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Join Today - Everyone is Eligible!

The Best Thing to Gome
Out of Hollywood
InYears.

[ BRANCH
) A PERMANENT ENGAGEMENT
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Hollywood'’s latest blockbuster release is not a movie — =
it's us, First Entertainment Credit Union. We were born in
Hollywood 44 years ago and now, with the opening of our |
10t branch, our unique brand of better banking has made
its way to Encino. Think of us as an “A List” performer —
here's what you can expect:

Free Checking | 5/1 Adjustable Rate

Free Online Billp@yer ‘Up to $750,000
| " No Points |

BURBANK BLVD.
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Free Gourmet Coffee

=
=5
-
m
O
>
=
>
<
m

* Convenient Parking
* 24/7 onsite ATM access

o SCﬂ'UI’de Hours (9am - 2pm) | | ———— ===
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FIRSTENTERTAINMENT
Our NEW ENCINO BRANCH - 17656 Ventura Blvd. = CREDITUNION

is now open in your neighborhood. An Alternative Way to Bank),

Our 5/1 HYBRID Special Offer rate is 2.50%, Annual Percentage Rate aof 2.433%This loan is based on a California refinance transaction of an owner-occupied, single-family residence with 80% loan-to-value, Ist lien positian and approved credit. 0 point, standard fees
apply for loan amounts of $100,000 to $750,000. The 5/1 loan adijustable rate feature hos a current index based on the 1-year UST CM (weekly) ot 0.110%, initial change cap of 5%, annual cap 2%, life cap 5%, margin 2.25%. As an example, a 5/1 HYBRID loan with a
loan amount of $600,000, would have an estimated payment of $3.95 per $1,000 borrowed. The loan is fixed for the first 5 years, then recalculoted annually through year 30. Standard underwriting, tax service, and flood monitoring fees apply. Estimated closing costs of
$2,728.00 opply for loan amount of $600,000. Standard qualifying credit and ratios are required. This offer is only good for purchase loans or refinances of loans not currently held by First Enferfainment Credit Union. Property insurance is required. Other terms may apply
for purchase transactions. Other rates and terms are available for loans up to $2,000,000. Rates and guidelines are subject to change without notice.

If you're reading this ad, you're eligible to join. 888.800.3328 - www.firstent.org
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BETS: IT’LL BE SANTA
BY A NOSE Strong
finish would mark 2011
as first sales gain in
seven years.
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IS BY ED CHRISTMAN

usic Industry Bets It’ll Be
Santa By A Nose

Strong finish would mark 2011
as first sales gain in seven years

ominginto Black Friday,

year-to-date U.S. album

sales were up 3.2%, ac-
cording to Nielsen SoundScan,
leaving music merchandisers
cautiously optimistic that this hol-
iday selling season will be strong
enough to deliver the industry’s
first rise in sales since 2004.

Aside from an impressive re-
lease schedule, the major music
labels, led by Universal Music
Group (UMG), have fought
back for the first time in years
against the DVD’s domination
of holiday circulars and prime
store real estate, a trend since
the mid-2000s.

Beyond the label promotions,
retailers and label executives say
the industry will benefit from a
strong class this holiday season.
The slate includes Drake’s Take
Care, Justin Bieber’s Under the
Mistletoe, Michael Bublé’s Christ-
mas, Susan Boyle’s Someone to
Watch Over Me, Coldplay’s Mylo
Xyloto, Florence & the Machine’s
Ceremonials, Jackie Evancho’s
Heavenly Christmas, Lady An-
tebellum’s Own the Night, Lil
Wayne’s Tha Carter 1V, Tony
Bennett’s Duets 11, Jay-Z and
Kanye West's Watchi the Throne,
Nickelback’s Here and Now, Mary
J. Blige’s My Life II ... The Jour-
ney Continues, Rihanna's Talk
That Talk, Daughtry’s Break the
Spell and Taylor Swift's Speak
Now World Tour Live.

On the other hand, the in-
dustry is measuring itself
against a fourth quarter last
year in which sales rose, par-
ticularly on the digital side. One
chain merchant points out an-
other challenge: While the
total number of music trans-
actions is holding up, custom-
ers are spending less this year
per sale. He says bad economic
news and a wobbly Wall Street
has consumers watching their
401k statements and worrying
about the future.

6 BILLBOARD

“It doesn’t matter that they
aren’t going to rely on their 401k
money until years from now,” he
says. “They see what’s happen-
ing now and get more conserva-
tive with their spending.”

A senior label executive says
that he, too, worries about the
economy’s impact on music
sales. “It's hard to geta read on
how the holiday selling season
will go,” he says. “Since the fi-
nancial crash, everything has
been so erratic.”

However, the major labels
seem prepared for the first time
to combat the economy and the
DVD industry with aggressive
pricing promotions for the holi-
day season.

Taking a page from the major
DVD labels, whose hit movie
and catalog promotions since
2005 have all but pushed music
to the back of the store during
the'season, UMG offered 115 ti-
tles to merchants at heavily dis-
counted wholesale prices, given
in the form of a rebate from ac-
tual sales, for featured titles sold
from Nov. 20 through Nov. 27.

For new hit releases, if mer-
chants agreed to feature titles
like Under the Mistletoe and
Tha Carter I'V for less than $7
they would get a rebate produc-
ing a net wholesale price of $6
for each unit sold, provided they
also featured the titles promi-
nently in stores and where pos-
sible in circulars.

UMG also gave merchants
the choice of featuring key cata-
log titles priced for less than $6,
with a rebate that would provide
net pricing of $5. For greatest-hit
collections, merchants that sold
featured titles for less than $5
would get net pricing of about
$3.25 per unit sold, sources say.

Likewise, Sony Music Enter-
tainment also designed promo-
tions to combat the DVD industry,
although it didn't offer a blanket
program like Universal. Rather,
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Stocking stuffers: The
holiday selling season
includes sets by Michael
Bublé, Lady Antebellum
and Lil Wayne.

Sony provided customized pro-
motions to accounts, with titles
that made sense for each mer-
chant. Pricing was similar to the
UMG promotion, sources say.
In addition to UMG and
Sony, WEA worked individually
with accounts to promote titles.
While its discounting strategy
on wholesale pricing wasn’t as
low as the other two, the com-
pany did it earlier. Merchants re-
port that if Sony and UMG had
come out with their programs
sooner than five weeks ago, they
could’ve provided better expo-
sure for the promotions.
Nevertheless, the merchants
applaud all efforts and say it
shows that labels can put to-
gether overall pricing programs
that generate excitement for
music during the holiday season.
“We see it every year from
the video side of the business,
and this year the DVD suppli-
ers even seemed to be offering
a deeper selection and provid-
ing more profit,” one music
merchandiser says. “Let’s hope
this year’s effort by the music
labels will open some eyes and
capture real estate for the record
labels that wouldn’t necessarily
be there for them.’
Looking at Black Friday sale
pricing at various merchants,
it seems that for the most part,

PANLETAL
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$6.99 will be the low price for
hit titles. If the past is any in-
dication, that’s likely to be the
floor price through the remain-
der of the season. The one caveat
is that the Army Air Force Ex-
change Services will have four
titles priced at $5 for Black Fri-
day, including Lil Wayne and
Lady Antebellum.

Aside from CDs, the other
big music sales item appears to
be discounted iTunes gift cards:
Sam’s Club is selling a $100 gift
card multi-pack for $79.88, Mei-
jer is selling two $15 gift cards
for $24, and Target is offering a
$25 iTunes card for $20.

In contrast to the deals being
put together for big-box mer-
chants and chain retailers, both
major and independent labels
outdid themselves with unique
exclusives—mainly vinyl—at
premium pricing aimed at col-
lectors for Record Store Day
indie merchants.

Dubbed once again the “Back
to Black Friday” promotion, the
offering includes singles boxed

sets from the Beatles, Bob
Dylan, the Doors, Janis Joplin
and Pink Floyd; and album sets
from joplin, Kings of Leon, the
Grateful Dead and John Lennon.

Moreover, quantities have
been increased this year so that
supplies last beyond Black Fri-
day. Chris Brown, VP of mar-
keting at the Bull Moose chain,
notes that last year the Lennon
singles boxed set had 7,000 units
available, and this year the Bea-
tles set will have nearly 16,000
copies available.

Looking at everything that
the labels are offering indie
merchants for the holiday sell-
ing season, “the overall view
seems that they have gone for
premium packaging offer-
ing great quality all the way
through from the mastering
to the artwork,” Brown says.
“The labels put a lot of care
into creating these boxed sets
with gorgeous details in the
artwork . . . you can just tell
it’s been done with love for the
artists and the fans.”

b- . MOBILE: For 24/7 news and analysis on your cellphone or
Ho Vs mobile device, go to mobile.billboard.biz.

NEWS
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>>>PANDORA

POSTS PROFIT
Pandora reported fis-
cal third-quarter net
income of $638,000,
or break-even per
share. It swung from
a loss of $1.8 million,
or 15 cents per share,
a year earlier, as rev-
enue nearly doubled
to $75 million, from
$37.7 million. Total
listener hours in the
quarter surged 104%
to 2.1 billion from
about 1billion a year
earlier. Pandora’s
total active listeners
(those who used the
service during the
past month) reached
40 million during the
period, up 65% from a
year earlier.

>>>UMG SUES
GROOVESHARK
Universal Music Group
sued Grooveshark in
U.S. District Court in
Manhattan for alleged
copyright violations.
The complaint alleges
that Grooveshark
management led an
effort to upload more
than 100,000 songs
to its music service. In
response to the suit,
Grooveshark general
counsel Marshall
Custer said in a state-
ment that Universal’s
claims “rest almost
entirely on anony-
mous, blatantly false
Internet blog com-
ments and Universal’s
gross mischaracter-
ization of information
that Grooveshark
itself provided to
Universal.”

>>>VICE INKS
DEAL WITH
WARNER

Vice Music signed

a three-year global
partnership with War-
ner Bros. Records in
a deal that includes
distribution, market-
ing, touring support
and other compo-
nents. Vice Music, the
in-house label at Vice
Media, has helped
launch acts like Jus-
tice, Chromeo, Bloc
Party, the Streets and
Death From Above
1979. It ended a part-
nership with Atlantic
Records in 2007.

Reporting by Andrew
Hampp and Glenn
Peoples.
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SENIOR MARKETING DIRECTOR: LILA GERSON 712-493-4043 \ $89/$20 Riverbend Music Center, Cincinnati, Sept. 29 }3%‘&% Live Nation
SENIOR MARKETING MANAGER: Kerri Bergman 212-493-404
MARKETING MANAGER: Mark Khamsakul 712-493 4432 | $618,055 B STUDIO 54
MARKETING DESIGN MANAGER: Kim Grasing ’ ;
MARKETING COORDINATOR: Julie Cotton (€447127) $138.23/$55.29  gportpaleis, Antwerp, Belgium, Sept. 17 nz2n Darcon Productions

CIRCULATION |

DIRECTOR, CIRCULATION: JAMIE FALLON TINIE TEMPAH, J. COLE
$616,519 -

MANAGER, CIRCULATION: Elisabeth Cesarano ) | (5386'387) $35.90 16,442 . i
SUBSCRIPTIONS: 200-658 & (U Free)8 59 {International) bh@or P 4 02 Arena, London, Nov. 4 16:900 Live Nation

CONFERENCES
EXECUTIVE DIRECTOR: NICOLE PURCELL | $614.137 TOBY KEITH, ERIC CHURCH, JT HODGES

. ’

SENIOR MANAGER, CONFERENCE MARKETING: Nicole Carbone 212-493-404 $89/$20 PR e g = = %3262 T Nion

CONFERENCE MARKETING MANAGERS: Brooke Barasch, Andrea Martin ‘

CPERATIONS MANAGER Eldabeth s <
OPERATIONS MANAGER: Elizabeth Hurst, Courtney Marks
izabe U $610,047 ZEREE
LICENSING (€439,423) $83.30/$69.41 o2 world, Hamburg, Oct. 25 ]71'%%% KPS Concertbiiro, Marek Lieberberg Konzertagentur

VICE PRESIDENT, BUSINESS DEVELOPMENT & LICENSING: ANDREW MIN 212-493-4111
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll 212-493-4110

$603,057 RICKY MARTIN

(s R g w8 B 8 8 R BIRIBIN NI 3

DIRECTOR, BUSINESS DEVELOPMENT & LICENSING: Susan Petersen 217 49741 i ; -
MANAGER, INTERNATIONAL LICENSING & SALES: Angeline Biesheuvel [ $160/$33 e g3 T4F-Time For Fun
PRODUCTION DIRECTOR: TERRENCE g.nsc;::q%cEg?N I ffg%z’gm a,n ,Sg 18.220 : ]
ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings Sept. 8 0 R YY) Live Nation
ASSOCIATE PRODUCTION MANAGER: Rodger Leonard — = T .
GRAPHIC PRODUCTION ARTIST: Gene Williams ,04 RAN VITA
OPERATIONS (2.589.395 bolivares) -
GROUP FINANCIAL DIRECTOR: Barbara Grieninger | $342.05/$93 Palacio de los Eventos, Maracaibo, Venezuela, Oct. 28 a4y Evenpro/Water Brother/XYZ Live
PERMISSIONS COORDINATOR: Dana Parra /12 497 4 KV TIARTII
BILLBOARD OFFICES ‘ $600,282 M
S ANGELES: 5700 W/lshire B MIAMI: 101 on Blvc ’ _
% R I el $95/$10 Coliseo de Puerto Rico, Hato Rey, Puerto Rico, Nov. 12 }%;;g Tony Mojena Entertainment
1149 P 5-361 ‘ z
Fi 5299
NASHVILLE: PC 18 ‘ $597,906 TOBY KEITH, ERIC CHURCH, JT HODGES
ashviile. TN $89/$20 Verizon Wireless Amphitheater, Chariotte, N.C., Oct. 7 520 Live Nation
PROMETHEUS L o e o
£ (£373.478) $44.78 National indoor Arena, Birmingham, England, Oct. 26 13,581 Kilimanjaro Live/AEG Live
global media sellout
CHIEF EXECUTIVE OFFICER | $593,196 SANTANA

RICHARD D. BECKMAN $195/$155/$95/$55 The Joint, Hard Rock Hotel, Las Vegas, Nov. 11-13 Sides 3-:2;:’,5 Concerts West/AEG Live
Howard Appelbaum: PRESIDENT, BUSINESS DEVELOPMENT; Gautam Guliani: CHIEF
TECHNOLOGY OFFICER; Dana Miller: SENIOR VICE PRESIDENT CREATIVE SERVICES: ‘ e DEADMAUS, FATBOY SLIM, FEED ME MMY LEE, DJ AERO
Doug Bachelis: VICE PRESIDENT, MARKETING; Madeline Krakowsky: VICE PRESIDENT, »
CIRCULATION; Rory McCafferty: VICE PRESIDENT, ONLINE; Meghan Milkowski: $755/$g% - . - - 8,573 n : .
CORPORATE PRODUCTION DIRECTOR; Richard Tang: VICE PRESIDENT, FINANCE; ‘ Bill Graham Civic Auditorium, San Francisco, Oct. 29 sellout Another Planet Entertainment, Live Nation
Rob Schoorl: VICE PRESIDENT, HUMAN RESOURCES; Andrew Min: VICE PRESIDENT,
. 3 \ $591,471 TOBY KEITH, ERIC CHURCH, JT HODGES

HAIRMAN 5
$89/%20 . 17,532 ; :
JAMES A. FINKELSTEIN ‘ /$ Cruzan Amphitheatre, West Palm Beach, Fla., Oct. 15 18760 Live Nation
Adwee - Back Stage ) Ex R $588,423 ENRIQUE IGLESIAS, PITBULL, PRINCE ROYCE
o : ; T : $134.25/$104.25/$59.50/ " " o -
| T $39.50 Verizon Theatre, Grand Prairle, Texas, Oct. 18 sellaut Concerts West/AEG Live
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Hooking up: Among the approaches brands are taking to
pair up with music include Pepsi’'s $60 million “X Factor”
campaign, Converse’s Rubber Tracks recording studio
(opposite page, top) and Scion’s sponsorship of the
Check Yo Ponytail tour featuring SPANK ROCK.

-

—

BRANDING

BY ANDREW HAMPP

The Anti-Branding
Music Branding Strategy

Cultural relevance. Positive buzz. Why Scion, Converse, Intel,
Mountain Dew and other marketers place bands before sales

uring October’s CM] Music Festival, Rochester,
N.Y.-based indie-pop band Joywave booked some
free time in one of Brooklyn’s hottest new studios.

The state-of-the-art recording space had more
than enough features to make an upstart, unsigned
band feel spoiled—brand-new Fender, Gibson and Music Man gui-
tars; Yamaha keyboards; a Wurlitzer organ; and Marshall amps all
donated from Guitar Center. There were speakers donated from
Manhattan’s legendary Electric Lady Studios. Even the artwork is
cooler than the typical corporate studio—an original piece from
Shepard Fairey adorns the entrance, while street artist Ben Eine
lent his famous typography to the studio’s exterior.

“We’ve driven by this a few times and I would never know this
was a Converse studio,” one of Joywave’s band members says.

That’s precisely the goal for Converse chief marketing officer
Geoff Cottrill (@yogmoney) and dozens of other marketers who've
sponsored music programs and events in recent years. Rather than
just slapping their logos on a stage or signing up a dozen bands for
tour endorsement deals, a growing roster of brands like Converse,
Scion, Intel, PepsiCo, Red Bull and others are opting for more of
a corporate-underwriting approach to music—from serving as a
part-time label to funding original music videos to hosting record-
ing sessions. And many are doing so with little expectation of a
direct return on their investment—many marketers cite “positive
buzz” or “cultural relevance” as their key indicators of success,
not product sales.

“We're not asking for anything in return,” Cottrill told Joywave
during its visit to Converse’s studio—the much-covered Rubber
Tracks—Ilocated on the corner of Keap and Hope Streets in Wil-
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liamsburg. “You own all this content. Why would we want to own
it> We don’t want to run a record label, because we make apparel
and shoes. We wouldn’t know how.”

Even the brands that do have formal record labels, like Mountain
Dew’s Green Label Sound, find the proof-of-sales metrics to be less
than empirical. Green Label has had first-run releases of new singles
from bands like Holy Ghost, MNDR, Chromeo and Wavves but still
has to work with their existing labels to coordinate exclusivity. And
fans aren’t going to see the members of Holy Ghost, currently on
the road with a Green Label Sound-backed tour, cracking open a
Mountain Dew onstage any time soon.

“The music becomes decentralized so quickly, a lot of times it’s
not always the best analytics,” Mountain Dew brand manager Hud-
son Sullivan says. “It’s more about engagement, the conversation.
Are people talking about GLS on Twitter, on Facebook? Are they
positive or negative conversations? Are artists talking about it? Our
artists become a barometer for the music community—through
singles, videos, tour sponsorships, we can go back to them and
gauge how much traffic we're getting.’

Mountain Dew’s sister brand Pepsi doesn’t have the same ability
to rely primarily on social-media buzz as a sales metric. This past
spring, the brand dipped to No. 3 in market share for the first time
in decades, losing the No. 2 slot to Diet Coke, according to Bever-
age Digest. The brand was accused of blinking on its marketing
strategy, supporling grass-roots initiatives like the Refresh Proj-
ect in favor of Super Bowl ads and major TV advertising. PepsiCo
quickly responded with a 30% increase in marketing spend across
the company portfolio, including $60 million behind Fox’s “The

X Factor.” In fact, Pepsi’s first major TV campaign in three years
premiered during “The X Factor,” highlighting Pepsi’s music cam
paigns through the years while showcasing the single “Tonight Is
the Night” from emerging artist Outasight. Pepsi also sponsored
Outasight’s accompanying music video and helped book a perfor-
mance by the singer on a recent “X Factor” episode.

Pepsi chief marketing officer of sparkling beverages Frank
Cooper says the company wants to be a “much more integral
player in the broader music ecosystem” going forward, helping
connect the dots among music discovery, distribution and tour-
ing. “One thing we know for sure, and we hear this in virtually
every quantitative and qualitative study, is that Pepsi and music
are interrelated. Our brand equity rests upon it. And to that ex-
tent, brand equity allows consumers to go to the shelf and pull
Pepsi over our competitors. And it allows us to maintain some
premium pricing in the process.”

Of course, brands like Converse and Mountain Dew are more
niche brands and in more stable places in terms of sales. It was re-
vealed during Nike’s fourth-quarter earnings call that Converse’s
signature shoe, the Chuck Taylor, has grown from sales of 4 mil-
lion pairs in 2004 to 70 million at the close of its 2011 fiscal year
in June. Meanwhile, Mountain Dew continues to enjoy sales in-
creases while its parent company PepsiCo’s flagship Pepsi brand
struggles to maintain market share against Coca-Cola. Even Red
Bull, which has in-house record label Red Bull Records and an ag-
gressive concert and tour sponsorship program, has grown to be-
come a $5.2 billion brand in 2010, according to company figures
reported by Business Week.

By these measures, there’s less risk for healthy brands to invest
in these kinds of music programs. Converse can afford to pay Matt
& Kim, Soulja Boy and Andrew W.K. to collaborate on an original
song and appear in ads, even if they can’t prove how that song sells
a single pair of Chuck Taylors.

So how to explain Scion? Toyota’s niche, box-shaped car has
supported metal and indie music since it was launched in 2002,
but its sales have slumped in recent years. Since a peak of 173,000
in 2006, Scion finished 2010 by moving just 46,000 vehicles, ac-
cording to Ward’s Automotive. And yet the brand ramped up its
support of music this year through its Scion A/V project. In the



X FACTOR: RAY MICKSHAW/FOX; SPANK ROCK: CAESAR SEBASTIAN

past three months alone, Scion A/V has released new music from
acts like dance DJs Nadastrom, psych-rock band the King Khan
Experience and grindcore group Wormrot; supported a fall tour
(Check Yo Ponytail) featuring Spank Rock and Big Freedia; and
hosted a two-and-a-half-day Music(less) Music Conference in Los
Angeles. It’s also prepping a mini-album from punk-rockers the
Melvins in 2012.

Like Converse’s Cottrill and Mountain Dew’s Sullivan, Jeri Yo-
shizu—Scion sales promotions manager and head of the brand’s
music strategy—is equally ambivalent about research. “There is

“When we don’t speak—when artists
speak—it’'s way more powerful. By not
putting any demands on the artist, they
turn around and tell their social media

following about our brand.”

GEOFF COTTRILLL

no measurement of a lot of initiatives out there. People can tell
you that there’s impressions, but there’s no equation. There’s no
magic tool out there that says, ‘Because you're associated with the
Melvins you're guaranteeing a certain amount of kids to sell a car,”
Yoshizu says. “It’s about awareness and familiarity. We let people
know that Scion exists and that Scion sells cars. If somebody has
that software tool that will show you exactly how that patterns down
to sales, they’re probably going to be a billionaire.”

One brand that is trying to match music marketing with tan-
gible results is Intel, which teamed with Vice in 2009 to form a
music, art and technology event series called the Creators Project.
Starting with a launch New York event in 2010 that drew perform-
ers like M.I.A, Sleigh Bells and the Rapture, the Creators Proj-
ect has gone on to include dates in London, S3o Paolo, Seoul and
Beijing, along with a partnership with the 2011 Coachella Valley
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Music and Arts Festival. Such acts as Mark Ronson, Florence &
the Machine and Justice have since headlined Creators events for
exclusive perforinances, while Spiritualized, N.A.S.A. and David
Bowie are among the artists who partnered with the Creators
Project for exclusive installations. Unlike Converse, Red Bull or
Mountain Dew, which turned to music strategies to strengthen
their existing relationships with young tastemakers, Intel turned
to music to start from scratch.

“We knew we had a problem with talking to young adults
because our product isn’t something you can touch and feel—
it’s built inside a computer,” says
Dave Haroldsen, who works for In-
tel's global partner marketing team
and also serves as Intel’s creative di-
rector on the Creators Project. “We
wanted to really build a program to
showcase the amazing moments
happening in art and make it as
transparent as possible to show peo-
ple worldwide what happens when
you maximize with technology.”

Inte] conducts extensive focus
groups with Creators Project attend-
ees afier each event, seeking to mea-
sure the brand’s relevance and awareness among its influential
attendees. And comingin 2012, Intel is looking to bring Creators
Project materials to its retail spaces in ways it wouldn’t dare at its
own events. “You're never ever going to go to a Creators Project
and have people hand out pamphlets or things like that—it’s just
not the way you interact with this audience,” Haroldsen says. “It’s
all about the experience and aspirational ideas. You can’t buy au-
thentic trust and respectability. It’s all got to mean something to
this audience, or it’s not going to work.”

Authenticity is so important to Converse’s Cottrill, he prefers not to
actively market to his consumer base at all. “When we don’t speak—
when artists speak and we don’t—it’s way more powerful,” he says.
“By not putting any demands on the artist, they turn around and
tell their social media following about our brand. Fifteen years ago,
‘new media’ was banner ads. Now this becomes the media.” -+

CONVERSE

Brands And Bands:
By The Numbers

70

million
Number of Chuck Taylors sold as of June 30,
the end of Converse’s 2011 fiscal year

4]

million
Number of combined Facebook fans
for Converse and Converse All Star

295,000 -plus

Combined free downloads for Converse’s
“Three Artists. One Song” singles “My Drive Thru,”
“All Summer” and “I’'m a Goner”

MOUNTAIN DEW

80%
(o]
Mountain Dew’s share of the citrus soda market in 2009
4*
Mountain Dew’s rank among all carbonated beverages in
the United States, behind Coke, Diet Coke and Pepsi

7.8

million
Video views for Green Label Sound’s YouTube channel,
featuring such acts as MNDR, Holy Ghost and Chromeo

|
70% "

Intel’s share of the processor market

560,000

Attendees at the Creators Project events

120

million
Video views of the Creators Project content

46,000

Sales of Scion vehiclesin 2010

10,000

Music events Scion has sponsored since 2003

10,000 -plus

Likes for Scion A/V Metal on Facebook

According to Beverage Digest, "* According to PC World
** According to Ward’s Automotive
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No one saw this coming. 9 Rick Ross, the author of Miami street anthems, becomes a critical darling and forward-thinking
entrepreneur? § Wale, the heady rapper everyone wrote off, turns into a chartrattling star? § It seemed unfathomable 18 months
ago. But with the reconstituted Maybach Music Group turning into a heavyweight rap haven at Warner Bros. Records, the unlikely
duo is quickly taking its partnership to unforeseen heights. Ambition has legitimized a year’s worth of work with its first-week
sales. There’s more to come, including Ross’ heavily anticipated God Forgives, I Don’t and a large-scale MMG game plan for 2012.
9 How did this happen? The story behind one of the year’s most surprising tales of success. —Jason Lipshutz
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OIL LETSDOIT

THE HIT-MAKING, PROLIFIC, SUPER-SOCIAL RICK ROSS
ISSIGNED TO DEF JAM RECORDINGS AND HAS A LABEL
DEAL WITH WARNER BROS. EVEN WITH HIS RECENT
HEALTH SCARES, AND HIS FIFTH SOLO ALBUM PUSHED
BACK TO 2012, HE SAYS HE “FEELS GOOD”

BY JASON LIPSHUTZ

lutch” 1s a word sports fans use to describe a mo-
ment in which someone recognizes the magnitude
of a situation and rises to meet it.

It’s a buzzer-beating jump shot, or a Hail Mary
touchdown pass—a triumph instantly memorized and placed
in the history books.

The idea of being “clutch”—of having a sixth sense for
the defining moment—is one that Rick Ross relates to. After
all, the 35-year-old Miami rapper has quietly been clutch his
entire career.

When he needed a hit first single five years ago, “Hus-
tlin’” became an anthem, selling 733,000 copies, accord-
ing to Nielsen SoundScan.

When he needed to win over critics, he released a front-
to-back classic, Teflon Don, in 2010. It sold 682,000 copies
and topped out at No. 2 on the Billboard 200.

When he needed to deliver guest verses on tracks by
Kanye West, D] Khaled and Lil Wayne, he crushed them,
and helped “Devil in a New Dress,” “I’m on One” and
‘John” sell more than 2.1 million cumulative copies, ac-
cording to SoundScan.

“l understand why New York’s a huge fan of Derek Jeter—
because in the playoffs he always delivered, he always came
through,” Ross says. “And that’s what it is when it comes to
big records, big collaborations. I was fortunate last year to
have a run with the biggest names in the game.”

And when Ross moved to join hip-hop’s elite (Jay-Z with
Roc Nation, West with G.0.0.D Music, Lil Wayne with
Young Money) by establishing a solid musical brand, he
expanded his label, Maybach Music Group (MMG), to in-
clude Wale, Meek Mill and Pill last spring. The move also
punched up the identity of Warner Bros. Records’ urban
department: Maybach inked a disiribution deal with the
major in February. And though there are rumors of itchi-
ness, Ross continues his solo career at his longtime home,
Def Jam Recordings.

‘I said to [Ross), ‘I think we could build something great
together. You could build the next Cash Money,’” says Joie
Manda (@joeyie), executive VP/head of urban music at War-
ner Bros. Records. “And he said, ‘That’s what | want to do.
That’s my dream.””

MMG sports an assortment of lyrical styles, but just when
Ross needed to prove the power of his brand, Wale released

TEAM ROSS

ALBUMTITLE: God Forgives, | Don’t

LABEL: Def Jam Recordings

RELEASE DATE: Reportedly Q1/Q2 2012

MANAGEMENT: Alex “Gucci Pucci” Bethune
PRODUCERS: various

A&R: DJ Khaled

PUBLISHING: 4 Blunts Lit at Once/EMI Blackwood (BMI)
BOOKING AGENT: Melissa N. Sessoms of Total Access Talent

PUBLICITY: Gabriel Tesoriero of Def Jam Recordings;
Phylicia Fant (@PurplePhy) of Warner Bros. Records

ATTORNLY: Theo Sedimayr of Sedimayr & Associates
SITES: GodForgivesiDont.com, Richforever.tumblr.com
TWELETS: @rickyrozay
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his sophomore album, Ambition, to stunning results on Nov.
1. With Ross executive-producing (with Wale), and relent-
lessly promoting Ambition (he even set the avatar of his
@rickyrozay Twitter account, which sports 1.5 million fol-
lowers, with Wale’s album artwork), the album sold 164,000
copies in its first week, according to Nielsen SoundScan.
It’s an improbable comeback (see story, page 14) that Wale
acknowledges in the liner notes of the new LP. “Rick Ross,”
it says simply, “thank you for giving me my shot.”

On Oct. 14, 18 days before the release of Wale’s Ambition,
Ross suffered a seizure aboard a Memphis-bound plane, on
his way to opening a Wingstop restaurant franchise in Fort
Lauderdale, Fla. The medical scare required an emergency
landing and treatment at a Fort Lauderdale hospital, and when
Ross tried to fly from Florida later that day, he suffered an-
other medical setback and was rushed to an emergency room
in Birmingham, Ala.

One month later, Ross says that he “feels great,” and al-
though rumors abound about his physical state, he chalks
up the scares to a “lack of sleep.” The incidents have de-
layed the release of the anticipated God Forgives, [ Don't,
his spectacularly titled fifth full-length originally slated
to arrive Dec. 13. Island Def Jam (1DJ]) senior VP of mar-
keting Chris Atlas says that the album is now expected
“around first quarter, maybe early second quarter” (Bill-
board.com, Nov. 17).

“We're all aware of his recent health issues, and based
on some of the minor sethbacks with that, we weren’t able to
confirm certain opportunities, because he physically wasn't
able to deal with certain things at the time,” Atlas says. “We
want him, as we want for ourselves, to have the best setup
for this album, and to have an artist that is 100% ready 1o go
in releasing and impacting this record, because the expecta-
tions for it are high.”

In the meantime, Ross is still firing on all cylinders, spend-
ing marathon studio sessions tweaking God Forgives and other
projects. He’s a tireless worker, literally—longtime manager
Alex “Gucci Pucci” Bethune says that he and Ross usually
get about three hours of sleep per night. Ross is constantly
thinking, talking and tweeting about MMG, and wants God
Forgives to pack the epic scope of a Brian De Palma film—
hence the title.

“This album is almost like a movie,” Ross says. “I wanted
[the title] to be something that was extremely emotional, to
set up a real roller coaster ride as far as the music and thought
process. It sounds like a term of retaliation, and with the
picture that I'm painting, it felt perfect.”

After breaking out with the 2006 single “Hustlin,’”” Ross’
first three albums—2006’s Port of Miami, 2008’s Trilla and
2009’s Deeper Than Rap—all hit No. 1 on the Billboard 200
and spawned hits like “Push It,” “The Boss” and “Magnifi-
cent.” 2010’s Teflon Don, however, was a lush, more cohesive
effort than his previous output, with guest verses by West,
Jay-Z and T.1. and tracks like “Tears of Joy” offering insight-
ful introspection. Pitchfork and Rolling Stone both included
Teflon Don on their year-end albums lists, and “Aston Martin
Music,” the sparkling third single featuring Drake and Chrisette
Michele and produced by J.U.S.T.1.C.E. League, gave Ross his
biggest hit on Billboard’s Hot R&B/Hip-Hop Songs chart,
peaking at No. 2 in January.

Allin: Maybach Music Group’s
WALE, RICK ROSS, MEEK
MILL and PILL (from left)

According to the Grammy Award-winning production col-
lective . U.ST.1.C.E. League’s Kevin “Colione” Crowe (@co-
lionejl), who began working with Ross on “Trilla,” the “Aston
Martin Music” beat originally was sent to both Drake and
Ross through a mix-up. When the two rappers met up, Ross
folded Drake’s hook next to Michele’s chorus and created
a unique pop track. “Ross has such a vision—he’s a musi-
cal type of guy, and he can see the whole format of a beat,”
Crowe says.

The success of Teflon Don presented an opportunity for
Ross: He could begin building a roster of artists on his MMG
imprint and use his own visibility to give their releases some
juice. Maybach’s business model could become to Ross what
Roc-a-Fella was to Jay-Z and what Young Money has become
to Lil Wayne.

“I've most definitely been a fan of Hov and his whole
movement,” Ross says of Jay-Z. “He gave a blueprint to a lot

SMALLZ AND RASKIN



of young entrepreneurs, as well as Wayne, with how active
Wayne is with artists. There’s a lot of different approaches,
but at the end of the day, we’ve . . . just got to be hands-on
and walk our own path.”

The signings fell into place naturally. Meek Mill (@Meek-
Mill), a mixtape specialist from Philadelphia, says he asked
Ross through Twitter last year to contribute a verse to his
“Rozay Red” remix and started seeing the rapper and talk-
ing to him on the road. “He must have liked what I was
doing. I came down to Miami, and I've been Maybach ever
since,” Mill says.

Wale’s manager, Rich Kleiman, who is also Roc Nation
VP of management, says that Ross had been talking to Wale
backstage at club shows for months last year—the D.C. rap-
per’s verse on Waka Flocka Flame’s hit single “No Hands”
had been earning him new recognition. Ross says that he
could see the passion in Wale’s thymes, and the poor sales

“ROSS OUTLINED
EXACTLY WHAT HE’D
HOPED, WHICH WAS A
MULTIYEAR PLAN TO
THOUGHTFULLY BUILD
AN IMPORTANT LABEL,
ARTIST BY ARTIST.”

of Attention Deficit didn’t deter him from offering Wale a
deal. “It wasn’t about hype, and it wasn’t about past suc-
cess,” Ross says. “It was about who Wale was as an MC—an
incredible MC—that made me a fan. I felt we could make
history together.”

With Mill and Wale in place on the roster, Ross decided to
inject some “new energy” in the Maybach imprint after the
label’s deal with Def Jam Recordings expired. Rumors of a
bidding war for MMG spread until the label solidified a part-
nership with Warner Bros. Records on Feb. 22, the same day
Ross announced the signing of Atlanta rapper Pill (@Pill4180),
an online favorite, to MMG.

“[Ross] was someone we had our eyes on for a long time, so
as soon as we were in a position to act on it, we did,” Warner
Bros. Records co-president/CEO Todd Moscowitz says. “When
we started having serious conversations, he outlined exactly
what he’d hoped, which was a multiyear plan to thoughtfully

—TODD MOSCOWITZ,
WARNER BROS. RECORDS

build an important label, artist by artist.”

The first move was the May release Self Made, Vol. I,
an MMG compilation album, which featured the fero-
cious single “Tupac Back” and has sold 183,000 copies,
according to Nielsen SoundScan. The album came out
while Ross was supporting Lil Wayne on his [ Am Still
Music tour, and the rapper peppered his sets with May-
bach shout-outs. During a March 26 performance at the
Wells Fargo Center in Philadelphia, Ross brought Mill,
as well as Sean “Diddy” Combs and D} Khaled, onstage,
and toasted his MMG signee to Mill’s hometown crowd.
The audience went wild.

Meanwhile, Ross began guiding Wale as he readied his come-
back album in Atlanta, giving him feedback on each song,
helping him select the moody “Lotus Flower Bomb” (featur-
ing crooner Miguel) as the impact single. (It was a Greatest
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Gainer on the Hot R&B/Hip-Hop Songs chart on Oct. 29.)
Ross also appears on two tracks.

“He wasn’t there all the time, but he was instrumental in
deciding where Wale was going to record, the people Wale
was going have around him,” Kleiman says. “And then there
were periods where he’d meet with Wale in Atlanta or Miami
or New York and have quality 24- to 48-hour periods of going
through every song and trying things and giving advice—
truly executive-producing the album.”

Ross also boosted Wale’s social profile with nonstop pro-
motion of Ambition, including 71 mentions of the album on
Twitter the day of its release and links to Wale’s latest music
videos. Now Wale has 1.3 million Twitter followers—almost
as many as Ross.

The MMG deal put Ross in an awkward label position: He’d
laid a foundation at Warner Bros. for his label, but was com-
mitted to Def Jam Recordings as a solo artist for three more
albums. “1 get to see two different systems and two different
perspectives,” he says. And Def Jam Recordings is happy to
watch Maybach flourish as it focuses on solo projects like
God Forgives, I Don't.

“With all of the incredible activity Ross has been gener-
ating in the marketplace with MMG, his profile is as hot as
ever,” ID] president/COO Steve Bartels says. “This puts us
in the unique position to do what we do best: catapult the
artist to the next level, while solidifying and expanding his
core and his standing in the industry.”

Chris Atlas adds that Ross’ many guest verses in 2011
helped increase his visibility in different genres. On the
Oct. 22 Hot R&B/Hip-Hop Songs chart, Ross appeared
on seven of the tally’s 100 songs, including Monica’s R&B
jam “Anything (To Find You),” D] Khaled’s chart-topping
posse cut “I'm on One” and Mill’s “Ima Boss” from Self
Made, Vol. 1. “Whether it’s all MMG records or just other
feature records, they’ve all added to his growing brand,”
Atlas says.

