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"Modern Family actors
Julie Bowen and Ty Burrell
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From stoplight
TO SPOTLIGHT.

For years, Chevy has been ingrained in the music industry,

always keeping an eye out for the next great artist. Last year

we found it in Chelsea Williams. Discovered performing at

the Santa Monica Pier, she was soon cast in a Chevy

commercial. Next thing you know, she's on TV,

touring and dropping a new album all while

never losing that personal connection she

has with her fans.

We wanted to capture that personal

connection by offering available
Bluetooth wireless technology for

select phones' and an available

USB port in our Chevy Cruze,

so you can stay connected
to what you love.

For more about Chelsea and

Chevy, visit chevy.corn/chelsea.
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Programmed For Success
TV is key to Lionel Richie's expectation -defying chart -topper

Missing a first -week sales pro-
jection by 100,000 units is
usually a bad thing. In the

case of Lionel Richie, Mercury Nashville
was very happy to be wrong.

That's because Richie's Tuskegee-a
collection of his hits remade as coun-
try duets-sold more than expected,
debuting at No. 2 on the Billboard
200 with 199,000 copies for the sales
week that ended April 1, according to
Nielsen SoundScan. "We underesti-
mated sales," Mercury Nashville exec-
utive VP/GM Ken Robold says. "Even
though he is an icon and we knew we
had a great -sounding record with great
songs and great duet partners, we had
no idea what we had in terms of sales."

Indeed, in the time since, Tuskegee
has continued to defy expectations, ris-
ing to No. 1 in its third week and now
holding that spot, shifting 114,000 cop-
ies last week, according to SoundScan
(down 11%). Since its release, Richie
has sold 537,000 copies, compared with
440,000 copies for Madonna's MDNA,
the album that boxed him out of the
No. 1 spot in Tuskegee's debut week
(and then fell a historic 86.7% the fol-
lowing week).

The Mercury Nashville staff credit
the success of Tuskegee to TV exposure,
and the Madonna and Richie camps
took very different approaches to set-
ting up their albums.

Richie took TV marketing to new
heights, including two concert specials,
one awards show and both morning and
late -night appearances. Madonna, who
knew she would be gearing up for her
tour and wouldn't be able to do heavy
TV promotion, nonetheless managed to
do something exceptional to launch her
album, too. Through her Super Bowl
appearance-which set a viewership re-
cord of 114 million (3 million more than
the game itself), according to Nielsen-
she branded her street date, cementing

TIM McGRAW and LIONEL
RICHIE perform during

the CBS special "ACM
Presents: Lionel Richie &

Friends in Concert."

it in the minds of most of the world au-
dience that MDNA would be in stores
on March 26. She also used her album
to spur ticket sales by allowing consum-
ers to opt in and purchase MDNA with
their concert ticket. While this tactic
has been used before, it's never been as
successful as the result that Madonna
achieved (see story, page 8).

But it's Richie who has continued to
dominate the top of the Billboard 200.
And since TV has been the key to Tuske-
gee so far, Mercury Nashville is airing
direct -response TV commercials rang-
ing from 60 seconds to 120 seconds for
the next four weeks, promoting both
the deluxe and regular editions of the
album. That will keep Richie in front
of the public while the label waits for
the next big component of the TV cam-
paign to kick in: ABC's new entry in
the music reality sweepstakes, "Duets."

"Duets"-touted as ABC's answer to
"The Voice"-will feature Richie, Kelly
Clarkson, Robin Thicke and Jennifer
Nettles traveling the country, compet-

ing to discover talent worthy of being
their proteges. Each week the artist and
his or her protégé will perform a duet
on the show, which is scheduled to run
from mid -May through July. If Richie's
previous TV exposure is any indication,
the heavy prime -time promotion should
continue to boost sales.

The campaign for Tuskegee began
with an hourlong concert special on
shopping network HSN, which aired
March 16. A day before the album's
March 26 in-store debut, Richie was in-
terviewed on NBC's "Weekend Today."
He also was the focus of multiple CMT
specials and made appearances during
release week on "The Voice," "Today,"
"Late Show With David Letterman" and
CNN's "Piers Morgan." Then, as the
week came to a close, he performed
during the telecast of the Academy of
Country Music (ACM) Awards.

The HSN appearance generated
about 22,000 preorders, and with all
of the other TV appearances in the
first week of Tuskegee's availability, the

album bowed at No. 2 on the Billboard
200 with 199,000 copies sold. That total
blew away projections, which had been
set at about 75,000 CDs and 13,000 digi-
tal, for a total of 88,000.

Robold says, "We were looking at how
the Tony Bennett Duets [album] has per-
formed, but he has been more visible
in the past 10 years than Lionel. So we
came up with what we thought was a re-
alistic first -week sales number for Tuske-
gee. But its sales just blew out the roof."

Two weeks later, another TV show, a
Richie concert recorded the night after
the ACM awards show that featured
artists who appeared on the album,
aired on CBS on April 13. That pro-
gram, "ACM Presents: Lionel Richie
Friends in Concert," boosted third -week
sales to 129,000 from the prior week's
total (95,000). The following week's
sales slipped slightly to 114,000 units to
bring total sales continued on »p8
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>>>CUTS AT
ROADRUNNER
AS FOUNDER
WESSELS EXITS
Roadrunner Records
founder/CEO Cees
Wessels is leaving
the label17 months
after the completion
of its sale to Warner
Music Group. Concur-
rent with his exit, ap-
proximately 36 staffers
worldwide were let go
on April 26, sources
tell Billboard. The label
is being realigned
to utilize WMG for
back -office and other
support capabilities
while retaining front-
line label functions like
A&R, marketing, pro-
motion and publicity,
sources say.

>>>LONGTIME
RADIO DJ PETE
FORNATALE
DEAD AT 66
Veteran New York
radio DJ Pete Forna-
tale, best-known for
his stints on WFUV-FM
and WNEW-FM, died
April 26. He was 66.
According to New
York's Daily News,
Fornatale suffered a
brain hemorrhage on
April 15 and had been
in intensive care for the
week before his death.
Fornatale wrote or co -
wrote six rock -related
books, appeared as a
host on several music -
related TV programs
and also had a stint on
New York's WXRK in
the '90s.

>>>TARGET,
EMILIO
ESTEFAN JR.
PARTNER
Target has partnered
with entertainment
mogul Emilio Estefan
Jr. in a new alliance
that will allow him to
curate a Latin-themed
entertainment sec-
tion, it was announced
at Billboard's Latin
Music Conference on
April 25. The section,
titled "Emilio Estefan's
Picks," will be featured
in the entertainment
department of select
stores beginning June
6, and will feature
movie, book and music
selections that will ro-
tate every six weeks.

Reporting by Jem
Aswad, Ed Christman
and Leila Cobo.
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from »136 to 537,000, while placing Richie atop
the Billboard 200 for the second week in a row.

Robold says retail has been supportive of the proj-
ect: "It has been No. tat iTunes and Amazon, Target
blew it out on the Saturday after the April 13 broad-
cast of the `Richie & Friends' concert, and Walmart
has been a huge supporter from the get -go."

While the album has continually exceeded sales
expectations, Robold says the label and Universal
Music Group Distribution have been on practically
daily calls with the manufacturing team. "We have

had challenges, but feel good that we haven't lost
any sales," he says, because the pipeline has been
able to keep pace with demand.

Robold says the label initially shipped 200,000
units and total shipments now number 732,000,
with 38,000 in orders still to be shipped for a grand
total of 770,000 units. "We were at 540,000 units
[in shipments] when the CBS special aired, so the
show had a tremendous impact," he adds.

On the digital side, the album is much stron-
ger than expected, with the format accounting for

about 28% of the total, or 151,000 units, against an
initial forecast of 15% of total sales. The album has
produced track sales of 237,000 units, according
to SoundScan's track detail report on the album.

Now, besides the planned upcoming TV market-
ing campaign and the "Duets" reality show, if the
label can score additional high -profile appearances
or a rebroadcast of the CBS concert, that would
ensure robust sales.

"When he goes on TV, he is magic," Robold says.
"He handles himself so well."

The Magic Number
When No. 1 is not enough: the perils of chasing a big debut week. By Silvio Pietroluongo

o. 1 in Billboard. As the publication's di-
rector of charts, I'm proud to know that
the top position on a Billboard tally is still

held in very high regard by artists, managers, labels
and our many chart followers all over the world.

However, in the 21 years since our sales charts
have been powered by Nielsen SoundScan's point -
of -purchase tracking system, we've seen the recog-
nition of a No. 1 for certain high -profile acts on the
Billboard 200 progressively become secondary to
the sales number that powers that ranking.

In the late '90s and early '00s-when album sales
were at their zenith-the pursuit of the million -
unit debut became all the rage. From December
1998 to June 2002, there were 10 albums that sold
more than 1 million units in a single week, eight
of those occurring in a title's debut week. Outside
of that 42 -month period (which predates the rise
of the digital music market), there have been only
seven other titles to sell 1 million weekly copies,
six of those debuts.

For the most part, those numbers were attained
without extraneous promotions other than the nor-
mal optimum in-store retail placements; print, radio
and TV spots; and artist media promotional spots.
Sure, some of those promotions were more gran-
diose than others, but the product being hawked-
an album with a singular track listing, available at
every music retailer-was the main selling point.

Of course, the rise of the Internet, and the easy
access to music it afforded (both legally and ille-
gally), has significantly hurt music sales and made
the million -selling debut more difficult to attain.
Consequently, the pursuit may have quantitatively
downshifted, first to the more reasonable 500,000
units, though nowadays 300,000 is probably the
barometer. But conversely, as that's happened, the
intensity of the chase ramped up. With the music
market suffering, retail stores dwindling (making
mass merchants and iTunes more omnipotent) and
pressure mounting from artists and their manag-
ers to reach that certain magic number, labels have
had no other alternative than to get creative. Which
brings us to today and the world of the standard
album, the deluxe, the super -deluxe, the retailer
exclusive super -duper -deluxe version, the edited
10 -track album priced at a moderate sum, the pre -
order incentives and, yes, the ticket/album bundles.

Each of these permeations must be vetted and
approved by Billboard, mainly myself and associate
director of charts Keith Caulfield. Beyond album
content variations and the Madonna -made -notable

MADONNA
performs
during Super
Bowl XLVI's
halftime
show.

ticket/album combos, we also get pitched some cre-
ative marketing ideas, most of which are soundly
rejected. (Buy a bottle of diet pills and get a CD is
one of my all-time favorites.)

That said, some of these ideas are clever and
would be a great way to promote a new or estab-
lished artist, especially one on tour who is looking
to sell the more lucrative concert tickets. But for
various reasons, these pitches do not fall in line
with what Billboard would count as a sale and the
true intent to receive an album.

If a label went forward with these rejected pro-
posals, they would get paid for the cost of every
album distributed by the promoter, but SoundScan
wouldn't count the units, and thus would not affect
the title's chart ranking. So there is money to be
made by all parties-in the deal itself and by pos-
sibly accruing fans/future customers by getting an
act's music into their hands. Yet, I can think of no
more than one or two instances when a label has
pursued a marketing idea that would not influence
an artist's SoundScan sales numbers.

The Billboard -approved (and much -derided)
ticket/album promotion for Madonna's MDNA
was similar to those done in the past for releases
from Tom Petty and Bon Jovi. But those had much
less notable results, and the MDNA bundle became
noteworthy solely for the redemption volume of

Madonna's devoted fan base. No surprise-she has
more fans who care about her new music than Petty
and Bon Jovi.

But, what artists, managers and labels should
consider today is that superstar acts are being held
to a new standard in the age of the blogosphere.
Yes, these methods for boosting album sales fig-
ures are legitimate in Billboard's ranking system,
but the chase has become transparent. Should the
pursuit of debut -week glory take precedent over the
often healthy results of a normal album release in
a depressed sales market?

For Madonna, who arguably has a legion of dis-
senters as large as her fan base, the story became
centered on her debut sales number of 359,000
being "goosed" by a reported 180,000 ticket bundle
redemptions and then followed by an 86.7% second -
week drop. That second -week drop set a record and
became a talking point as she got raked through
the coals for supposedly unnaturally enhancing
her first -week number.

Would her detractors have been as vocal in shout-
ing "failure" if she'd sold amore modest 200,000 -plus
inweek one? Certainlyyoudidn'thear much derision
for fellow vet Bruce Springsteen, whose Wrecking
Ball opened with 196,000, or for pop culture sensa-
tion and radio staple Nicki Minaj, who sold 253,000
for Pink Friday: Roman Reloaded. Those numbers
seemed right to me, as would the 200,000 sales Ma-

donnawould have likely hit if she hadn't shifted some
potential sales to the album/ticket bundle.

And though she fended off Lionel Richie for the
No. 1 spot her first week out, Richie's more tradi-
tional sales and marketing practices have resulted
in steadier sales and a longer stay at the top-he's
No. 1 for the second consecutive frame this week
(see story, page 6).

It's not simple. If Madonna and her label, In-
terscope, had taken a less flash -bang approach,
would they have made up those 180,000 album
redemptions in the weeks following release? Some,
but probably not all. Pick your poison, I suppose.

But count on the never-ending all-out chase for a
debut -week magic number to continue. In the past
three weeks I've fielded numerous calls from vari-
ous labels-who have undoubtedly heard from the
managers of the top acts on their roster-that have
pledged to do their own ticket/album bundle. It's
an option that has been in play for years, but suc-
cess breeds imitation. Just don't look for an album
download with your diet -enhancing purchase in
the near future.

THE
LATEST.

lea

>>> HEYDAY
FOR HOLOGRAM
News of the late
Tupac Shakur's
virtual appearance
on the first Sunday
(April 15) of the an-
nual Coachella festi-
val has spurred a re-
entry for his Greatest
Hits album on the
Billboard 200.

The 1998 hits col-
lection returns to the
Billboard 200 for the
first time since 2000.
It appears at No.129
with 4,000 copies
sold, according to
Nielsen SoundScan
(a gain of 571% over
the previous week).
The rapper's other
albums also saw
gains, including All
Eyez on Me (2,000;
up 95%) and Me
Against the World
(1,000; up 53%).

Tupac's songs
got a boost, too.
His biggest seller
of the week was
"Hail Mary"-the
song his projec-
tion opened with
at Coachella. The
track sold 13,000
downloads last
week for a 1,530%
sales increase. His
second -biggest
seller was his No. 1
Billboard Hot 100
hit, "California Love"
(featuring Dr. Dre
and Roger Trout-
man), which shifted
11,000 downloads
(up 119%). His third -
best was the second
Tupac song per-
formed at Coachella:
"2 of Amerikaz
Most Wanted" (with
Snoop). It sold
9,000 (up 881%).

Discussion of the
live impact of po-
tential "hologram"
tours, as they've
been dubbed, con-
tinued to churn this
week as well. TMZ
picked up a story
on a possible TLC
reunion tour featur-
ing a projection of
the trio's Lisa "Left
Eye" Lopes, who
was killed in a car
accident in April
2002, said to be in
the works for later
this year. Billboard
wasn't able to con-
tact a TLC represen-
tative for comment
at press time.

-Keith Caulfield
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Every once in a while a project comes along that turns out

better than I dreamed. Tuskegee
is one of those projects.

I could not have done it without
the love and the support of

the incredible
artists that

appeared on this record
with me.

I would like to thank Jason Aldean, Jimmy Buffett,

Kenny Chesney, Billy Currington,
little Big Town, Tim McGraw,

Willie Nelson, Jennifer Nettles, Rascal Flatts, Kenny Rogers,

Darius Rucker, Blake Shelton and Shania
Twain for making the

Tuskegee
project a dream come

true. I take this bow with you.

Thank you so much!

Lionel Richie



RETAIL BY STEVEN J. HOROWITZ

The Mixtape Matrix
Bootlegging takes on new life in the digital retail realm

Aversion of T.I.'s single "I'm Flexin"
has sold 2,000 copies, according to
Nielsen SoundScan. The song, which

features Def Jam artist Rick Ross, has been
available in the iTunes store since Jan. 24 as
part of the DJ Cortez and DJ Ransom Dollars
mixtape Fuck the Competition
Vol. 3. But something isn't
right: T.I.'s Grand Hustle
camp has never licensed this
version of the song for retail,
and hasn't seen any revenue
from these sales.

It's an issue that's plagued
rappers who often use mix -
tapes as promotional items,
rather than product for sale.
Grand Hustle CEO Jason
Geter speculates that DJs
partner with distribution
companies to mutually profit
from major mixtape releases.
Fuck the Competition Vol. 3,
distributed by Green Light
Records through SongCast,
is also up on Amazon and
Rhapsody, where the "Flexin'" remix is avail-
able for purchase.

"No one should be seeing money off of
a T.I. record if we're not seeing money off
of that, period," says Geter, who co-founded
Grand Hustle with T.I. "With Amazon or
iTunes or any major distributor, they should
be held accountable."

Both iTunes and Amazon have copyright
infringement policies that allow anyone to
lodge complaints. (ITunes vows to "terminate
the accounts of users who violate others' in-
tellectual property rights" in its copyright
policy.) Rights -holders must specifically re-
quest that a song be taken down, yet despite
this safeguard, tracks often reappear in the
digital stores shortly after their removal, re-
quiring artists and management to constantly
track the use of their music. Neither iTunes
nor Amazon responded to repeated requests
for comment.

T.I. isn't the only rapper who has found his
songs for sale without consent. New Def Jam
Recordings signee 2 Chainz has struggled to
keep his mixtape material off digital sites. In
November 2011, he released his breakout mix -
tape, T.R.U. REALigion, hosted by DJ Drama.
Then unsigned, the Atlanta native put up the
non -DJ version for sale on digital platforms to
profit from the project, which comprised origi-
nal content. After signing his deal, 2 Chainz'
team removed the tape from iTunes as he trans-
ferred the masters to the label, but tracks con-
tinue to appear on the digital retailer on other
compilations. T.R.U. REALigion wasn't taken
down from Amazon, where it's still available
for purchase.

One of the tape's standout tracks, "Riot," can
be found on iTunes in remixed form on the com-
pilation We Turnt Up Vol. 6, released through
AMB Digital, a label affiliated with the Indepen-

0000
"No one

should be
seeing money

off of a T.I.
record if we're

not seeing
money off of
that, period."

-JASON GETER,
GRAND HUSTLE

dent Online Distribution Alliance/the Orchard.
According to SoundScan, the anthem featuring
Warner Bros. artist Gucci Mane has sold 1,200
copies since first appearing in the store on Feb.
1. We Turnt Up credits the song to "2Chainz
Gucci"-a slight name variation that doesn't reg-

ister through any basic search
on retail sites. The tactic fre-
quently helps deter artists
and management from find-
ing unauthorized tracks. On
We Turnt Up, other names are
also modified, such as Rick
Ross ("Rozay"), Alley Boy
("Allley Boy") and Jim Jones
("Jimmy Jones").

For 2 Chainz' manager
Teknikz, battling mixtape
profiteers in the digital realm
has become routine. "We con-
stantly have to go after them,"
says Teknikz, who also man-
ages Travis Porter and Jose
Guapo under Street Execs
Management. Teknikz physi-
cally sifts through online re-

tail sites and makes a list of who illegally dis-
tributes their content. "It comes down to doing
research and seeing who's putting your stuff
up," he says, adding that repeat offenders are a
constant hassle. "I was just doing this a month
ago, and now I have to go back and do it again."

Mixtapes have appeared at retail for years, le-
gally or not. Throughout the '90s, they were often
labeled as "for promotional use only" while boot-
legged and sold out of car trunks and on street

corners. DJs and rappers often earned profits from
those sales. With the rise of the Internet, mixtapes
were sold on websites and some even appeared at
physical retail as label -sanctioned releases.

Some labels have stepped in to regulate the
unauthorized sales. Bad Boy Worldwide VP of
marketing Jason Wiley says the imprint moni-
tors mixtapes from artists like Machine Gun
Kelly and French Montana since it's beneficial
in the long term to promote free material. "It's
a constant battle," Wiley says. "We're always
tracking our sales, tracking our numbers, see-
ing how it relates to fans and tour dates. So, in
doing all of that, we're looking at this person

buying and selling a song illegally."
It's still unclear if distributors are aware that

they're perpetuating copyright infringement.
The Orchard, for one, declined to comment.
Either way, Grand Hustle's Geter sees the major
labels as the answer.

"When you say [a T.I.] record sold 1,700 cop-
ies, on a big scale, that's nothing," he says. "But
[those sales] add up at the end of the day. It's
going to be a problem if major labels don't ad-
dress it and make these companies accountable
for their actions." .
Additional reporting by chart manager Alex Vitoulis.

Source Code
As mixtape tracks pop up at digital retailers, a look at just a few that have
delivered songs for sale, and how many units they've sold

5 Fuck the Philade El Rich We Turnt
Up

T.R.U.

Competition Vol 3 1111 Eagles 31phia Forever Vol. 6 4 REALigion

Artist DJ Cortez and DJ Meek Mill Rick Ross various 2 Chainz and DJ Drama
Ransom Dollars

Label Green Light Records PHI Recordings Puff -a -Lot Records AMB Digital Futuristic Swagg
Entertainment

Distribution SongCast Independent Online The Orchard Independent Online Independent Online
Distribution Alliance Distribution Alliance Distribution Alliance

Release Date Jan. 24, 2012 March 29, 2012 Jan. 6,2012 Feb.1, 2012 Nov. 27, 2011

Charting Rick Ross' "Spend It "Rack City (Remix)" "Rich Forever" 2 Chainz and Gucci's "Riot"
Songs (Remix)," T.I.'s "I'm Flexin'

(Remix)" (featuring Rick
(featuring Tyga, Wale,
Fabolous, Young

(featuring John Legend),
"Stay Schemin"

"Riot (Remix)"

Ross), ASAP Rocky's Jeezy and T.I.), "Bag of (featuring Drake and
"Pretty Flacko" Money" (featuring Wale

and Rick Ross)

French Montana)

Song Sales Less than 1,000; 2,000; Both1,700 Less than 1,000; 8,000 1,200 20,000
6,700

SALES ACCORDING TO NIELSEN SOUNDSCAN

-SJH
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GROSS/ ARTIST(S) Attendance
Ticket Price(s) Venue, Date Capacity Promoter

$3,409,577 JUAN GABRIEL
(44324500 pesos)
$71.94

Auditorio Nacional, Mexico City,
Feb. 14-15,17-19

47,394
five sellouts FUAAN Financiera

$2,413,520 CMC ROCKS THE HUNTER
($2301526 Australian)

$261.12/$82.84
Hope Estate Winery, Hunter
Valley, Australia, March 16-18 Wa cliZ)T2 PnTegr?.7gZAtircrgerkZ4b Potts

$2,273,235 ELTON JOHN
8175/$140/$95/
$55

The Colosseum at Caesars
Palace, Las Vegas, April 13-15 1,,r.ee77seiiout, Caesars Entertainment

$2,176,658 MICHAEL BUBLE
(28,296550 pesos)
$78.48

Auditorio Nacional, Mexico City,
March9-11three27,736sellouts zignie

$1,912,160 PAUL McCARTNEY
(61.439,535)
$192.61/579.70 PAPaTcr gel" Antwerp, ;.1g Live Nation

$1,799,870 K3
(61,357,262)
$46 41/92785

$1,450,405

Antwerp, Belgium,
March 3-4 73,,P1,,,g244 studio 100

ELTON JOHN
$175/$140/$95/
$55

The Colosseum at Caesars
Palace, Las Vegas, April 18-19 %12`:.i.ts Caesars Entertainment

$1,413,280 JLS, STARBOY NATHAN, NVS, VIDA
(5888,663)
$51.69/$39.76 LIZ7.7.eds.`giraZinad_7;"'"te'

27,841 28,896
two shows

5.1M Concerts

$1,211,600 RICARDO ARJONA
$249.50/$12950/
$6P50/$21

Nokia Theatre L.A. Live, Los
Angeles, March 16-17 n;.<7,61.. AEG Live

$1,118,030 ST. JEROME'S LANEWAY FESTIVAL
($1,030520 Austral Ian)

$15022

$1,108,660
(2703872,
$93.72/555.13

$1,100,750
(6838,110)
$7224/959.10

$1,062,730
(480,81)
562,19/$46.31

$1,030,298
9149 50/929 50

$1,026,660
$135/$35

$942,791
(6706,454)
$100 09C$96 05

$891,304
(5556.745)
$56.03

i$873,587
($672058 Canada,)
$46.92/$26.89

20

21

22

23

24

25

28

29

30

31

32

33

$858,675
(6651,286)
585706551,42

$770,629
(4483.778)
567.70

$765,532
($715.130 Australian)
$13916

$763,981
$147/827.50

$763,075
$1354$35

$761,012
(5479.405)
$158.74/$55.56

$728,393
($727,782 Canadian)

$95.08/92002

$727,423
(6463.622)
$46.29

$705,499
($703214 Canadian)
$6471/$49.66

$693,939
(5435,418)
$103 59/$47 02

$676,482
$145/$40

$673,238
(8252096 pesos)
$38.79

$654,726
(1826140 Singapore)

$118.88/$106.99

$636,538
(8275000 pesos)
$38.72

$533,499
(2339,735)
$43.18/$30.62

$517,516
(5325970)
$119.07/$39.69

$504,638
3504,714 Canadan
$94.99/$20

Sydney College of the Arts,
Sydney, Feb. 5 L,0

Chugg Entertainment, Rock N' Roll Circus

NOEL GALLAGHER'S HIGH FLYING BIRDS, REVEREND & THE MAKERS

VA'lcahnedl`Pr.t.73"'ma"`""ter,
14,967,0

RAM MSTEIN, DEATHSTARS
Antwerp,

14112o5u7Marche t

ANOUK
Sportpaleis,a Antwerp,

"INT
VAN HALEN, KOOL & THE GANG
Philips Arena, Atlanta, April 19 ;'?:34

ELTON JOHN

IL DIVO
Marcathlels. Antwerp, Belgium. 12,721

2,818

DRAKE, RITA ORA
Manchester Arena, Manchester, 15,907
England, April 1 16,132

SUGAR SAMMY

Perg_aVgla Montreal, W7outs
BRYAN ADAMS

Warchl's' Antwerp, Belgium. 12,786
12.857

RAMMSTEIN, DEATHSTARS

rE^r7lZiest,treiraZITia, Manchester,
P/4,33M

ST. JEROME'S LANEWAY FESTIVAL
Perth Cultural Centre, Perth,
Australia, Feb.11

5,501
Ilout

VAN HALEN, KOOL & THE GANG
7,742
11.704

ELTON JOHN
Verizon Wireless Center,
Mankato, Minn., April 22 6,921

STEPS, SHOCKOLADY, KAMALIYA
Manchester Arena, Manchester,
England, April 10 11M
BRYAN ADAMS

raPorrne.',ItcriAttr.i,J1;12,'Ss, 1,1,k3.57h1saT°

SJM Concerts

Live Nation

Live Nation

The Messina Group/AEG Live

Frank Productions

Live Nation

Live Nation

Evenko, Sugarnation

Live Nation

Metropolis Music

Chugg Entertainment, Rock N' Roll Circus

Live Nation

Frank Productions

Live Nation, SJM Concerts

Evenko, Live Nation

FLORENCE & THE MACHINE, SPECTOR, THE HORRORS
Manchester Arena Manchester.
England, March 15 16,255

SJM Concerts

PITBULL, FLO RIDA, TYLER MEDEIROS, MOHOMBI, NAYER
Bell Centre, Montreal, March 29 ;131 Evenko, Live Nation

IL DIVO
Manchester Arena, Manchester,

V67,10
SJM Concerts

EARTHDAY BIRTHDAY 19: GODSMACK, STAIND, CHEVELLE & OTHERS
Tinker Field, Orlando, Fla.,
April 14 2d0300

RAPHAEL
Auditorio Nacional, Mexico City,
Feb. 24-25 7n7h109,;,°40

ST. JEROME'S LANEWAY FESTIVAL
,,t.Sanning Park, Singapore,

Fe Mr,
YURI

WJRR

OCESA-CIE

Chugg Entertainment

OCESA-CIEAuditorio Nacional, Mexico City,
March 15-16

16,441 (9.040
two shows

THE WANTED, FANFAIR, LAWSON, PARADE, BEN MONTAGUE
Manchester Arena, Manchester,
England, Feb.17 ;?1g
RAHAT FATEH ALI KHAN
Vg3l'a7L"d!tfArpfiiii". Manchester, 7,218C

BRYAN ADAMS
Halifax Metro Centre, Halifax,
Nova Scotia, April 15 T66

SJM Concerts

2eptha

Evenko, Live Nation



UPFRONT

NEW KIDS ON THE BLOCK and
BACKSTREET BOYS will deliver
their boy -band super powers to
the Summer*M ix7ape Fist.-'

Mixing It Up
New festival courts pop fans with NKOTBSB,
Kelly Clarkson, the Wanted and 'Girls Night Out'

For the sake of this column, let's define
a music fest as an immersive, all -day
event that has lots of other cool stuffbuilt

around it. While these sorts of robust music expe-
riences have been growing in the United States
for genres ranging from rock to country, the
concept has largely ignored pure -pop fans. The
new Summer MixTape Fest in Hershey, Pa., on
Aug. 17 and 18 is clearly filling that gap, however,

and even this early in the game it has the feel of
a potential franchise.

The lineup includes headliners New Kids on
the Block andBackstreet Boys, Kelly Clarkson,
the Fray and LL Cool J, along with the Wanted,
the Dan Band, Steel Panther,
the Ready Set, Carolina Liar,
Carly Rae Jepsen and more to
be announced. MixTape will be the
only North American appearance
for the NKOTBSB pairing after its
hugely s: Jamssful run in 2011. And

there may be some interplay be-
tween the two groups that never
happened at previous gigs.

MixTape is produced by Live
Nation's Philadelphia office, with regional pres-
ident Geoff Gordon running point. They're
clearly on to something by staging this event for
pop fans who "usually have to wait for [radio sta-
tion shows like] Jingle Ball or a 'spring fling' or
something like that to get a bunch of good pop
acts together to play," Gordon says. The tour-
ing executive adds that, at many of those types
of concerts, the fans "really only get snapshots
of [these acts'] entire set. This is where they're
going to get the entire set, and more."

The booking strategy was to look for both hits
and hitmakers-"just to have stuff that's popu-
lar and good, that has stood the test of time, or is
emerging to stand the test of time," Gordon says.
The aforementioned "other cool stuff' space in -
dudes fan events, interactive exhibits, the ubiqui-
tous food trucks and a spa. Post -show parties in -
dude DJ Pauly D on Aug. 17, and there's also a VIP

"luxury experience" that tops out pricing at $750.
In addition, MixTape has partnered with pro-

moter Shecky's to bring the latter's "Girls Night
Out" fashion -makeup tour event to Hershey -
park Stadium, described as "the ultimate ex-
perience where girlfriends get together to

discover, shop and score new products from
emerging artisan designers while enjoying
makeovers, manicures and other fun beauty
services." Live Nation seems to be giving fans
what they want, and not by accident.

"The Philly team really dug deep. We think-
tank all this stuff," Gordon says. "We have a great
team, a good proportion of them female, and
it all came organically from, 'What would you
like to see?'"

They also ask: How would you like to see it?
Bonnaroo fans, for example, are an, uh, earthy
lot, and don't mind roughing it. Not to generalize
or stereotype, but pop fans might not necessarily

share that attitude. No problem.
"This is a theme park area that's
used to getting 30,000-50,000 peo-
ple at any given time, so there are a
lot of different aspects to the area,"
Gordon says. "If you want to camp,
you can. But if you want to go to a
five-star hotel across the street, you
could do that. There are also great
value hotels all around."

Ticket pricing is multitiered and
smart. On the other end of the luxury spectrum,
early bird buyers of general -admission grand-
stand tickets can buy in at $99 for both days,
which is very conservative pricing on the festival
circuit. "It's priced accordingly for the value of
the show," Gordon says. "We were keenly aware
of not being too expensive, and we also encour-
aged people to buy early. There are entry points
for everybody."

So how are sales? "We went up with the VIP
presale [on April 19] and we're blowing them
out," Gordon says, adding that he's "very opti-
mistic" about overall ticket sales. He cites anec-
dotal evidence: "One of our people in the demo
who works in L.A. got the press release and said
they're coming to the show. When someone told
me that, I knew that we nailed it."

NKOTB manager Jared Paul also thinks they
nailed it. He calls MixTape an "exciting" and
promising concept, and asks, "Where else can
you see two of the biggest American pop groups
of all time square off in a softball game?"  - 
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Belanova's
Pop Appeal
Mexican trio signs Olympics deal with Coca-Cola
Two years after David Bisbal
became the face of Coca-Cola's
World Cup campaign for Latin
America, recording a Spanish
version of K'naan's "Wavin'
Flag" with the Canadian rapper,
the company is again turning to
aUniversalMusic
Latin Entertain-
ment (UMLE)
act to promote its
products.

Coca-Cola has

signed Mexican
synth -pop trio
Belanova to
front its Sum-
mer Olympics
campaign for Latin America
and the U.S. Latin market. Ti-
tled Unete al Movimiento (Join
the Movement), the campaign
will be the Spanish portion of
Coke's global Move to the Beat
Olympics promotion, and will
feature Belanova singing its
theme song "Anywhere in the
World" in Spanish.

The deal is a coup for Bela -
nova, an eclectic act with a dis-
tinct, polished pop look whose

music is considered commercial,
if not quite mainstream. Though
the group is a top seller in Mex-
ico, where it's notched nearly 10

No. 1 singles, it has more of a
niche audience stateside. The
group, which is in the midst of a

14 -city U.S. club

tour, notched
its biggest U.S.
album in 2006
with Dulce
Beat, which sold

80,000 copies,
while last year's
Sueno Electra II
sold only 5,000,
according to

Nielsen SoundScan.
Belanova's youthful look and

slick sound have attracted ad-
vertising deals for other prod-
ucts. Last year, for example, the
trio appeared in a U.S. AT&T ad
for the BlackBerry Torch.

The Unete campaign hopes
to reach more of a mass mar-
ket. Slated to launch in May, it
will feature 30- and 60 -second
TV spots airing throughout
Latin America except Brazil,

Latin
Notas
LEILA
COBO

leading up to the Olympics'
start on July 27. In the United
States, the spots will air on Tel-
emundo and mun2, the two
NBC -owned Spanish -language

networks hosting the games.
The campaign also in-

cludes radio ads on various
youth -oriented networks
across the continent, plus live
shows and press conferences
in top markets. Performances
are slated for Colombia, Ecua-
dor, Honduras and Costa Rica,
with fans able to win concert
tickets through tie-in contests
and promotions.

"We wanted a campaign
that would appeal to teens,"
says Nadine Dwek, Coca-Cola
brand manager for southern
Latin America, whose team
considered several other acts
before picking the Mexican
trio. "We thought Belanova
was very hip. Its music and
style was aligned with our tar-
get, and the band members
are very appealing to youth-
everything from the way they
dress to what they say."

3ELANOVA
BELANOVA in an ad for Coca-Cola.

UMLE, which has a 360 deal
with Belanova, pitched the group

to Coke through its Argentine
operation. "Our active search
for new business is what led us
to this result," UMLE president
Victor Gonzalez says. Through
the Coke deal, UMLE will get a
percentage from its song synch
as well as a separate fee for using

its name and license. The label
is also a partner in Belanova's
touring, and it's now negotiat-
ing the group's appearances for
Coke in different Latin Ameri-
can countries.

The global Move to the Beat

campaign kicked off in January
with an ad featuring producer
Mark Ronson (Amy Wine -
house) and British singer Katy
B performing "Anywhere in
the World" (written by the two
artists) alongside several Olym-
pic athletes.

Belanova's version features
some of the athletes who ap-
pear in the global spot, as well
as Latin sports figures includ-
ing Argentine tennis player
Fernando del Potro.

For 24/7 Latin news
ki,Z and analysis, see

bIllboard.bizilant

Don't Cry For `Evita'
Thanks to Ricky Martin's Broadway role, Sony expects
its new cast recording to be a hit
Ricky Martin as fiery revolu-
tionary Che Guevara?

The casting seems unlikely,
more commercial than contro-
versial. But Martin is stepping
into the recording studio this
month to perform the part in a
new cast recording of "Evita,"
with his return to Broadway
benefiting financially from a
global audience that tracks his

every move online.
Reviews so far have been

mixed. The New York Times
said Martin was "barely there,"
while the Wall Street Journal
noted he was effective in the
role and that "the best parts
are good enough to make the
worst parts tolerable."

In October, Martin was al-
ready using his Twitter feed

Cast members MICHAEL
CERVERIS, ELENA ROGER
and RICKY MARTIN (from
left) on the opening night
of "Evita."

(@ricky martin has 6.7 million
followers) and his Facebook
page (more than 3 million
"likes") to promote his ap-
pearance in the first Broadway
revival of the musical. For one
week, his most loyal online fol-
lowers were given an advance
opportunity to buy tickets.

"We sold a million dollars'
worth of tickets back in Oc-
tober," "Evita" co -producer
Scott Sanders says. "Fans are
following his daily experiences
via social media."

In the week around the
opening of the show on April
5, more than $1.5 million in
tickets were sold, according
to Sanders, who adds that mo-
mentum keeps building.

Argentine native Elena
Roger, who starred in the 2006
London version of the Andrew
Lloyd Webber/Tim Rice musi-
cal about Eva Peron's rise to
power, is again playing the title
role. Martin himself is nostranger

to the Great White Way-in the
'90s, years before his crossover
hit single "Livin' la Vida Loca,"
he played romantic lead Marius
Pontmercyin"Les Miserables."

Martin, Roger and the rest
of the "Evita" cast are sched-
uled to record the project in
late April, with the two -disc
album due June 26. The mar-
keting plan includes promot-
ing and releasing the set in
Latin America, South America,
Europe and Asia, according to
Sony Masterworks senior VP
of finance and business affairs
Mark Cavell.

While the recording won't
be a complete version of the
musical, it will have a bonus
track of "Don't Cry for Me Ar-
gentina" performed by Roger,
well-known in her native coun-
try. The Academy Award -
winning song "You Must Love
Me," written by Lloyd Webber
& Rice for the film version star-
ring Madonna, will also be in-
cluded on the new album.

"It's been a joy to develop
our own signature interpreta-

tions of the beloved songs of
'Evita,'" Martin said through
his representative.

Producers and label execu-
tives are expecting Martin's
following to boost album sales.
"Our Sony Latin office tells
us that it's challenging to sell
Broadway recordings, but be-
cause Ricky Martin is involved,
this takes it to a whole differ-
ent level," Sony Masterworks
senior director of marketing
Scott Farthing says.

The new album, like this
year's musical revival, will fea-
ture more Argentine and Latin
sounds, according to produc-
ers. Both Lloyd Webber and
Rice will play an active role in
the new version as they over-
see and mix the project.

Besides its reviews, produc-
ers say the show has also ben-
efited from Latin celebrities
like singer Marc Anthony and
actress Eva Longoria, who
have encouraged their own
substantial online fan follow-
ings to see the revival.

-Justino Aguila

EN ESPANOL: All the great Latin music coverage
.biz you've come to expect from Billboard-in Spanish.

Go to billboardenespanol.com.

L.A. DODGERS
SPOTLIGHT EMERGING
LATIN ACTS
The Los Angeles Dodgers
baseball team is expanding
its cultural reach with Viva Los
Dodgers, a pregame festival
spotlighting emerging acts in
Latin music. Through Septem-
ber, artists will perform during
home games on Sundays, two
hours before the opening pitch,
and genres range from tradi-
tional folklore to pop and hip -
hop. Highlights include Mexi-
can group Las Cafeteras and
alt -pop band the Pinker Tones
(May 20), electronica act Mexi-
can Institute of Sound and Ven-
ezuelan group La Vida Boheme
(June 17), singer/songwriter
Ximena Sarifiana and mariachi
band Los Solecitos (July1) and
French -Chilean rapper Ana Ti-
joux (Aug. 26).

JUAN LUIS GUERRA
FETED BY ST. JUDE
CHILDREN'S HOSPITAL
Recognized for his work to
help children in Latin America,
Dominican singer/songwriter
Juan Luis Guerra will be hon-
ored May 19 during the 10th
annual FedEx/St. Jude Angels
& Stars Gala at the JW Marriott
Marquis in Miami. Benefiting
the St. Jude Children's Re-
search Hospital in Memphis,
the gala will be hosted by Co-
lombian rock star Juanes and
his wife, Karen Martinez, and
feature performances by David
Bisbal and Vicente Garcia.
Guerra, a friend of Juanes, pro-
duced the latter's upcoming
MTV Unplugged album.

SBS TAPS VENTURA
FOR EXEC POST
Spanish Broadcasting System
names Euridice Ventura VP of
affiliate marketing for consoli-
dated operations, overseeing
strategic partnerships with
cable, satellite and telecom
distributors. Besides creat-
ing marketing initiatives for
MegaTV, national distributors
and local carriers, she'll direct
creative and production for cli-
ent -specific campaigns, as well
as other duties related to SBS'
radio, interactive and entertain-
ment arms. Ventura previously
worked for Radio Caracas Tele-
vision, E! Entertainment Televi-
sion Latin America and Sony
Pictures (AXN Latin America).

-Justin° Aguila
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Money Doesn't Talk,
It Tweets
Payment service Chirpify links Twitter with PayPal
E -commerce meets socialmedia
with Chirpify, a new service that
allows users to smoothly transact
with brands onTwitierusing sim-
ple commands like "buy" or"pay."

Chirpifymanagesthemovernent
of funds by connecting users'
Twitter and PayPal accounts.

If it sounds easy, then you've
probably already figured out
how it works. I first grasped
Chirpify's simplicity after
a phone interview with its
founder/CEO Chris Teso. To ex-
plain the service, Teso tweeted,
"Pay @billboardglenn $5 for a
beer on me." Chirpify imme-
diately sent out a tweet that let
me know Teso wanted to send
me money, and the service en-
couraged me to sign up. About
20 seconds later, after I linked
my Twitter and PayPal accounts
to the new service, I could see
Teso's payment on my Chirpify
dashboard.

Teso began
working on
Chirpify in early
2011. With the
help of Portland,
Ore.'s Upstart
Labs incubator
and some seed
funding, he
launched the ser-
vice last year as
Sell Simply, a "test application"
to see if consumers were inter-
ested in integrating financial
transactions through Twitter.
"Lo and behold, people were,"
says Teso, who had a back-
ground in digital advertising.
"That was kind of the A -ha mo-
ment." Investors quickly lined
up. The company announced a
$1.3 million round of venture
capital on April 23.

Hip -hop label Rhymesayers expects to use Chirpify to sell tickets to its Soundset festival,
featuring such artists as AESOP ROCK (left); right: Chirpify founder/CEO CHRIS TESO.

Twitter has always been more
a marketing/messaging tool
than a sales device. Brands can
tweet with a call to action and
link to a purchase page. Indeed,
the ability to tweet about a par-
ticular purchase is now routine
on many order confirmation
pages, and audio streams may

also be included
in the messages.
But no option
had ever previ-
ously allowed
commerce to ac-

tually take place
within Twitter.

Chirpify is
different. It elim-
inates virtually

all friction by enabling trans-
actions to occur within Twitter
rather than on an outside Web
page or app. And because Twit-
ter is naturally a mobile experi-
ence, Chirpify enables users to
buy goods or transfer money in
any environment.

Teso calls it "conversation
commerce," and it has a range
of everyday uses: e -commerce,
fund-raising and even direct

Digital
Domain
GLENN
PEOPLES

ALL
KEYED UP
The updated Korg microKEY keyboard is a MIDI -powered
USB device for iPad and PC offering sonic strength at
a low price, and can be paired with a variety of apps and
software. It has a full slate of features, including arpeggia-
tor buttons and pitch bend (on the 25 -key unit) as well as
modulation wheels (available only on the 37 -key and 61 -
key units) and a joystick. Plus, there's no need to install a
driver, since the device comes fully ready to be plugged
into a computer.

The microKEY devices cost $69.99 (25 -key unit), $79.99
(37 -key) and $179.99 (61 -key). -GP

payments to people. "If you go
out with buddies and want to
pay for the drinks, or you're at
a food cart and want to pay for
a hot dog, you can tweet directly
to the food cart's or your friends'
Twitter account."

The service has already at-
tracted interest from indie la-
bels. Skye Rossi, CFO of new
media for Minneapolis hip -
hop label Rhymesayers, stum-
bled across Chirpify in Feb-
ruary while reading the blog
TechCrunch. He immedi-
ately thought, "How could we
make this work for music?" So
Rhymesayers, which has 40,000
Twitter followers, contacted
Chirpify and became its first
partner in the music business.
Teso says Chirpify is in talks
with other artists, but declined
to name them.

Besides music sales, Rhyme -
sayers plans to use Chirpify for
various products, label publicist
Jake Schaefer says, including
such physical merchandise as
T-shirts. In the future, Rhyme -
sayers hopes to reward its Twit-
ter following with special and
unique items. "We want to de-
liver music the way they want
it, while perhaps also exposing
them to music in ways they
didn't know about," Rossi says.

The label even expects
to sell concert tickets using
Chirpify. Rhymesayers' an-
nual Soundset festival will
be held on May 27 in Shako-
pee, Minn., featuring acts At-
mosphere and Aesop Rock in
addition to more well-known
artists like Lupe Fiasco, Ghost -
face Killah, Raekwon and Big
K.R.I.T. Rhymesayers can
sell a limited number of fes-

tival tickets through Chirpify
by uploading a PDF file of the
tickets through the site's dash-
board, then deliver the secure
file to buyers.

However, Chirpify isn't free.
For direct payments-for ex-
ample, money you might owe a
friend, paying him back for buy-
ing lunch-Chirpify collects a
2% fee on top of the fees charged
by PayPal. Under its commerce
plan, the company exacts a 4%
charge on its basic service tier
but doesn't collect any fees on
its paid, enterprise -level ser-
vice. The commerce plans pro-
vide sellers with such features
as e -commerce platform integra-
tion, support and the ability to
send tweets on a set schedule.

Chirpify may experience
some growing pains while
working with copyrighted con-
tent. The company vets enter-
prise brands claiming owner-
ship of music that's uploaded
and sold, but admits it cannot
vet every individual attempting
to sell music online. And time
will tell if fraud and abuse will
result from buyer information
being publicly available.

These and other kinks will
be worked out as Chirpify
grows, but previously rights
issues have interfered with
startups that had potential to
transform online purchasing.

"People tweet about deals,"
Teso says. "People tweet about
their music. People tweet about
products they're selling all day.
None of those tweets convert
for them. All those tweets are
just ads."    

For 24/7 digital news
biz and analysis, see

b illboard.biz/digita I.

13I1'S AND BRIEFS
ECHO NEST ADDS
SONG KICK SHOW
LISTINGS
Music information firm the
Echo Nest has added Song -
kick concert listings to its
Rosetta Stone platform, a
service that allows devel-
opers to use a database of
information from a variety
of sources. Other Rosetta
Stone participants include
7digital, JamBase, Lyric -
Find, Seatwave, Musicbrainz,
Twitter, EMI Music, Spotify
and Rdio. Songkick data can
assist developers so that, for
example, an app that sells or
streams music can now also
include tour dates for spe-
cific artists.

SONY SUBSCRIPTION
SERVICE EXPANDS
Sony's Music Unlimited
subscription service has ex-
panded to Belgium and the
Netherlands, marking its 15th
and 16th countries of opera-
tion. Launched in December
2010 and hampered by hack-
ers' attacks on its servers in
2011, Music Unlimited boasts

a catalog of 15 million -plus
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tracks from both majors and
indies, and music publishers
worldwide. The service can
be accessed on PCs, Android

mobile devices and a host
of Sony home electronics
including Bravia high -defini-
tion TVs, Blu-ray players and
home theater systems.

FACEBOOK FANS
WARMING TO
TIMELINE
Facebook's originally con-
troversial Timeline layout is
now growing in popularity,
according to social media
tracking firm Radian6. The
company tracked 1.5 mil-
lion conversations on Face -
book and Twitter regarding
Timeline since its launch in
December, when reaction
to it was 58.4% negative
and 41.6% positive. But by
April, opinion had flipped to
60% positive and 40% nega-
tive. The most talked -about
Timeline item has been the
customizable cover image
(68.2% of conversations)
followed by its special fea-
ture for brands (18.5%) and
apps (9.5%).
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"Somebody That I Used to Know,"
the multiformat smash by Gotye

featuring Kimbra, storms up to
No.2, riding a 78, gain and

coming within Ph of the top spot.
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NARM Sings New Tune
The venerable music retail conference changes name
and focus to reflect digital era

There's no denying that the Na-
tional Assn. of Recording Mer-
chandisers is going through

some changes. But has NARM trans-
formed into a more forward -looking
organization, appropriately focusing
on Internet music sales even though
it may alienate the shrinking industry
segment that still sells physical CDs?
Or has the group already changed com-
pletely, turning its annual convention
into just another digital conference?

The answer: Not only has the organi-
zation remade itself, but its traditional
namesake event is no longer even re-
ferred to as "NARM." Instead, the event
is now going by the new moniker of
"the Music Biz." This year, the gather-
ing of music retailers will be held May
7-10 in Los Angeles.

The official schedule for the Music
Biz includes sessions titled "App,
Developers and the Technology of
Music" and "Turning Music Streams
Into Revenue Streams." Industry net-
working events are now called "digital
music meetups," the exhibit hall has
been turned into "App Alley," and the
World Intellectual Property Organiza-

Among the participants
at this year's NARM
conference are KATY
PERRY and INgrooves
CEO ROBB McDANIELS,
who'll deliver the
keynote.

tion's round table will discuss "The In-
ternational Music Registry and Copyright Infrastructure in the
Digital Environment."

With a lineup like that, the only sign this convention might
have something to do with CDs and music shops is a Record Store
Day Town Hall held the morning of May 9.

"What gives with the convention schedule?" wondered several
retailers and others whose livelihoods still rely on CDs that are
sold at record stores. When consumers buy new albums, don't they
chose the physical format for two out of every three
album purchases? Don't CDs still account for half of
all U.S. music revenue, and a larger percentage in
other countries around the world? Andwhat's with
large CD accounts like Best Buy, or Walmart and its
rackjobber Anderson Merchandisers-all perennial
attendees at previous NARM conventions-appar-
ently bowing out of this year's meeting?

Considering the opening two questions in
this column, NARM president Jim Donio must
sometimes feel empathy with the old expression,
"Damned if you do, and damned if you don't." But he's nothing
but patient when addressing the major issues facing NARM at
this point in time.

For starters, he says those in the music business relying
on physical channels will find plenty to do at Music Biz 2012.
"Let's remember-at every convention for the last 24 years, the
main reason people come is because of the private meetings,"

he says, citing NARM's surveys of attendees. "The convention
is usually made worthwhile by whatever discussions take place
in those meetings."

Even with important no-shows, he says, this year's event will
be attended by more independent merchants than any time in
the last five years. Moreover, he says the keynote address will
be delivered by Robb McDaniels, CEO of digital distribution
company INgrooves. Since INgrooves recently became invested

in the physical CD market by acquiring indie-
label distributor Fontana from Universal Music
Group, it's highly likely that McDaniels' keynote
and the accompanying Q&A will address both
sides of the business.

Meanwhile, Donio explains, it's taken four years
for NARM to evolve into its current form. "This is a
big, venerable ship that's been around for more than
50 years," he says. "You just don't turn it around."

Consequently, NARM created DigitalMusic.
org as the umbrella for its digital initiative and

various member companies contributed staffers and resources
to different work groups to resolve issues facing the industry's
digital pipeline.

At other digital conventions, most participants simply attend
the event and then when it's over, they leave and go home. But
this convention is "a working event built around a community
and a membership organization," Donio says. "A germ of an
idea might start at the convention, but we carry that forward-a
week later, a work group will be following up on that idea, and
six months later it will result in a working product. That's how
we are different."

Still, all work and no play makes for a weak convention, so Donio
promises that NARM's biggest change will be its final night, for-
merly dedicated to an awards ceremony and seated dinner. This
year, he says, Katy Perry and Lionel Richie will be honored and
there will be some awards, but it will be more of a party, with food
and booze served in a casual, fun environment complete with a
DJ spinning times and artist meet -and -greets.

Retail
Track

ED CHRISTMAN

FOR THE RECORD
 In the April 14 issue, a story on ATO rock band Alabama
Shakes misstated GM Jon Salter's title.
II In the April 28 issue, a story on Malaysian artist Yuna
mischaracterized the relationship involving the Fader
Label, its sister company Fader magazine and their
parent Cornerstone. Although all three brands are part
of the same family, they operate as independent entities.
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Upfront With Vevo
Video service seeks bigger slice of TV ad dollars,
less reliance on YouTube

As video -hosting service Vevo looks to
diversify its distribution dependence on
YouTube, which is responsible for about
70% ofits views, the online music -video

hub is also casting a wider net with its
programming. On April 25, Vevo held
its first upfront presentation in New
York for marketers and ad agencies,
seeking to grab some of the TV adver-
tising dollars that tradi-
tionally go to broadcast
and cable.

Vevo's new slate finds
the company ventur-
ing beyond music vid-
eos and concert perfor-
mances to new genres
including reality com-
petition ("Busk or

May 2, YouTube itself giving potential
sponsors first crack at aligning with
upcoming shows.

Vevo has the best shot at poten-
tially affecting ad budgets. As You -
Tube's most -watched channel for
nearly three years, Vevo ranks as
the third -most -viewed video site, ac-
cording to comScore. "We have more

18- to 34 -year -olds than
anyone in the online
video space," Vevo ex-
ecutive VP of sales and
customer operations
David Kohl says, citing
the most coveted demo
in advertising circles.
"When you look at that
demo's viewing habits,

With
The Brand

A NHDARM

4,

Bust"), dating ("Hear
Me Out"), travel ("Sound City") and
even scripted drama ("Strange Island").
Vevo is one of more than a half -dozen
video sites pitching to advertisers dur-
ing a two-week event called the "New -
Fronts" (curated by Publicis ad agency
Digitas), which also featured Micro-
soft, AOL, Alloy Digital and, coming

they're not watching
traditional TVs-they're watching
mobile devices, tablets and, more
and more, they're watching Vevo."

Vevo's upfront pitch hopes to
bridge the gap between TV and dig-
ital budgets. During the past two de-
cades, media buyers have encouraged
clients to shift 5% of prime -time TV

budgets to cable in order to diversify
audience targets and broaden reach.
Vevo, like other Web portals at the
NewFronts, is encouraging the agen-
cies to make a similar budget alloca-
tion for online video. Last year, the
category received only 3.6% of the
$60.7 billion in advertising dollars
spent on TV, according to analytics
firm eMarketer.

