
SOUNDSCAN YEAR-END
AN UP YEAR DIAGRAMMED AND DEMYSTIFIED 

RADIO STATIONS ARE CLOSING. DANCE MUSIC IS SUPER -HOT.

JANUARY 14, 2012
www billboar .com
www.billboard.biz

0 2>

0

UK £550

EXCEPT: SALES ARE UP.
TOURS ARE ON FIRE.

& SYNCHS ARE BOOMING.
'INDER THE HOOD WITH DAVE GROHL
AWOLNATION MY MORNING JACKET

SCREAMING FEMALES WARREN HAYNES
GLASSNOTE'S DANIEL GLASS

DRIVE -BY TRUCKERS
ROADRUNNER'S JONAS NACHSIN

and THE BLACK KEYS on
"DOING IT THE WRONG WAY."



With
Downtown

Julie
Brown

THE MUSIC INSIDER

Bringing Fans Behind The Velvet Rope
Every Thursday at 3pm ET/12pm PT

Billboard.com's new LIVE video show offers passionate
fans an all -access look at what's hot in music with:

Exclusive chart countdowns
Artist interviews
Breaking music news

 Buzzworthy headlines
Spotlights on new artists

 Coverage from major music events
Polls, contests, expert tips and MORE

Promote your artists to fans who are on the scene & in the know

TO ADVERTISE, CONTACT:
Tommy Page  Associate Publisher  212-493-4190  tommy.page@billboard.com Billboard.com



8

g

I S

THE BILLBOARD 200

PAGE

34

Billboard

ON THE CHARTS

ARTIST/TITLE

ADELE '

HEATSEEKERS 37 OF MONSTERS AND MEN/
INTO THE WOODS ,EPI

TOP COUNTRY 41 LADY ANTEBELLUM /
OWN THE NIGHT

BLUEGRASS 41
YLLY0 MA/DUNCAN/MEYEH/THILE /
THE GREAT RODEO SESSIONS

TOP R&B/HIP-HOP 42 DRAKE /TAKE

CARE

CHRISTIAN 44 CASTING CROWNS/
COME TO THE WELL

GOSPEL 44 WIWAM MCDOWELL /
ARISE: THE LIVE WORSHIP EXPERIENCE

DANCE/ELECTRONIC 45 MORSFRA4ZR PARTY ROCKING

TRADITIONAL JAZZ 45 111,,IRC,slitEALsBUBLE/

CONTEMPORARY JAZZ 45
TROMBONE SHORTY /FOR

TRUE

TRADITIONAL CLASSICAL 45 MORMON cArt,A. ORGANIZATIONS/

CLASSICAL CROSSOVER 45
/ANDREA

CONCERTO: ONE NIGHTNIGHT IN CENTRAL PARK

WORLD 45 SOUNDTRACK/
THE DESCENDANTS

TOP LATIN 46 CHRISTIAN /

0 ARTISTS
PAGE ARTIST

SOCIAL 50 36 JUSTIN BIEBER

UNCHARTED 36 .....
6 SONGS

PAGE ARTIST /TITLE

THE BILLBOARD HOT 100 38
LMFAO
SEXY AN/D I KNOW IT

HOT 100 AIRPLAY 39 RIHANNA FEATURING CALVIN HARRIS/
w,FouNu ,0v,

HOT DIGITAL 39 LMFAO /,
AND , Now ,

HEATSEEKERS 37 LDETAVIrrI3,,:11./

MAINSTREAM TOP 40 40
RIHANNA FEATURING CALVIN HARRIS/
WE FOUND LOVE

ADULT CONTEMPORARY 40 EEI/E LIKE YOUASODMN

ADULT TOP 40 40
KELLY CLARKSON /
MR. KNOW IT ALL

ROCK 40 THE BLACK KEYS/
LONELY BOY

ACTIVE ROCK 40 CHEVELL
FACE TO

E/
THE FLOOR

HERITAGE ROCK 40 NICKELBACK /Borroms
up

HOT COUNTRY 41
ZAC BROWN BAND /
KEEP ME IN MIND

MAINSTREAM R&B/HIP-HOP 42 WALE FEATURING MIGUEL/
ROWER BOMB

RHYTHMIC 42--
RIHANNA FEATURING CALVIN HARRIS/
WE FOUND LOVE

ADULT R&B 42 TYRESE/sTAy

RAP
A ,
...,

JAY Z KANYE WEST/
Nr.AS IN PARIS

HOT R&B/HIP-HOP 43 WALE FEATURING MIGUEL/
LOTUS FLOWER BOMB

CHRISTIAN 44 AARON SHUST /
my op, ,, Now

CHRISTIAN AC 44 AARON SHUST /my
Hop, i, Now

CHRISTIAN CHR 44 JAMIE GRACE/
youLEA,

GOSPEL 44 ISAAC CARREE /
IN THE MIDDLE

DANCE CLUB 45 ERIKA JAYNE /PARTY

PEOPLE IIGNITE THE WORLDI

DANCE/MIX SHOW AIRPLAY 45 RIHANNA FEATURING CALVIN HARRIS/
,,,E F.., Loy,

SMOOTH JAZZ 45
RICHARD ELLIOT /
Boom TOWN

HOT LATIN 46 GLORIA ESTEFAN /
HOTEL NACIONAL

RINGTONES 6
LINFAO I
SEXY AND I KNOW IT

THIS WEEK ON .bi

CATALOG ALBUMS

ARTIST/ TULL

#1 ADELE i

DIGITAL ALBUMS #1 ,A,DELEI

INTERNET ALBUMS #1 ,A,DELE/

INDEPENDENT ALBUMS #1 JASON ALDEAN /
my KiNDA PARTY

MUSIC VIDEO SALES #1
A LIVDEEALTETIHE ROYAL ALBERT HALL

8 BARRY FEY

COMMON

NTS

JESSICA FR C,,,H

UPFRONT
4 VIVA LAS VEGAS As tech companies converge

on CES, here's what the music biz will be
watching for.

5 Sound + Vision
6 Digital Entertainment
8 On The Road
9 6 Questions: Michael Aragon
10 Latin
11 Q&A: Joe Lamond

FEATURES
COVER STORY

18 THE HEART OF ROCK'N'ROLL
From Dave Grohl to the Black Keys to Daniel
Glass to Awolnation-citizens of the rock
nation speak.

26 SEEDS OF CHANGE Music sales finish
2011 in the black, but digital growth slowed.

MUSIC
13 RESURRECTION Common returns with new

album, TV show and film roles.
15 6 Questions: Mannie Fresh
16 Reviews
30 Happening Now

IN EVERY ISSUE
32 Marketplace
33 Over The Counter
33 Market Watch
34 Charts
49 Backbeat

ON THE COVER: Black Keys
photograph by Josh Anderson

COUNTRY MINI-MAG
Billboard joined forces
with 'stache media to
launch the first Billboard
mini -magazine dedicated
to country music,
featuring artist interviews,
reviews and a 20 -track CD.
It's available exclusively at
Target stores.
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.COM EXCLUSIVES
Watch "TM!: The Music
Insider, with host
Downtown Julie Brown,
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3 p.m. ET every Thursday
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WHAT'S THE SCORE NOTHING BUT NET
2011 0: contenders Webcasters boost

in turn music monetization efforts

DIGITAL BY ANDREW HAMPP AND GLENN PEOPLES

CARRYING ON
Despite folding events,
U.K. festivals persevere

Viva Las Vegas

CITY SOUNDS INSTRUMENTAL ROLE
La Vida Boheme NAMM's Joe Lamond

emerges from Caracas on market trends

As tech companies converge on CES, here's what the music biz will be watching for
The International Con-
sumer Electronics
Show in Las Vegas,

long the go -to event for the
tech and mobile industries, is
increasingly becoming a mag-
net for music -based services
and media companies.

With many of this year's
announcements expected
to focus on thinner tablets,
Internet -connected TVs and
app -laden automotive dash-
boards, companies like Pan-
dora, Clear Channel, MOG and
CBS Radio's Last.fm are ex-
pected to be featured partners.

There are even a few artists
booked for high -profile events
around the Jan. 10-13 confab.
Nickelback will play AT&T's
party at the Palms' Rain night -
dub the night before CES opens.
William is scheduled to appear
alongside Intel CEO Paul Otel-
lini on Jan. 10 during the execu-
tive's keynote address and will
DJ iHeartRadio's party at Haze
Nightclub on Jan. 11. Croatian
duo 2Cellos are confirmed to
play Sony Corp. chairman/
CEO Howard Stringer's private
reception, and Tiesto will spin
a 90 -minute set on behalf of
his new Hewlett-Packard and
Intel -sponsored Web series,
"In the Booth," at the Encore's
XS nightclub.

Pandora led CES 2011's con-
versation around multiplat-
form distribution by announc-
ing apps with four automotive
partners and a Wi-Fi-enabled
Samsung refrigerator. Since
then, the company has an-
nounced 10 additional automo-
tive partnerships. "We're seeing
continued momentum toward
ubiquity," Pandora executive

VP of business and corporate
development Jessica Steel says.
"We're so much farther ahead in
executing this story than other
player in media."

If 2011 was a year of experi-
mentation with apps and new
technologies for the music in-
dustry, 2012 is the year of im-
plementation-with CES the
key place to start those conver-
sations. Major -label executives
will be among the participants.

"We want to get more quality
apps created out to market faster,
to try and to test," says Jon Van-
hala, senior VP of digital, brand
integration and new business for
Universal Republic and Island
Def Jam Music Group, who will
be returning to CES this year.
"There are some really exciting
products wrapped around music
and fan engagement," he says,
"and we want to learn how all
parties can get involved faster."

Lori Feldman, senior VP of
brand partnerships and music
licensing at Warner Bros. Re-
cords, is making her second con-
secutive trip. "For us, it's about
taking these technologies and
utilizing them to serve our art-
ists as well as we can," she says.

The digital living room is
a hot topic, and rumors about
Apple TV heated up during the
week leading up to CES. Apple
already offers a set -top box called

Apple TV, but the latest talk is
about an Intemet-connected TV,
although a lack of chatter in the
supply chain has led some ana-
lysts to believe Apple is unlikely
to launch its own TV in 2012.
The lure is understandable: The
living room is ripe for a disrup-
tive digital product as well as a
killer music app.

Other companies are already
making inroads in the living
room. Sony will be at CES push-
ing Music Unlimited, the sub-
scription service that launched
in the United States last Febru-
ary (see story, page 9j. Music
Unlimited is now available in
nine markets, with more likely
to be announced during CES.

Roku, maker of a popular
set -top box that connects TVs
to the Internet, is another com-
pany to watch. A week before
CES, Roku debuted its Stream-
ing Stick, a device the size of
a USB thumb drive that deliv-
ers Roku's streaming platform
when plugged into a TV's HDMI
port. It doesn't require a power
adapter and works with any

Appy to meet you: Among the
acts expected to perform at CES-

related events are (clockwise from
top left) TIESTO, NICKELBACK

and WILL.I.AM.

Roku remote control. Roku has
partnered with Best Buy to sell
the Stick with the retailer's own
line of Insignia TVs. Consumers
will be able to buy the Stick sepa-

rately this fall. Roku has many
music channels, including per-
sonalized Internet radio service
Pandora and subscription offer-
ings Rdio and MOG.

New headphone launches
have become commonplace at
CES. Lady Gaga was there in
2010 to show off her branded
headphones by Monster. Last
year Ludacris presented the
SOUL From Luda while 50 Cent
introduced his Sleek Platinum.

In 2012, Wicked Audio will debut

the newest Solus headphones.
The red -on -black, over -the -ear
headphones will be available
this month and priced at $100.

CBS Interactive Music Group
president David Goodman says
that he keeps coming back to
CES for the sheer diversity of
its attendees. "In terms of the
types of discussions that you're
able to have, I don't really know
of a place other than CES that en-
ables those," Goodman says. "It's

different than Cannes Lions or
MIDEM. It's one of these places
that brings a different type of
people together."  

b., MOBILE: For 24/7 news and analysis on your cellphone or
mobile device, go to mobile.billboard.biz.

THE
NEWLATEST.
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>>>CARA
LEWIS JOINS
CAA
Longtime William
Morris Endeavor agent
Cara Lewis, who rep-
resented Kanye West,
Eminem, 50 Cent,
Rihanna and other top
R&B/hip-hop artists,
has joined Creative
Artists Agency. Emi-
nem is expected to
join her at CAA. Lewis
was ranked No.14
in Billboard's recent
Women in Music
feature (Billboard,
Dec.10, 2011).

>>>NEXT BIG
SOUND RAISES
FUNDING
Music analytics com-
pany Next Big Sound
announced it has
raised $6.5 million
in a Series A funding
round led by IA Ven-
tures and Foundry
Group. The Boulder,
Colo. -based company
also announced the
opening of an office
in New York. Next Big
Sound offers both
free and paid analyt-
ics that incorporate a
variety of social media
data. Its funding round
comes just weeks after
Live Nation acquired
BigChampagne to
improve its customer
experience, reflecting
the growing value of
music analytics data.

>>>C3, BIG DAY
OUT PARTNER
C3 Presents has
formed a creative
partnership with the
Big Day Out festivals
in Australia and New
Zealand, the latest ef-
fort by the U.S. festival
producer to extend
its reach overseas. C3
Presents, which has
already made sig-
nificant inroads into
Latin America with
Lollapalooza in Chile
and Brazil, will work
with Big Day Out to
increase opportuni-
ties for Australian and
international artists
across the North-
ern and Southern
hemispheres.

Reporting by Glenn
Peoples, Erika
Ramirez and Ray
Waddell.
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Hymns To The Silence
Amid an abundance of compelling contenders, film scores are generating
lots of Oscar buzz

Say it with m c: JEAN
DUJARDIN as George Valentin
and BERENICE BEJO as Peppy
in "The Artist"; inset: composer
LUDOVIC BOURCE.

scar time-the last two or three months of
every year-is somewhat akin to a professional
sports season.

The games are played Friday through Sunday, reviews and
per -screen box-office averages determining who'll be rewarded
with "for your consideration" ads, which are no longer limited to
trade publications and have even started to show up on electronic
billboards in Los Angeles.

Gamesmanship comes into play, too, with the Hollywood coun-

terparts of secretive New England Patriots coach Bill Belichick
at one end of the spectrum and human quote machine Yogi
Berra on the other. Some camps parade their films and stars for
months while others-this year it's Scott Rudin's "Extremely
Loud and Incredibly Close"-keep their finished film under wraps
to potentially elicit the most buzz at the end of the
eligibility period.

This year is a rare one: Music is coming into
play as well.

Rarely has an awards season arrived where
film scores are as highly anticipated as the mov-
ies themselves. Names expected to be among
the Academy Award nominees announced in
late January include Trent Reznor and Atticus
Ross ("The Girl With the Dragon Tattoo"), Alex-
andre Desplat ("Extremely Loud and Incredibly

a long-established film composer with-
out an Oscar win, he's the top contender
for a statuette.

But while the Oscars' best original score

category is considered one of the tough-
est to break into, the last decade has seen

the original score award go to outsiders
as often as it has to Hollywood's own.
Besides Reznor and Ross, score Oscars

have gone to India's A.R. Rahman,
rock en Espanol guru Gustavo San-
taolalla (twice) and Chinese classical
composer Tan Dun.

All of which leads up to Bource, the

Frenchman whose score for "The Art-
ist" has already won a European Film
Award and has been nominated for a
Golden Globe and Broadcast Film Crit-

ics Award. "The Artist" was named
best picture by the New York Film
Critics Circle, New York Film Critics
Online and the Boston Society of Film
Critics, among others.

Bource's score has a unique role in the silent film, having to
carry the story, as well as complement the overly expressive actors.

Sony Masterworks released the score on Nov. 21, 2011, four days

before the movie began its U.S. run in limited release.
The ambitiousness of the score isn't lost on the Weinstein Co.,

the film's distributor, and Bource's agents at William Morris En-
deavor. They're in the process of booking concert screenings with

live orchestras in New York, Los Angeles, Paris, Brussels, Lon-
don and Geneva.

Bource and director/writer Michel Hazanavicius first dis-
cussed the idea of doing a silent film in 2000 while they vaca-
tioned together and began discussing a follow-up project to their

first film, the 1999 flop "Mes Amis." It would take
nearly 10 years before they could revisit the concept.

"At the beginning it seemed absurd and I had
the idea that it would be very experimental mu-
sically," Source says through a translator. "Once
Michel started writing, and I was listening to a
lot of classical music and Hollywood scores, the
notion started changing."

Hazanavicius put six principal scenes on story -
boards to inspire Bource before the film began shoot-

ing. Finished scenes shot in Hollywood were sent to
Paris for Bource to begin work. Still, he felt he needed a text to
serve as a core for the score, which he says draws on French ac-
cordion melodies he learned as a youth, scores for F.W. Murnau's

"Tabu: A Story of the South Seas" and "Sunrise: A Song of Two
Humans" and the work of film composer Alfred Newman. Add
to that Johannes Brahms.

"I went looking for a text that expressed the dignity, love and
simplicity that [the characters] George and Peppy express," he
says. "By chance-by miracle-I found [German poet) Hans von
Schmidt's `Sapphische Ode,' which was set to music by Brahms.
By listening to words, the principal theme emerged. The last words

in the text are 'shed the dew of tears.' We used that for a title on
a track in the film, 'The Sound of Tears.'"

Sound I
+Vision
PHIL
GALLO

Close") and Ludovic Bource ("The Artist").
Reznor and Ross won the Oscar last year for "The Social

Network," their first film project, and have created a score for
"Dragon" that bears no resemblance to that movie. Desplat, who
was nominated last year for "The King's Speech," is among the
most active film composers today, with six movies in 2011. As

FOR THE RECORD
 The Women in Music feature in the Dec.10, 2011, issue of
Billboard contained incorrect information about the fol-
lowing executives. Julie Greenwald should have been iden-
tified as chairman/COO of Atlantic Records Group. Brenda
Romano, president of promotion at Interscope Geffen
A&M Records, joined Interscope in 1995. Lynn Hazan has
overseen the growth of 'stache media for Red Distribution.
Heather Kolker is an agent for the Paradigm Talent Agency
and manager for Esja Management.

 In Billboard's Dec.17 year-end issue, the name of Shon-
drae "Bangladesh" Crawford was misspelled in the Hot
R&B/Hip-Hop Songs Producers chart.

ALSO:Terence Blanchard has scored Lucasfilm's "Red Tails,"
a film about the exploits of the first all -African -American
aerial combat unit, recording with an 85 -piece orchestra in
Prague. Twentieth Century Fox will release the film on Jan.
20 . . "X Factor" vocal producer/songwriter Savan Kotecha
is launching Kanani Records, a new imprint within Simon
Cowell's Syco label Wynton Marsalis will make his first
appearance as cultural correspondent for CBS on Jan. 16,
Martin Luther King Jr. Day.    
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Blast From The Past
Grooveshark builds an audience with unlicensed music-sound familiar?

Can the old model of build -the -
audience -first -and -license -the -

music -later still work in 2012?
Music streaming service

Grooveshark might provide an
answer to that question.

Launched in 2008, Groove -
shark is the oddity of the
music streaming marketplace.
It's both popular-the com-
pany claims to have 35 million
global monthly users-and
controversial. It has a slick,
feature -filled user interface on
par with the most well -funded
subscription services. But un-
like its peers, Grooveshark
grew without the blessings of
most major labels. And even
though it has licenses with
EMI, Merlin and numerous
independent labels, Groove -
shark has a poor reputation
with some of those licensees.

A Nov. 18, 2011, lawsuit filed
by Universal Music Group al-
leges that the Gainesville, Fla. -
based Grooveshark employs
the infringe -now -settle -later
strategy that depends on copy-
right infringe-
ment to attract
listeners and
grow in value.
(Warner Music
Group and Sony
Music Entertain-
ment joined the
lawsuit on Dec.
15.) The lawsuit
names Groove -

Split decision: Merlin CEO CHARLES CALDAS (left)
says Grooveshark is paying royalties to Merlin members.
American Assn. of Independent Music president RICH
BENGLOFF says songs can reappear on the service as
soon as they have been removed.

coming the lone major -label
group to license its catalog to
the service. Grooveshark's Au-
gust 2010 deal with indepen-
dent rights group Merlin also
settled an outstanding law-
suit. And Universal also sued

Grooveshark in
January 2010 in
a New York state
court over the
use of its pre -
1972 recordings.

As labels and
publishers be-
come increas-
ingly open to
new business

Digital
Domain
GLENN
PEOPLES

ft

shark's parent company, Escape
Media Group, and seven of its
senior officers.

This isn't the first time
Grooveshark has been sued
for copyright infringement.
EMI sued the company in June
2009 but reached a settlement
'n October of that year, be -

models, the three majors'
litigation against Groove -
shark harks back to an ear-
lier era in label -startup rela-
tions. Using labels' music
without permission was the
undoing of such startups as
Project Playlist and Muxtape.

SIX -CHANNEL
SOUND RECORDING

Roland's R-26 portable recorder is for
audiophiles looking for more flexibility
from a handheld digital recorder. The de-
vice can record six simultaneous chan-
nels of high -quality sound and boasts
omnidirectional and directional micro-
phones. The R-26 can support high -
resolution 24 bit/96 kHz audio and file
formats including WAV, BWF and MP3.
Most of the recorder's functions can be
controlled through its touchscreen, which also provides
detailed level metering.

The recorder can be connected to a Mac or Windows
computer to act as a mic for audio recording software.

The Roland R-26 is available for $599.

I I

Grooveshark might now
seem particularly brazen in of-
fering millions of songs with-
out licenses from rights own-
ers. But the company claims
it is merely following in the
footsteps of YouTube and that
it is covered by the "safe har-
bor" provision of the Digital
Millennium Copyright Act
(DMCA), which protects digi-
tal services from being liable
for the infringing activities of
their users. Just as an Internet
service provider doesn't face
secondary liability when, say,
one of its subscribers engages
in illegal file sharing on its net-
work, a digital service that in-
corporates user -uploaded mate-
rial need not verify the legality
of every picture, video or music
file uploaded by its users.

Much of Grooveshark's cat-
alog has been built the You -
Tube way. Users upload songs

to Grooveshark just as

similarly uploaded content
turned YouTube into a re-
pository for all things video.

But Universal's com-
plaint alleges, among other
things, that Grooveshark's
management instructed
staff members to upload
files to the service in addi-
tion to uploading 113,777
files themselves. Seeding
the service with files has
helped Grooveshark finan-
cially by increasing its user
base, the complaint argues.

Grooveshark declined to
comment on the lawsuit. But
in a statement, the company
told Billboard it has strict pol-
icies to ensure users upload
only the content to which they

have rights. "This is a policy
which we vigorously enforce
within DMCA requirements,"
the statement reads.

Some content owners paint
a different picture. American
Assn. of Independent Music
president Rich Bengloff says
a label's songs can reappear as

soon as they're removed from
a service. As a result, content
owners are put in an uncom-
fortable position: choose ei-
ther licensing or monitoring
and litigating.

Some content owners have
opted to license. Ben Patter-
son, founder/president of digi-
tal distributor DashGo, says he
would rather let his artists be
discovered and get something
for the streaming occurring at
Grooveshark. "I don't have the
legal resources to chase them
down," Patterson says.

Content owners that don't li-
cense can be left feeling stuck
between undesirable options.
"We don't have the resources
for people to do monitoring,"
Bengloff says. "We don't have
resources, after the whack -a -
mole is done, to litigate."

Grooveshark has also
gained a reputation for not
paying royalties for the con-
tent it has licensed. An exec-
utive who signed a licensing
deal with Grooveshark claims
the company has yet to sub-
mit a single royalty payment.
"Probably the worst company
I've worked with in the last
five years," the executive says.

But not all licensees have
that complaint. Merlin CEO
Charles Caldas said in a state-
ment to Billboard that Merlin
"is now collecting royalties from
the service for ongoing usage."

While content owners are
optimistic about streaming
services, some complain that
Grooveshark benefits from
an uneven playing field. "It's
easy to be popular and turn
a nice profit," says the execu-
tive who has yet to see a roy-
alty check, "if you don't have
to pay for the content you're
distributing."

Even if Grooveshark contin-
ues to grow its user base, its
reputation for acting in bad
faith with content partners
could undermine the chance
of settlements or licensing
deals with other majors.

For 24/7 digital news
.biZ and analysis, see

13I1'S AND BRIEFS
NIMBIT REPORTS
TIP JAR DATA
Direct -to -fan service pro-
vider Nimbit received en-
couraging results from its
new Tip Jar feature that
artists can include in their
online shopping cart. In the
first 24 hours that the fea-
ture was available, 21% of
transactions received a tip
averaging $5. The feature
allows customers to give a
tip ranging from $1 to $100
on top of a purchase or free
track download. Maybe
buyers were in a charitable
holiday spirit, but Nimbit
sees a larger trend. "We've
found that even though
some fans aren't buying as
much music, they still want
to support artists," founder/
president Phil Antoniades
said in a statement.

COUPON SITE
VISITORS UP 9.6%
IN NOVEMBER
Coupon websites were big in
November, but Google sites
retained their place atop
comScore's monthly list of
top U.S. Web properties.
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Out of a total Internet audi-
ence of 221 million, Google
sites attracted 186.7 million
unique visitors, up 4.4%
from a year earlier, while
Microsoft was second with
175.5 million (down 0.1%),
Yahoo was third with 174.5
million (down 3.6%) and
Facebook took fourth with
166 million (up 9.4%). Music
video network Vevo ranked
No.17 with 63.3 million (up
9.7%). The coupon category
drew 49 million unique visi-
tors in November, up 9.6%
from a year earlier, and was
led by Groupon's11.8 million
unique visitors.

LOUIS C.K.'S DIY
SALES HIT
A digital direct -to -fan
offering by comedian/
actor Louis C.K. is one of
the most interesting digi-
tal sales stories in recent
years. Helped by strong
online awareness and per-
haps a bit of novelty, C.K.'s
self -funded, self -released
video, "Live at the Beacon
Theater," amassed sales of
$1 million in just 12 days.

SEXY AND I KNOW IT
wxs LMFAO

RED SOLO CUP
TOBY KEITH

GOD GAVE ME YOU
BLAKE SHELTON

DIRT ROADANTHEM

cooPoec av ociscn
mcbiIeSun

.1.4,URIALULAN

IT WILL RAIN
fl pninin MARC

I DON'TWANT THIS NIGHTTO END
LUKE BRYAN

HOW TO LOVE
LIE WAYNE

PARTY ROCK ANTHEM
LMFAG FEATURING LAUREN BENNETT & GOONROOK

MAKE ME PROUD
DRAKE FEATURING NICKI MINAJ

YOUTHE BOSS
RICK ROSS FEATURING NICKI MINAJ

Rihanna extends her lead for most charted
ringtones by a female artist (19) with her

latest top 20, "You Da One" (34-17, up 67%).
When Rihanna debuted five weeks ago she

distanced herself from Beyonce (15), Nicki Minaj
(11), Keyshia Cole (10) and Lady Gaga (10).

11
SOMEONE LIKEYOU

14
ADELE

9
WE FOUND LOVE
RIHANNA FEATURING CALVIN HARRIS

8
6 YOUNG,VVILD & FREE

SNOOP OOGG & WIC KHALIFA FEATURING BRUNO MARS

18
18 MOVES LIKE JAGGER

MAROON 5 FEATURING CHRISTINA AGLIITERA

28
MR.WRONG
MARY J. BLIGE FEATURING DRAKE

14
12 WORK OUT

J COLE

34
YOU DA ONE

5 RIHANNA

12
12 5 O'CLOCK

T -PAIN FEATURING WIZ KHALIFA & LILY ALIEN

16
DANCE (An)
BIG SEAN

23 3
SET FIRETOTHE RAIN
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Casting
The Net
Pandora, Clear Channel
and other Web radio
operators ramp up their
pursuit of advertisers

nternet radio services are getting more aggres-
sive in their efforts to monetize their growing
audiences. Pandora has introduced a new slate

of HTML5-enabled advertising units that give ad-
vertisers more screen space and is beefing up its
sales staff to target local broadcast radio advertis-
ers. Clear Channel has partnered with Facebook
to provide marketers with more precise audience
targeting on its relaunched iHeartRadio service.
And streaming audio service Slacker added AOL
Radio's 200 -plus channels to its service, enhanc-
ing its appeal to advertisers by expanding its lis-
tening audience by two-thirds from September to
November, according to streaming measurement
service Triton Digital.

But about a decade -and -a -half after the first
Internet radio stations sprang up, few make
money. Even Pandora, which accounts for 60%
of U.S. Web radio listening, according to Tri-
ton, has yet to turn an annual profit, although
its losses have narrowed. Meanwhile, overall
usage is on a steep upward trajectory. The U.S.
online radio audience has doubled in size every
five years, according to Arbitron, and listening
sessions were up 44% in November from the
same period in 2010, Triton reports.

But music royalties paid by webcasters increase
in lock step with listening hours, creating pres-
sure to sell more ads at higher rates. The result is
an increasingly crowded market where ad inven-
tory exceeds demand. Traditional ad agencies say
better audience measurement is needed to track
listening habits and device use, and most digital
media buyers are still on the sidelines.

"Within the radio ad -buying community," says
Brian Benedik, president of Internet radio ad net-
work Katz360, "we're somewhere between high
curiosity and mild interest."

Still, demand is rising and more advertisers
are committing dollars to the space, according
to Natalie Swed Stone, U.S. director of national
radio investment at ad agency OMD.

"The trend is to spend more on Web radio,"
Swed Stone says.

Revenue is also on the upswing, according to
media forecasters. Borrell Associates predicts
online audio ad dollars will double in 2012, to
$577 million, while SNL Kagan forecasts rev-
enue for Internet -only music and radio opera-
tors will grow at an annual rate of 13.5% during
the next 10 years.

Slacker and Pandora, the two biggest webcaster
pure -plays, aren't putting all their eggs in the ad
revenue basket, with both using a blended model
of subscriptions and ad sales. But while Slacker
says subscriptions account for about 70% of its
revenue, Pandora derived only 13% of its revenue
from subscriptions during the nine months ended
Oct. 31, 2011.

Web radio's inherent advertising advantage is
the ability to serve more precisely targeted ad im-
pressions than broadcast radio's more scattershot

approach. Because they require registered listen-
ers to provide their gender, age and ZIP code when
they sign up, Pandora and Slacker have a targeting
advantage over broadcastradio's online simulcasts.

But that's changing. To access its new custom
radio service, iHeartRadio requires listeners to
register or to log in through their Facebook ac-
count, adding behavioral targeting capabilities.
Other broadcasters are expected to follow the
registration -required model. That could drive
cost per thousand (CPM) ad rates from current
levels in the $5-$7 range to $10-$20, according
to Kagan, while lowering the number of com-
mercials on broadcast streams.

Agency executives also say that new rich -media
ad units synched with audio messages are making
Internet radio campaigns more effective and easier
to integrate with other Web display ad campaigns.

Pandora is attempting to go beyond campaigns
evaluated solely on the number of clicks they
generate and tap into lucrative brand marketing
budgets. A recent branding campaign for Lexus
made use of a new type of HTML5-enabled ad unit
on Pandora's redesigned website. "The HTML5
format will allow for more innovation in the ad
space and move the industry in a new direction,"
Katz360's Benedik says.

As consumers continue shifting their listening
to mobile devices-Pandora says it now accounts
for 70% of its listening-advertisers are beginning
to follow. Total mobile ad dollars are forecast to
grow by 47% in 2012 to $1.8 billion, according

to Kagan, with Pandora expected to capture 4%.
But as the ways that consumers access the me-

dium increase-the first Web radio -enabled cars
are arriving in dealer showrooms-so does the
difficulty of measuring it. The industry needs bet-
ter cross -platform measurement to reach its true
potential, webcasters and advertisers say.

"We need a metric that can show what people
are doing all day so our buyers can negotiate it ho-
listically with their terrestrial radio budget," says
Maribeth Papuga, executive VP/director of local
investment and activation at ad agency Mediavest.
"Not having that will hold us back from embracing
some of the steaming elements on any large scale."

Arbitron's plan to re-enter the streaming audio
measurement space in 2012 is gaining favor
among traditional agencies. But with Triton's
digital -friendly Webcast Metrics already the es-
tablished currency, a second service using tradi-
tional radio yardsticks could cause confusion, es-
pecially for digital shops accustomed to real-time
server -side metrics.

Slacker CEO Jim Cady says the industry needs
standardized measurement. "It's a complicated
formula," he says. "There's a lot of data and in-
formation that needs to be sorted out."

Several webcasters formed distribution partner-
ships last year, such as AOL Radio with Slacker,
and Cumulus and Spanish -language broadcaster
Univision with Clear Channel. Growing numbers
of small operators are expected to piggyback on
larger platforms to offer customization and other

services without incurring extra expenses.
But to make Internet radio a sustainable busi-

ness, some members of the ecosystem say music
royalty rates need to be lowered. Royalties paid to
music rights -holders gobbled up 52% of Pandora's
total revenue during the nine months ended Oct.
31, according to its third fiscal quarter financial
results. Under current royalty agreements with
SoundExchange, the rates that webcasters pay are
set to gradually increase until 2015.

Benedik, who sells streaming inventory for
broadcasters and pure -plays, sees a rate reduc-
tion as inevitable.

"Between royalties and bandwidth costs, it's
a very expensive proposition to monetize a lis-
tener-it's more efficient on analog broadcast
radio," he says. "Something has to change in the
model and the expectation is it will."

Benedik points to the large sums of investment
capital pouring into the space, aggressive moves
being made by webcasters and the arrival of a sec-
ond measurement service as evidence to support
his theory. "They're all banking on some changes
in the cost structure," he says. "Investors believe
it's a business for the future."

Others disagree, saying growing ad demand,
more efficient targeting and rising CPMs will
lead to profitability-even without a royalty
rate change.

"Pandora is out to prove that," Slacker's
Cady says, "and the early indications are
they're getting close."
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The King Of Denver
Pioneering promoter Barry Fey's candid memoirs
look back on a colorful career

Won't get fooled again: BARRY
FEY with ROGER DALTREY; inset:
Fey's book, "Backstage Past."

youou can't write a book like this unless

no longer in the game.
It's called "Backstage Past" (Lone

Wolfe Press) and it's by pioneering promoter and

character of mythological (and, at one time, gar-

gantuan) proportions Barry Fey.
As founder of Feyline Presents, Fey (®barryfey)

was the undisputed king of Denver and a leading
figure in the concert promotion business until in-
dustry consolidation merged the bulk of the strong

regional and national promoters and marginal-
ized all but a few of the remaining independents.

Fey is resourceful enough and certainly smart
enough to have remained a factor in the concert
business, but he retired in 1997. Whatever you may

think of him, his exit left the con-
cert industry a less colorful place.

But there's a silver lining to
Fey's retirement: We get this
impossibly entertaining book.
When I first began covering the
live business 25 years ago, Fey's
brawling, bigger -than -life per-
sona had long been secured, but
I found him to be friendly, help -

the Grateful Dead, despite having never

seen a complete show by the band. ("I
couldn't stand the hours and hours of
jamming. It was boring.") He recounts
whathe told Premier Talent's Frank Bar-

salona upon seeing U2 for the firsttime
in 1981. ("This fuckin' group is going
to be the biggest group in the world.")

He also delivers a beating to more
than a few reputations, none worse

than the pummeling he
gives pioneering promoter
Bill Graham, alternatively
a partner and competitor of
Fey, who died in a helicopter
crash in 1991. (Graham was
"mean with no reason to be
mean, a hypocrite just to be
a hypocrite, and everything
he said, there was a 50/50
chance of it being true.")

"The book is true," Fey
says in a phone interview. "I

didn't write anything false, and it's
not all nice."

"Backstage Past" will surely be read, if anx-
iously, by many industry veterans. But it is also
a must -read for anyone just entering the busi-
ness, providing a primer on the basics and one
man's role in building a business. If Fey knew
one thing, he knew how to sell tickets. He knew
how to treat artists and fans, how to stage a show

and how to have a hell of a good time doing it all.

Given Fey's history in the promotion business,
his hyper -speed intellect and his penchant for
brutal honesty, I decided to play a name associa-

tion game with him. Here are his responses. (A
caveat: These views are his alone,

so don't kill the messenger.)
SFX Entertainment founder

Robert Sillerman: "Prick. He
single-handedly tore down a
business a lot of us helped build."

Former Ticketmaster CEO Fred

Rosen: "A guy who got a great
break and took advantage of it."

AEG president/CEO Tim Lei -

Road

rR

ful and endlessly quotable. Like
most of the best promoters I've interviewed,
both then and today, Fey was blessed with the
gift of hyperbole and, though he came off as
impulsive and even reckless, experience taught
me that he was well aware his words would be
read by the industry and wasted none of them.

"Backstage Past" is Fey at the full height of his

storytelling powers. He opens the book by recall-

ing the time in 1973 when Mick Jagger taught
him how to snort cocaine "from a grapefruit -
sized pile" in a Honolulu hotel room. He relates
how Thumbs Up Productions, his first foray into
the concert business, got its start by organizing
shows by the Beau Brummels, the Byrds and
the Kingsmen at a college gym in Rockford, Ill.
("There was a rule that everyone going into the
gym had to take off their shoes.") He describes
dealing with Denver cops who didn't take kindly

to the rock acts he was bringing to town in the
late '60s. ("They blocked the street with their cars,

so no one could get in and parents wouldn't want

to drop their kids off") He professes his love for

weke: "What can you say about
your 'son'? He's great at what he does."

Michael Cohl: "Most brilliant man 1 ever met
in rock'n'roll."

Irving Azoff: "What he says he's going to do,
he does."

David Geffen: "Lord David? I love him. Since
I met him in '67 or '68, he has never not taken
my call or not tried his best to help."

Though he's far from bitter, Fey's take
on today's concert business is characteristi-
cally blunt. It has "no personality, no soul, no
heart," he says. "But the main thing missing
is loyalty. When I started, whether it was U2
or Led Zeppelin, whoever I found, if you had
good enough ears and they got big, you got
big with them. Now, if you find somebody and
they start to get big, one of the big monsters
takes them away. Barry Fey could never be
Barry Fey today."  

For 24/7 touring news and analysis, see
bIllboard.bizitouring.
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$5,104,455
$250/$14950/

09.50/$59.50

$4,330,393
$34550/$220.50/ Madison Square Garden,
$120.50/$65 New York Nov 7-8

ARTIST(5)
Venue, Date

Attendance
Capacity Promoter

PEARL JAM, X
Est6dio do Morumbi, 58o Paulo,
Nov. 3-4 747,1,1,1.3,g.80 4 T4F-Time For Fun

JAY -Z & KANYE WEST

itTcP.';,s-1Senter. Los Angeles' t243Liiveto Live "Sinn

JAY -Z & KANYE WEST

$4,192,030
5422686 Australia,
$261.19/$82.32

$3,787,570
5385,271 Australia,
$29058/$96.31

$3,686,720
05,752377 pesos,
$)1.51/558.51

$3,684,280
53.55.617 Australia,
$232.73510373

$3,263,690
(5,05.650 reale)
$200.20/$143

$3,183,790
93689345 laeliyeres)
$1.017.51/579.08

$3,038,140
(32958205 Australian)

$.4/88730

$2,772,010
(38959,990 pesos)
$9819/$18.50

$2,693,460
($2,763026 Australian)

$82.74

$2,640,991
$210 / $35

$2,630,460
($2564074 Australian)

$306.74/$10156

$2,535,020
00550,120 pesos)
$163.55/$4673

$2,500,710
$446 50/$346 50/
$196 00/$46 50

$2,405,217
$400/$75

$2,339,890
(1800000)55650/
$4550/$39/83250

$2,318,140
($2325,673 Australian)

$25816/598.61

$2,224,890
(3548788 reais)
$3856/$12677

$2,109,295
$350/$275/
$195/$75

$2,050,444
$350/$75

$2,026,110
'5.597,693.e.s.es) Estadio Universidad San Marcos,
8119 45/$32 5. Lima, Peru, Nov.18

7,`210, Live Nation

DOLLY PARTON
Rod Laver Arena, Melbourne,
Australia, Nov. 22-23, Dec.1 Wrha2s08 Chugs Entertainment

DOLLY PARTON

Brr12:`,;:,E.411WV,TIZ!,.Ses"-tg III!is1217Z'' Chugs Entertainment

PEARL JAM, X
Estadio Unico Ciudad de La
Plata Buenos Aires Nov.13 T4F-Time For Fun

ELTON JOHN

Z.gtirla,r64;:"if7"elb"r"'
22,23322,466 Chugg Entertainmenttwo shows

PEARL JAM, X

171",cet
Nov.i'P'°"' Rio de It8,2 T4F-Time For Fun

BRITNEY SPEARS, HOWIE D.
Estadio Ritbol Universidad Simon
Bolivar, Caracas, Venezuela, Nov.28 !;`,Z Evenpro/Water Brother/XYZ Live

KINGS OF LEON, BAND OF HORSES
Rod Laver Arena, Melbourne,
Australia, Nov. 13-14, 16

25.47827219 Frontier Touring
three shows

PEARL JAM, X
Foro Sol, Mexico City, Nov. 24 54,381

06,6)5
OCESA-CIE

COLD CHISEL, YOU AM I, THE DETONATORS, DAVE LARKIN BAND
Rod Laver Arena, Melbourne,
Australia, Nov- 24, Dec. 8-9 11c!e'Rsl-a,,R Ringside

AEROSMITH

Quito, Ecuador. Nov. 5
31,528
47,590

T4F-Time For Fun

DOLLY PARTON

Iti011'rt.TSR,°29Ar"Ri Sydney, Chugg Entertainment

BRITNEY SPEARS

Plata, R,67173
T4F-Time For Fun

Z100 JINGLE BALL: LADY GAGA, DEMI LOVATO, PITBULL & OTHERS

'll:WisfooVW:Ce9Gordon 17,008 Clear Channel Broadcasting

ANDREA BOCELLI
MGM Grand Garden, Las Vegas, 3
Dec.10 Frank J. Russo, Gelb Promotions

URBANUS
Sportpaleis, Antwerp, Belgium,

POTsUP4° PSE Belgium

ELTON JOHN
Brisbane Entertainment Centre,
Brisbane, Australia, Nov.30

12,227

BRITNEY SPEARS
ArenaisAnhembi, Sao Paulo,
Nov.r

20,644
35.000

ANDREA BOCELLI
%.,:71:c1:izies Forum, Tampa, 12,221

12,660

ANDREA BOCELLI
Verizon Center, Washington,
D.C., Dec.2 1111

PEARL JAM, X

$1,956,130
'8'952513 5L5t2h. Hope Estate Winery, Hunter
5299555165315958 Valley, Australia, Nov.19-20

23,635
45,886

Chugg Entertainment

T4F-Time For Fun

Frank J. Russo, Gelb Promotions

Frank J. Russo, Gelb Promotions

T4F-Tirne For Fun

DOLLY PARTON

$1,927,601
$250/$59.50 Verizon Center, Washington,

D.C., Nov.3

iittin31g24 Chugg Entertainment

JAY -Z & KANYE WEST

$1,922,350
51856754 Australia,
830956/97083510250

$1,869,710
$75/$75 Honda Center, Anaheim, Calif., 10450r

Dec.11

1:0
DOLLY PARTON

trifod Dome, Perth, Australia, 12,494
3.622

ANDREA BOCELLI

$1,833,860
(3,40285 reels)
$17320/$84.90

$1,678,950
(844.849300 colon)
$103.33/$1789

$1,658,530
(2500715 real,
$171.53/$5718

$1,493,260
(2,623,960 reels)
$313/$725.20

$1,477,530
51135000).982/
8633/5703055728

$1,454,905
$75/555

$1,365,830
$199.50/$129.50/
$99 50/$49 SO

$1,359,810
(8'53412 Australian)
$14039/$96.80

PEARL JAM, X

EatezT, N'f,7A,"'"ha "`t°r 128d-708

PEARL JAM, X
Estadio National de Costa Rica,
San Jose, Costa Rica, Nov, 20 R.LE
PEARL JAM, X
EratrNvot!,9""nerna' Curitiba, 117979

BRITNEY SPEARS

TC?fRlei R' deJaneiro, hoyr Mr°
COLDPLAY
glrelitt,111eis, Antwerp, Belgium, 18,3ot°

Live Nation

Chugg Entertainment

Frank J. Russo, Gelb Promotions

T4F-Time For Fun

T4F-Time For Fun

T4F-Time For Fun

T4F-Time For Fun

Live Nation

FURTHUR

Bill $rtirTSi"'""'"rrc,.. 29-31 gMigeilouts Another Planet Entertainment

JAY -Z & KANYE WEST
Palace of Auburn Hills, Auburn
Hills, Mich., Nov. 26 110 Live Nation, Palace Sports & Entertainment

KINGS OF LEON, BAND OF HORSES
Brisbane Entertainment Centre,
Brisbane, Australia, Nov. 8

10,882
11,525 Frontier Touring
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with MICHAEL ARAGON

Just months after Sony Corp.'s Feb-
ruary 2011 U.S. launch of its Oriocity
digital music subscription service,
disaster struck. Hackers broke into
both the Oriocity and Sony PlaySta-
tion networks, gaining access to tens
of millions of user accounts. The result

was a public relations nightmare.
Since that inauspicious start,

Sony has improved network secu-
rity, rechristened Oriocity as Music
Unlimited and has placed it with its
streaming video and gaming ser-
vices under the umbrella of Sony
Entertainment Network.

While its competitors focus on
mobile and PC platforms, Sony is
leveraging its presence in the living
room to make Music Unlimited acces-
sible from PlayStation consoles and
network -enabled TVs and Blu-ray
players as well. The basic $3.99 -per -
month plan is a webcasting service
that can be played on a variety of
home entertainment and mobile de-
vices. The premium $9.99 -per -month
plan adds on -demand streaming and
other features.

In an interview, Michael Aragon,
VP/GM of global digital video and
music services at Sony Network
Entertainment (the division that in-
cludes Sony Entertainment Network),

discusses the company's cloud -
based services strategy.

Are your cloud -based ser-
vices more of a video play or a
music play?
It's equally both. One of the things we're
working on longer term is a user ex-
perience that has one common [user
interface] for all content but also inte-
grates the content in a way that's very
unique. Our strength is our ability to
take these various services and have
them integrated in a common UI with
one wallet and one account. We have
technology through Gracenote where
you can hear a song in a movie and
click a button and be able to upload that
song to your Music Unlimited queue.
There are a lot of really neat things we
can do because we have all the differ-
ent services and because we have that
underlying technology.

Is the goal of the service to add
value to existing Sony products or
to generate revenue on its own?
The most important goal we have is to
enhance the value of our hardware. We
want to be able to feed ourselves, so to
speak. I am trying to run a profitable
business, but [with the knowledge] that
the first few years are going to be pretty

tough given the heavy competition in
the market.

0 What role does the cloud play
in Sony's future for both services
and hardware?
For music, the cloud is the play for us.
Youcantakeyour songs anywhere with
you. Once you like a song you can up-
load it to your queue-it's with you
whether you turn on your TVor play it
on your PlayStation 3 or your Android
phone. For video, it's a little bit more
complicated because studios still have
strict [digital rights management] rules
they put in place for a host of reasons.
The reason we went first with music is
because it's easier.

0 Music Unlimited includes on -
demand streaming and webcast-
ing. Which is more important?
And what role does mobile play
in your strategy?
When we first launched, it was an equal
play for us. What we're seeing in the
market is more of an emphasis on the
on -demand side. There are a lot of op-
tions that are free, ad -supported or anal-
ogous to our $3.99 offering. But we're
seeing alotmore consumer satisfaction
and a lot more usage with the premium
model. They don't want to have any

restrictions. They want to have access
anywhere they're going.

[As for mobile], it's a very important
part. When we launched the service,
our focus was on the in -home prod-
ucts just because that's where we were
dominant. PlayStation 3 has been the
dominant platform. As we added the
Android platform, that helped adoption
[grow] a lot faster. Sony's strength will
always be the in -home devices, but with

music, it's such a portable product that
ignoring mobile is something we're not
going to do.

0 Could an entire household share
one Music Unlimited account?
You can have one account for a house-
hold, but there's a limited number of

devices that can be activated at one time.
From a label perspective, you don't want
a whole dorm room ofpeople being able
to access the same account.

0 Security problems emerged
early in the life of Music Unlimited.
What steps has Sony taken to pro-
tect its networks?
We were down for about a month be-
cause we were accelerating a move to
a new data center, which was already
in process. It is a state-of-the-art data
center with the highest levels of [pay-
ment card industry] compliance, which
basically means we are in a much more
secure situation than we were back in
May. It's unfortunate the hackers got
us when they did.    

TOURING BY RICHARD SMIRKE

Thinning The Ranks
The U.K. festival market

poor weather and a tough eco-
nomic climate made 2011 a real
test for festival promoters in the

United Kingdom. The good news is that,
despite the widely publicized shuttering

is faring better than last year's closings might suggest
of several festivals, the market remains
relatively robust.

Glastonbury, which featured U2,
Coldplay and Beyonce, moved its en-
tire 137,500 ticket allocation in little

Get on your boots:
U2 performing at
Glastonbury 2011.

ANION("1.1\

more than four hours. V Festival
(Eminem, Arctic Monkeys) sold out
its two 85,000 -capacity events in re-
cord time. Bestival (55,000 capacity),
Creamfields (50,000), Secret Garden
Party (26,000), Green Man (15,000),
Kendal Calling (10,000) and End of
the Road (10,000) also sold out, while
the Field Day festival in London grew
its audience from 20,000 the previous
year to 30,000.

There were, however, some high -
profile casualties, with the Oxfordshire -
based Truck Festival going into liquida-
tion after this year's event, which ran
July 22-24, generated low ticket sales.
Vintage at Goodwood, Devon Rox and
Aberdeen, Scotland's Northern Lights
were among the approximately 30 fes-
tivals canceled during the summer,
roughly the same number of pulled
events as in 2010.

"You can still sell tickets but you
have to work a lot harder for it," says
John Probyn, COO of Live Nation U.K.,

which runs the Download festival, Bar-

claycard Wireless and Hard Rock Call-
ing. Ticket sales at Download failed to
match the 105,000 sold in 2010 (Live
Nation declined to disclose the number
of tickets sold in 2011), but Probyn says
that year should be viewed as an excep-
tion due to its star attraction, AC/DC.
Download headliners this year were
Def Leppard, Linkin Park and System
of a Down.

"We were never going to sell that
number again," he says. "But if you look
at previous years, we've done fantastic."

Live Nation's nine Hyde Park sum-
mer shows, comprising Wireless, Hard
Rock and stand-alone shows from Ar-
cade Fire and Kings of Leon, drew a
total of 500,000 people, Probyn says.

Jim King, managing director of
Loud Sound, which produces Besti-
val, RockNess and Creamfields, says
Loud Sound enjoyed one of its strongest
years, but notes that "lazy booking" is
contributing to the homogenization of
the market.

"What the tougher economic envi-

ronment has exposed," King says, "is
that you can't just order a tent, a stage,
find a piece of ground and expect that
all of a sudden you're a festival pro-
moter and it's going to be a success."

The view that the U.K. festival mar-
ket is too reliant on an increasingly fa-
miliar number of marquee acts is one
shared by Muse manager Anthony
Addis. (The act headlined the Read-
ing and Leeds festivals in 2011.)

"The market is oversaturated, and
I don't think there are enough good
headliners around to be able to cre-
ate substance for all these festivals,"
Addis says.

The addition of the London Olym-
pics to 2012's jam-packed summer
schedule will provide an additional
challenge for U.K. promoters.

"It is going to be harder," King says.
"What we have to do is respond and pro-
vide better value for money. You have to
make sure that you are that top choice.
Without that, you are going to have a
difficult time."  
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Striking A Chord
U.S. Latin album sales slow their decline in 2011, as fans seek out new sounds

New artists were a big story in
Latin music during 2011, with
Prince Royce's self -titled
debut, on indie Top Stop, be-
coming the top -selling Latin
album of the year. Mean-
while, newcomers Christian
Pagan and 3BaIIMTY, both
CM Universal Music Latin En-

tertainment (UMLE), reached
No. 1 on Billboard's Top Latin
Albums chart with their re-
spective year-end debut sets.

But Latin music albums-
defined as titles that are at least
51% in Span-
ish-weren't
able to stave
off another an-
nual decline.
Sales slipped
to 11.8 million
units for the 52
weeks ending
Jan. 1, down
from the 12.4

from 18.8 million in 2010 to
20.6 million in 2011-sales
of Latin music would still be
down compared with 2010.

At least the hemorrhaging
appears to have ebbed, and
after years of blaming the mar-
ket it's perhaps time to take a
good look at music that's strik-
ing a chord with U.S. buyers.

The five top -selling albums
of the year were Prince Royce,
Mane's Drama y Luz (Warner),
Cristian Castro's Viva El Prin-

cipe (UMLE), Romeo Santos'
Formula Vol.
1 (Sony) and
Wisin y Ven-
ders Los Vaque-

ros: El Regress
(UMLE).

They share
one thing in
common: None
of them sounds
like anything

111111Latin

rotas
COBO

Lim
million in 2010, according
to Nielsen SoundScan.

The 4.3% drop was a sharp
improvement from the 25%
plunge registered the pre-
vious year, although it still
lagged the 1.4% increase in
overall U.S. album sales, ac-

cording to SoundScan.
Even if one were to factor

in digital downloads of Latin
tracks-which rose nearly 10%,

else in the market. Even Castro,
who has a lengthy career as a
pop balladeer, took a departure
with an album of classic stan-
dards while Wisin y Yandel re-
inforced their release with an
unusually ambitious tour for
a reggaeton act in this country.
Plus, Don Omar scored the top -

selling digital track of the year
with "Danza Kuduro" (featuring
Lucenzo), an infectious-and

6.3%

WMG

2010 2011

7%

WMG

UMG STILL TOPS
Universal Music Group remained the largest U.S. Latin distributor in 2011, despite losing market
share as Sony, Warner Music Group and indies gained ground.

totally new to radio-blend of
reggaeton and Brazilian beats.

Now, the auspicious de-
buts of 3Bal1MTY-a trio of
teenaged Mexican DJs who
play tribal music, which fuses
electronics and cumbia-and
"Puerto Rican Idol" winner
Pagan reinforce the notion that
Latin buyers want either differ-
ent names or different sounds
that have been in short supply
for too long.

Universal Music Group re-
mained the dominant Latin
music distributor in 2011,
with a 40.5% market share,
down from 44.4% in 2010, ac-

cording to SoundScan. Sony
Music Entertainment again
finished second but contin-
ued to gain ground thanks
to hit releases by Santos and
Pitbull, with its market share
dimbing to 29.7% from 27.2%.
Independent distributors also
grew their share of the mar-
ket, climbing to 18.1% in 2011
from 17.2% in 2010-a reflec-
tion of a strong year enjoyed by
Select -O -Hits and other indies.
Warner Music Group inched
up to 7% from 6.3%, and EMI
remained nearly flat at 4.8%.

Among leading Latin la-
bels, UMLE-with imprints

Universal Music Latino, Ma-
chete, Fonovisa and Dis a,
plus Siente, its joint venture
with Venevision-continued
to dominate the market, al-
though its market share fell
to 39.5% from 42.4% in 2010.
Sony Music Latin's share
climbed for the second con-
secutive year, rising to 28.3%
from 25.9%. WEA Latina, no
doubt aided by Mana, rose to
6.8% from 5.1%, while EMI
Latin remained unchanged
at 4.6%.  -

.* For 24/7 Latin news
10 IZ and analysis, see

billboard.biz/latin

Make Some Noise
Venezuelan rock band La Vida Boheme emerges as ambassador for revitalized music scene

In La Vida Boheme's video
for "Radio Capital," a song
about the obscure history of
Venezuelan rock, the band
plays on a rooftop with a bleak
view of its native Caracas.
Gritty and claustrophobic, the
video transmits an about -to -
explode tension that alludes
to the city's violence and so-
cial strife while celebrating a
boom in Caracas' music scene.

"Music is suddenly at the
forefront," La Vida Boheme
lead singer Henry D'Arthenay
says at the Los Angeles of-
fices of Nacional Records,
which released the band's
debut album, Nuestra. "It's
something that often hap-
pens when the political and
economic situation are dif-
ficult, and that's what's hap-
pening in Venezuela now."

D'Arthenay sees the rise of
alternative and punk bands in
Caracas as a movement, and
in 2011 his band emerged as
its ambassador. Nacional
president Tomas Cookman
signed La Vida Boheme after
the act sent him an email
with a link to its music. Now
Nuestra is a Grammy Award
nominee for best Latin pop,
rock or urban album. La Vida

Caracas calling:
LA VIDitBOHEME

Boheme was also a finalist in
MTV Iggy's "Best Band in the
World" contest, and plans to
play at South by Southwest
in March.

The members of La Vida
Boheme credit the teenage
isolation they experienced
during the 2002-03 labor
strikes against the policies of
President Hugo Chavez with
their musical beginnings. "All
of a sudden there was no milk
at the store and your par-
ents would tell you not to go
outside because of the dem-
onstrations on the streets,"
D'Arthenay says. "We had
nothing else to do but be at
home listening to records."

Bythetimethe band formed
in 2006, Chavez's government
had implemented a new law

requiring that at least 50% of
music played by radio stations
must be by domestic acts.
While the law was intended to
promote folk artists and those
who toe the government line,
programmers were searching
for music to fill their playlists,
including pop, rock and what
La Vida Boheme refers to as its

own "tropical punk."
D'Arthenay readily admits

that the band has benefited
from the government's radio
quota, which is ironic given
the often rebellious tone of
the band's music.

"Despite the fact that
some of our songs speak
out against the authorities,"
D'Arthenay says, "that hasn't
been a problem for us."

-Judy Cantor -Navas

EN ESPANOL, All the great Latin music coverage
meg you've come to expect from Billboard-in Spanish.

Go to Billboardenespanol.com.
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WAPA LAUNCHES
'IDOL KIDS' IN
PUERTO RICO
Puerto Rico's WAPA Televi-
sion network and Freman-
tleMedia have announced a
partnership to produce "Idol
Kids" for the network's 2012
season. The show is a spinoff
of "Idol Puerto Rico," which
finished airing at the end of
2011. According to WAPA,
the competition is expected
to return in 2012. The net-
work's programming airs in
the United States on WAPA
America through the U.S.
cable network arm of WAPA
Television. The latter has a
reach of 5 million -plus homes
through cable and satellite.

