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FutureSound will bring together artists, 

entrepreneurs, investors and rights -holders into the same room to 

foster focused and progressive conversations about next -generation 

opportunities for music. 

This results- driven event will serve as the definitive forum for outlining 

the solutions to the main challenges the digital music business faces 

today, focusing on positive outcomes for all involved. 

CONFIRMED SPEAKERS INCLUDE: 

TIM CHANG, Managing Director, Mayfield Fund 

JACK ISQUITH, SVP Strategic Development, Slacker 

DAVID ISRAELITE, President, NMPA 

JOLIE O'DELL, Writer, VentureBeat 

MITCH ROTIER, SVP Marketing and Product Development, UMGD 

J SIDER, CEO /Founder, RootMusic 

REGISTRATION NOW OPEN! 
Be a part of this ground breaking event. 

Register today and Save $100 

Early Bird Rate Ends Sept 28th. 

Program announcements made daily, watch for updates: 

www.FutureSoundConference.com 

JUST ANNOUNCED! 
Keynote Speakers: 

SETH GOLDSTEIN 
Chairman /Co- Founder 
Turntable.fm 

IN ASSOCIATION SPONSOR: CONFERENCE SPONSOR: 

I. LOEB& 
LOEB LLP 

REGISTRATION INFO: 212.493.4263 CONFERENCES @BILLBOARD.COM 

SPONSORSHIP INFO: 646.315.2961 CEBELE.MARQUEZ @BILLBOARD.COM 
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Explore our new, photo - 
laden style column, the 
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column /the -hook. Written 
and curated by columnist 
Gregory DelliCarpini Jr., 

the Hook is where music 
and fashion connect. 

FUTURESOUND 
Billboard's FutureSound 
event, in association with 
Loeb & Loeb, is set for 
Nov.17 -18 in San Francisco. 
Keynotes include 
Turntable.fm's Seth 
Goldstein and SV Angel's 
Ron Conway. More: future 
soundconference.com. 
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FILM & TV MUSIC 
The Billboard /Hollywood 
Reporter Film & TV Music 

Conference will take place 
Oct. 24 -25 at Los Angeles' 
Renaissance Hollywood. 
Speakers have been 
announced. For more, 
go to filmandtvmusic 
conference.com. 
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TOURING 
The Billboard Touring 
Conference & Awards, 
presented by ShowClix, 
are Nov. 9 -10 at the 
Roosevelt in New York. 
Panels and speakers have 
been announced. Details 
at billboardtouring 
conference.com. 
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An affiliation between 
an artist management 
company and a label 

is hardly a novel arrangement. 
Just ask Red Light Manage- 
ment /ATO Records or Tenth 
Street Entertainment /Eleven 
Seven Music. 

But by aligning the interests 
of the world's largest record 
label with the largest concert 
promoter, artist management 
firm and ticketing company, 
Live Nation Entertainment and 
Universal Music Group's new 
management partnership (Bill - 

board.biz, Sept. 19) is invest- 
ing an unprecedented amount 
of firepower in the concept of 
a management /label alliance. 

Under their joint- venture 
partnership, Live Nation's 
Front Line Management 
will acquire a 50% stake in 
UMG's artist management 
companies, which include 
Trinifold, Twenty First Art- 
ists, 5B and Sanctuary. 

While each will continue to 
be run separately, the heads of 
those companies will report 
to Front Line, which is the 
managing partner of the JV. 

Front Line isn't investing any 
capital in the venture. Instead, 
it will acquire an ownership 
stake in exchange for its ex- 
pertise. UMG and Front Line 
will also collaborate on devel- 
oping bundled, direct- to -con- 
sumer product offerings for 
other UMG artists. 

As recorded -music sales 
continue to slide, labels have 
been acquiring as many rights 
as they can when signing new 
artist deals, including manage- 
ment and ticketing. But the la- 

bels don't always know what 
to do with these rights once 
they acquire them. Front Line 
and Ticketmaster immediately 

MANAGEMENT BY RAY WADDELL AND ED CHRISTMAN 

GIANT STEPS 
What Universal Music's artist management tie -up with 

Live Nation means for the biz 

Bigger stable: Live Nation chairman 
IRVING AZOFF: right, from top: 
INDIA.ARIE. ROBERT PLANT and 
WOLFMOTHER. 

solve that problem for UMG. 
Universal Music chairman/ 

CEO Lucian Grainge "is hell- 
bent on building his manage- 
ment company and was look- 
ing for a way to bring it all 
together," says an executive at 
a rival management company 
who requested anonymity. 
"And now it looks like he has 
found a way to make that hap- 
pen without worrying about 
how to manage the business." 

UMG's management cli- 
ents include Robert Plant, 
India.Arie, Craig David, Wolf - 
mother, the Darkness, ZZ Top, 

Slipknot, Steve Azar and doz- 
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ens of others. 
How will UMG artists ben- 

efit from a tie -up with Front 
Line? Expect to see more bun- 
dled sales of concert tickets 
and UMG music, as well as 
with merchandise, a thriving 
business in which Live Nation 
and Universal's Bravado divi- 
sion are the market leaders. 
For instance, artists could bun- 
dle a new CD, digital album 
or mobile product with a ticket 
sale or a VIP opportunity, of- 

fering them through their own 
websites -an approach that 
meshes with Live Nation's and 
Bravado's interest in growing 

direct -to -fan sales. 
According to a source fa- 

miliar with the situation, the 
two partners expect to roll 
out their first bundled offer- 
ings in the United States, the 
United Kingdom and Ger- 
many, in cases where Uni- 
versal artists are either hav- 
ing their tour booked by Live 
Nation or have their ticketing 
handled by Ticketmaster. 

As for Live Nation's market - 
leading Ticketmaster, which 
is facing competition on all 
fronts, the alliance with a part- 
ner of the size and scope of 
UMG could prove to be a stra- 

tegic advantage as it seeks 
to align with nontraditional 
ticketing partners. 

If the UMG /Live Nation 
partnership starts delivering 
results, it could inspire other 
labels to seek their own al- 
liances with management 
firms -possibly even with 
Front Line itself. But while 
affiliations between man- 
agement companies and la- 
bels -and with promoters, 
merchandising firms, tick- 
eting companies and music 

publishers -will continue to 
proliferate, some managers and 
artists will still choose to live 
outside the "big box" system. 
It's a boutique approach that 
has worked well not only for the 
likes of veteran superstar /man- 
ager pairings like Bruce Springs - 
teen /Jon Landau and Toby Keith/ 
T.K. Kimbrell, but also new stars 
like Lady Gaga (Troy Carter) and 
Justin Bieber (Scooter Braun). 

The notion of affiliated artist 
management and label services 
doesn't sit well with some artists 
because one of a manager's pri- 
mary responsibilities is to fight 
for a client's interests vis -a -vis his 
or her label, pressing the label 
for more money, marketing ser- 
vices, tour support and promo- 
tional backing. 

Live Nation has multi- rights 
deals with superstars like Jay -Z 
and Madonna. But for all practi- 
cal purposes, Live Nation aban- 
doned its plans of handling 
recorded -music projects when 
ex- chairman and head of Live Na- 

tion Artists Michael Cohl left the 
company in 2008. 

Though Live Nation still re- 
tains some recorded- content 
rights under its multi- rights 
deals, it seems clear that Live 
Nation will end up partnering 
with a label for content proj- 
ects, particularly with a Ma- 
donna album on the horizon. 
In a brief interview, Live Na- 
tion Entertainment chairman 
and Front Line founder Irving 
Azoff declined to comment on 
the specifics of the UMG /Live 
Nation deal, but he confirmed 
that "if we do get a label partner 
on Madonna, that decision will 
be made by Madonna and [her 
manager] Guy Oseary." 

b. MOBILE: For 24/7 news and analysis on your cellphone or 
mobile device go to mobile.billboard.biz. 
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>>>R.E.M. 
CALLS IT A DAY 
R.E.M., the seminal 
band from Athens, 
Ga., whose jangly, 
Byrds- inspired guitar 
sound helped de- 
fine indie rock and 
played a key role in 
the emergence of 
alternative rock as 
a radio format and 
retail category, called 
it quits Sept. 21. The 
announcement came 
six months after the 
release of the band's 
15th studio album, 
Collapse Into Now 
(Warner Bros.). "We 
walk away with a 

great sense of grati- 
tude, of finality and 
of astonishment at 
all we have accom- 
plished," the band 
said in a statement 
on its website. "To 
anyone who ever 
felt touched by our 
music, our deepest 
thanks for listening." 

>>>PANDORA 
OVERHAULS 
WEBSITE 
Web radio company 
Pandora unveiled an 
overhaul of its web - 
site, with simplified 
station creation and 
expanded artist infor- 
mation and listener 
profiles. Also new are 
dedicated URLs for 
individual stations to 
encourage sharing 
and player control 
buttons like pause, 
thumbs up /down and 
a new shuffle func- 
tion. Pandora also 
sharply increased its 
listening limit for free 
users from 40 hours a 

month to 320 hours. 

» >VIMEO 
LAUNCHES 
MUSIC STORE 
Vimeo has opened 
a music store where 
video creators can 
purchase and down- 
load music for use in 
their clips. The store 
offers more than 
45,000 tracks from 
multiple genres and 
enables creators to 
search for music by 
genre or more than 
100 categories of 
metadata, such as 
tempo or mood. 

Reporting by 
Antony Bruno, Jason 
Lipshutz and Marc 
Schneider. 
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Primary Violator's top executives talk about opportunities in artist management 

primary Wave Music's 
merger of its talent 
management division 

with Chris Lighty's Violator 
Management (Billboard.biz, 
Sept.16) represents its bold- 
est move yet to make serious 
inroads in what it sees as a 

vital growth area. 
Newly christened Primary 

Violator boasts superstar 
Lighty clients like Mariah 
Carey, Sean "Diddy" Combs, 
50 Cent and LL Cool J, as 
well as Cee Lo Green and 
Eric Benét, both of whom 
were signed by former Out - 
Kast/Nas manager Michael 
"Blue" Williams after he 
merged his Family Tree En- 
tertainment firm with Pri- 
mary Wave in 2009. 

Primary Violator will be 
headed by Primary Wave 
Music founder /CEO Larry 
Mestel, who will be chairman/ 
CEO of the merged com- 
pany; Lighty, who will be COO; 

and Williams, who will be 
president. 

"We want to make as big 
a push in management as in 

publishing," Mestel says. "To 
do that, we wanted to get 
into business with some of its 
titans ... We will take a very 
aggressive, no- holds- barred 
stance when it comes to 
going after artists." 

Primary Wave got its start 
in 2006 as a music publisher 
with its purchase of an own- 
ership stake in Kurt Cobain's 
song catalog. Since then, 
the New York -based com- 
pany has acquired stakes 
in other celebrated cata- 
logs, including Hall & Oates, 
Steve Earle and Motown leg- 
end Lamont Dozier, while 
also aggressively diversi- 
fying into other services. 
The company's BrightShop 
division provides digital 
marketing and production 
services, while its Brand 
Synergy Group, which is 

helmed by former Island 
Def Jam senior VP of strate- 
gic marketing Jeff Straughn, 
recently brokered Rihanna's 
high -profile advertising 
partnership with Nivea. 

But expanding its foot- 
print in artist management 
is clearly a top priority for 
Primary Wave. In interviews 
with Billboard after the deal's 
announcement, Lighty, Mes- 
tel and Williams discuss their 
reasons for linking up and 
why they're filling a void left 
by record labels. 

CHRIS LIGHTY 

How will your 
clients benefit 
from the deal? 
Primary Wave 
has a digital 
arm bigger 
than the one we 
have. We know 
the whole busi- 

ness is digital. It'll give us an interest- 
ing set of tools for our clients, since 
we can't rely on the record company 
to do the things they used to. 

And the fact that Primary Wave 
has a publishing arm is a plus. We 

see so many writers come and go and 
didn't focus on them. But we'll try 
and build up our relationships with 
songwriters now. 

What will your role be at Primary 
Violator? 
Because we'll have a bigger staff now, 
I can go out there and service my cli- 
ents, and also help bring in more big 
clients. Also, I can focus on trying to 
find the right brand extensions, like 
the 50 Cent deal [with Pure Growth 
Partners for his Street King energy 
drink] and things like that. It takes a 

lot of ... energy to form these types 
of lucrative ventures. This merger 
will allow me more time to pursue 
these deals. 

Also, it's been a long time since 
I've had someone that can push 
me. The last time was Lyor Cohen 
at Rush Management. Since then, 
I haven't had anyone who really 
pushed me. With Larry, I feel I'll 
have that kind of relationship. Be- 
sides Larry, Blue and I have a great 
relationship. It will be good to have 
other people in the room to bounce 
things off of, especially when think- 
ing outside the box. 
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How do you see this evolving? 
I'm looking forward to finding some 
great new talent, and to further de- 
velop the brand extension. For the 
artists, we will become the next al- 

ternative to what's out there. There 
is a lack of great management com- 
panies -and we're trying to fill the 
void with this merger. 

LARRY MESTEL 

Why do this 
deal? 
We were already 
building a man- 
agement corn - 
pany. We have 
Cee Lo, Eric 
Benét and Ginu- 
wine. We wanted 

to supercharge this effort, so we are put- 
ting together two of the best executives 
in the business with Blue and Chris. We 

intend to build this into a powerhouse. 

Are you looking to build an urban/ 
pop powerhouse, or will you pursue 
management clients across genres? 
We have deals with managers like Scott 

Fraser [Saving Abel] and Jerry Blair [Ebony 

Bones, Alex Young] so we are definitely 
diversifying the genres that our manage- 
ment side is involved in. What makes this 
deal so different is we will leverage our 
Brand Synergy Group, our digital market- 
ing BrightShop, our television and movie 
synch teams and all ofour publishing mar- 

keting so that our management clients can 

use these tools. That is the power of what 
we are bringing to this deal. 

Chris and Blue will build this joint ven- 

ture as the main vehicle for management, 
and we will go after artists that are under - 
serviced and with managers that don't have 

the resources that Primary Wave has. 

As an artist manager, you typically 
won't have the publishing rights to 
a client's songs, which means you'd 
only collect a 10 % -20% cut of their 
revenue from a synch placement. 
Why would you do that when you 
could try to secure that same synch 
for one of Primary Wave's songwrit- 
ers and collect 50 %? 

We don't market based on what percent- 
age we get. We market based on oppor- 

tunity. Let's say we have an artist that 
is a management client and there is an 
urban synch opportunity -doing that 
placement would be additive, not dilutive. 

How will you grow the business? 
We will take a very aggressive, no- holds- 
barred stance when it comes to going after 
artists. We are offering artists services 
that aren't being provided elsewhere. 

Ynam_EWf*t 
Wondenng d Uve á a LON.SFO nand fed for n!5 next week? 

Getbrg Uve by bag. bnx!ow 8 steal as me on the Untied at 1035 

MICHAEL `BLUE' 
WILLIAMS 

What made 
t h i s d e a l 

happen? 
Chris and I 

have been 
doing this 
separately for 
about 20 years. 
He's someone 

that I've always looked up to. Over 
the last few years, both of us had the 
desire to grow. Primary Wave gave 
me that chance. Chris said he was 
thinking about making a move. I 

told him that Primary Wave would 
be a great place to make that move. 
Larry Mestel thought it was great 
and he did everything he needed 
to do to make it happen. 

What's the next move? 

In the past, the labels did all the 
work and they coddled the managers 
because most of them didn't know 
how to do their jobs. But now the 
labels supply fewer services, so art- 
ists need management that knows 
how to navigate the marketplace. 
Nowadays, they aren't just artists, 
like athletes aren't just players. They 
are all brands. 

How do you see your role in the oper- 
ation versus what Chris will be doing? 
I'm spending more time on the West 
Coast because out here there are film 
and TV opportunities. Chris will be 
based in New York. So right now, 
we'll do things depending, logisti- 
cally, where they fall. Both of us will 
start kicking in doors, and talking 
Primary Violator up, and letting the 
word spread. 

What benefit does this deal bring 
to you and Lighty? 
When you're a manager, doing it 
as long as we have, where you have 
to solve every problem and handle 
everything, you reach a point of al- 
most mental fatigue. But now with 
Primary Wave we have a chance to 
be in a room with a bunch of smart 
people, so they can push you and 
also help you provide more services 
to the artists. And we have a big 
staff to provide any level of service 
a client needs. 

How will you grow your client roster? 
I like to call it "big game hunting." Art- 
ists should get the message that it's OK 

to fire your manager and come to us 
as we try and find new ways to make 
money in this environment. a .. 
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Twin Cities Tastemaker 
Minnesota Public Radio's KCMP tops commercial triple A rival as it boosts emerging acts 

As some prominent triple A stations strug- 
gle with Arbitron's new electronic ratings 
system, the format has taken an unusual 

twist in Minneapolis. 
Programming an expansive, stylistically diverse 

playlist, Minnesota Public Radio's KCMP (the Cur- 
rent) isn't just beating its commercial rival in the 
ratings. Label promotion executives say it's also 
moving the music sales needle in its market like 
no other noncommercial triple A does. 

The upstart station has consistently outper- 
formed Clear Channel's established KTCZ (Cit- 

ies 97) among listeners aged 25 -54 since January, 
ranking in the top five of the advertiser -friendly de- 

mographic for three months from April to August. 
No other noncommercial triple A comes close to 
the Current's total audience share, which since 
June has stood at 4% or more of the Minneapolis - 
St. Paul market. 

The ratings are especially significant in light 
of KCMP's adventurous playlist, which can veer 
from the quirky folk of Bon Iver to a bouncy 
'80s ska tune by Madness to local hip -hop act 
Atmosphere. The Current's playlist also encom- 
passes arena -fillers Arcade Fire and Foo Fight- 
ers, crossovers from Coldplay and Adele, triple 
A staples Wilco and the Decemberists and a host 
of local acts. 

Edgier and more aggressive than many non- 
commercial triple As, its 5,000 -song music library 
includes 75 artists in current rotation, which ac- 

count for 45% of the station's airplay, according to 
PD Jim McGuinn, who previously programmed 
commercial alternative stations in Philadelphia 
and St. Louis. 

"It should be interesting and challenging 
enough that it doesn't insult serious music fans," 
McGuinn says, "but is still inviting to the non - 
hardcore fans, so they don't feel like it's a club 
they can't join." 

Schooled in the noncomm radio aesthetic at 
Philadelphia's WXPN, McGuinn has applied 
fundamental commercial radio programming 
practices -fast music rotations, contesting, 
cross -promotion, concise jock raps, count- 
downs and social media -in a noncommer- 
cial environment. That combination has made 
the Current a tastemaker and a springboard 
from which labels spread acts to stations in 
other cities. 

After KCMP became one of the first triple 
A stations to add "Home" by Edward Sharpe & 

the Magnetic Zeroes, local sales of the band's 
Up From Below album shot up 54% when the 
station moved the song into heavy rotation the 
week ending Nov. 8, 2009, according to Nielsen 
SoundScan. That made Minneapolis -St. Paul the 
band's top -selling market that week, even though 
it ranks only 13th in size among all U.S. demo- 
graphic market areas. "Home" peaked at No. 9 

on Billboard's Triple A airplay chart and spent 
15 weeks on the Alternative airplay chart, peak- 
ing at No. 25. 

"They really went after it and that served as a 

catalyst for us to spread the record to other sta- 
tions around the country," Vagrant Records GM 

Dan Gill says. 
Early KCMP airplay on Mumford & Sons' "Lit- 

tle Lion Man" is credited with making the band's 
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Let me come home: EDWARD SHARPE & THE 
MAGNETIC ZEROS (far left) performing at 
KCMP Minneapolis; MUMFORD & SONS; and 
KCMP PD JIM McGUINN (inset). 
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debut album, Sigh No More 

(Glassnote), a top 10 seller in 
Minneapolis -St. Paul when 
it came out on Feb. 16, 2010. 

During the first three months 
following the album's release, it 

sold 3,700 units in Minneapolis -St. 

Paul, more than in any other U.S. mar- 
ket outside of New York, according to SoundScan. 

When the band booked its 2010 U.S tour in sup- 
port of the album, it sold out Minneapolis' Varsity 
Theater in one day. On the act's previous tour stop 
in the city, it played to 17 people. 

"We networked McGuinn with other program- 
mers to talk about what he was seeing with the 
band and it spread like wildfire," says Danny Buch, 
senior VP of promotion and artist development 
at Sony's RED, which distributes Sigh No More. 

More recently, KCMP's embrace of James Vin- 
cent McMorrow gave the Irish singer /songwriter 
valuable promotional support. His debut album, 
Early in the Morning (Vagrant), has sold 15,000 
units since its release in January, according to 
SoundScan, peaking at No. 12 on the Heatseek- 
ers Albums chart. Minneapolis -St. Paul has gen- 

erated the third -largest number of sales for the 
album after only New York and Los Angeles, ac- 

cording to SoundScan. 
Several factors work in the station's favor. Like 

San Francisco and Seattle, Minneapolis has long 
been a public radio stronghold, thanks to a popu- 
lation that's more educated and younger than the 
national average -44% are aged 20 -44, according 
to the U.S. Census. Without an alternative rock 
station in town, the Current appeals to a broad 
coalition of alt- rockers, indie -rock fans and tradi- 
tional triple A listeners. 

"We draw on the ideology and best practices of 
the progressive FM era of the early '70s, college 
radio in the '80s and a little bit of the attitude of 
alternative stations of the '90s," McGuinn says. 

The station also benefits from occupying a mu- 
sical niche that has grown during the past sev- 

eral years. "When the Current launched in 2005, 
playing the Decemberists and Arcade Fire was 
a lot more fringe than playing them today," Mc- 

Guinn says. 
Relying on listener donations to cover a large 

chunk of its operating costs makes participating 
in the local music community more essential than 
for a commercial station. Those efforts, in turn, 
have benefited its local standing with listeners. 
KCMP has reached record sponsorship sales and 
corporate underwriting during the past fiscal year, 
McGuinn says. 

Vagrant's Gill says KCMP has proved to be a 
vital promotional vehicle for his label's artists. 

"It's a real godsend for indie labels like ours," 
Gill says. "When they give a record a shot, they 
have the audience that allows you to see how the 
record is going to perform." e 

THE SOUND OF PHILADELPHIA 
As WXPN's `World Cafe' marks its 20th year, station grows Web presence 
More than two decades after it be- 
came one of the first public radio 
stations to evolve from block 
programming to an adventurous 
strain of triple A, Philadelphia's 
WXPN is more than just a launch 
pad for new artists. It's also widely 
regarded as one of the most influ- 
ential triple As in the nation. 

As it marks the 20th anniversary 
of its signature, nationally syndi- 
cated "World Cafe" program, one 
of the station's biggest challenges 
is squaring the tastes of older, long- 
time listeners with the younger au- 

dience it's trying to cultivate. "Our 

airstaff is able to connect the mu- 
sical dots between the Black Keys 

and Muddy Waters, Animal Collec- 
tive and the Grateful Dead," says 

Bruce Warren, assistant station 
manager for programming and ex- 

ecutive producer of "World Cafe." 
While indie rock and singer/ 

songwriters ride shotgun on the 
air, WXPN last year launched a pair 
of Web radio streams to more nar- 

rowly target online listeners: XPN2 
offers a deeper exploration of indie 
and modern rock, with an empha- 
sis on unsigned and emerging 
acts. Folk Alley, meanwhile, mixes 

singer /songwriters, Celtic, acous- 
tic, Americana and other compat- 
ible genres. Both are hosted by sta- 
tion personalities. 

"There are a lot of people get- 
ting music from the Internet that 
they're not getting from their radio 
stations," Warren says. "The con- 
versation is happening online so 
you have to be there." 

WXPN is also a key contribu- 
tor to NPR Music's online portal, 
providing on- demand archived 
broadcasts of "World Cafe" and 
its Friday "Free at Noon" concert 
series, along with one -off concerts 

broadcast on the station. Last year 

it launched XPoNential Radio, a 

24/7 adaptation of the station car- 
ried by 35 NPR outlets from Alaska 
to Mexico as a high- definition radio 
side channel, and the Key, a website 
devoted to Philadelphia musicians, 

as part of NPR's ARGO Network. 
A decline in corporate under- 

writing coupled with uncertainty 
over government funding of pub- 
lic media has the station focusing 
more efforts on listener support. 
"Membership is still pretty good," 
Warren says, "but it's more of a 

struggle than ever before." -PH 
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Broadway ̀ Gu 
Seth MacFarlane joins the cast of actors taking their 
music to a higher level 

Actors who embarrass themselves as 
recording artists are a long Hollywood 
tradition. So whenever a film or TV star 

threatens to release an album, it tends to awaken 
memories of Don Johnson or Bruce Willis rather 
than the accomplished double- threats of earlier 
eras, like Bing Crosby or Barbra Streisand. 

This year alone three actors have immersed 
themselves in recording projects: Jeff Bridges 
as a country troubadour on Jeff Bridges (Blue 
Note), "House" star Hugh Laurie as a New Or- 

leans jazz and blues pianist on Let Them Talk 

(Warner Bros. /Rhino) and now "Family Guy" 
creator Seth MacFarlane as a big band singer 
reviving the glory days of the 1950s 

on Music Is Better Than Words 

(Universal Republic), due Sept. 27. 

But unlike many Hollywood 
vanity projects of the past, these 
albums feature artists with real 
chops who approached the record- 
ing process with a respect for the 
music. All three aligned themselves 
with top -name producers, arrang- 
ers and songwriters- MacFarlane 
with Joel McNeely, Laurie with Joe Henry and 
Bridges with T Bone Burnett. All three albums 
have landed in major -label pipelines as well. 

As he selected songs to record for Music Is Bet- 

ter Than Words, MacFarlane says he deliberately 
steered clear of those already made famous by 
his idol Frank Sinatra. After all, he says during 
a break from editing the forthcoming "Family 
Guy" movie, "no one is going to sing `Come Fly 

With Me' as well as Sinatra." 
Instead of singing the same songs as the Chair- 

man of the Board, MacFarlane opted to embrace 
the legend's approach to choosing material. "A lot 

of the songs he made famous were relatively for- 

gotten before he got his hands on them," he says. 

"He'd pick a Jerome Kern song or a Rodgers & 

Hart song from the '20s or '30s and have Billy 
May or Nelson Riddle or Gordon Jenkins make 
them new again with an arrangement." 

The only songs on MacFarlane's album 
that have been recorded with any frequency 
are David Raksin and Johnny Mercer's 
"Laura" and "Two Sleepy People" from Frank 
Loesser and Hoagy Carmichael. The title 

track is a slow, swinging version of an Andre 
Previn. Betty Comden and Adolph Green 
song from the Gene Kelly -Cyd Charise film 
"It's Always Fair Weather." The rarely recorded 
"Nine O'Clock," penned by Robert Merrill, 
was in "Take Me Along," a musical version of 
Eugene O'Neill's "Ah, Wilderness" starring 
Jackie Gleason. And "She's Wonderful, Too" 

is a completed version of a George Gershwin- 
inspired 20- second cue McNeely had written 
for an episode of "Young Indiana Jones." 

MacFarlane put his chops on display in Au- 
gust at L.A. nightclub Vibrato, demonstrating 
both knowledge and sharp musical instincts that 

go beyond the Broadway- inspired 
spoofs of "Family Guy." Backed by 
McNeely and a big band, he intro- 
duced songs by title and songwriter 
with an accompanying anecdote. 
Like Sinatra, he also discussed 
the arrangements written by his 
collaborator. "Joel writes in a vi- 

sual way," MacFarlane says. "It's 
orchestral jazz, not big band, and 
that's what differentiated Sinatra's 

music from his contemporaries. He wanted rich, 
lush orchestration ... It's the kind of thing I 

like to hear." 
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The cream in my coffee: 
SETH MacFARLANE 
with SARA BAREILLES 
performing in March at 
Club Nokia in Los Angele 
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NOTES: This year's Emmy Award winners 
in the music categories were Carter Burwell 
(composition for a mini -series, movie or special), 
Garth Neustadter (original dramatic score) 
and Harry Connick Jr. (music direction). The 
Guild of Music Supervisors continues to push 
for a music supervision Emmy Director Ter- 
rence Malick filmed scenes at the Austin City 

Limits Music Festival that included actor Chris- 
tian Bale, who played bongos with Fleet Foxes 

Radiohead will play four songs Sept. 26 on 
"The Colbert Report" ... Douglas Freel's "Fix: 

The Ministry Movie" will be screened Oct. 19 in 
New York during the CMJ conference. . 
The Billboard /Hollywood Reporter Film eZ TV 
Music Conference will be held Oct. 24 -25 at the 
Renaissance Hollywood Hotel in Los Angeles. For 

more information and to register, go to filmandty- 
musicconference.com. 
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`Loser' Like Me 
How Train landed the unusual assignment of crafting 
a TV theme song 
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Weigh t, don't tell me: 
TRAIN and the cast of NBC's 
"The Biggest Loser." 

TV theme songs, especially ones with es- 

tablished pop musicians, have become 
rarities in prime -time TV. 

But the unmistakable pop -rock sounds of 
Train will soon open NBC's weight -loss compe- 
tition show, "The Biggest Loser." The San Fran- 
cisco band has written and recorded a theme 
song for the program, which will begin airing it 
during its second episode on Sept. 27. 

A 22- second portion of the new song, "Brand 
New Book" -the chorus and bridge of the tune - 
will play during the opening credits, which fea- 

tures the show's trainers shouting instructions 
and encouragement to contestants. A minute - 
long version is on tap for use later this season. 

Discussions about a theme song for the show 
began in June when Daryl Berg, executive direc- 

tor of music for Reveille, the company that pro- 
duces the show, reached out to EMI Music Pub- 
lishing for potential songwriters. Reveille wanted 
to add music to help freshen up the show, the 
Sept. 20 season premiere of which was watched 
by 6.1 million people, according to Nielsen. 

"EMI pitched me a bunch of artists," Berg says. 

"We narrowed it to three and we got our No. 1 choice." 

Seeking to capture the uplifting nature of 
the show, Berg says he saw Train as a perfect 
fit. The band's mainstream appeal certainly 
didn't hurt either. Its ubiquitous 2009 single 
"Hey, Soul Sister" has sold 5.6 million digi- 
tal tracks in the United States, making it the 
eighth- biggest -selling digital song of all time, 
according to Nielsen SoundScan. 

Train's Monahan co -wrote two songs for sub- 
mission, an uptempo number that wasn't used 
and "Brand New Book," which is still energetic, 
but a bit slower. 

"Pat has a different work ethic than many art- 
ists," says the band's manager, Jonathan Daniels 
of Crush Management. "He's like an Olympic 
athlete and if I say there's an assignment, he gets 

really focused on hitting the goal." 
EMI, Reveille and the band went back and 

forth as demos were turned in and Train shaped 
the song to fit the show's needs. "They were in- 
terested in something dramatic," Daniels says, 

"and they really didn't have much to change." 
Rather than contract a composer or band 

to the standard work -for -hire deal, Berg says 
Reveille felt "there was more value in get- 
ting a band of stature. It's more interesting 

to have Train providing the flavor and vibe 
for the show." 

TV theme songs have largely disappeared, 
with production companies and TV networks 
usually opting for instrumentals, partly because 
hiring a popular band to write and record a theme 
song can be an expensive proposition. 

At the time Monahan was writing songs for 

"The Biggest Loser," he was also penning a track 
for the new John Singleton film, "Abduction." 
"To Be Loved," the leadoff Train track on the 
Sony Music soundtrack for the Lionsgate film, 
was recorded, mixed and mastered in the four 
days that preceded the band's two -month tour 
with Maroon 5 that wraps Sept. 24. 

While the group's songs have been licensed 
for use in TV shows, movies, ad campaigns and 
videogames, the two new songs are Train's most 
prominent synch placements of new material 
since the act's "Original" was in 2004's "Spider - 
Man 2" and "Shake Up Christmas" was recorded 
for Coca -Cola ads that aired last year. 

Daniels says it's too early in the process to de- 

termine whether "Brand New Book" or "To Be 

Loved" will be released as singles or included on 
the next Train album. "My hope is that 'The Big- 

gest Loser' has them on to play the song -it would 
be good closure." 

Train hasn't performed either song while 
on tour, but Monahan has been writing exten- 
sively and has about half an album's worth of 
new songs. The band will go into the studio in 
November to start recording its next album, tour 
China and Southeast Asia in December and fin- 

ish the album in January. 
"Train was a perfect match for the show," Berg 

says. "And with EMI and Sony, this could not 
have gone smoother." 

MOBILE: For 24/7 news and analysis on 

.biz your cellphone or mobile device go to 
mobile.billboard.biz. 
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Manager Al Bunetta talks ahout the enduring touring success of John Prine 

There are some famously long -lived relationships between 
managers and artists. Punch Andrews and Bob Seger, 
Jon Landau and Bruce Springsteen, Irving Azoff and 

the Eagles, and Ery Woolsey and George Strait are among 
those that immediately come to mind. 

But away from the arenas and stadiums where those superstars 
perform is another manager /artist pairing that has been every 
bit as rewarding: Al Bunetta and legendary singer /songwriter 
John Prine. 

"Most of it on a handshake," Bunetta says of their 40 -year partner- 
ship. "Now we're at a certain age where we got to put stuff on paper." 

After all these years on the road, Prine is still playing big rooms 

and prime dates, working as much as he wants and 
on his own terms. Though he cut his teeth in clubs 
and coffeehouses, Prine has played 3,000 -capacity 
or larger rooms for more than three decades, with a 

route that includes theaters, auditoriums and per- 
forming arts centers, augmented by key festivals 
and, now, music -themed cruises. 

It's a remarkable track record for an acoustic-based 
folk artist whose shows feature zero pyrotechnics. 
Instead, Prine continues to pack venues by charming 
audiences with his renditions of such early classics 
as "Illegal Smile," "Angel From Montgomery" and "Your Flag Decal 

Won't Get You Into Heaven Anymore," and latter -day favorites like 
"In Spite of Ourselves" and "She Is My Everything." 

Prine, who survived a cancer scare in the late '90s and turns 
65 on Oct. 10, now works about 50 dates per year. He's playing 
scattered concerts this fall, including the Mountain Winery in 
Saratoga, Calif., on Sept. 28; Massey Hall in Toronto on Oct. 21; 

and the Orpheum Theatre in Phoenix on Nov. 19. 

For the last 20 or so years, Bunetta's management company 
has also served as his in -house booking agency -an unusual ar- 

rangement that's allowed under Tennessee law for firms based 
in the state. Taking booking in -house was a natural extension of a 

do- it- yourself approach that the artist and manager first embraced 
with their founding of Oh Boy! Records in 1981. The label has 
released all of Prine's albums since then, and a new collection 
of previously unreleased studio tracks and live recordings, The 

Singing Mailman Delivers, is due Oct. 25. 

Befitting an artist of his stature, Prine's headlining ticket prices 
start in the $40 range, and they sell. "We win more than we 

lose, and nobody gets creamed," Bunetta says. "John won't have 
a promoter get hurt. You've got to keep the business flourishing." 

Prine gets so many offers to play that his camp has to be selec- 
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Ah, blow up your TV: 
JOHN PRINE in 2009 at the 
use of Blues in New Orleans. 

tive. "You can't just do things for monetary gain," Bunetta says. 
"We won't, [which] is why we get top money. John has his stan- 
dards, and it's all about doing what's right." 

That includes packaging synergistically when appropriate, 
pairing up with such acts as Emmylou Harris, Loudon Wain- 
wright Ill or Old Crow Medicine Show in some markets. Bu- 

netta says many of the good packaging ideas come from the 
promoters, particularly the young ones. "Most of the time they 
work," he says. 

Prine has worked with many of the same talent buyers for de- 
cades, including Chuck Morris in the Rockies, Danny Zelisko 
in the Southwest, Peter Jest in Wisconsin, Jam in Chicago and 

buyers at such Prine mainstays as Carnegie Hall in 
New York and Wolftrap in Vienna, Va. Prine also has 
cultivated relationships with younger promoters, 
including Bowery Presents, Jason Zink's Sherpa 
Concerts and Darin Lashinsky's NS2. 

Phoenix promoter Zelisko, who recently launched 
Danny Zelisko Presents after exiting Live Nation 
earlier this year, is one of those guys who has worked 
with Prine forever, estimating he has worked "hun- 
dreds" of Prine's shows through the years -more 
than any other artist in a 30 -year promotion career. 

Asked to weigh in on the secret to Prine's ability to keep pack- 
ing them in, Zelisko cites the connection he's established with 
fans that inspires repeat business. 

"John is the one performer that I look forward to [for] what he 
is going to say in between songs as much as the next song itself," 
Zelisko says. "He stays out of the market for at least a year- and -a- 

half or more between plays, so he is welcomed back like a return- 
ing friend who never overstayed his welcome. The bottom line is 

he knows, 'You'll never miss me if I don't go away. " 

Bunetta agrees, saying he doesn't subscribe to the "out of sight, 
out of mind" theory when it comes to touring. "Out of sight, more 
desirable, I think," he says. 

What does he think accounts for Prine's longevity as a suc- 

cessful touring act? 
"John's greatness first; loyalty first and second; and just tenac- 

ity," he says. "I've done the same fucking thing for 40 years. You've 

got to get good at something after 40 years. But the loyalty John 
and I have for each other means more than anything." e e 
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The 2011 Billboard Touring Conference eZ Awards will be held Nov. 

9 -10 at the Roosevelt Hotel in New York. For more information and 
to register, go to billboardtouringconference.com. 
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B OXS CO R E Concert Grosses 

0 
D 

GROSS/ 
Ticket Price(s) 

$2,557,890 
$250/$185/ 
$155/$95 

$1,182,582 
$100/$80/$30 

$842,909 
$99/$35 Los Angeles State Historic Park, 20,524 

Los Angeles, Sept. 3 25,000 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity Promoter 

LUIS MIGUEL 
The Colosseum at Caesars 
Palace, Las Vegas, Sept. 15 -18 

15,206 16231 four Concerts West /AEG Live, Caesars 
shows three sellouts Entertainment 

STEELY DAN 
Ravinia Festival, Highland Park, 
Ill., Aug. 12 -13 

32,264 
two sellouts 

in-house 

FYF FEST: DEATH FROM ABOVE 1979, EXPLOSIONS IN THE SKY & OTHERS 

$772,674 
$79.50/539.50 

$599,319 
g.., KFC Yum! Center, Louisville, Ky., 13,555 

Sept. 10 sellout 

Goldenvoice /AEG Live 

JOURNEY, NIGHT RANGER, FOREIGNER 
Bridgestone Arena, Nashville, 
Sept. 13 

11,932 
13,032 

NS2 

KATY PERRY, JANELLE MONÁE, DJ SKEET SKEET 

$596,442 
$65/525 

$588,612 
$75/$25 

$567,210 
El. 

$519,442 
$47.50/537.50 

$497,014 
$149.50/$19.38 

$496,844 
$125.50/589.50/ 
$69.50/539.50 

$496,335 
$75/$25 

$496,041 
$59.'5./527.50 

$494,345 

The Messina Group /AEG Live 

RASCAL FLATTS, SARA EVANS, JUSTIN MOORE 
Shoreline Amphitheatre, 
Mountain View, Calif., Sept.16 

17,631 
22,000 Live Nation 

RASCAL FLATTS, SARA EVANS, JUSTIN MOORE 
San Manuel Amphitheater, 
Devore, Calif., Sept. 17 

14,764 
20.000 Live Nation 

MARC ANTHONY 
Amway Center, Orlando, Fla., 
Sept. 18 

6,184 
10,809 Live Nation 

KATY PERRY, JANELLE MONÁE, DJ SKEET SKEET 

BOK Center, Tulsa, Okla., Sept. 17 e 
4 

sllout 
75 

SADE, JOHN LEGEND 
Quicken Loans Arena, Cleveland, 8,969 
July 9 10,222 

MIRANDA LAMBERT 
Harveys Outdoor Arena, Lake 
Tahoe, Nev., Aug. 19 

6,1 
6.5010 0 

Beaver Productions 

Live Nation 

Another Planet Entertainment 

RASCAL FLATTS, SARA EVANS, JUSTIN MOORE 
Cricket Wireless Amphitheatre, 
Chula Vista, Calif., Sept. 18 

12,940 
19,000 Live Nation 

JASON ALDEAN, CHRIS YOUNG, THOMPSON SQUARE 
Toyota Pavillon at Montage 13,995 
Mountain, Scranton, Pa., Aug. 25 17,286 

Live Nation 

MOTLEY CROE, POISON, NEW YORK DOLLS 
$_? Comcast Center, Mansfield, 

Mass., July 19 

$493,115 
$65/$45 

$492,165 
$70/$45/$35/ 
$25 

CI $491,235 
$65/545 

1:1 
$491,220 
$65/$45 

23 

24 

25 

26 

27 

28 

29 

30 

31 

$490,315 
$70/545/$35/ 
$25 

$490,209 
$69.50/$49.50 

$489,261 
$65/56275 

$487,758 
$150.50/$17.25 

$482,205 
$45/$35/$25 

$481,580 
$95/575 

$480,880 
$65/$45 Joe Louis Arena, Detroit, Aug. 7 8.980 

sellout 

8,777 
sellout 

AMERICAN IDOLS LIVE 
Time Warner Cable Arena, 
Charlotte, N.C., July 28 

9,239 
sellout 

MAROON 5, TRAIN, GAVIN DeGRAW 
California Mid -State Fair, Paso 
Robles, Calif., July 23 

12,455 
14.250 

AMERICAN IDOLS LIVE 
U.S. Airways Center, Phoenix, 
July 17 

9,235 
9,757 

AMERICAN IDOLS LIVE 
Verizon Center, Washington, 
D.C., Aug.19 

9,064 
9,804 

Live Nation 

AEG Live 

in -house 

AEG Live 

AEG Live 

JASON ALDEAN, THOMPSON SQUARE 
California Mid -State Fair, Paso 
Robles Calif., July 26 

12,497 
14,328 

in-house 

JOURNEY, NIGHT RANGER, FOREIGNER 

FedExForum, Memphis, Sept.14 8 
,á.55o77 0 

SOUNDGARDEN 
Bill Graham Civic Auditorium, 
San Francisco, July 21 

7,791 
8.000 

SADE, JOHN LEGEND 
Sprint Center, Kansas City, Mo., 
July 26 

8,224 
9,953 

KATY PERRY, NATALIA KILLS 
Allstate Arena, Rosemont, Ill., 
Aug.21 

13,617 
sel lout 

Beaver Productions 

Another Planet Entertainment 

Live Nation 

Jam Productions 

MOTLEY CROE, POISON, NEW YORK DOLLS 
Mohegan Sun Arena, Uncasvllle, 7,308 
Conn., July 15 sellout 

AMERICAN IDOLS LIVE 

$480,740 
$65/545 

$479,960 
$95/$49.50 

$476,819 
$45/$23/$20 

$476,022 
$55/535 

$475,231 
554.50/525 

$474,350 
547.50/537.50 

$473,155 
$65/545 

$469,625 
$45/$35/$25 

$469,460 
$95/$45 

$467,635 
$65/545 

AMERICAN IDOLS LIVE 
DCU Center, Worcester, Mass., 
Sept. 1 

8,840 
9.701 

Live Nation 

AEG Live 

AEG Live 

MÖTLEY CROE, POISON, NEW YORK DOLLS 
Star Pavilion at Hersheypark 
Stadium, Hershey, Pa., July 13 sellout 

KATY PERRY, NATALIA KILLS 
Xcel Energy Center, St. Paul, 
Minn., Aug. 23 

14,402 
sellout 

MOTLEY CROE, SICK PUPPIES 
Cheyenne Frontier Days, 
Cheyenne, Wyo., July 27 

9,2out 09 
sell 

KEITH URBAN, JAKE OWEN 
Thompson -Boling Arena, 
Knoxville, Tenn., Aug. 12 

9,124 
15,027 

Live Nation 

Jam Productions 

Romeo Entertainment Group 

The Messina Group /AEG Live 

KATY PERRY, JANELLE MONÁE, DJ SKEET SKEET 
New Orleans Arena, New 
Orleans, Sept. B 

11,496 
sel lout Beaver Productions 

AMERICAN IDOLS LIVE 
Verizon Wireless Arena, 
Manchester, N.H., Aug. 31 

8,831 
sellout AEG Live 

KATY PERRY, JANELLE MONÁE, DJ SKEET SKEET 
Sprint Center, Kansas City, Mo., 
Aug. 17 

12,995 
sellout Jam Productions 

MÖTLEY CROE, POISON, NEW YORK DOLLS 
Covelli Centre, Youngstown, 
Ohio, July 29 

5, 944 
sel lout Eric Ryan Productions 

AMERICAN IDOLS LIVE 

Rose Garden, Portland, Ore., July 9 8 695 
9,044 AEG Live 
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New Kid In Town 
Spanish pop artist Pablo Alboran's 
breakout year continues with three 
Latin Grammy nods 

Among the artists who received 
multiple Latin Grammy Award 
nominations was a name that 
may not be familiar to many 
U.S. Latin music fans. 

Spanish pop singer Pablo 
Alboran was nominated for 
best new artist, best male 
pop album for his self -titled 
debut on EMI 
and, most sur- 
prisingly, song 
of the year for 
"Solamente Tu." 

Alboran, 22, 
has been enjoy- 
ing a breakout 
year in Spain 
where Pablo Al- 

boran, released 
in February, has become the 
top -selling album of the year 
by a new act and has already 
been certified double- platinum 
there for shipments of 120,000, 

according to Promusicae. The 
album will be released in the 
United States digitally on Oct. 
25. A physical release isn't 
scheduled until February. 

Although Alboran has ben- 
efited from support at Spanish 
radio -"Solamente Tu" topped 
Promusicae's airplay chart - 
he first established a fan base 
online through YouTube and 

social networks. 
It's a strategy commonly 

pursued in the United States 
by regional Mexican acts, who 
often get noticed by major la- 

bels after gathering online 
fans and YouTube views. But 
it's far less common to see 
the online -to- airplay formula 

work for a pop 
artist like Albo- 
ran, a singer/ 
songwriter who 
sings flamenco- 
tinged songs 
that are some- 
times reminis- 
cent of Alejan- 
dro Sanz. 

"He's really 
been a phenomenon geared 
toward social networks," EMI 
Music Spain president Simon 
Bose says. "YouTube, Face - 
book, Twitter and Tuenti, a 

very young platform. Those 
have been the big pillars that 
have supported Pablo." 

Alboran grew up singing 
and playing the guitar in tal- 
ent shows and bars. Six years 
ago, he hooked up with pro- 
ducer Manuel Illan and the 
two began recording tracks 
together. While their inten- 
tion was to eventually record 

Latin 
Notas 
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an album, they weren't in any 
rush to get something out, 
Alborán says, speaking on 
the phone from Spain prior 
to a concert. 

"We are both very meticu- 
lous and didn't want to record 
an album that had something 
we didn't like," he says. 

Then in February 2010, 
Bose signed Alboran to 
EMI. But Alboran and Illan 
weren't finished in the stu- 
dio, so Alboran began shoot- 
ing home videos of himself 
performing his songs on an 
acoustic guitar and posted 
them to YouTube, tagging 
each title with the words "en 
mi casa" ( "in my house "). 

"We needed people to 
see a little of what we were 
doing," Alboran says. "But to 
our surprise, the repercus- 
sion was immediate." 

The videos began gathering 
views: first hundreds, then 
thousands, then hundreds of 
thousands. The "en mi casa" 
version of " Solamente Tu" has 
generated more than 9 mil- 
lion views. 

Propelled by the online ac- 

tivity and subsequent radio 
support, Alboran's album 
debuted at No. 1 on the Pro - 
musicae album chart in Feb- 
ruary and EMI immediately 
began booking him to play 
small clubs. 
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"His appeal is most evi- 
dent close up," Bose says. 
"He can play two, three me- 
ters in front of you and totally 
disarm you." 

Alboran began playing in- 
creasingly bigger Spanish ven- 

ues through the summer. And 
although his social following 
isn't huge -he has 108,000 
Twitter followers and 275,000 
Facebook likes- they're com- 
mitted fans, as evidenced by 

his touring schedule. Alboran 
has performed 90 -some shows 
during the summer at 2,500- 

to 5,000- capacity venues. 
EMI has already begun 

marketing Alboran abroad, 
and earlier this year released 
his album in Argentina, where 
"Solamente Tu" is the theme 
of a soap opera. 

"The Internet has had 
everything to do with my 
success," Alboran says. "But 
more than the Internet, it's 
the people behind each 
computer." e e- 

For 24/7 Latin news 
e 
WIZ and analysis, see 

billboard.biz /latin. 
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Chilean pop singer Myriam Hernandez recently 
traveled to Los Angeles from her native country 
to help announce this year's nominees for the 
Latin Grammy Awards. But she turned out to be a 

nominee herself, earning a best female pop vocal 
album nod for Seduction (Universal Latino), which 
was released in the United States in April and 
peaked at No.11 on Billboard's Latin Pop Albums 
chart. It was the first Latin Grammy nomination for 
the veteran performer, who is a major recording 
star in Chile. 

"I've been in the music industry for 21 years," 
she says. "I've received other awards and I've had 

No. 1 records, but to receive this honor is some- 
thing very magical." 

In an interview following the nominations an- 
nouncement, Hernandez talks about Seduccion 
and what she has planned next. 

What kind of reaction have you received for 
Seduccion? 
Within 48 hours it went gold in Chile. That is a 

10 I BILLBOARD OCTOBER 1, 2011 

privilege, because we all know how tough the music 
business is today. 

What is the album about? 
It's an album I adore and I called it Seduccion be- 
cause everything was seducing me -I was seduced 
to work. I really enjoyed working with the album's 
producer Manny Lopez and Jorge Luis Piloto, the 
artistic director. I also think it's very important that 
when I'm working on the album I have direct con- 
tact with songwriters because I like to give them 
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feedback. When I'm in the studio, I'm very hands - 
on and like giving my opinion about the direction 
of a song. I don't take that responsibility lightly, 
because I'm the one who will be on the cover and 
will live with that album forever. 

How high a priority do you place on connecting 
with your fans online? 
Facebook and Twitter are extremely important to 
me. It's a way to reach a lot of people and fast. The 
only reason I haven't been on in the last hour is be- 
cause I was onstage for the nominations. As soon as 
I get to my phone, I'm going to tweet. I want people 
in Chile to know that this is dedicated to them. 

What do you plan to do next? 
Most of the year up to December is almost booked. 
I go to Chile next for a concert, then Peru, Ecua- 
dor and then Argentina. I perform again in Chile 
during November in a series of seven concerts as 
I continue promoting the album. I'd also like to 
come to the U.S. for the Latin Grammys. This is 
an exciting time, but it also makes me think about 
calling my producers right away so we can work on 
new projects. It's important to keep the momentum 
going. -Justino Águila 

EN ESPAÑOL: All the great Latin music cover - 

.blz age you've come to expect from Billboard -in 
Spanish. Go to billboardenespanol.com. 

SHAKIRA RETURNS TO 
PUERTO RICO 
After a five -year absence 
from Puerto Rico, Shakira 
will perform two shows at 
San Juan's Coliseo de Puerto 
Rico Jose Miguel Agrelot as 

part of her worldwide Sale 
el So/ tour. The Colombian 
superstar will perform Oct. 
14 -15 at the nearly 14,000 - 
seat venue. SBS Entertain- 
ment, which is producing 
both shows, sold out the first 
date within three days and 
immediately added a second 
date. SBS has made a point 
of offering accessible con- 
cert tickets to all of its shows. 
In Shakira's case,prices start 
as low as $21 and top out at 
$180. -Leila Cobo 

IGLESIAS PARTNERS 
WITH ATLANTICO 
RUM, METROPCS 
Enrique Iglesias has part- 
nered with Atlantico Rum 
on the liquor brand's new 
print advertising campaign. 
Iglesias, who has a stake in 

the company, says he was 
introduced to Atlantico by 
friends and "quickly became 
a fan." In another brand part- 
nership, mobile carrier Me- 
troPCS Communications and 
telecom company Huawei 
are sponsoring Iglesias' tour, 
which is being produced by 
Concerts West /AEG Live. 
The sponsorship includes a 

contest on MetroPCS' Face - 
book page where fans can 
enter a sweepstakes for the 
chance to win a trip to Miami, 
including airfare, hotel ac- 
commodations, autographed 
souvenirs, a Huawei smart - 
phone and a meet -and -greet 
and photo with the Spanish 
superstar. -LC 

JENNIFER LOPEZ TO 
APPEAR IN FIAT ADS 
Fiat will feature pop singer 
Jennifer Lopez in TV ads for 
its 2012 Fiat 500 Cabrio, as 

part of a partnership that also 
includes placement of the 
car in Lopez's music video 
for "Papi," the current single 
from her new album, Love? 
(Island Def Jam). A 30 -sec- 
ond trailer of the video aired 
Sept. 12 on ESPN's "Monday 
Night Football." 

-Justino Águila 
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One of Turntable.fm's founders 
on why the startup will be as 
important for artists as Twitter 
and Facebook. 

It's unusual for a digital music service to attract the attention of both music fans and re- 

cording industry executives in equal measure. Turntable.fm is one of those rarities, emerg- 
ing from virtually nowhere in May to become one of the year's hottest music startups. 

After initially operating on an invite -only basis, Turntable.fm recently opened to the 
public and now has more than 650,000 registered users who have created more than 
300,000 listening rooms and stream about 1 million songs a day. 

In mid -September, the company confirmed it raised $7 million in venture funding, led by 

Union Square Ventures. But that also included music industry heavyweights like Madonna 

manager Guy Oseary, Lady Gaga manager Troy Carter and former Interscope, MTV and 

Myspace executive Courtney Holt. 
Turntable.fm doesn't intend to become another digital music flash in the pan. Operating 

under licensing restrictions imposed by the Digital Millennium Copyright Act (DMCA), the 
company is in talks with labels and publishers to add more interactive features to the ser- 

vice. It just released a mobile app to extend the online party into the real world. And it has 

several other plans that include artists, concerts and other elements of the music industry. 
In an interview conducted in advance of his keynote appearance at Billboard's Fu- 

tureSound conference, co- founder /chairman Seth Goldstein addresses Turntable.fm's 
success, its near -term challenges and how it intends to maintain its momentum into the 
new year. 

Did you expect Turntable.fm to 
blow up the way it did? 
We didn't have any expectations 
around this. We were focused on 
creating something that would get 
people to engage in a meaningfully 
social way. Turntable.fm is not purely 
music. There's gaming aspects, ava- 

tars, a chart. Music is a key ingredi- 
ent, but it's not the only ingredient. 

Is it more of a music service or a 

social service? 
That's semantics. Some might say 
you go into it for the music, but you 
stay there because you're chatting 
with friends. Others might say you go 

thereto find friends and you wind up 
listening to music. Clearly music is 

an essential ingredient. I don't think 
itwould be successful without music. 
But I also think that if we didn't have 
chat, we wouldn't be seeing the kind 
of engagement that we've seen. 

What has the experience of run- 
ning Turntable.fm taught you? 
People are driven to share their tastes 
with their friends. Think about how 

the service went viral. We didn't mar- 
ket it. It marketed itself. When peo- 
ple are DJ'ing, you want to tell your 
friends on Facebook and on Twitter 
that you're DJ'ing. It naturally mar- 
kets the service, and we didn't fully 
expect that. We built social hooks 
into the service, but we didn't know 
the extent to which people naturally 
want to promote and share the music 
that they're playing. 

We were also surprised at the large 
international interest for this. We had 
to turn off international usage very 
soon so we could be compliant with 
[overseas copyright laws], but very 
early on there was an enormous mar- 
ket in Japan and Brazil. It's dearly not 
a U.S.-only phenomenon. 

We also noticed that the conven- 
tional notion of [genres] is a relic of 
a bygone day. One of the most in- 
teresting rooms on Turntable.fm is 

the mashup room, where the only 
theme that ties people together is the 
fact that people have to mash up two 
songs. One of my favorites is [called] 

"orange bear indie room," where the 
only caveat is that you have to wear 

the avatar of the orange bear. It's in- 
teresting to see how people create 
communities around their own cat- 

egorization schemes. 
I was one of the original investors 

in a company called Del.i.cious, and 
the whole point was that people would 

tag things however they wanted to. So 

I think we're seeing how powerful it is 

when users are given the opportunity 
to organize their own music. 

Are you pursuing music licenses? 

It's a sensitive topic. We are respectful 
of the rights- holders, and we're really 

trying to do the right thing across the 
industry for artists, labels, publishers, 
managers and agents. We understand 
there are a number ofconstituencies. 
We believe the service we have built is 

fully compliant with the DMCA, and 
we've been paying through SoundEx- 
change. That being said, we under- 
stand the value of introducing more 
interactive features to create an even 
more compelling user experience. To 

that end, we've had some good initial, 
productive conversations across the 
entire music ecosystem. 

What kind of interactive features 
do you have in mind? 
We've introduced an iPhone applica- 

tion that takes the online experience 
and moves it offline. It's not a joke, 

but imagine three of us walk into a 

bar and essentially command the 
audio system of the bar to take turns 
DJ'ing, if they're using a jukebox. 

We're working with some events 
and concerts [ideas] where ... the 
opening act is a turntable platform 
where people in the audience can 
take turns DJ'ing with people on- 
stage. Music started very social with 
concerts and listening parties. We're 
trying to add social value back to the 
music equation. 

How will you maintain momen- 
tum and not wind up as just an- 
other fad? 
We just focus on creating a great 
product that everyone will enjoy. 
There's no world domination 
plans. We've been very fortunate 
to have artists like ?uestlove from 
the Roots and Lady Antebellum 
come on the platform and build 

relationships with fans. I think 
you'll see that continue. 

