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ASCAPP V US C AWARDS

ASCAP Founders Award Golden Note Award Songwriter of the Year Global Impact Award
Publishers of the Year

Congratulations to Our 2012 Honorees
Animal
WRITER: Tim Pagnotta
PUBLISHERS: CYP One Publishing. Pagzilla Music

Black 8 Yellow
WRITERS: Mikkel Eriksen, Tor Hermansen,
Wiz Khalifs
PUBLISHERS: EMI Music Publishing, PGH Sound,
Warner/Chappell Music. Inc.

Blow
WRITERS: KtaS F Ahlund (slim). Lukasz "Dr. Luke"
Gottwald, KoOoLkOjAk, Max Martin (vim
PUBLISHERS: Kasz Money Publishing, Cobalt
Music Publishing America, Inc., Kojaktrax,
Prescription Songs LLC, Universal Music
Publishing Group

Born This Way
WRITERS: Paul "DJ White Shadow" Blair,
Jeppe Breum Laursen
PUBLISHERS: Maxwell and Carter Publishing,
LLC, Sony/ATV Tunes LLC, Universal Music
Publishing Group

DJ Got Us Fallin' In Love
WRITER: Max Martin (SIM)
PUBLISHER: Kobalt Music Publishing
America, Inc.

Down On Me
WRITERS: 50 Cent, Keith James, Jerernih
PUBLISHERS: 50 CORE Music, Ohaji Publishing,
Sony/ATV Tunes LLC, Truth Faction, Universal
Music Publishing Group

Dynamite
WRITERS: Taio Cruz (Pits). Lukasz "Dr. Luke"
Gottwald, Max Martin (SlINI)
PUBLISHERS: EMI Music Publishing, Kasz Money
Publishing, Kobalt Music Publishing
America, Inc.

The Edge Of Glory
wcrrER: Paul "DJ White Shadow" Blair
PUBLISHERS: Maxwell and Carter Publishing.
LLC, Universal Music Publishing Group

E.T.
WRITERS: Joshua "Ammo" Coleman, Lukasz "Dr.
Luke" Gottwald, Max Martin (STIM). Katy Perry
PUBLISHERS: Each Note Counts, Kasz Money
Publishing, Kobalt Music Publishing America,
Inc., Prescription Songs LLC, Warner/Chappell
Music, Inc., When I'm Rich You')) Be My Bitch

F..k YOU
WRITERS: Brody Brown, Philip Lawrence,
Ari Levine, Bruno Mars
PUBLISHERS: Art for Art's Sake, BMG
Chrysalis. Late 8o 's Music, Mars Force Music,
Music Famamanem LP, Roc Nation Music,
Thou Art the Hunger, Toy Plane Music,
warner/Chappell Music, Inc.

Fkin' Perfect
WRITER: Mau Martin (sru4)
PUBLISHER: Kobalt Music Publishing
America, Inc.

Firework
WRITERS: Mikkel Eriksen, Tor Hermansen,
Katy Perry, Sandy Wilhelm
PUBLISHERS: EMI Music Publishing, Ultra Tunes,
Warner/Chappell Music, inc., When I'm Rich
You'll Be My Bitch

Give Me Everything
WRITER: NC -Y0
PUBLISHERS: Pen In the Ground Publishing,
Universal Music Publishing Group

Good Life
wRITERs: Eddie Fisher, Brent Kutzle,
Ryan Tedder
PUBLISHERS: Acomman Music, LJF Publishing
Co., Midnite Miracle Music. Sony/ATV Tunes LLC.
Velvet Hammer Music

Grenade
WRITERS: Brody Brown, Philip Lawrence,
Ari Levine, Bruno Mars
PUBLISHERS: Art for Art's Sake, BMG
Chrysalis, Late Bo's Music. Mars Force Music,
Music Famamanem LP, Roc Nation Music,
Thou Art the Hunger, Toy Plane Music,
Warner/Chappell Music, Inc.

Hey Soul Sister
wRITER: Pat Monahan
PUBLISHERS: Blue Lamp Music,
EMI Music Publishing

How To Love
WRITER: Mack Maine
PUBLISHERS: Beamer Boy Publishing, Sling Bling
Music Publishing, Universal Music Publishing
Group

I Wanna Go
WRITERS: Sayan Kotecha, Max Martin (sum)
nuaLtsnuts: EMI Music Publishing, Kobalt Music
Publishing America. Inc., Mr. Kanani Songs Inc.

I'm On One
wfuf ER: Noah "40" Shebib
PUBLISHER: Roncesvalles Music Publishing

Just A Dream
WRITERS: Nelly, Frank Romano
nuaLtsnEfts: EMI Music Publishing, Jackie Frost
Music Inc.. Jesse Jaye Music, Reach Global Inc.

Just Can't Get Enough
WRITERS: Joshua "Prince Yashua" Alvarez,
Thomas Brown, Fergie, Julie Frost,
Jabbar Stevens
PUBLISHERS: Darkchild Songs, EMI Music
Publishing, Headphone Junkie Publishing,
Kid Ego. Native Boy Music. Totally Famous Music,
Tuneclique Music Publishing

Just The Way You Are
WRITERS: Khari "Needlz" Cain, Cassius D. Kalb,
Philip Lawrence, Ad Levine, Bruno mars
PUBLISHERS: Art for Art's Sake, BMG Chrysalis,
Dry Rain Entertainment, Mars Force Music.
Music Famamanem LP, Roc Nation Music, Thou
Art the Hunger, Toy Plane Music, Universal Music
Publishing Group, Upper Dec, Warner/Chappell
Music, Inc.

Last Friday Night (T.G.I.F.)
WRITERS: Lukas, "Dr. Luke" Gottwald.
Max Martin (srin). Katy Perry
PUBLISHERS: Kasz Money Publishing, Kobalt Mu-
sic Publishing America, Inc., Prescription Songs
LLC, Warner/Chappell MUSIC,
When I'M Rich You'll Be My Bitch

The Lazy Song
WRITERS: K'NAAN, Philip Lawrence, Ari Levine,
Bruno Mars
RuaLtsHERs: Art for Art's Sake, BMG Chrysalis,
Mars Force Music, Music Famamanem LP, Roc
Nation Music, Sony/ATV Tunes LLC, Thou Art
the Hunger, Toy Plane Music, Warner/Chappell
Music, Inc.

Lighters
WRITERS: Battleroy, Philip Lawrence, Ari Levine,
Bruno Mars. Luis Resto
PUBLISHERS: Art for Art's Sake, BMG Chrysalis,
EMI Music Publishing, Justin Combs Publishing,
Mars Force Music, Music Famamanem LP, Que
CheVere Music, Roc Music 4 Life Publishing, Roc
Nation Music, Thou Art the Hunger, Toy Plane
Music, Warner/Chappell Music, Inc.

Look At Me Now
WRITERS: Jean -Baptiste Kouame II, Wesley Pellf2
PUBLISHERS: BMG Chrysalis, I Like Turtles Music.
The Bad Bad Guys

More
WRITERS: Charles A. Hinshaw, Usher Raymond IV
PUBLISHERS: Charles A. Hinshaw Publishing,
EMI Music Publishing, UR-IV Music

Moves Like Jagger
WRITER: Shellback (STIM)
PUBLISH.: Kobalt Music Publishing
America. Inc.

No Hands
WRITERS: Christopher "Dru mrna Boy" Gholson,
Jeffrey "Roscoe Dash" Lee Johnson Jr.,
Juaquin "Waka Flocka Flame" Malphurs, Wale
PUBLISHERS: Dead Stock Music. Juaquinmal-
phurspublishing, Lines in Music Publishing
LLC, Roscoe Dash Publishing, Warner/Chappell
Music. Inc., Young Drumma

On The Floor
WRITERS: Gonzalo Hermosa Gonzales (GEMA),
Ulises Hermosa (GEHA)
PUBLISHERS: EMI Music Publishing, Ultra Tunes

Only Girl (In the World)
WRITERS: Mikkel Eriksen, Toe Hermansen,
CriStyle Johnson
PUBLISHERS: C Style Ink Music Publishing,
EMI Music Publishing, Slide That Music

Party Rock Anthem
WRITERS: Skyler "Sky Blu" Gordy, Stefan
"Redfoo" Gordy, David (Goonrock) Listenbee,
Peter H. Schroeder III,
PUBLISH.: Party Rock

Raise Your Glass
WRITER: Max Martin (STIM)
PUBLISH.: Cobalt Music Publishing
America, Inc.

Rhythm Of Love
WRITER: Tim Lopez
PUBLISHERS: Songs for Whitney Publishing,
Warner/Chappell Music, Inc.

Rocketeer
WRITERS: DJ Coquia, KevNish, Philip Lawrence,
Bruno Mars. Jeremy "Jermbeats" Reeves
PUBLISHERS: BMG Chrysalis, Far East Movement
Publishing. Hunnypot For Life. La Coquia Nostra.
Mars Force Music. Music Famamanem LP,
Products Of The Street, Roc Nation Music,
Sumphu. Thou Art the Hunger, Warner/Chappell
Music, Inc.

SAM
WRITERS: Mikkel Eriksen, Tor Hermansen
PUBLISH.: EMI Music Publishing

Secrets
WRITER: Ryan Tedder
PUBLISHERS: Midnite Miracle Music,
Sony/ATV Tunes LLC. Velvet Hammer Music

Sexy And I Know It
WRITERS: Erin Beck, Stefan "Redfoo" Gordy,
David (Goonrock) Listenbee, Kenny "Audiobot"
Oliver, George Robertson
PUBLISHERS: Chebra Music, Hi Mom I Did It
Music. Party Rock, Yeah Baby Music

The Show Goes On
WRITERS: Isaac Brock, Dustin W. Brower, Dann
Gallucci, Daniel "Kane Beate Johnson. Eric Judy
PUBLISHERS: Artist Publishing Group West,
Best Dressed Chicken in Town. Jimmy Rollins
Entertainment Group, LLC, Sony/ATV Tunes LLC,
Tschudi Music, Ugly Casanova, Warner/Chappell
Music, Inc.

Someone Like You
WRITER: Dan Wilson
PUBLISHERS: BMG Chrysalis, Sugar Lake Music

Stereo Hearts
WRITERS: Brandon Lowry, Disashi Lumumba-Ka-
songo, Travie McCoy, Matt McGinley, ROBOPOP
PUBLISHERS: 4daytheOryMUSiC. BMG Chrysalis.
EAR Entertainment Ltd., EMI Music Publishing,
Epileptic Ceasar Music, High Deaf Music

Super Bass
WRITERS: Jeremy "JMIKE" Coleman,
Roahn "First Born" Hylton
PUBLISHERS: Artist Publishing Group West. EMI
Music Publishing, FB Da Mastermind Music Pub-
lishing, JMikeMusic, Warner/Chappell Music, Inc.

Teenage Dream
WRITERS: Lukasz "Dr. Luke" Gottwald,
Max Martin (szni). Katy Perry
PUBLISHERS: Kasz Money Publishing, Cobalt Mu-
sic Publishing America, Inc., Prescription Songs
LLC, Warner/Chappell Music, Inc.,
When I'm Rich You'll Be My Bitch

Till The World Ends
WRITERS: Lukasz "Dr. Luke" Gottwald,
Alexander Erik Kronlund (sfit4). Max Martin (sTim)
PUBLISHERS: Kasz Money Publishing. Kobalt
Music Publishing America, Inc.,
Warner/Chappell Music. Inc.

Tonight
WRITERS: Christopher "Ludacris" Bridges,
DJ Frank E. Enrique Iglesias
PUBLISHERS: Artist Publishing Group West.
EIP Music, J Franks Publishing, Ludacris
Worldwide Publishing, Sony/ATV Tunes LLC,
Warner/Chappell Music, Inc.

Tonight Tonight
WRITERS: Emanuel Kiriakou, Lindy Robbins
PUBLISHERS: Hey Kiddo Music, Roditis
Music, Inc.

We Found Love
WRITER: CaiVOI Harris
PUBLISHER: EMI Music Publishing

We R Who We R
wRITERs: Joshua "Ammo" Coleman, Lukas,
"Dr. Luke" Gottwald, Jacob Kasper Hindlin
PUBLISHERS: Each Note Counts, J Kasper
Publishing, Kasz Money Publishing, Kevinthecity
Publishing, Prescription Songs LLC, Sony/ATV
Tunes LLC

What's My Name? Feat. Drake
WRITERS: Mikkel Eriksen, Tor Hermansen
ouaLtsncn: EMI Music Publishing

Without You
WRITERS: Taio Cruz (PRS). David Guetta (sAam).
Usher Raymond IV, Frederic Riesterer (SALEM)
PUBLISHERS: EMI Music Publishing,
Shapiro Bernstein & Co., Inc., UR-10 Music

Yeah 3X
WRITERS: DJ Frank E. Calvin Harris, gal
Amber "Sevyn" Streeter
PUBLisHERs: Am Bee Street Publishing, ArtiSt
Publishing Group West, EMI Music Publishing,
J Franks Publishing, Warner/Chappell Music, Inc.

You Make Me Feel
WRITER: Steve Mac (Pxs)
PUBLISHER: Songs Of Peer Ltd.

E LONDON PUERTO RICO www.asc

1 "JUST ARE"
Song of the Year

WRITERS:

Khari "Needlz" Cain, Cassius D. Kalb,
Philip Lawrence, Ari Levine, ST11110 Mars

PUBLISHERS:
Art for Art's Sake, BMG Chrysalis,

Dry Rain Entertainment, Mars Force Music,
Music Famamanem LP, Roc Nation Music,

Thou Art the Hunger, by Plane Music,
Universal Music Publishing Group,

Upper Dec, Warner/Chappell Music, Inc.
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14 THE BIG DON DATA With a digital strategy that
includes his own online radio station, Don Omar has
expanded his empire into the future.

18 THE PERFECT MATCH The rise of Michel Telci's
"Ai Se Eu Te Pego" is an example of the power of soccer
tie-ins to kick-start a global music marketing campaign.

20 CERTIFIED ORGANIC Dream pop duo Beach
House releases its fourth album, Bloom.

22 PRIME -TIME PLAYLISTS Deemed fresh and
new, "The Voice" gains in ratings on "American Idol" and its
oldies. But which is poised to create stars? And how does
"X Factor" play into the competition?
SPECIAL FEATURE

25 MAGIC BUS Coach company bookings presage a
busy touring year. Plus: On The Road
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The 23rd annual Billboard Latin Music Conference &
Awards take place April 23-26 in Miami.
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ON THE COVER: Dick Clark on
.American Bandstand," 1958
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Music Assn. Country Music
Summit takes place June
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a 0&A with Willie Nelson
and an artist development
case study with Luke
Bryan. More details at
countrymusicsummit.com.
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BBMA FINALISTS
ANNOUNCED
Adele, Rihanna and Lil
Wayne are among the top
finalists for the Billboard
Music Awards May 20 at
Las Vegas' MGM Grand
Arena, broadcast at 8 p.m.
ET on ABC. For more, go
to Billboard.com/bbma.

COACHELLA
Also on Billboard.com,
check out our full
coverage and special
photo galleries of
the two -weekend
extravaganza at the
Coachella Valley Music
and Arts Festival in
Indio, Calif.
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Dick Clark
2012

Dick Clark Productions writer and former Billboard columnist Fred Bronson
remembers the "Bandstand" leader and his profound impact on the music business

1
n 1952, "Bob Horn's Bandstand" debuted as a local
afternoon series on WFIL Philadelphia. Based
on Horn's radio show, the series featured what
passed for music videos in the early '50s and,
eventually, local kids dancing to the current top
40 hits of the day.

As an afternoon DJ on WFIL, Dick Clark guest-

hosted for Horn from time to time, but he was still surprised
when he arrived at work on July 9, 1956, and the GM of WFIL-
TV was waiting for him. He told Dick that starting that after-
noon, he was the new permanent host of "Bandstand." Horn
was having legal troubles thanks to a DUI
and morals charges and was removed from
his hosting duties.

Dick immediately faced a crisis. The
kids who danced on the show were un-
happy with the change. They knew Horn
and they didn't know Clark. They created
protest signs and marched on the station,
refusing to enter the studio. Dick knew he
couldn't do "Bandstand" without the kids
who danced on the show, so he went outside
to address them. "I'm Dick Clark," he told
them. "I've got the job as the new host of
'Bandstand.' I know how you felt about Bob
but there's nothing anybody can do about
it. I know he was your friend. I hope you don't dislike me be-
cause I was chosen to replace him." The kids were absolutely
silent. So Dick continued: "I've got to get to work now. If you
want to come in now, please do." No one moved. Dick went
back into the studio alone.

With two minutes until the live broadcast, the producer told
Dick that the kids had come into the studio. The show went on.

Dick didn't know that much about rock'n'roll when he took
over "Bandstand." He had been playing artists like Perry Como
and Rosemary Clooney on his radio show. But he was a quick
study, and after a crash course he found he loved the new
music. Between his own squeaky -clean image and the clean-
cut look of the kids on the show (boys had to wear jackets and
ties; girls couldn't wear tight sweaters or have low necklines),
he knew he was conferring a new respectability on rock music,
and that parents were watching along with their kids.

Dick was, by his own admission, ambitious. He thought
"Bandstand" belonged on the ABC network and pitched the
idea to New York -based programming director Ted Fetter.

While visiting his parents in upstate New York, he received a
letter back from Fetter that said in so many words, "Don't call
us, we'll call you." Fetter signed off with a polite note: "If you
are ever in New York, why don't you drop in and say hello."

Dick was in New York-New York state-so he flew to Man-
hattan and begged Fetter for the network shot. Ultimately, ABC
agreed to a four -week trial. With its new name, "American
Bandstand," the first network show on Aug. 5,1957, featured
Jerry Lee Lewis, Billy Williams and the Chordettes. Three
weeks later, Buddy Holly & the Crickets sang "That'll Be the
Day" on the show. Dick interviewed Holly, asking him, "What

don't you like about your work?" Holly said
the only thing he disliked was flying.

A couple of years later, "Bandstand" al-
most came to an end. A congressional sub-
committee was investigating payola in the
music industry and Dick was ordered to
testify. But first, he was called into the of-
fice of ABC -Paramount president Leonard
Goldenson. Dick respected the executive
and considered him a close friend. After a
moment for pleasantries, Goldenson asked
him, "Have you ever taken payola?" Dick
answered truthfully: No. He was, though,
part-owner of two record labels and had
started music publishing companies,

among other business interests. These endeavors weren't il-
legal but Goldenson issued an ultimatum: Dick had 24 hours
to make a decision about giving up all of his other interests,
or abandoning all of his duties at the network.

Working in broadcasting had been Dick's dream since he
was a child. He thought keeping his labels and music publish-
ing interests was the more profitable way to go, but that wasn't
where his heart was. "I was ready to give up everything else
to stay with ABC and 'American Bandstand," Dick said later.

Months went by before Dick was called to testify before the
eight congressmen on the subcommittee. Ultimately, the com-
mittee didn't issue any charges against Dick. But he remained
convinced that while religious leaders who spoke out against
rocic'n'roll were sincere in their beliefs, "the politicians didn't
really care about payola or saving America from rock music.
They were driven by politics and the desire to get re-elected."

"American Bandstand" survived the payola scandals but
couldn't overcome network decisions. On Aug. 30, 1963, the
Monday -Friday show had its final daily broadcast and on Sept.

7 became a weekly series, airing every Saturday. That freed
up Dick to create a touring rock'n'roll show, known as the
"Caravan of Stars." With top 40 artists Bobby Rydell, Jimmy
Clanton, Brian Hyland, the Dovells and Dale & Grace, the bus
pulled into Dallas the morning of Nov. 22,1963. "We watched
President Kennedy's motorcade drive by and turn on to Elm
Street," Dick told me. "We applauded JFK and his wife Jackie
and then went back to our hotel. We were going to work late,
so I took a nap. That's why I didn't discover until a couple of
hours later that the president has been shot."

/know these stories well because I knew Dick Clarkwell for
more than three decades. We first worked dosely together
in 1978 when I was a publicist at NBC in Burbank, Calif ,

and he had a variety series, "Dick Clark's Live Wednesday." It
was a ratings failure and our working relationship ended sud-
denly, and not on the best note. I never expected to see or work
with Dick again, but six years later I was sitting with him in a
radio studio once a week as he recorded scripts I'd been hired
to write for a countdown show based on the Adult Contem-
porary chart. I was a member of the family again, but I didn't
realize what the ride ahead would be like.

Through the coming years, I would have the chance to
work with Dick on a wide range of projects, from a Sunday -

newspaper comic strip called "Dick Clark's Rock, Roll and
Remember" to a book called "Dick Clark's American Band-
stand" about the 37 -year history of the legendary TV series,
which we co-authored.

Everyone who worked at Dick Clark Productions learned a
lot from Dick. At the top of the list was respect for artists and
talent. That's how Dick treated people and you did the same.
There were things you didn't do-you never wore shorts to the
office, you never chewed gum (after hosting a show sponsored
by Beechnut gum in the '50s where everyone in the audience
was chewing gum during the show, Dick never wanted to be
around the stuff again), you never microwaved food in the
office (Dick didn't like the food smells wafting through the
building, though years later he did agree to a small micro-
wave on the third floor), and you never got lost while driving
Dick somewhere (as one production assistant did when he
had to drive Dick from Burbank to Knott's Berry Farm for
the Academy of Country Music Awards).

I'm grateful that when people ask me what Dick Clark was
really like, I can tell them honestly that he was a regular,
down-to-earth guy who loved his work and was extremely

6 BILLBOARD APRIL 28, 2012



Standing among a throng
of teenage dancers on
the set of "American
Bandstand" in

loyal to people and did a lot of wonderful things for folks that
you never heard about.

1
n the fall of 1963, Dick's friends at Philadelphia -based
Swan Records sent over a new single for the "Rate -a -

Record" segment. When Dick showed a photo of the
artists, the "Bandstand" kids laughed at their long hair.
And when he played the Beatles' "She Loves You," it got a
low average rating of 73. "The irony is that if Swan had just
sold 50,000 copies of 'She Loves You,' they could have kept
the Beatles signed to the label," Dick remembered. Years
later, Dick asked label head Bernie Binnick why he didn't
buy 50,000 copies himself, just to hold on to the Beatles.
Binnick replied, "You played it and it bombed. Who was to
know they were going to be the biggest group of all time?"

During this same time period, Dick knew that he had to
relocate to either New York or Los Angeles if he was going
to expand his production company and create new series for
the networks and produce motion pictures. He chose the
West Coast, which required moving "American Bandstand"
to Hollywood. On Feb. 8, 1964, the show originated from
Southern California for the first time, with Los Angeles -

based guest artists Jackie DeShannon and Dick & Dee Dee.
Dick quickly became friends with one of his neighbors,

Berry Gordy. In the spring of '64, Dick called the Motown
founder to book his artist Brenda Holloway for the "Caravan
of Stars." Gordy told Dick he could have Holloway if he also
booked one of the label's lesser -known groups, a trio that
hadn't yet scored a hit. Dick agreed to book the Supremes.
While they were on the road, Motown released "Where Did
Our Love Go," and before the "Caravan" wrapped up, the

single was No. 1 on the Billboard Hot 100. Diana Ross, Mary
Wilson and Florence Ballard started the tour as the opening
act and ended it on top of the bill.

"American Bandstand" flourished through the rest of the
decade, and into the '70s and '80s. He gave artists like the
Doors, Madonna, Prince and so many others their network
TV debuts. And he created so much more music TV, from the
afternoon on -location series "Where the Action Is" in the '60s
to the American Music Awards and "New Year's Rockin' Eve"
in the '70s. There were also non -music shows like "$10,000
Pyramid," "Bloopers and Practical Jokes" and the paranor-
mal "Beyond Belief."

I came to Dick Clark Productions in 1984 to work on
a radio show, and was soon moved into TV production,
beginning with working as a researcher on a TV special
marking the 33 1/3rd anniversary of "American Bandstand."

One day, Dick's producer Larry Klein came into my office
and said, sternly, "You better say yes!" I had no idea what he
was talking about, but I said, "Yes!" Yes to what? Yes to my
first TV writing assignment for the company. I was to go to
Philadelphia with the two of them and write Dick's three-hour
live commentary for ABC's coverage of Live Aid.

That's where they wanted to start me? On a history -malting
three-hour live show? I had already said yes, so I was (thank-
fully) committed. Dick and I spent the evening in a small press
box high atop JFK Stadium with a man holding cue cards and
a camera crew. And somehow it all worked, was highly suc-
cessful, and Dick had very kind words for me at the afterparty.

Not long after, I had finished a book I'd been working on,
"The Billboard Book of Number One Hits," and given Dick a
copy. I had an idea-the book should be a TV special. I walked

into Dick's office, sat opposite his desk and told him so. He
immediately replied, "How fast do you want it to happen?" I
said, "Fast!" He picked up the phone and called the president
of the company. He told him, "Make a deal with Fred Bron-
son. We're going to turn his book into a special." The entire
transaction took about three minutes.

In May 1986, we taped "America Picks the Number One
Songs" for ABC at the Wiltern Theater in Los Angeles.
Barbara Mandrel] was the host, joined by co -hosts Frankie
Avalon, Tony Orlando and Dick himself. As the writer and
co -producer, I distributed 100 tickets to family and friends,
who were seated all over the theater. When Dick came out
to warm up the crowd and mentioned that the special was
based on my book, there was thunderous applause from
all directions. I knew I was in trouble. Sure enough, Dick
cornered me backstage. "That better not happen during
the taping!" he said. So I quickly ran around the theater,
warning all 100 of my guests not to applaud when my name
was mentioned.

1
n 1987, ABC told Dick they wanted to cut the one -hour
"Bandstand" to 30 minutes. Dick pulled the show off
the network, retitled it "The New American Bandstand"

and put it in syndication. It didn't work. Stations aired it at all
different times of the day and ratings plummeted. So Dick
made a deal with the USA Network and "American Band-
stand" moved to cable. Facing his 60th birthday, Dick made
the difficult decision to step down as host of the show he had
fronted since 1956. Taped outdoors at Universal Studios, the
cable version of "Bandstand" didn't live up to the standard
Dick held for the show, and so, in 1989, it was the end of the
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Working the phones in
preparation for a New Year's

Day airing of "American
Bandstand" in 1958.

road for the long-lived American institution.
Dick kept the name alive by opening a chain of restaurants

known as the American Bandstand Bar & Grill and dreamed
of bringing the show back to TV. In 2004, Simon Fuller met
with Dick about reviving "Bandstand" as a national dance
contest. It didn't happen, but the idea led to Fuller and Nigel
Lythgoe creating "So You Think You Can Dance" and part-
nering with Dick Clark Productions on the series.

In 1996, Dick made a deal with Harper Collins to write a
book about "American Bandstand." He asked me to write it
with him. We spent the summer doing onehour interview
sessions in his office. I'd arrive with my tape recorder and tell
him the topic of the day-like, the '50s, or civil rights, or the
disco era. It's one of my favorite summers, sitting with him
at the large conference table in his office, doing hours and
hours of interviews, because he decided for the first time to
open up about a lot of topics he had never discussed before.
He always wanted to remain neutral about certain things be-
cause he wanted everyone to like him, but at this point in his
life, he said, he decided, what the hell, why not?

Shortly after that summer, I was sitting in Dick's office
for-well, I don't remember for what. But what I do recall
is that his telephone wasn't working. He was trying to make
a call and finally got so frustrated he picked up the phone
and threw it across the room, smashing it to pieces. It was
obviously time to leave. A few minutes later I bumped into
him as he was coming out of Larry Klein's office. He looked
sheepish, and he apologized for getting so mad. I told him
it was no big deal and I hoped he got a new phone soon. We
both laughed.

In 1998, I helped Billboard arrange for Dick to host our
annual radio awards at a conference in Phoenix. Casey Kasem

had hosted the year before and received a surprise lifetime
achievement award. Billboard wanted to give Dick the same
award. But I knew from working with him that you never
surprise Dick Clark. As the executive producer of hundreds
of TV shows, he always expected to know exactly what was
happening. I had to tell Dick about the lifetime achievement
award, and though he wasn't much into awards in general
and really wasn't looking for recognition, he agreed and
promised he would act surprised. I never told anyone at
Billboard that he knew about the award in advance-until
now. True to his word, at the conference, Dick acted com-
pletely astonished.

On Nov. 30, 2004, I stopped in to see Dick in his office
and wish him a happy birthday. He was on the floor, trying

to find something he had dropped. But he stood up to thank
me. I was leaving that night on a red -eye to Orlando, Fla.,
and I told him I would see him when I returned. While I
was in Florida, I heard the news that Dick had suffered a
stroke. It would be months before I would see him again.

He missed doing "New Year's Rockin' Eve" that year. Regis
Philbin filled in, but the following year Ryan Seacrest was
brought in for the first time to join Dick as host. Just be-
fore the production staff was to relocate to New York on
Dec. 26, I was asked to work on the show as a writer. Barry
Adelman had been writing the show by himself for years,
but he and Larry Klein realized that they would need one
writer to be with Dick during the live broadcast and one
writer to be with Ryan.

I've been on the writing staff for this show ever since. And
three years ago I was invited to join Dick and a small group
of production staff for dinner after the broadcast. Dick, his
wife Kari and Larry have had a tradition of going for burgers
at P.J. Clarke's after wrapping up "New Year's Rockin' Eve."
Now there are about 12 of us who show up and we have din-
ner around 2 or 3 in the morning on Jan 1. Dick disapproves
of anyone not ordering a burger, but I don't eat meat so I
always get the fish and chips. Dick never noticed until this
year-I guess I was sitting a little closer to him. When my
order arrived, he looked at my plate and made a huge frown.
But I know fish and chips is one of his favorites-we've had
it at Duke's in Malibu, Calif -so I reminded him of that and
the frown turned into a big smile.

I didn't know at the time that this would be my last New
Year Eve's dinner with Dick. I saw him one more time a
month later, when he and Kari and their assistant Amy took
me out for a birthday lunch. There was a lot of laughter that
day, a lot of reminiscing and a lot of fun in the Malibu sun.

What I thought would happen is that Dick would continue
to appear on "New Year's Rockin' Eve" until he decided not to,

but he wouldn't tell us in advance. I expected that one year,
in that moment when Ryan comes inside from Times Square
and spends some moments with Dick, that Dick would say,
"Well, Ryan, this is my last 'New Year's Rockin' Eve.' I'm of-
ficially retiring." On the other hand, I never expected to hear
Dick say that he was retiring.

Dick's legacy will always be his loving guardianship of
rock'n'roll. If he hadn't stood up to Congress, we might all be
listening only to classical music instead of rock'n'roll today.
Thanks to Dick, rock'n'roll has a great beat and is easy to
dance to. And so it will always be.

Let's Do the Twist
How Dick Clark Helped Create the

Hot 100's All -Time Thp Song
By Gary 'Dust

i e danced to the music that Dick Clarkplayed,"

Chubby Checker says. "The king of the disc

jockeys has died and, because of him, we
will never be the same."

In 2008, Billboard named Checker's iconic smash "The
Twist" the No. 1 song of the Billboard Hot 100's first 50
years. The song remains the only title to have logged two
separate runs to No.1, reigning the week of Sept. 24,1960,
and again the weeks ofJan. 13 and 20,1962, after the song-
and its revolutionary dance-experienced a second wave of
pop culture fanfare.

Checker might never have recorded the song, however,
had it not been for Clark. The original version by the song's
writer, Hank Ballard, won praise on "American Bandstand,"

but, when Ballard was unavailable to perform it on the show,

Clark suggested that Checker cover it to expose it further to
"Bandstand" viewers.

How did Checker get such a careerrnaking nod? "I had
worked with Clark on a recording session of 'Jingle Bells,'
singing the song through impressions of other acts of the
time," Checker recalls.

Clark is, in fact, even not -so -indirectly responsible for
Checker's famed recording name. "Clark's wife was in the
studio when I was recording that holiday project," Checker
remembers. "I'd had the nickname 'Chubby' since I was 11
years old, and I was doing a Fats Domino impression. Mrs.
Clark said, 'His name is Chubby, like Fats? Well, then, his

CHUBBY CHECKER instructs DICK CLARK on how to
do his signature dance, the Twist.

last name should be Checker, like Domino.'"
Checker says that the reach of "Bandstand" and the dance

that "The Twist" inspired combined to change music for-
ever. "Before 'The Twist,' you danced in rhythm with the
song. With 'The Twist,' suddenly you're dancing apart from
the beat, and not with your girl. Now, you see a girl across
the floor that you've never seen before, you're nodding your
head, you're seeing her dance .. . By the time the song is
over ... whew," Checker says, chuckling at the song's impact

on not only the development of early rock'n'roll and dance,
but perhaps also relationships between the sexes ever since.

"'Bandstand' was around before 'The Twist,'" Checker
says, "but it was Clark's suggestion for me to record the song

that caused an explosion for both the show and my career.
"Just think," Checker adds, "the No.1 song of all time ...

all because of Dick Clark and 'American Bandstand.'"    
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A Life On
The Bandstand
A look back at the life and business of
America's oldest teenager by Phil Gallo

NOV. 30,1929
Richard Wagstaff Clark is
born in Bronxville, NY. His
father was a salesman and,
later, the manager of a radio
station in Utica, N.Y.

./N

1947
Works as an office boy
and then as an announcer
at the station his father
managed, WRUN.

1984
Clark co -hosts NBC's
"TV's Bloopers and
Practical Jokes" with
Ed McMahon. The
role gives him the
distinction of being
a show host on all
three networks.

1987
Dick Clark Productions,
which also had a restaurant
chain in addition to TV and
film properties, goes public.

SEPT. 5,1987
11 After 30 years, ABC stops

running "American Bandstand."
No network series targeting the
youth market had a longer run.

APRIL 8,1989
"American Bandstand" moves
to the USA cable network with
David Hirsch replacing Clark as
host. It lasts only six months.

16Ø

1952
Having graduated from
Syracuse University, Clark
moves to Philadelphia to
work for WFIL radio and TV.

AUG. 5,1957
ABC takes "Bandstand" national, renaming it "American Bandstand."
Jerry Lee Lewis performs "Whole Lotta Shaking Going On." The show is
90 minutes long until Oct. 2,1961, when it's shortened to an hour.

\./

JULY 9,1956
Clark replaces Bob Horn
as full-time host of a local
afternoon record -hop TV
show, "Bandstand."

1957
Clark founds his own production
company, Dick Clark Productions.

1979
Clark serves as executive producer of TV movie
"Elvis," the first biopic about Elvis Presley. That year,
the Academy of Country Music joins forces with Dick
Clark Productions to produce its awards show. Clark
and Al Schwartz produced, moving it to from ABC to
NBC and then to CBS, where it remains today.

1993
Clark is inducted into the Rock and Roll Hall of Fame as a
non -performer. He's pictured here with his wife, Kari.

1973
After CBS picks up
the contract to air
the Grammy Awards
(which ABC aired
in 1971 and 1972),
ABC asks Clark to
create the American
Music Awards.
Produced by Dick
Clark Productions,
the AMAs debut Feb.
19,1974, with Michael
Jackson and Donny
Osmond as co -hosts.

DEC. 8, 2004
Clark is hospitalized for a stroke. Due to
his recovery, he doesn't host "New Year's
Rockin' Eve" for the first time in decades.
After his health improves, Clark becomes an
advocate and fund-raiser for a state-of-the-
art neuroscience program at the hospital
where he was treated, the Providence Saint
Joseph Medical Center in Burbank, Calif.
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FEB.15, 1958
ABC airs "The Dick Clark Saturday Night Beechnut Show," which
runs until Sept.10, 1960.

APRIL 1960
Clark testifies for two days at the
congressional payola hearings. Based
on the advice of ABC's lawyers, he
would divest himself of his ownership
stakes in 33 different record labels,
distributors and manufacturers based
in the Philadelphia area, plus his
songwriter credit on 150 copyrights.

DEC. 31,1972
"Dick Clark's New
Year's Rockin' Eve"
debuts. Produced
and later hosted by
Clark, the show's first
two telecasts were
filmed aboard the
Queen Mary in Long
Beach, Calif. The first
one featured Three
Dog Night and Blood,
Sweat & Tears. The
show becomes an
annual event.

MARCH 26,1973
CBS hires Clark to host
"The $10,000 Pyramid"
game show. Filmed in
New York, it also ran on
ABC and in syndication.
Clark left after a year
when CBS canceled it
and ABC picked it up. He
returned in January 1981
to host the syndicated
"$50,000 Pyramid" and
remained as host when
it moved to L.A. and the
CBS daytime lineup in
September 1982.

JUNE 19, 2007
A group led by Washington
Redskins owner Daniel
Snyder buys Dick Clark
Productions for $175 million.

DEC. 31, 2011
Clark makes his final
appearance on "New Year's
Rockin' Eve" in New York's
Times Square.

DICK CLARK
1929-2012

SEPT. 7, 1963
"American Bandstand" switches to
a once -a -week series on Saturday
afternoons. Neil Sedaka performs
"The Dreamer" and the Jaynetts
perform "Sally Go 'Round the Roses."
Th/

OCT. 1, 1968
Clark launches "It's Happening,"
another musical variety show
that lasts two seasons.

JUNE 28,1965
Clark begins a three-year,113-episode run of "Where the
Action Is," a weekly music show filmed around the country
with Paul Revere & the Raiders as hosts. Otis Redding
makes 10 appearances on the show; other guests include
the Turtles, Roy Head, Peter & Gordon, the Four Tops, Tina
Turner and the Mamas & the Papas.-/

FEB. 8,1964
"American Bandstand" moves to its
new home in Los Angeles. A week
later, Clark devotes nearly all of the
show's second L.A. episode to the
Beatles, who made their U.S. debut on
"The Ed Sullivan Show" on Feb. 9. Yet
another sign of Clark's keen sense of
teen trends.

MARCH 6,1968
"Psych Out," the first film produced
by Clark, is released in theaters.
Among the musical acts featured in
the movie: Jimi Hendrix, the Seeds
and the Strawberry Alarm Clock.
Clark makes two more exploitation
films, "The Savage Seven" and "Killers
Three," before the end of the decade.

These are the
PLEASURE
LOVERS!
They ask for a dime

with hungry eyes...

but they'll give

you love -

tor NOTHING!

APRIL 18, 2012
Clark dies of a heart
attack at Providence Saint
Joseph Medical Center.
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So Long, Dick Clark
Remembering American music's ultimate showman

"I go back to 1958 with Dick and the daytime local show. I had a
record that was kind ofhorrible, but he interviewed me for half
an hour, asking why I wanted to be in the music business. I told
him my father was sick, I had two brothers and I just wanted
to make money for my family. So he put me on the show and it
changed my life and my family's life. It gave me a chance to live
the good life like I am now.

"What I remember mainly about him was that he had great
business acumen. He was always in the business of the show
but in a good way. He was very adept at what was going on in
the music business and other businesses. You could always
give him a call and ask him what he thought. He always gave
good advice.

"He's a man who put the face on the music. You would hear
all these records, but he showed you all the people making the
records, and God bless him. He was an icon. That word is used
loosely but not with him. It's about what he gave and how he felt
about people. He'll always be special to me. He's one of the guys
who you think is never going to leave." -Fabian

"Dick Clark will be remembered as a national treasure and an
icon. His memory is being eulogized by many today because
he was many things to many people. To me, Mr. Clark was
a friend. He supported our band right from our first single,
'Runaway,' in 1984.

"I will never forget driving to the set of 'American Bandstand'
and performing that song on that Saturday morning. I was
young and just getting started; being interviewed by the Dick
Clark made me feel very special that day. That was the first of
many memorable 'career' moments for us that he was a part of.

