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Yeah, and then
you woke up,
It was awesome. | got a low rate,
perfect terms, and get this ...
there was this super cool,
un-bank-like person helping me.

You weren't dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and 3/1 == 2.750%*
understand your industry is nothing new here at First Entertainment .
5/1 = 3.375%

Credit Union. We've been taking care of entertainment industry folks

like you for decades. 7/., T 3.750%*

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
— consider First Entertainment. We have a variety of real estate loan
products to choose from and we offer jumbo loans up to $2,000,000.

ENTERTAINMENT

=l ;
== CREDIT

Visit www.firstent.org for more details or call us ot 323.845.4411. A

As of 7/14/11, our 3/1 HYBRID rate is 2.75%, Annual Percentage Rate of 2.571%, our 5/1 HYBRID rate is 3.375%, Annual Percentage Rate of 2.819% and our 7/1 HYBRID rate is 3.750%, Annual Percentage Rate of 3.097%. These
loans are based on a California refinance transadiion of an owner-occupied, single-fomily residence with 80% loan-to-value, st lien position and approved credit. O point, standard fees apply for loan amounts of $417,001 to $729,750
The 5/1 and 7/1 HYBRID loan adjustable rate feature has a current index based on the 1-year UST CM (weekly) at .190%, initial change cap of 5%, annual cap 2%, life cap 5%, margin 2.25%. As an example, o 5/1 HYBRID loan with
a loan amount of $600,000, would have an estimated payment of $4.42 per $1,000 borrowed. The loan is fixed for the first 5 years, then recalculated annually thraugh year 30. As an example, the 7/1 HYBRID loan with a loan
amount of $600,000, would have an estimated payment af $4.63 per $1,000 borrowed. The loan is fixed for the first 7 years, then recalculoted annually through year 30. The 3/1 HYBRID loon adjustable rate feature has a current
index bosed on the 1-year UST CM (weekly) at .190%, initial change cap of 2%, annual cap 2%, life cap 6%, margin 2.25%. As an example, the 3/1 HYBRID loan with a loan amount of $600,000, would hove an estimated payment
: of $4.08 per $1,000 borrowed. The loan is fixed for the first 3 years, then recalculoted annually through year 30 Siandord underwriting, tox service, and flood manitaring fees apply. Estimated closing costs of $3,031.00 apply for loan
Get the free mobile app at amount of $600,000. Stondard qualifying credit and rotios are required. Property insuronce is required. Other terms moy apply for purchase transoctions. Other rates and terms are available for loans up to $2,000,000. Rates and EQUAL HOUSING
http://gettag .mobi guidelines are subjec to change without notice LENDER

If you're reading this ad, you're eligible to join.
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DISASTER AT THE FAIR

After a collapsing stage

in Indiana kills five,

outdoor event safety is

12 Latin

13 Digital Entertainment

thrust into the spotlight.

FEATURES

COVER STORY

16 THE LOVE MOVEMENT Sade's tour

witk John Legend is on pace to be one of the

year’s blockbusters.

20 HEAVY LIFTING wmick Jagger and Dave

Stewart tap into Jamaica, India—and the Andrews

Sisters—to create a supergroup.

RADIO FLYERS Ten major-market stations

that rule the ratings game with enthusiasm for

multiple platforms.

15 Q&A: Chang Weisberg

TAKE A GOOD LOOK AT ME NOW

How do you solve an excellent problem like Nick
Lowe? Put in 18 months of setup, then send him

on tour with Wilco.
POWER PLAYERS

LATIN POWER PLAYERS

Billcoard honors leaders of the Latin music industry.

MUSIC

37 TROUBLE MAN
As his fourth album
arrives, Game
causes a stir.
6 Questions:
Kourosh Yaghmaei

.COM EXCILUSIVES
Visit Billl rd.com to dive
into our Icok at fall’s 25
most anticipated albums,
and join us as we reveal
what our readers voted
to be the 10 best MTV
Video Music Awards
performances of all time.

IN EVERY
ISSUE
44 Marketplace
45 Over the Counter
45 Market Watch
46 Charts
61 Backbeat

ON THE COVER: Sade photograph
by Ricky Fitchett/Zuma Prass

FUTURESOQUND
Billboard’s inaugural
FutureSound event, in
association with Loeb &
Loeb, is set for Nov. 17-18
at Terra in San Francisco.

Registration is now open.

For more, go to future
soundconference.com.

/

NICK LOWE 24

JONMIE FRON|

FILM & TV MUSIC

The Billboard/Hollywood
Reporter Film & TV Music
Conference will take place
Oct. 24-25 at Los Angeles’
Renaissance Hollywood.
Schedule and registration
information at filmandtv
musicconference.com.

AUGUST 27, 2011

TOURING

The Billboard Touring
Conference & Awards,
presented by SlowClix, are
Nov. 9-10 at the Roosevelt
in New York. Panels have
been announced Details
at billboardtouring
conference.com.
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Rich Fitzgerald
Richice. You will be missed.
The alumni family of Warner Bros.. Reprise and distributed labels mourns the loss of one of its brightest lights.
Beyond the door

There's peace 'm sure

And I know there'll be no more

Tears in heaven

Over the years Rich has become a good friend, and in an industry that abounds with hustlers and faceless
corporate entities, he stands out as a decent, honest man who has a passion for music.

| wish there were more like him. - Clapton: The Autobiography
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>>>NMPA,
YOUTUBE
RESOLVE SUIT
The National Music
Publishers’ Assn.

says it has “reached a
resolution” of its 2007
copyright infringe-
ment lawsuit against
YouTube, but declined
to provide financial
details. Under the
resolution, music pub-
lishers will be abie to
strike licensing pacts
with YouTube that
include synch rights,
enabling publishers to
receive royalties from
ad-supported, user-
generated videos that
contain their works.
The Harry Fox Agency
will administer the li-
censing agreements.

>>>GO0GLE’S
MAGNIFIER SITE
DEBUTS

Google has launched a
music discovery web-
site called Magnifier
that features videos of
live performances, art-
ist interviews and free
music downloads de-
signed to be added to
Google Music’s cloud-
based locker. In its first
week, Magnifier ran a
“spotlight feature” on
My Morning Jacket,
giving away two tracks
from the group, in-
cluding an exclusive
live track, “The Day Is
Coming.”

>>>LABEL
EXEC RICH
FITZGERALD
DIES AT 64
Veteran label execu-
tive Rich Fitzgerald,
64, died of cancer
Aug. 15 in Los Angeles.
As head of national
promotion at RSO, he
developed campaigns
for the Bee Gees, Eric
Clapton, Yvonne El-
liman, Andy Gibb,
Irene Cara and the
soundtracks to “Sat-
urday Night Fever,”
“Grease” and “Fame.”
Fitzgerald later moved
to Warner Bros., where
he helped launch hits
for such acts as Ma-
donna, Princeand ZZ
Top. He joined Reprise
in 1987, working with
Chris Isaak, Alanis
Morissette and long-
time friend Clapton.

Reporting by
Antony Bruno and
Ed Christman.
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Disaster At The Fair

After a collapsing stage in Indiana kills five, outdoor event safety is thrust into the spotlight

tricter enforcement of

fire codes helped make

clubs safer after 100
people perished during the
notorious Great White show
in February 2003 when a blaze
destroyed the Station night-
club in West Warwick, R.I.

Now, following the Aug. 13
stage collapse at the Indiana
State Fair that killed five peo-
ple and injured dozens of others,
similar efforts are likely to be
concentrated around the slaging
of outdoor concerts.

Every summer, thousands of
outdoor shows take place all over
the world without incident. But
building standards and weather-
related safety precautions at such
events have been thrust into the
spotlight following the tragedy
in Indiana, as well as the July 17
collapse of the main stage at the
Ottawa Bluesfest during a Cheap
Trick performance and the top-
pling of the Flaming Lips’ light-
ing gear before a scheduled Aug, 6
performance at the Brady District
Block Party in Tulsa, Okla. (At
press time, the Associated Press
reported that at least three peo-
ple had died Aug. 18 at Belgium’s
Pukkelpop music festival after a
storm caused tents, lighting and
stage structures to collapse.)

Whether the deaths at the
Indianapolis fairgrounds could
have been prevented will likely
be up to the courts to decide. But
touring industry veterans agree
that the accidents illustrate how
outdoor events are much more
complex to stage than those at
fixed venues.

“There are more opportuni-
ties for installations, designs and
weather to influence the event,”
says Eric Mayers, tour manager

Storm of destruction: A stage

at the Indiana State Fair

collapses on Aug. 13 just before

country duo Sugarland had

been scheduled to perform,

killing five and injuring dozens.

for My Morning Jacket and pro-
ducer/production manager for
such events as Wakarusa, High
Sierra Music Fest and Del Fesl.
“Many of us spend a majority of
the summer season outdoors,
loading in varying degrees of pro-
duction and hanging that from a
myriad of structures.”

Jimmy Jay, owner of Hender-
sonville, Tenn.-based Concert
Staging, which for decades has
provided staging and produc
tion for fairs and festivals, says
he has witnessed severe storms
roll through during some of the
hundreds of concerts he has
staged through the years. But he
says he has avoided major acci-

i
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dents in no small part thanks to
the design of his stages.

When bad weather is coming,
“on our style of stage, the first
thing we do is lower the roof as
low to the deck as we can get
i, Jay says. “Our stages have a
flat roof, and we're able to tilt
our roof into the wind instead
of the wind catching the cover.”

But Jay’s stage designs are
much more limited in the
amount of production weight
they can support than larger
stages like the one that collapsed
at the Indiana State Fair.

That stage featured a peaked
roof, which Mayers says is “de-
signed to withstand wind and

BEYOND THE AIR

| 14

weather.” Still, no temporary
structure is impervious to the
elements, which means that
proper contingency planning
and close monitoring of the
weather remain critical factors
to ensure safety.

With weather radar read-
ily available now on mobile de-
vices, just about anyone can see
what's coming. But that doesn’t
qualify them to make the call on
what should be done. Mayers be-
lieves one person on-site should
be charged with monitoring the
weather at such events. “Moving
forward, there needs to be con-
tracted language that clarifies
who is in charge of making the

AUGUST 27, 2011

BRING DA RUCKUS

15

stage-wide weather ‘stop’ or ‘delay’
call,” he says. “Remove any chain
of command questions on-site.

Inadequate weather monitor-
ing may have played a role in
the Indiana State Fair tragedy.
The Indianapolis Star newspa-
per reported that the National
Weather Service had issued a
“severe thunderstorm warn-
ing”—which urges anyone in
the vicinity to seek immediate
shelter—six minutes before an
announcer told the crowd gath-
ered by the stage that “in just a
couple of minutes we’re going
lo try to get Sugarland onstage.
Have a great show.

James Chippendale, executive

www.billboard.biz 5



Tending to the g:len: t

Emergency se es arrive
at the scene aftér the

Aug. 13 Indiana State Fair
stage collapse.

VP at Doodson Insurance Brokerage in Dallas,
says staging claims are so infrequent that when
they happen, it’s big news. “If you take the num-
ber of festivals that are happening across the
world, and how many stages actually collapse,
it’s a very small number,” he says.

But when they do arise, sorting through them
isn’t easy. A wide range of parties carry insurance
at these events, including the promoter; vendors
for sound, lighting and staging; event organiz-
ers; and the acts performing, Chippendale says.

As for who must pay a claim, “it depends on
what the cause was, because with a stage you're
going to have dozens of different vendors that had
stuff cither attached to or a part of that stage,” he
says. “They’re all involved in that setup, soit’s a very
tricky process about who is responsible for what.”

While Chippendale says the Indiana stage col-
lapseisn’t likely to spark an increase in insurance
rates for outdoor events or the staging companies,

he adds that they could heighten awareness of

the need for better risk management prior to,
and during, an event. And he and others predict
that all parties involved with outdoor events will
be more cautious going forward, similar to the
tighter regulations with clubs and pyrotechnics
following the Station nightclub fire.

Mayers says that without stricter standards
for outdoor concert staging, more accidents will
occur. “Given the number of new, smaller festi-
vals cropping up all over the country with small
startup budgets, producers are forced to make
very difficult cost-saving decisions,” he says.
“These decisions often comprorise safety.”

Building codes adopted by local municipalities
don’t offer much guidance on temporary struc-
tures like concert stages, according to Bill Gor-
lin, VP of the entertiinment division at McLaren
Engineering Group, which has provided struc-
tural engineering services for tours by the Roll-
ing Stones, 'N Sync and other acts.

For outdoor event structures, Gorlin says there
should be greater awareness of technical stan-
dards that are being revised and expanded by
PLASA, an international trade group that repre-
sents live entertainment technology companies.
The standards set guidelines on the construction
and design of overhead structures used to cover
stage areas and support equipment at outdoor
entertainment events.

Gorlin says the recent spate of stage collapses
and mishaps appears to be isolated events, but
he adds that incorporating such standards into
building codes would improve safety. “Rather
than showing a trend, it’s just a reminder that
things could be better,” he says.

Mayers is even more specific. He believes

6 |
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that the U.S. Occupational Safety and Health
Administration, production companies and in-
surers “should require not only an engineering
stamp of the structure and load rating prior to the
event, but also a secondary sign-off post roof in-
stallation, before the production load-in,” he says.

“There should be a separate rigging [and] roof
installation certification [or a] license required to
be the crew chief responsible for the roof installa-
tion, one that takes into consideration all the miti-
gating factors—not just wind—and especially one
that is in conjunction with training from the man-
ufacturers. This certified person dictates how the
guys’ lines are set, where they are anchored, how
the skins are attached to the structure, et cetera.”

Evacuation plans are also critically important
for outdoor events. But their execution can be
affected by more than weather considerations.

The manager of a prominent touring band
who wishes to remain anonymous compares
outdoor events with iffy weather to “a game of
chicken” between performers and promoters.

If a band feels conditions are unsafe and
doesn’t play, “they don’t get paid . . . and the
promoter can go after them for restitution,” the
manager says. And if a promoter pulls the show
tor reasons that don't fit insurance company pro-
tocol, “he loses big, and the insurance company
doesn’t have to pay.” And if the show is delayed,
stagehand bills can increase exponentially.

Like at a public swimming pool, lightning in
the sky should mean everyone out due to safety
concerns, the manager says. “But the promoter
is scared shitless to call the show. He can’t go on
his gut. Instead he has to wait for his experts to
tell him what’s going on, and he has to make
sure the protocols are met.”

Because My Morning Jacket plays outdoors so
much, “we are now developing and instituting a
tour evacuation plan and communication proto-
col that will be in effect for every outdoor show,
regardless of the roof and canopy type and struc-
ture,” Mayers says, adding that the plan takes into
account the safety of the artists and crew. “This
is where the agents, managers and insurance
companies will need to be involved.”

All of this will bring more expense and hassle
to mounting outdoor shows. But the recent rash of
stage accidents reminds the touring industry that
failing to adopt such measures could exactan even
heavier—perhaps even the ultimate—cost. -+ »

Additional reporting by Ed Christman, Louis
Hau and Mitchell Peters.

, . MOBILE: For 24/7 news and analysis on
_blz your cellphone or mobile device, go to
mobile.billboard.biz.
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$10,929,728
$255/$170/
$74.50/$34.50

$5,448,713

(35176277 Canadian)

$26316/$62.63

$5,058,534
$253/%142/
$104/%$45

$4,886,555
$99/$69

$4,268,678
$95/$89.50/
$69.50/$47.50

$4,158146
$250/$149.50/
$99.50/$19.50

$3,551,430
$250/$175/
$140/$55

$3,470,134
$250/$99.50/
$59.50/$19.50

$2,068,789
$79.50/$69.50/
$25

$1,909,603
$79.50/$69.50/
$25

$971,476
$79.50/$39.50

$945,534
$49.50/$34.50

$901,665
$65/$25

$891,286
$151/$14.30

$882,744
$91.50/$31.50

$877175
$69.50/$59.50/
$25

$847148
$152.50/$37.92

$822,081
(£500.625)
$61.58

$796,907
$152.50/%$24

$787,332
$65/$25

$780,684
$74.50/$34.50

$762,668
$65/$25

$737,801
$93.50/$53.50

$737,646
$151.50/$26.75

$724,854
$69.50/$59.50/
$25

$724,297

($715.308 Canadian)

$149.50/$24.50

$717,295
$85/$65/$50/
$30

$71,879
(£436.875)
$611

$704,379
$150/%45

$683,020
$95/$70/$60/
$45

$681,017
$175/%$65

$680,573
$95/$59.50

$679,677
$65/$25

$676,020
$65/945

$675,961

(€472,284)
$77.29/$64.41

: Farm Bureau Live at Virginia

ARTIST(S)

Venue, Date

PAUL McCARTNEY, DJ CHRIS HOLMES

Wrigley Field, Chicago, July 83,988
31-Aug. 1 two sellouts

PAUL McCARTNEY, DJ CHRIS HOLMES
Beli Centre, Montreal, July 26-27

Attendance

Capacity Promoter

MPL, Marshall Arts, Concerts West/AEG
Live
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W
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o
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MPL, Marshall Arts, Concerts West/AEG

two sellouts Live, Evenko

KENNY CHESNEY, ZAC BROWN BAND, BiLLY CURRINGTON, UNCLE KRACKER

55,239
sellout

I

New Meadowlands Stadium, East
Rutherford, N.J., Aug. 13

L.A. RISING: RAGE AGAINST THE MACHINE, MUSE & OTHERS

53,639
5.000

TAYLOR SWIFT, NEEDTOBREATHE, HUNTER HAYES, JAMES WESLEY

51,395
sellout

The Messina Group/AEG Live

Los Angeles Memorial Coliseum,

Los Angeles, July 3 Goldenvoice/AEG Live

(5]
wn

Lincoln Financial Field,
Philadelphia, Aug. 6

PAUL McCARTNEY, DJ CHRIS HOLMES

4,256 MPL, Marshall Arts, Concerts West/
sellout AEG Live

The Messina Group/AEG Live

Great American Ball Park,
Cincinnati, Aug. 4

CELINE DION

The Colosseum at Caesars Palace,
Las Vegas, Aug. 9-10, 12-14

PAUL McCARTNEY, DJ CHRIS HOLMES

37854
seltout

TAYLOR SWIFT, NEEDTOBREATHE, HUNTER HAYES

Verizon Center, Washington, D.C., 26,303
Aug. 2- two sellouts

TAYLOR SWIFT, NEEDTOBREATHE, HUNTER HAYES

Allstate Arena, Rosemont, lll., 26, : q
Aug. 9-10 Ssollouts The Messina Group/AEG Live

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

Time Warner Cable Music 19,917
Pavilion, Raleigh, N.C., Aug. 5 sellout

KATY PERRY, ROBYN, DJ SKEET SKEET

Nokia Theatre L.A. Live, Los 20,769
Angeles, Aug. 5- three sellouts

BRAD PAISLEY, BLAKE SHELTON, JERROD NIEMANN & OTHERS

First Midwest Bank Amphitheatre, 28,600
Tinley Park, ill., Aug. sellout

SADE, JOHN LEGEND

Time Warner Cable Arena, 1,256
Charlotte, N.C,. July 31 13.786

GLEE LIVE! IN CONCERT!, THE LXD

1,449
sellout

21,170

Concerts West/AEG Live
five sellouts

MPL, Marshall Arts, Concerts West/AEG

Comerica Park, Detroit, July 24 Live, Olympia Entertainment

The Messina Group/AEG Live

Y
&
)
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The Messina Group/AEG Live

Goldenvoice/AEG Live

|

Live Nation

I

Live Nation

Conseco Fieldhouse, Indianapolis,

Tine Live Nation

NEEDTOBREATHE, HUNTER HA

Conseco Fieldhouse, Indianapolis, = 13,329
July sellout

SADE, JOHN LEGEND
KeyArena, Seattle, Aug. 14 3‘2‘795

IRON MAIDEN, AIRBOURNE

13,350
sellout
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The Messina Group/AEG Live

N
(-]

Live Natlon

National Indoor Arena,
Birmingham, Engtand, July 31

SADE, JOHN LEGEND

Patace of Auburn Hills, Auburn 9,146
Hills, Mich., Aug. 13.572

BRAD PAISLEY, BLAKE SHELTON, JERROD NIEMANN & OTHERS

18,110
sellout

Live Nation-U.K.

Live Nation

>
w

JOEY FOLEY/GETTY IMAGES

Columbus Crew Stadium,
Columbus, Ohio, Aug. 7

KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

17,682
each, Virginia Beach, Va., Aug. 4 18,000

RASCAL FLATTS, SARA EVANS, JUSTIN MOORE, EASTON CORBIN

23,988
seltout

Live Nation

The Messina Group/AEG Live

l

Comcast Theatre, Hartford, Conn.,
ug. 11

GLEE LIVE! IN CONCERT!, THE LXD

9,499
sellout

Live Nation

|

Vailey View Casino Center, San
Diego, May 29

SADE, JOHN LEGEND

New Orleans Arena, New Orleans, 8,726
uly sellout

TAYLOR SWIFT, NEEDTOBREATHE, HUNTER HAYES

Vvan Andel Arena, Grand Rapids, 1,012
Mich., July 28 sellout

SADE, JOHN LEGEND
Rogers Arena, Vancouver, Aug. 13 g'g‘%

KEITH URBAN, JAKE OWEN

Mohegan Sun Arena, Uncasville, 9,097
Conn., July 9-10 9,923 two shows

IRON MAIDEN, AIRBOURNE

Motorpoint Arena, Sheffield, 1,650
England, July 24 sellout

COLDPLAY

UCLA Tennis Center, Los Angeles, 6,831
Aug. 3 sellout

KID ROCK, LEROY POWELL

California Mid-State Fair, Paso 10,369 in-h
Robles, Calif., July 14.312

LEY CRUE, POISON, NEW YORK DOLLS

Red Rock Casino Amphitheatre, 7,747
Las Vegas, June 18 seliout

MICHAEL BUBLE

HP Pavilion, San Jose, Calif., 8,484
Aug.1 9.000

BRAD PAISLEY, BLAKE SHELTON, JERROD NIEMANN & OTHERS

Verizon Wireless Music Center, 23,457
Noblesville, Ind., June 18 seliout

AMERICAN IDOLS LIVE

Bridgestone Arena, Nashvllle,
July 30

IRON MAIDEN, RISE TO REMAIN

10,298
sellout

Live Nation

Live Nation
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The Messina Group/AEG Live

Copyright 2011 Prometheus Glabal Madia LLC. Boxscores should be submitted to Bob Allen In Nashville. Phone. 615-793-0466

Live Nation

in-house

Live Nation-U.K.

Goldenvoice/AEG Live
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Andrew Hewitt Co.

Beaver Productions

|

Live Nation

13,192

AEG Live
sellout

K&nig-Pilsener Arena,

Oberhausen, Germany, May,29 Wizard Promotions

Fax: 615-793-2891. Emall: bob allen@biltboard.com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.
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Health insurance priced too high
for wages too low with too little respect.

ARTISTS PERFORMING IN LAS VEGAS

ARE INVITED
TO SUPPORT THE CAUSE

OF THO E WH AKE MUCH LESS.




BY STEVEN J. HOROWITZ |

TEAMWORK
MAKES THE
‘DREAM’
WORK

Dr. Luke, Ester Dean and more—it
takes a team of A-list writers and
producers to lodge five consecutive
No. 1s—but Katy Perry is the fearless
leader of the pack

t wasn't all a dream. Katy Perry, with her sophomore

major-label album, Teenage Dream (Capitol), released in

August 2010, sent five singles to No. 1 on the Billboard

Hot 100. She is the only (and first female) artist in the

chart’s 53-year history to match Michael Jackson’s same

accomplishment, achieved in 1987-88 with five leaders
from his seventh studio LP, Bad.

Following the success of her 2008 major-label debut, One
of the Boys, the Santa Barbara, Calif., native entered the
honeymoon phase of her career. Since “California Gurls,”
featuring Snoop Dogg, reached No. 1 in june 2010, the
singer continued to dominate with the chart-toppers “Teen-
age Dream”; “Firework”; “E.T.,” featuring Kanye West; and,
as of this issue, “Last Friday Night (T.G.I.F.),” which touts
a remix featuring Missy Elliott.

According to those who helped write and produce the five
hits, the goal wasn’t so much to seek higher ground as it
was about going back to basics. Fresh off her global Hello
Kitty tour in 2009, Perry began work in Santa Barbara with
Lukasz “Dr. Luke” Gottwald and Max Martin, the dynamo
production/songwriting team behind “I Kissed a Girl” and
“Hot N Cold.” The pressure to build on One of the Boys was
growing, but the real-life streaking and skinny-dipping that
inspired “T.G.1.F.” loosened them up.

“We were all focused on making a great record, and
trying to make it as fun as possible,” says Gottwald, 37,
who served as executive producer on Teenage Dream. With
credits on Kelly Clarkson’s “Since U Been Gone,” Ke$ha’s
“TiK ToK” and Avril Lavigne’s “Girlfriend,” Gottwald had
finally broken an artist he believed in from “ground zero.”
But he knew the stakes were high. “I think that has a lot
to do with the three of us—Katy, myself and Max—being

THE
ROADTO
SUCCES

8/8/10
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‘hat 4! The many faces
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?ne from her videos for
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Perry with DR. LUKE at ASCAP’s
201Q,Pop Music Awards, where
they|were honored for “Hot N
Cold,” among other songs.

uncompromising. We dug our teeth in. We were not will-
ing to let go.”

Using their time-tested pop formula, Gottwald and
Martin laid sound beds with production protégés Ammo
(“E.T.”) and Benny Blanco (“Dream,” “Gurls”), supplying
Perry and co-writer Bonnie McKee (“T.G.I1.F.,” “Dream,”

AID.” ‘1 0

5/29/10 6/|9/|0 8/27/10 9/11/10 9/23/10 9/26/10
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i 4 ” THAT HER
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host MATT LAUER

“Gurls”) with spit-shined beats. Of the five singles, only
“Firework” had an outside hand: Norwegian production
duo Stargate teamed with Sandy Vee for the breathtaking
tune, which Perry penned with Ester Dean.

“She’s a lot more grown up. She tested the waters,” says
Blanco, 23, who worked on “1 Kissed a Girl” and “Hot N Cold,”
and recently helmed Maroon S and Christina Aguilera’s “Moves
Like Jagger” and Ke$ha's “Blow.” “Her songs, they mean some-
thing,” he says of the 26-year-old performer. “When people
listen to them, like ‘Firework,” it doesn’t matter what she’s talk-
ing about. It means something. She makes you feel like you're
there experiencing whatever she’s singing about.”

Collaborators on the No. 1s praise Perry’s ability to write
what she knows, whether it’s putting Barbies on the bar-
becue on “T.G.I.F.” or romanticizing the idea of eternal

TOP: COURTESY OF EM!; BOTTOM: LESTER COHEN/WIREIMAGE.COM

youth on “Dream.”
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“She has the raw talent and drive, and she’s a per-
fectionist,” says McKee, who's signed to Gottwald’s Ke-
mosabe Entertainment. “Her lyrics are so visual . . . it’s
not like every other ‘up in the club’ type of song. Each
has its own beautiful picture that it paints—people latch
onto that.”

Dean, who has lent her pen to Nicki Minaj’s “Super Bass,”
Rihanna’s “S&M” and Beyoncé’s “Countdown,” joined Perry
in the studio to flesh out her ideas for album cut “Peacock”
and “Firework.” The latter topped the Hot 100 in December,
making it the third consecutive single from Teenage Dream
to top the charts. Though Perry was on a hot streak, Dean
still didn’t see it coming. “It was a shock, due to the other
songs that play on the radio,” she says. “Thank God [Perry]
decided to write a song that maybe a writer wouldn’t even
have given to her.”
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But Vee (aka Sandy Willhelm), who co-produced with
Stargate the outsider’s anthem, knew it was a hit from the
start. Perry “knows what she wants. She can write some
good lyrics. It wasn’t like Ester was writing a song. That
song is a real co-write. She was so involved in the song.”

Gottwald feels it’s all about Perry’s newness and her
ability to take risks.

“A debut artist has to fight everybody, and it’s almost
got to be better than everybody else,” he says. “But I've
seen this before with artists. Once they have a bunch of
big songs on it, they become staples at radio—tried and
tested. Katy has become that. She’s earned that, where she
can do a song like ‘E.T." and it’s a bit of a curve ball. Would
that song work as the first single for a new artist? Maybe
not. But because she just nailed it so much and killed it,
she can take a chance.” .
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Katy Perry makes history with her
fifth No. 1 hit from ‘Teenage Dream’

Pop superstar Katy Perry has become the first female
artist, and the second overall after Michael Jackson, to
top the Billboard Hot 100 with five songs from the same
album (see chart, page 50).

Perry reaches this milestone in the current chart
week, as “Last Friday Night (T.G.I.F.)” becomes her fifth
No. T hit on the Hot 100 from her Capitol Records set
Teenage Dream. A remix of “Friday” featuring Missy El-
liott was released Aug. 8 and accounted for 25% of the
song’s overall digital sales in the Aug. 8-14 sales track-
ing week, when it was discounted to 69 cents at iTunes
and Amazon’s MP3 store.

Perry’s historic Hot 100 coronation follows four prior
No.1s from Teenage Dream: lead single “California Gurls”
(featuring Snoop Dogg), the title cut, “Firework” and
“E.T.” (featuring Kanye West). The album bowed atop
the Billboard 200 in the Sept. 11, 2010, chart week and
has sold 1.7 million units in the United States, according to
Nielsen SoundScan.

Perry’s string of chart-topping singles from Teenage
Dream matches the feat first accomplished by Jackson
in 1987-88, when the late King of Pop reached the sum-
mit of the Hot 100 with five songs from his album Bad:
“l Just Can’t Stop Loving You” (with Siedah Garrett), the
title track, “The Way You Make Me Feel,” “Manin the Mir-
ror” and “Dirty Diana” (see story, page 42).

Perry’s streak of five consecutive Hot 100 No. 1s promoted
toradiois the most by a lead artist since Mariah Carey scored
a similar run in 1990-91. Whitney Houston holds the chart
record with seven straight leaders in 1985-88.

Further highlighting Perry’s stretch of dominance is her
unprecedented streak of inhabiting the Hot 100’s top 10
for 66 consecutive weeks, dating to the debut of “Gurls”
at No. 2in the May 29, 2010, chart week. Perry shattered
the prior mark of 48 straight frames in the top 10 set by
Ace of Base in 1993-94.

The five Hot 100 chart-toppers from Teenage Dream
have generated combined digital track sales of 20.2 mil-
lion, led by “Gurls,” which has sold 4.9 million, followed
by sales of 4.8 million for “Firework,” 4.6 million for
“E.T.,” 3.9 million for “Teenage Dream” and 2 million for
“Last Friday Night (T.G.1.F.),” according to SoundScan.

—Gary Trust and Ed Christman
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Take Me Higher

A revitalized lineup of music reality shows puts artist

development front and center

i the start of the year, the future of music reality shows

looked deeply uncertain. Now the newly revitalized

genre, helped by a successful makeover of Fox’s “Ameri-
can ldol” and the successful debut of NBC’s “The Voice,” finds
itself at a different sort of crossroads.

For the first time in broadcast history, singers and songwriters
across multiple genres will be competing throughout the fall and
spring seasons for cash prizes, publishing deals and recording
contracts. NBC expanded its a cappella show “The Sing-Off” to a
full fall season. Fox finally got its cast together for the U.S. debut
of “The X Factor.” And the Hub network saw an opportunity
in bringing together teenage talent on its new show “Minors &
Majors.” The July 10 season premiere of BET’s gospel competi-
tion show “Sunday Best” drew a combined average of 1.8 million
viewers, the show’s largest season premiere audience to date, ac-
cording to the network.

But the schedule won't just be more of the blunt, no-holds-
barred commentary of Simon Cowell, who returns to American
TV this fall with “The X Factor.” Thanks to “The Voice” and the
supportive approach of new “Idol” judges Steven Tyler and Jen-
nifer Lopez, benevolence and artist development have become
something of a beacon for all music competition shows.

In fact “Minors & Majors” will be the first music competition
show to date that won't eliminate any of its contestants. Instead, it
will declare a winner at the end of 15 weeks based on who execu-
tive producers Evan and Tim Bogart want to work with in their
Boardwalk Entertainment company.

“The Voice’ definitely had an effect in showing how it's im-
portant to help young artists,” Evan Bogart says.

With its tandem of “American Idol” and “The X Fuctor,” Fox
is putting contestants on a bullet train to instant fame, enlist-
ing Universal Music and Sony Music to co-captain the journey.

The two shows aren’t the only ones with major-label partner-
ships. Epic will release on Aug. 30 the debut of Committed, win-
ner of last season'’s “Sing-Off” (see story, page 38), while Univer-
sal Republic is eyeing a November release for the new album by
“Voice” victor Javier Colon

But “Idol” and “The X Factor” are more transparent in their
emphasis on the creation of stars. The former’s studio sessions

f
| FOR THE RECORD

A story inthe Aug. 6 issue incorrectly reported that Ricky
Skaggs’ album Country Hits Bluegrass Style debuted at
No. 1on Billboard’s Bluegrass Albums chart. it debuted

at No. 3.
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last season brought into the fold Interscope Geffen A&M chair-
man Jimmy lovine, who clearly endorsed young singers with com-
mercial aspirations who would be inclined to follow directives.

Moreover, season 10 winner Scotty McCreery benefited from
the show’s switch from Sony to IGA, which released an official
video for McCreery’s first single, “I Love You This Big,” less than
three months after his victory and has slated an early-October re-
lease for his debut album, a month earlier than RCA's 2010 release
of season nine winner Lee DeWyze’s debut album, Live It Up.

“The X Factor” will take the show-label relationship a step tur-
ther, with Epic Records chairman/CEO Antonio “L.A.” Reid serv-
ing as a judge and the winner getting a Sony Music/Syco Music
recording contract that the labels say is valued at $5 million. The
mentoring component, crucial in distinguishing “The X Factor”
from “Idol,” is likely to compel judges to focus on star qualities
and not just pitch and song selection. “If 1 didn’t think we couldn’t
find someone worth $5 million in America, we wouldn't have
made the show in America,” Cowell said via satellite at the Televi-
sion Critics Assn.’s annual press tour in Beverly Hills on Aug. 5.

Based on the 12-minute promo lape Fox created for “The X Fac-
tor,” the show will feature a mixture of elements found in “The
Voice” and “Idol”—a 42-year-old singer angling for one last shot, a
sassy teen brimming with ambition, judges who are alternately mys-
tified and moved by what they see and arena-level production values.

Reid said during the press tour that he saw more auditions in a
day than he would in a year as a label executive and noted that the
talent he has seen is the opposite of how he has worked during the
last 25 years. “Most talent traditionally doesn'’t get a contract for
what they do onstage,” Reid said. “It’s a very different platform.
Many singers have hits and only learn how to perform live after.”

That distinction alone seems to puts “The X Factor” more in
line with “The Voice” and “The Sing-Off,” two shows that reward
singers whose understanding of presentation and dynamicsin a
performance helped advance them in the competition.

But to make for good TV, a driver for the fall shows will be their
behind-the-scenes elements, including the inspirational stories of
the performers. “The X Factor,” which premieres Sept. 21, will air
10 taped episodes before it starts an eight-week run of live shows.
All other upcoming music reality show episodes will be taped
in advance, with the exception of the finale of “The Sing-Off.”

“Sing-Off” judge Ben Folds says that even with the expansion
in episodes and performing groups—the show will have 16 con-
testants al its Sept. 19 season premiere, up from 10 last year—the
focus will remain on melody, harmony and rhythm done solely
with the human voice. “It would be really easy to make it about
the drama behind the scenes,” Folds said before one of the sea-
son’s first tapings. “But it’s about the music.” .
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LILJON MARKUS  DJ VICE
SCHULZ

JUDGMENT DAY /) LASTS ALL NIGHT LONG

VEGAS
Spin-Off

IT'S JUDGMENT DAY FOR ONE NEW DJ.

Las Vegas. It's the hub for the world’'s best chefs, shows and legendary DJs playing 24 hours a day.
Now, the international hub for electronic dance music is adding a new D) to the mix.

But no one knows who it will be. Yet.

Join us for the Vegas Spin-Off, a live showdown where seven up-and-coming artists compete
-1 for a guest spot at one of Las Vegas’ hottest clubs. You can be part of it. It happens Monday, September 26th
at Marquee Nightclub and Dayclub. Details at VisitLasUegas.com/spinoff. m

2z

¥ Like: facebook.com/vegas . Mobile: m.VisitLasVegas.com VisitLasVegas.com

. Follow: twitter.com/vegas



Tried AndTrue .

Salsa star Jerry Rivera returns with indie label deal

Salsa, a genre increasingly dominated
by established names, experienced a
boostin sales with the July release of Luis
Enrique’s Soy y Sere (Top Spot Music).

Now, another veteran salsa singer has
re-entered the fray. And like Enrique,
he’s done so on an independent label.

After a four-year hiatus from record-
ing, salsa star Jerry Rivera returned
in late July with El Amor Existe (Vene-
music), an album featuring covers of
romantic salsa hits from the 1990s
and 2000s, written by great Venezu-
elan singer/songwriters Franco De
Vita, Ricardo Montaner and Guill-
ermo Davila.

The familiarity of the songs, com-
bined with a major promotional cam-
paign on TV and Rivera’s enduring
reputation as a romantic salsero, have
contributed to solid—if’
not spectacular—sales.
The set is No. 38 on Bill-
board’s Top Latin Albums
chartand No. 4 on Tropi-
cal Albums.

More impressively, the
first single, “Solo Pienso
en Ti,” originally written
and recorded by Davila, has
notched four weeks at No. 1
on Billboard's Tropical Airplay chart. (It’s
No. 4 this week.} It’s Rivera’s first No. 1
since 2007’s “Cuesta Abajo,” which spent
only one week atop the ranking. (Overall,
Rivera has notched 10 Tropical Airplay
chart-toppers dating back to 1996.)

“It’s a spectacular comeback,” says
Jorge Pino, VP of music for Venevision
International, which owns Venemusic.

Pino signed Rivera to a licensing deal
with Venemusic just a few months ago,
after reconnecting with him during a
radio promotion event in Puerto Rico
with Tito “El Bambino,” another art-
ist on the label.

But the relationship goes back much
further. Pino met Rivera when he was
first signed to Sony Latin in the mid-
’90s, when Pino was the label’s GM.,
This time, when Rivera mentioned
he had already recorded a new album,
Pino asked to hear it. Within days, they'd
struck a deal.

Rivera, who had decided to take a
break from performing following the
Sony-BMG merger, says he didn’t have
a firm concept or even
a planin mind when he
recorded the album.

“1 wanted great
songs, incredibly beauti-
ful songs, but not brand-
new material,” he says.
“These songs are just so
good, I couldn’t imagine
anyone not liking them.
And [ thought younger
audiences would like the arrangements
by Ramon Sanchez.”

Rivera recorded on his own dime
and assembled his own team, which
includes management, booking, digi-
tal and PR staff. When he met with

already worked 19 artists.
How do you prioritize?

1 did it my way:
JERRY RIVERA

Pino, he was looking for a distributor,
but ended up signing a multi-rights
licensing deal that gives Venemusic a
percentage of any business—sponsor-
ships and touring included—that the
company brings in.

“When [ spoke with Jorge,” Rivera re-
calls, “he said, ‘We like artists who want
to take charge of their careers, who are
willing to work and promote.” | liked that.”

The label has contributed radio pro-
motion and an aggressive TV advertis-
ing campaign promoting the album on
Univision, Galavision and Telefutura. In
addition, it produced the music video for

“Solo Pienso en Ti” using the produc
tion crew and facilities of Venevision,
which has studios in Miami.

Pino says Venemusic is working
closely with Rivera’s team in every as-
pect of the album promotion.

“The same team that produces the
soaps produces the videos and the TV
spots,” Pino says. “We even host press
junkets here. We are self-sufficient and
we're using all of Venevision’s resources
to capitalize what we have.” .o

b' For 24/7 Latin news and analysis,
DIz see billboard.biz/latin.

the radio, and it works. They
seeit’'s developing and they’re

As Latin labels downsize both
staff and rosters and more
artists and former label ex-
ecutives go independent, the
market for indie promotion
and marketing has also grown.
New in town is Summa Enter-
tainment (summapromotions.
com), a Fort Lauderdale, Fla.,
marketing and promotional
company launched by Gabriel
Buitrago, former senior direc-
tor of national promotion at
Universal Music Latino/Ma-
chete. Buitrago, a promotion
veteran who's worked at Sony
and PolyGram and also had
his own label, spoke about the
new radio order.
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What exactly does Summa
do, and who are your clients?
We're a one-stop for industry
services, catering to the needs
of artists, who are 80% of my cli-
ents, Although our main focus
is radio, we also do marketing
tied to radio. For example, we
recently booked several of our
acts to the Pepsi Latin summer
tour. Our current listof artists
are mostly established acts like
Ricardo Arjona, Pitbull [for the
Latin market], Wisin y Yandel,
Don Oinar, Luis Fonsi, Beatriz
Luengo and Fanny Lu.

In the five months you’ve
been in business, you’ve
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We take on projects according
to our schedule. If we already
have three similar projects
targeting the same markets,
we don’t take on a fourth. And
artists have certain needs; [
have a project now where they
only want the West Coast and
Texas. But we map it out so we
don’t have priority conflicts,
and we don’t take projects we
can’t deliver on. The differ-
ence with labels is they have
priorities they have to deliver
on.lwanttobean asset to the
labels; someone who adds to
what they’re doing. They’re
doing their job, but radio has
changed and they have less
staff and resources.

How has Latin radio promo-
tion changed?

[Arbitron’s Portable People
Meter]| has changed the game
completely and the labels are
realizing that. Youcan’trusha
single. It takes 12 weeks to get

asingle going and set it up cor-
rectly across the country. Radio
has changed its mind-setas far
as programming. New music
is not their best friend right
now. In order to get new music
on radio, you have to do other
types of marketing around
it. You need some TV, street
promotions and start with the
smaller market first. We cre-
ate news, send news flashes to

more open to give ita shot. It’s
not that programmers don’t
want new music. But PPM
changed things.

As a new company, how
do you set yourself apart
from other promotion/
marketing firms?
Many indie promoters are a
promoter with a cellphone. We
have an established company
with staffin California, Puerto
Rico, Miami and the Northeast.
We have an indie publicist and
can setup a whole PR plan. We
look for concerts and festivals to
book our artists as well as spon-
sorship opportunities. And we
work with producers, forexam-
ple, to do specialty remixes that
we can use in mixshows and
different formats. We provide
everything you need.

—Leila Cobo

EN ESPANOL: All the great Latin music coverage

Go to billboardenespanol.com.

@ you've come to expect from Billboard—in Spanish.

MEXICAN VERSION OF
‘THE VOICE’ DEBUTS IN
SEPTEMBER
A Mexican version of sing-
ing competition “The Voice”
is scheduled to debut Sept. 11
on Televisa. Like its American
counterpart on NBC, Televisa’s
“La Voz” will feature blind
auditions, one-on-one battle
rounds and live showcases.
The four celebrity coaches
on “La Voz” will be actress
Lucero, singer/songwriter
Aleks Syntek, regional Mexi-
can crooner Espinoza Paz and
Spanish pop star Alejandro
Sanz. “La Voz” is one of about
15 international versions of the
“Voice” format to be licensed
by Talpa Media Group of the
Netherlands. Universal Music
Group has a worldwide agree-
ment with Talpa to record and
promote music by contestants
in all countries.

—Justino Aguila

ALEJANDRA GUZMAN
MARKS 20 YEARSINBIZ
WITH LIVE ALBUM, TOUR
Queen of Mexican rock Ale-
jandra Guzman celebrates 20
years in the music business with
a new live greatest-hits album,
a concert film and a tour that
begins Aug. 20 in Acapulco,
Mexico. In November, Guzman
will visit the United States with
a scheduled stop at the Gib-
son Amphitheatre at Universal
CityWalk in Los Angeles. The
new album, Alejandra Guzman
710 Anos de Exitos en Vivo con
Moderatto (EMI Music Mexico),
features Puerto Rican rapper
Vico C and regional Mexican
songstress Jenni Rivera. —JA

SHAKIRA RANKS NO. 7
ON TWITTER, TOPS
TAYLOR SWIFT

Shakira’s massive following on
Twitter continues to grow at
arelentless pace. The Colom-
bian pop superstar’s foliower
total eclipsed those of Tay-
lor Swift and Ashton Kutcher
in July, making @shakira the
seventh-most-followed ac-
count on Twitter, according
to statistics compiled by Twit-
terCounter.com. At press time,
the Colombian pop superstar
had 7.7 million followers, up
from 6.8 million at the end of
June. Among recording artists,
only Lady Gaga, Justin Bieber,
Katy Perry and Britney Spears
have more.




Taking Aim At Apple

Google’s planned acquisition of Motorola could reshape the mobile
entertainment market

If there are still any lingering
doubts that this is a mobile
world, Google’s planned $12.5
billion acquisition of Motorola
Mobility should put them to
rest for good.

Immediately after the deal
was announced, there was spec
ulation that Google was more
interested in Motorola’s patents
than in its hardware business.
After all, Google is facing pat-
ent lawsuits over its Android
smartphone operating system
and Motorola’s patents will help
defend against those claims.

But don’t be fooled. Google
is just as interested in Motoro-
la’s hardware as it is its intellec-
tual property. And buying Mo-
torola sets the stage for a new
chapter in the music industry’s
mobile aspirations.

The music industry has
been bullish about mobile
opportunities ever since the
strength of ringtone sales in
the early "00s took everyone by
surprise. Today, that enthusi-
asm is funneled through the
smartphone app ecosystem,
which allows such popular
Web-based music services like
Pandora and Spotify to have
a home on portable devices.

Research firm
Canalys esti-
mates that An-
droid handsets
accounted for
48% of world-
wide smartphone
shipments in the
second quarter,
versus 19% for
the iPhone. But
Apple still rules the app market-
place. Research group iSuppli
predicts Apple will rake in $2.9

billion in app revenue in 2011, up
63% from last year and dwarfing
Google’s projected app revenue
of $425.4 million. Apple has sev-
eral advantages, including the
fact that iPhone users are more
predisposed to purchase apps,
and that apps can be purchased
through an iTunes account.

But Apple also has the tight-
est integration between soft-
‘ware and hardware, something
Google is clearly trying to emu-
late with its planned acquisition
of Motorola. Google tried putting
out its own branded Android
phone once before—the ill-fated
Nexus One. But that device was
outsourced to HTC and was only
available from Google’s website.

Google can now finally make
a smartphone that fully inte-
grates hardware and software
design from the ground up—
just like Apple does. It also gives
Google distribution through all
of Molorola’s existing retail and
carrier relationships.

Motorola can make good de-
vices. It’s had hits with the Droid,
and before that the Razr. Coupled
with Google’s technology, it has
the potential to improve perfor-
mance, reduce bugs and cre-
ate a more seamless experience
between services
and the user in-
terface. The Mo-
torola deal could
also significantly
affect the cloud-
based Google
Music service,
which remains
in beta mode as
Google works
out licensing issues. Right now,
Google Music is a service that
lets users stream their digital

SERVE

it to a backpack.

AND PROTECT

The Eco Pod by Grace Digital is built
to withstand the elements. The case
includes a polycarbonate outer shell
that’s shock-resistant and meets the
IXP7 international waterproofing stan-
dard. Although it floats, Grace Digital claims

the Eco Pod has been tested for 30 minutes under
three feet of water without leaking. The case fits
iPhones, Android handsets and other MP3 players and
comes with waterproof earbuds, a one-eighth-inch wa-
terproof headphone jack and a carabiner clip to attach

The Eco Pod is available for $49.99 at GraceDigital
Audio.com and other retailers.

—Glenn Peoples

Ace hardware: Motorola’s Droid 3 smartphone, which uses
Google’s Android operating system.

library to any Android device. But
it’s not hard to see a future where
it evolves into a full-blown music
subscription service. And with
Motorola, the search giant will
be able to make Google Music
phones, with the service built into
the handset’s operating system,
much like Apple will be able to
with its pending iCloud service.
What's more, Motorola can now
exiend Google Music access to
other Android-powered devices

that Motorola makes, such as
tablet computers and set-top
cable boxes.

That’s the long-term opportu-
nity. Short term is all about mo-
bile phones, and any digital music
service with an interest in main-
stream acceptance is chasing it
like the holy grail. Take Cricket
Wireless. In January, it launched
its Muve Music service—which
bundles unlimited music along
with unlimited talk, text and
Web for a mere $55 per
month—on a Samsung
phone that put the music

service at the center of its op-
erating system. In six montbhs, it
generated 100,000 subscribers.

Rhapsody recently teamed
with a smaller-tier mobile oper-
alor, MetroPCS, for a similarly
bundled play, adding a Rhap-
sody subscription to the carri-

er's $60-per-month unlimited
data plan (although that relies
on an app download rather than
building the service right into
the phone). Even Motorola rival
HTC is getting into the game,
investing $300 million for a
51% stake in Jimmy Tovine’s
Beats Electronics, maker of
Beats by Dre headphones,
promising new mobile devices
integrating Beats’ sound tech-
nology this fall.

Much has been written about
how we're moving to a post-PC
world—one where the home
computer is no longer the pri-
mary digital entertainment hub
and instead just one platform
among others. For a music in-
dustry still struggling with the
transition to digital, keeping an
eye on this ball is perhaps the
most important strategic im-
perative it has for its survival.

Or, as lovine told Billboard
after HTC announced its invest-
ment in Beats (Billboard.biz,
Aug. 11): “We've got to make
this transition into phones prop-
erly. I cannot overstate this. We
cannot miss this opportunity.
We cannot get this wrong like
we have in the past.” e

. For 24/7 digital news
PIZ and analysis, see
billboard.biz/digital.

BITS AND BRIEFS

ONE-THIRD OF
ONLINE GAMERS
HAVE MADE VIRTUAL
PURCHASES

One-third of U.S. online
game players have used
debit or credit cards to ac-
quire virtual goods, accord-
ing to a study by videogame
market research firm VGMar-
ket for Visa’s in-app payment
system Playspan. Females
spend an average of $54 per
year on virtual purchases
through social networking
games, compared with $46
for males. As more virtual
goods emerge surrounding
the consumption of music—
think Turntable.fm, MXP4’s
Bopler Games and Gaga-
Ville—these numbers point
to a potentially promising
source of new revenue for
music companies.