-Justino Aguila

HULU ADDS SPANISH
SUBSCRIPTION
SERVICE
Streaming video service Hulu
has begun carrying premium
Spanish -language program-
ming called Hulu Latino. For
$7.99 per month, Hulu Plus
subscribers can watch hun-
dreds of hours of current
and classic programming
from Univision, Galavision
and Telefutura. Free users
get next -day access to a se-
lection of current program-
ming. Hulu Plus' subscription
services will allow access to
more programming in 2012
from such content partners
as Azteca America, Caracol
Television, Estrella TV and
Venevision. Hulu Latino's ini-
tial advertising partners are
Corona, Modelo, Toyota, Pan-
tene and Volkswagen. -JA

PAZ TOPS PREMIOS
OYE NOMS
Espinoza Paz leads nomi-
nees for Mexico's Premios
Oye, with six nominations,
followed by Alejandra Guz-
man with four and Calle 13,
Joan Sebastian and Zoe with
three each. The 10th annual
Premios Oye (the National
Awards for Recorded Music)
are organized by the National
Academy of Music in Mexico
and will take place Feb. 9 in
Mazatlan. The awards will
honor recordings released in
Mexico between July 1, 2010,
and Sept. 30, 2011. Winners
will be decided by the 2,500
voting members of the Na-
tional Academy. -Leila Cobo



PRESIDENT/
C 0, NATIONAL

A SN. OF MUSIC
MERCHANTS

13111.1.130A1111Q/A.

Joe Lamond
The NAMM chief talks about

shifts in the musical instruments
market and why he's happy

about the uptick in ukulele sales.

Manufacturers and retailers of musical instruments and sound gear share obvious ties with the
music business, even as they contend with very different market dynamics.

While the recording industry's most immediate challenge is managing the transition to a
digital marketplace, the issues facing the instrument and gear market remain primarily cyclical,
as the slow U.S. economic recovery limits spending on new purchases.

But companies that produce and sell instruments and sound gear are increasingly con-
tending with fundamental market shifts of their own, as will be evident at the NAMM Show,
the National Assn. of Music Merchants' annual trade show and convention, which will be held
Jan.19-22 at the Anaheim (Calif.) Convention Center.

Online and big -box retailers are capturing a growing share of sales, forcing both brick -and -
mortar chains and locally owned retailers to adapt. Applications for tablet computers and
smartphones are enabling consumers to create music without an actual instrument. And the
promotion of music education, a central part of NAMM's mission, has been hurt by budget cuts
in school music programs.

Still, NAMM president/CE0Joe Lamond feels good about the prospects for the music prod-
ucts market, where he says a physical storefront and a knowledgeable sales force still holds
great value. Having to "evolve and adapt the best practices of using technology has not been
an easy transition," he says. "Big changes come with a lot of pain ... NAMM's membership
through it all has remained surprisingly steady and resilient."

In an interview with Billboard, Lamond discusses recent developments in the market.

Best Buy began selling musical
instruments in 2008. How has
that affected the market?
The general consensus is it's good
when consumers who mightnotwalk
into a music store are exposed to mu-
sical instruments. They might not
have thought about going to a local
community music store. When it
comes to that second purchase, and
maybe they're ready to move up to a
more serious experience with mak-
ing music, that's where the commu-
nity music store kicks in.

What's the impact of online re-
tailers on brick -and -mortar?
It was clear that to compete they'd
have to be available to customers-
they can't be open 24 hours a day
and the Internet's always open. I
think it's very healthy for the in-
dustry-it shows a lot of innova-
tion in how our industry's products
are being sold in multiple chan-
nels now. Some of our members
sell through Amazon now, and
many sell through eBay. [There
are some] members who've done it
themselves and created their own
Web presence-both ways have

worked. We had a member in Mem-
phis doing really well online. That's
because he's selling the expertise.
This drum shop has the training
to find the right cymbal for their
customers, so people are becom-
ing more comfortable buying cym-
bals online.

As recorded -music sales decline,
many musicians have focused
more on income from touring
and other sources. How has your
membership responded to these
changing needs?
The democratization of music-
making-bands that wouldn't have
had the chance before, making
and selling their own products-
it's broadened the base of profes-
sional musicians out there. It has
not affected us as it has the record
industry. The touring side seems
strong; it's still tied to discretion-
ary spending. Live music and tour-
ing have continued to be a vital
part of any musician's career path.
NAMM members who sell those
products have seen good growth.
Before Starbucks, a cup of coffee
was just a cup of coffee-but once

someone experienced it and said, "I
like that," a $4 cup of coffee became
a more accepted thing. [Sound sys-
tems were] a commodity, just a cup
of coffee. Now that someone can ex-
perience what it can do in a church
or a club or another concert venue,
I think people are demanding live
sound be good. That's the benefit
for the consumer, who's getting a
better experience, a higher expec-
tation of what higher -quality sound
should be.

How have NAMM's member re-
tailers fared during the slow U.S.
economic recovery?
There's a customer base for music
products that will be there through
thick and thin-no matter what
happens, people want to make
music. What we are tied to is con-
sumer spending. When consumer
spending went down because of
the recession and high unemploy-
ment, that certainly impacted our
numbers at retail. A lot of that was
from the hobbyists who could put
off and defer a purchase-in tough
economic times, a piano is pretty
much a deferrable purchase. A gui-

tar player may buy accessories for
his current guitar instead of buy-
ing another one. Drummers would
add more features to their exist-
ing drum sets. A lot of people felt
they could afford more accessories
rather than buy another instru-
ment. In general, we're moving
with the [modest, upward] trend.
I'm knocking on wood as I say that.

A growing number of apps enable
musicians to make music. How has

that affected retailers of musical
instruments?
It's a pretty big shift, that's for
sure. Yamaha had a product in
Japan that was about $1,000, an
electronic music -making device.
Now it's a $19 app-that's a big
change. It's all very interesting
and affecting how people make
music. A downloaded app doesn't
go through retail, so a NAMM
member has to find a way to add
value to that. It's a blessing and a
curse. The blessing is more people
will make more music because
of it, and it's a curse because we
have to figure out as an industry,
"Where do we fit in?"

Is this a topic you'll be tackling
at the NAMM Show?
One of the big roles I'll be talking
about is innovation, because it can
be in the products, it can also take the
form ofhowyou run your marketing
campaigns-innovation at all levels.
We're moving forward, changing our
business models, growing our compa-
nies andtaking care of our customers.

Many elementary and second-
ary schools have been scaling
back music programs. How
big a concern is that for your
membership?
We are lobbying for stronger arts
instruction. Building the argument
for the benefit of the arts is one of
our primary missions, and we're
funding research about music's
role in health and wellness, espe-
cially as people age in the arts. We
see our role is to continue to get
out there and beat the drum about
the benefits of music education.
The headlines are dire-states
are broke and education's being
slashed. There are certainly areas
hard hit, but school music dealers
are one of the strongest parts of
NAMM right now. What we have
seen is the power went into parents'
hands. They have seen the value of
arts education and parents are de-
manding it for their kids.

Are there any instruments that
have been enjoying particularly
strong sales?
The ukulele. I've never seen some-
one frown while playing a ukulele.
It's not a difficult instrument to
learn to play. You can play it with
others. It's a gateway instrument.
People are learning to play and
have fun, and if that leads to more
people playing music, or at least
enjoy saying, "I'm a musician,"
that's great for our industry.

A downloaded app doesn't go through retail. It's a blessing and a curse.
The blessing is more people will make more music. It's a curse because

we have to figure out as an industry, 'Where do we fit in?' r
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Elvis Presley's historic

Rock 'N' Roll recordings have
never been awarded a GRAMMY -

but they remain as vital as ever!

YOUNG MAN WITH THE BIG BEAT
The deluxe box set celebrating the explosive

1956 debut that changed the world
of popular music forever

Nominated for "Best Historical Album"
Grammy Award

www.elvisthemusic.com I www.elvis.com

HUNGER LIST
TO MUSIC,
TOO.

I NG1 IN 6 AMERICANS Now STRUGGLES WITH HUNGER. TOGETHER FEED
WE'RE AMERICA

Hunger is closer than you think. Reach out to your local food bank
for ways to do your part. Visit today.
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How can I say this? Fuck it, I'm the
greatest!"

Common is pacing the room
like a prizefighter, his left arm extended above his
head as he mouths the first 10 words to "Sweet,"
a song off his new album that is anything but. As
the speakers rattle at Roc the Mic Studios in Man-
hattan, Common nods along to the rhythm and
echoes weighty dedarations like, "I'm to hip -hop
what Obama is to politics," and "I'm the franchise,
so I rock my own chain."

"Sweet" may be the cockiest track that Com-
mon has ever recorded, but it feels at home on his
insatiable new album, The Dreamer/The Believer,
released Dec. 20, 2011, on Think Common Music/
Warner Bros. Records. Ditching the electronic vibe
of 2008's disappointing Universal Mind Control
(G.O.O.D. Music/Geffen), Common has regained
his soulful swagger on his ninth studio set with
the help of No I.D., who produced the entirety of
The Dreamer/The Believer. The project debuted at
No. 18 on the Billboard 200 with 69,000 copies
sold (according to Nielsen SoundScan) and scored
favorable reviews from such magazines as XXL,
Paste and Prefix.

Common had grown up in Chicago working
with No I.D.-the producer was heavily involved
in early Common projects Can I Borrow a Dol-
lar and the rapper's breakthrough, Resurrection
(which No I.D. also produced in its entirety)-but
the pair hadn't stayed in dose contact as No I.D.
moved on to helm tracks for artists like Jay -Z,
Ghostface Killah and G -Unit. After running into
each other at the 2006 premiere of Common's
film "Smokin' Aces," the two bonded again, and
in September 2010 they laid down a handful of
tracks at No La's Los Angeles studio.

"Working on this, it was more like, 'We need
an interlude, we need an emotional song, we need
a single/radio song, we need a club song,- says
No I.D., who was named Def Jam executive VP of
A&R in August. "You can think about the whole
process, knowing what's there already, versus
going in to work with somebody and not knowing
what else they're going to get from somebody else."

Common had wrapped primary work on the
album in March when an invitation from first
lady Michelle Obama to attend a poetry event at
the White House pushed him in the middle of a
conservative media cross-examination. Fox News'
Bill O'Reilly and former Alaska governor Sarah
Palin condemned the rapper's track "A Song for
Assata," which focuses on the controversial con-
viction of former Black Panther member Assata

HIP -HOP BY JASON LIPSHUTZ

RESURRECTION
Common returns witn a critically acclaimed new album,

a TV show on AMC and a slate of film roles

Shakur and appears on his fourth album, Like
Water for Chocolate, as a plea for Shakur, who
has maintained her innocence in the 1973 kill-
ing of a New Jersey police officer. Common, who
attended the May 11 reading without incident,
says the media scrutiny simply helped spread the
message of "A Song for Assata." "Even if they did
delve into my lyrics, they'd see that I was speak-
ing up against police brutality," he says.

The political controversy certainly didn't scare
away Warner Bros. Records: After spending a de-
cade on Universal Music (and the past seven years

under the umbrella of fellow Chicago native Kanye
West's G.O.O.D. Music, where No I.D. served as
label president), Common announced a distribu-
tion deal with Warner on June 24 for his own im-
print, Think Common Music, which will primar-
ily handle the release of The Dreamer/The Believer.
"That was more of us wanting to take control of
our assets, in a situation where we could own our
masters," manager Derek Dudley says.

The Dreamer/The Believer was originally slated
for a Nov. 22 release, but was pushed back to Dec.
20 partly because of Common's commitment to
"Hell on Wheels," a new western TV series that
filmed its first season last summer in Calgary,
Alberta, and premiered Nov. 6 on AMC. Show
creators Joe and Tony Gayton describe the rap-
per, who stars as a freed slave named Elam, as
the hardest -working man on the set.

"He was the first major part cast in this thing,"
Tony Gayton says, "and we wanted to be very dear
with him of the privations he would be suffering
during the production of this television show-
that it was going to be cold and rainy, there could
have been snow, and it's a basic cable show and
there's a brutal shooting schedule. He kind of
smiled and said, 'I'm up for all that.."'

In addition to "Hell on Wheels," Common
stars in the forthcoming independent film
"L scored a supporting role in Disney's
"The Odd Life of Timothy Green," lent a voice-
over spot to "Happy Feet Two" and appears in a bit
part in the ensemble comedy "New Year's Eve."
The acting gigs have ultimately helped spread
the word about The Dreamer/The Believer, with
recent appearances on "The Tonight Show With
Jay Leno" and "Chelsea Lately" used to promote
both his acting roles and the new album.

Common will likely hit the road next year, and
Dudley says the rapper's camp has discussed the
possibility of a co -headlining tour with Nas, who
appears onthe new albumtrack "Ghetto Dreams."
"There's nothing set in stone," Dudley says.   
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Not too far gone: Aubrey
"Drake" Graham is hitting
the asphalt. The Club Para-
dise tour kicks off Feb.14 at
the Bank United Center in
Miami. The month -long run
will see Drizzy and buzzed -
about openers Kendrick
Lamar and A$AP Rocky
visiting venues like Aus-
tin's Frank Erwin Center
(Feb.27) and Kansas City,
Mo.'s Sprint Center (March
1), ending at San Diego's
Viejas Arena on March 11.
Then: Europe... Ramping
up: Before he opens for
Drake, A$AP Rocky and
his whole ASAP Mob will
go on an 11 -date North
American run. It launches
Jan. 26 at Buffalo, N.Y.'s
Town Ballroom and wraps
Feb.11 at Atlanta's excelsior
mill -turned -venue Mas-
querade Upstairs ... She's
got the look: With just a
few songs and overseas
concerts and appearances
under her belt, Lana Del
Rey has scored quite a U.S.
TV debut: "Saturday Night
Live" on Jan.14 thanks
to "SNL" talent bookers
Ayala Cohen and Brian
Siedlecki and Del Rey's
agent Carole Kinzel at Cre-
ative Artists Agency. Also
announced: She'll make
her first Australia trip next
month, playing the Oxford
Art Factory in Sydney on
Feb. 28 and Melbourne's
Toff in Town March 3 ... Say
Wha? On Jan. 5, a handful
of journalists were invited
to Greenwich Village's 250 -
seat Café Wha? to see Van
Halen play its first show
with original frontman
David Lee Roth since its
2007-08 reunion tour. The
band has been rehearsing
at Los Angeles' Roxy prep-
ping for another massive
trek with tickets for the
first wave of shows going
on sale Jan.10 ... Trak star:
Fresh off his opening gig
for Swedish House Mafia's
sold -out show at New
York's Madison Square
Garden, producer/DJ/
Fool's Gold label head
A-Trak-who's repped by
Windish Agency's Sam
Hunt-will take the stage
at a GBH -presented in-
stallment of Girls & Boys,
a weekly party hosted at
New York's Webster Hall
on Jan.13. Expect to re-
peatedly scream "Barbra
Streisand." TGIF.

-Jon Blistein
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FEAR THE BEARD
With an electric live show and his hands deep in the scene,
DJ/producer Steve Aoki packs plenty of punch on his solo debut

He stage -dives in blow-up rafts, collaborates
with everyone from Lir Jon to Weezer's Rivers
Cuomo and has a coif and beard so distinctive

that he can be identified by mere outline. But while
Steve Aoki is already a favorite of electronic dance music
(EDM) fans, 2012 will be the Dim Mak label head's
breakthrough year.

"When I first heard about Steve Aoki, I only knew that
he was a DJ," says Shady Records/Goliath Artists' Paul
Rosenberg, manager to Eminem and formerly DJ AM,
one ofAoki's friends. "Then I sawhim play andlearned he
Was more than that. He's an incredible performer and en-
tertainer. Since then I've watched him grow into a genre -
defying musical entity that the world needs more of."

Three years in the making, the DJ/producer's debut
album as an artist, Wonderland, is due Jan. 17 on Dim
Mak in conjunction with Ultra. The wily collection
pulls in all the varied elements that have sparked
America's dance revolution, in many cases with the
artists who lit the matches. But Aoki isn't just playing
jukebox: "Each song takes on a different personality
of my life and career," he says.

Wonderland sports radio -friendly dance-alongs like
"Livin' My Love" with LMFAO, stoned electro-hop like
"Cudi the Kid" with Kid Cudi (and Travis Barker) and
irresistibly hooky nuggets like "Ladi Dadi" with Wynter
Gordon, a surefire chart -topper. But there's also first
single "Earthquakey People" with Cuomo, a nerdy '90s -
rock throwback, and "The Kids Will Have Their Say," a
nod to Aoki's hard -rock roots that features Big John Dun -

Welsh singer/song-
writerCate LeBonis
an artist shrouded

in myth, much of it false. Ac-
cording to some, she resides in
Cardiff's French quarter (no
such place exists). Others say
she writes all of her songs in
complete darkness. (Also not
true: "I wouldn't be able to note
anything down," she says with a
laugh.) And still others suggest
that she's the daughter of Duran
Duran singer Simon Le Bon.

"I've had that question asked
quite a few times," says Le Bon,
who was born Cate Timothy.
She says she chose the Le Bon
moniker simply because she
"thought it was funny," but the
stage name does carry certain
benefits. "When I first toured
with [Super Furry Animals
singer] Gruff Rhys his sound
guy would tell all the in-house
crew that I was Simon Le Bon's
daughter, and I had no idea," she
says. "I was baffled why every-
one was bending over backward
to accommodate my really basic
sound needs."

Le Bon says she was equally
taken back by the warm recep-
tion that greeted her 2009 debut,
Me Oh My, which originally ar-

can from Scottish put* band the Exploited on guitar.
Currently co -headlining the Dead Meat tour with

gangsta-step DJ Datsik-who recently finished a stint
opening for Korn-while maintaining his residencies
at swanky casino -hotels like Shrine at MGM Foxwoods
in Connecticut and Surrender at Las Vegas' Wynn, Aoki
could be the guy who toughens up the sound of main-
stream dance in 2012.

MINE BY RICHARD SMIRKE'

"There's a warning on his rider: 'Not a traditional
DJ performance,'" says Aoki's longtime manager Matt
Colon of Deckstar. "Steve comes from a different back-
ground-from punk rock and hardcore music-and has
a popular indie label. It's not until the last five or six
years that he became a dance artist, and when he plays,
it shows. He's half behind the turntables, half screaming
vocals in front of them, hanging from the rafters, crowd -
surfing and stage -diving. What other DJ does that?"

Aoki matches his exuberance with a bold, colorful
aesthetic: cartoon sleeve art, limited -edition T-shirts and
hats, and, for Wonderland, a music video for each of its
12 tracks. The desire to promote the album with video
content is part of what sold Aoki on Ultra, which has one
of YouTube's top 10 most -watched music channels with
more than 1.4 billion views. "We spoke to a lot of labels,
from Interscope to Atlantic, but Steve chose Ultra over
all of them," Colon says. "The largest thing he brought
up over and over again was their YouTube presence. For
kids these days, YouTube is the new MTV, the new radio."

"I'm making seven music videos at the same time;
that's something I've never done before," Ultra presi-
dent Patrick Moxey says with a laugh. "But I'm rolling
with it. We want to help bring Steve to the highest level
possible, and to do that, Ultra has embraced all the cre-
ativity that he brings."

The video rollout is more than just an artistic project
It's a way to keep Wonderland top of mind throughout
2012. "We're going to release singles with videos every
three to four months and service them to MTV and
radio," Colon says. "But a dance artist has to stay rel-
evant-going dark for three months is unheard of. The
other tracks will be like mini -singles, with videos and
remixes for each."

When asked if dance and rock can get along long term,
Aoki doesn't hesitate, exclaiming, "This is the future!" And

with him at the controls, it's looking neon -bright  

On the road: CATE LE BON

Cardiff Giant
Cate Le Bon readies her sophomore set

as her indie legend grows

rived on Rhys' Irony Bored label
and received U.S. release a year
later through the Control Group.
Although domestic sales were
modest-fewer than 1,000 cop-
ies, according to Nielsen Sound-
Scan-the set drew critical praise
from several outlets including
NME and Pitchfork. Extensive
touring, including a recent fall
U.S. trek supporting St. Vin-
cent, helped further cultivate
the artist's fan base. Now comes
Le Bon's sophomore set, CYRK,

named after a school of contem-
porary Polish circus poster art
and arriving domestically on Jan.
17 on the Control Group.

"The record is very much like
a travelogue of the past year and
things that have happened," says
Le Bon, who recorded the album
in Cardiff alongside engineer/
producer Kris Jenkins. "I don't
really like songs to be obvious,
and I will mask everything in a
code that only I can understand,
or I think only I do."

Le Bon credits studio equip-
ment on loan from Wales -based
Super Furry Animals with help-
ing create CYRK's edectic mix of
psychedelic rock and woozy pas-
toral folk. "Unfortunately, I would

get so excited that I would forget
which keyboards and pedals I
used for which song, so it's an
absolute mystery to us now how
we came up with it at the time."

"Cate is an amazing song-
writer with a unique voice,"
Control Group founder Nabil

Ayers says. He describes Le
Bon-often dubbed "the Welsh
Nico"-as being "reminiscent of
something from the past but at
the same time very new, excit-
ing and refreshing."

To accompany the release,
Le Bon will embark on an 11 -
date U.S. tour, beginning Feb.
8 at TT the Bear's Place in Cam-
bridge, Mass. The tour, booked
by Chicago -based Billions Corp.,

wraps Feb. 27 at Los Angeles'
Bardot Hollywood. Radio pro-
motion is heating up with a two -
song sampler featuring "Puts
Me to Work" and "Falcon Eyed"
serviced to college and noncom-
mercial formats. Sirius XMU,
noncommercial KCRW Los An-
geles and triple A WXRT Chi-
cago are among the early sup-
porters, with Le Bon scheduled
to appear on KCRW's "Morning
Becomes Eclectic" in February.
Further radio sessions will take
place throughout the tour, says
Ayers, who intends to schedule
a return U.S. trek later in the
year-much to Le Bon's delight

"I just love playing live. Any-
thing else is a bonus," she says.
"As long as I get to inflict my
music on people then I'm more
than happy."
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But on the
bright side ...:
THE BIG PINK

EI=ILL9YJUI_IANNE ESCOBEDO SHEPHERD

Bright Eyes
After a breakthrough debut, the Big Pink looks to expand
its sound with a more upbeat second set

The Big Pink's debut album, A Brief History
ofLove (4AD), was released in 2009 and did

quite well, particularly for a British band
breaking into the United States. The set has sold
32,000, according to Nielsen SoundScan, and the
duo's lush, electronic -based rock earned an NME
Award for best new act, landed a Jaguar ad (for
single "Dominos") and was sampled by rap pro-
ducer JR Rotem for "Girls Fall Like Dominoes," an
iTunes bonus track on Nicki Minaj's Pink Friday.
Despite the success, though, the members weren't
sure the album properly represented them.

"We always see the good in everything, and I
don't think that kind of came across in our first
record," says Milo Cordell (son of late producer
Denny Cordell), who makes up the Big Pink with
guitarist/singer Robbie Furze. "We are really posi-
tive people. Everything's been incredible, but we
really tripped ourselves up with the old songs be-
cause the only way we could turn up the intensity
was by literally turning up the volume."

It wasn't an issue with the music, but rather
the tempo-the songs on their debut stayed in
the middle range and were a smidge dark. For
a band that was always on the road-including
four American tours since the album's release, ac-
cording to 4AD label manager Nabil Ayers-the
Big Pink needed its live show to explode. So for
follow-up Future This, arriving Jan. 13 on 4AD,
the group set about to create an album that trans-
lated its energy and outlook: one that mined an-
themic, sweet and optimistic pop chords propelled
by thick, bass -heavy beats.

"The first record was quite city -like, concrete,
black and white," Cordell says, "and this one
maybe flows more like a river. It's much looser
and it's got more swing in it. It just flows nicer."
The river metaphor might sound a bit dramatic,
but glimmering songs like "The Palace (So Cool)"
and "13" blend into each other seamlessly, their
rhythmic crunch a common thread. The duo was

inspired by such electronic favorites as Aphex
Twin and Crystal Castles (Cordell's label Merok
Records released early cuts by the latter), as well
as hip -hop, as evidenced by the sweeping Araab-
muzik remix commissioned for lead single "Stay
Gold," which even includes a druggy verse by rap-
per Danny Brown. "I've always been into hip -hop
really," Cordell says. "Rob and I always bonded
over hip -hop and Weezer."

Recorded last summer in the band's East Lon-
don studio, Future This also features cover art by
famous graffiti artist KR (he of Klink), alluding
to Cordell's youth as a graff writer. "Even now, I
carry a pen around in my pocket," he says.

Crucial to the duo's fusing of explosive static
rock and its more acute influences-along with a
newfound stash of Abelton software and an MPC
sampler-was working for the first time with pro-
ducer Paul Epworth (Adele, Bloc Party, Florence Se
the Machine), who helped loosen up the process
despite being a stickler.

"He worked us really hard, like a movie, like we
were training with some kind of karate teacher,
breaking blocks ofwood with our fmgers for hours
on end," Cordell says. "But it was great for us be-
cause we get too much into our comfort zone.
Recording yourself, you lose your mind, think-
ing for six hours that the sound of one high -hat
is the biggest thing in the world. Epworth was a
complete relief."

The Big Pink's live show is shifting, too-the
members are looking forward to translating the
elated energy they sought to audiences-and
worldwide tour plans are in the works, along
with TV (to be announced) and spots on major
2012 festivals.

"The idea of us going out and playing the same
songs in the same way every night almost killed us
last time," Cordell says. "So this time we've got the
power, the knowledge and the equipment to do a
different show every night and keep it fresh."  

Qui.7e.-neNis
with MANNIE FRESH

In the late '90s, New Orleans native Mannie Fresh was one of hip -hop's most successful produc-
ers. As the in-house producer for Cash Money Records, he delivered such hits as Juvenile's top
20 single "Back That Thang Up" and B.G.'s "Bling Bling." In addition to his production work, he
rapped alongside label head Bryan "Baby" Williams as half of the Big Tymers and his signature
sound-a rolling, Southern bounce lit with hints of house-defined Cash Money's output until
2005, when he left the label citing business disputes. He briefly signed to Def Jam as an artist,
but then, in 2007, his sister was shot and killed in her New Orleans home.

Fresh has been relatively quiet in recent years, but has started stepping out again with a cou-
ple of high -profile DJ appearances including a set at the 2010 Fool's Gold holiday party along-
side label co-founder A-Trak and Young Money/Cash Money rapper Drake. That appearance, he
says, helped him "fall back in love" with hip -hop, and after taking a year off to take care of family
affairs, he says he's getting "back to the basics," working with such heavyweights as Juvenile,
Kanye West and Dr. Dre.

1 What made you come back to music?
I'm not really feeling what's going on in music
right now. Everything sounds like it's pro-
grammed-you drop it and it does it for you. It
all sounds the same. The fault is on the record
company and the artist. Record companies are
not allowing artists to go outside the box, there-
fore everything sounds the same. I just want to
give something that has real feeling behind it.

2 You've been independent since leaving
Def Jam. Would you ever sign another deal?
No. I've been approached by several record la-
bels and I told them what I'm telling you: I don't
want anybody to dictate my future. To me, Def
Jam put my career on hold. I was used to mak-
ing 13-14 songs a year and they trickled that
down to nothing. They were telling me to go
out and get big records. I went and got a record
with [Lill Wayne and brought it back to Def Jam.
Although it got a million hits on my page, they
still refused to put it out. To this day I haven't
got answers. I don't hold grudges. I just know
I won't do it again.

Drake's recent No.1 album, Take Care,
includes the song "Practice," which sam-
ples "Back That Thang Up." Do you have
anything else in the works with Drake?
I sent Drake a couple of songs for Juvenile's album
[Rejuvenation]. I'm waiting for him to pick what
he likes, put whatever he wants on it and send it
back. When "Practice" came up, he reached out
and said he really wanted [the sample] on his
album. I appreciate him for making the phone
calls, making sure all was right and I got what I
asked for, despite my history with Cash Money.

4 What's your current status with
Cash Money?
We still have money issues. We will always have
them, as long as Cash Money is selling anything
that has Mannie Fresh on it. 'Til this day, I'm
like, "Dude, what's going on? Where are the
statements for this?" There's always some kind
of complication, that's all I can say.

5 There have long been rumors of a Cash
Money reunion record, or tour. Do you see
that happening anytime soon?
Everybody has to get paid. It wouldbe something
large if Cash Money did a tour with the first gen-
eration of artists, but with everything that's hap-
pened, we needmoneyupfront and on top ofthat
we all need our own attorneys. You don't get my
money and pay me-I get my money directly.

6 In addition to contributing to Juvenile's
upcoming album, Rejuvenation (Rap -a -Lot
Records, date TBA), you've been working
with Dr. Dre and Kanye West. What's that
been like?
Kanye inspires me through his work ethic and
his approach. He'll tell you his whole warm-up
speech: "When we're doing a song, we're not
doing a song just to be doing a song. We're striv-
ing for a No. 1 song." With Dr. Dre, he's a perfec-
tionist. A lot ofpeople ask why Detox is taking so
long. It's because Dre is somebody thatis trying
to top what he's done. Will he do it? I don't know
if he ever will, but I respect that he's trying to do
so. You have to wait for a masterpiece.

We're all fans of Dre down South. He can
park it in Atlanta and I promise you Demx would
come out tomorrow.



A1.13 IVIS
SNOOP DOGG &
WIZ KHALIFA
Mac and Devin Go to High
School
Producers: various
Rostrum/Doggystyle/
Atlantic
Release Date: Dec. 73
If you've caught a whiff of
what these rappers do in
their spare time, it's hardly
surprising that they're posi-
tioning themselves to be the
new Cheech & Chong. Snoop
Dogg announces as much
on the closing track of this
soundtrack. That's a lofty goal
the album never quite hits.
But while the one -topic focus
wears thin, this stoner -fo-
cused set does have its share
of high points. Tracks like "I
Get Lifted," "Talent Show" and
the mostly sung (by Raheem
DeVaughn and J. Black) "It
Could Be Easy" are driven by
sturdy rhythms and creamy,
melodic old -school hooks.
Elsewhere, the track "6:30"
employs meaty guitars and a
heady prog-rock ambience.
Bruno Mars brings bounce to
"Young, Wild & Free," while
Mike Posner contributes a
chorus feature on the laid-
back "French Inhale." Juicy
J and Curren$y add flava to
"Smokin' On" and "OG," re -

CHICK COREA,
EDDIE GOMEZ &
PAUL MOTIAN
Further Explorations
Producer: Chick Corea
Concord Jazz

Release Date: Jan. 77
Chick Corea's month -long stand at New York's Blue
Note allowed the pianist to work in settings both
familiar and against type, such as the free -flowing
work found on Further Explorations, an examina-
tion of pianist Bill Evans' music. With the late drum-
mer Paul Motian and protean bassist Eddie Gomez,

both longtime members of Evans' trios, Corea
leans more toward traditional jazz than just about
any project that has gained him fame. Celebrating
the 50th anniversary of Explorations, a landmark
album that significantly expanded the piano trio
vocabulary, Corea plays with both the lightness
and pensive attitude associated with Evans. Motian,
(who appeared on the original) and Gomez keep
pace alongside him, interacting and creating space
in a natural, conversational manner. Cohesive and
inspired, the set also includes an Evans tune that
was never recorded, "Song No. 1," a spiritual cen-
terpiece of the album's first disc. Corea slides in
three originals that fit seamlessly with tunes long
associated with Evans, among them "Tune Out the
Stars" and "But Beautiful."-PG

spectively. No one will mis-
take Mac and Devin Go to High

School for Jay -Z and Kanye
West's Watch the Throne, but
it has enough to buzz most
hip -hop fans, regardless of
whether they inhale.-GG

COMMON
The Dreamer/The Believer
Producer: No I.D.
Think Common Music/Warner Bros.
Release Date: Dec. 20
It's been a busy three years since
Common's last album, Universal

Mind Control. He's acted in films, penned a memoir, cre-
ated a clothing line and appeared at the White House.
But three years is an eternity in the rap game, which
may be why the Chicago MC is in fierce and fighting
form this time out, dropping disses and N -word bombs
with aggressive abandon. Declaring himself "high above
the standard" and announcing that "the game needs
direction and I'm here to map it," Common's Warner
Bros. debut is filled with chest -thumping blasts of brag-
gadocio and a mostly raw, minimalist attack built by
childhood friend and original producer No I.D. The track
"Sweet" is pure anger, while "Gold" positions Common
as a deliverer with a messianic mission. But even though
his chin is out Common also wears his heart on his sleeve
in these 12 tracks, sampling the Impressions, Graham
Central Station, ELO and Kenny Loggins. He also gets a
spiritual uplift from John Legend on "The Believer" and
poems from Maya Angelou and Lonnie "Pops" Brooks.
They bookend the album and maintain a level of con-
science amid the sass.-GG

MATEO
Love & Stadiums II
Producers: various
Krucial Noise
Release Date: Dec. 6
The latest protegeof Alicia Keys
producerKerry"Krucial" Broth-
ers, Mateo turned heads last
year with an acoustic folk -soul
take on Keys and Jay -Z's 2009

smash "Empire State of Mind."
Now, several months after the
release of his buzz -increasing
Love &Stadiums mixtape, the
Cincinnati native is back with
an impressive new studio EP
that should appeal to fans of
Drake's sensual, spaced -out
soul music. Keys contributes
background vocals to the set's
Brothers -produced opener,
"Say It's So," in which Mateo
ponders streetlights and
endless nights over a stirring
midtempo groove similar
to "Empire State of Mind."
Later, Oakland, Calif. -based
Goapele offers the female
Perspective in the moody
duet "Don't Shoot Me Down,"
which Brothers builds around
an eerie guitar line. But Mateo
doesn't really need help on
the high notes: Dude busts
out a falsetto in "Doubt" that
Prince might admire.-MW

ROBIN THICKE
Love After War
Producers: Robin Thicke,
Pro Jay
Interscope Records
Release Date: Dec. 6

On tour in support of 2009's
Sex Therapy, Robin Thicke was

known to end his shows rap-
ping along boisterously with
Lil Wayne's "A Milli." Two years
later, Weezy repays the shout
out on Thicke's fifth studio set,

TRENT REZNOR &
ATTICUS ROSS
The Girl With the Dragon Tattoo
Producers: Trent Reznor, Atticus
Ross, David Fincher
The Null Corporation/Madison Gate

Release Date: Dec. 27
Trent Reznor and Atticus Ross' soundtrack to "The Girl
With the Dragon Tattoo" opens with a searing digital -
punk version of Led Zeppelin's "Immigrant Song" with
vocals by Yeah Yeah Yeahs singer Karen O. So right away
you're thinking that maybe the Nine Inch Nails frontman
and his production partner have taken a more explicitly
tuneful approach on the follow-up to their score for
2010's "The Social Network," which won the pair an
Academy Award and a Golden Globe. Turns out, not so
much. Like "The Social Network," the rest of "Dragon
Tattoo" (minus a closing cover of Bryan Ferry's "Is Your
Love Strong Enough?") mostly functions in a traditional
scene -setting capacity, Suffice it to say, nothing here
is likely to attract the attention of Leona Lewis, who
recently took on NIN's "Hurt." That doesn't mean the
sounds don't exude a strange beauty: "With the Flies,"
for example, conjures the experience of being trapped
inside a dying refrigerator, while "Hidden in Snow"
hauntingly mixes the creepy and the tender. But Reznor's
return to pop this ain't -MW

Love After War, turning up in
"Pretty Lil' Heart" to advise
listeners, "This is for the lovers
and the sexy motherfuckers."
No surprise there: Ever since
his underrated 2003 debut,
A Beautiful World, Thicke has
consistently shown himself to
be one of R&B's most devoted
ladies' men; the singer's 2006
hit "Lost Without U" virtu-
ally defines male sensitivity.
There's plenty more of that on
Love After War, as in the Latin -

flavored "Tears on My Tuxedo"
and "Boring," where he dem-
onstrates his commitment to
a woman by promising, "No
need to have floor seats, sev-
enth game, Celtics and Kobe."
Thicke also flexes a deepen-
ing hammy streak here: The
rowdy, '70s -funk -style "I'm an
Animal" comes remarkably
close to earning its title. MW

POP

DORIS DAY
My Heart
Producers: various
Arwin Productions
Release Date: Dec. 2
For her first U.S. album in 17
years, Doris Day delivers a
heartfelt hodgepodge filled
with two of the things she
does best: melody and sen-
timentality. Dedicated to her
late son Terry Melcher, who
co -wrote three songs on
My Heart with Beach Boys
buddy Bruce Johnston and
sang the track "Happy End-
ings," the set finds Day hop-
ping from lush, previous ca-
reer moments. They range
from the1920s standard "My
Buddy," "Ohio" (from the
musical "Wonderful Town")
and the jazzy "My One and
Only Love" from her Duet
collaboration with Andre
Previn to such pop covers
as the Beach Boys'"Disney
Girls," Joe Cocker's "You Are
So Beautiful" and the Lovin'
Spoonful's "Daydream."
Some of the tunes hail
from the "Doris Day's Best
Friends" animal TV series of
the mid -'80s. And Melcher
and Johnston's "The Way I
Dreamed It," along with the
title track and Johnston's
"Heaven Tonight," create
some valid contemporary
settings for a voice that's
so well steeped in the Great
American Songbook.-GG
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SINGLES
MYSTIKAL

ORIGINAL
fiA1 SIROMAN

. LIL WAYNE

-111-VII=WS
MYSTIKAL FEATURING
LIL WAYNE & BIRDMAN
Original (5:22)
Producers: Detail, King Midas
Writers: various
Publishers: various

Cash Money/Universal Republic
For hip -hop heads longing for the return of the Dirty
South's glory days, the ending of Mystikal's six -year
prison sentence was a welcome day indeed. His last
great singles (2000's "Shake Ya Ass" and 2001's
"Bouncin' Back [Bumpin' Me Against the Wall]") were
released a decade ago, but the brass at Cash Money
Records recognized the veteran's talent and inked a
deal with the rapper last November. Working over a
no-nonsense synth line, Birdman and Lil Wayne smartly
leave the fast -talking man of the hour plenty of space
to do his thing. "Stay out of that medicine cabinet!"
Mystikal bellows less than a minute into the welcome -
back party, returning to the sometimes -comprehensi-
ble, always -entertaining flow he perfected in the '90s.
For those who first think of Lil Jon when it comes to
rowdy Southern hip -hop, it's a fine time to get reac-
quainted with Mystikal. -CP

HIP -HOP

CHIDDY BANG
Ray Charles (3:43)
Producers: Xaphoon Jones,
Adam PaIlin, Sam Hollander
Writers: various
Publishers: various
Virgin Records
Hip -hop duo Chiddy Bang
has returned with "Ray
Charles," a fun romp over
a faux '50s arrangement
from its long-awaited debut
album, Breakfast. The play-
ful song contains many of
Chiddy and Xaphoon Jones'

signature sonic elements:
great bouncy beats and lyr-
ics that range from clever
to corny. "I make the music
with the soul of a blind
man/They be amazed how
I get them ladies that cry,
'Yeah!" Chiddy raps. Lines
like these are part of the
package with Chiddy Bang:
The listener can either em-
brace the eye -roll -worthy
punch lines or choose to
look the other way entirely.
Luckily for fans, Chiddy's
carefree flow comes off

SHARON VAN ETTEN
Serpents (3:03)
Producer: Aaron Brooking Dessner
Writer: S. Van Etten
Publisher: Country Archers
Jagjaguwar
Featuring the well-oiled skills of the

National's Aaron and Bryce Dessner, the Walkmen's Matt
Barrick, Doveman's Thomas Bartlett and Wye Oak's angel -
voiced Jenn Wasner, the newest single from Brooklyn folk
sorceress Sharon Van Etten is jam-packed with overdub
cameos. Her upcoming third full-length, Tramp, features the
indie-rock equivalent of the 1992 Olympic Dream Team-and
with "Serpents," Van Etten's already recruited enough talent
for a killer starting five. However, this noisy, venomous track
would work just as well as a stripped -down acoustic strum-
mer. The widescreen feedback and six -screen smoke is fairly
hypnotizing, but the crowded, awkward vocal harmonies sug-
gest too many cooks in the kitchen. "Serpents in my mind,"
Van Etten sings over a ragged guitar thrust, "you enjoy suckin'
on dreams." It's a nonlinear fever dream with an earth -rattling
ruckus, but Van Etten, standing eyes closed in the center of an
apocalyptic tornado, sings the listener to sleep.-PR

naturally here, and "Ray
Charles" is more fun than
flawed. - MB D

ROCK

GRAFFITI6
Free (3:50)
Producer: Tommy
"TommyD" Danvers
Writers: J. Scott,
T Danvers
Publishers: Sony/ATV, EMI
Publishing
Capitol
Graffiti6, the duo of singer/
songwriter Jamie Scott
and songwriter/producer
Tommy "TommyD" Dan-
vers, makes the art of craft-
ing pop gems seem like the
easiest task in the world.
"Free," a new single re-
leased as part of a seven -
track EP of the same name,
begins as a low rumble,
with a chugging acoustic
guitar and Scott whisper-
ing love -lost lyrics. The
song builds steadily from
there: Scott's strong yet
fragile voice resonates as
the track progresses, but
Danvers' soulful production
is the real star. The strings
swoon, the guitars bubble,
and the choir bells hit all the
right spots. "Free" glides
so effortlessly that it's easy
to forgive the contradic-

BETTER

i.MYSEL;.;
S

ADAM LAMBERT
Better Than I Know
Myself (3:36)
Producers: Lukas,
"Dr. Luke" Gottwald,
Cirkut, Ammo
Writers: L. Gottwald,
J. Coleman, C. Kelly
H. Walter
Publishers: various
RCA Records/19
Entertainment
"Better Than I Know Myself,"
the first single from Adam
Lambert's forthcom-
ing sophomore album,
Trespassing, attempts to replicate the winning pop -rock formula of the singer's breakout
single, "Whataya Want From Me." That song, from the former "American Idol" finalist's 2009
debut, For Your Entertainment, included an unstoppable hook and an unflinching vocal perfor-

mance to serve as its foundation. While "Better Than I Know Myself" isn't as immediately over-
powering, repeated listenings amplify the untamed vulnerability that has become Lambert's
defining asset. Producers Dr. Luke, Cirkut and Ammo provide a groundswelling chorus, but
Lambert shines in the intimate verses, singing, "I can be obnoxious at times/But try and see
my heart" before the final climax. Like any talented pop artist, Lambert understands subtle
reflection as well as epic bombast.-JL

tory lyrics-"Set me free
babe," Scott sings on the
chorus, while the second
verse begins, "I need some-

one to hold me, wrap their
arms/And embrace the air I
breathe."-JB

CEE LO GREEN
Anyway (3:34)
Producers: Wallpaper,
Daniel Ledinsky
Writers: E. Frederic,
R. Golan, R. Cuomo,
J. Alexander
Publishers: various
E/ektra
Cee Lo Green's latest
single, "Anyway," comes
from the recently released
"Platinum Edition" of The
Lady Killer. Co -written by
Weezer frontman Rivers
Cuomo, the upbeat track
mixes dreamy synth cas-
cades with a driving disco

beat and feeds off the R&B
star's self -deprecating lyr-
ics. Only Green can deliver
the line "When this rela-
tionship's not working/
That's when your friends
start flirting/And my eyes
may wander but that is not
OK" with successful sincer-
ity. The song doesn't miss
a beat when the percus-
sion drops out at the 1:50
mark, and although the
hook may not be as catchy
as on Green's filthy hit "F**k
You," it's pretty darn close.
As Green plots his next
musical projects while
juggling judging duties
on "The Voice," "Anyway"
serves as a reminder of The
Lady Killer's whimsical vibe
and staying power. -M D

 I *1 1:I'M OWDRilttnlig
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jon Blistein,
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Jason Lipshutz, Chris Payne,
Ryan Reed, Mikael Wood
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ONE MASSIVE ARENA TOUR. TWO APPEARANCES ON "SATURDAY
NIGHT LIVE" -IN ONE YEAR. THREE GRAMMYS. 207,000 ALBUMS
SOLD, OPENING WEEK.THE BLACK KEYS ARE FINALLY FIRING ON
ALL CYLINDERS -SYNCHS, RADIO AND VIRAL (SANS SPOTIFY).
AND WITH THE RELEASE OF SEVENTH STUDIO ALBUM "EL
CAMINO," THE DUO MAY EVEN BE SAVING ROCK'N'ROLL.

BY JILLIAN MAPES

ast January, the Black Keys and Vampire Weekendfaced
off in a battle royale of modern rock.

The challenge: earn Grammy Award winner Stephen
Colbert's vote for best alternative album. "The only way
to determine which alternative band has the most edgy,
noncommercial appeal is which one got their songs in
more commercials," Colbert said on Comedy Central's
"The Colbert Report." After the Keys presented three
synchs of the same song -2004's "Girl Is on My Mind,"
featured in ads for Zales, Victoria's Secret and Sony Er-
icsson-the competition on Colbert's show ended in
fisticuffs, crowbars and all. Thankfully, there weren't

any injuries, or bruised egos: "We don't ever want to take ourselves
too seriously," Black Keys guitarist/vocalist Dan Auerbach says.

"The whole idea of 'selling out' is this archaic indie-rock ideal,"
Auerbach continues. "They want to give us money to use our
music? It boggled my mind why that was a bad thing because to
me, my heroes-blues and hip -hop guys-take all the money
they can get."

Two years ago, after eight years in the business, the Ohio -
bred bluesy rock duo started allowing its music to be synched in
commercials, TV/film and videogames, ranging from the CW's
"Gossip Girl" to Subaru of America. In 2010, the pair was the
most -licensed band on Warner Music Group's roster, according
to David Bither, senior VP of Nonesuch, the Warner imprint
that has been the Keys' home since 2006. The group gets about
one synch offer each day, both for new music and older mate-
rial. Black Keys manager John Peets of Q Prime Nashville, who
handles the requests in -office, describes the volume of licensing
inquiries as "shocking."

"They write such strong hooks . . . that's why they've been
successful with licensing," Peets says. "Most people think about
synchs in terms of complete songs, but really, it's more about
which 30 -second snippets will work."

Synchs for the Keys' seventh album, El Camino, released
Dec. 6, 2011, include ESPN's Band of the Month (December),
ABC's "Grey's Anatomy," Lifetime's "Army Wives" and Play -
Station's "MLB 12: The Show" videogame. But synchs are far
from the only strategy responsible for breaking the Black Keys
in the mainstream.

"Radio, radio, radio," Auerbach says.

IT STARTED WITH A WHISTLED DITTY. That was ac-
companied by start -stop riffs and a retro sheen, courtesy of
producer Brian "Danger Mouse" Burton. "Tighten Up" was
the final song recorded for 2009's Brothers, and the album's
only collaboration with Burton. It was the band's conscious
effort "to make something catchy that could get played on the
radio," says drummer Patrick Carney ( ®patrickcarney). As
a single, "Tighten Up" was a slow burner, but it eventually
spent 12 weeks atop Billboard's Rock Songs chart, 10 weeks at
No. 1 on the Alternative tally and even cracked the Billboard
Hot 100 (No. 87).

The Black Keys-a band that once toured the United States for
seven weeks in a rental truck-had finally arrived.

But the duo chose not to ride the wave of Brothers. Three
weeks after winning three Grammys (best alternative album,
best rock performance and best recording package) at last
year's ceremony, the band canceled an Australian tour as
well as European dates in order to return to the studio. With

Burton now acting as a co -songwriter as well as producer,
the Keys spent 40 days at Auerbach's new Easy Eye Studios
in Nashville, recording the poppy, punchy El Camino.

Canceling tour dates "cost us a lot of money because we had to
pay for all the venues," Carney says. "We realized we could tour
for two straight years, but at the end of the two years we'd have to
deal with making a 'comeback record.' We just wanted to make
another record. We didn't want to have to prove ourselves again."

Now, "Lonely Boy," the lead single from El Camino, spends its
fifth week at No. 1 on the Alternative chart. (It's thus far peaked
at No. 64 on the Hot 100.)

FROM THE TOP DOWN, the ethos surroundingthe El Camino
campaign embraces "the spirit of doing it the wrong way"-a tag
line initially verbalized by the band's longtime art director, Pat's
brother Michael Carney (®carneymichael). It refers to the Keys'
"off" visual branding through the years.

"The Black Keys suggest that they're 'off,"' says Warner Bros.
Records COO/co-president Livia Tortella (®livia_wbr). "They've
latched onto that idea at a time when the real spirit of alterna-
tive has, in many ways, gone away from our music. The spirit of

ROCK TAL

DAVE GROHL
FRONTMAN, FOO FIGHTERS

You and the Foos were in the thick
of it throughout 2011, so what's your
take on the health of rock?
There's always going to be rock'n'roll
bands, there's always going to be kids
that love rock'n'roll records, and there
will always be rock'n'roll. I travel all
over the world and play music, and
it's easy to think rock'n'roll has gone
away when you're in a country like

America. We just got back from a trip Down Under, did a
tour of Australia and New Zealand where we were pulling in
40,000-50,000 people a night, selling out stadiums. To me,

that means rock'n'roll is alive and well. England is another
country where rock bands are hugely successful-you hear
them on the radio and they have hits and play stadiums. I
don't know what it is, but America is one of the few countries
where rock'n'roll is not huge.

Have you had this discussion with the band and your team?
No. One of the reasons why we're still a band and still make
albums and we're still successful is we don't pay attention to
any of that. We have our own studio, our own label. We do
everything on our own terms. We've always lived within this
beautiful bubble that is the Foo Fighters. You can't pop it. You
can't change what we do, because we try to keep it entirely real
and pure. Because you have things like "American Idol," and
you've got radio stations that play music made entirely by com-
puters, it's easy to forget there are bands with actual people
playing actual instruments that rock.

When you come out of your bubble and deliver hits, does it
surprise you that radio gets behind it and people respond
the way they do?
You have to understand, we're a really simple band. We think we
suck, and we try really hard to make good records. But there was
a time about 10 years ago when we'd get asked to play an awards
show or a festival and we'd show up and be the only rock band.
Here we're on a bill with pop artists like Pussycat Dolls or some
new rapper and then we get up and beat the shit out of our instru-
ments. I started wondering, "Why are we even here?" I wondered
if they just needed a "rock band." Then I started thinking maybe
we actually represent something to people. Maybe when they hear
the name "Foo Fighters," they think rock'n'roll. And I thought,
"Wow, that's cool." Then over the years playing shows I'd look out
at the audience and our audience became so diverse. I thought,
"Man, they just want to see a rock show."

The current musical climate is not unlike what it was in
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When the lights go out: DAN
AUERBACH (right) and PATRICK

CARNEY (far left) of the Black
Keys performing at KROO

Los Angeles' Almost Acoustic
Christmas on Dec.11, 2011.

rock should be that: outside of the norm, not just mainstream
and predictable."

Nonesuch senior VP of marketing Peter Clancy offers these
descriptors of the band's current sound and feel: "simple, unglossy
and deliberately reminiscent of the band's humble beginnings."

Instead of releasing the big -budget video they shot for "Lonely
Boy," the Keys opted for footage of a security guard named Der-
rick Tuggle, who epitomizes the idea of dancing like no one's
watching. Finding and recording Tuggle, originally hired as an
extra, was essentially an accident, but the video fit in perfectly
with the "inside joke" theme of the album's viral -heavy marketing.

The band kicked off the campaign in early October by trying to
sell a used van-the 1994 Dodge Caravan junker that's pictured
on the cover of El Camino. Comedian Bob Odenkirk helmed a
low -budget commercial as a car salesman who's lost control of
his stead, while Carney recorded a message at 330-510-1206 re-
vealing more details about the vehicle, which is more akin to
the van the band first toured in than a Chevrolet El Camino. (A
similar voice -mail gag was offered by Arcade Fire, whose name
continues to come up in conversations about the Keys' competi-
tors in the rock marketplace.)

1991, right before Nirvana got popular. The late '80s was full of
overproduced pop that kids had nothing to grab hold of. You had
a bunch of formulaic pop -songstress bullshit-music was bor-
ing. And then a bunch of bands with dirty kids got on MTV and
rock'n'roll became huge again. I feel like that's about to happen.
Something's got to give. It can't be song contests on television for
the rest of our lives. It can't be the same playlists on every radio
station for the rest of our lives. It can't be music made entirely
by computers with people talking over it the rest of our lives. It
can't go that way. It just won't.

As a musician, and a part of this rock'n'roll scene, I have a re-
sponsibility to make shit real, to not think about making music for
money or promoting music for fashion, the contests. Once you start
doing the right thing, it will get better. A lot of people are promoting
records that are just throw -it -against -the -wall, see -if -it -sticks mean-
ingless bullshit. Everybody has the responsibility to do the right
thing and promote artists that mean something. -Ray Waddell

An El Camino mini -site was set up (wannabuyavan.com),
where fans started leaving comments like, "I've got a '96 Buick
Roadmaster that's pretty kick -ass. Wanna trade?" Others quoted
Chevy Chase's character in "National Lampoon's Vacation." The
sharing had begun.

"With these bands, the little nuances are important," Tortella
says. "I almost want to scream it from a rooftop: This band embod-
ies the spirit of what rock marketing should be! And the beauty
of it is that we never stopped talking about the Black Keys. There
was no gap in marketing them between albums."

One week before street date, the band's official site streamed
five tracks from El Camino, which at that point had leaked. That
was the duo's only go at streaming, with the Keys and man-
agement choosing not to put the album-with the exception of
"Lonely Boy"-on services like Spotify and Rdio. Manager Peets
says they're still gauging the effects of not streaming El Camino
as the campaign progresses. He doesn't rule out changing their
decision later on.

"You get paid [for streaming], but it's so minuscule it's laugh-
able," Auerbach says. "Anyone on the Internet who makes us
look stupid for not being on Spotify usually has some sort of
stake in the company. Publications like Pitchfork are teaming up
with Spotify, and it's kind of ridiculous. It's a cool thing to have
if you're in a new band and you want to be heard. But if you are
a bigger band that's already known and you rely on record sales
for a living, then it's really no place to be."

El Camino's opening -week numbers proved to the band that the
combined efforts of Nonesuch and Warner were right in "doing
it wrong." The Black Keys nearly tripled the first -week sales of
its previous album and debuted at No. 2: Carney and Auerbach
were out with caber -chef Anthony Bourdain shooting an episode
of Travel Channel's "No Reservations" when they heard the news
of their big debut.

That same week, the band performed on "Saturday Night Live"
for the second time in a year and streamed an El Camino release
show in New York on MTV Hive. But the biggest moment of the
album's release week had to be the Keys selling out a Madison
Square Garden show in 15 minutes. They've since added a sec-
ond Garden date, which the Agency Group's Dave Bevan, who
books the band, is confident will also sell out, like many other
dates on the group's first headlining arena tour.

"At this point, the band could go to just about any market and
do very well-near sellouts at arena -size capacity," Bevan says.

BIG IN EUROPE: AN ALTER

BRIDGE CASE STUDY

Rock quartet Alter Bridge tries not to think region-
ally. Consisting of Creed members Mark Trem-
onti, Brian Marshall and Scott Phillips, as well as
former Mayfield Four vocalist Myles Kennedy, the
group has spent the last eight years figuring out
how to survive in the ailing rock industry. For the
Orlando, Fla., natives, the answer lies beyond in-
ternational borders.

Releasing its gold -certified debut, One Day Remains
(Wind-up Records), in 2004, Alter Bridge has since be-
come one of Europe's leading touring bands while simulta-
neously losing momentum in the United States. With eight
international legs on its résumé, the group found fleeting
success in North America, maxing out in venue size at New
York's 2,100 -capacity Best Buy Theater and witnessing
diminishing sales on subsequent albums. But in Europe,
the act nearly sold out London's 12,000 -capacity Wemb-
ley Arena last November, and it's top -billed at festivals like
England's Download and Germany's Rock am Ring.

According to AGPS Management's Steve Wood, the
group's day-to-day manager, the overseas success is a
combination of constant digital interaction with fans, a
vigorous tour cycle and a nostalgic desire for raw rock tal-
ent. "America has too many options. Rock music is sort of
written off," Wood says. "They have a very active and inter-
active fan base in Europe. You can write and get responses

and watch the band with webisodes."
Initiatives have involved recording live shows and selling

USB drives for $25 apiece to fans exiting the venue, hold-
ing contests for lucky entrants to get a chance to play with

the group during sound check and releasing live DVDs of
gigs in Amsterdam and London, Newer rock bands may
launch similar ventures, but few are as consistent and re-
lentless as Alter Bridge.

"It's determination and communication through the
eight years they've had with the fans," says the Agency
Group's Neil Warnock, the group's international agent.

"That has brought them through as one of the finest
rock bands. There are very few right now who have done
that. As an artist, they've come back and back and back
and revisited their fans, stayed with them and devel-
oped their music."

Live Nation U.K. VP of promotions Steve Homer adds,
"In the U.K., if you put the time in touring the market, sup-
porting releases and playing the key festivals, you are part
of the way there to having success. The band has a great
live show that has grown as they have grown."

Grossing "at least in excess of seven figures" off its last
European leg, Alter Bridge plans to co -headline an Aus-
tralia trek with Steel Panther in February before Trem-
onti, Marshall and Phillips reunite with Creed frontman
Scott Stapp for an EP and a U.S. tour in April. Kennedy will
continue working with Slash on a solo project and plans
to reconvene with Alter Bridge in early 2013 for another
album and tour. The band members are confident their
fans will wait.

"There's a movement happening here," Wood says.
"People aren't necessarily rejecting other types of
music. They're saying, 'We want this again. We want
guitar solos."' -Steven J. Horowitz
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"It's just about having the time to get them there."
A long record cycle-or at least one longer than that

for Brothers-is exactly what Bevan and the label team are
planning: at least three legs of the El Camino arena tour
(with the possibility of additional dates in 2013) and servic-
ing three to four singles, the second one likely being "Gold
on the Ceiling." Already confirmed are headlining slots at
major U.S. and European festivals this summer, and next
on the to-do list is creating stronger inroads internationally.

"The last American rock band to be exported in a big
way was the White Stripes," Tortella says. "It's funny to
hear people say, 'Rock is dead,' when I believe we're on
the verge of exporting one of our greatest American rock
bands around the world. It makes me a little giddy, actu-
ally-to prove them wrong. The greatest upside for the
Black Keys is being able to tour around the world the way
they do in America."

DESPITE NEW -SCHOOL VIRAL TACTICS, the band's
career is centered on a conventional, linear approach to
hard-earned success: Cut your teeth on the road, build a
loyal fan base with each record, and find a way to expose
your music across multiple platforms. So "wrong way" or
not, the team is kicking it old -school in many ways, and
working off an established foundation that dates back to
Akron, Ohio, in the mid -'90s.

Carney and Auerbach were "neighborhood kids" together,
more formally introduced by their older brothers as teenag-
ers because of their mutual musicianship. They jammed
together in high school and went away to college, then both
dropped out and ended up right where they started: back
on the block in Akron.

"The first time I heard the continued on »p24

JIM JAMES
FRONTMAN, MY MORNING
JACKET

"Rock is dead." What's your reaction to that?It's silly.whenpeople talk about things thatway. "Rock"
is such a huge term-it's basically limitless. I mean,
commercial rock radio is a ridiculous joke ... they play
the same bullshit playlists and don't give newmusic or
creative music a chance ... but that's where the college
and indie stations come in to keep rock alive-what-
ever the fuck "rock" is.

