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Thank you Lady Gaga, Troy Carter & Atom Factory Management; Arthur Fogel,
Gerry Barad & Live Nation Global Touring; John Marx, Marc Geiger and William Morris Endeavor

For booking information contact Jarred Diamond (786) 777-1467 fax (786) 777-1600 or e-mail jdiamond@heat.com.
South Florida’s Ultimate Waterfront Sports & Entgrtainment Showplace.
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more than a dozen biopics in motion right Nnow
Most are championed by independent prod
not studios. The reason these movies may
actuaily get made? Securing recordings and"
publishing rights has become the first orde :
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of business—rather than the final step—in =

setting up a film.

TOKYO DRIFT Japan's live music

business is suffering. Artists are canceling"

gigs amid nuclear ji

tters.

Billboard Music Awards return for first ti ‘ (bl
since 2006; rock Vegas and ABC; win the ==

night in ratings; boa

st iconic performances;
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host and honor astounding list of chart-toppers

and legends.
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Dave Stewart spends a 36
week in Nashville and 37

delivers a gem.
Reviews
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37 Market Watch
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53 Backbeat

ON THE COVER: Beyoncé photograph by Ethan Miller/ABC/Getty iImages . ,
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Online

.COM EXCLUSIVES
Visit Billboard.com/BBMA
to watch more than 50
exclusive videos
backstage and on the
white carpet at the
Billboard Music Awards
with such stars as U2,
Taylor Swift, Lil Wayne and
Justin Bieber.

Events
COUNTRY SUMMIT
Billboard’s Country Music
Summit, in association
with the Country Music
Assn., happens June 6-7 in

Nashville. Just announced:

a Q&A with Kenny
Chesney. Register at

countrymusicsummit.com.

JUNE 4, 2011 |

FREDDIE
MERCURY

TONE TRONT —

POWER PLAYERS
Billboard’s Latin Power
Players report this summer
will recognize Latin music
executives who are driving
their business forward.
Readers may submit
nominations through June
17 at billboard.biz/latin
powerplayers.
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most passionate music fans
visit the ASME award-winning
Billboard.com every month. To
discover how Billboard.com can

engage them in a conversation

with your brand, contact your

Billboard sales representative or
Lisa Ryan Howard, Publisher,
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>>>CBS
RADIO CHIEF:
ID SONGS FOR
LISTENERS

CBS Radio president/
CEO Dan Mason has
directed the
company’s pop, rock,
urban and country
stations to increase
their efforts to
identify the title and
artist of songs they
play. in an internal
memo circulated to
CBS Radio staff,
Mason directed them
to “increase the
integration of titie
and artist
information on new
music releases in an
effort to personalize
and drive sales of the
product.”

>>>‘SPIDER-
MAN’ CAST
ALBUM DUE
JUNE 14

A 14-song cast album
for the musical
“Spider-Man: Turn
Off the Dark” will

be released by
Interscope Records
on June 14, the same
day the star-crossed
production finally
makes its Broadway
debut. The album,
produced by Steve
Lillywhite, will
feature songs by U2's
Bono and the Edge.
The first single, “Rise
Above 1,” was
released May 25.

>>>REPORT
URGES
CHANGES IN
U.K. IP LAW

A review of U.K.
intellectual property
law commissioned by
Prime Minister David
Cameron has
recommended the
formation of a
“digital copyright
exchange” where
ticenses could be
bought and sold,
legisiation to enable
orphan works
licensing and
legalization of the
private copying of
CDs and DVDs,
among other
findings. The report
was prepared by
Cardiff University
professor lan
Hargreaves.

Reporting by Richard
Smirke and the
Associated Press.
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The Edge
Of Glory

Deluxe Editions, Amazon 99 Cent
Downloads Push Lady Gaga Toward
1 Million-Unit Sales Bow

lashing with conven-
‘ tion is one of the hall-
marks of Lady Gaga’s

meteoric rise—an approach
that now extends to the release
of her new album “Born This
Way,” which appears poised to
top U.S. debut-week sales of
1 million units.

The hotly anticipated title
landed at retail on Monday,
May 23, amid a flurry of pub-
licity over Amazon’s unex-
pected decision to offer it as
a 99 cent MP3 Daily Deal.
Along with robust sales at
iTunes, that should enable
“Born This Way” to set a new
record high for debut-week
digital album sales. Industry
sources expect the album to
move 500,000 digital copies,
which would easily surpass
the previous record of 288,000
units that Coldplay’s 2008
album “Viva La Vida or Death
and All His Friends” moved
inits first week.

Heavy demand at Amazon
slowed-—and for some cus-
tomers, prevented—down-
loads of the album, prompting
the online retailer to apologize
for the delays and to repeat the
offer three days later.

Sources estimate that Ama-
zon's opening-day sales of “Born
This Way” totaled about 330,000
units of the digital album alone.

Not that Interscope and
Lady Gaga needed any helpin
heightening awareness of the
album. The artist was every-
where during the days before

and after streel date, popping
up on “Saturday Night Live,”
“Late Show With David Letter-
man,” “Good Morning Amer-
ica”and an MTV special “Lady
Gaga: Inside the Outside.”

“When you have someone
who is talked about 24 hours a
day, you have to label it as a
good setup for the album’s re-
lease,” Newbury Comics direc-
tor of purchasing Carl Mello
says. “Everyone is aware, at the
least. that there is something
new from Lady Gaga, some-
where and somehow. I can’t
think of an album that had this
kind of awareness.”

That awareness could be felt
beyond Amazon, as sources
estimate iTunes scanned
104,000 units on Monday—an
impressive tally, given that a
$15.99 deluxe version of the
album accounted for more
than half of those sales. Else-
where, first-day sales totaled
about 45,000 at Best Buy,
35,000 at Target, 20,000 at Wal-
mari and 10,000 at Starbucks,
sources say, which suggests
opening-day U.S. sales in ex-
cess of 500,000 units.

Some brick-and-mortar
merchants complained that
first-week sales of the litle at
Amazon and Best Buy, which
bundled the album for free
with the purchase of any mo-
bile handset, shouldn’t count
in the calculation of the Bill-
board 200’s rankings. Bill-
board is counting the former
but not the latter.

Fame game:
LADY GAGA ata
Best Buy in New
York, where she
sighed copies of
“Born This Way”
on May 23.

Billboard and Nielsen Sound-
Scan need to “come up with a
standard [pricing] formula that
reflects a true album sale
and not a promotion,” says
Michael Kurtz, executive di-
rector of indie store coalition
Music Monitor Network.
“Whatever SoundScan does,
it should lean towards real ac-
countability and not shenani-
gans and promotions.”

Bul Kurtz's proposal would
be difficult for SoundScan to
implement, because it doesn’t
track pricing information.

Despite Amazon’s embrace
of aloss-leader strategy to pro-
mote its MP3 store and Cloud
Drive/Cloud Player service,
“Born This Way” was also a

AFTER SIX

story about a pricing rebound.
Of the 2.1 million units that
Universal Music Group shipped
before street date, 1.3 million
were for a deluxe version of the
album, sources say. The stan-
dard version, which contains
14 songs, listed for $12.99 and
wholesaled at $10.35, while
the deluxe version, which con-
tains three bonus tracks on the
main album and a second
remix disc with 10 tracks,
listed for $21.98, with a $14
wholesale price.

Retail sources say the
deluxe version far exceeded
opening-day expectations,

=, MOBILE: For 24/7 news a
biz

accounting for as much as
70% of sales outside of
Amazon, in both CD and
digital versions.
Meanwhile, Amazon’s May
26 reprise of its 99 cent “Born
This Way” deal appeared to be
tacitacknowledgement by the
retail giant that its opening:
day technical glitches had tar-
nished its efforts to raise the
profile of its MP3 store and
cloud music services. With
Apple expected to launch its
own cloud service soon, the
Amazon-iTunes rivalry ap-
pears set to extend to a new
playing field. oo

d analysis on your cell phone

or mobile device, go to: mobile.billboard.biz.
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What a sweet
thing that was:
THE SHIRELLES

he recent lawsuit filed by Dionne Warwick, Chuck Jack-

son and members of the Shirelles against the produc-

ers of the Broadway musical “Baby It's You” illustrates
the confusion surrounding right-of-publicity issues in enter-
tainment vehicles.

It’s often difficult to know when a work may potentially in-
fringe upon someone else’s right to exercise control over his
or her name, image and likeness. The current law, which varies
from state to state, is a curious mixture of common law and
statutory remedies.

The right of publicity has had a long, curious development,
from the heirs of Bela Lugosi trying to recover against Uni-
versal} Pictures for the use of his Dracula character to the ex-
plosion of litigation that followed the death of Elvis Presley.

The “Baby It's You” suit, which simply “seeks redress for
the brazen, unauthorized use” of the plaintiffs’ names and
likenesses, relies heavily on New York Civil Rights Law Sec-
tion 51, which allows recovery for the unauthorized use of an
individual’s “name, likeness and biographical information for
the purposes of advertising and/or for purposes of trade.”

The concept of unauthorized use of a celebrity’s name,
image or likeness in advertising is easy to understand. Peo-
ple are familiar with Bette Midler’'s 1988 victory over Ford
Motor or Tom Waits’ successful 1992 suit against Frito-Lay for
unauthorized use of “soundalike” versions of their distinctive
voices. Both the Waits and Midler cases were decided by Cal-
ifornia’s Ninth Circuit Court of Appeals.

The definition of “purposes of trade” is a bit murkier. Case
law and treatises look for some type of continuous commer-
cial exploitation and tend to exclude the use of a person’s iden-
tity in news reporting, entertainment, fiction and nonfiction.
The key here is that the First Amendment is often used as a
shield for these types of claims in a journalistic, entertain-

FOR THE RECORD
In the May 28 issue of Billboard, the name of Miami-based
concert promoter Evenpro was misspelled in a pull guote.
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LEGAL MATTERS

‘RIGHT OF PUBLICITY’ CAUSES AVOIDABLE HEADACHES

by SAWNIE “TRIP” ALDREDGE

ment or literary setting.

But the First Amendment isn't an
absolute defense. In a theatrical con-
text, the issue was addressed most fa-
mously in the California case of Apple
Corpsv. Leberand Krebs etal., which
soughttoend the first run of the enor-
mously popular tribute show “Beatle-
mania.” In that production, musicians
imitating the Fab Four performed
Beatles songs surrounded by multi-
media images of the '60s. The defen-
dants argued that the production,
while admittedly a tribute to the Bea-
tles, was also meant to bea commen-
tary on the '60s and therefore any
infringement on the Beatles’ rights
of publicity was overshadowed by
First Amendment protection.

The court pointed out in a 1986
ruling that the defendants’ argument
of newsworthiness and publicinter-
est was torpedoed by the fact that the
actors portraying the Beatles were
onstage for 95% of the performance
in what effectively amounted to a
“massive appropriation” of the Bea-
tles’ persona.

Perhaps the most interesting as-
pect of the court’s decision was that it didn’t award punitive
damages against the producers because they had relied “to
some extent upon some questionable advice from reputable
law firms in New York.” This was significant—clients gener-
ally don’t care about nuances of the right of publicity and its
relationship to the First Amendment; they just want to know
if they’re going to get sued. Lawyers are often called upon to
analyze the risk of being sued for right-of-publicity claims, an
awkward task that can pit the lawyer against the work’s creator.

The issue isn’t limited to the Broadway stage; these claims
take all kinds of forms in the music business. Former astro-
naut Bruce McCandless II sued Dido and Sony Music for uti-
lizing an image of him floating in space on the cover of her
2008 album, “Safe Trip Home,” even though the photograph
itself was considered to be in the public domain.

In another recent case, the band Vampire Weekend, XL
Recordings and photographer Tod Brody were sued by Ann
Kirsten Kennis, the model whose image appears on the cover
of the band’s 2010 album, “Contra.” Kennis, who recently filed
a motion for suimmary judgment in the case, claims the image
was used without her permission. The lawsuit seems to be fo-
cusing on the issue of whether the photographer ever obtained
a release from Kennis.

These types of cases would be fascinating from an academic
standpoint were it not for the fact that someone, presumably
the artist, must indemnify the record company against these
claims. Even if the claims turn out to be baseless, the suits can
be costly to defend.

As a practical matter, right-of-publicity claims can almost
always be avoided by securing releases from the persons being
portrayed or their estates; or, if a release isn't possible, by vary-
ing the work enough that the protections of the First Amend-
ment apply.

There’s rarely a simple answer to this problem, but by re-
lying on precedent and common sense, a number of these
claims could be avoided. oo
Sawnie “Trip” Aldredge is a Nashville-based entertainment
lawyer.
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Seems the native daughter who has captured our hearts has also captivated the world! ‘ | j%
Congratulations Rihanna, on your Billboard Music Awards for Top Female Artist, Top Radio '

Songs Artist, and Top Rap Song. : ARMDOS
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The People of Barbados .