"From the American Music Awards to the Golden Globes
to the MTV awards, when he, as producer of the show, allowed
Richie Sambora and me the opportunity to perform two songs
acoustically. He was loyal, truthful and insightful. He was and
will remain one of the greats." -Jon Bon Jovl

"Dick Clark gave me my first chance to perform on national
TV It was 1966 and I did 'Cherry Cherry' on 'American Band-
stand,' which was the holy grail of television shows for any
rock'n'roll artist at that time. I also owe my first -ever real,
multi -city tour to Dick .. . 32 cities in 28 days on his 'Where
the Action Is' tour. It marked the beginning of my perform-
ing career and I'll always appreciate the opportunities that he
gave me. Dick was very warm and genuine in his apprecia-
tion of the music and musicians he presented. He was a true
legend and will be greatly missed." -Neil Diamond

"He was a groundbreaking tastemaker who took the radio for-
mat and transformed it to television. He managed to stayyoung
and current throughout the long arc of his career. As a kid I
would rush home every day to watch 'American Bandstand.'
His show became the predecessor for all the [music] shows,
even ones like 'Dancing With the Stars.' Here I was a kid who,
while I was growing up, watched this iconic figure and to get
a call from him still filled me with a lot of irony. Even through
when I was chairman at Sony, it was still an honor to work with
a genius and icon like Didc Clark, whobuilta television empire."

-Tommy Mottola,
former chairman/CEO of Sony Music

used to come home from elementary school to watch 'Ameri-
can Bandstand.' It had all the new songs, all the new dances,
and it had the happiest guy in the world presenting them to you.
I had no idea that later in my career I would know Dick Clark
on a professional level. I ran into him some years ago, and he
said to me, 'Hey, Coop, if you had your own radio show, what

Clockwise from top left: DICK CLARK
with BON JOVI on "American
Bandstand" on April 20,1984; on the
set with FABIAN on Aug.15,1960;
with KENNY ROGERS and JOHN
TRAVOLTA during the taping of
"American Bandstand's 30th
Anniversary Special" on Oct. 27,1981;
and with MICHAEL JACKSON in 1993,
going over the script to that year's
American Music Awards, for which
Clark served as executive producer.
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would it be like?' I told him it would be more like the free -form
FM stations of the '60s, where the DJs actually played what they
liked and demographics didn't playa role. He said, 'Alice, why
don't you do it then?' Just like that, my radio show 'Nights With
Alice Cooper' was born. It's been nine years later and I'm still
on the air . . . Nobody loved rock'n'roll more than Dick Clark."

-Alice Cooper

"'Bandstand' is a huge part of the evolution of music on televi-
sion, [and] the precursor to [MTV's "Total Request Live"] without
a doubt. We had discussions about what was right and what was
wrong about it for modern TV. Dick Clark, Ed Sullivan-those
guys marrying music and television was a precursor to MTV.
In some ways, music videos themselves are a bit ofan overcom-
pensation for 'American Bandstand.' That show came to rise
in the singles era and then had to live through the album era.
MTV comes in when artists want more control over their story
lines and imagery and to tell the story themselves, as opposed
to being in a small studio that everyone else came into.

"Dick actually produced a lot of the early Video Music Awards.
[In 1989 when] Andrew 'Dice' Clay went rogue on us-I think

Dick loved being around the chaotic environment of live music
and musicians. He was always that calm voice in the sea of
chaos. And you need a couple of those or you don't get television
made. Our DNA was to break all the rules of television. But it
was good to have someone around who at least knew the rules
of television. Dick knew ... he needed to keep us on track just
because sometimes we didn't know where the track was. And
he always did." -Van Toffler,
president, MTV Networks Music and Logo Group

"He started out as a disc jockey and became a mogul in the
most expansive use of the term. He was a terrific guy, and be-
yond his show he was instrumental in setting up tours at a time
when there wasn't a touring industry. That all got developed 10
years later. At the time, he was the only guy that had a show on
a network, so he had tremendous sales power... There was no
one else out there with a show that could generate the kind of
exposure that his show delivered.

"He always affected a strong personal relationship with acts.
He had his ear to the ground, and he also had a hell ofa group of
people who worked with him toward finding acts. He wouldn't
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take on regional acts but he was aware of them, and once they
started to spread and began hitting the Billboard charts, he would
put them on his show. He would take acts as they were about
to become established and make them much more popular."
-John Sippel, former GM of Monument Records
and head of publicity for Mercury Records; long-
time Billboard reporter

"We lost a giant. I remember meeting with Dick early on
and telling him we wanted to break into all kinds of new
formats-reality television, non -scripted, more game shows
and competitions and documentaries-and Dick encouraged
that. When he first started Dick Clark Productions, there was
no stone left unturned. He would personally pitch various
concepts to all the networks, broadcast and cable alike. His
feeling was he didn't want to specialize in one thing in par-
ticular. Yes, it was built on music, but he wanted to branch
out and produce all forms of television programming, and
we really followed that recipe.

"He took television beyond traditional show business. He
was a shrewd businessman that realized early on that it wasn't

enough for a personality like himself to just host different
shows. He wanted to create the shows, he wanted to write
the shows, he wanted to produce the shows, and he wanted
to own the shows. That model was revolutionary, and it's a
model that's being followed today by the likes of Simon Cow-
ell and Ryan Seacrest.

"He would come out to the Academy of Country Music
Awards just as a fan, just to watch. He had no direct involve-
ment, but he had put the show together with the academy. He
wanted to remain an integral part of the relationship, and he
would come out with his wife and they would take in the show.
And for 'New Year's Rocicin' Eve,' he was very hands-on involved.
He would make calls to artists and request them to be on the
show, he would write his own copy on -air, he was involved in
all the traffic, the rundown and what we were featuring on the
show. Up until his last few days, his 40th anniversary, he was
actually producing the shows. He wasn't just an on -air talent.

"He's so associated with pop music, but Dick had no pride
or prejudice when it came to music. He wanted to spotlight the
best hits and what everybody was following ... He was a music
fan, he liked to say. He wasn't just the maestro: He was a fan."

-Mark Shaprio, CEO, Dick Clark Productions

"Dick Clark deserves very much to be recognized for all
the good things he accomplished. I admired him for his
endurance but believe me, he did not invent rock'n'roll. In

the beginning, if he played 'Sh-Boom,' he would go for the
version by the Crew -Cuts instead of the one by the Chords."

-Seymour Stein, co-founder, Sire Records;
Warner Bros. VP

"(When WEIL Philadelphia DJJ Bob Horn lost the show because
he was arrested for drunk driving, Tony Mammarella became
the interim host, with the plan that when the heat died down
Horn would come back. But three weeks later I was told Dick
Clark was coming in. At the time, he had done some commer-
cials locally, butwe kids wanted Bob Horn. He was our guy. So
I led a picket against Dick Clark outside the studio. Show man-
agement called me in and said I could still have my job on the
show and they were going to double my salary, but I said, 'No,
we want Bob Horn back,' so I went back out to lead the pickets.
So eventually I get arrested for the pickets ...16 years old and
no longer associated with the show.

"[Dick] said he wanted to talk to me, and he told me that
he knew that if tomorrow he loses 'American Bandstand,'
the record labels will go right on to the next guy. Yet, Dick
told me, 'You could have been a teenage star with your sal-

ary doubled, but I respected that you chose to picket.' We
became friends that very day ... He was such a gem. There
are a lot of artists today who wouldn't have long careers if it
wasn't for him." -legendary DJ Jerry

"the Geator With the Heater" Blavat

"Before I could drive I saw ["Bandstand"] from Philadelphia.
There was Jackie Wilson sliding down a slide and jumping to-
ward the camera, almost into our house. His dynamic energy
and his hit were right there-in my face-on a black -and -white
television screen. Later, Dick Clark and his incredible team
presented many of my clients on his shows from 'American
Bandstand' to 'Where the Action Is' and other annual specials
and charity fund-raising events. He had a winning personal-
ity in person as well as on television. An incredible man who
drove music forward and forever leaving an incredible mark on
our music industry."

-Alex Hodges, CEO, Nederlander Concerts

"More than anyone else of his time, Dick understood the con-
vergence of television and music as parallel popular cultural
experiences. His understanding of what television was as a
medium was matched by his innate sense of how music could
be packaged within the TV screen, whether it was 'American
Bandstand,' the new year's shows or the various awards shows
that he produced.

"We had a very healthy competition [the Grammy Awards and
the American Music Awards], and there was no more spirited
in battle than Dick. He was competitive. He wanted to win,
and there were years when the AMAs outrated the Grammys
and vice versa. His sense of competition energized us, and in
the long run made both shows better and more competitive.
He was definitely a mentor to me, and [what] he accomplished
in his lifetime was singular." -Ken Ehrlich,

longtime producer of the Grammy Awards

"Dick Clark pioneered pop rock music on TV. Without DC
there never could have been MTV."

-Michael Cohl, promoter

"I'm one of the lucky people who can say that I knew Dick Clark
personally. Dick produced almost every awards show I was on
during the '80s, and he constantly encouraged me toward suc-
cess. He will be missed by everyone, especially by those who
knew him well." -Kenny Rogers

"Recording Academy Trustees Award recipient Dick Clark was
an entertainment icon, bringing music into the homes of mil-
lions of Americans over his nearly 60 -year career. His shows
'American Bandstand' and 'New Year's Rockin' Eve' blazed new
trails in pop music and became pivotal celebrations of music on
television, spotlighting both established and emerging artists.
Our deepest heartfelt sympathies go out to his family, friends,
fans and all who have enjoyed his great contributions to music
and entertainment. He will be terribly missed, and his legacy
will live on forever." -Nell Portnow,

president/CEO, the Recording Academy

"He was an American institution, a real gentleman and the
ears of young Americans enjoying milkshakes, fries and
bobby sox." -Aretha Franklin

'Dick Clark was one of the world's greatest showmen and one
of pop music's most influential ambassadors. He made music
history many times over. 'Bandstand' brought black entertain-
ers and their music into living rooms across America for the
first time, and in Atlanta in 1958, he put on one of the first ra-
cially integrated pop music concerts while the National Guard
looked on. Michael and Dick had a very special relationship,
and we think of him fondly and with gratitude."

-John Branca and John McClain,
co -executors of the Michael Jackson estate

Reporting by Ed Christman, Phil Gallo, Gail Mitchell, Glenn
Peoples, Mitchell Peters, Gary Trust and Ray Waddell.
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UPFRONT

LEVON HELM DEAD AT 71
Levon Helm-drummer, singer, actor and found-
ing member of the Band, whose Southern tenor was
heard on the group's classic songs "Upon Cripple
Creek" and "The NightThey Drove Old Dixie
Down"-died Apri119 after a long battle with throat
cancer He was 71. "He passed away peacefully
at 1:30 this afternoon surrounded by his friends
and bandmates," Helm's guitarist Larry Campbell
told Rolling Stone. "All his friends were there, and
it seemed like Levon was waiting for them. Ten
minutes after they left we sat there and he just faded
away. He did it with dignity."

SONY -LED ACQUISITION
OF EMI MUSIC PUBLISHING
APPROVED BY EC
Despite vigorous protests from independent label
groups, Warner Music Group and digerati organiza-
tions, the Sony Corp. ofAmerica-led consortium's
acquisition of EMI Music Publishing sailed through
the European regulatory process, gaining approval
with only minor concessions. Last month, Sony/
ATV offered to sell publishing assets worth $20 mil-
lion in royalties in an attempt to get the European
Commission to approve the transaction without
having to face second -stage scrutiny. Sony's gambit
worked: On Apri119 the EC officially approved its
$2.2 billion acquisition of EMI Music. Sources say
that the U.S. Federal Trade Commission will also
soon approve the transaction.

MADONNA'S 2012 TOUR
ON TRACK TO BE AMONG
TOP 10 OF ALL TIME: LIVE
NATION'S FOGEL
Reports that Madonna's forthcoming tour, and by
extension her multirights deal with Live Nation, are
underperforming are "baseless," says tour producer
Arthur Fogel, chairman of Live Nation Global Tour-
ing. He claims that more than 1.4 million tickets
have been sold for 76 shows in North America and

The Band drummer
LEVON HELM performing

in Hamburg in Ma 971.

Europe, banking about 5214 million for an average
of S2.7 million per show. "This tour is completely
on track to end up in the top 10 tours of all time, es-
pecially considering we haven't put South America
or Australia on sale," Fogel says. When this tour
is said and done, combined with [2008-09's] Sticky
and Sweet tour, you're talking 5750 million in gross
ticket sales. That sounds pretty impressive to me."

ZACH HOROWITZ APPOINTED
CHAIRMAN/CEO OF UMPG
Zadi Horowitz will be moving from his position
as president/C00 at Universal Music Group to
become the new chairman/CEO of Universal Music
Publishing Group, UMG chairman/CEO Lucian
Grainge announced April 18. UM PG owns more
than 40 companies worldwide, induding Universal
Publishing Production Music, the world's biggest
music licensing library.

2012 BILLBOARD MUSIC
AWARDS FINALISTS
ANNOUNCED; BIEBER, LMFAO,
UNDERWOOD, THE WANTED
TO PERFORM
Adele, LM FAO, Rthatina, Lady Gaga and 1.11 Wayne
lead the finalists for the 2012 Billboard Music
Awards, which will air live from the MGM Grand
Arena in Las Vegas on May 20. Justin Bieber, Carrie
Underwood, LM FAO and the Wanted are the first
performers announced for show, which will air at 8
p.m. ET on ABC. Adele leads as a finalist with nomi-
nations in 18 award categories, while LM FAO has
17, Rihanna has 13 and Lady Gaga and Lil Wayne
both have 10.

Reporting byJern Aswad, Ed Christman, Shirley
Halperin, Dan Rys and Marc Schneider.

MOBILE: For 24/7 news and analysis on
your cellphone or mobile device, go to
mobile.billboard.biz.

12B BILLBOARD APRIL 28, 2012



Billboard
EDITORIAL DIRECTOR

BILL WERDE
EDITORIAL

EDITOR, JOE LEVY 212.493.4364
MUSIC EDITOR: Benjamin Meadows -Ingram 212-493.4302
MANAGING EDITOR: Chris Woods 212-493-4208
BILLBOARD.BIZ EDITOR: Jem Aswad 212.4...3167
SPECIAL FEATURES EDITOR: Thom Duffy 212.493417'3
EXECUTIVE DIRECTOR OF CONTENT AND PROGRAMMING
FOR LATIN MUSIC AND ENTERTAINMENT: Leila Cobo <Miami) 305-361-5279
EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMINGFOR TOURINGANDUVEENTERTAINMENT: RayWaddelllNashvil .61S-431-0441
EXECUTIVE DIRECTOR OF CONTENT AND
SENIOR CORRESPONDENTS: Ed Christman (Pubt ishing/RetaD 212-493-4175: Phil Gallo (F./
TV) 323-525.22,2i Andrew Ham. andlog) 212-493-4213: Gail Mitchell <R&B) 323-525-2289
SENIOR EDITORIAL ANALYST: Glenn Peoples., enn prioPlOS@biibbrect COm
CORRESPONDENT: Mitchell Peters 2122
BILLBOARD. ESPANOL EDITOR: Judy Cantor -Navas
COPY EDITOR: Christa Titus
ASSOCIATE EDITOR OF LATIN AND SPECIAL FEATURES: Justino Agulla 323-525.2081
EXECUTIVE ASSISTANT TO THE EDITOR. DIRECTOR: Emily Lichtenberg 22.433.4160
CONTRIBUTING EDITOR, BILLBOARD.812 Andy Gensler 212-43,4,14
INTERNATIONAL: Lars Brendle ., Rob sthwarts Wolfgang Spahr ii1arrnanY)
CONTRIBUTORS: Paul Heine, Juliana Koranteng, Kerr! Mason, Deborah Evans Price, Tom
Roland, Paul Sexton, Richard Sm Irke, Milmel Wood

BILLBOARD.COM
EDITOR: M. TYE COMER Ni 493.4176
MANAGING EDITOR: Jessica Letkemann 212-493-4189
NEWS EDITOR: Marc Schneider 212.493.4155
ARTIST RELATIONS: Lisa Sinker( 212-493-4174
ASSOCIATE EDITOR: Erika Ramirez 212-493-4129
ASSISTANT EDITOR: Jason Lipshutx 212.493.4169
EDITORIAL ASSISTANT: Sarah Maley 212.493-4170
VIDEO EDITORS: Matt Campbell, Hanon Rosenthal
ASSISTANT VIDEO EDITOR: Alex Blumberg
COUNTRY NEWS EDITOR: Chuck Dauphin
FASHION EDITOR: Gregory DelliCarPin

DESIGN & PHOTOGRAPHY
CREATIVE DIRECTOR: ANDREW HORTON 212.493.4186
PHOTO EDITOR: Amelia Halverson SENIOR DESIGNER:Sandie Burke
CREATIVE DIRECTOR BILLBOAROCOM: Rachel Been 212.493-4172

CHARTSB RESEARCH
DIRECTOR OF CHARTS: SILVIO PIETROLUONGO 212-493-4196
ASSOCIATE DIRECTOR OF CHARTS/RETAIL: Keith Caulfield
ASSOCIATE DIRECTOR OF CHARTS/RADIO: Gary Trust
SENIOR CHART MANAGER Wade Jessen(Bueorass, Chest,an, Country, Gospel: Nashville)
CHART MANAGERS: Bob Allen (eoxscore: Nashville). Keith Gulfleld (The Billboard 200.
Cast. Compilations. Uitital Albums. Heatseekers Albums. Independent, Internet. Poo Cataiog.
Soundtracks;

c p n't."R?n"?",,g,;:rarrivr WA
Gordon

r e 15cr

Dance/

Ukg,tai Songs). Karinah SantlaWLatinV,RaB/Hip-Hop, Rhythmic). Gan, Trust (Adult
Alternative. Chart Beat. Healseekers Songs. Mainstream Top 40, Rock. Tripie A). Alex Vitoulls
(Blues. Cies*, Kid Audio.
CHART PRODUCTION MANAGER Michael Cuss.
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulls
BILLBOARD RESEARCH MANAGER: Gordon Murray 212.493.4023

PUBLISHER

TOMMY PAGE
ADVERTISING IS SPONSORSHIP

DIRECTOR, BUSINESS DEVELOPMENT 8 EASTCOAST SALES: Christopher Robbins 212.493-4197
EAST COAST ACCOUNT MANAGER:CalebHannabury212-493-4381
ACCOUNT MANAGER: Alexandra Harts 212-493-4164
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGEFt C.ele Marques 212-493-4193
SPONSORSHIP, SALES MANAGER Ed Plum 212,93.4257
MIDWEST SALES DIRECTOR: Chuncie Burton 312-401-5800
DIRECTOR, SPECIAL FEATURES & WEST COAST SALES: Aid Kaneko 323-525-2299
WEST COAST SALES DIRECTOR: Onnalee MacDonald 323-525.2237
NASHVILLE: Leo AIMP.toglo 615-376-7331 (Labeis3 CyntMa Mellow 615-352-0265(ToLi.g)
EUROPE: Frederic Fenucci 011-44.796.525-1814
MANAGING DIRECTOR/LATIN: Gene Sngth 973.746-2520
LATIN AMERICA/MIAMI: Marcia 01.1305.864-7578. Fax: 305.864.3227
ASIA.PACIFIC/AUSTRALIA: Linda Matich 612-9440-7777. Fax: 612-9440-7788
CLASSIFIEDS/P. SMALL SPACE SALE. Jeff Semen. 212.493.4199
JAPAN: AM Kaneko 323-525-2299
MANAGER OF SALES ANALYTIC. Mims Gomez 212-493-4180
EXECUTIVE ASSISTANT/ADVERTISING COORDINATOR Peter Loadola 212-493.4191
DIGITAL SALES ASSOCIATES: Alyssa ConvertInI,Mandy Evans

DIGITAL
GENERAL MANAGER: STEVEN C. TOY 212-493-4048
DIRECTOR, PRODUCT DEVELOPMENT: Caryn Rose
DIGITAL PROJECT MANAGER: Joseph Bell
MANAGER.SOCIAL MARKETING: Ira. Morse
MANAGER,AD OPS: Donna Delmar

MARKETING. CREATIVE SERVICES
SENIOR MARKETING DIRECTOR: LILA GERSON 212-493-4043
SENIOR MARKETING MANAGER: 10.1130.1.41212-493-4040
MARKETING MANAGER: Mark Khamsakul '212.493-4432
MARKETING DESIGN MANAGER: K. Grad.
MARKETING COORDINATOR: Julie Cotton

CIRCULATION
Wages Arif
SUBSCRIPTIONS:800-658-8372(U.S. loll Free)847-559-7531<lnlernalional)mnblaqamed.40.

CONFERENCES
EXECUTIVE DIRECTOR: NICOLE PURCELL
SENIOR MANAGER, CONFERENCE MARKETING: Nicole Carbone 212-493-4041
CONFERENCE MARKETING MANAGERS: Brooke Barauh, Andrea Martin
OPERATIONS MANAGERS: Elisabeth Hurst, Courtney Marks

LICENSING
VICE PRESIDENT, BUSINESS DEVELOPMENT a LICENSING: ANDREW MIN 212-493-4111
DIRECTOR, LICENSING 8 CUSTOM MEDIA: Diane Driscoll 212.493.4110
DIRECTOR, BUSINESS DEVELOPMENT. LICENSING: Susan Petersen 212-493.4118
MANAGER NTERNATIONAL LICENSING 8. SALES: Angeline Blosheuvel
MAGAZINE REPRINTS: Wright's Media 877-652-5295or pgrn@wrighlmnedia porn

PRODUCTION
PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ASSOCIATE PRODUCTION DIRECTOR: Anthony T. stalamp
ASSOCIATE PRODUCTION MANAGER: Rodger Leonard
GRAPHIC PRODUCTION ARTIST: Gene Williams

OPERATIONS
GROUP FINANCIAL DIRECTOR: Barbara Orleninger
PERMISSIONS COORDINATOR Dana Parra 212.493.4112

BILLBOARD OFFICES
NEW YORK: 770 EtrdaffwPy. LOS ANGELES:5700 W.V.,. Blvd. MIAMI:101 Crandon Bvu
NirrlYpk. NY 10003 5111F, .LoS,MeMs. CA90036 Suite 466. Key Biscayne FL
Phone: 212-493-4100 Phone: 323-525-2300 33149 Phone: 305.361-5279
Edit 627:646-654-5368 Fox: 323-525-2394/2395 636:309361-5299
Adv Fax: 646.654-4799 ttsrilsilif%),Br 3.48

PROMETHEUSglobal media
CHIEF EXECUTIVE OFFICER

RICHARD D. BECKMAN
rWitarTOZNIVNTZMNIT,'"kg,'IMCAVVrattc1Lhgtal."
Rory McCafferty: VICE PRESIDENT, DIGITAL; Meghan FIllkowski: CORPORATE
PRODUCTION DIRECTOR; Richard Tang: VICE PRESIDER, FINANCE; Sarah Studley:
GLOBAL MEDIAEOO Rob Schoo rl: VICE PRESIDENT, HUMAN RESOURCES;
Andrew Min: VIC PRESIDENT. LICENSING

CHAIRMAN

JAMES A. FINKELSTEIN

 Adwr,t,  Back Stage  Cinema E=matiOnal
 The Hol,ywood Report.  Film _born, Intemational

 Billboard  ShowEasl  The Clio Awards

A NIS MORISSETTE
ing the taping of the

new DirecTV show "Guitar
Center Sessions."

Screen
Schemes
Growing field of live -music TV shows
marked by 3-D, streaming offerings

In the back of the Guitar Center in Hollywood is a room reserved
for rare and valuable guitars, with more than 60 Fenders and
Gibsons hanging on a rustic, barn -like wooden wall. For six days

in March, the room became the stage set for a DirecTV series called
"Guitar Center Sessions," in which Alanis Morissette, Slash, Col-
bie Caillat and others performed to an audience of mostly camera
operators and a few guests.

In the parking lot, a remote studio is cramped with
equipment people taking turns trying on 3-D glasses
as they watch Morissette performing new songs and
classics from her landmark album Jagged Little Pill. As
each song ends, there isn't any applause, a rarity on TV
shows featuring live music.

Contrast "Guitar Center Session? with "Austin City
Limits," now in its second season filming in a new con-
cert venue studio that can accommodate up to 1,000
people. Then there are the live shows shot at various
venues for "Front Row Center," a PBS series premier-
ing this month. And for another PBS music show, "Artists Den,"
creator/executive producer Mark Lieberman hopes to use an actual
Mississippi cotton farm as a backdrop.

Exotic, colorful locations have now become one of the distinguish.
ing elements in the growing field of televised concert series. Back.
stage, however, these series are also navigating other unseen hurdles
in their bids to remain relevant-shooting in 3-D, streaming live
concerts while they're also being filmed for future use and guess-
ing which artists filmed in the spring will still be relevant in the fall.

"In the fall, labels are looking for more exposure through television

and Grammy season," says "Austin City Limits" executive producer
Terry Lickona, who hopes his 2012-13 lineup of shows will include
a Woody Guthrie centennial celebration. "But we have to change
up the traditional mode. I hope to start streaming some of our tap.
ings. Fans can see it in its raw form, and then, after it's been edited,
[hear it] in surround sound months later."

Lickona has the luxury of filming at a studio located just steps from
his production office. In addition, he can also take advantage ofTmas
tour stops and South by Southwest. (Both Alabama Shakes and the
Shins taped shows during this year's festival.) By comparison, Gui
tar Center director of music and entertainment marketing Dustin
Hinz has a window ofjust four days each March and late summer to
record seven or more tapings. Lieberman has a list of more than 200
potential nontraditional U.S. concert sites he can book for "Artists
Den" once an act is available in a particular city, such as Adele in
Los Angeles or Amos Lee and Calexico in Tucson, Ariz.

"Front Row Center," meanwhile, is starting its public TV run by
using shows left over from "Soundstage," plus a freshly shot doe
umentary-style program using performances from the upcoming
Beach Boys tour. Executive producer Don Maggi will rely on New
York venues where "Soundstage" had been shot and using the same
production equipment, which means up to 10 cameras, high -defini-
tion video and even 3-D in some cases. Asa new series, "Front Row
Center" is open to whatever ideas may arise from potential sponsors.

"We're adding a lot of different pieces that `Soundstage' did not
have-marketing pieces, interview segments for the
Web, working with sponsors on streaming," says Maggi,
who says noncommercial WNET New York is helping to

line up stations to schedule the show. "This is a building
block year, and you need the sponsors to pay the bills."

Guitar Center doesn't have that issue. Its show
doesn't have any business model beyond providing
3.D content for DirecTV, which was seeking a format
when they partnered three years ago. On average, Hinz
says, the premiere week ofeach show is watched by any-

where from 500,000 to 1 million people. Each episode is
aired 24 times in 2-D and 36 times in 3-D during the course of a year.

When Morissette shot her show, the day began with a photo shoot
for the cover of Guitar Center's Buyer's Guide. Her forthcoming
album will also be sold at the chain's stores. "With Alanis, we tried
to leverage all °four assets," Hinz says. "We offer tools for artists to
get their products out."

Is there any other agenda at work in Guitar Center's new TV pro-
duction schedule? With its walls displaying five dozen guitars of all
shapes and sizes, projecting a virtual wall of guitar sound, Hinz adds
that he has another hope-to "inspire people to play music."    

Sound
+Vision

TVGUIDE Four live -music shows and their booking strategies

`AUSTINCITYLIMITS"GUITARCENTERSESSIONS"FRONTROWCENTER"ARTISTS DEN'
NETWORK PBS DirecTV American Public Television PBS

B0016 Terry tickona, executive
producer

Dustin Hinz, Guitar Center
director of music and
entertainment marketing

Don Maggi, executive
producer

Mark Lieberman, creator/
executive producer

LOCATION Austin Los Angeles New York Based in New York, the shows
are filmed in multiple cities.

SEASON 38th (13 episodes); still
booking six to10 acts.

Third (16-20 episodes per
year); currently booldng
seven shoots for August and
September.

First (10 episodes); booking
second season in May for
filming in fall.

Fifth (10 episodes); taping in
May, June and earlyJuly.

PREMIERE Sept 29 with Radlohead may 19 with Slash, featuring
Myles Kennedy and the
Conspirators

April with the Secret Sisters Early 2013
(featuring Elvis Costello),
T Bone Burnett and Jakob
Dylan

UPCOMING

SHOWS

Alabama Shakes.the Shins,
theCivil Wars

Aianis Morissette, Switchfoot,
Colbie Caillat

Beach Boys, Ben Harper, Announcement expected
O.A.R. In May

B0010116

MANGY
IJckona says, "I look for
originality-the way an
artist or band expresses
themselves in the songwriting,
singing, musicianship and
performance. That's the key
to me. It's certainly not record
sales or TV 0 ratings"

"Compelling stotiesfrom
compelling artists,"Hinz
says. "We want tocreate
programming that inspires
people to play music"

'We tend to be moreof an
established artist show," says
Magg i, who intends to create
shows similar to those he
made at "Sou ndstage." "It's
about giving over SO minutes
of uninterrupted performance
time."

r

"The whole spirit of the show
is to pair music with landmark
spaces where it would be
rare to hear a concert," says
Lieberman, whose greatest
successes were Kid Rock at
Graceland in Memphis and
Adele playing at the Santa
Monica Bay Woman's Club in
California.

-PG
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With a digital strategy that includes his own online radio
station, Don Omar has expanded his empire into the future

BY LEILA COBO

N LATE 201 I, AS HE LAID THE GROUNDWORK
for his new album and as his hits blazed through
radio, Don Omar decided to release a new single,
almost on a whim.

The track was titled "Dutty Love" and it featured
a young artist, Natti Natasha, newly signed to Don
Omar's record label, Orfanato Music Group. Unlike

Don Omar's most recent hits-the chart -topping "Danza Kuduro"
and "Taboo," both uptempo, insistent dance numbers-"Dutty
Love" was mellow and sweet, a romantic track set over a lilting
Caribbean beat.

"Dutty Love" was released digitally, through Don Omar's web -
sites and on YouTube, where it steadily gained traction, register.
ing more than 40 million views to date, even though there still
isn't an official video, only the music playing over still images.
It eventually got picked up by Colombian radio, prompting Don

Omar's team to also send it to stations in the United States, where
it entered Billboard's Hot Latin Songs chart at No. 48 on Dec. 31,
then rose steadily, hitting No. 5 on Feb. 25 and peaking at No. 1
on April 7. The track also delivered in sales, climbing to No. 2 on
Latin Digital Songs and moving 31,000 copies in the United States,
according to Nielsen SoundScan.

Crucially, the tale of "Dutty Love" isn't one of a quick radio hit
but of an ongoing, online strategy that's been behind Don Omar's
streak of hits, beginning with the indefatigable "Danza Kuduro,"
which spent 15 weeks atop the Hot Latin Songs chart and was
the top -selling Latin digital track of 2011 (and of 2012 so far),
and "Taboo," the No. 10 top -selling Latin digital track of the year.

Now, as Don Omar prepares for the May 1 release of his new
album, MTO2 (Meet the Orphans 2), on Machete/Universal Music
Latin Entertainment (UMLE), it's still all about online, even as the
radio hits keep coming.



DON OMAR

"Yes, there are other [Latin] acts that are active and aware of
social sites, but he's the only one I've heard publicly taking a
stance and saying, 'This is my first step in promotion,'" Don
Omar's manager Adam Torres says. "He made a conscious
decision to do that with the iDon project and he was really
preaching this before everybody jumped onboard."

Ironically, iDon wasn't a major commercial success; it
has sold 74,000 copies in the United States, according to
SoundScan, compared with the 388,000 sold of 2003's The
Last Don and 2006's King of Kings, which moved more than
half a million copies.

But it was with iDon that Don Omar's online strategy began

"On the Internet, I've found a world where I can do ev-
erything that's on my mind," says Don Omar (real name
William Omar Landron), speaking on the phone from his
New York offices, as he roamed his Web properties on the
iPad he always has with him. "The projects come out of
my head and I have an excellent team that makes them
work. People today stopped being practical and became
cybernetic. Being practical doesn't work anymore."

Few Latin acts have embraced the digital world at all
levels as successfully as Don Omar, the Puerto Rican star

promoting concerts and events; he runs the OrfanatoMusic.
com site to promote himself and his artists; and last Decem-
ber, he launched an online radio station, RedlinkRadio.com,
which plays music by a broad range of acts from various la-
bels, including Universal, Sony and his own.

But Don Omar's fascination with everything online pre-
dates these ventures and goes back to iDon, the album he
released in 2009 whose musical concept and marketing
were conceived for the digital era, beginning with the
single "Diva Virtual?

"On the Internet, I've found a
world where I can do everything

that's on my mind 99

who rose to prominence as a reggaeton act but who is now
firmly entrenched in mainstream Latin pop music.

Although Don Omar's online following is remarkable
(more than 10 million likes on Facebook and nearly 801,000
Twitter followers), the difference lies in his online busi-
ness model, which is effective and lucrative, to the degree
that it has become the core of his operations.

Don Omar is signed to a recording deal with Machete, the
urban imprint of UMLE, but he also has eight artists signed
to his Orfanato Music Group, launched in 2010. He owns
an online company, Fans & Company (fanscompany.com),
through which he sells merchandise and tickets, as well as

TEAM DON OMAR
U.

ALBUM TITLE: .11T02
RELEASE DATE: May I
LABEL: Machete/Universal Music
Latin Entertainment
MANAGEMENT: Adam Torres Management
PUBLISHING: Crown P, administered by EMI
Music Publishing/BM'
STUDIO: Orfanato Music Group Studios,
Garfield, N.J.
UPCOMING TV: Billboard Latin Music Awards
(April 26); tour dates include Colombia (May 5)
and Los Angeles (May 27)
BOOKING AGENT: Juan Toro,
Relentless Agency
FILM AGENT: Christy Haubegger,
Creative Artists Agency
ATTORNEY: Scott A. Felcher, Felcher & Freifeld
PROMOTION: Summa Entertainment
SITES: OrfanatoMusic.com, FansCompany.com,
Facebook.com/donomar
TWEETS: @orphandon

to take shape. By the time he launched Orfanato Music Group
in late 2009 and started to work on Don Omar Presents: Meet
the Orphans-an album that featured solo tracks and col-
laborations with his own artists and others-he was using
the Internet as his main promotional tool. Among the tracks
on the album was first single "Danza Kuduro," a remake of
an original track by Portuguese -French singer/songwriter
Lucenzo, who also appears on the song. The new version ex-
ploded online, notching more than 11 million YouTube views
of the sleek video in a little more than a month. To date, the
clip has racked 334 million views, making it one of the top
10 most -viewed videos on YouTube.

The impact of "Danza Kuduro" on the charts is even more
notable. While the Latin Digital Songs chart had been domi-
nated by crossover acts like Shakira, Pitbull and Enrique
Iglesias-who appealed to English- and Spanish-speaking
buyers-"Danza Kuduro" reversed the trend. It has sold
691,000 U.S. copies, according to SoundScan, and 2.2 mil-
lion worldwide, according to Universal. In doing so, it showed
that consumers were willing to purchase Spanish -language
tracks, provided the song and the marketing were there.

"Quincy Jones says this industry is all about the song,
the song and the song," Don Omar says. "I've had great
moments, but I have to accept that `Danza Kuduro' has
been an excellent moment, perhaps the best in my career."

"Danza Kuduro" was a multipronged threat. A danceable
reggaeton track with international flair, it was promoted
through a carefully orchestrated campaign where it pre-
miered simultaneously on Vevo the same day it was made
available for sale on iTunes worldwide. In addition, Don
Omar promoted it heavily online. He personally oversees
all of his online activity, which includes constant goal -

focused updates to his Facebook followers. (A typical day
might include pushing out links to a live chat, a video, a
song download and an album download.) Finally, the track
was featured on the soundtrack to 2011 film "Fast Five,"
the fifth installment in the "Fast & Furious" franchise,
and was used in the movie for more than seven minutes.

DON OMAR
performing at New

York's Beacon Theatre
on Dec. 1, 2011.
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DON OMAR
(right) with TEG
CALDERON in
2011 film "Fast Five."

"I can't disregard the synergies between a soundtrack
and a hit movie," Torres says. "It's incredibly important
and massively useful. We combine that together with a hit
song and it really winds up assisting in this digital world."

While the film may have been a major push, what Don
Omar did afterward is what really opens the door to other
possibilities. When he played more than 100 North Ameri-
can cities as part of the Meet the Orphans "under play"
tour-hitting clubs with 1,000-2,000 capacities instead
of major venues-he used online promotion to establish
more direct contact with his fans. At every tour stop Fans
& Company gave 100 fans in each market the opportunity
to buy a "fan pack" that included CDs, a T-shirt, poster
and the chance to snap a picture with Don Omar.

According to Torres, it "was absolutely critical, be-
cause you're going right to that consumer and handing
them what they want. It's very effective to create that
buzz and touch the people at that level first. We wanted
to create demand for that larger tour and to have more
direct interaction with the fan base."

"We played 52 shows in the first six months," Don
Omar says. "The fact that Fans & Company allowed me
to meet 5,200 fans personally, get their information, gen-
erate a profit and establish a brand-that's a success."

If one visits Fans & Company today, one encounters,
first and foremost, promotion for MTO2, which will fea-
ture solo tracks-including "Hasta Que Salga el Sol,"
a new single that was originally penned as a campaign
for Mexican beer company Sol, and "Zumba," written
for the exercise company of the same name (see story,
right)-as well as collaborations like "Dutty Love" and
"Ella No Sigue Modas," featuring DJ Juan Magln.

In addition to the world tour that will support the
album, Universal Music Latino/Machete GM Luis Estrada
says the label will push the album via a spot campaign
on Univision television, street advertising-including
ads on the New York subway system-and online adver-
tising, which is increasingly important.

Even Don Omar's radio promotion is Web -centered,
says Gabriel Buitrago, president of promotion company
Summa Entertainment, which is working the music to sta-
tions. "We start teasing, for example, that the next single
is dropping May 1, and we'll tease with snippets, e -blasts,
countdowns and promotions in cities he's playing at."

Then, on "D -Day" (May 1), the official single is sent
simultaneously to programmers, mixers and DJs. But as
it happens, awareness for the new single, "Hasta Que
Salga el Sol," is so heightened already that several sta-
tions already have the track in rotation.

Much of that awareness comes directly from Don Omar's
sites. Fans & Company, which is visited monthly by 217,000
people, according to the artist, centers on promotions and

merchandise and features fan contests for a broad range
of events-from the Billboard Latin Music Awards to VIP
seats for a May 27 show at the Nokia Theatre in Los Ange-
les. It also features a nonprofit component with Walk a Mile
in My Shoes, a program that auctions shoes worn by Don
Omar to raise money to be distributed to "shoeless chil-
dren around the globe," according to the charity's website.

Parallel to Fans & Company is OrfanatoMusic.com, which
is devoted solely to artist information, music and videos and
links to Fans & Company for promotions and sales.

The final touch, Don Omar says, was Redlink Radio,
"so people could not only read about new artists, but
also listen to them." The station launched Dec. 23 and
has been visited by 500,000 fans in the ensuing four
months, according to Don Omar.

All told, he says, the potential lies in the ability to lit-
erally directly reach millions of consumers at the same
time. Joining all his online properties together, Don
Omar says, makes no sense because in the end, "they
all have a different purpose." After all, his global, on-
line station alone has more listeners and potential than
many top -rated Latin music stations in the United States.

"When I can show with hard numbers that my project
really works and can be the best promotional vehicle for
any product or company, I'm going to really be a mil-
lionaire," he says with a laugh.  

NATTI NATASHA, an
artist on Don Omar's
Orfanato Music Group
label, appears on his
single "Dutty Love."

The Big Synch:
Don Omar
Meets 'Mad Men'

In marketing a wide
range of products
online linked to his
name, Don Omar is

not alone-the intersection
of commerce and music is
one increasingly mined
by Latin acts, particularly
those in the urban realm.
Visit the site of Puerto
Rican star Daddy Yankee
(DaddyYankee.com)
and you'll find an even
more sophisticated and
extensive line of products,
from Daddy Yankee signa-
ture edition Azad watches
and Prestige headphones,
which retail for $149 on-
line, to his cologne and
women's perfume. Daddy
Yankee also sells ad space
on his site, capitalizing on the traffic he generates.

Don Omar has now added an additional layer: His
new album, MTO2, includes tracks penned specifically
for commercial campaigns, much like Pitbull did with
"Give Me Everything" (which touts Kodak and was used
in a Kodak commercial) and "Vida 23" (written for a Dr
Pepper campaign). MTO2 features the upcoming sin-
gles "Hasta Que Salga el Sol," commissioned by Mexi-
can beer company Sol, and "Zumba," penned for the
aerobic dance company.