Agencies like Omnicom's OMD
started combining online video with
traditional TV in 2006, as online
streaming on network sites first gained
traction and boomed in later years with
the introduction of the network -backed
Hulu. Rob D'Asaro, U.S. director for
OMD's digital -traditional media group
Stream, says Vevo is found on many
brands' shortlists for online video buys.
Veteran clients McDonald's and Nis-
san were launch sponsors in 2009, and
their investment eventually led to an
agency -wide partnership between OMD
and Vevo that continues to be renewed.

However, just as with TV, advertisers'

interest in buying programs upfront ulti-
mately comes down to the scarcity of in -

JOHN LEGEND (second from
left) performed at Vevo's
upfront. With him (from left) are
Vevo executive VP of sales and
customer operations -DAVID KOHL,
president/CEO RIO CARAEFF
and senior VP of product and
technology MICHAEL CERDA.

ventory. "Over the years we've seen Vevo
offer up a couple really interesting pro-
grams that, if they're out to the market-
place, may not be there," D'Asaro says.

Where those programs are distrib-
uted continues to evolve, as Vevo looks
to Facebook, mobile, tablet and TV -
based apps and its own Vevo website
to grow viewership. Though recent re-
ports suggest that Vevo may play You -
Tube against Facebook once Vevo's deal
with YouTube is up for renegotiation
at the end of the year, president/CEO
Rio Caraeff denied such suggestions.
At this week's Rethink Music Confer-

ence in Boston, Caraeff emphatically
told Billboard, "We have no intention
to leave YouTube."

Instead, he says, Vevo will look to
increase its advertising clout in for-
eign territories as well as in the United
States. "Right now, the consumption
is international, but revenue is domes-
tic in terms of where the ad markets
are," Caraeff says. "How do you make
money in countries where you have
a lot of consumption but where ad
markets are less developed than the
U.S.? You'll see us focus on all of these
things during the next few years."

AWARDS BY LEILA COBO

Omar, Royce Top Latin Awards
Veteran and

DON OMAR'S
"Danza Kuduro"
won three awards.

newcomer each win eight awards at Billboard event

In a year when Billboard's Latin charts
were dominated by uptempo dance
music and a slew ofyounger names, vet-
eranhitmakerDon Omar and newcomer
Prince Royce tied as the biggest winners
at the 2012 Billboard Latin Music Awards,

earning eight honors each.
Presented by State Farm, the awards

show aired live April 26 on Telemundo

from the BankUnited
Center in Miami, fea-
turing performances by
Don Omar and Prince
Royce, as well as Pitbull,
Juanes and Brazilian art-
ist Michel Te16, the latter-

most singing his No. 1
hit "Ai Se EuTe Pego" on
U.S. TV for the first time.

Thanks to sales and
airplay of his self -titled
debut album, urban ba-
chata star Prince Royce
was named artist of the
year, which considers
an artist's combined
rankings on Billboard's
sales, radio and digital
songs charts. After win-

ning the new Latin artist honor in 2011,
Prince Royce was able to sustain that
momentum in 2012, with his work on
indie label Top Stop also winning acco-
lades as album of the year, in addition
to digital album, tropical album and
tropical albums artist, solo.

Prince Royce (real name: Geoffrey
Rojas) also took the songwriter award,

with his hit "Corazon Sin Cara" win-
ning tropical song and helping him
claim tropical songs artist, solo.

If Prince Royce's awards haul pointed
to an album's success, then Don Omar's
wins were due to spe-
cific songs, with the
Lucenzo collaboration
"Dann. Kuduro" (Ma-
chete/Universal Music
Latin Entertainment
(UMLE]) and lambada reboot "Taboo"
scoring many of the song honors.

Last year's Latin rhythm airplay song
winner, "Danza Kuduro" took home
the 2012 song of the year, vocal event
honor, as well as digital song and Latin
rhythm song, while "Taboo" won song
of the year (a category that considers air-

play and digital sales), airplay song and
Latin pop song. Don Omar also claimed
the Latin rhythm songs artist and Latin
rhythm albums artist accolades.

Rock icon Maria, the only act consid-
ered alternative that became a finalist
this year, collected five awards in the
duo or group category, including al-
bums artist ofthe year, Latin pop songs
artist, Latin pop album and Latin pop
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albums artist for Drama y Luz (War-
ner). The group, which is on tour and
performed on the awards show through
a remote feed, also won songs artist of
the year, duo or group.

During a year in
which fewfemales ruled
the charts, veteran Sony
artist Shakira won four
awards: songs artist
of the year, female; al-

bums artist, female; Latin pop songs
artist, solo; and social artist.

Reggaeton duo Wisin & Yandel won
three awards, as did French/Portuguese
artist Lucenzo on the strength of his
"Dania Kuduro" duet with Don Omar.
The song also led to production team
A&X winning its first producer of the
year award.

Artist of the year, new went to re-
gional Mexican band La Aclictiva Banda
San Jose de Mesillas, while party rock
duo LM FAO won crossover artist and
Enrique Iglesias took the touring artist
honor. Chart fixture Pitbull took home
songs artist of the year, male.

The awards show followed the pre-
vious evening's Billboard Bash, where

Sony Music Latin and Universal Music
Latino/UMLE tied with seven awards
each in the label categories. UMLE-
owned companies rounded out the
rest of the Bash winners, with regional
Mexican label Disa taking three awards,
urban imprint Machete getting two
prizes and regional Mexican imprint
Fonovisa earning a single accolade. Re-
gional Mexican specialist Marcha Mu-
sical won publisher of the year, while
Sony/ATV Latin was named the top
publishing corporation.

The Billboard Latin Music Awards
honor the most popular albums, songs
and performers in Latin music, as de-
termined by the actual sales and radio
airplay data that inform Billboard's
weekly charts during the awards' eli-
gibility period of Feb. 5, 2011, through
Jan. 28, 2012.

THAT'S A WRAP
A comprehensive wrap-up
of the Billboard Latin Music
Conference will appear in next
week's issue.

MAY 5, 2012 www.billboard.biz I 17



r THE COLA WARS
With a combined spend of over half a billion dollars, Coca-Cola and PepsiCo
are the most powerful sponsorship presences in the U.S., and they've battled
for dominance in the music space just as they've fought on store shelves. But
endorsements alone won't win the war-they want bigger, more meaningful
partnerships, from global campaigns to custom labels. By Andrew Hampp
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IT'S LATE JANUARY IN CANNES,and Mark Ronson is dressed like
a White Stripe. Taking the stage at the MIDEM music conference,
the producer wears a bright red oxford shirt with white buttons and
black skinny jeans that flare at the ankle to reveal matching red
socks peeking out of white suede loafers. Although the ensemble

does seem to nod in Jack White's direction, it's really meant to pay hom-
age to a music collaborator whose partnership with Ronson may provide
him with even greater exposure than his collaborations with Lily Allen
and Amy Winehouse.

Yes, Mark Ronson is dressed as a human Coke bottle.

Ronson (@iammarkronson) is in town to talk "Move to the Beat," one
of Coke's largest ad campaigns to date, created to support its sponsorship
of the 2012 London Olympic Games. Ronson's original track, "Anywhere
in the World" featuring Katy B, is the campaign's official anthem, and
by the time it's finished Ronson will have traveled to Singapore, Russia,
Mexico and the United States to turn the sounds of five Olympic athletes
training in everything from archery to table tennis into a truly global
dance track. (For Coke's Latin America plans, see Latin Notas, page 14.)

"This is the one shot for me. It may be the biggest exposure I have for
a song," Ronson tells MIDEM panel moderator Ian Rogers of Topspin.
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Meanwhile, somewhere in Argentina, Nicki Minaj is in the midst

of shooting what will become a global ad campaign for Pepsi-the
company's first-featuring her 2010 single "Moment for Life" as
its soundtrack. It's a deal that will make her a worldwide spokes-
woman and also give her enough fodder to fuel two songs' worth of
material on her sophomore album, Pink Friday: Roman Reloaded,
including its title track (and trashing other rappers with the boast
"The ad is global/Your ad was local" may be a hip -hop first).

Although footage from the shoot will quickly leak on YouTube,
Pepsi will remain mum on the campaign's specifics until April
30, the day the company announces its new brand positioning
initiative-the beginning of a five-year commitment to boost
interest (and sales) for Pepsi's flagging flagship. Speaking with
Billboard from the Manhattan offices of Pepsi's music agency
Cornerstone just 10 days before the official debut, Frank Coo-
per (@f3cooper), PepsiCo chief marketing officer of global con-
sumer engagement, is steadfast in his decision to hire Minaj as
the global campaign's first artist spokesperson.

"Nicki has momentum. She's a maverick," he says (uninten-
tionally referencing Sarah PaliM. "She represents the kind of
artist who's in the moment, making things happen on her own
terms. We want to help her reinforce that and gain momentum in
territories outside the U.S., and build in China where she doesn't
have as much of a presence as she does here. We want to figure
out a way to reach her fans and Pepsi consumers."

The dueling global campaigns are just the latest chapter in
Coke and Pepsi's decades -old rivalry, which has included numer-
ous failed flavors (New Coke and Crystal Clear Pepsi, anyone?),
loyalty programs (the now -defunct Pepsi Stuff and still -active My
Coke Rewards), singing -competition series ("American Idol" for
Coke, "The X Factor" for Pepsi) and, most recently in the States,
action sports (Coke's Mountain Dew challenger, Vault, was dis-
continued in 2011). Coke's use of music as a branding tool goes
back to 1899, and though Pepsi's music strategy didn't kick in
until the 1950s, by the '60s more than 150 original Coke jingles
performed by the likes of the Who, the Supremes and Aretha
Franklin wrestled for airtime with Pepsi songs from the Four
Tops, Martha & the Vandellas and Jackie DeShannon (see story,
page 23). The two companies have battled for supremacy in the
pop music space just as they've battled on supermarket shelves,
spending big as they do so. PepsiCo and Coca-Cola are the most
powerful presences in U.S. sponsorships, spending $330 mil-
lion and $240 million, respectively, on entertainment and sports
programs across all its brands, according to research firm IEG.

In spring 2011, the market -share wars among brand Pepsi,
brand Coke and Diet Coke reached a feverish high when Bever-
age Digest reported that Pepsi had slipped to No. 3 behind Coke
and Diet Coke for the first time, according to hill -year sales from
2010. The high -profile slip was due in large part to Pepsi's mar-
keting efforts behind the Refresh Project, a largely philanthropic
effort that saw the brand sitting out the Super Bowl for the first

TEAM COKE
Emmanuel Seuge // head of worldwide sports and
entertainment marketing

Joe Belliottl // director of entertainment marketing/
head of Coca-Cola music team

Shay Drohann senior VP of global sparkling brands

Cristina Bondolowskl // senior global marketing di-
rector, Coca-Cola Trademark

Jonathan Mildenhall// VP of global advertising strat-
egy and content excellence

Scott McCune// VP of global partnerships and experi-
ential marketing

Wendy Clark // senior VP of integrated marketing
communications and capabilities

Merlina Vasquez // executive admin of possibilities

Zoe Stainsby// music consultant

PARTNERS
Daniel Ek // founder/CEO, Spotify

Umut Ozaydinli //founder, Deviant Ventures

Eric Sheinkop // co-founder/CEO, Music Dealers

James Diener// president/CEO, A&M/Octone Records

Jonathan Daniel // co-founder, Crush Management

Tom Corson// president/COO, RCA Records

Sol Guy // manager, K'naan

Rich Kleiman // VP of management, Roc Nation;
manager of Mark Ronson

time in 23 years and even shelving many music -related market-
ing programs in favor of issuing grants for consumer -generated
marketing efforts.

"In retrospect, we would've loved for music to have been a big-
ger part of that," Cooper says of the Refresh Project. "We've been
in the game for so long, we should have showcased that more."

That's why for the next chapter in the cola wars, the focus for
both brands isn't just on music sponsorship, but on becoming
a sustainable partner for the music industry at large. Last week,
Coca-Cola announced a "global strategic partnership" with Spo-
tify that will include a Spotify integration on Coke's Facebook
page (where it's the world's most "liked" brand with more than
41 million fans) and Spotify shout -outs in Coke advertising. The
deal follows in the footsteps of Coca-Cola's minority investment
in Music Dealers, a music -licensing firm that is now helping
source music for Coca-Cola's advertising in dozens of countries
(including "Can You Feel It," a track by British group One Night
Only that aired in more than 60 countries).

The beverage kings have placed biglbets on such musical artists as KATY B
MARK RONSON (Coca-Cola) and NICKI MINAJ (Pepsi) for their ad campaigns.

Pepsi is also prepping a 25th -anniversary campaign in mid -
May for the rerelease of Michael Jackson's Bad that will include
a series of remixes from superstar DJs like Skrillex, Diplo and
A-Trak. Jackson, of course, famously struck a ground -breaking,
multifaceted endorsement/sponsorship deal with Pepsi in 1983,

and was also infamously burned by an accidental fire during a
1984 commercial shoot. And, coming later this year, is an ini-
tiative that Cooper believes will make Pepsi a "major player in
the music ecosystem," one that has already led to discussions
with heavy -hitters like Warner Music Group chairman/CEO of
recorded music Lyor Cohen, Interscope Geffen A&M chairman
Jimmy Iovine and Universal Music Group chairman/CEO Lu-
cian Grainge. Though Cooper's unable to talk specifics, what
he is able to say suggests that Pepsi is looking to partner with
labels in a major way: "The industry has certain market failures
and structural gaps, so we're looking at how we might fill those,
and see how those will open up opportunities to generate some
revenue [for the industry]."
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TEAM PEPSI
Frank Cooper //chief marketing officer of global
consumer engagement, PepsiCo

Brad Jakeman //global chief marketing officer/chief
creative officer/president of global enjoyment brands

Javier Ferran n senior director of cultural
branding, PepsiCo

Shiv Singh// head of digital, PepsiCo Beverages

Brett O'Brien // VP of marketing, Mountain Dew
and flavors

Jamal Henderson // senior brand manager,
Mountain Dew

Hudson Sullivan // brand manager, Mountain Dew

Marisol Tamaro // senior marketing director, Pepsi -
Lipton Partnership

PARTNERS

Rob Stone and Jon Cohen // co-founders, Cornerstone

Cortez Bryant // co -CEO, Blueprint Group; Lil
Wayne's manager

Derek Jackson //founder/CEO, Glu Agency
(DEWeezy campaign)

Hawaii Mike Selman // founder/editor-in-chief, LTD
magazine; co-founder, Green Label Sound

Rene McLean //founder/CEO, RPM

Simon Cowell // creator, "The X Factor"

Antonio "L.A." Reid // chairman/CEO, Epic Records

Todd Moscowitz//co-president/CEO,Warner Bros. Records

As touring continues to eclipse recorded music as the primary
source of artist revenue, artists are growing more comfortable with
working with brands on an endorsement or partnership basis to
diversify their earnings. However, there is still a faction that sees
companies like Pepsi and Coke as "a piñata they can just bust open
and expect money to come out," says one label head who spoke
with Billboard. Cooper hopes to change this with Pepsi's latest
approach to music partnerships. "There's one set that's just look-
ing for funding, where they basically come in with a ski mask.
But what the labels are looking for is a company whose marketing
affects their business and increases their exposure. That's where
we're able to create real relationships."

THE COKE SIDE OF LIFE
Coca-Cola saw this trend coming in 2008, when the company hired
its first dedicated global music head, Umut Ozaydinli (@liveloudly),
to make Coca-Cola less of a "sponsor" of music and more of a part-
ner. The move was one of several Coca-Cola made to prepare for Vi-
sion 2020, an effort to double the company's revenue and servings
by 2020-in other words, balloon from serving 1.6 billion products
per day in 2009, the year Vision 2020 was announced, to 3.2 billion by
2020. (Ozaydinli has since moved on and founded Deviant Ventures.)

Chairman/CEO Muhtar Kent announced in the company's fourth-
quarter earnings call that Coca-Cola will cut $550 million to $650
million in annual costs by the end of 2015 to achieve the revenue
part of this goal, with marketing expected to play a major role. That's
why VP of global partnerships and experiential marketing Scott

Dewing It Righ
PERHAPS THE BEST MODEL FOR PEPSICO'S in-
vestments in music has been Mountain Dew's Green
Label Sound (@Dew_GLS), a music imprint that pro-
vides "label -like services" to indie artists looking to
get singles and albums in front of the citrus drink's
young, active, largely male consumers. Despite
some early setbacks ("Artists would ask us, 'What's
the catch?"' says Rob Stone of Pepsi's music agency
Cornerstone), GLS eventually
struck a chord with bands like
Chromeo, Matt & Kim and the
Cool Kids, who in 2011 became
the first band to release a full
album through GLS.

Frank Cooper-PepsiCo
chief marketing officer of
global consumer engage-
ment, who co-founded the
label in 2008 with Stone and
LTD magazine's Hawaii Mike
Salman-explains that Moun-
tain Dew made the "conscious
decision" not to own any of the
music, but rather let the artists
and labels receive all revenue
from music sales. "We wanted
to communicate to the artist
community purely about help-
ing to elevate those particular artists," he says.

To date, GLS has partnered with17 artists, released

more than 45 original songs and logged more than
1 million free downloads. Upwards of 65 original
videos have been viewed 8.5 million times, with art-
ists earning a combined $37 million in media value
and 55 million paid -media impressions from the
exposure, according to Mountain Dew-not bad for
a campaign that spent only $340,000 on out -of -
home advertising. The initiative has played a key role
in helping Mountain Dew maintain healthy market
share and trounce a competitive brand from Coca-
Cola in the process. (Vault was discontinued in 2011
after three years on the market.)

GLS became an early champion of developing

hip -hop acts like Mac Miller and Theophilus London.
Miller made his DIY debut at No.1 on the Billboard
200 last fall partly on the strength of his following
gained with partners like Mountain Dew. He's in his
second year of a GLS-backed Macadelic tour, with
Cool Kids as support.

A new program called "This Is How We Dew" ex-
pands Mountain Dew's music relationships further

by pairing Dew -sponsored
athletes like Dale Earnhardt
Jr. and Paul Rodriguez with
three Dew artists-Miller,
country star Jason Aldean
(who used to work as a Pepsi
deliveryman) and Lil Wayne,
star of his own campaign,
"DEWeezy." The DEWeezy
initiative represents a turning
point of sorts for Mountain
Dew as well as celebrity en-
dorsement deals. Not only is
the Young Money rapper the
soda brand's most high -pro-
file music spokesman, he's
also its most controversial,
given his criminal record.

Brett O'Brien, Mountain
Dew VP of marketing and fla-

vors, worked with Wayne's business managers at the
Blueprint Group to create a program that would en-
compass everything from radio spots to a live public
service ad filmed at South by Southwest to the foun-
dation of a skate park in Wayne's hometown of New
Orleans as a way to give back to his community. Plus,
given Mountain Dew's history in action sports and
Wayne's newfound interest in skateboarding, the op-
portunity to broaden the brand's reach to Wayne's
millions -large fan base made perfect sense.

"We wanted a relationship that showed how
Wayne was an embodiment of Dew," O'Brien says.
"He's a unique, distinct instigator who's always been
told to do your own thing and stand apart from the
others, kick them out of the box." -AH



McCune is relying more heavily on amplifying the company's
partnerships with "American Idol," the FIFA World Cup and the
Olympics with music to make the programs work harder for the
company's closely valued dollar.

"People would look at Coke as the 'big red bank,'" McCune
says. "As we stepped back and looked at what's working and
what's not working, a lot of things we were doing from a part-
nership standpoint weren't adding value for us to achieve our
vision for 2020."

To carve out a new niche in music, Ozaydinli had tapped
Cee Lo Green and producer Butch Walker (P!nk, Avril Lavi-
gne) to write an original song that embodied a concept called
"Open Happiness" that could convey optimism with a modern
edge. But this wasn't meant to be a throwback to the '60s, when
Coca-Cola's embrace of pop music led the company to commis-
sion acts like the Who, the Supremes, Ray Charles and Aretha
Franklin to sing original jingles. Coke wanted something that
reinforced its brand identity, so Cee Lo and Walker needed
to incorporate "the five notes"-a wordless jingle created by
music -branding agency Human in 2008 to give Coca-Cola an
ownable mnemonic device. The track also had to "think local
but act global," per Coke's new global mandate. More than 18
localized versions were created, including one in the United
States featuring Cee Lo, Janelle Monde, Travie McCoy, Patrick
Stump and Panic! at the Disco's Brendon Urie.

"We could go to places like Thailand and rerecord it with
local artists," Ozaydinli says. "When you think of the way music
was being consumed at the time, it wasn't at a stadium, it was
through these localized versions. It charted in its first week in
many territories in the top 40 purely based on social media."
The track template was so successful, it later became the basis
for "Shake Up Christmas," a global holiday anthem first re-
corded by Train for the holidays in 2010 and by Natasha Bed-
ingfield in 2011.

Though the two singles saw modest success stateside, the cam-
paigns widely elevated the international profile of artists like
Cee Lo, Monde and Train and gave Coca-Cola a foundation-or
"creative license," as Ozaydinli calls it-to pursue its most ambi-
tious marketing effort yet.

In the fall of 2008, Coca-Cola began to scout for an artist
who could be the global ambassador of its 2010 ad campaign
for the FIFA World Cup, a campaign that would eventually
become the largest in the company's history with more than
$300 million in global spend. Many artists were explored, but
Ozaydinli and head of worldwide sports and entertainment mar-
keting Emmanuel Seuge (®manuseuge) kept coming back to a
little-known Somalian -born rapper/singer/songwriter named
K'naan. Where many brands would stick with a bigger name
(and indeed, even FIFA tapped household name Shakira for its
own World Cup anthem, "Waka Waka [This Time for African,
Coca-Cola saw the cultural impact of having a Somalian artist
performing a freedom song called "Wavin' Flag" on a tour of
Africa and at the World Cup itself.

After a songwriting session with then -upcoming artist Bruno
Mars, K'naan eventually swapped out some of the original song's
bleaker references to poverty and violence in favor of a more em-
powering, uplifting version that could broaden his appeal. The
result? A top 10 hit in 19 countries and-perhaps even more
crucially-a major boost in label support that led to the U.S.
release of his Troubadour album in 2010 and eventually booked
him studio time with Bono, Nelly Furtado and Will.i.am for his
forthcoming 2012 album.

"Once Universal sees Coke's support, it's like a match in funds,"
says A&M/Octone Records president/CEO James Diener (®amoc-
tonerecords). "When you have Coke pushing it you've got a Uni-
versal office in each market looking to get behind it. As much
as Universal believed in K'naan, that type of promotion couldn't
have existed without the Coke campaign."

K'naan (®knaan) has maintained a personal friendship with
executives at all levels across Coca-Cola, from Kent and Seuge
to Coke's new head of global music, Joe Belliotti (®joebelliotti),
several of whom were able to assist the artist during a recent mis-
sion trip to Somalia. The relationship has transformed K'naan's
own perception of Coca-Cola. "I knew them as this humongous,
successful company that's constantly excelling at its own brand-
ing," he says. "But what I learned was they're also a company
who are interested in having a good legacy. When you're a large

Going Pop: A
ROBERTA FLACK loaned her voice to

Pepsi radio spots in 1972, while a likeness
of James Brown appeared in an ad for

Coca-Cola in 1970 (opposite page,
below).
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History Of Cola Music
COCA-COLA'S INVOLVEMENT WITH MUSIC dates almost
all the way back to the company's start 126 years ago. Its
very first celebrity spokeswomen were both singers: dance -
hall singer Hilda Clark in 1899, and then opera singer Lillian
Nordica in 1905. Those early relationships led to Coke be-
coming a sponsor of radio programs like "Vivian, the Coca-
Cola Girl" in 1927 and "The Coca-Cola Radio Program" in
1930, which aired weekly across 46 stations on the National
Broadcasting Co.

After World War II, the company began shifting to the teen
focus it pursues today, and tapped artists like Ricky Nelson,
Anita Bryant and the McGuire Sisters to sing some of the first
Coca-Cola jingles composed by Leonard Joy. Heading into the '60s, Coke's ad agency
McCann hired Motown songwriter Billy Davis to helm a new initiative called "Things Go
Better With Coke." During the next few years, more than 150 marquee artists would re-
cord original jingles for Coke, including the Supremes, Bee Gees, Ray Charles, Aretha
Franklin, Petula Clark, the Everly Brothers and the Who (whose1967 album The Who Sell
Out was inspired in part by the band's Coke jingles).

By the '70s, Coca-Cola took its jingles one step further with
its popular "Hilltop" campaign that debuted "I'd Like to Buy
the World a Coke," a song that would later become a top10 hit
around the world (rerecorded without the Coke references).
The '80s saw the failed introduction of New Coke, which nev-
ertheless produced a memorable spot featuring Run-D.M.C.
and Max Headroom. By the '90s, Coke had teamed with artists
ranging from Salt-N-Pepa and Mobb Deep (Sprite's hip -hop
label) to Cameo (Cherry Coke), and Selena, Randy Travis and
New Kids on the Block (brand Coke).

A turning point came in 2002, when Coca-Cola be-
came a launch sponsor of "American Idol" and kicked off

a partnership -marketing approach that had Coke funnel the bulk of its marketing
dollars into major platforms like "Idol," the Super Bowl, the Olympics and the FIFA
World Cup. Coca-Cola now has an 11 -person music team overseeing everything
from a new global partnership with Spotify to music partnerships for brands like
Sprite, Burn energy drink and Diet Coke.

Pepsi didn't officially start working in music until the 1950s, when singer/actress Polly
Bergen became the company's first "Pepsi Cola Girl" in 1953. The campaign's early suc-
cess led to other music spokespeople like Louis Armstrong and Mary Martin. In the '60s
and '70s Pepsi recruited some of the era's biggest names for original jingles-Three Dog
Night and B.B. King ("You've Got a Lot to Live/And Pepsi's Got a Lot to Give"), the Turtles
("Pepsi Pours It On") and Martha & the Vandellas ("You're in the Pepsi Generation") among
them. Even "Killing Me Softly" singer Roberta Flack was singing the joys of Pepsi by 1972.

The '80s marked a milestone for Pepsi when the company inked a then -record $5 mil-
lion,10-year endorsement deal with Michael Jackson in1984. During the rest of the decade
Pepsi partnered with pop icons like Lionel Richie, Tina Turner, David Bowie, Menudo, Rod
Stewart and most notoriously, Madonna, whose sponsored tour and endorsement deal
were pulled after her burning -crucifix video for "Like a Prayer" was released.

Ray Charles kicked off the '90s by singing "You've Got the Right One, Baby" for Diet
Pepsi (nearly 25 years after he'd written an original jingle for Coca-Cola). Pepsi addressed
its largest competitor more directly in 1991 when MC Hammer appeared in commercials
holding a Coke, only to lose his mojo until an audience member handed him a Pepsi. It was
also around this time that Pepsi became a music -content cre-
ator, debuting "The Pepsi Chart Show" on U.K. radio in 1993 to
count down the top10 songs of the week based on record sales.

The 2000s became one of Pepsi's most active decades
in music, tapping everyone from Britney Spears and Shakira
(2001, "The Joy of Pepsi") to Beyonce and P!nk ("Pepsi Gladi-
ators"). In 2004, Pepsi teamed with Apple for a promotion de-
signed to give away 100 million free songs on iTunes through
promotional codes on Pepsi products. The stunt ultimately fell
tens of millions short of its goal and ended early. The second
half of the decade saw team -ups with Mariah Carey, Christina
Aguilera, the Black Eyed Peas and Missy Elliott, among others,
all leading up to the 2011 sponsorship of "The X Factor" and
2012's global campaign with Nicki Minaj. -AH

Pepsi campaigns have featured
such artists as Louis Armstrong

(above, in an ad circa late
1950s) and RIHANNA, shown

performing at the Pepsi Super
Bowl Fan Jam on Feb. 4, 2010, in

Miami Beach.



"American Idol" judges STEVEN TYLER, JENNIFER
LOPEZ and RANDY JACKSON sip from branded
Coca-Cola cups while PAULA ABDUL and SIMON
COWELL tip back Pepsi glasses on "The X Factor"

"I foresee this being a stand-alone business unit within our team that
has its own revenue. There's actually revenue to be made."

-Coca-Cola's EMMANUEL SEUGE on the company's music team

corporation like that it means a lot."
The success of "Wavin' Flag" and its impact on K'naan's career

has now made music a major global priority across the entire Coca-
Cola portfolio. In fact, each brand is now in the midst of creating
its own "music identity" during the next few years. Coke Zero, for
example, recently drafted an exploratoryproposal for its agency part-
ners with a list of acts (Deadmau5, Cee Lo, Friendly Fires, Magnetic
Man) that best exemplify Coke Zero's brand statement, "Make it
possible." Daft Punk is singled out as its "music archetype," because
the group combined "boldness" with the "smooth energy" one finds
in Coke Zero. (The brand has no official relationship with the act)
"Coca-Cola is about provoking happiness, and we need music to
provoke experiences," says Cristina Bondolowski (@cbond1104),
senior global marketing director for Coca-Cola Trademark. "We
want people to co -create with us and with the artist to find the best
way of getting those moments of happiness."

Helping to source those musical profiles is a 15 -person team
dedicated to music and sports initiatives across the globe, all
reporting to Seuge and working primarily out of Atlanta. The
staff is made up of executives with varying degrees of experi-
ence in the music industry, from music consultant Zoe Stainsby
(@zoe_stainsby), a former promotions executive for labels like
Island and Fatboy Slim's Southern Fried Records in the United
Kingdom; to Merlina Vasquez, the team's "executive admin of
possibilities" (and former personal assistant to Sean "Diddy"
Combs); to Josh Burke, who's in Atlanta on a one-year loan
from Music Dealers to help the company re-establish its owner-
ship rights of its original songs to collect royalties. The nearly
$500,000 in revenue Coke received for "Wavin' Flag," for ex-
ample, was all donated to clean -water programs for schools in
Africa through the charity RAIN, at K'naan's request. More
than 500 schools benefited.

"I foresee this as being almost a stand-alone business unit
within our team that has its own revenue," Seuge says. "The
product is so much in music now that there's actually revenue
to be made. We're not getting into the music business at all or
making it for the money, but Josh has enabled us to press the
reset button on our rights management all around the world."

Coke's history of original music was one of the first attributes
that appealed to Spotify founder/CEO Daniel Ek (@eldsjal) when
Coke first approached his company about a strategic partnership
in June 2011, weeks before its official U.S. launch. "I didn't know
Coke has incredibly rich history in music. We ended up in a
place where we had a lot of joined values and felt similarly about
where the world was going when it comes to music," Ek says.

The global Spotify partnership mirrors Coca-Cola's partner-
ship with Music Dealers in that it allows Coke to expand its
global Coca-Cola Music program as well as help Spotify enhance
its presence in new territories. A new location -based Coca-Cola
music app (the result of a two-day hacker den in New York)
is coming, too, creating ways for teens to make playlists that
would accompany their Facebook Places check -ins. Also like
Music Dealers, Coca-Cola is interested in eventually turning
that partnership into a formal investment, according to execu-
tives familiar with Coke's plans.

"What we do really well is make beverages, and when we
stray outside our core competencies we get in trouble," says
Wendy Clark (@wrtd), Coca-Cola senior VP of integrated mar-
keting communications capabilities. "We want to bring people
like Spotify, who are the best in class at what they do, and find
those complements in the partnership. The irony is our blind-
ers go up when you have too many people in-house finding
those magic moments. When that talent isn't necessarily inside
our walls, you unlock the true dimension of partnerships."

PEPSI'S MUSICAL COMEBACK
As Pepsi began to plot its global rebrand in 2011, the company
looked outside the packaged -goods industry for someone who
could become its new global chiefmarketing officer as well as its
first chief creative officer. The search eventually landed on Brad
Jakeman (@bradjakeman), a former executive VP/chiefmarket-
ing officer of gaming company Activision Blizzardwho could pair
well with a music industry vet like Frank Cooper. (Cooper held
senior roles at Motown and Def Jam before co-founding Tommy
Boy Gospel in the late '90s prior to joining Pepsi in 2003.)

One of Jakeman's first items of business was to spearhead a
"global brand audit" for Pepsi, to completely re -assess the way
Pepsi is perceived and consumed around the world. The brand
identifier that all the research kept pointing to was music.

"What struck me so profoundly is the way consumers talk
about Pepsi is very much how they talk about entertainment
brands," Jakeman says on the phone from the company's head-
quarters in Purchase, N.Y. "Pepsi is an entertainment brand, and
our behavior has far more in common with big entertainment
franchises than it does with packaged goods and detergents."

But since Coca-Cola was already three years into its own
global music program, Jakeman had to carve out Pepsi's own
path, one that continued with the company's legacy of market-
ing around the cultural zeitgeist. "Because that competitor is a
heritage brand in the category and they don't have, as a brand,
the credentials around pop culture to the degree that we have,"
Jakeman says. "They've attracted a group of consumers who've
prepared more to trade off on 'tomorrow.' We're much more
focused on maximizing the excitement of 'today."

Like Coke, Pepsi is looking to create an ownable platform in
global music, and is taking its years of artist and label relation-
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ships to even deeper levels. This spring in Europe, Pepsi Max
commissioned producer of the moment Calvin Harris (@calvin-
harris) to create an original song that could become its soccer
anthem-an unofficial electro-pop version of "Wavin' Flag,"
if you will. The song, "Let's Go" featuring Ne-Yo, soundtracks
an ad featuring six global soccer stars that has aired overseas.
It's also being prepped as Harris' next single following the
global success of hits like "We Found Love" with Rihanna and
his own "Feel So Close." Should "Let's Go" take off stateside,
it could become the most successful brand -sanctioned song
since Chris Brown's "Forever" in 2008 (a track that famously
had origins as a jingle for Wrigley's Doublemint gum and has
become his high -selling single to date).

The Pepsi Max brand is also looking to amplify its sport partner-
ships with music in the States with programs like NFL Audibles,
an initiative from the 2010-11 season that had artists like Big Boi,
Q -Tip and Snoop Dogg create original lyrics for 60 -second spots
previewing the next week's upcoming game. A true example of
Pepsi's efforts to own the timely, zeitgeist -y moments, the pro-
gram required artists to fly into the most recent "Sunday Night
Football" match's city on a Monday morning to create and shoot
content that could air by that Wednesday. "The challenges were
incredible," says Rob Stone (@iamrobstone), co-founder of Cor-
nerstone, which became Pepsi's music agency of record in 2008.
But the program will return for the 2012-13 season with a new
approach and "very significant artists," Stone says.

Even its $60 million sponsorship of "The X Factor" had some
Coke -sized shoes to fill as Cooper discussed the opportunity
with creator Simon Cowell and, later on, judge/label partner
Antonio "L.A." Reid. "I said, 'There's already "American Idol."
Do you need another music search competition on -air?" The
solution was to bring value to the overall show by creating a
"ridiculously large" prize package ($5 million) and a "ridicu-
lously large" exposure platform (a Pepsi Super Bowl commer-
cial) for the winner, in this case Melanie Amaro. Cooper says
the company is re-evaluating Pepsi's plans and prizing for the
show's second season, but expects at least one episode to fea-
ture Pepsi's upcoming initiative with dance DJs.

Pepsi's ad support of the show also gave the brand a chance
to debut brand Pepsi's first major TV campaign in three years,
a history of the brand's support of music soundtracked to Outa-
sight's "Tonight's the Night." The campaign doubled as an
exposure platform for Outasight, which soon cracked the top
40 of the Billboard Hot 100 on the strength of the campaign's
reach and impact at radio. Warner Bros. Records CEO Todd
Moscowitz (@toddmoscowitz) credits Pepsi with helping the
label solve what was becoming a tricky marketing problem.

"Pop artists tend to be very radio- and media -driven, and
it can be hard if you're not coming from a lifestyle category
like hip -hop with an established fan base," Moscowitz says.
"Having a brand and a partner and a big campaign can help
separate you."

BRANDS FOR BANDS
Coke and Pepsi aren't the only big -name artist -friendly companies.
Here are five more sustainable brands for the music biz

1. CHEVROLET
Key executive: Kevin Mayer, national director of advertis-
ing and sales promotion

Music impact: Why Chevrolet? Just ask fun., which
scored the top -selling song of 2012 (thus far) on the
strength of a high -profile Super Bowl spot that made
anthemic use of its single "We Are Young." In addition to
the synch, Chevy sponsored a new music video from OK
Go (also featured in the Super Bowl), while its 63 -year -
old jingle "See the USA in Your Chevrolet" was rejuve-
nated last year in an ad with the cast of "Glee." Chevy is
also one of the most active sponsors in music platforms,
from Pandora to Spotify to the upcoming Billboard
Music Awards, where it's backing this year's Battle of the
Bands for a second year.

2. AMERICAN EXPRESS
Key executive: Rich Lehrfeld, VP of global sponsorship,
marketing and access

Music impact: "American Express: Unstaged" has qui-
etly become a needle -moving program for major artists
to boost their first -week album sales. Arcade Fire, John
Legend &the Roots, Coldplay and My Morning Jacket are
a few acts that have teamed with A -list directors (Terry
Gilliam, Todd Haynes, Spike Lee) for live -streamed con-
certs that help gain traction during release weeks.

3. RED BULL
Key executive: Greg Hammer, managing director, Red
Bull Records

Music impact: One of the most successful branded music
labels, Red Bull Records scored its first platinum single this

Outasight manager Rene McLean (@renemclean) also happens
to be a longtime agency partner of Pepsi's. His RPM Group has
helped Pepsi align with acts like DJ Khaled, Diplo and LMFAO
years before brands or even radio had fully embraced them.

"I always tell Pepsi this: 'Let's find some acts we can grow
with. Let's have the next superstar," McLean says. "They're
doing things that help propel music, introduce artists and the
ecosystem with the reach of their media and with retail-that's
very important particularly to the music industry right now."

As brand Pepsi enters its second year at No. 3 behind Diet

Deal -making abdunds in the cola wars. At left, Media Link president/COO
WENDA HARRIS MILLARD, PepsiCo's FRANK COOPER, MagnaGlobal
global CEO TIM SPENGLER aud Epic Records' ANTONIO "L.A." REID (from
left) at Vevo's upfront event on April 25 in New York. Right: Coca-Cola's JOE
BELLIOTTI and EMMANUEL SEUGE (from left) with Spotify's DANIEL EK and
chief marketing solutions officer JEFF LEVICK announce their partnership on
April 18 in New York.

spring with "Sail" by Awolnation, a band that also played
the main stage at this year's Coachella. Working with a
small but focused roster, Red Bull has created unique tour
and merchandise experiences for bands like Heaven's
Basement, Innerpartysystem and Twin Atlantic as well as
exposure at key events like the Vans Warped tour.

4. CONVERSE
Key executive: Geoff Cottrill, chief marketing officer

Music impact: The "3 Artists 1 Song" program that
began in 2009 with Pharrell Williams, Santigold and the
Strokes' Julian Casablancas centers on an ad campaign
and free online downloads of an original genre -skipping
track, and has provided major exposure to emerging
acts like Best Coast, Kid Cudi, Matt & Kim, James Mur-
phy, Gorillaz and Kimbra. Converse opened the Rubber
Tracks studio in Brooklyn last summer to provide free
recording time to unsigned bands to produce profes-
sional demos. The studio has attracted more than 265
artists from Mexico, Latin America, the United Kingdom,
Europe and China.

5. SUPERCUTS
Key executive: Janelle Schulenberg, brand director

Music impact: The national salon brand just kicked off its
largest ad campaign, "Rock the Cut," recruiting four indie
acts (Vintage Trouble, Ken Loi, Gold Motel and Laura Bell
Bundy) for TV spots and tapping more than 600 indie art-
ists (sourced by SonicBids) to be featured in salons and
radio spots. The company is also teaming with Live Nation
for cash -back vouchers to further incentivize music fans
to get their coifs styled at their local Supercuts. -AH

Coke, according to Beverage Digest's 2011 report, Cooper is
looking to rewrite the script of how Pepsi defines its success
both culturally and financially.

"Market share is a trailing indicator of how people feel about
your brand. We find that music helps create an emotional en-
ergy that helps us maintain premium pricing. The more you
can avoid discounting your product, the stronger your brands,"
Cooper says. Using music as part of a pricing strategy is a new
twist, but whatever the case, expect the volume of the cola wars
to stay fully cranked to maximum.
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TALK
Ai ilve never thought

we'd get to the
point where we'd
need to just quit
a tour," Garbage
lead singer Shir-
ley Manson says.
But on Oct. 1,

2005, the dramatic alt -rock band did just that.
With an entire set of European dates left on

the final leg of the tour in support of its fourth
album, and first through Geffen, Bleed Like Me,
Garbage announced that its show at the Bur-
swood Theatre in Perth, Australia, was it. Even
with a pending hiatus (publicly announced a
year earlier), the canceled tour came as a sur-
prise to Garbage's fans-and the band itself.

"We just didn't feel like we were enjoying our-
selves and I think we understood that put our
band, our music and our reputation-for lack of a
better word-at risk," Manson says. "We just de-
cided, 'You know what? Let's go home. Let's take
some time to figure out what we're going to do."

Originally, the band imagined it would take
two or three years to allow each member to re-
claim his or her own individual pursuits before
reconnecting to create the follow-up to Bleed Like
Me, which had peaked at No. 4 on the Billboard
200, with 75,000 copies sold in its first week of
release, according to Nielsen SoundScan. (It has
since moved 284,000.) Instead Manson, drummer
Butch Vig, bassist/guitarist Duke Erikson and
guitarist/keyboardist Steve Marker took nearly six
years. During that time, Vig expanded his pro-
duction career, working on albums for bands like
Green Day, Foo Fighters and Jimmy Eat World,
while Manson attempted to record a solo album.

"That got stymied by my record company,
who felt that it wasn't pop enough," Manson
says of Geffen, where the band was signed until
recently. "I got enormously frustrated. I didn't
want to be a pop musician. So I just stopped
making music for a while."

On May 14, the band finally returns with Not
Your Kind of People, a dark, layered set of cathartic

rock songs that will be the first release to appear
on the group's own label, StunVolume. So how
did Garbage move from calling it quits to craft-
ing a new release, and on its own label at that?

According to Manson, the catalyst came from
the band's booking agent, Jenna Adler of Creative
Artists Agency, who mentioned an opportunity
for the group to perform at the Hollywood Bowl
with the Los Angeles Philharmonic, during a din-
ner with the singer in 2010. Though the Holly-
wood Bowl show never happened (mostly due to
Vig's recording commitments with Foo Fighters),
the members of Garbage agreed to rent out a stu-
dio in Burbank, Calif, and attempt to craft an EP.

Those sessions quickly produced the dark
rocker "Battle in Me." "Everybody knew we
were onto something right there and then,"
Manson says. "It was like, 'This sounds amaz-
ing, it sounds like us, it's exciting and it's heavy.'
That was the key to us realizing that we could
and would make a record."

Formed in Madison, Wis., by Vig, Erikson and

SEVEN YEARS LATER, GARBAGE RETURNS
WITH A NEW ALBUM, NEW LABEL AND A NEW
APPROACH TO MUSIC MAKING THAT JUST
MIGHT PUSH THE BAND BACK TO THE TOP

BY EMILY ZEMLER

Marker, who brought in the Scotland -born Man-
son in 1994, Garbage independently released its
self -titled debut in 1995 on Almo Sounds in the
United States and Infectious Mushroom in the
United Kingdom. The set peaked at No. 127 on
the Billboard 200, but generated lasting hits like
"Happy When It Rains" and "Stupid Girl" and has
sold 2.4 million copies, according to SoundScan.
The band's 1998 sophomore effort, Version 2.0
(also released on Almo and Mushroom), landed
at No. 13 on the Billboard 200; spawned seven
singles, including "I Think I'm Paranoid"; and
earned the band Grammy Award nominations for
album of the year and best rock album. Beautiful
Garbage followed on Interscope in 2001, and then
came the tumultuous Bleed Like Me.

By 2011, Garbage was looking leave its past
in the past. During the course of the year, the
band recorded nearly 25 songs in a small studio
in Atwater Village, Calif, owned by the band's
engineer Billy Bush, spending two weeks on
and two weeks off in an attempt to mediate the
frustrations that emerged during the making of
Bleed Like Me. The band members, now liberated

from their record label and management deal,
produced the album themselves.

"This was the first time I ever enjoyed my-
self in the studio," Manson says of the Not Your
Kind of People sessions. "I also came to a point

where I felt a lot more confident about writing,
about having my own ideas about what I wanted
out of the whole thing and the whole process.'

The same was true for the rest of the band: Vig,
who says he was deeply inspired by his experi-
ences recording Foo Fighters' Grammy -winning
Wasting Light, found that the band was better able
to balance each other's needs after taking such
a lengthy break. "We have to just battle through
the dysfunctional democratic process that is Gar-
bage," he says. "And it was pretty easy to do. I'm
happy to say there weren't any arguments where
we almost came to fisticuffs, which happened on
Bleed Like Me. That was quite a difficult record
for us to make. This was the opposite."

As the band started mixing the album in late
2011 a few major labels came knocking, waving
offers of big advances. Instead, the group recon-
nected with Paul Kremen, who had acted as GM
of Almo Sounds from 1995 until 2000, and de-
cided to sign a management deal with his com-
pany Big Picture Music. It was Kremen who en-
couraged the band to self -release Not Your Kind of

People on StunVolume, which is now distributed
in the States by Fontana and Co-op in Europe.

"Pretty early on when we started recording that
became a very apparent decision to us," Vig says
of the label, which may eventually house other
artists and releases. "It's a brave new world out

there in terms ofhow you can put your music out.
We got in discussions with [Kremen] and he was
like, 'You guys can do this yourselves even though
it may seem a little bit daunting.' He helped lay
out the framework for how we could do it."

Garbage, which has worldwide tour dates
booked through August, including several Eu-
ropean and U.S. summer festivals, is aware that
refusing the major -label money means that there
actually has to be a demand for its music and
performances in order for it to hit the road. Be-
cause of its history, the band will only tour as
long as there's both interest from fans and pro-
moters and the desire to get onstage every night.
Based on the response so far, there is little dan-
ger of the tour ending abruptly this time around.

"Seven years is a long time for anybody to wait

for anything," Manson says. "We felt like nobody
would care, to be honest. And then we got the
response that we did and we were surprised. It's
an amazing privilege to be in a band and have
people give a shit seven years after the last time
you put out a record. Not every band can go away
for that long and come back."

"For us we just feel like it was a victory mak-
ing another record after being gone for so long,"
Vig says. "Shirley kept saying, 'Ifwe just make a
record of songs that we love, we're going to make
a good record' So we just stuck to that."

SELF-DETERMINATION
Disillusioned by the major -label system and lured by the
benefits of going indie, a growing number of brand -name acts
are striking out on their own

Last week, Bonnie Raitt's Slip-
stream debuted at No. 6 on the
Billboard 200 and at No. 1 on
the Top Blues Albums chart with
64,000 units sold, according to
Nielsen SoundScan. Slipstream
is Raitt's first album since 2005
and her first independent release
in a career that stretches back
four decades. Released on her
own Redwing label, it dips to No.
9 this week, with an additional
35,000 units sold. Not bad fora
62 -year -old guitar picker.

It turns out going it alone has
some advantages.

"Bonnie spent the first half of
her career with Warner Bros. and
the second half with Capitol,"
says Kathy Kane, Raitt's manager
of 15 years. "After a break, and
given the changing landscape,
she felt it was worth a shot to go
at it herself. As Bonnie puts it:
'Do the math.' It seemed to make
sense at this stage of her career."

Raitt isn't the only one doing
the math. When Garbage's first
album in seven years, Not Your

Kind of People, arrives May 15,

it'll appear on the band's own
StunVolume label. Santana is
taking a similar approach. His
mostly instrumental Shape
Shifter will also arrive May15 on
his new Starfaith label, and in
June, the Hives will put out Lex
Hives on the band's own newly
formed Disques Hives label.

Considering that a success-
ful album released by an artist -
owned label can double or triple
an artist's profits compared
with what the act would make
through a superstar royalty deal
with a major, it's easy to see why.

Not Your Kind of People is
being distributed by Fontana,
and Garbage has also brought
in its own outside representa-
tion, PR vet Brian Bumbery. "We
were able to hand-pick each of
our partners," Garbage's man-
ager Paul Kremen says, noting
that the band recently had all
of its publishing rights on previ-
ous recordings reverted to the
group. "Couple that with the fact

Garbage and BONNIE
RAITT are just two
multiplatinum aqs.,
releasing albums cfn
their own labels.

that we were able to restructure
those rights and make different
publishing deals, and the band
has a little more power than they
would have otherwise."

One direct result of this new-
found flexibility: Garbage was
able to strike a deal with iTunes,
which will offer an exclusive pre-
release of the album with a one -
week window starting May15.

"Of late there's been a few of
these iconic artists who have,
for whatever reasons, left their
major labels," says Bob Morelli,
president of RED, which is work-
ing with Raitt and Santana. "The
benefit for them is that they finish
a record on their own-we're not
interrupting their vision-and we
offer the physical sales, digital
sales and an opportunity to come

in and have a menu of services for
them to choose from."

RED, like Fontana, represents
a new breed of company cater-
ing to the new music industry.
While it may not make sense for
major labels to put a lot of effort
and money into some of these
so-called heritage acts, their fans
are plenty hungry for new mate-
rial. So recording independently
and teaming with companies like
RED for distribution or market-
ing or, in Raitt's case, radio pro-
motion, can feel like a win -win.

"I felt RED had these services
that were able to supplement
what we were doing on our own,"
Kane says."They have these extra
label services we were able to
order up a la carte. That appealed
to me." -Brian Braiker
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SAME NEW SONG
Pennywise shifts

lineup, courts radio

HIP -HOP BY STEVEN J. HOROWITZ

B.o.B
Irons His
Branding
Multiple sponsorship
deals mark rapper's
second full-length

For his sophomore album, Strange Clouds,
rapper B.o.B hopes to take his corporate
connections sky high.

Following the success of his 2010 gold -certified

debut, B.o.B Presents: The Adventures of Bobby Ray,

the Decatur, Ga., native lookedfor ways to boost his

image, striking deals withTarget and Coca-Cola in
addition to a pre-existing Adidas sponsorship and
an appearance in an Electronic Arts Sports video -
game. The singer/songwriter, who cracked both
pop and R&B markets with the singles "Nothin'
on You" and "Airplanes" (peaking at Nos. 1 and
2, respectively, on the Billboard Hot 100), wanted
to expand his business portfolio with his second
album and use those ties to introduce his music
to a wider audience.

"I definitely see the benefit behind building a
brand for whatever venture you catapult yourself
into," B.o.B says. "But for me, the driving force
has always been the music-it's just a way to get
my music heard by more people and [potentially]
more fans."

With Strange Clouds, arriving May 1 on Rebel
Rock/Grand Hustle/Atlantic, the 23 -year -old
signed a deal with Target to promote the album
through TV and online campaigns. His conver-
sations with the big -box chain date back to The
Adventures of Bobby Ray, but the partnership was
solidified after he played them several cuts from
his new project. TV spots and online ads begin
April 29, and culminate with a New York event on
the album's release date. Target will also sell an
exclusive version of the set with five bonus tracks.

Target doesn't typically work with rap artists,
but the company has previously signed exclusive
deals with several rock and pop acts including

HORRORCORE
Marilyn Manson talks

new release

IMAGINE THAT
Santigold delivers

long-awaited follow-up

J

Pearl Jam, Lady Gaga and Ricky Martin. Marsha
St. Hubert, director of marketing at Atlantic Re-
cords and product manager for Strange Clouds,
says, "B.o.B isn't just a hip -hop artist, although
he raps and makes hip -hop music. He also has
the ability to do more. He sings, he plays instru-
ments, he has a broader and more universal ap-
peal. That's probably what makes the partnership
with Target so unique."

ADVANCE 'PAY'
Maroon 5 rings up big
bow with Wiz Khalifa

That diversity is evident on Strange Clouds,
which teeters between the grittier rap sound of
his mixtape fare and the pop sheen of The Adven-
tures of Bobby Ray, which has sold 597,000 cop-
ies, according to Nielsen SoundScan. ("Nothin'
on You" and "Airplanes" have sold a combined
7.5 million copies.) The album is led by the plat-
inum title track (1.2 million copies), featuring
Lil Wayne, touting a buzzy, Southern -influenced

THE U.K. BIEBER?

notches

13.0.6 has struck deals with
Target and Coca-Cola.

beat and such radio -unfriendly lyrics as, "Stay on
the greenest greens, call us vegetarians."

While B.o.B plays to hip -hop audiences with
guest appearances from Grand Hustle label head
II., as well as Nicki Minaj, Chris Brown and Trey
Songz, he balances the urban angle with pop and
even country artists making contributions. Tay-
lor Swift duets with him on "Both of Us," while
OneRepublic's Ryan Tedder croons on "Never
Let You Go" and R&B songstress Lauriana Mae
contributes to "Chandelier." As with his debut,
production comes courtesy of pop masterminds
Dr. Luke, Cirkut, Benny Blanco and Alex Da Kid.
The album's pop -geared single, "So Good," is also
approaching platinum (869,000 copies).

B.o.B dates his musical flexibility back to his
adolescent years. "I had always had that approach
and could talk to everybody-from the jocks and
cheerleaders to outcasts, nerds and gangsters," he
says, describing himself as "a drifter." Later on, he
says, "I developed a wide range, and it grew with
my music career. I feel like I can speak different
languages when it comes to music."

The artist plans to perform on the European
festival circuit beginning in July, returning to the
United States in August for a headlining tour he
claims will continue for two years. He's already at
work on an upcoming mixtape and has been re-
cording songs with T.I. for a collaborative album
titled The Man and the Martian, which will be
released after Strange Clouds and T.I.'s forthcom-
ing Trouble Man.

"The last album was about the songs. The
songs were bigger than Bob," B.o.B's manager
Brian "B -Rich" Richardson says. "This album is
about B.o.B the brand, and letting people know
who he is." Richardson notes that partnerships
were in place for the first album with Nintendo,
Adidas and EA Sports. "Each album cycle, you
have to get bigger," he says.

Beyond his touring and recording, however,
becoming an entrepreneur is a top priority. "Will
Smith, T.I., Andre 3000 and Cee Lo Green are art-
ists who have longevity in entertainment and the
business world and even beyond music," B.o.B
says. "No matter what road you're on, it's going
to keep moving regardless of what happens, good
or bad, high or low. You've got to keep moving
on that road and make the best situation out of
whatever is thrown your way."  
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Who owns the throne? Lir
Kim's month -long Return
of the Queen tour kicks off
at Emo's in Austin on May

11 and wraps at Key Club in

West Hollywood on June 13.