Are you hearing new rock that moves you?
Absolutely. Dr. Dog, Floating Action, Fruit Bats, Delta
Spirit, Tame Impala, Motley Crue, the Melvins, Pearl
Jam, Neil Young, Avi Buffalo . . .

Does a decline in rock radio affect My Morning
Jacket?
Like I said, commercial rock radio . . . they play the
same Nickelback and Staind songs way too much, or
else they're stuck in the '90s playing Sublime or Nir-
vana on repeat.

How do shows on the Circuital tour feel? Does
MMJ's own scene feel vibrant?
We're always grateful that anyone comes to see us
whether it is a handful of people or thousands. When
people come to see us play it always feels alive-and
we're always grateful to be a part of it -Ray Waddell

WHY ROCK STILL RULES THE ROAD
These days it's rare to see any musical artist make the jump

from playing large dubs and theaters to arenas. But after
10 years of development in the touring space, the Black
Keys will support their latest album, El Camino, with a
North American arena headlining tour, beginning in
March. The Arctic Monkeys have been tapped as support.

Black Keys manager John Peets of (a Prime says
there's "a leap of faith" involved with making the move

to large-scale venues, but feels the blues -rock duo has gained
enough momentum in recent years to give it a shot. So far, the
band's March 12 concert at New York's Madison Square Gar-
den is sold out ("in15 minutes," according to a tweet from Keys
drummer Patrick Carney [@patrickcarney] on Dec. 9), with a
second show added soon after, Peets says.

In addition to the Black Keys, Coldplay has already an-
nounced a spring arena trek and it's believed that Nickelback
will play large venues in 2012as well. In 2011, rock tours grossed
more than any other genre, pulling in $1.7 billion from more
than 5,700 concerts that drew 22,957,774 fans, according to
Billboard Boxscore. Keeping in tradition with past years, the
top 10 rock tours of 2011were by veteran acts. Leading the top
three spots were U2 ($293,281,487), Bon Jovi ($192,947,951)
and Roger Waters ($180,844,170).

Concert promoters, booking agents and artist managers
generally agree that rock touring is alive and well. Aside from
superstar rock acts that have littletrouble drawing fans to head-
lining concerts, touring industry observers believe the future lies
in smartly packaged events with an affordable ticket price.

John Reese, founder/president of Synergy Global Entertain-
ment (SGE), has mastered this formula in recent years with rock
festival tours like the Rockstar Energy Drink Mayhem Festival
and Rockstar Taste of Chaos.

"It gives the music fans a lot more bang for their buck," says
Reese, who co -produces the tours. "I'm looking at [the Rock -
star Energy Drink Uproar Festival] poster right now and [fans]
can see nine bands for generally what the price of a two- or
three -band package [goes for]."

Reese, whose company produced more than 230 music
events in 12 countries in 2011, plans to launch several new rock
tours and festivals in 2012. He declines to give specific details,
but says they'll be organized as a joint venture between SGE and
5B Artist Management.

Hello, Mylo:
Coldplay's

CHRIS MARTIN
performing in

Berlin on
Dec. 21, 2011.

Joe Litvag, a senior VP at AEG Live in St. Louis, which co -
produces such midsize festivals as Rock on the Range, Rock
Fest, Rocklahoma and Carolina Rebellion, says that attendance
continues to grow at many of his festivals. He notes, however,
that there aren't enough upcoming and midlevel acts breaking
through to the next level in the active rock genre.

"With the direction the major labels have gone over the last
few years-most of them are pretty much out of the rock busi-
ness, except for the well -established rock acts-these smaller
artists are having to rely on independent labels to try and get
their career to the next level," Litvag says. "It certainly can be
done, but the incubation period is a lot longer with an active rock
act than a pop act."

At a time when rock acts are touring more often to make up
for lost revenue in recorded -music sales, it's crucial for bands
to be more creative with their live show, the Agency Group's
Ken Fermaglich says. The agent-who books such bands as
Staind, 3 Doors Down, Paramore, Creed and Hinder-says that
many acts are getting smarter about offering fans unique con-
cert experiences.

"I'm having conversations with bands about being smart and
trying to see that it's important to create interesting content that
isn't necessarily the same old thing," Fermaglich says. "Bands
are recognizing that they need to reinvent themselves or try
some different things when they want to go out and work."

He points to Creed as a recent example. This spring the group

will perform its albums My Own Prison (1997) and Human Clay
(1999) in their entirety at theaters in select U.S. cities. The Scott
Stapp -led band will spend two nights in the same city, perform-
ing one album each night, along with songs from later releases
Weathered and Full Circle.

Creed fans have responded well to the concept. "Ticket
counts are great and the tour is going to be awesome," Fer-
maglich says.

SGE's Reese agrees that rock bands need to start thinking
outside of the box if they want to continue selling concert tickets.

"I am seeing bands that are playing too many dates and
they're not making it special for the fans," Reese says, noting
that ticket counts have decreased as a result. "It's important
that when we develop new concepts and touring ideas, we
bring cool elements to it, price it right and do all the things nec-
essary to make sure it's special." -Mitchell Peters
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ROCK RADIO LOOKS TO

THE NEW GENERATION

rormat changes and a reliance on the familiar threat-
ened to hinder new artists' growth last year, but pro-
grammers remain optimistic that rock radio can re-
main a vaunted new music destination.

Notable among the format's headlines in 2011 were
the losses of New York's and Chicago's Alternative chart
reporters-WRXP and WKQX, respectively-when Mer-
lin Media acquired the signals and flipped each to FM

news. Similarly, CBS Radio's WYSP Philadelphia, which, ex-
cept fora brief stint in the mid -'00s as a talk station, had played
various forms of rock since1973, switched to a simulcast of AM
sports WIP. Such defections noticeably affected Billboard's
Nielsen BDS-based rock radio airplay chart panels. By the dose
of 2011, 53 stations reported to the Alternative survey, down
from 70 at the end of 2006. The Heritage Rock panel shrunk
from 30 to 17 reporters in that span.

According to BDS, for the week of Nov. 26, 2011, the weekly
audience for the No.1 song on Heritage Rock fell below 1million
for the first time since such figures began being tracked in 1999.
Fiveyears ago, the chart'stop title regularly registered more than
2 million weekly listeners. In even greater contrast, as far back as
1999, it was common forthe total to top more than 6 million.

The rock stations that survive, not surprisingly, often clung
to instantly recognizable voices in 2011. Red Hot Chili Peppers
continued to crank out alternative toplOs. With two so far from
its 10th studio album, I'm With You, the act upped its total to
23, matching U2 for the most in the chart's history. Foo Fight-
ers spent more than half the year -28 weeks-atop Billboard's
Rock Songs airplay chart with the first two singles from their
seventh studio set, Wasting Light: "Rope" (20 weeks at No.1)
and "Walk" (eight). And, acts long absent from the charts re-
turned, including Blink -182, Jane's Addiction and Social Distor-
tion, with the lattermost band scoring its first Alternative top10
("Machine Gun Blues") since1996.

Still, rock programmers are welcoming the next generation.
Mumford & Sons, whose Sigh No More has tallied 60 weeks

atop Billboard's Folk Albums chart and sold nearly 2 million cop-
ies, according to Nielsen SoundScan, became one of only two
acts (joining Cage the Elephant) to chart three Alternative top
10s from a debut set in the past five years. And Fosterthe People,

Billboard's top new rock act of 2011, notched the biggest pop
crossover rock record of the year-the singalong Billboard Hot
100 top10 "Pumped Up Kicks." The group's success, says Julie
Pilat, PD at alternative KYSR Los Angeles, proves that the "local

rock scene is on fire" in the nation's second-largest market.
"Foster the People, Young the Giant and Grouplove broke out

of L.A.," Pilat says. "Young the Giant received mainstream atten-

tion via the MTV Video Music Awards and I think its single 'Cough

Syrup' could still cross to pop radio in the first quarter of 2012."
Pilat also points to the success of the Black Keys, who

finished the year with a Rock Songs and Alternative chart -
topper, "Lonely Boy," from the act's new El Camino. The duo
built its following gradually before 2010's Brothers, its sixth
album, brought the pair to the Billboard 200's top 10 at last.
"New music discovery and touring is the heart of rock radio,"
she says. "A few years ago, the Black Keys were receiving
only specialty play while selling out tours. Now, they have a
No.1 record." -Gary Trust

DANIEL GLASS
FOUNDER, GLASSNOTE
ENTERTAINMENT GROUP

I don't think rock is dying. If you look
at electronic acts-they're touring,
getting in front of the fans-this is a
rock approach. Everyone wants to talk
about Skrillexrightnow-this is a rock
guy who saw the future. But his guitar
is his laptop. He's using a laptop, but
it still feels like a guitar. We're a rock
company, and we're going to continue

to be a rock company and we're extremely optimistic about the
state of rock radio.

We need more rock radio. We lost 10 great stations in the format

... Two-thirds of rock radio plays '80s and '90s. Enough already. I
recently called the head of CBS and told him to turn two stations
into alternative radio. I'd put the stations in the hands of the rebel-
lious kids and open it up. Radio has ignored rock at its own peril.

Bowery Presents, our New York promoter, has venues packed
every night with all kinds of edgy artists-rock, but also rap, art-
ists of all kinds. If you look at the festivals-Coachella, Bonna-
roo-there are 60,000-80,000 people paying good money. But
when you look at these lineups, where is it on the radio? Way
too often record companies push to radio-as if radio was the
only marketing tool.

Major labels get involved in these bidding wars and spend
all this money and then when it doesn't work right away, it's
"Oh, we had a bad year." Or, "Rock is over." Rock is not over.

-As told to Benjamin Meadows -Ingram

MARISSA PATERNOSTER
FRONTWOMAN, SCREAMING FEMALES

Ifthe general populace sees that rock musicis dying, then they're
not involved. Because it's not-it's not true. There are tons and
tons of punk bands playing in small venues everywhere. It's al-
ways been like that, and it's never going to stop. Kids are always
going to love punk. Bands that are really dedicated to maintain-
ing the artistic dignity or integrity aren't going to want to access
national fame anyway, because they don't want people or the
mainstream media to tell them what to do.

The way [punk and DIY] bands do what they do hasn't
changed much, except in the way we socialize with one an-
other-networking is so much easier now, though a little bit
more impersonal ... Things are different. I wouldn't say things
are bad or worse. An important part of finding success is being
flexible, being able to get rid of old-world models and adapt to
new -world things-and not begrudgingly-and make it work,
while maintaining your artistic integrity. Things aren't getting
easier, but they're getting more interesting.

-As told to Devon Maloney

AARON BRUNO
AWOLNATION

I was bored with the music that's called 'rock'n'roll: It's been a
few years in which only a few things have stood out, but noth-
ing has changed my life like Radiohead's OK Computer. What's
good, though, is that people are doing more with production and
becoming less loyal to a traditional rock sound. A lot of bands
are redefining alternative ... The return of rock is through al-
ternative music and if I'm right, this is a really exciting time.

-As told to Phil Gallo

JONAS NACHSIN
PRESIDENT,
ROADRUNNER RECORDS

The great thing about rock music in general is that [rock art-
ists] tend to have long, great careers. It's not a fanciful type of
medium-people who get into it are in it for the long haul. That
can be really great for rock companies because you can build a
solid stable of artists.

One of the main challenges facing independent acts, today
and always, though, is exercising patience. For rock labels,
things start very slowly. Then, when things are actually suc-
ceeding, comes the greatest challenge of all: knowing how to
graduate to the next level . .. Today, the scene is really healthy.
There's so much stuff bubbling up: real fans, independent rock
bands getting radio and licensing exposure. Regardless of the
economic challenges of the industry, rock is one of its healthi-
est, thriving sections. -As told to Devon Maloney
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continued from »p22 Black Keys, I was taken aback," says
Jonathan Cohen (®brainofloacohen), music booker for "Late
Night With Jimmy Fallon," a former Billboard editor and Auer-
bach's childhood friend. "Little Dan! I had never heard him sing
like that, and it was an unusual sound ... but I could tell there
was something cool going on there. For a long time it was just
Dan and Pat in Pat's basement, making noise and having fun.
In the earliest recordings, that came through loud and clear."

Despite never having played a show, Auerbach sent demos
to 10 garage -rock labels. Only two responded, and the band
ultimately went with the small but credible Southern Cali-
fornia label Alive. "They released [albums by] Doctor Ross
the Harmonica Boss as well as Stooges records," Auerbach
says. "I figured they might understand what we were doing."

The Keys' fuzzed -out debut on Alive, 2002's The Big Come
Up, which has gone on to sell 139,000 copies (according to
Nielsen SoundScan), garnered them looks from major labels,
including Sire Records.

"We were talking to [Sire co-founder/president] Seymour
Stein every day for two months," Carney recalls. The band was
promised a contract with Sire-which was, at the time, transi-
tioning away from its distribution with Elektra-but the duo
went with Fat Possum instead. That's where the Keys stayed
for two crucial albums -2003's Thickfreakness (187,000 cop-
ies sold, according to SoundScan) and 2004's Rubber Factory
(224,000)-before moving to Nonesuch.

Fat Possum owner Matthew Johnson "taught us a lot about
music-about the kind of hustle it takes to kind of be a band
that we weren't really aware of at the time," Carney says. "Ifwe'd
signed with Sire, this would've been a whole different band.
It would've taken months and months [for the record to come
out], it would've not been a priority, and the band would've just
fizzled the fuck out. We were nervous that maybe we passed
on a really big opportunity, but we were also so determined
at the time that if we worked hard, people would probably,
hopefully take notice of the band."

Beachland Ballroom & Tavern, where the Keys played their
first live show to about 25 people. They made $10. But they kept
gigging-their Akron following making the 45 -mile drive up
Route 77-and when the band later played Chicago, Barber
urged David "Boche" Viecelli, founder of booking agency Bil-
lions Corp., to see the group live. Soon after Viecelli became
the band's first manager and booking agent, and despite dis-
agreements that led to the Keys' signing with Q Prime in
early 2005, Carney cites Viecelli as a key person early on in
the duo's career.

"Very few bands from Cleveland and even Ohio make it,
and part of the problem is that there isn't an infrastructure
of labels and booking agencies that are based here," Leddy
says. "At that point in their career, the Black Keys getting a
national booking agent was key for them to make these next
couple of steps."

The next steps included opening slots on big national tours,
the first one being Sleater-Kinney. "We snuck into an `SNL'
after -party during that tour and met Beck," Carney says. "We
slipped him our demo." From Beck to Radiohead to Pearl Jam
and festival gigs in between, the band's reputation as a full -on
live assault raised its profile little by little-and speaks to a true
old-fashioned approach.

As for their hustle during the last 10 years, Carney and
Auerbach simply know no other way of life. That, perhaps,
is why the concept of "selling out" remains a head -scratcher
for Auerbach.

"There's this weird thing that happened with being a suc-
cessful band, and it has to do with rich, private -college kids
who rule the indie rock world-kids who never really have to
worry about anything because they always have some sort of
backup plan that they can safely fall into," he says. "We come
from middle-class families. We're both college dropouts. Driv-
ing around the country, paying for everything ourselves-this
is the backup plan. The only plan, really."    

Jillian Mapes (®jumonsmapes) is an editor for Billboard.com
EARLY ON, THE ACT'S LIVE SHOW grabbed people, par- and helms the Billboard Tumblr. She, like the Black Keys, hails
ticularly Mark Leddy and Cindy Barber, owners of Cleveland's from Northeast Ohio.

PATTERSON HOOD
FOUNDING MEMBER, DRIVE -BY TRUCKERS

Have you heard anyone say, "Rock is dead"?
I've been hearing that my whole life. It's not the healthiest
it's ever been, but I don't think it's dead.

Are you hearing new rock music that moves you?
I am. I've had more new records I've loved this year than
any one year I can remember in several years. Rock doesn't
sell like it used to. It may not be the force of cultural change
it used to be, and I don't know if it will be again or not. But
there will always be people who respond to and are moved
by rock and its various forms.

Is getting on the radio a concern for the band?
There are definitely people who work for us who hold out
hope for that. "Everybody Needs Love" got more airplay
than any record we've ever had, so I'm not going to belittle
their efforts. But I just don't know if radio is geared for us.
In a perfect world, "Mercy Buckets" should have been on
the radio, but I never heard it there. I'm glad I'm still able to
get out there and make my living doing this. If only I could
figure out how to make a living when I'm not on the road-
that would be nice. Because we can't as a band continue to
tour at this pace for the rest of our lives . .. Sometimes you
got to come home. -Ray Waddell

11111MfORD, FOSTER

ROCK RETAIL

FOSTER THE
PEOPLE

very few years pundits say, "Rock is dead." And like
clockwork, an act will come along and throw a wrench
into those death proclamations. Plus, in 2011, of the over-

all music categories, rock had the biggest gain, up 1.9%
to 105.7 million units from 103.7 million in 2010, accord-
ing to Nielsen SoundScan.

In mid -2003, the No.1 slot on the Billboard 200 had
lacked a rock album for nearly eight months. And then

for four weeks straight, beginning with the May 31 tally, a quar-
tet of rock bands bowed at No.1: Marilyn Manson, Staind, Led
Zeppelin and Metallica.

Fast -forward to 2012, and a new rock reality. Last year, only
six rock albums topped the Billboard 200-each for only one
week. The year started off with a bang/whimper, as four rock
acts debuted at No.1 with worrisome sales figures. Cake's
Showroom of Compassion yielded the band its first chart -top-
per (Feb. 5), but with only 44,000 sold in its first week, accord-
ing to Nielsen SoundScan. The Decemberists improved on that
the following week with The King /s Dead (94,000), but then
Amos Lee brought it back down to harsh reality when Mission
Be//started atop the list the next week with 40,000.

Later in 2011, both Foo Fighters and Evanescence nabbed
No.1 albums with Wasting Light (April 30, 235,000) and Eva-
nescence (Oct. 29,127,000), respectively. Coldplay's No.1Mylo
Xyloto came soon after, giving the group its third No.1 on Nov.
12 (447,000).

But the rock success story of the year is Mumford & Sons,
whose Sigh No More has sold 2 million copies since its release,
according to Nielsen SoundScan, and ranked as the sixth -
biggest -selling set of 2011. It was the only rock album among
SoundScan's year-end list of the top 10 best-selling albums.
That's an improvement over 2010, when the highest -ranked
rock album on the year-end tally was Jack Johnson's To the
Sea, which finished at No. 27 with 723,000 sold. And, proving
that No.1 isn't everything, Sigh No More never hit the top of
the Billboard 200: It stalled at No. 2 for two weeks in February.

Following Sigh No More on SoundScan's year-end tally are
Mylo Xyloto at No.13 with 1 million sold, and Wasting Light at
No. 31 with 663,000.

On the singles side, 2011 was brightened by alternative rock
trio Foster the People and its breakthrough debut, "Pumped
Up Kicks." The tune sold more than 3.5 million downloads last
year and was the second -highest -ranked rock track among
SoundScan's top -selling digital songs of the year (No. 6).
Adele's "Rolling in the Deep" was the biggest of them all, rock
or otherwise, with 5.8 million sold. -Keith Caulfield
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ROCK GETS SYNCHED UP BIG-TIME

As pop, dance and hip -hop dominates the Billboard Hot
100 top 10 and modern rock radio stations switch for-
mats, what does a rock band need to do to get heard
these days? It starts with a good commercial synch.

Foster the People, 2011's breakout rock act, knows
the importance of having songs placed in ads first-
hand-lead singer Mark Foster got his start writing
jingles for Los Angeles' Mophonics before lending his

gift for melody to mega -hit "Pumped Up Kicks." That song's
slow burn at pop and modern rock radio eventually paved the
way for other high -profile synchs, like the band's "Color on the
Walls (Don't Stop)" appearing in Nissan's Versa campaign.
The result? Strong sales for Foster the People's debut album,
Torches, which ranked at No. 55 on the Top Billboard 200 Al-
bums year-end list.

But after Foster the People and other rock bands' synch -
happy strategy, the commercial -licensing opportunities have
been spotty at best for most rock acts. That's why many rock
acts raised their hands when the NFL teamed up with sports -
music firm Banshee Music and GMR Marketing to pair original
rock tracks with individual leagues for localized anthems and
touchdown songs.

Universal Republic hard -rock act Hinder, for example,
jumped at the opportunity to record the song "The Fight's
About to Begin" for free in exchange for exposure during NFL
events and telecasts throughout the 2011-12 season. After two
top 10 albums and a top five single ("Lips of an Angel") on the
Billboard charts, the band has struggled in recent years to get
its music out to the same mass audiences.

"We're getting less label support than we've ever gotten,

so we're pretty much out there on our own right now," Hinder
drummer Cody Hanson says, noting the band's existing rela-
tionship with Banshee Music. "It's tough to do, so we have to
use the relationships we've made over the years and have to
take advantage of the Internet as much as we can. We hope we
can reach people any way we can but it's getting tough."

Other acts like Chickenfoot and "American Idol" alum James
Durbin also came onboard last summer, despite the NFL's sea-
son remaining in limbo until late July. Banshee VP of sports mar-
keting John Canaday says the agency might have been able to
lure even more rockacts to record or compose original songs for
the current season had the timing been more concrete.

"On the one hand, it was frustrating we couldn't start," Can-
aday says. "On the other, it's pretty impressive we had songs,
deals and music created in about a two -month period that
would require league approvals, artist approvals, label approvals

and a number of steps that would typically take much longer."
For the NFL, the Banshee deal gives each league an own -

able song that fans can instantly identify when they show up at
games or watch their telecasts. But NFL VP of entertainment
marketing and promotion Tracy Perlman insists the artists are
the biggest benefactors.

"Sometimes they get to reach a fan base they don't nec-
essarily have," Perlman says. "Whether you're dealing with
country artists in a specific marketplace or rock bands in a
specific marketplace, you've got a captive audience of over
60,000 people every week in a stadium. There's also the
ancillary benefit of being picked up on TV, being licensed,
and the opportunity to get that reach also shows them as
football fans." -Andrew Hampp

WARREN HAYNES
SOLO ARTIST; GUITARIST
(ALLMAN BROTHERS BAND,
GOV'T MULE)

Have you been hearing that rock is dead?
I've been hearing that for over 10 years, and I'm sure some
elements ofrock, particularly in the mainstream, appear to be
deceased. But I think there are independent young bands that
are going at it the right way and hopefully are bringing back
a resurgence. There's no shortage of ticket sales for classic
rock bands, but the marketplace is just so cram -packed with
product that it's hard for a lot of things to find air. Unfortu-
nately, as much as I hate to say it, in the case of rock music,
the bar is very high. If you're going to be a rock'n'roll band,
you've got to compare yourself to Led Zeppelin, Pink Floyd,
Jimi Hendrix, the Who, the Stones, the Allmans, the Grate-
ful Dead and that's a high bar to contend with. I hear a lot of
really cool, young music that I hope will cause a new wave
of excitement, but I don't know that I hear a lot of stuff that
competes with the greatest rock music ever made.

When you say bands are "doing it the right way,"
what do you mean?
Rock music came about in the first place as underground
music. The scene was happening °nits own before the record
companies even knew it existed, and in the beginning the
labels and even radio didn't understand it . .. The bands at
that time were running blind and just doing exactly what they
wanted to do, and it created a populistmovement. I believe for
really amazing music to come about in the modern day simi-
lar to that movement, it will have to happen organically and
not by second-guessing whatthey think people want to hear.

You've always operated outside the system. Do
you even care about what's going on at radio or in
mainstream rock?
I've built my whole career making decisions based on what I
thought was best for me and never trying to second-guess the
public, which is a really dangerous thing because by the time
you think you've figured out what the marketplace wants, it's
ready to change again ... I don't know if that's good advice
for somebody else, but it's worked for me. I've never chased
radio success and for the most part have had very little, but
my current solo record, Man in Motion, is doing quite well
at radio. It's a little different from what I normally release,
but again not trying to chase anything. I can only say the
greatest rock music was made when people were making
music strictly for themselves and like-minded individuals.

When you play with the Allman Brothers Band, Gov't
Mule or solo, does it feel vital to you?
More so than ever. There's a lot ofyoung people -13 -,14 -year -
olds even-that will come up to me after a Gov't Mule show
and say, "Tonight's my first Gov't Mule show," and we'll start
talking and I'll realize they've just discovered Pink Floyd or
Hendrix, and that music is affecting them the way it did us
when we were kids-it's still that strong. I don't think the
vitality of great rock music will ever fade away-it will only
get stronger. But in return, it makes itharder for young bands
to reach that bar. -Ray Waddell
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SEEDS

OF

CHANGE
U.S. RECORDED -MUSIC UNIT

SALES FINISH 2011 IN THE

BLACK, BUT DIGITAL TRACK

GROWTH SLOWED IN Q4

BY ED CHRISTMAN

end up a flare: U.S. album sales managed to
eke out their first annual unit -sales gain since
2004. After years of gut -wrenching, double-
digit percentage declines, 2011 will go down
in the books as a period of momentary respite
for the recording industry.

It was a year of milestone achievements in a
market of diminished expectations. Total recorded -music
sales at three of the four major -label groups finished the
year up or roughly flat from 2010. Adele sold a stagger-
ing 5.8 million units of her sophomore album, 21. And
for the first time, sales of digital tracks and digital al-
bums accounted for slightly more than half of total U.S.
recorded -music sales.

But retail trends suggest that the market could be
backsliding. Music sales began experiencing head winds
in the final quarter of 2011, as digital -track sales growth
cooled off and CD sales resumed their decline.

During the 52 weeks ended Jan. 1, combined U.S.
sales of albums and track -equivalent albums (or TEA,
where 10 tracks equal an album) totaled 457.7 million
units, up 3.2% from 443.4 million in 2010, according to
Nielsen SoundScan. Sales of digital albums and TEA ac-
counted for 50.3% of all album and TEA sales.

Album sales without TEA inched up 1.4% to 330.6 mil-
lion from 326.2 million in the prior year. Digital album
sales surged 19.5% to 103.1 million units from 86.3 mil-
lion, while CD sales fell to 223.5 million units from 236.9
million-a 5.7% decline that represented dramatic im-
provement from drops of 18%-20% in each of the prior
four years, according to SoundScan.

When 2011 began with a first-quarter decline in CD
sales of 12.8% from a year earlier, some executives de-
cided to view the glass as half full, hoping that the format
was perhaps nearing bottom. The second and third quar-
ters seemed to bear that out as sales rose 0.8% and 3.4%,
respectively. But CD sales did a U-turn in the fourth
quarter, tumbling 9.9% from the same period in the
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prior year, although that still marked an improvement
from the 17.7% drop in CD sales posted in fourth-quarter
2010, according to SoundScan.

Digital track sales rose to 1.27 billion units in 2011
from 1.17 billion in the prior year. The 8.5% gain was an
encouraging rebound from the meager 1.4% increase
posted in 2010. But in a worrying sign, year -on -year
digital -track sales growth slowed to 2.6% in the fourth
quarter, down from gains of 8.6%, 12.8% and 8.8% in
each of the first three quarters of 2011, respectively, ac-
cording to SoundScan.

It was a banner year for Sony Music Entertainment,
which posted combined album and TEA sales of 130.1
million units, up a remarkable 7.7% from 120.8 million
in 2010, according to SoundScan. Sony's performance
received a considerable boost from the February release
of Adele's 21, which sold an eye -popping 5.8 million in
2011 to become the year's top -selling album, while her
Billboard Hot 100 No. 1 "Rolling in the Deep" was the
year's top -selling digital track with 5.8 million sold, ac-
cording to SoundScan.

Universal Music Group and EMI also finished up on
the year, albeit just barely. UMG's combined album and
TEA sales rose to 140.6 million units in 2011 from 139.6
million in the prior year, while EMI's inched up to 43.3
million units from 43 million, according to SoundScan.
Warner Music Group was the only major to post a decline
in 2011, with its album and TEA sales dropping 2.7% to
85.8 million units from 88.2 million in 2010.

UMG still managed to finish 2011 with the largest
share of album and TEA sales, capturing 30.7% of the
market and prevailing over Sony at 28.4%, thanks to
robust digital track sales. UMG accounted for 33% of
track sales, compared with Sony's 26.2%. When it came
to album sales, Sony and UMG went toe -to -toe all year
long with UMG ultimately coming out narrowly on top
with a 29.9% share of sales versus 29.2% for Sony.

Sales of current albums -titles released within the
last 18 months, or older titles that remain in the top half
of the Billboard 200 or are active at radio -fell 4.2%
to 179.4 million, from 187.3 million in the prior year.
But catalog albums -titles more than 18 months old
that don't meet any of the other current -title qualifica-
tions -jumped 9% to 151.2 million units from 138.9
million in 2010. The rise in catalog album sales ben-
efited from aggressive discounting at big -box retailers
like Walmart and Best Buy, which priced many older
CD titles at $5 apiece. That, along with Amazon's ag-
gressive discounting of album downloads at its M P3
store, strongly suggest that while recorded -music unit
sales were up, revenue was not. Other factors helping
buoy album sales included CD sales at online retailers
and other nontraditional outlets.

Among genres, rock album sales rose 1.9% to 105.7
million units, while country album sales fell 1.8% to 42.9
million, Christian/gospel was down 2% to 23.7 million,
R&B dropped 4.3% to 11.8 million and Latin slipped 4.3%
to 11.8 million, according to SoundScan. Within R&B,
the rap category was more vibrant, as album sales rose
3.3% to 28.3 million. Meanwhile, jazz album sales surged
26.1% to 11.1 million thanks to Michael Buble's Christ-
mas, which sold 2.4 million units in 2011. Electronic/
dance music album sales jumped 15% to 10 million.

Among retailers, nontraditional merchants enjoyed a
strong year. While digital sales accounted for most of the
category's success in 2011, album sales at other nontradi-
tional retailers -including online CD stores, mail-order
houses, concert venues and merchants like Starbucks and
Toys "R" Us -continue to also show strength, growing
11.1% to 35.5 million. Of the traditional retailers, mass
merchants had the strongest showing, with album sales
declining only 3.8% to 103.6 million, while album sales
were down 12.6% at chain retailers to 64.6 million units
and down 9.5% at independents to 23.7 million units,
according to SoundScan.    
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SALES OF MAJOR FORMATS OVER TIME
Digital album sales finished the fourth quarter up 18.5% from the same period in 2010, when sales rose 14.5%. But sales of digital tracks didn'tend the year on the same
high note, Track sales grew 2.6% in the fourth quarter from a year earlier, when sales rose 6.3%. CD sales dropped 9.9% in the final quarter of 2011, a slower decline than
the 177% plunge in the year earlier period, but a disappointing performance after two consecutive quarters of modest growth.
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YEAR -ON -YEAR CHANGE IN ALBUM SALES BY GENRE
Rock album sales, which Nielsen SoundScan began tracking as a genre in 2006, rebounded in 2011 with a 1.9% increase, edging the overall market's 1.4% uptick. Country's
see -sawing fortunes -outpacing the broader market in the mid -2000s. before sales plunged in 2007 and 2008 -have sharply narrowed its losses in recent years. R813 went
through a particularly rough period from 2005 through 2010, declining more sharply than the rest of the market during most of those years and failingto post a net gain
in sales in 2011 despite strong sales in its subgenre of rap. Latin music, which enjoyed robust sales in the first half of the 2000s,has suffered alarming declines since then.
The genre's decline slowed sharply in 2011.
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HIT ALBUM SALES TRENDS
Since 2004, catalog titles as a percentage of total album sales have grown by nearly 10 percentage points, while current titles have dropped by about the same
proportion. At this pace, Billboard estimates that catalog sales could put even with current sales by the end of 2013. Among current albums, the number of blockbuster
titles stabilized somewhat in 2011, as releases selling 2 million units fell to three from four in the prior year, while those hitting the 1 million mark remained steady at 13 and
those reaching the 500,000 milestone also remained unchanged, at 48. But current non -hit albums and niche genre titles are losing ground as brick -and-mortar stores
close or reduce floor space devoted to music. Meanwhile, the number of blockbuster digital song titles continues to surge, with 102 songs each hitting the million -unit

50%

mark in 2011 up sharply from 80 titles in 2010.

U.S. ALBUM SALES BY CATEGORY
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RECORDED -MUSIC UNIT SALES
After digital track sales barely averted posting an annual decline in 2010, they rebounded strongly in 2011, growing 8.5% over the prior year. CD salesfell a relatively
modest 5.7% in 2011, narrowing sharply from the 18,-20% declines in recent years, helped by aggressive discounting of catalog titles. Digital album sales also enjoyed
stronger than usual sales growth in 2011. accelerating to 19.5% in 2011 from 13% in 2010 and 16.1% in 2009.
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MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND TEA
(TRACK -EQUIVALENT ALBUM) SALES
Universal Music Group managed to hold onto the top spot with a 307% share, despite a strong challenge from Sony
Music and a decline from its 2010 market share of 31.5%. Sony climbed to 28.4% from 272%. Warner Music Group saw its
share decline to 18.7%, while EMI fell to 9.2%. The independent sector grew to 12.3% from 11.4%.

EMI

11.4%
INDIES

2010 2011

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR
Adele played a major role in Sony's sales gain in 2011, selling a combined 6.7 million units of albums 19 and 21. But even
without the British songstress, Sony would have still posted a net gain of 2.6 million album -plus -TEA units. The other big
winner this year was the indie sector, which collectively grew by 6 million units to 56.6 million for 2011.
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ALBUM SALES BY GENRE
While rock posted a 1.9% gain, the smaller genres of jazz and dance/electronic music (not shown) boasted bigger
percentage gains. Jazz album sales leaped 26.2% to 11.1 million units, thanks largely to Michael Sub.'s Christmas.
Electronic/dance rose 15% to 10 million, buoyed by the genre's recent groundswell in popularity.
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CD ALBUM SALES BY GENRE
Year -over -year increases in the jazz, classical, Latin and new age genres helped slow the CD's decline in 2012. Meanwhile,
a 4.3 million -unit decline in rock CD sales didn't overshadow the genre's 5.4 million -unit gain in digital album sales.
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DIGITAL ALBUM SALES BY GENRE
The dance/electronic genre enjoyed the largest percentage gain, with sales surging 42.3% to 4.9 million units. Rap, a
subgenre of R&B not shown in the chart, jumped 41.8% to 9.9 million.

38.614
33.21I

MARKET SHARE BY RETAIL CATEGORY
Chain retailers -like Trans World, Best Buy and Barnes & Noble -
which about a decade ago accounted for more than half of all album
sales, now account for about a fifth of the market. The market -share
erosion at mass merchants and indie stores has been much slower,
while the nontraditional sector continues to enjoy robust growth.
While digital retailers lead the way, growing to nearly one-third of
album sales, other nontraditional merchants like online CD stores,
mail-order houses and concert venues continue to post growth as
well, now accounting for about 11% of sales, more than doubling from
5.1% in 2005.

7.6%
RESIDER*

NON-TRADITIONAL

6.2%
INDEPENDENT

8.2%
RESTOFTHE

NON-TRADITIONAL

DIGITAL
Pl..35.8%

CHAIN

40.5%
MASS

MERCHANTS

2 007

8.8%
REST OF THE

NON-TRADITIONAL

6.5%
INDEPENDENT

2008

6.3%
INDEPENDENT

9.8%
REST OF THE

NON-TRADITIONAL

10.7%
REST OF THE

NON-TRADITIONAL

2009

8.0%
INDEPENDENT

22.6%
CHAIN

26.5%
DIGITAL 33%

MASS

MERCHANTS

2010

7.2%
INDEPENDENT

31.2%
DIGITAL

19.5%
CHAIN

31.3%
MASS

MERCHANTS

FOR '21'

MVAIMZEMPLInG
ALBUM, WITH 5.8 MILLION

N"IEPLSENS°0TJ NADCSCCrND 11 THOS
BIGGEST SELLING SET OF ANY

'COAN'F2ISNS2N2STIOMTMLIarNS

DOUBLE UP
WITH ADELE'S 21 TOPPING THE
YEAR-END ALBUM SALES TALLY
WITH 58 MILLION COPIES SOLD,
IT SELLS MORE THAN TWICE THE
AMOUNT OF 2011, RUNNER-

" s',,,ZUVRs
2004 WASTHE LAST YMEnAlliT4
THE TOP -SELLING ALBUM SOLD
AT LEAST TWICE AS MUCH AS THE
NO. 2 SET. USHER'S CONFESSIONS

.7'0".4t-i'`.-TA WAS 'L171AH'021FE
WHICH WAS THE NO. 2 SELLER IN
2004 WITH 3.8 MILLION.

ALBUM SALES BY STORE TYPE
Chains once again suffered the steepest decline on a
unit and percentage basis. The independent sector also
suffered a decline, due in part to a tougher year -on -year
comparison after some regional chains were added to the
indie category in 2010. The nontraditional sector is now
firmly established as the largest retail category, capturing
41.9% of album sales in 2011.
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SALES LEADERS

OF 2011
ADELE'S BREAKOUT YEAR FEATURED
A LATE -BREAKING HIT ALBUM BY
MICHAEL BUBLE AND LMFAO'S
UBIQUITOUS 'ANTHEM'
TOP ALBUMS
RANK ARTIST TITLE LABEL YID SALES

1 ADELE 21 KI/COIUMBIA/SONY MUSK 5,824,000

2 MICHAEL BUBLE CHRISTMAS 143/REPRISE/WARNER BROS. 2,452,000

3 LADY GAGA BORN THISWAY STREAMLINE/KONLIVE/INTERSCOPEAGA 2,101,000

4 LIL WAYNE THA CARTER IV YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 1,917,000

5 JASON ALDEAN MY KINDA PARTY BROKEN BOW 1,576,000

6 MUMFORD & SONS SIGH NO MORE GENTTIMANOFDIEROAD/GIASSNOTE 1,420,000

7 DRAKE TAKE CARE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC 1,24Z000

8 JUSTIN BIEBER UNDERTHE MISTLETOE SCHOOLBOY/RAYMOND BRAUWISIAND/HUMG 1,245,000

9 JAY Z & KANYE WEST WATCH THE TH RUNE ROC-A-FELLA/ROC NATION/DEE JAMMING 1,232,000

10 LADY ANTEBELLUM OWN THE NIGHT CAPITOL NASHVILLE 1,204,000

11 BEYONCE 4 PARKWOOD/COWMMA/SONY MUST( 1,058,000

12 KATY PERRY TEENAGE DREAM CAPITOL 1,006,000

13 COLDPLAY MYLO XYLOTO CAPITOL 1,006,000

14 BRUNO MARS DOOMOPS&110011GANS EIEKTRA/ATIANTK 978,000

15 TAYLOR SWIFT SPEAK NOW BIG MACHINE 967,000

16 NICKS MINAJ PINK FRIDAY YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 876,000

17 ADELE 19 XI/COLUMBIA/SONY MUSK 857,000

18 SCOTTY McCREERY CLEARAS DAY 19/MEKURY WLSIIVILLE/IGA/UMGN 856,000

19 RIHANNA LOUD SRP/DEFJAMADRIG 833,000

20 JUSTIN BIEBER NEVER SAY NEVER -REMIXES SCHOOLBOY/RAYMOND BRAUN/ISLAND/ID/MG 824,000

HOT DIGITAL SONGS
RANK AMY LAE YIDSALES

1 ADELE ROILING INTHE DEIP M/COLUIEWSONYMUSK 5,813,000

2 LMFAO FEAT.IAUNNNNMGTT&GODNROCK PARIYROCK ARUM PARTYROOMLLIAM/CHERRYME/INTERSCOPE 5,468,000

3 KATY PERRY ET. CAPITOL 4,829,000

4 MAROON 5 FE/MAMMA AGUILDA MOVISUIEJAGGER AENOCROMBISCOPE 4,111,000

5 PITBULL FEATNE-YO,AFROJAMAYER GIVEMEEVERMONG MR.305/POIOGROUNDS/1/RMG 3,875,000

6 FOSTER THE PEOPLE PUIVEDIAIOCKS STARDMEMUMBWSONYMUSK 3,843,000

7 ADELE SOMEO/EUKEYOU KL/CIUMBIA/SONY MUSE 3,750,000

8 CEE LO GREEN PIYOU(FORGETYOU) RADKUITURE/EVATRA/RIE 3,723,000

9 NICKI MINAJ SUPER MSS YOUNG MONEY/CASHMONEYAINIVERSAL REPUBUC 3,608,000

10 LADY GAGA BORNTMSWAY STREAMUNE/KONUVE/INFEf6O3PWIGA 3,476,000

11 LMFAO SUYAND I KNOW IT PAMYROCK/VAILLANGERRYIRE/IMERSCOM 3,363,000

12 JENNIFER LOPEZ IBT.PIEQ1. ON THE POOR ISIMED/IMMG 3,308,000

13 CHRIS BRONIN Eill1WRITEUUNRIIS LOOKATMENOW MCA 3,178,000

14 RIHANNA SAM SRP/DEFJAWIMMG 3,040,000

15 RIHANNAERCALVERARFtS WEFOUNDIOVE SPPIDEFJAMADANG 2,995,000

16 THE BLACK EYED PEAS JUSTCAMTGETENOUGH INTERSCOPE 2,950,000

17 KATY PERRY 'REWORK CAPITOL 2,889,000

18 BRUNO MARS IANSONG ELHORKARANIK 2,849000

19 BRUNO MARS GRENADE ELEICHWARANK 2,775,000

20 GYM CLASS HEROES FEAT.ADAMBINE SIEREOHEARTS DECKDAWE/FUELEDBYRAMEN/RRP 2,760,000

2011 YEAR-END SOUNDSCAN REPORT

VINYL: EVEN MORE DELICIOUS
FOR THE FOURTH STRAIGHT
YEAR, MORE VINYL ALBUMS
WERE SOLD STNOVPZ BEGANOTHER

TRACKING DATA IN 1991. IN 2011, 3.9
MILLION VINYL LPS WERE SOLD,
COMPARED WITH THE PREVIOUS
RECCRLIVOF 2.8 MILLION IN 2010.
OF
2011,

ALL
IIATE'RE'V'Inab?2?

INDEPENDENT MUSIC STORES AND
NEAR, THREE OUT OF EVERY
POUR VINYL LPS BOUGHT WERE
ROCK ALBUMS.

BEATLES, 1
THE TOP -SELLING VINYL SET OF
2011 WAS THE BEATLES' ABBEY
ROAD 141.0001. BIGGEST
NON -ROCK VINYL TITLE WAS
ADELE'S 2, WHICH WAS THE
SIXTH TOP SELLER (16,000)
OTHER NON -ROCK VINYL STARS
MICHAEL JACKSON'S THRILLER
19,0000 LADY GAGA'S BORNETHIS

IrElE9AMLV& ZEIT
FANTASY M00%

GO BIG GREEN
TCHEARTITEIERNODUtHrig ALBUMSCHART
THE WORD .CELTIC1 THIRTEEN OF
IBITUOI7PE'N'EZTaMI MUSIC SETS

OR IN THE ARTIST'S NAME. CELTIC
THUNDR HERITAGE LEADS THE
PACK WITH 106.000. WHILE CELTIC
WOMAN PLACES AT NOS. 2, 3. 6,
12,14 AND 20. THE MEN OF CELTIC
THUNDER ALSO CLAIM NOS. 4, 7,
13 AND 21.

'LEGEND' STATUS
ON THE YEAR-END REGGAE
ALBUMS LIST, IT HELPS IF
Ir4VIT AFATInER OF THEYOU'RE
MATISTAHU. MARLEYS POPULATE
NOS. 1, 2. 3, 5. 7 AND 9 AMONG
THE TOP 10, WHILE MATISVANU

HIMSELF AT NOS. 4 AND 8.
ARE TWO ARE VARIOUS-.
ARTISTS COMPILATIONS: THE
STARBUCKS-EXCLUSIVE JAMAICAN
SUNSHINE MO. 6) AND MADAM'S
BUDGET COLLECTION BEST
OF REGGAE (NO 10) THE TOP -
SELLING REGGAE SET OF 2011 WAS
BOB MARLEY 8 THE WAILERS'
LEGEND WITH 237,000 SOLD.
IT HAS BEEN THE TOP -SELLING
REGGAE SET SINCE 200Z

'TIS THE SEASON
2011 MARKS THE FIRST YEAR
SINCE SOUNDSCAN BEGAN
TRACKING SALES IN 1991 THAT
TWO CHRISTMAS ALBUMS ARE

WPaa-L'swgmCg2s.s
CHRISTMAS IS NO 2 WITH 2.5
MILLION WHILE JUSTIN BIEBER,'S
UNDER THE MISTLETOE FINISH
AT NO. e WITH 13 MILLION.
PREVIOUSLY, THERE HAS BEEN
ONE

10 SELLEIRIVIHE1?ETA'REIN
1624, 2007, 2008 AND 2009.

'PARTY' TIME
JASON ALDEAN'S MY KINDA
PARTY IS THE TOP -SELLING

CTGMVER.MARKING M
INDEPENDENTLYE PLR
END COUNTDOWN SINCE 2007
THAT WAS WHEN THE EAGLES'
SELF -DISTRIBUTED WALMART

Vaki'AZVZs'-THRE°2A`,,"aIk,
2.6 MILLION.

2171f Alrorf4u.ps
TOP 25 ALBUMS OF 2011

B7170AALIN 2500 I 1L-1?
THE

BILLBOARD
MISSED THE

TALLY, JASON ALDEAN'S
KINOA PAR, (NO. 5 ON THE

sZTOV°X,V1It q"sas.
SIGH NO MORE (NO. 6 1.4
MILLION). BRUNO MARS'

e°CT?g,t'O??'N0.
7,000)

A! /9
(NO. IX 85 AND
RIHANNA'S LOUD ISO 19,
833,000). THOSE ALBUMS
RESPECTIVE, PEAKED ON
"THE BILLBOARD 200 AT
NOS. 2, 2, 3, 10 AND 3.

'ROLLING' IN THE SALES
ADELE'S "ROLLING IN THE DEEP,"

Z"51,1rT,TTovAE"AST12.
EARsai'VrIN

alLAA. DIGITAL
DOVUOALMPSMALT?, OF
LMFAO'S "PARTY ROCK ANTHEM"
(FEATURING LAUREN BEN NETT
AND GOON AT N0.2 WITH
5.5 MILLION AND KATY PEW

(FEATURING KANYE WEST)
AT NO, 3 WITH 4.8 MILLION,

'BORN' TO MAKE HITS
LADY GAGA'S FORMER BILLBOARD
200 CHART -TOPPER, BORN THIS
WAX IS THE YEAR'S THIRD -
BIGGEST -SELLING ALBUM, HAVING
MOVED 21 MILLION. THIS IS THE
THIRD YEAR IN A ROW THAT
GAGA HAS PLACED AN ALBUM
AMONG THE YEAR'S TOP 10
SELLERS !TIT. THEVVIZIEMBE WAS

HE ALuUm'wAsNNO. 6 WITH 1.6
MILLION.

SITTING

IGSMETE MTV
OF YEAR-END
LIST'S HIGHEST -RANKED RAP/

ENO

SET BY A WOMAN SINCE
1998. THAT YEAR, LAURYN HILL'S
THE
HILL mZWEA2LTatVZ.
2.9 MILLION SOLD.

TOP CATALOG ALBUMS
RANK ARTIST

1 ADELE

2 EMINEM

3 JUSTIN BIEBER

4 LADY ANTEBELLUM

5 FLORENCE & THE MACHINE

6 THE BLACK KEYS

7 LADY GAGA

8 ZAC BROWN BAND

9 MIRANDA LAMBERT

10 TRAIN

TITLE

19

RECOVERY

MY WORLD 2.0

NEED YOU NOW

LUNGS

BROTHERS

THE FAME

THE FOUNDATION

REVOLUTION

SAVE ME, SAN FRANCISCO

Kl/COWMBIA/SONY MUSIC

WEB/SHADY/AFTERMATH/INTERKOPE/MA

SCHOOLBOY/RAYMOND BRAUN/ISLAND/ID/MG

CAPITOL NASHVILLE

UNIVERSAL REPUBLIC

NONESUCH/WARN ER BROS.

STREAMUNE/KONLNE/CHERRYTREWINTER5O3PWIGA

ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

COLUMBIA NASHVILLE/SMN

COLUMBIA/SONY MUSK

SATE SALES

857,000

741,000

739,000

700,000

522,000

449,000

407,000

354,000

337,000

295,000

TOP R&B/HIP-HOP ALBUMS
RANK ARTIST TITLE

1 LIL WAYNE

2 DRAKE

3 JAY -Z & KANYE WEST

4 BEYONCE

5 NICKS MINAJ

6 RIHANNA
7 CHRIS BROWN

8 EMINEM

9 BAD MEETS EVIL

10 WIZ KHALIFA

THE CARTER IV

TAKE CARE

WATCH THE THRONE

4

PINK FRIDAY

LOUD

F.A.M.E.

RECOVERY

HELL THESEOUEL (EP)

ROLLING PAPERS

)ABEL

YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

ROC-A-FELIA/ROC NATION/DEE/AM/1DR*

MEM...OD/COLUMBIA/SONY MUSIC

YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

SRP/DEF JAWKING

AVE/RCA

WEB/SHADY/AFTERMATHAMERSCOPEAGA

SHADY/INTERS(OPE/IGA

ROSTRUM/ATLANTIC/AG

201ISALES

1,917,000

1,245,000

1,232,000

1,058,000

876,000

833,000

811,000

741,000

666,000

650,000

TOP LATIN ALBUMS
RANK ARM

1 PRINCE ROYCE

2 MANA
3 CRISTIAN CASTRO

4 ROMEO SANTOS

5 WISIN & YANDEL

6 ENRIQUE IGLESIAS

7 CAMILA

8 RICKY MARTIN

9 SHAKIRA

10 LOS BUKIS

TIDE

PRINCE ROYCE

DRAMA W2

VIVA EL PRINCIPE

FORMULA: VOLT

LOS VAOUEROSIL REGRESO

EUPHORIA

DEIARTE DE AMAR

MUSICA AltIA SEXO

SALE EL SOL

35 ANIVERSARIO

IABEL

TOP STOWATIANTIWAG

WARNER LATINA

UNIVERSAL MUSK LATINWUMLE

SONY MUSK LATIN

WY/MKHETWUMLE

UNIVERSAL REPUBLIWUNWERSAL MUSK LATINWINLE

SONY MUSIC LATIN

SONY MUSIC LATIN

EPIC/SO NE MUSK LATIN

FONOVISWINIE

201ISALES

186,000

175,000

167,000

157,000

123,000

119,000

110,000

107,000

103,000

82,000

TOP COUNTRY ALBUMS
RANK ARTIST

1 JASON ALDEAN

2 LADY ANTEBELLUM

3 TAYLOR SWIFT

4 SCOTTY McCREERY

5 ZAC BROWN BAND

6 THE BAND PERRY

7 LADY ANTEBELLUM

8 LUKE BRYAN

9 BRAD PAISLEY

10 ERIC CHURCH

TITLE

MY KINDA PARTY

OWN THE NIGHT

SPEAK NOW

CLEAR ASSAY

YOU GET WHAT YOU GIVE

THEBAN PERRY

NEED YOU NOW

TAILGATES& TANUNES

IBIS IS COUNTRY MU9C

CHIEF

LABE

BROKEN BOW

CAPITOL NASHVILLE

BIG MACHINE

3111 SALES

1,576,000

1,204,000

967,000

19/MERCURY NASHVILLE/16A/UMGN 856,000

SOUTHERNGROUNDMAR/BIQERPICIQUATIANTICAG 764,000

REPUBIK NASHIRIFAINIVERSAL REPUBLIC 731,000

CAPITOL NASHVILLE 700,000

CAMTOL NASHVILLE

ARISTA NASHVILLE/SMN

EMI NASHVILLE

651,000

613,000

544,000

TOP ROCK ALBUMS
RANK ARTIST TITLE

1 MUMFORD & SONS SIGH NO MORE

2 COLDPLAY MYLO MOTO

3 FOO FIGHTERS WASTING LIGHT

4 FOSTER THE PEOPLE TORCHES

5 NICKELBACK HERE AND NOW

6 RED HOT CHILI PEPPERS I'M WITTI YOU

7 THE BLACK KEYS EL CAMINO

8 FLORENCE & THE MACHINE CEREMONIALS UMVERSAL REPUBUC

9 KID ROCK BORN FREE TOP DOWATIANTTWAG

10 SOUNDTRACK THETWILIGHT SAGA:BREAKING DAWN SUMMIT/CHOP SHOP/ATIANTIC/AG

TOP RAP ALBUMS

RANK ARTIST IME

1 LIL WAYNE THA CARTER IV

2 DRAKE TAKE CARE

3 JAY -Z & KANYE WEST WATCH THE THRONE

4 NICKS MINAJ PINK FRIDAY

5 EMINEM RECOVERY

6 BAD MEETS EVIL HELL: THE SEOUEL (EP)

7 WIZ KHALIFA KILLING PAPERS

8 LMFAO SORRY FOR PARTYROCKING

9 J. COLE

10 LUPE FIASCO

LABEL

GENTLEMAN OF DE ROAD/GIASSNOTE

CAPITOL

ROSWELL/RCA

STARTIME/COLUMBIA/SONY MUSIC

ROADRUNNER

WARNER BROS.

NONESUCH/WARNER BROS.

LABS

YOUNG MO NEY/CASH MONEY/UN IVE RSAL REPUBLIC

YOUNG MON EY/CASH MONEYAJ NIVERYIL REPUBUC

ROC-A-FELLA/ROC NATION/DEE/AM/1DM.

YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

WEB/SHADY/AFTERMATWINTERSCOPE/I6A

SHE DY/IMERSCOPE/IGA

ROSTRUM/AUK/IC/AG

PARTY ROCK/WILLIAM/CHERRYIREEANTERSCOPE/MA

COLEWORLD:THESIDEUNE STORY ROC NATIONKOWMBIA/SONY MU9C

USERS 1ST EISTWATTAMTWAG

2011 SALES

1,420,000

1,006,000

663,000

656,000

586,000

490,000

429,000

414,000

398,000

368,000

201I SALES

1,917,000

1,245,000

1,232,000

876,000

741,000

666,000

650,000

524,000

498,000

492,000
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11=11 BY RICHARD SMIRKE

Indian Dawn
Dhanush Raja's Tamil -language love song becomes
game -changing viral sensation in India

Anonsensical Tamil -language song con-
taining a baffling mix oflocal dialectand
broken English has become a huge cross-

over hit in India's fast -changing music market.
And now the Sony Music India single is starting
to make noise internationally.

The insanely catchy midtempo track, titled
"Why This Kolaveri Di," features the vocals of
Tamil film star Dhanush Raja and is the first
single from the soundtrack to the Tamil -language
film "Three," which also stars Raja. Since the
song's official YouTube video premiere on Nov.
16, the clip has quickly become the most searched -

for video among India's billion -strong population.
The video counts more than 30 million views on
YouTube and has sold more than 500,000 mo-
bile downloads, according to Sony Music India.
Ringback sales-an immensely popular format
in India-stand at 3 million, while streaming ser-
vices have racked up an additional 3 million plays,
according to the label.

Radio support has also exceeded expectations.
Composed and produced by 21 -year -old Anirudh
Ravichander, "Why This Kolaveri Di" has been
played on more than 130 Pan -India radio stations,
as well as being the No. 1 most -played song across
the top five FM radio networks in India-such
as Radio Mirchi, Big FM and Red FM-for five
consecutive weeks.

The track's breakout success is all the more re-
markable because °fits Tamil background. Spoken
by just a small percentage of India's population,
Tamil -language music and films tend to attract
a minority audience compared with the majority
Hindi -speaking Bollywood movies and soundtracks

that dominate the subcontinent's entertainment
industries. Although the lyrics to "Why This Ko-
laveri Di" are predominantly sung in English, its
use of Tamil phrases and such words as "kolaveri,"
roughly translated as "murderous rage," makes it a
unique contender for a crossover hit, says Shridhar
Subramaniam, Sony Music Entertainment presi-
dent for India and the Middle East.
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"In India we make music in 14 different lan-
guages," Subramaniam says. "So this is like if
you envision all of continental Europe as being
one country, then all the radio stations playing
a song from Poland and it being the No. 1 most -
played song across every market."

Subramaniam calls "Kolaveri" a "genre -bending
track that crosses language boundaries" and cred-
its its sales to an aggressive marketing campaign
utilizing Sony Music India's million -strong Face -
book and Twitter communities, plus Raja's loyal
online fan base. The full "Three" soundtrack, re-
leased Dec. 22, has tallied 20,000 in physical sales,
according to Sony Music India. The film will ar-
rive Jan. 27.

"Kolaveri" has also benefited from its unorth-
odox stripped -down video. Unlike most Indian
cinema soundtrack videos, which typically feature
lavish costumes and exotic locations, the visuals
for "Kolaveri" simply consist of footage of Raja
and Ravichander performing the track in the stu-
dio with the lyrics displayed in accompanying
subtitles. "The first thing that we did is move it
from the context of the film and almost pitch it
like it's a non -film song," Subramaniam says.

Official remix versions of "Kolaveri," including
a dubstep-flavored remix by Singam and a U.K.
Bhangra mix by Scotland -based production duo
Tigerstyle, have since been released alongside
dozens of unofficial remixes and cover versions.
In the United Kingdom, the BBC Asian Network
and BBC London Radio have given the track spot
plays. In the United States, Hum Desi Radio and
Apna Radio are among its early adopters, accord-
ing to Sony Music India, which credits the "Ko-
laveri" campaign with instigating a sea change
in how music is promoted in India.

"Regional -language cinema and music always
played the role of a poor cousin to the bigger
and more popular Bollywood industry," Subra-
maniam says. "This product has shown that some
of the smaller languages can have global scale
and appeal."

Artist

Juan Gabriel

Enrique Iglesias
Enrique Iglesias

Marco Antonio Solis
Los Temerarios
Ricky Martin
Maria

Juanes

Maria

Romeo Santos
Gloria Estefan

(hart Date

July 15,1995

Feb. 1,1997

May 3,1997

Oct. 11, 1997

Feb. 7,1998

April 12, 2003
Aug. S, 2006
Sept. 29, 2007
March 21, 2011

May 28, 2011

Jan.14, 2012

ROOM AT
THE TOP
With 'Hotel Nacional,'
Gloria Estefan notches
Hot Latin Songs' first
No. 1 bow by a woman
Gloria Estefanbecomes the firstwoman inthe 25 -
year history of Billboard's Hot Latin Songs chart
to debut at No. 1, as "Hotel Nacional" launches
at the summit.

The second single from Estefan's first album
in four years, Miss Little Havana, was serviced
to stations with new mixes the week of Dec. 26
and storms onto the radio airplay survey with
12.3 million in audience, according to Nielsen
BDS. "Hotel" blasts to the top spurred by massive
first -week airplay at six stations in the Spanish
Broadcasting System chain. Carlos Perez, owner
of 360 Group, which spearheads Estefan's radio
promotion, says that SBS was the only large-scale
ownership group to commit to playing "Hotel"
before the new year.