Go Go Gowalla

Still In Foursquare’s Shadow, Rival Check-ln Service

Eyes Artist Campaigns As A Differentiator

For the past two years, the could include Facebook and

matchup between Gowalla and
Foursquare at South by South-
west has been a closely watched
horse race in the tech press,
with the latter winning the
prize each year for the most
number of check-ins and over-

Twitter profile information,
email addresses, other concerts/
places users have checked into
and other valuable marketing
data. Ticketmaster and other
ticketing companies collect
consumer information too,

all users. but they don’t usually share it
with labels.

Gowalla is looking to capi-
talize on this by creating tour-

wide check-in campaigns for

But while it might be easy to
brand Gowalla as the also-ran
by lumping both under the
same “location check-in serv-
ice” banner, Gowalla is trying
to differentiate itself from its
more successful rival in ways
that should be of interest to the
music industry.

“We’d love to have their
numbers,” Gowalla manager
of music and entertainment
Jonathan Carroll says of Four-
square. “But we're not tryingto

participating artists. [ts
first stab at this was in
November, when it
teamed with Weezer
and Epitaph Records
for the band’s Memo-
ries tour. It created
custom stamps (like
Foursquare’s badges)
for each tour stop. Each

Froelance Whales
Concert

L

be them.”
The fundamental difference
between the two services boils
down to this: Foursquare is more
concerned with where usersare,
whereas Gowalla wants to focus
more on what they’re doing.
That’s an important distinc-
tion for music industry execu-
tives struggling to figure out how
to capitalize
on the current
check-in craze.
“Location-

Digital
Domain

fan who checked in re-
ceived a free download
through email, plus a
label-provided link to
buy the whole album.
In April it did much
the same with New York indie
rock band Freelance Whales,
adding a campaign where fans
were invited to submit videos of
themselves in
different places,
inspired by Go-
walla check-ins,

based info gives
you a handle on
stuff that we
would never
know before
says Mitch Rot-
ter, senior VP of
marketing and product devel-
opment at Universal Music
Group Distribution.

For instance, location serv-
ices provide labels with more
information about who’s at-
tendinga band’s concert. That

ANTONY
BRUNO

»

which will be
used to create a
music video for
the band’s song
“Location.”
According to
Carroll, these
were just pilot programs. The
grand plan is to bring this to
scale through a self-service plat-
form that would allow any artist,
manager or label to create a
customized check-in program

INSTANT

HOME STUDIO

Status update: Gowalla’s JONATHAN
CARROLL and (inset) Gowalla check-in
screen for a Freelance Whales concert.

BITS &BRIEFS

YOUTUBE ROLLS OUT
MUSIC VIDEO CHART

YouTube launched its first
chart to track the most
popular songs played on
the video streaming serv-
ice. The YouTube 100 tracks
both official music videos
and user-created clips based
on licensed songs. Expect
the chart to expand to other
platforms as YouTube syn-
dicates it to other outlets,
with all charts archived for
future access and analysis.
Separately, Chris LaRosa,
the YouTube product man-
ager behind the chart effort,
is also working on a way to
improve YouTube search re-
sults so that better-quality
videos are listed alongside
those that have more views
by virtue of having been in
the system for alonger time.

SMARTPHONE USERS
TO QUADRUPLE

WORLDWIDE BY 2015
A new research report
from Parks Associates pre-
dicts that the number of

wide will quadruple inthe
next five years, from an es-
timated 500 million in
2010 to more than 2 billion
by 2015. The firm cited An-
droid smartphone manufac-
turers HTC and Samsung, as
well as iPhone maker Apple,
as leaders inthe innovation
needed to support this
growth, while omitting
Nokia and RIM for their lack
of innovation.

CLEVVER LAUNCHES
MUSIC CHANNEL ON
YOUTUBE

Clevver Media launched a
new music channel on You-
Tube called Clevver Music.
The channel features music
news, interviews and in-
studio live performances.
Participating acts at launch
include Romeo, Action Item
and All Time Low. Hosts in-
clude Bridet Daley of Etand
former Virgin Records ex-
ecutive Brian Corsetti. The
company’s flagship chan-
nel, Clevver TV, has 318,000
subscribers and about 542

Nowadays all one needs to
record an album is a good computer. And, perhaps, the
Studio GT Pro package from Samson. The hardware
bundle includes studio monitors that connect to a
computer through a USB interface, a studio-quality
condenser microphone and the Cakewalk Sonar LE music
production software kit for home recording. The bundle
is compatible with Macs and PCs and is available
exclusively at Best Buy.

Samson’s Studio GT Pro package costs $249.

—AB
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for a tour by

simply adding
the tour dates,
venues, stamp images and re-
wards themselves. “There’s not
a major label we're not talking
to,” Carroll says.

But it's not just about tours.
Rotter says there’s value in
conducting activities like
artist-based scavenger hunts,
where, for instance, an artist
could leave hints about 10 spe-
cific places that fans must find
and check into using one of
these services in return for a
special badge or stamp for
free content.

Rotter explains that while
casual fans may not bother
with such campuaigns, the
“super fan” will. Identifying
those fans is an important
strategy of today’s music mar-
keting activities.

“One of the things we've
been really bad at, as an indus-

" ury, is understanding the dif-

ference between a casual fan
P A r and a super fan,” he says.
\ i

‘Part of the overall custom re-
lationship management initia-
tive is to know, from an identity
standpoint, who those people
are. This data goes into a mas-
ter database I can query against
and start messaging more rel-
evant stuff.”

For Gowalla, focusing on the
artist rather than the venue
could be a strategy with legs.

By focusing on the kinds of
events people want to publicize
more (say, a favorite concert,
rather than yet another trip to
Starbucks), Gowalla is hoping
to win the quality-over-quantity
game. Carroll says that while
about 50% of Gowalla users
share their check-in status on
Facebook or Twitter, those
checking into concerts do so at
a far higher rate.

The risk, of course, is that
Foursquare may roll out sim-
ilar initiatives. It already has
more users and far more
mainstream buzz. And Four-
square director of business
development for media and
entertainment Jonathan Crow-
ley indicated earlier this year
that the service plans to intro-
duce new features this summer
that will let users note what
they’re doing when they check
in, not just where they are.

Whether it’s Gowalla or
Foursquare, or both, location
services’ mounting interest in
music is a good thing in the
labels’ eyes.

“We have to get out of just
monetizing the fan’s relation-
ship with our product,” Rotter
says. “We need to monetize the
fan’s relationship with the
artist, because that has much
longer lifetime value.”  «.«

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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TITLE
ORIGINAL ARTIST

A m DIRT ROAD ANTHEM
JASON ALDEAN

4 g THE LAZY SONG
BRUNO MARS

KA.TV.PERRY FEATURING KANYE WEST

5 5 MOTIVATION
KELLY ROWLAND FEATURING LIL WAYNE

LOOK AT ME NOW

5 3 CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES
i HONEY BEE
8 6 B e seuon
| 4 . SURETHING
€ MIGUEL

7 23 DOWN ON ME
JEREMIH FEATURING 50 CENT

ROLLING IN THE DEEP
ADELE

BOW CHICKA WOW wOwW
MIKE POSNER FEATURING LIL WAYNE

Adele’s massive international smash “Rolling
in the Deep" becomes her first charted
ringtone (new at No. 9). This marks the first
top 10 debut for any ringtone since “Love the
| ‘Way You Lie,” by Eminem featuring Rihanna,
'9 debuted at No. 7 in the July 10, 2010, issue.

ROLL UP
WIZ KHALIFA

ARE YOU GONNA KISS ME OR NOT
THOMPSON SOUARE

F**K YOU!

CEE LO GREEN

COUNTRY GIRL (SHAKE IT FOR ME)
LUKE BRYAN

JUST A KISS

LADY ANTEBELLUM

6 FOOT 7 FOOT
LIL WAYNE FEATURING CORY GUNZ

BLACK AND YELLOW

16 15 421

el WIZ KHALIFA
17 14 THE SHOW GOES ON
LUPE FIASCO

16 W JUST CAN'T GET ENOUGH
® | THE BLACK EED PEAS

1 WON'T LET GO
1B 14 fasca s

| MEF
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Casting AWider Net

Big Festivals Like ACL And Bonnaroo Thrive
By Tapping Into Wide Range Of Musical Tastes

From jam to metal:
METALLICA at
Bonnaroo 2008.

iven how strong ticket sales have been

for major festivals this year, it isn't hard

to make the case that festivals are the
healthiest part of the live music business and
that they offer a growing diversity of acts.

These two facts aren’t a coincidence. From
Goldenvoice’s Coachella and Stagecoach in
Indio, Calif., to C3 Presents’ Lollapalooza in
Chicago and the Austin City Limits Music Fes-
tival, to Bonnaroo in Tennessee, produced by
AC Entertainment and Superfly Presents, the
sales counts are stellar.

“These festivals are selling out because they
are a fantastic value to fans, in special locations,
run by people that are constantly trying to im-
prove them,” says Seth Hurwitz,
president of Washington, D.C,,
promoter I.M.P. and producer of
the V-Fest at the Merriweather
Post Pavilion in Columbia, Md.

Mature events have extended
well beyond their early niche
boundaries to tap into a wide
range of imusical tastes, reflect-
ing music fans’ iPods. Two prime:
examples are ACLand Bonnaroo,
both of which are on track to sell out this year.

ACL started out 10 years ago in Austin’s
Zilker Park as a sort of Texas music/Ameri-
cana/country rock affair, with Ryan Adams,
Wilco, Cross Canadian Ragweed and
Reckless Kelly on the bill. This year Cold-
play, Stevie Wonder, Kanye West, My
Morning Jacket and Arcade Fire are among
the major acts.

“Year one, we had to put it together so fast,”
C3 Presents partner Charles Attal says. “We
justdidn’t have the time or the resources to put
a little taste of Austin all over the festival. This
year we've got the time, and the festival has
grown to where we can put everything on there.
Westill have Americana—it’s justevolved into
a little bit of everything now.”

Attal says C3 just gives fans what they want.

“What we realize in Austin is you couldn’t
target one demo, you have to target the whole
city—and that's how we organically grew from
there,” he says.

The New Orleans Jazz & Heritage Festival is
of course far more than a jazz fest, and pioneered

the concept of stretch-
ing boundaries at fes-
tivals. “Early on we
looked at Jazz Fest to
tryand find an effective
vibe for our city,” Attal
says. “What Jazz Fest
has done with New Or-
leans is kind of what we
wanted to do here, just
a different vibe.”

While Bonnaroo be-
came known early on
as a jam band event,
“the focus was on mu-
sic, and nota particular
kind of music,” AC En-
tertainment president
Ashley Capps says. “We did build up our core
base around the jam band movement, and there
were several reasons for that.”

One of those reasons was the broad range of
music that “jam” encompasses, including blue-
grass, jazz, blues, rock and world music. “So in
building the programming of a festival, it was
possible to bring logether a group of these so-
called jam band artists and then program the mu-
sical tangents that those artists were influenced
by,” Capps says. “It made sense to begin to pro-
gram bluegrass, jazz and so on into the mix.”

Two other factors attracted Bonnaroo pro-
ducers to the jam scene: Jam fans embrace
campingand traveling and were early adopters
of social media and direct-to-fan
principles. “Bands like Phish and
Dave Matthews Band were at
the forefront of creating that one-
on-one relationship between
artists and their fans,” Capps
says. “A key to Bonnaroo’s suc-
cess was working with artists that
engaged their fan bases to attract
them to the fest.”

As Bonnaroo expanded to
book everyorne from Metallica to Jay-Z to Em-
inem this year, “it may sound more like a strat-
egy than it was,” Capps says. “For us, it’s almost
like tossing a pebble in the pond and the rip-
ples that go out from that. It has been a steady,
logical evolution, but it’s been very organic
and natural.”

Diversity has always been a key to these
events. “Both Bonnaroo and ACL came onto
the scene as eclectic lineups to begin with,” My
Morning Jacket manager Mike Martinovich
says. “Sure, Bonnaroo is more jam-friendly, but
there are and have always been lots of other
artists and bands from a variety of genres who
have played from the very beginning. ACL, too,
has been more of a ‘record collection’ festival,
like Bonnaroo. Now, in recent yeurs, both fes-
tivals have become even more eclectic.”

