty good year, but I don’t think
it will be spectacular,” says a se-
nior sales executive at Universal

Music Group (UMG). “We are pro- “ l

jecting our sales will be dead level
with last year, which was not an
‘A’ sales year, buta ‘B’ year."

Similarly, the head buyer at one
ofthe U.S. industry's largest 10 ac-
counts says that this year's sales
strength will be “close to last year,
but it won't be a disaster. Novem-
ber is weaker than last year, but December’s re-
leases already look stronger, and we still don't
know all the ones coming out yet in that month.”

Last year’s fourth quarter was driven by
Adele and Michael Bublé. If Swift is this
year’s Adele, some industry executives are bet-
ting on Rod Stewart's Merry Christmas, Baby
to replicate Bublé's holiday-album success. But
last year, in addition to robust performances from
Adele and Bublé, at least six titles debuted with
200,000 units or better between the last week
of October and the end of the year: Drake’s
Take Care (631,000), Coldplay's Mylo Xyloto
(447,000), Young Jeezy's TM103; Hustlerz Am-
bition (233.000), Nickelback’s Here and Now
(227,000), Justin Bieber's Under the Mistle-
toe (210,000) and the Black Keys’ i Camino
(206,000). Rihanna’s Talk That Talk just missed
the sales plateau, with 197,000,

One source who gets paid to project sales says
he sees five artists that could hit 200,000 in their
first week in the remainder of 2012: Rihanna,
Lil Wayne. Bruno Mars, Alicia Keys and One
Direction, with the lattermost expected to hit
the 500,000 mark. But there are plenty of other
drivers in the fourth quarter, including albums
from Kid Rock, Ke$ha, T.1., Pitbull, Aero-
smith, Soundgarden, the Rolling Stones,
Led Zeppelin and Lady Antebellum. When
itcomes to Lady A’s Christmas album, the fore-
caster says, “it doesn't matter how it starts, you
know it will finish well."

While the release schedule alleviates some

_ worry that the industry is facing

aweak holiday season, it's not the
only concern. Sometimes, even
in the face of a strong schedule,
the economy or a price war has
tanked holiday sales. So far, mer-
chants say they're optimistic that
the economy will hold up and
customers will be shopping, But
some aren't so sure how pricing
will play out.

All year long there have been online pricing
skirmishes between Amazon MP3 and Google
Play, and some are worried that an online pric-
ing war could spill over to brick and mortar, “We
will see alot of $6.99 albums over Thanksgiving
weekend,” one major-label sales executive says.

One other factor that has affected holiday
music sales during the past decade has been
the takeover of the front of store by the movie
industry, which aggressively offers DVD catalog
programs to merchants featuring recent hit titles
for as little as $4. But last year, UMG and Sony
Music Entertainment fought back by offering
their own catalog discount promotians to mer-
chants, in exchange for prime in-store real estate.
And both are duplicating that effort this year as
well, sources say. “It used to be a video party,” a
senior music distribution executive adds, “but
we invited ourselves.” e
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SoundtrackTo A Cause

Walmart, Best Buy, Coke and Clear Channel join forces to bring home
the message of ‘A Very Special Christmas’

The Very Special Christmas series
_marks its anniversary with a Christian

" album (inset) and another featuring
acts like MARTINA McBRIDE.

or 25 years now, A Very Special Christmas has attracted
some of pop, rock, country and hip-hop’s biggest names
to record original and exclusive songs for the holidays—

with the first two volumes among the top-selling holiday titles of

all time. In the process, the series has also raised more than $110
million for the Special Olympics, a message that has gotten lost
through the years.

“We talked to a lot of people who'd say, ‘Oh, yeah, I have that
album—the red one with the Madonna-and-child stick figure
logo on it. Wow, I didn't know that it benefited the Special Olym-
pics,”” says Lou Raiola, president/CEO of Warp
Speed, a cause-marketing agency that spearheaded
the ad campaign and partner outreach for A Very
Special Christmas’ 25th anniversary, Special Olym-
pics chairman/CEO Tim Shriver, whose brother
Bobby is a founding partner of the Very Spevial
Christmas series, adds, “The albums were sold on
the strength of great music, not on the strength
of a great cause. Now we're trying to broaden that
message so that when you buy a great album, you're
doing something great for others, too.”

To that end, the Special Olympics and Warp Speed have as-
sembled an extensive marketing plan to get the word out about a
pair of new records released for pop and Christian audiences by
Big Machine and Word, Walmart and Best Buy will help promote
the albums at retail, with the latter selling a deluxe version of Big
Machine compilation A Very Special Christmas: 25th Anniversary,
Bringing Joy to the World with five catalog tracks in its music de-
partment and at 300 Best Buy Mobile locations, marking a rare
music-retail foray for the specialty retailer.

Coca-Cola will support the project by making “Something in
the Air." an original song featured on Bringing Joy to the World,
the theme song for its 2012 Christmas campaign. Other mar-
keting partners were brought in to reach a more nontraditional
audience. Upscale health club Lifetime Fitness, for example, will
promote and sell the album at 100 locations nationwide (a first
for the chain), while the Bowling Proprietors of America will pro-
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mote the album through music videos and by selling it at more
than 4,000 bowling centers across the country.

The music itself will receive a heavy push from Clear Channel,
which will put new songs from Train (“Joy ta the World") and
Jordin Sparks (“Do You Hear What | Hear?") into national rota-
tion and air $7 million-$8 million worth of in-kind, public-service
custom programming throughout the holiday season starting
Nov. 22. And on Dec. 8 and 9, Gospel Music Channel will air the
two-part special “A Very Special Christmas: 25 Years of Bringing
Joy to the World,” hosted by Vanessa Williams.

Big Machine is also helping film new videos from
with Train, Martina McBride (*Please Come Home for
Christmas”) and Cheap Trick (*| Want You for
Christmas,” a holiday take on its “I Want You to Want
Me”). The compilation also features new and rare
contributions from Rascal Flatts, Jewel, Vince Gill,
OneRepublic and even K-pop act Wonder Girls.
Word's A Very Special Christmas: Today’s Top Chris-
tian Artists, Bringing Peace on Earth, will feature new
and rare songs from Jason Castro, Point of Grace,
Natalie Grant, Needtobreathe and others,
“There's so maniy more charities now than there were 25 years
ago as far as places to do albums for charities,” Big Machine
founder/president/CEO Scott Borchetta says. “There were mo-
ments for a while where I was like, 'l don't know if we could pull
it off,’ but once we got some of these great artists onboard it made

ANDREW
HAMPP

us realize how special this property could be again. We're very
proud the record’s on Big Machine."

Borchetta's invalvernent ultimately comes down to CMT’s Brian
Phillips, who enticed the Big Machine head and his wife, Sandy,
to join Shriver at the 2011 Special Olympics in Athens to witness
the event firsthand.

“Brian’s been on our Christmas records’ trust board for five
or six years now, and is a deep believer in the power of our move-
ment and our athletes,” Shriver says. “He's been talking for years
about finding ways to re-energize this brand, so Brian gets a lot
of credit for convincing Scott there was something to see.” «.«
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BOXSCORE Concert Grosses

ARTIST(S)

GROSS/ Attendance
Tickat Pricecs 0

Venue, Date Promoter

82,;‘99.&70‘?5/ ON JOHN
$175/514
855 T"a‘l’n-. Las v'g:a 0‘:'1{.1'5-13 :5 472 Caesars Palace

PETER MAFFAY’S TABALUGA TOUR

©2 World, Hamburg, Oct. 12-14 75,973

BRUCE SPRINGSTEEN & THE E STREET BAND

o Canadar( s I 1.1
Bajwasasy Sororcolewm amiios, 1815 Live Hation

$1,678,662 BRUCE SPRINGSTEEN & THE E STREET BAND
)

Scotiabank Place, Ottawa, 16,271
Ontario, Oct. 19 afiout Live Nation

JUSTIN BIEBER, CARLY RAE JEPSEN

(EL727477)
SMTU/SII T4
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MoreThan
A Free Lunch

FreeFest convinces acts and managers of the benefit of
not only performing at its events, but also its cachet

hen a festival is free, and its free-

ness isn't indicative of the talent

presented, all involved have to take
into account rewards beyond the sheer payday
involved—like promotion, awareness, percep-
tion and participating in something cool. The
Virgin Mobile FreeFest presented by LG at the
Merriweather Post Pavilion in Columbia, Md.,
is cool, Justask Seth.

“Seth” is Seth Hurwitz, president of Wash-
ington, D.C.-based independent promoter LM.P.,
who has produced seven festivals for Virgin Mo-
bile, which started out as V-Fests and morphed
into FreeFests for the last four events. Hurwitz
now has a mature event or, given he's liable to
attend in lederhosen, the event is, at least, “ma-
ture until [ show up,” he says.

By “mature,” we mean FreeFest is established
asa brand in the marketplace and has become an
event agents want their acts to play. “People are
finding out this is a fantastic day. It's my favorite
event of the year," Hurwitz says.

Being a free event changes the talent buyer/
agent dynamic, with the latter buying into the
perception, true or not, that festivals pay a lot
more than an act can be guaranteed for a one-
off. “People assume there’s a festival price which
means it's time to double the fee, and this is just
not the same model. Virgin foots the bill, so for
me there’s a very finite budget, like a salary cap
on a sports team,” Hurwitz says. “That hand-

cuffs you, to some degree, but in some ways it's
actually liberating. | can actually say ‘that’s all
the money | have' and mean it,
Some people get stuck on postur-
ing and end up not playing, which
isa shame. This isn't the cash cow
that other festivals are, and that
has cost us some acts, but it also
strangely has gotten us some acts, .
too, because people know [the \
budget] is serious, so they don't

throw a tantrum, take their ball

and leave the playground.”

Instead, Hurwitz has cultivated the perception
that each slot on FreeFest has cachet. “We have
about 12 slots on a finite budget.” he says, "and
I want people to feel like it’s a status thing to be
at the Virgin festival.”

This year's bill for the Oct. 6 FrecFest featured
Jack White, Skrillex, M83, Nas, ZZ Top, San-
tigold, Alabama Shakes, Ben Folds Five, Dis-
memberment Plan, Allen Stone, Trampled by
Turtles and Portugal. The Man, amang others,
A lineup that includes such acts reflects today’s
fans’ diverse iPod shuffles. “You want to try to get
asnapshot of what's important in 2012,” Hurwitz
says. “|ZZ Top| manager Carl Stubner knew in-
stantly what it meant to have ZZ Top on this bill.”

Hurwitz says that Virgin's talent budget is
similar to when V-Fest was a paid-ticket event,
“except they get infinitely more good will and
press” out of FreeFest. Outside of naming-rights
deals, “this is about the most for their money
I've ever seen a sponsor get anywhere. Every-

DUSTIN WHITLOW/MERHIWEATHER #OST PAVILION

OnThe
Road

JACK WHITE
performing at the
2012 FreeFest.

body knows this is the Virgin Mobile FreeFest.”

It's a tough ticket to get. “1 feel like Willy
Wonka,” Hurwitz says. “Getting a ticket to this
thing is like opening a candy bar with a golden
ticket. To be able to put on a show and have ev-
eryone feel lucky to be there, if you have any
sense as a promoter of being a host, it doesn’t
get any better,”

At the 2012 FrecFest, a re-
cord-breaking $250,000 was
raised for Virgin Mobile USA's
Re*Generation initiative to ad-

RAY  dress the needs of homeless
WADDELL youth. Last year's FreeFest raised
enough to build a youth homeless
shelter in Washington, D.C,, and
the funds raised this year will help

operate it for two years,
“Everybody wins,” Hurwitz
says. “We raise a lot of money. The acts make
more than they would on a regular show; they

play to more people. I'm not going to make a

killing, but we do OK. The fans get a free ticket.”

Virgin Mobile seems to feel the same. “Free-

Fest is an epic day for our brand,” Virgin Mo-

bile USA head of brand marketing Ron Faris

says. “It's our chance to give back to the fans
with a free day of music with hopes that they'll
pay it forward to those less fortunate. We hope
to keep the karma going and let ‘free’ ring for
years to come.”

So while Coachella can rightfully be proud

of an all-time record gross for festivals in 2012,

a free fest gauges success differently, “1 admire

what those guys at Coachella do. They constantly

reinvent the festival business,” Hurwitz says.

“This is a completely different animal.” <.«

For 24/7 rouring news and analysis,
see billboard.biz/touring
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STARRING PSY

Forthe cover of our fifth annual
Maximum Exposure list we chose
K-pop breakout artist PSY, because if
turning a pony dance (and a half-billion
YouTube views) into a worldwide craze
isn't exposure pushed to the maximum,
what is? The goal of our annual

survey of label and music publishing
executives, artist managers, media
strategists and digital music experts

is to uncover the most effective ways
of building buzz and generating sales.
We turned to separate expert panels

to rank the most powerful platformsin
Latin music, the United Kingdom and
Japan, as well as top 10s for R&B/hip-
hop, country, dance, Christian/gospel
and hard rock. We'll get to the lists in
justa moment, but firstit's time to learn
from the master of exposure himself.
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K-POP'S
WILD STALLION

MORE THAN 500 MILLION YOUTUBE VIEWS LATER,
PSY IS AGLOBAL POP PHENOMENON AND THE UNEXPECTED FACE OF
A KOREAN MUSIC INDUSTRY THAT'S BEEN LOOKING FOR AN INTERNATIONAL VOICE FOR YEARS.

BUT NOW THAT PSY’'S ASTAR, WHERE DOES K-POP GO FROM HERE?

BY DONNIE KWAK

N THE AFTERNOON OF Aug. 15, Ko-
rean rapper PSY and the overseas busi-
ness manager from his record label,
YG Entertainment, arrived in Los An-
gelesaftera 13-hour flight from Seoul.
AtLAX, they were greeted by a smatter-
ingoffansand YG's American rep, who
ushered themintoawaitingcar. PSY was
goingto Hollywood.
Ashisriderolled through L.A. traffic,
PSY,aka Park Jac-sang, cheerfully reflected on hiswhirlwind sum-
mer. It had been a month to the day since the video for "Gangnam
Style,” the first single off his sixth album, PSY 6 (Six Rules), Part
1, was uploaded to YouTube. A satirical ode to his Seoul neighbor-
hood, “Gangnam Style”hadallthe trademarks ofa PSYanthem:an
aggressive rap with a catchy hook, coupled with a whimsical dance
step and a comedic, over-the-top video, Like much of his previous
work, “Gangnam Style” wasverymucha PSY DIY: Hewroteand co-
produced the song and also co-directed the video. In Korea, where
PSY has topped multipledomestic music charts a half-dozen times
during his 12-year career, the record was an instant hit.

But then the unexpected happened. Thanks to social-news site
Reddit and tweets from high-profile artists like Robbie Williams
and T-Pain, “Gangnam Style” went viral beyond Korea, spreading
across Asia, Europe and South America—and now, finally, to the
United States.

As “Gangnam Style” approached 10 million YouTube views at
the end of July, Scooter Braun—the music executive famed for dis-
covering YouTube-sensations-turned-pop-stars Justin Bieber and
Carly Rac Jepsen—tweeted alink tothe video, writing: "HOW DID

INOT SIGN THIS GUYR!?2!* What Braun didn't reveal then was
that he had already planted the seed for a secret meeting with the
rapper. PSYs video was pulling in more than 1 million new view-
ers perday. Ifthe restof the world was flocking to it, Braun figured,
whywouldn'tthe United States?

And so, slightly mare than two weeks and 15 million You-
Tube views after that tweet, “Gangnam Style” was on its way to
Braun's house.

By then, the buzz was loud enough that PSY was garnering in-
terest from labels outside of Korea. One German rep had recently
warned PSY’s team: “The first thing an American company will
dois try to make you doan English version.” (And, in fact, one U.S.
label had already reached out to YG—and were rebuffed—with
sucharequest.)

But PSY had traveled to the States with an open mind. In past
years, hehad watched some ofhisyounger YG labelmatesand other
Korean stars—fresh-faced girl groups and slickly produced male
singers—venture off to America with hopes of breaking into the
U.S.market. Asa 34-year-old solorapper, PSY was far fromthe typi-
cal Korean “idol.” Hedebuted in 2001, well before the current K-pop
wave, and had become as famous for his offstage antics and rebel
persona as for his actual music, Through it all, he never harbored
ambitionsof makingitbigin the States. To PSY, whatever happened
next would be extra.

And what happened next is this: PSY and his entourage were
welcomed into the backyard of Braun's house in Hollywood. The
Korean rapper and the American music executive greeted each
other like brothers,

Soon, thetwogotdown to business. Braun wascharacteristically
straightforward: “This is what [wanttodo: I wanttosign you. And 1

wantto keep the song exactly theway itis.” PSY looked upat Braun,
surprised. * Youwanttokeep thisin Korean?” heasked. Braun nod-
ded in response.

PSY pausedtoletthissinkin. Hehad never met Braun, fouryears
his junior, but he was well aware of his reputation for shepherding
No. 1 hits, Could asengwith Koreanlyricsreally reach the topofthe
Billboard Hot 1002 Or, perhaps, a better question: Why couldn'tit?

"All right, let’s do this,” PSY said. smiling. “But first, let's goto
Koreatown tonight and drink."

SOMETHING LIKE APHENOMENON

Inthe weeks after that initial meeting, the Scooter Braun machine
quickly went into overdrive: an international multiple-album deal
for PSY with Republicthrough Braun's School Boy Records (exclud-
ing Koreaand Japan, where PSYwillstillbeunder YG); asuccession
of masterfully orchestrated appearances on the MTV Video Music
Awards, “The Ellen DeGeneres Show,” “Today” and “Saturday
Night Live"; and sudden, inescapable pop-culture ubiquity. With
“Gangnam Style” on a relentless march to the top of the Hot 100,
PSY's first, still-untitled U.S. release has been fast-tracked for No-
vember. The song’s official clip has racked up more than 500 mil-
lionviewson YouTubeasthesongitselfhassatsecureat No. 2on the
Hot 100 for four weeks and registered 1.6 million downloads sold,
according to Nielsen SoundScan.

In the meantime, the American music industry has been leftto
make sense of the “Gangnam Style” phenomenon.

Tosome insiders, the fact thata monsterinternational hitorigi-
nated in Korea isn't all that surprising. After all, during the last
fouryears, Korean pop hasgone fromaforeign curiosity—see Ste-
phen Colbert’s 2008 mock K-papvideoand dance-offwith Korean
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OFF THEHOOK!

SOUTH KOREA'S IN SOUTH KOREA, the coun-
EXPLOSIVE try that gave birth to the
MOBILE MARKET Iates;w‘ral s‘r:\ash "Gang-

nam Styie," there are more
PROVIDES mobile subscriptions than
A GREAT there are people. This seem-
PLATFORM FOR ingly unremarkable bit of
MUSIC SALES, trivia holds a clue as to how
BUT AT WHAT a country roughly the size
PRICE? of Indiana with 49.8 million

inhabitants could be ground
zero for artists like PSY, whose red-hot popularity was
rocket-fueled in large part through Internet channels.

South Korea, which for years has quietly led the world
in the spread of broadband Internet access for its en-
tire population, has taken the lead in mobile connectiv-
ity recently, thanks to concerted government efforts to
make the country the most wired—and wireless—nation
on Earth, “South Korean lifestyles are just more mobile,"
says Wayne Lam, an analyst with market research firm IHS
iSuppli. “We estimate that there are 52 million mobile sub-
scriptions in South Korea, which means many people
there have more than one subscription.”

South Koreans are used to getting their en-
tertainment over the Web, and, increasingly,
on their mobile phanes. About 14% of Koreans
subscribe to fast, LTE mobile-data access, ac-
cording to ABI Research, compared to less
than 5% of Americans with LTE subscrip-
tions. Next year, South Koreans are ex-
pected to zoom ahead with two-thirds of
the population subscribing to fast mobile
Internet, according to projections from
the South Korean Electronics and Tele-
communications Research Institute.
While about 57% of mobile sub-
scribers use smartphones that make
it easier to watch videos and listen to
music on their devices, that figure is
expected torise dramatically as 95% of phones shipped in
the second quarter were smartphones, according to IDC
mobile analyst Ramon Liamos.

And there's more evidence of entertainment moving
aggressively toward mobile. “The adoption of mobile
video In South Korea is one of the most advanced in the
world, as 97% of all smartphones shipped in the second
quarter support digital TV," Llamos says.

Among hardware companies, Samsung dominates
with 70% of the handset market. And among digital music
companies, Loen Entertainment is the BOO-pound gorilla.
Loen's Melon music service has nearly 1.5 million users,
giving it roughly half of the digital music market.

Aside from the country's ubiquitous access to digital en-
tertainment, there's another potential reason why K-pop
acts like PSY and BIGBANG work hard to exploit all digital
channels to reach their audiences and generate revenue,
The price of each download s low compared with the
United States and other Western markets. While the price
per song is between 93 cents and $1.29 oniTunes, in Korea
the price is around 5 cents, with most of the profits going
to distributors and manufacturars. “Gangnam Style,” for
example, brought in only $36,000 through digital sales
in Korea. This makes the money that PSY may be earning
from YouTube advertising look fairly rich.

Soon, though, all that could change. Starting in Janu-
ary, the Korean government plans to allow song prices to
gradually rise to 13 cents by 2016 so that artists, compos-
ersand lyricists receive a larger piece of digital song sales.

—Alex Pham and Jessica Oak
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singer Rain on “The Colbert Report"—
to a legitimate global movement, Hav-
ing dominated Asia and made inroads
in Europeand South America, K-pophad
lately been on the cusp of traction in the
U.S. market. The Korean music indus-
try grossed nearly $3.4 billion in the first
halfof2012, according to Billboard esti-
mates, a 27.8% increase from the same
period last year, Yet America was still a
largely untapped frontier.

K-popacts hadalready proved that they
could fill American arenas. The Wonder
Girls, ane of the first big Korean acts to
make a concerted effort atan American
crossover, opened for the Jonas Brothers’ 2009 tour. But in the
past two years, it has been the K-pop artists themselves as the
headliners in shows near bustling Asian populations on either
coast: In October 2011, SM Entertainment sold out Madison
Square Garden in New York as part of its SM Town tour, which
included the label's stableof acts: BoA, Girls' Generation, Shinee
and Super Junior. The following August, YG girl group 2NE1
drew a full crowd at the 19,500-seat Prudential Center in New-
ark, N.J., and sold out Los Angeles’ 7,100-seat Nokia Theatre in
the same week, A month later, BIGBANG, 2NE1's boy-band la-
belmate, sold out November shows at the Prudential Centerand
the 18,900-seat Honda Center in Anaheim, Calif., justtwo hours

after tickets went on sale.

With its highly polished sound and tightly chorc¢ographed
visuals, K-pop has long embodied a sort of iiber-form of Ameri-
can pop music. Butas more and more industry eyes have turned
to Korea, it's not just the music that's drawing attention, but
the method behind it. Through its three major entertainment
companies—]YP, SM and YG—Korea has become famous for
churning out pop stars like mobile phones, often with multiple
new iterations inasingle year.

