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>>>GROUPON
SNARES

DAVID GRAY
EXCLUSIVE

Groupon scored its
first music retail
exclusive when David
Gray debuted his
album “Lost and
Found—Live in Dublin”
at the deal-of-the-day
website on June 27 as
a $6 download. The
album was available at
the site through July 1
and subscribers could
download the “Lost
and Found” track
“Lately” for free
before purchasing the
album. In November,
the site sold Rihanna’s
“Loud” album as a
nonexclusive $5
download.

>>>SLACKER,
AOL RADIO
PARTNER

AOL Musicis
relaunching its AOL
Radio feature with
new partner Slacker.
Previously powered
by CBS Radio, AOL
Radio will now offer all
three tiers of Slacker’s
service—the free,
ad-supported radio,
which includes both
curated and
personalized radio
streams; the $4-per-
month, ad-free radio
service with
additional features
like skipping songs;
and the on-demand,
$10-per-month
subscription service
that offers all-you-can
eat streaming from
the entire Slacker
catalog. The deal with
AOL Music, which
claims 3 million
unique monthly
visitors, will extend
Slacker’s potential
audience.

>>>UNIVISION
NAMES FALCO
PREZ/CEO

Randy Falco has been
appointed president/
CEO of Univision
Communications and
has joined the
company’s board of
directors. Falco, who
joined the Spanish-
language broadcasting
company in January as
executive VP/COO, is
former chairman/CEO
of AOL and former
chairman/COO of NBC
Universal Television
Group.

T
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Three Strikes Is Out

BRINGING SEXY BACK

A
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DIlelIr {8 BY ANTONY BRUNO AND GLENN PEOPLES

SOCIAL STUDIES

Growing Bandwidth Usage Is Nudging ISPs To Embrace Anti-Piracy Measures

Enlisting the help of Internet
service providers in the fight
against digital piracy has long
been a key goal of record labels
and other rights-holders of
copyrighted content.

Now those efforts finally ap-
pear to be bearing fruit. The
RIAA, Motion Picture Assn. of
America (MPAA) and major
1SPs like Comcast, Verizon and
Time Warner Cable are near-
ing an agreement on a gradu-
ated-response program under
which the 1SPs would take ac-
tion against unauthorized file
sharing, according o sources
involved in the negotiations.

Some countries, like France
and South Korea, have imple-
mented so-called “three strikes”
programs under which [SPsare
required to cut off the Internet
service of infringing users after
multiple warnings. But anti-
piracy measures being negoti-
ated by content owners and
U.S. ISPs are expected to pro-
vide the latter with greater flex-
ibility—allowing them, for
instance, to issue as many
warnings as they like to in-
fringers and giving them a
wider menu of punitive re-
sponses. These include restrict-
ing the amount of bandwidth
infringing users have access to,
which would slow their ability
to download larger files; limit-
ing Web access to a list of au-
thorized sites; and forcing
infringers to take copyright
awareness classes.

Sources say the broad out-
lines of an agreement could be
announced by the end of July.
Each ISP would then strike its
own individual agreements
with content organizations like

the RIAA and MPAA on the
specifics of its implementation.
Given the sensitivity of the
talks, none of the parties in-
volved agreed to speak on the
record for this story.

The measures under discus-
sion will emphasize education,
rather than enforcement, a dif-
ference in tone that sources say
will be crucial to winning over
consumer acceptance of the deal.

Negotiators are mindful of
the fact that graduated-
respornse programs have
proved to be controversial in
other countries, such as South
Korea, France and Sweden. And
resistance to three-strikes
proposals in other countries ap-
pears to be growing. A state-
ment in June by Swedish
Foreign Minister Carl Bildt to
the United Nations Human
Rights Council declaring that
“cutting off users from access
to the Internet is generally not
a proportionate sanction” was
endorsed by 40 countries, in-
cluding the United States.

RIAA president Cary Sher-
man previously stated the or-
ganization doesn’t plan to
pursue three-strikes legisla-
tion in the United States, pre-
ferring toappeal to U.S. ISPs’
own self interest. That strategy
appears to be gaining ground.
While ISPs are loathe to dis-
connect users completely,
they’re keen on finding ways
to limit ballooning bandwidth
usage, which can cause con-
gestion and drive up network
costs. Cable giant Comcast pre-
viously stated that 5% of its
subscribers use more than half
its available bandwidth.

A recent report from network

BUILDING ACTS

10

management firm Envisional
estimates that 23.7% of global
Internet trafficis infringing on
copyrights, and that 17.5% of
all U.S. Internet traffic is esti-
mated to be infringing. Peer-to-
peer services are the greatest
contributor to this activity. Ac-
cording to research from Cisco,
P2P traffic will double in vol-
ume in the next four years, but
decline as a percentage of total
traffic—from 40% of all traffic
today to 16% in 2015—as legal
sources of streaming video in-
crease in popularity.

But ISPs’ attempts to con-
trol heavy bandwidth usage by
small numbers of users have
occasionally courted contro-

versy. In 2007, Comcast trig-
gered a flurry of criticism
from consumer advocates and
net neutrality supporters for
its practice of blocking or
delaying downloads through
BitTorrentand other P2P file-
sharing networks.

If rights-holders identified
for ISPs the heavy consumers
of bandwidth who share con-
tent illegally over P2P networks,
it would provide them with the
political cover to justify limit-
ing bandwidth as a means of
both network management and
copyright protection.

In fact, the graduated-
response agreement under ne-
gotiation wouldn't pose a
dramatic shift for 1SPs, most of
which already agree tosend in-
fringement warnings when
asked by rights-holders. The
agreement under negotiation
would merely add teeth to such
warnings while also helping
them manage traffic on their
networks. Still, securing the co-
operation of ISPs in reducing
P2P traftic would provide labels
and other content owners with
a potent new weapon in their
fight against online piracy.«--

b- MOBILE: For 24/7 news and analysis on your cell phone
or mobile device, go to: mobile.billboard.biz
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>>>UMG SIGNS
A&R, PUBLISHING
PACT WITH
WARREN

Universal Music Group
signed a multifaceted
agreement with
songwriter Diane Warren
under which her
Realsongs catalog will be
administered by
Universal Music
Publishing Group outside
of North America and she
will serve as a global A&R
consultant for UMG’s
recorded-music artists.
Universal chairman/CEO
Lucian Grainge said in a
statement that Warren
“will now become UMG’s
‘go-to creative’ person—
available to our labels
and artists around the
globe to write songs that
will help to fully realize
their potential.”

>>>HITLANTIS
RAISES $1.5M
Music discovery startup
Hitlantis said it has raised
$1.5 million in funding
from angel investors and
private investments from
senior Nokia executives
and other individuals. A
series A round of

$4 million-$7 million is
planned for the fall.

>>>ROMERO,
BRANT WIN
SESAC LATINA
AWARDS
Songwriters Miguel
Angel Romero and
Claudia Brant and
independent publisher
Editora de Ideas were the
big winners at the annual
Premios SESAC Latina
music awards. Romero
won songwriter of the
year for works that
included his hit
composition “Dime Que
Me Quieres.” Recorded
by regional Mexican icon
Banda el Recodo, the
song also won song of
the year and helped
secure the publisher of
the year award for
Editora de Ideas. Pop hit
“Lo Mejor de Mi Vida Eres
Tu,” recorded by Ricky
Martin and featuring
Natalia Jimenez, won the
#1Billboard Award. The
track was penned by
Claudia Brant and
published under her own
Nana Maluca Music.

Reporting by Leila Cobo,
Glenn Peoples, Erica
Thompson, Billboard
staff and the Associated
Press.

(c1He]:7.\M8 BY RICHARD SMIRKE

On The
Floo

Struggling U.K. Retailer HMV To
Scale Back Shelf Space For Music

s U.K. entertainment retailer HMV Group
A tries to right its listing financial ship, sales

of recorded music are likely to play a smaller
role in its future.

Instead, the company says it plans to focus
more of its business on the sale of consumer elec-
tronics products.

On June 30, the beleaguered retailer reported a
netloss of £121.7 million ($195.6 million) in its fis-
cal year ended April 30, swinging from a net profit
of £49.2 million ($79.1 million) in the prior year,
while total revenue slipped 10% to £1.2 billion from
£1.3 billion a year earlier. Meanwhile, HMV’s net
debt ballooned to £170.7 million from £67.6 million
a year earlier.

“We have long acknowledged that the core HMV
markets for music, [DVDs]and games are changing
structurally and, therefore, our
business must evolve into higher-
growth areas of the broader enter-
tainment market,” HMV chairman
Philip Rowley said in a statement.

HMYV observed in a statement ac-
companying its financial results
that it has enjoyed strong growth
in sales of consumer electronics
products and accessories like MP3
players, headphones and speaker
docks during the past three years.

o O
“Our business
must evolve
into higher-
growth areas
of the broader

- .

goods like recorded music.

In a six-store trial during its fourth fiscal quar-
ter, HMV expanded floor space for consumer tech
producls to 25%, resulting in a doubling of electron-
ics sales on a same-store basis
from the same period a year ear-
lier. The company says it plans to
roll out this model to 150 U.K.
stores by Christmas.

While.the continued decline in
shelf space devoted to music isn’t
welcome news for record labels,
the more pressing priority is en-
suring HMV’s survival, according
toa U.K.-based senior major-label
executive who asked to remain

Citing robust sales projections for entertainment anonynious.

tablet computers, the company said 29 “I would rather have 30% of the
it sees “a significant revenue oppor- maI‘ket. footprint and still have [HMV]in
tunity in expanding our in-store —PHILIP ROWLEY, business in 12-18 months than 60%
space to include a wider range” of HMV and we lose them in three months,”

electronics goods.

The company also noted that
“this rebalancing of store space and range will
over the next few years continue to offset the struc-
tural changes” in the market for entertainment

he says. “There’s no doubt the next

six to 12 months are critical, but I

do think that this is a business model for HMV that
potentially secures their tuture.”

HMYV operates 250 stores in the United Kingdom.

360 DEGREES OF BILLBOARD '

CHRIS WOODS NAMED BILLBOARD MANAGING EDITOR; BENJAMIN
MEADOWS-INGRAM NAMED BILLBOARD MUSIC EDITOR

Chris Woods has been
named managing editor

music section. Both are
based in New York and

editor for its now-de-

funct radio publication, CHRISWOODS

After closing 15 locations earlier this year, the com-
pany plans to shutter another 25 by the end of 2011.
On June 27, the company also announced the sale of
HMYV Canada, which runs 121 stores, to Hilco U.K.
for £2 million, which followed its May 20 sale of UK.
bookselling chain Waterstone’s to A&NN Capital
Fund Management for £53 million.

The Waterstone's sale enabled HMV to pay off some
of its existing debts and secure a new £220 million
refinancing package from its lenders in early June.
The company’s only remaining overseas interests in-
clude a handful of stores in Hong Kong and two in
Singapore, which generated a total of £33.2 million
in sales in its last fiscal year, up from £31.1 million
in the prior one.

One modest bright spot for the company is its HMV
Live division, which owns 12 U.K. venues, including
the HMV Apollo in Hammersmith, as well as stakes
in the Global Gathering and Lovebox festivals. HMV
Live generated operating profit of £3 million in the
last fiscal year, swinging from aloss of £200,000 a year
earlier, while sales totaled £46.9 million, up from £8.1
million a year earlier. HMV Live plans to add to its
portfolio of midsize venues in the next 12 months, be-
ginning with the reopening of a 1,500-capacity venue
in Manchester. e

BENJAMIN MEADOWS-INGRAM

of Billboard, where he will
oversee the weekly pro-
duction of the magazine.
Benjamin Meadows-In-
gram has been named
music editor of Billboard,
where he will oversee
the magazine’s weekly

6 BILLBOARD

report to Billboard edi-
tor Danyel Smith.
Woods, who will also
continue his duties as
the magazine’s copy
chief, has been with Bill-
board since 2001, when
he was hired as a copy

JULY 9, 201

Airplay Monitor. Prior to
joining Billboard, he held
editorial positions at Di-
rect Marketing News,
Kaplan Educational Cen-
ters and Barron’s.
Originally from Mem-
phis, Meadows-Ingram

began his career in 1999
at Blaze magazine, where
he served as contribut-
ing editor and wrote the
first national cover story
about Lil Wayne. He has
since held senior edito-

rial posts at publica-
tions including XXL,
Respect, Emixshow and
Mass Appeal. From
2003 to 20089, he worked
at Vibe, where he served
in various editorial ca-

pacities, including ex-
ecutive editor. He has
written for such outlets
as Spin, Interview, Com-
plex, Mass Appeal, Re-
spect, L’Uomo Vogue
and MTV News. .

WOODS, MEADOWS-INGRAM: RACHEL BEEN



Is the Myspace brand so
damaged that it takes re-
cruiting one of the
biggest pop stars in the
world to provide some
much-needed shine?

Apparently so, be-
cause that's exactly what
Specific Mediais doing.
Shortly after the Irvine,
Calif., digital ad net-
work was named as
the new owner of My-
space—at a reported
bargain-basement
price of $35 mil-
lion—it revealed that
justin Timberlake
would beinvolved in
the new venture as
aninvestorand a

I 8Y ANTONY BRUNO

E Dance With Me

New Owner Specific Media Teams With Justin Timberlake To Revive Myspace

CEO Tim Vanderhook makes it clear
that Myspace will continue to be a
music and entertaininent property.
“About a year ago, we decided we
wanted to transform [Specific Media]
and do something bigger, and that was
to become a digital media company,”
Vanderhook says. “Music will be im-
portant to us going forward, but it’s
more about being an entertainment
company rather than
music in general.”
Vanderhook says
the Myspace Music
joint venture with the
major labels remains
intact, with Specific
Media simply taking
on Myspace’s role. He
adds that there’s no
need for the new own-

ey

creative force be-

hind its strategy
going forward.

The details of

that strategy won’t

Y be revealed for at

least two months,

Right for me:

JUSTIN TIMBERLAKE as the new owners

finalize their plans.
But Specific Media

ershlp to 1'enegotlate” TIM VANDERHOOK

music licenses, and
that Myspace will continue to stream
songs from participatingartists as it
did before the sale. Executives at the
majors couldn’t be immediately
reached for comment.

Asanad network, Specific Media has
the potential to identify new revenue
sources for Myspace’s ad-supported

business model. But the real wild card
is what role Timberlake will play, from
both a marketing perspective and a
product development standpoint.
Timberlake, who couldn’t be
reached for comment, has long exhib-
ited an entrepreneurial streak. In 2005,
he co-founded the William Rast ap-
parel line with business partner Trace
Ayala. Two years later, he launched
Tennman Records, a
joint venture with In-
terscope, serving as the
imprint’s chairman/
CEO. Tennman artist
Esmee Denters’ singles
“Outta Here” and “Love
Dealer” (featuring Tim-
berlake) each peaked at
No. 9 on Billboard’s
4 Dance Club Songs
chartin 2009and 2010,
respectively.
Vanderhook says Timberlake won't
be just a figurehead, but rather a
hands-on executive with offices in the
Myspace building and a staff of six to
support him.
“Justin is going to be the creative
force behind Myspace and help us drive
the strategy of what the tools need to

be for artists and what the community
should look like,” Vanderhook says.
“We want to bring Myspace back to
what it was supposed to be. We want it
to be a community where professional
content creators can make it their
digital home.”

Sources say the Timberlake connec-
tion could help Myspace, a languish-
ing brand in the red-hot social media
world, draw the attention of consumers
too busy with Facebook and Twitter to
bother with the site anymore.

“The site always wanted to be a place
for peacocks and celebrities to explore
and promote,” a source close to the sit-
uation says. “So bringing in someone
like that is a good idea—to reinforce
the one thing that . . . has worked his-
torically. But it has to be product-
driven. It can’t be celebrity-driven.

Timberlake’s involvement in My-
space doesn’t come without risks for
the pop star, given that it’s still an open
question whether Specific Media can
engineer a turnaround for the site.

“It’s a bold move for him,” the
source close to Myspace says. “This
isn’t like Ashton Kutcher going on
Twitter. This is him saying, ‘I'm going

'

to fix this thing. oo
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Change At The Top

Universal Music Latin Restructuring

Streamlines Chain Of Command

niversal Music Group’s 2008 acquisition
U of Univision Music Group remade the
Latin music landscape by creating a giant
that has dominated the genre in terms of sales.

But today, Universal Music Latin Entertain-
ment rules adomain that's dramatically smaller
than it was three years ago. For instance, Latin
album sales in the United States totaled 16.5 mil-
lion units in 2010, down a startling 61% from
31.8 million in 2007, outpacing a 25% decline
in total U.S. album sales during the same pe-
riod, according to Nielsen SoundScan.

In a move that partly reflects these difficult
market conditions, UMLE has streamlined its
executive ranks, restructuring its operations so
thatall ofits divisions report to Victor Gonzalez,
who has been appointed to the newly created
post of UMLE president.

“We're eliminating borders,” Universal Music
Latin America & Iberian Peninsula chairman/CEO
Jesus Lopez says, “and organizing the company
from a market standpoint—markets that behave
in a similar fashion and share many things and
where certain kinds of music sell in certain ways.”

Gongzalez, who has been president of Univer-
sal Music Mexico & Central America since 2006,
will continue overseeing those operations while

also heading up U.S. regional Mexican labels
Disa and Fonovisa, pop label Universal Music
Latino and urban label Machete Music. Previ-
ously, UMLE had separate presidents for re-
gional Mexican, pop/urban and Mexico and
Central America.

Gustavo Lopez (no relation to Jesus Lopez),
who has headed Disa and Fonovisa since Uni-
versal acquired them in the Univision deal, will
assume the newly created post of UMLE execu-
tive VP of brand partnerships, business devel-
opment and digital. Lopez will also oversee GT'S,
Universal’s talent management company.

In May, Universal Music Latino and Machete
president Walter Kolm left the company to man-
age Universal artist Cristian Castro, who’s be-
come one of Latin music’s top-selling acts.

The changes mean that UMLE will be the first
Latin major-label group to appoint one person
to oversee the United States, Mexico and Cen-
tral America as one region, akin to what it al-
ready does in the Andean region (Colombia,
Venezuela, Peruand Ecuador) and the Southern
Cone (Argentina, Chile, Uruguay and Paraguay).

Under the new structure, UMLE will look
for more efficiencies and cost savings in the
promotion and development of acts in the

GUSTAVO LOPEZ

United States and Mexico.

The same applies to its hunt for new business.
Lopez says UMLE brokers an average of 20 new
deals per month in Mexico alone, ranging from
major sponsorships to download agreements.
Under the newly consolidated structure, the com-
pany will wield more leverage and be able to offer
more to sponsors and artists.

UMLE’s clout is evident from its dominant share
of the U.S. market. In 2010, UMLE commanded
a42.4% share of U.S. Latin album sales, slipping
from 47.1% in 2009 butstill well ahead of second-
place Sony Music Latin’s 25.9% share, which rose
from 20.8% a year earlier. Its artist roster includes
such hitmakers as Enrique Iglesias, Luis Fonsi,
Marco Antonio Solis, Fanny Lu, Don Omar, Wisin
& Yandel, Jenni Rivera and Los Tigres del Norte.
In recent months, the label has also signed major
acts like Alejandro Sanz and Joan Sebastian.

“We can break our artists more quickly now,”

VICTOR GONZALEZ

Jesus Lopez says. “Now we have a single team. And
because release strategies will be worked jointly
[across markets], everything is far more efficient.”

Gonzales and Gustavo Lopez will both report
to Jesus Lopez, while the GMs of each subgenre
and region will report to Gonzalez. Fonovisa and
Disa GM Tofio Silva, who is based in Monterrey,
Mexico, will oversee day-to-day operations in
Mexico and the United States for all regional
Mexican acts. Disa co-founder Domingo Chavez,
who has remained in charge of A&R for the label,
will now be co-GM with Silva and will oversee
all regional Mexican A&R.

Meanwhile, Luis Estrada will remain in Los
Angeles as GM of Universal Music Latino and
Machete, while Jose Puig will remain in Mexico
City as GM of Universal Music Mexico. Skander
Goucha, UMLE senior VP for digital, will expand
his purview to include Mexico and Central Amer-
ica in addition to the United States. .ee
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New SheriffInTown

Anti-Piracy Company’s Shifting Tactics Reflect Market’s Pivot
From Enforcement To Engagement

nternet copyright policing

outfit Web Sheriffisona

mission to recast itself as
the good cop.

The London-based com-
pany achieved worldwide no-
toriety in 2007 when Prince
hired it to scrub the Internet
of all unauthorized photos,
videos and copies of his
music, including from several
not-so-happy fan sites.

Web Sheriff founder John
Giacobbi threatened to file
lawsuits against YouTube,
eBay and the Pirate Bay if they
didn’t comply. And it worked.
More than 2,000 videos were
removed from YouTube, and
more than 300 eBay auctions
were shut down.

But now Giacobbi is wag-
ing a public relations cam-
paign to erase that image
from the Web Sheriff lore, fo-
cusing instead on a new, more

kinder, gentler Web Sheriff also
tries to establish a relationship
with fan sites, blogs and other
websites to provide them with
music the artisthas made avail-
able for sharing, along with links
to artists’ Facebook, YouTube
and Myspace profiles, not to
mention their official website.

The idea, Giacobbi says, is
toengage with an artist’s fans
through the online resources
where they congregate most
and attempt to direct them to
artist-friendly content in
hopes they’ll leave the
leaked stuff alone.

Of course, that mes-
sage may get lost if
delivered by an outfit
with a name like Web
Sheriff. But Giacobbi
says the company is se-
rious about its change
in strategy.

“If a fan base has

BITS &BRIEFS

ANALYST PROJECTS
AN APPLE TV SET

The Apple TV set-top box
has long been described as a
“hobby” by CEO Steve Jobs,
probably because despite its
slimmer size and lower cost,
it still hasn’t caught on with
mainstream consumers asa
way to bring Internet con-
tent to the TVs to which it
connects. But Piper Jaffray
analyst Gene Munster be-
lieves Apple will manufac-
ture its own Web-connected
TV set by the end of 2012,
citing its recent hires, com-
ponent purchases and inte-
gration to the recently
launched iCloud service. The
TV would likely run on the
same iOS platform as the
iPhone and the iPad and
have access to TV apps for
saleinthe iTunes App Store.

FORD EXPANDS
SYNC AVAILABILITY
Ford Motor says it plans to
expand availability of its Sync
AppLink smartphone app
platform to the 2012 Fusion

ously, Sync was available
only on the Ford Fiesta, with
plans to expand to the Mus-
tang for 2012. The $400 sys-
tem allows users to connect
asmartphone to their car and
access various apps through
an in-dash unit, enabling
users to stream music from
digital services like Pandora
through the car’s speakers.

GAUGING SWEDISH
ATTITUDES TOWARD
STREAMING MUSIC
Sweden is home to both the
Pirate Bay and Spotify, mak-
ing it a relevant locale to
research attitudes toward
streaming music. A study
conducted in June by
Norstat on behalf of music
streaming service WiMP
found that 73% of Swedish
respondents say they’'re
willing to pay for a music
streaming service, com-
pared with 65% of Norwe-
gian respondents. Another
40% of Swedish respon-
dents say using streaming
services like Spotify has led

Kinder, gentler@pproach:
Web Sheriff cliént BEYONCE
and founder JGHN GIACOBBI

sedan, F-150 pickup truck
and Expedition SUV. Previ-

them to stop downloading
files illegally.

fan-friendly approach.
“We've come a long way

been waiting two years
to hear new music from

from the Prince days,” he says.
“As far as the outside world
was concerned, we were the
bad cops. Not anymore. Anti-
piracy is only one facet of what
we do.”

their favorite artist,
when it arrives you
don’t tell them, ‘Fuck
off, you can’t listen to
it " hesays. “Whatyou

doisem-

ers are starting to focus their
attention on access models
over ownership.

And finally, there are early
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Web Sheriff Digital brace them into  pointto the damaging effects  indications that the RIAA has 5 4 1i HONEY BEE
still searches the = the prerelease that piracy has on today’s convinced Internet service : BLAKESHELTZON &
Web for unau- YDomaln marketingofit.”  music industry, but the tran-  providers to help it stem R v A
thorized music ~~ ANTONY Regardlessof  sition to cloud-based music  piracy through a new gradu- a B 0L LING N THESDEER
files and then ei- BRUNO whether this is  access—either through locker  ated response strategy (see 5 " _ | SUPER BASS
ther issues take- allspinorareal services like Apple's iCloud  story, page 5). So for Web - :fg_:f:’::ﬂo,\‘
down notices or change ofheart, or subscription services like  Sheriff or anyone else to focus 5 T M k(v ROWCAND FEATURIG LI waYNE
threatens law- the fact is that  Spotify—could start dampen-  their entire business model N ¢ ] EA‘TE’PERRVFEATURINGKANVEWEST
suits on behalf of Web Sheriffhad  ing piracy’s impact. on anti-piracy enforcement is 8 - HowTOLOVE
clientslike Adele, no choice but to The days of suing individ-  a backward-looking strategy. o o |2 LOOKAT ME NOW
Beyoncé and Lady Gaga. But Gi-  change tactics. Simply put, ualfansarelargelyover. The The new strategy is all about < CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES
acobbisays suchworkaccounts  piracy today justisn’t whatit  cases against the Pirate Bay fan engagement. B 0% N7 SURE THING
for less than half of the com- used to be. The RIAA and and Kazaa have ended, and There are two types of fans T e e Rl it b ATt Cors
pany’s activity these days. The  TFPI still new litigation is focused that flock to unauthorized No e 4 than double the total of the next most prolific
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G ET A G RI p Copyright Act protections  those music fans who are just / ’ 8 You Lie” entered at No. 7 exactly one year ago.
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touch-screen phone, the user inter- Some statistics suggest much that Web Sheriff or — ERERRLN
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ThinkGeek has developed the Joystick-It, media, overshadowed fans and redirect them to —t (T 2
aretro-style joystick designed specifically now by video files of movies authorized content is a strat- 15 ] 15 [lAgvsATNT?aE'L(LILEAS g
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AUESTIONS

with ALISON HAISLIP

by JEFF BENJAMIN

Part of the appeal of NBC’s hit music reality show “The Voice”
has been its heavy emphasis on social media. In addition to
host Carson Daly, “The Voice” features “V-correspondent”
Alison Haislip, who oversees all things online for the show,
including tweets, blog posts and exclusive interviews on the
show’s website. “The Voice,” which stars Christina Aguilera,
Cee Lo Green, Blake Shelton, and Maroon 5’s Adam Levine
as coaches/judges, aired its season finale on June 29.In an
interview, Haislip, who'll return with “The Voice” when the
show makes its midseason debut next February, talks about
her unique role.

How did you wind up as an online correspondent
for “The Voice”?
I'm a host on the G4 network, which is all tech, gadgets,
videogames and nerd culture stuff. G4 quite literally found
me in a bar and just realized that | was a girl who played
videogames and could talk tech.

When “The Voice” came around, the president of G4 was
chatting with [NBC executive VP of alternative programming]
Paul Telegdy. Paul mentioned that they had this position open
for a social media correspondent. NBC suid, “We don’t even
know whar a social media correspondent really is,” and G4’s
president suggested, “You should use our girl Alison.”

How do you build the online profile of the show’s
contestants?
There are a lot of artists on our show who have had record
deals but they fell through or [were] on other singing compe-
tition shows that didn’t pan out. A lot of these “second chance”
artists have been told that they’re great artists but they don’t
have the fan base, the online draw. So incorporating the so-
cial media aspect into their personal fan pages is something
the show really wanted to give them to use as an amazing
platform to build a fan base.

Online fans will stick around. You don’t have to be in front
of their faces all the time. When you're online, you can put
so much content out there for your fans to take hold of that
they’ll stick around.

Tyler [Robinson), who was in the battle rounds and part-
nered againsi Patrick [Thomas], was one of the most-debated
choices of our fans. People were saying, “[Blake Shelton] made
the wrong choice! It should have been Tyler!” So many peo-
ple got behind Tyler [that he] is now recording his first album.
That was just from the battle round.

Tyler’s a fantastic social media guy, he tweets all the time.
He did something really smart—when his name was the buzz,
he took it over and now he gets to parlay that into an album.

How involved are you with the content that’s re-
leased under your name?
[I'm not putting on a show for someone; I'm not pretending

FOR THE RECORD

W Inthe July 2 issue, a photo caption misidentified KWL
Enterprises founder/CEO Kevin Liles as the UJA-
Federation of New York’s 2010 Music Visionary of the
Year honoree. In fact, that honor was bestowed on
Atlantic Records chairman/COO Julie Greenwald and
chairman/ CEOQ Craig Kallman.

B “Pirates of the Caribbean: The Curse of the Black Pearl”
is not scheduled to be screened this year at the Hollywood
Bowl. A story in the July 2 issue was incorrect on this point.

to be a certain way for the cameras. When I found out my job
was going to be tweeting and blogging, they actually offered,
“If you don’t have time, we can have someone write up blogs
for you.” And 1 said, “Nope. | want to do it, even if it’s the
biggest pain in my ass.” There are times when ['m literally
writing blogs when I'm in hair and makeup. Even if I'm
pressed for time, it still needs to be my voice. People need to
know I'm the one talking to them.

How did the dynamic of “The Voice” change when
it shifted from prerecorded episodes to live telecasts?
[t changed incredibly. We're giving people real-time updates.
It's really fun and exciting, and gives great energy to the show.
I've done a lot of live TV on G4, but this is the first time that
as soon as | go live, something’s instantly being sent to me
and I'm instantly putting it out there. And it’s so incredible
for the competing artists to see that feedback too.

Are the coaches aware of the social impact their

fans are making online?
Christina knows the power of her fans and she loves it. The
day [ was announced on this show, before the show even started,
Christina fans came out of the woodwork to follow me and
were so supportive from day one. She has all those interna-
tional fan accounts and they were tweeting, “Hey, Xtina fans,
you have to follow Alison Haislip, she works at “The Voice’
with Christina!” And they're just ferocious about her and it’s
amazing. I can’t imagine having a fan base like that.

Cee Lo, Blake and Adam also came in with great fan bases.
They re just so active on Twitter to begin with. They doa great job
of talking about the show, but not in an advertising type of way.

What do you think about the show’s traditional
emphasis on rewarding good singing?
Back in the day, it didn’t matter what you looked like. You
heard the song on the radio and you thought. “That’s a fan-
tastic song; I'll go buy the album.” You didn’t care what the
person looked like. It's quite literally “Video Killed the Radio
Star.” And [ think this show will finally be a resurgence of the
true meaning of music. e
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two setiouts

$250/$30 54&T Bzaznk Stadium, Baltimore, 74,557

une sellout Live Nation Globai Touring
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$6,118,785
$250/$30 Qwest Field, Seattle, June 4 see?i'oduzl,g Live Nation Global Touring

$6,075,895 , LENNY KRAVITZ, MOONALICE

From The Ground Up

Manager Mike McDonald Talks Building Acts,
Weathering Doom And Doing It Right
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aged to go one way or another. I go about it the
same way | always have—which is, the right
promoter for the right market.”

One of the rewards of the job
is witnessing the creative growth
of his artists. Mick Management

OnThe
Road

had been out too often and bands that were
overpriced got called to the carpet. But when
you've got a great band that’s out
because they should be, and
charge the ticket price you
should because you know they’re

flagship artist Mayer is in the final
stages of recording a new album
with producer Don Was that Mc-
Donald unequivocally states will
be “the best record of his career.”
The album, which now has the
working title “Born and Raised,”
is slated for a fail release.
McDonald says Mayer has come “full circle”
from his early records that evolved into “Con-
tinuum” in 2006 and “Battle Studies” in 2009.
“He’s sort of come back toward the first record,
but in a much broader spectrum,” McDonald
says. “He’s been obsessed with [Bob] Dylan,
Neil Young, Tom Petty—all these people that
didin’t influence him early on. And, as he’s be-
come a better musician, it’s all been boiled
down, so he’s in this kind of ‘less is more’ thing,
but with so much more wisdom behind it and
just a wider breadth of things to draw on.”
McDonald says Mayer was in many ways im-
mune to the ills that plagued the live business
in the summer of 2010. “John was out in the
‘Summer of Doony,” and he fared just fine,” he
says. “Nationally [pronioter Live Nation was] in
a panic—‘We've got to discount this or that'—
10 |
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going to be out the next time they
should be, you're going to be
fine. It was just the people that
were trying to make fast money.”

Meanwhile, McDonald says
he's excited by the growth of
other Mick-managed acts as live
artists. Walk the Moon, the Walkmen, Earle
and LaMontagne recently kicked up some Ten-
nessee dust at the Bonnaroo Music & Arts Fes-
tival. McDonald says LaMontagne has
developed his career at the event, as evidenced
by both bigger crowds he’s drawn and bigger
stages he’s played since first appearing at the
festival in 2003. And Walk the Moon, McDon-
ald predicts, will become a “Bonnaroo story”
in the vein of My Morning Jacket, a band
that parlayed stellar performances on second-
ary stages to main-stage magic in 2011.

At Bonnaroo’s Cafe Where, Walk the Moon
“packed the tent to overflowing, had the whole
house rocking, jumping, singing,” McDonald
says. “It was one of those magic moments.”- -

and analysis, see

[:b' For 24/7 touring news
DIZ billboard.biz/touring.
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GiveMe A Beat

Latin DJs Attracting More Interest From Consumer Brands

For the past year, Latin labels
have been pounding on agency
doors in search of brand part-
nerships for their artists.

Now, those artists are facing
competition from an unex-
pected source. Increasingly,
Latin DJsare landing sponsor-
ship deals from brands that
want to reach Latin consumers
in a different way.

Last year, for example, Hen-
nessy launched the Hennessy
D] Collective, a network of eight
Latin DJs who work at radio sti-
tions in seven major Latin mar-
kets, including Miami, New
York and Los Angeles.

“Wesaw Latino DJsas great
potential brand ambassadors
because they have credibility
with Latin audiences,” Hen-
nessy director of Hispanic mar-

keting Manny Gonzalezsays.

The collective includes DJ
Lobo of WSKQ New York and
DJ Geraldo at KLOL Houston.
Notall of the DJs work at Span-

ish-language stations, includ-
ing Miami's DJ Laz, who hosts
the morning show on WPOW.

“We are reaching a bicultural
lifestyle,” Gonzalez says. “What
was important for us was to
identify credible Latin ambas-
sadors, regardless of language.”

Members of the D} Collec-
tive make appearances on be-
half of the brand at nightclubs
and at retail outlets like super-
markets and liquor stores.
They also pro-
mote Hennessy
through their so-
cial networking

Latin

Notas

Creative Media, the Central
Islip, N.Y., company that organ-
izes the annual Latin D] con-
ference Latin MIXX.

The trend has accelerated in
the last year as brands increas-
ingly view DJs as ones who
“can fill up the clubs, break
new records and push the but-
tons,” Montano says.

This year’s Latin MIXX, July
12-14 at the Times Center in
New York, will feature the Hen-

nessy D] Collec-
tive, as well as
other brands like
Heineken and

LEILA
COBO

accountsandon
the air. In turn,
Hennessy pays
them a fee and
purchases spots
on their stations.
“More and
more, | see Latin brands mak-
ing the D] a star instead of
going for the artist,” says Kevin
“Pills” Montano, president of

A

Pepsi, which also
support D]Js.
Heineken

@
L )

=2

announced in
April that its
new Green Rib-
bon initiative,
which provides assistance to
aspiring Hispanic musicians
and arts organizations, would
contribute $10,000 to D] school

Hennessy

Spirit of New York: Hennessy ad featuring WSKQ’s DJ LOBO.

DJ4LIFE for Spanish-language
D] classes. It's Green Ribbon’s
first donation for DJs.

Alex Frias, who owns New
York-based entertainment mar-
keting company Track Market-
ing Group, says Latin DJs have
been relevant for the past decade,
with isolated partnerships here
and there with brands like Pepsi.
But now, “sponsors) have started
making that connection and
started seeing what was moving
the needle,” Frias says.

Last March, for example,

WSKQ DJ Alex Sensation was
named spokesman for the John-
nie Walker Black label in the
New York tri-state area. And
Frias is working on another local
program with Dewar’s whiskey
to recruit D)s to become “social
ambassadors” for the brand.
“Latin stars are few and far
between,” Frias says, “so it’s,
‘Hey, how do we add that
cool buzz?' ” .ee

For 24/7 Latin news

biz and analysis, see
X billboard.biz/latin.

JoinThe Club

Cuban Artists Tour The U.S., But With A Lower Profile

Thanks to easing travel restric-
tions under the Obama admin-
istration, the U.S. Interests Sec-
tioninHavanasays it hasissued
more than 300 visas this year to
Cuban jazz artists, dance
bands, folk groups, singer/
songwriters and other artists.
While such high-profile per-
formers as revolutionary bal-
ladeer Pablo Milanes and the
National Ballet of Cuba are
among those who are perform-

ing in the United States, it’s
clear that thisisa quieter Cuban
invasion than the one that fol-
lowed the unexpected success
of the 1997 Nonesuch album
“Buena Vista Social Club.”
Although principal mem-
bers of the original group that
Ry Cooder assembled for the
album have since died, a new
incarnation of the band, Or-
chestra Buena Vista Social
Club, kicks off a four-city tour

Aug. 20 that includes the Hol-
lywood Bowl and the Austin
City Limits Music Festival.

The new group, which fea-
tures original member Omara
Portuondo, is sure to find an
audience, says Scott Southard
of tour management agency
International Music Network
in Gloucester, Mass.

But he doesn’'t expect the at-
tention that ensued in the wake:
of “Buena Vista Social Club,”

Back in the U.S.A.: Members U@

ORCHESTRA BUENA %
' SOCIAL CLUB, wit | ¥
m;rri ]

>

which has sold more than 1.8
million units inthe United States,
according to Nielsen Sound-
Scan. IMN currently doesn’t
have any other artists from
Cuba onits tour schedule.

“The climate in the mat-
ketplace now is not really
conducive for developing
acts outside of pop-rock,”
Southard says.

Arturo O’Farrill, the New
York-based pianist/band-
leader and son of Latin jazz
legend Chico O’Farrill, has
launched an exchange pro-
gram between the Cuban
Music Institute in Havana and
Columbia University. The
program, O'Farrill says, will
“begin anew a conversation
betweenjazz and Afro-Cuban
music that’s been disrupted
and dormant for SO years.”

While he’s heartened by the
opportunity for greater cul-
tural exchanges, O’Farrill says
he doesn’t believe it will nec-
essarily lead to a new Cuban
music boom in the States.

“l don’'t really envision
Cubans gaining wider audi-
ences,” he says. “But we’llsee
more Cubans performing in
the U.S. for audiences who

love their music.”

For American artists, the
loosening of embargo restric-
tions has resulted in renewed
interest in going to Cuba and
the cachetit can addto a proj-
ect.On June 21, Concord Music
Group released the album
“Ninety Miles,” which vibra-
phonist Stefon Harris, saxo-
phonist David Sanchez and
trumpeter Christian Scott re-
corded in Havana with Cuban
musicians Harold Lopez Nussa
and Remer Duharte. The al-
bum cover features the Amer-
icans riding in a vintage car
through Old Havana.

Also reaching a hand across
the water is Jackson Browne,
who recently stepped onstage
at the Hollywood Bowl duringa
Playboy Jazz Festival perform-
ance by Cuban singer/song-
writer Carlos Varela and read
an English transiation of the
lyrics of one of Varela’s songs.

Browne, who toured Eu-
rope with Varelain 2004, says
live performance is the key to
building a U.S. audience.

“Like any band, you’'ve got
to keep playing,” he says. “You
just have to keep showing up.”

—Judy Cantor-Navas

EN ESPANOL: All the great Latin music coverage
{COM vou’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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RADIO HOST PIOLIN
GOES HOLLYWOOD
Eddie “Piolin” Sotelo, one of
the most influential Spanish-
language radio hosts on the
Univision radio network, is
moonlighting on the small
and big screen. He recently
lent his voice to the film “A
Better Life” and on July 19
will guest star on an episode
of TNT’s “Hawthorne,” which
stars Jada Pinkett Smith and
Marc Anthony. “These oppor-
tunities are blessings,” Sotelo
says. “I’'m very connected to
my radio listeners and | don’t
take that responsibility
lightly.” Sotelo hosts the
morning show “Piolin por la
Mafana” on regional Mexican
KSCA (La Nueva 101.9) Los
Angeles and has appeared on
the Will Ferrell-produced
HBO series “Eastbound &
Down.” He’s also appeared
on CNN, Fox News and
“Good Morning America” to
discuss immigration reform
and other issues.

—Justino Aguila

MILLY QUEZADA SIGNS
TO VENEMUSIC
Dominican merengue star
Milly Quezada has inked a
recording deal with inde-
pendent label VeneMusic.
“Aqui Estoy Yo!,” Quezada’s
first album for the label, is
due Aug. 23. The first single,
“Toma Mi Vida,” is a duet with
fellow Dominican Juan Luis
Guerra. The album was pro-
duced by Quezada and her
manager Pedro Nufez de
Risco, and includes merengue,
bachata and tropical fusion.
—Leila Cobo

AT&T SPONSORS

MANA TOUR

As part of its partnership with
Mexican rock group Mana
and the band’s Drama y Luz
tour, AT&T will host different
events in select stores nation-
wide offering activities and
promotions related to its
music offering in general and
to the Mana tour in particu-
lar. Fans who visit AT&T stores
will be able to obtain tickets
to their local Mana show by
signing up for an AT&T
mobile calling plan or its
U-verse digital TV service.
Information on the promo-
tion can be found at att.com/

mana. —LC

BOTTOM: JOHANN SAUTY



Organ music: The He‘ab and the -
Heart’s KENNY HENSLEY,

JONATHAN RUSSELL, CHARITY

ROSE THIELEN, JOSIAH JOHNSON,

TYLER WILLIAMS and CHRIS

ZASCHE (from left)

EVERY INDIE ARTIST, band and labelis
independent inits own way. The strategies for
success are as varied as the styles of music,

the executives and the attitudes—these are the
very states of independence. Labels and artists
from Texas to Denver to Missourito Los Angeles;
genres from folk to metal to lup-hop to country to
Jjazz are all serious about amazing music, e

with fans and doing the most forward kind of
business. Synchs, indie record stores and the
resurgence of heritage artists—it’s all a part ofthe
indie universe. Everyone’s paths are different—but
the goals are the same: figuring out ways to have the
most people experience the most music.
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SHAWN BRACKBILL

SERENDIPITOUS
SYNCHRONICITY

SUBPOP RECORDS—
SEATTLE

BY DEVON MALONEY

ne day last spring, Tyler Williams lost
| his cell phone on the streets of Seattle.
f The drummer for folk band the Head
and the Heart never expected to get it
back, let alone within the prophetic series of events
that followed.

Williams’ bandmate Charity Thielen got a call that
day from a stranger who found the phone. Thielen con-
nected the two, and they arranged to meet at the man’s of-
fice, around the corner from Seattle’s Pike Place Market.

What seemed, at first, 1o be a chance encounter with
a good Samaritan instantly became something more,
when Williams found himself on the doorstep of Sub
Pop Records.

“I'had to hold back from saying, ‘My band is recording
an album right now, let me get you a demo! ” Williams
recalls with a laugh. “I called Charity the second I left
the building and said, ‘This is an omen. My phone was
just picked up by a Sub Pop employee.

He held his tongue at the time, but the drummer’s
Sub Pop premonition materialized several months later,
when the Head and the Heart signed with the seminal
Seattle label, after a veritable feeding frenzy in which
both majors (Warner Bros. and RCA among them) and
indies (like Glassnote) vied for their affections. Still,
it’s no accident that got the Head and the Heart where
it is now, with 45,000 units sold (according to Nielsen
SoundScan) and slots on national and international
tours opening for the Decemberists, Iron & Wine and
Death Cab for Cutie.

Nor is the sextet your average flash-in-the-pan buzz
band. Though the group had every opportunity to
blow up—Dby the end of 2011, it’ll have played Sas-
quatch, Bonnaroo, Newport and Austin City Limits,
not to mention the late-night trifecta of “Letterman,
“Conan” and “Fallon”—the Head and the Heart prefer
to play low- and mid-capacity venues. The band tours
small towns and chats with fans on Twitter and at its
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merch table. The act concentrates on local, noncommercial
radio stations and plays in-store sets to support independent
record shops. The Head and the Heart is taking care to leave no
stone unturned, and this grass-roots approach—coupled with
a hotbed local scene and a universal appeal—has enabled the
band to realize an uncompromising, independent career path
that works—and works well.

Any way you slice it, the Head and the Heart is a young group.
Its six members met less than two years ago, at several open-mic
nights at Conor Byrne Pub, a Seattle bar and venue that has become
a staple of the city’s burgeoning folk and blues scenes in recent years.

While Thielen (violin/vocals) and Chris Zasche (bass) are na-
tive Seattlites, the other four had recently coalesced there: Wil-

“You have to make even
more of an effort if youw've
reached people ina
general way to reach
them in a specific way.”

Josiah Johnson,
The Head and the Heart

liams and Jonathan Russell (guitar/vocals) from Virginia, Josiah
Johnson (guitar/vocals) and Kenny Hensley (piano) from southern
California. They began writing and performing together in the
Pacific Northwest, playing everywhere from tiny bars and street
corners to friends’ living rooms and wooded Seattle waterfronts.
Their harmony-infused folk-pop songs, many about growing up
and moving on, caught on in a community where fans and fellow
musicians were eager to share new music.

“I remember our first set of concerts,” Johnson says. “We'd see
the same people coming back but they’d come with a couple more
of their friends, and then a couple more the next time.” The au-
dience rose exponentially, as Seattle’s folk scene fell in love with
singalong melodies like “Rivers and Roads.”

Among those won over in the early months of the band’s suc-
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cess was Hannah Levin, a D] at noncommercial KEXP Seattle. As
host of local music show “Audioasis” Levin often invites Seattle
bloggers to guest-DJ. On one such occasion, Abbey Simmons,
co-founder of the blog Sound on the Sound, brought a Head and
the Heart demo to share.

“I listened to about 45 seconds [of “Down in the Valley”] and
texted my producer to say, ‘We need to book these guys right now
for an in-studio, ” Levin says. “When you've been in the business
aslong as | have . .. you can just tell when [a band] is going to go off.
And it was really clear with them.” Within weeks of its “Audioasis”
session, the Head and the Heart opened for Vampire Weekend.

Even with the band’s tireless work ethic (or perhaps because
of it), happenstance trails the Head and the Heart everywhere:
The day Billboard met
the band at a dimly lit
New York diner marked
the one-year anniversary
of its self-released debut
album. For the release
show, the members re-
turned to their birthplace:
Conor Byrne Pub, where
more than 200 friends
and fans congregated in
support. The show sold
out easily, and during the
next few months, the band
members found them-
selves ordering box after
box of replenishments for
local record stores Sonic
Boom and Easy Street.
Fans were not only shar-
ing the music—they were
buying it multiple times
over, as gifts for friends
and family.

By the time the Head
and the Heart signed
with Sub Pop in Novem-
ber 2010, the group had
sold nearly 8,000 cop-
ies {according to Nielsen
SoundScan) of its nine-
song debut, racking up
mentions on Northwest
music blogs and in alt
weeklies, all with neither
label nor management to
push the record.

A few label ears perked
up at the ring of 10,000
self-released copies, and
a fierce courtship en-
sued. But the group had
known all along where
it would eventually land.
“They’re exuberant and
charismatic, but there’s

Body rockin', The Head and
the Heart"sJOSIAH JOHNSON
and CHARITY II?i::'SE THIELEN

also a confessional quality to their songs,” Sub Pop co-founder
Jonathan Poneman says of what attracted him to the group. “It’s
something very unpretentious, unrefined . . . it feels real.”

The flexibility the band found with the heavy-hitting indie label
allowed it the immediate access and freedom it needed to continue
developing a career, the foundations of which the group had al-
ready established. “They wanted to be sure they were in a place
where they could have that organic growth,” the band’s manager
Matt Shay says. “And I think that’s exactly what’s happening now.”

Of course, the label’s Seattle address also came in handy: As
Poneman puts it, “f we’re messing up, they can come on down
to the office to yell at us.”

“It was more than the convenience thing, though,” Thielen says.
“We were [both] birthed there, in Seattle. That was cool for us.”

hen the band signed the deal, it had run out of
CDs. Instead ofimmediately pushing a physi-
cal rerelease, however, Sub Pop director of
marketing Kate Jackson says the label decided
to let the album build organically, without promotion, on the
digital market. The soft rollout was supported solely by touring.

“They were exposed to a new audience time and time again,
so it just continued to sell at [whatever] price it could be bought,”
Jackson says. “It was a crazy digital boom.” She adds that the Head
and the Heart project has been relatively hands-off, which speaks
to its success, both now and in the future.