You'll see more and more art- 
ists use this platform organically, 
and more labels and managers and 
agents programming talent within 
Turntable rooms so you have your 
Facebook account, your Twitter ac- 

count and you have your Turntable 
room. You can kind of create new 
kinds of promotional program- 
ming that really hits those differ- 
ent platforms. 

We hope to be able to extend 
Turntable internationally. There are 
more platforms than just the iPhone. 

There are distribution partnerships 
with other music services and other 
social networks we anticipate work- 

ing with. We think Turntable is fun- 
damentally a discovery service. 

What's the secret to landing ven- 
ture capital funding? And do you 
plan to monetize Turntable? 
The ability to attract financing was 

driven by the fact that anyone who 
uses Turntable loves it. 

As for monetization, when you 
have the level of engagement we 
seem to have, there are a lot of 
ways naturally to drive revenue off 
of that kind of experience. You'll 
see us experiment with different 
kinds of virtual goods and virtual 
transactions, sponsorships where 
certain rooms with certain talent 
might be brought to you by certain 
brands. But it's important to us that 
all the potential monetization tech- 
niques will add value to the con- 
sumer experience. 

Goldstein will present a keynote case 

study at Billboard's FutureSound 
conference, set for Nov. 17 -18 at Terra 
in San Francisco. For more infor- 
mation and to register, go to future - 
soundconference. com. 

We built social hooks into the service, but we 
didn't know the extent to which people naturally want 
to promote and share the music that they're playing. 
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Facebook's new social platform is a perfect example of 
how the tech and content industries can collaborate on 
new ideas and opportunities. Come see and learn about 
other such examples at Billboard's inaugural FutureSound 
conference, to be held Nov. 17 -18 at Terra in San Francisco. 
For details and to save 15% on new registrations, use the 
code FBK11 at futuresoundconference.com. 

IT'S A GENERALLY ACCEPTED 

FACT THAT APPLE SAVED THE 

MUSIC BUSINESS. 
In the 'ODs with the iPod, iTunes and a fierce vision for a new 

way to experience music, Apple created a sensational alternative 
to illegal services and inferior legal ones. 

Music would never be the same. 
But times change. 
Now, another single company offers the industry its best chance 

to reinvent itself, usher in a new age of innovation and make the 
business and the experience of music exciting yet again. And that 
company isn't even a music company. 

Like it or not -that company is Facebook. 

There won't be a licensed music service or beautifully designed 
MP3 players. Facebook just wants your time. 

It's the place where 142 million Americans spent 53.5 billion 
minutes in May, according to Nielsen -by far the most of any 
single website or brand. According to Facebook, it has 700 mil- 

lion global users with an average of 130 friends each. This com- 
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mand on Americans' time gives music companies what they need 
for the next generation of digital products: a "social graph" that 
represents relationships between its 700 million users and the 
things they care about: movies, books, videos, events and music. 
The latest version of the Open Graph, debuted at Facebook's Sept. 
22nd f8 conference in San Francisco, allows companies to inte- 
grate their websites with Facebook's vast social structure in new 
ways. By tapping into the Graph API, or application program- 
ming interface, sharing activities and interests is easier and more 
powerful than ever. 

As a result, companies are building better, more meaningful 
products that take advantage of consumers' social nature. Clear 
Channel executive VP of digital Brian Lakamp calls it the "social 
connective tissue" that brings the value of millions of personal 
relationships into his company's new iHeartRadio service. Pan- 
dora, Spotify and Ticketmaster use it, too. 

In short, there seems to be an agreement that Facebook makes 
products better. And without its Graph API and the breadth of its user 
base, a wide range of music services would be stuck in the 2000s. 

Entire new markets are sprouting up around its social platform. 
RootMusic, whose BandPage app allows artists to market them- 
selves on Facebook, raised $16 million from GGV Capital, North - 
gate Capital and Mohr Davidow Ventures. In January, FanBridge 
announced a $2 million funding round and the acquisition of 

San Francisco -based Damntheradio, creator of a music -oriented 
Facebook marketing app similar to BandPage. 

More established companies are also investing in the platform. 
Ticketmaster, one of the world's largest e- commerce companies, 
now builds it products "on the rails of social," CEO Nathan Hub- 
bard says. In August Ticketmaster unveiled an interactive seat 
map where users can see where their Facebook friends are sitting 
at a particular event. "This is just the start of a host of features 
in social that you'll see across everything we do." 

Artist services company ReverbNation already had a popular 
Facebook marketing app for artists when in September it launched 
an advertising service called Promote It that uses Facebook's Ads 
API to help artists create effective ad campaigns on the platform. 
Promote It is a major investment with a dedicated team of engi- 
neers who have been working on it since December, ReverbNa- 
tion COO Jed Carlson says. 

The social network has even helped birth a new generation of 
ticketing companies. Eventbrite has raised nearly $80 million to 

date. Ticketfly has raised $15 million, including a $12 million 
round in April. TicketBiscuit, Ticket ABC and ShowClix have 
also raised funding in the last year. All can attribute some por- 
tion of their success to social marketing enabled by Facebook. 

Ticketfly CEO Andrew Dreskin, whose first ticketing company 
TicketWeb launched in 1995, calls social media "a watershed mo- 
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ment" for ticketing because artists and venues can harness the 
marketing power of fans. "It's a dream come true for ticket sellers." 

In fact, a number of ticketing companies are part of Facebook's 

Open Graph launch: Ticketmaster, Ticketfly, Eventbrite and sec- 

ondary ticketing services StubHub and ScoreBig. 
Facebook could eventually transform e- commerce, too. Already 

such companies as Moontoast, Topspin Media and Nimbit offer 
the tools to let people set up online stores within Facebook. Shop- 

ping within the platform is in its early stages but is a promising 
channel- what's more seamless than making a purchase where 
you already spend your time online? 

Ticketmaster could end up selling tickets within the Facebook 

platform, Hubbard says. Although he notes that "some evidence 
shows people prefer separate commerce and content experiences," 
Hubbard says that Facebook is "doing a really great job" of driv- 

ing awareness to its events. "If that ultimately means creating a 

more seamless experience by integrating e- commerce into the 
social experience, we're going to be there." 

But Facebook's biggest contribution to music could be in the 
area that needs the help most: music subscription services. If 
iTunes boosted digital music into low -earth orbit, Facebook can 
send it on a course to the moon by turning subscription services 
into a household product. 

Facebook solves a number of key problems that might otherwise 
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doom cloud -based music services that offer unlimited access to 

large catalogs of music. Spotify, MOG, Rdio and even veterans 
Rhapsody and Napster need to generate greater public interest. 
Subscription services could represent the future of music, yet they 
accounted for just 5% of U.S. digital sales in 2010, according to 

IFPI's "Recording Industry in Numbers 2011" report. 
They need word -of -mouth marketing. Fortunately for them, 

Facebook's immense audience, combined with the viral nature of 
social media and people's passion for music, creates a powerful 
channel to promote these products. "It's one of the most cost - 

effective routes," Rdio COO Carter Adamson says, "in terms of 
marketing these services." 

Reaching the biggest possible audience at social networks means 
giving consumers a free taste in hopes of later converting them 
into paying customers. So, subscription services are tweaking their 

business models accordingly. In mid -September, both MOG and 
Rdio announced free versions of their subscription music services. 

(Spotify has had a free tier of service since its U.S. launch in July.) 

Both will give consumers free listening on their Web -based ser- 

vices -but all- important mobile access will cost extra. 

The timing of the announcements was hardly a coincidence. 
Facebook's f8 developers' conference was a week away and new 
integrations with a variety of music services were set to be un- 
veiled. Executives from both companies expressed a desire take 

ook CEO 
CKERBERG ' delivvr`s a ynote address 

during the company's f8 
conference held Sept. 22 in 

San Francisco. 

advantage of the social nature of music by reducing the barriers 
to using their services. "Obviously we wanted to be as friction - 
free as possible, free to share and play music with friends on 

Facebook and other places," Adamson says. 

MOG and Rdio are just two of the music services that an- 
nounced Facebook integrations during the f8 conference. Spo- 

tify, Rhapsody, Deezer, iHeartRadio, Mixcloud, Turntable.fm, 
Earbits, Songza and SoundCloud are also integrated with Face - 

book's new Open Graph so users' listening activity appears in 
their friends' news feed. Because they offer free listening in one 
fashion or another, music played on these services can easily be 

experienced by friends, too. 

Rhapsody isn't following its competitors' move into free music, 
however. The veteran company believes its premium service is 

a better marketing tool than a free one, Rhapsody president Jon 

Irwin says. Rather than opening up its service to the masses, it will 

stick to offering free trials because "the amount of time you can 

experience the service for free may be shorter, but the value of the 

experience you're going to have is orders of magnitude greater." 

But perhaps Facebook's most important gift to subscription ser- 

vices will be its social graph, that connective tissue that can instantly 

give context to unwieldy catalogs of music as large as 15 million 
songs. Imagine a new subscriber who signs up for a premium 
subscription service. Combing the catalog for desirable music is a 
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daunting, herculean effort-even with the service's best editorial 
efforts. Most services allow customers to import their iTunes playl- 

ists, but what about finding music beyond what's already familiar? 
Connecting the music service account to one's Facebook ac- 

count instantly allows the user to share musical experiences with 
friends. By receiving friends' recommendations, and by brows- 
ing others' playlists and cloud -based collections, a catalog of 15 

million becomes more manageable and more valuable. 
Context wasn't always so important. Sharing an MP3 playlist 

has been either too technically complicated or too cost -prohibitive. 
Sharing large numbers of MP3s is a cumbersome process. And 
sharing in the MP3 world is an asymmetrical exercise: People may 
share what they've purchased on iTunes, but they can't share the 
actual music experience unless the recipient also owns the music. 

A subscription service can make sharing easy if three criteria 
are met, says Gustav Söderström, Spotify's Stockholm -based chief 
product officer. The music needs to be a link rather than a file. The 
shared music must not have any marginal cost (otherwise sharing 
can become a financial burden to the recipient). And there needs 
to be a free tier, which many services have already discovered. 
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Those three factors, combined with the power of Facebook's 
Graph API, seem to be getting results for Spotify. Söderström 
wouldn't share exact numbers, but he says Spotify's examination 
of its users' behavior has shown a correlation between Facebook 
and high engagement. Users who connect their Spotify account 
to Facebook listen to a wider variety of tracks, have more than 
double the number of playlists in their libraries and are more 
likely to convert to being a paid user than those who haven't 
linked their accounts. And although he wouldn't reveal what 
percent of Spotify users have linked the two accounts, "it's a big 
number and a very popular feature," he says. 

It's probably more than a coincidence that Spotify is perhaps 
the most social of all music services and also the one with the 
most hype, attention and momentum. The service already has a 

reported 140,000 paying subscribers in the United States, putting 
it well ahead ofboth Rdio and MOG, according to industry sources. 

Now expected to be in serious competition with Clear Chan- 
nel's newly launched iHeartRadio app, Pandora, which already has 
more than 100 million registered users, debuted a redesigned and 
more social product on Sept. 21. In the original version, Pandora 

ALTERNATIVES TO THE ALGORITHM? 
WHAT YOU DON'T KNOW ABOUT FACEBOOK'S EDGERANK 
COULD HURT YOU 
If an artist with 1 million Facebook fol- 
lowers posts a video, will all 1 million 
fans see it? 

Not necessarily. Some fans miss 
the video because they didn't see 
it in their front -page feed. Others 
could miss it due to how Facebook 
filters its users' news feeds, and how 
it allows them to manage informa- 
tion on their own. 

Facebook employs a tool called 
EdgeRank that acts as a filter. By 
paying attention to the friends that 
a user follows most closely, Face - 
book is attempting to make fol- 
lowing hundreds or thousands of 
friends a more manageable and en- 
joyable experience. This approach 
to information might sound famil- 
iar. In February, Google changed 
its search algorithm in order to im- 
prove search results. To combat 
the rise in content farms that churn 
out low -value content -blog posts 
with copied content, generic how - 
to guides -Google started moving 
it further down the search results. 
In turn, sites with strong analysis 
and in -depth reports moved up the 
rankings. Google claims it affected 
an astounding 11.8% of queries. 

But EdgeRank doesn't just move 
items down the order. It may remove 
them completely from a person's Top 

News feed, the main -page feed that 
creates a "best of" selection of posts 
from a person's favorite friends and 
pages. Facebook users can also set 
their feed to show all of their friends' 
posts by selecting the Most Recent 
option. Top News is like sipping water 
through a straw, whereas Most Recent 
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is like turning on a fire hose. 

Since what people don't know 
about EdgeRank and the Top News 
feed can end up hurting them, social 
commerce company Moontoast has 
made an effort to educate its users. 
"People are spending the majority 
of their time on social networks and 
having information come to them," 
Moontoast VP of client services Tim 
Putnam says. "So we're enabling art- 
ists to be part of that news stream." 

EdgeRank works as an equation 
with three variables: affinity, weight 
and decay. Affinity is a measure of 
the user's relationship with follow- 
ers. Weight is the result of the type of 
object being shared in the news feed, 
such as text, photo, video or hyper - 
link. Decay refers to the process by 
which a news feed object becomes 
less valuable the more time passes 
since its posting. 

Without trying to game Edg- 
eRank, artists and brands should be 
using all available tools to engage 
with fans, Putnam says. That means 
asking them questions, using Face - 
book surveys and posting photos 
and videos. "Clicking 'like' and leav- 
ing a comment is worth something, 
but opening a photo or looking at a 

video is worth a bit more because 
it's deeper engagement." 

A new study by EdgeRank Checker 
has found that updating a Facebook 
page using third -party applications 
can reduce the likelihood of engage- 
ment by up to 80 %. The analysis 
of more than 1 million updates on 
50,000 -plus different pages re- 
vealed a number of factors could be 

at play. Facebook penalizes third - 
party apps by assigning their posts a 

lower weight in EdgeRank. Multiple 
posts from an app like TweetDeck 
are collapsed into a single post-al - 
though this may be a helpful feature 
for space- restricted mobile phones. 
In addition, applications allow a 

Facebook user to post at regularly 
scheduled times or intervals. Since 
those posts tend to lack engagement, 
EdgeRank will "punish" such third - 
party- derived posts, according to 
EdgeRank Checker. 

Finally, Facebook's News Feed 
just became even more confusing. 
On Sept.14, Facebook started rolling 
out a new feature called "subscrip- 
tions" that gives a user more hands - 
on power over the feed. Through the 
subscription option a user can opt 
between three levels of engagement: 
all updates, most updates (a normal 
setting) or important updates only 
(which shows highlights like a new job 
or a new home address). 

Subscriptions allow Facebook 
users to better differentiate between 
friends and interesting strangers. 
Like Twitter, a Facebook subscription 
is a good option for following news 
sources, bloggers, thought leaders 
and, perhaps, bands. If these people 
have their updates set to "public" 
and not "friends," subscribers will 
get their updates, too. But there's 
a twist: Subscribers can actually do 
their own filtering. The subscriptions 
menu allows them to choose which 
types of content -photos, status up- 
dates, games -they want to see from 
each person. -GP 
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found it difficult to add social features in a way that "felt native 
to the experience," chief technology officer Tom Conrad says. So 

when the company started a redesign of Pandora about a year ago, 

its top goal was making sharing songs and stations much easier. 
The company wanted to help its users share music with people 

who are likely to be interested as well as with "musical mentors," 
a group of people that Conrad says may or may not include close 
friends. The result was a Facebook -powered music feed that's solely 

about music discovery. Sharing on Pandora defaults to the ecosys- 
tem but can be expanded to a user's Facebook followers with an 
additional button click. The results have been encouraging, Con- 
rad says. "The amount of sharing people are doing on the new 
Pandora has increased by a factor of between five and 10 times." 

Others are seeing good returns, too. Hubbard says adoption of 
Ticketmaster's social seat map feature has been "fantastic" and 
that 80% of buyers who "tag" their seats choose to share their 
location with everyone, not just their Facebook friends. "That's 
what I think is really cool about these seat maps- they're part 
of the power of the event ... for people to potentially begin to 
expand their own networks," Hubbard says. 



HAS INCREASED BY A FACTOR OF BETWEEN FIVE AND 10 TIMES." 
- -TOM CONRAD, PNNDOGA 

ruore nee nwsic than ever Wore, Wyky0yV3 

end whet you, 

rel=etwd 
n4 fig uP / , ._- aZucnCawgforVesnwtoutl 

w nw agnñr. 

F Nndwg Y 

Mower to idu . iB engagemenl, o bang 
a Watchq ` m u cPane 

ImMa.. 
Ma+ Wetchmg arB. 

arc ,d/cuku,s1 

If not for Facebook, what else would companies use to build 
social features? For creating context, enhancing the live experi- 

ence and enabling music discovery, music services don't have 
many other options. Google's new Google Plus social network 
(see story, below) debuted to rave reviews but lacks Facebook's 
audience and developer interest. It at some point may be a for- 

midable Facebook foe, but for now it's too niche. 
Two leading alternatives are Twitter and Tumblr. But Facebook 

has a "relationship structure," Spotify's Söderström says. In con- 

trast, Twitter and Tumblr have one -way social graphs, meaning 
that a person follows other people -often complete strangers - 
who don't necessarily reciprocate. That kind of social graph may 
be good for some companies, he says, but not for music services. 

And forget about trying to build a social graph to duplicate 
Facebook. Söderström explains that Spotify would have to create 

relationships by asking its customers for their friends' email ad- 

dresses. "It's just a lot more seamless to have an existing graph 
than to find out who your friends are yourself," he says. 

Besides, Facebook's vast reach is incredibly valuable. "Things 
we do on Facebook hit a larger audience then they do on Twit- 
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ter," Vevo GM Fred Santarpia says, pointing to a successful 
Facebook premiere of a Kanye West and Jay -Z performance of 
"H *A *M" that has accumulated 3.4 million views. "Any plat- 

form that has that kind of massive adoption represents an op- 

portunity for partners." 
Facebook dominates. Not a single executive Billboard spoke 

with had anything but positive things to say about his business' 
relationship with the company. Its executives and engineers have 

a reputation for being smart, agile and forward -thinking. "From 
my perspective, in the limited time Vevo has been here and work- 

ing with Facebook, the relationship has been incredibly positive," 

Santarpia says. Ticketmaster's Hubbard has a similar sentiment. 
"I have to say they've been a really great partner to work with." 

The warm feelings between music companies and Facebook 

are a constrast to the often combative relationships Apple has with 

those companies. That makes sense. Facebook doesn't license 

music, instead playing the role of helpful facilitator to Apple's 

steadfast retailer. So far, Facebook and the music biz are simply 
having a blissful honeymoon. 

The company is playing the facilitator role with artists, too. 
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One example is the "Musician's Playbook," a free, 40 -page how -to 

guide that Facebook released in August. The document explains 

the basics of Facebook and its profile pages. It offers tips on how 

to increase fan engagement, upload content to pages, deal with 

fake profiles and facilitate the removal of copyrighted material. 

Whatever the downsides of getting in bed with the world's big- 

gest social network, companies don't seem to mind. "There's also 

a risk that you rely on a partner too much for too many things 
and something changes strategically that you do open yourself 
up to a risk there," Vevo's Santarpia says. "But if they're partner- 
ing, I think that's something everybody is doing with their eyes 

wide open and the benefits outweigh the risks." 
For an upstart music subscription service like Rdio, it's a part- 

nership that makes sense. "Once you have access to everything, the 

best way to discover new stuff is through people and these conversa- 

tions- primarily through people you trust," Adamson says. "We'll 

see more and more content and verticals going social, and these 

conversations will continue to happen everywhere." e e 

Glenn Peoples ( ®billboardglenn) is senior analyst at Billboard. 

WHITHER 60061E PLUS 
WHILE FACEBOOK EXPANDS INTO MUSIC, GOOGLE'S RIVAL 
PLATFORM IS JUST FINDING ITS LEGS 
It's easy to forget that Facebook isn't the the ability to initiate a group viewing port 10 users at once. 

only social networking platform avail- session from within YouTube through an But Google's response to the interest 

able to the music industry. added "share" button. in Musk's Hangouts led to some interest - 

No, we're not talking about Myspace. ing changes. The company first assigned 

We're talking Google Plus. All have been well- received from a criti- engineers to help Musk handle the larger 

Goog le unveiled the service this cal perspective as being improvements number of viewers, but ultimately decided 

past June, and it's been in a limited to the social experience not offered by it would be easier to migrate the stream 

"field trial" ever since, with only those Facebook. Yet the success of any social off of Hangouts and onto YouTube. And 

receiving invites able to join and create network depends on reaching critical there's now a "share" button on YouTube 

profiles. Unlike Facebook, Google Plus mass. Google Plus reached 25 million videos that lets users initiate a Hangouts 

doesn't have a "feed" for all users' on- by late July, according to comScore, less session directly from a given video. 

line activity or a place for artists to post than a month after going live and limited But it's worth watching where Google 

streams of their music or videos. It also to those with invites. But there are signs goes with Google Plus, particularly given 

doesn't offer a way for developers to that interest may be leveling off. Accord- its interest and reach in digital music today. 

create add -on applications for direct- ing to Experian Hitwise, traffic to the site YouTubeis, of course, oneof thefew online 

to -fan sales or content. fell 3% to 1.8 million the last week of July, music success stories, while Google Music 

What it does do, rather, is focus on and average time spent on the site fell (music.google.com) remains in beta, just 

selective sharing and small groups, with 10% in the same time frame. like Google Plus. How well Google Plus 

the goal being to gain more control over So. The music indu stry has ap- taps intothese music sources sothat users 

the social connections people make on- proached the service rather cautiously. can share their music, playlists and other 

line. Instead of a massive list of follow- Google has a history of killing off initia- music activity with each other could be a 

ers, Google Plus allows for the creation tives that don't achieve the desired trac- major boon for the service. 

of specific groups, called Circles. These tion (Google Wave and Google Buzz, for And don't just watch Google, ei- 

groups can be limited in scope -ones example). And it isn't yet clear whether ther. The company earlier this month 

for family, friends and professional col- Google has any intention of trying to released a set of application program - 

leagues- allowing users to share differ- match Facebook's 700 million mem- ming interfaces that allow third -party 

ent information to different circles. bers, or if this is just an elaborate ploy to developers to integrate certain Google 

Google Plus also includes: protect its search engine business. Plus features into their own applications. 

Dabbling isthe best way to define how That's limited to publicly shared data 

Sparks: A search and share tool de- artists have engaged with Google Plus so today, but likely will soon incorporate 

signed to ease the way people find in- far. One of the early case studies comes such functions as Circles, Hangouts and 

formation about specific interests on- from singer /songwriter Dania Musk. She's more. Mixing those APIs with that of ei- 

line, and then connect with others with been using the Hangouts feature to host ther YouTube or Google Music could re- 

similar interests. small, online concerts for fans. Doing so suit in some interesting developments. 

Huddle: A group messaging tool that highlighted both the opportunity and the Opening its platform to developers 

lets connected users share photos in a challenge of the nascent service. On the was the turning point in Facebook's suc- 

sort of private album. plus side, Hangouts concerts are more in- cess as a social media platform, albeit a 

Hangouts: Lets users watch stream- teractive than a typical live stream in that controversial one given the privacy impli- 

ing video at the same time, including live artists and fans can see and talk to each cations that Facebook still struggles with. 

video chat through webcams that let all other through webcams rather than just Which indicates that the real opportunity 

involved see each other's feed as op- leave text -based remarks. The downside in Google Plus has yet to be revealed -if 
posed to one -on -one chat. It later added is that Hangouts is only designed to sup- it's even known. -Antony Bruno 
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HISTORY CHANNELS 
"Pan Am," "Playboy Club" and "Boardwalk Empire" will be among the biggest users of existing songs 
on TV this fall, and publishers like Sony /ATV, Fort Knox /Trio and Shapiro- Bernstein are ahead of the 
game- artists from St. Vincent to Javier Colon to Raphael Saadiq are also onboard By Phil Gallo 

3 
rian Holland, one -third of the 
Holland- Dozier - Holland songwrit- 
ing team that wrote and produced 
many of the songs that are most in- 
timately identified with Motown, 
was sitting in Geoff Bywater's New 
York office this summer watch- 
ing an early cut of the pilot for 
NBC's "The Playboy Club." Three 
actresses portraying the Ikettes 

started singing the Marvelettes' 1962 top 10 hit "Playboy." 
"That's my jam," Holland said of the Holland- Dozier -Holland 

composition, according to Bywater, senior VP of music for Twen- 
tieth Television, the division of Fox that produces the show for 
NBC. "I was screening it for him to get ideas, to see what he'd sug- 
gest. We're offering opportunities for publishers to get us songs. 
There are a lot of songs not being used by other shows. The fun 
thing is finding new ways to expose great songs." 

"The Playboy Club," "Pan Am" and "Boardwalk Empire" could 
provide a bonanza for writers like Holland and for the music 
publishing companies with songs from the '50s, early '60s and 
the years around World War I. As AMC's "Mad Men" -which 
uses far fewer synch licenses than these shows intend to use - 
moves forward through the mid -'60s, "Playboy Club" and "Pan 
Am" will become hotbeds for copyrights related to the pre -"yeah, 
yeah, yeah" world -early Motown, '50s rock'n'roll, jazz and pop 
crooners like Bobby Darin. Music is so central to these three 
shows that they stand to be the among the heaviest users of ex- 

isting songs on prime -time TV this fall. 
Publishers have jumped on the period -piece bandwagon. Music 

supervisors are looking at material from a wide array of sources. 
In the first four episodes after the "Playboy Club" pilot, among 
the songs being performed are the Four Seasons' hit "Walk Like 
a Man" (published by MPL Communications), Donnie Raye and 
Hughie Prince's "Boogie Woogie Bugle Boy" (Universal Music 
Publishing), Andy Razofand Joe Garland's "In the Mood" (Sha- 
piro- Bernstein), Rodgers & Hart's "The Lady Is a Tramp" (War- 
ner /Chappell), Eddie Cooley and John Davenport's "Fever" (Fort 
Knox /Trio), Henry Mancini and Johnny Mercer's "Moon River" 
(Sony /ATV) and Luther Dixon and Willie Denson's "Mama Said" 
(ABKCO /EMI Longitude). Synch licenses in the pilot include jazz 
and blues from the well -known (John Coltrane's "Mary's Blues ") 

to the obscure (Sonny Rhodes' "You Better Stop ") -both of which 
are controlled by Concord Music Group. 

"We're finding little gems that work nicely alongside better - 
known songs," says "Playboy Club" music supervisor Wendy Levy, 

who's considering uses of very early Stax releases. "We're going 
out to a lot of publishers and you find that these older songs 
have a lot of split rights. If there's any discussion about the split 
being in question, even internationally, we don't use the song." 

Bruce Gilbert cleared for take -off in the "Pan Am" pilot two 
recordings from 1962, Buddy Greco's Sony -owned version of 
"Around the World" (CEBCO Music /Liza Music) and Julie Lon- 
don's EMI recording of "Must Be Catchin (EMI Uniart); the 
Sonics' 1965 cover of Little Richard's "Keep a Knockiri " (Songs 
of Universal, Sony /ATV) and Darin's 1967 version of Leslie Bri- 

cusse's "Fabulous Places" (EMI Hastings) and "Mack the Knife." 
As the show takes flight, the French pop of Brigitte Bardot and 
Serge Gainsbourg will be in the mix. 

"The biggest concern of everyone is that this reflects the experi- 
ence of this small group of stewardesses," says series supervisor 
Ann Kline, who also oversees Showtime's "Shameless" and NBC's 
"Harry's Law," among others. "It's amazing how important Pan 
Am was to people. People with nothing from the period call to 
tell me stories about the airline." 

While "Pan Am," a Sony Pictures Television production sched- 
uled to premiere on ABC on Sept. 25, is strictly using song place- 
ments and score, "The Playboy Club" will take the tack used by 
"Boardwalk Empire" and the '60s -set "American Dreams" (NBC, 
2002 -05): employing contemporary artists to sing music of the 
past and, in some cases, cast them. 

"Playboy Club" -which stars Tony Award winner Laura Bena - 
nti, Leah Renee and Naturi Naughton -has lined up Colbie Caillat 
as Lesley Gore, Raphael Saadiq as Sam Cooke and Javier Colon 
as Ray Charles. Bruno Mars is in talks to appear on the show as 
well, and the series plans to place James Brown, Roy Orbison, 
Frank Sinatra and Sammy Davis Jr. in plots. Every episode will 
feature a performance by Benanti, usually at the start of the pro- 
gram. Whether it's the stunt casting or the regulars, the show 
intends to bring a modern sensibility to the music. 

"Only one character needed to sing, Carol Lynn, the character 
played by Laura Benanti," "Playboy Club" creator /executive pro- 
ducer Chad Hodge says. "Going forward, when we were casting 
the Bunnies we said, 'It's a bonus if you can sing.' The first thing 
I said was I wanted this to be like `Moulin Rouge' -filled with 
music, historically accurate but updated. We do want to take the 
songs and make them our own. The show has a patina and a tone, 
a perfected memory gloss that is very intentional." 

AT HBO'S "BOARDWALK EMPIRE," set in 1921 Atlantic City, 

N.J., Regina Spektor, known for top 10 album Far in 2009, has sung 
the role of Fanny Brice, and actress Kathy Brier channeled Sophie 
Tucker. Vince Giordano & the Nighthawks have held down the job 
of house band at the Atlantic City nightclub Babbetté s onscreen 
and in recordings. In the coming season, its second, the voices of 
St. Vincent, Adam Green and Justin Townes Earle will be heard, as 
will David Johansen tackling "Strut Miss Lizzy" as Jack Teagarden. 

"This is a sleeping repertoire and we bring a band and modern 
recording to it," says show supervisor Randall Poster, who first 
visited the era's repertoire in Martin Scorsese's 2004 film "The 
Aviator," which also involved Giordano. "We're using a lot of songs. 
Nothing has really been out of bounds. We've become good custom- 
ers for a few publishing companies [among them Irving Berlin, 
Sony /ATV, Universal Music Publishing and EMI] who want to see 
this repertoire used. There are songs that have not been played in 
90 years. The music is being given a great platform." 

Fox's "Glee" fostered an appetite for underutilized repertoire 
of the '70s and '80s, but "Pan Am" and "The Playboy Club" went 
older and deeper in their pilots. 

While both shows play off the sex appeal of groups of women, 
"Playboy Club" is more performance- driven. Actors portraying Ike 
& Tina Turner do "Shake a Tail Feather" and "Tina's Wish." Lead 
Bunny Carol tackles the Chords' doo -wop standard "Sh -Boom " 

and Fred Fischer's toddlin' town tribute from 1922, "Chicago." 
Flashy in its opening stanza, the show's music team is exploring 
ways to incorporate Playboy founder Hugh Hefner's fondness 
for jazz in the show. 

"I love how they use music as a time stamp," says Wende 

Crowley, the Sony /ATV VP who heads the publisher's film, TV 
and videogame division and a former music supervisor on CBS' 
"Cold Case" (2003 -10) that used period music to great effect. "On 
`Cold Case,' one week it's 1928 and the next it's 1996, but you 
get to use music as a character and it will be like that on these 
shows," Crowley says. "It's not only about [placement], but these 
[pilots] use music in a cool and creative way." 

Sony /ATV has had a dozen songs on "Boardwalk Empire," 
including "You Made Me Love You (I Didn't Want to Do It)," the 
most -played love song in ASCAP's repertoire in the 1910s. That's 
no mean feat considering the healthy number of public domain 
tunes -Sheldon Brooks' "Dark Town Strutters Ball," the 1921 

Eddie Cantor hit "Margie" and Jean Schwartz's "Wild Romantic 
Blues" that Nellie McKay covered -the show uses. "Moon River," 

"Crazy" and Orbison songs are likely to land on "Playboy Club." 
A highly musical episode of "Pan Am" is in the discussion stage, 
which could significantly involve Sony /ATV copyrights. 

"Playboy Club" and "Pan Am" employ scores -David Schwartz 
writes for the former, Blake Neely for the friendly skies -while 
"Boardwalk Empire" operates with a sparse sonic landscape. 

"We've probably licensed more organ music than any other show 
in history," he says, only half joking. "It's challenging in terms of 
ambient music so we have a trombone player practicing, we use solo 

piano or piano rolls and or classical music [in restaurants and par- 

lors] to give it some texture." "Boardwalk Empire," which begins its 

second 12- episode run on Sept. 25, opens with Kathy Brier backed 
by Giordano's Nighthawks singing Irving Berlin's "After You Get 
What You Want (You Don't Want It)," a hit in February 1920 for 

the vaudeville duo of Van & Schenck. It's one of two Berlin songs 
included on the show's soundtrack that Elektra released Sept. 13, 

and the first time music from the series has been made available. 
"The reason to do a soundtrack is to organically take music and 

offer the artistry of the show," says Ken Weaver, executive VP of At- 

lantic Records Group, which includes Elektra. "I like to stay as true 
as possible [to the show]." Another plus: Half the 16 songs on the 
soundtrack are public domain, significantly reducing the CD's cost. 

"Playboy Club," if all works out, has plans for a physical 
soundtrack, Bywater says, but without a label attached to Fox or 
NBC it would be put out to bid. The show will follow the "Glee" 
strategy of releasing new songs each week on iTunes, releasing 
recordings the Friday before the Monday airings through Uni- 
versal Music Group's Verve Records. 

"Eyeballs and ears are what everybody is looking for and ev- 

eryone realizes we're trying to create audiences for the show, the 
artists and the music," Bywater says. 

It turns out it doesn't matter if you're taking about the Cold 
War or World War I- there's a soundtrack itching to get out 
and the more young stars associated with the music the better. 

"What Randall is trying to do is get a new audience for the 
show by having young folks [sing]," says Giordano, a bassist and 
singer who has dedicated half a century to the music from the 
first half of the 20th century. "Not everyone has an ear for this 
music. You have to get the energy right, the vibrato, the short stac- 

cato in the horns. We're very sincere -we don't play this music 
as corny. And getting pop stars involved extends its life." 

The Billboard /Hollywood Reporter Film eZ TV Music Conference will 

be held Oct. 24 -25 at the Hollywood Renaissance Hotel in Los Angeles. 

For more information and to register, go to billboard events.com. 

"These older songs have a lot of split rights. If there's any discussion about the split 
being in question, even internationally, we don't use the song." %end I e , uìusie supers isor 
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HBO's `Boardw: p re," set in 1921 Atlantic 
City, N.J., taps contemporary acts like VINCE 
GIORDANO & THE NIGHTHAWKS to perform 
older repertoire. 

ABC's "Pan Am" will feature 
'6Os music recorded by such 

acts as Julie London, the 
Sonics and Bobby Darin. 

"The Playboy Club," on 
NBC, stars LAURA 
BENANTI, who will perform 
on the show usually at tie 
start of each episode. 

Pop singer COLBIE CAILLAT 
will portray her '60s 

counterpart LESLEY GORE 
(inset) in an epsiode of NBC's 

"The Playboy Club." 
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"I'm mentally free and 
physically well, and I love 
what I do. I'm not the uy 
lwas.lflwas,Icouldnt 
b RYAN ADAMS 



WILDEST DREAMS 
Legendary producer Glyn Johns pretty much 

wants to adopt him. Keyboardist Benmont 

Tench put him in touch with Capitol. Norah 

Jones is on the new record -and triple A is 

loving the single. But, really, just how do 

they all keep up with the new Ryan Adams? 

BY JILLIAN MAPES 

How does he function? How 
long have you got ?" 

Legendary producer Glyn 
Johns, his Surrey accent flar- 
ing, is asking, rhetorically, 
about alt- country troubadour 
Ryan Adams. 

"He functions like no one 
else on the planet. How does he compare 
with the other people I've worked with ?" 

The question hangs. Johns, after all, is 
the original "Let It Be" producer, the man 
behind the boards when Pete Townshend 
and Roger Daltrey made Who's Next -and 
the producer behind Adams' new album, 
Ashes « Fire. It's due Oct. 11 on Adams' 
own PAX -AM Records, through a new dis- 
tribution deal with Capitol (stateside) and 
Columbia (internationally). "He's certainly 
as good and as interesting as anybody I've 
ever worked with," Johns concludes. "I have 
a huge respect for him as a songwriter, and 
equally as a performer." 

This is Adams' 13th record since disband- 
ing influential alt- country group Whiskey - 
town in 2000. "If you're a Ryan Adams fan," 
Capitol /Virgin president Dan McCarroll 
says, "you're certainly not sitting around, 
pining to hear more music." 

Though far from dour, Adams is a bit 
less diplomatic about his work. "I'm not 
commercial- minded," he says with a laugh. 
"Which explains a lot of my career. I just 
like making tunes all the time, which I've 
gotten a little bit of hate for. For some time, 
people thought my work was disingenuous 
for the sole fact of how much I did. Thing 
is, there's a lot of positivity too -and the 
intention is good." 

Adams is all about the positivity these 
days. During his "break," he released heavy 
metal concept record Orion (exclusively on 
vinyl) and the double album 111/IV, both 
on PAX -AM, in 2010. III /1V, originally re- 

corded in 2006 but rejected by then -label 
Lost Highway, went on to sell 47,000 copies 
(according to Nielsen SoundScan) -a sum 
Adams is particularly proud of. Perhaps 
more crucially, Adams made some major 
life changes: He quit smoking, overcame 
inner ear and balance problems caused by 
tracheitis and tinnitus and, in March 2009, 
married singer /actress Mandy Moore. 

"I feel like I could do anything now," he 
says. "I'm mentally free and physically well, 

and I love what I do. I'm not the guy I was. 
If I was, I couldn't be alive." 

A sense of gratitude does dominate first 
single "Lucky Now," which debuted online 
Aug. 23 and is No. 15 on Billboard's Triple A 

chart. With a little help from famous friends 
like Norah Jones and Benmont Tench, Ashes 

al Fire showcases Adams' most mellow mel- 
odies in years -and feels like a rebirth for 
the North Carolina native. 

"One of the ways that literature has con- 
nected with me is from people who wrote 
about their experience -people like Henry 
Miller and Allen Ginsberg, and Bob Mould 
in music," he says. "All these people are 
talking about their lives in a really unembar- 
rassed way. It's romantic how much they ex- 

pose themselves, how much of themselves 
they let crumble in their work so they can 
be reborn." 

Longtime friend and collaborator Jones 
notes Adams' lifted spirits, which she sums 
up as "having joy all over the place." On a 

lark, Jones lent her vocal, piano and song - 
writing talents to seven of the 11 tracks on 
Ashes eZ Fire. She describes the recording pro- 
cess as funny, fast and full of spontaneity. 

"It had been a long time since Ryan was 
in the studio," she says, "which is a big deal 
for him, because he's made so many re- 
cords. This was the first period where he 
has really not done that for a few years. I 

could tell he was really excited. Especially 
working with Glyn, who's like our uncle, 
[saying things] like, 'Come on, kids, get to 

work,' in his stern voice [while at the same 
time] telling a dirty joke." 

NINE ALBUMS LATER, after his contract with 
Lost Highway ended in 2008, Adams turned 
his attention to PAX -AM (Pax Americana), the 
label he formed in 2004 to release demo mate- 
rial that was, according to him, of little inter- 
est to Lost Highway. Adams is serious about 
maintaining PAX -AM's identity, noting that 
Ashes k Fire is only distributed through ma- 
jors. Capitol's McCarroll and VP of marketing 
Greg Thompson are confident the label will 
continue its relationship with Adams beyond 
this album. 

"The record was made, and we gave people 
the opportunity to see if they wanted to be the 
distributor or just be involved," Adams says. 

"It's a different situation when you can say, 'I 

have this, and I was wondering if you wanted 
to be a part of it.' There's not really a sense of 
a loss of control." 

ALBUM: Ashes & Fire 

LABEL: PAX -AM, through Capitol 

(Canada, United States) and Columbia (worldwide) 

RELEASE DATES: Od.11(Canada, United States), 

Oct.10 (United Kingdom, New Zealand), 

Oct. 7 (Australia, Germany) 

MANAGEMENT: John Silva at Silva 

Artist Management 

PRODUCER: Glyn Johns 

STUDIO: Sunset Sound (Hollywood) 

PUBLISHING: Bug Music 

SITES: PAXAMrecords.com, 

Facebook.com /ryanadams 

PUBLICITY: Steve Martin at Nasty Little Man 

TOURING: West Coast acoustic 

tour in October 

BOOKING AGENT: Frank Riley at High 

Road Touring (United States), 

Russell Warby at William Morris Endeavor 

(rest of the world) 

TWEETS: &theryanadams; 

(o ryanadamsalbums 

McCarroll didn't sense much hesitancy from 
Adams. Their relationship was bridged by peo- 

ple close to the artist: Manager John Silva (of 

Silva Artist Management), who also works with 

Capitol on the Beastie Boys, and Tom Petty & 

the Heartbreakers keyboardist Tench, one of 
McCarroll's closest friends and Adams' repeat 
collaborator, tipped off the label to Ashes cry Fire. 

"Tench is pretty tough on records, and he 
kept saying to me, 'Man, this Ryan Adams 
record is amazing, "' McCarroll recalls. "So I 

met with Ryan, and we sat for probably three 
hours and talked about records. He was in such 

a great space about the record and about his life 

that it made it even more appealing to want to 

be in business with him," 
He continues: "Then Ryan called Benmont 

and was like, 'Is this guy for real ? "' 

DURING THE COURSE of his 11 -year solo 

career (and alongside backing band the Car- 

dinals), Adams has sold 2.3 million records, 
according to Nielsen SoundScan. Needless to 

say, word -of -mouth and engaging his core fan 
base have served him well, but Capitol is look- 

ing to go beyond his regular MO. 

Adams' last two records, both on PAX -AM, 

didn't have major -label marketing power or 
continuing promotional campaigns behind 
them. In the immediate, Capitol's Thomp- 
son looks to tastemaker media outlets -New 
York magazine, the Onion A.V. Club -and 
triple A radio (like WFUV New York) to herald 
Ashes eZ Fire. Early on during the campaign, 
Thompson was already gushing over the triple 
A reception. 

"We're not even supposed to release 'Lucky 

Now' for a couple more weeks and it was No. 

1 most -added at triple A yesterday," he said on 
Aug. 30. NPR is also part of the equation, as 
Adams prepares for appearances on programs 
like WXPN Philadelphia's "World Cafe" and 
WNYC New York's "Soundcheck." 

Adams will also perform on TV, visiting 
"Conan" on Oct. 10 and "Late Show With David 

Letterman" on Dec. 5. The break between late - 

night appearances not only accommodates 
Adams' eight -date West Coast acoustic tour - 
his first in two years -but also brings the cam- 
paign into its second phase: the holiday season. 

"We're going to make sure people savor 
it, and that we have a nice, strong build into 
the holidays," Thompson says. "We all re- 

alize that a Ryan Adams record is always 
going to be a marathon and not a sprint - 
even if Ryan's trying to sprint toward the 
next one." 

fillian Mapes ( @jumonsmapes) is a writer, editor 

and Web producer for Billboard.com. 
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Celebrating 10 years of learning, 
connecting and sharing! 

Oct 24 -25, 2011 

Renaissance Hollywood 
Hotel & Spa, LA 

Purchase your ticket 
today and SAVE! 
www.FilmAndTVMusicConference.com 

FOUNDING SPONSOR: CONFERENCE SPONSORS: 
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The one and only place to network 
with the hottest music supervisors, 
composers, directors, songwriters 
and producers in the business. 

SPEAKERS INCLUDE: 

Curt Smith. 
Co-Founder, 

Tears For Fears 

Gingger Shankar, 
Composer 

Danny Jacob, 
Composer 
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The Sound of Entertainment 

Joe Cuello, SVP, 
Creative Music Integration, 

MTV 

Allison Wright Clark. 
Head of Development, 

Angry Mob Music 

Nathan Barr, 
Composer 

SIEIS etc 

DJ Kelly G. 

Music Supervisor, 
BET 

Greg Sill, 
President/Owner, 

Music Makes Pictures 

Gary Calamar, 
President, Go Music 
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Jason DerUlo delivers 
sophomore set 

Dum Dum Girls' 
more mature sound 

Daryl Hall J, 
new U.S. release 

One Direction finds 
success on "X Factor" 

Fans give Ben Rector 
his highest debut 

There are 16 songs and three bonus tracks 
of tightly wound rhymes and sinewy beats 
on J. Cole's debut album, Cole World: The 

Sideline Story, but the 26- year -old rapper says that 
the true nature of the album lies in the material 
that didn't make the final cut. 

"To me [the album] represents all the songs 
that actually aren't even on this album, whether 
it be mixtape stuff [or] stuff I'm saving for the 
next album," Jermaine "J." Cole says two weeks 
before Cole World hits shelves Sept. 27 through 
Roc Nation /Columbia. 

Even the album's first song, "Dolla and a 

Dream III," he says, is proof that his back story is 

just as important as Sideline Story. "Just to be able 
to start the album with the third [song] in a series 
does a lot, because it's an instant connection with 
the fans who have been there for a while," Cole 

says of the track, which builds on songs that had 
appeared on his earlier mixtapes, The Come Up 

and The Warm Up. "And [it prompts] the new 
people to go back and do their homework." 

Those arriving late to the J. Cole train have a 

lot to catch up on. Since releasing The Come Up 

and signing with Sony /Jive in 2007, Cole has re- 

leased a collection of acclaimed mixtapes; made 
the shift to Roc Nation in 2009, after Jay -Z heard 
The Warm Up's "Lights Please "; appeared on Jay - 

Z's chart -topping 2009 album, The Blueprint 3; 

played arenas in support of Rihanna; and received 

coaching (and a guest verse) from Roc Nation 
label head Jay -Z. 

He's also produced the bulk of his own music, 
including many songs on his mixtapes and 13 of 
his album's 16 tracks, including the single "Work 

Out," which came out in June and has sold 118,000 

copies, according to Nielsen SoundScan. "Work 

Out" will appear on Cole World as a bonus track. 
"The value in him is not just with the pen and 

the pad, but [that] he's creating these records and 
concepts from scratch," says Bystorm Entertain- 
ment president Wayne Barrow, who manages Cole. 

Cole World has been a long time coming. The 
single "Who Dat ?" and its video were released in 
the summer of 2010. The song, which Cole co -pro- 

duced, peaked at No. 32 on Billboard's Hot R &B/ 

Hip -Hop Songs chart, but recording for Cole World 

continued. In the meantime, Cole made several 

guest appearances including one on Miguel's 
"All I Want Is You," which rose to No. 7 on the 
same chart, and Cole performed live, spending 
the spring and fall of 2010 on U.S. college tours. 

For Cole, the hardest part of transitioning from 
20 -track mixtapes to a proper full -length was ar- 

riving with a cohesive statement. He credits the 

HIP-HOP BY JASON LIPSHUTZ 

IT'SYOURS! 
In 2009, J. Cole became the first artist signed to Jay -Z's 
Roc Nation. Now, with all eyes on him, his debut arrives 

Turn up the lights: J. COLE 

tone of Cole World -which features reflective 
tracks like "Breakdown" as well as uptempo fare 

like the Brian Kidd -produced "Can't Get Enough," 

featuring Trey Songz -to RCA Music Group pres- 

ident of urban music and Bystorm CEO Mark 
Pitts and Jay -Z, who served as mentors and spent 
hours with the rapper cutting down the track list. 

"A lot of things [Jay -Z] said, I was like, 'Are you 

sure ?' And then, of course, it made sense," Cole 

says. "When I did my mixtapes, I knew there were 

songs on there that I'd be like, 'Ah, I'll probably 

skip this one.' On this one, I literally press play 

and the whole album will flow." 

One of Cole World's flashiest tracks is "Mr. Nice 

Watch," an electro- tinged banger featuring Jay -Z 

that Cole says came together in the last week of 
recording. It leaked online on Sept. 14, and within 

hours "Mr. Nice Watch" was trending on Twitter. 

Barrow says that "Mr. Nice Watch" will "whole- 

heartedly" be released as a single, although a Roc 

Nation representative, who asked to remain anon- 

ymous, says the track wasn't designed to bait Jay -Z 

fans into noticing Cole. "Obviously with Jay on the 
record, it's something that gets more eyeballs," 

the rep says. "But Jay wants J. Cole to be J. Cole, 

and not 'Jay -Z's artist. 
Before Cole had a chance to establish himself 

at retail, Rihanna approached him to join her 
Loud arena tour, which kicked off in June and also 

featured Cee Lo Green. Cole spent the months 
leading up to Cole World's release as support on 
the pop music trek, which Barrow says gave him 
an opportunity "to showcase his talent in front of 
folks that didn't know anything about him." In 
between dates, Cole played a prime slot at Bonna- 

roo, where a packed crowd rapped along to mix - 
tape cuts like "Blow Up" and "Before I'm Gone." 

On Sept. 14, the rapper appeared on MTV2's 
"Sucker Free Road to Release," which docu- 
mented the making of Cole World and offered fans 

exclusive video footage. On the same day, Cole 

debuted the music clip for "Can't Get Enough," 
which was shot in Barbados and features a cameo 
by Rihanna. Following the album release, Cole 

will perform at scattered U.S. shows before head- 

ing to Europe for a fall headlining tour. 
And other partnerships are in the works. "A 

number of brands have approached him to be 
front and center for their campaigns," the Roc 

Nation rep says. 
In the meantime, Cole is staying happy and 

humble. "When I think of this, I think of all the 
things that I've done, and all the things that I've 

been through," he says. "To get to this point is a 

dream come true." - 
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ROAD 
WORK 

Give 'em enough rope: The 
first Check Yo Ponytail tour 
hops on the rails on Oct. 20 
in Los Angeles at the historic 
Mayan Theater, and has stops 
at Portland, Ore.'s Branx 

(Oct. 26) and Miami's new- 

ish (with Adamson sound 
system) Grand Central (Nov. 

5) before wrapping it up in 

Austin at Fun Fun Fun Fest 

on Nov. 6. Bill includes Spank 
Rock -supporting his Every- 

thing Is Boring and Everyone 
Is a Fucking Liar (Bad Blood 
Records), the Death Set, Pic - 

tureplace and Franki Chan. 

Visuals are by Demonbabies, 
all shows are all ages, and 

the sure to be wild -ass nights 
are booked by the Windish 
Agency ... November rain: 

Guns N' Roses are going out 
on their first U.S. tour in five 
years. Lineup? AxI Rose, DJ 

Ashba (guitar), Dizzy Reed 

(keyboards), Tommy Stin- 
son (bass), Richard Fortus 
(guitar), Ron "Bumblefoot" 
Thal (guitar), Chris Pitman 
(keyboards) and Frank Fer- 
rer (drums). Monster Energy 
is "fueling" the jaunt that be- 
gins Oct. 28 at Orlando, Fla.'s 

Amway Center Arena. As 

recently as February, while 
on tour with Ozzy Osbourne, 
Slash told the Los Angeles 
Daily that if Rose called him, 
he "would do whatever it 
takes to at least have a con- 
versation about [a reunion]." 
We'll see. Meanwhile, last 

week at New York's Best Buy 
Theater, Slash was playing 
with Matt Sorum and Duff 
McKagan (among others) at 
a benefit for Road Recovery 
Foundation (a nonprofit that 
helps young adults battle 
addiction). Slash, who has 

been sober since '06, was 

being honored. He's sched- 
uled to release a live album, 
Made in Stoke 24/7/11, on 
Nov.14 on Eagle Vision. Live 

renditions of both GNR and 
Velvet Revolver songs are to 
be included on the two -CD/ 
one -DVD set ... B -boys will 
be B -boys: At long last Mos 

Def aka Yaslin is reuniting 
with Talib Kweli for a series of 
shows. Dates include Oct. 5 

at New York's Irving Plaza - 
which will be the place to 
be. The number and quality 
of surprise special guests 

should be phenomenal. 
The run closes out Nov.11 

at Indianapolis' Egyptian 
Room. The duo has also con- 
firmed a 2012 studio album - 
would be its first in 14 years. 

About time 

POP BY GAIL MITCHELL 

HITMAN 
Twenty -two years old, 9.6 million 
singles sold -Jason Derülo is just 
getting warmed up 

Jason Derülo is a hit factory. Less 

than two years after he launched 
his solo career, the Miami -based 
singer /songwriter has already 
reeled off three multimillion - 
selling singles: "Whatcha Say," 

In My Head" and "Ridiri Solo." 

But as he gears up for the Sept. 
27 release of his sophomore 
album, Future History, the Be- 

luga Heights /Warner Bros. pop 
talent and his camp are deter- 
mined to show that there's a lot 
more to this young artist than 
his three Billboard Hot 100 top 
10 hits. 

"We just happened to have 
these massive singles out of the 
gate," says Derülo's manager, at- 

torney Frank Harris. "The hits 
came so quick that no one got 
to know who Jason Derülo is. 
So this album is pivotally im- 
portant, giving him a chance to 
connect more with people. This 
time out, the music is more di- 
verse and more reflective of an 
eclectic artist who can make all 
types of records." 

Derülo, who was writing 
songs for Sean "Diddy" Combs, 
Danity Kane, Sean Kingston and 
Lil Wayne when he was 16 years 
old, hit the ground running on 
his solo career in August 2009 
with the release of the single 
"Whatcha Say." Derülo was 19 

at the time and the song was a 

runaway hit, climbing to the 

top of the charts with 3.6 mil- 
lion copies sold, according to 
Nielsen SoundScan. 

"In My Head" followed in 
December and peaked at No. 5, 

setting up Derülo's self -titled 
debut, which arrived the fol- 
lowing March. The set debuted 
and peaked at No. 11 on the Bill- 

board 200 and spawned another 
hit single, "Ridin' Solo," which 
peaked at No. 9 on the Billboard 
Hot 100 and helped generate a 

total of 9.6 million in singles 
sales. In May, Derülo received 
the 2011 BMI songwriter of 
the year award. Now 22, he de- 
scribes Future History as a proj- 
ect born of evolution. 

"It's the bridge between 
where I've come from, where 
I see myself going and what 
my future holds," Derülo says 
of the new album, which was 
recorded at Los Angeles' Se- 
renity Studio. "My growth 
as a singer and performer 
over the last three years has 
been amazing. But I think my 
growth as a man is the key 
to this album. There's more 
mature subject matter, more 
emotion, more edge." 

Producers on the project in- 
clude Beluga Heights founder 
J.R. Rotem, as well as Frank E, 

the -Dream, the Fliptones and 
Eman. Derülo penned several 
of the set's 12 tracks on his 

Prepped 
for success: 
JASON 
DERÜLO 

own, and collaborated with the - 
Dream, Kara DioGuardi and 
Claude Kelly on others. On Fu- 
ture History, Derülo once again 
mashes up pop, rock, electronic 
and R &B, but he says the overall 
feel offers "a little more urban 
flavor this time around." 

The collection's second sin- 
gle, "It Girl," about the ideal 
woman, is climbing the Hot 
100; it's No. 30 this week with 
246,000 in sales, according to 
SoundScan. Lead single "Don't 
Wanna Go Home" peaked at No. 

14 with 992,000 in sales. 
"The music this time is more 

diverse and more reflective of 
an eclectic artist who can make 
all types of records," says Har- 
ris, who has been managing 
Derülo since the singer was 

13. "Although Jason had pre- 
dominantly made R &B records 
when he was younger, we didn't 
want to limit what he did musi- 
cally. We wanted a global per- 
spective. And to get on a world 
stage, we decided it would be 
through pop records. The first 
meeting I had when he signed 
to Warner Bros. was with the 
label's head of international. 
Since then, Jason has gone 
platinum in Australia and the 
U.K.; now the idea is to catch 
up to that in America." 

Accordingly, Warner's mar- 
keting strategy is focused on 
raising and building Derülo's 
national profile through TV 
(including "Good Morning 
America "), social media and a 

series of fan -focused projects, 

including a Sept. 27 concert in 
tandem with Jet Blue at New 
York's JFK terminal billed as 
"Live From Terminal Five." 
Contest winners from 25 
markets will be flown in, with 
local radio partner WHTZ 
busing in winners. Also dur- 
ing street week: a flash mob in 
Manhattan with the New York 
Knicks in front of the Madison 
Square Garden marquee and a 

live- streamed performance on 
MTV.com from the Gramercy 
Hotel, both on Sept. 28. Prior 
to that, Derülo jetted to Eu- 
rope for a series of TV appear- 
ances (he'll later co -host the 
MOBO Awards on Oct. 5) and 
promotional stops to coincide 
with the album's Sept. 19 re- 
lease there. 

o 

o 

INDIE ROCK BY DEVON MALONEY 

Big Girls Now 
Dum Dum Girls polish their lo-fi grit and deliver 
a sophomore album that truly shines 

D 
um Dum Girls frontwoman 
Kristin "Dee Dee" Gundred 
has simple goals. 

"As corny as it sounds, it's my dream 
to do this and only this," she says of mak- 
ing music. "To contribute and do some- 
thing worthwhile." 

Corny or not, for Gundred and her 
all -girl California garage -pop band, the 
dream is coming true. Since Dum Dum 
Girls' debut, I Will Be, which arrived as 
an initial pressing on HoZac in July 2010, 
the band has signed to indie powerhouse 
Sub Pop, rereleased I Will Be (through Sub 
Pop) and cut the EP He Gets Me High (Sub 
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Pop). Now, Dum Dum Girls return with 
their second full -length, Only in Dreams. 
Co- produced by legendary songwriter/ 
producer Richard Gottehrer and the Ra- 

veonettes' Sune Rose Wagner, the album 
arrives on Sub Pop Sept. 27. 