FACEBOOK POSTS
FREE ‘MUSICIAN’S
PLAYBOOK’

Just as Google Plus starts
to target the music com-
munity, Facebook is reach-
ing out to musicians with the

“Musician’s Playbook.” The
RINGTONES

ﬂ F TITLE
. |8 ORIGINAL ARTIST
T

2 5 HOWTO LOVE
LIL WAYNE

2
s & SUPER BASS
"_. ::; 3 1 ok mmay

5 13

BRUNO MARS
4 17 MOTIVATION

I'M ON ONE

8 9
W ke savan
HONEY BEE

BLAKE SHELTON

REMIND ME

DIRT ROAD ANTHEM
JASON ALDEAN

(3 THE LAZY SONG

free 40-page document,
available at Scribd.com, of-
fers best practices and ideas
for direct-to-fan marketing
strategies at the social net-
work. Rather than suggest
which third-party marketing
service to use, the document
offers basic advice on how
to increase fan engagement,
build a concert schedule with
Facebook Events, remove
fake profiles, set up Facebook
“like” buttons on artist web-
sites and buy ads at the site.

MOBILE VIDEO APP
USAGE DOESN’T
REDUCE TV VIEWING
A survey conducted by the
Cable & Telecommunica-
tions Assn. for Marketing
and Nielsen found that 85%
of respondents who've used
mobile video apps watch
the same amount or more
of regularly scheduled TV
since they started using the
apps. In addition, 35% of re-
spondents said that video
app usage prompted them
to visit a network or TV
show website more often
than before.
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LMFAO, which recently performed to a packed
crowd at the Billboard Summer Blowout, registers
its best Ringtones week yet, hitting a new peak
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former Billboard Hot 100, Mainstream Top 40 and
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Radio-Friendly Unit Shifter

Armed with new Web assets, Clear Channel, CBS deepen promotional ties with major labels

hen Show Dog-Universal
Music teed up the Aug. 2
release of Trace Adkins’
new album Proud to Be
Here, its marketing cam-
paign with Clear Channel went far beyond the
well-worn radio route of doling out individual
promotions to local stations.

In a sweeping national campaign tied into
lead single “Just Fishin’,” Clear Channel invited
listeners to its mainstream country stations to
enter a Facebook contest for the chance to win
a $34,000 boat stocked with fishing rods and
reels. The contest, which required listeners to
“like” the Facebook page of their local station,
was promoted 6,600 times across 110 stations
during a three-week period, helping lay the
groundwork for the album’s debut at No. 2 on
Billboard’s Top Country Albums chart.

The Adkins campaign is one of five signifi-
cant hookups that Clear Channel has secured
with a major label since former MTV CEO
and ex-AOL COO Bob Pittman came aboard
as chairman of media and entertainment plat-
forms last November. It’s also part of a grow-
ing trend of large-scale, multiplatform part-
nerships among recording artists, major labels
and radio’s largest companies.

CBS Radio, for example, has been marshal-
ling radio, TV and online platforms for its “Live
on Letterman” webcasts since launching the
series in October 2009 with Tim McGraw. The
company’s CBS Interactive Music Group has
produced more than 20 such webcasts, with
acts ranging from John Mayer to My Morning
Jacket to Jennifer Hudson. The Foo Fighters’
April 12 “Live on Letterman” webcast has gen-

erated 7.4 million streams, according to CBS.

When Clear Channel gave away a digital
piano autographed by Lady Gaga in a Febru
ary Facebook contest and CBS flew local-station
contest winners that same month to New York
to see Adele perform in the intimate 432-seat
Ed Sullivan Theater, it gave loyal listeners an
experience money can’'t buy—and found a pow-
erful means to increase listening, drive website
traffic, add Facebook fans and rise above the
competitive fray of local markets.

“It’s about creating unique content that gives
our listeners something to sink their teeth
into,” says Tom Poleman, president of national
programming platforms for Clear Channel

Part of the payoff for labels and acts is mas-
sive impressions delivered across
multiple platforms.

In March, Clear Channel aired
6,500 30-second “Backstage With
Wiz Khalifa” profiles on 119 of its
stations, across multiple formats, to
promote the major-label debut album
from the critically acclaimed rapper.
The weeklong blitz for Atlantic Re-
cords reached 40 million listeners
and included video streams, online
promotions and custom artist pages.

The free spots for Khalifa aired on stations
that cover about 80% of the country, helping
his album “Rolling Papers” generate first-week
sales of 197,000, according to Nielsen Sound-
Scan—33% more than Atlantic’s initial pro-
jection. And the benefits go beyond audience
impressions. The Clear Channel campaign
helped put a face behind the music of Khalifa
on the heels of last fall’s No. 1 Billboard Hot

Ever since former New York State attorney
| general Eliot Spitzer extracted multimillion-
dollar payola settlements from all four ma-
jor-label groups in 2005, tighter boundaries
have been drawn around the relationship
between the radio and music businesses.

But large national partnerships appear to
signal a new level of cooperation between
two industries that have long had a symbiotic,
albeit sometimes contentious, relationship.

“We think it’s important for the lifeblood
of all of our formats that we’re working in
tandem with the record labels, artists and
management to develop artists because
that’s the lifeblood of our music-intensive
formats,” Clear Channel president of na-
tional programming platforms Tom Pole-
man says.

Further evidence of a new, more collab-
orative relationship came in May, when CBS
Radio increased on-air song |Ds for new
music across its contemporary, rock, urban
and country stations. ina memo to program-

HARMONIC CONVERGENCE

Greater sense of common interests emerging between radio and record labels

mers, CEO Dan Mason said the decision,
which stemmed from a meeting he had with
a label executive, was intended to personal-
ize and help drive music sales.

Not only are CBS stations ID’ing more new

L s

DAN MASON

Faur love LARY GAGA with Florid

ian & diai

FADY GAGAY
-

100 hit “Black and
Yellow” and cross
the Pittsburgh
rapper from urban
to rhythmic and pop formats.

“Any time you have an artist with a huge
first song,” Poleman says, “it’s important to
follow up quickly with an image-building cam-
paign so people start to understand that it’s
not just a flash in the pan.”

Likewise, the “Letterman” webcasts give
fans a long-form, high-quality concert video
experience produced by the late-night TV

songs, they’re also working with labels and
managers to have their acts record first-per-
son intros to their new singles that air before
the song plays. “We shouldn’t just play the
music,” Mason said. “We should showcase
the music.”

L.ast year, radio and label executives also
seemed on the verge of a historic agree-
ment for the first-ever payment of U.S.
terrestrial-radio performance royalties
(Billboard, Aug. 28, 2010). Although their
talks ultimately stalled without a deal, the
challenges both face from new digital plat-
forms appear to have pushed them to work
more closely together.

“Radio and labels never stopped working
closely together, although the parameters
have changed over time,” Atlantic Records
senior VP of special operations Azim Rashid
says. “It takes the executives on both sides
sitting down and saying, ‘We need each
other, we're co-dependent. Let’s figure out
how to make this work.” —PH
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gted the contest on its Facebook page.

show’s production team. CBS, which cherry-
picks acts already booked on “Late Show With
David Letterman,” posts links to the webcasts
on its Radio.com online and mobile platform
and local station sites. Stations whose pro-
gramming is compatible with a featured act
promote and conduct on-air contests around
the webcast, with some even broadcasting it
live. The performances stream at CBS.com and
Vevo, while wireless customers of title sponsor
AT&T can view select clips on their handsets.

A mid-May partnership among Clear Chan-
nel, Zynga and Lady Gaga previewed a new
track per day from the pop diva’s Born This Way
album, through the radio company’s iHeart-
Radio platform on the social game developer’s
FarmVille site.

Clear Channel is also finding new ways
to deepen its promotional ties with labels
through existing digital assets. In April, Big
Machine Label Group launched a channel on
iHeartRadio, where it features music by Tay-
lor Swift, Rascal Flatts, Reba McEntire and
other artists on its roster. The channel aver-
ages 10,000 unique listeners per week, ac-
cording to Clear Channel, which plans to roll
out more label-specific Web stations by the
end of the year.

Meanwhile, CBS is also giving national
play to content created by its biggest local
stations. An audio performance of Arcade
Fire recorded at Chicago triple A WXRT and
online content from April’s Coachella festival
produced by alternative KROQ Los Angeles
were promoted across Radio.com and digital
music service Last.fm.

“Something that historically was local now
has the ability to go global at the same moment
across all of our assets,” CBS Interactive Music
Group president David Goodman says. “The com-
bination of online and radio is a very powerful
force that generates more awareness for artists
and helps drive more music sales.” .o



Zince founding Pomona, Calif.-based independent concert promotion company Guerilla
Lnion in 2000, Chang Weisberg has become the king of hip-hop reunion concerts through

Chan
Weisberg

The impresario talks about
expanding Rock the Bells

with new partner Live Nation.

his successful music festival brand, Rock the Bells.

The franchise’s high points have included reuniting the Wu-Tang Clan (including O’
Dirty Bastard) for an onstage performance at the NOS Events Center in San Bernardino,
Calif,, in 2004 and hosting a re-formed Rage Against the Machine for a handful of dates
in 2007, Through the years, the festival has also featured performances by A Tribe Called
CIuest, Lauryn Hill, De La Soul, Sage Francis, Nas, Snoop Dogg and many others. Since
2006, Rock the Bells has grossed $23.6 million and attracted nearly 400,000 concert-
goers from 35 events (primarily amphitheaters) (according to Billboard Boxscore).

At atime when the concert industry has seen an uptick in hip-hop touring with success-
ful treks by Lil Wayne, Jay-Z, Kanye West and Drake, Guerilla Union and Live Nation-owned
House of Blues Entertainment have partnered to produce 150 concerts annually in 44 clubs
and theaters across 30-plus North American markets. In addition to Rock the Bells, House
of Blues aims to capitalize on Guerilla Union’s other live hip-hop brands, which include Paid

Dues, Spring Gathering and Smokeout.

The new partnership Jaunched this month with the Rock the Bells Club and Theater series,
which is featuring veteran rappers like Raekwon, Ghostface Killah, Mobb Deep, Mos Def and
Talib Kweli performing classic albums in their entirety. Here, Weisberg on the Live Nation

partnership—and what it means for Rock the Bells.

How did it all come together
with House of Blues?

We've been working with Live Na-
tion for a lot of years as a co-pro-
moter at the festival level. [Former
Live Nation California president]
Rick Mueller was championing
what we do with Rock the Bells.
He talked to Ben Weeden, who was
comingin as the COO of House of
Blues. With Rock the Bells festivals
and the radius clauses, we'd block
out a lot of club business, which
is the antithesis of what we want
to do. We have a lot of special pro-
gramming that we’ve been sitting
on. So Ben said, “Please consider
bringing as much of that talent
through House of Blues, whether
it’s in New Orleans or the Taber-
nacle in Atlanta.”

We wanted to go into a lot of
markets, but as an independent
promoter, I can’t keep risking my
house every time. So I told him,
“I’d be happy to help curate all of
these situations—as long as it’s
your venues. We can handle the
promotion nationally, but we need
the local help.” We started having

some decent conversations, and
connecting the dots.

How is the deal structured?
Like a joint venture. We're part-
ners. Sharing all revenue. It’s a
national deal, so I get to work with
one person instead of having to go
in and work with each indepen-
dent booker at the House of Blues
level. It’s nice that I can stay at
the top, crafting the right situa-
tions with the artist, making sure
they’re comfortable, and putting
together what they feel is an ex-
cellent look.

You’ve always been hands-
on with organizing Rock the
Bells and other events. Will
that change?

I'm still micro-managing the
PR, marketing and creativity of
the booking. What’s nice is that
House of Blues and all the local
markets have embraced Guerilla
Union and Rock the Bells as if
we're part of their ecosystem. |
still control the relationship with
the act and how they’re marketed,

which is the most importantthing
to the act and ultimately to the fan.
Executing the show in the club is
not brain surgery as long as the
act shows up on time and they do
what they’re supposed to do. The
actual experience is creating a
unique VIP bundle, or making
sure the show is marketed in a way
that’s reaching the fans.

What’s your approach to book-
ing 150 shows per year?

It works out to be like a national
tour every month. Sometimes
you can end up with two. We’ve
launched Raekwon/Ghostface and
Black Star on top of each other;
they’re about two or three weeks
apart. As you go into the holiday
season there might be one more
tour that we announce in 2011.
And then we’ll focus completely
on 2012. The thought process
would be a 14- to 20-city tour about
every month.

Will Guerilla Union still work
with other promoters?
We will be working with other

independent promoters as well.
There might be some shows that
we put together that don’t work in
a House of Blues. Maybe it would
be better to go play the 9:30 Club
in Washington, D.C., or it’s bet-
ter to work with C3 Presents and
Stubb’s in Austin. There are only
14 House of Blues [locations] in
the country and 33 overall venues
that this deal is a part of. The ma-
jority of the time, Live Nation has
the first right of refusal on these.
But to make the tour work, we need
other independent promoters to
support the tour.

Rock the Bells is primarily
known for booking veteran
hip-hop acts. Are you inter-
ested in working more with
younger talent?

This year’s Rock the Bells has the
freshest crop, with Big K.R.L.T,,
Curren$y, Mac Miller and Child-
ish Gambino. But how sad if they
could only play four festivals,
right? So now I can work with a
lot of different agencies and inde-
pendent acts. A lot of independent

acts don’t even have an agent. So
they now have access to national
rooms. We can make this deal
work for them, even in a House
of Blues, which is probably too
big for a lot of acts that we're talk-
ing about.

Guerilla Union has a strong
West Coast presence. Have
you ever considered an East
Coast office?

If you look at the past five years
of Rock the Bells, 75% of the acts
are still from the East Coast. If
had an office in New York it would
probably be a lot easier for me to
gather support. But the fact is, we
are based on the West Coastand my
family is based out here. So I don't
see myself moving to New York. I
guess when | find that partner who
I feel can open a Guerilla Union
office in New York—maybe it will
happen soon.

Are you more open to booking
mainstream rappers on Rock
the Bells?

I'm always open to it. The heart
and soul of Rock the Bells has been
that '90s-era classic hip-hop. But
I'm out there trying to get OutKast
back together. Jay-Z and Kanye
West have this tour coming up to-
gether; they could play Rock the
Bells. Lil Wayne could play Rock
the Bells. Drake and Lupe Fiasco
could play it. It just hasn't hap-
pened yet.

What are your dream reunions
for Rock the Bells?

No. 1 on the list would be N.W.A
with Eazy-E's son performing.
The second would be OutKast.
I was really sad last year when
Guru passed away, because |
was trying too hard with Gang
Starr. Run-D.M.C. is still pos-
sible, but unfortunately not with
Jam Master Jay. Butif [ could get
D.M.C. and Run back together
in a building, 1'd like to see it
happen. The Fugees—still pos-
sible. I can go on with my wish
list all day long. .o

We'd wanted togo into alotof markets, butasanindie promoter,
[can’t keep risking my house every time. So I told HOB, ‘I'd be happy
to curate all of these situations—aslongasit’'syour venues.’
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Tour mates: SADE ADU
and JOHN LEGEND
(inset) performing at the
BankAtlantic Center in
Sunrise, Fla., on July 15.
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In April, SADE hit the road in support of the album
“Soldier of Love.” It’s been 10 years since the last tour.

Eighteen months since the ¢

‘Love” release. No matter.

With a Grammy Award-winning opening act in
JOHN LEGEND and a spectacular stage show, Sade’s
critically acclaimed tour has already pulled in $31 million
and is on pace to be one of the year’s biggest shows

THE

BY MITCHELL PETERS

reparing for a 100-plus-date international concert tour
P is daunting for even the most seasoned musical acts.

Doingso after a lengthy absence from the marketplace
presents a whole other set of challenges. But unconventional
English singer Sade Adu, whose similarly named band recently
embarked on its first North American tour since 2001, decided it
was best to not prepare atall.

“I do the opposite and pretend it’s not going to happen, im-
mersing myselfin the details of production as a way of distracting
myself from reality,” Adu says. “When the time comes, [ don't test
the waters—1 just jump straight in.”

The vocalist’s instincts served her well. Boasting visually
stunning production elements and a strong package with John
Legend, who opens all U.S. dates, the critically acclaimed, Live
Nation-produced arena tour-——which follows the 2010 release of
Sade’s sixth studio album, Soldier of Love (Epic Records)—has
become one of the biggest success stories of the concert business
this summer. This is good news for the touring industry, which
looks to be on the rebound after last year’s bloodbath: Numerous
tours and concerts were postponed, canceled or reconfigured for
various reasons.

The North American leg of Sade’s tour, which launched June 16

with a sellout at Baltimore’s 1st Mariner Arena, had grossed $31.4
million and drew 345,441 concert-goers to 36 concerts through Aug.
14, according to Billboard Boxscore. Sixteen of those were sellouts.
As of June 1, the band ranks as the eighth-highest-grossing tour
based on reported boxscores. It trails Glee Live! In Concert! (No. 7),
Roger Waters (No. 6) and Bon Jovi (No. 5). English pop group Take
That is No. 1. Attendance-wise, Sade ranks No. 7. Ticket prices for
the band range from $20 to $180 in various markets.

In addition to performances of such classics as “Smooth Opera-
tor,” “Is It a Crime?” and “The Sweetest Taboo,” Sade’s two-hour set
features a jumbo-sized LED screen projecting videos and dazzling
imagery behind Adu and the eight other musicians onstage. To
help achieve the breathtaking atmosphere, Sade brought on long-
time collaborator Sophie Muller as creative director and hired Baz
Halpin-—known for his work on tours by PInk and Tina Turner,
among others—to handle production and lighting design.

“The way she has been involved in setting up the show has
enabled her to really develop as a performer,” says Muller, who's
also filming a concert DVD of the tour, which will likely be re-
leased next year through Epic. “Normally she’s reticent, and a
less-is-more performer. This time she’s blossomed. You can tell
that the audience feels that.” >>
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Brad Wavra, senior VP of touring at Live Nation, the world’s
largest show promoter, estimates that the ambitious 54-date North
American outing could gross up to $47 million by the time it
wraps Sept. 12 at Scope Arena in Norfolk, Va. The tour will con-
tinue with dates in Europe, South America and Australia (see
story, below), but the North American gross alone should easily
secure Sade a respectable ranking on Billboard's year-end list of
the top 25 highest-grossing tours of 2011. “Sade is a rare jewel,”
Wavra says. “It feels like I'm working with Miles Davis, Elvis
Presley and the Beatles all rolled into one.”

TEN YEARS IN THE MAKING

A decade has passed since Adu, Stuart Matthewman (guitar/
saxophone), Andrew Hale (keyboards)and Paul Denman (bass)—
collectively known as Sade—Ilast gave North American fansa live
taste of their flawless blend of R&B, soul, jazz and soft rock. The
quartet’s 2001 amphitheater trek ranked No. 13 on Billboard’s
year-end tally, grossing $26.5 million and drawing more than
491,000 fans to 42 concerts. The tour, produced by Clear Channel
Entertainment (now Live Nation), featured R&B singer India.
Arie as the opener and supported Sade’s fifth studio set, Lovers
Rock, released on Epic in 2000. The album peaked at No. 3 on
the Billboard 200 and has sold 3.9 million units, according to
Nielsen SoundScan.

In the years that followed, Adu, widely known for avoiding the
media spotlight, enjoyed her private life, focusing mostly on raising
her teenage daughter. In 2008, the singer decided she again had
something to say musically. So the four-piece reconvened for the
first time since the Lovers Rock tour at Peter Gabriel’s Real World
studio, located near Adu’s home in the countryside of southwest
England. The band jumped at the opportunity to work on a new
album. Denman took a break from managing his son’s punk band,
Orange. Matthewman put his film soundtrack work on hold (2003’s
“Northfork,” 2006's “The Astronaut Farmer”). And Hale set aside
his A&R consultancy (it has executive-produced Burt Bacharach’s
2005 album “At This Time” and scored music for videogames “The
Getaway” and “L.A. Noire”).

Sade completed Soldier of Love in 2009. The 10-song set debuted
at No. 1 on the Billboard 200 in February 2010 with 502,000 cop-
ies sold—the band’s best sales week since Nielsen SoundScan
began tracking sales in 1991. The album has sold 1.3 million
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copies in the Uniled States, and was last year’s seventh-highest-
selling album, according to SoundScan.

Matthewman notes that Adu operates in a much slower time
zone than the rest of the music industry. “She just has a different
view of time than the rest of us do,” he says. “She’ll think that
five years ago was just one year.”

Since 1992, the band has released only three studio albums, each

NOORDINARY TOUR

After Sade wraps its North American trek, eastern
Europe, South America and Australia are on deck

Veteran European concert promoter
Barrie Marshall waited nearly 20
years to see Sade perform in his part
of the world. That opportunity finally
arrived on April 29 when the group
launched its worldwide tour in sup-
port of So/dier of Love at Palais Ni-
kaia in Nice, France.

“From the moment | saw the first
show in Nice, after waiting 18 years,
| was reminded that great things are
worth waiting for,” says Marshall,
whose company Marshall Arts will
promote numerous European Sade
concerts in the coming months.

Singer John Legend, who opens
all U.S. shows, will not do the same
on international dates. “It’s not finan-
cially possible,” Sade manager Roger
Davies says, noting that overseas
support acts haven’t yet been deter-
18 |
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mined. “He has a very bigband to try
and travel with that far.” Davies adds
that all international Sade concerts
will feature the same production as
the North American shows.

Prior to the opening date of Sade’s
North American arena tour on June
16, the band worked with various
promoters on 21 successful concerts
throughout Europe. Based on the
success of those shows, Sade will re-
turn overseas beginning Nov. 1for 14
additional performances in Finland,
Russia, Poland, Denmark, Croatiaand
Hungary, Davies says.

In February 2010, Sol/djer of Love
(Epic/Sony Music Entertainment)
debuted atop Billboard’s European
Albums chart. It also bowed at No.
1in 14 countries, according to Sony,
including Italy, Poland and Hungary.

But before Sade returns to Eu-
rope, it has a few October con-
certs in South America, where
Sade has never performed. Three
weeks after the final North Ameri-
can show on Sept. 12, the act will
play mostly arena bookings in
Santiago, Chile; Buenos Aires; S&o
Paulo; and Rio de Janeiro. From
there, starting Dec. 2, Sade will
visit Australia for the first time
in 26 years for about nine shows
through the end of the year.

“The second half of the tour is
more of catching up on places that
we’ve never been to,” Sade guitarist/
saxophonist Stuart Matthewman says.
“We’ve never been to South Amer-
ica and have never played in Croa-
tia, Poland or Russia. So it’s going
to be amazing.” —MP

supported by North American tours. (Love Deluxe arrived in 1992,
reaching No. 3 on the Billboard 200; it’s sold 3.4 million copies, ac-
cording to SoundScan.) Sade manager Roger Davies says that he
learned a long time ago not to push Adu to work on new material.
“Everyone pretty much knows that she makes records when she feels
it’s the right time and has the creative feeling to do it,” says Davies,
who also represents Plnk, Turner, Cher and Joe Cocker. “I don’t think
she’d put out a record in a rush, or if she didn’t think it was right.”
If album sales are any indicator, Sade fans don’t seem to mind
the long stretch between releases. Since Sade’s 1984 debut, Dia-
mond Life, the RIAA has certified Sade for 23.5 million albums
sold in the United States. The act has also racked up nine hits on
the Billboard Hot 100 and 19 tracks on Hot R&B/Hip-Hop Songs.
The title track from Soldier of Love peaked at No. 6 on the latter
tally—Sade’s highest-charting single since 1988, when “Noth-
ing Can Come Between Us,” from Stronger Than Pride, hit No. 3.

ASMOOTH OPERATION

Sade’s North American tour launched about 18 months after the
release of Soldier of Love. Epic executive VP of marketing Lee Stim-
mel, who serves as the band’s product manager, says it would've
been ideal for the group to capitalize on the marketing and pro-
motional efforts of the album by mounting a North American
tour in the summer following its release. “It definitely elongates
the marketing plan to have a band active in the marketplace in
some form or fashion,” he says.

Without going into detail, Davies cites “personal reasons” and
other commitments as the reasons why Sade didn'’t tour sooner.
But the group stayed active in the marketplace during the lengthy
gap by engaging fans through Facebook and Twitter. Earlier this
year, Sade also received media attention when “Soldier of Love”
was named best R&B performance by a duo or group with vocals
at the 53rd annual Grammy Awards.

In late April, following a month-long tour rehearsal in Nice,
France, the band returned to play Europe for the first time in
18 years with a 21-date stint of arena performances. The next
month, Epic released the band’s second greatest-hits album, The
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Smooth operators: SADE ADU and STUART
MATTHEWMAN at Paris’ Bercy venue in May.

Ultimate Collection, which featured two new tracks and a remix
of “Moon and the Sky” featuring Jay-Z. The 28-track set bowed
at No. 7 on the Billboard 200 and has sold 127,000 copies, accord-
ing to Nielsen SoundScan.

“Sade is touring off a hit record that’s 18 months old,” Stim-
mel says, noting that there aren’t many acts capable of embark-
ing on a successful tour so long after an album release. “That’s
the unique parallel universe this band lives in.”

Sade’s North American tour was booked, routed and put on
sale 280 days before opening night in Baltimore, according to Live
Nation’s Wavra. The tour promoter announced the first round of
dates last Septermber and tickets were available for purchase the
following month. Some wondered why tickets were put on sale
so far in advance of the trek’s launch date.

“Sade has historically been an artist that sells over time. There
was no rush,” Wavra says. “The deal was done, the routing was
set, and there was a window to go on sale, so we did.”

Seven months later, as ticket sales grew from word-of-mouth

and the addition of Legend as opening act, Live Nation announced
a second round of dates. Davies says he wanted to be sure there
was enough demand in the marketplace before adding more
shows. In addition to some new territories, the second on-sale
added multiple nights in such markets as Atlanta (Philips Arena),
Chicago (United Center) and Los Angeles (Staples Center).

“When you haven't toured for 10 years, putting 54 shows up
on sale is a little daunting, just given the way the world is going,”
Davies says, noting that Adu personally requested to play tougher
sales markets like Memphis, St. Louis and New Orleans. “When
we felt the demand, we made the tour bigger.”

But not all cities on the trek have been overly successful. The
July 28 stop at St. Louis’ Scottrade Center sold 6,868 tickets out
of a possible 9,000. And in Nashville, Sade’s Aug. 1 show at the
Bridgestone Arena sold 5,407 tickets out of a possible 9,094. Da-
vies notes that he advised Adu that some cities could be a tougher
sell. “But she said, ‘No, we have to play to everyone,”” he says.

Wavra says that Sade concerts will typically sell between 2,000
and 3,000 tickets in the week leading up to the concert. “It will do
400-600 the day of show,” he adds. “And it’s all full-priced tickets.”

CHERISH THE DAY

When it came to selecting tour stops, Wavra researched past ticket
sales information and regional data on album sales and radio
airplay. “She’s got a very solid urban fan base,” he says. With that
in mind, much of the tour’s marketing strategy was focused on
buying spots on adult R&B and top 40 radio. “Even though they
weren't playing Sade, the demographics of top 40 says that they've
got an audience of 16-46 listening,” Wavra says, noting that ads
were also purchased on NPR and some jazz stations.

Between Sade’s exquisite production and Legend’s one-hour
set, Davies believes concert-goers are getting their money’s worth.
“We wanted to do a value for money thing; we didn’t want to
overprice,” he says. “We were sensitive to the markets, and |
think that’s paid off.”

Adu made certain that her fans wouldn’t be disappointed with
the band'’s return. “We wanted the show to be spectacular, trans-
porting the audience on a surprising, emotional adventure at the
polar extremes of dynamics,” she says. “So for one moment they
believe they are in a huge stadium and the next an intimate club
where each note hangs in the air.

“This show is the best thing we have ever done as a band,”
Adu adds. “We know these are really hard times, so we better
be greater than any expectations. It's our way to say ‘thank you’
to our audience.”

When Sade finishes its world trek this December in Australia,
where the band hasn’t toured in 26 years, Davies estimates the
group will have played 107 shows. He says there’s “a little talk”
about another stateside run. But with Sade, nothing is certain.

“I have absolutely no idea what the future holds,” Adu says.
“It’s a miracle to me we are here now. 1 just know I will look back
on it and feel good.” ..

“We wanted to transport the
audience on an emotional
adventure at the polar extremes

of dynamics. One moment they
believe theyre in a huge stadium,
and the next an intimate club.” sade adu

|

SMOOTHED
OUT—ONTHI
LIVE R&BTIP

“The demand for R&B

tours is not
getting met”

If the reported 18,000-
plus fans who shut down
New York streets for Chris
Brown’s “Today” summer
concert on July 15 are any
indication, his upcoming
F.A.M.E. tour should rank
as one of the year’s hottest
R&B concert draws.

Kicking off Sept. 12 at
Molson Canadian Amphi-
theatre in Toronto, Brown’s
tour—in support of hit
fourth album F.A.M.E. (Jive)—also features T-Pain, Kelly
Rowland and rapper Tyga. After Toronto, the North Ameri-
can trek will visit amphitheaters and arenas in such markets
as Detroit (Sept. 18); Chicago (Sept. 23); Raleigh, N.C.(Oct.1);
Dallas (Oct. 14); New Orleans (Oct.15); Los Angeles (Oct. 20);
and Philadelphia (Oct. 28). Currently slated for 28 dates, the
Live Nation/Haymon Ventures-promoted tour is set to wrap
Oct. 30 in Hartford, Conn.

So far this year, Usher heads the list of top R&B tours as
reported by Billboard Boxscore since Jan. 1, with 44 shows
grossing $46.5 million. Next up is Sade (36 shows, $31.4
million), Rihanna (16, $16 million) and Prince (six, $8.9 mil-
lion). However, only two R&B acts appear on Boxscore’s
midyear ranking of 2011’s top 25 tours (Billboard, July 30):
Usher (No. 5) and Prince (No. 20).

Both Usher and Rihanna headlined two of 2010’s top three
R&B tours, with Usher again topping the tally ($28.5 million)
and Rihanna finishing third ($13.1 million). Coming in second
was Alicia Keys ($18.3 million). Also among the top R&B tours
of 2010 was Maxwell (No. 6) with $10.2 million.

Other R&B acts that hit the road this year include Kem and
Charlie Wilson with Babyface. Budweiser Superfest Presents:
Jill Scott’s Summer Block Party rolled out a 17-date runon
July 26 in Boston. Joining Scott on the Live Nation/Haymon
Ventures-promoted trek are Anthony Hamitton, Mint Condi-
tion and DJ Jazzy Jeff with host Doug E. Fresh. New York;
Philadelphia; Washington, D.C.; Los Angeles; Atlanta; and
Charlotte, N.C., are among the tour’s scheduled dates, with
Houston the final stop on Aug. 28.

Singer/songwriter Ledisi, who toured earlier this year
with Kem, also recently announced her first headlining tour.
The 20-city slate includes performances at several House of
Blues venues and other theaters and starts Oct. 20 in Raleigh.
Additional stops include New Orleans (Nov. 2), Los Angeles
(Nov. 10), Minneapolis (Nov. 15) and Cleveland (Nov. 20). The
tour wraps Nov. 23 in Baltimore. There’s no word yet about
the singer’s opening act.

Larry Shields, Los Angeles-based booking agent with the
Agency Group, says that going back to 2008, an R&B tour
averaging 15-30 dates was deemed decent if it was 90% suc-
cessful in selling out shows. Now, given the economy, ticket
costs and fans’ limited discretionary income, 70% is consid-
ered asuccess.

“The demand for R&B tours is not getting met,” says
Shields, whose client roster includes Lalah Hathaway, Steph-
anie Mills, Bootsy Collins and pop a cappella act Straight No
Chaser. “There aren’t enough tours being priced right for the
consumer.” With that in mind, Shields predicts that Brown’s
tour will do “fairly well ... depending on the ticket prices in
each market.” —Gail Mitchell
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MICK JAGGERAND

DAVE STEWART TAPINTO
JAMAICA, INDIA—AND THE
ANDREWS SISTERS—TO
CREATE ASUPERGROUP

BY PHIL GALLO
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Dave Stewart first enlisted Mick Jagger.

Then he wanted Joss Stone to hear what they'd come
up with.

And then, rather than turn to the English rock, Ameri-
can blues and R&B at the core of their respective sounds,
Stewart hipped Stone to a group she'd never heard of:
the Andrews Sisters.

The idea of discovery, of crossing into unfamiliar
terrain—like the 1930s hitmakers—was the driving
concept behind SuperHeavy: What would happen if a
band of musicians from different cultures composed
and recorded together? Jagger, Stewart, Stone, Damian
Marley and A.R. Rahman, five musicians from different
backgrounds, experiment with one another’s sounds on
the group’s album, due Sept. 20 on Universal Republic

in the United States and A&M in the rest of the world.

Marley, son of Bob, says, “For me, it was a great expe-

rience to get together and experiment with other musi-
cians. | wasn’t familiar with everyone else’s music be-
fore the project. “ Rahman, Stewart recalls, “was a bit
taken aback when I called.” He'd never worked with rock
bands or a reggae artist. Neither Jagger nor Stone were
ever in vocal groups.

“Normally I do everything—which I'm happy to do,”
Jagger says at Jim Henson Studios in Los Angeles where
seven of the album’s songs were premiered. “It was kind
of fun. You pick your partand then get to harmonize. Joss
and I would do a harmony together and then Damian
comes in with his toasting thing. It was very much a group
vocal. [ never really worked with a vocal group before so

AVYLI

NK OC



A

1
\
q.

) /
il o
that was a new experience.” What they created has no
true connection with the Andrews Sisters, but Stone says
that listening to their music “created a common ground.”

About a year was spent crafting an album after an
initial series of jams and songwriting sessions produced
more than 35 hours of music. Stewart and his engineer
reviewed the recordings, which occurred in Los Angeles,
looking for moments that could be shaped into songs.
Jagger says they entered the first session with “ideas,
a few guitar riffs and a few snippets of lyrics. Most ev-
eryone I have worked with has something [prepared],
so it’s not my usual sort of way of working. You always
want to leave some room for improvisation, but you need
to have something, some
songs, when you walk into
the studio.

“It just evolved very
quickly, getting the grooves
going,” Jagger continues.
“We sat around with our lit-
tle pads [writing] . . . butit’s
all coherent and arranged.

We just wrote quickly.”
Stewart says they recorded
29 songs in 10 days. “Some
are an hour and 10 min-
utes long, some songs are
42 minutes long,” he says.
“We reconvened and then
sort of made it into a shape.
In the last year it fell into place.”

“It’s a truly global project, and the nature of a record
like this requires [a unique] setup—we're tailoring cam-
paigns in each market,” says Orla Lee, the London-based
managing director for A&M/Universal Music. “America
takes a long time to set up, the U.K. has a short cycle, and
in Europe, because of the way playlists are determined,
we went to radio July 7 with the first single.”

For the first single, “Miracle Worker,” a video was
shot June 29 and released on Vevo on Aug. 12. While
most of the tracks feature Indian film music, reggae,
blues and soul—“Miracle Worker” is a straight reggae
tune. In India, Lee says, the label is also promoting
the Rahman track “Satyameza Jayathe,” a song dis-
tinguished for being Jagger’s Urdu language debut.
“In Asia and in countries where it’s appropriate, we’ll

FTING

“INEVERLIKED
THETERM
‘WORLDMUSIC’
THAT SOUNDS
LIKEPEOPLE
KNITTING YOGURT
SWEATERS.”

DAVE STEWART

use Asian promotional networks,” Lee says. “It’s a
really unique part of [the album].”

Stewart says he developed the idea for SuperHeavy
from hearing various sounds off in the distance near
his home in Jamaica. “I love musicians from all over
the world, but never liked the term ‘world music.” That
sounds like people knitting yogurt sweaters.”

Stewart took his initial concept to Jagger—they had
worked previously on the soundtrack to the 2004 film
“Alfie”—and they decided they wanted to bringin a Ja-
maican performer. After Marley agreed, Stewart rang
up Stone.

“He said, ‘Mick and I have made this band. Do you
want to come?”” Stone then
agreed to participate. “It’s
just its own thing—Ilots of
different styles.”

Rahman, who Stewart
has known for more than
a dozen years, was brought
in to provide Indian
rhythms and melodies and
eventually became a full-
fledged member.

Among the attendees at
the listening session were
executives associated with
the Grammy Awards and
nominations telecasts. If
their appetite to see the
band perform live is whetted, perhaps more perfor-
mances will be forthcoming. Stone intends to tour the
States in early 2012 in support of her upcoming LP1.
“By then, fingers crossed, if the world likes SuperHeavy,
we’ll do some shows,” she says.

A&M’s Lee says nothing is on the books for Super-
Heavy to make any appearances as a group. All of the
members will be doing media interviews and appear-
ances in connection with other projects. Beyond TV and
print, Universal Music will lean heavily on the artists’
individual Facebook pages to get the word out about the
membership of this new band.

“It’s about hitting everybody with the same message,
but having it come from A.R. or the Rolling Stones,” Lee
says. “We have the individual musicians talking about
the beauty and joy of the project.” ..

Heavy, man: A.R.
RAHMAN, MICK
JAGGER, DAMIAN
MARLEY, JOSS
STONE and

DAVE STEWART
(opposite page, from
left); above: the band
shoots a video for the
song “Miracle Worker.”
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SUPERHEAVY

ALBUM: SuperHeavy

LABEL: Universal
Republic

RELEASE DATE:
Sept. 20

MANAGEMENT:
Irving Azoff

PRODUCERS: Mick
Jagger, Dave Stewart

STUDIOS: Henson
Recording Studios
(Los Angeles), Circle
House Studios (Miami),
the Octopus (aboatin
the Mediterranean, Red
and lonian Seas)

SONGWRITERS: Mick
Jagger, Dave Stewart,
Joss Stone, Damian
Marley, A.R. Rahman

PUBLISHING:
Promopub (Jagger),
Fab World Music
(Stewart), Biddah
Muzik (Marley), Joss
Publishing (Stone),
K M Musiq/Universal
Music (Rahman)

SITE: SuperHeavy.com

TOURING: Possible in
2012

TWITTER: @superheavy,
@Jagger_M,
@DaveStewart,
@Stonedrecords,
@Damian_Marley

NOT SO FAST?

SUPERHEAVY LOOKS
LIKE AMATCH

MADE IN BILLBOARD
CHART HEAVEN

While the members of Super-
Heavy canall lay claim to an im-
pressive array of chart (and sales)
feats, they don’t necessarily add
up to No. 1-with-a-bullet status.

Certainly, the Rolling Stones
are one of the most successful
acts on both the Billboard 200 and the Billboard Hot
100. The band has earned 36 top 10 albums and eight
No. 1singles (with an additional 49 chart hits). However,
Mick Jagger’s solo stats are less impressive.

Jagger hasn’t earned a top 10 album on his own, as
his highest-charting set is 1993’s No. 11-peaking Wan-
dering Spirit. His only top 10 Hot 100 single is his No.
7 “Dancing in the Street” duet with David Bowie—a
cover of Martha & the Vandellas’ 1964 hit that the pair
recorded for Live Aid. Jagger’s Nielsen SoundScan-era
(1991-present) album sales add up to 841,000 —far less
than the Stones’ 25 million. 5

SuperHeavy is the second go-round for Jagger and
Dave Stewart, who collaborated on the soundtrack
to the 2004 film “Alfie.” The resulting album has sold
74,000 copies in the United States and peaked at No.
171onthe Billboard 200. That doesn’t exactly bode well
for SuperHeavy. However, the addition of Joss Stone,
Damian Marley and A.R. Rahman spices things up a bit.

Stone made her chart breakthroughin 2003 with her
S-Curve EP The Soul Sessions, which peaked at No. 39
on the Billboard 200 and spent 49 weeks on the tally.
She followed it with Mind, Body & Soul (No. 11in 2004),
Introducing Joss Stone (No. 2, 2007) and Colour Me
Free!(No.10,2009). Though Stone has sold 3 million al-
bums in the United States, each successive set has sold
fewer copies than the previous one. Introducing moved
652,000, while Colour—a rather under-the-radar re-
lease—shifted 93,000. Stone’s latest, LP7, debuted
three weeks ago at No. 9 with 30,000.

Marley and Rahman are wild cardsin the SuperHeavy
mix. Marley has released four albums (three solo and
one with Nas), and all have reached the top two on Bill-
board’s Reggae Albums chart. However, only his most
recent—Welcome to Jamrock (2005) and Nas set Dis-
tant Relatives (2010)—reached the all-genre Billboard
200. His collected album sales stand at 1.3 million—a
handsome sum for areggae act. And one can neverun-
derestimate the value of being a member of the Marley
family. It brings instant notoriety and press attention—
and chart success. Aside from Bob and Damian, mem-
bers of the Marley family tree that have racked up Bill-
board hits include Stephen, Ziggy, Julian and Ky-Mani.

Two-time Academy and Grammy Award winner Rah-
man’s success is trickier to quantify onthe U.S. Billboard
charts. While he’s a prolific composer, his American
breakthrough didn’t happen until the 2008 film “Slum-
dog Millionaire.” The movie’s surprise hit single, “Jai
Ho!,” reached No. 15 on the Hot 100, thanks to a vocal
assist from the Pussycat Dolls featuring Nicole Scherz-
inger. Still, Rahman looms large in his homeland of India,
where he’s been scoring films since 1992.

What'’s interesting about the quintet—as no doubt
many have noticed—is the potential global reach the
members have, regardless of U.S. chart success. It’s that
sort of world fusion that could bring the project strong
sales—not necessarily in America, but internationally.

In addition, the project may finditself in contention for
some Grammys, which could help boost its profile and,
ultimately, sales. SuperHeavy has a cross-generational,
multi-genre appeal that Grammy voters find undeni-
able. In recent years, Herbie Hancock’s multi-artist
Imagine project, Robert Plant and Alison Krauss’ Rais-
ing Sand, Tony Bennett’s Duets: An American Classic
and Santana’s various all-star collaborative sets have
earned Grammy nods and wins. —Keith Caulfield
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BY GARY TRUST, WADE JESSEN, LV PIETRD

S music moves to
the mobile device,
now is the time to
put spoken word
on the band [that]
most people use.” Merlin Media
CEO Randy Michaels made that |
sweeping statement this week
upon the company’s switch of
New York’s WRXP from
alternative to news as “FM
News 101.9.” Earlier this
month, Merlin similarly
flipped alternative WKQX
Chicago to “FM News 101.1.”
While the company seeks to
makeover the mission of FM
radio in the nation’s Nos. 1 and
3 media markets, respectively,
not all programmers are as
ready to sound FM’s death knell
as a music destination. Here, a

spotlight on 10 winning major-
market music outlets, guided
by influential and widely
respected programmers.
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MIKE BROPHY

PD

WKLB BOSTON

While running through alist
of significant country music
lifestyle markets, Boston
would never be among the
first to be singled out. That
was certainly the case in
1996 when Brophy took
the reins at Greater Media’s
WKLB (Country 102.5) after
more than a dozen years in
a similar role at WXTU Phila-
delphia. He arrived to find a
23rd-ranked morning show
and a station that, overall,
perennially ranked outside
the top 10. But Brophy was
insistent that the format
would work in Boston. “I|
felt that a highly produced
country station with care-
fully chosen [song] titles had
more than a shot,” he says.
His strategy included a de-
cree that the station’s over-
all presentation be on the
same level as other market-
leading music stations—no
country jingles, no Southern
accents, and what Brophy
describes as “the avoidance
of anything that reinforced
negative stereotypes of the
format.” WKLB achieved its
best Arbitron ranking—No. 2
among persons 6-plus—last
summer, and ranks at No. 3
for June 2011 with a monthly
cumulative audience (cume)
of approximately 819,000.
Brophy has distinguished
himself as a programmer to
be emulated. One Nashville
senior VP of promotion says,

| “He’s a great radio man who

cares about winning, but has
no political agenda.”

DERRICK BROWN

PD

WVAZ CHICAGO

The Clear Channel station is
the top-rated signal in the
Windy City with a 5.2 share
(6-plus). It’s also No. 1in the
25-54 demo and the No. 2
station in the market. A pro-
gramming veteran who’s
worked in Denver, Miami
and Washington, D.C.,
Brown received the V-103
PD title four years ago.
Helping the station pres-
ent its mix of “today’s R&B
and old school” is a lineup
that includes Steve Harvey,
Doug Banks and Kris Kelly.
Helming weekends is Radio
Hall of Famer Herb Kent, a
mainstay at the station since
1988. Currently promoting
a public-school initiative
to alert parents to register
their children and make sure
they attend the first day of
school to guarantee neces-
sary funding, V-103 is “ab-
solutely focused on what-
ever is going onin Chicago,”
Brown says. “If there’s any-
thing of interest in the com-
munity, we're all overit.”

CAT COLLINS

PD

KYLD SAN FRANCISCO
Bay Area native Cat Col-
lins returned home to helm
Clear Channel’s rhythmic
top 40 stalwart KYLD (Wild
94.9) San Francisco in 2008
after a successful 10-year
stint at similarly formatted
KQKS (KS107.5) Denver. All
he’s done since then? Take
Wild to the top of the ratings
in the nation’s fourth-largest
radio market. According
to Arbitron’s June results,
Wild was the top-rated
music station in persons
6-plus and had the largest
cume among all stations in
the market, reaching an av-
erage of 1.6 million people
weekly. Finding the perfect
blend of pop, hip-hop and
dance beats, Collins is win-
ning a crowded top 40 and
R&B/hip-hop battle and set-
ting trends among rhythmic
stations from coast to coast.
No wonder John McMann,
Atlantic Records senior VP
of pop and rhythmic promo-
tion, refers to KYLD as “one
of the most influential rhyth-
mic stations out West.”

SHARON DASTUR

PD

WHTZ NEW YORK

Clear Channel’s mainstream
top 40 WHTZ (Z100) reigns
as the nation’s pop outlet
with the highest cume (5.1
million, persons 6-plus, ac-
cording to Arbitron’s June
ratings). Sharon Dastur has
programmed the station
since 2006 when the then-
10-year Z100 veteran was
promoted from assistant
PD. The station’s annual
Jingle Ball, last year re-
broadcast on Fuse, has long
featured a who’s who of pop
royalty—the most recent
lineup featuring such stars
as Justin Bieber, Enrique
Iglesias and Katy Perry—all
while benefiting local chari-
ties. The 2010 edition aided
Musicians On Call, a non-
profit that brings live and
recorded music to patients
in health care facilities.



SHELLY EASTON

PD

WXTU PHILADELPHIA
After successful program-
ming stints at WRBT Har-
risburg and Allentown, Pa.,
widely respected program-
mer Shelly Easton took over
in late 2009 at Beasley’s
flagship WXTU (92.5) Phila-
delphia, where her program-
ming philosophy continues
to foliow an inside-out ap-
proach. “l believe [the sta-
tion] should sound like an ac-
cessibie friend that’s all about
the listener—| start there and
work backward with every
other decision,” she says.
That WXTU is regarded as a
leader in breaking new music
is somewhat ironic, because
Easton only greenlights
songs that she envisions as
having a long shelf life. “Mu-
sically, | don’t need to be a
prophet—I need to win. So
we choose currents that fit
the Northeast region and
have the best shot of becom-
ing great-performing songs
in the long term,” she adds.
With Philly being one of two
markets (with Houston) that
were first chosen to deploy
Arbitron’s Portable People
Meter (PPM), WXTU has been
something of a torchbearer
for the new ratings currency.
The station is consistently a
top 10 6-plus performerina
highly competitive market,
with top five rankings in the
coveted 25-54 demo in both
men and women. Weekly
cume in June was more than
800,000, when the station’s
morning show logged its best
book ever with a 4.5 share.

JOHN IVEY

PD

KIIS LOS ANGELES

The current pure-pop
boom has surely helped
Clear Channel mainstream
top 40 KIIS (102.7) remain
atop the June Los Angeles
Arbitron ratings in persons
6-plus, with a 5.4 share and
a cume of 4.1 million. Em-
ploying ubiquitous multi-
media king Ryan Seacrest
as its morning host doesn’t
hurt, either. Clear Channel
CHR format director John
Ivey has helmed the sta-
tion since 2001 following
seven years as PD of WXKS
(Kiss 108) Boston. Upon his
move to KIIS, lvey told Bill-
board of his then-new post,
“When you’re in this busi-
ness, that’s obviously the
peak of the mountain.”

REGGIE ROUSE

PD

WVEE ATLANTA
Celebrating his sixth year
with “the People’s Station,
V-103,” Reggie Rouse calls
the CBS outlet a “throw-
back to old-style urban
stations that appeal to ev-
erybody.” V-103, No. 1in
the 25-54 demo, has been
the country’s biggest urban
station every month thus
far this year in terms of the
PPM, most recently garner-
ing an 8.5. And of the 20
biggest-cuming urban sta-
tions, V-103 ranked sixth in
June with an audience of
1.2 million. Rouse credits
the station’s combination
of great music, personali-
ties and community service.
Its lineup includes Frank
Ski, Wanda Smith, Greg
Street, Ryan Cameron and
gospel ambassador Larry
Tinsley. V-103 recently held
its eighth annual Car & Bike
Show, a one-day event that
averaged 29,000 attendees.
Community service focuses
on everything from nonvio-
lence and anti-bullying cam-
paigns to health fairs and
school scholarships. Rouse,
also PD of news/talk sister
WAOK, says, “Even in this
PPM world, we’re not afraid
to stop the music and taik.
Compelling content and
serving the community—we
do that very well.”

HUGE RATINGS, INFLUENTIAL PLAYLISTS, ENGAGING
TALENT, ENGAGED PROGRAMMERS: THESE MAJOR- MARKET
STATIONS RULE THE RATINGS WITH ENTHUSIASM FOR
MULTIPLE PLATFORMS—PLUS THE APPLICATION OF
INNOVATION 70 STILLSUCGESSFUL TRADITIONS

BRIAN THOMAS

PD

WCBS-FM NEW YORK

The adage that absence
makes the heart grow fonder
surely applies to CBS Radio’s
oldies/classic hits WCBS-FM
(101.1) New York. After be-
coming one of the format’s
first signals in 1972, the sta-
tion switched to adult hits
as “Jack FM” in June 2005.
How disastrous was the
move? New York Mayor Mi-
chael Bloomberg told the
New York Post that he would
“never listen to that f---ing
CBS radio again.” As you
can't fight City Hall, oldies re-
turned on July 12,2007, and
the station celebrated its first
overall No. 1 Arbitron ratings
book (persons 6-plus) in 16
years in June 2010. “Watch-
ing this station grow its share
of audience for the past
three years has been thrill-
ing,” PD Brian Thomas said
at the time. “Knowing how
far we’ve come from where
we were a few years ago
makes this No. 1 finish noth-
ing short of remarkable.”