“We don’t have to invest thousands of dollars in a marketing
campaign with a band like the Head and the Heart,” Jackson says.
“They’ve already got this momentum going, so we just build on
wherever it's naturally going anyway.” When the band finally re-
released the physical record on Sub Pop, it chose to drop it on
Record Store Day in April, playing two free in-store shows at the
shops that drove the group’s success from the beginning: Easy
Street and Sonic Boom.

The act continues the record store tradition whenever possible
on tour. As Zasche explains, the band’s enthusiasm for these in-
store performances isn't just to support independent shops. “A lot
of our shows are still bar shows,” he says, “so when we get to play a
daytime set, we have the chance to play for [a younger crowd], too.”

That desire to reach fans regardless of demographic has been
a crucial factor in the band’s success, according to—well, all of
them. “One of our main goals . . . from the beginning has been
to make people’s experience with the music as personal . . . as
we possibly can,” Johnson says. This means talking to fans after
concerts and responding to their tweets, even offering guest-list
spots to those who travel from afar to attend shows.

“There have been nights when it’s been stressful, crazy,” Hensley
says of the band’s ritual post-show meet-and-greets. “But it means
the world to someone . . . it’s important.”

The band’s universal appeal, coupled with its intimate, slow-
boil approach has steadily developed a network of loyal and
diverse fans whose support has launched the band’s album
to No. 1 on four of Billboard’s regional Heatseekers album
charts, No. 3 on the overall Heatseekers Albums tally, No. 4
on Folk Albums and even a slot on the Billboard 200, at No.
171. On April 10, the band sold 20,000 copies of the Sub Pop
release, according to Nielsen SoundScan. In slightly more
than two months, that number has more than doubled, reach-
ing 45,000. “It’s not that they're reinventing the wheel here,”
manager Shay says of the band’s personal tactics. “They’re
just really, really good at it.”

The group’s word-of-mouth promotion even reached Dave
Matthews, whose doctor gave him the album. Fellow Seattlite
Matthews asked the band to open for several of his West Coast
dates and perform at his touring festival, the Dave Matthews
Band Caravan. The support from Matthews, whose music draws
an entirely new crowd, has expanded the Head and the Heart’s
reach—something the members are more than happy to embrace.

“One band’s success, especially in the indie world, could be
the absolute opposite of what another band would want for them-
selves,” Sub Pop’s Jackson says. “[The Head and the Heart] have
no target demographic.”

Even as the group tours Europe with Death Cab for Cutie and
its single “Lost in My Mind” breaks the top 10 on Billboard’s Triple
A radio chart (the song is No. 8this week), the Head and the Heart
has maintained that chain of local good will and continues to col-
laborate and play shows with local Seattle bands like Campfire OK
and Devil Whale—the latter joining the Head and the Heart on
its first national headlining tour this fall.

“There are things [we] do as a smaller band that you can still do
as a bigger band,” Johnson says. “There’s always a way to bring it
back down to an individual interaction . . . you have to make even
more of an effort if you've reached people in a general way to reach
them in a specific way.”

“It’s like that tree theory,” Zasche says (to the immediate chorus
of “It’s the Zasche Tree Theory!”). “As you get further out there,
and reach the people at the smaller branches, you have to support
yourself by strengthening your roots.” o

TIM MOSENFELDER/GETTY IMAGES
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TOP: REBECCA MILLER

NEARING
s Mumford & S Sigh
umfor: ons’ “Sig
STATUS No More" is the third-
best-selling album of
Mumford 2011. The set—which
& Sons has sold 935,000 cop-
GENTLEMAN OF ies in the United States
THE ROAD—-LONDON according to Nielsen
GLASSNOTE SoundScan—trails
RECORDS— releases by top-seller
NEW YORK Adele (“21”) and runner-

up Lady Gaga (“Born

This Way”). Not bad for
a British folk-rock four-
piece that recorded
“Sigh No More” and
released it in the United
Kingdom in October
2009 onits own label,
Gentleman of the Road.
After sweeping Eng-
land, the Mumfords
started to gain trac-

tion in America after
licensing the album to
U.S. label Glassnote
Records, whose founder
Daniel Glass was mes-
merized by the act dur-
ing aconcert at New
York’s Mercury Lounge.
In February, “Sigh”
peaked at No. 2onthe
Billboard 200 following

the banc’s performance
alongside Bob Dylan
onthe Feb. 13 Grammy
Awards telecast.
The group received
Grammy nods for best
new artist and best rock
song (“Little Lion Man™),
but didn't win either
award. Next time.
—Mitchell Peters

TOoPINDEPENDENT ALBUMS

POS. TITLE ARTIST IMPRINT/LABEL
1 “Sigh No More” MUMFORD & SONS Gentleman of the Road/Glassnote
"2 “MyKindaParty” ~ JASONALDEAN " BrokenBow -
3 “The Suburbs” ARCADE FIRE Merge o
4 “God Willin’ & the Creek Don’t Rise”  RAY LAMONTAGNE & THE PARIAH DOGS R
5 “War Is the Answer” FIVE FINGER DEATH PUNCH Prospect Park
6  “TheKingofLimbs” . RADIOHEAD ~ XL/Ticker Tape/TBD
7 “What Separates Me From You” A DAY TO REMEMBER Victory
"8  “Helplessness Blues” ~ FLEETFOXES ~ SubPop R
9 "Thor_n_pson Square” THOMPSON SQUARE Stoney Creek
; -1-6 _. —"?ownmé'-r(EP) il gt _AARON LEWIS ) - L Stroudavarious T
n “4X4=12" i DEADMAUS o MauStrap/Ultra
12 “Wolfgang Amadeus Phoenix” ~ PHOENIX W - Loyaute/Glassnote
13 “Thank You Happy Birthday” CAGE THE ELEPHANT DSP/Jive
14 “Joy to the World” PINK MARTINI " Heinz | By o
15 “Rehab” LECRAE Reach/Infinity
_1_6 ) "Greaiést-Hits” BLLLIE B P;IGTLEY CR(JE = - Métley/Eleven Seven
17 “Barton Hollow” THE CIVIL WARS Sensibility
18 “Until We HaveFaces” @ RED " Essential )
19 “Showroom of Compassion” CAKE Upbeat
" 20 “High Violet” T THE NATIONAL ~ 4aDp e

Rankings are based on respective chart performance in Billboard issues dated July 10, 2010, through July 2, 201, Top Independent Albums are based on aggregated sales data for each
title in the weeks it appeared on the chart during the eligibility period. Top Hot 100 Independent Songs reflect accumulated radio, sales and streaming points as measured weekly on

the Billboard Hot 100. Top Independent Social Artists are ranked based on aggregated points accumulated by each artist while on the Social 50 chart. Titles and artists are considered
independent if they're either not signed to any kind of label deal or signed to a label that's soid through independent distribution, including those fulfilled through major branch distributors

TEAMWORK

Antho
Davaid
ROLLING MOJO-ATLANTA

PURPOSE MUSIC GROUP-—
NEW YORK

Whether an artistis signed to an indie or major label, An-
thony David says it all boils down to one thing: the staff.

“Look at the people working there,” he says. “You
can be on a major with a big budget or on an indie
without deep pockets . . . it’s all the same if you don't
have everyone’s backing. It’s about being the principal
artist wherever you are.”

David is familiar with both sides. Back on the indie
circuit after a stint with the majors, the Atlanta-based
singer has returned to the R&B charts with the biggest
single of his seven-year career. Midtempo groove “4ever-
more,” featuring Algebra and Foreign Exchange member
Phonte, soared to No. 2 on Billboard’s Adult R&B chart
and No. 18 on Hot R&B/Hip-Hop Songs. It’s the lead
track from his third studio album and first under his
Rolling Mojo imprint with Purpose Music Group/EOne.

Three years ago, David was signed to India.Arie’s
Universal Republic imprint Soulbird. The friends/
co-writers picked up a 2009 Grammy Award nomi-
nation for their duet “Words,” which peaked at No.
53 on Hot R&B/Hip-Hop Songs. The song appeared
on David’s lone Soulbird/Universal Republic album,
“Acey Duecy,” which was a compilation of his two ear-
lier indie releases on Brash Music: 2004's “3 Chords
& the Truth” and 2006’s “The Red Clay Chronicles.”

“Brash was brand-new and had money, but didn’t
have a consistent network in terms of radio and other
relationships,” David says. “And at Universal, [ didn’t
feel I had a team there to push me and my music for-
ward. I asked to be released, and they did.”

Signing with Purpose last year, David says he found an
experienced team with stronger radio and marketing ties,
not to mention the chance to establish his own imprint.
“It’s all about timing and the people on staff,” he says. “My
goal is to win—not just make noise.” —Gail Mitchell

the principal
artist
wherever
you are.”
Anthony David
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tz& The

antrums

DANGERBIRD
RECORDS=LOS
ANGELES
Fitz & the Tantrums may
be riding high on the
success of recent single
“Moneygrabber,” which
this weekis No.150n
Billboard’s Triple A chart,
but the band’s fortunes
haven’talways shined
so bright. In fact, despite
attracting steady praise
and acouple of high-
profil@opening slots
on tours with Maroon 5
and Flogging Molly, the
Los Angeles soulband
spentits early years
steadily driving up more
than $100,000in debt
covering its own travel
expenses—and in des-
perate need of abreak.

“Wie went into [South
thwest] in 2010
of the shortlist of
z bands,” says

bers include
le Scags (co-lead
Is), John Wicks
s), Ethan Phil-

played our show
in the back you

could see every presi-
dent from every record
label, every A&R per-
son, every who’s who
of whatever. They all
watched and they all
left. No one even said
hello to me.”

But then Los Ange-
les-based Dangerbird
Records stepped in,
and the band’s fortunes
changed. At that same
SXSW, Dangerbird
(home of Silversun
Pickups), which already
counted Fitz & the
Tantrums as aclientin
its licensing division,
invited the band to
play its unique brand of
retro soul at a benefit
gig for its ge=founder
Jeff Cast ’s Pablove
Foundation. Castelaz
was floored by the
band’s high-energy live
show and impressed
by Fitzpatrick’s hustle.
He walked away feeling
the band just needed a
proper push.

“[Theylhad goneon
a couple tours already,”
Castelaz recalls. “[The
2009 single “Winds of
Change”] on YouTube
was getting a lot of at-
tention. Butin order to
scale that, you really
need to have something
that we call arecord

label, inits current
configuration, to really
collectand collate all of
the information that one
finds when they’re try-
ing to develop aband,
thenloaditinto acan-
non and light it off.”

In April 2010, Dan-
gerbird signed the
band to alabel and
publishing deal,and a
month later, gave Fitz
& the Tantrums’ self-
produced 2009 EP,
“Songs for a Breakup
Vol.1,” a proper release.
The band’s debut
album, “Pickin’ Up
the Pieces,” arrivedin
August on Dangerbird
and by October, the
group was playing on
Daryl Hall’s popular
Internet jam-session
program “Live Fro|
Daryl's House” an

to alabel—asingle
terrestrial radio.

A label-support
month-long cross-

A stations to begin
ing “Moneygrabber;

seemingly en masse. A
slew of late-night per-
formances on “Leno,”
“Letterman” and
“Conan” all followed,
and almost a year later,
“Pickin’ Up the Pieces”
is selling roughly 2,000
copies per week, and
has sold more than
63,000, according to
Castelaz. This sum-
mer, the band willtour
domestically until the
end of July before a
quick trip to Australia
that’ll wrap in time for
the group to perform at
Lollapalooza in August.
The relentless touring
schedule is necessary
because while things
are on the uptick, Fitz
& the Tantrums under-
stand that they’re stillan
independent act.
“[Dangerbird is] a
nimble company that is
trying to survivein are-
cession economy,” Fitz-
patrick says. “So there
are definitely pluses and
minuses where we are
still forced to do things
ina very economical

—Paul Cantor
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hile independent
music has always
had a significant
role within indie
stores, that sector is becoming even more
of an inventory anchor to those slores as
certain industry trends accelerate.

“Indie labels and distributors have al-
ways been our biggest supporters and
their music is our stock in trade,” says
Eric Levin, owner of Criminal Records
in Atlanta and head of the Assn. of In-
dependent Media Stores. “Indie labels
are getting stronger because of passion
and commitment to the music, and be-
cause it is a completely different business
model. It’s a commitment to the artist,
their career and their legacy.’

One rend fueling indie-label sales
growth is that “kids are buying vinyl again,
which means you have to go to indie stores
if you want to buy it,” says Darren Blaze,
who owns Shake It Records in Cin-
cinnati. While the major labels have been
involved in vinyl, the indies were the ones
that supported it the most, with practically
all releases coming out with a vinyl coun-
terpart. Blaze says indie music comprises
60%-65% of his store’s sales, while the ma-
jors comprise 30%-35%.

The other trend favoring indie labels at
indie stores, according to Karl Groeger
Jr., whose family owns Looney Tunes
in West Babylon, N.Y., is that as big-
box stores have creamed hit music sales
by loss-leader pricing, the independents
have had to get by with a deeper selection,
which mainly comes from selling one-
sies and twosies of indie records. “Also,
as Best Buy carries less SKUs, we carry
more—the bulk of that comes from indie
records. We carry more indie records, we
sell more,” Groeger says.

Another indie-label trend, says Chris
Brown, VP of Portland, Maine-based
music chain Bull Moose, is Internet mar-
keting. “Back in the day you'd see some-

Mom

Indie Stores Say Indie Sales Are Strong
By Ed Christman

thing in the release book and maybe carry
it because it’s interesting and maybe you'd
sell one copy of the record,” he says. “Now,
with the Internet and even the bands chip-
ping in to promote themselves, we can sell
10 copies of an unknown indie band
even if they don’t come to town.”

Indie sales are growing at indie stores.
“It comprises the majority of our sales,”
Levin says. “There was definitely a time
when the majors were the majority of sales,
back in the high times of the 1980s and
1990s when they were flush and spend-
ing money on marketing.” In Brighton,
Mass., Newbury Comics head of pur-
chasing Carl Mello reports that indie-
distributed music comprised about one-
third of sales, although in the last three
months that segment has been even larger
because indie music is up about 25%. “It’s
release-driven,” Mello says. “The indie la-
bels have a lot of hits now . . . [like] Bon
Iver and Mumford & Sons.’

What may be paying off for the indie
labels is that they're still spending money
on marketing projects, something that the
majors seem to be backing away from
when developing new bands. “The majors
aren’t spending for marketing like they
used to,” Brown says. “Independents still
are, and they can stick with projects longer.
But then, they’'ve always been that way.”

And while a loyal consumer base has
always identified with its favorite indie
stores, that phenomenon is more pro-
nounced nowadays, according to Blaze.

“It’s interesting now that My Morning
Jacket and Bon Iver chose to partner with
Best Buy and Urban Outfitters, respectively,
and you can read all the blowback they are
getting online [at Facebook, for example],”
he says. “Both bands were nurtured by
indie stores. We were stocking My Morn-
ing Jacket when they sold one unita month.
What good are you doing when you start to
undercut the retailers that supported you?
Their fans are starting to get that.” - «

ARTIST
AND
OWNER

Tech N9ne

STRANGE MUSIC—
LEE SUMMIT, MO.

“I hate talking about that number,” says Aaron Dontez
Yates, a frenetic man known to his legion of followers
as Tech N9ne (@TECHNINE). “Now all my family and
friends are trying to get money from me.” The usually
intense Kansas City, Mo., native is being jovial, but the
number he’s referring to is quite serious. According to
reports, hislabel, Strange Music (@StrangeMusiclnc),
which he launched in 1999 with partner/CEO Travis
O’Guin (@StrangeMusicCEOQ). earned approximately
$15 million in 2009 alone. It’s an astronomical figure-
considering they’ve done it without (virtually) any sup-
port from radio or TV.

Tech N9ne’s 12th and latest album, “All G'sand 7’s,”
released June 7, debuted at No. 4 on the Billboard 200,
moving 56,000 copies, according to Nielsen SoundScan.
Cue the proverbial phone calls from the majors look-
ing to get in the Tech N9ne business. “Def Jam called
today,” the rapper says. “And it’s great (o hear that after
my first-week sales everybody at Warner Music Group
had to get pulled into a meeting and the boss asked
them, ‘Il want to know why somebody like a Tech N9ne
is selling more than our major artists? What the fuck
are we not doing?’ That’s flattering to me.”

Hyperbole? Maybe not. Especially as a co-sign from
Lil Wayne (during a radio interview) seemingly came
out of nowhere. Tech didn't waste any time. He promptly
reached out to Wayne, who is featured on “All 6's” with
the likes of Snoop Dogg, B.o.B and T-Pain. Then there’s
Strange Music’s roster: Jay Rock, Brotha Lynch Hung,
Krizz Kaliko and jMayday!, among others—a profitable
12-act imprint to which Tech takes a hands-on approach.

“Ie’s involved in bringing in all the acts we sign,’
O’Guin says from Strange Music’s 18,000-square-foot
offices in Lee Summit, Mo. He notes that the one-stop
operation also includes a merchandising department, a
screen-printing business and a vehicle-wrapping com-
pany. “From a creative standpoint, this is Tech’s world,
O’Guin adds. “Strange Music is all about cutting out
the middleman. We truly believe in our movement and
our ability to connect with fans in a way that got lost a
long time ago in the majors system.”

Success, though, seemed out of reach a decade ago. For
starters, Tech N9ne is an African-American rapper with
red spiky hair and wild-man face paint. His rabid fans,
who proudly proclaim themselves “Technicians,” are more
likely to follow Insane Clown Posse than sonieone like
Kanye West. But he got past label rejection by relentlessly
grinding. Tech averages 250 shows per year (booked by
Mark Reifsteck of Strange Music Artists Booking).

Indeed, Tech’s come-up is no accident. But still, the
veteran performer says there is one drawback. “I can’t
go to the movies by myself anymore . .. people won't let
me relax,” he says. “Isn’t that crazy?” —Keith Murphy
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Arch Enemy

CENTURY MEDIA—-
LOS ANGELES

Death metal act Arch Enemy once released an album
called “Wages of Sin.” But for this Swedish five-piece
going the independent route has proved anything
but bad math. Formed in 1996 and led by singer An-
gela Gossow since 2000, the band has released eight
studio albums, with all but its debut (“Black Earth”)
handled by Century Media—a Los Angeles-based
indie that specializes in metal, hard rock and hard-
core acts and has offices in the United Kingdom,
Europe and Australia.

It lacks the financial muscle of a major, but Cen-
tury has helped the heavy touring act generate more
than 400,000 album sales in the United States, ac-
cording to Nielsen SoundScan. Its most successful
album, 2005’s “Doomsday Machine,” peaked at No.
12 on Billboard’s Independent Albums chart and has
sold 108,000 copies. The self-managed group’s latest
studio set, “Khaos Legions,” debuted at No. 13 on
Independent Albums and at No. 78 on the Billboard
200, following its June 7 domestic bow.

“Being your own master is very satisfying but also
very challenging,” Gossow says. “Indie labels don’t
have the buying power majors have . .. Beingon a
major label means more exposure and most likely
more sold product. You have to work it 10 times as
hard with an indie label.”

On the plus side, being independent grants “max-
imum freedom in regards to our music, art, band
presentation, where and when we tour,” says Gossow,
who believes that, in the long run, sidestepping the
major-label setup is more sustainable. “Bands who
know what they want and how to do it are better off
signing to an indie label,” she says. “If you're willing
to work hard without the fast, big bucks—do what
we do and walk the walk.” —Richard Smirke

[ ] L H e N
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the walk.”

Angela Gossow,
Arch Enemy
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Shogging

BORSTALBEAT
RECORDS—

LOS ANGELES

After spending a de-
cadereleasing its Irish
punk full-lengths on
SideOneDummy and
(according to Nielsen
SoundScan) racking up
1.9 million album sales,
Flogging Molly decided
to formits own imprint,
Borstal Beat Records,
for latest album “Speed
of Darkness,” released
May 31with distribution
through Sony RED in
North America.

Drummer George
Schwindt admits that
the move has led to
more legwork from
the band, but having
aclearer voicein the
marketing rollout for
“Darkness” has been
a blessing. Flogging
Molly’s desire to release
aspecial edition of the
album and focus on
promoting one single
resulted in “Darkness”
being offered as a vinyl
LP with a code for a free
digital download, and
first single “Don’t Shut
’Em Down” clocking in
at No. 39 on Billboard’s
Alternative Songs
chart. “We now have
more creative control,”
Schwindt says. “Soif
we wanted to spend the
money on an alterna-
tive radio campaign, we
could do that without
being told ‘no.’””

While initial sales for
Flogging Molly’s “Dark-
ness” (39,000 copies
sold inits first week)
have almost mirrored
those of 2008 album
“Float” (48,000 first
week), Schwindt be-
lieves the real impact
of the self-release will
result from the band’s
emphasis on interna-
tional distribution. With
areputation as raucous
road warriors, the vet-
eran artists have seen
their crowds grow dur-
ing the group’s current
world tour by focusing
on promoting the new
album in Western Eu-
rope and Scandinavia.

“We’re starting to
see animpact at the live
shows in particular—in
Germany and in Swe-
den, we’ve had the big-
gest crowds we’ve ever
played for,” Schwindt
says. As the group
prepares to perform at
L ollapalooza in August,
and kick off a North
Americantrekin Sep-
tember, the drummer
says the group enjoys
“going the DIY.”

—Jason Lipshutz

TAKING ALL
MEETINGE

I-Octane

VPRECORDS—QUEENS, N.Y.
TAD’S RECORD—-MIANMI

Sing-jay I-Octane (born
Byiome Muir) ascended to
dancehall reggae’s upper
echelon in July 2010 with
his performance at Jamaica’s

Reggae Sumfest. Now heavily in demand on the North
American and European reggae circuits, I-Octane’s fu-
sion of hauntingly sung vocals with rapid-fire rhymes, as
heard on hits including “Bloodstain” and “Lose a Friend,”
reaffirm dancehall’s significance as a vehicle for compel-
ling commentaries and praising Jah, despite its infamous
vulgarities and gangster imagery.

[-Octane has digitally released his singles on various
Jamaica-based labels and licensed tracks to dancehall
compilations released by reggae independents Tad’s Re-
cord and VP. Currently unsigned, he’s considering of-
fers regarding the intended October release of his debut
album, “Crying to the Nation.”

“I have invested heavily in the I-Octane brand, financ
ing videos, publicity, even managing myself, so it’s a great
accomplishment reaching this far on my own,” I-Octane
says. “I won't sign a deal just to get an advance. Promo-
tion is more important because it brings more shows,

tours and a wider fan base.”

—Patricia Meschino

TOPINDEPENDENT

SOCIAL

ARTISTS

POS. ARTIST CHARTED TITLES IMPRINT/LABEL
1 CHRISTINA GRIMMIE 1 Unsigned
T2 TmiEsto 1 ——— Musical Freedom
3 JAMIELYNN NOON 1 DashGo
4 TYLERWARD 1 Unsigned
5 BOYCEAVENUE 1 3Peace -
E DEADMAUS ] MauStrap/Ultra
"7 DJBL3ND 1 - Unsigned
B WATSKY 1 Unsigned
"9 REBECCABLACK 1 Rebecca Black/Ark Music Factory
" 10 RADIOHEAD 1 %L/ Ticker Tape/TBD

LEFT" PATRIC ULLAEUS CENTER: DAN MONICK; RIGHT: STEPHANIE F:
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Kenneth
Whalum Il

THE BROORKLYN
CREATIVE-BROOKLYN N.Y.

When saxophonist Kenneth Whalum III decided to
release his own album, “To Those Who Believe,” in
December 2010, the Memphis-bred, New York-based
jazzman—who moonlights as a backup musician for
such artists as Jay-Z, Maxwell and Ludacris—saw no
point in going through a label to support his cause.
“First of all, it’s jazz—nobody’s making money,” Wh-
alum says. “So I put my own money behind it, paid all
the guys and put it out by myself.”

The end result, according to Whalum? “It’s the best
thing I could’ve ever done.”

The success of Whalum’s album only supports his
declaration. “To Those Who Believe” debuted at No.
24 on Billboard’s Jazz Albums chart and spent three
weeks atop iTunes’ jazz tally—rare accomplishments
for many working jazz musicians, be they independent
or signed to a label.

Through online distribution service TuneCore, ship-
ping copies of the album himself to mom-and-pop re-
cord stores like Spin Street Music in Memphis and sell-
ing copies at his own shows, Whalum says that between
December and April he sold more than 6,000 copies.
Not a large number, but when one considers Whalum
receives $7 of every album sold through his TuneCore
deal, going rogue seems worth the risk.

“In my case it helped because I got all the money,”
Whalum says. “I went into it knowing jazz records don’t
really sell like that, so I kind of rolled the dice.”

Though Whalum says the lack of a label makes it
difficult for him to book shows on his own and other
business dealings, he has amassed such a stellar repu-
tation that if he can’t book his own headlining show,
he’ll go on the road with other headliners like Jay-Z.

“It’s no skin off my back,” Whalum says about play-
ing with others versus playing his own music. “Labels
tend to hold [what they can do for you] over your head
and [ hate that. I've sort of built up an animosity to-
ward anybody who thinks that way.” —Jozen Cummings

my

album and put
it out myself.”
Kenneth Whalum Il
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Stephen Colbert

Third Man Records—Nashville

On the June 23 episode of Comedy Central’s “The Colbert Report,”
Stephen Colbert performed the song “Charlene II (I'm Over You)” with
the Black Belles. The track, a follow-up to a 2006 bit that featured the
stalker ode “Charlene (I'm Right Behind You),” was made available on
7-inch vinyl and at iTunes through Jack White’s Third Man Records.
The label had pitched the show on the collaboration to promote its
motto, “Your Turntable’s Not Dead,” during the program’s music week.

“We were looking for something to do television-wise that was a little
bit out of the ordinary instead of doing the regular late-night-circuit-
type thing,” Third Man label manager Ben Swank says. The imprint,
founded by White in 2001, is home to his various bands and acts like
the Greenhornes, Conan O’Brien and rapper Black Milk. The label’s
headquarters also serve as a record store, live venue and rehearsal space.

On June 24, Colbert and the Belles performed “Charlene I1” along-
side White at a New York park, while Third Man’s Rolling Record Store
truck sold the 7-inch. The label isn’t planning any future releases with
Colbert, but Swank says, “[We do] a lot of one-single deals. If it does well
and he wants to do it, we're open to anything.”  —Claire Lobenfeld

TOoPHOT 100
INDEPENDENT SONGS

POS. TITLE ARTIST IMPRINT/LABEL

1 “Stereo Love” Edward Maya & Vika Jigulina Ultra

2 “Dron't You Wanna Stay™ Jazon Aldean With K-Lili:,.I Clarkson Broken Bow

3 “Ar.e. Ydu .Go;{na"kis;-Me or Not” Thompson Square Stoney Creek

4 "My Kinda Party” Jason Aldean Broken Bow

5 “We No Speak Americano” Yolanda Be Cooi & Dcup Ultra B

B : “Dirt Road Anthem" Jason Aldean Broken Bow

7 Thé E;ve” Mumford & Sons Gentlemaﬁ of the Road/RE-D7GIassnote
“Little Lion Man" Mumford & Sons - Gantleman of the Road/RED/Glassnote
“Am Do ls Win” DJ Khaled Featuring T-Pain, Ludacris, Shoop Dogg & Rick Ross We the Best/eOne

110 “"Hald You (Hold Yuh)! Gyptian VP

LEFT JESSICA GLICK; RIGHT KRIS LONG/CCOMEDY CENTRAL
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LISA CARPENTER

Manna

Heaven

Zync Music Matches Indie Acts
With Major Licensing Deals

By Andy Gensler

e’re a small band from a small

country,” says Mette Lindberg, the

sprightly lead singer of Denmark’s

Asteroid Galaxy Tour. “It was a
shock when we got the Apple commercial—we never
expected it.”

That’s something of an understatement. When the
nascent band’s infectious “Around the Bend” became
the backing track to an iPod Touch commercial in Oc-
tober 2008, the group was unsigned, had played a grand
total of four gigs and had just self-released its first sin-
gle—1,000 copies of a song not used in the commercial.

“Finding bands at that level is not that rare for us,”
says Sanne Hagelsten, founder/East Coast partner of
Zync Music, the third-party synch-licensing company
that brokered the band’s Apple deal. Her company spe-
cializes in matching up-and-coming indie acts with
major licensing deals. “I was hanging out with an A&R
guy I knew who came across the Asteroid Galaxy’s five-
song demo. [He] told me about them,” Hagelsten says.
“I went to their Myspace page, looked on YouTube and
emailed management directly.

Which is pretty much how it goes for the more than
250 bands Zync Music represents. Its impressive ros-
ter ranges from the obscure (Bikini Machine, Pete &
the Pirates) to the up-and-coming (Grizzly Bear, Jeff
the Brotherhood) to the better-known (Animal Col-
lective, Metric) to the if-I-hear-that-song-one-more-
time-I"'m-going-to-kick-in-the-TV (Phoenix’s “Liszto-
mania” in a Cadillac ad, the Heavy’s “How You Like
Me Now?” Kia spot).

Licensing deals can be a career-saver—especially for
indie artists. A major TV commercial or film trailer
synch can mean a six-figure payout that once would
have taken an artist half a million in sales to earn (if
the act recouped). And the market is only expanding.

“We have loads of bands who come to us with no label,
manager or lawyer,” says Hagelsten’s Wes! Coast part-
ner at Zync, Marisa Baldi, formerly of Universal Music
Publishing Group. “We love finding new talent from
anywhere in the world.” And at the same time Zync has
connections to music supervisors who have matched its
bands with major brands (Nike with Sleigh Bells, Virgin
Mobile with Matt & Kim), blockbusters (songs in each
of the three “Twilight” films with groups that include
Blue Foundation, Band of Skulls and UNKLE featuring
Black Angels), videogames (Xbox and Local Natives) and

TV (“True Blood” with Flying Lotus).

The submission process listed on Zync’s website is
rather straightforward: 1t asks only that all submis-
sions have original and new material for an upcom-
ing release and that they’re sent through stream-
ing, be it from SoundCloud, Bandcamp, Myspace or
a band’s website. But be warned: Zync’s 10-person
staff, with offices in New York and Los Angeles, lis-
tens to and votes on upwards of 40-50 artists per
week and rejects 98% of all submissions. “We want
to be completely passionate about everything we are
pitching,” Baldi says.

The artists who work with Zync sign an exclusive
contract, and one of the first things the staff ascer-
tains is an artist’s willingness to have his or her music
synched. “Some have political issues about gas-guzzling
cars, shoes made in Third World countries; some are
anti-violence,” Baldi says. “When we ask them what
they won’t do, they often say, ‘Feminine hygiene prod-
ucts, pharmaceuticals, herpes ads’—like we'd ever pitch
those. We're not song-killers.”

The Asteroid Galaxy Tour didn’t have any issues
about its synch placements. “We use Apple products,”
Lindberg says. “If it was something we didn’t want
to be a part of, we wouldn’t do it. We’ve said ‘no’ to
many things.” Lucky for the band, Heineken wasn't
one of them. This past spring the Asteroid Galaxy Tour
hit synch placement gold for a second time when its
song “The Golden Years” appeared in an international
Heineken ad campaign. (Between Apple and Heineken,
the group’s music has been placed on “Gossip Girl,”
“Vampire Diaries,” “Chuck” and “One Tree Hill.”) The
promotion included both an ad and a full-length viral
video, both of which the band appeared in.

The beer ad came at the end of the campaign for the
act’s debutalbum, “Fruit,” and helped reinvigorate sales.
The album has now sold 50,000 copies, and the “Golden
Age” single has sold 130,000 digitally, according to the
band’s manager Henning Dietz. It went to No. 70 on
the U.K. singles chart, and taste-making U.K. station
XFM playlisted the track. The commercial helped open
up new territories for touring and the band has since
played Chile, Brazil, Poland, Hungry and Mexico.

“Synch deals are a great opportunity for unsigned
bands,” Dietz says. “The agencies don’t care how big
your band is. They want bands who sound unique
and stand out.” .

SHARING
BEATS
RADIO

CoreySmaith

AVERAGE JOE’S
ENTERTAINMENT -
NASHVILLE

For most indie acts—the goal is to sign with a major.
But that was never Corey Smith’s approach.

“The goal was never ... . even to go after mainstream
media,” Jefferson, Ga., native Smith says. “The goal was
always to make a living doing something I was passion-
ate about.” Smith has done just that. He released six
albums on his own before signing with Average Joe’s,
which issued his seventh album, “The Broken Record,”
on June 21. It debuts this week at No. 17 on Billboard’s
Top Country Albums chart. He's sold 900,000 digi-
tal singles and 200,000 albums during the course of
his previous releases and, according to Cass Scripps
(Smith’s booking agent at Buddy Lee Attractions), he
has grossed more than $6 million in touring in the last
five years—$2 million in 2010 alone.

He performed for the first time at the Country Music
Assn. Music Festival in June. He’ll appear on “Fox &
Friends” July 10 and perform at New York’s Mercury
Lounge July 11. “I guess you could say I'm the most
popular guy no one has ever heard of,” he says with
alaugh. “It’s nice to finally get a little recognition.’

His new single, “Twenty-One,” is gaining momen-
tum at country radio and the video is airing on CMT
and other outlets. “Sincere art is infectious,” Smith
says. “It’s like a good meal. When you have a good meal
or a good experience with music, you want to tell your
friends about it. That's where it starts. ['ve been blessed
that my music resonates with people.”

Smith encourages file sharing as a way to expand
his fan base. “Especially my earlier albums—because
they were made at such a low cost,” he says. “I paid the
albums off within the first few weeks in most cases,
so I didn’t have a problem with file sharing and people
burning the CDs. It sort of took the place of radio. Sites
like Myspace and Facebook were a huge help—and
near-constant touring.”

He says signing with Average Joe’s was a natural
move. “The record was already done and [they said],
“Wow, you've made a really good record. We think we
cansell it, ” he recalls. “That’s not the way most labels
work. Most labels A&R the album and have a lot of say
in making it. That’s not Average Joe’s. They understand
that an artist’s uniqueness is the most important thing.”

—Deborah Evans Price
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PRETTY LIGHTS
MUSIC—DENVER
Derek Vincent Smith,
aka Pretty Lights, has
mastered a beautiful and
illusory indie trick: how
to monetize free music.
Since 2006, the
electronic music pro-
ducer/performer has
released three albums
three EPs on his

ities in every city
lays on every leg.
all tour will include
cert venues with
capacities up to 5,000.
At 6 feet 9inches,
Smith often finds him-
self traveling to gigs in
roomier business class,
striking up conversa-"
tions with'seatmates
~who hadn’tb
;r""' posed tohismusic. He
~found that even after
telling them
was available for free ont
his site, they wanted to

itoriTunes.
wrap my head aroun
who these people are,”
Reed says with alaugh,
w0 “butlguessthey seeit
asaconvenience
So Smith started
selling his hip-hop and
soul-inflected wares
oniTunes, in the track-
- by-track format the
platform demands::
his site, only full-album
downloads are avail-
able.) Reed reports that
he’s averaging 20,000
downloads per month,
resulting in a six-figure m
annual income for the
artist, even after Apple
and TuneCore take
tlzjeir cuts. “We rf!ever
advertise to his fan
through Facebook, T h‘% “.
- g ter, anywhere that we L A
seII his music oniTunes,”
Reed says. “But people
typeinhisnameandjust

expectto findit.” ——

Similarly, special TR =
boxed sets—sold only
from the merch booth
on his tour stops and his
site—filled a strong fan
demandforkeepsake ... .. —
physical product, and s A A
supply a nice revenue
stream. Smith has signed
four other acts to Pretty
Lights Music—Gramatik,
Paper Diamond, Break ‘
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areplacement for the /
heyday of the record in-
dustry,” Reed says. ‘.‘.Bm/ &
it’s working incredibly
well for him and the art-
ists-on hi label.”

' ~—Kerri on

22 '%.LBOARD I JULY

%

3



* ok ok ok ok ok ok ok k&

LEFT: DARREN MAHURON ; CENTER: ZACK SMITH; RIGHT: COURTESY OF GOOD) MUSIC

LIVE
AND
DIRBOT

Givers
GLASSNOTE-NEW YORK

When Givers were discovered at last year’s Austin City
Limits Festival, they were given one condition before
Glassnote Records president Daniel Glass would agree
to release the Lafayette, La., quintet’s self-financed
LP, “In Light”: It had to be remixed. The band—five
multi-instrumentalists lead by Tiffany Lamson and
guitarist Taylor Guarisco—deliberated whether it
had the patience and desire to do the studio work,
but, according to Lamson, the group soon signed the
deal after “we made sure [Glassnote] had the same
passion and family values that we did.”

Ben Allen (Gnarls Barkley, Animal Collective)
took on the project, and “In Light” debuted at No.
12 on Billboard’s Heatseekers Albums chart in the
June 25 issue.

“Our initial campaign is to get people out to see
them live,” says Glass, who employed a similar
strategy to break Mumford & Sons. “They do a very
physically exhausting, passionate show. We brought
them to Non-Comm in Delaware where [radio pro-
grammers] from stations like WXPN and WFUV
could see them. It’s about getting airplay, but also
word-of-mouth.”

Prior to the album’s release, Givers secured book-
ings on “Last Call With Carson Daly” and “Late Night
With Jimmy Fallon” based on the band’s live show, a
high-energy brand of beat-driven rock with echoes of
artists they admire—Talking Heads, Arcade Fire and
Dirty Projectors. Performance informs the songwrit-
ing process as well. Half of the songs on “In Light”
sprang from one jam session that was captured on
a hand-held recorder.

“Some songs came from the purest form of a
jam you can imagine from five or six different
people,” says Guarisco, who, along with Lamson,
writes all the lyrics. “We got back to it a month
later, extracted the core DNA and basically took it
into the lab and slowly nursed and nourished it as
a group. The other half were ideas conceived by Tif
or me. We’d bring in the core of a song and fully
finish it by letting [the other members] go where
they want to go with it.” ~—Phil Gallo
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tocable

GOOD I MUSIC—-ZAPATA, TEXAS

Many indie acts take that route because they don’t have an alterna-
tive. But nortefio fusion band Intocable did so after failing to sign a
deal with EMI Latin, its label of 14 years. In 2010, the group tested
the waters by releasing a covers album through Sony Music Latin
distribution. But in March it released “2011,” an album of previously
unreleased material on its own label, Good I Music (distributed by
Texas-based Dasma Distribution). On its release date, the set was
priced at $8, less than any other previous Intocable album, and—in
an effort to reach its regional Mexican fan base, which favors physi-
cal releases—wasn’t available digitally until two weeks later.

The set bowed at No. 2 on Billboard’s Top Latin Albums chart (it’s
now No. 19), while the single “Prometi” is No. 1 on Regional Mexican
Airplay and No. 4 on Hot Latin Songs. “We knew the future was going
independent,” bandleader Ricky Mufioz says. Although the EMI rela-
tionship was solid, it had run its course, he adds. “It wasn’t fun any-
more . . . I'm all about vibes and being [in] a good-vibe environment.”

Intocable build its own studio, then hired its own engineers, press
and radio promotion teams. The band’s track record and relationships
allowed it to strike strategic alliances at retail, including Walmart,
which supported “2011” with in-store appearances and a “Sound-
check” special. And going indie, Mufioz says, allowed for quicker
movement—and harder work. “We now have one commitment: In-
tocable,” he says. “We put away all the middle people. We can dictate
everything we want to do—and it feels good.” —Leila Cobo
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“We’re getting
chances to work
with legends. And we
want to spread their
music to yo )
audiences as we
their longtime fans.”

David Bromberg. John Hiatt. The Bangles. Steve Cropper.
Indie labels like Appleseed, 429 and New West stress joint ventures,
social networking and touring as heritage acts return to the fore

t was once a joke.

Jim Musselman’s sister used to crack it about
artists signed to his Appleseed Recordings and
its sister label Red House.

The “joke” is now a strategy.

‘Sony Music—1972,” he says, laughing as he
realizes he has a roster full of acts once signed to Columbia
Records and RCA back when Paul Simon, Janis Joplin, Chi-
cago and Santana were keeping Columbia in Billboard’s top
10. “It’s all artists who toured the country and played col-
leges at that time.”

Pete Seeger, Donovan, Tom Rush, Roger McGuinn, Eric
Anderson, Loudon Wainwright 111, Hot Tuna and David Broin-
berg are among the key players on Appleseed and Red House.
The two labels gained mainstream attention in the '90s when
another Columbia artist, Bruce Springsteen, appeared on
a Seeger tribute albuin. Those 1972 stalwarts have albums
from that year that stand up today—Bromberg'’s self-titled
debut, Rush’s “Merrimack County,” Hot Tuna’s “Burgers”—
and Appleseed is among a group of busy indies connecting
new music with older fans.

A number of independent labels with independent distribu-
tion are finding an increasing number of former major-label
artists from the *70s and '80s looking to reconnect with labels

By Phil Gallo

that will commit to projects for extended periods of time—
and deliver 21st century marketing campaigns. In the last few
years, New West, Savoy’s 429, Appleseed and Model Music
Group have increased their emphasis on so-called “heritage
artists,” releasing albums with modern production values
and marketed with tools unavailable during the artists” hey-
days—NPR, Facebook, streaming—that older audiences have
come to embrace.

“Our strength is in the fact that the majors are leaving this
arena,” Savoy Label Group president Steve Vining says. His
release schedule this year at 429 includes albums from Rob-
bie Robertson, Steve Cropper, Bruce Hornsby and Joe Cocker.
“We're getting chances to work with legends and heroes, peo-
ple we've followed [for decades]. We want to spread their music
to younger audiences, as well as their longtime fans.”

The labels essentially ask artists to up their social and pro-
motion games. In turn, the labels create promotional plans that
approach a year in length, take advantage of older consumers
who tend to delay purchase beyond the first week of release
and target markets where the acts already have a fan base.

Vining says 429 has a checklist of 10 items that it goes
through every time the label considers singing an artist.

“We have a chuckle at first,” Vining says, mentioning the
first box that needs to be checked. “Is the artist living in the

real world? Is the management living in the real world? The
artist has to tour, they have to have the drive to be creative and
be accommodating to go to radio stations and maintaining
those relationships. The thing about radio is that there are
not a lot of stations that will play [our records]. The ones that
do tend to stay with an artist. Obviously there are factors that
mitigate the fact that we can’t check the touring box for Rob-
bie, and Steve Cropper is not that well-known a name. [Both]
have not had trouble getting national television bookings, and
Steve has energetically promoted his album.”

One crucial box that requires a check is the one for social
media activity. In the last year, New West Records GM Mike
Ruthig says, Facebook has become a driving force for the pro-
motion of Steve Earle—who has more than 103,000 friends—
and John Hiatt, who has just started to use the site to promote
his Aug. 2 release “Dirty Jeans and Mudslide Hymns,” his
second disc for the label. Ruthig is especially fond of—and
grateful for—the model Earle has created.

Prior to the May 2009 release of “Townes,” and again in April
for “I'll Never Get Out of This World Alive,” Earle made cross-
country trips during the course of two weeks to visit radio sta-
tions and perform on TV, do in-store performances and local
appearances—all separate from a proper tour. His run in April
began with an appearance on “Late Show With David Letter-
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man” and concluded with an evening spent at “The Tonight
Show With Jay Leno” and then a private showcase for music
supervisors and publishing representatives. Along the way he
visited Austin, Houston, Denver, Seattle and Portland, Ore.

“What we've learned is that when an artist comes into a
city, it’s an event,” Ruthig says of the promotional activities
that often include free, intimate performances. “It starts a
conversation in a marketplace. You never know what sales will
come from it, but if the message gets out, there’s a chance at
something special. If they weren't making incredible records,
it wouldn’t work.” Hiatt’s prerelease schedule is focused on
Los Angeles, where he’ll make appearances at the Grammy
Museum and at the Troubadour the week of release, then he’ll
head to New York to focus on media interviews.

The major differences between these independent labels
are the expectations and the language in the deals. Vining
says 429 needs a minimum projection of 50,000 copies sold
worldwide to make a project worthwhile—the Robertson
album, “How to Become Clairvoyant,” is now its No. 1 seller
with 230,000 in sales globally. Nielsen SoundScan reports
that the album has sold 53,000 copies in the United States.

In March, Tony Valenziano got his Model Music Group off
the ground with the release of a new album from John Waite
and in September will release the first album in eight years

*x Kk Kk Kk Kk Kk &k Kk Kk Xk

The folk folks: DAVID BROMBERG perform-
ing in 2008 at the Little Theater in New Haven,
Conn.; opposite page: JOHN HIATT: inset: JIM
MUSSELMAN (far right), owner of the Apple-
seed and Red House labels, with daughter JUS-
TINE and PETE SEEGER in June.

from the Bangles. His terms are simple: The artist hands over
a finished project and doesn't get an advance. Model Music
Group doesn't take any publishing ar.d splits profits 50/50.
“What artists can get is a good joint-venture deal with mar-
keting, manufacturing, PR and sales,” says Valenziano, who
first went after pop-rock and power-pop veterans while he
was president at Icon Records and earlier at his own Smile
Records. “All we ask is that they tour. That's what it takes, be-

ONTHEHORIZO.

cause the only time the new music can be heard or displayed
is when a band is in a city to perform.”

While Musselman ventures fearlessly into reviving folk-
related artists among his six or seven releases on Appleseed
each year, nothing performed as well as Bromberg’s return to
recording in 2007, “Try Me One More Time,” his first album in
17 years. The collection of Bromberg singing and playing solo
with an acoustic guitar has sold 19,000 copies in the United
States, according to Nielsen SoundScan, but it also generated
the most mail Appleseed has ever received. “He has a huge
fan base of baby boomers and in many ways, they found him,”
Musselman says. “1 was amazed. They're very devoted.”

The surprising response encouraged Musselman to finance
another, more elaborate Bromberg record, one that would
capture his eclecticism and be more in line with the albums
he made between 1971 and 1980, before he retired from the
studio to dedicate himself to studying violin building and ap-
praising. Bromberg took two-and-a-half years to record “Use
Me,” which Appleseed will release July 12. Musselman says
it's the second-most expensive record he has released, due to
the extensive travel required: Bromberg asked various musi-
cians if they would write a song for him and/or produce him
if he visited their studios. He received 10 “yeses.”

“I had no idea what would happen,” Bromberg says from
his home in Delaware. “A point was made to me. Why did
these people write a song for me? You could be best friends
with a world-class songwriter and they wouldn’t do that. It
was very humbling that the guys did it. And they all knew
what to do with me.”

The idea was hatched after Bromberg sat in with Hiatt at
a show near Bromberg’s home. Hiatt invited Bromberg, who
has collaborated with Bob Dylan, Jerry Garcia and Richie Ha-
vens, to visit him at his Nashville studio and play around. That
visit generated the song “Ride On Out a Ways” and sparked
the idea to try it with others.

He called on people he'd known for decades—Levon Helm,
Dr. John, Tim O’Brien, Keb’ Mo’ and Linda Ronstadt—as well
as bands that were referred to him—Los Lobos, Widespread
Panic and Philadelphia producing duo the Butcher Broth-
ers, who made one of his favorite recordings ever, Lorraine
Ellison’s “Stay With Me.”

“The oddest one, in many ways, was Vince Gill,” Bromberg
says. “Vince and [ used to travel in the same circle—I knew
about him when he was playing bluegrass and then with Pure
Prairie League, but we never met.” Bromberg, who walked
away from the business to escape the endless hours spent in
studios, is plotting a tour with folk group Ollabelle that, with
the band’s backing, will allow him to play “anything I've ever
recorded.” That would be songs like “Send Me to the Electric
Chair,” “Sharon” and “The Hold-Up”—tunes that made him
a favorite on college campuses in the early '70s.

Of his labels’ artists, so many of whom went decades with-
out issuing studio albums, Musselman makes it clear: “They
all still have something to say.” ..

Indies withupcoming albums
from former major-labhel artists

LABEL ARTIST ALBUM RELEASE DATE
429/Savoy Label Group STEVE CROPPER “Dedicated” July 5
EDWIN McCAIN “Mercy Bound” Aug. 30
JOE COCKER “Hard Knocks” TBD
Appleseed RecordIngs DAVID BROMBERG “Use Me” July 12
New West Records OLD 97°’S “The Grand Theatre, Vol. 2” July 5
JOHN HIATT "“Dirty Jeans and Mudslide Hymns” Aug.2
THE BANGLES “Sweetheart of the Sun”

Model Muslc Group

Sept. 13
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APP[LY]THIS:

PANDORA, FLINGO, RHAPSODY—THE STILL-NASCENT MARKET FOR
SMART TV APPS (LIKE FOR SMARTPHONES, BUT FOR TV) IS TAKING OFF

BY ANTONY BRUNO

he “idiot box” has become “smart
TV.” The impact of this transition
will be felt throughout the music
industry for years to come.

TV manufacturers like Samsung
{(@samsungsmartTVM), Sony, LG, Vizio
(@vizioTV) and many others are building
Web access directly into their products.
There is no longer a requirement for con-
sumers to buy separate devices.