"SBS loved the song and wanted it as the first
cut [from Havana] anyway," Perez says. "SBS
liked the song's blend of English and Spanish and
wanted that 50/50 split. So they came onboard.
And because stations [owned by other groups]

Making history:
GLORIA ESTEFAN

weren't going to program it until the new year,
SBS effectively ended up with an exclusive and
capitalized on it."

"Hotel" is Estefan's 15th Hot Latin Songs No.
1. Dating back to the chart's Oct. 4, 1986, incep-
tion, only Enrique Iglesias (22) and Luis Miguel
(16) have tallied more. -Gary Trust

HOT 'HOTEL'
Gloria Estefan's "Hotel Nacional" is the first song by a female artist, and just the 11th
overall, to begin at No.1 on Hot Latin Songs.

Title

"El Palo"
"Enamorado por Primers Vez"
"Solo en Ti"
"La Venia Bendita"
"Por Que Te Conoci"
"Ta I Vez"

"Labios Compartidos"
"Me Enamora"
"Lluvia Al Corazon"
"You"
"Hotel Nacional"

Artist to watch:
WALLPAPER
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Thicke
With Sou
Robin Thicke gets set to
embark on six-month tour
behind fifth album 'Love
After War'

Robin Thicke's fifth album, Love After War,
opened at No. 22 on the Billboard 200 and
No. 6 on Top MB/Hip-Hop Albums fol-

lowing its Dec. 6 release by Interscope. With 95,000
copies sold, according to Nielsen SoundScan, the
set stands at No. 64 and No. 15 this week on those
respective charts. However, for Thicke and his man-
ager Neil Jacobson of Interscope, there's still a lot
more story to tell.

"I didn't think we were going to do 780,000 re-
cords out the door," Jacobson says. "But watch where
we'll be in three months, and you'll see the kind of
record this is going to be."

Key to that declaration is something that Thicke
does best: perform live. Beginning in late February
and going through June, the singer/songwriter/
musician will hit top U.S. markets during the first
leg of a national tour. Then he'll kick off another
run covering secondary markets.

"If you're touring, you need a lot of hits. People
want to hear as many songs as possible," Jacobson
says. "And Robin is getting to that place where he re-
ally has a solid set. This album is going to be toured.
We are going to break this album on the road."

Aiding that mission are the set's first two singles:
the title track and the Lil Wayne -assisted "Pretty
Little Heart." The former peaked at No. 3 on Adult
R&B and No. 18 on Hot R&B/Hip-Hop Songs. Sec-
ond single "Heart" is making its way up the latter
tally, ranked at No. 54 with a bullet this week.

Among the first five songs that Thicke penned
for the new album, the two singles were nearly
scrapped as he pared down to 20 the 70 tracks he
recorded for Love After War. A departure from his

2009, more hip -hop -influenced album, Sex Therapy,
Thicke's latest set flows artistically in line with his
2003 debut, A Beautiful World (119,000 sold, accord-
ing to Nielsen SoundScan), and his second project,
2006's The Evolution of Robin Thicke (1.6 million).
Showcasing the signature falsetto that graces Love
After War, Evolution also features Thicke's break-
through hit, "Lost Without U." The song rose to
No. 14 on the Billboard Hot 100 and No. 1 on Hot
R&B/ Hip -Hop Songs, where it remained for 11
straight weeks. Subsequent singles "Magic" and
"Sex Therapy" reached No. 6 and No. 1 (for two
weeks), respectively, on the latter chart.

During the two years Thicke worked on Love After
War, the new dad (son Julian with actress wife Paula
Patton is 18 months old) says he found himself play-
ing a lot of Muddy Waters, Otis Redding, Al Green,

Marvin Gaye, Stevie Wonder, the Rolling Stones and
the Doors. So when he finally began recording, he
recalls, "I just couldn't help but want to make music
like those guys."

While Jacobson notes that future singles are in
the wings, for Thicke there's one track that sums up
his career sentiments to this point. "I wrote 'Cloud
9' realizing that maybe I won't headline Madison
Square Garden all by myself," he says. "I just got to
a point where I said to myself, 'You know what? I'm
OK. I'm living right here. I'll be all right, right here
on cloud nine, if I can learn to love myself '

"If I can still play and, like an Otis Redding, it's some

of the most passionate music that you've ever heard
... that's what I want in 20, 30 years," Thicke adds. "I
want my grandkids to go, 'Damn, you were putting it
down back in the day. Your album is crazy!'"

CAREER DESIGNS
MTV leverage spins into major -label deal for indie act Wallpaper

Wallpaper, the brainchild of Oakland, Calif. -
based rapper/songwriter Ricky Reed, is the rare
21st century act to owe its ascendance to MTV.
In the second half of 2011, Wallpaper's #Stupid-
facedd EP was released in a joint effort between
MTV's Hype Music (the partnership label be-
tween MTV and Extreme Music) and Boardwalk
Records. The "Jersey Shore" season in Italy was
pumped full of Reed's music, leading to hun-
dreds of thousands of free downloads at MTV's
soundtrack blog, and the network has tagged
Wallpaper as one of 11 artists to watch in 2012.
All these factors led to Reed signing with Epic.

"Since day one," Reed says, "my whole thing
has been trying to get to things out of my reach
... Ideas I have will be realized [by signing with
a major]. But I certainly don't feel I'll alter my
career to become acceptable for the main-
stream. I'll be making the same kind of freaky,
blue-collar party records,"

Wallpaper's breakthrough song, the EP's
title track, has sold 52,000 copies, according
to Nielsen SoundScan, while receiving more
than 2.1 million plays on YouTube. The video fol-
lows Reed going from room to room during a
party teetering on anarchy as he raps in a hesi-
tant, off -kilter monotone about various partying
guidelines. Compared with the champagne and
swimming pools videos he grew up on, Reed is
positioning himself as living in a never-ending
beer commercial.

"A lot of party and pop records come from a
place with bottle service and models," Reed says.
"Those lyrics are for the 1%. I make pop for the
99%, talking about Four Loko and dive bars. It's
important for me to sell the same kind of realism
[in a video as a song], with some psychedelic ele-
ment, so there's something to connect to."

Reed, 25, started Wallpaper in 2006, play-
ing house parties while working on his songwrit-

ing. (He recently co -wrote "Anyway" with Rivers
Cuomo for Cee Lo Green.) A remix he did of Das
Racist's "Combination Pizza Hut and Taco Bell"
caught the attention of Casey Robison, who con-
nected Reed with Boardwalk Entertainment prin-
cipal Evan Bogart. On March 1, Wallpaper's "#Stu-
pidfacedd" video kicked off MTV's independent
music month, which led to placements on "Jersey
Shore" and "The Real World" and MTVX commis-
sioning "Fucking Best Song Ever" from Reed for
the relaunch of "Liquid Television." Wallpaper was
then selected for MTV's weekly on -air emerging
artist franchise PUSH along with A$AP Rocky,
Kendrick Lamar, Frank Ocean and others.

"Wallpaper is the perfect example of how we're
looking to identify talent early on in their careers
and then leverage the power of all of our screens,
shows and relationships to put them on the map,"
MTV senior VP of creative music integration Joe
Cuello wrote in an email. -Phil Gallo

AUTO TUNE
Jessica Frech is the
girl in that catchy
Hyundai TV ad
If you watched TV at all during the
holidays, you might have developed
a not -so -subconscious desire to pur-
chase a new Hyundai.

The reason? The car company's
ubiquitous, perky commercial sung by
Jessica Frech: "All the stress this holi-
day...I'm glad I bought a Hyundai."

The Nashville -based, self -described

"singer, songwriter, ukulele-ista, slap-
stick YouTube video creator, college
student [and] coffeehouse hermit" is
enjoying the spotlight after Hyundai
executives became fans of her comi-
cal video "People of Walmart." The
clip-which opens with a mock warn-
ing that it features images of "real
Walmart shoppers"-has garnered
more than 5 million YouTube views
since its posting last May.

"I [find] it hysterical that an acci-
dental viral video gave me the oppor-
tunity to do a national Hyundai com-
mercial," Frech wrote on her website.

Just as online commenters inspire
Frech each week to write a song
on her YouTube series "Song Chal-
lenge," "Hyundai's marketing team
[Innocean] challenged me to write a
song about Hyundai Assurance and
how they have the best warranty
around," Frech writes. "But I had to
make it with a holiday feel."

The automaker devised a some-
what similar campaign last year,
partnering with indie pop pair
Pomplamoose for commercials
featuring the duo's versions of car-
ols including "Deck the Halls" and
"Jingle Bells."

"Innocean and Hyundai were
wonderful to work with. Through the
whole process, they continued to
make sure that the commercial kept
true to me as a singer/songwriter,"
Frech recalls.

Post -holiday, Frech is now record-
ing her first full-length album, sup-
ported by fans who have pledged
almost $8,000. "I have everything
lined up: the songs, the musicians, the

studio," Frech notes on her site. While
"no comedy songs" are scheduled to
be part of the 12 -song set, the album
will "stay true to my quirky wordplay
[and] pop/folk style of songwriting,"
Frech adds. -Gary Trust

Driving force: JESSICA FRECH
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MARKETPLACE
For. placement in print a. online call Jeff Serrette 1-800-223-7524-1-212-493,199/Jeffrey.Serretkabillboanicom

HELP WANTED

LIGHTING SUPERVISOR WANTED
The UCLA Department of Theater is looking for a Lighting
Supervisor for their classrooms and stages. The Lighting Su-
pervisor is responsible for the design, engineering, installa-
tion, use, strike, maintenance and acquisition of theatrical
lighting equipment and supplies for all activities, including
academic productions and events, venue rentals, and con-
tracted projects. The Lighting Supervisor also manages and
maintains associated lighting equipment and facilities for use
by student and guest lighting designers and all users of the
Department's performance venues at a level consistent with
professional standards. 5 years experience in theater light-
ing required, as well as BA degree preferred.To apply for this
position, please go to http://hr.mycareer.ucla.edu and search
for requisition number 16836.UCLA is an EEO/AA employe

SONGS FOR SALE
TIMES ARE TOUGH. STRIKE A CHORD

WITH A SONG CALLED
"BIG BUCKS"

It's a song about pulling down big money.
Download it for 99 cents on iTunes. For business inquiries,

call Robert Barrows at R.M. Barrows Advertising, 650-344-4405

PROFESSIONAL
SERVICES

MAKE THE HUM STOP LLC-
ADDITION RECOVERY COACHING AND

COMPANIONSHIPS. FOR
INFORMATION ABOUT OUR SERVICES
PLEASE CALL 702-409-4458 OR EMAIL

MAKETHEHUMSTOPlaYAHOO COM

LCALLUSTODAYANDASK
ABOUTTHE
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WANTED TO BUY
RECORD COLLECTIONS

We BUY any record collection. Any style of music. We

pay HIGHER prices than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

FREE
(Advice)

W DO YOU MAKE YOUR CLASSIFIED AD PAY?
By running it consistently-

consecutive weeks-for impact!!
Rarely does a prospective

customer reply to an ad the very first time it appears. When that
ustomer is ready to buy. Remember, the very week he or she is read'

your advertisement should be in position.
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!

TOLL FREE
800-233-7524 or 212-493-4199

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

NOTHING!
BE CREATIVE  KNOW YOUR OPTIONS

ADVERTISE WISELY

Billboard JEFF SERRETTE SENIOR ACCOUNT MANAGER
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A MODERN VISION
3001 ARROWHEAD DRIVE, HOLLYWOOD HILLS

$10,800,000

gZATURING SPECTACULAR VIEWS OF LAKE HOLLYWOOD, THIS MAGNIFICENT
MODERN FIVE BEDROOM LOS ANGELES HOME WAS DESIGNED BY JEFFREY &
ROCHELLE MILLS OF MILLS STUDIO AND COMPLETED IN 2007. PUBLISHED
AND ARCHITECTURALLY SIGNIFICANT, THE RESIDENCE IS MADE UP OF TWO
UNIOJJE GLASS AND STEEL BOXES PERCHED IN AND CANTILEVERED FROM A
SERIES OF EXPOSED POURED CONCRETE WALLS.

WWW.ARROWHEADDRIVEARCHITECTURAL.COM

DAVID FINDLEY
PARTNERS TRUST

310.345.6911
DRE# 00641180

DREW FENTON
HILTON & HYLAND
310.858.5474
DRE# 01317962

Spectacular Hollywood Hills Architectural Estate

Situated on a cul-de-sac street in the Hollywood Hills, this sleek and sophisticated architectural
home makes a bold yet refined statement. Gleaming white terrazzo floors and disappearing
walls of glass open onto the patio and pool and look out over the city beyond. Exceptional views
encompass the city lights and landmarks as well as dramatic canyon views of lush hillsides.
Featuring three bedrooms, a chic gourmet kitchen, indoor and outdoor fireplaces and a home
theater. This is an exceptional contemporary estate. Offered at $5,695,000.

PARTNERSTRUST
REAL ESTATE BROKERAGE L ACQUISITIONS

www.rutsteinholcomb.com
MARK RUTSTEIN
310.500.3923 I mark@rutsteinholcomb.com
DRE No. 01785276

GREG HOLCOMB
310.500.3925 I greg@rutsteinholcomb.com

DRE No. 01347788

Mendham, NJ - Awe inspired from the moment
of entry into this ultra -elegant custom colonial
with its gracious spiral staircase. From the stun-
ning cathedral-yeilinged great room to the fabu-
lous gourmet kitchen to 2 -story library. Outdoors,
the 5 acres of landscaping feature stone walls &
perennial gardens, a pool & pool house. 53,950,000
Linda Perot x6163

165CherryLane.com

'4014)
Capital Properties & Estates -

TO FIND YOUR
COUNTRY HOME,

CALL 1-888-962-7722
DIAL 4 -DIGIT CODE

www.weichertcapital.co

Weithert Capital Properties & Estates h a
division of Welcher, Ftealuitsa

Rums, NJ -A splendid haven, the sublimely
beautiful 7 -bedroom, "Hidden Acres'. estate,
featuring a luxurious master bedroom suite with
sitting area and expansive terrace, basement's
10 -seat theatre and wine cellar reside. Relax in the
heated pool & enjoy pool house, full kitchen &
bath, or the lighted tennis court. 88,995,000
Carin Henderson x6128

RumsonHiddenAcres.com
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SKRILLIEX SIZZLES

week ever on the Billboard 200
as digital -exclusive Bangarang
debuts at No.19 with 24,000.
The news may even get brighter
in the coming weeks: It could
move up next issue, while its

HAPPY NEW YEAR

Lategs op see page
bandleader Guy Lombardo's
"Auld Lang Syne," which he first
recorded in 1939, re-enters at No.
4 (8,000, up 1,244%), and Dan
Fogelberg's bittersweet 1980

Auld Lang Syne"
re o.10.

LET'S GET PHYSICAL

Trent Reznor and Atticus Ross
soundtrack to "The Girl With the
Dragon Tattoo" prompts its re-
entry at No. 44 on the Billboard
200 with 14,000 (up 263%). The
film, directed by David Fincher,
opened Dec. 21 and is the
second Fincher film that Reznor
and Ross have scored, following
2010's "The Social Network."

CHART
13EAT

>>Although it drops like Santa
down a chimney from No.1 to
No.25 on Adult Contemporary, as
the format has returned to non-
seasonal fare following Christmas,
Michael Buble's cover of Mariah
Carey's "All I Want for Christmas
Is You" tied for the longest reign -
five weeks -for a holiday song in
the chart's 50 -year history. Josh
Groban's "Believe" likewise tallied
five frames at No.1 in 2004-05.

>>Erika Jayne continues her
perfect record of topping Dance
Club Songs, as "Party People
(Ignore the World)" (5-1) becomes
her sixth No.1 on the list. The Los
Angeles -based singer/dancer first
ruled with debut chart entry
"Rollercoaster" in 2007 and last
led a year ago this week with "One
Hot Pleasure."

CRead Chart Beat
every week at
bill board.com/chartbeat.

Billboarel ilk

LMFAO Gets Last LaughAs 2011 Comes To A Close
LMFAO has to be one of the most un-
likely success stories of the past year.
While all eyes were on Adele, Katy
Perry and Rihanna in 2011, the goofy
electronic/pop duo scored a pair of
No. is on the Billboard Hot 100 and
enters the top 10 on the Billboard 200
for the first time with its Sorry for
Party Rocking album.

The set sells another 49,000 this
week, according to Nielsen Sound -
Scan, bringing its cumulative sum past
the half -million mark (524,000). Sorry
jumps 16-5 in its 28th week on the tally
(the fourth -longest climb to the top 10
since 2009). Chalk up a lot of the set's
increase to a $6.99 sale tag in the iTunes
store last week. Its download sales were
up 81%.

Unlike most singles -driven acts,
LMFAO is able to sell albums, too. Sorry
is the act's second effort, and originally

debuted and peaked at No. 12. The
duo's first release, Party Rock, topped
out where it began, at No. 33, on the July
25, 2009, chart.

LMFAO also owns the year's second -
biggest -selling digital
song, with its first Hot
100 No. 1, "Party RockAn-
them" (5.5 million) featur-
ing Lauren Bennett and
GoonRock. Meanwhile,
other singles -oriented
acts (whether they want to
be called that or not), are
still struggling to sell al-
bums-despitetheirmas-

touring success and similar efforts.
Certainly, L M FAO's two massive

hits help its cause. Unlike Pitbull and
Green, who each only had one top five
Hot 100 single as a lead artist in the

past year, LM FAO had a
pair of smashes. Had the
duo only had one major
hit, it wouldn't have
500,000 -plus in album
sales. Rather, it took two
No. is that were pop cul-
ture phenomena (see the
"Party Rock Anthem"-
themed Halloween light
show on YouTub el in

ounter
EITH
AULFIELD

sive singles success.
Pitbull's "Give Me Everything" is

the fifth -biggest -selling digital song
of the year (3.9 million), yet its parent
album, Planet Pit, has sold 307,000
since its June 2011 bow. Cee Lo Green,
despite creating one of the most com-
pelling songs of the past few years -
"Forget You (F**k You)" sold 3.7 mil-
lion downloads in 2011 -has sold only
457,000 copies of album The Lady Killer
after more than a year in release.

We're certainly not saying Pitbull
or Green aren't successful. They're
both talented artists who are doing
big business on the road and in brand-
ing deals, among other endeavors.
We're only pointing out how LMFAO
was able to beat the odds and sell not
only millions of tracks but also a good
number of albums, in addition to

order to get the album past the half -
million mark. Consumers might have
purchased "Party Rock Anthem" a la
carte in the early summer because it
was goofy and everyone was shufflin',
but when LM FAO pulled off a second
anthem in "Sexy and I Know It," that's
when Redfoo and SkyBlu crossed over
from novelty act to legit pop stars.

It's no coincidence that once "Sexy"
started to work its way up the Hot 100
in September, the Sorry album started
to find new life, too. Since the Sound -
Scan sales week ending Sept. 25, 2011,
Sorry hasn't sold less than 10,000 in a
week. It's likely that a significant num-
ber of people unconvinced of LM FAO's
album -worthiness heard "Sexy" and
concluded there was more to the duo
than just one fluke "Anthem" hit.

And it wasn't just a pair of inescap-

able singles that propelled LM FAO to
the proverbial next level. The pair's
over -the -top imaging brought it all
home. As silly as it may sound, LM FAO
has a very real, distinctive brand that
the consumer wanted to buy and be a
part of. Whether LM FAO will want to
keep up the neon -and -animal -print -
wearing, nonstop -partying image for
album No. 3 is anyone's guess. (But
what will it be named? Sorry I Puked in
Your Bathtub at the Party?)

`21'GOES FOR14: Adele's 21returns
to No. 1 on the Billboard 200, marking
its 14th nonconsecutive week atop the
tally. The set sold 144,000 copies last
week (down 64%) and continues to
be the album with the most weeks at
No. 1 since the "Titanic" soundtrack
sailed with 16 weeks at No. 1 in 1998.

Among all albums by women, 21
now ties Whitney Houston's self -
titled 1986 debut for the third -most
weeks at No. 1. Only Houston's own
soundtrack to "The Bodyguard" (20
weeks in 1992-93) and Carole King's
Tapestry (15 weeks in 1971) have earned
more among the ladies.

Last week's No. 1 album, Michael
Buble's Christmas, drops to No. 24
with 21,000 (down 96%). It's the fourth
album to fall from No. 1 to outside the
top 20 in the past year, following Mac
Miller's Blue Slide Park (1-23), Amos
Lee's Mission Bell (1-25) and Cake's
Showroom of Compassion (1-24).

IVIarket Watch A Weekly National Music Sales Report
For week ending Jan.1.2012. Figures are rounded. nielsen

Weekly Unit Sales Year -To -Date Compiled (roma national sample of retail store and rack
sales reports collected a. provided by SoundScan

DIGITAL, DIGITAL

This Week 7,714,000

Last Week 15,106,000

Change -48.9%

This Week Last Year 7,145,000

Change 8.0% 36.1%
'Digital album sales are also counted within album sales.

3,467,000 46,420,000

3,225,000 38,246,000

7.5% 21A%

2,547,000 42,072,000

10.3%

Weekly Album Sales (Million Units)
30

OVERALL UNIT SALES
Albums 326,154,000 330,569,000 1.4%

Digital Tracks 1,171,555,000 1,271,119,000 8.5%

Store Singles 2,283,000 2,460,000 7.8%

Total 1,499,992,000 1,604,148,000 6.9%

Albumsw/TEr 443,309,500 457,680,900 3.2%
'Includes track equivalent album sales (TEA) with10 track downloads equivalent
to one album sale.

ALBUM SALES

'10 '6.2 million

SALES BY ALBUM FORMAT

CD 236,967,000 223,507,000 -5.7%

Digital 86,314,000 103,112,000 19.5%

vino 2,837,000 3,868,000 36.3%

Other 35.000 82.000 134.3%

1111111Miti
YEAR-TO-DATE SALES BY ALBUM CATEGORY

Current 187,297,000 179,399,000 -4.2%

138,858,000 151,170,000 8.9%

106,109,000 119,359,000 12.5%

Catalog

Deep Catalog

CURRENT ALBUM SALES

'10 7147.=,mill'

CATALOG ALBUM SALES

'10

'11

179.4 million

138.9 milli
11-51.2 million

Nielsen ...can counts as current on, soles within the first 18 months of an
album's

roe('gra g months for
1'1=r. 1:11tirlUstbi're7(1 -Trg::.`'=rg;Lhe

n[hs are catalog Deep catalog is a subset of catalog for titles out more than
36 months.

Go to www.billboard.biz for complete chart data I 33



59

48

49

27

DRAKE
YOUNG MONEY/CASH MONEY 016135./UNIVERSAL REPUBLIC (1798)

YOUNG JEEZY
CAE/OEF JAM 013738/IDJMG (13.98) .

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.98)

mLMFAO
PARTY ROCK/WITLJAWCHERRYTREE/INTERSCOPE 015678/IGA (5.58)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 016297' (13.98)

THE BLACK KEYS
NONESUCH 529099'/WARNER BROS. 18.98

COLDPLAY
CAPITOL 87553. (18.98)

Title

21 13 1

Take Care 1

TM:103: Hustlerz Ambition

Own The Night 1

Sorry For Party Rocking II
Ceremonials

El Camino

Mylo Xyloto 

6
RIHANNA
SRP/DEF JAM 016313/10.1M (13.98)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.99)

115 ADELE
XL/COLUMBIA 31059"/SONY MUSIC 12.98

6
NICKELBACK
ROADRUNNER 617709`(18.98)

18
LIL WAYNE
YOUNG MONEY/CASH MONEY 015548./UNIVERSAL REPUBLIC (1398)

1:1 FOSTER THE PEOPLE
STARTIME/COLUMBIA 74457./SONY MUSIC (998)

13 JAY Z KANYE WEST
ROC-A-FELLAIROC NATION/DEE JAM 015426/10JMG (13.98)

nAMY WINEHOUSE
UNIVERSAL REPUBLIC 016394. (13.98)

KELLY CLARKSON
ls 56801/RCA (11 98)

111 JASON ALDEAN
BROKEN BOW 7697 (18.98)

10

Talk That Talk

NOW 40

19

Here And Now

Tha Carter IV

Torches

Watch The Throne

Lioness: Hidden Treasures

Stronger

My Kinda Party

1 SKRILLEX
BIG BEAT/MALISTRAPATLANTIC DIGITAL EX/92 16.001

MARY J. BLIGE
MATRIARCH/GEFFEN 016257/IGA (13.98)

eiSCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/IGA/UMGN 3.981

BEYONCE
PARKWOOD/COLUMBIA 90824/SONY MUSIC (13.98)

LUKE BRYAN
CAPITOL NASHVILLE 70412 (16.98)

MICHAEL BUBLE
143/REPRISE 528350/WARNER BROS. (18.98)

COLADY GAGA
STREAMLINE/KONLIVE/INTERSCOPE 015373,16A (13.98)

n COMMONTHINK COMMON 529038/WARNER BROS. (18.98)

21

111

GREATEST
GAINER

RYAN ADAMS 138 0
ADELE 1 11 BAD MEETS EVIL 74

LAUREN ALAINA 124 THE BAND PERRY 38

JASON ALDEAN IN THE BEATLES ....55,142
RODNEY ATKINS 150 TOW 9989977 41

AVENGED SEVENFOLD ..159 BEYONCE 22

AWOLNATION 136 JUSTIN BIEBER

33, 82, 190, 194

JAN ID

201,2 110..
II

410
Al )9.' ARTIST
g gt, IMPRINT A NUMBER / DISTRIBUTING LABEL (PRICE)

2 2
45

Fill ADELE
XL/COLUMBIA 44699./SONY MUSIC (11.981

2 5 7

3 3

4 6 5

0
0

B

9

10

11

12

16 24

20 38

9 4

12 20

7 14

10 11

17 22

8 6

23

35

43

43

50

56

16 15 10

 39 44

18 14 16

HOT HOT
DEBUT

20 19 26

21 11 9

22 33 64

23 28 31

24 1 1

25 29 35

26 18 -

cp 156

28 48

`29 44

30 41

1 31 21

32 26

Bangarang (EP)

My Life II...The Journey Continues (Act 1)

Clear As Day

4

Tailgates Tanlines

Christmas

Born This Way

The Dreamer / The Believer

Number Ones

Sigh No More

Teenage Dream

Hands Al) Over

Break The Spell

Clancy's Tavern

Under The Mistletoe

Speak Now

Blue Slide Park

A Merry Little Christmas (EP)

MICHAEL JACKSON
139

MJJ/EPIC 62998/SONY MUSIC 114.98P -

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109./GLASSNOTE

KATY PERRY
CAPITOL 84601. (18.98)

MAROON 5
ASM/OCTONE 015984/IGA (15.913)

DAUGHTRY
19 61813/RCA (11.98)

28

InTOBY KEITH
SHOW DOG -UNIVERSAL 015592 (9.98)

33 4 3
JUSTIN BIEBER

34

C
37

38

I

40

41

42

43

0
46

10
48

49

60

32

69 120

131 111 011

42 34 a
31 33 64

87 101 12

38 12

24 25 1:1

56 46

64 80

12.980

SCHOOLBOY/RAYMOND BRAUN/ISLAND 016143/1EMMG 13.98 97

TAYLOR SWIFT
30

BIG MACHINE 7600609 (18.98)0

MAC MILLER
ROSTRUM 216 (13.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 47970 EX

SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 1
SUMMIT/CHOP SHOP/ATLANTIC 528055/AG 0898)

The Band PerryTHE BAND PERRY
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (1998)

EVANESCENCE
WIND-UP 13166 11.98 OO

ANTHONY HAMILTON
MISTER'S MUSIC 99138/RCA (11.98)

TONY BENNETT
RPM/COLUMBIA 66253/SONY MUSIC (13.98)

KORN
ROADRUNNER 617728 (18.98)0

Evanescence

Back To Love

Duets II

The Path Of Totality

SOUNDTRACK Alvin And The Chipmunks: Chipwrecked
20TH CENTURY FOX FILMS/FOX/REGENCY/ATLANTIC 527915/AG 18.98

TRENT REZNOR AND ATTICUS ROSS The Girl With The Dragon Tattoo (Soundtrack)
THE NULL CORPORATION 2 002/THE NULL CORPORATION (1998)

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
68 58

COLUMBIA/LEGACY 90360/SONY MUSIC (12.98)

BOB SEGER & THE SILVER BULLET BAND
46 45 Ultimate Hits: Rock And Roll Never ForgetsBOBS GEE (19.98)

FIVE FINGER DEATH PUNCH
70 90

PROSPECT PARK 50104 (15.98)

13 8 II ANDREA BOCELLI
SUGAR 015077,DECCA (1898) 0

49
00 el BRUNO MARS

ELEKTRA 525393. (1098),

52 61 IS
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) ®

ZAC BROWN BAND

American Capitalist

Concerto: One Night In Central Park

Doo-Wops & Hooligans

You Get What You Give

 11

 1

1
El 13

El 1
 1
 1
 1
pal

E

17, T) ARTIST
g igff, IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

al 106 138

52 77 96

Heavily promoted

by iTunes last week

with a limited -time

sale price of $6.99,

the album returns

to the top 10 (down 187 32 3

25% overall, but up

35% in downloads).

Dunes' promotions

also ailed Nos. 4,

5, 8,11,17, 27, 61

and 62, among

others.

SKRILLEX
BIG BEAT/MAU5TRAP/ATLANTIC 526918/AG

J. COLE
ROC NATION/COLUMBIA 57920/SONY MUSIC 98

Title

Scary Monsters And Nice Sprites (EP)

Cole World: The Sideline Story 

She finishes 2011

with both the top -

selling album and

song (2/and

"Rolling in the

Deep") and almost

claims a pair of top

10 albums as the

iTunes-promoted 19

rallies (up 225% in

downloads).

1051

Her endorsement

of Republican

presidential

candidate Ron Paul

may have helped

draw attention to

the album, but it

was iTunes' $7.99

sale pricing (and

release of her (Tunes

Session) thatdrives

its chart move. It's

up by 232% in

downloads, but

down 67% overall.

It's the highest rank

or the King of

op's 2003 best -of

set since the tally

dated Jan. 24,

2004, when if was

No. 24. (However, it

did spend six weeks

at No.1 on the

now -defunct

(omprehensive

Albums chart in

2009, after his

death.)

12E1

Figure that gift card

redemptions and

the attractive low

price for the four -

song EP send the

set back up the list

with the chart's

biggest percentage

increase (up 35%).

SELENA GOMEZ & THE SCENE53 47 47
HOLLYWOOD 013517 (13.98)

CD 86 29 0 RSoNs oryn 51(29114ABLLF,A18,9 RA

177
THE BEATLES
APPLE 29325/CAPITOL (18.98)

57 34 39 9

58 50 51 6

59 81 105 83

60 63 75 21

apPE -ENTRY 220

CDPE -ENTRY 203

63

64

165

66

L.7

[CD

84 106

73 68

57 63

74 79

25 17

146 -

98 131

r70 30 21

71 78 103

72 79 114

GD133 176

CD 117 173

75

76 95 70

ED 104 136

ED 144 162

78 99 77

C

BON IVER
JAGJAGUWAR 135" (14.98)

BAD MEETS EVIL
SRADY/INTERSCOPE 015729/IGA (998)

45 37
SOUNDTRACK
20TH CENTURY FOX TV/COLUMBIA 98607/SONY MUSIC 13.98 G

THE ROOTS
DER JAM 016282/10AG (13.98)

DEMI LOVATO
HOLLYWOOD 004623 13.98

THE CIVIL WARS
SENSIBILITY 017. 11.98

CHEVELLE
EPIC 92182/SONY MUSIC (11.981

RED HOT CHILI PEPPERS
WARNER BROS. 48545 (16.98)

SOUNDTRACK
WALT DISNEY 006509 13.98

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/1E41MB (1098)

TAYLOR SWIFT

4

15

47

4

RE-ENTRY 42

81 71 97

82 54 65

183 89 113

[0
Ire

93

164

Bon Iver

Hell: The Sequel (EP)

lee: The Music: Season 3: Volume 7

Undun

Unbroken

Barton Hollow

Hats Off To The Bull

Greatest Hits 

The Muppets p

My World 2.0 

Fearless: 111BIG MACHINE 0200 18.98 0

NEW 1

NEW

CD116 132 8

JIM BRICKMAN
SOMERSET 55540 E

All Is Calm: Peaceful Christmas Hymns

KELLY CLARKSON
19 DIGITAL EX/RCA 7.98

Tunes Session (EP)

CD112

ICD 152

90

91

PACE
SETTER

When The Sun Goes Down 

Devin Go To High School (Soundtrack)

METALLICA
E/M VENTURES DIGITAL EX/WARNER BROS (3.98)

MIRANDA LAMBERT
RCA NASHVILLE 90509/105 (11.98)

BIG TIME RUSH
NICKELODEON/COLUMBIA 99082/SONV MUSIC (11.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170. 13.98

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95753/CAPITOL (18.98)

GUNS N' ROSES
GEFFEN (1017/UME (1698)

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 548904,UME (13.98).

A WALE
MAYBACH 5286874WARNER BROS. (1,98)

A ROBIN THICKE
STAR TRAK/GEFFEN 016290/10A (13.98)

23
ERIC CHURCH
EMI NASHVILLE 94266" (16.98)

20 BRANTLEY GILBERT
VALORY 1350100 M 4.987

A SUSAN BOYLE
SYCO/COLUMBIA 95252/SONY MUSIC (11.98)

15
DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL I1298/

Bo EMINEM
WEB/SHADWAFTERMATH/INTERSCOPE 014411^/IGA (13.98)

A TAYLOR SWIFT Speak Now: World Tour Live CD + DVD- BIG MACHINE TS0340A (2498 CD/DVD) Q

NICK! MINA) Pink Friday
YOUNG MONEY/CASH MONEY 015021`/UNIVERSAL REPUBLIC (13.98)

wRIDEMTs, g11314...1(7918::PERS I'm With You

1 44
Beyond Magnetic (EP) 32

Lungs

Greatest Hits pi

NOW 39

Legend: The Best Of Bob Marley And The Wailers oil

Ambition la

Four The Record

Elevate (Soundtrack)

Halfway To Heaven

Someone To Watch Over Me

Nothing But The Beat

Recovery

Love After War

Chief 

t.

SE
23

29

DISTURBED
REPRISE 528610/WARNER BROS

VARIOUS ARTISTS
COMPASS 43735 EX 928

FOO FIGHTERS
ROSWELL 844931/RCA (11.08) .

WIZ KHALIFA
ROSTRUM/ATLANTIC 527099/95 13.90

PISTOL ANNIES
COLUMBIA NASHVILLE 94916 LP SINN (11.98)

THE BLACK KEYS
NONESUCH 520266"/WARNER BROS 15.98

92 93
T -PAIN
NAPPY BOY/KONVICT 38122/109 (11981

LANDAU EUGENE MURPHY, JR.
SYCD/COLUMBIA 99178/SONY MUSIC (11.98)

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN (18.98)

MINDLESS BEHAVIOR
STREANILINE/CONJUNCTION/INTERSCOPE 91599611PA (9.913)

Tis The Season: Kids Christmas Sing -Along

Wasting Light

Rolling Papers 111

Hell On Heels

Brothers

rEVOLVEr

That's Life

Red River Blue 

#1 Girl

De Miles A Uno

NE -ENTRY 15

38

36

19

42

83 92

108 112

93 76 62

94 62 69

95 58 73

149 -

[ 98 122 169

r-
99 127 157

100 121 107

HEATSEEKER
GRADUATE

CHRISTIAN PAGAN
UNIVERSAL MUSIC LATINO 018462/UMLE (9.981

CHRISTINA PERRI
ATLANTIC 525853/AG (13.98) .

PITBULL
305/POLO GROUNDS, 69060/RCA (11.981

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.981

YO-YO MA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE
SONY CLASSICAL 84118/SONY MASTERWORKS (1198)

lovestrong.

Planet Pit

Barefoot Blue Jean Night

The Goat Rodeo Sessions

THE BILLBOARD 200 ARTIST INDEX Vjg,VAAN 37:4

CHILDISH GAMBINO ..102
ERIC CHURCH 65

BIG SEAN 115
CHRIS BROWN 125 THE CIVIL WARS 78

BIG TIME RUSH MC BROWN BAND _50,141 ERIC CLAPTON 157

THE BLACK KEYS ...7,91 LUKE BRYAN 23 KELLY CLARKSON ..17, 85

MARY
70 MICHAEL BUBLE 24 COLDPLAY

BLINK -182 127
427,

J.

EON

52

26

BON IVER
 CASTING CROWNS ...104 CREEDENCE CLEARWATER

SUSAN BOYLE
AT KENNY CHESNEY 199 REVISAL 167

CHEVELLE 79 BILLY CURRINGTON 196

DAUGHTRY 31 EMINEM 69, 140, 184
DEADMAU5 145 JACKIE EVANCHO 148

THE DECEMBERISTS 152 EVANESCENCE 39

NEIL 149

NEIL DIAMOND 45

DISTURBED 86 FEIST 198

DRAKE 2, 135 FIVE FINGER DEATH

JAMES DURBIN 181 PUNCH 47, 170
FLEET FOXES 169

FLORENCE H DIE

MACHINE 6.59 ANTHONY HAMILTON 40

100 FIGHTERS 88 HUNTER HAYES 162
FOSTER THE PEOPLE ..14 HOLLYWOOD UNDEAD _174

HOT CHELLE RAE 103

BRANTLEY GO.66

SELENA GOMEZ 2 THE IL DIVO 171

SCENE 53

DAVID GUETTA 68

GUNS N' ROSES 61 MICHAEL JACKSON ..27,113

.Z KANYE WEST ...15
JESSIE J 189 LADY ANTEBELLUM

ELTON JOHN 188 4, 36,114
JOURNEY ..........107 LADY GAGA 25.111

MIRANDA LAMBERT ...57
AVRIL LAVIGNE 156

TOBY KEI. . LIL WAYNE 13

KID CUDI 163 LMFAO 5

KIDS BOP KIDS 105 DEMI LOVATO 77

KORN 42 LYKPADD SKYNYRD..132

M83 118

MAC MILLER 35

YO -Y0 MNSTLIART

DUNCAN/EDGAR

MEYEEKHRIS THILE . 100

BOB MARLEY AND THE

WAILERS 62

MAROON 5 30

BRUNO MARS 49

SCOTTY MCCREERY 21

34 Go to www.billboard.biz for complete chart data Data for week of JANUARY 14, 2012



&= 4 ARTIST
31 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

178 178

Vi 195

YELAWOLF
GRET.ONISION/SHADY/D6C/INTERSCOPE 016174/165 (10.98)

CHILDISH GAMBINO
GLASSNOTE 0121" (13.98)

171 187
RCA 98437 (MN)
HOT CHELLE RAE

elCASTING CROWNS
BEACH STREET/REUNION 10162/SONY MUSIC (11.98)

91 198 CI KIDZ BOP KIDS
RAZOR 6 TIE 89256 (18.98)

106 96 104 111 TYRESE
VOLTRON RECORDZ 93562 (15.90)

104 51 53

168 -

108 37 23

109 139 156

110 119 126

111 118 139

a147 185

113 61 66

114 67 84

Ati 190 -
118 126 150

1117 123

1119

120

1921

122

24

28

B

RE-ENTRY 7

128 140

60 54

88 85

80 89

124 90

Es, 166 -

126 120 122

p27 158 200

a173 199

129 130 148

la

00

132 125 133

 180 -
134 137 172

135 160

RE-ENTRY 15

JOURNEY
COLUMBIA/LEGACY 85889/SONY MUSIC 13.98

VINCE GUARALDI TRIO
FANTASY 30066'/CONCORD (1598)

AMY WINEHOUSE
UNIVERSAL REPUBLIC 668428. (15.98)

SOUNDTRACK
WALT DISNEY 0013925 (10.98)

LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 011805./IGA (12.981

RIHANNA
SRP/DEF JAM 014927/10JMG 03.9810+

MICHAEL JACKSON
MJJ/EPIC 91259/SONY MUSIC (11.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 97702 (18.98)

BIG SEAN
6.110.0/0E1 JAM 015421/16JAIS (10.98)

JUSTIN MOORE
SALARY JM0200A (10.98)

ROMEO SANTOS
SONY MUSIC LATIN 32246 (11.98) .T

M83.
M83 951 O./MUTE (18.98)

TAYLOR SWIFT
BIG MACHINE 079012 (18.98)0

VARIOUS ARTISTS
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.90)

SOUNDTRACK
WALT DISNEY 013523 (15.98 CD/DVD) .

BRAD PAISLEY
ARISTA NASHVILLE 83274/SMN (j1.981

VARIOUS ARTISTS
WALT DISNEY 014011 EX (ON)

LAUREN ALAINA
19/MERCURY NASHVILLE 016025/WA/MGR (13.98)

CHRIS BROWN
JIVE 86067/RCA (11.98)

SOUNDTRACK
NICKELODEON/COLUMBIA 68341/SONY MUSIC (11.98)

BLINK -182
DGC/1NTERSCOPE 016033/I0A (1398)

SKILLET
ARDENT/FAIR TRADE/ATLANTIC 519927/AG (13.98)

TOM WAITS
ANT S/,/EPITAPH 17 981

OF MONSTERS AND MEN
UNIVERSAL REPUBLIC DIGITAL EX (4.98)

VARIOUS ARTISTS
PACIFIC 00105 (9.98)

IYIHROSIMYRD The Best Of Lynyrd Skynyrcl: 20th Century Masters The Millennium Collection
MCA 111941/UME (998)

ROSCOE DASH
MUSIC LINEIGEFFEN 016363/1CA (6.98)

TIM MCGRAW
CURB 79205 (18.98)

DRAKE
YOUNG MONEY/CASH MONEY 014325/UNIVERSAL REPUBLIC (13 98)

AWOLNATION
RED BULL 1086 (9.98)

Title

Radioactive

Camp

Whatever

Come To The Well

Kidz Bop 20

Open Invitation

Journey's Greatest Hits

A Charlie Brown Christmas (Soundtrack)

Back To Black

A.N.T. Farm

The Fame

Loud

Immortal

Need You Now

Finally Famous

Outlaws Like Me

Formula: Vol. 1

Hurry Up, We're Dreaming.

Taylor Swift

WOW Hits 2012

Shake It Up: Break It Down

This Is Country Music

Mickey's Magical Holdiay 2011

Wildflower

F.A.M.E.

Victorious: Music From The Hit 1V Show

Neighborhoods

Awake

Bad As Me

Into The Woods (EP)

123 Favorite Christmas Songs

J.U.I.C.E (EP)

Number One Hits

Thank Me Later

Megalithic Symphony

RE-ENTRY 8

RE-ENTRY 7

139 22 15

,cr,, 194

D41 103 123

142 148

YOUNG THE GIANT
ROADRUNNER 617806. (13.98)

RYAN ADAMS
PAKAM 790701/CAPITOL (18.98)

SHE & HIM
MERGE 424* 15.98

EMINEM
SHADWAFTERNIATH/INTERSCOPE 005881./IGA (13.98/8.95)

ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG 113.98)

THE BEATLES
APPLE 82468./CAPITOL 18.98

VARIOUS ARTISTS Rise 0, The masters, 00
X5 DIGITAL EX (7.90)

Young The Giant

Ashes & Fire

A Very She & Him Christmas

RE-ENTRY

Curtain Call: The Hits El 11

The Foundation El 111

Abbey Road 0111

THE SCRIPT
PHONOGENIC/EPIC 81227/SONY MUSIC 111981

Supreme Classical Masterpieces

Science & Faith

1.a
la

RE-ENTRY 43

b47 132 147

1,48re
150 151 182

65 57

28

29

RE-ENTRY 9

10

MAUSTRAP 2518./ULTRA (1598)

SOUNDTRACK
MADISON GATE DIGITAL EX (9.98)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98)

JACKIE EVANCHO
SYCO/COLUMBIA 87061/SONY MUSIC 13.9

GAVIN DEGRAW
J 56083/RCA (11.98)

DEADMAU5 4X4.12

Midnight In Paris

NOW That's What I Call Country: Volume 4

Dream With Me

Sweeter

TIM MCGRAW 134

MEGADETH 197

METALLICA 56

NICKI MINAJ 71

MINDLESS BEHAVIOR .95

JUSTIN MOORE 116

MUMFORD & SONS 28
LANDAU EUGENE MURPHY,

JR 93

RODNEY ATKINS
CURB 79255 /18.981

NICKELBACK 72,183

11.1721111.0
OF MONSTERS AND MEN .

30
ONEREPUBLIC 164
JAKE OWEN 99

pAnatu OR

BRAD PAISLEY 122

CHRISTINA PERRI 97

KATY PERRY 291

PINK FLOYD

PINK 150

PISTOL ANNIE 90

PRBULL "ELVIS PRESLEY 166

RED HOT CHILI PEPPERS .

79 80
TRENT REZNOR AND

ATTICUS ROSS 44

UONEL RICHIE 176
RIHANNA 9,178
RISE AGAINST 178
THE ROLUNG STONES 193

THE ROOTS 76
Nnvor r1.1.1

Take A Back Road

11
111

© 11

1

111

 11

111

El 11

 111

 111

111E1
While the trio's

Own the Night

benefits from

iTunes' sale pricing

last week (No. 4,

up 377% in

downloads), its

Target -exclusive

Christmas EP at No.

36 (up 29%)

benefits from

blowout post -

holiday discount

pricing.

The album's

"Midnight City" is

working its way up

the Alternative

Songs chart (31-30)

as the set has a

not -too -shabby

13% sales decline

(which prompts a

re-entry in a soft

sales week).

The 100 -track

collection, first

released in January

2011, sold for $1.29

at Amazon MP3 last

week and moved

6,000 downloads

(that's 10% of its

cumulative sales).

The DVD release of

the Woody Allen

film prompts a

debut for its

soundtrack, which

is only in its third

week of release

(up 107%).

EEO
Quirky budget

Christmas albums

always profit in the

week after the

holiday (as this

tracking week

ended on Jan. 1,

2012) as big -box

retailers clear out

merchandise with

bargain -bin pricing.

Like this title, which

gains by 109%.

151

152 165 -

153 196 -

154 97 95

155 189 -

11° 111",

17,,t le, FA ARTIST
;II 35 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

143 175 CPAIPN,ToKL,F81_950,y(D18,98)

THE DECEMBERISTS
CAPITOL 47547. (18.98) 0

Title

Dark Side Of The Moon

The King Is Dead

JAN
14

2012

3
11

RE-ENTRY 25

157 179 186

0
48

29

THE TEMPTATIONS Best Of The Temptations -The 60's: 20th Century Masters The Millennium Collection
MOTOWN 153362/UME (9.98)

CHRIS TOMLIN How Great Is Our God: The Essential Collection
SIXSTEPS/SPARROW 46364/EMI CMG 13.98

WILCO
DNIP/ANT, 87156./EPHAPH 17.98

The Whole Love

RE-ENTRY 66

160 163 184

161 85 76

3
3
3
166 170 167

3

8

a
171 94 81

172 176 193

173 150 1583=
a

54

7

RE-ENTRY 6

AVRIL LAVIGNE
RCA 55870 1.9 0 Goodbye Lullaby

ERIC CLAPTON The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME 9.98

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95749/CAP. 8.98

NOW 38

AVENGED SEVENFOLD
HOPELESS/SIRE 524026./WARNER BROS. 18.98

Nightmare

PINK
LAFACEMIVE 60657/RC 3.98

Greatest Hits... So Farl II

FRANK SINATRA
REPRISE 79754/CAPITOL 18.98

Sinatra: Best Of The Best

PE -ENTRY 74

RE-ENTRY 76

NEW 1

37

RE-ENTRY 121

28

RE-ENTRY 22

96

8

23

57

.24

3

HUNTER HAYES
ATLANTIC NASHVILLE 528890/WM 8.98

Hunter Hayes

KID CUD]
DREAM ON/G.O.O.D. 013195./UNIVERSAL REPUBLIC 13.98 Man On The Mann/ The End 09 Day
ONEREPUBLIC
MOSLEWINTERSCOPE 013007/109 13

THE SNOWMAN
PACIFIC 3056 998

ELVIS PRESLEY
RC 2 SONY MUSIC COMMERCIAL MUSIC GROUP 70971/SONY MUSIC 6.58

Waking Up

Winter Melodies

An Afternoon In The Garden

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY Ch
FANTASY 2000NCOREI 17,8/12.95

Chronicle The 20 Greatest Hits 11111

THREE DOG NIGHT The Best Of Three Dog Night 20th Century Masters The Millennium Collection
MCA 112073/UME 9.98

FLEET FOXES
SUB POP 8881 13.98

FIVE FINGER DEATH PUNCH

Helplessness Blues

PROSPECT PARK 50100. 13.98

IL DIVO
SYCO/COLUMBIA 96448/SONY MUSIC

CHRIS YOUNG
RCA NASHVILLE 85497/SMN

O
War Is The Answer

0.

Wicked Game

Neon

BIG TIME RUSH
NICKELODEON/COLUMBIA 42918/SONY MUSIC 8.98

BTR (Soundtrack)

HOLLYWOOD UNDEAD
MM/OCTONE 015275./IGA 13.98

VARIOUS ARTISTS
FEARLESS 30159 14.98

American Tragedy

Punk Goes Pop: Volume 4

=23 LIONEL RICHIE The Best Of Uonel Richie: 20th Century Masters The Millennium Collection
NICTOWN/CHRONICLES 007759/UME (9.98)

[42, =13 BARRY WHITE The Best Of Barry White: 20th Century Masters The Millennium Collection
ISLAND/CHRONICLES/10M 000504/UME (9.58)

AXIS = RISE AGAINST Endgame
02C/INTERSCOPE 0153257/I09 13.98

II=
180 186 -

1'181 129 128

3
a3

186 161

187 82 99

a ==
190 92 102

1111

191 193 -

0
193 135 125

194 159 181

BOYZ II MEN The Best Of Boyz II Men: 2001 Century Masters The Millennium Collection
OTOWN/CHRONICLES 001098/UME 9.98

RE-ENTRY 146

112

RE-ENTRY 48

52

17

48

17

38

191

7

89

PE -ENTRY 32=
a

RE-ENTRY 4

199 134 145=
SNOOP 0033 A WI2 A.N.T. FARM 110

ROMEO SAMS 117 KHAUFA 54 BURLESQUE 185

THE SCRIPT 144 THE SNOWMAN 165 GLEE: THE MUSIC:

BOB SEGER & THE SILVER BRITNEY SPEARS 195 SEASON VOWME 7 ..75
BULLET BAND . 46, 191 GEORGE STRAIT 187 MIDNIGHT IN PARIS ...146

SHE & HIM ...139 TAYLOR SWIFT ThE MOPPETS 81

BLAKE SHELTON ..94,186 34, 70 83,119 SHAKE IT UP: BREAK

CODY SIMPSON 180 DOWN 121

FRANK SINAI. 161 Wr1=12TZM THE TWILIGHT SAGA:
SKILLET ....... 128 AWN AND THE CHIPMUNKS: BREAKING DAWN: PART 1

SKRILL. 19,51 CHIPWRECKED 43 37

CODY SIMPSON
ATLANTIC 528047/AG 5.98

JAMES DURBIN
WIND-UP 13305 11.98

TYLER, THE CREATOR
XL 5297 11.98

NICKELBACK
ROADRUNNER 618006 18.98

EMINEM
WEB/AFTERMATH/INTERSCOPE 490629./UM

SOUNDTRACK
RCA 80205 11.98

BLAKE SHELTON
REPRISE NASHVILLE, 5250920M9 (18.98)

GEORGE STRAIT
MCA NASHVILLE 015924/UMGN 13.98

ELTON JOHN
CHRONICLES/ROCKET/ISLAND/MERCURY 008661/UME 13.

Coast To Coast (EP)

Memories Of A Beautiful Disaster

Dark Horse

The Marshall Mat LP

Burlesque

Loaded: The Best Of Blake Shelton 111

Here For A Good Time

Rocket Man: Number Ones .

Who You Are

Remixes (EP) 

Greatest Hits

JESSIE J
LAVA 015337/UNIVERSAL REPUBLIC 10.98

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 015397/M1MS 9.98

BOB SEGER & THE SILVER BULLET BAND
CAPITOL 30334 19.98

JOSH TURNER
MCA NASHVILLE 015348/UME 7.98

Never Say Never: The

THE ROLLING STONES
ROLLING STONES/UNIVERSAL REPUBLIC 012837./UME 13.98 0

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 013719/1111MG (9.98)

BRITNEY SPEARS
JIVE 115332/11CA (13.98)

BILLY CURRINGTON
MERCURY NASHVILLE 015290/UME

MEGADETH
ROADRUNNER 617700' (18.981

FEIST
CHERRYTREE/INTERSOOPE 016026./IGA 13.9

KENNY CHESNEY
8NA 57445/SMN 71.98) OO

JAMES TAYLOR
WARNER 8305 713094/11IIINO (I 1 .95)

VICTORIOUS: MUSIC FROM TYLER, THE CREATOR 182

THE HIT TV SHOW 126 TYRESE 106

JAMES TAYLOR 200 VINCE GUARALDINIO . A08

THE TEMPTATIONS 153

ROBIN THICKE 64
THREE DOG NIGHT 168 123 FAVORITE CHRISTMAS

CHRIS TOMLIN 154 SONGS 131

T -PAIN 92 HICKEY'S MAGICAL

JOSH TURNER 192 HOLDIAY 2011 123

NOW 38 158
NOW 39 60

NOW 40 10

NOW -THAT, WHATICALL

COUN1RY. VOW. 4 147

PUNK GOES POP VOLUME

4 175

RISE OF THE MASTERS:

CHOPIN:100 SUPREME

CLASSICAL
MASTERPIECES 143

Icon: Josh Turner

Some Girls

My World (EP) . 1

Femme Fatale . In

Icon: Billy Currington MI
Thlrt3en .11

Metals
111

Hemingway's Whiskey ..

Greatest Hits OM

OS THE SEASON: KIDS

CHRISTMAS SING -ALONG

87

WOW HITS 2012 120

TOM WAITS 129
WALE 63

BARRY WHITE 177

WILCO 155

AMY WINEHOUSE ..15, 109

WIZ KHAUFA a.

YELAWOLF 0

CHRIS YOUNG 17

YOUNG JEEZY

YOUNG ThE GIANT .13
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DATA NEXT

CI UNCHARTED'" go-- "music BIG
SOUND

5g g

O 1 51

ARTIST MYSPACE PAGE

w1 DJ BL3ND WWWAMPACECOM/BLENDIM

2 2 50 TRAPHIK WWVV.MYSPACE.COMMIAPHIK

0
p4

5

1!

9 6 41 MAREK HEMMANN wwwbasPacacnamaamEmmA.

0
7 7 46 SUNGHA JUNG WWW.MYSPACE.COM/JUNGSUNGHA

501 NOISIA WWW.MYSPACE.COM/DENOISIA

47 MADDI JANE WWW.MYSPACECOM/MADDIJANEMUSIC

46 TYLER WARD NANW.MYSPACE.COWTYLERWARO

50 16 STAR SLINGER INWVV.MYSPACE.00M/STARSLINGERMUSIC

9 38 T. MILLS WWVY.MYSPACE.COM/TMILLS

39 12 ONRA WWW.MYSPACE.COM/ONRA

15 42 PRETTY LIGHTS WWW.MYSPACE.COM/PRETTYLIGHTS

12 4 15 MORD FUSTANG WWW.MYSPACE.COM/MORDFUSTANG

13 11

14 12

(ID 18

16 13

17 14

18 10

20
re

22

24

47 1 DIYAR PALA VVVVW.MYSPACECOM/DIYARPALA

35 PITTY VVWW.MYSPACECOM/BANDAPFITY

28 NEOCLUBBER WWW.MYSPACE.COWNEOCLUBBER

47 PORTA WVWV.MYSPACE.COM/PORTA1

39' METRONOMY WWW.MYSPACE COM/METRONOMY

5 ELECTRIXX WWW.MYSPACE.COWELECTRIXXX

= BORGORE WWW.MYSPACE.COWBORGORE

16 6 MAC LETHAL WWW.MYSPACECOM/MACLETHAL

26 24 JOTA QUEST MANW.MYSPACE.COM/JOTAQUEST

20 47 JESUS ADRIAN ROMERO WWW.MYSPACE.COWJESUSADRIANNE1

28 18 ORELSAN WWVV.MYSPACE.COWORELSAN

17 16 COMTRUISE VVWW.MYSPACE.COWIAMCOMTRUISE

25 27 50 DAVE DAYS _ WWW.MYSPACE.COMMAVEDAYS

0 = DESIGNER DRUGS VVWW.MYSPACE.COWOESIGNERDRUGSCLUBMIISIC

CB34 281 AEROPLANE VVWW.MYSPACECOWAEROPLANEMUSICLOVE

126

29

30

31

32

ro

19

24

22

21

50 ENTER SHIKARI VVWW.MYSPACE.COWENTERSHIKARI

50 ALYSSA BERNAL WWW.MYSPACE.COM/ALYSSABERNAL

11 DATSIK WWW.MYSPACE.COM/DJDATSIK

231 YANNTIERSEN VYVVW.MYSPACECOM/YANNTIERSENINPROGRESS

35 33 GOD !SAN ASTRONAUT WWW.MYSPACE.COM/GODISANASTRONAOT

47 a MAX COOPER VVWW.MYSPACECOM/MAXCOOPERMAX

34 36 11 MEYTAL COHEN VVWW.MYSPACE.COWDEWWATERPRIEST

0 In JAMES ZABIELA VV4W.MVSPAGE.COM/JAMES2ABIELA

e36 29 40 JOSEPH VINCENT WWW.MYSPACE.COM/JOSEPHVINCENTMUSIC

ciCROW BLACK SKY WWW.MYSPACE.COM/CROWBLACKSK

38 38 17 MODESTEP WVVVV.MYSPACECOM/MODESTEP

39 33 241 GOLD PANDA WVWV.MYSPACE.COM/GOLDPANDA

40

141

C

41 6 GRAMATIK WWW.MVSPACECOM/GRAMATIK

42 14

NEW

TOKIMONSTA WWW.MYSPACE.COM/TOKIBEATS

RIVA STAR WWW.MYSPACE.COM/RIVASTARR

RE-ENTRY PAN -POT WWW.MYSPACE.COM/PANPOT

44 31 22 FELGUK WWW.MYSPACE.COM/FELGUK

UNICORN KID WWW.MYSPACE.COMAJNICORNKID

SOMETHINGALAMODE WWW.MYSPACELOM/SOMETHINGALAMODE

47 46 39 BONDAN PRAKOSO &FALIE2BLACK WWW.MYSPACECOM/BONDANFADE2BLACK

48 44 8 EMANCIPATOR WWW.MYSPACE.COM/EMANCIPATOR

THE SPIN ROOM WWW.MYSPACECOM/THESPINROOM

0 IAMX WVWV.MYSPACE.COWIAMX

Electronic artist Star Slinger (aka Darren Williams) gets some

help from an unlikely source for his whopping 50-6 jump on

Uncharted: Rihanna. Star Slinger remixed the diva's Billboard

Hot 100 No.1 single "We Found Love" (featuring Calvin Harris)

and uploaded it to his SoundCloud account shortly before

Christmas. It has garnered more than 35,000 plays.