As it stands, all the mature major fests basi-
cally book whomever they want. Or as Attal puts
it, “Nothing's off limits if it'’s good.” e

.biz

For 24/7 touring news and analysis, see
billboard.biz/touring.
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XSCQ Concert Grosses

GROSS/ ARTIST(S) Attendance ‘
TICKET PRICE(S) Venue, Date Capacity Promoter

AT RZ 3 CAROLINA REBELLION: AVENGED SEVENFOLD, GODSMACK & OTHERS
$59.50/$49.50/ :

$39.50 Eﬁ;iﬁ','{:glk_a&eﬂ‘a"ffxpc" Seo”’gi?o AEG Live, Right Arm Entertainment

SPPPY Tl ROCKFEST: DISTURBED, STONE SOUR, PAPA ROACH & OTHERS

$45/%$35/$25 I(.:i‘l();'rt ol:leMnawgr]iil Park, Kansas Ejé)u(?o AEG Live ‘
$1,115,175 BOB SEGER & THE SILVER BULLET BAND

$75 alalix?‘(le Arena, Rosemont, lll., 2‘3\’.3-85 Jam Productions

IR LIL WAYNE, NICKI MINAJ, RICK ROSS & OTHERS

$167.25/%57 2:)a'<ii|3:rena, ©Oakland, Catif., }]Os,gé)g Live Nation

$759,989 KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

z;g,so/ssa.so/ Ve e e IZE Mischell Productions, The Messina Group/AEG Live
$699,080 JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY

(8674697 Canadian) ~ john | abatt Centre, London 8,906

$82.37/$61.65 Ontario, May 7 ' 7 a9 Outback Concerts |
$694,205 RAMMSTEIN, COMBICHRIST

$8950/34950  Alistate Arena, Rosemont, ., "e‘?o?] Live Nation Global Touring

$680,420 ROXETTE

;%?;322&9‘05) Xg'\'/iiis;ar Arena, Santiago, Brazil, }9%60 T4F-Time For Fun, Live Nation

$668,692 ELTON JOHN

$124.50/%$24.50 wifrc:qsas; genter, La Crosse, g’:;lle Frank Productions

$662,433 KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

2;&;,50/&19.50/ Rupp Arena, Lexington, Ky., May 14 ;‘;‘7731 Varnell Enterprises, The Messina Group/AEG Live
$634,597 0OZZY OSBOURNE

(1.021.415 reais) i 5 i 3

$372.78/$124.26 gi';lrlﬁa;\k Hall, Rio de Janeiro, 572)3424 T4F-Time For Fun

$620,274 JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY, RENO COLLIER
$59.50/%25 gic:;\:';)&rEgr;fr grﬁeznzter. 111%354?7 Outback Concerts

$618,563 LUIS MIGUEL

$250/$50 gg'ylsﬁﬂe‘:fopé’ﬁ'é°mnai§ﬁh'*a'° é-;?zs Jose Duefio Entertainment, Live Nation
$608,685 KENNY CHESNEY, BILLY CURRINGTON, UNCLE KRACKER

:;g.SO/MQ.SO/ ai;l);c;?f:en(er, CreenyliclS G ;Ll%o?;? Varnell Enterprises, The Messina Group/AEG Live
PSPPI RAMMSTEIN, COMBICHRIST

$73.50/$37.50 Laac;gga Dome, Tacoma, Wash., 13’33‘7 Live Nation Global Touring

22332871_ ROXETTE ‘
;171.63/55'9856.33 SRS G RO ES 2037, 1) T4F-Time For Fun, Live Nation

YT R JASON ALDEAN, ERIC CHURCH, THE JANEDEAR GIRLS

$55.75/$15 erg;afnergy Pavilion, Dallas, 1%‘])?_’10 UiveiNaton ‘
$551,939 MAROON 5, SARA BAREILLES, RY CUMING

($516.516 Australian) 6.165 :

$97.94 Acer Arena, Sydney, May 6 6955 Frontier Touring

$534,969 SUGARLAND, LITTLE BiG TOWN, MATT NATHANSON

$52/$26.50 Target Center, Minneapolis, May 7 lg:gi‘ Live Nation

$531,847 JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY, RENO COLLIER
$59.50/$25 Giant Center, Hershey, Pa., Aprit 15 %%%]8 Outback Concerts

$516,913 JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY, RENO COLLIER Ji
Bos0/es Y ek Sewis 045 Outbac Concerts

$497,375 ML :

gy ({ohlaTheatie SATLIEICos 2ods AEG Live

5982

PTT T JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY, RENO COLLIER |

$59.50/$25 Qwest Center, Omaha, Neb., May 6 ]8;8262 Outback Concerts
$485,802 ZAC BROWN BAND, BLACKBERRY SMOKE
$69/$29 saal;s{zFie'd. Sacramento, Calif,, 13;23}5 Nederlander Concerts
§4€3§.559/¢;55/ PAUL SIMON
135/$85/%6
hio aea?lc_loorl]‘ll'heatre, New York, tsv:,ithouts Live Nation
$456,262 KYLIE MINOGUE
(3434380 Canadian) - 4,891 il Si
$131.30/$52.52 Bell Centre, Montreal, April 28 20 Evenko, Bill Silva Presents
$454,861 JASON ALDEAN, ERIC CHURCH, THE JANEDEAR GIRLS
$5475/83475  Giant Center, Hershey, Pa., April 30 8,777 Live Nation
$439,8€/53 y RICKY MARTIN ‘
$176/$126/%86,
36050 Poiacs, Las Vogas Aoris0 & Concerts West/AEG Live
$428,320 ANA CAROLINA
(688,683 reais) o~ )
$95/54076  Sibank Hall, Sio Paulo, 6470 . T4F-Time For Fun
$419,436 KINGS OF LEON, BAND OF HORSES
$47.50/32150 Frank Erwin Center, Austin, April 12 310512‘;0 C3 Presents, in-house |
$415,637 ROXETTE

(656.104 reais)
$190.05/$5701

Pepsi On Stage, Porto Alegre,
Brazil, April 12

;’-‘gzz T4F-Time For Fun, Live Nation

$412,767 IRON MAIDEN

ijggggggég/ Eﬂ""ﬁ,‘,’f‘.{‘ﬁ;‘ (Gaiil RS, 9‘1&54 AEG Live, Evenpro/Water Brother

$405,87 BLLERINTL)

$69.50/$45 Xf,ﬁ.ff’ﬁ,[eﬂg',{,‘gg‘“ ERLE Sﬁfﬁ Beaver Productions |
$405,085 EARTHDAY BIRTHD EVENDUST, FINGER ELEVEN & OTHERS

$45 glﬁgiggocglr:.s Egm‘ 156tadium, ;gg\‘;’c Clear Channel Broadcasting

$403,942 JAMES BLUNT, JULIAN PERRETTA \
(€286.968) 2777 . |
$56.30/$47.86- 02 world, Hamburg, March 28 0 3 FKP Scorpio Konzertproduktionen
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Biggder Stage

Fall TV Season To Boast More Spanish-Language Programs

Despite the emerging influ-
ence of bilingual, bicultural
Latinos, the overwhelming
majority of the Latin pro-
gramming at the annual TV
upfronts held May 16-20 in
New York was en espaiiol.
One likely explanation for
the increase in Spanish-
language shows: While rat-
ings for the prized 18-49
demo are down for all major
broadcast networks in the
past year, they’ve gone up for
Univision and Telemundo,

the two leading Spanish-
language networks, accord-
ing to Nielsen.

Univision says it will
launch three new TV net-
works by the end of 2012.
ESPN Deportes is expanding
its programming roster. Fox
launched new women'’s
lifestyle channel Utilisima
last year and plans to launch
Nat Geo Mundo in July with
National Geographic.

“It’s about bringing new
opportunity for Hispanics to

Hispanics are more likely to view TV in the language
they prefer to speak at home

Percent of time spent viewing English and Spanish tanguage
TV by Hispanics 18-49 during the 2009-2010 TV season

100%
90% |
80%

e bl =

Sk Cab
W Si Broadcast
W EL Cable
W EL Broadcast

English Dominant

SOURCE: NIELSEN

English/Spanish Equal

Spanish Dominant

watch programming that is
high-quality, culturally rele-
vant, in Spanish,” says Tom
Maney, senior VP for Fox
Hispanic Media, a new Fox
division that presented at an
upfront for the first time.
The new focus on Spanish
comes in the wake of recent
U.S. Census data showing a
sharp growth in the Hispanic
population—and with it the
realization that Spanish-
language programming has
significant growth potential
that advertisers aren’t fully
taking advantage of.
According to a Nielsen
report in April, Spanish-
language programming
during the 2009-10 season
accounted for half of the TV
viewing by viewers ages 18-
49 in multilingual homes.
This runs contrary to the
assumption that bilingual
speakers gravitate toward
English-language media.
Perhaps because there are
fewer Spanish-language

Independent Spirit

Sie7e Reaches Career Chart Peaks With New Album

On His Own Label

Four years ago, David Ro-
driguez quit a well-paying
job at a Puerto Rican adver-
tising agency to pursue his
goal of making a living as a
singer/ songwriter.

To make ends meet, Ro-
driguez, who performs under
the name Sie7e, and his wife
Jessica, a clothing designer,
sold their car, moved into a
smaller apartment and learned
to live on a tighter budget.
Their daily routine consisted
of calling and emailing label
executives and radio program-
mers and walking into stations
around San Juan, Puerto Rico,
in hopes that someone would
listen to his music.

“It’s like life was testing me
because | decided to live my
dream,” he says. “It felt like |
was being punished at times.”

Rodriguez’s music weaves
batucada, samba, rock, reg-
gae, blues, salsa, flamenco and
pop into playful, catchy songs

10 BILLBOARD

with positive messages—mu-
sic he believes is rare on the
radio dial.

“There was very little music
on the radio with a pure and
uplifting sound and without
being religious,” he says.
“When | turn on theradio, it’s
not what I'm hearing.”

Rodriguez made his chart
debut in 2008 with the album
“ParaMi” (VI/Machete/Univer-
sal), which featured a cover of
Bobby McFerrin’s “Don’t Worry,
Be Happy.” The song reached
No. 23 on Billboard’s Latin Pop
Airplay chart.

Now he’s building on that
success with new album “Mucha
Cosa Buena” on his own La
Vida Buena label. The set, re-
leased May 3, is No. 11 on this
week’s Latin Pop Albums rank-
ing and has spawned the sin-
gle “Tengo Tu Love,” which
peaked at No. 2 on Latin Pop
Airplay in mid-April. An early
clip for “Tengo Tu Love” fea-

JUNE 4, 2011

turing its lyrics and the song’s
official video have generated
a combined 408,000 views
on YouTube.

“He has persevered,” says
Andres Coll, a radio promoter
who has worked with Marc
Anthony, Alejandro Sanz and
now Sie7e. “He never lost faith
in his music.”

When the Vllabel shuttered,
Rodriguez was left to work out
the remainder of his contract
with Universal. “They really
didn’t know who | was,” he
says. “So | asked them to
release me.”

After an amicable parting
with the major, Rodriguez
spent more time writing and
recording songs (he has a pub-
lishing deal with Warner/Chap-
pell Music) and took side jobs
such as directing and editing
videos for Angel & Khriz, Tercer
Cielo and other acts.

Rodriguez and his wife,
who’s now his manager, also

channels than English ones,
abrand advertising across all
English-language national
broadcast networks in prime
time would only reach about
40% of all Hispanics aged 18-
49, while a Spanish-language
broadcast would reach 53%,
according to
Nielsen. And
an English-
language cam-
paign in prime
time would
onlyreach 19%
of Spanish-
language-
dominant
viewers, versus
a campaign on a Spanish-
language network, which can
reach 85% of them.

In other words, Nielsen
observed, “a prime-time
English-language-focused
broadcast campaign effec-
tively leaves out Spanish-
dominant Hispanics.”

It's no wonder, then, that
there was an uptick in Span-
ish-language programming
at the upfronts. All eyes, of
course, were trained on Uni-
vision and Telemundo, the
two leading networks. Tele-
mundo announced a deeper
commitment to music pro-

launched La Vida Buena and
secured distribution through
Select-O-Hits, which is sup-
plying “Mucha Cosa Buena”
to Walmart and other retail-
ersin Puerto Rico and is look-
ing to take the album beyond
the island.

A few days before making

gramming thanks to its ex-
panded partnership with Bill-
board (Billboard, May 28},
while Telemundo’s bilingual
channel mun2 announced
several musical initiatives, in-
cluding “El Mas Ching*n,” a
reality competition aimed at
discovering the
next big re-
gional Mexican
artist.

Univision
and its three
networks, sur-
prisingly, didn't
have any music
offerings in
their new line-
up, although they announced
an expansion of their part-
nership with Televisa, new
scripted series and two real-
ity shows including “Protag-
onista,” which will search for
a new soap opera star and
will be co-produced by Uni-
vision Studios.

Meanwhile, MTV Tr3s an-
nounced that its “Unplugged”
series will return and that it'll
launch biography show “La
Escalera,” which will focuson
established music acts. <«

For 24/7 Latin news

b'z and analysis, see
y billboard.biz/latin.

Count to seven:
DAVID “SIE7E*
RODRIGUEZ

an appearance on the popu-
lar Univision variety show
“Sabado Gigante,” Rodriguez
says he has been gratified by
his recent success—the pay-
off for having taken agamble
on acareer in music.