At Sony, all but two of its most entry-
level flat-panel TVs ship with Internet
capability as a standard feature. ABI Re-
search (@ABIlresearch) predicts 46% of all
flat-panel TVs sold in 2013 will be Web-
connected, compared with 19% today. Put
in terms of units, research from Parks As-
sociates (@ParksAssociates) estimates con-
nected TV sales will increase from 35.9
million worldwide last year to more than
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62 million this year and to more than 161
million by 2015.

The impact of this on the music indus-
try is twofold.

In the near term, it represents another
point of access to the cloud, allowing music
fans to access digital music services in
the living room through the one device
that virtually all consumers have in their
homes. Long term, it has the potential to
transform music videos from a passive ad-
delivery platform to a truly interactive tool
of fan engagement.

“We're excited about connected devices
because it’s about placing our artists’
content in the hands of consumers where
they’re living their lives,” says Jon Vanhala
(@jonvanhala), senior VP of digital and
business development at Island Def Jam
(ID]). “It’s following consumer behavior

and delivering it where they are.

The path? TV apps—just like smart-
phone apps, but designed for the smart TV
rather than the phone. As Apple’s iPhone
has the App Store and Android devices the
Android Marketplace, each of these con-
nected TVs has an app platform wherein
users can browse and download services.

These include music services like Pan-
dora, MOG, Slacker, Vevo and Rhapsody.
Coming soon are artist-specific apps from
top-line artists (more on that later}). For
all the growth in smart TV sales, the app
space today is in its infancy. Market leader
Samsung has 550 apps created for its plat-
form—Samsung Apps—from which 5 mil-
lion have been downloaded since its launch
in February 2010. But momentum is on the
upswing—of those 5 million downloads, 3
million occurred in the last four months.

Samsung estimates that connected TV
users are downloading collectively 100,000
apps every four hours. It’s the apps, and the
content they deliver, that will ultimately
drive smart TV sales.

“Last year, if your Blu-ray player didn’t
have Netflix, it wasn’t getting sold,” says
Jeff Goldstein, VP of marketing for Sony
Electronics’ home division. “Having these
services at this stage of the game is part of
doing business in this space. It’s absolutely
core to our product strategy.”

NPD Online Research (@ NPD_Research)
analyst Ross Rubin (@rossrubin) says that
connected TV features have yet to drive TV
sales, as other features like picture quality
and thin screens are the primary purchase
motivators. But they have earned largely pos-
itive feedback once discovered. “Consum-
ers report very high levels of satisfaction

TOM BURNS



for the connectivity features in their sets
once they’ve bought them,” he says. “More
content availability has long been some-
thing that has had a great deal of appeal
to consumers.”

According to Parks Associates, 38% of
connected TV owners report using music
apps on their devices, ranking seventh be-
hind other uses like movies on demand
(52%), news and infor-
mation (51%), gaming
(43%) and social net-
working (42%). Accord-
ing to NPD, Pandora is
the top music-related
service available as a
smart TV app and con-
sistently ranks in the
top five of all available
TV apps.

But increasingly, la-
bels are looking at the
smart TV space as a
new area of promotion
and distribution, as
with smartphone apps.
And like in the smartphone space, innova-
tion around this activity will come in stages.

The first stage, which is occurring now,
is simply repurposing content already avail-
able on artists’ websites for a TV-specific
app. 1D] for instance is working with San
Francisco-based TV app publisher Flingo
(@flingoTV) to create artist-specific apps
for Justin Bieber, Kanye West, Beyoncé
and others. “With smart TV, there’s an
opportunity to create a persistent con-
nection with fans that’s not restricted to
what you can fit within an album,” says

It’s like buying
property inan
undeveloped plot of
land that is poised
for major expansion
and investment. Those
in early could reap
benefits later.

Ashwin Navin (@ashwinnavin), the former
BitTorrent founder who is co-founder/CEO
of Flingo. “So a Justin Bieber app would
have music videos, tweets, photos of the
tour, things like that.”

ID]’s Vanhala believes far more can be
accomplished, as the format matures.

“A phased deployment, where you're
syndicating existing content, is a real op-
portunity,” he says. “But very quickly we
should be looking at how we’re creating
content for new opportunities.” Take for
instance the “Mirror” music video from
Japanese band Sour: an interactive video
that uses video from users’ webcams, as
well as text from Twitter and Facebook,
mixed with the “official” filmed footage
of the group. Or Andy Grammer’s ground-
breaking choose-your-own-adventure
video for the track “Keep Your Head Up”
using technology from interactive video
outfit Interlude. Future music video apps
could include the ability to use the TV
remote control to highlight certain items
in the video to request more information,
“like” the video on Facebook to earn fan
loyalty points and rewards, add check-in
and other “gamification” features and in-
clude e-commerce opportunities.

“The music video format is decades old,”
Vanhala says. “It was intended and cre-
ated for broadcast. [But] we haven’t fully
scaled opportunities to create specific vi-
sual content within software yet, not on
a broad scale. It by definition can be way
more interactive. The entire content pub-
lishing industry has to evolve into finally
creating platform-specific content instead
of taking content created for TV and just
parsing it out where we can.”

The effort, however, is not without its
challenges. The smart TV market is far
more fragmented that the smartphone
space. “There’s really no iPod of this busi-
ness,” Flingo’s Navin says.

With phones, there are two major
platforms to choose
from—iOS and An-
droid—with Black-
Berry and Windows
Phone 7 existing as
optional areas of ex-
pansion. In the smart
TV space, developers
have to choose from
up to 10 different TV
and app platforms.

“Because it’s so new,
there have been less
apps created and the
process isn’t quite as
refined as on iPhone or
Android,” MOG senior
VP of business development Drew Denbo
says. “It takes more time and there are less
developers familiar with the platform.”

Eventually, the market will settle and a
few key leaders will emerge. Already there
are early signs that smart TV app platforms
are coalescing around two basic technol-
ogies—Flash Lite and HTML5. Analysts
expect smart TV manufacturers that also
make other devices—such as tablets and
smartphones—to rally around the An-
droid platform so they can support apps
that work on all three screens.

Until then companies like Flingo help
content companies create TV apps and then
do all the work necessary to optimize that
app for the various devices. Flingo supports
70% of the smart TV platforms and will
soon have 100 apps available in the mar-
ketplace. But music services like Pandora,
Rhapsody and MOG do the work them-
selves, because getting into the home is
a priority. To date, they’ve relied on home
entertainment peripherals like the Sonos
or Roku as an early step toward getting
their services into the living room. But
those devices don’t have nearly the scale
that TVs do.

“We don’t become a really viable service
until we give people access to music wher-
ever they want it,” Denbo says. “We're ex-
cited about TVs because the volume goes
from the tens and hundreds of thousands
into the millions.” Challenges aside, the
motivation to establish a foothold in the
smart TV space remains high. It's like buy-
ing property in an as-yet-undeveloped plot
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A By-No-Means Compr

Available On Smart TVs (And (

of land that’s poised for major expansion
and investment. Those in early could reap
the benefits later.

Developers who jumped on the iPhone
app bandwagon early with music apps—
such as Smule and Pandora—benefited
from both expanded consumer awareness
and tighter relationships with the platform
providers. The smart TV app space is no
different, which is why despite the fledging
state of consumer demand, the industry
demand is higher than ever.

“With all new technologies, there’s early-
to-market advantages and risks,” Vanhala
says. “It’s definitely nascent, but the bar-
rier to entry to things like this is way lower
than it would be 10 years ago, so there’s
no reason not to do it and get consumers
aware of the opportunities.” .

Antony Bruno (@AntonyNBruno) is Billboard
executive director of content and programming
for digital/mobile. He writes the weekly Digital
Domain column.

TVs

PERIPHERALS

SAMSUNG

Platform: Samsung Apps

Apps available: Pandora, Napster,
YouTube, MOG,MTV Music Meter

ROKU

Platform: Roku Channel Store
Apps available: Pandora, MOG,
MP3 Tunes, Rdio, SoundCloud

SONY

Platform: Google TV

Apps available: Vevo, Slacker, LP33,
Baeblemusic, Napster

BLU-RAY

Platform: Samsung Apps, Google
TV (depends on manufacturer)
Apps available: Vevo, Slacker,
Pandora, Napster

VIZIO

Platform: Vizio Internet Apps

Apps available: MOG, Tune In Radio,
Pandora, Rhapsody

PANASONIC

Platform: Viera Connect

Apps available: Pandora, YouTube,
Napster

APPLE TV
Platform: App Store (pending)
Apps available: n/a

XBOX 360
Platform: Xbox Live
Apps available: Last.fm, Zune

LG

Platform: Smart TV

Apps available: MOG, YouTube,
Pandora, Napster

PLAYSTATION 3
Platform: PlayStation Network
Apps available: Qriocity
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HERE DN THE
NOW FRONTIER

CELEBRATING30YEARS
INMUSIC,QUEENSRYCHE
EMBRACESTHE CHAOS OF
THERECORD BUSINESSWITH
PASSION, RISK-TAKINGAND
EXTREMEFAN-ENGAGEMENT

BY CHRISTATITUS

hen a group is trying to break into the busi-
ness, there are plenty of ways to getattention.

It can get a jump-start by self-recording
its first album and distributing it online.

It can build a social networking force the same way.

If it makes the right contacts, it can even get a synch licence
in a videogame.

Such tactics are normal.

But when Queensrjche made these moves decades ago,
eyebrows raised. While critics have revered the act for its song-
writing and performance skills—resulting in 20 million-plus
album sales worldwide, according to Roadrunner Records—
the Seattle quintet has never been as widely hailed for its
career strategies. The band recorded and distributed its 1981
self-titled debut EP (on its own 206 Records label) back when
self-recording was cost-prohibitive. The band is so engaged
with its fans that two of them will travel on the group’s tour
bus in July. Long before Metallica and Aerosmith had “Guitar
Hero” titles dedicated to their catalogs, Queensrjche released
its “Promised Land” videogame, modeled after its 1994 album
of the same name.

So why doesn'’t the band get press like Prince or Radiohead
for innovative moves? “I don’t know,” drummer Scott Rocken-
field says. “Does it bother us? No. We're already succeeding
because we're doing what we’ve always wanted to do.”

When Queensryjche—Rockenfield, singer Geoff Tate,
guitarist Michael Wilton, bassist Eddie Jackson and then-
guitarist Chris DeGarmo—cracked the mainstream in 1988
with landmark concept album “Operation: Mindcrime,”
hardcore metal and hair bands ruled the media. As a pro-
gressive band influenced by everything from Iron Maiden
to John Coltrane, Queensryche was heavy enough to be
tagged “metal,” but different enough to cut through the din.

Paul Freundlich Associates VP Kevin Chiaramonte, who
worked with the band while it was on Sanctuary Records, notes
that no one else sounds like Queensrjche—then or now. “The
sound is unique and it’s one they’ve worked hard to build,”
he says, citing the band’s use of texture and sound, anchored
by Tate’s distinctive voice. “That’s what makes them able to
stand the test of time.”

Queensrjche is still honing its sound on “Dedicated to
Chaos,” its 13th studio title (arriving June 28 on Roadrun-
ner). While tracks like lead single “Get Started” and “At the
Edge” confirm that the group is still rocking, “Around the
World” is anthemic and uplifting, and “Big Noize” is a mes-
merizing journey. The band seems to reflect on its many sonic
turns—like the gothic feel of 1986’s “Rage for Order” and the
gloss of 1990’s “Empire.” This lifelong experimentation—in
all its endeavors—is the backbone of Queensrjche’s survival.

According to Roadrunner senior director of marketing Suzi
Akyuz “Chaos” will be sold as a standard album, as a special
edition with four bonus tracks and as a special edition bun-
dled with a T-shirt and a lithograph. Aside from autograph-
ing 2,000 prints for the bundle, Queensrjche signed another
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4,000 posters to give away at Trans World. A video for the track
“Wot We Do” is posted at Queensryche.com to inspire fans
to make videos that show their own personal interests. One
winner will receive a gift package that includes a private din-
ner with band members.

Without question, the group has an open mind about pro-
motion. There was the karaoke-style contest where fans at
select tour stops replaced vocalist Tate onstage and sang a
song with the rest of the band. Grand-prize winner Vincent
Solano recorded vocals for the track “A Dead Man’s Words”
on 2009 album “American Soldier.” The band is currently
auctioning two bunks on its tour bus—a chance to travel as
part of Queensrjche’s entourage—in the United Kingdom
July 15-24 when it performs in support of Judas Priest. The
group will then tour the United States (July 29-Oct. 2) as An
Evening With Queensrjche to celebrate its 30th anniversary.
Rockenfield attributes “50% of our longevity [to] nurturing
fans and giving them what they deserve . . . If we don’t have
them, we don’t have a career.”

And their fans let them know—for better or for worse—
what they think of Queensrjche’s recording gambles. When
the long-awaited sequel to “Operation: Mindcrime” arrived
in 2006, some considered it a sacrilege. Others weren’t happy
about “American Solider,” which explored the psychological
affects of war. And then there was last year’s Queensrjche
Cabaret, a spate of adults-only rock shows that featured scantily
clad dancers. But: “Mindcrime 11" was Queensrjche’s highest-
peaking album (No. 14) on the Billboard 200 since “Promised
Land” (No. 3), and “American Soldier” peaked at No. 25. “Mind-
crime” was aided by the group playing the album back-to-back
with its predecessor on tour, with actors joining the members
onstage to portray the story’s characters, and “Soldier” was
braced by marketing directly to the armed forces and perform-
ing for the troops in places including Iraq.

The act has weathered creative risks and the digital revolu-
tion and has remained balanced. But when former guitarist
DeGarmo left in 1997 due to creative differences, there was
a seismic shift. “It was a huge blow to the band,” Tate says.
“He was one of the major songwriters. He handled a lot of the
day-to-day business between the record company and man-
agement. He was a real driving force.”

Some view Queensryche in terms of pre- and post-De-

Garmo. The last complete album he recorded with the group,
1997’s “Hear in the Now Frontier,” peaked at No. 19 on the
Billboard 200 and sold 312,000 copies, according to Nielsen
SoundScan. (He also contributed to 2003’s “Tribe” during a
brief reunion.) Although “Mindcrime I1” peaked at No. 14,
it sold 143,000 copies; the best-selling studio album post-
DeGarmo is 1999’s “Q2K” at 156,000 copies. Queensrjche’s
biggest U.S. seller is 1990’s “Empire,” which has sold 3.3 mil-
lion copies since Nielsen SoundScan began tracking sales
data in 1991.

Other significant events occurred at the time of DeGarmo’s
departure. The group’s label, EMI Records, folded. The band
also parted ways with Q Prime Management. Grunge knocked
metal and hair bands underground. Queensrjche pushed on-
ward by filling DeGarmo’s slot with various players (Parker
Lundgren currently handles guitar) while many rock acts that
rose in the ’80s fell by the wayside. Instead of album sales and
airplay royalties—Queensrjche’s biggest hit was the Grammy-
nominated Billboard Hot 100 top 10 “Silent Lucidity”—it now
supports itself with merch and by touring, playing theaters, am-
phitheaters and festivals. Queensrjche has also reached wider
audiences by occasionally giving up the top of the marquee to
gain exposure to other audiences, supporting Judas Priest this
year, guesting with Heaven and Hell and Alice Cooper in 2007
and rotating the headliner position with Dream Theater in 2003.

Reality shows, or stamping the band’s name on numer-
ous products, are established routes to getting more atten-
tion. And while some members have individual brands (see
story, below), you won’t see Queensrjche-endorsed vodka or
cologne anytime soon. Manager Susan Tate, who's married
to Geoff and has been handling the band for about 10 years,
says, “Queensriche doesn’t want to put their name on as many
things as they can. There’s a quality to them, and they really
care about their music. It’s not about, ‘How can we sell out as
quick as possible and make the most money that we can? ”
She thinks that what really keeps Queensrjche ticking is that
its members still love what they do. Her husband’s comments
about the track “Get Started,” about a relationship that’s only
getting warmed up after 20 years, reflect that passion.

“I don’t think of myself as winding down. I feel like I'm
pretty vital and I've got a lot of ideas,” he says. “I'm still deeply
in love with music and playing in the band and performing,
and I'm not slowing down.” .

SIDEBETS

Drummer SCOTT ROCKENFIELD’S
RockenWraps company creates custom
drum wraps. Its customers include drum-
mers who perform with Slipknot, Mega-
deth, Rod Stewart, Snoop Dogg and
Beyoncé. Rockenfield is also a Grammy
Award-nominated composer—recent
projects include scoring the music to
independent horror film “Albino Farm,”
contributing the drums to Activision’s
“Call of Duty: Black Ops” and preparing
a new album with his side band, Slave to
the System. Now Rockenfield is launch-
ing Hollywood Loops, a sound library
of royalty-free music samples created
by an international team of composers.
rockenwraps.com, hollywoodloops.com

Guitarist MICHAEL WILTON has en-
dorsed ESP Guitars for nearly 20
years. He’s also developed his own
brand based on his nickname, Whip.
Whipwear streetwear is sold directly
to fans through MichaelWilton.com.
Not only does he juggle time with
side projects like Soul Bender and
Wratchet Head, Wilton isin the bever-
age industry. He just signed a 10-state
distribution deal for Whip Ale, a pre-
mium microbrew based on a recipe he
created. And he’s rolling out Whip’s
Pacific Blend, a new coffee line that
offers a French roast, a morning roast
and an espresso. michaelwilton.com,
perfectcirclecoffee.com

Singer GEOFF TATE frequently per-
forms solo gigs, from singing the na-
tional anthem at a Seattle Seahawks
game to wailing “Somebody to Love”
on the album “Stone Cold Queen: A
Tribute.” Equaling his passion for
singing is his connoisseurship of fine
wine. Through a partnership with
Three Rivers Winery in Walla Walla,
Wash., Tate has created his Insania
line. The third vintage of Insania red
(described as rich, deep and full-
bodied) and the second vintage of
Insania white (a blend of sauvignon
blanc and semillon) were bottled in
February. threeriverswinery.com,
geofftate.com —-CT

MYRIAM SANTOS
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chevy.com/cruze

WHERE XM AND iPOD
BATTLE FOR

SOUND-SYSTEM
UPREMACY.

The Chevrolet Cruze

v = With an available Pioneer°*Premium 9-speaker Audio System, XM"Radio standard for

1 Reqguires a subscription, sold separately hy XM after the trial period, XM Radio U.S. service only available in the 48 contiguous United States and the District of Columbla. Far mere information, vislt gm.xmradlo.com. 2 Not compatibte with all devices
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TOTALLY ENORMOUS
4] exvincT piNosAuRs

Electronic
Oxford, UK
The electronic dance project of Ox-
ford native Ortando Higginbottom was
lauded as one of the top 100 acts at
this year’s South by Southwest music
festival by Spinner.com. His live shows
are known for extravagant dance and
art performances alongside Hig-
ginbottom’s own DJing (often in an
oversized headdress); he recently live-
streamed one of his performances on
his Facebook page. T.E.E.D. released
his most recent single “Trouble”
oh June 20 and is touring Europe
throughout the summer.
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IN MARCH, BILLBOARD OFFICIALLY LAUNCHED
BILLBOARD PRO (PRO.BILLBOARD.COM), A
SUBSCRIPTION-BASED SERVICE FOR INDEPEN-
DENT AND EMERGING ARTISTS, AS WELL AS
THEIR MANAGERS, LABELS, PROMOTERS, AND
OTHER ENTREPRENEURS WHO SUPPORT THEM.
In addition to personalized analytics and tailored edito-
rial, Billboard Pro connects its members to the power of
the Billboard brand. Members have the opportunity to
receive exposure to thousands of industry insiders and
more than 10 million passionate music fans through Bill-
board’s websites and social media, profiles in the widely
read Billboard Bulletin, Billboard Pro’s Featured Artist
program, and the chance for their music to be featured
on Billboard.com. Other benefits include discounts on

i
a1l

e
g

Lo

Billboard conferences and partners’ products and ser-
vices, as well as opportunities to ccnnect with industry
leaders at Billboard conferences by participating as
panelists or showcase artists.

For the industry, Billboard Pro’s platform can help
labels, publishers, and managers identify emerging art-
ists who have built their fanbases from the ground up.

This insert f2atures a four-week recap of Uncharted,
Billboard’s ran<ing of artists who have yet to appear on
another major Billboard chart, as vsell as spotlights on
Pro members, including the recent winner of Billboard
and Chevy'’s Battle of the Bands. Stay tuned for more
opportunities, both for developing artists and for in-
dustry players to catch an early glimpse of burgeoning
musical talent.
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- KIRSTEN PRICE

BRITISH-AMERICAN SONGSTRESS KIRSTEN
PRlCE MAY NOT BE A HOUSEHOLD NAME IN
| POPULAR MUSIC JUST YET, BUT CHANCES
ARE YOU’VE HEARD HER MUSIC IF YOU’RE
EVEN A CASUAL TELEVISION VIEWER.

Hailing from London, Price moved to New York City
" ten years ago; she’s been creating and producing music
. inthe Big Apple ever since. This move and the progres-
—1 sion of her music over the decade since inspired her
1 most recent album, “Brixton to Brooklyn,” which was
released in late 2010 on Price’s own label, KPI.

“The title seemed sort of appropriate; it was a culmi-
nation of an artistic journey for me,” says Price, whose
music is steeped in everything from R&B and soul to
mainstream pop. “My voice and my music have evolved
from substantially from when | left London, in terms of
what was capable of doing or what | was capable of writ-
ing ard producing. It seemed appropriate - from A to B.
This is where we've been, and this is where we are now.”

Even with little marketing of the album itself, songs off
“Brixton to Brooklyn” have caught on in recent months,
= thrusting Price’s music into the public spotlight, due main-
2 |y to en emphasis by her team on TV and film licensing.
: “l gained quite a lot of traction with very little--if
nothing--behind it, so we're really surprised and pleased
with the result,” says Price. “My management team has
been doing a lot of work on the licensing end. | think it
just got picked up by iHeartRadio and we didn’t even
do a radio campaign - they just picked it up.”

One such song is “With or Without You,” the lead

single from the record. The song was most recently
featured on the VH1 reality show “Mob Wives,” as well
as MTV’s “The City” and Oxygen’s “The Bad Girls Club.”
: According to Price, licensing her music to various outiets
' has b=2en a driving force in exposing her career.
“When it’s a large part of the song, it results in a mas-
" sive increase in hits and an increase in sales,” Price says.
. “There’s been a few placements that have led to a lot
— more exposure than we had imagined.
B— “We focused a lot more of our efforts on online pro-
s moticn and other avenues,” she adds. “Obviously you
_________ needacombination of the two, but when you’re a solo
—————— artist without a large company behind you, you have to
S . pick your battles.”

Price.is currently working on her next as-yet-untitled
record, which she claims to have “a little more individu-
ality” and “experimentation in the production,” but is

i mum on further details. She says she hopes to have the
- album sometime in 2012.

For more on Kirsten and to get the 411 on other emerg-
ing artists like her, visit pro.billboard.com/featured-
artists.
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¥ A Kelowna, Canada To P 50

y This Canadian dubstep artist recently
debuted his latest mix “The X Ses- m Ih|-. -. - | I
&, i sions Vol. 1,” which gained nearly u

L 4 48,000 SoundCloud plays in its first
week. He ran a highly successful
& ‘-‘“ /G Facebook campaign for the release,
> ' offering a free download to fans
who “Liked” his Page. Excision is playing multiple dates
throughout the U.S. and Canada this summer.

DJ BL3ND 26 POMPLAMOOSE

www.myspace.com/klendizzy www.myspace.com/pomplamoosemusic

TRAPHIK 27 ENTER SHIKARI

www.myspace.com/traphik www.myspace.com/entershikari

MADDI JANE 28 DASH BERLIN
2 MANGA www.myspace.com/maddijanemusic www.myspace.com/dashberlin
. Rock
| Turkey

. TYLER WARD 29 PEE WEE GASKINS

This pedal-to-the- www.myspace.com/tylerward - www.myspace.com/peeweegaskinsrawks
b medal Turkish rock
quintet has been
gathering momentum
for the past ten years
and has received
heavy-hitting awards
like Best European

k Act at the MTV Euro-
’ pean Music Awards
(2009). They come in
at No. 21 on Unchart-
ed this month with over 1.8 million Facebook fans and are
spending July touring their homeland.

NOISIA 30 BONDAN PRAKOSO & FADE2BLACK

www.myspace.com/denoisia www.myspace.com/bondanfade2black

YOUR FAVORITE ENEMIES 3] METRONOMY

www.myspace.com/vourfavoriteenemies www.myspace.com/metronomy

LAURA ROPPE 32 AEROPLANE

www.myspace.com/lauraropge www.myspace.com/aeroplanemusiclove
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MAREK HEMMANN 33 BORGORE

www.myspace.com/marekhemmann www.myspace.com/borgore

9 GIRL TALK 34 PRETTY LIGHTS

www.myspace.com/girltalk www.myspace.com/prettylights

2 ALYSSA BERNAL

Singer-songwriter g
$an Antonio, TX ]0 v?vlvthmRssaAceLgm/di arpala 35 vF:\INTwTrnY space.com/bandapitt
| This YouTube star caught the at- 0 : " Y ) Y
= tention of celebrity producer Phar-
g rell Williams with her acoustic vid- ]] OTENKI . 36 PAROV STELAR
' r www.myspace.com/onteki www.myspace.com/stelarl
3 eos and was subsequently signed
to Interscope records, where she's
‘ T i R R ]2 ev‘v\vyrf stg:Zfom/daveda S 37 xv‘v\vyn:‘ :;15?3:5:/‘ anntierseninprogress
= buzz that ranks her on Uncharted, ik ) b my ) y
o most notable of which is her 107
i ] T : . CHILDISH GAMBINO ZEDD
' £ miflion YouTube video views. pio . -
- @ www.myspace.com/childishgambinotherapper www.myspace.com/officialzedd
e METRONOMY ] 4 EXCISION 39 BEARDYMAN
3 Q) 3 Dance Rock www.myspace.com/excision www.myspace.com/beardyman
T—
—— London, UK

After uploading a video for the
song “The Bay” to YouTube on
June 10, this dance outfit’s mu-
sic quickly caught on, raking

in nearly 200,000 views since
its debut. The seaside themed
video pays tribute to the Will
Smith video for “Miami.” The
act will begin touring though
the UK in September.

]5 NICOLAS JAAR 40 AJ RAFAEL

www.myspace.com/nicolasjaar www.myspace.com/ajrafael

16 PORTA 4] BOMBAY BICYCLE CLUB

www.myspace.com/portal www.myspace.com/bombaybicycleclub

17 JESUS ADRIAN ROMERO 42 HADOUKEN!

www.myspace.com/jesusadriannet www.myspace.com/hadouken

Kirsten Price: Zandy Mangold; M

18 THE BLOODY BEETROOTS - DEATH CREW 77 43 SUPERSUBMARINA

www.myspace.com/thebloodybeetroots wWwWw.myspace.com/supersubmarina

'|9 COLETTE CARR 44 JAI PAUL

www.myspace.com/colettecarr www.myspace.com/jaipaulmusic

S
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g rrammes f e 2] MANGA 46 LAZY RICH

www.myspace.com/mangaweb www.myspace.com/djlazyrich
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: Porta 232313 16
; ALYSSA BERNAL 48 MARDUK
3 Superman is Dead 223059 22 23 www.myspace.com/alyssabernal www.myspace.com/truemarduk
4 Jesus Adrian

Romero 205379 17 2 4 NEOCLUBBER 49 SKREAM

www.myspace.com/neoclubber www.myspace.com/skreamuk

5  Pee Wee Gaskins 133193 29
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GET HEARD!
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ON COLLEGE RADIO

By Maria Sherman
WNYU Music Director

In April, College Broadcasters, Inc.
organized a nationwide moment of
silence, in which one hundred coi-
lege radio stations simultaneously
shut down, an echo of the lack of
university funding. The goal was not
to frighten, but to promote aware-
ness: with the future of music dis-
covery constantly changing form,
radio has been forced to adapt to
survive.

NYU’s radio station, WNYU, broad-
casts online and on an FM frequency at
8,300 watts across the tri-state area.
We've been credited with proliferat-
ing numerous bands into nationwide

popularity, and with good reason:
alternative radio has been, and con-
tinues to be, a crucial launching pad
for independent artists. The service
is inexpensive (read: almost free) and
can serve as vital promotion for a new
artist--the trick is getting the MD on
your side.

Here are some tips for catching
the attention of college radio music
directors, at WNYU and across the
country:

Send your music submission

asphysical media.

| know this appears to reinforce

the ancient critique of radio as
an “old school” way of discovering
new music, but in reality, DJs, similar

BILLBOARD PRO
USERS ARE TALKING

“Thanks to

the Billboard Pro
team for doing
such a fantastic

We truly appreci-
ate all the love
you’ve shown us.”

to journalists, prefer to have the ac-
tual CD (or LP, tape, whatever) right
in front of them. It not only attracts
the DJ to your music, it also allows
the media to be archived, so future
generations of radio staff can con-
tinue to uncover your art.

Know the station.

If your music fits a certain

genre, the most beneficial

thing you can do is to sub-
mit directly to a given program. If
you are familiar with the DJ, address
the package to them specifically. The
intimacy of knowing your audience
reinforces the notion that you know
what you are doing and makes the DJ
more confident in your product.

“l LOVE THE FACT THAT
[BILLBOARD PRO] GIVES

DEVELOPING ARTISTS

THE OPPORTUNITY
TO AFFILIATE WITH A
KNOWN STAPLE OF THE

MUSIC BUSINESS SUCH
AS BILLBOARD. MANY
THANKS FOR EVERY-
THING YOU ARE DOING.”

—Ryan Michaels,
Ryan Michaels Band

existing fans alike.”

— Eric Fowler

Manager, Call Us Forgotten

BROVGHT 70 YOU Y
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If you don’t have

a distributor, seek

one out.

These promoters not only
assist in checking on the status
of your submission (Is it getting
played? If so, who is playing it?
How oftenis it played? What is the
potential of the record charting on
the week’s top 30?) An indepen-
dent distributor probably already
has a relationship with whatever
MD you are seeking out, which only
serves to enhance the possibility
of airtime.

For more tips and how-tos like these,
as well as to, visit pro.billboard.com.

“Billboard Pro gives
my artists one
easy place to see a
snapshot of their
data. With out-
standing customer
service and contin-
uous upgrades,
Billboard Pro is an
essential tool to
artists and their
development.”

—Matt Downes,
Music Consultant, ktc mgmt

“Thanks to Billboard Pro for their support and
enthusiasm for ArtOfficial The “Migraine”
video premiere went very well and we have
received a great response from new and

—Carlos Framil, Artist Manager, ArtOfficial

“Getting invited to take part in the Billboard Country Music Summit was an
honor. With the help of Billboard Pro, we got David St. Romain in front of
many industry decision makers and tastemakers— an experience that has
already started to pay off.”

—Barbara Farkas, President, Aria Records

Learn more about what Billboard Pro can do for emerging talent at pro.billboard.com



three months'and an available USB port? for your iPod, the music never has to end. Get used to more.



ANNOUNCING THE

BDSCertified Spin Awards May 2011 Recipients:

4800,000 SPINS TmNBHATUMﬂUNS
Before He Cheats/Carrie Underwood/19/Arista Nashville QE VERY s

| Gotta Feeling/Black Eyed Peas/Interscope Fli AWARD

Use Somebody/Kings of Leon/RCA/RMG WINIV{H I

Need You Now/Lifehouse / Getfen/Interscope .

4 700,000 SPINS

Hey, Soul Sister/Train/Columbia
Love Song/Sara Bareilles/Epic

4 600,000 SPINS
Bad Romance/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope
Fallin’/Alicia Keys/J Records
Second Chance/Shinedown/Atlantic

4 500,000 SPINS
Break Your Heart/Taio Cruz Feat. Ludacris/Mercury/IDJMG
Firework/Katy Perry/Capitol
| Don’t Want To Be/Gavin DeGraw/J/RMG

The Way You Move/OutKast/LaFace/JLGuth | : -
Whaicha Say/Jason Derulo/Beluga Heights/Warner Bros. .

4+400,000 SPINS

Animal/Neon Trees/Mercury/IDIJMG
No Surprise/Daughtry/19/RCA/RMG

4+ 300,000 SPINS

F**k You (Forget You)/Cee Lo Green/Elektra/RRP
F**kin’ Perfect/Pink/LaFace/JLG

¢ 200,000 SPINS
All About Tonight/Blake Shelton/Reprise/WMN
Black And Yellow/Wiz Khalifa/Rostrum/Atlantic/RRP
E.T./Katy Perry Feat. Kanye West/Capitol
Rolling In The Deep/Adele/Columbia J
Stereo Love/Edward Maya & Vika Jigulina/ Ultra _ Y \

MAY 2011

The Truth/Jason Aldean/Broken Bow

4+ 100,000 SPINS

All Of The Lights/Kanye West/Roc-A-Fella/Def Jam/IDJMG
Heart Like Mine/Miranda Lambert/Columbia

| Won't Let Go/Rascal Flatts /Big Machine

The Lazy Song/Bruno Mars /Elektra/Atlantic

450,000 SPINS

Far Away/Marsha Ambrosius /J/RMG

Hello/Martin Solveig & Dragonette/Big Beat/Atlantic/RRP F 4
Help Is On The Way/Rise Against/DGC/Interscope Y &
Howlin’ For You/Black Keys/Nonesuch/Warner Bros. '

| Smile/Kirk Franklin/Fo Yo Soul/Gospo Centric/Verity/JLG

If Heaven Wasn’t So Far Away/Justin Moore /Valory fF

Lost In You/Three Days Grace/Jive/JLG ¥

Never Gonna Leave This Bed/Maroon 5/A&M/Octone/Interscope

Party Rock Anthem/LMFAO Feat. Lauren Bennett & GoonRock/Party Rock/

il

will.i.am/Cherrytree/Interscope
Racks/YC Feat. Future/Big Play/Universal Republic
Somewhere Else/Toby Keith /Show Dog-Universal - .
Sure Thing/Miguel/Black Ice/ByStorm/Jive/JLG lelsen
Tomorrow/Chris Young/RCA secccsece
Welcome To The Family/Avenged Sevenfold/Warner Bros.
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BY CHRIS YUSCAVAGE

Lloyd Has A New Album,
A New Label And A New
Concentrated, Concerted
Approach To The Music

LeBron James wasn't the only self-proclaimed
‘King” mulling over a big decision last year.

After releasing his first three albums through
music mogul/former reality star Irv Gotti's
record label the Inc. (formerly known as Murda
Inc.), R&B singer Lloyd (aka Lloyd Polite Jr.)
asked to be released from the label due to cre-
ative differences in July 2009.

The Atlanta-born singer then . 4'

spent the rest of the year and
the early part of 2010 looking
for a new home. Thanks to
the success of the 2009 track

LOOKING GOOD AT LAST
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KING UNCAGED

help round out the sound and bring Lloyd’s voice
to life like never before.

“I promised him my full dedication,” says
Polow, who has crafted chart-topping hits for
everyone from Fergie and Ciara to Usher and
50 Cent. “So | stopped doing a lot of work with
alot of other artists. I usually have seven songs
on the radio at the same time, but I shut down
shop to focus on his album.”

The result is a cohesive album that has already
started to make noise. The lead single, “Lay It
Down,” was released last August and peaked at
No. 7 on Billboard’s Hot
R&B/Hip-Hop Songs chart.
The second single, “Cupid,”

“I was was released in Februaryand
inspired. I was

climbed as high as No. 14.
And with an impressive

“BedRo;k"—a song by“Lil reminded Of lineu;l) c:ifbig-namse feature;
Wayne’s Young Money collec- -including Trey Songz an
tive that featured a catchy Why I Wanted Young Jeezy, who appear on

hook by Lloyd and reached  t) TINAKE M UISIC the third single, “Be the

No. 2 on the Billboard Hot

One”; André 3000 and Lil

100—early speculation had 1m the flrSt Wayne, who show up to-

4 ”
Lloyd headed to Young place.

Money’s crowded roster.

In March 2010, shortly —LLOYD

after Lil Wayne went to jail in New York for
weapons possession, Lloyd chose to goina dif-
ferent direction and signed to super-producer
and longtime friend Polow Da Don’s label Zone
4, with distribution through Interscope. On July
6, Lloyd will release his fourth album, “King of
Hearts,” through Zone 4.

“I'wasoutin L.A. taking meetings with differ-
ent labels and [Polow] called and asked me to
come by his house,” says Lloyd, 25, whose last
album, “Lessons in Love,” debuted at No. 7 on
the Billboard 200 when it was released nearly
three years ago. “He played me some musicand
I was . .. inspired. | was reminded of why I
wanted to make musicin the first place. I decided
to hold on to that feeling and sign with Polow.”

During the last 18 months, Polow has de-
voted nearly all of his energy to Lloyd's new proj-
ect. In addition to executive-producing the
album, Polow has had a hand in producing or
co-producing every song on it, going so far as
to hold string and horn sessions with different
musicians and to call in background singers to

gether on “Dedication to My
Ex (Miss That)”; and R. Kelly
and Keri Hilson, who jump
on “World Cry”—the album has the potential to
be a chart fixture for the rest of the year.

“We really took our time getting the first two
singles out there to show people what Lloyd and
Polow could do together,” Interscope executive
VP of marketing and media relations Dennis
Dennehy says. “We’ve used them to set up the
album in its entirety.”

Both Lloyd and Polow are adamant about
“King of Hearts” being more than just a pop-
friendly R&B album that yields a couple of sum-
mer anthems and is then forgotten about after
the project’s final single. It was built, they say,
to stand the test of time.

“We've created something in the likes of
what Justin Timberlake and Timbaland were
able to create [on “FutureSex/LoveSounds”)
and Usher and Jermaine Dupri were able to
create [on “Confessions”],” says Lloyd, who is
accompanying Lil Wayne on the second leg of
the I Am Music 2 tour this summer to help
promote the project. “You don’t get something
like this every day.”

GOING SOLO

GIVING SOMETHING
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>>>ALICIA KEYS
TO PRODUCE
BROADWAY PLAY

This fall Grammy Award-
winning singer/songwriter
Alicia Keys will make her
Broadway debut as a
producer when the play
“Stick Fly,” by LydiaR.
Diamond, comes to the
Lyceum Theater. “I’'m
passionate about this play
because it is so beautifully
written and portrays black
America in a way that we
don’t often get to see in
entertainment,” Keys said
in a statement. “Stick
Fly”—a contemporary
comedy of manners about
a family on vacationin
Martha’s Vineyard—is set
to begin New York
previews in November and
to open Dec. 8.

>>>NBC’S ‘THE
VOICE’ HITS

THE ROAD

NBC’s music competition
show “The Voice” will
launch Sprint Presents The
Voice Live on Tour this
summer. Promoted by Live
Nation, the tour will star
the show’s eight finalists—
Beverly McClellan, Vicci
Martinez, Dia Frampton,
Javier Colon, Nakia, Xenia,
Casey Weston and
Frenchie Davis. The show’s
four chart-topping
coaches—Christina
Aguilera, Cee Lo Green,
Blake Shelton and Adam
Levine—will not appear.

>>>G.0.0.D.
MUSIC FINDS
HOME WITH IDJ
Kanye West’s G.0.0.D.
Music label has signed an
exclusive long-term
worldwide label
agreement with Island Def
Jam. The announcement
was made public June 27.
“Kanye’s genius has been
proven time and time
again on records and
onstage,” said IDJ
president/COO Steve
Bartels, who joined West
and IDJ/Universal Motown
Republic chairman/CEO
Barry Weiss in making the
announcement. “Kanye is
an integral core member
of the IDJ family, and
G.0.0.D. Music continues
his unselfish tradition of
bringing along great new
artists to the forefront.”
Big Sean’s “Finally
Famous,” released June
28, is the first album under
the agreement (see story,
page 35).

Reporting by Carly
Wolkoff, the Hollywood
Reporter and the
Associated Press.

IDOL

On His New Album, Billy Ray Cyrus Teams With
Producer Buddy Cannon To Salute The Troops

With the release of “I'm American,” Billy
Ray Cyrus sees his career coming full
circle. The album reunites Cyrus with
Buddy Cannon, the producer responsi-
ble for his move to Nashville, and res-
urrects “Some Gave All,” a 20-year-old
salute to the military that serves as the
anchor for his new patriotic project on
Buena Vista Records.

“Buddy Cannon was the first guy from
Mercury Records to come see me,”
Cyrus says. “It was the spring of 1990
and he drove to Freedom Hall in
Louisville, Ky., because I had landed the
opening act slot for Reba McEntire.
There I was, a dude with no record deal,
but had a large following throughout
Kentucky, Ohio and West Virginia.”

Cannon encouraged Cyrus, a Flat-
woods, Ky., native, to make the move to
Music City, and the rest is history. Cyrus
broke through with the hit single “Achy
Breaky Heart,” and his 1992 Mercury
debut, “Some Gave All,” set a record by
camping outat No. 1 on the Billboard 200
for 17 consecutive weeks, the longest run
by a debut artist. “Some Gave All” was
also the first debut album to enter at No.
1 on Billboard’s Country Albums chart.

“Without Buddy Cannon, none of this
would have happened,” Cyrus says of
the Nashville veteran who also produces
Kenny Chesney. “If you go back to the
genesis of this album, which is ‘Some
Gave All,” and then you go back to Buddy
Cannon, it really is going full circle.”

“I'm American,” released June 28, is
Cyrus’ 12th album and marks his first
time working with Cannon as producer.
The projectalso features a reprise of the
hit song “Some Gave All,” with guest
vocals by Jamey Johnson, Darryl Wor-
ley and Craig Morgan. “For me as a song-
writer, they didn’t use lyric sheets and
that meant the most to me,” Cyrus says.
“They were singing from their hearts.”

Cyrus decided to rerecord the song
after seeing troops’ reaction during a
2009 USO tour of Iraq and Afghanistan.

“There’s a tremendous story about
how the military has played a real role
in Billy’s life,” Walt Disney Records VP
of marketing Rob Souriall says. “Both
his grandfather and father served our
country. His second-biggest hit was
‘Some Gave All,’ a tribute to those who
gave all while serving their country. The
songs on this album are his dedication

to all who are part of the U.S. military.”

TV plays a key role in launching the
album. “Billy Ray Cyrus: I'm American”
is a 30-minute special on GAC featur-
ing in-studio footage, performances of
the new songs and interviews with sol-
diers. It began airing on street dateand
will air 20 times through July 7. Cyrus
will also appear on “The Tonight Show
With Jay Leno” (July 6), CNN'’s “Piers
Morgan” (July 11), “The View” (July 13),
“Fox & Friends” (July 14) and “Late Night
With Jimmy Fallon” (July 15).

The album’s single, “Runway Lights,”
is also the theme song for “Surprise
Homecoming” on the TLC network.
Hosted by Cyrus, the show captures mil-
itary personnel returning home to sur-
prise their families. A sneak preview
aired Memorial Day and the series
launches July 11.

“ ‘Runway Lights’ is featured in on-
air promos driving tune-in to the

premiere episode of ‘Surprise Home-
coming,” ” Souriall says. “The show has
licensed several tracks from the album
for use within episodes. We have also
created a promotion where viewers are
encouraged via on-air promos to go on-
line to enter for a chance to win a trip,
tickets and VIP access to a backstage
barbecue with Billy Ray at a concert in
Biloxi, Miss.”

According to Souriall, the album is
receiving strong support from the Army
and Airforce Exchange Service, and
there will be new-release endcaps at such
big-box retailers as Walmart and Target.
The title track isiTunes’ free song of the
week June 28-July 5.

“Back in 1989, I couldn’t give my
music away fast enough,” Cyrus says.
“I just wanted somebody to hear it be-
cause it was important to me, and 20
years later, I feel like that same kid with
adream.”

BY REGGIE UGWU

Breaking Bad

Handsome Furs’ New
Album Refuses To Be
Restrained

Montreal-based synth rock band
Handsome Furs first announced their
third album, “Sound Kapital,” on April
12. By April 13, the first reviews of
“Kapital” had already begun cropping
up online, many penned by listeners
whoseemed to be inshock at their own
good fortune. The album, which arrived
June 28 on Sub Pop Records, had leaked
almost instantly.

“Wait really?” one poster wrote on a
Furs fan forum. “EVERYTHING’S
MOVING TOO FAST,” another com-
plained. The band, as it happens,
would agree.

“It was kind of an intense experi-
ence,” says Alexei Perry, the keyboard
half of the keys-and-guitar duo. (Her
husband, Dan Boeckner, co-leader of
another well-regarded Canadian indie
rock act—Wolf Parade—serves as gui-
tarist/vocalist.) “It was so early. Every-
one was blogging about how it was the
quickest leak following an album an-
34 |
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nouncement ever, or something. We
were just like, ‘Well, glad we can be
known for that.” ”

Looking to make the best out of chal-
lenging circumstances, the band and
Sub Pop made a high-quality download
of “Kapital” instantly available with a
special preorder long before the album
was due to reach stores.

“We tried to put it in perspective as
people just being really eager to hear the
music,” Perry says. “The one good thing
was when we took the new songs on tour
to different places around the world,
people would sing along because they

already knew the words. So we made the
most out of it.”

According to Sub Pop A&R manager
Stuart Meyer, the label tried not to fret
about the forced improvisation of the
release strategy.

“As with any leak, or prerelease down-
load, we don't worry too much about what
effect that will have on the performance
of an album,” Meyer says. “It’s a way of
life now. You have to keep your eye on
the bigger picture in the long term.”

“Sound Kapital” represents some-
thing of an exclamation point in the nar-
rative of a band that has increasingly
embraced its dance-friendly instincts.
Handsome Furs’ 2007 debut album,
“Plague Park,” introduced an engaging
formula that towed the line between
melancholic guitar rock and airy synth

pop. Then came 2009’s “Face Control,”
a more uptempo detour through the
nightclubs of Eastern Europe that reg-
istered on Billboard’s Heatseekers chart.
“Sound Kapital” is the band’s first album
based entirely on synthesizers, and, in
spurts, it outright jams.

“We probably have gotten more elec-
tronic because we like having our shows
turn into raucous, upbeat dance par-
ties,” Perry says. “We like heavy beats,
making people move around. [For this
album] we had some ideas about the fu-
ture as well as re-creating certain sounds
and feelings from some of our favorite
bands of the past. Synths seemed like
the most conducive way to translate all
of those ideas.”

Handsome Furs’ live show has at-
tracted an international following. The
band has such a reputation for touring
large swaths of the rock-deprived East-
ern Hemisphere that in 2010 it became
the subject of a CNN documentary Web
series called “Indie Asia: On Tour With
Handsome Furs.”

As an album, “Sound Kapital” is no
less than an attempt to unite these
disparate fan bases around a commu-
nal sonic territory. “Their touring has
played a big part of their story,” Meyer
says. “They go places that few other
bands ever go.”

LIAM MALONEY

CYRUS: BRIAN LOWE: HANDSOME FURS
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Big Thlngs

Poppin’

With ‘Finally Famous,’ Big Sean’s Debut Arrives Hashtag Style

As He Preps For Tour Dates With Wiz Khalifa

“So the last shall be first, and the first, last.”

So goes the passage from the book of
Matthew in the King James Bible. But scrip-
ture wasn’t on the mind of Island Def Jam/
G.0.0.D. Music rapper Big Sean when he
wrote “My Last,” the lead single from his debut
album, “Finally Famous,” which was released
June 28 as the first project to appear under
G.0.0.D.’s new label deal with [sland Def
Jam. In fact, initially, Big Sean couldn’t have
been less interested in the track.

“At first, I didn’t even want to do the
song,” the Detroit rapper born Sean Ander-
son, 23, says of “My Last,” which was pro-
duced by legendary Chicago producer and
mentor NO [.D (Jay-Z, Drake, Common,
Lauryn Hill), who also handled the bulk of
the production for the album. “[NO 1.D ]
said, ‘Do you want to be a mixtape rapper
forever, or do you want to make a song that
people can really live to?” ”

Sean chose the latter, securing Chris
Brown for a chorus originally sung by Sean
himself. Since then, “My Last” has taken
on a life of its own. The track, which is
No. 4 after 19 weeks on Billboard’s Hot
R&B/Hip-Hop Songs chart, helped
fuel excitement for “Finally Fa-
mous” and landed Sean his

o 0
“NO L.D.
said, ‘Do
you want to
be a mixtape
rapper
forever, or do
you want to
make a song
that people
can really
live to?’ ”
—BIG SEAN

first appearance on “Jimmy
Kimmel Live!” The premise of
“My Last”—of living every mo-
ment like it is, in fact, your
last—is a fitting introduction
toan album that Big Sean fans
have been waiting for since he
signed with Kanye West’s
G.0.0.D. Music label in late
2007. West, who serves as an
executive producer on “Fi-

nally Famous,” met Sean
in 2005 when Sean am-

bushed him at a Detroit radio station to
deliver an impromptu performance.

“It's frustrating more so to the people than
tome, probably,” Sean says of the album’s nu-
merous delays. “But, it’s all the same thing.
All they got to do is wait a couple weeks later.”