"Hasta Que Salga el Sol" officially hits radio on May
1 but was originally used in the first quarter as part of
a campaign tied to the Veracruz Carnival, which Sol
sponsors. Despite the popularity of the track, which
generated more than 7.5 million views on YouTube, it
hasn't been available for sale until now, with the release
of the album.

A more comprehensive campaign is being built
around "Zumba," since the company's exercise pro-
gram is built on dance moves that match perfectly with
Don Omar's music. Zumba already has a broad music
platform where it sends songs to its thousands of in-
structors in more than 120 countries through its Zumba
Instructor Network.

"They act like DJs," Zumba PR director Allison Rob-
bins says. "The idea is that Beto [Perez]-the creator of
Zumba-creates special choreography for that song.
We send that video out via our forums-online, social
networking, things like that. The instructors get it, play
it in their classes and it reaches 12 million Zumba con-
sumers. It's like our own radio network."

Pitbull and Wyclef Jean have both created songs
for Zumba. In this case, Robbins says, Don Omar wrote
the song and owns the rights (his publishing is signed
with EMI) and Zumba licenses the track from Universal,
which owns the master. Zumba, in turn, will promote the
song through its digital networks, including a Facebook
page with more than 4 million likes and e -blasts sent to
2 million -plus Zumba subscribers. It will also produce
a music video for the song, featuring Don Omar and
Perez, who'll choreograph the track.

"Music is the core of our brand," Robbins says. "So it
behooves us to work with artists. By doing this partner-
ship not only are we showing the music industry how
we can make a mark but we're also bringing really fun,
new music to our instructors." -LC

Zumba founder
BETO PEREZ
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The spectacular rise of MICHEL TELO'S "Ai Se Eu Te
Pego" is just the latest example of the power of soccer tie-

ins to kick-start a global music marketing campaign

STORY BY JUDY CANTOR-NAVAS  ILLUSTRATION BY DANIEL HERTZBERG

MICHEL TELO HAS BEEN A POPULAR SINGER in his native Brazil
for years. The former frontman of Grupo Tradiclo, Tel6 broke out as a solo act
after leaving the band in 2008, gaining a following at radio in his home country
for his brand of rootsy pop. Then, suddenly, he scored a huge international hit.

Since its release last fall, Telo's breezy come-on "Ai Se Eu Te Pego" (Oh If
I Catch You) has become a "Macarena"-like phenomenon pushed to the front
of the world stage by international soccer stars who have taken to performing
the song's simple suggestive dance in post -goal celebrations. Videos of players
like Cristiano Ronaldo of Real Madrid and Neymar of Brazilian dub Santos

acting out the dance, set to the song, have captivated YouTube audiences and racked up millions of
views. The official video of the song, meanwhile, has registered nearly 300 million views. Today,
the dip for "Ai Se Eu Te Pego" is among the 15 most -viewed videos in YouTube's history. The of-
ficial video for Shakira's 2010 FIFA World Cup South Africa theme "Waka Waka (This Time for
Africa)" is YouTube's third -most -watched dip.

Riding this wave, "Ai Se Eu Te Pego" has reached No. 1 on iTunes in 23 countries, according
to Te16's label, Som Livre, and broken records in Germany, where earlier this month it became
the first single to sell more than 600,000 downloads, according to chart compiler Media Control.

It recently became the first Portuguese song to hit No. 1. on Billboard's Hot Latin Songs chart,
where it reigns for a third consecutive week. The song has sold 2.3 million downloads, according
to Som Lives, with 87,000 of those in the United States, according to Nielsen SoundScan. Tel6 has
recorded English and Spanish versions of the song, and Pitbull recorded a rem ix for Sony U.S. Latin.

"I was lucky because lots of players liked my music," Te16, 31, writes in an email just weeks be-
fore he's scheduled to appear at the Billboard Latin Music Awards (April 26). "I think they like it
because it is uplifting and the lyrics talk about cool themes, like nights out and flirting. It is per-
fect music to celebrate the triumph."

A self -described soccer addict, Tele now counts some of the best Brazilian players including
Neymar and Marcelo Vieira, who plays for Real Madrid, as friends. "Ai Se Eu Te Pego" is a spec-
tacular example of how soccer can, in the age of social media, take music to a global audience.

"There is a collective emotional consciousness around football that is phenomenal," says pro-
ducer Sol Guy, manager of A&M/Octone Records artist K'naan, whose "Wavin' Flag" was met with
a massive response after Coca-Cola chose it for its 2010 FIFA World Cup South Africa campaign.

Recorded in almost 30 multilingual versions by K'naan together with international artists in
collaboration with the brand, "Wavin' Flag" went to No. 1 in 18 countries, topped Billboard's Euro-
pean songs chart and, in various versions, sold 750,000 downloads in the United States, according
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Recent soccer
tie-ins include

Coca-Cola's 2010
FIFA World Cup
campaign using

the song -Wavin'
Flag" by K'NAAN

(pictured here
with the World

Cup trophy),,'

to SoundScan. The Somalia -born MC and
singer/songwriter toured 83 countries on

the Coke -sponsored World Cup trophy tour
in 2010. "It was a massive artist development move," Guy says.

"The fact that people really adopted that song and made it about
personal celebration and made it a football chant in the stadiums
was a really amazing thing," says Joe Belliotti, director of global
entertainment marketing for Coca-Cola.

Gypsy -punk band Gogol Bordello's song "Let's Get Crazy" is
Coke's latest soccer anthem. The track, with an ideal stadium -

frenzy chorus of "Let's get, let's get, let's get crazy," is featured
in a new spot tied to the 2012 Euro Cup tournament.

"Even though millions of Americans do follow soccer, the rest
of the nation has no due just how huge-and we're talking life-
style huge-soccer is around the world," Electronic Arts world-
wide executive of music Steve Schnur says. EA's "FIFA 12," the
latest installment of its FIFA Soccer franchise, recently became
the biggest game launch in the history of sports videogames
when it sold more than 10 million units worldwide in the first
four months of its release last September, 3.7 million of those
in the first week, according to EA.

The game's soundtrack includes songs by 39 acts ranging from
TV on the Radio, the Strokes and Foster the People to Australian
indie band All Mankind, Swedish electro outfit Little Dragon
and Chile's DJ Raff, continuing the franchise's long history of
pushing music around the world. K'naan was first included on
the soundtrack in 2005.

"These soundtracks take the globalization of new music and
new artists to a whole new level," says Schnur, who calls the
FIFA franchise "the premier showcase for international artists
in the world today."

For Tomas Cookman, president of Los Angeles -based Nacio-
nal Records, home to DJ Raff, the soundtracks are key for get-
ting music by emerging acts to an otherwise unimaginably di-
verse audience. As an example, Cookman cites a "FIFA 11" clip
of "Sampleame" by Barcelona electronic duo the Pinker Tones,
which has 232,000 views, compared with 2,100 views for the
song's official video.

"It is absolutely incredible how many singles we've sold through
having our songs on FIFA games," says Cookman, whose Latin
alternative artists area fixture of the franchise. "It helps give the
album a new life.'

Cookman first experienced the game -changing power of soc-
cer in the '80s, when fans in Buenos Aires adopted "Yo No Me
Sentaria En Tu Mesa" by Los Fabulosos Cadillacs, whom he man-
aged at the time, as a stadium chant. Another song by the band,
"Matador," remains one of the most popular Spanish -language
soccer anthems. That exposure brought the group's career to a
new level. But it was nothing like what can happen today, thanks
to YouTube.

"In the past the songs never got out of the environment of
the match," says Marcelo Soares, president of Som Livre, the
recording arm of Brazil's powerful Globo media conglomerate.
The label is distributed by Sony U.S. Latin in the United States.
"What's going on now is that the players are singing and danc-
ing to songs. The soccer players tend to know the songs because
they are friends with the artists, and that connection between
players and musicians is very strong."

BraZ soccer star
NEYMA among the

athlet hose goal -
celebrating dances

to Michil Telo's song
have gone viral. Inset:

videogames like "FIFA
11" proiAde labels with

p!'cruciilaposure.

The promotional power created by the coupling of football
and music stars has been taken to the extreme by Shakira, who,
following her World Cup victory with "Waka Waka (This Time
for Africa)" (peaking at No. 38 on the Billboard Hot 100 and sell-
ing 1.4 million U.S. downloads, according to SoundScan), her
boyfriend Gerard Pique and other FC Barcelona players onstage
at a concert after the team's European Championship win last
summer, raising her profile in Europe through association with
the champions.

"I have no doubt people will start trying to get players to pro-
mote their songs," says Soares, who says the "Ai Se Eu Te Pego"
phenomenon surprised the label. "But I don't think it can work
from a marketing plan. These things are self -generated. In this
scenario today, the artists themselves, and the managers, have
more leverage than their labels."

Recent Pepsi campaigns have focused on aligning the stars of
soccer and music. A current billboard and radio campaign in Los
Angeles features three -time FIFA world player of the year Lionel
Messi and 3Ball MTY, the regional Mexican DJ outfit whose first
single, "Intentalo," was also used as the main halftime song for

last year's Mexican Soccer League final.
"3Ball MTY's music has a lot to do with the soccer," Universal

Music Latin Entertainment president Victor Gonzalez says. "Sales
normally experience good results when we tie songs with sports.
We expect to have more of that with 3Ball MTY."

The song (featuring El Bebeto and America Sierra) rose to
No. 1 on Billboard's Hot Latin Songs chart on March 10 and this
week sits at No. 3, just two notches below "Ai Se Eu Te Pego."

"We're going after both passion points," PepsiCo senior di-
rector of cultural branding Javier Farfan says. He describes the
company's U.S. Hispanic strategy as "football and music."

With the 2014 FIFA World Cup Brazil approaching, the rush
to create the next great soccer song has begun. And with the 2016
Summer Olympics in Rio de Janeiro, the world can expect a wave
of Brazilian music to hit like no other time since the bossa nova
invasion of the 1960s.

"When you look at how you use music with the World Cup or
the Olympics, inspiration comes from the host market, so Brazil
is a very exciting opportunity," Coke's Belliotti says.

"Pretty much every artist, every label is looking for an opportu-
nity to have the theme songs or be the main featured artist for the
[2014 World Cup] opening ceremony," Som Livre's Soares adds.

Advertising and marketing agency W PP has already prepared
to exploit sports marketing opportunities in Brazil by teaming
with famed Brazilian player Ronaldo, who is now retired. To-
gether, they've created 9ine, a company (named for Ronaldo's
jersey number) with the mission to help brands "exploit the great
marketing opportunities surrounding sports in Brazil." 9ine also
has a management arm, working with both soccer players and
musical artists.

Despite his own success, Tel6 cautions that not just any song
can get play from the beautiful game. "I recommend to people
to never force a situation,' he says when asked for the secret to
achieving success like his.

K'naan's manager Guy agrees. "It's music first," he says. "We
had a great tune and a great campaign, and we had success. If
we didn't have a great song as successful as it was it could have
been just as detrimental [to K'naan's career]."

Guy predicts that the lasting impact of K'naan's turn as "the
World Cup guy" is to be seen when his new album Country, God,
or the Girt arrives May 1 on A&M/Octone. The album features
Will.i.am, Nelly Furtado, Keith Richards and Bono. "The true suc-
cess ofthe [Coke] campaign Will be revealed in the next 18 months
as we prepare to release this new record around the world."

Meanwhile, the lasting impact of "Ai Se Eu Te Pego" on Te16's
career remains to be seen. The 2014 World Cup could help keep
him in the spotlight as the song is being kicked around as a pos-
sible theme-an idea that has been getting a lot of support from
YouTube fans-but Tel6 isn't so sure. "That song will be [too] old
to be the hit of the next World Cup," he says. .

The video for MICHEL
TILICo'S "Ai Se Eu Te Rego"
is among the most -viewed

class on YouTube.
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Dream pop duo Beach House has
grown over six years into one of indie
rock's most reliable acts. But with the
release of fourth album "Bloom," the
question is: How big is it ready to get?

BY JASON LIPSHUTZ



EACH HOUSE'S VICTORIA Legrand and Alex
Scally relax on a couch in the lounge of the
Tribeca Hotel in New York, sipping cocktails
and reminiscing about their misadventures as
teenage record store geelcs. Scally describes how
he and his buddies would head to the Sound Gar-
den record store on Thames Street in Baltimore,
wasting hours flipping through S1 used CDs.
Legrand actually had to commute to her geek
shrine, taking a train from just west of Phila-
delphia to tiny Repo Records in Bryn Mawr, Pa.

"Kids these days," Legrand says with a smile,
"they find things on the Internet. They don't
get that joy of falling over something by acci-
dent ... something that the too -cool -for -school
kid at the record store would be like, 'You gotta
check that out!'"

They don't act like it, but Legrand, 30, and
Scally, 29, are those cool kids-eloquent, attrac-

tive, impeccably dressed and intensely passionate about their Daft.
Their dream pop-which has worked the neat trick of getting
more dreamy and more pop the last six years-has been cham-
pioned fiercely from the start by in -the -know indie cognoscenti.
The pair recorded Beach House's 2006 self -titled debut for barely
$1,000, with Legrand on vocals and organ and Scally on guitar
and keys, but the blogosphere adopted the effort and helped it
move 24,000 copies through tiny Washington, D.C.-based imprint
Carpark Records, according to Nielsen SoundScan.

The duo's growth has been steady -49,000 units of second
album Devotion (2008), followed by 137,000 of its third (and first
for Sub Pop), Teen Dream (2010), according to SoundScan. The
hushed, reverb-heavy tracks of Bloom (out May 15 on Sub Pop)
are the group's most polished to date, and 2012 could prove to be
its breakout year. Bloom will be available at major retailers and
heard by live audiences of up to 5,000 when Beach House begins
a yearlong stint of on -and -off touring.

But any growth will be organic, and on the duo's own terms.
Beach House has dismissed multiple licensing opportunities and
spends more time designing glow -in -the -dark vinyl releases than
worrying about writing a crossover single. Asked if he wants the
band to become the next Arcade Fire or Bon Iver-indie heroes
who've landed on the mainstream radar-Scally doesn't hesitate
to think it over: "Absolutely not."

"What's special is the way that they've operated on never try-
ing to sell themselves out too much," says manager Jason Foster,
who's worked with the duo since 2009. "A lot of fans really hold
onto that-like this is their band-and we're very careful not to
ruin that relationship with them."

Beach House had already been writing Teen Dream before ink-
ing a deal with Sub Pop in September 2009, so the release of its
most accessible album wasn't exactly precipitated by the move
to a bigger platform, but certainly the music was there to take
advantage of it. The album cycle included Beach House's first
TV spots on "Late Night With Jimmy Fallon" and "Conan"; a live
session for Daytrotter; and nearly 18 months on the road, with
stops at Coachella, Sasquatch! and Austin City Limits, as well as
an opening slot on Vampire Weekend's fall 2010 tour. "We saw
more facility," Legrand says of the Sub Pop deal. "We don't want
anyone telling us what to do, and Sub Pop is totally fine with that."

Legrand and Scally conceptualized Bloom on tour before re-
cording with Teen Dream producer Chris Coady at Sonic Ranch
Studios in Tornillo, Texas, and mixing at New York's Electric
Lady Studios. Bursting with dew -dappled guitar patterns and
crisp, haunting vocals, Bloom was created in about nine weeks.
The process utilized Sub Pop's resources to create Beach House's
most expansive -sounding effort yet.

"It's not like they have a million -dollar budget or anything like
that-it's just making the small improvements that make such a
world of differences," Sub Pop A&R representative Susan Busch
says. "Those first two records were made on such a huge dream
that they weren't able to break through onto that next level of re-
cording. It's truly a matter of tens of thousands of dollars, and it
makes so much of a difference."

On March 7, Beach House previewed Bloom by unveiling its
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first single, the sprawling "Myth." The song has since sold 5,000
downloads, according to SoundScan. The duo's best-selling track
remains the Teen Dream standout "10 Mile Stereo," which was
featured in a 2010 TV ad for Guinness and has sold 40,000 down-
loads. The ad, a cinematic clip in which dark, rolling clouds par-
allel Guinness' dark beer, remains one of Beach House's few
synchs, and Legrand says of the commercial, "We were adamant
about it staying within a certain artistic territory."

Beach House isn't opposed to licensing, but the duo and its
team are more concerned with maintaining the band's brand
than finding brand partnerships. Months before Bloom's release,
for instance, Sub Pop was approached by Starbucks about giving
the album in-store counter space, much like recent full -lengths
by labelmates Fleet Foxes and the Shins. Fleet Foxes' Helplessness
Blues (2011) debuted at No. 4 on the Billboard 200 and has sold
317,000 copies, according to SoundScan, while the Shins' Winc-
ing the Night Away (2007) bowed at No. 2 and has sold 627,000.

But Busch says the duo didn't feel fully comfortable with the
opportunity, and the early conversations never progressed into an

actual offer or deal. As successful as the Guinness ad was, Foster
says there are a handful of potential TV synchs that went nowhere.

The marketing effort behind Bloom will instead return Beach
House to the late -night circuit, with its debut performance on
"Late Show With David Letterman" scheduled for May 16, and a
concerted effort to make "Myth" stick at triple A and college radio.
The band also ramped up its social media presence by refreshing
its official Tumblr, increasing its tweeting and sharing new tracks
like "Myth" and past live videos with its 233,000 Facebook fans.

Yet the heart of Beach House's record promotion has always
been its live show. At the start of the Teen Dream trek, the group
headlined midsize, 1,000 -capacity clubs and supported Vampire
Weekend at venues like Hollywood Bowl and New York's Radio
City Music Hall. When the duo wrapped its Teen Dream tour in
early 2011, the band had more than doubled the size of those
rooms in major markets like New York, Chicago and Los Ange-
les, selling out shows of 2,000.2,400 capacity. Meanwhile, Teen
Dream kept selling, adding 32,000 more copies in 2011 to its
101,000 total in 2010, according to SoundScan.

"Teen Dream had really long legs, and from everybody's per-
spective we left a lot on the table," says longtime booking agent
Trey Many of Billions Corp. For the Bloom tour, which kicks off
May 4 in Charlottesville, Va., Many says that Beach House will
headline venues with 2,500.4,000 capacities and play festivals
like Primavera and Pitchfork. On July 23, the act will perform
at New York's Central Park Summerstage, which has a capacity
of 5,000 people and will be its biggest headlining show to date.

Bloom will be available at big -box stores like Target, Best Buy and

Barnes & Noble, but Legrand and Scally are more excited about sup-

plying unique material for the sort of indie record stores they grew
up visiting. For Record Store Day (April 21), the duo will issue a
limited -edition 7 -inch single, "Lazuli," as a blue vinyl, with a B-side,

"Equal Mind," that will not appear on Bloom. Upon its release, the
album will be available in two limited vinyl editions-one white,
one glow -in -the -dark. (Teen Dream has sold 21,000 vinyl copies,
according to SoundScan.) Legrand and Scally design these lim-
ited vinyl copies, as well as all of their album artwork, themselves.

And if Beach House doesn't become the next indie crossover
sensation despite the rave reviews and growing crowds, Legrand
and Scally are fine with letting their craft continue to engulf their
lives. When asked about their hobbies outside ofthe band, Legrand
and Scally look at each other and struggle to name a single non -

music activity. "It kind of takes over your life 100%," Scally says.
"On our first record, I remember having $1,000 in my bank ac-
count, and I felt like I was rich. We realized that people liked (our
music] and if we took this seriously, this could be our lives."  .

FREE± LOVE An indie outfit and a management firm unite

Beach House's fourth album is just
one of a handful of -upcoming releases
handled by We Are Free, an indie-rock-
leaning management boutique based
in Brooklyn that has doubled its roster

`in the past six Months. Started byJason
Foster as an independent record label
in 2007-its first full-length release was
Yeasayer's 2007 debut,* Hour Cym-
bals, which has sold 54,000 copies,
according to Nielsen SoundScan-We
Are Free segued into a full-time man-
agement companyand brought in acts
like Beach House and Lower Dens.

In December, We Are Free me/jed
with New York -based record label/
management company Lovepump
United and now manages former Love -

pump bands Dirty Projectors, Health
and Wild Nothing, all of whom have

new projects this year. Foster and for-
mer Lovepump head Jake Friedman,
who have been working together on
indie releases for four years, now work
in tandem as co -owners and managers
of We Are Free. "We had a lot of the
same ideas, and really good bands, and
[it] felt solid to combine them and build
a company together," Foster says.

Electro-pop act Purity Ring was the
first artist Foster and Friedman signed
together. Since joining We Are Free
in December, Purity Ring has inked a
deal With 4AD and Last Gang and will
open for Dirty Projectors on their North
American tour in July. Along with Beach
House's 4/oorn, Dirty Projectors' Swing
Lo Magellan (due July 10 on Domino)
is one of the year's most anticipated
indie releases.

Still, Friedman says that We Are Free
is focused on more than albums and
touring cycles. Health, an unsigned Los
Angeles -based noise -rock collective,
was recently tapped to compose the
soundtrack and full score to Rockst'ai.':-.
Games' "Max Payne 3," the block,
buster shooter videogame due May15.
According -to Friedman, the band can-
celed touring opportunities and holed
up for six months to create all of the
game's music.

"If Health were on .a traditional re-
cord deal, sort of locked in, this video -
game project just wouldn't have been
possible in the same ways," Friedman
says.."When we work with our bands,
We're not just having a long vision but
also have a little bit of fun and figure
iiitItyvhat keeps this exciting." -,JL.
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N THE MIDDLE OF APRIL, Vicci Martinez and James
Durbin visited the sets of the shows that introduced them
to America last year. Martinez, third -place finisher on
NBC's "The Voice," hung out backstage on the Warner
Bros. lot, chatting with this year's contestants and execu-
tives of the show and the label that signed her, Universal
Republic. The next night, she performed a private show-

case at West Hollywood's Key Club, playing songs from her
self -titled album that arrives April 24.

Durbin, looking bulked up and sporting a fresh white dye -job,
performed his single on the Apri112 "American Idol" elimination
show, then high -tailed it to the Sunset Strip, where he kicked off
his North American tour with an appearance at the Viper Room.

In their own way, the two scenes indicate how acts evolve
after they've planted themselves in America's hearts and minds
through the wide exposure of "American Idol," "The Voice" and
"The X Factor." As the landscape for singing competitions shows
no signs of abating-this summer, Kelly Clarkson, Lionel Richie,
Robin Thicke and Jennifer Nettles star in an ABC entry, "Duets"-
the programs themselves are at a crossroads.

"Idol" is coming off its most fruitful year yet in terms of produc-
ing artists who get signed to record contracts, while "The Voice,"
in its second season, has captivated the target demographic of
18- to 49 -year -olds like no other show. "The X Factor" didn't hit
the ratings mark predicted by series creator/judge Simon Cowell,
but it still had the highest advertising rate of any new fall series
in 2011, an average of 5321,000 for a 30 -second spot, according
to Ad Age. The program is about to find out if it can truly create
stars as it begins to roll out singles from its finalists.

Last year, 19 Entertainment signed a record number of "Idol"
contestants to management contracts-seven-after nine years
of signing two per season. "It was the level of talent," says Josh
Klemme, GM of 19 Entertainment's music division, "but it was
also because we saw opportunities to go into specific genres with
them ... I think that exists just as much this year."

While "American Idol" dominates Wednesday and Thursday
nights in total viewers -16.8 million and 15.8 million, respec-
tively, for April 11 and 12-"The Voice" has a far higher percent-
age of viewers in the 18-49 demographic, according to Nielsen.
Its April 9 performance show attracted 5.1 million viewers in the
demo, half of its total viewership. The demographic viewership
for the April 11 "Idol" "top seven" show was 6.5 million; the av-
erage age of an "Idol" viewer is now 48, according to Nielsen, up
from 34 in the show's first season.

TV ratings are all fine and good, but the music industry needs
these shows to generate stars. Last week, Epic Records began to
launch the career of "X Factor" fourth -place finisher Marcus Canty
with the release of his first single, "Won't Make a Fool Out of YotL"
The track is exclusive to the "Think Like a Man" movie soundtrack

"We're definitely introducing him through this platform," Epic
Records president of A&R Tricky Stewart says of the soundtrack.
"I felt it was very important for him to know that we do not look at
him as an 'X Factor' artist, but that we see him as an important
recording artist to our company. He has a great R&B voice and
what we're doing is giving him R&B songs with crossover appeal."

Stewart says Canty's album is expected to wrap by the end
of April and be released before the start of the second season of
"The X Factor." "Marcus and [third -place finisher] Chris Rene
will be on the same timeline," Stewart says.

As alive as Internet chatter is about the supposed decline of
"American Idol"-the finger -pointing includes a lack of current

E.
Deemed fresh and new, "The Voice" gains in

its oldies. But which is poised to create stars? And

"X Factor" contestants
CHRIS RENE (left) and
and MARCUS CANTY
(right) flank judge
ANTONIO "L.A." REID.

"Amer' n Idol"'
contest t JAMES \DURBI center) an
band members BL E
BUNZEL; JEFF F B,
TYLER MOLINARO and
DYLAN ROSE (from left)

song selections, moldy "theme nights" and overly nice comments
from judges Steven Tyler, Jennifer Lopez and Randy Jackson-
when it comes to album sales, the show has no competition.

Season 10 "Idol" champ Scotty McCreery made his first post -
win return to "Idol" on March 29 to sing "Water Tower Town"
the day the single was released to radio. It debuts this week at
No. 54 on Billboard's Hot Country Songs chart (previous hits 'I
Love You This Big" and "The Trouble With Girls" reached Nos.
15 and 17, respectively) and sold 27,000 copies in the 11 days
after the "Idol" performance. His album Clear As Day crossed
the 1 million sales mark the week ending April 8, according to
Nielsen SoundScan, a feat not achieved by any "Idol" contestant
since season -seven champ David Cook. McCreery, who recorded
the season 11 "goodbye song" "Please Remember Me," has been
touring with Brad Paisley since mid -January.

The "Idol" top 12 puts in a grueling tour-nearly 50 dates-
recording during the few breaks on the road. This year's "Idol"
tour will be announced April 25, and is expected to be inline with
last year's 45 -city arena tour (24 sellouts, according to Billboard
Boxscore). The "Voice" singers had it far easier-six amphithe-

TEFANO LANGON

ater shows-and whatever plans there may have been for an
"X Factor" tour collapsed before any announcement was made.

McCreery's debut album came out less than a month after that
tour ended; fewer than 75 days passed between the end of the
"Idol" tour and the release of Durbin's album on Nov. 21. Durbin
looked for the best ways to connect directly with fans, which
meant nonstop roadwork after the "Idol" tour and partnerships
with the WWE and the NFL.

Durbin's song "Stand Up" was used in NFL stadiums and he
performed the song in videos sporting different teams' jerseys;
he performed the song in front of Atlanta Falcons fans, a San
Francisco 49ers crowd and on "Monday Night Football." Durbin
and the song appeared in a WWE anti -bullying public service an-
nouncement, and he joined wrestlers in appearances at schools.

"A lot of this process is finding out where the rock fans live, find-
ing out what interests them," Klemme says. "Radio can provide huge

opportunities, but you can't focus on radio and the Internet. We're
developing a persona [for Durbin] that connects because it's real."

Durbin has sold twice as many albums as the "Voice" season -

one winner and runner-up-Javier Colon and Dia Frampton, re -
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demographic ratings on "American Idol" and
how does "The X Factor" play into the competition?

spectively-combined. Why? One theory is the comparative lack
of exposure provided by the show. "X Factor" season -one winner
Melanie Amaro had 16 solo performances, and McCreery had 15
solo spots. Colon sang solo four times on "The Voice" and whoever
wins this year will appear-at the most-six times alone onstage.

To some degree, that owes to the shows' pedigrees. In its first
season "American Idol" used the subtitle "The Search fora Super-
star." The show's creator, Simon Fuller, has a background in A&R
and music publishing. "The X Factor" followed the "Idol" path
under the tutelage of Cowell, an A&R vet himselfwho led the U.K.
show's U.S. entry and has successfully exported two "X Factor"
champions to America: Leona Lewis and boy band One Direction.

In contrast, Dutch TV mogul John de Mol created "The Voice of

Holland" and then sold the format to NBC in the States. Rather than
A&R, his background is in attention -generating TV: "Big Brother"
and "Deal or No Deal" are two of his other global properties.

Essentially, one is looking for ratings and the others hope to cre-
ate musical stars. With fewer constraints and rules, "The Voice" has
attracted a greater number of professionals whose careers haven't
progressed to the major leagues, as well singers who try out on a

McCREERY

0

JAMES151191iBIN= 
performing on

"American Idol."

CHRIS RENE

lark. The first season was all veteran performers; this year, such
Chris Mann represents the experience level of several contestants.

"I've done this for 11 years," says Mann, who sees himself oc-
cupying a popera/AC space alongside Josh Groban and Michael
Buble. "I had a pop deal on Sony and I got dropped. I've clawed
my way back, I've toured. And I feel lucky that this is happen-
ing now, at 29. I don't think I would have been able to do it at 25,
in terms of knowing who I want to be as an artist. I just want to
take advantage of the platform."

A member of Christina Aguilera's team, Mann made it through
to her final two. Shelton, whose final two last year were waifish
female singers, has a 180 degree turn this year-full-voiced, ex-
perienced singers with nary a country bone in their bodies.

"The crazy thing is that it's hard to see [recording ability] in
somebody until it happens," Shelton said after his team was re-
duced to Erin Willett and Jermaine Paul on April 17. "They'll
probably go and make records at this point. What's the odds of
either one having a hit? I don't know. Hell, the odds were stacked
against me and I did it, so I would say they've got a shot."

What "The Voice" has done well is provide a platform for the

STORY BY PHIL GALLO

launch ofsingles from the coaches and contemporary acts younger
than many of the contestants. The Wanted, Maroon 5 and Justin
Bieber appeared on the April 16 and 17 shows; Gym Clans Heroes
and Jessie J did so a week earlier. Last year, "Voice" performances
were crucial for the Maroon 5/Aguilera smash "Moves Like Jag-
ger" and Shelton's Red River Blue; his "Drink on It" becomes his
sixth straight single to top the Hot Country Songs chart. "If 'The
Voice' is a vehicle to expose more people to my records, then I want
to do this for another 100 years," he joked after the April 17 show.

"The Voice" has certainly become an impressive springboard
for the judges. Cee Lo Green landed a British reality show late
last year and a duet with Madonna at the Super Bowl halftime
show. Shelton has boosted his sales. And Aguilera has shined up
her profile since her Bionic album yielded disappointing results
in 2010. Meanwhile, the career revival "Idol" provided for Lopez
and Tyler appears to be faltering. Lopez and ex-husband Marc An-
thony's Latin America talent search "Q'Viva!The Chosen" fizzled
on Fox, which dropped the show from its prime -time lineup.

Tyler will get more a sense of the effect of TV on his career
when Aerosmith delivers a new album for Columbia, expected
to be released before the fourth quarter.

The barometric reading everyone will be looking for, how-
ever, will arrive in the fall, provided Britney Spears decides to
join Cowell and Antonio "L.A." Reid as a judge on "The X Fac-
tor." She has reportedly been offered $15 million to take over for
the displaced Paula Abdul and Nicole Scherzinger. On April 17,
Cowell told TMZ, "She would be a fascinating person to sit next
to" and hinted that a deal may be made by the end of the month.

All of that good news for stars doesn't necessarily trickle down
to the show's winners and runners-up. Label and management
executives, who requested anonymity, say there are too many sea-
sons worth of singers who have landed in the final four or five
and they are all clamoring for media attention. "There's [nothing]
special about them unless they won," one label executive says.

Even in instances when a show has booked the biggest of the
big from "Idol"-Kelly Clarkson and Carrie Underwood-"there
is stigma about having too many people with 'Idol' credentials,"
says an individual who has worked closely with TV show contes-
tants. "Awards show bookers are only interested in the top, top
talent .. . And the only way to be that top, top talent is to have a
guns -blazing, mind-blowing song that changes the rules. [Book-
ers] respond to hits."

The song Durbin performed on "Idol" was "Higher Than
Heaven," which proceeded to sell 5,000 downloads a week after
its sales were next to nil. His album Memories of a Beautiful Di-
saster had crossed the 100,000 sales mark the week he returned
to "Idol," and on this week's Billboard 200, it re-enters at No. 72
on sales of 6,000 copies, according to SoundScan.

Durbin's spot on "Idol" was, of course, far more visible than
Martinez's Key Club show, but both had a similar purpose: They
were "thank yous." Martinez covered Dolly Parton's "Jolene," a song
she had done on "The Voice," dedicating it to the executive who
encouraged her "to not compromise." As for Durbin, he made the
most of his chat time with Ryan Seacrest, hitting all the upcoming
highlights-his tour kicked off that night; he would play Stubb's
in Austin and appear on bills with Evanescence and Buckcherry.

"We give the same advice to everyone once they come off the
show," Klernme says. "Own where you came from, but chart your
own path. Never deny that you came up from 'Ida-that will
always be a part of you. Know you're creating your own winding
path away from the TV show."  
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SPECIAL FEATURE

MAG CB
If the level of activity at the entertainment
coach companies is any barometer-and it
most certainly is-then the touring busi-
ness is teed up fora busy summer and fall.
After the industry pulled its horns in
somewhat during the latter part of 2010
and early 2011, last year's touring rebound

will be followed by an increased level of tour-
ing in the early part of
the year and through
the summer. Touring
remains the most con-
sistent revenue pro-
ducer for most acts, and
this summer fleets of
tour buses will be tak-
ing those acts and their
crews to the people.

"Touring is what it's
all about now," says John
Aiken, VP of leasing for
Senators Coach (sena-
torscoach.com), in busi-
ness since 1978. He says
that the summer booked
faster than ever, and the
grid for the fall is filling
up fast. Still, he notes,
Senators isn't looking
to add more stock to its
fleet of 80 buses.

"We're really not try-
ing to expand. We're
just trying to improve,"
Aiken says. "We're doing
a good job of selling off
the old and adding new."

Hemphill Brothers Coach (hemphillbrothers.
com) had an increase in business for the first
two months of the year, "and we had a good
2011," president/CEO Trent Hemphill says. "I
don't know if it's the overall industry or where
we are in the marketplace, but we've definitely
seen an uptick. And the summer is really, re-
ally busy."

So was the early spring for Nitetrain Coach

"IN MY MIND, THE ULTIMATE

END-ALL, BE-ALL

ULTRA -SUCCESSFUL

MUSIC CAREER MEANT

ONE THING: A BUS. NOT

MULTIPLE BUSES,

NOT LASERS, HUGE LED

VIDEO WALLS, TRACTOR

TRAILERS, ETC. A BUS.

SIMPLY PUT, MY DREAM

WAS TO TRAVEL OUR

COUNTRY ON A BUS WITH

A BAND AND PLAY SOME

SONGS PEOPLE KNEW

AND LOVED."

-FROM "DIARY OF A PLAYER"
(HOWARD BOOKS), BY BRAD

PAISLEY AND DAVID WILD

(nitetraincoach.com), which, according to presi-
dent Jennifer George, had about 75% of its 87 -

coach fleet out in March.
"We have a good balance of rock'n'roll and

country, short-term and long-term tours,"
George says.

Pioneer Coach (pioneercoach.com), cele-
brating its 10th anniversary in 2012, enjoyed

a "solid" 2011, and is up
so far this year, according
to president Doug Roun-
tree. "Each year has got-
ten a little better for us,"
he says. "I'd like to think
that's because we've been
around a little longer and,
hopefully, we get better at
what we do."

Like many other busi-
nesses in these tough eco-
nomic times, the enter-
tainment coach business
remains highly competi-
tive in terms of pricing.
With little differential
there, one key factor is
service. A single bus may
rack up 100,000 miles in
a year-that's plenty of op-
portunity for something
to go wrong.

"If they've been on the
road very long, most bands
know that things do hap-
pen," Hemphill says, but
adds that a fast, proactive
response can turn a nega-

tive into a positive. "You never want to break down

or have a bus problem, but we've had comments
like, 'Hey, you guys got on it quick, it was pretty
impressive,' so no real harm done."

"Rates are always competitive," Rountree says,
so companies have to find other selling points.
For Pioneer, that's by "providing the best ser-
vice, drivers and equipment we can. And when
something does happen on the road-because

The summer tour bus season
booked "faster than ever,"

says John Aiken, VP of leasing
for Senators Coach, whose
bus lounge is shown at left.
Below, the front lounge of a

Pioneer Coach bus.

COACH COMPANY
BOOKINGS PRESAGE
A BUSY TOURING YEAR
BY RAY WADDELL

it will-we have the backup and infrastructure
to make sure we can move on it. The other guys
are going to respond well, too, but your response
can be what separates you."

Most drivers are adept at handling many prob-
lems, but sometimes the response means find-
ing a replacement coach, which isn't easy during
the height of the touting season. Even so, most
of the top coach companies are ready to help,
despite the fact that they compete.

"We have relationships all over the country,
so if there's a bus out there to be had, we can
get it," Rountree says. "Sometimes it just falls in
place. Other times we just get the band moved
on to the venire and figure it out. Bottom line is,
we deal with it

Hemphill, which operates more than 100
coaches, has expanded for 2012 as well as ro-
tating some of the stock for newer models. But
keeping all late -model coaches could out -price
some tours that may be looking to cut costs by
going with an older bus, particularly if they
know that the bus has been well -maintained.
"Not just mechanically but cosmetically,"
Hemphill says.

For example, newer Prevost coaches, the ma-
jority of the tour stock out there, have smaller
Xenon headlights as opposed to the big, square
headlights of just a few years ago. And they also
come with wider tires in the front.

Hemphill Bros. retrofitted all older stock with
the newer style headlights and tires. The client
may want the brand-new bus and the crew may
get a less expensive 5 -year -old vehicle, "but when
you see that tour fleet going down the road, they'll

all look the same," Hemphill says. "Well tell them
what they're getting and they're usually pleas-
antly surprised when they see the quality of the
earlier stuff."

Pioneer owns and operates about 30 coaches
and expands by about 10% every year, including
two to three buses on line to be built and added
to the fleet this year. Almost the entire fleet was
built out in-house by Pioneer Coach Interiors.

"If something does go wrong on the road,"
Rountree says, "we have the parts. Everything
we're running was built by us, and we know
everything about it."

Nitetrain has been in business since 1986,
and George says it has quadrupled its fleet in
the eight years since she's been at the company.
Nitetrain, too, converts shells in-house, as do
Hemphill and Senators.

The year 2010 was a tough one for many tours,
and activity dropped off in the fall of that year
and the early part of 2011.

"Some bands may have recalculated their
touring schedules [and] kind of learned, 'We
can't all hit the markets at the exact same
time,'" Hemphill says. "In 2011 it was more
spread out, and in 2012 so far maybe some of
the uptick we saw in the first quarter was some
bands were touring (earlier], and it will continue
to spread out. There are only so many venues
and so many tour dollars out there for any one
specific time of year."

Coach companies can control their own des-
tinies in many regards, but they're still at the
mercy of which acts are touring, when and, ulti-
mately, how well they do in regard to the overall
health of the business.

"I study everything constantly, down to ask-
ing drivers when they come back how well -

attended the shows are, trying to get a feel
for what's going on out there," Rountree says.
"From everything I'm seeing and hearing, it's
looking good."

Overall, the touring business looks very good
to me," Aiken says. "We're doing business like
we've never done, big tour after big tour. It's
never felt this strong."
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STAGING SAFETY
EVENT SAFETY ALLIANCE EMERGES FROM 2011'S
DEADLY SUMMER TOUR SEASON
BY KEN TUCKER

The tragic concert events of 2011-
particularly, but not limited to, the
deaths of seven concert -goers last
August when stage rigging col-

lapsed during a wind storm at the Indiana
State Fair-still weighs on the minds of those
on the front lines of the touring industry.