Where record labels in the West are known to focus on break-
ing hit songs, the K-pop model revolves around the molding of
talent, training teenagers for years before packaging them into
groups to unveil before an insatiable public. As producer Swizz
Beatz, who announced a joint-venture deal with Korean enter-
tainment company O&Media earlier this year, told MTV News:
“Within the K-pop movement, artists actually go through art-
ist development. They take music classes that allow them to be
ready for when they do become that big star.” Itwas from K-pop’s
arduous “trainee” system that manufactured acts like the Won-
der Girls (JYP), Girls’ Generation (SM), 2NE1 and BIGBANG
(YG) emerged.

But the table was set for an American breakthrough well
before the current crop of K-pop stars, Beginning in the late
'90s, Korean labels had started exporting their acts to Japan,
where K-pop groups would record songs in Japanese inan ef
fort to cater to the unplumbed native population and tap the
world's second-largest music market. With the advent of ille-
gal downloading in the early 2000s—as well as many popu-
lar Korean music-subscription services, under which artists
can collect as little as $0.03 per track domestically—K-pop’s
overseas expansion became even more aggressive, extend-
ing beyond Japan to include the whole continent. By the time
YouTube was opening up the world to new music, Korean la-
bels had already mastered the art of marketing their artistsin
other territories.

“K-pop over the last two years  PSY performing on
has been creating the infrastruc. ~ 'Saturday Night

foi s huve slobal hit ) Live" (top) and dur-

ture for a huge global hitto hap- g a free concert in
pen,” says David Marx, Google’s  Seoul on Oct. 4.

head of product communications

in Asiaand anexperton the Japaneseand Korean musicscenes.
Marx says that while various factors prevented the Japanese
market from effectively exporting its product, K-pop has con-
tinued to find innovative ways to market outward. “YG, SM
and JYP have been promoting their music overseas, but also
created this environment where people who want to listen to
the music can hear it on YouTube. Korea figured this out way
fasterthan othermusicindustries have,and they've gottenvery,
very good at it.”

Still, racking up YouTube views in Taiwan, Peruand even the
United States isn'tquite thesameas beingaviable Americanstar,
But even as Korean acts shuttled to the States to work on their
English and collaborate with big-nameartists like Will.i.amand
Akon, K-pop failed to produce anything close to a hit record in
America. The Wonder Girls’ “Nobody” peaked at No. 76 on the
Hot 100in 2009, while Girls” Generation, after inking a license
dealin2011with Interscope, soldlessthan 1,000 copiesofits U.S.
debut, The Boys, according to SoundScan.

Then, suddenly: “Gangnam Style." The firstcrossover star for
K-popin Americawouldn'tbe, asmanyexpected, agirl grouplike
2NE1 or Girls' Generation, nor the product of a talent “factory”
like Wonder Girls or BIGBANG. Amazingly, it was PSY—oneof
the only active K-pop stars to have predated the YouTube era—
whobroke through, withasongalmostentirely in Korean, Itwas
likean Ivy Leagueschool turningits backon thekidswhostudied
hardest to admit the class clown,

‘HE'S ASUPERSTAR'
It's mid-September, a month after PSY signed with Braun,
and it seems like he hasn't stopped moving since, He's halfway
through a 24-hour day that began with a live performance on
NBC's “Today,” will continue with rehearsals for the following
night's “SNL" and finally end with an impromptu show along-
side Usher at New York club Circle. By tomorrow, “Gangnam
Style” will have reached No. 1 on the iTunes charts in the United
States, the 19th country that the song has conquered. The follow-
ing week, itwill land at No. 2 on the Hot 100. For now, PSY hasa
brief moment to collect his thoughts about his ongoing Ameri-
canexperiment,

“The basic principle I have is thatwhat is most Korean iswhat
isthe most international,” PSY says in his native tongue. *[ don't
want to come here and act like I'm an American. | want to show-
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case the dynamic potential Korea has, and I want to prove that as
anartist.”

Those in his corner believe a number of factors set the stage for
PSY to succeed stateside. Having been schooled in the States (he
briefly attended Boston University and Berkiee College of Music),
heknowsenough Englishtonavigate U.S. media; hehasmorethan
a decade of experience performing huge shows in Korea as a solo
artist; and, at 34, he's business-minded enough to be able to make
his own decisions without label micromanagement. In essence,
PSY came to America asa ready-made star.

“I don't put him in the same category [as other K-pop artists].
I put PSY in the same category as some of the biggest acts in the
world,” Republic president/CEO Monte Lipman says, A few years
ago, Lipman had flirted with the idea of signing the Wonder Girls,
who never ended up aligning with an American label. “PSY isa
superstar. He's got that charisma, that sense of confidence and
showmanship.”

For his part, PSY is sensitive about discussing his American
success in comparison to his K-pop predecessors, “When the Ko-
rean press and the netizens [Internet commenters in Korea] talk
aboutmy progressin America, they somewhat poke funofthe other
K-popacts,and I thinkthat'swrong." hesays. “Itdoesn‘tmatter who
itis. Ifa Korean artist reaches to the top, we're all ready to stand up
and applaud for him or her.”

And, at the moment—Dby virtue of ane of the most improbable
pop hits in recent memory—PSY finds himself the most globally
famous Korean artistever.

“Even if the cultures are different, a human being usually sees
the same thing and feels a similar type of enjoyment,” he says.
“When you see Niagara Falls, you're going to feel the same thing.
It'sgrand, andit’samazing. So, I think, what's already been proven
and tested in Korea, will work here.

“I was nothing here,” he continues, as a Republic rep suddenly
appears to rush him to the nextstop on his itinerary, “Sothat's why
lcandoanything.”
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WHAT'S NEXT FOR K-POP
Ifthe explosion of “Gangnam Style” caught American music execs
off guard, it left their counterparts in Korea totally dumbfounded.
Afteryearsof carefullyengineering K-popidols to appeal to Ameri-
canaudiences, itwas ultimatelya novelty song intended for Korean
fans thatbecame an international smash, (Representatives for SM
and | YP, rivals of PSY's YG label, declined tocomment.,)

Using marketing terms, “Gangnam Style” was “pulled” into
Americaon itsown merits, rather than “pushed” ontothe masses.
As muchas PSY might becomea catalyst for the American expo-

T L

sure of K-pop, his unexpected rise could also serve as alesson for
future Korean activity in the States. As YG Entertainment CEO
Yang Hyun-suk told a Korean Internet daily in August: “Noartist
can survive ina foreign music industry by simply copying what
othersdo.”

“It’s holding onto your roots and using that in order to navigate
the waters here,” YG GM of U.S. operations Alina Moffat says. "As
apposed to theartist trying to change their ways to cater to the mar-
ket, it's more like broadening the reach to have them join the party
thateverybody else seems to be inon.”

To that end, PSY’s popularity surge may inspire K-pop artists
to stick closer to a formula that works in Asia rather than Ameri-
canizing their approach by hiring a host of U.S.-based consul-
tants and producers. When SM powerhouse Girls' Generation
debuted in the States in early 2012, it chose not todo sowithanin-
ternational Korean-language hit like “Gee” (88 million YouTube
views), butinstead withanew English-languagesongcalled “The
Boys." Even after a performance on “The Late Show With David
Letterman,” sales for the group's debut U.S. mini-album on In-
terscope were meager. To date, the “Boys” video has less than 7
million views.

Likewise, when [YP's Wonder Girlssetupshopstateside in 2009,
they rerecorded a shelfload of Korean hit singles in English with
hopes of penetrating the U.S. market. Butdespiteaglobal fan base,
none of them stuck.

“IfI'toldarockartistwitha huge rock following that the only way
you'll be successful is to sing a totally different genre, it wouldn't
make sense,” Braun says. “If you're K-pop, you're K-pop.”

Google's Marx adds, “The lesson here is don’t pander. Don't
make this so Americanslike it. Just make it for your fans, Because
when K-pop does K-pop, people respect that.”

With that said, the emergence of PSY and “Gangnam Style"—
like most viral phenomena—was not only impossible to predict
but also, in all likelihood, inimitable. No matter how much one
analyzes PSY’s sudden stardom. in the end it boils down to what
Braun calls “the rightartist at the right time with the rightsong.”

And the PSY story—as well as that of K-pop in America—re-
mains a moving target. Even with “Gangnam Style” topping the
charts, reports are that PSY will record his next single in English.
Braun says that collaborations with American artists for PSY's up-
coming album are in the works. YG's one-two punch of ZNE1 and
BIGBANG—vhich has added two U.S. tour dates to its upcoming
sold-outshows in New Jerseyand Los Angeles—are poised to capi-
talize off their labelmate’s breakthrough. Meanwhile, the Wonder
Girls' newsongwith Akon, “Like Money."” hasstarted getting spins
on pop radio and they've been booked—along with PSY, Justin
Bieber and Taylor Swift—to play KIIS-FM Los Angeles’ Jingle Ball
in December. Moving forward, Interscope is planning a stronger
American push for Girls' Generation in 2013,

For Korean labels, the American co-sign will remain an elusive

peandscoming K- Sop
stars BIGBANG an
GIRLS’ GENERATION

goal, if now proved attainable by PSY. Though the cachet of U.S,
success brings undeniable value, the reality remains that most lu-
crative markets for K-pop—in terms of record sales, touring and
marketing opportunities—are in Japan and China. For instance,
90% of SM Entertainment's overseas sales reportedly come from
Japan. LastOctober, SM Entertainment CEO Lee Soo-man told Ko-
rean newspaper Chosun: “The markets of China and Asia will be
bigger than the U.S. market. . . Asia will soon become the center.”
Asaresult, the American operations of K-pop’s three majorcompa-
nies are relatively small outfits, with far fewer employees than are
dedicated to Asian activities.

Nevertheless, American labels will be monitoring the Korean
music industry closer than ever. “There is a phenomenal interest
in this genre and | have no doubt that we will see other Korean acts
surfacingin North America,” says Kate Farmer, who,assenior VP »
of international marketing for Universal Music Group, helpeden-
gineer Girls’ Generation's deal with Interscope. “Our goal for this
specific genre is not only to reach the Korean/Asian population
abroad, but cross over to the popular mainstream market.”

All the while, executives like Braun will continue to scour
YouTube—what Marx calls “the world talent show™
with viral potential, whether they perform in Korean or Swed-
ish or Hindi.

“Ifyou make a great track, you make a great track,” Braun says.
*Music speaks foritself" o

LANDOV
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—forartists

UNG SUNG

Additional reporting by Jaeki Cho.
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K-POP PRIMER

ASIA’'S HOTTEST MUSIC MARKET
AT AGLANCE

BY KIMEUN JOO AND JESSICA OAK

SOUTH KOREA

POPULATION: 50 million

MARKET VALUE: Billboard Korea estimates that the Ko
music industry grossed nearly $3.4 billion in the first half of
2012, an increase of 27.8% from last year’s $2.7 billion. The

tan

sales surge has been driven by the K-pop craze, known in Asia
asthe “Hallyu Wave.” Despite the overall growth, however, the
domestic music market has suffered a 79-8% annual decline
since 2008, according toresearch from the Korea Creative Con-
tent Agency (KOCCA) lastyear,

MAJOR PLAYERS: SM Entertainment, YG Entertainment,

mocT4
PSY holds a free cancert
outside the Seoul City Hall,
attracting 80,000 fans.

W ocrs
London Mayor Botis
Johnsaon jokes that he and
Britieh Primo Minister David
Cameron had a “Gangnam
Stylo” dance-off.

ocTim
Google CEO Larry Page
rofers to “that horse dancing
video” to exemplify YouTube's
distriiution capabdities.

ocr7m
Bloomberg reports that, asa result of
“Ga m Style,” the shara price of DI
Corp., "s father's company, increasad
by 560%. It also states that the share prices
of PSY's label, YG Entectainment, incroased
more than 50%.

ocT G
InSydney, PSY performs “Gangnam
Style"on “The X Factor.” Former
Spice Girl Melanie Brown joins the
singer for the “horse dance.”

l OCTOBER OCTORER 19,2012 I

JYP Entertainment, known as the Big Three. All trade on the
Korean Stock Exchange (KOSDAQ).

SMENTERTAINMENT

FOUNDED: 1995, by Lee Soo Man

ROSTER INCLUDES: BoA, Kangta, TVXQ, Super Junior,
Girls" Generation, Shinee and f(x), as well as actors and
comedians

RECENT PORTFOLIO ADDITIONS: Merged with AM En-
tertainment, adding AM’s roster of popular movie stars, in-
cluding Jang Dong Gun and Kim Ha Nuel, to the fold, Also
acquired travel agency BT&I and launched SM C&C,aTV-
focused subsidiary,

REVENUE: Billboard Korea reports SM's take of $99.4 million
last year was the best on record. Album/digital sales accounted
for $25.2 million across all markets, with $22.9 million in do-
mesticmusicsalesand $2.3 million abroad. Inthesecond quar-
ter, sales were up 52.5% to $29.3 million.

OF NOTE: SM's Girls’ Generation is the fifth-highest-caring
actin Japan (after fellow K-pop sensation KARA), In-house pro-
ducer Yoo Young Jin is the architect of SM's distinctive sound
called S.M.P. (SM music performance), responsible for such
hits as H.O. TVXQ"
and "Rising Sun,” and Super Junior's “Sorry Sorry.” The pro-
ducer also worked with Teddy Riley (Bobby Brown, Michael

Warrior's Descendent,”

Triangle"

Jackson) on Girls’ Generation's first U.S. single, “The Boys.”

YGENTERTAINMENT

FOUNDED: 1996, by Yang Hyun Suk

ROSTER INCLUDES: PSY, BIGBANG, 2NE1, Se7en, Epik
High, ITYM and Jinusean

REVENUE: Since going publiclast November, YG hasreported
$28.8millioninexportsales, with $13.6 millionin revenue dur-
ing the first halfof 2012. Anticipated 2012 earnings across all
markets stand at $99.5 million,

OF NOTE: In-house producer Teddy's hits include 2NE1's *1

FAR EAST
MOVEMENT

AT ATIME WHEN K-pop acts are

U.S.ACTS
INCREASINGLY busy strategizing on hO\"'I to
MAKE SOUTH breab‘( into the North American
market, more Western artists
KOREA A are discovering the growing live
MUST-STOP opportunities in South Korea.
ON ANY ASIAN “Korea is a growing market
SWING in the region, and definitely

a must-stop for artists on an
Asian tour,” says booking agent Akiko Rogers, who handles
the Asia territory for William Morris Endeavor (WME), Adam
Wilkes, AEG Live senior VP of Asia music and touring, adds
that capital city Seoul Is "definitely one of the stronger in the
region after Tokyo."

AsUS, artists continue tapping into new alobal markets
in search of additional concert revenue, the past decade
has found many acts routing tours through Asia. Such
tours generally include stops in Tokyo, Seoul, Hong Kong,
Singapore, Taipel, Shanghai, Jakarta, Kuala Lumpur, Bei-
jing, Macau, Bangkok, Bangalore and Mumbai

WME books between 50 and 75 tours in the region annu-
ally, Rogers says, citing 2012 treks by Incubus, New Kids on
the Block, Taylor Swift, Lady Gaga, Kenny Rogers, America
and Chris Bottl, "The reglon has grown tremendously since |
was first assigned Asia as aterritory many, many years ago,”
she says. "At that time the blagest deal was Air Supply being
the first U.S -based artist to perform in Hanol.”

Booking agents and concert promoters point to Seoul
asa particularly vibrant Asian market. "Because of its prox-
imity to Tokyo [one-and-a-half hours away], it makes sense
from a routing standpoint to stop there immediately be-
fore or after Japan,” Rogers says

The primary South Korean venues are Olympic Hall,
Olympic | Gymnasium, Olympic Cycling Stadium and
Melon Ax Hall. Notable promoters include Live Nation, Pri-
vate Curve, 9 Entertainment Networks, JC Ahn, SM Enter-
tainment and Sang Baik.

“The touring opportunity for U.S. and other interna-
tional artists has been growing and will continue to grow
with fans being able to access all different types of new
music via the Internet and YouTube," says Steven Kim,
head promoter of Live Nation in South Korea, whose
Seoul-based office opened last year.

The promoter cites a few recent success stories in the
region: In September, Maroon 5 sold 30,000 tickets in
Seoul and Busan, and earlier this year Lady Gaga launched
her first world tour in Seoul, selling approximately 45,000
tickets to one stadium show.

“We also saw many U.S. and international artists sell
out shows this year, from Noel Gallagher to Owl City,"
Kim says. —Mitchell Peters

OWLCITY
performing
on July 28

in Ilcheon, in
South Korea's
Gyeonggi
province.
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STYLIN'ON YOUTUBE

THE KOREAN
MUSIC INDUSTRY
IS A LEADER

REFERRING TO "the horse
dancing video" in a confer-
ence call about Google's
VOUTIDE  (JE SR
- . S Y IIIPE

ENGAGEMENT Larry Page said that the 500
million-plus views of PSY’s "Gangnam Style" video repre-
sent YouTube's future. “To get a worldwide distribution-—al-
most without doing any work—is an amazing thing."

Of course, record labels worldwide were using YouTube
as a promotional tool and revenue stream well before
“Gangnam Style" brought K-pop to the masses. But, ac-
cording to David Marx, Google's head of product commu-
nications in the Asia/Pacific region, "Everything movesin
the same direction at varying speeds. The differenceisin
the velocity.”

And it's Korea that has broken away from the pack.
“Gangnam Style™ may be Korea's biggest-ever interna-
tional hit on YouTube, but it's not the first. Sohow has a
music industry ranked outside of the world's top 10 in sales

become such a leader? According to Marx, the market's
success boils down to two key factors.

CONTENT AND ACCESS: It's not so much if you use You-
Tube, Marx says, but how you use it. Labels around the
world upload videos, but the Korean music industry does
it faster, better and more comprehensively. Korean con-
tent available worldwide inciudes not only high-definition
clips—par for the course for YouTube music channels—but
also alternate versions of those videos, teasers, behind-
the-scenes footage, live shows and even dance practices.
(Contrast that with Sony Music Japan's YouTube channel,
which isn't even available stateside.)

It's this type of constant, compelling content—rather than
one-off video premieres—that not only cultivates a fan base
but keeps it engaged. The proof is in the numbers, K-pop
artists or labels make up six of the top 100 YouTube music
channels when ranked by views (as compiled by Social-
Blade). More impressively, five of those (PSY, SMTOWN,
BIGBANG, SM Entertainment and 2NE1) are in the top 50
YouTube music channels by number of subscribers,

ANALYTICS: K-pop artists can't count on a buiit-in global
audience (at least not yet). As a result, Korean labels have
to aggressively seek out new markets by utilizing YouTube
metrics to inform their strategies.

As a YG Entertainment marketing rep told Korean site
Newsen.com in 2010: "We can easily see the stats for
each video since YouTube provides a detailed analysis of
which country, age group and gender the video is most
popular with." For instance, when SM Entertainment
noted that YouTube videos for Girls' Generation were
getting heavy traffic from Japanese viewers, the label
launched the group in Japan, Today, Girls' Generation is
huge in that market —Donnie Kwak

BILLBOARD NOVEMBER 3, 2012

Love You," “Hate You," “I Am
the Best,” “Lonely,” "Go Away”
and “I Don't Care” and BIG-
BANG’s “Fantastic Baby" and
“Blue.”

JYP
ENTERTAINMENT
FOUNDED: 2001, by Park
Jin Young and Hong Seung
Sung (now CEO of Cube
Entertainment)
STRUCTURE: JYP is divided
into twao entities—public (JYP) and private (JYP Entertain-
ment). |. Tune Entertainment merged with JYP Entertainment
in March 2011.

ROSTER INCLUDES: Miss A (JYP); Wonder Girls, 2PM and
2AM (JYP Entertainment)

REVENUE: Billboard Korea reports | YP earned $9 million in
the second halfof 2011. The company’s numerous public hold-

Y
=

SM Enter-
tainment”
LEE S00 TG

MAN

ings have yetto be aggregated.

OF NOTE: In-house producer Park Jin Young earned approxi-
mately $1.3 million in royalties last year, according to the Korea
Music Copyright Assn.

OTHERNOTABLEENTITIES
LABELS: DSP Media (roster includes KARA, Rainbow and
A-JAX), Cube Entertainment (BEAST. 4Minuteand G.NA)and
Starship Entertainment (KWill and SISTAR)

MAJOR DISTRIBUTORS: Loen Entertainment, C] E&M,
KMP Holdings (an alliance of SM, YG, | YP, Media Line, Star
Empire and Music Factory) and KT Music

ONLINE DISTRIBUTION: Major distributors in Korea often
handle online distribution as well. Popular music service
portals include Melon {Loen Entertainment), Mnet.com (C]
E&M), Bugs (Neowiz Internet) and Olleh Music (KT Music),
with Melon dominating 50% of the market share, Billboard
Korea reports.

TV:Mus
asamust-stop onany promotional run, Keyoutletsinclude core
music shows like KBS’ 2TV “Music Bank,” SBS" “Inkigayo,”
MBC’s “Music Core” and cable TV Mnet’s “M!
Countdown,” followed by variety shows or talk
shows like SBS” “Running Man," KBS' 2TV
“Happy Together,” SBS® “Strong Heart" and

: shows playa significantrole in the marketand serve

SBS' enmtertainment news program “Midnight
TV Entertainment.”

NEXTTOBLOW?
TVXQ: On Nov. 17, the SM Entertainment male
duo will kick offits first world tour with a two-day
engagement in Seoul before hitting major cities in
Europe and the Americas. The run comes on
the heels of the group’s recent Tone,
which became the best-selling re-
lease by a foreign artistin Japan
with 300,000 sold, according to
Billboard Korea.

WONDER GIRLS: The |YP En-
tertainment sensation will re-
lease its first U.S, album at the
end of the year. Current single
“Like Money,” featuring Akon, is

receiving some radio supportin
the United States ahead of release,
and the album features contribu-
tions from J.R. Rotem, Claude Kelly
and Crystal Nicole. Wonder Girls will
share the bill with PSY (and many
more)at KI1S-FM's Jingle Ballat Los
Angeles’ Nokia Theateron Dec. 1-2,
AZIATIX: The three-member
R&B/hip-hop group was assem-
bled for the American market

JYP Enter-
tainment’s
PARK JIN

YOUNG

from the outset. Debut single

YG Enter-
tainment's

“Go" was released in March, and first album Nocturnal soon
followed. In 2011, the group played for fans in San Diego, San
Franciscoand Boston, and plans for a 13-city tour to coincide
with a new album early next year are in the works.

ALSOONTHERISE
TASHA REID (aka "Yoon Mi-Rae”) (Jungle Entertainment):
The African-American/Korean artist debuted as a member of

Uptown attheageof13. Sheappeared on Far*East Movement's
“Live My Life” (featuring Justin Bieber) and is currently ajudge
on popular reality competition “Superstar K,” a Korean version
of “American Idol.” Her latest single is “Get in It,” produced by
1llmind (50 Cent, Eminem, LL Cool |) and co-written by Reid
with husband Tiger JK, aka the "Godfather of Korean Hip-
Hop."” Reid was named one of the top 12 female rappers in the
world in 2011 by MTV Iggy.

EPIK HIGH (YG Entertainment): The hip-hop trio—compris-
ing Tablo, Mithra and D] Tukutz—recently hit No. 1 on Bill-
board’s K-pop Hot 100 chartwith “It’s Cold." Tablois a Stanford
University graduate.