Marking her first trek since
2010, the schedule features
a mix of major touring spots

(Philadelphia's Club ONYX
on May 20, San Francisco's

Mezzanine on June 11) and

some smaller venues, includ-

ing Burlington, Vt.'s Higher
Ground on May 22 and

Chicago's Adrianna's Night
Club on May 25 ... Back on

bass: Cut Copy bassist Ben

Browning announced dates
supporting his first solo
EP, LoverMotion (released
on the band's own Cutters

Records). Starting April 27
with a DJ set at Brooklyn's

Glasslands, he'll hit Washing-
ton, D.C.'s Sweetlife Festival

the following day before
flying to Los Angeles for four
concerts, including the 100th
show of the Monday night
party at Hollywood's Bardot
("School Night!") and a May
3 date at the El Rey Theatre

in Hollywood with English
electronic group Metronomy
... Nonstop coasting: Three
days after its new album,
The Only Place, arrives May

15 on Mexican Summer, Best

Coast will hit the ground
running with tour dates until
late July. Two -man act Jeff

the Brotherhood will sup-
port Best Coast until a June
1 date at Dallas' Granada

Theater, and the Bethany
Cosentino -led group then
heads overseas for U.K. dates

before returning stateside
for shows with Those Darlins
and for Metallica's Orion
Festival in Atlantic City, N.J.,

on June 24. The tour wraps

at Chicago's Vic Theatre on
July 27... That's all, folks:
The folk duo of Gillian Welch
and David Rawlings will
perform nine shows in nine
days, starting with San Di-

ego's Humphreys Concerts
by the Bay on May 30. After
a West Coast stint, the act

heads to Tennessee on June
12 for a performance at the
Germantown Performing
Arts Centre... Getting cul-
tural: Multi -instrumentalist
Theresa Anderson begins a
tour with three shows at the
New Orleans Jazz & Heritage

Festival (April 27 -May 6),

playing venues ranging from
performance space Cafe
Istanbul to landmark club
Tipitina's. -Jeff Benjamin

ROCK BY EMILY ZEMLER

Pennywise
Proudly Repeats
SoCal punks make big changes to keep trademark sound

The haters always say we've made the
same album again," Pennywise guitar-
ist Fletcher Dragge says. "But that's our

intention-to write the same album every time
with a couple of twists. That's what fans want
to hear."

For the Southern California punk band's 10th
studio album, All or Nothing, due May 1 on Epi-
taph Records, the twist this time around is actu-
ally pretty major. After the group released its last
disc, 2008's Reason to Believe (50,000 copies sold,

"All or Nothing"
is PENNYWISE'S
10th album.

according to Nielsen SoundScan), as a giveaway
through Myspace Records and generated nearly
a half -million downloads, according to Dragge,
longtime singer Jim Lindberg exited the band.
As a result, the remaining members-Dragge,
bassist Randy Bradbury and drummer Byron
McMackin-began working on All or Nothing
without a vocalist's direction or guidance.

By the time Pennywise entered a Santa Ana,
Calif:, studio with producer Cameron Webb in
early 2011, the band had auditioned a slew of
singers. Ignite frontman Zoli Teglas won the
slot. "We had a bunch of songs ready for him,"
Dragge says. "It was part of the tryouts. We put
him in the studio with a couple of new songs to
see if this actually might work."

It did. Teglas' vocals don't sound much differ-
ent from Lindberg's sonic boom, and Pennywise
has otherwise retained its signature shot -fire
surf/punk style. When it came time to reveal a
song that would herald the forthcoming album,
Epitaph and the band chose to premiere the title
track on KROQ Los Angeles, which has long
supported the group. After several other stations
heard the track, however, it began getting some
unexpected adds around the country.

"The band and Epitaph really wanted a track
announcing [that] the band returned
with that signature sound," says Tom
Osborn, director of marketing at
Anti- and Epitaph. "'All or Nothing'
was that statement song." Dragge
adds, "It's really just a hardcore, fast,
punk rock song. I've never even really
heard a song like that on the radio. It
got an overwhelming response so it
ended up on a lot of stations."

Epitaph released the actual lead
single, "Let Us Hear Your Voice," a
few weeks later on April 2, with both
tracks now in rotation. For the label,

the dual tracks back up the marketing plan for
the album, which essentially calls for the music to
speak for itself. As part of that approach, Epitaph
initiated a partnership with Xbox Live to stream
the entire album two weeks early.

"The music really sets the table for us," Os-
born says. "The fans know that there's a quality
to the brand, and we just affirm that by getting
it out to a broader group."

For Dragge, it's the music that matters most.
"We've been through some crazy shit," he says.
"One of our founding members died. Then our
lead singer of 20 years, one of the best punk sing-
ers in the business, quit. But now we've got an
album coming out, radio is playing our songs,
and it seems people are loving it    

QUFP.Tinkmq

With his genre -blending,
authority -challenging, Bible -
tearing, establishment -baiting
ways, Marilyn Manson is noth-
ing if not a born villain. The
frontman of the band that
bears his name has courted
controversy throughout his
career and found plenty of
success-including two Bill-
board 200 chart -toppers,
1998's Mechanical Animals
and 2003's The Golden Age of
Grotesque-on his way to more
than 8.8 million albums sold in

with MARILYN MANSON

the United States, according to
Nielsen SoundScan. On May 1,
Cooking Vinyl will release Man -

son's eighth studio album and
first through his own imprint
Hell Inc., Born Villain. The 14 -
song set is as diverse as Manson

has ever been, from the glam of
"Slo-Mo-Tion" to a thumping
cover of Carly Simon's "You're
So Vain" with Johnny Depp.

1 Born Villain is your first
album not affiliated with In-
terscope and released on your

own Hell Inc. Liberating?
Yeah. I've always had control over

what I created, and in the past
once I turnedit over to the record
label, what happened wasn't al-
ways to my liking. A lot of it was
moretheir stupidity, trying to fit
me into a hole1 didn't belong in,
and that would of course make
you confused about what you're
supposed to be as an artist, not
even just as a person. So getting
off1nterscope gave me the ability
to think exactly how you would
when you're starting out.

SANTIGOLD'S future
plans include partnering
with Odd Future's Earl
Sweatshirt.

What direction did that
lead you on this album, then?
With the previous two records,
I was making music to make
people feel like I was feeling
rather than to make them feel
something-and I was feeling
pretty shiny most ofthe time, so
I don't think it was a good idea
to do that, necessarily. I'm not
discrediting the music, [but] my
focus was in the wrong place.
This record . . . emotionally it
brings a different type of atti-
tude that is more the spirit of
me and feels interesting and
fun for me to do.

3 There's a wide stylistic
range on the album. You can
hear the Stooges. There's
glam. There's blues.
That's all stuff I grew up on.

The music I was listening to
before I started a band, like Re-
volting Cocks and Ministry and
the Stooges, of course, and the
Doors a lot. I didn't necessar-
ily sit down on this record and
say, "I want to make a song like
that." They all came viscerally

ox
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DANCE BY JULIANNE ESCOBEDO SHEPHERD

Beating
Her Own
Drum
Santigold shakes off
four-year delay, returns
with sophomore album

The cover of Santigold's new album, The
Master of My Make -Believe (out May 1 on
Downtown/Atlantic), is a family portrait

of sorts. Set in a regal parlor, it's a photograph
that depicts her in three iterations: as Bond girl,
Scarface-style gangster and, in a portraitbypainter
Kehinde Wiley, Napoleonic ruler. It's as definitive
a statement as any about her second album: Since
her debut in 2008 as an iconoclast and innovator,
the Brooklyn -based singer/producer born Santi
White is taking more control over her career, and
simultaneously refusing to be boxed in.

After a four-year break between albums-two
years of touring followed by a much needed vaca-
tion-Santigold pieced together the new album
in a year -and -a -half without actually being in
the studio of the friends and frequent collabora-
tors-including John Hill, Switch, Diplo, Brook-
lyn dancehall wunderkind Ricky Blaze and Por-
tuguese digital kuduro production team Buraka
Som Sistema-who appear on the release. "I had
to depend on myself in a way that I had never [had
to before]," says Santigold, who changed man-
agement between albums, going from 3D Man-
agement to Roc Nation. "In a way, I had to find
confidence that I didn't know I had."

It's odd to think that Santigold would have
to dig deep for confidence. As a vocalist, she's
known for her distinct powerful alto, influenced
by pop, punk and dub in a way that kept her
debut album, Santogold (Downtown), in the pub-
lic consciousness for three years. The self -titled
set (she's since undergone a name tweak) peaked
at No. 2 on Billboard's Dance/Electronic Albums
chart, and single "Creator" dominated prime

time, appearing in "Grey's Anatomy," "Chuck,"
"Entourage," "So You Think You Can Dance"
and "Gossip Girl." It has sold 230,000 copies,
according to Nielsen SoundScan.

Live, Santigold is known for her striking pop -art
outfits and two automaton backup dancers, offer-
ing one of the more interesting DIY pop concerts
today. But years of dealing with the more mechani-
cal trappings of the industry (prior to her record.
ing career, she worked as an A&R representative
at Sony) left her protective of her work, and for
Master of My Make -Believe, Santigold made sure
to keep control of every aspect, from video con-
cepts and direction down to the choreography of
her performances.

"Sometimes when I don't weigh in, things don't
turn out how I like them," she says. "I want to
make sure everything's up to my standards. Some-
times it's a necessity and sometimes it's because
I really enjoy it."

On Master of My Make -Believe, Santigold has
refined her hybrid pop sound with oddball yet
ever -catchier hooks, while still referencing global
underground dance music. The album incorpo-
rates dancehall, dubstep, kuduro, bubblin, juke
and-on second single "The Keepers"-plain of
new wave. (First single "Disparate Youth" reached
No. 27 on the Alternative chart.) It's a vitally global
record in a time when the world is ever smaller
and connected.

"I wrote most of the record in 2010 before all the
riots and the uprisings," she says, "But at the same
time, the energy that was behind those things
was felt. You feel this frustration and unrest and
need to take things into your own hands because
things aren't going right."

In the works are a solo world tour-she re-
cently finished a stint opening for the Red Hot
Chili Peppers-more self -directed videos and
a much -anticipated collaboration with Odd Fu-
ture's Earl Sweatshirt, which developed after he
contacted her on Twitter. (She calls him "the awe-
somest kid.") For now, though, she's just trying
to get through the album rollout, which she's
also folded into her thumbs -in -all -pies agenda.

"I don't even have time to eat right now," Santi-
gold says with a laugh. "If I have to wash my hair,
it's like the biggest deal ever."

and on impulse and just evolved
as it was happening.

4 You've added guitar to
your résumé this time. Is
Twiggy Ramirez sweating?
[laughs] I would never consider
myself a guitar player until I

did this record, and I still don't
consider myself to be one. I'm
still a singer, that's what I do,
but a song like [Born Villain's]
"Pistol Whipped," that idea
came to me in the middle of
the night and I had to figure
out how to play it on guitar,
so I just did. I played the gui-
tar solo in one take and it has
the recklessness of some of the
great things I love.

How did you and Johnny
Depp wind up covering
"You're So Vain"?
I've known Johnny Depp since I
was 19. He called me up a couple
months ago and said, "Hey, do
you want to get together and
record something?" . .. We re-
corded "You're So Vain" because
we thought the song would be
an amusing complement to the

record-not a piece of the re-
cord as a whole but, as a bonus
track, it really states the obvious
about where he and I both are
as artists.

6 What arethe shows going
to be like when you tour?
I always find it difficult to ex-
plain a live show. Everyone's
always going to say, "It's going
to be exciting! It's going to be
this! It's going to be that!" We'll
play a large portion of [1996's]
Antichrist Superstar, simply be-
cause we like it. We'll probably
play at least six or seven songs
off the new record. I just want
to keep it so that it's still glam
and still theatrical, but it still
retains its rawness. That's the
best way to describe it. Plus, I
don't want to give away any-
thing [laughs].   

RUFUS WAINWRIGHT'S
new album features
guests like Sean Lennon
and members of Wilco
and Yeah Yeah Yeahs.

BY JILL MENZE

Wainwright Back
In The 'Game'
Eclectic artist roars back with new
Mark Ronson -produced release

Contrary to what Rufus Wainwright's new
album title, Out of the Game, may sug-
gest, the singeris anything but missing

in action. Indeed, he's ready to step back in with
one ofhis mostaccessiblecollections ofpop music
in years, due May 1 on Decca, with super -producer

Mark Ronson at the helm. "I'm saying I'm out,
but I'm trying to trick you," he jokes.

"I wanted to have some fun, and be kind of
silly and rock out," Wainwright says, explaining
his state of mind as he recorded the album. "I
wanted to lean back a little bit on the pop cush-
ion, and hope it doesn't explode."

Those enlightened feelings came after a few
years of personal highs and lows, including the
birth of his daughter, Viva, and the death of his
mother, folk singer/songwriter Kate McGarri-
gle. Musically, Wainwright had been exploring
various, if less pop -focused, avenues, ranging
from his 2007 Grammy Award -nominated Judy
Garland tribute to his first opera, 2009's Prima
Donna, as well as 2010's darker, solo piano effort,

All Days Are Nights: Songs for Lulu, which has
sold 24,000, according to Nielsen SoundScan.

For Wainwright, who enjoyed critical and
moderate commercial success with Want One in
2003, the following year's Want Two and 2007's
Release the Stars (which peaked at a career -best
No. 23 on the Billboard 200), making a move
with a name like Ronson could well be a shot
at more mainstream recognition. Ronson, who
has worked with Amy Winehouse, Adele and
Duran Duran, was brought onboard for the new
set after hearing Wainwright's demos at the
request of a mutual friend, publicist Barbara
Charone. Recorded primarily last fall in New
York, Out of the Game features guest spots from

retro-soul band the Dap -Kings (previous col-
laborators with Ronson on Winehouse's Back to
Black album), as well as Sean Lennon, Wilco's
Nels Cline, Yeah Yeah Yeahs' Nick Zinner and
Wainwright's sister, Martha.

"In most ways, Mark would steer the ship. He
was 100% the captain, and I just sort of followed
alonglike a sexy little sailor," Wainwright says of
the recording sessions. On songs like "Barbara"
(a smooth, groovy tribute to his publicist) or the
Elton John-esque "Jericho," he says that he and
Ronson had "run into a slight barnacle or two"
and Wainwright would take the lead. "Between
the two of us, we pretty much landed every song.
I don't think there's an album I've made where
I feel so confident in each different number."

According to Decca GM Paul Foley, Wain-
wright's personal activity on social media (g
rufuswainwright) has helped bring awareness
to the project. Other online approaches include
a partnership with Instagram announced
through Mashable, as well as ad campaigns with
NPR, Spotify and Pandora, among others. The
video for the title -track first single premiered on
Vevo on April 3 and has racked up more than
341,000 views on YouTube, in part thanks to
the clip's star, actress Helena Bonham Carter.
Wainwright will also make several high -profile
TV appearances around the album's release,
including "CBS Sunday Morning," "The Ellen
DeGeneres Show" and "Conan."

As for Wainwright's personal expectations
for the set, "I'd like to win a Grammy," he says.
"I do think it's worthy of whatever wins Gram-
mys these days . but if it doesn't win, I sup-
pose I'll survive," he adds with a laugh. "So let's
just enjoy this and treat it as a game."    
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DIAMOND RUGS
Diamond Rugs
Producers: Adam Landry,
Justin Collins
Partisan Records
Release Date: April 24
John McCauley of Rhode Is-
land band Deer Tick got into
the all-star business in 2010
with Middle Brother, his well -
regarded indie-folk trio with
members of Dawes and Delta
Spirit. But evidently one su-
pergroup isn't enough-now
he's formed Diamond Rugs,
a six -man outfit that also in-
cludes Steve Berlin of Los
Lobos, Ian Saint Pe of Black
Lips and members of Dead
Confederate and Six Finger
Satellite. The band's self -titled
debut, recorded last fall in
Nashville, is a rowdy bar -rock
rave-up full of gang vocals,
fuzzy guitars and tart soul -
style horns that lend tunes like
"Tell Me Why" an unexpected
touch of class. Everyone con-
tributed songs, but with such
titles as "Gimme a Beer" (a
hard -charging garage jam),
"Call Girl Blues" (roadhouse
R&B) and "Hungover and
Horny" (bare -bones boogie)
one won't have much trouble
locating a narrative thread. Up
next: McCauley in collabora-
tion with Janelle Monee and
the kids from One Direction.
Maybe?-MW

RITA WILSON
AM/FM
Producer: Fred Mollin
Decca
Release Date: May 8
Rita Wilson relives her youth on her first

album, AM/FM, but she's no mere slave to her memories.
Instead, Wilson-who's also an actress, TV/film producer
and Tom Hanks' wife-goes for stylized arrangements of
some of her favorite songs. They include the stripped -down
Americana flavor she and producer Fred Mollin lend the
Supremes' "Come See About Me," the melancholy lush-
ness she applies to Gerry Goffin and Carole King's "Will
You Love Me Tomorrow?" and the pillowy approach to the
Association's "Cherish." Wilson sings all 14 tracks with a
capable, if careful, confidence that of course never eclipses
any of the originals. She also gets by with considerable help
from her friends, including Sheryl Crow and Patti Scialfa on
two songs each, Faith Hill ("Love Has No Pride"), Jackson
Browne ("Good Time Charlie's Got the Blues"), Chris Cornell
("All I Have to Do Is Dream"), Vince Gill ("Faithless Love")
and Jimmy Webb, who plays piano on Wilson's version of his
"Wichita Lineman." It's enough to make AM/FM a pleasant
curio, but not a career-changer.-GG

KIP MOORE
Up All Night
Producer: Brett James
MCA Nashville
Release Date: April 24
Like Eric Church, Billy Cur-
rington and Luke Bryan be-
fore him, this young Nash-
ville up -and -corner prefers
a weathered baseball cap
over a crisp 10 -gallon num-
ber. And like his predeces-
sors, Moore spends much

MARILYN
MANSON

MARILYN MANSON
Born Villain
Producer: Marilyn Manson
Cooking Vinyl/Downtown
Release Date: May 1
Marilyn Manson has always done well

playing the tragic hero-or the sacrificial lamb. So it seems
appropriate to quote Macbeth near the beginning of Born
Villain, the shock -rocker's first new album in three years.
"This is a tale told by an idiot full of sound and fury," he
sings in the song "Overneath the Path of Misery." It fits
so well and there's certainly plenty of that here. But Born
Villain finds a seemingly refreshed and clear -minded
Manson and his band poring through a diverse set of
moods and styles in songs that cut a little deeper than
the deliberate provocation of many of his previous works.
The raw and often stripped -down set is built on sophis-
ticated dynamics, while references to the Stooges ("The
Gardener"), glam rock ("Slo-Mo-Tion") and even blues
("Lay Down Your Goddamn Arms") accent the pulsing
industrial undercurrent and foreboding spookiness that
are Manson's stock in trade. He's not just, as the song says,

"Breaking the Same Old Ground." And the bonus track
cover of Carly Simon's "You're So Vain" with Johnny Depp
is a welcome dose of cacophonous camp.-GG

of his debut album, Up All
Night, outlining the plea-
sures to be had from hot
women and cold bever-
ages: "You've got the kiss
that tastes like honey," he
sings over a mild country -
rock shuffle, "and I've got
a little beer money." That
lyric (from the song "Beer
Money") gives a good in-
dication of the album's
low -stakes appeal. Moore
certainly isn't looking to
reinvent the mud tire here.
On the set's party -starting
title track he takes "the only
road straight out of town,"
while Moore's current hit,
"Somethin"Bout a Truck,"
re-emphasizes the delight
of "beer sittin' on ice." (He
goes on to imagine "a girl
in a red sundress" taking
a sip.) The mood deepens
a bit for the track "Every-
thing but You," an amped-
up singleton's lament that
cribs the chord progression
from "Sweet Jane" by the
Velvet Underground. But
even that one ends up on a
beach somewhere.-MW

AMERICANA

WACO BROTHERS &
PAUL BURCH
Great Chicago Fire
Producers: Waco Brothers,
Paul Burch
Bloodshot Records
Release Date: April 24

The Chicago -based Waco
Brothers, an offshoot of
British punks turned alt -
Americana heroes the Me-
kons, have been banging
out a raw, rebellious brand
of cow -punk since the
mid -'90s. The act's one-
time Bloodshot Records
labelmate Paul Burch has
been pursuing his blend of
singer/songwriter folk-rock

and traditional -leaning
country for about the same
amount of time, but it took
this long for the fellow trav-
elers to get around to team-
ing up. Together, they be-
come a mighty, six -headed
country -rocking beast,
boosting each other's best
tendencies. Burch's solo
albums, for instance, have
never boasted anything as

DIRTY DOZEN BRASS
BAND
Twenty Dozen
Producer: Scott allington
Savoy Jazz
Release Date: May 7

The first seven tracks on the Dirty Dozen Brass Band's
latest album, Twenty Dozen, are prime pieces of solid,
groove -oriented funk-New Orleans music more often
associated with the Meters and Galactic. The parade
band tradition the group has upheld since the early '80s
doesn't kick in until the eighth tune, "Paul Barbarin's
Second Line," a spin on "Shake, Rattle and Roll" that cap-
tures the octet springing from a funeral party band to the
sort of revue group one would've seen at an R&B show
in the '60s. For an album of mostly instrumentals, it's
oddly one of the most commercial releases in the band's
history. Songs are compact and fueled with interplay led
by Kevin Harris' tenor saxophone and Gregory Davis'
trumpet. The group connects with jazz in the sense that
improvisation plays a key role in each song, but none of
the instrumentalists gets far afield from the roots of each
track. "Git Up," an R&B burner with a solid organ break
from Nigel Hall, is one of the act's many originals that
land in a sweet spot that jukebox operators craved in
the '50s when R&B and jazz were allowed to intermingle
without fear of critical reprisals.-PG

fiercely rocking as this col-
laboration's title track, while
it's unlikely that the Waco
Brothers would've worked
up anything as luminously
low-key as the lambent bal-
lad "Flight to Spain" if left to
their own devices. But Burch
and the Brothers find plenty
of common ground on
keyed -up two-step stomps
like "Transfusion Blues"
and "Up on the Mountain."
And any ensemble that can
make Bob Dylan's 50 -year -
old poetic protest tune "A
Hard Rain's A -Gonna Fall"
sound fresh (in a raucous
roadhouse reworking) has
to be headed in the right
direction.-JA

JOE PUG
The Great Despiser
Producer: Brian Deck
Lightning Rod Records
Release Date: April 24
On his second full-length
album, Chicago singer/
songwriterJoe Pug captures
the same virtues of 2010's
Messenger and his assorted
EPs but takes things even
wider and broader than be-
fore. The Great Despiser is
a musical and geographic
travelogue. It floats up and
down the Mississippi River
from the Soul Asylum -fla-
vored rockorStronger Than
the World" to the rootsy
backwoods waltz of "The
Servant's Ace" and the dusty
folk -pop ambience of Tex
Thomas'"Deep Dark Wells,"
the only cover amid these 11
tracks. With his evocative,
world-beating voice, rich
acoustic guitar playing and
vivid lyrical details, Pug in-
troduces listeners to mostly
small-town characters and
plot lines that practically
appear before our eyes as
he sings. It's especially vivid
as the father offers a reality
check in the song "A Gentle
Few" and the prodigal re-
turn in the title track, with
Pug joined on the latter by
the Hold Steady's Craig
Finn. Pug can blow big when
he needs to (check out "Nei-
ther Do I Need a Witness")
but there's a sense of nuance
and dynamic throughout The
Great Despiser that gives
his songs a unique kind of
voice.-GG
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FIONA APPLE
Every Single Night (3:33)
Producers: Fiona Apple,
Charley Drayton
Writer: F Apple
Publisher: FHW Music (ASCAP)

Clean Slate/Epic Records
One thing can be said for the elusive Fiona Apple: She
lets the voices in her head speak, even if the words that
come out don't paint such a pretty picture. Apple's first
single in nearly seven years, "Every Single Night," is a
tortured tale that includes Sylvia Plath-esque lines like "I
just made a meal for us to both choke on" and a chorus
that begs, "I just want to feel everything." But the lyrics
aren't the only aspect of the sparse song that feels bipo-
lar: There's a prominent toy piano riff that makes Apple
sound like a ballerina spinning out of control. There are
vocal chants and percussive breakdowns that suggest
Apple found a minor influence in African tribal music, and
then there's the stunning vocal control the singer/pianist
exhibits throughout, switching among gasping, quiver-
ing, crooning, yelping and gritting her teeth. Needless
to say, Apple's single isn't a "Criminal" sequel, and radio
airplay doesn't appear to be the goal here. Yet it's fair to
deem "Every Single Night" a triumphant comeback by
being exactly what Apple's cult of devotees has been
yearning for.-JM

RIHANNA
Where Have You Been
(4:02)
Producers: Calvin Harris,
Dr. Luke, Cirkut
Writers: various
Publishers: various
SRP/Def Jam/IDJMG
A more apt question would
be: What took so long? As

OF MONSTERS
AND MEN
Little Talks (4:26)
Producers: Of Monsters
and Men, Ingolfur
Arnarsson
Writer: Of Monsters and
Men

Publishers: Amar
Rosenkranz Hilmarsson/Brynjar Leifsson/Nanna Bryndis
Hilmarsckittir/Ragnar Porhallsson (BMI)
Skrims/ehflaekjaras 1/Universal Republic
One could probably count the number of successful Icelandic
musical imports on one hand, and based on the influence of
forward -thinking acts like Bjork and Sigur Res, Iceland is now
stereotyped as a glacial nation of insular, twinkling art -rock
experimenters. But with its boisterously catchy single "Little
Talks," indie-pop sextet Of Monsters and Men aims to set the

-111-VII=WS

in, why did Rihanna wait
until her fifth single from
her Talk That Ta/k album to
unleash "Where Have You
Been" on top 40 radio?
No matter-the Barbadian
star's second Talk collabo-
ration with Scottish pro-

duction whiz Calvin Harris,
following their dancefloor
smash "We Found Love,"
stays fresh long after it's
unsealed. Like "We Found
Love," "Where Have You
Been" begins humbly with
Rihanna's romantic singing
and a few electronic pulses
before Harris and fellow pro-
ducers Dr. Luke and Cirkut
use their defibrillator pads
on the beat. Soon, Rihanna's
layered vocals are charging
head -first into a slithering
bass drop that becomes the
song's filthy, fantastic stick-
ing point. As Rihanna moves
more toward electronic
dance music on her albums,
Harris has thus far proved to
be a game foil.-JL

AmEnNATIVE

THE WALKMEN
Heaven (3:38)
Producer: Phil Ek
Writers: The Walkmen
Publisher: Chinatown Bus
Music (ASCAP)
Fat Possum/Bella Union
"Heaven," the title track
off the Walkmen's seventh
album (out June 5 on Fat
Possum/Bella Union), is
free of the youthful detach-
ment of the band's previous
releases, harnessing their

RYE RYE
Boom Boom (3:23)
Producer: Rudy
"Mayru" Maya
Writers: various
Publishers: various
N.E.ET./Interscope
M.I.A. protegee Rye Rye
has had more than her
fair share of setbacks
with the release of her 40.
debut album, and in the
time between her arrival in 2007 and her May debut, Go! Pop! Bang!, the singer has already
tweaked her sound. The chorus to "Boom Boom" is a riff on Vengaboys' catchy "Boom,
Boom, Boom, Boom!!" single-a smart move, as Rye Rye's youthful delivery on the hook is
paired with her impressive rap skills. While the production is strictly pop, her striking abil-
ity to spit rhymes prevents genericness, and the bridge nicely mashes up her two musical
poses with a dance breakdown. "Boom Boom" is a fun, appealing track that has the best
potential for breaking Rye Rye to new audiences before her full-length finally arrives.-

energy into a sweeping,
more mature arrangement.
Combining jangly guitars,
throbbing two -chord bass
and an engaging tambou-
rine, "Heaven" works under
a "less is more" theory while
maintaining a certain level
of arena aspirations. Front -

record straight, clearing off decades of cultural cobwebs with
a blast of radiant sonic sunshine. "I don't like walking around
this old and empty house," Nanna Bryndis Hilmarsclottir sings
in a soulful, ecstatic croon. "So hold my hand/I'll walk with
you, my dear." It's a simple lyrical message, but the group's
innocent, hook -filled ruckus speaks volumes. Underneath the
vocals, Of Monsters and Men conjures epic sea -shanty joy,
with brass blasts and gang hand claps punctuating acoustic
strums and clattering drums.-PR

man Hamilton Leithauser
belts, "Remember/Remem-
ber/What we fight for," dur-
ing a cinematic chorus that
eventually feeds into the
song's most memorable
lyric: "Don't leave me now/
You're my best friend/All
of my life/You've always
been." The Walkmen some-
how manage to make des-
peration empowering on
"Heaven," and following the
group's critically acclaimed
2010 album Lisbon, its latest
single boasts of a newfound
paternal energy.-MS

HIP -HOP

T.I.
Love This Life (3:55)
Producers: Lamar Edwards,
Chris "Brody" Brown,
Larrance Dopson
Writers: C. Harris Jr.,
L. Edwards, C. Brown,
L. Dopson
Publishers: various
Grand Hustle/At/antic

A 10 -month stint in jail can
do a lot toe man, and in T.I.'s
case, it has him entangled
with matters of the heart on
his latest single. "Love This
Life" reveals the beleaguered
rapper'ssoftersideashecon-
veys the fortitude of his rela-
tionship to his lady-through
plenty of retail enticements,
of course. Over a marching
drum and twinkling keys,
what would otherwise be
simply braggadocio is cut by
Tip's fervency: "I got a strong
mind and a kind heart/With a
soft kiss, but I love hard," he
raps. He's honest and incred-
ibly believable, even while
singing on the song's chorus.
"Love This Life" is a syrupy
deviation from the harder -
edged preludes to upcoming
studio album Trouble Man,
but given his recent reincar-
nation as a reality -show fam-
ily man, sensitive fare may
just be par fora new course in
his career.-SK
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EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen, Jeff
Benjamin, Phil Gallo, Gary Graft
Sowmya Krishnamurthy, Jason
Lipshutz, Jillian Mapes, Ryan
Reed, Maria Sherman, Mikael
Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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MAROON 5'S previous hit,
"Moves Like Jagger," has

sold 5 million copies.

BY STEVEN J. HOROWITZ

Dialed In
With Wiz Khalifa and producer Benny Blanco onboard,
Maroon 5 rings up a record -breaking hit

On April 16, Maroon 5 premiered its
new single "Payphone," featuring Wiz
Khalifa, on RyanSeacrest.com. That

night, the band performedthe song with Khalifa
on NBC's "The Voice," where Maroon 5 singer
Adam Levine is a judge. The next day, the group
released the song to iTunes, and by the end of
the week the strategy for maximum exposure
had paid off.

In its first week of release, the quintet's lead
single off fourth album Overexposed (A&M/
Octone, due June 26) stormed the charts, bow-
ing atop the Hot Digital Songs chart and enter-
ing the Billboard Hot 100 at No. 3 with 493,000
copies sold, according to Nielsen SoundScan
(see story, page 42). It marks the eighth -best
sales week overall since SoundScan began
tracking downloads in 2003.

Releasing the song to iTunes after its live debut
on "The Voice" copies the plan the band followed
for preceding single "Moves Like Jagger," which
debuted at No. 8 on the Hot 100, climbed to No.
1 and reigned for four nonconsecutive weeks.
For Maroon 5 manager Jordan Feldstein of Ca-
reer Artist Management, repeating history was a
"no-brainer" following "Jagger," which has sold 5
million copies since its debut in July 2011.

"I knew this song had mass appeal and that
`The Voice' would give it a huge platform," Feld-
stein says. "Radio would jump on it-it seemed
like a pretty obvious [hit]-[and] it was going to
be very competitive on both radio and the singles
sales chart."

Benny Blanco, who co -produced the track with
Shellback, was responsible for matching Ma-
roon 5 with Rostrum Records rapper Khalifa.
The 24 -year -old chart -topping producer (Ke$ha's
"TiK ToK," Katy Perry's "Teenage Dream") began
working on the cut last summer with songwriters
Ammar Malik and RoboPop and hit the studio
with the band in November. Blanco had previ-
ously co -produced "Jagger" with Shellback and
placed Khalifa labelmate Mac Miller on its remix.
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When it came time to add some spice to "Pay -
phone," Blanco says Khalifa was an easy call.

"With Rostrum, I'm a real big fan of move-
ments, just as much as the music, because there
aren't that many artists anymore where they re-
ally have a movement," says Blanco, who also
produced Khalifa's "Work Hard, Play Hard,"
the lead single from the chart -topping rap-
per's sophomore release, 0.N.I.F.C. (Rostrum/
Atlantic, due Aug. 28), which debuted this week,
as well as Overexposed's "Beautiful Goodbye,"
which Blanco describes as a "tearjerker." "It's
one thing for people to listen to a song on the
radio and like it, but for people to actually go
out and buy copies and go to a concert, it means
you're doing something right and doing some-
thing for music."

Rostrum president Benjy Grinberg, who ac-
knowledges Khalifa's ability to navigate between
pop and hip -hop, says it's a "coincidence" that
"Work Hard, Play Hard" and "Payphone" debuted
less than a week apart, but that the stars aligned
at the right time. "Both songs will live in differ-
ent lanes anyway, and it was good timing," Grin -
berg says. "You go into it with high expectations
because you know the platform Maroon 5 has
right now with Adam being on 'The Voice' and
coming off of a great single."

Though "Payphone" is in its first phase, Ma-
roon 5 plans to capitalize on its success in the
months leading up to Overexposed's release. There
aren't yet any licensing deals in place for the track,
but the group plans to promote the song with
several radio appearances in May, when its ac-
companying video will be released. Still, Feld-
stein has higher hopes for the hit.

"With Wiz on it, it can appeal to a broader au-
dience than just a Maroon 5 song. We're hoping
to get rhythmic airplay out of it and things that
don't necessarily get on every single Maroon re-
cord," he says. "Coming off Jagger,' there was
going to be a demand for the band, from both a
radio and sales perspective."

LEADING THE FLOCK
Chris Tomlin sets solo record for Christian Songs top lOs
This week, Chris Tomlin becomes the solo act
with the most top lOs on Billboard's Christian
Songs chart, as "White Flag" jumps 12-9 in its
ninth week on the list. The tune is his 16th top
10, breaking him out of a tie with Jeremy Camp
for the most among soloists. (Casting Crowns
and MercyMe are tiedwith the most overall -17.)

"White Flag," credited to Passion featuring
Tomlin, is lifted from the live worship album
Passion, which debuted and peaked at No. 5 on
the Billboard 200 on March 31. With its 30,000
first -week sales, according to Nielsen SoundScan,
the set marked both the best sales week for the
Passion franchise and its highest -charting album.

As for Tomlin, all but six of his 22 entries on
the Christian Songs chart have reached the top 10
since the tally launched June 21, 2003. His biggest
hit, "Made to Worship," spent 18 weeks atop the
list in 2006-07. Only three other singles have had

MA$E (pictured here in 1997)
sent his first 10 entries on
Hot R&B/Hip-Hop Songs into
the top 10.

longer reigns: MercyMe's "Word of God Speak"
(23 weeks), Casting Crowns' "East to West" and
Brandon Heath's "Give Me Your Eyes" (both at
19 weeks). -Keith Caulfield

ALL PRAISES DUE
Below are the acts with the most top 10
singles on Billboard's Christian Songs chart.

Artist

Casting Crowns
MercyMe
Chris Tomlin
Jeremy Camp
Steven Curtis Chapman
Third Day
Big Daddy Weave
Matthew West
TobyMac

No.OfToplOs

17

17

16

15

12

12

10

10

10

CHRIS TOMLIN'S
record -setting song
appears on the live

worship album "Passion."



POP BY RICHARD SMIRKE

Teen
Dream
'British Justin Bieber' teams
with Ne-Yo, Pharrell Williams
for debut album

One Direction and the Wanted aren't the
only British teen acts lighting up the pop
world. Meet Conor Maynard, a fast -rising

19 -year -old singer who has been referred to as the
United Kingdom's answer to Justin Bieber.

Maynard is pleased by the attention but also a bit
confused by headlines bonding him with Bieber.
"To be compared to him when I'm on my first sin-
gle is a crazy feeling," says Maynard, who signed to
Parlophone/EMI in 2009. "At the same time, that
comparison only goes so far. We're both young and
came through YouTube [but] in terms of the music,
it's very different"

Like Bieber, Maynard was discovered after posting
videoclips singing cover versions of contemporary
chart hits on YouTube. Initially filmed in the singer's
bedroom, the videos found an instant audience, with
his 2010 cover of Usher's "OMG" receiving more
than 100,000 views. A subsequent rendition of Ne-
Yo's "Beautiful Monster" scored 1 million -plus views
and caught the attention of Ne-Yo himself, with the
Grammy Award -winning artist inviting Maynard to
Los Angeles earlier this year for some studio work.

Pharrell Williams was also quick to pick up on
the early buzz. He recently spent a week in a Miami
studio working on songs for the young Brit's debut
album, Contrast, due for a summer release. "This
kid will change the future of pop music," Williams
says, delivering a fawning prediction for his protégé.

"That was an insane time," Maynard recalls of
his Miami stay, adding that he "met more famous
people in that one week than [any time] in my
entire life," with such celebrities as Ludacris, Lil
Wayne and Tyler, the Creator making the scene.
"Pharrell made a point of playing my music to

Like Justin Bieber,
CONNOR MAYNARD
was discovered on
YouTube.

everyone that rolled into the studio."
The Brighton -raised Maynard is now busy trans-

lating online stardom into mainstream success. In
the United Kingdom, his debut single, the edgy R&B
track "Can't Say No," bowed at No. 2 for the week
ending April 22, with first -week sales of 74,000 cop-
ies, according to the Official Charts Co. YouTube
views for the song's video have crossed the 5 mil-
lion mark.

"He's a massive YouTube phenomenon, but our
key challenge was turning a virtual star into a real
one," says Damaris Taylor, marketing manager at
EMI Music U.K. Taylor credits online engagement
with Maynard's fast-growing fan base-who call
themselves "Mayniacs"-as a major sales driver.

In addition to his 190,000 Twitter followers (@Co-
norMaynard), a series of online films called "The
Conorcles" pushed Maynard's total YouTube views
to more than 75 million. Visitors to Conor-Maynard.
com jumped to 55,000 in March, according to EMI.
Strong support from U.K. top 40 radio stations BBC
Radio 1 and Capital FM also helped establish the
artist's profile in England, but breaking Maynard
on a global level is the "massive aim" for EMI going
forward, according to Taylor.

"When I did my YouTube covers, people were
watching them from the U.K., the [United] States,
Germany and Australia," Maynard says. "I would
definitely love to take my career to a wider interna-
tional stage."  

WELCOME BACK?
Chart -topping Bad Boy rapper -turned -pastor Ma$e teases return,
gives the hip -hop world a Harlem shake
On April 17, SpiffTV Films-the production com-
pany that shoots most of the videos for Rick Ross'
Maybach Music Group releases-tweeted a photo
of rappers Ma$e, Rick Ross and French Montana,
as well as singer Omarion and producer Rico Love,

together in the studio. The picture immediately
caused a frenzy online, sparking speculation that
Ma$e might be making his third return to music
since he announced he was retiring to become a
pastor in Apri11999.

A week after the photo appeared, DJ Funkmas-
ter Flex debuted a remix of Wale's "Slight Work"
on his WQHT (Hot 97) New York radio show. The
remix, of Wale's fourth charting single from soph-
omore album Ambition (Maybach/Warner Bros.),
features Maybach rapper Meek Mill, Bad Boy
CEO Sean "Diddy" Combs," new Bad Boy signee
French Montana and Ma$e, marking the first ap-
pearance of the Harlem rapper born Mason Betha
on record since 2009. Speaking to Flex during an

on -air call following the remix's debut, Ma$e didn't
address rumors about him possibly signing with
Warner Bros. imprint Maybach.

Ma$e has released three solo albums: his 1997
debut, Harlem World; sophomore effort Double
Up (1999); and post -retirement set Welcome Back

(2004). All three appeared on Bad Boy and have
sold a cumulative 4.3 million copies, according to
Nielsen SoundScan. He sent his first 10 entries on
the Hot R&B/Hip-Hop Songs chart into the top10.

But Ma$e's recording career has been rocky
since he announced his retirement 13 years ago
to pursue "a calling from God." Though Welcome
Backdelivered two top 40 hits-the title track and
"Breathe, Stretch, Shake," featuring Combs-the
album failed to court his once passionate fan base,
selling 561,000 copies. In 2005, Ma$e surprised
the industry when he joined with 50 Cent's G -Unit
and appeared in the video for 50's top 20 single
"Window Shopper." Despite talk of a deal with

G -Unit, nothing materialized, reportedly due to
Ma$e's obligations to Bad Boy.

In 2009, Ma$e confronted Combs during an on -

air interview at WVEE Atlanta and asked the mogul
to release him from Bad Boy, a request that Combs
denied. Today, according to Bad Boy, he's no longer

signed tothe label. During his appearance on Hot 97,

Ma$e told Flex, "I don't have no issues with [Combs].

We just get put on the other side of each other just
because of history. We're probably cooler then I
thought." When contacted by Billboard, Ma$e's
camp deflected questions about his future plans.
Reps from Maybach didn't return calls for comment.

According to Montana, Ma$e is serving as an
A&R representative on Montana's forthcoming
Bad Boy debut, Excuse My French, as well as ap-
pearing on the remix of Montana's "Everything's
a Go." "I'm not sure what kind of decisions he's
going to make," Montana says, "[but] I would love
to see him in my camp." -Erika Ramirez

BUBBLING
UNDER
>>>NEW 'LOOK' FOR
CANDLELIGHT RED
'80s pop meets hard rock
for Candlelight Red, as the
band's amped-up cover of
Roxette's 1989 Billboard Hot
100 No. 1 "The Look" (retitled
"She's Got the Look") is ap-
proaching the Active Rock
chart. The Pennsylvania
group, which released its
Imagen debut, The Wreck-
age, last fall, won the 2010
national Guitar Center "On-
stage" contest. After touring
with such acts as Avenged
Sevenfold, Buckcherry and
Disturbed, Candlelight Red
begins an eight -date Texas
trek with Trapt on May 7.

>>>JUNIOR DOCTOR'S
GOOD PROGNOSIS
The single "Uh Oh" (Toucan
Cove/Universal Republic)
from Florida pop/punk four-
some Junior Doctor is bub-
bling under Adult Top 40,
having received airplay (up
30%) on 19 chart reporters,
according to Nielsen BDS.
The track's video stars Cassie
Steele from Canadian TV
series "Degrassi: The Next
Generation." Having released
the album Clumsy Words and
Bad Pickup Lines on April 10,
Junior Doctor is set to play
16 dates on the Vans Warped
tour in July.

>>>'SUN' IS
CAUSING A STORM
Japanese pop singer Jin
Akanishi is making inroads
with his single "Sun Burns
Down" (Warner Bros.), which
rises 46-40 on Dance Club
Songs. It's the second track to
chart on the tally from his U.S.
debut album, Japonicana. The
set bowed at No.10 on Dance/
Electronic Albums in March,
and has sold 3,000 copies,
according to Nielsen Sound -
Scan. Akanishi is the former
lead vocalist of pop group
KAT-TUN, which released four
albums with the singer be-
tween 2006 and his departure
in 2010.

>>>THE FARM
HARVESTS A HIT
Rookie threesome the Farm
reaches a new peak (No. 24)
in its 27th week on Hot Coun-
try Songs with "Home Sweet
Home," the lead single from
its debut album, due this
summer. The song serves as
the theme for actress Jenny
Garth's new CMT reality se-
ries, "A Little Bit Country."
The Farm-which consists of
Krista Marie, Damien Home
and Nick Hoffman-is signed
to Warner Music Nashville's
Elektra imprint.

Reporting by Keith Caulfield,
Wade Jessen and Gary Trust.
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HELP WANTED

MIDDAY AC DREAM JOB
IN THE MOUNTAIN WEST

Want to get out of the corporate radio rat race
and enjoy a great quality of life?

KLCE is a privately -owned #1 heritage AC in East

Idaho -a market of over 250,000 people in
Mountain States resort country.

We're looking for a warm, relatable midday
personality to join our team of pros. Compensation

comparable to Top 50 markets.

Send your package to hrPeiradio.com.

RIVERBEND COMMUNICATIONS EOE

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.

Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

SONGS FOR SALE
WHERE DO I GO WITH SOME SLIGHTLY DIRTY

SONG LYRICS?
They're funny, sexy, crude and lewd. They'll make a great
Hip -Hop song and a great music video! Definitely Viral.

For business inquiries, contact Robert Barrows at
R. M . Barrows Advertising, 650-344-4405, www.barrows.com
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REAL ESTATE

Residential Property with integrated
Russ Berger designed World -Class Recording Studio

2.93 acres of wooded land. Yearly taxes $22k
2 rental cottages on the property ... $30k/yr rental income

2BR main house is 4k sq feet ... 2k residence/2k studio
40 mins from NYC train or car.
Short Sale - $699,000 to bank

Studio fixtures and equipment available at additional cost:
Package price: $200,000 for all listed below-or, $60,000 excluding console. 51db sound doors (7)

all internal wiring & patch panels/bays-machine room racks-track lighting & debuzzing coils-
UPS system-12kva-Console - SSL C200

Contact - 914-923-4066

FREE
(Advice)

HOW DO YOU
MAKE YOU
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PAY?
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for impact!!

Rarely does a prospective
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TOLL FREE
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REAL ESTATE

3580 Alta Mesa Dr.
Amazing views from this 5BR 3BA gated home. Opportunity of

a lifetime to remodel or build your dream estate.
Jodi Korn Radoff

310.717.9700
KornRadoff®earthlink net
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

HELM RIENIEIVIBER ED

in sales for both him and the act.
Helm's weekly album sales grew
from basically nothing to 8,000,
according to Nielsen SoundScan,
while the Band's rose from 1,000
to14,000. The group's 2000
release, Greatest Hits, was its best
seller, moving 5,000 copies.

WILD ONE' AT NO. 1

Dance Club Songs-but without
Flo. A reworked version, dubbed
"Wild One Two," steps 2-1 and is
credited to Jack Back featuring
David Guetta, Nicky Romero and
Sia. The remix retains Sia's chorus

the

LIEG EN DARY

Albums with 4,000 sold. It's
the record -extending 15th No.1
on the Reggae chart for Marley,
and helps bring his Nielsen
SoundScan-era (1991 -present)

m Wes (with and without the
illion.

CHART
BEAT

',Thanks to Eric Church,
Bruce Springsteen's last name
appears in the Hot Country
Songs top 10 for the first
time, as "Springsteen" jumps
12-10. While Church's ode to
the rocker reaches the top
tier, the real -life Boss has yet
to inhabit the region as an
artist or writer. Mel McDaniel
did, however, climb to No. 12
on the list in 1986 with the
Springsteen-penned "Stand
on It." (Springsteen had
released his own version of the
song in 1985 as the B-side to
his Billboard Hot 100 top 10
"Glory Days.") Springsteen has
appeared as an artist on Hot
Country Songs, but only as part
of USA for Africa's "We Are the
World," which peaked at No. 76
26 years ago this week.

CRead Chart Beat
every week at
billboard.com/chartbeat.

Fun Facts And Feats Of The SoundScan Era
The recent chatter about Madonna's
second -week tumble with her MDNA
album (April 21, Over the Counter) got
us thinking: What are some other no-
table Nielsen SoundScan-era feats and
achievements on the Billboard 200?

Biggest sales week at No.1: Since
SoundScan started powering the Bill-
board 200 in May 1991, there is only one
album that sold more than 2 million
copies in a single week. 'N Sync's No

Strings Attached sold a whopping 2.4
million in its debut at No. 1 on April 8,
2000. The album spent eight consecu-
tive weeks at No.1 and sold in excess of
100,000 in its first straight 26 frames.
To put that stunning sales feat in per-
spective: In 2011, only three albums
sold more than that in the entire year
than what Strings moved in one week.
They were Adele's 21 (with 5.8 mil-
lion), Michael Buble's Christmas (2.5
million) and Lady Gaga's Born This
Way (2.1 million).

Smallest sales week at No. 1:

'N SY,IC

Amos Lee's Mission Bell retains the
distinction of the smallest sales frame
at the top whenit debuted there on Feb.
12, 2011, with just 40,000 sold. The set
moved 21% ofits overall sales (193,000)
in its debut week and spent only 14
weeks on the chart.

Largest positional
fall from No. 1: Lee al-
most wins this category
too. His Mission Bell
collapsed to No. 26 in
its second chart week.
That's trumped only by
Incubus' Light Grenades,
which descended 1-36 in
its second week-the re-
cord SoundScan-era fall. Since 1991,
six albums have tumbled straight out of
the top 20 from No. 1, and four of those
instances have occurred since 2011.

Largest -selling No. 1 album:
Metallica's self -titled 1991 No. 1 set
reigns as the best-selling album of
the SoundScan era, with 15.8 mil-

lion sold. The album has
spent 282 weeks on the Bill-
board 200-with the first
281 racked in a consecutive
run on the chart between
its No. 1 debut on Aug. 31,
1991, through Jan. 11, 1997.
The following week (Jan.18),
Billboard changed its crite-
ria for charting catalog titles,
so that any album that was
2 years old and had fallen
below No. 100 would be re-

moved from the list. Metallica's self -
titled set was one of the most notable
albums affected by the new policy.

Lowest -selling No. 1 album
(through 2010): Limiting our search
from May 25, 1991 (the first week the
Billboard 200 began using Sound -

Scan data) through the
end of 2010, Sugar -
land's LIVE on the In-
side is the lowest -sell-
ing album to reach No.
1 (268,000). Our search
ends with 2010 because
those titles that hit the
top of the chart since
could still earn signifi-

cant sales. But, here's the rub with
the Sugarland title: The 2009 set was
a limited- edition CD/DVD album,
exclusively available at Walmart.
Further, it wouldn't have been No.
1 (it debuted there on Aug. 22 with
76,000) had the chart allowed cata-
log titles. Why? That week, on the
now -defunct Top Comprehensive
Albums chart (which allowed cata-
log sets), the late Michael Jackson's
Number Ones was in its sixth (and
final) frame at No. 1 (98,000). Sug-
arland was No. 2 on the Comprehen-
sive chart that week. If we back out
Sugarland, then the winner is Glee:
The Music-The Power of Madonna
(EP), which debuted at No. 1 on May
8, 2010, and has sold 307,000 total.

Best-selling album that never
reached No.1: Shania Twain's Come

Over The
Counter
KEITH

On Over, with 15.2 million. It's the sec-
ond -biggest seller of the SoundScan
era, trailing Metallica's 1991 album.
While Come On Overwas a mammoth
seller and a fixture on the Billboard
200 for 151 weeks, it stalled at No. 2.
It debuted and peaked in the runner-
up slot on Nov. 22, 1997, behind the
slightly less memorable Harlem World
by Mase. Twain's album played sec-
ond fiddle for another week (Nov. 29)
behind the debuting Higher Ground
by Barbra Streisand. Twain eventu-
ally did hit No. 1-with her next studio
album, Up! It opened atop the list on
Dec. 7, 2002, and spent five straight
weeks in the penthouse. Nearly 10
years later, we're still waiting for the
country diva's next studio set.

Come On Over is one of two non -No.
is among SoundScan's top 10 best sell-
ers. The other is Bob Marley & the
Wailers' Legend, which is the 10th -
largest with 11 million sold. The album
never got close to No. 1, peaking at No.
54 in its initial chart run in 1984. It has
remained a key catalog title through the
years, returning to the Billboard 200in
late 2009 after we lifted our rule ban-
ning catalog sets. After that, it climbed
to anew peak in 2011: No. 26.

Number of acts that have sold 20
Million albums: 69. Garth Brooks is

tops, with 68.6 million. He's about 5 mil-
lion ahead of the No. 2 act-the Bea-
tles, with 63.5 million. Mariah Carey is

the third -largest seller-and also the top
female-with 53.7 million.

IVIarket Watch A Weekly National Music Sales Report
For week ending Aorll 22. 2012. Figures, rounded. nielsen

Weekly Unit Sales Year -To -Date =7,1=`,11,=:,==-""dr'' SoundScan

DIGITAL DIGITAL

This Week 5,722,000 2,199,000 25,912,000

Last Week 5,609,000 2,280,000 28,114,000

(hange 2.0% -3.6% -7.8%

This Week Last Year 6,475,000 1,926,000 26,690,000

Change -11.6% 14.2% -2.9%
'Digital album sales are also counted within album sales.

Weekly Album Sales (Million units)
30

25

20

15

10

- 2011
 2012

JFMAMJ J ASO N D J

OVERALL UNIT SALES

Albums

Digital Tracks

Store Singles

Total

96,491,000

413,035,000

889,000

510,415,000

Atbumsw/TEA' 137,794,500
Includes track equivalent album sales (TEA)
to one album sale.