For his part, Sean stayed busy during the
delay, collaborating with Soulja Boy and Wiz
Khalifa, among others. Now, he’s promoting
“Marvin Gaye & Chardonnay,” the infectious
second single from “Finally Famous,” which
features West and Roscoe Dash. And he’s hit-
ting the road as part of Khalifa’s Rolling Pa-
pers tour, which will run through summer.

In addition, Sean hopes to release a free
mixtape before the end of the year, and he’s
been working on fashion collaborations with
Taz Arnold’s T.1.$.A. line and the streetwear
brand Diamond Supply Co. Sean’s musical
appeal is something co-manager Kevin Liles

also attributes to his personal style,
which has granted Sean appear-
ances on just as many fashion blogs
as music sites. “We're about art,”
says Liles, the former Def Jam
president and Warner Music
Group executive VP, who started
representing Sean through his

KWL Management earlier this
year. “Look at Sean’s style;
you see art there. He wants

to make sure you know

what's cool, and we have a

responsibility as manage-

ment and as a label to take

thatvision and allow peo-

ple to live into it. People
want to dress like Sean.
People want to walk like
Sean, talk like Sean.”

People most certainly want
to rap like Sean. Late last
year, Drake credited Sean’s

song “Supa Dupa,” from the

2009 mixtape “U Know

Big Sean: Finally Famous

Vol. 2,” as the inspiration
for his now signature rap
style of broken similes
(punch lines with the words
“like” or “as” removed), a
flow West would later term
“hashtag rap.”

“People always ask me,
‘Are you mad that every-
body took that style or
that you didn’t get the
credit due?’ ” Sean says.
“But I feel like that just
goes to show me how far
I can go in the rap game.
lain’teven putan album

out yet and | already

made history.”

*

with DOLLY PARTON

by PHIL GALLO

On July 17, Dolly Parton will embark on a 39-date tour of the United States, Europe and Australia
in support of her second studio album for her own Dolly Records, “Better Day Now,” which
arrived June 28. Originally from Sevierville, Tenn., Parton, 65, has charted 25 No. 1singles and
41top 10 country albums during a career that spans five decades. “Better Day Now,” her 41st
studio set, is the first album from the legendary singer/songwriter since she ventured onto
Broadway with “9 to 5: The Musical” in 2009. Three songs from the musical—*| Just Might,”

“Let Love Grow” and “Shine Like the Sun”—appear on the new album.

1 You’ve said that the songs on
the album are thematically linked,
in that they are all inspirational.
How did that concept come about?
Every project calls for something dif-
ferent, and on this [one] | wanted a
lot of colors. I wanted to do some-
thing uplifting so even in the losing
songs, I'm saying you're going to
pick up the pieces. We actually did
demo alot of songs for this. . . and
it seemed that with everything being
so doomsday—terrorists and bad
weather and unemployment—we
need a little sunshine. I know I can
sing a good sad song, but people
hate to hear me sing them. | wanted
to do something people would want
to hear.

2 After more than a decade of
always throwing in a cover song,
your new album Is all originals,
something you haven’t done since
“Hungry Again” in 1998. Was that
a deliberate choice?

It's just how it worked out. “Country Is
As Country Does” was a song | wrote
with Mac Davis a few years ago and it
just seemed to fit. Like the few things
from “9to 5.” I enjoy singing them and
they fit, too.

3 You’re rehearsing for your tour. How
many new songs are you adding to your set?
I got about five: “Together You & 1,” “Better
Day,” “Shine Like the Sun,” “The Sacrifice”—
which is my life story—and “In the Meantime.”

4 Now that you have done two studio
albums for Dolly Records—in addition to a
live album and the “9 to 5” cast album—
what effect is having your own record
company having on your career?

It just made sense when we started. No real
big label was interested in me as a recording
artist and 1 didn’t think of myself as a has-
been. | couldn’t get a decent contract with a
label that would present me as an artist and
not as a personality. I'll always be writing songs
so this has turned out real good for me. I prob-
ably have eight people working for [the label],
handling all the Twitter and Facebook things
and promotions.

5 The producer of “9 to 5,” Bob Green-
blatt, is now running NBC. Any chance of
the two of you working togetherin TV?
I'm very proud of what he’s done so far, things
like “The Voice,” but I haven’t pushed anything
on him yet. When we did “9to 5,” I said, “If I
come out [to Los Angeles], you owe me,” so we
have gone back and forth paying each other
back. We enjoyed working together, so if I had
something for TV, I’d call him.

6 You have always been pegged as a
sharp buslnesswoman. Of everything you
are involved in, which do you see having
the greatest future?

I enjoy doing all of it. I just did a movie with
Queen Latifah, “Joyful Noise,” that comes out
Jan. 12. So if that movie does good, maybe I'll
do more. 1 still love Dollywood and Imagina-
tion Library, my literacy project, and I could
never give up music. It was a song that got me
out of [the Smoky Mountains), and it's a song
that has gotten me everywhere. eoe
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BIG SEAN

Finally Famous
Producers: various

Def Jam

Release Date: June 28

If you liked everything about
Drake’s “Thank Me Later” ex-
cept for the Canadian MC’s
ambivalence regarding ce-
lebrity, Big Sean is your guy.
On his debut album, "Finally
Famous," this latest protégé
of Kanye West celebrates his
rapid ascent to hip-hop star-
dom with an exuberance that
leaves no doubt about his
feelings on fame. (If any-
thing, Sean's hungry for at-
tention: “I'm still dreaming
bigger than iI'm living,” he
claims at the album’s outset,
“And just sleeping long
enough to dream.”) Like
“Thank Me Later,” "Finally Fa-
mous” comes loaded with
guest appearances by A-list
pals—Chris Brown, John Leg-
end, the-Dream and West
himself all put in cameos, as
does Pharrell Williams inthe
Neptunes-produced "Get It
(DT)." (That “DT,” by the way,
stands for Donald Trump,
whose wealth is singled out
as an aspiration.) Yet Big
Sean usually succeeds in
making a place for himself
in these busy, upward-
sweeping tracks—even if it's

BLAKE SHELTON

Red River Blue

Producer: Scott Hendricks

Warner Bros. Records

Release Date: July 12

These are good times for Blake
Shelton thanks to his recent marriage
to Miranda Lambert and his role as a judge on NBC’s “The
Voice,” not to mention his run of nine No. 1 country hits.
Shelton clearly has every reason to live it up, and he does
just that on most of “Red River Blue,” his first full-length
release since 2008’s “Startin’ Fires.” He clearly had an ear
for the silly this time out, whether it’'s the corn pone
sweet-talk of the chart-topping “Honey Bee,” the pickin’
and grinnin’ of “Hey” or the wayfaring weekend-itis of
“Ready to Roll” and “Get Some.” And he plays a convinc-
ing old coot lamenting kids these days in the twangy
“Good Ole Boys.” All of this, of course, sets up the
earnest moments, including the heartbreaking title track
(with Lambert), the power ballad “Over” and “I'm Sorry”
(featuring Martina McBride). Elsewhere, “Drink on It”
(with Jessi Alexander) is a bit more clever and souiful
than its title might indicate. You’d probably pick this guy

for your team.—GG

only to admit to being “in love
with that ass” over a sample
of “U Can't Touch This."—MW

DAVID COOK

This Loud Morning
Producer: Matt Serletic
19/RCA

Release Date: June 28
"Take me as | am,” David
Cook sings on his second
major-label disc, “This Loud

BRIAN ENO

Drums Between the Bells
Producer: Brian Eno

Warp Records

Release Date: July 5

A left turn from his 2010 pop-oriented

project, “Small Craft on a Milk Sea,” Brian Eno turns
toward layers of arty effects, droll spoken word and
electronic beats that conjure everything from jungle
rhythms to hands tapping on a dashboard. “Drums
Between the Bells,” the completion of a 2003 collabora-
tion with Rick Holland, connects with several previous
Eno efforts: “Sounds Alien” could be a “My Life in the
Bush of Ghosts” outtake and “Dow” could fit on a Roxy
Music reunion album. The recitation of Holland’s words
by numerous readers gives the album an art project air—
the music grips on the mostly short pieces, but once the
lyric is serviced, the songs fade out. Only two tunes fea-
ture actual singing: the nightmarish dirge “Breath of
Crows” and “Cloud 4,” buoyed by the sonic palette of a
merry-go-round that pleasantly harks back to Eno’s
work with David Bowie. “Drums Between the Bells” is no
“Low,” but it certainly whets the appetite for revisiting
his Berlin period. A special edition of the set includes a
disc with instrumental versions of the tracks and a 44-

page book.—PG
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Morning.” And indeed, the
album makes it clear how lit-
tle Cook has broken from
type since he won "Ameri-
can ldol” in 2008. Like that
year's platinum-selling self-
titled effort, "This Loud
Morning” finds the Missouri-
bred singer deploying his
manly post-Vedder bellow
over burly, guitar-heavy ar-
rangements that recall any
number of interchangeable
'90s rock acts. (Think Col-
lective Soul, Our Lady Peace
and especially Goo Goo
Dolls, whose Johnny Rzeznik
co-wrote this album's “Right
Here, With You.”) The result
is a vague, workmanlike col-
lection sure to appeal to
Cook’s core constituency, if
few outside it. One possible
exceptionis “The Last Good-
bye,” an atypically zippy
grunge-pop number Cook
penned in collaboration with
Ryan Tedder of OneRepub-
lic. “If you hear this on the
radio/Then we've already
said our last goodbye,” Cook
sings, and for an instant
you’'re reminded that there's
a guy behind the grunt.—mMwW

YACHT

Shangri-La

Producer: Jona Bechtolt
DFA Records

Release Date: June 27
Themes and synthesizer
sounds familiar to anyone

who stepped on a dance-
floor in the '80s permeate
YACHT's second album,
“Shangri-La," since becom-
ing a full-time duo. The set
positions pop melodies in a
post-apocalyptic world—
heaven, hell or an existence
in ruin can all be endured if
there’s a steady beat to keep
the bodies moving. Not just
a slave to the rhythm, YACHT
helmsman Jona Bechtolt
emphasizes neatly layered

YES

S
""

vocals and verse-chorus
song structures that, in this
age of party anthems, add
to the album’s overall throw-
back groove. Contrasted
with similar acts in the artier
beat-driven pool, "Shangri-
La" excels at sounding neat
and organized. “Holy Roller,”
the sixth song on the 10-
track album, acts as a divid-
ing line, taking listenersinto
more conventional song
forms. It’s also one of the

Fly From Here

Producer: Trevor Horn

Frontiers

Release Date: July 12

If Yes kept things close to the edge

40 years ago, then the group is dancing on somewhat
safer terrain these days. But there’s still quite a bit on its
first new studio album in 10 years that will appeal to the
iconic prog rock band’s fans. “Fly From Here” feels like
a sequel to 1980’s “Drama.” The Buggles have returned,
this time with Trevor Horn producing rather than
singing, but Geoff Downes is back on keyboards and
principal songwriting. In fact, the six-part title suite—a
kind of “Hotel California” set in an abandoned airfield—
grew from a song the duo pitched to Yes 30 years ago
and even played live during its short tenure with the
band. As they did back then, Horn and Downes bring a
lighter touch to Yes’ trademarks—intricate dynamics,
weaving textures, advanced harmonics, flashy musician=-
ship, impenetrable lyrics and a typically tasteful acoustic
guitar instrumental from Steve Howe (“Solitaire”). Sing-
er Benoit David holds his own on his maiden recording
voyage, and Roger Dean’s artwork adds to the echo of

Yes’ glory years.—GG

more complex tracks on the
release as vocals alternate be-
tween detachment and joy-
ousness, the music shifting
from finger snaps and a sultry
basslinetoa frothy pre-goth
dance chorus. “"Don't you
worry about God up above" is
repeated in the song's chorus,
which might be a theme for all
dance music. But YACHT
makes it sound like a singular
sentiment.—PG

ALICIA KEYS

Songs in A Minor (10th
Anniversary Edition)
Producers: Alicia Keys, Jeff
Robinson, Peter Edge,
Kerry “Krucial” Brothers
MBK/J Records/Legacy
Recordings

Release Date: June 28

The Grammy Award for best
new artist is often viewed as
a career predictor: For some
it's a blessing, for others a
curse. Well, the latter was
cleariy not the case for Ali-
cia Keys. After winning the
awardin 2001, she has since
taken home 14 Grammys
while charting a series of
top-selling hit albums and
singles. Now the pivotal set
that launched Keys’ career,
“Songs in A Minor,” is being
reissued. With its refreshing
fusion of R&B/soutl, hip-hop
and classical, the album pro-
pelled Keys to center stage
as it showcased her multiple
talents as a singer, song-
writer, musician, producer
and arranger. In addition to
best new artist, the project
netted Keys four more
Grammys. The anniversary
set—featuring the original
album and unreleased/rare
recordings—comes in two
versions: a two-CD deluxe
edition and the collector’s
edition with two CDs and a
DVD that includes a behind-
the-scenes documentary
about the making of the set.
Also featured: track-by-track
commentary by Keys and an
essay by Quincy Jones. A
limited, two-disc vinyl ver-
sion will also be made avail-
able. Until Keys wraps her
forthcoming new studio al-
bum, this set gives fans and
newcomers a chance to hear
and see what all the hoopla
is still about.—GM

RUSS HARRINGTON
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ROMEO SANTOS
You (4:11)

Producer: Anthony Santos
Writer: A. Santos

Sony Music Latin

Publishers: Mayimba Music/
Palabras de Romeo (ASCAP)

What does a song by Romeo Santos sound like when
he’s not fronting Aventura® Not much different from
the superstar Latin group, it turns out. On his debut
solo effort, Santos, who produced and wrote “You” as
he’s done with the majority of Aventura’s catalog, lays
effusive praise upon a woman who has calmed his
once-wandering eyes. To say that he seduces her is an
understatement; Santos practically undresses her with
his lyrics, delivered in his lithe falsetto and punctuated
by self-assured English ad-libs. Where “You” falters a
bit in comparison to Aventura’s biggest hits, however,
is in the chorus, which never quite lifts off, and in its
transitions, which feel meandering and arbitrary. No
matter, though—with “You” already a mainstay on the
Latin charts and cracking the Billboard Hot 100,
Santos’ throne as the “King of Bachata” is secure.—MH

 POP |

GYM CLASS HEROES
FEATURING ADAM
LEVINE

Stereo Hearts (3:32)
Producer: Benny Blanco
Writers: various

Publishers: various
Decaydance Records/Fueled
by Ramen

After Travie McCoy stepped
out with a successful solo de-
but last year, his band Gym
Class Heroes are back in the

spotlight with the release
of its newest pop/hip-hop
confection, “Stereo Hearts,”
featuring Maroon 5's Adam
Levine. Produced by hitmaker
Benny Blanco, the first
glimpse of the group’s forth-
coming album, “The Paper-
cut Chronicles II,” alternates
between McCoy’s clever
verses and Levine’s poignant
hook. The rapper compares
himself to an old boom box—
“If | was just another dusty

record on the shelves/Will
you blow me off and play me
like everybody else?”—as he
explores love and its relation-
ship to music. Although the
main metaphor of “Stereo
Hearts” has been heard
many times before, Gym
Class Heroes follow through
with the idea and turn the up-
beat love song into some-
thing unique.—ES

 ROCK

N

Sunset in July (3:54)
Producer: Bob Rock
Writers: various

Publisher: Hydroponic Music
BMD

ATO/Red

After decamping to its own
imprint, 311 Records, through
a partnership with ATO, 311is
back with its 10th studio al-
bum, “Universal Pulse.” First
single “Sunset in July” has al-
ready made waves on Bill-
board’s Rock Songs chart and
offers up the kind of hazy
summer jam you'd expect
from the ska-punk legends.
Anchored by a fat bassline,
the song’s guitar riff quickly
segues into crunchy power
chords, and there are plenty

J/RMG

GAVIN DeGRAW

Not Over You (3:39)

Producers: Ryan Tedder, Noe/
Zancanella, Skins

Writers: G. DeGraw, R.M. Tedder
Publishers: G. DeGraw Music/Warner-
Tamerlane Publishing (BM), Write 2
Live Publishing/Kobalt Music Publishing America (ASCAP)

It’s been eight years since Gavin DeGraw burst on the
scene with his unique brand of soul-infused pop, but
“Not Over You,” the first single from forthcoming album
“Sweeter,” confirms why he’s still one of the most talented
singer/songwriters working. The track opens with pound-
ing piano chords, which eventually become a looped
pattern that runs throughout the track. Co-writer Ryan
Tedder’s influence is heard right away: On the first chorus,
a fierce drum pattern reminiscent of OneRepubilic’s “Ali
the Right Moves” kicks in, while DeGraw’s raspy vocals
carry over the music with ease. Tedder and DeGraw are
both known for introspective lyrics, and “Not Over You” is
no exception: “If you ask me how I'm doing, | would say
I’'m doing just fine/l would lie and say that you’re not on
my mind,” DeGraw sings. The two artists know their way
around a three-minute pop song, and “Not Over You”
finds them hitting their mark.—ET

KELLY
ROWLAND
FEATURING
BIG SEAN

Lay It on Me
(4:07)

Producer: not listed
Writer: not /isted
Publisher: not /isted
Universal Motown
After years of living
in the shadow of
another Destiny’s
Child member, Be-
yoncé’s second-in-
command is finally
getting some time
to shine on her own.
Fresh off her Lil
Wayne-supported
hit “Motivation,”
Kelly Rowland uses

—— REVIEWS-

SINGL

“Lay It on Me” as a solid follow-up to demonstrate a new sense of consistency. A pretty
piano loop, synthesizers, high-energy hand claps and a booming bass make up the
sunny beat, which nicely accompanies the singer’s coo. While Rowland politely asks
her man to “put your hands on my body,” Big Sean’s wordplay is as funny as it is
impressive, and helps to add some texture to the straightforward track. “Lay It on Me”
doesn’t pack the same punch as “Motivation,” but if both tracks are a sign of what’s
to come on Rowland’s new album, “Here | Am,” it’s fair to say that her solo career may
finally be reaching its potential.—AC

of “ba da da’s” to satiate the
listener’s desire for choral
thrills. “Sunset in July” is

catchy for a moment, but like
31V's past hits, the song’s pre-
dictability ultimately becomes
bothersome. There’s nothing
wrong with tried-and-true
pop formulas, but let’s hope
the veteran group takes a
few more risks on “Universal
Pulse.”—JB

| HIP-HOP |

MEEK MILL
FEATURING RICK
ROSS

Ima Boss (4:10)

Producer: Jahlil Beats
Writers: R. Williams,

W. Roberts I, O.J. Tucker
Publishers: various
Maybach/Warner Bros.
“Look at me riding through
my old hood/But I'm in my
new whip,” Meek Mill declares
at the beginning of “Ima
Boss.” The line nicely encap-

sulates the rapper’s back story:
an underground Philadelphia
sensation who made a quick
leap to the big leagues when
he signed with Rick Ross’
Maybach Music Group in Feb-
ruary. “Ima Boss,” essentially
his coming-out party, finds
the MC translating his hard-
nosed Phiily style into the
bombastic gangster rap in
which Ross specializes. Over
Jahlil Beats’ thudding tempo,
Mill partially pulls off the trick:
His flow is arresting enough
to keep the listener’s atten-
tion, but the 24-year-old is still
learning how to craft his one-
liners into memorable jabs.
“Ima Boss,” like the rest of
Maybach’s “Self Made Vol. 17
compilation, is an uneven af-
fair, but one that hints at the
quick-witted star Mill could
become.—JL
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Reaching Forward

Former Newsboys Frontman Peter Furler Fires Up Solo Career

fter more than two decades with the
ANewsboys, Peter Furler has launched a

new chapter as a solo artist with the June
21 release of “On Fire” (Sparrow/EMI Christian
Music Group). It bows at No. 2 this week on Bill-
board’s Christian Albums chart, fueled by top
10 lead single “Reach.”

“] was nervous going out, but the welcome
back has been really humbling,” Furler says.
“Somebody asked me what my expectations were
and honestly, they’ve already been met. I'm
thankful to be back at it.”

Furler amicably parted ways with the News-
boys in 2009. Michael Tait has since assumed
the role of frontman for the group
Furler established in Queensland,
Australia. Furler sold his Nashville
home and his interest in Inpop
Records, the label he co-founded
in 1999 that also launched Mat
Kearney, Shane & Shane and New-
worldson. Furler then moved to
Panama City Beach, Fla., where he
joined a new church, indulged his passion for

peter

surfing and began painting.

“When I left the Newsboys, I didn’tknow what
I was going to do,” Furler recalls. “I was enjoy-
ing that because I'd spent 22 years on a pretty
tight schedule. I was really digging my life, and
still am, but then songs started coming. I was
jamming with [musicians/artists] Jimmy Abegg,
Steve Taylor and John Painter . . . that was the
catalyst to get the creative juices going.”

Furler shared his new material with his wife,
Summer. “She said, ‘I think you need to sing
again,” ” says Furler, who recruited her to sing
on the record and join him on tour playing key-
boards. Their first show together was in Furler’s
native Australia for a crowd of 15,000.

“She’s always been a big part of [my career}, but
it’s like starting over now,” Furler adds. “It re-
minds me of being a teenager and having a gig
38 |
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Welcome back:
PETER FURLER

coming up. It was such a thrill, and she has that
thrill now. I'mliving itall over again through her.”

After 14 weeks, “Reach” holds at No. 7 on the
Christian Songs chart. “The Bible says God cares
when a sparrow falls to the ground, so he defi-
nitely cares about us,” Furler says of the song's
message. “That’s something I need to be re-
minded of, and other people do, too.”

Throughout his solo debut, Furler blends the
potent pop anthems and stirring worship music
that made the Newsboys one of Christian music’s
most successful acts with 25 No. 1 singles and
five RIAA-certified gold records. Lyrically, Furler
says the album addresses the themes of “free-
dom and some of the fire that can
be shut up in our bones that causes
us to live life to its fullest. And
there’s a lot of thankfulness. These
are songs of joy.”

Coinciding with street week,
Furler visited radio stations in 20
markets, including Orlando, Fla.;
New Orleans; and Tulsa, Okla. The
label also launched a guitar giveaway at Hearlt-
First.com in which the grand-prize winner re-
ceived a Gretsch guitar similar to the one Furler
holds on the cover of “On Fire.”

“Peter has such a storied and accomplished
career,” says Hudson Plachy, director of product
marketing for EMI CMG Label Group. “Through-
out his journey, he has garnered some of the
most loyal fans. We set out to connect those fans
with Peter’s solo debut through the media of
their preference—both traditional and new. From
social network sampling to radio airplay, our goal
was to present ‘On Fire’ to both new and veteran
Peter Furler fans.”

Furler says he’s enjoying the freedom his new
solo status affords him. “Having a bit more free-
dom in my schedule is the thing I've enjoyed the
most,” he says. “It’s that old thing about stop-
ping and smelling the roses.” e

KINGDOM COME?

This is no rumor or innuendo—there’s a
Jay-Z and Kanye West collaboration album
in the works. The only thing is, no one seems
to know when the project, dubbed “Watch
the Throne,” is actually going to arrive or
what it will sound like when it does show.
(West has promised “very dark and sexy, like
couture hip-hop.”)

First hinted at last summer on West’s
Twitter feed (@kanyewest), the project was
originally reported to be a five-song EP,
featuring some of the tracks that appeared
as part of West’s G.0.0.D. Friday series last
year. But then the project apparently bal-
looned into a full album “comin’ in one
week,” as West put it while ringing in the
new year in Las Vegas. Instead, early Janu-
ary brought a single, “H*A*M,” as well as an
art treatment that teased that the full album
was “coming soon.”

The project went quiet this spring (aside
from industry chatter that it was still in the
works and/or almost done), but June brought
the explosive news that the album was done—

TAG TEAM

and set for a July 4 release. So, will the album
appear out of the blue a la Radiohead’s “The
King of Limbs” or will it remain in limbo?
Sources at Universal refuse to say. Still, when-
ever it shows, “Watch the Throne” should be
—Benjamin Meadows-Ingram

a hit.

Rap royalty:
JAY-Z and
KANYE WEST

Jay-Z and his former Roc-A-Fella Records artist, protége (of sorts) and frequent producer
Kanye West have 15 No. 1 albums between them. Here’s how they’ve fared on the charts
when they’ve teamed up on songs—often with Jay-Z performing and West producing.

Hot100  Hot R&B/Hip-Hop
Peak Songs Peak
8 4 “lzzo (HOVA)” Jay—Zi ~ }%
79 28 “Guess Who’s Back” Scarface featuring Jay-Z & Beanie Sigel 2002
4 5 “03 Bonnie & (lyde” Jay-Z featuring Beyoncé Knowles 2002
= 51 “Jockin’ Jay-2” Jay-1 2008
5 1 “Swagga Like Us” Jay-Z & 1.1. featuring Kanye West & Lil Wayne 2008
= 6l “Brooklyn Go Hard” Jay-1 featuring Santogold 2009
2 3 “Run This Town” __Jay-1, Rihanna & Kanye West 2009
10 86 “Young Forever” Jay-Z + Mr. Hudson 2010
- 9 “A Star Is Born” Jay-1+ ). (ote 2010
] 30 “Monster” Kanye West featuring Jay-Z, 2010
) Rick Ross, Bon Iver & Nicki Minaj
B U “HAM” Kanye West & Jay-2 01

World music:
REDONE and
QUINCY JONES

FURLER: DAVID DOBSON; JAY-Z, WEST: DANIEL BOCZARSKI/GETTY IMAGES
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"Roller-coaster ride:
SCARS ON 45

BY SARAH MALOY

Getting
- Physical

Scars On 45 Single Notches Top Five Airplay
As Group Revs Up Second EP

When British indie pop act Scars
on 45 bought a computer and
started recording songs in a
grungy spare room in Bradford,
England, the band never imagined
that one of those tracks—“Give
Me Something”—would reach the
top five on Billboard’s Triple A
radio chart.

“The recordings that we did in

our disgusting, small rehearsal stu-
dio. . . those actual recordings are
on the album,” says Danny Bem-
rose, lead vocalist and co-founder
of the quintet. “It’s quite a nice
thing that we did it all ourselves,
so we're really proud of that.”
Bemrose and bandmates Aimee
Driver (vocals), David Nowakowski
(keyboards), Stuart Nichols (bass)

and Chris Durling (drums) spent
their first months together record-
ing in the makeshift studio. “We
soon realized that we would get a
lot more out of things if we were
to buy some equipment and record
rather than spend every penny we
had driving around England and
doing gigs in London every two
weeks,” Bemrose says.

Several of the band’s tracks were
later featured on TV shows “The
Cleaner” and “CSI: New York,”
catching the ear of Alexandra Pat-
savas. The music supervisor had
recently joined forces with Atlantic
to create the Chop Shop label
through which Scars on 45 released
the physical version of its “Give Me
Something” EP (June 21). The four-
song set was released digitally at
the top of the year.

“It’s been such a huge roller
coaster,” Bemrose says of sign-
ing with Chop Shop. “Our lives
have done a full turnover in the
last few months.”

Scars on 45’s music has since
been featured on TV’s “Supernat-
ural” and “One Tree Hill.” Playing
shows in the United States since
February—including Austin’s
South by Southwest conference—
the band will begin touring on the
second leg of singer Marc Brous-
sard’s national tour on July 14.

Inspired by groups like Fleet-
wood Mac, Coldplay and the Bea-
tles, Bemrose describes the band’s
music as melodic, heartfelt and
uplifting. “We’re not under any
kind of illusion that we're doing
anything that’s groundbreaking,”
he says.

And Bemrose is the first to admit
that no matter how well the band’s
first single is doing on the charts,
“we're still a band that no one has
heard of.” But Scars on 45 aim to
change that perception. A second
EP, “Heart on Fire,” will arrive in
the fall, followed by a full-length
album and additional TV synchs b
the end of the year. oo

FOREIGN EXCHANGE

No stranger to big causes, legendary producer
Quincy Jones recently formed the Global
Gumbo Group, a joint venture with United Arab
Emirates (UAE) social entrepreneur Badr Jafar.
Established to develop multimedia opportuni-
ties in music, film, TV, publishing and digital ap-
plications in the Middle East and North Africa,
the group is initially concentrating on produc-
ing live entertainment projects.

First up is the charity single “Tomorrow/Bokra,”
which will be used to raise money for educational
arts, culture scholarships and projects for children
in the Middle East and North Africa. Recorded in
Rabat, Morocco, during the 10th annual Mawazine
Music Festival (May 20-28), the Arab version of the
song was written by Lebanese singer Majida ElRoumi
and composed by Iragi singer/composer Kadim Al
Saher. A single, video and documentary are slated for

release in early September after Ramadan.

Under its original title “Tomorrow (A Better Me,
Better You),” the English half of the single became
aNo.1R&B hit for Jones and featured singer Tevin
Campbellin1990. Among the popular Arab artists
who appear on “Tomorrow/Bokra” are MayadaEl
Hannaoui (Syria), Hussein Al Jassmi (UAE), Saber
El Rebai (Tunisia), Amr Diab (Egypt) and Asma
Lmnawar (Morocco). They join voices with such
American acts as Patti Austin, Siedah Garrett and
hip-hop vocal group Naturally 7.

“People coming together from all these coun-
tries, it’s fantastic,” Jones says. “That’s what
music is supposed to do: It speaks louder than
words, it speaks from the heart, it speaks about
togetherness.”

Jonesis co-producing the song with RedOne, who
assisted the icon on the 25th-anniversary remake of

“We Are the World.”” Moroccan-bom RedOne, whose
current credits include Lady Gaga’s “Born This Way”
album, says working on “Tomorrow” was “a dream
come true” and achance toinspire anew generation
of the Arab world.

“l want that responsibility,” RedOne adds, “be-
cause | never considered myself just a musician, or
a guitar player, singer or producer. There’s a big-
ger purpose for this.”

Syrian-American producer Malek Akkad and
Jones’ son QD3 filmed the “Tomorrow/Bokra”
recording sessions and will edit the footageinto a
music video and behind-the-scenes documentary.
Jones and his Global Gumbo All-Stars, including
Greg Phillinganes and Lionel Loueke, will perform
at the Hollywood Bowl on Sept. 7. —Jon Blistein

Additional reporting by Kevin Rutherford.

FRESHLY
MINTED

Tony Orlando may be best-remembered
for the 1973 No. 1 pop hit—and miilitary
anthem—with Dawn, “Tie a Yellow
Ribbon Round the Ole Oak Tree,”
but he’s also a former industry
executive (VP of CBS Records’
publishing division, April-Blackwood
Music), actor (“The Cosby Show”)
and spokesman (NutriSystem, Time-
Life). As he celebrates his 50th year
in entertainment, the singeris ramp-
ing up two new ventures: partner
and vice chairman with the Franklin
Mint and a role in Adam Sandler’s
next film, “I Hate You, Dad.”

In his new role with the Franklin
Mint, Orlando is introducing several
products that honor U.S. military per-
sonnel, including the Yellow Ribbon
Medal of Freedom, Wounded Warrior
Sculpture and the Yellow Ribbon of
Freedom Sculpture. They are among
the array of gifts, heirlooms and col-
lectibles offered by the New York-
based company, founded in 1964.

Franklin Mint chairman Robert Book
says, “Tony will lead our vigorous ef-
forts to embrace new brandingin film,
television and music, incorporating all
digital and traditional platforms.”

“| have concepts that { believe will
revitalize an already respected and
solid brand,” Orlando adds. “This com-
pany isn’t just about coins. And raising
awareness of and funds for veterans’
causes has always been my passion.”

From now until Aug. 11, Orlando
will be on location in Boston and Cape
Cod, Mass,, filming “I Hate You, Dad.”
Sandler plays a disagreeable father
who moves in with his engaged son
(Andy Samberg) and begins fighting
with his future daughter-in-law. Or-
lando plays Samberg’s employer. Also
in the cast: Leighton Meester, Susan
Sarandon and James Caan.

Still singing, Orlando averages 125
dates per year at U.S. casinos and does
a Christmas show in Branson, Mo.,
where he and his family reside. Orlando
says it would be nice if his next project
was a new album, but “aslong aslcan
consistently perform live, I’'m really
very fortunate. Bill Cosby told me
something once and he was so right:
‘You hang in fong enough, somebody
rediscoversyou’” —Gail Mitchell

W.Cdiri-ihg new partnerships:
TONY ORLANDO
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>>Mick Jagger has been a force

of late on the Billboard charts—

and he hasn’t even released a

song of his own. Maroon 5’s

“Moves Like Jagger,” featuring

Christina Agullera, bursts onto

the Billboard Hot 100 at No. 8,
. after Ke$ha name-checked the
iconin her nine-week No. 1 “TIK
ToK” last year. (“We kick 'em to
the curb unless they look like
Mick Jagger!”) UK. “X Factor”
alumnus Cher Lloyd could grant
Jagger his next charted tribute,
having recently released her
debut single, “Swagger Jagger.”
The Rolling Stone is on the verge
of making his own chart return:
He’s teamed with Damian Marley,
A.R. Rahman, Dave Stewart and
Joss Stone for the supergroup
Superheavy, set to release its
first album in September.

Read Chart Beat
every week at
billboard.com/chartbeat.

Congratulations are in order for Jill
Scott, who claims her first No. 1 on the
Billboard 200 with her fourth studio ef-
fort, “The Light of the Sun.” Thealbum,
her first on her own Blues Babe label
(through Warner Bros.), also crowns the
Top R&B/Hip-Hop Albums chart—her
second leacler on that tally—with 135,000
sold, according to Nielsen SoundScan.
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Right behind her at No. 2 is folk rock
act Bon lver, whose self-titled second
full-length album takes a bow with
104,000. This marks both its highest-
charting setand best sales week. Fronted
by singer/songwriter Justin Vernon,
Bon Iver’s previous high-water mark
came when its “Blood Bank” EP debuted
and peaked at No. 16 with 23,000 in 2009.

The common thread between our un-
likely top two acts this week is that nei-

on the Billboard Hot 100 as a lead artist.
Scott has goneas high as No. 43 with “A
Long Walk” in 2001—one of just three
singles she’s notched on the list. As for
Bon Iver, the act has yet to claim a Hot
100 hit as a lead-—though it has tagged
along as a featured guest on two Kanye
West tracks: “Monster” (No. 18) and
“Dark Fantasy” (No. 60).

Of course, Scott’s format home is
R&B, soit’s no surprise that she’s racked
up 14 singles on the Hot R&B/Hip-Hop
Songs chart. Her best showing so far is
“Walk,” which hit No. 9. However, her
new single, “Soin Love,” reached No. 10
and an ascent back up the list isn't out
of the question. (1t dips 10-13 this week.)
Meanwhile, on the Hot 100, “Love” de-
butsat No. 97, marking Scott’s return to
the list for the first time since 2001’s
“The Way” spent 20 weeks on the tally.

For Bon lver, its radio chart history is
more spotty: The act hasn’t notched a
single radio hit.

As the top of the Billboard 200 has
proved, a top-selling album doesn’t nec-
essarily require a hit Hot 100 single.

Of the 83 top 10 debuts on the Bill-
board 200 this calendar year (starting
with the Jan. 29 issue), 75 were albums
by an artis! (not a soundtrack or various
artists compilation).

Ofthose artist-albums, 36 (48%) were
by acts who had earned a top 40 Hot 100

More impressive, depending on how

you look at it, is that among that group of

39, 18 (46%) had never been on the Hot
100. That latter group includes No. 1-
debuting acts the Decemberists and
Amos Lee, along with So-
cial Distortion, Holly-
wood Undead, Asking
Alexandra, Il Volo, Jackie

OverThe
Counter

Top Of The Pops: Hot Albums But No Hot (100) Hits

However, scrolling back to 2006, the
story changes a bit.

From the Billboard 200 dated Jan. 21
through July 8, 2006, there were 65 artist
albums that bowed in the top 10. Of those,
41 (63%) were by acts with
a Hot 100 top 40 hit, while
just 24 (37%) lacked one.
And, of the 24, only nine

Evancho and Ledisi.

What those 39 acts
have in common is that
they're all non-main-
stream (read: pop) acts,
and all of them have a
strong following with a
core demographic. The vast majority are
rock acts that never crossed over to pop,
but still have a solid following. And for
those that aren’t rockers (like Il Volo or
Evancho), their still-young careers were
built through TV and word-of-mouth—
not a hit single.

At this point last year, things weren’t
much different.

There were 71 artist-album debuts
between Jan. 16 and July 10, 2010, and
of those, 41 (58%) were by acts that had
placed a single in the top 40 of the Hot
100, while 30 (42%) had not. And, of the
30, 18 (60%) were lacking a Hot 100 hit
entirely. (The no-hitters included, at that
point: Vampire Weekend, Spoon, Bro-
ken Bells, Bullet for My Valentine,

KEITH
CAULFIELD

(38%) had never scored a
Hot 100 single. (Among
them, Ii Divo, Ben Harper,
Atreyu and Underoath.)

With more consumers
shifting to downloading
hit songs, instead of buy-
inga fullalbum, there will likely be even
more hitless top 10 album acts. Couple
that with “album-oriented” artists who
have a core following that isn’t based on
a hit single (like mainstream rock acts
and TV-driven pop stars), and the top of
the Billboard 200 and Hot 100 charts
could showcase even more disparate
artists in the future.

NO CHARGE: We hope you enjoy our
special States of Independents double
issue. We'll be back with issue No. 25
on July 16. During the week that no issue
will be published, we are pleased to offer
all of our charts—more than 80 online-
only charts that do not appear in the
magazine—for free on Billboard biz

ther artist has produced a top 40 single  hit (asalead act), while 39 (52%) hadnot.  the Nationaland LCD Soundsystem.)  from July 7 through July 13. .
' [atcCl
IVIE“ I(et \A a ‘l 1 A Weekly National Music Sales Report - - ) iiclseEn
Weekly Unit Sales Year-To-Date ’ SoundsScan
DIGITAL DIGITAL
ALBUMS ALBUMS® TRACKS 010 a1 nel Year-To-Date Album
This Week 5924,000 2,012,000 25289,000 OVERALL UNIT SALES Sales By Store Type
Last Week 6,301,000 1,998,000 25105000  Altums 148,421,000  149120,000  0.5% g4 million units
Change -6.0% 0.7% 0.79%  Digital Tracks 575956,000 635,349,000 10.3% = R
> - ®
ThisWeek st Year 6065000  1749,000 21568000 S Sindes I8RO 1355000 376% o, e ﬂ S
Total 725,362,000 785,824,000 8.3% =
(hange -2.3% 15.0% 17.3% " ! s
*Digital album sales are also counted within album sales Albums W/TEA 206’016'600 212’654‘900 3.2%
‘Itncludesitbrack etlzuwalent album sales (TEA) with O track downioads equivalent 60
0 one album sale.
Weekly Album Sales (Milion Units)
x|
30 59 p—
DIGITAL TRACKS SALES \:
25 —— 40 o
10 _576.0 million | P
20 - i 30 -
N
1
15 20 l 3
= SALES BY ALBUM FORMAT - |
o 106,533,000 99,053,000  -7.0% 10 ‘ |
5 5.9M Digital 40,579,000 48,221,000  18.8% |
Viny! 1,291,000 1,816,000 40.7% R — - ..
0 L Other 18,000 29,000  611% Ichie: T Mass sl

traditional Merchant
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JILL SCOTT
BLUES BABE 527941/WARNER BROS (18.98)

BON IVER
JAGJAGUWAR 135- (14.98)

Title | £
B

The Light Of The Sun

Bon iver

ADELE
XL/COLUMBIA 44639° SONY MUSIC (11.98)

JACKIE EVANCHO
SYCO/COLUMBIA 87061, 5ONY MUSIC (13.98)

Dream With Me

JUSTIN MOORE
VALORY JMO200A {10.98)

Qutlaws Like Me

BAD MEETS EVIL
HADY/INTERSCOPE 015729/iGA (9.98)

Hell: The Sequel (EP)

PITBULL
MR. 305/POLO GROUNDS J 69060/RMG (11.98)

Planet Pit

LADY GAGA
STREAMLINE/KONLIVE/INTERSCOPE 015373*/1GA (13.98)

WEIRD AL YANKOVIC
WAY MOBY VOLCANO/JIVE B9326/JLG (11.98) &

2

Born This Way

Alpocalypse

- JASON ALDEAN
f BROKEN BOW 7697 (18.98)

My Kinda Party =] ’

AUGUST BURNS RED
S0LID STATE 19973+ (13.98)

Leveler

LMFAOQ
PARTY ROCK/WILL.1 AM/CHERRYTREE/INTERSCOPE 015678/1GA (9.98)

MUMFORD & SONS

13 GENTLEMAN OF THE ROAO 0109*/GLASSNOTE (12.98) +

VARIOUS ARTISTS
B UNIVERSAL EMI SONY MUSIC 35749/CAPITOL (18.98)

o

BRAD PAISLEY
ARISTA NASHVILLE 83274/SMN (11.98)

LN ADELE
HI3A01d3 xvcoLumsia 31859-/S0NY MUSIC (12.98)

"MATT NATHANSON
ACROBAT/VANGUARD 79905 /WELK (12.98)

This Is Country Music

19 W 10

Modern Love

_ Bl LeDisi

VERVE FORECAST 015557/VG {13.98)

Pieces Of Me

BRUNO MARS

ELEKTRA 526393" (10.98) @

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98 )

NOW That's What | Call Country: Volume 4

Doo-Wops & Hooligans =} .

KATY PERRY
CAPITOL 84601" (18.98)

o0

Teenage Dream 1]

ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98

56 56 peabiall FLORENCE + THE MACHINE
_ 7 LTS UNIVERSAL REPUBLIC 013170+/UMRG (13.98)

EDDIE VEDDER

) You Get What You Give @

Lungs @ 14

1 MONKEYWRENCH/UNIVERSAL REPUBLIC 015567/UMRG (13.98) Ukulele Songs
TAYLOR SWIFT

& BIG MACHINE TS03004 (18.98) @ Speak Now H
NICKI MINAJ . ] )

3 E YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 015021°/UMRG (13.98) Pink Friday M &

IN FLAMES ]
CENTURY MEQIA 887" (15.98) Sounds Of A Playground Fading z
JOURNEY : ;

o A COLUMBIALEGACY B5889/S0NY MUSIC (13.98) @ JoumeyisiGreatesthiits ¢7ﬁ
EMINEM

45”

WEB/SHADY/AFTERMATH/INTERSCOPE 014411 -/1GA (13.98)

Recovery

DEATH CAB FOR CUTIE
BARSUK/ATLANTIC 527251 /AG (18.98)

Codes And Keys

THE BLACK DAHLIA MURDER
METAL BLADE 14986° (14.98)

Ritual

OWL CITY
UNIVERSAL REPUBLIC 015544 */UMRG (18.98 )

All Things Bright And Beautiful

BARRY MANILOW
STILETTO 0001 (15.98)

15 Minutes: Fame...

Can You Take It?

FRANK SINATRA
REPRISE 438652 WARNER BROS. (18.98)

Nothing But The Best @ 12°

JAGGED EDGE
SLIP-N-SLIDE 07900 (15.98)

The Remedy

WIZ KHALIFA
ROSTRUM/ATLANTIC 527099/AG (13.98) &

g

Rolling Papers

FOO FIGHTERS
ROSWELL/RCA 84493*/RMG (11.98) &

RONNIE DUNN
ARISTA NASHYILLE 85762/SMN (11.98)

5]
.8

Ronnie Dunn

RIHANNA
SRP DEF JAM 014927/IDJMG (13.98) @

Loud ‘M

BOB MARLEY AND THE WAILERS Legend: The Best
TUFE GONG ISLAND 422-846-210 IDJMG (13 98 8 98) +

Of Bob Marley And The Wailers @

m ()
TECH NSNE

1 u STRANGE 87/RBC (18.98) %

All 6's & 7's

. THE BAND PERRY
REPUBLIC NASHVILLE 114839 UMRG (10 98)

The Band Perry @ |

BRITNEY SPEARS
JIVE 85332/JLG (13.98)

SOUNDTRACK
WALT DISNEY 013440 (13.98)

Lemonade Mouth

CHRIS BROWN
JIVE 86067/ULG (11.98)

FAME @ .

BEASTIE BOYS
BROOKLYN DUST 05639°/CAPITOL (18.98)

Hot Sauce Committee Part Two .

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDIMG (10.98)

My world 2.0 B .

£
o
v
o
|
g

FOSTER THE PEOPLE

STARTIME COLUMBIA 74457 /SONY MUSIC (9.98) Torches .
MY MORNING JACKET —

ATO 0105° (13.98) Circuital .

JUSTIN BIEBER

SCHOOLBOY/AAYMOND BRAUMISLAND 015397/10JM6 (9.98)  NEVE

o

r Say Never: The Remixes (EP) Il ﬂ

The album (55,000)
is his second top 10
set following
2009’s
“Rebelution” (No.
8). Its sales start
represents his best
sales week since his
2004 debut,
“MLAML,”
howed with
55,000-plus.

The duo’s second
album (27,000)
flies past the debut
and peak of its
2009 predecessof
(“Party Rock,” No.
33 with 11,000).
Meanwhile, the new
album’s first single,
“Party Rock
Anthem,” has
moved 1.5 million
downloads (No. 3
this week on Digital
Songs).

The one-two punch
of the act’s “Good
Morning America”
performance (June
24) and a cover of
the album’s “Dog
Days Are Qver” by
a contestant on
“The Voice” (June
21) pushes it up by
16% this week.

The band’s fourth
studio album enters
with 9,000 and
features guest stars
Rivers Cuomo,
Natasha
Bedingfield and
K’naan. The title
returns the rock
band to the fist for
the first time since
its 2008 self-titled
set spent eight
weeks on the tally.

[ 58 |

It doesn’t hurt that
band frontman
Adam Levine is one
of the judges on
NBC’s “The Voice,”
hut this week’s gain
is likely powered by
Amazon MP3’s
promotion of the
atbum for $5.
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ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
KIRK FRANKLIN

£0 YO SOUL/VERITY 77917/0LG (11.98)

4

SALES DATA
COMPILED BY

SoundScan

Title

[CERT.

Hello Fear

SIMPLE PLAN
ATLANTIC 527646/AG (18.98)

Get Your Heart On!

SEETHER
WIND-UP 13250 (11.98) #

Holding Onto Strings Better Left To Fray

LADY ANTEBELLUM

ﬂ CAPITOL NASHVILLE 97702 (18.98)

Need You Now H

% HWCAL FLATTS
BIG MACHINE RFO1004 (13.98)

Nothing Like This

IL VOLO

£ n OPERA BLUES/GATICA/RENTOR/GEFFEN 015817/1GA (11.98) §.volo
LADY GAGA

a m STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 011805°/1GA (12.98) The Fame EI
MAROON 5 B

114 ALW/OCTONE 008917/1GA (18.98) & It Won’t Be Soon Before Long 2]

2 n SOUNDTRACK Glee, The Music: Season Two Volume 6
20TH CENTURY FOX Tv/COLUMBIA 898 11/SONY MUSIC (13.98)
BLAKE SHELTON ;

55 REPRISE (NASHVILLE) 525092/WMN (18.98) Loaded: The Best Of Blake Shelton
JENNIFER LOPEZ

38 ISLAND 014975 IDUMG (13.98) Love?
KENNY CHESNEY . . .

51 g PR TR Hemingway’s Whiskey @
TEDESCHI TRUCKS BAND

12 MASTERWORKS 81420/SONY MASTERWORKS (11.98) Revelator

36 n PINK Greatest Hits... So Far!!! @

LAFACE 80657/JLG {13.98)

VARIOUS ARTISTS

MAYBACH 527800 WARNER BROS (18.98) Maybach

> [

Music Group Presents: Self Made: Voi. |

FOO FIGHTERS

g ROSWELL/RCA 36921*/RMG {11.98) &

Greatest Hits

MIGUEL
BLAGK ICE/BYSTORM/JIVE 75487/JLG (9.98)

« o ]

All | Want Is You

CODY CANADA & THE DEPARTED

UNOERGROUND SOUND APEX 2206728 /THIRTYTIGERS (12.98)

This Is Indian Land

ZAC BROWN BAND

&9 ROAR/BIGGER PICTURE/HOME GROWN ATLANTIC 516931/AG

(13.98) The Foundation

BLACK VEIL BRIDES

STANDBY/LAVA/UNIVERSAL REPUBLIC 015687 /UMRG (13.98)

Set The World On Fire

FLEET FOXES
SUB POP 888 {13.98)

Helplessness Blues

CHRISTINA PERR!

49 ATLANTIC 525853/AG (13.98) ®

lovestrong.