POLITO VEGA

PD

WSKQ/WPAT NEW YORK
When Vega celebrated 50
years in radio with a show at
New York’s Madison Square
Gardenin 2009, performers
included Enrique lglesias,
Laura Pausini, Luis Fonsi and
Juanes. The lineup under-
scored Vega’s clout as the
longtime programmer for
WSKQ (Mega 97.9), long the
highest-rated Spanish-lan-
guage station in New York.
And, at a time when more
rhythmic tracks have been
climbing Billboard’s Latin
charts, what airs in Vega’s
urban/tropical mix has an
even more noticeable chart
impact. Although Vega will
play hits by major acts, he’s
open to new sounds and
new artists, particularly
those from New York, and
has been key in the expan-
sion of urban bachata. And
because Vega also oversees
romantic WPAT (Amor 93.1),
he can spin more main-
stream pop and romantic
fare. Despite the conversion
to Arbitron’s PPM in New
York, Mega has remained,
by far, the top-rated Span-
ish-language station in the
city (and No. 5 overall); rat-
ings have risen 4.1-4.7 since
April. The so-called “King
of Radio” believes in the
power of his medium as a
promoter of music, even in
an online world, and also,
in the power of the spoken
word. “The most important
thing is the musical rota-
tion,” he says. “If you play
good music, your audience
stays with you.”

AUGUST 27, 201

KEVIN WEATHERLY
PD

KROQLOS ANGELES
There’s areason why CBS
Radio ailternative KROQ
(106.7) refers to itself as
“world-famous.” TV/radio
personality Shadoe Stevens
signed onits alternative for-
mat in 1973 and KROQ has
since maintained its spirit
of breaking underground
acts and world-premiering
new music by modernrock
superstars. The station—
its alumni include Adam
Corolla, Carson Daly and
Jimmy Kimmel—is pro-
grammed by CBS Radio
senior VP of programming
Kevin Weatherly. In 2006
the Los Angeles Times
voted the 19-year station
veteran one of the most
powerful people in South-
ern California.
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“THEACCEPTEDRULE,”NICKLOWE SAYS, “is thatyou
do your best stuff as a kid and then you get worse and worse. |
thought that I could turn that on its head.”

For his last album—2007’s At My Age—Lowe received some of
the best reviews of his 35-year career. It was hailed as “utterly fan-
tastic” by the Village Voice, and he tallied his highest single-week
sales (3,000) of the Nielsen SoundScanera. Ithassince sold 29,000
units. In 2009, the silver-haired singer—who first found fame as
co-founder/in-house producer/recording artist for legendary U.K.
punklabel Stiff Records, before scoring aninternational hitin 1979
with the top 20 Billboard Hot 100 hit “Cruelto Be Kind"—played his
biggest-ever soloshowat London’s Royal Albert Hall. Well-received
reissues of Lowe’s long-unavailable soloalbums, 1978's The Jesus of
Cool (originally titled Pure Pop for Now People in the United States)
and 1979’s Labour of Lust, have alsohelped ignitean Indiansummer
that shows no sign of cooling.

“I' knew itwould take time for people to come with me on this
journey, but it’s very encouraging to see signs of it working,”
saysthelaid-backand highly genial artist, who will release the
follow-up to Age, prophetically titled The Old Magic,on Sept. 12
in the United Kingdom and Europe on London-based Proper
Records. Its U.S. bow follows a day later on Yep Roc.

“If you hang around long enough, eventually you go from
clapped-out old loser to suddenly this great grand old man—a
tremendous survivor,” says Lowe, seated in a quiet corner of a
genteel London pub near Kew Gardens. “Butitdoes helpif you
have at least one decent tune you're trying to flog.”

Recorded in the Camden, north London, studio of co-
producer Neil Brockbank, and RAK Recording Studios, also
in the British capital, Magic contains gems in abundance.
The 11-track record mixes wistful rockabilly ballads, touch-
ing torch songs and jazzy acoustic blues to beguiling effect.
“Checkout Time,” a jaunty Johnny Cash-inspired medita-
tion on mortality, and an exquisite cover of Elvis Costello’s
“The Poisoned Rose” are among its many highlights.

“He’s doing his best work ever,” says Glenn Dicker, co-
founder of Yep Roc, which has represented Lowe in North
America since The Convincer in 2001. Dicker calls Lowe Yep
Roc’s “foundation artist,” and credits his reinvention from new
wave rock star to a country-styled crooner, which began with
1994’s The Impossible Bird, as central to his critical and com-
mercial renaissance. “Sometimes hisaudience wasn’t thrilled
abouthisnew direction,” Dicker says, “buthe stuck tohis guns.
He’s been able to create a special thing for himself.”

“I'work hard until I think I've got rid of all the elements of me in
asong—until I think that I'm actually singing a cover,” says Lowe,
who modestly describes his extensive catalog as “80% totally for-
gettable, 15% has some merit, and 5% is really pretty good stuff.”
24
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A GOOD

LOOK
AT ME

NOW

How do you solve an
excellent problem like
Nick Lowe (at 62)? Put
in 18 months of setup,

and then send him
on tour with Wilco
BY RICHARD SMIRKE

TEAM NICK

ALBUM TITLE: The O/d Magic
LABEL: Yep Roc Records (U.S.),
Proper Records (U.K., Europe)
PRODUCERS: Nick Lowe, Neil
Brockbank, Robert Treherne
SITES: NickLowe.com,
Facebook.com/nicklowe
MANAGEMENT: Jake-Guralnick
and Jake Riviera at 2 Jakes Management

TOURING AGENT: Frank Riley at High Road Touring

(U.K,, Europe)

PUBLISHING: Plangent Visions Music

PUBLICITY: Matt Hanks at Shore Fire Media, James Bailey at
Yep Roc Records

NICK LOWE
the old magh 5?
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To build anticipation for The Old Magic, Yep Roc reissued
the artist’s first two solo albums, beginning in 2008 with The
Jesusof Cool, which had been out of print for nearly two decades.
A 49-track compilation titled Quiet Please . .. The New Best of
Nick Lowewasreleased in 2009, followed byafall 2010 U.S. tour
during which the singer debuted several new songs. Around
the same time, Lowe performed an exclusive five-song live set
for NPR, which was later streamed on NPR.organd included a
preview of Magictrack “House for Sale.” A reissue of Labour of
Lust bowed March 15.

“We put about 18 months into preparing and laying out
pieces to getto this point,” Yep Roc GM Billy Maupin says. He’s
confident that The Old Magicwill take Lowe “to the nextlevel,”
andidentifies radioand touring as keysales drivers. The record
was serviced to triple A, alternative speciality and select col-
lege stations in July. KCRW Los Angeles, KEXP Seattle, Sirius
XM channel the Loft, WYEP Pittsburghand WFUV New York
are among early adopters. TV spots are yet to be confirmed, al-
thoughthe artist “has offers fromeverybody thatyou can think
of,” says Maupin, who describes Lowe’s core demographic as
“leaning male, mid-40s.”

A new generation of music fans is, meanwhile, set to dis-
cover the artist when he supports Wilco on a 15-date national
tour, beginning Sept. 13 at the Murat Theatre in Indianapo-
lis. Lowe will then embark on a brief six-date run of headline
shows, starting Oct. 7 at Los Angeles’ Largo venue. A longer
U.S. tour will follow early next year.

“I'm interested to see what's going to happen next,” Lowe says,
adding that he’s very keen to see other artists perform his songs.
“That's really how I earn my living,” he says with a smile. “I'm
hoping that Michael Bublé will cover [Magictrack] ‘1 Reada Lot.””

Lowe’s biggest paycheck to date came when Curtis Stigerssang
“(What'’s So Funny ‘Bout) Peace, Love, and Understanding” on
the 1992 multimillion-selling soundtrack to “The Bodyguard.”
Royalties from the song, which was originally released in 1974
by Lowe’s first band Brinsley Schwarz and later made famous by
Costello, made its author wealthy. Johnny Cash, Solomon Burke,
Wilco and Tom Petty havealsoall performed Lowe compositions.

“When I started out no one thought that anyone from a
rock'n’roll or pop background would still be at it at this late
stage,” Lowe says. “You do tend to see grand old figures of
music turning in some frankly piss-poor shows ... Well, I re-
ally don’twant to be one of those folks. I will juststop. We'll see
if those words don’t come back to haunt me. But while it’s all
shaking along nicely I'm happy to be here.” o

Richard Smirke (@ rsmirke) is a London-based journalist who
writes regularly for Billboard and Billboard.biz.
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WITH THIS RING

The father-in-law in black

n 1979, Nick Lowe married country singer Carlene
ICarter, daughter of June Carter Cash and step-
daughter of Johnny Cash. Despite the marriage end-
ing in 1990, Lowe remained close to the family, and
his one-time father-in-law in particular. Cash was
equally fond of Lowe, covering his songs “The Beast
in Me” and “Without Love.” “| absolutely loved him,”
- the singer says of the Man in Black. Here, Lowe shares
some other remembrances:

People talk about flaws when they talk about Johnny
Cash but they mean some nonsense about him pop-
ping a few pills or spending the night injail. . . He wasn’t
really like that. He was a bit un-cool, actually, which is
why I liked him. He was just like me. That’s why I loved
him and that’s why everyone loved him, because they
really did think he was just like them.

He was a beautiful bloke and I miss him still, and
June. June was the greatest. I'm very, very proud of
my connection with them. He was so nice tome... very
encouraging at a time when I was very, very gloomy. In
that family, once you got your feet under the table that
was it, you were one of them. And | was a good son-in-
law. Lord knows there were a few right old Charlies in
that outfit. lusedto tell [Johnny and June] that as well.
But June would slope her eyebrows and say, “Oh, you
know, he’s a great guy really. He’s just a little bit mixed
up righ't now.” Mixed up? You want to count the bloo-
min’ spoons. He’s got his hand in your back pocket!

But they were absolutely lovely. It made not a scrap
of difference that it hadn’t worked out betweenme and
Carlene, and right until the very end I used to talk to
him. They were wonderful, wonderful people.

—As told to Richard Smirke




Angelo -

From the legendary city of San Juan,
Puerto Rico you have reached out to the
world and made it a richer place.

[t’s a testament to your vision.

You have our admiration and our respect.
Most of all, we treasure our friendship.

CONGRATULATIONS!

From all of us at y&an




SPECIAL FEATURE

For the second consecutive year, leaders of the Latin music industry
are honored with a Billboard Power Players report that recognizes
this vital and important part of the music industry.

The Billboard Power Players series highlights the achievements
of exécutives who drive our business forward with their artistic and
business vision.

As with our previous Power Players reports, we began this project
by inviting our readers worldwide to submit nominations through
Billboard.biz. We promoted the nomination process in print, online
and through email. Executives in all sectors of the Latin music indus-
try were eligible.

A team of Billboard editors then reviewed every nomination, nu-
merically ranking the nominees on the measure of their achievements
in the past 12 months and their leadership in the broader industry.

In contrast to the Billboard Latin Music Awards bestowed each
spring, we consider both chart performance for a 12-month period
(ending July 2) and Latin market-share data from Nielsen SoundScan
(as of July 24). We gave weight to executives whose primary respon-
sibility is within the United States and who have broad oversight in
their roles.

Certainly, many very accomplished nominees didn’t make this list.
But the choices here represent the collective ranking and judgment
of Billboard’s editors.

Represented here once again are leaders of record labels, publish-
ing companies and rights societies, live entertainment leaders, major
Latin media companies and more.

The executives profiled here once more reflect the strength of the
Latin music industry amid challenging times. We congratulate them
all as we present this year’s Billboard Latin Power Players report.

—Leila Cobo
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Power Players

Jesus Lopez

Chairman, Universal Music Latin America/Iberian Peninsula

2. Raul Alarcon Jr.

President/CEQ/chairman, Spanish Broadcasting System

Few heads of media conglomer-
ates are as actively involved in
day-to-day operations as Raul
Alarcén Jr., the charismatic
president/CEO/chairman of
Spanish Broadcasting System.
The company, which owns and
operates 20 Spanish-language
radio stations in the top Latin
markets in the United States,
has continued to expand its
reach with the growth of SBS Entertainment and Mega TV.

Most recently, the company acquired its third Mega TV
station, KTBU-TV in Houston, in a bid to “replicate and aug-
ment” its radio footprint. Since its launch five years ago, the
network has expanded distribution with over-the-air affili-
ates in seven cities plus cable distribution. Through Mega,
SBS is also upping its production of original content, which
it continues to cross-promote on radio and online through

LaMusica.com, which links to individual websites—and live
streaming—for all SBS stations. These include WSKQ-FM
New York, the top-rated Spanish-language station in the
country. SBS also utilizes all its properties to aggressively
cross-promote its own events and content, of which the vast
majority is music-driven, staying true to the company’s roots
as a music radio company.

“Our strategic vision of integrating our radio, TV, entertain-
ment and online properties is in full swing,” Alarcén says,
“as we continue to seek out unique growth opportunities
with a clear eye on capturing the U.S. Hispanic consumer.”
28 |
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Jesus Lopez oversees Universal Music Latin’s label operations in Spain, Por-
tugal, Latin America and the United States. In the States, Univer-
sal Music Latin Entertainment is the Latin market-share leader,
commanding 41.2% of the market as of midyear, according to
Nielsen SoundScan. Although the number was a drop from
471% in 2009, it still far outpaces any competition. Perhaps
most impressive, UMLE’s market share comes not from li-
censing or distribution deals but from artists it has directly
signed. Through it all, Lopez is singularly hands-on, keeping
abreast of seemingly every artist, release and marketing plan,
UMLE scored the top-selling Latin album of 2010, En-
rique lglesias’ bilingual Euphoria (also the top-selling
release of the past 12 months), managing to straddle
multiple markets and audiences at a time in which the
U.S. Latin consumer is breaking down language barriers,
Lopez’s other artist-driven achievements include sign
ing Alejandro Sanz, a major international artist who fur-
ther consolidates Universal’s roster: sales of Cristian
Castro; Los Tigres del Norte’s MTV Unplugged; pro-
moting Chino y Nacho regionwide; and Brazilian Paula
Fernandes, who has sold more than 800,000 copies of
her live album in Brazil, according to Lopez
Beyond the music, Lopez has been steadily working toward
unifying UMLE as a single business unit for the United States,
Mexico and Central America, which led to changes in the man-
agement structure and the creation of a new executive post
dedicated solely to new business,
“We clearly need to continue evolving and changing our
structures to get closer to the consumer and design new
business models that solidify us not only as a music com-
pany, but an entertainment company,” Lopez says.
Short-term plans, for example, call for growing man-
agement service division GTS hand in hand with re-
ality TV show “La Voz"” (The Voice), which begins
airing in Mexico in September.

5. Afo Verde

President of Latin region, Sony Music

Afo Verde took over the reins of
Sony’s entire Latin operation—
including the United States and
Latin America—in October
2009. Since then, he has been
intent on establishing the label
as “a company that offers cre-
ative services and new business
opportunities to all its artists.”

Sony’s year was undoubtedly
boosted by Shakira’s global suc-
cess, but also by the regional achievements of Camila in sales,
radio and touring, and by the strong return of Chayanne, whose
Latin American tour was supported by Sony as a partner.

“We feel we've accomplished our objective not only by hav-
ing successful projects in sales and radio charts, but also for
our achievements in new business, like concerts and part-
nerships with brands throughout the continent,” says Verde,
who was key in securing the Chayanne concert deal and has
since expanded Sony’s “Music Ticket” concept, where tickets
to shows include bonus material and music.

In the United States, Sony Music Latin’s market share rose
from 25.9% in 2010 to 28.3% at midyear 2011, according to
Nielsen SoundScan, thanks to established acts and the suc-
cess of franchises like Primera Fila. In the next 12 months, a
key project will be the new solo album from Anthony “Romeo”
Santos, “who honored us by choosing us as the label for his
solo project when he was at the height of his career as the
lead singer of Aventura,” Verde says.

Verde was recently named chairman of IFPI for Latin America.

. Cesar Conde

President, Univision Networks

Nearly two years after his ap-
pointment, Cesar Conde’s im-
pact as president of Univision
Networks is clearly felt. The
company includes not only the
Univision network (the top-
rated Spanish-language TV
network in the country, ac-
cording to Nielsen) but also
TeleFutura, Galavision and
TuTv Networks.

In the last 12 months, Conde has brought in Luis Fer-
nandez as president of Univision Entertainment and Stu-
dios and Isaac Lee as president of Univision News, among
others. Under his helm, Univision has replaced longtime
on-air personalities and made sometimes dramatic pro-
gramming changes, including the recruitment of main-
stream celebrities for flagship shows and permitting some
English in Spanish-language programming.

While the four major TV networks saw their ratings de-
cline for the current season to date (Sept. 20, 2010, through
July 31, 2011), Univision’s rose, according to Nielsen. With
an average household rating of 1.9 during prime time, it’s
the fifth-most-watched broadcast network in the country.
And, according to the network, in 2011 it saw an increase
of 47% in the number of nights it has outperformed ABC,
CBS, NBC or Fox in the adults 18-49 demo compared with
2010 (156 nights vs. 106 nights). That increase was felt in
music-themed programming like awards shows Premios Ju-
ventud and Premios Lo Nuestro and in new programs like
“Pequenos Gigantes.”

Conde, a Harvard grad with an MBA from Wharton who
was born and raised in Miami, doesn’t mince words about
his goals.

“Our challenges include to continue to compete and out-
perform our English-language peers, including ABC, NBC,
CBS and Fox, in an increasingly competitive media land-
scape,” he says, “and to drive growth and innovation across
our platforms.”

5. Ruben Leyva

President, Sony Music U.S. Latin

Thanks in part to releases
by artists like Shakira, Marc
Anthony and Chayanne and
distribution of such acts as
Daddy Yankee and Aventura,
Sony Music U.S. Latin’s share
of the U.S. Latin market rose
to 25.9% in 2010 from 20.8%
the year before, and hit 28.3%
at midyear 2011, according to
Nielsen SoundScan. Leading
Sony’s domestic efforts is Ruben Leyva, who in the past 12
months also signed Aventura lead singer Anthony “Romeo”
Santos and was key in closing the deal that lead to Pitbull’s
first Spanish-language album, Armando (distributed by
Sony). Sony also led Billboard’s Latin pop and tropical
albums recap for the 12 months ending July 2, thanks to
strong showings by artists like Franco de Vita, whose Prim-
era Fila is the latest in a franchise launched under Leyva.

According to Sony, the label held 35.5% of the Latin
digital market share for the period ending May 1. For
Leyva, born and raised in the United States and bilin-
gual, reaching a bilingual, bicultural marketplace is key
across genres, as is creating strategic alliances. For that
reason, Leyva has placed renewed interest in Sony’s re-
gional Mexican roster, which has languished in recent
years, striking a distribution deal with indie Del Records
(home to Gerardo Ortiz) and signing other young acts
like Los Cuates de Sinaloa.
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Iiiigo Zabala

President, Warner Music Latin America

Although Warner Music’s U.S. Latin market share

remains smaller than that of its competitors—at
midyear 2011 it stood at 6.2%, according to
Nielsen SoundScan—the label’s boutique size
and major-label distribution allow it to work
its acts exhaustively and for the long term.,

Zabala’s top accomplishment of the past
12 months includes Man&’s Drama y Luz,
the top-selling Latin album of 2011 so far
(132,000 copies sold through July 3, accord-
ing to Nielsen SoundScan). In releasing the
album, Warner also orchestrated a complex
strategy that involved premiering the first sin-
gle simultaneously on radio stations around
the world, resulting in a No. 1 record in mul-
tiple territories, the United States included, at
the same time.

Other high points include the successful and
ongoing consolidation of Warner's 360-degree
structure in Mexico, now in its second year, and

its artist development across the region with acts

like Carlos Baute and Marco di Mauro,

“Looking forward, Warner will continue its efforts

in consolidating digital business models in Latin
America,” Zabala says, noting that the label
will launch its first social media-based ava-
tar game for Mana. “Additionally, we are
focused on the ongoing development
of our 360-degree structure in Brazil as
well as the breaking of new and develop-
ing acts in the region like Sie7e and M.R "

Lucas Piiia

Senior VP, SBS Entertainment

Lucas Pina enters the Latin
Power Players list for the first
time this year based on the
growth of SBS Entertainment—
the management and live enter-
tainment division of Spanish
Broadcasting System. Pifia’s
numbers are up for events, at-
tendance and revenue.

SBSE has almost doubled its
business from last year. While it
produced 22 shows in 2010 that drew 143,210 people, in the
first six months of 2011, the division produced 21 shows that
drew 122,364 attendees, projecting a year-to-year attendance
increase of 69.4%.

Pifia, a former label executive who'’s been at SBS since 2003,
took over the helm of the unit in 2009 and has diversified its scope
and operation. Using the slogan “We see you, we hear you, we
speak your language,” Pifia has solidified SBSE brand events like
Los Angeles’ urban radio show Calibash (15,167 paid attendees)
and launched new events like Puerto Rico’s first Mega Electronic
Fest (attendance: 12,232) and a series of four new regional Mexi-
can events at Pico Rivera Arena in Los Angeles, cross-promoting
across all SBS platforms, including TV, radio and online.

“Our mind-set is to produce events that are accessible to all.
The economic crisis has made us reinvent the formula of how
we sell tickets,” says Pifia, who this year will serve for the first
time as a national promoter for key Latin artists.

Beyond live events, SBSE includes merchandising, TV devel-
opment, sponsorship, publishing and interactive divisions, plus
a management arm that handles Alexis & Fido and Obie Bermu-
dez, among others. Pifia’s goal is to consolidate SBSE as “a 360°
management unit. That’s where the future is.”
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Rebeca Leon
VP of Latin talent, AFG Live/Goldenvoice

From the four Mand sellouts at Los
Angeles’ Staples Center—a record
for a Latin act—to the newly an-
nounced Enrique Iglesias/Pitbull/
Prince Royce tour, Rebeca Leon
has run the gamut from the tra-
ditional to the innovative as head
of the Latin touring business for
AEG Live/Goldenvoice.

Leon has promoted multiple
shows by major stars, includ-
ing Ricky Martin, Vicente Fernandez and Wisin & Yandel.

But aside from traditional touring, Leon has developed
event promotion partnerships with SBS Entertainment (for
the Calibash festival) and KBUA-KBUE-FM Los Angeles (for
multiple Nokia Theatre shows), among others.

Leon also closed several co-branded series including Miller
Coors at Nokia Theatre, the Cox Latin series at Valley View
Casino in San Diego and the Pepsi concert series nationwide,
as well as a Corona sponsorship for Wisin & Yandel in more
than 12 markets and Metro PCS for Iglesias.

Leon has also solidified AEG’s venues as Latin destinations
in Los Angeles, with a 25% increase in show volume at the
7,100-seat Nokia in the last 12 months, including regional
Mexican shows (which are rarely performed in theaters) by
such acts as Espinoza Paz, Jenni Rivera and Banda el Recodo.
AEG also registered a 60% increase in Latin show volume at
Club Nokia and nine times more concerts at the Staples Cen-
ter. According to Leon, 90% of those shows have been sold
out or were profitable. A connection with fans, Leon says, is
crucial for the success. One of her major goals in the com-
ing months is “to get more immersed in digital marketing in
an effort to have better direct dialogue with our customers.”

J. Victor Gonzalez

President, Universal Music Latin Entertainment

Victor Gonzalez makes the
Latin Power Players list for the
first time months after being
appointed president of Univer-
sal Music Latin Entertainment.
The nod acknowledges the im-
portance of Gonzalez’ newly
created post and his prior suc-
cess as president of Universal
% Music Mexico, where he in-

e #4. creased label market share and
negotiated major deals, including David Bisbal’s World Cup
campaign with K'Naan for Coca-Cola.

Gonzalez now oversees operations of all of Universal’s
U.S. Latin labels—Disa, Fonovisa, Universal Music Latino
and Machete—a job previously divided between two presi-
dents, plus Universal Music Mexico and Central America.
Each of those labels has its own GM.

“My job is to consolidate strategies,” Gonzalez says. “First
of all, we need to take advantage of our structure. Having
two linked territories allows us to develop artists or strate-
gies for both territories.”

The dual-territory approach applies to both artist develop-
ment and A&R as well as to new business deals, says Gon-
zalez, who in the past year developed multiplatform busi-
ness deals with HP and American Express to both promote
and sell music.

In the coming months, Gonzalez will face the challenge

of also targeting the ever-challenging U.S. Latin consumer.

“It has to do with points of sale, but the digital arena
hasn’t fully exploded, so we need to really understand the
mentality of the consumer,” Gonzalez says. “And we are
placing more emphasis on the bilingual market.”

Kate Ramos

Senior VP of touring, Live Nation

Kate Ramos has responsibility
for all of Live Nation’s national
Latin tours of arena and am-
phitheater acts. In the past 12
months, these have most nota-
bly included Shakira and Luis
Miguel, who are exclusively rep-
resented by Live Nation. Miguel
was the top-grossing Latin act
for the past 12 months—with
27 shows and a gross of $14.7
million, according to Billboard Boxscore, while Chayanne,
who Live Nation co-promoted with Cardenas Marketing
Network—was second with 19 performances and a gross of
$11.9 million. Shakira was third with 10 shows and a gross
of $10.8 million.

Although Latin touring has been affected by economic con-
cerns, Ramos’ business has been strong as she focuses on
acts able to play at least 10 dates. “Sometimes less is better,
and our year has been busy,” she says.

Booking the right tour at the right price has been Ramos’
main concern at a time when the economy in general and
the Hispanic marketplace in particular have been hard-
hit. Live Nation’s upcoming Haciendo Historia tour, for
example (produced in tandem with CMN}), will feature
co-headliners Marco Antonio Solis and Ana Gabriel atan
affordable price.

“The audience gets double the value without double the
price,” says Ramos, who has also presented shows by Mana,
Juanes and Marc Anthony, among others. “The next 12
months are all about offering entertainment that people
will enjoy without it costing an arm and a leg.” This means
some tours may be left on the table, but, Ramos says, “the
trick for the future is to buy right.”
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Eddie Fernandez

Senior VP Universal Music Publishing Group Latin America

Eddie Fernandez enters the list
for the first time on the strength
of his company’s performance
for the past 12 months. Univer-
sal Music Publishing is the lead-
ing Hot Latin Songs publishing
corporation for the time period
with 45 charting titles, includ-
ing major hits by Chino y Nacho,
Wisin & Yandel and Man4, whose
guitarist/composer Sergio Vallin
is signed to Universal. In addition to his chart titles, Fer-
nandez negotiated Emilio and Gloria Estefan’s FIPP cata-
log for representation in the United States and Canada, and
renewed deals with major writers like KC Porter and Rudy
Perez. Fernandez, a pianist, arranger and longtime major-
label A&R executive, has a keen ear for hits, and his relation-
ships with writers and musicians enable him to engineer
charting collaborations.

“He is the real deal,” FJM Productions president Fred Man-
tilla says, referring to Fernandez’ lengthy experience. “He

supports his writers by introducing them to Universal ex-
ecutives nationwide and, in doing so, creates synergies that
ultimately create growth.”

Fernandez has seen revenue growth in the past tough
three years but admits to being “more cautious . . . more
concentrated in signing composers who are generating
singles and being very aggressive in generating synchroni-
zation and advertising deals.” In the past year, Fernandez’s
publishing division directly negotiated deals including
an advertising campaign for Puerto Rico’s Banco Popu-
lar using music by Ruben Blades and one for Lexus using
tracks by DJ Nesty.

Angelo Medina
CEO, Angelo Medina Group

The Latin music business in-
cludes precious few top artist
managers. But among them,
Medina stands out as someone
who can navigate superstars like
Mani, established artists like Ed-
nita Nazario and Manny Manuel,
alternative acts like rappers Calle
13 and Black Guayaba, and re-
spected singer/songwriters like
& .. Tommy Torres and Robi “Draco”
Rosa. In addition, as a longtime, respected concert promoter,
Medina has the know-how and contacts to book his acts’ tours,
a crucial competitive edge in today’s environment.

The past 12 months have been particularly sweet for Me-
dina, who as Mana’s manager was integral in orchestrating
the debut of the group’s new single, “Lluvia al Corazén,” at
No. 1 on Billboard’s Hot Latin Songs chart and the album
Drama y Luz at No. 1 on Top Latin Albums as well as nego-
tiating and booking the group’s current U.S. tour, including
four sellout dates at Los Angeles’ Staples Center.

“He makes things happen,” Mana lead singer Fher Olvera
says of Medina, who negotiated the group’s deal with AT&T.
Medina has also expanded the reach of Calle 13 in Europe,
co-managed Aventura and now, lead singer Anthony “Romeo”
Santos, whose first radio single debuted at No. 1 on the Hot
Latin Songs chart. Medina is working on the release of Santos’
solo debut as well as an upcoming album by Nazario.

“We’ve had to reinvent ourselves,” says Medina, whose
offices are in Puerto Rico. “We have to increase the dosage
of perseverance and optimism, but also be more selective in
choosing projects.”
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Jorge Mejia
Senior VP of Latin America/U.S. Latin,
Son/ATV Music Publishing

With 45 charting titles on Bill-
board’s Hot Latin Songs chart in
the past 12 months, Sony/ATV
Music Publishing continues
its streak of hits, second only
to Universal in a year-to-date
recap of top publishing corpo-
rations. Jorge Mejia, a pianist/
composer who has led the com-
pany for the past five years, says
his biggest challenge has been
“finding alternative sources of revenue to combat the on-
going and unrelenting decline in the mechanical market.”

In performance royalties, Sony/ATV has delivered, tak-
ing home ASCAP’s Latin publisher of the year award for the
ninth consecutive year, thanks to the work of writers that
include Enrique Iglesias, Claudia Brant and Mario Domm.
The publisher also scored a coup signing Pitbull; Dominican
El Cata, who co-wrote Shakira’s hits “Rabiosa” and “Loca”;
and renegotiating with Tito “El Bambino,” who won ASCAP’s
Latin songwriter of the year honor. Outside the United States,
Mejia also reports an increased market share across Latin
America through several subpublishing agreements, includ-
ing administration of such catalogs as BMG Rights/Cherry
Lane (the Black Eyed Peas, John Legend, Quincy Jones), What
a Publishing (David Guetta) and DIPIU (Wilhelm). Perhaps
most important, he has taken a proactive stance in spearhead-
ing new initiatives to license publishing rights for digital use
across the rest of the region and recently delivered a speech
at [FPI’s Latin America meeting asking for all countries to
work toward stronger copyright legislation.

e
Delia Orjuela

VP of Latin writer/publisher refations, BMI

A look at Billboard’s Latin charts confirms the
importance of BMI’s signing of Pitbull to its roster,
underscoring Delia Orjuela’s strong ties to her
songwriters. Orjuela scored other high-profile
signings with Chayanne, Luis Fonsi, Chino y
Nacho, regional Mexican group Calibre 50 and
Francisca Valenzuela

BMI has also enjoyed No. 1 hits by affiliated
writers including Don Omar (with “Danza Ku-
duro),” Prince Royce, Ricky Martin, Shakira
and Sergio Vallin (Mana), as well as regional
Mexican writers Luciano Luna and Horacio
Palencia. Overall, BMI had a healthy lead on
Billboard’s tally of top Latin publishers dur-
ing the time period, based on overall audience
impressions for all tracks for which they re-
ceived credit.

In the past year, Orjuela also increased the
number of BMI's Latin showcases by 33%, and
struck a partnership with the Levitt Pavillion
in Los Angeles for a six-date summer concert
series featuring acts like Ximena Sarifiana and
Toy Selectah. BMI also hosted workshops in
various cities on topical subjects, including
the digital arena and the indie marketplace,

A major accomplishment, Orjuela says, was
“La Gota de la Vida,” a theme song written by
BMI| songwriter Arthur Hanlon to benefit City
of Hope and recorded by nearly 50 stars. “To
be able to be part of the conceptual idea of the
project and to see it become a reality has a lot
of meaning,” she says.

Julio Vega

VP of Latin purchasing, sales and marketing for music,
movies and books, Anderson Merchandisers

Walmart is the biggest seller of
Latin music in the United States,
and the man who heads those
marketing efforts, via Anderson
Merchandisers, is Julio Vega.

“He has been the voice for
Latin music within Walmart
for many years,” Venetian Mar-
keting Group CEO Jeff Young
says. “Largely because of him,
Latin artists have been avail-
able to the masses.”

In the past year in particular, the retailer’s multicultural
department has more aggressively supported Latin acts, with
more Latin artists featured in “Acceso Total,” the acoustic
performances filmed for in-store and online play.

Vega’s success stories include Man4, whose album Drama
y Luz has been the top-selling Latin title so far this year, ac-
cording to Nielsen SoundScan, and indie act Intocable, which
struck a distribution deal directly with Walmart and offered
its album at an aggressive $8 retail price.

Beyond established acts, Walmart has been crucial in tak-
ing newer acts like Prince Royce and Gerardo Ortiz to dif-
ferent sales levels. These are artists who “are aimed beyond
first-generation Hispanic [music fans],” Vega says. “The bi-
lingual consumer, the multigenerational consumer—those
are the people we need to be more conscious of.”

For now, Vega’s biggest challenge is the decline in the num-
ber of new Latin titles. “Your new releases are the lifeline,”
he says. “We need the support of the industry to develop new
artists, but we're releasing hardly anything and it’s showing.”
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Alexandra Lioutikoff
Senior VP of Latin membership, ASCAP

In a year in which the music
business in general has
changed dramatically and
sales in the Latin music busi-
ness have continued to sharply
decline, Alexandra Lioutikoff’s
biggest challenge in her role
at ASCAP has been educating
certain sectors on the value
of songwriters’ contributions
“and convincing them that
songwriters should not have to give away their songs, or
part of their rights of authorship, to be able to make a liv-
ing from their art,” she says.

The goal underscores the clout of songwriters and col-
lecting societies in a time of dwindling sales. Perfor-
mances of ASCAP songs have “definitely increased in
the past year,” says Lioutikoff, thanks in part to new
signings like Claudia Brant, Lucero and Noel Schajris;
a growing number of Spanish-language radio stations;
and an increasing number of Latin songs performed in
mainstream media. Aside from increasing royalty pay-
ments, Lioutikoff has reinforced ASCAP’s relationships
with foreign performance rights organizations—includ-
ing Panama’s SPAC, Cuba’s ACDAM, the Dominican Re-
public’s SGACEDOM, Colombia’s SAYCO and Mexico’s
SACM—and developed new creative opportunities for
her writers. These include regular showcases in ASCAP’s
Latin markets, including Puerto Rico, New York, Miami
and Texas. And, Lioutikoff says, “I am really excited about
our Song Camps, which we expanded to give our writers
multigenre collaboration opportunities that created cuts
for several different albums.”

-J.J. Cheng

Associate VP SESAC Latina

The adjective that most fre-
quently crops up next to J.J.
Cheng’s name is “passionate.”
For SESAC Latina, she’s a tire-
less advocate of her roster of
writers, which may be smaller
than that of the two other rights
societies but is always growing.
Cheng devotes time and energy
in nurturing them and bringing

o possibilities to the table, includ-
ing pitching songs to recording artists.

Cheng has grown SESAC’s roster of affiliated writers
by 31% in the past 12 months and has increased SESAC'’s
song roster by 21%.

New signings include Carlos Baute, TV star/songwriter
Jencarlos Canela, urban/pop artist Ricky Rick (formerly
of Kumbia All Starz), urban pop singer/songwriter Joey
Montana, Pedro Guzman of Palomo and Venezuelan trio
Grupo Treo. They join a roster that includes Samo (of
Camila), Aleks Syntek and Erika Ender.

Beyond signings, Cheng’s promotion of her artists includes
SESAC Latina’s co-sponsorship of the 2010 Machete Music
tour—which included a stop at New York’s Madison Square
Garden—and its partnership with Miami venue the Blue
Piano for monthly showcases of SESAC Latina songwriters.
Cheng is also an advocate of educating songwriters and the
industry in general on all areas of the business. “Everyone
who wants to survive and stay current in this business should
try to grow and learn as much as they can about all sides of
this ever-evolving business,” she says.
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Gustavo Lopez

Executive VP of brand partnerships, business development and digital, Universal Music Latin Entertainment

9. Joshua Mintz

Senior executive VP Telemundo Entertainment

Promoted to his current post
in January, Joshua Mintz is
the person responsible for
Telemundo’s overall enter-
tainment development and
programming strategy.

This includes oversight for
the hit soap opera “La Reina del
Sur,” whose production Mintz
oversaw in his prior post as VP

o, of strategic development for Tel-
emundo Studios. The soap, the most-watched in the net-
work’s history, according to Telemundo, gave the network
its best quarter ever during the second quarter of this year.

Mintz, who has an extensive background in production
and programming, is focused on creating new content. This
includes two new, music-driven specials that will premiere
this year. The Premios Billboard de la Masica Mexicana, de-
voted to regional Mexican music, will be the only network
award show devoted to the top-selling genre of Latin music
in the country. And Premios tu Mundo, where fans will vote
on multiple categories, will also give music a major role.

In addition, Mintz says, “On the novela production side, we
are opening the doors to work with new musical composers on
the principal theme songs for our prime-time [productions].”

Telemundo also continues to produce the Billboard Latin
Music Awards, and has expanded its relationship with Billboard
for online, music-driven content in both English and Spanish.

Gustavo Lopez capped his last year as president

of Universal-owned Disa and Fonovisa (the po

sition has since been eliminated) solidifying his
labels’ dominance in regional Mexican music

and beyond. For the 12 months ended July 2,
Fonovisa was Billboard’s Top Latin Albums

imprint with 54 titles, followed by Disa with

65. Lopez helmed successful releases by such

superstars as Marco Antonio Solis, Jenni Rivera

and Pedro Fernandez in addition to launch-
ing new acts like Larry Hernandez, Roberto
Tapia and Voz de Mando.

His most rewarding project? Los Tigres
del Norte’'s MTV Unplugged—which has
sold 200,000 units in Mexico, according to

Lopez, and topped Amprofon’s chart—and
the tremendous growth of regional Mexican
music sales in the digital arena.

Now, in his newly created post, Lopez

supervises all digital development, brand

partnerships, business development and live
shows for Universal Music Latin Entertain-
ment in the United States, Mexico and Cen-
tral America

Digital growth, in particular, has been notewor-
thy, with UMLE digital revenue—including digital

sales, streaming and mobile content—up 30%

since the beginning of the year.

‘I haven’t been this excited about the busi-
ness in years,” says Lopez, who is also
close to sealing several long-term, multi-
artist deals.

The challenge, he says, is “connecting
the right brands with the right content
and making sure the right value is placed
on our music and artists.”

. Jose Valle

President, Univision Radio

Since his appointment in
March, Univision's Jose Valle
has taken on responsibility for
the largest Spanish-language
radio network in the country,
with 70 owned and operated sta-
tions in 17 markets. According
to Valle, Univision stations rank
either No. 1 or No. 2 among
Spanish-language stations, lead-
ing in markets like Los Angeles
(with KLVE-FM), Miami (WRTO-FM) and Chicago (WOJO-
FM), according to Arbitron numbers.

Valle has considerable experience in multiple areas of
radio and TV, and although he hasn’t yet announced spe-
cific changes at Univision, his influence is evident. Most
recently, Univision launched the bilingual Univision Radio
app that’ll allow listeners to access 45 local stations and pur-
chase music they hear through iTunes.

While allowing listeners to tune in anywhere, Valle says,
“Our clients will benefit from an efficient advertising plat-
form that enhances their traditional radio campaigns.”

Valle also streamlined radio operations and changed pro-
gramming heads at several key stations.

“] want Univision Radio to continue winning by provid-
ing the best and most relevant content to audiences while
delivering effective, results-driven alternatives to current
and new advertisers,” he says.
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Trouble
Man

As his fourth album arrives, Game
tangles with the law and causes a stir

For about two hours on a recent Friday in August, the Compton,
Calif,, sheriffs station was borbarded with calls. But the flurry of
activity wasn’t due toa catastrophic emergency. It was due toa tweet.

At5:23 p.m. on Aug. 12, a tweet was sent from the account of
Los Angeles-based rapper Game (@thegame). He encouraged his
followers to call a certain number if interested in an internship with
him. The number was in fact for the “help” line at the Compton
Station of the Los Angeles County Sheriff’s Department. While
the sherrif's department explores its legal options, Game, who has
a Los Angeles Dodgers logo tattooed on his face and more than
580,000 Twitter followers, has denied responsibility, claiming that
his Twitter account had been hacked at the time of the tweet. It
was just the latest squall of controversy in Game’s stormy career.

A month before the Twitter fiasco, Game released his Hood
Morning (No Typo): Candy Coronas mixtape, a precursor to his
fourth studio set, The R.E.D. Album (Aug. 23, Geffen). The mix-
tape featured the song “Uncle Otis,” a scathing diss track that pig-
gybacked on the buzz for “Otis,” the lead single from Jay-Z and
Kanye West’s chart-topping collaborative album, Watch the Throne.
In “Uncle Otis,” Game verbally assaults longtime target Jay-Z and
name-checks a laundry list of stars, more than half of whom he’s
previously collaborated with: West; Big Sean; Kelly Rowland; viral
sensation Kreayshawn; D) Khaled; Odd Future’s Tyler, the Creator;
Lupe Fiasco; Jennifer Lopez; Marc Anthony; Morris Chestnut; Nicki
Minaj; Frank Ocean; Wiz Khalifa; and Amber Rose.

For Game, the name-dropping and trash talking are all part
of his MO. “What kills me is that people pretend or act like they
don’t know what Game is about,” says the rapper, born Jayceon
Taylor. “I'm never changing. [The] only thing that will change is
that | evolve as a man, and get [wiser], become more full of life
as far as my family and everything is concerned, [and] maybe a
more seasoned MC. But the core of who I am is not changing. So
the shot in the dark at Jay or whoever on ‘Uncle Otis,” you might
get another one in six months or a year.”

Just three weeks later, Game released “500 Bars,” a 20-minute
freestyle in the tradition of his earlier 200-, 300- and 400-bar mara-
thon rap sessions (bars being individual rap couplets) calling out
about as many names as he could fit into rhyme.

Game earned his audacily the hard way. After attracting the at-
tention of Dr. Dre with a string of impressive mixtapes in 2004, he
landed a deal with Dre’s Aflermath Entertainment and a billing as
a member of 50 Cent’s G-Unit. But shortly after dropping his 2005
debut The Documentary (G-Unit/Aftermath/Interscope), Game
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Ambitionz az aridah: GAME

was ousted from G-Unit for what 50 termed “disloyalty.” And yet,
Game survived the rift, fan base intact, and his subsequent albums,
2006’s Doctor’s Advocate (Geffen) and 2008’s LAX (Geffen), both
of which featured numerous guest appearances, would debut at
Nos. 1 and 2 on the Billboard 200, respectively, and go on to sell
a combined 1.8 million units, according to Nielsen SoundScan.

The rollout for The R.E.D. Album has also been rocky. Initially
rumored to be a holiday 2009 release, the album has had its re-
lease date repeatedly pushed back for reasons that remain unclear.
Today, Game says the delays were deliberate. “I been working on
[the album] for a long time but | kept delaying it because | wanted
to drop right in the middle of Watch the Throne and [Lil Wayne's]
Tha Carter IV,” he says. “That’s my own ingenious plan.’

But the delays haven't been the only problem. The album’s first
single “Red Nation,” produced by Cool & Dre and featuring Lil
Wayne, and extolling the virtues of life as a member of the Bloods
gang, failed to chart, and the song’s highly stylized, apocalyptic
video was rumored to have been banned by BET and MTV. Follow-
up single “Pot of Gold” has fared only slightly better. Produced by
the Futuristiks and featuring Chris Brown, “Gold” adheres duti-
fully to a growing trend of hip-hop acts using singles to lament
the intangible woes of fame. Over the chorus’ meditative guitar
plucks Brown sings, “The spotlight is not for me.” The song is No.
62 after five weeks on Billboard’s Hot R&B/Hip-Hop Songs chart.

Still, despite the delays and the lack of a hit single, Interscope
director of marketing Jason Sangerman points to Game’s connec-
tion to his fans as the thing that sets him apart. “The R E.D. Album
has been in the works for a long time and Game’s fan base has re-
mained loyal, so we want to make sure they get what they deserve,”
he says. “Game’s fans are loyal to him because he is loyal to his fans.”

Game says he feels the same love in the music industry. “I got
a good rapport with most hip-hop artists and I just been such a
real dude my entire career [that] it’s nothing for me to reach out
to get a [16-bar verse] or a hook,” he says.

True to his word, The R.E.D. Album is packed with guests in-
cluding Lil Wayne, Drake, Snoop Dogg, Young jeezy, Rick Ross
and Nelly Furtado. Most surprising, though, is a guest verse from
Dr. Dre on the D) Khalil-produced West Coast anthem “Drug
Test” (also featuring Snoop). Although earlier rumors suggesting
that The R.E.D. Album would appear on Dre’s Aftermath proved
untrue, the song marks the first time Dre has rapped alongside
Game on any of the latter’s albums.

And yet, despite the high-profile guests and fan adoration, Game
says he still feels like he’s at square one. “When I hit the studio
now, [ hit the studio like a dude that ain’t got a deal,” he says. “I
be so happy and hungry to get on the mic and really just do my
thing, and something sparks in me and | get all over-excited again.
And !'m back full throttle, like it’s the beginning.
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Time for a guitar-pull: Zac
Brown, Sheryl Crow, Vince
Gilland Emmylou Harris are
set to perform—solo, and

with each other—in support

of the Country Music Hall of
Fame and Museum’s Sept.

13 All for the Hall Los Angeles
fund-raiser. Tickets run $65-
$10,000,and the event is
chaired by AEG Live chairman
Tim Leiweke and produced
by Creative Artists Agency’s
Rod Essig, Vector Manage-
ment’s Ken Levitan and BMI’s
Jody Williams ... While we're
onguitars, Carolyn Wonder-
land is outiin support of her
new Peace Meal (Bismeaux
Records). On Sept. 4 she'ltbe
getting beautifully biuesy at
Alamogordo, N.M.’s Flickinger
Center for the Performing i
Arts, and at San Antonio’s
much-loved Sam’s Burger
Joint on Sept.16.Sam’s is
known for an apparently half
hipster/half biker crowd, and
an awesome guacamole/jack
cheese/green chile burger.
'Nuff said. .. Everybody
screeeeam! Joe Jonas and
Jay Sean are set to get their
18-plus “co-headlining” on.

It all jumps off Sept. 6 at Bos-
ton’s House of Blues, and ends
Oct. 6 at New York’s Best Buy
Theater. Tour press is being
managed between Lillian
Matulic atDisney and Sonia
Muckle at M2M Construc-
tion... Boston’s own pop-ish/
punk-ish/hardcore-ish Transit
is heading outona U.S. tour:
On the day new album Listen
& Forgive (Rise Records)
drops, the band will be fresh
off gigs in Toronto (Annex
Wreck Room, Sept. 24) and
Clifton Park, N.Y. (Northern
Lights, Sept. 25). The Agency
Group’s David Galea and
Ross Warnock are booking. ..
U.K.act Toddla T is making it
lickety-split with just five North
American dates (Sept. 29 at
Los Angeles’ Dance Right at
La Cita should be a dubwise
sizzler) in celebration of his
new Ninja Tune release Watch
Me Dance. Toddlais in biz with
Drop Dead Clothing and will
DJ at London’s Carnaby Street
DDC store on Aug. 26... Prob-
ably still sweaty from his dates
onthe Vans Warped tour and
a string of European nights on
the road with Wu-Tang Clan,
Ghet-O-Vision/Shady Re-
cords/DGC/Interscope artist
Yelawolf dropped his “Hard
White (Up in the Club),” featur-
ing Lil Jon, and announced
that his debut album Radioac-
tive has been pushedto Oct.
25.Eminem calls Yela a “true
original.”” Well then let’s hear it!

In synch: COMMITTED

THE JOY

After winning NBC’s ‘The Sing-Off/’
Committed delivers uplifting debut

When Therry Thomas talks about the music
his vocal group Committed has been singing
since winning the second season of NBC’s
Sony-produced music competition show, “The
Sing-Off,” he calls it “positive thought music.”
While still rooted in the music that the a cap-
pella sextet sang as students at Oakwood Uni-
versity, a historically black Seventh-Day Adven-
tist school in Huntsville, Ala., the collection that
appears on the group’s self-titled Epic Records
debut (due Aug. 30) leans toward the secular.

“l don’t think it’s that much of stretch,”
says Thomas, the third of
four tenors in the group,
of the shift away from the
spiritual. “We’re still inspir-
ing people. These are songs
about love and heartbreak,
issues that are downplayed
in gospel, but Christians
have heartbreak and expe-
rience love. We have our
spirituals—‘Soon It Will
Be Done’—but our goal is
to inspire through music.”

Committed arrives as
part of the “Sing-Off” prize
package, which included
$100,000 and a trophy, in
addition to a Sony recording
contract. Only one number, the Al Green hit
“Let’s Stay Together,” made it from the show and
onto the album, which includes a cappella ver-
sions of Stevie Wonder’s “As,” Maxwell’s “Pretty
Wings” and Chris Brown’s “Forever.” The first
single is the spiritual-leaning “Break Free,” an
original song that Thoras co-wrote.

The group—Thomas, Dennis Baptiste,
Tommy Gervais, Geston Pierre, Robert Press-
ley and Maurice Staple—Dbegan singing together
in 2003, inspired by another a cappella group
that originated at Oakwood, Take 6. (Commit-
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“We wanted a
clean album
and went
through the
pop songs
we thought
would be
good.”

ROBERT PRESSLEY,
COMMITTED

ted covers two Take 6 songs on the new album.)
Thomas and Pressley say Take 6’s smooth and
soaring harmonies and gospel roots have influ-
enced them their entire lives, and in recent years
members of Take 6 have become mentors to
the group as well. Although Committed’s mem-
bers are often asked about the connective tissue
among Oakwood, their faith, Take 6 and their
sound, they struggle to explain it thoroughly.

“It’s just a normal thing for us—nothing
specific,” Thomas says. “Singing is a big part
of our worship, hymns and spirituals, and we
sing in sextets and quartets
and choirs. It plays a big role
in our worship. Now we're
striving to get more knowl-
edge, studying more about
music [in general].”

Gervais studied music
theory and composition in
college and arranged most
of the album’s 13 tracks
which were selected one
song at a time through
group votes. Producer Deke
Sharon and co-producer Ed
Boyer, both of whom worked
on the “Sing-Off” tracks
and recorded the band in
Connecticut, Nashville and
Atlanta, brought songs to the group’s atten-
tion, as did Epic A&R executive Jim Edmunds.

“We wanted it to be a clean album,” says
Pressley, the “tenor four” and vocal percussion-
ist, “and we went through the pop songs that we
thought would be good.”