Recorded at Queens of the Stone Age 
frontman Josh Homme's Pink Duck stu- 
dio, Only in Dreams puts a new gloss on 
the band's signature lo-fi sound and 
showcases the group's evolution. It's also 
the act's first release to feature tracking 
by the full band -Jules (guitar), Bambi 
(bass) and Sandy (drums), in addition 
to Gundred. 

"As much as I love writing songs and 
recording [on my own], that can always 
remain a hobby," says Gundred, who re- 
corded I Will Be by herself. "But having 

a band and touring is the reality of what 
Dum Dum Girls [have become]. I wanted 
a record that reflected that." 

Gottehrer, whose influence on Dum 
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CHRISTIAN BY DEBORAH EVANS PRICE 

Res u rrect i o n he stormFools moves on 
ers 

The past three years have been tough for Rush 
of Fools. 

After the Alabama -based rockers' self -titled 
2007 debut spawned the hit "Undo," which reigned at 

No. 1 on Billboard's Christian Songs chart for seven weeks 

and was named ASCAP's Christian song of the year, the 
band was riding high as Christian music's hottest new 
group. Then, things started falling apart. 

"We released our second album, Wonder of the World, in 
September 2008 and then in December the label [Midas 
Records] shut down," guitarist /songwriter Kevin 

Huguley says. "We lost a band member [JD Fra- 

zier] -we're still really close, but he felt the call- 

ing to leave. At the same time, our drummer's 
mom was going through cancer, and we dealt 
with that together. Then we had our trailer sto- 
len with all of our equipment." 

But that wasn't all. "We no longer had a record 
label, so we had to walk through all the legal pa- 

perwork and the lawsuit to get free," Huguley says. 

Rush of Fools sued Midas for breach of contract in 
December 2009. The case was settled in May 2010. 

Finally free, the band signed with eOne Christian 
Music, and on Sept. 27 will deliver its third album, 
and first with eOne, We Once Were. 

Produced by Nashville -based Rusty Varen- 
kamp, who engineered the band's first two albums, and 
Oxford, Miss.-based Dennis Herring (Elvis Costello, Mod- 
est Mouse, Buddy Guy, Counting Crows), We Once Were 

finds the band -Huguley, Wes Willis, Jacob Chesnut, 
Jamie Sharpe and Jak Blount- exploring more personal 
songwriting with a bolder and more aggressive sound. 

"It's definitely a fresh sound for us," says Willis, sitting 
in Herring's studio while putting the finishing touches on 
the album. "And lyrically, it drives even more to the heart 
of us just trying to live honest lives in front of people. It's 
not always easy or fun, but we think it's worth it." 

Huguley adds, "Walking through all of that gave us 
songs that I don't think we could have ever had had we 

not been through those painful things." 
Herring says he's been keeping an eye on Rush of Fools 

since he first heard the band's debut, and that he was 
intrigued when he received an email from Willis about 
producing the band. "I definitely could tell they were great 

songwriters at the core, and Wes is a distinctive singer," 
Herring says. "They are really passionate, which is the 
No. 1 thing that attracts me to artists." 

We Once Were also finds Rush of Fools exploring a 

different approach to the songwriting process. "Half the 
record was written by the entire band," says Huguley, 
who had served, along with Willis, as the band's princi- 
pal songwriter on the previous two releases. "That has 
really opened up a whole new musical platform that we 

can stand on now. This isn't Kevin and Wes singing songs 

14. 
with DARYL HALL 

In 1969, Philadelphia friends Daryl Hall and John Oates began a musical partner- 

ship that blended rock and pop with their hometown's signature soul -a sound 

they dubbed "rock and soul." It worked. From the mid-'70s to the mid-'80s, Hall 

& Oates racked up six No.1 hits including "Rich Girl," "Private Eyes," "Kiss on My 

List," and "Maneater," on the way to becoming one of the biggest -selling pop 

duos with at least 10 certified platinum albums, according to the RIAA. They were 

inducted into the Songwriters Hall of Fame in 2003, but Hall and Oates have never 

been joined at the hip -they began moonlighting as solo artists as early as Hall's 

1977 Sacred Songs sessions. 

Since 2007, Hall has also hosted award -winning Web series "Live From Da- 

ryl's House" (livefromdarylshouse.com), where he invites everyone from Train 

to Todd Rundgren to his home in Millerton, N.Y., for candid conversations, live 

performances and off -the -cuff collaborations. Now 64, Hall is preparing to bring 

"Live From Daryl's House" to TV and for the Sept. 27 Verve Forecast release of 
Laughing Down Crying -his first set of solo songs to arrive stateside since the 
2003 release of his 1996 set Can't Stop Dreaming (Liquid 8). 

1 "Live From Daryl's House" comes 
to TV this fall -how will that work? 
I'm really excited about it. I've done 48 

shows [online]. We're re- editing those 
shows for television. And of course we're 

Dum Girls has grown since he first 
mixed I Will Be, says that polishing 
the group's surf -tinged melodies and 
showcasing Gundred as a songwriter 
have been the most important ele- 
ments in evolving the band's sound. 

"This album was a conscious at- 

tempt to show people what [Gundred] 
can really do," says Gottehrer, who's 
known for his work with bands that 
feature strong frontwomen like the 
Go -Go's and Blondie. 

Not that Only in Dreams leaves 
the quartet's scratchy four -track 
aesthetic in the dust -that sound is 
too essential. 

"Those early recordings were pretty 
rough, but that's kind ofmy world, that 
DIY sort ofmusic," says Dean Hudson, 
who came across Gundred's project 
as an obscure Myspace profile several 
years ago and now serves as the band's 
A &R rep at Sub Pop. "I don't often hear 

and some band with them. This is a Rush of Fools project 
written by Rush of Fools." 

The album's lead single, "Grace Found Me," is No. 50 

on Christian Songs, and eOne has been pursuing album 
presales at shows as well as online and at iTunes. "We com- 

pleted three weeks of radio promotional tours to a tremen- 
dous response," eOne Christian Music VP Bob Morrison 
says. "We secured a free download at the K -LOVE network 
and were overwhelmed with the fan response. The down- 

load also carries the Complete Your Album functionality 
at iTunes and we expect the fans to respond to that. 

"The album turned out better than we expected," Mor- 

rison continues. "We allowed the band to really dig into 
who they are now, rather than try to re- create the past. So 

much has changed in the lives of the band that they re- 

ally aren't who they once were. That freedom to creatively 

express themselves has made for a much stronger record- 

ing and a much more focused band." 

the production as being grating if it's a 

four -track recording -I like that stuff." 

And therein lies the new challenge 
for Dum Dum Girls -will smoothing 
out the band's rough edges alienate its 

original fan base? 
"You [have] to maintain that aes- 

thetic that people loved, but present it 
in a more universal, palatable way, so 

that a wider audience can appreciate 
it," Gottehrer says. "If you keep doing 
lo-fi [productions], you maintain your 
audience. You might grow bit, but you 

never reach your potential." 
For her part, Gundred isn't wor- 

ried about moving the band's sound 
forward. "[On] some of my favorite 
records -be it Patti Smith or Elvis 

or David Bowie -the lyrics are gen- 
erally understandable, the vocals are 
high, but that doesn't make it a slick 
commercial record," she says. "As I'm 
more comfortable being a frontperson, 

I'm more comfortable being louder in 
the mix." 

Though I Will Be sold only 16,000 
copies (according to Nielsen Sound - 
Scan), the team is confident the re- 

sponse to the more pop- oriented 
Dreams will reflect the group's growth. 

"There's some folks who are al- 
ways going to like bands [only] when 
they're small, and that's fine, but we 

want [Dum Dum Girls] to grow," Hud- 
son says. "We get everything in front 
of as many people as we possibly can." 

Gottehrer, too, sees a bright future 
for the band. 

"I look at Dee Dee as a potential 
Chrissie Hynde," he says, referenc- 
ing the Pretenders' legendary front - 
woman. "[Hynde] was a singer in 
the pop world but was credible in the 
rock'n'roll world, too. This record dem- 
onstrates ... that Dum Dum Girls are 
indeed career artists." 

continuing on the Internet, so we're al- 

ways coming up with new shows. It'll 
be virtually the entire country covered 
with various local stations; the majority 
of the shows are being shown Saturday 
or Sunday night in the 11 -12, 12 -1 area. 

2 Any favorite guests? 
Smokey [Robinson] was the one who I'd 

saywas my childhood idol. I wanted to be 
Smokey. I learned a lot from Smokey, and 
so my feelings for him go way, way back, 
and it was a very magical experience, not 
unlike what I did with the Temptations 
at the Apollo Theater back in the '80s 
with John Oates. 

3 How did you balance a solo 
career with being in a duo? 
When John and I first started, we de- 

pended on each other. We were two 
kids making our way through a very 
tough part of the record business, the 
streets of Philadelphia, the streets of 
New York. As we grew up, we found out 

more about who we were as individual 
people, and that started being reflected 
in what we were doing musically. We're 
more like brothers than friends, and as 
long as we can find time to do things 
[together], we do them. Creatively, I 

think we've moved away from working 
together as far as creating new music, 
at least for the near future. We like 
playing songs that we have given the 
world together. And we also like doing 
stuff on our own. 

4 Longtime bassist /collaborator 
T -Bone Wolk died at the start of the 
Laughing Down Crying sessions. Is 

the album a tribute to him? 
This album is a total tribute to T -Bone. 

We worked on the preparation for this 
collection of songs [together] and then we 

went in the studio, and within the first 
week, T -Bone passed. T -Bone was really 

part of this record all the way through. 
His spirit is on every song, even the ones 

he didn't play on. 

5 What's your outlook on the 
music business? 
I've always been very self -sufficient, and 
[now] the business has gone my way, I feel 

much more in control and comfortable in 
the sort of chaotic condition ofthe music 
business ... with the idea that big isn't 
better, that loyalty is what's important; 
having a loyal tribe is more important 
than having sort of everyman. 

` Why a new record now? 
I've gone through a lot of changes -T- 
Bone being one of them -in my per- 
sonal life ... a new way of thinking, a 

new way of relating to people. I couldn't 
tell you how many changes I've made 
in a personal sense, combined with the 
way the world is, this upside -down thing 
that seems to be going on. That's one of 
the reasons I called the record Laughing 
Down Crying, because it's complete con- 

fusion. It reflects a very transitional time 
in my life, a very intense time. I tried to 

get all that into 10 or 11 songs, and I think 
I pulled it off. 
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LEAVING ROOM FOR DESSERT IS COOL. 

LEAVING TOWN FOR DESSERT IS COOLER. 
Skipping town is less expensive with the 42- MPG -hwy' Chevy Cruze Eco. How'd we get to 42? An Eco overdrive gear, 

a smart grille, lightweight aluminum wheels and ultralow- rolling- resistance tires, to start. All that and exceptional 

aerodynamics give us the best highway fuel efficiency of any gas engine in America. chevy.com /cruze 
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DREAMSEEKERS 
THE BEST MUSIC YOU'VE NEVER HEARD 

sw ti 
I J I' 

n 

6 
STRANGE TALK 
Indie /Pop 
Melbourne, Australia 

This month, these Australian indie 
poppers stormed to the top of Un- 
charted thanks to the massive success 
of their video for their song, "Climbing 
Walls," which was sponsored by Cheer 
detergent and contained hidden links; 
those that clicked them would nab 
prizes. The video has racked up over 
400,000 views on YouTube since be- 
ing uploaded on August 10. 
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THE DREAMSEEKERS INITIATIVE IS BILLBOARD'S 
MONTHLY RECAP OF SOME OF THE BEST UN- 
DISCOVERED TALENT OUT THERE TODAY. IT 
COMBINES BILLBOARD'S UNCHARTED CHART, 
WHICH RANKS ARTISTS NEVER BEFORE APPEAR- 
ING ON A MAJOR BILLBOARD CHART BASED 
ON ONLINE ACTIVITY, AND EDITORIAL SPOT- 
LIGHTS FROM BILLBOARD PRO, BILLBOARD'S 
SUBSCRIPTION -BASED SERVICE FOR INDEPEN- 
DENT AND EMERGING ARTISTS, AS WELL AS 
THEIR MANAGERS, LABELS, PROMOTERS, AND 
OTHER ENTREPRENEURS WHO SUPPORT THEM. 

While Uncharted includes all under -the -radar artists 
making waves online, Billboard Pro connects mem- 

bers, like those featured monthly inside this insert, to 
the power of the Billboard brand. Members receive 
exposure to thousands of industry insiders and more 
than 10 million music fans through Billboard's websites 
and social media, profiles in the widely read Billboard 
Bulletin, and Billboard Pro's Featured Artist program. 
For :he industry, the Dreamseekers platform can help 
labels, oublishers and managers identify emerging art- 
ists who have built their fanbases from the ground up. 

This pull -out features a four -week recap of Un- 
charted, as well as spotlights on Pro members and 
editorial. Stay tunec for more opportunities, both for 
develooing artists and for industry players to catch an 
early glimpse of burgeoning musical talent. 
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IN THE NORTHEAST, HIP -HOP IS DEFINED 
BY ITS BIGGEST AND MOST RECOGNIZABLE 
SCENES: NEW YORK AND PHILADELPHIA. 
BUT FOR PEMBERTON, N.J. -BASED HIP -HOP 
QUARTET DIVERSE ELEGANCE, IT'S ALL 
ABOUT BRINGING SOME LOVE TO THE GAR- 
DEN STATE --AND KEEPING THE LOVE UPBEAT. 

We come from a small town and have small - 
town bonds, so luckily, we didn't get involved in 
any kind of negativity," reminisces Frank Harvey, 
a.k.a. Mizzy, one of the band's four lyricists. 

The flow- conscious emcee is quick to point out 
that Diverse's positive image goes beyond self - 
aware lyrics and his own down -to -earth persona. 
Although the band has jumped at opportunities 
to showcase in larger markets, there's no denying 
the groups, genuine, love -of- the -game feel that 
comes from representing tie local scene. 

"In New Jersey, we're most focused on col- 
laboration, rather than competition," says Harvey, 
referencing the group's w llingness to embrace 
input and influence of peers within the regional 
hip -hop scene. 

TOP 5 BY 
YOUTUBE VIEWS* 

1 

2 

3 
4 Strange Talk 

5 Sungha Jung 

TraPhik 

Tyler Ward 

Maddi Jane 

I 
.,P:I PAN,. 

2,619,317 2 

924,273 5 

725,705 4 

668,098 6 

462,277 11 

'Views during recap period, Aug. 20 through Sept. 17 chart weeks 

That said, the four members of Diverse Elegance 
bring no slortage of creative input to the table. 
Besides the versatile, punch line- driven Mizzy, 
there's Smax, a fast -spitting emcee in the vein of 
Twista; Loony, a skilled songwriter with a voice for 
melodies; and Spitty, a "home run -hitting" freesty- 
ler with a knack for making crowds ooh and ahh. 
"We're a bunch of jokesters," says Harvey, laugh- 
ing. "We have a sense of friendly competition ... 

we like to push and inspire each other." 
Members of the quartet grew up in :he same 

neighborhood and cut their teeth on the -ap game 
through casual freestyling and karaoke. Ten years 
ago, they decided to take their craft to the next 
level, recording original music and introducing 
themselves to the local live music scene. This 
fall, the collective has a slew of shows lined up in 
the Northeast, to promote their recent mixtape, 
"Almos: Famous." 

While the quartet is ecstatic over the positive 
feedback they've received, Diverse Elegance 
remains forward -thinking and realistic about 
the future, which includes sticking to its inde- 
pendent roots. 

"I can't say we're chasing a record deal," ex- 

plains Harvey. "With the whole industry changing, 
you don't necessarily need to be signed to be 
successful." 

Nevertheless Diverse Elegance has, received 
advice and praise from numerous labels, which 
compare the group tc fellow Jerseyan Joe Bud - 
den for its strong lyricism. (As a four -man outfit, 
they've also been likened to, as Harvey puts it, 
"a young Slaughterhouse," referencing Budden's 
critically -acclaimed crew.) 

Above all, Diverse Elegance remains energized 
in style and substance. Its members recall times 
when they were turned down for performances . 
simply because of their genre. "Rap has a nega- 
tive image to many who don't really know specific 
artists or love hip- hop," explains Harvey. Much like 
inspirations Nas and Lupe Fiasco, the four emcees 
of Diverse Elegance bring a welcome intelligence 
and sense of consciousness to their rhymes. 

"At the end of the day, we can really rap. It's 
not all about production [or] swag," says Har- 
vey. "It's all about ... a beat, a microphone and 
[an act that] can really rock a crowd, [one that] 
can really put lyrics together with a flow that's 
engaging." -Chris Payne 

TOP 5 BY TOP 5 BY 

ARTIST 
NEW TWITTER 
FOLLOWERS 

UNCHARTED 
ONTHLY RANN 

1C PLrIyS* 
.4110. 

PLAYS 
E MUSIC UNONTHLT t:) 

ARTIST SONG P MONTHLY FANN 

2 
3 
4 
5 

Damian McGinty 

PITTY 

Jota Ouest 

Bombay 
Bicycle Club 

56,942 10 

41,663 37 

23,382 56 

14,475 31 

Childish Gambino 12,658 22 

1 

2 
3 

4 DJ BL3ND 

5 PoRtA 

Your Favorite 
Enemies 300,853 3 

Colette Can 

Girl Talk 

. 221,174 8 

68,857 9 

56,168 1 

36,827 7 

'New bllowers during recap period, Aug. 20 through Sept. !7 chart weeks 'Song plays during recap period, Aug. 20 through Sept. 17 chart weeks 
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TRAP -IIK 
HipfioD /Rap 
Los Angeles, CA 

Th s Uncharted mainstay 
hit a major milc,s:one 
this month: The rap - 
pe * /carnedian netted 
his 1 rriliorth YouTube 
subscriber. To celebrate, 
Traphik posted a video 
cf him end 'American 
Idol" tentesta-lt Andrew 
Carcie, drivinc a-ound 
Los Angeles, roofing of and freestyliig. 

METRONOMY 

15 Electron 
London, UK 

Er tish electronic band Metronomy released their thi-J 
record The Eig ish Rivera" back in April, tooverwhe n- 

ingly positive reviens 
anc even scored a 
Mercury Prize rom - 
nat on. Tha buzz has 
not faded: the bard 
has seen success on 
both You ube and 
Lasx.fm holding them 
steady in the ranks. 

CHILDISH 
`j GAMBINO 

Hip -hop; Rap 
Los Angeles, CA 
I:'s been a big year for Childish 
Gembiro, the nip -hop s de proj- 
ect of actor /ccmadian Donald 
Glove : Wit-i the releasE of h s 

EP and the success of hs IAM- 
DONALD tour <h3If concert, nalf 
stand -t.p), the renaissarce man 
signed 3 deal with Glassnote Re- 
ccrds Glas ;ncte will release his 
new record. Camp, in November. 

45 
PURITY RING 
New York, NY 
= ollowiigthe August 26 release of this up- and -ocn- 

ing electronic duo's newest tracts 
"Belispeak " buzz arc Jnd the bard 
has started to ,grow, especially 
after they nabbed a 'Best New 
Track" stanp from Pitchfork. The 
song has garnered over 43 03:: 
plays on SoundCloud. 

TOP 5 BY 
FACEBO 

NEW FACBBOOK 
FANS 

UNO ARTED 
M01.-HLY RANN 

1 PORtA. 132,513 7 

2 DJ BL3ND 130,113 1 

3 Jesus Adrian 
Rome -o 75,965 17 

4 Damien McGinty 66 734 10 

5 Maddi Jane 64.459 4 

r' w fans- caving recap period, Aug. 20 through Seat. 17 chart weeks 

TOP 50 
UNCHARTED Chart Weeks August 20 -Se 

1 
CU BL3ND 
w.w.myspacesom/blendizzy 

2 
TRAPHIK 
Vifs w.myspa`e.com/traphik 

3 

4 

5 

6 

1 

8 

9 

10 

11 

12 

13 

14 

YOUR FAVORITE ENEMIES 
w w. myspacecom /yourfa- ositeenerries 

MADDI JANE 
w.A w.myspace com/maddijammusic 

TYLER WARD 
ww- w.myspa..:e com /tylerwarc 

STRANGE TALK 
w 'w.mysperecom /strangetalkmusic 

PORTA 
vw-w.myspE.e com /portal 

COLETTE CARR 
w+-w.myspe com/colettc-cErr 

GPL TALK 
www.myspE _e com /girltalk 

CAMIAN MCGINTY 
www.myspE zecom/damianircginty 

SUNGHA JUNG 
vww.myspE _atom /jungst_rrçha 

T. MILLS 
www.myspe-e..om/tmills 

DAVE DAYS 
w t.w. com/davedayl a 

DIYAR PALA 
vw.myspace.com /diyarpe E 

15 
METROhOMY 
w w.myspace aom/metro ionly 

16 

11 

18 

19 

20 

21 

MJISIA 
v w w. myspace. com/denois ia 

JESUS ADRIAN ROMERO 
v-ww.myspace.com /jesusuni annet 

PRETTY LIGHTS 
v-ww.mysp = ce.com /pretty171ts 

THE BLOODY BEETROOTS - 
DEATH CREW 77 
v--,w .mysp= cecom /theblccdybeetrcots 

NICOLAS JAAR 
w-ww.mysp- cecom /nicolasji or 

ENTER SHIKARI 
myspTce,com /entershtari 

22 

23 

24 

25 

CHILDISH GAMBINO 
v vw.mysp=cecom/childiel-çambinctherapper 

ALYSSA BERNAL 
v uw.myspÑce com /alyssabErnal 

DASH BERLIN 
v+w.myspece com /dashter in 

MAREK HEMMANN 
w ww.mysp3ce com /marel- rcmmann 

26 

21 

28 

29 

30 

31 

32 

33 

34 

35 

36 

31 

38 

39 

40 

41 

42 

43 

44 

NEOCLUBBER 
www.m-space.com/neocILbber 

ROSA DE SARON 
www .n'space.com /bandarosadesaron 

BONDAN PRAKOSO& FADE2BLACK 
wwN.nrspace.com/bondenfade2black 

JOSEPH VINCENT 
www. n:.space.com /josephvincentmusic 

PAROV STELAR 
www.m.space.com/stelarl 

BOMBAY BICYCLE CLUB 
www .m,space.com /bombeybicycleclub 

SUPERMAN IS DEAD 
www.m.space.com /supermanisdead 

GOD IS AN ASTRONAUT 
www.m;space.com/godisanastronaut 

POMPLAMOOSE 
wwwm;space.com/pompamoosemusic 

PITTY 
www m.yspace.com/bandEpitty 

EXCISION 
www. m.'space.com /excision 

IAMX 
www. myspace.com/iamx 

HADOUKEN! 
www.m+space.com/hadouken 

JAMIE WOON 
www.rrnspace.com /jamie+oon 

MANGA 
wYw.mr,space.com /mangeweb 

UMEK 
VV Yv w. rr s pa ce. com/djumek 

VILLE BABY 
iww.rysoace.com /villebabymusic 

MODESTEP 
www. rysoace.com/modestep 

GOLD PANDA 
www. r yspace.com /goldpanda 

45 

46 

41 

48 

49 

50 

PURITY RING 
www.r yspace.com /purit "ring 

EMILIE AUTUMN 
wwwrr yspace.com /emilieautumn 

ARASH 
wviw.myspace.com/arastrnusic 

TOTALLY ENORMOUS 
EXTINCT DINOSAURS 
http: / /www.mys Dace.com /totaIIren ormousextinctdinosaurs 

THE SUBS 
www.rrryspace.com /these bstrax 

ZEDD 
wvw.rrryspace.com/officialzedd 



CASE STUDY: 
DAVID WAX MUSEUM 
PLAYS HOUSE SNOWS, 
GETS BOOKED AT 
NEWPORT FOLK 

PRO.BILLBDARD.COM 
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WHEN THE DAVID WAX MUSEUM TOOK THE STAGE LAST MONTH AT 
THE NEWPORT FOLK FESTIVAL, HUNDREDS OF FANS SPORTING WAX 
ME 4CH DANCED WITH PRIDE IN THE FRONT ROWS. MANY OF THESE 
FANS LOOKED MORE INVESTED THAN THE TYPICAL FESTIVAL AT- 
TENDEE THAT WEEKEND. AFTER ALL, T -IEY'D SHARED MEALS WITH 
BAND MEMBERS DAV D WAX AND SUZ SLQAK AND MINGLED WITH 
THEM IN LIVING ROOMS AND BACKYARDS ACROSS THE COUNTRY. 

3iice 2007, Boston's David Wax 
'1u_eum has built its fan base thanks 
in part tc a grassroots tactic increas- 
ing v popular in tiese ecc:nomic times: 
house shows. 

The genre- berdng band, which de- 
scribes its sound a_'T -lexc- americana" 
(a fusion of Mexicar folk music with 
American indie rock), credits much 
of is success tc the buzz generated 
by years of cozy I v-Mg room perfo -- 
ma-ces. 

HOUSE SHOWS: TRUE" SOCIAL 
NETWORKING 
°W-en people th n< cf house concerts, 
it can have kind ofa oad connotation 
or aiaboo aboutit. like it ssomething 
my parents wou c co tc n the '6Gs 
to I sten to folk bands play," says Dan 
Peraino, David Wax Museum's booking 
agent. But he says that perception 
is changing: "[Nowadays] they're a 
little_ bit more accepted, and cooler. 

It's true social networking" 
IA' --en the band toured tc promote 

its 2009 album "Carpenter Bird," 'it 
was E way we could fi I in dates arounc 
our tour,' Slezak says. "1./e would cal 
up a friend or a fan it Philadelphe 
or Buffalo, New York, or any :owr 
along our route. They .mould invite 
their friends in their zomrnunity. anc 
we could show up in a town where 
we had never played, play for 30 or 
5C peep e, and really win Tans over it 
a way." 

MAKING CONNECTIOVS 
Wax znc Slezak relied or Facebook 
to sp -ead the word Ebout upcoming 
performances and book shows at fans' 
lorries. t's one thing to go and see a 
band at a venue, anc another to get 
to he rig out w :h the band before ano 
a -ter the show, and nase a pot luck 
together" Slezak says. 

Meiling lists also cone in handy 

whe- vcu're trying to get on a major SLOW AND STEADY GROWT 
festival ine -up. Last summer, David With gigs lined uo Et places su 
Wax Museum en:e-ed acontest to wir :he9:30 Club inWasnington, D. 
a sp =t on the !Newport =clk = estiva :he Hotel Café n _os Angeles, 
stage, end asked eversore on their Wax Museum (now on tour tc 
-nailing lis: to vote for therm It worked mcte tneir latest a bum. 'Everyth 
:hey won :he contest ano we -e invitec Saved'), no longe- needs -o do 
oeck to perform Egair tnis Brea-. concerts. Sti I, the cuo continL 

play them wher the" get a cha 
MAKING A LIVING 'A lot of times, as a young 
-louse concer :s a so ha p musicians you think, 'I've got :o play this 
:o m=_ke a living dcing v'ha: they love :ail venue or open for this ba 
'As we were growing," Sleza< says, "it this bigger club," says Slezak. 
-vas awayvve could suppor- ourselves, in reality people have been to 
oeceuse venues take a jig percent- club 2J times, sc its not as s 
age cf tie money that conesir, and as if you were cn a dock in th 
peop a are Tess li <e l to jinn marchan- out back of someone's house i 
dise because tney nave spent money middle of July.' 
on beer and Fend- fries." -Elizabeth Wei 

as 
. ard 
a d 
pro- 

ingis 
ouse 

to 
ce 
and, 
ce-- 
d n 

"But 
that 
ecial 
laI-e 
the 

te.n 

JOEL GRAVES, KEYBOARDIST, /GUITARIST/SI NGER OF THE BAND EVEREST, TOUR ED E JROPE WITH 
MY MORNING JACKET. FE'S SEEN THE PEAKS A NI D VALLEYS OF ROAD UFE, AND HE'S DEVELOPED A 
STRATEGY FOR KEEPING CALM WHILE COOPED UP WITH BANDMATES. CHECK OUT HIST1PS BELOW. 

Ater a taxing E xooean summer tour openirg fz r 
My'iorniig Jacke: E few "ears ago, we [Everest] 
vier_ practically pecked into a tin can, sleeoirg on 
eac- other's shoulders for a month while chasing 
a tour bus through long, sweaty drives. We were 
Ley=nd exhausted End the conflicts weren't just 
shoring -they were boiling over. 

IVs diff cult enoLgh to <eep a single relationship 
healthy, but a five -headed beast of artistic personal - 
ties' Tall crder. The bright side? Being in a band can 
teach you how tc navigate personalty differences 
and improve your rdationships. Here are five sugges- 
tions-or how to keep :he boat rockin'full -sai anead. 

1. GIVE SPACE 
We all haN..e our bad days. Gve- tire, you night 
learn that a certain member of your bend isa g-Lmp 
in the mornirg or tha: another member m grit be 
nursing a sc--eechiig hangover. At the = -e t 'nes, 
simply give tandmates a wice berth. 

2 TAKE SPACE. 
When you bend rcams ever"v,:here together like 
a pack of ticlves, i :'s easy to forget how to walk 
away and cc your own th ng. If you're -eel rig a 
little homesick or crverwhe rued by your ccn_tan: 
compan one, take a hike and enj_y the opocrtunity 

:c experienoe the ci:y you're visiting. Co wha 
.,v3 -ks to etain equilibrium and you ll be a 
sappier person -anc much easier to get along 

3. DON'T TAKE THINGS PERSDNALLW 
Art sts aresertisit ve by nature. Its easy when y 
peen away from home to become overly to 
out you have to try to avoid th s. You might 
:he drummer s mad at you, but in -ealits, he c 
might just worried about thei- lost clog back h 
Don't assume that someone's heat tr p rev 
arourd ycu. 

4.. BE SELF -AWARE, BUT NOT 
SELF- ABSORBED. 
t's easy to get wound up in your owr heat 
dor't forget how your actions directly affect 
group. Simple th ngs like cleating up after yo 
will go a long way. Also, if a bend mate is a 
ñg you, be kind end direct in your delivery b 
them know. Passive- aggressive behavior will 
lead to biter outbu-sts. 

5. KNOW WHEN TO CALL IT. 
Most musicians -myself incuded- ike tc imbi 
the. -oad. Blowing off steam oreaks up tie mon 
of t-aveling in tight quarters, but it can also t 
to I if you dorit know how to manage If th 
a night when your head is poindirg and you 
to go to bed even though the par :y train is 
fu :l -steam, listen to your body: You'll lice to 
ano_her day. -..i e/ G 
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AI_13 U IVIS 
RY COODER 
Pull Up Some Dust and 
Sit Down 
Producer: Ry Cooder 
Nonesuch /Perro Verde 
Records 
Release Date: Aug. 30 
Social indignities continue 
to provide a thematic back- 
bone for Ry Cooder. The 
guitarist dips into familiar 
Tex -Mex styles, blues and 
West Coast soul on his 14th 
solo album, Pull Up Some 
Dust and Sit Down. Cooder 
continues to emphasize 
stories of the downtrodden 
and oppressed, reaching 
into history -Jesse James, 
John Lee Hooker -to corn - 
ment on modern issues like 
war, the rich getting richer 
and lying politicians. He 
lays out his journalistically 
constructed tales in a voice 
that alternates between 
rumpled croon and a Woody 
Guthrie -esque holler, a voice 
perfectly aligned with the 
ragged qualities of his slide 
guitar, accordion and road- 
house backing band. Cooder 
is out to raise a ruckus here, 
but he wants listeners as 
tuned in to his message as a 

Washington Square protest 
singer in the '60s would. 
His stories are of everyday 
people -leadoff track "No 
Banker Left Behind" dis- 
sects the recent govern- 
ment bailouts and the ef- 

.,,--' \111:1\Y'KS;" 

THE JAYHAWKS 
Mockingbird Time 
Producer: Gary Louris 
Rounder Records 
Release Date: 
Sept. 20 
Like David Crosby and 
Graham Nash, Gary 
Louris and Mark Olson 

release worthwhile 
material on their own, 
but strike a rare level 

of simpatico when paired together. The founders of the stel- 
lar Minneapolis band reunite for their first Jayhawks outing 
together since 1995's classic Tomorrow the Green Grass. Album 
opener "Hide Your Colors" is overflowing with Jayhawks trade- 
marks -the paired vocals, minor key transitions, hooks galore - 
and an elegant use of strings. As songwriters they get wistful 
about past romances, alternating between metaphors and 
direct remembrances as their songs utilize numerous bridges to 

fect on Main Street USA, 
while "Simple Tools" salutes 
laborers who work with their 
hands. It would be a perfect 
time for Cooder to revisit a 

gem from his.1970 debut: 
Alfred Reed's Depression - 
era classic "How Can a Poor 
Man Stand Such Times and 
Live ?," the lyrical model for 
"Pull Up Some Dust and Sit 
Down" that seems to carry 
truth from one generation to 
the next. -PG 

GEORGE STRAIT 
Here for a Good Time 
Producers: George Strait, Tony 

Brown 
MCA Nashville 
Release Date: Sept. 6 

Country music veteran George Strait may be Here for a 

Good Time on his 39th studio album, but some of the char- 
acters that populate the 11 -song set don't share that same 
sentiment. Save for the smooth and slightly frisky "Love's 
Gonna Make it Alright," the rockin' title track and Strait's 
album -closing tribute to his fans, "I'll Always Remember 
You," the new album mines some surprisingly dark and 
downcast territory. There's alcoholism ( "Drinkin' Man "), 

romantic turmoil ( "Shame on Me," "House Across the Bay ") 
and all manners of misfortune, ranging from a bull that ups 
and dies during a championship ride on the Texas -swing 
flavored "Lone Star Blues" to the fish that won't bite on 
the "Blue Marlin Blues." Strait -who co -wrote seven of the 
songs with his son, Bubba, and Dean Dillon -is in typically 
strong vocal form throughout. And his firm, unwavering 
tenor provides a kind of reassurance that even the darkest 
tales have a shot to turn out all right. -GG 
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ROCK 

BUTCH WALKER 
& THE BLACK 
WIDOWS 
The Spade 
Producers: Butch Walker & 

the Black Widows 
Dangerbird Records 
Release Date: Aug. 30 
After producing (and song 
doctoring) the exacting 
likes of Katy Perry, Pink and 
Avril Lavigne, it's not sur- 
prising that Butch Walker 
would want to cut loose a 

little when he hits the stu- 
dio for his own music. The 
Spade, his sixth solo album 
since the end of power - 
pop group Marvelous 3, is 

crammed full of riffs, hooks 
and swinging grooves that 
are meant to be played 
loud -and through speak- 
ers rather than earbuds. 
Walker and his Black Wid- 
ows are reverential of clas- 
sic songcraft and referential 
throughout. The band takes 
winking, friendly shots at 
Bryan Adams ( "Summer 
of '89 ") and Duran Duran 
( "Synthesizers ") and min- 
ing memories with good - 
humored cheer while 
also cutting a wide swath 
through punk, garage pop, 
country rock and even blue- 
grass (on the song "Dublin 
Crow "). It tells you why so 

shake up the usual verse -chorus -verse structure. "So much color 
in the sky that is in your eyes" is one of the set's sweeter lines, 

arriving in the title track in the middle of the 12 -song album. The 
snappy and simple "She Walks in So Many Ways" is a standout, 
as is the gentle "Tiny Arrows" that captures an early -'70s Crosby 
vibe. Besides Louris and Olson, other original members on 
Mockingbird Time include Karen Grotberg (keyboards, vocals), 
Tim O'Reagan (drums, vocals) and Marc Perlman (bass). -PG 

many other artists want to 
work with the guy -and why 
everyone should be listen- 
ing to him. -GG 

JAKE OWEN 
Barefoot Blue Jean Night 
Producers: Joey Moi 
Rodney Clawson, Tony 

Brown 
RCA Records 
Release Date: Aug. 30 
On a couple of songs from 

his third album, Barefoot 
Blue Jean Night, Jake Owen 
sings about setting the 
world on fire. He's clearly 
a man with a burning de- 
sire to do just that. This 
time around, Owen opted 
to hang up his songwriting 
spurs and instead tap some 
of Nashville's top guns. He 
also brought in a new pro- 
duction team that includes 
veteran hitmaker Tony 
Brown and Nickelback as- 

PRIMUS 
Green Naugahyde 
Producer: Les Claypool 
Prawn Song /ATO Records 
Release Date: Sept. 13 

Les Claypool and his assorted 
Primus bandmates have covered a great deal of sonic 
ground during the past 27 years. The trio's newest 
album, Green Naugahyde, its first new studio set since 
1999's Antipop, brings together bits of Primus' past. 
With longtime guitarist Larry LaLonde and short -term 
late -'80s drummer Jay Lane, Green Naugahyde fea- 
tures a mix that certainly references Primus' early work, 
particularly 1990's Fizzle Fry. But it still stretches the 
group's arty funk in fresh directions. Space is the most 
striking feature of these 13 tracks. Each of the players has 

a distinct territory within the mix, creating a sinewy and 
seldom -overlapping dynamic best felt in such extended 
pieces as "Last Salmon Man," "Jilly's on Smack" and in 

the staccato attack of "Extinction Burst." Claypool has 

plenty of socio- political topics on his mind this time, too. 
But he employs them without sacrificing the wry wit that 
fans revere and the unconverted find too weird. -GG 

sociate Joey Moi. And the 
moves have paid off, earn- 
ing the artist his first No. 1 

on Billboard's Top Country 
Albums chart. Barefoot 
Blue Jean Night is loaded 
with vivid, richly composed 
songs that rock ( "Any- 
where With You," "Settin' 
the World on Fire "), twang 
( "Keepin' It Country," 
"Apple Pie Moonshine ") 
and yank at the heartstrings 
( "Wide Awake," "The Jour- 
ney of Your Life "). The 
songs "Heaven" and "Alone 
With You" are full of pop 
sheen, while the rootsy title 
track is a signature piece 
that showcases a more au- 
thoritative and nuanced 
vocal style that helps take 
Owen to the proverbial 
next level throughout the 
11 -song set. -GG 

COMMITTED 
Committed 
Producers: Deke Sharon, Ed 
Boyer, Warryn Campbell 
Epic Records 
Release Date: Aug. 30 
A cappella music can be a 

tricky sell in the mainstream 
marketplace. Just ask Nota, 
victor of the first season of 
NBC's "The Sing Off," which 
failed to capitalize on its TV 
exposure. Second -season 
champ Committed may be 
a surer bet, though. On its 
debut album, the Huntsville, 
Ala., sextet mixes smooth 
boy -band harmonies with 
spiritual resonance on 
tracks like "Do Anything" 
and "That's When I'll Get 
Over You." Elsewhere, 
"Soon Ah Will Be Done," 
a traditional arranged by 
Take 6's Cedric Dent, leaves 
no doubt about Commit - 
ted's church roots. There's 
also a New Jack -styled ren- 
dition of Stevie Wonder's 
"As," a finger- snapping 
treatment of Al Green's 
"Let's Stay Together" and a 

clever, soulified reinvention 
of Lynyrd Skynyrd's "Sweet 
Home Alabama." The ar- 
rangements throughout the 
album are a testament to 
the group's range and offer 
another reason to commit 
some time and attention to 
a genuinely worthy reality 
show winner. -GG 
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SINGLES 
JASON DERÜLO 
It Girl (3:17) 
Producer: Emanuel Kiriakou 
Writers: J Derülo, L. Robbins, 
E. Kiriakou, E.K. Bogart 
Puhlicherc variÚuc 

here is the interplay of Farrel l's 

vocals and the atmospheric 
sounds knocking around in 

the reverb -friendly mix cour- 
tesy of drummer Stephen 
Perkins and TV on the Radio's 

erved as 

bassist and co- producer. -JL 
Dave Sitek who s 

Beluga Heights /Atlantic Records 
Like fellow pop singer Taio Cruz, Jason Derülo's Euro- 
dance- friendly pop songs rush in and out, with more 
than one hook being offered and very little personality 
to obstruct the melody's infiltration into the listener's 
workday. On "It Girl," such rootsy elements as whistling 
and acoustic guitar become cybernetic goop in the 

mix. Derülo's lyrics aren't mind -blowing, but he cer- 

tainly knows how to italicize them: Lots of artists have 

requested permission to rock their audience all night 
long, but few have nailed the exact shot of rebellious- 
ness required for a line like "Let me play it loud /Let me 

play it loud like!" for a hit in this slick, Auto -Tune pop era. 

Derülo isn't a particularly rocking guy, but "It Girl" is the 
rare adult contemporary pop song that nails its shot at 

another format.-DW 

ROCK 

JANE'S ADDICTION 
Irresistible Force (3:59) 
Producer: Rich Costey 
Writers: Perry Farrell, Dave 

Navarro, Stephen Perkins, 

David Sitek 
Publishers: various 
Capitol Records 
The Master Musicians of 
Joujouka- meets -Dave Na- 
varro guitar crunch of "End 
to the Lies" acted as Jane's 
Addiction's first taste of next 
month's The Great Escape 
Artist. Now, the midtempo, 
synth -aided arc of second 
single "Irresistible Force" fur- 
ther teases the band's first 

THE BAND PERRY 
All Your Life (3:52) 
Producer: Nathan 
Chapman 
Writers: B. Henningsen, 
C. Henningsen 
Publishers: EMI 

Blackwood Music, 
Rainbow Skyline Music, 

Cactus Moser Music (BM/) 
Republic Nashville 
"All Your Life" marks the 
fourth single from the Band 

Perry's self -titled debut disc, 

and like its predecessors - 
"Hip to My Heart," "If I Die 

Young" and "You Lie" -the 

new album in eight years as a 

contemplative, shadow -filled 
groove piece. While "Force" is 

less overtly "rock" than "Lies," 
the new tune overcomes its 

spoken -word start with a 

mesmerizing verse -chorus 
melody. Meanwhile, Perry 
Farrell turns a physics lesson 
into a quasi- cosmic come -on 
( "The irresistible force met 
the immovable object /Bang- 
ing together ") in true Jane's 
style. Navarro's guitar sneaks 
in fora brief solo, but the point 

POP 

DAVID GUETTA 
FEATURING SIA 
Titanium (4:05) 
Producers: David Guetta, 

Giorgio Tuinfort, Afrojack 
Writers: S. Furler, D. Guetta, 
G. Tuinfort, N. van de Wall 

Publishers: various 
What a Music /Astralwerks/ 
Capitol 
David Guetta's latest single 
from Nothing But the Beat is 

immediately reminiscent of 
La Roux's 2009 smash single 
"Bulletproof," along with that 
track's myriad remixes. "Tita- 
nium" doesn't mimic the mel- 
odyof "Bulletproof' -here, the 
synths build from individual 
plunks to thick bouts of elec- 
tro -dub that smack against 
the listener's speakers -but 
the song expresses a similar 
sentiment about invincibil- 
ity without adding anything 
new to the theme. Guetta 
enlists Australian singer Sia 

for vocals, and though her 
performance is exceptional, 
the flat lyrics make it difficult 

i VI i 

LEONA LEWIS 
Collide (4:00) 
Producer: Sandy Vee 

Writers: various 
Publishers: various 
Syco /J /RMG 
With "Collide," the first sin- 

gle from her forthcoming 
third album, Leona Lewis has 

created a dance -pop track 
to prove she belongs with 
the best of the divas. Using 

a sample from Swedish DJ 

Avicii's "Penguin," producer 
Sandy Vee updates the 
record for pop radio and 

helps showcase a previously 
unseen side of Lewis. While 
the singer can easily trump the simple melody of the verses with her proven vocal power, she 

keeps things simple with a monotone pre- chorus before bursting into the soaring chorus. If 

anyone thought Lewis was strictly a ballad singer due to previous hits like "Bleeding Love" 

and "Happy," the singer's latest single proves them to be mistaken. "Collide" confirms that 

Lewis is a multifaceted vocalist, keeping her main instrument -the voice that won her Britain's 

"X Factor" in 2006 -at the forefront. -JLB 

to identify with the emotion 
behind her words. "You shoot 
me down /But I won't fall/lam 
titanium, I am titanium," she 

sings on the chorus. "Tita- 
nium" alludes to "Bulletproof" 

song is anchored by Kimberly 
Perry's distinctive lead vocals, with brothers Neil and Reid add- 

ing tasteful harmonies. Laced with dobro, Nathan Chapman's 

production has an earthy, organic feel that underscores the 

trio's earnest delivery. The lyrics express a young woman's 

requirements for a potential suitor, and they remain fairly 

simple: "I don't want the whole world /The sun, the moon and 

all their light /I just want to be the only girl /You love all your 

life." It's an unpretentious and heartfelt sentiment that this tal- 

ented trio drives home with warmth and charm. "All Your Life" 

sounds like another hit from the Band Perry's breakthrough 
first album. -DEP 

directly, but instead of neatly 
acknowledging its forebear, 
the song hits too many notes 
that dance fans have already 
heard before. -JB 

DANCE /ELECTRONIC 

L M FAO 
Sexy and I Know It (3:19) 
Producer: Party Rock 
Writers: various 
Publishers: Yeah Baby 
Music, Chebra Music, Party 
Rock Music (ASCAP) 
Party Rock /Will.i.am/ 
Cherrytree /lnterscope 
LMFAO's "Party Rock An- 
them" topped the Billboard 
Hot 100 for a few tangible 
reasons -the massive cho- 
rus, the duo's charisma and 
instant catchphrase "Ev- 
eryday I'm shufflin "' pushed 
the song to No.1. Yet Redfoo 

and SkyBlu owned summer 
2011 because "Anthem," like 
their latest single "Sexy and 
I Know It," featured master- 
ful production highlighted by 
an unstoppable synthesizer 
squelch. The "Sexy" hook is 

more sinister than its pre- 
decessor, with the ebullient 
beat seducing the listener as 

the duo tries to do the same 
to its female subjects. For- 
tunately, Red and Sky still 
don't take themselves too 
seriously, as they brag about 
sporting "a Speedo, trying to 
tan my cheeks" and let the 
electro -pop escalate around 
their vocals. Say what you 
will about LMFAO's party - 
first lyrics and general aes- 
thetic: The duo knows how to 
craft a deliriously fun dance 
song. -JSL 
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POP BY RICHARD SMIRKE 

Fitting the bill: 
ONE DIRECTION 

Headed For The Top 
Debut single from Brit `X Factor' finalist One Direction 
lands biggest first -week sales of the year 

Antonio "L.A." Reid, Simon Cowell and 
Paula Abdul: Take note. On the same 
week that she made her judging debut 

(Sept. 21) on Fox's "The X Factor," Nicole Scher - 
zinger has proved to be an equally shrewd hit - 
maker on the other side of the pond. 

The former Pussycat Doll was serving as a 

guest judge during the 2010 season of the U.K. "X 

Factor" show when five young men -Liam Payne, 
Louis Tomlinson, Niall Horan, Harry Styles and 
Zayn Malik- auditioned as individual singers. 
Spotting their combined potential, Scherzinger 
suggested that the teenagers team up as a group. 
Adopting the moniker One Direction, the newly 
formed boy band subsequently finished third in 
the competition. Ten months later, the quintet 
finds itself ruling at No. 1 on the U.K. singles 
chart with its debut, "What Makes You Beautiful." 

The hooky pop track, which mixes rich vocal 
harmonies with slick synth and rock guitar pro- 
duction, moved 153,000 units in its first week, 
leapfrogging over Adele, Bruno Mars and Jen- 
nifer Lopez to score the biggest first -week sales 
of 2011, according to the Official Charts Co. The 
Syco /Sony Music Entertainment group, which has 
amassed more than 500,000 followers on Twitter, 
is set to drop its debut studio album later this year, 
with a release date to be confirmed. 

"There was clearly a big gap in the market for 
a kind of Justin Bieber -style boy band for pre - 
and early teens, and One Direction fits the bill 
perfectly," says Gennaro Castaldo, spokesman 
for leading U K. entertainment retailer HMV. 
He credits Syco /Sony with driving sales using a 

"full -on launch campaign" that included the label 
teaming with HMV for a nationwide helicopter 
public appearance tour, which saw thousands of 
hysterical fans attend in -store signings in Scot- 

land and England. 
Similar scenes accompanied a Sept. 18 sched- 

uled appearance on BBC Radio l's "Official Chart 
Show." Due to a large number of devotees waiting 
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for the band at Radio l's London base, however, 
the group's guest appearance had to be moved 
to a secret location. Additional promotional ap- 
pearances leading up to street week included live 

performances on ITV1 TV shows "Daybreak," 
"This Morning" and "Red or Black." 

The radio strategy, meanwhile, was propelled 
by top 40- formatted BBC Radio 1, which A- listed 
"What Makes You Beautiful" and placed the track 
in regular rotation. The song was also champi- 
oned by Radio 1 DJ Scott Mills, who made it his 
record of the week. 

"While you might expect a new boy band to 
appeal largely to a base of teenage girls, we have 
found that the single generates a passionate reac- 
tion from all demos within Radio l's target audi- 
ence, both male and female," BBC Radio 1 music 
policy executive Nigel Harding says. He describes 
"What Makes You Beautiful" as a track that "suc- 

ceeds musically and lyrically ... that could lead 
to One Direction's U.K. chart performance being 
repeated elsewhere in the world." 

In line with previous "X Factor" finalists, a 
follow -up single is expected to be serviced to radio 
in advance of the album's rumored fall release, 
although Syco /Sony declined to comment. Con- 
firmed activity for the coming months includes 
promotional trips to Holland, Sweden and Italy, 
following a Twitter -led campaign in which Eu- 

ropean fans will compete to earn "air miles" to 
bring One Direction to their country. The group 
has also partnered with cellphone manufacturer 
Nokia to create two specially customized hand- 
sets featuring exclusive content, available for pur- 
chase in October. 

"With the possible exception of [fellow U.K. boy 

band and "X Factor" alumni] JLS, which appeals 
to an older market and slightly [more urban] de- 

mographic, there's no one else out there like One 
Direction," says Castaldo, who speculates that the 
group is a strong bet to win the No. 1 U.K. album 
crown during the upcoming holiday season. 

ANOTHER 
NIGHTMARE 
Alice Cooper scares 
up his highest- charting 
album since 1989 

Iconic rocker Alice Cooper returns to the 
Billboard 200 this week with his highest - 
charting album since 1989 as Welcome 2 

My Nightmare bows at No. 22 with 18,000 
sold, according to Nielsen SoundScan. 

He last rose higher on the list with the 
Epic album Trash, which climbed to No. 
20 courtesy of heavy MTV and radio sup- 
port of the surprise hit single "Poison." 
The tune reached No. 7 on the Billboard 
Hot 100 and marked his highest- charting 
Hot 100 effort since "You and Me" went 
to No. 9 in 1977. 

Welcome 2 is the sequel to his 1975 con- 
cept set Welcome to My Nightmare, which 
peaked at No. 5 and spent 37 weeks on 
the tally. The new album boasts a guest 
turn from a recent Hot 100 mainstay: 
Ke$ha, who duets with Cooper on the 
track "What Baby Wants." 

-Keith Caulfield 

__. 
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ALICE COOPER'S TOP 10 HIGHEST- CHARTING 
ALBUMS ON THE BILLBOARD 200 

DEBUT DATE TITLE PEAK POSITION 
on the Billboard 200 

3/17/73 "Billion Dollar Babies" 1 

's Ó 

3/22/75 "Welcome to My Nightmare" 5 

/31 /74+,.F.:_rnataet cira" 8 1MM 
12/8/73 "Muscle of Love" 10 

12/4/71 .. 
7/17/76 

"Killer" t 
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Nelcome 2 My Nlghtma 
"Alice Cooper Goes to Hell" 

20 
21 

27 

Captain crunch: 
CODY SIMPSON 
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POP BY GAIL MITCHELL 

Who 
Is Ben 
Rector? 
Word -of- mouth, social media 
and intense touring give indie 
singer /songwriter his best 
showing yet 

Without a label, publicist or big celebrity tweets and 
only limited iTunes placements -two tiny thumb- 
nails in New & Noteworthy -Ben Rector's fourth 
studio album, Something Like This (Good Time Re- 

cords), bows this week at No. 41 on the Billboard 200. 

The debut marks the singer /songwriter /musician's 
highest- charting project. His 2010 effort, Into the 

Morning, peaked at No. 11 on Heatseekers Albums. 
So who is Rector and what's the catch? 
"A lot of people have been asking that question," 

Rector says with a laugh. "I'm pretty much a nobody; 

just a guy who plays pop music. But there is no funny 
business here, no gimmicks. Even in the cycle for 

my last album, there was no enormous break, huge 
tour or epic TV. I try to put enough craft into my 
music so it's not super simple or gimmicky ... for 

me it's all about the song." 
Actually, Rector has been steadily building a fol- 

lowing since his college days at the University of 
Arkansas. Melding pop, rock and folk influences, 
the business major began writing songs in earnest. 
After winning the grand prize in the John Lennon 
Songwriting Contest's pop category in 2006, he 
began hitting the road in his sophomore year on 
weekends to perform. "It was like leading a crazy, 

separate life," he recalls. "I'd go to class during the 
week and then jump in a van and go. I can't believe 
I survived -and graduated." 

One of his performances in Texas led to his 
meeting eventual manager Paul Steele, co- founder 

Making inroads: 
BEN RECTOR 

of Nashville -based Trivate Entertainment. "He was 
almost 19 when I first heard him," says Steele, who 
also manages the group Green River Ordinance. 
"His recordings were garage -y, lo-fi, but there was 

something about the texture of his voice and how 
mature it sounded." 

Rector released his first album, Twenty Tomorrow, 

in 2007, followed by Songs That Duke Wrote and Into 

the Morning. Now Nashville -based, the prolific art- 
ist has maintained an intense touring schedule. He 
co- headlined the Three Amigos tour in 2010 with 
Steve Moakler and Andrew Ripp and toured that 
same year with Dave Barnes and Five for Fighting. 
Since then, he's toured with Drew Holcomb & the 
Neighbors as well as Matt Wertz. He was also tapped 
to perform on the VH1 Best Cruise Ever with Train, 
the Script and Lifehouse. 

"I felt like I showed up to a formal party in a T- 

shirt and shorts," Rector says of the cruise. "I was 

shocked that anyone on that boat had heard of me." 

The exposure most likely led to Rector's track 
"After All" appearing last year on TV shows "Pretty 
Little Liars" and "Castle." However, Steele says the 
push behind Something Like This was focused on 

"things we could actually control. We decided to 

focus hard on everyone who has heard one of Ben's 
records, followed him on Twitter or Facebook, 
watched him perform or bought his CDs." The ap- 

proach netted an increase from 5,800 Facebook fans 
in February 2010 to 26,200 today, while his Twitter 
followers rose from approximately 2,500 to 13,900 

in that time frame. 
For the sake of full disclosure, Steele says they did 

spend a couple hundred dollars on a Facebook ad. 

But that, along with the two iTunes placements and 
a YouTube push behind four buzz -building videos, 

were the only formal promotional efforts. 
So what's next? Reconnecting with fans and at- 

tracting new ones. Rector is back on the road as of 

Sept. 22 for a five -week headlining tour. Steele has 
also partnered with synch company Secret Road for 

more licensing opportunities. 
"We'll do as much as we can independently," says 

Steele, whose staff numbers full -timer Samantha 
Higinbotham and two interns. "But our ideal plan 
is to find a partner who can come alongside and 
support what we're doing. We've proven he can sell 

records; last week is a good testament to that." 

ROOM FOR ONE MORE 
Aussie teen king Cody Simpson ready to go `Coast to Coast' in the U.S. 

Although he's frequently compared to Justin Bieber, 

Cody Simpson is ready to prove there's room under 

the spotlight for more than one teen king. 

The 14- year -old Australian sensation arrived on 

the scene in 2009 when producer Shawn Camp- 
bell (Missy Elliott, Ciara) discovered Simpson on 

YouTube. Shortly thereafter, he signed to Atlantic. 
His first U.S. single, "iYiYi," sold 38,000 down- 
loads, according to Nielsen SoundScan; his first 
EP, 4U, peaked at No. 4 on Billboard's Heatseek- 
ers Albums chart. 

Now Simpson -who has racked up 1.3 million 
Twitter followers, 1.6 million Facebook likes and 
more than 85 million YouTube views -is celebrat- 
ing the Sept. 20 release of his second EP, Coast to 
Coast, available at major digital and physical retail- 

ers as well as Claire's, Toys R Us and Justice. Lead 

single "On My Mind," which peaked at No. 39 on 
the Mainstream Top 40 tally, has sold more than 
86,000 downloads, according to SoundScan. Two 

days before the EP's release, Simpson wrapped up 

a nationwide mall tour, sponsored by Claire's and 

anti -bullying website Defeat the Label. Kicking off 
in Lake Grove, N.Y., and ending in Los Angeles, the 
tour drew more than 3,000 fans at each of its nine 

stops, according to Atlantic. 
Simpson isn't just making waves with catchy 

pop singles, however. He's also the centerpiece of 
a merchandise campaign. EP preorders came with 
bundles featuring a Simpson locker poster, T- shirt, 

four -string backpack and button pack. Fans who 
purchased a limited -quantity preorder package 
through QVC also received a Simpson back -to- 
school kit that included a poster, silicone brace- 
let and No. 2 pencil. The artist's website posted 
a similar back -to- school offer featuring "143 
sunglasses" -teen slang for "I love you," inspired 
by the chorus of "iYiYi" -and recently added a 

16 -month school calendar. Simpson also has his 

own cereal: Cody Crunch is available exclusively 
at CodyCrunch.com. 

"[Simpson's] fans want to own as much as 

they can of the things associated with him," At- 
lantic director of marketing Chris Stang says. 
"For this audience, merch is an important part - 
not only of the marketing of an artist but of the 
fan experience." 