Also on the Hot R&B/Hip-Hop Songs chart are a pair
of Ross singles—the Nicki Minaj-warmed pop track “You
the Boss” and the Just Blaze-produced banger “I Love My
Bitches”—that will be included on God Forgives. The two
tracks debuted Oct. 4—a little more than a week before
Ross suffered the seizure-——and despite the album delay,
the songs will remain the focus of Def Jam Recordings’
marketing rollout for God Forgives, with no new single ex-
pected before year’s end.

“You the Boss” has moved 80,000 copies while “I Love My
Bitches” has sold 17,000, according to Nielsen SoundScan,
and Atlas says that “Boss” will be crossed over to rhyth-
mic and pop after initially finding a home at R&B/hip-hop
radio. A video for the song is coming, as are TV opportuni-
ties, live concert events and Twitter campaigns, depending
on the new release date. On the MMG side, Warner Bros.’
Manda says that a Self Made, Vol. 2 could arrive as early as
late January and that Mill’s proper debut is expected to be
released in March. As for the further expansion of MMG'’s
roster, including a rumored partnership with veteran MC
Trina, Manda will only say that Ross “is constantly look-
ing for new talent.”

It’s not a surprising play for Ross. After all, larger-than-
life personalities are always looking ahead for new oppor-
tunities, searching for ways to “take it to the next level,”
as he so often says. Even if God Forgives, I Don’t is coming
out after the calendar flips due to his seizure in October,
he’s making sure he has more clutch opportunities lined
up for 2012.

“Rick’s a warrior,” manager Bethune says. “I hear what
everyone is saying [about his health], but me knowing him, I
see none of that. I just know he probably needs to get a little
rest. We all do. But . . . we’re back at it, and we've been back
at it for a while now.”

“It could have been a lot worse,” Ross adds of the health
scare. “So I'm just thankful. I feel gopod—and I'm back on
my grind already.” oo

Jason Lipshutz (@jasonlipshutz) is an assistant editor at Billboard.
com and edits singles reviews for Billboard magazine.
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BEAUTIFUL BLISS

HOT—AND THEN NOT. SIGNED, AND THEN DROPPED.
BUT HIS RECENT SOPHOMORE ALBUM, “AMBITION,”
DEBUTED AT NO. 2 ON THE BILLBOARD 200. HOW WALE
PULLED HIMSELF UP BY HIS NIKE BOOTSTRAPS

-

BY BRAD WETE

ale knew his new album, Ambition, would be
successful.

He was absolutely sure his second effort
would be crowned a classic. When he made
the declaration, on the phone from his Nashville-bound tour bus
weeks ago, it was a bit of a tough sell—considering his debut,
2009's Attention Deficit (Allido/Interscope), moved only 28,000
copies in its first week. (Total sales now number 200,000, ac-
cording to Nielsen SoundScan.) Still, as he made his case, it was
hard to not sip the Kool-Aid. Wale could “just feel it.”

Fast forward: He’s fresh off a nap in his Los Angeles hotel room
days after Ambition’s Nov. 1 release and readying himself for a
performance on “Jimmy Kimmel Live!” Ambition opened at No.
1 on Billboard's Top R&B/Hip-Hop Albums chart with 164,000
units-—and had it not been for Justin Bieber’s Christmas album,
it would’ve topped the Billboard 200 as well. “It's not surprising,”
Wale ways coolly of the victory. “I knew [ could do it.”

Olubowale “Wale” Falorin, 27, is as self-assured as they come.

The Washington, D.C., native, a high school and college athlete
{football, track), started out by using his Myspace page to inde-
pendently push his free mixtapes. The tapes, like 2008’s criti-
cally acclaimed The Mixtape About Nothing, were clever, ironic,
intense and filled with everything from quips about retro Air
Jordans to poignant lines about economic struggles—all this
neatly wrapped around his hometown’s go-go grooves.

Wale also performed at local clubs, and he’d already toured
Europe in 2007 with Mark Ronson, which led to him signing to
Ronson’s Allido Records. Wale, known as a brash, entertaining
performer, whether with a band or a DJ (or both), was part of a
then-new guard of rappers like Cleveland’s Kid Cudi, Pittsburgh’s
Wiz Khalifa and Toronto’s Drake. And when he got in business
with Jay-Z’s Roc Nation Management (Rihanna, Willow Smith),
the assumption was that Wale would cruise to success.

But Attention Deficit’s lead single, the frenetic “Chillin’"—fea-
turing a not-quite-iber-famous Lady Gaga—Ileft many fans of his
mixtapes confused. The album flopped. In 2010, Wale was qui-
etly dropped from Interscope’s roster. His manager, Roc Nation
VP of management Rich Kleiman, recalls meeting with label
co-chairman Jimmy lovine. Kleiman says lovine wasn’t “willing
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to go to war for [Wale] again. [ don’t think Interscope met our
expectations. Nobody worked [his second single] ‘Pretty Girls.”

But Kleiman doesn’t remember Wale sulking. “Instead of
spending [even] one day wallowing in album sales that were
less than projected, or numbers that weren’t nearly as high as
Cudi or Drake, who were in his immediate class, and who he was
grouped with, he hit the ground running and said, ‘I'm going
to work the shit out of this album.”” That he did. continuing to
make videos for singles—on his own dime, according to Klei-
man—and touring like crazy.

“[He’s] an artist that—with or without a hit record—is
able to tour and give a phenomenal experience,” says )esse
Kirshbaum, Wale’s booking agent of three years and CEO
of New Universal Entertainment Agency. NUE specializes
in “boutique talent” for college fans. But only a few dates on
his Ambition tour are at schools.

“Wale's predominantly performing at large-scale clubs that hold
1,500-2,000,” Kirshbaum says. “And he’s selling the majority of
them out in advance on most nights—even on days that are less
attractive. Selling out Chicago House of Blues on a Tuesday is
impressive. Selling out Los Angeles’ House of Blues two weeks
ahead is pretty impressive.” On the eve of his recent album re-
lease, Wale sold out New York’s Terminal 5 (without an opening
act, save the tastemaker-favorite D] Cassidy)—capacity: 3,000.

In addition to his 2010 Attention Deficit tour, Wale hopped on
Atlanta rhymer Waka Flocka Flame’s 2010 club thumper “No
Hands” (Warner Bros.). The song went to No. 13 on the Billboard
Hot 100 and has sold 358,000 copies, according to Nielsen Sound-
Scan. That big look, along with a sequel to his 2008 “Seinfeld”-
themed free mixtape, 2010’s equally priced More About Nothing
(released through hip-hop blog Rap Radar), pretty much made
him a hot commodity again.

The release of More About Nothing was celebrated with a sold-
out concert (featuring a full band) at New York’s Highline Ball-
room. Roc Nation Records artist ]. Cole (who recently debuted at
No. 1 on the Billboard 200)—Wale’s partner with Melanie Fiona
on the sleeper song “Beautiful Bliss” from Attention Deficit—
joined him onstage. The place was fairly on fire.

This was all accomplished without label assistance. It was all
sweat—and social. Wale personally handles his Twitter timeline
24-7. He has more than 1.3 million followers and a million-plus
likes on Facebook. Labels began courting Wale again. But it wasn’t
until a chance meeting with a rap heavyweight in winter 2010
that Wale found a new home.

Enter Rick Ross. The Def Jam Recordings artist was looking
for acts to sign to his then-homeless Maybach Music Group im-
print. Ross reached out to Wale at Delaware State University after
a homecoming show at which they'd both performed. They spoke
in Ross’ dressing room, and then kept in touch afterward. “I was
on his radar,” Wale says. “Ross had the vision from the start.”

Wale officially joined MMG/Warner Music Group in February.
“Ross believed in him,” says Joie Manda, Warner Bros. Records
executive VP/head of urban music. “And when Ross came in and
played Wale’s records, I believed also.”

Wale was heavily featured on Maybach’s summer compilation
effort, Self Made, Vol. 1., which has sold 183,000 copies, according
to SoundScan. The track “That Way,” featuring Ross and R&B
crooner Jeremih with Wale headlining, was the set’s last single
but also seemed like Ambition’s unofficial first.

Wale has good advice coming from all directions. “Jay-Z, es-
sentially, is my business adviser,” Wale says. “Him, Rich and
[Roc Nation’s] John Meneilly. I know Jay has a personal place in
his heart for Ambition. I remember one time [ was on the phone
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with Jay, asking him, “‘What did | do [wrong]? What can I do differ-
ently?’ He was like, ‘Maybe you just didn’t come with that single.
You made a solid first album. But you didn’t come up with that
single.’ That just added fuel to my fire.”

Ambition is a concentrated effort, mostly stripped of big-name
producers. It builds on Wale’s go-go base, bringing a genre whose
most notable hits are 1986’s “Da Butt” by Experienced Unlimited
and “Sardines” by Junkyard Band, screeching into 2011 with
tracks like “Don’t Hold the Applause” and “Double M Genius.”
Along with Wale’s ever-improving rhymes, the album boasts sev-
eral of those strong, radio-ready records.

““That Way’ is the biggest radio record of his career,” Manda
says. And it’s no coincidence that his charming single “Lotus
Flower Bomb” (with ByStorm/Jive R&B singer Miguel) also targets
women. Wale has a tendency toward romance. “His marketing
director Shari Bryant is super-serving his female fan base and
making sure they know how great he is, and how he’s speaking
to them,” Manda says. Wale credits the response to the single

XA AAEY Y

(which is No. 5 on Hot R&B/Hip-Hop Songs after seven weeks,
making it one of the chart’s fastest-rising tracks of the year) to
its honesty—and his zodiac sign. “Lotus Flower Bomb’ is a real
love song. It’s no secret. I'm a Virgo. I love love.”

Wale and Miguel met after Wale reached out to him on Twit-
ter. “He had heard a song on my album called ‘Vixen’ and had
an idea for a record,” Miguel says. “Wale basically quarterbacked
the whole thing.”

Wale wrote the majority of the song’s silky hook, with Miguel
providing some “lyrical edits.” But Wale was responsible for its
orgasmic bridge, a call-and-response cooing of vowels. It’s the
part that women are most anxious to sing at concerts.

Wale's use of social media doesn’t end with sparking creative
partnerships through Twitter. He’s also utilizing Turntable.fm
as his “opening act” on the Ambition tour. Before shows, Wale
fans gather in a Turntable.fm “room”—it’s projected on a wall
of the venue and they can virtually spin tracks. Elsewhere? Fans
can use the app to “DJ” at the club. “I just thought it would be

—_ e W ——
“I1 WAS ON HIS

RADAR. ROSS HAD
THE VISION FROM
THE START.” —WALE

Hands up: WALE appearing on
BET’s *“106 & Park” on Oct. 31.

something dope. Social networking is important,” Wale said re-
cently to Wired.com. “Anything that’s social and music com-
bined is something I want to be a part of. I'm very hands-on
with it.” The project is Turntable.fm’s first partnership with an
artist for live events.

Among Ross’ support, advice and the quality of Ambition, Wale
appears to be on a bright, new path. What may or may not be
tougher to achieve is his goal of undisputed greatness.

“[Rappers] used to take pride in being the best or becoming
the best. Now they just talk about who has the most swag. But
who wants to be the best?” he asks. Wale really wants to know.
“Come to the table with your albums. I nailed it this time. I'll
keep busting my ass until . .. you're going to have to respect me.
I love hip-hop so much, and I'm really a humble dude. We're all
cocky inside our records—Dbecause that’s how rap is.” oe
Freelance writer Brad Weté (@ BradWete) isa former Entertainment
Weekly and Vibe reporter.
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FUTTRESDUND
INTELLIGENCE REPORT
Building Digital
Businesses
Around Music

& Rights

By Kyle Bylin, Louis Hau
and Glenn Peoples

The excitement—and the power—of possibility. ¢ That’s what
emerged from Billboard’s inaugural FutureSound conference
in San Francisco Nov. 17-18. ¥ What made this gathering
different? Music rights-holders and digital startup companies
had conversations that moved beyond the antagonism of the
past.  They’re joining to find ways of mutually profiting from
new businesses built on social media and cloud-based stream-
ing platforms. But as entrepreneurs move to take advantage of
opportunities, they’re honing their business models, optimizing
social tools, but also untangling a thicket of licensing issues
and attempting to overcome lingering cultural differences with
music companies. ¥ In this exclusive conference wrap-up, and
based on public and private discussions held at the conference,
Billboard examines these issues—and presents the ultimate
white-paper report on the very future of the business of sound.
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A FANATIC'S DILEMMA:
DEFINING A MUSIC STARTUP'S GOALS

HEMUSICINDUSTRY HAS NOSHORTAGE OF PROBLEMS—
and manystartups are vying to provide solutions. But the solutions they
offer don’t always offer mass appeal, which canlimit their commercial
potential—not to mention their attraction to music rights-holders.
Sometimes founders misjudge their love for music as repre-

senting the wants and needs of the wider major- .
Entrepreneurial

ity when, in fact, they don’t. This isn’t to say that music fans must
there isn't a place for niche music products and keep their eye
services. Rather, the sticking point is that fanatic ~ ©" the needs of

. > i mainstream
founders are unknowingly biased; they often solve  |isteners.

fanatic problems and err in thinking that casual
listeners seck these solutions too.

Turntable.fim, the white-hot music startup of 2011, now rests at the chasm be-
tween its tens of thousands of early adopters and the potential of a wider market.
Whether the service crosses over to the mainstream or not, in truth, it may not
need to in order to be a called a success.

But Turntable will want to avoid the fate of Last.fm. A custom radio service
that liunched in 2002, Last.fm is an example of a company that focused on
music fanatics and eluded the mainstream market. It had the same fundamen-
tal idea as Pandora, but Last.fm differentiated itself with a signature “music
scrobbling” feature, which allowed users to record the details of every song they
listed to in a single location. On top of that, Last.fm built on many additional fea-
tures that increasingly catered to the needs of the fanatic.

By contrast, Pandora focused on creating a mainstream experience, ignor-
ing fanatics and continuing to make the service simpler and easier to use, so
that more people would use it. Today, it's clear that Pandora resides in the main-
stream and Last.fm—while widely used—still escapes casual fans.

Music-1D app Shazam started as a “techie solution” to a fanatic problem,

but it caught on—in part—Dbecause it solves a real-world dilemma: It enables
fans to identify what song is playing on the radio or TV. At FutureSound,
Shazam director of consumer marketing Jeff Roberto shared some user met-
rics: more than 150 million worldwide users, more than 100 million songs
sold annually and 2 billion recognitions to date. While it has released numer-
ous upgrades through the years, Shazam knows what problem it solves and
has brought its solution mainstream.

Ultimately, not every startup has a goal of becoming a mainstreamn service. In
fact, some companies find sustainability and profitability in market niches. Too
often, however, fanatic founders make the flawed assumption that the way they
consume and discover music is the same way that everyone else does. Thus, in
developing new music services und apps, they underestimate the vast divide be-
tween themselves and casual fans, perceiving a problem as more universal than
it actually is. In turn, they seek investment for a concept that provides a solution
mosl people don’t need.

“A lot of people come from their own very specific experience and something
they’ve had frustrations with—maybe for years, right>—and they're like, ‘Well,
somebody hasn’t created a product for this, so I'll create the solution,” RootMu-
sic founder/CEO | Sider says. “But then they find out that, as they build it out,
‘Oh, wow, the market for this, the opportunity for . -

. ] N — . Sustainability,
this to actually succeed as a business, is difficult. even profitability,

Sider, who presented useful tips for musicentre-  canbe foundin
preneurs at FutureSound (see page 23), says that market niches.
some products “can definitely exist as a solution
that you built for you and a few hundred or thousand people that want to use it.”

But, he adds, “once you start getting into having to create a business model to
sustain this so you keep building and innovating on it, is when that really hits
people as a reality.”

THE SOCIALIZATION OF MUSIC:
MOVING BEYOND FAN ENGAGEMENT

ACEBOOK AND TWITTER, THE DOMINANT SOCIAL PLAT-

forms, have the potential to connect artists with fans and expose thou-

sands of users to online music services. They're the path to potentially

hundreds of millions of eyeballs and ultimately dollars—a huge op-

portunity for anyone seeking an audience or money. But converting
all these fans and followers into paying customers isn’t easy.

These platforms provide artists with a great way .
to reach fans and make new ones, but it also chal- ARBIStS afid |abioff

2 are looking for
lenges them to create content beyond music. They ~ e-commerce solutions
must post questions, photos and videos—things within social platforms
not apart from them.
that fans want to share and respond to—as well as
make use of social marketing tools.

Instead of engaging with fans on Facebook and Twitter, and sending them
to a separate storefront to buy products, labels and artists hope to utilize social
commerce solutions like Moontoast to enable fans to make purchases directly
from these platforms or anywhere else online.

Moontoast’s Impulse product allows sellers of all stripes—record compa-
nies, book publishers, consumer product companies—to place a storefront
directly within Facebook and create unique offers that utilize the viral nature
of the program.

While the future of social commerce isn't yet clear, it will be built on top of
today’s most popular platforms. The leading platform is Facebook, thanks to its
encouragement of third-party developers.

More than 7 million apps and websites are integrated with Facebook, accord-
ing to the company. A growing number of music services—from Spotify to Tick-
etmaster—have integrated with Facebook, which drew 163 million unique U.S.
visitors in September, according to comScore. Twitter also has the potential to
evolve from a communication tool to an arena for e-commerce, with 32.3 million

unique U.S. visitors in September, while Tumblr attracted 14.3 million, according
to comScore.

“By 2015, 50% of a company’s sales will come from social,” Moontoast VP
of client services Tim Putnam says. “There’s been a shift in online behavior,
as people are now aggregating their own data—they’re letting the information
come to them.” But ultimately, as one candid digital music executive declares,
“Most artists aren’t in a position to harvest income from their fans.”

Facebook holds a beacon of hope for online music services too. Rather than
creating its own inferior, internal social network, a music service can tap into
Facebook’s Open Graph to import the Facebook relationships of its users.

Some companies think differently. Apple and Google want social experi-
ences to take place within their own ecosystems. Google is hoping to leverage
its Google+ social network by incorporating the service into Google Music. A
purchased song can be shared with friends through Google+, creating a unique
vertical integration.

Pandora was a notable absence at Facebook’s f8 conference that announced a
round of music service partnerships. Unlike Spotify and many other music ser-
vices, Pandora doesn’t enable users to automatically share their activity in their
Facebook news feeds. Instead, Pandora, which has 40 million active monthly
users as of Oct. 31, built an internal social network using Facebook’s Open
Graph. This allows Pandora to offer social networking features—find friends or
view friends’ listening activity—within its ecosystem without having to create a
social network from scratch.

Consider the investment in companies that build on top of Facebook’s plat-
form. RootMusic, developer of the BandPage app that enables marketing and
sales within Facebook, has raised $18.3 million and is the top music-specific
developer on Facebook. In January, FanBridge announced a $2 million round
of funding and the simultaneous acquisition of Damntheradio, developer of a
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Facebook marketing app.

The reality: Rights owners and online music
services can’t build these platforms themselves.
In the past rights-holders have relied on brick-
and-mortar partners to sell CDs and they’ve
turned to digital retailers to sell downloads.
Similarly, most services lack the audience to create compelling social fea-
tures in-house.

Live music has also been deeply affected by social media. Ticketmaster has

Rights owners and
online music services
don’t have the
expertise to build
social platforms
themselves.

tapped Facebook’s Open Graph to add social features. The new breed of ticket
companies, from Ticketfly to Eventbrite, use Facebook and Twitter to turn
ticket buyers into word-of-mouth marketing agents. A ticket purchase shared
on social platforms provides excellent advertising for an event.

The building blocks are now in place for social commerce. Rights-holders and
services will rely on this new generation of social platforms to sell their prod-
ucts. Just how they get to this endpoint is still unclear. But they need to draw up
a long-term plan to work out the kinks, learn best practices and eventually create
a successful sales channel.

LICENSED TOILL:
SMOOTHING OUT FRICTION POINTS

HEMUSIC BUSINESS ISACOMPLEX WEBOF RIGHTS and

procedures that create roadblocks for most developers. Without

considerable funding to enable a multiyear product cycle that

results in the acquisition of licenses, all but the best-funded

developers are pushed out of the ecosystem. The result is a top-
down system for incubation that rewards those
entrepreneurs with the best connections and the
most resources.

But the music business shows that good
ideas can come from unlikely places. Oppor-
tunities do exist to spur innovation at the grass-roots level. One example
is the developer “sandbox,” a set of pre-cleared content from EMI and of-
fered through music intelligence startup the Echo Nest. The sandbox
provides the resources and expertise usually required to use copyrighted
music, video and images. EMI licenses the app and keeps 60% of result-
ing revenue. The developer gets most of the remaining 40% and the Echo
Nest takes a small cut for providing services and infrastructure.

Services like the Echo Nest not only aggregate rights for develop-
ers, they do much of the heavy lifting required to work with developers.
Rights owners shouldn’t be expected to specialize in every aspect of the
digital value chain. Companies like this are needed to bridge the gap be-
tween content and app.

Working within the parameters of the Digi-
tal Millennium Copyright Act can enable a
young, cash-strapped startup to launch a legal
music-streaming service—technically a we-
beasting service—in the largest and most
evolved digital music market in the world. The DMCA provides webcast-
ers with a statutory license that allows it to stream any commercially
available song without the need for direct negotiation with rights own-
ers. Another advantage is the predictable nature of the statutory license,
which includes a per-stream royalty for webcaslers established by the
Copyright Royalty Board.

The growth in innovative services that rely on the DMCA shows that
licensing need not be an impediment to services that use copyrighted
material. A statutory license with a known and predictable royalty al-
lows creative entrepreneurs to build services quickly and cheaply. Start-
ups have found new and exciting ways to transform a typical webcasting
model into something fun, social and textured.

Songza and 8tracks, which were named to Billboard’s list of the top
startups of 2011, are good examples of how a new company can use Lhe
DMCA to its advantage. Both services operate as webcasters and pay the
statutory royalty rate for streaming music. But neither is a webcaster in
the traditional sense. Rather than mimic or enhance broadcast radio,
Songza and 8tracks offer mixtapes—carefully curated playlists—in a
wide variety of moods, themes and eras. Like radio, both services pro-
vide a “lean back” style of listening that doesn’t require direct licenses.

By incorporating interactive gaming elements to its listening experi-
ence, Turntable.fm appeared poised to test the limits of the DMCA when
it launched earlier this year. But Turntable has since opted to negoti-
ate licensing deuls with labels. Why? Because, co-founder Seth Gold-

Music licensingis
too costly for all but
the most well-funded
entrepreneurs.

Provisions of the DMCA
enable cash-strapped
startups tolaunch
noninteractive
streaming services.
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stein explained to the FutureSound audience, licensing would help avoid
potential lawsuits, help build closer ties with label marketing depart-
ments for possible joint promotions and enable the company to expand
internationally.

Meanwhile, the provisions of the DMCA can’l satisfy the needs
of all startups that make use of music, whether it be for on-demand
streams, downloads or other interactive uses. And for such compa-
nies, the arduous, time-consuming task of striking licensing deals re-
mains a significant hurdle. The executive of one such startup argued
that a company looking to launch a groundbreaking service that cre-
ates a novel listening experience for its users could wind up saddling
the cost of huge legal fees to negotiate unusual label deals, only to
have copycat rivals seek similar licensing pacts without spending the
same time and expense to reach them.

Startup executives regularly call for turnkey music licensing solutions.
“If you have to do a deal,” the founder of a music startup says, “it doesn’t
scale. The way businesses do well is ‘once and done.”” But performance,
synchronization and mechanical rights are all treated differently under
the law.

One solution to the high upfront cost of direct licenses is to give rights
owners equity in the music service. The approach aligns the interests
of startups and rights owners and brings about a sense of shared sacri-
fice—and potential upside. Royalties could be
waived for a certain period and incrementally
raised upon meeting predetermined mile-

Ron Conway
recommends that
music companies build
investment portfolios
of promising startups
that offer equity
stakes in exchange
forlicenses.

stones and metrics.

During their opening keynote at the Fu-
tureSound conference, Loeb & Loeb partner/
chairman emeritus John Frankenheimer
asked SV Angel co-founder Ron Conway
whether he thought it was fair for music com-
panies to seek equity participation in exchange for licensing their intel-
lectual property.

“For sure,” Conway responded, urging music companies to assemble port-
folios of innovative startups building applications for music-related plat-
forms, providing them with music licenses in exchange for equity stakes.
How much equity? “Probably to each label a couple percent, in that range,’
he said. (For more from the Conway/Franken-
heimer keynote, see page 20.)

Bul equity stakes raise important issues
that should be discussed among artists, labels
and publishers. An equity grant isn't a royalty
that will eventually be returned to artists. As
a result, the practice can reduce transparency
and sow the seeds of artist distrust of label and publisher.

The greater question here involves the roles of the label and publisher. They
are clearly the risk takers on the music side of the business, but should they
also be expected to share the risk of launching the next generation of music
services? Has the country’s investing institutions become broken to the point
where the parties that are best at identifying entrepreneurial talent and dis-
tributing capital can no longer bear the risk alone?

An equity grant
doesn’t yield royalties
that go back to
artists, reducing
financial
transparency.




ACROSS THE GREAT DIVIDE:
BRIDGING THE CULTURE GAP BETWEEN RIGHTS-HOLDERS & STARTUPS

URING HIS KEYNOTE, SVANGEL'S CONWAY, anearly inves-

tor in Napster, recalled the pioneering peer-to-peer service’s failed

efforts to secure licenses from record labels.

“If people left their egos at the door and walked into meet-

ings and said, ‘Let’s solve this problem in a businesslike man
ner,’ it could’ve been solved,” Conway said. “But as many of you will recall,
Napster was a lightning rod of emotion. People never left their egos at the
door, and therefore it never got solved and Napster went out of business.”

The egos, he emphasized, were found on both

sides: “Everyone at Napster and everyone in the
music industry. It was a two-way negative effort.”

Clash persists
between cultures
of experimentation
As that formative experience demonstrated, en- and control.

counters between early digital startups and record

labels were typically shot through with suspicion and hostility. But that was before
recorded-music sales entered a tailspin. Before iTunes ushered in the era of digital
music retailing. Before the emergence of social networking platforms that made
familiarity with Facebook, Twitter and other online tools of fan engagement an
imperative for artists, managers and labels. And before smartphones revolution-
ized how consumers interact with online media and entertainment.

Today, music and technology companies cooperate more than ever be-
fore. But a clash of cultures between the two sides still persists—one that
hampers the extent to which the two sides could cooperate. NARM VP of
digital strategy and business development Bill Wilson observed that devel-
opers come from an API culture of openness and experimentation, while
the music industry is accustomed to a milieu of rules and control over its
content and where marketing, not product innovation, is its forte.

Music companies and startups do share a key
similarity, one that the latter in particular would
probably have a hard time acknowledging: a cul-
ture of risk-taking. During the Conway keynote,
Loeb & Loeb’s Frankenheimer pointed out that
even though labels and publishers invest a tremendous amount of capital in
A&R, only a small percentage of the artists they sign break even, much less
turn a profit. “So they're starting from a place,” Frankenheimer said, “where
they already view themselves in some form of being venture capitalists . . .
They have a few things that break through, whether it be compositions or art-
ists. They husband those very carefully; that’s the lifeblood for them. If they
misstep in licensing and sharing that material, it strangles the company.”

But even as music companies regularly take risks on signing talent, the majors

Music companies are
risk-takers too, at least
in A&R.

in particular could exhibit more flexibility when it comes to embracing new busi-
ness models, said Charles Caldas, CEO of indie rights organization Merlin. “All
of a sudden, the record company knows more about what your service should look
like than you do, and tries to get you to shape your service accordingly,” he said.
“And we've seen instances of what we think is lost revenue, because we're there
wailing for a service to get off the ground and the major record labels are, all in
their own way, trying to shape the service to what suits them best and what they
think gives them a particular competitive advantage in the market, which is nuts.”

Jeff Smith, CEO of music app developer Smule, agreed that greater flexibility
is needed on the part of rights-holders.

“From our perspective, we're tried to innovate around a business model, to
actually monetize content that otherwise would not be monetized,” Smith said.
“And the response has not been open-minded.”

Tunewiki CEO Larry Goldberg acknowledged that because startup companies
are often presenting rights-holders with new distribution channels and business
models, it requires many conversations between the two sides to reach an under-
standing of how their business works, what their cost structure is and what they
cun afford to pay.

“Some are more receptive and more willing to try new ways of making
money in areas where they may not have been able to in the past,” Gold-
berg said. “What is interesting is when you get most of the people to agree
to a certain model and you get some people who say, ‘Well, no, that model
doesn’t work for me.” It’s hard to understand why it works for some and not
for others. The argument of, ‘Hey, well, everyone else is doing this, why can’t
we use your stuff as well?’ That can fall on deaf ears. That’s tough. The way
I look at it is it requires more education, more patience, more of an under-
standing that we're really here to generate revenues for ourselves, for the
music publishers, for the artists.”

Robert Allen, former senior VP and head of business and legal affairs at
Universal Music Publishing Group, said rights-
holders aren’t interested in startup pitches that
amount to little more than, “This is what it is
and everybody else is doing it, and you should be
happy withit.”

“The most successful negotiations and most
receptive negotiations I've had are with people
that come in and say, ‘This is the idea that we have. Here’s our P&L, these
are our costs, this is what we’ve allocated for publishing, records and market-
ing,” Allen said. “They really come in as a true partner and want to engage in
a discussion of how to move forward, and sometimes we might say, ‘The split
should be this or that,’ but at that point we are already negotiating what the
terms are. We've already, in effect, signed on to the possibility of doing a deal.

What else could help narrow the culture gap between rights-holders and
startups? Education can be part of the solution. NARM’s Music Start Up Acad-
emy at South by Southwest provides sessions on music law, licensing deals, con-
tent delivery and other related topics.

Grealer geographic proximity could also produce dividends. Most major

Startup executives
wonder: Why aren’t
rights-holders more
open-minded if we’re
monetizing their
contentin new ways?

music companies don’t have the same presence they once did in the San Fran-
cisco Bay Area, and even then they were typically limited to regional sales and
marketing offices. Rights-holders should consider establishing a physical pres-
ence in Silicon Valley or the Bay Area, either through their own companies or
the trade groups that represent them. They should facilitate regular events in
other markets to spend more time with the investor and entrepreneur commu-
nities—on their turf. The creation of better personal relationships should be a
top priority and will allow various stakeholders to better relate to one another.

For all the struggles that rights-holders and startups have had to understand
of each other, FutureSound participants said they
were encouraged by recent progress.

“If we had this conference three years ago, it
would have been brutal—we would have had fist-
fights,” Allen said with a laugh.

“I'll give the labels and publishers some credit
in that it’s easier today than it ever has been,”
MOG CEO David Hyman said. “Four years ago, it was way harder. I find that
every day is a little easier than the day before.” .

Despite persistent
disagreements
rights-holders and
digital startups
arefinding more
common ground.

The music business
shows that good ideas can come

from unlikely places.
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Two leading players at the intersection of
music and investment tall: halo effects, Spotify,

audience engagement and raw startups

illboard’s inaugural FutureSound conference began
with Loeb & Loeb partner and chairman emeritus
John Frankenheimer’sengrossing keynote interview
with SV Angel co-founder Ron Conway, an early in-
vestor in Napster, Google, Twitter and Foursquare.
What follows are edited excerpts from their onstage conversation.

Frankenheimer: [t seems as if there’s more receptivity in the
investmentcommunity to be involved with things involving music.
Is there any particular reason you think that’s starting to happen?
Is it a halo effect from Spotify, or somethingelse? Is there a sense
that the music industry is perhaps more open to a dialogue?

Conway: Yes, finally there’s this delayed reaction where I think the
digital community and the music industry are working together.
Steve Jobs moved the needle more dramatically than anyone, and
then you have the birth of services like Pandora and then more
recently Spotify. And even though it took a while for those com-
panies to negotiate with the labels, the deals did happen. Those
services are up and thriving and consumers love these services,
so success breeds success.

I think [the Nov. 16 Google Music announcementj is very sig-
nificant. I think there’s a lot of optimism that you can build
20
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billion-dollar industries by selling music digitally only.

The other way that I look at this is you have these services that
Apple, Google, Amazon, Spotify and Pandora have {developed]
and the analogy I'd like to make is [to] think of those as platforms.
Those are platforms that consumers love; they love all those
brand names. Now you're going to see a wave of applications
that get developed on top of these platforms so that consumers
can discover and curate in their interest area and go find music
in the genre that they like.

You know how Facebook has an app society around it? These
music sites are going to have an app society around them—build-
ing social media on top of these sites, building discovery and
curation. And this could be thousands of companies.

Frankenheimer: While it’s good to talk about socialization
and curation, people in the music industry are interested
in monetization. They are very focused on how this is going
to benefit them. You see just the beginning seeds of some
pushback even on Spotify, where certain artists and certain
independent labels have started to pull out because they
don’t see the reward at the end of the day. Some of these
are great ideas, they reach big audiences, but there doesn't
seem to be a payout. One of the things that perhaps the in-

During their
FutureSound
keynote, Loeb &
Loeb partner JOHN
FRANKENHEIMER
(left) and SV Angel
co-founder RON
CONWAY discussed
how music rights-
holders and digital
startup companies
can work more
closely together.

q

vestment and tech communities need to focus on is how to
get to that monetization even sooner. It brings the music
industry much more enthusiastically to the table. Do you
see that in the conversations you're having with the young
companies that come to you?

Conway: Yes, we do. But [ think in the progression of the startups,
they are smartto focus on building an audience and engagement
first. The bigger that audience gets, the better. And then mon-
etization will follow. Some of the most successful companies of
this generation—and I'm thinking about Google, Facebook and
Twitter—are companies that focused on building audience and
engagement and then monetized it. The music industry and the
tech industry have got to be patient and recognize that building
audience and engagement really is important.

Frankenheimer: What you're going to hear from the music
industry oftentimes is that until there is critical mass—an audi-
ence in sufficient numbers to get their attention—they don’teven
want to go through the process of licensing. We get a hundred of
these every month and we can’t discern which ones are good and
which ones are going to be successfiil, so they need to goup toa
certain level before we take them seriously.

Conway: My advice to the music industry would be yes, there’s
thousands of startups that are going to startin the next few years
in the music space. I think the music industry should want to
build a portfolio of what they think are the best startups where
you grant the rights and in that case, become a partner of the
company. | think that the startup should give the music industry
equity so that if there’s a payout someday, that becomes a liquid-
ity path for the music industry. That's a good thing because then
the interests are aligned.

You see all the big VC firms now are setting up mechanisms
so that they can invest in startups—raw startups, too. The music
industry needs to take a lesson from that and say, “Hey, we need
to have a universal vehicle to allow these young companies to
have access to the licensing.” Make it a win-win.
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Participating in the Fu-

tureSound conference’s
Visionary Showcase were
(from left) moderator
Karen Allen, VP of client
services at TAG Strategic;
Bckstgr founder/CEO
Justin Jarvinen; Track-
Track.it founder Phil
McCarty; Rexly co-founder/
CEO Joel Resnicow; Thin-
glLink chief marketing
officer Neil Vineberg; and
Music Mastermind co-
founder/CEO Matt Serletic.

Discussing the experi-

ence of their respective
companies during “Navigat-
ing the Startup Minefield”
were (from left) Groove-
shark executive VP of stra-
tegic development Paul
Geller, RootMusic founder/
CEO J Sider, Headliner.fm
founder/CEOQO Mike More,
Mobile Roadie CEO Michael
Schneider and DigitalMusic.
org community manager
Antony Bruno, whointro-
duced the speakers.

Superfly Presents

co-founder Rick Farman
talked about the festival
producer’s efforts to build
the Bonnaroo brand online.

Enjoying a FutureSound

cocktail reception were
(from left) Warner/Chappell
Music synch business de-
velopment manager Cecilia
Harvey, Red Bull Records
head of creative music
licensing Vince Quintero,
Warner Music Group senior
director of digital strategy
and business development
YiPing Ho and WMG as-
sociate director of digital
strategy and business devel-
opment Jessica Park.

Attorney Joy Teitel
(left) of Loeb & Loeb
and Oliver & Sabec partner

Jacqueline Sabec.

S-Curve Records

founder/CEO Steve
Greenberg (left) and We
the Kings frontman Travis
Clark demonstrated anin-
teractive music video using
technology developed by
Israeli startup Interlude.

ReverbNation COO
Jed Carison (left),
with Myxer founder/CEO
Myk Willis, talked about
how artists can connect
with new fans on social

networks.

Kami Knake (left)

of Bckstgr and Ruth
Gonzalez of 12 South
Entertainment.

MAKING W
RADID PAY

Pandora CEO on the
evolution of the company’s
business model

t's been a heady year for Pandora: It went public in

June, expanded its presence in the autoniotive mar-

ketand partnered with Austin-based music services

provider DMX to launch a personalized radio service

for businesses. In a keynote interview conducted by
Billboard editorial director Bill Werde, Pandora CEO )Joe Ken-
nedy talked about the economics of Web radio. Following are
edited excerpts.

advertising dollars?

Ultimately there are two pieces that you need as an ad-supported
media company: the advertiser side and the consumer side.
We're looking to take the time people have been spendinglis-
tening to AM and FM and move thal to Pandora. That means
that most of the consumer time spent is going to come from
FM—it’s going to come from Clear Channel, CBS and players
like that. Who we compete with for ad dollars is actually compli-
cated. We compete for interactive digital advertising with Yahoo
and AOLand all the other major players in interactive, and we
also sell traditional radio advertisements—audio spots—and
we're competing with Clear Channel and players like that.

Pandora had a valuable asset in the Music Genome
Project. Describe the thinking that nt into the com-
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pany’s decision to launch an Ir r e fro

that asset.
By 2004, our dominant product was providing software for
kiosks in brick-and-mortar music retailers.

You wisely got out of that situation.

That was not what we needed. If you're going to be a B2B pro-
vider, make sure the second “B” is healthy and growing. In a
certain sense, when you're lookingata pivotor a turn or what-
ever you want to call it, it’sactually nice to have that much clar-
ity. Frequently if it’s kind of going OK. then you argue, “Well,
maybe I'm really on the right path and | just need to tweak it.
The investors, led by Larry Marcus, who came in at that time
said thisintellectual property makes the most sense fueling a
consumer service. The company is deeply rooted in enabling
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people to discover and enjoy music that they love—so where’s
the market where those things can intersect in a powerful
way? That’s what eventually led us to radio. There were early
efforts like LaunchCast that were exploring personalization,
using the Internet to personalize radio. And we said, “This is
a tremendous, tremendous market.”