“I followed my heart,” he
says. —Justino Aguila

EN ESPANOL: All the great Latin music coverage
.COM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

MARC ANTHONY
ANNOUNCES

U.S. TOUR DATES

Marc Anthony will kick off his
nine-date U.S. fall tour Sept. 1
at the State Fair Grounds in
Minneapolis and will continue
an all-arena trek through Or-
lando, Fla.; Miami; Oakland,
Calif.; and San Diego, among
other cities, that ends Sept. 24
at the Gibson Amphitheatre
in Los Angeles. Anthony played
only 11U.S. shows in 2010, but
still managed to end the year
with the second-highest-
grossing Latin tour with a total
gross of $9,172,082, accord-
ing to Billboard Boxscore. An-
thony’s tours are produced by
event promotion and market-
ing company Cardenas Mar-
keting Network, which is also
producing his current Latin
American tour. —Leila Cobo

RIVERA, PEE WEE INK
NEW LABEL DEALS
Veteran Puerto Rican salsa
star Jerry Rivera has signed
with indie label VeneMusic,
which will release his tropi-
cal album “El Amor Existe”
July 26. The set is an homage
to Venezuelan songwriters
like Franco De Vita and Ri-
cardo Montaner. Rivera has
inked a licensing deal with
VeneMusic whereby the label
will have a share of nonrecord-
ing activities. VeneMusic
is distributed by Universal.
Rivera was previously signed
to EMI Latin. Meanwhile, Pee
Wee, formerly a singer with
Kumbia Kings, has signed a
recording deal with indie Top
Stop Music. —LC

NACIONAL RECORDS
ROAD TRIP HITS
CALIFORNIA IN FALL
Latin alternative acts Los
Amigos Invisibles, Nortec
Collective’s Bostich & Fussi-
ble and Ana Tijoux have
signed on to be part of the
Heineken/Nacional Records
Road Trip series this fall. The
concert series is scheduled
to stop in the California cities
of San Diego (House of Blues,
Sept. 6), Anaheim (House of
Blues, Sept. 8), Los Angeles
(Music Box, Sept. 9) and San
Francisco (Regency Theatre,
Sept. 11). Nacional Records
president Tomas Cookman
says all tickets will cost $20

or less. —Justino Aguila
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It's o secret that Internet radio is the only streaming music segment with mainstream appeal.
But while Pandora has spread its gospel throughout the United States since 2005, Oxford,
England-based We7 has taken a more circuitous route to becoming a believer in Web radio.

The company was founded in 2006 by tech investor John Taysom under the name Media
Graft. The following vear it landed investments from tech entrepreneur Steve Purdham—
whe became the company’s CEO—and musician Peter Gabriel, and morphed into the music

sarvice now known as We7.

It isn’t the largest streaming music site in the United Kingdom—BBC Radioc 1, Soundcloud,
Last.fm, Grooveshark and Spotify each boast a larger share of U.K. visits to music sites,
according to Experian Hitwise. Still, We7 remains a unique case study in what works—and
doesn’t—in digital music. Since its launch, numerous other startups ranging from Lala to
Spiral Frog have started innovative streaming and downloading businesses that failed to
gain traction. But We7 has survived by responding to the desires of the market.

The service launched in April 2007 as an advertising-supported download site with brief
audio ads at the beginning of each downloaded song. In November 2008, it introduced on-
demand streaming. Then in early 2010, We7 debuted a noninteractive Internet radio serv-

Steve
Purdhe

The chief of U.K. Spotify rival
talks about the company’s -

“radio-plus” approach.

ice, @ move that clicked with consumers.

In an interview with Billboard, Purdham talks about the evolution of the company’s strat-

egy and the development of the cloud services market.

You started out as a music
download site, but now your
primary focus is Internet radio.
Why the switch?

I suppose we fell for the same
mistake as a lot of people have
done, and that is when you come
up with the online cloud-based
celestial jukebox, where you
have 7, 8, 10, 15 million songs
in the cloud.

The problem is thata lot of peo-
ple who are developing these
cloud-like environments are based
with or work with people in the
music industry and believe that
discovery—and building playlists,
and creating all this wonderment
of choosing what you want from
the jukebox—is what everybody
else wants.

What Pandora has shown is that
actually the vast majority of peo-
ple love music, but they're not
music-obsessive. They want to be
entertained and don’t want to put
the effort in of having to build
playlists and share and discover.
They just want music that they
think they love and/or that will en-

tertain them. That's why most
people listen to radio.

We found that out the hard
way. We had a really particular
thing happen to the cloud-based
jukebox. When we introduced
radio at the beginning of 2010,
within six to nine months, [itac-
counted for] 60% of how people
were listening on We7. We took
a step back and said, “We're try-
ing to deliver digital music into
the mass market. What's the
most dominant way of doing
that?” We feel people like Pan-
dora might be right.

Actually, there’s a middle
ground—radio with [on-demand
streaming], for the mass market.
Entertainment is partially about
loving something. “Can I not play
that again? Or can I play the album
by the artist I just heard?” That’s
where we're moving towards, that
radio-plus model. It’s a hybrid, so
the music-obsessive can still do
the online jukebox, but my mum,
my sister, my daughter can just be
entertained, hear specific tracks if
they want to.

What are the similarities and
differences between the U.K.
and U.S. markets?

On a technical level, there’s very
limited differences between Eu-
rope and the U.S. The biggest dif-
ferences tend to be the licensing
mechanisms within each of the
countries, which enables certain
things to happen, or likewise will
stop certain things happening.
Pandora came to Europe and
found the licensing regime just
too aggressive and too difficult,
and withdrew back into the U.S.,
because doing a deal with Sound-
Exchange and, say, two or three
publishers is a much easier propo-
sition than dealing with the differ-
ent countries and the different
licensing regimes that we have
over here.

How has the advertising
market changed since you
first started? Is there enough
interest to support these
services?

There’s a lot more work to be
done. Starting an ad-supported

anything in 2007, 2008 was prob-
ably not one of the best decisions
I've ever made in my life. Obvi-
ously the world turned to mush in
all the financial situations that
were going on, and one of the first
to get heavily affected in that was
advertising. There’s still along way
to go, but the advertising world and
advertising-supported world has
started gaining strength again.

How has the growth of the
smartphone market affected
We7?

Mobile and music go together like
strawberries and cream. If you
look at the way technology is
evolving, the personal device that
each of us will primarily access
music from in the future is going
to be a streaming app on a mo-
bile device. Half of [Pandora’s]
growth is coming from mobile
and we’re just a little bit behind
the curve in Europe, but that will
catch up very quickly.

What does We7 need to do to
target other markets, like the

automobile and the living room?
We are looking at those things. I
saw a new [car] about three or four
weeks ago. It had no CD player in
it, and | got in with my Android 4
[handset], connected it to the car’s
Bluetooth system and I was play-
ing my We7 radio in the car within
about 30 seconds of getting be-
hind the wheel. The concept of
being able to walk into your
[home] and [listen to] what you
were listening to in the car on the
TV as you walk into the room—
it's now becoming realistic.

What will it take for something
like We7 and similar services
to go mainstream?

The biggest one is simplification.
It has to be capable for my mom
to use, who's 80, and my daughter
who’s 20, and my sister who's 40.
We get a little caught up with the
technical stuff, but at the end of
the day people don’t stream music
or download music. They listen to
music. That’s what we have to
make much easier. That’s one of
the reasons radio is superior to the
mass market than a jukebox. It's
because it’s easier for somebody
to use.

Is We?7 looking to expand be-
yond the United Kingdom?

We're looking to expand in 2011
to lots more regions, probably lots
more regions in Europe. We ex-
panded a couple months ago into
Ireland as a starting point, and
then we're looking further outside
of Europe. The economic model
is still very marginal, and so it still
relies on significant investments.
If you look at all the companies
who are moving forward in this
space, with Pandora for example,
they’re looking to get that cash that
allows them to expand. reee

Attheend of theday, people don’tstream
musicordownload music.They listen to musie.
That’s what we have to make much easier.
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ACTION.

There are more than adozen
biopicsin motion right now.
Mostare championed by
independent producers—
notstudios. Thereason these
movies may actually get made?
Securing recordings and
publishing rights has
become thefirst order

of business—rather than
the final step—in setting
up afilm BY PHIL GALLO
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Bring it on home to me: The
script fora SAM COOKE
filmis based on the 2005
book “Dream Boogie: The
Triumph of Sam Cooke.”
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A night at the cinema: A
FREDDIE MERCURY biopic will
cover Queen’s years as a

superstar act, beginning in 1980

and ending with the band’s
show-stealing performance at
Live Aidin 1985.

OroneaboutJanisJoplin,oraJimi Hen-
drix biopic.

As film subjects go, they’re problematic. Heirs
to the Joplin and Hendrix estates have blocked
films by withholding music and image rights. The
pieces to the Gaye story are in so many hands that
noone has been able to collect them all in one place.

No, the talk these days is about Queen and Sam
Cooke, 2Pac and Teddy Pendergrass, Dennis Wil-
son of the Beach Boys, Frankie Valli’s days in the
Four Seasons and Brian Epstein’s career manag-
ing the Beatles. A key factor—and thisis ashiftin
the movie-making paradigm—is access to life rights
and music, adesire by stars and heirs to have their
stories told and a new level of proactivity from
rights-holders. Securing recordings and publish-
ing rights has become the first order of business
rather than the final step in setting up a film.

Heirs and family members are making better
efforts in coordinating with publishers before
taking stories to filmmakers. The 20th-century
modelrelied onastudioor production company
having an interest in a musician’s story—Benny
Goodman, Loretla Lynn, Charlie Parker, for ex-
ample—and once all the pieces were in place,
they’d approach the copyright owners.

In the post-"Ray” universe, wherein budgets are
smallerand independentcompaniesare the most
interested in these stories, rights are secured be-

No one wantsto talk abouta Marvin Gaye movie.

fore afilmmaking team is assembled. Only one of’

the 15 or so aclive biopics with directors, stars,
writersorscripts atiached has studio backing. The
exception isthestoryof songwriter/producer Den-
nis Lambert (“Ain’t No Woman [ Like the One I've
Got],” “Don’t Pull Your Love”) and his musical
reawakening with Steve Carell (“The Office”) in the
lead role: it’sattached to aJonathan Goldstein and
John Francis Daley scriptat Warner Bros. And only
one biopic¢, the Mahalia Jackson story—starring
Fantasia Barrino—hasreporiedly begun shooting.
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The Lambert and Jackson stories are among a dozen mu-
sician biographies that have made significant strides in the
last six months toward becoming reality. “The time is right”
is a common refrain among filmmakers, about half of whom
note that their movies will focus on a specific time in an artist’s
life rather than an entire life span.

For decades, biopic scripts have dramatized a kind of rise,
fall and redemption arc, but an increasing number of film-
makers are focusing instead on a specific issue and/or time
period—Queen as superstars, Wilson’s post-Beach Boys
years, Lambert’s tour of the Philippines—to drive their sto-
ries. In most cases the story involves overcoming an obsta-
cle, becoming more than just a chronological detailing of a
life and career.

“The power of music and second chances drives the Lam-
bert story,” says Jody Lambert, who shot a documentary about
his father’s career revival. The 2008 movie “Of All the Things”
screened at South by Southwest and other film festivals. “Any
place where people get their mojo back is a good story, very
universal,” he says. Lambert knows the tale will get some
Hollywood-style tweaking in the retelling.

He’s hardly alone, though, in taking an active role in ensur-
ing that the story is delivered correctly. The living members of
Queen—ABrian May, Roger Taylor and John Deacon—created
the company Queen Films and joined producer Graham King’s
GK Films in getting the band’s tale—which will begin in 1980
and end with Queen’s Live Aid performance in 1985—turned
into a film. “Borat” creator Sacha Baron Cohen will star as the
late Freddie Mercury. GK Films, which backed “The Departed,”
“The Town” and biopics “The Aviator” and “Ali,” is the biggest
fish right now in the music biopic pond.

“You can't get through four guys’ lives from scratch,” says
four-time Academy Award winner King, who adds that the
movie’s time frame was chosen because it's the period during
which Queen reached superstar status. “Making a movie about
someone who is no longer with us provides advantages and dis-
advantages. This movie is about Queen. You've got to respect
the individuals.”

ABKCO president Jody Klein owns and controls Sam Cooke'’s
recordings and publishing and has commissioned a script based
on Peter Guralnick’s 2005 book “Dream Boogie: The Triumph
of Sam Cooke” (Little, Brown). With the blessing of Cooke’s heirs,
he’s started shopping it to directors. The life of Beatles manager
Brian Epstein, aka “the Fifth Beatle,” is moving forward with six
to 10 Beatles songs, according to executive producer Vivek Ti-
wary. His Tiwary Entertainment Group, which has produced the
road tours of musicals “American [diot” and “The Addams Fam-
ily,” has been involved with the project since late 2005.

A son and daughter of Beach Boy Wilson have teamed with
former Warner/Chappell executive Brad Rosenberger and film-
makers Randy Miller and Jody Savin (“Bottle Shock”) to tell the
drummer’s story (focusing on the '70s) in “The Drummer.”
“Jersey Boys,” the musical about Frankie Valli and the Four Sea-
sons, is aiming for a fall 2013 release from GK Films. King calls

When he was fab:
BRIAN EPSTEIN’S days
as manager of THE
BEATLES will receive
the biopic treatment.

it “a passion project, something [ pursued stronger than any-
thing else in my career.”

Judy McHugh Larkin has commissioned a script about the
life of John Larkin, an itinerant jazz pianist who, despite a stut-
tering problem, sold millions of CDs as Scatman John. EMI Pub-
lishing is assisting in getting the script to potential producers.