MAROON 5
A&M/OCTONE 014821/1GA (13.98)

-2

Hands All Over

PINK FLOYD
HARVEST 46001°/CAPITOL {18.98)

- &

@0

Dark Side Of The Moon

GHOSTLIGHT 84448/5H-K-BOOM {18.98)

ORIGINAL BROADWAY CAST RECORDING

The Book Of Mormon

SYMPHONY X
NUCLEAR BLAST 2462 (15.98)

iconoclast

% DEF LEPPARD
MAILBOAT 9511 EX (14.98 CD/DVD) +

Mirrorball: Live & More

NEIL YOUNG/INTERNATIONAL HARVESTERS
| REPRISE 527650° WARNER BROS (18.98) A Treasure
76 [ THE BLACK KEYS ——

NONESUCH 520266 /WARNER BROS. (15 98)

MARSHA AMBROSIUS
J 8826/RMG (9.98)

23]

. [

Late Nights & Early Mornings

NKOTBSB
COLUMBIA/JIVE/LEGACY B9740/SONY MUSIC (11 98) @

(23

d:

NKOTBSB

VARIOUS ARTISTS
UNIVERSAL/EMI: SONY MUSIC 46746/CAPITOL (18.98)

NOw 37

SADE
EPIC 90454/SONY MUSIC (17 98)

The Ultimate Collection

JENCARLOS CANELA
BULLSEYE 8942 (13.98)

Un Nuevo Dia

< ﬂ EclgLr-{uIE“:NEcrEl}faabmwa/sonv MUSIC (8.98) BTR (Soundtrack) @
ol ﬂ nscl:\\?Al-s\;+\ELY?4§zssss,'smw (10.98) Stronger
% E ﬁ::[;og‘gﬁﬁ.c 521682°/4G (18.98) @ Born Free
£2 x!mﬁ?g@&ﬁgiiﬁ;»: (12.98) Revolution
s R PAUL SiMoN So Beautiful Or So What

HEAR 32814°/CONCORD (13.98) @

6. BON IVER
| JAGJAGUWAR 115" {14.98)

For Emma, Forever Ago

ErEEEE N EEEsE:EOEE s e S S W = e e

PETER FURLER

ROUNDER 610665*/CONCORO (18.98)

SPARROW 47677 (13.96) On Fire
LUPE FIASCO
5 E ST & 15TH/ATLANTIC 520870°/AG (18.98) Lasers
48 ALISON KRAUSS & UNION STATION Paper Airplane .

THE BLACK EYED PEAS
INTERSCOPE 015039°/IGA (13.98)

[

The Beginning

GORILLA ZOE
BLOCK/ATLANTIC 2117/EONE (17.98)

King Kong

THE LONELY ISLAND

5 UNIVERSAL REPUBLIC 015547*/UMRG (15.98 CD/DVD) & Ilftleneck &Ghain
JUSTIN BIEBER A

- m SCHOOLBOY/RAYMONO BRAUN/SLAND 015754/IDJ (9.98) R cotStiC

112 TRAIN Save Me, San Francisco

CDLUMBIA 07736/SONY MUSIC (12.98)

JENNIFER HUDSON
ARISTA 60819/RMG {11.98) ®

| Remember Me

CROSSFADE

ELEVEN SEVEN 800 (13.98) We Ali Bleed

FLOGGING MOLLY ....158  SELENA GOMEZ & THE
FLORENCE + THE SCENE ... 101 BILLY IDOL 125,156 LADY ANTEBELLUM .. 54
MACHINE . ... . . 23 GOMEZ .. 135 ILVOLD ... 123 LADYGAGA...... 8,57
FOO FIGHTERS ... 37,66 GORILLA Z0E 95 INFLAMES 175  MIRANDA LAMBERT .. 88
COLTFORD ......... 0 CEE LO GREEN 108 KIDROCK ... 87 AVRILLAVIGNE . .. .177
FOSTER THE PEOPLE .48 GRIEVES ...... .. .106 KDZBOPKIDS .10 LEDISI.......... ... .18
KIRK FRANKLIN . ......51  MICHAEL GRIMM ....127 MICHAEL JACKSON ...122 KINGS OF LEON . . ... 161 LED ZEPPEUN ... 103
PETER FURLER ... | 91 GUNSN'ROSES .....151 JAGGEDEDGE ..... .35 ALISONKRAUSS + UNION AARONLEWIS ... .. .132
SARAH JAROSZ .. ... 150 STATION 93 LLWAYNE .....111.121
I JOURNEY ... ... 28, 145 LMFAD ......... ... 1
BRANTLEY GILBERT . 197 HOLLYW0OD UNDEAD . .113 THE LONELY ISLAND . . 96

JENNIFER HUDSON ... .99
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niclsen
SoundScan

HE Y AHT!ST Title
z| 3\ S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
9 124 (U} SELENA GOMEZ & THE SCENE A Year Without Rain

HOLLYWOQD 004625 (10.98} &

@ CeRT

SOUNDTRACK Glee, The Music Presents: The Warblers
20TH CENTURY FOX TV/COLUMBIA 89813/SONY MUSIC (11.98)

"0

LED ZEPPELIN .
103 112 158 [ 10 sONG 313146°/ATLANTC (19.98) & felpeily Three Best Buy-
SOUNDTRACK . . xclusive album
104 Bl e ereTs7 T CTTAAE A B RSN 1E190) Transformers: Dark Of The Moon: The Album exclusive s
F EAGLES B are on dearance at
,@ 2 WARNER STRATEGIC MARKETING 73971 (25.98) The Very Best Of The Eagles the big-box
GRIEVES retailer; thus, each
@ m RHYME SAYERS 0138° (14.98) To?ethi/Apart of them, re-er’ners
i NEEDTOBREATHE The Outsiders

ATLANTIC 519702'/AG (13.98)

this week with

18 73
e CEE LO GREEN :
J 107, 197 ﬂ RADIGULTURE 525601/ELEKTRA (15.98) The Lady Killer

massive gains. This
one is up by 284%,

109 Barton Hollow

i nTHE CIVIL WARS

while Nos. 168 and

b SENSIBILITY 017 (11.98) 181 both jump by
& w1 7 ) KDz BOP KIDS Kidz Bop 19 more than 100%.
u 134 191 (li-;:;i mf«xe\‘:/r\\fwimsu REPUBLIC 011877*/UMRG {13.98) Tha Carter I El
112 T Chickenfoot @ i EEE3
113 ‘ 110’. 74 n z(r\:n):_r%no?gg l;Js[\\l(?sEg':)D American Tragedy ;::tzlr::: tg:::se:lva
@ m ﬁgﬁf}.ss“ﬁ'ffl 98) Broken Record :tvn::teizrel(g;‘r&erated
18 : 50 - SQ./HELAMSQSA/C':»E:REDTH 98) ® = McCartney anniversary of his
@ m chiL\u?n;riEXXcly 62778;;"5F0r|1?§u5|c (11.98) Greatest Hits g;gg;.uol;nheiszgi
R 5 SRR e oo (1350 Dirty Work milfon abums sold
0 b s [ ST ACAST o eoame [l
119 12213 u Asr«';:‘hl?rﬁ)xmmrc 519927/AG (13.98) Awake @ t!\em h.ave moved
120 99 75 [(1 COLTFORD Every Chance | Get SE T VRS
— 103 10| (li-AISLH mﬁgﬁnﬁzsnsu REPUBLIC 015002/UIRG (13.98) | Am Not A Human Being @
B 142 138 [ ML IACKSON Number Ones El
123 126 118 n ?V'E :%Ek% (11.98) - Love Letter @
@ m Sé(a?;“?iﬁnc DIGITAL EX/AG (7.98) More Monsters And Sprites (EP)
@-‘ 164 129 n ﬁﬁ&?ﬂ?/nm 49209°/RMG (11.98) Animal :::ef::glii:[:’iaond,s
126 113.103 SGEE?E%SOED%I;EQS‘;Z)ATER REVIVAI- Chronicle The 20 Greatest Hits El album bows with
_‘lﬂ‘_ 90 60 x‘L%::QES:)‘NYGM%H\CAM %) Michael Grimm ?t;l??t%s[:::zlrega:ths
@ m mk%:@%;gg%g;?gm MUSIC (9.98) Gems: The Duets Collection the lazltl){)gl,lS‘I‘aASlN .
'tﬂ 101 70 x@mﬁ}:ﬁvﬁfg&ﬂ’s vans Warped Tour "11: 2011 Tour Compilation Toi':j%,» deblslled a:d
143 130 m Eswlﬁgzmm 490629 ANTERSCOPE (13.98) The Marshall Mathers LP < eR kg NG
131 28 - ER OF MICE & MEN The Flaod
9881 114 92 RIJ AARON LEWIS o Town Line (EP)
133 117116 B N v oen Greatest Hits @
134 | 95 90 E 33531%:3{& 0147587 /UMGN {13 98) @ The Incredible Machine
@ m _ggom;zmlga) ~ Whatever's On Your Mind Brad Pasley returns
136- 100 93 ﬂ ;I'ulé\él 732&%?:;}” Number One Hits @ :g;::i?:ig:{;,,
137 129 9 f1 SOUNDTRACK . Country Strong m:uﬁ:’::"r:;k’

' MOTLEY CRUE

MOTLEY 380" /ELEVEN SEVEN (13.98) # Greatest Hits

@182—

songs. The new set

TFEIE-ErEIEYETEYETEEECETEYTETE TR TR YED BTE S E W AR S E .

o, .9

S ARTIST Title
gr : {MPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE)
GUNS N' ROSES Greatest Hits

GEFFEN 001714/INTERSCOPE (16.98)

THOMPSON SQUARE
STONEY CREEK 7677 (13:98)

Thompson Square

123 95 E

@ m ggnuohols?o;?vﬁs oﬁnsv (13.98) Cars 2
154 128 52 E EN%%ISMB\A 88589°/SONY MUSIC (9.98) s
g 108,87 RSEIFES\QISEH’\:;?VL(R%EH BROS. (18.98) Ing¥ou{Dreams
166 159 138 ﬂﬁ;ﬁ‘s‘ém T, - Cannibal
167 127107 ingr:-tic?rsaucmﬁwiww\cvnzts%cl%m?guLs?)?u’:v MUSIC (5.96) VH1 Storytellers
168 109 58 n ;:Ol;gﬁg;;‘gz"w(gbbv Speed Of Darkness

@ m P?VEzAkv:gge) Eleven Eleven
160 136 137 ﬁ ?luLLYv(?}aneuﬁlfr\éSJggur;‘wcu 9.98) Enjoy Yourseif
161 174 176 u rmﬁig;&g%’;‘ Come Around Sundown
162 170 149 m e -, Taylor Swift
163 168127 m Jldoszalg'rﬁvlﬁoausgAUMSLAwo 013719/IDJMG (9.98) My World (EP)
164 154 146 LRvQch%?gLr ;57?2'(1'3898) Greatest Hits Volume 1
165 189 19 u SQ&E;OER(Q\SI}:SLLE) S24503/WAN (18.98) Anniver§ary Celebration: 25
pEy 135 152 cEAmoCL rg's-:{tﬁgz?m' (12:98) Carolina

- mﬁg;’yg&%x;& (19.98) The Very Best Of Fleetwood Mac

167 75
A WEEZER
3 4 OGCINTERSCOPE 012344 EX UME (9.98)

; | VARIOUS ARTISTS
169 120 85 n WVEREAL SPECIAL MARKETS 013939 EX/STARBUCKS (12.98)

Six Hits (EP)

Blues-Rock Crossroads / 1964-1986

@ 'm ggé%ﬁﬁlﬁﬁsgswn (11.98) Hits Alive
BB 145 125 [l T e The EN.D.
172 179 178 133 %L%&&%Eﬁggna%) Dark Horse
A8, 156 161 E SJ?N%’;(JEP\IEY/CASH MONEY/UNIVERSAL REPUBLIC 014325/UMRG (13.98) il Vg Ly
174 130 139 msnr:rﬁunm 526530 (16.98) ® Drama y Liz_
175 161 154 , ZI(NIE\/QQSAL REPUBLIC 01446%/UMRG (13.98) & Intimacy: Album I1!
I B&@&g&mf&mmumw i 2
177 172 131 n AVBILLAVIGNE Goodbye Lullaby
i 155 110 %?é%?alfwg)g;ﬁ&usm LATIN {10.98) Prince Royce
wlm ::(I)%r::; ﬁé?gﬁg Somewhere In California
180 149 106 .XTLYS'Z_*E’:)*;BTE CREATOR Goblin
@ RN STon TEMELE FuoTs A Taste OL. (EP).

KANYE WEST

ROG-A FELLA OFF IAM 014695*/iDJMG (13.98) @ My Beautiful Dark Twisted Fantasy

|
BOB SEGER & THE SILVER BULLET BAND

156/148 m CAPITEL 31354* (16.98)

168 Greatest Hits

184 Science & Faith

THE SCRIPT
o7 m«mc EPIC 81227/SONY MUSIC (11.98)

L ! | SOUNDTRACK Glee: The Music, Season Two: Volume 5
185 150 119 20TH CENTURY FOX TV/COLUMSBIA 85852/SONY MUSIC (13.98) .
! LUKE BRYAN - .
188 176 165 ﬁ CAPITOL NASHVILLE 65833 (18.98) Doin’ My Thing
ORIGINAL BROADWAY CAST RECORDING B
187 189162 DECCA BROADWAY 001682/DECCA (18.98) Wicked
186 144 ﬁ (?A‘:r#ELEEJ:Is?lIJs_EQB? DANIELE LUPPI STARRING JACK WHITE & NORAH JONES Rome

B (cent.

UE s EsEYEs SRS M ESE @RS R e e

a2 & S ‘o ma

| THE CARS . . is more score-heavy CHRIS YOUNG
a9 54 SYNCRD 4 HEAR 32872*/CONCORD (14.96) Move Like This than the first Gt RCA NASHYILLE 27816 SMN (10.98) ThelMaoliWantyioloe
ONEREPUBLIC A E CASTING CROWNS .
@ L3 4G MOSLEY INTERSC0PT 013607/1GA (13.98) Waking Up pe;]a_k:d at'Nf’- 6.); @ R 0 6 cr STREETREUNION 10135/50N wUSIC (11.98) Until The Whole Worid Hears @
. RAPHAEL SAADIQ . Wwhich explains s @ SKRILLEX ) '
14181139 103 [ o011 s2s00- souy S (11,98 SignelRolin lower placing. RCMIEN 5 ear/arianTic s2s916/a6 (5.98) Scary Monsters And Nice Sprites (EP)
EMINEM f [ . JASON ALDEAN A
ol 132172 n SHAOY/AF TERMATH/INTERSCOPE 005881 */\GA (13.98/9.98) Curtain Call: The Hits B 182 169 182 | | BROKEN BOW 7637 (18.98) Wide Open M
MAROON 5 J SOUNDTRACK
-@ w A&M/OCTONE 50001°/1GA (18.98) Songs About Jane B} 196 | E m RCA 80205/RMG (11 98) ERGISE,
"1 TAYLOR SWIFT Amazon MP3’s PAUL MCCARTNEY
31142 RELE 615 \AcHINE 0200 (18.98) Fearless @ 3.9 Daily Deals o 194 & - “1 MPL/HEAR 32798°/CONCORD (19.98) Mcegineyl!
JOURNEY ; : VARIOUS ARTISTS
145 92 6 NOMOTA 104 EX (13.96) Eclipse June 20, 3 a"g u RS 147 94 EMIWARNER BROS /SONY/UNIVERSAL 90504/UNMRG/UMRG/SONY MUSIC/SONY Music (0.9 o0n'gS For Japan
AVENGED SEVENFOLD ' affect alums by @ BILLY IDOL . . :
146 144 102 mlﬂPELESSyS\E 524026 TWARNER BROS. (15,981 Nightmare Earth, Wind & Fire CAPITOL 15140 (1098) ® Idolize Yourself: The Very Best O.f -B_llly Idol
i L LAURA STORY : 07y . BRANTLEY GILBERT
(1471133121 BUR \0/CoLumBIA 86417/50NY MUSIC (10.98) Blessings g:;':];”:sls(m)’ 197 193 199 AVERAGE JOE'S 215 (14.98) ialiwavaicliieaven
VARIOUS ARTISTS ) @ SARA BAREILLES :
@ m HOPELESS 737 EX (0.98) Another Hopeless Summer 2011 150, up 70%); and ¥ EPIC 55035°/SONY MUSIC (11 98) Kaleidoscope Heart
1 49 35 ARCTIC MONKEYS Suck It And See Billy Idol (No. 196, 199 167 134 "AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Coliection
DOMING 300° (13.98) up 644%) 3 GEFFEN 001101 UME 19 98)
SARAH JAROSZ o MICHAEL BUBLE 2
0 SUGAR HILL 4062 */WELK (12.98) kallowMelDown respectively. gy 190 = 143/REPRISE 520733 WARNER BROS. (18.98) & Crazy Love &l
JENNIFER LOPEZ .. 61 JUSTINMOORE ... . .. 5 NKOTBSB .. ... 81 RHANNA .. 39 PAULSIMON . 69 EEETITOCICIME  GLEE: THE MUSIC, THOUPSON SQUARE 152 BLUES ROCK VANS WARPED TOUR 11, I S
MOTLEY CRUE ... .. 138 BRAD PAISLEY ...15, 170 RISEAGAINST .. ... 118 SIMPLEPLAN . ... .52 BURLESQUE 193 SEASON TWO:VOLUMES  TRAIN CROSSROAOS / 2011 TOUR COMPILATION  WEIRD AL YANKOVIC .9
MUMFORO & SONS ....13 NSNS NN  CHR(STINA PERRI .. ... 72 FRANK SINATRA .. ... 34 CARS2 . 153 [ 185 RANOYTRAVIS . . 165 19641986 ........ 169 . 123 CHRIS YOUNG 188
MANA 174 MY MORNING JACKET . 49 OF MICE &MEN ... .. 131 KATYPERRY ........ .21 SKILLET 9 COUNTRYSTRONG ...137 LEMONADE MOUTH .. 44 TYLER, THE CREATOR . .180 MAYBACH MUSIC GROUP NEIL YOUNG/
BARRY MANILOW . 33 ONEREPUBLIC 140 PINKFLOYD .........74 RAPHAEL SAADIO . SKRILLEX . ....124,191  GLEE, THE MUSIC TRANSFORMERS: DARK OF  EDOIE VEDDER 24 PRESENTS: SELF MADE: INTERNATIONAL
BOB MARLEY ANO THE (MM  OWL CTY 32 PINK ... .. _ 64 SADE 83 COREVSMITH ... 14 PRESENTS: THE THE MOON: THE ALBUM . VoL I .. 65 WEEZER . 168 HARVESTERS 78
WAILERS ... ... .40 MATT NATHANSON ... .17 PITRULL ... 7 JILL SCOTT 1 BRITNEYSPEARS .....43 WARBLERS 102 104 TN NOW 37 .ez KANYE WEST 182
MAROON5 .. 56,73, 143 NEEDTOBREATHE ....107 PRINCE ROYCE ... 178 THE SCRIPT . 184 STONE TEMPLEPLOTS . 181 GLEE, THE MUSIC: NOW 38 WAZ KHALIFA 36
PAUL MCCARTNEY _ NICKELBACK ... ....172  THE BOOK OF MORMON 75 SEETHER ... LAURASTORY . . ..147  SEASON TWO VOLUME 6 NOW THATS WHAT GALL
115,194 NICKIMINAJ ... ... 2% WICKED . 187 SRS P06 SEGER & THE SR SUGNRLAND . 13 . 59 TECH NONE . ANOTHER HOPELESS COUNTRY: VOLUME 4. 20
TIM MCGRAW 136 STEVIENICKS ... ..155 RASCAL FLATTS .55, 164 BULLETBAND . . 183 TAMORSWIFT . 25,144,162 TEORSCH TRUCKS BAND . SUMIVER 20 1 . 148 SONGS FOR JAPAN-.. 195
MIGUEL ... .. 67 NIGHTRANGER . 179 BLAKESHELTON ......60 SYMPHONYX ... . .78 ... ~.h.68
Data for week of JULY 9, 2011 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43



(%) UNCHARTED" i s BG

I _,-,- E‘E ARTIST MySPACE PAGE

DJ BL3ND www.MYSPACE COM/BLENDIZZY |

I"

.
i
=

o n STAR GUARD MUFFIN www MYSPACE COM/STARGUARDMUEFIN

2 23 TRAPHIK www MYSPAGE COM/TRAPHIK

3 |21 GIRL TALK www.MYSPACE COM/GIRLTALK

TYLER WARD www.MYSPACE.COM/TYLERWARD

[ ] 5 (200 MADDI JANE www MYSPACE.COM/MADDIJANEMUSIC

'!_;'_' ¥ 191 COLETTE CARR www.1YSPACE COM/GOLETTECARR
. 8 14 MAREK HEMMANN www.MYSPACE.COM MAREKHEMMANN

a B 123" NOISIA www yYSPACE COM/DENDISIA

10 6 21 YOUR FAVORITE ENEMIES www.mYSPACE COM/YOURFAVORITEENEMIES
11 % 19 SUNGHA JUNG www MYSPACE COM JUNGSUNGHA

12 13 200 NICOLAS JAAR wwwMYSPACE COMNICOLASJAAR

13 11 |24 DAVE DAY'S www MYSPACE.COM/DAVEDAYS

CHILDISH GAMBINO www MYSPACE COM/CHILDISHGAMBINOTHERAPPER

-ﬂ' n GOLD PANDA www.YSPACE COM/GOLDPANDA

16 10 23 THE BLOODY BEETROOTS - DEATH CREW 77 www MYSPACE COMTHERLODDYEEETROOTS

O 1% (20 PORTA WwW.MYSPACE COM/PORTAT

@ n F292 www.MYSPACE COM/F2920FICIAL

11 T. MILLS www MYSPACE COMTMILLS

20 20 12 METRONOMY wWww MYSPACE COMMETRONOMY
I 21 i 19124 ALYSSA BERNAL www.MYSPACE COM/ALYSSABERNAL
] ;2 -2-1_ 20 JESUS ADRIAN ROMEROQ www.MYSPACE COM/JESUSADRIANNET
.@'} 29 (2 FELGUK WWw.MYSPACE COM/FELBUK
24 23 14 MANGA www.MYSPACE.COMMANGAWEB
@ 27 (23 ENTER SHIKARI www.MYSPACE.COM/ENTERSHIKARI
2 22 23 SUPERMAN IS DEAD www.MYSPACE COM/SUPERMANISDEAD

ﬁ OTENKI www.MYSPACE COM/ONTEKI

m 3 PRETTY LIGHTS w MYSPACE COMPRETTYLEHTS

@495
@364

HOODIE ALLEN www.MYSPACE COMHOODIEALLEN

ZEDD www MYSPACE.COM/OFFICIALZEDD

EXCISION www.MYSPACE.COM/EXCISION

TOTALLY ENORMOUS EXTINCT DINOSAURS v  CTAA TOTALLYENORMOLSEXTINGTOR.USAURS

POMPLAMOOSE www.YSPACE COM POMPLAMOOSEMUSIC

LIL CRAZED THE K.1.D www MYSPACE COM LILCRAZED

30 23

@ MSTAR SLINGER www.MYSPACE.COM/STARSLINGERMUSIC

DASH BERLIN www.11vSPACE.COM/DASHBERLIN

@ 39 8 PITTY www.MYSPACE.COM/BANDAPITTY

(]
42 11 BOMBAY BICYCLE CLUB www MYSPACE.COM/BOMBAYBICYCLECLUB

@ m SBTRKT wwwMYSPACE.COM/SUBTRACTONE

@ 43 13 PAROV STELAR WwWW.MYSPAGE COM/STELAR?

41 38 10 AEROPLANE www MYSPACE COM/AEROPLANEMUSICLOVE
@ 10 10 BEARDYMAN www MYSPACE COM/BEARDYMAN
43 35 4 LAZY RICH www.MYSPACE COM/DILAZYRICH

m:w RUSSIAN RED www MYSPACE COM/RUSSIANREADY
x|
‘m m MUSTARD PIMP www.tySPACE.COM MUSTAROPIMP

'j 50 2 CRYSTAL FIGHTERS www MYSPACE.COM/CRYSTALFIGHTERS

@ A6 2 FINK wwwMYSPACE.COM/FINKMUSIC

m ‘m HADOUKEN! www.MYSPACE.COM/HADDUKEN

BORGORE www.MYSPACE.COM/BORGORE

| 50 | 33;.10f PEE WEE GASKINS www.MYSPACE. COM/PEEWEEGASKINSRAWKS

In releasing latest athum “Jamaican Trip” o

June 22, reggae band Star Guard Muffin claims the
highest debut on Uncharted this week at No. 4.
After featuring songs on its Myspace page, the
group puiled in 86,000 ptays—up from 3,500 the
week before.

44 | Go to www.billboard.biz for complete chart data

g ARTIST IMPRINT/LABEL

The week's most-streamed songs on AOL.

TITLE
ARTIST (IMPRINT/LABEL)

—1 b m JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLANDADIVG | 1 18 PR ‘F“L(‘)LEEE—%‘)GLUI"%'IHE i - ]
i L 31 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE 8 ¢ 10 &ggunmlﬁ:l ::ﬂ%sm INTERSCOPE) -
. .‘_h A 81 KATY PERRY caproL f'-ll i 115y 'TJHL:?LICKCQE’\III’PTEA?(IEIEEES,E‘OOPEL)JGH
Sty 120 P18 SHAKIRA sow musIC LATWEPLC - 40 :I':ELAEII)EPEHYRCV):JRE’SBLIC NASHVILLE/UNIVERSAL REPUBLIC)
ﬂ 16 31 SELENA GOMEZ Ho.woo SRR AN I \EVER CONNA LEAVE THIS BED
. [EEBE RIHANNA SRPoEr JaminunG 09 n Srla\lljﬁ :\SAEUFEIYGEN?VYDT::F!(’I\jSK & NAYER (MR 305/POLO GROUNDSJ/RMGE)
n I 31 MICHAEL JACKSON uueric B W [l THE LAZY SONG i)
a8 4 31 EMINEM wWEB/SHADY/AFTERMATH/INTERSCOPE . )" 6 E::;VEGAEGESTEE%TII\S/kgﬁVYE/INTERSCDPE)
a 12 31 LINKIN PARK MACHINE SHOP/WARNER BROS '_'I ¥ ILME;QI@%[TJ“R'NG LIL WAYNE (1SLAND/IDJMG)
@ 10 31 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 10 1t 5 ﬁ(l:-lj(FMEINRAJ ?{ﬁlJSNEMONEY/CASH MONEY/UNIVERSAL REPUBLIC)
. o T4 28 WIZ KHALIFA ROSIRUM/ATLANTIC nls g LPM/:A?JEJ Eu?s:a:s's(mé# &T Qﬁ?gsx (PARTY ROCK/WILLJ AM/CHERRYTREE/NTERSCOPE)
12 11 30 LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC 12 13 VFJ‘IZOK%MLLIEAF:HOSTRUM ATLANTIC)
@ iu 31 AVRIL LAVIGNE ARISTARMG =1l ITLO\N\;(\CNI(OCA;?N\II()EEY'UNIVERSAL REPUBLIC)
m 15 29 CHRIS BROWN Jieuic 1| - NI AKINGBED
BEYONCE musiC WORLD/COLUMBIA m - 1 - THE SHOW GOES ON

DAVID GUETTA WHAT A MUSIC/VIRGIN/CAPITOL

- TAYLOR SWIFT BIG MACHINE

ADELE x.coLumsla

19 | USHER vLasaCELG
20 17 28 BRITNEY SPEARS uveul6
@'. .. 131 AKON KONVICT/UPFRONT/SRC/UNIVERSAL REPUBLIC
22 21 |8 LMFAO PARTY ROCKAWILL | AM/CHERRYTREE/INTERSCOPE
- 23 22 31 THE BLACK EYED PEAS INTERSCOPE
; 24- 8 29 7 PITBULL MR 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RMG
‘ i% 25 131 ENRIQUE IGLESIAS UNVERSAL MUSIC LATING/UNIVERSAL REPUBLIC
26 19 31 DON OMAR ORFANATO/MACHETE
@ 3 131 COLDPLAY caprroL
@ 24 2§ DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
@I M WARD UNSIGNED
ﬂ-ll 37 20 BRUNO_MAFE ;;KTRA

29 31 KES$HA KEMOSABE/RCARMG

50 CENT 5HADY/AFTERMATH/INTERSCOPE

BOB MARLEY TUfF GONG/ISLAND/UME

BOYCE AVENUE 3 Peace

2PM uvp

MAROON 5 AaM/OCTONE

39 31 GREEN DAY RePRiSE

TIESTO MUSICAL FREEDOM

m SEAN KINGSTON BELUGA HEIGHTS/EPIC

SOULJA BOY COLLIPARK/S.0.D. MONEY GANG/INTERSCOPE

&9'999961

JENNIFER LOPEZ IsLAND/IDJMG

JUSTIN TIMBERLAKE Jve/Le

RED HOT CHILI PEPPERS WARNER BROS.

1: _B |l
-
&>

= )21 AVENGED SEVENFOLD HOPELESS/SIRE/WARNER BROS
45 32 2 CODY SIMPSON ariantic
46 '« 24 DEMI LOVATO HoLiwooo
43 2 ] THE WHITE STRIPES THIRD MAN/WARNER BROS

48 6 RADIOHEAD XUTICKER TAPE/TBD

@ PARAMORE FUELED BY RAMEN

I—@ 49 10 DJ BL3ND uNSIGNED

South Korean hoy band 2PM debuts at

No. 35 on the Social 50 chart thanks to the
premiere of its video for “Hands Up” on
June 20. The dance track—featured on

an athum of the same name—gained

2.4 million YouTube views, respectively (a
207% week-to-week increase).

0:

i0

ETRETY

ARTIST

LUPE FIASCO {1ST & 15TH/ATLANTIC)

The week’s most-streamed songs on Yahoo! Music.

TITLE
ARTIST {IMPRINT/LABEL)

TILL THE WORLD ENDS i
BRITNEY SPEARS (JIVE/ILG) |

S&M
RIHANNA (SRP DEF JAM/IDJMG)

ROLLING IN THE DEEP
ADELE (XL COLUMBIA)

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJMG)

THE SHOW GOES ON
LUPE FIASCO (15T & 15TH/ATLANTIC)

THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)

LADY GAGA (STREAMLINE/KONL{VE/INTERSCOPE)

THE EDGE OF GLORY

ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

PARTY ROCK ANTHEM
LMFAQ FEAT. LAUREN BENNETT & GOONROCK (PARTY ROCK/WILL | AM CHERRYTREE/INTERSCOPE)

FOR THE FIRST TIME
THE SCRIPT (PHONOBENIC/EPIC)

DON'T WANNA GO HOME
JASON DERULO (BELUGA HEIGHTS/WARNER BROS )

GIVE ME EVERYTHING
PITBULL FEATURING NE-YO, AFROJACK & NAYER (MR. 305/POLO GROUNDS/J/RME)

WRITTEN IN THE STARS
TINIE TEMPAH FEATURING ERIC TURNER (DISTURBING LONOON/CAPITOL)

The fastest accelerating artists during the past week, across
all major social music sites, statisticaliy predicted to achieve
future success, as measured by Next Big Sound.

‘1 DARREN CRISS

ARCANGEL

-i DJ EARWORM
-

& COLETTE CARR

L=
Jj:' THE CATARACS

# VERONICA MAGGIO

'F  HADOUKEN!

W THE CRIMSON ARMADA

'@ SORRISO MAROTO

10 BEATS ANTIQUE

11 KENDRICK LAMAR

12 TIM BERG

13 LAIDBACK LUKE

14 PORTUGAL THE MAN

1B | THE SCENE AESTHETIC

Data for week of JULY 9, 2011

20N, Prometheus Globai Media, LLC and Nielsen SoundScar, inc. All rights reserved

oard charts {more than 80 overall). SOCIAL 50: A ranking of the most active artists on the worid's leading social networkin:

s, page views and fans according to MySpace, as well as sources tracked by online aggregator Next Blg Sound, including
s and explanations. All charts

gistered MySpace Music artists and have not appeared on specifically outlined Billb

friends/fans,/ followers along with artist page views and weekly song plays. See Charts Legend on billboard.biz for rule:

yet to appear on a major Billboard chart, regardless of country of origin. Ranking is based on a formuta incorporating streamed play

YouTube, Facebook, Twitter, Last.fm, iLIke and Wikipedia, among others, In order to appear on Uncharted, acts must be re:

sites. Artists’ popularity is determined by a formula blending therr weekly additions of

UNCHARTED: A listing of the top new and developing artists who have



SALES DATA

SALES DATA
COMPILED BY

COMPILED BY

AIRPLAY
MONITORED BY

niclsen niclsen nielsen

SoundScan

e — e il j .
o SEESTI -k 258 TITLE g 5E 5 TITLE o gE £5 TITLE 5
E%  =Z ZZ ARTIST (IMPRINT/PROMOTION LABEL) =5 =X 2T aRTIST (MPRINT/PROMOTIDN LABEL) EX <3 ZZ ARTIST (IMPRINT/PROMOTION LABEL) & i .~ <%/ 53 ARTIST (IMPRINT/PROMOTION LABEL)
ROLLING IN THE DEEP ROLL UP ROLLING IN THE DEEP DIRT ROAD ANTHEM
o_ g 15 ADELE XL/COLUMBIA) 25 16 16 WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP) 1 y i J ADELE XL/COLUMBIA,_ B 1 ! ) i | JASON ALDEAN (BROKEN BOW) et
e 2 1 GIVE ME EVERYTHING @ 29 15 YOU LIE S =2 LOSING MY RELIGION > 2 12 HONEY BEE
PITBULL (MR. 305/POLO GROUNDS/J/RMG) THE BAND PERRY (REPUBLIC NASHVILLE) LEy DIA FRAMPTON (UNIVERSAL REPUBLIC) - _BLAKE SHELTON (WARNER BROS /WMN)
a3 318 E.T. @ 3 12 IF HEAVEN WASN'T SO FAR AWAY 1 DOG DAYS ARE OVER _J 3 3 REMIND ME
KATY PERRY FEAT. KANYE WEST (CAPITOL) JUSTIN IME_(VALORV) e _!E[:l MARYINEZ_(&VERMU_L)—_ BRAD PAISLEY DUET WITH CARRIE UNDERWOOD (ARISTA NASHVILLE)
PARTY ROCK ANTHEM TOMORROW . DOG DAYS ARE OVER a KNEE DEEP
¢ o 69 (oo  LWFAD (PARTY ROCKWILL | AM THERRYTREEINTERSCOPE) @ 32 12ty voun Ao NASHVILLE) * ' 50l ORENCE + THE MACHINE UNIVERSAL REPUBLIC) - S5 10 gm0 s T SO0 GOUDA.
5 4 18 JUST CAN'T GET ENOUGH @ 34 8 DIRT ROAD ANTHEM ["' i 23 PUMPED UP KICKS . & 0 COUNTRY GIRL (SHAKE IT FOR ME)
THE BLACK EYEO PEAS (INTERSCOPE) JASON ALDEAN (BROKEN BOW) ' FOSTER THE PEOPLE /o TANTIME COLUMBIA) LUKE BRYAN (CAPITOL NASHVILLE
° a7 THE EDGE OF GLORY 31 24 28 DOWN ON ME 2 4 EVERY TEARDROP IS A WATERFALL = 9 JUST A KISS
LADY GAGA (GTREAMLINE/KONLIVE/INIERSCOPE) JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDIMG) . CDLDPLAY (CAPITOL) LADY ANTEBELLUM (CAPITOL NASHVILLE)
THE SHOW GOES ON F**K YOU (FORGET YOU) FOR THE FIRST TIME 7 IF | DIE YOUNG
' ° 8 17 ype FInsCO (15T & 151/ATLANTIC) 32 21 31 ¢y popeen (RADICULTURE/ELEKTRA/RRP) 739 e somer (PHONOGENIC/EPIC) . u 34 it sano PERRY (REPUBLIC NASHVILLE '
8 5 15 THE LAZY SONG 3z 31 21 S&M THE MAN WHO CAN'T BE MOVED' g BAREFOOT BLUE JEAN NIGHT
__BRUNO MARS (ELEKTRA ATLANTIC) _RIHANNA (SRP/DEF JAM IDIMG) [ ¥ XENIA (UNIVERSAL REPUBLIC JAKE OWEN (RCA)
SUPER BASS ! 40 6 TONIGHT TONIGHT 6 FIX YOU [ a9 B YOU AND TEQUILA
IE! NICKI MINAJ (YOUNG MONEY/CASH MONEYUNVERSAL REPUBLIC) HOY CHELLE RAE (JIVE/JLG) Ly COLDPLAY (CAPITOL) KENNY CHESNEY FEAT. GRACE POTTER (B1A)
ON THE FLOOR JUST A KISS s SOMEWHERE ONLY WE KNOW E MEAN
10 8 16 JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG @ B 6 LAOY ANTEBELLUM {CAPITOL NASHVILLE) =S = % KEANE (NTERSCOPE ﬂ, i} 20 TAYLOR SWIFT (BIG MACHINE) .
LAST FRIDAY NIGHT (T.G.L.F.} g - KNEE DEEP THE CAVE CRAZY GIRL
m' 213y perey (CAPITOL) 6 A BROWN FEAT JMMY BUFFETT (SOLTHERN CROUNVATLANTGABIGOER PETLRE) 18 33 wronossons (GENTLEMAN OF THE ROAD/R ) L L 16016 ) voung sann (REPUBLIC NASHVILLE
TILL THE WORLD ENDS FIREWORK COUNTRY SONG HOMEBOY
1210 17 gorvey seeans (ive JLG) 37 3 Iy pearr (CAPITOL) 12 8 16 gty (WIND-UP) 1215 16 orc chunch (EMI NASHVILLE)
’ MOTIVATION BLOW ] SECRETS YOU LIE
@ 12 10 KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL REPUBLIC) |8 3% 7 _KESHA (KEMOSABE/RCA/RMG) 13 58 ONEREPUBLIC {I40SLEY/INTERSCOPE) L R THE BAND PERRY (REPUBLIC NASHVILLE)
SHE AIN'T YOU UNUSUAL LITTLE LION MAN TOMORROW
@ L CHRIS BROWN (JIVE/JLG) @ % 6 TREY SONGZ FEATURING DRAKE (SONGBOOK/ATLANTIC) '." 10 49 _MUMFORD & SONS (GENTLEMAN OF THE ROAD/REDYGLASSNOTE) - R CHRIS YOUNG (RCA)
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Katy Perry collects her fifth Mainstream Top 40 top 10 from her album
“Teenage Dream,” as “Last Friday Night (T.G.1.F.)” charges 13-9 with
Greatest Gainer honors. The song follows the set’s first four No. 1-
peaking singles: “California Gurls,” featuring Snoop Dogg (seven
weeks on top); the title cut and “Firework” (four each); and “E.T.,”
featuring Kanye West (six).

Perry s the fifth solo female to send at least five singles from an
album'into the chart’s top 10, following Janet Jackson (six from
“janet.” In 1993-94), Alanis Morlssette (five from “Jagged Little Pill,”
1995-96), Kelly Clarkson (five from “Breakaway,” 2004-06) and
Fergie (five from “The Dutchess,” 2006-08).

All five singles from “Teenage Dream” have reached the
Mainstream Top 40
top 10 in five weeks
or less. Taking just
four frames to crack
the top tier,
“Friday” matches:
Lady Gaga’s “The
Edge of Glory” for
the fastest top 10
climb this year.
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. ._ - ADELE (XL/COLUMBIA)
|5 WHAT YA GONNA DO
HINDER (UNIVERSAL REPUBLIC)
-hh‘ WHITE TRASH MILLIONAIRE
1 BLACK STONE CHERRY (/N DE GOOT/ROADRUNNER/RRP)
@ 34 g TWO AGAINST ONE
Ad DANGER MOUSE & DANIELE LUPP! STARRING JACK WHITE (CAP(TOL)
Q-C DIGITAL (DID YOU TELL)
STONE SOUR (ROADRUNNER/RRF)
@ % g FALLEN
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)
- ~ IRIDESCENT
| LINKIN PARK (MACHINE SHOP/WARNER BRDS.)
i WHIRRING
b ~_THE JOY FORMIDABLE (CANVASBACK/ATLANTIC)
ROLL AWAY YOUR STONE
- MUMFDHD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE\
4 5 WHAT YOU KNOW
TWO DOOR CINEMA CLUB (RED/GLASSNOTE)
nfﬁ LONG TIME
CAKE (UPBEAT/ILG)
’#4 41 4 LONGING TO BELONG
ri _ EDDIE VEDDER (MONKEYWRENCH/UNIVERSAL REPYBLIC)
LOELIS BLOW ME AWAY
BREAKING BENJAMIN (HDLLYWOOD)
, THE LAST TIME
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)
WHITE RABBIT
EGYPT CENTRAL (FAT LADY/ILG)
3 MONSTER
PARAMORE (FUELED BY RAMEN/RRP)
WINDOWS ARE ROLLED DOWN
AMOS LEE (BLUE NOTE CAPITOL)
12 MAKE SOME NOISE
BEASTIE BOYS (BROOKLYN DUST/CAPITOL)
HOLDIN ON TO BLACK METAL
MY JACKET (ATO/RED)
NIGHT OF THE HUNTER
THIRTY SECONDS TO MARS (IMMORTAL/VIRGIN/CAPITOL)

As they spend a record-extending 18th week
atop Rock Songs with “Rope”—the song’s
entire chart life—Foo Fighters claim their 19th
top 10 on Alternative with follow-up “Walk”
(12-1 on both charts). The band ties Green Day
for third-most top 10s on the latter list, trailing
only U2 (23) and Red Hot (hili Peppers (21).

2 | . FOSTER THE PEOPLE (STARTIME/COLUMBIA)
ﬁ
PANIC
EVERY TEARDROP IS A WATERFALL

DEATH CAB FOR CUTIE (BARSUK/ATLANTIC)
 ADOLESCENTS
L
HHE SUBLIME WITH ROME (FUELED BY RAMEN/RRP)
I
L4 Cowopuay CAPITOL)
° 12 4 WALK
FOO FIGHTERS (ROSWELL/RCA/RMG

. ” PUMPED UP KICKS
INCUBUS (IMMORTAL/EPIC)
“I 1 _,' ROPE
: ik dl l,: FOO FIGHTERS (ROSWELL/RCA/RMG)
1 ) CHANGING

i ! o 6 e 2 THE AIRBORNE TOXIC EVENT (MAJORDOMO/ISLAND/IDJMG)
oo SAIL
‘|m| 'E‘_ AWOLNATION (RED BULL)
fift | 23 HELP IS ON THE WAY
- ]

_RISE AGAINST (DGC/INTERSCOPE)
' COUNTRY SONG

m-!l SEETHER (WIND-UP)
¥

13 24 HOWLIN' FOR YOU
" _THE BLACK KEYS (NONESUCH/WARNER BROS )

THE CAVE
| _MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE

D/RED/GLASSNOTE)
YOUNG BLOOD
THE NAKED AND FAMOLS (SOMEWHAT DAMAGED/POL YDOR/UNIVERSAL REPUBLIC

. SHAKE ME DOWN
- CAGE THE ELEPHANT 1DSP/JIVE/JLG)

5 19 RIP TIDE
|_SICK PUPPIES (RMR/VIRGIN/CAPITOL}

} 5 SUNSET IN JuLyY
g- i | 311 (ATO/RED)
G_ 15 AROUND MY HEAD
CAGE THE ELEPHANT (DSP/AIVE/JLG)

m 19 11| SO FAR AWAY

. AVENGEQ SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)
@r 30 12 TWO AGAINST ONE
. 1 DANGER MOUSE & DANIELE LUPPI STARRING JACK WHITE (CAPITOL)

" . ,, WHIRRING
Mlg ._‘g THE JOY FORMIDABLE (CANVASBACK/ATLANTIC)
22 .L 21 4 OLD MAN

S REDLIGHT KING (HOLLYWO0OO)

‘[ IRIDESCENT

.. LINKIN PARK (MACHINE SHOP/WARNER BROS.
MAKE IT STOP (SEPTEMBER'S CHILDREN)
RISE AGAINST (OGC/INTERSCOPE)

LOST IN YOU
_ THREE DAYS GRAGE (JIVE/JLG)
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y, 7 days a week.

itored 24 hours a day, 7 days a week.

2070, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved. PERRY:AR! MICHELSON
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" ARTIST (IMPRINT / PROMOTION LABEL)
T 1 BT YOU ARE A TOURIST
DEATH CAB FOR CUTIE (BARSUK/ATLANTIC)
[ 3 4 EVERY TEARDROP IS A WATERFALL
| ) | COLDPLAY (CAPITOL)
|" [ RUMOUR HAS IT
| ADELE (XL/COLUMBIA}
13 LONGING TO BELONG
- L°" | EODIE VEDDER (MONKEYWRENCH/UNIVERSAL REPUBLIC)
"on GIVE ME SOMETHING
| SCARS QN 45 (CHOP SHOP/ATLANTIC)
e 7 8 PUMPED UP KICKS
FOSTER THE PEOPLE (STARTIME/COLUMBIA;
.. FASTER
MATT NATHANSON (VANGUARD)
@ | 12 LOSTIN MY MIND
B THE HEAD ARD THE HEART (SUB POP)
-illr | THIS IS WHY WE FIGHT
THE DECEMBERISTS (CAPITOL)
|‘w] 8 |31 " WINDOWS ARE ROLLED DOWN
* | AMOS LEE (BLUE NDTE/CAPITDL)
REPO MAN
& RAV LAMONTAGNE AND THE PARIAH DDGS (RCA/RED)
57 "HEY MAMA
’ - »MAT KEARNEY (AWARE/UNIVERSAL REPUBLIC)
nj‘ RISE ABOVE 1
o = REEVE CARNEY FEAT. BONO & THE EDGE (MARVEL )
ﬁ 15 o ROLL AWAY YOUR STONE
Sl MUMFORD & SONS (GE_NTLEMAN OF THE ROAD/RED/GLASSNOTE)
.2 MONEY GRABBER
FITZ & THE TANTRUMS (OANGERBIRD)
COMEBACK KID
BRETT DENNEN (DUALTONE)
OPTIONS
GOMEZ (ATO/RED)
g THE AFTERLIFE
PAUL SIMON (HEAR/CMG)
lm WILL DO
_TV ON THE RADIO (INTERSCOPE)
P . HOLDIN ON TO BLACK METAL
MY MORNING JACKET (ATO/RED)
l‘=| . MAN IN MOTION
' WARREN HAYNES (STAX/CMG)
W I'LL BE WAITING
'E 227 MICHAEL FRANTI & SPEARHEAD (BOO BOO WAX/CAPITOL)

ADULT CONTEMPORARY, ADULT TOP 40: 135, B1 and 89 stations, respectively, are electronically monitored 24 hours a da

ROCK SONGS: 171 ail-format rock stations, including 57 ALTERNATIVE and 27 TRIPLE A panelists, are electronically moni

See Charts Legend on billboard.biz for rules and explanations.