Once the members recorded the tracks they
had to figure out how they would perform them
live. “There’s a lot of [vocal] stacking, so there’s
more than just six voices on some of the songs,”
Pressley says. “We have live versions of them
all—the sound is more organic.” .o
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NOSTALGIA,
ULTRA

Stephen Malkmus & the Jicks hold up
‘Mirror’ with help from Beck

Stephen Malkmus & the Jicks’
new album, Mirror Traffic, the
band’s fifth, finds frontman
Malkmus and Grammy Award-
nominated singer/songwriter/
multi-instrumentalist Beck
teaming up for the first time.
Beck serves as producer on the
project, which arrives Aug. 23
through Matador, the culmina-
tion of a long-held mutual re-
spect between the two '90s indie
rock icons.

“[Beck] called me up and just
put his name in the hat, sort of
out of the blue,” says Malkmus,
who co-founded seminal indie
rock band Pavement in the '80s
before launching the Jicks in
2000. “It was just perfect tim-
ing because [the band] was in
the same boat. We were looking
for someone to do something
and then he’s sort of, like, per-
fect, really.”

Mirror Traffic is the band’s
first album since 2008’s Real
Emotional Trash, which also ar-

rived on Matador and peaked
at No. 64 on the Billboard 200.
The new album was recorded
mostly before and after the mon-
umental Pavement reunion that
Malkmus played in last year. Al-
though the reunion interrupted
recording, Malkmus says that
Beck couldn’t have been more
accommodating.

“Beck was also busy with
stuff,” Malkmus says. “So he
was like, ‘Oh, yeah, we’ll do it
when we do it, no worries, stay
cool. Everything’s great. Every-
thing’s California cool.

The end result is one of Mal-
kmus’ most melodic albums
to date and one that’s being
lauded in early reviews as the
truest to his lovably snarky
persona. Matador director of
publicity Nils Bernstein sees
Malkmus’ storied musical his-
tory—in addition to Pavement,
he also played in the band Sil-
ver Jews—as one of the biggest
advantages in turning people
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The Harder
They Come

Sunny Sweeney looks to break
new ground with ‘Concrete’

Sunny Sweeney may be returning to her native Texas for a slate of

street-week appearances to promote her sophomore album, Concrete,
which arrives Aug. 23 on Big Machine Records, but her career is

on the rise well beyond the Lone
Star State.

All summer she’s been per-
forming for huge crowds as
part of Brad Paisley’s H20 II:
Wetter & Wilder tour, and her
recent single, “Staying’s Worse
Than Leaving,” is No. 38 on
Billboard’s Hot Country Songs
chart and climbing.

“I can’t wait for everybody to
be able to hear the whole [album)]
because it’s like a storybook,”
Sweeney says. “I've been through
a bunch over the last couple of
years in my life professionally,
personally, physically, emotion-
ally, and as a songwriter that’s




MALKMUS: LEAH NAS; SWEENEY: JEREMY COWART

on to his latest music.

“It’s not difficult to pro-
mote someone with such dif-
ferent fan bases—it’s easier,”
Bernstein says. “Malkmus is
hard to pigeonhole. Punks
like him, Deadheads like him,
university professors like him
... It’s fun to try and hit all
the potential audiences that

might love this record.’

Malkmus, however, ap-
proaches the proposition of
earning new fans a bit more
apprehensively.

“Sometimes it is hard to
draw in new people if they
know your story in this age,”
he says. “Unfortunately, [new
fans] are not really going to

Looking good: STEPHEN MALKMUS & THE JICKS

come from rock radio. Any of
this interest is going to have to
come from [nternet outlets and
Internet buzz, or some kind of
synch-license agreement where
more people would hear you.
[ don't really see it happening
just from touring, and it being
on K-Rock [KROQ Los Angeles]
or something.”

The album’s first single,
“Senator,” a burly beach-party

with KOUROSH YAGHMAEI

by MAHDIS KESHAVARZ

With his butterfly collars, chin-length hair and a mustache that made Sonny Bono look like
a schoolboy, Kourosh Yaghmaei, aka “the Godfather of iranian Psychedelic Rock,” had the
look to match the sound and the reputation. From 1973 to 1979, Yaghmaei earned interna-
tional accolades and devotion thanks to his impressive output, including his signature works
Gloe Yakh and Sibeh Noghreh. Yet, by the end of the decade, the political upheaval of the

where things come from. When you do what you're
supposed to be doing, you flourish at it. It’s the
coolest feeling ever.”

After gaining a following in her home state,
Sweeney signed with Big Machine and released
her debut, Heartbreaker’s Hall of Fame, in 2007.
That project produced three singles, all worked
locally in Texas. “We did exactly what we wanted
with that record, which was to grow my fan base,”
Sweeney says. “I made a ton of fans and [ am
so proud of that record. | love the song choices.’

Sweeney scored her first top 10 hit with “From
a Table Away,” the lead single from Concrete. The
song initially appeared on a self-titled digital EP
released in January. “Staying’s Worse Than Leav-
ing,” which also appeared on the EP, went to coun-
try radio in May.

“[The song’s] about my divorce,” Sweeney says.
“I had a marriage that dissolved over the course of
the last couple of years and it’s really hard. When 1
sing that song, people come up to me and tell me
their stories, saying, ‘Girl, your song gave me the
strength to leave,” or, ‘Your song made me want
to work it out.” I cannot believe that a song that
is going to be on my record can affect people like
that. It’s pretty flattering.”

Sweeney spent time in theater and as a come-
dian before applying her talents to music, and
she’s developed a reputation as a compelling tra-
ditional vocalist with a unique perspective as a
songwriter. “The lyrics of a lot of the songs are re-

jam that finds Malkmus sing-
ing, “I know what the senator
wants/What the senator wants
is a blow job,” certainly isn’t K-
Rock-ready. Matador is holding
a contest, open through the al-
bum'’s release date, for fans to
replace the senator’s wants with
something more radio-friendly,
for a September rerelease.

The band is scheduled to
perform “Senator,” in some
incarnation, on “Late Night
With Jimmy Fallon” on Aug.
30, and NPR.com will stream
the album in its entirety the
week prior to street date as
part of NPR’s “First Listen”
program.

“We're doing what we can,”
Malkmus says. “When you put
so much effort into making an
album, you definitely want to try
and get as many people as you
can to hear it.” .

ally tough, and that’s one thing that I pride myself
on—telling real, strong stories,” she says.

As for the album title? “| didn’t want something
like butterflies and dandelions, something real
soft,” she says. “I wanted a strong word. Then
I started thinking, ‘Concrete is actually used to
build a foundation.” All of this stuff in my past
has built this foundation for me to have a much
more positive future, so [ just thought it was a
cool, tough, simple title.”

Sweeney will perform in her hometown of
Longview on Aug. 22 with a string of Texas dates to
follow in San Antonio (Aug. 23), Austin (Aug. 24),
Dallas (Aug. 25) and Katy (Aug. 26). “We have set
up CD release parties during the first two weeks
of release at various clubs in key markets,” says
Kelly Rich, Big Machine VP of marketing, sales
and interactive. “Sunny is in her element when
she performs so there is no better place [for her]
to be on street week.”

Big Machine also created physical copies of the
EP and sold them during the Paisley tour as part
of the setup for Concrete. The release will be ac-
companied by extensive print, online and radio
advertising. “Sunny is an artist that bridges the
gap between the traditional consumer that typi-
cally skews older and the digital consumer,” Rich
says. “Staying’s Worse Than Leaving’ was the
single of the week at iTunes and garnered over
340,000 downloads in one week. This is an excit-
ing indicator of the interest out there.” .o

Islamic Revolution had silenced the beloved artist.

Banned from recording or performing for more than 20 years, Yaghmaei continued to
create, recording children’s stories with accompanying music, often under a pseudonym.
Today, those recordings form the fundamental foundation between Iranian folkloric music
and Western melodies. On Aug. 23, Now-Again Records will release Back From the Brink: Pre
Revolution Psychedelic Rock From Iran 1973-1979, a sprawling collection (two CDs, three LPs
and a 4-inch-by-7-inch boxed set of singles) of Yaghmaei’s early work—the only licensed col-
lection of songs documenting pre-revolution Iranian rock’n’roll. Yaghmaei spoke to Billboard
from his home in Tehran. [Editor’s note: The interview was conducted in Farsi.]

1 Iranian and foreign media reported
yourdeath two years ago. What happened?
A family member, who was a poet, became very
sick and was in the hospital. Since we were re-
lated, our name and features were very similar
to one another, even though he was much older
than me. When he died, the hospital mistakenly
documented that it was me. The BBC and VOA

\

\

declared me dead without bothering to checkifit
was true, which it obviously wasn’t. My poor son
and my brother who lived overseas had heard the
news and it gave them quite a fright.

2 what was it like to create a new
genre of music in 1970s Iran?
Musical instruments were always very hard to
come by. | either couldn’t find it or it just didn’t
exist. Because instruments were so expensive,
I had to rent them. So I'd rent something only
to find that it was broken. 1 couldn’t even find
strings for the guitar. Some of the songs | re-
corded using a cassette four-track. It’s laughable,
but I did it. Once we got in the studio, we had
to get the songs in one take since we didn’t have
much money. If you messed up, we'd chase you
out of the studio.

3 whatis your perception of East vs. West?
Everyone speaks of this East vs. West and the

separate cultures of each. First of all, the Earth
doesn’t have an east or a west; it’s round. These
ideas are contracts or perceptions, which societ-
ies create for themselves. [ don’t agree with the
idea that the West has infiltrated the East, or that
one has an advantage over the other. India, for
example, has had a great influence on Western
music. In the case of Iran, the question isn’t about
how did the West influence Iran, but rather how
did Iran influence the West?> We invented a lot of
the instruments being used today. Butin theend
it’s music, and it belongs to humanity.

4 Looking back, how do you view the
role you’ve played musically?

Using Western melodies, | made guitar the
foundation of a distinctly Iranian sound and I
did it at a level that appealed to an international
audience. I did it using improvisation. For me,
music only has value if a European, American,
Spaniard or even an Arab or African, can listen
to a song and vibe with it, even without under-
standing the lyrics. Only then can you say a
song has value.

5 Many of your fellow artists leftIran—you
stayed. Why didn’t you leave?
Any artist has to understand his or her own
history and cultural identity; you have to have
a sense of identity. My love for Iranian history
isasortofillness. Everything we lranians have
musically comes from our folkloric roots. For
Iranians, our music is created from art and
passed down through our oral traditions. These
are beautiful songs that are not on paper but
passed down from father to son. The loss of
each of these artists is akin to losing a moun-
tain. If [ had left Iran, | am sure I would be
playing music internationally, butthen again,
I likely wouldn’t be doing it in Farsi.

6 You’ve been banned from perform-
ing orrecording your work in Iran off and
on for almost 30 years. What is that like?
| suppose a lesser man would not be able to en-
dure the silencing of their work and the over-
turning of their dreams—there are no words.
Imaginea bird, trained by your own hands. That
bird has to fly so that it does not forget it’s a bird,
and yet, the bird is never allowed to fly. Thereare
no words to express that loss. I only wish it never
happens for someone else. o
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ALBUMS

OLLABELLE

Neon Blue Bird

Producer: O//abelle

Thirty Tigers

Release Date: Aug. 76
Decade-old New York
rootsy collective Ollabelle
returns to recording after a
four-year hiatus, choosing
to mine early-'70s musical
stytes—funk, light coun-
try and singer/songwriter
soft rock. By alternating
lead vocals over rich ac-
companiment, Ollabelle’s
newest album, Neon Blue
Bird, has the pleasant
air of a come-as-you-are
jam session, abundant in
warmth and substantial
connections to the mu-
sicians’ backgrounds in
blues, jazz, bluegrass and
New Orleans swamp rock.
The set opens with the
barren sound of a banjo
that is quickly married to a
funk line dominated by an
organ. The song, a cover of
Paul Kelly’s “You’re Gonna
Miss Me,” is a shining ex-
ample of Ollabelle’s ability
to push away from generic
reproductions of the music
that inspires it and create
a sound as rooted in the
roadhouse as it is the front
porch. Overall, the group
alternates between songs
with hip-swaying appeal

I

Babs’ bliss.—MW

and calm midtempo num-
bers. Throwback qualities
of Glenn Patscha’'s gently
buoyant “One More Time”
and Fiona McBain’s har-
mony-rich “Wait for the
Sun” pair well with straight-
forward versions of Taj Ma-
hal’s “Lovin’ in My Baby'’s
Arms” and Chris Whitley's
“Dirt Floor.”"—PG

BARBRA
STREISAND

What Matters Most
Producer: Barbra Streisand
Columbia Records

Release Date: Aug. 23

The helpful subtitle of Barbra Streisand’s follow-
up to her surprise 2009 hit Love /s the Answer
is Barbra Streisand Sings the Lyrics of Alan and
Marilyn Bergman. And so she does, offering up
performances of 10 songs she previously hadn’t
recorded by the Bergmans, who wrote some of
the singer/actor’s signature numbers, including
“The Way We Were” and “You Don’'t Bring Me
Flowers.” (A two-disc deluxe edition contains 10 of
those classics.) Many of the tunes are familiar from
other renditions, of course: “The Windmills of Your
Mind,” which Streisand partly sings a cappella,
won an Academy Award in 1968 and appeared on
Dusty Springdfield’s Dusty in Memphis (1969); and
Michael Feinstein tackled “The Same Hello, the
Same Goodbye” for 2008’s The Sinatra Project. As
always, though, Streisand sings the material like it
was written expressly for her, elongating phrases
at will and slowing most of the tempos to a luxuri-
ous Old Hollywood crawl. What matters most?

TN Z STINGEN
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TOMMY STINSON

. One Man Mutiny

Producer: Phillip Broussard Jr.
Done to Death Music

Release Date: Aug. 30

Displaying a maturity not associated
with his time in the Replacements as
the chief voice on guitar or as bassist in the last edition of
Guns N’ Roses, Tommy Stinson spreads his wings on “One
Man Mutiny,” his first solo album in seven years. Stinson has
added vulnerability and country vocabulary to his custom-
ary smack-'em-over-the-head rock’n’roll, hitting downright
pensive moments on tracks like “Come to Hide” and “Seize
the Moment.” Stinson’s first post-Replacements band, Bash
& Pop, was overly indebted to the Faces, and he continues
to mine the Rod Stewart/Ron Wood band’s formula of pop
hooks, ragged guitar lines and the ability to pierce the heart
with a vocal line or a guitar solo. Expanding his reach, he
taps Hawaiian country on “Zero to Stupid,” a clever ditty
on drinking worthy of Elvis Costello, and adds his first-ever
duet, singing with fiancée Emily Roberts on the gorgeous
“Destroy Me.” Beyond a steady stream of electric licks that
work like punctuation in the songs, Stinson and producer
Phillip Broussard Jr. keep things basic, yet nuanced and
layered on all 10 tracks.—~G
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LUKE BRYAN

Tailgates & Tanlines
Producer: Jeff Stevens
Capitol Nashville

Release Date: Aug. 9

At the outset of his third album,
Tailgates & Tanlines, Luke Bryan
lets listeners know that he’s got
“alittle boom in my big truck”—
andwithgoodreason. The Geor-
gia-borncountrysingerisclearly
on the ascent, having notched
a pair of No. 1s on Billboard's
Hot Country Songs chart from
2009's Doin’ My Thing. Tallgates
& Tanlines pushes things up an-
other notch creatively. It helps
that Bryan co-wrote eight of the
set's13songs. Youcanfeelaclear
andpassionateconnection tohis
muse here, as well as a droll wit
and cheeky grin that’s all over
first single “Country Girl (Shake
It for Me)." It’s also apparent on
image-rich biographical tracks
like the ringing “Harvest Time”
and the stomping “Muckalee
Creek Water.” Elsewhere, the
song “Kiss Tomorrow Goodbye”
isasoaring and different takeon
thetypicalfarewell kiss-off, while
“Been There, Done That” and “|
Know You're Gonna Be There”
wrap up the pain of lost love in
macho defiance. Bryan is still
doin’ his thing, but he’s getting
better atiteachtime out—~GG

TRIVIUM

In Waves

Producer: Col/in Richardson
Roadrunner Records
Release Date: Aug. 9

Three years in the mak-
ing, Trivium's fifth album, /n

Waves, is the musical home-
coming that the metalband’s
fans have been waiting for.
After the stylistic stretches
of The Crusade (2006) and
Shogun (2008), the Or-
lando, Fla., group returns to
the more straightforward

, JILL SCOTT
Hidden Beach Presents: The Original

Jill Scott From the Vaulit Vol. 1
Producers: various

Hidden Beach Recordings

Release Date: Aug. 30

When Jill Scott emerged on the scene
in 2000 with Who Is Jjll Scott? Words + Sounds, Vol. 1, a
heavy sigh swept across the country. It was the collective
exhaling of thousands of women who’d found a kindred
spirit; a home girl who understood the depths of their
passion, pain, self-determination and other life challenges,
housed within a refreshing sanctuary of R&B/soul, hip-hop,
gospel and jazz. Scott still has the touch: The Light of the
Sun, her first album for Blues Babe/Warner Bros., debuted
at No. 1 on the Billboard 200 in June. But fans are in for
an added treat with this collection from her former label.
Comprising new tracks, alternate versions and bonus mate-
rial recorded during her tenure with the label, the project
(available in standard and deluxe editions) transcends the
thrown-together, unfinished feeling frequently associated
with from-the-vault projects. Hand-picked by Scott and
Hidden Beach, standouts include the moving “Wake Up
Baby,” the empowering “I’'m Prettier” and Scott’s revamp
of the Bill Withers classic “Lovely Day.” The raw emotion
and range of Scott’s voice and her remarkable gift for
wordplay are consistent throughout. it’s the evolution of a
career artist in the making.—GM

melodic thrash of 2005’s
career-establishing Ascen-
dency, albeit with a precision
and aggression thatare more
refined and pronounced this
time around. Sharpened by
Shogun’s intricate mathe-
matics, guitarists Matt Heafy
and Corey Beaulieu are in
harmonic lock step, driving
Trivium through such crush-
ing tracks as “Inception of
the End,” “Dusk Dismantled”
and “A Skyline’s Severance,”
as well as the tricky changes
of “Caustic Are the Ties That
Bind.” Songs “Watch the
World Burn” and “Black” are
mainstream-friendly metal
complete with vocal har-
monies, while “Of All These
Yesterdays” traipses close
to power ballad territory.
Trivium is back in its com-
fort zone on /n Waves but it
clearly benefited from spend-
ing time outside it, too.— GG

O.A.R.

King

Producers: Matt Wallace,
Gregg Wattenberg

Wind-up Records

Release Date: Aug. 2
“Sometimes | just wanna geta
little crazy,” O.A.R. frontman
Marc Roberge proclaims not
long into the band’s Wind-up
Records debut, King. And if
that’s true, the singer must
be getting his ya-yas out else-
where, as there’s little delirium
to be found on the seventh
studio disc by this college-fave
jam-rock act. Indeed, most of
these strummy feel-good dit-
ties—aw-shucks song titles in-
clude “GottaBe Wrong Some-
times” and “Taking On the
World Today”—make Jason
Mraz sound like some kind
of avant-garde noisemaker.
That lack of adventure doesn’t
mean that O.A.R. (whose
name, as it happens, stands
for Of a Revolution) comes
up empty on King. “The Last
Time"” rides a head-nodding
reggae groove and features
some nice work by the group’s
sax man, Jerry DePizzo, while
catchy lead single "Heaven”
suggests what might result
froman after-hoursjamonMa-
roon 5’s current tour with Train.
Anyone looking to get a little
crazy,though, should consider
hitting up the new set by that
wild man Gavin DeGraw.—MW
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offering from the supergroup
SuperHeavy goes out “to all the lovers who might
be thinking about breaking up . . . or making up”—at |
least according to the group’s Damian Marley. “Miracle
Worker” introduces the well-credentialed quintet on
the reggae tip of its debut album’s rock-meets-world
sound, hitting a loping Jamaican groove as Marley
and Joss Stone trade off vocals (she sings, he toasts)

before Mick Jagger swoops in for the bridges. The

Rolling Stones frontman plays a “surgeon of love” |

| (“There’s nothing wrong with you | can’t fix/I'll come |
a-runnin’ with my little bag of tricks”), ready to make
everything alright—albeit with a wink and a leer. The |
song’s group-sung chorus has a smoother, more
melodic pop flow, and such details as horn stabs and |

Eastern-flavored strings (presumably A.R. Rahman’s

contribution) add nuance to a spirited blending of
genres, influences and sensibilities.—~ GG

BLINK-182

Up All Night (3:21)
Producer: Blink-182
Writer: B/ink-182
Publishers: Universal
Music/Hi My Name Is Mark,
Beat Poet Music/EMI April
Music, Jolly Old Saint Dick
Music (ASCAP)
Geffen/Interscope

any new material, and “Up All
Night,” the first single from the
forthcoming Neighborhoods,
picks up right where the band
left off on its 2003 self-titled
record. The song’s main guitar
riff teeters between metal and
prog-rock, but Blink doesn’t
completely eschew its pop-
punk past by finding space
for some palm-muted power

chords. Mark Hoppus and
Tom Delonge trade off vocal
duties per usual, and the lyrics
are pure teen-angst cheese:
“As | struggle through/Each
and every year/And all these
demons/They keep me up all
night,” DeLonge sings. Allinall,
“Up All Night” is perfectly ad-
eqguate, veering more toward
Blink's more recent serious-
ness while maintaining a bit
of the group’s lovable imma-
turity. Here’s hoping that the
next Neighborhoods single
has more of the latter.—JB

M83

Midnight City (4:04)
Producers: Justin Meldal-
Johnsen, Anthony Gonzalez
Writers: A. Gonzalez,

M. Kibby, J. Meldal-Johnsen
Publishers: Delabe/
Editions, Justin's Polite
Music, Morgan Grace Music
Mute

“The city is my church!” An-
thony Gonzalez cries on “Mid-
night City,” the blissful first
single from his sixth album as
M83, Hurry Up, We're Dream-
ing. The lyric, the production
and the arrangement of '80s
synth pads and reverbed
snare are exactly what fans
should've expected from the
French electronic artist, and

| S

YOUNG JEEZY

LIFE

YOUNG JEEZY
Shake Life (3:21)
Producer: Li/ Lody
Writers: JW. Jenkins
A. Kearney, D.F. Paich
Publishers: various
CTE/Def Jam/IDIMG
T Producer Lil Lody may
have excavated the piano-
driven “Shake Life” beat
from “Georgy Porgy,” Toto’s
1978 single inspired by the
children’s nursery rhyme, but
Young Jeezy creates his own
distinct proverb for the latest track from his long-awaited 7™ 103 album. Despite mention of
war-torn Libya and the suspect media, Atlanta’s beloved Snowman is all about keeping things
positive—“l know it looks bad, it’s gon’ be all right/Keep them botties coming, we gon’ be here
all night,” he raps. Jeezy’s music is regularly pigeonholed as trap rap, but the motivational mes-
sage of “Shake Life” proves that the rapper can navigate outside of a subgenre characterized
by glamorizing drug dealing. After being pushed back multiple times, TM 103 now looks likely
to hit stores Sept. 20 and officially make Young Jeezy’s Thug Motivation series a trilogy.—CW

that’s what makes the song
so excellent. Gonzalez isn’t
messing with his formula: He
chops up a stuttering vocal
blip and scatters synthesiz-
ers, whileablaring saxophone
solois the only surprise. Gon-
zalez casts a hypnotic spell,

It’sbeen eight years since pop-
punk group Blink-182 issued

EVANESCENCE
What You Want (3:40)
Producer: Nick
Raskulinecz

Writers: A. Lee T Balsamo,
T. McCord

Publishers: various
Wind-up Records
Evanescence’s melodrama
is taken to new heights in
“What You Want,” its lat-
est single that announces,
“This is the opening number on our next sold-out arena
tour.” The group proves that, after a five-year hiatus
marked by multiple lineup changes, singer Amy Lee and the
rest of the band still have the flashiness it takes to attract
new listeners. Hard rock fans will no doubt relish the floor
tom-heavy anthem, but “What You Want” lacks the stellar

songwriting that the band received critical acclaim for onits
2003 debut, Fallen. Reverb-heavy production and bravado
take precedence over the earnestness that drove previous
singles “Bring Me to Life” and “Call Me When You're Sober.”
“What You Want,” the first taste of the group’s self-titied
third album, is dominating yet ultimately cavernous.—DM

making a synthesized sugar
high that most bands would
kill for feel effortless. And
never beforehas an M83song
beenmoreperfectly matched
with its title: Gonzalez’s big-
chillatmosphere on “Midnight
City"” is well-suited for a top-
down cruise through an en-
gulfing metropolis.—RR

COBRA STARSHIP
FEATURING SABI
You Make Me Feel...
(3:36)

Producer: Steve Mac
Writers: S. Mac, /.

Wroldsen

Publishers: Rokstone

Music, PRS/Peermusic
(U.K.), PRS/P&P Songs
(BMI)
Decaydance/Fueled by
Ramen/Atlantic/RRP
Cobra Starship could've eas-
ily faded into obscurity after

L LEGEND & CREDIS o

EDITED 8Y MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jon Blistein,
Phil Gallo, Gary Graff, Jason
Lipshutz, Devon Maloney, Ryan
Reed, Carly Wolkoff, Mikaetl
Wood
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its novelty “Snakes on a Plane’
themesong, “Bring It (Snakeson
a Plane),” was released in 2006.
Five years later, the synth-pop
collective has scored an infec-
tious hit with 2009's “Good Girls
GoBad"andislining up another
with “You Make Me Feel . . .,
from forthcoming album Night
Shades.Creditthegroup'sknack
for creating simple but massive
hooks: Its latest single features a
chorus that says, “You make me
feel so/Lalatalala,” buttherol-
licking melody turns the lyrical
absurdity into an afterthought.
The feisty guest spot by Sabi,
featured on Britney Spears’
Femme Fatale album, also acts
as solid support for Gabe Sa-
porta’s straightforward lead
vocals. “You Make Me Feel .. "
isn't as intoxicating as “Good
Girls GoBad,” but withthesingle
recently entering the top haif of
the Billboard Hot 100, it may be
just as ubiquitousintime. —JL

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway.
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.

www.billboard.biz a1
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FULFILLING ‘PROMISES’

Dubstep duo Nero poised to overtake Adele,
Jay-Z & Kanye West on U.K. albums chart

ondon-based duo Nero is the latest act
Lto score a mainstream commercial

hit with the once-underground dance
genre of dubstep. Its “Promises,” a thunder-
ous mesh of beats, heavy bass, prog-rock hys-
terics and a towering chorus sung by Alana
Watson, debuted at No. 1 on the U.K. singles
chart with first-week sales of 46,700, accord-
ing lo the Official Charts Co. (OCC).

Signed to MTA Records, the label imprint of
British dance act Chase & Status—operated in
conjunction with Mercury Records/Universal—
Nero comprises in-demand remixer/producer/
DJs Dan Stephens and Joe Ray. “Promises” marks
the act’s third successive hit of 2011. It follows
“Me & You” and “Guilt,” which peaked at Nos. 15
and 8, respectively. At press time, Nero’s debut
studio set, Welcome Reality, was poised to over-
take Adele’s 21 for the No. 1 U.K. albums crown
and also surpass sales for Jay-Z and Kanye West's
Watch the Throne.

“It’s been a really organic build,” Mer-
cury Records product manager Michael Ri-
valland says. “Nero comes from a credible
background and really earned their stripes
as club DJs.” Now, Rivalland says, Nero is
“the premier act in the dubstep scene [and]
writing the biggest hits of that ilk.”

“They have just blown it out of the water.”
MTA co-founder William Kennard adds. He’s
also one-half of Chase & Status, whose sopho-
more set, No More Idols (Mercury Records/
Universal), debuted at No. 2 earlier this year.
“Apart from the obvious stuff of just being
phenomenal producers and songwriters, Nero
has this whole retro-futuristic appeal to their
music and their artwork. They have really
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carved out their own identity,” Kennard says.

In line with the act’s sci-fi-influenced
aesthetic, the video for “Promises” is set
in a futuristic distopian landscape. The Ben
Newman-directed clip has been viewed more
than 4 million times on Vevo. Radio support
from national top 40 station BBC Radio 1
has also helped drive sales, Rivalland says.
He credits a four-track Promises EP, featur-
ing remixes by Calvin Harris and Skrillex,
as well as the previously unreleased Nero
track “New Life” with further ramping up
the act’s download numbers. The digital-
only EP has moved almost 5,000 units, ac-
cording to Mercury.

“That really helped our single position,” Ri-
valland says. A deluxe iTunes version of Wel-
come Reality, featuring video and audio from
the act’s “Dubstep Symphony” gig—where it
teamed with the BBC Philharmonic Orchestra
for a one-off live show in Manchester earlier
this year—has also proved popular. It hit No.
1in the U.K. iTunes store.

“It just shows that if you put a nice deluxe
package together, then you can do really well
with ii,” says Rivalland, who envisions the
campaign stretching well into 2012. To that
end, Nero, published by EMI Music Publish-
ing, will begin a nationwide U.K. tour on Oct.
8 at the Manchester Warehouse Project. Singer
Watson will also join Nero on the 10-date trek
booked by William Morris Endeavor.

The international rollout is also beginning
to heat up with Universal working “Guilt” to
radio. The hard-hitting club track is playlisted
on Triple ] in Australia and making waves in
Europe, according to Mercury.

SOGOOD,SHE’S ‘BAD’

Katy Perry matches Michael Jackson’s Hot 100 record

Katy Perry is the first woman in the Billboard
Hot 100’s 53-year history to send five singles
from an album to the summit, as “Last Friday
Night (T.G.I.F.)” becomes the fifth chart leader
from her Capitol Records set Teenage Dream (see
pages 8 and 45). The album joins Michael Jack-
son’s Bad as the only releases to yield five Hot
100 leading titles.

The late King of Pop notched his quintet of
No. 1s from Bad during a period of nine months
and two weeks. Perry’s five toppers from Dream

THE JACKSON (AND PERRY) 5

span one year, two months and one week, dat-
ing to the first week at No. 1 for lead single
“California Gurls” on the June 19, 2010, chart.

While Jackson reached the milestone more
quickly, Perry has spent more time atop the
Hot 100 in each artist’s respective command
ing stretch. The five No. 1s from Bad totaled
a combined seven weeks in charge. With the
first week on top for “Friday,” Perry is up to
18 total weeks in the penthouse with her No.
Is from Dream. Gary Trust

1
-

Here’s a look at the two albums to generate five No. 1s apiece in the Billboard Hot 100’s archives.
Overall, Michael Jackson tallied 13 solo chart leaders. Perry notched one prior No. 1: her debut entry,
“I Kissed a Girl,” from previous album One of the Boys. The song reigned for seven weeks in 2008.

DATE REACHED NO.1 TITLE WEEKS AT NO.1
KATY PERRY, Teenage Dream

June 19,2010 “California Gurls” (fealuringSnEpT)ogg) ) 6

~ Sept. 18,2010 “Teenage Dream” D

Dec. 18 2010 “Firework” - 4

April 9, 2011 HEN (featunngKanyeWest) ; 5

~ Aug. 27,2011 “Last Friday Night (T.G.I.F.)” 1(todate)
MICHAEL JACKSON, Bad

Sept. 19,1987 ~ “] Just Can’t Stop Loving You” (withSiedahGarrett) 1

Oct. 24,1987 “Bad” 2

Jahv 237988 R —”_Tﬁe—\lﬁy You Make Me FeeF ~1- .

March 26, 1988 : ‘“Man in the Mirror” 2 |

 July2,1988 D N D ATTaE 1

I'm Back! Family & Friends

N G+ /W

MAGE.COM

PERRY: JAMES DEVANEY/WI
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Upward Bound

Mat Kearney posts a surprising career best with ‘Young Love’

Ask Mat Kearney how he netted a No. 4 debut
on the Billboard 200, and he searches for a spe-
cific reason.

“I don’t know how you can quantify why
something does well,” the Nashville singer/
songwriter says about the best opening of his
career last week with third studio album Young
Love (Aware/Universal Republic). “You never
know how to gauge that stuff.”

Bowing at No. 4 on the Billboard 200 with first-
week sales 0of 44,000, according to Nielsen Sound-
Scan, Young Love represents another career build-
ing block for Kearney. His 2009 sophomore album,
City of Black & White, debuted and peaked at No.
13 on the Billboard 200, while 2007’s Nothing Left

1o Lose reached No. 109. With those releases and
non-studio outings like 2007’s Acoustic Kearney
has amassed total album sales of 723,000.

One key indication of Kearney’s current success
can be attributed to Young Love’s digital impact,
including holding the top spot on iTunes. That
was a possibility not even his manager foresaw.

“You don’t get good surprises in the music busi-
ness anymore,” manager Gregg Latterman of Aware
Music says. “By no means did we think we were
going to be No. 1 for the week. If you were like, ‘Hey,
what are the odds?” I would have told you zero.”

In addition to an early preorder option for Young
Love on iTunes, the label posted videos of song per-
formances and of Kearney working in the studio.

Beating the odds:
MAT KEARNEY

“People now can preview a minute-and-a-half
of a song,” Kearney says. “They can decide if they
like the album very quickly. It felt like people were
really excited.” Among that group were Britney
Spears, Lady Antebellum, LeAnn Rimes and Mi-
chelle Branch, all of whom sent supportive tweets
during the week of release.

Aspiring for a sound that’s a combination of
Paul Simon and Kanye West, Kearney also finds
his music resonating with the Christian commu-
nity. Young Love is in its second week at No. 1 on
Billboard’s Top Christian Albums chart.

“I've always been the kid who . . . wrote about
his faith, life and friends. But all my friends are
these crazy, drugged-out hippies. So it wasn't
just meant for this subsection of America; it was
meant for everyone,” he says. “My faith has always
been a huge part of what I write about.”

Prepping for a headlining tour that starts
Sept. 14, Kearney is enjoying his unforeseen
achievement. “It’s amazing when you work so
hard on something, and all of sudden you get
to see it received really well,” he says. “That’s
incredibly gratifying.” oo

LEANONME

Sly Stone finally resurfaces with a little help from friends

It’s definitely been a momentous
week. Jay-Z and Kanye West as-
cended to the top of the Billboard
200, posting the second-largest
sales week of the year foran album.
Katy Perry became the first woman
to send five songs from an album to
No. 1on the Billboard Hot 100—a
feat equaled only by Michae! Jack-
son (see pages 8 and 45). And an-
other music pioneer also hit the
news this week: Sly Stone.
Arriving to considerably less
fanfare on Aug. 16, ’m Back! Fam-
ily & Friends (Cleopatra Records)
was initially slated for release last
summer. Touted on its cover as the
“first full album of new recordings
in more than 2 decades . .. aided
by a cast of today’s music super-
stars,” the 14-song set comprises

rerecorded versions and bonus
mixes of Stone classics as well as
three originals. Heart’s Ann Wilson
joins Stone on “Everyday People,”
one of the album’s more potent re-
interpretations. Additional guests
include Carmine Appice and Ernie
Watts on “Stand!,” Jeff Beck on
“¢l Want to Take You) Higher,”
Bootsy Collins on “Hot Fun in the
Summertime” and the Doors’ Ray
Manzarek, who sneaks a taste of
his group’s own gem—"Light My
Fire”—into album opener “Dance
to the Music.”

Although Stone stands on his
own for the remake of “Family Af-
fair,” his raspy vocals resemble a
shadow of his former funky self.
More often than not, Stone comes
off as being sandwiched between

the cameos and instrumental riffs
to the point where he sounds like
a guest on his own album. Re-
views, as a result, have been fair
to middling.

Still, fans should get a kick out
of the three previously unreleased
tracks: “Plain Jane,” gospel stan-
dard “His Eye Is on the Sparrow”
and “Get Away.” Among some
20 songs that Stone recorded be-
tween 1988 and 1989, these tracks
provide atruer glimpse of the R&B/
funk icon’s heralded magic.

Unavailable for an interview,
Stone pleaded not guilty in June to
possession of cocaine rocks follow-
ing an April 1arrest. In between run-
ins with the law in the '70s and and
into the '80s, the enigmatic artist
released several projects, includ-

ing his first solo album: 1975’s High
on You. Subsequent releases since
then, some billed under the Sly &
the Family Stone name, include
1976’s Heard Ya Missed Me, Well
I’m Back, 1979’s Back on the Right
Track and 1982’s Ain‘t But the One
Way. Stone was also on the guest
list for fellow funkster George Clin-
ton’s 2008 album George Clinton
and His Gangsters of Love.

Before Stone's abrupt ap-
pearance at the 2006 Grammy
Awards, Epic/Sony released the
Family Stone tribute album Dif-
ferent Strokes By Different Folks,
featuring the Roots and Will.i.am,
among other acts. The set has
sold 69,000 copies, according to
Nielsen SoundScan.

—@Gail Mitchell

GAINING
GROUND

GuitarViol finds home
in film, TV scores

Inthe five years since the release of ac-
tion film “300,” Tyler Bates’ score has
had a unique effect on composers. It
introduced much of the film-scoring
world to the GuitarViol, an instrument
that Bates is using in three scores this
year—and that other composers are
incorporating at a steady rate.

“It’s a great liaison between the
more formal orchestral component
of my scores and the more aggressive
percussion and synth work, creating
emotionally gritty stuff,” Bates says.

Bates’ GuitarViol work can be heard
in the new “Conan the Barbarian,”
Emilio Estevez’s “The Way"” and William
Friedkin’s “Killer Joe.” When Friedkin
whose musical consorts have included
Tangerine Dream, visited Bates at his
Los Angeles studio, he inquired about
an acoustic GuitarViol. “He asked, ‘Do
you bow it? Canit be plucked?” Bates
recalls. “I hit a note. He said, ‘OK.” He
said, ‘Bow it.’ I did. He said, ‘Stop. Use it."”

Conceived by guitar repairman
Jonathan Wilson, the GuitarViol has
been used in the scores of “Iron Man”
and “Black Swan” and for TV’s “CSl:
Miami” and “True Blood.” John Deb-
ney (“Iron Man 2”) and Clint Manzel
(“Black Swan”) are among the com-
posers who either own or employ the
instrument in their scores. Bates was
introduced to the GuitarViol by Loga
Torkian, a member of the band Niyaz.

“It’s essentially a bowed guitar,” says
Wilson, who builds the instruments at
his Sylmar, Calif., workshop. “The tun-
ing and fingerboard references are
the same as the guitar. A good guitar-
ist would just have to learn bowing so
he gets a different sonic range without
having to learn [a new instrument).”

Wilson devised the GuitarViol in
1989 after reading about a six-string
fretted cello used in the 1800s. A later
version of the instrument wound up in
Bates’ possession. It takes about nine
months to get one, with Wilson having
made almost 100 instruments.

“He wasn’'t the first to use it,” says
Wilson, who’s designing a GuitarViol
spinoff, “but he's the guy who took it
to the moon. He’s my Neil Armstrong.”

—Phil Gallo

Guitarinnovator:
TYLERBATES
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REAL ESTATE

HELP WANTED

Director of Business Analysis and Development

Alliance Entertainment
Coral Springs, Florida

Overview

The Director of Business Analysis and Development works with the purchasing, finance,
VMI, marketing and sales teams on better understanding of business trends, opportuni-
ties and ultimately helps create new business opportunities with the data.

Responsibilities

- Analyze account P/Ls

- Analyze vendor P/Ls

- Analyze product cost trends

- Analyze industry trends

- Help build customer presentations to support company proposal
- Analyze and provide reporting on promotions and trade funds

- Provide suggestions on improvements to buying behavior

- Interpret daily, weekly, monthly, quarterly and annual reports

- Forecast sales for promotions, events and spiking titles

- Ad Hoc statistical analysis and reporting requests

Skills/Qualities Required

- Possess strengths in analysis, statistics, and logic in developing and interpreting data.

- Possess sense of curiosity to identify sales/margin opportunities and take the initia-
tive to execute plans to maximize them.

- Excel at communicating information and building strategic relationships with internal
and external customers.

- Understand Excel, Soundscan, Video Scan, BDS/Insight, PrimeMover and general
database querying.

- Able to develop statistical tools using analysis that will enhance sales efforts.

- Possess solid understanding of financial data and retail.

- Seek out new business opportunities and monitor industry conditions pertaining to
overall business.

- Communicate regularly with internal departments within the organization which are
critical to the success of business.

- Continually review business practices with increased sales, profitability and cost
reduction in mind.

- Must have capacity to identify and cultivate new business development opportunities.

- Follow-up with internal and external customers to provide additional product/services
information.

- Strong organizational and multi-tasking skills are required.

- Must have high attention to detail, and must display professionalism at all times.

- Strong verbal and written communication skills are required.

Education/Experience
- Bachelor’'s Degree or equivalent work experience required

Tools Used

- Video Scan

- Soundscan

- PrimeMover

- Database

- Business Objects
- Excel

- Access

- PowerPoint

To apply for this position please send resumes to resumes @aent.com.

About Alliance

Alliance Entertainment offers an extensive product inventory (including CDs, DVDs, videos,
video games and related merchandise), e-commerce fulfillment capabilities and innovative
technology and support services for today's marketplace, including third party logistics servic-
es. Founded in 1990 in Coral Springs, Florida, Alliance Entertainment built its business as a
one-stop and distribution source for music retailers. its continually expanding array of prod-
ucts and services have won awards and accolades from Forbes, Yahoo! Internet Life,
Microsoft, The Blues Foundation, and music industry trade groups Midem and The National
Association of Recording Merchandisers. The complementary offerings of its two operating
units—The Distribution & Fulfillment Services Group and the Information Services Group—
deliver a full range of commerce solutions, from distribution and fulfilment to infrastructure, for

¥ Frigyoy The Cartskills/! !
Have Your Own Private Playland & Historic Theme Park!

This is an opportunity to have a
safe, beautiful, & hassle-free lifestyle!

brick-and-mortar and Web-based retailers.

SONGWRITERS

Song Competition go to

www.hitsong.se
Win $10.000 US Dollars
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*House with 100 Acres
*Theater *Stable sLighted Outdoor Arena
*Roads & Electric Throughout The Property

*GREAT INVESTMENT
*MANY COMMERCIAL USES
*GREAT FOR FAMILY ESTATE

Contact: Gary Kistinger, owner
5365 NYS Route 32 » Catskill, NY 12414
H 518-678-2000 - cell: 518-965-2787 &

$790,000

Come see this unigue property located two
hours north of New York City.
‘ Just ten miles north of Saugerties.
5389 NYS Route 32, Catskill, NY
NO APPOINTMENT NECESSARY!
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To Order Back Issues
Online, Go To:
billboard.com/backissues

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR
NEW ADVERTISERS!
1-800-223-7524 or

Jeffrey.serrette(dbillboard.com

NOTICES/ANNOUCEMENTS

HEAVY LYRICS, DUDE . ..

BIG SOCIAL IMPACT ...
LOTSOFPR...LOTSOF BUZZ ...

WHO WANTS IT FIRST?

Check out a poem called “It used to be made in America.”
It can be developed into songs, directories and many
other money making projects. See it online at
www.itusedtobemadeinamerica.com.

For business inquiries, contact
Robert Barrows at
R.M. Barrows Advertising, 650-344-1951.

HANS EDLER
# ONE HIT in SWEDEN
“BLACK FENDER”
By it now on iTunes, Amazon, etc.
www.hansedler.com

FREE

(Advice)
HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently—consecutive weeks—for impact!! Rarely does a prospective customer
reply to an ad the very first time it appears. When that customer is ready to buy. Remember, the very
week he or she is ready your advertisement should be in POSITION.

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE 800-233-7524 or 212-493-4199
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-A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

Tube

YOUTUBE’S TOPS
>>
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‘BRIGHT” START
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>>As Maroon 5’s “Moves Like
Jagger,” featuring Christina
Aguilera, debuts at No. 27 on
Adult Contemporary, the song
paying tribute to Roiling Stones
frontman Mick Jagger has
already charted higher than
two of the Stones’ three AC hits.
“As Tears Go By” reached
No. 10 in 1966, followed by.

“Angie” (No. 38, 1973) and “Out
of Tears™ (No. 31,1994).

>>Last week, “Jagger” joined
Britney Spears’ “l Wanna Go in
the Billboard Hot 100’s top 10.
With the songs at Nos. 3and 9,
respectively, this issue, Aguilera
and Spears again share space in
the top tier. Perhaps surprisingly,
the former “Mickey Mouse Club”
co-stars had never before
cohabitated in the top 10 (having
missed by a week in 2000).

Read Chart Beat
every week at
billboard.com/chartbeat.

Jay-Z and Kanye West’s Waich the
Thronearrives, as expected, at No. 1 on
the Billboard 200, selling 436,000 copies,
according to Nielsen SoundScan. It’s
the second-largest sa.es week of the year
for an album, behind only the 1.1 mil-
lion startof Lady Gaga’s Born This Way
(onthe June 11 chart).

Throne was exclusively available
through iTunes Aug. 8-11 before going
on sale at all digital and physical re-
tailers on Friday, Aug. 12. Sound-
Scan’s tracking week ended on
Sunday, Aug. 14.

Throne sold 321,000 downloads,
marking the second-largest digital week
ever, behind only the 662,000 moved by
Born This Way in its first week earlier
this year. While SoundScan doesn’t

IVIarI(et \A’at(:l.‘ A Weekly National Music Sales Report

Weekly Unit Sales

s AN
This Week 5,956,000 2,007,000
Last Week 5,670,000 1,743,000
Change 5.0% 15.1%
This Week Last Year 4,950,000 1,427,000
Change 20.3% 40.6%

*Digrtal album sales are also counted within album sales.

Weekly Album Sales (Million Units)

30
25
20 - 2011
15

10

disclose retailer-specific sales figures,
sources say Throne broke iTunes’ one-
week sales record—with nearly 290,000
digital copies sold through the retailer.
(Throne surpassed the previous iTunes
record, set when Cold-
play’s 2008 album Viva
La Vida or Death and All His
Friends shifted 282,000 in

OverThe
Counter

sents: Collision Course and R. Kelly on
Unfinished Business, both of which de-
buted at No. 1 in 2004.

Not that many collabo sets have
toppe the Billboard 200: Only nine have
doneso in the chart’s his-
tory. Previous to the three
from Jay-Z, there was one
more hip-hop all-star No.

its first week.)

Some industry prog-
nosticators had projected
Throneto move more than
500,000. However, predict-
ing the album’s first-week
sales was difficult because
of its staggered release. Usually, albums
are available at all retailers on Tuesdays,
but Throne secured a Monday street
date—and only through iTunes. Thus,
normal projection models—based on all
versions of an album hitting retailers on
Tuesday—were thrown for a loop.

Throne also earns Jay-Z his 12th No.
1 and West his fifth. For Jay, the
achievement extends his record as the
solo act with the most No. 1 albums
in history. Only the Beatles, with 19
No. 1s, have more.

Coincidentally, Jay-Z has been partof
the three most recent collaborative al-
bums that have topped the Billboard
200. Before Throne, he joined Linkin
Park for MTV Ultimate Mash-Ups Pre-

KEITH
CAULFIELD

1: The Firm from Nas,
Foxy Brown, AZ and
Nature on Nov. 8, 1997,
It was the first No. 1 col-
laboration album in 17
years, since 1980’s Dou-
ble Fantasy, by John
Lennon and Yoko Ono.

Jay-Z's last solo studio set, The Blue-
print 3, bowed at No. | with 476,000 in
2009 while West’s previous eftort, 2010’s
My Beautiful Dark Tiwisted Fantasy, also
launched at No. 1, but with 496,000.

Some observers may wonder if
Throre’s opening week seems smallish
comgared with the two superstar acts’
previous debuts. One could conclude
that Throne’sdigital exclusivity for a por-
tion of its first week may have affected
sales. or that two major artists don’t al-
ways equate to a must-buy ajbum. The
true test of Throne’s sales will come in
its second week, when it’ll have a full
chart week’s worth of both physical and
digitel sales under its belt.

Billoeard
mgmgny

‘Watch The Throne’ Arrives; ‘Glee’ Stumbles

DON'T STOP BELIEVIN’: There
was a bit of talk about how “Glee:
The 3D Concert Movie” did at the box
office in its opening weekend. Some
view its combined $6 million open-
ing at the U.S. and Canadian box of-
fices over the Aug. 12-14 frame a
disappointment.

Those same folks might also look
to the film’s soundtrack, which de-
buts at No. 16 with 20,000 sold on the
Billboard 200, as a sign of the “Glee”
pocalypse. After all, this is the first
“Glee” album, following 11 earlier
sets, that didn’t debut in the top 10.

But hold on a minute.

First, “Glee 3D” is a niche product
that had a limited potential audience
to begin with. (Mind you, this is com-
ing from a “Glee” fan who saw the
opening night of the show’s concert
tour in Las Vegas. Even | wasn’t dying
to see the movie.)

And, therefore, the sales of its
companion soundtrack were proba-
bly going to be on par with how the
movie was received, so we shouldn’t
be that surprised that it misses the
top 10.

Besides, it’s an album’s worth of live
renditions of covers that most “Glee”
fans already owned. One can only
repackage and retool these as-seen-
on-TV tracks so many times. .o

For week ending Aug 14 201 Flgures are rounded. IHC]SCH
Ye ar-To- D ate salen;pr‘e%%nrg?oﬁeﬁggﬂﬁammdr;;a" store androc SoundScan

DIGITAL

TRACKS - 2010 0n CHANGE
22,819.000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
23,180,000 Albums 185,131,000 189,426,000 2.3% Current 103,065,000 100,480,000 -2.5%

1.6% Digital Tracks 722,156,000 800,354,000 10.8% (atalog 82,066,000 88,946,000 8.4%
20176,000  Soresmgles S =ism) 1655000 310%  pegy (atalog 62351000 69,579,000  11.6%

121% Total 908,550,000 991,435,000 9.1%

n Albums w/TEA* 257,346,600 269,461,400 4.7%

*Includes track equivatent album sales (TEA) with 1C track downloads equivalent

to one album sale.

DIGITAL TRACKS SALES

CURRENT ALBUM SALES

10 " 103.1 million
g . 100.5 million

M0 .. 7222 million}

" § 800.4 million

10

CATALOG ALBUM SALES

82.1 million |

il ' 88.9 million

SALES BY ALBUM FORMAT

41 132,336,000 126,074,000 -4.7%

Digital 51,136,000 61,040,000 19.4%

Vinyl 1,639,000 2,275,000 38.8%
———————— Qther 22,000 38,000 72.7% SN

Nielsen SoundScan counts as current only sales within the first 18 months of an
album’s release {12 months for classical and jazz albums). Titles that stay in the
top half of the Biilboard 200, however, remain as current. Titles older than 18

months are catalog Deep catalog s a subset of catalog for titles out more than

Go to www.billboard.biz for complete chart data 45



ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JAY Z KANYE WEST
RAad ROC-A-FELLA/ROC NATION/DEF JAM 015426/10JMG (13.98)

Title

Watch The Throne

CERT.