BEENZINO (lllionaire Records): Underground rap sensation
whose recent release, 24:26, put him on many critic’s lists.

U.S.OPPORTUNITIES?
Billboard Korea reports that although Jason Mraz’s recent re-
lease, Love Is a Four Letter Word, stands as the highest-selling
albumbya Western artist (20,000 sold), the popularity of foreign
music in the South Korean domestic market has been steadily
decliningsince 2000. According tomusic consumer pref-
erenceresearch,81,7%of respondents preferred Ko-
rean pop music over American pop music (9.3%),
with language the main barrier to entry. The

K-pop marketing structure demands exposure
inavariety of ways, which makes it nearly impos-

sible for pop stars to compete in Korea. Tocompete

there, artists must participate in interviews with
various local medias and perform for about one to
two months. It's also difficult to obtain a fan base
since the popular Korean genres of music have adif-
ferent tone, which isa better fitculturally with
Korean tastes.

Instead, several U.S. artists, par-
ticularly producers like Will.i.am,
Kanye West, Swizz Beatz and
Teddy Riley, have begun working
within the K-pop system to create

records, Will.i.am has been work-

ing with 2NE1 since 2010 onaforth-
comingalbumand West recently pro-
duced | Y]'s single “Ayyy Girl,” Swizz
Beatz, meanwhile, hasbeen working
with congert promoter O&Media to
create a new K-pop group geared to-
ward the States, which hasyettobe re-
vealed. Riley produced Rania's debut
track “Dr. Feel Good," and R. Kelly re-
cently announced that he would be
workingona K-popgroupofhisown,
Despite the flurry of activity, how-
ever, many of these partnerships
haveyettoyield results on parwith
those launched at home. .
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NFL + MUSIC =
TOUCHDOWN!

JUST A FEW SHORT YEARS AGO, the NFL's Lawrence Randall and
Tracy Perlman were chasing down artists in between album
cycles to performand lend their music to some of foothall’s most-
watched telecasts. Today, the likes of Madonna, Kelly Clarkson,
Acrosmith and Beyoncé are knocking down their door to debut
new material—often seeing major results.

Case in point: Madonna performed new single “Give Me All
Your Luvin'" during the 2012 Super Bowl halftime show, com-
plete with guests M.LA. and Nicki Minaj. Her performance was
the most-watched TV event in U.S. history with more than 116

million viewers, according to Nielsen, and the single was able

to rise to No. 10 on the Billboard Hot 100 in its second week,
logging Madonna her 38th Billboard top 10 (an extension of
her chart record). Her catalog sales also surged 214% the week
following the Super Bowl, with hits compilation Celebration
re-entering the Billboard 200 at No. 24 and selling 16,000 cop-
ies, according to Nielsen SoundScan.

Little wonder that a Super Bowl halftime performance re-
places a Grammy Awards performance as No. 1 on this year's
Maximum Exposure list. Also, a performance during the Super
Bowl pregame show rose from No. 72 to No, 45 this year.

But beyond the Super Bowl, artists are lining up to be a part
of the NFL's many tentpoles—from the Kickoff Concert in
September (this year's featured No Doubt and Mariah Carey,
each of whom performed new singles) to the draft event in
New York to tailgate performances before televised games,
Then there’s the NFLs extensive media network, from NFL
com to the NFL Network (which recently teamed with Cee Lo
Green for a program called “Fanchise”) to network partners
like ESPN, NBC, ABC and CBS, among others.

Though synchs and performances of current singles have
gained traction in recent years with music partners, artists are
now creating new material for the NFL. Through a partner-
ship with Pepsi and music branding agency Cornerstone called
NFL Anthems, they've enlisted Aerosmith, Ice Cube, Travie
McCoy and Kid Rock to write and record original songs for
their hometown teams, even recruiting Wiz Khalifa to revisit
his Steelers-inspired hit “Black & Yellow.”

"They're more than just anthems for the teams,” says Perl-
man, the NFL’s VP of entertainment marketing and promo-

tions. “They've become radio hits in each market, and some
of these will even be on the artists’ next records.”

Why the increased outreach? For starters, NFL telecasts are
among the few TV events that are still gaining audiences dur-
ing prime time, with live events like sports and awards shows
achieving their largest viewing audience in decades in recent
years as scripted programming falls victim to delayed, DVR
viewing. Plus, the NFL draws some of the largest, most diverse
audiences anywhere—particularly during the Super Bowl,

“It's not 18-49, it’s really 8-80," says Randall, the NFL’s di-
rector of entertainment programming and acquisitions, “Your
grandma watches, everybody watches. You find the iconic art-
ists for the Super Bowl, but events like our tailgates and the NFL

Honors allow us to touch across all different lines, We host a
Latino concert every year, for example, so we're very conscious of
which demos we're hitting when we're reaching out {for] music."

Getting a song synched by an NFL network partner ora team
"—the 15-30 seconds leading
can also be valuable real estate for

during a commercial "bumper
into a commercial break
new and emerging artists, though the compensation tends to be
minimal. “The teams are more accustomed to cashing checks
than cutting them,” says John Canaday of GMR Marketing, “But
teams can say, ‘We'll promote your artist around the launch
of their album,’ which is appealing from a label standpoint.”
ectations are high that 2013's halftime show will match

and potentially top Madonna's record audience, as industry
analysts feel Beyoncé has the potential to reach an even wider
audience—particularly with speculation swirling around cam-
-Z and Destiny’s Child, The announcement was
made directly through Beyoncé's social media channels, a full
month ahead of the NFL's usual practice of revealing its half-
time performers during its Thanksgiving game. "We knew
with Beyoncé and the following she had on Tumblr, we could
get a Jot of buzz,” Randall says, “We're working with Pepsi,

eos from Ja

who helped us on the Super Bowl halftime show this year, and
CBS had all our players retweet the message just to get it out.
It's something we've never done before as we're trying each
year to do something new and keep it fresh.”

Perlman says the NFL has already had a call with Team Be-
yoncé to walk them through the potential opportunities for
a breakthrough performance on Feb. 3. “We started talking
about, "What can we do in respect to her fan club? In respect
to radio promotion? How are we going to integrate her into
everything we have?' The great thing about Beyoncé is she
knows that she is an iconic brand, and to marry her with our
brand we are trying to come up with something unique that
people are not expecting to see from us.” —Andrew Hampp

THES LASY
YEAR YEAR

- PERFORMANCE DURING THE GRAMMY AWARDS

Grammy appearance = album sales bump—just
viewenswie  askAdele (up 279% in the three weeks after the
Ham Grammys), Bruno Mars (up 188%), Deadmaub

(up 179%) and Taylor Swift (up 60%).

_iﬂMEPAGE PLAEEMENT 6NHUNES -

Withmore than 435 millian active global

¢ users, the front page of the world’s largest on-
line music retailer reaches the kind of eyeballs
norecord-maker takes for granted.

SONGINATV COMMERCIAL THAT RUNS DURING
ASPECIAL EVENT WITH SIGNIFICANT VIEWER-
SHIP (SUPERBOWL, OSCARS, OLYMPICS, ETC.)

Inthe week following Madonna’s Super Bowiap-
pearance, salesof her first single from MDNA,
*Give Me All Your Luvin'," increased 44%.

PERFORMANCE ON'SATURDAY NIGHT LIVE'

“SNL" surged thisyear. It moves the needle on
sales andis vital for buzz acts—Gotye's album
had its best week ever, up 88% 10 54,000, fol-
lowing his performance.

n FIRST ARENA-LEVEL HEADLINING TOUR

Miranda Lambert cemented her transition from
fervent critical favorite to one of country's top
box-office draws with her recent arena tours.

10,500
HIGH-ROTATION TVAD FOR A LEADING
CARCOMPANY

— Neon Trees' “Everybody Talks” missed the Hot

NA 100 upon initial release. Then it made its way
into a Buick spot and ended upinthetop10.

PERFORMANCE ON COUNTRY
MUSICASSN. AWARDS

The CMA Awards, first given out in 1967,
aren't country music's oldest awards
program—the Academy of Country Music
Awards began in 1966. But it's dubbed
“Country music's biggest night” for

good reason. The 201l edition was full of
surprises—most notably, Jason Aldean's
upset win for album of the year for My Kinda
Party—as well as expected victories, such
as Taylor Swift's second entertainer of the
year nod. The broadcast’s numbers among
adults 18-49 nudged upward as well.

SYNCH PLACEMENT IN A HIGH-ROTATIONTVAD
FORALEADING ATHLETIC SHOE BRAND
(ADIDAS, CONVERSE. NIKE. REEBOK, ETC)

Alicia Keys' “Girl on Fire,” which premiered in

£ an Adidas ad, made a sterling Hot 100 debut

N/A placement, reaching No. 37 in its first week,
due partly to the shoe brand's exposure.

PERFORMANCE ON COACHELLA/MAIN STAGE

The best-known U.S. festivalis where head-
lines are made as much as music. Just Google
“hologram Tupac” sometime.

"8 SONGFEATURED AS FREE SINGLE OF THE WEEK
ONITUNES

With up tosix free tracks offered up every
week, there are few easier ways forasongor
artist to attract wide notice, whetheryou'rea
veteran (Graham Nash) or newcomer (Zedd).
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Among the acts JIMMY
FALLON (holding albi

has hosted on his sho
BRUCE SPRINGSTEEN
&THE ESTREET BAND,
who performed with guest
TOM MORELLO in March._

STAYING UP LATE STILL PAYS OFF

SOME THINGS NEVER CHANGE. like the power of a “Saturday
Night Live" booking. One Direction, Gotye and Bon Iver were
among the artists who secured the coveted 22 musical guest
slotson the show during the last 12 months, and while none of
them experienced the sales explosion of Adele, they certainly
upped their profiles.

Gotye's Making Mirrors enjoyed an 88% sales spike to 54,000
units sold (his best week ever, according to Nielsen SoundScan),
and “Somebody That 1 Used to Know” posted its record week
with 542,000 sold. (It helped that the song was on “Glee" as
well) The song One Direction performed, “What Makes You
Beautiful,” posted its highest sales week with 294,000 down-
loads, and Bon Iver felt the impact over two weeks as his album
sales doubled immediately and then rose 619 a week later to
hit its highest sales week in seven months at 19,000,

Frank Ocean stands out as an act that benefited from book-
ings on NBC’s “SNL" and “Late Night With Jimmy Fallon."
Ocean performed on “Fallon™ on July 10, the week his album
Channel Orange debuted at No. 2 on the Billboard 200 with
131,000 copies sold. Two manths later, he sang “Thinkin Bout
You" on “SNL,” and its sales rose 195%.

Getting into the nightly talk shows, though, we start to se¢
that the highest-rated programs aren’t the ones doing the most
for musical acts, For the 2011-12 broadcast year, which began
in September, NBC's “The Tonight Show With Jay Leno” had
an average of 3.6 million viewers nightly, CBS® “Late Show
With David Letterman” had 3 million and ABC’s “Jimmy

HARDROCKTOP10

1. Coverstoryof Revolver
CIRCULATION 150,000

5. Addedtomedium rotation
on WAAF Boston
AUDIENCE N/A

2. Coverstoryof Guitar World
CIRCULATION 238,000 6. Addedtomedium rotation
on WRIF Detroit
3. Artistvisiton"That AUDIENCE N/A
Metal Show™
AUDIENCE N/A 7. Musicplayedon

SiriusXM’s Octane
4. Coverstoryof SUBSCRIBERS 22.9M
Metal Hammer

CIRCULATION 48,977
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Kimmel Live!," which starts at midnight, had 1.7 million,
according to Nielsen, “Fallon” was watched by 1.7 million
viewers nightly, 700,000 of which were in the 18-49 demo.

Most famously this year, “Fallon” dedicated a week to Bruce
Springsteen to lead up to the release of Wrecking Ball and pro-
vided Ocean’s TV debut. The show, which has the Roots as its
in-house band, continued to reinforce its role as a platform
for artists in their ascendancy. More than two dozen acts
this year enjoyed sales spikes after appearances last season,
among them Ed Sheeran, Walk the Moon, Grimes, Refused
and Kendrick Lamar.

“The Tonight Show" also scores a bigger audience in the
18-49 demo than “Letterman,” but the CBS show delivers

bonus content that “Leno” does not. CBS Interactive’s “Live

on Letterman,” a live webcast concert series posted on CBS.
com and Vevo, includes concerts from Mumford & Sons, Kiss,
Jason Aldean, the Gaslight Anthem, Maroon 5, the Wallflow-
crs, Band of Horses and Gotye.

NBC’s final late-night show, “Last Call With Carson Daly,”
could be viewed as the network'’s most music-reliant show,
It's taped on location at places as diverse as the clubs and
parties at South by Southwest and Los Angeles’ Greek The-
atre and Hotel Cafe. Audiences are in the 900,000-1 million
range, and the types of acts booked recently include Walk
the Moon, Laura Marling and Blake Shelton. It’s the one
show where the musicians are guaranteed a performance

and an interview, —Phil Gallo

8. Playing Vans Warped tour SURVEY PANELISTS
ATTENDANCE AT ATAT
PARK, SAN FRANCISCO, SuzZIAKYUZ

Senior director of marketing,

JUNE 23 About 21,000
Roadrunner Records

9. Having musicplayedon
any other rock/metal
satolliteradio station
AUDIENCE N/A

BOB CHIAPPARDI
CEO, Concrete Marketing

KEVIN CHIARAMONTE
VP, Paul Freundlich

10. Artist visit to"Rockline” A
Associates

NUMBER OF SYNDICATED

SIATIONS 67 LIZ CIAVARELLA-BRENNER

Co-owner, Earsplit PR

ALLENKOVAC
Owner, Tenth Street
Entertainment

n PERFORMANCE ON MTV VIDED MUSIC AWARDS

GaM

PEINC
$100M

AVERAQE

VIEWE
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Ratings were down this year (which saw the
broadcast on a weeknight), but sales were
up—digital sales of Frank Ocean's "Thinkin
Bout You" jumped 373% following the VMAs,

SYNCHPLACEMENT INANAD FOR COCA-COLA

What nudged Coke over Pepsion thisyear's
list? A small matter of an Olympics sponsor-
ship. With viewership of NBC's broadcast at
219 million, that matters.

SONG COVERED ON FOX'S ‘GLEE'

Ratings are down slightly this year, but the Max-
imum Exposure panel continues torate “Glee"
strongly, likely reactingto the show's embrace
of (and role in breaking) current pop fare, like
fun.'s"We Are Young” and Gotye's “Somebody
ThatIUsedtoKnow.”

ALBUM FEATURED ASAMAZON MP3DAILY DEAL

Nothing else on Amazon's music pages offers
asmuchexposure for an album as the Daily
Deal, aseries of tiered pricing strategies for
new and catalog titles alike.

VIDED ONTHE FRONT PAGE OF YOUTUBE

YouTube's Music Tuesday reaches up to 4 bil-
lionviewers per day, as well as 84 million Face-
book fans and I8 million followers:

PERFORMANCE ON FOX'S ‘AMERICAN IDOL'

Ratings may be slipping, but Lana Del Rey's
“Idol" performance of “Video Games™ drove
digital sales up 147%, 10153,000, while the
competition winner Philip Phillips' finale song,
"Home," debuted at No. 10 on tha Hot 100, with
278,000 first-week downloads.

PERFORMANCE ON CMT AWARDS SHOW

Voted for entirely by fans, thisyear’s awards
were highlighted by collaborations between
Toby Keith, Willie Nelson, Zac Brown, Jamey
Johnsonand Darius Rucker, and Rascal Flatts
withJourney.

SYNCHPLACEMENT INANADFORPEPSI

Pepsi's "X Factor” sponsorship gave Outasight
atop 40 hitand made Melanie Amaro a Super
Bowl star, Nicki Minaj's “Moment 4 Life" also
became a worldwide synch.

PERFORMANCE ON ACADEMY OF COUNTRY
MUSICAWARDS

How does a country awards show differentiate
itself? This year, the venerable ACMs had Mar-
tina McBride and Train's Pat Monahan duet an
"Marry Me"—as acouple tied the knot onstage.

COVERSTORY INROLLING STONE

As music print titles like Spin continue to dis-
appear, aRolling Stone cover only increases
invalue, whether you're anewly mintedicon
(Dead 5) oran blished superstaran-
nouncing a new album (Taylor Swift).

PERFORMANCEONNBC'S ‘TODAY'

Withits 2012 concert series g
Usher, Pitbull, Maroon 5, Justin Bieber, Flo Rida
and Kenny Chesney, amongothers—NBC's
morning franchise continues to be amusic
launch platfarm,

ALBUM INCLUDED INAMAZON $5 SALE

The margins are smaller than some labeis
would like, but emphasizing everything from
new actstodeep catalog torallying hitscan
make itupinvolume.




THIS LAST
YEAR YEAR

Gr) ALBUMFEATURED IN ITUNES' WEEKLY
‘NEWMUSIC TUESDAY' EMAIL

Lastyear a major-label executive told Bill-
board he wanted to be in thisweekly mailout
“because | have to believe creating impres-
slons in 50 million inboxes isimportant.”

PERFORMANCE ONNBC'S ‘LATE NIGHT
WITH JIMMY FALLON'

Fallon's embeddable music clips hit pay dirt
when the Roots backed Carly Rae Jepsen on
“Call Me Maybe" with toy instruments, It's
amassed more than 10 million YouTube views.

PERFORMANCE ON ‘THE ELLEN
gl DEGENERES SHOW’

On Sept. ll—right before PSY's “Gangnam
Style” began its still-continuing run

on the Hot I00—the K-pop star made
asurprise guest appearance on Ellen
DeGeneres’ show, teaching the song's
signature dance to Britney Spears, who'd
tweeted that she wanted to learnit. The
appearance garnered the show its highest
ratings, with an 8% viewer share, and

» helped to fuel the song’s chart rise. PSY
reappeared on “Ellen” eight days later as
an official guest.

viE A1F

Rk »
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ALBUM DISPLAYED INTARGET ENDCAP

ATarget endcapis longer-lasting and more
prominent thanappearinginone of the store's
circulars—awhole month versus asingle week.

PERFORMANCE ON BONNAROO/MAIN STAGE

First-day demand was so overwhelming that
ticket sales were suspended when servers
crashed. D'Angelo chose the Tennessee festi-
val to mark his return, generating huge buzz.

COVERSTORY INPEOPLE

One Direction's high-charting successwithits
first two albums flanked the U K. boy band’s
Peaple coverin June—proof positive thatit was
more than a biz phenom.

@ SERVING AS A JUDGE ONATV SINGING
COMPETITION SHOW

When Steven Tyler signed on 1o "American [dol”
in 2011, he saw his Q Scorerise from 2210 27.
Andwhen he announced he wasn't coming back
in2012,itdropped1017. Youdo the math

INTERVIEW/REVIEW/PROFILE IN
THENEW YORK TIMES

#0,000

IRcuLaTion  The Times remains a prestige placement with
913,850 major national and international reach—a
IWEEKDAYS),
1,364,201 singleinterview can reach a global audience of
(SUNDAY) more thanamillion,
MEDIUM ROTATION ATWHTZ NEW YORK
ERL New York's top-ranked top 40 station boasts 5
et ‘7" miliion listeners and remains a definitive show-
1.85M case for pop artists,
PERFORMANCE ON LOLLAPALOOZA/
MAINSTAGE
Thevenerable fest's eighth yearin Chicago
VITENOANCE  wasanother unqualified success, nodding to
270,000 its own past (Red Hot Chili Peppers, who head-

lined in1992) and the future (akids' stage).

AND THE WINNERS
ARE ... THE JUDGES!

ADAMLEVINE IS LOOKING INCREASINGLY like the hardest-working man
inshow business. October found him filming the early rounds
of season four of “The Voice” (to air next year) with season

s live rounds just around the corner, and once those wrap,
Levine and his band Maroon 5 will embark on a 31-date North
American tour between Feb. 13 and April 6. By the end of it all
he'll be ready for more live rounds of “The Voice.”

Maroon 5's "One More Night” is No. 1 on the Billboard Hot
100 for a sixth week, its claim to the top spot coinciding with
the return of “The Voice” on NBC, The song debuted at No.
42 when it was released in late June and rose into the top five

in tandem with the new fall TV season. To date, it has sold 2.3
million, according to Nielsen SoundScan.
Add to that the spike in Levine’s Q Score since “The Voice”

premiered in April 2011, Q Scores measure the percentage of

people familiar with a performer who consider them a favor-
ite personality, and between last summer and this summer,
Levine’s score rose to 24 from 17 among people in the 18-49 age
bracket. Familiarity with Levine was only a percentage point
better—45% of those polled could identify him this year—but
the fact that he's liked more is significant. Coupled with the
show’s audience of more than 12 million, the results are clear.

Success on the airwaves, TV and radio has altered the par-
adigm of singing competitions. Yes, the shows provide ex-
posure for new talent, but in the long run it's the singers
occupying the judges chairs
who have become the primary
beneficiaries of TV exposure.
Christina Aguilera, Jennifer
Lopez, Steven Tyler and Blake
Shelton have all seen the nee-
dle move on their popularity
and opportunities. *X Factor”
stars Demi Lovato and Britney
Spears are clearly hoping the
same fate awaits them, as are
new “American Idol” judges
Mariah Carey, Nicki Minaj
and Keith Urban.

The game-changer in this
space is clearly “Idol” and its
booking of Acrosmith’s Tyler
and Lopez, both at ebbs in
their careers, for the 2011
and 2012 seasons. Lopez revitalized her endorsement, sing-
ing and production activities, and Tyler pumped up interest
in Acrosmith, whose Music From Another Dimension! arrives
Nov, 6. The curiosity factor bolstered the “Idol” ratings™—its
Wednesday edition was No. 1 in total viewers and in the 18-49

demo for the first year—Dbut in their second season together,

“The Voice” judge ADAM
LEVINE and “American
Idol" judges STEVEN
TYLER and JENNIFER
LOPEZ all had career
boosts after jaining the
TV shows.

| WANT ¥ 'U
| Sl

ratings were down 23%.

A shift in thinking has oc-
curred at the network level
as well, Rather than lock in
judging talent for multiple
seasons, networks are will-
ing to allow singers to come
in for a single season and be
on their way, Season four of
“The Voice™ will replace Cee
Lo Green and Aguilera with
Usher and Shakira (who starts
the season pregnant and will
be a mother before it ends); Spears and the “Idol” judges are
one-year-only deals; and when Fox announced that “The X Fac-
tor” would return for a third season, it included no mention
of the talent that would be leading the teams. The likelihood
that artists hungry for vital exposure will be involved, though,

I

R&B/HIP-HOPTOP 10

I, Performance on BET
Music Awards
VIEWERSHIP 74M

2. Interviow/performance
onBET's "106 & Park”
AVERAGE VIEWERSHIP
652,000

3. Songadded tomedium
rotation on WQHT New
York
AVERAGE WEEKLY
AUDIENCE 3.5M

Songadded to medium
rotation on WWPR New
York

AVERAGE WEEKLY
AUDIENCE 3.2M

Songadded tomedium
rotation on WVEE Atlanta
AVERAGE WEEKLY
AUDIENCE Over 1M

Performance at Essence
Music Festival main stage
ATTENDANCE 13,000

is high. —Phil Gallo
7. Performance onBET CUNNINGHAM
Hip-Hop Awards Senior media relations

VIEWERSHIP 4, 1M

director, the Chamber
Group

8. CoverstoryinComplox
CIRCULATION 345,000 CYNTHIA JOKNSON
VP of urban promotion,
9. CoverstoryinXXL Columbia Records
CIRCULATION 147,538
DENNIS ASHLEY
10. Video/songpostedon Senior urban music
RapRadar.com agent, ICM
READERSHIP N/A
GEORGELITTLEJOHN
SURVEY PANELISTS Co-founder, Purpose
Records
GREG MILLER
Publicist, Big Hassle Media
SARAH MARY
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MAXIMUM EXPOSURE

)| PERFORMANCE ONTHEAMERICAN
MUSIC AWARDS

With performances by Justin Bieber, the Band
Perry, Drake and LMFAOQ, the 38th annual
AMAs telecast was watched by its largest teen
audience in seven years.

m MEDIUMROTATIONAT ISLOS ANGELES

LosAngeles' pop powerhouse did even better
than its usual 3.5 million listener average during
the summer: Nearly 4 millionin July and August.