What did you learn from the last Copyright Royalty
Board proceeding, and how will you approach the up-
coming process?

We were not part of that proceeding. We were just getting
going but the proceeding had already kind of taken off. Yahoo
and AOL, the early leaders, were really the ones involved in
that so we were really just watching from the sideline and ob-
viously stunned when that decision came down [to raise Web
radio royalty rates]. The thing that was different back then is
that no one knew what Internet radio would look like when it
grew up. The business model was incredibly nascent. It wasa
tough thing tolook at because you really didn’t know what the
dynamics of the business would be. As we look forward to the
next Internet radio CRB proceeding, I think the economics
of the business will be pretty established—what’s the model,
how’s it work, what are the costs, et cetera, and 1 think that
alone is a basis to believe that there is going to be a rational
answer out of all this.

The lack of statutory licensing rights in international mar-
kets has stopped you and other services from expanding
overseas. Do you see a solution here?

We think it is a big miss. We know that there are consum-
ers around the world that would enjoy listening to Pandora.
We know that there are artists and labels that would like to
be receiving royalties from that, artists that would like their
music to be discovered. In many countries there have been
collection societies for broadcast radio and slowly their remit
is being broadened to cover Internet radio, but there’s still a
lot to work out.

Do you view Spotify as a major competitor?

No. If you look back at the pre-digital era, there were record
stores and there was radio. Though many things will change,
the fundamentals will remain. There will be very substantial
periods of time when consumers will want someone else to
play D] where the model will be ad-supported free. And there’s
times when, you know, “I've just got to hear this track.” - -
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WHAT PEOPLE SAID

HOTSTARTUPS

AIRTIME
“It's the next level of how people are
going to meet and relate to each other.”
—Daniel Glass, founder,
Glassnote Entertainment Group

ROOTMUSIC
“It’s simple to use, they’ve got indepen-
dent artists, they've got major artists,
they do everything,”
-—Ken Glaser, VP of sales,
Alliance Entertainment

MUSICMASTERMIND
“It allows people to express through
music how they feel. I'm excited to see
what comes out of it.”
—Robert Allen, former Universal Music
Publishing Group senior VP/head of
business and legal affairs

RDIO

“1loveit as afan an

THE ECHO NEST CEO JIM LUCCHESE

“He has incredible perspective, creating

the necessary esprit de corps.”

—Jon Vanhala, senior VP of digital, brand
integration and new business for

Universal Republic and Island Def Jam
Music Group

SONGKICK CO-FOUNDER IAN HOGARTH;
TOPSPIN CEO IAN ROGERS
“lan Rogers uniquely understands the
traditional music business and the artist
business, in addition to being a tech-
nology guru. lan Hogarth has a very
focused, special vision to merge the live
experience and social.”

—John Boyle, owner,

BAMGroup

HOT LABEL EXECUTIVES

JON VANHALA, SENIOR VP OF
DIGITAL, BRAND INTEGRATION
AND NEW BUSINESS FOR UNIVERSAL
REPUBLIC AND ISLAND DEF
JAM MUSIC GROUP
“If | wanted to know something about
the digital world and going forward, I'd
go to Jon.”

—Stephen Warner, partner,

Third Wave Productions

“He’s one of a set of people who'’s agreat
guy, honest and looking out for the interests
of all partners.”

—Jason Asbahr, CEO, Monstrous

SONY MUSIC ENTERTAINMENT
EXECUTIVE VP OF GLOBAL DIGITAL
BUSINESS MICHAEL PAULL
“He has a lot of good ideas about
integrations, what services will be
more important.”

—Music startup executive

S-CURVE RECORDS FOUNDER STEVE

GREENBERG

“He pushes the envelope... He’s on both

sides—the industry side and the tech side.”
—Music startup executive

das alabel.”

—Dan Koplowitz, founder, Friendly Fire Recordings

BY THE DOCK OF THE BAY

Top music, startup executives converged at Billboard's

FutureSound conference in San Francisco

¢ EmioeE”

Billeoard

1URCSUUNU

LOEB&
LOEB

Billboard

TR

Negotiating music rights

was the subject of an ani-
mated discussion that in-
cluded Merlin CEO Charles
Caldas, Smule co-founder/
CEO Jeff Smith, Tunewiki
CEO Larry Goldberg, for-
mer Universal Music Pub-
lishing Group senior VP/
head of business and legal
affairs Robert Allen and
MOG founder/CEO
David Hyman.

Jon Vanhala (left),
senior VP of digital,
brand integration and new

business for Universal
Republic and Island Def
Jam Music Group, clowns
around with Echo Nest
CEO Jim Lucchese.



I. HOW TO TALK TO MANAGERS AND LABELS
Make sure you're bringing value when you have the opportunity
to talk to a manager or a label. It’s important you understand
that they’re super busy, don't have much time. Every day they get
hit up with all kinds of new concepts and ideas. It’'s important
when you have that moment that you're providing real value. To
getstarted, make the product and give it to your friends or musi-
cians you know and work on building it up from there. And as
you create case studies around those, then present to managers
and labels. That’s what we did, and we got a little bit of press.
Ryan Chisholm [of Bill Silva Entertainment] read the press. He
works with Christina Perri and Jason Mraz. We were in our liv-
ing room when he called me up and I was like, “Sweet, our first
big calll” Tt was because we had slowly built it up to something
that was a working product that showed value and created inter-
est. We continued to work logether and he gave feedback so we
could make the product much, much better, which then led 1o
other relationships and growing it from there.
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J Sider, founder/CEO of BandPage
developer RootMusic, took the
FutureSound stage to share advice
for creatives looking to turn a
music-related concept into a business.

2. HOW TO APPROACH INVESTORS

Make sure you're trying a bunch of different things before
you place your bet on this one thing and you try to convince
everybody of it. Iterate on that product. Watch what works
and what doesn’t. Then you go to these folks—whether
that’s a friend-of-the-family round or a series A—and
grow from there. But don’t feel like you need right upfront
to get all that money to get started. Just take the first few
steps and get going. Another great way to get conversations
going [with potential investors] is don’t go to them saying
that you're wanting all this cash, but that you're looking
for advisers and you're looking just to get feedback and
keep in touch with them. One of the guys I first met when
| got here was Larry Marcus [of Walden Venture Capital],
who’s a great investor and a great person in this particular
space, and that’s how we started working together in the
very beginning. Now he’s on our board and an incredible
asset to the company.

Assn. of Independent

Music Publishers presi-
dent Richard Feldman (far
right) with executives from
Source Audio, including
(fromright) VP of prod-
uct development Andrew
Harding; Harding’s wife,
Jennifer Miller; CEO Geoff
Grotz; and VP of sales and
business development Dan
Korobkin.

Relaxing during a Nov.

17 FutureSound recep-
tion were Billboard pub-
lisher Lisa Ryan Howard,
Glassnote Entertainment
Group founder Daniel
Glass, Fuse senior VP Liana
Huth Farnham and Bill-
board associate publisher

Billwoerd r TGRS0

Loeb & Loeb partner

Kenneth Krauss (left)
with former longtime EMI
executive Rupert Perry.

Topspin CEO lan Rog-
ers (left) conducted
a keynote interview with
Turntable.fm co-founder
Seth Goldstein about the
latter’s plans to grow his
business.

3- HOW TO GET TO MARKET FASTER

When you start out, you have this massive idea about what you're
goingto build and you try to explain it to everybody and put it out
there. Know that right off the bat, that it’s going to be very difficult
to build out this huge platform, so you need to look at integrat-
ing. There are great tech companies that you can integrate with,
whether that's streaming providers or show listings—whatever
it is, make sure that you're resourceful and you're focusing only
on what you need to do to get the product out there. A lot of times
there will be other folks that are iterating faster and integrating
with a partner, so therefore getting to the market before you do with
your product. The way we did that was integrating with Sound-
Cloud for music. We integrated with Topspin to allow people to
merchandise directly through Facebook. Bandsintown, SonicLiv-
ing, Songkick for show dates. At the end of the day, if you're an
up-and-coming entrepreneur and trying to start up a company,
always make sure that you're focused on exactly what value you
can bring and present it at the right time. .

Sharing their some-

times pointed takes on
music licensing issues were
(from left) National Music
Publishers’ Assn. presi-
dent/CEO David Israelite,
Muve Music GM Jeff Toig,
Music Reports Inc. senior
VP of business affairs and
business development Les
Watkins and Wolfgang’s
Vault CEO Bill Sagan.

DECEMBER 3, 2011

Fuse senior VP of mar-

keting and digital Joe
Marchese (right) moder-
ated a discussion about the
socialization of music with
SoundTracking founder/
CEO Steve Jang (left) and
Twitter director of platform
Ryan Sarver.
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t’s been a challenging fall
for Nickelback.
As the Canadian quartet

prepared for the Nov. 21 release

of its seventh album, Here and
Now (Roadrunner Records), the band was
named the No. 1 musical turn-offin a poll
conducted by Tastebuds.fm, and found it-
self the target of an online petition seek-
ing to have it removed from a halftime
performance at the Detroit Lions’ annual
Thanksgiving football game. Launched by
a Michigan music fan, the online petition
drew more than 40,000 signatures and
international attention.

But the band remained unfazed,
and played the Thanksgiving Day
game anyway.

“We get that all the time.
We've never really been a critics’
darling or anything like that,”
says frontman Chad Kroeger,
who formed Nickelback in 1995
in Hanna, Alberta, with his
brother Mike on bass and guitar-
ist Ryan Peake. Drummer Dan-
iel Adair joined in 2005. “The
people speak. We sell a lot of re-
cords and fill a lot of arenas, and
we don’t hear many complaints.”

The statistics certainly bear

Kroeger out. Nickelback has sold
more than 50 million albums
worldwide, according to the label,
and the band’s last four releases
have debuted in the top 10 of the
Billboard 200—and at No. 1 in its
homeland. Add 17 top 10 main-
stream and alternative rock hits,
11 of which have also made the top
10 at adult top 40, and you have a
durability and consistency rarely
seen anymore.

Here and Now finds the band
getting “back to basics,” Kroeger
says, following 2008'’s triple-plat-
inum Dark Horse. “This isn’t our
The Wall or anything like that,
he adds. “This is just four guys
jumping back in the studio to
write and record 11 new songs and
make sure each one of them gets
as much atiention as they need.”

Working with Roadrunner, the
group launched Here and Now
with two singles—the rowdy, hard-
rocking “Bottoms Up,” which is
already a top five hit at mainstream
rock, and the more melodic, so-
cially conscious “When We Stand
Together,” which is top 15 on the
Adult Top 40 chart. They've sold a
combined 245,000 copies, accord-
ing to Nielsen SoundScan.

“We thought, “‘Why not do it all
at one time—a song to please the
rock fans and a pop song for that

side—and get the train rolling, make two
videos and two campaigns and build it
up,” says manager Bryan Coleman of
Union Entertainment Group. “It’'s maybe
the only band out there that can really
do that, successfully, on a major scale.”
“Most people assumed this is some-
thing they’d done all along, throughout
the band’s career,” Roadrunner presi-
dent Jonas Nachsin says. “They're sur-
prised it hadn’t been done before, but it’s
the result of over a decade-long career of
having so many hits at these formats.”
Nickelback is gearing up for a busy
period around Here and Now’s release. It
performed on “Jimmy Kimmel Live!” on
Nov. 22 and is set to make an appearance
on the WWE'’s “Tribute to the Troops,’

TEAM

NICKELBACK

Album Title:
Here and Now

Label:
Roadrunner Records

Released:
Nov. 21

Management:
Bryan Coleman at Union
Entertainment Group

Producers:
Nickelback, Joey Moi
A&R:
Ron Burman

Studio:
The Warehouse Studio, Vancouver

Publishing:
Arm Your Dillo (SOCAN, administered
by Warner-Tamberlane/BMI)

Booking Agents:

Ralph James (Canada), Steve Kaul (U.S.) and
Neil Warnock (Europe) at the Agency Group

(@theagencygroup)
Upcoming TV:

“Tribute to the Troops” (USA Network, Dec.

13; NBC, Dec.17)
Publicity:

Julie Lichtenstein at Roadrunner Records;

Maureen O’Connor at Rogers & Cowan

Attorneys:
Jonathan Simkin at Simkin & Co.

Sites:

Nickelback.com, Facebock.com/nickelback,

Myspace.com/nickelback

Tweets
@Nickelback, @TeamChadKroeger,
@thedanieladair, @ryrypeake

which airs Dec. 13 on USA and Dec. 17

on NBC. The band will also appear dur-

ing halftime at the 99th Grey Cup Cana-
dian Football League championship in

Vancouver, which will air on TSN and

RDS in Canada.

Roadrunner senior VP of marketing
and creative services Madelyn Scarpulla
says that online, Here and Now will “have
comprehensive visibility via multiple
third-party partners and extensive online
advertising.” That includes a widget that’ll
let album buyers access exclusive online
content, a custom Facebook app for “Bot-
toms Up” and a Gold Marketing Pack on
Spotify. ITunes also began streaming the
album on Nov. 15.

The two-prong radio release will carry
over to online and traditional ad
campaigns, including TV and
radio spots, outdoor billboards
and lifestyle and event market-
ing as seen in Thanksgiving pa-
rades in the United States and at
movie theaters and malls on Black
Friday.

Nickelback’s tour, meanwhile,
will wait until the spring. “We're
trying to go a few singles deep,
possibly three or four, before we
go out,” Kroeger says. “We want to
make sure there’s familiarity. We
don’t want to be that band that ev-
erybody comes to hear all their fa-
vorites, and when there’s a new one
they all run up to the concourse to
get a beer.

Also looming on the horizon
is Nickelback’s future recording
home. The group signed a 360
deal with Live Nation in 2008, and
Here and Now is the final studio
effort under its deal with Road-
runner. “Roadrunner has been
an amazing partner for 12 years,”
Coleman says. “We have a great
relationship and may continue that
... but we need to see how the
landscape looks and test the free-
agent market.”

Nachsin says Roadrunner will
release a Nickelback greatest hits
album “at some point” and pluans
to make a hard push to keep the
group in its stable. And part of
that, he says, is making a solid
push for Here and Now.

“We're approaching this
album campaign like we would
any other,” Nachsin says. “We're
highly motivated to promote and
market this new album to the best
of our abilities . . . and then we’ll
see what happens. The future is
untold. We can only remain hope-
ful that it involves us in some ca-

pacity.”
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Calling the shots: JENNI
RIVERA commands respect
for her business savvy as
well as her musical talent.

Jenni
Rivera’s
path: from
aspiring

for success
to Iinspiring
milhons

of fans

BY JUSTINOAGUILA

ore than a decadeago, Jenni
Rivera was another budding
singer making her way
through the ranks of the re-
gional Mexican music busi-
ness. Some saw her potential, but others closed
their doors on her and deemed her anovelty act.

Today, after years of career development, she’s
a major force in the regional Mexican genre.
She’s seizing opportunities beyond what anyone
had imagined—and doing so on her own terms.

A case in point: On a cool night in September,
Rivera was backstage at the Staples Center in Los
Angeles doing what she does best: multitasking.
She was moments away from making her way
to the stage as the first female star in her genre
to perform at the venue.

The success of the night rested heavily on her
shoulders. But she remained focused and cool-
headed as she balanced business matters, from
signing checks to consulting with her team,
while preparing for a milestone show in front
of more than 13,000 enthusiastic fans.

In 2011, Rivera has more than proved that
she’s no sideline act. That sentiment is a far cry
from a decade ago when some promoters passed
her by and didn’t see her potential.

“It was definitely discouraging for Jenni,” says
Pete Salgado, her longtime business manager.
“As her team we kept reassuring her that she
could make it in this business even when con-
cert promoters didn't.”

In some ways, those doubters pushed Rivera to
work harder. But most important, she understood
that her U.S. audience was bilingual, bicultural
and growing. The Long Beach, Calif.-born per-
former knew that she needed to cater to them,
stay accessible and let them see the real person be-
hind the performer, from the mother struggling
to raise a family to sometimes failing at love—all
roles reflected in the songs that she sings.

“I've seen her cry in private,” Salgado says of
the pressures and disappointments of the early
days. “But when it came time to come out to
meet fans and members of the media, she did so
looking like nothing was wrong. She’s a fighter
and she would never let anyone see her broken.”

Today, Rivera, known as “the Diva of Banda,”
is calling the shots and making key business
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decisions to strengthen her empire. She has
sold more than 1 million albums in the United
States, according to Nielsen SoundScan. Her
2009 release, La Gran Seiiora, has sold 112,000
units and reached No. 2 on Billboard’s Top Latin
Albums chart, and she’s earned five top 10s on
the list. On Nov. 22, she released two versions
of the album joyas Prestadas, one in pop and the
other in banda.

In addition to her sales achievements, Rivera
has a lucrative TV deal with NBC Universal's
bilingual music cable network mun2, beauty
and fragrance products, a clothing line, a radio
show, a healthy touring schedule and a film,
“Philly Brown,” produced by Edward James
Olmos, that’s making its way to the 2012 Sun-
dance Film Festival.

“She’s very business-savvy, and she com-
mands respect,” AEG Live/Goldenvoice VP of
Latin talent Rebeca Leon says. “But she also cares
about her [business] partners. During her Sta
ples concert we were part of the bigger picture
to help promote the show, but she self-initiated
a lot of that work herself. She figures out what
she has to do to get somewhere and she does it.”

Backstage at the concert, Leon looked more
like a proud sister than an executive behind
the scenes, supporting Rivera with last-minute
details in a show filled with about 50 songs,
along with guest stars Alejandra Guzman and
Olga Tafion.

The night aiso brought great vocal demands,
as Rivera performed songs ranging in genre
from banda to nortefio to pop and even bal-
lads in English. The women in the audience
dressed like Rivera, mouthed the lyrics to her
inspiring songs and raised their fists into the
air, nodding with approval.

“Jenni represents these women,” Leon says.
“They see something in her that’s familiar.
She’s a regular girl, lives in English, sings in
Spanish, and her music is about empowering
women. She makes her fans want to lay down
the law and not be afraid to be who they are.
They see her struggles and that makes them
believe in themselves.”

Like some of her siblings (most notably nar-
cocorrido artist Lupillo), Rivera has toured con-
sistently for years, and her live portfolio keeps
growing. In July 2009 she sold out two nights at
Los Angeles’ Nokia Theatre, grossing nearly $1
million with attendance of more than 12,000,
according to Billboard Boxscore. Since then she
has continued to outdo herself by repeatedly
selling out venues.

Proof that Rivera is connecting with her
fans is evident on mun2, where earlier this
year producers aired the reality show “I Love
Jenni.” More than 75% of the viewers were fe-
males aged 18-34, and the program attracted
more than 3.5 million viewers, according to
network officials. The show is returning for
a second season, which is now in production
for 2012.

“l Love Jenni” is the result of another suc-
cessful reality program, “Jenni Rivera Presents
Chiquis and Raq-C.” The program features her
daughter Chiquis, but a large part of the focus
remains on Rivera. Plans to create more pro-
gramming around Chiquis are in the works.

“Jenni is a power brand,” Telemundo Com-
munications COQO Jackie Hernandez says. “And
she’s expanding. She’s real. What you see is what
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you get, and that’s what everybody responds to
and celebrates. She loves life, family, culture and
music, and it’s very clear that she follows her
passion with full force.

Mun2 renewed Rivera’s contract recently in
an unprecedented multimillion-dollar commit-
ment, according to Saigado, who is also a pro-
ducer for her mun2 shows.

For mun2 VP of programming Flavio Mo-
rales, knowing Rivera for more than a decade
has tneant seeing her grow as a performer who
clearly knows firsthand what it takes to maneu-
ver through business meetings without losing
track of what brought her stardom: her loyal fans
and the music that has made her a household
name among Mexican Americans.

‘She’s [also] going beyond Mexican fans,” Mo-
rales says. “But a big part of her success is that
she knows her audience well.

To make his point, Morales refers to a time
during the production of the first season of “I
Love Jenni” when Rivera called a camera crew
to her home to film her cleaning. Producers
thought it was an odd request, but then the
magic happened.

‘When she was cleaning her son Johnny’s
room, she found letters to his deceased father
and Jenni shared that with us,” Morales says.
“It was parl of a bigger universal message that
makes her Jenni.

That transparency is a big part of Rivera’s
story, which began early in her life when she and
her siblings worked at her father Pedro Rivera’s
label, Cintas Acuadrio, founded in the mid-'80s.
That was where she learned about the music
business before she even stepped into a record-
ing studio—along with such survival practices
as keeping ownership of her master recordings.

But getting airplay wasn'’t easy. Rivera and
her father knocked on doors until people played
her music, most notably KBUE (La Que Buena)
Los Angeles.

co-stars
CORDOV,

Rivera is known for her loyalty, according
to Salgado, who says that when her contract
with Universal Music Latin Entertainment
was up in early in 2011, the singer received
calls from other labels. “At the time we had
so many different offers,” he says, “but she’s
loyal and has been like that through the years.
When it came time to renew with Universal
she said the label was her home and wanted
to stay there.’

Gustavo Lopez, UMLE executive VP of brand
partnerships, business development and digi-
tal, says Rivera’s straightforward manner makes
her likable. He recalls that several years ago she
had a question about why her albums weren’t
stocked at a particular retail store.

“Up to that point | had never had an artist
call me to ask why their product wasn’t located

Allin the
her TV fam

Esteba

.
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Y ily: JENNI RIVERA (center) with
rom “l Love Jdenni.” Frot left are
ghter JAYLA; children SACKIE,
MIKEY and JOHNNY; Blisband
daughters JANNEY “CHIQUIS”
A; inset: with “Chiquis&Raq-C”
is (right) and RAQUEL Q-C”
slow: PEDRO RIVERA ( ith
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at a store,” Lopez says. “Jenni can be tough, but
in aloving way. She’ll say you totally fucked up,
but she’ll say she still loves you and then she’ll
tell you to go fix the problem.”

Olimos says he personally asked Rivera to ap-
pear in “Philly Brown,” a story about a young
female hip-hop artist (played by Gina Rodriguez)
who has a mother (Rivera) in prison.

“This is the first time she has been in a film
and she performed from the heart,” Olmos says.
“Jenni and Gina eat up the screen, and when
they're together—oh, my God. [t’s amazing.”

Olmos says that Rivera has made sacrifices
in her life to attain this level of success.

“She deserves it,” Olmos says. “She’s been
thrown many curveballs in life. 'm very proud
of her. As an artist she’s quite stunning and
well-rounded.” .

1
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‘I Bring My Life
Onto The Stage’

Jenni Rivera refleets on a ecareer

of struggle and triumph
BY GRACE BASTIDAS

hen theinaugural Billboard Mexican
Music Awards launched in Octo-
ber, the star of the show was banda

queen Jenni Rivera.

Not only did she take home the artist of the
year award, but the Long Beach, Calif,, native
was also honored with the El Premio de la Es-
trella accolade for her achievements as a philan-
thropist and entrepreneur.

Lauded for her professionalism during the
awards show, the singer/songwriter has always
stood out among the macho cowboys of nortefio
music. After all, it’s been more than a decade
since she became an artist just to prove to nay-
sayers that she was capable of putting her own
stamp on the male-dominated genre. And she
did just that by refusing to play the stereotypical

submissive female, instead casting herselfas an
outspoken, tequila-imbibing feminist.

Needless to say, earning the respect of her
peers and critics was a challenge. Not even her
famous last name-—her father, Pedro Rivera,
founded the record label Cintas Acuario, and
her Grammy Award-winning brother Lupillo
Rivera was already on his way to becoming a
narcocorrido icon—could convince detractors.

The fans, though, came easier. Having always
identified with the hardworking woman behind
the marquee lights, they’ve helped make her
a regional Mexican superstar, according to her
label. Multiple platinum and gold records hang
in her San Fernando Valley mansion.

What’s more, her devoted followers have

helped her blaze new  continued on >>p32

Determined:
“Adversity and
struggles ended
up being my
blessing,” JENNI
RIVERA says.

WE ARE HONORED TO HAVE BEEN WITH YOU SINCE THE BEGINNING

CONGRATULATIONS

THE BEST IS YET TO COME..

ANTHONY R. LOPEZ, A PROFESSIONAL CORPORATION
LAW OFFICE LOPEZ & ASSOCIATES
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from >>p30 trailsasa live performer: In Los

Angeles, she is the first female banda artist to
sell out the Gibson Amphitheatre (2006), the
first Latin artist to sell out the Nokia Theatre
(2009) and the first female regional Mexican

artist to headline the Staples Center (2011).

All this success has come with its share
of drama both on and off the stage. Infidel-
ity, domestic abuse, arrests—Rivera has been
through it. And while these trials and tribula-
tions are regular gossip magazine fodder, they
have also served as inspiration for her heartfelt
lyrics and raw performances. The key to Ri-
vera’s longevity has always been her authen-
ticity, from the moment she first grabbed a
microphone as a divorced mother of three try-
ing to pay the bills to her present-day status as
a multi-hyphenated performer who is really a
businesswoman at heart.

Now, she is attempting to conquer a new le-
gion of listeners with her latest studio album,
Joyas Prestadas (Fonovisa/Universal). For the
double-disc collection, she reinterpreted the
ballads of such '80s sirens as Lupita D’Alessio
and Rocio Durcal as both pop and banda songs.
The first single, “Basta Ya,” a collaboration with
legendary crooner Marco Antonio Solis, has
reached No. 24 on the Hot Latin Songs chart.

Rivera reflects candidly on her roller-coaster
ride to stardom, talking about her struggles
along the way, the fears that come with touring
border towns, the burning desire to be the Mex-
ican-American Oprah Winfrey and why early
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retirement may be on the horizon.

How would you sum up your career now?
I've been recording since 1993. It was a hobby for
six of those years. In 1999, | decided to do it full
time and take it seriously. When I started get-
ting so many haters and closed doors, I decided
to prove that it could be done. I was a divorced
single mother of three at the time and a size
12—notyour typical model artist that labels feel
work for the music industry.

There were so many no’s because of my
music, how I looked and because I decided to
enter a male-dominated genre. They thought
that | was crazy.

The adversity and struggles ended up being
my blessing. That is where my following came
from. My fans would say, “She’s really like us.
She looks like us. She talks like us. She acts like
us. She goes through what we go through.” Here
I 'am 13 years later.

What attracted you to the nortefio genre?
That’s the first music that I listened to. Not just
nortefio, but mariachi. Mexican music runs
through my veins. I loved it. Growing up, my
father didn’t allow us to listen to English music
at home. That’s all I heard. I had no choice.
As | got older, banda started coming in and |
started liking it.

We had our own music stands in the local
swap meets. We sold cassette tapes at the time,
and that’s how we made a living. We stepped it

« .Tg‘ = _\
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Gala gal: JENNI RIVERA
takes the.stage at
Univision’s 2010 Premio
Lo Nuestro a La Musica

“Latina Awards at Miami’s
American Airlines Arena.

up a bit when my father opened his own record
store and eventually started his own record label.

Do you remember your first performance
in front of an audience?

The first time I got onstage was in 1993, a few
monthsafter the father of my firstthree children

Besides sharing the great honor of being your friend, I have seen how you
have conquered your dreams and have faced life with your faith at heart.
You have an exceptional and admirable capability of transmitting love,
compassion, joy, and hope into peoples lives while asking nothing in return
and for that I celebrate you.

bR

Your #1 fan and friend,

Lol RSN RE S Bl

and [ had separated. We had been together since
I was 15. Because of domestic violence and other
issues in our relationship, I got the courage to
leave him. When we split up, my friends picked
me up and took me to a nightclub called El Ran-
cho Grande in Carson, Calif.

That’s the night [ discovered tequila. A sin-

Elena Jimenez
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gle mother that had never gone out before, in a
nightclub with tequila, wasn’t a good mix. My
friends dared me to go onstage and sing. I was
a little tipsy and sang “Las Nieves de Enero” by
Chalino Sanchez, who had passed away close
to a year before. After I was done, all the other
drunken people applauded me. I liked it. Since

my dad wanted me to be an artist, I figured he
already had a record label; maybe [ could have
access to the musicians and the studio. That’s
when I started recording.

It must have been tough to pursue a singing
career as a single mom.

I'had no choice but to work hard. | was a straight-
Astudent, went to college, and | loved business. 1
never thought I was going to be a singer myself. 1t
came accidentally. When I started getting called
foreventsatlocal nightclubs, I'd leave the kids with
the babysitter and go work and make $100. All [
wanted to do was bring cheese, tortillas, beans
and whatever else | could get for the refrigerator.

What challenges did you face at first?

It's a male-dominated genre. It was hard knock-
ing on those doors to get my music played. One
radio programmer in L.A., the meanest son of
a bitch in the world, threw my CD in the trash
right in my face. I'm glad I went through that
because it gave me the gas to keep on going. It
made me say, “One day, I'll prove to this guy
that | can make it.”

When did you start writing your own music?
I wrote my first corrido, “La Chacalosa,” in
1994. I was telling a story about a femmale drug
dealer that learned the business from her fa-
ther. At that time, corridos were hardcore. |
figured if I'm the only female that’s going to
sing one, it’s going to attract attention. People

still love it to this day.

Did writing come easy to you?

My inspiration is always what I think my fans
want to listen to. I often write about social prob-
lems. If I'm not going through it or  haven’t gone
through it, [ want to make sure it touches some-
one. That’s what | base my music on. I'm really
in touch with my fans. Through their emails,
letters and stories is how [ decide what music
I'm going to perform.

In 1999, vyou switched from Sony to
Fonovisa/Universal. How was that
change significant?

It was very big. Al that time Sony was very suc-
cessful and had a long list of artists that were
more successful than e, regional Mexican nmu-
sicians like my brother [Lupillo Rivera] and other
artists that my father had licensed out to them.
I needed to get out of there and go somewhere
that I could get more attention. I gave Fonovisa
thealbum Que Me Entieren Con la Banda[which
contained the single “Las Malandrinas”], and
they were the ones that marketed it.

“Las Malandrinas” became a huge hit.

“Malandrinas” means “bad girls,” but not bad
in a negative way. I wrote it in homage to my
female fans. The type of girls that go clubbing,
drink tequila and stand upfor themselves. The
song blew up. People becaine interested. That’s
when Jenni Rivera the artist was actually born.

What better way to attract attention than
to females? | am a female. 1 know all about
us. There are more females in the world than
men. [ always thought that was the market to
go after. Those are the buyers and the people
who understand me. That’s why I continue to
write songs like that.

Are you a malandrina?
Always have been since [ was in school. I'm the
top malandrina!

You scored your second hit with “Mi
Querida Socia” from the Latin Grammy
Award-nominated album Dejate Amar. Did
it feel like you had arrived?

I started playing more across the U.S. I thought,
“I could do this for a bit longer.” And then it just
snowballed from there and got bigger and bigger.

In 2007, you sang about your crazy life in
the autobiographical album M/ Vida Loca.
Thatwas more of jennt telling her story through
music. My life has been so put out there by the
media that I figured I might as well put it out
there myself, in my own words and through my
music. | wanted to clear up speculations about
my private life.

You’ve dealt with more than your share of
drama. How has that shaped your career?
lalways try to put a positive spin [on it no matter
how difficult the situation, criticism or scandal

"What is a hero, they are defined by their
strength, goodwill and the legacy they leave
behind. You have become a hero to your
generation. A voice to the voiceless, a
ray of hope to the those that are in

the struggle."

It has been some journey, and we
are only getting started!

Pete Salgado
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~ Diva de La Banda!

Te queremos, te apoyamos,
y celebramos tu éxito.

Backstage boost: JENNI RIVERA (center)
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gan muchos mas!!

is feted before a Sept. 3 show atLos
Angeles’ Staples Center by (from left)
AEG Live’s RICK MUELLER, the Staple
Center’s CHRISTY BUTCHER, AEG Live’s
REBECA LEON, radio host PEPE GARZA
and Liberman Broadcasting’s EDDIE DE
LEON and RAQUENELLE VILLARREAL.

may be. Why am [ going through this? What
have | done wrong? What have I done right?
Howam | goingtolearn from itand how is my
following going to learn from it? It molded me
as a woman to be able to put up with adversity.
Since my music and my onstage persona is
80% of the woman in me, then obviously it
has to shape my career as well.  bring alot of
my life onto the stage. Something like “La Cha-
calosa,” which is fiction, would be part of the
20% that doesn’t apply to the reality of my life.
But everything else-—my divorces, the sexual
abuse on my children, having to pay spousal
support—it shapes the woman, the artistand
the music I'm going to perform.

Jenni, the performer, loves to drink te-
quila and cuss onstage. Is that part of
the act?

People love to see that 'm as normal as theyare.
They think thatit’s a big deal and an honor for
their artist to take a shot with them. As for the
cussing, ['ve tried to tone itdown as much as |
can, butwhen I do it, it’s to make my audience
laugh. But mainly it’s to show that I am acces-
sible. I am just like you. Not better.

Speaking of fans, you’ve had a few run-
ins with disrespectful audience members
and were arrested for hitting one with
a microphone in 2008. Does your own
reaction surprise you?

Just because 1’'m 42 years old does not mean
that I'm not going to make mistakes. We all
become upset when we're attacked in a nega-
tive way, especially at work when you're trying
to support your kids. I'm the first one toadmit
that things can be done in a different way.

Is the banda audience a bit more rowdy?
Our music is so passionate and heartfelt that it
goes line and line with alcohol. You listen to our
concerts and take a couple of shots of tequila.
And alcohol makes everyone act differently.
That’s when some people go the other way and
instead of applauding, they do dumb things.

You’ve played Juarez and other Mexican
border towns plagued by violence. It has
to be scary.

Obviously, I've heard all the stories. A lot of my
friends, colleagues in the business, have been
kidnapped or murdered or whatever. You do
think anything can happen. The bes! thing

that I can do is pray and ask God to give me
grace while 'm onstage and get me safely back
home. There’s not much that I can do. [ have
my security team in Mexico, but otherwise
I'm pretty simple when it comes to traveling.

Simple? Isn’t your nickname “la Diva de
la Banda”? Yet you're always so down
to earth.

It depends on what you [think] the term “diva”
means. To many people, diva meansyou're hard
to please. To me a diva is someone that works
hard to be at the top of her game.

Speaking of that, you started producing
your own work with 2008’s Jenni. How
did that change your career?

I've always chosen and controlled my own
music. I began producing in 2008 because
the day will come when Jenni will not want to
record music, and [ want to prove to future art-
ists that | can produce them. I can be known
as a producer and be in the music industry in
that way. That’s why I began doing it, so that
the title was there and it was my production.

In 2009, you took a break from banda
and put out the ranchera album La
Gran Sefiora.
That was very daring, and it marked my career
in a positive way. | had been successful with
banda for so long that people said, “Why do you
wantto fix what’s not broken?” But [ wanted to
grow. Believe it or not, banda is more limited.
The people that listen to banda will listen to
mariachiifthey finda good album that they feel
is worth buying, but there are certain nationali-
ties that will listen to mariachi and not banda.
Those were the people that [ was going after.
Commercializing a ranchera album is
much harder. There had not been a success-
ful female mariachi artist in a long time. It was
a big risk, but it was a rigk that | was willing to
take. La Gran Seriora ended up being the big-
gest-selling [regional Mexican] album of 2010.

You already had the blessing of ranchera
icon Vicente Fernandez.

[ have pictures of him carrying me when | was
4 years old onstage at the Million Dollar The-
ater herein L.A. I'm such a fan of his. One day
[in 2007) I went to one of his concerts and he
recognized me and asked me tosing with him.
Helovedtowatchme  continued on >>p36
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"To your fans you are a star,
to me you are my universe" 4

Love your husband
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Family affair:M*‘“\ 7
onstage by h rother RIVERA

at the 2008 Latin Grammy Awards.

from >>p34  sing while he smoked a ciga-
rette and took a tequila shot.

The next day he was interviewed on a radio
station here in L.A. and they asked him about
inviting me onstage, and he said, “Ilove the
way she sings. She is a complete artist all
around.” When I heard those words I was
driving and had to park on the side of the
freeway just to listen to this and cry. For him
to support my music and always have some-
thing positive to say, that’s a blessing.

For your new album, the double CD
Joyas Prestadas, you’re reinterpreting
anthems by ’80s singers like Rocio Ju-
rado and Ednita Nazario, as both ballads
and pop songs. What are your goals for
this album?

[ listened to those songs as a teenager and
never imagined I would be recording them
one day. The plan with the banda is to keep
the audience that I have now, but extend it
with the pop. That’s the goal: to reach my
people and acquire more.

Is a crossover into the Anglo market part
of the dream?

Idon'tknow if 1 would be willing tostruggle in
ageneral marketand go mainstream. Before |
retire, I wouldlike todo an English-language
countryalbum. I love the storytelling in coun-
try songs. I think it goes hand in hand with
what I donow, but in another language. I love
Gretchen Wilson. I'd probably pee my pants if
Imet Brad Paisley. Patsy Cline, Dolly Parton.
I'm that type of chick.

It’s not the first time you’ve men-
tioned retiring.

I'm awoman of goals and accomplishments.
I've accomplished a whole lot in my music
career. Now my heart is set on having a TV
and radio show. I want to be able to talk to the
people that love me and get paid for it. I want
to be the Mexican-American Oprah Winfrey.
That’s what my goal has always been.

You’re on your way. You recently
launched a four-hour radio program
called “Contacto Directo Con Jenni Ri-
vera.” That’s a lot of time to fill.

I'm a communicator. I want to touch dif-
ferent subjects—relationship problems, so-
cial issues, immigration, gossip—whatever
people are going through. I want them to
hear firsthand how I feel. Plus, I get to play
music and clear up gossip about myself. It
goes by quickly.

We have a segment called “Que Haria
Jenni”—what would Jenni do in my situa-
tion? I have a forgiveness section. If there’s
somebody that you hurt, we can connect
you to that person and smooth everything
out so that you guys can be friends, lovers,
business associates or whatever. I want to
do positive things for my people.

You have so many different busi-
nesses—fragrances, jeans, sportswear,
cosmetics and soon hair products. Do
you consider yourself more of a musi-
cian or a businesswoman?

I am more of a businesswoman. That’s what
I've always been. Since I was a little girl, I'd
find something to sell to make some extra
change, and that continues. Singing is my
job. 1 will always be a businesswoman, but
not always an artist, a musician.

Is there anything else you want to
accomplish?

I'msatisfied. 'm living a true Mexican-Amer-
ican dream. That’s the story I want to tell
through my autobiography, which will hope-
fully be done soen. I want to inspire other
human beings.