Fans will soon be seeing a lot more of Simpson. 

Having appeared on the Sept. 23 episode of Dis- 

ney's "PrankStars," the teen will perform on "The 
Ellen DeGeneres Show" (Sept. 27). He's slated for 
"Live! With Regis and Kelly" (Dec. 8) as well as 

guest spots on ABC's "Extreme Makeover: Home 

Edition" and Nickelodeon's "Bucket and Skinner" 

later this year. 

Next up: a tour of Australia and a brief stint in 

Japan before returning stateside to finish record- 
ing his full -length album, tentatively scheduled for 
early 2012. 

As for the Bieber comparisons? Simpson 
doesn't seem bothered. "When you listen to the 
EP, you can tell it sounds different [from Bieber]," 
he says. "It's not a competition." -Megan Vick 

DRIVER'S 
SEAT 
Cliff Martinez's score 
finds a parking space 
on the album charts 
Ryan Gosling's sex appeal and the 
sensuous sound of the cristal baschet 

helped the digital version of the score - 

driven soundtrack to "Drive" land 
at No. 2 on Billboard's 
Top Soundtracks 
chart. Drive (Lake- 
shore Entertainment) 
is also the rare indie 
soundtrack to rev up 

onto the Billboard 
200, pulling into space No. 65. 

Score composer and former Red 

Hot Chili Peppers drummer Cliff Mar- 

tinez plays the cristal baschet -54 
chromatically tuned glass rods similar 

to the glass harmonica -on a score 
that complements the five electronic 
songs chosen by "Drive" director 
Nicolas Winding Refn. The tracks 
are two songs composed by Johnny 
Jewel, Riz Ortolani's "Oh My Love" 
from 1971 Italian film "Goodbye Uncle 

Tom" and two French DJs' work. 

Released by FilmDistrict, "Drive" 
grossed $11.3 million in its opening 
weekend (Sept. 16 -18), according to 
Box Office Mojo, and was well- received 

at the Cannes Film Festival, where Refn 

was honored as best director. 

Martinez's score was one of the 
final touches to the film. "One of the 

producers, Adam Siegel, invited me to 

see it before it went to Cannes," Lake- 

shore senior VP of music Brian McNelis 

says. "The composer was unresolved, 

but he said they were thinking of doing 

something unique [with the music]. I 

knew it was a special film so I played a 

clip of Cliff playing the cristal baschet, 

and Adam said, 'This is the sound. "' 
McNelis and Martinez had just fin- 

ished working together on the film 
"The Lincoln Lawyer." McNelis' and 

Lakeshore's relationship with Gosling 

dates back to his 2006 breakout film, 
"Half Nelson," for which he received an 

Academy Award nomination. 
Drive clocks in at No.15 on the Digi- 

tal Albums chart, selling 7,000 cop- 
ies, according to Nielsen SoundScan. 

The physical album will be released 
Sept. 27. -Phil Gallo 

At the wheel: CLIFF MARTINEZ 
plays the cristal baschet. 
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TALENT 

HANS EDLER 
Legendary rock 'n roll 
icon from Europe. 

#1 hit song "Black Fender" 

Listen to it, and other 
Edler hits, at iTunes, 

Amazon, YouTube etc. 

For more info: 

www.hansedler.com 

ALL KINDS OF MUSIC 
ROCK, COUNTRY, GOSPEL, BLUES, ETC. 

WORLD -WIDE PROMOTIONS AND RECORD RELEASES 

CIRCUIT RIDER RECORDS (Country Gospel) 
ZIG -ZAG RECORDS (Blues) RIDER RECORDS (Country) 

GLORY ROAD RECORDS (Southern Gospel) 
W.C. TAYLOR 

662 -227 -9245 E -mail: wctaylorjr0hughes.net 
We're Looking For New Artists" 

REAL ESTATE 

l'REMIERE 

Discover how you can 
hav ping and get more infor- 
mation on these Incredible Beach front Condos 
and Homes Priced from S550.000 to S7 Million 

A Spectacular 
Winery : Enchant- 

ing Wine Cellar, 

Exclusive Restau- 
rant, Unbelievable 
Guest Suites and 

First Class Spa 

CALL (-INKY LEE 

239 79I 3227 
AMEEICAS 130 - 
A4EtJTS PRESIDENT 

PREMIERE PLUS 

kEALT/ INC 

4INNYLEE(ra EfINNYLEE. COM 

luxury Horse 
Ranch with close 
to 10.000 sq ft. 
on almost 9 acres 
and a 4 stall 
Cherry Wood Barn 
and 8 car garage. 
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REAL ESTATE 

Double Your Pleasure! 

SITTING BY THE DOCK OF THE BAY 

TO SEE ME IS TO LOVE ME 
Double Wooded Lot Sanctuary with Log Cabin Recording Studio and Guest House. 

Build your Dream on the second parcel. Inspiration is all around you. How sweet it is .. . 

Adjacent Nature Preserve on Eastern Long Island. 

Valued at more than. 
$3,600,000 

Will be sold to the Highest Reasonable Offer move 
$2,561,247 

Call 914- 670 -7055 for more information 
Portion of proceeds donated to local charity CAST 

SATURDAY & SUNDAY 2 -4 PM 

Neighbors helping 
neighbors. Where 

hope begins. 

DUPLICATION 

REPLICATION 

VINYL PRESSING 

CD ROM SERVICES 

DVD SERVICES FOR SALE 

PROMOTION & MARKETING 

SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 
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INVESTORS WANTED 

STORES FOR SALE 
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SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICESI 

ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

LISTENING STATIONS 

FOR LEASE 

DISTRIBUTION NEEDED 

EDUCATIO' OPPORTUN 

HELP WANTED 

MASTERING 
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ACHIEVEMENTS 

LONG ROAD TO NO.1 

arns his first 1ìo.1 on Vac] it ona 
Jazz Albums as Road Shows 
Vol. 2 debuts in the top slot 
with 1,000 copies sold. The 
saxophonist will be celebrated 
at the Kennedy Center Honors 
in December, alongside Neil 
Diamond, Meryl Streep, Yo-Y 
and Barbara Cook. 

Baha Men ( of "Who Let the 
Dogs Out" fame) return to the 
Billboard charts for the first time 
since 2002 as 10 Great Songs 
debuts at No. 5 on Top World 
Albums. The pop /dance act is 

working on a new studio project, 
led by the single "Go." Baha Men 
have topped the World chart 
three times previously, for a 

cumulative 65 weeks at No.1. 

i 

Lady Antebeihim ̀ Owns' Billboard 200 
As expected, country trio Lady Ante- 
bellum nets its second No. 1 album on 
the Billboard 200 as Own the Night de- 

buts in the top slot, selling 347,000, ac- 

cording to Nielsen SoundScan. 
The launch marks the biggest sales 

week for an album by a group since 
Sade's Soldier of Love bowed at No. 

1 with 502,000 on the Feb. 27, 2010, 
chart. (Indeed, Sade is a group, led by 

vocalist Sade Adu.) The start for Own 
the Night is also the largest for any coun- 
try release since Taylor Swift's Speak 

Now blew in at No. 1 with 1.1 million 
on Nov. 13, 2010. 

aJM 
own the night 

Canadian Tenors' "Hallelujah" 
re- enters Classical Digital Songs' 
at No. 2 (6,000, up 2,321% -see 
page 39) after the quartet sang i 

during the Emmy Awards' 
memorial medley on Sept.18. T 

song is from the act's self -titled "- 

debut, which earns a 318% gain 
this week (1,000 copies sold). 

CHAR1' 
BEAT 

»Jazz- influenced balladeer 
Margo Rey scores the highest - 
debuting first Adult Contempo- 
rary chart entry for an indepen- 
dently signed artist (dating to 
the list's adoption of Nielsen BDS 
data in 1993), as "Let the Rain," 
released on the Organica label, 
arrives at No. 24. Funny coinci- 
dence: Rey is married to come- 
dian Ron White, who's notched 
two No. is on Comedy Albums. 

»At the Adult Contemporary 
chart's No. 30 anchor position, 
Roxette makes its first appear- 
ance since the No. 27- peaking 
"Wish I Could Fly" in 2000, 
courtesy of the bow of "She's 
Got Nothing On (But the Radio)." 
The Swedish pop pair has placed 
titles on the survey in the '80s, 
'90s, '00s a-id '10s -the only duo 
to do so. 

Read Chart Beat 
every week at 
billboard.com/chartbeat. 

i 

Own the Night follows Lady A's break- 
through second album, Need You Now, 

which started atop the Billboard 200 in 
February 2010with 481,000. Theband's 
self -titled first album debuted and 
peaked at No. 4 offa 43,000 start in 2008. 

Lady Antebellum remains only the 
third country group to have notched No. 1 

sets on the Billboard 200 following Dixie 
Chicks and Rascal Flatts. The Chicks 
have three leaders, and Rascal has four. 

STEPPIN' UP: Living legend Tony 
Bennett may score his first No. 1 

album on the Billboard 
200 next week as Duets II 
is on track to sell as many 
as 155,000 -170,000 cop - 
ies, according to industry 
prognosticators. 

Theclosestthe 14 -time 
Grammy Award winner 
has come to No. 1 on the 
Billboard 200 was in 
2006, when his first Duets 

album debuted and peaked at No. 3 off 
a 202,000 start. The 85- year -old vocal- 

ist has been charting on Billboard's tal- 

lies since 1951 and notched his first hit 
on the Billboard 200 tally six years later. 

Standing in Bennett's way is Lady 
Antebellum's Own the Night, which 
may hold at No. 1 for a second week. 

It's too early to say exactly how 
far Own the Night will erode, but it's 
likely it will decline by 53 % -65 %. All 
but four of the 16 country albums 
that have arrived in the top 10 this 
year experienced a second -week de- 
cline in that range. If Own the Night 
follows that projection, its second - 
week number will fall somewhere 
between 139,000 and 163,000. 

over the digital retail threshold as two 

of his albums made their digital debut 
last week in the iTunes store: Live Bullet 

and Nine Tonight. 

Seger had been one ofthe few multi - 
platinum acts to withhold their music 

from iTunes, along with 
Garth Brooks, AC/ 
DC and the bulk of Kid 
Rock's catalog. They're 
now the only acts among 
the top 100 -selling 
album artists in Nielsen 
SoundScan history to 
take a pass on iTunes. 

In turn, Nine To- 
night and Live Bullet re- 

turn to the Billboard 200 at Nos. 70 

and 89 with 7,000 and 5,000 sold, 
respectively. 

One can imagine that the rest of 
Seger's catalog will eventually make 
its way to iTunes. 

r 
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CHART 'MOVES': Bob Seger be- 
comes one of the last superstars to cross 

MULTIFACETED: Kristin Chenoweth 
claims her highest- charting album 
on the Billboard 200 as Some Lessons 

Learned starts at No. 50 with 9,000 sold. 
While it's not her best sales week, it is 

her highest sales start. 
The Emmy and Tony Award- winning 

singer /actress also takes a bow on Top 

Country Albums at No. 14 -her first 
entry on the list. 

She previously visited the Chris- 
tian Albums chart (As I Am, No. 31 in 
2005) and the Holiday Albums tally 
(A Lovely Way to Spend Christmas, 

I VIa I ke ̀  Watch A Weekly National Music Sales Report 

No. 7 in 2008). 
Of course, she's now more famous 

than ever, following her multiple guest 
appearances on Fox TV's "Glee," play- 

ing the big- voiced April Rhodes. 

ICONS RISING: How far can a $7 sale 
tag on an 11 -track greatest -hits collec- 

tion take you? Right to No. 62 on the 
Billboard 200, as George Strait's 
ICON bows with 8,000. The budget set 
went for $7 at Walmart, where many 
other similar titles are being sold for 
bargain prices. Universal Music En- 

terprises' ICON brand has sent three 
earlier titles onto the chart -from Billy 
Currington, Josh Turner and Lynyrd 
Skynyrd -but Strait's is by far the 
highest- charting. It helps that Strait 
just arrived on the tally with a new stu- 
dio set last week, helping raise his pro- 
file in stores. 

The ICON brand follows in the foot- 

steps of the successful 20th Century 
Masters: The Millennium Collection 
line. The latter has notched million - 
selling sets from Lynyrd Skynyrd (2.6 

million) and ABBA (1.2 million), with 
efforts from Marvin Gaye, Eric Clap - 

ton and the Jackson 5 all clearing 
more than 900,000 each. 

There are nine 20th Century Mas- 
ters albums on the list this week, led 
by the series' biggest -seller: Sky - 
nyrd's best -of at No. 86. The line has 
had a higher profile on the Billboard 
200 recently, as mass merchants offer 
it at discount pricing. 

Weekly Unit Sales Year -To -Date 
ALBUMS 

DIGITAL 

ALBUMS* 

DIGITAL 
TRACKS 2010 2011 (HANGE 

This Week 5,581,000 1,849,000 21,011,000 OVERALL UNIT SALES 

Last Week 5,490,000 1,819,000 21,255,000 Atoms 210,733,000 217,643,000 3.3% 

Change 1.7% 1.6% -1.1% Digital Tracks 821,734,000 910,597,000 10.8% 

Ns Week last Thar 5,349,000 1,602,000 19,895,000 Store Singles 1,510,000 1,814,000 20.1% 

Qlange 4.3% 15.4% 
Digital album sales are also counted within album sales. 

5.6% Total 1,033,977,000 1,130,054,000 9.3% 

Albums w/TEA 292,906,400 308,702,700 5.4% 

Weekly Album Sales (Million Units) 
30 

25 

20 

15 

10 

5 

o 
J F M A M J J A S O N D J 

2011 

I 

L'/....%r%..**/%-/...*\"'"'/" 5.6M 

'Includes track equivalent album sales (TEA) 
to one album sale. 

ALBUM SALES 

with 10 track downloads equivalent 

'10 7fA_7. ..,itlinai 

'11 217.6 million 

For week ending Sept. 18. 2011. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

100 million units 

80 

60 

40 

101 

SALES BY ALBUM FORMAT 
20 

CD 150,044,000 144,630,000 -3.6% 

Digital 58,765,000 70,374,000 19.8% 

Vinyl 1,899,000 2,594,000 36.6% O - 
Indies 

Other 25,000 44,000 76.0% 

\ 
M 
ai 

nielsen 
SoundScan 

Non- Mass Chain 
traditional Merchant 

Go to www.billboard.biz for complete chart data I 33 



38 38 14 JACKIE EVANCHO 
CO /COLUMBIA 87081 /SONY MUSIC (1 

fitt,tt MUMFORD & SONS LE'. ' OF THE ROAD 0109' /GLASSNOTE (12.98) O 

The Awakening Of Le'Andria Johnson (EP) 

19 

3.88) 
Dream With Me 

Sigh No More 

1 ERIC CHURCH 

111 JAKE OWEN 
RCA NASHVILLL , /547)3MN (10.98) 

PISTOL ANNIES Hell On Heels 
COLUMBIA NASHVILLE 94916 EX/SMN (11.98) 

WYNTON MARSALIS & ERIC CLAPTON Play The Blues: Live From Jazz At Lincoln Center 
JAll AT LINCOLN CENTERAREPRISE JAll 528531/RHINO (24.98) 

MAROON 5 
-, A8M /OCTONE 015984 /IGA (15.98) 

BLAKE SHELTON 
441 WARNER BROS. NASHVILLE 527370/WMN (18.98) 

BARBRA STREISAND 
'JLUMBIA 86257 /SONY MUSIC (18.98) 

INBAD MEETS EVIL 
SHADY / INTERSCOPE 015729/IGA (9.98) 

GAME 
DOC 013729/IGA (13.98) 

DGIRLS 
TURNSTILE /FANTASY TRASHCAN 035' /TRUE PANTHER SOUNDS (14.98) 

KATY PERRY 
CAPITOL 84601' (18.98) 

DAVID GUETTA 

Chief 

Barefoot Blue Jean Night 
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ARTIST 
IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) la LADY ANTEBELLUM 

Title 
áti 

Own The Night 

ADELE 
,. bIBIA 44699'/SONY MUSIC (11.98) 21 

LIL WAYNE 
UG MONEY /CASH MONEY 015548 /UNIVERSAL REPUBLIC (13.98) 

BRANTLEY GILBERT 
ALORY BG0100 (14.98) 

Tha Carter IV 

Halfway To Heaven 

STAIND 
t.NTIC 528451/AG (18.98) OO 

THE BEATLES 
-PLE 29325 /CAPITOL (18.98) 

GEORGE STRAIT 
'.'. A NASHVILLE 015924/UMGN (13.98) 

Staind 

1 

Here For A Good Time 

DREAM THEATER 
45RUNNER 617765' (18.98) CO 

JAY Z KANYE WEST 
ROC- A- FELLA/ROC NATION/DEF JAM 015426 /IDJMG (13.98) 

THE DEVIL WEARS PRADA 
FERRET 143 (15.98') 

A Dramatic Turn Of Events 

Watch The Throne 

Dead Throne 

RED HOT CHILI PEPPERS 
WARNER BROS. 528134 (18.98) I'm With You 

ANTHRAX 
61EGAFORCE 6014 (15.98) 

JASON ALDEAN 
BROKEN BOW 7697 (18.98) 

Worship Music 

My Kinda Party 

FOSTER THE PEOPLE 
STARTIME/COLUMBIA 74457'/SONY MUSIC (9.98) Torches 

8 10 

11 3 

NEW 

PRIMUS 
PRAWN SONG 0113'/ATO (13.98) 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY MUSIC 95753 /CAPITOL (18.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 70412 (16.98) 

BUSH 
ZUMA ROCK 2167' /EONE (17.98) 

Green Naugahyde 

NOW 39 

Tailgates & Tantines 

The Sea Of Memories 

NEW 
ST. VINCENT 
4AD 3123 (14.98) Strange Mercy 

9 7 
BEYONCE 
PARKWOUD COLUMBIA 90824/SONY MUSIC (13.98) 

WE CAME AS ROMANS 
EQUAL VISION 201 (13.981 

4 

Understanding What We've Grown To Be 

17 14 

26 - 

20 17 

0 
11 

ALICE COOPER 
tM1 016028' (13.98) Welcome 2 My Nightmare 

LADY GAGA 
STREAMLINE /KONLIVE /INTERSCOPE 015373'/IGA (13.98) 

Born This Way 

LE'ANDRIA JOHNSON 
MUSIC WORLD GOSPEL 5218 /MUSIC WORLD (8.98) 

ADELE 
XI. '!''A 31859' SONY MUSIC (12.98) 

GREATEST 
GAINER 

22 16 

23 15 

13 6 

28 22 

7 23 

29 25 

15 9 

21 

19 

20 

8 

D 

4 

5 

41 1 

1 The band's first 

studio set in 12 

years arrives with 

24,000, providing 

the group with its 

best rank since 

1995's Tales From 

the Punch Bowl 

(featuring the No. 

12 Alternative hit 

"Wynona's Big 

8 Brown Beaver ") 
debuted and 

1 peaked at No. 8. 

10 

2 m 
The singer (given 

12 name Annie Clark) 

took to Twitter 

( 0 st_vincent) to 

tout her third 

release in mid -July 

to her nearly 

3 400,000 followers. 

The promo paid off: 

It's St. Vincent's 

best sales week and 

highest- charting 

album. 

2- 

15 

2 

18 

19) 

1 

21 

22 

1 

24 

MARSAUS CLAPION 

The al, wal atop the 

Blues Albums chart 

10 marks the sixth 

leader on that tally 

for Clayton and the 

2 first (or jazz 

stalwart Marsalis. 

2 

12 19 

18 5 

42 58 

32 34 

16 

34 31 

33 29 

30 27 

31 3fiI 

o NEW a 

Hands All Over 

WHAT A MUSIC /ASTRALWERKS 78830 /CAPITOL (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 (18.98) 

BEN RECTOR 
GOOD TIME 5893 (12.98) 

THE BAND PERRY 
REPUBLIC NASHVILLE 014839 /UNIVERSAL REPUBLIC (10.98) 

HUGH LAURIE 
WARNER BROS. 527497/RHINO (18.98) 

ZAC BROWN BAND 
SOUTHERN GROUND /ROAR /BIGGER PICTURE /ATLANTIC 524722/AG (18.98) O 
FOREIGNER 
TRIGGER 83136 EX/RAZOR 8 TIE (18.98 CO /DVD) O 

KIDZ BOP KIDS 
RAZOR 8 TIE 89256 (18.98) 

SELENA GOMEZ & THE SCENE 
HOLLYWOOD 013517 (13.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 83274/SMN (11.98) 

THE JIMI HENDRIX EXPERIENCE 
EXPERIENCE HENDRIX/LEGACY 93618./SONY MUSIC (11.98) 

KRISTIN CHENOWETH 
MASTERWORKS 80718/SONY MASTERWORKS 111.98) 

Red River Blue 

What Matters Most 

Hell: The Sequel (EP) 

The R.E.D. Album 

Father, Son, Holy Ghost 

Teenage Dream 

Nothing But The Beat 

Need You Now 

Something Like This 

The Band Perry 

Let Them Talk 

5 

31 

2 

4 

1 

The veteran rock 

band makes its 

Razor 8 Tie debut 

with this rerecorded 

compilation of its 

biggest hits. 

Physically, it's 

exclusive to 

Walmart, while it's 

available to all 

digital retailers. 

You Get What You Give 

Feels Like The First Time 

Kidz Bop 20 

When The Sun Goes Down 

This Is Country Music 

Winterland 

Some Lessons Learned 

THE BILLBOARD 200 ARTIST INDEX BLITZENTRAPPER ...104 

3 DOORS DOWN 119 ANTHRAX 12 THE BAND PERRY 42 

. 

ARCADE FIRE 120 THE BEATLES 6 

ADELE 2,25 AVENGED SEVENFOLD ..180 BEIRUT 132 

TRACE ADKINS 113 AWOLNATION 154 BEYONCE 20 

AEROSMITH 138 JUSTIN BIEBER ..75, 97.184 
LAUREN ALAINA 193 0 BIG SEAN 96 

JASON ALDEAN 13 BAD COMPANY 198 BIG TIME RUSH 183 

MARSHA AMBROSIUS ..175 BAD MEETS EVIL 35 THE BLACK KEYS . , ..141 

BON IVER 88 
BOYZ II MEN 124 
BREAKING BENJAMIN 158 

CHRIS BROWN 81 

ZAC BROWN BAND ..44, 95 
BRUNO MARS 55 

LUKE BRYAN 17 

UNDSEY BUCKINGHAM .149 
BUSH 18 
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COLBIE CAILLAT 92 

GLEN CAMPBELL ..,.105 
ISAAC CARREE 187 

JOHNNY CASH/WILLIE 

NELSON 106 

CASTING CROWNS 51 

GREYSON CHANCE 144 

KRISTIN CHENOWETH 50 

KENNY CHESNEY 82 

ERIC CHURCH 28 

. 

The singer/ 

instrumentalist 

returns with his 

second album, also 

debuting at No.1 on 

Contemporary Jazz, 

starting with 7,000. 

The set features 

guests ranging from 

the Rebirth Brass 

Band to Kid Rock 

and Jeff Beck. 

THE CIVIL WARS 165 

ERIC CLAPTON 114 
ALICE COOPER 22 

TRAVIS COTTRELL 98 

CREEDENCE CLEARWATER 

REVIVAL 166 
BILLY CURRMGTON 127 

DAS RACIST 111 

DA'T.R.U.T.H 109 

00 ma 

4N 

51 

52 36 30 

Title 

CASTING CROWNS 
BEACH STREET /REUNION 10135 SONY MUSIC 

1 "1 981 

® ®a 
54 41 41 

55 35 32 

TAYLOR SWIFT 
BIG MACHINE TS0300A 118.98) + 

WILD FLAG 
MERGE 411 (14.98`) 

W s 
Until The Whole World Hears 111 

111 

© i 

u 
Doo -Wops & Hooligans 

Speak Now 

Wild Flag 

SOUNDTRACK 
NICKELODEON /COLUMBIA 68341 /SONY MUSIC (1 

BRUNO MARS 
ELEKTRA 525393 (10.98) O+ 

98) 
Victorious: Music From The Hit TV Show 

BLIND PILOT 
EXPUNGED 0116' (11.98) 

57 40 37 m RIHANNA 
SRP DEF JAM 014927/IDJMG (13.98) 09 

O 52 49 ® JUSTIN MOORE 
VALORY JM0200A (10.98) 

O 53 52 ® LMFAO 
PARTY ROCK/ WILL.I.AM /CHERRYTREE /INTERSCOPE 015678 /IGA (9.98) 

60 43 33 
CI NICKI MINAJ 

YOUNG MONEY /CASH MONEY 015021" /UNIVERSAL REPUBLIC (13.98) 

61 24 a GERARDO ORTIZ 
DEL 91251/SONY MUSIC LATIN (12.98) 

O ®a GEORGE STRAIT 
MCA NASHVILLE 016007/UME (7.98) 

We Are The Tide 

Loud 

Outlaws Like Me 5 

Sorry For Party Rocking 

Pink Friday 1 

Entre Dios y El Diablo 24' 

Icon: George Strait 62 

61 45 m 
AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' (15.98) 

64 55 56 EMINEM 
WEB /SHADY /AFTERMATH/INTERSCOPE 014411' IGA (13.98) 

®® SOUNDTRACK 
LAKESHORE DIGITAL EX (9.98) 

Back To Black EI 

Recovery D 1' 

66 47 43 ® ELI YOUNG BAND 
REPUBLIC NASHVILLE 015856 /UNIVERSAL REPUBLIC (10.98) 

66 64 m VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY MUSIC 015731/UME (18.98) 

O ®a 
69 50 40 

® 
71 27 47 

O ®a 

20 

THE KOOKS 
ASTRALWERKS 84692'/CAPITOL (16.98) 

Drive 65 

Life At Best 
: 

° 

NOW 3s 1 
ó 

z 

py O 
7 

á 

~ 

m 

m 

i 
ó 

D 

78. 

rn 

NOW That's What I Call Country: Volume 1 

Junk Of The Heart 

VARIOUS ARTISTS 
UNIVERSALS EMI /SONY MUSIC 95749/CAPITOL (18.98) 

BOB SEGER & THE SILVER BULLET BAND 
HIDEOUT 98521 /CAPITOL (12.98) 

PITBULL 
MR. 305 /POLO GROUNDS/J 69060 /RCA (11.98) 

TROMBONE SHORTY 
VERVE FORECAST 015586/VG (13.98) 

73 54 51 ® 
MERCYME 
INO'COLUMBIA 67708 /SONY MUSIC (13.98) 

1121 
NEON INDIAN 
MOM e POP 033' (12.98) 

83 - 97 JUSTIN BIEBER 
SCHOOLBOY: RAYMOND BRAUN /ISLAND 015754/IDJMG (9.98) 

UMPHREY'S MCGEE 
HANGING BRAINS 0117' /ATD (11.98) 

JIMI HENDRIX 
EXPERIENCE HENDRIX /LEGACY 93622'/SONY MUSIC (11.98) 

DaS KLY 
NO BIG 

RECKLES 
DEAL 001' (13.9EL8) 

79 46 57 

Nine Tonight 

Planet Pit 

For True 

The Generous Mr. Lovewell 

Era Extrana 

My Worlds Acoustic 

Death By Stereo 

Hendrix In The West 

Good Luck & True Love 

10 
SOUNDTRACK 
WALT DISNEY 013523 (15.98 CD /DVD) Q+ 

O 76 74 ® FOO FIGHTERS Wasting Light 
ROSWELL 84493./FICA (11.98) C g g 

81 m 
CHRIS BROWN FA.M.E. 
JIVE 86067 /RCA (11.98) 

82 
®KENNY CHESNEY 

BNA 57445 /SMN (11.98) O+ 

O 106 134 ' ONEREPUBLIC 
MOSLEY /INTERSCOPE 013607 /I6A (13.98) 

O NEW a NICK LOWE The Old Magic 
YEP ROC 2248' (15.98) 

aKELLY ROWLAND 
UNIVERSAL MOTOWN 014495 /UNIVERSAL REPUBLIC (13.98) 

CILYNYRD SKYNYRD The Best Of Lynyrd Skyrtyrd: 20th Century Masters The Millennium Collection 
MCA 111941/UME (9.98) 

JILL SCOTT 
BLUES BABE 527941' /WARNER BROS. (18.98) 

elBON IVER 
JAGJAGUWAR 135' (14.98) 

CD c BOB SEGER & THE SILVER BULLET BAND 
HIDEOUT 98330 /CAPITOL (12.98 1 

90 a WIZ KHALIFA 
ROSTRUM /ATLANTIC 527099/AG (13.98) O 

aVARIOUS ARTISTS 
WALT DISNEY 004582 (13.98) 

COLBIE CAILLAT 
UNIVERSAL REPUBLIC 015542` (13.98) 

93 
,,RASCAL FLATTS 

BIG MACHINE RF0100A (13.98) 

CHRIS YOUNG 
RCA NASHVILLE 85497/SMN (10.98) 

Shake It Up: Break lt Down 

60 44 

62 62 Hemingway's Whiskey 

Waking Up 

85 

O 
87 

88 

59 35 

82 94 

67 59 

44 69 

Here I Am 

RE-ENTRO 

91 

92 

63 60 

39 21 

64 46 10 

94 

74 81 

69 71 10 

The Light Of The Sun 

Bon Iver 

'Live' Bullet 

Rolling Papers 

Muppets: The Green Album 

All Of You 

95 56 65 
MI ZAC BROWN BAND 

ROAR BIGGER PICTURE /HOME GROWN /ATLANTIC 516931/AG (13.98) 

96 71 67 ® BIG SEAN 
G. 0.0.0. /DEE JAM 015421/IDJMG (10.98) 

97 7' 88 m JUSTIN BIEBER 
SCHOOLBOY'RAYMOND BRAUN /ISLAND 014063 /I11MG (10.98) )1, 

12111 
C111®a SAVEHA ® RAZOR 8 

S 
TIE 

T 
03139 

E 
(1 

D3 
.9Y 8) 

Nothing Like This 

Neon 

The Foundation 

Finally Famous 

2 

© 6 

D 

21 

© 

My World 2.0 

TRAVIS COTTRELL 
IN:CIITE 70072 (12.98) 

When The Stars Burn Down 

LAURA MARLING 
RIBBON 004' (13.98) 

DEADMAU5 179 

THE DEVIL WEARS PRADA 

10 

KEVIN DEVINE 188 

DJ KHALED 178 

DRAKE 159 

DREAM THEATER 8 

RONNIE DUNN 156 

0111.1111112 
ELI YOUNG BAND 66 

EMINEM 64,176 
JACKIE EVANCHO 26 
SARA EVANS 162 

RYE FINGER DEATH 

PUNCH 186 
FLEET FOXES 192 
FLORENCE + THE 

MACHINE 102 

e00 FIGHTERS 80 

A Creature I Don't Know 

FOREIGNER 45 

FOSTER THE PEOPLE 14 

KIRK FRANKLIN 116 

GAME 36 
BRANTLEY GILBERT 4 

GIRLS 37 

SELENA GOMEZ 8 THE 

SCENE 47 

MICHAEL GRIMM ....148 

GROUPLOVE 173 

DAVID GUETTA 39 

HANK WILLIAMS JR. ..196 
JIMI HENDRIX 77 

THE JIMI HENORO( 

EXPERIENCE 49 

STEVE HOLY 135 

ACE HOOD 172 

IL VOLE 
INCUBUS 145 0 
MICHAEL JACKSON 197 

ETTA JAMES 191 

JAY Z KANYE WEST .9 

MASON JENNINGS 177 

LE'ANDRIA JOHNSON 24 

JOURNEY 123 

Daybreak 

3 

MAT KEARNEY 151 

KID ROCK 167 

KIDZ BOP KIDS 46 
THE KOOKS 68 
LENNY KRAVITZ .... 130 

LADY ANTEBELLUM 
1, 40, 122 

LADY GAGA 23 134 

Data for week of OCTOBER 1, 2011 
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101 

102 

103 

z 
105 

106 

107 

108 

110 

41) 

113 

75 77 

88 86 

51 26 

® , 

58 24 

Title 

86 91 

89 107 
11 

87 83 

® 
78 87 

® I ® :% 

68 55 

4:t 164 184 34 

115 

116 

117 

119 

1Eli' 

Y.t 

123 

1126 

1127 

1128 

129 

1130 

131 

1132 
1 
133 

134 

49h, 

ó 
1141 

k45 

146 

047 

148 

1449 

1150 

100 110 

102 102 

73 54 

THEORY OF A DEADMAN 
Sul U'.: 22 ROADRUNNER (13.98) 

The Truth Is... 

FLORENCE + THE MACHINE 
UNIVERSAL REPUBLIC 013170` (13.98) 

Lungs 

SCOTTY MCCREERY American Idol Season 10 Highlights: Scotty McCreery (EP) 
19 MERCURY NASHVILLE /INTERSCOPE 015805 EX; IGA (6.98) 

BLITZEN TRAPPER 
SUB POP 949 (13.98) 

American Goldwing 

GLEN CAMPBELL 
SURFDOG 528496' (13.98) 

Ghost On The Canvas 

JOHNNY CASH /WILLIE NELSON VH1 Storytellers 
AMERICAN /COLUMBIA/SONY MUSIC CMG 58490/SONY MUSIC (6.98) 

SKRILLEX Scary Monsters And Nice Sprites (EP) 
BIG BEAT /MAU5TRAP /ATLANTIC 526918/AG (5.98) 

SOUNDTRACK Country Strong 
RCA NASHVILLE 12911/SMN (11.98) 

DA' T.R.U.T.H. 
220 002/XIST (13.98) 

The Whole Truth 

TRAIN 
COLUMBIA 07736 /SONY MUSIC (12.98/ 

Save Me, San Francisco 

DAS RACIST 
GREEDHEAD 01 (11.98) 

Relax 

LADYTRON 
NETTWERK 30924' (12.98) 

Gravity The Seducer 

TRACE ADKINS 
SHOW DOG- UNIVERSAL 01569,1 19 98/ 

Proud To Be Here 

ERIC CLAPTON The Best Of Eric Clapton: 20th Century Masters The Millennium Collection 
CHRONICLES /POLYDOR 002759 UME (9.981 

BARRY WHITE The Best Of Barry White: 20th Century Masters The Millennium Collection 
A ISLAND,CHRONICLES. IOJMG 000884 /UME (9 98) 

KIRK FRANKLIN 
FO YO SOUL VERITY 77917'13CA (11.98) 

BRITNEY SPEARS 
JIVE 85332'RCA (13 98) 

®I 
SHWAYZE AND CISCO 
BANANABEAT DIGITAL EX (9.98) 

Hello Fear 

Femme Fatale 

Island In The Sun 

94 78 3 DOORS DOWN Time Of My Life 1 
UNIVERSAL REPUBLIC 015487" (13.98) 

1 
ARCADE FIRE 
MERGE 385 (15.98) ±/ 

=ail.TEDESCHI TRUCKS BAND 
MASTERWORKS 81420" /SONY MASTERWORKS (11.98) 

12 
LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

JOURNEY 
COLUMBIA/LEGACY 85889 /SONY MUSIC (13.98) 6' 

BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection 
MOTOWN /CHRONICLES 001098 /UME (9.98) 

® MIGUEL All I Want Is You 
BLACK ICE. BYSTORM /JIVE 75487 /RCA (9.98) 

D JILL SCOTT Hidden Beach Presents: The Original Jill Scott From The Vault Vol. 1 

HIDDEN BEACH 00102 (14.98) 

®BILLY CURRINGTON Enjoy Yourself 
MERCURY NASHVILLE 014407/UMGN (9.98) 

. 

SEETHER 
WINO -UP 13250 (11.98) + 

Holding Onto Strings Better Left To Fray 

THREE DOG NIGHT The Best Of Three Dog Night: 20th Century Masters The Millennium Collection 
MCA 112073/UME (9.98) 

LENNY KRAVITZ 
ATLANTIC 617704' /ROADRUNNER (18.98) 

CHRISTINA PERRI 
ATLANTIC 525853/AG (13.98) +. 

BEIRUT 
POMPEII 503' (14.98) 

THE SCRIPT 
PHONOGENICEPIC 81227 /SONY MUSIC (11.98) 

®LADY GAGA 
STREAMLINE /KONLIVE /CHERRYTREE'INTERSCOPE 011805'1GA (12.98) 

MOSTEVE HOLY 
CURB 79254 (18.98) 

mPINK 
LAFACEIJIVE 80657 /RCA (13.98) 

mBLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE (NASHVILLE) 525092/WMN (18.98) 

IIIAEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection 
GEFFEN 001101/UME (9.98) 

1 
SOUNDTRACK 
RCA 80205 /RMG (11.98) 

LEDISI 
VERVE FORECAST 015557/VG (13.98) 

1 
THE BLACK KEYS 
NONESUCH 520266' /WARNER BROS. (15.98) 

SUNNY SWEENEY 
REPUBLIC NASHVILLE 015751 /UNIVERSAL REPUBLIC (10.98) 

1 
ELVIS PRESLEY 
RCA /SONY MUSIC COMMERCIAL MUSIC GROUP 70971 /SONY MUSIC (6.98) 

GREYSON CHANCE 
ELEVENELEVEN /MAVERICK /STREAMLINE /GEFFEN 015824/IGA (10.98) 

IINCUBUS 
IMMORTAL /EPIC 74653' SONY MUSIC (11.98) 

11i SKILLET 
ARDENT /INO /ATLANTIC 519927/AG (13.98) 

HANK 3 
HANK 3 301' (15.98) 

MICHAEL GRIMM 
EPIC 8199/5599 MUSIC (11.98) 

8 
LINDSEY BUCKINGHAM 
BUCKINGHAM 0001 /MIND KIT (13.98) 

TYLER, THE CREATOR 
XL 529' (11.98) 

151 - 

96 68 

172 155 

97 85 -i 

72 

79 

28 

95s, 

103 113 

109 141, 

18 57 

98 

93 

111 111 

The Suburbs 

Revelator 

Lady Antebellum 

ó 

8 

14 

10 

104 

24 

56 

89 

6 

109 

17 

111 

112 

3 

66 

Journey's Greatest Hits 

20 

30 

Black And White America 

lovestrong. 

108 112 

65 89 

165 181 

117 115 

126 108 

99 76 

81 70 

136 144 

105 82 

124 127 

49 - 

70 - 

45 - 

80 48 

The Rip Tide 

Science & Faith 

The Fame 

Love Don't Run 

Greatest Hits... So Far!!! 

LADYTRON ..,......112 
MIRANDA LAMBERT ..168 
HUGH LAURIE 43 

LEDISI 140 

LIL WAYNE 3, 164 

LMFAO 59 

THE LONELY ISLAND 169 

NICK LOWE 84 

LYNYRD SKYNYRD 86 

BOB MARLEY AND THE 

WAILERS 194 

LAURA MARLING 99 

MAROON 5 32 

WYNTON MARSALTS & 

ERIC CLAPTON 31 

SCOTTY MCCREERY ..103 
TIM MCGRAW 181 

MERCYME 73 

MIGUEL 125 

Burlesque 

Pieces Of Me 

Brothers 

Concrete 

An Afternoon In The Garden 

Hold On 'Til The Night 

If Not Now, When? 

Awake 

Ghost To A Ghost /Gutter Town 

Michael Grimm 

Seeds We Sow 

JUSTIN MOORE 58 

MUMFORD 8 SONS 27 

WILLIE NELSON 189 

NEON INDIAN 74 

NICKI MINAJ 60 

STEVIE NICKS 161 0 
ONEREPUBLIC 83 

Goblin 

GERARDO ORTIZ 61 PRIMUS 15 

JAKE OWEN 29 0 0 RASCAL FLATTS ..93.200 
BRAD PAISLEY 48 RECKLESS KELLY 78 

CHRISTINA PERRI ....131 BEN RECTOR 41 

KATY PERRY 38 RED HOT CHILI PEPPERS . 

PINK 136 11 

PISTOL ANNIES 30 LIONEL RICHIE 153 

PITBULL 71 RIHANNA 57 
ELVIS PRESLEY 143 KELLY ROWLAND 85 

Data for week of OCTOBER 1, 2011 I For chart reprints call 212.493.4023 

©i 

fhe act nets its 

fourth top 10 on the 

)ante /Electronic 

Albums chart (No. 6) 

35 the English 

)roup's fifth studio 

release -and 
tighest- charting 

yet- arrives with 

1,000. It also bows 

at No. Z on 

Heatseekers Albums. 

120 
Amazon MP3 sold 

the recently 

released deluxe 

version of the set 

for $3.99 on Sept. 

16 (as did Merge 

Records' and Arcade 

Fire's Twitter 

accounts), hence its 

sudden 104% gain 

and re- entry. 

The YouTube 

singer- turned- 

recording artist 

appeared on "The 

Ellen DeGeneres 

Show" on Sept. 15 

7 
to perform and 

achat. His album was 

also offered on 

111 
Amazon MP3 the 

same day for $3.99 

111 
Nice timing. It's up 

76 %. 

El 

. 

8 

3 

21 

After the act 

performed on the 

Sept. 18 Emmy 

Awards (with 

Michael Bolton and 

Akan), its album 

rebounds with a 

21% overall increase 

and a 70% gain in 

download sales. 

The act's single, 

"Colours," is rising 

up the Alternative 

tally, climbing 22 -21 

this week, while its 

first album starts 

with 3,000. 

"Colours" was also 

promoted as iTunes' 

free single last 

week. a 
SAVES THE DAY 100 

JILL SCOTT 87 126 

THE SCRIPT 133 

SEETHER 128 

BOB SEGER & THE SILVER 

BULLET BAND ..70, 89,170 
BLAKE SHELTON . .33. 137 

SHWAYZE AND CSCO 118 

FRANK SINATRA 182 

SKILLET 146 

151 

152 

153 

154 

155 

156 

158 

159 

160 

162 

163 

164 

165 

166 

167 

188 

z 
170 158 148 

BOB SEGER & THE SILVER BULLET BAND 

®k 

t07 100 

90 42 

127 130 

130 121 

133 118 

118 116 

154 176 

110 98 

143 119 

132 152 

198 - 

120 151 

145 135 

101 72 

152 143 

137 140 

114 137 

140 125 

RE-ENTRY 

gARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

© MAT KEARNEY 
AWARE 015817',, UNIVERSAL REPUBLIC (10.98) 

CIYOUNG THE GIANT 
ROADRUNNER 617806`(13.98) 

®LIONEL RICHIE The Best Of Uonel Richie: 20th Century Masters The Millennium Collection 
MOTOWN /CHRONICLES 007759/UME (9.98) 

Title <ó 

Young Love 4 

Young The Giant 42 

5 
AWOLNATION 
RED BULL 1086 (9.98) 

VARIOUS ARTISTS 
FONOVISA 354649/UMLE (11.98) 

RONNIE DUNN 
ARISTA NASHVILLE 85762,'SMN (11.98) 

IL VOLO 
OPERA BLUES /GATICA /RENTOR /GEFFEN 515517,158 (1198) 

BREAKING BENJAMIN 
HOLLYWOOD 005848 (13.98) 

DRAKE 

127 

Megalithic Symphony 121 

Puros Trankazos 118 

Ronnie Dunn 5 

II Volo 10 

shaLLow bay: The Best Of Breaking Benjamin 22 

Thank Me Later U 1 
YOUNG MONEY. /CASH MONEY 014325 /UNIVERSAL REPUBLIC (13 98) 

GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Millennium Collection 76 
MCA NASHVILLE 170280 /UMGN (9.98) 

STEVIE NICKS 
REPRISE 527247 /WARNER BROS. (18.98) 

In Your Dreams 

SARA EVANS 
RCA NASHVILLE 49693 RAN (10.98) 

TAYLOR SWIFT 
BIG MACHINE 0200 (18.98) '+ 

LIL WAYNE 
CASH MONEY 01197ThUNIVERSAL REPUBLIC (13.98) 

8 

Stronger 6 

Fearless D 1 

Tha Carter III I© 1 

®THE CIVIL WARS 
SENSIBILITY 017 (11.98) 

®CREEDENCE CLEARWATER REVIVAL 
FANTASY 2 /CONCORD (17.98 12.98) 

Barton Hollow 12 

KID ROCK 
TOP DOG /ATLANTIC 521682' AG (18.98) O 

MIRANDA LAMBERT 
COLUMBIA NASHVILLE 46854,SMN (12.98) 

Chronicle The 20 Greatest Hits D 67 

Born Free 5 

Revolution 8 

THE LONELY ISLAND 
UNIVERSAL REPUBLIC 015547' (15 98 CD /OVO) (A 

Turtleneck & Chain 

172 122 84 

TWIZTID 
PSYCHOPATHIC 4208 (11.98) 

3 

Greatest Hits D 8 

Cryptic Collection 4 171 

8 ACE HOOD 
WE THE BEST /OEF JAM 015539/IDJMG (13.98) Cil ̀ GROUPLOVE 1 
CANVASBACK /ATLANTIC 527696'/ÁG (13.98) 

Never Trust A Happy Song 

174 1)5 126 
SOUNDTRACK Rio 
20TH CENTURY FOX/BLUE SKY /FOX /WILL.I.AM /INTERSCOPE 015466 /IGA (13.98) 

175 157 131 

176 144 138 

Blood Sweat + Tears 

NEW 

178 131 99 

179 161 159 

177 169 

181 163 146 ,142 ¡ 186 - 

128 117 -49 

MARSHA AMBROSIUS Late Nights & Early Mornings 
J 64826 /RCA (9.98) 

EMINEM 
SHADY'AFTERMATH /INTERSCOPE 005881' /IGA (13.98/8.98) 

O MASON JENNINGS 
STATS ANO BRACKETS 003' (13.98) 

DJ KHALED 
WE THE BEST /YOUNG MONEY /CASH MONEY 015850 /UNIVERSAL REPUBLIC (13.98) 

183 

184 

185 

186 

187 

e 
189 

191 

193 

194 

195 

197 

199 

200 

147 132 

176 170 

150 109 

153 199 

RE-811W1 

175 153 

189 -. 

148 133 

182 149 

t74 142 

192 - 

116 75 

RE-ERIRY 

92 103 

113 193 

SKRILLEX 107 

BRITNEY SPEARS 117 

STAINS 5 

GEORGE STRAIT ..7, 62,160 
BARBRA STREISAND.. .34 

ST. VINCENT 19 

SUNNY SWEENEY 142 

TAYLOR SWIFT ...52, 163 

1: 

BURLESQUE 139 

DEADMAU5 
MAUSTRAP 2518" ULTRA (15.98) 

Curtain Call: The Hits f x 

Minnesota 177 

We The Best Forever 5 

4X4 =12 47 

AVENGED SEVENFOLD 
HOPELESS /SIRE 524026' /WARNER BROS. (18.981 

TIM MCGRAW 
CURB 79205 (18.98) 

FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

BIG TIME RUSH 
NICKELODEON /COLUMBIA 42918/SONY MUSIC (8.98) 

138 129 
3 JUSTIN BIEBER 

SCHOOLBOY /RAYMOND BRAUN /ISLAND 015397 /I0JMG (9 98) 

THE TEMPTATIONS The Best Of The Temptations- Volume 1-The '60s: 20th Century The Millennium Collection 

MOTOWN 153362/UME (9.98) 

Nightmare 1 

Number One Hits 27 

Nothing But The Best 2 

BTR (Soundtrack) 3 

Never Say Never: The Remixes (EP) 1 

in 
War Is The Answer 7 FIVE FINGER DEATH PUNCH 

PROSPECT PARK 50100" (13.98) +) 

ISAAC CARREE 
SOVEREIGN AGENCY 002 (13.98) 

Uncommon Me 48 

188 

Super Hits © 153 

20 

153 

4 

24 

26 

All 6's & 7's 4 

D 101 

© 13 

KEVIN DEVINE 
RAZOR & TIE 83308' (13.98) 

WILLIE NELSON 
COLUMBIA 64184 (9.98/5.98) 

TRIN -I -TEE 5:7 Angel & Chapelle 
ía0510 WORLD GOSPEL 093 /MUSIC WORLD (13.98) 

ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection 
MCA 11195/UME (9.98) 

FLEET FOXES Helplessness Blues 
SUB POP 888' (13.98) 

LAUREN ALAINA American Idol Season 10 Highlights: Lauren Alaina (EP) 
19 /MERCURY NASHVILLE /INTERSCOPE 015800 EX/IGA (6.98) 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG /ISLAND 422 -846- 210 /IDJMG (13.9818.981 

TECH N9NE 
STRANGE 87 /RBC (18.98) +. 

HANK WILLIAMS JR. 
CURB 77638 (9.98) 

MICHAEL JACKSON 
MJJ /EPIC 88998 /SONY MUSIC (14.98) 

Between The Concrete & Cloud 

Greatest Hits, Vol. 1 

Number Ones 

BAD COMPANY 
ORIGINAL BAD COMPANY TOURING /SONY MUSIC CMG 80851 /SONY MUSIC (6.981 

Extended Versions 82 

SOUNDTRACK Glee: The 3D Concert Movie 
20TH CENTURY FOX TV /20TH CENTURY FOX/COLUMBIA 94365 /SONY MUSIC (14.98) 

RASCAL FLATTS 
LYRIC STREET 002764 (13.98) 

COUNTRY STRONG ...108 
DRIVE 65 

GLEE: THE 30 CONCERT 

MOVIE 199 

RIO 174 

SHAKE IT UP: BREAK IT 

DOWN 79 

VICTORIOUS: MUSIC FROM 

THE HIT TV SHOW 54 

16 

Greatest Hits Volume 1 ö,..- 0 TWIZTID 171 NOW 38 69 AMY WINEHOUSE 63 

TECH NONE 195 TYLER. THE CREATOR ..150 NOW 39 16 WIZ KHALIFA 90 

TEDESCHI TRUCKS BAND . 
NOW THAT'S WHAT I CALL 

121 1111/1=11.1.1111 COUNTRY: VOLUME 4 ..67 0 
THE TEMPTATIONS 185 UMPHREY'S MCGEE ...76 PUROS TRANKAZOS ..155 CHRIS YOUNG 94 

THEORY OF A DEADMAN .. YOUNG THE GIANT 152 

101 

THREE DOG NIGHT 129 

TRAIN 110 BARRY WHITE 115 

TRIN -I -TEE 5:7 190 MUPPETS: THE GREEN WILD FLAG 53 

TROMBONE SHORTY .. .72 ALBUM 91 HANK WILLIAMS III ...147 

0 
WE CAME AS ROMANS ..21 

Go to www.billboard.biz for complete chart data 35 



T 53 3ó ARTIST inePPJ:, I AGE1. 

0/ UNCHARTED 
DATA 

ROVIDEDrfx sic BIG 
SOUND 

ís-3 3 3ó ARTIST MYSPACE PAGE 

1 2 36 

2 i 35 

3 3 33 

#1 
1e WKS 

DJ BL3ND .%WW.MYSPACE.COM/BLENDUIY 

TRAPHIK www.MYSPACE.COMrtRAPHIK 

YOUR FAVORITE ENEMIES WWW .MYSPACE.COWYOURFAVORITEENEMIES 

RE-ENTRY PORTER ROBINSON WWW.MYSPACE.COM /PORTERROBINSON 

5 4 7 
6 5 32 

9 32'. 

7 33 

9 6 31 - 

10 8 35 

11 12 23 

124 30 11 

15 35°: 

14 10 24 

14 28 

o 26 26 

TYLER WARD WW W.MYSPACE.COMT/LERWARD 

MADDI JANE WWW.MYSPACE.COM/MADDIJANEMUSIC 

PORTA WWW.MYSPACE.COM /PORTA1 

GIRL TALK WWW.MYSPACE.COM /GIRLTALK 

SUNGHA JUNG WWW.MYSPACE.COWJUNGSUNGHA 

DAVE DAYS WWW.MYSPACE.COM /DAVEDAYS 

T. MILLS WWW.MYSPACE.COM/TMILLS 

FELGUK WWW.MYSPACE.COM/FELGUK 

NOISIA WWW.MYSPACE.COM/DENOISIA 

METRONOMY WWW.MYSPACE.COM/METRONOMY 

PRETTY LIGHTS www.MYSPACE.CCM/PRETTYLIGHTS 

MAREK HEMMANN WWW.MYSPACE.COM/MAREKHEMMANN 

RE-ENTRY 

17 22 

19 18 35 

20 13 32 

21 32- 

19 13 

22 30 

35 

AEROPLANE WWW .MYSPACE.COM/AEROPLANEMUSICLOVE 

CHILDISH GAMBINO WWW. MYSPACE .COWCHILDISHGAMBINOTHERAPPER 

24 20 

CD 32 19' 

26 25 34 

28 18' 

28 27 25 

29 11 35 

33 20'; 

31 16 10 

o 
34 

o 
38 

36 27 

ENTER SHIKARI WWW.MYSPACE.COM/ENTERSHIKARI 

DIYAR PALA WWW.MYSPACE.COM/DIYARPALA 

JESUS ADRIAN ROMERO www.MYSPACE.COWJESUSADRIANNET 

NEOCLUBBER WWW.MYSPACE.COM/NEOCLUBBER 

NICOLAS JAAR WWWMYSPACE.COM/NICOLASJAAR 

THE BLOODY BEETROOTS - DEATH CREW 77 YMAN MYSPACE COM/T EBLOODYBEETROOTS 

EXCISION WWW.MYSPACE.COM/EXCISION 

DASH BERLIN wwW.MYSPACE.COM/DASHBERLIN 

GOD IS AN ASTRONAUT WWW .MYSPACE.COM/GODISANASTRONAUT 

PAROV STELAR WWW.MYSPACE.COM/STELARI 

ALYSSA BERNAL www MYSPACE.COM/ALYSSABERNAL 

PITTY WWW.MYSPACE.COWBANDAPITTY 

DAMIAN MCGINTY WWW.MYSPACE.COM/OAMIANMCGINTY 

BONDAN PRAKOSO & FADE2BLACK VM'W.MYSPACE.COM/BONDANFADE2BLACK 

RE-ENTRY 

23 34 

46 10 

24 17 

40 35 

34 14 

39 39 16 

40 35 6 

e 
o 

48 29 25 

ORELSAN WWW.MYSPACE.COM/ORELSAN 

POMPLAMOOSE WWW.MYSPACE.COM/POMPLAMOOSEMUSIC 

GOLD PANDA WWW.MYSPACE.COM/GOLDPANDA 

ROSA DE SARON WWW.MYSPACE.COMBANDAROSADESARON 

SUPERMAN IS DEAD WWW.MYSPACE.COMBUPERMANISOEAD 

IAMX WWW.MYSPACE.COM/IAMX 

HADOUKENI WWW.MYSPACE.COM/HADOUKEN 

THE JEZABELS WWW.MYSPACE.COM /JEIABELSBAND 

TOTALLY ENORMOUS EXTINCT DINOSAURS BwaArYSPACECOMTOTAUYENOR aLeonwcTONOSaEu 

49 4 MILES KANE w MYSPACE.COM/MILESKANEMUSIC 

MUSTARD PIMP WWW.MYSPACE.COM/MUSTARDPIMP 

ZEDD WWW.MYSPACE.COM/OFFICIAL2ED0 

LA DISPUTE WWW.MYSPACE.COM /LADISPUTE 

47 41 10 

o REiRFRY 

JOSEPH VINCENT WWW .MYSPACE.COM/JOSEPHVINCENTMUSIC 

JAMIE WOON WWW.MYSPACE.COM/JAMIEWOON 

JOTA QUEST WWW.MYSPACE.COWJOTAOUEST 

COM TRUISE WWW.MYSPACE.COMHAMCOMTRUISE 

g3 6 EMILIE AUTUMN WWW.MYSPACE.COM/EMILIEAUTUMN 

Dubstep artist Porter Robinson explodes on Uncharted, re- 

ertering at an eye -popping No. 4 thanks to the debut of his 

Spitfire EP on Sept. 13 on Beatport and Sound(loud. On the 

former, it quickly rose to the retailer's No. l spot, while the 

laiter helped it gather 134,000 plays. 

36 Go to www.billboard.biz for complete chart data 

O SOCIAL 50" 
DATA NEXT 
PROVIDED RIG 
BY 

SOUND 

1 1 43 #1 
23 WKS 

JUSTIN BIEBER SCHOOLBOY /RAYMOND BRAUN /ISLANDADJMG 

7 2 43 ¡ RIHANNA SRP/DEF JAM/IDJMG 

3 3 431 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE 

4 4 43 SHAKIRA SONY MUSIC LATIN/EPIC 

5 33 l ADELE XL/COLUMBIA 

8 43 EMINEM WEB/SHADY /AFTERMATH/INTERSCOPE 

IN 6 43 i MICHAEL JACKSON MJJ /EPIC 

8 7 43 KATY PERRY CAPITOL 

12 43 TAYLOR SWIFT BIG MACHINE 

10 10 43 DAVID GUETTA WHAT A MUSIC /ASTRALWERKS/CAPITOL 

11 9 41 i PITBULL MR. 305 /FAMOUS ARTIST /POLO GROUNDS /J /SONY MUSIC LATIN/RCA 

12 11 42,. LIL WAYNE CASH MONEY /UNIVERSAL REPUBLIC 

18 43 NICKI MINAJ YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

22 20 LMFAO PARTY ROCK/ WILL.I.AM/CHERRYTREE/INTERSCOPE 

20 43 AVRIL LAVIGNE ARISTA/RCA 

16 16 41 CHRIS BROWN JIVE/RCA 

23 11 1 SKRILLEX BIG BEAT /MAUSTRAP /ATLANTIC 

18 13 43 SELENA GOMEZ Hamm= 

19 14 43'1 BEYONCE PARKWOOD/COLUMBIA 

20 21 43 LINKIN PARK MACHINE SHOP/WARNER BROS. 

m 25 40 BRITNEY SPEARS JIVE/RCA 

22 17 10 RED HOT CHILI PEPPERS WARNER BROS. 