Apart from the Indiana State Fair incident,
which occurred during a Sugarland concert
and also injured dozens of others, the past
year was marred by a run of mishaps: At the
Ottawa Bluesfest in July, the main stage col-
lapsed during a performance by Cheap Trick
and three people were hospitalized. Before
a show by the Flaming Lips in August in
Tulsa, Okla., the band's lighting gear toppled.
More seriously, a fierce storm that struck Bel-
gium's Pukkelpop music festival in August
killed five when three stage tents collapsed.

And just last month, bleachers collapsed dur-
ing an Avicii concert in Stockholm, injuring
some 20 fans.

The somber string of events has prompted
a renewed focus on safety by touring
professionals.

Steve Lopez is tour manager for Wide-
spread Panic, but also works with various
festivals including Bonnaroo. "Last year was
a freak of nature," he says. "It wasn't normal."
Still, the events of 2011 affected Lopez. He
says the Sugarland tragedy was on his mind
when Widespread Panic played four nights
in Mexico recently and he realized the stage
was located on the beach.

'The biggest concern me and my pro-
duction manager had was, 'Is it going to be
safe?'" Lopez recalls. "There's constant wind
coming off the ocean. We looked over it thor-

The stage collapse at the
Indiana State Fair in August
has renewed focus on safety at
outdoor events.

oughly, including what emergency backup
plans we had if the wind started blowing
too hard."

The Indiana incident has made "everyone
aware that this could happen at any time,"
Lopez adds. "In years past there's always been
some sort of a plan, but we haven't thoroughly

gone over it and made sure everybody's on the
same page. Since it happened last year, I've
made sure that myself, the production man-
ager and my entire crew is aware of it now."

For Jim Digby, production manager for
Linkin Park, the conversations that eventu-
ally lead to the formation of the new Event
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Safety Alliance (ESA) may have started in
the wake of the Indiana accident, but the
seed of the idea was planted some 30 years
ago. While working as a young man at the
opening of Pulsations nightclub outside
Philadelphia in 1983, Digby witnessed the
death of a patron in a special effects mis-
hap, just "eight feet away" from where he
stood. "That has been inside my soul for
all of these years," he says.

So when seven people died at the Indi-
ana State Fair, Digby and other industry
experts began discussing how they could
inform the industry on how to prevent such
deaths. "It went from two people to four
and then eight, and now there's a pretty
sizable group in this discussion," Digby
says. "We're all working to minimize the
chance of death at entertainment events."

"What we're trying to do with this al-
liance is create a repository of informa-
tion," says Charlie Hernandez, tour di-
rector for Sting and production director
for Farm Aid. "Getting that information
out there is key."

The ESA has created a website (event-
safetyalliance.org) that contains news,
resources and other information perti-
nent for industry professionals involved
in event production, including promoters
and buyers. The group has also assembled
a series of documents including a detailed
preparation checklist for events.

"A lot of people are getting into the
entertainment business without the 20
or 30 years of experience Charlie and I
have," Digby says. "The people that are
producing the show and the vendors that
they're hiring must follow certain crite-
ria regarding their staging, their lighting,
their video.

"There's no additional cost to be safe
at the end of the day," Digby adds. "It's
the cheaper of the two options. You can't
put a price tag on a catastrophic event or
loss of life."

"People have to take responsibility for
the equipment, the people who put up the
gear, et cetera," Hernandez says, citing
guidelines set by the American National

Standards Institute as an example, "and
have it engineered properly so that we're
able to put up a show, however big it is.
It has to be done safely and efficiently."

But the real key to the ESA is
communication.

"If there's an unfortunate mishap, you
need to have a plan and have communi-
cated that plan on the day [of the event]
with all of the parties in control of the
event. Then when the time comes and
you've got to make a decision to take ac-
tion, that decision gets made hastily and
everything gets done," Digby says. "You're
already on the same page."

My Morning Jacket tour manager Eric
Mayers says that the biggest thing that's
come out of last year's tragedies is the
ESA's formation.

"I took their verbiage and sent it to My
Morning Jacket's booking agent and said,
'We want to have this inserted into our
contract language," Mayers says. "It basi-
cally sets a chain of command and stan-
dards to make sure that it's understood
that if the band is feeling, or the band's
management, or in my case, the tour man-
ager, is thinking, 'It's unsafe based on
this criteria,' that the band can make a
decision that's not clouded by a financial
risk or financial issue."

Since Mayers also produces festivals,

"THERE'S NO

ADDITIONAL COST TO

BE SAFE. YOU CAN'T PUT

A PRICE TAG ON A

CATASTROPHIC EVENT

OR LOSS OF LIFE

-JIM DIGBY.
EVENT SAFETY

ALLIANCE

he's inserting the clause into his contract
and insurance forms with various vendors
that are providing stages and equipment.

"It's prompted me to start my order-
ing and bidding and contracting for these
events even earlier just to make sure
there's time to get the various iterations
of the drawings completed and to get ev-
erybody whose going to sign off on every-
thing to sign off on everything," he says.

Among the festivals he works with is
Wakarusa in Ozark, Ark. "It's in a region
of the country where weather can pop up
very quickly," he says. "The operations
side of that festival has taken an extremely
proactive approach with their communica-
tions on site and their overall education
of how they monitor weather so that they
can make decisions. They've all attended
National Weather Service classes. A lot of
folks at the larger festivals are going to
have this uniform education so that things
are streamlined from event to event."

"We're not creating standards-that's
not our place. Our place is to suggest best
practices," Digby says of the ESA. "We're
just scratching the surface. The dialogue
is ongoing."
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Fueling Around
Tours strategize to cope with spikes at the pump

Everyone is griping about fuel prices
these days, and the touring business is
affected by it more than most, as tour-

ing is, at its heart, a transportation industry.
But it's not just the tours. Most tours for

the first part of the year were booked and
muted before the latest spike in gas prices,
and Senators Coach VP of leasing John
Aiken says, "It's hard to judge how much
impact [the spike] would have had, had
it come before the season was booked."

For tour managers constantly eyeing
ways to cut costs, high fuel prices can be
a budget buster. "Every year as fuel prices
fluctuate, the concern over trucking and
busing expenses grows," says Eric May-
ers, tour manager for My Morning jacket
and producer of several festivals. "To com-
pensate for that, I estimate high on quotes
and budgets, and work in fuel rebates, so
that if prices drop, the tour is covered and
only paying on actuals. An option to save
some money on the road is minimizing
vehicles, and if you are in a position to do
so, you are in luck. I tend to be maxed out
in my semi trailers as it is, so cutting back
is not an option."

Ultimately, there's nothing the touring
business can do about fuel prices -except
try to use less gas. "When we're cutting
deals with buses, it's not a topic, other
than people just bitching about it in gen-
eral," Aiken says. "It's just the way it is,
and you move forward. Ei-
ther you can afford to tour
or you can't."

The easy answer is to task
agents with routing more
efficiently. The problem is,
they're already doing that
and have strived to do so
for years.

"We just know our part of
it, so we're always pointing

Higher fuel prices organs
increased use of bus lers,
says TRENT HEMPHI f
Hemphill Brothers.

pany," Hemphill says. "So if we're going
to be responsible, I would tend to want it
to be our trailer, because it's been vetted
by our company, the wiring is correct, the
weight displacement in the axles has been
ordered specifically for band gear."

Increased trailer usage is here to stay,
according to Pioneer Coach president
Doug Rountree. "Obviously, if they could
take two buses and two trailers and an-
other truck, then they should probably
eliminate that truck," he says, adding that
95% of the trailers Pioneer leases are corn-
pany-owned. "We had to buy them. We

didn't have a choice, really."
Rountree has seen bands

do other things to counteract
fuel prices, including rent-
ing an older, less expensive
coach or running the gen-
erator less and using bus
air instead of the generator -

powered roof air overnight.
"That saves fuel, because
that generator burns about

On The
Road

RAY
off" WADDELL

the finger at the agents and promoters and
saying, 'Those guys are insane. Look at
how they booked this,'" Aiken says. "But
we don't know what they had to deal with.
They must get pushback from manage-
ment about how much it costs to get across
the country for a show, so I'm sure it's a
major consideration for them."

Veterans like Hemphill Brothers Coach
president/CEO Trent Hemphill have wit-

nessed many such fuel price cycles dur-
ing the past 30 -plus years and how tour
planners react to them.

"What tends to happen is maybe a bus
gets dropped from the tour or more trail-
ers get added in as it goes along," he says.
"There seems to be as strong a demand as
there's ever been for trailers, and I would
say that's probably fuel -related."

In response to the trailer uptick, coach
companies are buying their own trailers.

"When that trailer is attached to the bus,
it really becomes a part of the bus, so if
anything happens to it in terms of liabil-
ity, it's our responsibility as the bus com-

a gallon an hour," Rountree says. "The
tour manager might say, 'Once everybody
goes to bed, let's turn the generator off and
just run the bus air.'"

Increasingly, more festivals are offer-
ing shore power which, in a tightly bud-
geted tour, could give such events a com-
petitive edge over those that don't have
that capability. Nitetrain Coach president
Jennifer George has seen, particularly
among baby bands and small tours, that
"they really do make an effort to try to get
shore power at venues instead of sitting
with the generator running in an effort
to save fuel, where they might not have
thought of that before. We also have art-
ists that are scaling back by getting a bus
that has a shower and getting less hotel
rooms for the band and crew. They have
to cut somewhere, I guess, to compensate
for budgetary strains when they don't ex-
pect the fuel to be so high." ..

For 24/7 touring news and analysis,
see IsIllboard.bia/touring.
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TRUCKING ALONG
Kip Moore cruises into

new release

LEE BRICE won
the 2012 ACM
Award for song of
the year.

I=1 BY DEBORAH EVANS PRICE

CATCHING HOLD
Death Grips land
major -label deal

A HERO'S WELCOME
Chris Cornell talks

reunion, "Avengers"

THE BRICE IS RIGHT

LOW -END THEORY
Bassnectar builds

touring base, bows big

Country artist follows up record -setting single and ACM Award win with sophomore album

Lee Brice is on a roll. During the past few weeks,

the singer/songwriter collected the Academy of
Country Music's song of the year trophy for co -
writing the Eli Young Band hit "Crazy Girl" and
topped Billboard's Hot Country Songs chart with
his single "A Woman Like You." Such momentum

bodes well for the April 24 release of his sopho-
more album, Hard 2 Love.

"I had new things I wanted to try musically
and a bunch of stuff to say about who I am and
where I am in my life," Brice says ofhis new Curb

Records release. "My goal was just to make an
honest record."

Prior to finding success as a recording artist,
the South Carolina native first scored as a song-
writer, penning tunes for Jason Aldean, Tim Mc-
Graw and Garth Brooks, among others. Brooks
recorded "More Than a Memory," which Brice
co -wrote with Billy Montana and Kyle Jacobs, and
it became the first single in Billboard's history to
debut at No. 1 on Hot Country Songs.

Brice started as a singer in 2007 with "She
Ain't Right," which peaked at No. 29 on the chart,

but it was his fourth single, "Love Like Crazy,"
that became his breakthrough hit. The song
peaked at No. 3 in 2010 but it took 46 weeks to

reach the top 10, marking the slowest climb in
the history of the country singles chart. Overall,
it remained on the tally for more than a year-at
56 weeks, it's the longest a country song has ever

spent on the list. Brice's Love Like Crazy album
peaked at No. 3 on Top Country Albums, and
its title track topped Billboard's year-end chart
as the most -played country song of 2010. Brice
again earned that honor in 2011 when "Crazy
Girl" topped the year-end tally.

Brice says it took more than five years to com-

plete his debut album. "I learned patience. I had
to have a lot of patience to make a record over five

AGAINST ALL ODDS
2Pac "hologram"

shocks Coachella fest

years, so I took [what] I learned and applied it to
making this," he says. "Another thing I learned
is that less is more. I wanted to simplify ...There
isn't a lot of junk going on everywhere."

Brice says "A Woman Like You" jumped out
as an obvious choice for the first single. "We de.
moed it, and I fell in love with it," he says. "The
label did too. I felt like it was, without a doubt, a
smash hit; my best shot at getting a big or No.
1-my first No. 1 hit."

Brice heard the song's potential to appeal to
both men and women. "It helps guys get to say
stuff they don't get to say in real life," he says.
"It's everything that every girl wants to hear and
everything every guy wants to say."

The next single from the album is the title track.

Though wriften by Ben Glover, Billy Montana and

John Ozier, Brice believes the song "sums up who

I am." Indeed, the album has a more personal
feel than his previous release, and Brice cites "See
About a Girl" and "One More Day" as among the
tracks that reflect his life today.

"I'm at a place where I know what I want out of

life and what makes me happy-it's my family,"
he says of his fiancee, Sara Reeveley, and their
3 -year -old son, Talcoda. "It changes your life and
it changes what you do, how you act and where
you go. It changes what your priorities are, and
it changed my priorities for my music. Instead
of being out partying and rocking all the time, I
spent so many hours really thinking about this
record, really digging into the songs, the sequence

and the production, and it shows. Some people
are worried about following up their first album,
but this one is better than the first."

"Hard 2 Love is the most complete album I've
heard in some time," Curb Records VP of market-

ing Jeff Tuerff says. "I've always said that when
you see Lee Brice perform, you don't just hear it,
you feel it. He has found a way to translate this
right into the Hard 2 Love album."

Brice will promote Hard 2 Love with a slate
of TV appearances on such shows as "The To-
night Show With Jay Leno," "Today," "The Late
Late Show With Craig Ferguson," "Huckabee,"
"Fox & Friends," "The Sean Hannity Show" and
"CMT Live." A variety of online features, listen-
ing parties and e -blasts will occur across outlets
like Clear Channel, AOL, Taste of Country, MSN,
GAC and CMT.

Hard 2 Love will also gain exposure on the
NASCAR circuit, as Brice's name and album
title will be painted on the No. 13 Camping
World Truck Series truck driven by Johnny
Sauter, and through Brice's endorsement deal
with Bud Light.  .  
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One Love: Grammy Award -
winning reggae musician
Ziggy Marley will keep his
act rolling as he continues
to promote his latest album,
Wild and Free (Tuff Gong
Worldwide). Before he hits
the St. Lucia Jazz Festival
on May 11, Bob Marley's

eldest son will stop at
Tipitina's in New Orleans
on May 3. He'll follow with
four shows in Florida: Vinoy
Park in St. Petersburg (May
5), Sunrise Theatre in Fort
Pierce (May 6), Hard Rock
Live in Orlando (May 8) and
the Filmore Miami Beach
(May 9) ... Only the lonely:
Marina & the Diamonds are
bringing the Lonely Hearts
Club tour to the United
States. Booked by Marty
Diamond at Paradigm, the
act will headline its own tour
as well as support Coldplay
(with Rita Ora) for several
of their international shows.
The U.S. tour hits the Fonda
Theatre in Hollywood
(July 10), followed by the
Filmore in San Francisco
(July 11) and the Aladdin
Theater in Portland, Ore.
(July 13)... No pain, no
gain: Recently signed to
Anti- Records, multifaceted
singer/songwriter Kelly
Hogan will release her first
studio album in 11 years, /

Like to Keep Myself in Pain,
on June 5. In celebration
of the project, Hogan will
hit the road for six shows,
kicking off at Millennium
Park in Chicago on May 28,
followed by stops at the
Duck Room at Blueberry
Hill in St. Louis (June 7),
S.P.A.C.E. in Evanston, Ill.

(June 8), Fitzgerald's in
Berwyn, III. (June 9), North

Carolina Museum of Art
in Raleigh (July 14, with

featured guest Neko Case)
and Mr. Small's Theatre
in Milvale, Pa. (July 16)

... Stillness on the move:
Following the release of
"Gun Has No Trigger,"
the lead single from Dirty
Projectors' Swing Lo
Magellan (Domino, July 10),
the indie band announced
a string of summer dates
including Milwaukee's
Pabst Theatre on July 14,
Minneapolis' First Avenue
(July 15) and St. Louis'

Pageant (July 17), as well
appearances at Brooklyn's
Prospect Park (July 10) and
Chicago's Pitchfork Festival
(July 13). Break out the
shades. -Lauren Savage

11= BY JUSTIN JACOBS

Yuna's
Western
Ways
From Malaysian folkie to
English-speaking trip -hopper

All over the world, speaking English is considered a use-
ful skill. But not for Yuna, a Malaysian singer who found
her English -language skills were virtually useless as she
became a top artist in her home country.

Born Ytmalis Zarai in Alor Setar, Malaysia, the singer/song-
writer wrote her first English song at 19 after viewing a YouTube
dip ofa Feist show. Performing while she attended law school, Yuna
wrote mostly in English, but her Malay material proved more success-
ful-her biggest hit, "Dan Sebenarnya," racked up millions of hits on
YouTube and won a Malaysian people's choice award for best song.

"In my final year oflaw school, everything became real," she
recalls. "Malaysian TV shows wanted me to perform big con-
certs. So, after graduating, I decided to go for it. I didn't think I'd
be a good lawyer anyway."

While her profile skyrocketed in Malaysia in 2010, however, her
English -language songs were falling on deaf ears. Though English is
the second language of Malaysia, only a niche market exists for local Eng-
lish music. "We already have music from America," she says. "But I had
at least 30 songs in English, and I didn't know what to do with them."

The solution was clear: Yuna had to travel to America.
Two years after she arrived stateside, Yuna's self -titled debut of

breezy, trip -hop pop will be released April 24 on Fader Label, dis-
tributed by RED and with tracks produced by Pharrell Williams.

How did a Malaysian folk singer meet up with Williams?

COUNTRY BY DEBORAH EVANS PRICE

Malaysian artist YUNA worked with
Pharrell Williams on her debut album.

It started with an email. Ben Willis of management
firm IndiePop contacted Yuna in 2009 to set up a

meeting after seeing her clips online. "It was so
weird," Yuna says. "I'm this kid from Malaysia,
and this guy was introducinghimselfto me with

these long emails, asking to bring me to LA."
Yuna waited for six months before writing

back. In the meantime, Willis had decided
to fly to Asia and meet Yuna himself. As
a result of the meeting, Yuna was com-
pelled to fly to Los Angeles. After shop-

ping for a label, Yuna signed with the Fader
imprint in early 2011 and quickly released

her Decorate EP.

"We bring a lot to our campaigns, so anything
on the label gets really scrutinized: label co-founder

Rob Stone says. Fader Label's roster is small but note-
worthy, including such taste -making records as Matt &

Kim's Grand and Neon Indian's Psychic Chasms. The label
can afford to be picky. Under the umbrella of promotion
powerhouse Cornerstone, Fader Label and its sister com-

pany Fader magazine all work in unison to promote its
musical releases.

While Yuna was recording her full-length album in
2011, Fader contacted Williams and asked that he spend

some studio time with Yuna. Scheduled for just two
days, the duo worked together for nearly a week,
creating some of the album's best tracks, includ-
ing the Sade-like first single, 'Live Your Life."

Performing in a traditional Muslim hijab
head covering, Yuna presents a global twist

on the recent crop of rising female super-
stars, and her new music is a sonic boost
from the beautiful but bare -bones "Dan
Sebenarnya." "Music has to change," she
says. "I don't want to stay the same for-
ever. I can't."

"Somethin"' Gets Rolling
Hit song drives
newcomer Kip
Moore's debut

years of relentless tour-
ing and building a solid
fan base are paying off

for newcomer Kip Moore as
the singer/songwriter's sin-
gle "Somethin"Bout a Truck"
cruises to No. 11 on Billboard's
Hot Country Songs chart, pav-
ing the way for the April 24
release of his MCA Nashville
debut, Up AU Night.

"Somethin"Bout a Truck" is
approaching gold status, having
sold more than 485,000 units,
and ranks at No. 9 on the Coun-
try Digital Songs tally.

"I can't hardly wrap my head
around it," Moore says of the
single's success. "You get so
used to things not going your
way that when they finally do,
you think someone is playing a
joke on you."

The Tifton, Ga., native spent
time in Hawaii, soaking up the

sun, surfing and writing songs
before moving to Nashville in
2004. "I toured my butt off for
the last three years: Moore says.
"I've been playing clubs and got
a really cool underground swell
of a following."

Music Row executives noticed
that following, and Universal
Music Group Nashville (UMGN)
senior director of A&R Joe Fisher
introduced him to songwriter/
producer Brett James (Carrie
Underwood's "Jesus, Take the
Wheel: Kenny Chesney's "When
the Sun Goes Down"), who pro-
duced Up AU Night. "Brett allows

artists to be themselves," Moore
says. "He never tried to put me
in a box."

Moore wrote or co -wrote all
11 tracks on Up AU Night, and
his songs have been recorded
by Thompson Square, James
Wesley and Jake Owen, among
others. "Years of studying the
great records and the way they
said things and the way they
did things rubbed off on me
a lot," he says, citing Bruce

Springsteen, Willie Nelson
and Bob Seger as influences. "I
approached the record and the
way I write from such a conver-
sational, honest way. I think that

made the album feel very real
and that's why a lot of people are
liking it."

"Early on we saw a quick re-
action to the single, and we're
almost at 6 million views with
the video alone," UMGN VP of
marketing Tom Lord says. "The
melody is so hooky and even the
verses have melody. It hooks you
and builds to an explosive cho-
rus that is easy to listen to on the
radio ... and the subject matter
speaks to the country core."

Moore is Vevo's "Detected"
developing artist for the month
of April. Lord says Up All Night
will be promoted through radio,
TV and online advertising. Dur-
ing street week, Moore is part-
nering with radio for free club
shows in key markets, working
with WUBE Cincinnati (April
23), WSOC Charlotte, N.C. (April
24) and WUBL Atlanta (April 25)

before going back on tour with says. "Red Bull distributors are g

Billy Currington and David Nail. going to position Kip's record t,

According to Lord, a CD release with their Red Bull displays in
show will be held at Knoxville, key markets."
Tenn.'s Tin Roof as a post -party Despite his current momen-
after a Currington show. tum, Moore is cautiously opti-

EUp All Night will gain ad- mistic. "I'm nervous about street
ditional exposure through a week because I'm afraid of los-
partnership

'1

with Red Bull En- ing this as a career," he says.
t.

ergy Drink. "We're working "I'm hoping the fans are going
on co -branded positioning at to love it because I can't imagine
Walmart through May," Lord doing anything else."    

KIP MOORE'S songs
have been recorded
by acts like Thompson
Square and Jake Owen.
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Death Grips Grabs Epic Deal
Major label has big plans for experimental

When noise -rap trio Death Grips infor-
mally met with Epic Records execu-
tives Antonio "L.A." Reid, Christo-

pher "Tricky" StewartandAngelicaCob-Baehler in
October 2011, it didn't expect to leave the meeting
signed to the label.

The Sacramento, Calif, band, which consists
of rapper Stefan Burnett (aka MC Ride), producer
Andy Morin (aka Flatlander) and drummer Zach
Hill, had amassed a loyal following through viral
videos and riotous performances since forming
in December 2010. Its first recording, "Full Moon
(Death Classic)"-a stilted breed of electro, metal
and hardcore rap-served as a raucous appetizer for
a free mixtape titled Exmilitary, which was greeted

with critical fanfare upon its debut in April 2011.
But it was the group's unsettling, low -budget

video for the song "Guillotine" that caught Cob-
Baehler's attention. In October, after a courtship
by several labels following the mixtape release,
Death Grips ventured to Sony's Los Angeles head-
quarters. There, MC Ride tagged the company's
bathroom with graffiti before the meeting, dem-
onstrating a sense of rebellion that sold execu-
tives on the threesome. What's unusual is how the
group responded to Epic's pitch, especially given
its anti-establishment attitude.

The deal was ironed out in less than five hours.
The label convinced the group that it was on the
same page, promising not to compromise its ar-

Soundgarden was working on
its first album of new material
since reuniting in 2010 when
the band received a call in
March seeking a contribution to
the soundtrack of Marvel's "The
Avengers." Lead singer Chris
Cornell watched footage from
the action film, tapped guitar-
ist Kim Thayil's knowledge of
the comic book characters and
came up with "Live to Rise."
The first new recording from
Soundgarden in nearly15 years,
"Live to Rise" is the lead single
from the Marvel Music/Holly-
wood Records release Aveng-
ers Assemble. Cornell spoke to
Billboard about Soundgarden's
reunion, songwriting and bal-
ancing band and solo careers.

Since you didn't get to
watch the completed
"Avengers" film, what was
your approach to writing
"Live to Rise"?

rap group

DEATH GRIPS mix metalati electro with hip,

tistic integrity or assume its publishing rights.
"We were kind of taking things with a grain

of salt," Hill says. "That's generally what we do
with anybody on the outside that's coming into
the inside. But it became very apparent that these
people really understood what we were doing and
to not mess with it. They generally believed in this

QUF0-1-1(Nmc;
with CHRIS CORNELL

It had to con nect with the story, so

I first thought, "What is the theme
of the film? Unimaginable hor-
rors show up, and everybody has
to get over their differences and
conquer them." That could act as
a metaphor fora million different
things, so I kept the lyrics simple.

 A Kim Thayll rift opens
the song and then your voice
comes in, so it's easy to iden-
tify this as a Soundgarden
song. But how much of it is
In ilne with-or different
from-the rest of the material
you've recorded?
It's probably the most straight-
forward song [of the bunch]. It's
typical of us. I don't think that
if you looked at Soundgarden
historically that you could pick
one song and say, "That sums up
what they're about." 'We've done
so many things, and this new
album is very much that-an
exploration, pushing the bound-

aries of what we are but, at the
same time, doing service to the
musical identity of the band.

Plenty of acts reunite
and work as a touring entity
without returning to the stu-
dio. How was working to-
gether different from the
'80$ or '90s?
There's a little less anxiety over-
all. We've all been writing and
recording since we've been apart,
so everybody has more experi-
ence in the studio, which leads to
us being able to get what we want
easily withouta struggk. Getting
the kinds of sounds we wanted
and sounding like the band we
are [live] on tape was always our
biggest problem. We don't seem
to have that anymore.

4 With that ease in work-
ing together, were there any
overiding concerns when it
came to record?

as something that was different."
"It's a unique signing to Epic, in the sense that

the music isn't easily digestible at first," says Cob-
Baehler, the executive VP of marketing at Epic
who is heading the A&R effort for Death Grips'
upcoming debut, The Money Store. "But if there
ever was a time to get fearless about signing,

It's a big risk. When we split up,
we were kind ofat the top of our
game, and we made nothing but
great music. We didn't succumb
to any of the pitfalls-losing
band members and continuing
to make records or tour, or just
function because we could func-
tion, just to make money. It's a
great time for Soundgarden to
put out an album that is album -
oriented. That's kind of gone
away. I feel like a new generation

ofrock fans might not know how
cool it is to get lost in a musical
world by one artist.

it's now. If you want to break the mold in any
way, you have to go into unchartered territory.
The fact that people keep saying this is such a
unique or unexpected signing confirms that it
was a great one.'

Immediate plans include releasing The Money
Store through independent retail on Record Store
Day (April 21) and its follow-up No Love in the
fall. Certain that fans will flock to Death Grips
through word-of-mouth ("This band cannot be
explained-it has to be experienced," Cob-Baehler
says), The group has partnered with BitTorrent
to release a music video for "I've Seen Footage"
through the controversial downloading service.
In addition to performing at this year's Coachella
festival, the band is already fielding offers to play
gigs in 2013.

So far, the pairing of the Sony label and the
aggressive hip -hop band has been mutually re-
warding. "We saw eye to eye in a sense of say-
ing, 'Let's just do this. Let's not get caught up in
record sales or money-let's just do this because
we love music and we want to shake things up,"
Cob-Baehler says.

As for the group's perspective, Hill says, "We're
in control. It's obvious that people have picked up
on it as far as who's running Death Grips, and
that's how it's always going to be. [Epic] is here to
help us with what we say we need help with. And
that's how it's going down."

You were doing solo
acoustic shows in 2010, at
the same time Soundgarden
was reuniting. And you've
continued to do solo shows,
even with the band back to-
gether. Why?
It ended up being a happy acci-
dent. Doing acoustic solo shows
was something I'd been work-
ing on since Audioslave broke
up. In those shows, I was first
doing two or three songs in the
middle of the set, and I wound
up doing maybe seven acoustic

songs. I did an acoustic show in
Stockholm [in 2006j that was all -

acoustic when I was on a promo-
tional tour, and it was just fun. I
decided I wanted to explore that.
As Soundgarden started to reas-
semble, itbecame apparent to me
how complementary these two
worlds were. As a songwriter and
as a member of a band, it's just
not confusing-they're so dif-
ferent from each other. It wasn't

planned, but it's a really great
place to be.

6 Between Soundgarden's
breakup and reunion, several
of your songs took on iconic
status. Did you sense a
change In fans' attitude to-
ward what they expected
from you as a concert act?
We noticed some of the songs
that were not necessarily our
most popular live songs or sin-
gles had kind of became hits in
their own right. "Fourth ofJuly"
is one of them. "The Day I Tried
to Live." What was a surprise
to me was we could play songs
from [earlier releases like] Louder

Than Love or Ultramega OK or
even the Sub Pop EP. I've got to
imagine 80% of the crowd has
never heard these songs, yet no-
body is getting mad at us.    
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SWV
I Missed Us
Producers: various
Mass Appeal Entertainment/
eOne Music
Release Date: April 17
Before Destiny's Child, one of
the '90s girl groups to reckon
with was SWV. These Sisters
With Voices-Coko, Lelee a nd
Taj-came out swinging in
1992. Their three platinum al-
bums produced a string of top
10 R&B hits, including "I'm So
Into You," "Weak" (No.1 R&B
and pop)and "Right Here" re-
mixed with Michael Jackson's
"Human Nature." The ladies
are back, sounding as fine as
ever. They submitted proof of
that last summer ona remix of
Chris Brown's "She Ain't You."
This 13 -track set cements
their case. SWV traverses fa-
miliar turf: romance, love and
heartbreak. Butthe journey is
coupled with fresh takes on
their signature mix of R&B/
hip -hop with gospel under-
tones, thanks to production
by Lamb (Beyonce), Bryan -
Michael -Cox (Mariah Carey)
and others. Head -bobbin'
opener "Co -Sign" is already
top 10 at adult R&B radio.
Co-signing the strength of
"I Missed Us" are tracks like
"Everything Love," "The
Best Years" and "Time to Go."

AVM

NORAH JONES
Little Broken Hearts
Producer: Danger Mouse
Blue Note Records
Release Date: May 1
Round two of Norah Jones' romantic

breakup saga finds the neo-folk-country-jazz singer fall-
ing under the spell of producer Danger Mouse's dreamy,
atmospheric electronics. There's no mistaking her lyrical
intention-this is Jones reclaiming her life, pardoning the ex
for dubious behavior and asserting herself as newly inde-
pendent. Her stake -in -the -ground position is expressed in a
come -hither, sultry voice that occasionally veers toward the
girlish that Danger Mouse treats with varying levels of reverb.
On the song "She's 22," with its bare -bones accompaniment
of strummed guitar and echoey pings, Jones sounds like she's
been captured halfway through a bottle of wine while seated
on the floor, determined to pose questions that may be bet-
ter left unanswered. Danger Mouse's work creates a definite
sense of place. But as Little Broken Hearts progresses, the
material connects more with the self-contained singer/
songwriter Jones became on her first post -breakup disc,
The Fall, in 2009. The six -and -a -half -minute album closer
"All a Dream" places Jones in a "Twin Peaks" -like setting she
has never visited. Likewise, the mid -'60s -inspired "4 Broken
Hearts" is new territory for her as well-vocal powerhouse
cozying up to sweeping instrumental backing-that could
work in presenting a new Norah.-PG

But "Do Ya," which samples
Rufus/Chaka Khan's "Do You
Love What You Feel," tries too
hard. However, SWV's fear-
lesscoverof Patti LaBelle's "If
Only You Knew" underscores
one thing: These sisters are
still a force to be reckoned
with,-GM

JASON MRAZ
Love Is a Four Letter Word
Producer: Joe Chiccarelli
Atlantic Records
Release Date: April 17
At the start of his fourth studio set,

Love Is a Four Letter Word, Jason Mraz lets us know:
"When I'm calm I feel good/When I feel good I sing."
Rest assured, the San Diego troubadour is-with only a
couple of exceptions-feeling pretty fine on a feel -good
album that matches its emotions with some of Mraz's
most fully fleshed -out and melodically ambitious com-
positions yet. Grooves are at the heart of these dozen
songs, with brass filling out such tracks as Luc Reynaud's
"The Freedom Song" and the particularly buoyant bop
of "Everything Is Sound," a reggae lope driving the
mantra -like "5/6." Elsewhere, lush strings cushion the
soaring soul -pop of "Who's Thinking About You Now?"
Mraz channels a bit of Stevie Wonder into the jazz -tinged
"Be Honest" (with Inara George on backing vocals). And
quite a few of the songs-including the single "I Won't
Give Up," "93 Million Miles," "Frank D. Fixer" and "In
Your Hands"-sound ripe for country cover versions.
With romantic angst at a minimum, Mraz's message
essentially is don't worry, be happy. Any listener would
be well-advised to oblige.-GG

M71-,
DRY THE RIVER
Shallow Bed
Produce: Peter Katis
RCA Records
Release Date: April 17
Finalists for the BBC's buzz -

building Sound of 2012 prize,
these East London lads make
a foot -stomping folk-rock
racket that splits what little
difference there is between
Arcade Fire and Mumford
& Sons-think energetically
strummed acoustic guitars,
crescendo -rich choruses and
lots of serious words about
history and religion. Dry the
River traveled to Connecti
cut to record its debut album,
Shallow Bed, with Peter Katis,
the prominent indie-rock pro-
ducer who's also helmed re-
cords by Interpol and the Na-
tional. One can hear his touch
of grandeur in the way "New
Ceremony" chugs along dra-
maticallyor in the cymbal -rat-
tling climax of "Demons." But
the band actuallysoundsbest
(and most distinctive) in rela-
tively stripped -down tunes
like "Weights & Measures"
and "Shaker Hymns," where it
recalls the viral -video perfor-
mance of "Bible Belt" that first
gained Dry the River some
above -ground traction.-MW

171!=r21
DATSIK
Vitamin D
Produce: Troy Beetles
Dim Mak Records
Release Date: April 10
Contrary to what the main-
stream music world might
believe, Skrillex isn't the only
DJ/producer making hard-
hitting, American -style dub -

step. Artists like Excision,

Kill the Noise, Flux Pavilion
and Datsik also specialize
in those raucous, nauseous
whiplashes of sub -bass.
With his flat -brimmed base-
ball cap and penchant for
growly MC drops, Datsik
shows the heaviest hip -hop
influence, like a B -boy gone
to the dark side. Vitamin 0,
his full -tilt debut full-length
for Steve Aoki's Dim Mak

LEE BRICE
Hard 2 Love
Producers: various
Curb Records
Release Date: April 24
During the past couple of years,

thanks to hits like "Love Like Crazy" and his songwriting
successes-like his recent Academy of Country Music
Awards song of the year "Crazy Girl"-Lee Brice has
carved out quite a successful career. With his second
album for Curb Records, Hard 2 Love, he manages to
capture more of the sound of his highly respected live
show. There's a richness in his voice that comes across
well in power ballads like "Seven Days a Thousand
Times," "That Way Again" and the hit -to -be "That's
When You Know It's Over," which could be the biggest
song he's been associated with yet. Brice also knows how
to let loose, which he does on "Parking Lot Party" and
party -crowd anthem "Beer." But he's at his best on the
ballads, especially the moving "I Drive Your Truck," about
losing one's father and how the relationship continues.
Suffice to say, Brice is gearing up for many more trips to
the top with music this good.-CD

overreaches at worst: The
overly chaotic "Don't Feel
Right" matches a sample
of Shakedown house favor-
ite "At Night" with a synth
theme that sounds like '90s
gangsta rap gone 8 -bit.
But at best, it treads new
ground. The track "Evilu-
tion," a collaboration with
psy-trance outfit Infected
Mushroom and Korn singer
Jonathan Davis, is a peek at
a post -genre future, where
nu -metal heroes rock out
with seizures of synth in-
stead of guitar and elec-
tronic dance music crowds
can pump devil horns in
place of fists.-KM

WORLD PARTY
Arkeology
Producer: Karl Wallinger
Seaview Records
Release Date: April 10
Emerging in a Britpop world
prior to the arrival of Oasis,
Karl Wallinger created a
magical British rock world
steeped in the Beatles'
"White Album," Muswell
Hillbillies -era Kinks and
the Rolling Stones in their
least bluesy moments. It all
sounded original, a point
driven home by Arkeology:
70 unreleased tracks, some
live, most from the studio
and more of them finished
than in the demo stage.
The bulk of the songs come
from World Party's artistic
peak in the early '90s. The
collection, housed in an
"any year" diary, features
two 2011 recordings (the
Lennon-esque "I Hope It All
Works Out for You" and the
shoulda-been-a-hit-in-'94
"Photograph"); covers of
Sly Stone, Bob Dylan and
the Beatles; excursions into
Prince -influenced funk; and
live versions of the band's
best-known songs, "Ship of
Fools" a nd "Put the Message
in the Box." The set is impor-
tant for Wallinger comple-
tists, as well as a strong in-
troduction to his talents-a
man whose career has been
derailed by mismanaged la-
bels, the death of a manager,
bandmate departures and,
in 2000, a brain aneurysm
that put his career on hold
for six years.-PG
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SINGLES
JENNIFER LOPEZ
FEATURING PITBULL
Dance Again (3:57)
Producers: RedOne, Al Burna
Writers: various
Publishers: various

Epic Records
"Dance Again" is the aptly titled sequel to "On the Floor,"
Jennifer Lopez's 2011 comeback single featuring Pitbull,
who also shows up here for a pair of guest raps. The song
follows the tried-and-true dance -pop formula of "Floor,"
once again courtesy of producer RedOne, with a simple
chorus ("I wanna dance/And love/And dance/Again")
that recalls the singer's 1999 hit, "Waiting for Tonight."
With co -writing help from fellow Latin -pop star Enrique
Iglesias, "Dance Again" falls shy of surpassing its prede-
cessor as a high -quality anthem-mostly because "On the
Floor" made memorable use of the melody from Kaoma's
"Lambada." But its accessible, ready -for -summer sound
should have no trouble lodging the song on rhythmic radio
playlists. If nothing else, the track's steamy music video,
featuring Lopez's 25 -year -old boyfriend Casper Smart, has

already given the song a fair amount of online chatter.-AH

DJ KHALED
FEATURING CHRIS
BROWN, RICK
ROSS, NICKI MINAJ
& LIL WAYNE
Take It to the Head (4:24)
Producers: The Runners. DJ
Khaled
Writers: various
Publishers: various
We the Best/Young Money/
Cash Money/Universal
Republic
DJ Khaled has long been the
most efficient curator in main -

MONTGOMERY
GENTRY
So Called Life (2:57)
Producer: Michael Knox
Writers: S. P McGraw,
B. Wallace
Publishers: Seananigan
(ASCAP), Roots Three
Music/Purple Cape Music/
ole (BMI)
Average Joe's Entertainment
The latest single from Eddie Montgomery and Troy Gentry is
a high-octane number brimming with the edge and attitude
country fans have come to expect from the rowdy Kentucky
duo. Following up their recent hit "Where I Come From,"
Montgomery Gentry dedicates this fiery anthem to anyone
who has ever had to reconcile their dreams with the reality

stream hip-hop-he collects
multiple superstar artists for
each song, releases universally
appealing singles and then re-
peats the process, all the while
correctly proclaiming, "We
the best!"But"I'm on One." his
2011single with Lil Wayne, Rick

Ross and Drake, represented a

sea change for Khaled'ssound,
its slinky Arabian beat and in-
trospective tone creeping up

on listenerslisteners and extending its
shelf life. "Take It to the Head,"
his latest all-star meetup, is
gigantic in scope and loudly
stellar in arrangement: Wayne,
Rick Ross and Nicki Minaj
provide solid verses, but ulti-
mately their lyrics aren't as im-
portantasthe luxurious collec-
tion of drums and synthesizers
they slide over. Meanwhile,
Chris Brown's elliptical hook is
more engaging than anything
he's released thus far from his
upcoming Fortune album,
and Khaled's opening boast-
"Working all winter, shining all
summer!"-seems more like a
spot-on prediction as the hot
months approach.-JL

DEV & ENRIQUE
IGLESIAS
Naked (3:56)
Producer: Niles
Hollowell-Dhar
Writers: N. Hollowell-Dhar,
D. Singer -Vine, D. Dailes,

E. Iglesias
Publishers: Sony/ATV Songs
(BM!), Indie Pop Music,
EIP Music, Sony/ATV Tunes
(ASCAP)
Indie-Pop/Universal Republic
This odd coupling of electro-
pop speak -singer Dev and
the Spanish inquisition him-

SILVERSUN
PICKUPS
Bloody Mary (Nerve
Endings) (5:11)
Producer: Jacknife Lee
Writers: Silversun Pickups
Publishers: Silversun
Pickups Music (ASCAP)/
Boredom Mending
Music (BM!)
Dangerbird
Ever since their 2006 debut, Camavas, critics have pegged Los Angeles rock quartet Silversun

Pickups as a gang of Smashing Pumpkins knockoffs, partially because of frontman Brian Aubert's
high, Billy Corgan-esque vocals. The Pumpkins' shadow still lingers over new single "Bloody Mary

(Nerve Endings)," with Aubert conjuring a dark melody over a wall of luxurious reverb and pum-

meling percussion. In the past, the influence can be a nostalgic distraction, but "Bloody Mary" is

Silversun Pickups at their transportive finest. "If we can stay here long enough," Aubert sings, "We

can play with Bloody Mary/Say her name into the dark, activate our nerve endings." The lyrics
might read like a Both -rock teenage wasteland, but the band casts a rousing, hypnotic spell.-RR

self, Enrique Iglesias, strongly
favors its most suave mem-
ber. "Naked" is the third sin-
gle from Dev's debut album,
The Night the Sun Came Up,
and is produced by Niles Hol-
lowell-Dhar of the Cataracs,
the team behind her break-
through hit with Far"East

of their "so-called life." The pair has always done a fine job of
representing the hardworking common man, and while the
taut production on "So Called Life" crackles with loud guitars
and the duo's in -your -face vocal attack, the relatable lyrics
ensure the song's success. "So Called Life" is from Rebels on
the Run, MG's debut album on Average Joe's Entertainment,
and making the move to an indie label with muscle suits these
two renegades.-DEP

Movement, "Like a G6."
But the Latin -flavored club
theme sounds just like Igle-
sias' canon of similarly lusty
bumpers, including "Tonight
(I'm Lovin' You)" and "Baila-
mos." Adrift in the unfamil-
iarly melodic territory, Dev's
performance is muted and
almost shy, as if she's been
asked to sing someone else's
song. In the current frenzy
of electronic dance music, a
little electro-rap breakdown
might have helped Iglesias
more than staying faithful to
the Latin -pop formula.-KM

WIN
MAROON 5
FEATURING WIZ
KHALIFA
Payphone (3:51)
Producers: Shellback,
Benny Blanco
Writers: various
Publishers: various
A&M/Octone
"Payphone" confirms what

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Chuck
Dauphin, Phil Gallo, Gary Graff,
Andrew Hampp, Jason Lipshutz,
Kerri Mason, Gail Mitchell, Chris
Payne, Deborah Evans Price,
Ryan Reed, Mikael Wood

2011 smash "Moves Like Jag-
ger" hinted at: Maroon 5 is
now the Adam Levine show.
Though all members get bill-
ing, the first single off Maroon
5's forthcoming album, Over-
exposed, marks another step
in Levine's journey toward
solo stardom. Debuted on
NBC's "The Voice" (April 16),
the track shelves Maroon 5's
familiar funk guitar licks for a
more streamlined pop beat,
courtesy of co -producers
Shellback and Benny Blanco.
Lyrically, Levine is still in mis-
ery ("I'm at a payphone trying
to call home, all of my change
I spent on you"), though rap-
per Wiz Khalifa drops by to
offer a much -needed pick-
me-up. The pop/R&B fling
is far from a classic Maroon
5 cut, yet it serves as a testa-
ment to the band's continued
rebranding and a reminder of
how much the airwaves have
changed since "This Love" hit
in 2004.-CP

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway. Seventh Floor. New
York, NY 10003, or to the writers
in the appropriate bureaus.
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BASSNECTAR'S Vava Voom sells
13,000 copies, a new high.