On the flip side, and proof of how valuable a family’s involve-
ment can be, the Jerry Garcia estate last year put the kibosh on
Amir Bar-Lev’s film based on a Topper Lilien adaptation of
Robert Greenfield's 1996 book “Dark Star: An Oral Biography
of Jerry Garcia” (William Morrow). The estate said it wouldn’t
license recordings from the Grateful Dead or Garcia’s solo works
and that access to family members wouldn’t be provided.

BIOPIC VS, DOCUMENTARY
As stars age and the Internet threatens to mash up all but the
most recent pop culture history, more musical artists are vol-

unteering for biopic treatment.

Aretha Franklin has suggested actresses she would like to
portray her—Halle Berry, Jennifer Hudson and Patina Miller
from Broadway’s “Sister Act”—Dbut specifics about a script
or financing aren’t forthcoming (though the Queen of Soul
has said she’s secured funding). And [ce Cube recently men-
tioned on TBS’ “Lopez Tonight” that he was working on an
N.W.A film, but said little more than that “it’s definitely a
story to be told.”

Are such moves a pre-emptive strike? If artists or their heirs
publicly state that they're working on their own film, a rival pro-
duction might back down. The biopics that do get made require
a tenacious filmmaker and the support of rights-holders, usu-
ally family members.

“When you look at how long it takes to make a biopic, it’s
easier to do these stories as documentaries,” says filmmaker
David Leaf, who's branching out into scripted films after hav-

A FLOCK OF DOCS

Musicians’ Stories Are Pegged
For Screens Big And Small

Beyond the world of
biopics is the land of
music-centric
documentaries, many of
which are limited to film
festival play before a
DVD release. Several
musical documentaries
have already screened in
theaters with more to
come this summer.
Here’s a look at
significant
documentaries in the
pipeline.
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PEARL JAM,
“TWENTY?”: Directed
by Cameron Crowe, who
has said he set out to do
for Pearl Jam what “The
Kids Are Alright” did for
the Who. It's scheduled
for release in September,
most likely while P is on
the road, and will air on
PBS Oct. 21. Columbia
Records will release a
soundtrack, and Simon
& Schuster will publish a
companion book.
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GEORGE HARRISON,
“LIVING IN THE
MATERIAL WORLD"”:
Martin Scorsese
developed the film with
Harrison’s widow
Olivia, beginning in
2007. The film was
offered for sale at this
year’s Cannes Film
Market with the
intention of a 2011
release.

BOB MARLEY,
“MARLEY?”: Director
Kevin Macdonald (“The
Last King of Scotland”)
screened 15 minutes of
teaser footage from the
Tuff Gong/Shangri-La
Entertainment film at
Cannes to distributors.
The movie is the first
authorized use of
material from the Marley
family’s private archives.

THE POLICE, “CAN’T
STAND LOSING YOU:
SURVIVING THE
POLICE?”: Director
Lauren Lazin chronicles
the Police through the
eyes of band guitarist
Andy Summers. For sale
in Cannes, its release is
expected this year.

A TRIBE CALLED
QUEST, “BEATS,
RHYMES & LIFE™:
Actor Michael
Rapaport’s documentary
on the revolutionary rap
group debuted at the
Sundance Film Festival
this year. Sony Pictures
Classics will starta
platform release July 8,
hitting 32 cities by the
end of summer.

BLOWFLY, “THE
WEIRD WORLD OF
BLOWFLY”: Having
been screened at eight
film festivals, Jonathan
Furmanski’s directorial
debut covers the story
of the "60s/’70s X-rated
rapper, Clarence Reid.
Variance Film is
releasing the movie,
starting with New York
and Los Angeles on
July 8.
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ing made documentary features about chapters in the lives of
John Lennon, James Brown and Brian Wilson. “There are dif-
ferent storytelling challenges. As a screenwriter, we talk about
emotional truth and in documentaries it’s literal truth. You can
compress time and characters in a biopicin a way that you can’t
in a documentary.”

The current crop of proposed biopics could enhance aware-
ness and value of the artist’s catalogs—crucial for those acts
whose songs wouldn’t otherwise be licensed.

Hinging on the Carell film being made or the documentary
released, Lambert plans to get his father’s music back in print,
especially a newly pressed vinyl version of his lone 1972 solo
album, “Bags and Things.” “The Drummer” not only brings
attention to Wilson’s 1977 album “Pacific Ocean Blue,” which
Sony Legacy reissued two years ago, but also gives Rosenberger
a shot at issuing unreleased solo tracks, quite possibly on the
label he recently launched, Omnivore Recordings. The Scat-

WHO'S WHO

Eightvery busy
synch licensing execs

NATASHA BALDWIN
@tashbaldwin

Imagem Music Group

Group VP of synchs and creative
services

Catalog highlights: Rodgers &
Hammerstein, Phil Collins, Steve
Reich, the Temper Trap, M.LA.

MICHELLE BELCHER
Primary Wave Music
West Coast GM/head of film & TV

RON BROITMAN

Warner/Chappell Music

Senior VP/head of synchronization
Catalog highlights: George & Ira
Gershwin, Gamble & Huff, Radiohead,
Muse, Katy Perry

WENDE CROWLEY

Sony/ATV Music Publishing

VP of film & TV music

Catalog highlights: The Beatles, Lady
Gaga, Jerry Leiber & Mike Stoller,
Taylor Swift

BRIAN LAMBERT

Universal Music Publishing Group
Senior VP of film/TV music

Catalog highlights: Elton John, Bon

BRIAN MONACO

EMI Music Publishing

Executive VP of sales and strategic
marketing

Catalog highlights: Kanye West,
Beyoncé, Jay-Z, Alicia Keys, Stargate

ED RAZZANO

BMG Chrysalis

VP of film & TV and catalog marketing
Catalog highlights: The Black Eyed
Peas, MGMT, john Legend, Carly
Simon, Duran Duran

SARA WALKER

Ultra International Music Publishing
Senior director of licensing and
synchronization

Catalog highlights: Nirvana,
Aerosmith, Def Leppard, Hall & Oates,
Steve Earle

man John film would take advantage of two catalogs at EMI:
Larkin’s European hits like “Scatman (Ski-Ba-Bop-Ba-Dop-
Bop)” and the songs of Jimmy McHugh, owned by McHugh
Music, that Larkin would’ve played as a jazz pianist.

Biopics once required a star or at least a hot newcomer to
play a legend to get a green light—Kurt Russell as Elvis Pres-
ley, Lou Diamond Phillips as Ritchie Valens or Tom Cruise as
Phil Spector (a film that Cameron Crowe conceived in the late
'90s but abandoned about eight years ago). “Walk the Line,” the
2005 Johnny Cash/June Carter story starring Joaquin Phoenix
and Reese Witherspoon—and the all-time highest-grossing
musical biopic at $119.5 million—reinvigorated interest in
such superstar stories as James Brown and the Beach Boys, but
those films never materialized.

Instead, during the last several years cult artists have been
the focus of biopics, many of which target niche audiences. This
year’s lone biopic with a release date, “Gainsbourg: A Hero,”
follows that pattern: The French film, which made $12 million
in Europe, targets hipsters and Francophiles enthralled by
singer/songwriter Serge Gainsbourg’s work in the '60s and "70s.

Other movies benefit from well-documented stories. GK
Films’ King says he has seen the “jersey Boys” musical more
than 20 times in at least five different cities. “It's pure enter-
tainment,” he says. “We have to capture the essence of the mu-
sical but tell the story slightly differently. This is ‘Goodfellas’
with good music.”

The story of Tupac Shakur, which Morgan Creek is doing
with Antoine Fuqua directing and the hip-hop superstar’s
mother Afeni Shakur Davis executive-producing, is a much

Jovi, Adele, Mary J. Blige, Eminem

Catalog highlights: Sandy “Vee”
Wilhelm, deadmau5, Pitbull, Kaskade,
Benny Benassi

talked-about property. No one has been cast as the rapper—un-
knowns are being considered, and Soulja Boy told MTV he was
asked to audition—but it could be in motion by summer’s end.

Such a nonfictional hip-hop story might be attractive to film
financiers. The semifictional “8 Mile,” starring Eminem, was
budgeted at $40 million and pulled in $116.7 million domes-
tically in 2002. The 2006 film “Get Rich or Die Tryin’,” loosely
based on the life of 50 Cent, had a worldwide gross of $46 mil-
lion and a production budget of $38 million. “Notorious” (2009),
about murdered star Christopher “the Notorious B.I1.G.” Wal-
lace, pulled in more money at the box office—$36.8 million in
the United States, according to figures tallied by Box Office
Mojo—than any other musical biopic of the last five years. But
rap, despite the success of “8 Mile,” is still considered a niche
subject for many distributors.

Box-office results can be confusing in terms of what the pub-
lic wants to see: “Ray,” released in October 2004 after director
Taylor Hackford spent 16 years researching the film, wrangling
the rights for it and annually apologizing to Charles about it fail-
ing to secure financing, earned $75.3 million at the U.S. box of-
fice and earned Jamie Foxx an Academy Award. But Kevin Spacey’s
Bobby Darin project, “Beyond the Sea,” which started with di-
rector Barry Levinson in 1986 and wound up in Spacey’s hands
in 1997, made only $6.3 million.

“These days you are either below $10 million or above $80 mil-
lion,” says Randall Miller, who's directing and producing the Wil-
son biopic and writing one about CBG B club owner Hilly Kristal.
“That's not to say you can’t have a quality film and good actors,
just that you need to be really frugal.” Translation: You need the

VARIOUS ARTISTS,
“REJOICE AND
SHOUT”: Magnolia
Pictures will release
director Don McGlynn’s
“definitive history of
gospel music” on June
17. The film—featuring
interviews with Smokey
Robinson, Mavis
Staples, Ira Tucker and
others, plus archival
footage of such legends
as Mahalia Jackson and
Sister Rosetta Tharpe—
played the festival circuit
in 2010, including the
Seattle and San Francisco
international film fests
and BAMcinemaFEST
in Brooklyn.

JOHNNIE JOHNSON,
“JOHNNIE BE
GOODE”: Art
Holliday’s documentary
on the pianist who first
hired Chuck Berry and
then played on all his
hits is nearing
postproduction. The
film, executive-produced
by the late George
Hickenlooper, will be
heavy on interviews with
such rockers as the
Rolling Stones and Eric
Clapton as it attempts to
set straight the Berry-
Johnson story.

FOO FIGHTERS, PHIL OCHS, THE SWELL DENNIS LAMBERT, PETER GREEN,
“BACK AND “THERE BUT FOR SEASON, “OF ALL THE “THE PETER GREEN
FORTH”: Screened at FORTUNE?”: Kenneth “THE SWELL THINGS”: The STORY—MAN OF
South by Southwestand ~ Bower’s documentaryon ~ SEASON?”: The 90- chronicle of a’70s/°80s THE WORLD”: The
in theaters across the the '60s folk singer minute black-and-white songwriter/producer story of the eccentric
United States and pulled in $250,000 from  film directed by Nick rising from obscurity to Fleetwood Mac co-
United Kingdom inearly  exclusive theatrical rtuns ~ August-Perna, Chris perform in 2007 in the founder—and one of
April, James Moll's film between December and Dapkins and Carlo Philippines where his rock’s greatest

will be released on DVD May. First Run Features Mirabella-Davis made its  lone solo album had guitarists—has been
June 13. will release it on DVD world premiere at the been a hit for three kicking around since

July 19.

Tribeca Film Festival in
April. The movie, which
doesn’t yet have
distribution, captures
the romance and
breakup of Glen
Hansard and Marketa
Irglova.

decades. Still without
distribution after more
than two years, Warner
Bros. owns the rights to
make a scripted version
of the story.
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2009 and still isn’t
available in the United
States. Aspect Films was
selling the documentary
at Cannes. —PG
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“Hero”

rship: In recent years, cult artists like French

musician SERGE GAINSBOURG, pictured here with
English actress/singer JANE BIRKIN, have been the
focus of biopics. Playing the pair in “Gainsbourg: A Hero”
are ERIC ELMOSNINO and LUCY GORDON (inset).

full cooperation of rights-holders to keep music costs down.
ABKCO’s Klein says that the combination of his holdings and the
blessing of the Cooke family ensures that “this story is going to
be told. It will not get lost in turnaround. We're not beholden to
anyone—a rare position to be in.” He intends to fund the movie,
having already financed a script that he’s taken to directors.

“I don't think I'll ever do a biopic [again],” “Ray” star Foxx
told Billboard while promoting the recently released animated
film “Rio,” “unless something fantastic is happening with Mar-
vin Gaye.” It'll take superhuman effort to get the Gaye story
told in full. Interest in his tale dates back more than 25 years
when biographer David Ritz, author of the Gaye autobiogra-
phy “Divided Soul,” first optioned the book to Motown.

“Marvin’s affairs were a mess when he died,” says Ritz, who

says he hasn't had any input in the many proposed films on the
soul singer’s life. The latest Gaye iteration, based on reports
fromn U.K. trade publication Screen Daily, has Julien Temple di-
recting a version of the story that covers the artist’s years in Eu-
rope when he was working on his final album, “Midnight Love.”