LUKE BRYAN - [ ;
CAPITOL NASHVILLE 70412 (16.98) Tailgates & Taniines

VARIOUS ARTISTS

e NEW 1
oEl0
t

UNIVERSAL/EMI'SONY MUSIC 95753 CAPITOL {18.98) NOW 39
": 2 XAL/[gOELbY\EIA 44699°/SONY MUSIC {11.98) <l
- | ﬂ Eﬁﬁifsnanygﬁzgs’:wma; Chief
S R oo e oo My Kinda Party
oy 85 PB;\EKIV?O?SOEUMBIA 30824/SONY MUSIC (13.98) 4

ACE HOOD
WE THE BEST/DEF JAM 015539/IDJMG {13.98)

9 [ JACKIE EVANCHO
CLIGTS 5vC0/cOLUMBIA 87061/SONY MUSIC (13.98)
KIDZ BOP KIDS
RAZOR & TIE 89256 (18.98)
BAD MEETS EVIL
SHADY/INTERSCOPE 015729/1GA {9 98)
SOUNDTRACK
NICKELUDEON/COLUMBIA 68341/SONY MUSIC (11.98)

TRIVIUM
ADADILINNER 617756 (13.98) @

Blood Sweat + Tears

-Dream With Me

-

Kidz Bop 20

Victorious: Music From The Hit TV Show

In Waves

M 10 sﬁ
Ezozs

BLAKE SHELTON
WARNER BROS {NASHVILLE) 527370, WMN (18.98)

FOSTER THE PEOPLE
STARTIME/COLUMBIA 74457 /SONY MUSIC (9.98)

Red River Blue

Torches

Hell: The Sequel (EP)

n - it
7

~

PBS broadcasts of
her “Dream With
Me” concert this
month during
pledge drives help
push a 53% gain for
the set. The album
was also sale-
priced at Target Jast
week for $7.99. The
“Dream” concert
will be released on
DVD on Sept. 13.
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SoundSc.an

ARTIST

IMPRINT & NUMBER / OISTRIBUTING LABEL (PRICE)
VARIOUS ARTISTS

UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98)

BON IVER

JAGJAGUWAR 135 (14.98)

KENNY CHESNEY

Title

CERT.

NOW That's What | Call Country: Volume 4

Bon lver

o BNA 57445/SMN (11 98) @ Hemingway's Whiskey @
42 n Xg;ﬁufnnﬁb::ﬁsmgns (13.98) @® Rolling Papers @
it é-;xl:x?or Nﬁglﬁ?gsh)gl{:lamga) Need You Now B
e u Ev?!a!:?zﬁ?s%?fe?ns Femme Fatale W
i S‘PU%E@JSQ%% 98) Phineas & Ferb: Across The 1st And 2nd Dimensions

& EN%\ER?AELTEE&LE oTa?%*Q%ﬁﬁlNE Lungs @
a0 Bl T AN The Trutn s...

3 n |IMNM<0:RLTJA?'EP|SC 74653 /SONY MUSIC (11,98) If Not Now, When?
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SOUNDTRACK

GEFFEN 015854/1GA (13.98) The Help

ey

B GREYSON CHANCE
ELEVENELEVEN/MAVERICK/STREAMLINE/GEFFEN 015824/IGA {10.98)

Hold On 'Til The Night

SOUNDTRACK . . LMFAOQO »
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ai
SELENA GOMEZ & THE SCENE ) ‘ ] MIGUEL
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LADY GAGA ; the act its highest- CHRISTINA PERRI
L L m STREAMLINE/KONLIVE/INTERSCOPE 015373+ 1GA (13.98) Born This Way . charting set yet and 68 62 ATLANTIC 525853 AG (12 98) & lovestrong.
i ZAC BROWN BAND . i ) FOO FIGHTERS N ;
m' % 2 47 SOUTHERN GROUND ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (16.95) @ You Get What You Give 8 . first tOD)ZO album &5 68 64 n ROSWELL/RCA 84433 /RMG (11.98) ® Wasting Light @ .
‘ TRACE ADKINS (22,000). SOUNDTRACK . f
== 3 - SHOW DOG-UNIVERSAL 015694 (9.98) Proud To Be Here . o 4 - 20TH CENTURY FOX/BLUE SKY/FOX/WILL. AM/INTERSCOPE 015466/IGA (13.98) Rio
)
GUCCI MANE & WAKA FLOCKA FLAME N . PINK p
alm MIZAY, 1017 BRICK SQUAD 526278 WARKER BRos. (18.08) 10/ Bricksquad Presents Ferrari Boyz . 'ﬁ GE i m LAFACE B0657/4L6 (13.98) Greatest Hits... So Far!!! @ .
MUMFORD & SONS A l JOHNNY CASH/WILLIE NELSON
22 18 1 n GENTLEMAN OF THE ROAD 0109°/GLASSNOTE (12 98) & Sigh No More M E = > e AMERIGAN COLUMBIA SONY MUSIC CMG 58490 SONY MUSIC (6.98) YHi1 IStorytellers .
. KATY PERRY : LADY GAGA
e ' %0 CAPITOL 84601° (15.98) [eSnage Dream . EI’ - 72 80 72 STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE 011805*/1GA (12.98) The Fame
KELLY ROWLAND € film’s release JOURNEY } ;
B3 UNIWERSAL MOTOWN 014495/UNIVERSAL REPUBLIC (13.98) . ! onAug. 0pumpsa | 7% 45 83 COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) Journey's Greatest Hits
1 ROYCE DA 5'9" ! 38% increase for JOSS STONE
@ m GRACIE 00004° {12.98) Suceess IsiCertain . thensoundtra(k 7 4709 STONE'D 527760*/SURFDOG (13 98) LP1
28 25 25 BRAD PAISLEY This Is Country Music '@ ! 76 12 - O.A.R. King
ARISTA NASHVILLE B3274/SMN (11.98) - Yy Over the Aug. 19-21 WIND-UP 13291 (11.98) ®
] TAYLOR SWIFT weekend, it was the : BIG TIME RUSH
R 28 |% BIG MAGHINE TS0300A (18 98) @ Speak Now Hl . No. 2 film (526 77 848 NICKELODEQN COLUMBIA 42918/SONY MUSIC (8.98) BTR (Soundtrack) @ |
VARIOUS ARTISTS ” GILLIAN WELCH
= = UNIVERSAL/EMI/SONY MUSIC 85749/CAPITOL (18.98) NOw 38 . "":'g") adt.thebU.S. el | 5 . ACONY 1109 (14.98) T HagropISRInElHavest .
S| SCOTTY MCCREERY : ! ancivanagian/boX VARIOUS ARTISTS 11: Jati
23 212 TOMERCURY NASHVILLE INTERSCOPE 015805 XA (6 o8 A Terican idof Season 10 Highiights: Scotty McCreery (EP) . offices. 79 76 68 SIDEONEDUMMY 1452 (8 98} Vans Warped Tour ‘11: 2011 Tour Compilation
MAT KEARNEY LAUREN ALAINA . S . .
=y ¢ - AWARE 015817 * UNIVERSAL REPUBLIC (10.98) Youngitove . @ el | n TSMERGURY NASVLLEINTERSCOPE 015600 pxica pgg)Merican Idol Season 10 Highlights: Lauren Alaina (EP) .
s = COLBIE CAILLAT KEVIN FOWLER P
S8 7 UNIVERSAL REPUBLIC 015542° (13.98) All Of You . mm AVERAGE JOE'S 229 (13.98) Chippin’ Away .
AMY WINEHOUSE TRAIN R
32 16 7 UNIVERSAL REPUBLIC 007425 (15.98) Back To Black B . m @ 94 84 n COLUMBIA 07736/SONY MUSIC (12.98) Save Me, San Francisco @ E
. i JUSTIN MOORE . i s BLAKE SHELTON .
33 30 24 VALORY JK402004 (10.98) Outlaws Like Me . Hlehr 'or'tshlte(::'sniggle 83 72 66 n REPRISE (NASHVILLE) 525092/WHIN {18.98) Loaded: The Best Of Blake Shelton
album :
THE BAND PERRY i 2 SUBLIME WITH ROME
Bl n REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98) The Band Perry @ l “Baggage (laim” 84 70 49 u FUELEO BY RAMEN 527695 {13.98) Yours Truly .
. ¥} MAROON 5 (33-24 0 Hot _ KIRK FRANKLIN
@ 40 & ASM/OCTONE 014821/1GA (13.98) Hands All Over @ . Country Songs) 85 73 70 Rl 70 ¥0 SOULVERITY 77817/01G (11.98) ielip heay
CHRIS YOUNG L MIRANDA LAMBERT .
Bl 24 8 ACA NASHVILLE 85497/SMN (10.98) 3 o Neon . seems to be helping @ 127 103 Bl coruwein nasHYILLE) 48854/SMN (12.98) ____gevoluticn u
ADELE - stir interest in her } LYNYRD SKYNYRD ; —w i
37 36 29 E XUCOLUMBIA 31859°/SONY MUSIC {12.98) 19 . last set, as k 98 108 MCA 111941 UME (9 98) The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
3 DOORS DOWN ] : tion JUSTIN BIEBER _ ‘
.| 7w UNIVERSAL REPUBLIC 015487* (13.98) Time Of My Life REWJI”. i B8 | 78 69 SCHOOLBOY/RAYVOND BRAUN/ISLAND 015337/10.mMG (9.08)  T\ever Say Never: The Remixes (EP) u
- 5% gain
SOUNDTRACK . : JOHN HIATT i N
5 39 WALT DISNEY 073523 (15 98 CO/OVD) Shake It Up: Break It Down . 89 58 - n NEW WEST 5206 (17.98) Dirty Jeans And Mudslide Hymns .
BIG SEAN . THE BLACK KEYS
m Gl |8 0.0.0 DEF JAM 015421/10JMG (10.98) hinavikamous . B u NONESUCH 520266°/WARNER BROS. (15.98) Brothers @ I
DONALD LAWRENCE & CO. - A LEDISI 1
m m QUIET WATER VERITY 67507/JL6 (11.98) YRM /Your Righteous Mind/ . S 87 57 n VERVE FORECAST D15557/VG (13.98) Pieces(GhiMe .
NICKI MINAJ = = RONNIE DUNN 5
& n YOUNG MONEY GASH MONEY 015021°/UNIVERSAL REPUBLIC (13.98) Pink Friday M . G frd m ARIZTA NAGHYILLE 85762/SMN (11.98) Ronnie Dunn .
) BRUNO MARS . : BOB MARLEY AND THE WAILERS :
48 38 38 n ELEKTRA 525393" (10.98) @ Doo-Wops & Hooligans | . mﬂ 128 118 {11 TUFF GOMG 1SLAND 422-846-210/0MG {13.98/8.98) Legend: The Best Of Bob Marley And The Wailers @.
JILL SCOTT . DEADMAUS _
a3 o n BLUES BABE 527941*/WARNER BROS. (18.98) iheatighGTmheSun . @ e u MAUSTRAP 2518*/ULTRA (15.96) axa=12 .
STEVEN CURTIS CHAPMAN o DAVID CROWDER BAND :
SPARROW 06726 (13.98) Be:Creation l After two earlier 95 9 75 n SIXSTEPS 26515/SPARROW (17.98) ChurchiMusic .
EMINEM appearances on @ LIL WAYNE )
L [RER n WEB/SHADY/AFTERMAT H/INTERSCOPE 014411°/16A (13.98) Recovery . Hggtseekers 15 131 CASH MONEY 015002/UNIVERSAL REPUBLIC (13.98) FAm Not A Human Being @
a7 32 PITBULL Planet Pit Alb d THE HORRORS Skying
: MR. 305/POLO GROUNDS/J 69060/RMG (11.98) ums, the ban i | XL 539" {14.98)
DJ KHALED hits the Billhoard =y SEETHER ; :
44 il u WE THE BEST/YOUNG MONEY/CASH MONEY 015850/UNIVERSAL REPUBLIC (13.98) JeNline Bestiforever . 200 for the first 98 = 87 WIND-UP 13250 {11 98) @ Holding Onto Strings Better Left To Fray
T3l zAC BROWN BAND . i i i GARY CLARK, JR. b
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SPUORSDOWNT . 38 mg:gm&anosms 120 BEASTIEBOYS 13 ZA0EAOWNBAND .. 19,43, KENNY CHESNEY . . 50 SARA EVANS . 132 FDSTERTHEPEOPLE .15 JOSHGROBAN ... 163 JENNIFER HUDSON ...122 MIRANDA LAMBERT . .86
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IL VOLO

OPERA BLUES GATICA/RENTOR/GEFFEN 015517/IGA (11.98) Il Volo
SKRILLEX N .

BIG BEAT MAUSTRAP/ATLANTIC 526918/AG (5 98) Scary Monsters And Nice Sprites (EP)
SOUNDTRACK

RCA 50205 RMG (11.98) Burlesque

104 71 56 n

VARIOUS ARTISTS

UNIVERSAL SPECIAL MARKETS 015656 EX/STARBUCKS (12.98) P (R SETE] gl e £Vl
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MAYBACH 527800AVARNER BROS. (18.98) Maybach Music Group Presents: Self Made: Vol. |
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JENNIFER LOPEZ

ﬁsass
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L-E'm, 103 88

ISLAND 014975/IDJMG (13.98) Love?
AMY WINEHOUSE 5

UNIVERSAL REPUBLIC 008926 (13.98) Frank
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SENSIBILITY 017" (11,98) Barton Hollow

K i Born Free M

TOP U0G ATLANTIC 5216827/AG (18.98) &

G_ 130 154 n

BARRY WHITE

ISLAND CIHONICLES 10JMG 800884/UME (9.98) The Best Of Bary White: 20th Century Masters The Millenium Collection

iso‘san

BEASTIE BOYS

BRODKLYN DUST 05639 /GAPITOL (18.98) Hot Sauce Committee Part Two

114 107 106 |14l

DEATH CAB FOR CUTIE

BARSUK/ATLANTIC 527261°/AG (18.98) Codes And Keys

ARCADE FIRE

MERGE 385° (15.98) + The Suburbs
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VARIOUS ARTISTS

UNIVERSAL EMI/SONY MUSIC 16746/CAPITOL (18 98) RSy
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ELVIS PRESLEY
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FALLING IN REVERSE

EPITAPH 87147 (15.98) The Drug In Me Is You

TIM MCGRAW
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o 148E
- |

LUKE BRYAN

CAPITOL NASHVILLE 65833 (18.98) Doin’ My Thing
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MICHAEL JACKSON
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TECH N9NE
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ﬂ 04 133
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EDDIE VEDDER
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\*j@ ] HILLSONG —5
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T1a1
E_ﬁg 110,111
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w2 % - [
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143 102 77
o= .}

SOUNDTRACK

WALT DISNEY 013440 (13.98) Lemonade Mouth

144 124 114

THE BLACK EYED PEAS

INTERSCOPE 015039 /IGA (13.98) The Beginning
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DRAKE

YOUNG MONEY/CASI1 MONEY 014325/UNIVERSAL REPUBLIC (13.98) Thank Me Later

148 121 97

JAMES DURBIN
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ﬁ‘% 123
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NICKELBACK KATY PERRY ... ... .. 23 KELLY ROWLAND . KENNY WAYNE SHEPHERO
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RADICULTURE 525601/ELEKTRA (18.98)
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70 141 u
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The Lady Killer

FLEET FOXES
SUB POP 888 (13.98)

Helplessness Blues

182 147 76 n

MY MORNING JACKET

At No. 3, the third 148 35 ATC 0105 (13.98) Circuital

regular Now album TEDESCHI TRUCKS BAND

of 2011 bows with I 146 102 MASTERWORKS 81420°/SONY MASTERWORKS (11.98) Revelsion
r x AVENGED SEVENFOLD f

“03000' The set, 185 156 157 HOPELESS/SIRE 524026 /WARNER BROS (18.98) Nightmare

which features

,,6 150 137 WE LONELY ISLAND

Jennifer Lopez, is

Turtleneck & Chain

the first not issued

UNIVERSAL REPUBLIC §15547* (15.98 coOVD) ¥
B 190'E60

MERCURY NASHVILLE 014758 /UMGN (13.98) @

The Incredible Machine

around a major
shopping holiday

AVRIL LAVIGNE

SUGARLAND
iy 160 162 E RCA 55870/AMG (11.98) @

Goodbye Lullaby
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inthei',ﬁm weeks, @ m STEVE.CROPPER Dedicated: A Salute To The 5 Royales
respectively. 429 17832°/5L6 (15.98)
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1668 164 - ﬁcﬁ%?ﬁtﬁﬁjn?sﬁmeu 9.98) The Best Of George Strait: 20th Century Masters The Millennium Collection @
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:;]sal:lt.oﬁlltiltlvgwas 1?_ 167 - JH':)'FE)G?I‘EC;RELEE1227 SONY MUSIC {11 98) Science & Faith
fast ona tally when B 100 - m CLAISLH mﬁYv’z‘)lfwr‘umvensu REPUBLIC {13.98) hajcarteri]
z:il’:zz's;s”:eaked 172 130 109 e il Within And Without
:le:t‘;e: :eﬂls - 1_73; 180 - O L R CHIE o (o5e) T BestOf Lone Ricie: 20 Cenury Masters The Milerrim Colecion
year. R 1> 199 zsogilgmﬁn:vﬁgegl(‘cowmem sa811/50ny usic 13.08) e The Music: Season Two Volume 6
m 178 ! 42 gnﬁriﬁo'\ds(gﬂ?wﬁge) Divergent Spectrum
The guitarist’s all- e 173 164 ::(A\Ellrgnmlsmﬁﬁxsgs {11.98) Get Closer @

THOMPSON SQUARE

star collaborations S1ONEY GREEK 7677 (13 96)

Thompson Square

album, a tribute to

the 5 Royales, »'X\QMA(IJRC%%'\:SOSOM 164 (18 98) Songs About Jane @
;i::l:;:i::?‘:;’"ke I cEAmg:L »ﬁg}v{ﬁecz?am (12.98) Carolina @
Sharon Jones and 180 177 - rf;tzlsfscﬁlr’r;«lﬁfnﬁm?ﬁ?:e? ?PUNCH War Is The Answer @
A [ o [ prnce oy (@
::':::n : mives {488 175 150 e r WY lcon: Billy Currington

. 183 :172 161 A% Esﬁcsscf;e\sl; 512.7,;5;1:35.%) Greatest Hits Volume 1
i rfc?%rrlzg':ézEwR/nsMG (1198) @ Greatest Hits
After the album’s

1,‘ A BEIRUT
video for I Got =i 88 = POMFEIN QIGITAL EX (7 98)

The Rip Tide

THE DECEMBERISTS

" :
YOI'IT was,lt)romtl)'ted 186 171 - GAPITOL 47547~ (18.98) The King Is Dead
gs|i nesi [ree.Cip ] ZAC BROWN BAND i

of the week—and m}; SOUTHERN GROUND/ATLANTIC 523726/AG (25.98 CD/OVD) @ Pass The Jar: Live From the Fabulous Fox Theater In Atianta
the set given a DAVID COOK : :
109 sagle tag—the 168 142 94 W/ 19/RCA 53139 /RMG (11.98) & This Loud Morning
i 3 E-ENTRY STEVIE RAY VAUGHAN Martin Scorsese Presents The Blues: Stevie Ray Vaughan
title retums, : EPIC/SONY MUSIC MG 26655/SONY MUSIC (6 98) - Y

earning a 9% . SOUNDTRACK

increase. = AR RCA NASHVILLE 72911/SMN (11.98) Country Strong

ELLIE GOULDING
GHERRYTREE INTERSCOPE 015329/1GA (10 98)

§ 200 = n

Lights

OwWL CITY
UNIVERSAL REPUBLIC 015544" (13.98)

All Things Bright And Beautitul

192 14C 122 n

LADY ANTEBELLUM
CAPITOL NASHVILLE 03206 (12 98)

Lady Antebellum

DARIUS RUCKER
CAPITOL NASHVILLE 26939 (18.98)

Charleston, SC 1966

0 e =

R 1
P

. - NICKELBACK
n = E ROADRUNNER 618028 (18.98) Darkakionse
After the act played EONEIOYI
¢ P ;
. NBC’s “Today” on 196 18z 165 Tl siaoG [T Greatest Hits @
Aug. 12, its three it KEB MO 2
a charting albums all '.-'9-_,; G- VOLABELLE 11117/RYKODISC (15.98) The Reflection
i is e STEVIE NICKS
post gains. No. 19is 198 161 181 ALPRISE 527247/ WARNER BROS. (16.98) In Your Dreams
E | i 199 1811 AEROSMITH of ith: 20th C Milennium Collecti
5 jumps by 62%, and EE_ 181 179 GEFFEN 001101 UME (9.98) The Best Of Aerosmith: 20th Century Masters The Millennium Collection
this one re-enters KIDZ BOP KIDS .
n ; ) i 50 145 RAZOR & TIE 89244 (18.98) Kidz Bop 19
with a 15% charge.
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1 30 TRAPHIK Www MYSPACE COM/TRAPHIK
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180 PITTY www.MySPACE COM/BANDAPITTY

2

22

"

20

== y
I@—l‘tﬁ 181 F292 www MYSPACE COM/F2920FICIAL

Pop/rock band Paradise Fears debuts at No. 12 on Uncharted
thanks to a gain of 22,000 plays on PureVolume, The site
streamed the act’s recently released album, Yours Truly, on its
home page last week, helping the group become one of the
site’s top acts for several days.
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22 25 (15 LMFAO PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE
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wiz ALIFA
m 24 35; KHALIFA ROSTRUM/ATLANTIC

1 36 PITBULL MR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/AMG

m 49 (36 BOB MARLEY TUFF GONG/SLAND/UME

Q_J 20 8 CODY SIMPSON ATLANTIC

29 27 2 KARMIN unsoneD
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126 |38 USHER LaraceiLe

31 U0 23 TYLER WARD UNSIGNED

| 33 |8l DEMI LOVATO HoLiywooD

30 35 BRITNEY SPEARS Jve/uis

- ..".'-'H BRUNO MARS ELEKTRA

@_ 34 3 KREAYSHAWN coLumsia

ﬁ:' 48 38| COLDPLAY capmol

677 ¢R 38 THE BLACK EYED PEAS INTERSCOPE

Fky_ 3 E ENRIQUE IGLESIAS UNVERSAL MUSIC LATINO/UNIVERSAL REPLBLIC

@- 39 36 TIESTO HUSCAL FREEOOM

RED HOT CHILI PEPPERS WARNER 8R0S

'I|__: 31 | 7 SKRILLEX 86 BEAT/MAUSTRAP/ATLANTIC
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47 44 17 AVENGED SEVENFOLD HOPELESS/SIREMWARNER BROS
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| 22 JUSTIN TIMBERLAKE JwvE/LG
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her cache of Teen Choice Awards push the singer up the Social 50
tally this week. The country/pop superstar zooms 13-10 following
the clip’s arrival on Aug. 11 and her Teen Choice haul on Aug. 7.
The video has earned more than 400,000 views, while during
the tracking week Swift gained 241,000 Facebook fans and
136,000 Twitter followers.
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ARTIST

~ CONOR MAYNARD

HURTS

4 MODEL

4 BOHEMIA THE PUNJABI RAPPER

i, COVER DRIVE

The most popular songs on YouTube.

ARTIST (IMPRINT/LABEL}

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

'PARTY ROCK ANTHEM
LMFAQ FEATURING LAUREN BENNETT & GODNROCK (PARTY ROCKMILL ) AW/CHERRYTREE/NTERSCOPE)

LAST FRIDAY NIGHT (T.G.I.F)

THE LAZY SONG

BRUNO MARS (ELEKTRA/ATLANTIC)

ON THE FLOOR

JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJMG)

DANZA KUDURO

DON OMAR & LUCENZO (YANIS/ORFANATO/MACHETE/UNIVERSAL MUSIC LATIND)

RAIN OVER ME

| _PITBULL FEATURING MARC ANTHONY (MR _305/POLO GROUNDS/J/RMG)
ROLLING IN THE DEEP

rking

9 Sound, including
g

t active artists on the world's leading social network

GIVE ME EVERYTHING
PITBULL FEATURING NE-YO, AFROJACK & NAYER (MR 305/POLO GROUNDS/J/RMG)

| MOVES LIKE JAGGER
MAROON 5 FEATURING CHRISTINA AGUILERA (A&M/(_)CENE/INTERSCOPE)

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

_JUSTIN BIEBER FEATURING LUDACRIS (SCHOOLBOY/RAYMOND BRAUN/ISLAND/I0JMG)

| RIHANNA (SRP/DEF JAM/IDJMG)
SOMEONE LIKE YOU

WAKA WAKA (THIS TIME FOR AFRICA}
. SHAKIRA FEATURING FRESHLYGROUND (EPIC)

as sources tracked by online aggregator Next Bi

nking of the most
2011, Prometheus Global Medla, LLC and Nielsen SoundScan, Inc. All rights reserved

g to MySpace, as well

The week's top streamed
songs on MySpace Music.

ARTIST (IMPRINT/LABEL)

PARTY ROCK ANTHEM
LMFAQ FEATURING LAUREN BENNETT & GOONROCK (PARTY FOCKWILL AMCHERRYTREEANTERSCOPE)

(more than 80 overall). SOCIAL 50: A ra

nations All charts

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
- ROLLING IN THE DEEP

MOVES LIKE JAGGER
MAROON 5 FEATURING CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)

KELLY ROWLAND FEATURING LIL WAYNE (UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC)

ONEREPUBLIC (MOSLEY/INTERSCOPE)

DIRT ROAD ANTHEM
JASON ALDEAN (BRDKEN BOW)

BAD MEETS EVIL FEATURING BRUNO MARS (SHADY/INTERSCOPE)

0 KHALED FEATURING DRAKE. RICK ROSS & LiL WAYNE (WE THE BEST/YOUNG MONEY/CASH MOREYAUNVERSAL REPUBLLC)

BRITNEY SPEARS (JIVE/ILG)
GIVE ME EVERYTHING
PITBULL FEATURING NE-YO, AFROJACK & NAYER (MR 305/PDLO GROUNDS/J/RMG)

IF 1 DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE)

BRAO PAISLEY DUET WITH CARRIE UNDERWDOD (ARISTA NASHVILLE)

in. Ranking is based on a formula incarporating streamed plays, page views and fans accordin

usic artists and have not appeared on specifically outlined Billboard charts

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)
SOMEONE LIKE YOU

page views and weekly song plays. See Charts Legend on billboard.biz for rules and expla

The fastest accelerating artists during the past week, across
all major social music sites, statistically predicted to achieve
future success, as measured by Next Big Sound.

arted, acts must be registered MySpace M

Iboard chart, regardless of country of orig

ollowers along with artist

#  SHOWTEK

.i! MODESTEP

:.i. FLESHGOD APOCALYPSE

SI IAMAMIWHOAM!

110 THE WAR ON DRUGS

11 WOLF GANG

12 VAMPIRES EVERYWHERE!

14 MAN OVERBOARD

=
EITHE AMERICAN DOLLAR

Data for week of AUGUST 27, 2011

of the top new and developing artists who have yet to appear on a major Bi
tter, Last.fm, iLike and Wikipedia, among others. In order to appear on Unch

sites. Artists’ popularity 1s determined by a formula blending their weekly additions of friends/fans/f

UNCHARTED: A listing
YouTube, Facebook, Twi



AIRPLAY SALES Dr SALES DATA
MOHITORED BY COMPI} -5 BY COMPILED BY

DIGITAL _

nielsen
SoundScan

nielsen

Billbeard.

i g

8 TITLE §
ARTIST (IMPRINT/PROMOTION LABEL)

sg TITLE

| T -
TITLE wE X ES TITLE
ARTIST (IMPRINT/PROMOTION LABEL) = 5; Es ARTIST (IMPRINT/PROMOTION LABEL) ZF ARTIST (MPRINT/PROMOTION LABEL)
LAST FRIDAY NIGHT (T.G.I.F.) m 25 9 REMIND ME o 1 30 PUMPED UP KICKS ° 2 61 IF | DIE YOUNG 2]
{ KATY PERRY (CAPITOL) ' BRAD PAISLEY DUET WITH CARRIE UNDERWOOD (ARISTA NASHVILLE) & ' " EXUEY FOSTER THE PEOPLE (STARTIME/COLUMBIA) — | B THE BAND PERRY (REPUBLIC NASHVILLE)
- PARTY ROCK ANTHEM CHEERS (DRINK TO THAT) ROLLING IN THE DEEP ] 5. DIRT ROAD ANTHEM
f LMFAQ (PARTY AOCKWILL | AM/CHERRYTREE/INTERSCOPE) @ 403 ghianna (SRP/DEF JAM/IDSMG) e 2t ADELE (XL/COLUMBIA) u L2 son e (BROKEN BOW L
a3 GIVE ME EVERYTHING @ 25 17 COUNTRY GIRL (SHAKE IT FOR ME) "'l i ,” EVERY TEARDROP IS A WATERFALL .- il 10 REMIND ME
J _PITBULL (MR _505,POLO GROUNDS/J/RMG) [ _LUKE BRYAN (CAPITOL NASHVILLE) - COLOPLAY (CAPITOL) (¢ BAAD PASSLEY DUET WITH CARRIE UNDERWOOD (ARISTA NASH
: SUPER BASS ¢ KNEE DEEP WHAT YOU WANT KNEE DEEP
o_ S NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC) 22 231 ZAC BROWN FEAT SIWMY BUFFETT (SOUTHERN GROUNDYATLANTIGBIGGER PCTURE) n 1 EVANESCENCE (WIND-UP) Bt u & 7 A SO BAND FEAT JIAMY BUEFETT (SOUTHER GROVMATLANTICBGRER PCTLRE)
{ HOW TO LOVE BAREFOOT BLUE JEAN NIGHT = RUMOUR HAS IT BAREFOOT BLUE JEAN NIGHT
e | _LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) @ 3610 JAKE OWEN (RCA NASHVILLE) S B 5N e, ¢ (XL/COLUMBIA) . BN 8 ke owen (ron) | ®
1 WANNA GO @ YOU AND TEQUILA . I FASTER JUST A KISS A
n R _BRITNEY SPEARS (JIVENLG) " i KENNY CHESNEY FEAT. GRACE POTTER (BNA) .1 5 MATT NATHANSON (ACROBAT/VANGUARD/CAPITOL) D #: 15 LADY ANTEBELLUM (CAPITOL NASHVILLE) a
=+ ROLLING IN THE DEEP @ oTis SAIL = COUNTRY GIRL (SHAKE IT FOR ME)
'-! 4 o gucoloven) A2 T4 2 ke WEST P - FELLAROC NATONDEF S0 n 119 wounaTion (REp BULL ﬁ 17 (K BRYAN (CAPITOL NASHVILLE .
GOOD LIFE WHERE THEM GIRLS AT SAVE ME, SAN FRANCISCO | YOU AND TEQUILA
o 9 15 GNEREPUBLIC (MOSLEV/NTERSCOPE) @ 3 10 ‘DAVID GUETTA FEAT FL0 RIDA & NCKI MINAL (8441 A MUSCASTRALWERKSCAPTOL) 8 8 10 T (COLUMBIA) 8 8 U8 (ENny CHESNEY FEAT GRACE POTTER (BNA
LIGHTERS RAIN OVER ME T DOG DAYS ARE OVER ] F.a Tl GOD GAVE ME YOU
a 101 BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/INTERSCOPE) m 3 i PITBULL FEAT. MARC ANTHONY (MR. 305/POLO GROUNDS//RMG) e FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) = q‘ A BLAKE SHELTON (WARNER BROS./WMN
THE EDGE OF GLORY : ON THE FLOOR UNDER AND OVER IT = HONEY BEE
-IP vt i LADY GAGA (STREAMLINE’KONLIVE/(NTERSCOPE) 38 Az _JENNIFER LOPEZ FEAT. PITBULL (ISLANO/I0JMG) 10 i 2 FIVE FINGER DEATH PUNCH (PROSPECT PARK! . L BLAKE SHELTON (WARNER BROS./WMN) -
TONIGHT TONIGHT THE SHOW GOES ON e FOR THE FIRST TIME L CRAZY GIRL
0 19 _HOT CHELLE RAE (JIVE/JLG) 36 28 24 |\periasco (1ST & 15TH/ATLANTIC) | Gl THE SCRIPT (PHONOGENIG/EPIC) | L LE IR L ELI YOUNG BAND (REPUBLIC NASHVILLE) -
I'M ON ONE @ EVERY TEARDROP IS A WATERFALL THE ADVENTURES OF RAIN DANCE MAGGIE TAKE A BACK ROAD
pem a3 J KHALED (WE THE BEST/YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC) % 8 _COLDPLAY (CAPITOL) ; 15 » RED HOT CHILI PEPPERS (WARNER BROS | @ 12 16 _RODNEY ATKINS (CURS
MOTIVATION : TILL THE WORLD ENDS LITTLE LION MAN DRUNK ON YOU
18 13 17 e powsano e L wan (UNVERSAL MOTOWNUNNERSAL REPUBL) 38 0 2 BRITNEY SPEARS (JIVE/JLG) 13 14 56 MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE) - 1 Luke BRYaN (CAPITOL NASHVILLE)
IF 1 DIE YOUNG YOU MAKE ME FEEL.. DON'T STOP BELIEVIN' BAGGAGE CLAIM
@ 16 29 THE BAND PERRY (REPUBLIC NASHVILLE/UNNERSAL REPUBLIC) @ 9 4 COBRA STARSHIP FEAT. SABI (0 CAYD_ANEHELEDBVMMEWATLANTIC/RRP) -_- ! 13 83 JOURNEY (COLUMBIA/LEGACY) B ':' 1 MIRANDA LAMBERT (COLUMSIA) ]
{ "JUST CAN'T GET ENOUGH THE LAZY SONG =1 SECRETS et HOMEBOY ®
BB 11425 T oK EveD pens (INTERSCOPE) B W2 2 BRUNO MARS (ELEKTRA/ATLANTIC) 15 ] 18 65 \enepusiic (MOSLEY/INTERSCOPE) L 1302 o churck (EMI NASHVILLE) ‘
16 15 14 SHEAINT YOU RN ) T2 2Ac RoaD T SRS G BN T SR §
CHRIS BROWN (JIVE/JLG) RODNEY ATKINS (CURB)
| 18 10 BEST THING | NEVER HAD 42 35 1s DIRT ROAD ANTHEM
: | BEYONCE (PARKWOOD/COLUMBIA) JASON ALDEAN (BROKEN BOW) m
@ 2 4 MOVES LIKE JAGGER @ a4 7 MADE IN AMERICA { > 2 }
MARQON 5 FEAT. CHRISTINA AGUILERA (ASMOCTONEINTERSCOPE) TOBY KEITH (SHOW DOG-UNIVERSAL) [
& JUST AKISS @ LONG HOT SUMMER .
@ 20) 13 * LADY ANTEBELLUM (CAPITOL NASHYILLE) 46 .1 KEITH URBAN (CAPITOL NASHVILLE) 5
MY LAST @ MARVIN & CHARDONNAY iﬂ TITLE ‘
20 19 19 BIG SEAN FEAT CHRIS BROWN (6.0.0.D/DEF JAM/IDIMG) 5 3 BiG SEAN FEAT. KAYNE WEST & ROSCOE DASH (G.0.0.0/DEF JAMIDIMG) g‘E ARTIST (IMPRINT/PROMOTION LABEL} E RTIST {IMPRINT/PROMOTION LABEL)
OUT OF MY HEAD . +» HONEY BEE LIGHTERS DANZA KUDURO
@7 22 12\ upe FIASCO FEAT. TREY SONGE (15T & 15TH/ATLANTIC) o "7 5L ake SHELTON (WARNER BROS. (NASHVILLE)/WMN) _ \ 1 i 54D WEETS EVIL FEAT BAUNG MARS (SHALYAVTERSCOPE i ,f,vls 04 DR 4 KB ISRV EEANEISLISTLTN)
PUMPED UP KICKS @ QUICKIE F HEADLINES RABIOSA
e {E LN _FOSTER THE PEOPLE (STARTIME/COLUMBIA) 84 \IGUEL (BLACK ICE/BYSTORM/IVELJLG) o 1  DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC) SHAKIRA (EPIC/SONY MUSIC LATIN)
E.T. @ JUST FISHIN' = SUPER BASS WAKA WAKA (THIS TIME FOR AFRICA) @
23 17 2 KATY PERRY FEAT. KANYE WEST (CAPITOL) A TRACE ADKINS (SHOW DOG-UNIVERSAL) o 3 79 NICK) MINAJ (YOLNG MONEY/CASH MONEYAUNVERSAL REPUBLIC) JFF SHAXIRA FEAT. FRESHLYGROUND (EPIC/SONY MUSIC LATIN) ‘
TN S —— @ st s Ak Ouen conTaor 2 HOWTOLOVE e, M KNOW YOU WANT HE (CALE 0GHO) |
25 / i A LIL WAYNE (CASH MONEY UNIVERSAL REPUBLIC) PITBULL (ULTRA
28
235 AM | THE ONLY ONE @ -, MR. SAXOBEAT GIVE ME EVERYTHING  TABOO
E gt B4 oieRs BENTLEY (CAPITOL IASHVILLE) e ALEXANDRA STAN (ULTRA) 5| FTBULL . NEYC AFROLACK & AVER (. 35000 GROIS " DON OMAR (ORFANATOMACHETEUNVERSAL MUSIC LATING)
o8 WHO GON STOP ME HIPS DON'T LIE
oC = A i N
3%2 JAY 7 KANYE WEST (ROC-A-FELLATROC NATIONDEF JAMIDUMG) SHAKIRA FEAT. WYCLEF JEAN (EPIC/SONY MUSIC LATIR)
022 1 BEST THING | NEVER HAD VEN CONMIGO
323 BEYONCE (PAFKW00D/COLUMBIA) DAODY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)
’;‘:g 1 9 % RAIN OVER ME HEROE
Fe2 i ] 9 PITBULL FEAT MARC ANTHONY (MR, 305P0LO GROUNDS.JRMG ENRIQUE IGLESIAS (NTERSCOPELINVERSAL MUSIC LATING)
28 .~ I'M ON ONE ® LOCA
362 BN ot . B - 2= D KHALED (Y THE BESTACUNG NONEYCASH MONEYAINVERSAL REPUBLI) SHAKIRA FEAT. EL CATA (EPIC/SONY MUSIC LATIN)
252 2B BEESTITLE E 28 28 I° TITLE 5‘ - 4 MARVINS ROOM 10 10 47 BON, BON
§ 3 (&= 5355 ARTIST (IMPRINT/PROMOTION LABEL) * = Sz =23 I:JnlrjlévT ml,lPT(NITS/PSRommloN LABEL} 8 ) i DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC PITBUILL (MR, 30SFAMOLS ARTIST/SONY MUSIC LATH
fga MOVES LIKE JAGGER @ 1 bT I -
%E% Q ”3 8 mmpgrmcumsnnmuxuwwmocmwmw + 277 15 %g ﬂgysss\;LéTF;%A:ggA,::éy;yT,Légn - u 10 18 m}&?&:ﬁwm .Ammmnvmww. Mo e gﬁglﬂ\ozv(c)gr;lT OSPIE\#OEARA
s PARTY ROCK ANTHEM UNTR .
;:,;j BT 20 s o S YO OGNS @ 28 17 Luke smvan (caPIToL NASHVIL & e ) = L'L"m'i'ﬂgﬁﬁ LIL WAYNE (ISLAND/DJMG) ol 1151 (19 ;r’:liﬁs’ﬂ Eﬁm (FAMOUS ARTIST/TVT!
823 PUMPED UP KICKS BEST THING | NEVER HAD = - E— . A
§§g 0 B FOSYER THE PEOPLE (STARTIME/COLUMBIA i - = 8 BEYONCE (PARKWOOD/COLUMBIA) 13 3 ngxlA?nmmmmmm»ﬁ 004 FELLAROC ATONES JOOG) 12‘3 136 ﬁmﬁgyﬁ,%”;l&gﬁ MUSIC LATIN
gos LAST FRIDAY NIGHT (T.G.I.F) RAIN OVER ME - oot | T B
T8 5 12 BON |26 5 LOOK AT ME NOW LOBA
;;é o T-AITé:;REVéCQPITOL) Eg%“;g‘:jw:g‘ffgsis?gﬁgm 1“{ 1428 s orown Fear LIL WAYNE & BUSTA RHYMES (/VEL o158 SHAKIRA (EPIC/SONY MUSIC LATIN o .
By 1 - S
5 B ; AND BY M
£ EZ S 7 9 0 weers evi rear saono MARS (SHADYINTERSCOPE) @ i  SELENA GOMEZ & THE SCENE (HOLLYWOOD) | L] WEERE(?&G%EI HDUgIYZ l’\\‘TLkr::fCE) WAEL 15 17 78 PSHITNCE'\meCE (Top IsEmP)
32 ° _ | HEADLINES a1 25 1» 'MONONE ®
c382 DRAKE (YOUNG MONEY/GASH MONEY/UNVERSAL REPUSLIC) 11 KHALED (WE THE BESTIYOUNG MONEVICASH MONEYUNVERSAL REPURLIC)
CH SUPER BASS THE LAZY SONG
282 L1 voum oo oeruness e 928 B snuo wans (eLeximwaTLANTIC) . 'm
53R s 7 1 HOWTO LOVE n 33 24 § MARVINS ROOM { o, - .
gak TONIGHT TONIGHT YOU AND TEQUILA
E %é 9 8 16 o7 Cece mae (HVE/ILG) L 34 B2 T ANy CHESNEY FEAT. GRAGE POTTER BNA) % i
] e I WANNA GO @ GOD GAVE ME YOU E TITLE & 5 ...u & TITLE -
& §§§ 10 9 9 pamey seeans (JIVE/ILG) 45 5 BLAKE SHELTON (NARNER BROS. (NASHVILLE)WMN Eﬁ & ARTIST (IMPRINT/LABEL) s £33 ARTIST (MPRINT/LABEL) g
“’.’g‘é q GOOD LIFE . SOMEONE LIKE YOU PARTY ROCK ANTHEM SHELTER ME
55,; 0 ) 'ONEREPUBLIC (MOSLEY/INTERSCOPE) @ L ADELE (XL'COLUMBIA} 3 - 1___ LMFAD (PARTY ROCKMWALL LAM/CHERRYTREE/NTERSCOPE) @__ 6 22 . | TAB BENOIT WITH LOUISUAKA'S LEROUX (TELARC BLUESCONCORD
SEE e s STEREO HEARTS 37 18 MOTIV/:TTION ) ® 2 2 g LIGHTERS o 2 | 4 SOULMAN
ti_r:.5 GYM CLASS HERDES FEAT. ADAM LEVINE (DECAYDANCEFUELED BY RAMENRRP) KELLY ROWLAND FEAT LIL WAYNE [UNVERSAL MOTOWNUNNVERSAL REPUBLI) BAD MEETS EVL. FEAT. BRUNO MARS (SH/ RSCOPE) BLUES BROTHERS (ATLANTIC/RHING)
o GIVE ME EVERYTHING . TITANIUM HEADLINES t BAD TO THE BONE
ﬁ%f T3 T s aar N0 AROIAOK & KAYER 4R JPOLOCR UNDS/RNG) @ 1 DAVID GUETTA FEAT SIA WHAT A MUSICAS TRALVERKS CAPTOL) o = 1 omu vous MIONEY/CASH MONEY;UNVERSAL REPUBLIC) 2 ' GEORGET AND THE DESTRDYERS (CAPITOL,
523 IF | DIE YOUNG R - HONEY BEE _SUPER BASS BRIGHT LIGHTS
§g§ @ 15 44 14k Banp PERRY (REPUBLIC NASHVILLE) 2] 89 34 19 5 e SHELTON (WARNER BROS. (NASHVILLE)/WMN) 4 32 NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC) . n = 2 GARY CLARK, R, (HOTWIRE UNLIMITED
Zge 15 12 31 ROLLING IN THE DEEP a a0 1 EVERY TEARDROP IS A WATERFALL 5 4 13 GIVE ME EVERYTHING A o2 56 PRIDE AND JOY
§§§ ADELE (XL/COLUMBIA) B " COLDPLAY (CAPITOL) - . PITBULL FEAT.NE-YO. AFROJACK & NAYER (MR 3057P0L0 GROUNDSIJRMG) = STEVIE RAY VAUGHAN AND DOUBLE TROUBLE (EP(C/LEGACYSONY MUSIG)
4 [=E DIRT ROAD ANTHEM E.T 4 'WHO GON STOP ME ; » BLUE ON BLACK
38 16 13 19 ;ison aLDean (BROKEN BOW) u 41 KATY PERRY FEAT. KANYE WEST (CAPITOL). L o T JAY 2 KANYE WEST (ROC-A-FELLAROC NATION/DEF JAMIDIMG, A e XENNY WAYNE SHEPHERD BAND ( REPRISEWARNER BROS
SZ® = — = Zrant S Al el 1
20T REMIND ME 5 CRAZY GIRL f WHERE THEM GIRLS AT . THE THRILL IS GONE
._512 3 17 16 10 BRAD PAISLEY DUET WITH CARRIE UNDERWOOD (ARISTA NASHVILLE 36 12 ELI YOUNG BAND (REPUBLIC NASHVILLE) ‘ ] 14 DAVID GUETTA FEAT FLO RIDA & NICKI MINAL (WHAT A MUSICASTRALWERKS CAPTI( . +'F- " 84 B.B. KING (GEFFEN/CHRONICLES/UME
RZ8 e T
95‘2 @ 18 5 YOU MAKE ME FEEL.. B/ 6 TM INTO YOU 8 3 6 RAIN OVER ME N 8 10 1 AINT NO LOVE IN THE PiEAF!T (?F: THE CITY
223 COBRA STARSHIP FEAT 5481 m«mmcwammwwwnmm JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJIMG) : PITBULL FEAT. MARC ANTHONY (7. 305/P0LD GROUNDSIVRMG) BOBBY BLUE BLAND (GEFFEN/CHRONICLES/UME)
gug @ _ | WHO GON STOP ME a4 4 OTIS @ 4 i3 'M ONONE 3 o _ , DONT OWE YOU A THANG
424 JAY T KANYE WEST (ROC-A-FELLAROC NATIONDEF JAMADIMG) JAY T XANYE WEST FEAT OTIS REDDING (ROC-4-FELLAVROC RATIONDEF LAMADIMG, St 1 WALED FERT DRACE, K OSS 4 LL HATH ¥ THEBESTATUAR MIEVINERSH GARY CLARK, JR. (WARNER BROS
e 19 14 KNEE DEEP 45 33 12 DONT WANNA GO HOME ® 4o+ 4 MARVINS ROOM ) 10 13 gs WHATD I SAY (PART 1)
23§ AL BROWN BAWDFEAT MY BUSFETT (50 JNTCRIGGER PLTLRE JASON DERULO (BELUGA HEIGHTS/WARNER BROS ) ‘ DRAKE (YOUNG MONEY/CASH MONEYAUNVERSAL REPUBLIC RAY CHARLES (ATLANTIGWARNER STRATEGIC MARKETY
Gk > - 1 ST I @ T
408 IT GIRL ON THE FLOOR — OTIs MAYHEM
g_é‘_;* Q = 1 Jason DeRUL (BELUGA HEIGHTS/WARNER BROS.) 48 37 25 jeuniren Lopez FEAT PITBULL {SLAND/IDJME) " ity 5 4 JAY 7 KANYE WEST FEAT 0TS REDIHNG (FOC-AFELLAROC NATIONDEF JAMMG) -m L iMELDA MY (DECCA B —
B9o THE EDGE OF GLORY ? WHAT YOU WANT = LOOK AT ME NOW TEXAS FLOOD
SIS 22 |17 14 |0y Gaga (STAEAMLINE RONLIVE/INTERSCOPE) @ } EVANESCENCE (WINO-UP) 12 (11 28 s rown FEAT LIL WAYNE & BUSTA RHYMES UVENLG) 12 115 56 ooy vaucsns A DOUBLE TROUBLE F2CLEGA0YSONYMLSE)
a5e @ 53 CHEERS (DRINK TO THAT) @ 6 TAKE A BACK ROAD m . WE DONT GET DOWN LIKE YALL @ _ |y WHEN MY TRAIN PULLS IN (LIVEY
% 58 RIHANNA (SRP/DEF JAM/IDJMG) RODNEY ATKINS (CURB) ). T.I. FEAT. B.0.B. (GRAND HUSTLE/ATLANTIC 3 GARY CLARK, JR. (WARNER BROS.)
—‘:3'5” BAREFOOT BLUE JEAN NIGHT "LOOK AT ME NOW ) THE SHOW GOES ON GOING UP THE COUNTRY
%3? 2420 M e owen (RCA NASHVILLE) L 49 1 43 78 (s oROWN FEAT LIL WAYNE & BUSTA RHYMES (JVE/JLG) Y 107 190" | pe FiASCO 1151 & 15TH/ATLANTIC L ] = _CANNED HEAT (LIBERTY/CAPITOL)
el e [TTY H -
25Y a8 23 15 WHERE THEM GIRLS AT ® @ 1< EJ?EL;':‘::(N ((?A’\ll?ITYOLOrgSHVILLE P NI**AS I!\J PARIS LIE TO ME .
:183 % i OAVID GUETTA FEAT. FLO RIOA & NCKI MINAD (WHAT A MUSCASTRALWERKS.CAPTOL) i ( ) oy A2 KANYE WEST (ROC-A-HELLAROC NATIONDEF JAWIDING) & JONNY LANG (A&M/UME &
[o )
Iz

Go to www.billboard.biz for complete Chart data | 51

Data for week of AUGUST 27, 2011 | For chart reprints all 212.493.4023




TITL
ARTIST (mpnm‘r / PROMOTION LABEL)
1 ROLLING IN THE DEEP |
ADELE (XL/COLUMBIA)

Billbeard.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL

o 1 s THE ADVENTURES OF RAIN DANCE MAGGIE |
RED HOT CHILI PEPPERS (WARNER BROS) |

i 7

2 26 JUST THE WAY YOU ARE
BRUND MARS (ELEKTRA/ATLANTIC)
F**KIN' PERFECT
LS5 PINK (LAFACE/ILG)
FIREWORK
KATY PERRY (CAPITOL)
FOR THE FIRST TIME
THE SCRIPT {PHONOGENIC/EPIC)
DON'T YOU WANNA STAY
JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW/RED)
RHYTHM OF LOVE
PLAIN WHITE T'S (HDLLYWDOD)
3 SECRETS
L G _ONEREPUBLIC (MOSLEY/INTERSCOPE)

ol @ LAST FRIDAY NIGHT (T.G.I.F)
KATY PERRY (CAPITOL)
2 ,9 PARTY ROCK ANTHEM
LMFAD FEAT L & GOONROCK (PARTY ROCKAMLLI AMCHERRYTREE/NTERSCOPE)
P " 1| WANNA GO
BRITNEY SPEARS (JIVE/JLG)
» |!| GIVE ME EVERYTHING
. PITBULL FEAT. NE-YO, AFROJACK & NAYER (MR 305/POLD GROUNDS//RMG)
n 5 TONIGHT TONIGHT
ONEREPUBLIC (MOSLEY/INTERSCOPE)
LIGHTERS
BAD MEETS EVIL FEAT. BRUNG MARS (SHADY/INTERSCOPE)
l | THE EDGE OF GLORY
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
i‘ ROLLING IN THE DEEP
ﬁz ADELE (XL/COLUMBIA)
12 12 IFIDIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)

SUPER BASS
HOT CHELLE RAE (JIVE/JLG)
|_LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
Y
BB ] onE T SIS AT o,
<

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
S0 NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC)
ﬁ 47 GOOD LIFE
g HOW TO LOVE
- MOVES LIKE JAGGER

m, :19 " . MARDON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/NTERSCOPE)

| YOU MAKE ME FEEL...
i COBRA STARSHIP FEAT. SABI (DECAYDANCE/FUELED BY RAMEN/ATLANTIG/RRP)

@ 45 g BEST THING | NEVER HAD
BEYONCE (PARKWOOD/COLUMBIA)

| | PUMPED UP KICKS
" "] FOSTER THE PEOPLE (STARTIME/COLUMBIA)

@ % 3 TN CHEERS (DRINK TO THAT)
(LT RIHANNA (SRP/DEF JAM/IDIMG

SHE AIN'T YOU

2 ; " wJ CHRIS BROWN (JIVE/JLG)

20 2 &

- I'MINTO YOU

: JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJMG)
i -:,;'.- STEREO HEARTS
(€9 [ 1M CLASS HEROES FEAT.ADAM LEVINE (DECAYDANCEFUELED BY RAVENRRP)
93 4 RAINOVERME
N PITBULL FEAT. MARC ANTHONY (MR. 305/POL0 GROUNDS//RMG)
24 g DONT STOP THE PARTY
a— THE BLACK EYED PEAS (INTERSCOPE)
@ 2% PRETTY GIRLS
[VAZ FEAY. TRAVIE MCCOY TME IS MONEY/BELUGA HEIGHTS/REPRISE)
' EVERY TEARDROP IS A WATERFALL
COLDPLAY (CAPITOL)
' SMILE
” 27 10_ AVRIL LAVIGNE (RCA/RMG)
[ pe HELLO
“'3& MARTIN SOLVEIG & DRAGONETTE (B_IG BEAT/ATLANTIC)
5 KEEP YOUR HEAD UP
: ANDY GRAMMER (S-CURVE) o
' DON'T WANNA GO HOME
- JASON DERULD {BELUGA HEIGHTS/WARNER BROS.)
" MOTIVATION
| KELLY ROWLAND FEAT. LIL WAYNE {UNVERSAL MOTOWNUNIVERSAL REPUBLIC)
| TAKE OVER CONTROL
\ _AFROJACK FEAT. EVA SIMONS (ROBBINS)

33

iz

%35 12 NOTHING

(s

THE SCRIPY (PHONOGENIC/EPIC

I MR. SAXOBEAT
'S | ALEXANDRA STAN (ULTRA)
IN THE DARK
DEV (INDIE-POP/UNIVERSAL REPUBLIC)
YOU AND |
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Rihanna’s “Cheers (Drink to That)” roars 50-25 on the Biltboard
Hot 100, eclipsing the No. 37 peak of prior single “Californa King
Bed.” “Cheers” concurrently charges 25-18, with Greatest Gainer
honors, in its third week on Mainstream Top 40, where it matches
the peak that “California” achieved in its seventh frame. The first
three singles from Rihanna’s atbum Lowd—*“Only Girl (in the
World)”; “What’s My Name?,” featuring Drake; and “S&M”—all
topped the Hot 100; “Girl” and “S&M” each reigned on
Mainstream Top 40 while “Name” reached No. 4.