ECIn BY JASON LIPSHUTZ

Let The Bass Build
Already a force on the road, Bassnectar cracks the top 40
on the Billboard 200 with new release

Less than a week after being announced as
one of the headliners of the dance stage at
this year's Lollapalooza, Bassnectar's lat-

est full-length, Vava Voom, debuts at No. 34 on
the Billboard 200, selling 13,000 copies, accord-
ing to Nielsen SoundScan. The chart and sales
numbers areboth career highs for the California
DJ/producer (real name: Lorin Ashton), who has
been hypnotizing electronic dance music fans for
more than a decade but has only recently begun
working with household names like Lupe Fi-
asco. The chart -topping At-
lantic Records rapper joined
Bassnectar on Vava Voom's
title track, which has sold
9,000 downloads, according
to SoundScan.

Yet Bassnectar's recent
strides can be chalked up
less to the success of his sin-
gle and more to his person-
ally branded performances,
including his "Bass Center"
regional headlining events
that began in October 2010
and "Bass Island," a festival
that invaded New York's
Governors Island last Au-
gust. Fiasco performed
at the Bass Island fest last
year, and the MC connected
with Bassnectar through -BASS
text messages and tweets
before the pair decided to team up for a single.

Helping Bassnectar (i)bassnectar) maximize
his live opportunities is Charlie Walker, who co-
founded concert promotion giant C3 Presents
and became the producer's manager three years
ago. Out of nine headlining shows reported to
Billboard Boxscore in 2011, Bassnectar sold out
eight of them and grossed $1.1 million. And with
Walker in his corner, Bassnectar has already
booked slots at Electric Daisy Carnival in May,
Camp Bisco in July and Lollapalooza-which C3
produces-in August.

"He's not a poppy radio star," says Walker,
whose goal was to "continue building that live
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"I could put out
a CD and every

publication
could ignore
it. But we're
still going to
have 3,000

kids show up
with my logo
tattooed on

their necks."

following by really working in dubs that, histori-
cally, live bands worked in." During the past two
years, Bassnectar has bmught his dubstep-tinged
electronica and intense strobe -light showcase to
large clubs like 9:30 Club in Washington, D.C.,
and New York's Terminal 5, and he performed
two sold -out shows at Boston's House of Blues
earlier this month.

The 34 -year -old producer-who notes that
he was "obsessed" with death metal in the early
'90s before turning his attentions to the rave

circuit-says releasing re-
cords through his own
label, Amorphous Music,
has helped him stay fo-
cused on perfecting his live
show. Amorphous, which
has been Bassnectar's home
since 2001 and receives dis-
tribution through INgrooves
Fontana, hasn't built up its
roster due to the producer's
tireless touring schedule. But
the personalized label has al-
lowed him to release material
in whatever format he wants,
be it a full-length, mixtape or
free single online, critics and
sales be damned.

"Because our touring
numbers were so monstrous

NECTAR last year, I just realized that
I could put out a CD and

every noteworthy publication in the world could
ignore it," Bassnectar says. "But we're still going
to have 3,000 kids show up on a Monday night in
Kentucky with my logo tattooed on their fuck.
ing necks."

Walker says that his team is "looking for a new
home" for a possible sequel to last year's Bass
Island festival, while the next two Bass Center
events will be held in Philadelphia (April 20) and
Seattle (May 12). Following his summer festival
appearances, Bassnectar expects to spend at least
eight to 10 weeks on the road before the end of
the year. "We're designing the fall routing right
now," he says, "which is looking insane."  

SOMETHING TO
TALK ABOUT
Bonnie Raitt hits big with
first indie release
Bonnie Raitt makes an eye -popping debut at No.
6 on the Billboard 200 with Slipstream, selling
64,000 copies, accordingto Nielsen SoundScan. It's

the veteran singer/songwriter's highest -charting
album and best sales week in nearly two decades.

The nine -time Grammy Award winner hasn't
been in the top 10 since 1994, when Longing in
Their Hearts spent seven weeks in the region,
peaking at No. 1 on April 16. The album also
posted her last largest sales frame. Its first five
weeks on the tally all cleared more than 66,000.
(It debuted at No. 2 with 148,000, then reached
No. 1 in its second week with 146,000.)

Slipstream, her 19th album and first studio set
since 2005, was released on Raitt's own Redwing
Records and distributed by RED. It's her first

New album SfipSDEARM
is BONNIE RAITT'S
19th release.

indie set after a career with Warner Bros. and
then Capitol Records.

The album was carried by Starbucks, while
the set's "Right Down the Line" was offered as
a free download in the iTunes store during re-
lease week. Nontraditional sales accounted for
13% of Slipstream's first week, while downloads
contributed 38%.

Raitt first arrived on the Billboard 200 nearly
40 years ago, when Give It Up bowed on the Oct.
21,1972, tally. She notched her first top 10 album
with 1989's Grammy winner for album of the
year, Nick of Time. -Keith Caulfield

TOP RAITTED
The veteran singer has had a long career on the Billboard 200. She broke through in earnest
with 1989 album Nick of Time, which won three Grammy Awards, including album of the year.

Peak Position

Debut Date Title (Weeks At No. 1)

Oct. 21, 1972
Oct. 27, 1973
Nov. 2, 1974
Oct. 11, 1975
April 23, 1977
Oct. 13, 1979
March 6, 1982
Aug. 30, 1986
April 15, 1989
July 28,1990
July 13, 1991
April 9,1994
Nov. 25, 1995
April 25, 1998
April 27, 2002
Oct. 18, 2003
Oct. 1, 2005
April 30, 2011
April 28, 2012

 AS OF APRIL 28

"Give It Up"
"Takin My Time"
"Streetlights"
"Home Plate"
"Sweet Forgiveness"
"The Glow"
"Green Light"
"Nine Lives"
"Nick of Time"
"The Bonnie Raitt Collection"
"Luck of the Draw"
"Longing in Their Hearts"
"Road Tested"
"Fundamental"
"Silver Lining"
"The Best of Bonnie Raitt 1989-2003"
"Souls Alike"
"Opus Collection: Something to Talk About"
"Slipstream"

138
87
80
43
25

30
38
115

1 (3)
61

2

1

44
17

13

47

19

82

6"

A new EP from ED SHEERAN
features collaborations with
rapper Yelawolf.
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Tupac: Resurrection
`Live' performance by late rapper draws raves-and questions

Whether the so-called "hologram" ofTupac Shaker
seen onstage at the recent Coachella Valley Music
and Arts Festival represents the future of live en-
tertainment, the impressive digital re-creation of
the late rapper was the dominant music topic in the
United States until Dick Clark died just three days
later (see story, page 6).

The first of two performances by Dr. Dre and
Snoop Dogg at Coachella featured a 2-D reproduc-
tion-not an actual hologram-ofTupac created by
Digital Domain Media Group. The image was pro-
jected onto a screen for the songs "Hail Mary" and
"2 of Arnerikaz Most Wanted," effectively putting
Tupac onstage with the other performers. The follow-

ing week's performances with Dre and Snoop were
also expected to feature the virtual Tupac.

Dr. Dre's production company paid around
$100,000 to Shakur's estate for rights to use his
name and I ikeness, according to a source close
to the artists. Because the performance was on a
Sunday night (April 15)-the final day of Nielsen
SoundScan's reporting week-there hasn't yet been
any measurable impact on track or album sales.
That may well change when SoundScan tracks
sales related to post -Coachella online buzz. Vari-
ous YouTube videos of the performance have al-
ready achieved more than 1 million views, while
views of Tupac's \Vikipedia page increased 597%
and streams of his videos on Vevo rose 28%, accord-

ing to Next Big Sound. (These are week -on -week
comparisons that include only the three days fol-
lowing the Coachella performance.) The hologram
was also a trending topic on Twitter.

The performance immediately sent waves through

the ad industry about broader potential for the tech-
nology. Emmanuel Seuge, head of worldwide music

and entertainment marketing for Coca-Cola, noted
that the hologram was mentioned in an ad agency
presentation on April 17 less than 48 hours after the

event. "pre and Snoop) created an experience that

OM BY GARY TRUST

`A' OK

went beyond just a live event," Seuge says. "They
created an experience that was talked about and
shareable. I was even more inspired by the experi-
ence on top of the live event. We as marketers always

need to think about what gets people to click on a
button and share with friends. This commanded
everyone's at tent ion."

The ability to virtually place a deceased artist on-
stage creates all sorts of possibilities for fans, artist
estates and concert promoters. Artists from Michael

Jackson to Jim Morrison were mentioned as possi-
ble major draws following the Coachella show. Dr.
Dre told TMZ that he's thinking about taking the
digital Tupac on tour, and would like to see several
other artists-including Jimi Hendrix and Marvin
Gaye-brought back to "life" onstage.

If the image of a deceased artist does go on tour,

there won't be much precedent for fees paid to
their estates. There have been some similar gim-
micks in the past-Natalie Cole sang with a film
clip of her late father Nat "King" Cole during her
1992 Unforgettable concert, and Barbra Streisand
used a clip of a young Marlon Brando during one
of her shows.

Still, "it's vet.), unique," says Donald Passman, an
entertainment attorney for Los Angeles firm Gang,
Tyre, Ramer & Brown and author of "All You Need to

Know About the Music Business." If it were he that
arranged the Tupac deal, Passman is certain of one

thing: He would want "a good-sized fee" because the
hologram is an essential element of the show.  
Additional reportingby Andrew Hampp, Gail Mitchell
and Mitchell Peters.

tal

SNOOP DOGG (left) and a "hologram" of TUPAC SHAKUR perform at the
Coachella festival in Indio, Calif., on April 15.

British singer/songwriter Ed Sheeran's global hit 'The A Team' charts in the U.S. at last
"'The A Team' came from an experience I had
when I did a gig at a homeless shelter," 21 -year -

old British singer/songwriter Ed Sheeran says of
his breakout single, released by Elektra/Atlantic
in the United States (and by Asylum in the United
Kingdom). "I was 18 at the time and kind of quite
naive. So, I was a bit taken aback by some of the
stories that I heard.

"I got home that night and wrote a lot of the lyr-
ics," he continues. "I wanted to write it so it sounded

kind of upbeat, so you wouldn't really know what
it's about, because it's quite a dark subject."

More specifically, Sheeran says the subject is
hard drug use (and not a reference to the '80s TV
show of the same name). "A drug like crack co-
caine is called a 'class A' drug. That's in the same
category as heroin. Instead of making it clear and
just saying what [a person's] problem [with addic-
tion] was, I'd say, 'She's in the 'class A' team.' It was

kind of my way of covering it up, making it a bit
more subtle."

In the tradition of folk/rock hits like Suzanne Ve-
ga's"Luka" (about child abuse)orTracy Chapman's
"Fast Car" (alcoholism) that shade heavy topics
under a melodic canopy, "The A Team" has gotten
fans singing along to its sunny sound. Last summer,

the track soared to No.3 on the Official Charts Co.'s
U.K. singles chart. It has since reached the top 10 in

Australia, Germany, Ireland, Japan, Luxembourg,
New Zealand and Norway.

This week, Sheeran's worldwide hit makes its
first appearance on a U.S. Billboard chart, debut-
ing at No. 30 on the Triple A radio airplay tally.
Chart reporter KTCZ (Cities 97) Minneapolis leads
all panelists with 143 plays through April 18, ac-
cording to Nielsen BDS. Among all monitored sta-
tions, adult top 40 KLLC (Alice (e1.97.3) San Fran-
cisco leads with 345 plays, having been the first to

spin it stateside on Jan. 27.
Honored at this year's BRIT Awards as Brit-

ish breakthrough act and British solo male artist,
Sheeran returns to his No.17 peak on the Folk Al-
bums chart with EP The A -Team. As he continues
his first North American tour with Snow Patrol, the
five -song collection sets up the June 12 U.S. arrival

of his debut full-length, The Asylum/Warner set
was No.1 on the U.K. chart for three weeks last year.

Before then, Sheeran will throw fans a curve:
the Slumdon Bridge EP (due April 24 on Elektra)
with Shady/Interscope rapper Yelawolf, whom
he's long admired. "I reached out, he said yes,"
Sheeran says. "We had 10 hours in a studio to-
gether and made four songs, which I love. The EP
is a good fusion of both worlds."  -

For exclusive video content with Ed Sheeran, go
to Billboard.com/chartbeat.

BUBBLING
UNDER
>>>KATZMAN'S
`GLEE'-FUL FAN
When New York -born singer/
songwriter Theo Katzman
swung through Los Angeles for
his Hotel Cafe show on April 7,
he shared the bill with an unan-
nounced guest: "Glee" star Dar-
ren Criss. Following Katzman's
set, Criss took the stage, saying,
"Hi, I'm Darren Criss and I wish
I was Theo Katzman." (The two
also share a manager in Ricky
Rollins.) The pair's mutual fond-
ness has helped draw attention
to Katzman's self -released Ro-
mance Without Finance, which
has sold 1,000 copies, accord-
ing to Nielsen SoundScan.

>>>SISTER ACT:
FIRST AID KIT
The trend of gaining attention
by posting covers on YouTube
stretches to Swedish folk. In
2008, sister duo First Aid Kit up-
loaded its version of Fleet Foxes'
"Tiger Mountain Peasant." Since,
the pair has performed with
Fleet Foxes in concert and its
"Peasant" clip has surpassed 3
million views. Sisters Johanna
and Klara Soderberg grab
Greatest Gainer honors on the
Folk Albums chart with sec-
ond studio set The Lion's Roar
(Jagadamba/Wichita) at No.12.
It has sold 29,000 since its Janu-
ary release. The act recently
appeared on "Conan" (April
16) and is booked at Coachella
(April 22).

>>>EADY COMES IN
LOUD AND CLEAR
Driven by heavy club/dancehall
touring on Texas' red dirt circuit,
singer/songwriter Jason Eady
enters Top Country Albums at
No. 40 and Heatseekers Albums
at No. 9 (2,000) with AM Coun-
try Heaven. The debut is fueled
in part by airplay on red dirt -

formatted stations including
KFWR Fort Worth and KNBT
New Braunfels, Texas. Released
on indie Underground Sound
and strikingly traditional in
style, AM Country Heaven marks
Eady's fourth studio set.

>>>RAP THRILLED
THE RADIO STAR
St. Louis native Stuey Rock,
alter -ego of the Atlanta radio
personality once dubbed J -
Nicks, is continuing his career
transition with his forthcoming
fifth mixtape. After appearing
on Lil' Scrappy's No. 46 -peak-
ing Hot R&B/Hip-Hop Songs
hit "Bad (That's Her)" in 2010,
Rock's own "Leanin (Fresherr
Den U)" is approaching the sur-
vey. KNDA Corpus Christi, Texas,
leads all chart reporters with 367
plays through Apri118, according
to Nielsen BDS.

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.
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BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustiniagobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.

Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

TALENT r
RON ALEXANDER TV SHOW

NEW YORK CITY -
SPRING MUSIC SHOWCASE

Saturday May12, 2012 -
Great exposure contacts!
All genres - BOOK NOW!

718-220-3594
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REAL ESTATE

Residential Property with integrated
Russ Berger designed World -Class Recording Studio

2.93 acres of wooded land. Yearly taxes $22k
2 rental cottages on the property ... $30k/yr rental income

2BR main house is 4k sq feet ... 2k residence/2k studio
40 mins from NYC train or car.
Short Sale - $699,000 to bank

Studio fixtures and equipment available at additional cost:
Package price: $200,000 for all listed below-or, $60,000 excluding console. 51db sound doors (7)

all internal wiring & patch panels/bays-machine room racks-track lighting & debuzzing coils-
UPS system-12kva-Console - SSL C200

Contact - 914-923-4066
1

REAL ESTATE

Enjoy The Catskills!
"Great Venue for Music and Entertainment"

* Must See *
Incredible 100 acre
parcel with majestic

mountain views -
Four Unit Apartment House

Indoor Theater
Stable Lighted Outdoor Arena

Roads & Electric Throughout The Property
Ampitheater

GREAT INVESTMENT
MANY COMMERCIAL USES

GREAT FOR FAMILY ESTATE

Contact: Gary Kistinger, owner

5365 NYS Route 32  Catskill, NY 12414

518-678-2000  cell: 518-965-2787

$769.000

Come see this unique property located -

two hours north of New York City.

5389 NYS Route 32, Catskill, NY

NO APPOINTMENT NECESSARY! -
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»As Tuskegee rises 2-1 on the
Billboard 200, Lionel Richie
ends a 25 -year, six-month and
three-week gap between No.
15 dating to Oct. 4, 1986, when
Dancing on the Ceiling spent
its second of two frames on
top. While Richie's more than
quarter -century chart -topping
hiatus is lengthy (to wit Adele,
the artist at No. 2 this week,
wasn't yet born when Richie
had last reigned), it's not a
record. Ray Charles spanned 42
Years and five months between
Billboard 200 No. ls. After
Modern Sounds in Country and
Western Music led for 14 weeks
in 1962, the late legend's name
didn't appear atop the list until
the year following his death
when Genius Loves Company
ruled the week of March 5, 2005.

Zlik Read Chart Beat
every week at
billboard.com/chartbeat.

Lionel Richie's Tuskegee' Nets Vet Third No. 1
Lionel Richie's Tuskegee album rises
to No.1 on the Billboard 200 in its third
week on the list, selling 129,000 cop-
ies, according to Nielsen SoundScan
(up 35%). The set jumps three slots this
week, easilyovertaldngAdele's21(hold-
ing at No. 2 with 92,000; down 40%).

Tuskegee is the R&B/pop icon's third
No. 1 album, and his first since 1986's
Dancing on the Ceiling spent two weeks

in the penthouse. Though it seemed, at
least late last week, that Adele's 21 was
going to come out on top, Richie's sales
surged during the weekend, thanks to
the CBS special "ACM Presents: Lionel
Richie & Friends in Concert" that aired
April 13.

The all-star special earned 7.7 mil-
lion viewers, according to Nielsen, and
was the most-watchedshowofthe night.
The program was taped at the MGM
Grand Garden Arena in Las Vegas on

April 2, the day after the Academy of
Country Music Awards aired live from
the same venue. The ACM traditionally
records a special the day after its awards
show, ensuring thatplentyoftalent is on
hand for the taping. "Richie & Friends"
follows 2011's "Girls' Night Out: Super-
star Women ofCountry," 2010's "Brooks
& Dunn The Last Rodeo" and 2009's
"George Strait: ACM Artist of the De-
cade All -Star Concert."

It's unusual for albums to climb up
the chart and reach No.1; they usually
debutinthatposition. Tuskegee bowed at
No. 2 on the Billboard 200 three weeks
ago with 199,000-Richie's best sales
week since SoundScan began tracking
sales in 1991. He was lodged behind fel-
low debut MDNA by Madonna, which
topped the list that week with 359,000.
Last week, Tuskegee fell 2-4 with 95,000
(down 52%).

The last album to rise to No. 1 was
Michael Buble's Christmas, which
debuted at No. 3 on the Nov. 12, 2011,
tally and then hit the top in its fifth
week (Dec. 10). Before that, the last to
take the slow route to No.1 was Nicki
Miners Pink Friday on Feb. 19, 2011. It
hit the top in its 11th week on the list,
after debuting at No. 2 on Dec. 11,2010.

Speaking of Minaj, her Pink Fri-
day: Roman Reloaded falls 1-3 this
week with an unsurprising 68%
decline (81,000). It's one of three
top 10 arrivals from last week that
drop by the usual 60% (and more) in

their second frame. Rascal Flatts'
Changed descends 3.9 with 41,000
(down 68%), and Marvin Sapp's
Win collapses 9-23 with
15,000 (down 66%).

While those aren't
quite MDNA-sized
drops (Over the Coun-
ter, April 21), they are
on par with the falls that
most front -loaded, big -

named albums see on a
regular basis.

While the U.K. pop quintet is at
No. 5 on the Billboard 200 with Up
AU Night (66,000; down 28%), a Cal-

ifornia rock band with
the same name enters
Heatseekers Albums
at No. 48 with The Light
(1,000; up 9%).

The latter album was
released in the United
States in August 2011
and has notched almost
weekly sales growth
since February. The

Over Th
Counte
KEITH

ULFIELD

HERE'S THE 'NEWSIES': The origi-
nal Broadway cast recording of Disney's
"Newsies" makes headlines at No. 74
on the Billboard 200 and No.1 on Cast
Albums with 6,000 copies sold. Pres-
ently, it's a digital -exclusive set until
the physical version arrives May 15.
"Newsies" marks the highest -charting
cast album on the Billboard 200 since
"The Book of Mormon" reached the top
10 on June 25, 2011. "Mormon" re-en-
tered the tally at No. 3 on June 25,2011,
with 61,000 sold (up 2,116%) following
the show's nine Tony Award wins. It's
the highest -charting Broadway cast
album-and first top 10-since 1969,
when "Hair" spent 13 straight weeks
at No. 1.

WHICH DIRECTION? Your eyes
aren't deceiving you. There are two
different groups named One Direc-
tion on the Billboard charts this week.

set's cumulative sales now stand at
6,000 copies.

The name confusion mightbe help-
ing the lesser -known band generate
sales. (It at least confused this writer
months ago, well before the British
One Direction hit U.S. shores.)

According to the California -based
group's Facebook page, it has been
"drawn into a legal dispute" with
the U.K. boy band over the use of its
name. As the U.S. act has been "using
the name since November 2009" (a
year before the British One Direc-
tion formed on "The X Factor"), its
members are claiming they have first
rights to the name. In a recent inter-
view with Australia's Herald Sun,
British boy band members Harry
Styles and Zayn Malik said they're
"not changing their name," but added
they have "no idea" what's going on
with the dispute.  .., 

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALIGNS'
DIGITAL

TRACKS

This week

Last Week

Change

Mk Week last Year

5,609,000

6,391,000

-12.2%

6,317,000

Onnge -11.2%

2,280,000 26,213.000

2.229,000 29,121,000

2.3% -10.0%

1,961,000 24,061.000

16.3% 8.9%
'Digital album sales we also counted within WIN. sales.

Weekly Album Sales (Million Units)
30

25
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 2012

5 \-.../-,/ 5.6M

°J FM AMJJASOND

1011 20l1 CHANGE

OVERALL UNIT SALES

Albums 90,016.000 89.836.000 -0.2%

Digital Trade 386,345,000 416,655,000 7.8%

Stote Singles 830,000 820,000 -1.2%

Total 477,191,000 507,311,000 6.3%

Albums vale 128,650,500 131,501,500 2.2%
.1,rottsZarrztuivatent album sales (TEA) with 10 track downbads equivalent

ALBUM SALES

11--....Miaiii111201'123.121M.
SALES BY ALBUM FORMAT

CD 60,002,000

Digital 28,928,000

Vinyl 1,068,000

Other 19,000

54,753,000

33,904,000

1,159,000

20,000

-8.7%

17.2%

8.5%

5.3%

complletl hom a national Sampleof retail store and rack
sales reports cdleetetl antl provided by

Year -To -Date Album
Sales By Store Type

35 million units

1.1
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Its first studio set
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effort, 2008's 63
Saturday Nights &
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1S, debuted and
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Fort Collins. Colo. -based electronic

mashup artist Pretty Lights. who first

debuted on Uncharted in March 2011,

moves 10-8 due to the success of his

weekly hour-long SoundCloud release

called "The Hot Sh'f."
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Tiesto re-enters the Social SO at No. 44

as a surge in social activgy surrounds

the release of his new album, aub

life-Volume Two Miami. Tiesto

dropped his first single from the album,

a remix of Gotye's "Somebody That I

Used to Know," on April 16 on Beal port.
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Speaking of Gotve (see item, left),

his second hit enters the top 50 of the

On -Demand Songs dart. "Eyes Wide

Open" debuts at No. 45, receiving more

than 239,000 plays across streaming

services He Spotify and Rdio.
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The ad notches Cl
its third entry on

the list with its

self -titled debut

(2,000), following

a pair of dotting

EPs in 2011.

5

Fast turnover on

Heatseekers is

normal, but this

week takes the

cake. The entire too

10 comprises debuts

for the first time in

the chart's nearly

21 -year history.

The chart launched

Oct. 26,1991.
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His second Billboard

Hot 100 hit, "Fine

171 He," rises 87-84

Oils week in its

second week on the

Ataraxia/Taraxis (EP) chart. He previously

hit No. 53 with

2011's "Keep Your

Andy Grammer Head Up."

AMADOU & MARIAM
BECAUSE/NONESUCH 530/03AVARNER BROS. 1594

42
ANDY GRAMMER

- scuRvE imo

Folila

44

BLACK DICE
RIBBON 010.(13.981

45 6 1
MORGAN PAGE
NETTWERX 30397(298)

49 5
JESSE & JOY
WARNER LA11.52922711190

26
, INCOGNITO

47 MI./ACME 5195 HIM

46

Sweet Sour

Country Boy's Paradise

les Now Or Never

The Grifter's Hymnal

Holy Weather

30 Aniversario

The ATeam (EP)

Mr. Impossible

Spooky Action At A Distance

Equilibrium

InThe Air

Con Owen Se ()Ueda El Perro?

Surreal

0 Cl Mig=9.98,
.9 PETER WHITE

REEHTRY KNIFE PARTY
4ARSToRM DIGITAL E%12.961

The Light

Here We Go

100% No ModernTatking (EP)

HEATSEEKERS SONGS'"

01It
10

23

4

TITLE
S ARTIST IMPRINTIP61510166 LABEL

14
SOMETHIN"BOUTATRUCK
KIP MOORE MCA NASHVILLE

11
UP!
LOVERANCE FEATURING IMASI1 & SKIPPER OR 50 CENT STOOD LIFERNTERSCOPE

37
IE-111.5EGIOrg.DING CHERRWREEIINTERSCOPE

ItYAV(ISLAtTIPIDEATDRING PIGA 5,1511119,S,RCA

5 16
YOU DON'T KNOW HER LIKE DO
BRANTLEY GILBERT VALOR,

7 MIDNIGHT CITY
IB

M33 M83.MUTE/CAPITD1

10 9 5

TOO CLOSE

0 6 i6 sBKARiNG/F7212 swan BIG BEAVOWSLMATLANTICARP

1
8 12

P'UtIFIWATLIRING 7.1. FREEEIANDVAMPIC

13 4
LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL 01111AEKJARAS IAJNIVERSAL REPUBLIC

CASHIN OUT
20 2

CASHOUT BASES LOADED/EPIC

r12SR 11, ANOTHER ROUND
FAT JOE FEATURING CHRIS BROWN TERROR SOUAD

ii 1 e 12 6 r/TTEG la MS.0 OR v E

tp, SCARY MONSTERS AND NICE SPRITES
si a SKRILLEX BIG 8CATAILANTICIRRP.IL rem
0..1411. 1.16, CI JRUCIXTASIMMMNSEHNIVERSAL REPUBLIC

1.61 0 14 , (KISSED YOU) GOOD NIGHT

-ir2 - .. GLORIANA EMBLEM/WARNER BROS. NASHVILLE/MIN

41 [qv Iv 2 IS ANYBODY OUT THERE?

1 l 9
KNAAN FEATURING NELLY FURTADO ADINOCTONVINTERSCOPE

.t fI 1 [ 0 17 7

WE
HAVANANIGHTl'UX0MATIRGP ITBU IL UNIVERSAL R

is le 15 4 :IICIUTTO ITITFANE1?° EA EPU"C

ill20 18 5 Yi,\YHTZ ,A,4, pi., °N'i M'AIC

i i ti le 24
1131:JAT.,TyENTf)L0

EATURING EL BESET° Y AMERICA SIERRA FONOVISAMMII

e'er

! 1:1 L 0 Ell WHY YA WANNA
DANA KRAMER ELEKTRA NASHVILLEAYMN

i 11 [23 23
34 EM,T'N'ASSI FEATURING GARY GO ULTRATip

FE'At

I

=TONGUE TIED
GROHPLOVE CANVASBACK/ATLANTIC

25 10 5921VVIINTADRUNNERRIRP

REGIONAL HEATSEEKERS #1 ALBUMS

Plains Of Oblivion
Jeff Loomis

AM Country Heaven
Jason EadyOM=

-1:21:11a2=211

Red. White. Green.
Upon A Burning Body

Plains Of Oblivion
Jeff Loomis1=11

Dead Sara
Dead Sara

Red. White. Green.
Upon A Burning Body

Skye Stevens, "Takes All Night"
Pop singer Skye Stevens makes his Billboard chart debut with the
uptempo track "Takes All Night" at No. 50 on Dance Club Songs.
The tune's video, which echoes hits from Usher and Chris Brown,
has already notched almost 1 million views on YouTube.
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SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra
nTES4CxERMWEBACKFAI SAMPLESVSECONCISNURFAXAINIVERSAL REPUBUC

fun. Featuring Janette Monae
00 RAM BYRAMEWARP

TheWanted
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One Direction
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PART,' ROCKISK.GUF0,SASORMIUSTENBIZEAS041011061) 0 PARTY ROCNAVALIAINCIIERRYTREDINTERSCOPE ...
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Desp ite ceding the

top spot after six

weeks at No.1, the

song sells more than

300,000 downloads 58 40

(333,0000 this week,

down15%) for a

record -extending

seventh consecutive

week.

As its familiarity

builds-with

255,000, it passes 1

million in downloads

sold the song

slam 35-10 on

On -Demand Songs

with 3101% increase

to 576.000 on -

demand streams.

fl
the sung charges 9-6

an Hot 100 Airplay

with 84 million

audience impressions

(up 24.,), spurring

additional Greatest

Gainer nods on the

Mainstream Top 40

(1-5) and Rhythmic

(0-6)airpkw charts.

t ,

ft 
26 & 98

The Fox series' cast

makes a historic

return after a mid -

season break: With

two debuts, the

troupe extends Os

N(011 total to 200

Hot 100 hits, all in

fewer than three

Years since its lune 6,

2009, arrival.

The second

contestant on this

season's NB( reality

competition "The

Voice" debuts

(45.000 downloads

sold, the highest

sum of any of the

show's hopefuls

this year). Lindsey

Pauao previously

shaded with two

titles.
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Jake Owen

Travis Porter.FAC;AirtioirrTia:

Kenny Chesney &Tim McGraw
8N,A

STRIP Chris Brown Featuring Kevin K -MAC McCall
Tug, BVNESSIGMBROMIX.MCCALLASTMETTAILBEREALMITACAT,IIIENDERSONI 0 RCA

SAFE & SOUND Taylor Swift Featuring The Civil Wars
',SONE BuRNOICTSmIFT,MimilS.i PwiltrE,T-BONEBURNEM UONSSATE/BIG MACHINUUMWASALFEPUSUC

BETTERTHAN I USEDTO BE Tim McGraw
B.GALLIMORETAICGRAW AA SIKIPSON AGRI. 61CURD

ONE THING
FixACueS.C.FALK IRYACuUSXJALKAKOIECH41

BEEZ IN THE TRAP
iormaliAiAtJoRDAN.TEPISI

EVERYBODY TALKS

One Direction
0SYCO/COLU4ein

Nidd Minaj Featuring 2 Chainz
0YOUN6MONEWCASIIMONET/UNIVEsiSAL MPUstic

Neon Trees
J MaDA JOHNSEN IT G LINN,ITAGNOnA) e VICRCURYADJMG

RIGHT BY MY SIDE Nidd Mina] Featuring Chris Brown
ko4ogriptui.nicr.fafkonktA11on60,w80.0016.4.1POIERISRCOLSONI 0YOUNEMCOOTASHMMUNMRSMOUBUC

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
wiAREN GuMlainNswGRirnkSiCSMITH,LUSTOMPArDO OCIEIDErJakInDJM6

EVEN IF IT BREAKS YOUR HEART
mviRutKEM1,1406C.EPASLAY)

SOME NIGHTS
J BRAVO gun, MASKER)

NO HURRY
K.STEGALL28ROIVN (LBROWN,W.DUARML1.0170)

YOU DON'T KNOW HER LIKE I DO
Dn. 0.01.SERT,ViI000RS110(1

EliYoung Band
OREPUBLICNAS.1.1

fun.
DMUS ENRAMENMP,

Zac Brown Band
CDSOLITHERNMPUNOPOUNIV8166EAPICTuRE

Brantley Gilbert
Ovatuav

GIVE YOUR HEART A BREAK Demi Loyal°
1 ALEXANDMBSILINBERSOAL.ANDIRRSTUNBIRG, 0 DOLIAVOOD

MIDNIGHT CITY
A GON7ALE. AlC10,101INSEN ALKIBBYJMEDAI, 01INS(N1

M83.
tlICINIMALITUCAPITOL

Alex Clare
O UNDASSAL REM.

J. Cole Featuring Trey Songz
0 WC NATIONCOLuMBIA

Skrillex Featuring Sirah
S<RILLOC MOUREI BISKAT/OWSLAMTWITICIRAP

TAKE ITTOTHE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Lil Wayne
63 Oitl14831110iiroftaliiM0ght1sWar

HYFR (HELL YEAH F G RIGHT) Drake Featuring Lil Wayne
Tsiiiiu5i0GRAIIMI,DCARTERN91ENEMMulMISAPAISIOAU0AMINCRW OYOJADIAOAEr,600NA0Ne0UNASRSALOPUBUC

78 76 69
MAGIC Future Featuring T.1.
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TIME IS LOVE Josh Turner
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0 92 --
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CD 83---

O
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TOO CLOSE
DIPIASOTTAARECATSCIIAID IACIARLITAIGUI01

CAN'T GET ENOUGH
B. KI00 IJ COLEXOUYATE.SOUN.0

BANGARANG

LITTLE TALKS Of Monsters And Men
1P0k6IPSnokoratri...kmunkWISS013111850,018.10AYSSOTOPCIIV4L59341 091RIALEKIMA4l0RUbercuuFEPUBLC

CASHIN OUT CaShOut
DJSPiktz Ia nth GIBSOM 00 BASESIOADEMPIC

ANOTHER ROUND Fat Joe Featuring Chris Brown
,titMLADO COOLS AiDLALSTKIA041110344CALBRANJR8VJAPRATAYONSAFEFEOPESESSMNENDAM oncelasacua

BACK IN TIME Pitbull
81G0FHEDJBUOMMACPERE/JAMASAIRRiDENATREALSROBI0311a1COMIELI 014136POLOGROISOSS.

FINE BY ME Andy Grammer
M.RADoSEVICuiASSAMPAR.M.RADoSEViCiii 0 S.CURyr
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ROXANNE
B.APPLEBERRY [SONG! OO

Juliet Simms
UNIVERSAL REPUBLIC

THIS OLE BOY Craig Morgan
POTIDAIVELL 18 DAMIPD DAVIDSON RAKINS1 OFILACK PNER

(KISSED YOU) GOOD NIGHT Gloriana
'ASfeLEnCHGOSSINJKTARI 0 018LE64AYARNER BROS NASHVILLEAVAM4

GOT MY COUNTRY ON Chris Cagle
< STEGALL !K... Wk. MAW 0, RIGGER WRAF

THINK LIKE A MAN Jennifer Hudson & NeNo Featuring Rick Ross
.1ARMUNYAKAMAIONEYIN SAAIUELSLMARREU.S.GSMITH.A.SLAIMEKEZELUNGEFLWLROBERTS III °EPIC

91 86 80
SEX AIN'T BETTER THAN LOVE Trey Songz
TratiR.E11LOSikinnENERSiningunDiLOS0LEIBARSALMCDOWEILEMIIKAn IFTONSTENTDM GISONGBOOVAILANDC

IS ANYBODY OUTTHERE? K'Naan Featuring Nelly Furtado
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cp 88 CREW LOVE Drake FeaturingTheWeekend
worudiMptv.099cuslasonmatatILOOIMPAUOIARSIKCIM11481011 OKU461.1000MILO8W118119411R13Lc
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MIRROR
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RED0.0.05 PARIS IC SWUNG. SCRILLA)

Al SE EU TE PEGO
D.BORGES0AXE MOIAD,G6S1

Montgomery Gentry
AVERAGE JOE'S

LO Wayne Featuring Bruno Mars
BOOM MONEY/CASH AKONEWUNKRSAt REPUBLIC ."