CD26 32 I BRUNO MARS ELEKTRA 

CD 32 35 CHRISTINA GRIMMIE UNSIGNED 

24 43. DON OMAR ORFANATO /MACHETE 

30 43 AKON KONVICT /UPFRONT /SRC /UNIVERSAL REPUBLIC 

NZ! 33 43 COLDPLAY CAPITOL 

40 42 ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO /UNIVERSAL REPUBLIC 

CD 36 36 DEMI LOVATO HOLLYWOOD 

30 29 43;. USHER LAFACE/RCA 

CD 
44 28 TYLER WARD UNSIGNED 

37 41 DRAKE YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC 

33 27 40 WIZ KHALIFA ROSTRUM/ATLANTIC 

46 38 SNOOP DOGG DOGGYSTYLE/PRIORITY /CAPITOL 

35 34 43 THE BLACK EYED PEAS INTERSCOPE 

W 39 16 THE BEATLES APPLE/CAPITOL 

37 19 19 BOYCE AVENUE 3 PEACE 

38 35 29 JENNIFER LOPEZ ISLAND /IDJMG 

m 
NE-ENTRY TIESTO MUSICAL FREEDOM 

48 39:, BOB MARLEY TUFF GONG/ISLAND /UME 

41 42 8 DESTORM UNSIGNED 

MADDI JANE JDF 

ND 47 24 JUSTIN TIMBERLAKEJIVe/RCA 

41 22 AVENGED SEVENFOLD HOPELESS/SIRE/WARNER BROS. 

46 

o 
48 

o 

EVANESCENCE WIND -UP 

43 28 KANYE WEST ROC- A- FELLNDEF JAM/IDJMG 

50 15 DAFT PUNK VIRGIN/CAPITOL 

49 41 50 CENT SHADY /AFTERMATH/INTERSCOPE 

CIMORELLI UNSIGNED 

KE$HA KEMOSABEIRCA 

Demi Lovato's publicity campaign kicked into high gear during 

the last week in the leadup to the release of her new album. 

Unbroken, or Sept. 10. In turn, she rises 36 -29 on the Social 50 

chart. In the last week, Lovato earned 112,000 new fans and 

gained nearly 100,000 YouTube profile views. 

1 1 6 

2 10 2 

3 3 6 

4 2 6 

5 5 6 

6 4 6 

7 7 3 

8 8 6 

9 6 3 

10 9 6 

11 12 6 

12 13 6 

13 11 6 

14 15 5 

15 19 3 

ARTIST (IMPRINT /LASEN 

#1 
2 WKS 

SOMEONE LIKE YOU 
ADELE (XLCOLUMBIA) 

WISH YOU WERE HERE 
AVRIL LAVIGNE (RCA) 

PARTY ROCK ANTHEM 
LMFAO FEAT. LAUREN BENNETT A GOONROCK (PARTY ROCK /WILL. I.ANVCHERRYTREE/INTERSCOPE) 

SUPER BASS 
NICKI MINA) (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

RAIN OVER ME 
PITBULL FEATURING MARC ANTHONY (MR. 305 /POLO GROUNDS /J /RCA) 

DANZA KUDURO 
DON OMAR A LUCENZO (YANIS /ORFANATO /MACHETE /UNIVERSAL MUSIC LATINO) 

CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

ON THE FLOOR 
JENNIFER LOPEZ FEATURING PITBULL (ISLAND /IDJMG) 

GIVE ME EVERYTHING 
PITBULL FEATURING NE -Y0, AFROJACK S NAYER (MR. 305 /POLO GROUNDS /J /RCA) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA/ATLANTIC) 

BABY 
JUSTIN BIEBER FEATURING LUDACRIS (SCHOOLBOY /RAYMOND BRAUN /ISLAND /IDJMG) 

SET FIRE TO THE RAIN 
ADELE (XL/COLUMBIA) 

OMYSPACE 4jfjace . SONGS 
YG TITLE 
5E, TIST (IMPRINT /LABEL) 

EISOMEONE LIKE YOU 
ADELE 

MOVES LIKE JAGGER 
MAROON 5 FEATURING CHRISTINA AGUILERA (AAM /OCTONE /INTERSCOPE) 

1 8 

2 2 8 

3 3 4 

4 4 19 

5 5 19 

6 6 19 

7 8 4` 

8 10 4 

9 9 19 

10 7 18 

11 11 34 

12 13 14 

13 12 14 

14 14 11 

15 15 19 

The week's top streamed 
songs on MySpace Musica 

HOW TO LOVE 
LIE WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

PARTY ROCK ANTHEM 
LMFAO FEAT. LAUREN BENNETT A GOONROCK (PARTY ROCK /WILL. I.AMCHERRYTREE/INTERSCOPE) 

SUPER BASS 
NICKI MINAJ (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

ROLLING IN THE DEEP 
ADELE (XL /COLUMBIA) 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

MOTIVATION 
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN /UNIVERSAL REPUBLIC) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE) 

I'M ON ONE 
OI MIME, FEAT. CRAM RICK ROSS E Et WAYNE AWE THE BEST/YOUNG MONEY/CASH MONEY /UNIVERSAL REPUBUC) 

GIVE ME EVERYTHING 
PITBULL FEATURING NE -YO, AFROJACK 8 NAYER (MR. 305 /POLO GROUNDS /J /RCA) 

I WANNA GO 
BRITNEY SPEARS (JIVE /RCA) 

DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

W ;It TITLE The week's most- streamed songs on Yahoo! Music. 

53 3ó ARTIST (IMPRINT/LABEL) 

2 2 14 

3 3 11 

4 5 4 

5 4 4 

6 6 14 

7 7 19 

8 8 9 

9 9 4 

10 12 3 

11 15 24 

12 10 7 

13 13 14 

14 3 

15(gitt 5 

a#wFEcS 

GOOD LIFE 
ONEREPUBLIC (MOSLEY /NTERSCOPE) 1 

PARTY ROCK ANTHEM 
LMFAO FEAT. LAUREN BENNETT A GOONROCK (PARTY ROCK/WILL LAM/CHERRYTREE/INTERSCOPE) 

LAST FRIDAY NIGHT ( T.G.I.F.) 
KATY PERRY (CAPITOL) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

I WANNA GO 
BRITNEY SPEARS (JIVE /RCA) 

GIVE ME EVERYTHING 
PITBULL FEATURING NE -Y0, AFROJACK A RAYER (MR. 305 /POLO GROUNDS /J /RCA) 

ROLLING IN THE DEEP 
ADELE (XL /COLUMBIA) 

SUPER BASS 
NICKI MINAJ (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

MOVES LIKE JAGGER 
MAROON 5 FEATURING CHRISTINA AGUILERA (AAM /OCTONE /INTERSCOPE) 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

JUST CAN'T GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE /UNIVERSAL REPUBLIC) 

BEST THING I NEVER HAD 
BEYONCE (PARKW000 /COLUMBIA) 

Data for week of OCTOBER 1, 2011 



rA` TITLE 
. §3 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

#1 2 5; DANZA KUDURO 
LaWKS OCROWAAUFBGSTI1 9RETWTOMAEFORISI.E /AIq 

1 3 
PROMISE 
ROMEO SANTOS FEAT. USHER (SONY MUSIC LATIN) 11 

®yq3 71 WAKA WAKA (THIS TIME FOR AFRICA) 
P SHAKIRA FEAT. FRESHLYGIDUND (EPICÍSONY MUSIC LAP! 

4 48 
RABIOSA 

áóc 

AIRPLAY 
MONITORED BY 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

DIGITAL 

Ct HOT 100 AIRPLAY" 

o 
o 
3 1 23 

4 

Y x TITLE 3 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

MOVES LIKE JAGGER 
A4YDEi b FBQ CHIKIIM ASUIBM (MMOCTOEJ80ERSW PE) 

5 9 

II LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY / INTERSCOPE) 

GIVE ME EVERYTHING 
PITBULL (MR. 305 /POLO GROUNDS /J /RCA) 

PARTY ROCK ANTHEM 
LMFAO (PARIY ROCKMAI .I.MACHERRYIREEWTERSCOPE) 

5 1 15 
LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

6 6 19 

7 7 16 

3 21 

SUPER BASS 
NICKI MINN (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) 

HOW TO LOVE 
UL WAYNE (YOUNG MONEY/CASH MONEY/INNNERSAL REPUBUE) 

o 10 11 
PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

o 13 6 
SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

10 8 13 

11 9 20 

12 11 27 

15 

I WANNA GO 
BRITNEY SPEARS (JIVE /RCA) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

15 8 
CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

STEREO HEARTS 
GYM CLASS HEROES FER ADAM LEVIE (1 ECAYDPNCERRLEO BIRAMENRRP) 

I'M ON ONE 
DJ DIALED WE THE BESTAWNG MONEY/CASH MOEVUMIERSAL REPUBJC) 

YOU MAKE ME FEEL... 
COMA STAMP FER BAM (IIFCAYDWICOAAED BY RAMEWAILNIBGRRPI 

IN THE DARK 
DEY (INDIE -POP /UNIVERSAL REPUBLIC) 

16 7 

14 18 

17 9 

m206 

18 12 18 

O 21 5 

20 19 22 

21 18 34 

® 25 12 

29 6 

24 22 19 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

YOU AND I 

LADY GAGA ( STREAMLINE. /KONLIVE /INTERSCOPE) 

MOTIVATION 
KELLY ROMANO FDG LL WAYNE (UNNÆRSAL MOTOMOWNERSAL PBUBJC) 

IF I DIE YOUNG 
ME BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPURUC) 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

HEADLINES 
DRAIE (YOUNG MOFEYICPISH MONEYAJNNE(NSAL REPOBIJC) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

26 12 
MADE IN AMERICA 
TOBY KEITH (SHOW DOG- UNIVERSAL) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

YOU AND TEQUILA 
KENNY CHESNEY FEAT. GRACE POTTER (BNA) ® 

31 10 
LONG HOT SUMMER 
KEITH URBAN (CAPITOL NASHVILLE) 

28 28 15 

29 23 15 

BEST THING I NEVER HAD 
BEYONCE (PARKWOOD /COLUMBIA) 

BAREFOOT BLUE JEAN NIGHT 
JAKE OWEN (RCA NASHVILLE) 

30 7 MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

31 24 9 
OTIS 
JAY Z W(YE WEST (ROC-A-FELLATIOC NATIOWDEF JAMIDJMG) 

® 45 3 WITHOUT YOU 
DAVID GUETTA FEAT. USHER rMWT A MIJSIC/ASTRALWERKS/CUPITOL) 

® 33 8 
MARVIN & CHARDONNAY 
BIG SEAN FEAT KARNE WEST A ROSCOE DASH (G.00D,UEF JAMTOJMG) 

37 5 
SHE WILL 
UL WAYNE FEAT DRAKE YOUNG MONEY CASH MOEYUNMERSAL REPLBUC) 

35 32 30 
JUST CANT GET ENOUGH 
THE BLACK EYED PEAS (INTERSCOPE) 

39 12 

® 42 7 

HERE FOR A GOOD TIME 
GEORGE STRAIT (MCA NASHVILLE) 

GOD GAVE ME YOU 
BLAKE SHELTON (WARNER BROS. NASHVILLE /WMN) 

Q 38 17 
JUST FISHIN' 
TRACE ADKINS (SHOW DOG- UNIVERSAL) 

39 36 18 

40 35 8 

o 40 10 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

MARVINS ROOM 
DRAKE (YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC) 

TAKE OVER CONTROL 
AFRO FEAT. EVA SIMONS ( ROBBINS) 

o 43 9 QUICKIE ßi7 MIGUEL (BLACK ICE /BYSTORM /JIVE /RCA) 

43 34 14 

Q 65 2 

o 44 11 

Q 46 5 

49 5 

48 47 6 

63 3 

53 6 

REMIND ME 
BRAD HOMEY DUET WITH CNVVE UNDERWOOD ( ARISTA NASIMLLE) 

MR. KNOW IT ALL 
KELLY CLARKSON (S/19 /RCA) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

BAGGAGE CLAIM 
MIRANDA LAMBERT (RCA NASHVILLE) 

PRETTY GIRLS 
IYAZ FEAT. BRAVE MCCOY (TIME IS MONEY/BELUGA HEIGHTS/REPRISE) 

NI * *AS IN PARIS 
JAY Z NAM WEST (ROC- A- FELLAIJOC NATK)WOEF JAAMDJMG) 

SPARKS FLY 
TAYLOR SWIFT (RIG MACHINE) 

®HOT DIGITAL SONGS'" 

_Y x Y TITLE 3 á3 3ó ARTIST ¡IMPRINT/PROMOTION LABEL) 

O 
2 2 9 

O 3 

O 5 

18 

10 

5 4 25 

O 
O YOU MAKE ME FEEL... 

COBRA SNOW EAR SRN (DECAYDNICERIR D BY RRMOEO/JRIGRR, 

8 YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

9 8 7 CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEF JAM /IDJMG) 

- 1 

#1B MOVES LIKE JAGGER 
MAROON I FIAT CHRISTINAAGUILERA 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

STEREO HEARTS 
GYM OR 1460ES FFA.IOAEIBIE (DECAYDANLEFUELED BYRAMMR' 

PARTY ROCK ANTHEM 
LMFAO ( PARTYROCK /IM /LLB JCHERRYTREEANTERSCOPEI 

PARADISE 
COLOPLAY (CAPITOL) 

7 10 

6 6 

18 3 

11 12 14 

WITHOUT YOU 
DAVID GUETM FEAT. USHER (WHAT A MUSIG'ASTRALl4EN(S/CAPITOL 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADYANTERSCOPE, 

12 11 20 
SUPER BASS 
NICKI MINAI (YOUNG MONEY/CASH MONEYNNNEiSAL REPUBLIC) 

13 10 17 
HOW TO LOVE 
UL WAYNE (YOUNG MONEY/CASH MONEY/LA M:MAL REPUBLIC 

IN THE DARK 
DEY (INDIE -POP /UNIVERSAL REPUBLIC) 

SEXY AND I KNOW IT 
LAM (PARTY ROCDAMLLJ ANVCHERRYTREEAMERSCOPEI 

15 21 
TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

Q 20 23 
GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

34 6 

26 10 

20 14 25 

16 49 

22 19 36 

® 29 6 

24 24 5 

25 21 17 

IT GIRL 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS 

GAVE ME YOU 
BLAKE SHELTON (WARNER BROS. NASHVILLE /WMN, 

GIVE ME EVERYTHING 
PITBULL RAT IEYO, AFROJACK & RATER (Mi. 30POLO GROUN, 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE) 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

HEADLINES 
DRAKE TY9UNG MONEY/CASH MONEYAANVERSAL REPUBLIC) 

SHE WILL 
UL WAYNE FEAT ORATE (YOUNG MOEY/tNW MOEYANELSAL RERRJJG 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY ICAPITLIL 

3 á3 
TITLE 

38 ARTIST (IMPRINT /PROMOTION LABEL) 

I WANNA GO 
SRITNEY SPEARS (JIVE /RCA) 

26 22 14 

® 30 20 

28 9 2 

42 7 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

2 35 

j):: 
`6 5 

22 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

PARADISE 
COLOPLAY (CAPITOL) 

ROLLING IN THE DEEP 
ADELE (XUCOLUMBIA) 

8 NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

EVERY TEARDROP IS A WATERFALL 
1 

COLDPLAY (CAPITOL) 

11 70 

Fr 6 24 

7 
9 

SECRETS 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

W r.i 

SAIL 
AWOLNATION RED BULL 

THE ADVENTURES OF RAIN DANCE MAGGIE 
REO HOT CHILI PEPPERS WARNER BROS. 

InBRING ME TO LIFE 
43 26 

EVANESCENCE FEAT PAUL MCCOY (WIND -UP) 

1529 70 
EYE OF THE TIGER 

I 
SURVIVOR (SCOTT! BROS.NOLCANO /LEGACY) Ir. 

MIMICSTAIND (FLIP /ATLANTIC) 

,1 SOMETHING TO REMIND YOU 

EPPADELE (XL/COLUMBIA) 

RUMOUR HAS IT 

.,12 10 
FASTER 
MATT NATHANSON (ACROBATNANGUARD /CAPITOL) 

_ YELLOW 
COLOPLAY (CAPITOL) 

TITLE 
g ARTIST (IMPRINT /PROMOTION LABEL) 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/WTERSCOPE) 

ri r - 4 25 

CIF 6 

?6 5 

$ 
17 

MR. KNOW IT ALL 
KELLY CLARKSON (S /19 /RCA) 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

30 25 15 
REMIND ME 
BEAD PAISLEY DUET VAIN CANE WWANOOD (ARISTA NASEMUE 

31 28 24 
DIRT ROAD ANTHEM 
JASON ALDEAN (BROKEN BOW) 

32 27 16 
BAREFOOT BLUE JEAN NIGHT 
JAKE OWEN (RCA NASHVILLE) 

33 32 9 

o 37 13 

o 46 7 

45 4 

® 43 17 

Q 53 9 

cD 58 5 

Q 60 11 

41 35 13 

42 38 10 

OTIS 
JAYS KNOT VAST FED 01IS EOBIB ROCATBIARIC NARMWEFU4MOO.G: 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

PRETTY GIRLS 
(YAZ FDG PAVE MCCOY (TYE B MONEY/BELUGA IEJGHTSREPRISE 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS (ROBBINS) 

MARVIN & CHARDONNAY 
BIG SEAN FEAT KANYE WEST & ROSCOE DASH (6.O.0.DAEFJWMDJM6) 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT. CNES BROWN )SHOTTY /ASIIJMNIANNER BROS.) 

LOVE YOU LIKE A LOVE SONG 
SELENA GOMEZ & THE SCENE (HOLLYWOOD) 

SKYSCRAPER 
DEMI LOVATO (HOLLYWOOD) 

I'M ON ONE 
DI IDW.W MEN BEST/YOUNG MOEY/CAOI MBEYAJNVTRSAL REPUBLIC) 

KELLY ROWLAND FEAR LL WAYE (UNIVERSAL MOTOVMAJNNBISAL REPUBLIC) 
44 48 23 

MOTIVATION 

YOU AND TEQUILA 
KENNY CHESNEY FEAT. GRACE POTTER (BNA) 

46 17 3 
MIRROR 
LIL WAYNE FEAT BRUNO M e MOEYCASNMOEYINVERSAL ERMJC) 

SET FIRE TO THE RAIN 
ADELE (XL /COLUMBIA) 

POLICE DOG BLUES 
HUGH LAURIE (WARNER BROS /RHINO) 

THE EDGE OF GLORY 
LADY GAGA )STREAMLINE /KONLIVE / INTERSCOPE) 

50 39 3 
BLUNT BLOWIN 
LIL WAYNE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) 

45 

51 17 

49 15 

47 

48 

40 

31 

49 44 

7 

2 

19 

Data for week of OCTOBER 1, 2011 I For chart reprints all 212.493.4023 

10 

8 

13 18 

ire 11 23 

1P12 5 3 

`13 9 3 

silk 16 9 

NI**AS IN PARIS 
(Ql 6 

JAY Z KANYE WEST (ROC-A-FELLAATOC RATKNyNEF JAMADJMG). 

8 

SUPER BASS 
KOCHS MR&LI (YOUNG MONEY/CASH MOEY/UMVERSAL REPUBUC) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY/UNIVERSAL REPUBLIC) O. 
GIVE ME EVERYTHING 
PITBULL FEAT NETO, AFROJACK B NAYDR (ML 305POD GAOIIPDS/NYJI 

HEADLINES 
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) III 
SHE WILL 
UL WAVERAE0RNE(Y1DNGMINEVEASH MOEYAMVERSALREFUTUC I 
OTIS 
JAY Z KANAS EST FEAT OILS REDOING IA(.:-A+E _ANCC 1iATKKR6JA M JVC) 

MARVIN & CHARDONNAY 
BIG SEAN FEAT KANYE WEST & RODEO/ DASH (G.00.DtOF JAMAMG) 

BETTER WITH THE LIGHTS OFF II 
NEW BOYZ FEAT CHRIS BROWN (SHOTTY/ASALUMTNARER BROS.) 

l'M ON ONE 
DI KHALED `AE THEBESTAOING MDVEYrtASH MOEY/1NEFRSAL RSIS&L) 

MOTIVATION 
KILLS ROWLAND RAT LA WAYNE (INVERSAL MDTDATN.NERSAL REPUBLIC) I 
MIRROR 
LIL WAYNE FEAT BRUNO MAPS (YOUNG MOEY,TASHMOEY/1FAERSAL ER.GJC) 

BLUNT BLOWIN 
LIL WAYNE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) 

MARVINS ROOM 
DRAKE (YOUNG MONEVA/ASH MONEY/UNIVERSAL EPU BìSAL REPUBLIC) II 

O CLASSICAL 

TITLE 
ó ARTIST PLI 

!YOU RAISE ME UP 
JOSH GROUAN J .JLR BROS1 

HALLELUJAH 
THE CANADIAN TENORS (DECCA) 

- 56 

10 

TIME TO SAY GOODBYE 
SARAH BRIGHTMAN & ANDREA BOLE J (*MO STUDIOIANGEUBLG) 

TO WHERE YOU ARE 
JOSH GROBAN (143/REPRISE/WARNER BROS) 

3 80 
THE PRAYER 
CELINE DION WITH AIDRFA BOCOIJ (EPIC/SONY MUSIC) 11 
NESSUN DORMA 
JACKIE EVANCHO (SYCO /COLUMBIA/SONY MUSIC) 

14 
89_, 

SUITE FOR SOLO CELLO NO. 1 IN 
l E YO -YO MA (SONY CLASSICAL/SONY MASTERWORKS) 

5 
8;-' 

rj 
DEBUSSY: CLAIR DE LUNE 
CLAUDE DEBUSSY NOT LISTED 

AMAZING GRACE 
MORMON TABERNACLE CHOIR 

SOMEWHERE 
JACKIE HAM RA BAHIA(MRB6ND 

3 

1 

11 

89 

85 

8 

60 

1 

TABERNACLE CHOIR 

nA ., I 

MOONLIGHT SONATA 
LUDWIG VAN BEETHOVEN NOT LISTED 

TURANDOT, ACT III: NESSUN DORMAI 
LUCIANO PAVAROT71(LONDON/UNNERSAL CLASSICS GROUP) 

A MOTHER'S PRAYER 
ACME EVANCHO WITH SUSAN BOYLE(SYT .._ OLUMBWSOWYMUSICI 

PACHELBEL CANON IN D MAJOR 
BRIAN CRAIN (CRAIN) 

UN AMORE COST' GRANDE 
IL VOLO (OPERA BLUES/GATICA/RENTORJGEFFEWIGA) 

E. 
TITLE 

g ARTIST (IMPRINT /PROMOTION LABEL) 

EIGOD GAVE ME YOU 
BLAKE SHELTON (WARNER BROS. WMN: 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE I 

2 2 

110 

4 3 

7 

6 
_ 

6 5 

10 

66 

20 

15 

27 

23 

21 

28 

18 

[14 12 

1411,11 22 

12 13 22 

IL 
11111PF 15 12 

15 16 15 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

REMIND ME 
BRAD PAISLEY DUET ARO CHNE UNOBAVOOK ( ARISTA NASHVALE) 

DIRT ROAD ANTHEM 
JASON ALBEAN (BROKEN BOW) 

BAREFOOT BLUE JEAN NIGHT 
JAKE OWEN (RCA) 

TAKE A BACK ROAD 
RODNEY ATKINS (CURB) 

CRAZY GIRL 
ELI YOUNG BAND (REPUBLIC NASHVILLE) 

YOU AND TEQUILA 
KENNY CHESNEY FEAT. GRACE POTTER (BNA) 

EASY 
RASCAL FLATTS FEAT. NATASHA BEDINGFTELD (BM MACHNE) 

KNEE DEEP 
At BROWN BAND FEAT JIMMY BUFFER 9GBIEWI CROLNYARAMEJLIDGFR RCM) 

COUNTRY GIRL (SHAKE IT FOR ME) 
LUKE BRYAN (CAPITOL NASHVILLE) 

YOU DON'T KNOW HER LIKE I DO 
BRANTLEY GILBERT (VALORY) 

HELL ON HEELS 
PISTOL ANNIES (COLUMBIA) 

MADE IN AMERICA 
TOBY KEITH (SHOW DOG -UNIVERSAL) 

SHAKIRA (EPIC /SONY MUSIC LATIN) 

.([[(UU??5 59 
I KNOW YOU WANT ME (CALLE OCHO) III 

L PITBULL (ULTRA) 

30 88y DIM ELO 

7giy 
111 

. zl MARC 

CONGA 
ANTHONY (COLUMBIA /SONY MUSIC LATIN) II 

!r!o 
' 4 MIAMI SOUND MACHINE (EPIC /LEGACY) 

6 891' 
HIPS DONT LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC/SONY MUSIC LATIN) f[8 89 

O 
ENRIGUHERE IG( LESIAS (INTERSCOPFNNNERSAL MUSIC LATINO) 

TABOO 

MF 
SON OMAR iORFANATO'M ACEIEANJIVERSAL MUSIC LATINO) 

9 22 
VEN CONMIGO 
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL) 

BON, BON I 
PITBULL (MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN) 

THE ANTHEM 
PITBULL FEAT. LIL JON FAMOUS ARTIST /TVT 

LOCA 
SHAKIRA FEAT. EL CATA EPIC /SONY MUSIC LATIN 

11/1 13 68 
CORAZON SIN CARA 
PRINCE ROYCE (TOP STOP) 

10 29 

11111 
®2 

m'10 

46 

54 

53 

ÿW W TITLE 3 3ó ARTIST (IMPRINT /LABEL) 

2 1 31 

4 OW 
11113 
IIIPr4 

Ell- 

Erb 

IN THE MIDDLE IL 
¡6 

7 
ISAAC CABREE (SOVEREIGN AGENCY) 

ßf4 2 
BE STILL 

' YOLANDA ADAMS (N- HOUSE) 

7 88 
THE BEST IN ME II SAPP (VERITY /JLG) 

84.8 5 
I WONT GO BACK 
WILLIAM MCDOWELL (DELIVERY ROOM /LIGHT /EONE) 

14 13 89 
NEVER WOULD HAVE MADE IT 0 
MARVIN SAPP (VERITY /JLG) . X12 

44 WELL DONE 
nill DEITRICK HADDON (TYSCOTNERITY /JLG) 

ElHALLELUJAH 
LECRAE : A LAC:+, 

I SMILE 
KIRK FRANKLIN (FO YO SOULGOSPO CFMRENEIRNY/ACA) 

LEANDRLA JOHNSON 1MUSIC WORLD GOSPEL/MUSIC WORLD) 

JESUS 
111 

60. NOBODY GREATER 
VASHAWN MITCHELL (EMI GOSPEL) 

61 
I GIVE MYSELF AWAY 
WILLIAM MCDOWELL (EONE) 

89 OOH AHH 
GRITS FEAT. TOBYMAC (GOTEE) I I )THE WHOLE TRUTH 
DR TR.U.TH. FEAT. MIA FIELDED (220 /XIST) 

1 I 
IMPOSSIBLE . 
DA' TRUTH. FEAT. ADS (220 /XIST) 

Si 1 
BACKGROUND II FEAT. C -LITE (REACH) 

III 
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1 Billboarel® 

MAINSTREAM 
TOP 40° 
x A< >< 

<7, TITLE 
3ó ARTIST ¡IMPRINT / PROMOTION LABEL) 

O 3 10 
MOVES LIKE JAGGER 

MAROON 6 FEAT. CHRISTINA AGUILERA RABMOCTCNE INTERSGOH 

© 4 12 

3 1 14 

4 2 16 

5 5 19 

6 6 24 

7 9 

o 11 10 

9 8 23 

O 
O 

13 12 

12 8 

12 9 22 

® 16 6 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY /INTERSCOPE) 

I WANNA GO 
BRITNEY SPEARS (JIVE/RCA) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

SUPER BASS 
NICKI MINN !YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK/ WILL .I.AM /CHERRYTREE/INTERSCOPE) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

STEREO HEARTS 
GYM CLASS HEROES FEAT. AGAM LEVINE (DECAYDANCEAUELED BY RAMER/ARP) 

GIVE ME EVERYTHING 
MULL FEAT. NE YO AFROJACK A RATER (MR. 305/POLO GROUNOS/J/RCA) 

YOU MAKE ME FEEL... 
COBRA STARSHIP FEAT. SABI IDECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP) 

CHEERS (DRINK TO THAT) 
RIHANNA (SRP /DEP JAM /IDJMG) 

GOOD LIFE 
ONEREPUBLIC MOS)EV INTELSCOPEI 

GREATEST 
GAINER 

SOMEONE LIKE YOU 
ADELE )XL/COLUMBIA) 

14 6 
YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

IN THE DARK 
DER (INDIE -POP /UNIVERSAL REPUBLIC) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

PRETTY GIRLS 
IVRE FEAT. TRAVIE MCCOY (TIME IS MONEY/BELUGA HEIGHTS/REPRISE) 

WITHOUT YOU 
DAVID GUETTA FEAT. USHER (WHAT A MUSIC /ASTRALWERKS /CAPITOL) 

15 10 25 

O 
17 

O 

17 6 

15 14 

19 14 

24 3 

21 4 

O 22 7 

22 18 17 

23 20 19 

23 7 

O 26 8 

27 10 

e 25 10 

29 2 

O 30 3 

O 28 5 

O 33 
2 

® 31 6 

O 34 2 

O 37 4 

38 2 

O 40 3 

37 35 3 

IT GIRL 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE/INTERSCOPE) 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

MOTIVATION 
KELLY HOVMND FEAT LI WAYNE (UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC) 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS (ROBBING) 

KEEP YOUR HEAD UP 
ANDY GRAMMER (S- CURVE) 

MR. KNOW IT ALL 
KELLY CLARKSON (S /19 /RCA) 

SEXY AND I KNOW IT 
LMFAO (PARTY ROCKMILL.I.AM /CHERRYTREE /INTERSCOPE) 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT. CHRIS BROWN (SNOTTY /WARNER BROS.) 

THIS CITY 
PATRICK STUMP FEAT. LUPE FIASCO (ISLAND /IDJMG) 

FASTER 
MATT NATHANSON (VANGUARD /CAPITOL) 

LOVE YOU LIKE A LOVE SONG 
SELENA GOMEZ S THE SCENE (HOLLYWOOD) 

SKYSCRAPER 
SEMI LOVATO (HOLLYWOOD) 

I'M ON ONE 
0.1 MAW) OW THE BEST/YOUNG MONEY /CASH MONEY/UNIVERSAL REPUBLIC) 

NO SLEEP 
WIZ KHALIFA (ROSTRUM /ATLANTIC /RAP) 

SAVE THE WORLD - 

SWEDISH HOUSE MAFIA (ASTRALWERKS /CAPITOL) 

NOT OVER YOU 
GAVIN DEGRAW (J /RCA) 

DEDICATION TO MY EX (MISS THAT) 
LLOYD FEAT. ANNHE 3000 B C WAYNE )YOUNG-GOLDIE/ZONE 4/INIERSCOPE) 

40 32 18 WHERE THEM GIRLS AT 
BARD GUETTA FEAT. FLORIDA B NICKI MINAI PH,.:' : MUSIC/ASRULWERKS/CAPITOV 

As it spends a third week atop the Billboard Hot 100, Maroon 5's 

"Moves Like Jagger," featuring Christina Aguilera, likewise rules 

Mainstream Top 40 (3 -1). 

The song marks the band's third No.1 on the latter tally, following 

This love" and "She Will Be Loved" in 2004. Aguilera scores her fifth 

leader on the list and first since "Beautiful" in 2003. A week after her 

former "Mickey Mouse Club" co -star Britney Spears expanded her 

span of topping the chart to a record 12 years, seven months and four 

days, courtesy of "I Wanna Go" (down 1 -3 this week), Aguilera runs 

her No. 1 span to 12 years and three weeks. She first reigned with 

"Genie in a Bottle" the week of Sept. 11, 1999. 

On Adult Top 

40, Hot (helle Rae 

ascends 2 -1 with 

"Tonight Tonight." 

The coronation 

follows he song's 

success on 

Mainstream Top 40, 

where it reached 

No. 5, and the Hot 

100 (No.1 peak). 
MAROON 5 

AGUILERA 

ADULT 
CONTEMPORARY" 

ü TITLE 
wW 

.1181222111111* 

3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 28 

2 2 34 

© 4 

3 

5 

6 

7 

8 

9 

4 

O 

0 

15 

50 

17 

38 

26 

39 

14 

11 13 

13 5 

12 17 

14 4 

16 12 

O 21 10 

20 7 
THE LAST GOODBYE 
DAVID COOK (19 /RCA) 

O 

O 

#1 
14 WKS 

ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nicken 
SOS 

ACTIVE ROCK 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

F* *KIN' PERFECT 
PINK (LAFACE /RCA) 

DON'T YOU WANNA STAY 
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW /RED) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

IF I DIE YOUNG 
THE BIND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

FIREWORK 
KATY PERRY (CAPITOL) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

SECRETS 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

THE EDGE OF GLORY 
LADY GAGA (STREAMLINE /KONLIVE /INTERSCOPE) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE /CAPITOL) 

KEEP YOUR HEAD UP 
ANDY GRAMMER IS- CURVET 

GREATEST 
GAINER 

SOMEONE LIKE YOU 
ADELE (XL/COLUMBIA) 

THE LAZY SONG 
BRUNO MARS (ELEKTRA /ATLANTIC) 

SAVE ME, SAN FRANCISCO 
TRAIN (COLUMBIA) 

LONG WAY TO GO 
JOSH GRACIN (AVERAGE JOE'S) 

24 18 

17 8 

22 7 

28 4 

29 2 

NEVER GONNA LEAVE THIS BED 
MAROON 5 (A &M /OCTONE/INTERSCOPE) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

TONIGHT TONIGHT 
HOT CHELLE RAE (JIVE /RCA) 

ANYTHING IS POSSIBLE 
JOURNEY (NOMOTA) 

MR. KNOW IT ALL 
KELLY CLARKSON (5/19 /RCA) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

LET THE RAIN 
MARGO REY ( ORGANICA) 

FOR WHAT IT'S WORTH 
STEVIE NICKS (REPRISE) 

Et ADULT TOP 40 -; 
x TITLE 

á3 3ó ARTIST (IMPRINT; PROMOTION LABEL) 

11 

3 H 

4 4 27 

6 

5 

9 

15 

13 

lit) 10 9 

111 9 15 

10 8 17 

20 3 

12 12 

11 18 

14 13 19 

17 5 

111) 

19 12 

m118 12 

16 13 

23 7 

22 12 

21 

O 
O 
O 

21 14 

24 16 

25 9 

28 6 

O 27 '9 
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laTONIGHT TONIGHT 
HOT CHELLE RAE (JIVElRCA) 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA AGUILERA (ABM /OCTONE/INTERSCOPE 

LAST FRIDAY NIGHT ( T.G.I.F.) 
KATY PERRY (CAPITOL) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

NOTHING 
THE SCRIPT (PHONOGENIC /EPIC) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

THE EDGE OF GLORY 
LADY GAGA STREAMLINE /KONLIVE /INTERSCOPE) 

GREATEST 
GAINER 

MR. KNOW IT ALL 
KELLY CLARKSON (S/19 /RCA) 

BRIGHTER THAN THE SUN 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

FASTER 
MATT NATHANSON (VANGUARD /CAPITOL) 

ARMS 
CHRISTINA PERRI (ATLANTIC/ARP) 

YOU AND I 

LADY GAGA (STREAMLINE /KONLIVE / INTERSCOPE) 

NOT OVER YOU 
GAVIN DEGRAW (J /RCA) 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK/ WILL .I.AM /CHERRYTREE /INTERSCOPE) 

ALL THAT YOU ARE 
GOO GOO DOLLS (WARNER BROS.) 

JUST A KISS 
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL) 

LOUD MUSIC 
MICHELLE BRANCH (REPRISE) 

GIVE ME EVERYTHING 
PITBIAL FEAT. NE -Y0, AFROJACK 8 HAYOK (MR. 305/POLO GROUNOS/J/RCA) 

HEY MAMA 
MAT KEARNEY (AWARE /UNIVERSAL REPUBLIC) 

I WANNA GO 
BRITNEY SPEARS (JIVE /RCA) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

HEAVEN 
O.A.R. (WIND -UP) 

2 16 

O 
3 

p5 

o 

10 

36 

8 

4 10 

6 10 

p9 10 

10 30 

28 

lei: 

16 

19 

11 14 

12 15 

13 26 

19 13 

15 30 

18 44 

20 6 

18 16 37 

111117 23 

O 22 7 

21 14 16 

O 

YS 

"CD 

O 
29 

O 
31 

32 

33 

NOT SNOT 
DEBUT 

#1 
2 WAS 

WALK 
FAO FIGHTERS (ROSWELL/RCA) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

THE SOUND OF WINTER 
BUSH (ZUMA ROCK/EONE) 

NOT AGAIN 
STAINS (FLIP /ATLANTIC) 

UP ALL NIGHT 
BLINK -182 (DGC /INTERSCOPE) 

TONIGHT 
SEETHER (WIND -UP) 

ROPE 
FOU FIGHTERS (ROSWELL /RCA) 

COUNTRY SONG 
SEETHER (WIND -UP) 

LOWLIFE 
THEORY OF A DEADMAN (604/ROADRUNNER/RAP) 

ROLL AWAY YOUR STONE 
MUMFORD 8 SONS (GENTLEMAN OF THE ROAD /RED /GLASSNOTE) 

MAKE IT STOP (SEPTEMBER'S CHILDREN) 
RISE AGAINST (DGC / INTERSCOPE) 

SAIL 
AWOLNATION (RED BULL) 

BLOW ME AWAY 
BREAKING BENJAMIN (HOLLYWOOD) 

LIES OF THE BEAUTIFUL PEOPLE 
SIXX: A.M. (ELEVEN SEVEN) 

SHAKE ME DOWN 
CAGE THE ELEPHANT (DSP /JIVE /RCA) 

WHAT YOU WANT 
EVANESCENCE (WINO -UP) 

HOWLIN' FOR YOU 
THE BLACK KEYS (NONESUCH /WARNER BROS.) 

SO FAR AWAY 
AVENGED SEVENFOLD (HOPELESS /SIRE /WARNER BROS.) 

IRRESISTIBLE FORCE 
JANE'S ADDICTION (CAPITOL) 

EVERY TEARDROP IS A WATERFALL 
COLDPLAY (CAPITOL) 

GREATEST 
GAINER 

PARADISE 
COLOPLAY (CAPITOL) 

32 8 

24 8 

21 16 

26 12 

28 5 

29 5 

25 15 

35 8 

27 20 

33 8 

31 19 

34 30 14 

O 34 7 

O 37 6 

ED 39 9 

O 41 2 

438 17 

O 40 6 

O 43 2 

42 36 14 

44 2 

42 4 

11) 50 3 

48 3 

® 
47 6 

PROMISES, PROMISES 
INCUBUS (IMMORTAL /EPIC) 

UNDER AND OVER IT 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

WHIRRING 
THE JOY FORMIDABLE (CANVASBACK/ATLANTIC) 

LOST IN MY MIND 
THE HEAD ONO THE HEART (SUB POP) 

SOMEONE LIKE YOU 
ADELE (XL /COLUMBIA) 

HELENA BEAT 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

SUNSET IN JULY 
311 (311 /ATO /RED) 

COUGH SYRUP 
YOUNG THE GIANT (ROADRUNNER /RRP) 

GET UP! 
KORN FEAT. SKRILLEX (ROADRUNNER/RAP) 

MONSTER YOU MADE 
POP EVIL (E /NE) 

PANIC 
SUBLIME WITH ROME (FUELED BY RAMEN /RRP) 

THE LAST TIME 
ALL THAT REMAINS (PROSTHETIC /RAZOR 8 TIE) 

NO MATTER WHAT 
PAPA ROACH (ELEVEN SEVEN) 

IT'S NOT ME IT'S YOU 
SKILLET (ARDENT /INO /ATLANTIC) 

EVERY TIME YOU GO 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

WHAT THE WATER GAVE ME 
FLORENCE R- THE MACHINE (UNIVERSAL REPUBLIC) 

RUMOUR HAS IT 
ADELE (XL/COLUMBIA) 

DARK HORSES 
SWITCHFOOT (LOWERCASE PEOPLE /ATLANTIC) 

THIS IS GONNA HURT 
SIXX: A.M. (ELEVEN SEVEN) 

LONG TIME 
CAKE (UPBEAT /ILG) 

STAY YOUNG, GO DANCING 
DEATH CAB FOR CUTIE (BARSUK/ATLANTIC) 

BIG FOOT 
CHICKENFOOT (LAND SHARK/EONE) 

COLOURS 
GROUPLOVE (CANVASBACK/ATLANTIC) 

K50 45 4 

THE CHILLS 
BLUE OCTOBER (UP DOWN /BRANDO /RED) 

IF I HAD A GUN 
NOEL GALLAGHER'S HIGH FLYING BIRDS (MERCURY /IDJMG) 

JUNK OF THE HEART (HAPPY) 
THE KOOKS (ASTRALWERKS /CAPITOL) 

THAT FIRE 
BLACK TIDE (DGC / INTERSCOPE) 

HEY MAMA 
MAT KEARNEY (AWARE/UNIVERSAL REPUBLIC) 

A whopping 19 of the top 22 

titles on Rock Albums (see 

billboard.biz /charts) are 

debuts, including Anthrax's 

Worship Music at No. 5. Arriving with 28,000 units, according to 

Nielsen SoundScan, the set marks the band's highest Billboard 200 

rank (No. 12) since Sound of White Noise (No. 7, 1993). 

nicken 
SoundScan 

leurremernmemommempsxmonimmr 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

O 2 10 #1 NOT AGAIN 
1 wK STAND (FLIP /ATLANTIC) 

I) 6 

ms 4 16 

O 7 

O 8 22 

15 

13 

8 

8 5 19 

¡CO' 
10 8 

9 15 

IIIII) 11 14[r 

111) 14 6 

Ilk 13 28 

OWL 12 26 

o 

Q 

16 10 

18 5 

21 11`' 

19 19 

WALK 
FEU FIGHTERS (ROSWELL /RCA) 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

TONIGHT 
SEETHER (WIND -UP) 

BLOW ME AWAY 
BREAKING BENJAMIN (HOLLYWOOD) 

UNDER AND OVER IT 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

THE LAST TIME 
ALL THAT REMAINS (PROSTHETIC /RAZOR 8 TIE) 

LOWLIFE 
THEORY OF A DEADMAN (604/ROADRUNNER/ARP) 

THE SOUND OF WINTER 
BUSH (ZUMA ROCK/EONE) 

MONSTER YOU MADE 
POP EVIL (EONE) 

IT'S NOT ME IT'S YOU 
SKILLET (ARDENT /INO /ATLANTIC) 

WHAT YOU WANT 
EVANESCENCE (WIND -UP) 

COUNTRY SONG 
SEETHER (WIND -UP) 

SICK 
ADELITAS WAY (VIRGIN /CAPITOL) 

NO MATTER WHAT 
PAPA ROACH (ELEVEN SEVEN) 

THIS IS GONNA HURT 
SIXX: A.M. (ELEVEN SEVEN) 

ID` 24 5 

rAV 
22 4 

D 27 7 

23 6 

ED 32 3 

ID 26 6 

la 31 7 
UNDONE 
ARANDA (ARANDAMUSIC) 

THAT FIRE 
BLACK TIDE (DGC / INTERSCOPE) 

EVERY TIME YOU GO 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

A WARRIOR'S CALL 
VOLBEAT ¡VERTIGO /UNIVERSAL REPUBLIC) 

GET THROUGH THIS 
ART OF DYING (INTOXICATION /REPRISE) 

MAKE IT STOP (SEPTEMBER'S CHILDREN) 
RISE AGAINST (DGC / INTERSCOPE) 

IRRESISTIBLE FORCE 
JANE'S ADDICTION (CAPITOL) 

THE COLLAPSE 
ADELITAS WAY (VIRGIN /CAPITOL) 

BLAME IT ON THE BOOM BOOM 
BLACK STONE CHERRY (IN DE GOOT /ROADRUNNER /RRP) 

RITAGE ROCK 

Y. TITLE 
á3 3ii ARTIST (IMPRINT ! PROMOTION LABEL) 

4 15 

#1 
2 WAS 

GREATEST 
GAINER 

THE ADVENTURES OF RAIN DANCE MAGGIE 
RED HOT CHILI PEPPERS (WARNER BROS.)_ 

" 
WALK 
FOCI FIGHTERS ( ROSWELL/RCA) 013 

!NM 
lO 5 io 

5 3 311] 

6 9 28 

8 1 t ; 
8 7 22. 

6 24 

11 15 

10 7 

17 7 

14 19 

14 12 17 

16 14 

19 5 

20 13 

18 15 

19 21 10 

22 4 

21 23 6 

22 26 10 

O 

LOWLIFE 
THEORY OF A DEADMAN (604/ROADRUNNER/ARP) 

NOT AGAIN 
STRINO (FLIP /ATLANTIC) 

LIES OF THE BEAUTIFUL PEOPLE 
SIXX: A.M. (ELEVEN SEVEN) 

COUNTRY SONG 
SEETHER (WIND -UP) 

TONIGHT 
SEETHER (WIND -UP) 

GHOST OF DAYS GONE BY 
ALTER BRIDGE (ALTER BRIDGE /CAPITOL) 

SO FAR AWAY 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 11a 

NEVER LOOKIN' BACK 
THE KENNY WAYNE SWIM BND (UPSKYAOUD 8 PROUD/OADRUNNER/RRP) 

BIG FOOT 
CHICKENFOOT (LAND SHARK /EONE) 

THE SOUND OF WINTER 
BUSH (ZUMA ROCK/EONE) 

SICK 
ADELITAS WAY (VIRGIN /CAPITOL) 

EVERY TIME YOU GO 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

BLOW ME AWAY 
BREAKING BENJAMIN (HOLLYWOOD) 

WHAT YOU WANT 
EVANESCENCE (WIND -UP) 

MONSTER YOU MADE 
POP EVIL (EONE) 

KILLING ME INSIDE 
CROSSPADE (ELEVEN SEVEN) 

NO MATTER WHAT 
PAPA ROACH (ELEVEN SEVEN) 

UNDER AND OVER IT 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

BLAME IT ON THE BOOM BOOM 
BLACK STONE CHERRY (IN DE G00T /ROADRUNNER /RRP) 

GIMME SHELTER 
PUDDLE OF MUDD (ARMS DIVISION / MEGAFORCE) 

O © GET THRU THIS 
ART OF DYING (INTOXICATION /REPRISE) 

24 24 16 
FALLEN 
VOLBEAT (VERTIGO /UNIVERSAL REPUBLIC) 

C/ y ® BITCH CAME BACK 
THEORY OF A DEADMAN (604 /ROADRUNNER /RRP) 

Data for week of OCTOBER 1, 2011 



DRINK IN MY HAND Eric Church 
J.JOYCE (E.CHURCH. M.PHEENEYL.LAIRD) O EMI NASHVILLE 

TAKE IT OFF Joe Nichols 
8 CANNON (O DHVIDSON,A.GORLEYK.LOVELACE) o SHOW DOG- UNIVERSAL 

STORM WARNING Hunter Hayes 
D HUFFH.HAYES (H. HAYES.G.SAMPSON,BUSBEE) O ATLANTIC:WMN 

LONG WAY TO GO Alan Jackson 
K STEGALL (A.JACKSON) 0 AC HI MI NASHVILLE 

AMEN Edens Edge 
M. BRIGHT (S. BLACK, H.BLAYLOCK,C.GRAVITT,G.O'BRIEN) BE BIG MACHINE 

KEEP ME IN MIND Zac Brown Band 
K STEGALL,Z.BROWN (Z.BROWN,W.DURRETTE,N.COWAN) O SOUTHERN GROUND /ATLANTIC /BIGGER PICTURE 

TOUGH Kellie Pickier 
F LIDDELL.- .WOGTEN (L.SATCHER) O 19 /BNA 

BAIT A HOOK Justin Moore 
J STOVER (R.AKINS,J.MOOREJ.S.STOVER) O VALORY 

MY HEART CAN'T TELL YOU NO Sara Evans 
T. BROWN (S. CLIMIE,D.W.MORGAN) O RCA 

I'M GONNA LOVE YOU THROUGH IT Martina McBride 
M. MCBRIDE. B.GALLIMORE (B.HAYSLIP,S. ISAACS,J.YEARV) O REPUBLIC NASHVILLE 

DIDN'T I James Wesley 
D. FRIZSELL,R.CLAWSON (B.GLOVER,K.JACOBS,R.MONTANA) O BROKEN BOW 

I DON'T WANT THIS NIGHT TO END Luke Bryan 
J. STEVENS (L.BRVAN,D. DAVID50N,R.AKINS,B.HAYSLIP) O CAPITOL NASHVILLE 

LET'S GET TOGETHER Phil Vassar 
PVASSAR,R. COPPERMAN (PVASSAR,T.MULLINS) O RODEOWAVE 

TOP COUNTRY ALBUMS`" 

2 

4 2 

5 4 

7 

O 6 5 

O7 7 

12 17 86 

11 

12 

13 8 

m 
15 11 9 

16 14 

NEW 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

LADY ANTEBELLUM Own The Night 
CAPITOL NASHVILLE 94431 (18.98) 

BRANTLEY GILBERT Halfway To Heaven 
VALORY BG0100 (14.98) 

2 

GEORGE STRAIT Here For A Good Time 1 
MCA NASHVILLE 015924/UMGN (13.98) 

JASON ALDEAN 
E.ILIKEN BOW 7697 (18.98) 

My Kinda Party © 1 

LUKE BRYAN Tailgates & Tanlines 1 
CAPITOL NASHVILLE 70412 (16.98) 

Chief 1 
ERIC CHURCH 
EMI NASHVILLE 94266` (16.98) 

JAKE OWEN 
RCA 89547/SMN (10,98) 

Barefoot Blue Jean Night 1 

Hell On Heels 1 
PISTOL ANNIES 
COLUMBIA 94916 EX'SMN (11 98) 

BLAKE SHELTON 
WARNER BROS SSE 0. WON 18981 

CILADY ANTEBELLUM Need You Now 
CAPITOL NASHVILLE 97702 118.901 

THE BAND PERRY hhe p 
'LIBLIC NASHVILLE 014839 /UNIVERSAL REPUTTBLIC P9`)ß 

Perry 

ZAC BROWN BAND 
You Get What You Give 

Red River Blue 

BRAD PAISLEY This Is Country Music 
TILLL 83.°,1 SMN (11.98) 

KRISTIN CHENOWETH 
, LS 8071e&SONY MASTERWORKS (11.98) 

TAYLOR SWIFT 
MACHINE TS0300A (18.98) 4) 

o 

Some Lessons Learned 

Speak Now El 

JUSTIN MOORE 
VALORY JM0200A (10.98) 

Outlaws Like Me 

gleA ® r STR 
MCA 

GEORGE 
NASHVILLE 016007IAIT UME (798) 

ills 13 13 
ELI YOUNG BAND Life At Best 
REPUBLIC NASHVILLE 015856UNIVERSAL REPUBIJC (10.98) 

Icon: George Strait 

21 19 14 
PACE VARIOUSARIISTS 

tgN11éa5NiCtCauryYáre4 
SETTER UWtí64JEWS0ANIXCm5T^11C198' 

ittilh CM RECKLESS KELLY 
PEW 1 'RIG DEAL 001' (13.98) 

w'21 19 18 
KENNY CHESNEY 

57445 /SMN (11.98) + 

22 

23 23 23 

24 17 20 

25 15 8 

RASCAL FLATTS 
MACHINE RF0100A (13.98) 

26 18 6 

27 27 25 

28 22 16 

29 25 28 

31 20 26 

32 26 22 

33 14 

1 34 28 29 

1 35 29 32 

2 36 33 31 

1 37 31 30 

1 38 34 34 

14 39 30 27 

1 40 32 36 

1 41 37 40 

17 42 35 33 

3 0 46 41 

3 44 40 45 

45 39 39 

48 38 37 

47 42 35 

48 41 38 

49 45 42 

50 48 44 

NEW 

Good Luck & True Love 20 

Hemingway's Whiskey 1 

Nothing Like This 1 

CHRIS YOUNG 
4 85497/SMN (10.98) 

ZAC BROWN BAND 
MC51692E603.92 

Neon 2 

The Foundation © 2 

SCOTTY MCCREERY 
A Semm10 

I l l 2 
STS,8INTrSCOPLOrb0;TIGA15 -9b 

ARTIST Title Ict 

32g, IMPRINT 8 NUMBER / DISTRIBUTING LABEL PRICE B d 
GLEN CAMPBELL Ghost On The Canvas 6 
SURFLOS 528496` (13.98) 

SOUNDTRACK 
RCA T2911 SMN (11.98) 

Country Strong 

TRACE ADKINS 
SHOW DOG- UNIVERSAL 015694 (9.98) 

BILLY CURRINGTON 
MERC JAY C14407'UMGN (9.98) 

Proud To Be Here 

Enjoy Yourself 

STEVE HOLY 
CURB 79254 (18.98) 

Loie Don't Run 

BLAKE SHELTON1 ooaded: The Bes: Of Blake Shelton 
REPRISE 525092/WMN (18.88' 

SUNNY SWEENEY 
REPUBLIC NASHVILLE 015751 UNNERSAL REPUBLIC (10w) 

2 

2 

2 

30 

Concrete 7 

14 

Ronnie Dunn 1 

Stronger 1 

HANK 3 Ghost To A Ghost'Gutter Town 
HANK 3 301' (15.98) 

RONNIE DUNN 
ARISTA NASHVILLE 85762/SMN (11.98) 

SAFA EVANS 
RCA 49693/SMN (10.98) 

TIM MCGRAW 
CURB 79205 (18 -98) 

Number One Hits 5 6 

LAUFEN ALAINA 
Amman kId Season 10 HglAghts Laurel Alain 

914B127911BGp1R Ot5509 DJCA ß9dI 

BILLY CURRINGTON 
MERCJRY 015290/UME (7.98) 

6 

Icon: Billy Currington 22 

JEFF BRIDGES 
RAMP 71491' /BLUE NOTE (18.98) 

Jeff Bridges 10 

DARIUS RUCKER Charleston, SC 1966 
CAPITOL NASHVILLE 26939 (18.98) 

JOSH TURNER 
MCA TASHVILLE 015348/UME (7.98) 

SUGARLAND 
MERCURY (P4758* MAN (13.98) O 

Icon: Josh Turner 20 

The Incrodiblo Ma--tine 1 

AARON LEWIS 
STROUDAVARIOUS 01013 (7.98) 

Town Line (EP) 1 

ALAN JACKSON 34 Number Ones 
ARISTA NASHVILLE 78681/SMN (11.98) 

ZAC BROWN BAND Pass The Jar: Live 2 
sounei utzmii IiE 52372NOO)OOBC0G)L+J 

KEITH URBAN 
CAPITOL NASHVILLE 47695 (1198) 

AUSON KRAUSS & UNION STATION 
ROUNDER 610665': CONCORD (18.98) 

Get Closer 2 

Paper Airplane 1 

SOUNDTRACK 
CaròySóagMaeMisEF1a911eLtrinRo e 

JERROD NIEMANN JudgeJerrod&The -iungJury 
TAN 19ÿb1 

COLT FORD 
AVEK LiE J)E'S 225 (14.98) 

Every Chance Get 

e HOT COUNTRY SONGS" 

0 

O 
O 
O 7 8 

O 9 10 11 

9 6 2 

10 11 

12 13 

2 3 22 

3 5 

4 4 

1 1 

5 6 

8 9 

12 11 12 

13 14 

15 16 

14 15 

18 21 

17 20 

16 17 

19 19 

20 23 

21 22 

® 22 24 

24 29 

23 25 

25 26 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

TAKE A BACK ROAD 
T.HEWITT,R.ATKINS (R.AKINS,L.LAIRD) 

Rodney Atkins 
0 CURB 

MADE IN AMERICA 
T. KEITH (T. KEITH. B. PINSON.G. S. REEVES) 

YOU AND TEQUILA 
B.CANNON,K.CHESNEY IM BERG,D.CARTER) 

BAREFOOT BLUE JEAN NIGHT 
J. MOI. R. CLAWSON (D. ALTMAN,E.PASLAYTSAWCHUK) 

LONG HOT SUMMER 
D. HUFFK.URBAN (R. MARX,K.URBAN) 

HERE FOR A GOOD TIME 
T. BROWN,G.STRAIT (G. STRAIT,B.STRAIT,D.DILLON) 

JUST FISHIN' 
M. KNOX IC. BEATHARD.M. CRISWELL.E M HILL) 

Kenny C 

Toby Keith 
O SHOW DOG-UNIVERSAL 

hesney Featuring Grace Potter 
O BNA 

Ja<e Owen 
O RCA 

Keith Urban 
O CAPITOL NASHVILLE 

George Strait 
O MCF NASHVILLE 

Trace Adkins 
O SHOW DOG -UNIVERSAL 

GREATEST 
GAINER 

GOD GAVE ME YOU 
S.HENDRICKS (ABARRES) 

Blake Shelton 
O WARNER BROSJWMN 

REMIND ME Brad Paisle 
I ROGERS (B.PAISLEY,C.DUDOIS,K.LOVELACE) 

CRAZY GIRL 
M WRUCKE (L.BRICE.L. ROSE) 

BAGGAGE CLAIM 
F LIODELL,C.AINLAYG.WORF (M.LAMBERTN.HEMBYL.LAIRD) 

LOVE DONE GONE 
C CHAMBERLAIN,B.CURRINGTON (S.CAMP,,M.GREEN) 

SPARKS FLY 
N.CHAPMAN,T.SWIFT (TSWIFT) 

COUNTRY MUST BE COUNTRY WIDE 
D HUFF (M.DEKLE,C.FORO,B.GILBERT) 

I GOT YOU 
NV (S. THOMPSON ,K.THOMPSON,J.SELLERS,PJENKINS) 

WE OWNED THE NIGHT 
PWORLEY,LADY ANTEBELLUM (D.HAYWOOD,C.KELLEY,D. DAVIDSON) 

EASY Rascal Flatts 
;7 HUFFRASCAL FLATTS (K,ELAM,M.MOBLEY) 

ONE MORE DRINKIN' SONG 
J NIEMANN,D.BRAINARD (J.L.NIEMAN,R,BROWN) 

LOVE DON'T RUN 
L MILLER (J. LEATHERS,B.GLOVER,R.THIBODEAU) 

LET IT RAIN 
f LIDDELL.C.AINLAY (D.NAIL,J.SINGLETON) 

I GOT NOTHIN' 
F ROGERS (O.RUCKER.C.MILLS) 

COST OF LIVIN' 
R DUNN (P.COLEMAN,R.DUNN)_ 

TATTOOS ON THIS TOWN 
M KNOX (N.THRASHER,W.MOBLEY.MDULANEY) 

FISH 
K.STEGALL ( C.CAMPBELL,A.SMITH,A.UNDERWOOD) 

ALL YOUR LIFE 
IJ CHAPMAN IS HENNINGSEN.C.HENNINGSEN) 

y Duet With Carrie Underwood 
O ARISTF NASHVILLE 

Eli Young Band 
O REPUBLIC NASHVILLE 

Miranda Lambert 
O RCA 

Billy Currington 
O MERCURY 

Taylor Swift 
O 9G MACHINE 

Brantley Gilbert 
O VALORY 

Thompson Square 
O STONEY CREEK 

Lady Antebellum 
OO CAPITOL NASHVILLE 

Featuring Natasha Bedingfield 
oO BIG MACHINE 

Jerrod Niemann 
O SEA GAYLE /ARISTF NASHVILLE 

Steve Holy 
0 CURB 

David Nail 
O MCA NASHVILLE 

Darius Rucker 
O CAPITOL NASHVILLE 

Ronnie Dunn 
O ARISTF NASHVILLE 

Jasoi Aldean 
O BROKEN BOW 

Craig Campbell 
O BIGGER PICTURE 

The Band Perry 
O REPUBLIC NASHVILLE 

81 

10 

11 

13 

14 

16 

17 

16 

20 

21 

22 

23 

23 

Lead single and title 

track from the 

artist's fourth 

studio set (due Oct. 