CI SOCIAL 50"
DATA NEXT

'Jr- BIG
SOUND

II

I

53 3S ARTIST IMPRINT/LABEL

1 1 58

0
0
0
0
0

7

10

O 7

O 9

JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAINISLA510/10JMG

58 RIHANNA SR,DEFJAM/19.1MG

48 ADELE XL/COLUMBIA

58 EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE

58 SHAKIRA SONY MUSIC LATIN/EPIC

58 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

35 LMFAO PARTY ROCK/WILLIAM/CHERRYTREE/INTERSCOPE

56 PITBULL MR.305/FAMOUS ARTIST/POLO GROUNDS/J/SONY MUSIC LATIN/RCA

58 KATY PERRY CAPITOL

10 9 56 CHRIS BROWN JIVE/RCA

11 11 58 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

 13 58 SELENA GOMEZ HOLLYWOOD

15 57 LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC

14 12 58 DAVID GUETTA WHAT A MUSIC/ASTRALWERKS/CAPITOL

 35 I BEYONCE PARKWOOD/COLOMBIA

 18 58 TAYLOR SWIFT am MACHINE

 27 53 50 CENT SHADY/AFTERMATH/INTERSCOPE

18 17 58 COLDPLAY CAPITOL
0 YAHOO!

SONGS

Billboard

O YOUTUBE 

2

3

4

5

6

7

B

9

10

1

13

14

You Tube

U0
115 TITLE

ARTIST {IMPRINT/ LABEL)

1

3

2

9

6

7

8

10

11

15

18

21

17

14

 25 44 JENNIFER LOPEZ !SUM/ICING

CD20 56 DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

CD21 53 SNOOP DOGG DOGGYSTYLE/PRIORRY/CAPITOL

CD43 57 THE BLACK EYED PEAS INTERSCOPE

CD 22 55 BRITNEY SPEARS ma. 1113

24 23 47 BRUNO MARS ELEKTRA

it36 57 AVRIL LAVIGNE RCA

16 26 SKRILLEX BIG BEAT/MANTRAP/ATLANTIC

 33 AKON KONVICT/UPFRONT/SRC/UNIVERSAL REPUBLIC

28 24 39 JUSTINTIMBERLAKE JIVE/RCA

= MICHAEL JACKSON MJAPIC

 47 6 MARIAH CAREY ISLAND/IDJMG

(1) 44 58 DON OMAR ORFANATO/MACHETE

CD48 37 KANYE WEST 809-4-FEuADEFJAM89.1MG

C
0

RE-ENTRY

RE-ENTRY

RE-ENTRY

USHER LAFACE/RCA

ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO/LPNIVERSAL REPUBLIC

JESSIE J LAVA/UNIVERSAL REPUBLIC

41 51 DEMI LOVATO HOLLYWOOD

C

26 55 WIZ KHALIFA ROSTRUM/ATLANTIC

30 8 ONE DIRECTION SYCO

RE-ENTRY PINK LAFACE/RCA

RE-ENTRY MAROON 5 ABNI/OCTONE

41 29 58 LINKIN PARK MACHINE SHOP/WARNER BROS.

IDNE -YO DEFJAM/IDJMG

go 40 20 RED HOT CHILI PEPPERS WARNER BROS.

44 31 7 AUSTIN MAHONE UNSIGNED

0 = LUDACRIS OTP/DEFJAMADJMG

46 19 6 MICHAEL BUBLE 143/REPRISEANARNER BROS.

39 2 CHRISTINA AGUILERA RCA

48 RE-ENTRY

49 RE-ENTRY

50 RE-ENTRY

GUNS N' ROSES GEFFEN

ALICIA KEYS J/RMG

TREY SONGZ SONGBOOK/ATLANTIC

Leave it to some (non) baby mama drama to boost Beyonce up the

Social 50 chart this week, as the expectant mother strolls 35-15 on the

tally. During the tracking week, Beyonds official Twitter account saw a

146% gain in followers-despite how she's yet to tweet a single

missive-after false rumors swirled on Dec. 29 that she had gone into

labor. (She has yet to give birth.)
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The most popular songs onYouTull

21
SOMEONE LIKE YOU
ARUM/COLUMBIA/

ROLLING IN THE DEEP
ADELE DagGLUMBIA,

15 SEXY AND I KNOW IT
unmoiapareRocKAmuJAm/cREEraREEnNuRscaRE,

YOU DA ONE
RIHAMIAISRP/DERIAMII0JMG,

21 PARTY ROCK ANTHEM
LMFAOFEAT.UWEEN BENNETT& GOONR091 (PARTYROCKAMLLIAM/CHERRYIREE/INIERSCOPQ

Al SE EU TE PEGO
MICHELIELOIMICHELTELOI

12 WE FOUND LOVE
RIHANNA FEATURING CALIENHARRISISRP/DEFJAMADJM61

21 RAIN OVER ME
PIIIIUILFEATURING MARCAIMONY IMR.305POLO GROUNDS/J418A)

21
DANZA KUDURO
DON OMAR&LUCEIRKGYANIS/ORFANATO/MACHETENNIVERSAL MUSIC LATINO,

18 SET FIRE TO THE RAIN
ADELEIXIXOWMBIA)

THE ONE THAT GOT AWAY
" KATYPERRYICAPITOU

PARADISE
COLOPIAY (CAPITOL,

20 MOVES LIKE JAGGER
MAROONSFEAMEMCHRISHNAAGUILERAIMM/OCTONE/IMERSCOPQ

8 IT WILL RAIN
BRUNO MARSISUMMIT/CHOP SHOP/EUXITIA/ATIANTICI

DOMINO
JESSIEJILAVAAINIVERSAL REPUBLIC,

'' MUSIC

TITLE
The week, most -streamed songs on Yahoo! Music.

3:5 ARMY IIMPRINTAABE0

15
STEREO HEARTS
GYM CLASS HEROES FEATUEINGADAM LEVINE(DECAYOANCE,LEB BYRAMEN,IRPI3W S

5 IT WILL RAIN
BRUNO MARS ISUMMEUCHOPSHOP/ELEKTRNATLANTICL

18 SOMEONE LIKE YOU
ADELE OIL/COLUMBIA/

19 MOVES LIKE JAGGER
MAROON MATURING CHRISTNAAGUILM IA8M/OCIONE/INTERSCOPE1

SEXY AND I KNOW IT
WEAR (PARTY ROCIGWILLLAM/CHERRYTREEBNTERSCOPE)

12 YOU MAKE ME FEEL...
COBRASTARSHIPFEAMRING SABODECAYDANCE,UE.0BYRAMEN/ATIANTIMP,

12 WE FOUND LOVE
RIHANNAPEAMEING C/WANHANRISISRP/OEFJAM/UNIVEHSAL)

 WITHOUT YOU
DAVID GUETTAFEATURINGUSHERIWHATAMOSIC/ASTRALWERKS/CAKTOL1

2
NFILCKYI MOW FEATURING MANNA (YOU NG MONEY/CASH MONEYAINIVERSAL REPUBLIC)

5 GOOD FEELING
R.0610AIPOEBOY/ATIANTIC)

THE ONE THAT GOT AWAY
KATYPHIRYICARTOL)

5 O'CLOCK
T-PANHEATURNEWIZEHALWAE ULYALLENIKONVICT/NAPPY BOY/JIVE/RCA,

5 LOVE YOU LIKE A LOVE SONG
SELENAGOMEUTHESCENEIHOLLYWOODI

MARRY THE NIGHT
LAO GAGA 61REAMLINE/KONLIVE/INTERSCOPQ

5 SET FIRE TO THE RAIN
ADELE Pa/COLUMBIA)

CI NEXT BIG SOUND"

ST

LIAM PAYNE

NEXT
BIG
SOUND

The fastest accelerating artists during the past week, across
all major social music sites, statistical, predicted to whit,.
future success, as measured by Next Big Sou..

CRYSTAL STILTS

EMIKA

4 LECK

PATRICK WOLF

DIANA VICKERS

CHRISTIAN CHAVEZ

MALIK M.A.S.

KATE WAX

10 ARAABMUZIK

11 TROOP 41

12 JOSE MIGUEL

13 SALEM

14 STEREO HOGGZ

ACTION BRONSON

36 I Go to www.billboard.biz for complete chart data Data for week of JANUARY 14, 2012
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1 HEATSEEKERS ALBUMS"

12

6 6

20

10 10

5

BD 24
r3 21

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

±21 OF MONSTERSAND MEN
UNIVERSAL REPUBLIC DIGITAL EX 14 991

2 ROSCOE DASH
MUSIC LINE/GEFFEN 016363/IGA 16.981

2 AWOLNATION
RED BULL 1086 19.98)

-
THE HEAD AND THE HEART
SUB POP 9154 110981

15
GROUPLOVE
CANVASBACK/ATIANT1C 527696F/AG 03.981

GOTYE
SAMPLES 'N' SECONDS/FAIRFAX DIGITAL EX/UNIVERSAL REPUBLIC 19.981

44
VOLBEAT
VERTIGO 015113/UNIVERSAL REPUBLIC 118.981

DIA FRAMPTON
UNIVERSAL REPUBLIC 016136 111981

14 KURT VILE
MATADOR Dr (14.981

41 FITZ &THETANTRUMS
- RANG ERBIRO 051' 11598)

2 XENIA
UNIVERSAL REPUBLIC DIGITAL EX 0

20 KENDRICK LAMAR
TOP DAWG DIGITAL EX (7.98)

.NTER.O

RY/CHERRYITIEE/INTERSCOPE 016371/1GA19.98 16371.

14 19 CHRISWEBBY
HOMEGROWN MUSIC DIGITAL EX (7.98)

26
14 YOUTH LAGOON

FAT POSSUM 1255'112.981

16 THE JOY FORMIDABLE
CANVASBACK/ATLANTIC 526623,AG 113.981

17 27 54 JAMES BLAKE
POLKOOR 02/UNIVERSAL REPUBLIC 113.981

RD 45 12 THE WAR ON DRUGS
SECRETLY CANADIAN 190.114,98/

11 9 30

IntoThe Woods (EP)

J.U.I.C.E (EP)

Megalithic Symphony

The Head And The Heart

NeverTrustAHappySong

Making Mirrors

Beyond Hell/Above Heaven

Red

Smoke Ring For My Halo

ROT SNOT
DEBUT

121 34 14

ANDY GRAMMER
S -CURVE 151602 19.981

MIS, EDWARDS AND DAVID BRYMER
FORERUNNER 386 14.991

WYE OAK
FAEROE Or (16.98)= SBTRKT
YOUNG TURKS 060`/XL 114.98/

F. 15 2 11,1.4FRAMEWORK NV DIGITAL EX/UNIVERSAL REPUBLIC 14.981

Pickin' UpThe Pieces

Sing You Home (EP) ir

Section.80,

Welcome Reality

There GoesThe Neighborhood

TheYear Of Hibernation

The Big Roar

James Blake

Slave Ambient

10 YUCK
FAT POSSUM 123]' 112 98/

25 105 SIDEWALK PROPHETS
FERVENT 687900/VVARNER BROS.19.981

Andy Grammer

Measure Of Love (EP)

Civilian

SBTRKT

SkipToThe Good Part (EP)

`luck

These SimpleTruths

The Icelandic band

ascends to No.1

(6,000, down 2%)

in its second chart

week thanks in

part to the EP's

"Little Talks" being

offered as a free

download at iTunes

last week.

Even a small gain

can yield a big

jump in a slow sales

week. For example,

this set sports just

a 5% increase, but

rallies 26-15 to its

best rank since Nov.

5, 2011.

/MI
Edwards' pairing

with David Brymer

debuts with 1,000 -

plus copies sold

and also arrives at

No. 36 on the Top

Christian Albums

chart.

tli111 ARTIST
LABEL St NUMBEFVOISTRIBUTING LABEL (PRICE)

SMOSH
SMCSH DIGITAL EX 18.881

= HUGO
ROC NATION/EPIC 57925/SONY MUSIC 19.89)

0®®
HE IS WE
FRAMEWORK NY 015546/UNIVERSAL REPUBLIC (19.98)

ELEVATION WORSHIP
ELEVATION CHURCH/ESSENTIAL WORSHIP 10946/SONY MUSIC 19.981

30 28 8
BLOOD ON THE DANCEFLOOR
CANOYLAND 002 EX 18.981

T31 43
15 THE LACS

BACKROAD ./AVERAGE JOE'S 113.9E)

LIKE MOTHS TO FLAMES
RISE 140113.98)

DOCTOR P & FLUX PAVILION
CIRCUS 001/UKE (27.=

®=

If Music Were Real

Old Tyme Religion

My Forever

ForThe Honor

All The Rage!

Country Boy's Paradise

34 TO
2 GUIDED BY VOICES

GBV DIGITAL EX Q.

SHABAZZ PALACES
SUB POP 900,13.

36 40
12 REDLIGHT KING

HOLLYWOOD 013273 (10.98)

TWO STEPS FROM HELL
TWO STEPS FROM HELL DIGITAL EX (11.98)

SIGGNO
FREDDIE DIGITAL EX (938)

O RE DUM DUM GIRLS
SUB POP 950.113.98

 RE E., MATT HAMMITT
SPARROW 29609/EM1 CMG MN

RE-ENTRY

38  13

=In==
RE-ENTRY

ZOLA JESUS
SACRED BONES 062" 114.981

HOP SIN
FUNK VOLUME 7563 EX 110.9810 =

0 =

THE VACCINES
COLUMBIA 84145/SONY MUSIC 1998)

LOS PLAYER'S
MUSART 9489/BALBOA 19.981

PHANTOGRAM
BARSUK 1898)

KNIFE PARTY
EARSTGRM DIG._ EX 12.981

When We Dont Exist

Circus #1

Let's Go EatThe Factory

Black Up

Something ForThe Pain

Archangel

Lo Que Me Dejaste

Only In Dreams

Every FallingTear

What DidYou Expect From The Vaccines?

La Creacion Perfecta

Nightlife (EP)

100% No Modern Talking (EP)

COREY SMITH
AVERAGE DOES 227 11498)

MEMPHIS MAY FIRE
RISE 130 110 98)

ANTHEM LIGHTS
REUNION 10158/SONY MUSIC (1)91)

50 JULION ALVAREZ Y SU NORTENO BANDA
DISA 721671/UMLE (9.

Cona us

Raw

Broken Record

The Hollow

Anthem Lights

Marchate y Olvidame

4 HEATSEEKERS SONGS" I

10

1 19 4

TITLE
ACT., 111,1001.11,01111L11,1111.1r.LABEL).

22
LEI -IT RAIN
DAVID NAIL MCA NASHVILLE

1 9
TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

3
18 SCARY MONSTERS AND NICE SPRITES

SKRILLEX BIG BEAT/MAI/STRAP/ATLANTIC

LEVELS
AVICII LEVELSNERATONE/ATOM EMPIRE/INTERSCOPE

17 STORM WARNING
7 HUNTER HAYES ATLANTIC NASHVILLE/WMN

6
10 LONELY BOY

THE BLACK KEYS NO NESUCEVVVARNER BROS/WARNER

5 14 DONALD TRUMP
MAC MILLER ROSTRUM

PARTY ON FIFTH AVE.
MAC MILLER ROSTRUM

1

30
AWOLNATIONWN AT I ON RED BULL

13
9

AMEN
OCE BIG MACHINE

6 FIRST OF THE YEAR (EQUINOX)
SKRNLEX BIG BEAT/MAUSTRAP/ATLANTIC

12 22
IE

LIGHTSGOU

E UNNG CHERRYTREE/INTERSCOPE

9 KNOCK KNOCK
MAC MILLER ROSTRUM

CINEMA
BENNY BMUS! FEATURING GARY GO ULTRA

17
4 WE ARE YOUNG

FUN. FEATURING JANELLE MONAE FUELED BY RAMEN/RRP

7, BODY 2 BODY
1"5 ' ACE HOOD FEATURING CHRIS BROWN WE THE BEST/DEE JAM/IDJNIG

W.GIKL,EDATBOY

WAIL FLOCKA FLAME EST19)COBAD BOY/INTERSCOPE

21 11
CAT DADDY
MIX 700/RENAISSANCE MUSIC/THE AURELIUS GROUP

16
PROMISE
ROMEO SANTOS FEATURING USHER SONY MUSIC LATIN

DO IT LIKE YOU
DIGGY FEATURING JEREMIN ATLANTIC

SMILE BACK
MAC MILLER ROSTRUM

23 2 WOP
J. DASH STEREOFAME

=MRS. RIGHT
MINDLESS BEHAVIOR FEATURING DIGGY STREAMLINE/CONJUNCTIONANTERSCOPE= FACE TO THE FLOOR
CHEVELLE EPIC

SOMEBODY THAT I USED TO KNOW
GOTYE FEATURING KIMBRA SAMPLES 'N' SECONDS/MIRE UNIVERSAL REPUBLIC

REGIONAL HEATSEEKERS #1 ALBUMS

Megalithic Symphony
Awolnation

Megalithic Symphony
Awolnation
PACIFIC

Megalithic Symphony
Awolnation

J.U.I.C.E. (EP)
Roscoe Dash

SOUTH CENTRAL

J.U.I.C.E. (EP)
Roscoe Dash

J.U.I.C.E. (EP)
Roscoe Dash

SOUTH ATLANTIC

Penguin Prison, "Don't Fuck With My Money"
The New York singer/songwriter (given name Chris Glover) debuts

on the Dance Club Songs chart at No. 50 with the funky pop/disco
track, giving him only his second taste of a Billboard tally. He spent

three weeks on Uncharted in 2011.

MID ATLANTIC
Of Monsters And Men
Into The Woods (BP)

Roscoe Dash
J.U.I.C.E (EP)

Kurt Vile
Smoke Ring For My Halo

The Head AndThe Heart
The Head And The Heart

Chris Webby
There GoesThe Neighborhood

AWOLNATION
Megalithic Symphony

Gotye
Making Mirrors

Grouplove
NeverTrust A Happy Song

Volbeat
Beyond Hell/Above. Heaven

The War On Dugs
Slave Ambient

NORTH EAST
Chris Webby
Them Goes The Neighborhood

Of Monsters And Men
Into The Woods (EP)

AWOLNATION
Megalithic Symphony

Anderson + Roe
When Words Fade

Grouplove
Never Trust A Happy Song

The Head AndThe Heart
The Head And The Heart

Roscoe Dash
(EP)

Gotye
Making Mirrors

Volbeat
Beyond Hell/Above Heaven

Fitz &TheTantrums
Pickin' Up The Pieces
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Artist
IMPRINT / PROMOTION LABEL

SEXY AND I KNOW IT LMFAO
S ,117,CILK ....BLMERG.M.RoMPTSoN,B.WSTENBEE,E.E.BECK, O PARTY liocKMILLAWckEliPMEE/INTER5CoPE

WE FOUND LOVE Rihanna Featuring Calvin Harris
C.HARRIS (C.HARRIS) AN SRP/DEF JAM/IDJMG

THE ONE THAT GOT AWAY Katy Perry
DR. LUKE,MAX MARTIN (K.PERRyL.GOTTWALD,MAX MARTIN) 0 CAPITOL

IT WILL RAIN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS,PLAWRENCE,A.LEV/NB) 0 SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

GOOD FEELING Flo Rida
DR. EIMEGISKI, DILIAROLSOTRWALO H WALTER,B ISAARAPPIMNOUDIT BERSLINSKJAKESTSKIKLAND,SWOODS) O6 POE BOY/ATLANTIC

GREATEST
GAINER/DIGITAL

PARTY ROCK ANTHEM LMFAO Feat. Lauren Bennett & GoonRock
PARTY POCK SAGO. SAWN)), LLISTENBE P.SCHROEIMIN 0 PAM POSKYVILLIAMCXERSYTREMNTITISCOPE

NI**AS IN PARIS Jay Z Kanye West
11,...VVESTM.O. ,N.O.WESTS.O.CAFITE,G.HOLLIS,M.DEAN.W.A.DONALOSON, 0 POL-O-FELLAMG NATION/0U JAM/10.6O SET FIRE TO THE RAIN Adele
FT -SMITH (AA 0 NINS,F.T. SMITH) 0 XL/COLUMBIA

IN 9
SOMEONE LIKE YOU Adele
D.WILSON,A.AOKINS (A.AOKINS,D.WILSON) 0 XL/COLUMBIA

STEREO HEARTS Gym Class Heroes Featuring Adam Levine
GBLANCO,ROBOPOP (A.LEVINE,TMCCOY,B.LEVIN,A.MALIK,B.LOWERYELOMELIO) 0 DECAYDANCE/FUEED BY RAMEN/HRP

L11 MOVES LIKE JAGGER
MSHELLBACK,B.BLANCO (A.LEVINEGLEVIN,A.MALIK,SHELLBACKaroon

5 Featuring Christina Aguilera
) 0 A&WOCTONE/INTERSCOPE

DANCE (ASS) Big Sean Featuring Nicki Minaj
OA INTERN, (S.ANDERSONWPALACIOS,E.CLARK,K.BURRELL,R.JAMES,A.MILLER) 0 0.0.0.0./DEF JAWIDJMG

WITHOUT YOU David Guetta Featuring Usher
I, GUE,GillINFORT F PIESTEREP (LOMOND NJ MUM LoVE,D.GBETTAG.NINFORT,F.RIESTERER) 0 WRATANUSWASIRALWERKS/CAPIT&L

YOUNG, WILD & FREE Snoop Dogg & Wiz Khalifa Featuring Bruno Mars
INF SIMKINS IC MALIS111,1111.167.P.M.P.FEVALDIN,WATILLEMUIMPRAMIKKOZIMOVUE111.,11NAMIANI 0 Ana4906411.111100T

RED SOLO CUP Toby Keith
T.KEITH (J.BEAVERS,B.BEAVERS,B.WARREN,B.WARREN) 0 SHOW DOG -UNIVERSAL

5 O'CLOCK T -Pain Featuring Wiz Khalifa & Lily Allen
TPAIN (1)-PAINSWTHOMAZWALLEN,MBARLOW,H.DONASO,R.KURSTINWORANGEMOVVEN,S.ROBSON) 0 KOMACTRIAPPY BOYMIVEMCA

WORK OUT J. Cole
J.L COLE (J COLE,K.O.WEET,S.RAINEY,M.BEN-ARLB .A.KANT E,1. LEGEND, E.WOLFF) 0 ROC NAT ID !VC 0 LIAI BIA

HEADLINES Drake
BOI-IDA,N.SHEB113 (A.GRAHAWM.SAMUELS,N.SHEBIB) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

PUMPED UP KICKS Foster The People
M. FOSTER (M.FOSTER) 00 STARTIME/COLUMBIA

CD
MR. KNOW IT ALL
B.KENNEDY,EDEAN (B.SEALS.E.DEAN,B.JAMES,D.JONES)

Kelly Clarkson
WO 1B/RCA

10 DOMINO Jessie J
DR. LUKE M.CORNISH,L.GOTTWALD,C.KELWMAX MARTIN,H.WALTER) 0 LAVA/UNIVERSAL REPUBLICC YOU DA ONE Rihanna
OR. LUKE,CIRKUT (EDEAN,L.GOTTWALD,R.FENTYJMILL,H.WALTER) e SRP/DEE JAM/IL/NG

THE MOTTO Drake Featuring Lil Wayne
T -MINUS (A.GRAHAWD.CARTER,T.WILLIAMS.A.RAY) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

NOT OVER YOU Gavin DeGraw
R.B.TEDDER,N.ZANCANELLAGKINS (GDEGRAW,R.B.TEDDER)

® jiln'aAj
01)

SUPER BASS Nicki M
KANE,JMIKE (0.T.MARAJ,DAJOHNSON,E.DEAN,R.HYLTON) 00 YOUNG MONEY/CASH MONEWUNIVERSAL REPUBLIC

O I DON'T WANT THIS NIGHT TO END Luke Bryan
J.STEVENS (LBRYAN,D.DAVIDSON,R.AKINS,B.HAYSLIP) 0 CAPITOL NASHVILLE

LC
ROCKMAFIA (A.ARMATO,T.JAMEGA.SCHMALHOLZ)
LOVE YOU LIKE A LOVE SONG Selena Gomez & The Scene

0 HOLLYWOOD

O I LIKE IT LIKE THAT Hot Chelle Rae Featuring New Boyz
E.1/1111AKOILAGOTSTRIN S K FOLLESEWOWASTSEFLAGOLOSTRISTBOONAN MAKOUTINBOCANTIROBBRSERBENANIK VO.A.TNOMASI 0 RSA

129 31 20
YOU MAKE ME FEEL...

.

Cobra Starship Featuring SYDANCE/FUELEO
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abi

14
2012

DDS SotindScan

eTHE BILLBOARD HOT 100'

gl

1 1 2 18

2 2 1

0
4 4 3

0
O

7

3 5

6 4

5

7

8

10 11

12

113

C
to

1.

117

18

1 19

13

7

11

12 9

10 12

14 8

16 18

18 17

13 10

17 14

15 16
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32 21

25 28

22 25

21 29

24 23 22

28 34

26 23

27 26

29 44

34

33

O 35 41 52
ROLLING IN THE DEEP Adele
REPWORTJUL,ADKINS,P. E PWOFIT H 00 XL/COLUMBIA

31 30
SAFE & SOUND Taylor Swift Featuring The Civil Wars
NOT LISTED (NOT LISTED) 0 BIG MACHINE/UNIVERSAL REPUBLIC

IT GIRL Jason Derulo
E.KIRIAKOU (E.KIRIAK011,E.K.BOGART,L.ROBBINS,J.DESROULEAUX) 0 BELUGA HEIGHTS/WARNER BROS.

30
INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCKGIKER (A.C.PERE,C.SHACK,P.BIKER,S.HURLEYGKELLY) 0 MR 305/POLO GROUNDSWRGA

24 24
MAKE ME PROUD Drake Featuring Nicki Minaj
I -MINUS (kGRAHAM,T.WILLIAMS,N.SEETHARAM,O.T.MARAJ) O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

38 27
GIVE ME EVERYTHING Pitbull Featuring Ne-Yo, Afrojack & Nayer
AFROJACK (A.C.PEREZ,N.VAN DE WALL,S.C.SMITH) 0 MR. 305/PCLO GROUNDS/J/RCA

37 31
JUST A KISS Lady Antebellum
EWORLEY,LADY ANTEBELLUM (0.HAYW00D,C.KELL,H.SCOTT,O.DAVIDSON) 00 CAPITOL NASHVILLE

39 33
MARRY THE NIGHT Lady Gaga
LADY GAGA ,F.GARIBAY (S.G ER MA NOTTA.F.GARIBAY) O STREAMLINE/KONLIVE/INTE RS COPE

39 PARADISE Coldplay
WDRAVS,D.GREEN (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION,C.A.J.MARTIN,B.ENO) O CAPITOL

GOD GAVE ME YOU Blake Shelton
S.HENDRICKS (GNAWS) CD WARNER BROS. NASHVILLE/WMN

56
RACK CITY Tyga
DJ MUSTARD (M.STEVENSON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

STRANGE CLOUDS B.o.B Featuring Lil Wayne

46

44

41

40 42

48

19 32

LCD 56

C

Im
C
IC
0

IC
C
IC
0

PC

1-

54

55

O 47 49

 51 45

CD 50 43

CD 49 58

 52 60

le62 68

C 53 36

1 53

DR. LIIKEORKUT ITGOISINALOSWALTEN,B.R.BIRMONS, JP.S.NONTRONEFIT IIIWTHILLT.X.ZONESULARTEIK OO SEBELIFORWRIMND MISTLFIAMANTC

TATTOOS ON THIS TOWN Jason Aldean
M.KNOX (N.THRASHER,W.MOBLEYWDULANEY) 0 BROKEN BOW

45 47
OURS Taylor Swift
N.CHAPMAN,T.SWIFT (T.SWIFT) 00 BIG MACHINE

36 35
SHE WILL Lil Wayne Featuring Drake
T -MINUS (0.CARTER,A.GRAHAM,T.WILLIAMS) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

42 46
FLY Nicki Minaj Featuring Rihanna
J.R.ROTEM (0.T.MARAJ J.R.ROTEM K.HISSINK,W.JORDAN,C.RISHAD) ID YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

BLACKOUT Breathe Carolina
LKIRKPATRICK (D.SCHMITT,K.EVEN.I.KIRKPATRIGKG.WILCOX) 0 FEARLESS/RED

DRINK IN MY HAND Eric Church
J.JOYCE (E.CHURCH,M.P.HEENEYLLAIRO) 0 EMI NASHVILLE

EASY Rascal Flails Featuring Natasha Bedingfield
D.HUFFRASCAL FLATTS

CARE
0 BIG MACHINEWM.MOBLEY)

Drake Featuring Rihanna
J.SMITH,N.SHEBIE (A.GRAHAM,N.SHEBIB,A.PALMAN,J.SMITH,B.BENTON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

A THOUSAND YEARS Christina Perri
D.HODGES (C.PERRLD.H.HODGES) 0 SUMMIT/CHOP SHOP/ATLANTIC/RRP

TURN ME ON David Guetta Featuring Nicki Minaj
D.GUETTA,G.TUINFORT DEAN,D.GUETTA,G.TUINFORT) O WHAT A MUSIC/ASTRALWERKS/CAPITOL

KEEP ME IN MIND Zac Brown Band
K.STEGALL.Z.BROWN (Z.BROWN,W.OURRETTE,N.GOWAN) O SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

MISTLETOE Justin Bieber
THE MESSENGERS (N.ATWEH,A.MESSINGER.J.BIEBER) O SCHOOLBOY/RAYMOND BRAUN/ISLAND/VMS

54 48 38
LOTUS FLOWER BOMB Wale Featuring Miguel
J.HOWARD (0.AKINTIMEHIN,E.HOWARD,M.J.PIMENTEL.S.J.DEW,W.JOHNSON) O MAYBACH/WARNER BROS.

51j1:1 FL.LEID L,CTOEILTR.AAINILNAY

David Nail
(D.NAIL,J.SINGLETON) 0 MCA NASHVILLE
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With 411,000

downloads sold in

the chart's tracking

week, "Sexy and I

Know It" passes 3

million in digital

sales release -to -

date. "Party Rock

Anthem" (296,000,

up 38%),

meanwhile, logs a

28th week in the top

10, tying Jewel's

"You Were Meant

for Me"/"Foolish

Games" (which

spanned the radio

runs of each side)

for the third -longest

top 10 stay in the

chart's history.

40
The rapper notches

is first top 40

lacement as a lead

ct, as the at

umps by 23% to

4,000 downloads

old. In 2010, he

eached No.14 as a

eatured act (with

Kevin Mdall) on

Itris Brown's

`Deuces."

120
Released digitally

on Dec. 20 as a

promotion for

ESPN's coverage of

college football bowl

games, the track

arrives with 51,000

downloads sold.

91

The act's first Hot

00 entry becomes

ne of just seven

itles ever to spend

29 0 weeks on the

hart but rise no

igher than No. 8Z.

22 With steady support

rom alternative

nd active rock

7 adio, the song

scored a No.10

eak in a 31 -week

un on Rock Songs.

is best digital sales

week (35,000, up

0%) ups its total

o 746,000.

15

40

313
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;= PRODUCER (SONGWRITER)

58 53

59 50

55 84

60 52

54 61

63 64

66 66

73 83

Artist t,
IMPRINT / PROMOTION LABEL t; tE!

ALL YOUR LIFE
N.CHAPMAN (B.HENNINGSEN,C.HENNINGSEN)

WE OWNED THE NIGHT
PWORLEY,LADY ANTEBELLUM (1).HAYW000,C.KELLEYD.DAVIDSON)

THE TROUBLE WITH GIRLS
KBRIGHT (RWHITE,C.TOMPKINS)

YOU
J.STROUD (C.YOUNG,L.LAIRD)

TONIGHT IS THE NIGHT
COOK CLASSICSW.MASURKA (R.A.CONTE,W.LOBBAN.BEAN)

BRIGHTER THAN THE SUN
RGTEDDER (C.CAILLAT,R.B.TEDDER)

WHEN WE STAND TOGETHER
NICKELBACK,J. MOI (C.KROEGER,R.PEAKEW.KROEGER,J.M01)

BAIT EA HOOK
',a/CM

The Band Perry
Go REPUBLIC NASHVILLE

Lady Antebellum
OO CAPITOL NASHVILLE

Scotty McCreary
e 19/INTERSCOPE/MERCURY NASHVILLE

Chris Young
te RCA NASHVILLE

Outasight
0 WARNER BROS.

Colbie Caillat
OO UNIVERSAL REPUBLIC

Nickelback
0 ROADRUNNER/RRP

Justin Moore

O T THE CHAMP

O 68 WISH YOU WERE HERE
MAX MARTIN,SHELLBACK (A.LAVIGNEWAX MARTIN,SHELLBACK)

66 65 57
PARTY

KNOWLES.K WEST.J.ENASKEK (ICIMNEST.Z.BNASKESB.KKOWLESA.BENZANISD.R.

67 64 63

O 67 65

O 70 67

70 69 -

HEARTBEAT
GOGRIEN (I.SLADE,J.KING)

CAN'T GET ENOUGH
B.K ID D ITC OLE. KOUTATE, ORMAN)

YOU THE BOSS
K.E. (W. ROBERTS II,K.M.ERONDU,O.T.MARAJ)

SCARY MONSTERS AND NICE SPRITES
SKRILLEX (S.MOORE,

LEVELS

Nally
HARTY UNIVERSAL REPUBLIC

Avril Lavigne
0 RCA

Beyonce Featuring Andre 3000
MIMON.DAVISR.WALTHISI O PARKWOOD/ORLUMBIA

The Fray
O EPIC

J. Cole Featuring Trey Songz
0 ROC NATION/COLUMBIA

Rick Ross Featuring Nicki Minaj
OO SNS/MAYBACH/DEE JAWIDJMG

Skrillex  69
CI BIG BEAT/MAUSTRAP/ATLANTIC

..

37

31

55

52

54

60

44

63

64

65

50

43

65

67

71 77 T BEAGUNGSPOSNOUNT KARAM WOODSUMMITIRKIMICABONIKOURLIMAKISPIROOOKEKAMESI 0 ESELNYBIATONFIATOM ENNIISINTESSLOPE
66

72 57 - WILD ONES Flo Ride Featuring Sia 57
SOFLYMNELL,DJ FRANK E O.DILLARGULIORIN,PMELKI,S.RIRLER,AXINELL.I. LLITTRELLM.COOPERGMADDAW O POE BOWATLANTIC

79 71
I'M GONNA LOVE YOU THROUGH IT Martina McBride

61
M.MCBRIDE,B.GALLIMORE (GHAYSLIHS.ISAAGS,J.YEARY) IN REPUBLIC NASHVILLE

77 72 ALONE WITH YOU Jake Owen 7,
J.M01,R.CLAWSON (C.GRAVITT,J.T.HARDING,S.MCANALLY) 0 RCA NASHVILLE  -

78 - RUMOUR HAS IT Adele 
R.B.TEODER (A.ADKINS,R.B.TEDDER) 0 XL/COLUMBIA

74 - MIRROR Lil Wayne Featuring Bruno Mars
RED (D.CARTER,BRUNO MARS,P.LAWRENCE,R.OWEN) O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

77 61 - I DO Young Jeezy Featuring Jay -Z & Andre 3000
M-16 (J.W.JENKINS,J.BANKS,S.C.CARTER,A.BENJAMIN,L.WILLIAMS,M.BENNETT) 0 CTE/DEFJAWIONG

STORM WARNING Hunter Hayes
D.HUFF,H.HAYES (H.HAYES,G.SAMPSON,BLISBEE) O ATLANTIC NASHVILLE/WMN

LONELY BOY The Black Keys
DANGER MOUSE,THE BLACK KEYS (0.AUERBACH,P.CARNEY,6.BURTON) 00 NONESUCH/WARNER BROS./WARNER

BLUNT BLOWIN Lil Wayne
DAP (D.GARTER,B.ZAYASS.M.DELGIORNO) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

80 91
COUNTDOWNKNOWLES,S.R

BNASH,S.TOLOR,B.KNOWLES,EREAN,C.LANGIFROSTWEIVINS,N.MORMS,WMORRIS) PARKWOOB7Z.1"CMBeO TAYLO (T lA

83 100
ASS BACK HOME Gym Class Heroes Featuring Neon Hitch
a. BLANCOMOROPOP (GYM CLASS HEROES,B.LEVIN.A.MALIKGOMEUORSILBERSTEIN) O DECAYDANS&FUELED BY RAMEN/ATLANTIC

DONALD TRUMP Mac Miller
SAP (M.MCCORMICK,J.KING,S.STEVENS) (..) ROSTRUM

PARTY ON FIFTH AVE. Mac Miller
ID LABS (M.MCCORMICK.E.DAN,J.KULCUSEK,H.BALLARD,C.SPURLING) 0 ROSTRUM

STRIP Chris Brown Featuring Kevin McCall
THA BIDIESS (C.M.BROWN,K.MCCALL.A.STREETER.J.L.BEREAL.C.WHITACRE,J.HENDERSON) 0 JIVE/RCA

83 75 -

C
C
C

C
C
C

90 -

92 -

89 94

98 88

95 74

96 82

PE ENTII

CD 97 89

LOVE ON TOP
B.KNOWLES,GTAYLOR (B.KNOWLES,T.NASH,S.TAYLOR)

CAMOUFLAGE
E.ROGERS (B.PAISLEY,C.DUBOIS,K.LOVELACE)

HOME
B.BEAVERGLWOOTEN (D.WILSON,B.BEAVERS,D.BENTLEY)

SHAKE IT OUT

Beyonce
0 PARKWOOD/COLUMBIA

Brad Paisley
ARISTA NASHVILLE

Dierks Bentley
0 CAPITOL NASHVILLE

Florence + The Machine
P.EPWORTH (EWELCH,PEPWORTH,K.HARPOON) 0 UNIVERSAL REPUBLIC

T.H.E (THE HARDEST EVER) will.i.am Feat. Mick Jagger & Jennifer Lopez
WILL.LAWAUDIOBOT,D.AUSTIN (WADAMS.K.OLIVER,D.L.AUSTIN) 0 WILL.I.AM/INTERSCOPE

SAIL AWOLNATION
A.BRUNO (A.BRUNO) 0 RED BULL

CD = REALITY Kenny Chesney
B.CANNON,K.CHESNEY (K.CHESNEY,B.JAMES) 0 BNA

CD = AMEN Edens Edge
M.BRIGHT (5BLACK,H.BLAYLOCK.C.GRAVITT,G.OGRIEN) 0 BIG MACHINE

co 94 WOBBLE BABY WOBBLE V.I.C.
MR COLLIPARK (V.OWUSU,J.WRIGHT,P.SCOTT,F.SKI,M.A.CROOMS,J.DUMAS) 0 V.I.C.0 = YOU GONNA FLY Keith Urban
D. HUFEK.URBAN M.JOHNSTDN,C.LUCAS,P.BRUST) 0 CAPITOL NASHVILLE0 = A WOMAN LIKE YOU
J.STONE,L.BRICE WBULFORD,PBARTONASTONE)

Lee Brice
O CURB

97 85 - FIRST OF THE YEAR (EQUINOX) Skrillex
SKRILLEX (S.MOORE) 0 BIG BEAT/MAUSTRAP/ATLANTIC

PLAY THE GUITAR B.o.B Featuring Andre 3000
S,V116P.SIMIAMS.B.5.01.11141ANCMGEGOWAY11,111.1.E1..d.114114.01M14.1.1.5.11.1D109.10..E.11,131110, 0 MIXON° 11.11..1.11C

LIGHTS Ellie Goulding
R.STANNARD,A.HOWES (E.GOULDING.R.STANNARD.A.HOWES) 0 CHERRYTREE/INTERSCOPE

GOOD GOOD NIGHT Roscoe Dash
KANE BEAT,JMIKE (J.L.JOHNSON,T.SCALES) 0 MUSIC LINE/GEFFEN/INTERSCOPE
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ADELE'S 'DEEP' DOMINANCE ROLLS ON

Adele's "Rolling in the Deep," Billboard's top song of 2011 after tallying seven weeks at No.

1, logs a full year on the Billboard Hot 100, rebounding 35-30 with Greatest Gainer/Air-

play honors in its 52nd frame. The song, up by 45% to 33 million in all -format audience,

according to Nielsen BDS, received renewed interest as adult stations returned to non -sea-

sonal programming-"Deep" re-enters Adult Contemporary at No. 4-and from promi-
nent placing on stations' year-end countdowns. Current single "Set Fire to the Rain,"

meanwhile, bullets at No. 8 on the Hot 100 and daims the Greatest Gainer tag on Mainstream Top 40 (16-

14), and "Deep" follow-up "Someone Like You" (No. 9) returns to the AC summit (12-1). -Gary Trust

38 I Go to www.billboard.biz for complete chart data Data for week of JANUARY 14, 2012
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HOT CHELLE ME FEAT. NEWBOYZ RCA

Oe 28 Ti
JESSIEDO M NL AAINIVERSAL REPUBLIC

CD 35 SUPER BASS
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I

IF I DIE YOUNG
THE BAND PERRY REPUBLIC NASHVILLE

DIRT ROAD ANTHEM
JASON ALDEAN BROKEN BOW

TATTOOS ON THIS TOWN
JASON ALDEAN BROKEN BOW

THE TROUBLE WITH GIRLS
SCOTTY MCCREERY IWINTERSCOPE/MERCURY

.1
9

AIM BIEBER FEAT BLISTA RHYMES SCYMBOYRAYMOW BRANISW410Jla J DRUMMER BOY

ALL I WANT FOR CHRISTMAS IS YOU
MARIAN CAREY COLUMBIA/LEGACY/SONY MUSIC

2 AULD LANG SYNE
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30 7 FA LA LA

5 9 ALL I WANT FOR CHRISTMAS IS YOU (SUPERFESTIVE!I

5 20 THE CHANUKAH SONG

4 28 CHRISTMAS EVE (SARAJEVO 12/24)

GUY LOMBARDO GEFFEN/UME

JUSTIN MBEIMET WM MANDICAESCRELBOMAYMONDORALINISWINDND

ADAM SANDLER WARNER BROS.

TRANS.SIBERIAN ORCHESTRA LAVA/AG

27 U

AMIN BIEBER FLAT BON II NEN SCHOOLMAYMOND BRANISLANKLIM

SANTA CLAUS IS COMING TO TOWN
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISIAND/INIMG0 - 03 SAME OLD LANG SYNE
DAN FOGELBERG FULL MOON/EPIC/LEGACY/SONY MUSIC

111 18
19 LAST CHRISTMAS

ID
4D

MISTLETOE
O 11

JATOI BIEBER SCRODIAXRAYMONG BRAOlilISLANKOMS

2 28

8 ANGELS AMONG US
ALABAMA RCA NASHVILLE

JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLANDADJMG

4 CHRISTMAS LOVE

2 L,,,3,,,F1011 sS,TE nro nSW.111 N9
TERSCOPE

I WANT A HIPPOPOTAMUS FOR CHRISTMAS15
GAYLA PEEVEY CRS

39 SUPER BASS
NICK! MINN YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

INTERNATIONAL LOVE
NTBULL FEAT CHRIS BROWN MR. 305/POLO GROUNDS/I/RCA

STRANGE CLOUDS
B.O.B FEAT. LIL WAYNE REBELROCKIGRAND HUSTLE/ATLANTIC

RACK CITY
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#1 GREATEST SOMEONE LIKE YOU
ADELE (XL/COLUMBIA,

13 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRWATLANTICI

JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL1

IC)
3

12.1 THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

IF I DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)

4 4 18
SEXY AND I KNOW IT
LMFAO (PARTY ROCK/WILTJAM/CHERRYTREE/INTERSCOPE)

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

DC) 5 14 GOOD FEELING
FLO RIGA (POE BOY/ATLANTIC)

GOOD LIFE
ONEREPUBLIC IMOSLEY/INTERSCOPEI

6
18 WITHOUT YOU

DAVID DOETDIFEAT. LIVER (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
RE-ENTRY

F**KIN' PERFECT
PINK (LAFACE/HCA,In

` -7
0,SmTERE 0 HEARTS RE- RIR

THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

O 17 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

RE-ENTRY
FOR THE FIRST TIME

THE SCRIPT (PRONOGENIC/EPIC)

9 9 25 MO. ELL1KR ..,E,4 JAGGER
ADMAKTONEANTERSCOPE)

DON'T YOU WANNA STAY
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW/RED,

10 11 21
SOMEONE LIKE YOU
ADELE (XL/COLUMBIA)

24 21

20 15

19 17

23 13

,,M.000nSFEATLcIHK.E.NJAAA.G.LER....,,NTE.c.,

E,, lot?1,
7.P2FCEAT WL.

O'CLOCK
FA LILY ALUM (KONVICT/NAPPY ROY/JIVE/ACA,

KEEP YOUR HEAD UP
ANDY GRAMMER (S -CURVE)

27 YOU MAKE ME FEEL...
CORM12

13
CO STANDBY FEAT. SABI (DECANDANCEEOELED DAMEN/A.0DRR,

BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

r13
12

17 MR. KNOW IT ALL
KELLY CLARKSON (19/RCA)

MR. KNOW IT ALL
KELLY CLARKSON (19/RCA)

GREATEST SET FIRE TO THE RAIN0 16 5
GAINER ADELE (XL/COLUMBIA) THEH °T SCRIPTHN( GP HONOGENIC/EPICI

NOT OVER YOUlb- 14 16
GAVIN DEGRAW (J/RCA)

NOT OVER YOU
GAVIN DEGRAW (J/RCA)

O 13 7 MARRY THE NIGHT
LADY GAGA ,S REANILINE,NONLIVE/INTERSCOPEI

YOU AND I
LADY GAGA (STHEAMLINE/KONLIVE/INTERSCOPE)

17 15NY J'ESOSIME HLPVAAJNIVERSAL REPUBLIC)

THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL,

MONEY/CASH MONEY/UNIVERSAL REPUBLIC)0 18 10
HEADLINESDRAKE 27 15

28
10

TALKING TO YOU (IS LIKE TALKING TO MYSELF)
DARYL HALL (VERVE FORECAST/VERVE)

IO19 4 J. COO L OC NRE(KROUTATION/COLUMBIA)

LET'S STAY TOGETHER
SEAL (REPRISE/WARNER BROS

0 20 11BREATHEBLACKOUT
CAROLINA (FEARLESS/RED,

la21
YZNAD,ASRPC)/DNEFEJAM/011MG,

ED 22 8
NI**AS IN PARIS
JAY Z KURE WEST (ROC-A-FELLA/ROC NATiON/DEF JAM0DJMG)

CI 24 13 I LIKE IT LIKE THAT
HOT CHELLE RAE FEAT. NEW BOYZ (RCA)

-e 25 9 TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.)

leD 26 7 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN (MR. 305/POLO GROUNDS/J/RCA)

CD 27 9 HEARTBEAT
THE FRAY (EPIC)

ASS BACK HOME
GYM CLASS HMS FRI BMW= (DECADIANDERELED BY DAMENATIANTIG)

L4:1) 28 5

28
29

19 IT GIRL
JASON DERMLO (BELUGA HEIGHTS/WARNER BROS.)

[C 32 3 TURN ME ON
DAVID BOMAR.). MCKI NINAI WHAT A lAUSID/ASTRALWERES/CANTOL,

WISH YOU WERE HERE
AVAIL LAVIGNE (RCA)

30

[ 31

33

35

C
37

30 8

31 13

34 3

33 14

36 4

37 6

38 2

39 5

JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

YOUNG, WILD & FREE
MOP MAN YAM/1M FEAT BRHOMUSIECSTRLMHDOGOYSTYLEARANTIGHRR

IIIFELAYMINAI MAT. WHARFS MAD NINNPUBASH MONLYANDEPSAL MOTOWN)

MUSIC SOUNDS BETTER WITH U
BIG TIME RUSH FEAT. MANN (NICKELODEON/COLUMBIA)

SAY YOU LIKE ME
WE THE KINGS (S -CURVE)

T.H.E (THE HARDEST EVER)
WILLIAM FEAT GAR RIMER LOPEZ ANIL AMANTERSOOPE,

PASS AT ME
TIMBALAND FEAT. PITBULL (INTERSCOPE)

36 CI DISASTER
JOJO (BLACKGROCND/INTERSCOPE)

C
PRINCESS OF CHINA

COLOPLAY FEAT. RIHANNA (CAPITOL,

BRIGHTER THAN THE SUN
COLBIE CAILLAT UNIVERSAL REPUBLIC

"We Found Love" extends its reign as Rihanna's longest -leading

Mainstream Top 40 No.1, as the song, featuring Calvin Harris, rules for

a sixth frame. That's twice the total of her three previous longest com-

mands: "Take a Bow" and "Disturbia," which led for three weeks

apiece in 2008, and "Only Girl (In the World)" (three weeks, 2010).

Rihanna concurrently debuts at No. 9 as a guest on (oldplay's

"Princess of China." Although Capitol is not officially promoting the

song, from Coldplay's album Mylo Xyloto, 55 pop stations played it in

the chart's tracking week. The

entrance marks Rihanna's 30th

Mainstream Top 40 chart entry,

pushing her past Mariah Carey (29)

for the most appearances since the

list launched in 1992. (The feat is

even more notable considering that

Rihanna first debuted on the chart as

recently as 2005.)

Directly above "Princess," Joh

charts her first Mainstream Top 40

hit since 2007 with "Disaster" (No.

38). The song previews her forth-

coming third album, Jumping NM,

FASTER
MATT NATHANSON (ACROBAT/VANGUARD/CAPITOL,

SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

TONIGHT TONIGHT
HOT CHELLE RAE IJIVE/RGAI

O 30 14 ILT6oTrirrEK97(t)
co 29 /2 A BRIGHTER DAY

THE DEBBIE BROTHERS (HOR)

2.5 3 ALL I WANT FOR CHRISTMAS IS YOU
MICHAEL EDIBLE 143/REP R ISE/NYA R NE R BROS.

0
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0
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ADULT TOP 40'"

t,2 1:1g TITLE
E, ARTIST (IMPRINT / PROMOTION LABEL)

1

18 Mffigil MR. KNOW IT ALL
KELLY CLARKSON 9/ CA)

3 27 BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

2 26 MOVES LIKE JAGGER
MAROON 5 FEAT aMISTINANSUILERA (A&M/OCTONEANTERSCOPE)

4
24 SOMEONE LIKE YOU

ADELE (XL/COLUMBIA)

6
27 NOT OVER YOU

GAVIN DEGRAW (J/HOA)

5 22 JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLEIAPITOL)

7
11

THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

9
15

CRAWLING BACK TO YOU
DAUGHTER (19/RCA)

16 STEREO HEARTS
GYM CLASS HFROESEEINADAKE,DID (DECATNANCE. DOLED

10 13 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

11 12
HEARTBEAT
THE FRAY (EPIC)

12 7 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

13 24 NOTHING
THE SCRIPT (PHONOGENIC/EPIC)

15
13 WITHOUT YOU

DAVID GUMA FEAT. LIMIER (WHAT A NIUSIC/ASTPALWEEKS/CAPITOL,

10 9 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/OEF JAMPDJMG)

14
12 PARADISE

CELDPLAY (CAPITOL)

17
20 YOU AND I

LADY GAGA (STHEAFALINE/KONLBIE/INTERSCOEE)

W.H.ELBNA.W(RE0ASoRTuANNN,DR,RTROp,GETHER
19 15

10 20 YOU MAKE ME FEEL...
COBM STAMP FUT. SANI (DFDAYDANDERDELED BY PAMEN/AILANTICANiP,

20 8 A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/REP)

21 15 LIGHTS
ELLIE GOULDING (CHERRYTREE/INTERSCOPEI

22 18 KISS ME SLOWLY
PARACHUTE (MERCURY/IDNE)

23 10 WISH YOU WERE HERE
AVAIL LAVIGNE (RCA)

24 11
CALLED OUT IN THE DARK
SNOW PATROL (PETRI:0R/FICTION/ISLAND/1DM)

25
18 1,000 SHIPS

RACHEL PLATTEN ROCK RIDE
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TITLE
3a ARTIST (IMPRINT / PROMOTION LABEL)

10

Hal LONELY BOY
BLACH (NONESUCH/WANNER BROD]

9,, THE SOUND OF WINTER
-- BUSH (ZUMA ROCK/EONE)

13
THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

14 FACE TO THE FLOOR
CHEVELLE (EPIC)

10 PARADISE
COLDPLAY (CAPITOL)

31 WALK
FOO FIGHTERS (ROSWELL/RCA)

25
TONIGHT
SEETHER (WINO -UP)

25
THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNER BROS.)

10 MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS.)

23 COUGH SYRUP
YOUNG THE GIANT (ROADRUNNER/PRP)

13 SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

51 PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA)

14 BURIED ALIVE
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BRO53

15 BOTTOMS UP
NICKELBACK (ROADRUNNER/RRP)

25 NOT AGAIN
STAIND (FLIP/ATLANTIC)

12 THE COLLAPSE
ADELITAS WAY (VIRGIN/CAPITOL)

11 NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & SILL THE NOISE (ROADRUNNER/I/RP)

15
A WARRIOR'S CALL
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

21 WHAT YOU WANT
EVANESCENCE (WIND-UP)

12 AFTER MIDNIGHT
BLINK -182 (DGC/INTERSCOPE)

I DON'T STOP (COLOR ON THE WALLS)
FOSTER ME PEOPLE (STARTIME/COLUMBIA)

12 ABERDEEN
CAGE THE ELEPHANT (OSP/JIVE/RCA)

20 HELENA BEAT
FOSTER THE PEOPLE (STAHTIME/COLUMBIA)

6 SATELLITE
RISE AGAINST (OGG/INTER S COPE)

3 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK,

17
THIS IS GONNA HURT
SOO, A.M. (ELEVEN SEVEN)

SOMEBODY THAT I USED TO KNOW
GOMFFAINHANPA (SAMPLES 'N' SECONDATAIDEANAINEENSAL DRUM,

12 CURL OF THE BURL
MASTODON (REPRISE/WARNER 0900.1

3 TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

5 NOT YOUR FAULT
AWOLNATION (RED BULL,

, WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY HAMEN/RRO)

6 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

15 BITCH CAME BACK
THEORY OF A DEADMAN (604/ROADRUNNER/REP)

11 BULLET IN MY HAND
RELIGHT KING (HOLLYWOOD)

11 GET THRU THIS
ART OF DYING (INTOXICATION/REPRISEOLG)

10 PUNCHING IN A DREAM
NOM= NOW ,SOMENHAT IMIA.GENPOLYDOKNINEI,SAL IT

7 THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC,

LUCKY NOW
11

RYAN ADAMS (PA% AM/CAPITOL)

1, COLOURS
GROUPLOVE (CANVASBACK/ATLANTIC,

4 UNDERGROUND
JANE'S ADDICTION (CAPITOL,

EYES WIDE OPEN
STARED (FLIP/ATLANTIC)

11
CALLED OUT IN THE DARK
SNOW PATROL (POLYDOR/FICTION/ISLANDBONG)

12 HEARTBEAT
THE FRAY (EPIC)

HELL
DISTURBED (REPRISE/WARNER BROS.)

3 UNDONE
ARANOA (ARANDAMUSIG)

5 MIDNIGHT CITY
MAO. (2183/MUTE/CAPITOL)

3 ALL I EVER WANTED
THE AIRBORNE TOXIC EVENT (MAJORDOMO/ISLAND/10NC)

CALAMITY SONG
THE DECEMBEEISTS (CAPITOL)

EVERYBODY TALKS
NEON TREES (MERCURY/10NC)

2 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

The holiday season brought a present for

She 8 Him: the duo's best-selling album.

To date, A Very She & Him Christmas,

which falls to No.3 after eight weeks

atop Folk Albums, has shifted 288,000

copies, according to Nielsen SoundScan. 2008's Volume One has sold

215,000 and 2010's Volume Iwo has moved 235,000.
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THESE DAYS
FEB FIGHTERS (REISINELL/FICA)
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O 24

THE SOUND OF WINTER
BUSH (DUMB ROCK/EONE)

NOT AGAIN
STAIND (FLIP/ATLANTIC)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

THIS IS GONNA HURT
SIXX. A.M. (ELEVEN SEVEN)

WHAT YOU WANT
EVANESCENCE (WIND-UP)

CURL OF THE BURL
MASTODON (REPRISE/WARNER BROS .I

TONIGHT
SEETHER (WINO -UP)

6 EYES WIDE OPEN
STAIND (FLIP/ATLANTIC)

13 GET THRU THIS
ART OF DYING (INTOXICATION/REPRISE/ILE)

18 BULLET IN MY HAND
REOLIGHT KING (HOLLYWOOD(

3 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

13 DHISETULRLBED (REPRISE/WARNER BROS.)

16 BITCH CAME BACK
THEORY OF A DEADMAN (604/ROAORUNNER/FIRP)

11 MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS

12 THICK AS THIEVES
CAVE (ELEVEN SEVEN,

7 UNDERGROUND
JANE'S ADDICTION (CAPITOL)

25 5 IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP
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#1
WKS

GREATEST
GAINER

BURIED ALIVE
AVENGED SEVENFOLD (HOPELESS/S(RE/WARNER BROS.)

A WARRIOR'S CALL
VOLSEAT (VERTIGO/UNIVERSAL REPUBLIC,

THE COLLAPSE
ADELITAS WAY (VIRGIN/CAPITOL)

FACE TO THE FLOOR I
CHEVELLE (EPIC)

NARCISSISTIC CANNIBAL
KORN FEAT SKRILLE% & KILL THE NOISE (ROAORUNNEFORRP)

BOTTOMS UP
NICKELBACK (ROADRUNNER/RRP)

REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)

", TITLE
ARTIST IMPRINT / PROMOTION I ARP!,

GREATEST
GAINER

BOTTOMS UP
NICKELBACK (ROADRUNNER/RR,

WALK
FOG FIGHTERS (ROSWELL/RCA)

THE SOUND OF WINTER
BUSH (ZUMA ROCK/EONE)

NOT AGAIN
STAIND (FLIP/ATLANTIC)

TONIGHT
SEETHER (WIND-UP,

FACE TO THE FLOOR
CHEVELLE (EPIC,

COUNTRY SONG
SEEMS (WINO -UP)

THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

LIES OF THE BEAUTIFUL PEOPLE
sum A.M. (ELEVEN SEVEN)

THE COLLAPSE
ADELITAS WAY (VIRGIN/CAPITOL)

THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNER BROS.)