DIGITAL TRACKS SALES

'11

'12

95,558,000 -1.0%

444,467,000 7.6%

959,000 7.9%

540,984,000 6.0%

140,004,700 1.6%

ih 10 track downloads equivalent

413.0 million 4

' W4,1A1111111i

SALES BY ALBUM FORMAT

(D 64,468,000

Digital 30,853,000

Vinyl 1,149,000

Other 21.000

58,102,000

36,104,000

1,331,000

21.000

-9.9%

17.0%

15.8%

0.0%

1111!1IN
YEAR-TO-DATE SALES BY ALBUM CATEGORY

Current 51,086,000 46,482,000 -9.0%

Catalog

Deep Catalog

45,405,000 49,076,000 8.1%

35,442,000 39,346,000 11.0%

CURRENT ALBUM SALES

'11

'12

CATALOG ALBUM SALES

'12

5 1.1Lmaliiisia

45.4 rnituani
49.1 million

Nielsen SoundScan COW. as current only sales within the first 18 months of an
album's

reTg:edgrAhg,,r-,Vg,r.1,:`,'ItiffstbrenIT:11::ouV=1"
T6irsntoh,s,tahr: catalog Dee, catalog is a subset of catalog for titles out more than
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ARTIST
IMPRINT 6. NUMBER / DISTRIBUTING LABEL (PRICE)

Title

LIONEL RICHIE
MERCURY NASHVILLE 016000/UMGN 15.98) HA

JASON MRAZ
ATLANTIC 530701/AG (18.985

ADELE
AL /COLUMBIA 44099'/SONY MUSIC (11.98)

TRAIN
COLUMBIA 95222/SONY MUSIC (11.98)

ONE DIRECTION
SYCO/COLUMBIA 92491/SONY MUSIC (11.98)

NICKI MINAJ
YOUNG MONEY/CASH MONEY 016530/UNIVERSAL REPUBLIC (13.98)

GOTYE
SAMPLES 'N' SECONDS/FAIRFAX 016449"/UNIVERSAL REPUBLIC (1 3.98)

FUTURE
A.1/FREEBANDUEPIC 98357/SONY MUSIC (9.98)

BONNIE RAITT
REDWING 001" (13.98)

LUKE BRYAN
CAPITOL NASHVILLE 70412 78.98)

ALABAMA SHAKES
ATP 0142" (11.98)

JACK JOHNSON
BRUSHFIRE 0167474/UNIVERSAL (13.98)

RASCAL FLATTS
BIG MACHINE RF0200A 13.98)

THOUSAND FOOT KRUTCH
TFK 70040 13.98

MONICA
RCA 95377 (11.98)

13 9

15 4 -

C

C

Jack Johnson &

Tuskegee

Love Is A Four Letter Word 2

21 0 1

California 37 4

Up All Night  111
Pink Friday: Roman Reloaded

Making Mirrors

Pluto 8

Slipstream

Tailgates & Tanlines 2

Boys & Girls

Friends: Best Of Kokua Festival

Changed

The End Is Where We

39 34 20
THE BLACK KEYS
NONESUCH 5290994/WARNER BROS. 118.981

12

I
New Life II

El Camino 2

Begin

12 NEON TREES
MERCURY 016578/IDJMG 00.98)

Picture Show

24 20 Chi.  1 1ERIC CHURCH
EMI NASHVILLE 942664 (16.98)

19 14 7
SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond
LIONSGATE 016384/UNIVERSAL REPUBLIC (13.98)

DRAKE
YOUNG MONEY/CASH MONEY 0161354/UNIVERSAL REPUBLIC (17.98)

SOUNDTRACK
EPIC 93953/SONY MUSIC (11.913)

Think Like A Man

SHINEDOWN
ATLANTIC 528523"/A6 (18.90)

23 20 27 h .
FUN.
FUELED BY AMEN 5280484 (11.98)

24 25 21
77 JASON ALDEAN

BROKEN BOW 7897 (18.98)

C

5

4

40

87

5

32

26

2

3

2

48 45 31

111 16

48 43 38

61 61

50 44 43

SWV
MASS APPEAL 2170/EONE (17.98)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95758/CAPITOL (18.98)

OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1 0166904/UNIVERSAL REPUBLIC (11.98)

ADELE
XL/COLUMBIA 318594/SONY MUSIC 12.98

ERIC HUTCHINSON
LET'S BREAK RECORDS 529298/WARNER HOB (9.98)

RIHANNA
SRP/DEF JAM 016313/IDJMG (13.98)

BRUCE SPRINGSTEEN
COLUMBIA 942544/SONY MUSIC (11.98)

CHRIS BOTTI
COLUMBIA 60352/SONY MUSIC (11.98)

THE SHINS
AURAL APOTHECARY/COLUMBIA 926704/SONY MUSIC (11.98)

MADONNA
LIVE NATION/INTERSCOPF 0166664/IGA 113.98 )

WHITNEY HOUSTON
AFRSTA 14626/SONY MUSIC (1618)

KATY PERRY
CAPITOL 846014 (18.98)

Take Care 1

Amaryllis 4I

Some Nights

My Kinda Party Ei 2

311

19 ©r

Talk That Talk 

Wrecking Ball

Impressions

Port Of Morrow

MDNA

Whitney: The Greatest Hits

Teenage Dream El

I Missed Us

NOW 41

My Head Is An Animal

Moving Up Living Down

SOUNDTRACK Shake R Up: Uve 2 Dance: Music From The Disney Channel Series
WALT DISNEY 013857 13.98

LADY ANTEBELLUM Own The Night
CAPITOL NASHVILLE 94431 (18.98)

KELLY CLARKSON Stronger
19 56801/RCA (1198)

HALESTORM The Strange Case Of...
ATLANTIC 528052/AG 73.98)

MARVIN SAPP I Win
VERITY 97017/RCA (12.98) 0

COUNTING CROWS Underwater Sunshine (Or What We Did On Our Summer Vacation)
TYRANNOSAURUS 013/COLLECTIVE SOUNDS (11.98)

SKRILLEX Bangarang (EP)
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98)

BRANTLEY GILBERT
VALORY 880100 (14.98)

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN (18.98)

LMFAO
PASTY ROCK/WILL.I.AM/GHERRYTREE/INTERSGOPE 015678/IGA (9.98)

PRINCE ROYCE Phase II
TOP STOP 530077/AG (10.98).

TYGA Careless World: Rise Of The Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98)

THE CIVIL WARS
SENSIBILITY 017' (11.98)

NICKELBACK
ROADRUNNER 617709(18.98)

Halfway To Heaven

Red River Blue

Sorry For Party Rocking

Barton Hollow

Here And Now

 U.

Lionel Richie (No. 1

with 114,000)

blocks Mraz

(102,000) from

earning his first No.

1 set However, the

latter nets his

highest -charting

album and best

sales week yet.

E l

like Mraz at No. 2,

the band rolls in

with a career -high

chart position,

surpassing the

No. 6 peaks of

both 2001's Drops

of lopiterand

2003's My Private

Nation. The new

album launches

with 15,000.

An appearance on

(BS' "Sunday

Morning" (April 23)

and a new version

of the album

released for Record

Store Day (April 21)

help Oft the set

by 79% and to

its best sales

week (20,000)

since February.

Family Christian

stores discounted

the set to $5, hence

its out -of -the -blue

261% increase.

Fellow Christian

act Chris Tomlin

re-enters at No. 87

(up 102%) courtesy

of a "tax"-ing

sale price at

Google Play (see

ollout, below).

84 )11

Offered by the

Google Play service

for $2.99 on April 15

for one day only,

its sales jump by

260%. Other titles

affected by

Google's sale

include Nos. 10, 54,

69, 87, 93, 102, 104,

112, 114, 120, 125

and 126.

ff. ARTIST
.5§ 3oIMPRINT NUMBER / DISTRIBUTING LABEL (PRICE) , 16 NEWSBOYS

INPOP 71592/EMI CMG (11.93)

52 57 48 109

63 46 47 12

 83 133 99

55 35 25 25

100

57 63 33 3

BO

25

39

11

79

46

81

5

CD 184 167 109

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109./GLASSNOTE (12.98).

LANA DEL REY
POLYDOR/INTERSCOPE 016425/IGA (11.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170. (13.98)

MIRANDA LAMBERT
RCA NASHVILLE 90589/SMN (11.98) 0

THE BLACK KEYS
NONESUCH 520266./WARNER BROS (15.90

DR. JOHN
NONESUCH 530395"/WARNER BROS (18.98)

THE BAND PERRY
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC 10.98)

MELANIE FIONA
SRC 016021/UNIVERSAL REPUBLIC (10.98)

SPIRITUALIZED

Title

God's Not Dead

Sigh No More

Born To Die

Lungs

Four The Record

Brothers

Locked Down

The Band Perry

The MF Life

Sweet Heart Sweet Light

TA4,103: Hustlerz Ambition

FAT POSSUM 1263 (13!1i

YOUNG JEEZY
CTE/DEF JAM 013733/WAG 13.98 $

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 01629, (1198)

LIONEL RIME The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (9.98

VAN HALEN
INTERSCOPE 016477./IGA 1198

MAROON 5
A8M/OCTONE 015984/IGA (15.98)

SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)

BRUNO MARS
ELEKTRA 525393" (10.98)

ESPERANZA SPALDING
MONTUNO/HEADS UP 33174/CONCORD (1398)

PACE
SETTER

SUBLIME
GASOLINE ALLEY/MCA 111413.

Ceremonials

A Different Kind Of Truth

Hands All Over

Scary Monsters And Nice Sprites (EP)

Doo-Wops & Hooligans V

Radio Music Society 1111

Sublime El 13

70 /9 46
26 COLDPLAY

CAPITOL 87553. (1198)
Mylo Xyloto N

71 17
TRIP LEE

2 The Good Ltfe
REACH 8205/INFINITY 03.98)

ZAC BROWN BAND
63 You Get What You Give

SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG 18.98 C
M

2329SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 01602UIGA/UMGN (13.98)

, ...

CD NEW 9
DRAGONFORCE The Power Within
ROADRUNNER 617710 (18.98)

0 RE-ENTRY 30 LAURA STORY Blessings
FAIR TRADE/COLUMBIA 86417/SONY MUSIC 10 9

-

M. WARD76 21 2 A Wasteland CompanionMERGE 433. 11.98

KIDZ BOP KIDS77 73 22 14 Kidz Bop 21
RAZOR 8. TIE 89271 (18.90)

..

71

1

1
4
1
4

91

1
1
1

WILSON PHILLIPS78 56 29 3 Dedicated
MASTERWORKS 91425/SONY MASTERWORKS

LIONEL RICHIE79 60 194 60 The Definitive Collection
MOTOWN/UTV 068140/UME 18.98

El

El

80 78 51
26 TOBY KEITH Clancy's Tavern

SHOW DOG -UNIVERSAL 015592

L., 7,, 60 34 LIL WAYNE Tha Carter IV
YOUNG MONEY/GASH MONEY 015548"/UNIVERSAL REPUBLIC (13.9B)

132 4 ALEX CLARE The Lateness Of The Hour
UNIVERSAL REPUBLIC DIGITAL EX (7.98)

R86

NEW 1
THE BAND Greatest Hits
CAPITOL 24941 (11.98)

[ 0 RE-ENTRY 21 DAVID BOWIE Best Of Bowie
EMI 41929/CAPITOL 78.98 CD)

M

0
85 77 45

3 THE LUMINEERS The Lumineers
DUALTONE 1808 (13.98)

86 75 37
78 TAYLOR SWIFT Speak Now

BIG MACHINE 110300A (18.98) .

IC RE-ENTRY /9 CHRIS TOMLIN How Great Is Our God: The Essential Collection
SIXSTEMSPARROW 46384/EMI CMG (1398)

88 80 49 13
TIM MCGRAW Emotional Traffic
CURB 79320 (13.98)

JAY Z KANYE WEST89 79 71 37 Watch The Throne
ROC-A-FELLA/ROC NATION/DEF JAM 015426/10J14(13.98)

li
FOSTER THE PEOPLE90 64 52 48 Torches
STARTIME INTL/COLUMBIA 74457,SONY MUSIC (9.98)

FIVE FINGER DEATH PUNCH91 88 73 28 American Capitalist
PROSPECT PARK 50104 (15.98)

0 NEW 1
HANK WILLIAMS III Long Gone Daddy
CURB 79229, (1198)

CD 129 149
31

AWOLNATION Megalithic Symphony
RED BULL 1086 (9.98)

0 198 188 7
mAor *RPor0.13,1(1798). Break It Yourself

CD NEW 1
SOUNDTRACK Saturday Night Fever
REPRISE 162748/RHINO (19.98)

96 50 53 15 SOUNDTRACK The Muppets
WALT DISNEY 006509 (1193)

ep, 100 88 22 MARY J. BLIGE My Life II...The Journey Continues (Act 1)
MATRIARCH/GEFFEN 016257/IGA (13.98)

913 93 75 44 PITBULL Planet Pit
MR. 305/POLO GROUNDS/J 69060/RCA (11.98)

TRAMPLED BY TURTLES99 32 2 Stars And Satellites
BANJODAD 09./THIRTY TIGERS (9.98)

100 89 80 43 BEYONCE 4
PARKWOOD/COLUMBIA 90824/SONY MUSIC (1398)

NI

THE BILLBOARD 200 ARTIST INDEX =MI 8432

CHILDISH GAMBINO ..193
ERIC CHURCH 18

JOHN FOGERTY 142

2PAC 129 AWOLNATION 93 DIERKS BENTLEY ENYEN MEN
166 THE CML WARS 49

DAUGHTRY 150
....VW

BEYONCE
100 LEE BRICE 200 ERIC CLAPTON 1680

ADELE 3 28 JUSTIN B/EBER 189
ANDREW BIRD 94

ZAC BROWN SAND 72,106
LUKE BRYAN 10

ALB GLARE 82
KELLY CLARKSON 39

DEADMAU5 177

GAVIN DEGRAW 178
1:1
THE BAND PERRY 58AEROSMITH 196

ALABAMA SHAKES _11 THE BAND 83, 132 THE BLACK KEYS
COLDPLAY 70,164 LANA DEL REY 53

JASON ALDEAN 24

MOODIE ALIEN 119
BASSNECTAFt

BEASTIE BOYS

152
199

16  131"
MARY J. WISE 97

JOHNNY CASHAVILIJE

J. COLE 11/
COUNTING CROWS 42

DEMON HUNTER 107

KAT EDMONSON 153

RODNEY ATKINS 151 TONY BENNETT 156 BON IVER
, 66

' -
NELSON 190

CASTING CROWNS 105

CREEDENCE CLEARWATER

REVIVAL FEATURING

NEIL DIAMOND 147

DIGGY 198

DRAGONFORCE

DRAKE

DR. DRE

JAMES DURBIN

MinIMMI
ELI YOUNG BAND 128

EMINEM _102, 103, 141
EVANESCENCE 182

EVANS BLUE 121

74
20

180

162

MELANIE BONG 59

FIVE RNGER DEATH

PUNCH

FLORENCE + THE

MACHINE ....54,62 174
FOR RGHTERS 174
FOREIGNER 113
FOSTER THE PEOPLE 90

THE 173
FUN.

91

FUTURE 8

11

BRANTLEY GILBERT ...44
7

ELLIE GOULDING 192

DASD GUETTA 124

GUNS N. ROSES 157

HALESTORM 40

HUNTER HAYES 163 JACK JOHNSON . ..12
LEVON HELM 145 JOURNEY 127

WHITNEY HOUSTON

35, 116, 167, 191
ERIC HUTCHINSON 29 TOBY KEITH 80

KID, BOP KIDS 77

ALAN JACKSON 137
ETTA JAMES 146 THE LACS 195

JAY KANYE WEST ...87.LADY ANTEBELLUMDR.
DR. JOHN 57 38.149

LADY GAGA 155
MIRANDA LAMBERT _55
TRIP LEE 71

LIL WAYNE 81

LMFAO 46
THE LUMINEERS 85

LYNYFID SKYNYRD 140

M83. 186
MADONNA 94

38 I Go to www.billboard.biz for complete chart data Data for week of MAY 5, 2012



101 92 -

EVANS BLUE
SOUNDS.SIGHTS 45899 (11.98)

BOB MARLEY & THE WAILERS
TUFF GONG/ISLAND 016736,00 (19.98)

ODD FUTURE
ODD FUTURE 95478 (14.98)

Graveyard Of Empires

Marley: The Original Soundtrack (Soundtrack)

The OF Tape Vol. 2

31

RE-ENTRY 46

DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)

KANYE WEST
ROC.A-FELLA/DEF JAM 014695,1DJING (13.98).

Nothing But The Beat

My Beautiful Dark Twisted Fantasy

RE-ENTRY

135 113 91e 14698

37 94 76

138 118 107

NEW

158 159

142 132 143

143 134 125

144 144 77

,

1 146 139 164

La 170 200

148 145 163
3 _

149 135 12

A 150 117 69

115 76 85

116 106 78

117 111 42

118 51

119 10

RE-ENTRY

110 107 81

111 97 104a=a

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

VARIOUS ARTISTS
RHINO CUSTOM PRODUCTS 8691 EX/STARBUCKS (12.98)

EMINEM
ViG WEB/AFTERMATHONTERSCOPE 493290"/IGA (13.98)

EMINEM
WEB/SHADY/AFTERMATH/INTERSCOPE 0144116/MA (13.98)

2

BE -ENTRY 110

103 99 123

10: 192 154

105 104 66

106 101 102

107 36 -

e 174 186

96

Back In New Orleans

Title
ST_

92

The Eminem Show 1

Recovery El 1

20

27

178

2

25

NEW 1

11

30

84

RE-ENTRY 10

RE-ENTRY 71

7

152

12

2

2

99

AMY WINEHOUSE
UNIVERSAL REPUBLIC 016394* (1198)

CASTING CROWNS
BEACH STREET REUNION 10162/SONY MUSIC (11.98)

ZAC BROWN BAND
ROAR.EIGGER PICTURE/HOME GROWN/ATLANTIC 515931/AG (13.98)

DEMON HUNTER
SOLID STATE WAN EMI MG /13.98) .

TYRESE
VOLTRON RECORD, 93562 113 58,

Lioness: Hidden Treasures

Come To The Well

5

2

The Foundation la 9

True Defiance t
Open Invitation le

YANNI
YANNI WAKE 52862/SONY MUSIC (11.98) C)

DIERKS BENTLEY
CAPITOL NASHVILLE 94714 (1198)

J. COLE
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

MAROON 5
A&M/OCTONE 008917/IGA (18.98)

FOREIGNER
TRIGGER/SONY MUSIC CMG 82725/SONY MUSIC (6.98)

SHANIA TWAIN
MERCURY NASHVILLE 003072/UMGN (13.98)

MARANATHAI PRAISE BAND
MARANATHAI 72071/EMI CMG (12.98)

Live At El Morro, Puerto Rico 709

Home

Cole World: The Sideline Story 0

It Won't Be Soon Before Long El

Extended Versions

Greatest Hits 0
Top 25 Praise Songs 2012 Edition

WHITNEY HOUSTON
ARISTA 1869950119 MUSIC 00.98/

The Bodyguard

SOUNDTRACK The Fresh Beat Band: Music From The Hit TV Show
NICKELODEON/LEGACY 95784/SONY MUSIC (9.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 016775 (13.98).

HOODIE ALLEN
HOODIE ALLEN DIGITAL EX (4.98)

RIHANNA
SRP/DEF JAM 0089686/10AG (13.98)

MTV Unplugged

All American (EP)

Good Girl Gone Bad 13

NEW 1

NEW I 1

123 85 65

124 108 108

3 127 84 137

43 128 112 103

77

211

24

RE-ENTRY 77

RE-ENTRY 151

RE-ENTRY 2

RE-ENTRY 22

13

52

13

30

87

32.

WEEZER
DGC/GEFFEN 24623/UME (10.98)

JOURNEY
COLUMBIA/LEGACY 85889/SONY MUSIC (13.98).

ELI YOUNG BAND
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98)

2PAC
ARU/DEATH ROW 4903016/INTERSCOPE (24.98/19.98)

TRAIN
COLUMBIA 07736/5091 MUSIC (12.98)

THE BLACK KEYS
FAT POSSUM 80379"/EPITAPX (13.98)

Weezer El

Journey's Greatest Hits

Life At Best

Greatest Hits

Save Me, San Francisco

Rubber Factory

as

128

1ST

35

THE BAND
WARNER BROS. MS 3146/UNKNOWN (59.98 CD)

The Last Waltz

VARIOUS ARTISTS
WORD-CURB/EMI CMG/VERITY 97014/RCA (13.98)

WIZ KHALIFA
ROSTRUWATLANTIC 527099/AG (13.98) 0

VARIOUS ARTISTS
GRAMMY 015393/UNIVERSAL REPUBLIC (1.3.98)

VARIOUS ARTISTS
WORDCURB/PROVIDENT.INTEGRITY 48085/EMI CMG (17.90)

ALAN JACKSON
ACA 02823/EMI NASHVILLE (16.98)

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.98)

DAR WILLIAMS
RAZOR & TIE 83320 (13.98)

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 2081 Century
MCA 111941/UME (9.98)

EMINEM
WEB/AFTERMATHONTERSCOPE 490629,UME (1198)

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2./CONCORD (17.98/12.98)

PISTOL ANNIES Hell On Heels
RCA NASHVILLE 9491 V/SMN (11.98)

BRITT NICOLE Gold
SPARROW 67857/EMI CMG (9.98)

LEVON HELM Ramble At The Ryman
DIRT FARMER/VANGUARD 79858/WELK (17.98)

ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection
MCA 111953/UME (9.98)

WOW Gospel 2012

Rolling Papers

2012 Grammy Nominees

WOW Hits 2012

Precious Memories

Barefoot Blue Jean Night

In The Time Of Gods

Masters The Millennium Collection

The Marshall Mathers LP

Chronicle The 20 Greatest Hits

MARANATHAI PRAISE

BAND 115

BOB MARLEY AND THE

WAILERS 122,165
MAROON 5 65, 112
BRUNO MARS 67

PAUL MCCARTNEY 188
SCOTTY MCCREERY 73

TIM MCGRAW 88

METALLICA 171

NICK! MINAJ

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
COLUMBIA/LEGACY 90360/SONY MUSIC (12.98)

THE TEMPTATIONS Best Of The Temptations -The 60's: 20th Century Masters The Millennium Collection
MOTOWN 153362/UME (9.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 97702 (18.98)

DAUGHTRY
19 61813/RCA (1198)

MONICA

JUSTIN MOORE 197

JASON AIR. 2, 170
MUMFORD & SONS 52

NEON TREES 17

NEWSBOYS 51

NICMLBACK 50

BRITT NICOLE 144

P/STOL ANNIES 143

ODD FUTURE 123 PITBULL 98

OF MONSTERS AND MEN . MINCE ROYCE 47

27

ONE DIRECTION 5 IIMMEIMI
OUR LADY PEACE ....184 BONNIE RAITT 9

JAKE OWEN 138 RASCAL FLATTS 13,175
RED HOT CHILI PEPPERS .

194

CHRISTINA PERRI ....179 LIONEL RICHIE 1, 63, 79
KAN PERRY 36 RIHANNA 30, 120
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Need You Now E0

Break The Spell 

MARVIN SAPP 41

BOB SEGER & THE SILVER

BULLET BAND 185

BLAKE SHELTON . 45,158
SHINEDOWN 22

THE SHINS 33

43 66
ESPERANZA SPALDING 68

SPIRITUALEED 60
BRUCE SPRINGSTEEN R1

IP MAY
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EEO
News of ZPac's

virtual appearance

on the first Sunday

(April 15) of the

annual Coachella

festival aids his

Greatest Hits

re-entry, as

it's up by 571%.

The singer/

songwriter's ninth

studio album is her

sixth to reach the

list, and first sine

2008's Promised

Land debuted and

peaked at No. 95

(6,000).

'171

TheRre-enters

with a 63% gain

thanks to its

(silver!) vinyl LP

debut for Record

Store Day. First

released as a fan

club exclusive, it

made its digital

debut in December,

physical (D bow on

Jan. 31 and finally

on vinyl LP.

EMI
The collection of

album tracks and

stray soundtrack

cuts is the 21st entry

for the late R813

singer (3,000). He

was last on the list

for one week on

Nov. 3, 2007, with

the debut of the

Love, Luther

boxed set (No.191).

Fox TV's "Glee"

paid tribute to the

late singer in its

April 24 episode, so

watch for her

catalog to make a

big gain next week.

As for this week,

the show's April 17

"Saturday Night

Fever" tribute

episode enables

the soundtrack's

re-entry at No. 95

(up 678%).
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SUBLIME 69
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THE FRESH BEAT BAND:

MUSIC FROM THE HIT TV

SHOW 117
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RODNEY ATKINS
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Take A Back Road
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AMORPHOUS 0126 12.98

KAT EDMONSON
SPINNERETTE 1202 14.98)

SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 1
SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18.98)

LADY GAGA Born This Way
STREAMLINE/KONLIVE/INTERSCOPE 015373,MA 13.98

Vava Voom

Way Down Low

TONY BENNETT
RPM/COLUMBIA 66253/1090 MUSIC 13.98 .

GUNS N' ROSES
GEFFEN 001714/UME (16.98)

BLAKE SHELTON
REPRISE NASHVILLE 525092/MAN 18.98

Duets II

Greatest Hits

Loaded: The Best Of Blake Shelton

25

36

44

10

WALE Ambition
MAYBACH 528687/WARNER BROS. (18.98)

BON IVER Bon Ivey
JAGJAGUWAR 133 (1 4.90)

THREE DOG NIGHT The Best Of Three Dog Night: 2081 Century Masters The Millennium Collection II
MCA 112073/UME (9.93) -
JAMES DURBIN Memories Of A Beautiful Disaster
WIND-UP 19305 (1198)
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HUNTER HAYES
ATLANTIC NASHVILLE 528890/0139 (18.98

COLDPLAY
CAPITOL 04786 18,98

Hunter Hayes

X&Y LEN
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46
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64
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BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 548904,UME (13.98) C)

Legend: The Best Of Bob Marley And The Wailers

BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection '
MOTOWN/CHRONICLES 001098/UME (9.98)

WHITNEY HOUSTON
ARISTA/LEGACY 58903/5081 MUSIC (15.98 CD/OVO) C)

Whitney Houston

ERIC CUMIN The Best Of Eric Clayton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME 9.98

YOUNG THE GIANT
ROADRUNNER 617806/ 13.98

Young The Giant

JASON MRAZ
ATLANTIC 448508'/AG (18.98) .

We Sing. We Dance. We Steal Things.

METALLICA
WARNER BROS, 530093 5.

Beyond Magnetic (EP)

172
141 90

173 119 109

174 149 174

175 128 115

176 156 110

177 159 150

178 142 87

179 151 -

180 127 141
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I BIG MACHINE 0200 (11.0).

tearless f,41

11
THE FRAY Scars & StoriesEPIC 57802./SONY MUSIC 11.98]
FOO FIGHTERS --+.-

54 Wasting Light
ROSWELL 844936/RCA (11.98) .

RASCAL FLATTS
131 Greatest Hits Volume 1

LYRIC STREET 002764 13.98

VARIOUS ARTISTS
24 NOW 40

UNIVERSAL/EMI/SONY MUSIC 95756/CAPrTOL 18.98

58 DEADMAU5 4X4=12
MAU5TRAP 25186/ULTRA (15.98)

GAVIN DEGRAW Sweeter
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CHRISTINA PERRI
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99
DR. DRE Dr. Dre - 2001 al
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52
BARRY WHITE The Best Of Barry White: 20th Century Masters The Millennium Collection 7
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25 EVANESCENCE Evanescence
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NEW 1
LUTHER VANDROSS Hidden Gems
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185 173 165

1
OUR LADY PEACE Curve- COAWHON WSW RECORDS 2423/EONE 17.98

NB SEGER & THE SILVER BULLET BAND
22 Ultimate Hits: Rock And Roll Never Forgets

HIDEOUT 4615I/CAPITOL (19.98)
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188 150 92

189 182 86
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15 6883. Hurry Up, We're Dreaming.
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15 SOUNDTRACK Footloose (2011)
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192 165

193 199

47 JOHNNY CASH/WILLIE NELSON VH1 Storytellers
IAMERICAN/COLUMBIA/SONY MUSIC CMG 58490/6081 MUSIC (198)

WHITNEY HOUSTON
36 I Look To You

ARISTA 10033/RCA (11.98)

ELLIE GOULDING Lights
CHERRYTREE/INTERSCOPE 015329/10A 10.98 ,

CHILDISH GAMBINO
19 Camp

GLASSNOTE 0121. 13.98
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45 RED HOT CHILI PEPPERS Greatest Hits Lip
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THE LACS 190 Proof
BACK.° 238/AVERAGE JOE'S (15.98)

46
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DIGGY
5 Unexpected Arrival
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LEE BRICE . ... -
.41W

THE HUNGER GAMES:

SONGS FROM DISTRICT

12 AND BEYOND 19

THE MUPPETS 96
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SHAKE IT UP: LIVE 2
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THINK LIKE A MAN 21

_ _
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THREE DOG NIGHT ...187 WOW HITS 2012 136 WILSON PHIWPS 78
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Electronic music artist Gold Panda

re-enters Uncharted at No.18 courtesy

of buzz earned by the release of an

instrumental track ("4") on April 17

and several international performances,

including one in Istanbul.

0 SOCIAL 50-
iATAD21378SOUND

gt ARTIST.,

1 1 74

0
3 3

4 2

O 7

64

74

24

42

6 6 74

7 9 4
8 8 74

9 10 74

411) 14 72

11 11 74

(1) 18 63

13 13 60

14 16 71

 20 74

16 19 72

17 5 51

18 12 74

 31 73

O 29 69

O 32 71

22 25 74

23 23 72

24 28 74

O 39 7

O 35 18

27 15 48

O 38 70

O 46 73

30 21 14

31 33 55

32 17 24

33 30 66

0 40 73

35 22 3

36 24 4

 49 41

38 42 73

39 45 72

JUSTIN BIEBER
KS SCHOOLBOY/RAYMOND BRAUN/ISLANDADJMG

ADELE
X4COLUMB IA

RIHANNA
SRPMEEJAN1/10.1MG

ONE DIRECTION
SYCO

SKRILLEX
BIG BEAT/MANTRAP/ATLANTIC

KATY PERRY
CAPITOL

LADY GAGA
STREAMLINE/KONLIVENNTERSCOPE

NICKI MINAJ
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LMFAO
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HOLLYWOOD
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MICHEL TELO
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JESSIE J
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BOYCE AVENUE
3 PEACE

COLDPLAY
CAPITOL

BEYONCE
PARKWOOD/COLHMBIA
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SLAPDASH
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61
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44 26 3
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96, 69 50 CENT
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SHADY/AFTERMATH/INTERSCOPE

37 5
MATTYB
UNSIGNED=I ALICIA KEYS

FINIG

50 44 64 TIESTO
MUSICAL FREEDOM

RE-ENTR

Snoop Dogg jumps 29-20 on the Social

50 Mart after his performance with a

2Pac projection at Coachella (April 15)

netted 3.4 million YouTube views. (Why

didn't 2Pac return to the tally? The

video was uploaded to Snoop's official

channel, not 2Pac's.)
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CALL ME MAYBE
CARLY RAE JEPSEN 604/UNIVERSAL

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA
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MOO MAI YOUNG MONEY/CASH MONEYMNIVERSAL REPUBUC

BOYFRIEND
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GLAD YOU CAME
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FEEL SO CLOSE
CALVIN HARRIS ULTRA

TAKE CARE
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RACK CITY
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DRIVE BY
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SHRILLER BIG BEAT/ATLANTIC/RRP
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 45 EYES WIDE OPEN
GOTYE SAMPLES 'N' SECONDS/FAIREAWUNIVERSAL REPUBLIC

O 37 7

 3. 7

30 34 7

O " 2

40 23 7

41 36 7

42 40 7

O 46 2

44 39 7

I WON'T GIVE UP
JASON MR. ATLANTIC/RRP

GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
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SEXY AND I KNOW IT
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SO GOOD
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PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/JR.
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SHAKE IT OUT
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CHRIS
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IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ARANTIC

Though it was released in January,

Jason Mr& s "I Won't Give Up" debuts

on the On -Demand Songs chart at No.

35 following the release of its parent

album last week. The song earned

301,000 streams during the tracking

week-up 53%.
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FILLIGAR

SWAY DASAFO

DEUCE

MANDINGA

ANATHEMA

ROSE FALCON

SHAHINAZ

ANDREW GARCIA

LINDSEY STIRLING

DISCLOSURE

SANTA LEJA

LA PEPA

THAEME
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SOUND

FE
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a29

40 Go to www.billboard.biz for complete chart data Data for week of MAY 5, 2012



AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

nicIscri niclscn
805 Soundkan Billboarel. MAY

5
2012

O

16

Le

521

C 23

L 24

HEATSEEKERS ALBUMS"
ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

TEXT #1

8

REENTRY

KAT EDMONSON
SPINNERETTE 1202114961

GREATEST
GAINER

IMAGINE DRAGONS
MOINAKORNER/INTERSCOPE 016620/IGA 17.181

THE HEAD AND THE HEART
SUB POP 915.11G981

ANOUSHKA SHANKAR
D O 016566/DECCA CLASSICS 118.981

DRY THE RIVER
RCA94357.19.981

31
GROUPLOVE
CANVASBACK/ATLANTIC 527696,AG 113.981

LOUDON WAINWRIGHT III
2ND STORY SOUND 003 116.98/

DIZZY WRIGHT
FUNK VOLUME 0507 EX (121E)

11 AT VOLBEAT
VERTIGO 015113AINIVERSAL REPUBLIC (13.981

2 UPON A BURNING BODY
SUMERIAN 201 111.8B1

XEW
MORIAH PETERS
REUNION 101M/SONY MUSIC 19.981

NEW
MAPS &ATLASES,
BARSUK 125' 115.981

NEW
WILLIAM BECKETT
YIKE 20523 EX 13.981

41 5 ED SHEERAN
ELEKTRA DIGITAL EX (5.48)

MOONFACE
JACJAGNNAR 2,14.98)

17
KIMBRA
WARNER BROS. 590311 EX 1533/

ElPASTOR GEORGE LEE III/FORTRESS FIRE
EMTRO GOSPEL 931531/TASEIS (13.98)

22 8 CAROLINA CHOCOLATE DROPS
NONESUCH 529809/WARNER BROS. 115.981

i ANITA WILSON
EMI GOSPEL 82661/EMI CMG 110.981

19

NEW

NEW

26

IARTIST
LABEL & NUMBERMISTRIBUTING LABEL WRICE)

CINEWWORLDSON
PLATINUM POP 5119]619981

Way Down Low

Continued Silence (EP) 27 31 35 KENDRICK LAMAR
TOP DAWG DIGITAL EH 17.981

The Head And The Heart
PR's interview

28 36 30 THE LACS
BACKED. 22E/AVERAGE JOE'S 113.981

Traveller with the jazzy

Inger on its "All

HORSE FEATHERS
KILL RORK STARS 529' 116.981

Shallow Bed hings Considered" 30 33 27 NERO
MTNMERCURY/CHERRYTREE/INTERSCOPE 016371/16A 19.98 16121021

April 18) boosts JOEY COCO DIAZNever Trust A Happy Song
he set by 350% in CI HAHAAS COMEDY DIGITAL EX 5.98)

OlderThan My Old Man Now 'ts second week of 32 39
CIVILIWILIGHT
WIND-UP 13288,9.981

release. It rises 4-2 ALLO DARLIN'Smoke Out Conversations
n Contemporary SLUMBERLANO isr (11.981

Beyond Hell/Above Heaven Jazz Albums. CXEW SHABAZZ PALACES
SUB POP 995. EX Ill 98 VINYL)

35Red. White. Green. DEAD SARA
16

2

POCKET KID 0011668)

36I Choose Jesus DELTA SPIRIT
21 6

ROUNDER 619131,CONCORO 114 981

AMADOU & MARIAM7 24 2
BECAUSE/NONESUCH 530403ANARNER BROS 115 981

Beware And Be Grateful

FORECASTWalkTheTalk (EP)

The ATeam (EP) like the No.1 title
IC NEW

CLIFTON NICITEL 00S' (14.98)

SPOSE
NEW

SPOSE 2227 00111.981
his week, Shankar

With Siinai: Heartbreaking Bravery 6 JESSE & JOY
WARNER LATINA 529227 113.881Iso gains thanks

o NPR ("Morning

F.
Settle Down (EP) TANLINES

= TRUE PANTHER STUNTS 066.(14.981dition," April19).

I Have No Doubt he set gains by 142 40 5
DISA

CARDENA
666 111.98)

LES DE NUEVO LEON
017/UMLE

Leaving Eden
238% and rises 9-2

n World Albums.
TUNE -YARDS112 = 4AD 3106.114.981

Worship Soul PO = LINDSAY MCCAUL
REUNION 10157/SONY MUSIC (9.981

InJAY FARRAR/WILL JOHNSON/ANDERS PARKER/VIM YAMES
ROUNDER 618714" EX/CONCORD 72.98 VINYL)

  BAND OF SKULLS
ELECTRIC EWES/PSYDDLLECTIVE 715,VAGRANTI11.981

28 REDLIGHT KING
HOLLYWOOD 013273 70 981

25
43 ANDY GRAMMER

S -COVE 15160 19 981

THE TOURE-RAICHEL COLLECTIVE
GUMBANUA220598I

3 2 MUNICIPAL
BLAST

CIPAL2W,A5, T986

Let, Multiply (EP)

Sweet Sour

Something ForThe Pain

Andy Grammer

Tel Aviv Session L

The Fatal Feast

TU 45 4, 6 PETER WHITE
HEADS UP 329O5/CONCORD 118.88

The stand-up

comic/actor also

jumps to No.1 on

(omedy Albums

with this set, his

first entry on a

Billboard tally.

46 6

47 2

48 30

49 RE-ENTRY

2 KISHI BASHI
JOYFUL NOISE 92.110.08)

2 JEFF LOOMIS
CENTURY MEDIA 8 867 115.98)

KJ-52
UPROPMEC 07200/EMI CMG 118.981

SWEDISH HOUSE MAFIA
ASTRALWERKS OP. 116,81

VIKTORY
VIICTORIOUS 30692 112.98)

50 NEW

Rebel Transmission

Section.80

Country Boy's Paradise

Cynic's NewYear

Welcome Reality

It's EitherYou Or The Priest

Holy Weather

Europe

Live At KEXP (EP)

Dead Sara

Delta Spirit

Folila

Everybody Left

The Audacity!

Con Quien Se Queda El Perrot

Mixed Emotions

30 Aniversario

WHOKI LL

If It Leads Me Back

Here We Go

151a

Plains Of Oblivion

Dangerous

Until One

041 Relentless 4Ever

7

9

rAR TITLE
E§ gE, ARTIST IMPRINT/PROMOTION LABEL

LOUD
MAC MILLER ROSTRUM

4
11

AYY LADIES
TRAVIS PORTER FEATURING TYGA PORTER HOUSE/RCA

7 6 TOO CLOSE
ALEX CLARE UNIVERSAL REPUBLIC

5 17 YOU DON'T KNOW HER LIKE I DO
BRANTLEY GILBERT VALORY

in MIDNIGHT CITY
MM. M83/MUTE/CAPITOL

11 3 CASHIN OUT
. CASHOUT BASES LOADED/EPIC

6 in BANGARANG
SKRILLEX FEATURING SIRAH 010 BEAT/OWSLNATLANTIC/RRP

12 7 ANOTHER ROUND
FAT JOE FEATURING CHRIS BROWN TERROR SQUAD

MAGIC
FUTURE FEATURING T.1. FREEBANDLA-1/EPIC

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ENE LAEKJARAS 1/UNIVERSAL REPUBLIC

16
4 (KISSED YOU) GOOD NIGHT

GLORIA. EMBLEM/WARNER BROS. NASHVILLE/WMN

12 14
34 SCARY MONSTERS AND NICE SPRITES

SKRILLEX BIG BEAT/ATLANTIC/RRP

AI SE EU TE PEGO
MICHEL TELO RANTANNAL/FIGE/SONY MUSIC

m I -

FINE BY ME
14 13 7 ANDY GRAMMER S CURVE

WE RUN THE NIGHT
HAVANA BROWN FEATURING PITBULL UNIVERSAL REPUBLIC

18 8

CI SAME DAMN TIME
FUTURE FREEBANDSA 1/EPIC

17 3
IS ANYBODY OUT THERE?

117 KNAAN FEATURING NELLY FURTADO A&M/OCTONMINTERSCOPE

22 2
JWANHAYKAYAAMEWREALENKTAANASHVILLEAVMN

12 WANTED
HUNTER HAYES ATLANTIC/WMN

24
TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

IP2 2. .-j
INTENTALO
3BALIAMY FEATURING EL BEBETO Y AMERICA SIERRA FONOVISAMMLE

YOUNG HOMIE
CHRIS RENE SYCO/EPIC/SONY MUSIC

CINEMA
B ENNY BENASSI FEATURING GARY GO ULTRA

SOMEBODY THAT I USED TO KNOW
WALK OFF THE EARTH SIAPDASH/COLUM BIA

LET'S DON'T CALL IT A NIGHT
CASEY JAMES 19/BNA

REGIONAL HEATSEEKERS #1 ALBUMS

Continued Silence (EP) Beyond Hell/Above Heaven Beware And Be Grateful
Imagine Dragons Volbeat

Traveller
Anoushka Shankar

PACIFIC

Way Down Low
Kat Edmonson

SOUTH CENTRAL

Maps & Atlases

Older Than My Old Man Now
Loudon Wainwright Ill

MID ATLANTIC

PROGRESS REPORT

Morning Parade, "Headlights"
The British rock band makes its Billboard chart debut as the

chugging, swoony tune enters at No. 37 on Alternative. The
act signed to Capitol/EMI in May 2010, shortly after the group

morphed from a trio into a five -piece in 2009.

Kat Edmonson
Way Down Low

Anoushka Shankar
Traveller

Chris Lane Band
Let's Ride

The Lacs
Country Boys Paradise

Rare Essence/DJ Rico
MistapeVoL 1

DryThe River
Shallow Bed

The Head AndThe Heart
The Head And The Heart

Imagine Dragons
Continued Silence (EP)

Upon A Burning Body
Red. White. Green.

Jesse & Joy
Con Quien Se Queda El Parra,

NORTH EAST
Kat Edmonson
Way Down Low

Spose
The Audacity)

Loudon Wainwright 111
OlderThan My Old Man Now

Kimbra
Settle Down (EP)

Imagined SueDritcegnon
s

C

DryThe River
Shallow Bed

William Beckett
WalkThe Talk (EP)

Maps & Atlases
Beware And Be Grateful

Dead Sara
Dead Sara

Ed Sheeran
The ATeam (EP)
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HOT seen
DEBUT

THE BILLBOARD HOT 100®

2 16

TITLE
pRoni CFR /MAK:WM-WM

Artist
IMPRINT /PROMOTIONPROMO/HMV I ARE, V'S./ _ _

FES.

SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra 
W.DE BACKER NOE BACKER} 0 SAMPLES'N'SECOND9FAIRFAX/UNIVERSAL REPUBLIC

WE ARE YOUNG fun. Featuring Janelle Monae
FUN ,J.BHASKERIN.RUESSA.DOST,JANTONOFF,I.BHASKER1 000 MUD By RAMEN/RRP ....

3 PAYPHONE Maroon 5 Featuring Wiz Khalifa
BENNYBLANCOSHEULLACKALEVINEO.LEVN,AMALIK,0 amELLO,SHEILBACKCJTHOmAZI 0 A&MKICTIONNINTERSCOPE

3 3

6 7

8 10

8 4 4

9 7 6

10 9 8

0 13 14 1

GREATEST GAINER/
STREAMING

BOYFRIEND Justin Bieber
M.POSNEAMOL MPOSNER,BIEBERMIENM.MUSTO, 00SCHOOLBOVRAYMONDBRALIMSANENDING

GLAD YOU CAME The Wanted .
SMACISMCCDTCHEONWA.HECTONEDREW9-0 ft GLOBALTALENT/MBCURY/IDJMG

WILD ONES Flo Rida Featuring Sia
SOFLYNNIIISA)NVELLEDILIARD,R.JUDRIN,PMEI4SSURLERAXINELU.WTTREILMCOOPIERNMADDARII OPOEBOY/ATIANTIC

CALL ME MAYBE Carly Rae Jepsen .
J.RAMSAYM,RAMSATC.R.JEPSEN/ECROWE, 00604/SCHOOLBOYANTERSCOPE

WHAT MAKES YOU BEAUTIFUL One Direction .
C.FAUKFITACOOR IRTACOWTCTALK,S.KOTECHA, 0 SYCO/COWMBIA

STARSHIPS Nicki Minaj
RAMI,REDONE,FAUMO.T.MARAJ,N.KHAYATC.FAUERYACOUB,WAHECTOR, OOUNGMONEY/CASHMONEYNNIVERS.REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
SKURSTIN9ELOESSONAJAMPOSLLLGAMSON,G.KOSTIN, 0 19/RCA

DRIVE BY Train .
ESPIONAGEB.WALKEFIIEMONAHAN,E.LIND,A.HJORKLIINDI 0 COWMBIAGAINER/DIGITAL

12 10 9

13 11 11

14 12 13

1 5 14 16

17

18

19

0
0
22 22 20

23 19 18

0
25 18 17

20 23

PART OF ME
110/CPA:IrTrEZ. IIDR. LUKE,MAX MARTIN,CIRKOMK,PERRY,LGOTTWALD,MAX MARTIN.B.MCKEE,

TAKE CARE Drake Featuring Rihanna
I KM MMIBOEP.N.HIBMAPPIMMAIIIIMMMLEYCFAEUGLIDAVGOLOT GOMJEETIVKMEEBBMIDNI ()YOUNG MOKTEMMIONEWNIUMPLIEMBLIC

FEEL SO CLOSE Calvin Harris
CNARRISIC.HARRI51 ("ULTRA

THE MOTTO Drake Featuring Lil Wayne
T -MINUS (kGRAHAMO.CARTERJWILLIAMS,ARAYI ()YOUNG MONEY/CASH MONEYXNIVERSAL REPUBLIC

RUMOUR HAS IT
FLETEDDERIAADIONS,R.B.TEDDER) ...fgerA 

16 19
SO GOOD B.o.B
RB.TEDDENN2ANCANELLAIRELTEDDENN2ANCAN5IARKUMBNASIMMONSM) OREBEIR0CIN0RANDRUSTL9ATIANTIC

17 15
SET FIRETOTHE RAIN Adele
FTSMITH AAOKINS,FISMITHI XL/COWMBIA

15 12
TURN ME ON David Guetta Featuring Nicki Minaj
D.CLIETLAG.TUINFOHTIEDEAN,D.GEIETTAOTIANFORT1 0 WHAT A MUSICJASTRALWERKS/CAPROL

CLIMAX Usher
DIPLOWRAYMONDIVWPENTLA.RECHTSRAID,INAJERAS.FENTOM ("RCA

23 29
EYES OPEN Taylor Swift
N CHAPMAN 49MFT) UONSGATE/BIG MACHINEAINIVERSAL REPUBLIC

WE FOUND LOVE Rihanna Featuring Calvin Harris a
CHAHRIS,C.HARRISI OSRP/DEFJAM/IDJMG

YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars .
BONEENNOMILMONNIWINALMONNOMBLENEKNOWNINDELLEMMILINEMMLBONABLEIRLEIEN911 ORMOOMMUNIMICARP

29 32
BIRTHDAY CAKE Rihanna Featuring Chris Brown
DA INTERWITNASH,RPENTYM.PALASIOS,E.CIARM 0 SHP/DEFJANVIDJMG

ASS BACK HOME Gym Class Heroes Featuring Neon Hitch .
KENNY BLANCOHODOPOP (GYM CLASSHLHOLSAILEVINAMALIIWOMELIOPSILBBISTEIM ODECAYDANCE/FUELEo BY HAMEN9IP

25 30

 31 26
SPRINGSTEEN
J.JOYCEIE.CHURCH,R1YNDELL,HYD9

Eric Church
EMI NASHVILLE

27 27 22
GOOD FEELING Flo Rida
LIFILUKECIRKLITOOLARDLOOTTWAW,HWALTENDISAACAPOURNOURLTHERMING,IAMES9LINDANDPW0009 OPOEBONATEAMIC

0 30 31
DRUNK ON YOU Luke Bryan
ISTEVENSIFLCLAWSON,C.TOMPKINS,J.KEARI 0 CANTOLNASHVILLE

34 27
DANCE AGAIN Jennifer Lopez Featuring Pitbulls)
REDONE,AL BURKA ,N.KHAYATEIGLESIAS,B,HAJJEAJ JUNIORAC.PERE, 0 EPIC

0 CI BURN IT DOWN Linkin Park
R.RUBINATSHINODA ILINKIN PARK, 0 WARNER BROS.

31 24 21 RACK CITY Tyga
DJ MUSTARD InTSTEVENSONI YOUNG MONEY/CASH MONEYAMIVERSAL REPUBLIC 

32 33 28
SEXY AND I KNOW IT LMFAO
PARTYROCKIS.KGORDY,ICOLNENG.M.R08ERTSOµDIUSTENBE,EEBEC9 PARTYROCKNOLLIAANCHERRYMEE/INTERSCOPE

(ID 38 41
BROKENHEARTED
Cilit<DT,E.WRIGHTIAHEIDEMANN,N.NOONANN.HEADAHILLC.KELL,HWALIER,EAMNGHT,

Karmin
IT EPIC

34

35

28 25
DOMINO Jessie J
DR. LUKE,CIRKUT M.CORNISH,LGOTTINALD,C.KELIKMAXMARTIN,H.WALTER, ICI LAVA/UNIVERSAL REPUBLIC

35 34

O 49 57

O 39 43

38 37 35

39

(11)

141

42

43

44

145

le
10
le
te

50

151 40 33

21 38

44 48

36 36

32 24

41 37

43 42

42 39

48 47

51 53

53 55

54 60

50 58

52 52 54

Loci
10 57 62

GOOD GIRL
NI BRIGHT IC.UNDERWOOD,C DESTEFANO,A.GORLEM

I WON'T GIVE UP
JOHICCARELLI MNIRATAI. NATTER,

FLY OVER STATES
M.KNOINM.DIAANEY,N.THRASHEM

OVER YOU
FLIDDELLC.AINLAYO.WORFNALAMBERTB.SHELTON1

Carrie Underwood
0 I SARIS, NASHVILLE

Jason Mras
OO ATLANTIC/R131

Jason Aldean
()BROKEN BOW

Miranda Lambert  35
CIRCA NASHVILLE

2

3

6

4

11

12

14

16

11

1

4

20

19

WED
"Somebody That

I Used to Know"

spends a second

week at No.1, aided

by the arrival of

a remix by Hist°,

which accounts for

19% of the song's

weekly sales. At

No. 96, next single

"Eyes Wide Open"

bows, fueled by

a 45-34 lift on

On -Demand Songs.

Gotye performed

both songs on

"Saturday Night

Live" on Apri114.

While parent album

California Renters 71
the Billboard 200

at No. 4, the first

single rebounds

12-10 on Hot Digital

Songs with 146,000

downloads sold

(up 23%).

TITLEOOU

PR CERISONGWMBil

CD58 40

O 64 65

0
59 56 52

60 61 64

CD66 72

62 59 59

 73 80

CD83 78

CD 83 -
C67 67

 59 71

68

69

The song reaches

the top 10 on Hot

100 Airplay after

24 the first three

singles from llhit

No.1. Climbing 13-9

26 in its sixth week (70

million audience

impressions,

up 19%), it ties

"Someone Like

You" for Adele's

fastest flight to the

chart's top 10.

12

3

28

27

30

MERCY Kanye West, Big Sean, PushaT, 2 Chainz
LIFEHKOWEST,SAFT,SANDERSON,OHNTORTEPPS,LTHOMASNBEAGLE,VVINLEY,RWIWAMSI OGLIOD/DEFJAMADJMC

DRANK IN MY CUP
SOUND M.D.B.(KMDLE,B.11LIMAN,R.GONZALE9

A WOMAN LIKEYOU
J.STONE,LBRICENBULFOROPBARTONASTON9

Kirko Bangz
OLMGAINAUFHOREEDNVARNEFIBROS

Lee: CLOY'. 
INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCK,BIKEFIIALIEBH.C.SHACK,RBIKENSHIMLEY,C.KELLN OMR3ONPOLOGROMOS/J/HCA

PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock
PAR, ROCK ,SKGORDTSAGORDY,USTENBEE,RSCHROEBBI, OPARTYROCINWRLIAM/CHERRYTRBMNTERSCOPE ."

MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera
SHELLBACK,BENNYBLANSOIALEVINE4LEVMAMALIK,SHELLBACK1 OANM/OCTONE/INTERSCOFE ..

DRINK ON IT
SNEN0HICKSIJRSTEWART,JALIXANDERFLCIAINSON1

DANCIN' AWAY WITH MY HEART
RWORLEY,LADYANTEBELLUMIORAYWOOD,C.KELLEY,H.SCOTT,IKEARI

SOMETHIN"BOUT A TRUCK
BLAMES OCMOOREACOMM

Blake Shelton
0 WAFINERBRON NASHVILLEANNIN

Lady Antebellum
CI CAPITOL NASHVILLE

Kip Moore
0 MCA NASHVILLE

UPI LoveRance Featuring IamSu & Skipper or 50 Cent
ROLIVENIAMSUNR.OLIVER,S.IMLLIAMS,PCOM @STUD° LIFEANTERSCOPE

LIGHTS
FLSTANNARDAHOWES9BOULDING,R.STANNARDA.HOWES)

FADED
D. BLACKSHERNST.ENSON,D.CARTER,OBLACKSBER)

Ellie Goulding
0 CHERRYIREE/INTERSCOPE

Tyga Featuring Lil Wayne
O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TURN UPTHE MUSIC Chris Brown
THE UNDERDOGSTUEGO IC.M.BPOWN,HIMASON,JR.,D.ETHOMAS,A.PALMER,M.JIMINRICOlES) 0 RCA

BANJO
O. H UFF,RASCAL RATS RMARTIN,W.MOBLEY,N.THRASHER,

LOUD
ID LABS,M.MECORMICK,EDAN,J.KMOSEKZVAUGHAN,

Rascal Flatts
0 BIG MACHINE

Mac Miller
0 ROSN,NI

TALKTHATTALK Rihanna Featuring Jay -Z
STARGATEIEDEAN,MS.ERIKSENTEHERMANSENS.C.CARTER,ABEST,S.COMBS,C.THOMPSON,WALLACEI OSRP/DEFJAM/ICUMG

AYY LADIES Travis Porter FeaturingTyga
kit ROBERTS iD.VVOODS,H.DUNCAN,L.MATTOX,M.STEVENSONi 0 PORTER HOUSE/RCA

1

33

6

18

8

37

21

40

33

13

1

1

39

46

47

48

49

50

10

52

53

31

55

B EI
From his mixtape

Maradelk, the track

bounds onto Hot

Digital Songs at

No. 17 (86,000, up

200%) following

its first full week of

availability.

Pi;
65

The song soars

courtesy of a No.

54 re-entry on

Hot Digital Songs

(35,000, up 68%)

and a No. 65 debut

on Hot 100 Airplay

(17 million, up 35%).