“Cheers,” which samples Avril Lavigne’s 2003 Mainstream Top
40 No. 1 “P’'m With You,” bounds 40-27 on Hot 100 Airplay (40
million audience impressions, up 33%, according to Nielsen BDS)
and 58-23 on Hot Digital Songs (60,000 downloads, up 106%,
according to Nielsen SoundScan).

With its Hot 100
ascent, “Cheers”
marks Rihanna’s 21st
single as a lead act,
and promoted to radio,
to reach the chart’s top
40—her entire career
output.
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Evanescence makes its first appearance on
Alternative (viewabie in full at billboard.biz/
charts) since 2007, as “What You Want”
starts at No. 35, The song, which enters Rock
Songs at No. 32 with 2.2 million first-week
impressions on 71 stations, previews the
band’s self-titled third album, due Oct. 11.
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BEYONCE
4 PARKWOOD/COLUMBIA 90824/SONY MUSIC
ACE HOOD
BLOOD SWEAT + TEARS WE THE BEST/DEF JAM 01553%/DUMG
BAD MEETS EVIL
HELL: THE SEQUEL SHAQY/INTERSCDPE 015729/1GA
GUCCI MANE & WAKA FLOCKA FLAME
10717 BRCISQUAD PRESENTS FERRAR) BIYZ MEZA 1017 BRCK SILAD RITRAARNER BROS.
KELLY ROWLAND
i HERE | AM UNIVERSAL MOTOWN 014495/UNVERSAL REPUBLIC
ROYCE DA 5'9"
SUCCESS IS CERTAIN GRACIE 00004
BIG SEAN
FINALLY FAMOUS G.0.0.D./DEF JAM 015421/IDJMG
NICKI MINAJ ]
RO PINK FRIDAY YOUNG MONEY/DASH MONEY 015021*/UNNERSAL REPUBLIC |
JILL SCOTT ‘
THE LIGHT OF THE SUN BLUES BABE 527341*/WARNER BROS.
EMINEM
RECOVERY WER/SHADY/AFTERMATHINTERSCOPE 014411*/GA |
PITBULL
PLANET PIi MR. 305/POLO GROUNDS/J 63060/RMG
DJ KHALED *
'WE THE BEST FOREVER WE THE BESTIYOUNG MONEY/CASH MOREY 015350UNNERSAL REPURLC
RIHANNA ‘
LOUD SRP/DEF JAM 014927/IDIMG @&
WIZ KHALIFA

ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG ® '

CHRIS BROWN
FAM.E. JIVE 86067/JLG
MIGUEL
ALL | WANT IS YOU BLACK ICE/BYSTORM/IVE 75487/JLG
JOSS STONE
LP1 STONE'D 527769*/SURFDOG
KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/JL6
LEDISI
PIECES OF ME VERVE FORECAST 015557/VG
LIL WAYNE
1AM NOT & HUMAN BEING CASH MONEY 015002UNNERSAL REPUBLIC

. VARIOUS ARTISTS

| SELF MADE: VOL. | MAYBACH 527800/WARNER BROS
BEASTIE BOYS

| HOT SAUCE COMMITTEE PT. TWO BROOKLYN DUST 05639"/CAPITOL
MARSHA AMBROSIUS
LATE NIGHTS & EARLY J 64826/AMG
JENNIFER HUDSON
| REMEMBER ME ARISTA 60819/RMG &
KANYE WEST ]
Y BEAUTIFL DAR TURSTED FANTASY RC-A FELLAREF M B AME

TECH NSNE
ALL 6'S & 7'S STRANGE 87/RBC @&
SADE
THE ULTIMATE COLLECTION EPIC 20454/SONY MUSIC

' DRAKE t
THANK ME LITER YOUNG MONEY/CASH MONEY 01432NVERSAL REPUBLC |
CEE LO GREEN

| THE LADY KILLER RADICULTURE 525601/ELEKTRA

LUPE FIASCO
LASERS 15T & 15TH/ATLANTIC 520870*/AG

M
_ INTIMACY: ALBUM Ill UNIVERSAL REPUBLIC 014469 ® .
VARIOUS ARTISTS
SLW GRIND SONY MUSIC CMGUNNERSAL SPECIAL MARKETS B9253RAZOR & TE
WU-TANG
LEGENDARY WEAPONS WU-TANG 2121/EONE
TYLER, THE CREATOR
GOBLIN Xt 529*
R. KELLY
LOVE LETTER JIVE 80874/JLG
LLOYD
| KING OF HEARTS YOUNG-GOLDIE/ZONE 4INTERSCOPE 0151164GA
' RICK ROSS
TEFLON DON MAYBACH/SLIP-N-SLIDE/DEF JAM 014366"A0UMG
'THE TEMPTATIONS
" ICON: THE TEMPTATIONS MOTOWN 014607/UME
BRIAN MCKNIGHT
JUST ME MR. SOLANE 5162/EONE
KID CUDI
MAN ON THE MOON B DREAM ON/G.C.0.0. 014649/UNVERSAL REPUBLIC @
KINDRED THE FAMILY SOUL
LOVE HAS NO RECESSION PURPOSE 5792/ SHANACHIE:
TREY SONGZ
PASSION, PAIN & PLEASURE SONGBOOK/ATLANTIC 52453%AG @
MARY MARY
|| SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC
WAKA FLOCKA FLAME
FLOCKAVEL! 1017 BRICK SOUALYASYLUM 522740/WARNER BROS
CURRENSY
EEKENO AT BURNIES WARNER BROS. 527406

S HITS COLLECTION: VOL ONE ROC NATIONDEF JAM 013621 */I0UMG
TINIE TEMPAH
DISC-OVERY DISTURBING LONDON 70635/CAPITOL

RAPHAEL SAADIQ
STONE ROLLIN' COLUMBIA 62560*/SONY MUSIC

Beyoncé lands a three-way tie for second-
most top 10s by a female in the history of
the Rhythmic airplay chart as “Best | Never
Had” (11-10) becomes her 15th to reach the
upper tier. She matches the top 10 count of
Janet Jackson and Rihanna, The trio trail
Mariah Carey, who leads with 21 toppers.
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HOW TO LOVE

LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
MOTIVATION

KELLY ROWLAND FEAT. LIL WAYNE (UNVERSAL MOTOWIVUNVERSAL REPUBLI)
SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

BEST THING | NEVER HAD

BEYONCE (PARKWOOD/COLUMBIA)

QUICKIE

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

OUT OF MY HEAD

LUPE FIASCD FEAT. TREY SONGZ (15T & 15TH/ATLANTIC)
MAN DOWN

RIHANNA (SRP/DEF JAM/IDJMG)

UNUSUAL

TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0.0./0EF JAM/IOJMG)
MARVIN & CHARDONNAY

BIG SEAN FEAT, KANYE WEST & ROSCOE DASH (5.0.0.0/DEF JAWIDIMG)
OH MY

D ORAMA FEAT. FABOLOUS, ROSCOE DASH & WIZ KHALIFA (APHLLITESEONE)
MARVINS ROOM

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
THAT WAY

WALE FEAT. JEREMIH & RICK ROSS (MAYBACH/WARNER BROS.)
ON MY LEVEL

WIZ KHALIFA FEAT. 700 SHORT (ROSTRUM/ATLANTIC)
WET THE BED

CHRIS BROWN FEAT. LUDACRIS (JIVE/JLG)

BREAK MY HEART

ESTELLE FEAT. RICK ROSS (HOME SCHOOL/ATLANTIC)
NOVACANE

FRANK OCEAN (ODD FUTURE/REDZONE/IDJMG)

MRS. RIGHT

MINDLESS BEHAVIOR FEAT. DIGGY (STREAMLINECONJUNGTIONINTERSCOPE)
TILL I'M GONE

TINIE TEMPAH FEAT. WIZ KHALIFA (DISTURBING LONDON/CAPITOL)
HEADLINES

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
ANYTHING (TO FIND YOU)

MONICA FEAT. RICK ROSS (J/RMG!

WE CAN GET IT ON

¥0 GOTTI (INEVITABLE/POLO GROUNDS/J/RMG)

SO FRESH

CJ HILTON FEAT. NAS (J/RMG)

BALLIN'

YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDJMG)
BODY 2 BODY

ACE HOOD FEAT, GHRIS BROWN (WE THE BEST/DEF JAMIDIMG)

NO ONE GONNA LOVE YOU
JENNIFER HUDSON (ARISTA/RMG)

SR (A BOSS

- MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS.}
= IN DA BOX
> SEAK GARRETT FEAT. RICK ROSS (BET | PENNED IT/COLUMBIA}
LET IT FLY
MAINO FEAT. ROSCOE DASH (HUSTLE HARO/ATLANTIC/EONE)
IT AIN'T OVER TIL IT'S OVER
AR L, BUGE, FRBIROLS & LADAISS (WE THE BESTCASH MOREVRNERSAL REPLRL)
WORK OUT
J. COLE (ROC NATION/COLUMBIA)
THING CALLED US
HAMILTON PARK (HARRELL/L7/ATLANTIC)
BOO THANG
| VERSE FEAT. KELLY ROWLAND (BUVISION/KONLIVE)
POT OF GOLD
GAME FEAT. CHRIS BROWN (GEFFEN/INTERSCOPE)
SHAKE LIFE
YOUNG JEEZY (CTE/DEF JAW/IOJMG)

JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)

{? RHYTHMIC"

-

HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

LIGHTERS

BAD MEETS EVIL FEAT. BRUNO MARS (SHADYNTERSCOPE)
SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)
I'M ON ONE

D KHALED (WE THE BEST/YOUNG MONEY/CASH MONEY
GIVE ME EVERYTHING
PITBULL FEAT.NE-YO, AFROJACK & RAYER (VR 305010 GROUNDS/VRMG)
LAST FRIDAY NIGHT (T.G.I.F.)

KATY PERRY (CAPITOL)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
MOTIVATION

KELLY ROWLAND FEAT L WAYNE (UNVERSAL MOTOWNUNVERSAL REPUBLI)
BEST THING | NEVER HAD

BEYONCE (PARKWDOD/COLUMBIA}

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.D.0.D./DEF JAM/IDJMG)
BETTER WITH THE LIGHTS OFF

NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.)
FAR AWAY

TYGA FEAT CHRIS RICHARDSON (YOUNG MONEY/CASH MONEY/UNVERSAL REPLBLIC)
| WANNA GO

BRITNEY SPEARS (JIVE/JLG)

GUCCI GUCCI

KREAYSHAWN (COLUMBIA)

SHE AIN'T YOU

CHRIS BROWN (1IVE/JLG)

IN THE DARK

DEV (INDIE-POP/UNIVERSAL REPUBLIC)

OoTIS
| JAY 2 KANYE WEST FEAT OIS REDNG (ROC-A-FELLAROL NATIONDEF JAWDLMG)
CHEERS (DRINK TO THAT)
€00 RIHANNA (SRP/DEF JAM/IDJMG)

2 MARVIN & CHARDONNAY
| BIG SEAN FEAT KANYE WEST & ROSCOE DASH (6.0.00,/DEF JAMIUNG)
RAIN OVER ME
PITBULL FEAT. MARC ANTHONY (MR, 305/P0L0 GROLNDS//AMG)
SURE THING
MIGUEL (BLACK IGE/BYSTORM/JIVE/ILG)
NO SLEEP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
MARVINS ROOM
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

‘& TILL I'M GONE
THNE TEMPAH FEAT. WiZ KHALIFA ‘DISTURBING LONDON/CAPITOL)

THE MACK
MANN FEAT. SNOOP DOGG & 1YAZ (MERCURY/IDJMG)

ROLLING IN THE DEEP

| ADELE (XL/COLUMBIA)

POT OF GOLD

GAME FEAT. CHRIS BROWN (GEFFEN/INTERSCOPE)
WHERE THEM GIRLS AT

DAVID GUETTA FEAL FLO RIDA & NICKI MINAJ (WHAT A MUS/ASTRALWERKS CAPTOL)
TAKE OVER CONTROL

AFROJACK FEAT. EVA SIMONS (RDBBINS)

DON'T WANNA GO HOME

JASON DERULO (BELUGA HEIGHTS/WARNER BRDS )
THE EDGE OF GLORY

LAOY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

QUICKIE
MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

\ GOT 2 LUV U
SEAN PAUL FEAT. ALEXIS JORDAN (VP/ATLANTIC)

NOVACANE
FRANK OCEAN (0DD FUTURE/REDZONE/IDJMG)

HEADLINES

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
WORK OUT

J. COLE (RDC NATIDN/COLUMBIA)

RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
STEREO HEARTS

GYM CLASS HEROES FEAT, ADAM LEVINE (DECAYDANCE/FUELED BY RAVENRRP)

| UNUSUAL
" TREY SONGZ FEAT. DRAXE (SONGBOOK/ATLANTIC)

SAL REPUBLIC)

S

JAY-Z, KING OF THE CHARTS

With his 12th chart-topper on Top R&B/Hip-Hop Albums,
Watch the Throne crowns Jay-Z with the most No. 1s
among solo acts in the 46-year history of the chart. R. Kelly
is second, with 11 leaders. Among all acts, only the
Temptations have more, with 17 between 1965 and 1975.
Throne partner Kanye West’s Top R&B/Hip-Hop Albums
history remains flawless: All six of his entries have
reached No. 1. Jay-Z first led the chart with Vol. 2. ..
| Hard Knock Life (1998) and did so most recently with The
Blueprint 3 (2009). Each reigned for six weeks, representing
his longest stays at the top. All of Hova’s 14 studio albums
(he’s had 21 charting sets overall) have reached the top three, with only Reasonable Doubt (No. 3)
and In My Lifetime, Vol. 1 (No. 2) missing the pinnacle.

—Karinah Santiago

Go to www.billboard.biz for complete chart data
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SO IN LOVE
L SCOTT FEAL ANTHONY HAMILTON

PIECES OF ME

LEDIS) (VERVE FORECAST/VERVE)

| SMILE

KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/AVERITY/ILG)

LIFE OF THE PARTY

CHARLIE WILSON (P MUSIC/JIVE/ILG)

IF IT'S LOVE

KEM FEAT. CHRISETTE MICHELE (UNIVERSAL REPUBLIC)

YES

MUSIQ SOULCHILD (ATLANTIC)

4EVERMORE

ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)

FAR AWAY

" MARSHA AMBROSIUS (J/RMG)

NO ONE GONNA LOVE YOU

JENNIFER HUDSON (ARISTA/RMG)

NOT MY DADDY

KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRLY/MALACO)

RADIO MESSAGE

R. KELLY (JIVE/JLG)

IN THE MOOD

JOHNNY GILL (NOTIFI)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

COLLARD GREENS & CORNBREAD

FANTASIA (S/19/J/RMG)

MOTIVATION

KELLY FOWLAND FEAT LIL WAYNE (UNVERSAL MOTOWNUNVERSAL REPUBLIC)

LATE NIGHTS & EARLY MORNINGS

MARSHA (J/RMG)

FALL 5.0

BRIAN MCKNIGHT (MR. SOLANE/EONE)

FOOL FOR YOU

CEE O GREEN FEAT MELANE FIONA DR PHLLP BALEY (RADCILTUREELEXTRAATLANTIG)

SURVIVE

MARY MARY (MY BLOCK/COLUMBIA)

SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

NOBODY GREATER

VASHAWN MITCHELL (EMI GOSPEL)

STAY

TYRESE (VOLTRON RECORDZ/CAPITOL)

I CAN'T MAKE YOU LOVE ME

TANK (MOGAME/SONG DYNASTY/ATLANTIC)

HIMAHOLIC

KELLY PRICE (MY BLOCK/SANG GIRLY/MALACO)

MOVIN' DOWN THE LINE

RAPHAEL SAADIQ (COLUMBIA)

? rapsonGs'

I'M ON ONE
D KHALED (VE THE BEST/YOUNG MOREY/CASH MONEYANVERSAL REPUBLIC)

SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0.0 /DEF JAM/IDJMG)

PARTY ROCK ANTHEM

LMFAQ (PARTY ROCK/WILL.1. AW/CHERRYTREE/INTERSCOPE)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)

oTIS

JAY 2 XANYE WEST FEAT 0TS REDDING (ROC-A-FELLAROC RATIONDEF JAWADIMG)

GIVE ME EVERYTHING

PITBULL FEAT. NEYD, AFRIMACK & NAYER (MR. 305/P0L0 GROUNDSA/RMG)

MARVIN & CHARDONNAY

BIG SEAN FEAT KANYE WEST & ROSCOE DASH (G.0.0.0/DEF JAMIDUMG)
LIGHTERS
BAD MEETS EVIL FEAT BRUNO MARS (SHADY/INTERSCOPE)
LOOK AT ME NOW
CHAIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
HEADLINES
ORAKE (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC),
JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)
THAT WAY
WALE FEAT, JEREMIH & RICK ROSS (MAYBACH/WARNER BRDS )
NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SOUA/ASYLUMWARNER BROS )
OH MY
DJ DRAMA FEAT FABOLOUS, ROSCOE DASH & WIZ KHALIFA {APHILLIATES/EONE)

ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

OLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC)

ON MY LEVEL

WIZ KHALIFA FEAT. TOO SHORT (ROSTRUM/ATLANTIC/RRP)
THE SHOW GOES ON

LUPE FIASCO (15T & 15TH/ATLANTIC)

FAR AWAY

TYGA FEAT CHRIS RICARDSON (YOUNG MOREY/CASH MOVEYUNVERSAL REPUBLK)
BETTER WITH THE LIGHTS OFF

NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.)
MEEK MILL FEAT, RICK ROSS (MAYBACH/WARNER BROS.)
BODY 2 BODY

ACE HOOD FEAT. CHRIS BROWN (WE THE BEST/DEF JAWIDJMG)

'! TILL I'M GONE

TINIE TEMPAH FEAT. WIZ KHALIFA (DISTURBING LONDON/CAPITOL)
GUCCI GUCCI
Data for week of AUGUST 27, 20M

- KREAYSHAWN (COLUMBIA)
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-l ARTIST IMPRINT / PROMOTION LABEL

BRITNEY SPEARS JIVE/JLG

| WANNA GO _l

PUT YOUR HANDS UP {IF YOU FEEL LOVE)
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

E  SHARTIST IMPRINT / PROMOTION LABEL
:'f3 'Im' WHEN THE LIGHTS GO DOWN

GRACE V. DREAM MERCHANT 21/CMG

PARTY ROCK ANTHEM
LIEA) FERT LAUREN BENNETT & GOONROCK PAATY ROCKWLLLAMCHERRYTREENTERSOOPE

BEST THING | NEVER HAD
BEYONCE PARKWOOO/COLUMBIA

BOUNCE
CALVIN HARRIS FEAT. KELIS ULTRA

ONO MINO TRAIN/TWISTED

OUTTA CONTROL
J786 STARBUGS

71 7 TALKING TO THE UNIVERSE
g UNDIVIDED

~_BLUSH FEAT. SNOOP 00GG FAR WEST/NETTWERK

TASTE THE NIGHT
DALAL GOLO EAGLE

1 1o DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT. LIL WAYNE UNVERSAL REPUBLIC

VEGAS
VANOALISM & STATIC REVENGER WHITE HOUSE

- TIL DEATH
WYNTER GORDON BIG BEAT/ATLANTIC

4 WHO SAYS

SELENA GOMEZ & THE SCENE HOLLYWQOOD

JASON DERULO BELUGA HEIGHTS/WARNER BROS

NO ONE GONNA LOVE YOU
JENNIFER HUDSON ARISTA/RME

-'5- 4o THE EDGE OF GLORY
- ~_LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

. NEVER WILL BE MINE

RYE RYE FEAT. ROBYN .E.E. T/INTERSCOPE

SAVE THE WORLD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

LAST FRIDAY NIGHT (T.G.I.F.)
KATY PERRY CAPITOL

CALIFORNIA KING BED
RIHANNA SRP/OEF JAM/IDJMG

= ASS ON THE FLOOAR
. _DIDDY - OIRTY MONEY FEAT. SWIZZIBEATZ BAD BOY/INTERSCOPE

BEHIND THE WHEEL 2011
OEPECHE MOOE REPRISE/RHING

- § 10 DONT WANNA GO HOME

OPM
KATRINA RED RED

14 7 FREAK LIKE ME
MAYRA VERONICA MVA

15 "‘ RIGHT THERE
e = NICOLE SCHERZINGER FEAT. 50 CENT INTERSCOPE

TONITE
| NICOLA FASANO FEAT, KAT DELUNA JOLLY ROGER

2 9 FREAK OF NATURE
'S % RICKY MARTIN SONY MUSIC LATIN

. MR. SAXOBEAT

ALEXANORA STAN ULTRA

LITTLE WHITE DOVES

. _DIRTY VEGAS OM

19 5 HOLDIN'ON
DAVE AUDE FEAT. ELIJAH AUDACIOUS

WTF
MATT ZARLEY ZARLEY SONGS

LITTLE BAD GIRL
DAVID GUETTA FEAT TAI0 CRUZ & LUDACRIS WHAT A MUSI/ASTRALWERKS/CAPITOL

NOT GETTING ANY BETTER

, _INNERPARTYSYSTEM RED BULL

GIVE IT
g 27 AMORAY KNOCKOUT FASHION

I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYSE (SLAND/IDJMG

21 59 ALL TIME LOW
- _THE WANTED GLOBAL TALENT/MERCURY/IDJMG

- CITY OF KINGS
~ RON REESER & DAN SAENZ FEAT JENNIFER KARR SEA TO SUN

CHAMPAGNE SHOWERS
LFAD FEAT NATALIA K1LLS PARTY ROCKAWLL LA CHERRYTREE NTERSCOPELMMERSAL

3% 13 GIVE ME EVERYTHING

PITBULL FEAT, NE-YO, AFROJACK & NAY R MR. 305010 GROUNDS//RMG

. 42 WORLDWIDE

] ROGER SANCHEZ FEAT. MOBIN MASTER -+ MC FLIPSIOE STEATHULTRA
4 lddl COLLIDE

LA (N B LEONA LEWLS SYCO//AMEG

MEDIATE
INXS FEAT. TRICKY PETROL ELECTRIC/ATCO/RHING

' DIAMOND JIGSAW

UNDERWORLD OM

P; I'M STILL HOT

=t LUCIANA VIOLENT LIPS/AUDACIOUS

DR. JECKYLL & MR. FAME
BLACK CARDS ISLAND/IDIMG

27 4 SET FIRE TO THE RAIN
- _ADELE XL/COLUMBIA

SUPER BASS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

-4 1n TRUE LOVE
a Im; GEORGE ACOSTA FEAT. FISHER BLACK HOLE

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
LADY GAGA
BORN THIS WAY STREAMLNE KONLVE INTERSCOPE 015373"164

LMFAQ
SORRY FOR PARTY ROCKING PARTY ROCKMLLI AWCHERRTREE TERSCOPE 015678164

" THE FAME “TREAMLINEAKONLIVE/CHERRYTREEMNTERSCOPE 011805*1GA
;35 DEADMAUS
4X4:212 MAUSTRAP 2518*/ULTRA
. 7)) SKRILLEX
AR,

“ ’_; - SCARY WONSTERS AND HCE SPRITES (67| BG BEATMAUSTRAP/ATLANTI 52891846
I

DIVERGENT SPECTRUM AMORPHOUS 011
g OWL CITY
 ALL THINGS BRIGHT AND REAUTIFUL UNIVERSAL REPUBLIC 015544"

37 VARIOUS ARTISTS

UKF DUBSTEP 2010 UKF DIGITAL EX

ib‘DAFT PUNK 1]
¥ " TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005672 [\

8 LITTLE DRAGON

RITUAL UNION PEACEFROG 074333*

-i'?. BREATHE CAROLINA %
¥ HELL IS WHAT YOU MAKE IT FEARLESS 30153 I

m‘ ,4_ 2 THIEVERY CORPORATION

2 2 BASSNECTAR
:

CULTURE OF FEAR ESL 177*

rn‘q;: LADY GAGA g’
0T THE REMIX STREAMUNEXONUVE/CHERRYTREEINTERSCOPE 014633*1GA |1
13 21 KESHA

| AM THE DANCE COMMANDER... KEMOSABE/RCA 86508/RMG

3 g7 JAMES BLAKE
~ JAMES BLAKE POLYDDR 02/UNIVERSAL REPUBLIC

THE BIRTHDAY MASSACRE
IMAGINARY MONSTERS {EP} METROPOLIS 735
g SKRILLEX

" MORE MONSTERS AND SPRITES (EP) B1G BEATMALTRAPATLANTIC DKGTAL BXAG | ¢
DAVID GUETTA

ONE MORE LOVE (EP) GUM 71634/ASTRALWERKS

DAFT PUNK i
“% | TRON: LEGACY RECONFIGURED WALT DISNEY 013540

16 12 MOBY
DESTROYED LITTLE {DIDT 9502*/MUTE

18 | 2 VIC LATINO
% & VIC LATING PRESENTS: ULTRA DANCE 12 ULTRA 2734

- 59 (o9 TIESTO
) CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
- 5 2 VARIOUS ARTISTS
. UKF: BASS CULTURE UKF 004
#%\ SIS B5L.OOD ON THE DANCEFLOOR

ALL THE RAGE! CANDYLAND 002 EX

| . SBTRKT
i o (Rl S6TRKT YOUNG TURKS 050°/XL

WHERE THEM GIRLS AT

* DAVID GUETTA FEAT. FLD RIDA & NICKE MINAJ WHAT 4 MUSIVASTRALWERKSCAPITOL

SAVE THE WORLD l
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

PARTY ROCK ANTHEM
LHFAG FEAT LALIEN BENNETT & GOONROCK PAATY ROKALLLAWCHERRYTREEINTERSOIPE

e L8 —
14 145 LADY GAGA |

CINEMA

. _BENNY BENASSI FEAT. GARY GO ULTRA

LAST FRIDAY NIGHT (T.G.L.F)
KATY PERRY CAPITOL

. SUN IS UP
~ INNA ULTRA

| WANNA GO
BRITNEY SPEARS JIVE/JLG

. BOUNCE

CALVIN HARRIS FEAT. KELIS ULTRA

IN THE DARK
DEY INDIE-PDP/UNIVERSAL RE>UBLIC

ADDICTION
MEDINA ULTRA

RAISE YOUR WEAPON
DEADMAUS MAUSTRAP. ULTRA

s+ SUN AND MOON

ABOVE & BEYOND FEAL RICHARD BEDFORD ANJUNABEATSULTRA

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

SoundScan

ONAL
ALBUMS’

% il MICHAEL BUBLE a l
EEETTEY CRAZY LOVE T43REPRISE 520733WARNER BROS. @&

PAT METHENY
WHATS IT ALL AEOUT NONESUCH 527912/WARNER BROS.

{27 VARIOUS ARTISTS i
| INABOSSA NOVA MODD UNVERSAL SPECIAL MARKETS 015603 EYSTARBUCKS

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR :

THE VERY BEST OF THE RAT PACK FRANK SNATRA ENT/REPRISE 52624 /WARNER BROS.

4 MADELEINE PEYROUX
| STANOING ON THE ROOFTDP PENNYWELL 015636*/DECCA

HARRY CONNICK, JR.
IN CONCERT ON BROADWAY COLUMBIA EGACY 77205/S0NY MUSKC @

COREA, CLARKE & WHITE
FOREVER CONCORN 32627

0 WILLIE NELSON & WYNTON MARSALIS FT. NORAH JONES

HERE WE GO AGAIN BLUE NOTE 96388/BLG

MICHAEL BUBLE

= HOLLYWOOD: THE DELUXE 143/REPRISE 526141AWARNER BROS. 1§

45 SOUNDTRACK

TREME: SEASON 1 HBO/GEFFEN 014910/IGA

NINA SIMONE .
$.0.U.LSONY MUSIC CMG 83788/SONY MUSIC

ELIANE ELIAS
LIGHT MY FIRE CONCORD PICANTE 32761/CONCORD

- HARRY CONNICK, JR. |
1 _TRIPLE FEATURE COLUMBA'SONY MLSIC COMMERCAL HUSC GROUP 75318/SONY WISE

VARIOUS ARTISTS
BIG BAND MUSIC OF THE WAR SONOMA 0122

LOUIS ARMSTRONG 0
LOUIS ARMSTRONG SONOMA 0018

55 ARTIST
& TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

3l GABRIEL BELLO |
ELUDEY GABRIEL BELLO KINGS MOUNTAIN 91231/ECMD ]

TROMBONE SHORTY

BACKATOWN VERVE FORECAST 014194/VG

| BONEY JAMES
= CONTACT VERVE FORECAST 015375/VG

DAVE KOZ
HELLO TOMORROW CONCORO 31753

MICHAEL FRANKS

TIME TOGETHER SHANACHIE 5189

q  GRANDAD TURNER FT. FRED HAMMOND |
|_MY FRIENDS, MY FAM F HAMMONO 002

, ESPERANZA SPALDING -
| _CHAMBER MUSIC SOCIETY HEADS UP 31810*/CONCORD

13 BELA FLECK & THE FLECKTONES

ROCK-ET > SCIE-NCE EONE 2133

PAUL HARDCASTLE |

. _HAROCASTLE VI TRIPPIN 'N' RHYTHM 18

KENNY G
HEART AND SOUL CONCORD 32048

| FOURPLAY i

LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

TERRI LYNE CARRINGTON
THE MOSAIC PROJECT GROOVE CONCORD JAZZ 33016CONCORD |

THE NEW MASTERSOUNDS

BREAKS FROM THE BORDER TALLEST MAN 01001* I. |

EUGE GROOVE
S7VEN LARGE SHANACHIE 5190

TITLE
ARTIST IMPRINT / PROMOTION LABEL

AL DI MEOLA

PURSUIT OF RADICAL RHAPSODY DI MEDLASONGSLRFERTELARC 32835CONCORD

PUSH TO START |
PAUL TAYLOR PEAK'EONE

WHAT A FEELING
ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA

. IN THE AIR
| MORGAN PAGE. SULTAN -+ D SHEPARD. AND BT FERT ANGELR MCCLUSKEY NETTWERK

CALL MY NAME
SULTAN & NEQ SHEPARD FEAT. NADIA AL HAREM

. DROP IT LOW
| _KAT DELUNA GLOBAL MUSIC BRAND/MASS APPEAL/EONE

MR. SAXOBEAT
ALEXANDRA STAN ULTRA

" NITON (THE REASON)
| ERIC PRYDZ ULTRA

TIL DEATH
WYNTER GORDON BIG BEAT/ATLANTIC

LITTLE BIRD

. KiM $072i ULTRA

LITTLE BAD GIRL
DAVID GUETTA FEA. THO CRUZ & LUOACRIS #HAT & MUSIGASTRALWERKS/CAPITOL

. WHERE THEM GIRLS AT
_DAVID GUETTA FEAT.FLD RIGA & HICKI MINAJVAHAT A PTOL

THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

- ME AND MY MICRCPHONE

SEPTEMBER ROBBINS

WHEN THE LIGHTS GO DOWN
GRACE V. DREAM MERCHANT 21/CMG

PRESSURE
NADIA AL, STABKILLERS & ALEX KENdI SIVIPLY DELICIOUS/STRICTLY RHYTHM

Data for week of AUGUST 27, 2011 | For chart reprints call 212.493.4023

16 MASSIVE TRANSIT

CINDY BRADLEY TRIPPIN N' RHYTHM

ANYTHING'S POSSIBLE

| DAVE K0Z CONCORD/CMG

PUSH
JACKIEM JOYNER ARTISTRY

SPIN

= BONEY JAMES VERVE FORECAST/VERVE

NOW THAT THE SUMMER'S HERE
MICHAEL FRANKS SHANACHIE

' S7VEN LARGE
. EUGE GROOVE SHANACHIE

MARSEILLE
ANDY SNITZER FEAT, CHUCK LOEB NATIVE LANGUAGE

THE WINDY DANCE
NICK CDLIONNE TRIPPIN ‘N' RHYTHM

SHAKE IT
NILS BAJA/TSR

BOTSWANA BOSSA NOVA

~_DAVIO BENOIT HEADS UP/CMG

||y FEELS SO GOOD

JONATHAN BUTLER RENDEZVOUS

FOR GROVER AND GEORGE

~ BOB BALOWIN TRIPPIN 'N' RHYTHM

FRIDAY NIGHT
JONATHAN FRITZEN WOOOWARD AVE

h, SMOOTH GROOVE

ART SHERROO JR. FEAT. MARCUS JOHNSON A-SHARP

= | 27 |
A L A ) FTIE

RADITIONAL
ASSICAL ALBUMS"

(ARTIST
| | TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

F'2 il MORMON TABERNACLE CHOIR
RRATEY THS IS THE CHAIST MORMON TABERNACLE CHOR 5055962

MILOS KARADAGLIC
4 MEDITERRANEO DG 015579/UNVERSAL CLASSICS GROUP
'-Iﬁ. MORMON TABERNACLE CHOIR
L5 MEN OF THE MORMON TABERNACLE CHOIR MORMIN TABERNACLE CHOR 5053125 |
VARIOUS ARTISTS F
BIZET: CARMEN SUGARDECCA 014581AMVERSAL CLASSICS GROUP 3
' VARIOUS ARTISTS Y
16" 1e Rovac wepDING OECCA 015604 it
A, PAPPANO ORCHESTRA E CORO DELL' ACCADEMIA NAZIONALE 1
ROSSINI: WILLIAM TELL EMI CLASSICS 28826

JOSH WRIGHT <
10SH WRIGHT SHAQOW MOUNTAIN 5055981

In § 2
JOEL FREDERIKSEN ENSEMBLE PHOENIX MUNICH &
| ROSE OF SHARON HARMONIA MUNOI 902085
;].' |37 ERIC WHITACRE .,J
| P LIGHT & GOLO DECCA 014850/UNIVERSAL CLASSICS GROUP
@ 55 ANDRERIEU & HIS JOHANN STRAUSS ORCH. [
_FOREVER VIENNA ANDRE RIEWPOLYDOR/HIP-0 01 443Q/UME '1—_ i

Bl VARIOUS ARTISTS "
LIVE FRO THE MARLEOR HUSIC FESTIVAL MARLBOR RECORDING SOCETY 80001 (1
WILHELM FURTWANGLER
THE GREAT EMI RECORDINGS EM! CLASSICS 07878
.-Ill I LORRAINE HUNT LIEBERSON PHILHARMONIA BAROGUE ORCH. [
' " | BERLIOZ PHILHARMONIA BARDQUE 01 !
CHICAGO SYMPHONY ORCH. [
. VERDL: MESSA DA REQUIEM CSO RESOUND 9011006

THE BENEDICTINE NUNS OF NOTRE-DAME DE LANNONCIATION |.‘ o
VOICES DECCA 015000 UNIVERSAL CLASSICS GROUP

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

JACKIE EVANCHO o
OREAM WITH ME SYCO/COLUMBIA 87061/S0NY MUSIC_ — {

216 IL VOLO
1L VOLO OPERA BLUES/GATICARENTOR/GEFFEN 015517/GA

[ 2CELLOS 1
| - 2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

410 b vOLO
D0 UL VOLD: EONCION € ESPANOL OPERA BLUESIATCARENTORIGEFEN 0 7T46UMLE

39 JACKIE EVANCHO
5T OHOLY NIGHT (EP) SYCO/COLUMBIA B1151/SONY MUSIC @ |85
56 DAVID GARRETT
| ROCK SYMPHONIES OECCA 014442 4
E' STING -
L_._ SYMPHONICITIES CHERRYTREEAG 014464 /UNVERSAL CLASSKCS GROUP |
| STING FT, THE ROYAL PHILHARMONIC CONCERT ORCH.
STING. LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA @
ALFIE BOE |
BRING HIM HOME DECCA 015330 -
ZOE KEATING
INTO THE TREES ZOE KEATING 03 EX
KATHERINE JENKINS 1
BELIEVE 143/REPRISE 522190 WARNER BROS.
THE IRISH TENORS
THE VERY BEST OF THE IRISH TENORS EONE 2300
DUE vOCI -
DUE vOC! TUNETONES 014271/UME @ I
THE IRISH TENORS
IRELAND RAZOR & TIE 83088

THE CANADIAN TENORS s
THE PERFECT GIFT DECCA 014801

| TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
0 1 25 CELTIC THUNDER 1
HERITAGE GELTIC THUNOER 015195/0ECCA

2 7 VARIOUS ARTISTS =
| 1N 4 BOSSA NOVA MOOD UNVERSAL SPECIAL MARKETS (15603 EX'STARBUCKS

74 ji| VARIOUS ARTISTS [
MR pLayivg FoR CHANGE:PEC 2 TELESS MEDAHEAR S205/CONCORD ® 1
4| RODRIGO Y GABRIELA

1 UIVE IN FRANCE RUBYWORKS 0104/ATO .
&‘.! JAKE SHIMABUKURO 1
;.--71_ PEACE LOVE UKULELE HITCHHIKE 1112 . i
25 CELTIC WOMAN

LULLABY MANHATTAN 47069/BLG

f E ORLA FALLON
- MY LAND ELEVATION 013 [

11 45 GAELIC STORM
i CABBAGE LOST AGAIN 201001
0 7| VARIOUS ARTISTS
]‘l_ I RED HOT + RIO 2 RED HOT 5137/EONE .I

15 3 LOREENA MCKENNITT

THE WIND THAT SHAKES THE BARLEY CUINLAN ROADVERVE 015015°A6 ,'
2NE1 Fll
2NE1 2ND MiINI ALBUM (EP) YG DIGITAL EX

DENGUE FEVER e
CANN{BAL COURTSHIP FANTASY 32622/CONCORD

| ZAZ i

| ZAZ PLAY-ON DIGITAL EX b
THE DUBLIN RAMBLERS
IRISH FAVORITES SONOMA 3940
COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949

16 || SEENTRY
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5E E8 TiTLe
3 §l =Z m1IsT {IMPRINT / PROMOTION LABEL)
2 AMOR CLANDESTINO
MANA (WARNER LATINA)

4

- 1

%  TABOO
DON OMAR (ORFANATO/MACHETE/AUNIVERSAL MUSIC LATINO)
1 16 GIVE ME EVERYTHING
PITBULL FEAT. NE-YO. AFROJACK & N@ (MR 305P0L0 GROUNDS/VRME)
1 DI QUE REGRESARAS
LA ORIGINAL BANDA EL LIMON OF SALVADOR LIZARRAGA (FONOVISA)

YOU

~

‘°
...I
w

i .. ! bl ROMEO SANTOS (SONY MUSIC LATIN)
& & 24 TEAMOYTE AMO
LA ADICTIVA BANOA SAN JOSE DE MESILLAS (SONY MUSIC LATl\l)
I.' 3 '4p OLVIDAME
JULION ALVAREZ Y SU NORTENO BANDA (FONOVISA)
F VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDUMG)
%' 10 13 DONDE ESTAS PRESUMIDA

CHUY LIZARRAGA Y SU BANDA TIERRA SINALDENSE (DISA)
13 PROMETI
INTOCABLE (G.J M.}
CUANTO ME CUESTA
LA ARROLLADORA BANDA EL LIMON (DISA)
47 NO ME DEJES CON LAS GANAS

.\e

-
-
©

WISIN & YANDEL (WY/MACHETE/UNIVERSAL MUSIC LATING)

17 15 RABIOSA
SHAKIRA FEAT. PITBULL OR EL CATA (EP/C/SONY MUSIC LATIN)

L L0S HOROSCOPOS DE DURANGO (DISA/ASL)
- 21 PARTY ROCK ANTHEM
AP FEAT LALREN SEMNETT & GODNROCK (PUATY ROCKHLLLAH O AT
GRITAR
i LUIS FONSI (UNIVERSAL MUSIC LATINO)
a 22 TU OLOR

. == CORAZON SIN CARA
LE e S PRINCE ROYCE (TOP STOP) .
48 18 s ENSENAME A OLVIDAR

DAREYES DE LA SIERRA (DISA)
2 EL ARDIDO
LARRY HERNANDEZ (MENDIE TA/FONOVISA)
17 VEN CONMIGO
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)
LLAMA AL SOL
20 16| o e gamior (GIENTE)
24 1 DIA DE SUERTE
ALEJANDRA GUZMAN (CAPITOL LATIN)
RAIN OVER ME
PITBULL FEAT. MARC ANTHONY (MR, 305/P0L0 GROUNDS/J/RMG)
23 14 Ml ULTIMA CARTA
PRINCE ROYCE (TOP STOP

25 13 TAN SOLO TU
FRANCO DE VITA FEAT. ALEJANDRA GUZMAN (SONY MUSIC LATIN)

5

QUE A TODA MADRE (QUE A TODO DAR)

& BANDA LOS RECOOITDS (DISA)
28 10. ME TOCA A MI

BANDA SINALOENSE MS OF SERGIO LIZARRAGA (DISA/ASL)
29 g EMBRUJADO

EL CHAPD OE SINALOA (PALOMA)

MR. SAXOBEAT
2019 4 exannmn sTan {ULTRA)

EL TIERNO SE FUE

3020 . inne 0 (oisw)
32 FRIO

. _RICKY MARTIN (SONY MUSIC LATIN)
31 8 MI CORAZON INSISTE

JENCARLOS CANELA (BULLSEYE)

49 2 EL MENTIROSO
BANDA CARNAVAL (DISA)

Lug L8 ENHORABUENA
R FOLRUEDA DISE)
% SOLO PIENSO EN TI
JERRY RIVERA (VENEMUSIC
0 7 AUNQUE SEA EN SILENCIO (CUATRO PAREDES)
ENIGMA NORTENA (MENDIETA FONOVISA)

5 17 PELIGRO

3 & REIK (SONY MUSIC LATIN)
23 5 QUITATE LA VENDA

EL GUERO Y SU BANDA CENTENARIO (AR C
) EL PUNTO FINAL

CONJUNTO ATARDECER FEAT. GRUPO MONTEZ DE DURANGO (DISA)

a5 LOCOS LOS 2
: LUIS ENRIQUE (TGP STOP)
+p POR SER TU MUJER
NATALIA JIMENEZ (SONY MUSIC LATIN)
GOLPES EN EL CORAZON
LOS TIGRES DEL NORTE FEAT. PAULINA RUBID (FONOVISA)
LAST FRIDAY NIGHT (T.G.L.F.)
KATY PERRY (CAPITOL)
EL MIL AMORES
'PESADO (DISA ASL)
47 20 LA HUMMER Y EL CAMARO
VOZ DE MANOO ARTISTAS HWITADUS ESCOLTA OF GUERRA Y JORGE SANTAGRUZ (DIS4)

43 CARA A LA MUERTE (LIVE)
GERARDO ORTIZ (DEL/SONY MUSIC LATIN)

LA LUNA
. SAUL "EL JAGUAR” ALARCON (FONOVISA)

NINAS PUDIENTES Y PODEROSAS
_ VDZ DE MANDO (DISA)
BLA BLA BLA
EL POTRO ALVAREZ FEAT. CHING Y NACHO (SUMMA)

NO LA VOY A ENGANAR
EL TRONO DE MEXICO (FONOVISA)

39 7
7
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Mana extends its record for most No. 1s by a
band on Hot Latin Songs as “Amor
(landestino” becomes its seventh to top
the chart. Meanwhile, “Amor” hoids at No.
1on Latin Pop Airplay and ascends 2-1 on
Tropical Airplay, the band’s second No. T on
that list and first in five years.
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) <1
rﬂ: EED ARTIST
| § S TITLE (MPRINT / PROMOTION L ABEL)
1

76 PRINCE ROYCE

) PRINGE ROYCE TOP STOP 30020/SONY MUSIC LATIN
VARIOUS ARTISTS
PUROS TRANKAZOS FONOVISA 354649/UMLE
ENRIQUE IGLES!AS

1

I | EUPHORLA UNNERSAL REPUBLIUINVERSAL MUSIC LATINO 014448 UMLE
| 43 SHAKIRA
SALE EL SOL EPIC 77433/SONY MUSIC LATIN
MANA T 1
B M8 oRama v Lz waRNER LATINA 526530 @ b
5 19 |LVOLO
IL VOLO OPERA BLUES/GATICARENTOR/GEFFEN 015745UMLE
DON OMAR

4 38 MEET THE BRPHANS: THE KING IS BACK ORFANATOMACHETE 014957/ UNLE @

43 AVENTURA
14 + 14 PREMIUM LATIN 8021 1/SONY MUSIC LATIN &

12 LOS TIGRES DEL NORTE
MTV UNPLUGGED MTV/FONOVISA 354644/UMLE &
1 % LOS BUKIS
35 ANIVERSARIO FONOVISA 354608/UMLE
13 37 CRISTIAN CASTRO .
VIVA EL PRINCIPE UNVERSAL MUSIC LATINO 015013UMLE @&
14 63 GERARDO ORTIZ
NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN

a2 " FRANCO DE VITA
FRANCO DE VITA: EN PRIMERA FILA SONY M) ATIN 78112 %

PATRULLA 81
£DMO EL FENIX FONOVISA 354648/UMLE

17 VARIOUS ARTISTS
ENFERMEDAD MASIVA DEL £7172 SONY MUSIC LATIN
2g WISIN & YANDEL
LOS VAQUEROS: EL REGRESO WY/MACHETE 015218/UMLE
. GERARDO ORTIZ
1E 1820 gy EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN o
19 29 VARIOUS ARTISTS
LAS BANDAS ROMANTICAS OE AMERICA DISA 721627/ UMLE

Y LARRY HERNANDEZ
19 21 39 51 Supen ExiT0S MENDIETAFONOVISA 570058 UMLE

@ ALEJANDRA GUZMAN
= | 20 ANOS DE EXITOS EN VIVO CON MODERATTO CAPITOL LATI 29638
JULION ALVAREZ Y SU NORTENO BANDA |

'|e€3 P2 e o ﬁ'm:lni N
-3

-
o
-
>

CRINE ST /o reNtes Disa 721551/UMLE
REIK
&z |k _PELIGRO SONY MUSIC LATIN 89571
@ 29 21 CALIBRE 50
F DE SINALDA PARA EL MUNDO DISA 721639/UMLE
. INTOCABLE
24 28 21 301161 ozaimash
‘ VARIOUS ARTISTS
25 (24 40 1 yensuno ok ECORDS: 2000 - 2010 DISA 729590/ UMLE
26 17 LUIS ENRIQUE
SOY Y SERE TOP STOP 30020/SONY MUSIC LATIN _
| TIERRA CALI
R7 1128 T 0 s BB LT BAIZYME
LUIS FONSI
28 20 7 rigaan FiRME UNVERSAL MUSEC LATINO 5761 UMLE
28 23 10 JORGE SANTACRUZY SUGRUPO QUINI
LA SUPREMAGIA DEL 91180/SONY MUSIC LATIN
30 31 21 GLORIATREVI