BURIED ALIVE
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)

REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)

THIS IS GONNA HURT
SIM A.M. (ELEVEN SEVEN)

WHAT YOU WANT
EVANESCENCE (WIND-UP)

NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE (ROADRUNNER/RR,

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS

COME ON OVER
1011.801,E 519.1.01/10DIEM/LOUD NE110110/130ADMINNEP/PHIN

A WARRIOR'S CALL
VOLREAT (VERTIGO/UNIVERSAL REPUBLIC)

ilEDISTURBEDLL(REPRISE/WARNER BROS.)

UNDER AND OVER IT
FIVE FINGER DEATH PUNCH (PROSPECT PARK)

BITCH CAME BACK
THEORY Of A DEADMAN (504/ROADRUNNER/RRP)

IN MY BLOOD
BLACK STONE CHERRY (IN OE COOT/ROADRUNNER/PPP)

UNDERGROUND
JANE'S ADDICTION(CAPITOL(

40 Go to www.billboard.biz for complete chart data Data for week of JANUARY 14, 2012
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HOT COUNTRY SONGS -

0 ga TITLE Artist 0
53 .8 3g PRODUCER ISONGWRITERI IMPRINT & NUMBER / PROMOTION LABEL .1,1

PjKEEP ME IN MIND Z. Brown Band
K STEGALL,BROWNRBROWN,WDERRETTE N.COWAN) ()SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

LET IT RAIN
FLIODELL,C.AINIA,D NAIEJ.SINGLETOM

GREATEST DRINK IN MY HAND
AJOYCHECHURCHAI.PREENEYALAIRDI

David Nail
0 MCA NASHVILLE

Eric Church
@EMI NASHVILLE

TATTOOS ON THIS TOWN
NIKNOXINTHRASHERW.MOBLEYM.OULANEY1

Jason Aldean
0 BROKEN BOW

EASY Rascal Flatts Featuring Natasha Bedingfield
O.HOFF.RASCALIIATTS (ICELAM,M.MOBLEY/ @BIG MACHINE

I DON'T WANTTHIS NIGHTTO END Luke Bryan
J.STEVENS ILERYANFIDAVIDSON,RAKINSE.HAYSUP1 °CAPITOL NASHVILLE

YOU ChrisYoung
J.STROUD (C,YOUNGLIAIRDI CIRCA

ALL YOUR LIFE The Band Perry
N CHAPMAN113.HENNINGSEN,C.HENNINGSEM O REPUBLIC NASHVILLE

WE OWNED THE NIGHT Lady Antebellum
RWORLEY,LADYANTEBELLUMID.HAYWOOD,C.KELLEY,D.DAVIDSDN1 ()CAPITOL NASHVILLE

REALITY Kenny Chesney
ECANNON,K.CHESNEYIKCHESNEYB.JAMESI 0 BNA

YOU GONNA FLY Keith Urban
El HLIFEK.URBAN 11JOHNSTON.C.LUCAS,PBRUST1 ()CAPITOL NASHVILLE

I'M GONNA LOVE YOU THROUGH IT
AtMCBRIDEB.GAWMOREIBMAYSLIP,S.ISAACS.I.YEARY1

HOME
B.BEAVERS,LVVOOTENID.WILSON,BREAVERS.13.BENTLEY1

RED SOLO CUP
T.KEITHIJ.BEAVERS,B.BEAVERS,B.WARREN,B.WARRENI

Martina McBride
@REPUBLIC NASHVILLE

Dierks Bentley
°CAPITOL NASHVILLE

Toby Keith
@SHOW DOG -UNIVERSAL

CAMOUFLAGE Brad Paisley
FROGERS IR.PAISLEY,C.DUBOISKLOVELACE/ 0 ARISTA NASHVILLE

STORM WARNING
0.001511.14AVESIN.HAVES,SAMPSONetISSEEl

LOVE'S GONNA MAKE IT ALRIGHT
TIROWN,G.STRAITIAANDERSON,C.STAPLETON,

WHERE I COME FROM
M.KNOXIR.CLAWSONJIDAVIDSON,

Hunter Hayes
0 ARANTIC./WMN

George Strait
0 MCA NASHVILLE

Montgomery Gentry
AVERAEEJOES

AMEN Edens Edge
KBRIGHTIS.BLACK,H.BLAYLOCK.C.GRAVITT,G.O.BRIEN) 0 BIG MACHINE

BAIT A HOOK
J.STOVERMAKINS.J.MOORE.J.S.STOVERI

ALONE WITH YOU
J.MOIRCLAWSON (CGRAVI1TITHARDINGS.MCANALLY/

OURS
NCHAPMAN,TSWIFT(T.SWIFTI

MY HEART CANTTELLYOU NO
TEROWN (S.CLIMIED.W.MORGAM

THE TROUBLE WITH GIRLS
M.BRIGHTIP.WHITE,C.TOMPKINS1

LIKE MY DOG
C CHAMBERIAIN B CURRINGTON ISEMPRICK H ALLEN)

Justin Moore
VALORY

Jake Owen
ono,

Taylor Swift
00 BIG MACHINE

Sara Evans
0 RCA

Scotty McCreery
OO 1WINTERSCOPE/MERCHY

Billy Currington
@MERCURY
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Singer scores

his first top five

single as the track

lifts 5-3 in its 21st

chart week. Title

moves 51,000

downloads (No.13

on Country Digital

Songs), upping

its overall sales

total to 437,000,

according to Nielsen

SoundScan.

As the new single

from the deluxe

edition of Speak

Now bullets for

a third straight

week and reaches

a new peak (No.

22), Swift holds at

No. 2 on Country

Digital Songs with

"Safe 8 Sound"

(151,000), the

22 lead track from the

"Hunger Games"
22 soundtrack,

24 featuring the Civil

Wars. The film

25 opens March 23.
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Anis
IMPRINT & NUMBER / PROMOTION LABE

A WOMAN LIKE YOU Lee Brice
ISTONE LERICE5LBULFORD,PBARTON ISTONE1

DIDN'T I
II FRIZSEL,CLAWSONIB.GLOVER,K.JACOBS,R.MONTANA,

COME HOME
SGALLIMORE,F.HILL(R.B.TEDDERI

THIS OLE BOY
RO'DONNELLIBRAYSLIPP.DAVIDSON,R.AKINSI

DANCIN' AWAY WITH MY HEART
PWORLEYLADYANTEBELLOM 10.HAYWOOD,CAELLEY,HSCOTT,IKEAR1

BETTER THAN I USEDTO BE
B. GALLIMOREINICGRAW IOSIMPSONA.GORLE,

SOMETHIN' 'BOUT ATRUCK
B.JAMESIK.MOORE,D.COLICH1

GOT MY COUNTRY ON
KSTEGALLIK.ARCHER,J.WEAVEDD.MYRICIO

LETS DON'T CALL IT A NIGHT
C.UNDSEY1C.JAMES,OLONG,TMCBRIDEI

YOU DON'T KNOW HER LIKE I DO
D.HUFFIB.GILBERT,J.MCCORMICKI

(KISSED YOU) GOOD NIGHT
...TIC RGOSSIN,J.KEAR,

HE'S MINE
THEW,ATKINSIC.BEATHARD,P.ODONNELLIJAMES1

GEORGIA PEACHES
DEALLIMORE(M.HOPE,BDALYR.PROCTORI

DRINK MYSELF SINGLE
DBEAVERS1M.HELMES,S.SWEENEYI

WANNA MAKEYOU LOVE ME
J.STROUDM.COLLINS,B.PINSOM

DRINK ON IT
SHENDRICKS(J.R.STEWARLIALEXANDERR.CLAWSON/

MILLION DOLLAR VIEW
KBEARD,M.WRIGHTIELLMLIRPHY.G.G.TEREN1111

OVER YOU
ELIDDELLCAINLAY,E.WORFfM.LAMBERT,B.SHELTON/

SATURDAY NIGHT
INIEBANKIWBOWEN,LTMILLEA,

ANGEL EYES
J.L.E01J.COPLAN,EGLINDERSONE.PASLAY1

THAT GIRL
DLMURPHYIK.FOWLEFLIWILLMON,C.INGERSOLL/

UNDERDOG
S.NIELSONIE.S.NIELSON,DIMURPHY,ISEVERH.TOBINI

HOME SWEET HOME
DMYRICK,N.HOFFMANIO.MYRICK,N.HOFFMAN,KMARIE,D.HORNE)

COMIN' AROUND
P.ODONNELL1J.THOMPSON,RCLAWSONAMARVED

AMY'S SONG
FREERS (CFULLER BANOERSON,CDUBOISI

C/ CUR

James Wesle
@BROKEN BOW

Faith Hil
()WARNER BROS/WAI

Craig Morgan
0 BLACK RIVE

Lady Antebellum
0 CAPITOL NASHVILL

Tim McGrav,
@CUR

Kip Moon
O MCA NASHVILL

Chris Cagl
()BIGGER PICTUR

Casey Jame
0 19/BN

Brantley Gilben
@VALOR

Glorian
@EMBLEM/MAIER BROSMA

Rodney Atkin
0CURI

Lauren Alain
010/INTERSCEPE/MERCUR

Sunny Sweene
@REPUBLIC NASHVILL

Andy Gibson
OMP/R8,

Blake Shelton
@WARNER BROS/WMI

Trace Adkin
SHOW 005-LINIVERSA

Miranda Lambed

Wade Bowen
osEAGAYLE/BN

Love AndThefi
°RCA

Kevin Fowle
AVERA EFJOE

The LostTrailer
0 HRT/STOKES TONE

The Farm
@ALL IN/ELEICTRA NASHVILLE/NEW REVOLOTIO

Josh Thompson
@RC

Brent Anderson
SEA GAYLE/ARISTA NASHVILL
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1 1 16 #1 LADYANTEBELLUM OwnThe Night

3 3

2 2

5 7

4 5

8 6

7 8

10 10

9 9

11 11

13 13

6 4

16 15

12 12

20 23

19 21

14 14

17 17

23 24

21 20

25 25

38 38

27 26

26 28

15 16

wRs CAPITOL NASHVILLE 94431 118.M1

JASON ALDEAN My Kinda Party
BROKEN BOW 1691 118.68)

SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 016022/IGA/UM6N (13.98)

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 10412 116 981

TOBY KEITH ClancysTavern
SHOW DOG -UNIVERSAL 01559219.*

TAYLOR SWIFT Speak Now
BIG MACHINE T50300A 118981.

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC naafi/

ZAC BROWN BAND You Get WhatYou Give
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524122/80 (MS,.

MIRANDA LAMBERT FourThe Record
RCA 90589/SMN (11.98/

ERIC CHURCH Chief
EMI NASHVILLE 94266,18.90)

BRANTLEY GILBERT HalfwayTo Heaven
VALORY 8E0100

TAYLOR SWIFT Speak Now:Worldiour Live CD. DVD
BIG MACHINE TS0340A 124.98 CD/DVD/

U
26

27

28

2.

30

31

32
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34
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53.Eg ARTIST Title
a Li' g IMPRINT & NUMBER / DISTRIBUTING LABEL

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UME 17.981

BILLY CURRINGTON Icon: Billy Carrington
MERCURY 015290/080 17.98)

KENNY CHESNEY Hemingway'sWhiskey
BNA 57445/SMN 111.9810+

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016007/LIME 17.98/

MARTINA MCBRIDE Eleven
REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC 113.913/

BILLY CURRINGTON EnjoyYourself
MERCURY 014407/OMEN 19.98/

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.981

SOUNDTRACK Footloose 12011)
ATLANTIC 528899AVMN 118.301

RASCAL PLATYS
BIG MACHINE RF0100A 113.981

SOUNDTRACK
RCA 72911/SMN 111.98/

SARA EVANS
RCA 49693/SMN 11098/

DAVID NAIL The Sound Of A Million Dreams
MCA NASHVILLE 016220/UMGN 110981

MODERN COUNTRY HEROES Top 50 Hottest Country Hits NOW
BIG EYE DIGITAL EX (9.98)

ALISON KRAUSS & UNION STATION PaperAirplane
ROUNDER 610665./CONCORD 118.98/

SUGARLAND The Incredible Machine
MERCURY 014758,1MM (13.981 NT

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 113.98)

PATSY CLINE loon: Patsy Cline
MCA NASHVILLE 014526.ME 11.90

KEITH URBAN Get Close
CAPITOL NASHVILLE 41695 1.61

VINCE GILL Guitar Slinger
MCA NASHVILLE 015510/UMGN 110.98)

MONTGOMERY GENTRY Rebels OnThe Run
AVERAGE JOE'S 233 114.981

DARIUS RUCKER Charleston, SC 1966
CAPITOL NASHVILLE 26939 (18.98)

ALAN JACKSON 34 Number Ones
ARISTA NASHVILLE 78681/SMN 111.98/

CONWAY TWITTY Icon: ConwayTwitty
MCA NASHVILLE 015526/UME 17.913/

DON WILLIAMS Icon: Don William
MCA NASHVILLE 0101516/UMUT9B1

AARON LEWIS Town Line (EP
RAJ 01013 17981

36

41

22

29

19

30

32

40

24

34

33

39

45

19

33

18

30

36

37

22

32

31

37 48 49

PISTOL ANNIES Hell On Heels
COLUMBIA 94916 EX/SMN 111.981

,

ADJEL
BLAKE SHELTON Red River Blue
WARNER BROS. 527370/WMN 118.981 39 31 43

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN (1098) 40 28 27

JUSTIN MOORE Outlaws Like Me
VALORY JM0200A 110.981

41 42 42

BRAD PAISLEY This Is Country Music
ARISTA NASHVILLE 83274/SMN 111.98) 42 44 50

LAUREN ALAINA Wildflower
19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98)

2 43 39 44

TIM MCGRAW Number One Hits
CURB 79295 118.981 111 44 35 29

VARIOUSAFMSTS NOWThat'sVVhat I Call Country:Volume 4
UNIVERSAL/EMI/SONY MUSIC 015731/UME 118.98/ 49 52

RODNEY ATKINS Take A Back Road
CURB 79255 118.981

37 34

HUNTER HAYES Hunter Hayes
ATLANTIC 528890/WMN 118.981

47 45 46

CHRIS YOUNG Neon
RCA 35497/SMN nose/ 48 67

BLAKE SHELTON Loadecl:The Best Of Blake Shelton
REPRISE 525092AVMN 118.98/

48 53 73

GEORGE STRAIT Here For A GoodTime
MCA NASHVILLE 015924/OMEN 113.98/

50 55 60

Nothing LikeThis

Country Strong

Stronger

20

22

1

17

4

8

38

1

3

42

2

4

9

7

48

44

1

0 BLUEGRASS ALBUMS -

5
ARTIST

3 3l IMPRINT & NUMBER / DISTRIBUTING LABEL
Title

1 1 10 ArtYOYOMA/STLIARITLINCAWEDGARMEYEKHRISTHILE TheGoatRodeoSessions
SONY CLASSICAL 84118/SONY MASTERWORKS

2 2

3 3

4 7

5 4

6 13

7 10

8 8

6

10 15

ALISON KRAUSS & UNION STATION
ROUNDER 610666./CONCORO

Paper Airplane 1

STEVE MARTIN MARE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660,CONCERD

SARAH JAROS2 Follow Me Down
SUGAR HILL 4062,WELK

MARK O'CONNOR An Appalachian Christmas
OMAC 16

THE DEVIL MAKES THREE Stomp And Smash
MILAN 36554"

THE WAILIN' JENNYS Bright Morning Stars
RED NOOSE 234

STEVE IVEY
SONOMA 0123

THE ISAACS
GAITHER 46138/EMI CMG

ABIGAIL WASHBURN City Of Refuge
FOREIGN CHILDREN/ROUNDER 613289/CON CORD

Bluegrass Gospel

Why Can We

BETWEEN THE BuLLErs

ZBB KEEPS GOING
With the most weeks at No. 1 on

Hot Country Songs for a group
in more than two years, Zac
Brown Band rings in 2012 with
its longest chart -topping run,
as "Keep Me in Mind" posts a

fourth straight week at the summit. Four of the group's
seven previous leaders spent two weeks apiece atop the
chart. No group has spent this long at No. 1 since Lady
Antebellum held for five weeks with "Need You Now"
in November/December 2009. Meanwhile, "Keep Me in
Mind" moves 43,000 downloads and ranks at No. 21 on
Country Digital Songs (see page 39). -Wade Jessen

Data for week of JANUARY 14, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 41



ta TOP R&B/HIP-HOP
WO ALBUMS -

1

2

3

:

2 7

1 2

3 6

7 19

10 21

4 4

7 6 6

8 8 27

9 5 2

10 13 8

11 9 3

12 15 14

13 18 3

14 17 9

15 14 4

16 16 58

17 22 291

18 19 4

19 25 40

20 21 4

21 11 15

22 23 28

23 27 61

24 30 7

25 20 9

26 24 59

27 12 6

28 29 27

29 26 41

30 28 2

31 38 34

32 34 70

33 46 30

34 31 28

35 32 41

36 49 19

37 56 60

38 44 42

39 48 59

40 37 57

41 33 5

42 39 7

43 45 8

44 36 29

45 35 10

G7 55

52 66

48

50

11 DRAKE
mow YOUNG 14019 ONY REIEMNI

YOUNG JEEZY
MUM HUS11/51, AMBMON EF JAM 013733/IDJMG

RIHANNA
TALK THAT TALK SRP/DEF JAM 016313/IDJ MG

LIL WAYNE
TM [AMR NAILING MONEY/CAS9 MONEY015548,UNIVERSALREPUBUC

JAYZ KANYE WEST
WATCH THE &RORER. ARDIAHOC NATONW JNJNUO,RDJMG

AMY WINEHOUSE
UONESS HIDDEN TREASURES UNIVERSAL REPUBLIC 016394"

MARY J. BLIGE
MY LIFE II... MATRIARCH/GEFFEN 016257/IGA

BEYONCE
4 PARKWOOD/COLUM B IA 90824/SONY MUSIC

COMMON
TNEO&AMERRHE BEDEVERTHINK COMMON 5W5P.WARNERBROS.

MAC MILLER
BLUE SLIDE PARK ROSTRUM 218

ANTHONY HAMILTON
BACK TO LOVE MISTER S MUSIC 99136/RCA

J. COLE
COLE WORD ROC NATION/COLUMBIA 57E20/SONY MUSIC

SNOOP DOGG & WIZ KHALIFA
MAC +DEM GO TO IIMISMOBLROSTRUMBOGGYSTKE/RAME MAC

WALE
AMBITION MAYBACH 528687/WARNER BROS.

ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 016290AGA

NICKI MINAJ
FICHIMM YOUNG MONEY/CASH MONEY OIROMANDISAL PEPIN

BAD MEETS EVIL
HELL: THE SEIWEL SHAOYANTERSCOPE 015728/IGA

THE ROOTS
UNOUN OFF JAM 016292/IDJMG

WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527089/A6 C

T-PAIN
REVOLVER NAPPY BOY/KONVICT 98122/RCA

MINDLESS BEHAVIOR
MI GIRL STREAMLINE/CONJUNCDOWINTERSCOPE 01599MGA

PITBULL
PLANET PIT MR. 305/POLO GROUNDS, 61060/RCA

YELAWOLF
HADownwGHEIIWSIONO1OYMIMIRSCUPE01819/0

CHILDISH GAMBINO
CAMP CLASSNOTE 0121'

TYRESE
OPEN INVITATION VOLTRON RECORD,

RIHANNA
LOUD S RP/0 EF JAM 014927/10JMG .

MICHAEL JACKSON
IMMORTAL MJJ/EPIC 81258/SONT MUSIC

BIG SEAN
FINALLY FAMOUS 6.0.0E1/GEE JAM 015421/M1MR

CHRIS BROWN
EA.M.E.JIVE 86067/RCA

ROSCOE DASH
J.U.I.0 E MUSIC LINE/GEFFEN 016363/I64

TYLER,ER 05,T0I-IE CREATOR
XL

THE TEMPTATIONS
icokTi-rtLIviknoks MOTOWN 014607/UME

TECH N9NE
ARES G TS STRANGE 87/RBC

JILL SCOTT
THE LIGHT OF THE SON BLUES BABE 527941"ANARNER BROS.

KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/RCA

GAME
THE R.E.D. ALBUM DEC 013129/IGA

KID CUDI
MAN ON Tit MOOR II DREAM 014.0.00.014649,INNER54L RERJBUCC,

LUPE FIASCO
LASERS 1ST & 15,1/ATLANTIC 5205170T/AG

KANVE WEST
MY BEAMILLIPM11561E Fla&S,06/14EllASEE10336143831

MIGUEL
WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/RC

TREY SONGZ
INEVITABLE IEP1SONGBOOK/ATLANTIC 526381/42

WEBBIE
SAVAGE LIFE 3 TRILL 02

TECH N9NE COLLABOS
WELCOME TO STRANGELAND STRANGE 012/RBC

LEDISI
PIECES OF ME VERVE FORECAST 015557NG

BOYZ II MEN
TWENTY BENCHMARK ENTERTAINMENT 00001 EVMSM

YELAWOLF
TRIM 010520416HET8VISIONIECNRTS00PED41311611

40

LIL WAYNE
INA NOT A NIMMONS CASH MONEY 015COSUNIVERS/L REPUBLIC

50
13 MAYER HAWTHORNE

HOW DO YOU DO UNIVERSAL REPUBLIC 016109'

2: MAC MILLER
ON AND ON AND BEYOND ROSTRUM DIGITAL EX

VARIOUS ARTISTS
62 32 SELF MADE: VOL I MAYBACH 527800/VVARNER BROS.

Drake's "The Motto" (featuring Lil Wayne),

from the deluxe edition of Drake's album

Take (are, soars as the Greatest Gainer on

both the Rhythmic (21-17) and Rap Songs (14-

12) airplay charts. The title cut from Take Care

(featuring Rihanna) concurrently bullets at

No. 20 on Rap Songs and No. 31 on Rhythmic.

5MAINSTREAM
R&B/HIP-HOPI"

1 1 1112
LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/VVARNER BROS.

13 DANCE (Ass)
BIG SEAN FEAT. NICKI MINA.] G.0.0.0./0EF JAM/101M6

2 18 NI**AS IN PARIS
JAY2 KANYE WEST ROC-A-FELLA/ROC NATION/DEE JAM/I0JMG

PARTY
BEYONCE FEAT. ANDRE 3000 PARKW000/COLUMBIA

o
6

16

17

19

20

21

22

24

25

26

27

190

11

12

13

14

15

16

21

17

19

24

20

22

18

23

27

28

25

28 26

30

31

29

33

35

32

38

10 MAKE ME PROUD
DRAKE FEAT.NICIO MIN0IYOUN6 MONEY/CASH MONEYAINNERSALREPUBUC

11

CIYOUTHE BOSS
RICK ROSS FEAT. NIGH MINAISNS/MAYEACKEETALVIDJMG

14 5 O'CLOCK
IPAIN FEAT. We KHMER. LIT ALIEN KONVICT/NAPPY BOY/JIVE/RCA

20 SHE WILL
UL WAYNEFEAT.ORNEYOUNG MONEY1CASH MONETUNIVERSAL REPUBLIC

CAN'T GET ENOUGH
- J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

21
HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

26 THAT WAY
WALE FEAT. JEREMIH & RICK ROSS MAYBACHAVARNER BROS.

ODNU°G JEEZY FEAT. JAY, 13. ANDRE 3000 CTE/DEEJAMADJMG

BODY 2 BODY
ACE 8000 RAT. CHRIS BROWN WE THE BEST/DEFJAMADJMG

9 ROUND OF APPLAUSE
WAKA ROOM FLAME FEAT. DRAKE MIZA,WARNER BROS.

21 WORK OUT
J. COLE ROC NATION/COLUMBIA

COUNTDOWN
BEYONCE PARKWOOD/COLUMBIA

3 GOTTA HAVE IT
JAY 2 KANYEWESTROC-A-FELLA/130C NATION/DEFJAM/IDJMG

MR. WRONG
MARY J. BUSE RAT. DRAKE MATRIARCH/GEFFENANTERSCOPE

STRIP
CHRIS BROWN FEAT. KEVIN MCCALL JIVE/RCA

6 4MMEALANIE RONA SRCAJNIVERSAL REPUBLIC

RE-ENTRY

6 DO IT LIKE YOU
01660 FEAT. JERENIM ATLANTIC

DRANK IN MY CUP
KIRKO BANG, LMG/UNAUTHORIZED/WARNER BROS.

12 UNTIL IT'S GONE
MONICA J/RCA

, ONLY WANNA GIVE IT TO YOU
ELLE VARNER FEAT. J. COLE J/RCA

4 THE MOTTO
OMKE RAT & WAYNE YOUNG MONEY/CASH MONEYHNIVERSAL REPUBLIC

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

7 STRANGE CLOUDS
B.O. FEAT. 1.11. WAYNE HEIREthOCK/GHAND HUSTLE/ATLANTIC

15
FLY TOGETHER
9E0 CAFE FEAT MTh LESUE.RICK ROSSS160100WN/BAD BOYAMBSCOPE

PRETTY LIL' HEART
ROBIN THICKE FEAT. Lk WAYNE STAR TRA,GEFFEN/INTERSCOPE

10 GOOD GOOD NIGHT
ROSCOE Eu&T MUSIC LINE/GEFFEN/INTERSCOPE

13
I'M FLEXIN'

Ti FEAT BIG KATT GRANO HUSTLE/ATLANTIC

16 TROUBLE
BEI MAEJOR FEAT. J. COLE JIVE, CA

2 GIRLS LIKE YOU
MIGUEL BLACK ICE/BYSTORMN IVEiRCA

COLD SUMMER
CJ HILTON RCA

14 Y.U. MAD
BMW MIKA IIIIN11.111AIREYOUNGHOWKASHIVEYAINNERSALFIRBUC

7 HOUSE PARTY
MEEK MILL FEAT. YOUNG CHRIS MAYBACH/WARNER BROS.

GO HARDER
FUTURE AT/FREEBANOZ/EPIC/COLUMBIA

GIRLS TALKIN BOUT
NONOLESS BEHAVIOR STREAMLINE/CONJUNCTIONANTERSCOPE

LIKE 'EM ALL
JACOB LATIMOREFENT. ISM OR DIGGY SHIM= CROWN WORLD/RCA

LAST LOVE
PRIMERS DIAMOND LANE

(1, RHYTHMIC -

0
Eg TITLE

95 AM1ST IMPRINT/PROMOTION LABEL

#116

MEMO PARTY ROCKWILLIAMICHERRYTREERN1ERSCOPERINMERSAL

7 17 WITHOUT YOU
DAVID GUETTA FEAT USHERWHAT A MUSICASTRALWERKS/CAPROL

IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SH 0 P/ELEKTRA/ATLANTIC

70
10 MAKE ME PROUD

DRAKE FEAT.N1160 MINAIYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

9 14
5 O'CLOCK
TPA& FEAT. WE MINA & CLYMER KIINVICT/NAPPY BOY/JIVE/RCA

11 21
HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

 YOUNG, WILD & FREE
MOP 0066 &RR 101031MFFX MEND KUSROSTRUM10066YSIMBARAMEW

13
8 YOU DA ONE

RIHANNA SR P/O EF JAM/I0JMG

14 7
LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

15
21

STEREO HEARTS
GYM CLASS HEROES Ma. ADAMILNVEOECAYDANCE/RELED BY RAMENACP

10 STRANGE CLOUDS
B.O.B FEAT. LIL WAYNE REBELHOCK/GRAND HUSTWAT.NIC

THE MOTTO
ORME FEAT LA YlAYREVOLNG VOW/CASHV9NErLINHE,SA_REPALII

19
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/13CA

17
SHE WILL
1.11. WAYNE En DISIlaYOUNG MONEY/CASH MONECUNIVERSAL REPUBLIC

18 9
PARTY
BEYONCE FEAT. ANDES MOO PARKWOOD/COLLIMB IA

20
9 THE ONE THAT GOT AWAY

KATY PERRY CAPITOL

72
, RACK CITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

17 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERAACMIOCTONGINTERSCOPE

25
5 CAN'T GET ENOUGH

J. COLE FEAT. THEY SONGZ ROC NATION/COLUMBIA

24

28

29

26

27

30

1 14
WE FOUND LOVE
&HANNA FEAT. GAD/IN HARMS SRP/DEE JAM/IDJ MG

2
21 WORK OUT

J. COLE ROC NATION/COLUMBIA

NI**AS IN PARIS
3 16

JAY2 MITE WEST ROCITEELLA0ROC NATON/DEEJAM/10JMG

12 GOOD FEELING
FLO RIDA POE BOY/ATLANTIC

6 11
DANCE (Ass)
BIG SEAN FEAT. NICKI MINAJ 6.0.0.11/DEF JANVIDJMG

5
15 SEXY AND I KNOW IT

MIRROR
COMMIE FEAT BRUNO MMSYOUNG MONEY/GO MONERNIVERXREFIJSUC

4 STRIP
CHRIS BROWN FEAT. KEVIN MCCALL JIVE/RCA

4 TURN ME ON
DAM GOETTA FEEL MGM RINAJWHAT A MUSIC/ASTIRALWRKS/CAPITOL

9 YOU THE BOSS
RICK ROSS FEAT. NICKI MINAl SINSAILMACH/DEE JAM/IDJAIS

13 SOMEONE LIKE YOU
ADELE XL/COLOMBIA

9
NFICLIOLAIRATIIIIIANNATOUNG MONEWCASH MONETCHNBISAL MOTOWN

35 TAKE CARE
DRAKE RAT EIHANNAVOUNG MONEY/CASH MONEYNNIVERSAL REPUBLIC

31
10 GOOD GOOD NIGHT

ROSCOE DASH MUSIC LINE/GEFFEN/1NTERSCOPE

32 19 IT GIRL
JASON HEROLD BELUGA HEIGHTS/WARNER BROS./WARNER

T.H.E (THE HARDEST EVER)
WILLIAM FEAT MICKJAGGER.JENNIFER LOPUWILLIAMTNTERSCOPE

33
18 YOU MAKE ME FEEL...

COBRA STARSIIIP HAT SAM DECAYDANCERIEL0138 FIAMEWAIRANTICARP

84 9 TROUBLE
BEI MAEJOR FEAT. J. COLEJIVE/RCA

33 3 IDUIZTO JEN FEAT JAY., & ANDRE 3000 RTE/DR JAM/10.1MG

38 20
MR. SAXOBEAT
ALEXANDRA STAN ULTRA

LOOKS LIKE SEX
MIKE POSNER RCA

PARTY ON FIFTH AVE.
MAC MILLER ROSTRUM

-12=1111211
`SLIDE' SLIDES BACK TO TOP 10

t
There was cause to celebrate when Pittsburgh native Mac
Miller's first studio album-and second charting effort-
Blue Slide Park debuted at No. 1 on the Top R&B/Hip-Hop
Albums chart on Nov. 26, 2011. But after its initial success,
Blue dropped out of the top 10 after two weeks. However,
this week, as Blue has a relatively small decline in sales com-
pared with the rest of the titles on the chart, it returns to the
top 10 (13-10, down 27%). According to Nielsen SoundScan,
Blue has sold 253,000 copies-a handsome sum stacked

next to the 70,000 sold by his digital -only EP, On and On and Beyond, which was his
first charting set. Blue holds steady at No. 7 on the Rap Albums chart for the second
consecutive week and has popped out of the top 10 only once when it dipped to No. 11
on the Dec. 10 tally. -Karinah Santiago

O

3

117

ADULT R&B-

Hd TrrLE
RE PABST IMPRINT/PROMOTION LABEL

23 MI STAY
TYRESE VOLTRON RECORD,CAPITOL

 FOOL FOR YOU
CEE LO GREEN RADICOLTURE/ELEKTRA/ATLANTIC

8,, LIFE OF THE PARTY- CHARLIE WILSON P MUSIC/JIVE/RCA

27 STAY TOGETHER
LEDISI FEAT JAHEIM VERVE FORECASTNERVE

12 LOVE AFTER WAR
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE

, LOVE ON TOP
12

BEYONCE PARKWOOD/COLUMBIA

20 SO GONE (WHAT MY MIND SAYS)
JILT SCOTT FEAT PAUL WALL BLUES BABEAMARNER BROS.

42 IF IT'S LOVE
KEM FEAT. CHRISETTE MICHELE UNIVERSAL REPUBLIC

. MYLIESSIQ SOULCRILD ATLANTIC

16 2121Z. MACE MATRIARCH/GEFFEN/INTERS COPE

12 WOO
ANTHONY HAMILTON RCA

REAL LOVE
ERIC BENETJOROAN HOUSE/CAPITOL

MAKE YOU SAY OOH
KEITH SWEAT THE SWEAT HOTEUEONE

UNTIL IT'S GONE
MONICA J/RCA

14 DON'T KISS ME
CARL THOMAS B REAL/BEGREERNERVE FORECASTNERVE

18 MORE THAN YOU'LL EVER KNOW
BOY,. MENFER.CNANUEWILSON BENCHMARK ENTERTNNMENT/MSM

7 THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC

9 I GOT THIS

0 19

22

i2 2020

24

27

a

JENNIFER HUDSON ARISTA/RCA

15 CAN'T FORGET
ANTOINE DUNN ELITE

19 PICTURE PERFECT
ERIC ROBERSON FEAT. PROPER PLIRPOSMEONE

14 EVERYDAY WOMAN
CHRIS WAFFLER PENDULUM/WOE

I LOVE YOU
PHYLLIS& FEAT. URBAN MYSTIC SORE

8 HOW LONG I'VE BEEN WAITING
ARETHA FRANKLIN ARETHA'S RECORDS

18 4 AM
MEIANIE RONA SRC/UNIVERSAL REPUBLIC

12 #TRENDIN
THE ORIGINAL 7VEN CHRONOLGY/FLYTE TYME/SAGUAITT H.111

RAP SONGS`"

TITLE
ARTIST IMPRINT/PROMOTION LABEL

1 1 19
NP,llAS IN PARIS
JAYZ KANYEWESTROC-AFEUIVROC NATION/OEFJAM001 G

DANCE
EFEAAT

(ASS)
IMINAJ 6.0.0.0./DEF JAM/IDJMG

MAKE ME PROUD
DRAKE 540 NCH FERMYOUNG MOREY/CASH MONEYHNIVERSAL REFUELIC

WORK OUT
J. COLE ROC NATION/COLUMBIA

LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SHE WILL
LL WREFEOZ.DMKEYOUNG MONEY.S11 MOFEYNNKRSALREPUEILIC

CAN'T GET ENOUGH
9 8

J. COLE FEAT TREY SONG2ROG NATION/COLUMBIA

GOOD FEELING
10 9

RO RIDA POE BOY/ATLANTIC

[10 8 14

11
12 YOU THE BOSS

RICK ROSS FEAT. NICKI MOW SNS/MAYBACH/OEF JAM/I0JMG. 14 7 CLINE MOITO
RPM FEKE LIMINEY011119 MONEY,CASHMONFXNIVERSALREPUBIE

tr
, 12 74 TwAH.AFEAT rAY

lif & RICK ROSS MAYBACH/WARNER BROS.

41 13 5 I Y ODUN°G JEEZY FEAT. JAY-, . ANDRE SOLO CTE/DEEJANIRD4MG

SEXY AND I KNOW IT
SWAM PARTY FIGOONILLIAWCHERRMIEEANTOISCOPENNIVERSAL

YOUNG, WILD & FREE
SNOOP DOM WM IOWA FERE BUD MARS ROSP104066YSIVATUMRP

RACK CITY
TYGATOONG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

ROUND OF APPLAUSE
WPM ROCKA FLAME FEAT. DRAKE MIZAF/WARNER BROS

STRANGE CLOUDS
B.0.13 FEAT. LIL WAYNE REBELROCK/GRAND HUSTLEMTLANTIC

GOTTA HAVE IT
JAYZ KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG g

TAKE CARE
DRAKE FEAT WIANNAYOUNG MONEY/CASH MONEYAINIVERSAL REPUBLIC

DO IT LIKE YOU
016651 FEAT. JEREMIH ATLANTIC

INTERNATIONAL LOVE
POUR FEAT CHRIS BROWN MR. 30,POLO GROUNDS/)/RCA

DRANK IN MY CUP .Egg
KMKO BARU LMGAI NAOTHOREED/WARNER BROS. gt2
FLY TOGETHER E °6

RED.& RYNIUSLIE, RICK ROSSNAKEDOHNIBAS 80Y/INBSCOPE

FLY
KSfa MINFIFEPIRMNINY0 MONEYAINIVERSAL REPUBLIC

42 I Go to www.billboard.bi2 for complete chart data Data for week of JANUARY 14, 2012



SALES DATA
COMPILED BY

25 22 19

O 26 25

11:0 30 26

O 27 35

ILD39 34

30 28 28

RD 36 43

O 35 39

igg 42 41

O 48 42

29

36

132 31

33 29

9 34 33

40 31 32

40 44

1 37 38

37

1 50 47

149 49

41 40

50

1 47 46

51 45

46 48

I 52 52

53 54

19 21

 20 18

19 17 15

20 18 17

OM 21 24

24 27

25

113 13 13

 16 20

AIRPLAY
MONITORED BY

11,1,11

BDS

11

SoundScan

JAN
14

201 2

r-2

L3

P4

HOT MB/HIP-HOP SONGS'

7 1

2

3

5

2

3

4

4 5

6 6 6

CI 8 10

O 10 8

7 7

10 9 9

13

TITLE Artist
PRODUCER ISONGWRHERI IMPRINT/PROMOTION LABEL tl

LOTUS FLOWER BOMB Wale Featuring Miguel
J.HOWARD 10.AKINTIMEHIN,E.HOWARD,M.J.PIMENTEL,S,OEW,W.JOHNSOM CI MAYBACHNVARNER BROS.

NI**AS IN PARIS Jay 2 KanyeWest . ,
EIIT-BOY,K.WEST,M.DEAN (K.O.WEST,S.C.CAFRER,C.HOLLISMOEANW.A.DONALOSONI 0 ROC-A-FELIA/ROCNATION/DEFJAM/10JMG

PARTY Beyonce Featuring Andre 3000 2
B.KNOMES,K.WES,SHASKERIKOWEST,BHASKERRKNOWLESABENJAMINARMILLSp.DAVISR.WALTERS, 0 PARKWOODICOLUMBIA

DANCE (A$S) Big Sean Featuring Nicki Mina) 6
DA IN TERNZ IS.ANDERSON,M.PALACIOS,E.CIARK,K.BURRELL,R.JAMESP.MILLER, CI G.0.0.0./DEF JAM/IDJMG

MAKE ME PROUD Drake Featuring Nicki Mina) .
T -MINDS (A. GRAHAM,VVILLIAMS,N.SEETHARAM,0.T.MARAM 431 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SHE WILL Lil Wayne Featuring Drake ,
T -MINUS (D.CARTERA.GRAHAM,T.WILLIAMS) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOU THE BOSS Rick Ross Featuring Nicki Minaj 7

Kt (W.ROBERTS II,K.M.ERONDU,O.T.MARAJ, 0 SNS/MAYBACH/DEFJAWIDJMG

HEADLINES Drake
BOI-IDA,N.SHEBIB (A.GRAHAM,M.SAMUELS,N.SHEBIB, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

THAT WAY Wale Featuring Jeremih & Rids Ross
LE), LUGER 10.AKINTIMEHIN,W.ROBERTS ILIFELTON,L.A.LEWISI CI MAYBACHIWARNER BROS.

CAN'T GET ENOUGH J. Cole FeaturingTrey Songz
IJ.COLE,KOUYATE,SOUMAHI 0 ROC NATION/COLUMBIA

11 11 12
I DO Young Jeezy Featuring Jay -Z & Andre 3000
M-16 IJ.W.JENKINS,J.BANKS,S.C.CARTER,A.BENJAMIN,L.WILLIAMS,M.BENNETT, o CTE/OEFJAM/IDJMG

12 12 11
5 O'CLOCK T -Pain Featuring Wiz Khalifa & Lily Allen
TRAIN IT-PAINC.J.THOMAZ,LAUEN,G.BARLOWFIDONALDO.KURSDN,ORANGEM.OWEN,S.ROBSONI 0 KONVICT3NAPPY BOY/JIVE/RCA

STAY Tyrese
B.HOOGE (T.GIBSON,J.SMITHA.SLEOGE,C.LACY,B.HDDGE, O VDLTRON RECORDZ/CAPITOL

FOOL FOR YOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
SPLASH IM.KAHANE,T.D.CALLAWAY) 40 RADICULTURE/ELEKTRNATLANTIC

15 14 16
WORK OUT J. Cole 6,6 10
J.L.COLE M.COLE,K.D.WEST,S.RAINEY,M.BEN-ARI,B.A.KANTE,J.LEGEND,E.WOLFE) O ROC NATION/COLUMBIA

16 15 14
BODY 2 BODY Ace Hood Featuring Chris Brown
J.U.S.T.I.C.E. LEAGUE IA. MCCOLISTER,C.M.BROWN,K.CROWE,E.ORTI, O WE THE BEST/DEFJAMADJMG

LOVE ON TOP Beyonce
B.KNOWLES,S.TAYLOR (B.KNOWLES,TNASH,STAYLORI 0 PARKWOOD/COLUMBIA

LOVE AFTER WAR
THICKE,PRO J IR THICKEMAX,

ROUND OF APPLAUSE
LES LUGER (.1 MALPHURS,L A LEWIS,

RobinThicke
0 STAR TRAK/GEFFEN/INTERSCOPE

Waka Flocka Flame Featuring Drake
OO MIZAYNVARNER BROS.

WET THE BED Chris Brown Featuring Luciacris
BIG G D IC.M.BROWN,D.BAKERS MCCALL,A. STREETER,A.MERR,J.L.BEREAL,C.BRIDGES, 0 JIVE/RLA

COUNTDOWN Beyonce
B.KNOWLES,S.TAYLORITNASH,STAYLOR,B.KNGWLESE.DEAN,C.LAMB,J.FRDST,M.BIVINS,N.MORRIS,W.MORNSI O PARKWOODICOLUMBIA

GOTTA HAVE IT JayZ KanyeWest
1HE NEFUNES.K.WESTIK.O.WESTSC.CARIERPLWIWAMS.J.BROWN,ROACHEWESLEYIPIRCKNEY1 O ROC.A.REAROCNARORDEFJAMilDJAIG

30
THE MOTTO Drake Featuring Lil Wayne
T -MINUS IA.GRAHAM,D.OARTER,T.WILLIAMS,A.RAYI (P YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

24 23 23
STAY TOGETHER Ledisi Featuring Jaheim
R.RIDEOUT,T.WYMAN ILYOUNG,R.RIDEOUT, O VERVE FORECAST/VERVE

MARVIN & CHARDONNAY Big Sean Featuring Kanye West & Roscoe Dash
POP IS.ANDERSON,K.O.WESTA.WANSEL,LJOHNSON,D.GAMPER,M.DEAN, (0 G.0.0.0./DEFJAMIIDJMG

LIFE OF THE PARTY CharlieWilson
G.PAGANECWILSONIG.PAGAM,M.WILSON,LTOLBERTESERRANO,10ELLACIOPPA,W.SERRANO,CRILSONI 0 P MUSIC/JIVE/RCA

SURE THING Miguel
H.PEREZ IM.J.PIMENTEL,N.PEREZ, IS BLACK ICE/BYSTORM/JIVE/RCA

STRIP Chris Brown Featuring Kevin McCall
THA BIZNESS IC.M.BROWN,K.MCCALEA.STREETER,J.LBEREAL,C.WHITACRE,J.HENDERSEIN, 0 JIVE/RCA

IF IT'S LOVE Kern Featuring Chrisette Michele
K EM,R.R ID EC UT ,K OWENS,M.RUTHERFORD) 0 UNIVERSAL REPUBLIC

DO IT LIKEYOU Diggy Featuring Jeremih
POP (D.SIMMONS,J.MAULTSBY,J.FELTOVOP WANSEL,D.WANSEL, 45 ATLANTIC

RACK CITY TY9a
DJ MUSTARD (M.STEVENSON, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I'M ON ONE DJ Khaled Featuring Drake, Rick Ross & Lil Wayne
1-MINUS.,NSHEBIBIKAIXHAIIDAMMAROEFTSII,ElfAITE,11.11,101.5E90.(5101AN,OWAMIP WITKEBESTRUNOMOWICASWONEY,NMIMPLIRC

MOTIVATION Kelly Rowland Featuring Lil Wayne
JIM JONSIN.RICO LOVE W.G.SCHEFFER,RICO LOYE,D.MORRIS,D.CARTER, O UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC

12 MRIVMBABYFACEA.DIXIIN (AHAMILTON,BABYFACEADRON,J.QUEB.COLEMAN) CI MISTER'S MUSIC/RCA
WOO Anthony Hamilton

UNTIL IT'S GONE Monica
MELLIOTT,LAMB INCELLIOTT,C.LAMB,J.SULLIVAN,A.RANDOLPH,T.R.BELL,LEPSTEIN,S.STERLING,L.PARKERI O J/RCA

25/8 Mary, Blige
EHUOSON,M.J.BLIGE (M.J.BLIGE,C.JOHNSON,E.HUDSON, O MATRIARCH/GEFFEN/INTERSCOPE

SO GONE (WHAT MY MIND SAYS) Jill Scott Featuring Paul Wall
J.R.HUTSON (J.SCOTT,L.HUTSON JR.,J.MOZEE,P.STROTHER,P.SLAYTON, IS BLUES BABE/WARNER BROS.

YES Musiq Soulchild
ELEMENT (H.CEON,K.OFSTACI,G.KELLY, 0 ATLANTIC

DRANK IN MY CUP Kirko Bangz
SOUND M.O.B. IK.RANDLEB.TILLMAN,R.GONZALEZ, 0 LMG/UNAUTHORIZED/WARNER BROS.

MR. WRONG Mary J. Blige Featuring Drake
JIM JONSINSICO WVE(J.G.SCHERMAICOMEAMORRIS,K.GAMBLE,LA.HUFF,CGILRERTAGRAHAMI 0 MATRIARCH/GEFENVINTHISCOPE

4AM Melanie Fiona
RICO LOVE,E.H000,E2 (RICO LOVE,E.HOOD,E.GOUDY II, 0 SRC/UNIVERSAL REPUBLIC

SO IN LOVE Jill Scott Featuring Anthony Hamilton
KWOOTEN fISCOTT,A.HAMILTON,K.WOOTEN,L.HUTSON JR., 0 BLUES BABENVARNER BROS.

ONLYWANNA GIVE ITTO YOU Elie Varner Featuring J. Cole
POP (E.VARNER,W.FELDER,A.WANSEL,J.COLE,M.HALL,M.WILLIAMS) 0 J/RCA

OTIS Jay Z Kanye West Featuring Otis Redding ,26 2
KWESTIKONVEST,S.C.0ARTERR.WCOOS,CAMPBB,RCONNELLY,KR00INSCNB.HAMMOM,BEOWN)BCACR, 0 ROC,A-FELAWOCNATIONBEEJANDEUMG ...
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HOWTO LOVE Lil Wayne
DETALTHA GROMMA.111CART,N.C.FISHER,L.SEYMOURLSEYMOOR,J.PREYAN.M.BOYDI ()YOUNG MONEY/CASH MONEMNIVERSAL REPUBLIC

El 2.,

MARVINS ROOM Drake
N.SHEBIB IN.SHEBIB,A.GRAHAM,GONZALES, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

FLYTOGETHER Red Cafe Featuring Ryan Leslie & Rick Ross
FI.LESLIE IJ.DENNY,W.ROBERTS 11,R.LESLIE, 0 SHAKEDOWN/BAD BOY/INTERSCOPE

STRANGE CLOUDS B.o.B Featuring Lil Wayne
DR WKEDRIMILGO,VALD,RWALIEIWASIMMONS,JR,CMONIGOMERY111,111..01... O REBELROCK/GRAND HUME/MAME

THANK YOU Estelle
J.DUPLESSISAALTINOADUNKLEYU.OUPLESSISATHIAMAALTINOADUNKBLY.DEEDWARDST.DRICHARDSON, O HOME SCHOOL/ARANTIC

TAKE CARE Drake Featuring Rihanna
J.SMITH,NISHEBIB(AGRAHAMNISHEBIBA.PALMAN,SMMI,B.BENT0N) O YOUNG MONEY/CASH MDNEY/UNNEPSAL REPUBLIC

REAL LOVE Eric Benet
E.BENET,G.NASH,JR. CE.BENET,E.NASH,JR.I 0 JORDAN HOUSE/CAPITOL

HOUSE PARTY
TONE BEATS (R.WILLIAMS,A.TUCKER CBIESI

GOOD GOOD NIGHT
KANE BEATZ,JMIKE (J.L.JOHNSON,TSCALES,

54 58
PRETTY LIU HEART
THICKE,PRO J (R.THICKE,D.CARTER,

Meek Mill FeaturingYoung Chris
0 MAYBACH/WARNER BROS.

Roscoe Dash
IS MUSIC LINE/GEFFEN/INTERSCOPE

RobinThicke Featuring Lil Wayne
0 STAR THAK/CEFFEN/INTEFISCOPE

43

45

54

66 DON'T KISS ME CarlThomas
55

RICO LOVE,E HOOD,E2 (RICO LOVE,E.H000,E.GOUDY III 0 B REA4BEGHBER/VERVE FORECASTNERVE

Data for week of JANUARY 14, 2012 I For chart reprints call 212.493.4023

4, 5 & so
Rap's first lady

continues her five -

week run as the first

female rapper to

chart three titles

in the top10

concurrently on

the survey. Among

all women since

the chart adopted

Nielsen data in 1992,

only Ashanti had

previously tripled up

in the top tier (for

two weeks in 2002).

13

With the song's

eighth week atop

Adult R&B, the

crooner doubles the

length of his prior

command of the

airplay tally. His first

No -1, "How You

Gonna Act Like That,"

topped the chart for

four weeks in 2003.

34
The charts Greatest

Gainer/Airplay

track has a plump

6Z% increase to 7.8

million audience

impressions. INTL/

Saginaw, Mich.,

posted the top gain

among reporters

in the Dec. 33 -Jan.

3 tracking week,

doubling its weekly

plays of the track

horn 15 to 30.

/MI
The starlet debuts

her Z6th title on

this chart,

courtesy of airplay

on 13 reporting

stations. The song

from her Talk

That Talkalbum

follows lead single

"We Found Love"

(featuring Calvin

Harris), which hits a

new peak (No. 58)

this week and the

title cut (featuring

Jay -Z), which

bullets at No. 61

U
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16
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RE-ENTRY 6

RE-ENTRY 10

NOT SHOT
DEBUT

RE-ENTRY 17

RE-ENTRY 12

100 90 88

TITLE
PRODUCER (SONGWRITER)

MAKE YOU SAY OOH
A.DURHAM,K.SW IA.DURHAM,C.NEWLAND,K.SWEATI

I'M FLEXIN'
BIG K.R.I.T. IC.J.HARRIS, JR.,J.SCDTT,

WE FOUND LOVE
/.HARRIS //.HARRIS)

MORE THAN YOU'LL EVER KNOW

Artist
IMPRINT/PROMOTION LABEL

Keith Sweat
iD THE SWEAT HOTEL/EONE

T.I. Featuring Big K.R.I.T.
0 GRAND HUSTLE./ATLANTIC

Rihanna Featuring Calvin Harris
0 SRP/DEE JAM/IDJMG

Bo, II Men Featuring Charlie Wilson
W.MORRtS,C.WILSON LW.MORRIS,C.WILSON,C.BELL,D.BETTIS,M.WILSON, 0 BENCHMARK ENTERTAINMENT/NISM

GIRLS LIKE YOU Miguel
FISTICUFFS (M.J.PIMENTEL,M.RDBINSON,B.WARFIELDI 0 BLACK ICE/BYSTORM/JIVE/RCA

TALK THAT TALK Rihanna Featuring Jay -Z
STARGATEILDEAN,MSERIKSEN,TERERMANSENS.C.CARTERABEST,S.COMBS,C.THOMPSON,C.WALLACEI IS SRP/DEE JAM/IDJMG_

COLD SUMMER CJ Hilton
SHERI! (C.L.HILTON JR.,S.REMI,M.J.PIMENTEL, 0 RCA

GIRLS TALKIN BOUT Mindless Behavior
JUKEBOKWW.MILLSAP III IRJACKSON,W.W.MILLSAP 111.M.SILORTLOMPIONS,C.NELSON,LR.GAMBLEI 0 STREAMONE/CONAINCTIONUNTERSCOPE

SHOT CALLER French Montana Featuring Charlie Rod,
HARRY FRAUD ,K.KHARBOUCH,C.COLON.R.W.OUIGLEYI 0 COKE BOYS/MIZAY

MAGIC Future
K.E. ON THE TRACK IN.WILBURN,K.M.ERONDU, 0 FREEBANDZ/A.1

LIKE 'EM ALL Jacob Latimore Featuring Isla or Diggy Simmons
TRUE? M.SUECOETMACK,C.ROPER,O.SIMMONSM.ADAMS,J.LATIMORE,O.DIBANGO, 00 CROWN WORLD/RCA

Y.U. MAD Birdman Featuring Nicki Minaj & Lil Wayne
JMIKEMAD MAX(EUMWAMS,O.TMARAJACAIDER,COLEMANHWITHERSPOONIRI 0 YOUNG MONEY,CASHMONEMNIVERSAL REPUBLIC

YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars
IIESItENGTOMMAIS11..1.11111M4ZBRIMRSRAWKEALNI,OROWN,IBLIIMNR4VVRIT,IBIR41,10..11KNIIII,IAND. 0KSTRMOGGYSTIEGAMC

THAT COULD BE US Maino
DANGEROUS LLC (T.CRAWFORD,H.K.CAMPBELL,COLEMAN, O HUSTLE HARD/A LANTIC/ECINE

PICTURE PERFECT Eric Roberson Featuring Phonte
A.HAFIDIN,SLIMKAT78 IE.ROBERSON,P.COLEMAN,A.HARDIN,Z.MCGANT) O PURPOSE/EONE

FLY Nicki Minaj Featuring Rihanna
J.R.ROTEM D.T.MARAJ .R.RDTEM,K.HISSINK,W.JORDAN,C.RISHAD O YOUNG MONEY/CASH MONEYAINIVERSAL REPUBLIC

HYFR (HELLYEAH F. .G RIGHT) Drake Featuring Lil Wayne
MINUS (AGRAHAMDCARTERNSHERIB,TWIWAMSAPALMAN,KSAMIR,CHILL, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I LOVE YOU Phyllisia Featuring Jah Cure &Yung Jon or Urban Mystic
EDDIE MIX,/ 00M0 IR.ELACK,R.G.LUCASAMTUME,Y.BARKER,W.00MO,E.BAHAMON,J.JUSTE,J.SHEEERD, 0 SORE

CREW LOVE Drake FeaturingTheWeekend
OMONTAGNESETHEWEEKEND,N.SHEBIBIAGRUM,NSHESIBAPAEMANA.TESFAYEAMOMAGNESEI CI YOUNG MONEYNASHMONEYNNIVERML FEPUBUC

GO HARDER
LUNY TUNES (N.WILBURN,G.JACKSON,

Future
O A-1/FREEBANOZ/EPIC

EVERYDAY WOMAN
C.WALKER IC.WALKER,O.DIXON,R.ROORIGUEZI

Chris Walker
O PENOULUMANDE

MIRROR
REO 03.CARTER,ORUNO MARS,P.LAWRENCE,R.OWEN,

Lil Wayne Featuring Bruno Mars
0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

ANOTHER ROUND
NOT LISTED (NOT LISTED, OO

Fat Joe Featuring Chris Brown
TERROR SQUAD/CAPITOL

WHY STOP NOW
NOT LISTED (NOT LISTED,

Busta Rhymes Featuring Chris Brown
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I GOT THIS
STARGATE,SLIPMATS IC. JOHNSON,M.SERIKSEN,T.E.HERMANSEN,M.LIE SKARE)

LAST LOVE
NOT LISTED (NOT LISTED,

AYY LADIES
NOT LISTED /NOT LISTED,

WILD BOY
IMINES,D.LANGFORD (C.BAKER,J.MALPHURS,

CAN'T FORGET
E.NICHOLAS,J.LANG II ,J.LANG II,A.DUNN,

SUPAFREAK
NOT LISTED (NOT LISTED,

WHAT I BE ON

Jennifer Hudson
0 ARISTA/R.

Problem
0 DIAMOND LANE

Travis Porter Featuring Tyga
O PORTER HOUSE

MGK Featuring Waka Flocka Flame
O EST19XX/BAD BOY/INTERSCOPE

Antoine Dunn
0 ELITE

Young Jeezy Featuring 2 Chainz
0 CTE/DEF JAM/IDJMG

Trey Songz Featuring Fabolous
PHENOMTTAYLORIN.WALW.NEVBISON,J.BOSWELL,DERANPJ,TAYLORJOJACKSON,E.LBMS,N.MCDOWELL, O SONGBOOK/A.0C

GOOD FEELING Flo Rida
DR LUKELIRKUT,DILLARD,LGOT1WALDAWALTERG.ISAACAPOURNDURIJBMUNGEJAMEs,LOKLANDPWOOOSI 0 POERGY/AllANOC

WOBBLE BABY WOBBLE V.I.C.
MR. COLLIPARK IV.OVVUSU,J.WRIGHT,P.SOOTT,E.SKI,MACREIOMS,J.DONIASI O VI.C.