Focusing on a specific moment in an artist’s life helps keep
music licensing costs to a miniinum. Such a tack was taken for
“Nowhere Boy,” the 2009 biopic about John Lennon’s childhood
and teen years. A similar film has been proposed about Bob Mar-
ley’s year in London that would somehow be inade without the
songs from his albums at the time—*“Exodus” and “Kaya”"—due
to the Marley family’s disinterest in the film.

“Somuch people want to capitalize,” Ziggy Marley says about
some of the proposals regarding his father. The Marley family

has tabled biopic offers for now, choosing to support a docu-
mentary by Kevin MacDonald (“Last King of Scotland”) for Steve
Bing's company Shangri-La.

“The documentary is from us—a much closer look at Bob’s
life because of my personal involvement,” Marley adds. “Other
people might do something, but that’s not our thing. One day
there might be a biopic but that’s one day, not right now.”

Halfa decade ago, ideas for a Marley biopichad such names
as Foxx, Lauryn Hill and Warner Bros. floating around, while

REAL HITS—
MADE-UP
STORIES

‘The Bodyguard.” ‘A Star Is
Born® Are In Motion, Bul
‘Rock Of Ages’ Leads Pack Of
Music-Driven Fietion

Beyond the healthy number of true-life stories
in development, there’s a growing number of
films in which the music is familiar—but the story
is fiction. Leading the rush is “Rock of Ages,”
the Broadway musical packed with *80s hair-
band hits, power ballads and hard rock. Adam
Shankman's adaptation for New Line was sched-
uled to begin shooting in late May in and around
Miami. Tom Cruise, the first major star to be cast,
appears with Catherine Zeta-Jones, Russell
Brand, Paul Giamatti, Bryan Cranston, Mary J.
Blige and Alec Baldwin. New Line plans to re-
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lease “Rock of Ages” on June 1,2012.

Remakes of “The Bodyguard” and “A Star Is
Born” are on the table at Warner Bros. Jeremiah
Friedman and Nick Palmer were brought in to
write the “Bodyguard” script in February, up-
dating the story to focus on Internet stalkers.
No talent is attached. In January, Warner Bros.
announced it was moving forward with are-
make of “A Star Is Born” with Clint Eastwood
directing Beyoncé. The idea of remaking the
musical has been kicking around the Burbank,
Calif,, studio for years, with such names as Joel
Schumacher and Will Smith being attached.
Eastwood has to first complete another biopic,
one about former FBI chief J. Edgar Hoover, be-
fore starting a film that has been made three
times (in 1937, with Janet Gaynor; 1954 with Judy
Garland; and 1976 with Barbra Streisand).

“It’s a dream come true,” Beyoncé told Bill-
board. “Clint Eastwood is clearly the absolute
best, and I’'m so honored and humbled. | was in
no rush to do another movie unless it was the
right film, and | didn’t even want to touch ‘A Star

Is Born’ unless it was with him. [ actually learned
that this project was in existence, and kind of
claimed it. | want to get to work right now.”

A film based on the Kinks’ 1976 concept album
“Schoolboys in Disgrace” got a kick in the pants
atthe Cannes Film Market when Warp Films an-
nounced it had enrolled in the project. Ray Davies
wrote the music and is an executive producer.
Jack White is in talks to rerecord the music.

&
show*Roek gk Ages” will
star such.names as To
Cruise, Russeéll Bran
' ary J.Blige..
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Howard Gertler and Tim Perell are producing;
Bobcat Goldthwait is the director.

In the United Kingdom, “Trainspotting” au-
thor Irvine Welshis directing “DJs,” a black com-
edy set in the late-’80s world of raves. In pro-
duction now, the film stars Scottish actors Robert
Carlyle and Dougray Scott. Exile Media Group
promises a soundtrack of classic dance anthems.

“This Must Be the Place,” which takes its title
from a Talking Heads song, opened
to mixed reaction at the end of the
Cannes Film Festival in May. A fic-
tional story, it stars Sean Pennasa
Goth rocker who re-emerges after
30 years in seclusion and physically
resembles the Cure’s Robert Smith.
David Byrne scored the film andre-
ceived an assist from Will Oldham
on the lyrics, but it also features a
Byrne concert scene in which he
performs the title track. It won an
award at the festival for its human-
ist values. —PG
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a Gaye film was in the hands of Sony Pictures and Crowe, who
spent nearly four years attempting to bring the singer’s life to
the screen. Ultimately, projected box-office numbers were
deemed insufficient to cover the production costs of the Gaye
film, which included a significant number of synch licenses,
according to sources with knowledge of the project.

“A lot of 1960s movies have misfired,” says filmmaker Ken-
neth Bowser, whose documentary about folk singer Phil Ochs,
“There But for Fortune,” was made with the help of the artist’s
family and finished last year with the financial support of con-
cert promoter Michael Cohl. The film cost $1 million to pro-
duce with nearly two-thirds of the money covering music and
archival footage. At one point Bowser attempted to go the biopic
route. “Sean Penn tried to get a script out of the story—and |
think it can still be done—but it’s very difficult,” Bowser says.

When music plays a crucial role, whether it’s the Joy Divi-
sion film “Control”; the fact-based “24 Hour Party People” about
the rave scene in Manchester, England; or the fictional Oscar
winner “Crazy Heart,” music decisions were made early at the
script level. That's the inverse of most fictional films, where
the budget is used up and the money offered for synch licenses
can reach laughable lows.

One way that independent filinmakers and documentarians
avoid significant upfront costs is by acquiring “festival rights” to
songs. These rights allow for the showing of a film at festivals or
for small screenings for little to no money for the music. Fees are
then negotiated for the songs. For fictional films, the music used
for festival screenings is often replaced once the picture is picked
up. The 2009 movie “Precious” is an example of such usage.

Festival rights are a significant money-saver for a film like
“Of All the Things,” laden with pop hits from the *70s and '80s.

But when the financing is found, the movie shotand the film
finally released, “[biopics] are great performance vehicles for
actors,” Rosenberger says. “These are the kinds of movies that
make people want to buy soundtracks.”

-
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‘CARS 2’ FRONT-RUNNER
IN SLOW SUMMER FOR

SOUNDTRACKS

Music Supervisors: Only Oscar Contenders
Will Receive The Attention To Musical Detail
Of *Crazy Heart” And ‘Burlesque’

If a soundtrack aside from “Cars 2”
leads the charts this summer, it will
come out of left field—all of this year’s
tent poles and sequels are score-driven.
The “Cars 2” soundtrack comes out
June 14—10 days before the film’s re-
lease—and appears to have an open
field until November, when the next edi-
tion of the “Twilight” saga, “Breaking
Dawn—Part 1,” is released. Alvin & the
Chipmunks, who have become a sound-
track powerhouse, hit theaters Dec. 11
with “Chip-Wrecked,” which would
make the squeaky trio’s latest a com-
mon item on holiday gift lists.

The centerpiece of the “Cars 2’ sound-
trackis a duet featuring Brad Paisley and
Robbie Williams on Paisley’s “Collision of
Worlds.” The country artist has two
songs on the soundtrack, in addition to
Weezer’s cover of the Cars’ “You Might
Think” and an original from composer
Michael Giacchino, “Mon Coeur Fait
Vroum” (My Heart Goes Vroom), sung
by French singer/songwriter Bénabar.

Late spring proved particularly tepid.
The soundtracks to the two biggest films
of the season—*“Rio” and “Fast 5”—have
stalled out of the gate despite pullingin
more than $120 million each at the box

office, according to Box Office Mojo. “Rio”
(Interscope), featuring artists like Will.i.am
and Jamie Foxx, has sold 20,000 copies
in six weeks, according to Nielsen Sound-
Scan; “Fast 5” (ABKCO), featuring such
artists as Busta Rhymes and Don Omar,
moved 19,000 in two weeks. Neither has
delivered asingle. The “Bridesmaids”
soundtrack, which came out May 10 and
doesn’t feature any new music, sold next
to nothinginits first week, thoughit pro-
vided a bump for Wilson Phillips’ 21-year-
old hit “Hold On” as a digital download.

“Rio” and “Cars 2” will likely prove that
record labels aren’t high on the lists of
producers’ marketing partners these
days, as Fox and Disney, respectively,
reach out to countless consumer prod-
uct manufacturers. “Rio” had 80-plus
partners to promote the film, one of which
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The queen, onscreen: Queen
of Gospel MAHALIA
JACKSON will be portrayed
by “American Idol” victor
FANTASIA BARRINO (inset).

was paint company Benjamin Moore, and
“Cars 2,” according to License Global
magazine, is “the largest licensed mer-
chandise program of the year.”

Inthis era of soundtracks selling only
when they feature original recordings,
name performers or a Disney connec-
tion, the list of films with ashot at a run
onthe charts this summer is limited. As
budgets for songs continue to drop, it’s
likely that only off-center romantic
comedies will be soundtrack contend-
ers,among them “Love, Wedding, Mar-
riage,” “Our Idiot Brother,” “Friends With
Benefits” and “I Melt With You.” Several
music supervisors express privately a
concern that only potential Academy
Award contenders will receive the sort
of attention to musical detail found in
“Crazy Heart” and “Burlesque.”

Rather than bringing in star musical
acts, the summer’s popcorn fareis dom-
inated by orchestral work. “X-Men First
Class” has Henry Jackman'’s score; “Trans-
formers: Dark of the Moon” is Steve
Jablonsky; “Green Lantern” has James
Newton Howard and covers of early rock
tunes; and Harry Gregson-Williams is
scoring “Cowboys and Aliens.”

Next summer should be amuch
different story with the arrival of
two proven performers in the music
department. “Menin Black 3”ison
the 2012 schedule for Memorial Day
and the fourth edition of “Spider-
Man” unspools July 3. Add to that
the “Rock of Ages” soundtrack—
that should arrive around Memorial
Day as well. —PG
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Japan’s live music business is suffering.
Artists are canceling gigs amid nuclear
jitters. BY rRoB scHwARTZ

ore than two months after
the March 11 earthquake
and tsunami that devastated
northeastern Japan, safety
concerns over the crippled
Fukushima Daiichi nuclear
power plant continue to haunt the country.

Making matters worse, Tokyo Electric Power,
the operator of the Fukushima plant, has un-
dermined public confidence by its mishan-
dling of the crisis, waiting until May to admit
that three of the plant’s reactors had suffered
fuel meltdowns.

Amid concerns about radiation leaks, the
number of international visitors to Japan plum-
meted 62.5% in April from a year earlier, after
plunging 50.3% in March, according to pre-
liminary estimates by the Japan National
Tourism Organization.

Touring artists are among the would-be visi-
tors who have opted to stay away. So even as Justin
Bieber’s manager Scooter Braun tweets, “Okay
.. .nextstop forme. . . #Japan” (May 16), inter-
national acts continue to cancel live perform-
ances and tours despite assurances of safety from
both the local musicindustry and international
governments, specifically the United States and
Canada. The city of Tokyo, which is more than
160 miles from Fukushima, is functioning nor-
mally, as are other major touring destinations
even further away from the stricken area, includ-
ing Osaka, Nagoya and Fukuoka.

Despite the normalcy, music executives in
Japan have been fielding an avalanche of queries
from artists and managers worldwide. “We
wouldn’t ask international acts to come here if
18 |
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there was any danger,” Universal Music Japan
(UM]) managing director Kimi Kato says. “But
the truth is, Tokyo is safe now.”

Clubs in general, like Shibuya’s Womb, are
functioning. The iconic dance space hosted well-
known techno D] Richie Hawtin on May 4 fora
special event whose intention was to promote
the need for foreign artists and tourism to re-
turn to the country. Indeed, in the last four to
six weeks, a number of international acts have
canceled or rescheduled their Japan tour legs or
appearances. Among them: Avril Lavigne, Beady
Eye, Toto, Jack Johnson, Donovan Frankenre-
iter, Gruff Rhys, Anthrax and Hellyeah.

Thetruth s, there hasn’tbeen an increase in
radiation in Tokyo for more than a month.
Japanese Foreign Minister Takeaki Matsumoto
wrote in the International Herald Tribune on
May 1, “In Tokyo . . . the level of radiation has
never reached a point at which it would affect
human health.” Radiation readings taken dur-
ing the last 30 days in Tokyo at the NHK World
newsroom, the global English-language news
channel on Japan’s national broadcaster NHK,
have been virtually the same—0.08 microsiev-
erts per hour—very low background radiation
for a major metropolis.

The U.S. State Department issued a state-
ment in April saying that “the assessment of
experts from the United States Nuclear Regu-
latory Commission, the Department of Energy
and the unanimous opinion of U.S. scientific
experts on the ground in Japan that the health
and safety risks to areas outside of the 50-mile
radius of the Fukushima Daiichi nuclear power
plant are very low.”

Even the Citizens Nuclear Information Cen-
ter in Tokyo, which has campaigned against
nuclear power in Japan for 35 years, told Bill-
board that “there is no immediate danger to
Tokyo. We don’t discourage people from com-
ing here from overseas, especially for short pe-
riods of time.”

Still, the belated disclosures by Tokyo Elec-
tric Power about meltdowns at three of the Fuku-
shima plant’s reactors have raised fresh
concerns—whether warranted or not—that the
situation may be worse than the power com-
pany is letting on.