Havana Brown Featuring Pitbull
O WaVERSALREPU8PC

MichelTelo
0 PANWINAUFIGEJSONY MUSIC vain

HUNGRY LIKE THE WOLF / RIO
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HEART ATTACK
BLNNYBLANCO.RICU untaLEvIN.000 LuvE.T.KVEASON)

YOU GONNA FLY
D111111, URBAN WOHNSION.C.LUCAS,DRUST)

Glee Cast
0 20TH CENTURY FOX1V/CuLuMSIA

Trey Sengz
OSUNGButileAllainc

Keith Urban
0 CAPITOL NASIIVILLt
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GOTYE'S GOT A NO. 1

GOTYE

Gotye tops the Billboard Hot 100 as debut entry "Somebody That I Used to Know,"

featuring Kimbra, lifts 2-1. With the "Glee" cast having perfbrmed its version of

the song (which bows at No. 26 with 152,000 downloads sold, according to Nielsen

SoundScan) on the April 10 episode and Gotye and Kimbra having sung "Some-

body" on NBC's "Saturday Night Live" (April 14), the track sold 542,000 downloads

in the April 9-15 tracking week. The sum is the fourth -best since SoundScan began

tallying digital sales in 2003. "Somebody" also rises 2-1 on On -Demand Songs with

1.3 million streams (up 23%), according to Nielsen BDS. -Gary Must
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Fun. rises 2-1 on Mairtstream Top 40 with its first enlry. "We Are

Young," featuring lanelle Monde. As it leads the Alternative chart for a

second week, the song Is the first to top both tallies since Kings of

Leon's "Use Somebody" in 2009. Before that, no song had led both

lists since Green Day's "Boulevard of Broken Dreams" in 2005.

At No. 38 on Mainstream Top 40. Madonna takes a bow with

"Girl Gone Wild," the second single from her former Billboard 200

No.1 album MONA. Lead single "Give Me All Your luvin'," featuring

Nicki Minaj and M.I.A., reached No. 24 on the chart in February. Upon

the entrance of "Wild," the Queen of Pop has sent two singles from

the same album onto the ranking for the first time since the title tut

from Musk and follow-up "Don't Tell Me" reached Nos. 2 and 4,

respectively, in 2000-01.
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Red Hot Chili Peppers notch their record -

setting 24th Alternative top 10, as "Look

Around" lifts 13-8. With the advance, the

group passes U2 (23) for the most top lOs

dating to the chart's 1988 launch. A

record 12, or half, of the Red Hot Chili

Peppers' top 100 have hit No.1.
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DRINK ON IT
SHE60RICKSOAS/BYARVALURNDER,R.C.WSON1

A WOMAN LIKE YOU
LLEIRICE1.1 BULF0R5F0ARroN.I.STONE1

DANCIN' AWAY WITH MY HEART

141PRINT & NUMBER/ PROMOTIONAL'ABtrit. 5 g
Blake SheltOn

(DWARNERBIRDSMMN

Lee Brice 1

@CURB

Lady Antebellum 3

P157,01,LADYANTEBELLUM,DAN04000.CKELLEVISCOTU3EA8 C)CAPITOLNASHVILLE

OVER YOU
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BANJO
IJICRASCALFLATTSETMARTINN.MoBLEY.N.TICASHERI

O 16
FLY OVER STATES
ni.es68000I8.eREXPLTHRASHER1

7 3 I
ALONE WITH YOU
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NO HURRY
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Miranda Lambert
OR.

Rascal Flails
°BIG MACHINE

JasonAldean
05 BROKEN BOW

Jake OwenLA 

Carrie Underwood
e iscARISTA NASHVILLE `"
Zac Brown Band 9

OSOUTHERNGRUUNWATIANTIC/BISGER PICTURE

Tim McGraw
10

°CURB

FEEL LIKE A ROCK STAR
B.CANNON.K.CHESNEY1C.TOMPKINS6CLAWSONI

YOU DON'T KNOW HER LIKE I DO
D.Huni,B.GILBERTJAICCoRhOCKI

DRUNK ON YOU
JSIEVENS IR CLAINsoN.c romPKINSJ.KEARI

THIS OLE BOY
POOLINNELL tallAYSUPD DAVIDSON...4Si

GOT MY COUNTRY ON
KSTEGALLIKARCHERJ.WEAVOI.D.M,Ral

EVEN IF IT BREAKS YOUR HEART
747yRUCKENV.HOGE.E.PASLAY)

TIME IS LOVE
ERuSERSITSHAPIRUMARTIN.P.INESLER)

BEERS AGO
TKErtilaXEITU6PINSON)

(KISSED YOU) GOOD NIGHT
msolLETICITGOSSINJKEARI

Kip Moore
0 MCANASIIVILLE

Eric Church
0 mu NASHVILLE

Kenny Chesney &Tim McGraw
413BNA

Brantley Gilbert
°VALOR.

Luke Bryan
OCAPeoLNASIMLLE

Craig Morgan
OBLACKRNER

Chris Cagle
OBIRGER PICTURE

LET'S DON'T CALL IT A NIGHT
ClinOSEYICJAMESBLCU43.1,10EIRIDE)

POSTCARD FROM PARIS
N.CHAPMANOCPERRY.N.PEAMPERAYKDIOGUARDI.J.COHENI

WHY YA WANNA
SHENDRICKSIC GRAYITT.C.DESITANOAGORLE01

HE'S MINE
TiovarrRATKINS,C.BEADLARDAIDONNELLTJAMES)

EliYoung Band
oREPUBLICNASimuf

JoshTurner
IACA NASHVILLE

Toby Keith
OSHOWDOG.UNNERSAL

Gloriana
OEMBLEMIWARNERBROSAvAR

Casey James
0 ISSNA

The Band Perry
tp REPUBLIC NAStiviLLE

Jana Krasner
(DEUKTRANASIIVILL.V5IN

Rodney Atkins
SORB
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he group scores

is 10th top 10,

while looking to

extend its active

No. 1 streak to eight

singles. The fifth

hit from You bet

What You Give (No.

12 on Top Country

Albums) follows

chart leaders "As

She's Walking

Away," "Colder

Weather," "Knee

Deep" and "Keep

Me in Mind."

From the Art of

Valor: The Album

It soundtrack, the

song opens as the

Hot Shot Debut.

Urban will donate

royalties from the

track-released by

Relativity Music and

worked to country

23 stations by his label

Capitol Nashville -

24 to the Navy SEAL

Foundation.
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COWBOYS AND ANGELS
BBEAURSID LYNCHJIEU TAM.%

HOME SWEET HOME

Artist
IMPRINTS, NUMBER/ PROMOTION UHL

Dustin Lynch
OBR9SNBUSV

THE FARM
D.MYRICK.N.ilutiMANcTIMYRICK.N.liorAMAN.KMARIED.110FINE1 OALLINELEXTRANAMILLE/NEWREVOLUTION

WANNA MAKE YOU LOVE ME
J.SIROUOMCOLLINS.B.PINSONI

Andy.,T,,bpsz:

ANGEL EYES
J LCOm.CokANIGUNEIERSON.EPASLAYI

SOMETHING TO DO WITH MY HANDS
JANCEin603ASRHETrLTTAILERCSTAPLET.41

Love And Theft
ORD,

Thomas Rhett
raymnRy

SO YOU DON'T HAVE TO LOVE ME ANYMORE
XSTEGALLIA.WRIGHTJ KNOWS.

LET THE COWBOY ROCK
ReicNNtAnculN.onAviosom

Alan Jackson
GmemminAstiviar

Ronnie Dunn
4bARsraNasimur

GLASS
NVIR.COPPERmANANO°

COMIN' AROUND
POTIONPELLIJTHOMPSON.ACLAWSONP44RVEL2

LOVIN' YOU IS FUN
C.CHAMBERLAINUSEAVERS.BAIPIER01

NEW TO THIS TOWN
K.BRDLIKS.J.DEMARCuSOCEIRUOKSAGREERTACEIRIOE)

GBEAIRS,VOOTENU.BEAVERSSISEAVEAS.D.BENTLEY)

Thompson Square
ID ST0170,CRax

Josh Thompson
OKA

Easton Corbin
°MERCURY

Kix Brooks Featuring Joe Walsh
°ARISTA NASliviLLE

Dierks Bentley
OCAPITOLN.IIVILLE

MR. KNOW IT ALL
o liuMBSEALS,E DEAN.BJAMES.DJONESI

WANTED
D Huff iiivaTSiTvERGESHHAYESi

Kelly Clarksor
isng

Hunter Hayes
mAnAIVTIC,Whe

NEON
I.STR000ISMCANALLUCIS80ANE.TROSEN) O

ChrisYoung
RCA

WHEN I GET IT
( mom 1cr...67674.1.34mincvs.imcniRmiC0 00

Craig Campbell
BIGGER PICTURE

DON'T MISS YOUR LIFE
P.vAssARriASSAR.GBLACKI

TIL MY LAST DAY
J STMERGO MA7fR,MOOREJ SUOMI

GOODBYES MADE YOU MINE
D COOK/477ArGIITO COPPERM64117.11000ES.RCOPPERNIANANTEEI

SHININ' ON ME
J LMEMANNE/BRAINAFOULNIEMAN.LBRICEORATCHIMIU.EFO

THE SOUND OF A MILLION DREAMS
C.AINLAY.F6DOEu.(SCARuSoLPNASSARI

, FOR YOU
D.HU6KURBANTNEPOWEU-ICURBAPO

MARRY ME
IMAC0RIDE6.6ALLIMOREIRAONAPIAN)

TOUCH
E HERGSTIRPOSTERJ.ANOTTJ.CLEnIENTD

TOO GOOD TO BE TRUE
D.Hurf cuSAMPSoN.H.LINOSEMNERGESI

Phil Vassar
()RODEOMVE

Justin Moore
Ovstonv

JT Hodges
OSHOW006 UNIVERSAL

Jerrod Niemann
°SEA GAYLE/ARISTA NASHVILLE

David Nail
P.I.NAStiviLLE

Keith Urban
80CAPITOLNASINALE

Manina McBride Featuring Pat Monahan OfTrain
°REPUBLIC NASHVILLE

Josh Abbott Band
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Edens Edge
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26

25

27

29

30

31

32

33

34

35

36

37

38

39

40

38

40

43

43

45

45

47

47

47

50

El) TOP COUNTRY ALBUMS"

td R ARTIST
5_ _

R

_ IMpRINT 8 NUMBER / DISTRIBUTING LABEL !Mal

LIONEL RICHIE
MERCURY 016003/UMGN115.91174G

RASCAL FLATTS
BIG MACHINE 1602004 03181

LUKE BRYAN
CAPITOL NASHVILLE 70412 06.981

ERIC CHURCH
EMI NASHVILLE 9I2E6. 116.981

JASON ALDEAN
BROKEN BOW 7697118981

MIRANDA LAMBERT
REA 905805MN 111.981

LADY ANTEBELLUM
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My Kinda Party B

FourThe Record 

OwnThe Night 
CANT. NASHVILLE 94431418681

BLAKE SHELTON Red River Blue 
WARNER BROS. 527370NAIN utaisi

BRANTLEY GILBERT HalfwayTo Heaven 
VALI,. Mira 04.931

THE BAND PERRY The Band Perry 
REPUBLIC NASIMLLE 014830fUNIVERSAL REPUBLIC 110.981

SCOTTY MCCREERY Clear As Day
mmERCURY N4519/101 01602211GruumGN 03.981

ZAC BROWN BAND You GetWhatYou Give 
SEILITHERIT GRou710410ARSIGGER PICTURE/MIMITIC 524722,46118 981

TAYLOR SWIFT
BIG MACHINE TS0340A 08.080)

TOBY KEITH
SHUN OuG.uNIVERSAL 015592 MAI

TIM MCGRAW
CURB 79320 03481

DIERKS BENTLEY Home
CANT. NASHVILLE 9614 06.981

ELI YOUNG BAND Life At Best
REPUBLIC NAScivutE 015856/UNIVERSAL REPUBLIC 110981

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/STON 0098)

THE LACS
BACKRoAD .8/AVERAGE JOE S115.98)

PISTOL ANNIES
RCA 949165MN 01.981

SOUNDTRACK Footloose (2011)
A't ATTIC 528899AyMN 118.981

BLAKE SHELTON LoadeckThe Best Of Blake Shelton 
REPRISE 525092/6 MIN 08.98)

JUSTIN MOORE Outlaws Like Mc
VALLIRYJM0267A 00.981

CASEY JAMES Casey James
1203NA 895379SMN (9.98)

1.01F6OUSART1STS e9ukalen/01C40.7040411*7017
ziNEPAK 025022 DC 18.981

Speak Now ci
Clancy'sTavern

EmotionalTrall,

2

2

3

1
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4

4

1

2
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26 26 24
HUNTER HAYES Hunter Hayes 2

ATLANTIC 523.6MIN 08981

O 3D 26 Gun 7.55 08.98)
Take A Beek RoadRODNEY ATKINS

28 28 32
Ic..,,E,ENSIAIYruj

DIGITAL
4... Suntan City (EP)

CHRIS YOUNG

2

RCA 85497/51.1N 00981

_
Neon29 27 25

O 35 31
JOSH TURNER
MCA NASHVILLE 015348/UME 17381

Icon: JoshTumer

31 31 34

cp36 33

33 32 28

40 38

35 29 30

36 35 36

37 34 29

38 39 35

39 38 23

0 HOT SHOT
DEBUT

41 43 37

42 37 41

TIM MCGRAW
CURB 79205118.981

GEORGE STRAIT
MCA NASHVILLE 016607uME 17.981

BRAD PAISLEY This Is Country Music 
Atom NASHVILLE 8327R5MN 111.98)

BILLY CURRINGTON Icon: Billy Currington
22

MERCUR, 0152301.11.1E 6 981

Number One Hits 6

Icon: George Strait

LAUREN ALAINA Wildflower 2

KOAERCLIRY NASHVILLE 016025/164/1.1MGN MAT)

RASCAL FLATTS Nothing LikeThis
BIG MACHINE RF01170A 03.90

VARIOUSARTISTS NOW ThatsWhetICallConeyBalleds
13

uNivERSAL/SoNY MUSICIEMI 95759/CAPITOL 418.981

CRAIG MORGAN This Ole Boy 5
BLACK RIVER 2012 03481

HANK WILUAMS JR. Best OtAll My Rowdy Friends
Cues 792S8 Ex 114 eel

, JASON EADY AM Country Heaven
UNDERGROUND SOUND 2843 114.981

THOMPSON SQUARE
SIDNEY GREEK 7677 113981

LYLE LOVETT
CUR Mo. 111GIISVAY 018388./1116607 03.98)

23

40

Thompson Square a
ReleaSe MO

Icon: Gary Allan 751GARY ALLAN
48 43

MCA NASHVILLE 014671/LIME 6.9310 49 45
ALAN JACKSON 34 Number Ones ,
ARiSTA NASHVILLE 78681/SMN 01.98)

45 44 42
VARIOUS ARTISTS NOWThat'sWnat Call County. Volume 4
UNIVERSAL/EMI/SONY MUSIC 015737/UME 110981

KELLIE PICKLER 1W Proof
arBNA 915871.IN 111981

40
SHOOTER JENNINGS Family Man
!IL ACK COUNTRY ROCK 24094/EONE113.981

44
SOUNDTRACK
RCA 7290/51.1N III 981

Country Strong

46 45

51

56

42

52

50 50 53

49
TAYLOR SWIFT Speak Now:Workfrour Live CD DVD
RIG MACHINE TS03404 124.93 CO/DVD) 49).

MARTINA MCBRIDE Eleven
REPUBLIC NASHVILLE 01600/UNIVERSAL REPUBLIC 03.987
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2
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2
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0C1 TRAMPLED BY TURTLES
BANJo0A0 094(rHifiry TIGERS

CAROLINA CHOCOLATE DROPS2 1

NONESUCH 520809.AVARNER BROS.

O 2

PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529777AvARNER BROS.

4 3
ALISON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665./CONCORD

0

Title N

SiarsAnd Satellites

Leaving Eden

DAILEY & VINCENT The Gospel Side Of Dailey & Vincent
ROUNDER 618912 Ex/CRACKER BAPPIEL

O STEEP CANYON RANGERS
ROUNDER 610648/CuNCuRD

Nobody KnowsYou

VOW MA/S. DUNCAN/E. MEYER/C.THILE The Goat Rodeo Sessions
SONY CLASSICAL 84118/SONY mASTERWORKS

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare &HI Alert
4C SHARE/ROUNDER 610660VCONCORD

DOYLE LAWSON & QUICKSILVER Sing Me A Song About Jesus
SSCAILIUNTAIN HOME 7.393/CROSSROADS

C) SLEEPY MAN BANJO BOYS
MEP, MAN BANJO BUYS 6010 Ex

America's Music

7 5

8 6

O 12

`DRINK' UP (TO NO. 1)
On the 11th anniversary of his
first chart appearance in April
2001, Blake Shelton logs his
11th No. 1 on the Hot Coun-
try Songs tally with "Drink
on It." It also marks his sixth

consecutive leader, giving the Oklahoman sole possession
of second place among all artists with active No. 1 streaks.
Zac Brown Band tops that tally with seven consecutive
chart -toppers, while Chris Young moves to third place
with five straight No. ls. "Drink on It" is the third straight
leader from Shelton's Red River Blue album, preceded by
"God Gave Me You" and ''Honey Bee." -Wade Jess.

Data for week of APRIL 28, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 45
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MONICA
NEW LIK RCA 9s3T7

g? 22 PNWLIPS WilEMISNIA3.0113151.1PARSIL REFORM

11(1VIVIIED.A MALIrRA5%953/SONY MUSIC

ALL AMERICAN HOODIE ALLEN DIGITAL EX

HOODIE ALLEN

DEBUT

NEW

21
RIHANNA
TALK THAT TAU SRPAMF JAM 01631340JMG

R TYGA
piWHETIWORLOWIMINIMCFSHIA3MIONMANNEROLRENEU:

7 4

8 5

9 6

0 7

11 9

1 2 8

4 MELANIE FIONA
THE Mr LIFE SRC mEor/UNIVERSAL REPUBLIC

nalsa HUMH¢PASMONCT6DEF JAM 013,381EUMG,
,2 YOUNG JEEZY

34
LIL WAYNE
Du TARTER u Wuk6 IRMO VCIEVOISSITAInusu

35 JAY Z KANYE WEST
WATCH TIE THRONE ROCAMLAFCC:i.33

4 ODD FUTURE
THE OF TAPE VOL 2 ODD YUTURE BEAU

13 12 42
413,EYONCE

AR:Mu LaCOLuMBIA SUN:SONY MUSIC

15
GREATEST
GAINER

SOUNDTRACK
PROACT X WATERTOWER DIGITAL EX

15 PITBULL
RANEE PET MR. MIPOLO GROUNDS/JIMA/.

-;', J. COLE
COLE walla RUC NATioteCOLuMWA 5/9203ONT MUSIC

17 15
71 MARY J. BLIGE

MY UR R.. MATRIARCH/GEFFEN 016257fiGA

18 55
WIZ KHALIFA
RouiNG RAPERS ROSTRUWAILANTIC 5270M/AG

19 20
WALE
AMBITION MAUL ACH SW/WARNER BROS.

20 13
4 DIGGY

uNEXPECTED ARRP/AL ATLANTIC 12170 AG

21 14
72 NICKI MINA)

MIIFFRMYYUPISMARCASHMOKEYttintti.....a.0

22 15 23 ANTHONY HAMILTON

75
24
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lo-FYtpUrultION voLTRoN KUM, 93562

-I
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SETTER

MGK
Wt waurewitcgsWtoW.K,..

25 21
I, AMY WINEHOUSE

LIONESS HIDDEN TREASURES UNIVERSAL REPUBLIC 0163OP _

22 CHILDISH GAMBINO
CAMP GLASSNINE 0121.

7 ESTELLE27 2,
AIL OF ME 21051E SCHOOUATUULITIC 521146/A6

, MAC MILLER28 2T

BLUE SUDS PARK ROSTRUM 218, RIHANNA
LOUD SRP/DEE JAM 014421/1DJMG

ELLIOTT YAMIN
LETS GET TO VA REAL PURPOSE 2391/60NE

32
, ROBERT GLASPER EXPERIMENT

BUCK RADIO BLUE Rolf 82333.
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iK/r1TILrACY ALBUM ill UNIVERSAL REPUBLIC 01449 

23 3 !41-11

,..E BLOCK BROCHURE 2 HEAVY ON THE GRIND 33

22
MINDLESS BEHAVIOR

39 11 GIRL STREAMUNBCONJUNCRONINTERSCOKOWSWAGA

KIRK FRANKLIN
33

56 HE. FEAR FO VO SOUUVERRY 77317/PRA

43
4-

TYLER, THE CREATOR
GOBLIN XL 526.

74
E-40
THE BROCHURE: t HEAVY ON THE GRAND 32

78
E-40
THE fluicx BROCHURE: 3HEAVY ON THE GRIND 34

18
2 OBIE TRICE

BOTTOMS UP BLACK MARKET COI

44 21
YELAWOLF
SAMARA* 60 ETOAIS13,1,240311NRISCOPE 026TANA

SNOOP DOGG & WIZ KHALIFA
41 IR

NOL -PATIGOTORMSOMI,USWAW.EGSTLELLROMMMOS

39 12
SEAL
NUM <AEPRISE 5444414/WARNER BROS.

35
E-40
THE BLOCK BROCHURE:1.2H 3 HEAW ON DIE GRINDSet 44 LED'S'
PI EcES OF ME VERVE TORECAST 015557AIG

47 21 MICHAEL JACKSON
ImmORTAL MJJ/EPIC 91259/SONY MUSIC

48 45
ROBIN

AFTER WTHAIRCSUI TRAKiG FFFEN 01629011GA

49
 KANYE WEST

11Y MALIBU MAL FINORYPDCAPRIME 42.194104!686 ft)

so ,, KC AND THE SUNSHINE BAND
:AHIANYAIIITAD ARAM MINI FASIAx

CO

CaSh Out earns his first top 10.

Mainstream RN3/111p-Hop with "Cash in

Out," his first charted title on the airplay

survey. The song climbs 13-10 with a 22%

gain in spins during the April 9-15 tracking

week. On Hot R&B/Hip-Hop Songs, the track

rises 14-11 with 16 million in audience.
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STRIP
CHRIS DROWN FEAT KEVM ITATAC MCCALL RCA

LOVE ON TOP
BETONCE PARKWOOD/COLUMBIA

AYY LADIES
TRAM PORTER FEAT. IMPORTER HOUSEACA

ANOTHER ROUND
FAT JOE FEAT. CHRIS HRH...MIRROR MAD

CASHIN OUT
5.44110UT BASES LOADEWEPIC

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE -YO CTE/DEF JAM/IDAM

SEX AIN'T BETTER THAN LOVE
TREY SONG2 SONGBOOK/ATLANTIC

SABOTAGE
WALE FEAT:110Th MAYBACHAVARNER BROS.

MAGIC
FUTURE FEAT. TA FREEBANDRA-NEPIC

RACK CITY
TYGAYouNG MONEY/CASH MONEWUNIVERSAL REPUBLIC

NOBODY'S PERFECT
J coif. FEAT REV 011017 ROC NATION/COLUMBIA

REFILL
ELLE VARIER Mb, 

GREATEST
GAINER

HEART ATTACK
TREY SONGZ SuNGBOOKMTUNTIC

RIGHT BY MY SIDE
No: VW FUT TIOSSROATI,ANDATIMASIIIICAHLIADISALTEMLIC

SAME DAMN TIME
FEMME :REED ANDVA,EPIC

THINK LIKE A MAN
JENNIFER HUDSON & NEXO FEAT RICK ROSS EPIC

FADED

IT ALL BELONGS TO ME
moNicA a. BRANDY RCA

DYOUNG JEE2Y FEAT. JAY,Z. ANDRE 3xeCTEIDEf J4IMOJM6

WILD BOY
RACK Jut KVA FLOM FLMAEESTISMORN3 GOVNITASCOM

NO CHURCH IN THE WILD
30'2 GuAl WM RAI NMI OCORFODAMITA.MSENUI M13,11,IS

TAKE IT TO THE HEAD
OHOIALEOHE TEEMSTADINGILIOAEMIARSSILIPPU3UC

TAKE CARE
DMA ETAT NRAIMAYOUNSMONDEASHMONLIAMMERSAFOUBUC

I DONT REALLY CARE
wAYA FLOW/IRAK FEATIREY SORGE MR/PAYARnER BROS

STAY
MESE voLTEAHLREGURDZICAMTLIL

RC
iCETREAM RADIO KILWEIEF JAAVIODAG

GUCCI THIS (GUCCI THAT)
GER12 PRETTY 'MST LE/GRAND IIUSTWINTERSCOPE

GOTTA HAVE IT
JAY Z KANYE WESTROC44ELLAHOG WHIONIDEF

TALK THAT TALK
RRLANIM FEAT. JAN, SRP/OEFAMADJMG

TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

SUPAFREAK
YOUNG /UV FEAT. 2 CHAIN2 CTE/DEF JAMADJM6

=STAY SCHEMIN
IOW IVY WI& FRAIIIION7/NAPRADISAILIDEW AMA

THINKIN BOUT YOU
RANK OCEAN ODD FUTUREIRED2ONEROJAW

2

MERCY
VAWE WISE DIG SENL PUSNAT.2124W26DOILDIT AMMO

BEEZ IN THE TRAP
IINEURAUDIANTWAWOWEERNOROREGUEREFON NNW

4

2

4

3

5 5

gg TmE
85 Armsrmormomanomma
I/

MTAKE
C.ARE

I RN WANNIXFOWAIEWILOWENNRW. Nand
77 THE MOTTO

ORAKEFEAT ULWAYNEHLTLGIMILETCMHIAMETUNWS4LRUUSLr.

IS
TALK THAT TALK
004080 FEAT. JIM,SRP/DEF JAMS DIMS

74 YOUNG, WILD & FREE
SUP COGS ANYINWFA RAT BMW AWORMILILEUZWIMEWAML

RACK CITY
TYGA YOUNG MtINEY/CASii MoNEWuNivERSAL REPUBLIC

HO R1DA FEAT. SIA POE BOWATIAMIM

WILD ONESGREATEST
GAINER

8
,0 DRANK IN MY CUP

loRK0 BANG, ,LIROJNALTHURIZEOANARNER BROS.

TURN ME ON
tHEITA RAT WallIMAJzAKT MISIOPSIMIVANCSTAPTIOL

7 BIRTHDAY CAKE
RIHANNA FEAT CHRIS BROWN SRMOEF JAIANDJMG

11

13

15

7

14

12

17

16

21

19

25

23

24

20

22

28

i%L.IErntx

STARSHIPS
T NICXI MINAJ WAG MONEWASH MBHEY/UNIVERSAL REPUBUC

BOYFRIENDDUOLBOYAMYMONO
08700 BEBEAs

in TURN UP THE MUSIC
CHRIS BROWN.

UP!
UNERAME FEAT WASU WPM ORM =SW LESPRERSORE

78 CAN'T GET ENOUGH
J. COLE FEAT. TREY SONIA ROC NATIOWCOLUMBIA

o SO GOOD
8 0 B REBEIROCKARAMD HUSTIE/ARANTIC

ASS BACK HOME
"GHA OAS HEROES NAT WIRINTORECNEWEEWELEDVIROJOPPLAAMC

, GLAD YOU CAME
THE WANTED GLuBAL TALENT/MERCURY/1610AG

a LEAVE YOU ALONE
YOUNG JEEZY MAT. NE.Y0 CTUDEF JAINICI3A16

7 FEEL SO CLOSE
CALM HARMS ULTRA

RIGHT BY MY SIDE
- racourou88.1000Mainoucm5oso.66041.140000111,119C

, PART OF ME
9

KATY PERRY CAPITOL

5 FADED
MA KM NIONYOUN6 MONECANIEVANARONA FERENC

19 STRIP
CHRIS BROWN FEAT. KELM K.MAC MCCAU RCA

10 ANOTHER ROUNDfAT
JOE FLIT. CHRG BROWN

AYY LADIES
TRAVIS PORTER FEAT TYGA PORTER HOUSE/RCA

32
WE ARE YOUNG
FUN. FEAT. JAMUL Maya Ar,,HRP

30 tt VANS ON
T. MILS COLUMBIA

27
9 g 'LET

DOESN'T
T'LrA TrND

26
7 MAGIC
' FUME FEAT. Tl. FREEBANDVA4/EPIC

12 BACK IN TIME
PITSULL MR. 305:POLO GROUNDS/RCA

29
13 SET FIRE TO THE RAIN

ADELE X UCOLUMBLA

Z3DANCE AGAIN
JENNIFER LOPE/ FEW. %MULL EPIC

35 5
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TAKE IT TO THE HEAD

TIME OF YOUR LIFE
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`LIFE' OFF TO A TOP FIVE START
Monica debuts her latest set, New Lift, at No. 2 on the Top R&B/
Hip -Hop Albums chart, selling 69,000, according to Nielsen
SoundScan. The set starts at No. 4 on the Billboard 200 (see
page 38). This is Monica's fifth straight album to debut at either
No. 1 or No. 2 and her sixth chart entry overall; all have reached
the top 10. Charted singles for New Life include "Anything (To
Find You)," featuring Rick Ross, which peaked at No. 25 on the

Hot R&B/Hip-Hop Songs chart, and "Until It's Gone," which
reached No. 22. The album's third single, "It All Belongs to

Me,' a follow-up to Monica's iconic 1998 duet with Brandy, "The Boy Is Mine," is No. 50 after

peaking at No. 23. The album arrived after Monica literally started her new life: She married
Phoenix Suns player Shannon Brown after he played her love interest in her 2010 video for
"Love All Over Me." -Karinah Santiago
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The chart's Greatest

Gainer/Airplay is

the trio's first top

10. Shoe 2010,

the group has

charted live songs,

with "Make It

Rain" marking its

Previous highest -

peaking entry (No.

15). Assistant Tyga

notches his third

top 10.

while the song

sinks a spot, the

him soundtrack

of the same name

debuts at No. 5 on

Top R&B/Hip-Hop

Albums. The last

multi -artist movie

soundtrack to open

in the top five was

"Notorious," which

began at No -1 In

January 2009.
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The Chid charted 82 83 89

track from Chris

Brown's fifth studio

album, Fortune,

arrives as the set's

highest debut.

"Strip" (which

reached No. 3) and

"Sweet love" (up

62-53 this week)

each started out at

No.9°a.y

4.f °nunedue 11

Newly signed

to Aftermath/

Intemope, the

Compton, Calif.,

rapper and

underground

favorite during

his years with

lop Dawg

Entertainment nabs

his lint charted

song. In true

Aftermath fashion,

the track is assisted

by Dr. Dre.
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`CLIMAX' REACHES PEAK
Usher gets his 12th No. 1 on T -Tot R&B/Hip- Hop Songs as "Climax" steps

2-1. This is his first single from seventh studio album Looking for Myself
due June 12. "Climax" extends Usher's lead for the most No. is on this
chart during the Nielsen SoundScan era (December 1992 -present), Among

all acts in that span, Drake, R. Kelly and Jay -Z are tied for second with nine

leaders. Usher also extends his lead as the artist with the most weeks at No.
1 since the chart began using Nielsen data, with 58 weeks at the top. Alicia

Keys is in second, with 54. -Karinalt Santiago

Data for week of APRIL 28, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 47



Billboard
AIRPLAY

NWEItyMONITORED BY

Ilidtif
28

2012

Cat CHRISTIAN
kik SONGS-

GW P,E TITLE
55 AEMSTMeraNT/PROMOMONIABEL

1 32 #11 WHERE I BELONG
ems BUILDING 419 ESSENTIAUPMj

2 2
23 OVERCOME

JEREMY CAMP A-4-9910 6 NM0 , , FM THE HURT &THE HEALER
MERCYME FAIR TRADE

4 8 43 MY HOPE IS IN YOU
AARON MUST CENTRICITYO , 15 ALL THIS TIME
BRITT NKOLE SPARROWAIA CMG

6 4
16 GOD'S NOT DEAD (LIKE A LION(

NEwsBOYS INPOP

7 3
16 WHEN THE STARS BURN DOWN /BLESSING AND HONOR)

PHILLIPS. CRAIG & DEAN FAIR TRADE

8 6 23
LEARNING TO BE THE LIGHT
NE WWORLDSON PLATINUM POPO

11
YOU LEAD
mann GRACE MEE

WHAT A SAVIOR
LAMA sum :Ili Tun

13
LIVE LIKE THAT
SIDEWALK PROPHETS rERVENTMORD&URB

10 9

e 12
13

13 14

14 10

15 15

16 17

17 16

1 8 18

21

23

21 22

22 20

23 25

CD 27

26 26

26 19

37

CD28

WHITE FLAG
PAssia, HAT CHRIS TOM SIXSTEPTAPARROYDEMI pS

40 STRONG ENOUGH TO SAVE
TENTH MONDE NORTH REUNION/Pt6

16
CARRY ME TO THE CROSS
KUTLESS 8tC/TOEiTH & NAIL

HE SAID
GROUP I CREW PLEAT DIMS AUGUST FERVENTIWOR9CURB

16 MEMAGLEAN P ERYENTAYORD-CURB

13
LONG WAY HOME
STEVEN cuRns OAKUM SPARROW/EMI CMG

4 10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPSAPAINOW/EMI CMG

21
TURN TO YOU

sELAN CURB

JESUS, FRIEND OF SINNERS
CASTING COWNS BEACH STREET/A,' I. P. G

20
OUR GOD'S ALIVE
MDT CHERRY ESSENTiAlif.6

14 ALL FOR YOU
MIKESCHAIR COB

CHOOSE JESUS
ATORIAH PETERS REUNION/PLC

RISE UP
MATT ANTHER ESSENTIAL/PLG

THE SAME GOD
NEWSONG11,11.1

19 AAVAIN GRANT CURB

I, GOOD MORNING
mANDisA Fla TWITIMAC SPARROW.' CMG

AFTERLIFE
sWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

MOUNTAINTOP
THE CITY HARMONIC KINGSWAMMEGRITY

MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY

31 32
RISEN TODAY
AARON SHUST CENTRICITY

32 29 12
EVER LIFTING
CHRISTY ARMES SIXSTEPWSPARROW/EMI CMG

(ID
33 10

SHIPS IN THE NIGHT
MAT KEARNEY INPOPO 88 8 ON MY OWN
ASHES REMAIN FAIR TRADE

36
5 KEEP MY HEART ALIVE

sANGTUS REAL SPARROWAMI CMG

36 24
5 SECOND CHANCE

RENO Gowen. EXPERIMENTKiNGSwAWINTEGRITye
46

OUTTA MY MIND
ANTI. LIGHTS REUNION/FIGO 41 ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

LET ME FEEL YOU SHINE
BAWD CROWDEMBAND SIXSTEPS/SPARMAVIEMI CMG

HEARTBEAT
THE FRAY EPIC

IF I EVER NEEDED GRACE
TiMMY NEEDHAM INPOP

50 2 ANGEL BY YOUR SIDE
FRANCEMA RATTisTELII f ERVENTAVORD.CUP

43 11
THE RESCUE
ADAM CAPRA BEC/TOOTH & NAIL

ez Ea DANGEROUS
KJ SE REGIME/7H & NAIL

O 49 4
NEVER

ETY?8TKANAsTFCOONII
rcRCAEKZOUND

CdJH REACH

47 pTHHLT, IS THEIGINAM

0
0I

LETTING GO
STEPHANIE SMITH GOTTE

AFTER ALL (HOLY)
DAVID CROWDETTNIAND SIXSTEPS/SPARROW/EMI CMG

HE WEEPS
RREFUGHT ESSENTIAL/PEG

With his biggest Nielsen SoundSon week

(22,000 copies), Washington, D.C.-based

rapper Trip Lee scores his second No. 1 debut

on Gospel Albums and Christian Albums with

his fourth full-length set, The Good Life.

Lee topped both charts two years ago with

Between Iwo Worlds.
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Gospel veterans Andrai Crouch and Marvin

Winans store their first No.1s on the Gospel

Songs radio chart with "Let the Church Say

Amen." The track topped Gospel Digital

Songs the past two weeks. The hymnal

standard was first popularized in 1957 by

Singing evangelist Elder Charles D. Beck.
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Ricardo Arjona nabs the Greatest Gainer/

Airplay token on Hot Latin Songs as "Fuiste

Tu," from his 2011 album Independiente,

shoots 11-2. The song also reaches new

heights at Tropical Airplay, providing

Arjona with his second straight No.1 on

the list following "El Amor" last October.
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The 2011 Billboard Latin Musk Awards

Finalistsset debuts at No. 4 on Top Latin

Albums with 2,000 sold, according to

Nielsen SoundScan. The album showcases

many of the top contenders on the show

that'll air on Telemundo at 8 p.m. on April

26 including Wisin 8 Yandel (pictured).
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PRINCE IS KING OF CHARTS AGAIN

Prince Royce's sophomore set, Phase II, bows at No. 1 on Top Latin Albums

with 23,000 sold, according to Nielsen SoundScan-the best sales week

fora Latin album since Romeo Santos' Formula: Vol. 1 moved 28,000 in its

second frame (Dec. 3, 2011). Phase II follows Royce's self titled 2010 debut,

which spent five weeks at No. 1 and was the top -selling Latin set of 2011.

It has sold 303,000 total. Royce is a multiple finalist for the Billboard Latin

Music Awards, which air April 26 on Telemtuido. -Karina!' Santiago
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Odds of having a child diagnosed with autism
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Toni Braxton encourages you to learn the signs of autism at autismspeaks.org
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E
RECORD COMPANIES: Music industry veterans Michael
Caplan and Vic Steffens launch New Haven, Conn. -based label

Elm City Records. Caplan spent 25 years as an A&R executive at
Sony Music, and Steffens has worked as a producer/engineer
for more than 30 years. Elm City's first signing is heavy metal
act Adrenaline Mob.

Relativity Music Group promotes Bob Bowen to executive
VP/head of music and Jason Markey to senior VP of music and
soundtracks. Bowen was senior VP of music, and Markey was
VP of music and soundtracks.

11)1;

STEFFENS

TOURING: Global Spectrum names Maria Rainsdon GM of the
Clovis (N.M.) Civic Center. She was OM.

DIGITAL: Pandora appoints Rena Shapiro director of political
advertising sales. She was director of politics, issue advocacy
and public affairs at AOL

Myxer names Derek J. Rudd regional VP of East Coast sales

and Sandy Wetzel regional VP of West Coast sales. Rudd
was VP of sales for the East Coast at M.E.N., and Wetzel was
director of West Coast sales at USA Today Media Group.

RELATED FIELDS: BE Music & Entertainment names Don
Donahue VP of live events and program development. He was
president of Rocketown Records.

The nonprofit BMI Foundation elects Deirdre Chadwick
to its board of directors. She is director of classical music
administration at BMI.

-Edited by Mitchell Peters

GOODWORKS
COUNTRY HALL OF FAME BENEFIT NETS $465K
Since the inaugural We're All for the Hall benefit concert in 2009,

organizers Vince Gill and Keith Urban have asked fellow country
music stars to give up one night each year to help raise money for

NashvillesCountryMusic Hall
ofFameand Museum. In those
threeyears, theeventhas raised
approximately $1.5 million.

"It's crucialforus7museum
director Kyle Young says. "It re-
ally helps us do what we do."

The third annual benefit,
held April 10 at the Bridges-
tone Arena in Nashville, col-
lected $465,000 for thehall of
fame. Anchored by Gill and

Urban on guitar, the sold -out concert featured performances
by Alabama, Merle Haggard, Don Williams, Rascal Flatts,
Lady Antebellum, the Band Perry and others.

The benefit is by far the hall of fame's most successful annual
fund-raiser, Young says. The money raised from the concert will
go toward a variety ofinifiatives, such as operating expenses, "and

allows us to do school programs, family programs, exhibitions
and things like that," he says. "This is all geared toward our °per-
atingbudget."

Young also notes that the buzz around this year's We're All
for the Hall helped increase attendance at the museum and
hall of fame, which recently opened an exhibit about the Ba-
kersfield Sound.