SEX AIN'T BETTERTHAN LOVE Trey Songz
TTAYLOR.E.HUDSON ITNEVERSON,TAAOR,E.HUDSON,E.LEWIS,N.MCDOWELLEMILES,A.CLIETON, OO SDNGBOON/ATLANRC

SAY IT'S SO Mateo
.BROTHERS,DIRTY HARRY ILJORDANA.RADARK.EIROTHERS, JR M.MACUMBER,J.LBROWN,C.M. KU, 0 KRUCIAL NOISE

SLIDE OVER Baby Bash Featuring Miguel
NOT LISTED (NOT LISTED, BASHTOWN

WOP J. Dash
M.WIESE, SR. ,J.DASFO O STEREOFAME

IFYOU WANTTO
J.RICHMONO,LHATHAWAY (LHATHAWAYIRICHMONO,RIATTERSON,T.LILLY)

Lalah Hathaway
0 HATHAWAWSTAX/CMG

SWAGGIN
IAMSUI IS.WIELIAMS R.DLIVER,L.00X0XJ.FAULK,

iAMSU! Featuring C.FO.PA.
SHOMP LIFE/HBK

I LOVE MY BITCHES
JUST MAZE LW ROBERTS II J SMITH K LEWIS,

Rick Ross
0 SNS/MAYBACH/DEF JAM/IDJMG

STILL GOT IT Tyga Featuring Drake
N.SHEBIB (10 STEVENSON,A.GRAHAM.N.SHEBIBI 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOU DA ONE Rihanna
DR. LUKE,CIRKUT (E.DEAN,G011WALD,R.FENTUHILL,H.WALTER1 0 SRP/DEF JAM/IDJMG

JUST LIKE THAT
R.KELLY IR.S.KELLYI

IN THE MIDDLE
0.1-1ADDON 16.HADDON,T.HADOONO

SWAGGED UP I BE KILLIN
J.JAMES (M.J.BROWN,R.PULLUM,

R. Kelly
OO JIVE/JLG

Isaac Carree
0 SOVEREIGN AGENCY

Rai P & MC Beery
0 C3

-71

WALE REIGNS FOR THIRD WEEK
Three weeks ago, Jay -Z and Kanye West's seemingly unstoppable "Ni**as
in Paris" was pushed out of the No. 1 spot on Hot R&B/Hip-Hop Songs
(after a seven -week reign) as Wale's "Lotus Flower Bomb" crept its way
up to steal the spotlight. Despite losing points this week (down 7% in
audience, according to Nielsen BDS), "Lotus" still has a sizable lead over
"Paris," which sits at No. 2 (and is also losing ground). All but two titles
in the top 10 post a decline in chart points, save for Rick Ross' "You the

Boss" at No. 7 and Drake's "Headlines" at No. 8. -Karinah Santiago
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O 25 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLGO 37 LIFT ME UP
THE AFTERS FAIR TRADE

O 4
21 COURAGEOUS

CASTING CROWNS BEACH STREET/REUNION/PLG

0 STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG 21 WAITING FOR TOMORROW
MANDISA SPARROW/EMI CMG

O 301 ,F0AsnLL.A.P.A.
CMG

O  sprOEVEE,, .VE.TITHING
S CHAPMAN SPARROW/EMI CMG

ho
C
fO

R - RENY

RE-ENTRY

TURN AROUND
MATT MAHER ESSENTIAL/PLG

THE WAY
JEREMY CAMP BEC/TDOTH & NAIL

BATTLE
CHRIS AUGUST FERVENT/WORD-CURE

 48 171 W.
UILDING ADS

EE ELNOT Arp

ek15 id BLIO.V.AE.CYOMVEETFEOR,ELNITF,NEDRD-CuRB

CD 14 14
WK A REI JAC 1 BS ESPARROW/EMI CMG

4:1) , 9

JASONREA
REMIND CENTRICITYNI

E W I AM

O 16 BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CUREoz=e RE VERY
AT YOUR NAME (YAHWEH, YAHWEH)
PHIL WICKHAM FAIR TRADE

EVERYTHING GOOD
ASHES REMAIN FAIR TRADE

41:,
RE-ENTRY OVERCOME

JEREMY CAMP BEC/TOOTH & NAIL

0 io id ALL OF ME
25MATT HMIMITT SPARROW/EMI CMG

LEAVING EDEN
BRANDON HEATH MO NOMODE/REUNIO N/PLG

CD 26 11 FOREVER REIGN
ONE SONIC SOCIETY ESSENTIAL WO RS H PIES SE NTIALiPLO=0 =0=
DOWN
MAT KEARNEY NKR

LEARNING TO BE THE LIGHT
NEINWORLDSON PLATINUM POP

GOD IS STILL GOD
HEATHER WILLIAMS FAIR TRADEO ALLELUJAH
THE MUSEUM BEC/TOOTH & NAIL

M 43 YOU LEAD
mow .1 JAMIE GRACE GOTEE

 Hor SHOT LET ME FEEL YOU SHINE
DEBUT DAVID CHOWDER TAND SIXSTEPS/SPARROW/EMI CMG

'CID 17 9 I HAVE A DREAM (IT FEELS LIKE HOME)
THE CITY HARMONIC KINGSWAY

I TURN TO YOU
RELAX CURB

CHANGED FOREVER
TOBYMAC PEAT. NIRVA READY FOREFRONT/EMI CMG

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

GIVE THEM JESUS
JACI VELASOUE2 INPOP

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADEO CAN'T GET OVER YOU
ANTHEM LIGHTS REUNION/PLO

O 41 , MAKE A MOVE
ROYAL TAILOR ESSENTIAUPLO

RE - R
OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAI/P1-6

HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

 47EVERY TIME YOU RUN
MARIAFEST FEAT. TREVOR MCNEVAN OF TER BEC/TOOTH & NAIL

RE EN EY

en9,, SHAKE HEAVEN
VICTORY MILO NUSIC NAL ROMEO JORDAN & BEGAN NM VICTORY WORN

CD
GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

Q 50
=

2i LC/LA.160N,
TOOTH NAIL

ALIVE
NATAUE GRANT CURB

44 1 6i ,J.EsSRWILSON sApA9VRDEw/E.,

=m®
0O ONE DAY TOO LATE

SKILLET ARDENT/FAIR TRADE

PRAY FOR YOU
BLESSID UNION OF SOULS SALVATION ROAD

WHAT A SAVIOR
LAURA STORY FAIR TRADE

FREEDOM IS HERE
ESTERLYN VSR

REMEDY
DISCIPLE FAIR TRADE

DRIFTING
PLUMB WITH DUN HASELTINE CURB

As the radio -driven Christian AC Songs

ranking returns to normal post -holiday

activity, worship Siger Aaron Shust

returns for a ninth week at No. 1 with "My

Hope Is in You." That's the most weeks

atop the chart since Sanctus Real's "Lead

Me" held for nine weeks in autumn 2010.

1

2

3 7 123 SKILLET
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5 15 SWITCHFOOT
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REHAB REACH 8161/IN Fl N ITT

29 22
`IMO UANTG EKREN EA INPOPRN E1Y60 8 *if M I CMG
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16 14 VARIOUS ARTISTS
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MATTHEW WEST
THE HEART OF CHRISTMAS SPARROW 5765/EMI CMG
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GHOSTS UPON THE EARTH BRASH 0076/W000-COR8
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THIRD DAY
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SOUNDTRACK
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CHRIS AUGUST
NO FAR AWAY FERVENT 888065/WORD-CURB
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WOW HITS 2111PREMDENT4NTEGIDYNJORDCURDIFIM MINEMI CM
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THESE SIMPLE TRUTHS FERVENT 887900/WORD-CURE
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LIGHT OP THE SKY FAIR TRADE 4863/PROVIOENT-INTEGRITY

39 10 PHIL WICKHAM
RESPONSE FAIR TRADE 15996/PROVIDENT-INTEGRITY

ELEVATION WORSHIP
FORTE MIN MAHON CRIKINMENRAL WORSHIP 10110MINMENTWEENTY

MATT REDMAN
10,000 REASONS SIXSTEPS/SPARROW 7853/EMI CMG

KUTLESS
THIS IS CHRISTMAS (EPI TEC 1216,m, CMG

FAMILY FORCE 5
III III ENTERTAINMENT/TOOTH & NAIL 8623/EMI CMG

48 75 NEWSBOYS
BORN AGAIN INPOP 1521/EMI CMG
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LIVE: GOO IS MBE 11114IN6/SPARBOW won!! CMG
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34

36 VARIOUS ARTISTS
PEOVIDEHTINTEGRITYIEMI CMG 8881661WORMURR

44 RE-ENTRY
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RE EN R

After logging the slowest climb to No.1 (34

weeks) on Gospel Songs, Isaac Carree's "In

the Middle" holds atop the list for a third

straight week. Lisa Page Brooks' "Thank

You" and Earnest Pugh's "Rain on Us"

(both in 2010) were previously tied for the

longest crawl to No. 1 (33 weeks).
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COURAGEOUS
CASTING CROWNS BEACH STREET/REUNION/PLO

=STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG

STRONG ENOUGH TO SAVE
15 1111 TENTH AVENUE NORTH REUNION/PLG

=I LIFT MY HANDS
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

=LIFT ME UP
THE AFTERS FAIR TRADE

=DO EVERYTHING
STEVEN CURBS CHAPMAN SPARROW/EMI CMG

18 15 WHERE I BELONG
BUILDING 429 ESSENTIAL/PLG

=BATTLE
CHRIS AUGUST FERVENT/WORD-CURB

=TURN AROUND
MATT MAHER ESSENTIAUPLG

=MOVE
MERCYME FAIR TRADE

=WAITING FOR TOMORROW
MANDISA SPARROW/EMI CMG

R -ENTR

RE-ENTRY

FALL APART
JOSH WILSON SPARROW/EMI CMG

THE WAY
JEREMY CAMP BEC/TOOTH & NAIL

® 26 14 REMIND ME WHO I AM
JASON GRAY CENTRICITY

41:)
LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURB

RE-ENTRY

BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB

0 RE-ENTRY

RE-ENTRY

WE ARE
KARI JOBE SPARROW/EMI CMG

LEARNING TO BE THE LIGHT
NEWWORLOSON PLATINUM POP

=EVERYTHING GOOD
ASHES REMAIN FAIR TRADE

== GIVE THEM JESUS
111: JACI VELASINJE2 INPOP

0 = OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

0 = DOWN
MAT KEARNEY INPOP

O LEAVING EDEN
BRANDON HEATH MONOMODE/REUNION/PLG

GOD IS STILL GOD
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I WANNA KNOW YOU LIKE THAT

11 BUSTED HEART (HOLD ON TO ME)

TENTH AVENUE NORTH REUNION/PLG

16
SAMESTATE SPARROW/EMI CMG

ANTHEM LIGHTS REUNION/PLG
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STRONG ENOUGH TO SAVE
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LOVE COME TO LIFE
BIG DADDY WEAVE FERVENTANORD-CURB
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LET ME FEEL YOU SHINE
DAVID CROWDER.BAND SIXSTEPS/SPARROW/EMI CMG

DOWN
MAT KEARNEY INPOP

MAKE A MOVE
ROYAL TAILOR ESSENTIAL/PL6

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

MADE FOR YOU
BUILDING 429 ESSENTIAL/PLG

BATTLE
CHRIS AUGUST FERVENT/WORD-CURB

NOT ALONE
FAMILY FORCE 5 TOOTH & NAIL

UNDER FIRE
ABANDON FOREFRONT/EMI CMG

WON'T LET ME GO
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MY PURPOSE ETERNITY 0003
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36
IN THE MIDDLE
ISAAC CARREE SOVEREIGN AGENCY_M_I

I NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLOWIDE

SPIRITUAL
DONALD LAWRENCE & CO. GUIET WATER/VERITY/RCA

78 STILL ABLE
JAMES FORTUNE & FIYA UGHT/EONE

36
BE STILLGREATEST

GAINER YOLANDA ADAMS N -HOUSE

49 I SMILE
KIRK FRANKLIN FO YO SOUL/GDSPO CENTRIC/VERITY/RCA

I HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALACO

NOBODY GREATER
VASHAWN MITCHELL VMAN/EMI GOSPEL

I WON'T GO BACK
WILLIAM MCDOINELL DELIVERY ROOM/LIGHT/EONE

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHID

21
ONE MORE TIME
DICARDI CORTF2 FEAT. JOHN P. KEE GLACKSMOKE/WORLOWIDE

6 PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE

23 SWEETER
KIM BURRELL SHANACHIE

6 I FEEL GOOD
FRED HAMMOND F HAMMONO/VERITY/RCA

AFTER THIS
- YOUTHFUL PRAISE NUJ MINTON EVIDENCE ROSPEULIGHT/EONE

22 STILL HERE
21:03 PAJAMNERITY/RGA

O CAN'T LIVE
GENERA PUGH ETERNITY

10 A GOD LIKE YOU
KIRK FRANKLIN FO YO SOUUVERITY/RCA

18 jLEAENSCRUIA ISOINSONBEUSTMSE FRUITIMWC WORLD 60SPOMUSIC WORLD

6 SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD

6, SURVIVE
MARY MARY MY BLOCK/COLUMBIA

HE WILL
- TIM BOWMAN JR. FEAT. VICKIE WINANS I.M.

12 KY! EOR URA ARE FEAT. BRL KAREW
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ERIKA JAYNE PRETTY MESS

THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

MARRY THE NIGHT
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

LAST DRAG
4 10

TRACI LORDS SEA TO SUN

8 7 HANGOVER
TAID CRUZ FEAT. FLO RMA MERCURY/I0JMG

LEVELS
AVICII LEVELSNERATONE/ATOM EMPIRE/INTERSCOPE

10 5
IF IT WASN'T FOR LOVE
DEBORAH COX DECO/HOSHG

HOTEL NACIONAL
GLORIA ESTEFAN CRESCENT MOONNERVE FORECASTNERVE

I1- -

7 SHAKE IT OUT
FLORENCE , THE MACHINE UNIVERSAL REPUBLIC

3

CHRIS WIWS VENEER

I

9 6
9 TOO MUCH IN LOVE

3 i., BUY MY LOVE
WINTER GORDON RIG BEAT/ATLANTIC

17 3 LET ME BE MYSELF
ROSABEL FEAT. TAMARA WALLACE TOMMY BOY

13 9
PARADISE
COLOPLAY CAPITOLAl TURN ME ON
MIR GUETTA FEAT. Mal MINIM WHA, A MUSIC/ASTRALWERKS/CAPITOL

Fry PASS AT ME
TIMBALAND FEAT PITBULL IN TERSCOPE

16 12 12 COUNTDOWN
BEYONCE PARKWOOOMOLUMBIA

Lk 19 7

ell 21 7

RP 15 A

NAUGHTY NAUGHTY
PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC

EVERYBODY DANCE
GRAVITONAS VS ROMA KENGA SOF0

112 24 5
ANTIDOTE
SWEDISH IGOE MAFIA VS KNIFE PARTY ASTRALVVERKS,CAPITOLRill DANCE ON
BLUSH NETTWERK

32 2
YOU DA ONE
RIHANNA SRP/DEF JAM/I DJMG

POWER
PICK

WAITING ON YOU
ULTRA NATE & MICHELLE WILLIAMS BUIFIRE/PEACE BISCUIT

GIVE
LEANN RIMES CURB

5 CRAZY CRAZY
GUINEVERE NUKE TOWN
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RIHANNA FEAT. CALVIN HARRIS SRP/DEEJAWIDJMG
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LMFAO
SWIM ANTI ROCONNWIACEMEHMEASNPEEISIMM

SKRILLEX
BARGARANG 1E0 BM BEAT/MAUSTRAP/KRANTIC DIGITAL EXAG

LADY GAGA
BONN TRW WAY STREAHLINE/KONLIVBINTERSCOPE 015370,1GA

3 4 THEK° PRON. OF TOTALITY ROADRUNNER 617728

4 54 SUM MUM ANOKESPROM,1016 BEAMMUSTRANARANRGSMIN

5
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8 11
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404.12 MAU5TRAP 2511r/ULTRA
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TROM LEGACY (SOUNDTRACK, WALT DISNEY 005872
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io 7 ASKING ALEXANDRIA
STEPPED UP & SCRATCHED SUMERIAN 47
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22 BREATHE CAROLINA
HELL IS WHAT YOU MAKE IT FEARLESS 30153

6 6 LADY GAGA
BORN THIS WAY: THE RENIXSTREAMLINVONLIVE/INTERSCOPE 0I6207/110

11 29 OWL CITY
MINKS BRIGHT AND BEAUTIFUL UNIVERSAL REPUBLIC 0111W'
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18 31

WELCOME REALM MINMERCURY,CHEFIRTIREHIMERSCOPER16311116A

ROBYN
BODY TALK KONICHIWA/COERRYTREE/INTERSCOPE 0151110GA

21
37 DAFT PUNK

TRON: LEGACY RECONFIGURED WALT DISNEY 013540

24
37 JAMES BLAKE

JAMES BLAKE POLYDOR 02/UNIVERSAL REPUBLIC

74 LADY GAGA
THE REMO SIREAMINKONLNEICHEIMMEARIBISCOPE 0146337 IS
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DIVERGENT SPECTRUM AMORPHOUS 011
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11 12 I LIKE HOW IT FEELS
ENRIQUE IGLESIAS FEAT PRIMULA THE WAYS UNIVERSAL REPUBLIC

BE WITH YOU
3" ERASURE MUTE

ARROW THROUGH MY HEART
EIMIEMIMOR 8 KIMBERLY COLE FEAT. GAZA CITRUSONICSTEEMPRONIOCRYSTAL NIP

DRIFTING
PLUMB WITH DAN HASELTINE CURB

15 12 BRAND NEW BITCH
ANJULIE UNIVERSAL

36
TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICASTRALWERKSCAPITOL

NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE ROADRUNNER/REP

28
9 WHENEVER

ZARKANA CIRQUE DU SOLEIL

37 7 GOOD FEELING
FLO RIGA POE BOY/ATLANTIC

44 2 WE RUN THE NIGHT
HAVANA BROWN FEAT MIMI UNIVERSAL REPUBLIC

HEY HEY HEY (POP ANOTHER BOTTLE)
LAURENT VVERY FEAT. SWIFTKI0 & DEM BIG BEAT/ATLANTIC

34 13 SEXY AND I KNOW IT
LMFAD PARTY ROCK/VVILL.LAM/CHERRYTREE/INTERSCOPE

4, 2 KBEOYE,; IFNZLIL0ONLY KNEW

41
TEST DRIVE
JIN AKANISHI FEAT. JASON OERULO WARNER BROS

45
2 SUN IN CUBA

DJ YALEIDYS FEAT. JIMMY BARNES PETROL ELECTRIC

38 14 WITHOUT YOU
DAVID GUETTA FEAT. USHER WHAT A MBSIC/ASTRALWERKSICAPITOL

40 8
DANCE THROUGH FIRE
LINNEA LINNEA A CO.

30 14 LOVE YOU LIKE A LOVE SONG
SELENA GOMU S. THE SCENE HOLLYWOOD

42 5 CRIMINAL
BRITNEY SPEARS JIVE/FICA

29 11 MAYHEM
JULISSA VEL02 CARRILLO

TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS. 1
FLY

NOD MINAJ FEAT RINAIMAYOUNG MONEY/CASH MONEYNNIWPSAL REPUBLIC

I'M ALRIGHT
LILI ROCHA IDEA

WHO IS READY TO JUMP
CHUCKLE BIG BEAT/ATLANTIC

DON'T FUCK WITH MY MONEY
PENGUIN PRISON DOWNTOWN
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WE FOUND LOVE
RMANNA FEAT. CALVIN HARRIS SRP/DEFJAM/IDJMG

SEXY AND I KNOW IT
LMEA0 PARTY ROCKANILL.LAWCHERRYTREE/INTERSCOPE

15 WITHOUT YOU
DAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL GOODGFo aLy ANT

4
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

6 14 ALVEICVIIELELVSELSNEBATONE/ATOM EMPIRE/INTERSCOPE

FEEL SO CLOSE

46IN THE DARK
DEG INDIE-POP/UNIVERSAL REPUBLIC

1- - -

8 13
CALVIN HARRIS ULTRA

I"- 7 21 NPOTRA EAuS, STSMIUMIRERES A ALEX KENJI SPINNICIMPLY DELICIOUS,MCIT MOIR

10 9 22 IN THE AIR
ROMAN PAGE SULTAN + NM BOARD AND ET HAT ANGELA MCCONKEY NUMB(

11 19 cYaBORAUsim"SliAIPKFEAEISMABIEDECFAYEDAENLCEELED BY RAMENIATIANTICIIN

13 17 KEAYSKEASOE FEAT. MINDY GLEDHILL ULTRA

15
3 TURN ME ON

DAVID GUETTA FEAT. NICK! MINN WHAT A MOSICASIRALWERKACAPITOL

15 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA ASWOCTONE/INTERSCOPE

18
4 MARRY THE NIGHT

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

18 6 WORKOUT
J. COLE ROC NATION/COLUMBIA

17 5 N,AS IN PARIS
JAYS KANYE WEST ROG.A.FELLA,ROC NATION/DEFJAM/IDJMG

14 13 SOMEONE LIKE YOU
ADELE XL/COLUMBIA

1121 SET FIRE TO THE RAIN
ADELE XL/COLOMBIA

22
14 WE'RE ALL NO ONE

NERVO FEAT. AFROJACK & STEVE AOKI ASTRALWERKS/CAPITOL

20
20 PUMPED UP KICKS

FOSTER THE PEOPLE STAHTIME/COLUMBIA

IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRNATLANTIC

23 24 3 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ R. THE SCENE HOLLYWOOD

24
23

HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

25 9STEREO HEARTS
GYM CLASS HEROES HAT ROAM LEVINEDECAYDANCRDIELED AY RAMEN/REP
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1 10
MICHAEL RUBLE

8

4

10

11

5

9 7

10 16

11 6

12 9

24

4 13

CHRISTMAS 143/REPRISE 528350/WARNER BROS.

16 TONY BENNETT
DUETS II RPM/COLUMBIA 66253/SONY MUSIC

LANDAU EUGENE MURPHY, JR.
THAT'S LIFE SYCO/COLUMBIA 90178/SONY MUSIC

3 SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE DIGITAL EX

FRANK SINATRA
SINATRA: REST OF THE BEST REPRISE 79764/CAPITOL

PINK MARTINI
RETROSPECTIVE HEINZ 11

9 PINK MARTINI & SAORI YUKI
1909 HEINZ IL'

12 TONY BENNETT
THE CLASSIC CHRISTMAS ALBUM RPM/COLOMBIA 355700NY MUSIC

4, FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
THE VERY REST OF 111ERAT PACK KW SRAM REPRISE MAIMMINER BROS

3 MICHAEL
RISE DIGGAL ERMARILLR MOS

3 TONY BENNETT
MATS AN AMERICAN CLASSIC AMOS 119PRX9111MBIA 92695E,SONY MUSIC j..yi

01.1112 IS BETTER THAN WORDS UNIVERSAL REPUBLIC 015531'

14 SETH MACFARLANE

27 GRETCHEN PARLATO
THE LOST AND FOUND OBLIOSOUND 113

MILES DAVIS QUINTET
LIVE INEUROPEM1 HST OfTIEBMILEG VOL ICOMBIALEMCYMMUOMMLIC

18
29 PAT METHENY

WHO, S IT ALL MU1527912ANARNER BROS.

g ARTIST
53 3e ITTLEIMPRINT&NUMBER/DISTRIBLIONGLABEL

1 is pi TROMBONE SHORTY
FOR TRITE VERVE FORECAST 015506/VG

2 3 72 ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31810./CONCORD

3 9 6 WAYMAN TISDALE
THE OMAN THULE STORY SCHODORERENDEZVOLIS HAMM AVENUE

4 6 8 MAYSA
MOTIONS OF LOVE SHANACHIE 5191

5 4 40BONEY JAMES
CONTACT VERVE FORECAST 015375A/G

11 DAVE KOZ
OLTIMAIUMIISTMAS JOST KOZ ENTERTAINM9T79700/CAPITOL

7 7
13 GEORGE BENSON

GUITAR MAN CONCORD JAZZ 33099./CONCORD

11 14 BILL FRISELL
ALL WE ARE SAYING... SAVOY JAZZ 17836/SLG

10

11

14

16

13
12 RICHARD ELLIOT

IN THE ZONE ARTISTRY 7026/MACK AVENUE

10
34 DAVE KOZ

HELLO TOMORROW CONCORD 31753

20
25 PAUL HARDCASTLE

HAROCASTLE VI TRIPPIN 'N' RHYTHM 48

5 MEDESKI SCOFIELD MARTIN & WOOD
MSMW LIVE INDIRECT° 13

14 29 MICHAEL FRANKS
TIME TOGETHER SHANACHIE 5189

22 10 KIM WATERS
THIS HEART OF MINE SHANACHIE 5102

17 59 FOURPLAY
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

BE, TITLE
gg ARTISTIMPRINT/PROMODONLABE

O 1 16
BOOMTOWN

.s RICHARD ELLIOT ARTISTRY/MACK AVENUE

2 14 THE LADY IN MY LIFE

3 15 MARRAKESH

EASY COME EASY GO
ACOUSTIC ALCHEMY HEADS UP/CMG

WAYMAN TISDALE RENDEZVOUS/MACK AVENUE

13 SWEET TEA

GEORGE BENSON CONCORD JAll/CMG

HARDCASTLE TRIPPIN RHYTHM

7

SLAM DUNK

PATRICK LAMB PATRICK LAMB

1.0 418 RED SUEDE SHOES
CHUCK LOEB TWEETYO S9 HOT SAUCE
JERRY J HEADS UP/CMG

01

10 7 TAKING OFF
ANDY ANTLER NATIVE LANGUAGE

9 5 MANDELA
TERRY WOLLMAN MANGO EATER

11
14 ALL MY LIFE

TIM BOWMAN TRIP PIN N' RHYTHM

13 8
SAMBA BLUE
MICHAEL FRANKS SHANACHIE

15 16 EYES FOR YOU
DARYL HALL VERVE FORECASTNERVE

12 12 FREE FALL
KIM WATERS SHANACHIE

14
21

LOVELY DAY
JILL SCOTT HIDDEN BEACH

1. 1 Al THIS IC THE CHRIST MORMON TABERNACLE CHOIR 5055902

m MORMON TABERNACLE CHOIR 1
JEAN-GUIHEN QUEYRAS
VIVALDI HARMONIA MUNCH 902095 .

15 14 10 HILARY HAHN/VALENTINA LISITSA i
CHARLES IVES: FOUR SONATAS OS 016M2/OECCA CLASSICS

Lf EE ARTIST
45 TITLEIMPRINTANUMBER/DISTRIBLIONGLABS.

3 4 30

4 5 8

3 12

0 2 9

7 36

8 17

O 12 8

10 9 30

F 11 11 15

12 13 8

13 14 23

14 10 9

ANDREA BOCEW
CONCERTO SUGAR 015977/DECCA

YO -Y0 MA/DUNCAN/MEYER/THILE
ME GOAT RODEO SESSIONS SOW EIASSIML811181SOM MAMMA

JACKIE EVANCHO
DREAM WITH ME MO/COLOMBIA 8706I/SONY MUSIC

IL DIVO
WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC

MANNHEIM STEAMROLLER/CZECH PHILHARMONIC ORCHESTRA

CHRISTMAS SYMPHONY AMERICAN GRAMAPHONE 3012

JACKIE EVANCHO
HEAVENLY CHRISTMAS SYCO/COWMBIA 97760 EX/SONY MUSIC

IL VOLO
IL VOLO OPERA BLUES/GATICAMENTORIGEFFEN 015517AGA

MORMON TABERNACLE CHOIR
GLAD MAMMAS BOONS MORMON TAREMACLE CHOIR 5060810

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MIMIC X5114

IL VOLO
IL VOLE MINOR ER ESPANOL GATICNRENTORGEFFEN 0

TORI AMOS
NIGHT OF HUNTERS DG 015849'/OECCA

JIM BRICKMAN
ROMANIA SOMERSET 56142 EX

2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

MARK O'CONNOR
AN APPALACHIAN CHRISTMAS OMAC 16

DAVID GARRETT
ROCK SYMPHONIES OECCA 014442

0 WORLD ALBUMS -

NS gg ARTIST
gs 1THEIMPRINT&NUMBER/DISTRIBUTING LABEL

1 1 6 111 SOUNDTRACK
RIEMMIMIMMITIMMEMINRIMIEMORMILEMNIRL.mm

- HERITAGE CELTIC THUNDER 015195/DECCA
2

48 CELTIC THUNDER

1.1'Nf ), CELTIC THUNDER
STORM CELTIC THUNDER 015901/DECCA

-CFC1 VARIOUS ARTISTS
SONGS FORME IEMSKAMERICAll JET SEE ISSI4MIDESOHN SODER OM

TASSILI 0101 WEDGE S.A.R.L./ANTI- 87148/EPITAPH
5 6 TINARIWEN

8 59 LOREENA MCKENNITT
1RE WIND NAT SNAKES ME BARLEY aUINLAN ROM/VERDE 0150155VG

JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112

5 46 CELTIC WOMAN
LULLABY MANHATTAN 47069/BLUE NOTE

9 4 20 THE STARUTE SINGERS AND ORCHESTRA
BEST OF CELTIC FAVORITES SONOMA 0116=

aARTIST
ITREIMPRINT&NUMBER/DISTRIBIJONGLABEL

MORMON CHORAL ORGANIZATIONS
URANIA AMERICA MORMON CROPALOMANIMONS502

ANDERSON + ROE
WHEN WORDS FADE STEINWAY & SONS 30005/ARKIV

SHARON ISBIN
GHDAR PASSIONS SONY CLASSICAL BMIRMSNY MASTERWORKS

SOUNDTRACK
DOWNTOWN ABBEY MECCA 016260/DECCA CLASSICS j

5

6 13 13 CHICAGO SYMPHONY ORCHESTRA BRASS

8
28 MILOS KARADAGLIC

MEDITERRANE0 DG 015519/OECCA CLASSICS

LIVE LSO RESOUND 9011101

p, ,511 ERIC WHITACRE
, LIGHT & GOLD OECCA 014850/DECCA CLASSICS

YMUSIC
BEAUTIFUL MECHANICAL NEW AMSTERDAM 0032

15 36
SIMONE DINNERSTEIN/KAMMERORCHESTER I
MCP, A STRANGE BEAM OMSONY CLASSICAL 8114RS MASTERWORKS

10
2

in
--

JEFFREY BIEGEL
A MUMMY CHRISTMAS ALBUMSTEINWAY & SONS SMOSARKIS

101 9

1,
-

LANG LANG/VIENNA PHILHARMONIC
LIM MY PIANO HERO SONY CLASSICAL 89141,SONY MASTERWORKS I

R i. 4 -
5 BAJOHN RUTTER/THE

THE COLORS OF CHRISTMAS !MEGA 016052/OCEH

CHOIR

2012

RE-ENTRY

CI

ASA
BEAUTIFUL IMPERFECTION NAIVE 822112_'

BAHA18 BAHA MEN
10 GREAT SONGS CAPITOL 06691

VARIOUS ARTISTS
THE ORIGINAL SOUND OF CAMBIA SOUNDWAY 032

THOMAS BERGERSEN
ILLUSIONS THOMAS BERGERSEN DIGITAL EX

COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3948

ZAZ
2A2 PLAY -ON DIGITAL EX

NEW

RE-ENTRY

14 13 57

RE-ENTRY
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e HOT LATIN SONGS -

11 53 ;i
O HOT nor g HOTEL NACIONAL

DEBUT GLORMESTEMN CRESCENT MOONNERVEFORECAS,

2 2 14 EL VERDADERO AMOR PERDONA
MANA RAT PRINCEROYCE WARN ER LATINA

r3 1 17 PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LARN

TITLE
MOIST IMPRINT/PROMOTION LADEL

1

4 3

15 NADA IGUALES
LA MUM BANDA SANJOR DEMESILLAS SONY MUSIC LATIN

0 6 a WE FOUND LOVE
MAMA FEAT CALVE HARRIS S RP/DEF JAMil. MG

0 4 13. TE QUIERO A MORIR
BAMJAELRECGOODECRIIILYARRAGA FONOVSA

CO 7
21

EL MIL AMORES
. PESADO USA/6SL

8 5
a, GIVE ME EVERYTHING
- PMR111611.NE-YOAFROJAC5&NMER MR.305POW GROUNDS/X.

O 10 a.; OLVIDAME
JLEIONALVAREZYSUNDRINOBANDAFONOVISA

10 9 10 SEXYp ANRDlKNLOWmIT
LWAO

, 321 DI QUE REGRESARAS
I IAMMINALBANDAELUMONDESAD/ADORIPMMAGA FONONSA

12 9 I, LOVUMBA (PRESTIGE)
DADDYYAMIN EL CARTEL

12
13 400 MILvTBMCNYraIRILTENEANEmusOitS

 15 18 PARANOPERDERTEsp..,DsA

(1) 20 18 El
JENNIRNERAFFXMARCONIMMOSOUS FONOVISA

BASTAYA

16 11 14

AVERuEVERIBIESIAS

UNIVMSAL MUSIC LATINO

O 18 15 NO FUT E FACNIoLv.

, TABOO
18 17 - -

4-
DONOMAR ORFANATO/MACHEIFJUNNERSAL MUSIC LATINO

19
14 8

ME GUSTAS TANTO
NWUNARUMO UNIVERSAL MUSIC LATINO

20 16
13

INTENTALO
MAUNDY 1110:ELBEBLTOY AMMIICAMERRA FORMA

01) 24 4 LLAMADA DE MI EX
i IAARROLIADORABANDA MINION DISA

e 26 10. SITU ME BESAS
VIGTORMAMIELIE SOW MUSIC LATIN

123 19 181 MAQUINA DEL TIEMPO
. TWELBAMBNO,FAT.WISIN.YANDELSIENTE

VERSOS DE MI ALMA
VOMEMANDO OISA

O 27 14 TU DECIDES
LOS HURACANESDEINGEDI DISA

O 29 4 BAILANDO POR EL MUNDO
JOAN MAGAN FEAERTMILLO EL PATA SO NY MUSIC LATIN

127 23
9 ELP? ETA

MACRO MACHETE/UNIVERSAL MUSIC LATINO

O 28 9 FANFARRON
FANNY LB UNIVERSAL MUSIC LATINO

KB 31 17

MAS QUE NUNCA
MELO FONOVISAO

30
ANTES DE LAS SEIS
Sim RA EPIC/SONY M USIC LATIN

MOVES LIKE JAGGER
MAR00N5FEPICHRIONAAGLILERAA&M/OCTONE/INTERSCOPE

r0 34 6 VUELVE PRONTO
MDIRNEPASERCA

33 21 .11121172t.

131 25 16

 35 5 METOCA CELEBRAR
TITVELBAMBM0- SIEN.

43 3 I AiiloRREPIGEGNJE, TE

36 9 NOBODY LIKE YOU
FRANCON. GONIAFFAEOM31. WY

11CD 36 id A...0QUILLS ADEuFlry mOus.A.

O 42 2 EN EL CIELO NO HAY HOSPITAL
JIMAIWISGUERRA CAPITOLLATIN

CD 45 3 AMOR COMPARTIDO

40 3B
17 DEMI

CASSIA SONY MUSIC LATIN

16 RESPIRA
41 -  - WIS FOES UNIVERSAL MUD IC LATINO 46 2 IT WILL RAIN

BRLINOMARS SUMMIT/CHOP SHOP/ELEKTRAIATLANTIC

43
40

101 UN MINUTO
PEDOOSAPO SONY MUSIC LATINO 9 YOU MAKE ME FEEL...
CORA STARSHIP FEAT SABI DECAYDANCE/WELED BY RAMENATIANRCRRP

O ENHORABUENA
FDELRUEDA DISA

QUE NOS PASO?
REYDRARDMEATYLMINA SONY MUSIC LATIN

mCAMINAR CONTIGO
4-

2
WCEROYJOANSEBASDAN EAR/SKALONA 44 8 PEGATE MAS
DYLANDISLENNY SONY MUSIC LATIN0= ME CONTAGIAS
DUPLLORMERA NSA

O 58 12 IN THE DARK
DES INOIEPOPAINIVERSAL WORM

With the ascension of "Hotel National"

(see story, page 30), Gloria Estefan

becomes the only artist to claim the No.

1 spot on Hot Latin Songs in every decade

since the chart's launch in the mid -'80s.

The track also debuts at No. 1 on Tropical

Songs and No. 6 on Latin Pop Songs.

0 TOP LATIN ALBUMS -

ARTIST
IM PINT / MS -MUTING LABEL

O 15
2 1 8

3 4 4

4 2 6

5 3 9

6 5 6

7 10

8 7

9 6

10 9

1 1 17

12 11

13 19

14 18

15 14

16 13

17 12

18 8

I0
24

20 21

21 20

22

23 15

24 28

m3.

0
m34

28 26

29 30

30 32

31 23

32 33

33 27

 44
35 25

36 29

 4.
38 35

39 42

40 45

41 36

42 31

43 39

44 43

45 37

46 48

47 70

48 40

49 46

50 51

HOT SHOT
DEBUT

2
DE RAILESAUND LINKAS4,S1.111,10 010420ALE

CHRISTIAN PAGAN

ROMEO SANTOS
FORMULA. YOU SONY MUSICIATIN 82046

3BALLMTY
!MENTAL° FO NE VISA 354663UMLE

JENNI RIVERA
JOYASPRESTADAS FONOVISA354659/UMIE

CRISTIAN CASTRO
MIMICS 518 ROPE VOL II UNIVERSNMUSIC LATINO 016240IUME

JENNI RIVERA
JOYASPRESTADASPOP FONOVISA354660/UMLE

PRINCE ROYCE
PRINCEROYCETOP STOP/ATLANTIC 30020/AG

7 CRISTIAN CASTRO5

- VIVA EL PRMICVE UNIVERSAL MUSIC LATINO 015013/1.IMLE

38 DMRAAMANYALI2 WARN ER LATINA 526570

6
VICENTE FERNANDEZ
OIRAVI2 SONY MUSIC LATIN 98642

63 SHAKIRA
SALEELSOL EPIC 77433/SONY MUSIC LATIN

SHAKIRA
ENAVODESOEPARIS SONY MUSIC LATIN MO

,7 GERARDO ORTIZ
ENIREMOSY EL DIABLO DEL9I251/SONY MUSICIAllN

,5 CAMILA
REAM DE AMR SOW/ MUSIC LATIN 59881

13

ARJONA
METAMORFOSIS5291111/WARNER LAMA

VARIOUS ARTISTS
SONOSOPMPOPULAR1210

78 ENRIQUE IGLESIAS
RAW UNIVERSAL RPUBDONNERSALMUSIC LAINGGI4OGUMLE

IL VOLO
11.10IIECONENSMOPERMILLIESGATICMIEMOIKEITEN015145NME

7 VARIOUS ARTISTS
RADIODIT00011 OISA72IESSAIMLE

32 LOS TIGRES DEL NORTE
MTVIOPLUGGEDIR3S/M1V/FONOVISA35464bUMLE

ESPINOZA PAZ
CANCIONES ORE DOWN 0 ISA 72165.MLE

50 LOS BUKIS
35ANNBMARMFONCMSA359608AIMLE

2 SIGGNO
LO SUE RE OLLASIT FREDDIEDIGITAL EX

 DON OMAR
MEETTIOSNIONSTHERINGISBACEORFANATOMACHEIIMMME

VARIOUS ARTISTS
DURANGIE3ISEAS2M1 DISA 721665 DUUMLE

LOS PLAYER'S
CREACIONPEREECTA NIUSARTWYBALBOA

VARIOUS ARTISTS
CORNDOSAOIII DISA121664 EX/UM.

38 TITO "EL BAMBINO"
INVENCIBLE SIE NTE 655070N MLE

19 .BRONCO
ANNERSARID FONOVISA3546IWUMLE

11
CHINO & NACHO
SOPRON° MACHETE 01115/11MLE

15
CHARLIEZAA
DENHEMM THE

JULION ALVAREZ Y SU NORTENO BANDA
MARCH. ODA DAM E 01.721671/UM .

31
FRANCODEVITA
EN PNMERA RLA SONY MUSIC LATIN 78012

19 LOS YONIC'S
EAMVERSMO FON04SAEIUTOUMLE

32
AVENTURA
1.11.14 PREMIUM IATIN 8021I/SONY MUSIC LATIN

PAULINA RUBIO
DRAMS UNIVITISAL MUSIC LATINO 016302/UMLE

49 VARIOUS ARTISTS
IAS BANDASROMANTICAS DE AMERICA 13ISA 721fAUMLE

7 JOSEPH FONSECA
AYACMIESRBMMONIB'IIDIEMUSENNII5S0MOCIAIMO

3 VARIOUS ARTISTS
ENFERMEDAD MASIVA2 DEL 9ZEO/SONY MUSIC LATIN

ALACRANES MUSICAL
BESOSOEFUEGO OISA721667AIMLE

BANDA EL RECODO DE CRUZ LIZARRAGA
LAMEJORDETODASFONOVISA3501/11M.

9 Sll,AALLALLATDUNRCAL

3 COSCULLUELA
SIAM NUEVAKAMAGNSINIT/UNNERSAL MUSIC UGINO SWIM.

49 WISIN & YANDEL
LOS VAODEROS:D.REGRESO WY/MACHETE 010 8AN LE

27 EL GRAN COMBO
SALSA UN ROMENAJE A EL GRANCOMBO POPULAR Ices

24 VARIOUS ARTISTS
PIIROSTRAMIAZOS FE N INISS 354669/U MLE

60 VARIOUS ARTISTS
00ANNERSARIO DISA RECUR D.S.910-2/10 0 ISA 7 MLE

61
PITBULL
ARMANDO MR 3054AMOUSAPIST230505ONY MUSIC WIN

38 JOAN SEBASTIAN
EL POETA DEL PUEBLO MUSA RT 44.38/BALBOA

3 VARIOUS ARTISTS
MASTRANKMOS DISA 721670/MLE

Victor Manuelle scores his eighth top 10

on Latin Pop Songs as "Si Tu Me Besas"

jumps 11-7 with a gain of 700,000 listener

impressions to 4 million overall. WMEG San

Juan, Puerto Rico, accounts for two-thirds

of that audience jump with a 14 -spin gain

during the week.

OREGIONAL
MEXICAN ALBUMS-

Zi ARTIST
H IMPRIN,DISTRIBUTING LABEL

2 4 rill 3BALLMTY
!MENTAL° FONOVI

2 1 6

3 6

5 17

9 7

17 13

1, 2,

8

20 16 7

AWIESTOYY0 VENEMUSIONM:RSAL MUSIC WINO 6.3163/UMLE

SIN MIEDO BARB ELYS 1208

LUISITO EL CAN CHAN CHAN

JOSE NOGUERAS18 11 6
ASISONIASNAVINIDES MUSICA ESTNAL

18 MILLY QUEZADA

/ 7 32

6 14

8 8 50

15 8

-11

JENNI RIVERA
JOYAS PRESTADAS FUN OVISA 351659/UM LE

VICENTE FERNANDEZ
OTRAW2 SONY MUSIC LATIN OM

GERARDO ORTIZ
ENINENIOSY EMU° DEL E1251/SONY MUSIC tATIN

VARIOUS ARTISTS
RADIO DUOS: Mil 0 ISA 721666A.IM LE

LOS TIGRES DEL NORTE
NW UN PLUGGED MN/FO NO VISA 35461.4/U MLE

ESPINOZA PAZ
CANCIONESOUEDIELEN DISAMMUMLE

LOS BUKIS
35ANNERSANO FON OVISA 354608/UMLE

SIGGNO
10 GUEME DEJASTE FREDDIE DIGITAL EX

VARIOUS ARTISTS
D URANGUENSEORM011 DISA121665MUMLE

ILOS PLAYER'S
LA COMM PERFECIA MUSART MS/BALBOA

 13 8

13 10 19

14 12 7

16

17

18

19

20

20 46

16 8

17 4

14 8

11 8

19 23

VARIOUS ARTISTS
CONNEIDS#12011 DISA 721664 E.M.

BRONCO
2SAMVERSPRO FONOVISA.169/UMLE

JULION ALVAREZ YSU NORTENO BANDA
MARCH/01Y OD/IDANIE DISA121671/UMLE

VARIOUS ARTISTS
LASOANOASROMANDCASDEAASW'A0ISA721621NMLE

VARIOUS ARTISTS
ENFERMEDAD MIME DEL S2260/SONY MUSIC LATIN

ALACRANES MUSICAL
RESOS DE RIM °ISA 721667AIM LE

BANDA EL RECODO DE CRUZ LIZARRAGA
NEAR CETODAS FONOVISAZIERWMLE

SHAILA DURCAL
ASI CAP VIOL LATIN 46092

VARIOUS ARTISTS
PUROSIRAAMOS FONOVISA35464SAIMLE

0 TROPICAL ALBUMS -

2

.O.1, ARTIST
53 OR PRE IMP RINT/ DISTRIBUONG LABEL

ROMEO SANTOS

2 95

3 7

4 17

5 32

6 7

7 60

12 3

9 9

15 17

18 3

12 10 6

 19 63

8 VMS FORMUIA YOU SONY MUSIC LATIN 82046

PRINCE ROYCE
PRINCE ROYCE TOP STO P/ATLANTIC 30020/AG

TITE CURET
SONO SONDATTECLMET POPULAR1210

CHARLIE ZAA
D E BOHEMIA THE ENTITY 0S9

AVENTURA
14,10 PREMIUM LATIN 80211/S0NY MUSIC LATIN

JOSEPH FONSECA
NIYACCSSEELCOMZINVENEMUSENNMESNMUSICLNINGSBNYUME

EL GRAN COMBO
SALSkUNHOMENAJE ELGRANCOMO POPULAR 1515

GRUPO MANIA
LO 01.10 LE GUMMI WI VENEMUSIWNNERFALMUSIC14100

TITO NIEVES
MIMMADRABACION TITO NIEVES MUSICI204

OMEGA
EL 0111310 DELFLOW2 PIA N ET 226

VARIOUS ARTISTS
I LOVEBACHATADI2 PLANET 251

N'KLABEWITHTHEBANDTURLATINTHING.
AIRES DE NAVIDAD NULIFE 5EMS0 NY MUSIC LATIN

HECTOR ACOSTA: EL TORITO
OBLIMEDANINENMIUSICIUNIVERSALMUSIC.11,1065,MMLE

=VARIOUS ARTISTS
IHEDRIGINALSOMORUMBIA SOUNDWAY 03,`

HENRY SANTOS
!MEWLING SIENTE/UNIVERSAL MUSIC WINO 65Y92/UMLE

LUIS ENRIQUE
SOMERETOP STOP XDZO/SONY MUSIC IATIN

ANDRES JIMENEZ: ELJIBARO
PLENA CONDEMN COMO MENBLIANTE155

BETWEEN THE BULLETS

LATIN POP ALBUMS'"

L

[

2

8

[9
[10

[ 12

[13

fm
115

6

7

18

19

20

p ARTIST
:53 3 g ORE IMPRINT/ DISTRIBUTING LABEL

9 2

1 9

2

3

10

6

11

8

7

5

14

12

16

13

18

15

17

19

6

57

38

63

95

13

78

30

11

31

19

7
24

64

26

54

RE-ENTRY

#1

CRISTIAN CASTRO
GENOA MO UNIVERSAL MUSIC EARN 0 0164,1.1,1LE

CHRISTIAN PAGAN

MIAMIGG EL PRINCIPE VOL IL NIVERSALMUSIC LATINO 0.41, MLE

JENNI RIVERA
JOYASPRESTADAS: POP FON OVISA 351660/U M LE

CRISTIAN CASTRO

S

VIVA EL PRINCIPE UNIVERSAL MUSIMATIN 0 01501.MLE

MANA
DRAMAYULZ WARNER LATINA 526.530

SHAKIRA
SALE a SOL EPIC 77433/SONY MUSIC LATIN

SHAKIRA
EN VIVO DESDEPANS 50NY MUSIC LATIN 98031

CAMILA
DUARTE DEAMAR SONY MUSIC LATIN 5965I

ARJONA
INDEPENDIENIT META MORFOSIS 529011/WARNBI LATINA

ENRIQUE IGLESIAS
ERBIUM UNIVERSAL REPUBLIC/UNIVERSAL MUSIC LATINO OM..

IL VOLO
1100t0 EPOCH DI ESPANOL GATICASENTOWGEf FEN 015745/UMLE

CHINO & NACHO
SUPREMO MACHETE 016190/UMLE

FRANCO DE VITA
ENPRMEMMASONV MUSIC IATIN 78112

LOS YONIC'S
35AMVO6ANOFONOVISA354653AIMLE

PAULINA RUBIO
BRAVAI UNIVENSAL MUSIC LATINO 016302A.IMLE

REIK
PWGRO SONY MUSIC LATIN 8E671

MARCO ANTONIO SOLIS
ENTINALPIBIMID FONOVISA 3545-/ONMLE

LUIS FONSI
REMIAMMEONIVERSAEMNIC LATIN 0 01576IMMLE

VARIOUS ARTISTS
TOP IA111110. DISCOS .7619/S0 NY M USIC tanN

MARISELA
EL MARCO DE MIS RECUERDOS !MS'S

I 6 6 58

.6 m6 Vg ARTIST
g 53 OH TIRE IMPRINT/ DISPROVING LABEL

1 2 58
w1 DON OMAR

1.3IRIEVEMNSREINCISNOCONANNONDIER91SSUMIE

2 1 47 TITO "EL BAMBINO"
INVENCIBLE SIE 555070,,UMLE

3 COSCULLUELA
EL NINO NUEVAKAMADASIENTRUNNSBAL MUSIC LONG 65511MME

.4 5  WISIN & YANDEL
LDS VA0IEMMEEREGNESOINY/MACHETE015218/MLE

PITBULL
mum) M11305,AMOUSAFM0133050/SONY MUSICIATIN

CALLE 13
BONN LOS OLIEOLIIERAN SONY MUSIC LATIN73431

O 11 15 AKWID
READY BITS21:I1MDED EDITION PLATINOS030

7 FRANCO EL GORILA
LA VERDADERA MAGMA WYI207

9 7 41

15 J ALVAREZ
OTRONIVEL DE KIS. NELFLOW1201

ALEXIS & FIDO
PERREOLOGIA SONY MUSIC LATIN 76992

ND 14 19
VARIOUS ARTISTS
trl XCLUSIVE URBANREMCES PINT

13 36 VlOU,,,ANRu.S.,ARLIS,TnEiES

VARIOUS ARTISTS
SONERENEVALANUEVLVENEMUSIGUNNOALMEIC AND6SIIII/UME

lm NOVA YJORY
MUCHA CAUDAD MILLONES89,39

1110) 15 46
RKM & KEN -V
FOREVER PINA 70204/SONY MUS IC LATIN
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IN -STORES PUSH PAGAN TO NO. 1
Christian Pagan, the winner of the inaugural season of "Idol Puerto
Rico," surges 15 places to land in the No. 1 slot on the Top Latin
Albums chart with De Miles A Uno (8,000 sold, according to Nielsen
SoundScan, up 262%). The gain is owed to in-store appearances
Pagan made in Puerto Rico during the tracking week. The album
boasts seven songs performed on "Idol" and includes his corona-
tion song, "Hoy Es Mi Momento." -Karinah Santiago
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DO If UM YOU,Digoy Music Pub.!, RC, EIMI/Warner-

Tamerlane Pub.ing Corp., BMI/Jeny Lee Publishing,
ASCAR/Glalce Music In, BMI/Sony/A1V Tunes LLC, ASCAP/
Songs Of Universa), Inc., BMIL AMP/FP, EIBH 30

DOMINO ISony/A1V Music Publishing UK, PIS/Prescription
Songs, LIG., ASCAP/KaSt Morey d.j.% ASC....
Beast Music. BMI/Wamer-TornerlanePublahing Grp. BMI/
Manatee AB, SHM/Kobalt Music Publishing America.
ASCAP/Orteirology Publishing. ASCAP/ AMP/HL, H100 21

D ONALD TRUMP (Plumbs Up, 13MI/Sapdabeatman, ASCAP/
New Jerusalem Music, ASCAPH1100 93

DONT KISS ME .1 ForayMusic, SESAC, Love Is Still
A Rep, SESAC/E Hood 66 Music. SESAC/Grandma,
PublIshIng, S ESAC/UsherJVSESAC Publishing DesigneBoye,
SESACL HL, RBH 55

D RAM( IN MY GUI,Mr.I.Jerel Randle, ASCAP/Dwill 137
Pa/ aEag, ASCAP/Sound M. Productions LW. BMA's
Only About Music LLC ASACPI RBH 39

DRINK IN MY HAND ,Sony/AParee Publishing Company.
EMI/Sinner. Music, BMI/Sony/A1V Acuff Rose Music,

BMI/Universal Music - Career, BMI/High Powered Machine
Music. BMIL AMP/1-11., CS 3: H10047

DRINK MYSELF SINGLE {Funky Made Music, ASCAP/EMI
April Music.... ASCAP/Ah Street Music, EIMI/Rchardson
2uleger Publishing Company, ASCAP/Bluewater Music Servic
es Corporation, 8M1/13, Mum Machine. BMI/Thdee Minute
Movie Music,BMI/Super 98 Music, LLC., EMI, HL . 39

DRINK ON IT {Reynsong Pubisthng Corp, BMI/Wha Ya Say
Musc BMI/Nstaville M ASCAP/Happy Tears Music,
ASCAP/Big Red Toe. BMI/Amusic, arillo Sky Songs, BMP CS 41

EASY (Songs Of Un,ersal, Inc., BMI/Kreative Song, BMI/
Universal Music .rporation, ASCAP/Final Final Songs Of
Elevation. ASCAPANapakonetta Music, ASCAR AMP/FL,
CS, H10048

EN EL UM NO HAY HOSPITAL ,Not Lt.
ENNORABIIENA (Marsha Musical Corporation, ASCAPI LT 45
EVEN IF If MEANS YOUR HEARTMill Hoge Music, EMI/

Cal IV Songs, ASCAPI SS 51

EVERYDAY WOMAN ICCW Publishing. ASCAP/I-lat To Da
Back Music, ASCAP/

FANFARRON (Universal Music, SGAE/Univeisal-Musica Unica
Publishing. BM, LT 28

AREA °FINE YFAR ,E0DINCIX),Cooaface, ASCAP/Kobalt
Music Publishing America Inc.. ASCAPI H100 97

RY{Harajuku Barbie Music, BMI/Money Mack Music, BMI/
Songs Of Universal. Inc, BMI/Jonathan Rotern Music, BMV
Sony/AN Songs LLC, BMI/Rondor Music Internafional,
ASCAP/NetWorth Entertainmemt.LLC. ASCAP/Kovin Hissink
Designee, ASCAP/William Jordan, ASCAP/Universal Music
Corporation. ASCAP/Clemmie Rishad Penton. BM, AMP/
HL, H11045, RBFI 71

HY OVER STATES (Sweet Summar Music, ASCAPAIMG Gold
Songs, ASCAP/Major .b Music, ASCAP/Circle C Songs,

ASCAP/Mojave Rain Music. ASCAP/Full Circle Music Publish-
ing,. ASCA,CS 59

RY TOGETHER {Pen Game Music, ASCAP/First N' Gold
Publishing,13M1/Sony/A1V Songs LLG, BMI/NedtSelection
Publishing. ASCAP/Universel Music Corporation.ASCAPL
AMP/HL, RBH 47

FOOL FOR YOU.. Love Emporium, BMI/EMI Blackwood
Music Inc., BMI/Chrysaks Songs, BMI/God Given Music, BMI/
Touchyfeely Mos,c. ASCAP/EMI April Musa, Inc.. ASCAPI,

RBH 14

GEORGIA PEACHES ,Sony/A1VTree Publishing Company,
BMI/Songs For My Good Girl Music. BMI/Soutsde IndePen-
dent Music Publishing, LLC, BMI/Intemal Combustion Music,
BMIffickin' Grids Music. BMI/EMIBlackwood Music
ISMI/Adalis Girl Music. DM, AMP/HL CS .