“Many promoters in Japan have been hithard
financially,” says Masato Kitaguchi, executive di-
rector/COO of Hanshin Contents Link, pub-
lisher of Billboard Japan and operator of Billboard
Live venues in Tokyo and Osaka. And Massy
Hayashi, president of H.I1.P. Hayashi Interna-

tional Promotion, a leading promoter in Japan,
adds, “For any company having your income and
cash flow frozen for one month is a very serious
and damaging situation.”

Industry insiders suggest that businesses
with long-term ties to international music feel
abandoned by the sudden shunning of Japan
despite the danger having passed. “While few
people would openly criticize bands that cancel
shows, I think many people in Japan are disap-
pointed by it,” says Keith Cahoon, former CEO
of Tower Japan and present CEO of Tokyo-based
Hotwire Publishing. “Cyndi Lauper arrived the
day of the earthquake, still played her shows,
donated money to the recovery and even sang
with people at the airport waiting for delayed
flights. She’s being celebrated as a hero in
Japan.” Lauper told Billboard, “I stayed in [apan
because it was the right thing to do and because

JAPAN' TOSHIFUMI KITAMURA/AFP/GETTY IMAGES
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we were safe. We were far away from the nu-
clear accidents that were happening because of
the earthquake.”

But Lauper’s reasonable attitude appears to
be the exception for international acts.

At the fashionable Shibuya headquarters of
Creativeman Productions, a leading promoter
of international tours in Japan, the compact of-
fice hums with its everyday efficiency—Dbut
there’s a distinct and unusual atmosphere of
gravity. Shibuya is one of the busiest of Tokyo’s
23 wards, and president Naoki Shimizu, one of
the most buoyant characters in the local music
industry, seems a bit discouraged.

“Itwas understandable that international acts
canceled their shows immediately after the dis-
aster,” he says. “But | was disappointed when
the cancellations continued through April. That
shows that people didn’t work hard to find out

After the storm:

Two womenwalk past

o 'cherr'x blossoms on
April 18,in the tsunami-
ravaged-city of Otsuchi,
Iwate prefecture.

what was really happening in japan, even though
they do business with the country.” Lavigne, who
was scheduled for the first performance of a
Japan tour on May 17, canceled all dates.

Soine artists have decided to push forward.
Ne-Yo went ahead with his Creativeman-
promoted, three-city tour that ran March 21-27.
There were donation boxes at the shows, and he
also sold wristbands for charity. “He raised about
$60,000,” Shimizu says, “which was delivered
to those in need. I'm grateful to him for keep-
ing the dates and raising money.”

It's a complex situation. Bieber, for example,
faced a reported “mutiny” from his crew—they
didn’t want to go to Japan. TMZ reported on
May 5 that Bieber’s crew was refusing to come
to Japan and UM]’s Kato confirmed that had
been the case, though he added that people fi-
nally accepted that Japan was safe. Bieber ar-

rived in Japan for a show at Osaka Zepp on May
17, followed by a May 19 show at Tokyo’s Nip-
pon Budokan.

Braun didn’t comment on the reports about
Bieber’s crew, but confirmed that his team made
sure things were safe for everyone. “We spoke
to the embassies,” he said before he made the
journey. “We spoke to radiation specialists, spoke
to the U.S. government, the Canadian govern-
ment, the Japanese government. We spoketo . . .
a couple of professors who specialize in radia-
tion who are familiar with what's going on there.
We felt like we got the answers we needed.

But Bieber’s decision highlights issues that
go beyond the artists.

“What | learned is that there are more people
than just the artists involved in the decision to
cancel shows,” Shimizu says. “Not only do man-
agers and crew have a say in things, but family
members also tend to worry.” He also notes that
some venues—Ilike Tokyo’s Zepp and Studio
Coast, for example—dropped their cancellation
fees in March due to the natural disaster, but ad-
mits that the continued nixing of shows has taken
a toll. “Famous venues, like Nippon Budokan,
are owned by big companies, so they have no
problem,” Shimizu says. “But small ones, like
clubs, are suffering a lot, and some of them have
had to fold.”

Johnnie “Fingers” Moylett, a producer at
Smash, a major promoter of international con-
certs in Japan, takes this point further. “The quake
effected all business right across Japan. But .
it’s had a domino effect on businesses that rely
oninternational and domestic acts—the venues,
rental companies, hotels, transport and the like
have all been affected.”

Sebastian Mair, president of Japan-based
consultancy Music Solutions in Tokyo, is
acutely aware of the difficulties. “I hope there
won'’t be strained relations between Japanese
promoters and international bands and man-

16'90 or not to go:
AVRIL LAVIGNE
called off a tour of
Japan scheduled for
May; NE-YO (below)
went ahead witha
three-city Japan
tour in late March.

agement over how this situation was handled.”
He adds that international acts may have to do
their part in the future: “You have to think the
discussion may come to international artists
taking lower fees to help compensate for the
losses now.”

There's a sense among some in the indus-
try that their government failed them. “Not
only those in the music industry but every
Japanese citizen feels disappointed in the gov-
ernment’s handling of the situation,” UM]’s
Kato says. After echoing that sentiment, Shi-
mizu adds, “[The Democratic Party of Japan]
wasn’t mature enough to handle this crisis. It's
their first time in power and they hadn’t been
there very long.”

Moylett is hopeful. “Artists [we work with]
have understood the situation and most offered
a desire to support in some way. They naturally
were nervous at first because of the over-egged
coverage, but are beginning now to under-
stand.” Both Smash, which puts on the longest-
running summer fest in Japan Fuji Rock
Festival, and Creativeman, which runs the two-
day, multicity Summer Sonic event, say that
their summer fests won't be affected. All book-
ings have been confirmed.

“The dangers [ for Tokyo] have been resolved
but the message hasn't gotten out yet,” Hanshin
Contents Link’s Kitaguchi says. “When artists
like Lady Gaga start coming to Japan, foreign
media will get the word out that Japan is safe
again. It's important that international acts start
coming back, and encouraging their fans—and
the nation—to get back on its feet.” .

Rob Schwartz is reporting from Tokyo.

“t was
disappointed”:
Creativeman
president
NAOKI
SHIMIZU
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Besties: BR EY SPEARS
and RIHANNA just after
their exuberant, raucous
opening performance/
pillow fight (inset) atithe
2011 Billboard Music Awards.
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“THE BILLBOARD MUSIC AWARDS
ARE BACK!”

With that simple one-liner, ABC introduced
the return of the legendary franchise tothe MGM
Grand Arena in Las Vegas on May 22. And by
the end of the telecast, hosted by “Hangover 11"
star Ken Jeong, there was absolutely no doubt.

Packed with surprises and unforgettable mo-
ments, the Billboard Music Awards won the
night’s ratings crown.

The telecast dominated the ratings across
the board in key demographics, drawinga 2.9
among adults 18-49, translating to more than
3.8 million viewers (see story, page 29). The
evening’s head-turning highlights ranged from
Britney Spears delivering a pair of unexpected
performances with Rihanna and Nicki Minaj
to an airborne Cee Lo Green performing on a
levitating piano. Not to mention Beyoncé re-
ceiving the Billboard Millennium Award after
a jaw-dropping, first-ever performance of her
latest single, “Run the World (Girls).”

Eminem and Justin Bieber reigned as the
night’s big winners. Bieber led the pack with
seven awards, followed by Eminem, who took
six. (The rapper’s trophies—including top
artist, top male artist and top Billboard 200
album—weren’t presented during the tele-
cast.) In addition to the Billboard.com Fan
Favorite Award, Bieber took home prizes in
such chart-based categories as top new artist
and top pop album. Receiving a standing ova-
tion as he accepted his new artist honor,
Bieber thanked his mother and fans, noting,
“Every day is crazy, getting to make so many
people smile.”

Joining Eminem and Bieber in the winner’s
circle was Taylor Swift, who was part of a six-
way tie for second place with Rihanna, Lady
Gaga, Usher, Mumford & Sons and Taio Cruz,
who each won three trophies. Swift, whose
wins included top Billboard 200 artist and top
country artist, told the audience, “The impact
of an album determined by fans just gave me
another reason to be completely in love with
you.” The evening’s additional winners
included Lady Antebellum, Bruno Mars and
the Black Eyed Peas. (For a complete list of
winners, see page 27.)

“What's special about a Billboard Music
Award is that it’s a true fan award,” Billboard
editorial director Bill Werde says. “It's about the
people who purchase music, listen to the radio

PHOTOGRAPHS BY.

BILLBOARD MUSIC AWARDS RETURN
FOR FIRSTTIME SINCE 2006: ROCK VEGAS
AND ABC; WINTHE NIGHT IN RATINGS;
BOASTICONIC PERFORMANCES; HOST
AND HONOR ASTOUNDING LIST OF
CHARTTOPPERS AND LEGENDS
BY JASON LIPSHTUTZ & GAIL MITCHELL

and buy concert tickets. It represents a goal
achieved: the contact between artists and fans.”

In addition to celebrating today’s hottestacts,
the Billboard Music Awards paid tribute to mu-
sical legends. Beyoncé fit snugly into both cat-
egories as she performed her kinetic single,
“Run the World (Girls).” In an ambitious un-
dertaking, the singer performed againsta blank
white screen in synch with various video im-
ages, then was joined by a host of black-clad,
flag-bearing dancers. Prior to her show-stop-
ping performance, she was saluted with a black-
and-white video montage featuring Barbra
Streisand, Bono, Lady Gaga, Stevie Wonder and
Michelle Obama, as well as her father Mathew
Knowles and mother Tina, who presented the
Millennium Award to her daughter.

U2 also received a special salute by earning
this year’s top touring artist award with its record-
breaking 360° tour. And Billboard Icon Award

Army of me:
BEYOMNCE
performing “Rup
the World (Girls)."
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honoree Neil Diamond capped the night by per-
forming two of his classics, “Sweet Caroline”
and “America.” On accepting the award, Dia-
mond said, “1 don’t know exactly what it means
to be an icon, but 1 always wanted to be one.”

Even before Rihanna—dressed in a white
dominatrix outfit complete with over-the-knee
boots—emerged to the throbbing beat of her
hit “S&M,” the mood inside the sold-out MGM
Grand Arena was electric. Then when Spears—
clad similarly in black and sporting matching
bunny ears—hit the stage to join Rihanna in
their remix of the song, the arena erupted in a
deafening roar. Ten years after rocking the
BBMA stage with “I'm a Slave 4 U,” Spears later
teamed with Nicki Minaj for a reworking of her
own hit single, “Till the World Ends,” after the
latter performed her latest pop-inflected track,
“Super Bass.”

Overall, the ceremony showcased a diverse

MUSIC AWARDS
WRAP-UP

NE-YO

mix of musical stars who dazzled the crowd.
The lineup included country acts Lady Antebel-
lum and Keith Urban; pop breakouts Taio Cruz
and Ke$ha, whose dramatic drop from the arena
rafters during her performance of “Animal”/
“Blow” elicited gasps from the audience; pop-
rockers OneRepublic; and the Black Eyed Peas,
who ripped through an energetic medley of hits.
Cee Lo performed a medley as well—including
“Bright Lights, Bigger City” and “Forget You”—
on a swirling, suspended piano.

The Billboard Music Awards were also packed
with other unique onstage collaborations: Mary
J. Blige brought out Lil Wayne for a stirring ver-
sion of her latest single, “Someone to Love Me
(Naked),” while Pitbull joined forces with Ne-
Yo and Nayer for his new hit, “Give Me Every-
thing.” Electro-pop upstarts Far*East Movement
teamed with OneRepublic’s Ryan Tedder for
“Rocketeer” and then invited Snoop Dogg on-
stage for “If I Was You (OMG).”

Presenters at the show included Kelly Row-
land, Randy Jackson, Selena Gomez, Kylie
Minogue, Trey Songz, Matthew Morrison, Keri
Hilson and Bret Michaels.

Tying the show together were the antics of
first-time host Jeong. After opening the show
with a glitzy song-and-dance alongside Minaj
and Train’s Pat Monahan, Jeong discovered his
inner Elvis with “Modern Family” star Eric
Stonestreet, played banjo with Urban and
quickly conceded to Blink-182’s Travis Barker
in a drum-off.

The awards finalists and winners were de-
termined by a combination of chart perform-
ances and social and streaming activity as
chronicled in Billboard and on Billboard.com
during the eligibility period of Feb. 28, 2010,
through March 1, 2011. The 46 award cate-
gories were based on measures provided by
Billboard’s data partners including sales data
from Nielsen SoundScan, radio airplay moni-
tored by Nielsen BDS, streaming data meas-
ured by TubeMogul and Nielsen BDS, social
media consumption gauged by Next Big Sound
and tour grosses tracked by Billboard Boxscore.

Last broadcast in December 2006, the
Billboard Music Awards were presented in part-
nership with Chevrolet and the Las Vegas Con-
vention and Visitors Authority. It also marks the
first time that ABC broadcast theevent. ...