It’s a dream that didn’t come easy.
I'wasn’t born with a silver spoon in my mouth.
My parents were immigrants. They were preg-
nant with me when they crossed the border
illegally. I was the first one born in the United
States. They came to this country to give my
brothers a better life and here they were preg-
nantwith me. My mom was very honest when
she told me, “Mija, 1 tried all kinds of home
remedies for you not to be born, but you were
asurvivor since then.” When she told me that
I refused to exit her body that just gave me
more power. I've been a survivor ever since I
was in my mother’s womb—and I will con-
tinue till the end. .o

CHRIS HASTON/TELEMUNDO/NBCU PHOTO
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Things Also Come Togethe

hmir “Questlove” Thompson had finally reached

his breaking point. It was during an early-2011 re-

cording session for the Roots’ new album, undun,

when the drummer of the acclaimed Philadelphia
hip-hop band stormed out of the troop’s recording studio. At
issue? Thompson’s meticulous percussive work on an early ver-
sion of the group’s somber first single, “Make My,” was rejected
by his fellow members. Cue blow-up.

“I worked so hard on the drums alone for a month and I pre-
sented it and they just told me, ‘Thumbs down,”” the usually af-
fable Thompson recalls. “And I'm like, ‘What?' | instantly said,
‘I quit.” 1 left for three weeks. I didn’t show up to the studio. |
went to the movies. [ went out on DJ gigs. I'm telling the guys in
the band, ‘I'm not coming back . . . fuck y'all.” But then I started
to think, ‘If [MC] Tariq [“Black Thought” Trotter] can write a
verse 15 times in a row and not complain, I can do the same.”

Through the years Trotter has gained a reputation as the most
uncompromising Roots member. But like Thompson, he had
to leave his comfort zone throughout much of the recording for
undun, the Grammy Award-winning act’s 13th set, due Dec. 6
on Def Jam. For Trotter, writing within the parameters of a 10-
song concept album that begins with the 1999 shooting death
of lead character Redford Stevens was an exercise in patience.
He says that everyone—including the album’s roster of guest
MCs, such as Mississippi rapper Big K.R.LT. and longtime Roots

YOU GOTTA BELIEVE

LIKE A ROCK

affiliates Dice Raw, Phonte and P.O.R.N.—were subjected to
endless rewrites in order to stay on topic.

“I could actually put out an album called undun—rough draft,”
Trotter says with a chuckle. “There were some good lyrics that
we thought of and wanted to contribute to the album, but it
would have strayed away from the overall topic. I submitted my
lyrics to Richard Nichols, the editor and executive producer of
this record, and he would manipulate my words so they would fit
into the concept. It was more of a challenge to stick to the script.”

Sticking to the script is something the Roots have largely
avoided throughout their 20-year run. “The artistic freedom
that we fought so hard for during our career has allowed us
to become a prestige act as opposed to just being a ‘Hey, this
is our third album’ type group,” Thompson says of his band’s
improbable run.

And the Roots are still rolling the dice. Thompson points to
the group’s use of orchestral arrangements on undun, an idea
he introduced to the band while he was collaborating with an
ensemble of classical musicians for an April performance at
the Philadelphia International Festival of the Arts.

“Most of the string players we used on this album were from
the same orchestra that | worked with on orchestral projects
like the ‘Philly-Paris Lockdown,”” he says. “I feel like we are at
the point now where the label respects what we do and there’s
not any pressure to get our music on ‘106 & Park’ or beat out

COMES ALIVE

COLD FRONT

Band of brothers:
THE ROOTS

The Roots go concept
on new album ‘undun’

Adele for the top of the charts.

Indeed, when the eight-piece band released its 1993 jazz-
inflected independent debut, Organix, the group was an East
Coast hip-hop aberration in the sample-heavy era of A Tribe
Called Quest, Gang Starr and the Wu-Tang Clan. Even with its
fiery MC attack and Thompson’s boom-bap production sensi-
bilities, many observers considered the act a novelty. But after
a run of critically acclaimed projects highlighted by 1995’s Do
You Want More?!!12?1 (No. 22 on Billboard’s Top R&B/Hip-Hop
Albums chart), 1996’s [lladelph Halflife (No. 21, Billboard 200),
1999’s Things Fall Apart (No. 4, Billboard 200) and 2010’s How
I Got Over (No. 6, Billboard 200), hip-hop’s first official band
more than survived. Through its continued success, the Roots
created an alternate rap universe that would go on to influence
everyone from Common to the late ] Dilla.

High-profile gigs backing icons like Jay-Z and Eminem, along
with Thompson'’s production work for D’Angelo, John Legend,
Al Green and Betty Wright, further established the group’s
mainstream presence. Then, in 2008, NBC’s “Late Night With
Jimmy Fallon” hired the Roots as the show’s house band, a slot
that Thompson credits with making the group a dramatically
tighter outfit—a factor that he says can be heard on undun.

“Being on [“Fallon”] has made us all better songwriters, better
musicians and better producers,” he says of the group. “I believe
people will hear that dedication on the new album.”
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Nostalgia, ultra. For real:
After postponing his first
New York show two weeks
ago due toillness (and de-
buting new material onstage
in London), Odd Future af-
filiate and Def Jam crooner
Frank Ocean will return to
Gotham to play two shows
at Bowery Ballroom Nov.
27-28.Tickets from the can-
celed gig will be honored on
Nov. 27. “bring your family.
and shit,” Ocean wrote on
his Tumblr. Maybe leave the
kids at home?... Assalamu
alaikum: Yaslin Bey, for-
merly known as Mos Def and
currently in the middle of a
North American swing with
Talib Kweli as Black Star, will
appear at Providence, R.l.’s
Fete (sans Kweli) on Dec.
10, the day after performing
alongside Bad Rabbits at
Boston’s Wilbur Theater.
Black Star hits New York’s
Best Buy TheateronDec.3
and Los Angeles’ Club Nokia
onDec.15... Satisfaction:
New York entrepreneur/
impresario Michael Dorf
(City Winery, Knitting Fac-
tory) has announced that
next year’s Carnegie Hall
All-Star Concert (March
13) to benefit music educa-
tion will celebrate the 40th
anniversary of the Rolling
Stones’ Hot Rocks: 1964-
1971. Confirmed performers
include the Mountain Goats,
Rosanne Cash, Carolina
Chocolate Drops and Steve
Earle. Net proceeds willgo
to such organizations as the
Pinwheel Project and the
Center for Arts Education
...Memory lane: Indie-rock
darlings Cloud Nothings hit
the road in support of up-
coming third album Attack
on Memory (Carpark, Jan.
24). The jaunt kicks off Nov.
24 atthe Ten Elevenin San
Antonio and wraps April 7 at
Outland Live in Columbus,
Ohio, with a Jan. 26 stop at
New York’s Studio at Web-
ster Hall. A Classic Education
will support...Everythingin
transit: After wrapping a five-
week fall run, Jack’s Man-
nequin will go global in early
2012 insupport of its most
recent Warner Bros. release,
People and Things. Stopsin-
clude Australia’s Soundwave
Festival and a handful of
dates in Japan. The run kicks
off Jan. 19 at the Pageant in
St. Louis. But first: “Jimmy
Kimmel Live!” on Dec. 2. Hey,
hey, hey!

—Maggie Doherty
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THE DUB FACTOR

Korn teams with Skrillex and dives into dubstep—surfacing with a hybrid sound that stands tall

Follow the leader:
KORN

f you ask lead singer Jonathan
Davis, Korn’s foray into dubstep is
more natural than the band’s metal-
head fans might realize—or admit.

“We were dubstep before there was
dubstep,” Davis says. “Tempos at 140
with half-time drums, huge bassed-
out riffs. We used to bring out 120
subwoofers and line them across the
whole front of the stage, 60 subs per
side. We were all about the buss.

Korn mines those roots on its 10th
album, The Path of Totality (Dec. 2,
Roadrunner), enlisting the talents of
the aggressive electronic genre’s top
producers, from poster boy Skrillex
(aka Sonny Moore) to Noisia, one of
its most respected experimental col-
lectives, for an 11-track set that signi-
fies more than an urgent new sound
for the almost 20-year-old band. The
Path of Totality also stands as dubstep’s
first official smash-up with its obvious
cousin, hard rock. And if social media
tests are any indication, the kids are
more than ready for it.

“Probably the most active young audi-
ence out there is the dubstep audience,
just as Korn’s was when they first came
on the scene,” says Peter Katsis, the
band’s manager since its self-titled 1994
debut. “There’s a reason why they're at-
tracted to each other; why a guy like
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Skrillex went from [singing lead in a
hardcore] band like From First to Last
to doing what he’s doing [today].”

Korn's interest in bass music started
with Davis, a longtime D] and student
of new sounds. “I've been a fan of elec-
tronic music since the beginning,”
Davis says. “When I first heard Skril-
lex’s stuff, I was blown away.”

Earlier this year, Davis tried playing
some guitar riffs over Skrillex tracks,
liked what he heard and got the rest
of the band’s bless-
ing. “That’s when 1 .

Skrillex during his April 15 Coachella
set and posted the studio version as a
free, fan-only download on its Face-
book page four days later.
“Al first we said, ‘You want to give it
away? Really?”” Katsis recalls with a laugh.
In the end, the band’s instincts
proved sound. According to Katsis,
Korn had about 4.5 million Face-
book fans before the track posted:
It now has 7.3 million, and the num-
ber keeps growing. “We have weekly
) online meetings,
. and when they

ialled SIQEn):,Fani Co “76 were pull}t]hose stats-?yp
e was like, ‘Fuc on the screen it’s
yeah,”” Davis says. ( ]1lbste: befOI'e really impressive.

Some studio there was You almost have to

time with Skril-
lex—meant more
as an experiment
than a formal
album session-

yielded three
tracks, including
“Get Up!,” which
Davis says took three-and-a-half hours
to write and record. The incendiary
track blends Skrillex’s loose, half-time
break beats and growling, stuttering
bass sounds with Korn’s moments of
melody and Davis’ own demon roar.
The band premiered the song with
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dubstep. We
were all about
the bass.”
—JONATHAN DAVIS
KORN

do a double take,”
Roadrunner se-
nior director of
marketing Suzi
Akyuz says.
“Obviously when
we saw that hap-
pen, we said, ‘What
should we do? Should we make an
EP?’” Katsis says. ““We want to go in
this new direction and claim it for our
own. It’s struck a unique chord inside
all of us, but how do we do it?’ The an-
swer ended up being a whole album.”
Using Skrillex as a conduit, Korn

reached out to a host of other young
dubstep acts: Canadian-born Excision,
whose flinty, metallic sound seemed
a natural fit; former drum’n’bass pro-
ducers 12th Planet and Downlink;
U.K.-born Feed Me, who released
his first full-length on Mau5trap
this year.

“These kids are onto something
completely innovative and new,” Davis
says. “It’s pure and awesome and un-
derground and heavy and different,
not like stale-ass metal and rock’n’roll.
[ love them all, but the old-school met-
alheads are not open to change.”

Korn has sold more than 19 million
albums in the United States, accord-
ing to Nielsen SoundScan, and even
though Davis himself cites the poten-
tial for backlash, he says that so far on
the band’s 13-date tour—which kicked
off Nov. 3 in Boston—everyone is get-
ting along.

“It’s really cool to see glow sticks at
the show, to see dance music culture
infiltrating and becoming one with the
metal community,” he says. “At the last
show, there was one mosh pit where
they were moshing, and another with
kids doing glow stick tricks. They were
taking turns and shit. T think we've
opened up a new style that both sides
are happy with.” .

RICK WENNER
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Radio—active

Hot Chelle Rae heats up with sophomore set

nlike many of today’s young, upcoming

bands, Hot Chelle Rae wasn't hot on the

Internet before it landed a deal. “One of
the main reasons we were getting turned down
[by labels] was because we didn’t have enough
Myspace friends,” vocalist/guitarist Ryan Follese
says of the band’s early days. “It was like, ‘Oh,
you only have 30,000 Myspace friends. That’s
only 30,000 albums. I'm sorry.’” We knew we
needed to get the attention of a label that didnt
care about that.”

To say that Sony’s now-defunct Jive Records
didn’t care about Internet buzz may be a stretch,
but in 2008 the label did see something in the
then-unknown act, and it wasn’t its Myspace
friends. Three years later, Hot Chelle Rae is
far from an online nobody. With the band’s
sophomore set, Whatever, set to arrive Nov. 29
on RCA, the Nashville pop act has more than
60,000 Twitter followers, 300,000-plus likes on
Facebook, an American Music Award (AMA)
for new artist of the year and, perhaps most
important, a hit. Released in March, lead single
“Tonight Tonight” peaked at No. 7 on the Bill-
board Hot 100 in August and has sold 2.3 mil-
lion copies, according to Nielsen SoundScan.
The video has racked up more than 20 million
views on YouTube.

“Tonight Tonight’ was really all it took to
change the trajectory into something more
rapidly upwardly rising,” says RCA VP of mar-
keting Dan Mackta, who has worked with the
band since its 2009 Jive debut, Lovesick Electric
(20,000 units, according to SoundScan). “We
had slowly and steadily been building for three
years, and then we had a massive hit record over
the summer. That changes the complexion of
things considerably.”

Formed in 2005, Hot Chelle Rae is no
stranger to the industry. Follese and his brother
Jamie (drums) are sons of songwriters Keith and
Adrienne Follese (Tim McGraw’s “Something
Like That,” Faith Hill’s “The Way You Love
Me”); lead guitarist/vocalist Nash Overstreet
is the son of singer/songwriter Paul Overstreet

(“Daddy’s Come Around,” the Judds’ “Love Can
Build a Bridge”); and bassist lan Keaggy’s father,
Phil, is a Grammy Award-nominated guitarist.
“We’re songwriters, not just a band,” Ryan Fol-
lese says. “We grew up on the radio. We've al-
ways loved pop music. It’s a genre we really love,
and we wanted to touch that same audience.

In addition to “Tonight Tonight” and second
single “I Like It Like That,” which features New
Boyz and is No. 25 on Billboard’s Mainstream
Top 40 airplay chart, the band fully explores
its pop potential on the 11-track Whatever—
tailor-made for a young demographic at radio.
Producer Emanuel Kiriakou (Clay Aiken, Back-
street Boys), songwriter Evan “Kidd” Bogart (Be-
yoncé, Rihanna) and production/songwriting
team S*A*M & Sluggo (Metro Station) contrib-
uted to the project.

With radio already onboard, Hot Chelle Rae is
amping up its online presence: The video for “I
Like it Like That” clocked more than 1 million
views in the three days following its Oct. 7 Vevo
debut, and the group has been active on Spotify,
with ad placement targeting specific playlists.

The band performed Nov. 20 during the
AMAS’ preshow (the broadcast’s only live per-
formance) and picked up the Sprint new artist
of the year award. TV appearances are also lined
up for “The Tonight Show With Jay Leno,” “Late
Night With Jimmmy Fallon,” “Today” and “Live!
With Regis and Kelly” during release week. On
Dec. 9, Hot Chelle Rae will share a bill at New
York’s Madison Square Garden with Lady Gaga,
Pitbull, Kelly Clarkson, David Guetta and others,
as part of WHTZ New York’s Jingle Ball. The
group will also open for Taylor Swift in March
during her arena tour of Australia. “This is going
to be massive for them, and it's going to have
an echo effect around the world,” Mackta says
of the tour.

Yet, the band sometimes still feels like an
unknown act. “Every time we play a show, my
brother Jamie still asks if we're sure people are
going to be here,” Ryan says. “I don’t know that
we'll ever fully believe it.” ..

“Whatever” men:
HOT CHELLE RAE

QUESTIONS

| with BOB SEGER

by GARY GRAFF

Bob Seger, 66, certainly hasn’t forgotten how to rock. Inducted into the Rock and Roli Hall
of Fame in 2004, the Detroit icon is in the midst of his second North American tour this year.
(The run wraps Dec. 30 in Las Vegas, with a make-up date in South Carolina on Jan. 14.) His
just-released compilation, Ultimate Hits: Rock and Roll Never Forgets (Capitol), packs a ca-
reer-spanning coilection of hits and rarities (“Little Drummer Boy” from 1987’s A Very Special
Christmas) as well as covers of Tom Waits’ “Downtown Train” and Little Richard’s “Hey Hey
Hey Hey (Going Back to Birmingham)” onto two discs. And if all goes well, 2012 will bring a new
studio album, his first since 2006’s Face the Promise (Capitol/EMI).

1 1t must be a trip to compile Ultimate

Hits and realize just how much enduring
music you’ve made.
Well, you hope that’s the case, butyou really don’t
know. People choose to like what they like, and
you can't control that, ever. What’s amazing to
me still, is how much airplay we’ve gotten down
through the years. We've never really gone away,
and even the Beatles have gone away for stretches
of time. But we never seem to go off the radio.
I'm very grateful for that.

2' You had a particularly fertile period

between Night Moves and The Distance
maybe even Like a Rock. What were you
taking back then?
[Laughs] I really don’t know. That was an era—
[from] '75 to '81—when I was writing a lot of
songs, even though I didn't have a whole lot of
time to write. We were [performing] a lot more
than we are now, and I was recording, which
took much more time than it does now because 1
was like [Bruce] Springsteen—1I was like a crazy
man. I’d getin there and live in the studio, and I
didn'tknow what I was doing, so it took mealong
time. But 1 don’t know why | wrote those songs
in that time period. I don’t know what was going
through my mind. I was just busy.

3, You’ve been nominated for the Songwrit-
ers Hall of Fame. Is that a different kind of
honor than the Rock and Roll Hall of Fame?
I'm very grateful because I really work hard on
[songwriting]. I like to think that, like [Don]
Henley says, I leave a little blood on the page,
and work really hard on ny lyrics and chord
changes and structures and everything. So it’s
pretty heartening to get that nod. I have some
stiff competition, so we'll see what happens.
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4. Yourecently entered the digital realm
after years of holding out.

Ithasn'treally changed anything for me because
I've never owned aniPod. I don’t download. My
wife bought meaniPad and [ never even picked
it up—I gave it to my son. I’'m old school. I go
out and buy CDs because | think the sound of
a CD is better than the sound of an MP3, and
even over that [ prefer the sound of vinyl. My
son and his friends are really into vinyl. They
go down to my basement and break into my
records all the time.

5 Wwhat’s the status of your next stu-
dio album?

I've got six [songs] that | really, really like,
and I'd like to have six more that I feel that
way about because then I don’t have to use
anythingold and it’'ll all be fresh. That’s why
I want to stop [touring on Dec. 30], because
there’s nothing for me to do here in Michi-
gan in winter—I'm going to try snowmobil-
ing this year, but I certainly don’t ski—so
I can sit and write for three solid months,
January through March. I should be able
to come up with something good in three
months. Then come April, I'll record what
I’ve got, we’ll put it out in the fall and then
do another tour.

6. You've made comments about coming
off the road for good after this tour.
[Laughs] Well, we'll see. I take it tour by tour. I'll
tell you on Dec. 31, because I don’t know how
my body’s going to react. I could retire Jan. 1
in a heartbeat, but I never know. I'm 66. [ don't
know if | want to do this when I'm 67. But I still
love doing it, and I love the band we’ve got now.
Sowe’ll see. .
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BETTY WRIGHT &
THE ROOTS

Betty Wright: The Movie
Producers: various

S-Curve Records/Ms. B
Records

Release Date: Nov. 15
Betty Wright (“Clean Up
Woman”) uses the Roots to
return to her own roots in the
yearsthatframedthediscoera,
atime when soulmusic stillhad
messages and the beat was
danceable but varied. On her
first album in a decade—and
the first to combine S-Curve
with her Ms. B imprint—Wright
sings mostly about troubled
romance after opening the set
withreminiscence about peers
from her hit-making days. Rap-
pers Lil Wayne, Snoop Dogg
and Robert “the Messenger”
Bozeman provide guest spots;
Lenny Williamshollersthrough
the duet "Baby Come Back”;
and Joss Stone, who Wright
mentored early in the British
singer’s career, glides through
the smooth “Whisper in the
Wind.” Throughout the album
the Roots provide a churning
backdrop of funky rhythm gui-
tar and rolling drums. Vocally
strong, Wright shines bright-
est on songs that reflect past
musical styles. “In the Middle
of the Game (Don’t Change
the Play)” taps the Philly soul
and adds a sensually perco-
lating disco beat. And “Look
Around (Be a Man)” works in

T
. .- DAVID NAIL

The Sound of a Million
Dreams

Producers: ~. Liddell,
C. Ainlay, G. Worf
MCA Nashville

Release Date: Nov. 75

Simply put, David Nail isn’t one of us—at least he
doesn’t sound that way. Take, for instance, the
stunning title cut on his latest album, The Sound
of a Million Dreams. It could be argued that
Nashville, or any other city, doesn’t make music
this great anymore. And that’s just the tip of the
iceberg. Nail is a master storyteller, and this disc
delivers with such tracks as “Half Mile Hill” and the
eloquent “Songs for Sale,” which features some
spellbinding harmony from the always-great Lee
Ann Womack. He turns up the tempo on the frisky
“Grandpa’s Farm” and the Keith Urban-written
“Desiree.” But Nail is at his best when he slows
down and releases that Mississippi River-drenched
biluesy voice, which he does time and again on
cuts like “Catch You While | Can” and the beautiful
“Catherine,” written about his wife. Nail is an artist
that many in Nashville have been cheering on for a
long time, and listening to The Sound of a Million
Dreams makes you realize why.—CD

a similar fashion—the groove
and sentiment of the mid-'70s
combined with contemporary
brashness.— PG

ERIC ROBERSON
Mister Nice Guy

Producers: various

Blue Erro Soul/Purpose
Music Group/eOne

Release Date: Nov. 8

Eric Roberson, akatheking of
indie soul, ushers in his 10th

HOT CHELLE RAE
Whatever
Producers: various

40

RCA Records

Release Date: Nov. 29

Nashville pop-rock group Hot Chelie
Rae has friends in high places. Singer Ryan Follese and
drummer Jamie Follese are the sons of country songwriter
Keith Follese, while guitarist Nash Overstreet’s older
brother, Chord, stars on “Glee.” And on Whatever, its
sophomore disc, Hot Chelle Rae gets an assist from Demi
Lovato in “Why Don’t You Love Me,” a midtempo power
ballad not unlike Lovato and Joe Jonas’ duet from “Camp
Rock.” (Los Angeles teen-rap also-rans New Boyz turn up,
too, in opener “l Like It Like That”—though they’re probably
benefiting more from the collab than Hot Chelle Rae is.)
You can hear the resuit of all those showbiz connections in
the radio-ready economy of high-sheen hook bombs like
“Keep You With Me” and “Tonight Tonight,” the latter of
which reached No. 7 on the Billboard Hot 100 earlier this
year. Put it this way: The guys of Hot Chelle Rae probably
aren’t lacking for people willing to tell them to hurry up and
get to the chorus.— /M|
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yvear of independence with
his eighth aloum, Mister Nice
Guy. A singer/songwriter/
producer who charted a top
40 Billboard single, “The
Moon,” as a Warner Bros.
artist in 1994, Roberson has
since written or collabo-
rated vocally with Jill Scott
and Musiq Soulchild, among
others. But the two-time
Grammy Award nominee still
regales as a solo artist. On
this 15-track set, Roberson
polishes his key creative tal-
ents—smooth, pliable tenor;
storyteller lyrics; and sump-
tuous rhythms—to alustrous
sheen. Beginning with the
opening title track, Mister
Nice Guy brims with fun,
lighthearted grooves laced
with lyrics that cover every-
thing from lovers-turned-
strangers (on the staccato-
rhythmed “Strangers”) to
resisting a woman’s tempt-
ing advances (“Shake Her
Hand”). Atmospheric lead
single/love song “Picture
Perfect,” featuring Phonte
of the Foreign Exchange,
and “How Would | Feel” with
Jean Baylor call to mind Ste-
vie Wonder in his '70s/'80s
heyday. The bottom line: In
an increasingly Auto-Tuned,
phone-it-in world, Roberson
is an original.

GYM CLASS

HEROES

The Papercut Chronicles Il
Producers: various

Fueled by Ramen

Release Date: Nov. 15

Given the success that front-
man Travie McCoy had on his
own last year with his pop-

CHILDISH BAMBINO

reggae smash “Billionaire,”
Gym Class Heroes might’ve
been expected to pursue a
similarly lightweight vibe
on The Papercut Chronicles
/1,” the New York alt-rap
combo’s first album since
2008’s The Quilt. Yet follow-
ing a computer-voice intro
that links the new record to

CHILDISH GAMBINO
Camp

Producers: Donald Glover, Ludwig
Goransson

Glassnote Records

Release Date: Nov. 15

When it comes to his dual identity
as a respected underground rapper and the star of a
prime-time sitcom, Donald Glover occupies a lane all his
own. (Let’s just say Will Smith wouldn’t have blown up the
blogs if they'd existed during “The Fresh Prince of Bel-Air.”")
Speaking strictly musically, though, Glover—known to TV
viewers from his role on NBC’s just-shelved “Community”’—
has much more company: On Camp, his first commercial
release under the name Childish Gambino, Glover offers up
a series of moody, introspective emo-rap jams that share
quite a bit with the self-interrogating work of Drake and
Kanye West. His first words on the album, delivered over
woozy vocal harmonies that sound sampled from a Grizzly
Bear record: “l used to dream every night/Now | never
dream at all.” Camp’s familiarity doesn’t necessarily detract

from its quality. Glover raps with an affecting tension in

his voice, and the punch lines in tunes like “Bonfire” and
“Backpackers” hit as hard as you’d expect from a former
writer on “30 Rock.” But it’s easy to imagine who populated
those long-lost dreams.— W

its 2005 namesake, the first
track hereis a thudding rap-
rock blast called “Martyrial
Girl$,” in which McCoy yowls,
Fred Durst-style, “I never felt
soaloneinaroom full of peo-
ple!” indeed, much ofthe curi-
ously aggressive Chronicles
sounds designed to notify
fair-weather McCoy fans of
the MC’s roots on the Vans
Warped tour. Unfortunately,
that’s an exercise that seems
more satisfying for him than
for us. The band fares better
inahandfulof frothier cuts, in-
cluding “Life Goes On,” with
Danish electro-pop singer Oh
Land, and lead single “Stereo
Hearts,” featuring Maroon 5's
Adam Levine. In those mo-
mentstheHeroesremind that
before “Billionaire” they had
their own top 40 hit with “Cu-
pid’s Chokehold."—MW

SHAILA DURCAL

Asi

Producers: Shaila Durcal,
Dorio Ferreira

EMI Music/Capitol Latin
Release Date: Nov. 7
Tounderstand Spanishsinger
Shaila Durcal, one must note
that she grew up inshow busi-
ness as the daughter of the
late Rocio Durcal, thelegend-
ary chanteuse whohad aloyal
followinginthe millions,espe-
cially in Mexico and the United
States. At 32, ShailaDurcalre-
leases her fifth studio set, As/.
Although she always credits
her mother for guiding her
through the nuances of the
business, it’s Durcal’s own
musical path and impressive
vocal range that makes her
latest project agiftto herfans
and an undeniable contribu-
tion to the regional Mexican
genre. The album features
1 tracks with two of those
songs, “Convenceme” and
“El Dia Que Me Fui” in banda
style—the brass-based form
of traditional Mexican music.
Another standout is the soul-
ful “Tanto Amor,” about the
aftermath of breakingup. The
album, arranged by Jose Her-
nandez (director of Mariachi
Sol de Mexico), gives Durcal
a platform to shine on and re-
minds us that whiletheroadis
sometimes shared, shestands
prominently on her ownin a
well-deserved spotlight.—JA

DAVID McCLISTER
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isolated rhymes aren’t as slick or excited as they seem
when watching the rapper and his friends scoot down the
street. The “Fifth Ave.” video is a dance monger, but the [
song aloneis less vibrant—it wants for audible raucousness,
some “outdoor voices.” Even the tempo couid be hiked up

a notch. This is a party, after all—fight for it!-

MAC MILLER ‘
Party on Fifth Ave. (2:53)

Producer: /D Labs ‘
Writers: various

Publishers: various

Rostrum

On Oct. 27, the video for Mac Miller’s “Party on Fifth Ave.”
hit YouTube. To date, the clip has garnered more than
1.7 million views, and for good reason: The clip perfectly
encompasses the song’s old-school, carefree vibe, as Miller
and his crew, dressed as senior citizens in wigs and canes,
zoom around the neighborhood on motorized scooters.
Take the visuals away, however, and the track, featured on
Miller’s Blue Slide Park, loses some of its groove. Miller’s

COMMON

Sweet (3:38)

Producer: No /.D.

Writers: L. Lynn, E. Wilson,
D. Burton, H. Kelley
Publishers: Think Common
Music (BMI)/Chrysalis
Music/Let the Story Begin
Publishing (ASCAP)/Iza
Music (BMI) administered by
Clyde Otis Music Group
Think Common Music/
Warner Bros.

During hisnearly two-decade-
long career, Common hasven-
tured into classic East Coast
rap, neo-soul and pop. On

THE KNOCKS
Brightside (4:30)
Producers: The Knocks,
Victor Van Vugt

Writers: B. Ruttner, J.
Patterson, D. Barbelivien
Publishers: Avenue C
Music/WB Music (ASCAPR)
A&M/Octone Records
New York-based production
duo the Knocks have been
building buzz with produc-

“Sweet,” the latest single from
The Dreamer, The Believer,
however, the Chicago rapper
breaks character, eschew-
ing the cloud-gazing wisdom
that has become his wont in
favor of glowering boasts and
references to Air Jordans. “I
rhyme for the commoners/
My name synonymous with
prominence/I'm to hip-hop
what Obama is to politics,”
he raps gleefully. When he’s
not rhyming, Common care-
lessly drops insults as if he’s

tion work and remixes for everyone from Ellie Goulding to
Foster the People to Rihanna. Now, Ben “DJ B-Roc” Ruttner
and James “JPatt” Patterson have stepped out from behind
the curtain to deliver “Brightside,” the first single from their
upcoming Magic EP. It’s a dance cut that manages to hit most
genre tropes, with verses building to chorus drops, a funky per-

on a mixtape interlude. The
dramatic character shiftand
the steely No |.D. beat touch
upon a street-level populist
appeal. The switch-up isn’t
entirely convincing given
Common’s reputation as the
conscientious rapper, but of
all the genre archetypes he
could've embodied, “street
corner philosopher” is prob-
ably the most fun.

WADE BOWEN
Saturday Night (3:29)
Producer: Justin Niebank
Writers: W. Bowen, L.T.
Miller

Publishers: House of Sea
Gayle Music/Sparks to
Strings Music (ASCAP),
Writers of Sea Gayle Music/
ltchy Baby Music (BMD

Sea Gayle/BNA Records
Wade Bowen, one of Texas’
brightest stars, has released a
single that sounds a bit more
akin to mainstream country
than a lot of music coming out
of the Lone Star State. That's
notexactlyabadthing, as “Sat-
urday Night” has anatural flow
that could pay off on country
radio. His vocals sound remi-
niscent of Richie McDonald of
Lonestarandinvite thelistener
in, while the tempo of the song

cussion groove, stabbing synths, a wandering female vocalist
to add a bit of texture and a hands-in-the-air hook tying it all
together. Unfortunately, the formula and overall ingenuity of
“Brightside” leaves something to be desired. The Knocks have
proved they can craft dancefloor bangers, but “Brightside”
likely wouldn’t stand in a DJ’s set during an all-night rager.-

INGRID
MICHAELSON

Ghost (3:28)
| Producer: David Kahne
Writer: /. Michaelson
Publisher: Cabin 24
| Records (ASCAP)
Cabin 24 Records/Mom +
| Pop Music
There’s a whisper of Little
Earthquakes-era Tori
| Amos in “Ghost,” the ach-
| ing first single from Ingrid
Michaelson’s upcoming
| Human Again, and as the

EVIEWS-

singer seeks songwriting maturity, the darker shade suits her well. Michaelson has said that I

notion that she can only pen adorable love songs. “Pm a ghost/Haunting these halls/Climbing
up walls that | never knew were there,” she wails, sounding defeated and determined to share
her tale of woe. Michaelson’s lyrics are at times too straightforward, but with its muted elec-
| tricguitar, emotional strings and subtle percussion, “Ghost” includes a haunting atmosphere
‘ that abets her words without overpowering them. Michaelson has long been a talented artist

| her latest full-length captures “a really dark time” for her, and “Ghost” appears to attack the

without an immediate persona. With “Ghost,” she may have found the key to becoming a

| fully formed star.

andearthy feelring true. “Why
doeseverybody love Saturday
night/Stale smell of beer and
the smoke in your eyes,” he

sings. After many years of suc-
cessinthe Texas scene,Bowen
seems ready to take things to
another level, and “Saturday
Night,” the first single from his
forthcoming album, appears
tohave alltheingredients fora
breakout hit.

ROCK

RED HOT CHILI
PEPPERS

Monarchy of Roses (4:11)
Producer: Rick Rubin
Writers: Red Hot Chili
Peppers

Publishers: Wagging Dog
Tail Music (BMD), Earl Grey
Songs (ASCAP)

Warner Bros.

Red Hot Chili Peppers have
embarked on something
new with /’'m With You, their
10th studio album and the

first to feature guitarist Josh
Klinghoffer. Album opener
“Monarchy of Roses" is a tes-
tament to such a genesis, but
the transition to an evolved
sound isn’t quite complete.
The absence of former guitar-
ist John Frusciante’s playful
trills are the first noticeable
aspect of “Monarchy,” while
Anthony Kiedis chimes.in with
distorted vocals, denying lis-
teners the chance to decipher
his storytelling and effort-
lessly bright tenor. Eventually
the song kicks into gear with
a disco-thump bassline from
Flea, but ultimately, "Monar-
chy” represents a mixed bag
of new ideas. Like any veteran
band, the Chili Peppers are ex-
periencing growing pains,and
these “Roses” prickasmuch as
they please.

L LEGEND & CREDIIS =

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Justino Aguila.
Jon Blistein, Chuck Dauphin,
Michael Depland. Phil Gallo,
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All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
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Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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""Eauntry strong:

DIA FRAMPTO

Reality Shows &
Heartbreak

NBC “The Voice” contestant Dia Frampton
gets raw and personal on solo debut

uring one of his first promotional gigs
D for the second season of NBC’s “The
Voice,” Blake Shelton couldn’t stop
talking about the effect that his charges, Dia
Frampton and Xenia, had on him in season
one. His job was to mentor a singer—it turned
out to be Frampton—to the finals to compete
against three others. But along the way he ex-
perienced an artistic reawakening. “Xenia and
Diarejuvenated me. .. maybe that’s why [ got
so attached to those two,” he said in October.
“They made me feel alive again.”

Following a tour on which the two opened
shows for the country singer, Shelton has con-
tinued working with Frampton, recording a
track on her debut solo album and booking
her as an opening act on a tour that begins in
February just as “The Voice” returns. Travel-
ing with Shelton will put Frampton on bigger
stages than she has played with her sister in the
act Meg & Dia and in front of country audiences
she only saw after appearing on “The Voice.”
This is a singer who, after winning a Myspace
contest, had to duck flying objects while play-
ing three separate Vans Warped tours.

“The country crowd is not so self-con-
scious, a little more family, more commu-
nity,” Frampton says. “I'm excited to be in
that world. Everybody in my band is so ex-
cited. All five of us will be backstage every
night watching and learning.”

Red, Frampton’s debut, arrives Dec. 6 on
Universal Republic. She says the album is far
more upbeat than Meg & Dia’s three albums
and four EPs, owing to her collaborations
with other writers in Los Angeles, Nashville
and London. Without her older sister to split
writer duties—*“We don't work together; she
writes her songs and | write mine”—Framp-
ton found the experience different from what
she expected.

“This record is very personal, almost un-
comfortable,” the 24-year-old artist says after
doing a promotional concert at the Hollywood
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office of Reveille Productions. “I felt very
alone on this record. On our last [Meg & Dia]
record, we were stuck in this little cabin shar-
ing bedrooms, just the five of us. The guitar
amps were in the living room.

“This time 1 didn’t have Meg to ask, ‘Do you
think this is a good idea? Is this line stupid?”’
I don’t trust other people as much. [ had writ-
ten about 40 songs and lost my perspective, so
I called her and said, ‘I don’t have fresh ears.
[ want you to come out here and be a part of
the record.””

Meg traveled to Los Angeles and the sisters
wrote eight songs together, their first-ever col-
laborations. One of them, “Hearts Out to Dry,”
appears on the iTunes version of the album.
“The others sucked,” Frampton says.

While collaborating with such songwrit-
ers and producers as Isabella Summers of
Florence & the Machine, Tom Shapiro, Kid
Cudi, Toby Gad, Mark Pontius of Foster the
People and Eg White, Frampton was the lyri-
cist “90%-100% of the time.” That also led to
the extremely personal nature of the songs
told directly from a first-person point of view.

Frampton performed two of those ripped-
from-the-heart tunes, “Daniel” and “Tra-
peze,” at Reveille, which NBC.com filmed and
will include in an online series to promote
“The Voice” in February. “Daniel” was writ-
ten about a boyfriend she broke up with just
prior to “The Voice” and after Warner Bros.
had dropped Meg & Dia; “Trapeze” followed
a friend’s disclosure of a horrific childhood
that he remarkably had kept hidden.

Regarding the song “Daniel,” Frampton
says, “I didn’t even change the name. It’s re-
ally strange when you're getting so emotional.
While [ was cutting the vocals, I was thinking
about all the things we could have had. The vocal
[on the albumj is the very first demo. Toby Gad
said there’s no emotion like the first one. When
1 wrote it, it had only been a week after we broke
up. So we kept that raw vocal track.”

THE RIGHT STUFF

When country chart newcomers turn into leading men

right off the bat

Brantley Gilbert becomes the 10th solo male artist
to reach No. 1 with his first appearance on Bill-
board’s Hot Country Songs chart in the Nielsen
BDS era (since January 1990), as “Country Must
Be Country Wide” jumps 3-1. The track is from
Gilbert’s second album, Halfway to Heaven, which
has sold more than 303,000 copies, according to
Nielsen SoundScan.

Traditional country stylist Joe Diffie became
the first to accomplish the feat when his senti-
mental debut single, “Home,” reached the sum-
mit in the fall of 1990. Not surprisingly, the only
years represented by more than one such artist
are 1992 and 1993, when the early-"90s country
music boom was at its zenith (see graph, below)—
mullet-wearing Billy Ray Cyrus (“Achy Breaky
Heart”) and vocally potent neo-traditionalist
Tracy Lawrence (“Sticks & Stones”) wore the
crown in 1992, followed by cowboy-hatted sing-
ers Toby Keith (“Should've Been a Cowboy”) and
Clay Walker (“What’s It to You”) in 1993.