BARTON HOLLOW
THE CIVIL WARS (SENSIBILITY)
FLOWER

AMOS LEE (BLUE NOTE/CAPITOL)

TWO AGAINST ONE
DANGER MOUSE & DANIELE LUPP! STARRING JACK WHITE (CAPITOL)

MAINSTREAM TOP 40,

Data for week of JULY 9, 201

i



AIRPLAY
MONITQRED BY

SALES DATA
COMPILED BY

niclsen

Artist
IMPRINT & NUMBER / PROMDTION LABEL

Brantley Gilbert

TITLE
PRODUGER (SONGWRITER)

COUNTRY MUST BE COUNTRY WIDE

=

2

Artist &£ =&

IMPRINT & NUMBER / PROMOTION LABEL & 8
1
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¥

lg TITLE
PRODUCER (SONGWRITER)

1
Wl

Q = PR HONEY BEE Blake Shelton ~
& ° ERUZN S HENDRICKS (B.HAYSLIPR.AKINS) OO WARNER BROS/WMN D.HUFF (M.DEKLE.C.FORD,B GILBERT) ® VALORY
9 2 2 MEAN Taylor Swift ONE MORE DRINKIN' SONG Jerrod Niemann 2
4 N.CHAPMAN.T.SWIFT (TSWIFT) @@ B8IG MACHINE J.NIEMANN.D BRAINARD (J.L.NIEMAN,R.BROWN} © SEA GAYLE ARISTA NASHVILLE
54 YOU LIE The Band Perry Shelton’s song is I GOT NOTHIN' Darius Rucker Tl
PWDRLEY (B.HENNINGSEN,C.HENNINGSEN. A HENNINGSEN) ©® REPUBLIC NASKVILLE s idioncas FROGERS (D RUCKER.C MILLS) ® CAPITOL NASHVILLE
o 5 7 TOMORROW Chris Young P . - @ 32 30 A BUNCHA GIRLS Frankie Ballard 2
J.STROUD (G YOUNG.F.J MYERS.A.SMITH) @ RCA driven chart’s first M.KNOX (F.BALLARD.B.HAYSLIPD.DAVIDSON.R.AKINS) ® WARNER BHIG WaR
4 IF HEAVEN WASN'T SO FAR AWAY Justin Moore 4 to draw more than 31 LET IT RAIN David Nail 10
J STOVER (D DAVIDSON R HATCH.B JONES) ©® VALORY 40 million listener FLIDBELL C AINLAY (D NAIL.J SINGLETON) ©® MCA NAGIVILLE 3
DIRT ROAD ANTHEM Jason Aldean ; i @ COST OF LIVIN' Ronnie Dunn
o 6 8 M.KNOX (B.GILBERT.C.FORD) ® BROKEN BOW 8 lmnrelsswns (40;3) e F DUNN (F COLEMAN i DUNN) © ARISTA NASHVILLE a
o 1 JUST A KISS Lady Antebellum sine Toby Keith's @ o MR. BARTENDER Bradiey Gaskin g5
A PWORLEY,LADY ANTEBELLUM (D.HAYWDOD,C.KELLEY.H.SCOTT,D.DAVIDSON) @@ CAPITOL NASHVILLE “As Good As | Once J.RICH C PENNACHIO (B GASKIN) ® COLUMBIA
o 9 10 KNEE DEEP Zac Brown Band Featuring Jimmy Buffett Was in 2005. The @ 37 38 AMEN Edens Edge 33
K.STEGALL.Z BROWN {Z.BROWN, W.DURRETTE.C BOWLES J STEELE) ® SOUTHERN GROUNO/ATLANTIC BIGGER PICTURE Soﬂg immdu(es lhe M BRIGHT (S.BLACK,H.BLAYLOCK,C.GRAVITT.G O'BRIEN) @® BIG MACHINE
a' 11 AM | THE ONLY ONE Dierks Bentley tist? “Red 4 40 TAKE IT OFF Joe Nichols T
i JR.STEWART (J.BEAVERS J R STEWART.D.BENTLEY) ©® CAPITOL NASHVILLE artist’s new kel & CANNON (D.DAVIDSON,A GORLEY,K,LOVELACE ©® SHDW D0G-UNIVERSAL
1 tE
@ 12 12 COUNTRY GIRL {SHAKE IT FOR ME) Luke Bryan o River Blue” album, @ Pl FISH Craig Campbeli %
M.BRIGHTJ STEVENS (L BRYAN.D.DAVIDSON) ® CAPITOL NASHVILLE due July 12. - K STLGALL (C CAMPBELL.A SMITH A UNDERWODD) ® BIGGER PICTURE
Q 13 15 YOU AND TEQUILA Kenny Chesney Featuring Grace Potter 1 WANNA TAKE YOU HOME Gloriana 15
d B.CANNON.K CHESNEY (M.BERG.D.CARTER) @ BhA M SERLETIC (T.GOSSIN.M SERLETIC, W.MOBLEY) © EMBLEM WARNER BROS. WAR
@ 17 1 s LLIZN R REMIND ME Brad Paisley Duet With Carrie Underwood 12 SHOTGUN GIRL The JaneDear Girls %
& " " [SILTN F ROGERS (8 PAISLEY,C.DUBOIS K.LOVELACE) © ARISTA NASHVILLE _ "“ J RICH (D LEVERETT.0 RUTTAN) @ WARNER BROS /WMN
@ 14 17 BAREFOOT BLUE JEAN NIGHT Jake Owen 13 . - TODAY IS YOUR DAY Shania Twain 3
W J.MOI,R CLAWSON (D.ALTMAN,E PASLAY,T.SAWCHUK) ® RCA 4 N CHAPMAN,S. TWAIN (8 TWAIN) ® MERCURY
m 15 18 JUST FISHIN' Trace Adkins @ 43 43 DIDN'T | James Wesley 19
M.KNOX (C BEATHARD.M CRISWELLE.M.HILL) ® SHOW DOG-UNIVERSAL H With 39 million D.FRIZSELL,R CLAWSON (B.GLOVER,K.JACOBS,R.MONTANA) ® BROKEN BOW
m 16 18 HOMEBOY Eric Church 15 ) @ 47 53 TOUGH Kellie Pickler m
¥ J.JOYCE (E CHURCH.C BEATHARD) @ EMI NASHVILLE impressions (up 2 F.LIDDELL,L.WOOTEN (L SATCHER} @ 19 BNA
@ 20 92  CRAZYGIRL Eli Young Band . Million), third @ (8Tl | LONG HOT SUMMER Keith Urban 44
», nucxs :L:gilsé.noss) —— _@snzpuauc NASHVILLE ~ single trom “Speak BEBUT [ _%HU!F,K,UHBAI%@_I&%(,&!&BA_N) - _© CAPITOL NASHVILLE
YOU Bi cotty McCreery » A TORM WAR Hunter Hayes
Q! !22' 25_ 5___ L3033 11 BRIGHT (RJACKSON.E DEAN.B.JAMES) @ 19/NTERSCOPE/MERCURY __1_7_ Now alhum_ e 2] i D.HUFFH.HAYES (H.HAYES.G.SAMPSON.BUSBEE) @ ATLANTIC WMN i
@ 50 | WOULONTBE A MAN Josh Turner 4,  (Olleds the biggest @ - LONG WAY TO GO Alan Jackson 3
FROGERS (R.M.B0URKE.M.B.REID) © MCA NASHVILLE weekly audience K STEGALL (A JACKSON) @ ARG/EMI NASHVILLE.
@ 23 23 11 |JLWAE LOVE DONE GONE Billy Currington 19 | sumbya solo q 49 48 STAYING'S WORSE THAN LEAVING Sunny Sweeney “
LAUIi] © CHAMBERLAIN,B. CURRINGTDN (S.CAMPM.GREEN) = __© MERCURY _ "~ female artist since B BEAVERS (J CLEMENTI R FOSTER S SWEENEY) ® REPUBLIC NASHVILLE
@ 25 29 HERE FOR A GOOD TIME George Strait 20 . p @ 46 45 LIKE MY MOTHER DOES Lauren Alaina 0
TBROWN,G.STRAIT (G.STRAIT,B.STRAIT,0.DILLON) ® MCA NASHVILLE Carrie Underwood’s C STEWART A PEARCE (N CHAPMAN.L ROSE N WILLIAMS ® 19/INTERSCOPE MERCURY
@ 2 24 TAKE A BACK ROAD Rodney Atkins 21 “Jesus, Take the "m 51 9 MY HEART CAN'T TELL YOU NO Sara Evans %
THEWITTR ATKINS (R AKINS L.LAIRD) ® CURB Wheel” in 2006. T.BROWN (5.CLIMIE.D W.MORGAN) ® RCA
TEENAGE DAUGHTERS Martina McBride : WHEN LOVE GETS A HOLD OF YOU Reba
= 18 B.GALLIMORE .M MCBRICE (M MCBRIDE.8. WARREN B.WARREN) ® REPUBLIC NASHVILLE i ;m;;lso maiches 47 45 2@ D.HUSF {J ALEXANDER.G NICHOLSON J R STEWART) ® STARSTRUCK VALDRY o
m' 20 3 MADE IN AMERICA Toby Keith B " shestrank, ¢ % 50 MARY WAS THE MARRYING KIND Kip Moore i
T.KEITH (T KEITH.B PINSON G S REEVES) @ SHOW DOG-UNIVERSAL established when B JAMES (k MDORE S STEPAKOFF.D.COUCH) @ MCA NASHYILE
@ 28 27 | GOT YOU Thompson Square 24 “Mine” stopped at @ 54 51 LET'S GET TOGETHER Phil Vassar 49
. NV (S THOMMH0N K THOMPSON.J. SELLERS.PJENKINS @ STONEY CREEK No Zlast PVASSAR.R COPFERMAN {PVASSAR.T.MULLINS) @ RODEQWAVE
LOVE DON'T RUN Steve Holy ) OH, TONIGHT Josh Abbott Band Featuring Kacey Musgraves
m o 2% L MILLER (J LEATHERS.B GLOVER.R.THILBODEAL) @ CURB 25 November. 80 52 47 E HERBST {.ABBDTT.S.HELMS) @ PRETTY DAMN TOUGH i)
.
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G 1 BsTnsoore  ouiwsukeme 1| zs 23 EMCCHURCH Carolina @ 4 11 12 RAWIUEONIREORE SUNON STATION  Peper Arplane
3 JASON ALDEAN : : @ [TY31] BRAD PAISLEY - m o SARAH JAROSZ Follow Me Down
§§g BN BROKEN BOW 7607 (18.98) My Kinda Party Bl 1 Q@ 31 33 34 [T srisia nashvicLe 7s678/sun (1.0 TItS Alive : : 46 SuoaR HILL 102" WELK
L3 e BRAD PAISLEY A B @_ BRANTLEY GILBERT ] STEVE MARTIN AND THE STEEP CANYON RANGERS  Rare Bird Alert
%’E% s 2 3 ARSTANSHVLLE s3o7asi gy TS IS Country Music AVERAGE JOE'S 215 (14.98) Haltway To Heaven i 2 15 ) SHARE ROUNDER 510660 CONCORD
Sg 3 VARIOUS ARTISTS X KEITH URBAN DIERKS BENTLEY Up On The Ridge
<85 B4l 3 BRSO IUSC 15731 1gapy W et Wht | Cal County:Vokume 4 29 7 % CAPITOL NASHVILLE 47695 (11 98) Get Closer @ 2 4 5 6 om0l nasuILLE 65410°
3= ZAC BROWN BAND : BILLY CURRINGTON o THE WAILIN' JENNYS Bright Morning St
! . } - ght Morning Stars
%:; RS e SR PR e gy U Gt What You Give 30 2z MERCURY 015200 LIbfE (7 98) Icon: Billy Currington 8 20 oohouse 234
v g TAYLOR SWIFT DARIUS RUCKER ° TRAMPLED BY TURTLES Palomino
528 s 6 81G MACHINE TS0300A (18,98) + Speak Now =1 CAPITOL NASINILE 26030 (18.08)  Cnarleston, SC 1966 ® 1 783 gnionao a7
NG RONNIE DUNN JOSH TURNER CHRIS THILE & MICHAEL DAVES  Sleep With One Eye O
2 ; . . - eep With One Eye Open
§§§ L R ARISTA NASHVILLE 85762/SMN (11.98) Ronnie Dunn R MCA NASHVILLE 015348 UME (7.98) Icon: Josh Turner 20 # 3 T \ONESUCH 527503 WARNER BROS
L3 = v
é;iz’ e :E?IEL%Q?SEVITLE?WTBYIJQ/UMRG (10.08) 1Ne Band Perry S 39 185 ﬁfa?n?&mﬂﬁﬁzm ey udge Jerrod & The Hung Jury 1 o gAHRENt? bBT FIIEEET%:%AR oS D
2§ = e AR i —
w3z LADY ANTEBELLUM RANDY TRAVIS .. o JIM LAUDERDALE  Reason And Rhyme: Buegrass Songs By Robert Hunter & Jim Lauderdae
:gg L CAPITOL NASHVILLE 97702 (18.98) NSedRrou oW 012 WARNER BROS 8635 EXCRACKER BARREL (1198) iandyglsavis SUGAR HILL 1070 WELK
8y RASCAL FLATTS ! : ! ZAC BROWN BAND Y STEVE IVEY Best Of Bluegrass
Zex oy 10 19 BIG MACHINE RFO100A (13.98) Nothing Like This 35 253 SOUTER GRONGATLATC 5237546 g5 Coovpy & | @SS The Jar: Live - 10 6 0 o0i7/s0n0ma
=82 BLAKE SHELTON X ALAN JACKSON %
a8z RePRISE Sosooow (1ggg  oaded: The Best Of Blake Sheftan 36 32 34 ARISTA NASHVILLE 78681, Sn (11 88) o4 Number Ones L
:%.E}‘; KENNY CHESNEY ; ] : @ JOSH TURNER ] ]
558 i S BNA 57445 SUIN (11 98) + iegiingwayjsiWhiskey e MCA NASHVILLE 015363 UMGN (13.98) Hlaywite g BETWEEN THE BULLETS
8 W ‘
el i CODY CANADA & THE DEPARTED 5 B EASTON CORBIN -
%’SE m m GBERGROOND 1M P 2062 THATYTGERS gy 1 18 Indlian Land o) dfE MERCURY U1 1642 UGN 110 98) Easton Corbin 5
A D il
| st setron MOORE’S FIRST NO. 1
258 Py 12 114 ROARSGOER LTI CROMATLAT Stsstg isgy 1€ T oundation @ 2 43 pasewaien oros szsogey  HiIPilly Bone (EP) Z .
ovs SARA EVANS TOBY KEITH
=] ; } HELT . ; R . .
8‘§§ 16 13 10 ROUNDEF 610665° CONCORD (18 98) Paper Airplane - 1 40 39 REPRISE 521497 WMN (7.98) All About Tonight (EP) v lands his first No. 1 in three tries
262 COREY SMITH o OUNDTRACK «
ps% m n T S EE (L Broken Record 4z 43 4 i ot L&mwmwnmmmsm‘gMoreMusthrunﬂleNmumm on Top Country Albus, as “Out-
£35 o COLT FORD EMMYLOU HARRIS laws Like Me” bows with 65,000
i2s o | 17 AVERAGE JOE'S 226 (14.98) Every Chance | Get 43 39 40 NONESUCH 525966/ WARNER 8ROS. (18.98)«  Hard Bargain 3 - : - >l e
5 ] : . .
v23 | 3 AARON LEWIS i STEVE EARLE } i ts nrst-week sales also represent
:gi’ 19 20 % STROUDAVARIOUS 01013 (7 98) Town Line (EP) a4 41 42 NEW WEST 6195° (17 98) Il Never Get Out Of This World Alive ‘E his best Nielsen SoundScan week
5<%t S SUGARLAND ) ] TRACE ADKINS . g - ’
§§§ 20. 16 17 MERCURY 014758+/LMGN {1398) The incredible Machmer 45 44 48 SHOW DOG UNVERSAL 014268 995) Cowboy's Back In Town Moore had a brief chart run with
g“'g TIM MCGRAW : STEEL MAGNOLIA i LS o I
§§2 1818 CURB 79205 (18 98) NambegOne]hils m 50 49 BIG MACHINE SMO100A (10.98) Steel Magnolia his first entry, a June 2009 digital
583 SOUNDTRACK COLT FORD A . . 5 : « | ” p e 2
85% 22 2 21 RCA 72911 SN (11 98) Country Strong_ 47 46 47 AVERAGE JOE'S 216 (14.98) Chicken & Biscuits 8 EP titled “You Asked for 1t.” followed two months later by full-
438 THOMPSON SQUARE m ; HANK Il e length “Justin Moore,” which debuted and peaked at No. 3. The
‘g?;;—, 28 21 2 STONEY CREEK 7677 (13 98) Thompson Square 52 5 SIDEWALK 79233 BRUC (18 98) hilDvAIokey % : g] ] J e i b IfH e Wasn't So F
@ ead single from the new album, “ eaven Wasn't So Far
$20 24 a4 R 5!&%%355&3&733 Enjoy Yourself a9 49 51 mﬁﬁfﬁﬁgﬁwm Defrifive GreatestHis Ti The Last Shots Fied 12 A bg | Pl . —
Ec§ 2 way,” bullets at No. 5 on Hot Country Songs and No. 23 on
z=8& ’ b
228 la28 15 RANDY TRAVIS &  Anniversary Celebration: 25 @ 54/ .55 [, CRAIG CAMPBELL Craig Campbell © 14 ', ” _
Spe (18.53) ACOUSTIC PEACH 52557 1BIGGER PCTURE {18 98) Country Digital Songs (see page 47). —Wade Jessen
958
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THE LIGHT OF THE SUN BLUES BABE SOTO41WARNER BROS

" BAD MEETS EVIL
HELL: THE SEQUEL SHADY/INTERSCOPE 015729/1GA
PITBULL
PLANET PIT MR. 305/P0LO GROUNDS/J 69060/RMG
LEDIS!
PIECES OF ME VERVE FQREGAST 015557/YG
NICK} MINAJ

PR FROAY YOUNG MENEYCAGH M EHLANERSAL FEPURL 015021 IS
EMINEM
RECOVERY WER/SHADY/AFTERMATHINTERSCOPE 014411+1GA
JAGGED EDGE
B THE REMEOY SLIP-N-SLIDE 07900

. WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG @

RIHANNA
S0l LOUD SRP/DEF JAM 014927/10JMG @
TECH N9NE
ALL 6'S & 7'S STRANGE 87/RBC ®

CHRIS BROWN

FA.M.E. JIVE 86067/JLG

BEASTIE BOYS

HOT SAUCE COMMITTEE PT. TWO BROOKLYN DUST 05639*/CAPITOL

KIRK FRANKLIN
HELLD FEAR FO YO SOUL/VERITY 77917/LG

VARIOUS ARTISTS
SELF MADE: VOL. | MAYBACH 527800/WARNER BROS.

MIGUEL
ALL | WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/ULG

MARSHA AMBROSIUS
LATE NIGHTS & EARLY MORNINGS J 64826/RMG

&

SADE
THE ULTIMATE COLLECTION EPIC 90454/SONY MUSIC
LUPE FIASCO
| LASERS 15T & 15TH/ATLANTIC 520870*/A6

GORILLA ZOE
KING KONG BLOGK/ATLANTIC 2117/€ONE
JENNIFER HUDSON
1 REMEMBER ME ARISTA 60819/RMG ®
GRIEVES
TOGETHER/APART RHYMESAYERS 0138*
CEE LO GREEN
THE LADY KILLER RADICULTURE 525601/ELEKTRA
LiL WAYNE
1AM HOT A HUMAN BEING CASH MOREYARNERSAL REPUBLIG
R. KELLY

S5 LOVE LETTER JIVE BOST4/JLG
RAPHAEL SAADIQ
STONE ROLLIN' GOLUMBIA 62560°/SONY MUSIC

DRAKE
mmzwmvmw REPLRBLIC

. INTIMACY: ALBUM Il UNIVERSAL REPUBLIC 014469UNRG ©

TYLER, THE CREATOR
GOBLIN XL 529~

KANYE WEST

MY BEALTIFL DARK TWISTED FANTASY ROC-4FELLATEF JAM 014655 MG ®
RICK ROSS
TEFLON DON MAYBACH/SLIP-N-SUDE/DEF JAM 014366"/10JMG
MUSIQ SOULCHILD
MUSIGINTHEMAGIQ SONGBOOK/ATLANTIC 524542/AG

MARY MARY
BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

TRIN-I-TEE 5:7

ANGEL & CHANELLE MUSIC WORLD GOSPEL 093MUSIC WORLD
KELLY PRICE

KELLY MY BLOCK/SANG GIRL! 32101/MALACO
KID CUDI

MAN DN THE MOON 8 DREAM ONG..0D/URNERSAL REPUBLC 014640*/NRG @
TREY SONGZ

PASSION, PAIN & PLEASURE SONGBOOK/ATLANTIC 524539/AG @
TINIE TEMPAH

DISC-OVERY DISTURBING LONDON 70635/CAPITOL
THE TEMPTATIONS

ICON MOTOWN 014607/UME

WAKA FLOCKA FLAME

FLOCKAVELI 1017 BRICK SQUAD/ASYLUM 522740/WARNER BRDS.

YOLANDA ADAMS
BECOMING N-HOUSE 100300 EX

e

 « [
0 -

Ti.

NO MERCY GRAND HUSTLE/ATLANTIC 523753"/AG
RANDOM AXE

RANDOM AXE DUCK DOWN 2185

JADAKISS
1LOVE YOU D-BLOCK/RUFF RYDERS/DEF JAM 0156841DJMG

CHARLIE WILSON
JUST CHARLIE P MUSIC/JIVE 81696/JLG

VARIOUS ARTISTS
SACRED LOVE SONGS 2 DEXTERITY SOUNDS 001

NEW BOYZ
T00 COOL TO CARE SHOTTY 522931/WARNER BROS.

JEREMIH

ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830DJMG
TANK
NOW O NEVER MOGAME/SONG DYNASTY/ATLANTIC 526214/4G

MAC MILLER
ON AND ON AND BEYOND ROSTRUM DIGITAL EX

Four weeks into his No. 1 run on Rhythmic as

a featured artist on Pitbull’s “Give Me

Everything,” Afrojack enters with his debut ‘

single, “Take Over Control” (No. 39). The Eva i !
Simons-assisted track debuts thanks in part

fo increased spins at KHHM Sacramento and

KWIN Stockton, Calif., and KDDB Honolulu.

AFROJACK

50 | Go to www.billboard.biz for complete chart data

MAINSTREAM
R&B HIP-HOP™

MOTIVATION !
KELLY ROWLAND FEAT, LL WAYNE (UNVERSAL REPUBLIC) |
I'M ON ONE

DJ KHALED (WE THE BEST/CASH MONEY/UNVERSAL MOTOWNUMRG)
SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G 0.0.D./DEF JAM/IDJMG)
SHE AIN'T YOU

CHALS BROWN (JIVE/JLG)

HOW TO LOVE

LIk WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

UNUSUAL
TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)

.. FAR AWAY
MARSHA AMBROSIUS (J/RMG)

CUPID

LLOYD FEAT. AWESOME JONES (Y0HING-GOL DIFZONE 4INTERSCOPE)
LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
MAN DOWN

RIHANNA (SRP/DEF JAM/IDIMG)

BEST NIGHT OF MY LIFE

JAMIE FOXX FEAT. WIZ KHALIFA (J/RMG)

HUSTLE HARD

ACE HDOD (WE THE BEST/DEF JAM/IDJMG)

BALLIN'

YOUNG JEEZY FEAT, LiL WAYNE (CTE/DEF JAM/IDJMG)
RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
ONE NIGHT STAND

KER HILSON FEAT. CHRIS BROWN (MOSLEY/ZONE 4INTERSCOPE)
OUT OF MY HEAD

LUPE FIASCD FEAT. TREY SONGZ (1ST & $5TH/ATLANTIC)
SUPER BASS

NICKE MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)
BEST THING | NEVER HAD

BEYONCE (COLUMBIA)

WE CAN GET IT ON

Y0 GOTTI (INEVITABLE/POLO GROUNDS/J/RMG)

DID IT ON‘EM

5_NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)
ON MY LEVEL

WIZ KHALIFA FEAT. TOD SHORT (ROSTRUM/ATLANTIC)
BOOTY WURK (ONE CHEEK AT A TIME)
T-PAIN FEAT. JOEY GALAXY (KONVICT/NAPPY BOY/JIVE/JLG)
TUPAC BACK

MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS.)
9 PIECE

RICK ROSS FEAT LiL WAYNE OR T, (MAYBACHSLIP-N-SLIDE/DEF JAWIDING)
NOVACANE

FRANK OCEAN (00D FUTURE/REDZONE/IDJMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

BRING IT BACK

| TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

QUICKIE

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

JOHN

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)
COUNTRY SH*T

BIG K.R.LT, (CINEMATIC/DEF JAM/IDIMG)

NO ONE GONNA LOVE YOU

JENNIFER HUDSON (ARISTA/RMG)

IN DA BOX

SEAN GARRETT FEAT. RICK ROSS (BET | PENNED IT/COLUMBIA)
SOMEONE TO LOVE ME (NAKED)
MARY J. BUIGE FEAT. OIBDY & LIL WAYNE (MATRIARCHGEFFENNTERSCOPE)
BREAK MY HEART

ESTELLE FEAT. RICK ROSS (HOME SCHOOL/ATLANTIC)
GROVE ST. PARTY

WAKA FLOCKA FLANE FERT KEBO GOTTI (1017 BRICK SOUAD/ASYLU/WARNER BROS |
OH MY

DJ ORAMA (APHILLIATES/GRAND HUSTLE/EONE)

ALL YOUR LOVE

K LA (MUSIC LINE/IDIMG)

GO 'N' GETIT

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

GRAB SOMEBODY
BOBBY V FEAT. TWISTA (BLU KOLLA DREAMS/CAPITOL)

£:20)

RHYTHMIC"

 PITBULL FEAL Y0, AFROLACK & NAYER 4R, 357010 GO

SUPER BASS

NICKI MiNAJ (YDUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC)
PARTY ROCK ANTHEM

LNEAD FET LAUREN BEANETT & GOOWROCK (PRATY ROCK HLLLAMCHERRYTREEINTERSL0PE)
MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0.D/DEF JAM/IDJMG)
MOTIVATION

KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL REPUBLIC)

.l THE SHOW GOES ON

LUPE FIASCO {1ST & 15TH/ATLANTIC)
SHE AIN'T YOU

CHRIS BROWN (JIVE/JLG)

E.T.

KATY PERRY FEAT. KANYE WEST (CAPITOL)
JUST CAN'T GET ENOUGH

. THE BLACK EYED PEAS (INTERSCOPE!

HOW TO LOVE

LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

I'M ON ONE

DJ KHALED (WE THE BEST/CASH MONEY/UNIVERSAL REPUBLIC)
LOOK AT ME NOW

CHAIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG
ROLLING IN THE DEEP

ADELE {XL/COLUMBIA)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

DON'T WANNA GO HOME

JASON DERULD (BELUGA HEIGHTS/WARNER BROS.}
OUT OF MY HEAD

LUPE FIASCD FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
MAN DOWN

RIHANNA (SRP/DEF JAM/IDJMG)

THE LAZY SONG

BRUNO MARS (ELEKTRA/ATLANTIC)

TILL THE WORLD ENDS

BRITNEY SPEARS (JIVE/JLG)

ON THE FLOOR

JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
WHERE THEM GIRLS AT

OAVID GUETTA FEAT, FLO RIDA & NICKT MINAJ (WRAT A MUSIC/ASTRALWERKS CAPTOL)
BEST THING { NEVER HAD

BEYONCE (CDLUMBIA)

NOVACANE

FRANK DCEAN (0DO FUTURE/REDZONE/IDJMG)

LAST FRIDAY NIGHT (T.G.L.F)

KATY PERRY (CAPITOL)

RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
BEST LOVE SONG

T-PAIN FEAT. CHRIS BROWN (KDNVICT/NAPPY BOY/JIVE/ILG)
 THE EDGE OF GLORY

" LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
BETTER WITH THE LIGHTS OFF

NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS.)
UNUSUAL

TREY SONGZ FEAT. DRAKE (SONGBDOK/ATLANTIC)

IN THE DARK

DEV (INDIE-POP/UNIVERSAL REPUBLIC)

RIGHT THERE

NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)
CUPID

LLOYD FEAT. AWESDME JONES (YOUNG-GOLDIE/ZONE 4INTERSCOPE)
DIRTY DANCER

. ENRIQUE IGLESIAS WITH USHER FEAT. LIL WAYNE (UNIVERSAL REPUBLIC)

17

!

LIGHTERS
BAD MEETS EVIL FEAT. BRUNO MARS (SHADY/INTERSCOPE)

RAIN OVER ME
PITBULL FEAT. MARC ANTHONY (MR. 305/P0L0 GROUNDS//RMG)

I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJMG)

FAR AWAY

TYGA FEAT. CHRIS (YOUNG MONEY/GASH M REPLBLIC)

TAKE OVER CONTROL
AFROJACK FEAT. EVA SIMONS (ROBBINS)

BLOW
KESHA (KEMDSABE/RCA/RMG)

BETWEEN THE BULLETS

JILL SCOTT SHINES BRIGHT

Jill Scott opens at No. 1 on the Billboard 200 and

Top R&B/Hip-Hop Albums with “The Light of the
Sun” (135,000 copies, according to Nielsen Sound-
Scan)—her second chart-topping debut following
2004’s “Beautifully Human: Words and Sounds
Vol. 2.” On the Billboard 200, it's her first No. 1.
“Sun” also spawned her third Adult R&B No. 1 as
“So in Love” enjoys its second week atop the list.
Scott’s debut at the summit of Top R&B/Hip-
Hop Albums also marks only the second time this
year a female singer has led the list—Marsha Am-
brosius’ “Late Nights & Early Mornings” spent the

week of March 19 at No. 1. —Rauly Ramirez

AIRPLAY SALES DATA
COMPILED BY

tONITORED BY
niclsen nielsen
BDS SoundScan

SO IN LOVE

JILL SCOTT FEAT ANTHONY HAMILTON (BLUES BABEAVARNER BACS )
| SMILE
KIRK FRANKLIN (FO YD SOUL/GOSPO CENTRIC/VERITY/JLG)
4EVERMORE
ANTHDNY OAVID FEAT. ALGEBRA (PURPOSE/EONE)
FAR AWAY
MARSHA AMBROSIUS (J/RMG)
PIECES OF ME
LEDIS) (VERVE FORECAST/VERVE)

LOVE LETTER

R. KELLY (JIVEAJLG)
NOT MY DADDY
KELLY PRICE FEAT, STOKLEY (MY BLOCK/SANG GIRLYMALACO)
IF IT'S LOVE
KEM FEAT. CHRISETTE MICHELE (UNIVERSAL REPUBLIC)
COLLARD GREENS & CORNBREAD
FANTASIA (S/19/J/RMG)
YES
MUSIQ SOULCHILD (ATLANTIC)
STILL IN LOVE WITH YOU
SADE (EPIC/COLUMBIA)

WHERE YOU AT

JENNIFER HUDSON (ARISTA/RMG)

LIFE OF THE PARTY

CHARLIE WILSON (P MUSIC/JIVE/JLG)

FALL 5.0

BRIAN MCKNIGHT (HARD WORK/EONE)
CLOSER

JOE (DEXTERITY SOUNDS)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JWE/ILG)
NO ONE GONNA LOVE YOU
JENNIFER HUDSDN (ARISTA/RMG)

IN THE MOOD

JOHNNY GILL (KOTIFT)

| CAN'T MAKE YOU LOVE ME
TANK (MOGAME/SONG OYNASTY/ATLANTIC)
SURVIVE

MARY MARY (MY BLOCK/COLUMBIA}

LATE NIGHTS & EARLY MORNINGS
MARSHA (J/RMG)

LOVE FACES

TREY SONGZ (SONGBOOK/ATLANTIC)
ANYTHING

MUSIQ SOULCHILD FEAT. SWiZZ BEATS (ATLANTIC)

| GOT THAT LOVE
CHRIS WALKER (PENDULUM/WDE)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (5.0.0.D/DEF JAWIDJMG)

I'M ON ONE

0J KHALED (WE THE BEST/CASH MONEY/UNIVERSAL REPUBLIC)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

HOW TO LOVE

LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

GIVE ME EVERYTHING

PITBULL FEAT. NEYD, AFROVACK & NAYER (MR 305/P0LD GROUNDS/JRIMG)

SUPER BASS

| NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/OEF JAM/IDJMG)

PARTY ROCK ANTHEM

LIEAD FEAL LAUREN BERNETT & GOONROCK PARTY ROGKALLLAYCHERAYTREEINTERSCLPE)

OUT OF MY HEAD

LUPE FIASCO FEAT, TREY SONGZ (15T & 15TH/ATLANTIC)

THE SHOW GOES ON

-. LUPE FIASCO (15T & 15TH/ATLANTIC)
ROLL UP

. WIZ KHALIFA (ROSTRUM/ATLANTIC)
| RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUMWARNER BROS )
MOMENT 4 LIFE

NICKI MINAJ FEAT. DRAKE (YOUNG MONEY/CASH MONE MOTOWN)
JOHN

LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL REPUBLIC)
BALLIN'

YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDJMG)

‘ 9 PIECE

RICK ROSS FEAT LIL WAYNE O T (MAYBACH'SLIPN-SLIDEIDEF JAMIDIMG)

ON MY LEVEL
WIZ KHALIFA FEAT. TOO SHORT (ROSTRUM/ATLANTIC/RRP)
BRING IT BACK
TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)
DID IT ON'EM
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
TUPAC BACK
MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS.)
WE CAN GET IT ON
Y0 GOTTI (INEVITABLE/POLO GROUNDS/J/RMG)
WHERE THEM GIRLS AT
DAVID GUETTA FEAT. FLO RIDA & KICKI BNAJ (WHAT A MUSICASTRALWERKSCAPTOL)

BACKSEAT
NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS )

.
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@DANCE CLUB SONGS"

TITLE
ARTIST IMPRINT / PROMOT!ON LABEL

;,»1 RUN THE WORLD (GIRLS)
BEYONCE COLUMBIA

LAST FRIDAY NIGHT (T.G.I.F)
KATY PERAY CAPITOL

I'M INTO YOU
| _JENNIFER LOPEZ FEAT. LIL WAYNE ISLAND/IDJMG

PARTY ROCK ANTHEM
LIMEAD FEAT LAUREN BENNETT & GOONROCK PARTY ROCKAALLLAW, CHEFRYTREERNTERSC0PE

- WHO SAYS
SELENA GOMEZ & THE SCENE HOLLYW0OO

CALL YOUR GIRLFRIEND
ROBYN KONICHIWA CHLHRYTREE/INTERSCOPE

SAVE THE WORLD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

NOT MY DADDY
EVA IN YA FACE,BUNGALD

PRICE TAG
| JESSIE J FEAT. B.0.B LAVA/UNIVERSAL REPUBLIC

JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

WHERE THEM GIRLS AT
DAVID GUETTA FEAT FLO RIDA & NICK! MINAJ WHAT A MUSK/ASTRALWERKS CAPTOL

SEE THE NEW HONG KONG
JOSIE COTTON SCRUFFY

MIRRORS
NATALIA KILLS CHERRYTREE/INTERSCOPE

TIL DEATH
WYNTER GORDON BIG BEAT/ATLANTIC

FADE
KRISTINE W FLY AGAIN

GIVE ME EVERYTHING
PITBULL FEAT NE-YD, AFROJACK & NAYER MR 305,P0L0 GROUNDSIVRMG

DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT LiL WAYNE UNIVERSAL REPUBLIC

GAVE UP ON LOVE
KELL) DENTZ

WE OWN THE NIGHT
ANDREA ROSARIO HECHTIC

WORLDWIDE
ROGER SANCHEZ FEAT MC FLIPSIDE & MOBIN MASTER STEALTHULTRA

| WROTE THE BOOK
BETH DITT0 DECONS TRUCTION/COLUMBIA

MOVE WITH IT
LINNEA LINNEA & CO.

PRETTY UGLY

YENN DOWN UNDER

ZILl DON'T WANNA GO HOME
JASON DERULO BELUGA HEIGHTS/WARNER BROS

- CATCH A FIRE
JORN LEPAGE FEAT. DEBBY HOLIDAY & LF8 GROQVE

DANCE/

ELECTRONIC ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 LADY GAGA
BORN THES WAY STREAVLING KONLVERNTERSOOPE 0153737GA

LMFAO
SCRRY FOR PARTY ROCKING AATY ROCKAHALLL A CHERRITREE/NTERSCOPE 01567064
OWL CiTY
- ALLTHINGS BRIGHY AND BEAUTIFUL UNVERSAL REPUBLIC 015544 WAL
LADY GAGA ]
" THE FAME STREAMLINE/KONLVE CHERRY TREE/NTERSCOPE 011805164 5
SKRILLEX
HMORE HONSTERS AND SPRITES (EP) BIG BEAT/ATLANTIC DIGITAL EXAG
SKRILLEX
- SCARY HONSTERS AND NICE SPRITES (EP| BIG BEATIATLANTIC 526918/AG
DEADMAUS
| 4X4=12 MAUSTRAP 2518/ULTRA
6 29 DAFT PUNK
~ TRON: LEGACY (SOUNOTRACK) WALT DISNEY 005872*
K ESHA

IAM THE DAACE COMMANER + | COMMAND YOU T0 DAKCE FEWOSABERCA S5S08IG
VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
ALL THE RAGE! CANDYLAND 002 EX
YACHT
SHANGRI-LA DFA DIGITAL EX
BENNY BENASSI
. = VIC LAVIND PRESENTS: ULTRA DANCE 12 ULTRA 2734

'&7 LADY GAGA
42 12 DAFT PUNK
% T TRON: LEGACY RECONFIGURED WALT DISNEY 013540
42 TIESTO
] 5 MOBY
ELECTROMAN ULiRA 2572
GORILLAZ
w2 ROBYN

THE REMIX STREAMUNE RUNLIVE/CHERRYTREEANTERSCOPE 014633*7GA
H BLOOD ON THE DANCEFLOOR
- B LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
. DESTROYED LITTLE IDIOT 9502*/MUTE
16 52 VIC LATINO
THE FALL YIRGIN 97588~/CAPITOL
BODY TALKX KONICHIWA/CHERRYTREE/NTERSCOPE 0151114GA

JSANES BLAKE H 1 DORUNVERSAL REPUBLIC 02UMRG

KC AND THE SUNSHINE BAND
FLASHBACK WITH KE AND THE SUNSHINE BAND FLASHBACK 528201 RHNO
DEPECHE MODE

REMIXES 2: 81-11 (DELUXE BDIION) MUTEREPRISE 527880 /RHINO
ABOVE & BEYOND

GROUP THERAPY ANJUNABEATS 2795/ULTRA

Ol e W

JAMES BLAKE .

JUNIOR BOYS
ITS' ALL TRUE DOMIND 293*

TITLE
ARTIST IMPRINT / PROMOTION LABEL

EE THE EDGE OF GLORY

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
28 5

LONG TIME (TAKING MY TIME)
STATIC REVENGER & ANGGER DIMAS WHITE HOUSE

= E"u FREAK OF NATURE
| RICKY MARTIN SONY MUSIC LATIN

1 ' HOLLYWOOD TONIGHT
MICHAEL JACKSON #MJJ/EPIC

8
ﬁﬁ' TILL THE WORLD ENDS
©7 | " BRITNEY SPEARS JIVE JLG

GET MY MONEY BACK
CAZWELL PEACE BISQUIT

32| g SWEET SUGAR POISON
DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO

316
- Jump
. GIA BELLA XTREME

TRUE LOVE
GEORGE ACOSTA FEAT. FISHER BLACK HOLE

“‘[@f YOU CAN'T STOP THE RAIN
- MARTIN CLANCY & THE WITNESS PROTECTION f
B«

3 E ROLLING IN THE DEEP

- ¥ ADELE XL/COLUMBIA

3 AWAKEN
-3?’ 5 Jes uLTRA

EQE[ WHEN THE LIGHTS GO DOWN
. GRACE DREAM MERCHANT 21/CMG

27 "13 ALL HERE NOW

DAVID GARCIA & HIGH SPIES FEAT SARAH TANCER SOLMATIC

WORLD KEEPS TURNING
SYLVIA TOSUN SEA TO SUN

HOT SHOT
DEBUT

PUT YOUR HANDS UP (IF YOU FEEL LOVE)
KYLIE MINOGUE PARLOP%/ASTRALWERKS/CAP{TOL

WHAT A FEELING
ALEX GAUDIND FEAT. KELLY ROWLAND ULTRA

. DUMB
m gk NATALIA FLORES CARRILLO

i READY 2 GO
~ MARTIN SOLVEIG FEAT. KELE BIG BEAT/ATLANTIC

WTF
u 962 ar zancey ZeALEY SONGS

HE! DIAMOND CROWNED QUEEN
RAJA CITRUSONIC

UNDIVIDED
BLUSH FEAT. SNOOP DOGG NETTWERK

CRASH & BURN
SCARLETTE FEVER STARFISCH

BOUNCE
CALVIN HARRIS FEAT. KELIS ULTRA

MR. SAXOBEAT
ALEXANDRA STAN ULTRA

DANCE
AIRPLAY"

TITLE
ARTIST IMPRINT / PROMOTION LABEL
2 N

"3 B PARTY ROCK ANTHEM

AL LFAD FEAT LALREN BEWIETT & GOONAOCK PATY ROCKAAL | AMCHERRYTRENTERSURE

3 ADDICTION

i 3 MEDINA ULTRA

MR. SAXOBEAT
ALEXANORA STAN ULTRA

ROLLING iN THE DEEP
ADELE XL/COLUMBIA

15

- GIVE ME EVERYTHING

_ PITBULL FEAT NEYO. AFRDJACK & NAYER MR, 305/P0L0 GROUNDS/JRMG

6 29 "HELLO

MARTIN SOLVEIG & DRAGONEVTE BIG BEAT/ATLANTIC

= CALL MY NAME
SULTAN & NED SHEPARD FEAT. NADIA ALl HAREM
7 7 WHERE THEM GIRLS AT

DAVID GUETTA FEAT RL0 RIDA & NICKI KINAJ WHAT A MUSIGASTRALWERKSCAPTTOL

E.T.
n@‘ KATY PERRY FEAT. KANYE WEST CAPITOL

10 13 NITON (THE REASON)
ERIC PRYDZ ULTRA

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/JLG

i” 10 WHAT A FEELING

I ALEX GAUDINQ FEAT, KELLY ROWLAND ULTRA
nrﬁr

SUN & MOON

ABOVE & BEYONO FEAT. RICHARO BEDFORD ULTRA
17 5 THE EDGE OF GLORY

LADY GAGA < TREAMLINE/KONLIVE/ANTERSCOPE

BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASS! JIVE/JLG

15 s SAVE THE WORLD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE ISLANOD/IDJMG

0 'a" DROWNING
ARMIN VAN BUUREN FEAT. LAURA V ULTRA

RAISE YOUR WEAPON
DEADMAUS MAUSTH/ P ULTRA

IN THE DARK
DEV INOIE-POP/UNIVERSAL REPUBLIC

| WANNA GO
BRITNEY SPEARS JIVE/JLG

SUPER BASS

NICK) MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SUN IS UP
INNA ULTRA

" FULL CIRCLE

D/l MOG & PAUL KENNEDY FEAT. THE STETZ NERVOUS

>« ME AND MY MICROPHONE
SEPTEMBER ROBEBINS

Data for week of JULY 9, 2011 | For chart reprints call 212.493.4023
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SoundScan

TRADITIONAL
JAZZ ALBUMS"

. ARTIST

CLASSICAL

JAZZ/
NORLLD

TRADITIONAL
CLASSICAL ALBUMS"

ARTIST

TITLE WAPRINT & NUMBER / DISTRIBUTING LABEL

B MICHAEL BUBLE a
REALLE] CRAZY LOVE 143/REPRISE 52073/WARNER BROS. ®
PAT METHENY
~ WHAT'S IT ALL ABOUT NONESUCH 527912/WARNER BROS.
~ MADELEINE PEYROUX
STANDING ON THE RODFTOP PENNYWELL 015636/DECCA
FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
THE VERY BEST OF THE MAT PACK FRAC S50 L REPRIE S262A1AYARNER BRDS
STEFON HARRIS DAVID SANCHEZ CHRISTIAN SCOTT
NINETYMILES CONCORO PICANTE 37304 CONCORD &
WILLIE NELSON & WYNTON MARSALIS FT. NORAH JONES
HERE WE GO AGAIN BLUE NOTE 96388/BLG )
SOUNDTRACK f
' TREME: SEASON 1 HBO, GEFFEN 014910/1GA '.
SACHAL VASANDANI
HI-FLY MACK AVENUE 1060 A
~ HIROMI FT. ANTHONY JACKSON & SIMON PHILLIPS
VOICE' THE TRIO PROJECT TELARC 12819/CONCORD
COREA, CLARKE & WHITE
FOREVER CONCORD 32627
MICHAEL BUBLE
" HOLLYWOOD: THE DELUXE 14YREPRISE 52614IMWARNER BROS. |
ELIANE ELIAS
_LIGHT MY FIRE CONCORO PICANTE 32761/CONCORD ||
HARRY CONNICK, JR.
1N COMCERT ON BROADWAY COLUMBIALEGACY 77295/50NY MUSIC @
BEEGIE ADAIR
LOVE LETTERS GREEN HILL 58783/SPRING HILL

STACEY KENT
'RACONTE-MOI... TOKEN/BLUE NOTE 26823/BLG ._!

ARTIST
TITLE {MPRINT & NUMBER / DISTRIBUTING LABEL

GABRIEL BELLO I
GABRIEL BELLG KINGS MOUNTAIN 91231/£CMD

PAUL HARDCASTLE
HARDCASTLE VI TRIPPIN ‘N' RHYTHM 48

| 43 BONEY JAMES j
i ~_CONTACT VERVE FORECAST 015375/VG
MICHAEL FRANKS

-‘ TIME TOGETHER (112 HACHIE 5189
f ESPERANZA SPALDING 3
| CHAMBER MUSIC SOCIETY HEADS UP 31B10*/CONCORD t
|, PAUL TAYLOR
i} PRIME TIME PEAK 2145/EQNE 1)
. TROMBONE SHORTY =
- BACKATOWN VERVE FORECAST 014134/VG i

.‘ g BELAFLECK & THE FLECKTONES
ROCK-EY > SCIE-NCE EONE 2133

DAVE KOZ
n &'.I'.] HELLO TOMORROW CONCORD 31753 L.

EUGE GROOVE
__STVEN LARGE SHANACHIE 5190

CINDY BRADLEY

UNSCRIPTED TRIPPIN ‘N' RHYTHM 47

FOURPLAY X
LET'S TGUCH THE SKY HEADS UP 3203¢/CONCDRD
KENNY G

|77 _HEART AND SOUL CONCORD 32048 1

2 41 GIL SCOTT-HERON
13 4 't NEW HERE X 471"

5 TITLE
, ARTIST IMPRINT / PROMOTION LABEL "
BOTSWANA BOSSA NOVA
OAVID BENOIT READS UP/CMG
ANYTHING'S POSSIBLE
DAVE K0Z CONCORD/CMG
' PUSH TO START
. PAUL TAYLOR PEAK EDNE
" S7VEN LARGE
EUGE GROOVE SHANACHIE
' CONTACT
BONEY JAMES VERVE FORECAST/VERVE
10 SUMATRA
JEFF LORBER HEADS UP/CMG
| PUSH
i JACKIEM JOYNER ARTISTRY
MASSIVE TRANSIT
CINDY BRADLEY TRIPPIN ‘N' RHYTHM
fﬁj‘:‘f NOW THAT THE SUMMER'S HERE
MICHAEL FRANKS SHANACHIE
10 32 ENCANTADORA
BLAKE AARDN FEAT. NAJEE INNERVISION

f ?_F"ﬂ'?ﬂu IN LOVE WITH YOU
&' SADE EPIC/COLUMBIA

- 13 10 HEAVEN IN YOUR EYES

_ELAN TROTMAH FEAT. BRIAN SIMPSON SPECTRA JAZZ

- "SPIN CYCLE
m'.ﬁ E DREW DAVIDSEN CREATIVE SOUL JAZZ

By 54 IT'S TIME
BRIAN CULBERTSDN GRP/VERVE

ui..[ MARSEILLE
J Id_». - ANDY SNITZER FEAT. CHUCK LOEB NATIVE LANGUAGE

TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL | &
MORMON TABERNACLE CHOIR ]
THAS 1S THE CHRIST MORMON TABERNACLE CHOR 5055982 ]
MILOS KARADAGLIC

MEDITERRANEO DG 015579/UNIVERSAL CLASSICS GROUP
VARIOUS ARTISTS

THE ROYAL WEDDING OECCA 015604 .

MORMON TABERNACLE CHOIR
MEN OF THE MORNON TRBERSACLE CHOR MO-WON TABEFNACLE CHOR 580125 |

‘ -“i" VARIOUS ARTISTS -
’.£'-“_,: BIZET: CAAMEN SUGAR/DECCA 414591/ UNVERSAL CLASSICS GROUP 108

¢ 3y ERIC WHITACRE
LIGHT & GOLD DECCA 014850/UNIVERSAL CLASSICS GROUP | )

ull- h ZUILL BAILEY/AWADAGIN PRATT! !
BRAHMS TELARC 32R84/CONCORD
{9 4s A RIEU &HIS JOHANN STRAUSS ORCH.
1] FOREVER VIENNA ANTIRL {SEL POLYDORHIP-0 014438408 +
T GOULD/AURORA ORCH.N. COLLON |
NICO MUHLY OECCA 015606/UNNERSAL CLASSICS GROUP
JOSH WRIGHT
_ JOSH WRIGHT SHADOW MOUNTAIN 5055981
ZUILL BAILEY
BACH: CELLO SUITES TELARC 31978/CONCORD
~ EMANUEL AX'YO-YO MATTZHAK PERLMAN
MENDELSSOHN SONY CLASSICAL 52192/SONY MASTERWORKS
PAUL LEWIS
I BEETHOVEN HARMONIA MUNDI 902071 e
§. DINNERSTEN KAMMERORCHESTER STAATSKAPELLE BERLIN
" BACH SONY CLASSICAL 81742/SONY MASTERWORKS
PHILHARMONIA BAROQUE ORCH. |
HAYDN PHILHARMONIA BAROQUE 02

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

JACKIE EVANCHO

DREAM WITH ME SYCO/COLUMBIA 87061/S0NY MUSIC
IL VOLO

IL YOLO OPERA BLUES/GATICARENTOR/GEFFEN 015517/4GA

IL VOLO ||
_[,if': 1, VOUD: EDICION EN ESPADL OPERA BLUES/GATCARENTORIGEFEN (145U |

" JACKIE EVANCHO '
0 HOLY NIGHT SYCO/COLUMBIA 81151/SONY MUSIC @

5 DAVID GARRETT
ol ROCKSYN.[’HONIES DECCA 014442
Bl ALFIE BOE
BRING HIM HOME DECCA 015330
7 [ STING FT. THE ROYAL PHILHARMONIC CONCERT ORCH. |
STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA @&

‘8 51 STING
. SYMPHOMICITIES CHERRYTREE DG 014464 /UNVERSAL CLASSICS GROUP

! ZOE KEATING B
INTO THE TREES ZOE KEATING 03 EX

~ ALFIE BOE

__YOU'LL NEVER WALK ALONE EMI CLASSICS 96789

KATHERINE JENKINS .