ALBUM DISPLAYED INWALMART ENDCAP

Placement in one of Walmart's 3,800-plus
stores demandsa heavy discount on product,
bur the payoff remains potentially huge,

- PERFORMANCEONNBC'S THEVOICE

Talk about asurge: NBC's hot singing competi-
tion show has done berterin eachof its three
seasons, helping the network win the Mon-
day-night ratings war.

n ALBUM PROMOTED IN TARGET CIRCULAR

ATarget circular doesn't have the sustained im-
pactof anendcap, but [ts circulation of around
40 million givesit lots of reach just the same.

NUMBER OF

VIDED ON YOUTUBE'S MOST VIEWED
PAGE FOR MUSIC

Seven years after its quiet launch, You-
Tubeis the undisputed king of streaming
video—just ask Gotye, whose “Somebody
That | Used to Know" surged there before
radio, becoming the No. |6 most-watched
video of all time on YouTube with 337 mil-
lion views. YouTube generates more than
I billion page views per day in the United
States alone; globally, it’s 4 hillion. You-
Tube's Most Viewed in Music Today page
distillsits clips—major label, indie label or
homemade—into an instant update from
pop's front lines.

gaNGELAYED OVERAHITMOVIE'S

Released three days after "“Men in Black 3," Pit-
bull's “Back in Time” rode the hit sequel’s hit
status ($179 million domestic gross) by rising to
No. Ilon the Hot 100.

SONG COVERED ON FOX'S ‘AMERICAN IDOL

For the program's lith season, the special epi-
sode-long songwriter shows included Queen,
Billy Joel and a dual tribute to Whitney Houston
and Stevie Wonder,

n ALBUMPROMOTEDIN ST BUY IRCULAR

Best Buy cirgulars have moved musictathe
back: nevertheless, the electronics store still
holds a key place far urban titles in particular.

n ALBUMDISPLAYED AT STARBUCKS COUNTER

It'snot nearly as strong adriver as in the mid-

AUDIENCE

CINCULATION
ABOUT
oM

"”"“"L“ 0f 2000s, but the Starbucks counter still gave

STORES 2 A

wonLowine  Primeexposureto new titles by Bob Dylan
17,651 and Fiona Apple, both No, 3debutson the

Billboard 200.
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FESTIVAL FEVER

WHEN IT COMES TO MAXIMUM EXPOSURE in the live music space,
it doesn't get much sweeter than landing a coveted main or
secondary stage slot on such key North American festivals as
Coachella, Lollapalooza, Bonnaroo and Austin City Limits.
“The most eyeballs you're going to get on the road, other
than some TV, is a festival,” says C3 Presents partner Charles
Attal, whose company produces Lollapalooza and ACL. “You're
playing in front of 50,000 people, you're getting a webcast,
and you have all the media impressions from on-site outlets.
You get three things you normally wouldn't get touring.”
During the past decade, North American music festivals
have become brand names that oftentimes sell out in advance,
Coachella (No. 9 on this year's Maximum Exposure list),
Lollapalooza (No. 33) and ACL (No. 56) each ranked among
2011’ top 10 highest-grossing music festivals, according to
Billboard Boxscore. As festivals continue to grow, some indus-
try observers believe they're more beneficial for developing
acts than opening for a superstar act on a major arena tour.
“I'd rather have a band play the festivals. The reach of the
advertising of festivals can have a global impact,” says Wind-
ish Agency president Tom Windish, whose firm books regular
festival acts Foster the Peaple, Gotye, Hot Chip, Passion Pit,

Yeasayer, Beirut and M83. “When you appear on the poster

for Coachella, peaple all over the world see who's playing.
And they might go and listen to those acts,”

Festival bookings play a crucial role in building the profile
of new artists. Around the May 2011 release of its debut album,
Torches, Los Angeles rock trio Foster the People created media
buzz for its quickly rising single "Pumped Up Kicks" through
high-energy performances at Coachella, Lollapalooza and ACL.

“That was their unveiling,” says Monotone's Brett Willi
who co-manages Foster the People with Brent Kredel. “That’s

ams,

what festivals can do for young bands: It’s the first time a big
audience can see a band and give their stamp of approval.”
€3 Attal notes that artists who deliver memorable festi-
val performances can also benefit from fans itching to share
the experience through Twitter or Facebook. *If you put on a
good set, with social media, that travels like wildfire,"
Additionally, festivals allow artists to give dozens of radio
and press interviews in one fell swoop. At ACL in mid-Octo-
ber, main-stage headliner the Black Keys were able to conduct

he says.

interviews with seven radio outlets in one hour.

“It's a very efficient use of our band’s time,” Q Prime South
“They can speak toa
lot of people, whether it's onstage or dozens, if not hundreds,
—Mitchell Peters

director of touring Fielding Logan s

of media outlets in attendance.”

Kiss-FM personality
RYAN SEACREST

LABT
YEAR

THE REACH OF RADIO

THE CURRENT PRIMACY OF POP miusic has led to new ratings highs
for top 40 radio, with many legendary stations accumulating
dominant audience shares with younger listeners and 25- to

54-year-olds. In many cities this has led to the launch of a sec-
ond, and sometimes third, pop station, creating competitive
battles the format hasn't seen in years.

Two examples of top 40's dominance are Clear Channel’s bi-
coastal due: WHTZ (Z100) New York and KIS (102.7 Kiss-FM)
Los Angeles, Nos. 32 and 25 in Maximum Exposure, respec
tively. Kiss has been first or tied for first in the last seven Arbi-
tron ratings books, while Z100 hit a ratings high this summer,
scoring a 6,5 share in June, an increase of 1,5 shares over 2011,

In fact, based on the most recent ratings, the two stations
reach more than 8 million people each week. Their giant au-
diences mean a song in medium rotation—50-55 spins-—on
both stations would accrue more than 4.5 million audience
impressions in just one week.

Both are home to popular hosts like Ryan Seacrest and
Elvis Duran and are known for their annual concerts, Z100’s
Jingle Ball and Kiss' Wango Tango. And since the early "80s,
both have stayed Top 40 in the country's two biggest and ar-
guably most competitive radio markets, In a format that can
be fickle due to the constant need to reach younger listeners
vity that kind of longevity is truly notable. ~ —Mike Stern




THE UPS AND DOWNS OF PHYSICAL RETAIL

WITH OVERALL DIGITAL SALES (albums plus track-equivalent al-
bums) up 10.4%6 year over year in the first 10 months of 2012,
and streaming continuing to prove its viability, it's no surprise
that key brick-and-mortar promotional vehicles have slipped
in the Maximum Exposure survey rankings.

“We are giving the consumer many more ways to consume
music than was historically available, so they now have many
more ways to discover music,” one senior major-label distribu-
tion executive says. “The [Maximum Exposure] rankings are just
evidence of the mnnnumg transition to the digital marketplace.”

Even so, some declines—like those of the big-box advertis-
ing circulars——make more sense than others. Senior sales
and distribution executives who spoke with Billboard say
they're puzzled by the big drops suffered by the Walmart
and Target endcaps (Walmart tumbled from No. 5 to No. 36,
while Target dropped 13-27). From their perspective, these
positions are just as vibrant as they were last year in moving
units out the door.

The promotional vehicles available at iTunes and other
digital music services—as well as the artist exposure offered
by TV, radio, magazines and social media—are often free to
labels. But brick-and-mortar opportunities at big-box mer-
chants, like getting a cut in a circular or a slot in an endcap,
come at a cost, from about $25,000 to $50,000. And that cost
can look particularly expensive when weighed against the free
promotional opportunities of broadcast or editorial.

CHRISTIAN/GOSPELTOP 10

4. AddtorotationatKSBJ
Houston
AUDIENCE N/A

1. Addedtorotationat
K-Love radio network
U.S.STATIONS 420

2. Performanceonthe 5. Performance during the
Winter Jamtour Momentum Christian
WINTER 2011 TOUR radio conference
ATTENDANCE AUDIENCE N/A

524,239 in A6 murkets
6. Keyin-store positioning

3. Addedtorotationatthe atFamily Christian Stores
Fishradio network U.S.STORES 283
AUDIENCE N/A

ILLUSTRATION BY TIM MARRS

Despite those costs, getting album cuts in the Target and
Best Buy circulars are still coveted by labels. But those cir-
culars are now downplaying music, The Target circular oc-
casionally doesn't even feature music, while Best Buy's now
places music way in the back. Moreover, since Best Buy has
shifted to being racked by Anderson Merchandisers, labels say
the consumer electronics chain no longer generates the sales
impact it did when the chain’s own executives oversaw music.

But across the board, label sales and distribution execu-
tives expressed bafflement over how the Target and Walmart
endcaps could experience such large declines,

Afterall, CD sales still comprise 59% of all U.S. album sales
this year, according to Nielsen SoundScan—of the 234.2 mil-
lion albums scanned this year, 138.8 million are CDs, which
will generate about $3 billion in sales this year.

In fact, in 2012, Walmart's corrugated endcap, placed in
the store's “action alley” outside the music department fea-
turing $5 and $7 titles, has produced explosive sales and is
even more important to the industry than it was last year.
Meanwhile, Target merchandises music in the checkout lanes,

which also generates big sales.

This year's Maximum Exposure ranking favor all the free
promotional media opportunities available over paying for
endcap space. But label sales and distribution executives say
the sales generated by the costly discount store endcaps con-
tinue to make financial sense. —FEd Christman

7. Addedtorotationat SURVEY PANELISTS
KLTYDallas LARRY BLACKWELL
AVERAGE WEEKLY VP/GM, EMI Gospel
AUDIENCE 835,600

LINDA KLOSTERMAN
. PerformanceonBET's Agent, TKO Marketing
"Sunday Best”

AUDIENCE N/A MICHAEL TURNER

Director of marketing,

9. Added tomedium rotation Daywind Music Group/New
atChristianstationintop Day Christian Distributors
(00 marker
AVERAGE WEEKLY ROD RILEY
AUDIENCE Up Lo 835,600 CEOQ, Word Entertainment
perstation

JENNITACKETT

10, Album exclusive with Manager, Red Light

Cracker Barrel Management

U.S.STORES G0y

THIS LAST

40 PERFORMANCE ON ABC'S ‘600D
MORNING AMERICA
The “GMA" concert series in 2012, in addition
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toshoweasing chart-toppers Brad Paisley and
LMFAQ, helped launch the return of No Doubt.

PERFORMANCE DURING THE SUPER BOWL
PREGAME SHOW

The Fray used the pregame show as a platform
to promote its album Scars & Stories, released
two days later to first-week sales of 87,000
and aBillboard 200 debut of No. 4.

INTEGRATED TOUR SPONSORSHIP WITHA
LEADING CONSUMER PRODUCTS BRAND

Kenny Chesney and Tim McGraw's 2012
summer stadium outing, sponsored by
Corona, finished in Foxborough, Mass., with
weekend sales of 111,209,

VIDEQ FEATUHEDAS FREEMUSIC VIDED OF THE
WEEKON

ITunes helped M83 re-enter the Billboard 200
on the Dec. 17, 2011, chart at No. 177 (up 30%)
the same week the act's “Midnight Clity" was
the free music video of the week.

SYNCHPLACEMENTINATV SHOW'S
SEASONFINALE

When Warren Zevon's “Keep Me in Your Heart”
was used in the finale of “House,” sales jumped
2,500%,104,300 coples.

SUBJECT OF ASEGMENT ON‘CBS
SUNDAY MORNING'

The Black Keys' ElCaminogot an evenbigger
boostwhen they were featured inan April 23
appearance. It helped the album rebound from
No. 30 to No. |6 on the May 5 Billboard 200.

SONG FEATURED ONNPRMUSIC'S
"ALLSONGS CONSIDERED'

The show did its first national tour this summer.
Hosts Bob Boilen and Robin Hilton led listeners
through aninteractive listening party featuring
Fiona Apple, Django Django and Miguel.

SINGLE FEATURED AS FREE DOWNLOAD AT
AMAZON'S MP3 STORE

AJuly promotion’s 99 cent sale price on Bruno
Mars' Doo-Wops & Hooliganshelped itleap
from No. 13510 No. Il the same week, and put Phil
Collins'...Hitsinthe top 10, his firstin 20 years.

PERFORMANCE ONABC'S ‘DANCING
WITHTHESTARS'

“DWTS"has seen its current “all stars” season
post crucial year-over-year gains in total
viewers and adults 18-49, benefitingrecent
guests Justin Bieber, Cher Lioyd and Karmin.

COVERSTORY INENTERTAINMENT WEEKLY

April’s “30 Greatest Artists Right Now" package
featured cover girl Adele as well as Bruno Mars,
Lady Gaga, Jack White and Mumford & Sons.

ALBUM/SINGLE REVIEW ON PITCHFORK

Alongstanding reputation for makingand
breaking new indie records has made Pitchfork
arellable of breakout —asBon
Iver's best new artist Grammy Award attested.

ANY SINGLE ORVIDEO LISTED IN‘FREEON
ITUNES' SECTION

ITunes'single and music video of the week

get front-page placement and push. The
otheritems in the “Free oniTunes” sectionare
findable in that section only.
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EDM’S ULTRA MOMENT

THE EDM JUGGERNAUT IS BEING FELT at every level—and Maximum
Exposure is no exception. Debuting at No. 60 this year is an
appearance at Miami's Ultra Music Festival. The decision in
2011 to move the festival away from the same weekend as the
city’s venerable dance confab, Winter Music Conference, has
only made UMF bigger. The 2012 edition—held March 23.25
at Bicentennial Park in downtown Miami—drew more than
165,000 revelers, and in addition to UMF Brasil in Sao Paolo,
launched in 2010, this year UMF expanded its brand to Buenos
Aires, Ibiza, Warsaw and Seoul. And in 2013, the Miami UMF
will expand—following the example set by Coachella—to two
adjacent weekends, March 15-17 and March 22-24. That's a
potential 330,000 revelers that a UMF appearance can reach.
Additionally, there's UMF TV (the brand’s YouTube channel,
with 3.8 million views) and UMF Radio (its SiriusXM show).

How important is UMF to EDM's core audience, and be-
yond? Important enough that two days before the release of
her new album, MDNA, Madonna made a surprise appear-
ance there, joining Avicii onstage. In true Madonna fashion,
it generated plenty of publicity when she asked, “How many
people in this crowd have seen Molly?"—referring to a nick-
name for MDMA, or Ecstasy, the drug that has helped fuel
dance music’s rise, Deadmaus called her out on Twitter, and
suddenly mainstream entertainment outlets were covering
both UMF and Deadmaus.

In August, UMF partnered with label Ultra Music, linking
some of EDM’s biggest acts, like Deadmau5 and Calvin Har-
ris, with the world's biggest EDM event brand. The alliance
adds to Ultra Music’s deal with Wynn Resorts, the hotel group
that's been instrumental in making EDM the soundtrack to

DANCETOP10

1. Nightclub/venue 4. FeaturedDJonBBC’s
residency inLas Vegas “Essential Mix"
ATTENDANCE N/A LISTENERS N/A

2. Performanceat 5. Performanceatany
Electric Zoo large multigenre festival
TOTALATTENDANCE (Coachella, Lollapalooza,
(THREE DAYS) 110,000 Bonnaroo)

PAID ATTENDANCE AT

3. Trackusedina COACHELLA, BOTH
promotional video trailer WEEKENDS 158,387
foralarge EDMevent
(Uttra Music Festival, 6. Nightclub/venue residency
Electric Daisy) inamajormarket (New
VIEWERSHIP N/A York, Miami, Los Angeles)

VIEWERSHIP N/A
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Las Vegas. Reflecting just that, Maximum Exposure’s dance/
electronic genre top 10 added a DJ residency in Las Vegas as
a category for the first time, and watched it soar to first place.

“The Vegas residency can be a game-changer,” says Matt
Colon, manager of star D] Steve Aoki. "Vegas is a tourist mar-
ket, so it’s similar to having a residency in Ibiza where you get
to play to different fans from all over the world every night,
but without the limitations of only being open in the sum-
mer. Moreover, due to the amount of money these clubs are
making (upwards of $1 million per night on big weekends)
the budgets for mid- to top-tier talent is unparalleled. And as
Vegas clubs snap up those prime weekend dates throughout
the year, it raises fees across the board for everyone else as they
compete for the remaining weekend dates that are leftover.”

“It's really interesting playing in Vegas, because you open
yourself up to an audience that wouldn’t normally come and
see you," says Jono Grant of British trio Above & Beyond,
which plays Vegas' mega-club the Marquee every month for
a night dubbed Group Therapy. “There’s a real opportunity
to expand your fan base in that way. If | could think of any-
place in the world to do that. [it's| Las Vegas—it's very unique.

“In the late '90s and carly 20005, you had big anthems
coming out of Ibiza. | feel like that's happening in Vegas,”
Grant adds. “If a record’s a big hit, it’s going to be played in
Vegas, and that’s a key thing, | would say, It's breaking into
the mainstream in Vegas. It's often challenging for some art-
ists to decide what to play in that environment because they
feel they've got to play to Mr. Average Joe there. | think that’s
why those hits come out of it—they're trying to play the obvi-
ous records.” —Michaelangelo Matos

7. PerformanceatUltra SURVEY PANELISTS
Music Festival RAREVaEED
WEEKEND ATTENDANCE
(THAEE DAYS) Artist manager, Red Light
More than 165,000 Management

DONNIE ESTOPINAL

" :::,:I:%::m""‘won CEO, Disco Donnie
U.5. UNIQUE VIEWS IN Presents
SEPTEMOERADOULZ.IBM  po oy

9. CoverstoryinMixmag GM, Ultra Records
CIRCULATION 42,235 SIOUX ZIUMERMAN,

10. Performance at Electric P'Ss'd“"l'- Magnum PR
Daisy Carnival & Consultancy
TOTAL ATTENDANCE
(THAEE DAYS) 300,000

g LAST
YEAR YEAR

g

DAILY
ATTENDANCE
(THREE DAYS)

70,000

PERFORMANCE AT AUSTIN CITY LIMITS
FESTIVAL/MAIN STAGE

Oneof the final stops on the festival circuit for
many touring acts: The Black Keys, Florence &
the Machine, Avicii, Big K.R.LT. and Rufus Wain-
wright reached 70,000-plus people per day.

AVERAGE
VIEWERSHIP
278,000

VIDEO ONCMT'S ‘TOP20
COUNTDOWN'

Every week, CMT viewers go to CMT.com
and vote for their favorites of a few dozen

Py songs up for the show “Top 20 Count-

—

WLEKLY
CUMULATIVE
AUDIENCE
OF WXnK
NEW YORX
2.63M

AVERAGE
VIEWERSHIP
LOM

a

ATTENDANCE
(THREE DAYS)
MORE THAM
165,000

161

U5 UNIOUE

VIEWERS PER

MONTH AROUT
2A0M

:

ACTIVEULS
USERS ABOUT
M

DALY
ATTEMDANCE
(FOUR DAYS)

71000

o
™~

NUMRER OF
U S.STORES
L1045

AuODIENCE
N/A

down.” Along with other metrics—includ-
ing radio play, online streams and social
media—the votes help determine what
makes the show. Evan Farmer, host since
February 2010, also presents interviews
and a weekly bonus video—in August, the
world premiere of Jason Aldean’s “Take a
Little Ride.”

MEDIUM ROTATIONAT TOP40 STATIONIN
TOP 100 MARKET

The Hot 100 surge of the Wanted's “Glad You
Came" from No. 23 10 No. 5 on March 10 came
alongwith a13-10 jump an the Mainstream Top
40 list, selling 188,000 downloads to boot,

PERFORMANCE ONABC'S JIMMY
KIMMELLIVE!

ABCissoconfidentin Kimmelthatit’sfiipped his
time slot with that of “Nightline™good news,
since he's been getting the jump onbreaking
actslikel; Drag d G |

PERFORMANCE AT ULTRAMUSIC FESTIVAL

The EDM féte had its most bullish year ever,
expanding overseas to five other countries,
drawing record numbers and announcingan
extra Miami weekendin 2013,

VIDEQ FEATURED ON YOUTUBE
MUSIC HOME PAGE

A d

g10 YouTube repr , major-
label music ad revenue from the site—meaning
the money earned from YouTube ad shares—
has more than doubled year over year, earning
labels millions,

REGULARLY UPDATED ARTIST TWITTER FEED

The social network allows acts toupdate fans
on forthcoming work (e.g., Azaelia Banks)
oreven collaborate with followers, as with
Deadmaub and Chris James™ “The Veldt."

PERFORMANCE AT CMAFEST/MAIN STAGE

Featuring suchrising stars as Jake Owen and
Love and Theft as well as old favorites like
Kenny Rogers and the Oak Ridge Boys, this fan-
oriented fest turned a fit 40 this year.

ALBUM DISPLAYED INBEST BUY ENDCAP

Thel,100-pl { chain
don'tdisplay music theway they used to, but
Bust Buy is stillamajor force in moving CDs, es-
pecially urban CDs,

CONCERT SPECIAL ONPBS

PaulMcCartney's Kisses on the Battomgot a
giantlift thanks to the Sept, 7 “Great Perfor-
mances” special “Live Kisses,” which boosted
sales 579%.

i Wl
‘ll"b

N

STEVEM LAWTON

AGE

FILMMAGIC/GETTY

DAVID HOJAS

F




)

THIG LAS

YEAR YEAR

SINUSXM
SUBSCAINERS

22.9M

BETAWANDS
VIEWERSHIP

7aM

WEENKLY

1n.sM

:69
3

ATTENDANCE
ATATAT PARK
GANFRANCISC
JUNE 23 ABOU
21,000

LOM

CUMULATIVE
WEEKLY
AUDIENCE

WUBN CHICAG

L3TM

ATTENDANCE
TWO
WEENENDS
158,387

NPR.COm
UNlauE
MONTHLY
VISITONS
500,000
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AVERAQE
VIEWENSHIF
652,000
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RETAILSALES

ADDED TO MEDIUM ROTATION AT SIRIUSXM
RADIO'S POPZK’

The music you barely forgotis the theme of
this well-loved satellite station, which con-
centrates on music from after the millennium
changeover, including brand-new hits.