C

72

0
74

60

68

70

62

65

72

71

01

C) 77

77 26

78 75

56

68

69

75

51

74

70

91

73

RE-ENTRY

O 82
81 78

 80
83 76

83

76

92

63

84 79 85

0
0
C

88 97

93 93

O 89 95

CI
90 85 82

O 97 98

92 84 87

93 87 88

0

0

96

NEW

NEW

NEW

99

9. 90 _

e

FEEL LIKE A ROCK STAR
e. CANNON,KCHESNEY1C.TOMPKINSN.CLAWSOM

EVERYBODY TALKS
J NELDA-JO IINSEN IT GLENN,TPAGNOTTA,

IMPRINT/PROMOTION LrAZ

Kenny Chesney &Tim McGraw
40

OSNA

NeonTrees
57

Oa MERCURY/10NC

STAY SCHEMIN Rick Ross Featuring Drake & French Montana
56

THEREAT BULLIES M.GRANAM,W.LROBERTS II,K.K11ARBOUCH, MAYITACIISLIP-N-SUGE/DEFJAM/IDJMG

ALONE WITH YOU Jake Owen
41

J.MOI,R.G el RCA NASHVILLE

BETTERTHAN I USEDTO BE Tim McGraw
B.GALIIMORTTMCDRAW IB sILLPSONAGORLEY °CURD

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
WARREN G,IW.JENKINS,W.GRIFFIN,S.C.SMITH,LUSTON-SMITIO OO CTE/DEFJANNIDJMG

STRIP Chris Brown Featuring Kevin K -MAC McCall
THA BIMESS ,C.M.BROWN,K.MCCALL,A.STREEIER,J.LBEREAL,C.WHITACRE,J.HENDERSON, OO RCA

TOO CLOSE Alex Clare
DIPLO,SWITCHARECHTSCHAIDIACLARE,0119110/ O UNIVERSAL REPUBLIC

BEEZ INTHETRAP Nicki Minaj Featuring 2 Chainz
KE-NOMOIMARAJ,M.JORDANTIERPS) @YOUNG MONEY/CASH MONEYMNIVERSAL REPUBLIC

BACK IN TIME Pitbull
M KINCHEN,OJ13MSYPREPJBUDDRAMCPOIEZ,UAIMGAS,M.KINCHENATREJO,S,ROBINSON,EMCDANIELI O MR.305/POW GROONLISAICA

EVEN IF IT BREAKS YOUR HEART EliYoung Band
WROCKEIVV.HOGTE.PASLAY, O REPUBLIC NASHVILLE

NO HURRY Zac Brown Band
,STEGALL,BROWN V.BROWNWOURRETTE,IOTTOI ()SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

SAFE & SOUND Taylor Swift FeaturingThe Civil Wars
T-80 NE BURNETTITSWIFTJ vulLIIAMS,M111,BONE BURNETT) LIONSGATE/BIG MACHINEMNIVERSALREPUBLE

SOME NIGHTS fun.
J.RHASKER,FHNJBHASKER, @FUELED BYRAMEN/RRP

YOU DON'T KNOW HER LIKE I DO Brantley Gilbert
D.HUFFOMILBERT,MOCORMICK, OVALORY

ONETHING One Direction
R.YACOUNCEALMR.YACOUB,C.FAULS.KOTECHAI SYCO/COLUMBIA

RIGHT BY MY SIDE Nicki Minaj Featuring Chris Brown
pop0M,ROPAI5JPROOF9IMARPJAWANSELWEEL08I,EDEAN,16BERT5RCOLSOM OYOUNGMONEYLCASHMONEYAINIVERSXREPUBDC

MIDNIGHT CITY
U GON7A1 FT, I.MELDA-JOHNSEN M.BONZALES,M.KIBBY,IMEDAL-JOHNSEN,

GIVE YOUR HEART A BREAK
J ALEXANDEROSTEINBEFIGUALDCANDEFLBSTEINBERGI

M83.
OCIMBAMUTE/CAPITOL

Demi Lovato
0 HOLLYWOOD

CASHIN OUT Ca$hOut
DJ SPINE M.M.H.GIBSON, 01) BASES LOADED/EPIC

HYFR (HELLYEAH FII****G RIGHT) Drake Featuring Lil Wayne
TMINLIMAGPAHAMOCAFM9,NSHEBINTAMWAMSAPALMANJCSAMINCHIW 1,YOUNGMONEY/CASHMONEY/UNM9SALREPUBLIC

SOMEBODYTHAT I USED TO KNOW Glee Cast
AANDERS,PASTROM,FLMIIRPHY MWEBACKERI C)20THCENTUILYFOXIV/COLLIMBIA

BANGARANG Skrillex Featuring Sirah
SKRILLEXISMOOR9 ODIC BEAT/OWSLA/ATIANTIC/RRP

TITANIUM David Guetta Featuring Sia
D.GUETTA,G.TIANFORTAFROJACMSEURWRAGUETTA,G.TOINFORTALVAN DEWAW OWHATAMOSICASTRALWEWS/CAPITOL

ANOTHER ROUND Fat Joe Featuring Chris Brown
yOuNG.00OOLSOREIOLAUSRNIACARTERENACMBROVALIEMICASBNIACIYONS,PERFNOPICKENSMVNINZANOI OTMORMAD

MAGIC Future Featuring T.I.
K.E. ONTHETRAOMN.WILBURN,K.M.ERONDLI, EREEBAND,A,EPIC

LITTLETALKS Of Monsters And Men
OFMONSTERSANO MENA,ARNARSSON,N.B.HILMARSDERTIIKR/MORHALLSSOM O SKRIMSLERFLAEKJARAS IAJNMSSALREPOBLIC

TAKEITTOTHEHEAD DJKhaledFeaturingChrisBrown,RickRoss,NickiMinaj&LiWayne
THERUNNEEPARID.K11.0,1).0.1/LROBFIRSI,GMBROIN.Efilf,k11,10SOIESAIDSA,SDAIDSIINI .1/11111EBESENOWEVE,CPSIAIONEYEINOESALIEM11

TIME IS LOVE JoshTurner
EROGERS IT.SHAPIRO/IMARTIN,M.NESLER, ID MCA NASHVILLE

(KISSEDYOU) GOOD NIGHT Gloriana
M.SERLETICH-NOSSIN,J.KEAR, OEMBLEMANARNER BROS. NASHVILLE/WMN

WAYTOO COLD KanyeWest Featuring DJ Khaled
111,BOYIKOWEST,CHOLLISITSMITH,M.LWIWAM9 0 s.a0.D/ROC-A-FELLA/DEPJAWIDJING

CREW LOVE Drake Featuring The Weekend
CMCMAGNESETHEWEEKENDA.SHEMBIA.GRAHAMNSHEBIBAPALMANATESFAYECMOMGNESE, OTOUNCMONEWCASHMONEYMNIVERSAL REPUBLIC

GOT MY COUNTRY ON Chris Cagle
IcSTEGALMKARCHER.J.WEAYEROMYINC9 C) 1100 01 EICTIERE

SWEET LOVE Chris Brown
POLOW DA DON,J.L.PERRYILM.BROWN,JJONES,J.L.PER,G.G.CURTISSR.,C.MAKRS,TOOYLEJR, O RCA

SCARY MONSTERS AND NICE SPRITES
SKRILLEXIS MOORE,

Al SE EU TE PEGO
D BORGES (/AXE moTADYGGS,

FINE BY ME
MRADOSEVICHIAGRAMMERM.RADOSEVICHI

THIS OLE BOY
P.O.DONNEIL O.HAYSUPp.DAVIDSONNAKINS1

WE RUN THE NIGHT
REDONEOEPAHIS,C.DAVIS,SNOBSCHILA,

BEERS AGO
TKEITHOIKEITH,B.PINSON

EYES WIDE OPEN
W.DEBACKERIWDEBACKEM

0 BIG 13 EAT/ AllAtri C/Iellx  69P

Michel Telo
0 PANTANNAL/HGEJSCANNUSIC LATIN

Andy Grammer
OS -CURVE

Craig Morgan
O BLACK RIVER

Havana Brown Featuring Pitbull
LINIVERSALREPUBUC

Toby Keith
O SHOW DOG -UNIVERSAL

Gotye
°SAMPLES .19. SECOND9FAIRFAX/UNIVERSALREPIMLIC

TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris
PHATROIMILEGEND,M.J.PIMENTELAARTHUFEC.REILMJUSTICE,C.BRIDGEM ("EPIC

HEART ATTACK Trey Songz
BENNY BLANCO,RICO LOVE,B.LBAN,RICO LOVE,NEVERSON, ® SONGBOOMARANTIC

THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
HARMONYAKA.H-MONEYIFLOSAMUELS,C.HARRELLS.C.SMITHASIAMBEHT,EBEWNGENWIRLIBERTS 9 0 EPIC

SAME DAMN TIME Future
SONNY DIGITAL 9.C.UWAEZUCIKE,N.WILEILMM 0 FHEEBANOZ/A-1/LPIC
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-1111121E3MIEEM
`PAYPHONE' GETS GOOD RECEPTION

With digital sales of 493,000, according to Nielsen SoundScan, Maroon

5's "Payphone," featuring rapper Wiz Khalifa, roars onto the Billboard

Hot 100 at No. 3, the band's best bow on the tally. "Payphone" enters
Hot Digital Songs at No. 1 and nets the highest digital sales week by a

group, topping the 465,000 sold by the Black Eyed Peas "Boom Boom

Pow" (April 18, 2009). Radio also gives "Payphone" a ringing endorse-

ment, as it storms Hot 100 Airplay at No. 36 (33 million first -week impressions, according to Nielsen BDS).

The song previews the band's fourth studio album, Overexposed, due June 26. -Gary Trust

42 Go to www.billboard.biz for complete chart data Data for week of MAY 5, 2012
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DRAKE HAT IMAM YDUNG MONEY/CASH MONEYNNNERSAL REPUBLIC

28 21 28 sY.O.U.N,G,;.W.AluLFADFIRFZE.E.....

O TOO CLOSE
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30 31 9 BIRTHDAY CAKE
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U
37 12 ELLILGIEHGOTUSLDING CHERRYTREE/INTERSCOPE
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MOP DOPER WIZ KIIAUFA FEAT. BRUIN MAAS ROSTRUM/M AROC

10 BIRTHDAY CAKE
RIHANNA SRP/DEF JAM/IDJMG

CLIMAX
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O 22 TRIP LEELGEEOFEOATD. LECRAE REACH 15 7 SHIFTING THE ATMOSPHERE
JASON NELSON VERITWRCA - I BELIEVE I CAN FLY
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36 GOD IN ME
MARY MARY Fur SIERRA SHEARD MY BLOCK/COLUMBI

2012

0 COUNTRY-
OLE S'S TITLE
53 gg ARTIST IMPRINT/PROMOTION LABEL

EYES OPEN
TAYLOR SWIFT LIONSGATENNIVOISAL REPUBUC/B16 MACHINE

2 2 12

O 3 1.

4 4 9

5 5 22

7 6 10

8 7 15

6.9 10 3

[ 10 11 13

1111 9 18

L0 -
B1D 19 9

114 14 16

2
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,,, YOUNG, WILD & FREE22 2.,
SNOOP II013061111MILIFA 1111NIMPAS ,OSTRAKOGGYSPARATLANTICM

rap
3

BACK IN TIME
PITBULL (MR. 305/POLO GROUNDS/RCA)

O 24
ELIIGIE GOHTUIIING (CHERRYTREE/INTERSCOPE)

ND 26 8 oTHERAtutCWIZ?rourc MONEY/GASH MCNEYNPoIVFNNL REPUBLIC,O 28
6

GIVE YOUR HEART A BREAK
DEMI LOVATO (HOLLYWOOD)

[27 23 11

O 27 7

10 29 8

0 30 5

31 5

 37 2

NIB 34 3

34 33 13

L..OD
E137 36 3

CLIMAX
USHER (RCA)

TURN UP THE MUSIC
CHRIS BROWN (RCA)

IS ANYBODY OUT THERE
KWAAN FEAT. NELLY FURTADO (A&M/OCTONE/INTERSCM

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL (UNIVERSAL REPUBLIC)

YOUNG HOMIE
CHRIS RENE (SVCO/EPIC)

F U BETTA
NEON HITCH (REPRISE/WARNER BROS.)

TITANIUM
DAVID GUETTA FEAT. MA (WHAT A MUSIC/ASTRALWERKS/CAPITOM

HONESTLY
HOT CHELLE RAE (RCA)

A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/W)

32 8
TALK THAT TALK
RIHANNA FEAT. JAY -2 (SRP/DEF JAM/I0JMG)

WHERE HAVE YOU BEEN
RIHANNA (SRP/DEF JAM/IDJMG)

38 35 3
F***ING BEST SONG EVERR

rC
-

WALLPAPER. (THE BOARDWALK/EPIC(

38
2 GIRL GONE WILD

MADONNA (LIVE NATIONINTERSCOPE)

EVERYBODY TALKS
NEON TREES (MERCURYSDIMG

Justin Bieber notches his first top 10 on a U.S. Billboard airplay chart,

as "Boyfriend" reaches the top tier on both Mainstream Top 40 (12-10)

and Rhythmic (12-9). Bieber had previously risen as high as No. 14 on

the former tally with debut single "One Time" in 2009 and No. 11 on

the latter list with "Baby" in 2010.

The ascent on both charts fills i one of the few gaps in the teen

superstar's career resume. He's sco ed three No. 1 albums on the

Billboard 200 and 10 top 105 on the 01 Digital Songs survey.

"Boyfriend" has sold 1.1 million downloads since its release, according

to Nielsen SoundScan. The

track's debut sales sum

(521,000) three weeks ago

stands as the fifth -highest frame

since SoundScan began tallying

download totals in 2003.

Bieber joins Carrie

Underwood, LMFAO and the

Wanted as the first performers

announced for the 2012 Billboard

Music Awards. The festivities air

May 20 on ABC from the MGM

Grand Garden in Las Vegas.
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SET FIRE TO THE RAIN
ADELE XL/COLUMBIA)

2 2
31 BRIGHTER THAN THE SUN

COLBIE CAILLAT (UNIVERSAL REPUBLIC)
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4 3

0

36 JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

43 GOOD LIFE
ONEREPUBLIC (MOSLEWINTERSCOPE)

GREATEST
GAINER
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STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSONIIPRCAI

6 5 33
MR. KNOW IT ALL
KELLY CLARKSON (1 V/RGA)
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24 15
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gs ARTIST (IMPRINT / PROMOTION LABEL) 111 0
, 16 #1 STRONGER (WHAT DOESN'T KILL YOU)

tvs KELLY CLARKSON (19/RCA)

O , WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP) 2

15
DRIVE BY
TRAIN (COLUMBIA)

O 5 9 RUMOUR HAS IT
ADELE (XL/COLUMBIA)

5 4
PART OF ME

lo KATY PERRY (CAPITOL)

12 SOMEBODY THAT I USED TO KNOW
GI/MI..1MA (SAMPLES '11' SECONDGFAIRFAX/UNNERSAL REM.,

7 6 23
SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

O -I 14 WON'T GIVE UP
JASON MRAZ (AILANTIC/RRP)

O

17
THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

(17 ICK SONGS"

35 SOMEONE LIKE YOU
ADELE (XL/COLUMBIA)

3.7 MOVES LIKE JAGGER
MAROON 5 FEAT. MINNA AGUILERA MEWOCTONE/INTERSCOPE)

20 NOT OVER YOU
GAVIN DEGRAW (J/RCA)

17 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

11 DRIVE BY
TRAIN (COLUMBIA,

17 WITHOUT YOU
DAVIS GUETTA FERNIER (WHAT A MUSIC,ASTRADNERNS/CAPITOL)

15 A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

9 DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC)

3 ENDLESS LOVE
LIONEL RICHE FEAT. MANIA TWAIN (MERCURY NASHVILLE)

17 CRAWLING BACK TO YOU
DAUGHTRY (19/RCAI

13 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM(IOJMG)

, RUMOUR HAS IT
ADELE (XL/COLUMBIA)

I WON'T GIVE UP
JASON MRAZ (ATLANTIC/0.RP)

4 EYES OPEN
TAYLOR SWIFT (LIONSCATE/BIG MACHINE/UNIVERSAL REPUBLIC)

, PART OF ME
6

KATY PERRY (CAPITOL)

12 HONESTY
WHITNEY WOLANIN (TOPNOTCH)

9 3 WORDS
ELLIOTT YAMIN (PURPOSE/EONE)

GOOD VIBRATIONS
WILSON PHILLIPS MASTERWORKS/SONY MASTER

ADULT TOP 40'"
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O 11
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11 9

O 12

 14
14 13

9 GLAD YOU CAME
THE WANTED (GLOBAL TALENTNERCURV IDLIMO)

19 DOMINO
JESSIE .1 (LAVA/UNIVERSAL REPUBLIC)

24 A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT CHOP SHOP ATLANTIC'RRP)

21 FINE BY ME
ANDY GRAMMER (S -CURVE)

4 EYES OPEN
TAYLOR SWIFT LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC)

25 WE FOUND LOVE
RIHANNA FEAT CALVIN HARRIS (SRP/DEF JAM/IDJMG) 15 , SHADOW DAYS
JOHN MAYER (COLUMBIA)O 15

13
LULLABY
NICKELBACK (ROAORUNNER/RRP)

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA (A&WOCTONE/INTERSCOPE)

18 17 15

O 24 4
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21 20 15

O 26 6

23 21 19
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RUN
MATT NATHANSON FEAT. &MARIANO MGROBAT/VANGUAMI/CAPITOL)

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCO/COLUMBIA)

IF YOU EVER COME BACK
THE SCRIPT (PHONOGENIC/EPICI

TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.)

FAVORITE SONG
COLBIE CAILLAT FEAT. COMMON (UNIVERSAL REPUBLIC)

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

WATCHING YOU WATCH HIM
ERIC HUTCHINSON (LET'S BREAK RECORDS/WARNER BROS .1

SHIPS IN THE NIGHT
MAT KEARNEY WARE/UNIVERSAL REPUBLIC
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SOMEBODY THAT I USED TO KNOW
RAT AIM1411SAMPLES SECONOSINAMINNI1iSAL REPLEIC,1

GREATEST
GAINER

BURN IT DOWN
LINKIN PARK (WARNER BROS.)

WE ARE YOUNG
FUN. FEAT. JANELLE MORAN (FUELED BY RAMEN/RRP)

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.)

BULLY
SHINEDOWN (ATLANTIC)

THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

LIVE TO RISE
SOUNDGARUEN (HOLLYWOOD)

TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

MIDNIGHT CITY
(M83/MUTE/CAPITOL)

NO RESOLUTION
SEETHER (WIND-UP)

LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS.)

LITTLE TALKS
.MONSTERSANO NEN (SKRIMSL EHELAEHJARAS I/UNIVERSAL REPUB.)

EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG)

HATS OFF TO THE BULL
CHEVELLE (EPIC)

FACE TO THE FLOOR
CHEVELLE (EPIC)

I LIKE IT
FOXY SUZAN (I.R.S./CAPITOL)

DON'T STOP (COLOR ON THE WALLS)
FOSTER IRE PEOPLE (STARTIME/COLUMBIA)

BULLET IN MY HAND
REDLIGHT KING (HOLLYWOOD)

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)

THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)

YOU'RE A LIE
SLASH FM MYLES KENNEDY .THECONSPIRATORS (RIK HAYD/CAPITCL)

BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS (DANGERBIRO)

IT'S TIME
IMAGINE DRAGONS (KIDINAKORNER/INTERSCOPE)

HURRICANE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

CHARLIE BROWN
COLOPLAY (CAPITOL)

SPREAD TOO THIN
THE DIRTY HEADS (FIVE SEVEN)

BOSS'S DAUGHTER
POP EVIL (EONE)

ROCKY MOUNTAIN WAY
GODSMACK (UNIVERSAL REPUBLIC)

BRIDGE BURNING
FOG FIGHTERS (ROSWELL/RCA)

BABY COME HOME
BUSH (7UMA ROCK/EONE)

IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)

STILL COUNTING
VOLBEAT (MASCOT/VERTIGO/UNIVERSAL REPUBLIC)

EYES WIDE OPEN
STAIND (FLIP/ATLANTIC)

BLOOD FOR POPPIES
GARBAGE (STUNVOLUME)

THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

SHE'S THE WOMAN
VAN HALER (INTERSCOPE)

SHADOW DAYS
JOHN MAYER (COLUMBIA)

RACE YOU TO THE BOTTOM
NEW MEDICINE (PHOTO FINISH/ATLANTIC)

12
LOVE INTERRUPTION

JACK WHITE (THIRD MAN/COLUMBIA)= HOLD ON
ALABAMA SHAKES (ATO/RED)

43 49 15
DRIVE BY

TRAIN (COLUMBIA)

C=I

OD
0 RE-ENTRY

HO HEY
THE LUMINEERS (DUALTONE)

ID RE-ENTRY HOW WE END UP ALONE
HURT (CARVED)

Olt =CRITICIZE
ADELITAS WAY (VIRGIN/CAPITOL)

47 50 5
AFTERLIFE
svameom (LOWERCASE PEOPLE/ATLANTIC)

NO LIGHT, NO LIGHT
FLORENCE -F THE MACHINE (UNIVERSAL REPUBLIC)

ANNA SUN
WALK THE MOON (RCA)

50 47 7
FIRE ESCAPE

CIVIL TWILIGHT (WIND-UP)

Linkin Park storms Rock Songs at No. 2

(12 million first -week audience

impressions on 119 stations), Rock Digita

Songs at No. 4 (115,000 downloads sold)

and the Billboard Hot 100 at No. 30. The

song previews the band's fifth studio

album, living Things, due June 26.
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ENO RESOLUTION
SEETHER (WIND-UP(

BULLY
SHINEDOWN (ATLANTIC).

LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)

BULLET IN MY HAND
REDLIGHT KING (HOLLYWOOD)

14 HURRICANE
THEORY OF A DEADMAN (604/13,1ADRUNNER/RRP,

3 LIVE TO RISE
SOUNDGARDEN (HOLLYWOOD)

7
13

I LIKE IT
FOXY SHAZAM (I.R.S./CAPITOL)0 7 12 THIS MEANS WAR
NICKELBACK (ROAORUNNER/RRP)
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LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS)

25 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
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DEUCE (FIVE SEVEN)

SATELLITE
RISE AGAINST IDGC/INTERSCOPEI

PISS
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tt HERITAGE ROCK'

S AG TITLE
g ARTIST (IMPRINT / PROMOTION LABEL)

BULLY
SHINEDOWN (ATLANTIC)

16

Do THESE DAYS
FOG FIGHTERS (ROSWELL/ROA)

2, REMEMBER EVERYTHING
- FIVE FINGER DEATH PUNCH (PROSPECT PARK)

.0 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)

3 LIVE TO RISE
SOUNDGARDEN (HOLLYWOOD)

13
NO RESOLUTION
SEETHER )WINO -UP)

7
29

FACE TO THE FLOOR
CHEVELLE (EPIC)

O 7 7 YOU'RE A LIE
SLASH FEAT. MYLES MOM, THE CONSFIRATORB (DIN HAYD/CAPROLI

O 9 9 ,SHE'S THE WOMAN
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W GREATEST BURN IT DOWN
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11 11 18
IN MY BLOOD
BLACK STONE CHERRY (IN GE GOOT/ROADRUNNER/RRP,

42 TONIGHT
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THE SOUND OF WINTER
BUSH .MA ROCK/EONE)

,40 23 2 ROCKY MOUNTAIN WAY
GODSMACK (UNIVERSAL REPUBLIC)

15 14 11
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(1) 16 11
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17 19
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P79 17
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VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

20 18 11
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EYES WIDE OPEN1.21 21 14
STAIND (FLIP/ATLANTIC)

22 22 12 DIFFERENT DEVIL
CHICKENFOOT (LAND SHARK/EONE)

123 BOSS' DAUGHTER
POP EVIL (ENE)

24 20 3 HATS OFF TO THE BULL
CHEVELLE (EPIC)

1 25 24 3
BRIDGE BURNING
FOO FIGHTERS ROSWELL/RCA

44 Go to www.billboard.biz for complete chart data Data for week of MAY 5, 2012
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1 1 2 18
DRINK ON IT
S HENDRICKS ISR STEWART,JALEXAMIER,R.CLAWSONI

O 3 4

O 5 6
BANJO
0.11UFF,RASCALFLATTSOIMARTIN,WMOBLE,N.THRASHEN

O 4 5

OVER YOU
F.LIEIDELL,C.AINLAY,G.WORFLMIAMBERT,B.SHELTOM

5 2 1

A WOMAN LIKE YOU
J.STONE.L.BRICELIBULFORD,P.BARTONASTONE1

ai

DANCIN' AWAY WITH MY HEART
PWORLE,LAGYANTEBELLUM D. HAYW OOD C KELLEY,HSCOTT,J KEAN
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Blake Shelton
()WARNER BROMMN

Lady Antebellum
0 CAPITOLNASHVILLE

Rascal Flatts
0 BIG MACHINE

Miranda Lam.bRecrtA

Lea Brice

O 6 FLY OVER STATES
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NO HURRY
KS1TGAL12.8FIOWNIZBFIOWN,W.DURRETTE,J.01T01O 11

O
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e
GOOD GIRL
M.BRIGHT1C.UNDERWOOD,C.DESTEFANOAGORLEY1

O 11 12
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0 24 25
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SOMETHIN"BOUT ATRUCK
B.JAMES (KMOORE,O.CO0CH1

SPRINGSTEEN
J.JOYCEIECHURCH,RTYNDELL,HYDE)

BETTER THAN I USED TO BE
BoALUM0RE:ENICGRAW1BSIMPSONABORLEY1

FEEL LIKE A ROCK STAR
RCANNON,K.CHESNEYIC.TOMPKINS,R.CLAWSON,

YOU DON'T KNOW HER LIKE I DO
OHUFF113.61LBERT,MCCORMICM

DRUNK ON YOU
J.STEVENSIRCLAWSON,C.TOMPKINS,J.KEAR/

EVEN IF IT BREAKS YOUR HEART
mwRUCKE1W.HDGE,EPASLA1/1

GOT MY COUNTRY ON
KSTEGALLIKARCHER,JWEAVERD.MYSICK)

THIS OLE BOY
PO.DONNELLIORAYSLIPODAVIDSGN,RAKINSI

TIME IS LOVE
F.ROGERS (ISHAPIRO,T.MARTIN,M.NESLER)

AIR
POWER

AIR

r

BEERS AGO
TKEITH ITKEITH,B.PINSONI

(KISSEDYOU) GOOD NIGHT
MSERLETIC1T.GOSSIN,KEARI

POSTCARD FROM PARIS
NCHAEMAN (K.PERRY,N.PER,PERRY,KBIOGUAPD, COHEN)

ET'S DON'T CALL IT A NIGHT
.LINDSEY(C.JAME&B.LONGT.MCBRIDE)

WHY VA WANNA
NENDR1CKSIC.GRAVITILDESTEFANO,AGORLEY1

HOME SWEET HOME
MYRICK,N.HOFFMANID.MYRICK,N.HOFFMAN,CMARIE,D.HORNE1

COWBOYS AND ANGELS
0 BEAVERS IDLYNCH.O,TNICROLS,

Jason Aldean
°BROKEN BOW

Zac Brown Band
0 SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

Carrie Underwood
018/ARISTA NASHVILLE

Kip Moore
MCA NASHVILLE

Eric Church
0 EMI NASHVILLE

Tim McGraw
()CURB

Kenny Chesney &Tim McGraw
0 EINA

Brantley Gilbert
VALORY

Luke Bryan
0 CAPITOL NASHVILLE

EliYoung Band
0 REPUBLIC NASHVILLE

Chris Cagle
0 BIGGER PICTURE

Craig Morgan
0 BLACK RIVER

JoshTurner
O MCA NASHVILLE

Toby Keith
@SHOW DOG -UNIVERSAL

EMBLEMALER Er0Srian../WAeR

The Band Perry
°REPUBLIC NASHVILLE

Casey James
0 19/BNA

Jana Kramer
OELEKTRA NASFMLIEANMN

THE FARM
°ALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION

Dustin Lynch
@BROKEN BOW
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 4
Lead track from the

inger's first album,

Up All Night, cracks

he top 10 in its

29th chart week,

he second -longest

top 10 [limb so

ar this year.

Montgomery Gentry

needed 35 weeks to

reach the upper tier

with "Where I (ome

From" in March.
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Church's fourth

and fastest top 10

trek (12 weeks)

surpasses his

16 -week climb with

"Drink in My Hand"

last December, six

weeks before it

became his first No.

1. His first two top

10s took longer:

"Love Your Love the
23 Most" (32 weeks,

2009) and "Hell

on the Heart" (31

25 weeks, 2010).
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Dierks Bernie
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Love AndThefi
0 RC

Andy Gibson
()CUR

SOMETHING TO DO WITH MY HANDS Thomas Rh.'
JJOYCELTHOMAS RHE,LIMILLER,CSTAPLETON/ O VALOR

MR. KNOW !TALL
D IRJEFIB.SEALS,E0EAN,BJAMES DANES,

Kelly Clarkson
019/RC

COMIN' AROUND JoshThompson
PO DONNELMITHOMPSON.H.CLAWSON,MARVEIJ @RC

LOVIN'YOU IS FUN
C CHAMBERLAIN IJ.BEAVERS.BDIPIER01

LULU FORYOU
1,1,141.1 13.FILNEK.URBANIM.POWELL,K.URBAN/

NEW TO THIS TOWN
KBROCKS,DEMARCUSIK.BROOKSM.GREENTMCBRIDE1

Easton Corbin
0 MERU!,

Keith Urban
O CAPITOL NASHVILLE

Kix Brooks Featuring Joe Wals
OARISTA NASHVILL

WANTED Hunter Haye
0 HUFEH.HAYES (IVERGES,H.HAYESL 0 ATLANTICANM

g
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NEON ChrisYounc
J.STROUDLS.MCANAILY,J.DSBORNE,T. ROSEM 0 RC

DONT MISS YOUR LIFE
P.VASSARLRVASSARC.BLACKI

THE SOUND OF A MILLION DREAMS
CAINLAVUDOELMS.CARUSOE,RVASSAM

Phil Vassa
RODESWAVI

David Nai
OMCANASHVILLI

TIL MY LAST DAY Justin Moorl
J STOVER,13.0 MAHER,J.MOORE,S.STOVERL °VALOR

WHEN I GET IT
KSTEGALLIC.CAMPBELL,PMATTHEWS,MCCORMICKI

Craig Campbel
°BIGGER PICTURI

SHININ' ON ME Jerrod Niemann
ILNIEMANN,O.BRAINARD ULNIEMAN,L.BRISE,LHATCH,L.MITLEM 0 SEA GAYLE/ARISTA NASHVILL

GOODBYES MADE YOU MINE JT Hodge
LLCOOKM.WRIGHTR.SOPPERMAN1J,HODGES,R.COPPERMAN,INITEI 0 SHOW 000-UNNERSA

TOUCH Josh Abbott Band
E.HERBSTIR.FOSTERJABBOTWLEMENTO OPO

MARRY ME Martina McBride Featuring Pat Monahan OfTrain
M.MCBRIDE,B.GALLIMORE,MONAHAN, ()REPUBLIC NASHVILL

TOO GOODTO BE TRUE Edens Edg
D.HUFFIG.SAMPSON,H.LINDSEY,VERGESI BIG MACHIN

HOT MESS
,SATINO,J.KING1RAKINS,D.DAVIDSON,B.HAVSLIPI

EYES OPEN
N CHAPMAN ITSWIFT)

Tyler Far
O BN

Taylor Swift
LIONSGATE/UNIVERSAL REPUBLIC/BIG MACHIN

36

38

39

40

41

42

38

44

43

46

47

48

49

50

CO TOP COUNTRY ALBUMS -

5w ARTIST
SAS.5., IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

ice 3

O 4

2 4

3

5 39

5

7

10 9
4

12

B 8 10

9 6 8

10 10 9

0 12 15

12 11 7

O 14 14

14 13 11

15 15 13

19 18 19

O 20 23

CD27 30

O 22 20

10 26 26

24 21 22

25 19 16

#1 LIONEL RICHIE Tuskegee
s MERCURY 016000/UMGN (15.96I .

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70412 {10 991

RASCAL FLATS Changed
BIG MACHINE BF0200A 113.981

GREATEST
GAINER

ERIC CHURCH Chief
EMI NASHVILLE 94266" 116.90)

My Kinda Party

OwnThe Night
CAPITOL NASHVILLE 94431 (18.98)

BRANTLEY GILBERT HalfwayTo Heaven
VALORV 800100 11498)98)

JASON ALDEAN
BROKEN BOW 7597 119.991

LADY ANTEBELLUM

BLAKE SHELTON Red River Blue
WARNER BROS 527370/WMN 118.981

MIRANDA LAMBERT FourThe Record
RCA 00599/SMN HIM/ 90

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC 110.98/

ZAC BROWN BAND You GetWhatYou Give
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (19981.

SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 016022/IGA/UMGN 113.98/

TOBY KEITH Clancy's Tavern
SHOW DOG -UNIVERSAL 0155921096)

TAYLOR SWIFT Speak Now
BIG MACHINE TS0300A 111.981.

TIM MCGRAW EmotionalTraffic
CURB 793201100

HANK WILLIAMS III Long Gone Daddy
CURB 79229.113.98,

DIERKS BENTLEY Home
CAPITOL NASHVILLE 94714 (16181

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.98)

JAKE OWEN Barefoot Blue Jean Night
RCA 99547/SMN 110081

PISTOL ANNIES Hell On Heels
RCA 94916,SMN

RODNEY ATKINS Take A Back Road
CURB 76255 119.881

BLAKE SHELTON Loaded:The Best Of Blake Shelton
REPRISE 5250321 118.98),_

HUNTER HAYES
ATLANTIC 528899/WMN118.981

SOUNDTRACK
ATLANTIC 528899AMMIO 118.981

THE LACS
BACKROAD 238/AVERAGE JOE'S 115.981

16

1

3

Hunter Hayes

Footloose (2011) 4

190 Proof

26

27

0
0
0

1-0 Al ARTIST Title
Sc g',F §g IMPRINT & NUMBER / DISTRIBUTING lABELIPRICE1

JUSTIN MOORE Outlaws Like Me
VALORY JM0200A 11098)

CASEY JAMES
19/BNA 89538/SMN 10991

CHRIS YOUNG
RCA 85497/SM N 11098/

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UME 17.98/

TIM MCGRAW Number One Hits
CURB 79205 (18.961

31 25 21
VARIOUSAMETS 47thkalemy OfCountryMusicAvardE2012 NontineeSpothgh,

ZINEPAK 025022 DI ,8.981O GEORGE STRAIT
MCA NASHVILLE 916907/ME 17.981

Icon: George Strait

O BILLY CURRINGTON
MERCURY 015290/UME 17901

Icon: Billy Currington

34 33 32
BRAD PAISLEY This Is Country Music
ARISTA NASHVILLE 83274/SMN 111.90

O 41 43
THOMPSON SQUARE
STONEY CREEK 7617 113 98)

Thompson Square

LAUREN ALAINA Wildflower
19/MERCURY NASHVILLE 016025/IGA/UMGN 11098)

VARIOUSARTISTS NOVI/TharsVVhatICallCounlryBallads
UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL 118.90

ALAN JACKSON The Essential Alan Jackson
ARISTA NASHVILLE 90707/SONY MUSIC 11190

39 39
38

HANKWILLIAMS JR. Best OfiAll My Rowdy Friends
CURB 19298 .11,90

40 38 39
CRAIG MORGAN This Ole Boy
BLACK RIVER 2012 111901

41 36 35
RASCAL FLATTS Nothing LikeThis
BIG MACHINE RF0100A 3.491

GARY ALLAN Icon: Gary Allan
MCA NASHVILLE 014571/UME OM/

23 25

24 24

29 27

30 33

31 31

32 36

34 40

36 35 29

37 37 34

012

O 43 48

O 45 44

O 48 56

45 42 37

46 44 49

47 49 42

O 56 47

O 57 66

50 47 51

Casey James

Neon

VARIOUS ARTISTS NOWThat'sINhat I Call Country:Volume 4
UNIVERSAL/EMI/SONY MUSIC 015731/UME 11098)

SOUNDTRACK Country Strong
RCA 72911/SMN 111.98)

LYLE LOVETT Release Me
CURB/LOST HIGHWAY 016386,UMEN 113.98,

ALAN JACKSON 34 Number Ones
ARISTA NASHVILLE 78681/SMN 111,0,

TAYLOR SWIFT Speak NowWorldTour Live CD, DVD
BIG MACHINE TS0340A (24.98 CD/DVD).

SARA EVANS Stronger
RCA 49693/SMN 11098)

TRACE ADKINS ProudTo Be Here
SHOW DOG -UNIVERSAL 015694 (9.951,

SHOOTER JENNINGS Family Man
BLACK COUNTRY ROCK 2409'/ERNE 113.981

gi

2

20

 6
17

14

22

3

13

30

23

1

29

3

9

7

2

10

0 BLUEGRASS ALBUMS -

xi
ARTIST

Sw3 Wg IMPRINT NUMBER / DISTRIBUTING LABEL L PRICE,

1 2 w1
TRAMPLED BYTURTLES StarsAnd Satellites
BANJO.° 00./THIRTY TIGERS

O 3
3 2

O 7112
6 5

7 6

O B
O 13
(1) 9

litIe

PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529777./WARNER BROS.

CAROLINA CHOCOLATE DROPS Leaving Eden
NONESUCH 52980VANARNER BROS.

ALISON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665'/CONCORD

YO-YO MA/S. DUNCAN/E. MEYER/C.THILE The Goat Rodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

DAILEY &VINCENT The Gospel Side Of Dailey &Vincent ,

ROUNDER 61064WCONCORD

Nobody KnowsVou
ROUNDER 618912 EX/CRACKER BARREL

STEEP CANYON RANGERS

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROLINDER 610660,CONCORD

THE ISAACS Why Can't We
GAITHER 46138/EMI CMG

DOYLE LAWSON & QUICKSILVER Sing MeASongAboutJesus
SSK/MOUNTAIN HOME 1393/CHOSSNADS

I3ETWEEN THE BULLErs

HANK III'S HOT SHOT

WILLIAMS III

Third -generation country
rocker Hank Williams III
takes the Hot Shot Debut at
No. 16 on Top Country Albums

with Long Gone Daddy (5,000
copies). This compilation of

unreleased material was recorded while he was under
contract to Curb, a deal that reportedly ended at the close
of 2010. Although Williams' relationship with the label
was tempestuous to say the least, it did yield three top
100 on Top Country Albums: Damn Right Rebel Proud
(No. 2, 2008), Rebel Within (No. 4, 2010) and Hillbilly
Joker (No. 10, 2011). -Wade _lessen

Data for week of MAY 5, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 45
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1 1 3

ARTIST
1111E IMPRINT/DISTRIBURNGLABB.

awl
NICKS MINAJ
RIARINERVAILXVISMONOWNMORDOIESEMERMLREM

DEM. FUTURE
NFWt PLUTO A-1/FREEBANDZ/EPIC 98357/SONY MUSICi MONICA

NEW LIFE RCA 95377

4 23 .DREGARAKEYEIUNG MONEY/CASH MONEY 016135,1NIVERSAL REPUBLIC I.
5 2 ii SOUNDTRACK

. THINK UKE A MAN EPIC 93953/SONY MUSIC

pIrssvED US MASS APPEAL 2170/EON E

RIHANNA
TALK THAT TALK SRP/DEF JAM 016313/IDJMG

2 9 TYGA
CARELESS WORLOYOLING MONEACASH MONEY 81572,UNIVERSAL2POBLIC

MELANIE FIONA

8

M

10

11

12

14

15

8 5

9 18

10 35

11 37

17 22

15 44

THE MF LIFE SRC 016001/UNIVERSAL REPUBLIC

YOUNG JEEZY
TM 101 HUSTLER, APABMON CIE/DEP JAM 01373WIDJMG 4. 

LIL WAYNE
IRA CARTER N YOUNG MONEY/CAM MONO 015548,UNIVERSAL REPUBLIC 

JAY Z KANYE WEST
WATCH THE THRUM ROC A FELLAXOC NATIONIDEF JAM 01526ADJNIC 

MARY J. BLIGE
MY LIFE II...MATRIARCH/GEFFEN 018257/IGA

PITBULL
PLANET PIT MR. 303/POLO GROUNDS, 69060/RCA

13
BEYONCE
4 PARKWOOD/COLUMBIA 90824/SONY MUSIC

25
20 AMY WINEHOUSE

LIMES& MOEN TREASUFES UNIVERSAL REPUBLIC 01

TYRESE
OPEN INVITATION VOLTRON RECO. 33562

3, J. COLE
COLE WORLD HOC NATION/COLUMBIA 57920/SONY MUSI

11 HOODIE ALLEN
- ALL AMERICAN (EP, HOODIE ALLEN DIGITAL

BOB MARLEY & THE WAILERS
MARLEY (SOUNDTRACK, TUFF GONGASLAND 016735,11M

2 5 ODD FUTURE
THE OF TAPE VOL 2 ODD FUTURE 95478

49
ST

24

75
KANYE

my NtwaLWERKAKILWEFAMM46.141430 

23
18

56 WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG

25 WALE .ARLEN MAYBACH 587/WARNER EROS.

LUTHER VANDROSS
HIDDEN GEMS EPIC/LEGACY 96829/SONY MUSICt 23 CHILDISH GAMBINO
CAMP CLASSNOTE 0121'

X272.
5 UDNIEGXPGECTVED ARRIVAL ATLANTIC 527789/AG . 89 MINTIMACY: ALBUM III UNIVERSAL REPUBLIC 014469 .

r29 s SOUNDTRACK
PROJECT XWATERTOWER DIGITAL EX

O 32 45 BAD MEETS EVIL
HELL THE SEQUEL SHADY/INTERS C OPE 015729/ILA

31 7, NICKS MINAJ
MIK FRIDAYYDUNG MONEY/CASH MONEY01502I'UNIVERSALREPUBLIC

32 22 19 ANTHONY HAMILTON
BACK TO LOVE MISTER'S MUSIC 99136/RCA1:1 SNOOP DOGG
STONER S EP GANGSTA LANGSTA ONLINE DIGITAL EX

24 5
MGMIENMEK08 ALMOST FAMWSTIMBAD BOY INT KX.PE DIGITAL REA

TYLER, THE CREATOR
GOBLIN XL 5292

ESTELLE
ALL OF ME HOME SCHOOL/ATLANTIC 52 AG

RIHANNA
LOUD SRP/DEF JAM 014927/10AM

33 50

38 27 8

1111 29 75

O 48 20

43

45 NEW

47 RE-ENTRY

24

PACE

SETTER
ROBIN DICKE
LINE AFfER WAR STAR MAK/GEFFEN 016250/IGA

KJON
MOVING ON UP8,UP 5798/SHANACHIE

MAC MILLER
BLUE WOE PARK ROSTRUM 218

CHRIS BROWN
FAME. JIVE 86067/FICA

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 863.33.

LEDISI
PIECES OF ME VERVE FORECAST 015557N6

5

39 4

42 22

43 19

E-40
ME BLOCK BROCHURE: 2 HEAVY ON THE GRIND 33

DIZZY WRIGHT
SMOKE OUT CONVERSATIONS FUNK VOLUME 0507 EX

MINDLESS BEHAVIOR
GIMSTREAMLINEXONJUNCTIONANTERSOOPE 01 GA

BOVZ II MEN
TWENTY BENCHMARK ENTERTAINMENT 00001 EX/MSM

E-40
THE BLOCK BROCHURE 1 HEAVY ON THE GRIND 32

YELAWOLF
RADIOACTIVE GLIET.O.VISIONSHADYUGGINTERSCOPE 01617416A

SNOOP DOGG & WIZ KHALIFA
RAC 41PAN GO TORIMMINOLEOSTRUWOOGGYSTUATUMIC 52N4A0

Further evidence of the reach of Gotye's

"Somebody That I Used to Know," featuring

Kimbra: As it tops the Billboard Hot 100 for

a second week, it debuts on Rhythmic at

No. 34 and Adult Contemporary at No. 28.

It leads Alternative for an eighth week and

Triple A for an 11th frame.

1 11TLET1AFMST IMPRINT/PROMOUONIABEL

O 1 CLIMAX
USHER FICAa 2 9 BIRTHDAY CAKE

RIHANNA FEAT. CHRIS BROWN SRP/DEFJAM/IEUMG

II2 11 LUOI/PELINCE FEAT. IMMO 8, SKIPPER OA 50 Em STUDD UFE/IMERSCOPE

it4
28

KDIRRKOARNANKOZG/UNLMMYNACUTUHOPRIZED/WARNER BROS.a 8 13 AYY LADIES
TRAVIS PORTER FEAT TYGA PORTER HOUSE/RCA

5 20 THE MOTTO
ORME GAT UL WAYNE YOUNG MONEVCASH MONEY/UNIVERSAL REPUBLIC

yLoEutV,EErrFrUOT.ANEL-TOoNuEE,.,

9 13 ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

6 20
cSHTR BROWNIP FEAT. KEVIN K -MAC MCCALL RCA

1112
10 CASHIN OUT

CASHOUT BASES LOADED/EPIC

15 LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

11 SABOTAGE
WALE FEAT. LLOYD MAYBACH/WARNER BROS.

SEX AIN'T BETTER THAN LOVE
TREY SONGZ SON G BOOK/ATLANTIC

coI 25
WILD BOY
MON FEAT WAKA FLOCKA FLAME ESTIMBAD BOYANTERSCOPE

, 28 16 TAKE CARE
ORME ITATAIRANNA YOUNG MONEY CASH MONEY UNIVERSAL REPUBLIC

SWEET LOVE
CHRIS BROWN RCA

12

17
NOBODY'S PERFECT

1- J. COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

4 14 MAGIC
1

FUTURE PEAT T.I. FREEBANOZ/A-1/EPIC

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

17 7

20 4

15 19

19 4

22 5

27 3

26 5

REFILL
ELLE VARNER MBK/RCA

SAME DAMN TIME
FUTURE FREEBANO0/A-1/EPIC

RACK CITY
PIGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

RIGHT BY MY SIDE
NW WAVIER MIS BUN 00881G HINMAN MOIETIUNNERSALPRIRIC

FADED
INCA FEAT OLWAYNEYOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

TAKE IT TO THE HEAD
DJ BRAID WE THE BESTWUNG MONEVCASH MONEYAMNERSAL REPUBLIC

NO CHURCH IN THE WILD
JAYE ',ANTE WESTIEPIRWRECFA ROCATHINROGNATIONNEFJAMADJMG

21
10 THINK LIKE A MAN

JENNIFER HUDSON. NE -YO FEAT. RISK ROSS EPIC

39
2

MERCY
KANYE WEST BIG SEAN, PUSHA T,2CRAlfa G 0.0.11/DEFJAWIOJMG

CICREW LOVE
DRAM FEAT 11101,03MOYING MONEKASIIMONEMJNEEMALPEW,'

29 5 I DONT REALLY CARE
WANA HOOKA FLAME FEAT. TREY SONGZ MIZAY/WARNER BROS.

®p
gal, 311 14 r/SSTR EA EY VOLTPON RECORDLCAPITOL _

32 5 GUCCIDMG THIS (GUCCI THAT)
PRETTY HUSTLE/GRAND

33 il GjA,O,NANYETTA HAVEITAF.,...nowo.

, 2 ' STAY SCHEMIN- - MI ROSS FEB NWE &RRIKH 0061804MAYBACKSBEN.010001EJAM10110

, IT ALL BELONGS TO ME
2-2

1

 - MONICA & BRANDY RCA

BEEZ IN THE TRAP
NUR NMI 0410602 2YCLING MONEY/GASH MCNEYDNPOSALREPUBUC

ROC
THE -DREAM RAOILIKILLA/DEE JAM/IDJMG

O 39 3 THINKIN BOUT YOU
FRANK OCEAN 001) RITURE/REDZON8IDJMG

35

4 TALK THAT TALK
RIHANNA FEAT. JAY -2 SRP/DEF JAWIDJMG

8 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. MARIUS EPIC

TITIE1=11

1 1

2 2

16

o ArrnMSTEIMPRINTeROMOTONLABEL

TAKE CARE
NM EAT MIUMNYOUNG 0110,04.9 MONEWNEERSALREFUBIK

23 THE MOTTO
DRAKE FEAT ULWAYNEYOUNG MONEY/CASH MONEY/UNIVMSN. REFUSE

9
WILD ONESGREATEST

GAINER FLO RIGA FEAT. SIA POE BOY/ATLANTIC

DRANK IN MY CUP
KIRK0 BANG, LAIC/UNAUTHORIZED/WARNER BROS

BIRTHDAY CAKE
RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDAIG

CLIMAX
USHER RCA

16 TALK THAT TALK
RIHANNA FEAT. JAY -2 SRP/DEF JAM/IDJ MG

25 YOUNG, WILD & FREE
SAW DOGS 8. WIZ MOH FEAT. BRUM MARS ROSTALIWDOGGYSTYLEATIAMIC

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/0J MG

21
RACK CITY
TY. YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TURN ME ON
DAVID GUETIA FEAT. MCKIPARIAJWHAT A MUSICASTD.W.KAPTOL

STARSHIPS
NICER MINA] MUNG MONEY/CASH MONEYAINMERSAL REPUBLIC

15 UP!
LOWRANCE FM IMMO & SERI. OR 50 CENTSTUDO UFEINTERSCORE

SO GOOD
BAB REBELROCK/GRAND HUSTLE/ATLANTIC

3 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

LEAVE YOU ALONE
YOUNG AMY FEAT. NE -YO CTE/DEF JAWIDJMG

11
T.U.sR BROWNP THE MUSIC

4 RIGHT BY MY SIDE
NEN MAU RAT 0809 MORNAME MONEY. MONEYANWISALREPLIBLIC

s FEEL SO CLOSE
CALVIN HARRIS ULTRA

17
15 ASS BACK HOME

GYM CLASS NEMER RAT NON HMI REMAKE/FUELED BYRAMEN/ATIANTIC

23
5 FADED

TYGA FEAT ULWAYNEYOUNG MONEY/EASH MOXEXUNMERSAL REPUBUC

2 24 20 STRIP
CHRIS BROWN FEAT KEVIN K -MAC MCCALL RCA

. 9 PART OF ME
KATY PEWIT CAPITOL

25

26

31

36

39

32

35

40

28

29

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

 ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SNAP

AYY LADIES
TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

BACK IN TIME
PITBULL MR. 305/POLO GROUNDS/RCA

DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC

, FUNCTION
0-40 WITH VG, IAMSUI & PROBLEM HEAVY ON THE GRIND

2 TAKE IT TO THE HEAD
AMMAIEDWE THE BEST/MRS MONEYICASH MONEYNNIVERSAL REPUBLIC

SET FIRE TO THE RAIN
ADELE Xt/COLUM BIA

TURN ALL THE LIGHTS ON
T -PAIN FEAT. NE -YO NAPPY BOY/KONVICT/RCA

CASHIN OUT
CASBOUT BASES LOADED/EPIC

SOMEBODY THAT I USED TO KNOW
WIVE FEAT KIMBRA SAMPLES N' SECONDS/FARFAYAINNERSAL REPUBLIC

CREW LOVE
MU RAT MEWEEKENOYOUNGMONESCASNMONPUSINDISALREPUBUC

TIME OF YOUR LIFE
KID INK THA ALUMNI GROUP

VANS ON
T MILLS COLUMBIA

10 SHE DOESN'T MIND
SEAN PAUL VP/ATLANTIC

34
6 STRONGER (WHAT DOESN'T KILL YOU)

KELLY CLARKSON 1B/RCA

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SECO/COLUMBIA

FUTURE IS HERE; SWV RETURNS
Rapper Future debuts at No. 2 on Top R&B/Hip-Hop Albums
with his first studio set, Pluto, selling 41,000 in its first week,
according to Nielsen SoundScan. He's released numerous
mixtapes since 2010 and has notched nine hits on the Hot
R&B/Hip-Hop Songs chart. Two of those reached the top 10:
"Racks (YC featuring Future, No. 6) and "Magic" (No. 10).
This week, his featured turn on Rick Ross' "Ring Ring" debuts

at No. 88.

Meanwhile, in blast -from -the -past news, veteran female
R&B vocal group SWV returns with its first studio album in nearly 15 years as I Missed Us
bows at No. 6 with 14,000. It's the trio's fifth top 10 set and follows 1997's Release Some Ten-

sion (No. 5 on Aug. 30). The new album's lead single, "Co -Sign," has so far peaked at No. 48
on Hot R&B/Hip-Hop Songs and slips 48-51 this week. -Keith Caulfield

1 1 23

AIRPLAY
MONITORED BY

111CI,C11

ITTLE
MIDST IMPRIN,PROMOTIONIABEL

awl THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC
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78 LOVE ON TOP
BEYONCE PARKWOOD/COLUMBM

 SHARE MY LOVE
R. KELLY RCA

30 REAL LOVE
ERIC BENET JORDAN HOUSE/CAPITOL

16 YOU'RE ON MY MIND
KEM UNIVERSAL REPUBLIC

28 LOVE AFTER WAR
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE

s BLESSED
JILL SCOTT BLUES BABENVARNER BROS.

13 NEXT BREATH
TANK MOGAME/SONG DYNASTY/ATLANTIC

20 MR. WRONG
MARY J. BUGS FEAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE

WOO28
ANTHONY HAMILTON MISTER'S MUSIC/RCA

1, CO-SIGN
SWV MASS APREAL/E0NE

7 BEAUTIFUL SURPRISE
TAMIA PLUS 1

4 Or/Aiii CLIMAX
USHER RCA

5 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. WOACRIS EPIC

I, NOTHING ON YOU
MESE VOLTRON RECORDZ/CAPITOL

IT ALL BELONGS TO ME
MONICA 8, BRANDY RCA

6
GO GET IT
MARY MARY MY BLOCK/COLOMBIA

9 THINK LIKE A MAN
JENNIFER HUDSON & NE -YO FEAT. RICK ROSS EPIC

12 BlroRISAIVVEOHVE FORECASTNEFIVE

7 PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/RCA

15 JUNE 28TH (I'M SINGLE)
RUBEN STUDDARD SHANACHIE

14 WILL YOU BE THERE
WAN SHANACHIE

s IT WOULD BE YOU
JOHNNY GILLJ SKILLZ/NOTIFI

NAME ON IT
URBAN MYSTIC SOBE

10 KNEW IT ALL ALONG
MAR SWEAT FEATJORMW GIL& OMR IDATOTHE SWEAT HOTWEONE

. 11

5

4

5

0 24

UP!
LOWRANCEFFAT. IAMSU & SNPPER M M CEMSTUDD UFEANTERSCOPE

DRANK IN MY CUP
KOPKO BANG2 LAC, NAUTHORIZED/WARNER BROS.

TAKE CARE
ORAVEFFXRMANNAYOUNG MONEY/CASH MONEWNIVERSAL REFORM

LEAVE YOU ALONE
YOUNG JEN FEAT. NE -YO CTE/DEF JAM/IDJMG

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR mum

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

AYY LADIES
TRAVIS PORTER FEAT,. PORTER HOUSE/RCA

WILD ONES
FLO RIGA FEAT. SIA POE BOY/ATLANTIC

CASHIN OUT
CASHOUT BASES LOADED/EPIC

FADED
PIGA FEEL ULWMMYOUNG MONEY/CASH MONEYAINIV131S.REFUBLIC

CAN'T GET ENOUGH
J. COLE FEAT:TREY SONG2 ROC NATION/COLUMBIA

YOUNG, WILD & FREE
SWIM AWIEKIWIFMCOINNO MNISROGRIUMOOGGYSMONIALRIS

35 NI**AS IN PARIS
JAY 2 KANYE WEST ROGA-FEL1A/ROC NATION/DEP JAM/IDJMG

-

16
13 MAGIC

13 27
LOTUSFEAT..uEFL.OrmAErBAB,O,MABH,E,WALEBAGS.