®| BELIEVE 143/REPRISE 522190/WARNER BROS.

WILLIAM ORBIT

| FIECES I A NCDERN STYLE 2 DEOCA 0141810UMVERSAL CLASSICS GROUP

DUE VOCI —

DUE VOCI TUNETONES 01427 1/UME @& .

THE IRISH TENORS

THE VERY BEST OF THE IRISH TENORS EONE 2300

RENEE FLEMING .

DARK HOPE DECCA 014186

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

VARIOUS ARTISTS
PSRN o 7 IS 0 T WIRD LSS KEEAS SRR
CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA
@“ﬂ cemc WOMAN
SONGS FROM THE HEART MANHATTAN 58360/BLG &

CARMEN CUESTA
I BOSSA NOVA TWEETY 001
~ YOUSSOU N'DOUR
. I DAKAR-KINGSTON EMARCY D1553B/DECCA
| 71 CELTIC THUNDER

— IT'S ENTERTAINMENT! CELTIC THUNOER 013924/DECCA

LOREENA MCKENNITT

THE WIND THAT SHAKES THE BARLEY OUNLAN ROADVERVE 015015°AG
| CELTIC WOMAN

LULLABY MANHATTAN 47069/BLG
SEUN ANIKULAPO KUTI & EGYPT 80
L FROM AFRICA VITH FURY MISE <4 el [TA SUNRSE 1110*AGHTTING FACTORY
37 COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949

ﬂg “JAKE SHIMABUKURO
I PEACE LOVE UKULELE HITCHHIKE 1112 t
o 16 VARIOUS ARTISTS
- mummwmnmm ASTMARKETIG GROUPHEAR OB STARBUKS

DENGUE FEVER
st CANNIBAL COURTSHIP FANTASY 32622/CONCORD

% COUNTDOWN SINGERS & ORCHESTRA
- CELTIC FAVORITES SONOMA 0064

| VARIOUS ARTISTS
_ IRISH FAVORITES SONOMA 0062 &

Go to www.billboard.biz for complete chart data | 53
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TITLE

YOU
ROMEQ SANTOS (SONY MUSIC LATIN)

TABOO

gsﬁ ARTIST (IMPRINT / PROMOTION LABEL)
1°F

.| DON OMAR (ORFANATOMACHETE/UNVERSAL MUSIC LATING}
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10 20
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13 34
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- VEN A BAILAR

JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG})

PROMETI
INTOCABLE (G| M)

{ TE AMO Y TE AMO
LA ADICYIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN) B

 EL ARDIDO
LARRY HERNANDEZ (MENDIETA/FONOVISA

GIVE ME EVERYTHING
PTBULL FEAT NE-YO AFROJACK & NAYER (MR 3i%
CUANTO ME CUESTA
LA ARROLLADORA BANOA EL LIMON (DISA)
VEN COMMIGO
DADDY YANKEE FEAT. PRINGE ROYCE (EL CARTEL)
EL CULPABLE
ESPINOZA PAZ (DISA/ASL)
NO ME DEJES CON LAS GANAS
L0S HOROSCOPOS DE DURANGO (DISA ASL)
LLAMA AL SOL
TITO "EL BAMBIND" (SIENTE)
DI QUE REGRESARAS
_ IR (. ORIGHAL BANDAEL UMON DE SALVADOR LIZARRAGA (FONHSY)
CORAZON SIN CARA
PRINCE ROYCE (TOP STOP)

ME ENCANTARIA
FIDEL RUEDA (DISA)

AMOR CLANDESTINO
MANA (WARNER LATINA)

EL TIERNO SE FUE

L0 GROLNDSJ/AMG)

17 R e s (DISA)
LLUVIA AL CORAZON
18 B4 15 1 ua (WARNER LATINA) B
19 17 8 RABIOSA
: SHAKIRA FEAT PITBLILL OR EL CATA (EPC/SONY MUSIC LATIN)
20 8 14 MI CORAZON ESTA MUERTO

*

OB EONOR

W
o
~
w
<«

06

35 13

o]
I
w

00:0

g'd

RKM & KEN-Y (PINA)

GRITAR

LUIS FONSI (UNIVERSAL MUSIC LATINO)
MI ULTIMA CARTA

PRINCE ROYCE (TOP STOP)

TAN SOLO TU
FRANCO DE VITA FEAT. ALEJANORA GUZMAN (SONY MUSIC LATIN

" OLVIDAME

JULION ALVAREZ Y SU NORTEND BANDA (FONOVISA)

" PELIGRO

§ REIK (SONY MUSIC LATIN)
DONDE ESTAS PRESUMIDA
CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA}
PARTY ROCK ANTHEM
LIGAQ FEAT LAUREN BENNETT & GOCNROCK (PARTY AOCKWALLAN CHERRTREE NTERSCOPE)
TU ANGELITO
CHINO ¥ NACHO (MACHETE/UNIVERSAL MUSIC LATING)
DIA DE SUERTE
ALEJANDRA GUZMAN (CAPITOL LATIN)
E.T.

_KATY PERRY FEAT. KANYE WEST (CAPITOL)
LA CIUDAD DEL OLVIDO
EL TRONO DE MEXICO (FONOVISA)
NINAS PUDIENTES Y PODEROSAS

 VOZ DE MANDO (DISA)

ME TOCA A MI
BANDA SINALOENSE M$ OE SERGIO LIZARRAGA (DISA/ASL)
LA HUMMER Y EL CAMARO

VOZ DE MARDO ARTISTAS INVITADOS ESCOLTA DE GUERRA Y JORGE SANTACRUZ (S

THE LAZY SONG

1| BRUNO MARS (ELEKTRA/ATLANTIC)
- POR SER TU MUJER

NATALIE JIMENEZ (SONY MUSIC LATIN)

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

L8 ENSENAME A OLVIDAR
MRaSllBl DAREYES DE LA SIERRA (DISA)

39 i MI VIDA
% ‘3? 12. DIVING (MVF)
., LANOVIA BELLA
ELVIS CRESPO (FLASH)
a1 APOCO NO QUISIERAS
L ALX VILLARREAL (MUSART/BALBOA)
a8 |36 3 BORRACHOY LOCO

. LOS HURACANES DEL NORTE (DISA)

B j ME ENAMORE
i ANGEL & KHRIZ (MACHETE/UNIVERSAL MUSIC LATINO)
aa

a1 18

CONTESTAME EL TELEFONO
ALEXIS & FIOD FEAT. FLEX (SONY MUSIC LATIN)

| MI CORAZON INSISTE
B JENCARLOS (BULLSEYE)
@ EMBRUJADO
EL CHAPO DE SINALDA (PALOMA,

.5 22 .2 MIENTRAS DORMIAS
d 'E L PESADO (DISA/ASL) o
HABITACION 69
a8 494 18 BANDA LOS RECODITOS (DISA)
M . ENTRE TUS ALAS
",?._J.ﬁ !l CAMILA (SONY MUSIC LATIN)

@:

AUNQUE SEA EN SILENCIO {CUATRO PAREDES)
ENIGMA NORTENA (MENDIETA/FONOVISA)

2

2

<
=
123

T
0

.

69

35

ARTIST

TITLE (IMPRINT / DISTRIBUTING LABEL)
JENCARLOS CANELA

UN NUEVO OIA BULLSEYE 8942
MANA 8|
DRAMA Y LUZ WARNER LATINA 526530 ®

PRINCE ROYCE 7]

PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN [

E |
o NATALIA JIMENEZ
NATALIA SONY MUSIC LATIN 92171
>

"AVENTURA
14 + 14 PREMILIM LATI 80211,SONY MUSIC LATIN ¢ - =

ENRIQUE IGLESIAS

L3 6 51 EUPHORIA UBLIGUNVERSAL MUSIC LATINO 01444UMRGAUMLE.
¥ 4 FRANCO DE VITA :
EN PRIMERA FILA SONY MUSIC LATIN 78112 &
° 10 3 LvoLo
IL VOLD QPERA BLUES/GATICARENTOR/GEFFEN 015745/ UMLE
® 5 LOS TIGRES DEL NORTE
rl MTV UNPLUGGED MTV FONOVISA 354644/ .'M_I.E_J___
i CRISTIAN CASTRO
10 30 VIVA £L PRINCIPE UNIVERSAL MUSIC LATINO 01501 3/UMLE ‘® .
§8 4 35 SHAKIRA

SALE EL SOL EPIC 77433/SDNY MUSIC LATIN

42 12 3 DON OMAR

13 172

@_.26_34_ m

MEET THE ORPHANS THE KNG IS BACK ORFANATO MAGHETE DI957UMLE @)
CAMILA @
DEJARTE DE AMAR SONY MUSIC LATIN 59881 i

PITBULL
| ARIANDO MR S05FAMOUS AFTIST SOGLSOHY MUSE LATH

45 g9 3 JORGESANTACRUZYSUGRUPO QUIN

LA SUPREMACIA DEL 91180/SONY MUSIC LATIN

LOS BUKIS
@ 7 2 EANIVERSARIO FONOVISA 354608/UMLE
i 5y WISIN & YANDEL
t' 14 22 LOS VAQUERDS: EL. REGRESD WY/MACHETE 016218/UMLE
tm 15 13 GERARDO ORTIZ
MORIR Y EXISTIR: EN VIVO DEL 82733/S0NY MUSIC LATIN
44 INTOCABLE
19 16 14 2011 G.1.M. 029/DASMI
GERARDO ORTIZ
@ 21 56 NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN O
21 13 g CONJUNTO ATARDECER
=) LLEGAMOS Y NOS QUEDAMOS DISA 721650/UMLE
@ 23 9o VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/UMLE
@ 24 10 TIERRA CALI
UN SIGLO DE AMOR VCTORIAVENEMUSIGUNNERSAL MUSIC LATINO 654133UMLE
BXS
249 132 POR SIEMPRE ROMANTICOS DISA 721656/UMLE
VARIOUS ARTISTS
25 22 10 ENFERMEDAD MASIVA DEL 87172/SONY MUSIC LATIN
JOAN SEBASTIAN
26 2 12 ~ LOS HUEVOS RANCHEROS FONOVISA 321639‘UMLE
6".29’ 35 LARRY HERNANDEZ
" J=" 20) SUPER EXSTOS MENDIETAFONOVISA 570058/UMLE
& GLORIA TREVI
28 27 14 GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE
29 |18 4 VARIOUS ARTISTS
i f TOP 25 CANTOS DE ALABANZA: 2012 MARANTHA) LATIN 72050/ MARANATHA!
30 28 o LADRIGINALBANDA ELLIMON DE SALVADOR LZARRAGA
1 EL PRIMER LUGAR FONOVISA 354646/UMLE
@, 44 33 VARIOUS ARTISTS
40 ANIVERSARIO DISA RECORDS: 2000 - 2010 DISA 729590/ UMLE
@ 30 14 CALIBRE 50
DE SINALOA PARA EL MUNDO DISA 721639/UMLE
MARC ANTHONY
33 % 57, ICONOS SONY MUSIC LATIN 67402
‘zs  CHINO Y NACHO ~
34 31 64 Mf NINA BONITA MACHETE 014142/UMLE O
35 14 EL TRONO DE MEXICO
ol SI60 ESTANOO CONTIGO FONOVISA 354637/UMLE
PESADO/INTOCABLE
36 0 2 FRENTE A FRENTE WARNER LATINA 528081
37 0 13 LOS TITANES DE DURANGO
= MUY AFGRTUNADOS DISA 721637/UMLE
as 5 5 ELCOMPASACRA:EL ULTIMO RAZO
BOLA DE RATAS SONY MUSIC LATIN 83991 |
m 45 g JULION ALVAREZ Y SUNORTENO BANDA
L - NV LO INTENTES DISA 721551/ UMLE
JOAN SEBASTIAN
£O 0 EL POETA DEL PUEBLO MUSART 4438/BALBOA @
'-H 38 37 MARCO ANTONIO SOLIS

44 391838 ¢\ ioupa QUE MAS TE AMD SONY MUSC LATI 78470
i ALEXIS & FIDO b
a5 d A4 berRe0L0GIA SONY MUSIC LATIN 76992 i
@ 7 13 [\ BANDA LOS RECODITOS
W’ " ° PI3P[di] A T0DA MADRE DISA 721612/UMLE »
3 q-' 50 TITO "EL BAMBINO"
- " INVENCIBLE SIENTE 655070/UMLE
a8 41 RICKY MARTIN O

© 2

50 45 4

21

EN TOTAL PLENITUQ FONOVISA 354570/UMLE @

DJ GUEROMIXX & DJ KRACK
REVOLUCIONANDO LA KUMBIA PARTE 2 GM 20023 EX

VARIOUS ARTISTS

% TOP LATINO V5 DISCOS 605 76157/SONY MUSIC LATIN

VICENTE FERNANDEZ

MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472
LOS TUCANES DE TIJUANA
EL ARBOL FONOVISA 354613/UMLE

VARIOUS ARTISTS
LOS MADRAZOS NUEVECITOS DE LA RADIO 3 FONOVISA

Intocable scores its 15th No. 1 on Regional
Mexican Airplay as “Prometi” steps 2-1inits
Tith week (10.9 million listener impressions,
according to Nieisen BDS). The move pushes
the act past Los Tigres del Norte’s 14 No. 1s
for second-mest in the chart’s 17-year history
behind Conjunto Primavera’s 16.

54

Prince Royce picks up Greatest Gainer honors
on Tropical Airplay as “Mi Ultima Carta” leaps
16-4 with 1.9 million listener impressions (up
14%). The track is his fifth charting title and
fourth to make the top five. Only “El Amor
Que Perdimos” (No. 7 peak) has failed to
reach that region.

] v
{ GE £5 ARTIST =
! =5 23 TITLE (MPRINT / DISTRIBUTING LABEL) =
1 ii5 LOS TIGRES DEL NORTE
e MTV UNPLUGGED MTVFONOVISA 354B44UMLE ©)
2 3 JORGE SANTACRUZ Y SU GRUPO QUIN

LA SUPREMACIA DEL 91180/SONY MUSIC LATIN
§ 23 LOS BUKIS
35 ANIVERSARIO FONOVISA 354608/UMLE
GERARDO ORTIZ
© MDRIR Y EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN
INTOCABLE
2011 6 1M 020/DASMI
g 49 GERARDO ORTIZ
_ NPHOY Nf MANANA DEL 68924/SONY MUSIC LATIN
CONJUNTO ATARDECER
LLEGAMOS Y NOS QUEDAMOS DISA 721650/UMLE
11 22 VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/UMLE
~ TIERRA CALI
12,10 N SIGLO DE AMORVCTO
3 g BXS
POR SIEMPRE ROMANTICOS DISA 721656/UMLE
VARIOUS ARTISTS
ENFERMEOAD MASIVA OEL 87172 SONY MUSIC LATIN
JOAN SEBASTIAN
LOS HUEVOS RANCHEROS FONOVISA 354639/UMLE
. LARRY HERNANDEZ
20 SUPER EXITOS MENDIETAFONOVISA 570058/ UMLE
13 o LACRIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA
_EL PRIMER LUGAR FONOVISA 354645/UMLE
VARIOUS ARTISTS
40 ANIVERSARIO DISA RECOROS: 2000 - 2010 DISA 729590/UMLE
CALIBRE 50
DE SINALOA PARA EL MUNDO DISA 721639/UMLE
EL TRONO DE MEXICO
SIGO ESTANDO CONTIGO FONOVISA 354637/UMLE

8 15 2 "PESADO/INTOCABLE
FRENTE A FRENTE WARNER LATINA 528081

= w LOS TITANES DE DURANGO
MUY AFORTUNADOS DISA 721637/UMLE

20

Or+0~ - &
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-
o

UAVERSAL M

SUMLE

©066:8: = 00

19 5 ~ EL COMPA SACRA: EL ULTIMO RAZO
BOLA DE RATAS SONY MUSIC LATIN 83991

| gz
§EES AnTisT
| |SZ £3 TITLE (IMPRINT / DISTRIBUTING LABEL)

116 mr&’:gETSP?TXPCJEEUSWMUSE um 2|

2 2 5 AVENTURA

14 + 14 PREMIUM LATIN 8021 1/SONY MUSIC LATIN @
3 JUAN LUIS GUERRA Y 440

ASONDEGUERRA CAPITOL LATIN 42483

4 5 OLGA TANON
NI UNA LAGRIMA MAS MIA MUSA 90020/SONY MUSIC LATIN

5 4 HECTOR ACOSTA: EL TORITO

L OBLIGAME D.AMNVENEMUSK/UNVERSAL MUSIC LATING BS409QUMLE
EL GRAN COMBO

6 6 33 isnroruLan 1035

7 7 TOBY LOVE

LA VOZ DE LA JUVENTUO SONY MUSIC LATIN 656562

o TITO ROJAS
« | INDEPENDIENTE TR 1085

GILBERTO SANTA ROSA

BB A s eavonmas SONY MUSIC LATIN 74217
@ 14 26 NUEVO VOCES
; BEST OF HOT AND SPICY SALSA SONOMA 4019
-"iil "9 23 EDDIE SANTIAGO
15 EXIOTS MACHETE 01 4866 UMLE _
12 10 53 GILBERTO SANTA ROSA

IRREPETIBLE SON+ MUSIC LATIN 42868

_-TII 12 528, EL GRAN COMBO DE PUERTO RICO
“ SIN SALSA ND HAY PARAISO SONY MUSIC LATIN 60758

Q N \ARIOUS ARTISTS
= FANIA RECORDS 1964-1980 FANIA 78*/STRUT
18

FRANKIE RUIZ
15 EXITOS: VOL.2 MACHETE 014862/UMLE

FRANKIE RUIZ
ORO SALSERO: 15 EXITOS MACHETE 014867/UMLE _

16 12 1t
G. | ORO SOLIDO FEATURING RAUL ACOSTA
L TOP 40 HITS BISS} 1082

-

24 HORAS
LOS (NOLVIOABLES CACAQ/MACHETE 0146 14/UMLE

'1'5 1§ 7 LALO RODRIGUEZ
P (0RO SALSERO: 15 EXITOS MACHETE 014864/UMLE

VARIOUS ARTISTS i
AUMBA. MAMBO CHA CHA CHA PUTUMAYO 238

SALES DATA
COMPILED BY

AIRPLAY
MONITOREO BY

nielsen
SoundScan

nielsen

=
S ARTIST e
o S TITLE (IMPRINT / DISTRIBUTING LABEL) &
JENCARLOS CANELA
UN NUEVD DIA BULLSEYE 8942
1 MANA =
DRAMA Y LUZ WARNER LATINA 526530 # =
‘ NATALIA JIMENEZ
NATALIA SONY MUSIC LATIN 92171
4 3 5 ENRIQUE IGLESIAS
! EUPHGRIA UNVERSAL REPUGU SVERSAL MUSC LTI 014448 UMRG LMLE
', 4 FRANCODE VITA
.. & EN PRIMERA FILA SONY MUSIC LATIN 78112 ®
o g 3 'LvoLo
IL VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015745 UMLE
] CRISTIAN CASTRO
"" 4 307 VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 015013UMLE @& .
SHAKIRA
8 5 % SALE EL SOL EPIC 77433/S0NY MUSIC LATIN
7 72 CAMILA =
_ OBJARTE DE AMAR_SONY MUSIC LATIN 59881 =
GLORIA TREVI
10 10 GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE
4 s 4 VARIOUS ARTISTS
1 TOP 25 CANTOS DE ALABANZA: 2012 A \HANTHAY LATIN 72050 MARARATHA!
MARC ANTHONY
12 9 57 ICONQS SONY MUSIC _ATIN 67402
- . MARCO ANTONIO SOLIS 1
13 12 3 EN TOTAL PLENITUD FONMYISA 35457 0/UMLE @& 1—'
@ 14 37 VARIOUS ARTISTS
TOP LATING V5 DISCOS 605 76157/SONY MUSIC LATIN
RICKY MARTIN {
15 B2 MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472
- MARC ANTHONY
18 7o 00S CLASICOS: LIBRE AMAR SIN MENTIRAS S0f¢Y M| Si(,’ﬂwﬁé_f‘_
47 16 g MYRIAM HERNANDEZ
SEDUCCION UNIVERSAL MUSIC LATINO 015484/UMLE
48 13 8 LOS ANGELES NEGROS
INOLVIOABLES CAPITOL LATIN 97368
19 15 TERCER CIELO
VIAJE A LAS ESTRELLA KASAVENERUSICUNIVERSAL MUSIC LATINO 654143 AMLE
@ ROCIO DURCAL
MIS FAVORITAS SONY MUSIC LATIN 70909
d e ‘ = 4
. =19
| 5 H ARTIST E
== ! TITLE (IMPRINT / DISTRIBUTING LABEL)
11w DON OMAR
! S MEET THE GRPHAKS. THE KING 1S BACK ORFANATOMCHETE 014057 IME @
o 3 34 PITBULL O
ARMANDO MR 305FAMOUS ARTIST 33050/SONY MUSIC LATIN
a o 23 WISIN & YANDEL
i LOS VAQUEROS: EL REGRESO WY/MACHETE 015218/UMLE
# 4 sy CHINO Y NACHO
MI NINA BONITA MACHETE 014142/UMLE
‘e s ALEXIS & FIDO
E | PERAREOLOGIA SONY MUSIC LATIN 76992
o s 29 TITO "EL BAMBINO"
S INVENCIBLE SIENTE 655070/UMLE
; -g RKM & KEN-Y
FOREVER PINA 70204/SONY MUSIC LATIN
° 4 eg PLANB
HOUSE OF PLEASURE PiNA 02022/SONY MUSIC LATIN
@ & g DADDY YANKEE
¢ MUNDIAL EL CARTEL 80030/SONY MUSIC LATIN
Wik 12 =4 ZION & LENNOX
= L0S VERDADEROS PINA 70203/SONY MUSIC LATIN
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BETWEEN THE BULLETS

JENCARLOS RETURNS

Telenovela star Jencarlos Canela claims his first No. 1 on Top Latin

Albums with sophomore release “Un Nuevo Dia” (6,000 copies,
according to Nielsen SoundScan). Despite moving 8,000 in its first
week, 2009 debut “Buscame” debuted and peaked at No. 2, blocked by
the No. 1 arrival of Alejandro Sanz’s “Paraiso Express” (9,000). The new
set’s lead single, “Mi Corazon Insiste,” moves 25-18 on Latin Pop Air-
play and debuts at No. 45 on Hot Latin Songs.

—Rauly Ramirez
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1 4 GIVE ME EVERYTHING 1 New FLOWER 1 3 BORN THIS WAY 1 SOUNDS OF A PLAYGROUND FADING 1 1 PARTY ROCK ANTHEM
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@ new DONT WANNA GO HOME 2 74 REPLAY 2 o 2 2 JACKPOT 2 2 GIVE ME EVERYTHING
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3 2 MR SAXOBEAT 3 4 HANATABA 3 1 PROGRESS 3 21 a 3 DONTSTOP THE PARTY
ALEXANDRA STAN PLAY-ON BACK NUMBER UNIVERSAL TAKE THAT POLYDOR ADELE XL THE BLACK EYED PEAS INTERSCOPE
4 3 PARTY ROCK ANTHEM 4 g2 NOCRYNOMORE 4 new BON IVER a WENN WORTE MEINE SPRACHE WAERE ™ SWEAT
LHFAD T LAUAEN BENNETT & GOONROCK PART: ROCK LM CHERRYTREE . ARA AVEX-J-MORE BON IVER JAGJAGUWAR TIM BENDZKO SONY MUSIC " SNOOP DOGG 'S, DAVID GUETTA DOGGYSTYLE PRIORITY
5 § ONTHEFLOOR 5 15 HANAUTA 5 5 12 5 BOARN THIS WAY § 5 VAMOSA LAPLAYA
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& 4 CHANGED THE WAY YOU KISS ME & 34 GO GO SUMMER! & 4 SUCKITAND SEE PLANET PIT & g MANDOWN
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LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

= BON IVER
W ONEW o WER JAGIAGUWAR

7 1 HELL: THE SEQUEL (EP)
BAO MEETS EVIL SHADY/INTERSCOPE

MIXMANIA2
- 3 MIXMANIAZ2 ZONE 4

9 6 LITTLE HELL
CITY AND COLOUR DINE ALONE

10 5 DREAM WITH ME
. JACKIE EVANCHO SYCO/COLUMBIA

§ IRELAND

DIGITAL SONGS

THIS
WEEK

a B W N =

-

=i
o
=5 (aR1a) JUNE 27, 2011
;2
AOELE XL
BON IVER
NEW o 1vER JAGJAGUWAR
nEw HELL: THE SEQUEL (EP)
BAD MEETS EVIL SHADY/INTERSCOPE
3 BORN THIS wWAY
i LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
New PLANET PIT

PITBULL MR. 305/POLO GROUNDS/J

2 LITTLE HELL
. CITY AND COLOUR DINE ALONE

4 SEEKER LOVER KEEPER
SEEKER LOVER KEEPER DEW PROCESS

| DOO-WOPS & HOOLIGANS
BRUNO MARS ELEKTRA
19

8 worex

5 WHO YOU ARE
JESSIE J LAVA/ISLAND

= SWEDEN

DIGITAL SONGS

ol SE
£z 3=z
1 1
R B3 V

o 2
4 5
5 4
6 NEW
7 6
B (7
9 8
10

| (NIELSEN SOUNDSCAN
| INTERNATIONAL)

JuLy 9, 2011

DANZA KUDURO
DON OMAR & LUCENZD YANIS/OR-ANATO
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NICKO HEAVEN

OK
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ON THE FLOOR
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ANTONIS REMOS HEAVEN
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FILA ME AKOMA (BACIAMI ANCORA)
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IN LOVE WITH YOU
JARED EVAN INTER [ PE

FILI
VEGAS WARNER
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AEVERMORE (Soup Sandwich Music, ASCAP/Bug Music.
ASCAP/Kemit Music. ASCAP/Daddy's New Bowtie.
ASCAP/Expression In Theary ASCAP} RBH 26

6 FOOT 7 FOOT (Young Money Publishing nc , BMUWamner-
Tameriane Publishing Corp . BMU/Galassi Foreign Floss Pub-
hishing, Inc . BMVCherry Lane Music Pubhishing Company Inc
ASCAP/Canbe Music Corp  ASCAP/Chrysalis One Mustc,
LLC, ASCAP). AMP/CLM/HL RBH 50

8 PIECE (First N' Gold Publishing, BMI/Sony/ATV Sengs LLC

Music. BMI/Songs Of Mizay E inc
BMiWamer-Tamerlane Pubiishing Corp , BMIYoung Money
Publishing Inc . BMI/4 Biunts Lit Al Once Publishing, BMI),
AMP/HL, RBH 36

T =l

ALL OF THE LIGHTS (Please Gimimie My Publishing inc .
BMUEM Blackwood Music Inc . BMI/Way Above Music
BMUSony/ATV Songs LLC, BMUniversal Music Corporation.
ASCAP/Jabrel Iz Myne, ASCAP). AMP/HL, RBH 16

AMEN (Sony/ATV Tree Publishing Company BMVAO1 Kye
Music BMFouche Rives BMIKyewya con Dios Pubhshing
BMUink Pen Marma Music, SESAC/Songs of Maxx Publishing,
SESAC/Tunes of R and T Direct. SESAC/Syd And Sophie
Songs SOCANMusic Services BMI). HL CS 33

AM | THE ONLY ONE (Sony/ATV Tree Publishing Company
BMV/Beavertime Tunes BMUReynsong Publishing Corp .
BMI/Wha Ya Say Music BMI/Big White Tracks ASCAP), HL
CS 9 H10064

AMOR CLANDESTINO (Tulum Music. ASCAPAWE Music
Corp ASCAP) LT 16

APOCO NO QUISIERAS (Luimon Music LLC, BMIMaximo
Aguirre Music Publistung. SACM) LT 41

EL ARDIOO (DEL Publishing, BM)) LT6

AUNQUE SEA EN SILENCIO (CUATRO PAREDES) (TN £di-
ciones Musicales, B} LT 50

AT s AR

BACKSEAT (New Boyz Publishing LLC BMI/Primary Wave
Boan, BMVNnes Hollowell-Dhar Publishing Destgnee.
ASCAP/David Singer-vine Publishing Designee. ASCAP/Devin
Tailes Publishing Designee, ASCAP/Indie Pop Music.
ASCAP/Sony/ATV Tunes LLC, ASCAP), HL H100 74

BALLIN' (Young Jeezy Music Inc  BMIEMI Blackwood Music
inc . BMI/Copynght Control/Young Money Publishing Inc .
BMWamer-Tamerlane Publishing Corp . BME), AMPHL. RBH

20

BAREFQOT BLUE JEAN NIGHT (Music Of Cal IV BMI/Cal IV
Entertainment, LLC BMI/Cal IV Songs. ASCAP/Papertown
Songs. SOCAN) CS 13 H100 49

BEAUTIFUL {Hannah Eight Music. SESAC/Kobait Music Pub-
lishing America Inc  ASCAP/Mas Appeal Entertainment.
BMI/Stephen L Saxon, Jr ASCAP) RBH 78

BEEF IT UP {LSE Music Publsshing, BMU Live 2 Be Free Music,
BMi) RBH 83

BEST FRIEND'S BROTHER (Kojakirax ASCAP/Kasz Money
Publishing, ASCAP/Prescription Sengs, LLC ASCAPMr
Kanan: Songs ASCAP/EMI Aprtl Music. In¢ , ASCAP), HL.
H100 86

BEST LOVE SONG (NappyPub Music, BMiReach Global
Songs. BMIUniversal Music - Z Sengs BMi/Songs Of Univer
sal, Inc . BMICutture Beyond Ur Expenence Publishing
BMVKasar, LLC BMI/Nappy Boy Ly BMI), AMPHL. H100

51

BEST NIGHT OF MY LIFE (Chei Huxiabie Music Publishing,
BMVEM Blackwood Music Inc., BMVE Hudson Music LLC
BMUChameleon Publishing BMU/Sty As A Foxx MusiC. Inc .
BMW/Sorigs Of Universal. Inc BMUWB Music Corp . ASCAP),
AMPHL RBH 17

BEST THING | NEVER HAD (FAZE 2 Music BMI/Sengs 01
Universal, Inc , BMVEMI Apnil Music. Inc - ASCAP/B-Day Pub-
lishing, ASCAP/Christopher Mathew Music. BMHIICO Music
Publishing BMI/DLJ Songs ASCAP/Dowritown Music Pub-
fisting LLC ASCAP/Roc Naton Music, ASCAPAVohndeeis
Soul Music Publishing ASCAP), AMP/HL, H100 58, RBH 29

BLOW (Dynamite Cop Mustc, BMUWhere Da Kasz At BMIUni-
versal Music Sweden AB STIM/Universal Music - MGB
Songs ASCAP/Kasz Money Publisiung ASCAP/Kojaktrax.
ASCAP/Prescription Songs LLC . ASCAP/Matza Ball Music.
8MI/Maratone AB, STIM/Kobalt Music Publishing Amenca,
Inc ASCAP) AMPHL. H100 27

BOOTY WURK (ONE CHEEK AT A TIME) (NappyPub Music.
BM/Universai Music - Z Songs, BMiKasar. LLC, BMINappy
Boy Lyng, BMi). AMPHL, RBH 38

BORN THIS WAY (Sietar Germanolia p//a Lady Gaga.
BMYHouse Of Gaga Pubiishing, Inc . BMISony/ATV Sengs
LLC. BMVGloJoe Music Inc., BMyWarner-Tamerlane Publish-
ing Corp , BMVGanbay Music Publishing. BMYSony/ATV
Tunes LLC. ASCAP/AUnversal Music Corporation. ASCAP)
AMPHL H100 57

BORRACHO Y LOCO (Universal Music - Z Tunes LLC.
ASCAP/Grever Music Publisting. S A de C V) LT 42

BREAK MY HEART (Cannon Music One. ASCAP/WE Music
Corp . ASCAP/Estelle Swaray BMVChrysahs Songs, BMIZJohn
Legend Publishing, BMYBMG Chrysalis BMIFirst N' Gold
Publishing BMIAincent Montana. Jr Music Inc , ASCAP/4
Blunts Lit At Once Publishing. BM). AMPRBH 37

BRING IT BACK (Markous Roberts Publishing Designee
BMVHarold Duncan Pubiishing Designee. BMi/Donquez
Woads Publishing Designee, BMI/Lakeem Mattox Publishing
Designee, BMI/Ashiey Hill Publishing Designee. BMI) RBH 32

ABUNCHA GIRLS (Sany/ATV Tree Publishing Company
BMIWB Music Comp , ASCAP/Melissa s Maney Music Pub-
lishing ASCAP/Ge! A Load Ot This Music ASCAP/EMI Black-
wood Music Inc , BMIRnetineck Music. BMU/String Stretcher
Music, BMi), AMPHL CS 29

,ET_

e e

CALIFORNIA KING BED (Unversal Music Corparation,
ASCAP/Notting Hill Music Group. ASCAP/Trac N Fiet Enter-
tanment LLC, ASCAP/WB Music Corp . ASCAP/Warrer-
Tamerlane Pubhshing Corp BMIPower Pen Biz Publishing,
BMUPniscilla Renea Productions. BMI};, AMPH100 53

CAT DADDY (Arthouse Publisting, SESAC/Publishing
Designee BMI) RBH 93

CLOSER ('C" Vic Music ASCAP/ACG Alfiance Music
ASCAP/Cednc J Calowell Music, BMVICG, BMI) RBH 53

CDLLARD GREENS & CORNBREAD (Crow's Tree Publishing.
BMI/Sony/ATV Sorgs LLC. BMPrvate Stock Entertainment.
BMV/Songs Of Universal, Inc . BMI/Tiwa Savage Publishing
ASCAP/EM! Apnl Music, fnc - ASCAP/Jobete Music, inc
ASCAP/Sony/ATV Tunes LLC, ASCAP). HL, RBH 59

COLLIDE (RJR Music Pubhishing BMI/Songs Of Kobalt Music
Publishing America. Inc , BMYJo Ray Dean Music
BMUSony/ATV Songs LLC. BMI), HL, CS 55

CONTESTAME EL TELEFOND ({Sony/ATV Discos Music Pub-
lishing LLC ASCAP/La Mente Maesira Music Publishing,
BMIUniversal-Musica Unica Publishing, BMI/Romantic Style
Publishing, ASCAP) LT 44

CORAZON SIN CARA (Songs Of Top Stop Music Publishing.
BMI) LT 14

COST OF LIVIN' (Tractor Radio Songs. SESAC/Sony/ ATV Tim-
ber, SESAC/Sony/ATV Tree Publishing Company. BMYShow-
billy Music, BMI), HL €S 31

COUNTDOWN (2082 Music Publishing, ASCAP/WS Music
Corp  ASCAP/DLJ Sangs. ASCAP/Downtown Music Publish-
g LLC, ASCAP/EMI Apnl Music. Inc.. ASCAP/B-Day Publish-
Ing ASCAP/Dat Damn Dean Music BMY2412 Songs LLC
BMI/Peermusic, BMY/Cainon's Land Music Publishing.
ASCAPAUnwersal Music Corporation, ASCAP/Bv Ten Publish-
g ASCAPMMike Ten Publishing Inc  BMTotally Famous
Music, ASCAP), AMP/HL, RBH &6

COUNTRY GIRL (SHAKE IT FOR ME) (Sony/ATV Tree Pub-
Iishing Comgpany, BiiPeanut Mili Songs. BMVEMI Blackwood
Music inc BM/String Stretcher Music, BMI), HL. CS 10
H10031

COUNTRY MUST BE COUNTRY WIDE (Square D Music
ASCAP/Average JzS Music Publishing. BMiWarner-Tameslane
Publishing Corp BMUindiana Angel Music. BMI), AMPCS
26, H100100

COUNTRY SH*T (8ig Knl Publishing, ASCAP/Warmer-Tamer-
lane Publishing Corp.. BMI). AMP RBH 52

COUNTRY SONG (Seetner Publishing, BMUFSMGI.
IMRO/KickDatKat Music. BMVChrysaiis One Songs BMI)
AMPH100 85

CRAZY GIRL {Mike Curb Music, BMVSweet Hystena Music,
BMUSony/ATV Tree Publrshing Company, BMU/Cake Taker
BMUole. BMI), AMP/HL. CS 16, H100 63

CUANTQ ME CUESTA (Ferca Publishing, BMI} LT 8

56 |

EL CULPABLE {Arpa Musical LLC BMI) LT 10

CUPID (Bel Magjor Music. BMUMy Diet Starts Tomomow, Inc .
BMVSongs Of Universal, Inc , BMVJason’s Lyncs,
SESAC/Reach Global Tunes, SESAC/Cardraygee Music Pub-
lishing, SESAC/Universal Tunes, SESAC), AMP/HL RBH 12

gt ==t L=, 3

DATS MY LIL DIP (Nof tisied) RBH 95

DECEMBER (1oi Lisied) RBH 94

DIA DE SUERTE (Sony/ATV Latin Music Publishing, LLC
BMUWB Music Corp . ASCAP/Wamer/Ciappell Mexco.
SACM) LT 29

DID T ON'EM (Harajuku Barbe Music. BMiMoney Mack
Music BMISongs Of Urnversai, Inc . BMI/Gaiass: Foreign
Floss Publisting Inc . 8MVScaffboogs Music SESAC)
AMPHL, RBH 35

DIDN'T | {Ariose Music. ASCAP/EMI Apnil Music Inc
ASCAP/IT One Songs. ASCAP/Curt Songs ASCAP/Jacob-
song. ASCAP/Sony/ATV Tree Publishing Company. BMI),
AMPHL, CS 39

DI QUE REGRESARAS (Sinzloa Music LLC BMI) LT 13

DIRT ROAD ANTHEM (Warner-Tameriane Publishing Corp
BMndiana Angel Music. BMI/Average Joes Entertainment
Group, LLC BMI/Average JZS Music Publishing, BMI) AMP
CS6 H100 11

DIRTY DANCER (EIF Music, ASCAP/Songs 01 RedOne,
BMI/Sony/ATV Songs LLC. BM/Sony/ATV Tures LLC
ASCAP) HL. H100 32

DOG DAYS ARE OVER (Goldzeal Lid BMIUnwversal-Songs Of
PolyGram Infernational BMIUniversal-PolyGram International
Publishing ASCAP), AMP/HL H100 68

DONALD TRUMP (Thumbs Up, BMI/Sapdabeatman,
ASCAP/New Jerusaler Music. ASCAPY H100 96

DONDE ESTAS PRESUMIOA (Aipa Musical [LC. BMI) LT 26

DON'T LOOK DOWN {2ilow Productions, ASCAP/EMI Apiil
Music. inc. ASCAP/Salaam Remi Linden Sprnghield, BMVEMI
Blackwood Music Inc , BMI). HL, RBH 70

DON'T WANNA GO HOME (Jason Denulo, BMUrving Music
Inc , BMVFuture History Glabal Hits, ASCAP/Almo Music
Corp , ASCAP/Fliptorian Publishing ASCAP/BMG Ruby
Songs ASCAPALord Burgess Music Publishing Comparny,
ASCAP/Chrysalis One Music Publishing Group Iretand Lid .
/EMI Blackwood Music Inc., BMVSong-A-ron Music.
BMVChrysalis One Music. LLC, ASCAP), AMPHL, H100 17

QOWN ON ME {Universal Music Comporation. ASCAP/Ohaji
Publishing, ASCAP/Songs Of Unwversal. inc . BMUMick Schulz
Publishing. BMI/50 Cent Music Publishing, ASCAP/Sony/ATV
Tunes LLC, ASCAP). AMP/HL, H100 39, RBH 41

EASY (Songs Of Universal Inc . BMY/Kreatve Songs. BMI/Uni-
versal Music Corporation, ASCAP/Finat Final Songs 0f Eleva-
tion ASCAP/Wapakonetia Music. ASCAP), AMP/HL, CS 52

THE EDGE OF GLORY (Stefan Germanotia pva Lady Gaga,
BMVScny/ATV Songs LLC BMIHouse Of Gaga Publishing.
Inc BMV/GloJoe Music Inc - BMUWarner-Tamerlane Publish-
ing Corp  BMI/Garibay Music Publishing. BMI/Maxwel| And
Carter Pubfishing. ASCAP/Universal Mustc Corporation,
ASCAP), AMP/HL H100 6

EMBRUJADO (ot Listed) LT 46

ENSENAME A OLVIOAR (Dareyes De La Sierra Music,
BMYUnwversal-Musica Unica Publishing. BMI/Arpa Musical
LLC, BMyWamer-Tamerane Publishing Corp BMI) LT 38

ENTRE TUS ALAS (Sony/ATV Oiscos Music Publishing [LC
ASCAP/Marnila Publishing. ASCAP/Carraz Music Publishing
SACM) LT 49

E.T. (Each Note Counts. ASCAP/Kasz Money Publishing
ASCAPMaralone AB. STIMAVhen I'm Rech You'll Be My Bitch.
ASCAP), AMPH100 7, LT 30, RBH 91

EVERYDAY (COOLIN') (Swizz Beatz Publishing, SESAG/Uni-
versal Tunes. SESAC/Songs Of Universal, Inc . SESAC/Lady-
bug Publishing, ASCAPAJoe Lindsay. BMUBeals by Firefly
Group, ASCAP/Ryde Or Oie Publishing, ASCAP) RBH 96

EVERY TEARDROP IS A WATERFALL (Universal Music
MGB Songs, ASCAP/Woulnough Music. Inc.. BMArving
Music, Inc . BMI/Upala Music Inc.. BMI), AMP/HL. H100 61
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FAKE IU (Reservmr Media Management, ASCAP/WB Music
Corp . ASCAP/Sony/ATV Tunes LLC, ASCAP}, AMPHL, CS 51

FALL 5.0 {Brian McKnight Music LLC, ASCAP/Kaball Music
Publishing America. Inc , ASCAP) RBH 58

FAR AWAY (Marshmeiiow Music, BMYSPZ Music, Inc .
BMI/Downtown DMP Songs, BMUNQC Music Publishing LLC.
ASCAP/F OB Music Publishing, ASCAPAYS Publishing LLC.
ASCAP/Stone Agate Music BMY), AMEH100 83, RBH 6

FAR AWAY (Tygaman Music, BMIEMI Blackwood Music inc
BMYStateline Music. BMIMoney Mack Music BMIJess
Jackson Publishing, BMI HL R8H 97

FIREWORK (When | m Rich You'll Be My Bitch, ASCAPAWB
Music Corp , ASCAP/EMI April Music. Inc . ASCAP/Ultra
Tunes, ASCAP/Dipiu s.r.L., SACEM/Dat Damn Dean Music,
BMUPeermusic. BMI/2412 Songs LLC, BMEMI Music Pub-
listung Ltd . PRS), AMPHL, H100 45

FISH (Melodies Of Bigger Picture. SESAC/Bigger Picture Group
LLC SESAC/Acoustic Peanut Publishing, SESAC/Geormac
Publishing, SESAC/Calhoun Entertainment. SESAC/Jefl. Jack
& The Mule Music, SESAC/Plaid Cactus, SESAC) CS 35

FIX YDU (Universal Music - MGB Songs, ASCAP), AMPAHL,

H1

F**KIN' PERFECT (EMI Blackwood Music Inc , BMUP!rk
Inside Publishing, BMUMaratone. ASCAP/Kobat Music Pub-
lishing Amenca, inc , ASCAP/Maratane, BMI/Sangs Of Kobalt
Music Publishing Amenca, Inc  BMI). HL, H100 44

F**K YDU (FDRGET YQU) (Chrysaiis Music Lid , PRS/God
Given Music, BMIMars Force Music. ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/EMI Agni Mustc. Inc - ASCAP/Roc
Nation Music. ASCAPMusic Famamanem LLC, ASCAP/Toy
Plane Music ASCAP/Arl For A's Sake Music. ASCAP/ArT-
House Entertainment LLC ASCAP/Late 80's Music
ASCAP/Westside Independent Publishing, ASCAP). AMPHL,
H100 35

FOOL FOR YDU (Jacis Love Emponum, BMVEMI Blackwood
Music Inc , BMIChrysalis Songs BMU/God Given Music,
BMI), HL, RBH 74

FOR THE FIRST TIME (Universal Music - Z Songs BMI).
AMPAHL. H100 40

GIVE ME EVERYTHING (Pitbull's Legacy Publishing. BMYUni-
versal Music - Careers BMUTenyor Music, BMYTALPA Music
Publishing BUMA/Pen In The Ground Publishing, ASCAP/Uni-
versal Music - Z Tunes LLC . ASCAP/Sony/ATV Songs LLC.
BMV/Abuela y Tia Songs. BM) AMPHL H1001, (T 7, RBH

85

GOIN STEADY (Nof Listed) RBH 67

GONE LIKE THAT {Kofiaw Music. ASCAP/Dudeskimusic,
ASCAP/The Bicycte Music Company. ASCAP/Big Loud Songs
ASCAP/Big Songs Of Extreme ASCAP/Big Loud Bucks
BMWarner-Tamerlane Pubiishing Corp BMI), AMPCS 60

GO N’ GET IT {Mr Cashilow Publisting. BMI/DJ Khaled Pub-
Dishing, BMKimani Music, BMV/Sengs Of Mizay Entertain-
ment Inc., BMyWamer-Tamerlane Publishing Corp , 8MI)
AMPRBH 65

GOOO LIFE (Midnite Miracle Music, ASCAPVelvet Hammer
Music ASCAP/Sony/ATV Tunes LLC ASCAP/Acomman
Music ASCAP/Kobalt Music Publishing America, Inc ,
ASCAP/Patnot Games Publishing, ASCAP/LIF Publishing Co
ASCAP) HL H100 18

GOOD MAN (Ugmoe Music, ASCAP/Universal Music Corpora-
lion ASCAP/Soutfinga Muzik. ASCAP/Notting Hill Music
Group ASCAP), AMP/HL, RBH 89

GRAB SOMEBODY (Tightwerk Music, BMUU Can't Teach Bien
The Shhh, BMIUniversal Music Corparation, ASCAP/Stayin
High Music, ASCAP/Rancior Music ASCAP). AMP/HL. RBH

75

GRITAR (DaFons Songs. BMYSony/ATV Latin Music Publishing,
LLC. BMYBranlunes Music Publishing, ASCAP/Sony/ATV Dis-
cos Music Publisting LLC. ASCAP) LT 21
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HABITACION 68 (Ideas Enterprises, Inc., BMIos Composn-
tores Publishing, BMILGA Music Publishing. BMI) LT 48

HEARTLESS (Elsie's Baby Boy Publishing, ASCAP/Universal

Music Corporation, ASCAP/Jabriel 1z Myne ASCAP/Chrysalis
Songs. BMINo 1 D Music Publishing, BM/Please Gimme My

Go to www.billboard.biz for complete chart data

Publistung Inc , BMVEMI Blackwood Music inc . BMUAnvisible
Music, BMUWay Abave Music, BMI), AMP/HL, H100 82

HEART LIKE MINE (Sony/ATV Tree Publishing Company
BMI/Pink Dog Publishing. BMiAYatsky Music, ASCAP/Reyn-
song Pubkishing Corp BMI, HL, H100 91

HELLO (Temps diAvance, SOCAN/Dragonette Publishing inc
SOCAN) H100 50

HERE FOR A GOOD TIME (Oay Money Music. ASCAP/HorPro
Entertainment Group Inc - ASCAP/Lving For The Night Music.
BMYHoriPro. BMVSideen Stars Music BMVTenorado Publish-
1ng, BM() CS 20

HOLD OF ME (Mol Listed) RBH 98

HOMEBOY (Sony/ATV Tree Publishing Company
BMYSony/ATV Acuff Rose Music BMYSix Ring Circus Songs.
BMI/Smnertina, BMI), HL, CS 15 Hi00 60

HONEY BEE (WB Music Corp. ASCAPMelissa's Money Music
Publishing. ASCAP/Get A Load Of This Music. ASCAP/EMI
Blackwood Music Inc , BMVRhetineck Music, BMI) AMP/HL
CS1.H10015

HOW MANY TIMES (Team S Dot Pubishing, BMISongs Of
Universal Inc., BMVEIvis Lee Music. BMVEMI Blackwoad
Music Inc BMI) AMP/HL, RBH 87

HOW TO LOVE (Young Money Publishing Inc - 8Mi/Warner-
Tamerlang Publishing Corp . BMI/EM) Blackwood Music Inc..
BMIYau Need Me, Don't Leave Me, BMLaMar Seymour Pub-
fishing Designee. ASCAP/LaNelle Seymour Pubkishing
Designee ASCAP/Beamer Boy Publishing, ASCAP/Bing Bling
Music, ASCAP/Sengs Of Unwersal Inc . BMI), AMPHL, H100
10,RBH 7