4) becomes his 

sixth No. land his 

first in more than 

two years. He 

logged four straight 

leaders in 2006 -08. 

and most recently 

led for two weeks 

with "It's America" 

in May 2009. 

With the fewest 

weeks of any top 10 

title (11), song 

draws Greatest 

Gainer (up 3 million 

listener impressions) 

and becomes 

Shelton's second 

leader on Country 

Digital Songs with a 

4 -1 jump (55,000 

downloads). The 

complete digital list 

is on Billboard.biz, 

with a shorter 

digest on page 39. 

GW o W TITLE 
53 3s3ó PRODUCER (SONGWRITER) 

rO 26 28 

® 
CD 

29 31 

33 32 

32 34 

34 36 

38 39 

ä 

35 35 

® 40 44 

I` 

37 38 

43 48 

41 41 

42 42 

O 44 47 

47 54 

45 46 

Q 46 49 

49 58 

m51 52 

50 51 

52 55 

50 48 50 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL . 

YOU 
.I STROUD (C.YOUNG,L.LAIRD) 

LIKE MY MOTHER DOES 
C STEWART.A.PEARCE (N.CHAPMAN,L.ROSE,N.WILLIAMS) 

WHERE I COME FROM 
M. KNOX (R.CLAWSON.O. DAVIDSON) 

HUNT YOU DOWN 
M. WRIGHT,D.CROK,M. COLLIE (J. T.HDDGES,M COLLIER RUTHERFORD) 

THE TROUBLE WITH GIRLS 
M. BRIGHT (PWHITE. C.TOMPKINS) 

WHERE COUNTRY GROWS 
R CANNON (A. SHEPERD.B. PINSON) 

THIS OLE BOY 
PO'UONNELL (B. HAYSLIP.D.DAVIDSON,R.AKINS) 

GOT MY COUNTRY ON 
K STEGALL (K.ARCHER,J.WEAVER,D.MYRICK) 

IT AIN'T GOTTA BE LOVE 
B. GALLIMORE (B.ELDREDGE.B.DANIEL,W. BATTLE) 

MY NAME IS MONEY 
Z BROWN.M.MANDANO (S. LEIGH) 

LET'S DON'T CALL IT A NIGHT 
C LINDSEY (C.JAMES,B.LONG,T.MCBRIDE) 

FERRIS WHEEL 
B. BEAVERS ( K. JACOBS,J.KELLEY.R.THIBODEAU) 

Chris Young 
O RCA 

Lauren Alaina 
O 19 /INTERSCOPE,'MERCURY 

Montgomery Gentry 
O AVERAGE JOE'S 

JT Hodges 
0 SHOW DOG UNIVERSAL 

Scotty McCreery 
O 19 /INTERSCOPE /MERCURY 

Ashton Shepherd 
O MCA NASHVILLE 

Craig Morgan 
O BLACK RIVER 

Chris Cagle 
O BIGGER PICTURE 

Brett Eldredge 
O ATLANTIC /WMN 

Sonia Leigh 
OO SOUTHERN GROUND /BIGGER PICTURE 

Casey James 
O 19 /BNA 

Jason Jones 
O WARNER BROS. /NEW REVOLUTION 

27 

21 

35 

33 

37 

36 

39 

41 

43 

42 

45 

44 

47 

AIRPLAY 
MONITORED BY 

niclticn 
ADS 

SALES DATA 
COMPILED BY 

nìclscn 
SoundScan Billboard. OCT 

1 

2011 

ti 

Data for week of OCTOBER 1, 2011 I For chart reprints call 212.493.4023 

BLUEGRASS ALBUMS'" 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

Title 

1 1 24 
AUSON KRAUSS & UNION STATION Paper Airplane 
ROUNDER AI0EAS''CONCORD 

2 2 27 
STEVE MARTIN AND THE STEEP CANYON RANGERS Rare Bird Alert 
40 SHARE /ROUNDER 610660' /CONCORD 

3 4 18 

4 3 68 

5 5 4 

4 6 

7 

8 10 27 

6 

9 

75 

32 

SARAH JAROSZ 
SUGAR HILL 4062 * /WELK 

DIERKS BENTLEY 
CAPITOL NASHVILLE 85410' 

Follow Me Down 

Up On The Ridge 

VARIOUS ARTISTS PhlahheetalliouloreFeeflatakelletst41314 
(DST HIGHAAY,MERCURYIDJMG 014749 DIM 

TRAMPLED BY TURTLES Palomino 
BANJODAD 07' 

THE WAILIN' JENNYS 
RED HOUSE 234 

Bright Morning Stars 

ABIGAIL WASHBURN City Of Refuge 
FOREIGN CHILDREN'ROUNDER 673289 /CONCORD 

9 . 13 52 
STEVE IVEY Best Of Bluegrass 
IMI 0017 /SONOMA 

0 ® THEGRASCALS Gaol's &Rif& Carty Casts Wit ABegxsSph 
CRACKER BARREL 1002 EXBWEGRASCAL 

`HEAVEN' RETURNS 
Country rocker Brantley 
Gilbert encores at No. 2 on Top 

Country Albums with his sec- 

ond studio album, Halfway to 

Heaven, which re- enters with 

51,000 copies, according to 

Nielsen SoundScan. Along 
with rookie album Modern Day 

Prodigal Son (2009), Gilbert's Heaven was first released by the 

indie Average Joe's. It peaked where it bowed at No. 19 in April 

2010 (5,000 copies), before being picked up by Big Machine sis- 

ter label Valory. Current single "Country Must Be Country 

Wide" ranks at No. 14 on Hot Country Songs. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 41 



TOP R&B HIP-HOP 

E'5- ARTIST 
3 á3 3ó TITLE ra LII_ WAYNE 

:c, INEWLIERELLOOMMINESIL 

2 ï 6 , JAY Z KANYE WEST 
4 WLIIDIIIETIIOEROC -A -. L NATONCEJAM 015426'OMG 

3 3 11 BEYONCE 
4 PARKWOOD /COLUMBIA 90824/SONY MUSIC 11 

OCT 
1 

4 5 14' BAD MEETSnEVIL 

5 
4 

4 GAME 
THE R.E.D. ALBUM OGC 013729/IGA 

6 7 44 [ RIHANNA 
LOUD SRP /DEF JAM 014927/IDJMG O 

7 8 43â NICKI MINAJ 
IIKFRION LAIGMONEY/CAN MUIEY015021ARNOLSAL REU&JC 

EMINEM 8 1? 66,x, 
*AGA 

9 6 
11 PITBULL 

PLANET PR MR. 305 /POLO GROUNDS /J 69060 /RCA 

10 26 s 
CHRIS BROWN 
F.A.M.E. JIVE 86067 /RCA 

11 IO 8 
KELLY ROWLAND 
HERE I MI IAHVERSAL MOTOWN 0144951JNNERS0L REPUBLIC 

13 JILL SCOTT 
THE LKWR OF TIE SUN BUJES BABE 527941 "/WARNER BROS. 

25R WIZ KHALIFA 
ROLLING PAPERS ROSTRUM /ATLANTIC 527099/AG O+ 

12 
BIG SEAN 
FINALLY FAMOUS G. O.0.D. /DEF JAM 015421/IDJMG 

12 1ì 

13 12 

14 1i 

,3 2 

16 

GREATEST 
GAINER 

DAS RACIST 
RELAX GREEDHEAD 01 

ü 
KIRK FRANKLIN 
HELLO FEAR FO YO SOUL /VERITY 77917/RCA 11 

á MIGUEL 17 . 
W 42 4 ALL I WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487 /RCA 11 

18 ,; 3 JILL SCOTT 
THE ORIGINAL JILL SCOTT...VOL. 1 HIDDEN BEACH 00 

tO 
20 141 LEDISI . 

PIECES OF ME VERVE FORECAST 015557/VG 

20 19 TYLER, THE CREATOR 
' GOBLIN XL 529* 

21 73 67 
, 

DRAKE 
11W4( BE LORIYOAG MONEY/CASH MONEY 014S55 RNEOSPL REPUBLIC 

22 19 6 

23 74 29 

24 21 9 

26 15 

27 28 17 

ACE HOOD 
BLOOD SWEAT + TEARS WE 11-E BESTALE JAM 015534AMG 11 
MARSHA AMBROSIUS 

11 LATTE NIGHTS & EARLY MORNINGS J 64826 /RCA 

DJ KHALED 
MMEBTMMBIWIHHSKU CIOURA91166015E0 AERSUR&C 

PACE 
SETTER 

TRIN-I-TEE 5:7 
016B 8 DIlIE MBC YIDED 11nÆB IKLMSC WA0 

TECH N9NE 
ALL 6'S 8 7'S STRANGE 87 /RBC O+ 

VARIOUS ARTISTS 
SELF MADE VOL. I MAYBACH 527800/WARNER BROS. 

SADE 28 "1 20 
THE ULTIMATE COLLECTION EPIC 90454/SONY MUSIC 

29 25 51 
LIL WAYNE 
I AM NOTA HUMAN BEING CASH MONEY 015002AKIERSAL REPUBLIC'I, 

GUCCI MANE & WAKA FLOCKA FLAME 
FERRARI BOYZ MIZA0 /1017 BRICK SOURD 528276AVAAYEH BROS. 

KEM 
INOMACY: ALBUM III UNIVERSAL REPUBLIC 014469 C+5 

30 27 6 

31 31 58 

32 33 45 CEE LO GREEN 
THE LADY KILLER RAOICULTURE 525601 /ELEKTRA 11 

33 26 44 KANYE WEST 
NY IE NRHL OYK TVASS FNM.Y RJCAAUAGE JW &409 *ATAD O+ 

20. BEASTIE BOYS 
NOTSAUCE CUKEREE PL 1W0 BROOKLYN DUST C5639E/TM00L 

35 34 261 JENNIFER HUDSON Il I REMEMBER ME ARISTA 60819 /RCA O+ i 
34 32 

36 /7 55 ` THE TEMPTATIONS 
ICON MOTOWN 014607/UME 

37 281 LUPE FIASCO 
- LASERS 1ST 8 15TH /ATLANTIC 520870 * /AG 

SOUNDTRACK 
HL HELP GEFFEN 015854/16A 

3111 RICK ROSS 
TEFLON DON MAY8ACH/SLP- ALSLIDEDEF JAM 014366*ADWG 

40 R. KELLY 
LOVE LETTER JIVE 80874 /RCA 

tï JOSS STONE 
LP1 STONED 527769 /SURFDOG 

42 
. 

40 . KID CUDI 
R M O N D E AWOM I DREAM ONC.00D. 014649MMEISALREPU3UCO 

1 

MARY MARY 
SOMETHING BIG MY BLOCK/COLUMBIA 6233NSONY MUSIC 

.1 
. / 

TREY SONGZ 
PASSIM PAN 8 PLEASUE SONGBOOK/ATLANTIC 524539'ÁG O 

CHARLIE 

JUST CRARLIE P 

WILSON 
MUSIC /JIVE 81696 /RCA 

ROYCE DA 58" 
SUCCESS IS CERTAIN GRACIE 00004* 91116 

1 LLOYD 
ODIC OF HEARTS'MING- GUIDE/Mt/ 411TERSCOPE015116AGA 

MAC MILLER 
ON AND ON AND BEYOND ROSTRUM DIGITAL EX 

CD ;7' YELAWOLF 
TRUNK MUM 080 GIFT -044SKMIOGCANTEtSCOPE 0144501GÁ 

ICL -- L.1 TEDDY PENDERGRASS 
7 S.O.U.L. SONY MUSIC CMG 84097 /SONY MUSIC . 

Der, who made a name for hersef as a 

featured vocalist on Far'East Movement's 

chart- topping "Like a 66," daims her third 

top 10 on the Rhythmic chart, but first as a 

lead act, with "In the Dark" (11 -10). Der 

was also featured on New Boyz' 

"Badrseat," which hit No. 5 in April. 

Billbearal 

MAINSTREAM 
R &B /NIWNOP" 

Y 

Nes-3 3 3ó 

1 1 15 

TITLE 
ARTIST IMPRINT/ PROMOTION LABEL) 

BEST THING I NEVER HAD 
BEYONCE PARKWOOD /COLUMBIA 

OTIS 
AZ WOE WEST FEAT OMSFODIIG IAOC 5LMGOCNATGNDEJAM4GF4) 

QUICKIE 
MIGUEL BLACK ICE/BYSTORM /JIVE /RCA) 

HOW TO LOVE 
LIL WAYNE (YOUNG MONEY /CASH MONEYNNIVERSAL REPUBLIC) 

MARVIN & CHARDONNAY 
BIG SEAN FEW KANYE WEST B ROSCOE DASH (G.00.D,DE JAM'OJMG) 

INI'M ON ONE 
0J MINED (WE THE BEST/YOUNG MONEY/CASH MONEYNNNERSAL REPUBLIC) u_ HEADLINES 
DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

IsomSHE WILL 
LL WAYIE FEE DRAKE 550886 MONEY/CASH MONEY/ UNIVERSAL REPUBLIC) 

..MARVINS ROOM 
DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

®THAT WAY 
WALE FEAT. JEREMIH 8 RICK ROSS (MAYBACHMWARNER BROS) 

10 m- .® IEUY ORWMOTFEAT UNTIE (UMMRSAL MOTOM&09NVSAL REPUBLIC) 

MRS. RIGHT 
MINESS BENG09 FEAT 003GY( STRFPA4YEJCOPUUNCIOWINIERSC(PE) 

®SUPER BASS 
NICKI MINN (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC) I aSURE THING 
MIGUEL (BLACK ICE /BYSTORM /JIVE /RCA) 

®BODY 2 BODY 
ACE HOOD FEAT. CHRIS BROWN (WE THE BEST /DEF JAMADJMG) . 28 3 m NI * *AS IN PARIS 

MEZ USA VEST (AOFA9J B5C MWOHEIEFJAM%MG) pain IMA BOSS 
MEEK MILL FEAT. RICK ROSS (MAYBACH /WARNER BROS.) 

1. 19 1® ANYTHING (TO FIND YOU) 
MONICA FEAT. RICK ROSS (J /RCA) 

1111 
21 

yg 

111111 

WET THE BED 
CHRIS BROWN FEAT. LUDACRIS (JIVE /RCA) 

UNUSUAL 
TREY SONGZ FEAT. DRAKE (SONGBOOK /ATLANTIC) 

MAN DOWN 
RIHANNA (SRP /DEF JAWIDJMG) 

22 OH MY 
DI DRAMA FEAT FAMOUS, ROSCOE DASH 8 WD DMUM (APHILLIAIESEOME) ell COPY, PASTE 
BIGOT (ATLANTIC) 

CUM D- FLY 
NNW IM09 FEAT[ R LAN/LA YTANG MONEY/C/611 MO EYAENA VSAL REPUBLIC) 0® BOO THANG 
VERSE SIMMONDS FEAT. KELLY ROWLAND (BUVISION /KONLIVE) 

THING CALLED US 
HAMILTON PARK (HARRELL/L7 /ATLANTIC) 

LATE NIGHTS & EARLY MORNINGS 
MARSHA AMBROSIUS (J /RCA) 

SHAKE LIFE 
YOUNG JEEZY (CTE /DEF JAWIDJMG) 

®DEDICATION TO MY EX (MISS THAT) 
WAD FEAtMW30M 8 LL WAVNE (r1UIG4ALDH10NE 44NIFASCOPE) 

TOO EASY 
TYRESE FEAT. LUDACRIS ( VOLTRON RECORDZ/CAPITOL) 

LAY IT ON ME 
EBIY MWUNO FEAT BIG SOW (UM (SAL MOTOWN/UNIVERSAL REFUBUC) 

PARTY 
BEYONCE FEAT. ANDRE 3000 (PARKWOOD /COLUMBIA) 

SO FRESH 
G HILTON FEAT. NM (J /RCA) 

POT OF GOLD 
GAME FEAT. CHRIS BROWN (DGC /INTERSCOPE) 

TONY MONTANA 
FUTURE (FREEBANDZJA -1) 

WORK OUT 
J. COLE (ROC NATION /COLUMBIA) 

30 

TROUBLE 
BEI MAEJOR FEAT. J. COLE (JIVE /RCA) 

4 AM 
MELANIE FIONA (SRC /UNIVERSAL REPUBLIC) 

ON MY LEVEL 
WIZ KHALIFA FEAT. TOO SHORT (ROSTRUM /ATLANTIC) 

I LOVE YOU 
PHYLLISIA FEAT. YUNG JOC 8 JAH CURE (SOBE) 

TITLE 
ARTIST 

LIGHTERS 
RAO MEETS EVIL FEAT BauNO WAS (SHAVIANTER9COPE) 

2 TO LOVE .414 
UL WW 

TO 
MONEY /CASH MONEY/UNIVERSAL REPUBLIC) 

3 PARTY ROCK ANTHEM 
LMFAO (PARTY ROCH/ WILL.LAM /CHERRYTREE /INTERSCOPE) 

4 I GIVE ME EVERYTHING 
MULL FEJIT NEYU AFRIUACK 8 M AYEI (PAR. 305(701.0 GRUINOS/J4LCA) 

5 - I'M ON ONE 
CJ MALE (YE TIE BEST/YOUNG MOMFYM.ASH MONEYAAWERSAL REPUBLIC) 

s SUPER BASS a NICKI MINK (YOUNG MONEY /CASH MONEY/UNIVERSAL REPUBLIC) 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.) 

ErCHEERS (DRINK TO THAT) ` RIHANNA (SRP /DEF JAM /IDJMG) 

BEST THING I NEVER HAD 
mir ' I BEYONCE (PARKW000 /COLUMBIA) 

agoIN THE DARK 
OH (INDIE -POP /UNIVERSAL REPUBLIC) . FAR AWAY 
1YGIFOIL DIW IIDWDSON (LUNG MONEY/CASH MONYNNWRSAL RFPLBUC) 

DI.HEADLINES 
DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

D M BIG 

MARVIN & CHARDONNAY 
SEW FEAT KANYE WEST 8 ROSCOE DASH (G.00.DNEF JAAMDJMG) 

minLAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

MOTIVATION 
TELLY ROMANIA FEAT LLWAYNE (UNIVERSAL MOFO'MIIANWSIL REPUBLIC) 

GUCCI GUCCI 
KREAYSHAWN (COLUMBIA) 

ISHE WILL 
LL WAYNE FEAT. MINE GOING MONEY/CASH MCNEYAANERSAL REPUBLC) 

OTIS 
MY KANYE MOTFEA ORS REEKING KCA-FELLA4OC NRUNDEFJAMJMG) 

GOT 2 LUV U 
SEAN PAUL FEAT. ALEXIS JORDAN (VP /ATLANTIC) . I WANNA GO 
BRITNEY SPEARS (JIVE /RCA) 

ISTEREO HEARTS 
GYM CLASS IEOES FEAT ROAMLEW (OECAYDANCEAELES BYRAAL34RR) Mill FLY 
NM WIN ER RIWIK (YOUNG MAOMY/CASH MD&YANWRSAL MOTUM4) 

C1.111 LAY IT ON ME 
KELP MYAANO REAI BIG SEAN (UNNERSAL MOTO`MAUNNERSAL REPUBLIC) 

QUICKIE 
MIGUEL (BLACK ICE /BVSTORM /JIVE /RCA) 

MARVINS ROOM 
DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

OUT OF MY HEAD 
LUPE FIASCO FEAT. TREY SONGZ (1ST 8 15TH /ATLANTIC) 

10 

21 

® 33 2 m WITHOUT YOU 
WWIIAETKFE65 USHER (OREIAIH )561TWNMILSV.NRD) IIEMBI YOU MAKE ME FEEL... 

COBRA SIMSHIP FEAT SAK (TIECAVDANCE/RIEL5D BY RA EWAILANINIARP) 

In 31 

1:11 38 

29 

Ell 34 

11:11 35 

1:137 
111136 

4 

2 

12 

4 

5 

3 

WORK OUT 
J. COLE (ROC NATION /COLUMBIA) 

NO SLEEP 
WIz KHALIFA (ROSTRUM /ATLANTIC /RRP) 

IT GIRL 
JASON MULTI (BELUGA HEIGHTS/WARNER BROS./WARNER) 

PRETTY GIRLS 
IYAZ FEU MANE MCCOY (TEE U MONEY/OE W GA HEIGHTS-REPRISE) 

MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA AGUKERA (A8N OCTOMEWTBOSCOPE) 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS (ROBBINS) 

BODY 2 BODY 
ACE HOOD FEAT. CHRIS BROWN (WE THE BEST/DEF JAMIDJMG) 

MR. SAXOBEAT 
ALEXANDRA STAN (ULTRA) 

PUMPED UP KICKS 
FOSTER THE PEOPLE (STARTIME /COLUMBIA) 

5 DEDICATION TO MY EX (MISS THAT) 
LLOYD FEAT H OIE 30008 LL WAYNE & 8J945- Dï/LUE 44NIERSCOPE) 

NI * *AS IN PARIS 
JAY Z KANYE WEST (ROC -A- FELLA/ ROC NATIOWDEF JAMIDJMG) 

MRS. RIGHT 
MHOS EBMYKK FEAT DOGGY (SIFEAMUFBCONIUNCTIMINIERSCOPE) 

BETWEEN THE BULLETS 

TWIZTID'S LATEST `CRYPTIC' HIT 
Detroit rap duo Twiztid (Jamie Madrox and Monoxide 
Child) bow at No. 17 on Top Rap Albums (see billboard 
.biz /charts) with 3,000 copies sold (according to Nielsen 

SoundScan) of Cryptic Collection Vol. 4. The act has 
released 13 albums on Psychopathic Records, home to 

Insane Clown Posse, and Vol. 4 features guest spots from 
ICP's Violent J, as well as Boondox, ABK, Tech N9ne and 
Krizz Kaliko. 

Like Turtleneck al Chain by comedy troupe the Lonely 

Island -which rises 20 -16 following its performance on 
the Emmy Awards telecast- Twiztid's set only charts on 

Top Rap Albums, and not the overall Top R &B /Hip -Hop Albums tally. Rap sets that do not have 

an R &B or hip -hop sound aren't eligible for the latter chart. -Karinah Santiago 

42 I Go to www.billboard.biz for complete chart data 
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TITLE 
ARTIST IMPRINT/ PROMOTION LABEL) 

#1 
14WKB 

SO IN LOVE 
JILL SCOTT FEAT WON WILTON (BWESSABFM'NV81 BROSII Mai LIFE OF THE PARTY 

CHARLIE WILSON (P MUSIC /JIVE /RCA) 

IIF IT'S LOVE 
KEN FEAT. CHRISETTE MICHELE (UNIVERSAL REPUBLIC) 

r4 - iu PIECES OF ME 
LEDISI (VERVE FORECASTNERVE) I I SMILE 
KIRK FRANKLIN (FO YO SOUL /GOSPO CENTRICNERITY /RCA) 

1.6 II 
3 

YES 
MUSLO SOULCNILD (ATLANTIC) 

10 

rkii, 12 22 

SURE THING 
MIGUEL (BLACK ICE/BYSTORM /JIVE /RCA) 

RADIO MESSAGE 
R. KELLY (JIVE /RCA) 

IN THE MOOD 
JOHNNY GILL (NOTIFI) 

MOTIVATION 
EELLY ROWLAND (UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC) 

FOOL FOR YOU 
CEE LO GREEN (RADICULTURE/ELEKTRNATLANTIC) 

NO ONE GONNA LOVE YOU ea,.,rnmrrn 
13 

.STAY 

14 
IISO 

Innww,non, 

TYRESE ( VOLTRON RECORDZ /CAPITOL) 

GONE (WHAT MY MIND SAYS) 
JILL SCOTT FEAT. PAUL WALL (BLUES BABE/WARNER BROS.) 

15 
.SURVIVE 

.LATE 
MARY MARY (MY BLOCK/COLUMBIA) 

NIGHTS & EARLY MORNINGS 
MARSHA AMBROSIUS (J /RCA) 

SHE AIN'T YOU 
CHRIS BROWN (JIVE /RCA) 

18 

19 '; 

20 . 
22 

STAY TOGETHER 
LEDISI FEAT. JAHEIM (VERVE FORECASTNERVE) 

WALK ON 
MINT COMMON CAGED BIRO /SHANACHIE 

MORE THAN YOU'LL EVER KNOW 
BOYZ 1 MB1 FELL CHARLIE WILSON (BENC181AAK ENRRTAMáBTAASM) 

NOBODY GREATER 
VASHAWN MITCHELL (EMI GOSPEL) 

MAKE YOU SAY 00H 
KEITH SWEAT (SWEAT SHOP /EONE) 

23 BEST THING I NEVER HAD 
BEYONCE (PARKWOOD /COLUMBIA) 

NMI II MOVIN' DOWN THE LINE 
RAPHAEL SAADIO (COLUMBIA) 

HIMAHOLIC 
KELLY PRICE (MY BLOCKSANG GIRL! /MALACO) 

Ct RAP SONGS-" 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 18 #1 I'M ON ONE 
A W KS LU N N:I/ RE BE &STAUNfGMYEY,EASHIONUIWWLRE RMfjI 

in, A 3 HEADLINES 
F DRAKE (YOUNG MONEY /CASH MONEY /UNIVERSAL REPUBLIC) 

NIP 
10 

Er 5 .6 11 

Ikk5 .ì1O 23 

tb 

.I.` 7 

13 

20 

20 

26 

OTIS 
JAY 2 KANYEWESTRAI CMS REDDNG (IOCAFEUÁYOC NBTIOWIIE.WA/0AG) 

MARVIN & CHARDONNAY 
BIG SEAN FEAT KANYE VEST 8 ROSCOE WASH (G.0.0.DNEF,WMIQIMG) 

SHE WILL 
LIL WAYNE PEA DRAKE (YOUNG MOMEYEASH MNEYAPASSAL REPUBLIC) 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY / INTERSCOPE) 

SUPER BASS 
NICKI MINN (YOUNG MONEY/CASH MONEYNNIVERSAL REPUBIC) 

GIVE ME EVERYTHING 
MAJ. FEAT NEYO AFROMCR 8 NAM (MR. 305/POLO GROUNDSWJIICA) 

PARTY ROCK ANTHEM 
LMFAO (PARTY ROCK/ WILL .I.AM /CHERRYTREE /INTERSCOPE) 

MY LAST 
BIG SEAN FEAT. CHRIS BROWN (5.0.0.D. /DEF JAM /IDJMG) 

4 GG NI * *AS IN PARIS 
JAYZ KWYE WBTQOC- NOIAR0C REDHUEF,MMXLAIG) 

THAT WAY 
WALE FEAT. JEREMIH 8 RICK ROSS (MAYBACHANARNER BROS.) 

1 

OUT OF MY HEAD 
LUPE FIASCO FEAT. TREY SONGZ (1ST 8 15TH /ATLANTIC) 

EM.3 
11 

BETTER WITH THE LIGHTS OFF 
NEW BOYZ FEAT. CHRIS BROWN (SHOTTY /WARNER BROS.) 

e4 BODY 2 BODY ° ACE HOOD FEAT. CHRIS BROWN ONE THE BESUDEF JAMADJMG) 

16 11 
FAR AWAY 
TYGA FEAT DIW RONDSON O'CUND NOF&Y,C8W MONEY/MERSA/ REPUBLIC) 

Int9 4 
WORK OUT 
J. COLE (ROC NATION /COLUMBIA) 

3, FLY 

Nip NCM MNM FEAT FAWN (1IG MOEI'EARH MDEYA1MEItSA1 FIEIBUC) 

"GUCCI GUC 
KREAYSHAWN (COLUMCI BIA) 

1 6 
IMA BOSS 
MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS.) 

mi2 , ST 
DIGGY 

COPY 
(ATLANPATIC) 

E 

GOT 2 LUV U 
SEAN PAUL FEAT. ALEXIS JORDAN (VP /ATLANTIC) 

NO SLEEP 
WIZ KHALIFA (ROSTRUM /ATLANTIC /RRP) 

OH MY 
DJ DRUM FEE RIBOIDIW, ROSWE DISH A WO EIMRA (AIURTESE0B) 

ON MY LEVEL 
WIZ KHALIFA FEAT. TOO SHORT (ROSTRUMATLANTIC/RRP) 

20 

2 

Data for week of OCTOBER 1, 2011 

ó rn 

m12 
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SoundScan Billboardw 

ift DANCE CLUB SONGS 

F :V3 3ó 

O 
4 

2 

6 

8 

-7 
117 4 

IN THE DARK 

INES FEAT TRICKY PET 

MEDIATE 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

wíBK 

7 COLLIDE 
LEONA LEWIS ' AVICII SYCO /J /RICA 

10 
LITTLE BAD GIRL 
DAVIO GUETTA FEAT. TRIO CPJJZ 8 WMCRS MAT AMJN0ASTREWTRKSCAPROL 

I'M STILL HOT 

5 
GLORIA ESTEFAN CRESCENT MOON 

LUCIANA VIOLENT LIPS /AUDACIOUS 

WEPA 

8 
CHAMPAGNE SHOWERS 
LMMOF6UIWWIIEGISRWD'ROONMLIMH)E11AYfßEL 

DEV INDIE -POP /UNIVERSAL REPUBLIC 

14 6 
PETROL ELECTRIC /ATCO /RHINO 

1 

9 
CALIFORNIA KING BED 
RIHANNA SRP /DEF JAM /IDJMG 

TONITE 
15 6 

NICOLA FASANO FEAT. KAT DEWNA JOLLY ROGER 

3 12 
FREAK LIKE ME 
MAYRA VERONICA MVA 

12 10 
BEST THING I NEVER HAD 
BEYONCE PARKWOOD /COLUMBIA 

16 7 
NEVER WILL BE MINE 

1 5 1 G 
DAVE AUBE FEAT ELIJAH AUDACIOUS ® 11 

CPI 18 

Ilk 13 

1.11 9 

31 2 
YOU AND I 

LADY GAGA STREAMLINE/KONLIVE / INTERSCOPE 

RYE RYE FEAT. ROBYN N.E.E.T. /INTERSCOPE 

HOLDIN' ON 

12 
TALKING TO THE UNIVERSE 
ONO MIND TRAIN /TWISTED 

5 
SHOW ME 
JESSICA SLITTA HOLLYWOOD 

13 
UNDIVIDED 
BLUSH FEAT. SNOOP SOGG FAR WEST /NETTWERK 

10 
BEHIND THE WHEEL 2011 
DEPECHE MODE REPRISE /RHINO 

111128 
20 22 

13123 

2 
PAPI 
JENNIFER LOPEZ ISLAND /IDJMG 

4 
MOVES LIKE JAGGER 
MAROON 5 FEAT. CHRISTINA AGUILERA ARM OCTWWIIRERSCOPE 

4 
IN THE AIR 
MORGAN PAGE. SULTAN . NEO SHEPARD. AND BT FEAT ANGELA MCCWSEYMTIWER( 

POWER 
PICK 

30 3 
DON'T HOLD YOUR BREATH 
NICOLE SCHERZINGER INTERSCOPE 

4 
FLOOR ON FIRE 
TAYLOR DAYNE CHLt 

20 7 
NO ONE GONNA LOVE YOU 
JENNIFER HUDSON ARISTA/RCA 

9 it RIGHT THERE 
NICOLE SCHERZINGER FEAT. 50 CENT INTERSCOPE 

F ARTIST 
á TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 1 18 

2 3 

#1 
16WKS 

LADY GAGA 
BORN TRIS WAY STRIMRFILK014AEHIW U1M73 AGA 

DAVID GUETTA 
NOTHING BUT THE BEAT :III 1 ^. -.5.5 UR.RIWEKS78836SMITOL 

LMFAO Di'. 3 13 
FOBSV FIR PHON ROCKING 5'I5IAtCIYRNIRSCOPEOINSWEA 

NEON INDIAN 
ERA E%TRANA MOM + POP 033* 

4 39 
SKRILLEX 
SCARY MONSTERS MO NICE SPRITS 8T7 BIG BMUAWATPAP /ATUMC 52691NA6 

IIMILADYTRON 
GRAVITY THE SEDUCER NETTWERK 30924 

DEADMAU5 
404 =12 MAUSTRAP 2518' /ULTRA 

DAFT PUNK 
Ä; TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872' 

!OWL CITY 
ALL THINGS BRIGHT AND BEUTiFUL UNIVERSAL REPUBIC 015544 

TORO Y MOI 
FREAKING OUT CARPARK 68* 

VARIOUS ARTISTS 
UKF OUBSTEP 2010 UKF DIGITAL EX 

BASSNECTAR 
DIVERGENT SPECTRUM AMORPHOUS 011 

SKRILLEX 
MORE MONSTERS MD SPRITS (I BIG HATAWSTRIPIP NITESOO/LWAG 

10 NEW 

.Y9 42 

14 7 

13 

74 11 59 
LADY GAGA 
1HE REMO ïTREU'JUfVEKUNLTNF/CFEPAll ,RIT TOPE014633'1GA 

6 8 12 
THIEVERY CORPORATION 
CULTURE OF FEAR ESL 177' 

KATY B 
ON A MISSION AAMJNRIOWRINSEMALUARW 92824$7Y MUSIC 

18 10 
THE CHEMICAL BROTHERS 
WM SOUNDTRACK DAD IGTV. 4:-,8ES1M31YA8'SESODOSIBAMN 

24 12 
KC AND THE SUNSHINE BAND Ill 
FLASHBACK WITH KC AND THE SUNSHINE BAND FIASEACK 5282114411ND 

17 26 

34 

8 

23 

illi 

2 

1'19 24 

KE$HA 
I AM THE DANCE COMMANDER_. KEMOSABE/FCA 86508/PVAG 

VIC LATINO 
ULTRA DANCE 12 ULTRA 2734 

LITTLE DRAGON 
RITUAL UNION PEACEFROG 074333* 

TIESTO 
CW8 LIFE VOUNE ONE: LAS VEGAS MUSICAL FREEDOM 00'. 

GRACE JONES 
HURRICANE PIAS 41 1.1 
DAFT PUNK 
TRON: LEGACY RECONFIGURED WALT DISNEY 013540 . BREATHE CAROLINA 
HEU- IS WHAT YOU MAKE IT FEARLESS 30153 

TITLE 
53 iii ARTIST IMPRINT / PROMOTION LABEL 

34 4 

38 3 

28 25 6 

45 2 

30 21 11 

31 24 9 

32 5 

39 3 

11:0 
41 3 

7%5 
36 8 

10 13 

50 2 

`j3 
29 6 

49 2 

NOTINOT 
-- 40 DE=UT 

SHE MAKES ME WANNA 
JLS FEAT. DEV JIVE RCA 

LOVE SLAYER 
JOE JONAS HOLLYWOOD 

SUPER BASS 
NICKI MINAI YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

GIVE YOURSELF UP 
KATHY SLEDGE FEAT. ADAM BARTA GLOBAL GROOVE 

I WANNA GO 
BRITNEY SPEARS JIVE /RCA 

SET FIRE TO THE RAIN 
ADELE XL/COLUMBIA 

MUSIC IS A SAVIOR 
THE HOUSE REJECTS FEAT. RACHEL CLAUDIO SEA TO SUN 

CHERRY BOMB 
LUX BORN TOMORROW 

TURN IT UP 
TARYN MANNING LITTLE VANILLA 

ASS ON THE FLOOR 
BIDDY - DIRTY MONEY FEAT SWIZZ BE TZ BAD BOYMIIERSCOPE 

PUT YOUR HANDS UP (IF YOU FEEL LOVE) 
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS /CAPITOL 

FEEL SO ALIVE 
CONSUELO COSTIN BILL FRIAR ENTERTAINMENT 

DR. JECKYLL & MR. FAME 
BLACK CARDS ISLAND /IDJMG 

HIGH OFF THE FAME 
CANOYMAN 187 FEAT. SNOOP DOGS WE GOT THE JUICE 

BRING IT BACK 
GLOBAL DEEJAYS SUPERSTAR 

OUTTA CONTROL 
J780 STARBUGS 

OPM 
KATRINA RED RED 

ASHES 
EVA IN YA FACE/TOMMY BOY 

INVISIBLE 
SKYIAR GREY KIDINAKORNER /INTERSCOPE 

NEVER KNEW 
LIAM KEEGAN FEAT. ALEXIS SALGADO CARRILLO 

LIGHTS 
ELLIE GOULOING CHERRYTREE /INTERSCOPE 

IT GIRL 
JASON SERAIO BELUGA HEIGHTS /WARNER BROS. 

LITTLE WHITE DOVES 
DIRTY VEGAS OM 

ALL TIME LOW 
THE WANTED GLOBAL TALENT /MERCURY /IDJMG 

TONIGHT 
D'MANTI D'MANTI 

TL 
ARTIST 

ITE 
IMPRINT /PROMOTION LABEL 

o 2 18 #1 SAVE THE WORLD 
SWEDISH HOUSE MAFIA ASTRALWERKS /CAPITOL 

©R 12 

8 12 

©o 12 < 1 5 

MO 6 

Br 11 13 

Mk 7 

Irr 9 15 

D 13 9 

4 

ig6 5 23 

18 5 

Elk 
m 
,. 21 5 3 ., 

17 12 

IN THE DARK 
DER INDIE -POP /UNIVERSAL REPUBLIC 

CINEMA 
BENNY BENASSI FEATURING GARY GO ULTRA 

SUN IS UP 
INNA ULTRA 

I WANNA GO 
BRITNEY SPEARS JIVE/RCA 

PUMPED UP KICKS 
FOSTER THE PEOPLE STARTIME /COLUMBIA 

PRESSURE 
NADIA All. STAFXALERS 8 AUXMUSRBN19MOOBm SIACRYRHYMA 

BOUNCE 
CALVIN HARRIS FEATURING KELIS ULTRA 

IN THE AIR 
NORM PAGE SULTAN * MI SHEPARD. MO IT FEATURING USES MCCL SIEYIETIM,RN 

RAISE YOUR WEAPON 
DEADMAU5 MAU5TRAP /ULTRA 

2 

TIL DEATH 
WYNTER GORDON BIG BEAT /ATLANTIC 

EYES 
KASKADE FEATURING MINDY GLEDHILL ULTRA 

WORLD KEEPS TURNING 
SYLVIA TOSUN SEA TO SUN 

SUN AND MOON 
ABOVE 8 BEYOND FEATURING RICHARD BEDFORD ANXXI4BEAISNLTRA 

PARTY ROCK ANTHEM 
LMFAO FEARING LAUSL BRIMTT8 GOOROCKMRIV ROLVALDWHERWEIKEINDISCOPE 

READY 2 GO 
MARTIN SOLVEIG FEATURING KELE BIG BEAT /ATLANTIC 

SHOW ME 
JESSICA SOTTO HOLLYWOOD 

NEW FREAK LIKE ME 
MAYRA VERONICA MVA 

MEW 

6 

I WROTE THE BOOK 
BETH DITTO DECONSTRUCTION /COLUMBIA 

BEST THING I NEVER HAD 
BEYONCE PARKWOOD /COLUMBIA 

LITTLE BAD GIRL 
DAVI) OUETTA FEATURING TRIO CRUD A UEKA6WWOAMSEIABIR4WERYSCUNTD_ 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY CAPITOL 

YOU MAKE ME FEEL... 
COBRA STARSRP FEATURING SABI UECAYDPNARIHID INRI S OLMIICRRP 

9 CHEERS (DRINK TO THAT) 
RIHANNA SRP /DEF JAM /IDJMG 

CALL YOUR GIRLFRIEND 
ROBYN KONICHIWA/CHERRYTREE /INTERSCOPE 

Data for week of OCTOBER 1, 2011 For chart reprints call 212.493.4023 

AIRPLAY 
MONITORED BY 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

CLASSICAL 

W. ARTIST 
3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL' -/ 

O ® #1 SONNY ROLLINS 
ROAD SHOWS VOL. 2 EMARCY 015949/DECCA 

O 2 34 
FRANK SINATRA. DEAN MARTIN & SAMMY DAVIS JR 
THE VERYNSTYIHE GAT PACK -DP THONMNSE 526241 WARIER BROS 

SOUNDTRACK 
BOARDWALK EMPIRE VOLUME 1 HBO 628266/ELEKTRA O ® 

O 20 16 
ELIANE ELIAS 
LIGHT MY FIRE CONCORD PICANTE 32761 /CONCORD 

PAT METHENY 5 3 14 WHAT'S IT ALL ABOUT NONESUCH 527912WARNER BROS. 

CARLETON VARNEY 
MUSIC WITH STYLE DC RECORDS 101 ES/DEES ENTERTAINMENT 

7 1 2 
FRANK SINATRA & COUNT BASIE 

O ® 
Cil 

D ; ®C. LLOYD ECMIM FARAN ERSAL5 SNOPOIHAâ 
ATHENS CONCEIT ECM 01587&UNNERSAL CLASSICS (STOUP 

18 47 
MICHAEL BUBLE 
HOLLYWOOD: THE DELWE 1434EPRISE 526141/WARNER BROS. 

143 9 31 
NINA SIMONE 
S. O.U.L. SONY MUSIC CMG 83788/SONY MUSIC 

RON CARTER 
RON CARTER'S GREAT BIG BAND SUNNYSIDE 1293 

15 15 15 
COREA, CLARKE & WHITE 
FOREVER CONCORD 32627 

THE COMPLETE REPRISE ENOIO RECORDINGS RINJLSNATRA 33152CONCOID 

TONY BENNETT 
DUETS II RPM /COLUMBIA 66253 /SONY MUSIC 

SOUNDTRACK 
THEME: SEASON 1 HBO /GEFFEN 014910/IGA 

MADELEINE PEYROUX 
STANDING ON THE ROOFTOP PENNYWELL 015636`/DECCA 

® 

A-. o ARTIST 
3 3 3ó TITLE IMPRINT A NUMBER / DISTRIBUTING LABE 

O ® TROMBONE SHORTY 
FOR TRUE VERVE FORECAST 015586 /VG O 

NEW 
SPYRO GYRA 

A FOREIGN AFFAIR AMHERST 6611 

2 25 
BONEY JAMES 
CONTACT VERVE FORECAST 01 5375N 

111 3 74 
TROMBONE SHORTY 
BACKATOWN VERVE FORECAST 014194NG 

4 
ESPERANZA SPALDING 

7 7 13 

8 6 14 

9 1 2 

CS 

11 12 18 

m17 64 

13 11 49 

14 10 18 

16 22 9 

CHAMBER MUSIC SOCIETY HEADS UP 31810'/CONCORD 

BASIA 
FROM NEWPORT TO LONDON WHAT 2136/EONE 

PAUL HARDCASTLE 
HARDCASTLE VI TRIPPIN' N' RHYTHM 48 

MICHAEL FRANKS 
TIME TOGETHER SHANACHIE 5189 

JESSY J 
HOT SAUCE HEADS UP 33089 /CONCORD 

THE RIPPINGTONS FT. RUSS FREEMAN 
COTE D'AZUR PEAK 32580 /CONCORD 

EUGE GROOVE 
S7VEN LARGE SHANACHIE 5190 

KENNY G 
HEART AND SOUL CONCORD 32048 

DAVE KOZ 
HELLO TOMORROW CONCORD 31753 

BELA FLECK & THE FLECKTONES 
ROCK -ET > SCIE -NCE TONE 2133 

TERRI LYNE CARRINGTON 
THE MOSAIC PROJECT6OONECONCORD JAZZ 31/OIL i'9O 

TITLE 
3 á3 3ó ARTIST IMPRINT / PROMOTION LABEL 

I 21 

2 2 12 

O 5 11 

4 3 20 

O 11 7 

6 6 13 

® 12 6 

8 7 21 

O 13 4 

10 4 22 

14 15 

12 10 6 

13 8 26 

14 9 11 

15 15 14 

N1S 
MASSIVE TRANSIT 
CINDY BRADLEY TRIPPIN 'N' RHYTHM 

SPIN 
GONEY JAMES VERVE FORECAST /VERVE 

FRIDAY NIGHT 
JONATHAN FRITZEN WOODWARD AVE. 

PUSH 
JACKIEM JOYNER ARTISTRY 

EASY COME EASY GO 
PAUL HARDCASTLE TRIPPIN 'N' RHYTHM 

FEELS SO GOOD 
JONATHAN BUTLER RENDEZVOUS 

LOVELY DAY 
JILL SCOTT HIDDEN BEACH 

PUSH TO START 
PAUL TAYLOR PEAK/EONE 

HOT SAUCE 
JESSY J HEADS UP /CONCORD 

ANYTHING'S POSSIBLE 
DAVE KOZ CONCORD /CMG 

THE WINDY DANCE 
NICK COUONNE TRIPPIN 'N' RHYTHM 

LATIN HAZE 
OLI SILK FEAT. MARC ANTOINE TRIPPIN 'N' RHYTHM 

MARSEILLE 
ANDY SNITZEH FEAT. CHUCK LOEB NATIVE LANGUAGE 

SHAKE IT 
NILS BAJA/TSR 

NOW THAT THE SUMMER'S HERE 
MICHAEL FRANKS SHANACHEI 

OCT 
1 

NA TRADITIONAL 
CLASSICAL ALBUMS` 

r-pf 
t ;1E3 ARTIST w 

3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

5 

6 

42 

21 

2 

60 

13 NEW 

14 NEW 

1 #LOKS 

MORMON TABERNACLE CHOIR 
THIS LS THE CHRIST MORMON TABERNACLE CHOP 5053952 

MILOS KARADAGLIC 
MEDITERRANEO DG 015579/UNIVERSAL CLASSICS GROUP 

SHARON ISBIN 
GUITAR PASSIONS .Oi5V CLASSICAL 842195A' MASTERWORKS 

MORMON TABERNACLE CHOIR 
MINN THE MORMON TABERNACLE DOS 'AEREE , TABERNACUGIi5053126 

ZUILL BAILEY, /AWADAGIN PRATT 
8RAHMS: WORKS FOR CELLO AND PIANO IELARC 32664CONCORU 

VARIOUS ARTISTS 
BILE. CABMEN SUGMWECGA014591NNNFRSALCIASRCS GROLE 

CHICAGO SYMPHONY OCHESTRA BRASS 
LIVE CSO RESOUND 9011101 

ERIC WHITACRE 
LIGHT 8 GOLD OWCA01485MN/ERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
THE ROYAL WEDDING: THE OFFICIAL ALBUM YLC EA 01x 5E 

TRINRY YOUTH AND ADULT CHORUS WEIDA SACRATHE ESOTERICS 

ROBERT MORAN: TRINITY REOUIEM INNOVA 244 

ANDRE RIEU & HIS JOHANN STRAUSSORGfSIRA 
FOREVER VIENNA ANDRE HIED. POLYDNIP-U 0144391.0& PE 

JOSH WRIGHT 
JOSH WRIGHT SHADOW MOUNTAIN 5055981 

ANNE -SOPHIE MUTTER 
ASM35: HIGHLIGHTS DG 015875 UNIVERSAL CLASSICS GROUP 

BERLINER PHILHARMONIKER 
SCHOENBERG /BRAHMS EMI CLASSICS 57815 

CANADIAN BRASS 
BRAHMS ON BRASS OPENING DAY 7415 

4. ARTIST 
:5,; 3p TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

15 
JACKIE EVANCHO 

1 

O 
o 
o 

7 2 

DREAM WITH LAI SYCDTAUIMBIA 87061/SONY MUSC 

IL VOLO 
K Voto OPERA BLUES /GATICNTIE0TOWGEFFB4015517AG4 

2CELLOS 
2CELLOS NIASTERWORKS 91011/SONY MASTERWORKS 

MORMON TABERNACLE CHOIR 
GLAD CHRISTMAS TIDINGS MORAOFI OVIERNMF CHORE 5060810 

JENNY OAKS BAKER 
WISH UPON A STAR: A TRIBUTE.. SHADOWMMAN 5055026 

KAITLYN LUSK 
HOWARD SHORE THE LORD OF THE RINGS SYMMOIT HOWE 1005 

DAVID GARRETT 
ROCK SYMPHONIES DECCA 014442 

ZOE KEATING 
INTO THE TREES ZOE KEATING 03 EX 

STING FT. THE ROYAL PHILHARMONIC CONCERT ORCHE. 

SONG: LIVE IN BERLIN CHERHYDEF/DG 014982/DECCA LAI 

STING 
SYMPIDNICRES CHERRYIREEOG 0144641MAOISAL DASSCS(EEUP 

12 29 
ALFIE BOE 
BRING HIM HOME DECCA 015330 

13 11 39 
DUE VOCI 
DUE VOCI TUNETONES 014271/UME O F> 

ROO GARDNER R THESPR CADRES Alm LONDON SYMPHONY 

LAMB OF G00 SPIRE 15 

KATHERINE JENKINS 
BELIEVE 143 /REPRISE 522190/WARNER BROS. 

WORLD ALBUMS 

111 
;, ARTIST 
3g 30 

2 

3 

4 

6 

O 
¡ 7 

2 4 

TITLE IMPRINT A. NUMBER / DISTRIBUTING LABEL 

TINARIWEN 
TASSIE +101 WEDGE SA R.L/ANO 871481TRAPH 

3 30 
CELTIC THUNDER 
HERITAGE CELTIC THUNDER 015195 / DECCA 

5 ASA 
BEAUTIFUL IMPERFECTION NAIVE 822112` 

VARIOUS ARTISTS 
PLAYING FOR CHANGE RC 2 TIRELESS I®LMFAA 31 O 

LOREENA MCKENNITT 
WIND THAT SHAKES THE BAREY DANLAN RORD19NE015015% 

BAHA MEN 
10 GREAT SONGS CAPITOL 06691 

JAKE SHIMABUKURO 
PEACE LOVE UKULELE HITCHHIKE 1112 

8 10 
GAELIC STORM 
CABBAGE LOST AGAIN 201001 

9 12 31 
CELTIC WOMAN 
LULLABY MANHATTAN 47069/BLG 

OMAR SOULEYMAN 
RAAAT SIMON: THE WESTERN CONCERTS SAUCE flED.BDES ORB' 

ZAZ 
ZAZ PLAY -ON DIGITAL EX 

VARIOUS ARTISTS 
NA BOLSA NOVA M000 DIBAIISALSPECVL MARKETS N5W3EX5W@I.CKS 

CELTIC THUNDER 
STORM CELTIC THUNDER 015903 EX/DECCA 

COUNTDOWN ORCHESTRA 
CELTIC FAVORITES SONOMA 3949 

RODRIGO Y GABRIELA 
LIVE IN FRANCE RUBYWORKS 0104/ATO 

11 

® 
14 12 

12 11 12 

13 1 2 

14 13 47 

15 9 9 
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ARTIST 
TITLE IIMPRINT ' DISTRIBUTING LABEL) 

IL VOLO 
OlAO 010011PIESPANNAFFDR/8CATWINIONFEN01545611 

4 3 63 

5 5 4 

CAMILA 
DEJARTE DE AMAR ,INs/ MUSIC LATIN 59881 

SHAKIRA 
SALE EL SOL "IC 77433' SONY (.129C I =TA 

ENRIQUE IGLESIAS 
EUPHORIA 

LOS YONIC'S 
35 ANIVERSARIO P0500)SA 354653 .'UMLE 

6 6 42 
CRISTIAN CASTRO 
VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 015013 UI.' + 

o 9 16 
FRANCO DE VITA 
EN PRIMERA FILA SONY MUSIC LATIN 78112 +' 

8 7 23 

9 

10 

10 2 

11 12 

MANA 
DRAMA Y LUZ WARNER LATINA 526530 

MARISELA 
EL MARCO DE MIS RECUERDOS IM 9843 

LUIS FONSI 
TIERRA FIRME UNVERSAL MUSIC SARNO 015761, UMLE I 14 69 
MARC ANTHONY 
ICONOS SONY MUSIC LATIN 67402 

12 13 26 

13 12 11 

14 8 2 

19 49 

GLORIA TREVI 
GLORIA UNIVERSAL MUSIC LATINO 015369 /UMLE 

REIK 
PELIGRO SONY MUSIC LATIN 89571 

NEW 

BELANOVA 
SUENO ELECOSE II UNIVERSAL MUSIC LATINO 015979U18LE + 

MARCO ANTONIO SOLIS 
EN TOTAL PLENITUD FONOVISA 354570'UMLE + 

SOUNDTRACK 
PEOUENOS GIGANTES SONY MUSIC LATIN 95510 

RE -ENTRY 
VARIOUS ARTISTS 
TOP LATINO VS DISCOS 605 76157/SONY MUSIC LATIN 

ALEJANDRA GUZMAN 
SA ANOS DE EDITAS EN VIVO CON AMEEEATTO CAPITOL LPN 29638 

AMANDA MIGUEL & DIEGO VERDAGUER 
EL MEJOR SHOW ROMANTICO DE AMERICA SIAM 8524 

NATALIA JIMENEZ 
NATALIA SONY MUSIC LATIN 92171 

18 15 6 

19 16 3 

20 20 13 

OCT 
1 

2011 
Billboard,. 

AIRPLAY 
MONITORED BY 

niclscn 

SALES DATA 
COMPILED BY 

niclscn 
BDS SoundScan 

HOT LATIN SONGS" 

ww x TITLE 
3o ARTIST )IMPRINT PROMOTION LABEL, 

1 2 31 

2 1 21 

3 3 17 

4 5 10 

5 4 17 

6 7 

o 
}o 

8 

13 

9 

2L 

29 

10 

20 

16 

2 

5 WL1S 

TABOO 

GIVE ME EVERYTHING 
PITBULL FEAT NEYO. AFROJACK & NAYER "_ ,DLO GROUNDS'J2ICA) 

OLVIDAME 
JULION ALVAREZ Y SU NORTENO BANDA (FONOVISA) 

RAIN OVER ME 
PITBULL FEAT. MARC ANTHONY (MR. 305POL0 GROUNDS URCA) 

DI QUE REGRESARAS 
LA ORIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA (FONOMS- 

TE AMO Y TE AMO 
LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN 

TU OLOR 
WISIN 8 TAHOE!. (WY/MACHETE'UNIVERSAL MUSIC LATINO) 

RABIOSA 
SHAKIRA FEAT. PITBULL OR EL CATA (EPIC SONY MUSIC LATIN) 

DIA DE SUERTE 
ALEJANDRA GUZMAN ¡CAPITOL LATIN) 

mPROMISE 
ROMEO SANTOS FEAT USHER (SONY MUSIC LATIN) 

14 18 
DONDE ESTAS PRESUMIDA 
C HUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DIGA. 