The longest gap between two such achievements
was the seven years between Blake Shelton’s “Aus-
tin” in 2001 and Darius Rucker’s “Don’t Think 1
Don’t Think About 1t” in 2008. The latter is in-
cluded on the list because Rucker didn’t have any
previously charted titles on Hot Country Songs as
a soloist or with Hootie & the Blowfish.

There are six such rookie artists climbing Hot
Country Songs (see chart, page 53), the highest
rank among those held by Hunter Hayes, whose

“Storm Warning” rises 22-20. The list includes
Casey James (No. 38), Andy Gibson (No. 44),
Brent Anderson (No. 52), Wade Bowen (No. 54)
and Eric Paslay {No. 56). —Wade Jessen

To E’he top:
BRANTLEY
GILBERT
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Date Single Hit No.1
Title Artist 0On Hot Country Songs
“Home” Joe Diffie 1/10/90
“Achy Breaky Heart” ~ Billy Ray Cyrus 5/30/92
“Sticks & Stones” Tracy Lawrence 1/25/92
“Should’ve Been a Cowboy” Toby Keith 6/5/93
“What’s It to You” Clay Walker 10/16/93
“What Mattered Most” ol Ty Herndon ~5/27/95
“Austin” Blake Shelton 8/11/01
“Don’t Think | Don’t Think About It” Darius Rucker 10/4/08 B
“A Little More Country Than That” Easton Corbin 4/3/10
“Country Must Be Country Wide” Brantley Gilbert 12/3/1

Life (briefly) at rE‘*st:
ELI YOUNG BAND
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Still hot on the trail:
SNOW PATROL

IEEEd v RICHARD SMIRKE

White
Hot

Snow Patrol’s sixth album
makes strong U.K. debut
to set up U.S. push

now Patrol hascomealong way in recent years.

A good measure of just how far? The company

that the Irish/Scottish five-piece now keeps.
When singer Gary Lightbody was suffering from
writer’s block last year, for instance, he called up
R.E.M.s Michael Stipe for advice. Not a bad phone
friend for a band once virtually unknown outside the
United Kingdom. Stipe’s tutoring had the desired ef-
fect, providing the creative catalyst for Snow Patrol’s
sixth studio set, Fallen Empires.

Recorded in Los Angeles with longtime producer
Garret “Jacknife” Lee, the 14-track set arrived Nov.
14 on Fiction Records/Universal and debuted at No.
3 on the U.K. albums chart with first-week sales of

80,000, according to the Official Charts Co. Fallen
Empires is the band’s fifth top five album and fol-
lows 2008’s A Hundred Million Suns, which has sold
500,000, according to the OCC. Fallen Empires also
debuted at No. 1 in the Netherlands and Ireland.

Since forming in Scotland in the mid-"90s,
Snow Patrol—Lightbody, guitarist Nathan Con-
nolly, bassist Paul Wilson, drummer Jonny Quinn
and keyboardist Tom Simpson—has sold more
than 11 million albums, according to its label. The
group's best-selling album in the United States is
2006’s Eyes Open, which has moved 1.3 million
copies, according to Nielsen SoundScan. A Hun-
dred Million Suns peaked at No. 9 on the Billboard
200 and has sold 210,000.

“I feel like they’ve realized their potential on
this record,” Fiction Records managing director
Jim Chancellor says. “Gary summed it up when he
said that they've grasped their inner dance mon-
key. There’s a lot more groove to the tunes. There’s
a couple of big songs instead of just one. There’s
dancey songs, uptempo rock tracks . . . it’s just a
really great palate.”

Chancellor credits radio support from national
top 40 station BBC Radio 1 in building a strong
U.K. launch platform. Lead single “Called Out in
the Dark” was playlisted on Radio 1’s A-list (plac-
ing the track in regular daily rotation) and debuted
at No. 11 on the U.K. singles chart in September. A

.

-

second single, “This Isn’t Everything You Are,” has
since been added to Radio 1’s A-list.

“We're in a pop market, and getting anything with
a guitar on the radio these days is literally like run-
ning up a hill in treacle,” says Chancellor, who cites
TV appearances on “The Graham Norton Show,”
“Later ... With Jools Holland” and the BBC 1 broad-
cast “Children in Need Rocks Manchester” charity
concert with further driving sales. The band also
performed a free outdoor show in Belfast, North-
ern Ireland, on Nov. 6 for 15,000 fans as part of the
MTYV European Music Awards. “it’s the best TV plot
we've ever had in the history of the band,” he says.

TV will also play a big role in the forthcoming U.S.
push. Snow Patrol is booked to play “Late Show With
David Letterman” on Jan. 9 with Fallen Empires—
which features gues! contributions from U.S. folk
singer Lissie, Queens of the Stone Age guitarist Troy
Van Leeuwen and the L.A. Inner City Mass Gospel
Choir—set to make its North American bow on Jan.
10 through Island Def Jam.

“Called Out in the Dark” has been serviced to triple
A radio ahead of the band traveling to the States in
December for promotion. A U.K. and Ireland tour
will commence Jan. 20 at Dublin’s O2 Arena, booked
by London-based X-Ray Touring. The 17-date trek
includes two nights at London’s 17,000-capacity O2
Arena, followed by a monthlong run of European
dates. U.S. live plans are to be announced. o

‘CRAZY’GOOD

Eli Young Band scores first No. 1,
as ‘Life at Best’ gets even better

“It's beenalong, yet short road forus,”
Eli Young Band vocalist Mike Eli says.
“Time flies by and before you know it
you're a band for10 years. The first five
years our focus was on finishing col-
lege and the band was a hobby. Then
it turned into this career.”

The week of Nov. 19, the Eli Young
Band celebrated a career milestone
withiits first No. 1, “Crazy Girl,” which
topped Billboard’s Hot Country
Songs chart after 38 weeks. it’s the
lead single from the band’s fifth
album and second in the Universal
Music Group family, Life at Best.
The set arrived Aug. 16 on Repubilic
Nashville and debuted at No. 6 on
the Billboard 200 (No. 3, Top Coun-
try Albums) with 35,000 sold, ac-
cording to Nielsen SoundScan, the

group’s best opening week to date.

“We basically took everything
that EYB had built, reintroduced
them to radio and built more on top
of that,” Republic Nashville presi-
dent Jimmy Harnen says.

The band’s previous album,
2008’s Jet Black & Jealous, arrived
on Universal South, peaked at No.
30 on the Billboard 200 (No. 5, Top
Country Albums) and spawned the
singles “When It Rains” (No. 34, Hot
Country Songs) and “Always the
Love Songs” (No. 11, Hot Country
Songs; No. 69, Bililboard Hot 100).
Republic Nashville picked up the
band earlier this year.

“Our journey began last Janu-
ary in a rental van visiting country
radio,” Harnen says. “It was wildly

apparent to see the very real con-
nection happening between the
Eli Young Band, country radio and
country music fans.”

Eli, guitarist James Young, drum-
mer Chris Thompson and bassist Jon
Jones formed the group while they
were students at North Texas State
University. They toured extensively
and released three indie albums be-
fore gaining a national platform. But
it’s “Crazy Girl” that’s proved to be a
game-changer.

“The strongest driver is the song
itself ... [it] expanded their consumer
base,” Big Machine Label Group VP of
sales, marketing and interactive Kelly
Rich says. “We have run targeted pro-
motions through [the band’s] website
and social networks that not only got
the fans excited but engaged themto
participate in spreading the word. By
empowering their fans to participate
and create their own videos, they
then took ownership in the visibility
campaigns around the release of the

official video.”

ITunes has also propelled the
band’s success. “The positioning
allowed the band an opportunity
to not only be top of mind with the
country consumer, but for all genres
in the digital space, you couldn’t miss
them on the site, which translated
into purchases,” Rich says. “Lever-
aging the single sales, we were able
to provide the key indicator informa-
tion to physical retail to enable them
to make an educated decision to
bring in enough stock to cover our
street week effectively.”

The momentum continues with
new single “Even If It Breaks Your
Heart,” co-written by Will Hoge, who
released it in 2009. “It already had
this cult following before we even
recorded it,” Eli says, adding that
the band was drawn to it because it
felt “autobiographical”: “It’s a song
about dreamers, and we’ve been
dreaming about doing this our whole

lives.” —Deborah Evans Price

ALL ‘HEART’

Niche artist Jonathan
Coulton debuts at
No. 1 on Heatseekers
following physical
release of album

For his new album, Brooklyn-based
musician Jonathan Coulton called
in a little help from his friends. The
result? Artificial Heart, his eighth
studio album (and first since 2006)
and the first produced by someone
other than himself. With They Might
Be Giants’ John Flansburgh at the
helm, the 18-track set debuted atop
Billboard’s Nov. 26 Heatseekers
chart and at No. 125 on the Billboard
200, selling 5,000 copies, accord-
ing to Nielsen SoundScan. The feat
was largely thanks to Coulton’s fan
base and a tiered-pricing system that
drove anticipation for the reiease.

“Jonathan has a great personabie
side that comes across very clearly
to anyone that hears his songs, sees
him play or chats with him,” says Girlie
Media director of label services Kevin
Wortis, who represents Coulton.
“When he got his CD made and asked
his fans to buy it from him, they did.
And sales will continue.”

Through his site JonathanCoulton.
com, he-offered fans the option to
buy one of several packages—$10
for a digital download; $15 for digital
download and a signed CD; $40 for
digital download, signed CD, poster
and T-shirt; and $100 for “The Big
Package of Everything,” which fea-
tured everything in the $40 package,
plus more music and other items.
According to Wortis, 1,000 people
bought the $100 bundle. The project
is now available on iTunes, Amazon
and Spotify, among other outlets.

“One reason I've been able tomake
this work financially is that | have a
very direct relationship with my fans,”
says Coulton, who released debut
album Smoking Monkey in 2003, and
is best-known for his “Thing a Week”
series and his work in gaming. (His
song “Want You Gone” appeared in
“Portal 2.”) According to NPR.org,
Coulton cleared $500,000 in music
revenue in 2010.

‘It very much feels like my career
is something that we all created to-
gether,” Coulton says. '“My faris have
done a ton of the heavy lifting, and ¥'ll
always be grateful for that.”

—Jeff Benjamin

Forreal: ¢
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

WHO’S ‘BAD?

>>

CLASSY BOCELLI

>>

CHART
BEAT

>>All that listeners want for
Christmas is, seemingly, “All |

Want for Christmas Is You.” As
Michael Bublé’s cover of Mariah
Carey’s 1994 carol rises 15-10
on Adult Contemporary, Justin
Bleber’s update of the song with
Carey bows at No. 18. The “Glee”
cast has also remade the song on
“Glee, the Music: The Christmas
Album, Volume 2,” which debuts
N on the Billboard 200 at No. 6.

>>At the AC summit, Adele
ascends to her second leader
with “Someone Like You.” On
Adult Top 40, follow-up “Set
Fire to the Rain” roars in at No.
25, marking the chart’s highest
debut by a solo female since
Alanis Morissette’s “Everything”
launched at the same rank the
week of April 10, 2004.

Read Chart Beat
| every week at
billboard.com/chartbeat.

As expected, Drake nets the third-
largest sales week of 2011 for an
album, as Take Care debuts at No. 1
on the Billboard 200, selling 631,000
copies in its first week, according to
Nielsen SoundScan.

The only two sets to sell moreina
week this year were Lady Gaga’s Born
This Way debut (1.1 million) and Lil
Wayne’s Tha Carter [Vstart (964,000).

Take Care is Drake’s second chart-
topper, following 2010’s Thank Me
Later, which launched with 447,000.

‘TALK’ OF ANO.1: Thestar-filled Nov.
21 release schedule provided an em-
barrassment of riches for music fans.
Among the acts that dropped new al-
bums that day: Rihanna, Nickelback,
Daughtry, Mary J. Blige, Michael
Jackson and Taylor Swift. And that’s
just the tip of the iceberg. (Don't forget
Lady Gaga’s second remix album, a

new Bob Seger hits package and Big
Time Rush’s possibly big Elevate.)
Rather amazingly, Rihanna has yet
to scorea No. 1 album in her prolific-
yet still young—career. Her new Talk
That! Talk is her sixth studio setin a
little more than six years
and seems certaintoalso
be her sixth top 10 effort.
But early word from

Over The
Counter

Drake’sNo. 1 AsHoliday Season Begins In Earnest

riod.” Meaning: Basically every single
she releases is a smash. (See also: Ma-
donna from 1984 to 1992 and Mariah
Carey circa 1990-99.) Intriguingly,
RiRi's imperial reign still isn’t quite po-
tentenough toland hera No. 1album.
So, what about that
Nickelback? The rock
band’s seventh studio
set, Hereand Now, might

industry prognostica- ITH
tors suggests Rihanna
could be denied yet
another No. 1, as Talk
might take either the
No. 2 or No. 3 slot, be-
hind either (or both)
Nickelback’s new Here and Now or
Michael Bublé’s Christmas.

Despite Rihanna’s staggering suc-
cess with singles on the Billboard Hot
100 (11 No. 1s and counting), she’s
never gone higher than No. 2 on the
Billboard 200 (with 2007’s Good Giy!
Gone Bad). Her best sales week for
an album was for 2010’s Loud, which
shifted 207,000 in its premiere fraine
at No. 3.

While Rihanna’s popularity is ar-
guably at its peak, it’s not translating
into massive first-week album sales.
In the past year alone, she’s scored
four No. 1s on the Hot 100, includ-
ing “We Found Love,” the lead single
from Talk.

A manager friend of mine, David
Russell at iezmusic, calls this stage
of Rihanna’s career her “imperial pe-

KE
CAULFIELD

take the top slot next
week—if Bublé doesn’t
stand in its way. Nickel-
back has had three pre-
vious efforts start in
the tally’s top two slots,
including one No. 1:
2005’s All the Right Reasons. Its last
album, 2008’s Dark Horse, bowed at
No. 2 with 326,000. Its big first week
was aided by its hit lead single, “Gotta
Be Somebody,” which reached No. 10
on the Hot 100.

Wild cards in the mix next week in-
clude Blige’s My Life [I: The Journey
Continues, Act [ (say that five times fast)
and Jackson’s Immortal, the compan-
ion piece to Cirque du Soleil’s touring
production about the entertainer.

Since 1997, all of Blige’s studio al-
bumshave debuted ateither Nos. 1 or 2
on the Billboard 200. Can her new My
Life IT continue the streak? Doubtful,
with Nickelback, Bublé and Rihanna
in her way. But we hear a top five bow
is doable. Blige's last set, 2009’s Stron-
ger With Each Tear, landed at No. 2
with 330,000 in its first week, follow-

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

For week ending Nov. 20. 2011, Figures are rounded

ing its release on Dec. 22. Immortal is
a quasi-greatest hits set, in the style of
the Beatles’ Cirque-presented Love,
where the King of Pop’s biggestsingles
are mashed up into medleys. Sources
say Immortal is off to a less-than-royal
start and may only sell around 50,000.
Jackson’s lust release, the posthumous
studio album Michael, sold 228,000 in
its first week (No. 3) last December,
while the Beatles’ Love shifted 272,000
when it started at No. 4in 2006.

Don'’t forget about Daughtry’s Break
the Spell, Swift’s Speak Now World Tour
Live CD/DVD package and Big Time
Rush'’s Elevate. The lattermost set could
surprise everyone with a start that ex-
ceeds 100,000. But we'll get back to you
on that after Black Friday . ..

GOOD WORKS: Thelatestreleasein
KTCZ Minneapolis’ annual charity
compilation, Sampler 23: Live From
Studio C, takes a bow at No. 12 on the
Billboard 200, shifting 33,000 cop

ies. Since 1989, the series has raised
nearly $9 million for local charities.
This year, according to KTCZ, the
Target-exclusive set sold out on its
first day of release. Only 33,000 CD
copies of Sampler 23 were available,
and all of them had sold out on their
Nov. 17 street date. Why were only
33,000 made? That’s the maximum
number that could be manufactured
because of publishing and label gra-
tis licensing restrictions for charity
CD efforts. oo

nielsen

Weekly Unit Sales Year-To-Date S e vy ook goundScan
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS 2010 201 CHANGE 2010 201 (HANGE
This Week 7043000 2172000 21727000  OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 6,439,000 2,026,000 22,697,000 Albums 261,778,000 263,939,000 27% Current 148,183,000 145,081,000 -21%
Change 9.4% 7.2% -4.3%  DigitalTracks  1,000,622,000  1,099,556,000 99%  (atalog 113,595,000 123,858,000 9.0%
This Week Last Year 816,000 1,901,000 22,468,000 Store Singles 1,912,000 2.113,000 105% Deep Catalog 86,616,000 97,443,000 12.5%
(hange -13.2% 14.3% -3.3%  Total 1,264,312,000 1,370,608,000  8.4%
Dugital atbum sales are also counted within album sales
Albums w/TEA* 361,840,200 373,894,600 4.7%
weekly Album Sales (Million Units) ‘Itr;cét:‘c;easlézarﬁksgguivalen!albumsa\es(TEA)wuthWOlrackdownloadsequwalent CURRENT ALBUM SALES
30 pr
10 148.2 million
25 DIGITAL TRACKS SALES mg 145.1 million
o 10 1.0 billion |
= 2011 m 1.1 billion CATALOG ALBUM SALES
15 10 : 113.6 million
mn — 123.9 million
- SALES BY ALBUM FORMAT
fy.oM W) 186,388,000 178,101,000  -4.4%
5 "'l"'-"-“-—.r Digital 73,020,000 87,608,000 20.0%
Vinyl 2,342,000 3170,000  35.4%  slovsroiase Tamanis o clasatslana s sloume. Talos thot sty 1 the
o _ . U ] = n R e ek e T Caatior coton o shley oUtbre than
J F M A M J J A S ONUD J Other 29,000 60,000 106.9% 36 months
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2 ZZ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

CERT.

= Ffnow

Take Care

Christmas

M ADELE

XL/COLUMBIA 44699°/SONY MUSIC {11.98)
ANDREA BOCELLI
SUGAR 015977 DECCA (18.98) @
JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016143/IDJMG (13.98)
SOUNDTRACK Glee: The Music: The Christmas Album: Volume 2
20TH CENTURY FOX TV/COLUMBIA 98606/SONY MUSIC (11 98)
VARIOUS ARTISTS
UNIVERSAL EMI SONY MUSIC 95756/CAPITOL (18.98)

21

Concerto: One Night In Central Park

Under The Mistletoe

NOW 40

il SOUNDTRACK " i ——
B ¢ - E SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18 98) The Twilight Saga: Breaking Dawn: Part 1
COLDPLAY
e CAPITOL 87553" (18.98) Mylo Xyloto
SUSAN BOYLE
. 7 n SYGO/COLUMBIA 96252/SONY MUSIC (11.98) Someone To Watch Over Me

CHILDISH GAMBINO
GLASSNOTE 0121 (13.98)

VARIOUS ARTISTS
CITIES 97 2011 EX (25 98)

SCOTTY MCCREERY

Camp

Cities 97 Sampler: Live From Studio C: 23

33 W2 19/MERCURY NASHVILLE 016022/1GA/UMGN {13.98) Clear As Day
14 16 16 u ‘sjvlcxgc’gLIxFMBE\AV&r:ﬁ;‘/soow MUS(C (10.98) kieaveniylChristmas
12,27 ,12 6 l’J:NII-V?RFS‘AEL':[(gUEBU-EOTG';QE ﬂ?e%HINE Ceremonials
oo gt s 190 Own The Nignt I

@ vaEBozB(Iggs) Savage Life 3
2 ﬂgkci 528687/WARNER BROS, (18.98) Ambition

'?79:1 Ma Q)RMMES% Lfmgﬁsm 9g) ® Formula: Vol. 1
= " 2 n mmg:lvﬁﬁ gLoé\as/nsﬁE?wT.ss) C Four The Record
el :t 0.1 = o e Wicked Game

SYCO/COLUMBIA 96448/SONY MUSIC (11.98)
KELLY CLARKSON
19 56801/ACA (11.98)

FRANK SINATRA
REPRISE 79764 CAPITOL (18.98)

19 10“
@m

Stronger

Sinatra: Best Of The Best

‘N

e

Could the surging
set (165,000; up
35%) take over the
No. 1slot in the
coming weeks, after
the Thanksgiving
holiday? Don’t bet
against it. So far, it
has shifted 518,000.
There’s even an
outside chance it
could be No. T next
week.

a

The “Glee” cast
returns to the top
10 (71,000),
marking the series’
13th top 10 set.
Every “Glee” album
has debuted in the
upper tier, save for
the Glee: The 3D
(oncert Movie
soundtrack, which
opened and peaked
at No. 16 on Aug.
.

Paying tribute to

SALES DATA
COMPILED BY

goundScén

|
ARTIST =
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
TAYLOR SWIFT

BIG MACHINE TS03004 {18.98) &

ERIC CHURCH

EM) NASIVILLE 84266° {16. gB)

VARIOUS ARTISTS

Q4C DIGITAL EX (7.98)

GYM CLASS HEROES

DECAYDANCE 528050/FUELED BY RAMEN (9.98}

Title E

Speak Now H l

Chief

C

52

{Ahk-toong Bay-bi) Covered

The Papercut Chronicles Il

R.E.M. i 0
WARNER BRGS. 529088 (19.98) Part Lies Part Heart Part Truth Part Garbage: 1982-2011
MUMFORD & SONS Sigh No More

GENTLEMAN OF THE ROAD 0109*/GLASSNOTE (12.98) &
3 FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98)
VARIOUS ARTISTS
UNIVERSAL EMI/SONY MUSIC 95753/CAPITOL (18.98)
PINK MARTINI
REENTRY (7 ) 98)
| JACKIE EVANCHO

SYCO/COLUMBIA 81151/SONY MUSIC (8.38 CD/DVD) @
&1 44 53 n BLAKE SHELTON
62 53 46

American Capitalist

NOw 39

Joy To The World

O Holy Night (EP)

WARNER BROS NASHVILLE 527370/WMN (18 98} Red Rivergaiue

VARIOUS ARTISTS
wonn-cumx 838463 EX (4.98)

Positively Christmas

NEWSBOYS .

m INPOP 71592/EMI CMG (11.98) God's Not Dead
MAROON 5
AGM/OCTONE 815984/1GA (15 98) Hands All Over @
EVANESCENCE
WIND-UP 13166 (11.98) @ Evanescence

77 124 SOUNDTRACK Glee: The Music, The Christmas Album ]
@ 20TH CENTURY FOX TV/COLUMBIA 78567/SONY MUSIC (11.98)
- KATY PERRY F
@ 4 ﬁ CAPITOL 84601 " {18.98) Teenage Dream B

JACKIE EVANCHO

SYCO/COLUMBIA 87061/SONY MUSIC (13.98)
BRANTLEY GILBERT

VALORY BGO100 (14.98)

SELENA GOMEZ & THE SCENE
HOLLYWOOD 013517 (13 98)

ZAC BROWN BAND

SOUTHERN GHOUND ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) #
LADY GAGA

STREAMLINE/KONLIVE/INTERSCOPE 015373*/1GA (13.98)
SIGUR ROS

KRUNK 548"/XL (24.98 CD/DVD") @

60 62 vk

a8

68 59 42“
@ 68 m
71 5 n
72 70 41 n

Dream With Me

Halfway To Heaven

When The Sun Goes Down

You Get What You Give

Born This Way

Inni

MAC MILLER R GEORGE STRAIT .
u ROSTRUM 218 (13 98) Blue Slide Park U2’ 1991 Achtung 74 71 n WCA NASHVILLE 015924/UGN (13.98) Here For A Good Time
. LIL WAYNE - VARIOUS ARTISTS WOW Christmas: 32 Christian Artists And Holiday Songs
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i ranging from Nine : -
LUKE BRYAN . . BRAD PAISLEY
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1 TYRESE e L 4 ELVIS PRESLEY P ! 8 .
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VARIOUS ARTISTS . * - KEITH SWEAT o1 ]
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ey 3 22] BEACH STREET/REUNION 10162/SONY MUSIC (11.98) Come To The Well i m 100 RCA NASHVILLE 67654/SMN {18.98) White Christmas
Y VARIOUS ARTISTS FLORENCE + THE MACHINE
,@ m SONY MUSIC CMG 36823 EX/STARBUCKS (12.98) Let It Snow l Its restocking at SO0 84 72 BIN | s nerusc 013170* (13.98) Lungs
VARIOUS ARTISTS . q | ELVIS PRESLEY g .
@ 64 105 EMUUNIVERSAL/SONY MUSIC 95755/CAPITOL (19 98) NOW That's What | Call Christmas! 4 . ;tz’(:::ﬁ::g;e:o'_ @ 02 ﬂ RGA SONY STRATEGIC MARKETING GROUP 83908/SONY MUSIC (18 88) Elvis Christmas
I CHRIS TOMLIN . . f - o NICKI MINAJ e e
) 1245 Es'xsms SFARROW 83261/Em) ovig (12.9g) O10TY I The Highest: Christmas Songs Of Worship e . the-blue re-entry Bz % 70 YOUNG MONEY/GASH MONEY 015021 ~/UNIVERSAL REPUBLIC (13.96) Binkiariday
| BEYONCE . with 11,000 (up MARTINA MCBRIDE
|48 38 3 PARKWOOD, COLUMBIA 90824/SONY MUSIG (13.98) <« B 2,589%’). On ¢ Rl REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC (13.98) Eleven
DISTURBED . : P _ LADY ANTEBELLUM . 4
48 13 n REPRISE 52861 GFWARNER BROS. {15.98) The Lost Children ﬂolldaLAI:ums,tnt 127 u e e G e A Merry Little Christmas (EP)
DAVID NAIL = Jumps back on a : MANNHEIM STEAMROLLER ! .=
@ m MCA NASHVILLE 016220/UMGN (10.98) The Sound Of A Million Dreams No. 13. Ny 117189 AMERICAN BRAMAPHONE 1225 (15.98) Christmas Extraordinaire Bl
3 THE GIVIL WARS ... 175 EVANESCENCE ... 55 GYM CLASS HERDES . 54 LMFAD .41 MANNHEIM STEAMROLLER
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ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)

SOUNDTRACK

Title

Alvin And The Chipmunks: Chipwrecked

20TH CENTURY £OX FILMS/FOX/REGENCY/ATLARTIC 527915/AG (18.98)

CERT.

102 91 81

SKRILLEX

81G BEAT/MAUSTRAP/ATLANTIC 526918/AG (5.98)

Scary Monsters And Nice Sprites (EP)

v BAD MEETS EVIL . LE'ANDRIA JOHNSON . . .
1? 89 74 m SHADY, INTERSCOPE 015729/1GA (9.98) Hell: The Sequel (EP) @ Thethirdfilminthe % WUSIC WORLD GOSPEL 5216Music WORLD (g.og) | € Awakening Of Le’Andria Johnson (EP)
MICHAEL JACKSON “Alvin & the CELINE DION -
@ 159 163 m V'EFIC 88998/SONY MUSIC (14.98) Number Ones 8 Chipmunks” 550 MUSIC, EPIC 63523/SONY MUSIC (8.98) These Are Special Times B
MEGADETH : . ; PITBULL .
T n ROADRUNNER 617700 (18.98) Thirt3en franchise sees its 88 145 131 m MR 305 POLO GROUNDS/J 69060/RCA (11 98) FlaneRig
x SOUNDTRACK companion ELVIS PRESLEY
186 67 43 ATLANTIC NASHVILLE 528B39/WMN (18 98) Footloose (2011) soundtrack enter ] 140 123 AUA SONY MUSIC COMMERCIAL MUSIC GROUP 70871/SONY MUSIC (6.98) amgfterooninkinelGardsn
& o - Imf]“ﬁ;'eﬁ[ﬁ&% . Merry Christmas Il You @ with6,000. 00 kid 487! 106 155 [T KENNY CHESNEY Hemingway's Whiskey B
. THE CHIPMUNKS WITH DAVID SEVILLE . : : Digital Songs, the JAKE OWEN -
@ s CAPITOL 36588 (13.98) Christmas With The Chipmunks set’s cover of 188 141 120 BER 0 nAstviLLE 59547/5 (10.98) Barefoot Blue Jean Night
| VINCE GILL F R LMFAO’s “Pa MANDISA
s . 50 nMCA NASHVILLE 015510/UMGN (10.98) Guitar Slinger s Anthemr’t’y 158 123 12 SPARROW 67863/EMI MG (13 98) What If We Were Real
THE WHO . . CHRIS BROWN
m m GEFFLY 114090° UME {29.96) Guadiophenia bows at No. 4 with @ 193 103 JIVE 86067,RGA (11 98) FAME @
SOUNDTRACK 3,000 sold. ] RYAN ADAMS .
ﬂ 85 69 WALT DISNEY 0013925 {10 98) ANT. Farm 161 119 77 PAX AM 79070° CAPITDL (18.98) GENES & [HIe
12 28 - NOEL GALLAGHER'S HIGH FLYING BIRDS ¢/ Galagher's High Flying Birds o ek n LIONEL RICHIE The Best Of Lionel Richie: 20th Century Masters The Miliennium Collection

ll3 96

SOUR MASH MERLLIRY 016018*/10JMG {13 98) +

CAPITOL NASHVILLE 97702 (18.98)

07 HLADY ANTEBELLUM

Need You Now

115

@ 132 150 n

BBE

JUSTIN BIEBER

SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDJMG (10.98) &

My World 2.0 4

TOBYMAC

FOREFRONT 32610/EMI CMG (10.98)

Christmas In Diverse City

TEGAN AND SARA
VAPOR 529049 WARNER BROS (21.98 CO/DVD) &

Get Along

137 101, 99 n

SOUNDTRACK

WALT DISNEY 013523 (15.98 CD/DVD)_'

Shake It Up: Break It Down

118 114 92 ﬂ

EMINEM

WEB/SHADY/AFTERMATH/INTERSCOPE 014411*/IGA (13.98)

Recovery

O

MARIAH CAREY

COLUMBIA/LEGACY 64222/SONY MUSIC (8.98) ®

Merry Christmas

120 105 56 E
121 3 - n

RIHANNA

SRP DEF JAM 014927/(DJMG (13.98) +

Loud

PINK FLOYD
CAPITOL /5945° (18 98) &

Wish You Were Here

KIDZ BOP KIDS
B 1| 104 ma & TIE 89256 (18 98)

Kidz Bop 20

@152-“

JAMES TAYLOR

COLUMBIA 0033 SONY MUSIC (9 98)

James Taylor At Christmas

®ZOO—=

MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 2525 (18 98)

Christmas: 25th Anniversary Collection

@145—
S w -0

KENNY G
ARISTA 72234/RCA (18 98)

VINCE GUARALDI TRIO
FANTASY 30066 ‘CONCORD (15 98)

The Greatest Holiday Classics

A Charlie Brown Christmas (Soundtrack)

JUSTIN MOORE
VALORY JMO2004 (10.98)

Outlaws Like Me

TRANS-SIBERIAN ORCHESTRA

LAVA/ATLANTIC 92736 AG (15.98)

Christmas Eve And Other Stories

1_3_‘7 116 90
=
@ 196

DAVID CROWDER BAND
SIXSTEPS SPARROW 46365/EMI CMG (7.98)

Oh For Joy (EP)

3] the set—first 176 155 138 F THREE DOG NIGHT ~ The Best Of Three Dog Night: 20th Century Masters The Millennium Collection ®
: - MCA 112073 UME {9.98)
released in 1996 SOUNDTRACK -
has moved 3.2 NEW LINE 39026 (12 98)
million. ELI YOUNG BAND h
a8 P 148125 unepuauc NASHVILLE 015856/ UNIVERSAL REPUBLIC {10.98) LiteriliBest
179 172 148 THE BLACK KEYS Brothers @

@' 150 140

DRAKE

Thank Me Later

YOUNG MONEY/CASH MONEY 014325/UNIVERSAL REPUBLIC {13.98)

@143' |

KENNY G

ARISTA/SONY BMG CUSTOM MARKETING GROUP 86734/SONY MUSIC (8.98)

Holiday Collection

132 129 98 nB'G SEAN

133 95 11

G 0.0.0 /DEF JAM 015421/IDIMG (10.98)

Finally Famous

PINK FLOYD
CAPITOL 28955° (18.98)

Dark Side Of The Moon

e -
35 43 @

=36 103 116

CELTIC WOMAN

MANBATTAN 70124/BLUE NOTE (18.98)

A Christmas Celebration

ANGELS & AIRWAVES

TO THE STARS 059 ROCKET SCIENCE VENTURES (14 98) @

ZAC BROWN BAND
ROAR BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98)

Love Albums Parts One & Two

The Foundahon

=37 137 156 n

TAYLOR SWIFT

BIG MACHINE 0200 (18.98) @

Fearless

38 110 8 n

DEMI LOVATO

HOLLYW DI} 004623 (13.98)

Unbroken

3] 110 | 163 108 79 n e e Take A Back Road
a l?fhdee:::ledsi?;;l; 164 104 51 n E?Y%jl E':ITEF?:AINMENT 00001 EX/MSM (14.98) Twenty
::I::m :ﬂ;:kg’g;o 185 130 &4 ! nWMLIZE'annss-‘EP\TAPH (17.98) The Whole Love
(up 1;315%)-. 166 124 107 ﬁ;‘(glssuigﬁﬁ;':mn 78211/WELK (15.98 Beyond The Sun
::::;ﬁzz’t”z:;s B, 122 1% n &?rﬁlsfwrggszgsmn (10.98) heon
2 "_m Billaoard 200 1ea 118 83 EHE;EJHEEANTERSCOPE 016026°/1GA (13.98) Metals
8 S @' m RTPCM’?JU%EQEJJNV MUSIC (8.98) iThelGlassiclGhristmasrAlburm
|| 170 112 65 n '_JDOE””/KEDAR (15.98) The Good, The Bad, The Sexy
a olméh - mm Xﬁﬁ!ﬁg?ﬁ?ngTs Seasons Greetings: A Jersey Boys Christmas
Gling Crone 172 198 89 [1) CHRISTINA PERRI p—
::)bul:‘r:;g"l:rea 173 157 152 E:&? Rt R, Wasting Light @

(1993-present)
returns to the tally
(up 79%). So far,

ARTIST Title &
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o
LAURA STORY Blessings

FAIR TRADE'COLUMBIA 86417/SONY MUSIC (10-98)

4 AWOLNATION
RED BULL 1086 (9.98)

Megalithic Symphony

MOTOWN CHRONIGLES 007759 UME (9.98)

RODNEY ATKINS

174 149 119 BOYZ I MEN  The Best Of Boyz If Men: 20th Century Masters The Millennium Collection
Bl 0T CHROMICLES 001096/UME (9.98) N
THE CIVIL WARS
176 136 127 n SENSIBLITY 017 (11 98) Barton Hollow

NONESLCH 520266 WARNER BROS. (15.98)
VARIOUS ARTISTS

COMPASS 43735 EX (9 98)

VARIOUS ARTISTS
EMI/UNIVERSAL 56260/ SONY MUSIC (19.98)
AS | LAY DYING

METAL BLADE 15052° (12.98)

| Re-EnTRY

Tis The Season: Kids Christmas Sing-Along

NOW That's What | Call A Country Christmas

Decas

@ . . 183 156 130 BARRY WHITE  The Best Qf Barry White: 20th Century Masters The Millennium Collection
Possibly a gain ISLAND/CHRONICLES/DJMG 000884/UME {9.98)
g ow;d to his 184 161 132 n ;Ygslﬁau}tat:ﬁbvﬁﬁ\szme AG (13.98) & Rolling Papers @ '
eriormance on — —
:B(’s broadcast of 35'35‘“%.%&"?5,95) & WelEry QutihelWorstiplhroiecy .
2] L'xa’r‘l'i'le(”"‘:‘:‘ 'Z"(;';"‘ RO AR T TS 1ot unt (18 55, The Essential NOW That's What | Call Christmas
a the set jumps by 187) jﬂbﬂﬁ,w@[zmﬁg?ﬁm} Headfirst (EP)
e m SLT':‘E[:JUNGE,/:S‘IﬁVE CHERRYTREE INTERSCOPE 0118057/iGA (12.98) The Fame

LYNYRD SKYNYRD
A 111041 UME (9.98)

The Best Of Lynyrd Skynyrd: 20th Century Masters The Miltennium Collection 2]

BLINK—182

DGL INTERSCOPI 016033/1GA (13 98)

Neighborhoods

CASTING CROWNS
BEACH STREET REUNION 10129/SONY MUSIC (13 98)

Peace On Earth

ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME (9.98)

139 121 9

140 107 76
HE-ENTRV

142 126110

A 120118

ﬁmaeﬂ

VARIOUS ARTISTS
UNIVERSAL/EMI; SONY MUSIC 015731/UME (18.98)

NOW That's What | Call Country: Volume 4

The second

AMY GRANT

The Christmas Collection

AMY GRANT PRODUCTIONS/SFARROW 13781/EMI CMG (17.98)

448 94 57 n

CRISTIAN CASTRO

Mi Amigo El Principe: La Historia Continua: Viva el Principe. Vol. Il
UNIVERSAL MUSIC LATINO 016240/UMLE (11.98) ®

e s - [

PUSHA T

G.0 0.0 /RE-UP GANG 120/DECON (9.98)

Fear Of God 2: Let Us Pray

147 13 mn

SOUNDTRACK

NICKFLODEON/COLUMBIA 6834 1/SDNY MUSIC (11.98)

Victorious: Music From The Hit TV Show

148 128 - ﬁ

SOUNDTRACK

WALT DISNEY 006525 (9.98)

Phineas And Ferb: Holiday Favorites

149 133 108 n

DAVID GUETTA

WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18 98)

Nothing But The Beat

180 102 75 n

N'CKIMINAS ... 97
MINDLESS BEHAVIOR . .92

JUSTIN MOORE La27
MUMFORD & SDNS .. .56
0AVID NAIL .50
NEWSBOYS . . 63
JAKE OWEN 158
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Ma83.

M83 9510°/MUTE (18.98)
BRAD PAISLEY ... .. .76
CHRIST]NA PERR! 172
KATYPERRY . ... ... 67

PINKFLOYD .86,121,133
.59

PINK MARTING .

PISTOL ANNIES -
PITBULL . .1585
EVIS PRESLEY . .78, 96 156
PUSHA T

REM. o )59
RASCAL FLATTS .. 190
RED HOT CHILI PEPPERS .
LIONELRICHIE .. 162
RIHANNA . . 120
KENNY ROGERS a DOLLY
RTON 189

Hurry Up, We'’re Dreaming.