Is s STARSHIPS
NICK] MINA, MAD MONEY/CASH MONEY/UNIVERSAL REPUBLIC

19 9
SABOTAGE
WALE FEAT. LLOYD MAYBACH/WARNER BROS.

,

FUTURE FEAT. T.0 FREEBANDZ/A-1/EPIC 20 2

O 25 2

21

22

23

24 NEW

RE-ENTRY

SAFUTIMREEFREDEAGAMNDNZ/ATII/EMPICE

MERCY
KNIFE WEST BIG SEA PUPATE 00020 0 00/010 JAIMOJNIS

AKE IT TO THE HEAD
ID MAUD WE THE BESTAUNG MONEVCASHIAONEYAINIVERSALREPUBUC

CREW LOVE
BRUER:AT THE WEEKINDYOUNS MONEY/CASH MONEY/UNNERSALREPUBUC

SO GOOD
B.O.BREBELROCK/GRAND HUSTLE/ATLANTIC

NOBODY'S PERFECT
J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA

STAY SCHEMIN
RICK ROSSFEAT LIME , FFERCII HONIARA MAYBACXSUP-N-SUBBDEFJAIMII
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M AY
5

4-,

5

TR

9

3

11

1

13

6

15

16

15

18

19

MAGIC Future Featuring,.
K E ON THE TRACK (D.WILBURN,K KERONDU) 13 FREEBANDZ/A-1/EPIC

IIF 21 JIM JONSIN,RICO LOVE,J.G.SCHEFFER,E1C0 LovE,D.MORRISEGAmBLE,LAHLIFECGIIBERTAGRAHAMI 0 MATRIAKRGEFFEWINTERSCOPE

MR. WRONG Maly J. Blige Featuring Drake

4 AM Melanie Fiona
RICO LOVE.E.HO 00,E2 (RICO LOVE,E.HOOD,E.GOUDY III 0 SRC/UNIVERSAL REPUBLIC

22
STAY Tyrese ii
B HODGE (TGIBSON,J.SMITH,A.SLEDGE,C.LACYRDODCE) 0 VaLTRaN REO0Roz/CANT0L

RACK CITY Tyga . 5
DJ MUSTARD (M.STEVENSON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOU'RE ON MY MIND Kem
KEM,R.RIDEOUT IK.OWENS) 0 UNIVERSAL REPUBLIC

RIGHT BY MY SIDE Nicki Minaj Featuring Chris Brown
24 24 24

ROSDAKFLIPPAIS3dPROOFSUMAANAWAICI.,WEB_SEREDEAN,ROBOITS,RGOLSOT 0 YOUNG MONEY/CASH MONEY/VR.5AL DEEMS

CREW LOVE Drake Featuring The Weekend
30 32 27

C.MONTAGNESEDIENEEXEC,HSREBIBIAGNIAMNSNEBIBAPAIMANATESFAYELMONTA6NESE) 0 YOUNG MCNEYICASH MONEINNEASALREPUBLIC

26 35
FADED Tyga Featuring Lil Wayne
O.BLACKSHER f M.STEVENSON,O.CARTER,D.BLACKSHER) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

MERCY Kanye West, Big Sean, Pusha T, 2 Chainz
LIFTED KOWESTSTAFT,SANDERSON,ORNIONT.EPPS,JIHOMASABEAMEN.RILEYFLWIWAMS) 0 G.0.01KIEFJAMADJMG

TAKE fTTOTHE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nidd Minaj & Lil Wayne
DIERME,111...MMIED,KLOSSOMBOODEUSIISIABID.D.CATB,AHARWACKSIN,AEASORIKIDESIMI 0WEREBESTRIAGMONEVXHMONPINNISKREPUBLE

BLESSED Jill Scott
ORE,VIDAL M.SCOTTA.HARRIS,VDAVIS) 0 BLUES BABE/WARNER BROS.

2 27 26
TAKE CARE Drake Featuring Rihanna  36
ISMERSIEBBIAGRANOLDEBRAPAIMANJSMIRMIRCIORJOCKW.GOLOSSO110MBIER8SERM OYOUNSMONEY/COMINEMAMS,4 DUBUC

TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris .
PHATBDIZ MLEGEND,M.J.PIMENTEL,A.ARTHLIR,C.REILLY,K.JUSTICE,C.BRIDGES) 0 EPIC

31 28

33 49

37 48

36 43

38 45

36 25 21

40 36

38 34 33

32 38

40 35 29

47

53 62

49 5T

42 30

41 47

43 39

47 46

48 51 54

49 45 51

50 44 41

51 48 52.

54 56

55 60.

50 34

7

HOT R&B/HIP-HOP SONGS'

1

O i 2

3

KO 5 5

4 3

Pr2

r6

8

4 4

7 6 7

O ,0 11

10

TITLE
PRODUCER ISONGWIlno,

2W
CLIMAX

1
Artist

IMPRINT/PROMOTION LABEL

Usher
DIPLO (LI RAYMOND IV W PEN17 A RECHTSHAID J NAJER S.FENTON) IS RCA

BIRTHDAY CAKE Rihanna Featuring Chris Brown 2
DA INTERN, ILNASH,R.FENTY,M.PALACIOS,E.CLARK) IS SRP/DEFJAWIDJMG

UP! LoveRance Featuring lamSu & Skipper or 50 Cent 3
R.0 LIVER.IAMSU , (FLO LIVER S.WILLIAM S,P.00X) 13 STUDD LIFE/INTERSCOPE

LOVE ON TOP Beyonce . i
B.KNOWLES,STAYLOR (13.KNOWLES,NASH,S.TAYLOR) 13 PARKWOOD/COLUMBIA

ANOTHER ROUND Fat Joe Featuring Chris Brown
YOUNG MOOG. & DFEIDLAUSDNACARTEGENACMBROWN,ARBY,JOSENACLYONSJPERRYGPICKENSMVALENZANO) 0 TERROR MAD

THE MOTTO Drake Featuring Lil Wayne
T -MINUS (A.GRAHAM,D.OARTER,T.WILLIAMS,A.RAY) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

DRANK IN MY CUP Kirko Bangz
SOUND M.O.B. (K.RANOLE,B.TILLMAN,R.GOICALE) 0 LMGAINAUTHORIZED/WARNER BROS.

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
WARREN G (J.W.JENKINS,W.GRIFFIN,S.C.SMITH,L.LISTON-SMITH) 0 CTE/OEFJAMODJMG

12
AYY LADIES Travis Porter Featuring Tyga
NI ROBERTS (D wooDS,H.DUNCAN,L.MATTOX,M.STEVENSONI 0 PORTER HOUSE/RCA

STRIP Chris Brown Featuring Kevin K -MAC McCall
THA BENESS (C.M.BROWN,E.MCCALLA.STREETER,J.LBEREAL,C.WHITACRE,HENDERSON) IS RCA

CASHIN OUT Ca$hOut
0J SPINZ M.M.H.GIBSEIN, 00 BASES LOADED/EPIC

LOTUS FLOWER BOMB Wale Featuring Miguel
J HOWARD (0.AKINTIMEHIN,E.HOWARD,M.J.PIMENTEL,S.J.DEW,W.JOHNSON, 0 MAYBACH/WARNER BROS.

SHARE MY LOVE R. Kelly
R KELLY (R.S.KELLY, IS RCA

I. 14 12 9
SEX AIN'T BETTER THAN LOVE Trey Song,
TTAYLOREHUDSON (INEVERSON,ITAYLOR,E.HOOSON,E.LBNIS,N.MCDOWELLOMILESACLIFTON) 0 SONGBOOK/ATLANTIC

19 25

16 16 18

Ell 17 15

re 22 31

1112 26 27

20 15 13

73 7 6

1111) 11 14

1

'12 13 10

UZI 14 20

HEART ATTACK Trey Songz
BENNY BLANCO,RICO LOVE IFLLEVIN,RICO LOVE,T.NEVERSON) 0 SONGBOOK/ATLANTIC

SABOTAGE Wale Featuring Lloyd
CLOUD EATER ,OAKINTIMEHINA.N.KRAMER,D.FFRIEDMAN,CDARREL HUNTSJ.DEW,H.P91.11EJR., OO MAYBACHNVARNER BROS.

THANKYOU Estelle
JOUPLESSISAALRNDADUNKLEYWOUPLESSISATHIAMAALTINOADUNKELY,BEEDWARDSTDRICHARDSON) 13 HOME SCHOCUATLANOC

SAME DAMN TIME
SONNY DIGITAL IS.C.UWAELJOKE.N.WILBURN,

NOBODY'S PERFECT
J.L COLE IJ. COLF,C.MAYFIELDI

Future
FREEBANDZ/A-1/EPIC

J. Cole Featuring Missy Elliott
ID ROC NATION/COLUMBIA

19

22 18 16

IF 23
24 20 17

26

13)

CD
0
C

39 44

29 23
MAKE ME PROUD Drake Featuring Nicki Minaj ,
T MINUS (A.GRANAKT.WIWAMS,N.SEETHARAM,O.T.MARAJ) 0 YOUNG MONEY/CASH MONEY/ONIVERSAL REPUBLIC

REFILL ElleVarner
p0pD.CAMPER IE.VARNER,A.WANSEL,D.CAMPER, 0 mBK/RCA -
NInnAS IN PARIS JayZ 14anyeWest
HIT-BOY,E3NEST,M.DEAN(K.D.WESTALCARTER,C.HOWS,MDEANWADONALDSONI 0 ROCA-FELIAMOCNATION/DEFJAWIDJMG

REAL LOVE Eric Benet
E BENET,G.NASH,JR. (E.BENET,G.NASH,JR.) 0 JORDAN HOUSE/CAPITOL

THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
HARMONY A.K.A. H -MONEY (11.0.SAMUELS,C.HARRELLS.C.SMITHA.S.LAMBEREEBEWNGER,W.LROBERTS II) O5 EPIC

NO CHURCH IN THE WILD JayZ Kanye West Featuring Frank Ocean
BYOLINGBEAN,KOWEST,SCARTEKMICAPARDBFOCEA,THAS,...P.MAWANDIAJ.BRONM,RIA, ODROCARIAROCNAROWERIPMEMME

LOVE AFTER WAR RobinThicke
THICKE,PRO J IRTHICKE,MAX, /3 STAR TRAIQGEFFEN/INTERSCOPE

10

10

25

28

29

38

31

BEEZ IN THE TRAP Nicki Minaj Featuring 2 Chainz
f -50E 10.T.MARAJ,M.JORDAN,EPPS1 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SWEET LOVE Chris Brown
POLOW DA DON.J.L.PERRY (C.M.BROWN,J.JONES.J.L.PERRYG.G.CURTIS SR..C.MAKRS,T.00YLE JR.) 0 RCA

STAY SCHEMIN Rick Ross Featuring Drake & French Montana
HE BEAT BULLIES IA.GRAHAM,W L. ROBERTS II,IUHARBOUGHI 0 MAYBACH/SLIP-N-SLIDE/DEFJAMADJMG

I DO Young Jeezy Featuring Jay -Z & Andre 3000
M-16 ,J.W.JENKINS,J.BANKS,S.C.CARTER,A.BENJAMIN,L.WILLIAMS,M.BENNETT, 0 CTE/DEFJAMADJME

FOOL FOR YOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
J.SPLASH IMKAHANE,T.D.CALLAWAY,M.HALLIM, 0 RADICULTUR,ELEKTRA/ATLANTIC

CAN'T GET ENOUGH J. Cole Featuring Trey Songz
B.KIDD MCOLE,KOUYATE,S0uMAH, 0 ROC NATION/COLUMBIA

PARTY Beyonce Featuring Andre 3000
BENDWIES,KWEST,SHASKERIK.OWESUBHASKERAKNOWLESABENJAMINp.RMILLS,D.DAVIS,RWALTERS) 0 PARKWOOD/COLUMBIA

NEXT BREATH Tank
NOT LISTED (NOT LISTED) ID MOGAME/SONG OYNASTY/ATLANTIC

SUPAFREAK Young Jeezy Featuring 2 Chainz
0.11ICH M.W.JENKINS,D.RICH,T.EPPS,J.A.JOHNSON,A.H.MILLER) IS CTUEEJAMADJMG

DANCE (A$$) Big Sean Featuring Nicki Minaj . 3
OA INTERIC(SANDERSON,M.PALACIOS,ECLARK,KBURRELL,RJAMESAMILLER,O.IMARAJ, 0 G.0.0.0./DEFJAM/IDJMG

32

33

31

14

41

42

43

4

13

7

2

46

39

CO-SIGN SVVV
48

LAMB (C.LAMBJ.OSBORNE) 0 MASS APPEAL/EONE

I DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz 82
SEW STYLE,T.TAYLOR (J.MALPHORS,T.NEVERSONA.CRASE,T.TAYLOR,A.SMITH) O MEAY/WARNER BROS.

BEAUTIFUL SURPRISE Tamia
S.REMI IT.HILL,C.KELLY,S.REMI) PLUS I

IT ALL BELONGS TO ME Monica & Brandy
RICO LovE.EARL AND E LOVE,E.H0 0 0,E.GOUDY III 0 RCA

LOVE THIS LIFE T.I.
LEDWARCS,C.aROWN,L.DOPSON IC.J.HARRIS, JR.,LEDWARDS,C.BROWN,L.DOPSON, 0 GRAND HUSTLE/ATLANTIC

The chart -topping

track stays at

the summit for a

second week and

earns the Greatest

Gainer/Airplay tag.

It gains by 10% to

34 million audience

impressions.

62
The Minneapolis

rap duo offered

the previously

unreleased song

for Record Store

Day (April 21). With

2,000 copies sold,

it debuts at No. 3

on Hot R&B/Hip-

Hop Singles Sales,

sharing space on

the tally with such

reissues as James

Brown's 1912 hit

"There It Is" and

Ray Charles' iconic

"Georgia on My

Mind."

88
he rapper places

ix songs on the

hart, this one a

ut from the Rich

Forever mixtape.

is his 60th charted

itle in his 10 years

of appearing on the

anking.

99 s -
TheP0P/dance
une debuts while

emaining in the

Billboard Hot 100's

op 10 (having

eached No, 5).

Of this chart's six

eporters sampling

he song, WEMX

aton Rouge, La.,

eads with 53 plays

in the April 18-24

tracking week,
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TITLE
PRODUCER ISDNGWRITERI

GO GET IT
W CAMPBELL RATEINS-CAMPBELL,E.ATEINS-CAMPBELL,W.CAMPBELL1

PRAY FOR ME
BABYFACE,A.DIXON (A.HAMILTON,BABYFACEA.DIXONAUE)

RIOT
DJ SPINZ ,T.EPPSI

2012

Artist
IMPRINT/PROMOTION LABEL

Mary Mary
0 MY BLOCK/COLOMBIA

Anthony Hamilton
MISTER'S MUSIC/RCA

2 Chainz/DJ Drama
0 2 CHAIN2

BOYFRIEND Justin Bleb.
5 POSNER,MOL (M.POSNERABIERER,M.LEW,M.MIISTO, 00 SCHOOLBOY/RAYMOND BRAUN/ISLAND/1DM(

BAG OF MONEY Wale Featuring Rick Ross, Meek Mill, &TPair
BEAT BILLIONAIRE IO.AKINTIMEHIN,R.WILLIAMS,W.LROBERTS II,T-PAIN,S.COOKE, U MAYBACHANARNER BROS

GUCCI THIS (GUCCI THAT) OMG Girh
YOUNG FYRER.NORRISITAINHIE,H.CONEYDISOLOMAN,SHARRIST.GOTREJ-MILESI 0 PRETTYHUSTLE/GRANDHUSTLE/INTERSCOPE

SOMEDAY SOON Atmosphere
ATMOSPHERE (ATMOSPHERE) 0 RHYMESAYERS

THINKIN BOUT YOU Frank Ocean
FOCEAN.S TAYLOR IFOCEAN,S.TAYLORI 0 ODD FUTOREiREDZONEDDJMQ

Mary J. Blige Featuring Rick Ross
E.HUBSON IMJDLIGE,O. L YOUNG,E.HUDSON,W.L.ROBERTS III OO MATRIARCH/GEFFENDNTERSCOPE

The -Dream
0 RADIO KILLA/DEF JAM/IDJMG

DANCE FOR YOU Beyonce
B. KNOWLES,TNASH,CASTEWART RNASH,C.A.STEWART,B.KNOWLES) 0 PARKWOOD/COLUMBIA

WHY

ROC
T NASH IT NASH,C.A.STEVVARTI

NOTHING ON YOU
NOT LISTED (NOT LISTED)

BRAVO
LON JON TRAM< (C.KELLy,wEBB JR.I

WON'T MAKE A FOOL OUT OF YOU
SOUNDZ,C.A.STEWART (C.A.STEWART,K.COBY,JALISTIN)

Tyrese
0 VOLTRON RECOROLCAPITOL

Ledisi
0 VERVE FORECASTNERVE

Marcus Canty
IS SYCO/EPIC

TILL I DIE Chris Brown Featuring Big Sean &Wiz Khalifa
DANJA fC.M.BROWN,ENHILLS MARAICA,S.ANDERSO C.J.THOMAZI 0 RCA

FUNCTION E40WithYG, iAMSU! & Problem
TRENO (E.T.STEVENS K.JACKSON S.WILLIAMS,J.L.MARTIN,M.SIMMS) OO HEAVY ON THE GRIND

SNAP BACKS &TATTOOS
YUNG BERG,ARCH THE BOSS (L.COOPER,N.GRAHAM,C.WARD,A.REDMAN)

Driicky Graham
0 NU WORLD ERA/EONE

DON'T CHANGE
RAJONES,C.DOSS IC.DOSS,R.A.JONES,

SQUARES OUTYOUR CIRCLE
ENSAYNE WAYNE (R.HILL JR.,N.WILBURN,EMILES)

Conya Doss
ID CONYADOSSSONGS

Rodeo Featuring Future
IS A-1

MADE LOVE LATELY DAY26
J.BEANZ (J.BEANZ,D.S.BOTLER) 0 ATLANTIC

JUNE 28TH (I'M SINGLE) Ruben Studdard
E.WIWAMS,H1ILLY, JR. (R.STOODARD,H.LILLY, JR.,E.WILLIAMSI ID SHANACHIE

WE INTHIS BITCH!!! DJ Drama FeaturingYoungJemy,T.I., Ludacris, Future
KANE BEAU (NOT LISTED) O APHIUJATES/EONE

93 PE -ENTRY

94 NEW 1

97 RE-ENTRY 10

98 RE-ENTRY 11

10

100 NEW 1

I GOT DAT SACK
NOT LISTED (NOT LISTED

LIGHTS DOWN LOW
BEI MAEJOR {B.GREEN,J.MALPHURSI

DJ Cortez/DJ Ransom DollarsNo Gotti
0 GREEN LIGHT

Bei Maejor Featuring Waka Flocka Flame
0 RCA

WAYTOO COLD Kanye West Featuring DJ Khaled
HIT -BOY IK.O.WEST.C.HOLLIS,J.T.SMITH,M.LWILLIAMS) 0 G.0.0.0./ROCA-FELLA/DEF JAM/113.1MG

WILL YOU BE THERE K'Jon
1,10N,L.PAUL IK.JOHNSON, 0 UP&UP/SHANACHIE

THE RECIPE Kendrick Lamar Featuring Dr. Dre
NOT LISTED (NOT LISTED) U AFTERMATH/INTERSCOPE

SHOW YOU HOW O Parker
E.DEAN,JERIE LIME, 0 NEWFAM/MALACO

IT WOULD BE YOU Johnny Gill
RHAYES,T.TAYLOR ,PDAYES,T.TAYLOR) O J SKILLZ/NOTIFI

KNEW IT ALL ALONG Keith Sweat Featuring Johnny Gill & Gerald Levert
A.DURHAM,K.SWEAT (K.SWEATA.DURHAMI OO THE SWEAT HOTEUEONE

ALL TIED UP RobinThicke
THICKE,RRO J IR.THICKEICOX0X.R.L.DANIELSI 0 STAR TRAK/GEFFEN/INTERSCOPE

TURN UP THE MUSIC Chris Brown
THE UNDERDOGS,FUEGO BROWN,H J.MASON, UR ,DE THOMAS, RALMER,MJIMINEZT.COLES) 0 RCA

RING RING Rick Ross Featuring Future
NET LISTED INOT LISTED!. MAYBACH

STARSHIPS Nicki Minaj
RAMLREDONE, FALK 10.T.MARAJ.D.KHAYAT,C.FALH.RYACOUBWA HECTOR, 13 YOUNG MONEY/CASH MONEMNIVERSAL REPUBLK

LET THE CHURCH SAY AMEN Andrae Crouch Featuring Marvin Winans
L HANES IA.CROUCH,L.HANES) 0 DIVERPHA

SLIGHT WORK Wale Featuring Big Sean
OIPLO ID.AKINTIMEHIN,W.PENTZ,S.ANOERSOIND OO MAYBACO/WARNER BROS.

SO GOOD B.o.B
RBTEDDERNZANCANELLA (RB.TEDDERNZAKANELLAB.KU17,13.RSIMMONS, JR., OO RE13EiROCK/GRAND HUSTLE/A.10C

I GOT A SACK
NOT LISTED (NOT LISTED)

Dirty Dave Da Fly Guy
0 DIRTY DOLLAR

SLOW DOWN TheTeam
NOT LISTED (NOT LISTED) 0 URBANLIFE/RAPBAY/MOGUL MEDIA GROUP

TURN ME ON
D.OUETTA,G.TUINFORT (E.DEAN,D.GUETTA,G.TUINFORT)

OLD THING BACK
B.TAYLOR (MULLER,

I NEEDYOUR GLORY
J.FORTUNE,A.LEWIS (.1.FORTONE,A.LEWIS)

David Guetta Featuring Nicki Minaj
0 WHAT A MLJSIC/ASTRALWERKS/CAPITOL

Rant Davis
0 RANT, DAVIS

Earnest Pugh
0 EPM/BLACKSMOKE/WORLOWIDE

WOBBLE V.I.C.
MR.COWPARK IVOWIJSLI,J.WRIGHT,P.SCOMESKI,MACROOMS,J.DUMASI 0 YOUNG MOGUL/REPRISE/WARNER BROS.

AH YEAH Robert Glasper Experiment Featuring Musiq Soulchild & Chrisette Michele
R.CLASPER,B.M.COX IT.JOHNSON,C.M.PAYNE R.GLASPER,D.H.HODGESI O BLUE NOTE/CAPITOL

WORK HARD, PLAY HARD W a Khalifa
NOT LISTED (NOT LISTED) O ROSTRUM/ATLANTIC

BETWEEN THE BULLETS

NE-YO'S BACK IN THE TOP 10

NE -Y0

Last week, Ne-Yo returned to the top 10 of Hot R&B/Hip-Hop Songs for the
first time since January 2010, as Young Jeezy's "Leave You Alone" (featuring

Ne-Yo) rose 11-10. This week the cut jumps to No. 8 and also brings Ne-Yo
back into the upper tier of Mainstream R&B/Hip-Hop (11-7). The artist, who

moved from Def Jam to Motown in January (and is now a senior VP of A&R),

is working on his fifth studio set. His last, Libra Scale, was his first to miss the

No. 1 slot on Top R&B/Hip-Hop Albums. The sets highest -charting single
on Hot R&B/Hip-Hop Songs was the No. 11 -peaking "Champagne Life." -Keith Caulfield

Data for week of MAY 5, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.bia for complete chart data l 47
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c) CHRISTIAN
4 SONGS'"

5. TITLE
S g3 3o ARTIST IMPRINT/PROMOTION LABEL 1 33 .1 WHERE I BELONG

9WA S BUILDING 429 ESSENTIAL/PLC

O 3 24 OVERCOME
JEREMY CAMP BEG/TOOTH & NAIL

CO 7 17 WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADE

THE HURT & THE HEALER
MERCYME FAIR TRADE

O 6 17
r?E,?,,gsrLDEAD (LIKE A LION)

0 5 16 ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMGO LEARNING TO BE THE LIGHT
NEWWORLOSON PLATINUM POP

4 44 MY HOPE IS IN YOU
AARON SHUSTCENTRICMY

O 19 9

GREATEST WHITE FLAG
GAINER PASSION FEAT CHRIS TOMLIN SIXSTEPSMPARROWIEMIMAGI

1114 LELM.opETpET AST
SIDEWALK FERVENT/WORD-CURB

11 4 YOU LEAD
JAMIE GRACE GOTEE

10 171 WHAT.R AFASAVIORIR
TRADE

4
17. CARRY ME TO THE CROSS

KUTLESS BEC/TOOTH & NAIL 
-

HE SAID
GROUP 1 CREW FEAT. OHMS AUGUST FERVENT/WORD-GURB

15 13 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG

C 16 D'ARREEA MACLEAN FERVENT/WORD-CURB

e ,s m10A4.0.0D.RANEA,S2TENts(pBARLREarEmTiFILLORD)

O 20 g1 JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

19 17 14 LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

CD19 2,1I ETLAU.R.NRBTO YOU

O 22 1.1 PlilltHUCT29U
O 21 211 OUR GOD'S ALIVE

 23 7 I CHOOSE JESUS
MORIAH PETERS MUNI ON/PLG

0 26 20

ALIVE
GRANT CURB

'CD 24
9

RISE
ME ILIPE R ESSENTIAL/PLO

26 25 15 zmosNfkin. GOD

CD29 4 -T,PCV,NITA,INITIL?1,FINGSWAY/INTEGRITY

0 42 3
ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB

Ire79 9 SAVVFITTCEHFROLOTIFLEOWERCASE PRDPLE/GREDENTIAWEINI CMGO RISEN TODAY
AARON SHOOT CENTRICITY 32 13 EVER LIFTING
CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG

0 3-, SHIPS IN THE NIGHT
MAT KEARNEY INPOP

34 A°S NH E SMR EYM NWF FAIR R TRADE

,81 GOOD MORNING.4 27
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

35 36 6 SECOND CHANCE
REND COLLECTIVE EXPERIMENT KINGSWAY/INTEGRITY

36 35 6:1 ,KEEP MY HEART ALIVE
ANCTUS REAL SPARROW/EMI CMG

7 5 OUTTA MY MIND
. ANTHEM LIGHTS REUNION/PLG

38 30
I MORE THAN AMAZING

LINCOLN BREWSTER INTEGRITY

0

' e
43

44

I 45

0
, 0
0

43
12 THE RESCUE

ADAM CAPPA BEC/TOOTH & NAIL

, THIS IS THE DAY
PHIL WICKHAM FAIR TRADE

38 19 ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

RE-ENTRY
HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

40 14 HEARTBEAT
THE FRAY EPIC

41 6
IF I EVER NEEDED GRACE
JIMMY NEEDHAM INPOP

39 17 LET ME FEEL YOU SHINE
DAVID CROINDERMAND SIXSTEPS/SPARROW/EMI CMG

BACKGROUND
LECRAE FEAT. C-LITE REACH

AFTER ALL (HOLY)
DAVID CROWDEVISAND SIXSTERS/SPARROW/EMI CMG

46 3

45 5

HOT SHOT
DEBUT

50 44 2

NEVER LET YOU GO
MANAFEST RECTO C. 8 NAIL

SCARS
JONNY DIAZ FAIR TRADE

DANGEROUS
KJ-52 MC/TOOTH & NAIL

At No. 9, Chris Tomlin claims his 16th top 10

on Christian Songs, the most by any artist

since the chart launched nine years ago

(see story, page 34), "White Flag" is the

lead single and title track from the Passion

worship band's current album (No. 12 on

Christian Albums).

OCHRISTIAN
ALBUMS"

ARTIST
4'g 53 3o ITU IMPRINT&NOMBER/DISTRIBUTINGLABEL

0 HOTSHOT
DEBUT

THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 7840

O 4 22 NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

3 2 TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

O 24 54
GREATEST
GAINER

LAURA STORY
BLESSINGS FAIR TRADE 4873/PLC

O 12 23 6COHWRGRIESATTIS°11UMR GLOOINSIXSTEPS/SPARROW 6381/EMI CMGO 5 27 CASTING CROWNS
COME TO THE WELL MACH STREET/REUNION 10162/PW

.2 2 2 DEMON HUNTER
TRUE DEFIANCE SOLID STATE 0466/EMI CMG

MARANATHA! PRAISE BAND
TOP 25 PRAISE SONGS 2012 EDITION MARANATRAI 2071/101 CMG

O 0 30
ViV0A1/1 HITSR IHUI SIT ARDSCLTRA/SPRTOVSIDEMINTEMIT 808.1 CMG

BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

O 20 55
WMHAATNI TDILSAWERE REAL SPARROW 7863/EMI CMG

PASSION
PASSION: WHITE FLAG SLXSTEPS/SPARROW 6361/EM1 CMG

AWAKE

LET
ARDENT/FAIR TRADE/ATLANTIC 2554/PLG

DELUGE
SWELL INTEGRITY 5075 EX/FIG

8 3 12

0=

C
TOBYMAC
300110 FREQUA REHR PROJECT FORERIONT 8.33,32/EMI CMG

16 13 31
JAMIE GRACE
ONE SONG AT A TIME GOTEMCOLUMBIA 70021/PLOe ,s 3, MAT KEARNEY
YOUNG LOVE INPOP MENEM! CMG

KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG 32

31
SWITCHFOOT
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6127/EMI CMG

30 15 GD,,A,VusIDREsTCRDROWsixsprEEpRs;BARARoNwD7.54,...

SIDEWALK PROPHETS
21 1-, I LIVE LIKE THAT FERVENT 888390/WORD-CURB

RE-ENTRY
JASON CRABB
THE SONG LIVES ON GAITHER 61I9/EMI CMG

 NEW MORIAH PETERS
I CHOOSE JESUS REUNION 10164/PLGO PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 8019/PLE

THE CRABB FAMILY
TOGETHER AGAIN GAITHER 6236/EMI CMG

26 21
75 CHRIS TOMLIN

AND IF OUR GOD IS FOR OS SIXSTEPSSPARROW 3444/EMI CMG

® 31 21
JESUS CULTURE
AWAKENING' LNE FROM CHICAGOJELOS CULNREIYJNGSWAYOSW,EMICMG

26 26
35 BUILDING 429

LISTEN TO THE SOUND ESSENTIAL 10932/PLG

O 33 7

30 22 4

31 14 3

32 23 8

33 28 6

FIREFLIGHT
NOW ESSENTIAL I0933/PLG

GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMG

CHRISTY NOCKELS
INTO THE GLORIOUS SIXSTEPS/SPARROW 7075/EMI CMG

KUTLESS
BELIEVER BEG 9854/EMI CMG

JEREMY CAMP
I STILL BELIEVE BEG 157/EMI CMG

(:)NEW
BIG DADDY WEAVE
LOVE COME TO UFE FERVENT 887989/WORD-CURBO L TAILOR,,110Acr

IVE ESSENTIAL 10926/PLO0 NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/WORD-CURB

37 20 55 FRANCESCA BATTISTELLI
 HUNDRED MORE YEARS FERVENT 888086/WORD-CURB®® NEWWORLDSON

REBEL TRANSMISSION PLATINUM POP 50976

13 FOR KING & COUNTRY39 36
CRAVE FERVENT/WORD-CURB M7931/WARNER-CURB

O 40
LIVEHIL ILNSMOI

iGI,4 U.No INT Es Di,

5

CASTING CROWNS
41 3'0 OMIT THE WHOLE. BEACH STREET/REUNION 10135/PLG

7 PASSION BAND
42 3 PASSION: HERE FOR YOU SIXSTEPSISPARROW 7173/EMI CMGm=
0 42 ij MATT REDMAN

 104W REASONS SIXSTEPS/SPARROW 7853/EMI CMG

SARA GROVES
INVISIBLE EMPIRES SPONGE/FAIR TRADE 5997/PLG

ANNE MURRAY
10 GREAT SONGS STRAIGHTWAY 44184 EX/EMI CMG

0 REENTRY
MATT MAHER
THE LOVE IN BETWEEN ESSENTIAL 1033I/PLGe 14 MICHAEL W. SMITH
DECADES Of WORSHIP REUNION 10168/PLG

48 39
39 VARIOUS ARTISTS

MUSIC INSPIRED BY THE STORYPROVIDEN,INTERITIMAD,NASEMII CI

LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLO

SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

The April 12 online video premiere of Mary

Mary's "Go Get It" helps lift the track to

No. 1 on Gospel Digital Songs (see chart,

page 43), while the cut bullets at No. 14

on the radio -driven Gospel Songs fist.

The sibling duo's self -titled reality show

premiered March 29 on WE.

0CHRISTIAN AC
SONGS'"

TITLE
53 .g AFRIST IMPRINWPROMOTIGNIABEL

O 1 31 #1 WHERE I BELONG
BUILDING 429 ESSENT1AL/PLG

CO19 JEREMY CAMP BEC/TOOTH & NAIL

YOU LEAD
JAMIE GRACE GORE

14 GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP 5 15 ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMGO THE HURT & THE HEALER
MERCYME FAIR TRADE

lo 8 16

IL 7 24 LEARNING TO BE THE LIGHT
NEWINORLDSON PLATINUM POP

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADE

4 42 MY HOPE IS IN YOU
AARON ST CENTRICITY

O 10 13 LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

12 14 CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH Si NAIL

WHITE FLAG
13 - PASSION FEAT CHRIS TOMUN SIXSTEPS/SPARROW/EMI CMG

11
LAURA

WHAT AR SY AA,RV RI OA

16 7

, 14 51
MATTHEW WEST SPARROW/EMI CMG

C 17 12 D'ARREEA MACLEAN FERVENT/WORD-CURBe 15 I TURN TO YOU
SELAH CURB

18 19 LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

0 20 7 JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

O 23 3
GREATEST
GAINER

10,000 REASONS (BLESSTHE LORD)
RAT' REDMAN SIXSTEPS/SPARROWIEMI CMG

22 11 ALL FOR YOU
MIKESCHAIR CURB

21 15 THE SAME GOD
NEWSONG HHM

G 25 4 RISEN TODAY
AARON %MST CENTRICITY

CO 24 RISE UP
MA. MAHER ESSENTIAMPLG

16

27
ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB

CHRISTIAN CHR"

in TITLE
53 3oARTISTIMPRINT/PROMOTION LABEL

15 ALLTHISTIME
BRITT NICOLE SPARROW/EMI CMG

2
FREE
DARA MACLEAN FERVENT/WORD-CURB

5

6 3

 8
8 6

E,, 10 15 WE WON'T GIVE UP
THE AFTERS FAIR TRADE

11

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAMEMI CMG

7 HE SAID
GROUP I CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

13 ALL FOR YOU
MIKESCHAIR CURB

yt GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

GREATEST

GAINER
WHERE I BELONG
BUILDING 429 ESSENTIAL/PEG

12
SHIPS IN THE NIGHT
MAT KEARNEY INPOP

71 ON MY OWN
ASHES REMAIN FAIR TRADE

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENTIWORDCal3

STRONG ENOUGH

15 CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

(1) 13
OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLO

I12
7

SLIVEWEA LIKEI.
K P RO PTHHE TAS TFERVENT/WORD-CURB

18 NEW YEARS DAY
ABANDON FOREFRONT/EMI CMG

15 2., LOVE COME TO LIFE 15

SAMESTATE SPARROW/EMI CMG

BIG DADDY WEAVE FERVENT/WORD-CURB

11 MY NEXT BREATH

21

20

17

1,

17 MY HOPE IS IN YOU

10 OVERCOME

, LOVE IS ALL

, THE HURT & THE HEALER

SHADOWS

AARON SOUSE CENTRICITY

JEK013 SAVE THE CITY

JEREMY CAMP BEC/TOOTH & NAIL

HAWK NELSON BEC/TOOTH & NAIL

MERCYME FAIR TRADE

60
0 28 4 BE SOMEBODY

THOUSAND FOOT KRUTCHTFK (1!)

CO 26 3 WHITE FLAG
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

24 24
DANGEROUS
KJ-52 BEC/TOOTH & NAIL

O 27 3 MOUNTAINTOP
1:1)THE CM' HARMONIC KINGSWAY/INTEGRITY

BPS Sound5can

0 GOSPEL ALBUMS -
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3

1_

2

1

4

6

3

7

8

9

10 14

11 11

12 10

1313

2

13

12

4

24

14

35

30

33

57

10

O 19 57

O 17 2

 18 65

HOT SHOT
DEBUT

18 16 30

19 12 13

20 15 3

ARTIST
Trn.r IMPRINT& NUMBER/DISTRIBUTINGLABEL

MARVIN SAPP
I WIN VERITY 91017/RCA

TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

VARIOUS ARTISTS
WOW GOSPEL 2012 WORD-CURB/EMI CMGNERIN 97014/11CA

FRED HAMMOND
60D, LOVE & ROMANCE F HAMMONDNERITY 80390/RCA

J.J. HAIRSTON & YOUTHFUL PRAISE
AFTER THIS EVIDENCE GOSPEL/LIGHT 7246/EONE

WILLIAM MCDOWELL
MID: THE ME WOMMP DIPEREPICE DELIVERY RIDOWLIGHT 290E0 NE

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

SMOKIE NORFUL
ONCE IN A UFETIMETREMYLESEMI GOSPEL 34124/EMI CMG

ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002

JESSICA REEDY
FROM THE HEART LIGHT 7238/EONE

LE'ANDRIA JOHNSON
THE 8085MM OF.BMSTRANGE FRIMARGIC MILO GOMEL DIEWSIC WORM

KIRK FRANKLIN
HELLO FEAR FO YO SOULNERITY 77917/RCA

LE'ANDRIA JOHNSON
THE EVOLUTION OF .MUSIC WORLD GOSPEL MA/MUSIC WORLD II

MARY MARY
SOMETHING GIG MY OLOCMEOLIJM814 MO/SONY MUSIC

FOREVER JONES
MUSICAL REVIVAL EMI GOSPEL 19199/EMI CMG

MARVIN SAPP
PLAYLIST DERITY/LEC ACV 67460/SONY MUSIC

PASTOR GEORGE LEE III/FORTRESS FIRE
I HAVE NO DOUBT EMTRO GOSPEL 931531/TASEIS

ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002

MARANATHA! GOSPEL
TOP 25 GOSPEL SONGS 2012 MEN MARANATEM1208.1 CMG

ANITA WILSON
WORSHIP SOUL EMI GOSPEL 82661/EMI CMG

21
21

7 FLAME
THE 6TH CLEAR SIGHT 8228

VIKTORY
134: RELENTLESS 4EVER VIKTORIOUS 006E2

123 ISRAEL & NEW BREED
10 DECADE 2302/2012INTEMITVICOLUMBIA 85060/SOW MUSIC

24
15

- JOYFULSOUNDTRACKNOISE WATERLOWER .73

25 64 VARIOUS ARTISTS
10603E1111BEMP1I1ORAMIAM1IIWB8X4016361.061601110.

GOSPEL SONGS

TITLE
3 53 35 ARTIST IMPRINT/PROMOTION LABEL

O 1 28
LETTHE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIOO I FEEL GOOD

FRED HAMMOND F HAMMONDNERITY/RCA

BD 4 .
4 3 37

6

w1its

MY TESTIMONY
MARVIN SAPP VERITY/RCA

I WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

37 ONE MORE TIME
fi

MARDI CORTE/ FEAT. JOHN P. ME BLACKSMOK,WORLOWIDE

5 30 STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE

31 PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE

0
0
10

7 22 AFTER THIS
MURK PRAISE FEAT -11 HAIRSTON EVIDENCE GOSPEDUGHTIEONF

14 16 kag JASONSHTIF NELSONING TvHE,TAyTAM.OSPHERE

9 50
I NEED YOUR GLORY
EARNEST PUGH ERM/BLACKSMOKETWORLDWIDE

10
12 AWESOME

PASTOR CRAMER JENKINS &FELLOWSHIP CHICAGO INSPIRED PEOPIE 
11

GOOD & BAD
J MOSS PAJAMNERITY/RCA

C

C
0
C

=

12 34 A GOD LIKE YOU
KIRK FRANKLIN FO YO SOULNERMY/RCA

15 9 GO GET IT
MARY MARY MY BLOCK/COLUMBIA

I HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALMO

16 15 ALL IS WELL
TROY SNEED EMTRO GOSPEL

17
7 GREAT AND MIGHTY

BYRON CAGE GOSPO CENTRIC/VERITY/RCA

13
HE BROUGHT ME
DORINDA CLARK -COLE LIGHT/EONE

18 8

ANITASPEECHLESSWILSONEMI GOSPEL

ONCE IN A LIFETIME
2 4

SMOKIE NORFUL TREMPLES/EMI GOSPEL

22 9
HE KEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE

23 24
R5R0IANPCORUORTNUMIDWILSON MUSIC WORLD GOSPELIMUSIC WORLD

20
7 I'M AT PEACE

VICKI YOHE SHANACHIE

24 6
MAKE AN EXAMPLE OUT OF ME
REGINA BELLE PENDULUM/WOE

27
KEEP ME
PATRICK DOPSON OILONIT

48 I Go to www.billboard.biz for complete chart data Data for week of MAY 5, 2012
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2 8

4 7

5 6

7 6

3 7

TO 14

6 11

5

10

10

8

3

7

8

4 2

TITLE
AmpT IMPRINT/PROMOTION LABEL

WILD ONETWO
JACK RAM FEAT DARR 60EITA,NICKY MEM &SIANG REAP/MANE

PART OF ME
KATY PERRY CAPITOL

STARSHIPS
NICK! MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SOMEBODY THAT I USED TO KNOW
CONE FEAT. KIMBRA SAMPLES N' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

BROKENHEARTED
KARMIN EPIC

GIRL GONE WILD
MADONNA LIVE NATIONONTERSCOPE

GLAD YOU CAME
THE WANTED GLOBAL TALENTEMERCUITOMJCS

NAKED
DEV G ENRIQUE IGLESIAS INDIE.POP/LINIVERSAL REPUBLIC

NEVER GIVE UP
PHIL 13 FEAT. DEBBY HOLIDAY LADY LUNCH BEATS

FAMOUS
AUDIO PLAYGROUND CANWEST MUSTWORKS

NEVER FORGET
DAVE AIDE FEAT. LENA KATINA AUDACIOUS

TITANIUM
DAVID GUETTA FEAT SIA WHAT A MUSICIASTRALWERKS/CAPITOL

DANCE AGAIN
JENNIFER LOPEZ FEAT. PITHULL EPIC

BOOM BOOM
RYE RYE N E E T/INTERSCOPE

RESPECT
MELANIE AMARO SYCO/EPIC

LOVE ON TOP
BETONCE PARKWOOD/SOLUMBIA

BODY ON MINE
EVA BIG H/TOMMY BOY

GREYHOUND
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

KISS ME!
NOELIA FEAT. BABY BOY PINK SLAR/PCNI

HEAT OF THE NIGHT
PADLINA RUBIO UNIVERSAL MUSIC LATINO

THE ONLY ONE
AMANAIDA CAMP

MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

TURN UP THE MUSIC
CHRIS BROWN RCA

POWER
PICK

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE STARTIME/COLUMBIA

1 1 4

r4 44

3 17

34

70

2 2

8 49

7 72

11 27

10 9 20

1 10 4

12 14 34

19 72

15 72

6 16 9

16 18 22

22 25

23 11

RE NTRT

RE NTRT

20 25

R N R

ARTIST
1111f IRAPPI /nISiNR1 ITO:11111F1

MADONNA
MONA UVE NAVONONTERSCOPE 016658,10A

SKRILLEX
BANGARANG REP/BIG SEAT/MCA/ATLANTIC 52852EAG

LMFAO
SORRY FOR PART ROMP PARS KEEMILIMNERRIMEGIVERSCOPE PPM&

SKRILLEX
SCARY MONSTERS AND NICE SPRITS BIG BEARARANTIE 526918/A6

DAVID GUETTA
NOTHING KRIM KATMAI A 11031C/ASTRALWERR5 NB/CAPITOL

BASSNECTAR
VAVA VOOR1 AMORPHOUS 012'

LADY GAGA
BORN THIS WAY. STREAMLINE/KONLIVE/INTERSCOPE M53 AGA

DEADMAU5
404.12 MAU5TRAP 2518./ULTRA

M83.
HURRY UP, WE'RE DREAMING. M83 9510'/MUTE

KORN
THE PATH OF TOTALITY ROADRUNNER 617728

TOBYMAC
DABBED & FREON A REMIT PROJECT FOREFRONT 83332/EMI CMG

KC AND THE SUNSHINE BAND
RASIONIYAIIIIC AM ME SOMME BAND THINS ...ACK =RIM

DAFT PUNK
IRON: LEGACY (SOUNDTRACK, WALT DISNEY 00587Z5

VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX

GRIMES
VISIONS

VARIOUS ARTISTS
OAF DUBSTEP 2011 LIKE DIGITAL EX

NERO
WELCOME REALITY MTA/MERCINYNHERRYMEMNTERSCOPE 0163711MA

VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118

TAN LINES
MIXED EMOTIONS TRUE PANTHER SOUNDS 066H

SKRILLEX
MORE MONSTERS AND PARES ,EI0 BIG BEAKATIANTIC DIGITAL MAR

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

THE ELECTRONIC ANTHOLOGY PROJECT OF DINOSAUR JR.

IA MIMIC ASTROLOGY NUR OFOIMEARECIIIPA ANTRO46YPROA41501

24 13 VARIOUS ARTISTS
_ 35 TOP HITS: WORKOUT MUMS POWER MUSIC DIGITAL EX

SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWERKS 09666

17
CHROMATICS
KILL FOR LOVE ITALIANS DO IT BETTER 030 EX

I

27

28

29

30

CD

ARTMTIMPRINT/PROMEMONLABB.

32 2 ZERO GRAVITY
KERLI ISLAND/H/1MB

LET'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK

21
CHANGED THE WAY YOU KISS ME
EXAMPLE MERCURY/CA.1G

25
CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS

HOT SHOT
MOT

DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

I'M NOT LEAVING
THE CRYSTAL METHOD FEAT. MARTHA REEVES ATO/RED

31 A TROUBLEMAKER
TAW CRUZ MERCURY/IC/MG

CALLING (LOSE MY MIND)
SEBASTIAN INGROSSO  MESS° FEAT. RYAN TEDDER INTFEISCOPE

CHANGIN.
CHRIS PDX & DJ TOMMY ROGERS FEAT PEYTON BIG Hrrommy BOY

DJ LOVE SONG
SHYRA SANCHEZ SUPER SHY

5 GO OFF
SAHARA DAVENPORT DOMINATION

RR-RNTNY
WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

38 42 12 FEEL SO CLOSE
CALVIN HARRIS ULTRA

5: 22 TSKAYEKSETV:il-i0=707

SUN BURNS DOWN
JIN AKANISHI WARNER BROS.

II:1I HEART YOU
TONI BRAXTON INOT

42 35 9
WILD ONES
FLO RUM FEAT. SIA POE BOY/ATLANTIC

43 18 12 SHE GETS DOWN ON HER KNEES
ONO MIND TRAIN/IWISTED

45 5 EYES IN THE DARK
GRAPH GONZALES CITRUSONIC STEREOPHONIC

46 NEW

47 NEW

0

29 10 GIVE ME ALL YOUR LUVIN'
MADONNA FEAT. NICKI MINAJ & M.I.A. LIVE NATIONANTERSCOPE

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

CREEP
PARRALOX SLJBTERRANE/CORE

R.ES.P.E.C7.
MP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY

SORRY FOR PARTY ROCKING
LMFAO PARTY ROCKMILLIAM/CHERRYTREE/INTERSCOPE

2 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN 5111 305/POLO GROUNDS/ MCA

29

TULE
AMISTIMPRINT /PlifILIIITHIN I AMA

FEEL SO CLOSE
CALVIN HARRIS ULTRA

11

19

25 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MEREURY/IDJMG

TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICASTRALWERKS/CAPITIM

5 WE ARE YOUNG
- FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

, PART OF ME
KATY PERRY CAPITOL

STARSHIPS
- NICK! MINAJ YOUNG MONEY/CASH MONEWUNIVERSAL REPUBLIC

It WILD ONES
FLO RIM FEAT. SIA POE BOY/ATLANTIC

5 SOMEBODY THAT I USED TO KNOW
GONE FEAT. MARA SAMPLES N' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

5 ACFARONJA7CKSGTSOHEPRMMANEOLOGY ROBBINS

19 TURN ME ON
DAVID GIMITA FEAT NICKI PAIHAJINHAT A FAUSICIASTRALWERKSICAPROL

11
TAKE CARE
DRAKE FEAT. RIRANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

KBAROiN icKEE,NHEARTED

18
, CHANGED THE WAY YOU KISS ME
- EXAMPLE FEAT. LUDACRIS MERCURY/10MS

12 DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC

12
18 STRONGER (WHAT DOESN'T KILL YOU)

KELLY CURKSON 19/RCA

20 2 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

15

21

17

23 NEW

24 NEW

GIRL GONE WILD
MADONNA LIVE NATION/INTERSCOPE

3 BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IRMO

16 INTERNATIONAL LOVE
PIT BULL FEAT. CHRIS BROWN MR 300,10/0 GROUNDS/I/RCA

9 TURN NE,ROUWP,, YEAFIE MUSIC

12 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY, NTERSCOPE

12 ASS BACK HOME
GYM CLASS HEROES FEAT. NEON RICH PECAYDANCSELICED BY RAMENIRRP

BANGARANG
SKRILLEX FEAT. SIRAH BIG BEAT/OWSLAMTLANTIC/RRIE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAWIDJMG

, SET FIRE TO THE RAIN
ADELE XL/COLOMBIA

4 23

O 9
 10

1 1

1 2

18

O 19

O 13

TDITIOW JAZZ ALB S

28 ARTIST
g 1TILEIMPRINTGNUMBER/DISTRIBURNGLABEL

CHRIS BOTTI
IMPRESSIONS COLUMBIA 62352SONY MUSIC

O 1 32

2 12

TONY BENNETT
DUETS II RPM/COLUMBIA 66253/SONY MUSIC

PAUL MCCARTNEY
KISSES ON TIE BOTTOM MPUPEAR 33368"/CONCORD

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333.

FRANK SINATRA
SINATRA BEST OF THE BEST REPRISE 70764 CAPITOL

1:11 SOUNDTRACKTREME: SEASON 2 HBO/ROUNDER 619130/CONCORD

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

5 19

O 7 22
LANDAU EUGENE MURPHY, JR.
THATS LIFE SYCO/COLUMBIA 99178/SONY MUSIC

O = GORDON GOODWIN'S BIG PRAT BAND
THAT'S HOW WE ROLL TELARC 3236E,CONCORD

O 15 25 PINK MARTINI
RETROSPECTIVE HEINZ /1

11 3 2 TONY BENNETT
ISN'T IT ROMANTIC, CONCORD 33463

KENNY GARRETT
SEEDS FROM THE UNDERGROUND MACK AVENUE 1064

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
TM VERY RESIOCIIERMPICICIANE SINNRCEPPISE GENIKPARNDI BROS.

I BILL EVANS
SELECTIONSFRENILEVANSIMNANDIUGGESTOFORN 6101010SORAIMMT

BRAD MEHLDAU TRIO
ODE NONESUCH 529689/WARNER BROS.

12 6 2

 11 65

10 5

OCONTEMPORARY
JAZZ ALBUMS

9

10

13

14

1

4 2

3 6

Mg ARTIST
w g ITHEIMPRINT&NUMBER/DISTRIBURNGLABEL

ESPERAAIZA SPALDING
RADIO RINK SOCIEMMONNNOMEADS UP UN/CONCORD

KAT EDMONSON
WAY DOWN LOW SPINNERETTE 1202

PETER WHITE
HERE WE GO HEADS UP 32805/GONCORD

2 4 INCOGNITO
SURREAL SHANACHIE 5195

32 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

BOB BALDWIN
BETCRA BY GOLLY WOW THE SONGS UMW BELL PEAK 2.7/EONE

12 NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5193

9 GALACTIC
CARNIVALS ELECINCOS GALACTIC FUNK/ANTI- 81182NEPITAPH

VARIOUS ARTISTS
SMOOTIIANO 1600 SMOOTH JAR ROAN LOVERS SHANACHIE 5150

BELA FLECK & THE FLECKTONES
ROCK.ET SCIENCE EC NE 2133

KIRK WHALUM
ROMANCE LANGUAGE RENDEZVOUS 5148/MACK AVENUE

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

5

7

8 56

11 49

10 2

15 10

13 2

12 24

22 19

DARREN RAHN
SPEECHLESS TRIPPIN W RHYTHM 54

MAYSA
MOTIONS OF LOVE SHANACHIE 5191

ACOUSTIC ALCHEMY

Ct SMOOTH JAZZ
SONGS -

28 TRUE
sg W3S ARTISTIMPR,PROMODON LABEL

15#1 BIG BROTHER
JEFF LIMBER FUSION HEADS UP/CMG

2012

4FrnsT
33 AS TMEIMPRINTSNUMBER/DISTRIBLIDNGIABB.

MORMONTABERNACLE CHOIR
1 1 15

son MUSK OF RENICINGMORMON TABERNACLECNIR

2 3 3 ERIC WHITACRE
WATER NIGHT DECCA 0166.36/DECCA CLASSICS

  VARIOUS ARTISTS
Uf ESCAPES/ CLASSICAL STRESS RELIEF UFESCAPES 53165EMAGED MEDIA

4
2 2 YrsUNrjsAsisWOGAGN166G06/DECCA CLASSICS

5 4 10 A. AKIKO MEYERS/ENGLISH CHAMBER ORCH.
AIR. THE BACH ALUM Ea N E 7785

itEssUA.17..EsLowL/LEs,R,AEMY DENK
FMXCX RKS

7 17 SOUNDTRACK
DOWNTON ABBEY CARNIVAL/MASTERPIECE 015260/DEC

JEFFREY BIEGEL
SIIIIMMINVINSAL6111116NOMENNMERAMISEAP6101/31261MMINN

O 10 13 Z . BAILEY/J. MARKL/INOIANAPOLIS SYMPHONY ORCH.

DVORAK/ CELLO CONCERTO TEAM, BEKACDN CURD

ill) 112

17 7 13
!AAA PRAgIONNSISSOOTLNASSICAL MEMORY MASTERWORKS

= TMHISOISRTMHE
TABERNACLECOHRNISTN1DRM

CHOIRC .511
_II

= ,Roi.F.LRAEVI/EL.G165:7/,65% Decr.