GMIS !I Y011,AJP Music. ASCAP/Fede Music. BMI/B
Dizzle

KE
ASCAPI RBH 60

GMISTALIGN BOUT (Charlie Pays Me, BM1/13,1 Productions
LLC, ASCAP/EMI Blackwood Music Inc.. BMI/Conjunction
Entertanment.BMI/Intemational Music Publishing. BMI/
Elarkchild Songs, ASCAP/EMI April Music. Inc.. ASCAP/Boot-
loggers Stop. ASCAP/Univegsal Musk Corporation, ASCAP/
Duch Publishing, ASSAF/Secondhand Starship,ASCAPF
AMP/HL, RBH 63

GIVE ME EVERYTHING (Almelo y Ka Songs, BMIAlniveisal
Music- Careers, BINI/renyor Music,13NII/TALPA Music
Publishing. BUMA/Pen In The Ground Publishing, ASCAP/
Universal Music Tunes LLC., ASCAP/Sony/A1V Songs LLC.
BMIL AMP/HL, H100 35, LT 8

GOD GAVE ME YOU INo Gang Music Publishing, ASCAP/
Razor 8, lie Music Publishing. LLC, ASCAP,H100 39

GO HAROE.ayadiud Maximus Music, BMII Rfiti75
GOOD FEELING {Mail On Sunday Music, ASCAP/E-Class

Puhrrshing.BMVSonWATV Ttres LLC, ASCAP/Kas Money
Publishing, ASCAP/Oneirology Publshing. ASCAP/Prescripdon
Song, LIC, ASCAPF3reyan Isaac, BMI/Arash Ponouri, HM/
Copynght ControVEMI Blackwood Music Int, BMVEMI Music
Publishing Scandinavia AB, BMVEMI Longitude Music, BMII,
HL, H100 5,13BH 87

0000 G-000 NIGNFIRoscoe Dash Publishing, ASCAP/Lines
In Music Publishing, ASCAP/Chef Addable Music Publishing,
BMI/EMI Blackwood Music Inc., BMI/ HLI-1100 100, RBH 53

GOT NW COUNTRY ON ,Intemal Combustion Music, EMI/
Sodthside Independent Music Publishing, U_C, BMI/Year9
Publishing, BMI/Music DI Stage The. °MI/Songs Of
Gammon, SW/Danny Myrick Music. RMI/Floot 49 Music,
13M IL AMP . 33

GOTTA HAVE IT (Please Gimme My Publishing Ina, BINVEMI
Blackwood Music In, BM/EMI April Music, Inc.. ASCAP/
Caner Boys Music, ASCAP/More Water From Nazareth
Publishing, ASCAP/Dynatone Publishing Company. BMI/
Intersong-U.S., ASCAP/Mero-Goldwyn-Mayer Music
Inc., BMI/DonnaDijon Music Nblisations.13MI/Uni.appell
Music, Inc., BM, AMP/HL, RBH 22

HEADUNES dive Write LLC, BMI/EMI Blackwood Music In,
BMI/Mavor 8, Moses LLC.SOCAN/Boi-1do Productions LLC,
ASCAP/SOnY/A1V Tunes LLCASCAPI, HL H100 1, RI3H

NII
{Lincoln St Music. ASCAP/EMI April Music,

ASCAP/Little Bike Music, AS., AL H100 67
HES MINE (Sony/ATV Acuff Rose Music, BMI/Sixleen Stars

BMIAmmokalee Music, BMVHodges House Of Song
writers, BMI/Womer-Tarnerlane Publishing BMI/F.Binfs
Music, BMIL AMPML, CS 37

HOME {Chrysalis Music, ASCAP/Sugar Lake Music. ASCAP/
BMG Rights Managment gra., Limited, IMRD/Chestnut
Barn Music, BMVElig White Tracks, ASCAP/Chrysalis One
Music, LIC. ASC.), AMR CS 13; H100 BB

HOME WNW HOME (Root 49 Music. BMI/Danny Myrick
Music, BMI/Failing Loop Music, ASCM/Krista Marie Music,
BMI/Mista D Publishing, BMVEMI Blackwood Music Inc,

HL, CS 48

HOTEL NACIONAL ,Foreign Imported Productions & Publish-
ing, BM/Lhe Development Artist Management, BMII LT 1

HOUSE PARTY ,Robert W i lliams, ASCAP/Tone Beats Nblish-
ing Designee. ASCAP/Young Chris Music, ASCAP/BMG Ruby
Songs. ASCAP/MHC Music Inc., ASCAPF CAM RBH 52

HOW TO LOVE ,Young Money Publishing Inc., BMIANainer-
Tamerlane Publishing Coq., BMI/EM Blackwood Music Inc,
I3M1/11 You Need Me Don't Leave Me Publishing, BM1/Beamer
Boy Publishing. ASCAPNniversal Music Corporation. ASCAP/
Blinn Blinn Music. ASCAP/Songs Of Universal, In, BMV
Drumnsah Boy, Worldwide, LIG. BMI/Money Mack Music.
BMII, AMP/HL, RBH 45

HYFFI IHEIL YEAH FILKIN' RIGHTHLive Write LLC, BMI/Mavor
Moses LIC, SOCAN/Kobalt Music Publishing America, Inc.,

ASCAP/Young Money Publishing Inc, BMINVamer-Tarnedane
Publishing Corp., BMVBrother Bagz Poblhahing, BM//EMI
Blackwood Music Inc., BMVE And B Dream, ASCAPL AMP/
HL, RBH 72

I 00,Young Joe, Music Inc, RMI/EM1131ackwood Music
Inc, BMVEM1 April Music.... ASCAP/Carter Boys Music,
ASCAP/wedo.ayevemdhenwereplayingsongs ASCAP/
Chrysalis Music, ASCAP/Len-Lon Music Publishing, DAL HL
H10077; 13BH 11

I DONT WANT THIS NIGHT TO END ,Sany/ATV Tree
Publishing Company,BMI/Peanut Mill Songs, BMI/EMI Black-
wood Music Inc, BMVString Staehe Music, BMI/Rhanneck
Music, BMI/WB Music Com., ASCAP/Melissars Money Music
Publishing. ASCAP/Get A Load Of This Music. ASCAPI, AMP/
HL, CS 6; H111026

IF ITS LOVE ,Songs DI Universal. Inc., BMI/Kenunily Song
Chas, BMI/Uncle Buddies Music, Inc., ASCAP/, AMP/
HL, 13BH 29

IF YOU WANT TO 0-latila.way, SESAC/Ulha Empire Musc,
BMI/Cisum Naashar Publishing. ASCAP/Temance
SESACIEIBH 93

I GOT THIS ,Csryle Ink Music Publishing. ASCAP/Slide That
Music, ASCAP/EMI ApdIMus,, ASCAP/WB Music
Corp., ASCAP/ AMP/HLRBH BO

I MIT LIKETHAT Midas Music, ASCAP/Sleep When I,
Rich Music,13MVScadet Moon Music. Inc.. BMI/Words
Music, BMI/Nash 0 Music, BMI/Fueled By Music, INV
Warner -Tamerlane Publishing Cap. BM.vsSainSongs.
Inc., BM//Dan Book Mudc. BMWAlemi Misoul Music. ENV
Roditis Music.ASCAPftleres Looked At You Kidd MUSI4 BMI/
Beluga Heights Musk, BM/Sony/AN Songs LLC. BMW,
diddo Music. ASCAP/Kobalt Music Publishing America. Inc
ASCAP/New Boy, Putaisbing U.C, BMI,Primary Waw .an,
BMIL AMP/HL. H10028

I LOVE MY BITCHES {4 Blunt Lit At Once Publishing, BMI/
EMI Blackwood Music Inc.. BMVNQC Music Publishing
LLC, ASCAP/F.O.B. Music Publishing, ASCAP/Kenobi Songs

Publishing, AML/ HL 1313H 95
I LOVE YOU,Cecile Barker Publishing, ASCAP/Sony/A11/ Songs

LIC.BMIL FILRBH 73
IM FLIDON,Domani And Ya Majesty's Music. ASCAP/W13

Music Cap  ASCAP/Sippi Land Publishing, BMI/Songs Of
Universal, Ire.. EIMIL AMIP/HL RBH57

IM GONNA LOVE YOU THROUGH IT,. Music Corp.,
ASCAP/Melissa's Money Music Publishing. ASCAP/Get A
Load Of This Music, ASCAP/Idashvistaville Songs,13101/Sonya
Isaacs MOc. EMI/Black To Black Songs, BMVole, EMI, AMP
CS 12', H10073

I'MInc O., NB MOIMoeJ yK Mhaalcek MPuubscs, BiM, /BYMouI/nSgo Mosn eyUn,ersal,Publishing
BMI/Wamer-Tamerlane Publishing Corp., BM/first N'

Gold Publishing, BMV4 Rhos Lit At Once Puldishino, BMI/
Sony/ATV .ngs LLC, BMI/Brother Bagzi,blishing.BMI/
Brother Bag, Publishing, SOCAN/live WdteLLCBMI/EMI
Blackwood Music In, BMI/K Sheehan Publishing Designee,
BMI/Underground Sunshine Music,13101/Kobalt Publishing,
SESAC/Kromatik Music. SESAC/EMI Foray Music, SESACL
AMP/HL, RBH 32

INTORNO ,CMI Blackwood Music Inc., BMI/Beechwood
Music Corporation, BMVSongs DRAM Power, BNII/Latin
Power Copyright, BMI/Latin Power Music. Inc.. EIMI/Beech.
wood De Mexico SA de CV, SACM LT 20

INTBNATONAL LOVE (Piton Legacy Publishing, BMI/Uni.
versa! Music -Careers. BMVNotting Hill Music, Inc., LAWN!!
Of Soul Music, BMI/NCB,KODA/DosDuettesMusic, ASCAP/
Studio Beast Music, BMI/Wamer-Tarneriane Publishing Corp.,
BMIL AMPAIL, H100 33

IN THE DARK ,Indie Pop Music, ASCAP/Sony/ATV Tunes LLC,
ASCAP/SONGS Music Publishing LIG, BMIL HL LT 50

IN THE MMOLE ,Precious Baby Publishing, ASCAP/Taella
Publishing. BMP RON.

IT GML gioditis Music, ASCAPdieres Lookin' At You Mdd
Music. EMI/Beluga Heights Music. BMI/Sony/ATV Songs
LIC, BMI/Hoy Kiddo Music, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP/Jason Derulo Music.13M/Irving Music,

BMIL HL, H10032
IT WILL RAIN Mars Force Music, ASCAP/O40.se,

Roc Nation Music, ASCAP/Music Famamanem LLC, ASCAP/
EMI April Music, Inc., ASCAP/Toy Plane Musis.ASCAP/Uni-
versal Music .moradon, ASCAPI, AMP/HL, H1004 LT42

JUST A KISS{Warner-Tanaarlane Publishing Cdp., PM/
D WHaynood Music, BMI/RADIDBULIETSPublishi,g, BM/
EMI Foray Music, SESAC/Hillary Dawn SOM.. SESAD/EM1
Blackwood Music Inc, BMI/SIFing Stretcher Music, BM,
AMP,IL, H10036

JUST USE TW(fIR.Kelly Publishing. Inc., BMI/UnKersal
Music - 2 Songs, BMII, AMP RBH

KEEP ME IN MINI] (Weimerhound Music, BMI/Lid Dub
Music, BMVAngehka Music. EMI/Southern Ground, BMII
C31,10052

IKISSED YOU, GOOD NG.' IGossin Publishing.ASCAP/Global
Dog Music, ASCAP/Big Yellow Dog Music, ASCAPI CS 36

LAST LOVE (Not Listed,R13H B1
LET IT RAM ,Scrembler Music, ASCAP/Carnival Music Group,

ASCAP/BMG Gold Songs, ASCAP/Glassbeen, ASCAP/We
Jam Writers Group, ASCAPI CS 2, H10065

LETS DON'T GALL IT A NIGHT ,Pending, BMI/Send Me The
Checks Music. SESAC/EMI Foray Music, SESAC/Orhison
Music, LLC.BMI/EverGreen Copyrights Acquisitions, BMI/Ilim
Me On Music, BMIL FIL. CS 34

LEVELS Lang.. Music, BMVEMI Blackwood Music
In, BMI/EMI Music Publishing Scandinavia AB, STIR/

OrGIVII=jfaHmT?JdiMusic, BMVMarnas Pebbly
Publishing, ASCAP/L. Toll. Music, BMI/Lil Eddie Music.
BMI/Deanna's Ditties, ASCAP/Willian Serrano Publishing
D esignee, ASCAP/EMI Blackwood Music Inc.. BMIL HL
13BH 26

LIGHTS ISony/A11/ Music Publishing IUKI.PRS/Global Talent
Publishing, PRS/Major 3rd Music Nblishing Ltd, PRS/BMG
Rights Management (UK, PRS/BMG Platinum Songs. BMI/
Hr H10099

LIKE EM ALL (Make Ph Sound Publishing, ASCAP/Crom
World Publishing, ASCAP/Sony/A1V Tunes
Down Productions Publishing, ASCAP/Jacchs Ink, BMI/Crown
World Publishing Inc., BMVUniversal Music, ASCA,
Editions Musicales Fantasia, ASCAPI, HL ,1113H 66

UNE 1.00,106. Room Music, BMI/BPJ Administration.
BMI/Cohum Music, Inc., BMI/Harley Allen Music, BM/ICS25

LIAMANA DE MI EX lArPa Musical, LC, BMI/Ferra Publish
ing, BMP LT 21

LONELY BOY (McMoore McLeest Publishing, BMIMixen
Music P.lishing.BMI/Sweet Science. ASCAP/Copyright
Control/ H10079

LOTUS ROWER BOMB (WO Music Corp., ASCAP/Dead
Stock Music, BMI/Jerrin Howard, BMI/Miguel Jontel Piment-
el Publishing Designee, SESAC/By The Chi Publishing, SESAC/
Fusician Publishingg, ASCACPL AMP H10054, HBH 1

LOVE AFTER WAG, Like Ern Thicke Music, ASCAP/Hadding,
ton Music. ASCAFIRBH 19

LOVE ON TOP ,EMI April Music. Inc. ASCAP/B-Day Publishing,
ASCAP/2052 Music Publshing,ASCAP/WBM Cary,
ASCAP/DLJ Songs. ASCAP/Downtown Music Publishing LLC.
ASCAP/ AMP/HL, H100 AS RIM 17

LOVES GONNA MAKER ALRIGHT ,Internationa Dog
BMI/Big Yell. Dog, U_C, BMI/Bucked Up Music,

BMI/House Of Sea Gayle Music, ASCAP/Small Fish Music,
ASCAP,CS 17

LOVE YOU LOMA LOVE SONG (Antonina Songs. ASCAP/
Akashic Held Music, BMI/Songs Of Universal, Inc., BMI/
Mafia Della R.io, BMIAN-QMusic.BMI/Downtown Music
Publishing LIC, ASCAPI, AMP/FIL H100 27

LOVUMBA,STIGEillos Cangris Publishing. ASCAP) Li 12

MAGIC (Nayvadius Maninus Music. BM1/Making Moves
Music Group, ASCAP/ RBH 65

MAKE ME PROUD {Live Write 111,8411/EMI Blackwood
Music Inc., BAAI/Brother Bag, Publishing, BMI/WC, BAAVEMI
Foray Music, SESAC/Harajuku Barbie Music, BMI/Money
Mack Music, ROI/Songs Of Universal, In, BMIL AMP/HL,
H10034, RBH 5

MAKE YOU SAY OOH (Nag Ghrorne Music, BMI/Sweatie
Publishing. ASCAKenlab Music Publishing.13MP RON 59

MAGUINA DEL 11EMPO (Tito El Paton Publishing, AS.,
Sony /ATV Discos MusicpublishingLig, ASCAP/WY Publish-
ing,13101/Universal-Musca Unica PublIshdlg, BMII LT 23

MARRY THE NIGNI,Stafani German. p/k/a Lady Gaga,
BMI/Sony/A1V Songs LIC. BMVFbuse Of Gaga Publish-
ing, nc.,19MI/Glake Music Inc., BMINVamer.Tamedane
Publishing Corn., DMVGaribay Music Publishing, BMIL AMP/
HL H10037

MARVIN 8, CHARGONNAY,F, Del Publishing, LLC, BMI/
Songs Of Univer.l. Ina. BMI/Please Gimrne My Pub/fishing
Inc. BMI/EMI Blackwood Music Inc., BMI/Roscoe Dash
Publishing. ASCAP/CaropstesMusic. ASCAP/EMI April Music,
Inc., ASCAPdFapa George Music, BMIL AMP/11,3H 25

MARVINS ROOM (EMI Blackwood Music Iric..BMI/LNe Write
LIC,BMI/Mavor 8, Moses LIC, SOCAN/Beck, PRS/Delabel.

Editions SARL. SACEML HL, R0.6
MAS DUE MINCA ISered Music Publishing Inc., PMI,LT 29
ME CONTAGAS ,Not List. LT 49
ME GUSTASTAIVO(P Blonde Muse Publishing, BM/Sony/

AN Latin Music Publishing,LLC.BMI/Universal-Musica Unica
Publishing, BMI/Fre. Latin Publishing, BMI/Carlos Escalona
Publishing Designee.BMII LT 19

MIERR,00 RaliNOISnnY/ATV Tunes 11C, ASCAP/Dande
Leveret Publishing Company. ASCAP/Sony/ATV Songs LE.
13MV51ce Df Sicilian, BMI/Sdly Da Da Songs, ASCAP/Kobalt
Music Publishing America Inc. ASCAPL HI. CS 53

MBTOCA CELEBRAK,Sony/ATV Discos Music Publishing
U.C. ASCAP/fito El Patron Pbblishing. ASCAP/N Fire /oven
Gilpin Publishing, ASCAP/ LT 34

EL MIL AMORESIPacific Latin .pdright Inc., ASCAP/Topozio
Mural .rporation, ASCAP,T 7

MILLION OOLIAR VIEW 101d Desperados, D.C. ASCAP/7J2D
Publishing Company..., ASCAP/Carol Vincent And Assoc,
ates. LLC, ASCAP/EMI Blackwood Music Inc. BMI/Terenator
Music, BMI/Done And Dusted Songs, BMIL HL CS 42

MIRROR lYcong Money Publishing Inc.. BMI/Wamer,
Tamerlane Publishing Cop. .Mars Force Music, ASCAP/
Bug house.ASCAP/CoPAM B011.1,,od Nation Mushc,
ASCAP/Musit FamarnanemLLC, ASCAP/EMI April Music,
Inc.ASCAP/Sountkillers Publishing. ENV101 Publishing
Group, BMI/lhou An The Fkinger, ASCAP/ AMP/HL, H100
76,13BH 77

MMIUTOEISonY/ATV Songs LLC, 81,1-hree Dimension,

BMI/MessyMusic, SOCAN/Roberts & Hafitz PLC, SOCAN/
Universal Music Corporation, ASCAP/Bieber Time Publishing,

ASCAP), AMP/HL, H10053
MORE THAN YOU'LL EVER KNOW (Nephew,. Music,

ASCAP/Pacific Coast Nate Publishing, BMI/Dr. Clarice Music,
BMI/P Music/Flublishing, BMI/Mamos Pebbly Publishing,
ASCAPMI AprMusic. In, ASCAPF .

MOTNATION,M1 Blackwood Mus, BMI/Jimipub
Music, BMVEMI Foray Music. SESAC/Rico Love Is Still A Rap-
per, SESAC/Usher JV SESAC Publishing Designee, SESAC/
Honotic Beats, BMI/Rehel Made LLG, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMI/Young Money Publishing
Inc., BMI/ AMP/F.1413BH 33

THE MUM (Live Write LLC, BMVEMI Blackwood Music Inc.,
BMI/Warner-Tamedane Publishing Corp., BM/Brother Bag,
Publishing, BMI/Brothex 13a,ublishing, SOCAN/Mix-A-Lot
Publishing, 13M), AMP/HL H10023, RAH 23

MOVES UKE JAGGER {Su,. Music, BMI/Universal Music
-Careers. BM/Matza Ball Music, BMI/Where Da Kasz At,
BMI/MaruSongs. BMI/Lotzah Balls Soup. BMI/Maratone,
BMI/Songs Of Kobad Music Publishing America, Inc., BMII,

AMP/HL, HI GO 11, LT 31
RE.KNOW RALLIBUneek Songs, ASCAP/Universal Music

.moration, ASCAP/Dat Doran Dean Music, BMI/Songs
Of Universa.13,11/W13 Music Corp.. ASCAP/Extemal
Combustion Music. ASCAP/Brett James Songs, ASCAP/All
For Melodie Music, ASCAPL AMP/H4 H100 2D

MP. WRONG (EMI Blackwood Music Inc., EIMI/Jimipub
Music, BMI/EMI Foray Music, SESAC/Flico Love Is Still

A Rapped SESAC./Hypnotic Beats, BMI/Rebel Made 11C,
BMI/Songs Of Kobuk Music Publishing America, Inc., BMV

Warnediarnerlone Publishing Corp.. BMI/Live Write UC,
BMIL AMP/HL, RBH 40

MY HEART CANT TELL YOU NO (Kobalt Music Publishing
America, Inc., ASCAP,ittle Shop Of Morgansongs, BM,
Morgan Music Group. BMII. AMP . 23

MY HOMETOWN Pamer-Tarnenane Publishing Com, BMV
Gar* Music. BMVCrazy Water Music. ASCAP/Little Blue Egg,

ASCAP/Kobalt Music Publishing America, Inc, ASCAP/MiglIty
Seven Music Publishing LLC, °MI/Songs For Beans, BMI/JTX
Music, BMIL AMP, CS 52

NAGA IGUALES (Anval Music, ASCAPI LT 4
NI..A.5 IN PARIS (Please Gimme My Publishing Inc., BMVEMI

Blacl.od Music In, BMVEMI April Music, In, ASCAP/
Carley Boys Music, ASCAP/Ilit.Eloy Music, BMI/U Can't Teach
Bien The .hh, BMI/Songs Of Universal, Inc., BMI/Papa
George Music. BMVUnich.pell Music. Inc., BM, AMP/
HL, H1007, EIBH 2

NOBODY LIKE YOU,Ca,ey, ASCAPAANPubliting, BMII LT 36
NO FOE FACIL Mend. Music Publishing, BMI,N Erlicianes

Musicale, 13M11 LT 17
NOT OVER YOU DeGr.Music, BMI/Warner-Tamedane

Publishing Corp BMVWrite 2 Live Publishing, ASCAP/Kobalt
Music Publishing America, Inc., ASCAPI. AMP 1110024

OLVIDAMEOCAM Editora Musical, SA de CN LT 9
ME ONE THAT GOT AWAY,. Montag Publishing, ASCAP/

Maratone AB, SHM/Prescripfion Songs. LLC., ASCAPNVhen
km Rich You'll Be My Bitch, ASCAP), AMR 11100 3

ONLY WANNA GIVE IT TO YOU ,Ellevisico Music Publishing,
BMI/Sorry/A1V Songs U_C.BMVCrow's Tree Publishing. BIM
Private Stock Entertainment, LLC, BMI/Songs Of Universal,
Inc. BMI/Dreanwillain, BMI/CAK Main Nods., Inc,
ASCAP/Cold Music Ndishing, Inc,ASCAP/Sangslti
Marl, ASCAPF AMP,L, RBH 43

(MS {Please Gime My Publishing Inc., BMVEMI Blackwood
Music Inc., BM /EMI April Music,Inc..ASCAP/Carter Boys
Music, ASCAP/EMI Robbins Catalog, Inc., ASCAP/BMG Gold
Songs. ASCAP/Hot Butter Milk Music. In, ASCAP/BMG Plan.
num Songs, BMI/Fitst Priori, Music, BMI/Rdamerican,
BMI/Swing Beat Songs, BMI/Dynatone Publishing Company.
BMI/Intersong-U.S.A, Inc., ASCAP/Dnichappell Music, Inc.,
BMI/Campbell Connelty 8, Co. LTD. FRS,. AMP/111..RBH 44

011KSISorry/ATV Tree Publishing Company. BM1/Faylor Swift
Music, BMIL HI, CS 22:110043

0.3.111.1Y/ATV Tree Publishing Company, BMIdFink Dog
Publishing.13101). HL CS 43

PARADISE (Opal Music. London, PRS/Universal Music -MGB
Sap, ASCAP/Upala Music Inc., 13W, AMP/1-1, /10038

PAM NO PERDEF,Arpa Musical, LW, BM, LT 14
PARTY flame Gimme My Publishing Inc, BMVEMI Blackwood

Music Inc..13MVVVay Above Music, BMI/Sony/ATV Songs
LLC, BMVEMI April Music loo, ASCAP/B-Day Publishing,
ASCAP/Chrysalis Music, ASCAP/We Don't Play Even When

We Be ASCAP/Get Ya Frog On Publishing, BMI/
Entertainment Music. BM/Slick Rick Music Corp. BMI/ HL
H1013 66; RBH

PARTY ON MTN AVE. ,Blue Slide Park, BMI/IDLabs World-
wide Sound,13MVRostrum, BMVSony/A1V Songs LLC, WI/
In Good Hands, ASCAP/Fort Knox Music Inc.,13101/Bug Music,
Inc., BMI/Frio Music Company, BM, HL, H11084

PART/ ROCK ANINEM (Pam/Flack Music, ASCAPI H100
PEGATE MAS ,1,11111e Plug Mum, OMI/EMI Oackwood

Music Inc., BMI/Blue Kroft Music Publishing, BIMII LT 48
PICTURE PERFECT {Blue Era/ Soul Music, ASCAP/EMI April

Music, Inc., ASCAP/Imagine Nadon Music. ASCA,Music
Of Windswept, ASCAP/Grooveworks Entertainmen, BMI/
Rhythm Lingo ASCAPF HL 138H 70

RAVINE GUITAR Wan Squad Music BMI/Songs Of Uri vet
sal. In, BMI/LInden Springfield. BMVEMI Blackwood Music
Inc., BMIdds Why Don, We Play Even When We Flaying,

ASCAP/Chrysalis Musi, ASCAP/Clarence Montgomery!,
ASCAP/Pouvios Sounds, ASCAP/Rorcesvalles Music Publish-
ing, ASCAP/Kobalt Music Fudshing America, Inc. ASCAP/
Sony/ATV Tunes LLC, ASCAP/Warner- Tamerlane Publishing
Corp.. EINII/Crown Club Publishing. 8M1/1. Write LLC. BMI/
.ion Three Music LIG, 13M/Ace Spec Music, BMI/Avenue
Beaty Music, SESAC/Universal Ines, SESAC/Monra Roma

Ames, SESAC/BMG Platinum Songs. NMI/Conrad Music LLC,
BMI/Art Music, BM, AMP/FIL, H100 59

EL POETA glniversal.Musica Unica Nolishing.13MII LT 27
PRETTYUC HEART, Like Bn Thicke Music, ASCAP/Young

Money Publishing Inc.13MI/VVamer,ramerlane Publishing
Corp, BMIL AMP, RBH 54

PROMISE ,EMI Fmay Music, SESAC/Flico Love Is .11A Rap-

MyrLd,C10/rrIrFleV,SAESSCAACPP/Plarati;%Detint', SAESSCAL1/

.urtney Madison Music, BMI/Wamer-Tamerlane Publishing
Com., 13Md, AMP/HL, LT 3

PUMPED UP KICKS ,Smims Coffee And Tea Music Publishing,
BMIL AMP. H100 19

ONE NOS PASO? Nat Liste, LT 48

FMCS CITY flygaman Music. BMVEM1 Blackwood Music Inc.,

Riusv,ErnywanIzzxn.zou, m.
LLCASCAP/Sony/ATV Cross Keys Music Publishing, ASCAP/
Stage Three Songs, ASCAP/BrettJames Comelius Mum

ASCAP/ AMP/HL, CS 10. H100 92
REAL LOVE {India O. RusinBMI/Songs Of Universal PolyGram

Internadonal, BMIFFaradise Forever Music, BMI/Oniversal-
Songs Of PolyGram Intemational.BMIL AMPAAL. RUH 51

RED SOLO CUNSony/AP/ Tree Publishing Conpany, BMI/
Beavertime Tunes, BMI/LIMG Rights Manson. grelandl
limited, !MHO/Chestnut .m Music, BMI/Chrysalis One
.ngs, BMI/EMI Blackwood Music Inc.. BMI/SMeSonic
Music BMIANodds Music.13101/BMG Chrysalis Music
Publishing. BM, AMP/HL CS 14: H10015

R.I. (p.m SnngS, BMI/Sony/ATV Music Nblish-
ing.LLC, BMVBrantunes Music Publishing. ASCAP/Sony/

ATV Discos Music Publishing LLC, ASCAP/Groobe Music,
ASCII, LT 41

ROWNG IN THE DEEP ,Universal -Songs Of PolyGram Inter-
national, BMVEMI Blackwood Music Inc.. BMI/EMI Music
Publishing Ltd., PR, AMP/HL, H10030

ROUND OF APRAUSE ,WB Music Corp., ASCAP/Juanquin-
malphuroublishing, ASCAP/Kimani Music, BM1/Songs Of
Way Entertainment In, BMI/Wamer-Tamedane Publishing

RiCjoigth.7.,F,AlL AM, ll. 19
g PolyGram International.

BMIAdirite 2 Live Publishing, ASCAP/Kohalt Music Publishing
America, Inc.. ASCAPL AMP/1-1, H10075

ItrEctorrgigg',AVATAttm media .0.B.,

ASCAP/Kobalt Music Publishing Arnefica, Inc., ASCAPI
HMO 91

SATURDAY NIGHT (House Of Sea Gayle Music, ASCAP/
Sparks To Strings Music. ASCAPANdters Of Sea Gayle Music.

aviaharaut,Itt,=2.4,6,00..
Daniel Music, ASCAP/EMI April Music, Inc., ASCAP/Carmen
Michelle Music. ASCAP/Kobalt Music Publishing America,
Inc., ASCAP/Roc Nation Music. ASCAPI..

SCARY MONSTERS AND NICE SPRITES
ASCAP, H100 70

SCREAM IPurple Monkeys, SESAC/We're Going To Maui
Music, BM/Internal Combustion Music, BMI/Southside
Independent Music Publishing, LLC.BMI/Kickin' Grids Music,
RAI CS 67

SET RRETO THE RAIN,Univarsal,Songs Of PolyGram
International, BMI/Chrysalis Music Ltd., PITS/Chrysalis Songs,
BMIL AMP/HL, HI 00B

AINTBETTSIINAN LOVE April's Boy Mwik, BMI/
Wamediarnerlane Publishing .rp.,13MI/NoQuincydence
Music Publishino, BMI/Downtown DMP Songs,13101/EMI
Blachwood Music In, BMI/Hudson Music LLC.BMVEzekiel
Lewis Music, BMVSongs Of Universal, Inc, BMI/Left Held
Music, BM/Bar Raising Tracks, BM1,ts Drew Publishing,
BMIL AMP/HL, EIBH 89

SEXY AMP KNOW IT/Yoh Baby ..,ASCA,Chebra
Music, ASCAP/Party Rock Music, ASCAP, H1001; LT 10

SHAKE IT OUT ,EMI Blackwood Music Inc.. BMI/Universal-
Songs Of PolyGram International, BMVEM1 Music Publishing
Ltd, MCPS/EMI Mum Publishing Ltd., PBS, AMP/HL H10089

SHE WILL {Young Money Publishing Inc, BMIffiamer-
Tamerlane Publishing Carp., BMI/bve Write IL, BMVEMI
Blackwood Mu sic Inc, BMI/Brother Elagz Publishing, BM1I,
AMP/HL, H10044', RAH 6

SNOT CALLER (French Montana,BMI/Charlie 'Bur, BMI/
Cult Classic Nblishing, ASCAPHRBH 64

S1111 ME BESAS lOscar "Ostarcito" Hernandez Publishing
Designee, 13M0 LT .

GUDE OVER (Not Listed) RBFI 91
SO SONE nNHAT MY MIND SAYSHBluers Baby Music,

ASCAP/Universal Music .rporation, ASCAP/1.8 Kam Sole,
ASCAP/EMI April Music, Inc, ASCAP/S Bug
ASCAP/Paul Wall Publishing, ASCAP/2 Publishing,
ASCAPANB Music .rp. ASCAP/Writtes AKA,
AMP/HL, RBH 37

SO IN LOVE (Blue's Baby Music. ASCAP/Unhersal Music
.rporation, ASCAPJappy VVhyte's Mudic. 11C, BMVSongs Of
UnKersol, Inc. BMI/Musty Attic Mus, BMVEMI &Wm.
Music Inc,13101/La Kasa Sole, ASCAP/EMI April Music, Inc..

AMP/HL REIH 42
SOMEONE LINEYOU{Universe.ongs St PolyGram Inter-

national. BMUChrysalis Music, ASCAP/Sugar Lake Music.
ASCAPI, AMP/HL H1009

SOMETHIN 'BOUT A TRUCK ,Music Of Stage Three, BMI/
Songs Of Gorman, BMI/Ra Thro# Music, BMV.ngs From
The Couch. BMII CS 32

STAY/Gilson And Gibson Music Publishing, ASCAP/Datsdab-
bysay Music Publishing, ASCAP/Sony/AN 'Imes U.C, ASCAP/
Food 4 Yo Soul Music, ASCAP/Christopher Lacy Publishing
Designee, ASCAP/Sangs .Universal. Inc. BMIfflayjun Boat
Music, BMIL AMP/HL, RBH 13

STAYTOGETHERIUniversal Music Corporano, ASCAP/
Notting Dale Songs Inc., ASCAPAIncle Buddie's Music, Inc.,
ASCAP/LP2 Music Group, ASCAP/LedHead Productions, 11C,
ASCAPF AMP/1-14 RBH 24

STEGEO HEARTS (Universal Music -.reers.BMI/February
Twenty Second Music. Inc., BMVEPileptic CaeSar Music.
ASCAP/4DayTheoryMusic. ASCAP/EMI April Music. Inc.
ASCAP/Matda .11 Music, BMI/Where Da Kau, BMI/
Maru .a Cha,13MI/Lotzah Balls Soup. BMI/High Deaf Music,
ASCAP/BMG Ruby Songs, ASCAP/E A R Entertainment LTD,
ASCAPI, AMP/HL H10010

STILL GOT IT ffygaman Music, BMI/EMI Blackwood Music
BMI/Live Wna LLC, BMI/Mavor & Moses 11C.SOCAN).

1113H 96

STORM WARNING (Songs DfUniversalinc.BMI/Happy
Little Man hrblishing, BMI/Oash8 Musk. ASCAP/Bughouse,
ASCAP/BMG Platinum Songs, BMI/Hello I I. You Music.
BMI/Jam Miters Group, BMIF AMPAIL, CS 1, H10078

STRANGE CLOUDS (Kasz Money RAsling. ASCAP/OnMol-
ogy Publishing, ASCAP,scriplion Songs.., ASCAP/Hans
Squad Music. BMVSongs Of Universal. Inc,13MVCIarence
Montgomery111, ASCAP/PotMos Sounds. ASCAP/Stephen
Joshua Hill Publishing Desonee.BMVJamoson Xavier
Jones Publishing Designee, EMI/Young Money ...bine
Inc.. BMI/Wamer-Tamerlane Publishing Corp., BM/ AMP/
HL H16041, FIBH 48

STM,Songs Of Unkrsal, Inc.. BMI/Culline Beyond Ur bead.
ewe Publishing, BMI/KMacn.cent BMI/Ambee Snout Pub -
fishing, ASCAP/ Notting Dale Sagslre ASCAP/Lonnalistic

ASCAPANest Coast LMn Publishing, ASCAP/Universal
Muac Publishing.

ITA,4,ckar/11V11bM1;1171d3'"'""
SOPAFIVAX Ploung leery Music In, IMI/EMI Blackwood

Music Inc., 810/0. Rich Publishing Designee, ASCAP/FY Epps.
Music. ASCAP/Stone Diamond Music. BMI/Jobete Music,
Inc., ASCAP/, HL, BBH 85

SUPER BASS {Harajdo..arbie Music,13MI/MoneY Mack
Music, BMI/Songs Of Universal, Inc., BMI/Daniel Andrew
Publishing. ASCAP/Dot Damn Dean Music. EMI/2412 Songs
LLC, LIMIRwratusic, Blvd/FB Da Mastermind Music Publish-
ing, ASCAP/JMike Music. ASCAP/EMI April Muslc. Inc,.

AMP,IL, H10025
SONE INING MJ Publishing, ASCAP/Universal Music

.rporation, ASCAP/Amaya-Sofia Publishing, ASCAPF AM,
RBH 27

SWAGGED UP I BE NUN IS Star PraNinment Publishing,
ASCAP/Jenius Tracks, BM° RBH 103

SWAGGIN (Not ListedHIBH 94

TABOO {Crown P Music Publishing, BMVEMI Blackwood
Music Inc, em/EMI Music Publishing France SA SACEW
Predisa, SACM,LT 18

TOME CARE IMavor & Moses LIC, SOCAN/Kohalt Music
Publishing America, Inc.. ASCAP/U/a Write LLC, BM/The
Clyde Otis Music Group, BMI/Sony/AP/ Melody, RMI), HL,
H10048 FISH 50

TAIRINATTIIII,Dat Damn Dean Music, BMI/Songs Of
Universal, Inc. EIMI/EMI April Music, Inc., ASCAP/Carter Boys
Music, ASCM/Universal Music - MGR Songs, ASCAP/SonY/
AN Songs LLC.13Md, AMP/HL . 61

TATTOOS ON THIS TOWN,Wamer-Tarnerlane Publishing
.rp.13MI/Boabmght Baby. BMI/Desert Treasure Music,
BMI/Feet In The Creek Music, ASCAP/BMG Gold Songs.
ASCAP/, AMP CS 4 H10042

TE atnERa A PAMIR (LGA Music Publishing,13MI/Ideas
Enterprises, Inc., LIMI/DBA Editora De Ideas, BMI) LT 6

IHANK YOU (Te-Bass Publishing Inc., BMVEMI Blackwood
Music In, BMI/Byefall Productions Inc. ASCAP/Sony/ATV
Tunes LLC, ASCAP/Altino Music Inc, BM1ANonda Songs Inc.,
°Min Champion Publishing. BMI/Nettwerk Songs Publishng
Ltd., ASCAPBIlF Publishing, ASCAP/EMI April Music,
ASCAP/, HI,. 49

THAT COULD BEGS Club 700 Music, ASCAP/Lil Ant And
FloRo Publishing, ASCAP/5 To 15 Publishing, EIMP RBH.

MAT GML(Kevin Fowler Music, BMI/Happy CaNe Man,
ASCAP/Mayes County Songs, LIMO CS 46

INAT WAY (Dead Stock Musi41310/WR Music Corp.,
ASCAP/4 Blunts Lit At Once Publishing, EIMI/First N' Gold
Publhshhng, Felton Nblishing Designee, ASCAP/
Songs Of llniversa I. Inc.. BMI/Kimani Music, BMI/Songs Of
Mizay .tertainment, Inc, BMIANarner-Tamenane Publishing
Corp. BMI/Sony/AN Songs LLC, AMP/HLRBH

TILE ,THE HARDEST EVER)(Larn.con,osing, LLC, BMI/BMG

direongs,c., BMII,
BMVAHI,udiobotH100 Muss. ASCAP/EMI Black-

wooMusic In 90
TIM OLE BOY. Music Cap, ASCAP/Melisse, Money

Music Publishing, ASCAP/Get A Load Of lbis Music, ASCAP/
EMI Blackwood Music Inc..13MI/String Stretcher Music, BMV
Rhennock Music, BM, AMP/FE , CS 29

A THOUSAND YEARS Miss Perri Lane Publishing, GMI/1206
Publishing, BMI/EMI Blackwood Music Inc., BMI/Sumrnit
Rase Camp Film Music, BMI/TS80 Louisiana,11C, NS/
HL H10050

TIME IS LOVE {EMI Blackwood Music Inc., BM/Little Dooey
BMI/SunY/ATV Songs L1C, BMI/Casa Jaco

BMI/Uttle Lola Mae, DMIL HI, CS 56
TONIGHT ISTHE NIGER (ADC Music, BMI/Cook Classics

Publishing. BMP .100 SO
THETROUBLE WITH GIRLS (Songs Of Unkersal, Inc., BMV

Jorjax So BMI/Big Loud Songs, ASCAP/Angel River
Songs, MCAngs. , ANIP/HL, CS 24; H10358

111 DECIDES (Garmek Music, BMII LT 25
111 MIRADA Mamer.Tamedene Publishing Corp., BMV

Warner/Chappell Illexico.SACM/Sebastian Schon Publishing

'TUIV1911";'071t Dot Gala Music, BMI/Songs Si Un,
versal, Inc., BMI/2412 Songs LLC, RMI/Shapito, 11111/a &

Co, In, ASCAP/What A Publishing LTD, SACEWSony/A1V
Songs LIC, BMI/Mano Songs, BMI/Talpa STEMRA),
AMP/HL, H100 51

UNDERDOG ,Geoff rey Stokes Nielson Publishing, EMI/EMI
Blackwood Music In, BMI/N2D Publishing .Inpany,
ASCAP/Little Champion Music.ASCAP/Pine Lake Publishing,
ASCAPL HL CS 47

UN MINOT° {WarnerTamerlane Publishing Con, DAI/Sony/
AN Harmony. ASCAP/EKKO Music. ASCAP/ LT 43

ttintrrs GONE IMass Contusion Productions, In,
ASCAP/Universal Music Corporation, ASCAP/Gainon,Land
Music Publishing, ASCAP/EMI April Music, Inc.. ASCAP/
Nappy Puddy Music.ASCAP/Un,ersal Music -Zinn°,
LLC., ASCAP/Anthony Randolph Publishing Designee, BMI/
Warner -Tamerlane Publishing Cap., BMI/BDP Music. AS.,
AMP/HL, RBH 35

thynttitt RAIN STOPS lMusic Of RPM, ASCAP/Sonic Geo
Music, ASCAP/Unfa, Entertainment ASCAP/Songs Of GIMP,
ASCAP,obalt Music Publishing America, Inc., ASCAPI CS El

EL VENDADERO AMOR PIEGOONA (Tulum Music, ASCAP/
VVB Music Corp., ASCAPI, AMP LT 2

VERSOS DE AG ALMA (Pacific Latin Copyright Inc., ASCAP/
Edimusa, ASCAP,LT 24

VUEV/E PRONTO IArpa Musical, LIC, BM I) LT 32

MANNA MAKE YOU LOVE ME Mus. 01 Cal IV. BMI/.1 IV
Entertainment. LLC. BMI/Music Of Stage Throe, BM/Bobby's
Song And Salvage, BMI,CS 40

WE FOUND LOVE,EMI April Music... ASCAP/EMI Music
Publishing Ltd, MCPS/EMI Music Publishing Ltd., PRS),

Hl/ 2; LT 5,13BH 58
INE OWNED THE NIGHT ,Warner-Tamalane Publishing Corp.,

BMI/OWIlmdvood Music, BMI/RADIOBULLETSPublishing,
BMI/EMIBlackwood Music Inc., BMI/Sging Stretcher Mu,c,
BMIL AMP,IL, CS 9; H10057

VVETTHE BED ,Songs Of Universal, Inc., BMI/Culture Beyond
Ur Experience Publishing, EIM1/.an1Music Polishing, EMI/
EMI April Music, Inc, ASCAP/KMacnificent, BMI/Arnbee
Street Publishing, ASCAP/Ms. Lynn Pudisning. ASCAP/
Universal Music Caporation, ASCAP/Notung Dale Songs
Inc.. ASCAP/Lonnalistic Hitt. ASCAP/Indacris Worldwide
Publishing, Inc.. ASCAP/EMI Blackwood Music Inc.. BMII,
AMP/HL, RBH GA

INHAT I BE ON IN. MIks PUNishlrg Designee, BMVApril,
Boy Muzik, BMI/Wamer-Tamerlane Publishing Corp., BMV
Pheebot Music, BMVPhenom World PubPshing, BMI/No
Ouincydence Music Publishing, BMI/Dowritown DMP .ngs,
BMI/J. Brasco Music, ASCAP/EMI Audi Music, Inc., ASCAP/
Ezekiel Lewis Music, BM1/Songs Of Universal  BRIM.
McDowell Publishing Designee, BMIJHE BAR MUSIC
SHOUP, BMIL AMP/HL, RON 86

WHEN I GET ',Melodies (nigger Picture. SESAC/Songs 01
Bigger Picture, BMVAcoustic Peanut Publishing, SESAC/Steel
Wheels Music. BM Big Loud Bucks, BMI/Mathews
BMI/Wamer-Tamerlane Publishing Corp., BMI/Jim Mdonnick
Music, BMII, AMP CS 54

WHEN WE STAND TOGEINE,Warner-Tamerlane Puhlish-
ing Corp, BMVArtn Your Dillo Publishino SOCANTLero-G
Music In, SOCAN/Black Diesel Music Inc.. SOCAN/Moi
Music Productions, SOCANL AMP, H10062

INHERE! COME MOM ,Big Red Toe, BM/Big Loud Bucks,
BMI/Arnarillo Sky Songs, BMVEMI Blackwood Music Inc.,
BMI/String Stretcher Music, BM1L HL, CS 18

VVHY STOP NOW (Not Listed, HEN 79
WHY YA WANNA,Ink Pen Mama Music. SESACangs of

Maxx Publishing. SESACINnes of MT DI rect. SESAC/Razor
8,Be Music Publishing, IJ,C, ASCAP/EMI April Most...
ASCAP/Suuar Glider Music, ASCAP/Enteroal Combustion
Music. ASCAP/Out Of The Tapercom.ASCAP/Songs Of South -
side Independent Music Publishing, HL, CS 58

WILD BOY EST19XX [IC, BMI/Juanquinrnalphur-
publishing, ASCAF1 RBH 83

INAD ONES ,Mail On Sunday Music, ASCAP/E-Glass Publish -
inn, BMI/Sony/A1V Tunes [LC, ASCAP/Mist Publishing Group
Wes, ASCAP/WB Music Corp., ASCAP/EMI Redwood
Music Inc., BMI/Universal Music Publishing MGR Scandinavia
AB. STIM/Songs Of Universal, nc..BMI/Artist Publishing
Group East. SESAC/W.B.M. Music Cary, SESAC/Jackpot
Since.. Publishing. BMI/Nanat, BMVArtist lel Publishing
Grow, BMI/Womediamedane Publishing Corp BM,, AMP/
R. HOD 72

WISH YOU WERE HERE Lavigne Publishing LLC,
SOCAN/Almo Music Of Canada Ltd SOCAN/Maratone.
ASCAP/Kobalt Music Publishing America, Inc.. ASCAP/
Maratone, MI/Songs Of Kobalt Music Publishing America,
Inc, BMI) H10065

WITHOUT YOU N11 -1V Music, ASCAP/EMI April Music, Inc.,
ASCAP/Rico Love Is Still A Rapper, SESAC/EMI Foray Musit,
SESAC/Shapine, Bernstein 8, Co., Inc., ASCAP/What A Pub -
fishing LTD. SACEM/Sony/A1V Songs LLC.BMI/Piano Songs,
BMI/falpa Music BV, STEMRAMister Editions. SACEM/
EMI Music Publishing Ltd, MCPS/EMI Music Publishing Ltd.,
FRS, HL MOD 13

WOBBLE BABY WOBBLE (Empowered To Prosper, ASCAP/
Croornstacular Music, AM/EMI Blackwood Music Inc., BMV
Bionic Bev Publishing Designee. BMI/PMHI Music Inc..
ASCAPI, HL H100 94; . 88

AINOMAN LIKEYOU NVarnedamedane Pubhshing Carp.,
BMI/3JB Music, BMI/Skteen Stars Music. BMI/How Bout
That Skyline Music, BM1/Songs From Ferry Street, BMI43MG
Platinum Songs, BMIL AMP, CS 26; H100 06

WOO Happy Whyte, Music, LLC, BMVSongs Of Universal,
BM1/FAZE 2 Music, BMI/Antonio Dixon, Muzik, ASCAP/EMI
April Music. Inc.. ASCAP/Christopher Mathew Music. EMI/
Kaknowbi Music. BMIL AMP/H,H 34

VVOP {StereoFame Publishing/Slap Dash Publishing, BMP
RBH 92

INORKOOT IDream,Allain.BMI/EMI Blackwood Music Inc.,
BMIFFlease Gimme My Publishing Inc., BMI/Songs Of
Universal, Inc., BMI/Mirimode Music, BM1A3MG Sapphire
Songs, BMI/John Legend Publishing, BMI/Suldneke Rainey
Music, ASCAPAduzzled Pieces Of Mind Music, ASCAP/EMI
Virgin Music lot. ASCAP/Elliot Wolff Music, ASCAPI, AMP/
IL H100 17, IIBH 15

YES I4.6th 8,3rd Music Nblishing Irc, BMVSond/A1V Songs
LLC, BMI/Studio Beast Music, BMVWarner-Tarnerlane Pub -
fishing Corp BMIL AMP/HL, RBH 38

YOU Iflunnir .hind Publishing, ASCAP/EMI April Music,
ASCAP/Universal Music - Comers, BMI/High Powered

Machine Music, BMI/ AMP/HL . 7; H10059
YOU DA ONE ,Dathemn Dean Music, BMI/Songs Of

Universal, Inc, EIMI/Kas, Money Publishing, ASCAP/Annarhi
Music LLC. BMVEMI Blackwood Music Inc.. BM1/flodeoman
Music. ASCAP/EMI April Music Inc. ASCAP/Dneirology
Publishing. ASCAP/Prescription Songs, LLC ASCAPI, AMP/
FL, H10022, RBH 97

YOU DONT M1OW NEB UNE I DO (Wamer-Tamerlane
Publishing Corp., BMI/Indiana Angel Music. BMI/Song, of Jim
McCormick, BMIL AMP CS 35

YOU GONNA FLY ,Sony/A. Harmony, ASCAP/I. Rae
Music. ASCAP/SonY/ATV Cross Keys Music Publishing,
ASCAP/SonY/ATV Tree Publishing Company, BMI/ HL CS
11; H10095

YOU MAKE ME FEEL.. Illokstone Music Ltd, PHSAFeermusic
YO11.td. PRS/P P SongsWI} 29:LT 44

UNG, WILD &NEE (My Own Chit MuH100sic, BMVEMI
Blackwood Music Inc., BM /PDH Sound Publishing, ASCAP/
W13 Music .rp.. ASCAP/Bughouse. ASCAP/Mars Force
Music. ASCAP/Roc Nation Music, ASCAP/Music Fainamanau
LLC. ASCAP/EMI April M., Inc ASCAP/Toy Plane Music,
ASCAP/Universal Music .rporation.ASCAP/Westside
Independent Publishing, ASCAP/Late 80, Music, ASCAP/
Beachwood Music Comoradon, BMI/Rebellion Corps

BMI/South Hudson Music. BMI/Helen Yu, EIMI, AM,
FIL, H10014; RBH 68

YOU THE BOSS {4 Blunts Lit At Once Publishing, BMI/EMI
Blackwood Music Inc, BMVICE. On The Track Publishing,
ASCAP/Making Moves Music Group. ASCAP/Univemal Music
Corporation, ASCAP/Songs (Universal, Inc.. BMI/Money
Mack Music. ASCAP/Harajuku Barbie Music, BMIL AMP/
R. H10069; RBH 7

Y.U. MAD IMoney Mack Music. BMVHarajuku Barrie Music,
BMI/Songs Of Universal, Inc.,13MVArdst Publishing Group
West, ASCAP/WB Music Corp.. ASCAP/MADMAX SOUND,
ASCAP), AMP/H4 . 67
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IEXIECUTIVIE
TURNTAI3LE
Send submissions to: exec@billboard.com

PUBLISHING: BMI promotes Samantha Cox to assistant VP of
writer/publisher relations. She was executive director.

TOURING: Nederlander Concerts names Mike Goldsmith di-
rector of talent for City National Grove of Anaheim (Calif.). He
was tour director at Concerts West/AEG Live.

The Windish Agency taps Avery McTaggart as a music
agent for the company's Los Angeles office. He was an agent
at the Agency Group.

BRUSCO

DIGITAL: Clear Channel names Bob Stohrer chief marketing
officer of Clear Channel Digital. He was VP of corporate mar-
keting at Sprint Nextel.

Vevo promotes Alex Kisch to senior VP of business affairs
and business development. He was VP.

MANAGEMENT: Atlanta -based artist management firm Al-
liance Artists joins Red Light Management and is now op-
erating as the latter's Atlanta office. Alliance Artists founder
Charlie Brusco will head the Atlanta office, bringing an artist
roster that includes Styx, BlackHawk, Outlaws, Shaw/Blades
and Connor Christian & Southern Gothic.

RELATED FIELDS: The Country Music Assn. board of direc-
tors elects Gary Overton chairman, Troy Tomlinson presi-
dent-elect and Jessie Schmidt secretary/treasurer. Over-
ton is chairman/CEO of Sony Music Entertainment Nashville,
Tomlinson is president/CEO of Sony/ATV Music Publishing,
and Schmidt is president of Schmidt Relations.

Morgans Media Group appoints Roger Murrah executive
VP/chief development officer. He was senior VP of Bug
Music Nashville.

Brand management and marketing company PAID Inc.
names Dave Lory VP of talent and client relations. He was ex-
ecutive director/producer of New Music Seminar.

-Edited by Mitchell Peters

GOODWORKS
GRAMMY CAMP EXPANDING TO NASHVILLE
After debuting in New York last summer, the Grammy Founda-
tion has announced that its annual Grammy Camp program will
expand to include a camp in Nashville in 2012. In addition to New
Yorkand Nashville, this summer's eighth Grammy Camp will also
return to Los Angeles, where it's been held for the past sevenyears.

Grammy Foundation/ MusiCares senior VP Kristen Mad-
sen says that Nashville's vibrant songwriting and industry scene
makes it the perfect city to expand to for high school students in-
terested in learning the music business.

"We're looking at markets that have a unique connection to the
music industry and therefore also some terrific resources," Mad-
sen says. "Each camp we have naturally draws some flavor from
the community that they are in, and Nashville clearly is the center
of songwriting. We will anticipate there will be some special mo-
ments and attention to songwriting at the camp in Nashville."

The residentialprograms in Los Angeles (July14-23), NewYork
(Aug. 6-13) and Nashville (June 17-24) are intended to give high
school students firsthand training in a number of music indus-
try professions, taught by previous Grammy Award winners and
other music business leaders. Applications can be found online
(grammyintheschools.com) until March 31.

Belmont Universityprofessor Nathan Adam, a Grammy Camp
faculty member who has taught audio engineering in Los Angeles
for several years, will serve as faculty coordinator in Nashville.

-Mitchell Peters

ABOVE: Snoop Dogg,
Wiz Khalifa and guest DJ
Grandmaster Dee of
Whodini provided the
musical accompaniment for
the RIAA's fund-raiser on
behalf of Musicians On Call.
The organization, which brings
live and recorded music to
patients' bedsides, opened its
third national branch last year
in Washington, D.C. Staged at
the city's famed 9:30 Club
on Dec. 7, the event also
honored Snoop for
selling more than 12.5
million albums during his
career and Khalifa for
certifying one gold album
plus one gold and three
platinum or higher singles.
Mugging for the camera are
(in the back from left) RIAA
senior executive VP Mitch
Glazier, Musicians On Call
founder Michael Solomon
and board of directors co-
chairman Scott Welch. In
the front are Musicians On
Call executive director Leslie
Morrison Faerstein and Snoop.
PHOTO: CARLY GLAZIER PHOTOGRAPHY

RINGING IN
THE HOLIDAYS
From raising money for charitable causes to
recognizing promising newcomers, the music
industry stayed busy during the holiday season.
UPPER LEFT: Current Grammy Award nominee
David Guetta added another career milestone
when Grauman's Chinese Theatres in Hollywood
selected the DJ/producer as the inaugural artist in
the complex's musicians -only series, "Handprints
Homage." After the Dec. 3 ceremony inside the
newly opened Grauman's Ballroom, Guetta left his
musical imprint as well during a jubilant set. PHOTOS
MICHAEL UNDERWOOD (GmeMaN CLAYTON "LE PANDA" WOODL,
BOULEVARD NIGHTLIFE GROUP (plaque)

LOWER LEFT: Prior to wrapping up 2011 as one of
the industry's top 25 touring artists for the third
consecutive year, according to Billboard Boxscore,
violinist/conductor/composer Andre Rieu held
court at the Wells Fargo Center in Philadelphia.
Flanking Rieu before the performance, promoted
by DZP and Live Nation, are Tom McDonnell, event
services sales manager at venue operator Global
Smpoercetoriurph.,.71G1m-ofsfZtslistant manager Nancy

BELOW LEFT: Helping the Fox News Channel get
into the spirit was singer Sandi Patty. The gospel
legend performed "The Star-Spangled Banner" for
the channel's "All American New Year's Eve" special
at New York's Times Square. Patty, who caught up
with Fox host Bill O'Reilly ("The O'Reilly Factor")
during a pre -taping, joined a lineup that included
Lady Gaga, Justin Bieber, Big & Rich and Trace
Adkins. PHOTO, BIG MACHINE MEDIA

BELOW RIGHT: Nashville country artist Matt Bailie
was crowned the first winner of the OurStage
Panel finale (Nov. 28) at New York's Canal Room.
OurStage Panel gives emerging OurStage.com
artists the opportunity to be critiqued by top music
industry professionals. The reviewing panel included
Hot Chelle Rae manager Jason lenner, Warner/
Chappell Music VP of A&R Lee Dannay, WHTZ
(Z100) New York PD Sharon Dastur, OurStage
executive producer/entertainment consultant Bruce
Tyler and a special guest panelist, Grammy Award -
winning producer Steve Lillywhite. In addition to
$5,000 in cash, Bailie received a video/electronic
press kit shot by Emmy Award -winning director
Mitchell Stuart and a mentor session with the
panelists. From left are Dannay, lenner, Lillywhite,
Bailie, Dastur and Tyler. PHOTO, ASTRID STAWIART

Additional photos
biz online this week at

billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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WOMEN
IN MUSIC
Woman of the Year Taylor Swift, Rising
Star Nicki Minaj and 41 industry execu-
tives-topped by executive Woman of the
Year, Atlantic Records Group chairman/
COO Julie Greenwald-were honored
during Billboard's sixth annual Women
in Music ceremony, held Dec. 2 at New
York's Capitale. On hand to host onstage
0.s with Swift and Minaj as part of the
award presentations were ABC's Katie
Couric and Robin Roberts, respectively.
The 2011 Billboard Women in Music event
was presented by Crest 3D White and
Target; additional sponsors included
CoverGirl and Elizabeth Arden.

LEFT: The ladies of the hour-Taylor
Swift and Nicki Minaj-share a moment
together. PHOTO ARNOLD TURNER

ABOVE: Executives with presenting
sponsor Target join forces with Billboard
on the red carpet. From left are
Wieden & Kennedy account supervisor
Toby Hussey; Target senior buyer of
music Alyssa Vesclo and senior man-
ager of entertainment marketing Jim
Lawrence; Billboard publisher Usa Ryan
Howard; Target manager of events
marketing Lisa Davis, director of enter-
tainment marketing Frank Crowson
and senior specialist of entertainment
marketing Indira Zamor; and Billboard
director of business development and
East Coast sales Christopher Robbins.
PHOTO: MICHAEL SETO PHOTOGRAPHY

UPPER RIGHT: NIcld Mina) bonds with
Kaylah Taylor, winner of the Billboard/
Crest 3D White "Smiles That Rock" con-
test. While chatting with ABC's Robin
Roberts, Minaj noted, "I've had a lot of
doors closed in my face. I'm no different
than any struggling artist that just tiled
one last time." PHOTO: RNOLD TURNER

LOWER RIGHT: Flanking honoree
Nicki falai are presenting sponsor P&G
Oral Care external relations manager
KahIlla Alexander (left) and associate
marketing director Marchoe Noribern.
PHOTO' ARNOLD TURNER

BELOW: Billboard's 2011 Women in
Music honorees take a photo with
Billboard's Bill Werde. For the full list of
41 honorees, go to Billboard.biz.
PHOTO: MICHAEL SETO PHOTOGRAPHY

Additional photos
biz online this

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

ABOVE: In addition to
Atlantic's Julie Greenwald,
Warner Music Group
celebrated the achievements
of a second honoree: Warner
Bros. Records co -president/
COO Livia Tortella. Gathered
on the red carpet are (from
left) Lyor Cohen, chairman/
CEO of recorded music at
Warner Music Group; Tortella;
Greenwald; and Billboard
editorial director Bill Werde.
PHOTO: ARNOLD TURNER

BELOW: Cover girl Taylor Swift
and her father, Scott pore over
Billboard's Women in Music
issue. During her acceptance
speech, Swift recalled being an
ardent reader since her early
teens. "I would go through
every single page and every
single chart and just daydream
about what it would be like to
see my name in there someday.
Today I walked in to flashing
camera bulbs and all these
important people in music, and
I thought, 'I guess that's what
it looks like.- PHOTO' MICHAEL SETO
PHOTOGRAPHY

© Copyright 2012 by Prometheus Global Media, LLC. AR tights reserved. No part of this publication may be reproduced, stored in any retrieval system ortransmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written
permission of the publisher. BILLBOARD MAGAZINE Is published weekly except for the first and third weeks In January, the first week in March, the first week in May, the third week in July, and the last week in December by Prometheus Global Media, LLC., 770 Broadway, New York,
N.Y.10003-9695. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Current
and back copies of Billboard are available on microfilm from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, P. 0. Box 1346,Ann Arbor, MI 48106. For reprints contact: Wright's Media, pgm@wrighOmedia.com, 1-877-652-5295. Vol. 124 Issue 1. Printed
in the U.S.A. For group subscription information, cat 212-493-4088. For subscription information, call 800-658-8372 (outside U.S.: 847-559-7531) or e-mail nbbpaid@omedia.com. For any other information, call 212-493-4100.

50 I BILLBOARD I JANUARY 14, 2012



The Must -Have Source for Trusted Radio Industry News, Analysis & Charts

Billbearal TOP 40 MOM,
URIAM

Maromtal. I 0401.*

Usher, Guetta Get A No.1;
Most Added Moves To Mondays
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This new twice -weekly
newsletter offers:

Access to Billboard's trusted airplay,
sales and social media charts with
analysis from Gary Trust

Unparalleled coverage of the
radio industry edited by respected
programmer/journalist Mike Stern
with commentary from Rich Appel

Key insights to help you compete in
today's evolving radio business

And MORE...sent straight to your
inbox every Monday & Thursday

Billboard.For more information & for advertising opportunities, contact:
Allyson Levy at allyson.levy@billboard.com or 404.313.1393



Odds of having 3 multi -platinum albums

1/ 1,650,000

1/110
Odds of having a child diagnosed with autism

AP.

Toni Braxton encourages you to learn the signs of autism at autismspeaks.org

Early diagnosis can make a lifetime of difference. AUTISM SPEAKS
It's time to listen.

0 2cno Autism Speaks Inc. Autism Speaks" and "It's time to listen" & design are trademarks owned by Autism Speaks Inc. All rights reserved. Courtesy of Sony Music Entertainment.