KEITH SWEAT .89

ROMEO SANTOS .. ... .19 TAYLOR SWIFT
SHE&HM ... .. 37 ... 51,85,137,1%5
BLAKE SHELTON
SIGUR ROS ......
FRANK SINATRA ALVIN AND THE
SKRILLEX . ... 102 CHIPMUNKS:
SLASH FEATURING MYLES CHIPWRECKED ... ..101

KENNEDY . o ANT FARM I
LAURA STORY ... 151 EUE i 17,
GEORGE STRAIT ... ... 74  FOOTLOOSE (2011) ...106

For chart reprints call 212.493.4023

album from the

former Guns N’

e TAYLOR SWIFT )
Roses guitarist = BIG MACHINE 079012 (18.98) 4 Taylor Swift _ S
bows with 4,000. 188 179/175 n KIRK FRANKLIN Hello Fear

The double-disc set
hoasts familiar GNR
singles like “Sweet

KENNY ROGERS & DOLLY PARTON

RCA NA4HVILLE MG APECIAL PRODUCTS 45916, SONY MUSIC (6.98) Once Upon A Christmas H

RASCAL FLATTS . ) .

190 144 157 BAE A TLAFOT 008 (13.98) Nothing Like This [
AMY WINEHOUSE

] 163 87 E UNIVERSAL REPUBLIC 008428° (15.98) Back To Black B
THE TEMPTATIONS  Best Of The Temptations-The 60’s: 20th Céntury Masters The Millennium Collection B

192 162 134 MOTOWN 153362/UME (9 98)
s VARIOUS ARTISTS Do You Hear What | Hear?: Women Of Christmas
SONY MUSIC COMMERCIAL MUSIC GROUP 71686/SONY MUSIC (7.98)

SLASH FEATURING MYLES KENNEDY
ARMOURY 25064/EAGLE ROCK (17.98) @

live

Live: Made In Stoke 24/7/11

FO YO SOUL VERITY 77917/RCA (11.98)
BETTY WRIGHT AND THE ROOTS
MS B 151901 5 GURVE {13 98)
VARIOUS ARTISTS

Betty Wright: The Movie

This Warm December: A Brushfire Holiday Vol. 2

ﬁlg

Child o’ Mine” and BRUSHFIHL 016236 UNIVERSAL REPUBLIC (13 98)
“Paradise City,” BIG TIME RUSH
WIlh VO(aIS ;;’ "E ENTRY, NICKELODEGN COLUMBIA 42918/SONY MUSIC (8.98) BTR (Soundtrack) .
CREEDENCE CLEARWATER REVISITED .
Myles Kennedy. 200 132 154 Epnon BOY/SONY MUSIC CMG 52336/SONY MUSIC (6.98) Extended Versions .
GLEE: THEMUSIC, THE  VICTORIDUS. MUSIC FROM  TRANS-SIBERIAN DO YOU HEAR WHAT | NOW THAT'S WHAT 1 CALL  TIS THE SEASON: KIDS BARRY WHITE . .183
CHRISTMAS ALBUM . .66  THE HITTVSHOW . .147 ORCHESTRA ....90,128  HEAR?: WOMEN OF CHRISTMASI 4 . .. . 46 CHRISTMAS SING-ALONG  THE WHO 10
GLEE: THE MUSIC: THE TYRESE 28 CHRISTMAS . . 193 NOWTHATSWHATICAL .. ... . WILCO. ... 165
CHRISTMAS ALBUM: ¥ THE ESSENTIAL NOW COUNTRY: VOLUME 4, 143 WOW CHRISTMAS: 32 o WINEHDUSE ... 191
VOLUME2 .. . . 6 JAMES TAYLOR 123 NN  THAT'S WHAT | CALL POSITIVELY CHRISTMAS 62 CHRISTIAN ARTISTS AND  WIZ KHALIFA . 184
PHINEAS AND FERB: TECH NONE COLLABOS . 91 VINGE GUARALDITRIO . 126 CHRISTMAS 186 SEASONSGREETINGS:A  HOLIDAYSONGS ...75 BETTYWRIGHT AND THE
HOLIDAY FAVDRITES . 148 TEGAN AND SARA . ..116 LET IT SNOW 45 JERSEY BOYS WOWHTS 2012 . 39 ROOTS g7
SHAKE TUP-BREAKT - Th TEMPTATIONS .. 192 NOW 39 58 CHRISTMAS . A7
DWN ... .. THREE DOG NIGHT 176 Wi TOONG BAY-BI) NOW 40 7 THIS WARM DECEMBER: A
THE TWILIGHT SAGA: TOBYMAC ... . . 115 ERED NOW THAT'S WHAT ICALL  BRUSHFIRE HOLIDAY TOMWAITS .. 81 CHRISYOUNG ....... 167
BREAKING DAWN: PART 1 CHRIS TOMLIN . 40, 47 cmes 97 SAMPLER:LIVE A COUNTRYCHRISTMAS . VOL 2 198 WALE 18
S el | FROM STUDIO C: 23 . .12 181 WEBBIE 17
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This week marks the one-year anniversary of the launch of
Biliboard’s Social 50 chart, which took a bow in the Dec. 11, 2010,
Issue. While @ good number of acts have never left the tally (we’re =l
looking at you, Justin Bieber and Lady Gaga), there have been 14 JANA KRAMER

qulte a few new artists that notched Impressive peaks on the chart, 3 — * = -
They include Pomplamoose (No. 29), Watsky (No. 13), Rebecca

! % [ LALA KARMELA 7
Black (No. 9), Karmin (No. 15, pictured) and Kina Grannis (No. 49). JRMSRSMRMAR h

48 Go to www.billboard.biz for complete chart data Data for week of DECEMBER 3, 2011

You ¢an always count on the Chipmunks to brighten up the Holiday
Albums chart with their squeaky takes on Christmas classics. The
various yuletide atbums by the animated trio of Simon, Alvin and
Theodore (with creator David Seville on two) have sold more than 2.2
million albums in the United States since Nielsen SoundScan began
tracking data in 1991. In 2010, Christmas With the Chipmunks (2008)
was the year’s 25th-best-selting holiday set (62,000).

UNCHARTED: A listing of the top new and developing artists who have yet to appear on a maj

YouTube, Facebook, Twitter, Last.fm, iLike and Wikipedia, amon
sites. Artists' popularity is determined by a formula blending th
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| 35 |3 WORKOUT
" J. COLE (ROG NATION/COLUMBIA)
‘30 6 WHEN WE STAND TOGETHER
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COUNTDOWN
! ! BEYDNCE (PARKWOOD/COLUMBIA)
’E N A
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David Guetta scores his first Mainstream Top 40 No. 1, as “Without
You,” featuring Usher, rises 2-1. The song marks the French D)/pro-
ducer/songwriter’s first ieader on the list. He had previously peaked
as high as No. 3 with “Sexy Chick,” featuring Akon, last year.

Usher earns his second No. 1after reigning for three weeks with
“Yeah!,” featuring Lil Jon and Ludacris, in 2004. He’d stopped just
one spot short of the summit six times since then, most recently with
“D) Got Us Fallin in Love,” featuring Pitbult, a year ago.

Also making news is Bruno Mars, who rises-12-9 with “It Wil
Rain,” from the Twilight Saga: Breaking Dawn: Part 1soundtrack
(which debuted on last
week’s Billboard 200 at
No..4). The song marks
Mars’ seventh top 10 in as
many tries dating to his
arrival fast year as a fea-
tured vocalist on B.0.B’s
No. 1-peaking “Nothin’
on You.” No other male
artist has begun with as
many consecutive top 10s
on the tally.

52 |

", T gLy cuankson (19/RCA)
& BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
16 8 NOTHING
THE SCRIPT (PHONGGENIC/EPIC)
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SOMEONE LIKE YOU
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47 5

GET THRU THIS
ART OF DYING (INTDXICATION/REPRISE/ILG)

o

CALAMITY SONG
THE DECEMBERISTS (CAPITOL)

50 42 18

Coldplay colfects its second Alternative No.
1, as “Paradise” ascends 2-1in its 10th

chart week. “Viva

in Tt frames (and reigned for two) in 2008.
The group notched the first of its 16 chart
entries this week in 2000 with the debut of
the eventual No. 6-peaking “Yellow.”

IRRESISTIBLE FORCE
JANE'S ADDICTION (CAPITOL)

la Vida” reached the top
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Follow Me Down
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‘COUNTRY’ CLIMB

With one of
chart climbs, singer/songwriter

this year’s longest
Brantley Gilbert claims his first
No. 1 on Hot Country Songs,
as “Country Must Be Country
Wide” jumps 3-1 in its 331d
chart week (see story, page 42). It's one of five songs to

clock more than 30 weeks to the summit in 2011. The
Georgia native’s track hus amassed 448 million audience
impressions (according to Nielsen BDS) since it opened at
No. 44 on the April 23 chart.
2010’s Halfway to Heaven, which Valory Records reissued

—Wade Jessen

It's from his second album,

in September.

Go to www.billboard.biz for complete chart data |
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Jill Scott’s “So Gone (What My Mind Says)”
featuring Paul Wall just makes the top 10 on
Adult R&B (11-10), her 11th title to reach the
upper tier, Meanwhile, Wall joins the rare rank
of rappers—Ludacris (five titles) and David
Banner (one)—who have been credited with
atop 10 on a normally non-hip-hop list.
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THREE’S COMPANY

Drake takes the cake with his sophomore smash, Take Care,
debuting at No. 1 on Top R&B/Hip-Hop Albums (see Over the
Counter, page 45), but is only one-third of the debuting trio that
heads up the list. Coming in at No. 2, actor/comedian Donald
Glover of NBC’s “Community,” rapping under the stage name
Childish Gambino (a result of his toying around with a Wu-
Tang Clan name generator), debuts with his first studio album
(52,000 sold, according to Nielsen SoundScan). Its lead single,
“Bonfire,” was released in September and has charted on the
R&B/Hip-Hop Digital Songs and Rap Digital Songs lists. Just below Gambino, Webbie’s third
studio album, Savage Life 3, starts at No. 3, selling nearly 30,000. His last album, the second
installment of the “Savage Life” series, also debuted at No. 3. Savage Life 3’s current single,
“Whats Happenin,” sits at No. 95 on the Hot R&B/Hip-Hop Songs chart. —Karinah Santiago
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5 g LOVEYOULIKE ALOVE SONG
SELENA GOMEZ & THE SCENE HOLLYWOOD

¥
MICHAEL BUBLE J
L]

Y 7' WE FOUND LOVE 11 PAPI ‘19 TONY BENNETT PHANTASAM
RIHANNA FEAT. CALVIN HARRIS SRF/DEF JAM/IDJMG JENNIFER LOPEZ (SLAND/IDIMG o DUETS It RPM/COLUMBIA 66253/SONY MUSIC | WILLIAM BYRD: COMPLETE CONSORT MUSICLINN 372
BLACKOUT TONY BENNETT 'MORMON TABERNACLE CHOIR

THIS (S THE CHRIST MORMON TABERNACLE CHDIR 5055982

MILOS KARADAGLIC
MEDITERRANEQ DG 015579/DECCA CLASSICS

ANDERSON & ROE

| WHEN WORDS FAOE STEINWAY & SDNS 30006
- LIBERA

THE CHRISTMAS ALBUM EMI CLASSICS 84353

LANG LANG/VIENNA PHILHARMONIC
LISZT MY PIANG HERD SONY CLASSICAL £8141°/SONY MASTERWORKS

THE CLASSIC CHRISTHAAS ALSUM APMICOLUMBIA S55T550NY MUSIC |
PINK MARTINI & SAORI YUKI i
1969 HEINZ 12°
5 KEITH JARRETT

 RI0 ECM 01511%/DECCA . 1l
VARIOUS ARTISTS
BEBOP EM| SPECIAL MARKETS 83241 EX/STARBUCKS

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
THE VERY BEST OF THE RAT PACK FRANK SINATRAREPRISE 52624 WARNER BROS.

BREATHE CAROLINA FEARLESS/RED

7 g |LIKE HOW IT FEELS [@ 35 3 WHENEVER

# ENRIGUE IGLESIAS FEAT. PITBM TH_E WAV_S UNIVERSAL kui . o ZARKANA CIRQUE DU SOLEIL
4 3 WITHOUT YOU 19 13 INTHEAIR
MDREAN PAGE SUHAN +NED. SNEPARI) AND HT FEAI ANGELA MCﬁlUSKEV NE]TWERK

DAVID GUETTR FEAT. USKER WHAT A MUSIC/ASTRALWERKS/CAPITOL.

s BRAND NEW BITCH i :‘| il 7 WHEN | START (TO BREAK IT ALL DOWN)
ﬂJULIEUNIVERSAL - ERASURE MUTE

DON'T HOLD YOUR BREATH @ i HANGOVER
LU TAIO CRUZ FEAT. FLO RIDA MERCURY/IDIME

g § COUNTDOWN
& BEYONCE PARKWOOD/COLUMBIA

NICOLE SCHERZINGER INTERSCOPE

g RAIN 35 GLAD YOU CAME SETH MACFARLANE CHICAGO SYMPHONY ORCHESTRA
CNC MUSIC FACTORY PRESENTS SCARLETT SANTANA CAC MUSIC FACTORY iss | THE WANTED GLOBAL TALENT/GEFFEN/POLYDOR MUSIC IS BETTER THAN WORDS UNIVERSAL REPUBLIC 01591° STRAUSS CSO RESDUND 901100

5 BUY MY LOVE 40 3 MUSIC TAKE CONTROL THE PUPPINI SISTERS JOHN RUTTER/THE BACH CHOIR
WYNTER GORDDN BIG BEAT/ATLANTIC 1 RAFAEL M FEAT. DAVID GORDON FRESH MUSIC LA HOLLYWODD VERVE FORECAST 016309V6 THE COLORS OF CHRISTMAS DFCCA 016092/DECCA CLASSICS

9 WE'RE ALL NO ONE BASS - ROBERT DAVI VITTORIO GRIGOLO

NERVO FEAT. AFROJACK & STEVE ADKI ASTRALWERKS/CAPITOL

SPEAKERS VIRGIN/CAPITOL DAV SINGS SINATRA ON THE ROAD TO ROMANCE SUN LION 00T | ARRIVEDERCI SON CLASSICAL 91134/SONY MAST_ERWORKE

14 SHOW ME 29 13 IN THE DARK MILES DAVIS QUINTET THE OREGON SYMPHONY
JESSICA SUTTA HOLLYWOOD > DEV INDIE-POP/UNIVERSAL REPUBLIC LIVE IN EUROPE 1967 VOL 1 COLUMBIA/LEGACY 4ST/SONY MUSIC | MUSIC FOR A TIME OF WAR PENTATONE CLASSICS 5186393

3 TOO MUCH IN LOVE 38 B» 'SOMEONE LIKE YOU PINK MARTINI 'ETHEREA VOCAL ENSEMBLE/GRACE CLOUTIER
CHRIS WILLIS VENEER o NS ADELEXU/COLUMBIA - | ¥ RETROSPECTIVE HEINZ 11 - CEREMONY OF CAROLS DELOS 3422

7 UN DEUX TROIS a4 g DANCE THROUGH FIRE : ; 3 COHENS THE LONDON CLASSICAL ORCHESTRA
LAURA LARUE SOUL PLANE LINNEA LINNEA & CO. . . FAMILY ANZICTOO2 PAUL MCCARTNEY'S OCEAN S KINGDIM MPLHEAR TELARC 250" LONCORD

1T GIRL - ¥.o8 AT LAST - 'SOUNDTRACK i ' VARIOUS ARTISTS
10 @_I & 2 18 10 BOARDWALK EMPIRE: VOLUME 1 HBO 628266/ELEKTRA E M 65

JASON DERULO BELUGA HEIGHTS/WARNER BROS. ANDREA CARNELL CURVY BIZET: CARMEN SUGAR/OECCA 014591/DECCA CLASSICS

4 PARTY PEOPLE (IGNITE THE WORLD) | . 43 § COMPLICATED
ERIKA JAYNE PRETTY MESS ANITA PRIME PHULL

INVISIBLE ' NAUGHTY NAUGHTY

SKYLAR GREY KIDINAKORNER/INTERSCOPE PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC

ﬁ 4 LASTDRAG 'EVERYBODY DANCE
- TRACI LORDS SEA TO SUN
BRING IT BACK

GRAVITONAS VS ROMA KENGA S_OFO

Nean YOU AND |
L3l 4 _LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

ARTIST

LxgE
A ARTIST
Kt TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

- 155 0 ‘GLOBAL DEEJAYS & NIELS VAN GOGH SUPERSTAR

Q s1re IAI;IVE P?RRNVEC TI:olI\.T GERAEAY Fslyﬂlzxniés rTrHEONL!JAIHINE UNIVERSAL REPUBLIC ; JLELE LHPRINTSNOMBER/HSTREUTING TABEL

+

) R L BPRE — ST TROMBONE SHORTY ANDREA BOCELLI

m 2 mlﬁ:rﬁml CARRILLD S.OONOD?P'[:)EEDLVI/}';I'SNTIC _ FOR TRUE VERVE FORECAST 015586/V6 CONCERTO: OKE MSGHT IN CENTRAL PARK SUGAR 01547//DECCA
—— . e GG DAVE KOZ JACKIE EVANCHO

a 28 4 IVE 13 ULTIMATE CHRISTMAS JUST K02 ENTERTAINMENT 79780/CAPITOL HEAVENLY CHRISTMAS SYCO/CDLUMBIA 97768 EX/SONY MUSIC
L LEANN HIME_S CURB - MARDON 5 FEAT. CHRISTINA AGUILERA A&M/OCTUNEIINTERSCUPE 'K/"’AYSVA —— — IL DIVO - = — =

PARADISE 7 PUMPED UP KICKS | MOTIONS OF LOVE SHANACHIE 5131 WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC

AZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,

y monitored 24 hours a day, 7 days a week. See Charts Legend for

_NIGHT DF HUNTERS 0G 015849*/0ECCA

WITHOUT YOU JIM BRICKMAN

FOSTER THE PEOPLE STARTH COLUMBM 4 N T
s T L eve AT — s g ACOUSTIC ALCHEMY 5 WANNEM STEARROLLER NEMEERS OF LECH PHLIARMONC
ksl I m 2 '§Ax oA PEOPLE ROSELAND ONSIDE/HEADS UP 33247/CONCORD CHRISTMAS SYMPHANY AMERICAN GRAMAPHONE 3012
e e = = - GEORGE BENSON JACKIE EVANCHO
. E‘:«DF:ROUW TQR;L)[U%H 'E’“U(]H EAEORI - ﬁ.—ll 3 4 g&m’:g‘g}?gh” A GUITAR MAN CONCORD JAZZ 33099*/CONCORD 25 GREAW WITH ME SYCOICOLUMBIA 87051 /SONY HUSIC L4
. AN LD pssRANG] SUNVILOK
R s e = ;4 VARIOUS ARTISTS 4 YOYOMA/STUART DUNCANEDGAR MEYER CHRIS THLE
4 - A SMODTH JAZZ HOLIDAY NU GROCVE 2.0 560/SMC THE GOAT RODED SESSIONS SONY CLASSICAL 84118/SONY MASTERWORKS
~ MEDESKI SCOFIELD MARTIN & WOOD 1 ~ MORMON TABERNACLE CHOIR FEAT. D, ARCHULETA WITH M. YORK
MSMW UVE |ND|RECTO 13 GLAD CHRISTMAS nnlNGS MURMON TABERNACLE CHC"R SGSGEIU_
T 'BELA FLECK & THE FLECKTONES : 30 iL voLO
ROCK-ET > SCIE-NCE EONE 2133 1L VOLO OPERA BLUES/GATICATRENTOR/GEFFEN DISSITIGA
=1 KIM WATERS 2 LONDON PHILHARMONIC ORCHESTRA
TITLE _TN!S HEART 0’_: IMINE SHﬁNAC’_ﬂE 5192 - THE GREATEST VIDEO GAME MUSIC X5 114 -
B ARTISTIMPRNT/PROBITION LABEL ELILL\!;E';F:! %A'\EVIFI\E-G SAVOY JAZZ 17836/SLG u rl%ﬂl:‘lgﬂhﬂcgﬂ ESPANOL OPERA BLUES/GATICARENTOR/GEFFEN OISHEUMLE
LMFAO 2 WE FOUND LOVE & = - ——
YT 0 s B Y RO AMCKETTRENTSLO D54 PYAIY RiHANNA FEAT CALVIN HARRIS SRP/DEF JAWIDIMG | - 1 RICHARD ELLIOT g TORIAMOS
e - IN THE ZONE . ARTlSTHV 7025/MACK AVENUE
:

2 5 LADY GAGA MICHAEL FRANKS
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 BORN THIS WAY STREAMLINEXONLIVE/INTERSCOPE 0153737164

g SKRILLEX
‘SCARY MONSTERS AND HICE SPRITES B3 BEAT MAUSTRAPJSTNTIC 2691045
DAVID GUETTA

| NOTHING BUT THE BEAT WHAT A MUSICIASTRALWERKS TEB3LCAPITOL

> i M83.
HURRY UP, WERE DREAMING. M23 9510/MUTE
; sy DEADMAUS
aXa=12 MAUSTRAP 2518'/ULTRA
s 4 KASKADE i
FIRE & ICE ULTRA 2984

DAFT PUNK
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872
BJORK
BIOPHILIA ONE LITTLE INDIANONESLICH 575726 WARNER BROS
SKRILLEX
MORE MONSTESS AND SPRIES P15 BEATMALSTRAP ATLANTIC DGTAL EXAG
VARIOUS ARTISTS

UKF DUBSTEP 2010 UKF DIGHTAL EX

= DJ SHADOW

THE LESS YOU KNOW, THE BETTER ISLAND 0160886
OwL CITY

All THINGS BRIGHT AND BEAUTIFUL UNIVERSAL REPU@IW' =

i
ya 1 4 JUSTICE
AUDIO, VIDED, DISCO ED BANGERVICE/BECAUSE 528577 /BLEKTRA

18 63 LADY GAGA
; THE REMIX STREAMLINE/KONLIVE/CHERRYTREEINTERSCOPE 01633°GA

2 VARIOUS ARTISTS
ULTRAJO‘IZ ULTRA 3038
ASKING ALEXANDRIA
- S_TE_PPED UP & SCRATCHED SUMERIAN 50
VARIOUS ARTISTS
55 0P HATS: WURKOUT MleS PDWER MUSIC DIGITAL EX
[ ABOVE & BEYOND
ANJUNABEATS VDLUME 9 ANJUNABEATS DIGITAL EX
MANTIS VIRI
STIR IT UP MANTIS VIR DIGITAL EX
0 16 BREATHE CAROLINA
HELL IS WHAT You MAKE»IT FEARLESS 3‘]153
2 1% KC AND THE SUNSHINE BAND
FLASHBACK WITH KC AND THE SUMSHINE_BAND FLASHGACK SZEZUWNIND
=

RADIOHEAD
TKOL RMX 123456 7 TICKER TAPE 010/TBD
24 19 2 ONEOHTRIX POINT NEVER
h| REPLICA SOFTWARE 010°/MEXICAN SUMMER

21 31 DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540

15

]
=3

DAVID GUETFA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
SEXY AND I KNOW IT

. LMFAQ PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE

IN THE DARK
DEV INDIE-POP/UNIVERSAL REPUBLIC

YOU MAKE ME FEEL...
COBRA STARSHIP FEAT. SABI DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RAP

'KASKADE FEAT. MINDY GLEDHILL ULTRA

MOVES LIKE JAGGER

MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE/NTERSCOPE
GOOD FEELING

| FLO RIDA POE BOY/ATLANTIC

SOMEONE LIKE YOU

ADELE XUCOLUMBIA

THE ONE THAT GOT AWAY

KATY PERRY CAPITOL

STEREOQ HEARTS

GYM CLASS HERDES FEAT. ADAM LEVINE DECAYDANCEFUELED BY RAMENRRP

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA

IN THE AIR
MORGAN PAGE, SULTA + NED SHEPARD, AND BT FEAT. ANGELA MCCLUSKEY NETTWERK

PRESSURE

NADIA ALL STARKILLERS & ALEX KENJ{ SPINKINYSIMPLY DELICIOUS/STRICTLY RHYTHM

EYES

LEVELS

AVICII VICIOUS

CINEMA

BENVEV EENAEI FEAT. QARV G_(] ULTRA

IT GIRL

JASDN DERULO BELUGA HEIGHIS/WARNER BROS.
FEEL SO CLOSE
CALVIN NARR|S ULTRA

' PARTY IN MY HEAD
SEPTEMBER RDBBINS

FLY

NICKI MINAJ FEAT. KIHANNA YOUNG MONEY/EASH MONEY/UNIVERSAL MUTUWN
'GLAD YOU CAME

_THE WANTED GLOBAL TALENT/MERCURY/IDJMG

HANGOVER

TAIQ CRUZ FEAT. FLO RIDA MERCURY/IDJMG

PAPI
_JENNIFER LOPEZ ISLAND/IDJMG

'WE'RE ALL NO ONE
NERVO FEAT. AFROJACK & STEVE AOKI ASTRALWERKS/CAPITOL

FADE INTO DARKNESS
AVICI ULTRA

e

_ PATRICK LAMB PATRICK LAMB

~
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_TIME TOGETHER SHANACHIE 5189

| W
'GRANDAD TURNER FEAT. FRED HAMMOND ©
MY FRIENDS, MY FAM F HAMMOND 002 |

—

BONEY JAMES
CONTACT VERVE FORECAST 015375/V6

ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31810/CONCORD

TITLE
ARTIST {IMPRINT/ PROMOTIONLABEL}

RiCHARD ELLIOT ARTISTRY/MACK AVENUE

BOOMTOWN l

MARRAKESH

ACDUSTIC ALCHEMY HEADS UP/CMG
THE LADY IN MY LIFE
GEDRGE BENSON CONCORD JAZZ/CMG
EASY COME EASY GO
PAUL HARDCASTLE TRIPPIN ‘N’ RHYTHM
HOT SAUCE

JESSY J HEADS UP/CMG

EYES FOR YOU

OARYL HALL VERVE FORECAST/VERVE
RED SUEDE SHOES

CHUCK LOEB TWEETY

LOVELY DAY

JiLL SCOTT HIDDEN BEACH

SWEET TEA

ALL MY LIFE
TIM BOWMAN TRIPPIN ‘N' RHYTHM

| SLAM DUNK

WAYMAN TISOALE RENDEZVOUS/MACK AVENUE
FRIDAY NIGHT

JONATHAN FRITZEN WOOOWARD AVE

SPIN

BONEY JAMES VERVE FORECAST/VERVE
FREE FALL

KIM WATERS SHANACHIE

5TH AVENUE
NICHOLAS CDLE LEQ-NIC

ROMANZA SOMERSET 56142 EX_
4 MARK ‘O’CONNOR
"~ AN APPALACHIAN CHRISTMAS OMAC 16
2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS.
DAVID GARRETT

ROCK SYMPHONIES DECCA 013442

ARTIST

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
CELTICT‘HUNDER
STORM CELTIC THUNDER 015901/DECCA

2 - PAUL BYROM
_THIS IS THE MOMENT SHANACHIE 53020

'LAURA PAUSINI
INEDITO (ITALIAN VERSION) ATLANTIC 525338 WARNER LATINA

CELTIC THUNDER

HERITAGE CELTIC THUNDER 015195/DECCA
4 LILA DOWNS

PECADOS Y MILAGROS SONY MUSIC LATIN DIGITAL EX
13 TINARIWEN

TASSILE + 10:) WEDGE S.AR.L/ANTI- 87148/EPITAPH

VARIOUS ARTISTS

PLAYING FOR CMANGL PFC H TIMELESS MEDINHEJ\R ZMSICONCORD
l‘Q‘ ad VARIOUS ARTISTS

UKULELE CHRISTMAS RAZOR & TIE 83319
4 | sy LOREENA MCKENNITT
 THE WIND THAT SHAKES THE BARLEY QUINLAN ROADVERVE DISO15°VG
*Q . CELTIC WOMAN
5 B VARIOUS ARTISTS
4 LIVE A LITTLE.. CHRISTMAS HAWAIIAN STYLE MOUNTAIN APPLE 2183
15J 4 4 DRCMUSIC

40

LULLABY MANHATTAN 47069/8LUE NOTE
KINSHASA ONE TWO WARP DiGITAL EX

' SOUNDTRACK
RQC_KS_TAR T- SEHlES UIGITAL EX -

14 |

COEUR DE PIRATE
BLONDE GROSSE BOITE DIGITAL EX

JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112

- 16 | RE-ENTRY

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS, rules and explanations. DANCE/MIX SHOW AIRPLAY: Ranks total weekly plays on 6 dance-formatted stations and mix show plays on

mainstream top 40 and select rhythmic stations that have submitted their hours of mix show programming, as monitored b

TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules an

rules and explanations, All charts
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2§ 5 SETmLE 2§ sﬂl & ARTIST E o B . -5 88 TinLe
£Z <2 22 ARTISTIMPRINTPROMOTIONLABEL) 33 TITLE IMPRINT/ DISTRIBUTING LABEL) & EE §§ !o ARTIST (IMPRINT/PROMOTIONLABEL) : %5 [ZS. ARTISTIMPRINT/ PROMOTIDN LABEL)
o 1 n PROMISE 1 102 ROMEO SANTOS | 1 1 ® EL MILAMORES o 1 8 ELVERDADERO AMOR PERDONA
W | ROMEOSANTOSFEATUSHERSONVMUSICLATN |~ FORMULA VOL 1 SONYMUSIC LATING2045 M L S PESADO DISA/ASL S W | ° ] MANA WARNERLATINA — |
e 2 8 ELVERDADERO AMOR PERDONA P 2 3 ' CRISTIAN CASTRO 5 2 OLVIDAME 2 n PROMISE
. ot _MANA_V‘-_ARNERLATIN!\ e — = MIAMIGO EL PRINCIPE: VOL Il UNFVERSAL MUSICLATIND 016240 UMLE JULION ALVAREZ Y SUNORTENO BANDA FONOVISA ROMED SANTqS FEAT. USHER SPNVWSlC LAHN
3 3 1 EL MIL AMORES CLIEd PAULINA RUBIO e a1 D7 TE QUIEROA MORIR 3 3N’ MOVES LIKE JAGGER
PESADO DISAVASL - BRAVA! UNIVERSAL MUSIC LATIND 016302/UMLE > 3 3 BANDA EL RECODO OE CRUZ LIZARRAGA FPNUVEA MAROPNEFEAT (ERISTINw;U\LERA A&M/UCTDNE/!NTERSCOPE
MAQUINA DEL TIEMPO 13313 MANA DI QUE REGRESARAS | 2 DE MI
A o “ELBAMBINO” FEAT. WISIN& YANDEL SIENTE | o L LT DRAMA Y LUZ WARNER LATINA 526530 O % 3 7 oniciNaLBANDA ELLIMON DE SALVADOR LIZARRAGA FONOVISA A CAMILA SONY MUSICLATIN B
5 5 30 GIVE ME EVERYTHING '. !‘ ARJONA { 18 PARA NO PERDERTE e 3 12 TU MIRADA d
PITBULLFEAT.NE-Y0, AFRO.ACK & NAYER M 305POLO GROUNDSUURCA M INDEPENDIENTE METAMORFOSIS 52901 \WARNERLATINA | '° ESPINOZAPAZDISNASL ) REIK SONY MUSICLATIN
6 9 2% OLVIDAME e VARIOUS ARTISTS G W NO FUE FACIL 6 10 40 TABOO
JULION ALVAREZ Y SUNDRTENO BANDA FONOVISA 'RADIO EXITOS: 2011 DISA721666/UMLE ROBERTOTAPIA FONOVISA DON OMAR CREANATO/MACHETEAUNIVERSAL MUSICLATING
7 § 40 TABOO 3 ~ BANDA EL RECODO DE CRUZ LIZARRAGA ° 0 14 NADA IGUALES 7 7 0 MAQUINA DEL TIEMPO
DON OMAR ORFANATO/MACHETE/AUNIVERSAL MUSIC LATING . LAMEJOR DE TODAS FONUVISA3546G1IUMLE lAADICﬂVA BANDASAN JOSE OF MESILLAS SONYMUSIC LATIN TITO “EL BAMBINO"” FEAT. WISIN & YANOEL SIENTE
o 1 5 LOVUMBA (PRESTIGE) o | e PRINCE ROYCE @ o 13 13 BASTA YA 8 § 1o SOMEONE LIKE YOU
'DADDY YANKEE ELCARTEL PRINCE ROYCE TOP STOP J0020SONYMUSICLATIN JENNIRIVERA FEAT. MARCO ANTONIO SOLIS FONDVISA ADELE XUUCOLUMBIA B
DI QUE REGRESARAS GERARDO ORTIZ 7 VERSOS DE MI ALMA | AYER
s LU LM_)RIGXNAL?ANDA EELIMDN DELMVAIJDﬂZARRAGA FONOVISA 8 6 n ENTRE oIosyY ELO|ABLO DEL91251/SUNY MUSICLATIN r 4 UL/ 10 V0ZDE MANDO DISA 9 & . Ef‘iﬂlﬂUE |§3§S|AS UNIVERSAL MUSIC LATIND
@ " 7 TE QUIERO A MORIR @ 12 VARIOUS ARTISTS 10 71 2 EL MENTIROSO 10 5 1 RESPIRA
BANDAEL RE(ZOUEE CRUZ UZARRAEFPE\IUVISAﬁ MAS TRANKA}OS ulSi?ZIG]O/UMLE - 1 BANDA CARNAVAL DISA LUIS FUNSI UNIVERSALMUSIC LA“NU
11 8 1 MOVES LIKE JAGGER 7 5 CRISTIAN CASTRO 11 8 n AQUILES AFIRMO 11 “ 3 GIVE ME EVERYTHING
MAROON 5 FEAT. CHRISTINA AGUILERA AGM/OCTONEANTERSCOPE VIVAEL PRINCIPE UNIVERSAL MUSIC LATIND 015013UMLE | 2 GERARDO ORTIZ DEL/SONY MUSIC LATIN ) PITBULLFEAT NE-YO. AFROJACK & NAYER MR 25POLD GROUNDS/JRCA
12 7 g AYER @ 13 2 VARIOUS ARTISTS 12 g 32 DONDE ESTAS PRESUMIDA Q 1 g UNMINUTO
ENRIQUE IGLESIAS UNIVERSALMESEELA“NO CORRINOS #1 2011 DISA 721364 El/U__M}E CHuY UZARRAG@Y SUBANDA TIERRA_ SINALOENSE DISA = PEDRO CAPO SONY MUSIC LATIN B
@ 15 1 RAIN OVER ME " o2 VARIOUS ARTISTS 13 14 4 CUANTO ME CUESTA 6 SEXY AND | KNOWIT
PITBULL FEAT. MA7RC ANTHONY MR 305/POL0 GROUNDS/YRCA ENFERMEEXD MASJ\LA @WSUNV MUSICLﬂ\I i LAARRDLLADORA BANDAEL LIMON DISA - l” LMFAD PARTY ROCKWILLI AMCHERWEEMERSCUPE
@ 20 1 PARA NO PERDERTE @ 18 2 VARIOUS ARTISTS @ % 16 400 MiL VEINTE ANOS @ 7 YOU MAKE ME FEEL...
ESPINOZA PAZ DISAVASL DURANGUENSE #1'S 2011 DISA 721665 EXUMLE & TIERRA CAL ¥ICTORIAVENEMUSIC COBRASTARSHIP FEAT SABI OECAYDANCEFUELED BY RAMENATLANTICRRP
n® 19 4 SEXY AND I KNOW IT 5 8 89 CAMILA L'] @ 19 N TU DECIDES 15 - = B EL AMOR
i LMFAQ PARTY ROCKAILL | AW/CHERRYTREE/INTERSCOPE DEJARTE DE AMAR SONY MUSIC LATIN 59681 = LOS HURACANES OEL NORTE DISA ARJONA METAMORFOSIS
EL AMOR LOS TIGRES DEL NORTE @ INTENTALO LOVUMBA (PRESTIGE)
16 iy i ARJONA METAMORFQSIS 16 3 5 LUSGED: LS TIGRES DEL FRIENDS TRUS WV UM Ay 3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA 16 _15 6 DADDY YANKEE EL CARTEL
@ Py NO FUE FACIL 0 LAURA PAUSINI ] 17 17 1 MAS QUE NUNCA Q 21 4 MEGUSTAS TANTO
ROBERTOTAPIA FONOVISA ! [l INEDITO ATLANTIC 52348/\WARNER LATINA | 7 DUELOFONOVISA | : PAULINARUBIO UNIVERSAL MUSICLATINO )
18 12 23 PARTY ROCK ANTHEM 18 15 ESPINOZA PAZ 18 18 17 ENHORABUENA 18 19 4 WE FOUND LOVE
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@ a9 12 BASTAYA 19 |13 24 'LVOLO & 19 23 13 TE ESTOY ENGANANDO CON OTRA @ 23 4 BIENVENIDO
W JENNIRIVERA FEAT. MARCOANTONIOSOLIS FONOVISA R ENENESI PR BLESEATAE RGBS w8 Ji CALIBRE 50 DISA B LAURAPAUSINI WARNER LATINA B
EL POETA SHAKIRA YA NO TE BUSCARE TU OLOR
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£D) = & "aDaGUALES 21 1 u CHARLEE Zan pem——
| [AADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC LATII_\I DE BOHEMIA THE ENTITY 1099 g
RESPIRA ENR|QUE|GLESIAS
TU OLOR LOS BUKIS E -
23 ls . WISIN&VANDELWVNACHETE/UNWERSALMUSIC LATINO 23 3 df 35 ANIVEHSARIO FONDV|§A3546(B/UMLE - 'y mie 'y Y 7 B q s
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VERSOS DE MI ALMA ' CHINO & NACHO 2f LS S TITLE off 5¥ § TITLE
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SESAC/Usher JV SESAC Publishing Designee. SESAC).