GLORIA UNIVERSAL MUSIC LATIND 015359 UMLE
8 (LT3 NATALIA JIMENEZ
_ [LTLTI 0 NATALIA SONY MUSIC LATIN 92171

PITBULL O
ARMANDO 1R, 305FAMOUS ARTIST 3305/SONY MUSIC LATN
LOS INVASORES DE NUEVO LEON
30 ANIVERSARIO: EN VIVD SERCA 6926 +
@ 35 13 CONJUNTO ATARDECER

LLEGAMOS Y NOS QUEDAMDS DISA 721650/UMLE
@ 38 18 JOAN SEBASTIAN

EL POETA DEL PUEBLO MUSART 4438/BALBOA @
@ 4 64 [4- 238 MARC ANTHONY
- " RAERIAGY 1coNOS SONY MUSIC LATIN 67402
i VICENTE FERNANDEZ
37 34 43 o) \0MBRE OUE MAS TE AMO SOUY MUSIC LATI 78479 ®
5 JERRY RIVERA

EL AMOR EXISTE VENEMUSICUNVERSAL MUSKC LATIND 654155UMLE

(A}
N
n
~
&
2

JENCARLOS CANELA
39 37 8 L wuevo oia BuLLSEYE 6o
@ 39 44 MARCO ANTONIO SOLIS =
EN TOTAL PLENITUD FONOVISA 354570/UMLE @ 1
30 71 CHINO & NACHO (&)

@t |_M{ NINA BONITA MACHETE 014142/UMLE

@ ) LOS HURACANES DEL NORTE
CORRIDOS QUE DEJAN HUELLA GARMEX 61111
RICKY MARTIN

@ 5 28 yysica + aLMA + SEXO SONY MUSIC LATIN 54472 c

42 53 LOS INQUIETOS DEL NORTE
VAMOS A DARLE CON TODO EAGLE MUSIC 3812 @

LOS HEREDEROS DE NUEVO LEON |
~NO DECIDAS POR MI SERCA 6930

50 15 EL COYOTE Y SU BANDA TIERRA SANTA
_ESCUELA DE LA VIDA [SA 2112/MORENA

45 || SERGIO VEGA
RECORDANDO A EL SHAKA SONY MUSIC LATIN 76232

47 17 JOAN SEBASTIAN
20-20: ROMANTICAS MUSART 4322/BALBOA

=» (4 VARIOUS ARTISTS
49 52 -“‘_ BANDA #1'S 2010 OISA 721622/UMLE

JUAN LUIS GUERRA Y 440 .
! ASONDEGUERRA CAPITOL LATIN 42483

Marc Anthony grabs his 15th top 10 on Latin
Pop Airplay (and fifth in a row) as Pitbull’s
“Rain Over Me,” on which he’s featured,
soars 19-10. Anthony has collaborated on
two prior top 10s, with soon-to-be-ex
Jennifef Lopez (“No Me Ames” in 1995) and
La Quinta Estacion (“Recuardame,” 2009).
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DI QUE REGRESARAS
| LA ORIGINAL BANDA EL LINON DE SALVADOR LIZARRAGA FOIC11S

'TE AMO Y TE AMO
| LA ADICTIVA BANDA SAN JOSE DE MESILLAS SONV&JSIC LATIN
OLVIDAME
JULION ALVAREZ ¥ SU NORTEND BANDA FONOVISA
DONDE ESTAS PRESUMIDA
CHUY LIZABRAGA Y SU BANDA TIERRA SINALOENSE DiSA
PROMETI
INTOCABLE G | M.
CUANTO ME CUESTA
_I.A ARHULLADO_RA BANDA EL LIMON DISA
NO ME DEJES CON LAS GANAS
LOS HOROSCOPOS DE DURANGD DSA/ASL
ENSENAME A OLVIDAR
DAREYES OE LA SIERRA DISA
EL ARDIDO
LARRVVHERNANDEZ MENDIETA/FONO_\{lSA
9 43 ME ENCANTARIA
FIDEL RUEDA DISA
QUE A TODA MADRE (QUE A TODO DAR)
BANDA LOS RECODITOS DISA
ME TOCA A MI
BANDA SINALOENSE MS DE SERGIO LIZARRAGA DISA/ASL
EMBRUJADO
EL CHAPO DE SINALOA PALOMA
EL CULPABLE
_ESPINOZA PAZ DISA/ASL
EL TIERNO SE FUE
A8 14 U _CALIBRE 50 DISA
g EL MENTIROSO
BANDA CARNAVAL QISA

97 3 LTS ENHORABUENA
(L1300 FiDEL RUEDA DISA
17 186 AUNQUE SEA EN SILENCIO (CUATRO PAREDES)

@ ENIGMA NORTENA MENDIETA/FONDVISA
@ % 1
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18 42
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€L GUERD Y SU BANDA CENTENARIO A.R.C

GRACIAS A DIOS
VIOLENTB DISA/ASL

.
N
»

=

RTIST (IMPRINT / PROMOTION LABEL)

» e mm AMOR CLANDESTINO
MANA WARNER LATINA

MI ULTIMA CARTA

PRINCE ROYCE TGP STOP

LOCOS LOS 2

4 LUIS ENRIGUE TOP STOP
1 12 SOLO PIENSO EN TI
JERRY RIVERA VENEMUSIC
7 22 TABOO
DON OMAR ORFANATOMACHETEUNIVERSAL MUSIC LATIN
14 YOU

ROMEQ SANTOS SONY MUSIC LATIN
20 APRENDERE
| _HECTOR ACOSTA EL TORITO D.A.M/VENEMUSIC
1 GIVE ME EVERYTHING
PITBULL FEAT. NE-YQ, AFROJACK & NAYER MR 305/POLD GROUNDS/VRMG
4 TU OLOR
WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATING
18 VEN CONMIGO
DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
BLA BLA BLA
EL POTRO ALVAREZ FEAT. CHIN Y NACHD SUMMA
50 DANZA KUDURO
DN OMAR & LUGENZD YANS QRFARATOMACHETE/UNVERSAL MUSIC LATIO
VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL ISLAND/DJMG
29 ELLA NO TA EN ESO
KALIMETE SUENOS
POQUITO A POQUITO
_HENRY SANTOS SIENTE
13 QUE TE DIO EL
LA REPUBLIKA CORSO
NO SOY TU TIPO
JIMARTIN FEAT. MELINA LEON EL MOVIMIENTO
MI ALMA LOCA
ANDY ANDY WEPA/PLANET
PEGATE
1791 GRupo TRED Jok
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TITLE
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"1l AMOR CLANDESTINO

EALSH MANA WARNER LATINA
GIVE ME EVERYTHING
PITBULL FEAT. NE-Y0, AFROJACK & NAYER MR. 305/P0L0 GROUNDSA/RME
TABOO
DON DMAR ORFANATO/MACHETEAUNIVERSAL MUSIC LATINO .
GRITAR
LUIS FONSI UNIVERSAL MUSIC LATIN:

YOU

ROMEO SANTOS SONY MUSIC LATIN

TAN SOLO TU

FRANCO DE VITA FEAT ALEJANDRA GUZMAN SONY MUSIC LATIN
DIA DE SUERTE

ALEJANDRA GUZMAN CAPITOL LATIN

PARTY ROCK ANTHEM
LHFAD FEAT LAUREN BENNETT & GOONROCK PEFTY ROCKMWLLLAVICHERTREE WTERSCOPE

VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL ISLAND//DJMG

LIV RAIN OVER ME
_ LELLT N PrTSuLL FEAT MARC ANTHONY MR, 3057010 GROUNDS URMG)

RABIOSA

SHAKIRA FEAT. PITBULL OR EL CATA EPIC/SONY MUSIC LATIN
M1 CORAZON INSISTE

JENCARLOS CANELA BULLSEYE

DANZA KUDURO
DON OMAR & LUCENZO YANS URFANATO/MACHETE/UNVERSAL MUSIC LATINO

TU OLOR

WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATIND
FRIO

RICKY MARTIN SONY MUSIC LATIN
PELIGRO

REIK SONY MUSIC LATIN

VEN CONMIGO

DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
I'M SORRY

SIETE LA VIDA BUENA/WARNER LATINA
LLAMA AL SOL

TITO “EL BAMBIND® SIENTE

MI ULTIMA CARTA

PRINCE ROYCE TOP STOP

- &
W

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
TABOO
DON OMAR ORFANATOMACHEVEAINVERSAL MUSIC LATING
TU OLOR
WISIN & YANDEL WYMACHETEUNNERSAL MUSIC LATING
DANZA KUDURO
_DON OMAR & LUCENZO YANIS ORFANATO/MACHETE/UNVERSAL MUSIC LATIND
VEN CONMIGO
DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
LLAMA AL SOL
TITO “EL BAMBIND® SIENTE

DANDOLE

GOCHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC

ESTOY ENAMORADO

WISIN & YANOEL WY/MACHE TE/UNIVERSAL MUSIC LATINO
TU ANGELITO

CHIND & NACHO MACHETE/UNIVERSAL MUSIC LATING
LA MELODIA

JOEY MONTANA CAPITOL LATIN

MI CORAZON ESTA MUERTO

RKM & KEN-Y PINA

BLA BLA BLA

EL POTRO ALVAREZ FEAT. CHING Y NACHO SUMMA

MI VIDA

DIVING MVP
LLUEVE EL AMOR

_TITO "EL BAMBINO® SIENTE

BON, BON

_PITBULL MR, 305/FAMOUS ARTIST/SONY MUSIC LATIN
ENERGIA

ALEXIS & FIDO SONY MUSIC LATIN

MUERTE EN HAWAII

CALLE 13 SONY MUSIC LATIN

PEGATE

GRUPO TRED JDK

CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX SONY MUSIC LATIN

ME ENAMORE

_ANGEL & KHRIZ MACHETE/UNIVERSAL MUSIC LATING
NO SE

NOVA Y JORY MILLONES

BETWEEN THE BULLETS

PATRULLA 871’S TOP FIVE STREAK

Patrulla 81 posts its third straight top five debut (No. 5) on Regional
Mexican Albums with Como el Fenix. The group has charted 19 al-
bums since first reaching the list in 1985 with T Mirada. It took
nearly 19 years for the band to return to the chart with Como Pude
Enamorarme de Ti, its first top 10, in 2004. On Top Latin Albums,
Fenix debuts at No. 14, one rung shy of the No. 13 entry of its last al-
burmn, Te Pido Perdon, which started at No. 4 on Regional Mexican Albums.

—Karinah Santiago

Data for week of AUGUST 27, 2011
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LITTLE BAD GIRL
DAVID GUETTA FT. TAIO CRUZ & LUDACRIS WHAT A MUSIC

GIVE ME EVERYTHING
PATBULL FT. NE-YD, AFROJACK & NAYER MR 305POLO GROUNDS

AUGUST 27, 2011

NEW
5:.
7
9

NEW

TITANIUM
DAVID GUETTA FT.SIA WHAT A 14USIC

MOVES LIKE JAGGER
__MAROON 5 FT. CHRISTINA AGUILERA AGM/OCTONE

PROMISES
NERO MTA

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

DANZA KUDURO

LUNGENZO FT. DON OMAR YANIS/CATCHY TUNES/ORFANATO
SET FIRE TO THE RAIN

ADELE XL

JAR OF HEARTS
CHRISTINA PERRI ATLANTIC

PARTY ROCK ANTHEM
LMFAD PARTY ROCK/WILL .| AM/CHERRYTREE

(NIELSEN SDUNDSCAN)  AUGUST 27, 2011

WATCH THE THRONE
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM

21
ADELE XL
HELL: THE SEQUEL (EP)

. BAD MEETS EVIL SHAOY INTERSCOPE

PLANET PIT
PITBULL MR 305.POLO GROUNOS'J

SORRY FOR PARTY ROCKING
LMFAQ PARTY ROCKAMILL | AMCHEF#(TREEINTERSCOPE

TAILGATES & TANLINES
LUKE BRYAN CAPITOL NASHVIL_E

8

WHEN THE SUN GOES DOWN
SELENA GDMEZ & THE SCENE HOLLYWOOD

BORN THIS WAY
LAOY GAGA STREAMLINE/KONLIVE/INTERSCOPE

TEENAGE DREAM
_KATY PERRY CAPITOL

GLEE: THE 3D CONCERT MOVIE
SOUNDTRACK 20TH CENTURY FOX TV:203H CENTURY FOX RLMS/COLUMBLA

{HANSHIN/SOUNDSCAN
JAPAN/PLANTECH)

EVERYBODY GO
KIS-MY-FT2 AVEX-J-MORE

AUGUST 27, 2011

HELLO
NAQTO INTI RAYMI UNIVERSAL

KIBOU TO IU NA NO HIKARI
TATUSRO YAMASHITA WARNER

CHU CHU
AVEX-J-MORE

GIVE ME EVERYTHING
PITBULL FT. NE-YO, AFROJACK & NAYER SONY

CRY
DIVA AVEX-J-MORE_

ITS YOU
LOVE PSYCHEDELICO VICTOR

GO GO SUMMER!!
KARA UNIVERSAL

MARU MARU MORI MORI!
KAORU TO TOMOKI.TAMANI MUCC. UNIVERSAL

KIDOAIRAKU PLUS Al
KAELA KIMURA COLUMBIA

(ARIA)

21
ADELE XL

AUGUST 15, 2011

MOONFIRE
BOY & BEAR ISLAND

WATCH THE THRONE
JAY T KANYE WEST ROC-A-FELLAROC NATION/DEF JAM

19
ADELE XL

4 3
5 4
e 2
Ti" 5
S
9 NEW

SORRY FOR PARTY ROCKING
LMFAQ PARTY ROCK WILL | AMVCHERRYTREEANTERSCOPE

BORN THIS wWAY

LADY GAGA STREAML_\NE /KONLIVE/INTERSCOPE

DOO-WOPS & HOOLIGANS
BRUND MARS ELEKTRA

BACK TO BLACK
AMY WINEHOUSE ISLAND

IN WAVES
TRIVIUM ROADRUNNER

LOVESTRONG.
CHRISTINA PERR! ATLANTIC

NEW

DIGITAL SONGS

(NIELSEN SOUNDSCAN
INTERNATIONAL) AUGUST 27, 2011

MOVES LIKE JAGGER
MARDON § FT. CHRISTINA AGUILERA A&M/OCTONE

JAR OF HEARTS
CHRISTINA PERRI ATLANTIC

GLAD YOU CAME
THE WANTED GLOBAL TALENT/GEFFEN

SHE MAKES ME WANNA
JLS FT. DEV EPIC

THE A-TEAM
ED SHEERAN WARNER

MARRY YOU
BRUND MARS ELEKTRA

SWAGGER JAGGER
CHER LLOYD SYCO

BEST THING | NEVER HAD
BEYONCE PARKWOOD

GIVE ME EVERYTHING
PITBULL FT. NE-YO, AFROMACK & RAYER MR. 305P0L0 GROUNDS

LITTLE BAD GIRL
DAVID GUETTA FT. TAIO CRUZ & LUDACRIS WHAT A MUSIC

DIGITAL SONGS
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{NIELSEN SOUNDSCAN
INTERNATIONAL)

TITANIUM

AUGUST 27, 2011

NEW  paviD GUETTA FT. SIA WHAT A MUSIC
.' DANZA KUDURO
| LUNCENZO FT. DON OMAR YANIS
3 STILL
JUPITER JONES COLUMBIA
10 FREE
NATALIA KILLS FT. WILL.I.AM CHERRYTREE
2 MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON
4- GIVE ME EVERYTHING
PTBULL FT NE-YO. AFROJACK & NAYER MF. 305P0L0 GROLNDS
7 WELCOME TO ST. TROPEZ
DJ ANTOINE VS TiIMATI HOUSEWORKS/PHONAG/GLOBAL
NEW. LOCA PEOPLE (WHAT THE F**K!)
SAK NOEL BLANCO Y NEGRO
6 LITTLE {N THE MIDDLE
MILOW HOMERUN
8 THE EDGE OF GLORY

LADY GAGA STREAMLINE/KONLIVE

Data for week of AUGUST 27, 2011 |

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL)

WHAT ARE WORDS
CHRIS MEDINA 19

AUGUST 27, 2011

HEARTS IN THE AIR
ERIC SAADE FY. J-SON KING ISLAND ROCKYSTAR

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

ROLLING IN THE DEEP
ADELE XL

VALKOMMEN IN
VERONICA MAGGIO UNIVERSAL

MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE

PARTY IN MY HEAD
SEPTEMBER CATCHY TUNES

1 1
25
- 3 NEW
4 2
8 3
e
; NEW
i s

' GIVE ME EVERYTHING

PITBULL FT. NE-YO, AFROJACK & NAYER MR 305POLD GROUNDS

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

LOCA PEOPLE (WHAT THE F**K!)
SAK NOEL BLANCO Y NEGRO

(NIELSEN SOUNDSCAN
INTERNATIONAL) AUGUST 27, 2011
DANZA KUDURO

LUNCENZO FT. DDN OMAR YANIS

MOVES LIKE JAGGER
MARQON 5 FT. CHRISTINA AGUILERA A&M/OCTONE

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

GIVE ME EVERYTHING

PITBULL FT.NE-YQ. AFROJACK & NAYER MR 305/POLD GROUNDS

WELCOME TO ST. TROPEZ
DJ ANTOINE VS TIMATI HOUSEWORKS PHONAG/GLOBAL

PARTY ROCK ANTHEM

| LMFAO PARTY ROCK/WILL.| AM/CHERRYTREE

BELSCH PLAASCH
SERGE TONNAR & LEGOTRIP SERGE TONNAR

NUR NOCH KURZ DIE WELT RETTEN
TiM BENDZKO SONY MUSIC

LOCA PEOPLE (WHAT THE F**K!)
SAK NOEL SPINNIN'

£ 2
1 3
l_l ‘
3 NEW
-l
5 1
|'I-‘ 2
7 NEW
185s
9 NEW
il

SET FIRE TO THE RAIN
AOELE XL
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BACK TO BLACK
AMY WINEHOUSE ISLANO

21
ADELE XL

WATCH THE THRONE
JAY 2 KANYE WEST ROC-A-FELLAROC NATIONDEF JAM

FRANK

AMY ISLAND

19
ADELE XL

4
BEYONCE PARKWO0D/COLUMBIA

BEST OF RANDY CRAWFORD
RANDY CRAWFORD WARNER BROS.

DOO-WOPS & HOOLIGANS
BRUNO MARS ELEKTRA

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

WHO YOU ARE
JESSIE J LAVA/ISLAND

§ iTALY

< GERMANY

©__ADYA WARNER

(MEDIA CONTROL) AUGUST 27, 2011

BACK TO BLACK
AMY WINEHOUSE (SLAND

21
ADELE XU

SCHWARZWEISS
SAMY DELUXE CAPITOL

MIT HAUT UND HAAR
. JENNIFER ROSTOCK WARNER

WENN WORTE MEINE SPRACHE WAERE
TIM BENDZKO SONY MUSIC

CLASSIC

ZAZ
ZAZ PLAY-ON

IN WAVES
TRIVIUM ROADRUNNER

XOX0
CASPER FOUR

AUGENBLICKE

= SEMINO ROSS! MIROSAS-MUSIC/KOCH

S
=

1, o
._-:t.:. h
3 |[8

7

5

6

A )
G

NEW

1o
o

DIGITAL SONGS
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SHIMBALAIE
MARIA GADU SOM LIVRE

AUGUST 27, 2011

DANZA KUDURO
DON OMAR & LUNCENZO YANIS

THE SOUND OF SUNSHINE
MICHAEL FRANT! & SPEARHEAD BOO BOO WAX

MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M/0CTONE

IL PIU GRANDE SPETTACOLO DOPO IL BIG BANG
JOVANOTTI MERCURY

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER MR 305/POL0 GROUNDS

" IL MIO GIORNO MIGLIORE

GIORGIA DISCH! DI CIOCCOLATA

LAST FRIDAY NIGHT (T.G.L.F)
KATY PERRY CAPITOL

SET FIRE TO THE RAIN
ADELE XU

FINLAND
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(NIELSEN SOUNDSCAN
INTERNATIONAL)

SILKKII
JUKKA POIKA SUOMEN MUSIIKKI

AUGUST 27, 2011

SET FIRE TO THE RAIN
ADELE XL

LOCA PEOPLE (WHAT THE F**K!)
SAK NOEL BLANCO Y NEGRO

REGGAEREKKA
LORD EST FT. PETRI NYGARO HYPE

RAIN OVER ME
PITBULL FT. MARC ANTHONY MR 305/POL0 GROUNDS

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

PARTY ROCK ANTHEM
LMFAQ PARTY ROCK/WILL.| AM/CHERRYTREE

MOVES LIKE JAGGER
MAROON 5 FT CHRISTINA AGUILERA A&M/OCTONE

1

TUNTEMATON POTILAS
ARTTU WISKAR! WARNER

POIKA (SAUNOO)
POJU SKYSOUND

(NIELSEN SOUNDSCAN
INTERNATIONAL)

SOMEONE LIKE YOU
ADELE XL

AUGUST 27, 2011

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

ROLLING IN THE DEEP
ADELE XL

PARTY ROCK ANTHEM
LMFAD PARTY ROCK/WILL .{ AM/CHERRYTREE

RABIOSA
SHAKIRA FT. PTBULL OR EL CATA EPIC

JAR OF HEARTS
CHRISTINA PERRI ATLANTIC

BEAUTIFUL PEOPLE
CHRIS BROWN FY. BENNY BENASSI JIVE

BEST THING | NEVER HAD
BEYONCE PARKWODD

BEAUTIFUL LIE
KEEMO & TIM ROYKO FT. COSMO KLEIN VEDISCO

' SAVE THE WORLD

SWEDISH HOUSE MAFIA SHM
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(NIELSEN SOUNDSCAN
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DANZA KUDURO
DON OMAR & LUNCENZO YANIS/GRFANATO

HACIA LO SALVAJE
AMARAL ANTARTIDA

BAILANDO POR AHI
JUAN MAGAN SONY MUSIC

GIVE ME EVERYTHING
PITBULL FT. NE-Y0, AFROJACK & NAYER MR 305P0L0 GROUNDS

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

RABIOSA

AUGUST 27, 2011

_ SHAKIRA FY. PITBULL OR EL CATA EPIC

PARTY ROCK ANTHEM
LMFAQ PARTY ROCK/WILL.I. AM/CHERRYTREE

TITANIUM
DAVID GUETTA FT. S1A WHAT A MUSIC

RAIN OVER ME
PITBULL FT. MARC ANTHONY MR 305010 GROUNDS

LA NINA QUE LLORA EN TUS FIESTAS
LA OREJA DE VAN GOGH SONY MUSIC

DIGITAL SONGS

(NIELSEN SOUNDSCAN
INTERNATIONAL)

RING MEG
GABRIELLE UNIVERSAL

TITANIUM
DAVID GUETTA FT. SiA WHAT A MUSIC

WHAT ARE WORDS
CHRIS ME[&NA 19

JACK SPARROW
THE LONELY ISLAND FT MICHAEL BOLTON LIIVERSAL REPUBLIC

SOMEONE LIKE YOU
ADELE XL

SET FIRE TO THE RAIN
ADELE XL

MOVES LIKE JAGGER
MAROON § FT. CHRISTINA AGUILERA A&M/OCTONE

DANZA KUDURO
LUNCENZO FT. DON OMAR YANIS/CATCHY TUNES

ROLLING IN THE DEEP
ADELE XL

OM SANNINGEN SKA FRAM
ERIC AMARILLD STARBUSTER

AUGUST 27, 2017

AIRPLAY

(NIELSEN BOS})

GOLPES EN EL CORAZON
LOS TIGRES DEL NORTE FY. PAULINA RUBIO FONGVISA

AMOR CLANDESTINO
MANA WARNER

GIVE ME EVERYTHING
PITBULL FT. NE-YO AFROJACK & NAYER MR 305/POL0 GROUNDS

MR. SAXOBEAT

AUGUST 27, 2011

. ALEXANDRR STAN PLAY-ON

VESTIDA DE AZUCAR
GLORIA TREVI UNIVERSAL
TABOO

DON OMAR QRFANATO/MACHETE

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

PARTY ROCK ANTHEM
LMFAQ PARTY ROCKMILL | AMCHERRYTREENTERSCOPE

UN GRITO EN LA NOCHE
ALEJANDRA GUZMAN Y MODERATTO CAPITOL

Go to www.billboard.biz for complete chart data |

DIGITAL SONGS

(NIELSEN SOUNDSCAN
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MAN DOWN
RIHANNA SRP

AUGUST 27, 20%1

LMFAO PARTY ROCK/WILL.I.AM/CHERRYTREE

2 # PARTY ROCK ANTHEM
.
3

FRENCH CANCAN (MONSIEUR SAINTE NITOUCHE)
INNA MODJA WARNER

w

:',‘ ELLE ME DIT
¥ MIKA CASABLANCA
5 § ILNOUSFAUT
ELISA TOVAT! & TOM DICE PLAY-ON
& pew TITANIUM
6 MEW )00 Guerta £ sin WHAT A MUSIC
7 4 GIVE ME EVERYTHING
PITBULL FT. NE-YO. AFROJACK & NAYER MR. 305P0LO GROUNDS.
o 4 | | WANNA GO
B L Ay speans v
o 19 GOTZ2LUVU
SEAN PAUL FT. ALEXIS JORDAN VP
: AT
40 § WHERE THEM GIRLS

OAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

£5 GREECE

DIGITAL SONGS

‘o ;§ (NIELSEN SDUNDSCAN
EE I INTERNATIONAL) AUGUST 27, 2011
4 | |FOLLOW RIVERS
LYKKE Li L. RECORDINGS
" 5 g ANEISAIENA ASTERI
| NIKOS VERTIS UNIVERSAL
3 o RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC
& Il FILA ME AKOMA (BACIAMI ANCORA)
L . PANOS MDUZOURAKIS & MARAVEYAS ILEGAL MINOS
oK
5  RE |0 THE SPICY EFFECT
‘e 4 ONTHEFLOOR
-t JENNIFER LOPEZ FT. PITBULL ISLAND
7 7 INMYBEDROOM
RALVERO & DADZ'N EFFECT SPINNIN'
) BREAK ME
£ 8 10 ko neaven
@ g LOCAPEOPLE (WHAT THE F**KY)
SAK NOEL BLANCO Y NEGRO
10 ae CHOCOLAT (TO HROMA)

REC EGE

DIGITAL SONGS

(NIELSEN SOUNOSCAN
INTERNATIONAL)

2 IL NOUS FAUT
ELISA TOVATI & TOM DICE PLAY-ON

LOCA PEOPLE (WHAT THE F**K!)
SAK NOEL SPINNIN'

MAN DOWN
RIHANNA SRP

3 " GIVE ME EVERYTHING
PITBULL FT NE-YO. AFROJACK & NAYER MR 305P0L0 GROUNDS

SET FIRE TO THE RAIN
ADELE XL

RABIOSA
. SHAKIRA FT. PITBULL OR EL CATA EPIC
9 THIS WORLD

SELAH SUE BECAUSE

8-' LITTLE BAD GIRL
~ DAVID GUETTA FT. TAIO CRUZ & LUDACRIS WHAT A MUSIC

= SAVE THE WORLD
SWEOISH HOUSE MAFIA SHM

- PARTY ROCK ANTHEM
LMFAQ PARTY ROCK/WILL.|. AM/CHERRYTREE
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§§ % (APBD/NIELSEN) AUGUST 7, 2011
1 4 PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL
'; 5“ 25 ANOS AO VIVO
- EXALTASAMBA RADAR
3 4 MULTISHOW AO VIVO
CAETANO VELOSO E MARIA GADU UNIVERSAL
BACK TO BLACK
;! * ‘? AMY WINEHOUSE ISLAND
§ o AOVIVONORIO
LUAN SANTANA SOM LIVRE
s 21
= 1" aoeie xucoLumsia
7 g BACKTO BLACK
AMY WINEHOUSE ISLAND
a = FRANK
. 175,; AMY WINEHOUSE ISLAND
@ 3p BACK TO BLACK (2 CD)
AMY WINEHOUSE ISLAND
20 g LOUD
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AUG
27 |
2011
AEVERMORE (Soup Sandwich Music, ASCAP/Bug Music.
/Daddy's New Bowtie

ASCAP/Kemd Music, ASCAP
CAP/Expression In Theory, ASCAP) RBH 28

THE ADVENTURES OF RAIN DANCE MAGGIE (Wagglng Dog
Tall Music., BMVEar Grey ASCAP) H1l

ALL OF THE LIGHTS (Please Gimme My Pubhshl
BMVEM! Blackwood Music Inc., BMWay Above wc
BMI/Sony/ATY Songs LLC, BMVUnwersaI Music Corporaiion
ASCAP/abnel iz Myme. ASCAP), AMPHL. RBH 3%

ALL YOUR LIFE (£l Biackwood Music e BMRanbow Sky-

fine Music. BMICactus Moser Music. BMI). HL CS 39

AMEN (Sory/ATV Tree PII[]IIShIIﬁ(COI’nDa"y BMYA4D1 Kye
Music BMIFouche River Bl % con Dios Publishing,
BMWnk Pen Mama Music SESAC/Songs of Maxx Publishing
SESAC/Tunes of Rand T Qwect, SESAC/Syd And Sophie Songs,
SOCANMusic Services. BMVEMI Blackwood Music Inc . BMI)

HL CS32

AM | THE ONLY ONE (Sony/ATV Tree PLDshing Cosmpany
BM| ime Tunes. BMReynsang Pubishing Corp
IZEMV%ﬂ;a Say Music. BMVBig Whie Tracks A ) HL CS

H1

NXSI]CR CLANDES INO (Tulum Music ASCAPAWB Music Co

ANYTHING IT 10 FIND YOU) (Mass Confusion Productions, Inc
ASCAPAJniversal Music Corporation, ASCAP/Cainons Land
Music Publishing, ASCAP/EMI Apnl Music. inc., ASCAP/Nappy
Puddy Music, AUrversal Music - 2 Tunes LLC
ASCAP/Kersapro Music Publisting. ASCAP/4 Biunts Lit At Once
Publistung, BMUFirst N Gold Publishing, BM| JATV Songs
LLC. BMiWamer-Tamerlane Publishing Com , BMI/Big Foppa
Music. ASCAP/Justin Combs Publishing, ASCAP/Bemhardt
Music ASCAP/WB Music Cop , ASCAPMusic Sales Corpora-
tion, ASCAP/Jobete Music. Inc , ASCAP), AMPHL, RBH 32

EL ARDIDO (DfL F\Ib!lshmi, BMI) LT 19
AUNQUE SEA EN SILENCID (CUATRO PAREDES) (T Edi-

ciones Musicales, BMI) 1T 36

BAGGAGE CLAIM (Sony/ATV Tree Publistung Cormpany,
BMUPink Dog Publishing. BMU Titawhirl Music. BMyCamval
Musu: Group, BMYBluewater Music, BMVUniversal Music -
i UU g Hgh Powered Machine Music, BM). HL. CS 24,

BAIT A HOOK (EMI Blackwood Music Inc.. BMURetineck

Music, BMVBig Music Machine, BV Double Barreli Ace Music.

BMV/Super 98 UEIC LLC, BMVEMI Apnl Muélg énc
HL

4
BANANAZ (EM! Foray Music, SESAC/Rico Love Is Still A Rapper,

SESAG/E Hood 66 Music, SESAG/Grandrma's Boy Publishing,
SESAC/SIoo Trying To Copy My Music Publishing, BMI). HL,

BAREFOOT BLUE JEAN NIGHT (tusic Of Cal IV BMUCal v
Enertasnment, LLC, BMVCal IV Songs, ASCAP/Paperiown
Song, SOGANI G5 6, H100 26
BEST THING | NEVER HAD (FAZE 2 Musc, Bl OfUn-
versal, Inc BMVEMI April Music. Inc , ASCAP/B-Day Publish-
E] ASCAP/Cnnsthef Mathew Music BMVHitco Music Pub-
lishi VDLJ Songs. ASCAP; fown Music Publishing
LC, AP/ROC Nation Music, ASCAPAohndesis Soul Music
Publishir, ASCAP), AMPHL, H100 18, RBH §
BETTER WITH THE LIGHTS OFF (Primary Wave Bnan.
BMIWixen Music Publishing, BMINiles Hollowell-Dhr Pub-
Ilshmg Des;&nee ASCAP/David Singer-Vine Publishing

%P CAP/Devin Talles Publishin Desvgnee
ASCAP/ndie Pop Music, ASCAP; Inc..
VCuIILre Beyond L Expenence Put Lshmg. BMI) AMP/HL

BLA BLA BLA (Not Listed) LT 49
BOOY 2B0OY (Mr Castilow Publishing, BMYD Knaled Pub-
lishing, BMU/Songs Of Universal, Inc BMCulture Beyond Ur
Emevm Pubiishing, BMVColione Rook Barto F’uhllshlng
l/Wamer-Tameriane Publishing Com , BMY), AMP/HL RBH

40
BOO THANG (Verse & Sham Pubkshing, BM/BuVision Publish-
ing, BMUNerse of the Jugganauts, BMI/SE.| Company Music
Pubushxrg BMY/Sham of the Jugganauts BMYAshlee Ross,
BMi1 RBH 65
BOOTY WURK (ONE CHEEK AT ATIME) (appy ™ Music.
B Universal Music - Z Songs, BMUXKasar LLC, BMINappy
Bay Lvr ;. BMI). AMP/HL H100 93, RBH 61
MY HEART (Cannon Music One, ASCAPWB Music
Corp. ASCAP/Estelle Swaray, BMVCIrysahs 5, BMYiohn
Legend Publishing, BMVBMG Chrysalts Music Publishing,
BMU/First N Gold bIIshmg BMWincert Montana. Jr Music
Inc, ASCAP/4 Blunts Lt Al Once Puthshing. BMISony/ATY
Songs LLC, BMI) AMP/HL, RBH 37

CALIFORNIA KING BEO {Liniversat Music Comorhion,
ASCAPMNating Hill Music Group, ASCAP/Trac N Freld Entertasn-
men( LLC WB Music Corg ASCAPMamerTameriane
Pubfishing Corp , BMI/Power Pen Biz Publishing, BMUPriscilta
fenea Pmductlons, BMI), AMPH10081

CARA A LA MUERTE (LIVE) (DEL Publishing BMI) T 46

CI}{EEIE {DRINK TO THAT) (iiac N Freld Eniertanment LLC

Designee. ASCAP/AIMo Music Cor | ASGAP/Avr | Lavgne
PubllShngcLLC mary Wave Brian, BMVFerry Hill
APMWamerTamerlane Publishing Cop

BMUSony/ATV Songs LLC BMI) AMPHL, H100 25

CLOSER (‘" Vic Music, ASCAP/ICG Alliarice Music,
ASCAP/Cedric J Caldwell Music, BMCG. BMI) RBH 69

COLLARD GREENS & GORNBREAD (Crows Tree PLblisfing.
BMYSony/ATv Songs LLC, BMyPrivate Stock Entertnment,
BM Of Universal. Inc BMYTrwa Savage Publishing,
ASCAP/EMI Apnf Music. Inc , ASCAP/Jobete Music, Inc
ASCAP; Suny/ATV Tunes LLC. ASCAP) ) HL RBH 53

COPY, PASTE (Crow's Tree Publishi VSongs Of Universal
Inc, BMMB c Corp ASCAP, n/(?Jeny Lee Publishing
ASCAP), AMP

CORAZON SIN CARA Songs Of Top Stop Music Publishing,

BM LT 17
COST OF LIVIN' {Tractor Radio Songs, SESA / ATV Tim-
ber, SESAC/Sony/ATV Tree Pubfishing Company, BMVShowbilly
c[I\]/IUusw BMI), HL, C5 23

W (2082 Music Publisting. ASCAPAWB Music
Comp, ASCAP Sorm ASCAP/Downtown Music Publishing
LLC, ASCAP/EMI Apnl Music, Inc , ASCAP/B-Day Publishing.
ASCAP/Dat Darrn Ogan Music, BMV2412 Songs LLC.
BMI/Peermusic, BMICainon's Land Music Publishing,
ASCAPAUnwversal Music Corporahon. ASCAP/Brv Ten Publish-
Ing, ASCAPMike Ten Publishing Inc . BMi/Totally Famous
Music, ASCAP). AMP/HL. RBH 87

/ATI\iIBTm Puplish-

COUNTRY GIRL {SHAKE IT FOR ME) (
ing Ci , BMIPeanut Mill Songs, BMVEMI
Iéll7l5\c Inc., BM/Stnng Stretcher Music BMI), HL CS S H100
COUNTRY MUST BE COUNTRY WIDE (Suare D Music.
ASCAP/Average ZJS Music Publishing, BMIAWamerTamerlane
m%sr;ulr‘mg Corp , BMVAndiana Angel Music BMI), AMPCS 18,

COUNTRY SH*T (8ig kni PUDIIShI , ASCAP/Wamer Tamerane
Publishing Corp, BMI), AM
(:IRAZVVS(()ery b M}ke CRquE I;I'“L&cCBMVSmeI VCZTI: I{‘I.u(z:c
e Publi ormpany E
BMJ/ole, BMI) AMPHL, CSng .
CUANTO ME CUESTA (Ferca Publishing, BMI) LT 11

[)ANCE (A“) FF To Det Publishing, LLC, BMYSony/ATV Tunes
ioJoe Music nc , BMNiva Famma ASCAP/Two
th ASCAP/JobeIe Music, Inc ASCAP/Stone
Music. BM/BMG Chrysalis Music Publishing. BMVBusI—II Pub-
Isfuryy, BMI, HL, RBH 86
TION TO MY EX (MISS THAT) (0 Simith PubIlshmg
BMIMy Diet Starts Tomormow, Inc 511 Ol U
Inc. BuIAndre Benyarnin Pubiisting BMI), AMP/HL, FIBH 76
DLA DE SUERTE é%'otuvy/ATv Latin Music Pubhshmg LLC
BMIWB Music CAP/Wamer/Chappell Mexico,

SACM) LT 22
DIé)nlé’T 1 (Ano;cgyw/(c}, ASCAP/EMI
AP/Curb Jacobsong
éSS%P /AT Tree Publishing Company BM1), AMP/HL

DI QUE REGRESARAS (Sinaloa husic. LLC BMI) T4
DIRT ROAD ANTHEM (WarmerTarmertane Publishing Com

60 |

BMVindiana Angel Music, BMVAverage Joes Friertainment
S%ZIIJLC BMVAverage 2JS Music Publishing, BMI). AMP

DONDE ESTAS PRESUMIDA (Ama Musical, || C. BMI) LTS
DONT STOP THE PARTY (wil..am Wusic. g, BMVapI deap
publishing BM/Tab Magnetic Publishing BM{/Chesry River
Music Co' BMiHeadphone Juniie Publishing ASCAP/EMI
AADIII ’V;LéSIC Inc ASCAP/Natrve Bays Music BME). CLMHL
1

00

DONT WANNA GO HOME (/2501 Derulo BMIrang Music
Inc, BM/Future History Global Hits, ASCAP/AImo Music Com
ASCAP/Fisptonian Publishing, ASCAR/BMG Ruby Songs
ASCAP/Lord Burgess Music Publishing Company
ASCAP/Chrﬁaus One Music Publishing Groun retand Lid /EMI
Blackwood Music Inc BMISong-A-Tron Music. BMVChrysalis
QOne Music, LLC, ASCAP), AMPML. H100 57

DOWN ON ME (Universal Music Comporation. ASCAP/Ohay Pub-
lishing ASCAP/Songs Of Universal Inc BMVMvck Schuttz Pub-
lishing, BMY50 CenI Mmlc Publrshmg /Sony/ATV

Tunies LLC. ASC
ORINK IN MY HANI] So’w/ATV Tree Publishing Comparty
BMUSnnerina Music Bl /ATV Aculf Rose Music

BMUniversal Music - Ca!eers MVHigh Powered Machine
Music BMI; AMPAHL. CS
DRUNK ON YOU (Big Fed Toe BMVAnm 8
, ASCAP/ ASCAP/Glob-

/By
aI Dog gAusuc AS AP/BIg YeIIcm Dog Musnc%CAP/LumhghI
Music, ASCAPY H100 79

EASY (Songs Of Universal, Inc.. BMVKreatve Songs, BMYUniver-
sal Music Coeporation. ASCAP/FmaI Final Songs Of Elevation,
ASCAPWapakonett Music, ASCAP), AMPHL, CS 25, H100

76
THE EDGE OF GLORY (Stefani Gernanotia pkva Lady Gaga
BMVSOI yATV Songs LLC, BMyHouse Of Gaga Publisting. inc..
e Music e BMWamerameriane Publishi
B WGanbay Music Publishing, BMMaxwell And
Ptblshmg /BC /UnwevsaI Music Comoration. ASCAP).
AMPHL, H100
EMBRUWJADO Pal()ma Music, BMI) |7 28
ENHORABUENA :larcha tviusical C o, /BCAP&LT 34
ENSENAME A OLVIDAR (Dareyes De La S . BMWUni-
versal-Musica Unica Publishing, BMYAma Musical, LLC,
BM, Hamerlane F\nIIsnmg Corp . BMI) LT 18
ET, (Each Note Coums ASCAP/Kasz Money Pubiishing,
ASC STINVWhen Im Rich You'll Be My Bitch,

, AMP
EVERY TEARDROP IS AWATERFALL (Universal Music - MG8
Songs, ASCAPMouInough Music, Inc BMVving Music Inc
BMpala Music Inc , BMI), AMP/HL‘ H100 35

FAKE 10 (Reservorr Media Management, ASCAP/WB Music
Com . ASCAP/Sony/ATV Tunes LLC, ASCAP), AMPHL, CS 47
FALL 5.0 (Bnan McKmight Music LLC, ASCAP/Kobalt Music Pub-
lishy 1y Amenca, Inc., ASCAP) RBH 67

FAR AWAY (Marshmellow Music, BMSPZ Music. Inc,
BMYDowntown DMP Songs, BMINGC Music Pubhishing LLC.
ASCAP/F OB Music Publishing ASCAPAYS Publishing LLC
ASCAP/Stone Agate Music, BMI). AMPRBH 17

FASTER }BB%E Three Songs, ASCAP/Litie Victones Music

MG Gold ASCAP/EMI Apri| MusiC. Inc .

ASCAP/Rogue Leader Lsm ASCAP/BMG Rugfits Management
(USHLLC, ASCAP) Hi, H100 87

FAVOR {JAIMARLON Pubiishing BMY/Songs Of Linversal Inc .
BMVCulture Beyond Ur Expertence Pubishing, BMUKMac
Muzic, BMVNomng Dale Sorgs Inc , ASCAPALonnalistic Hitz,
ASCAPA AM McLovin BMUPhillionarre Worldwuie Publishing,
BMVPlaImum Ike Ptmhshung BMI) AMPHL, RBH 91

WHEEL (Cuib Songs, ASCAP/Jacobsong, ASCAP Fox-

Iune Favms The Bold Music, ASCAP/Koraw Music
ASCAP/Dudesiamusic ASCAP/The Bicycle Music Company.
ASCAPALitle Champion Msic, LiC. ASCAP/Dream Rock
Music. Inc , ASCAP), AMPCS 49

FIRE IN YOUR EYES (GBA Pubishing LLC. BVI) R 90

FISH (Melodies Of Bigger Preture. SESAC/Bigger Picture Group,
(.LC. SESAG/Acoustic Peanut Publishing, SESAC/Geormac Pub—
Iishing. SESAC/Calhoun Entertainment, SESACG/Jefl, Jack &
Mule Music SESAC/Plaid Cactus, SESAC) CS 27 H100 94

FRID (EMI Blaciwood Music Inc BMYDharmik Music Publish
ng, BMIUniversal-Musica Unica Pubhshing, BMUWY Publish-
%VB&;DN& Music, ASCAPAUniversal Music Comoration,

GIVE (Black To BlackSongs BMUole, BMiNashvistawille Songs,
BMVSonya isaacs Music BMUWarmer-Tameriane Publishing
Com , BMiMade For This Music BMVAII For This, BMI). AMP

CS52

GIVE ME EVERYTHING (F1ihuis Legacy Publishing, BMIUni
versal Music - Careers BMU/Tenyor Music BMYTALPA Mirsic
Publishing. BUMA/Pen In The Ground Publishing, ASCAPAUNI-
versal Music - Z Tunes LLC., ASCAP/Sony/ATV e
BMVAbugla y Tia Songs. BMI). AMP/HL H100 7 LT 3, RBH 94

GOO GAVE ME YOU (o Gang Music Publishing, ASCAP/Razor
& Tie Music Publishir 3, LLC, ASCAP} CS 16, H100 45

GgZLPES EN EL CORAZON (TN Ediciones Mustcales BMI) [T

GONE LIKE THAT {Koraw Music. ASCAP/Dudeskimusic,
ASCAP/The Bicyele Music Company, ASCAP/BI I.oud Songs.
ASCAP/Big Songs Of Exteme, ASCAP/ g
MVWame'IamerIane Pubiishing Corp , BMI). AMPCS 54
GOOO LIFE (Midnite Miracle Music CAPNe
Music, ASCAP/Soy/ATV Tunes LLC, ASCAP/Awmmn Music,
ASCAP/Koball Music Publishing Amenca, Inc , ASCAP/Patrol
HGar&()es [F)hblshmg ASCAPAUIF Publishing Co ASCAP), HL,
100 1
GRITAR (DaFons Sorigs, BMISony/ATY Latin Music Publishing,
LLC. BMBrantunes Music Publlshmg[ ASCAP/Sony/ATV Dis-
¢0s Music Publishing LLC, ASCAP} U
GUCCI GUCCI {Natassia Zolot F’ubIIshl DeS|gnefJAnIh
Negrete Publishing DmgmeMduel jemer Publishing
Designes) H100 83, RBH 85

HEADLINES (Lrve Wnte LLC, BMVEMI Biackwood Music Inc,
BidiMavor & Moses LL.C, SOCANBor- 1da Productions LLC,
ASCAP/Sony/ATV Tunes LLC, ASCAP), HL. H100 13, RBH 2

HELLO (Temps diAvance, SOCAN/Dragonette Publishing Inc
SOCAN) H10064

HERE FOR A GOOD TIME (Day Morey Music, ASCAP/HonPro
Entertainment Group, Inc., ASCAP/Lving For The Nig ht Music.
BMHonPro, BMY/Steen Stars Music, BMUTe Publish-
|ng, BMI) CS 12, H100 71

IMAHOLIC (For The Wnte  Prce, ASCAP/RoyneI Music,
ASCAP/JazzTne Man Music, ASCAP) RgH B
HOLD OF ME (4)f Dues Paid BMVNammn Blocker Bloy.
ASCAPMNvuS Music. SESAC) RBH 97

HONEY BEE (WB Wusic Cop, ASCAP/Melissas Mone Mlsc
Puplisting ASCAP/Get A Load Of This Music, ASCAPEM
Blackwood Music Inc . BMRhetneck Music, BM. AMPML

1100 38
HI]W TO LOVE (Yourig Moneé Publishing Inc , BMIWamer-
Tamerdane Publish IVEMI Blackwood Music Inc ,
sy belaoi bl
I |ng lelle
A?SCAP /Beamer Boy Publishing, ASCAP/gﬁng Biing
I'\iALIjISIC ASCAP/Songs()IUnwasal Inc BMI) AMP/HL, H100
HUNT YOU DOWN (Songs Of Unwersal. nc_BMYAdelne 29
Publisting. BMISing Station, BMYBoormer Sodie Songs,
BMVCOIIle Music, BMVAlex Bridge Music Publlshmg
BMUniversal Music Corpomnon ASCAPAMemphianna,
ASCAP), AMPHL, C:

S 41
HUSTLE HARD (GLma Publications, BMI) RBH 33

| CANT MAKE YOU LDVE ME (A1mo Music Corp . ASCAP/Bro

Blues Music, ASCAP af Evergreen Co%ngms,
ASCAP/Unversal Music - MGB Songs. ASCAPY AMPAHL. RBH

71

1COULD BE THE ONE (Ve And Black Music LLC BMIBlack
To Black Songs, BMVole. BMIWamerlameriane Publishing
Com_BM) AMECS 56

IF | DIE YOUNG (Pearifeather Publishing, BMU/Rio Brave Music,
inc, BMI), AMPHI00 15

IFIT'S LOVE (Songs Of Universal inc , BMyKemnunity Sorig
Chesl, BMUncle Buddie's Music, Ing , ASCAP), AMPHL. RBH

27
1GOT NOTHIN' (Urversal Music Comoration. ASCAP/Cary
Pubtishing, ASCAP/MXC Music /Shll Working For

Go to www.billboard.biz for compiete chart data

AY am

o ASCABEveGeenCopyats VI, AP, £522
1GOTTHAT LOVE (ccw Publishing, ASCAP/Camp Jshawn

1GOT YOU (This s Hit I, ASCAP/Fibber & Molly Music,
ASCAP/Big Loud Songs, ASCAPMagic M Music,
BMIMack 2 Music Asg Loud Bucis, BMYSony/ATV Cross
Keys Music Publish AP/Sony/ATV Tree Publishing Corm-
par, BMI) HL, CS 1

1 LOVE YOU THIS BIG (Einnor Music. ASCAPAWE Music Com
ASCAP/Dat Damn Dean Music, MI/Smgs Of Universal Inc,
BMUBrett James Comelius Music, ASCAP/Combustion Music,
BM\/Tzadia Music. ASCAPY AMPCS 15, H100 59

IMA BOSS (Robert Wiliiams ASCAP/4 Blunts Lit Af Once Pub-
Iishing, BMVSony/ATV LLC, BMUFirst N Gold Publishing
BM| Jahlif Tucker, ASCAP) HL, RBH 43

M GONNA LOVE YOU THROUGH IT (WE husic Com .
ASCAPMelissas Money Music Publishing, ASCAP/Get A Load
0f This Music, ASCAPNastwistaville Sengs. BM/Sonya Isaacs
Music. BM/Black To Biack Songs. BMUgle, BMI} AMPCS 43

TMINTO YOU (EM Apni Music, Inc . ASCAR/Young Money Pub-
listn XIInC BOI\(/; \WamerTamerlane Publishing Com . BMI),

L H

™M I]N ONE (D Knaled Pubiishing. BMI/Songs Of Unwversal, Inc
BMIMoney Mack Music, BMVYoung Money Publishmg Inc..
BMiMamer-fameriane Publishing Com BMUFirst N' Gold Pub-
lishing, BMYSomy/ATV Songs LLC, BMI/Brothes Bagz Publish-
ing BMiBrother Publishing. SOCAN/Lwe Wite LLC, BMS),
AMPHL H10016.RBH 1

IN DA BOX (Team S Dot Publiishing, BMISongs Of Universal.
Inc . BMYSony/ATY Songs LLC, BV Blunis Li A Once PLb-
Ishing. BM 1rst N Goid Publishing, BM|/WarmerTameriane
Publishing orp BMVKimani Music, M, AMPHL, RBH 79

N »é"ci IJJAIIL( Iﬂdolg Pop Mustc, ASCAP/Sony/ATY Tines LLC,

IN THE MOOD (Skillz LLC ASCAP/Stacegoomussic Compan
BMUJerrod Stacy, ASCAP/Black Phantom Music ASCAP/HOI
tathanmusic, BMMWamerTamerlane Publishing Corp BMY),
AMPRBH 41

I SMILE (Gertrude's Mustc Publishing BM/Hoceansa Music,
ASCAP/Unwersal Music Corporation, ASCAP/Avant Garde
AMI\‘/JI%/CH Publshlng ASCAP/EMI Aprl Music, Inc., ASCAP),

WAINT GOTTA BE LDVE (FSMGI, IMRO/Engiish by Music,
BM/Chrysalis One Songs, BMBug Music, Inc.. BMI). AMPHL,

CS

ITAINT OVER TIL IT'S OVER (Moriey Mack Music. BMUD.
Khaled Publishing, 8MU/Songs Of Universal, inc , BMVJaewon's
Publishing, ASCAP/Justin Cormbs Publishing, ASCAP/EMI April
Music. Inc ASCAPMary J Blige Music, ASCAP/Unwversal
Mustc Corporation, ASCAP/) Brasco Music, ASCAP/FSMGI.
IMRO/Kingpin Entertainment, BMECMG, BMVDSS Music,

BMiMadame Buttons Music, BMU/Kelly Sheehan, BMVUnder-

ground Sunshine Music, BMVSeny/ATV Songs LLC, BMI),
AMPHL, RBH 55

m GIRL (ROdlIIS Music. ASCAPHeress Lookint Al You Kidd Music.