12 10 32 

13 6 14 

14 11 24 

15 12 13 

16 15 8 

17 17 19 

18 16 15 

tel 19 6 

Yd/ 23 3 

21 21 6 

22 18 7 

CD25 6 

CD30 4 

32 12 

42 2 
DE MI 
CAMILA (SONY MUSIC LATII., 

CUANTO ME CUESTA 
LA ARROLLADORA BANDA EL LIMON (DISA) 

PARTY ROCK ANTHEM 
LMFAO JPARI1 ROCKAMLLIAMCHERRYTREEINTERSCOPE' 

VEN A BAILAR 
JENNIFER LOPEZ FEAT. PITBULL (ISLAND /IDJMG) 

ENSENAME A OLVIDAR 
DARADES DE LA SIERRA t PISA) 

FRIO 
RICKY MARTIN (SOIN, MUSIC LATIN) 

YOU 
ROMEO SANTOS (SONY MUSIC LATIN) 

AMOR CLANDESTINO 
MANA (WARNER LATINA) 

EL MIL AMORES 
PESADO (DISA/ASL) 

EL AMOR 
ARJONA (METAMORFOSIS) 

ENHORABUENA 
FIDEL RUEDA (DISA) 

EL MENTIROSO 
BANDA CARNAVAL (BISA) 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY (CAPITOL) 

LIGHTERS 
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY: /INTERSCOPE) 

SOLO PIENSO EN TI 
JERRY RIVERA (VENEMUSIC) 

27 26 19 

28 22 13 

29 27 13 

39 3 

MI ULTIMA CARTA 
PRINCE ROYCE (TOP STOP 

EMBRUJADO 
EL CHAPO DE SINALOA (PALOMA( 

MI CORAZON INSISTE 
JENCARLOS CANELA (BULLSEYE) 

BASTA YA 
JENNI RIVERA FEAT. MARCO ANTONIO SOLIS (FONOVISA) 

CDNorma MAQUINA DEL TIEMPO 
DEBUT TITO "EL BAMBINO" FEAT. WISIN A YANDEL (SIENTE) 

32 20 18 

33 28 9 

CD 33 2 

C) 38 11 

TAN SOLO TU 
FRANCO DE VITA FEAT ALEJANDRA GUZMAN (SONY MUSIC LATIN) 

EL PUNTO FINAL 
CONJUNTO ATARDECER FEAT GRUPO MONTEZ DE DURANGO (AIDA, 

ENERGIA 
ALEXIS N FIDO (SEIS L AT 

LA VENDA 
EL CUERO Y SU BANDA CENTENARIO LA.R C 

0 36 3 
PARA NO PERDERTE 
ESPINOZA PAZ ( DISA AL.L 

CD 41 15 ME TOCA A MI 
BANDA SINALOENSE MS DE SERGIO LIZARRAGA (DITA A,,,, 

O 37 5 
I'M INTO YOU 
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND /IDJMG, 

49 12 
AUNQUE SEA EN SILENCIO (CUATRO PAREDES) 
ENIGMA NORTENA CIENDIETAiFONOVISA) 

40 34 6 
NO LA VOY A ENGANAR 
EL TRONO DE MEXICO ¡ FONOVISA) 

46 4 
COMO TU NO HAY 2 
BEATRIZ LUENGO FEAT. YOTUEL (SONY MUSIC LATIN) 

42 31 19 
GRITAR 
LUIS FONSI (UNIVERSAL MUSIC LATINO) 

CD ® 
44 29 11 

TU MIRADA ÿ REIK (SONY MUSIC LATIN) 

MOVES LIKE JAGGER 
MAROON 5 FEAT CHRISTINAAGUILERA ,- 

QUE A TODA MADRE (QUE A TODO DAR) 
BANDA LOS RECODITOS (DINA) 

ELLA ES MI MUJER 
7ÿ1/I JORGE SANTACRUZ Y SU GRUPO QUIN (DEL'SOM/ MUSIC LATIN) 

RESPIRA 
LUIS FONDI LL MUSIC LATINO) 

44 2 

49 45 2 

SUPER BASS 
NICKI MINAI II MONEY UNIVERSAL REPUBLIC) 

MAS QUE NUNCA 
DUELO 

50 
®NO FUE FACIL 

ROBERTO TAPIA (FONOVISA, 

Tito "E) Bambino' earns his 15th top 10 on 

Latin Rhythm Songs as "Maquina del 

Tiempo" (with Wisin & Yandel) sprints into 

the top tier (20 -6) in its second week. It's 

his third single from Invencible, following 

"Llueve el Amor" and "Llama el Sol," 

which peaked at Nos. 1 and 2, respectively. 

o 

-B 
w Y ARTIST 

,^Bt 3ó TITLE (IMPRINT DISTRIBUTING LABEL) 

2 
GERARDO ORTIZ 
ENTRE DIOS Y EL DIABLO DEL 91251SIX4Y MUSIC LAD': 

VARIOUS ARTISTS 
PUROS TRANKAZOS FONOVISA 354649:'UMLE 

2 9 

3 4 80 
PRINCE ROYCE Li 
PRINCE ROYCE TOP STOP 30020,'SONV MUSIC LATA. 

4 

o 
o 
o 

9 

10 

12 

3 2 

18 17 

5 15 

6 80 

9 48 

8 63 

7 4 

12 35 

10 4 

DUELO 
VUELA MAS ALTO FONOVISA 354654 UMLE 

GREATEST 
GAINER 

LOS TIGRES DEL NORTE 
MN UNPLUGGED T' . FANG,'L_.351G'4UMLE +, 

IL VOLO 
IL VOIO. EOICION EN ESPA'IOL _ .. .. SEREN 015745UMU 

CAMILA 
DEJARTE DE AMAR SONY MUSIC LATIN 59881 

SHAKIRA 
SALE EL SOL EPIC 77433/SONY MUSIC LATIN 

ENRIQUE IGLESIAS 
EUPHORIA ','.': BHALREPJBJCONNERSDL MUSICLATIN0U14448üM11: 

BRONCO 
25 ANIVERSARIO FONOVISA 354618; UMLE 

LOS BUKIS 
35 ANIVERSARIO FONOVISA 354608 'UMLE 

LOS YONIC'S 
35 ANIVERSARIO FONOVISA 354653; UMLE 

13 11 42 
CRISTIAN CASTRO 
VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 015011 UMLE + 

19 16 
FRANCO DE VITA 
EN PRIMERA FILA SONY MUSIC LATIN 78112 + 

15 13 23 
MANA _I 

DRAMA Y LUZ WARNER LATINA 526530; +_' 

16 

17 

18 

17 43 

16 2 

DON OMAR 
MEET THE ORPHANS. THE KING IS BACK ORFANATOMACIETE 0' I 

"I 

LOS AMOS 
DA.5 2011 VENEMUSC.UNNERSAL MUSIC LATINO 65.A 3, '.'. 

14 68 
GERARDO ORTIZ 
NI HOY NI MANANA DEL 68924' SONY MUSIC Al I': 

21 17 
AVENTURA 
14 + 14 PREMIUM LATIN 80211,SONY MUSIC LAI le * 

20 22 2 

27 23 34 

22 24 26 

23 

24 

25 

26 

25 34 

26 22 

28 45 

27 26 

MARISELA 
EL MARCO DE MIS RECUERDOS IM 9843 

VARIOUS ARTISTS 
LAS BANDAS ROMANOCAS DE AMERICA DIT' 72162A 11(4I F 

INTOCABLE 
2011 GOOD 1 029 DAM 

WISIN & YANDEL 
LOS VAQUEROS: EL REGRESO VJYT,IACHEIE 015218UMLE 

VARIOUS ARTISTS 
ENFERMEDAD MASIVA DEL 87172SOMI MUSIC LATIN 

VARIOUS ARTISTS 
40 ANIVERSARIO DISH RECORDS: 2000 -2010 DIRA 729590.UMLL 

CALIBRE 50 
DE SINALOA PARA EL MUNDO SIDA 721639'UMLE 

27 20 25 
GERARDO ORTIZ E) 
MORIR Y EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN 

28 30 44 
LARRY HERNANDEZ 
20 SUPER EXROS' ' LS4570058NMLE 

29 

W 
31 

33 

34 

35 

36 

37 

40 

41 

42 

31 12 
LUIS FONSI 

TIERRA FIRME I" 

40 69 

33 26 

35 22 

29 62 

36 23 

32 11 

38 2 

15 2 

51 48 

42 58 

37 2 

39 15 

34 46 

43 41 18 

.ATIN001576111MLE 

MARC ANTHONY 
ICONOS SONY'.' -TIN 67402 

GLORIA TREVI 
GLORIA SNIVEL: L (SIC LATINO 015369. GUILE 

TIERRA CALI 
UNSK,YOOEAMOA,L._.- :. - 

_ 'r: 

JUUON ALVAREZ Y SU NORTENO BANDA 
NI LO INTENTES DINA ,1'a /l ,.F4LE 

JOAN SEBASTIAN 
EL POETA DEL PUEBLO MUSART 4438: BALBOA +: 

REIK 
PELIGRO SONY MUSIC LATIN 89571 

OMEGA 
EL BUENA DEL FLOW 2 PLANET 226 

BELANOVA 
SUENO ELECTRO II ..IIIVERSAL 017.17. 171113' 0154E'' .':1I + 

PACE 
SETTER 

VICENTE FERNANDEZ 
EL HOMBRE OUE MAS TE AMO':i1'f'T 

LOS INQUIETOS DEL NORTE 
VAMOS A OPOLE CON TODO I '. I 

PEPE AGUILAR 
NEGOCIARE MN LR PEINA 

JORGE SANTACRUZ Y SU GRUPO QUIN 
LA SUPREMACIA 

PITBULL 
ARMANDO MR. 30SFAMOUS ARTIST 3305000NY MUSIC LATIr, 

CONJUNTO ATARDECER 
LLEGAMOS Y NOS QUEDAMOS DISH 721650 UM LE 

44 43 76 CHINO & NACHO 
MI NINA BONITA MACHETE 014142 /UMLE 

W =I ESPINOZA PAZ 
DEL RANCHO PARA EL MUNDO VIDI DIMLI 

0 56 49 
MARCO ANTONIO SOLIS 

G 
EN TOTAL PLENITUD I '. .I 

HOTSHOT LOS TERRIBLES DEL NORTE / DEBUT LA MERA MERA ''LPI'' a 57 6 
LOS HURACANES DEL NORTE 
CORRIDOS ASE DEJAN HUELLA ',ARMED 6I 111 

C SOUNDTRACK 
PÉQUENOS GIGANTES SONY MUSIC LATIN 95510 

O 55 26 
RIGO TOVAR 
40 ANIVERSARIO FONOVISA 354633/UMLE 

With one chart- topper under his belt, 

Romeo Santos looks to equal the No. 1 

count of his band Aventura on Hot Latin 

Songs as second solo single "Promise," 

featuring Usher, jumps 24 -10. Santos' 

debut track. "You," spent seven weeks at 

No. 1 earlier this year. 
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x5 
za á3 3E. 

1 1 2 

© 2 9 

3 3 2 

O 8 17 

4 4 

5 35 

5 

o 
7 7 2 

8 6 61 

9 10 34 

10 11 26 

11 12 22 

12 14 41 

13 13 26 

14 9 25 

15 16 40 

17 22 

17 15 20 

18 18 19 

ARTIST 
TITLE ,IMPRINT ' DISTRIBUTING LABEL) 1 GERARDO ORTIZ 

ENTRE 5105 Y EL DIABLO DEL 0125150W MUSIC LATH 

VARIOUS ARTISTS 
PUROS TRANKAZOS (III'. 1I, I9 UMLE 

DUELO 
VUELA MAS ALTO FONOVISA 354654 C'.P_) 

LOS TIGRES DEL NORTE 
MN UNPLUGGED MTV . - 

BRONCO 
25 ANIVERSARIO F0005155 3546181UMLE 

LOS BUKIS 
35 ANIVERSARIO FONOVISA 354608/UMLE 

LOS AMOS 
DAS. 2011 VENEMUSICUNNERSAL MUSIC [M140654175001_1 

GERARDO ORTIZ 
NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN 

VARIOUS ARTISTS 
LAS BANDAS RONIANTICAS DE AMERICA VISA 721627UMLE 

INTOCABLE 
2011 GOOD 1 029 /BARIA( 

VARIOUS ARTISTS 
ENFERMEDAD MASIVA DEL 8717SSONY MUSIC LATIN 

VARIOUS ARTISTS 
40 ANIVERSARIO DISA RECORDS, OWE 2010 ELSA 729590UMLI 

CALIBRE 50 
DE SINALOA PARA EL MUNDO DINA 721639/UMLE 

GERARDO ORTIZ 
MORIR Y EXISTIR: EN VIVO DEL 82733'5052 MUSIC LATIN 

LARRY HERNANDEZ 
20 SUPER EXITOS MENDIETAFONOVISA 570058 /UMLE 

TIERRA CALI 

JULION ALVAREZ Y SU NORTENO BANDA 
NI LO INTENTES L z- 

JOAN SEBASTIAN 
EL POETA DEL PUEBLO (.11. 

VICENTE FERNANDEZ 
EL HOMBRE QUE MAS TE AMO SONY 11..: J, 

LOS INQUIETOS DEL NORTE 
VAMOS A DARLE CON TOBO EAGLE MI - 

rg 4 3ó 

1 1 NO 

© 2 17 

3 3 2 

4 4 9 

5 5 11 

6 7 4 

7 9 48 

8 8 67 

O 11 2 

10 6 2 

o 12 13 

® 13 45 

13 17 4 

14 14 9 

19 58 

16 18 21 

17 RE-ENTRY 

18 20 33 

19 RE-ENTRY 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020 /SONYMUS /' 'II, 

AVENTURA 
14 + 14 PREMIUM LATIN 80211,'SONN MUSIC LAI '. 

OMEGA 
EL DUERO DEL FLOW Z PLANET 220 

LUIS ENRIQUE 
SOY Y SERE TOP STOP 30020 /SONY MUSIC LATIN 

JERRY RIVERA 
EL AMOR EXISTE VENEMUSIC/UNNERSAL L' 

MILLY QUEZADA 
ADUIESTOYYOVENEMUD IGUNNEROAL LA - "L/ 

#1 
48 YAKS 

HECTOR ACOSTA: EL TORITO 
OBUGANE OAM.VENEMUSIC,5NNERSOL MUSIC 

JUAN LUIS GUERRA Y 440 
ASONDEGUERRA CAPITOL LATIN 42483 

VARIOUS ARTISTS 
I LOVE BACHATA 2011 PLANET 270 

CHARLIE ZAA 
DE BOHEMIA THE ENTITY 1099 

TITO ROJAS 
INDEPENDIENTE TR 1085 

EL GRAN COMBO 
SALSA: UN HOMENAJE A EL GRAN COMBO POPULAR 1035 

FANIA ALL -STARS 
OUR LATIN THING (NUESTRA COSA) FAMA 9751'CODIGO + 

JOAN SORIANO 
EL DUQUE DE LA BACHATA TASO 005 Cl.) 

GILBERTO SANTA ROSA 
MIS FAVORITAS SONY MUSIC LATIN 74217 

OLGA TANON 
NI UNA LAGRIMA MAS MIA MUSA 90020'505, MUSIC LATIN 

TOBY LOVE 
LA VOZ DE LA JUVENTUD SONY MUSIC LATIN 65662 

EDDIE SANTIAGO 
15 EXITOS: ORO SALSERO MACHETE 014866 /UMLE 

GILBERTO SANTA ROSA 
IRREPETIBLE SONY MUSIC LATIN 42868 

FRANKIE RUIZ 
15 EXITOS: ORO SALSERO VOL.2 MACHETE 014862/UMLE 

2' 

rill ','` `1wv. -1 AMIN 

.6 6. ARTIST 
3 á3 3ó TITLE /Ilfl.'I:':LI L:BE_1 

#1 
24 WKS 

1 1 
, 

DON OMAR 
MEf'HE 9+PHA5 +PIG IS Sd;! x'AWYpy0E1E0NN7AM( (+j 

2 

3 

4 

5 

6 

o 
8 

o 
10 

11 

12 

13 

15 

2 34 

3 46 

4 76 

5 26 

6 32 

8 11 

9 4 

12 43 

7 61 

10 31 

11 73 

13 10 

16 34 

14 52 

17 25 

17 20 52 
FUEGO 

WISIN & YANDEL 
LOS VAQUEROS: EL REGRESO W'GMACHETE 015218/MILE 

PITBULL 
ARMANDO': r. AROSE 3305050NY MUSIC LATIN 

CHINO & NACHO 
MI NINA BONITA 'F 014142,AMLE 

ALEXIS & FIDO 
PERREOLOGIA Sr ',' " H =TIN 76992 

TITO "EL BAMBINO" 
INVENCIBLE SIE'.IF '.'LE 

VARIOUS ARTISTS 
LATIN URBAN KINGZ III '.''"I 6 =TE 015732'''.'LE 

VARIOUS ARTISTS 
PINA RECORDS PRESENTS .1 XCLUSNE URBAN REMIXES PINLA 

CALLE 13 
ENTREN LOS QUE QUIERAN 73431 I 
PLAN B 
HOUSE OF PLEASURE PINA 02022 /SONY MUSIC LATIN 

RKM & KEN -Y 
FOREVER PINS 70204 /SONY MUSIC LATIN 

DADDY YANKEE 
MONDIAL EL CARTEL 80030 /50NV MUSIC LATIN 

NOVA Y JORY 
MUCHA CALIDAD MILLONES 8939 

VARIOUS ARTISTS 
ULTRA LATINO ULTRA 2726 

WISIN & YANDEL 
LA REVOLJJCION: LIVE VOL ONE WSISIACHETE 014857NMLE 

ANA TIJOUX 
1977 NACIONAL 20043 

LA MUSICA DEL FUTURO CHOSEN FEW EMERALD 8770 

18 
=ZION & LENNOX 

LOS VERDADEROS PINA 70203/SONY MUSIC LATIN 

WISIN & YANDEL 
LA REVOWCION: ENE: VOL TWO WY/MACHETE 014857,UMLE 

GOCHO 
MIMUSICANE E INEUIISICUNM1 SLM iICJITTI ;6:125 ,r.1" 

19 19 52 

BETWEEN THE BULLETS 

LATIN ALBUMS TUNES IN REALITY TV 
The pint -sized contestants of Univision talent show "Pequenos 
Gigantes" arrive at No. 49 on Top Latin Albums with the soundtrack to 

the singing- and -dancing competition. Twenty -eight children competed 
for spots in rival groups on the show, with act Los Irresistibles emerg- 
ing as the winner. The soundtrack is the first reality TV set to chart since 

2004, when the "Objectivo Fama" companion album debuted and peaked 

at No. 41 on the May 29 tally. -Karinah Santiago 

Data for week of OCTOBER 1, 2011 
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EURO 
DIGITAL SONGS 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) OCTOBER 1, 2011 

MOVES LIKE JAGGER 
MAROON 5 FT CHRISTINA AGUILERA A8M/OCTONE 

GERMANY 

:53 

1 

2. 

NEW 

3 

4 

5 

7 

6 

8 

9 

SINGLES 

(MEDIA CONTROL) OCTOBER I. 2011 

NEW AGE 
MARLON ROUDETTE UNIVERSAL 

77 UNITED 

1 NEW 

2 2 

3 1 

4 6 

5 3 

6 5 

7 7 

8 8 

9 RE 

10 4 

KINGDOM 
SINGLES 

(THE OFFICIAL UK 

CHARTS CO.) OCTOBER 1. 2011 

WHAT MAKES YOU BEAUTIFUL 
ONE DIRECTION ARCO 

I FRANCE 

E3 á3 

1 1 

2 2 

3 NEW 

4 9 

5 10 

6 8 

7 3 

8 5; 

9 4 

10 7 

11111111111110 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1.2011 
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.3 
1 

2 

3 

4 

5 

$ 

7 

8 

9 

10 

BILLBOARD 

ßíY.' 
3 

26 

NEW 

100 

10 

44 

9 

5 

NEW 

22 

JAPAN HOT 100 

(HANSHIN /SOUNDSCAN 

JAPAN /PLANTECH) OCTOBER 1, 2011 

RISING SUN 
EXILE RHYTHMZONE 

As LI 3 
1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

ELLE ME DIT 
MIKA LASAVLANLV 

WHAT MAKES YOU BEAUTIFUL 
ONE DIRECTION SYCO 

FLYING GET 
AK848 KING 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA SUM OCTONE 

MAN DOWN 
RIHANNA SRP 

PARADISE 
COLDPLAY PARLOPHONE 

KONG CHIKYU NO HEIWA WO HONKI DE NEGATTE IRUNDAYO. 

MORNING MUSLIME. UP -FRONT 

WIR SIND AM LEBEN 
R03ENSTBLZ ISLAND 

ALL ABOUT TONIGHT 
PIXIE LOTT MERCURY 

RD 
COLPAOPALAY 

ISE 
PARLOPHONE 

ALL ABOUT TONIGHT 
PIXIE LOTT MERCURY 

A 
RAINBOW UNIVERSAL 

DANZA KUDURO 
LUNCENZO FT. DON OMAR MANIS 

HEART SKIPS A BEAT 
OLLY MORS Ft RIZZLE KICKS SYCO 

MOVES LIKE JAGGER 
MAROON 5 FT CHRISTINA AGUILERA A8M/OCTONE 

HEART SKIPS A BEAT 
OLLY MURS FT. RIZZLE KICKS SOCS 

SAILIN' 
SPECIAL OTHERS 8 NJ (FROM DRAGON ASH) VICTOR 

LOCA PEOPLE (WHAT THE F * *K!) 
SAK NOEL BLANCO Y NEGRO 

ALL FIRED UP 
THE SATURDAYS FASCINATION 

RAIN OVER ME 
PITBULL FT. MARC ANTHONY MR. 305PIX0 GROUNDS 

W GE 
MARLON 

NEA 
ROUDETTE UNIVERSAL 

HARE TOKIDOKI KUMO 
SUKIMASWITCH ARIOLA 

NUR 
TIM BENDZK 

NOCD H 
SONY 

KURZ 
MU 

DIE 
SIC 

WELT RETTEN STAY AWAKE 
EXAMPLE MINISTRY OF SOUND 

SOMEONE 
XL 

LIKE YOU 
ASOLE 

JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

PARAPPA 
OZ NAYUTAWAVE 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

FEEL SO CLOSE 
CALVIN HARRIS FLY EYE 

LITTLE BAD GIRL 
DAVID GUETTA FT. TAM CRUZ 8 UDACRIS WHAT A MUSIC 

ALL FIRED UP 
THE SATURDAYS FASCINATION 

KAZOKU NI NAROUYO 
MASAHARU FUKUYAMA UNIVERSAL 

WELCOME TO ST. TROPEZ 
DI AMORE VS11W31 

JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

GOT 2 LUV U 
SEAN PAUL FT ALEXIS JORDAN VP 

SET FIRE TO THE RAIN 
ADELE XL 

LOVE IS ECSTASY 
MIKA NAKASHIMA SONY 

TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

JEALOUSY 
WILL YOUNG RCA 

FRENCH CANCAN (MONSIEUR SAINTE NITOUCHE) 

INNA MODJA WARNER 

FEEL SO CLOSE 
CALVIN HARRIS FLY EYE 

SEKAIICHI GOHAN 
KANA UEMURA KING 

GOT 2 LUV U 
SEAN PAUL FT. ALEXIS JORDAN VP 

COLLIDE 
LEONA LEWIS / AVICII SYCO 

WELCOME TO ST. TROPEZ 
FEATURING HOUSEWORKS /PHONAG /GLOBAL 

O CANADA 
BILLBOARD CANADIAN HOT 100 

NW 
ís-3 

ti 
.. (NIEISEN SOUNDSCAWBOSI OCTOBER 1, 2011 

1 1 
MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE 

SOMEONE LIKE YOU 
ADELE XL 

3 3 

4 15 

5 5 

6 9 

7 6 

8 4 

9 8 

10 18 

PUMPED UP KICKS 
FOSTER THE PEOPLE STARTIME /COLUMBIA 

YOU MAKE ME FEEL... 
COEN swam R SAN OECAYDNCEMII FO BY RAABYAIUJOC 

LIGHTERS 
BAD MEETS EWL FT. BRUNO MARS SHADYANIERSCOPE 

CHEERS (DRINK TO THAT) 
RIHANNA SHP DEF JAM 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY CAPITOL 

í3 
1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

PARTY ROCK ANTHEM 
LMFAO PAM ROCKAMU I MOCHERRYIREE1N1ERSGOPE 

RAIN OVER ME 
PITBULL FL MARC ANTHONY MR. 305PIXD GROUNDSJ 

SEXY AND I KNOW IT 
LMFAO PARTY ROCKIMLL AMCHERRYTREEAMERSCOPE 

V 

BILLBOARD KOREA K -POP HOT 100 

(BILLBOARD KOREA) OCTOBER 1, 2011 

DON'T SAY GOODBYE 
DAVICHI CORECONTENTS 

HELLO 
HUH SAX A -CUBE 

STEP 
KARA DSP 

SO COOL 
SISTAR STARSHIP 

EVEN NOW 
SUNG SI -KYUNG JELLYFISH 

I HOPE ITS YOU 
ZIA LOEN 

I TURNED OFF THE TV.. 
LEESSANG FT. T, KWON JUNG YUL JUNGLE 

HOT SHOT 
BROWN EYED GIRLS NEGA NETWORK 

TOP GIRL 
G.NA CUBE 

IN HEAVEN 
JYJ FT. KIM JUNG EUN C-JES 

AUSTRALIA 

/-w 
.T!A 

1 

2 

3 

9 
". 

4 

5 

NEW 

RE 

DIGITAL SONGS 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1, 2011 

SOMEBODY THAT I USED TO KNOW 
GOTYE FT. KIMBRA SAMPLES' N' SECONDS/ELEVEN 

NETHERLANDS 
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2 

3 

4 

5 

7 

8 

9 

1 0 

1 

2 

3 
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5 

6 

7 

8 

9 

10 

uxt á3 

NEW 
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2 

3 

NEW 

4 

5 

6 

NEW 

8 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1. 2011 

PARADISE 
COLDPLAY PARLOPHONE 

MOVES LIKE JAGGER 
MAR00N 5 FT. CHRISTINA AGUILERA A&M/OCTONE 

SOMEBODY THAT I USED TO KNOW 
GOTYE FT. WAWA SAMPLES' N' SECONDS/ELEVEN 

YOU MAKE ME FEEL... 
COBRA STARSHIP FT. SABI DECAYDANCE 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE 

DOMINO 
JESSIE J LAVA 

MAN DOWN 
RIHANNA SRP 

IT GIRL 
JASON OERULO BELUGA HEIGHTS 

BODY AND SOUL 
TONY BENNETT A AMY WINEHOUSE RPM 

CHEERS (DRINK TO THAT) 
RIHANNA SRP 

TITANIUM 
CARIE GUETTA FT. SIA WHAT A MUSIC 

TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

DANZA KUDURO 
LUNCENZO FT. DON OMAR YANIS 

TONIGHT TONIGHT 
HOT CHELLE RAE JIVE 

KIJK ME NA 
KEIZER EN DE MUNNIK ARTIST 8 COMPANY 

WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

ALWAYS 
GLENNIS GRACE CMM 

BOUNCE 
CALVIN HARRIS Ft KELIS FLY EYE 

STERKER NU DAN DOIT 
NICK 8 THOMAS ARTIST 8 COMPANY 

I ITALY 
DIGITAL SONGS 

1 

w (NIELSEN SOUNDSCAN 3 INTERNATIONAL) 

NEW 
BENVENUTO 
LAURA PAUSINI WARNER 

OCTOBER 1, 2011 

2 NEW 
PARADISE 
COLDPLAY PARLOPHONE 

3 1 

I SOLITI 
VASCO ROSSI EMI 

4 

5 

6 

7 

2 

NEW 

3 

7 

8 10 

9 4 

10 6 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A &WOCTONE 

WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

SHIMBALAIE 
MARIA MU SOM LIVRE 

STANZA VUOTA 
MORE' ITALIAN WAY 

I WONT LET YOU GO 
JAMES MORRISON ISLAND 

SARO LIBERA 
EMMA UNIVERSAL 

IL MIO GIORNO MIGLIORE 
GIORGIA DISCHI DI CIOCCOLATA 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

W 
á 3 

1 

NEW 

DIGITAL SONGS 

BRAZIL 

53 

NEW 

1 

2 

13 

RE 

8 

15 

3 

97 

6 

ALBUMS 

(APED /NIELSEN) SEPTEMBER 11. 2011 

AGAPE MUSICAL 
PADRE MARCELO ROSSI SONY MUSIC 

al SPAIN 

ÑW 
;t3 53 

1 NEW 

2 4 

3 1 

4 7 

5 2 

7 RE 

8 5 

9 10 

10 

DIGITAL SONGS 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) OCTOBER 1, 2011 

PARADISE 
COLDPLAY PARLOPHONE 

+ SWITZERLAND +SWEDEN 

Y 

r3 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Y 

á3 
9 

1 

NEW 

2 

3 

6 

5 

4 

RE 

DIGITAL SONGS 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1, 2011 

NEW AGE 
MARLON ROUDETTE UNIVERSAL 

3 
1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

3 
NEW 

2 

3 

1 

5 

NEW 

NEW 

6 

4 

RE 

DIGITAL SONGS 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1, 2011 

PARADISE 
COLDPLAY PARLOPHONE 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1, 2011 

SOMEBODY THAT I USED TO KNOW 
GOTYE FT. DMBRA SAMPLES' N' SECONDS/ELEVEN 

PAULA FERNANDES AO VIVO 
PAULA FERNANDES UNIVERSAL 

RAIN OVER ME 
PRBULL FT. MARC ANTHONY MR. 305/PIXD GROUNDS 

GOT2LUVU 
SEAN PAUL FT. ALEXIS JORDAN VP 

PARADISE 
COLDPLAY PARLOPHONE 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERIA A&M/OCTONE 

MUSICAS PARA CHURRASCO VOL. 1 

SEU JORGE UNIVERSAL 
BAILANDO POR AHI 
JUAN MAGAN SONY MUSIC 

PARADISE 
COLDPLAY PARLOPHONE 

2 
SOMEONE LIKE YOU 
ADELE XL 

SET FIRE TO THE RAIN 
ADELE XL 

21 
ADELE XL /COLUMBIA 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A8M/OCTONE 

LOCA PEOPLE (WHAT THE F *'K!) 
SAR NOEL BLANCO Y NEGRO 

3 
MAN DOWN 
RIHANNA SRP 

ELEKTROPOP 
OLEG BABERIBA 

EXTRAORDINARIO AMOR DE DEUS 
ALINE BARROS MK 

DANZA KUDURO 
DON OMAR 8 LUNCENZO YANIS /ORFANATO 

I WONT LET YOU GO 
JAMES MORRISON ISLAND 

4 

6 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA AUM/OCTONE 

VART JAG MIG I VARLDEN VANDER 
DEN SVENSKA BJORNSTAMMEN GOLDENBEST 

TEENAGE DREAM 
KATY PERRY CAPITOL 

GIVE ME EVERYTHING 
PIIB1 C FE W -Y0. AFRO BCK 8 MMYER MR 305POL0 GROUNDS 

RAIN OVER ME 
PRBULL FT MARC ANTHONY MR. 305POLO GROUNDS 

ELLE ME DIT 
MIKA CASABLANCA 

SOBER 
LOREEN MONITO 

O PODER DA ALIANCA 
LUDMILA FERBER SOM LIVRE 

LA NINA QUE LLORA EN TUS FIESTAS 
LA OREJA DE VAN GOGH SONY MUSIC 

DANZA KUDURO 
LUNCENZO FT. DON OMAR YANIS 

NEW 
WITHOUT YOU 
DAVID GUETTA FT. USHER WHAT A MUSIC 

SOMEONE LIKE YOU 
ADELE XL 

AO VIVO NO RIO 
LUAN SANTANA SOM LIVRE 

ON THE FLOOR 
JENNIFER LOPEZ FT. PITBULL ISLAND 

WELCOME TO ST. TROPEZ 
DJ ANTOINE VSIIMATI HOUSEWORKSPHONAG/GLOBAL 

5 
IL NOUS FAUT 
ELISA TONATI A TOM DICE PLAY -ON 

WHAT ARE WORDS 
CHRIS MEDINA 19 

SALE EL SOL 
SHAKIRA EPIC 

ROLLING IN THE DEEP 
ADELE XL 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

9 

8-,, 

CALLED OUT IN THE DARK 
SNOW PATROL FICTION 

MARACA 
MOHOMBI 2101 

PODER DA CRIACAO 
DIOGO NOGUEIRA EMI 

WHERE THEM GIRLS AT 
DAVID GUETTA FT. FLO RIDA A NICK! MINE WHAT A MUSIC 

SET FIRE TO THE RAIN 
ADELE XI 

LOUDER 
DJ FRESH FT. SIAN EVANS MINISTRY OF SOUND 

ROLLING IN THE DEEP 
ADELE XL 

E5 (NIELSEN ROS) OCTOBER 1, 2011 

1 

2 

3 

4 

5 

8 

7 

8 

9 

110 

ms AUSTRIA 
DIGITAL SONGS 

_Y 
17,45 (NIELSEN SOUNDSCAN 3 INTERNATIONAL) OCTOBER 1, 2011 

L NORWAY 
DIGITAL SONGS 

r3 63 
(NIELSEN SOUNDSCAN 
INTERNATIONAL) OCTOBER 1, 2011 

i- DENMARK 

XI 4 (NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1. 2011 

k FINLAND 
DIGITAL SONGS 

.m.. 
m.16 . 

'-Yw/ 
(NIELSEN SOUNDSCAN 

INTERNATIONAL) OCTOBER 1. 2011 
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24 

GIVE ME EVERYTHING 
P013011 E1 NE-Y0, AFROJACK B HATER IAR. 305YPOD CWOLNDSJ 
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NEW 
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5 

NEW 
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NEW AGE 
MARLON ROUDETTE UNIVERSAL 
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NEW 
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RE 
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MOVES LIKE JAGGER 
MAROON 5 Ft CHRISTINA AGUILERA A&M/OCTONE 

1 

2 

3 

4 

5 

B 

7 

8 

9 

NEW 

1 

3 

2 

NEW 

NEW 

NEW 

5 

NEW 

FUGT I FUNDAMENTET 
NIK 8 RAS MUSICALL 
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2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

5 

3 

6 

NEW 

4 

2 

NEW 

7 

10 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A8M/OCTONE 

AMOR CLANDESTINO 
MANA WARNER 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE 

PARADISE 
COLDPLAY PARLOPHONE 

I MINE OJNE 
RASMUS SEEBACH ARTPEOPLE 

RAIN OVER ME 
PITBULL FT. MARC ANTHONY MR. 305POLO GROUNDS 

LAST FRIDAY NIGHT (T.G.I.F.) 
KATY PERRY CAPITOL 

LOCA PEOPLE (WHAT THE F "K!) 
SAK NOEL BLANCO Y NEGRO 

SET FIRE TO THE RAIN 
ADELE XL 

JEG' I LIVE 
BURHAN G COPENHAGEN 

SET FIRE TO THE RAIN 
ADELE XL 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY -ON 

THE GOLDEN AGE 
THE ASTEROIDS GALAXY TOUR SMALL GIANTS 

TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

MOVES LIKE JAGGER 
MAROON 5 FT. CHRISTINA AGUILERA A&WOCTONE 

SABOTAGE 
CHID HMC /HELSINKI 

NADA IGUALES 
D ADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC 

I WONT LET YOU GO 
JAMES MORRISON ISLAND 

RAIN OVER ME 
PITBULL FT MARC ANTHONY MR. 305POLD GROUNDS 

KLOVN 
MORTEN HAMPENBERG DISCO:WAX 

PARADISE 
COLOPLAY PARLOPHONE 

ME CONTAGIAS 
LUPILLO RIVERA DISH 

TITANIUM 
DAVID GUETTA FT. SIA WHAT A MUSIC 

RING MEG 
GABRIELLE UNIVERSAL 

TABT MIT HJERTE 
SYS BJERRE SONY MUSIC 

SILKKII 
JUKKA POLKA SUOMEN MUSIIKKI 

QUE NOS PASO? 
REPLI BARBA Ft YURIDIA SONY MUSIC 

DANZA KUDURO 
LUNCENZO FT. DON OMAR YANIS 

SOMEONE LIKE YOU 
ADELE XL 

VENUS 
JOEY MOE SONY MUSIC 

LOCA PEOPLE (WHAT THE F "KI) 
SAK NOEL BLANCO Y NEGRO 

ME VOY 
JESSE 8 JOY WARNER 

TURN THIS CLUB AROUND 
R.I.O. FT. U -JEAN KONTOR 

COCONUT TREE 
MOHOMBI Ft NICOLE SCHERZINGER 2101 

GI' MIG ET SMIL 
WAFANDE FT. KAKA UNIVERSAL 

JAR OF HEARTS 
CHRISTINA PERRI ATLANTIC 

PARTY ROCK ANTHEM 
LMFAO PARTY ROCKMIILLOMWFRRYI REF/NTERSCOPE 

WELCOME TO ST. TROPEZ 
N WOK YS.1M81 R I W BNA IDISEWORKSfli0N4G GLOM.) 

LOCA PEOPLE (WHAT THE F`K!) 
SAK NOEL BLANCO Y NEGRO 

PARADISE 
COLOPLAY PARLOPHONE 

SYYSKUUN KYY 
LAURI TAHKA UNIVERSAL 

DE MI 
CAMILA SONY MUSIC 

YOU AND I 

LADY GAGA STREAMLINE/KONLIVE 
JACK SPARROW 
THE LONELY ISLAND FT MICHAEL BOLTON UNIVERSAL REPUBLIC 

DOBBELTSLAG 
JOEY MOE COPENHAGEN 

I WANNA GO 
BRITNEY SPEARS JIVE 
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25/8 (Mary J. Blige Music, ASCAP/Universal Music Corpora - 
lion, ASCAP/Csb4e Ink Music Publishing, ASCAPBIide That 
Music, ASCAP/EMI April Music. Inc.. ASCAP), AMP/HL RBH 

71 

4 AM (EMI For /iESAC.Mico Love Is Still A Rapiat 
SESACB Hnnr n: SFSlC(Lrandna s Boy Publishing, 
SESACI F 

A 
THE ADVENTURES OF RAIN DANCE MAGGIE i. Aging 

ALL OF THE LIGHTS ,e, - My nibs; Inc., 

00d Music Inc.. BMVWay Above Music, 
Sags LLC, BMWniversal Music Capaalion, 
I/ Myne, ASCAP), AMP/HL RBH 45 

ALL YOUR LIFE EMI Blackwood Music Inc., BMVRainbow 

DMVCactus Moser Music. BMq, HL CS 25, 
áo 

AMEN (Sony /AN Tree Publishing Company, BMV401 Nye 

Music. BMVFouche River, BMVKyelya con Dios ['Wishing, 
BMI/Ink Pen Mama Music, SESAC/Songs of Maas Publishing, 

SESAC/Tunes of R and T Direct, SESACByd And Sophie 
Songs, SOCAWMusic Services BMVEMI Blackwood Music 
Inc.. BMI), HL CS 30 

AM I THE ONLY ONE (Sony /AN Tree Publishing Company, 
BMVBeaoertime Tunes, BMVReymorg Publishing Corp,. 
BMVW a Ya Say Music, BMVBig White Tracks. ASCAP, HL 
H100 82 

EL AMOR (Mona Musical. ASCAP/Sony /AN Discos Music 
Publishing LLC. ASCAP) LT 20 

AMOR CLANDESTINO (Tulum Music, ASCAP/WB Music 
Corp., ASCAP) LT 18 

ANYTHING (TO RND VDU) (Mass Confusion Productions, 
Ion, ASCAP/Universal Music Corporation, ASCAP/Cainays 
Land Music Publishing, ASCAP/EMI April Musc, Inc., 

ASCAP/Nappy Puddy Music. ASCAP/Universal Music - Z 

Tunes LLC., ASCAP/Keisapro Music Publishing, ASCAP /4 
Blunts Lit N Once Publishing, BMVFirst N' Gold Publishing. 
BMVSony/AN Songs LLC, BMVWamerTamerlane Publishing 
Corp., BMVBig Poppa Music, ASCAP /Justin Combs Publish- 
ing, ASCAPBenhardt Music, ASCAP/WB Music Corp.. 
ASCAP, Music Sales Corporation. ASCAP / Jobehe Music, Inc., 

ASCAP). AMP/HL. ABH 34 
AUNQUE SEA EN SILENCIO ( CUATRO PAREDES) (TN Edi- 

ciorms Musicales. BMI) LT 39 

BAGGAGE CLAIM f'v /ANTree Publishing Company, 
-iil, BMVRIlawhid Music, BMVGanival 

rot b rewater Music Services Corporation, 
Music - Careers, BMVHigh Powered Machine 

_, CS11,HiW56 
BAIT A HOOK 't <'SOod Music Inc BMI/Rhelneck 

Machine, BMVDouble Barrel) Ace 
'.' sio, LLC . BMVEMI April Music, Inc., 

wood, ASCAPI. HL. CS 33 
c, SESAC/Rico love Is Still A Rap 
,Ir SPSAC/Grmdna's Boy Pub- 

My Music Publishing, 

BAREFOOT BLUE JEAN NIGHT :1.1.isic 01 Cal M BMVCaI N 
and L. iv Songs, ASCAP/Papenown 

-TICS 4, H10031 
BASTAYA na Inc, ASCAP) LT 30 
BEAUTIFUL PEOPLE `.ongs Of Universal, Inc, BMVCuBure 

-,blishing, BMWllra Empire Music. 
SIAF/Cock -M -Ear Productions, 

LI r. Publishing Company Inc, 
Chary 315 Music, ASCAP/Pbe Bad Bad Guys, 

-' i, AMP/CLMML. H100 85 
BE STILL Not U =loo! SOH 95 
BEST THING I NEVER HAD (FAZE 2 Music. BMVSongs Of 

err al, Inc. r [MI April Music, Inc., ASCAPB-Day Pub - 
hing, ASCAP Ef ITI,I0Phef Mallow Music, BMVHdco Music 

Publishing, BMVDW Songs. ASCAP/DOwmmrn Music Pub- 
lishing LLC. ASCAP/Roc Nation Music. ASCAPNohrdeeis 
Saul Music Publishing, ASCAP, AMPML, H10042, RBH 4 

BETTER WITH THE LIGHTS OFF (Primary Wave Brian. 
BMVWinn Music Rblishirg, BMVNiles Hollowell -Dhar Pub - 
Ishing Designee. ASCAP/Da'id Singer-Vine Publishing 
Designee. ASCAP/Devin Tailes Publishing Designee, 
ASCAPAndre Fop Music, ASCAP/Songs M Universal, Inc, 
BMVCuldure Beyond Ur Experience Publishing. BMI). AMPML, 

H10í147 
SWAT BLOWN (Young Money Publishing Inc., BMVWamer- 

Tamerlane Publishing Corp, BMVBira RAlhshfng, 
SESAC/Comeback Kid Fblishing, SESAC), AMP H100 80 

BODY 2 BODY (Mr. Cashllow Riblishirg, BMVDJ Khaled Pub- 
lishing, BMVSongs 01 Unsensal, Inc.. BMI/Culture Beyond Ur 

Experience Publishing. BMVColione Rook Bato Publishing, 
BMI/Wainer-Tamerlane Publishing Cap., BMq, AMPML, H100 
ra r11r" 

BODY AND SOUL (Dnuropetal Music. BMVRarge Road Music, 
h Tamerlane Publishing Corp BMVBug Music, 

.ELI, AMP, H10087 
BSS THANG (Verse & Sham Publishing, BMVBuVision Pub- 

' BMINerse of the Juggana ts, BMVSEJ Company 
H'MI 'Sham of the Jugganau6, BMVASh1ee 

BRIGHTER THAN THE SUN (Plummy Lou Music, BMVWrite 2 
c LKr Kobel Music Publishing America, 

.. 00 71 

BULLETPROOF Melanie Howard Music. ASCAP/Big loud 
i -. 71I CO 55 

BURN OUT (DRIVE FAST) (Checkmate Publishing, BMVBong' 
;i,lversal. Inc., BMI/TAablishing Of NYLA, BMI), AMPML, 

din 98 

BANANAZ 

CHEERS (DRINK TO THAT) (Trac N Field Entertainment LLC, 

'u ASCAP/Unnersal Music Corpaa- 
t 3CA- .ill :,,,d Music, ASCAP/Corey Gibson Publish- 
ing Designee, ASCAP/Alma Music Corp ASCAP / Avril Lavi- 

HioeSoorPublishing ggs, ASSCAPAWarner- Tamerlane Publishing Cap., 
BMVSony/AN Songs LLC, BMp, AMP/HL, H1008 

COME/ TU NO HAY 2 (Mos iitas Muerlas Publishing, 
SGAE4ìataouille Publishing. SGAE!Socieshd General De 
Autores On Espana, SGAE/Yadam Gonzalez Publishing 
Designee BIEM) LT41 

COPY PASTE (Crow's Tree Publishing. BMVSongs M Universal, 
Inc., SMVVWB Music Corp, ASCAP /Jerry Lee Publishing. 
ASCAP), AMP/HL, RBH 30 

COST OF LIVIN' (Tractor Radio Songs. SESACSony /ANTm- 
ber, SESAC/Sony /AN Tree Publishing Company. BMVSIhow- 

billy Music, BMq, HL CS 22;11100 97 
COUNTDOWN (2082 Music Publishing. ASCAP/WB Music 

Corp.. ASCAP/OW Songs, ASCAP/Bdwntow Music Publish- 
ing LLC, ASCAP/EMI April Music, Inc , ASCAPB -Day Publish- 
ing, ASCAPPat Damn Dean Music, BMV2412 Songs LLC, 

BMEPermusic. BMVCaimñ s land Music Publishing, 
ASCAPDniversal Music Corpralion, ASCAPBiv Ton Publish - 
ng. ASCAP/Mike Ten Publishing Inc., BMVTohally Famous 

Music. ASCAP). AMP/HL. R8H BO 

COUNTRY MUST BE COUNTRY WIDE (Square D Music, 
ASCAPrAvnrage ZJS Music Publishing, BMVWarmr- Tamerlane 
Publishing Corp.. BMI/Indiana Angel Music. BMI), AMP CS 
14, H10069 

CRAZY GIRL (Mike Cum Music, BMGTweet Hysteria Music, 
BMVSony/AN Tree Publishing Company, BMVCake Taker, 

BMVoIe, BMq, AMPML, CS 10, H100 40 
CUAIRO ME CUESTA (M000uvnes. ASCAPI LT 12 

DANCE (ASS) Ill To Del Publishing. EEC. BMI/Sony/AN Tunes 
EEC, ASCAPBIoJOe Music Inc.. BM Wwa Panama.. 

ASCAP/Two Works, ASCAP / Jobehe Music. Inc , ASCAP/Stone 
Diamond Music. BMVBMG Chrysalis Musc Publishing, 
BMVBusi -B Publishing, BMq. HL RBH 68 

DEDICATION TO MY EX (MISS THAT) (D. Smith Publishing, 
BMVMy Diet Stara Tomorrow, Inc , BMVSongs Of Universal. 

MVAndre Benjamin Publishing. BMI), AMP/HL. RBA 43 
DE 

Inc., 

MI (SO./ AN Discos Music Publishing LLC, ASCAP) LT 26 
DIA DE SUERTE (Sony /AN Latin Music Publishing, EEC, 

SMI',NF'.' Corp.. ASCAP/Wamer/Chappell Mexico, 

DIDN'T I Music. ASCAP/EMI April Music, Inc., 
,Dregs ASCAP/Curb Songs, ASCAP /Jacob- 

Tree Publishing Company, BMI), 

DI DUE REGRESARAS oloa Music LLC, BMI) LT 5 

DIRT ROAD ANTHEM Warner- Tamerlane Publishing Corp., 
BMOInaane Angel Music. BMVAverage Joes Entertainment 

Group. EEC, BM /Average ZJS Music Publishing, BMI), AMP 
010045 

DONDE ESTAS PRESUMIDA (Arpa Musical, EEC, BMI) LT 11 

DRANK IN MY CUP 'Mr Kirk Jerel Randle, ASCAP/Dwill 137 
Publishing. AS:7, , M.0.8. Productions LLC, BMVIt's 
Only Abaft Mir SACP) RBH 64 

DRINK IN MY HAND ' -'AN Tree Publishing Company. 
c.1,11 Sony /AN Acuff Rose Music, 

Leers, BMVHigh Powered Machine 

DRINK MYSELF SINGLE Funky Merle Music, ASCAP/EMI 
!::Ash Sheet Music, BMVRichatlson 

d io r , npany, ASCAPBluewater Music Ter- 
vises Corpaauon, BMVBig Music Machine, BMVThree Minute 

Movie Music. BMVSuper 98 Music, LAC.. BMI). HL CS 60 

EASY (Sags 01 Universal, Inc., BMUtreahNe Songs, BM1Nni- 
versal Music Corporation. ASCAP/Final Final Songs 01 Elera- 
hon, ASCAP/Wnpzkonena Music, ASCAP), AMP/HL CS 17; 
H100 55 

THE EDGE OF GLORY (Stelani Germanota p/iVa lady Gaga, 
BMVSony /ATV Songs LLC. BMVHouse 01 Gasp Publishing, 
Ion.. BMVGIOJoe Music Inc., BMVWarner- Tamerlane Publish- 
ing Corp., BMVGaribay Music Publishing. BMVMaxwell And 

Carter Publishing, ASCAP/Universal Music Corporation, 
ASCAP). AMP/HL, H100 34 

ELLA ES MI MWER (RGC Music. BMVDEL Melodies, BMI) LT 

46 
EMBRUJADO (Paloma Music, BMI) LT 28 
ENERGDA (Alexis 8 Fish Music Publishing, ASCAP/Sony /AN 

Discos Music Publishing LLC, ASCAP/Egbert Rosa Cintron 
Publishing Designee, ASCAPI LT 34 

ENHORABUENA (Marcha Musical Corporation, ASCAP) LT 21 

ENU7AME A OURDAR (Dareyes De La Siena Music, 
BMWnhcrsal- Mesita Unica Publishing, BMVArpa Musical, 
LLC, BMWJamerTamerlane Publishing Corp., BMI) LT 15 

EVER' TEARDROP IS A WATERFALL (Universal Music - 
MGB Sags, ASCAPMMAmigh Music, Ion. BMMsng 
Music, Inc.. BMWpala Music Inc. BMq, AMPML, H100 52 

FALL 50 (Bean McKnight Music LLC. ASCAP/ Fnball Music 
Publishing America, Inc., ASCAP) 981192 

FAR AWAY (Mxshmellow Music, BMVSPZ Music, Inc., 

BMVDowntown DMP Songs. BMVNGC Music Publishing LLC, 

ASCAP/FD..B. Music Publishing, ASCAP/YS Publishing LLC, 

ASCAP/Stone Agate Music, BMI), AMP RBH 38 
FAR AWAY (Two Music, BMVEMI Blackwood Music Inc.. 

BMVStaleline Music. BMVMoney Mack Music, BMViens 
Jackson Publishing, BMVSongs Of Universal. Inc.. BMVChris 
Richardson Music. BMI), AMP/HL. H100 86 

FASTER (Siege Three Songs ASCAP/Linle Victories Music, 
ASCAP/BMG Gold Sags. ASCAP/EMI April Music, Inc.. 

ASCAP/Rogue leader Music. ASCAPBMG Rights Manage- 
ment (UST LLC, ASCAP), HL H10094 

FEEDS WHEEL (Cum Songs, ASCAP /Jacobsong, ASCAP/For- 
tune Favors The Bold Music, ASCAP/Kdhaw Musc, 
ASCAP/Dudeskimusic. ASCAP/IM Bicycle Music Company 
ASCAP/Little Champion Music. LLC. ASCAP/Dream Rock 
Music, Inc . ASCAP). AMP CS 50 

FISH (Melodies M Bigger Rclure SESACBIgger Roture Group, 
LLC. SESAC /Acoustic Peanut Publishing. SLSAC/Geomac 
Publishing. SESAC/Caihoun Entertainment, SESAC /Jet, Jack 
& The Mule Music. SESAC/Plaid Cactus. SESACI CS 24. 
H10093 

FLY (Hamaluku Barbie Music. BMVMoney Mack Music 
BMVSongs 01 Universal Inc . BMVJOnaltun Rotem Music, 
BMVSony/AN Songs LLC, BMVROrda Music Inlemalional, 
Inc. ASCAPMetWorth Enlerlaimnenl. LLC. ASCAP/Kevin 

Hissink Designee, ASCAP/William Jordan. ASCAP/Clemmie 
Risad Penton, 8M1). AMP/HL, H100 58. RBH 35 

FLY TOGETHER (Pen Game Music, ASCAP/First N' Gold Pub- 
lishing, BMVSony/AN Songs LLC, BMVNexlseleclion Pub - 
h oning, ASCAPNniversal Music Corporation, ASCAP, 
AMPML RBH 58 

FOOL FOR YOU (Jacks love Emporium, BMVEMI Blackwood 
Music Inc., BM/Chrysalis Songs. BMVGod Given Music, 

BMI), HL RBH 22 
FOOTLOOSE (Sony /AN Melody, BM/Sony/ATV Harmony, 

ASCAP). HL. CS 58 
FNO (EMI Blackwood Music Inc . BMVDharmik Musc Publish- 

ing. BM Wniversal- Musica Unica Publishing. BMWWY Pub- 
lishing, BMWeslono Music ASCAPAInive sal Music Corpo- 
ration ASCAP) IT 16 

GIVE ME EVERYTHING ( nhun. z Iugacy Publishing, BMWni. 
vouai Music - Careers. BMVTenyor Musc, BMVIALPA Music 
Publishing. BUMMèn In The Ground Publishing. ASCAP/Uni- 
versal Music - Z Tunes LLC., ASCAP/Sony /AN Songs LLC, 

BMVAbuela y Ta Songs. BMI). AMPBL, H100 11. LT 2: RBH 

96 

GOD GAVE ME YOU No Gang Music Publishing, 
s, Thor 8 Tie Music Publishing, LLC, ASCAP) CS 8: 

6000 LIFE (Midnite Miracle Music, ASCAPNelvel Hammer 
ASCAP /Sony /AN Tunes LLC, ASCAP / Acometan 
ASCAP/1(oba8 Music Publishing America, Inc., 
Patriot Games Publishing, ASCAPNF Publishing Co., 

HL.H1W14 
G000 NIGHT Mot Lisedl RBH 82 
GOT 2 LUV U Om '::.. -k Music, PRS/EMI April Music, Inc. 

,tang, ASCAP/Kobalt Music Pubfish- 
I HL H10099 

GOT MY COUNTRY ON nlernal Comtalion Musc, 
iit Music Publishing, LLC, BMVYear9 

' Stage Three, BMVSongs M Com- 
L +M n'oLi.ft Music Publishing, BMI/Danny 

Myrick Music, BMVHCOI 49 Music, PMI) CS 46 
GRITAR (DaFons Songs, BMVSony/AN lain Music Publishing, 

LLC, BMIBranlnes Music Publishing. ASCAP/Sony /AN Dis- 
cos Music Publishing LLC. ASCAPI LT 42 

GUCCI GUCCI (Narassa 10101 Publishing Designee/Anlhony 
Angled Publishing Designee/Michael Weiner Publishing g 

Designee) H100 68. RBH 66 

HEAOLMES (Live Write LLC. BMVEMI Blackwood Music Inc.. 

BMVMavor & Moses LEC, SOCAWBoi -Ida Productions LLC, 

ASCAP/Sony /AN Tuons LLC. ASCAP), HE, H1 W 23. RBH 6 

HERE FOR A G000 RARE (Day Money Music. ASCAPAIMPro 
Entertainment Group, Inc , ASCAP/Living For The Night Music, 
BMVHaiRo, BMVSideen Stars Music, BMVrenorado Publish - 
hng BMI)CS 6, H100 51 

FIIfAIIHOl1C For The Write....Price, ASCAPAToyoel Music, 

ASCAP /Jas The Man Music, ASCAP) ABH 89 
HOW TO LOVE (Young Money Publishing Inc . BMI/Warner- 

Tamerlane Publishing Corp BMVEMI Blackwood Music Inc, 
BMVYou Need Me, Don't leave Me, BMVIaMar Seymour Pub- 
lishing Designee, ASCAPAaNelle Seymour Publishing 
Designee, ASCAPBeamer Boy Publishing, ASCAP/Bling Bling 
Music, ASCAP/Songs Of Universal, Inc.. BM), AMPML HIM 
12, RBH 2 

HUNT YOU DOWN (Songs Of Universal, Inc., BMVAdeline 29 
Publishing, BMVSing Station. BMVBoomer Sosie Songs, 
BMVCollie Dawn Music. BMVAer Bridge Music Rdlishing, 
BMW niversal Music Corporation, ASCAP/M1fI1 ma, 

ASCAP). AMP/HL. CS 42 

I COULD BE THE ONE 

Coup, BMp, AM/ L3 St 
I DONT WANT THIS NIGHT TO END (Sony /AN Tree Publish- 
ing Company, BMVAèanut Mill Songs, BMVEMI Blackwood 
Music Inc , BMVString Stretcher Music, BMVRhenneck Music, 
BMVWB Music Corp., ASCAP/Melissa's Money Music Pub- 
lishing ASCAP/Get A Load Of This Music. ASCAP), AMPBL, 
CS 37 

IF I DE YOUNG (Fèarlleather Publishing, BMVRio Bravo Music, 
Inc.. BMI), AMP H100 21 

IF ITS LOVE (Songs M Universal, Inc.. BMVKemuntty Song 
Chest BMWncle Bondies Music, Inc., ASCAP), AMPML, 

RBH 26 
IF YOU WANT TO (Hath.away, SESAC/Ultra Empire Music. 