PERFORMANCE/APPEARANCE ONA
BETAWARDS SHOW

The network’s awards shows are among cable
TV’'s most-watched: The BET Awards drew 7.4
million viewers, while the BET Hip-Hop Awards
was watched by 4.1 million.

FEATUREONNPR'S‘ALLTHINGS CONSIDERED'

NPR's signature program offers smart talk on
abroad range of music—from Carly Rae Jep-
senand Kanye West to the xxand ZZ Top—to
nearly 12 million listeners daily.

PERFORMANCE ON VANS WARPED TOUR/
MAIN STAGE

The crammed-full lineup of the annual all-
. Ages punk marathon staked its 2012 outingon
1 tried-and-true namesincluding Yellowcard,
Anti-Flag and Fallingin Reverse.

SYNCHPLACEMENT INEA'S FIFAWORLD CUP*

“World Cup” bests “Madden NFL" because the
latter's newest edition no longerlicenses songs
forits soundtrack, whereas “FIFA 12" featuresa
50-song soundtrack that includes Deadmau5,
Flo Rida and Passion Pit.

ADDED TO MEDIUM ROTATION AT COUNTRY
STATIONINTOP 100 MARKET

Radio is still country’s major promotional driver,

Carrie Underwood's "Good Girl” debuted at No.
o 30o0nBillboard’s Hot Country Songs chart, sell-

ing108,000 downloads in the process.

PERFORMANCE ON COACHELLA/
SECONDARY STAGES

The two-weekend Southern California blowout
isthe fastest way to get the word out about buzz
actsranging from now bluesman Gary Clark Jr.
toyoung Harlem rapper ASAP Rocky.

IEZ T3 PheRcLEAsE ALouM STREAM ONNPRMUSIC

Mare than I million fans have clicked to hear new
titles by Fiona Apple, the Avett Brothers, Norah
Jones, the xx, BigK.R.L T, Grizzly Bearand Cat
Power aweek (or more) before streat date.

VIDEO ONBET'S ‘106 & PARK' COUNTDOWN

“106 & Park™ isn't just BET's premiere show-
case forrap and R&Bvideos—it's TV's, pe-
riod, with in-studio guests galore shoringup
their visibility.

ADDED TO MEDIUM ROTATION ON
SIRIUS XM RADIO'S THE HIGHWAY

Most country stations play a small
amount of music—sometimes as few as
20recordsinrotation. But SiriusXM's

Highway goes far beyond that, In addition
to courting Music City’s biggest stars, the
Highway has built buzz for acts like Sarah

Darling, Florida Georgia Line and Par-
malee—with the latter two making Bill-
board’s Hot Country chart after getting

their first airplay on the Highway, and FGL

signing to Republic Nashville in July,

streams include
releases by such A
artists as BIG K.R.LT.
and FIONA APPLE

HIPSTER PUBLIC RADIO

IT'S THE SECOND NIGHT OF THE 2012 CM] Music Marathon in New
York, and industrial hip-hop trio Death Grips is delivering a
blistering, séance-like set at Le Poisson Rouge in Greenwich
Village with pounding live drums, bright-red strobe lights
and wall-shaking basslines that amplify lyrics like, “Stick
your head in that hole/And watch me drop this cold guillotine
death sentence.”

The host of this mesmerizing showcase? Not Pitchfork, the
Fader, Spin or another taste-making media outlet normally
known for curating such genre-bending acts. Instead, Death
Grips was sharing a bill with indie-rock duo Buke & Gase
and electronic hip-hop act Flying Lotus on behalf of NPR,
the not-so-staid news network that has become the leading
source for new and upcoming music that leans toward indie
fans but attracts mass audiences.

Witness NPR Music’s “First Listen” series (No. 73 on the
Maximum Exposure list), in which acts ranging from Bob
Dylan to Bat for Lashes to Miguel have all shared full-album
streams of their latest LPs days and often weeks before com-
mercial release. Not only do the streams often break the 1
million mark (as they have recently for the Avett Brothers,
Grizzly Bear, Big K.R.LT,, Norah Jones and others), they also
prove that free streams don't cannibalize sales—they improve
them, Beach House, the xx and Passion Pit are just three of the
acts that achieved career-high chart positions and one-week
sales after streaming their albums through “First Listen.”

Beyond “First Listen,” other NPR editorial shows have given
artists a big boost in sales and awareness. from music tent-

COUNTRYTOP10

1. Performance onCountry 4. Songaddedtomedium
Music Assn. awards show rotationat countrystation
VIEWERSHIP 16,5M intop 00 market

LISTENERSHIP N/A

2. Performanceon
Academy of Country 5. Performanceat CMA
Music awards show MusicFestival/LP Field
VIEWERSHIP 12.2M DAILY ATTENDANCE (FOUR

DAYS) 71,000

3. Performance televised
on ABC's CMA Music 6. PerformanceonCMT
Festival special Music Awards
VIEWERSHIP 5.7M VIEWEASHIP 2.9M

pole *All Songs Considered” (No. 50 on Maximum Exposure)
to news programs like “Morning Edition” and “World Cafe.”
Veteran folk singer Iris DeMent, for example, scored her first
Billboard 200 entry in October when “World Cafe” interviewed
her regarding new album Sing the Delta. In the spring, Bruce
Springsteen delivered one of NPR.org’s most-watched and com-
mented-on stories when his keynote from South by Southwest
was streamed on the site and later featured on “Morning Edi-
tion.” During the same time frame, the singer also premiered
a new song from Wrecking Ball through NPR Music.

“It's an incredible way to reach not anly the core music fans,
but the link to the NPR News network also helps engage a
harder-to-reach potential music buyer,” Columbia VP of triple
A and radio promotion Lisa Sonkin says. “This buyer trusts
the NPR brand. They turn their education about the artist
and the music into action—hopefully becoming a new fan.”

NPR Music's 18-person staff is led by director/executive
producer Anya Grundmann and senior product manager Amy
Schriefer. Its team of on-air personalities and DJs, including
“All Songs Considered” hosts Bob Boilen and Robin Hilton, are
all hardcore music fans, which makes Grundmann’s job easier.
“Having so many different peaple who love music around and
sharing music is so transformative,” she says. “We recently
went through the process of picking the best music of the year
so far, and in that process we all collectively made a mixtape
for each other and compiled it all in one big stream. Having
your colleagues sift through and curate all of that for you is
anamazing experience.” —Andrew Hampp

7. Coverofcountryedition SURVEY PANELISTS
of People magazine KIM FOWLER
CIRCULATON 350,000 Founder, Two Dog Media
8. Interview/featurestoryin TREE PAINE
country edition of People VP of publicity, Warner

magazine Music Nashville

CIRCULATON 350,000

ANGIE GORE
, Kalei
9. SynchplacementinTVad :::dr;:er Kalsidosocpe
for Ford pickup trucks
VIEWERSHIP N/A GARYOVERTON
Chairman/CEQ, Sony Music
10. SynchplacementinTVad Nashville
for Chevy plcl.u‘p trucks JENNIE SMYTHE
VIEWERSHIP N/A CEO, Girilla Marketing

NOVEMBER 3, 2012 www.billboardbiz | 27

LR RO




MAXIMUM EXPOSURE

KYARY PAMYU
PAMYU got a boost
from her appearance
inarecent TV ad.
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1. Promotion oniTunes

home page
WORLDWIDE ACTIVE
ITUNES USERS

435 million

Artist endorsement deal
with leading consumer
products brand
AUDIENCE N/A

Duet with English-
language artist
AuDIENCE N/A

Song featured as
theme for telenovela on
Univision or Telemundo
AVERAGE VIEWERSHIP
4.7 million

Interviow and
performance onlate-
night mainstream TV
(Leno, Letterman, Conan,
"SNL,"etc.)

AVERAGE WEEKLY
VIEWERSHIP OF “THE
TONIGHT SHOW WITH JAY
LENO,” 2011-12 SEASON
3,64 million

BILLBOARD |

9.

Interview/feature/review
inthe New York Times
CIRCULATION

913,850 (WEEKDAYS),
1,564,291 (SUNDAY)

Tour sponsorship deal
with a leading consumer
products brand
AUDIENCE N/A

Performance featured on
Vevo's “Go Show”

U.S, UNIQUE VISITORS,
AUGUST 51.9 million

iTunes single of the week
WORLOWIDE ACTIVE
ITUNES USERS

455 million

10, Presenting alive stream

ovent on Vevo
U.5. UNIQUE VISITORS,
AUGUST 1.0 million
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TV, COMMERCIALS
REIGN SUPREME IN
WORLD’S SECOND-
LARGEST MARKET

THE SURVEY OF JAPANESE platforms to promote music in Japan
shows once again that TV reigns as the primary medium to
reach mass audiences, with commercials gaining importance
in that realm.

Universal Music Japan GM of corporate strategy Kazutoyo Ya-
mana says, “According to our in-house research, TV 1s still the
most influential media to get recognition of songs and artists,
despite the expansion of the influence of the Internet.”

Sebastian Mair, CEO of Tokyo-based consultancy Music So-
lutions, adds, “TV still has the biggest mass-media reach. Even
with the influx of smartphones and handheld games, Japan still
ranks in the top 10 countries for TV viewing. With terrestrial
radio having limited influence and music sites and blogs still
not hitting a mass audience, TV still reigns supreme.”

TV’s dominance in Japan is attributable to a number of dis-
tinct factors about the country, TV has maintained a strong hold
on the Japanese psyche since it captured the wedding of Prince
Akihito in 1959. More importantly, TV stations own two of the
three biggest and most powerful music publishing companies:
Fuji Television Group owns Fuji Pacific Music, while TBS TV
owns Nichion. In an arrangement unique to Japan, labels, man.
agement agencies and TV stations regularly divvy up publishing
rights to ensure synch deals,

Warner Music Japan president/CEO Kei Ishizaka notes that
recent technology has added to the power of TV, not detracted
from it. “We can also say that new digital TV in Japan—which is
big. clear and wide, ranging from 4:3 to 16:9 ratios—has created
the current idols such as AKB48, Girls” Generation, Tomohisa
Yamashita and many others. Digital TV can express the charm
of idols with its clarity.”

With the rise of digital TV, short-form platforms like commer-
cials, especially for powerful brands like Asahi beer and Nissan
vs, “TV
s have always been important in Japan and appeal

Motors, have become even more powerful. Ishizaka sa

commercials
1o a wide range of audiences. A commercial is only 15 seconds;
however, it offers really big exposure since it is on TV intensively

for a certain period of time, Commercials are effective, especially

LATIN MARKET SEES ELUSIVE

PLACEMENTS AS KEY

THE 2012 MAXIMUM EXPOSURE Latin top 10 reads like a letter
to Santa written by naughty kids, full of items that can be
seen but rarely touched. At the top is ever-clusive promotion
on the iTunes home page—not to be confused with iTunes
and TV that
have been virtually closed off to Latin acts. Even the perfor-
mance on a Vevo “Go Show.” entering the list at No. 8, has
been given to a single Latin act: Daddy Yankee.

However, the value placed on such promotion also high-
lights a changed marketplace, one that's increasingly bilin-
gual (or moves increasingly in a bilingual world), looks to
the mainstream for sales and is more reliant than ever on
online tools to inform its choices.

Latino. The top 10 includes mainstream pres

Half the entries on the top 10 list are debuts. Aside from
iTunes home page promotion and “Go Show,” they include
an appearance on a late-night mainstream TV show (No.
5), an interview or review in the New York Times (No. 6),
an iTunes single of the week (No. 9) and presenting a live
stream event on Vevo (No, 10).

In terms of sales, the iTunes exposure is a rare commod-
ity, as Latin music sales on the site come nowhere near those

of the general market. When positioning is obtained, there
sults, Universal Music Latino/Machete GM Luis Es-
trada says. The two labels haven't had an iTunes single of
the week, but they did garner home-page placement for such
acts as Wisin & Yandel, who had a banner on the site that
resulted in more than 50% of the duo’s debut-week sales

coming from iTunes.

For indie label Nacional Records, whose alternative
music roster rarely fits commercial radio and TV and
makes it rely on these kinds of outlets, the biggest iTunes
sales effect has come from feature placement across mul-
tiple storefronts.

“With Ana Tijoux's lead single, for example, we got top
banner placement on the Latin page plus features on the
main music page and the indie spotlight. The album then
debuted at No. 1 on iTunes' Latin hip-hop charts,” Nacional
president Tomas Cookman says

On the Vevo front, Estrad
with Frankie ], Alejandro Sanz, Juanes and David Bisbal
garnered "millions of impressions that played a key partin
[our] digital marketing plans.” —Leila Cobo

s that “Ask/Reply” sessions



JAPAN

1. SongusedinTV 6. StarringroleinaTV
commercial for commercial
Nissan Motor AUDIENCE N/A
AUDIENCE N/A

7. Performance on

2. SongusedinTV wecekly music-TV
commercial for Asahi program “Music
Breweries Station” on TV Asahi
AUDIENCE N/A AVERAGE

VIEWERSHIP

3. Songusedasa 14.8 million
“tig-up” theme in
national prime-time 8. Performanceon
drama series woekly Fuji TV
AVERAGE varioty show “SMAP
VIEWERSHIP FOR xSMAP”

“SHIN KEISHICHOU® AVERAGE
17.3 million VIEWERSHIP
15 million

4. Performance on
NHK's Now Year's 9. Interview/news
Eve program spoton FujiTV's
“Kohaku Uta “Mezamashi TV"
Gassen” AVERAGE
AVERAGE VIEWERSHIP VIEWERSHIP
A million 12.1 million

5. Appearinan 10. Interview/nows
advertising spoton FujiTV's
campaign fora “Tokudane!™
Japanese mobile AVERAGE
phone provider VIEWERSHIP
AUDIENCE N/A 8.9 million

to increase the profile of a new artist if we can synchronize
it with the proper timing to break the artist.”

Ishizaka notes that Warner Japan’s latest music star owes
a significant career boost to a TV commercial appearance.
“Kyary Pamyu Pamyu was in a TV commercial for a [maga-
zine, which publishes employment listings] and increased
her profile drastically,” he says. In addition, Nissan opted
to go with Japanese boy band Arashi for its Serena line of
vehicles, using the song “Run Through!” (J-Storm) for the
ad campaign.

Influential brands like Asahi and Nissan usually rely on
more tried-and-true synchs, however. Following Asahi's
use of the Beatles’ "Ob-La-Di, Ob-La-Da” in 2011 (a rare
Fab Four synch) for its Off lager ads, the company used a
studio cover of "Got My Mind Set on You,"” originally re-
corded by James Ray in 1962 but made famous by George
Harrison in 1987, for its Super Dry line. —Rob Schwartz

WISIN & YANDEL'S
sales rose after they
appeared on the
ITunes home page.

BBC RADIO 1°S INFLUENCE ENDURES

BBC RADIO | ISN'T THE MOST POPULAR station in the United
Kingdom—that title goes to its sister network, the AC-for-
matted BBC Radio 2, with 14.5 million weekly listeners. But
when it comes to breaking artists and generating sales, no
other U.K. platform comes close.

The top 40-formatted Radio 1, which claims the top spot
on Billboard’s U.K. Maximum Exposure tally for the second
consecutive year and holds two additional places on the poll
(Fearne Cotton at No. 8 and Zane Lowe at No. 9), attracts an
average weekly audience of 11.3 million, according to the lat-
est Radio Joint Audience Research figures. More importantly,
the station's consistently strong listening numbers have a di-

rect impact on driving artists’ sales in the United Kingdom.

“Radio 1 continues to attract high listenership figures with
an unparalleled demographic and geographical reach, and as
a result it remains a very important promotional platform for

UNITED KINGDOM

1. Added toplaylist on BBC 3. Regularly updated Twitter
Radiol account
WEEKLY LISTENERS ACTIVE TWITTER USERS,
11,9 million WORLDWIOE MORE THAN
140 million
2. Regularly updated
Facebook page 4. PerformanceonITVl's
WORLOWIDE ACCOUNTS “The X Factor”
1 billion VIEWERSHIP, OCT. 21
9.3 million

established and new domestic and international music talent,”
Warner Music U.K, CEO Christian Tattersfield says. He credits
the station with helping break new music from Ed Sheeran,
Plan B and Stooshe domestically in 2012. Its support also played
an important role in campaigns for proven Warner heavy hit-
ters Muse, Bruno Mars and Flo Rida, Tattersfield adds.

“The reason why we make such a big difference is through
balancing the familiar and more commercial, successful art-
ists and songs with new upcoming artists and more edgy
sounds,” Radio 1 head of music George Ergatoudis says. To
ensure that the station continues to attract its core demo-
graphic of 15- to 30-year-olds, Ergatoudis oversees weekly
meetings where a hand-picked, constantly revolving team
of Radio 1 production staff select a 50-song playlist divided
into A, B and C lists. Sales data coupled with an artist’s or
track’s popularity on YouTube, Shazam and sites like Face-
book and Twitter help determine the
daytime playlist.

Ergatoudis also regularly meets
with producers of Radio 1's evening
specialist shows, which span indie
(Lowe), EDM (Pete Tong), hip-hop
(Tim Westwood) and dubstep (Mista-
Jam) to gauge “the hottest things blow-
ing up in their world.” Direct listener
interaction in the form of texts, emails
and tweets provides additional, valu-
able audience feedback, while the per-
sonal taste of DJs and production staff
has a key role in Radio 1's success.

“We strongly believe in gut instinct
being a very big part of what we play,”
Ergatoudis says. He cites Radio 1's
early backing of Mumford & Sons as
a prime example of the station doing
“the heavy lifting” on a new project.
“[During] the early days of support-
ing Mumford & Sons we weren't
seeing good research,” he says, “but
we knew that there was something
special about the act.” At press time,
“Skyfall” by Adele, “Live While We're
Young" by One Direction-and “Dia-
monds” by Rihanna count among the
15 songs on Radio 1's A list (receiving
20-25 plays every seven days); tracks
by Kanye West, Maroon 5 and Justin
Bicber sit on B/Clists
New Music We Trust” playlist, focus-
ing exclusively on buzz artists, also
runs sporadically throughout daytime
programming,

“We've broken so many different
bands and acts out there,” says day-
time D] Cotton, who has the freedom
to pick four tracks of her choice each
day in addition to following the main
playlist. "It doesn’t sound like much,

A five-song “In

but they can be really big moments
in the show. " —Richard Smirke

5. Upload your video to 8. Liveperformance/
YouTube interview on BBC Radio I's
WORLDWIDE UNIQUE “Fearne Catton Show"
VISITORS PER MONTH LISTENERS N/A
800 million

9. Liveperformance/

6. Haveone of your songs Interview on BBC Radio I's
covered on ITVI's“The “Zane Lowe Show™
X-Factor” LISTENERS N/A
VIEWERSHIP, OCT. 21
9.3 million 10. Performance on BBC

2's “Later... With Jools

7. Performance on the BRIT Holland"

Awards LISTENERS N/A
VIEWERSHIP 6,2 million
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PRERELEASE ‘FIRST LISTEN' ALBUM

STREAMONNPRMUSIC

The NPR Music website receives more
than a half-million unique monthly page

views—a number that spikes when it pre-

views new albums. Southern rapper Big
K.R.L.T.'s Def Jam debut, Live From the
Underground, was just one of several

2012 titles that received more than | mil-

lion plays, including releases by Fiona
Apple, the Avett Brothers, Norah Jones,

the xx, Grizzly Bear and Cat Power. Once
on the site, many fans click through to dis-
cover lesser-known artists and projects

handpicked by NPR staff.

REGULAR COVERAGE ON PITCHFORK
REGULARLY UPDATED TWITTERACCOUNT

Twitter's 18-place jump on the New DIY list
demonstrates just how crucial social mediais to
theindie world. For announcingan album or just
communicatingwith fans, nothing beatsit.

BECOME ALEADING LIVEDRAW ATATOP CLUB
INYOUR HOME MARKET

ALBUM/SINGLE REVIEW ON PITCHFORK

ALBUM ANNOUNCEMENT ON PITCHFORK

SONG FEATURED AS FREE SINGLE OF THE
WEEK ONITUNES

PERFORMANCE ONNPR'S‘'WORLD CAFE'
VIDEO PREMIERE ON PITCHFORK
REGULARLY UPDATED YOUTUBE CHANNEL

PERFORMANCE AT PITCHFORK MUSIC FESTIVAL
SONG FEATURED AS FREEDOWNLOAD
ONITUNES

REGULARLY UPDATED FACEBOOK ACCOUNT

ADDED TO MEDIUM ROTATION AT KCRW
SANTAMONICA, CALIF.

Led by aptly named a,m. show “Morning
Becomes Eclectic”—hosted by music director
Jason Bentley—KCRW is one of America’s top
tastemaker stations.

SUBJECT OF ORIGINAL VIDEO PRODUCTIONON
PITCHFORKTV

VIDEO FEATURED AS FREE MUSIC VIDEO OF
THEWEEK ON ITUNES

PERFORMANCE ONNPR'S TINY DESK'
CONCERT SERIES

REGULARLY UPDATED TUMBLRACCOUNT

When Frank Ocean decided to announce his
bisexuality publicly on his Tumbir page, the
post got more than 76,000 reblogs and setoffa
publicity firestorm,

ADDED TO MEDIUM ROTATION AT KEXP SEATTLE

VIDED FEATURED ON YOUTUBE
MUSIC HOME PAGE
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CLAIRE BOUCHER
(aka Grimes) and Sleigh
Bells' ALEXIS KRAUSS
backstage at the
Pitchfork Music Festival
in Chicago on July 14,
Below: Pitchfork’'s RYAN
SCHRELBER.

LAST
YEAR

PITCHFORK'S EXPANDING WORLDVIEW

WHEN RYAN SCHREIBER STARTED Pitchfork Media, the idea
wasn't to help direct the music business—it was to say what
he thought about the music he loved. Begun in Schreiber’s
hometown of Minneapolis in 1995, when the “World Wide
Web” was still in its infancy, Pitchfork was adamantly indie
rock and marked by a hyperbolic writing
style. Today, its tone has calmed down, and
the site’s tastes have expanded (though
indie is still the core of its worldview) and
its influence has spread—so far by now
that it occupies six of the new indie sur-
vey's top 15 slots.

“I started to notice people were paying
some attention to our recommendations
pretty early on,” Schreiber says over the
phone from Pitchfork’s Brooklyn office
(It also has headquarters in Chicago.) By
2001, he says, it was becoming clear that
the site was having an impact on sales and
promotion in indie circles, *We ran a Bro-
ken Social Scene review I wrote, They had
been pretty much unknown in the States, |
was watching to see when they were going
to come to the U.S.—and [ started 10 no-
tice that their shows were starting to sell out all of a sudden.
When they finally got around to coming to Chicago and |
talked to them, they mentioned that that review had a major
impact on their shows selling out.”

Today, Pitchfork isn't just a site for criticism. This year it
debuted a new Cover Story section—art-directed features
laid out to look like a magazine. And it celebrated its eighth

Pitchfork Music Festival, making its Maximum Exposure
debut at No. 11. It's preceded by regular coverage (No. 3),
an album or single review (No. 5), an album announcement
(No. 6) and a video premiere on the site (No. 9). An original
video production on Pitchfork.tv placed No. 15.