I/Beluga HEI%A Music, BM/Sony/ATV Songs LLC,

BMVHey Kicido Music, ASCAP/Kobiait Music Ptthsmng Amer-
@, [I)r(])cagASCAP/Jason Derulo. BMVIvng Music, Inc, BMI), HL,
H1

1 WANNA GO (Varatore AB ST Of Kobalt Music Pup-
lishing Amenca, Inc , BMMaratone ASCAP/Kobalt Music Pub-
AP Kanaru Songs, ASCAP/EMI

Iishing Amenca, Inc , ASC)
Apnl Music. Inc ASCAP), HL. H1009

JOHN Yonn% oneyPuhIIshung Inc, BMIMamerTameriant

Publishing Corp , BMVZome 4, Inc., ASCAP DleISIaﬂs
Tomonow. nc.. BMVSongs Of Unwversal . BMY Wart My
Publishing Comparty. ASCAP/4 Biunts Lit At Once PuhIshln
BMVFlrsI GoldPthIIsmng BMySony/ATV Songs LLC. BMI)

JUSTA KISS Wamef Tamerlane Publishing C%BMVDWH&%
wood Music, BMYRADIOBULLETSPublist VEMI Foray
Music, SESAGHillary Dawn Songs, SESAC/EMI Biackwood
Nu&l]czlnc BMI/String Stretcher Music, BMI) AMPHL CS 1

100 24

JUST CANT GET ENOUGH (wil .am Music Inc BMUap! de ap
publishing. Bl Tab Magnetic Publishing, BMVCherry River
Music Co BMyHeadphone Junkie Publishing. ASCAP/EMI
April Music, Inc., ASCAP/Native Boys Music. BMVEMI Black-
woodec Inc BMVRadney Jerkins ProGuCONS. BMI), HL

JUST FISHIN’ (Sony/ATV Acuff Rose Music, BMYS Ring Circus
Songs, BMYSony/ATV Tree Pubiishing Company, BMIFve Hills
Music, BMDo Wnte Music, LLC, BMI), HL, CS 11, H100 65

F YgéJR HEAD UP (S-Curve Songs Worldwide, BMI) AMP
H100

KEISHA (daBridge, ASCAPALA Reid Music, ASCAP/EMI April
Music, Inc, ASCAPA. Knighten, ASCAP/Randar Music,
BMYAImo. BMUHannah Eight Music SESAG/Xobalt Publishing,

SESAC/Tygarman Music, BMVEMI Blackwood Music Inc .
IgingWameﬂamlam Publishing Cop BMI). AMPML. RBH

KNEE OEEP (Weimerhiound Music, BMLIT Dub Music.
BMUAngehka Music, BMYPoppsolotamus Music, BMiJefirey
Stesle Music. BMVBPJ Adminisiration, ASCAP) CS 3 H100 21

LA HUMMER Y EL CAMARO (Primavesa Wodwide Musi,
ASCAP) [T 45

LA LUNA 1Universal Music Corporation, ASCAP) LT 47

LAST FRIDAY NIGHT (TG.LE) (When ' Rich You'l Be My
Bitch, ASCAP/WB Music Cop , fasz Money Publish-
ing, ASCAPMaratorie, ASCAP/Koball Music Publishing Amen-
ca. Inc . ASCAP/Bonnie McKee Music. BMIMhere Da Kasz At
BMCYP Two Publishing, BM1), AMPH100 1 LT 43

LATE NIGHTS & EARLY MORNINGS (Ivershmeliow Music,
BMVSPZ Music. Inc . BMDowntown DMP , BMIDam
Rich Music, BMVEMI Blackwood Music Inc , ) HL RBH 45

THE LAZY SONG (Mars Force Music. ASCAP/Bul A%C
ASCAP/Bug Mu5|c ASCAP/Hoc Naton Music, ASCAPMusic
Famarmanem LLC IApnI Music, Inc ASCAP/Toy
Plane Music. ASCAP/AII Fov 's Sake Music ASC /AnHome
Entertainment L C ASCAP/Sony/ATV Music Publishing Cang-
2. SOCAN) AMPHL. H100

LE;IS(I:TAFLV (5 To 15 Publishing, BMIRoscoe Dash Publishing,

LETIT RAIN crambIet Music, ASCAP/Camival Music Group,
ASCAP/BM Gold Son , ASCAP/Glasshean ASCAPMe Jam
Whiers G CAP) S %

LET MEGO E /ATV Acuff Rose Music, BMVEMI Blackwood
Music Ing , BM: Wire Music, BMI), HL, CS 58

LET'S GET TOGETHER (Phytvester Music, Inc., ASCAP/Tmullins
Missic, ASCAP) CS 36

LIFE OF THE PARTY (Tornis Kid Music. BMIMarmas Pebbly
Pubnsh»ng ASCAPAL Tolbert Music, BMIA Eddie Senam

Music, BMVDeannass Ditties ASCAPAWiliam Sermano Publish-
iy Designee, RBH 29

UG (Shroom Shady Music, BMYSongs Of Universal, Inc .
BMVArtegia Music, BMIWamerTameriane Publishin
BMUMars Force Music. ASCAP/Bughouse, ASCAP/Bug Music.
ASCAP/Roc Nation Music, ASCAPMusic Famamanem LLC,
ASCAP/EMI April Music, Ing , ASCAP/Toy Plane Music.
ASCAP/Ar For Arts Sake Music. ASCAP/ArtHouse Entertain-
ment LLC, ASCAP/RoC Music 4 Life Publishing, ASCAPJanice
Comps F\Jbllshw‘xzolfnc BMVEMI Blackwood Music Inc.,
BMIPhilioraire Worldwide Publishing, BMU/Platinum e Pub-
Iishirg, BMI), AMPHL H100 5, RBH 99

LIKE MY MOTHER DOES (Sony/ATV Tree lelshmg Compary.
BMVCake Taker, BMboie, BMUPain In The At Publishing.

riect Mess Music, BMI), HL, CS 40

LLAMA AL SOL {Sony/ATV Giscos Music Pubhishing LLC,
ASCAP/Tito E| Patron Publishing, ASCAP/Pertect Music Compo-
ration, ASCAP} LT 21

LOCOS LOS 2 ([ emelo Music Publishing, ASCAP/Universal
Music Corporation ASCAP/Unwersal-Musica Unica Publishing,
BMVCanutan Music Publishing, BMI) LT 40

LONG HEELS RED BOTTOMS (ColliPark Music, BMVEMI
Elgdgg)od Music fnc , BMVDiamond Princess Music, BMI). HL.

H

LONG HOT SUMMER (Richard Wan Music, ASCAPMary Rose

Muswc BMVSongs Of Universal, Inc . BMI), AMPHL, CS 10,

H100 60

LONG WAY TO Gl] (EMI Aprl Music Inc, ASCAP/Tn-Angels
Music, ASCAP), HL CS 29

LOOK AT ME NOW (Songs Of Universai Inc, BMVCuilture
Beyond Ur Experence Publishing. BMIA Like Tusties Musm
ASCAP/Downiown Music Publishing LLC, ASCAP/Cherry
Music Pubhshmg Company Inc , ASCAP/Cherry 315 MuS|c
ASCAP/The Bad Bad Glys, ASCAPMelois! Music Punllshmg
BMUMoney Mack Music, BMUYoung Morey Publishing inc ,
BMYWamer-Tamerlane Publistung Com , BMVTZiatts Music,

ON

BMVTenvor Music, BMI), AMP/CLMAHL, RBH 26

LOSE CONTROL (EMI April fusic, Inc , ASCAP/Dat Damin Dean
Music, BMIPeermusic, BMI2412 ngsLLC BMV.ackie Frost
Music. Inc , ASCAP/Universal Music Corporation, ASCAPUni-
versat Music - MGB Songs, ASCAP), AMP/HL, RBH 82

LOVE DONE GONE (niematonal Dog Music. BMUBig Yellow
Dog LLC BMVScamporee Music. BMyWamer-Tamerlane Pub-
Iishi s Corp, BMI), AMPCS 13 H100 61
VE DONT RUN (ke Curt Music. BMIVGhermikyle Music,
BMVAT One Songs, ASCAP/Anose Music ASCAP/Little Cham-
%&r; Iggséﬁ LLC ASCAP/Dream Rock Music. inc , ASCAP)

LOVE FACES (Apn's Boy Muzk, BMYWamer-Tamerlane Publish-
ing Corp , BMI Om lence Music Publishing BMDown-
town DMP Songs, BMVE MilesMusic, BMYSongs Of Universal,

Inc, BMVChet Hudable Musvc Puhllsmng BMIEMI Blackwood
Music I, BMi), AMPAHL, RBH 46

LOVE LETTER (R Kelly Pubhshmg Inc , BMVUniversal Music -2
Songs BMI) RBH

LOVE YOU LIKE A LOVE SONG (Anlonima Songs
ASCAP/Aashic Fielrt Music, BMVSongs Of Universal Inc
BMYMafia Della Roccia, BMIIN-C Music, BMDowntawn
Music Publishing LLC. ASCAP). AMP/HL, H100 55

MADE IN AMERICA (Tokeco Tunes, BIMI/Bobby's Lyncs. Land
and Lvestock, BMIDo Wrte Music. LLC, BMUSweetwater
Jams, BMVReynsong Publishing Corp., BMI) €S & H100 54
MAGIC (Nayvadius Maxmas Music. BMMakong Moves Inc ,
ASCAP) RBH 100

1
MARVIN & CHARDONNAV (FF To Def Publlshm? LLC,
BMIPtease Gimme My Publishing Inc., BMVEMT Blackwood

Music Inc , BMUSongs Of Universal. Inc . BMIRoscoe Dash
Publisting, ASCAP), HL. H100 5. RBH 12

MARVINS ROOM (£ Blackwood Music Inc , BMULive Wirite
‘L‘bchwl%lam & Moses LLC. SOCANBeck, PRS). Hi, H100

MAYBE TONIGHT (Emrose Music, BM|/Southside Independent
Music Publishing, LLC. BMU/ntemal Combustion Music.
BMVKickiny Gricss Music, BMVAdals Girl Music, BMVEM!
Blackwood Music Inc, BMI), HL, CS 60

EL MENTIROSO (iarcha Musical Comoration, ASCAP) LT 33

ME TOCA AMI (Inzunza Publishing, BMIVdeas Enterprses, Inc ,
BM.os Compositores Publishing, BMI) LT 27

MI CORAZON INSISTE (Rubel Music Publishing, ASCAP/ni-
versal Musica,, Inc , ASCAP) LT 32

EL MIL AMORES (Fcifc Lafin Copynght Inc,, ASCAP/Topazio
Musical Comumuon ASCAP) LT

MIITUZL4 IMA CARTA (Songs Of Top Stop Mus(c Publishing, BMI)

MOTIVATION (EM| Blacikwood Music I BMImipud Music,
BMYEMI Foray Music, SESACAR(co Love Is Still A Rapper,
SESAC/Hypnonc Beats, BMI/Rebel Made LLC, BMI of
Kobalt Music Publishing Amerca, Ing , BMVYoung Money Pub-

ishiy tnc., BMI), AMPHL. H100 22. RBH 3

MOVE§ LIKE JAGGER (Sudgee Music. BMVUHNEISHI Pusic -
Careers BM/Matza Ball Music, BMMere Da
BMMaruSangs, BMILotzh Balls Soup, BMVMamIone

BMI/Songs Of Kobalt Music Pubitsting Amenca, Inc BMI)
AMPHL, H1003

MOVIN DOWN THE LINE {Ugmoe Mu5|c ASCAP/UnlversaI
Music Corporation, ASCAP) AMPHL, R

MR. SAXOBEAT (Uira Emplre Music, BMI/SC MedlaPm Music
Entecainment, SRL) H100 53, 1T 29

MRS. RIGHT (Conjunciion Entemlmnent BMVEM! Blackwood
Music inc, BMVBootlegaers Stop. ASCAPUniversal Music
Commauon‘ ASCAP/Novae Music ASCAP/Secondhand Star
ship. ASCAP/Diggy Music RmhshlnP LLC, BMyWamer-Tamer-
lane Publishing Comy BMI, AMPAL, H10097. RBH 38
Y HEART CANT

Amenca, Inc, ASCAP/Litlle Shop Of Morgansongs, BMIMorgan
Music Grou [P BMI), AMPCS 35

MY LAST (FF To Det Publishing. LLC BMILet The SlorKABeqm
Music Publishing, ASCAP/Chrysalis Music, ASCAP/EMI
Music, inc ASCAP/Flyte Tyme Tunes Inc . ASCAP/Song
Unwersal, Inc , BMUCulture Ur Bxpenence HJDIIsInng
B, AMPHL, H100 50, RBH &

MY NAME IS MONEY (Southem Ground BM)) CS 45

MY SH*T BANG (Earl T Stevens Publishing. By Toney Storey
Publishing, BMI) RBH 78

NEVER GONNA LEAVE THIS BED (Universal Music - Careers,
BMUFebruary Twenty Second Music, Inc BMIalerine, Valer-

:line[b A?gAP/Unrversal Music - MGB Songs ASCAP). AMPHL

1

NI**AS IN PARIS (Please Gimime My Publishing Inc . BMVEMI
Blackwood Music in , BMVEMI Aprl Music, inc , ASCAP/Carter
Boys Music, ASCAPHi-Boy Music, BMWU Cant B»en
The Shith, BMISongs Of Universal, Inc . BM/Papa Geor
Musm BMVUmdvappeII Music, Inc, BMI), AMP/HL, HIOO 75,

NINAS PUDIENTES Y POOERDSAS (Mviarcha Musical Comora-
tion, ASCAP/Primavera Worldwide Music, ASCAP) LT 48
NO HANDS (Juaquinmalphurpublishing, ASCAP/Roscoe Dash
Publishing, ASCAP/Dead Stock Music, BMWB Music Corp .
ASCAP/Drum Sauad LLC. ASCAP/Young Drumma ASCAP)
AMPRBH 44
ND LA VOY A ENGANAR  Edlimiiisa, ASCAP) LT 50
ND ME DEJES CON LAS GANAS (Ferca Publish
NO ONE GONNA LOVE YOU (Darn Rich Music,
Nw% N‘I:LEIC Inc , BMI), ngawﬁ
usIc,
ASCAF rﬁ ghme Music. B Music.
ASCAPI £S5

NO SLEEP (PGH Soung Pubiishing, ASCAPAVB Music Corp ,
AS&APQQA&IB Ball Music. BMMWhere Da Kasz At, BMI), AMP

NOTHING (Imagem ScRgs Ltd., PRS/Sonic Graffi, ASCAP/EMI
Apnl Musuc Inc . ASCAP/Stzge Three Music Inc , BMI), HL,

NDT MV DADDY (For The Wite . Price ASCAP/Roynel Music
ASCAP) RBH 30

)
NOVACANE (RZE Music Publishing, ASCAP/Universal Music
C 1on, ASCAP/Bug Music, Inc., BMYHeavens Research,

BM! 1ght Control), AMPHL, RBH 34

, BMI LT 12
VEMI Black-

OH MY (71 CI}’dﬂI P\Ihlrshlng BMIA Brasco Music
ASCAP/EMI Apnl Music. Inc.., ASCAP/Roscoe Dash Publishing,
ASCAPPGH d Publishing, ASCAPAWB Music Corp ,
ASCAPAouNg Drumma. ASCAP), AMPHL RBH 21

OH, TONIGHT (Pretty Darnn Tough. ASCAP/RandDazz ASCAP)

o /t(, & MusiC, ASCAP/Words &
Music, ASCAP/Circle C APA Bulls Music
ASCAP/Full Crcle Music P Ishlng UG /BCAP/Sony/A
Tree Publishing Company, BMI), AMP/HL, H100 100

OLVIDAME (/CAM Editora Musical, SA de CV) LT 7

ONE MORE DRINKIN' SONG (New Songs Of Sea Gayle,

B Music, BMI), HL, CS 20, H100 95
ON MY LE\IEL PGH Sound Publishing, ASCAP/WB Music
rﬁ[ M| Blackwood Music Inc . BMUJimipub Music.
fodd Anthony Shaw RJhIIshl&goDesmnee BtHyprotic
Beals BMYRebel Made LLC, BMISongs Of Kobait Music Pub-
Ilséhmg5 Amenica. Inc.. BMIAMSA, BMI), AMPHL H100 88,

VENA BAILAR (Sorl 5 Of RedOne. BMVSony/ATV Son S1LC
BMI210 VPitbulls Le?acy Publistin I% Inver-
sl Mmc Caree\s BMVEMI Apnl Music, in;, ASCAP/EMI
Sor& SI;mnTca SAR[/Sony/ATV Tunes LG, ASCAP) AMP/HL
Hi! o

OTIS {Please Gimme My PUDIIShll‘%lﬂC BMUEMI Blackvmd
Music inc , BMVEMI April Music, inc, ASCAP/Cart
Music, ASCAP/EM) Robons Calalog. Inc ASCA%MG Gold
Songs, ASCAPHot Butter Milk Music. Inc , ASCAP/BMG Plat-
1num Songs, BMVFIrst Priorty Music., My Tufamencan, inc
BMVSwing Beat Songs, BM ‘one Publishing Comp«my
BMUnlersong-U SA. Inc, ASI /Unlcmppell Music. Inc,
BMI), AMP/HL. H100 36,

OUT OF MY HEAD (Hey Lu ChIIl Music, BMHeavy As Heaven
Music BM Of Universal Inc BMUMakithot Music Pb-

/Songs
lishing, SESAC/Perfect Altendance, LLC, ASCAP/Einnor Music.
ASCAPMB Music Corp . ASCAP/Tee-Bass Music Inc .
BMVEMI Blackwood Music Inic.. BMVAIlino Music Inc .
BMIMonda Songs, BMP), AMPHL. H100 43, RBH 11

PARTY (Please Ginme My Publishi BMVEM! Blackwood
Music Inc . BMIWay Above Music. BMVSony/ATV Songs LLC

BMVEMI Apnl Music, Inc , ASCAP/B-Day Publishing,

ASCAP/Chrysals Music, ASCAPWe Dot Play Even When e

Be Playin'. ASCAP/Get Ya Frog On Pubiishing, BMVErtertan-

ment Music, BM/Shick Rick Music Corp BMI HL RBH 57
PARTY ROCK ANTHEM (Party Rock Musi AP/Three

Boys Music LLC, BMRurde Music. BMI) H1002 3 RBH

93

PELIGRO {Westwood Publishing S.A De C V/Pacific Latin Copy-
nijhting , ASCAP/SoundPark Publishing, ASCAP) LT 37

PIECES OF ME (Stuio Beas! Music BMUWamer-Tanerane
Publishing Corp , BMYChuck Harmiony's House Publishingg,
ASCAP/Sirauss Co., LLC , ASCAP/Nomrahams Music Publish-
ing. ASCAP/EMI ApAl Music Inc ASCAP/Blue Toes

AP/Bug Music ASCAP& AMPHL. RBH 19

POR SER TU MUJER (EM! Blackwood MLISIC Inc., BMVEMI
Mussical Mexco SA de CV SACM)LT 41

POT OF GOLD (BahwGarme. BMISony/ATV Sangs LLC
BMUFico Pde Publishing, BMISongs Of Universal. Inc .
BMVCulture Beyond Ur Expenence RJbllshmg BMUEMI Apnl
Music. Inc, ASCAP/Sam Hook Music ASCAP/Schweezy Beals
Publishing. ASCAP/Panic Atiack Fubhishing, ASCAP/Universal-
PolyGram Infemational Publishing, ASCAP/Low Crawi Music,
ASCAP), AMPHL RBH 62

PRETTY GIRLS (Yagamentz Music. BMVAr n The Fodder
Music, BMUBug Missic. Inc , BMYJonathan Rotem Music,
BMISony/ATV LLC BMYRondor Music, BMNetWorth
Entertainment. LLC, ASCAPAWilhan Jorcan, ASCAP/Clemmie

Ristiad Penton, BMVShenvaun Ecwards. BMI) HL H10063

PROMET} (Good-s Puplsining, BMI) LT 10

PngEA?\AgF KICKS (Smums Coffee And Tea Music Publishing,

EL PUNTO FINAL (I\/aroha Musical Comporation, ASCAP/Josan
Publishing, BMPacitic Lahn Cop(r %hl Inc, ASCAP/Cruz De
Pidra Music Publishing, ASCAP,

3

QUE A TODA MADRE (QUE A TODO DAR) (L GA Music Pub-
lishing, BMI/ideas Enterprises, Inc , BMIALos Composiores Pub-
sy g, BMI LT 26

QUICKIE ( MJP Mu5|c ASCAP/Fede Music, BMYB Dizzle Muzik,
ASCAP) 0069, RBH 5

QUITATE LA VENDA (SEQ -Son Music inc . BMVGenio Musical,
SESAC}HLT 38

RABIOSA (The Caramel House Music, BMYSony/ATV Melody,
BMVPImuIIS Legacy Publishing. BMVUniversal Music - Caregrs,
Duenos Del Negocio Publishing, ASCAP). AMPHL LT

6

RADID MESSAGE (1 Kelly RJDhsmng, Inc , BMVUniversal Music
2 Sony-, BV, AMPHL, R

RAIN OVER ME (Abuelayﬂa&)ngs BMVSony/ATV Songs LLC,
BMVSongs Of RedOne, BYMerC Athory, ASCAP/Sony/ATV
Tunes LT, ASCAP/ZIUI Songs, BMI) HL, H100 30,1723

REMIND ME (House Of Sea Gayle Music, ASCAPEM: Apal
AMﬁncd{I)n% ASCAP/Didn't Have To Be Music, ASCAP). HL CS
100 1
ROLLING IN THE DEEP (Urrversal- SongsOI PolyGram tema-

I;%IEIBBMVEMI BIackwood Music Inc., BMI), AMPHL, H100

RUMOUR HAS IT (Unversal-Songs Of PolyGram Intermational,
BMVWme 2 LIve PubIlsh A;\ﬁ AP/KobaII Music Publishing
Ameri IPAHL H100

SAVE ME. SAN FRANCISCO (EMI Apnl Music. inc .
ASCAP/EMI Blackwood Music Inc , BMUPtmon Music.
ASCAF/Mayday Malone Music, ASCAP/SIaIe One Songs
/BCAP/RE llian Music, BMYST Songs /Sciweet
Musi ’/Desert Tent Music, ASCAP), AMP/HL, H100 85

SECONU HANO HEART (Castle Bound Music, Inc
SESAC/Burnimerman Music Inc, SESAC/Global Dog Music.
ASCAP/Big Yellow Dog Music, ASCAP/Words & Music
ASCAPAunalight Music, ASCAP/Oona Songs. LLC, BMHan-
riah Bea Songs, BMVSongq For Coco BMI) CS 48

SHAKE LIFE (Young Jeezy Music Inc BMVEMI Blackwood
MusicIn.. BMVCogynghI Control/Hudmar Publishing Compa-
v ASCAP). HL, RBH 60

SHEAINT YUU (Songs Of Universal, Inc - BMCulture Beyond
Ur Experience Publishing, BMVChery Lane Music Publishi
Compdr gclzg ASCAP; heny 315 Music ASCAP/The Bad Ba

Meloist Music Publishing, BMVKMacnlIIcem,
BMVR)O BZPublishr /r;gOInc , ASCAP/BUg Music, ASCAPMB
Music Corp , ASCAP; ny/ATV Tunes LLC ASCAP/Bam Jams.
BMIuAM JCLMHL H100 31, R

SHE BE PUTTIN' ON (B Music Co ASCAP/Radnc Davis
Mustc Group LLC, /BCAP/qumnmlpIurpublismng,
ASCAP/X Luellen Puqushnng Desn neg, BMISongs Of
Mizay Entertanment, In , BMI), AMPRBH 77

SHE WILL (Voung Money Publshmg inc. BMVWamerTameﬂane
Publishing Corp . BMILive Wite LLC. BMVEM! Blackwood
%usic Inc BMyBrother Bagz Publishing. BMI) AMP/HL. RBH

THE SHOW GOES ON (Hey Lu Chill Music, BM/Heavy As
Heaven Music. BMIAIniversal Music - Careers BMYSongs Of
Unwversal, Inc BMVAMst Pubhshlnq Group West, ASCAP/Dusrin
William Brower Publishing AP/ Jonathan Keth
Brown Publishing DeSIgnee AS AP/SorIy/AIV Harmony.
ASCAP/The Best Dressed Chicken In Town, ASCAP/Tschud
Music, ASCAPAUgly Casanova Music ASCAP), AMPAHL, HID(I

41

SKYSCRAPER (Gad Songs LLC ASCAP/EM! Apnl Music, Inc
ASCAP/BMG Europe ASCAP/Asia Music Media, ASCAP/Hey
Kiddo Music. ASCAP/Xobalt Music Publishing America. Inc .
ASCAP/Tiny Cute Morsster, BMI), AMP/HL, H100 82

SMILE A&Avnl Lavigne Publishing LLC, SOCAN/AIMG Music Corp ,

one, ASCAP) 0f Koball Music Publishi

Azgnenca Inc. BMWararone STIMMaratone BMI) H1

S0 FRESH (Songs In The KEX.O' Charlie O, SESAC/Universal
Mustc Corporation, ASCAP/Linden Sprngfield, BMVEMI Black-
wood Music Ing , BMUniversal Music -2 Sorgs BMUII Wi
Music, Inc . ASCAPAMacDermol Music. SCCANSongs Of Um-
versal, inc , BMIA Max Entertainment. ASCAP/EMI Apnl Music,
inc , ASCAP/Riz Wites, ASCAP/BIiss 69 ASCAPUniversal
Music -2 Tunes LLC , ASCAP/Deep Sound Music f1c,
ASCAPAintestainment H.Ibhshlngs ) AMPHL, RBH 51

S0 IN LOVE (Bue's Baby Music, CAP/UIIIVeI’Sal Music Corpo-
ration. ASCAP/Tay V&Jy Whyte's Music, LLC, BMVSongs Of Uni-
versal. inc BMUMusty Attic Music, BMVEMI Blad(wood Music
Inc.. BMV{;BESE Sole, ASCAP/EMI Apnl Music, Inc , ASCAP),

L. 1

AMPHL, 5
SOLO PIENSO EN I (Screen Gems-EM) Music Inc
BMVSociedad General De Autores De Espana, SGAE) LT 35
SOMEONE LIKE YOU (Unrversal-

PolyGram Intema-
tional, BMVCrxxl;ahs Music, ASCAP/ Lake Music
ASCAP) AMP/HL, H10051

SPARKS FLY éSony/ATV Tree Puslishing Company, BMV/ Taylor
Swit Music BMI), HL. CS 19 H100 84

SPEND IT (Ty Epps Music, ASCAP) RBH 68
STAY (Gibson And Gibson Music Puphishing, ASCAP/Datsdab-
bysay Music Pulishing, ASCAP/Sony/ATV Tunes LLC,
ASCAP/Fo0d 4 Yo Soul Music, ASCAP/Chrtopher Lagy.
ASCAP/Songs Of Universal, Inc, BMyBayjun Beat Mu5|c BMY),
AMP/HL, R8H 70
S'IMING 'S WORSE THAN LEAVING éWB Music C(}&a
APMountain Moming Music. ASCAP/House Of Sea Gayle
Musn: ASCAPALitle Mojo Music ASCAP/Big Machine Music,
BMYThree Minute Movie Music, BiVSuper 98 Music. LLC
BMI), AMP CS 38
STAY TOGETHER (Universal Music Comoration. wCAP/Ncmng
Dale Songs Inc , ASCAPAUncle Buddie’s Music. Inc.,
ASCAPALP2 Music Gmup ASCAP/ edHead Productions LLC,
ASCAP), AMP/HL, RBH 75
STERED HEARTS {Universal Music - Careers, BMUFebniary
Twenly Second Music Inc, BMVEpileptic Caesar Music,
ASCAP/EMI AunI Music, inc, ASCAP/Matza Ball Music,
BMYWhere Da Kasz AL BMMan Cra Cha, BMIAoizan Balls
, BMVHigh Deal Music ASCAP/BMG Ruby
AP/E AR Entertainment LD, ASCAP). AMPML. 10019
STORM WARNING (Songs Of Universal. Inc, BMIHappy Litiie
Man Pubjisi BMVDashB Music, ASCAP/Bughouse,
ASCAP/Bug Music. ASCAP/BMG PlanmmSongs BMiHelo!
Love You Muslc BMI). AMPHL, CS 31
SUPER BASS (Harajuku Barbre Music. BMIMoney Mack Music.
BMISongs Of Universal, Inc . BMIDaniel Andrew Pubhshing.
ASCAP/Dat Damn Dean Music, BMI2412 80%5 LLC,
BMVPeerrmJSIg BMIFb Da Mastermind, ASCAP). AMP/HL.

SURE TNING Publishing, ASCAP/Universal Music Corpora-
[IgIHBHZ ya-S0fa Ilsmng ASCAP), AMPMHL. H100

SURVIVE (Precious Baby Publishing, ASCAP/Datsdabbysay
Music FIthsnmg ASCAP/Swol Ray Music. ASCAP/Food 4 Yo

JEX

Sout Music. ASCAP/Chis Johnson Music, ASCAP) RBH 59

TABOO (Crown PMusic Publishing, BMVEMI Blackwood Music
Inc.. BMVEMI Sor s France. SARL) LT

TAKE A BACK ROAD (1| Blackwood Music Inc, BMVRheII
nieck Music, BMVUniversal Music - Careers, BMVHIgh
Maching Music. BMI), AMPHL, CS 8, H100 47

TAKE IT OFF (EMI Blackwood Music Inc BMYString Stretcher
Music BM Of Southside I dent Musm Pubhsmng
L/Extermal Combustion Music, ASCAP/Out Of The
ASCAP/EM Apnl Music Inc ASCAP/Didnt Have To Be Musu:
ASCAP AMPML CS 28

TAKE OVER CONTROL (BMG Riglts Maragement (UK)
PRS/BMG Platinum Songs. BMVTALPA Music Publishing,
BUMA/The Royalty Network, ASCAPWalboorers,
ASCAP/Sony/ATV Tunes LLC, ASCAP) HL. H100 52

TAN SOLO TU (WB Music Com , ASCAPMutterecht Inc ,
SGAE/Sociedad General De Amor% De Espana, SGAE) LT 25

TATTODS ON THIS TOWN (WamerTameriane Publishing Com
BMVBoatwright Baby, BV Desert Treasure Music, BMUFeet in
;Iae Creek Music. ASCAP/BMG Gold Songs ASCAP) AMPCS

TEAMO Y TE AMO (Serca Music Publishing Ing, BMI) LT 6
THAT WAY (Dead Stock Music, BMIWS Music Corp , ASCAP/4
Blunts Lil At Once Publishing, BMUFirst N' Goid Publishing,
BMiJererny Fefion Publishing Designee, ASCAP, Uni-
versal, Inc . BMVKGmani Music, BMVSongs of M!
ment Inc BMVWamer Tameslane Publishy
BNiSony LLC BM )AMP/HL BH 18
THING CALLEO US {Rondeau A Wilkams Publishing,
BMIJames Wesl ignee BMVGIng Agha Music Pubiist-
n I% SESAC/Lated Williams Desigree, BMI) RBH 66
OLE BOY (WB Music Com , ASCAPMelissa's Money
Music Publishing ASCAP/Get A Load Of This Music
ASCAP/EM! Blackwood Music Inc, BMISting Stretches Music.
BV Rhemeck Music, BMI) AMPHL, CS 50
EL TIERNO SE FUE (Marcha Musical Comporation, ASCAP) LT

30
TILL M GONE (PGH Sound Publishing, ASCAP/WB Music
Cotp ASCAP/EMI Blackwood Music Inc.. BMVEM) Aprl Music.,
¢, ASCAP), AMP/HL, H100 90. RBH 52
TILL THE WORLD ENOS (Kas2 Money Rublishing,
ASCAPMWamerChappell Music Scandinava AB, STMMara-
tone AB, STIM/oball Music Publishing Armenca, Inc.,
ﬁ%AP/Dymmne Cop Music, BMWhere Da Kasz AL, BMI),
+H10048
TITANIUM (EMI Blackwood MI.lSIC Inc. BMYTALPA Music Pub-
IISIII , BUMAFano BMYSony/ATV Songs LLC,
APublls*uh%LTD SACEM). HL, H100 66
TONIGHT TONIGHT (Widas Music. ASCAP/SIeep WhenIm
ch Music, BMYScarlet Moon Music, Inc., BMiNash O Music.
gmmms Music, ASMCAMI;IEVIEW 1\//\ISI(I)DTIJ‘QKIchCMuS|c
luga Hex usic, 5 LL
BMi/Hey Kiddo mlc. ASCAP/Koball Music Pubiishing Armer-
@, Inc, ASCAP). HL, H100 11
TONY MONTANA ( jus Maximus Music, BMIAVII-A-Fool
Munk, BMVRock B0l Mus«c Publistung. Inc., BMI) RBH 73
T00 EASY (Not Listed) RBH 89
TOUGH (Sony/ATv Tree Publishing Company BMAesie Satcher
Music BMI), HL. CS 30
TROUBLE (Be: Maejor Music. BMVI)ream Vilin. BMYSongs Of
Universal. Inc . BMI), AMPHL Rl
TUOLDR (Cayey ASCAPWY PUb|IShI , BMULuis Onell,
ASCAP/Perfect Music Corporation ASCAP/Perect Lain Music
Publishing ASCAP/Joan Ortiz, BMVUniversal-Musica Unica

Publishing, BMLa Mente Magstra Music Publishing,
BMVEmesto F Padilla, BMVJuan Luis Morera Lura, BMALiandel
\erjuilla Malave, BMViclor Martinez, BMI&LT 15

TUPAG BACK (Rabert Williams, ASCAP/4 Blunts Lit Al Once
Pupiishing, BMVFirst N Gold PUbIIShIAIg, BMUSony/ATV Sor
LLC, BMVEr Drummers Puplishing, ASCAP), HL, RBH 72

UNUSUAL (Songs Of Universal, Inc BMVAndrew Wansel
BMVCrows Tee Publishing, BMUSony/ATV Songs LLC,
BMV/Dexter Wanse! Publi |rg“Dmgnee BMYApnls Boy Muzk.

BMIWamer-Tamerlane Pub BMVEzekel Lewss
Music, BMIUniversal Music - Zg&ngs BMVJefryLee Pubiish-
ing, ASCAP/Dream Team Music, ASCAPALve Wrile LLC
BMUEM! Blackwood Music Inc BMI), AMP/HL, H100 91, RBH

13
UP (Not Listed) RBH 80

VEN CONMIGD (Los Cangrs Publishing, ASCAP/Songs Of Top
Stop Music Publishing, BMI) LT 20

WALK (M.J Twelve Music. BMVSongs Of Universal, Inc . BMIA
The Purik Rock Music MVLMn?\Snder A Rock Music.
I\SCAP/UmversaI Music Comoration, ASCAP/Flying Earform
Music, BMYSengs Of Kobalt Music Publishing Amenica, Inc ,
BMDI/[?g\ensnmr Music, BMBug Music, Inc., BMI). AMPAHL,
H1
WALK ON (Mt FacioryTunes, ASCAP) RBH 83
WANNA TAKE YOU HOME (Gossin Publisting, ASCAP/Melu-
sic, Inc ASCAP/Primary Wave Emblem, ASCAP Wamer-Tamer-
tane Publishing Com  BMVBoatwnight Baby BMI). AMPCS 34
CAN GET T ON (Gt World Publishing, ASCAP oung
Drumma, ASCAPAWB Music Comp. ASCAP/Kay Dane’ Music,
ASCAP1, AMPRBH 50
WE DONT GET DOWN LIKE YALL (Dumani And Ya Majestys
Music. ASCAPAWE Music Corp , ASCAPAYRP Music Publish-
I;‘E], BMWamerTamerlane Publishing Corp . BMI), AMPH100

WET THE BED (Sorgs Of Unrversal, Inc., BMVCutture Beyond Ur
Experience Publishing g BMY/Sean1Music Publishing, BMVEMI
Aptil Mustc, Inc . ASCAP/KMacnificent, BMVAmbee Street
lishing, ASCAPAMs Lynn Pulishing. ASCAPUnversal Musuc
Corporation. ASCAP/Notting Dale Inc, ASCAP/Lonnalis-
1c Hiz, ASCAPLudacns Worldwide Putlishing, Inc . ASCAP)
AMPHL, RBH 25

H

WHAT YOU WANT (BMG Righis ment (reiand) Limited,
IMRO/Professor Screweye PUblishing, BMIBug Music
ASCAP/Sweet 666 Music. ASCAP/EMI Apnl Mhusic. inc..
ASCAP/The Revolution Smile Music, BMY/Cheysalis One Songs.
BMI), HL, H100 68

WHERE COUNTRY GROWS {EM! Blackwood Music fnc,
BMGIn Msxgﬁn Publishing. E.MVMuSIGcRl OIhSIage Ihree

VBOMWS BMIBMG Righls Maragement

(US)LLC ASCAP), HL, Csmge

WHERE | COME FROM { %?ARGG Toe, BM/BIg Loud Bucks,

BMUAmanllo Sky Son I Blackwood Music Inc
BMI/Sirn ) Stretcher usnc BMi). HL.CS 46

WHERE THEM GIRLS AT (Cofier BoyMusqc LLC, BMDipiu

SACEM/E-Ciass Publisting, BMVEM Blackwood Music
Inc BMVHa julu Barbie Music, BMiSongs Of Univessal, Inc .
ick Music. BMMail On Sunday Music.
ASCAP/P’ay N-Slellz Music, ASCAP/EMI Apnl Music. Inc.,
ASCAP/Senious Scrplures, ASCAP/SKillz For Skllz And Play
Musik, ASCAP/Sony/ATV Songs LLC, BM| ATV Tunes
LLC. ASCAPMYhat Publtshlng LTD SAC 10, Bemsten
& Co, Inc, ASCAP), AMPHL H1
WHO GON STOP ME (Please Gmne My Publishing Inc .
BMEM Blackwood Music inc., BMVEMI Apnl Music., Inc.,
ASCAP/Carter Boys Music, ASCAP/Sak Pase Music Pubhshmg
BMIThiam Music Publishing, BMVPapa George Mus
BMWerse & Sham Publishing, BMISony/ATV Mustc PubIIsh—
1 g {UK) PRS) HL H100 44
WORK OUT (Dream Vilin BMVEMI Blackwood Music Inc ,

BMLPiease Gimme My Publishing Inc , BMYSongs Of Univer-
sal, Inc , BMMinmode Music, BMYBMG Chrysals Musm Pub-
Ilshmg BWJohn Legend Publishing, BM/Sukmele Ra

Music, ASCAP/Puzzied Pleces Of Mind Music, ASCAP IVir-
gin Music inc , ASCAP/Elliot Wolff, ASCAP), AMP/HL. RBH 54

YES (45t & 3rd Music Publishing inc . BMISony/ATV Songs
LLC, BMVStutio Beasi Music, BMiAWamerTamerlane Publish-
irg Com , BMI), AMPHL, RBH 24

YOU iMayimba Music. ASCAP/Palabeas De Romeo ASCAP) LT &

VOSgGN IC(SIeIanl Gemanota /v Lady Gaga, BMVSony/ATV

OIG&?HPUDIISIIIHQ Inc . BMGloJoe
Musmlnc BM, HL, H100
YOU AND TEQUILA (Sonos Of Universal, Inc BMIHanraberg

Music, BMVWB Music Corp . ling Music.
ASCAPY, AMPHL, CS 7 H100
YOU GOT ME (vibralng Smng Musac BMVCherry Heart Music.
BMVEnk I-hIDIEq BMI CS 55
U MAKE ME FEEL... (Roksione Music Lid PRS/Peermusic
UK) Ltd PRSP &P SOVIQS Ltd, BM) H100 23
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RECORD COMPANIES: Universal Republic and Island Def
Jam Motown tap Brandon Creed as an A&R consultant to both
companies. He manages Bruno Mars and songwriter/producer
teamthe Smeezingtons (Mars, Philip Lawrence and AriLevine).

Sony Music Entertainment Germany, Switzerland & Austria
appoints Philip Ginthér CEO. He was GM of Sony Music Austria
inVienna.

PUBLISHING: Combustion Music promotes Chris Van Belkom
to VP.He was senior creative director.

TOURING: AEG names Bryan Perez president of digital, ticket-
ing and media. He was senior VP/GM at NBA Digital, a joint ven-
ture between the National Basketball Assn. and Turner Sports.

DIGITAL: Music technology/information firm Gracenote
names Stephen White president. He was senior VP of product
and content management.

Mobile Backstage appoints David Hazan chief marketing of-
ficer. He served in the same role at UGG.

RELATED FIELDS: The Gospel Music Assn. taps Jackie Patillo
as executive director. She was VP of A&R and artist develop-
ment at Verity Music.

Music marketing agency Giant Step names Ben-David
Fenwick director of public relations. He will continue work-
ing with longtime clients Q-Tip, Cheap Trick and Naughty
by Nature.

RightsFlow promotes Michael Kauffman to senior VP of
corporate communications and content and Chris Lydle to VP
of sales and marketing. Kauffman was senior VP of sales and
marketing, and Lydle was VP of business development for the
company'’s religious and academic customer verticals.

—Edited by Mitchell Peters

WORKS

MOTLEY CRUE, JACK DANIEL’S AUCTION
WHISKEY FOR CHARITY

A match made in rock’n’roll fund-raising heaven? Jack Dan-
iel’s and Motley Criie have partnered to auction special bot-
tles of Criie-branded whiskey with proceeds going to the Sky-
lar Neil Foundation.

During the Sunset Strip Music Festival’s tribute night, held
Aug. 18 at Los Angeles’ House of Blues, Métley Criie received
the Elmer Valentine Award for its contributions to the Strip since
the "80s. About 290 bottles of whiskey were available duringa
silent auction for a minimum bid of $100. The bottles—con-
taininga single-barrel whiskey selected by Jack Daniel’s master
taster Jeff Norman—sported a medallion and the band’s name
etched on the side.

“Consumers can go buy a bottle of Jack Daniel’s single-barrel
offthe shelf, but this is one that was selected specifically for Mot-
ley Crize,” Jack Daniel’s PR manager Andrea Duvall says. “They
actually visited the distillery [in Lynchburg, Tenn ] and met with
the master taster ... soit’savery unique barrel.”

The amount raised during the event wasn’t known at press
time. Crite singer Vince Neil launched the foundation follow-
ingthe 1995 death of his daughter, Skylar, who had along battle
with cancer. The organization helps fund research for cures for
AIDS, cancer and other diseases.

The band will headline the fourth annual festival with an out-
door performance on Aug. 20, the event’s closing night. Other
performers include Bush, Public Enemy, Matt & Kim, Escape the
Fate, the Dirty Heads and Cobra Starship. Mitchell Peters
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LMFAQO's RedFoo (left) and Sky
Blu were the life of the party. Their
over-the-top performance stole
the show.
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Backstage, Billboard editorial director Bill Werde (second from right) got
Billboard.com editorial assistant Jason Lipshutz to share some LMFAQC'd by one of the group's makeup artists Here he poses with (from left)
thoughts on his involvement in Jay-Z and Kanye West's Watch Dottie Mattison and Todd Boehly of Guggenheim Partners and Billboard

the Throne project, which he likened to “being in the studio with  pub isher Lisa Ryan Howard.
Quincy Jones and Michael Jackson.”

On Aug. 11, Billboard held its Summer
Blowout—presented by HP, Intel, Microsoft
and Chevrolet—at Pier 36 in New York. The
event, whose location was kept secret until
the day of the show, hosted LMFAO, Swizz
Beatz, Estelle and Gentleman Hall as well

as industry tastemakers and hundreds of
rabid music fans who received free tickets
to the event by following @Billboarddotcom
on Twitter or liking Billboard on Facebook.

PHOTOS. KYLE DEAN REINFORD/ADAM KRAUSE/GETT

ABOVE LEFT: Genttemen Hall, winner of the 2011
Billboard/Chevrolet battle of the bands contest,
hijack the new Chevy Camaro after kicking off the
Summer Blowout with a high-energy set. From
left are band members Gavin McDevitt. Bradford
Alderman, Seth Hachen, Jacob Michael, Phil
Boucher and Rory Given.

After a riotous set, Swizz Beats (right) took a moment with

BELOW LEFT: Attendees got to sample Beats
Audio on HP laptops that were scattered around
the venue

BELOW: Billbcard.biz editor Jem Aswad (center)
backstage with Britto Agency president/CEQ
Marvet Britto (left) and the evening’s surprise
guest, Estelle.

AUGUST 27, 2011 www.billboard.biz 61



EDITED BY ELIZABETH HUR

el

On Aug. 3, BM| held its latest Noche Bohemia showcase at Nick Chavez Salon in Beverly Hills. The evening’s powerhouse lineup helped raise
awareness for the Mujer de Fe Foundation, which promotes female empowerment. Among the attendees are (from left) Mujer de Fe Foundation

founder and award-winning singer/songwriter Paulina Aguirre; celebrity hair stylist Nick Chavez; featured performer Angeles Ochoa; BM! VP of He wears his sunglasses at night: Acting all tough in the studio on July 14
Latin writer/publisher relations Delia Orjuela; featured performers Cristina Abaroa, Erika Vidrio and T Lopez; and BM| associate director of Latin while recording new single “Ladies Love Me” are (from left) Justin Bieber,
writer/publisher relations Marissa Lopez. PHOTO JC OLIVERA producer David Banner and Chris Brown

AM BMI honored country songwriter Ronnie Dunn (second from left) at a reception held at its Nashville offices
] on Aug. 4. bunn’s friends. colleagues and associates were on hand to celebrate as Dunn received multiple

_ BMI MillionAir awards for songs that have accumulated at least 1 million performances. Joining Dunn are
At Converse Rubber Tracks in New York on Aug. 2, Grammy Foundation senior director of education David Sears (from left) BMI VP of writer/publisher relations Jody Williams, Sony Music Nashville associate director of

(left) and Converse chief marketing officer Geoff Cottrill (right) flank “Glee™ star Matthew Morrison, who performed sales Caryl Healey, Sony/ATV Music Publishing Nashville president/CEO Troy Tomlinson and Spalding
an acoustic set during the open-mic night at the seventh annua! Grammy Camp. | ! Wi NIREIM/ ™M Entertainment president Clarence Spalding. p~ NPHAN

an ||___‘*";;'§Il-." -
san iR ives 00 "
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Additionat photos

_b|z online this week at Fresh off their smashing presence at Lollapalooza, rising stars Fitz & the Tantrums (FATT) were on hand Aug. 15 at the Mophonics studio in New
billboard.biz. York for a taping of Billboard’s Tastemakers series. The band members played three songs and discussed how they’ve reached their current level of

To submit your photos success. Pictured here on the building’s rooftop are (from left) Mophonics creative director Josh Brochhausen, Y&R executive producer of musi

for consideration, please and creative content Jessica Dierauer, Mophonics partner Adam Podrat, FATT's John Wicks, tour manager Peter Hill, FATT's Michael Fitzpatrick,

send images to ' Good Cop PR publicist Maggie Poulos, FATT's Jeremy Ruzumna and Noelle Scaggs, Good Cop PR publicists Andy Beam and Scott Pollack;

backbeat@billboard.com. FATT’s Joseph Karns and James King; and Mophonics producer Amanda Fink. pPHOTO: RACHEL BEEN
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The one and only place to network with
the hottest music supervisors, composers,
directors, songwriters and producers in
the business.

JUST ANNOUNCED -
The 2011 Schedule and Topics.

Topics Include:

Competing on TV: Writing, Singing and Producing
Using Music to Define TV Networks

Music Supervisors React to Your Work
Songwriters Turned Composers

Evolution of a Score and Music Placement

PLUS SO MUCH MORE

Due to great demand, this event has sold out in the past -
Don’t miss your chance to collaborate with the best.

PURCHASE YOUR TICKET TODAY AND SAVE $100!
www.FilmAndTVMusicConference.com

FOUNDING SFONSOR: CONFERENCE SPONSORS:
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Now | know there are rock stars —y
in the financial industry. |
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Sports and Entertainment Specialty Group. Just as good music takes the right skill, so does
financial guidance. That’s why our client advisors are true music industry insiders with a proven track record l&
of delivering the right solutions exactly when you need them. We understand how contract changes can affect \|"/ e

you. And how your credit needs will vary throughout your career. Simply put, your business is our business. SUN‘IRUST

Call Andrew Kintz* at 615.748.4434 or visit suntrust.com/talent.
Live Solid. Bank Solid.

Royalty & Catalog Lending Financial Planning Retirement Planning Investment Management
BT T SR 0

* Andrew Kintz, Managing Director, Sports and Entertainment Specialty Group, is a registered representative of SunTrust Investment Services, Inc., and an employee of SunTrust Banks, Inc.
Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured  Are not Bank Guaranteed » May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, insurance (including annuities
and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broker/dealer and a member of FINRA and SIPC. Other insurance products
and services are offered by SunTrust Insurance Services, inc., a licensed insurance agency.

© 2011 SunTrust Banks, Inc. SunTrust and Live Soid. Bank Solid. are federally registered service marks of SunTrust Banks, Inc.