14 13 11 SIMONE DINNERSTEIN
SOMME ALDOSE PEE SAID SEXY CLMSICAL2BNIMPNY MASTERWORKS

15 14
11

BRUCKNER ORCHESTER LINZ
GLASS SYMPHONY NO. 9 ORANGE MOUNTAIN DIGITAL EX

THE PRIESTS
THEN SINGS MV SOUL SONY MASTERWORKS AIM B

ea CLASSICAL
CROSSOVER ALBUMS'

[2
I0

Rf 28 ARTIST
g TITLE IMPRINT&NUMBER/DISTRIBLIONGLABEL

ILVOLO
1 8

11010...TILSRINT OPRABLIEB6ATICAREMOA,GEFFENCIEVIBA

3
26

7 24

6 39

9 24

5 24

10 46

7 Ti 11

I
IL VOLO

2 52
IL VOLO OPERA BLUES/GATICNRENTORMEFFEN 01551NIGA

3 23 ANDREA BOCELLI
CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 915312/DECCA

4 49 JACKIE EVANCHO
DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC

TOIOMA/STUART DUNCAN/EDGAR MEYER/CHRIS THOLE

THE GOAT RODEO SESSIONS SONY CIASSICAL9111115ONT MASIERNORKS

IL DIVO
WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC

2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MIMIC X5114

IL VOLO
IL VOLO: EN ESPARDIOPERA BLUESIGATICAIRENTONGEFFEN 01574MMLE

THE PIANO GUYS
HITS VOLUME 1 THE PIANO GUYS 3752 EX

le 14 31 TORI AMOS
NIGHT OF HUNTERS DG 01584511/DECCA

3 12 5 KATHERINE JENKINS
ONE FINE DAY OECCA 016321

PORTLAND CELLO PROJECT
HOMAGE JEALOUS BUTCHER 004.

p .5 13 4 UTE LEMPER/VOGLER QUARTET WITH S. MALZEW
PARIS DAYS, BERN NIGHTS STEINWAY& SONS KOMARKNMUSIC

(ID CI

0 WORLD ALBUMSTm

ts 28 ARTIST
3g gg TITLEIMPRINT.NUMBER/DISIRIBUTINGLABEL

O 1 13

PETER WHITE CONCORD/CMG ler;, HERE WE GO

12 OLIVER'S TWIST
CHRIS STANDRING ULTIMATE VIBE

15 r.PAE,REEFLCNTAc, RITES

IE

11 THE FUNKY JOINT
PAUL BROWN WOODWARD AVENUE

15 ROADTRIP
MICHAEL LINGTON FEAT. LEE RITENOUR TRIPP IN N. RHYTHM

"CO 5

DIVIARARGENN.EHT.IC

TRIPPIN V RHYTHM

8 8 17 HORIZON
PAUL TAYLOR FEAT. STEVE OLIVER PEAK/EONE

12 THE CONNECTION
NICK COLIONNE TRIPPIN N' RHYTHM

9 UPTOWN HUSTLE
DOWN TO THE BONE TRIPMN N RHYTHM

12 GET HERE
ERIC MARIENTHAL PEAK/EONE

DEJA BLUE
CINDY BRADLEY TRIPPIN 'N' RHYTHM

2 ISLAND STYLE
RICHARD ELLIOT ARTISTRY/MACK AVENUE

21
THE FUNKY BUNCH
EDGE GROOVE SHANACHIE

13
SHAKIN' THE HOUSE
ROB TARDIK GUITAR.

ELTIC WOMAN
ELIEVE MANHATTAN 79660

ANOUSHKA SHANKAR
TRAVELLER VG 016566/DECCA CLASSICS

VOYAGE CELTIC

4 5 22 TSRPOESUCENNLIANDTTS

SOUNDTRACK
CLASSICAL/38456130NY MASTERWORKS

3 9 THE CHIEFTAINS
VOICE OF AGES MADERO GM EAR 33437/GO NCO RD

6
2

4 THE TOURE-RAICHEL COLLECTIVE
TEL AVIV SESSION CUMBANCHA 22

7 7 13

8 6 2

9 , 0 2

0 13 5

IN) 14 61

 15 5

13 1 2

AMADOU & MARIAM
I

FOLILA BECAUSE/NONESUCH 530403/WARNER BROS I

DANIEL O'DONNELL
THE ULTIMATE COLLECTION El PLV MEDIA 82

VARIOUS ARTISTS
OMR& LISTENER FAVORITES RUH/AMAX MOOD MEDIAMIO

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA

VARIOUS ARTISTS
LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58097

MICKEY HART BAND
PAYSTERIUM TREMENDUM 360 DEGREES PRODUCTIONS 04781

 NEW PACO DE LUCIA
EN VIVO CONCIERTOS: LIVE IN SPAIN 2010 DECCA 016651

TINARIWEN
TASSILI .10:1 WEDGE S.A.R.L/ANTI- 87143/EPITAPH

OE -ENTRY

RODRIGO V GABRIELA AND C.U.B.A
AREA 52 RUBYWORKS 0136/ATO

I
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AMIST IMPHOT/PROMODON LABEL
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1 8

3
3 29

4 20
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6 6 16

7 7 13

8 2 13

9 9 13
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12 8 141

13 11 1

17 10

40 13 11
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'CD 19
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HOTSHOT
DEBUT

5 14

0 16 30

21 18
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31
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26

29
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35

33
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32

JLA SEUNNIAVELRSA MUSIC LATIN 0, NILE

AI SE EU TE PEGO
M ICH EL TELO PANTANNA,GE /SO NM MG LATIN

INTENTALO
313AIINGYFEAT EL BRUTON, AMERICA SIERRA FONOVISNUMLE

BAILANDO POR EL MUNDO
JUAN MAYAN FEAT. POOH LI & EL CADA SONY MUSIC LATIN

LLAMADA DE MI EX
LAARROUADORA BANDA EWMONDERENECAMACHO DISNUMLE

DUTTY LOVE
DON OMAR FEAT NATTY NATASHA URFA NATO/MACH ETE,M LE

AMOR CONFUSO
GERARDO ORM DE/SONY MUSIC LATIN

FUISTE TU
MONA FEAEGABY MORENO MEIAMORFOSIS

CORRE!
JESSERJOYFEAT LAREPUBLIMWAHNER LATINA

LOVUMBA (PRESTIGE)
WV/YANKEE EL CARTEL

EL MEJOR PERFUME
LA ORIGINAL BANDAELUMONDESAUNDORMAMAGA FONOVISUMLE

LAS COSAS PEQUENAS
PFAKEROY12 TOP STOP

INTERNATIONAL LOVE
FIMUIIFEAMMISBROWNMR.315POLOGROUNDSNI41CA

MARCHATE
JUUONALWANZYSUMMORNOBANDADISAAIMLE

SITE DIGO LA VERDAD
GOCHO NEW ERANENEMUSIC

UN HOMBRE NORMAL
ESPMONIPAZVIDEOMWDISNUMLE

MUJER DE TODOS MUJER DE NADI E
MIMEO DISAAJM LE

FOLLOW THE LEADER
WNW AYANDEL FEATAENNIFERLON2 M.1E"1,1
TU YA ERES COSA DEL PASA DO
MEL NJEDA OISNOMLE

EL VERDADERO AMOR PERDONA
MANAFEAININCEREPICE WARNER LATINA

MI SANTA
ROMEOSANMSTEPITORINIM) SONY MUSIC LATIN

14 EL VESTIDO BLANCO
0CENTEPERNAND12 SONY MUSIC LATIN

3 AMOR PROHIBIDO
SELENA CONSAMO CAPITOL LATIN

SENTIMIENTOS ENCONTRADOS
ELTRONODEMENCO FONOVISA/OMLE

LO QUE PIENSO DE TI
BANDA CARNAVAL DISAAJMLE

FEEL SO CLOSE
CAMBIUMS ULTRA

11
YA ME CANSE
IMRE HERNANDEZ FON OVISAAJM LE

6
PARA TI SOLITA
BANDA LOSEIECODITOS DISA/UMLE

, MI OLVIDO
BANDA SINALOENSE MS DE SERGIO 112111.AGA D ISNOM LE

9 CLARIDAD
WISFONSI UNIVERSAL MUSIC LATINO/UMLE

10 ME VOY DE LA CASA
TITO.EL BAMBINO" SIENTE

3 DE QUE ME SIRVE LA VIDA
CAMIA SONY MLISICLATIN

3 STARSHIPS
MCKIM.] YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

O 399 AMOR COMPARTIDO
LOSRICANESDEMILIAMFONCIVISAAIMLE

35 27

, 36 30

22

45

44

34

37

O
10

40

O
O
C

O
147

0

CREO EN TI
BBB SONY MUSIC LATIN

BEBE BONITA
CHINORNACNOFFALIATSEANMACHETEAIMLE

PARA EL PEOR AMANTE
EDARTANAMO SOW MUSIC LATIN

2
ADDICTED TO YOU
MORA EPIC/SONY MUSIC LATIN

3 TU LO SABES BIEN
BLACK:GUN/ABA GUAYABABLACK

6
YOUNG, WILD & FREE
MOOPOOMMINALIMIENBRONIARSROSTRIMOOGGYSMEARANRCIFIRP

RE-ENTRY MALABARES
BONO FONOVISA/UMLE

NEW

RE-ENTRY

TU VENENO
HECTORACOSIA DAMNENEMUSIC

GLAD YOU CAME
THEWANTED GLOBALTALENT/MERCUPY/10JMG

48
2 ESTILO ITALIANO

JESUS OJEDAY SUS RORIEMIES SOL MUSICAL

NEW

NEW

46

NEW

NEW

50 38

WILD ONES
R.0 MDR M.. SIA POE BOY/AllANNC

LA MOSCA
LOS HONOSCOPOS DEDURANGOFEATCHINLRARRAGA FONOVI VOLE

KISS ME!
NOELIAFEATBABYBOY PINK STANPCM

LA CU MBIA TRIBALERA
EL PELONDEL MLINOPHONE& DJ MORPHIUS MAG SOU NO/HEMEX

EL RUIDO
DAVE BISBAL UNIVERSAL MUSIC LATINQUMLE

17 CAMINAR CONTIGO
WCERO YJOAN SEBASTIAN FA S/S.L0 NA

Wisin & Yandel take the Hot Shot Debut on

Hot Latin Songs with "Follow the Leader,"

featuring Jennifer Lopez, which enters at a

lofty No.18. The song is the duo's highest

debut since "Sexy Movimiento" began its

chart run at No. 3 in 2007.

0 TOP LATIN ALBUMS -

1:, ARTISTri 3 TUE IMPRINT/DISTRIBUTING !ABEL

1 1

II
O

6
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O
10

11

12
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2
slPRINCE ROYCE

NOT SNOT
DEBUT

13

6

11

7

8

10

12

14

4

PHASES TOP STOP 530077/AG

24 ROMEO SANTOS
FORMULAVOL 1 SONY MUSICLATIN82046

3 LOS INQUIETOS DEL NORTE
LA GROB. EAGLE MUSIC 34

ANTONIO OROZCO
0102 UNIVERSAL M USIC VIII NO 016717/UMEE

EDNITA NAZARIO
DESNUOA SONY MUS IC WIN 99147

, EL TRONO DE MEXICO
LO MEJOR OE BANONO DE NORCO FO NOVI. 017814/UM LE

SELENA
ENAMORADADEll CAPITOL LATIN 80976

29 ARJONA
NOEHNOIENTEMErAMORFOSIS529011ANARNERLATINA

VARIOUS ARTISTS
LAS BANDASROMANIXASIXAMENCA2013 NSA 016382/UMLE

20
3BALLMTY
!MENTAL° FONOVISA 354663/UMLE

54 MANA
DRAMA Y.WARNER LATINA 526533

ESPINOZA PAZ
UN HOMBRE NOPMAL VIDEOMAWNSAMEMMLE p
LOS TEMERARIOS
30ANNERSARIODISA016641/UMLE

33 GERARDO ORTIZ
ENTREIROSY EL DIABLO DEL 3125I/SONY MDSICLATIN

O REENTRY TIERRA CALI
UNGLOMMINVICTORWYBEMOSICANIVENALMBICIARYOMUMLE

LA ARROLLADORABANDAELLIMONDERENECAMACHO

!ARV/FAURE-MN DISA 01645IAIMLE

17 15
EL PELONDEL MIKROPHONE&DJMORPHIUS
LOU REYESDELTREAL M&G SOUND E051

18 10 JESSE &JOY
CON MIEN SE OUEDAELPENKO WARNER LATINA 58207

2 VARIOUS ARTISTS
20-12 BILLBOARD LIMN MUSE SONY MUSIC LATIN a5810 EM

20  CA RDENALES DE NUEVO LEON
30AMVERSANO OIS4016M7NMIE

21 18
FIDEL RUEDA
SINALOENSE HASTAIAS CAMS DISA 016S69AIM LE

22
21 111 CAMILA

DEMME INMAN SONY MUSIC LATIN 99881

0 24 ALEJANDRO FERNANDEZ
CANCIONESDEAMORUMSONGS SONY MUSIC LATIN31151

O 23 8, CALIBRE 50
EL BLIEN EJERWLO DISA 016554/UMLE

JOAN SORIANO
LAFAMMASONANO 'ASO 033

26 DON OMAR
MEETTHE ORPHANS ORBANATO/MACHETE014357/UMLE

27
LOS BUKIS
3BANNERSANO FONCIVISA3MEMUMIE

28 4 BANDA LOS RECODITOS
PARAPSOUTA [RSA 016640AIMLE

RAMON AYALA Y SUSBRAVOSDEL NORTE
LEYBOANORTEA FREODIE3030

30 25
GRUPO BRYNDIS
20ANIVERSAMO [OSA 016642AIMLE

31 29 8 JUAN LUIS GUERRA 440
COLECCION CRISTIANA CAPITOL LATIN 23678

eD 30 22 JENNI RIVERA
JOYASPRESTADAS BANDA FONOVISA35165B/UMLE

INDUSTRIA DEL AMOR
33 23 -

5
20ANNERSARMFONOVISA016646,UMLE

34
45

48 IL VOLO
ILVOLDENESPNIOL OPERA BWES/CATICAREMONEEffERDINSUME

cp RICARDOARJONA
CANCIONEDEAMORLOVESONGS SONY MUSIC LAIN 031

O VICENTE FERNANDEZ
01RM/1250NY MUSIC LATIN 98642

32 24 VARIOUS ARTISTS
CORIUM/SOM. DISA 721664 MUM.

O 37 13 MARCO ANTONIO SOLIS
LA HLSTONACVNINDL PAWN FONOVISA016475/11MLE

39 33 LOS TUCANES DE TIJUANA
365DIASFONOVISA016401AIMLE

40 34 65 VARIOUS ARTISTS
LAS BANNS ROMANTICASIDE AMERICA 01 721(ZUMLE

LA APUESTA
DONDE MARAS? DISAIIINSMIMLE

35
BRONCO
3mi.510545oFONOVISA35461811MLE

it ROCIODURCAL
CANCIONNDEAMORLOYESOMESONYMUSICLAINNIM0 LOS TRIBALEROS
UN SUCCESSMAL RATINGS.

45 42 54JOAN SEBASTIAN
.j1 EL POETA DEL PUEBLO MUSART443M3ALBOA

OTROPICAL PANAMA
EL RONACIMIENE0 OEIA HERACONONANIGA APODACA 1303

47 LOS YONIC'S
3SANNERSANO FDIC, VISA 35465XIMLE

0 51
23

JULION ALVAREZ Y SU NORTENO BANDA
MARCHATEY ODADAME DISA721671AIMLE

49 YURIDIA
PARA MI SONY MUSIC LATIN 92017

50 48 23 VARIOUS ARTISTS
RA01000TOBELDISCOD6AN02011 DISA721/156/11MLE

Antonio Orozco hits Top Latin Albums

for the first time in his career as fifth set

Dlezdebuts at No. 4 with 2,000 copies,

according to Nielsen SoundScan. The

album's second single, "Estoy Hecho de

Pedacitos de Ti," scales Latin Pop Airplay

(30-21) in its sixth chart week.
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5 12
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11 LOS INQUIETOS DEL NORTE
LAGNTERA EAGLEMUSIC34

EL TRONO DE MEXICO
LO MEJOR OE EVIRONO DE MECO FON OVISA016414/UMLE1

VARIOUS ARTISTS
LASBAN00SROMANTICA0DEAMERIC420120ISA0102/UMLE

3BALLMTY
!MENTAL,' FO NOVI. 35.63/UMLE

ESPINOZA PAZ
UN HOMBRE NORMAL YID EOMAKDISA MLE

LOS TEMERARIOS
30ANIVERSANO DISA016641/UMLE

GERARDO ORTIZ
MEMORY ELNABLO DEL 9125I/SONY MUSICIATIN

TIERRA CALI
UN SEW DEMON VI CTORIANEN EMUSIC654133/UMLE

LAARROLLADORABANDAELUMONDERENECAMACHO
IRREVERSNLE3ONDISA016451/UMLE

EL FELON DEL MIKROPHONE&DJMORPHIUS
LOS REYES RIND/ MG MAIM

CAR DENALES DE NUEVO LEON
30ANNERSNIOCIISA016667/UMLE

FIDEL RUEDA
SINALOBVSE HAS1AIAS CAMAS NSA 0165EBAIM LE

CALIBRE 50
EL BUB/BRAM DISA 0 MLE

LOS BUKIS
35ANIVERSANOFONOVISA

BANDA LOS RECODITOS
PARATISOOMOISA011,640/UMLE

RAMON AYALA YSUS BRAVOS DEL NORTE
LEYENDA NORMA FREDDIE=

GRUPO BRYNDIS
2DANNERSARIODISAG16612/11MLE

JENNI RIVERA
JOYASPRESTMASBANDAFONOVISA35465WOMLE

INDUSTRIA DEL AMOR
TOM10E4SANOFONOVISA016M6/UMLE

VICENTE FERNANDEZ
OTRAM SONY MUSIC LATIN 58642

0 TROPICAL ALBUMS'"

2 2

2
PRINCE ROYCE
PHASES TOP STOP 50077/AGINK$

25 ROMEO SANTOS
FORMULA YOU SO NY MUSIC LAT N 82946=

0 3
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1111 8 13

10 9 39

(1) 12 23

12 10 2

11 76

14 33

16 14
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17 48

19 24O
0
0

5 13
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NEW

RE-ENTRY

JOAN SORIANO
LA FAMIUA SORIANO !AMOS

JUAN LUIS GUERRA 440
CAUCCIONONSGANA CAPITOL IATIN29678

AVENTURA
14+14 PREMIUM LATIN 80211,0 NY MAO IC IATIN

VICTOR MANUELLE
BUSCOUNPUEBLO SONY MUSIC LATIN 38750

CHARLIE ZAA
OEBONEMIA THE ENDT11033

LENNY SANTOS
AVENTURERO SO NY MUSIC WIN N,.

GILBERTO SANTA ROSA
CANCIONES DEAMORLOYESDNGS SONY MUSIC LATINN146

LUIS ENRIQUE
SOY SERE TOP STO P 3002NSONY MUSIC LATIN

JOSEPH FONSECA
VOYACOMENELCONZONVENEMUSENNIMLMNICLARNONGEMIME

VARIOUS ARTISTS
LANAVOL 1 FA NINVENEMUSIC654251AIMLE

EL GRAN COMBO
SALS41N HOMENAJEA EL GRANCOMBO POPULAR 1035

OMEGA
EL DUENO DELFLOW2 PLY N ET 226

WILLIE COLON V HECTOR LAVOE
SNECCIONES FANN FAN IANENEMUS IC 654223AIM LE

HENRY SANTOS
INMODUCINC SIENTE/UN NERSAL MUSIC LATINO 65500UME

EDDIE SANTIAGO
15DOTOS:OROSAL90I0MACHETE014966/UMLE

TITO NIEVES
MUMMA GRABACION TITO NIEVESMUSIC 1204

FANIA ALL-STARS
ANITIOLOGY FARM 71.00160

TITE CURET
SONO SON011TE CURET PO PULARI210

LATIN POP ALBUMS'"

L'ig ARTIST
12A TITLE IMPRINT/DISTRIBUTING LABEL

0 ®la ANTONIO OROZCO
DI 11 UNIVERSAL MUSIC LATINO 1116717/UMLE

[054 EDNITA NAZARIO
DESNUOA SONY MUSIC LATIN 33147

I_ 3 3 SELENA
ENAMORADADEll CAPITOL LATIN 80976

10425
I5

14;

Lm

ARJONA
INDEPENINEN11 META MOR FOSIS 529D117541 SLY LAT! NA

3 MANA
°RAMAN' U2 WAR NEE LATINA 526530

6
10 JESSE &JOY

CONOUIENSEOUEDAELPENIOT WARNER LATINA 52979

7 2 2 VARIOUS ARTISTS
BLIINIMION MACAWIRDS RUMS SOW MUSIC IANNE110IX

CAMILA
DUARTE OE WAN SONY MOS IC LATIN 59881

a 13 ALEJANDRO FERNANDEZ
CANCIONESEIEAMORLOVESONGS SONY MUSIC LATINRII51
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VANN ESPANOL OPERA BLUESSATICA00410NGEFFEN01514MMLE

1

130
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CAROMS NEAMOR LOVE SONGS SONY MUS IC LATIN 93381

11 11
ROCIODURCAL
MOWS [EMMA LOVESCNGS SONY MU= LATINR1150

13
 LOS YONIC'S

35AMYBEANOFONOVISA351653/UMLE

14 12 12 YURIDIA
PARA MI SONY MUSIC LATIN 92057

CHAYANNE
SONS CONORAYANNE SONY MUSIC LATIN NMI

6 17 4 ROCIO DURCAL
MW MINN LOSE= SONY MUSIC LATIN 88848

117 18 JENNI RIVERA
JOYASPEESTADASPOP FONOVISA3546NYUMLE

. 15 16 SHAKIRA
ENYNODESDEPARIS SONY MUSIC IATIN MOM

REIK
PELIGRO SONY MUSIC LATIN133511

20 20 22 ,LN0.9nA.NLE,G,AE,LE09,ANT,E,,G97.36BROS
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P3) 16
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11. 11

[17 18 55

10 20 35
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11 40

17 34

15

DON OMAR
R8TIRE0INIONSORFANATO/MACHETE014957ABLE

PITBULL
ARMANDO MR 3]NFAMOUS ARDSTMOSO/SONY MUSC LATIN

WISIN & YANDEL
LOSVAOUNIMELREGRESOWY/MACHETE015218ARALE

TITO "EL BAMBINO"
INVENISOLE SIENTE655070AIMLE

ALEXIS & FIDO
PERREOLONA SONY MUSIC LAIN 78892

COSCULLUELA
BRNO NUEVAKAMADASIBREINIM3ISPL MJGCLARN068511SINLE

AKWID
REAM HITS21: LIMITECOMON NA IROBI:GO

J ALVAREZ
OTROMMDEMUSICA NORM 1201

ANA TIJOUX
LA BAIA NACIONAL 0070

VARIOUS ARTISTS
LADS MOAN ANOVA MACH HE 015732/UMLE

RKM & KEN -Y
FOREVER FINN/UM/SONY MUSIC LATIN

FRANCO EL GORILA
LAM:OMEGA MAMMA WYI207

ALEX ZURDO
MANANA ES HOY ALEULIFIDO MIN I51964023 EX

NOVA Y JORY
MUCHA CAUDAD MILLONES8939

GOCHO
MI MMICA NEW ENNENEMUSIGUNIVERSAL MDSICLAINNE412MAILE

NENGO FLOW
4E0104IFE PART2

VARIOUS ARTISTS
LAMM= ULTRA 926

VARIOUS ARTISTS
XCLUSIVE URBAN HEINIXES P INA

LOS RAKAS
CHANOLETAS OANISETAS BORN. SOY RAKA DIGITAL EX

ARTIST
111 EOMPRINT/ DISTRIBUTING LABEL)

ATEMMIMEMMI
JUANES"SENAL' VAULTS TO NO. 1

Juanes makes the largest jump to No. 1 in more than five years on Hot

Latin Songs as "La Senal" leaps 20-1 in its second week. The largest
prior jump was Mana's "Manda Una Senal," which rose 22-1 on March

3, 2007. "La Senal" is Juanes' eighth No. 1 on the survey and his first
since "Yerbatero" in September 2010. The track also surges 20-1 on
Tropical Airplay, the biggest leap to the top since 24 Horas jumped 24-1

with "No Puedo Creer" on May 2, 2011. -Karinah Santiago 55
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, CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

WE ARE YOUNG
" FUN. FT. JANELLE MONAE FUELED BY RAMEN

2 SOMEBODY THAT I USED TO KNOW
GOTIIEFT.101811ASANFLESN.SECONDS8EVONOSUND

gITXYrNEWlCN1AR'ARLOPHONE, TOO CLOSE
' ALEX CLARE ISLAND

A STARSHIPS' NICKI MINAJ YOUNG MONEY/CASH MONEY

DRIVE BY
TRAIN COLUMBIA

SHE DOESN'T MIND
" SEAN PAUL VP

NEW ET.O.EIGRaCEPROCK/GRANO HUSTLE

REw VgEFIIN.TAI GUETTA LAVA

() CANADA

0 JAPAN
BILLBOARD JAPAN HOT 100

IHANSHIN/SOUNDSCAN
IAPAN/PLANTECH) MAY 5,2012

RE I NORI"NAMIDA NO KIDOU"
PAR, CHILDREN TOY'S FACTORY

y SAKASAMA NO SORA
MAP VICTOR

3 NEW UNITE W
MINEDOLLIM

4 1
SPRING OF LIFE
PERFUME UNIVERSAL

5 NEWANZU NO UTA
ANZU FUTABA(HIROMI IGARASHI) COLUMBIA

6 Ay TO THE BEGINNING
"" KALAFINA SONY

7 NEW ,K.T'ATCLAKI(SAORIHAYAMI) COLUMBIA

8
NEW 2rIVS171;11=YA:POYD7111RA, COLUMBIA

NEW CHOCOLAT TIARA
9 KANAKO MIURACTUKA OTSUBO, COLUMBIA

10 79 ONE TWO THREE
E -GIRLS RHYTHMZONE

KOREA

GERMANY .71. UNITED KINGDOM
;1:17MZI

,4 a3 (MEDIA CONTROL) MAY 5,2012

3 TOO CLOSE
ALEX CLARE ISLAND

2 A TAGE WIE DIESE
" DIE TOTER HOSEN JKP

3 , SHE DOESN'T MIND
SEAN PAM VP

4

5 7 BREATHING
JASON GEROLD BELUGA HEIGHTS

i'IrCYHIMPERATOR

Al SE EU TE PEGO6 4
MICHEL TELO PANTANNALME /ROSTER

7 1
HEART SKIPS A BEAT
OLLY BURS F. RIZZLE KICKS SYCO

8 2
FORGIVE FORGET
CALIGOLA MUSICA DE LA SANTA

9 2012 (IF THE WORLD WOULD END)
HUMMER. BRYN A PRIM MIER CMBATMUSEMR.P

10 1LFDRIVE BY
TRAIN COLUMBIA
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SOMEBODY THAT I USED TO KNOW
WIVE FT. KIMBRA SAMPLES 'N' SECONDS/FAIRFAX
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CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

PAYPHONE
MAROON 5 Fr WIZ KHALIFA ASM/OCTONE

CHERRY BLOSSOM ENDING
BUSKER BUSKER CJ ESM

NEVER LET ME GO
FLORENCE THE MACHINE ISLAND

WE ARE YOUNG
FUN. FT. JANELLE MONNE FUELED BY RAMEN

VOLUME UP
4MINUTE CUBE ENTERTAINMENT r.TTA TIUEl."4 .15'w7 1(''UFSITHE WORLD

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY

LEAVING
NOEL ITM ENTERTAINMENT rc:RatHA YOUNG MONEY/CASH MONEY

STARSHIPS
NICOMMUYOUNG HONEY/CASH MONEY/UNNESSAL RENDUS

YEOSU NIGHT SEA
BUSKER BUSKER CJ ESM

LEGO HOUSE
ED SHEERAN ASYLUM

BOYFRIEND
JUST% SIEBER SCHOOLBOYKAYMOND BRAUNASLAND

FIRST LOVE
BUS. BUSKER CI ESM

EARTHQUAKE
LABRINTH FT TINIE TEMPAH SYCO

WILD ONES
FLO RIBA FT. SIX POE BOY/ATLANTIC

FANTASTIC BABY
BIGBANG YE ENTERTAINMENT

ONE THING
ONE DIRECTION SYCO

PART OF ME
KATY PERRY CAPITOL

LOVE IS ALL THE SAME
YANGPAS DAVICHI & HANNA CORECONTENTS MEDIA

WE ARE YOUNG
FUN. FT. JANELLE MIME FUELED BY RAMEN

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

MISSING YOU LIKE CRAZY
TAX YEON DAM MEDIA A KEN PRODUCTION

,,,,,,,,HAmEs HAVE YOU BEEN

DANCE AGAIN
JENNIFER LOPEZ FT. PITBULL EPIC ZElEII°"TT LOVED YOUHUH MAN E ENTERTAINMENT
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MONA
MADONNA LIVE NATION/INTERSCOPE

APENANTI
NATASSA THEODORMOU SONY MUSIC

THARROS I ALITHIA
MICHALIS HATZIGIANNIS UNIVERSAL

BORN TO DIE
LANA DEL HEY POLYDOR

I SMYRNI TOU EROTA
KOTSIRAS GIANNIS / ESTOUDIANTINA MINOS

EN VIVO!: LIVE AT ESTADIONACKMAL SANTIAGO
IRON MAIDEN MINOS

DEBORAH MYERS
DEBORAH METERS MINOS

THA IME EDO
NIKOS OIKONOMOPOOLOS MINOS
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LA DE LA MALA SUERTE
JESSE 8/ JOY WARNER

CREO EN TI
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ESPINOZA PAZ VIDEOMAX/DISA

SET FIRE TO THE RAIN
ADELE XL

WE FOUND LOVE
RIHANNA F. CALVIN HARRIS SRP/DEF JAM

rEi'c,,TREntig,trzrmE.','AUTIF-
6 DE OUE ME SERVE LA VIDA

CAMILA SONY MUSIC

11
TENGO TO LOVE
SIETE LA VIDA BUENA

FUISTE TU
ARJONA FT. BABY MORENO METAMORFOSIS

10
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NEW

SINGLE LADIES
REMAIN & MANU-L FT. J -SON GLOBAL

TE HE ECHADO DE MENOS
PABLO ALBORAN TFIIMECA

MA CHERIE
DJ ANTOINE FT. THE BEAT SHAKERS GLOBAL

DANCE AGAIN
JENNIFER LOPEZ FT. MEDAL EPIC

SOMEBODY THAT I USED TO KNOW
ROWE FT. KIMBRA SAMPLES 'N. SECONDS/ISLAND

AI SE EU TE PEGO
MICHEL TELO PANTANNAL

,ILTPt,ZUN:ittE BEAT

IligasdgF7.?11-NRY MENDEZ ROSTER
DRIVE BY
TRAIN COLUMBIA

MARCO
MELENDI & PABLO MOTOS WARNER

WE ARE YOUNG
FUN. FT. JANELLE MOUE FUELED BY RAMEN

NO SIGUE MODAS
JUAN RAGAN SONY MUSIC

Al SE EU TE PEGO
MICHEL TELO PANTANNAL/RGE./HOSTER

BOYS WILL BE BOYS
PAULINA MAIO UNIVERSAL

BREATHING
JASON DERULO BELUGA HEIGHTS

SEXY AND I KNOW IT
LMFAO PARTY ROCK/WILLI AM/CHERRYTREE

2012 (IF THE WORLD WOULD END)
NIKESAIMS Ft BEMIS PAMPA MIGINCEBAIRSICSFLIP

nELPONETS T1TRRN'E'R°
STARSHIPS
NICKI MINN YOUNG MONEY/CASH MONEY

AUSTRIA Lr- NORWAY

(THE OFFICIAL UK
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I CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

CAN'T SAY NO2
NEW CONOR MAYNARD PARLOPHONE

, WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

4 NEW ORDINARY PEOPLE
JOHN LEGEND G.O.C.D.

LASERLIGHT5
NEW JESSIE JET DAVID GUETTA LAVA

SOMEBODY THAT I USED TO KNOW6 3
GOTYE FT. KIMBRA SAMPLES SECONDS/ISLAND

7 NEW SO GOOD
B.O.B REBELFIOCK/GRAND HUSTLE

STARSHIPS
NICK! MINAJ YOUNG MONEY/CASH MONEY

6 SHE DOESN'T MIND
SEAN PAUL VP

0 , BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN
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SOMEBODY THAT I USED TO KNOW
GOTYE FEAT !OMBRA SAMPLES'N' SECONDS/ISLAND

Al SE EU TE PEGO
MICHEL TELO PANTANNAL/RGE.

AVANT OU'ELLE PARTE
SEXION DASSAUT WATI B

I FOLLOW RIVERS
LUKE LI LL RECORDINGS

STARSHIPS
NICK! MINIM YOUNG MONEY/CASH MONEY

LE SENS DE LA VIE
TAL WARNER

MY NAME IS STAIN
SHAKA PONE GUESS WHAT I

VIDEO GAMES
LANA DEL REY STRANGER

WHERE HAVE YOU BEEN
RIHANNA SRP

LA TERRE EST RONDE
ORELSAN 7TH MAGNMIDE/3EME BUREAU
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GOTYE Fr KIMBRA SAMPLES 'N' SECONDS/ISLAND

2 , CALL ME MAYBE
" CARLY RAE JEPSEN 6041SCHOOLBOY

WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

3 NEW VsligtIMA CNR
DRIVE BY
TRAIN COLUMBIA

NEXT TO ME4 7
EMELI SWEDE VIRGIN NEW

9

A

"
7

MARCO CANTOaTg.viTgls
Al SE EU TE PEGO5 3
MICHEL TELO CNN

LA NOTTE
ARISA WARNER

6 5
I WON'T GIVE UP
JASON MRAZ ATLANTIC

GIRL GONE WILD
MADONNA LIVE NATION

I FOLLOW RIVERS7 4 LUKE LI LL RECORDINGS
TACATA'
ROBINSONSAPENZA FT. RODRIGUEZ DANCE AND LOVE

PEOPLE HELP THE PEOPLE8 6
BIRDY JASMINE VAN DEN BOGAERDE

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

DRIVE BY9 8
TRAIN COLUMBIA

NEW

8

GOODBYE KISS
KASABIAN COLUMBIA

10 10
NEW AGE

MATTER FIXED
AI SE EU TE PEGO
MICHEL TELO ROSTER
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7.7717111171771
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2 3
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NEW

DANSA PAUSA
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Al SE EU TE PEGO
MICHEL TELO CNN

I AM THE GOD
CORRODED NINETONE

7 NEW
WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

7 4
SOME DIE YOUNG
LALEH WARNER

8 -NEW
DANCE AGAIN

JENNIFER LOPEZ FT. PITBULL EPIC
8 NEW

GIVE ME THAT 0
REBECCA STELLA ULTRA

9 7 NEXT TO ME
EMELI SANDE VIRGIN

9 NEW
STARSHIPS
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SOMEBODY THAT I USED TO KNOW
GOTYE Fr KIMBRA SAMPLES'S SECONDS/ISLAND

MY PARTY
DIANE HOUSEKAT FT RANEE, SUPRIME

SOMEBODY THAT I USED TO KNOW
BOWE FEATURINGKIMBRASAMPLESN'SECONDSMAA0

DRUNK IN THE MORNING
LUKAS GRAHAM COPENHAGEN

EUPHORIA
LOREEN WARNER

ZIIAAN=E FT.RIE THE BEAT SHAKERS GLOBAL
Al SE EU TE PEGO
MICHEL TELO PANTANNAL

Al SE EU TE PEGO
MICHEL TELO PANTANNAL

HELIUMPALLO
PMMP RCA

DON'T GIMME THAT
THE BOSSHOSS UNIVERSAL

GODMORGEN NORGE
VIM TV2/MASTIFF

SOMEBODY THAT I USED TO KNOW
MIME FT. 'UMBRA SAMPLES SECONDS/ISLAND

ALA TYRI NYT
JUKKA POIKA SEAMEN MUSIIKKI

COUNT ON ME
BRUNO MARS ELEKTRA

AE VIL BARE DANS
SIRKUS ELIASSEN MAUS ELIASSEN

CAl;,L.;,LRrEEJE"P.11,T'

604/SCHOOLBOY
DANCE AGAIN
JENNIFER LOPEZ FT. PITBULL EPIC

LEMBMOWRATEYOCSPD U MEAtFIRMARCELLO MAJOR BABIES

EUPHORIA
LOREEN WARNER

ORDINARY THINGS
LUKAS GRAHAM COPENHAGEN

Al SE EU TE PEGO
MICHEL TELO PANTANNAL

1E -1°1,ESElor.FEt11SA
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

I CAN BE
IDA SONY MUSIC

SOKKA IRTI
CHEEK LIIGA

WIni-FITO:,DgESI
POE BOY

DRIVE BY
TRAIN COLUMBIA

GLEMMER DIG ALDRIG
SVOISMUP & VENDERIEFF NANA MALAILASENIADE

NEVER CLOSE OUR EYES
ADAM LAMBERT 19

DRIVE BY
TRAIN COLUMBIA

STARSHIPS
NICK! MINN YOUNG MONEY/CASH MONEY

DRIVE BY
TRAIN COLUMBIA

DRIVE BY
TRAIN COLUMBIA

IS ANYBODY OUT THERE?
MAN FT. NELLY FURTADO ASIA/OCTANE 'El . TNREYEHNA

WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

STARSHIPS
NICKI MIAMI YOUNG MONEY/CASH MONEY
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4 AM (EMI Foray Music, SESAC/Rico Love Is Still A
flapper, SESAC/E Hood 66 Music, SESAC/Grandma's
Boy Publishing, SESAC/Usher JV SESAC Publishing
Designee, SESAC), HL, RBH 22

5-1-5-0 ,Sa Mi./ Tree Publishing Company, EMI/Beaver-
time Tunes, BMI/BMG Rights Managment 0reland)
Limited )MHO/Chestnut Barn Music, EMI/Big White
Tracks, ASCAP), HI_ CS 30

ADDICTED TO YOU )Sony/AN Latin Music Publishing,
LL, BMI/Nomad Music Publishing, BMVEMI April
Music Inc., ASCAP/Rodeoman Music, ASCAP/Sony/ATV
Melody, BMI/Aniwi Music LLC, EMI/Sony/ATV Ilium
Music Publishing LLC, ASCAP/Los Buenos Del Negoiro
Publishing, ASCAP/Universal Music - Careers, EMI/
MUM Legacy Publishing, BMI/The Artist Development
Management, BM, LT 38

OH YEAH ,LUYANMUSIG Inc., ASCAP/Universal Music
Corporation, ASCAP/Chrisette Michele Music, SESAC/
EMI Foray Music, SESAC/I Am A Jazzy Guy, SESAC/Son
Of Knowledge Music, IMO, AMP/Hi E. 99

Al SE EU TE PEGO IEd. Direto Aos Autores, BUMA/Uni-
versa, Musics, In , ASCAP/Universal Mu. Publishing
Ltda., BUMA, H100 91, LT 2

ALL JUST TO GET TO YOU (Eiffel Tower Mu., EMI/
Killtoons, BMI/Songs Of Universal, Inc, BM, HL, CS 60

ALL TIED UP II Like tin Thicke Music, ASCAP/Mat Leg.
ends Music, EMI/Big Kidd Music, EMI/EMI Blackwood
Music Inc., EMI, HI RBH 86

ALONE WITH YOU (Songs A Man Publishing, SESAC/
Tunes of R&T Direct, SESAMEwor & Tie, SESAC/Mighty
Seven Music Publishing 1.1., BMI/Songs MP BMI/
JTX Music, BMI/LittM Blue Egg, ASCAP/Crazy Water

ASCAP/Kobalt Music Publishing America, Inc.,
ASCAP) H100 59

AMOR COMPARTIDO ,Primo Music. Inc., BMI) LT 34
AMOK CONFUSO (DEL Melodies. BM, LT 7
AMOR PROHIBIDOIEMI Blackwood Music Inc.,

LIMI/A.C13 Music, EMI/Peace Rock, LIMB LT 23
ANGEL EYES ApAl Music, Inc., ASCAP/Sunboy

Songs, ASCAP/Gunderson Songs, ASC./I...PP
Music, ASCAP/Cal IV Songs, ASCAP), HL CS 26

ANOTHER ROUND /EMI April Music, Inc., ASCAP/
Joseph Cartagena Music, BMI/Culture Beyond Ur Expe-
rience Publishing, BMI/Songs Of Universal, Inc., BMI/
Diva One Music, ASCAP/Poison Ink Muzik Group LLC.,
EMI/Dade Co. Project Music, Inc., BMINniversal Music
-Z Songs, BMIMister Mister Music Publishing ASCAP/
AC ,Masters, Inc., BMI/PortraitSolar, ASCAP/Sony/AP/
Tunes LLC. ASCAP/, AMP/HL, H100 AO R. 5

ASS BACK HOME (Epileptic Caesar Music, ASCAP/EMI
April Music. Inc., ASCAP/Matta Ball Music, BM /Where
Da Kan At, BMI/Maru Cha CM, BMI/Lotzah Balls Soup,
13MI/E A R Entertainment LT, ASCAP/BMG Ruby Songs,
ASCAP/Laneview Songs, BM, HL, H100 25

ANT LADIES ,Porter House Music Publishing, BMI/
Tyuaman00 Music,

EBH 9
BMI/EMI Blackwood Music Inc., EEMI).FL,

F11 5,

BACK IN TIME (Abuela y Tia Songs, BM/Sony/ATV
Songs LL, BMI/DJ Buddha Music Publishing, BMI/EMI
Blackwood Music Inc., BMI/Big On Blue Music, BMI/Big
Syphe Music, ASCAP/Colpix Music Inc., EMI/Ben-Ghazi
Mu. Inc., EMI/Twenty Nine Mack Music, 13MI/New
Columbia Pictures Mu. Inc., ASCAP), HL H100 65

BAG OF MONEY (Dead Stock Music, MAIM Music
Corp., ASCAP/Robert Williams, ASCAP/MayMch
Music Group. ASCAP/4 Blunts Lit At Once, HMI/EMI
Blackwood Music Inc., BMI/First N' Gold Publishing,
EMI/NappyPub Music, BMI/Univemal Music -2 Songs,
EMI/Shaman Cooke Productions, EMI/Close Range
Publishingm, EMVMaybach Music Group, BM, AMP/
HL, BBB 60

BAILApers,NDO P00 EL MUNDO ,Ediciones Musicales
Clip S.L.I LT

BANGARANG ,Copaface, ASCAP/Kobalt Music Publish-
ing America. Inc, ASCAN H10078

BANJO Son AN Tree Publishing Coo an EMI Casa
Jaw Music, BMI/Warner-Tamerlane Publishing Corp.,
EMI/Boatwright Baby, BMI/BMG Gold Songs, ASCAP/

We Jam Writers Group, ASCAP/Songs Of Peer Ltd.,
ASCAP), AMP/HL, CS 3;1100 52

BEAUTIFUL SURPRISE {Studio Beast Music, BM/
WarneLTamerlane Publishing Corp., BMI/Linden
Springf iold, EMI/EMI Blackwood Music Inc., HMI/,
AMP/Hi RBH 53

BEBE BONITA (Not Listed) LT 36
BEERS AGO (ink= Tunes, BMI/Bohbys Lyric, Land

rid Livestock, BMI/Do Write Music, LI, BM, CS

BEd ItH'Tla TRAP ,Herajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Universal, Inc., EMI/
Keno. usic Publishing, BMI/Ty Epps Music, ASCAN,
HL, H100 64, RBH 41

BETTER THAN I USED TO BE)How Bout That Skyline
Music, EMI/EMG Chrysalis Music Publishing, BMI/
Encore Entertainment L. BMI/Mr. Noise Music, BMI/
New Songs Of Sea Gayle, EIMI/Gorleysongz, ASCAP Bug

ASCAP/Music 01 Windswept. ASCAP/Songs Of
Southside Independent MCC Publishing, L/Independent
Music Publishing, LLC, ASCAPL AMP CS 11, /10060

BIRTHDAY CAKE ,2082 Mu. Publishing, ASCAP/
WB Music Corp, ASCAP/Annarhi Mu. LLC EMI/
AMC Blackwood Music BMI/Sony/ATV Tunes LLC,
ASCAP/GloJoe Music Inc., EMI/Viva Panama, ASCAP/

Two Works, ASCAP),AMP/HL, H100 24, RBH 2
BLESSED (Blue's Baby Music, ASCAPNniversal Music

Corporation, ASCAP/Dirty Ore Music, ASCAPAil Vidal
Music, ASCAP), AMP/HL, RBH 31

BOYFRIEND North Greenway Productions, ASCAP/
Sony/ATV Tunes ASCAP/Bieber Time Publishing,
ASCAP/UniversalLL,Music Corporation. ASCAP/Mason
Levy Publishing, ASCAP/WE Music Corp., ASCAP/Bear
Trap Publishing, BMI/Songs Of Universal. Inc.. EMI,
AMP/HL, H1004; NH 59

BRAVO (Studio Beast Music, BMI/Warner-Tamerlane
Publishing Corp., BMI/EMI Foray Music, SESAC1, AMP/
IIRBH 68

BROKENHEARTED )Karrnin Music, BMI/Sony/ATV Songs
LLC, BMI/Don Keydong Music, ASCAP/Prescription
Songs, LLC., ASCAP/Rodeoman Music, ASCAP/EMI April
Music, Inc., ASCAP/Studio Beast Music, EMIANarner-
Tamerlane Publishing Corp., BMINneirology Publishing,
ASCAP/mlebean music, ASCAP), AMP/HL 11W 33

BURN IT DOWN )Not Listed, H100 30

CItLontlyElr'frEctIonCNCrN,It'sl'17inui"e,MRATI"
AMP, !11007

CAMINAR CONTIGO (Not Listed, LT 50
CANT GET ENOUGH (Dreamvillain, BMI/Songs Of

Universal, Inc.. BMI/Editions Syliphone Conakry, BGDA/
Frochot Music Cantos, BC DA/Sterns M., BGDA),
AMP/HL, RBH 45

CASHIN OUT (EliEpi Boy South, AKAN H100 75 RBH 11
CLARIDAD )Sugar-Melodi Inc. SIAE/Sugar, SAME, LT 30
CLIMAX ,UP -IV Music ASCAP/EMI April Music, Inc.,

ASCAP/I Like Turtles Music, ASCAP/Downtown Music
Publishing LLC, ASCAP/Lion Of God Publishing Company,
ASCAP/Natural, Ascension Music, ASGAP/FIKeyTok
Msic LLC, BMI/Sony/ATV Songs LC, EMI, AMP/HL,
H100 20 REA 1

CUMIN' AROUND Tree PublishMg Company,
BM/Songs Of Better Angels Music, EMI/Blank Sheet
Muria EMVBig Red Toe, BMI/Big Loud Buck, BMI/
Amarillo Sky Songs, BMI/Marvel Man Music, EMI/
ECU Music. Inc., BM /Songs Of Windswept Pacific.
EMI), FIL, /5 34

CORREI (Warner/Chappell Mexico, SACM) LT 9
CO-SIGN Cainoris Land Music Publishing, ASCAP/EMI

April Music, Mc, ASCAP/Lucky June Music PublishMg,
ASCAP), YEA 51

COWBOYS AND ANGELS Wig Music Machine, BM/
Golden Gears Music, BMI/Super 98 Music, LC., BMI/
Sony/AN Tree Publishing Comps, BMI/Warner-
Tamerlane Publishing Corp., EMI/Contentment Music,
BMI/Made For This Music, BM11, AMP/HL, CS 25

CREO EN 11 (Westwood Publishing S.A. De C.V./EMI
Blackwood Music BMI/Pacific Latin Copyright Inc.,
BMI/Kikoman Music. BMI/ LT 35

CREW LOVE ,Liye Write LLC, EMI/Mayor & Moses LLC,
SOCAN/Kobalt Music Publishing America, Inc.. ASCAP/
EMI Blackwood Music Inc.. BMIL HL, 1100 87, EBH 27

DANCE IASSIIFF To Def Publishing, LLC, BMI/Songs Of
Universal, Inc., BMI/Sony/AN Times LLC, ASCAP/GloJoe
Music Inc., BMIA/iva Panama ASCAP/Two Works,

ASCAP/Jobete Music, . ASCAP/Stone Demand
Music, BMI/BMG Platinum Songs, BM/Bust-It

Music ,13M
EMI/H1),AarajukuMP/HL,

RBH 50
Barbie Music, BMI/Money Mack

DANCE AGAIN /Songs Of RedOne, BMI/Sorry/ATV Songs
LLC, BMI/EIP Music, ASCAP/Sony/ATV Tunes LLC,
ASCAP/2101 Songs, EMI/Pitbull, Legacy Publishng.
BM, HL H10029

DANCE FOR YOU 12082 Music Publishing. ASCAP/WB
Music Corp., ASCAP/RE Music Publishing ASCAP/Uni-
versal Music Corporation, ASCAP/EMI April Music, Inc.,
ASCAP/B-Day Publishing ASCAN, AMP/HL, RN 66

DANCIN' AWAY WITH MY HEART.orne,Tamerlane
Publishing Corp., BMINWHaywood Music, BMI/

RAMOBULLETSPublishing, BMVEM1 Foray Music, SESAC/
Hillary Dawn Songs, SESAC/Global Dog Music ASCAP/
Big Yellow Dog Music ASCA,Lunaligirt Music, ASCAN,
AMP/HL, CS , H100 46

DE QUE ME SIRVE LE VIDA ,Serly/ATY Mexico, S.A. De
C.V/Sony/ATV Sounds LLC, SESACI LT 32

DID IT FOR THE GIRL (Super Effusion, 13MI/Big Machine
Music, BMI/Bates Hooks Music BMI/Songs Of Uni-

ersal, Inc., BMINeuse 01 Sea Gayle Music ASCAP/Big
Red Toe, BMI/Big Loud Buck, BMVArnarillo Sky Songs,
EMI/ HL CS 51

DOMINO (Sony/ATV Music Publishing UK, PRS/Sony/ATV
Tunes LL,ASCAP/Prescription Songs, LC., ASCAP/Kas,
Mon, Publishing, ASCAP/Studio Beast Music, NOV
Wamer.Tamerlane Publishing a, BMI/Maratone AB,
STIM/Kobalt Music Publishing America, Inc., ASCAP/
Oneirology Publishing, ASCAPI, AMP/FIL, 1100 34

DONT CHANGE (Goya Doss Songs, ASCAP/Art Of Artez
Productons, ASCAN RBH 73

DON'T MISS YOUR UFE {Big Hit Makers Music, BMI/
Rainy Graham Publishing LLC. BMI/Songs On Salt Air,
BMI) CS 40

DRANK IN MY CUP (Mr. Kirk Jerel Randle, ASGAP/Ilwill
137 Publishing, ASCAP/Sound M.O., Productions LLC,
BMVII, Only About Music LL, ASACP) H100 40; RBH 7

DRINKIN MAN (Day Money Music. ASCAP/Haripro
Entertainment Group, Inc., ASCAP/Living For The Night
Music. BMI/Sixteen Stars Music. BMI/Sony/ATO Acuff
Rose Music, BMO, HL, CS 54

DRINK ON IT (Reynsong Publishing Corp., BMI/Wha Ye
Say Music, BMIA/istaville Music, ASCAP/Happy Tears
Music. ASCAP/Big Red Toe, EMI/Amarillo Sky Songs,
BMI) CS 1; F1100.

DRIVE BY ,Ftinlon Music. ASCAP/EMI April Music, Inc,
ASCAP/Stellar Songs Ltd., PES/EMI Music Publishing
Ltd, PPM Hi H10011

DRUNK ON YOU ,Big Red Toe, BMI/AmarilM Sky Songs,
BMI/Big Loud Songs, ASCAP/Angel River Song, ASCAP/
Global Dog Music, ASCAP/Big Yellow Dog Music,
ASCAP/Lunalight Music. 'ASCAP/ CS 14; H10023

DUTTY LOVE ,Crown P Music PublishMg, EMI/EMI Black-
wood Music Inc., BMI, LT 6

ENDLESS SUMMER ,WB Music Corp., ASCAP/Greenfund
Music, ASCAP, AM, CS 56

ESTILO ITALIAN° NM Listed) LT .
EVEN IF IT BREAKS YOUR HEART Hoge Music,

EMI/Cal IV Song, ASCAPI GS 15; H100 66
EVERYBODY TALKS ,Downtown OMP Songs, BMI/

CYP One Publishing, ASCAP/IL 1 Songs, ASCII, AM,
H100 57

EYES OPEN )Sony/AN Tree Publishing Company, BMI/
Taylor Swift Music, BMI/, Hi a 50 H10021

EYES WIDE OPEN ,Op Shop So, Pry Ltd, APRA/Kobalt
Music Seryies Australia Ply Ltd, APRA) H100 96

FADED ,Tygaman Mtn, BMVEMI Blackwood Music Inc.,
BMI/Young Money Publishing Inc., BMIANamer-Tarner-
lane Publishing Corp, BMI/League Of Mau Publishing,
ASCAP), AMP/HL, H100 50; RBH 28

FEEL UKE A ROCK STAR (Big Loud Songs, ASCAP/Angel
River Songs, ASCAP/Big Red Toe, BMI/Amarillo Slry
Songs, BMI/Big Loud Bucks, BM, CS 12;110056

FEEL SO CLOSE (EMI Awl! Music, Inc., ASCAP/EMI Music
Publishing Ltd, MOPS/EMI Music Publishing Ltd, FRS),
HL, H10014; LT 26

FINE BY ME (Ladder Soul Music, BMI/S-Curve Songs
Worldwide, BMVEADASSYOUVITGH, ASGAP) H100 92

RY OVER STATES (Sweet Summer Music, ASGAP/BMG
Gold Songs, ASCAP/Major Bob Music, Inc., ASCAP/Gircle
C Songs, ASCAP/Mojave Rain Music, ASCAP/Full Circle
Music THE LL, ASCAP). AM, CS 6110037

FOLLOW THE LEADER ,Universal-Musica Unica
BMI/Nuyorican Publishing. BMVSony/ATV Tunes

LLC, ASCAP/Sony/ATV Songs L, U Dance Music
Publishing, BMI/Thoga Music Publishing, EMI) LT 18

FOOL FOR YOU ,Jacks Love Emporium,,B Black-
wood Music In, IMF/Chrysalis Songs BMI/God Given
Music, BMI/fouchyfeely Music, ASCAP/EMI April Music,
Inc., ASCAP/Rondor, SOCAN/Mined CMcks Publishing,
SOCAN/Merokee MOM, ASS/AP), Nine Music,
ASCAP/Almo Mu. Corp., ASCAP), FIBLI 45

FOR YOU )Crane Song Mus, SESAC/Toreador Tunes,
SESAC/ole. SESAC/Songs Of Universal, 1, BMI/Mary
Rose Music, BMIL HL, CS 36

FUISTE TU (Arjona Musical, ASCAP/Sony/ATV Discos
Music Publishing LC,

/,AS/,ASCAP/Sony/AN
LT 8

FUNCTION (Fad T Stevens Publishing, BMVEM1 Black-
wood Music I, EMI/Y1400 Music Publishing, BMI/
Sudan Williams Publishing Designee. BMI/Problern
Making Publishing, ASAPXeague Of Starr Publishing,
ASCAP). HIP. 71

GIVE YOUR HEART A BREAK ,Jerk Awake, ASCAP/
Jetanon Music, ASCAP) H100 74

GLAD YOU CAME (Songs Ot Peer Ltd., ASCAP/Rokstone
Music L., PIS/WI Music Corp., ASCAP/Warner/
Chappell Music Publishing Ltd., PFIS/Warnor-Tamerlane
Publishing Corp., BMII, AM, H100 5, LT .