BMVCisum Naashar Publishing, ASCAP/Terrence Lilly, 

SESAC) ABH 79 

I GOT NOTHIN' (Universal Music Corporation. ASCAP/Cadaja 
Publishing. ASCAP/MAC Music, ASCAP/Still Wonting For The 

Woman, ASCAP/EverGreen Copyrights, BMq, AMPML CS 21, 
H100 84 
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I GOT YOU (This Is Hit. Inc., ASCAP/Fibber & Molly Music, 
ASCAP/Big Loud Songs, ASCAP/Magic Mustang Music, 
BMVMack 2 Music, BMVBig loud Bucks, BMVSony/AN 
Cross Keys Music Publishing, ASCAP/Sony /AN Tree Publish 
ing Company, BAI), HL CS 15: H10091 

I LOVE YOU (Cecile Barker Publishing, ASCAP/Sony/AN 
Songs LLC, BMI), HL RBH 77 

IMA BOSS (Roller( Williams, ASCAP /4 Blunts Lit At Once Pub 
lishing. BMVSony/AN Songs EEC, BMVEirst N' Gold Publish- 
ing, BMVOrlando Jahlil Tucker, ASCAP), HL RBH 28 

I'M GONNA LOVE YOU THROUGH R (WB Music Corp., 
ASCAP/Melissa's Money Music Publishing. ASCAP/et A 

load Of This Music. ASCAPMashvistaville Songs, BMVSonya 
Isaacs Music, BMVBIack To Black Songs, BMVoIe, BMIL AMP 

CS 35 
FM INTO YOU (EMI April Music, Inc.. ASCAP/Young Money 

Publishing Inc , BMVWarner- Tamerlane Publishing Corp, BM!), 

AMPML, LT 38 
I'M ON ONE (DJ Khaled Publishing, Biro/Songs Of Universal. 

Inc., BMVMoney Mack Music, BMWoung Money Publishing 
Inc., BMVWamerTamerlane Publishing Corp, BMVFns N' 

Gold Publishing. BMVSony/AN Songs LLC, BMIBrolher Bagz 
Publishing, BMVBmlher Bagz Publishing, SOCANLLive Write 

LLC, BMVK Sheehan Publishing Designee, BMI/Underground 
Sunshine Music. BMI), AMPML, H100 22, RBH 1 

IN THE DARK (Indio Pop Music, ASCAP/Sony/ATV Tunes LLC. 

ASCAPI, HL, H100 18 

IN THE MIDDLE (Precious Baby Publishing. ASCAP/T -Bella 
Publishingq, BMq RBH 99 

IN THE M000 (Skillz LLC, ASCAP /Shcegoomusic Company, 
BMVJerrnd Stacy. ASCAP/Black Phantom Music, ASCAPMot- 
lathanmusic, BMVWamer- Tamerlane Publishing Corp., BNB. 
AMP RBH 39 

I SMILE (Gerhude's Music Publishing, BMUHoceanna Music, 
ASCAP/Unhersal Music Corporation, ASCAP /Avant Garde 
Music Publishing, ASCAP/EMI April Music, Inc., ASCAP), 
AMPML, RAH 23 

R RANT GOTTA BE LOVE (FSMGE IMRO/Tnglish lry Music. 
BMVChrysalis One Songs, BMVBug Music, Inc., BMI), 

AMPML, CS 47 
R AINT OVER TA ITS OVER (Money Mack Music, BMVDJ 

Klaled Publishing, BMVSongs Of Universal. Inc., BMVJae- 
won's Publishing, ASCAP /Justin Combs Publishing, 
ASCAP/EMI April Music, Inc.. ASCAPMIary J. Blige Music, 
ASCAPNnneersal Music Corporation, ASCAP /J. Brasco Music, 
ASCAPITSMGI, IMROMingpin Entertainment, BMVECMG, 

BMWSS Music, BMVMadame Buttons Music, BMVKOIIy 

Sheehan, BMWnderground Sunshine Music, BMVSony/AN 
Songs LLC, BMI), AMP/HL RBH 91 

R GDLL (ROdRS Music. ASCAPMae's Iookiri Al You Kidd 

Music. BMVBeIuga Heights Music, BMVSony/AN Songs LLC, 

BMVHey Kiddo Music, ASCAPMoball Music Publishing Amer- 
ica, Inc, ASCAP /Jason Derulo. BMVlaing Music, Inc., BMI), 

HL H10030 
I WANNA GO (Maralooe AB. STIMSongs Of Kobel( Music Pub- 

lishing America, Inc., BMVMaratone. ASCAP/Kobalt Music 
Publishing America. Inc . ASCAF/Mt Kahan Songs. 
ASCAP/EMI April Music, Inc . ASCAP), HL MOO 17 

JUST A KISS (Warner- Tamerlane Publishing Cap. 
BMVDWHaywood Music, BMVRADIOBULLETSPublishirg, 
BMVEMI Foray Music. SESAC/Hillary Dawn Songs, 
SESAC/EMI Blackwood Music Inc BMVString Stretcher 
Music, BMI), AMP/HL, 0100 32 

JUST CAN'T GET ENOUGH (William Music, Inc. 
BMVapl.deap publishing, BMVTab Magnetic Publishing. 
BMVCherry River Music Co., BMVHeadphone Junkie Publish- 
ing, ASCAP/EMI April Music, Inc , ASCAP/Native Boys Music, 
BMVEMI Blackwood Music Inc., BMVROdney Jerkins Produc- 
tions. BMI), HL. H100 49 

JUST FISHN' (Sorry /AN Acuff Rose Music, BMVSia Ring Cif- 
- tn als. BMVSony /AN Tree Publishing Company, BMVTive 

N, r'c. BMUDo Write Music LLC. BMI). HL CS 7; H100 

KAM 
KEEP ME IN MIND iWenmerhnuns Music. BMUtii Dub Music, 

"., r ..' imc. BMVSoumern Ground. BMI) CS 31 
KEEP YOUR HEAD UP IS -Curve Songs Worldwide. BMq. AMP 

KNEE DEEP imernound Music, BMVLI' Dub Music, 
BMUMgehke Music, BMVPoppsololamus Music BMVJefhey 

Steele Music, BMVBPJ Administration. ASCAP) H100 54 

LAST FRIDAY NIGHT (LG LE) (When I'm Rich You'll Be My 
Birch, ASCAP/WB Music Corp, ASCAP/Kasz Money Publish- 
ing, ASCAP/Maratone, ASCAP/Kobalt Music Publishing Amer- 
ire. Inc., ASCAP/Bonnie McKee Music, BMVWhere Da Kasz 

Al, BMVCYP Two Publishing BMI), Amp H10013; LT 23 
LATE NIGHTS E EARLY MORNINGS (Marshmellow Music, 

BMVSPZ Music. Inc. BMVDownlown DMP Songs, BMVDam 
Rich Music, BMVEMI Blackwood Music Inc., BMI). HL RBH 

36 
LAY R ON ME (Dal Damn Dean Music, BMVSongs 01 Univer- 

sal, Inc . BMVHit -Boy Music, BMW Can't Teach Bien The 
Shhh, BMVFF To Def Publishing, LLC, BMI), AMPML ABH 47 

LET IT FLY (S To 15 Publishing, BMVRoscoe Dash Publishing. 
ASCAP) R13083 

LET IT RAIN (Scrambler Music, ASCAP/Camival Music Group. 
ASCAPBMG Gold Songs ASCAPBlassbean. ASCAP/We 

Jam Writers Group, ASCAP) CS 20; H100 95 
LETS DONT CALL R A NIGHT (fending, BMVSongs Of Send 

Me The Checks Music, SESAC/EMI Foray Music, 
SESAC/Orbison Music, LLC, BMVBMG Chrysalis Music Pub - 
lishing BMVlnrn Me On Music, BMq, HL CS 49 

LETS GET TOGETHER (Phylvester Music. Inc., 
ASCAP/Tmullins Music, ASCAP) CS 38 

UFE OF THE PARTY (Tom's Kid Music, BMVMarnas Pebbly 
Publishing, ASCAP/L. Tolbert Music, BMW I Eddie Serrano 
Music. AMVDeanra's Dines, ASCAP/William Serrano Pub- 
lishing Designee, ASCAP) RBH 20 

LIGHTERS (Shroom Shady Music. BMVSongs M Universal. 
Inc , BMVAnegia Music, BMVWamerTamerlane Publishing 
Corp., BMVMars Force Music, ASCAPBughouse, ASCAP/Bug 
Music, ASCAP/Roc Nation Music, ASCAP/Music Famamanem 
LLC, ASCAP/EMI April Music, Inc ASCAP/Toy Ham Music, 
ASCAP /M For M's Sake Music, ASCAP /Arelouse Entertain- 
ment LLC, ASCAP/Roc Music 4 Lire Publishing, ASCAP /Jan- 
ice Combs Publishing, Inc., BMVEMI Blackwood Music Inc., 

BMVPhilliosaire Worldwide Publishing, BMVPIatinum Ike Pub- 
lishing, BMI), AMP/ILL, H100 6; LT 24; RBH 75 

UKE MY MOTHER DOES (Sony /AN Tree Publishing Compa- 
ny. BMVCake Taker, BMVoIe, BMVPain In The M Publishing, 
BMV}enect Mess Music, BMI), HL, CS 40 

LONG HEELS RED BOTTOMS (ColliPark Music, BMVEMI 

Blackwood Music Inc , BMVDlarnnd Princess Musc, BMI), 
HI, RBH 88 

LONG HOT SUMMER (Richard Marx Music, ASCAP/Mary 
Pose Music, BMVSongs M Universal, Inc BMI), AMPML, CS 
5;i110048 

LONG WAY TO GO (EMI April Music. Inc . ASCAP/Tri- Angels 
Music, ASCAP, HL, CS 29 

WOK AT ME NOW (Songs Of Universal Inc, BMVCuHNre 

Beyond Ur Evidence Publishing, BMM Like Turtles Music, 
ASCAP/Dwmtown Music Publishing LLC, ASCAP/Cherry lane 
Music Publishing Company Inc., ASCAP/Cherry 315 Music, 

ASCAP/The Bad Bad Guys, ASCAP/Mefoisl Music Publishing, 
BMVMoney Mack Music, BMVYOung Money Publishing Inc., 
BMIAWamer- Tamerlane Publishing Corp , BMVPZah's Music, 

-roe M1 ".:L'n, BMp, AMP/CLMHL, RBH 50 
LOVE DONE GONE (Inlemacional Dog Music. BMVBig Yellow 

,.unporee Music, BMVWamaTarnerlane 
'AWL AMP, CS 12; H100 66 

LOVE DON'T RUN i Mike Cum Music, BMVGhernlyle Music, 
ASCAP / Ariose Music. ASCAP/Linle 

1 Idu,:,C. LLC, ASCAP/Dream Rock Music, Ion.. 

ASCAPI, AMP CS 19: H100 78 
LOVE ON TOP (EMI April Music, Inc., ASCAPoD -Pay Publish- 

ing ASCAP 'OB? Virus Publishing ASCAP/WB Music Corp., 
ASCAP /D AP Downtown Music Publishing LLC, 

ASCAPI 'u1 RBH86 
LOVE YOU LIKE A LOVE SONG (Antonira Songs, 

ASCAP t 1 -. BMVSongs 01 Universal, Inc., 

BMUMal iii dd,IN -O Music. BMVDowtown 
Music Ni),.. ',CARL AMP/HL. H100 59 

MADE IN AMERICA (iokeco Tunes. BMEBobtry's Lyrics. Land 

and Livestock, BMUDO Write Music. LLC, BMVSweeieler 
Jams, BMIBeynsong Publishing Corp., BMI) CS 2: H100 44 

MAKE YOU SAY 00H (Not Listed) RBH 76 

MAN DOWN Publishing Designee, BMWniversal Music Cor- 
poration. ASCAPAaing Music, Inc., BMVSholay, BMVMerokee 
Music, ASCAP), AMP/FIL, RBH 27 

MAQUINA DEL TIEMPO (No El Patron Publishing, 
ASCAP/Say/AN Discos Music Publishing LLC, ASCAP/WY 
'lihlishing- BMINniversal -M sica Unica Publishing, BMI) LT 

MARVIN & CHARDONNAY rF To Def Publishing, LLC, 

"ubjishing Inc., BMVEMI Blackwood 
0,11:.1 S g; Of Universal. Inc.. BMVRoscoe Dash 
Publisoisi AI) HL H1038; RBI-I 8 

MARVINS ROOM (EMI Blackwood Music Inc., BMVLive Write 

LEC BMVMuc.,a & Moses LLC, SOCANBeck, PRS), HL H100 
46, RBH10 

MAS QUE NUNCA (Sena Music Publishing Inc., BMI) LT 49 
EL MENTIROSO (Marcha Musical Corporation, ASCAP) LT 22 
ME TOCA A MI (Inzunze Publishing, BMVtdeas Enleryrises, 

Inc BMISos Composilores Publishing, BMI) LT 37 
MI CORAZON INSISTE (Rubel Music Publishing, ASCAP/Uni- 

versal Musica , Inc . ASCAP) LT 29 
EL MIL AMORES (Pacific lain Copyright Inc., ASCAP/topazio 

Musical Corporation. ASCAP) LT 19 
MIRROR (Young Moony Publishing Inc.. BMVWamer- Tamerlane 

Publishing Corp., BMVMars Face Music, ASCAP/Copyright 
Control/Roc Nation Music, ASCAP/Music Famanenem LLC, 

ASCAP/EMI April Music. Inc., 9SCAP/Soundkillers Publishing, 
ELMV101 Publishing Group, BMI), AMPML, Hí0073 

MI ULTIMA CARTA (Songs Of Top Slop Music Publishing, 
BMI) LT 27 

MORE THAN YOU'LL EVER KNOW (Nephew Wilke Music. 
ASCAP/Pacific Coast Braie Publishing, BMVDr. Clarice Music, 
BMVP Ty Music Publishing. BMVMamas Pebbly Publishing, 
ASCAP) RBH 61 

MOTIVATION (EMI Blackwood Music Inc., BMVJimipub Music. 
BMVEMI Foray Music. SESAC/Rico Love Is Still A Bapper, 
SESACMypnotic Beals, BMVRebel Made LLC, BMVSongs M 
Kobalt Music Publishing America, Inc., BMVYeung Money 
Publishing Inc., BMI), AMP/HL, H100 27; RBH 7 

MOVES LIKE JAGGER (Sudgee Music. BM VUniversal Music - 
Careers, BMVMaIra Ball Music, BMVWhere Da Kasz At, 

BMVM ruSongs, BMVTOtzah Bals Sohn, BMVMaralone. 
BMVSongs 01 Kobalt Music Publishing America, Inc., BMp, 

AMP/HL, 0100 1; LT 43 
MOWN' DOWN THE UNE (Ugmoe Music. ASCAP/Universal 

Music Corporation. ASCAP), AMPML, RBH 78 
MR. KNOW R ALL (B -Uneek Songs, ASCAPNnivesal Music 

Corporation, ASCAP /Dal Damn Dean Music, BMVSongs Of 

Universal, Inc., BMVWB Music Coro. ASCAPBbernal Com- 
bustion Music, ASCAPBnen James Songs, ASCAP /All For 

Melodie Music, ASCAP), AMPML. H100 35 

MR. NICE WATCH (Dreamullain, BMVSongs Of Universal. Inc.. 

BMVEMI April Music. Inc., ASCAP/Cader Boys Music. 
ASCAP), AMPML, RBH 87 

MR. SAX08EAT (Ultra Empire Music. BMVSC MediaPro Music 
Entertainment SAL) H100 29 

MRS. RIGHT (Conjunction Entertainment, BMVEMI Blackwood 
Music Inc., BMVBootleggers SNP. ASCAP/Universal Music 
Corporation, ASCAP/Novae Music, ASCAP/Secondhand Star - 
ship, ASCAPNiggy Music Publishing LLC. BMVWamer- Tamer- 
lane Publishing Corp., BMq, AMP/HL, H100 92: RBH 16 

MY HEART CANT TELL YOU NO ( Kobalt Music Publishing 
America. Inc., ASCAP/Little Shop Of Morgarsongs, BMVMor- 
gan Music Group. BMI), AMP CS 34 

MY LAST (FF To Del Publishing, EEC, BMVoIt The Story Begin 
Music Publishing, ASCAP/Chrysalis Music. ASCAPEMI April 

Music, Inc., ASCAP/Ffyle Tyree Tunes Inc.. ASCAP/Songs Of 

Universal, Inc., BMVCulture Beyond Ur Experience Publishing. 
BMq, AMP/HL, RBH 15 

MY NAME IS MONEY (Southern Ground, BMI) CS 48 

MY SHn BANG (Earl T Stevens Publishing. BMVtoney Storey 
Publishing. BMI) RBH 100 

NEVER REALLY WANTED (Cal N Songs. ASCAP/Five Slone 
Publishing, ASCAP/Circle C Songs, ASCAP/Cal N Entertain- 
ment LLC, BMUFuII Circe Music Publishing, LLC, ASCAP) 

CS 54 

NI "AS IN PANS (Please Gimme My Publishing Inc., BMVEMI 
Blackwood Music Inc., BMVEMI April Music. Inc., 
ASCAP/Caden Boys Music. ASCAPMiI -Boy Music, BMW 
Can't Teach Bien The Shhh, BMVSongs Of Universal, Inc. 
BMUPapa George Music, BMWnichappell Music, Inc.. BMI), 

AMP/HL H100 50; ASH 14 

NO FUE FACIA (Mendieta Music Publishing, BMI/TN Editions 
Musicales, BMI) LT 50 

NO HANDS (JUaquinmalphurpublishing, ASCAP/Roscoe Dash 
Publishing, ASCAP/Dead Stock Music, BMVWB Music Corp, 
ASCAP/Drum Squad LLC, ASCAP/Young Drumma. ASCAP), 
AMP RBH 49 

NO LA VOY A ENGONAR (Edimusa, ASCAP) LT 40 
NO ONE GONNA LOVE YOU (Darn Rich Music, BMVEMI 

Blackwood Music Inc., BMq, HL, RBH 29 
NO SLEEP (PGH Sound Publishing, ASCAP/WB Music Corp.. 

ASCAP/Matza Ball Music. BMVWhere Da Kasz At, BMI), AMP 
H100 70 

NOTHING (Magnin Songs LIA , PRSSonic Graffiti, ASCAP/EMI 
April Muse. Inc.. ASCAP/Stage Three Music Inc , BMI). HL 
010039 

NOT OVER YOU (G DeGraw Music, BMVWamerTamerlane 
Publishing Corp., BMVWrite 2 Live Publishing, ASCAP/Kaball 
Music Publishing America, Inc., ASCAP, AMP F1100 63 

NOVACANE (PIE Music Publishing, ASCAP/Universal Music 
Corporation, ASCAP/Bug Music. Inc., BMVHeavens Research, 
BMI /Copyright Cannon. AMPML, ASH 65 

OH MY (Zan Ciyani Publishing, BMW Brasca Music. 
ASCAP/EMI April Music, Inc., ASCAP/Roscoe Dash Publish- 
ing ASCAP/PGH Sound Publishing, ASCAP/WB Music Corp., 
ASCAP/Young Dramma. ASCAP), AMP/HL, RBH 40 

(MADAME (JCAM Editora Musical, SA de CV) LT 3 

ONE MORE DRINKIN' SONG (New Songs M Sea Gayle, 
BMVOzworth Music, BMI), HL, CS 18: H100 77 

ONLY WANNA GIVE R TO YOU (Ellevision Music Publishing, 
BMVSony /AN Songs LLC, BMVCrow's Tree Publishing, 
BMlPrivate Stock Entertainment, LLC. BMVSongs Of Univer- 
sal, Inc , BMVDreanwillain, BMVCAK Music Publishing, Inc., 

ASCAP/Cold Chillin' Music Publishing, Inc., ASCAP/Songs Of 

Marl, ASCAP), AMP/HL RBH 59 
ON MY LEVEL (PGH Sound Publishing, ASCAP/WB Music 

Corp.. ASCAP/EMI BlacMvood Music Inc.. BMVJimipub 
Music, BMVTodd Anthony Shaw Publishing Designee. 
BMI/Hypnotic Beals, BMVAebel Made LLC, BMVSongs Of 

Kobalt Music Publishing America, Inc . BMVIPASA, BMI), 

AMPML RBH 56 
VEN A BMLAR (Sags Of RedOm, BMVSony/AN Songs LLC, 

BMV2T01 Songs, BMVRibull's Legacy Publishing, BMWni- 
versal Music - Careers, BMVEMI April Music. Inc., ASCAP/EMI 
LSorgs France, SARL/Sony /AN Tunes LLC, ASCAP, AMP/HL, 

14 

OTIS (Please Gimme My Publishing Inc., BMVEMI Blackwood 
Music Inc., BMVEMI April Music, Inc , ASCAP/Caner Boys 
Music, ASCAP/EMI Robbins Catalog, Ion., ASCAP/BMG Gold 
Songs. ASCAPM01 Butter Milk Music, Inc., ASCAPBMG Plat- 
inum Songs. BM /First Priority Music, BMVTulamencan, Inc.. 

BMI /Swing Beat Songs, BMVOyratone Publishing Company. 
BMIAntersong -U.S A., Inc.. ASCAPNniclappell Music, Inc.. 

BMI), AMPBL H100 33; RBH 3 

OUT OF MY HEAD (Hey Lu Chill Music, BMIMeavy M Heaven 
Music. BMVSongs Of Universal, Inc , BMVMasiinl Music 
Publishing, SES AC /Dadecl Attendance, ALE. ASCAPBinnor 
Music, ASCAP/WB Music Corp., ASCAP,Tee -Bass Music Inc., 

BMVEMI Blackwood Music Inc., BMVAIIim Music Inc.. 
BMVWortrla Songs, BMI), AMPML Ht00 81. RBH 24 

PARADISE (Opal Music, London, PRSNniversal Music - MGR 
Songs, ASCAP/Upala Music Inc , BMI), AMP/111,11100 16 

PARA NO PERDERTE (Arno Musical, LLC. BMI) LT 36 
PARTY (Please Gimme My Publishing Inc.. BMVEMI Blackwood 

Music Inc., BMVWay Above Music. BMVSony/AN Songs 
LLC, BMVEMI April Music. Inc., ASCAPB -Day Publishing, 

ASCAP/Chrysalis Music, ASCAP/We Don't Play Even When 
We Be Playo, ASCAP/Gel Ya Frog On Publishing, BMVEnter- 

lainmenl Music, BMVSlick Rick Music Corp., BMI), HL ASH 

33 
PARTY ROCK ANTHEM (Party Rock Music, ASCAP) H100 4; 

LT 13; RBH 81 

PICTURE PERFECT (Not Usted) RBH 84 
PIECES OF ME (Studio Beast Music. BMV^Namer- Tamerlane 

Publishing Corp , BMVChuck Harmony's House Publishing, 
ASCAP/Strauss Co., LEE., ASCAPAdomahanis Music Rib- 
lishing, ASCAP/EMI April Music, Inc . ASCAP/Blue Toes, 
ASCAP/Bug Music, ASCAP), AMP/HL, RBH 37 

POLCE DOG EWES (Public Domain) H100 74 
POT OF GOLD (BabyGa e, BMVSony/AN Songs LLC, 

BMVRco Pride Publishing, BM /Songs 01 Universal, Inc., 

BMVCulfure Beyond Ur Experience Publishing, BMVEMI April 

Music. Inc., ASCAP/Sam Hook Music, ASCAP/Schweery 
Beats Publishing. ASCAP/Panic Attack Publishing. 

ASCAP/Universal-PolyGram International Publishing, 
ASCAP/Low Cowl Music. ASCAP, AMPML RBH 62 

PRETTY GIRLS (Yaggamenb Music, BMVAr1 In The Fodder 
Music, BMVBug Music, Inc., BMVJonathan Rolm Music 
BMVSony/AN Songs LLC, BMVAorldor Music. BMVNeMorih 
Emenainrnenl, LLE, ASCAP Iliam Jordan, ASCAP/Clemmie 
Rishad Fenton, BMVSherreun Edwards, BMI), HL H1130 43 

PROMISE ISE (EMI Foray Music SESAC/Rico Love Is Still A Rap- 
per, SESAC/Mayimba Music. Inc.. ASCAPBalalxas De 
Romeo, ASCAP/Courtney Madison Music. BMVWarnerTamer- 
lane Publishing Corp.. Ball) LT 10 

PUMPED UP KICKS (Smims Colee And Tea Music Publishing, 
",1 ''MPH10 3 

EL PUNTO FINAL (Marcha Musical Corporation, ASCAP /Josan 
I. :. BMI.PacTC_Nn C' ^vrnhlhin ASCAP/Cruz De 

Q 
QUE A TOGA MADRE IGUE A TODD DAR1 .A Music Pub- 

I u. cl, -- . umposiloos 
AMI) t T 44 

QUICKIE M IP Music, ASCAP/Fede Music, BMVB Dizzle 

H100 67: RBH 5 
OUITATE LA VENDA iSeg -Son Music. Inc.. BMVGenio Musi- 

RABIOSA (the Caramel House Musc, BMVSony/AN Melody, 
BMI/Rtbull's legacy Publishing, BMWnivasal Music - 
Careers, BMI/Los Duenos Del Negocio Publishing, ASCAP), 

AMPML, LT 8 

RADIO MESSAGE (R.Kell Publishing, Inc, BMWniversal 
Music - Z Songs, BMI), AMP/HL. RBH 32 

RAIN OVER ME (AOuela y Ta Songs, BMVSony /AN Songs 
LLC, BMVSongs Of RedOne, BMVMarc Anthony, 

ASCAP/Sony/ATV Tunes LLC, ASCAP/2101 Songs, BMI). HL. 

H100 60; LT 4 

REMIND ME (House Of Sea Gayle Music ASCAP/EMI April 

Music. Inc.. ASCAP/Didot Have To Be Music, ASCAP), HL, CS 
9, H100 37 

RESPIRA (DaFons Songs, BMVSony/AN latin Music Publish- 
ing. LLC. BMVBmnlunes Music Publishing, ASCAP/Sony /AN 

Discos Music Publishing LLC, ASCAP/Groobid Music 
ASCAP) LT 47 

ROLUNG IN THE DEEP (Universal -Songs 01 PolyGram Inter- 
national, BMVEMI Blackwood Music Inc.. MI), AMPML, 

H100 20, RAH 74 

SAD. (Iron Sagwriling, ASCAP/Red Bull Media House GmbH, 
ASCAP/hobalt Music Publishing America, Inc. ASCAP) H100 
89 

SECOND HAND HEART (Carole Bound Music. Inc.. 

SEGACBummenran Music. Inc. SESAC/Global Dog Music, 
ASCAP/Big Yellow Dog Music. ASCAP/Words & Music, 
ASCAP/Lunalighi Music. ASCAP/pom Songs, LLC. BMVHan- 

nah Bea Songs BMVSongs For Coco. BMI). AMP CS 53 
SET FIRE TO THE RAIN (Universal -Songs 01 PolyGram Inter- 

nationaL BMVChrysals Music Ltd, PRS), AMPML, H100 72 
SEXY AND I KNOW R (Yeah Baby Music. ASCAP /Cheire 

Music, ASCAP/Party Rock Music ASCAPI H100 25 
SHAKE UFE (Young Jeezy Music Inc.. BMVEMI Blackwood 

Music Inc . BMVCopyeghl Conlrol /udmar Publishing Corn 
piny, ASCAP), HL RBH 54 

SHE AIN'T YOU (Songs Of Universal. Inc.. BMVCultune Beyond 
Or Experience Publishing. BMVCherry lam Music Publishing 
Company Inc. ASCAP/Cherry 315 Music, ASCAP/The Bad 

Bad Guys. ASCAPMIeloisl Music Publishing, BMVKMacnili- 

cenl BMVftn B. Z. Publishing Inc., ASCAP/Bug Music, 
ASCAP/WB Music Corp.. ASCAP/Sony/ATV Tunes LLC. 

ASCAPBam Jams, BMI). AMP/CLM/HL. RBH 17 

SHE WILL (Young Money Publishing Inc . BMWhmer- Tanner- 
lane Publishing Corp.. BMVtive Write LLC, BMVEMI Black- 
wood Music Inc., BMI/Hromer Bagz Publishing, BMI), 
AMP/HL, H100 26; ABA 9 

SKYSCRAPER (Gad Songs, LLC, ASCAP/EMI April Music Inc. 
ASCAPBMG Europe, ASCAP /Asia Music Media, ASCAPMey 
Kiddo Music, ASCAP/Kobalt Music Riblishing America Inc., 

ASCAP/Grry Cute Monster, BMI). AMPML, Ht 0061 
SO FRESH (Songs In The Key 01 Chadle 0, SESAC/Universal 

Music Corporation, ASCAP/Linden Sphrglield, BMVEMI 

Blackwood Music Inc BMWnwersal Music - Z Songs, BMVIII 

Will Music, Inc , ASCAP/MacDenn of Music, SOCAN/Sengs 01 

Universal, Inc , BMVA Max Enlcrlainmenl ASCAP/EMI April 
Music, Inc., ASCAP/Ritz Writes, ASCAP/Bliss 69, ASCAP/Uni- 
versal Music - Z Tunes LLC., ASCAP/Deep Sound Music, Inc 

ASCAP/Vintertainment Publishing. ASCAP. AMP/HL, RBH 63 
SO GONE (WHAT MY MIND SAYS) (Blues Baby Music 

ASCAP/Universal Music Corporalim, ASCAP/La Kasa Sole, 
ASCAP/EMI April Music. Inc., ASCAPBpuggy Bug Music, 
ASCAP/Paul Wall Publishing. ASCAP/2 Kingpins Publishing, 

ASCAP/WB Music Corp., ASCAP), AMP/HL, RBH 46 
SO IN LOVE (Blues Baby Music, ASCAPNnfvxrsal Music Cor- 

poration, ASCAP/Tappy VWhytè s Music, LLC, BMVSongs 01 

Universal, Inc BMVMusty Alic Music, BMVEMI Blackwood 
Music Inc., BMVoa Kasa Sole. ASCAP/EMI April Music Inc., 

ASCAP), AMPML, RBH 18 

SOW PIENSO EN R (Screen Gems -EMI Music Inc, 
BMVSociedad General De Autores De Espana, SGAE) LT 25 

SOMEBODY'S CHELSEA (Zavison Music Group. ASCAPBed 
Sox Fan Music. ASCAPBony /AN Cross Keys Music Publish - 

Muus c, BMVBig Loud Bucks, BMI 

ASCAP/Detect M Intruder 

SOMEONE LIKE YOU (Universal -Sings Of PolyGram Intema- 

Ihonal BMVChrysalfs Music, ASCAP/Sugar lake Music, 
ASCAP), AMPBL, H100 2 

SPARKS FLY (Sony /AN Tree Publishing Company, BMVlaylor 
Swat Music, BMI), HL CS 13: H100 57 

SPEND R (Ty Epps Music, ASCAPI ABH 67 
STAY (Gibson And Gibson Music Publishing, ASCAP/Datsdab- 

bysay Music Publishing, ASCAP/Sony /AN Tunes LLC. 

ASCAP/Food 4 Yo Soul Music, ASCAP/Christopher lacy Pub- 
lishing Designee, ASCAP/Songs Of Universal, Inc., 

BMVBayjun Beal Music, BMI), AMP/HL RBH 42 
STAY TOGETHER (Universal Music Corporation, ASCAP/Not- 

ting Dale Songs Inc., ASCAP/Uncle Buddies Music, Inc., 

ASCAP/Pay Music Group. ASCAPAedHead Productions, LLC. 

ASCAP). AMPBL, ABH 60 
STEREO HEARTS (Universal Music - Careers. BMVFebOHry 

Twenty Second Music, Inc., BMVEpilephc Caesar Music, 
ASCAP/EMI April Musc, Inc , ASCAP/Male Ball Musc, 
BMVWhere Da Kasz At, BMIMtanu Cha Cha, BMVLOUah Balls 

Soup. BMLMigh Deaf Music ASCAPBMG Ruby Songs, 
ASCAP/E A R Entertainment LTD, ASCAP), AMP/HL, H100 5 

STORM WARNING +', r. P Universal, Inc., BMVHappy Lille 
tr Music, ASCAPBughouse, 

BRAG Platinum Songs, BMVHello I 

Ir .. AMP /HL CS 28 
SUPER BASS ,i,uu Barbie Music. BMVMoney Mack 

Mo , Of Universal, Inc., BMVDaniel Andrew Pub- 
lishing ASCAPDai Damn Dean Music, BMV2412 Songs LEC, 

BMVRermusic, BMVFb Da Mastermind. ASCAP). AMP/HL, 
H100 9; LT 48; RBH 21 

SURE THING (MI Publishing, ASCAPNniversal Music Corpo- 
ration, ASCAP /Amaya -Sofia Publishing, ASCAP), AMPML, 
ASH 11 

SURVIVE (Precious Baby Publishing. ASCAP/Daodabbysay 
Music Publishing. ASCAPBvnI Ray Music, ASCAP/Food 4 Yo 

Soul Music ASCAP/Chris Johnson Music, ASCAP) BBB 51 

SWIM GOGO (Bug Music. Inc BMI/Heavens Research, 

BMWWaynne Writers ASCAP /Sony /AN Music Publishing 
Canada, SOCML/Break Nono Music SOCAN), HL RBH 70 

TABOO (Crown P Music Publishing, BMVEMI Blackwood Music 
Inc , BMVEMI Songs France, SARL) LT 1 

TAKE A BACK ROAD (EMI Blackwood Music Inc., BMVRheB- 

neck Music, BMWniversal Music - Careers, BMVHigh Pow- 
ered Machine Music BMI), AMP/HL, CS 1: H100 28 

LAKE R OFF (EMI Blackwood Music Inc., BMVString Stretcher 
Music. BMVSongs Of Souiside Independent Music Publish- 
ing, IBdemal Combustion Music, ASCAP /Oui Of The Taper - 

born. ASCAP/EMI Aprit Music. Inc , ASCAP/Didn't Have To Be 

Music, ASCAP), AMPML CS 27 

TAKE ME AWAY (Not Listed) RBH 93 
TAKE OVER CONTROL (BMG Rights Management (UK), 

PRSBMG Platinum Songs, BMVTALPA Music Publishing, 
BUMMhe Royally Rework, ASCAPMalboomers, 
ASCAP/Sony /AN Tunes LLC, ASCAP). HL HIM 41 

TAN SOLO TU (WB Music Corp.. ASCAP/Muttexechl Inc., 

SGAE/Sociedad General De &trees De Espana SGAE) LT 32 
TATTOOS ON THIS TOWN (Warner-Tamerlane Publishing 

Corp., BMVBoalwright Baby, BMVDeseet Treasure Music, 
BMVFeet In The Creek Music. ASCAPBMG Gold Songs, 
ASCAP, AMP CS 23 

TE AMO Y TE AMO (Sara Music Publishing Inc, BMI) LT 6 
THAT GIRL (Kevin Fowler Music, BMVHappy Cattle Music, 

ASCAP,/Mayes Country Songs, BMI) CS 59 
THAT WAY (Dead Stock Music, BMVWB Music Corp., 

ASCAP /4 Blunts Lit At Once Publishing, BMVFirst N' Gold 
Publishing, BMI /Jeremy Felton Publishing Designee, 
ASCAP/Songs Al Universal Inc. BM Trani Musi n9 
BMVSongs 01 Mizay Entertainment. Inc on , BMUWarna -Tama- 
lane Publishing Corp.. BMVSony/AN Songs LLC, BMI), 

AMPML, H100 75; RBH 13 
THING CALLED US (Pro deau A Williams Publishing, 

BMVJames Wesley Designee, BMVGina Agha Music Publish- 
ing, SESAC/lated Williams Designee, BMI) RBH 55 

THIS OLE BOY (WB Music Corp., ASCAP/Melissa's Money 
Music Publishing. ASCAP/Get A Load 01 This Music, 
ASCAP/EMI Blackwood Music Inc., BMVString Stretcher 
Music. BMVRhetmeck Music, BMq, AMPML, CS 45 

THREATEN ME WITH HEAVEN Amy Mae Music, 

BMVSongs Of Kobalt Music Publishing America, Inc. 
BMVGranl Girls Music, LLC, ASCAP/fhe Loving Company, 
ASCAP/Willie-0 Music, BMVOiIIon OiBniun Songs, BM!), AMP 

CS 51 

TILL l'M GONE (PGH Sound Publishing, ASCAP/WB Music 
Corp., ASCAP/EMI Blackwood Music Inc.. BMVEMI April 

Music, Inc . ASCAP). AMP/HL, RBH 94 
TONIGHT TONIGHT (Midas Music, ASCAPBleep When I'm 

Rich Music, BMVScarlet Moon Music. Inc., BMVNash 0 
Music, BMVRoditis Music, ASCAP/Here's lookin Al You Kidd 

Music, BMVBeluga Heights Music, BMVSony/AN Songs LLC, 

BMIAIey Kiddo Music, ASCAP/KOball Music Publishing Amer- 
ica, Inc . ASCAP), HL, 610019 

TONY MONTANA (Nayvadius Marimba Music BMIMWiII -A- 
Fool Miuik, BMVRock BDB Music Publishing. Inc., BMI) RBH 
48 

TOO EASY (Food 4 Yo Soul Music, ASCAP/Christopher lacy 
Publishing Designee. ASCAP/Michael Harris Publishing 

Designee. BMVGibson And Gibson Music Publishing. 
ASCAP /Songs 01 Universal, Inc., BMkBayjun Beat Music. 
BMt/Ludaais Worldwide Publishing, Inc.. ASCAP/EMI April 

Music, Inc., ASCAP), AMPML. RBH 44 
TDUGH (Sony /AN Tree Publishing Company, BMVTeslie Satch- 

er Music, BMI). HL, CS 32 

TROUBLE (Bei Mereja Music, BMVReach Global Songs, 
BMVDreamvillain, BMVSongs Of Universal, Inc., BM), 
AMPML ASH 52 

THE TROUBLE WITH GINS (Songs Of Universal Inc., 

BMVJorjan Songs, BMVeg Loud Songs, ASCAP /Angel River 

Songs, ASCAP/Big Loud Buds, BMq, AMPML, CS 43 
lu MIRADA (Waver- Tarmlane Publishing Corp., BMIM'arn- 

er/Chappell Mexico. SsCNUSehasbah Schon Publishing 
Designee, SACM) LT 45 

TU MDR (Cagey. ASCAP/WY Publishing, BMViefs Oneil, 
ASCAPAènecl Music Corporation, ASCAP/Perfect Lain Music 
Publishing. ASCAP /Joan Ortiz, BMWnìversal- Musica Unica 
Publishing. BMVTa Mente Manske Music Publishing, 
BMVFmesto F PddÍlla, BMVJuan Luis Morera Luna, BMVllan- 
del Veguilla Malave, BMVYictce Medina BMI) LT 7 

UNUSUAL (Sags Of Universal, Inc BMVAndreee Wansel, 
BMVCraws Tree Publishing, BMVSony/AN Songs LLC, 

BMVDedem Wansel Publishing Designee. BMVApril's Boy 
Muzik. BMVWamer- Tamerlane Publishing Corp BMVEzekiel 

Lewis Music, HMI/Universal Music Z Songs. BMVJeny Lee 

Publishing. ASCAPDream Team Music, ASCAP/Uwe Write 
LLC. BMVEMI Blackwood Music Inc .. BMI), AMPML, RBH 25 

UP (Not Lisled) RBH 72 

WALK M.J. Twelve Music. BMVSongs Of Universal. Inc.. 11,4V1 

Love The Punk Rock Music. BMVTiving Under A Rack Mac, 
ASCAPNnser - -al Music Corporalion, ASCAP/Frying Futon 
Music, BMIP Ot Kobalt Music Publishing America, Inc. 
BMV Ar /iii. Music, BMV&g MSC, Inc. BMI), 

AMPHI 
WALK ON ASCAP) RBH 59 
WANNA MAKE YOU LOVE ME Music 01 Cal N, BMVCaI IV 

01 Stage Three, BMVBobby's 

Chrysalis Music Publishing, 

WE OWNED THE NIGHT :..unen- Tamerlane Publishing Corp., 
AMVDWIIa,wcod Muse. BMVRADIOBULLETSPublishing, 

BMVEMI Blackwood Music Inc , BMI/S00g Stretcher Music, 
BMI), AMP/HL CS 16, H100 65 

WET THE 8E0 (Songs M Universal, Inc., BbVCulure Beyond 
Ur Experience Publishing, BMVSeanl Music Publishing, 
BMVEMI April Music, Inc, ASCAP/KMacnificent BMVAmbee 
Street Publishing, ASCAP/Ms, Lynn Publishing, ASCAP/Uni- 
versal Music Corporation, ASCAP/Notting Dale Songs Inc., 

ASCAP/ionnalisic Hitz, ASCAlAudacns Worldwide Publish- 
ing. Inc. ASCAP). AMPML, H100 90, ABH 12 

WHERE COUNTRY GROWS (EMI Blackwood Music Inc., 

BMVGin Road Music Publishing, BM /Music 01 Stage Three, 
BMVBobby's Song And Salvage, BMVBMG Rights Manage- 
ment (US) ELC, ASCAP), HL. CS 44 

WHERE I COME PROM (Big Red Toe, BMVBig Loud Bucks, 
BMVAmarillo Sky Songs, BMVEMI Blackwood Music Inc., 
BMVString Stretcher Music. BMI), HL CS 41 

WHERE THEM GIRLS AT (Cotter Boy Music, LLC, BMVDipiu 
s.r.I.. SACENNE -Class Publishing, BMVEMI Blackwood Music 
Inc. BMI/Harajuku Barbie Music, BMVSongs Of Universal, 
Inc., BMVMoney Mack Music BMVMaiI On Sunday Music, 
ASCAP/Play- N- Skillz Music, ASCAP/EMI April Music, Inc, 
ASCAP/Serious Scriptures, ASCAP/Skilb For Skilb And Play 

Musik ASCAP/Sony /AN Songs LLC, BMVSony/AN Tunes 
LLC, ASCAP/What A Publishing LID, SACEMBIaptro, Bern- 
stein & Co, Inc, ASCAP, AMP/HL H10076 

WRHOUT YOU (UR-rd Music, ASCAP/EMI April Music, Inc, 
ASCAPBieo Luve Is Sill A Rapper, SESAC/EMI Foray Music 
SESAC/Shapiro, Bernalein & Co., Inc., ASCAP/What A Pub- 
lishing LTD. SACEMBony /AN Songs LLC, BMVñano Songs, 
BMVTalpa Music BV. STEMRABister Editions, SACEM), HL, 

H100 15 
WOP (SlereoFame Publishing/Slap Dash Publishing, BMI) RBH 

90 
WORK OUT (Dreamvillain, BMVEMI Blackxvod Music Inc., 

BMVPloase Gimme My Publishing Inc , BMVSongs M Univer- 
sal, Inc., BMVMirimode Music, BMVBMG Chrysalis Music 
Publishing, HMVJOhn Legend Publishing, BMVSueneke 
Rainey Music, /SDP/Roiled Reces Of Mind Music. 
ASCAP/EMI Virgin Music Inc.. ASCAP/Elliot Wolff, ASCAP, 
AMPML, H100 79: RBH 41 

YES (45th & 3rd Music Publishing Inc., BMVSony/AN Songs 
LLC. BMVSludio Beast Music, BMVWamer- Tamerlane Publish- 
ing Corp BMI), AMP/HL RBH 31 

YOU (Mayimba Music, Inc., ASCAP/Paladas De Romeo, 

ASCAP) LT 17 

YOU (Runniri Behind Publishing. ASCAP/EMI April Music, Inc., 
ASCAP/Universal Music - Careers, BMVHigh Powered 

Machine Music BMI). AMPML, CS 39 
YOU AND I (Stefan( Gemanota pNJa Lady Cage, 

BMI/Sony/ATV Songs LLC, BMVHOUSe Of Gaga Publishing, 
Inc., BMVGIOJce Music Inc.. BMI). HL H100 10 

YOU AND TEQUILA (Songs 01 Universal, Inc., BMVHamWaerg 

Music, BMVWB Music Corp., ASCAPBeanaling Music 
ASCAP) AMP/HL CS 3: H100 36 

YOU DON'T KNOW HER LINE I DO (Warner- Tamerlane Pub- 
lishing Corp , BMVlndsna Angel Music. BMVSongs of Jim 
McCormick. BMI), Amp H100100 

YOU MAKE ME FEEL.. (AOlatom Music Ltd, PRSÆèemosic 
(UK) Ltd, PRS/P & P Songs Ltd, BMI) H100 7 

YOU WERE MEANT FOR ME (WB Music Corp.. 
ASCAPMuumba Music ASCAP), AMP RBH 85 

YU. MAD Money Mack Music BMVHaajuku Barbie Music, 
BMVSongs M Universal, Inc., BMVMis Publishing Group 
West. ASCAP/WB Music Corp., ASCAP/MADMA( SOUND, 
ASCAP). AMPML RBH 73 
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RECORD COMPANIES: Razor & Tie appoints Pete Giberga 
VP of A &R. He will continue to serve as a manager at Career 
Artist Management. 

Wind -up Records names Adam Zengel director of brand- 
ing. He was manager of synchronization at Imagem Music 
Group. 

PUBLISHING: BMI promotes Stuart Rosen to senior VP /gen- 
eral counsel. He was VP of legal. 

CONNELL 

TOURING: The Windish Agency taps Daniel Traci as a music 
agent in New York. He was an agent at International Creative 
Management. 

Nederlander Concerts taps Shannon Russell as sales man- 
ager for the City National Grove of Anaheim (Calif.) venue. 
She previously held the dual roles of director of convention 
services and senior sales manager at the Sheraton Anaheim 
Hotel. 

DIGITAL: Mobile app development firm Mobile Roadie ap- 
points Andrew Mains COO. He was VP of sales and marketing 
at Topspin. 

TV /FILM: BET Networks names Eddie Hill senior VP of con- 
sumer marketing. He was senior VP of marketing at WWE. 

RELATED FIELDS: RightsFlow appoints Fred Beteille senior 
VP of operations and technology. He was senior director of 
strategic technology at the Harry Fox Agency. 

SESAC promotes J.D. Connell to VP /counsel of new media 
licensing. He was director of new media. 

Webster & Associates Public Relations & Marketing pro- 
motes Jeremy Westby to VP of operations. He was account 
executive. 

-Edited by Mitchell Peters 

WORI(S 
FAR *EAST MOVEMENT PREPS ISA CONCERTS 
In the comingweeks, Asian -American group Far *East Movement 
and film production crew Wong Fu Productions will stage some of 
their biggest charity- focused International Secret Agents concerts 
yet for fans in Northern and Southern California. 

A portion of ticket sales proceeds from the concerts -Sept. 24 

at the San Jose Civic Auditorium and Oct. 1 at Long Beach's Harry 
Bridges Memorial Park on the Queen Mary -will be donated to 
youth educational nonprofit 4C the Power. 

Since 2008, Far *East Movement and Wong Fu Productions 
have staged ISA concerts in Los Angeles, New York, San Francisco 
and Seattle. The group's Key Nish says the L.A. -based hip -hop 
act -which also includes members Prohgress, J- Splifand DJ Vir- 

man -has worked with 4C the Power through the years and has 
even participatedinworkshops. "We'd go and teachworkshops and 
try to inspire kids, especially with budgets being cut in schools," 
says Nish, whose group is in the studio working on the follow - 
up album to 2010's Free Wired (Interscope /Cherrytree), which 
spawned the Billboard Hot 100 No. 1 "Like a G6." "The first that 
goes out is music and anything creative." 

In addition to Far *East Movement, acts confirmed to perform 
include YouTube stars Ryan Higa and David Choi, "America's 
Best Dance Crew" champ I.aM.mE, comedian Kevin Wu and 
singer Cathy Nguyen in San Jose, and B.o.B and Sean Kingston 
in Long Beach. 

Tickets for the events are available at lSAtv.com. 
-Mitchell Peters 

BC 1(13 EAT 

Zac Brown looked across at the two Country Music Hall of Famers 
and two veteran rock stars who shared the Club Nokia stage with 
him as part of the Sept.13 All for the Hall Los Angeles fund -raising 
concert. He then modestly suggested that he didn't belong in such it 
esteemed company. The All for the Hall concert series brought 

PI five songwriters from different generations, genres and 
backgrounds and lined them up across the stage for an evening 
of jamming and brilliant music. Among those in attendance were 
(from left) Country Music Hall of Fame and Museum director Kyle 
Young, REO Speedwagon's Kevin Cronin, Sheryl Crow, Brown, 
Emmylou Hint and Vince Glll. PHOTO. ALEX BERLINER 

Grammy Award -winning 
trio Lady Antebellum 
celebrated the Sept. 
13 release of its third 
studio album, Own the 
Night, with an intimate 
performance for fan 
club members, EMI 
execs and industry VIPs 
at New York's Irving 
Plaza. After the show, 
Lady A's Charles Kelley 
,end Dave Haywood told 
Billboard they hoped 
new track "Stone" would 
be a future single -after 
current top 20 hit "We 
Owned the Night" runs 
it course. Haywood 
noted that watching 
album track sales is a 
great gauge in picking 
future singles. From 
left at the event are EMI 
Music Services executive 
VP Dominic Pandiscia, 
Billboard associate 
charts director Gary Trust 
and director of charts 
Silvio Pietroluongo, 
Kelley, Capitol Records 
Nashville president/ 
CEO Mlke Dungan, Lady 
A's Hillary Scott and 
Haywood. PHOTO: CAPITOL 

RECORDS NASHVILLE 

Last time Nappy Roots dropped by Billboard, the rap group was celebrating the 
gold- certified success of its 2002 Atlantic debut, Watermelon, Chicken & Gritz. 
During the Los Angeles stopover on its current tour, the act visited Billboard senior 
correspondent Gall Mitchell to discuss the Oct.11 arrival of fifth album Nappy 
Dot Org. The new set, released through Nappy Roots Entertainment Group/ 
AVJ Records, was produced by the pioneering collective Organized Noize (TLC. 
OutKast, Goodie Mob). From left are Nappy Roots' Fishscales, Mitchell and Nappy 
Roots' B. Stille, Big V (aka Vito), Sklmy DBVllle and Ron Clutch. PHOTO: AKI KANEKO 
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BMI spiked the mix at the Austin City Limits Music Festival, held Sept. 
16 -18 in Austin. In the spirit of BMI's diverse roster and of the fest itself, 

the BMI stage drew deep crowds with genre- jumping panache. Caught 
backstage are (from left) BMI assistant VP of writer /publisher relations 

Clay Bradley; Kingston Springs members James Guktry and Matthew 
DeMalo; hip -hop artist Chancellor Warhol; Kingston Springs Jon 

Para Ian Ferguson and Alexander Geddes; and BMI senior director of 
writer /publisher relations Mark Mason. PHOTO: ERIKAGOLDRINI: 

L 
The T.J. Martell Foundation for Leukemia, Cancer and AIDS Research held its third annual 
Family Day Los Angeles event on Sept.18 at CBS Studios in Studio City, Calif. The event 
included carnival games and live entertainment provided by "The Voice" finalist Dia 
Frampton and bands Honor Society and the Downtown Fiction. Families from the music, 
entertainment and medical communities, along with many celebrities, including Family 
Day chairman and Atlantic Records executive VP Kevin Weaver (right), came together to 
honor this year's award recipients, Universal Pictures president of film music and publishing 
Mike Knobloch (center) and Paramount Pictures president of motion picture music Randy 
Spendlove. PHOTO, LINDSEY ROWE 

"Ths is the biggest night of our career," Gourds accordionist /keyboardist Claude Bernard joked early on during the alt - 
country band's album release party at Los Angeles' Echo on Sept.13. But the smiles on attendees' faces at the 350- capacity 
venue proved it was an evening to remember. The Austin -based group was in high spirits for the release of its Vanguard 
Records debut, Old Mad Joy. From left: Gourds manager Joe Priesnitz, Vanguard senior director of artist and media relations 
Lucy Sabini, Gourds sound engineer Mark Creaney (in red shirt), Gourds members Keith Langford (gray beard) and Jimmy 
Smrth (green hat), Vanguard VP of national promotion Ayappa Biddanda (back row, middle), Bernard, Vanguard VP of A &R 
and marketing Stephen Brower (middle, with glasses and bearc), Welk Music Group director of A &R Bill Bentley, Gourds 
members Kevin "Shinyribs" Russell (white shirt) and Max Johnston (gray T -shirt, glasses). PHOTO: MITCHELL PETERS 

On Sept.13, the RIAA sent off eight -year chairman /CEO Mitch Bdlnrvol (left) 
in style with the "You Say Goodbye, I Say Hello" event that also welcomed 
his successor, Cary Sherman, at its Washington, D.C., headquarters. 
Bainwol is leaving to become CEO of the Alliance of Automobile 
Manufacturers. Sherman has served as RIAA president since 2001 after 
joining the organization in 1997. They pose here with a commemorative 
plaque presented to Bainwol at the event. PHOTO: CARLV GLAZIER 

GUILD OF 
MUSIC 
SUPERVISORS 
STUMPS 
DURING 
EMMY WEEK 
It was no coincidence that the Guild of Music Super- 
visors held a get- together on Sept. 12-sandwiched 
between the Creative Arts Emmy Awards on Sept.10 
and the Primetime Emmy Awards on Sept.18. Presi- 
dent Maureen Crowe wants the troops to rally behind 
GMS' push for a music supervision Emmy. "When 
you elevate the music supervisors, you elevate the 
music," Crowe told Billboard.biz at the gathering, 
held on the rooftop pool patio of the London Hotel in 

West Hollywood, Calif. PHOTOS: MICHAELTIGHE 

UPPER LEFT: "True Blood" supervisor Gary Calamar 
recounting his recent trip to Germany's Popkomm for GMS' 
Maureen Crowe (right) and Julia Riva, owner /president of 
Four Jay's Music Publishing and GMS sponsor. 

UPPER RIGHT: The event resembled a family gathering as 
more than 40 music supervisors were joined by 
publishers and music library representatives feasting on 
hamburgers and truffle fries. From left: Sony /ATV Music 
Publishing director of videogames, film and TV music 
Randy Sheffer and VPs of film & TV music /music 
supervisors Wende Crowley and Billy Gottleib; BMG VP of 
film & TV catalog marketing Ed Razzano; "Vampire Diaries" 
music supervisor Chris Moliere; "O'Viva" music clearance 
coordinator Joey Singer; and Recording Academy trustee 
and writer /producer Darrell Brown. 

LOWER LEFT: Enjoying the refreshments are (from left) 
music supervisor Trygge Toven, GMS' Maureen Crowe and 
Television Academy governor Mark Wafters. 

LOWER RIGHT: GMS' Maureen Crowe (left), Killer Tracks 
VP of sales Anna Maria Hall and Song Stew founder 
Jonathan McHugh chat about the ways in which the guild 
can better petition for its members. 

Copyright 2011 by Prometheus Global Media, LLC. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE 

(ISSN 0006 -2510: USPS 055-100) is published weekly except for the first and third weeks in January, the first week in March, the first week in May, the third week in July. and the last week in December by Prometheus Global Media, LLC., 770 Broadway, New York, N.V.10003 -9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental 
Europe 229 pounds. Billboard. Tower House. Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, N.Y., and at additional mailing offices. Postmaster: Please send changes of address to Billboard, P.O. Box 3595, North- 

brook, IL 60065-3595. Current and back copies of Billboard areavailableon microfilm from Kraus Microform, Route100,MillWood.N.Y. 10546 or Xerox University Microfilms, P. O. Box1346, Ann Arbor, MI 48106. For reprints contact: Wright's Media, pgm wrightsmedia.com,1- 877 -652 -5295. Under Canadian Publication Mail Agreement No.40031729 

return undeliverable Canedianaddrosses to DHL Global Mail, 7496 Bath Rd82, Mississauga, ON L4T1L2. Vo1.1231ssue 34. Printed inthe U.S.A. For group subscription information, call 212-493-4088.For subscription infortn2don,ca11800- 658 -8372 (outside U.5.:847- 559 -7531) ore -mail nbbpaid,4.omedia.com. For any other Information, call 212- 493 -4100. 

50 I BILLBOARD OCTOBER 1, 2011 



_AA 

OVER 3 MILLION SINGLES AND GROWING 

#1 Billboard Hot 100 
#1 Top 40 Mainstream 

#1 Hot AC 
# iTunes 

# 1 Digital Single 

RECORDS 

JCsì 201 1 A &M /Octone Records 

www.maroon5.com www.amoctone.com 

# 1 UK 
# 11 Europe Airplay 
# 1 Europe Digital 
# 1 Canada 
# 1 Australia 

and more 

www.twitter.com/maroon5 www.facebook.com/maroon5 

MANAGEMENT: JORDAN FELDSTEIN ; CAREER ARTIST MANAGEMENT 



"Every day I get to help 
talented musicians and 
business managers achieve 
their financial goals." 

During 25 years of working in financial services, 

I've learned to look beyond the obvious. My team 

works with every client to identify the set of goals and 

objectives that will satisfy and sustain them best. We 

keep listening until we get it just right. Everything 

we do is tailored around this plan, and we adapt it as 

their needs grow and evolve. 

City National is The way up® for your business. 

Holly Bell 
Senior Vice President 
City National Entertainment 

Experience the Difference. 

Contact Holly today at (615) 425 -4702 

54 Music Square East, Suite 100 
Nashville 

cnb.com/nashville 

CITY NATIONAL BANK 
The way up. - ti 