HUNT YOU DOWN (Songs Of Unersal [ne, BMZAdehne 29
Publishing. BMI/Sing Station BMI/Boomer Soowe Songs.
BMICollie Dawg Music. BMI/Alex Bridge Music Pubiishing.
BMIUniversal Music Corporation, ASCAP/Memphianna,
ASCAP), AMP/HL. CS 57

HUSTLE HARD (Gutia Publicafions, BWI} H100 80. RBH 15
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| CAN'T MAKE YOU LOVE ME {Aimo Music Corp |
ASCAP/Brio Blues Music, ASCAP/Songs of Evergreen Copy-
nights, ASCAP/AUniversal Music - MGB Songs. ASCAP),
AMP/HL, RBH 68

IF HEAVEN WASN'T SO FAR AWAY (87 Borassa Music,
LLC, BMVUniversal Music - Careers, BM/Down The Halch
Mugbc, BMI/Jonesbones Music, ASCAP), AMPHL. CS 5
H100 55

IF | DIE YOUNG (Pearlieather Publishing, BMURio Bravo Music
Inc., BMI). AMPH100 33

IF IT'S LOVE (Songs Of Universal Inc , BMUXemurity Song
Chest, BMI/Uncie Buddie’s Music, Inc ASCAP} AMP/HL.
RBH 33

1 GET MONEY (Money Mack Music, BMUYoung Money Pub-
Iishing lnc - BMIWamer-Tamerlane Pubhishing Corp..
BMVBeamer Boy Publishing. ASCAP/NappyPub Music
BMIUmiversal Music - Z Songs, BMUTrac N Field Entertain-
ment LLC, ASCAP/WB Music Corp.. ASCAP). AMP/HL RBH

63

| GOT NOTHIN' {Universal Music Corporation ASCAP/Cadaja
Pubitshing, ASCAP/MXC Music. ASCAP/Stll Working For The
Wornan, ASCAP/EverGreen Copynghts, BMI), AMP/HL CS 28

1 GOT THAT LOVE (CCW Publishing, ASCAP/Camp Jshawn,
ASCAP) RBH 81

1GOT YOU {This Is Hil, Inc, ASCAP/Fibber & Molly Music
ASCAP/Big Loud Songs, ASCAP/Magic Mustang Music,
BMI/Mack 2 Music. BMUBig Loud Bucks. BMISony/ATV
Cross Keys Music Publishinig, ASCAP/Sony/ATV Tree Publish-
ing Company, 8MI) HL, CS 24

1LOVE YOU THIS BIG (Einnor Music, ASCAP/WE Music
Corp , ASCAP/Dat Damn Dean Music, BMI/Songs Of Univer-
sal, Inc., BMUBrell James Comeiius Music, ASCAP/Combus-
tion Music, BMI/Tzadia Music ASCAP). AMECS 17 H10073

IMA BOSS (Robert Williams, ASCAP/4 Blunts Lit At Once Pub-
listing, BMI/Firsi N' Goid Publishing, BMUOrlando Jjahiil Tuck-
ef, ASCAP) RBH 73

I'M DOING ALRIGHT (Tunes Of Bigaer Picture, ASCAP/Bigger
Picture Group. LLC. ASCAP/Scarlet Moon Music Inc . BMI)

€S53

I'M INTO YOU (EMI April Music, Inc - ASCAP/Young Money
Publishing Inc  BMIWamer-Tamerlane Publishing Corp . BMI),
AMPMHL, H100 88

'™ ON ONE (D. Knaled Publishing BMi/Young Money Pub-
lishung Inc.., BMIWarnerTameriane Publishing Corp , BMUFurst
N’ Gold Publishing. BMI/Sony/ATV Songs LLC, BMYBrother
Bagz Publishing, BMY/Brother Bagz Publishing, SOCANAwe
Wrile LLC, BMI), AMP/HL. H100 20, RBH 3

IN OA BOX (Team S Dot Publishing, BMISongs Of Universal,
Inc BMI/Sony/ATV Songs LLC, BMU4 Blunts Lit Al Once Pub-
lishing. BMIFirst N° Gold Publishing. BM|/Warner-Tamerlane
Publishing Corp , BMI/Kiman Music, BMI), AMP/HL, RBH 57

IN THE MOOO (Skillz LLC, ASCAP/Stacegoomusic Company.
BMUJerrod Slacy. ASCAP/Biack Phantomn Music, ASCAPHat-
tathanmusic, BM\/Warner-Jamerlane Publishing Corp... BMI).
AMP RBH 54

1 SMILE (Gertrude's Music Publishing, BMI/Hoceanna Music,
ASCAP/Universal Music Corporanon, ASCAP/Avanl Garde
Music Publishing, ASCAP/EMI April Mustc, Inc . ASCAP).
AMP/HL, H100 99; RBH 18

1 WANNA GO (Maratane AB, STIM/Songs Ot Koball Music Pub-
Iishing America, Inc , BMi/Maratone, ASCAP/Kobalt Music
Publishing Amenca, Inc , ASCAP/Mr Kanany Songs,
ASCAP/EMI Apnl Music, Inc., ASCAP), HL, H100 29

I WDULDN'T BE A MAN (Universal-FolyGram Intemational
Publishing. ASCAP/Sengs De Burgo, ASCAP/Unwversal Music
- MGB Songs, ASCAP), AMPHL, CS 18
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JOHN (Young Maney Publishing Inc . BMI/Warner-Tameriane
Publishing Corp , BMI/Zone 4, Inc . ASCAP/My Qiet Slarts
Tomariow, Inc , BMVSongs Of Unwersal. Inc., BMUA Want My
Publishing Company, ASCAP/4 Blunts Lt At Once Publishing
BMV/First N' Gold Publishing. BMI), AMPHL. H100 81, RBH
2

4

JUST A KISS (Warner-Tamertane Publishing Corp ,
BMIDWHaywood Music. BMI/RADIOBULLETSPubtishing
BMVEMI Foray Music, SESAC/Hillary Dawn Songs
SESAC/EMI Blackwood Music Inc., BMUSting Stretcher
Music. BMI), AMPHL, CS 7, H100 26

JUST CAN'T GET ENOUGH {will 1 am Music Inc .
BMVapl.de ap publishing. BMI/Tab Magnetic Publishing
BMUCherry River Music Co , BM{/Headphone Junkie Publish-
ing, ASCAP/EMI April Music, Inc , ASCAP/Native Boys Mustc,
BMVEMI Blackwoad Music Inc . BMI/Rodney Jerking Produc-
frons, BMI), HL, H100 14 LT 37

JUST FISHIN® {Sony/ATV Acutt Rose Music, BMUSix Ring Cir-
cus Songs, BMVSony/ATV Tree Publishing Company, BMUFive
Hills Music. BMI/Do Wiite Music, LLC. BMI). HE, CS 14,

H10079
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KEEP VOUR HEAD UP (S{IUNC Sorgs WOvluwwde BMI). AMP
H10078

KNEE DEEP (Weimerhound Music. BMIALI' Dub Music.
BMV/Angelika Music, BMIPappsolotamus Music, BMiJetirey
Steele Music, BMYBPJ Administration, ASCAP) CS 8, H100
24

LA CIUDAD DEL OLVIDO (Vander Musm ASCAP/Faru Musx—
cal, ASCAP) LT 31

LA HUMMER Y EL CAMARD (Pnmavea Worlowide Music.
ASCAP) LT 34

LA NOVEA BELLA (Elvis Crespo, BMUSony/ATV Latin Music
Publishing, LLC, BMI) LT 40

LAST FRIDAY NIGHT (T.G.LF) (When I'm Richi You I} Be My
Bitch, ASCAPAWB Music Corp., ASCAP/Kasz Money Publish-
ing, ASCAPMaratone, ASCAP/Koball Music Publishing Ame-
1ca, nc , ASCAP/Bannie McKee Music, BMiMWhere Da Kasz
At BMICYP Two Publishing BMI), AMP H100 4

LATE NIGHTS & EARLY MORNINGS {Marshmellow Music.
BMUSPZ Music. Inc , BMVDowntown DMP Sangs. BMI/Dam
Rlzch Music. BMIEMI Blackwood Music Inc . BMI). HL. RBH
7.

THE LAZY SONG (Mars Force Music, ASCAP/Bughouse,
ASCAP/Bug Music. ASCAP/Roc Nation Music ASCAPMusic
Farmamanem [LC, ASCAP/EMI Apnil Music Inc , ASCAP/Toy
Pizne Music, ASCAP/AM For Art's Sake Music. ASCAP/Art-
House Entertamment LLC, ASCAP/Sony/ATV Music Pubiishing
Canada, SOCAN). AMP/HL, H100 9 LT 35

LET IT FLY {5 To 15 Pubiishing. BMI/Roscoe Dash Publishing,
ASCAP) RBH 80

LET ITRAIN (Scrambler Music. ASCAP/Camial Music Group,
ASCAP/BMG Gold Songs. ASCAP/Glassbean, ASCAF/We
Jam Wrters Group. ASCAP) CS 30

LET'S GET TOGETHER (Phylvester Music, Inc .
ASCAP/Tmuliins Music ASCAP) CS 49

LIFE OF THE PARTY (Tom’s Kid Music BMI/Mamas Pebbly
Publishing. ASCAPAL Telbert Music, BMILI Eddie Semano
Music, BMI/Beanna’s Dities, ASCAP/Willam Serrano Pub-
listung Oesignee, ASCAP) RBH 48

LIGHTERS (Shroom Shady Music BMU/Songs Of Universal.
Inc BMI/Artegia Music, BMi/Warner-Tamerlane Pubhishing
Corp . BMMars Force Music, ASCAP/Bughouse ASCAP/Bug
Music ASCAP/Roc Nation Music. ASCAP/Music Famarranem
LLC ASCAP/EMI Apnl Music Inc ASCAP/Toy Plane Music.
ASCAP/AI For Art's Sake Music. ASCAP/ArtHouse Entertain-
ment LLC, ASCAP/Rac Music 4 Life Publishing, ASCAP/Jan-
ice Combs Publishung. Inc - BMYEMI Blackwood Music Inc,
BMIPhillionaire Worldwide Publisting, BMUPfatinum lke Pub-
lishing. BMI). AMP/HL, H100 36

LIKE MY MOTHER DOES (Sany/ATV Tree Publishing Compa-
ny, BMY/Cake Taker, 8i/ole. BMI/Pain In The Art Publishing
BMI/Perfect Mess Music, BMI), HL, CS 45

LLAMA AL SOL (Sony/ATV Discos Music Publishing LLC,
ASCAP/Tito E) Patron Publishing, ASCAP/Perfect Music Corpo-
ration, ASCAP) LT 12

LLUVIA AL CORAZON (Tulum Music, ASCAP/WS Music
Corp , ASCAPNVallincito Songs, BMWniversal Music -
Careers, BMI), AMPLT 18

LONG HOT SUMMER (Richard Marx Music ASCAP/Mary
Rose Music. BMI/Songs Of Universal. Inc, BMI) AMP/HL. CS

LONG WAY TO GO (EMI Apnl Music, Ing . ASCAP/Tr-Angels
Music ASCAP) HL, CS 43

LOOK AT ME NOW (Songs 0f Universal, Inc . BMI/Cufture
Beyond Ur Experience Publistung. BMI Like Turtles Music.
ASCAP/Downiown Music Publising LLC. ASCAP/Cherry Lang
Music Publishing Company Inc , ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys. ASCAP/Meloist Music Publishing,
BMUMoney Mack Music. 8Ml/Young Maney Pubiishing Inc ,
BMIWarnerTamertane Publishing Corp . BMIAT Zian's Music,
BM/Tenyor Music BMI), AMP/CLM/ML, H100 22, RBH 10

LOOKING FOR LOVE (Young Jones, Bilfanice Combs Pub-
lishing, Inc, BMI/EMI Blackwood Music Inc BMIFirst N'
Gold Publishing BMUSony/ATv Sangs LLC, BMIJ Pat Pub-
lishing. ASCAP/EMI April Music, inc , ASCAP) RBH 92

LOSING MY RELIGION (Nght Garden Music, BMIUnichappell
Music. Inc . BMI), AMPH100 54

LOVE DONE GONE (iniernatonal Dog Music. BMI/Big Yellow
Oog, LLC, BMV/Scamporee Music, BMUWarner Tamerlane
Publishing Carp , 8M4), AMPCS 19. H100 90

LOVE DON'T RUN iMike Curb Music, BMY/Ghermkyle Music
BMI/ST One Songs. ASCAP/Ariose Music, ASCAPAtie
Champion Music. LLC. ASCAP/Dream Rock Music. in¢ .
ASCAP), AMP CS 25

LLOVE FACES (Aprit's Boy Muzik, BMI‘Warmer-Tamerlane Pub-
lishing Corp , BMI/No Quincydence Music Publishing,
BMUDowntown DMP Songs, BMVE MilesMusic, BMISongs
Of Unwersal. inc , BMI/Chel Huxtable Music Publishing,
BMIEMI Blackwood Music Inc . BM#), AMP/HL, RBH 25

LOVE LETTER (R Kelly Publishing Inc BMI/Universal Music -
2 Songs, BMI) RBH 27

LOVE YOU LIKE A LOVE SONG (Antonina Songs

ASCAP/Akashic Field Music, BiSongs Of Universal, Inc

BM/Mafia Delia Roceia, BMIAN-Q Music, BMDowntown

Music Publlsmng LLC. ASCAP) AMPMHL, H100 72

X

MADE IN AMERICA (Tokeco Iunes BM/Babby's Lyncs Land
and Livestock, BM/Do Wrte Music, |LC, BM/Sweetwaler
Jams, BMIReynsong Publishing Corp , BMI) CS 23, H100 93

MAGIC HAPPENS (Nitas Music Publishing, ASCAP/KTFS
Unhmited, ASCAP/Dirty Ore Music, ASCAP/Universal Music
Corporation. ASCAPALI Vidal Music ASCAP). AMP/HL RBH

N

MAN DOWN (Publishing Desigree, BM/Universal Music Cor-
poration ASCAP/iving Mustc, Inc , BMU/Shotay, BMi/Mesokee
Music, ASCAP), AMP/HL, H100 59 RBH 11

THE MAN WHO CAN'T BE MOVED () H100 92

MARVIN'S ROOM (EMI Blackwood Music Inc , BMIZLive Write
LLC, BMIMavor & Moses LLC, SOCAN), HL. RBH 62

MARY WAS THE MARRYING KIND (Music Of Siage Three
BMI/Songs Of Cornrman, BMI/Songs From The Couch.
BMUSony/ATV Cross Keys Music Publisting, ASCAP), HL CS

48

MEAN (Sony/ATV Tree Publishing Company. BM/Taylor Swalt
Music, BMI). HL, CS 2, H100 34

ME ENAMORE (ven Ba»la\o Music Publishing BMIHustleville
Mustc Publishing. BMI/Gocha Music Publishing, BMiPerfecto
Music, BMISebastian Music Publishing. BMI) LT 43

ME ENCANTARIA (Huinz, BMAmpeno, BMI) LT 15

ME TOCA A MI (Inzunza Publishing. BMVdeas Enferprises.
Inc., BMU/Los Cormpositores Publishing, BMI) LT 33

MI CORAZON ESTA MUERTQ {Los Magnifikos Music Publish-
1ng, ASCAP) LT 20

MI CORAZON INSISTE (Rubet Music Publishing, ASCAP/Uni-
versal Musica , Inc , ASCAP) LT 45

MIENTRAS DORMIAS (1archa Musical Corporalion, ASCAP)

1747

MI ULTIMA CARTA (Songs Of Top Stop Music Publishing.
BMI) LT 22

MI VIDA {Luar Music Publishing. BMURaul Lopez Publishing,
BMY) LT 38

MOMENT 4 LIFE (Harajuku Bartie Music, BMI/Money Mack
Music BMUSongs Of Uriversal, Inc , BMILive Write LLC,
BMIEMI Blackwood Music inc , BMI/Brotfer Bagz Publishing,
BMU/Warner-Tamerlane Publishing Corp . BMIBrother Bagz
Publishing, SOCAN) AMP/HL. RBH 39

MOTIVATION (EMI Blackwood Music Inc . BMIAimipub Music,
BMIEMI Foray Music SESAC/Rico Love is Still A Rapper
SESAC/Hypnotic Beats, BMI/Rebel Made LLC, BMV/Songs Of
Kobalt Music Publishing America. Inc , BMIAOung Money
Publsshing Inc . BMI), AMP/HL, H100 23 RBH 1

MDVES LIKE JAGGER (Surigee Music BMIUniversal Music -
Careers, BMMatza Ball Music, BMWnere Da Kasz AL,
BMiMaruSangs, BMiLotzah Balls Soup. BMi/Maratone
BMVSongs Of Kobalt Music Publishing America. Inc , BMi)
AMPHL H1008

MR. BARTENDER (Songs of Program 360, ASCAP/Do Wiite
Music. LLC, BMI) CS 32

MY HEART CAN'T TELL YDU ND (Koball Music Publishing
America, Inc , ASCAP/Little Shop Of Morgansongs, BMiMor-
gan Music Group, BMI). AMP CS 46

MY LAST (FF To Def Publishing. LLC. BMIALet The Story Begin
Music Publistung, ASCAP/Chrysalis Music, ASCAP/EMI April
Music. Inc , ASCAP/Flyte Tyme Tunes Inc , ASCAP/Songs Of
Unwversal, Inc , BMVCulture Beyond Ur Experience Publisting.
BMI), AMPHL H100 37, RBH 4

NEVER GONNA LEAVE THIS BEQ (Universal Music - Careers,
BMI/February Twenty Second Music Inc . BMIAValentine,
Valentine, ASCAP/Universal Music - MGB Songs. ASCAP)
AMPHL, H100 56

NEXT TO YOU (Songs Of Universat, Inc . BMVCulture Beyond
Ur Experience Publishing, BMISany/ATY Music Publishing
Canada, SOCAN/MessyMusic, SOCAN/Ambee Street Publish-
ing, ASCAP/Tre Balt Music, BMI/Sony/ATV Songs LLC. BMI)
AMPHL, H100 94

NINAS PUDIENTES Y PODEROSAS (Mascha Musical Corpo-
ration, ASCAP/Primavera Worldwide Music, ASCAP) LT 32

NG HANDS (Juaquinmalphurpubhshing. ASCAP/Roscoe Dash
Publisting ASCAP/Dead Stock Music. BMI/WB Music Corp
ASCAP/Drum Squad LLC ASCAP/Young Drumma, ASCAP)
AMPRBH 46

NO ME DEJES CON LAS GANAS (Ferca Publishing, BMI) LT
1

NO ONE GONNA LOVE YOU (Dam Rich Music, BMUEMI
Blackwood Music Inc. BMI). HL. RBH 40

NORTH COUNTRY (Chinis Hawkey Music ASCAPAWIong-
\ggy/Wronanne Music, BMI/Saylesound Music, ASCAP) CS

NOT MY DAODV (For The Wile  Price ASCAP/Roynef Music.
ASCAP) RBH

NOVACANE 1RZE Music Publisting ASCARPAJniversal Music
Corparation. ASCAP/Bug Music. inc , BMiHeavens Research,
BMI/Copyright Control), AMP/HL, RBH 28

NUMBER ONE HIT (R Kelly Publisting, Inc , BMIUniversal
Music - Z Songs. BMI), AMP/CLM. RBH 84

DH MY {Zan Ciyani Publishing, BMIAJ. Brasco Music.
ASCAP/EMI Apni Music, Inc , ASCAP/Roscoe Dash Publish-
ing, ASCAP/PGH Sound Publishing ASCAPWR Music Corp
ASCAP/Young Drumma, ASCAP), AMPMHL RBH 51

OH, TONIGHT (Pretty Damn Tough. ASCAP/RandDazz ASCAP)
€S 50

OLD ALABAMA (House O Sea Gayle Music, ASCAP/Words &
Music, ASCAP/Circie C Songs. ASCAPA Bulls Music.
ASCAP/Full Circle Music Publishing LLC ASCAP/Sony/ATV
Tree Publishing Company. BM) AMP/HL H100 66

OLVIDAME ([CAM Edilora Musical SAde CV) LT 24

ONE MORE DRINKIN' SONG (New Songs Of Sea Gayle.
BMUOzworth Music. BMI), HL, CS 27

ONE NIGHT STANO (Songs Of Universal Inc . BMYCulture
Beyond Ur Experence Publishing, BMIXKMac Muzic BMIC
Sun Music. ASCAPAWet Ink Red Music. ASCAP/EMI Apnil
Music Inc, ASCAP) AMP/HL, RBH 21

ON MY LEVEL (PGH Sound Publishing. ASCAP/WE Music
Corp ASCAP/EMI Blackwood Music Ine BMIZhmipub
Music BMI/Todd Anthony Shaw Pubhshing Designee.
BMUHypnotic Beats. BMU/Rebel Made LLC, BMISongs Of
Kobalt Music Publisting Ameica Inc . BMI/KMSA BMI).
AMP/HL, RBH 30

VEN A BAILAR (Songs Of RedOne BMISony/ATv Songs LLC.
BMI2101 Songs. BMI/Pitbuli's Legacy Publishing, BMIAUn-
versal Music - Careers. BMVEM) Apnl Music, Inc ASCAPZEMI
Songs France SARL/Sony/ATV Tunes LLC ASCAP), AMP/HL,
H10016 LT3

DUT OF MY HEAD (Hey Lu Chull Music, BMIHeavy As Heaven
Music BMI/Songs Of Universal. Inc., BMIi/Makithot Music
Publishing, SESAC/Perfect Atlendance. £ LC. ASCAP/Einnar
Music, ASCAP/WB Music Corp . ASCAP/Tee-Bass Music Inc .
BMYEMI Biackwood Music Inc , BMIZAltino Music Inc,
BMianda Sengs BMI), AMP/HL H100 70, RBH 14

i3 sk
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PARTY ROCK ANTHEM (Party Rock. ASCAP/Thiee Wise Boys
Music LLC, BMIRude Music. BMI) H100 3, LT 27

PELIGRO (Mot Listed) LT 25

PIECES OF ME (Studio Beast Music, BMVWarner Tamerlane
Publishing Corp , BMI/Chuck Harmony's House Pubiishing.
ASCAP/Strauss Co, LLC , ASCAP/Normaharris Music Pub-
lishing, ASCAP/EM) Apnil Music, inc , ASCAP/Blue Toes,
ASCAP/Bug Music ASCAP). AMP/HL, RBH 19

A PLACE TQ SHINE (Tiltawtirl Music, BMVCarnival Music
Group BMUBluewater Music, BMY/Sophie Park Music,
ASCAP/Koball Music Publishing Amenica. Inc . ASCAP) CS 54

POP THAT (Not Listec) RBH 86

POR SER TU MUJER (EMI Blackwood Music Inc . BMVEMI
Musical Mexico S A de CV SACM) LT 36

PROMETI (Not Listed) LT 4

PUMPED UP KICKS (Smims Cofiee And Tea Music Publishing.

BMIj, AMR H100 65

QUICKIE (VJP Music ASCAP/Fede Music, BV Dizze
Muzk, ASCAP) FBH 31

T

RABIOSA (The Caramel House Music, BMVSony/ATV Memd'y
BMUPitbull's Legacy Publisting, BMIUniversal Music -
Careers. 8MILos Duenos Del Negocio Publishing ASCAP),
AMPHL T 19

RACKS (Hip Hopville USA Music BM/Great South Bay Music,
BMySonny Drgital Music Group, BMUNayvagius Maxmus
Music. BMVChnistopher Miller Publishing Designee BMI)
H100 75, RBH 22

RADIO MESSAGE (R Kelly Publishing. Inc , BMIUniversal
Music - Z Songs. BMI), AMPHL RBH 45

REMIND ME (House Of Sea Gayle Music ASCAP/EMI April
Music, Inc , ASCAP/Didn't Have To Be Music. ASCAP). HL. CS
12.H100 28

RIGHT THERE {EMI Blackwood Music Inc . BMIJimipub
Music. BMI/Dat Damn Dean Music, BMiPeermusic,
BMI2412 Songs LLC. BMVesse Jaye Music ASCAP/Reach
Glabal. Inc , ASCAP/50 Cent Music Publishing, ASCAPAni-
versal Music Carporation. ASCAP/Hypnatic Beats, 8MI/Rebel
Made LLC BMUSongs Of Kobalt Music Publishing Amernica,
Inc . BV AMPHL, H100 62

ROLLING IN THE OEEP (Songs Of Unwersal, Inc BMIEMI
Biackwood Mustc Inc, 8Mi), HL. H100 2, RBH 61

ROLL UP (PGH Sound Publishing, ASCAPAWS Music Com
ASCAP/EMI Apnl Music. Inc - ASCAP), AMP/HL H100 25,
RBH 42

RUN THE WORLD {GIRLS) (2082 Music Publishing
ASCAP/WB Music Corp . ASCAP/EMI Apni Music, Inc
ASCAP/B-Day Publishung, ASCAP/Switch Wesd Music,
ASCAPA Like Turtles Music, ASCAP/Music By Tatan, inc
BM¥/Jack Russell Music Ltd , PRS/Tenyor Music, BMI)
AMP/HL, H100 84, RBH 71

Yo e s

SAVE ME, SAN FRANCISCD (EMI Aprl Music, Inc ,
ASCAP/EMI Blackwood Music Ing , BMPtiman Music
ASCAP/Mayday Malone Music, ASCAP/State One Sangs,
ASCAP/Replillian Music, BMVST Songs. ASCAP/Schweet
Music, ASCAP/Desent Tent Music, ASCAP) H100 98

SHAKE SENORA (Ptbull s Legacy Publishing. BMIUnwersal
Music - Careers. BMV/EMI Blackwood Music Inc . BMICom-
pound Entertainment, BMI/Get Farmiiar Music, BM/NappyPub
Music. BMIUniversal Music - Z Songs, BMVDutty Rock
Music. PRS/EMI Apnil Music, Inc , ASCAP/Clara Murc Pubiish-
1ng Corporaton. ASCAP), AMP/HL, H100 69

SHARE MY LIFE (Sangs Of Universal, Inc , BMiKemunity
Song Chest, BMVUncle Buddie's Music Inc . ASCAP).
AMPML. RBH 47

SHE AIN'T YDU (Songs Of Universal, Inc , BMUCulture Beyond
Ur Experience Publishing. BMICherry Lane Music Publishing
Company inc ASCAP/Cherry 315 Music. ASCAP/The Bad
Bad Guys. ASCAP/Meloist Music Publishing, BMKMacoifi-
cenl BMPoo B Z Publishing Inc., ASCAP/Bug Music.
ASCAP/WB Music Corp , ASCAP/Sony/ATV Tunes LLC.
ASCAP/Bam Jams, BMI) AMP/CLM/HL, H100 30. RBH 5

SHE HOT (Dorrough Music Publishing Company, ASCAPAUItra
Tunes, ASCAP) RBH 100

SHOTGUN GIRL (Sony/ATY Cross Keys Music Publishing,
éSCAF/DaneHe Levereti Pubhshing Company. ASCAP), HL,

S 37

THE SHDW GDES DN (tey Lu Chill Music BMUHeavy As
Heaven Music BMUniversal Music - Careers. BMI/Songs Of
Universal, Inc , BMIArtist Publisting Group West,
ASCAP/Dustin William Brower Publishing Designee.
ASCAP/Jonathan Keith Brown Publishing Designee.
ASCAP/Sony/ATV Harmony, ASCAP/The Best Dressed Chick-
en in Town ASCAP/Tschudi Music. ASCAPUgly Casanova
Music, ASCAP), AMPHL, H100 12

S&M (EMI Apnl Music, Inc , ASCAP/Ultra Tunes. ASCAP/DIpIs
11, SACEM/Dat Damn Dean Music. BMI/Peermusic.
BMY/2412 Songs LLC, BMI), AMPHL, H100 41

SO IN LOVE {Blue s Baby Music, ASCAPUniversal Music Cor-
poration, ASCAP/Tappy Whyte's Muste. LLC, BMI/Songs Of
Unversal, ing , BMIMusty Attic Music, BMVEMI Blackwood
Music Inc., BMIALa Kasa Sole, ASCAP/EM! April Music, Inc ,
ASCAP) AMP/HL, H100 97, RBH 13

SOMEDNE TQ LOVE ME (NAKED} (Not Listed) RBH 60

SPEND IT (Mot Lisied) RBH 88

STAYING'S WORSE THAN LEAVING (WB Music Corp .
ASCAP/Mountain Morming Music. ASCAPMHouse Of Sea Gayle
Music. ASCAP/Little Mojo Music, ASCAP/Big Machine Music
BMThree Minute Movie Music, BMI/Super 98 Music, LLC
BMI) AMECS 44

STAY TOGETHER (Uncle Buddie s Music Inc, ASCAPAP?
Musi Group. ASCAP/edHead Productions, LLC, ASCAP)
RBH 79

STEREQ HEARTS (Universal Music - Careers, BM|/February
Twenty Second Music. inc , BMVEpileptic Caesar Music
ASCAP/EMI Apnl Music, Inc . ASCAP/Matza Ball Music.
BMWhere Da Kasz Al, BMiMaru Cha Cha, BMiAotzah Balls
Soup, BMIHigh Deal Music, ASCAP/BMG Ruby Sengs,
ASCAP/E A R Entertamment LTO. ASCAP). AMP/HL, H100 87

STILL IN LOVE WITH YQU (Pippin The Friendly R anges Music
Company. Ltd , AS/Unwersal-PolyGram litemational Publish-
ing, ASCAP), AMP/HL RBH 55

STORM WARNING (Songs Of Universal, Inc BMIHappy Little

Man Publishing. 8M/Dash8 Music, ASCAP/Bughouse,
ASCAP/BuUg Music. ASCAP/BMG Platinum Songs. BMIHello |
Love You Music, BMI), AMP/HL, CS 42

THE STDRY DF US (Sony/ATV Tree Publistung Company,
BMVTaylor Swift Music, BMI). HL, H100 67

SUPER BASS (Harajuku Barbie Music BMI/Money Mack
Music. BMYSongs OF Universal. Inc , BMIDaniet Andrew Pub-
lishing ASCAP/Dat Damn Dean Music. BMI/2412 Sengs LLC.
BMPeermusic, BMIFb Da Mastermind ASCAP) AMPAHL,
H100 5, RBH 9

SURE THING (MJ Publishing, ASCAP/Universal Music Corpo-
rahon ASCAP/Amaya-Sofia Pubiishing. ASCAP) AMP/HL
H100 43, RBH 2

SURVIVE (Precious Baby Publishing, ASCAP/Datscabbysay
Music Publishing, ASCAP/Swol Ray Music. ASCAPFood 4 Yo
Soul Musm ASCAP/Chnis Johnson Musm ASCAP) RBH 69
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TABOO (men PMu5|c Publishing, BMVEMI Blackwood Music
Inc . BMYEMI Songs France, SARLY LT 2

TAKE A BACK ROAD (EM) Blackwood Music Inc - BM/Rhefi-
neck Music BMIUniversal Music - Careers. BMI/High Pow-
ered Machine Music, BMN) AMPAHL, CS 21 H100 71

TAKE IT OFF (EM| Blackwood Music Inc , BMUStnng Stretcher
Music, BMI/Songs Of Scuthside Independent Music Pudlish-
ing, L/Extemal Combustion Music. ASCAP/Out Of The Taper-
0om, ASCAP/EMI Apni Music Inc , ASCAP/Didn't Have To Be
Music ASCAP), HL. CS 34

TAKE OVER CONTROL (BMG Righits Management (UK).
PRS/BMG Platinum Songs, BMUTALPA Music Publishing,
BUMA/The Royalty Netwark, ASCAP/Walboomers.
ASCAP/Sony/ATV Tunes LLC, ASCAP), HL H100 83

TAN SOLD TU (WB Music Corp . ASCAP/Mutterecht Inc.
SGAE/Saciedad General Oe Autores De Espana. BIEM) LT 23

TEAMO Y TE AMO (Serca Music Publishing Inc , BMI) [T 5

TEENAGE DAUGHTERS (StyieSonic Music BMVEMI Biack-
wood Music inc , BMYDelemmava Music Publishing. BMI).
AMPHL, CS 22

THAT WAY {Dead Stock Music, BMUWB Music Corp ,
ASCAP/4 Blunts Lit At Once Pubhishing BMUFirst N' Gold
Pubiishing. BMUJeremy Felton Publishing Desigree.
ASCAP/Songs Of Universal, Inc., BMVXimani Music.
BMU/Songs Of Mizay Entertainment, ing.. BMVWarner-Tamer -
lane Pubhstung Corp , BMI), AMP/HL, RBH 64

THING CALLED US (Rondeau A Wifhiams Publishing.
BMI/James Wesley Designee. BMIGina Agha Music Publish-
ing, SESAC/Latedt Williams Destgnee, BMI) RBH 90

EL TlERNO SE FUE (Marcha Musical Corporation, ASCAP) LT

TILL "M GONE (PGH Sound Publishing. ASCAP/WS Music
Corp  ASCAP/EMI Blackwood Music inc.. BMVEMI Apri)
Music, Inc , ASCAP), AMPHL, RBH 76

TILL THE WORLD ENDS (Kasz Money Publishing.
ASCAP/Warner/Chappell Music Scandinavia AB, STIM/Mara-
tone AB, STIM/Kobalt Music Publishing Amenca, inc ,
ASCAP/Dynamite Cop Music, BMUMVere Da Kasz Al BMI).
AMPH10019

“TIL THE END OF TIME (Beyond The Sky. BM/Randor
Music. BMISongs O Universal. Inc , BMUY Bozeman, BMI).
AMP/HL, RBH 82

TOOAY IS YOUR DAY (Loon Echo inc BMI/Songs Of Univer-
sal, Inc , BMI), AMPMHL, CS 38

TOMORROW (Runnin’ Behund Publishing. ASCAP/EMI April
Music. Inc , ASCAP/Sixtesn Stars Music, BMI/Frank Myers
Music, BMYGrand Poobah Publishing. SESAC/Dreams To
Music SESAC). HL, CS 4 H100 46

TONIGHT TOMNIGHT (Widas Music. ASCAP/Sleep When I'm
Rich Music, BMI/Scarlel Moon Music. Inc BMUNash D
Music, BMRodis Music, ASCAP/Here's Lookin” At You Kidd
Music. BMY/Beluga Hesghits Music. BMUSony/ATV Songs LLC
BMUHey Kiddo Music. ASCAP/Kobalt Music Publishing Amer-
1ca, Inc, ASCAP), HL, H100 13

TOUGH (Sony/ATV Tree Publishing Company, BMU/Lestie Salch-
ef Music, BMI), HL, CS 40

TU ANGELITO {Universal-Musica Unica Publishing. BMI) LT 28

TUPAC BACK {Robert Wiiliams. ASCAP/4 Blunts Lit At Once
Publishing BMUFirst N Goid Publishing. BM/Sony/ATV
Songs LLC. BMVEar Brummers Publishing ASCAP). HL RBH
&

TWENTY-ONE (Shooung Moon Music, ASCAP) CS 58

UNUSUAL (Songs Of Umversal Inc. BMIAndrew Wansel
BMVCrow's Tree Publishing, BMISony/ATV Songs LLC.
BM/Dexter Wansel Publisting Designee. BMVApnl's Boy
Muzk BMWarner-Tamerlane Pubhishing Corp BMUEzekiet
Lewis Music, BMYUniversal Music - Z Sangs 8Merry Lee
Publishing, ASCAP/Dream Team Music, ASCAP/Lwve Write
LLC BMVEMI Biackwood Music Inc., BMI} AMPHL. H100

BH 8
UP (Not Listed) RBH 77

WALKING (WAL MART) (EM) April Musn: Inc., ASCAP/WeI
Ink Red Music, ASCAPAY's Tea Tyme, ASCAP/That's Plum
Song, ASCAP/Universal-PolyGram Internalional Publishing,
ASCAP/Basement Boys Music Inc - ASCAP/C-Water Publish-
1ng, Inc, , ASCAP), AMP/HL RBH 49

WANNA TAKE YDU HOME (Gossin Publishing, ASCAPMelu-
sic, Inc ASCAP/Primary Wave Emblem, ASCAP/Warner-
Tamerlane Publishing Corp , BMiBoatwrighi Baby, BMI), AMP
CS36

WATCH ME (Walt Disney Music Company, ASCAP) H100 95

WE CAN GET IT ON (Not Listed) RBH 34

WHEN LOVE GETS A HOLD DF YDU (Vistaville Music.
ASCAPMHopetess Rose Music, ASCAP/Sony/ATV Crass Keys
Music Publishing, ASCAP/Gary Nicholson Music.
ASCAP/Reynsong Pubiishing Corp.. BMVWha Ya Say Music.
BMI), HL. CS 47

WHERE THEM GIRLS AT (Cotter Boy Music. LLC. BMVDipiu
511, SACEM/E-Class Publishing, BMIEMI Blackwood Music
Inc , BMYHarajuku Barte Music, BMI/Sengs Of Universal,
Inc . BMUMoney Mack Music, BMIMail On Sunday Music.
ASCAP/Play-N-Skillz Music, ASCAP/EMI Apnil Music Inc
ASCAP/Senous Scnpiures. ASCAP/Skiliz For Skiliz And Play
Musik. ASCAP/Sony/ATV Songs LLC BMVSony/ATV Tunes
LLC. ASCAP/What A Publishing LTD, SACEM/Shapiro, Bem-
stein & Ca.. Inc, ASCAP}, AMP/HL. H100 38

WHO SAYS (Rodit's Music ASCAPWarner-Tamerlane Publish-
ing Corp . BMUPower Pen Biz Publishing, BMI/Priscitia Renea
Productions, BMIMark Portmann Music, BMI), AMPH100 21

WITHOUT YOU (Toially Wrighiecus Music, BMUBIg Loud
Bucks. BMI/Sany/ATV Tree Publishing Company, BMISongs
For My Good Girt Music. BMI) HL, H100 76

WRITTEN IN THE STARS (2Sinpes Music Publishing AB.
STIMWarner/Crappell Music Scandinavia AB, STMEM! April
Music. inc , ASCAP/EMI Music Publishing Scandinavia AB,
STIM/EMI Blackwood Music Inc , BMVEnC Turner Publishing
Designee. BM{/Charlie Bemarda Publishing Oesignee. BMI),

AMPH100 48
SR

L
VES (45th & 3rd Music Pubhshmg fnc.. BMUSony/ATV Songs
LLC. BMI/Studio Beas! Music. BMIWarnerTameflane Publish-
ing Corp . BMI). AMP/HL, RBH 44
YOU (Mayimba Music. ASCAP/Palabras De Romeo. ASCAP) LT
1

YOU AND TEQUILA (Songs Of Universal, Inc , BM/Hannaberg
Music, BMWB Music Corp , ASCAP/Deanaling Music,
ASCAP), AMPHL. CS 11 H100 47

YOU GOT ME (Vibrating Stnng Music, BM/Cheny Heart Music,
BMUErk Halbig, BMY) CS 56

YOU LIE {EMI Blackwood Music inc  BMIHow Bout That Sky-
\»r%e Music. BMI/Cactus Moser Music. BMI), HL. CS 3 H100
4

YOUR LOVE (First N' Gold Publishing, BMYSony/ATV Songs
LLC BMIMy Deet Starts Tomomow, inc BMI/Songs Of Uni-
versal, Inc, BMNuns With Attitudes. BMI/TheCircles-Full,
BMV/Sounds Ot Angels BMUU Can't Teach Bien The Shhh,
BM/Prncess Diva Music, BMKon G Music, ASCAP/4 Blunts
Lit At Once Pubirshing, BMUrving Music. Inc - BMI/Beyond
The Sky BMI), AMP/HL. RBH 56

Data for week of JULY 9, 2011

Chart Codes: CS (Hot Country Songs); H100 (The Biliboard Hot 100), LT {(Hot Latin Songs) and
RBH (Hot R&B/HIp-Hop Songs). TITLE (Pubhisher - Licensing Org ) Sheet Music Dist, Chart, Position
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RECORD COMPANIES: Universal Music India appoints
Devraj Sanyal managing director. He was group CEO at
Percept Sports & Entertainment.

Sony Music Nashville names Matt Adamsdirector of legal
and business affairs. He was director of business affairs at
EMI Christian Music Group.

PUBLISHING: The Royalty Network promotes Lawson
Higginsto senior creative of A&R and names Frank Blasucci
label manager of Krian Music Group. Higgins was senior
administrator of creative, and Blasucci was director of
marketing, promotions and artist development at Green
Street/Executive Music Group.

TOURING: Live Nation Entertainment promotes Eric Pirritt
to president of Colorado and the Rocky Mountain region. He
was senior VP.

DIGITAL: Atrinsic, a marketer of digital music subscription
company Kazaa and owner of Internet search marketing
agency Atrinsic Interactive, names Stuart Goldfarb president/
CEO. He was president/CEO of Bertelsmann Direct North
America (now known as Direct Brands).

TV/FILM: Hispanic cable network mun2 appoints Hanna Bolte
VP of media and talent relations, effective July 11. She was BMI
assistant VP of corporate communications and media relations.

Atrium Music names Will Griggs director of marketing
and music placement. He was VP of domestic placement
for Music Umbrella.

RETAIL: Entertainment media wholesaler Super D appoints
Bob Bell DVD buyer. He was a DVD product manager at
Virgin Megastores.

RELATED FIELDS: SESAC promotes James Leachto VP
of writer/publisher relations for West Coast operations.
He was associate VP of writer/publisher relations and
new technologies.

—Edited by Mitchell Peters

PDWORKS

L.A. RISING SHOW TO HOST 30 NONPROFITS
It’s been nearly 20 years since Rage Against the Machine first
rehearsed together as a four-piece. To mark the occasion, the
political rockers have teamed with concert promoter Golden-
voice to organize L.A. Rising on July 30 at the Los Angeles
Memorial Coliseum. In addition to performances by Rage,
Muse, Rise Against, Lauryn Hill and others, the concert will
feature a “Re-Education Camp” of more than 30 nonprofits that
will raise awareness about war, immigration, poverty and labor.

Rage guitarist Tom Morello says the band wanted to do
something different from “a walkway of henna tattoo parlors
and caramel corn” that's traditionally found at festivals. “The
hope is that we're going to move 60,000 or so people past these
organizations that are really making a difference.”

He adds that the performers will hand-pick the nonprofits.
But fans shouldn’t expect to hear any preaching from the stage.
“Nothing drags the room down more than a 15-minute speech
by someone whose intentions are good, but doesn’t play a scin-
tillating guitar or turntable,” Morello says. “We want the Re-
Education Camp to be a world unto itself where you'll have an
opportunity to engage with these groups.” —Mitchell Peters

, ASCAP’S RHYTHM

& SOUL AWARDS

ASCAP hosted its 24th annual Rhythm & Soul Music Awards
on June 24 in Los Angeles for a star-studded guest list including
songwriters, recording artists and music industry leaders, who
all came to pay tribute to Sean “Diddy” Combs, Mary Mary
and the top songwriters and publishers of 2010's most
performed ASCAP songs in R&B/hip-hop, rap and gospel.
PHOTOS: PICTUREGROUP

ABOVE: Sean “Diddy” Combs (center) was honored with the
Founders Award in recognition of “his achievements as a
producer, artist, entrepreneur, actor and icon whose creative
genius continues to shape the course of music.” To celebrate the
music mogul, surprise guest Dr. Dre shared some personal
remarks and co-presented the award with ASCAP president/
chairman Paul Williams,

UPPER LEFT: Sisters Tina (left) and Erica Campbell (center),
who togetrer form Grammy Award-winning gospel duo Mary
Mary, received the Golden Note Award, given to songwriters,
composers and artists who have achieved extraordinary career
milestones. They share the spotlight here with ASCAP VP of
membership for rhythm and soul Nicole George.

LOWER LEFT: Publisher of the year honors went to EMt Music
Publishing, recognized for its 21 award-winning songs. There to
accept the award was president of North America creative Jon
Platt (center), who poses here with ASCAP CEO John
LoFrumento (left) and president/chairman Paul Williams.

BELOW: Rapper Drake (second from right) surprised longtime
collaborators Matthew “Boi-1da” Samuels (second from left) and
Noah “40” Shebib (center) when he presented them with their
awards for songwriter of the year. The artists are flanked by
ASCAP exacutive VP of membership Randy Grimmett and VP of
memberstip for rhythm and soul Nicole George.

BOTTOM LEFT: Sean “Diddy” Combs celebrates with longtime
mentor and friend Andre Harrell, founder of Andre Harrell Music.

BOTTOM RIGHT: ASCAP’s rhythm and soul team pose for a
photo ana congratulate themselves on another wonderfui year.
From left: associate director of membership Brandon Kitchen, VP
of membership Nicole George, songwriter/artist Crystal Johnson,
director of membership Jennifer Drake and senior director of
membership Jay Sloan.

v

-

-y ii‘

o

o ¢

= SR
-._"'"".._',;;;.f_‘_..

bt
ety

JULY 9, 2011 | www.billboard.biz 57




Additional photos
biz online this week at
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for consideration, please
send images to
backbeat@billboard.com.

SONGWRITERS
HALL OF FAME

The 42nd anniversary of the Songwriters Hall of Fame Induction
and awards dinner was held June 16 in New York and toasted
some of the best songwriting of all time. Barry Mann, Cynthia
Weil, Drake, Chaka Khan, Ervin M. Drake and SHOF chairman
emeritus Hal David were all honored for their iconic songs and
distinguished careers. PHOTOS LARRY BUSACCA/GARY GERSHOF/JEMAL
COUNTESS/WIREIMAGE

ABOVE: Celebrated guests and attendees gathered for the annual
winner’s circle photo. In the back, from left: Bill Medley and Sam
Moore, who both performed tributes to the inductees; SHOF
board member Del Bryant and chairman emeritus Hal David;
inductee Billy Steinberg; Barry Mann and Cynthia Weil, recipients
of the Johnny Mercer Award; SHOF president/CEQ Linda Moran;
Towering Song honoree Ervin M. Drake; inductees Alben Toussaint,
Tom Kelly and John Bettis; and SHOF board member John
LoFrumento. In the front, from left: SHOF chairman Jimmy
Webb; inductees Leon Russell and Garth Brooks; SHOF board
member Paul Williams; and Drake, recipient of the Hal David
Starlight Award.

FAR LEFT: Inductees Tom Kelly (left) and Billy Steinberg fiank
the Pretenders’ Chrissie Hynde, who captivated the audience with
a powerful rendition of “I'll Stand by You.

LEFT: Chaka Khan, who received the Howie Richmond Hitmaker
Award, cozies up to Drake.

UPPER RIGHT: A dream team: Garth Brooks and Billy Joel
perform “Shameless,” a hit for Joei in 1989 and for Brooks in 1991

LOWER RIGHT: Honorees Cynthia Weil, Jimmy Webb and Barry
Mann (from left) gather to share some laughs during the event
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Billboo.rd’o T BILLBOARD PRO

Good things tend to come in threes and the events held during the past three weeks co-hosted by Billboard
Pro, RootMusic and Topspin prove it. These fun networking events in Nashville (June 6), Los Angeles (June
15) and New York (June 22) assembled some of the biggest and brightest names working in the businass
today. PHOTOS: TRACI THOMAS, JAMES DONNELLY AND JAN FERRER

ABOVE LEFT: A-OK! TopBlip co-founders Sean Bingham (left) and Justin Bingham flank RootMusic
director of artist relations Sam Salisbury.

ABOVE RIGHT: The RightsFlow team and some friends take on the Biliboard Pro fiesta. From left:
RightsFlow VP of business development Lisa Tiver and president/CEO Patrick Sullivan, MOG director of
creative services David Hargis and RightsFlow senior VP of sales and marketing Michael Kauffman.

LEFT: The New York event sponsors—Billboard Digital GM George White, RootMusic founder J Sider and
Topspin CEO lan Rogers (from left)—get together for the obligatory step-and-repeat shot while wrapging
up the last of the three joint functions.

RIGHT: From left: Billboard Pro marketing director Tom Monday introduced James & Co. event planner
Sonja James and Lost Highway Records VP of marketing/artist development Andy Nelson to Pro’s unique
tools and access to the industry.
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NOVEMBER 9-10, 2011
o The Roosevelt Hotel, NYC

Join 650 of the most successful promoters,
agents, managers, venue operators, sponsors,
digital music executives, ticketers and
productionprofessionals at this premier

. concert industry event.

’

i
REGISTRATION OPENS
JUNE 15TH!

Registration Information:
212.493.4263 or
Conferences@Billboard.com

Sponsorship Information:
Cebele Marquez 646.315.2961
Cebele.Marquez@Billboard.com

L BillboardTouringConference.com
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The Measure of

MUSIC.

The Power of

Billboard 200 '*r _
Iy
Showroom QFCofn ?

Music’s most influential charts have gone mobile.

Download the new Billboard Chart App today and get
access to fifteen charts and 60 years of chart archives
- anytime, anywhere.

Available on the
D App Store