GLASS (EMI Blackwood Music Inc., BMI/Ross Cooperman
Songs, BMI/4 Tunes Music Publishing, EMI/Laviston
Music Group, ASCAP). Hi CS 28

GO GET IT ,EMI April Music, Inc ASCAP/Ifs Tea Tyree,
ASCAP/That, Plum Song, ASCAP/Wet Ink Red Music,
ASCAPL HL, EBB 56

GOODBYES MADE YOU MINE (Songs Of Universal,
Inc, BMVAdeline 29 Publishing, BMI/Sing Marion, BMI/
Boomer Soo, Songs, BMI/Ross Cooperman Songs. BM,/
EMI Blackwood Music Inc., BMI/Jon Mark Nita Music,
ASCAP/EMI April Music, Inc.. ASCAP/. AMP/HL, CS.

GOOD FEEUNG (Mail On Sunday Music, ASCAP/E-Class
Publishing BMI/Sony/ATV Tunes L1, ASCAP/Kasz
Money Publishing, AKAR/011111119 1 Publishing, ASCAP/
Prescription Songs, LLC., ASCAP/Breyan Isaac, BM,
Arash Pournouri, BMI/Copyright Control/EMI Blackwood
Music Inc., ISMI/EM Music Publishing Scandinavia A13,
BMI/EMI Longi.ds Music, BMII, HL H10027

GOOD GIRL )Carrie-Okie Music, BMVEMI April Music, hc..
ASCAP/Sugar Glider Music, ASCAP/External Combustion
Music, ASCAP/ Out Of The Taperoom ASCAP/Songs Of
Southside Independent Music Publishing U. AMP/HL,
CS 8; H100 35

GOT MY COUNTRY ON ,Internal Combustion Music, BMI/
51111111 Independent Music Publishing, LC, BMI/Year9
Publishing, BMI/Music Of Stage Three, BMI/Songs Of
Common, BMI/Danny Myrick Music, BMI/Root M Music,
BMI), AM, CS 16, H100 88

GUCCI THIS (GUCCI MAT) )Ultra Tunes, ASCAP/Reach
Music Songs, AM/ NappyPub Music, EMI/EMI April
Music, Inc., ASCAP/BMG Publishing, Inc., BMI/HUGE
Ventures And Solutions, Inc, EMI/HUGE Ventures And
Solutions Publishing,I3M, Hi EBB El

HEART ATTACK (Meta Ball Music. EIMI/Whero Oa Kos,
At, BMI/EMI Foray Music, SESAC/Rico Love Is Still A
Rapper, SESAC/April's Boy Muzik, BMI/VVarner-Tamerlane
Publishing Corp., BMI),AMP/FIL, 1100 RBH 15

HOME SWEET HOME ,Root 49 Music, BMI/Danny Myrick
Music, BMI/Tailing Loop Music, ASCAP/Krista Marie
Music, BMI/Mista D Publishing, BMVEMI Blackwood
Music Inc, BMII HL, GS 24

HOT MESS (M1 Blackwood Music Inc., BMI/Rhettneck
Music, BMI/String Stretcher Music,BMI/WB Music

Corp, ASCAP/Melissa Money Music Publishing,
ASCAP/GA A Load OCThts Music, ASCAN AMP/
HL, CS 49

HYFR (HELL YEAH FUCKIN' RIGHT) /Live Write LLC,
Mayor & Moses LLC, SOCAN/Kobalt Music Publishing
America..., ASCAP/Young Money Publishing Inc., BMI/
Werner -Tamerlane Publishing Corp., BA41,rother Ball
Publishing, BMVEMI Blackwood Music Inc., BMI/E And B
Dream, ASCAP), AMP/HL, H100 76

I DO ,Young dee, Music Inc, EMI/EMI Blackwood Music
Inc., EMI/EMI April Music, Inc., ASCAP/Carter Boys
Music, ASCAP/wedontplayevenwhenwereplayMpongs
LLC, ASCAP/Chrysalis Music, ASCAP/Len-Lon Music
Publishing, EMII, EL EH 44

I DONT REALLY CARE ,Juaquinmalphorpublishing,
ASCAP/WI Music Corp., ASCAP/April's BOY MAil,
Warner.Tamerlane PublishMg Corp., EMI/Skyy Stylez Pub-
lishing Designee, EIMI/No Eluincydence Music Publishing,
BMI/Downtown DMP Songs, EMI/Eloise From Heaven

BMI/Bsr Raising Track, BMII, AM, RBH 52
IF THE FISH DON'T BITE (Cal IV Songs. ASCAP/Five

Stone Publishing, ASCAP/Music Of Cal IV BMI/Cal IS
Entertainment, LLC, BMI) CS 58

IGNITION ,Magic Mustang Music Inc., BMI/VVrite Ent
Cowgirl, BMI/Big Loud Bucks, BMI/Ram Writers Group
In, BM/Green Hills Music, ASCAP/Annie & Clyde
Music. BMOCS 59

I GOT A SACK (Not Listed/RBH 93
I GOT DAT SACK )Not Listed, REA 76
I NEED YOUR GLORY )RYA World Publishing, ASCAP/

Mraightchurch Productions, ASCAP/Black Smoke Music
World Wide. ASCAP/ R. 97

INTENTALO {EMI Blackwood Music Inc., EMI/Beachwood
Music Corporation, BM/Songs Of Latin Power, BMI/Latin
Power Copyright, BMI/Latin Power Music Inc, EMI/
Beechwood De Mexico SA de CV, SALMI LT 3

INTERNATIONAL LOVE ,bull's Legacy Publishing, BMI/
Universal Music -Careers, BMI/Notting Hill Music, Inc.,
BMI/Full Of Soul MusicBM I/NCB, KODA/Dosfluottes-
Music, ASCAP/Studio Mast Music, BMI/Warner-Tamer-
lane Publishing Corp., BMII, AMP/HL. H100 42; LT 13

IT ALL BELONGS TO ME (Rico Love Is Still A Rapper,
SESAC/E Hood 66 Music, SESAC/Grandma, Boy Publish-
ing, SESAC), HL, HBH 54

IT WOULD BE YOU (No Ouincydence Music Publishing,
BMI/Downtown OMP Songs, BM/April's Boy MIA,
BMI/Warner-Tamerlane Publishing Corp., BM1/Pat 4 Me
Music ASCAP/WB Music Corp, ASCAP/Imani Music,
BMII, AM, RN 84

I WONT GIVE UP (Goo Eyed Music, ASCAP/Great Hooks
Music, ASCAP/No BS Publishing, ASCAP, H10036

JUNE 2ITH. SINGLE))emstud Music ASCAP/Uncle
Bobby Music, BMI/EMI Blackwood Music Inc., Bk4I/Elvis
Lee Music, BMII, HL. RBH 76

IAIVTPgiVellroWtotatisikE.,
Global P,78°

05
KISS MEI )Not Usted, LT47
KNEW IT ALL ALONG (Blaq Chrome Music. HMI/Sweatie

Publishing, ASCAP) RBH 85

LA CUMBIA TRIBALERA ,Topazio Musical Corporation,
ASGAPI LT 48

LA MOSCA ,EMI April Music, Inc. ASCAP/EMI Musical
Mexico SA. de GV., SAGM) LT .

LAS COSAS PEQUENAS (Warner -Tamerlane Publish-
ing Corp, BMI/Songs Of Top Stop Music Publishing,
BMI) LT 12

LA SENAI4Parce Music, BMI/Universal-Songs Of Poly -
Gram International, 13MI, LT 1

LEAVE YOU ALONE (Young Leezy Music Inc., BMVEMI
Blackwood Music Inc., BMI/Copyright Control/Universal
Music -Z 1111111C ASCAP/Pen In The Ground Publish -

AM
ing,

P/HL,
ASCAH1P/Cosm

00 611cEEIFI 8

Echoes Publishing Company, EMIL

LET'S DONT CALL IT A NIGHT ,Pencling, EMI/Send Me
The Checks Music SESAC/EMI Foray Music, SESAC/Orbi-
son Mus,L1C. BMI/EverGreen pyrigCo Acquisitions.
BMI/Turn Me On Music, BMI, HL, CS 22

LET THE CHURCH SAY AMEN ,laugn Street Music,
ASCAP/Iiverphlo Music, SESAC/RBH 90

LET THE COWBOY ROCK (EMI Blackwood Music Inc,
BMI/String Stretcher Music, BMI/Sony/ATV Tree Publish-
ing Company, BMI/Showbilly Music, EMI, Hi CS 31

UGHTS (Sony/ATV Music Publishing 0J1:1, PES/Sony/ATV
Tunes LL,ASCAP/Global Talent Publishing, PBS/Major
3rd Music Publishing Ltd, PRS/BMG Rights Management
11.1K), PRS/BMG Platinum Songs, BMI, Hi H10049

LIGHTS DOWN LOW (Bei Maejor Music, BMI/Jusguin-
malphurpublishing. ASCAP/WE Music Corp,. ASCAN
AM, R. 79

LITTLE TALKS (Nana BryntIM Hilmarsdottir, BMI/
Bogner Thorhallsson, BMI/Sony/ATV Songs LLC, BMI/,
HL, H100 82

LIAMADA DE MI EXIArpa Musical, LC, BM/Force
Publishing, BM, LT 5

LO HUE PIENS° DE TI ,Andaluz Music, BMI/Dulce Maria
Music, SESAC, LT 25

LOTUS FLOWER BOMB 1W13 Music Corp., ASCAP/Dead
Stock Music, EMI/Jerrin Howard, BMI/MJ Publishing,
ASCAP/By The Chi Publishing, SESAC/Fashion

ASCACP), AM, RBH 12
LOUD (Blue Slide Park, BMI/Sony/ATV Songs LLC, BMI/

Rostrum, BMVIDLabs Worldwide Sound, EMI/SONGS
Music Publishing, SESAC/Big Jerre Music, ASCAP/
Chatham City Peso., ASCAP), Hi H100 53

LOVE AFTER WAR , Llke Ern Thick° Music, ASCAP/Had-
dington Music, ASCANRBH 40

LOVE ON TOP (EMI April Music, Inc., ASCAP/B-Day
Publishing, ASCAP/2082 Music Publishing, ASCAP/WB
Music Corp., ASCAP/DLJ Song, ASCAP/Downtown
Music Publishing LC, ASCAP, AMP/HL, RBA 4

LOVE THIS LIFE (Domani And Ya Majesty's Music,
ASCAP/WB Music Corp., ASCAP/Lamar Edwards Music,
ASCAP/Late Las Music, ASGAP/Westsicle Independent
Publishing, ASCAP/Larrance Dopson Music ASCAP/
Universal Music Comoration, ASCAP/Northridge Music
Company, ASCAPLAMP/HL, RBH 55

LOW YOU IS FUN )Sony/ATV Tree Publishing Company,
BMI/Beavertime Tunes, BMI/Love Monkey Music, BM,
HL, CS 35

LOVUMBA /PRESTIGE) Dos Cangris Publishing, ASCAP)
LT 10

MADE LOVE LATELY (Millennium Kid Music Publishing,
ASCAP/BMG Rights Management (US) LLC, ASCAP/
Sunset Entertainment Group Management, ASCAP/
Donneg Shawn Butler, ASCAP/Sony/ATV Music Publshing
STIM)candiRIBnavia AB, STIM/Perfect Storm Music Group AEI,
S 75

MAGIC Neyvadius Maximus Music, BMVMakino Moves
Music Group, ASCAP/Universal Music Corporation,

ASCAP), F1100 81; REFI 20
MAKE ME PROUD (Live WriteBMI/EI lackwood

Music BMI/Brother Bag, PublishMg,
BBM/VVC,

BMI/
EMI Foray Music. SESAC/Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Universal, Inc., IMO,

AMP/HL RBH 34
MALABARES (Not Lisle, LT 41
MARCHATE (Luna Negro Music Publishing, BMI/Bego

Musical Editorial S.C., BMI/JA International Publishing,
EMI) LT 14

MARRY ME (EMI April Music, Inc., ASCAP43Iue Lamp
Music, ASCAP/EMI Blackwood Music Inc,. BMI/Reptil-
lian Music, DM/Mayday Malone Music, ASCAN, AMP/
HL, CS 47

EL MEJOR PERFUME ,Luimon Music 11C, BMI/Universal
Music  Careers. BMI/Apa House Music, BMVSinaloa
Music, LL, BM° LT 11

MERCY (Please Shwa My Publishing Inc., BMI/EMI
Blackwood Music Inc., BMVELFG Music, ASCAP/FF To
Del Publishing, LLC, BMI/Neighborhood Pusher Pubgshing,
BMI/Sony/ATV Songs LLC, BMI/TY Epps Mum, ASCAP/
Copyright Control/13185 t Music, ASCAP/The Royalty
Network, ASCAP/Universal-PolyGrarn In.mational Pub-
lishing, ASCAP/Dub Plato Music Publishing Ltd., ASCAPI,
Hi H10039; EBH 29

ME VOY DE LA CASA )Not Listed) LT 31
MIDNIGHT CITY ,EMI Blackwood Music Inc, BMI/Delabel

Editions SAIL, SAGEM/Justin, Polite Mu., ASCAP/
Reach Music Publishing, Inc, ASCAP/Morgan Grace
Music, ASCAP), Hi H101173

MI OLVIDO /Area Musical, LL, BMII LT 29
MI SANTA (Mayimba Music, Inc., ASCAP/Palabras De

Romeo, ASCAN LT 21
MISSIN' YOU CRAZY (Bill Butler Music, BMI/EMI April

Music, Inc., ASCAP/Funky Merle Music, ASCAP/The
Song Factory, LLG, ASCAP/Golden Vault Music, ASCAP),
HL, CS 53

THE MOTTO (Live Write LLC, BMVEMI Blackwood Music
In, BM /VVarner.Tamerlane Publishing Corp., EMI/Broth-
er Bagz Publishing, BMI/Brother Bag Publishing, SOCAN/
Mix -A -Lot Publishing, BMII, AMP/NIL'. 15: RBH 6

MOVES UKE JAGGER Midgee 500, BMI/Universal
Music - Careers, °MI/Matzo Ball Music, BM /VVhere Da
Kasz At, BM /MaruSongs, EMI/Lotzah Balls Soup BMI/
Moratoria, EMI/Songs Of Kobalt Music Publishing Ameri-
ca, Inc., BMI/MXM Music A, IMI, AMP/HL, H10044

MR. KNOWN ALL )B-Uneek Songs, ASCAP/Universal
Music Corporation, ASCAP/Oat Damn Dean M., BMI/
Songs Of Universal, Inc, EMIANE Music Corp., ASCAP/
External Combust,n Music, ASCAP/Brett James Songs,
ASCAP/Ali For MI othe Music, ASCAP), AMP/HL, CS 33

MR. WRONG ,EMI Blackwood Music Inc., BM /dimipub
Music, BMI/EMI Foray Music, SESAC/Rico Love Is Still

A Rapper, SESAC,Lypnotic Beats, BMI/Rebel Made LLC,
BMI/Songs 01 Kobalt Music Publishing America, Inc.
BMI/Warner-Tamerlane Publishing Co, BMI/Live Write
LLC. BMII. AMP/HL. RBH 21

MUJER DE TOROS MUJER DE NADIE IAndaluz Music,
BMI/Oulce Maria Music, SESAC/ LT 17

NEON ,Crary Water Music, ASCAP/Kobalt Music Publish-
ing America, Inc., ASCAP/Want A Fresh One Music,

ASCAP/Black River Entertainment LLC. ASCAP/Unfair
Entertainment, ASCAP/RIMS, ASCAP) GS 39

NEW TO THIS TOWN Son ATV Tree Publishing Com.
pany, BMI/Buffalo Prairie Songs, BMI/Warner-Tarnerlane
Publishing Corp., BMI/The Good The Bad The Ugly
Publishing, BMI/Tum Me On Music, BMI/BMG Chrysalis
Music Publishing, EMI/0111111 Music, LLC, BM, AMP/
HL, CS 37

NEXT BREATH ,Not Listed, RBH 48
Nr.AS IN PARIS IPlase Gimme My Publishing Inc.,

BMVEMI Blackwood Music Inc., BMI/EMI April Music,
Inc, ASCAP/Carter Boys Music, ASCAP/Hit, Music,
BMI/U Can't Teach Bien The Shhh, BMI/Songs Of Uni-

versal, Inc., BMI/Papa George Music, BMI/Unichappell
Music, Inc-,BM, AMP/HL, RBH 36

NOBODY'S PERFECT (Brea myill a in, BMI/Songs Of
Universal. Inc. BMI/Warner-Tamerlane Publishing Corp_
BMI/Todd Mayfied Nns1111, BMB, AMP/11,1113H 19

NO CHURCH IN THE WILD(Plea se Minim My Publishing
BMI/EMI Blackwood Music Inc., BMVEMI April

Music, Inc, ASCAP/Carter Boys Music, ASCAP/Broken
Locks Publishing, BMI/Intersong-U.SA, Ire, ASC./
Songs Of Universal, Inc, BMI/Papa George Music, BMI/
Bug Music, Inc., BMI/Heavens Research, BMI/2082
Music Publishing ASCAP/WB Music Corp., ASCAP/Blue
Mountain Mu. Ltd., ASCAP/Catherine, Peak Music,
BMI/Universal Music- MGEI Song, ASCAP/Dynatone
Publishing Company, BMI/E. Music Publishing Ltd.,

ASCAP), AMP/HL, BEE 39
NO HURRY ,Weimerhound Music, BMI/U0 Dub Music,

BMI/Angelika Music, BMI/WarnerTamerlane Publishing
Corp., EM/Eldorotto Music Publishing, BMI), AM, CS

7, H10067
NOTHING ON YOU Non Listed) HRH 67

OLD THING BACK Montt Davis Music, BM1,11BH 96
ONE THING ,Rami Productions, ASCAP/Kobalt Music

Publishing America, Inc.. ASCAP/Air Chrysalis Scand-
navia. ASCAP/BMG/Chrysaks ScandinavM, STIM/EMI

April Music, Inc., ASCAP/Mr. Kanani Song, ASCAP),
HL, H100 71

OVER YOU (Sony/ATV Tree Publishing Company, BMI/Pink
Dog Publishing, EMI), HL, CS 4; H100 38

PAM EL PEOR AMANTE .13 Music Corp., ASCAP/War-
ner Chappell Music Spain S.A., SGAL/Sociedad General
De Autores De Moans, SGAE, LT 37

PARA TI SOUTA (LGA Music Publishing BMI/Arpa Musi-
cs, L1C, BM) LT 28

PART OF ME (When I'm Bich You'll Be My Bitch,
g,

ASCAP/
WO usic Co., SCAP/szPublishin ASCAP/
KobaMlt Music Publishing AmKaerica, Into, ASCAP/Maratone,
ASCAP/Bonnie McKee Music, BMI/Songs Of Kobalt
Music Publishing America, Inc, BMI/Where Da Kasz At,
BMI/CYP Two Publishing, BMII, AM, H10012

PARTY (Please Gimme My Publishing Inc., BMVEM1 Black-

gagl.tIer0,nr'XpTigisil:.lint8Z/CAP5gDay
Publishing ASCAP/Chrysal, Music, ASCAP/VVe Don,
All Even When We Be Playinr, ASCAP/Get Ya Frog On
Publishing BMI/Entertainment Music, BMI/Slick Elk
Music Corp.,BMB, HL, BEN 47

PARTY ROCK ANTHEM (Party Rock Music. ASCAP)
11004

PAYPHONE)Iudgen Music, BMI/Universal Pvt., -
Careers, BMI/Matz BM, Music, BMI/Where Da Kasz At,
BMVIMaru Cha Choa , BMIXotzah AC Is BMI/E A
Entertainment LTD, ASCAP/BMG Ruby Songs, ASCAP/
MXM Music A, BMI/Songs Of Kobalt Music Publishing
America, Inc, BMI/Warner.amerlane Publin,
BMI/Wiz Khali. Publishing,T BMII, AMP/HL,s H1tri0g 0 3

Corp.

POSTCARD FROM PARIS ,Fearileather Publishing,
BMI/Farndsmily Music, BMI/When I Go To The Moon
Music, EMI/Rio Bravo Music, Inc_ BMI/As You Wish
Music, BmvArt In The Fodder Music, EMI/Sunshine
Terrace Music, BMI/Bug Music, Inc., BMI/ArtHouse,
BM, AM, CS 21

PRAY FOR ME Happy Whyte, Music, LLC, EMI/Songs Of
Universal, Inc, BMI/FAH 2 Music, BMI/Antonio Dixon's
Muzik, ASCAP/EMI April Music, In, ASCAP/Christopher
Mathew Music, EMI/Songs Of Windswept ',cif, IMIL
HL, .57

RACK CITY (Tygaman Music, BMI/EMI Blackwood Music
Inc., EMI/Pay DJ Mustard Publishing, ASCAP/Songs Of
SM, ASCAP IL H10031; RBH 24

REAL LOVE )Ind la B. Music, BNII/Sorms Of Universal
Poi Gram 11.01.4, WI/Paradise Forever Music.
BMI/Universal-Songs Of PolyGram International, HMI),
AMP/HL, RBH 37

THE RECIPE (Net Listed) REIN 82
REFILL (Ellevision Music Publishing EMI/Sony/ATV Songs

L1C, BM/Private Mock Emertainment, LLC, BMI/Songs Of
Universal, Inc, EMI/Camostar Music, ASCAP/EMI April
Music, Inc ASEAN AMP/HL, RBH 35

RIGHT BY MY SIDE Harajuku Barbie Music, BMI/Money
Mack Music, BMI/Songs Of Universal, Inc., BMI/PrNate
Stock Entertainment, LLC, BMI/Crow, Tree PublishMg,
IMI/10*ATV Songs LC, BMI/Dat Damn Dean Music,
BMI/2412 Songs LLC, BMI/Peetmusic Publishing, BM,
HL H100 72; RBH 26

RING RING ,Not Listed, RBH 88
RIOT ,Ty Epps Music. ASCAP, RBH 58
ROC ,2662 Music Publishing, ASCAP/WB Music Corp.,

ASCAP/RZE Music Publishing, ASCAPAJniversal Music
Corporat, ASCAP,. AMP/HL, RBA 65

EL RUIDO ,Not Listed) LT 40
RUMOUR HAS IT lUniversal-Songs OPolyGram Interne.

gonM, BMI/Write 2 Live Publishing, ASCAP/Kobalt Music
Publishing Amok, Inc., ASCAP/ AMP/HL, 110016

SABOTAGE .0 Music Corp., ASCAP/Dead Stock Music,
BMI/Fatbread, SESAC/Nickel Muse SESAC/Christopher
Darrel Hunt Publishing Designee, BMI/By The Chi
Publishing, SESAC/Goldie, Playhouse Publishing, BM,
AM, RBH 16

SAFE S, SOUND ,Sony/ATV Tree Publishing Company,
BMI/Taylor Swift Music, BMI/Mr Bright Sunshine, BMI/
sensibility Songs, ASCAP/Shiny Happy Music, EMI/BME
Platinum Songs, EMI/Henry Burnett Music, BMI/Bug
Music, Inc, BMI,, Hi H10068

SAFE DAMN TIME ,Senny Digital Music Group, BMI/
BangVillage 247 Publishing, LLC, BMI/Irving Music, In,

sgw=tRiriaTig.114111?crp=1:18
ASCAP) H100 90

SENTIMIENTOS ENCONTRADOS ,ARTUMUSIC,
BMII LT 24

SET FIRE TO THE RAIN /Universal -Songs Of PolyGram
InternationM, BMI/Chrysalis Music Ltd., PRS/ChrysaliS
Songs, EMI), AMP/HL,1100 18

SEX ANT BETTER THAN LOVE (April's Boy Muzik, BMI/
Warner.Tamerlane Publishing Corp., BMI/No Ouincydence
Music PublisMng, BMI/Downtown DMP Songs, BMI/
EMI Blackwood Music Inc., BM/Hudson Music LLC, EMI/
1111.11111w, Music BMI/Songs Of Universal, Inc., BMI/
111 111)1 Music, BMI/ Bar Raising Tracks, BMI/Its 1111N

B.I/SonWATV Songs LLC, EMVEKeyTek
Music LW, BMII, AMP/HL, RN 14

SEXY AND I KNOW IT )Yeah Baby Music, ASGAP/Chebra
Music, ASCAP/Panty Rock Music, ASCAP/Hi Mom
Did It, ASCAP/Kobalt Music Publishing America, Inc..
ASCAP) 1100 32

SHARE MY LOVE ,H .Kelly Publishing, M, EMI/Universal
Music -Z Songs, 13M, AMP/HL,BH 13

SHININ ON ME (WritersOf Sea Gayle Music, BMI/Words
& Mu. BMI/Lbworth Music, BMI/Mike Curb Music,
BMI/Sweet Hysteria Music, EMVLegonds Of Magic
Mustang Music, SESAC/1314 Loud Bucks, BMI/Songs of
51/1501,1 SESAC/Words & Music, SLIME), AM, CS 44

SHOW YOU HOW Music Corp, SESAC/The
Des. List, Inc., SESAG/December First Publishing Group,
SESAC/Ricca Music PubUshing, EMI/Christopher Mathew
Music BM, AM, R. 83

SITE DIGO LA VERDAD (Perfect Music, BMI/New Era
Entertainment Publishing EMI/Perfect Latin Music Pub-
lishing ASCAP/Sebastian Vidal Publishing, AS LT 15

SUGHT WORK IWB Music Corp., ASCAP/Dead Stock
Music, BMI/Diplo Publishing Designee, EIMI/F1 To Def
Publishing, BMI/Songs Of Universal, Inc., BM,
AMP/HL, RBH 91

SLOW DOWN (Not HstedIRBEI 94
SNAP BACKS /1 TATTOOS )Nu World Alr LLC, ASCAP/

Draw First Publishing, ASCAP/Universal Mu. Corpora-
tion, ASCAN 72

SO GOOD ,Write 2 Live Publishing, ASCAP/Kobalt Music
Publishing America. Inc-. ASCAP/PAriot Games Pubksh.
ing ASCAP/Mommas Music, ASCAP/Ham Squad Music,
BMI/Songs 9f Universal. Inc., BMI/Shady Music Publish-
ing LLC, BMIL AMP HL 110017' 1113F192

SOMEBODY THAT I USED TO KNOW ,Op Shop Songs

PAMAMIZIkmbitiZtVrit'.!,Pa%
1100 77

SOMEBODY THAT I USED TO KNOW ,Dp Shop Songs
Pry Ltd, APRA/Kobalt Music Servies Australia Pry Ltd,
APRA/Kobalt Music Publishing America. Inc.. ASCAP),
AM, F1100 1

SOMEDAY SOON (Not Listed) RBH 62
SOME NIGHTS Music Corp., ASCAP/FBE Music,

ASCAP/Bearvon Music, ASCAP/ Rough Al. ASCAP/Shira
Lee Lawrence Flick Music, BMI/VVay Above Music, BMI/
Sony/ATV Songs LLC,

EM
AMP/HL, H100 69

SOMETHIN-BOUT A TRUCK Nu. Of Stage Three,
BMI/Songs Of Comma, MI/Roll Through Music, BMI/
Songs From The Couch, BMO CS, H100 47

SOMETHING TO WITH MY HANDS ,EMI Blackwood
Music Inc., BMI/Gricket On The Line Music, BMI/Writers
Of Sea Gayle Music, BMI/Itchy Baby Music, BMI/House
Of Sea Gayle Music, ASCAP/New Son Of A Miner Songs,
RECAP), Hi CS 32

THE SOUND OF A MIUJON DREAMS ,Scrambler Music,
ASCAP/Abbott, Creek Music, ASCAP/Carnival Music
Group, ASCAP/Bluewater, ASCAP/Phylvester Music, Inc,
ASCAP) CS 41

SO YOU DONT HAVE TO LOVE ME ANYMORE ,Alrighty
Den Music, BMI/Dean.Parnell Mus, BMI/Acme

BMI) CS 29
Nash-

SPRINGSTEEH (Sony/ATV Tree Publishing Company, BMI/
Sinnerlina Music, BM/Purple Cape Music, BMI/ole, BMI/
Bug Music, BMI/Mammaw's Cornbread Music, BMII,
HL, CS 10; H100 26

SQUARES OUTPOUR CIRCLE (Rock BOB Music Pub ksh-
inn, Inc., BMI/Nawadius Maximus BMI/Waynee
Baynee Music, EM, RN 74

STARSHIPS ,Harajuku Barbie Music, BMI/Money Mack
Music, EMI/Songs Of 1011111, Inc, BMI/Songs Of
RedOng BM/SonY/ATV Songs LLC, BMI/2101 Songs,
BMI/Warner.Tamerlane Publishing Corp., BM,. AMP/HL,
11009; LT 3301/89

STAY (Gibson And Gibson Music Publishing, ASCAP/
Datsdabbysay Music Publishing, ASCAP/Sony/ATV Songs
LLC, BMI/City Sky Music BMI/Food 4 Yo Soul Music,
ASCAP/Christopher Lacy Publishing Designee, ASCAP/
Songs Of Universal, Inc., BMI/Bavjun Beat Music, BM,,
AMP/HL, RBH 23

STAY SCHEMIN (Live Write LLC, BMI/4 Blunts Lit At
Once, EMI EMI Blackwood Music Inc., BMI/French Mon-
tana BM, HI_ H100 58: RBH .

STRIP ,Songs Of Universal, Inc BMI/Culture Beyond
Ur Experience Publishing, EMI/KMacnificent, WI/
Amber Street NM ishMg, ASCAP/Notting Dale Songs
Inc., ASCAP/Lonnalisfic Hitz, ASCAP/West Coast Livin
Publishing, ASCAP/Universal Music Corporation, ASCAP/
Henderworks Music Publishing, BMI), AMP/HL, H100
6, 1.1 10

STRONGER ,WHAT DOESN'T KILL YOU, /Universal Music
Publishing MGB Scandinavia AB, STIM/Sony/ATV Music
Publshing Scandinavia AB, SLIM/Perfect Storm Music
Group AB. STIM/Son y/ATV Songs /LC, 13MV8MG Gold
Songs, ASCAP/111,1n Music, ASCAP/EMI April Music,

ASCAP/Sony/ATV Sounds LL, SESAC/Universal
Music - Careers, BM, AMP/Hi /100 10

SUPAHIEAK (Young Jee, Music Inc BM/EMI Black -
d Music Inc., BMIB. Groh

ASCAP/TO Epps Music ASCP/St One %1?,237t,e,
BMI/Jobete Musk. Ins., ASCAP), HL, R. 49

SWEET LOVE(Culture Beyond Ur Experience Publishing,
BMI/Sonos Of Universal, Inc., RAIN CaMt Teach Men
The Shhh, BM/Jason, Lyric, SESAC/Reach Music
Tunes, SESAC/Everytime You Hoar My Music LLC,
ASCAP/Carchaygee Music Publishing. SESAC/Universal
Tunes, SESAC/One Man And A Pen Publishing, ASCAP),
FIL,1100 89; R. 42

TAKE CARE ,Mayor & Moses LLC, SOCAN/KoMI Music
Publishing America, Inc.. ASCAP/Live Write L1G, BMI/The
Clyde Otis Music Group, BMI/Sony/ATV Melody, EMI/
Universal -PM yGram International Publishing, ASCAP/
Roncesam Music Publishing, ASCAP/Anthony Palma
Publishing Designee, ASACP/WB Music Corp., ASCAPAza
Music, BM, AMP/HL, FI100 13: 01132

TAKE IT TO THE HEAD {Money Mack Music, BMI/DJ
Khaled Publishing III/Songs Of Universal Inc, BMI/
YIP Music Publishing, BMI/Warner-Tamerlane Publishing
Corp, BMA Blunts Lit At Once, BMI/LNII Blackwood
Music Inc., BNII/Culture Beyond Ur Experience Publishing,
BMI/Harajuku Barbie Music, BMI/Trac N held EnMrtain-
ment LLC, ASCAP/WB Music Corp, ASCAP/The Ersterniry
Music Group, BMI/Numbers Don't Lie, LLC, BM/Songs
Of Kobe, Music PublishMg America Inc., BM, AMP/HL,
H1GO 83 REH 30

TALK THAT TALK (Oat Damn Dean Music, BMI/Songs Of
Universal, Inc., BMI/EMI April Music, Inc ASCAP/Carter
Boys Music, ASCAP/Universal Music - MGB Songs,

ASCAP/Sony/ATV Songs LLC, BMI/Ninth Street Tunnel
Music, Inc, BMII, AMP/HL, H100 54

THANK YOU (1,1111 Publishing Inc.,13MVEMI Blackwood
Music Inc., BMI/Byef all Productions Inc ASCAP/Sony/

AN Harmony, ASCAP/Alt Mo Music Inc, BM/Worlds
Songs Inc BMVIC Champion Publishing, IMI/Nettwerk
Songs PublisM ng Ltd.. ASCAP/Big R Publishing, ASCAP/
EMI April Music, In, ASCAN, 17

MINIUM BOUT YOU (Bug Music. Inc, BMI/Heavens
Research, BM /Downtown Music Publishing LLC,

ASCAP) BBL' 63
THINK UKE A MAN oney Mus,ASCAP/EMI

April Music. ASCAP/Dylan Boy Music LLC.ASCAP/
Kahan Music Publishing Americg Inc., ASCAP,en In

The Ground Publishing, ASCAP/Universal Music - 2
Song, BMI/The Penmenship, BMI/EricB, ASCAPANriting
Camp Music, ASCAP/Sony/115 Tunes LL,

ASCII

Mont, ASCAP/4 Nun. Lit At Once, 1st Gold

Publishing, BMI/Sony/ATV Songs LLC, BMI/Warner.
New Publishing Corp., BMI/Colpix Music Inc., EMI/
New Columbia Pictures Music In, ASCAPI,AMP/HL,
F1100 9, EBB 38

THIS OLE BOY .13 Music Corp., ASCAP/Melissa,
Money Music Publishing, ASCAP/Get A Load Of This
Music, ASCAP/EMI Blackwood Music Inc . °MI/String
Stretcher Music, BMI/Ehettneck Music, BMII,AMP/HL,

CS 17; H100 93
TILL I DIE ,Culture Beyond Ur Experience Publishing,

EMI/Songs 01 Universal, Inc.,BMI/Danjahandz Muzik,
SESAC/Reservoir Media Management, SESAC/Yaslina
Music Publishing Inc., ASCAP/David M. Ehrlich, Es, PC,
ASCAP/EF To olf Publishing, LL, BMIAVamer-Tarnerlane
Publishing Co, BMI/Wiz Khalif a Publishing, BMI,
AMP/HL, RBH 70

11L MY LAST DAY (runes Of Bigger 111111, ASCAP/Big-
ger Picture Group LLC,ASCAP/Big Machine Music, BMI/
Double Barrel, Ace Music, BMI/Super 98 Music, t1C
BMVEMI April Music, Inc., ASCAP/Songs Of Country -
wood, ASCAN, Hi CS 42

TIME IS LOVE ,EMI Blackwood Music Inc., BMI/Uttle
Dopey Music, BM/Sony/ATV Tree Publishing /moony,
BMI/Casa Jam Music, BMI/Little Lola Ma, EIMIS HL,
/5151/0084

TITANIUM (EMI Blackwood Music In, EMI/Long Lost
Brother Management Ltd, PflS/FALPA Music Publishing,
BUMA/Piano Songs, BMI/Sony/ATV Songs LLC, EMI/
What A Publishing LTD, SACEM/Terryor Music, BMI/EMI
Music Publishing Lbl, PBS), HL, 110079

TONIGHT ,BEST YOU EVER HAD, (John Legend Publishing,
BMI/BMG Chrysalis Music Publishing, BMI/MJP Music,
ASCAP/Homeschool Publishing, BMI/Music Chef Publish-
EMI/s Worldwide Publishing,ASCAP/

I April Music, Inc, ASCAP), 1100 97; RBH 33
TOO CLOSE Pure Groove, EMI/Warner-Tamerlane Publish-

ingBh41, AM, H100 63
TOO GOOD TO BE TRUE (No Such Music, SOCAN/

Bug Music, ASCAP/Music Of Windswept, ASCAP/BMG
Chrysalis, ASCAP/Songs Of Southside Independent Music.
Publishing L/Raylene Music, ASCAP/Songs Of Universal,
Inc, BM /Songs From The Engine Room, BM, Hi CS 48

TOUCH (House Of Sea Gayle Music, ASCAP/Little Mojo
Music, ASCAP/Netty Damn Tough, ASCAP/NE Music
Corp., ASCAP/ AM, CS 46

LO SAGES BIEN (Not Listed) LT 39
TURN ME ON {Oat Damn [lean Music, BMI/Songs 01

1.11,11511, Inc, IMI/2412 Songs ac. WI/Shapiro. Bern-
stein & Co, M, ASCAP/What A Pubhshing LTD, SALEM/
Sony/ATV Songs LLC, BMI/Piano 11,, EMI/Taloa Music
BV STEM, AMP/HL, H10019; REIN 96

TURN UP THE MUSIC ,Songs Of Universal, Inc,, BMI/
Culture Beyond Ur Experience Publishing, BMI/T And Me
Music PublishMg ASCAP/Universal Music - MGB Songs,
ASCAP/Universal Music Corporation, ASCAP/Dazman 18
Music,1351/EA41 Blackwood Music Inc., BMI/Fuego Songs
Publishing, SESAC/Sidney Michael Music, ASCAP/Inter-
national Money Music, ASCAP/ferrance Coles Publishing
Designee, ASCAP, AMP/HL, H10051; EBB 87

TU VENENO ,Mayimba Music, Inc., ASCAP/D.A.M. Pro-
dunions Publising, ASCAP, LT 42

TU YA EKES COSA DEL PASADO ,Versatil House Of
Music Inc, BMI/Hit Music Publishing, SACMI LT 19

UN HOMBRE NORMAL )Area Musical, LLC, BMI, LT 16
UPI (Sudan Williams Publishing Designee, °MI/LoveRance

Music LLC, BMII H100 46,11131-1 3

EL VERDADERO AMOR PERDONA (Tulun) Music,
ASCAP/WB Music Corp.. ASCAN, AMP LT 20

EL VESTIDO BLANCO IJuliantla Musical, ASCAP/Vander
Music Inc., ASEAN LT 22

WALKING CONTRADICTION )Magic Mustang Music
BMI/Big Loud Bucks, BMI/Songs From The Couch,

BMI/Music Of Stage Three, EMI/BMG Chrysalis Music
Publishing, BMI/Songs 01 Common, BMI) CS 55

WANNA MMAKE YOU LOVE ME (usic Of Cal IV BMI/Cal
II Entertainment, LL, BM/Music Of Stage Three, R41/
Bobby, Sang And Salvage BMI) CS 27

WANTED Bongs 01 Universal, Inc., BMI/Songs From The
Engine Floor, BMI/Happy LAM Man Publishing, BMI/.

AMP/HL, CS 38
WATER TOWER TOWN ,Sony/ATV Tree Publishing Com-

pausiny,

c, Muse
OfAMPI

R, CS
Sea Gayle Music, ASCAP/Mike CurbM52

WAY TOO COLD ,Please Gimme M Publishing Inc., BMI/
EMI Blackwood Music Inc, BMI/Hrty -Boy Music, BMI/U
Can, Teach Bien The Shhh, BMI/Songs Of Universal,
In., BM /Sony/A7V Tunes L., ASCAP/I1 Cool J Music,

ASCAP/Universal Music Corporation, ASCAN, Hi H100
86, BBH BO

WE ARE YOUNG R3nanion Music, ASCAP/Hough Art,
ASCAP/Shiva Lee Lawrence Rick Music, BMI/Sony/
AN Songs LL, BMI/VVay Above Music, BMII, AMP/
FIL F1100 2

WE FOUND LOVE (EMI April Music, Inc, ASCAP/EMI
Music Publishing Ltd, MCPS/EMI Music Publishing Ltd.,
PHIL HL, H10022

WE IN THIS BITCH!!! ,Not Listed, RBH 77
WE RUN THE NIGHT (12 Stones, ARPANMPG Australia,

ARPA/Universal-Songs Of PolyGram International, EMI),
HL, H100 94

WHAT MAKES YOU BEAUTIFUL ,Herni Productions,
ASCAP/Kobalt Music Publishing America Inc, ASCAP/
BMG Chrysalis, ASCAP/EMI April Music, Inc., ASCAP/Mr.
KanaM Songs, ASCAP), HL, H100

WHEN I GET IT (Melodies Of Bigger Picture, SESAC/
Songs Of Bigger Picture, BMI/Acoustic Peen. Publishing
SESAC/Steel Wheels Music, BMI/Big Loud Bucks, BMI/
Mathews Million, BMI/Warner-Tamerlane Publishing
Corp., BMI/Jirn MusickMcCormic Music. BM,. AM, CS 43

WHY Meryl Ilion ASCAP/Universal Music Cor-
poration ASCAP/Dave Young Nblishing Designee, BMI/
EMI Blackwood Music Inc.. BMI/E. Hudson Music LIG,
BMI/4 Blunts Ur At Once, BM), HL, RBH 64

WHY YA 1NANNA (Ink Pen Mama Music, SESAC/Songs
of Max, Publishing, SESAC/Tunes of R&T Direct, SESAC/
Razor & Te Music Publishing, LL, ASCAP/EMI April
Music, Inc ASCAP/Sugar Glider Music, ASCAP/External
Combustion Music, ASCAP/Out Of The Taperoom,

ASCAP/Songs Of Southside Independent Music Publish.
ing L), AMP/HL, CS 23

WILD ONES (Mail On Sunday Music, ASCAP/E.Class
Publishing, BMI/Sony/ATV Tunes LL, ASCAP/Artist
Publishing Swop West, ASCAP/W13 Music Corp., ASCAP/
EMI Blactmod Music Ins., BMI/Universal Music Publish-
ing MGR Scandinavia AR, STIM/Songs Of Universal, Inc.,
BMI/Artist ',dishing Group Last SESAC/W.B.M. Music
Corp., SESALIJackpot Since 1804 Publishing, BMI/Nanat,
BMI/Artist 101 Publishing Group, BMI/Warner-Tamerlane.
Publishing Corp, BM), AMP/HL, H1006; LT 45

WILL YOU BE THERE (Jon Riff Music, BMII RBH 81
WOBBLE )Empowered To Prosper, ASCAP/Croomstacular

Music, BMVEMI Blackwood Music Inc., BMI/Bionic Bev
Publishing Designee, BMI/PMHI Music Inc, ASCAP/

Young Mogul Entertainment Publishing, BMII, HL. F. 98
A WOMAN UKE YOU )Warner -Tamerlane Publishing

Corp., BMI/3JI Music, BMI/Sixteen Stars Music, EMI/
How Bout That Skyline Music BMI/Songs From Ferry
Sheet, I3M1/13MG Platinum Songs, Emo, AM, CS 5,
H1110 41

WONT MAKE A FOOL OUT OF YOU ,FIZE Music Pub -
fishing ASCAP Universal Music CorporatMn, ASCAP/
Milwaukee Villain Music, ASCAP/Sony/ATV Tunes LLC,

HARD,ASCAP/ked Under My Clothes, ASCAP), IL, 69
WORK AR PLAY HARD (Not Listed) R. 100

YA ME CANSE,Not Listed, LT 27
YOU DONT KNOW HER LIKE I DO ,Warner -Tamerlane

Publishing Corp., BMI/Indiar. Angel Music, BMI/Songs
of Jim McCormick, BM, AMP, CS 13; H100 70

YOUNG, WILD St FREE (My Own Chit Music, BMI/EMI
Blackwood Music In, BMI,GH Sound .1,MS,
ASCAP/A8 Music Corp., ASCAP/Bughouse, ASCAP/Mars
Force Music, ASCAP/Ell Nation Music. ASCAP/Music
Famamanem 115 ASCAP/EMI April Music, Inc., ASCAP/
Toy Plane Music. ASCAP/Universal Music Corporation,
ASCAPMestside Independent Publishing, ASCAP/Late
80, Music, ASCAP/Beechwood Music Corporation, BMI/
Rebellion Caps Publishing, BMI/South Hudson Music,
BMI/Helen Yu, BMI/Irving Music, Inc., BMI/YG400 Music
PubMhing, BMII, AMP/HL H10023, LT 40

YOU'RE ON MY MIND (Songs Of Universal, Inc, BM/
Kemuniry Song Chest, °MI/Uncle Chest, ASCAN, AMP/
IL R. 25

YOU STILL GOT IT )Pickwick Landing Song, ASCAP/Big
Loud Songs, ASCAP/BrettJones Music, ASCAP/Words &
Music, EMI, AM, CS 57
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IEXECUTIVIE
TURNTABLE_
Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Republic Records and Island
Def Jam Music Group appoint Cynthia Sexton executive VP of
branding and licensing. She was president of Sexton, her own
boutique branding and licensing agency.

Universal Music Group names Rand Levin senior VP of busi-
ness and legal affairs. He served in the same role at Universal
Motown Republic Group and Island Def Jam Records Group.

PUBLISHING: Primary Wave Music opens a new office in the
United Kingdom and taps Clive Black as head of Primary Wave
U.K. He will continue to serve as chairman of Blacklist Enter-
tainment. Black most recently was managing director at EMI
Records in the United Kingdom.

Big Tractor Music names Clay Myers GM. He was GM/VP at
Still Working Music/Orbison Music.

TOURING: The Windish Agency taps booking agent Todd
Walker to launch a performing arts division at the independent
talent firm. He was an agent at International Music Network

TV/FILM: RTL Group promotes Cecile Frot-Coutaz to CEO of
its FremantleMedia production arm, effective July 1. She cur-
rently serves as CEO of FremantleMedia North America.

MANAGEMENT: McDaniel Entertainment promotes Anne
Zogby to creative manager. She was associate manager.

RELATED FIELDS: Merchandising company Bravado in Lon-
don appoints Greg Sambrook VP of international sales and
marketing. He was director of international marketing.

-Edited by Mitchell Peters

GOODWORKS
AFRICAN FEST SUPPORTS THE ARTS, ORPHANS
African live -music promoter Jiggs Thorne is using his festival in
Swaziland to help boost the country's arts community and assist
its ongoing orphanage problem.

"I was very interested in answering a lot of the questions that
were posed by the broader issues ofour orphan situation in Swazi-

land. We have 120,000 orphan kids-a frightening statistic," says

Thorne, director of the MTN Bushfire event. "So there was the
idea ofusing our platform to create awareness ofwhat's going on."

MTN Bushfire was also created to help develop the arts in Swa-
ziland, says Thorne, who runs Swaziland venue House on Fire.
"We have a responsibility as aplatform andbusiness to getengaged
with what's going on in the broader community," he says. "And
whatbetter way to do that than through the arts?

Thesixth annualfestival (bushfire.co.sz)willbeheldMay25-27
on a farm in Swaziland's Ezulwini Valley. It has generated close
to 600,000 emalangeni (nearly $77,000 U.S.) in its five-year exis-
tence, Thorne says.Allprofits go toYoung Heroes, an organization
that assists with finding sponsors for orphan Swazi children with
AIDS. Proceeds frommerchandise sales are donatedto Swaziland
women's nonprofit Gone Rural boMake.

Festival participants include poet/MC Saul Williams, Nigerian/
Romanian songstress Ayo, Brazilian Flavia Coelho, the Burundi
Drummers, Canadian electro-jazz quintet Misteur Valaire and
actor/writer/director Richard E. Grant. Past headliners include La-
dysmith Black Mambazo, Johnny Clegg and Hugh Masekela.

In addition to live music, MTN Bushfire (which typically
draws about 20,000 attendees) features theater, poetry, film,
circus, dance and visual arts; a handcrafts market and food
fair; and workshops and outreach for students, teachers and
art facilitators. -Mitchell Peters

ASCAP POP AWARDS & EXPO

Last week was a busy one for ASCAP.
April 18 marked the organization's
29th annual Pop Music Awards,
which then segued into ASCAP's
seventh "I Create Music" Expo
(April 19-21). Both events were held at
the Renaissance Hollywood Hotel in
Los Angeles. PHOTOS: PICTUREGROUP

and Grent

FROM LEF ' Hitmaking trio LUKASZ "DR.
LUKE" GOTTWALD, KATY PERRY and MAX

 MARTIN hold plaques commemorating their
work on several of 2011's most -performed songs,
including "Teenage Dream." Martin was also named
ASCAP's songwriter of the year. Sharing kudos as
publishers of the year: EMI Music Publishing and
Warner/Chappell Music.

2
GOLDEN NOTE Award honoree TRENT
REZNOR (left) pauses on the red carpet

 with ASCAP president/chairman PAUL
WILLIAMS and CEO JOHN LoFRUMENTO. Pop
songstress Carly Simon received the Founders Award.

7 IN ADDITION to song of the year ("Just
the Way You Are"), the Smeezingtons

'a  were singled out for their work on "F**k
You (Forget You)" and "Grenade" with co -writer
BRODY BROWN. Onstage for that presentation are
(from left) ASCAP VP of pop/rock membership SUE
DREW, the Smeezingtons' ARI LEVINE, ASCAP
executive VP of membership RANDY GRIMMETT,
the Smeezingtons' BRUNO MARS and PHILIP
LAWRENCE, and Brown.

Additional photos
.biz online this week at

blllboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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MUSICAL MENTORING
In honor of his work with
students and graduates of
Syracuse University's Bandier
Program for Music and the
Entertainment Industries,
Cornerstone Promotion co -CEO
JON COHEN (far left) received the
inaugural Bandier Alumni Assn.
Award on April 23. Joining the
Syracuse '90 alumnus at New
York's Sony Club are (from left)
Sony/ATV chairman/CEO
MARTIN BANDIER, Epic chair-
man/CEO ANTONIO "L.A." REID
and Sony Music Entertainment
CEO DOUG MORRIS. PHOTO: BEN GABBE/
BENGABBEPHOTOGRAPHY.COM

sem

1
FURTHER ROCKING awareness of the 2012 presiden-
tial election, Lyon Fine Jewelry CEO/head designer

 LAUREN RUSSELL (center) hosted an April 17 launch
bash for her Rock the Vote bracelet. Lyon is donating 15%
from the sale of each bracelet to nonprofit organization Rock
the Vote. Raising support for the cause at Los Angeles club
Tru Hollywood are (from left) actor EDWIN HODGE ("Cougar
Town") and QUDDUS PHILIPPE, host of ABC's upcoming
music competition "Duets." PHOTO: FAYE SADOU

4111

WINE AND SONG both flowed at the Live in the
Vineyard festival in California's well -stocked Napa
Valley (April 12-15). Headliners included Jason

Mraz, MAYER HAWTHORNE, Graffiti6 and Susan Justice.
Holding court at private winery events were fun., Scars on 45
and others. Relaxing between sets at Uptown Theatre with
Hawthorne (second from left) are (from left) festival
co-founders CLAIRE PARR and BOBBII HACH-JACOBS
and Universal Republic VP of promotion DAVID NATHAN.
PHOTO: BILL VAN ESS/LIVE IN THE VINEYARD

7 ON APRIL 18, Columbia Records presented the cast
of Fox TV's "Glee" with a plaque celebrating its mile-

41IgP  stone 200th hit on the Billboard Hot 100. From left
are "Glee" actors CORY MONTEITH, MARK SALLING, HARRY
SHUM JR. and KEVIN McHALE. The ensemble hit the 200 mark
on the April 24 chart, extending its record as the act with the
most chart hits in Hot 100 history. PHOTO: STEPHANIE CABRAL

4 WHILE IN Los Angeles for a three -night stand (April
19, 20 and 25), Latin rock band Nana cemented two

 milestones: a record -breaking 11th sold -out concert
at Staples Center and simultaneously setting the record for
the most shows performed by any act in the arena's history.
Celebrating with the requisite hardware-and basketball
jerseys-are (from left) Staples Center VP of events CHRISTY
BUTCHER; Mena manager ANGELO MEDINA; AEG Live VP of
Latin talent REBECA LEON; Staples Center senior VP/GM LEE
ZEIDMAN; Maria's SERGIO VALLIN, FHER OLVERA and ALEX
GONZALEZ; AEG Live president/CEO RANDY PHILLIPS; and
Maria's JUAN CALLEROS. PHOTO: JUAN OCAMPO/STAPLES CENTER
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Nielsen and Cumulus are excited
to announce a new multi -year alliance for

music monitoring, research services,
and sales representation

niOSp (0 CUMULUS
100 million annual song detections

176 markets monitored

The most comprehensive streaming data

SoundScan sales data covering 99%

of all digital downloads

The best music consumption data.

570 stations in 120 markets

Syndication with over 4,000 affiliates

Radio's Top Stars and Top Brands

Only One Cumulus!

Connecting through some of the most iconic

brands in entertainment, Cumulus Media

Networks is one of the nation's most powerful

content and distribution companies.

Ready to Rock 'n' Roll

nielsen.com
stephanie.friedman@nielsen.com

curnulusmedianetworks.com



FLASH MUSIC PRESENTS

Elis,kciEspo

'yr
iS

instersr
Featuring

Math, Angel y Khrii, El Cala, Gocho, Los Del Puente,

Jorge Celedon, Joseph Fonseca, Tono Rosario, liegeles

Booking

Colombia & Venezuela

Veneshows

305 507-3749

contralaciones@venemusic.com

VeneShow

Rest of the World

Flash Music

(781)426-2171

tlashmusicor@gmail.com

mvega@flashmusicor.com

Egg

Management

Robert Fernandez

Famous Artist Music & Management

954 394 6948
Rohertfernandezinc@gmail.com

FamousArtist

air
1111W

Street date 05/01/12

elviscrespolive.com

@elviscrespolive

f www.facehook.com elviscresuolive

www.youtube.com'user/eluiscrespoliue