HL RBH

50°CLOCK (Na Boy Publishing ASCAP/Unwersat Music Z
Songs, BMI/P(?W H Sound Publishing, ASCAPWB Music Corp
ASCAP/Sony/ATV Tunes LLC, ASCAP/Sony/ATV Music Publish-
g UK, PRS/VZ Music Pubhishing Ltd ASCAP/Kurstin Music
ASCAP/EMI April Music, inc - ASCAP/EMI Blackwood Music
inc . BMIZEMI Music Pubhistiung Ltd, MCPS/EMI Music Pubhish
ng Ltd , PRS/Unwversal-Songs Of PolyGram intemational, BMI),

AMP/HL, H100 15, RBH 10

ALL YOUR LIFE (EMI Blackwood Music Inc, BMI/Rainbow
Skyhine Music, BMi/Cactus Moser Music. BMI) HL. CS
14, H100 47

ALONE WITH YOU {Songs of Maxx Publishing, SESAC/ Tunes
of Rand T Direct SESAC/Razor & Tig, SESAC/Mighty Seven
Music Publishing LLC. BMI/Songs For Beans. BMI/JTX Music.
BMI/Littke Blue Egg, ASCAP/Crazy Water Music. ASCAP/
Kobait Music Publishing America Inc . ASCAP) CS 31

AMEN [Sony/ATV Tree Pubbishing Company. BMI/401 Kye
Music. BMI/Fouche River. BMi/Kyeiva con Dios Publishing.
8MI/lnk Pen Mama Music. SESAC/Songs of Maxx Publishing.
SESAC/Tunes of Rand T Direct. SESAC?SVG And Sophie
Songs. SDCAN/Music Services. BMI/EMI Blackwood Music
Ing, BMI) HL. CS 25

EL AMOR {4rj0na Musical. ASCAP/Sonv/ATV Discos Music
Publistung LLC ASCAPILT

AMY'S SONG (Warmer Tamerlane Publishing Corp , BMI/
McKPeEzSue Music, BMI/House Of Sea Gayle Music, ASCAP),
AMI

ANGEL EYES {EMI Apnil Music. Inc , ASCAP/Sunboy Songs

CAP/Rockapop Music. ASCAP/Mate And Purchase Muste,

LCC. ASCAF/CaI IV Songs. ASCAP), HL, CS 57

ANOTHER ROUND (Not Listeci) RBH 91

A-0K (BMG Rights Managment {Ireland] Limited. IMRO/English
Iy Music. BMI/Chrysalis One Songs, BMI/Unversal Music
Careers. BMI/Barrytones, BMI/High Powered Machine Music.
B, AMPHL, CS 55

AQUILES AFIRMO (DEL Melodies, B LT 28

AYER (Soiy/ATV Tunes LLC, ASCAP/EIP Music ASCAP/EMI
Apnl Music, Inc , ASCAP/Publisting Designee Of Decscember
Bueno, SGAEJLT 12

e Ty i S

BAGGAGE CLAIM (Sany/ATV Tree Publishing Company. BMI/
Pink Dog Publishing, BMI/Tiltawhirl Music. BMI/Camival Music
Group, BMI/Bluewates Music Services Corporation, BMI/
Unwersal Music  Careers, BMI/High Powered Machine Mustc
BMiL HL, CS 4 H10045

BAIT A HOOK (EMI Blackwood Music fnc, BMI/Rhetineck
Music, BMI/Big Music Machine, BMI/Doubie Barcell Ace
Music, BMi/Super 98 Music, LLC BMI/EMI Apnl Mustc. Inc
ASCAP/Songs Of Countrywood, ASCAP), HL, CS 26

BASTA YA (Crisma, Inc, ASCAP] LT 19

BEFORE | DIE (Bridge Building Music, BMI/Aunt Gertude
Music Publishing LLC, BMI} RBH 93

BEST THING | NEVER HAD (FAZE 2 Music. BMI/Songs 0f
Universal Inc , BMIZEM Apnl Music, Inc , ASCAP/B-Oay Puty
Iishing, ASCAP/Chnstopher Mathew Music BMI/Hitco Music
Pubhshing. BMI/Sangs Of Windswept Pacitic, BMI/DLJ Songs,
ASCAP/Downtown Music Publishing LLC ASCAP/Roc Nation
Music, ASCAP/Vohndeers Soul Music Publishing, ASCAP/
Antonio Dixon's Muzik, ASCAP), AMPHL, RBH 35

BIENVENIDO (Sicnvenico, S /Gente Edzion Musicali, Stl/
Mustc Umion, S 11 AWarner Bros Itaty, stl) LT 49

BLACKDUT {it's A Darce Party. ASCAP/Zen Seven Publishing
ASCAP/EMI Apnil Music. inc . ASCAP/Hypnotizing Boogie
Pubiisting. SCCAN] H100 87

BODY 2 BODY (" Cashilow Publishing, BMI/DJ Khaled
Publishing. BMI/Sangs Df Universal, Inc BMI/Culture Beyond
Ur Expenence Publishing, BiI/Colione Roak Barto Publishing
BMIWames-Tamertane Publishing Corp . BMI}, AMP/HL
H100 75 RBH 8

BOO THANG (Verse & Sham Publishing BMI/BuVision Pubhsh

ing. Bht/Verse of the Jugganauts, BMI/SEJ Company Music
Puhhsmng BMI/Sham of the Jugganauts. BMI/Ashiee Ross.
BMI) RBH 60

BRIGHTER THAN THE SUN [Plurmmy Lou Music. BMIAWite
27 Live Publishing ASCAP/Kobalt Music Publishing America,
Inc . ASCAPIH100 63

CAIV.IOUFIIAGE {.}iouse f)f Sea Gayle.l\.Ausm, ASCAP/EMI
Apnl Music. Inc . ASCAP/Didn't Have To Be Music. ASCAP),
HLCS22

CAN'T GET ENOUGH (Drearmwilain BMI/Songs Of Universal.
Ing . BMI/Editions Syliphone Conakry, BGDA/Frochot Music
Cantos, BGDA/Stems Music, BGDA} RBH 28

CHANGE {Sony/ATV Tree Publishing Company. BMI/Songs Of
Better Angeis Music. BMi/Blank Sheet Music. BMY/Sixteen
Stars Music BMI/HorPro Entertainment Group, Inc BMI/
Hoosmr Pecked Music. BMI/23 Cent Hambevgers Music.

CAP/Red Cape Songs, ASCAP), HL, CS 58
CHEERS (DRINK TD THAT) (Trac N Field Entertamment LLC,
ASCAP/WB Music Corp, ASCAP/Unwersal Music Carporation.
ASCAP/Left Pocket Music, ASCAP/Corey Gitison Publishing
Designee. ASCAP/Almo Music Corp , ASCAP/Avni Lavigne:
Pubkishing LLC. SOCAN/Primary Wave Boian. BMI/Ferry Hill
ongs ASCAP/Warner-Tamerlane Publishing Corp , BMI/Sony/
ATV Songs LLC BMI/Annarhi Music LLC, BMI/EMI Blackwood
Music Inc, BMI), AMP/HL. H100 78, ABH 79

COLD SUMMER (Songs In The Key Of Charie 0, SESAC/
Universal Music Corporation, ASCAP/Linden Sprngfield,
BMI/EMI Blackwood Music inc , BMI/MJP Music ASCAP,
AMP/HL, RBH 73

COME HOME [Soay/ATV Tunes LLC. ASCAP/Velvet Hammer
Music, ASCAP/Midmight Miracie Music. ASCAP HL. CS 34

COPY, PASTE (Crow's Tree Publishing, BMI/Sangs Of Unveisal
Inc , BMIAWB Music Corp , ASCAP/Jeny Lee Publishing.
ASCAP). AMP/HL, RBH 96

COUNTOOWN {2087 Music Publishing, ASCAPAWE Music
Corp , ASCAP/DL Songs. ASCAP/Cowntown Mustc Publishing
LLC, ASCAP/EM! Apni Musie, Inc, ASCAP/B Day Publishing,
ASCAP/Dat Damn Dean Music, BMI/2412 Songs LLC, BIMI/
Peermusic. BMI/Cainon's Land Music Publisting ASCAP/Uni
versal Music Corporation ASCAP/Buv Ten Publishing, ASCAP/
Mike Ten Publishing Inc , BMY/Totally Famous Music ASCAP),
AMP/HL H100 73, 7BH 37

COUNTRY MUST BE COUNTRY WIDE (Square D Music
ASCAP/Average ZJS Music Publishing, BMI/Warner-
Tamertane Publisting Corp , BMI/indiana Angel Music. BMI}

MPF. CS 1, H100 50

CRAZY GIRL {Mike Curb Music, BMI/Sweet Hystena Music
BMI/Sony/ATV Tree Publishing Company, BMI/Cake Taker.
BI/ole. BMI, AMP/HL. CS 7 H100 42

CREW LOVE (Live Winte LLC. BMI/Mavor & Moses LLC,
SOCAN/Kobalt Music Publishing Amenica, Inc, ASCAP/EMI
Blackwaod Music Inc . BMI) HL, RBH 97

CRIMINAL (Maralone AB. STIM/Songs Of Kobalt Music
Publishing Amenica Inc , BMI/Maratone. ASCAP/Kohalt Mustc
Publishing Amenica. Inc . ASCAP/Unwersal Music Sweden AB.
STIMJ, AMP/HL. H100 81

DANCE (AS$){FF To Det Pubhshlrvg LLC BMI/Sony/ATY Tunes
LLC. ASCAP/GloJoe Music Inc, BMI/Viva Panama, ASCAP/
Two Works ASCAP/Jobete Music, Inc . ASCAP/Stone Oia
mond Music. BMI/BMG Platinum Songs. BMI/Bust It Publish-
ing, BMI), HL H10021 RBH9

OE MI {Sony/ATV Discos Music Pulishing LLC ASCAP)LT 24

DIONT I {Astose Music, ASCAF/EMI Apnil Music, Inc
ASCAP/AT One Songs, ASCAP/Curb Songs. ASCAP/Jacot-
song ASCAP/Sony/ATV Tree Publishing Company BMI).
AMP/RL, CS 30

01 QUE REGRESARAS (Sinaloa Music. LLC, BMILT 9

DO IT LIKE YOU (Digoy Music Publishing (LC, BMIAVarner-
Tamerlane Pubiishing Corp , BMY/Jenry Lee Publishing, ASCAP/
Glodoe Music Inc, BMI/Sony/ATV Tunes LLC. ASCAP/Songs Of
Unwersal, Inc BMI), AMP/HL, RBH 61

DOMIND (Sony/ATV Music Pubhshing UK, PRS/Frescription
Songs. LLC , ASCAP/Kasz Money Pubhstung, ASCAP/Studio
Beast Mustc. BMI/Wamer Tamerlane Publishing Corp 8MI/
Maratone AB, STIV/Kobalt Music Publishing America Inc .
ASCAP/Oneralogy Publishing. ASCAP). AMP/HL, H100 55

DON'TKISS ME [-11( Foray Music, SESAC/Rico Love s Sull
A Rapper, SESAC/E Hood 86 Music, SESAC/Grandmass Boy
Pubiishing. SESAC/Usher JV SESAC Publishing Designee.

60 |

SESAC). HL RBH 63

DRANK IN MY CUP {Mr Kirk Jerel Randle ASCAP/Dwill 137
Publishing, ASCAP/Sound M O B Producuons LLC, BMI/its
Only About Music LLC. ASACP) RBH 50

DRINK IN MY HAND (Sony/ATV Tiee Publishing Company,
BMI/Sinneriina Music BMI/Sory/ATV Acuff Rose Music BMI/
Unwversal Music  Careers. BMI/High Powered Machine Music.
BMI), AMP/HL, CS 12, H100 51

DRINK MY SELF SINGLE (7 unky Merie Music, ASCAP/EM)
Apnl Music. inc ASCAP/Ash Street Musit, BMI/Richardson
Zuleger Publishing Company ASCAP/Bluewater Music Ser
wices Corperation, BMI/Big Music Machine, BMI/Three Minute
Movie Music BMI/Super 38 Music. LLC, BMIL HL. CS 41

EASY (Songs Of Universal, Inc . BMI/Kreative Songs, BM/
Universal Music Corporation ASCAP/Final Fnal Sangs Cf
Elevanon. ASCAP/Wapakonetta Music. ASCAP). AMP/HL.

CS 10, H100 48

ENERGIA (Alexs & Fido Music Publishing ASCAP/Sory/ATV
Discas Mustc Publishing LLC. ASCAP/Egbert Rosa Cintron
Publishing Designee. ASCAPILT 33

ENHDRABUENA (Marcha Musical Corporation, ASCAP) [T 43

EVERYDAY WOMAN (CCVW Pubiishing, ASCAP/Hat To Da Back
Music ASCAP)RBH 83

i 3

FAM.E. (Young Jeezy Music Inc . BMI/EM! Blackwoor Music
Inc, BMI/Calione Rook Barto Publishing, BMIAWE Music Corp
ASCAP/Domans And Ya Majesty's Music. ASCAP/Warner
Chappell Musc Holland, BY/Chrysahis Music. ASCAP/Ava
Publishing, ASCAP) AMP RBH 71

FANFARRDN (Unversal Music, SGAE/Universal-Musica Unica
Publishing, BMI}T 35

FLY {Harajuku Barbie Music, BMi/Money Mack Music. BMI/
Songs Of Universal. Inc, BMI/Jonathan Rotem Music BMI/
Sony/ATV Songs LLC, BMI/Randor Music Intemational Inc
ASCAP/NetWorth Entertainment, LLC, ASCAP/Kevin Hissink
Designee, ASCAP/William Jordan, ASCAP/Universal Music
Corparation, ASCAP/Clemmie Rishad Penton BMI}, AMP/HL.
H100 25, RBH 57

FLY TOGETHER (Pen Game Music, ASCAP/First N Gold
Publishing, BMI/Sony/ATV Songs LLC BMI/NextSelection
Publishing. ASCAP/Universal Music Corporation, ASCAP,
AMP/HL, RBH 49

FOOL FOR YO (Jacks Love Emporium. BMI/EMI Blackwood
Music Inc , BMI/Chrysaiis Songs. BMI/God Given Music, BMI/
TouthMeely Music. ASCAP/EMI Apni Music. Inc . ASCAP),

HL,

FDg‘&OPSE lSony/ATV Melody. BiI/Somy/ATV Harmony,

Al

GEORGIA PEACHES (Sony/ATV Tree Publishing Company,
BMI/Songs For My Good Girt Music. BMI/Southside Indepen
dent Mustc Publishing. LLC. BMI/Intemal Combustion Music.
BMI/Kickin™ Grids Music, BMI/EM! Blackwood Music Inc.
BMI/Adah's Girt Music, BMIL AMP/HL, CS 42

GIRLS LIKE YOU (MJP usic ASCAP/Fede Music. BMI/B
Dizzie Muzik, ASCAP) RBH 76

GIRLS TALKIN BOUT (Charlie Pays Me, BMI/RJ Productions
1L.C. ASCAP/EMI Blackwood Music Inc , BMI/Conjunction
Entertainment. BMI/Intemational Music Publishing BMI/
Darkchitd Songs, ASCAP/EMI Apnil Music. Inc, ASCAP/Boot-
leggers Stop. ASCAP/Universal Music Corporation. ASCAP/
Oucfut Publishing. ASCAP/Secondhand Starstip ASCAP),
AMP/HL, RBH 78

GIVE ME EVERYTHING {Abuela y Tia Songs. BV Unversal
Music - Careers, BMI/Tenyor Music BMI/TALPA Music Pub-
fistung, BUMA/Pen In The Ground Publishing ASCAP/Universal
Music - Z Tunes LLC , ASCAP/Sony/ATV Songs LLC BMI).
AMPHL H10024,LT5

GOD GAVE ME YOU (No Garg Music Publlshmg ASCAP/Razm
& Tie Music Publishing, LLC. ASCAP) €S 6, H100

GOOD FEELING (Mail On Sunday Music, ASCAP/E Class
Publishing BMI/Sony/ATV Tunes | LC, ASCAP/Kasz Morey
Publishing ASCAP/Dreirotogy Publishing. ASCAP/Prescription
Songs, LLC ASCAP/Breyan Isaac BMI/Arash Poumour.
BMI/Copynght Control/EMI Blackwood Music inc BMI/EMI
Music Pubhshing Scandinavia A8, BMI/EM Longitude Music,
BMI), HL, H100

G0OD GOOD NIGHT {Roscoe Dash Publishing. ASCAP/Lines
In Music Pubishing, ASCAP/Chef Huxtable Music Pubhshing.
BMI/EMI Blackwood Music Inc 8MI) HL RBH 46

GOOD LIFE (Midnite Miracle Music, ASCAPVelvet Harnmer
Music, ASCAP/Seny/ATV Tunes LLC, ASCAP/Acomman Music,
ASCAP/Kobalt Music Publishing Amenca Inc  ASCAP/Patrior
Games Pubbshing. ASCAPALIF Publisting Company, ASCAP}
HL, H100 38

GOT MY COUNTRY ON (ntemal Combustion Music, BMI/
Southside Independent Music Publishing. LLC, BMI/Yearg
Publistang, BMI/Music O Stage Three, BMI/Songs Of Com-
man, BMI/Danny Mynck Music. BMI/Root 49 Music, BMIL
AMP.CS 37

- o

HATE SLEEPING ALONE (Not Listed) H100 67

HEADLENES {Live Wine LLC. BMI/EMI Biackwood Music Inc .
BMI/Mavor & Moses LLC, SOCAN/Bor-1da Productions LLC.
ASCAP/Sony/ATV Tunes LLC. ASCAP}, HL, H100 30, RBH 3

HEARTBEAT {Lincoln & Dilie Music ASCAP/EMi Apnl Music,
Inc , ASCAP/Little Bike Music. ASCAP), HL, H100 68

HE'S MINE {Sony/ATV Acuff Ruse Music. BMI/Sieen Stars
Music BMifimmokalee Music, BMI/Hodges House Of Song-
writers, BMI/Wamer-Tamertane Publishing Corp . BMI/T-Bird's
Music. BMI} AMP/HL, CS 43

HIT ME WITH YOUR BEST SHOT / ONE WAY OR
ANOTHER {Sony/ATV Tunes LLC, ASCAP/Sony/ATV Music
Pubiishing Canada. SOCAN/Chrysahs Music. ASCAP/Monster
Elsand Music Publlshlng Corporatian, ASCAP/BMG Chrysalis,

CAP)

HOME(Chrysahs Musu: ASCAP/Sugar Lake Music, ASCAP/
BMG Rights Managment (ireland) Limited, iMRO/Chestriut
Bam Music, BMI/Big White Tracks ASCAP/Crrysalis Ore
Music, LLC, ASCAPICS 21, H100 85

HOME SWEET HOME (oot 49 Music, BMI/Danny Mynick
Music, BMI/Tailong Loop Music, ASCAP/Knsta Marie Music.
BMI/Mista D Publishing. BMI/EMI Blackwood Music Inc,
BMI). HL, CS 50

HOUSE PARTY {Robert Williams, ASCAP/Tone Beats Publishing
Designee, ASCAP/Young Chris Music. ASCAP/BMG Ruby
Songs, ASCAP/MXC Music inc , ASCAPY, CLM, RBH 54

HOW TO LOVE (Young Maoney Publishing Inc, BMI/Warner-
Tamerlane Publishing Corp , BMI/EMI Blackwood Music nc ,
BMI/if You Need Me Don't Leave Me Publishing, BMI/Beamer
Boy Pubhishing. ASCAP/Universat Music Corporation, ASCAP/
Bllng Bling Music, ASCAP/Sengs Of Universal, Inc , BMI/

Drummah Boyz Worldwade. LLC. BMI/Maney Mack Music,
BMI] AMP/HL RBH 40

HYFR (HELL YEAH F***>*G RIGHT} {Live Wiite LLC. BMI/Mavar
& Moses LLC SOCAN/Kabalt Music Publishing Amenica, Ing .
ASCAP/Young Maney Publisting Inc , BMI/Wamer-Tamerlane
Pubhshing Corp , BMI/Brother Bagz Publishing, BMIZEMI
Biackwood Music Inc BMI/E And B Dream. ASCAP), AMP/
HL. H100 92

e LR B WA P

1CAN'T GO FOR THAT / YOU MAKE MY DREAMS (Primary
Wave Brian, BMI/Unichappet! Music. Inc , BMI/Ho Cha Music
Co, BMI), AMP H100 80

100{Not Listed! RBH 72

100N'T WANT THIS NIGHT T0 END (Sony/ATV Tree Publish-
ing Company, BMI/Peanut Mill Songs. BMI/EMI Blackwood
Music Inc, BMI/Stnng Stretcher Music, BMI/Rhettneck
Music, BMIWB Music Corp , ASCAPMelissa’s Money Music
Publishing ASCAP/Get A Load Of This Music. ASCAP), AMP/
HL. CS 13 K100 28

IF 1 DIE YOUNG {Pearlfeather Publishing, BMI/Rio Bravo Music.
Inc, BMI). AMP. H100 41

IF IT'S LOVE {Songs Of Universal, inc, BMI/Kemunity Song
Chest, BMI/Uncie Buddie’s Music. inc . ASCAPL, AMP/
HL. RBH 27

IF THIS WAS A MOVIE [Sony/ATV Tree Publishing Company.
BMI/Taylor Swift Music, BMI/Martin Johnson Music. ASCAP/
EMI Apnt Music, Inc . ASCAP), HL, H100 53

IF YOU WANT TO Hath a way. SESAC/Ultra Empire Music.
BMI/Cisum Naashar Publishing ASCAP/Terrence Lilly,
SESACIRBH 75

1GOT NOTHIN' (Universal Music Corporation. ASCAP/Cadaa
Publishing, ASCAP/MXC Music Inc , ASCAP/Stll Working Fﬂv
The Woman. ASCAP/EverGreen Copynghts Acquisitions BMI).
AMP/HL, CS 18, H100 98

1 GOT THIS (Cstyle Ink Music Publishing ASCAP/Slide That
Music ASCAP/EMI Apni Music Inc , ASCAPAWE Music Corp ,
ASCAP). AMP/HL RBH 93

Go to www.billboard.biz for complete chart data

1GOT YOU {This s Hit. Inc, ASCAP/Fibber & Moliy Music,
ASCAP/Big Loud Songs. ASCAP/Ma%c Mustang Music, BMI/
Mack 2 Music, BMI/Big Loud Bucks. BMY/Sony/ATY Cross Keys
Music Publishing. ASCAP/Sony/ATV Tree Publishing Company.

MI/Becky's Boy Music, ASCAP), HL, CS 9, H100 71

1 LIKE IT LIKE THAT {Midas Music. ASCAP/Sleep When I'm
Rich Music. 8MI/Scarlet Moon Music. Inc , BMI/Words &
Music BMI/Nash O Music, BMI/Fueled By Music BMI/
Wamer-Tamerlane Publishing Corp . BMI/ChiisSamSongs
Inc., BMY/Dan Book Music. BMI/Alexer Misoul Music 8MI/
Roditis Music, ASCAP/Here's Lookin At You Kidd Music, BMI/
Beluga Hexghts Music BMI/Sony/ATV Songs LLC. BMI/Hey
Kiddo Music, ASCAP/Kobalt Music Publishing America, inc .
ASCAP/New Boyz Publistung LLC, BMI/Primary Wave Brian,
BMIL AMPHL H100 70

| LOVE YOU (Cecile Barker Pubkshing ASCAP/Sany/ATV Songs
LLC, BMI} HL, RBH 65

IMA BOSS (Robert Williams. ASCAP/4 Bunts Lit At Once
Publishing, BMI/EMI Blackwood Music Inc , BMI/Sony/ATV
Songs LLC, BMI/Fist N Gold Publishing. BMI/Orienda Jahhl
Tucker, ASCAP), HL, RBH 3

I'M FLEXIN' {Domar And Ya Majesty’s Music, ASCAPWE
Music Corp , ASCAP/Sippr Land Publishing. BMI/Songs Of
Universal. Inc . 8M1), AMP/HL, RBH 42

I'M GONNA LOVE YOU THROUGH IT (W8 Music Corp .
ASCAP/Melissa’s Money Music Publishing, ASCAP/Get A
Load Of This Mustc, ASCAP/Nashwistaville Scrgs, BMI/Sonya
Isaacs Music, BMI/Black To Black Songs, BMI/ole, BMI), AMP.
CS 19, H100 76

I'M ON ONE (DJ Khaled Publishing. BMI/Songs Of Universal,
Inc BMi/Money Mack Music. BMI/Young Money Pubiishing
Inc, BMI/Warner-Tamertane Pubilishing Corp , BMI/First N
Gold Publishing, BMI/4 Blunts Lit At Once Pubisting, B/
Sony/ATV Songs LLC. BMI/Brother Bagz Publishing BMI/
Brother Bagz Pubkishing, SOCANALve Write LLC, BMI/EMI
Blackwood Music Inc , BMI/K Sheehan Publishing Designee.
BMI/Underground Sunshine Music, BMI/Kobalt Publishing,
SESAC/Kromatik Music, SESAC/EMI Foray Music, SESAC),
AMP/HL, RBH 33

INTENTALO {EMI Blackwood Music Inc, BMI/Beechwood
Music Corporatian, BMI/Songs Of Latin Power, BMI/Latin
Power Copynght. BMI/Latin Power Music. Inc . BMi/Beech:
wood De Mexica SA de CV, SACMLT 33

INTERNATIONAL LOVE [Pittulls Legacy Pubiishing, BbUnr-
versal Music  Careers BMI/Notung Hill Music, nc . BMIZFull
0f Soul Music BMI/NCB. KGDA/DosDuettesiMusic. ASCAP/
Studio Beast Music. BMI/Warmer-Tamerlane Publishing Corp
BMI), AMP/HL H100 73

IN THE DARK {Indie Pop Music. ASCAP/Sony/ATV Turies LLC.
ASCAP/SONGS Mustc Publishing LLC. BMIL HL H100 22, IT 41

IN THE MIDDLE (Precious Baby Publishing, ASCAP/T Bella
Publistung. BMI} RBH 89

1 SMILE {Aunt Gertrude Musrc Publishing LLC, BM)/Songs Of
Unversal, inc, BMI/Bridge Building Music, BMI/Hoceanna
Music ASCAP/Universal Music Corporation ASCAP/Avant
Garde Music Publishing, ASCAP/EMI Apnl Music. Inc , ASCAP/
Fiyte Tyme Tunes inc, ASCAP), AMP/HL, RBH 44

IT GIRL (Rodius Music. ASCAP/Here's Lookin® At You Kidd
Music BMI/Beluga Heights Music BMI/Sony/ATV Songs
LLC. BMI/Hey Kiddo Music, ASCAP/Kobatt Music Publishing
Ameica. Inc , ASCAP/Jason Derulo Music, BMi/Inving Muste
Inc, BMIJ, HL H100 23

IT WILL RAIN (Mars Force Music. ASCAP/Bughouse. ASCAP/
Roc Nation Music, ASCAP/Music Farmamanerm LLC, ASCAP/
EMI Apnil Music. Inc , ASCAP/Toy Plane Music, ASCAP/Unver-
sal Music Corpasation, ASCARL, AMP/HL. H100 5

JUST (A BIT) {First N Gold Publishing. BMANamer Tamerlane

Publishing Corp, BMiAva Panama ASCAP/Two Works,
CAP/Chrysalis Music. ASCAP/Stankin Music, ASCAP/

(loJoe Music Inc , BMIZSony/ATV Tunes LLC ASCAP/Roc
Nation Music, ASCAP/Music Famamanem LLC, ASCAP/EMI
Apnil Music. I , ASCAP/Mars Force Music. ASCAP/Ohay
Publishing. ASCAP/Universat Music Corporation, ASCAP).
AMP/HL, RBH 85

JUST A KISS (Warner-Tamerlane Publishing Corp , BMI/
DWHaywood Music. BMIRADIOBULLETSPubiistung, BMI/
EMI Foray Mustc, SESAC/Hillary Dawn Songs. SESAC/EMI
Blackwood Mustc Inc., BMI/Stnng Stretcher Music, BMI.
AMPL, H100 27

KEEP ME IN MINO (Wesrerhound Music, BMI/LI Dub
Music. BMI/Angelika Music. BMI/Southem Ground, BM
CS 8 H10043

{KISSED YOU) GODD NiGHT {Gassin Publishing, ASCAP/Global
Dog Music, ASCAP/Big Yellow Dog Music, ASCAP) CS 51

=

LAY IT ON ME (Dat Damn Dean Music, BMI/Songs Of Uni-
versal Inc BMI/Hit-Boy Music. BMY/U Can't Teach Bien The
Shinh, BMI/FF To Def Pubiishing, LLC. BMIL, AMP/HL, RBH 77

LET IT RAIN {Scrambier Music. ASCAP/Camival Music Group.
ASCAP/BMG Gold Songs. ASCAP/Glassbean. ASCAP/We Jam
Witters Group, ASCAPI CS 11, H100 58

LET'S DON'T CALL IT A NIGHT (Pending, BMI/Send Me The
Checks Music. SESAC/EMI Foray Music, SESAC/Orbison
Music. LLC. BMI/EverGreen Copynghts Acquisitions, BMI/ Turn
Me On Music, BMI) HL. CS 38

LETTER TO MY SON (Unweysal Music - Z Songs BM/Dade
Co Project Music, Inc , BMIl. AMP/HL. RBH

LEVELS (EMi Loﬂg»l\me Music BMIVEMI Biacmood Music Inc.,
BMI/EMI Music Publistung Scandinavia AB, STIM/Copyright
Control), HL, H100 66

LIFE OF THE PARTY (Torn's id Music. BMI/Wamas Pebbly
Publishing, ASCAP/L Tolbert Music, BMILI Edcdie Music BMI/
Deanna’s Dithes. ASCAP/William Serrano Publishing Designee,
ASCAP/EMI Blackwood Music Inc . BMI). HL. RBH 22

LIKE “EM ALL {Make Ah Sound Publishing, ASCAP/Crown
World Publishing, ASCAP/Sony/ATV Tunes LLC, ASCAP/J
Down Productions Publishing, ASCAP/Jacobs Ink, BMI/Crown
Waorld Publishing In , BMI/Unwversal Musica, Inc , ASCAP/
Editions Musicales Fantasia, ASCAP), HL, RBH 56

LIKE MY DG (Fiorida Room Music, BMI/BPJ Administration,
BMI/Cobum Music. Inc, BMI/Harley Alfen Music. BMI CS 33

LONELY BOY IMcMoore Mcleest Publishing, BMIAVixen
Music Publishing, BMI/Sweet Science, ASCAP/Copyright
Control) H100 94

LONG WAY TO GO {EMI Apnf Music. Inc, ASCAP/Tr-Angels
Music. ASCAP}. HL, CS 24

LOTUS FLOWER BOMB (VB Music Corp . ASCAP/Dead
Stack Music, BMJernn Howard, BMiMiguel Jontel Pimentel
Publishing Designee, SESAC/By The Chi Publishing SESAC/
Fusician Publishing, ASCACP), AMP. H100 59, RBH 5

LOVE AFTER WAR (I Like Em Thicke Music. ASCAP/Haddington
Music. ASCAP) RBH 34

LOVE ON TOP {£M) Aprl Music. Inc . ASCAP/B Day Publishing,
ASCAP/2087 Music Publishing ASCAPWB Music Corp
ASCAP/DLJ Songs, ASCAP/Downtown Music Publishing LLC,
ASCAP), AMP/HL, RBH 41

LOVE'S GONNA MAKE IT ALRIGHT (Interational Dog Music.
BMI/Big Yehow Dog. LLC, BMI/Bucked Up Music, BMi/House
Of Sea Gayle Music ASCAP/Small Fish Music, ASCAP CS 35

LOVE YOU LIKE A LOVE SONG {Antonina Songs, ASCAP/
Akashic Field Mustc, BMi/Songs Of Universal, Inc, BMI/Matia
Della Roccia BMI/IN-Q Music, BM\/Downmwn Music Publisir-
1ng LLC, ASCAP), AMP/HL H100

LOVUMBA (PRESTIGE} (o Cangns Publishing. ASCAP} LT 8

==
i v

MAGIC (Nayvadius Maxlmus.Musm, BMI/Making Moves Music
Group. ASCAP) RBH 80

ASCAP/Papa George Music, BMI}, AMP/HL. H100 65, BBH 7

MARVINS ROOM (EMI Blackwood Music Inc, BMI/Lve Wiite
LLC, BMI/Mavor & Moses LLC, SOCAN/Beck PRS/Delabel
Editrons SARL, SACEMY, HL. RBH 17

MARVINS ROOM REMIX (Not Listec] RBH 81

MAS QUE NUNCA [Serca Music Publishing Inc, BMI) T 42

ME GUSTAS TANTO (P Elonde Music Pubiishing, BM/Sony/
ATV Latin Music Publishing, LLC, BMI/Universal-Musica Unica
Publistung BMI/Fresh Latin Publishing, BMi/Carlos Escalona
Pybhishing Designee, BMI) LT 32

EL MENTIROSO [(larcha Musical Corporation. ASCAP)LT 26

MERRY GO ROUND (Sony/ATV Tunes LLC ASCAP/Darelle
Levarent Pubhishing Company ASCAP/Sony/ATV Songs LLC
BMI/Slice Of Siciian, BMi/Silly Oa Da Songs, ASCAP/Kobalt
Music Publishing America. IncASCAP), HL. CS 45

ELMIL AMORES (Pacific Latn Copynght Inc , ASCAP/Topazio
Musical Corporation, ASCAPHT 3

MILLION DOLLAR VIEW (Did Desperacos, LLC. ASCAP/NZD
Publishing Company, Inc , ASCAP/Carol Vincent And Assoc
ates, LLC . ASCAP/EMI Blackwaod Music Inc , BMI/Terenator
Music, BM{/Done And Ousted Songs, BMI), HL CS 46

MIRROR {Young Money Publishing Inc - BMI/Warner Tamerlane
Publishing Corp , BMI/Mars Farce Music, ASCAP/Bughouse.
ASCAP/Capynight Cantrol/Roc Nation Music. ASCAP/Music
Famamanem LLC, ASCAP/EMI Apnt Music. Inc , ASCAP/
Soundkilters Publishing, BM/101 Publishing Group. BMI/ Thou
Art The Hun?u ASCAP), AMP/HL. RBH 84

MISTLETOE {Sony/ATV Songs LLC, BMI/Three Dimension.
BMI/MessyMusic SOCAN/Roberts & Hafiz PLLC, SOCAN/
Unwersal Music Corposation, ASCAP/Bieber Time Publishing,
ASCAP). AMP/HL. H100 96

MORE THAN YOU'LL EVER KNOW (Nephew Wirlie Music
ASCAP/Pacific Coast Pirate Publshing, BMI/Dr Clarice Music.
BMI/P Ty Music Publishing. BMI/Marmas Pebbly Publishing
ASCAP/EMI April Music, Inc . ASCAPL. HL RBH 62

MOTIVATION {EMI Blackwood Music Inc.. BMIZJimipub
Music, BMI/EM! Foray Music. SESAC/Rico Love Is Stll A
Rapper, SESAC/Usher Jv SESAC Publishing Designee, SESAC/
Hypnotic Beats, BMi/Rebel Made LLC. BMI/Songs Qf Kobait
Music Publishing Ametica, Inc , BMI/Young Money Publishing
Inc, BMI} AMP/HL, RBH 21

THE MOTTD {Live Wiite LLC. BMI/EMI Blackwood Music inc .
BMIWVamer-Tamerlane Pubhshing Corp . BMI/Brother Bagz
Publishing. BMI/Brother Bagz Publishing. SOCAN/Mix-A Lot
Publishing, BMI). AMP/HL. H100 18, RBH 55

MOVES LIKE JAGGER (Sucigee Music. BMi/Universal Music
Careers, BMi/Matza Ball Music. BMI/Where Da Kasz At BMI/
MaruSangs, BMI/Lotzah Balls Soup. BMI/Maratone BMI/
Songs Of Kobalt Mustc Publishing Amenica. Inc BMI). AMP/
HL.H1006, LT 11

MR.KNOW IT AU. {B-Uneek Songs. ASCAP/Universal Music
Corporation, ASCAP/Dat Damn Oean Music, BM)/Scngs
Of Universal, lnc BMIAWB Music Corp ASCAP/Extemal
Combustion Music, ASCAP/Brent James Songs. ASCAF/ANl For
Melodie Musie, ASCAP), AMP/HL, H100 20

MR. SAXOBEAT (Uttrs Fmplra Music, BMIZSC MediaPro Music
Entertainment, SRLH100

MRS, RIGHT (Conjunction Enlenammenl BMIEME Blackwoord
Music Inc . BMI/Bootieggers Stop. ASCAP/Unversal Music
Cmpuranon ASCAP/Novae Music, ASCAP/Secondhand
Starship, ASCAP/Diggy Music Publishing LLC, BMIAVarer
Tamerlane Publistung Corp , BMI), AMP/HL, RBH 26

MR. WRONG (M| Blackwood Music Inc, BMIZJimipub Music,
BMI/EMI Foray Music. SESAC/Rico Love Is Stil A Rapper,
SESAC/Hypnotic Beats. BMI/Rebel Made LLC BMI/Songs Of
Kebait Music Publishing America, Inc BMI/Wamer-Tamerlane
Publishing Corp , BM#/Live Write LLC, BMI) AMP/HL RBH 47

MY HEART CAN'T TELL YOU NO (Kobair Music Publishing
Areriea, ing , ASCAP/Little Shop Of Morgansongs. BM)/
Morgan Music Group. BMI). AMP. CS 29

MY HOMETOWN (Wainer-Tamerlane Publishing Corp . BMI/
Ganje Music. BMI/Crazy Water Music, ASCAP/Little Blue £gg,
ASCAP/Kabalt Music Publishing Amenca, Inc , ASCAP/Mighty
Seven Music Publishing LLC. BMI/Songs For Beans. BMIZITX
Music, BMIL, AMP. CS 53

o —

NADA IGUALES (Anval Music, ASCAPILT 21

NA, NA, NA, NA, NA (Taiguey Musc, BMILT 45

NEVER REALLY WANTED (Cal IV Songs, ASCAP/Five
Stone Pubihshing. ASCAP/Circle C Songs, ASCAP/Cal M
Entertainment. LLC. BMIZFull Circle Music Publishing, LLC.

AP CS 56

NI**AS IN PARIS (Please Gimme My Publishing Inc , BMI/
EMI Blackwood Music inc , BMI/EMI April Music. Inc ASCAP/
Carter Boys Music. ASCAP/Hit-Boy Music. BMI/U Can't Teach
Bien The Shhh. BMI/Songs Of Urwversal, Inc, BMI/Papa
George Mus»c BM/Unichappell Music, Inc, BMI), AMP/HL.
H100 17, Al

NOBODY LIKE YOU {Not Listed) LT 44

ND FUE FACIL (Mendieta Music Pubiishing, BMI/TN Ediciones
Musicales, BMY LT 17

ND ONE GONNA LOVE YOU {Dam fich Music. BMI/EMI
Blackwood Music nc . BMIL HL, RBH 48

NO SOY TU TIPO {Not Listed) LT 47

NOTHING fimagerm Sonys Ltd , PRS/Sonic Graffits, ASCAP/EMI
Apri Music, Inc - ASCAP/Stage Three Music Inc., BMIZAndrew
Frampton Music, BMI), HL, H100 62

NOTOVER YOU (G DeGraw Music, BMI/Wamer Tamerlane
Publishing Corp., BMI/Wnite 2 Live Publishing. ASCAP/Kobalt
Music Publishing America, Inc, ASCAP), AMP H100 35

X F.