"We had our sixth -best week ever during the week of the
Keith and Vince show," Young says. "For Keith and Vince to
decide that theywant to support annuallywhat we do herevali-
dates what we do." -Mitchell Peters

VINCE GILL (left)
and KEITH URBAN

For the third year, the Belve Music Lounge set up shop
during the Coachella festival at a private estate in La Ouinta
Calif. (Apri113-14). Invitees were treated to a variety of
Belvedere Vodka cocktails and gifting suites sponsored
by SOL Republic, Reebok and Motel Rocks. Among
the musical guests chilling out at the lounge were Paul
Oakenfold, Skeet Skeet, Kat Graham, Rye Rye and Skylar
Grey, relaxing here with Belvedere Vodka senior brand
manager Tony Fair. PHOTO. DON J PHOTOGRAPHY

The historic Howard Theatre in Washington, D.C.. celebrated its grand
reopening on April 12. The arts landmark helped launch the careers
of such icons as Duke Ellington, Marvin Gaye, Ella Fitzgerald and the
Supremes. SiriusXM personality Joe Madison broadcast live from the
red carpet, welcoming the evening's living legend award honoree Ben
Gordy, and performers included Latah Hathaway, Keb' Mo' and iazz
men Les McCann and Joe Sample. Congratulating Motown founder
Gordy (second from left) are Howard Theatre restoration committee
member Dr. Rodney Ellis, Robinson and Blue Note Entertainment
president Steven Bensusan. PHOTO. PROFESSIONAL IMAGE PHOTOGRAPHY

Alabama Shakes' wildfire success story adds a new chapter. After debuting at No. 16 last week as an iTunes exclusive, the group's Boys & Girls nses
to No.8 on the Billboard 200. This in the wake of several hot Big Apple gigs last week, including one at Webster Hall that was live -streamed for MTV
Hive's "Live in NYC" series. Savoring the moment are (back row, from left) Red Light Management's Christine Stauder; Alabama Shakes' Brittany
Howard, Heath Fogg, Ben Tanner and Zac Cockrell; and Red Light's Kevin Morris; in the front, from left MTV director of music and talent Lisa
Lauricella, the band's Steve Johnson, Billboard.biz editor Jem Aswad and MTV Hive director of content Jessica Robertson. PHOTO' ANDREA Ramie.,

Jessie J, Ellie Goulding and Oh Land headlined the third annual Elle
Women in Music bash at Hollywood's Avalon (April 10. Among the industry
heavyweights rocking to the music-and donning 3-D glasses for Oh Land's
show-were songwriter Diane Warren, Warner Bros. Records co -president/
CEO Todd moscowitz, Island Def Jam VP of A&R Karen Kwak and Creative
Artists Agency managing partner/head of music Rob Light. Following her
performance, a cat -suited Jessie J (center) received a plaque from Lava
Records president/CEO Jason Flom (right) for worldwide sales of more
than 12 million for her album Who You Are. PHOTO: WIREIMAGE

Additional photos.biz online this week at
billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat*billboard.com.
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The fourth annual Revolver Golden Gods Awards (April 11), presented
by Epiphone, brought out a wild assortment of rock legends and
fans-as evidenced by this backstage shot at Los Angeles' Club
Nokia at L.A. Live. Mugging for the camera are (from left) Slash,
Marilyn Manson, Johnny Depp and Alice Cooper. Slash, who took
home the Riff Lord award, kicks off his headlining U.S. tour on May
3 in Baltimore. His second solo album, Apocalyptic Love (Dik Hayd
International/EMI), arrives May 22. PHOTO:ROBERT KNIGHT

After recently wrapping
its sold -out U.K.
tour, Black Stone
Cherry received
commemorative
plaques from Live
Nation after its London
Forum show on March
28. From left are Black

111

Stone Cherry's John
Fred Young, Live Nation
promoter Steve Horner,
Black Stone Cherry's
Ben Wells, Live Nation

--. representative. Simon Sainte, Black
Stone Cherry's Chris
Robertson, X -Ray
Touring's Adam
Saunders and Black
Stone Cherry's Jon
Lawhon.PHOTO,OE MILLER

SungwrKer/Producer Harvey Mason Jr., whose credits include Whitney Houston, Chris
Brown, Beyonce, Mary J. Blige, Justin Timberlake and Jordin Sparks, has signed with
SESAC. Inking the new partnership are SESAC VP of writer/publisher relations, West
Coast operations James Leach (left) and Mason. PHOTO:TEAL MOSS

Bringing a different meaning to the phrase "having a
ball," FarEast Movement recently dropped by a

bowling party hosted by top 40 KHHM Sacramento, Calif.
Between rolling strikes, the group chatted about its

latest single, "Live My Life," featuring Justin Bieber. From
left are Far"East Movement's DJ Virman and Prohgress,
KHHM director of programming Pattie Moreno and the

group's Key Nish and J -Split ni4OTD.NIC01 F 5000571

ir
Prior to its Sony Masterworks album, Dedicated, debuting at No. 29 on the
Billboard 200, Wilson Phillips hit the promotional circuit. Among the stops
on the trio's itinerary: AOL's "In House" session (April 4). Accompanying the
group's Camle Wilson, Chynna Phillips and Wendy Wilson (front row, from
left) were (back row, from left) the label's director of digital marketing Elise
Palmer, senior director of marketing and PR Angela Barkan and manager of
marketing and PR Larissa Slezak. PHOTO: GINO CEPINTO/AOL MUSIC

Teen singer/actor Trevor Jackson (SyFy's
"Eureka," Broadway's "The Lion King")
is rather busy these days. He stars in two
upcoming films: "A Beautiful Soul" (May
4) and Disney's "Let It Shine" (June 15),
the latter positioned as the new urban
"High School Musical." In addition, the
15 -year -old has signed a talent
management agreement with Primary
Violator. Standing tall after a recent
lunch meeting at Los Angeles' SLS Hotel
are (from left) Primary Wave Music
founder/CEO Larry Neste!, Jackson,
music manager/Primary Violator
President Michael "Blue" Williams,
Primary Wave TV head Andrew
Jameson and manager/Primary Wave
Music partner Tom Maffei.

_or

Yarel Ramos (center), host of mun2's "Reventon With Yawl,"
/ was among the participants at the fifth annual National

Generation Latino Consortium Conference in New York (April
2). Ramos participated as moderator of a panel featuring
Latin pop icon Lisa Lisa (left) and Zubi Advertising COO Joe
Zubi. The conference focuses on educating and informing
the business and entertainment community about the
burgeoning Latino market. worn: F1 GARAy

tCopyrtont 2012 by Prometheus Global Media, LLC. All rig htsreserved. No part of this publication maybe reproduced, stored in anyretrleval system or transmitted, in a ny torm or by any means.electronlc, mechanical, photocopying, recording orotherwlse.velthout the prior written permls-
slonot the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510,USP5056-100)IspublIshed weekly except for the first week In March, the first week In April, thesecond week In June, the second week InJuly and the last week In December by Prometheus Global Media, LLC.,770Broadway,
New York. N.Y.10003.9595. Subscription rate: annual rate, Continental U.S. 5299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE16 gEF. Registered as a newspaper at the British Post Office. Japan 109.000 yen.
Periodicals postage paid at New York. N.Y..and at additional mailing offices. Postmaster. Pleas* sand changes of address to Billboard, P.O. Box 3595, Northbrook, IL 60065-3595. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route 100, Millwood,
N.Y.10546or Xerox University Microfilms, P.O. Box 1346, Ann Arbor, MI 48106. For reprints contact:WrIght's Media, ggin4wrIghtsmadla.com, I-877-652-5295. Under Ca nadlan PublIcatMn Mall Agreement N0.41450540 returnundellverableCanadianaddressesto MSI PMU4145OS40, P.O.
Box 2600, Mississauga, ON LAT OAR Ve1.124Issue 14. Printed in theU.S.A. For grouts SubSerlptlen infermallon,u11212-493-4088. Fer Subscription InfOrmallon,cal1800-658-8372 (outside 847-559-7531)or e -mall nbbpaid n omedlaXoin. Far anyOtherInlOrMatbn,eall 212-493-4100.

56 BILLBOARD APRIL 28, 2012



Bill!board AND
C4v11/Ck-

c()ur,trRy M I !SIC .ASSf /CIA 11 ON

RY

IT -5, 412 L Nashville, TN

GET PLUGGED IN

Kick off the CMA Music Festival activities wl"
Join Billboard and 300+ industry insiders for:

Informative panel sessions

 Keynote interviews with today's top country superstars and executives

Networking events ... and MUCH more

REGISTRATION IS NOW OPEN
I V V

4

un ryMusicSummit.c

wrir For Registration Information, Contact: 212.403.4263 or Conferences@Billboard.com

For Sponsorship Information, Contact: Cebele Manleez  646.315.2961 Cebele.Marquez@Billboard.com

CONFERENCE SPONSORS.

.(ZIGE.11011f
ARENA

RAGost-rizu-
sPE



U.S. DEBUT EP FEATURING Ti-IE SMASH"5LA YOU CAME"
AND THE NEW SINGLE

"CHASING THE SUN"
STANDARD 6 SPECIAL EDITIONS

AVAILABLE 4.24.12

4c::- sis
THEWANTEDMUSIC.COM ISLANDDEFJAM.COM @THEWANTEDMUSIC FACEBOOK.COM/THEWANTED



Program Guide

BILLBOARD LATIN MUSIC CONFERENCE 8, AWARDS APRIL 28. 2012 www.billboard.biz LM1



ASCAP Congratulates our 2012
Billboard Latin Music Award Nominees

211114 'fa)

Ltr, _rr'

Enrique Iglesias

Alexis 5 Fido

41)We Cceatt INA.scie

hot & s ic salsa

Nuevo Vat

NEW YORK I LOS ANGELES I ATLANTA I MIAMI I NASHVILLE (ISIgANTONIO I LONDON I PUERTO RICO www.ascaplatino.com



While MARC
ANTHONY receives
the Hall of Fame honor
at the Billboard Latin
Music Awards, key
finalists include MANA
(above) and ENRIQUE
IGLESIAS (right).

Your Music,
Your Deal, Your Way
THE 23RD ANNUAL BILLBOARD LATIN MUSIC CONFERENCE
& AWARDS, PRESENTED BY STATE FARM, RECOGNIZE THE
REVOLUTION IN LATIN MUSIC

Welcome to the 23rd annual
Billboard Latin Music Con-

ference, presented by State
Farm.

The last year has seen a revolution in
Latin music as artists, labels, brands and
social media reinvent the way music is
created, made, marketed, promoted and
consumed. Recognizing that it's no lon-
ger business as usual, our slogan for the
2012 edition of Latin music's largest, most
influential event says it all: "Your Music,
Your Deal, Your Way."

Our celebration moves to the JW Marri-
ott Marquis, located in the heart of Miami,
minutes away from record labels, adver-

tising agencies, arenas, theaters and, of
course, the BankUnited Center, host venue
of the Billboard Latin Music Awards, pm -

tented by State Farm, which will air live
on Telemundo on April 26.

This year's conference, whose sponsors
include Pepsi, 5 Gum, Sprint, Eventus Mar-
keting, Ron Atlantico, Live Nation, BMI,
ASCAP, SESAC Latina, Nu Life Entertain-

ment and Senzari, continues our tradition
of hosting intimate, exclusive Q&As with
the leading Latin artists, including Pitbull,
Jenni Rivera and Don Omar, as well as star
panelists like Gerardo Ortiz.

Our Marketing Exchange, hosted by
mun2 and Telemundo, returns after its

successful launch last year with a more ex-
pansive schedule that includes panels, case
studies and sessions with key executives.

It will be followed by the second Billboard

Music Marketing Awards, also hosted by
mun2 and Telemundo, honoring cam-
paigns in print, TV, online and touring.
Read on about the music, discussions and
celebration, culminating with the Billboard
Latin Music Awards.

iBienvenidos, y ... a celebrar!
billboardlatinconference.com, #BBLatin

-Leila Cobo, executive director of con-
tent and programming for Latin music and
entertainment

LATIN MUSIC CONFERENCE & AWARDS

A BUSINESS
TRANSFORMED
CONFERENCE AGENDA
REFLECTS A GENRE'S DIVERSITY
AND CHANGES

BY LEILA COBO
The last 12 months have seen a transformation in Latin music,

from tentative and often timid to exciting and assertive. Dur-
ing that time, a broad range of music has dominated Bill-
board's Latin charts, and that diversity, coupled with the rise
of new business models, is at the crux of this year's Billboard
Latin Music Conference, presented by State Farm.

The conference is the only event where A -list Latin artists

converge to discuss the business and craft of music -making.

This year Billboard has a few of the very best, including su-

perstars Pitbull and Jenni Rivera, who will both sit for separate,

exclusive Q&A sessions to discuss their creative process and how

they've positioned themselves not just as artists but as brands.

Also sitting for an exclusive Q&A is Billboard Latin Music
Awards leading finalist Don Omar, who'll discuss the strategy

behind a series of chart -topping hits as well as the launch of his

new Its el.yeers
regional Mexican panel will focus on new

trends and sounds, featuring two of the hottest acts
today: 3BallMTY and Gerardo Ortiz. And BMI's "How

Wrote That Song" panel, a longtime conference
highlight, will feature Chino & Nacho, Horacio
Palencia, Gocho and Benny Camacho.

Music is Billboard'sbusiness,andthe Latin Music

Conference starts and ends on that note, begin-
ning Monday night with the "Mas y Mas" show-
case, sponsored by SAM Broadcaster in collabo-

ration with Musical Rhythmas Promotions.
The conference's first day begins with the

"Leadership" panel, featuring executives from
different sectors of the industry, including Uni-

versal Music Latin Entertainment president Victor Gon-
zalez, Sony Music Latin managing director Nir Seroussi,
Nacional Records president Tomas Cookman and Carde-
nas Marketing Network CEO Henry Cardenas. It will be
followed by sessions with Univision Radio president Jose
Valle, Pandora CEO Joe Kennedy and the SBS Entertain-
ment executive team, led by senior VP Lucas Piña, among
other panels. The afternoon will bring the second Market-
ing Exchange, hosted by mun2 and Telemundo, featuring
speakers from Walmart, Live Nation, Target, Verizon Wire-
less, AT&T and Pepsi as well as agencies like Global Hue,
Republica, Fleishmann Hillard and CMN, as well as UMLE
executive VP of brand partnerships and digital Gustavo
Lopez. Sessions will include special presentations by Live
Nation's Latin team on its programming and marketing
strategies, Anheuser-Busch on its partnership with Pitbull
and Walmart on its "Acceso Total" program.

The evening ends with the Billboard Latin Music Market-
ing Awards, hosted by Telemundo and mun2.

Day two is singularly artist -driven but also includes a DIY
panel featuring Intocable lead singer Ricky Munoz and in-
dustry executives who have a proven track record of success

with independent projects.
A Selena listening session will demonstrate how the leg-

endary singer's vocals were reworked for her new duets
album. And the conference's inaugural DJ panel will feature
Juan Kagan and Alex Sensation.

The day ends with ASCAP's acoustic showcase, with per-
formances by Kuuk, Noel Schajris, Nahuel, Rio Roma and
Lorena Gomez featuring Andres Saavedra.

And of course, Billboard will pay the ultimate salutes to
the top artists, labels, publishers, producers and songwriters
in Latin music at the Billboard Bash and the Billboard Latin
Music Awards, presented by State Farm. The show airs live
on Telemundo on April 26 from the BankUnited Center at the

University of Miami.
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The
Contenders
SALES, AIRPLAY, TOURING AND SOCIAL MEDIA
DRIVE BILLBOARD LATIN MUSIC AWARDS

BY JUSTINO AGUILA

Finalists for this year's Billboard Latin mundo.com and Twitter (#BBLatin).
Music Awards, presented by State Here's a look at some of the top finalists in
Farm, have all had a major impact multiple categories.
throughout the Latin music industry,

displaying unique qualities and strengths in a DON OMAR
variety of Latin genres. Hitmaker Don Omar returns to the Billboard

While these artists have achieved critical ac Latin Music Awards as the leading finalist on
claim with their music, their award eligibility the strength of his songs "Danza Kuduro" and
arises from multiple points of impact with their "Taboo." The Puerto Rican rapper/singer enters

audiences: album and concert ticket sales, radio with 16 finalist nods in 14 categories including
airplay and effective use of social networking songs artist of the year, male; Latin pop songs
platforms to expand their reach. artist ofthe year, solo; tropical songs artist of the

The contenders have earned top spots on the year, solo; and social artist of the year. His album

album sales charts, airplay charts and Billboard Don Omar Presents: Meet the Orphans: The King
Boxscore tallies. From Latin pop, urban, tropical Is Back is a contender for Latin rhythm album
and regional Mexican to the Latin digital album of the year.

of the year and through social media, these acts

have shown their staying power in a constantly PITBULL
changing music business. A 14 -time finalist in 12 categories, rapper Pit -

The Billboard Latin Music Awards continue bull, whose dance anthems have earned him
to recognize talent in various categories, indud- a global stage, is a finalist for songs artist of
ing the return of the award for social artist of the year, male, and Latin pop songs artist of
the year. the year, solo, among others. His song "Give

Contenders for that honor include Don Omar, Me Everything," featuring Ne-Yo, Afrojack
Pitbull, Shakira and Enrique Iglesias. Highlight- and Nayer, is a contender for song of the year;
ing the music's impact on social media and digi- song of the year, vocal event; airplay song of
tal sales, this year's artist and song categories the year; and Latin pop song of the year, while
combine airplay data and digital download sales. "Bon Bon" is up for digital song and Latin

The Billboard Latin Music Awards honor the rhythm song of the year.
most popular albums, songs and performers in
Latin music, as determined by the actual sales PRINCE ROYCE
and radio airplay data that inform Billboard's In a year where bilingual acts have recorded
weekly charts during a one-year period from musicoften in Englishand Spanish, Prince Royce

the issue dated Feb. 5, 2011, through the Jan. has reigned high on the charts. He's a finalistin
28, 2012, issue. 12 categories, including artist, song and album

Finalists, and the eventual winners, reflect of the year. His successful year includes five top
performance of new recordings on Billboard's 20 hits on Hot Latin Songs, including two No.
album and track sales charts, including Top 1s: "Corazon Sin Cara" and "El Verdadero Amor

Latin Albums and Latin Digital Songs, and radio Perdona." His self -titled album spent five weeks

charts, including Hot Latin Songs. at No. 1 on Top Latin Albums.

Title -based categories are mostly confined
to those songs or albums that didn't appear on MANA
the respective charts prior to the Nov. 12, 2010, A busy touring schedule based on the success of
issue and exclude titles that were finalists in the band's album Drama y Luz, Mane is a finalist

the prior -year's Billboard Latin Music Awards. for album, digital album and Latin pop album of
However, titles that have reached or maintained the year. The group is also up for artist and tour -

their peak position on the respective charts dur- ing artist of the year, among other categories.
ing the awards eligibility period are eligible for

inclusion regardless of chart debut date or prior
finalist appearance.

This year's program will be broadcast live on
Telemundo from the BankUnited Center at the
University of Miami at 7 p.m. on April 26. Ad-
ditional coverage will be found on Billboard.biz,
Billboard.com, BillboardEnEspanol.com, Tele-
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ROMEO SANTOS
In his debut as a solo artist, Romeo Santos'
Formula: Vol. 1 debuted at No. 1 on Top Latin
Albums. A finalist for artist of the year, among
other awards, Santos is also a contender for song

of the year, vocal event, following the success of

"Promise," featuring Usher.

ROMEO SANTOS'
bachata reaches
new heights, while
SHAKIRA'S lead in
music continues.

SHAKIRA
Competing against Prince Royce and

Romeo Santos, Shakira stands
out on her own thanks to
the songs "Loca," featur-
ing El Cata, and "Waka
Waka (This Time for Af-
rica)," which are both final-

ists for digital song of the
year. The Colombian singer/

songwriter had two top 10
hits on Hot Latin Songs last
year, "Sale El Sol" (No. 10)
and "Rabiosa" (No. 8). Her
2010 album Sate El Sol spent

mostofthe timebetween Jan-

uary and September 2011
lodged in the top 10 of Top
Latin Albums.

WISIN & YANDEL
The Puerto Rican reg-
gaeton duo had four top
10s on Hot Latin Songs
last year. In addition to
the pair's "Tu Olor" (No.
1) and "Estoy Enamo
rado" (No. 7). Wisin &
Yandel also appearedon
Enrique Iglesias' "No
Me Digas Que No"
(No. 1) and "Maquina
del Tiempo" by Tito
"El Bambino" (No. 4).

The act's album, Los

Vaqueros: El Regreso,

debuted at No. 1 on
Top Latin Albums.
Among the catego-
ries in which W&Y
continued on >>pLM6
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from »pLM4 are finalists: songs artist of the
year, duo or group and albums artist of the year,
duo or group.

JENNI RIVERA
"The Diva of Banda" had a successful year thanks
to her top 10 album from 2010, La Gran Senora,
which continued to chart in 2011. Then Joyas
Prestadas: Banda (No. 2) and joyas Prestadas: Pop
(No. 3) appeared in late 2011. She also charted
two singles: "Por Que No le Calas" (No. 46) and
"La Gran Senora" (No. 44). With three nods in
all, Rivera is up for albums and songs artist of
the year, female.

ENRIQUE IGLESIAS
Enrique Iglesias returned with three top lOs on
Hot Latin Songs: "No Me Digas Que No" (No.1,
featuring Wisin 8r Yandel), "Tonight (I'm Loving
You)" (No.10, featuring Ludacris and DJ Frank
E) and 'Ayer" (No. 3). His 2010 album Euphoria
continued to perform well in 2011 and spent most
ofthe year in the top 10, makinghim a finalist in
categories including Latin pop album ofthe year.

LA ADICTIVA BANDA SAN JOSE DE
MESILLAS
Finalist in categories including new artist of
the year, regional Mexican favorite La Adictiva
Banda San Jose de Mesillas had two top lOs on
Hot Latin Songs: "Te AmoyTe Arno' (No. 2) and
"Nada Iguales" (No. 3). Its Nada Iguales release
reached No. 50 on Top Latin Albums.

CRISTIAN CASTRO
Mexican crooner Cristian Castro has achieved
newfound success with the classic romantic
ballads of Mexican star Jose Jose. On Top Latin
Albums, he had two No. is during the year: Viva
El Principe, up for album of the year, and Mi
Amigo El Principe: La Historia Continua-Viva
El Principe Vol. II.

GERARDO ORTIZ
A finalist for albums artist of the year, male
who has also been penning music for other
acts, Gerardo Ortiz had a pair of No. is on
Top Latin Albums last year. Morir y Existir:
En Vivo and Entre Dios y el Diablo.

JULION ALVAREZ Y SU
NORTEF110 BANDA
The regional Mexican band's
Marchatey Olvidame reached
No. 15 on Top Latin Albums
and the group earned
two top lOs on Hot Latin
Songs: "Ni Lo Intentes"
(No. 2) and "Olvidame" (No.

2). The latter is a finalist for
regional Mexican song of
the year.

AVENTURA
The bachata group from the Bronx
had a hit on Hot Latin Songs last
year with "La Curita" (No. 42).
The album 14+14 hit No. 1 on
Top Latin Albums in June and
is a fmalist for tropical album
of the year.

CAMILA
Mexican band Camila, whose
Twitter following is approach-
ing 1 million, had three top 4o

hits on Hot Latin Songs: "Besame," "Entre Tus
Alas" and "De Mi."The band's Dejarte de Amar (a
No.1 album in 2010) continued to chart in 2011.
Among the categories in which the group is a fi-
nalist: albums artist of theyear, duo or group and
Latin pop songs artist of the year, duo or group.

CHINO Y NACHO
Finalists in three categories, the Venezuelan urban
duo Chino y Nacho had two top4Ohitson Hot Latin
Songs in 2011, their own "Tu Angelito" (No. 18) and

El Potro Alvarez's "Bla Bla Bla" (No. 36).

LOS BUKIS
Los Bukis' 35Aniversarioalbumdebuted and peaked

at No. 5 on Top Latin Albums. On the regional Mexi-

can albums chart the set spent nine weeks at No.1
and marked the aces ninth No.1 album. It's up for
regional Mexican album of the year.

RICKY MARTIN
Ricky Martin had three hits on Hot Latin Songs
last year: "Lo Mejor de Mi Vida Eres Tu" (No. 1,

two weeks), "Has" (No. 13) and"Frio" (No.6). His
Musica + Alma + Sexo debuted at No.1 on Top
Latin Albums (his fifth chart -topper) and spent
two weeks atop the tally. He's a finalist in three
categories including touring artist of the year.

TITO "EL BAMBINO"
Puerto Rican artist Tito "El Bambino" returned
with his Invencible album, which debuted and
peaked at No. 4 on Top Latin Albums and is a
finalist for Latin rhythm album of the year. He
notched four top 40 hits: "Llueve El Amor" (No.
5), "Llama Al Sol" (No. 11), "Maquina del Tiempo"

(No. 4, featuring Wisin & Yandel) and "Me Toca
Celebrar" (No. 34).

ALEXIS & FIDO
A finalist in two categories, Puerto Rican reg-
gaet6n duo Alexis & Fido had two top 30 hits on

Hot Latin Songs: "Contes-
ditame el Telefono" (No. 4,

featuring Flex) and "Ener-
gia" (No. 25). On Top
Latin Albums, Pure-

ologia debuted and peaked at No. 10.

DADDY YANKEE
On Hot Latin Songs, Daddy Yankee had a No. 9
hit with "Ven Conmigo" (featuring Prince Royce).
On Latin Rhythm Airplay he had three top 10s:
"Restate," "Ven Conmigo" and the No. 1 "Lo-
vumba (Prestige)."The lattermost spent 13 weeks
at No. 1. He's a finalist for Latin rhythm songs
and Latin rhythm albums artist of the year, solo.

ESPINOZA PAZ
Regional Mexican singer Espinoza Paz is a final-
ist for regional Mexican songs artist of the year,
solo. His successful year includes Canciones Que
Duelen, which reached No. 1 on Top Latin Al-
bums. Additionally, he had two top 10 songs, "El
Culpable" (No.4) and "Para No Perderte" (No. 7).

FIDEL RUEDA
Regional Mexican crooner Fidel Rueda charted
two top 30 hits on Hot Latin Songs: "Me Encan-
taria" (No. 2) and "Enhorabuena" (No. 21). He's
a finalist for regional Mexican song of the year
("Me Encantaria").

IL VOLO
A contender for new artist of the year, Italian
operatic pop teen trio II Volo-Piero Barone, lg.
nazi° Boschetto and Gianluca Ginoble-charted
on Top Latin Albums with II Vole: Edition en Es-
panol, which peaked at No. 4.

LA ORIGINAL BANDA EL LIMON DE
SALVADOR LIZARRAGA
The award -winning regional Mexican band
reached No. 23 on Top Latin Albums with El
Primer Lugar. On Regional Mexican Albums, it
went to No.10. The group charted two hits on
Hot Latin Songs: "Hasta Mi Ultimo Dia" (No.
22) and "Di Que Regresaras" (No. 3). The act
received two nods, including regional Mexican
songs artist of the year, duo or group.

LARRY HERNANDEZ
Larry Hernandez is up for regional Mexican al-
bums and songs artist of the year, solo. On Hot

Latin Songs he reached the top 10 with "Arrast-
rand° Las Patas" and "El Ardido." His 20 Super
Exitos album hit No. 11 on Top Latin Albums
and No. 3 on the regional Mexican albums chart.

LOS TIGRES DEL NORTE
Mexican band LosTigres del Norte,who have been

together since the 1960s, notched its 22nd No.1
on Top Latin Albums last year with Tr3s Presents:
MTV Unplugged, which is a finalist for regional
Mexican album of the year. The group earned a
top 40 hit on Hot Latin Songs with "Golpes En
el Corazon" (No. 39, featuring Paulin Rubio).

REIK
The Mexican pop -rock band featuring Gilberto
"Bibi" Marin, Julio Ramirez Eguia and Jesus Al-
berto Navarro Rojas notched two top 4O hits on Hot

Latin Songs: "Peligro" (No. 21) and "Tu Mirada"
(No. 18). OnTop Latin Albums, Peligro debuted and

peaked at No. 3. The group is a finalist for Latin pop

songs and albums artist of the year, duo or group.

INTOCABLE
This year's lifetime achievement award winner,
Intocable is now enjoying a successful career as
an independent band in the Tejano and norteno
genres (see story, page LM18). On Top Latin
Albums, Intocable 2011 debuted and peaked at
No. 2. It charted two hits on Hot Latin Songs:
"Robarte Un Beso" (No.10) and "Prometi" (No.
3). The band is a finalist for regional Mexican
albums artist of the year, duo or group.

LM FAO
The party rock duo is a finalist for crossover art-
ist of the year along with Katy Perry, Rihanna
and Alexandra Stan. The group charted on Hot
Latin Songs with "Party Rock Anthem" (No. 6)
and "Sexy and I Know It" (No. 8).

RIHANNA
Crossover artist of the year contender Rihanna
charted three times on Hot Latin Songs with
"Only Girl (In the World)" reaching No. 15,
"S&M" peaking at No. 33 and "We Found Love"
hitting No. 3.
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Consumer -Driven
BRANDS COMPETE IN SECOND BILLBOARD
LATIN MUSIC MARKETING AWARDS
BY LEILA C OBO

For the second year, the Billboard
Latin Music Marketing Awards
will recognize the growing im-
portanceofconsumerbrands and

marketers in the promotion and marketing
of Latin music at the Billboard Latin Music
Conference, presented by State Farm.

Here are snapshots of this year's
finalists.

BEST PRINT CAMPAIGN
Brand: Dr Pepper
Agency: Lopez Negrete
Communications
Campaign: Vida 23
Artist: Pitbull
Labels: Mr. 305, Polo Grounds, Sony
Music
The print component of Dr Pepper's mut.
timedia Vida 23 campaign was a key part
of the overall marketing effort.

Brand: Western Union
Agencies: Moroch Partners, Bromley
Communications
Campaign: Love in Any Language
Artist: Daddy Yankee
Label: El Cartel Records
A strong online presence and innovative
contests, coupled with traditional media
and direct artist contact, made this a win-
ner for Western Union's Mother's Day
promotion. The brand reported 260,000
visits to the contest platform in four weeks.

Brand: Grito Canalla
Agency: Unusual Communication
Campaign: Acuerdate de Este Canalla
Artist: Grito Canalla
Label: Kronborg Records
Spanish group Grito Canalla launched a
clever, innovative campaign in support of
its debut album that included eye-catching
printed material.

BEST ONLINE/SOCIAL
CAMPAIGN
Brand: Coca-Cola
Agency: Laverde Pro
Campaign: Esta Noche Seremos Mas
Artist: Chino & Nacho
Label: Universal Music Latin
Entertainment
VenezuelanduoChino&Nachopermed"Sen
ernos Ws" specifically for Coca-Cola's "Esta
Noche Seremos Mis" campaign. The track
topped the charts in Argentina, Chile and
Ecuador, and its online promotion was sup-
portedbypersonalappearances fi-omtheduo,
raising brand awareness in the teen market.

Brand: Heineke
Agency: Nevarez Communications

Campaign Noches Latin Grammy
Artists: Gocho, Alexis & Fido, Siete,
DJ Candy Boy
Labels: various
A series of South Florida concert events
leading up to the Latin Grammy Awards
featured live performances by rising artists
from all genres. As part of the campaign,
fans could compete to win a "green carpet"
experience for two at the Latin Grammys.

Brand: Time Warner Cable
Agencies: Edelman, Castells &
Asociados, Creative Artists Agency
Campaign: El Reto Fast Five-
The Time Warner Cable Hispanic
Heritage Month Campaign
Artist: Don Omar
Label: Universal Music Latin
Entertainment
Don Omar was the face of this 360 inte-
grated marketing campaign timed around
Hispanic Heritage Month. The program,
promoting Time Warner Cable's Movies
on Demand channel, capitalized on Omar's
vast social network appeal and his appear-
ance in the film Fast Five. It included a tluee-

dtyconcert toursponsoredbyTimeWamer
Cable and powered by a Facebook contest.

BEST TOUR
SPONSORSHIP
Brand: 5 Gum
Agency: Cardenas Marketing
Network
Campaign: 5 Gum/Camila's Dejarte
De Amar Tour
Artist: Camila
Label: Sony Music Latin
Camila's 10 -stop tour included a series of
fan -driven actions, beginning with contests
at retailers in five cities that allowed fans to
compete for concert tickets and exclusive
tour merchandise. More than 54,000 con-
sumers were reached through one-on-one
interactions and the program yielded more
than 55 million impressions.

Brand: MetroPCS
Agency. Richards Group
Campaign: MetroPCS and Huawei
Present The Enrique Iglesias
Euphoria Tour
Artist: Enrique Iglesias
Labels: Universal Music Latin
Entertainment, Republic
In an effort to target young, Hispanic fans,
MetroPCS partnered with AEG Live to
launch its new Huawei phone. MetroPCS
customers were given exclusive online ac-
cess to Enrique Iglesias and his social media
content. Every Facebook and Twitter post
from Iglesias featured the tag line "Sent

via my MetroPCS Huawei phone." This
was MetroPCS' fast national sponsoiship.

Brand: Post Honey Bunches of Oats
Agency: MV42
Campaign: Post Honey Bunches
of Oats
Artist: Jencarlos Canela
Label: Bullseye
Jencarlos Canela was the face of Post Hon-
ey's "Let's Think Positive" campaign ori-
ented to Latins and wrote an inspirational
song that was used in a music video, behind -

the -scenes footage and in -show integrations,

all made available through a Facebook fan
site. In addition, the brand distributed 4 mil-
lion specially markedbilingual cereal boxes
that featured Canela and the chance to win
VIP seats at a concert in Miami.

BEST TV CAMPAIGN
Brand: Target
Agency: Grupo Gallegos
Campaign: Target Fall Campaign-
Latin India Music Breaks Through
Artists: X imena Sarifiana, Koko, the
Pinker Tones, the Plastics Revolution
Labels: various
Target turned to Latin indie music for its
seven -spot fall campaign. Grupo Gallegos
used music -integration platform MuuseMe.
corn to preselect more than 100 emerging
acts, then picked four artists and songs-
in English and Spanish-that aligned with
Target and its campaign message.

Brand: AT&T
Agency: Bravo
Campaign: Paulina Rubio AT&T
BlackBerry 4G Campaign
Artist: Paulina Rubio
Label: Universal Music Latin
Entertainment
AT&T launched its new BlackBerry phone
using "Me Gustas Tanto," the first single
from Paulina Rubio's new album, Brava!
The spot featured Rubio singing her track,
launched in tandem with her album.

Brand: Dr Pepper
Agency: Lopez Negrete
Communication
Campaign: Vida 23
Artist: Pitbull
Labels: Mr. 305, Polo Grounds,
Sony Music
The Spanish -language TV spot for the
Vida 23 campaign and its general -market
adaptation were launched with Pitbull's
Spanish -language album, Armando. The
spots feature Pitbull singing "Vida 23,"
the song he penned for the campaign and
which appears on his album.

STELLAR
LINEUP SET FOR
BROADCAST
FANS VOTE ONLINE FOR
PREMIO TU MUNDO
AWARD WINNER

BY JUSTINO AGUILA

Pop star PAULINA
RUBIO will perform
on the awards show.

Leading Latin entertainers Marc Anthony, Don Omar,-
Jenni Rivera, Juanes, and Paulina Rubio, among others,
are scheduled to take the stage for the Billboard Latin
Music Awards, presented by State Farm, which will be
broadcast live on Telemundo from the BankUnited Cen-
ter at the University of Miami at 7 p.m. on April 26.

Don Omar has 16 finalist nods in 14 categories largely
thanks to two popular singles, "Danza Kuduro" and "Taboo"
(a collaboration with Lucenzo), which are both contenders
for song of the year.

"Danza Kuduro" has received more than 300 million
YouTube views and spent 15 weeks at No.1 on Billboard's
Hot Latin Songs chart and a staggering 32 weeks atop
Latin Digital Songs. "Taboo" spent five weeks at No.1 on
Hot Latin Songs.

The singer/rapper/actor is also a finalist for songs artist of

the year, male; Latin pop songs artist of the year, solo; tropi-
cal songs artist of the year, solo; Latin rhythm songs artist of

the year, solo; Latin rhythm albums artist of the year, solo;
and social artist of the year.

Hall of Fame honoree Marc Anthony and Intocable, re-
cipient of the lifetimeachievement award, will appear on the
telecast as well.

Anthony will be honored for his ongoing success in
music, film and TV. His most recent involvement in the lat-

termost category is talent show "O'Viva" on Univision. In-
tocable has recorded more than a dozen albums and is one
of the most successful bands in norteno and Tejano music
with such hits as "Eres Mi Droga," "Dame un Besito" and
"Contra Viento y Marea."

Tony Mojena returns this year for his 13th time as pro-
ducer of the Billboard Latin Music Awards, which will honor
a yet -to -be -named artist with the Premio Tu Mundo. Fans
will vote for their favorite finalist on Telemundo.com.

Finalists and those who are recognized for their achieve-
ments on the awards show are determined by radio and
sales chart performance and social and streaming activity
as chronicled in Billboard magazine and on Billboard.com
and Billboard.biz during the eligibility period of Feb.5,2011,
through Jan. 28, 2012.
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Majors, Indies
Go HeadTo Head
HITS EARN PUBLISHERS FINALIST STATUS
BY JUSTIN° AGUILA

The major labels had a strong
presence on Billboard's charts
during the eligibility period
for this year's Billboard Latin

Music Awards, presented by State Farm,
but smaller labels carved out a path oftheir
own by creating opportunities that helped
them keep a competitive edge.

The finalists are chosen based on
sales and radio airplay data as reported
on Billboard's charts between Feb. 5, 2011,
through Jan. 28, 2012.

Finalists for the hot Latin songs air-
play label of the year are Sony Music
Latin, Universal Music Latino, Disa and
Fonovisa. The latter three are part of the
larger Universal Music Latin Entertain-
ment (UMLE). The labels' achievements
are based on their success on the pan -
genre airplay -based chart, having been
credited for the titles that garnered
chart -topping radio play. Disa is home to
Pesado, whose "El Mil Amores" peaked at
No. 3 on Hot Latin Songs, and Espinoza
Paz, who reached No. 7 with "Para No
Perderte." Julion Alvarez y Su Nortetio
Banda helped paved the way for a top
label ranking for Fonovisa with "Olvi-
dame," which peaked at No. 3.

Universal Music Latino and Enrique Igle-
sias (featuring Wisin &Yandel) reached No.
1 for one vveekvvith "No Me Digas Que No,"

while Iglesias' "Ayer" reached No. 3. Other
big successes on Hot Latin Songs during
the year included Sony Music Latin and
Ricky Martin with "Lo Mejor de Mi Vida
Eres Tu" (featuring Natalia Jimenez), which
was No.1 for two weeks. Romeo Santos also

hada strong year with "You," which stayed
at No. 1 for seven weeks, while "Promise"
(featuring Usher) was No. 1 for 10 weeks.

Finalists for top Latin albums label
of the year are Sony Music Latin,
UMLE, Warner Latina and
Dasmi Music. Sony's Santos
enters as a finalist with For-
mula: Vol. 1, Reik with Pell-

gro and Vicente Fernandez
with Otra Vez, while Univer-
sal has Paulina Rubio's Brava!
and Cristian Castro's Mi Amigo El
Principe: La Historia Continua: Viva El
Principe, Vol. IL Warner Latina enters
the competition with Mana's Drama y
Luz and Dasmi with Intocable's Into -
cable 2011.

The contenders for Latin pop albums
label of the year are Sony Music Latin,
UMLE, Warner Latina and Bullseye. The

LM10 I BILLBOARD

The Billboard Latin Music Awards
recognize publishers as well as record
companies. Finalists for publisher of
the year are ARPA Musical (BMI) on
the strength of Espinoza Paz's "El Cul-
pable"; Marcha Musical (BMI), which

showed its reach with Julion
Alvarez y Su Nortetio Banda;

Sony/ATV Discos Music Pub-
lishing (BMI) for the success
of Martin's "Lo Mejor de Mi
Vida Eres Tu"; and Top Stop
Music Publishing (BMI) for
Daddy Yankee's "Ven Conrnigo"
and Prince Royce's "El Amor

Que Perdimos."   