“The festival came along as an opportu-
nity presented to us,” Schreiber says, Chi-
cago promoter Mike Reed asked the site to
curate his small Intonation Music Festival.
“It was a big success the first year, so we
wanted to continue exploring that,” Sch-
reiber says. (Reed is now Pitchfork Music
Festival’s director.)

“As far as Pitchfork.tv, it was something
I started because it felt like the technology
was finally there—YouTube was happening;
people were starting to do a lot more video
on the Web. I looked at that as another form
of journalism in some ways—it allowed you
to cover artists in a bit of a different way, It
wasn't so ”Ill(h 'JINHH \'pl’(’.l(l”lé_" :lr()l“l(l mn-
fluence or anything like that, just something
that was a logical progression.”

Does Schreiber intend to keep expanding?

“It’s increasingly more of a media company all the time,” he
says. “But its primary role is still as a critical entity. One of the
main purposes it serves is keeping long-form music criticism
alive. More passive forms of media like radio and TV tend to
be focused on immediacy and accessibility, whereas the press
speaks to fans [that] are more directly engaged. They want in-

formation and context.” —Michaelangelo Matos
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POWER PANEL

Billboard asked these industry experts to rate the best ways to generate buzz and drive sales of a music release for established stars

BRIAN BECK
Manager,
Flatiron/Borman
Management

AL BRANCH

GM/partner,
Blueprint Group

DAWN BRIDGES

CEO, Dawn Bridges
Communication fi

RON

BROITMAN

Senlor VP/head of
synchronization, ;
Warner/Chappell '

TIM BROUN

Director of online
marketing, ADA

{
MARGI CHESKE
President, Fantasy
Label Group

ra

BRADFORD COBB

Manager

(Katy Perry, Adam
Lambert, Go-Go's),
Direct Management
Group

1 WENDE CROWLEY

VP of film, TV
and videogame
licensing,
Sony/ATV Music

JONATHAN
DANIEL

Partner, Crush
Management

RUSSELL FINK

Senior VP of digital
and mobile sales,
Island Def Jam/
Republic

JIM GUERINOT

Manager,
Rebel Waltz

CHRIS HICKS

CEOQ, Content
Media Group

LIANAHUTH

Marketing,
MSGE/Fuse

GOLNAR
KHOSROWSHAHI

President,
Reservoir Media

ALLISON
McGREGOR

Head of music
marketing, Creative
Artists Agency

PAT MONACO

Executive VP
of sales and
production,
Universal Music
Group

ERIC MORSE

Director of direct-
to-consumer,
Warner Music
Group

YANNICK PEARY

Manager of social
media, CRM and
direct marketing
strategy, Sony
Music Entertainmet

LAURA
GLEN PHILLIPS SWANSON
Director of music Executive VP of
licensing, media and artist
The Windish ‘ relations, Island Def
Agency Jam Music Group
MADELYN GREG
SCARPULLA THOMPSON
Marketing & Executive VP of
Creative Services, marketing and
Roadrunner ) promotion,
Records 5 EMI Music
JUSTIN
SHUKAT C ¥ ‘
GM,
Bt ﬂ JON VANHALA
Wave Music Digital, Def Jam
PAUL SINCLAIR
Senior VP of digital n
media and business

ALEX WHITE
development,
Atlantic Records/ Co-founder/CEO,
Warner Music Group Next Big Sound

METHODOLOGY: Billboard surveyed industry experts, asking them
to rank a series of media, marketing and promotional vehicles on
ascale of one to 10 for their ability to drive sales and their value in
generating buzz and exposure, We compiled a top 75 list for es-
tablished acts; a top 20 list for emerging acts; top 10 lists for R&B/
hip-hop, country, Christian/gospel, dance/club and hard rock; and
rankings for Latin, the United Kingdom and Japan.

DATA SOURCES: Nielsen (TV), Nielsen SoundScan (music sales),
Billboard Boxscore (concert attendance), comScore (Internet),
Audit Bureau of Circulations (print), Broadcasters Audience Re-
search (U.K.), Radio Joint Audience Research (U.K.), Video Re-
search Japan, SoundScan Japan and company estimates.

GENRE & GLOBAL PANELS

Indie Panel JUDY MILLER BENNY RUBIN REBECCA LEON CHRIS GODDMAN

Owner/president, President/co- Manager, AEGLive  Music director,
JONATHAN GALKIN Motormouthmedia  founder, Yikes Outside
President/CEQ, LOREN MEDINA isati
DFA Records SKYE ROSSI KEITARO SUMII Founder, Digital Girl  Or8anisation

Chief information Division head of
KRISTOPHER officer, international, MAYNANEVAREZ JAMES HOPKINS
GILLESPIE Rhymesayers Warner Music Japan  CEO, Nevarez Manager, Vector
GM of North Entertainment C ications Manag
America, Domino FRANK TAKESHITA London
Recording Japan Panel  Executive GM, CARLOS Piﬂf’l” :

Cr N | publicity IAN JOHNSEN

DANIEL GLASS s e director, Universal  Manager,
President/ : SACHTSUCHIYA Musie L‘alln Mythophonic Music
founder, Glassnote k| |KUTA Exocutive VP Eaistalimeat Management
Entertai Group President’s Office. olmtemanongl

UDOArtists ~ Dusinessaffairs, MIORES WOLFE KEVIN McCABE
RANDALL GRASS Sony Music Label manager, ps VP of
VP/GM, Shanachie  w\MITAKA KATO Entertainment Warner Music xsbsedibz
Entertai M {Japan) promotions and

BENJY GRINBERG
President, Rostrum
Records

SCOTTHUESTON
Label manager,
Wicked Cool
Records

MEGAN JASPER
VP, Sub Pop

JENNIFER MASSET
Director of
member services,
American Assn, of
Independent Music
(A2IM)

ing director/
marketing director
of international/
classics and jazz,
Universal Music
International

SEBASTIAN MAIR
President, Music
Solutions

SHUN MORI
Producer, Fuji
Pacific Music
Publishing

KEN OHTAKE
President, Sony
Music Publishing
Japan

Latin Panel

JEFF YOUNG
CEO, Venetian
Marketing Group

TOMAS COOKMAN

President, Nacional ' e

Records/Cookman U.K. Panel

International COLIN BARLOW
Managing director,

ALEX CUBA ACA Records UK.

Singer/songwriter/
awner, Caracol
Records

MARILUZ GONZALEZ
Founder, SourPop
Records

FIDEL HERNANDEZ
Marketing and
sales, Venemusic

JOCHARRINGTON
Senior VP of A&R,
London Records

MARK GILLESPIE
Director/artist
manager, Three Six
Zero Group

press, EMI Music
UK.

JACK MELHUISH
Marketing director,
Atlantic Records
UK,

SAM STUBBINGS
Director of
digital and artist
development,
Warner Bros.
Records U.K.

JON WILKINSON
Head of press, XL
Recordings

BILLBOARD’S REACH ONLY
CONTINUES TO GROW

Once again, we've decided to leave Billboard and its
growing stable of properties off our Maximum Expo-
sure list. But we'd be remiss if we didn’t take a mo-
ment to shine a spotlight on what we have to offer.

+ Asthe most trusted media brand in the music busi-
ness, Billboard and its range of properties, includ-
ing Billboard magazine, Billboard.biz and Billboard.
com, speak directly to the industry’s key decision-
makers—readers like you. So whether you have an album or
tour in the pipeline, a synch to secure, a film or videogame to
soundtrack or a digital music service to run or get off the ground
(for instance), Billboard is built for you.

« But while business is our core, itisn't all we do. Not by a long
shot. On the consumer front, Billboard.com continues to grow, now
servicing 12 million unique visitors per month, a growth of 100% since 2010.
The 2012 Billboard Music Awards once again drove ABC to a ratings win, at-
tracting 7.4 million viewers to the live broadcast (according to Nielsen), which
featured superstar performances by Justin Bieber, Chris Brown, Katy Perry
and more. The 2013 editionis already in the works.

« Billboard's international presence continues to grow. This year our K-pop
chart celebrated its one-year anniversary, a timely addition to the Billboard
family that includes bureaus in Japan, Turkey and Brazil. And we continue to
set the pace as the top authority on Latin music with tent-pole properties like
the Billboard Latin Music Awards, which are broadcast live on Telemundo; our
annual Latin Music Conference, which gathers top executives from through-
out the business; and the Billboard Mexican Music Awards, wee
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Billbeard coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com
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LICENSED T-SHIRTS RECORD COLLECTIONS PENSACOLA BEACH, FL

Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

ﬂwmfs ﬁ‘g‘fﬁ"‘ ¥ Any style of music. We pay HIGHER ! :
X - Overlooking the beautilul Intraconstal Water-
ool bymsprebarty g

THIS MONTH'S SPECIALS!

We BUY any record collection.

prices than anyone else.
Irrge waterfromt balconies , Inndscaped yard 8

Artists inchude Mutallica, Stayer, sparkling pool overtkng the water. Privato hoat
Superman, Groen Lantern, Wonder  Led Zeppedin, Johnny Cash, mulﬁm.Awonuumm dock witwo lifts less than five minutes by boat

Woman and More Geatatol Doad and more 10 the pass for some of the world's finest fishing
- — in the Gult of Mexica. Premier location! Ra
For more info check out our website catalog, with over 4,000 photes! &= - l. Call 347 702 0789 (Allan) or or;xpv':uu:‘llyl Dune:mmﬂ:glnum 2
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email a_bastos@yahoo-com toenacobb@gmail.com
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BILLBOARD HOTTEST
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THE 2012 YEAR
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

CARTOON TUNES

‘HEAVEN' ASCENT

(‘ Epgo
JHARI
- mEe
BEAI
-
>>Jon Secada returns to Adult
Contemporary after six years,
o 'm Never Too Far Away"
bows at No. 29, The singer first
appeared on the survey 20 years
ago, when “Just Another Day”
reached No. 2, and added eight
more AC top 10s through 2006.
Secada arrived as a co-writer of
Gloria Estefan's 1981 Billboard

Hot 100 No. 1, *Coming Out of
the Dark.”

>>Adele has moved on to her
James Bond soundtrack single
“Skyfall” (see page 40), but
that doesn't mean radio Is done
with tracks from her album 27,
as the set's “Turning Tables”
enters Latin Pop Airplay at No,
38, WKAQ San Juan, Puerto Rico,
played the latter ballad 56 times
In the chart’s tracking week,
according to Nielsen BDS.

Read Chart Beat
eveory week at
billboard.com/chartbeat.

Billbeard

Finding The Next ‘Noel,” Starring Rod Stewart

It's the most wonderful time of the
year! While Halloween hasn't even
arrived yet, Christmas albums are
starting to slowly creep onto the Bill-
board 200 and are sure
to swarm the tally by the
time Thanksgiving rolls
around. Blake Shel-
ton got the party started
two weeks ago when his
Cheers, It’s Christmas de-
buted at No. 52
ing the first new holiday
setof 2012 to arrive on
thechart.

The million-dollar question every

-mark-

year: Can anyone replicate what Josh
Groban's Noel did in 20072 The set sur-
prised nearly everyone when it sold 3.7
million copies (according to Nielsen
SoundScan) by the end of that year—in
just 12 weeks time—and became the top
sellerof 2007. Noelcrownedthe Billboard
200 for fiveweeks, marking the firstholi-
dayalbumtotopthelistsince 1994, when
Kenny G’s Miracles: The Holiday Album
rang the bell for three frames.

Noel has now sold 5.4 million in
the United States, making it the sec-
ond-biggest-selling holiday set of the
SoundScan era (1991-present). Only
Miracles: The Holiday Album has moved
more: 7.3 million.

Since Groban's blockbuster. a num-
ber of similar acts have released hol-
iday albums, some finding robust

sales, But none has matched Noel’s
runaway success,

Last year, Michael Bublé's Christ-
mas shifted 2.5 million by the end of
the year, becoming the
second-biggest-selling
album (acrossallgenres)
of 2011. It'll surely be
a player in this year's
Christmas-music show-
down, much in the same
way Noel has continued
to sell well through the
years. (Noel sold 178,000
copiesin 2011.)
since 2007,
there has been at least one holiday

In every year but or

album that has sold at least 1 million
units. The sole holdout year was 2008,
though Noel came close (914,000).

In 2009, Andrea Bocelli's My
Christmasrangup 2.2 million, whilein
2010 Susan Boyle's The Gift moved 1.9
million and Jackie Evancho’s O Holy
Night EP sold 1 million. And aside from
Bubléin 2011, Justin Bieber's Under
the Mistletoe also crossed the threshold
with 1.2 million.

So now, this year, what new releases
could become the next blockbuster?

Surveying the season's just-released

and upcoming sets, the most obvious
contender for big sales is Rod Stew-
art's Merry Christmas, Baby. due Oct.
30. 1t’s the icon's first holiday album
and also his debut effort for Verve

Stewart’s recent years as an Ameri-
can Songbook interpreter have per-
haps warmed audiences to the idea of
a Christmas set. That is: Who better
to cover classic holiday songs than the
man who cornered the industry of cov-

ering oldies? Stewart released seven
covers sets between 2002 and 2010—
all of which reached the top five on the
Billboard 200. Combined, they have
sold 10.6 million in the United States,
Further bolstering the appeal of the
Stewart project is that it was produced
by David Foster—the same man who
produced Groban’s Noel and Bublé’s
Christmas. Merry Christmas, Baby

also features guest turns from Mary J.
Blige, Dave Koz, Cee Lo Green, Chris
Botti and Ella Fitzgerald (the latter-
most through a virtual duet).
Acoupleofcountryalbums mightdo
handsome numbers, including Shel-
ton's already out Cheers, It’s Christmas,

ROD STEWART

Merry Clirisfmas: Baby

& .

IVla I.I(et \A’at(: |1 A Weekly National Music Sales Report

Weekly Unit Sales

Year-To-Date

Year-To-Date Album

Scotty McCreery’s Christmas With
Scotty McCreery and Lady Antebel-
lum’s On This Winter’s Night.

The Lady A title is a 12-song album
that contains the six tracks the group
released on its 2010 Target-exclusive
EP, A Merry Little Christmas. Unlike the
EP, the new set will be widely available.

Speaking of exclusives, child star
Evancho's Walmart-exclusive Heavenly
Christmas is now available at all retail-
ers. Originally released last year, the set
has shifted 310,000

Meanwhile, Green will put out his
first Christmas set, Cee Lo’s Magic Mo-
ment,on Oct. 30. Among the guests fea-
tured on the effort are fellow *Voice”
coach Christina Aguilera, Stewart,
the Muppetsand Straight No Chaser.
Green's popularity is likely at an all-
time high, thanks to “The Voice" and
his 2010 hit “F**k You! (Forget You)."
However, he's been mostlyabsent from
the charts since “F**k You!" finished
its Hot 100 chart run in August 2011,

Perhaps his visibility on TV will out-
weigh his lack of recent hits and turn
Magic Moment into a success,

Other albums due out this season
thatcould move the needle include Now
That’s What | Call Today's Christmas
(out already), Katherine Jenkins' This
Is Christmas, Trans-Siberian Orches-
tra's Dreams of Fireflies (On a Christ-
mas Night) EP and André Rieu's Home
for the Holidays (all due Oct. 30),  ««

iclsen
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“The A Team,” the first track from Ed
Sheeran's debut +, enlers On-Demand Songs
at No. 44 six months after first appearing on
multipie Billboard aimiay charts. Its growth
from rock to pop formats (it bullets at No. 26
on Mainstream Top 40 and No. 12 on Adult Top
40) spuars its streaming ascent.

4 BEAUTY AND A BEAT

-gﬁ CALL ME MAYBE -
CARLY BAE JEPSEN SOVSCHOOUBOT/WTERSTORE
S TAVLORSWNT BGMACWNE

E LIVE WHILE WE'RE YOUNG
ONEDIRECTION 5/01) I MEL3
5 1y ONE MORE NIGHT
~ 1 MARDONS ABMOCTONENTERSCOPE
. SHE WOLF (FALLING TO PIECES)
SIA WHAT,

5 WEARE NEVER EVER GETTING BACK TOGETHER

DIAMONDS
PIHANNA SHPCEF JAMIOAG

BOYFRIEND

GOIN' IN
HNNIFEN LOPEZ FEAT RO MDA SLAMAO MG
_; |FOUND YOU

THE WANTED GLOBAL TALENT MERCLID NG

m AS LONG AS YOU LOVE ME
= JETNIGER

44 BLOW ME (ONE LAST KISS)
CT PINK RCA

! DON'T WAKE ME UP
CHALS RROWN PCA

KANYE WEST JAY-Z 96 SEAM G 0.0 0,05 JAIDUVG
- LIGHTS
LLLIE GOULDING CHERRYTRELWNTERSCOPE
g ROLLING IN THE DEEP
ADELE YLCOLLME(A §
SOMEONE LIKE YOU
ADELE YLTOLUAEEA

SET FIRE TO THE RAIN
ADELE XLLOLNEA

(») 868Nb 3

Pt

fi
g

2iIFoU

RONE

Z2EZ_DICAMARGO & LUCIANO
u BEN GIBBARD
B MISTER LIES
MK1

| cRO
MATRIX + FUTUREBOUND
MISHA B

STAMP APIWAT

KIDNAP KID

BONKA

| SAN CISCO

& WAYNE & WOODS

Data for week of NOVEMBER 3, 2012

Sopoe. 2% wull it soutces tracked
JOCIAL 50: A sarwing of the mast #¢
Provnetiaus Glabal Media LLC and

et DLIYL. DG vavws it il Acco

et BEbOANT charty (hoce then 80

10F rUles S prplananons. AL £




SALES DATA
COMPILED BY

IRPLAY
MONTTONED Y

niclsen

BD

nicisen

Billbeard.

A HEATSEEKERS ALBUMS"

TAMARYN
MEUCAN SUMIAER 125"/ XEMADO (9.5

¥’z JustWhat W Do (EP) Tender New Signs

(IR0 DADA LIFE
CETIRN 10 wUcH DADA 610 1

NO BRAGGING RIGHTS

[The Rules Of Dada 00D FGHT 245¥EONE (1298

Cycles !I]

(O [N FEAR AND FAITH
ReSE s {128
Pl SMOKE & JACKAL
REA 4191 900
SKOTEIN
ol 0770 DAL T
Ml THE HAARP MACHINE
SUMERIAN 1684 (12901
4y 4 THE HEAD AND THE HEART
SN 0B POF 315° o)
3 3 RIS DEMENT
4 TLASELLA 1005° (15 581
VOLBEAT
VERTIG S1B1AREPUSUC (1
RHONDA VINCENT
UPPER MANAGMENT 208 (1130
SKY FERREIRA
CAFITOL DIGTTAL £X 13 98)
20 g KENDRICK LAMAR
S5 TOP DMWVE OIGITAL EX (7481
SEVEN LIONS
OWSLA DIGTAL EX (190
gy ALY
S50 CANVASBACX/ATLANTIC 531 1S0AG 11298
LAKE STREET DIVE
BIGNATURE SOUNDS 2048 £X (0.9
THAT'S OUTRAGEOUS!
INVOGUE 026 (14 88

JASON LYTLE
v ANTE EHSREPITAMY (1450
§ 3 KAk KING
VELOUR 1266° 112981
LORD HURDON
TAMSOUND 00 (11581
DELTA RAE
SIRE SIUSTWANNER RAOS, (13581
MARTHA WAINWRIGHT
V2 000%480,C0 OF (a8
1 2 FREELANCE WHALES
5 FRENCHRISS (88° AR + POP (12581
DIE ANTWOORD
26F RECORDY M512*DOWNTOWN (1as1|
52 TY SEGALL
DRAG CITY 530" (14983
[E"ﬂ BEN HOWARD
= URIVERSAL ISLARD O1SQUREFUSLIC (11980

2:3 | RE-ENTRY

WORRY CHILD
HOUSE MAFLA FEATURING JOKN MANTIN ASTHALWERKE/CAPITOL

n E THRIFT SHOP
— MACKLEMORE & RYAN LEW!S FEATORING WANZ MACKIEMOREIADA
5 13 TAKE A
> | PASSION FIT FRENCHKISSICOLUMEIA

HOW COUNTRY FEELS

BANDY HOUSER STONEY CREC

GREC DATES REPUBLIC NASHVILLE

READY OR NOT
| BROGIT MENDLER H0LYWDOD

g AMEN
T MIEER MILL FEATURING DIRAKE MAYBACHAVARNER BROS
Iﬁ IF | DIDN'T KNOW BETTER
_SAM PALLADIO & CLARE BOWEN ABC STUDMISTIONS GATE/BIG MACHNE

40 7 CRYING ON A SUITCASE
) CASLY JAMES 1STOLUMBIA NASHVILLE

IR R.1.P.
AITA ORA FEATURING TIRIE TEMPAM ROC HATIONTCOLUNME A
19 15 10,000 REASONS (BLESS THE LORD)
8 T MATT REDMAN SIS TEPSSPARROVIEMI CMG
LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCKWARNER HROS
YOUNG & GETTIN' IT
MEEX MILL FEATURING KORKO BANGZ MAYBACHAWARNER 8503
|EE ALGO ME GUSTA DE TI
| WISIN & YANDEL FEATURING CRAIS BROWN % T-PAIN MACHETEAIMLE
1 g SPECTRUM
ZEDD FEATURING MATTHEW KOMA INTERECOPE

@E'azsh WITH JESUS

THOMAS HRETT VALORY
YEAH YEAH
WILLY Moo

WY Moo L IBLAND! EEINTERSCOPE
PROMISES
 NERQ MIAMERCURY;
REDEEMED
WIS DADDY WEAVE FERVENTAVIRD-QURE
5 | DON'T LIKE
CHIF KEEF FEATURING LIL REESE (00 £ GOOO/GLORY DOYZINTERSCOPE
MERRY GO 'ROUND
KACEY MUSGAAVES MERCUAY

ME WITHOUT YOU
TORYMAC [

Kanto Symphony: Orchestral Music From Pokemon Red And Blue ll

DUMBFOUNDEAD
DUMBFOUNOEAD €257 EX {11.08)

In Fear And Falth 128 1 New Take The Stores

e [l comaetonk SLEEPY MAN BANJO BOYS The Forest Horizon il
m;m _l‘ '17 :;E“ﬁkwss'm;#f‘gvm Texas In July
Disclosure i. g&mgm&‘;ﬁ?&? Viajero Frecuente 'l]
The Head And The Hean STICKYSTONES O1S14AT0 (11881 Allen Stone |
SingThe Deita iﬁ%g?ﬁm_ House Of Groove !ﬂ
Beyand Hel/Abiova Hoaven || B THE BRIy MassAoy Hido And Seck
Sunday Mornin’ Singin’: Live! [ g"ﬁ%mwg':fﬁ, Ui Rooms: A Ci ot Songs 'l]
Ghost (EP| l] R 1T MERRITT Traveling Alone §

" METZ
Section.80 mkmm SUB POP 1005* 1290 METZ ﬂl
DaysTo Come (EP} ﬂ and part-lime % 5 ngs,gi:}ﬁ““ Tk i1 0w The Glorious Dead
An Awesome Wave mm 7 mTw?Efm’gm FAMILY Feels Like Christmas m
; BISHOP RUDOLPH MCKISSICK JR. AND THE WORD & WORSHIP MASS CHOR :
Fun Machine (EF) “ ookl h":':;!_ EMTAQ GOSPEL MY\ SOWTASELS (12080 Recavery
P m""“s sk CORY CHISEL AND THE WANDERING SONS o etavics !n
and L] ENSLAVED =
Dept. Of Di u stiftfrom pop to SRR AR 8UAST 250 (1830 Riitiir ©
NERO
Glow altermative/rock. am MTAMERCURY CHIRRYTREEANTERSCOPE S1ITUIGA (1380 Welcome Reality Hl]
Lonesome Dreams ) 3&!&""’? s Jisolong !
| 46 ] THE ROYAL ROYAL

The Royalty ml

Carry The Fire THE PARADIGHA COLLECTIVE Y0019 (9 )

Neither Tony
Come HomeTo Mama “ Danza- not tap mm‘s‘?ﬂ %?ﬁa;ﬁ:gﬁ:f“ EXTRAVAGANZA Danza IV:The Alpha: The Omega -
dance-related, the PAUL GILBERT
ol ol s o
Tension :::m l!smﬁm. VALORY DIGETAL £X (5501 Thomas Rhett (EP) |

MARCUS MILLER
3 DEUCESCONCORD JAZZ SXM4/CONCORD (15 81

ANDY GRAMMER
§-CURVE 151602 1331

Renaissance m

Andy Gramme

Twins Iifset reached No.
Evary Kingdom . 0in 2000,

REGIONAL HEATSEEKERS #1 ALBUMS

Old Believers
In Fear And Faith Cory Chisel & 1’z Just What We Do (EP) Dada Life
In Fear And Faith The Wandering Sons Florida Georgia Line Wl 7he Rulos Of Dada
MOUNTAIN WEST NORTH CENTRAL EAST NORTH CENTRAL 3 2‘5»: Outrageous!