DLVIDAME (JCAM Editors Musical. SAde CV) LT 6

ONEMORE ORINKIN' SONG {New Songs Of Sea Gayle, BMI/
Ozworth Music. BMIZEMI Blackwood Muste Inc . BMIL, HL.
€S 15,H10077

THE ONE THAT GOT AWAY {Kas: Money Publishing, ASCAP/
Maratone AB STIM/Prescription Songs, LLC . ASCAPAWhen
I'm Rich You'll Be My Brich, ASCAP), AMP, H100 10

ONLY WANNA GIVE [T TO YOU (£]levision Music Publishing
BMI/Sony/ATV Songs LG BMI/Crow's Tree Publishing, BMI/
Private Stock Entenainment. LLC. BMI/Sengs Of Unwersal, Inc.,
BMI/Dreamviltan, BMI/CAK Music Publishing, Inc, ASCAP/
Cold Chilln” Music Publishing, Ing , ASCAP/Songs Of Marl,
ASCAP). AMP/HL, RBH 20

OTIS (Pigase Gimme My Pubiishing Inc . BMI/EM! Blackwood
Music Inc . BMI/EM! Apnl Music. Inc , ASCAP/Carter Boys
Music, ASCAP/EMI Rabbins Catalog, Inc , ASCAP/BMG Gold
Songs, ASCAP/Hot Butter Milk Music. Inc , ASCAP/BMG
Platinum Songs. BMI/First Priority Music. BMI/Tufamerican.
Inc . BMi/Swinig Beat Songs. BMI/Dynatone Publishing
Company, BM/intersong U S.A , Inc, ASCAP/Umichappell
Music. In¢ , BMI/Carpbell Connelly & Ca LTD, PRS), AMP/
HL, H100 88, RBH 18

DURS {Sony/ATV Tree Publishing Company, BMI/Taylor Swift
Music, BMI), HL, H100 56

by T 3
1

- -

PARADISE {Opal Music. London, PRS/Unversal Music - MGB
Songs. ASCAP/Upala Music inc . BMI) AMP/HL, H100 32

PARA NO PEROERTE (Arpa Musical. LLC BMILT 14

PARTY (Please Gimme My Publishing Inc, BMI/EMI Blackwood
Music inc, BMI/Way Above Music BMI/Sony/ATV Songs LLC.
BMI/EMI Apri Music, Inc . ASCAP/B-Day Publishing, ASCAP/
Chrysahs Music, ASCAP/We Don't Play Even When We Be
Playin” ASCAP/Get Ya Frog On Publishing. BMI/Entertamment
Music, BMI/Shick Rick Music Corp . BMIL HL, H100 52, B8H 2

PARTY ROCK ANTHEM {Party Rock Music. ASCAP}H100

16,17 18
PEGATE MAS {Pull The Plug Music BMI/EMI Biackwood Music
Inc, BMI/Blue Kraft Music Publishing, BM) LT 40
PICTURE PERFECT (Blue Erro Soul Music, ASCAP/EMI Apnl
Musie, Inc., AESQCAP/‘magme Nahoﬂ Muscc. ASCAP/Musm of

MAKE ME PROUO (L.ve Wit LiC. BMI/EMI B
Music Inc , BM{/Brother Bagz Publisting. BMIAWC, BMI/EMI
Foray Music. SESAC/Harajuku Barbie Music. BMI/Money
Mack Music, BMI/Songs Of Unwersal, Inc BMIL AMP/HL,
H10072. RBH 14

MAKE YOU SAV DOH (Blaq Chrome Music, BMI/Sweatie Pub-
hishing, ASCAP/Zenlab Music Publishung, BMI) RBH 51

AMAN WITHOUT A WOMAN {Music O Cal IV, BMI/Trent
Tomlinson Songs BMI/Circle C Songs. ASCAPAV Bulls Music.
ASCAP/Songs Of Unwversal, Inc , BM/Homs On The Hood,
BNH), AMP/HL, CS 59

MAQUINA OEL TIEMPO (Tito E| Patron Publishing, ASCAP/
Sony/ATV Discos Music Publishing LLC ASCAPANY Publish-
g BMI/Unversal-Musica Unica Publisting, BMILT 4

MARRY THE NIGHT (Stefan Germanatta p/k/a Lady Gaga,
BMI/Sany/ATV Songs LLC BMi/House Of Gaga Publish-
ng, Inc - BMI/Gledoe Music Inc , BMIAWarmer-Tamerfane
Publishing Corp , BMI/Garibay Music Pubhshing, BMI) AMP/
HL H100 97

MARVIN & CHARDONNAY (F To Def Publishing LLC BMI/
Please Gimme My Publishing Inc . BMI/EMI Blackwood Music
Inc . BI/Songs Of Unwversal. Inc , BMI/Roscoe Dash Pubish
1ng, ASCAP/Campstar Music, ASCAP/EM! Apni Music, Inc

b
Lingo. ASCAP), HL, RBH 63

EL POETA (Universal-Musica Unica Publishing BMIILT 20

PROMISE (EM| Foray Music, SESAC/Rico Love Is Stiil A Rap-
per, SESAC/Usher JV SESAC Publishing Designee. SESAC/
Mayimba Music. Inc , ASCAP/Palabras De Romeo, ASCAP/
Courtney Mathson Music, BMiMWamer-Tamerlane Publishing
Corp, BMU, AMP/HL, H10091, 1T 1

PUMPED UP KICKS {Smims Coffee And Tea Music Publishing,
BMI}, AMP.H100 12

EL PUNTO FINAL (Marcha Musical Corporation ASCAP/Josan
Publishing, BMI/Pacific Latin Copyright Inc , ASCAP/Cruz De
Pidra Music Publishing, ASCAPILT 48

= e [y .

o e

QUICKIE (MJP Musw ASCAP/Fede Music BMI/B Dizzle Muzik

ASCAP} B

= ri—2 .n_ ==
RACK ClTV“{Tygaman Music, BMI/EMI Black\;voud Mu‘sm Inc,
BMI/Pay DjMustard, ASCAP), HL, RBH 68

RAIN OVER ME (2buels v Tia Songs. BMI/Sony/ATY Sergs
LLC. BMY/Songs Of RedOne BMI/Marc Anthony, ASCAP/Sony/
ATV Tunes LLC, ASCAP/2101 Songs, BMIL HL. LT 13

REALITY (Sony/ATV Milene Mustc. ASCAP/Islandsoul Music
LLC. ASCAP/Sony/ATV Cross Keys Music Publishing, ASCAP/
Stage Three Songs ASCAP/Brett James Comelius Music.
ASCAP), AMP/HL, CS 16, H100 93

REAL LOVE (Indha B Musstc. BMI/Songs Of Universal PalvGram
Intemnational BM|/Paradise Forever Music, BMi/Universal
Songs Of PolyGram Intemational, BMI) AMP/HL RBH 67

RED SOLO CUP {Sony/ATV Tree Pubhishing Company, BRI/
Beaverime Tunes, BMI/BMG Rughits Managment {lrelarid) Lim-
ted, IMRO/Chestnut Bam Music. BMI/Chrysalis One Songs.
BMI/EMI Blackwood Music e BMI/StyleSomic Music, BMIL
AMP/HL. CS 26, H100 37

RESPIRA {DaFons Songs, BMI/Sony/ATV Latin Music Publish-
ing LLC. BMI/Brantunes Music Publishing, ASCAP/Sony/

ATV Discos Muste Publishing LLC, ASCAP/Groobin Mus.c.
ASCAPIT 22

ROLLING IN THE DEEP {Universal-Songs Of PolyGram
Intemational, BMI/EM! Blackwood Music Inc . BMIZEMI Music
Publishing Ltd , PRS), AMP/HL, H100 36

ROUND OF APPLAUSE (W8 Music Corp, ASCAP/Juanquin-
malphurpublishing, ASCAP/Kirmani Music. BMi/Sengs Of
Mizay Entertainment. Inc , BMi/Wamer Tamerlane Publishing
Corp . BMI). AMP. RBH 24

RUMDUR HAS IT {Universal-Songs Of PotyGram lntemat onal,
BMI/Write 2 Live Publishing. ASCAP/Kobalt Music Publishing
America, Inc , ASCAP), AMP/HL. H100 60

RUMOUR HAS IT/ SOMEONE LIKE YOU (Unversal-Songs Of
PolyGram Intemational, BMI/Wite 2 Live Publishing, ASCAP/
Kobat Music Publishing Amenca. Inc , ASCAP/Chiysalis Music.
ASCAP/Sugar Lake Music, ASCAP), AMP/HL H100 11

RUN (Jennifer Nettles Publisting, ASCAP/Dirkpit Music, BVl
Little Victones Music, ASCAP/Stage Three Songs. ASCAP/
BMG Chrysahs, ASCAP} CS 60

SAIL{Tron Sorgwiting, ASCAP/Red Bull Media House Gk,
ASCAP/Kobalt Music Publishing Amenca, Inc, ASCAP}
H

100 84

SATURDAY NIGHT (House Df Sea Gayle Music, ASCAP/Sparks
To Sinngs Music. ASCAP/Waters Of Sea Gayle Music, BMI/
tchy Baby Music. BMI), AMP, CS 54

SAY IT'S SO {Not Listed) RBH 98

SET FIRE TO THE RAIN {Unwersal-Songs Of PolyGram Interna-
tional, BMI/Chrysalis Music Ltd , PRS/Chrysatis Songs, B
AMPML H100 74

SEXY AND | KNOW IT {Yeah Baby Music, ASCAP/Chebra
Music. ASCAP/Party Rock Music, ASCAPIHI00 2, 1T 15

SHAKE IT OUT (EMI Biackwood Music nc . BMIAUniversal-
Songs Of PolyGram Intemational, BMI/EMI Music Publishing
(td, MCPS/EMI Music Publishing Ltd , PRS), AMP/HL. H10J 90

SHE WILL {Young Money Publishing Inc , BMI/Wamer
Tamerlane Publishing Corp , BMI/Live Write LLC, BMI/EM}
Blackwood Music Ing, BMI/Brother Bagz Publishing, BMI),
AMP/HL, H100 28, RBH 4

SHOT FOR ME (Live Wote [LC. BMI/Mavor & Moses LLC,
SOCAN/A Miller Biancher Publishing Designee, SOCAN/
Songs Of Unversal. Ine.. BMI/Bam Jams Music. BMI. AMP/
HL, H100 100

SITU MEBESAS (Dscar ‘Oscarcito” Hernandez Publishing
Designee, BMI}LT 37

S0 GONE (WHAT MY MIND SAYS) (Blue's Baby Music. ASCAP/
Uneversal Music Corporation, ASCAP/La Kasa Sole. ASCAP/
EMI April Mustc, Inc , ASCAP/Spuggy Bug Music, ASCAP/Paul
Wall PubhshmgS ASCAP/2 Kingpms Pubhshing, ASCAP/WE
Mustc Corp , ASCAPAWriters Guild. ASCAP), AMP/HI, RBH 38

SO IN LOVE {Blue’s Baby Music, ASCAP/Unwversal Music
Corporation ASCAP/Tappy Whyte's Musec, LLC. BMY/Sangs Of
Unversal, Inc , BMI/Musty Atuc Music, BMI/EMI Blackwood
Music Inc., BMI/La Kasa Sole. ASCAP/EMI Apnl Music. Inc .
ASCAP}, AMP/HL RBH 32

SOMEBODY'S CHELSEA (Zaviston Music Group, ASCAP/Red
Sox Fan Music ASCAP/Sony/ATV Cross Keys Music Publish-
ng. ASCAP/Texoma Ten Music, ASCAP/Detect An Intruder
Music. BMI/Big Loud Bucks, BMI), HL. €S 47

SOMEONE LIKE YOU {Unwversal Songs Of PolyGram Inter
nationa!, BMI/Chrysalis Music, ASCAP/Sugar Lake Music,
ASCAP), AMP/HL, H100 3. LT 30

SOMETHIN' “BOUT A TRUCK (Music: Of Stage Three, BMI/
Songs Of Carnman. BMi/Roll Through Music. BMI/Sangs From
The Couch, BMI}CS 39

SPARKS FLY (Sony/ATV Tree Publishing Company, BM!/Taylor
Swaft Music, BMI), HL £S5, H100 54

STAY (Gibson And Gitison Music Publishing, ASCAP/Datsdab-
bysay Music Publishing, ASCAP/Sony/ATV Tunes LLC, ASCAP/
Food 4 Yo Soul Music. ASCAP/Chnistopher Lacy Publishing
Designee ASCAP/Songs Of Universal. Inc . BM1/Bayjun Beat
Music. BMIL. AMP/HL, RBH 15

STAY TOGETHER (Universal Music Corporation, ASCAP/
Nnmr\g Oale Songs Inc, ASCAP/Uncle Buddie’s Music, Inc

CAF/LP2 Music Group, ASCAP/LedHead Productions, LLC

ASCAP), AMP/HL RBH 29

STERED HEARTS (Unwversal Music - Careers, BMI/February
Twenty Second Music Ing, BMIZEpileptic Caesar Music.
ASCAP/2DayThearyMusic. ASCAP/EMI Aprl Music, Inc ,
ASCAP/Matza Ball Music, BMI Where Da Kasz At, BMI/
Maru Cha Cha, BMi/Lotzah Batls Soup. 8MI/High Deaf Music.
ASCAP/BMG Ruby Songs. ASCAP/E AR Entertaimment,
ASCAP), AMPHL. H1008

STILL GOT IT {Tygaman Music. BMI/EMI Blackwood Music
inc., BMI/Live Wiite LLC, BMI/Mavor & Moses LLC SDCAN)
RBH 74

STORM WARNING (Songs Df Universal, Inc, BMI/Happy
Littie Man Publishing. BMI/Dash8 Music ASCAP/Bughouse.
ASCAP/BMG Platinum Songs, BMIHetlo | Love You Music.
BMIZJam Winers Group, BMI), AMP/HL, CS 20

STRANGE CLOUDS {€asz Money Publisting ASCAP/Oneirol-
ogy Publishing, ASCAP/Prescription Songs, LLC , ASCAP/Ham
Squad Music, BMI/Songs Of Unwersal, Inc . BMI/Clarence
Montgomery 1, ASCAP/Pouvios Sounds, ASCAP/Stephen
Joshua Hill Publishing Designee, BMI/Jarmieson Xavier Jones
Pubhshing Designee, BMI/Young Morey Publishing inc . BMI/
Wamer-Tamerlane Publstung Corp , BMI), AMP/HL, H100
82, ABH 59

STRIP {Songs Of Universal, inc  BMI/Culture Beyond Ut
Experience Publishing, BMI/KMacnificent. BMI/Ambee Street
Publishing, ASCAP/Notting Dale Songs In , ASCAP/Lonnalistic,
Hitz, ASCAP/West Coast Livin Publishing, ASCAP/Unversal
Music Corporation. ASCAP/Henderworks Music Publishing,
B, AMP/HL. RBH B8

SUPER BASS {Harajuku Barbie Mustc, BMI/Money Mack
Music, BMI/Songs Of Universal, Inc . BMI/Dariel Andrew Pub-
lishing, ASCAP/Dat Damn Dean Music BMI/2412 Songs (LC.
BM)/Peermusic, BMI/FB Da Mastermind Music Publishing,
ASCAF/IMike Music. ASCAF/EMI Aprl Music Inc, ASCAP),
AMP/HL, 1100 26

SURE THING (/1] Publishing. ASCAP/Universal Music
Corporation, ASCAP/Amaya-Satia Publishing, ASCAPL AMP/
HL.RBH 18

SWAGGED UP | BE KILLIN (5 Star Protainment Publishing,
ASCAP/Jenus Tracks, BMI} RBH 82

TABOO (Crown P Music Publishing, BMI/EMI Blackwood
Music Inc , BMI/EMI Music Publishing France SA, SACEM/
Predisa, SACMLT 7

TAKE CARE {Mavor & Moses LLC. SOCAN/Kobalt Music
Publishing America, Inc , ASCAP/Live Write LLC, BMI/The
Clyde Otis Music Group, BMI/Sony/ATV Melody. BMVI} HL,
H1009, RBH 70

TALK THAT TALK (Not Listed) RBH 94

TATTOOS ON THIS TOWN (Wamer-Tameriane Publishing
Corp . BMI/Boatwright Baby. BMI/Desent Treasure Music BMI/
Feet In The Creek Music. ASCAP/BMG Gold Songs. ASCAPL,
AMP,CS 2, H100 40

TE ES)TDV ENGANANOO CON OTRA (Arpa Musical [1C.
BVl LI

TE QUIERC A MORIR (LGA Music Publishing. BMI/ideas Enier
prises ing . BVI/DBA Editora De ideas, BM! 8 i

THANK YDU {Te-Bass Publishing Inc , BMI/EMI Blackwood
Music lnc BMI/Byefali Productions Inc, ASCAP/Sony/ATV
Tunes LLC ASCAP/Atino Mustc Inc . BMI/Wonda Songs Inc,
BMI/IC Champion Publishing BMI/Nettwerk Songs Publishing
LthA/;)SCAP/Bxg R Publishng. ASCAP/EM) Apnl Music Inc.

Al

THAT COULD BE US (Club 700 Music, ASCAP/Lil Ant And
RoRo Publishing, ASCAP/S To 15 Publishing, BMI) RBH 86

THAT GIRL {Kevin Fowler Music, BMI/Happy Cattle Music.
ASCAP/Mayes Country Songs, BMI} CS 49

THAT WAY (Dead Stock Music, BMIAWB Music Corp ASCAP/4
Blunts Lit At Orice Pubtistung. BMI/First N' Gold Pubiishing.
BMI/Jeremy Felton Publishing Designee. ASCAP/Songs Of
Universal. Inc . BMI/Kimani Music, BMI/Songs Of Mizay Enter
tanment inc BMI/Wamer-Tainerlane Publishing Corp , BMY/
Sony/ATV Songs LLC, BMI), AMP/HL, H100 61 RBHE

THIS OLE BOY (WB Music Corp, ASCAP/Melissas Money

Music Publishing. ASCAP/Get A Load Of This Music ASCAP/
EMI Biackwood Music Inc , BMI/String Stretcher Musie. BMI/
Rhettneck Music, BMI} AMP/HL, €S 40

A THOUSAND YEARS (155 Perri Lane Publishing, 8MI/12 06
Publishing. BMI/EMI Blackwood Music Inc , BMi/Summit Base
Camp Film Music. BMI/TSBD Louisiana, LLC, NS), HL. H100 43

TONY MONTANA (Nayvadius Mazmus Music, BMIAVIT A
Fool Muzik. BMI/Rock BDB Music Publishing Inc, BMI) RBH 25

#TRENDIN (Fiyte Tyme Tunes Inc. ASCAP/EMI Aprit Music. Inc
ASCAPL HL, RBH 92

TROUBLE (Bet Maejor Music. BMI/Reach Global Songs. 8MI/
Dreamvillain, BMI/Songs Of Universal, Inc BMI), AMP/
HL. RBH 36

THE TROUBLE WITH GIRLS (Sungs O Unwversal, Inc. . BMY/
Jorjax Songs, BMI/Bg Loud Songs. ASCAP/Angel Rwver Songs.
ASCAP), AMP/HL, CS 32

TU DECIDES (Garmex Music. BMI) LT 34

TUMIRADA (Warmer-Tamerlane Publishing Corp BMI/
Warmer/Chappeii Mexico. SACM/Sebastian Schon Publishing
Designee. SACMI LT 27

TU OLOR {Cayey ASCAP/WY Publishing. BMI/Lus Oneil.
ASCAP/Perfect Music Carporation. ASCAP/Pertect Latn Music
Publishing. ASCAP/Joan Ortiz. BMi/Universal-Musica Unica
Publishing. BMI/La Mente Maestra Music Publishing BMI/
EmestaF Padhlla, BMI/Juan Luts Morera Luna, BMI/Liandel
Veguilla Malave. BMI/Vchor Martinez, BMI LT 23

UNDERDOG {Geofirey Stokes Nielson Publisting, BMIZEMI
8lackwood Music Inc , BMI/NZD Pubiishing Company, Inc ,
ASCAP/Limtle Champion Music, ASCAP/Pine Lake Pubtishing,
ASCAPLHL, CS 48

UN MINUTO {Warner-Tamerlane Publishing Carp . BMI/Sony/
ATV Harmony, ASCAP/EKKO Music, ASCAP)T 36

UNTIL IT'S GONE (Mass Confusion Productions Inc . ASCAP/
Universal Music Corporation, ASCAP/Cainon's Land Music
Publishing, ASCAP/EMI Apnit Music. Inc , ASCAP/Nappy Puddy
Music, ASCAP/Unwersal Music Z Tunes LLC, ASCAP/Aritho-
ny Randolph Publishing Designee, BMYWarner-Tamarlane
Publlshlng Com BMI/BDP Music. ASCAP). AMP/HL. RBH 31

e

El. VERDADERD AMDR PERDONA (Tumm Music, ASCAP/
WB Music Corp, ASCAP)LT 2

VERSOS DE MI ALMA (Pacific Latin Copynght In . ASCAP/
Edimusa ASCAPIT 25

[ AN e

THE WALLS {Rico Love Is Stll A Rapper, SESAC/EM! Foray
Music, SESAC/EMI Ententainment Worid, SESAC/Wamer-
Tarmerlane Publishing Comp , BMI/Courtney Madison Music.
BMI/EMI Aprit Music. tnc ASCAP/J Brasco Music, ASCAP/
No Question Entertamment. ASCAP), AMP/HL, RBH 58

WANNA BE YOURS (Top Stop Music Publishing, ASCAP/
Unwersal Music. SGAE/The Kids Publishing, BMI) LT 46

WANNA MAKE YOU LOVE ME (Music Of Cal IV, BMI/Cal IV
Entestaimment, LLC, BMIMusic Of Stage Three, BMI/Bobby's
Song And Salvage. BMI) CS 44

WE FOUNO LOVE [EM Apni Music. Inc, ASCAP/EMI Music
Publishing Ltd, MCPS/EMI Music Publishing [td . PRS). HL.
H100 1, LT 29, RBH 64

WE'LL BE FINE (Live Wiite LLC, BMI/Mavor & Moses LLC
SOCAN/Kobalt Mustc Publishing America Inc , ASCAP/Brother
Bagz Pubhstung, BMt/Warner-Tamerlane Pubhishing Corp
BM\/Brother Bagz Pubiishing SOCAN/Money Mack Music,
BMI], AMP. H100 89

WE OWNED THE NIGHT (Warmer-Tarerlane Publishing Corp .
BMI/DWHaywood Music BMI/RADIOBULLETSPublishing,
BMI/EMI Blackwood Music inc . BMI/String Stretcher Music.
BMi}. AMP/HL, CS 3,H100 34

WET THE BED {Songs Of Universal. Inc BMI/Cutture Beyand
Ur Experience Publishing, BMI/Sean1Music Publishing, BMI/
EMI Apnl Musie, Inc . ASCAP/KMacruhicent. BMI/Ambee
Street Publishung, ASCAP/Ms Lynn Pubbishing, ASCAP/
Unwversal Mustc Corporation. ASCAP/Notting Dale Sorgs
Inc, ASCAP/Lonnalistic Hitz, ASCAP/Ludacns Worldwide
Publishing, Inc . ASCAP/EMI Biackwood Music inc, BMI)
AMP/HL, RBH 12

WHAT DOESNT KILL YOU [STRONGER) {Universal Music
Pubiishing MGB Scandinavia AB, STIM/Sony/ATV Publishing.
STiM/Perfect Storm Music Group AB, STiM/Sony/ATV Tunes
LLC, ASCAP/BMG Gold Songs. ASCAP/Kurstin Music. ASCAP/
EMI Apnil Music, Inc . ASCAP), AMP/HL H100 99

WHATS HAPPENIN (Not Listed) RBH 95

WHEN WE STAND TOGETHER (Wainer Tamerlane Publishing
Corp . BMI/Arm Your Dillo Pubiishing, Inc , SOCAN/Zero-G
Music Inc , SOCAN/Black Diesel Music Inc . SOCAN/Mor
Music Productions. SOCAN), AMP, H100 44

'WHERE | COME FROM (B Red Toe BivI/Big Loud Bucks.
BMI/Amarilo Sky Sangs BMI/EMI Blackwood Music Inc
BMI/String Stretcher Music. BMI), HL, CS 27

WITHOUT YOU (UR IV Music. ASCAP/EMI Aprit Music.

Inc, ASCAP/Rico Love 1s Stilf A Rapper SESAC/EMI Foray
Music, SESAC/Shapiro, Bernstein & Co . Inc., ASCAP/What
APublishing LTD. SACEM/Sony/ATV Songs LLC, BMi/Piano
Songs. BMI/Talpa Music BV, STEMRA/Rister Editions, SACEM/
EMI Music Publishing Ltd, MCPS/EM! Music Publishing Lid,
PRSL HL.H1004

A WOMAN LIKE YOU {\amer Tamerlane Publishing Com
BMI/3UB Music, BMY/Sixteen Stars Music. BMI/How Bout
That Skyine Music, BMI/Songs From Ferry Street. BMI/BMG
Platnum Songs BMI} AMP. CS 36

WOO (Tappy Whyte's Music, LLC BMI/Songs Of Unwversal. Inc
BMI/FAZE 2 Music, BMI/Antonio Dixon's Muzik, ASCAP/EMI
Apnl Music, Inc , ASCAP/Chnistopher Mathaw Music, BMI/
Kaknowbi Music, BMIj, AMP/HL. RBH 45

WOP (Sterecfame Publishing/Stap Dash Publishing BMI}

WORKOUT {Dreamwiiamn, BMI/EMI Blackwood Music Inc .
BMI/Piease Gimme My Publishing Inc , BMi/Songs Of
Universal, Inc , BMI/Minmode Music. BMI/BMG Sapphire
Sangs, BMI/John Legend Publishing. BMI/Sukmeke Rainey
Mussc. ASCAP/Puzzled Preces Of Mind Music, ASCAP/EMI
Virgen Music Inc.. ASCAP/Elhot Wolff Music, ASCAPL AMP/
HL H100 19.RBH 11

YES {45th & 3t Music Publistang Inc, BMI/Sorry/ATV Songs
LLC. BMI/Studho Beast Musi, BM/Wamer-Tamerlane Publish-
ing Corp . BML, AMP/HL, RBH 30

YQU (Ruonin’ Behind Publisting, ASCAP/EMI April Music.

Inc . ASCAP/Unversal Music - Careers. BMI/High Powered
Machine Music, BMIl. AMP/HL. €S 17 H10064

YOU AND | (Stefam Germanotta p/k/a Lady Gaga. BMI/Sony/
ATV Songs LLC. BM|I/House Of Gaga Publishing, Inc , BMI/
GloJoe Music Inc . BMI), HL H100 33

YOU AND 1/YDU AND I {Sony/ATV Songs LLC, BMi/House Df
Gaga Publishing, Inc . BMI/Coigerns-EM) Music Inc , ASCAP),
HL, H10069

YOU DA DNE (Dat Damn Dean Music. BMi/Songs Of Universal,
inc, BMI/Kasz Money Publisting. ASCAP/Annarhi Music
LLC, BMI/EMI Blackwood Music inc . BMi/Rodeoman Music,
ASCAP/EMI Apni Missic, Inc , ASCAP/Oneiroiogy Publishing,
ASCAP/Prescription Songs, LLC , ASCAP), AMP/HL, H100 14

YOU GONNA FLY (Sony/ATV Harmony, ASCAP/Texa Rae
Music. ASCAP/Sory/ATV Cross Keys Music Publishing.
ASCAP/Sory/ATV Tree Publishing Company. BMI) HL, CS 23

YOU MAKE ME FEEL .. (Rokstone Music Lid, PRS/Peermusic
(UK) Lid PRS/P & P Songs Ltd, BMIIH106 13,17 38

YOUNG, WILD & FREE {ivty Own Chit Music BMIZEMI
Blackwood Music inc, BMI/PGH Sound Publishing. ASCAP/
WB Music Corp ASCAP/Bughouse, ASCAP/Mars Force
Music, ASCAP/Roc Nation Music ASCAP/Music Famamanem
LLC, ASCAP/EM Apnl Music, Inc , ASCAP/Toy Plane Music.
ASCAP/Unwersal Music Corparation. ASCAP/Westside
Independent Publishing, ASCAP/Late 80's Music, ASCAP/
Beechwood Music Corporation, BMI/Rebellion Corps Publish-
1ng BMI/South Hudson Music 8MI/Helen Yu' BMIL AMP/HL,
H10057 RBH 100

YOU THE BDSS (4 Blurits Lit At Once Publishing BMIEM!
Blackwood Music nc BMIKE On The Track Publishing,
ASCAP/Making Moves Music Group. ASCAPUniersal Music
Carporation, ASCAP/Songs Of Universal Inc, BMI/Money
Mack Music, ASCAP/Harajuku Barbie Music BMI), AMP/HL
H10083. RBH 13

YU. MAD {Money Mack Music, BMI/Harajuku Barbie Music.
BMI/Songs Of Unwersal, In , BMI/Artist Publishing Group
West, ASCAP/WB Music Cop ASCAP/MADMAX SOUND
ASTAP) AMP/HL, RBH 53

Data for week of DECEMBER 3, 2011

CHART CODES: €S (Hot Country Songs), H100 (The Billboard Kot 100), LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org ) Sheet Music Dist.. Chart, Position



TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Warner Music Group names Brian
Roberts executive VP/CFO, effective Jan. 1. He currently
serves as senior VP/CFO at Warner/Chappell Music.

Columbia/BNA Promotion names Norbert Nix VP. He
was director of national promotion at RCA Nashville.

PUBLISHING: Razor & Tie Music Publishing appoints Sharon
Tapper VP of music publishing (New York), Lisa Johnson
VP of creative (Nashville) and Ross Asher creative direc-
tor (Nashville). Tapper was VP of creative at Kobalt Music
Publishing, Johnson founded Sweet Renegade Music, and
Asher was creative director at Universal Music Group’s
Brentwood-Benson music publishing division.

BMI promotes David F. Bills to executive director of on-
line communications. He was senior director.

TOURING: Vendini names Frank Sette VP of sales. He was
executive VP at SiteOne Services.

Palace Sports & Entertainment in Detroit—which oversees
the Palace, DTE Energy Music Theatre and Meadow Brook
Music Festival—appoints Sam Walton event coordinator. He
was executive producer at Signature Professional Group.

DIGITAL: Pandora promotes Priscilla Valls to VP of sales for
the Eastern region. She was director of Northeast sales.

DigitalMusic.org, the home of NARM'’s digital initiatives,
names David Iscove chairman of its Apps, Music & Gaming
Work Group. He’s director of EMI North America’s Works
Hub Initiative.

Zynga taps Lauren Wirtzer Seawood as director of en-
tertainment and media. She was VP of marketing at Def
Jam Enterprises.

—Edited by Mitchell Peters

WORKS

ARTISTS HELP BOOST PROJECT RISHI FUNDS
Los Angeles’ Music Box was buzzing with fans and music execu-
tives on Nov. 18 for a benefit concert featuring Compton, Calif.,
MC Kendrick Lamar and D] Green.

All proceeds from the sold-out event—which also featured
Azad Right, Schoolboy Q, Mateo, TiRon, Ayomari and Fuze the
MC—were donated to nonprofits Project RISHI (Rural India So-
cial and Health Improvement) and DWC (Downtown Women’s
Center of Los Angeles).

Project RISHI executive director/co-founder Ravi Menghani

POST-CMA
AWARDS
SOIREES

Following the 45th annual CMA Awards—billed
as “country music’s biggest night”—Nashville’s
industry cognoscenti partied until the wee
hours at various celebrations stationed around
Music City.

Warner Music Nashville stayed close to home with

its revelry, celebrating at the company's Music Row
offices. SQueezing in some camera time between
partying are (from left) Starstruck Management
Group manager Brandon Blackstock, Tim McGraw,
Blake Shelton, Faith Hill, John Oates, Warner Music
Nashville president/CEO John Esposito, Red Light
Management president/CEO Will Botwin and
Starstruck Management Group CEO/manager Narvel
Blackstock. pHO OOKE KELLY

It was a mega-night for Faith Hill, shown here

with Warner Music Nashville president/CEO John
Esposito. She debuted her first single in six years
“Come Home,” at the CMA Awards. PHOTO: BROOKE KEL

CONTINUED ON PAGE 62

)

says the goal “was to raise some money so we can have this water Before notching his first No. 1on the Billboard 200 with his
purification project” for impoverished villages in India. The debut release, Blue Slide Park, Mac Miller stopped by the

| lTiES) £ R Eth . San Francisco headquarters of his distributor INgrooves.
overall mission of Project RISH1, a nonprofit that launched in From left are INgrooves GM Dave Zietler, Miller and

2005 at the University of California in Los Angeles, is to estab- INgrooves founder/CEO Robb McDaniels. pHoto: ALICIA GIESEN

lish sustainable projects to improve sanitation, health care and
education in poor Indian villages.

“We haven't done the final numbers yet, but | think we'll end
up making a couple grand, at least. Some donors are still coming
in,” Menghani says, noting that the organization’s costs were
about $33,000. Since being founded, Project RISHI has raised
about $70,000. Donations can be made at ProjectRishi.org.

Noting that his first choice for the benefit was Pitbull, who
was out of Project RISHT's price range, Menghani says he hopes
to secure even bigger talent in 2012. “We sold out the tickets
eventually and ultimately made a small profit,” he says. “Next
year we’'ll hopefully do something bigger.”

Meanwhile, Lamar is working on a new studio album, which
is set for release in 2012. —Mitchell Peters

The Ronnie James Dio Stand Up and Shout Cancer
Fund hosted its inaugural awards gala on Nov. 1

at Los Angeles’ Playboy Mansion to raise funds

for its cancer prevention initiatives. Awards that
were named after Dio songs were presented to

such industry execs as Eagle Rock Entertainment
president for North America Mike Carden (Rainbow
in the Dark Award) and Danny Zelisko Presents
president Danny Zelisko (Killing the Dragon Award)
Both executives are cancer survivors. From left are
Ronnie James Dio Stand Up and Shout Cancer Fund
medical director/co-founder Dr. Sandeep Kapoor
(Sacred Heart Award); Carden; Zelisko; Gloria Butler,
wife and manager of Black Sabbath bassist Terry
“Geezer” Butler, Stand Up and Shout founder/
president Wendy Dio; “That Metal Show" host Eddie
Trunk (Long Live Rock ‘N Roll Award); Geezer Butler
(King of Rock 'N Rolt Award); and Rita Haney, widow
of guitarist “Dimebag" Darrell Abbott and winner of

) the Stand Up and Shout accolade. PHOTO: GENE KIRKLAND
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ABOVE: Holding court at Citizen
in Music City was Universal
Music Group Nashville. Among
the revelers was (from left) this
heavyweight trio of Live Nation
Entertainment executive Chairman
and Front Line Management
Group chairman/CEO Irving
Azoff. Greenberg Traurig giobal
entertainment and media group
chairman Joel Katz and UMG
Nashvilie chairman/CEO Luke
Lewis

RIGHT: Flanking artist Easton
Corbin are UMG Nashville senior
VP of nationa! promotion Royce
Risser (left) and senior VP of A&R
Brian Wright

%

Lady Antebellum celebrates its 2011 CMA Award for
vocal group of the year. From left are the group’s
Dave Haywood and Hillary Scott, Capitol/EMI Records
Nashville president/CEQ Mlke Dungan and the
group’s Charles Kelley. pPHOTO: RICK DIAMOND/GETTY IMAGES

B0 F Y ¢
S h 2 5582 oty

I Capitol/EMI Records Nashville artists and execs toasted the evening at Sambuca restaurant. Among
the revelers are (standing, from left) Capitol/EMI Records Nashville senior VP of marketing Cindy
Mabe and COO Tom Becci; artists Eric Church, Eric Paslay, Dave Haywood of Lady Antebellum and
Jon Pardi; Capitol/EMI Records Nashville president/CEO Mike Dungan; EM| Group COO Leo Corbett;
artists Walker Hayes, Dierks Bentley, Luke Bryan, Lady Antebellum’s Charles Kelley and Little Big
Town'’s Phillip Sweet and Jimi Westbrook. Seated are (from left) Chynna Rae Carrion and Lauren
Leiter of Lighter Ray; artists Kelleigh Bannen, Darius Rucker, Lady Antebellum’s Hillary Scott, Little
Big Town’'s Kimberly Schiapman and Karen Fairchild and singer Mickey Guyton; and Capitol/EMI
Records Nashville senior VP of promotion Steve Hodges: PHOTO: RICK DIAMOND/GETTY IMAGES

&4

DITED BY GAIL MITCHE

Filling this room full of singing and playing talent are (back row, from left) Bradley Gaskin, Joanna
Smith, Casey James, Kristen Kelly and Love & Theft's Stephen Barker Lyles. In the middle row are
(from left) Aaron, Clara and Brlan Henningsen of the Henningsens; Angaleena Presley, Wade Bowen;
and Bush Hawg members Craig Hand, Jim Phipps, Shaun Ames, Russ Caldwell, Alex Wilshire and Ben
Helton. In the front row are (from left) Jake Owen, Carrie Underwood, Miranda Lambert, Sony Music
Entertainment CEQ Doug Morris, Sony Music Nashville chairman/CEOQ Gary Overton, Sara Evans,
Kenny Chesney, Grace Potter, Chris Young and Kix Brooks. PHOTO: ALAN POIZNER

| POST-CMA AWARDS SOIREES

Sony Music Nashville took up residence at the Hermitage
Hotel to wind down after the ceremony. From left: Sony
Music Entertainment CEO Doug Morris. Grace Potter, Kenny
Chesney, Miranda Lambert and Sony Music Nashville
chairman/CEQ Gary Overton. PHOTO: ALAN POIZNER

The RIAA and National Music Publishers' Assn. co-
hosted their post-CMA Awards festivities at Valentino’s
Ristorante. From left: RIAA chairman/CEO Cary
Sherman, songwriter Paul Pelt, guest Natalia Parker and
NMPA president David Israelite. PHOTO: SUSAN ADCOCK

2 d
Former Gospel Music Assn. and Christian Music Trade
Assn. president/CEO John Styll (far left) joins Church
Music Publishers Assn. CEO Elwyn Raymer (second from
right) and his wife Linda, and Nashville Songwriters Assn.
International president Steve Bogard. pHOTO: SUSAN ADCOCK
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