PRINCE ROYCE
earns top chart
status; below:
ESPINOZA PAZ
writes the hits.

regional Mexican airplay label of the year
finalists are ASL, Disa, Fonovisa and Sony
Music Latin. Up for regional Mexican al-
bums label of the year are Dasmi, Platino,
Sony Music Latin and UMLE.

In the Latin rhythm cat-

egory, finalists for
airplay label of the
year are El Car-
tel, Sony Music
Latin, Siente
and Universal
Music Latino.
Contenders for
Latin rhythm al-
bums label are Pla-
tino, Sony Music Latin,
Ultra and UMLE.

WORDS
AND MUSIC
FOUR COMPOSERS VIE FOR
TOP SONGWRITER HONOR

BY JUSTINO AGUILA

HORACIO PALENCIA
CISNEROS recently won a

BMI songwriting award.

The finalists for songwriter of the year at the Billboard
Latin Music Awards, presented by State Farm, are four
prolific composers from the genres of Mexican rock,
regional Mexican and tropical. Each is recognized for
achievements on Billboard's airplay charts during the
awards' eligibility period (Feb. 5, 2011 -Jan. 28,2012).

Singer/songwriter Fher Olvera, frontman for Mama,
creates the rock melodies that have kept the band's fans
tuned in for more than two decades. The group is the most
popular Spanish -language rock act and its eighth studio
album, Drama y Luz, released in April 2011, debuted at No.1

on Billboard's Top Latin Albums chart. Soon after, the band

launched a major tour and sold out venues throughout the
United States and Latin America.

Horatio Palencia Cisneros was recently honored for
his composition "Nina de Mi CorazOn" at the BMI Latin
Awards, where he received the prize for song of the year
in his genre. La Arrolladora Banda el Lim6n recorded the
song, which also earned its composer honors as songwriter

of the year at the 2011 Billboard Mexican Music Awards.

Espinoza Paz has received much attention for his work
thanks to songs in regional Mexican that have become
popular both with fans and his colleagues who choose to
record them as well. Paz has reached No.1 on Top Latin Al-
bums with Canciones Que Duelen, and on Hot Latin Songs

he's had two top 105: "El Culpable" (No.4 peak) and "Para

No Perderte" (No. 7).
Prince Royce, who previously sold cellphones fora liv-

ing, is now one of music's biggest names serving up hits in

k Latin pop and bachata. The New York -born singer/song-
: writer last year toured with Enrique Iglesias and Pitbull on
t the former's Euphoria tour. He's a finalist in 12 categories

0 including songwriter of the year.

rtuittia

Royce's five top 20 hits on Hot Latin
Songs during the eligibility period have

catapulted the young crooner to a
major career as a bilingual singer who
dominates in English and Spanish. His

two No. 1s are "CorazOn Sin Cara" and
"El Verdadero Amor Perdona."
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H2OMUSICFESTIVAL.COM
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JUANES WEEZER
SNOOP DOGG
PAULINA RUBIO
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StateFarm
PRESENTS

CONFERENCEWARDS

New! Program Highlights and Events!
PANELS AND Q&AS FEATURING:

Pitbull Jenni Rivera 38311 MTY

MONDAY, APRIL 23
PRE -CONFERENCE KICK OFF SHOWCASE
SAM Broadcaster In collaboration with Musical Rhythms Promotions
Presents "MAS Y MAS MUSICA" Showcase

HOSTED BY: ERICK CUESTA

Live Performances By:

Kurt' Luna Frankie Nino

Spanglish Global:

Maffio DJ Kane

Andre Marcel

Davon

Tiger Music/EAM's Entertainment:

Mega Tu
Dulcero

Aldo El
Arquitecf

P.V.C. Entertainment:

Ri-Ka Swaff;

The Celebration continues at

CLUB EUFORIA

Red Carpet: 10:30pm

HOSTED BY: ERICK CUESTA & JAY GARCIA

Ricky Rick Danny D.
Xtre.e

Gerardo Ortiz

_AM

Emilio Estefan Don Omar Juan Magan

TUESDAY, APRIL 24
MUSIC MARKETING AWARDS & HAPPY HOUR
Billboard recognizes and honors the year's best advertising, branding and
sponsorship campaigns that use Latin artists and their songs. %/1
Sponsored by Telemundo and mun2 Fril U112

COCKTAIL RECEPTION INULifI
Hosted by Nu Life Entertainment ,'""'" ''''
Festival Boca Del Rio presents "La Salsa Vive"
a live musical tribute to Salsa!
Live Performances By:

NKLABE

N'Klabe with "Our Latin Thing"
PLUS The world's top salsa dancers
and DJ Alex Sensation Air,
Official Soft Drink Pepsi Tile

pops,

FaOfficial Rum Ron Atlantico

CAPORASO ENTERTAINMENT &
SONICPROJECTS SHOWCASE
Brickell Irish Pub

Featuring:
Placido Domingo Jr. and World 5 Music
Edwin Bonilla and Elastic Bond
Eva Cautiva
Alexis Grullon
Urban Rebel
Ariel Nan
Gonzalo Real
Fito Blanko

Also presenting a new generation of up-and-coming stars:
Anna P.
Marcela
Foco
La Pepa

3.0,-.f

PRESENTING SPONSOR:

O0'O StateFarm-

OFFICIAL SOFT DRINK: OFFICIAL RUM:

ro-
ZITLATICOpepsi.

MIS

CONFERENCE SPONSORS:

/Gum EVENTUS
ElAY mun2 Sprint sr 5."S



April 23-26, 2012
JW MARRIOTT MARQUIS, MIAMI

WEDNESDAY, APRIL 25
HOW I WROTE THAT SONG
Top composers and songwriters tell us the stories behind their Bill
biggest hits and perform them live.
PRESENTED BY BMI

MODERATOR:
Delia Orjuela,VP, Latin Music, Writer Publisher Relations, BMI

c:7.inarg 0
Chino Y
Nacho

Horatio
Palencia

A4rIP

Gocho

ASCAP AND SONY ATV PRESENT: RAW/1P
LATIN ACOUSTIC SOUNDS SHOWCASE
Yuca Restaurant
Live Performances By:

Lorena
Goinc,

Kuuk Rio Roma Noel Schajris

THE BILLBOARD BASH
Presented by State Farm £StateFarm
Sponsored by Senzari s... AR I

Cameo Nightclub

Hosted by Crash & Guad of mun2

Crash Guad

OPENING ACTS- NEW ARTIST SHOWCASE:

Grupo Treo Santaye Norka Lunde Jossie
Cordoba

LIVE PERFORMANCES BY 2012 LATIN AWARD FINALISTS:

Horatio
Palencia

Live DJ Set by:

DJ Juan
Megan

N KLABE

Special Performance by:

Elvis
Crespo

Official Soft Drink Pepsi p
Official Rum Ron Atlantico

LL Radio

Your Music, Your Deal, Your Way.

THURSDAY, APRIL 26
00'0 StateFarm' PRES,NTA

Presented by State Farm £StateFarm
Produced & Broadcast Live by Telemundo
Live from the BankUnited Center

Scheduled to appear:

3Ball MTY

Jenni Rivera

And more!

4.
Don Omar El Bebeto Gerardo Ortiz

Pauline RubioJuaries Michel Telo

SPECIAL AWARD RECIPIENT:
LIFETIME ACHIEVEMENT HALL OF FA'1E

r,

intocable Marc Anthony

PLUS THE AWARDS SHOW AFTER PARTY
KYMA Lounge

'Schedule Subject To Change

LAST CHANCE TO REGISTER!
Special Rate $350. Use Promo Code BBAD

Offer expires April 23, 2012*

Questions: 212.493.4263 or Conferences@Billboard.com

www.BillboardLatinConference.com
 new registrations only. Schedule subject to change.
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One On One
DIVERSE STARS SIT FOR REVEALING INTERVIEWS
BY LEILA COBO

JENNI RIVERA and PITBULL
will talk art and business in
exclusive interviews.

For more than a de-
cade, the Billboard
Latin Music Confer-
ence was known for

hosting a single "Star Q&A," an
intimate one-on-one interview
with a major Latin act.

For the past three years, how-
ever-in response to an increas-
ingly eclectic marketplace with
increasingly independent art-
ists-the conference has featured
three distinct Q&A sessions with
artists from different genres.

At this year's Billboard Latin
Music Conference & Awards, pre-
sented by State Farm, three major
Latin artists will participate in in-
depth interviews, reflecting their
stature in the marketplace: Pit -
bull, Mexican diva Jenni Rivera
and urban king Don Omar.

JENNI RIVERA
Session: "The Diva We
Want to Know"
When: April 25,11:30 a.m.
There may be no more multi-
faceted Latin female act today
than Jenni Rivera. The Mex-
ican -born, California -raised
diva started her career as a
singer and has evolved into
a composer, producer, host
of mun2 reality show "I Love
Jenne and her own radio
show and entrepreneur. Ri-
vera, one of the most char-
ismatic women in Latin en-
tertainment who rarely gives
one-on-one interviews, will
discuss her career as an in-
novator in the marketwho has
positioned herselfas a leading
entertainment brand.

PITBULL
Session: "Superstar Q&A"
When: April 25,2:30 p.m.
After two years of topping the
charts in multiple formats,
Pitbull will sit for the tradi-
tional conference Q&A, join-
ing the ranks of past inter-
viewees like Ricky Martin,
MarcAnthony, DaddyYankee,
Alejandro Sanz, Juanes and
Enrique Iglesias. Currently
on a hostofcharts with several
tracks-most recently "Back
in Time," the theme to the
forthcoming film "Men in
Black Ill"-Pitbull will dis-
cuss his self-made rise from
Miami rapper to international
superstar and perhaps the
most savvy hitmaker in re-
cent memory.

DON OMAR
Session: "Unveiling the
Strategy Behind the Hits"
When: April 24,1:45 p.m.
With his unique spin on
uptempo urban fare, Don
Omar has emerged in the
past 24 months as the most
successful Spanish -language
act in the social and digital
realm. In the past year alone,
he has had three No. is on
Billboard's Hot Latin Songs
chart: "Danza Kuduro,"
"Taboo" and "Dutty Love."
As he prepares to release a
new album and launch his
new label, Omar talks about
a creative multimedia strat-
egy that includes direct mer-
chandising.

BEHIND
THE BOARD
HITMAKING PRODUCERS
ON TAP FOR AWARDS

BY JUSTINO AGUILA

M' 0

Both JULION
ALVAREZ and SERGIO'
GEORGE (below) are
Billboard finalists.

At the Billboard Latin Music Awards, presented by State
Farm, four finalists are in competition for producer of
the year.

This group of established producers is determined by the
U.S. radio airplay performance of their work during the eligi-
bility period of Feb. 5, 2011, through Jan. 28, 2012.

Julion Alvarez earns his nod as producer for his band
Julion Alvarez y Su Nortefic, Banda. The group's album,
Marchate y Olvidame, reached No.15 on Top Latin Albums
and earned it two top 10s on Hot Latin Songs, "Ni Lo In-
tentes" and "Olvidame" (both peaking at No.2).

Mexican producer Fernando Camacho Tirado returns
as a finalist this year. The producer's work helped drive the
chart success this past year of La Original Banda el Limon
de Salvador Lizarraga. The band's El Primer Lugarreached
No. 10 on Regional Mexican Albums and No. 23 on Top
Latin Albums. On Hot Latin Songs, "Hasta Mi Ultimo Dia"
peaked at No. 22 and "Di Oue Regresaras" reached No. 3.

Production team A&X-Milton J. Restituyo (Alcover) and
Juan A. Abreu (Xtassy)-is part of Don Omar's Orfanato
Music Group and has been instrumental in producing hits
like "Danza Kuduro" (featuring Lucenzo) and "Taboo" off
Don Omar Presents: Meet the Orphans: The King Is Back.

Sergio George is an artist, entrepreneur and creator of
many hits. A veteran of the music industry, the producer is

working with salsa art-
ist Luis Enrique and
has previously worked
with everyone from
the late Celia Cruz
to Marc Anthony. As
president of indepen-
dent label Top Stop
Music, he has overseen

the development of
several artists includ-
ing Prince Royce, a
finalist in 12 catego-
ries for this year's Bill-
board Latin Music
Awards.
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buen estado

mejor estado

iPor que estar lejos de tus artistas si puedes estar celebrando
con ellos? State Farm' felicita a todos los artistas que han Ilegado

hasta aqui por su innegable talento y continuo mejoramiento.

Mejora tu estado. Mejora con State Farm.
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Latin Music's
Multitalented Master
MARC ANTHONY TO RECEIVE BILLBOARD
HALL OF FAME AWARD

BY LEILA COBO

When Marc Anthony was
a young, up-and-coming
singer with long, flow-
ing hair, his friend Louie

Vega took him to meet Hector Lavoe, the
legendary salsa singer. Lavoe, Anthony
recalls, took one look at him on his living
room sofa and said, in jest, "Ave Maria,
what an ugly chick!"

Lavoe and Anthony's paths would cross
again at a show in which both appeared.
But Lavoe, who died in 1993, never got to
actually see Anthony's extraordinary, full-
scale live performance.

However, Anthony did get to revive La-
voe's name and legacy in the 2006 film 'El
Cantante," for which he not only played
the part of Lavoe but also produced the
movie and rerecorded the singer's legend-
ary tracks.

"El Cantante" is but one of the many
achievements that have set Anthony-real
name Marco Antonio Muniz-apart as not
only the greatest salsa singer of his gen-
eration, but possibly Latin music's most
multifaceted artist.

In recognition of his achievements, An-
thony will receive the Hall of Fame Award

at this year's Billboard Latin Music Awaris.
Anthony has sold more than 12 million

albums worldwide, in Spanish and Eng-

MARC ANTHONY on
location for TV talent
show "O'Viva."

lish, according to his record company, and
the crossover success of his single "I Need
to Know," from his English -language, self -
titled debut album, helped usher in the
1999 Latin pop explosion.

He's also an established actor who,
aside from "El Cantante," has made his
mark in the film "Man on Fire," Broad-
way show "The Capeman" and TV series
"Hawthorne."

Anthony has a minority stake in the
NFL's Miami Dolphins, and his clothing
and accessories line is sold nationwide at
Kohl's stores.

He's a philanthropist who was honored
with Billboard's Spirit of Hope Award in
2010 for his humanitarian work, and he
recently established the Maestro Cares
Foundation, with entrepreneur Henry
Cardenas, to support the housing and
educational needs of orphaned and un-
derprivileged children in developing Latin
American countries.

Most recently, Anthony embarked on
his most ambitious project yet: the ppoduc-
bon ofTV talent show "Q'Viva"-the first
program to air simultaneously on English -
and Spanish -language networks in the
United States. The show has recntited and
showcased talent from throughout Latin
America, exposing them to U.S. audiences.

The full run of the show averaged 1.8
million viewers per night, according to
Nielsen, and its featured artists will now
head out on an international tour.

Anthony's extraor-
dinary accomplish-
ments-going way
beyond the realm
of music-cou-
pled with an im-
pressive recording
and touring career,
have earned him the
Hall of Fame
honor..

HOME-GROWN
NORTENO
ENDURING ARTISTRY
AND POPULARITY EARN
INTOCABLE LIFETIME
ACHIEVEMENT AWARD

BY LEILA COBO

IVOCABLE has 1.? .../1114, -
notched 19 top 10s o /10 . :1
Billboard's Hot Latin

,Songs chart.

Intocable's music is one of a kind: a sound with roots in Tejano

polkas and norteno folk, but imbued with fusions, alternat-
ing among the sounds of rock, country and straight -ahead
Latin pop.

"We're the only U.S.-born norteno group," founder Ricky
Munoz once said. "We grew up in a farming and ranching
community in Texas but also grew up listening to modern

rock and country groups."
The amalgamation has allowed Intocable to navigate

both Tejano and norteno waters with ease and, in a de-
parture, even veer toward pop, charting several tracks on

Billboard's pop lists, the first norteno band to do so.
All told, Intocable has scored 19 top 10 hits on the Hot

Latin Songs chart, including the No. 1"Aire," which played
on both pop and regional Mexican formats.

On the regional Mexican chart, the group has had 39 top
10s, including 15 No.1s, more than any other group in history

save for Conjunto Primavera. Intocable's sales history is even

more impressive, with 15 top 10 releases on the Top Latin Al-

bums chart, including five No. ls.
Intocable's artistry and unique musical stamp-which

has become a template for countless norteno and Tejano
bands-in the face of a changing music industry make the
band Billboard's 2012 Lifetime Achievement Award honoree.

Indeed, Intocable is a shining example of U.S.-made Latin
music that has developed and prospered.

Created almost two decades ago by accordionist/vocal-
ist Munoz and his childhood friend, drummer Rene Martinez,
the seven -man troupe-rounded out by Dany Sanchez (bajo
sexto/vocals), Sergio Serna (percussion), Felix Salinas (bass),

Johnny Lee Rosas (bajo sexto) and Juan Hernandez (group
MC)-initially signed to Texas indie Freddie Records. Into -
cable later came to prominence under EMI, releasing a string
of hits and albums that were groundbreaking for the genre.

In 2004, for example, Intocable released Intimamente, a live

acoustic album recorded at House of Blues in Chicago, a first for

a regional Mexican act at the venue. In 2005, the group released

a double -CD anniversary album, X, that featured 11 Intocable

tunes recorded by other artists.The group's next album, Cross-
roads, would feature pop and norteno versions of the single
"Dejate Amar," confirming Intocable's pop appeal.

Now, Intocable is at another crossroads, having reached
No. 1 on Top Latin Albums with Intocable 2011 on its own
label, Good Music.

"We're a group that's always been hands-on," Munoz says
of his band's status as an independent act. "And by the same

token, we now have one commitment: Intocable. We put
away all the middle people. We can dictate everything we
want to do and if it feels good."
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VIVA ENTERTAINMENT NETWORK
THE MOST DIVERSE LATIN ENTERTAINMENT COMPANY IN THE USA

SALUTES UR BILLBOARD AWARD NOMIN S

VIVA produces a broad spectrum of events to serve the U.S. Hispanic market including a
star-studded combination of arena tours, theatrical productions, super banes, rodeos and
festivals. VIVA also specializes in promoting the greatest brands in family entertainment.

In all, VIVA has become the USA's most diverse Latin entertainment company
and the main stage for talent to engage the U.S. Hispanic market.

FAMILY & SPECIAL EVENTS:

JJ

Produced by
Feld Motor Sports

14111.1SMN
Produced by

Feld Entertainment
Produced by

Feld Entertainment

VISIT US @ VIVATUMUSICA.COM
Tours: El Chavo del Ocho (Apr. - May) El Tri (Apr. -June) 3Ball MTY (Apr. -Nov.)

Vicente Fernandez (May- Nov.) Dejando Huella: Joan Sebastian, Pepe Aguilar & Shaila Durcal (June -Sept.)
Perfume De Gardenia (July -Aug.) Jenni Rivera & Espinoza Paz (Feb. -Mar. 2013)

Rol

TOURING: IVAN FERNANDEZ  TONY CASTAEDA  JORGE GARCIA BOOKINGS: DAVID TORRES  MIKE URIBE,JR SPONSORSHIP: ROBERT ARMBAND  CARLOS MORALES

VIVA ENTERTAINMENT NETWORK, INC 1 1106 W. LAWRENCE AVE 1 CHICAGO, IL 60640
773.769.3400 1 TOURINFO@VIVATUMUSICA.COM



Latin Live!
CONFERENCE SHOWCASES SPOTLIGHT TALENT
BY JUSTIN° AGUILA

The Billboard Latin Music Con-
ference & Awards, presented
by State Farm, each year as-
semble the freshest and most

innovative acts who perform in Miami
throughout the week. Some ofthis year's
artists are scheduled to play at the JW
Marriottt Marquis Miami during a pre-
conference poolside event hosted by
SAM Broadcaster in collaboration with
Musical Rhythms Promotions, a spe-
cial showcase under the banner "Mas y
Mas Musics," on April 23, followed by
a red carpet party at Club Euphoria (90
NE 11th St).

The showcases, held at several venues
from April 23 to April 26, bring together
a diverse group of artists in a variety of
genres. Here's a highlight of the perfor-
mances booked at press time.

Aldo "El Arqultecto" was born in Rio
Piedras, Puerto Rico, to a family of music
lovers. Although he's a fan of traditional
salsa from such music greats as Hector
Lavoe to Ismael Rivera, Aldo was drawn
to the urban genre. His inspirations are
Vico C, Tempo and Wisin &Yandel. From
the age of 14 he began writing music and
would often spend time at his uncle's re-
cording studio where he would eventu-
ally record music in the reggaeton genre.
At 24, Aldo is determined to build his
career, and he'll perform at the Billboard
pre -conference poolside party at 6 p.m.
on April 23.

Danny D, also known as Danny Melia,
is one of urban bachata's most distinctive
voices. The music he sings has a roman-
tic groove, and in December he signed
to new label SpanGlish Global. Mejia
performs at the Billboard pre -conference
poolside party at 6 p.m. on April 23.

Dariel, who was born in the Dominican
Republic, moved to the United States by
the time he was 13 and assimilated to
a new culture. He learned to play the
piano and composed songs. By 15,
he was performing in school tal-
ent shows. His new-
est single, "Amar
Asi," brings Domini-
can rhythms to life
alongside other tracks
like "Carib° Mio," Yo Deje
de Amarte" and "Nightof Strokes."
Dariel performs at the Billboard
pre -conference poolside party at
6 p.m. on April 23.

Davon, also known as Eddy
Reyes, was born in the Domini-

can Republic, where his passion for
music began. He then moved with his
father and two older brothers to New
York. Mixing urban Anglo-Caribbean
sounds with R&B and bachata, Reyes
has collaborated with Maffio, Ricky
Rick, DJ Kane and Fito Rack, among
others. His new single, "La Pared," is
now available. Reyes performs at the
Billboard pre -conference poolside party
at 6 p.m. on April 23.

Spanish pop singer Lorena Gomez
Perez was the winner of "American
Idol" style talent competition "Oper-
scion Triunfo" and since then has re-
leased her debut on the now -defunct
Sony BMG label. Born in Spain, Lorena
(as she is known professionally) began
performing at age 8 singing and dancing
flamenco. Later, after entering several
singing competitions she landed a
spot on "Operation Triunfo" that
exposed her to millions. In Janu-
ary 2007 Lorena was crowned
the winner of the show that al-
lowed her to tour. In 2010 she

entered the Eurovision Song Contest
with her track "Amor Magico." Lorena
(featuring Andres Castro) performs at
the ASCAP Showcase at Yuka Restau-
rant (501 Lincoln Road in Miami Beach)
at 6:30 p.m. on April 25.

Grupo Treo combines Latin rhythms
in a versatile range from Latin pop to
house music and reggaeton. With tradi-
tional instruments like the furruco, cu-
atro and charrasca, the traditions of folk-
loric music shine through in a songlike
"No Puedo," which was heard while the
group performed in Peru, Colombia and
Portugal. "MuOeca" was the first sin-
gle off the band's album, Tres Origenes,
which the group previously performed at
two Latin Grammy Award Street Parties
in New York and Miami as well as on the
Univision stage at the Festival dela Calle

8 in 2010. Grupo Treo performs at
the Billboard Bash at the Cameo

Nightclub (1445 Washington
Ave. in Miami Beach) at 8:30
p.m. on April 25.

continued on »pLM22

Showcase
performers include

DANNY D, DARIEL and
DAVON (from left).

FINALISTS
ON TOUR
REIK, GLORIA TREVI
HEADLINE THIRD
ANNUAL BILLBOARD
EN CONCIERTO SERIES

BY LEILA COBO
ki

Mexican pop band
REIK performing as
part of the Billboard
En Concierto series.

The Billboard charts are the ultimate authority in
music because they celebrate true accomplish-
ments. The artists who grace the charts are those
who garner the most radio airplay, sell the most units
and have the most traction on the Internet and in so-
cial media.

For more than 20 years, the Billboard Latin Music
Awards have celebrated the top acts in the market-
place during a musical extravaganza televised on
Telemundo.

But in 2010, Billboard went a step further by bring-
ing those A -list acts to the fans with the launch of
Billboard En Concierto, the first concert series tied
to an awards show.

Now in its third edition, this year's Billboard En
Concierto featured performances by Mexican pop
trio Reik and singer Gloria Trevi.

The seven -city concert series-the most exten-
sive Billboard En Concierto to date-hit New York,
Houston, Dallas, Miami, Chicago, Los Angeles and
San Francisco.

Created by Billboard and Telemundo, and featur-
ing Billboard Latin Music Awards finalists, Billboard
En Concierto was again produced by event market-
ing firm Cardenas Marketing Network with local Tel-
emundo stations as media partners.

The series was presented by State Farm, which
as part of its support of the Billboard Latin Music
Awards also sponsors music platform initiative Soni-
dos de Mi Veciendario. In -association sponsors were
Wrigley's 5 Gum, Bud Light and Goya.

As in years past, Billboard En Concierto was de-
signed with the fans in mind. Tickets are free, and
fans can secure access to the shows by participating
in promotions held by event sponsors and by tun-
ing in to Telemundo stations.

The initial Billboard En Concierto series in 2010
featured performances by Xtreme and Jencarlos
Canela, while last year's featured act was Mexi-

can pop trio Camila.
The 2012 series began on April 3 with a per-

formance by Reik at House of Blues in Los An-
geles. The trio then played New York, Houston
and Dallas. Reik is a finalist for Latin pop songs
artist of the year, duo or group and Latin pop
albums artist of the year, duo or group.

The second half of Billboard En Conci-
erto featured pop star Gloria Trevi, who

played shows in San Francisco and Chicago
before wrapping the series in Miami on April

14. Trevi is a finalist for albums artist of the
year, female.
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from »pLM20 Mexican pop/rock band Kuuk
gets its name from the Mayan language.
Formed in 2008 by lead vocalist Diego Ortega,
the group also includes Rodrigo Ortega, Em-
manuel Garduno and Luis Cardoso. Before
forming Kuuk, the four played with well -es-
tablished artists like Juan Gabriel, Alejandra
Guzman, Belinda and Camila. Kuuk performs
at the ASCAP Showcase at Yuka Restaurant
(501 Lincoln Road in Miami Beach) at 6:30
p.m. on April 25.

Kury Luna, aka Jose Miguel Blanco, is
a rising star. With soulful harmonies and a
smooth voice, the Bronx -born Luna embraces
his Dominican roots through his bachata
style, and he's been writing since he was 18.
Luna performs at the Billboard pre -conference
poolside party at 6 p.m. on April 23.

Samuel Serrano, formerly known as Mega
Sexxx, now goes by Mega Tu Dulcero. He
was born in San Juan, Puerto Rico, and by
the time he was 8 had moved with his family
to Orlando, Fla., briefly before returning to
his birth country. Upon his return, he discov-
ered reggaeten and has been writing music
ever since. In 2010 he released the album
Naci Pa' Esto, which showed his versatility
by incorporating bachata, rock, R&B and pop,
among other genres. Mega performs at the
Billboard pre -conference poolside party at 6
p.m. on April 23.

Colombia -born Frank Nino was raised amid
the country's military, political and social un-
rest. It was during that time that members
of his family were persecuted and friends
were assassinated, he says, for their partici-
pation in the creation and development of
the first educational syndicate for teachers
in Colombia. After his case was taken up by
Amnesty International, he was granted po-
litical asylum in Canada in 1980, and today
he's one of the pioneers in a music -focused
rehabilitation program. Nino performs at the
Billboard pre -conference poolside party at 6
p.m. on April 23.

Mexican -born Horacio Palencia Cisneros,
a prolific award -winning songwriter, began
his career at 16. His life changed when
Banda Santa Rosa recorded two of his
songs, "Ardiente Amor" and "Perdona."
Additional doors opened soon after and
more of his compositions gained ac-
claim. Last year he won song of the year
at the Billboard Mexican Music Awards
and was honored most recently at the
BMI Latin Awards. Palencia will be on
the main stage at the Billboard Bash
at Cameo Nightclub (1445 Wash-
ington Ave. in Miami Beach) at
8:30 p.m. on April 25.

L.L. Radio was already singing
well continued on »pLM24
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FRANK NINO will
perform at Billboard's
pre -conference
poolside party.
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from »pLM22 before he entered high
school. Eventually he joined a neighbor-
hood R&B group and became known in
Central Florida music circles. He worked on
his craft by entering local singing contests.
His music ranges from hip -hop to R&B and
bachata, among other styles. His memora-
ble song "Yo Bailo Para Ti" is about losing
someone to cancer. L.L. Radio performs
at the Billboard Bash at Cameo Nightclub
(1445 Washington Ave. in Miami Beach) at
8:30 p.m. on April 25.

Ricky Rick, also known as Ricardo Ruiz
Perez, was born in Monterrey, Mexico. By age
10, he was playing the guitar and in his teens
performing in regional bands. By 17, he had
learned to play others instruments. Ricky Rick
then began a higher -profile musical career as
lead singer of the Kumbia All-Starz, and late
last year signed with SpanGlish Global. This
year he will release the album Pante. Ricky
Rick performs at the Billboard pre -conference
poolside party at 6 p.m. on April 23.

RI -Ka Swing is a merengue group featur-
ing Richard "the Flaquito With Swing," son
"Richito" Raul Armando "the Fantastiko"
and Hector "Tito" Bonilla. Partners for more
than 10 years, the trio was previously known
as Katie. Ri-Ka Swing performs at the Bill-
board pre -conference poolsidepartyat 6 p.m.
on April 23.

Rio Roma has made music that resonates with
fans of romantic pop melodies. The songs are
autobiographical and touch on everything from
lost love to the joy of finding it again. Rio Roma
performs at the ASCAP Showcase at Yuka Res-
taurant (501 Lincoln Road in Miami Beach) at
6:30 p.m. on April 25.

Hailing from the Dominican Republic,
singer/songwriter Santaye will release her
first bachata-inspired project, Corazon. The
nine -track album was produced by Dan War-
ner and Lee Leven, who've worked with such
artists as Gloria Estefan, Alejandro Sanz and
Luis Fonsi. Santaye's musical inspirations
include the late Celia Cruz and Juan Luis
Guerra. She earned a nomination as best fe-
male tropical artist at the Premio Lo Nuestro
Awards in February. Santaye will perform at
the Billboard Bash at Cameo Nightclub (1445
Washington Ave. in Miami Beach) at 8:30
p.m. on AprIl 25.

Noel Schajris has worked on five albums
with Sin Bandera. But it's his solo effort Uno
No Es Uno that has been one of his most per-
sonal projects. Schajris, who was born in
Argentina but now calls Mexico home, has
expanded his reach internationally and plans
to continue writing and recording as a solo
artist. He performs at the ASCAP Showcase at
Yuka Restaurant (501 Lincoln Road in Miami
Beach) at 6:30 p.m. on April 25.

NOEL SCHAJRIS
(top), RIO ROMA
and RICKY RICK
(far right) will
give showcase
performances.
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For The Fans
BILLBOARD BASH TURNS 10;
OPENS DOORS WIDE AGAIN
BY LEILA COBO

The Billboard Bash, the annual salute
to the Billboard Latin Music Awards
finalists and winners, will again be
open to not only conference attendees

but to more than 1,200 music fans.
The April 25 event, sponsored by Senzari,

a new service that offers Internet radio with
personalized recommendations and intergra-
tion with Facebook, takes place at the Cameo
nightclub in the heart of South Beach. It will
feature performances by salsa troupe N'Klabe
and Mexican singer/songwriter Horacio
Palencia Cisneros, plus a performance by
Elvis Crespo, previewing his new album Los
Monsters, which arrives next month and is
his first on Venemusic.

The Bash, hosted by mun2's Crash and Guad,
also will feature Spanish DJ Juan Magan, whose

hit "Bailando por el Mundo" has topped the Hot
Latin Songs chart.

As is a Bash tradition, all performers are final-
ists, and the evening will honor not just artists,
but also the labels, publishers and songwriters
who create and drive the hits.

Cisneros, who was honored as songwriter of
the year at the 2011 Billboard Mexican Music
Awards, returns this year as a finalist in that
category at the Billboard Latin Music Awards,
and also as a performer as he prepares for the
release of his debut album.

Salsa act N'Klabe, up for tropical albums art-
ist of the year, duo or group, will perform its
unique brand of contemporary dance music. For
the second year in a row, in a nod to the spirit
of music and up-and-coming artists, the Bash
will include a new artists' showcase, featuring

Fans will be able
to catch salsa act
N'KLABE at the -Billboard Bash.

Grupo Treo, Santaye, Norka Luque, Jossie Cor-
doba and L.L. Radio.

The Bash, a longtime tradition of the Bill-
board Latin Music Awards, was launched in

2003 in response to the increasing number
and stature of the awards show. The Bash be-
gins at 8:30 p.m. following red carpet arrivals
at 8 p.m.    

Award Winning Make -Up Artists
Over 50 artists on roster

Beauty, Fashion, Glamour & Airbrush
Modern Hairstyling
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SONGWRITER OF THE YEAR
ESPINOZA PAZ

SONG OF THE YEAR
"NINA DE Ml CORAZoN1-

HORACIO PALENCIA

Al Diablo Lo Nuestro
Espinoza Paz
Editora Arpa Musical

Amarte A La Antigua
Pako Lugo (SACM)
Universal Music -Careers

Ando Bien Pedo (2nd Award)
Marco Figueroa
Editora Arpa Musical

Arrastrando Las Patas
Larry Hernandez
Mendieta Music Publishing

Bachata En Fukuoka
Juan Luis Guerra

Bon Bon
Renato Carosone (SIAE)
Armando "Pitbull" Perez
Nicola Salerno (SIAE)
Beechwood Music Corporation
Pitbull's Legacy

Comandos Del MP
Miguel Gaxiola
Worldwide Music Primavera

Convenceme
Luis Carlos Monroy
Adrian Pieragostino
Luimon Music LLC
Universal Music -Careers

Corazon Sin Cara
Geoffrey "Prince Royce" Rojas
2 Strong Publishing
Songs of Top Stop Music

Publishing
Warner -Tamerlane Publishing
Corp.

Cuando, Cuando Es?
Vladimir Felix
El Artesano Music Publishing,

Inc.

Dandole
Joel "Dowell" Munoz
Jose "Gocho" Torres
EMI -Blackwood Music, Inc.
New Era Entertainment Publishing

Danza Kuduro
Faouze Barkati (SACEM)
Philippe Louis Lucenzo De
Oliveira (SACEM)
Ali Fitzgerald Moore (SACEM)
Don Omar
FabriceToYgo (SACEM)
Catherine's Peak Music
Crown P Music Publishing
EMI -Blackwood Music, Inc.

Dime Que Me Quieres
Luciano Luna
LGA Music Publishing

Dime Una Y Otra Vez
Arturo Leyva
Brivani Music
Edimal USA LLC
Paloma Hits Music

El Buchein
Alex Gonzalez
Jose Suarez Contreras
Mundomax Publishing

El Jefe De La Sierra
Mario Quintero
Canciones Primo Music

El Trokero Lokochiin
Javier Gonzalez "El Tamarindo"
DEL Melodies

En Cambio TO
Humberto Plancarte Fartan
Edipaty

En PreparaciOn
Gerardo Ortiz
RCP Global Publishing

Estoy Enamorado
Juan Luis Morera Luna "Wisin"
Ernesto Fidel Padilla "Nesty"
Llandel Veguilla Malave "Mandel"
La Mente Maestra Music

Publishing
Universal-Musica Unica Publishing

-a2Papi 0011ir

PRESIDENT'S AWARD
PITBULL

SONGWRITER OF THE YEAR

LATIN AWARDS
PUBLISHER OF THE YEAR

UNIVERSAL MUSIC mi
PUBLISHING GROUP"

Gitana
Ian Dench (PRS)
Amanda Ghost (PRS)
Evan Rogers
Shakira
Carl Sturken
Bayjun Beat Music
EMI -Blackwood Music, Inc.
Songs of Kobalt Music Publishing
Songs of Universal, Inc.
Sony/ATV Melody

Hasta Mi Ultimo Dia
Jorge Octavio Dominguez
Guzman
Octavio "Tavo" Lara (SACM)
EMI -Blackwood Music, Inc.
Repertorio Vega

I Like It
Armando "Pitbull" Perez
RedOne
Pitbull's Legacy
Songs of RedOne
Sony/ATV Songs LLC

Increible
Gerardo Ortiz
RCP Global Publishing

La Despedida
El iezer Garcia
Eduardo Lopez
Los De La Nasa Publishing

La Escuelita
Espinoza Paz
Editora Arpa Musical

La Maria
Abraham Lopez Guerrero
Editora Marcha Musical
JA International Publishing

La Vida Es Asi
Marcos Masfs 'rainy"
Martha "Ivy Queen" Pesante
Francisco Saldana "Luny"
Blue Kraft Music Publishing
EMI -Blackwood Music, Inc.
Sony/ATV Latin Music

Publishing LLC

Llueve El Amor
Joel Baez Nieves
Perfect Musical Latin

Lo Mejor De Mi Vida (Eres
Tit)
Ricky Martin
Dharmik Music

Loco
Giann Arias Colon
Vladimir Felix
Joel "Dowell" Munoz
Randy Ortiz
El Anesano Music Publishing,

Inc.
EM1-Blackwood Music, Inc.
Leon Blanco Music Publishing

Me Dude
Roberto Tapia
Roberto Tapia Music

Me Encantaria
Bernardo Eloy Urfas Camacho
Golden Huina Publishing

Company, Inc.

BMI.COM

SONGWRITERS OF THE YEAR
WISIN Y YANDEL

Millonario De Amor
Edgar Cortazar
Warner -Tamerlane Publishing
Corp.

Ni Lo Intentes
Juan Jose Leyva
Luciano Luna
Juan Diego Sandoval
Editora Martha Musical
IA International Publishing

Nina De Mi Corazon
Horatio Palencia
Ferca Global Publishing

No Me Digas Que No
Juan Luis Morera Luna "Wisin"
Llandel Veguilla Malave "Yandel"
Universal-Musica Unica Publishing

No Puedo Volver
Josue E. Contreras
Johnny Lee Rosas
EMI -Blackwood Music, Inc.
Good 1 Publishing LLC

Pistear, Piste., Pistear
Chuy Lizarraga
Javier Gonzalez "El Tamarindo"
Editora Arpa Musical

Ponte En Mi Lugar
Espinoza Paz
Editora Arpa Musical

Quiereme Pa' Que Te
Quieran
Carlos E. "Dyland" Castillo
Julio M. "Lenny" Gonzalez
Francisco Saldaria "Luny"
Blue Kraft Music Publishing
EMI -Blackwood Music, Inc.

Robarte Un Beso
Miguel Mendoza
Ricardo Javier Munoz
Good 1 Publishing LLC

Shut It Down
Armando "Pitbull" Perez
Clinton Sparks
Compound Entertainment
Pitbull's Legacy

Stand By Me
Ben E King
Jerry Leiber
Mike Stoller
Sony/ATV Songs LLC

Te Record.e
Rogelio Martinez
Nuevo Ideal Music Publishing
Universal Music -Careers

Te Siento
Juan Luis Morera Luna "Wisin"
Ernesto Fidel Padilla "Nesty"
Llandel Veguilla Malave "Mandel"
La Mente Maestra Music

Publishing
Universal-Masica Unica Publishing

Tu Angelito
Miguel Ignacio Mendoza "Nacho"
Jescis Alberto Miranda "Chino"
Pablo Vi lalobos
Universal-MOsica Unica Publishing

Tu Boca
Dandy Feliz

Universal-Mtisica Unica Publishing

Waka Waka (This Time For
Africa)
Shakira
Aniwi Music LLC
Sony/ATV Melody

Y No Regresas
juanes
Universal -Songs of PolyGram
International, Inc.

Yerbatero
Juanes
Universal -Songs of PolyGram

International, Inc.

VIRTUALLY INDISPENSABLE