! In Fear And Faith

In Fear And Faith
‘4 Sky Ferreira

§ Ghost (EP

METZ
| METZ

Martha Wainwright

il Coma Home To Mama

The HAARP Machine
Disclosure

Tama:

B Tendor New Signy
Ty Segall
Twins
Florida Georgia Line

12 Just What We Do (EF)

__SOUTH CENT
Florida Georgia Line
Itz Just What Wa Do (EP)

?;ln'olu & Jackal
The Rules Of Dada
Dada Life

It'z Just What We Do (EP)
Florida Georgia Line

SOUTH ATLANTIC

The Rules Of Dada
Dada Life

NORTH EAST

In Fear And Faith
f In Fear And Faith

Rhonda Vincent
Sunday Maenin® Singin® Live!

uYMA MG
MISSIN' YOU CRAZY
JON PARDI [MI MASHYILLE
% 5 ANNA SUN
it | WALK THE MOON RCA

Data for week of NOVEMBER 3, 2012 | For chart reprints call 212.493.4023

Mista
Lou Cain
NEW ON THE CHARTS Volbeat
Bayond NellAbove Heaver
Chelsea Wolfe, Unk R : A Collection of Acoustic Songs The HAARP Machine
Disch
The Los Angeles-based singer/songwriter makes her Billboard 1 D:;m:l:
! a
chart debut, as the set enters Folk Albums at No, 24 and Heatseek- | The Rules Of Dada
ars Albums at No. 35, She recently previewed the Sargent House Skotain
sot's song “The Way We Used To" on NPR. & Kondrick Lamar
8 Section 80
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preview track from
Red, due atop next
week's Billboard
200 (see page

4), starts on Hot
Digital Songs at No.
2(209,000). The
first four such songs
reached the Hot
100" top 10.

Hot Digital Songs
(87,000) and No.
32 on the airplay-
based Adult Top 40
chart.

After spending 3
week at No. 72 upon
the debut of par-
ent album Believe
atop the Billboard
200 (July 7), the
single re-enters
Hot Digital Songs at
No. 31 (47,000, up
%)

the July 28 ranking.

98

The track from the
star of the Disney
(hannel’s “Good
Luck Charfie™ marks
her first entry on
Mainstream Top
40 (No. 35). The
song introduces
Iver debut album,
Hello My Name ks...,
due on next week's
Billboard 200,

BETWEEN THE BULLETS

RIHANNA, NE-YO RETURN TO TOP 10
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@ % 8 NO WORRIES Lil Wayne Featuring Ocmu @
DETAL 0 CARTERN CASHER I WILLIAMS,) A FREVAN R DIAD) @ YOUNG MONE Y CASH MONEY REPUBUC
CREEPIN' Eric Church
@ L JJOVTE (£ CHUBOH M GREEN) O E RASHVILLE »
PONTOON Linte BigTown
74 & 8 JIOYCE INMEMBYL LASD B DEAN) @ CAPTTOLNATMILLE - a
@ 0 % DON'T YOU WORRY CHILD Swedish House Mafla Featuring John Martin @
) ANELE 200850 S ANGELLD ) MARTINAL ITTRONAXWELLS INGRDSSO.S ANGELLD) O ASTRAWERICCAPITOL T
TIL MY LAST DAY Justin Moons
@ n W JSTOVER M D MAHENI MOORELS STOVER! "
RED Tayl lor bv.m
77 % 6 O HUFFEN CHAMMAAN, T5W, SWIFT) @ 8ii MATHIE &
BEGIN AGAI Tovlor Swift
78 n 8 O HUFFALCHATMAN {TIWT) @ Bili MAHB 1
@ M % DANCE FORYOU Beyonce »
) TRADCC ASTEWART (TAATH.C A STEWARTE XNOWAES: © PARWUOLTOLUMER
ai TRUCK YEAH Tim McGraw
a-o L B GALUMORE TMCCAMW JCJANSON PBRUST (L LUCAS B MYWICX) GO i AN 57
0' 2 8 DIVE IN Trey Songz 7
" - T OAYLORLL OARRISON (T NEVERSON TYAYLORN MODOWELL) SARSMISON) @ SONGBOOR/ATLANTIC
@ % — THRIFT SHOP Macklamore & Ryan Lewis Festuring Wanz 2
ALEWIS B MAGEERTYA LW @ MADCLEMORE ADA
BABEL Mumford & Sons
“ nowe MORAVS (MUMFORD & SONSI @ GENTLEMAN OF THE ROADSEDGLASSNITE .
SOUTHERN COMFORT zone Brad Paistoy
u !‘ n B PALREY 1B PASSLEYE DUBOS 1 X 10 @ ARISTANASMALLE n
TAKE A WALK P
@' E ” CZNEMANGELAYDS IMANGELAKOS] © RENDHISSIT ‘
@ @ 100 HOW COUNTRY FEELS Randy Houser ©
D GEORGE (VMCGEHEE WMDBLEON, THRASHER © STONEY CRESK
@ o — DICED PINEAPPLES ng Wale & Drake 0
- IS .0 EMOTURMIOC O AKINTIMERINA GRANAM| SLOTUORF JAMAOIMG
DID IT FORTHE GIRL Grag Bates
@ L JTOHEY Il SATES LU LAWSOMN @ REFUBLUC NASHWLLE L
@ M7 EVERY STORM (RUNS OUT OF RAIN) Gary Allan "
O AULAN G DROMAN &5 ALLAN MAVARREX SMLLINDSEY) © MCA NASHALLE
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RADIOACTIVE Imagine Dragons 0
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SHE’S SO MEAN matchbox twenty 0
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Rihanna notches her 23rd Billboard Hot 100 top 10, as “Diamonds” shines 11-8
with Greatest Gainer/Airplay and Streaming honors, while Ne-Yo notches his 11th
top 10, as "Let Me Love You (Until You Learn to Love Yourself)” bounds 12-9. With
the ascent of “Diamonds” (up 15-10 on Hot 100 Airplay and 35-19 on On-Demand

Songs), Rihanna ties Whitney Houston for fourth place among female artists with

the most Hot 100 top 10s. Madonna leads with 38 (the highest sum among all acts),
followed by Mariah Carey and Janet Jackson (27 each). “Let™ is Ne-Yo's first top 10
as a lead artist since “Miss Independent” in 2008. —Gary Trust
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SALES DATA
COMPILED BY

TITLE
ARTIST IMPHNYFROMOTION LABEL
ONE MORE NIGHT
MAROON 5 ASM/OCTNE/NTIRSCOPE

AS LONG AS YOU LOVE ME

AUSTIN BERR FLAT 816 SEAN SOUTLITYSANEAD BN ELOGIO
SOME NIGHTS

FUN. FUELED BY RAMEN/RA®

WE ARE NEVER EVER G BACK TOGETHER

ETTING
TAYLOR SWIFT 816 MACHINESEPUBUL
BLOW ME (ONE LAST KISS)
PINKACA
TOO CLOSE
ALEX CLARE SEPUBLIC
LET MELOVE YOU JUNTRL YOU LEARN TO LOVE YOURSELF|
NEYO MATOWHADIMG
DON'T WAKE ME UP
CNIIS BROWN ACA
GOOD TIME
OWA OTY & CARLY BAE JPSIN SN SO BOY N TIRSCPLRPURLC
DIAMONDS
WIHANNA 552/DEF JAVIDIMG
ADORN
MIGUEL AYSTORWBLACK ICERCA
GANGNAM STYLE
PSY SCHODLBOYNERUBLIC
LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE
DIE YOUNG
KESHA CERMOSABERLA
EVERYBODY TALKS
NEON TREES MERTURYIDIMG
WIDE AWAKE
KATY PERRY CAPITOL
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA FAISHASEPUBLIC
BLOWN AWAY
CANRSE UNDEIWOOD 1/ASISTA NASHVILLE
LOCKED OUT OF HEAVEN
BRUNG MARS £LESTRAATLANTIC
HOME
PHILLIP PHILLIPS MO TERGCOPE
FINALLY FOUND YOU
ENNIOUE IGLESIAS FEAT. SAMMY ADAMS AEPUBLIC
POP THAT
FRENCH MONTANA BAD 10Y/INTERSCUPE
50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA
HARD TO LOVE
LEE BRICE CUAS
GIVE YOUR HEART A BREAK
DEMI LOVATO NOLOWDOO

TITLE
ARTIST (MPFUNT / PROMTIN LASEC
STYLE

PEY SCHOOLBOYNEPUBLIC
STATE OF GRACE

TAYLOR SWIFT 810 MACHINE

DIE YOUNG

KESHA CEMOSABERCA

| KNEW YOU WERE TROUBLE.
TAYLOR $WIFT 810 MAZHINE

ONE MORE NIGHT

MAROON 5 AMVOCTONEINTERSLOPE
SOME NIGHTS

FUN. FUELED BY RAMENTSH
DIAMONDS

REHANNA G327/ 0EF JAWIDIMG
WE ARE NEVER EVER GETTING BACK TOGETHER gy
TAYLON SWIFT 810 MACHINEREPUBLIC
LOCKED OUT OF HEAVEN

BAUND MARS ELEXTRAATIANTIC

BALL

TL FEATURING LR WAYNE GRAND MUSTLE/ATLANTIC
CATCH MY BREATH

KELLY CLARKSON 1471CA

| CRY

TR0 IBA POE BOY/ATLARTIC

SKYFALL

ADELE XLOOLUMEIA

TOO CLOSE

ALEX CLARE SEPUBLIC

HOME

PHILLIP PHRLIPS IWINTERSCOPE

CRUISE

FLORIDA GEORGIA LINE SEFUBLIC NASHVULE

AS LONG AS YOU LOVE ME

JUTTI BEEER AT B SLAN ST SO BANTAD T
LETME LOVE YOU JUNTIL YOU LEARN TO LOVE YOURSELA
NE-YO MOTUWRADING

CLIQUE

IANYE WEST, JAY.Z, TG SEAN [ 0.0 DUDEF JAM0ING
50 WAYS TO SAY GOODBYE

TRAIN COLUMEIA

LIVE WHILE WE'RE YOUNG

ONE DSRECTION 5YCO/COLUMTIA

GOOD TIME

O CITY I CANY RAE PS8 SCHOU SOV TICIF AT
DON'T WAKE ME UP

CHRIS BROWN ACA

RED

TAYLOR SWIFY i MACHINE

66606:

HO HEY
THE LUMINEERS DUAC
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KISS TOMORROW GOODBYE

LUKE BRYAN CAPTOL NASHVILLE

WHISTLE

FLO RIDA POE BOY/ATLANTIC

2 REASONS

THEY SONGZ FEAT. TL SONGBOOK/ATLANTIC

LOVIN' YOU IS FUN

EASTON CORRIN MENCURY NASHVILLE

FASTEST GIRL IN TOWN

MIAANDA LAMBERT ACA NASHVILLE

CLIQUE

NANYE WEST, JAY-2. BIG SEAN 6 0.0 D/OEF JAMA0ING
PAYPHONE

MAROON § FEAT WIZ XNALUA ASMOCTONEINTIRSCOME
TAKE A LITTLE RIDE

JASON ALUEAN BROKEN BOW

THE ONE THAT GOT AWAY

JAKE OWEN ACA NASHVILLE

CALL ME MAYBE

CANLY RAE JEPSEN COLSCHOOLSOY/INTERSCOPE
TITANIUM

DAVID GUETTA FEAT SIA WHAT A MUSCASTRAUWERKGCAPTTOL
I CRY

FLO MDA POE BOY/ATLANTIC

| CAN ONLY IMAGINE

DAAS COTTA FUAT O} SATNAN B L WM 0L 3 M L ATTASE AN
NO LIE

2 CMAINZ FEAT. DRAKE DEF JAMDIVG

COME WAKE ME UP

RASCAL FLATTS 010 MACHING

MERCY

OANYT ST 06 SIAN UM T 7 DN G0 00 ROC A RLATEN TS,
PUT IT DOWN

BRANDY FEAT, CHRIS BROWN CHAMELEONSCA

TURN ON THE LIGHTS

FUTURE A1 FHEEBANDZENC

THE A TEAM

D SHECRAN FLICTRAVATLANTIC

BANDZ A MAKE HER DANCE

JUICY J FEAT LIL WAYNE & 2 CHAINZ KEMOSADECULUNIA
BEER MONEY

K0P MOORE MCA NA!
WANTED
HUNTER MAYES ATLANTIC NASHVIL
CRUISE

FLOBIDA GIOBGIA LINE SEPUBLIC NASHYALE
HO HEY

THE LUMINEERS DUALTONE

LIVE WHILE WE'RE YOUNG
ONE DRECTION SYCO/CLXUMBIA

LEMIMY

WNIST

FLO RIOA POE BOYV/ATLANTIC

BLOWN AWAY

CANNE UNDERWOOD 13AR5TA NASHVILLE

GIRL ON FIRE

AUCIA KEYS FEATURING NICKI MINAJ FICA

IT'S TIME

IMAGINE DRASONS <1

TITANIUM
SVHAT A ML

BEAUTY AND A BEAT

AUSTIN SRR FEAT MO MW SO0V ARVOD SN A0 0

WANTED

HUNTER JATES ATLANTIC NASHYVILLEAWARN

EVERYBODY TALKS

NEON TREES MiACURYTOIMG

THE A-TEAM

£D SHEERAN ELIXTRAATLANTIC

NIGHT TRAIN

JASON ALDEAN BROKEN DOW

BLOW ME (ONE LAST KISS)

PINK ACA

CALL ME MAYBE

CARLY RAE JEPSEN ESUSCHOOLBOYINTIRSCO

FINALLY FOUND YOU

ENRIOUE IGLESIAS FEAT, SAMMY ADAMS AEPUSLIC

| WON'T GIVE UP

JASON MRAZ ATUANTICRAP

BANDZ A MAKE HER DANCE

JICY J FEAT UL WAYNE 3 2 UG KEADSASE COUNTIA

YOUR BODY

CHRISTINA AGUILERA PCA

IF | DIDN'T KNOW BETTER

SAMPLLAIO & CLARE BOWEN A5 57 DOSLIAS GATT,B0 MAGHE

SWEET NOTHING

AN AU UL FLNENCE WAL Y 15T ARDL SaTTRCLNASA

FEEL AGAIN

ONEREPUBLIC MOSLEYINTERSCOPE

I WILL WAIT

MSFORD & SONS GE1TLEMAN OF THE RUADH

ANYTHING COULD HAPPEN

ELLIE GOULBING iRy TRIEINTERSCORE

BEGIN AGAIN

TAYLOR SWIFT 610 MACHINE

LIGHTS

ELUIE GOULDING CHERRYTREENTERSCOPE

HALL OF FAME

THE SCAIPT FEAT. WILLLAM PRONDIENILEPIC

HARD TO LOVE

LEE BRICE CURR

AXDRNERINTERSCOPE

L.

For chart reprints call 212.493.4023
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DIGITAL

FUN, FUELED BY RAMERAAP
TOO CLOSE CRUISE
ALEX CLARE ALAUBLIC 3 M5 onioR SEONGIA LINE RERUBLIC KasHILLE L]
HOME 3 RED
PHILLIP PHILLIPS 19WTERSCOPE TAYLOR SWIFT 16 MALHINE
HO HEY 2 BLOWN AWAY [}
THE LUMINEERS DUALTONE CARKH UNDERWOOD 1%ARISTA NASHVILLE
IT'S TIME WANTED
IMAGINE DRAGONS KIOINAXORNENINTERSCOPE 0 NUNTER HAYES ATLANTICAVMN .
EVERYBODY TALKS NIGHT TRAIN
NEON TREES MERCUAYI0080 ! JASON ALDEAN BAOKEN BOW
THE A-TEAM 2 IF I DIDN'T KNOW BETTER
D SHECAAN ELEKTHAVATLANTIC AN WLLACIO & CLWE BOWEN A4 F7LDISLENS GUL0
| WON'T GIVE UP BEGIN AGAIN
JASON MRAZ ATLANTIC R TAYLOR SWIFT 816 MACHINE
1 WILL WAIT ) . HARD TO LOVE
MUMIORD & SONS GENTLEMAN (F T ROADSEDCUASSNOTE . | LLE BRICE CUiiB .
MADNESS KISS TOMORROW GOODBYE
MUSE FELIUM YVWARNER BROS. LUKE BRYAN CAFTOL KASWVILLE
LITTLE TALKS THE ONLY WAY | KNOW
OF MONSTERS AND MEN RiPUBLIC . SRSON ALDEAN WITH LSS RYAN & £ ORRCH S00E G0N
SOMEBODY THAT | USED TO KNOW EVERY STORM (RUNS OUT OF RAIN)
GOTYE FEAT, KIMERA FARFAXAEPUBLIC . 1233 GARY ALLAN WCA NASHVILLE
YEAH YEAH 2.0 PONTOON -
WRLY MO UM IMANANATEA SO ETREM TR $ UITTLE B3 TOWN CAPITOL NASWALLE o
DOG DAYS ARE OVER a 0 6 € BEER MONEY
FLORENCE « THE MACHINE REPUELIC » 1 JOIF MOORE MLA NASMVILLE
SAIL ) 45 13w COWBOYS AND ANGELS

AWOLNATION RED BuLL

RIBANNA GAPDLE Jan Dt

DUSTIN LYNCH ROKEN BOW

BALL

T4 FEAT. UL WAYNE GRAND HUSTLEATLANTIC
CLIQUE

JANYE WEST, JAY-Z, IIG SEAN (.00 0LUEF JAMIUING
GIRL ON FIRE

ALICIA KEYS FEAY. NICKI MINAJ HCA

BANDZ A MAKE HER DANCE

JUREY J FEAT UL WAYNE & 2 OUNKZ KOWOSASECOLUINGA

MERCY

YARYE WEST 885 SEAN, MO0 L2 M 010.0,06F WO
SWIMMING POOLS (DRANK)
KINDRICK LAMAR AFTERMATH/INTERLCOPE
BIRTHDAY SONG

2 CMAINZ FERT. KANYE WEST D) JAMADIMG
POP THAT

FBENH MINTAM FEAT A ROLE. DVARE L8 WarSg 540 BV TP
TURN ON THE LIGHTS

FUTURE A. UFREEBANDZEMC

THRIFT SHOP

MADILEMORE & VAN LIWES FEAT WANZ MADOEMIVE 204

ADORN

MIGUEL BYSTORM/BLACE ICE/REA

NO WORRIES

LI WINE FEAY DETAR YOUNG MONERCASH MOETFERUILE
THINKIN BOUT YOU

FRANK OCEAN DEF JAMTOING

NO LIE

7 CMAINZ FEAT. DRAXE DFF JAMIDIMG

HIPS DON'T LIE
SHANINA FEAT. WYTLEF JEAN £FIC/SONT MUDC LATIN
WAKA WAKA (THIS TIME FOR AFRICA)
SIAORA FEAT. FRESHLYGROUND £PC/S0NY MUSIC |ATS
Al SE EU TE PEGO

VICHEL TILO PANTANNALNGE/SONY MUSIC
VOLVI A NACER

CARLOS VIVES GARAAVIVSONY MUSKC LATIN
HEROE

ENRIOUE IGLESIAS INTERSCOPLUMLE

DUTTY LOVE

CON MR FEAT NATTY NETASHA DREANATOMAOE TEAMAE
HASTA QUE SALGA EL SOL

DON OMAR ORFANATOVMACHETEAUMLE
INCONDICIONAL

PRINCE ROYCE T0P STOP

PASARELA

DADDY YANKEE £L. CARTEL
LIVIN® LA VIDA LOCA
[

Y MARTIN CHTOLUMBIASONY MUSIC LATIN

(TCHE TCHERERE TCHE i
GUSTIAND LUMA SN MANNAL G SO LASESONY MU LTS §
PROMISE
WOMEQ SANTOS FEAT. USHER SONY MUSIC LATNY
WILL U STILL LOVE ME TOMORROW |
LESUIE GRACE TOP 5TOF

NADMEOHEI.LO
OLIVIA NOLT WALT DISHEY

| JUST HAD SEX

THE LONELY ISUAND FEAT, AKOM BEPUBUC

1'M ON A BOAT

THE LONELY ISLAND FERY. T-PAIN FEFUBLIC

THE BADDEST

KRISPY KREME KRZEFY KAEME

SCREW THE NETHER!

WTHELTTLSOOD AT S FOGICAST § SPARILES' ICESAST 105 §
JACK SPARROW

THE LONELY ISLAND FEAT. MICHAFL BOLTON FEPUBLC

| CAN SWING MY SWORD
TORY TURNER FEAT. TERABRITE TODUSCUS
COLLEGENUMOR COLLETIERUMON

G AP RATTLES CF HSTORT FRANK SMATRA V5 FREDCE MEROURY |
WICE PETER MAXER STUDNS

LIKE A BOSS

THE LONELY ISLAND AEPUBLIC

EPC RAP BATTLES OF HSTORY: STEVE J0BS VS BILL GATES.

| WICE PETEA MAKER STUDIS

RATCHET GIRL ANTHEM

EMMANUEL & PHILUIP HUDSON ARCHIVE

NICE GUYS

(OHSTER S, KEYUMMA UM BGA DJESTES S, (50 WAL & T i
THREW IT ON THE GROUND

THE LONELY ISLAND REPURLIC

BROMANCE

AYAN HIGA CHESTER SEE CHESTEN SEE

Go to www.biliboard.biz for complete chart data

STYLE)

=3

| ROSS LYNCH W

OLIVIA HOLT WALT DISNEY
HAD ME @& HELLO

| LUWE BENWARD WALT DISNEY

ILLUSION
ROSS LYNCH WALT DIGNEY

- CAN YOU FEELIT

ROSS LYNCH WALT DISNEY

NOTHING'S GONNA STOP US NOW
OUVIA HOLT WALT DISNEY

L.A. BOYZ |
OIS ST RK OO LYY L MM QDX 1 TR T A
CALLING ALL THE MONSTERS
CHIMA ANNE MCCLAIN WALT DISKEY

| WINDOWS DOWN

WTR HICKELODEON/COLUMEIA
TTYLXOX

BELLA THORNE WALT DISNEY
NOT A LOVE SONG

FASHION IS MV KRVPTONIYE
BELLA THORNE & ZENDAYA WALT DISNEY

TAKE A HINT
VOS5 A MDA KT BRI QT 1T LA
HEARD IT ON THE RADIO

ROSS LYNCH AS AUSTIN MODN WALT Dishi

E THE LIGHT

¥ MOORE & ZACHARY LEV) WALT DISHEY

39



WEAHE NEVER EVER Gﬂ‘ﬂuﬁ BAGK TOGETHER
TAYLOR SWIFT 510 MACHINEREPUBLIC

SOME NIGHTS

AN FUELED BY RAMENSRP
| TOO CLOSE

ALEX CLARE AEPUSBLIC

EVERYBODY TALKS

NEON TREES MERCURY 0IMG
| DIE YOUNG

KESMA KEMOSABLMCA

GANGNAM STYLE

UNTIL
NE-YO MOTOWNADIMNG
FINALLY FOUND YOU
ENRIOUE IGLESIAS FEAT. SAMMY ADAMS NEPUDLC
DIAMONDS
RIMANNA SRP/TEF JAM)OIMG
LIGHTS
S ELUE GOULDING CHERRYTREEANTERSLOPE
y WHISTLE
L0 BMIDA POE DOYVATLANTIC
ATEST Locm.?;urormvm

LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCOCOLUMBIA
50 WAYS TO SAY GOODBYE
TRAIN COLUNMBIA
YOUR BODY
CHRISTINA AGUILERA HCA
NumB
USMER ACA
| CAN ONLY IMAGINE
0 QAT LA Col AR 4 LL WIPRE 5 L SRR ST
| HOME
PHRLIP PRILLIPS IWINTERSTOPE
1CRY
FLO MDA POE BOVATLANTIC
FEEL AGAIN
(ONEREPUBLIC MOSLEY/INTERSCOPE
, THE A TEAM
| ED SHEERAN ELEKTAAATLANTIC
BURN IT DOWN
] MOl
P AR
NICK) MINAJ YOUNE MONEVEASH MONEYREMIBUIC
2 REASONS
TREY SONGZ FEAT. Y1 SONGHOOKATLANTIC
RLP.
NTA ORA FEAT. TINKE TEMPAR ROC NATIDNCOLUMEIA
HO HEY
THE LUMINEERS DUALTINE

HALL OF FAME
THE SCAIFT FEAT WILLLAM PHONOGENIQEMC

DON'T YOU WORRY CHILD
s MAPA PERT
HEADV OR NOT

ANYTHING coum HAPPEN -
swwn mmmmmswrt

SKYFALL
ADELE XLTOLUMIA

OATH
CHIER LLOYD FEAT. BECKY G SYCOERC

BAD FOR ME
MEGAN & LIZ COLLECTIVE SOUNDS
REMEMBER WHEN

| CHRIS WALLACE THINKSAY

Fun. scores s second No. 1 on Adult Top 40 in as many tries with the
titie cut from its album Some Nights, The trio teigned for three weeks
(beginaing May 12) wilh “We Are Young," featuring Janelie Monde.
Fan. s the second group In the chart’s 16-year history to send s first
two eatries to the summit. Daughtry arrived with “1t's Not Over”
(nine weeks 2t No. 1) and “Homse™ (10) in 2007,

Meanwhile, Adele’s “Skyfall," the theme to the Nov. 9 James Bond
film of the same name, re-enters Mainstream Top 40 (Wo. 37) and
scales Adult Contemporary (15-13) and Adult Top 40 (21-16), “Reaction
from our Rsteners has beea positive. It should only be greates when
the mavie opens,” says Dave Popovich, PD of adult top 40 WOAL

1| WON'T GIVE UP

JASON MRAZ ATLANTIC/RA®

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKEON 139CA

CALL ME MAYBE

CARLY RAE JIPSEN WO4/SCO0UONINTERSCOPE
WHAT MAKES YOU BEAUTIFUL

ONE DIRECTION S1CONOUUMBA

RUMOUR HAS IT

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT 115 MACIGNE/REPUBLIL

BLOW ME (ONE LAST KISS)

HOME
S PHILIP PRILLIPS T0WNTERSCOPE
R

EVERYBODY TALKS
" NEON TREES MEACLSYIDIMG

SHE'S SO MEAN
MATCHOOX TWENTY EMBLEATLANTIC
o LIGHTS

LUE GOULDING CHERAYTHELANTERSCOPE

FUN. FUELED BY RAMENRRP
|| ONE MORE NIGHT

MAROON § AMUOCTONE/INTERSCOPE
n 50 WAYS TO SAY GOODBYE
| TRAIN COLUMINA
GIVE YOUR HEART A BREAK
5 BEMI LOVATO HOLLYWO00

BROKENHEARTED
RABMIN £5C

GOOD MORNING BEAUTIFUL

DARK SIDE
KELLY CLARKSON 1WRCA

ONE MORE NIGHT
MARDON 5 ARMWOCTONE/INTERSCOPE

BLOW ME (ONE LAST KISS)
PINK SCA
HOME
PHILIP PRILLIPS 18 IERECOPE
s 50 WAYS TO SAY GOODBYE

| WE ARE NEVER EVER GETTING BACK TOGETHER

" TAYLOR SWIFT 615 MACHNGREPUBLC
EVERYBODY TALKS
INEON TREES MERCURYS0IMO
WIDE AWAKE
MATY PERRY CAPITOL
FEEL AGAIN
ONEREPUBLIC MDSLEYINTERSCUPE
THE A TEAM
D SHEERAN ELEKTRATLANTIC
HALL OF FAME

LITTLE TALKS
OF MONSTERS AND MEN REFURLIC
KYFALL
ADELE XCOLUMBIA
MISS ME
ANDY GRAMMER & CUBVE
IT'S TIME
IMAGINE BRAGONS KIOINAKORNERINTERSCOPE
SHE'S SO MEAN
MATCHEOX TWENTY EMSLEWATLANTIC
. DIE YOUNG
KESHA KEMOSABERCA
MY OH MY
TRISTAN PRETTYMAN CAPTOL
BURN IT DOWN
UINKI PARK MALHINE SHOTAVARKER BROS. _
‘ WHAT COULD HAVE BEEN LOVE
AERDSMITH COLUMAIA

1 WILL WAIT

| OH LOVE
GREEN DAY REPRISEAVARNER ER

(33

40 | Go to www.billboard biz for complete chart data

E
PHILLIP PHILLIFS 1 OXTERSCOPE
HO HEY
THE LUMINEERS DUALTONE
| WILL WAIT
0F T

IT’S TIME

IMAGINE DRAGONS KIDINAKORNERINTERSCOPE

THE A TEAM

D SMELRAN ELCKTAWATLANTIC
, MADNESS

MUSE KELIUM - JVVARNER BHOS.

BABEL

y 15 T4
TAKE A WALK

| PASSION PAT FRENCHKISSCOLUMBIA
RADIOACTIVE

INE DRAGONS KIDINAXORNENINTERSCOPE

ERS IN THE

SONS GENTLEMAN OF THE

HOLLAND ROAD
05 THE

. GHOSTS THAT WE KNEW
_ P 8

CHALK OUTLINE
THIEE DAYS GNACE ACA

LOVER OF THE LIGHT

LOVER'S EYES
0F T

LITTLE BLACK suamnmes'
THE BLACK KIYS NONESUCHAVARNEH 8R0S

VEAH YEAH
~ HOPELESS WANDERER

LOST IN THE ECHO
BELOW MY FEET

LINKIN PARK MACKINE SHOP/WARNER BAOS.

STUBBORN LOVE
THE LUMINEERS DUALTONE
REMINDER

BROKEN CROWN
o THE

MUMFORD & SONS GENTLEMAN OF THE ROADREDGLASINOTE

DEMONS

IMAGINE DRAGONS KIDINARORNER INTERSCOPE

KILL YOUR HEROES
AWOLRAION

NOT WIT 3

 OF THE
ON TOP OF THE WORLD

RIDE

LANA DEL ALY POYDONINTTHSCOPE
MOUNTAIN SOUND

AN MEN RESUBLIC
RUNAWAVS

THE KILLERS SSLANDOOIMG

| MISS THE MISERY
MALESTOAM ATLANTIC
OH LOVE

GREEN DAY NEFRISEWARNER BADS
WHERE ARE YOU NOW
MUMFORD

SONS GENTLEMAY [F THE ROADREDGLASSNOTE

ANGELS

THE XX YOUNG TURKS/BEGGARS RO
FLOWERS IN YOUR HAIR
THE LUMINEERS DUALTONE

CARRY ON

FUN. FUELED BY AANSENRRF

WE COME RUNNING
YOUNGELOOD HAWKE REPUBLIC
FOR THOSE BELOW

IMAGINE DRAGONS KIDINOXORNERINTERSCOPE

OF Tt
SPECTRUM (SAY MY NAME)
FLORENCE + THE MACHINE 7¢)

DOOM AND GLOOM

THE ROLLING STONES THE ROLLING STOMESUMEANTERSCOPE

TROJANS
ATLAS GENIUS TROGS WEAD\WARNER BROS.
MY OH MY
TRISTAN PRETTYMAN CARTOL
LET YOURSELF GO
GREEN DAY IEPRISEANARNER BADS
BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOLAREPURLIC

'y ABSOLUTE ZERO
STONE SOUR SOADRUNNEAIRS

s STILL SWINGING

PAPA ROACH ELEVEN SEVEN
SUPREMACY
MUSE HELIUM SWARNER BAGS
B8LOOD
4 THIS MOMENT CENTUSY MEDIATED

Mooa (Oct. 27) soars onto Hot Rock Songs
2t No. 19 with “Yeah Yeah." The song),
featured In Apple's latest iPod Shulle and
Nano ads, vaults 34-13 on Rock Digital
Songs with 25,000 dawnloads sold (up
T14%), according Lo Nielsen SoundScan.

AY
MONCTORED RY

ABSOLUTE ZERO
STONE SOUR FOARUNNEARAP
STILL SWINGING
PAPA ROACH ELEVEN SEVEN
LOST IN THE ECHO
| LINKIN PARK MACHINE SHOPAVARNER BR0Z
BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOURRERUBLIC

R STANDINO IN THE SUN
LAY FEAT MTLES KENNEDY A THE CONSPYAATORS 00 NAVDICAPTTOL
ENEMIES
SHINEDOWN ATLANTIC

; BLOOD

15 1 THIS MDMENT CENTIRY MEDIARED
HERE AND NOW
SEETHER WIND.- 57

GAINER
HEAVEN NOR HELL
VOLBEAT VERTSOREPUBLIC
COMING DOWN
FIVE FNGER DEATH PUNCH PROSPECT PARK
T YOURSE 0
GREEN DAY REFRISEWARNES BADS
STAND UP
ALL THAT REMAINS RAZOS & TIE
. LITTLE BLACK SUBMARINES
THE BLACK KEYS NONFSUCHWARNER 8305

T
DETTONES REFRESEVWARNES BACS

18 YEARS PALIHORSEADA

LET'S RIDE
I ROCK [0P DOS/ATLANTICRAP

" BEEN AWAY TOO LONG

SOUNDGARDEN SEVEN FOURREIUBLIC

STANDING IN THE SUN

RASH FEAT MYLES KENNEDY & THE CONSMRATIRS Dn s CAXTOL
UNITY
SHINEDOWN ATLANTIC
| MISS THE MISERY
MALESTORM ATLANTIC
| THESE DAYS
FOO FGHTERS AOSWELLACA
LOVER ALOT
AEROSMITH COLUMRIA
HERE AND NOW
STETHER WAND-LIP
ABSOLUTE ZERO
STONE SOUR RUADRUNNERRAP
COMING DOWN
Mmﬂ DEATH PUNCH PROSSECT PAR
OH LOVE
GREEN DAY MPKXEL’WM_NU! BAUS.
LOST IN FOREVER (SCREAM)
ron RAZOR & TIE

THE WRECKERS

S BUSH ANTHEMIADRUNNER AP

STILL SWINGING
PAPA ROACM LEVEN SEVEN
LET'S RIDE
130 ROCX TOP DOS/ATIANTICRP
b ENEMIES
SHINEDOWN ATLANTIC
STILL COUNTING
VOLBEAT MASCOTVERTIHOREPUBLIE
GOLD ON THE CEILING

= CARRV ou
“m SEVENFOLD WARNES BROS
LET YOURSELF GO
GREEN DAY REPRISEAVARNEN BADS.

S METALLICA EAGLE ADCK/EA
1 GOT'S TO GET PAID
72 TOP AEFUBLIC
LOST IN THE ECHO
LINKIN PARK MACHINE SHOPWARNER BROS

45
THE GASUGNT ANTHEM MERCURYADUMG
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ARPLAY SALES DATA
MONITONED BY COMPILED By
niclsen niclsen

SoundScan

Billbeard.

Artist
IMFRINT & NUMBER / PACANOTION LABEL

IVPTIENT B NUMBER / PROMOTION LABEL

WEARE NEVER EVER GETTING BACK Taylor Switt Jason Aldean
S M1 D SRORENDOW
BLOWN AWAY Carrie Underwood T Sam Pollacio & Clare Bowon el
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GOOD ‘NIGHT’ FOR ALDEAN

Jason Aldean’s Night Train
makes a splashy debut at No.
1 on the Billboard 200 and Top
Country Albums, opening with
409,000 copies sold, according
to Nielsen SoundScan, The
artist’s fifth full-length album is his first leader on the big
chart (his third on the country list), marking the second-
best sales start this year behind Mumford & Sons, who
tallied 600,000 with Babel on the Oct. 13 chart. Night Train
also sets a career-best SoundScan week for the Georgia
native, whose previous best was 193,000 with My Kinda
Party two years ago. —Wade Jessen
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ORAKE YOUNG MONEY/CASH MONEYREMUBLIC KEYSHIA COLE FEAT. UL WAYNE GETFENNTERSCOPE JURCY J TEAT LIL WAYNE & 2 CHAINZ KEMOSABEOLUMESA
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T.I. makes the biggest en-
trance of his career on Hot
R&B/Hip-Hop Songs as
“Ball," featuring Lil Wayne,
opensat No. 11, The 94,000
downloads sold {accord-
ing to Nielsen SoundScan)
push the song toa No. 2 de-
but on R&B/Hip-Hop Digital Songs (see page 39). On Hot
R&B/Hip-Hop Songs, the debut marks the Atlanta rapper’s
best rank as a lead artist since “Got Your Back,” featuring
Keri Hilson, peaked at No, 10 in 2010. New album Trouble
Man is due Dec. 18. —Rauly Ramirez
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Twenty-five years after his debut on Latin
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Los Temerarios’ Mi Vida Sin 7 cops the Hot
Shot Debut on Top Latin Albums, cpening
al Mo, 2 with almost 4,000 copies sold.
The tithe is the duo’s first studio album of
original material since 2008"s i Tu Te Vas,
which spent five weeks atop the chart,

BETWEEN THE BULLETS

NEW AIRPLAY CHART-TOPPERS

A week of volatility on Latin airwaves produces three new No. 1s. First,

® $0e,

“Diosa de los Corazones™ by the Pina Records crew consisting of Ken-Y,
Zion, Lobo, Lennox, Arcangel and RKM leaps 10-1 on Latin Airplay (and
11-4 on Hot Latin Songs). Meanwhile, N'Klabe posts its third No. 1 on
Tropical Airplay this year as “Mi Vida Eres Tu" jumps 7-1 on the list, and
Gerardo Ortiz picks up his second consecutive leader on Regional Mexi-
can Airplay with “Solo Vine a Despedirme” (2-1).

—Rauly Ramirez
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RECORD COMPANIES: Island Def Jam Music Group promotes
Akinah Rahmaan to VP of marketing. She was senior director.

Kevin Morrow forms new full-service music entertainment
company Steel Wool Entertainment with Welk Music Group
president Kevin Welk. It will be operated out of Welk Music
Group'’s offices in Los Angeles. Morrow was senior VP of
touring at Live Nation.

ABKCO Music & Records names Alisa Coleman senior
executive VP responsible for global business development,
licensing and soundtracks. She was senior VP.

PUBLISHING: Universal Music Publishing Group names Kent
Klavens senior VP of business and legal affairs. He was senior
VP/aeneral counsel of Famous Music (a division of Viacom
and affiliate of Paramount Pictures that was sold to Sony/ATV
Music Publishing).

BMI appoints David Levin VP of new media. He was senior
VP of digital sales at Sony Music Entertainment.

DISTRIBUTION: Alternative Distribution Alliance taps Dave
Stein as VP of business and legal affairs. He previously owned
and operated a private practice specializing in entertainment
law, representing such clients as Century Media Records,
Equal Vision Records, Doghouse Records, Portugal. The
Man, Taking Back Sunday, Hatebreed and Hot Water Music,
among others,

DIGITAL: MediaNet appoints veteran music executive Larry
Milier executive VP/GM. With more than 25 years of experience
in the music industry, Miller most recently served as head of
content strategy and advanced technology at MakeMusic,
developer of Finale music notation software.

MANAGEMENT: Dale Libby launches Turn by Turn Artist
Career Guidance. He was senior VP of sales at Sony Nashville.
—Edited by Mitchell Peters

WORKS

TRUE COLORS FUND PLANS BENEFIT SHOW

It'sbeena busy year for Cyndi Lauper's True Colors Fund, the non-

profitorganizationshe co-founded to raise awareness and support

for the lesbian, gay, bisexual and transgender community.

Last year, True Colors held its first "Home for the Holidays™
benefit concert at the Beacon Theatre in New York, which helped
raisemoney tofund the nonprofit’s Fortyto None Project. The pro-
gram launched in June and aims to raise awareness about LGBT
youth homelessness.

“The Forty to None Project is really the first national organiza-

tion to <olely focus on gay and transgender youth homelessness,”
True Colors Fund executive director Gregory Lewis says. “We
spent a year traveling in 2011 researching issues to see how we
could best make adifference.”

To further fund Forty to None, True Colors will hold its second
benefitconcerton Dec. atthe Beacon, The eventwill feature Lau-
per, Sarah Mclachlan, Adam Lambert, Whoopi Goldberg, Rosie
O'Donnell, Roberta Flack, St. Vincent, Sleigh Bells' Alexis Krauss

and others. It will also include a sneak preview of the upcoming

Broadway musical “Kinky Boots.” Fashion expert Carson Kressiey
has been tapped as host.

Nextsummer, True Colors will invite about two dozen LGBT
homeless youth from New York to a weeklong camp in Connecti-
cut. “It's really a week of fun and nature, but also a safe environ-
ment where they can be themselves,” Lewis says. “They also get

leadership training and counseling, if needed.”—Mitchell Peters

A
THE INN CROWD

Starwood Preferred Guest hosted an exclusive Ben Folds Five performance for
hotel rewards program members at the Oct. 13 grand opening of the Westin

New York Grand Central in Manhattan. Here, Starwood Preferred Guest senior
VP cHRris HOLDREN hangs with Ben Folds Five members BEN FOLDS, DARREN

JESSEE and ROBERT SLEDGE (from left).

{3

for RIHANNA
from right), who was recently presented with a
from Island Def Jam marking the most combined
1s for any artist at rhythmic and top 40 radio—including
11 No, 1s on the Billboard Hot 100, Sharing the milestone
moment with the singer are (from left) WHTZ (Z100) New

when the

Country Music Assn
inducted three new mem-
bers into its Country Music
Hall of Fame on Oct. 21in
downtown Nashville, From
left: CMA CEO STEVE
MOORE welcomes inductees
GARTH BROOKS, CONNIE
SMITH and HARGUS “PIG"
ROBBINS along with Country
Music Hall of Fame and
Museum chairman STEVE
TURNER and director KYLE
YOUNG AISSELLICH

York PD SHARON DASTUR, Clear Channel Radio senior

VP of programming/KliS-FM Los Angeles PO JOHN IVEY
Clear Channel Entertainment president JOHN SYKES, Clear
Channel Media president of national programming platforms
TOM POLEMAN, IDJ president/COO STEVE BARTELS and
Roc Nation co-founder/president JAY BROWN
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Billboard, Telemundo Host Mexican Music Awards

More than 1.4 million people tuned in

to the second Billboard Mexican Music
Awards (Oct. 18) telecast on Telemundo,
according to Nielsen. Viewers were
rewarded with dynamic performances

by the evening’s big winner 3BallMTY
(nine awards) with reggaetén duo JKing
& Maximan, as well as Los Huracanes
del Norte, La Original Banda el Limon
and Larry Hernandez. Gerardo Ortiz was
the night’s runner-up with seven awards.
Presented by State Farm and staged at
the Shrine Auditorium in Los Angeles,
the Billboard Mexican Music Awards also
paid tribute to ranchera singer/songwrit-
er Pepe Aguilar, recipient of this year’s
Legacy Award.

BMI hosted its
. . Noche Mexicana showcase in Encing, Calif, On the bill
“:A‘ mns - : acoustic performances by EL POTRO DE SINALOA
3 VICTORIA “LA MALA” ORTIZ, MARIO "EL CACHORRO"
mmm = . DELGADO, singer/songwriter LUIS CARLOS MONROY
' N\l = - - < 1o and new pop/regional Mexican quintet Arlequin. From left
.X‘ A A P ! Monroy, BMI director of Latin writer/publisher relations
MARISSA LOPEZ, Delgado, BMI assistant VP of Latin music
DELIA ORJUELA, Ortiz, El Potro and Arlequin manager
FAUSTO JUAREZ. |

were the
genre-blending performances of multiple winner
3BALLMTY—first with Mexican rapper Smoky and later
with reggaetén duo JKing & Maximan. Choreography for the
neon-attired dancers was courtesy of Kenny Qrtega. v

were Universal Music
Latin Entertainment (albums and airplay record label of
the year), its label divisions Fonovisa (albums imprint
of the year) and Disa (airplay imprint of the year), and pro-
ducer of the year FERNANDO CAMACHO. Celebrating
backstage are (from left) Camacho, UMLE president VICTOR
GONZALEZ, Billboard executive director of centent and pro-
gramming for Latin music and entertainment LEILA COBO,
Latin Power Music founder PEPE SERRANO and Disa,
Fornovisa marketing director SERGIO PEREZ.

LOS HURACANES DEL
NORTE became quite emotional as they accepted La
Voz (The Voice) Award on behalf of their distinctive
sound and leng-running career. swor SHE GRAN

at the official Billboard
Mexican Music Awards after-party are (from left)
Prometheus Global Media CEO DOTTIE MATTISON
mun2 host YAREL RAMOS and Telemundo president EMILIO
ROMANO 1 £ TELEMUS
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