Additional reporting by Phil Gallo.
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BILLBOARD’S MILLENNIUM
AWARD HONOREE ON POWER,
MUSIC AND INSPIRATION

BY RAY ROGERS
PHOTOGRAPH BY MASON POOLE

“Ladies, our revolution has begun!”

That declaration from Beyoncé served as introduction to
an astounding multimedia performance that brought the
house down at the May 22 Billboard Music Awards. With mind-
blowing graphics, unfurled flags and a legion of female war-
riors marching to her fierce beats, she launched into “Run
the World (Girls),” the first single from her forthcoming album,
“4.” Days later, she owned the stage on the “American Idol”
finale, performing her 2003 anthem “Crazy in Love” and de-
buting a new power ballad, “1+1.” Just 30 days away from her
album’s June 28 release, Beyoncé is set to do as her first sin-
gle declares: Run this mutha!

With that clenched fist raised high in the video for “Run the
World (Girls),” Beyoncé clearly transmits her trademark mes-
sage of female empowerment. Thisindependent woman, set
to turn the big 3-0 this year, has taken the reins of her career
like never before, and she wants it known that she’s definitely
the one calling the shots. New album “4” was created this past
year without the guidance of Mathew Knowles, her father and
longtime manager. Beyoncé announced on March 28 that the
two parted ways “on a business level.”

In this next chapter, Beyoncé certainly seems dedicated to
breaking new ground. It takes bold determinism for one of
the world’s biggest pop stars to release such a stridently un-
conventional single like the militaristic, beat-driven “Run the
World (Girls),” built upon a freaky sample from relatively ob-
scure indie fave Major Lazer’s club hit, “Pon De Floor.” That’s
just the first salvo of the unexpected collage of sonic textures
and unique song structures of her new album, which features
surprisingly edgy new collaborators like U.K. DJ/producer
Switch (one-half of Major Lazer) along with established hitmak-
ers like the-Dream. “There’s nothing safe about it,” says the-
Dream, who co-wrote Beyoncé’s career-redefining “Single
Ladies (Put a Ring on It)” and was called in to help pen her
new single. “That [kind of song treatment] would never hap-
pen with any other artist of her stature, male or female.”

Beyoncé’s longtime A&R rep, Teresa LaBarbera Whites, first
met the singer when she was 9. “She determines where the bar
is—it’sreally her own bar,” she says. LaBarbera Whites saw the
potential Beyoncé had from a very early age, and she’s not
alone. Choreographer Frank Gatson recalls being dumbfounded
when he first met 15-year-old Beyoncé. “l remember going into
the studio and seeing this young gir!l in her white terry-cloth
outfit. This beautiful girl looked me straight in the eye and in
some weird way | could just see her say, ‘OK, I'm ready to do this’
When | left the studio that day, I'll never forget it: | said, ‘I just saw
the second coming of Michael Jackson.’ All of my friends
laughed at me—but they don’t laugh anymore.”
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So let’s talk about the first single. It’s a very bold state-
ment from you.

| actually recorded it maybe, almost a year ago . . . it felt a bit
African and it felt a bit electronic and futuristic. It reminded
me of what [ love, which is mixing different cultures and things
that typically don’t go together and creating a new sound. Even
in my look, I like mixing different eras together, and instru-
ments, like we mixed a lot of live baritone sax with synths, and
it created a warmer, fuller, heavy sound. A lot of natural ele-
ments mixed with futuristic elements.

I also started off doing a lot of things . . . inspired by Fela
Kuti and his drums . . . [ worked with the band from “Felal,”
the Broadway play, for a couple of days, just to really get the feel
for the soul and the heart of that music. It eventually evolved
completely, because this was ayear-and-a-halfago. . . And then
1 heard that sample and Dream, who is amazing, started hum-
ming, “. . . girls,” and it evolved into the song it is now.

What spoke to you about that beat for the song?

It’s exciting to have bridges and bounce . . . and not the same
beat looped over and over again. It’s definitely riskier than some-
thinga bit. . . more simple. But I feel like myjob in the indus-
tryis to push the limits and [ feel like I have to constantly evolve.
[ can never be safe. 1t’s hard to create a new-sounding uptempo
[song] that people are going to love, not only in America but
around the world, or for different ages. One thing I've always
stood for is making people feel good. And hopefully, with all
the craziness that goes on in the world, those seconds at my
concert or driving on the way to work, [people] feel strong, happy.

I know as soon as I accomplish one thing, that means just
to set a higher goal. That's how I've gotten to where I am. It
hasn’t happened overnight; I've been doing this for so long.
I've been signed to my label since [ was 12 years old. I've been
putting records out for 15 years. I never feel like I've reached
my height. I know I still have far to go.

This song, it sounds like a dance song, butit’s much deeper.
When [ was doing the video, we were dancing, and I like to al-
ways dance from the inside, and . . . [ was trying to express to
all the dancers, hundreds of girls, to think about the women in
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Egypt, and think about any woman that’s been put down, think
about their mothers . . . or anyone in a bad relationship, and
dance from that place. It almost made me want to cry when I
got to the last chorus because it’s emotional.

What does power mean to you?

Power means hard work, and sacrifice. To me, setting a good
example. And not abusing your power. Still having humility
... I’ve seen a lot of people who are extremely talented, a lot
of people I admire . . . they’re amazingly strong, powerful
people that have been great examples to me. I see how you
can love your family and have a passion for other people, and
lead by example and not by fear. That’s something I always
want to do.

Talk a little more about what music means to you.

I recorded over 60 songs for this album. I have a lot of inspira-
tion from "90s R&B. Also, Earth, Wind & Fire. I listened toa lot
of DeBarge, a lot of Lionel Richie and Teena Marie. A lot of Jack-
son 5, New Edition. Florence & the Machine, Adele and Prince.
I worked with some great musicians. I wanted music, R&B or
pop, or whatever you want to call it, because I feel like good
music is good music. | don’t know what genre my album is.
There isn’t really a genre for it. But [ wanted to focus on bridges
and chord changes and chord progressions and melody. And
also add my hip-hop influences, and keep some of the aggres-
sive staccato melodies and singing as well.

I really wanted to focus on my vocal performance. I gave my-
self a lot more freedom to really belt out some of the songs. |
also have some songs that are a little more open . . . You can re-
ally focus on just my vocal performance and the lyrics. Just
bringing soul singing back . .. I used alot of my brassiness and
grittiness—some of the things in my voice that people hear
during my live performances, but not necessarily on my records.

Where does this new sense of freedom to explore
come from?

Well, I'm 29. . . going to be approaching 30. And I took overa
year off . . . saw so many shows because I traveled, and spent

“I'm excited about growing.

I've hired my

own team

of people and started

\ managing myself.”
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time with my husband. | was able to see Muse and Rage Against
the Machine, so many great bands that also inspired the album.
I never get to go to concerts. I'm always performing and tour-
ing. And some of the artists, I'd never been exposed to.

[Also], just. .. having some life experiences, and waking up
in my own bed, eating whatever I wanted and going to Broad-
way plays and going to museums and seeing documentaries.
Having time to grow as a human being really inspired me and
gave me a lot of things to pull from for thisnew album . .. I feel
like I know who | am and don’t feel like I have to put myselfin
a box. No one can define me. I can just have fun, and have the
artistic freedom to do whatever [ want.

There have been some key new business decisions in your
world—this is the first record you’re producing and re-
leasing without your longtime manager, your father.

At this point I'm taking everything my Dad taught me, that
my mother taught me—and thank God I still have the sup-
port of my family, and they have my support always—and I'm
able to do things my way. Not that [ wasn’t able to before, but
I feel like at this age, this stage of my life, | see my parents
in other businesses. My mother and I have our clothing line
together; we just sold our company. My father built his com-
pany, and my mother owns her hair salon and she builds up
that brand.

It gets to a point where you grow and there are other things
for you to do. It’s exciting for me to do this on my own and
hire my own team of people. When you've been working
with the same people for 15 years, it's not that there’s any-
thing wrong that happened, it’s just kind of a natural thing
for you [to] eventually have your own ideas. I'm excited about
growing. I’ve hired my own team of people and started man-
aging myself.

How did your father take it?
My Dad is very supportive. He's always my father. He loves me
24 |
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One for the millennium:
BEYONCE receives her
Billboard Millennium
Award from her mother,
TINA KNOWLES, andher

nephew, DANIEL JULEZ; S

right: B performing “Run
the world (G'ir!s).”

and 1love him unconditionally. I'm happy that I've gotten to where
1 am because of his support and his hard work and his brilliance.

I heard you worked with U.K. DJ/producer Switchon one
more song.
It was called “End of Time.”

What did he bring to the mix? What was the collabora-
tion like?

He brought something so modern, especially with his percus-
sion and his drums. Some of the things that he did with chop-
ping up my voice, it was really interesting. He added some great
elementsto “Run the World.” And he did something really edgy.
He's really chill and humble, and I love what he did to the songs.

Do you have any other skill sets or plans that you’re think-
ing about nurturing?

Definitely the directing and editing. I've always edited my own
videos, I've always written my video treatments . . . collaborated
with the directors. I have a passion for photography and edit-
ing and directing. But I have so many things going on, I'd have
to wait until I slow down a bit and have time to focus, because
1 don’t like to do things unless I can do them 100%.

What about acting? Isn’t there a Clint Eastwood remake
of “A Star Is Born” in your future? (See story, page 16.)
Yes, it is. I'm so—I don’t even know the words to describe it.
I'm still in shock that it's going to really happen. It's a dream
come true.

Let’s look at some of the milestones of your career.
Working with Wyclef[Jean] on [1997’s Destiny’s Child single}
“No, No, No.” | remember the first time we sang for him, and
he said, “OK, I'm going to work with these girls.” We were so
young and so green and so in awe of everything, so happy to
meet him, and [we] couldn’t wait to sing for him.

When did you realize you had a desire to perform?

I knew from . . . maybe around 8, that | got lost when | got
onstage. It was like the most comfortable hour, a place where
I could not be shy and not be aware of everything in my own
world. When [ met the girls [in Destiny’s Child], 1 fell in love
with harmony and . .. being among other women, and being
in a group with a bunch of people who had the same passions
that I had. I feel that way when I’m onstage and singing with
the girls in the band and my background singers. I love har-
mony, and I love unity.

Are there other specific moments with Destiny’s Child?

Independent Women.” | remember us winning our
Grammy [in 2001 for “Say My Name”]. That was incredi-
ble for us. [ remember “Say My Name” . . . it was such a
classic R&B song. All of that . .. fast {tempo], the melody
...thelyrics being kind of jumbled together and playing
around with the melodies in between all those fast lyrics.
It was just something that was fresh on the radio. It in-
spired a whole movement in R&B. Being a part of that
was incredible. [2003’s] “Crazy in Love,” of course. A lot
of things.

What’s the most important thing you want to communi-
cate at this point in your life as an artist?

[ want this album to make you feel love . . . all aspects of love.
Because, sometimes in relationships, you have your strug-
gles. But ultimately, | want people to feel positivity and be
able to pop in the album and escape, and feel like strong,
happy human beings. e




“Rihanna. Taylor Swift. Lady Antebellum. Justin Bieber. All the big
names won awards. But as it goes with awards shows, it was the per-
formances that made the show . . . Keith Urban. . . Mary J. Blige and
Lil Wayne . .. Beyoncé. . .rocked the place into a frenzy . . . the
event’s goings-on were heavily and hilariously tweeted.” —CNN
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“Spectacular and surprising performances. . . awards for artists who
sold the most records, had the most radio airplay or succeeded in
getting the most downloads.”
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—THE DARTMOUTH
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BEYONCE RUNS
THE WORLD

A BRILLIANTPERFORMANCE; ACCOLADES FROM
FIRSTLADY MICHELLE OBAMA, GAGA AND BONO;
ATEARY MOTHER/DAUGHTER MOMENT; ASHOUT-
OUTTOHER HUSBAND—MISS KNOWLES WINS
BILLBOARD’S MILLENNIUM AWARD

BY PHIL GALLO

On a night filled with in-ense star power, Bey-
oncé delivered the firstlive performance of her
current single, “Run the World (Girls).” The bo-
dacious sel that married technological wonder-
ment with the singer’s at1letic movementsand
an army of dancers brouzht down the house at
the sold-out MGM Grand Arena in Las Vegas.
Not to mention a metallic macramé-ish dress
that had the audience-——and Twitter—on fire.

Beyoncé was honored with the Billboard Mil-
lennium Award after her unannounced per-
formance (the news did leak, the day before)
al the May 22 awards show, which recognized
her career achievements and influence in the
music industry. Her mother, Tina Knowles,
presented the award after the audience watched
a videotape of tributes from Michelle Obama,
Lady Gaga, the-Dream, Bono, her parents and
others, all of whom spoke of the power of her
music and personatlity.

“I'm very proud of her,” Obama said, “very
proud of the woman she is and the role model
she provides to so manv women. And 1 truly
congratulate her on all her success.” Barbra
Streisand: “Great performers have a sound and
style thatis all their own end that’s why so many
people love Beyoncé. And sodo 1.”

Stevie Wonder said, “She’s able to go to many
places but keep still that class. I like that.” Ken-
neth “Babyface” Edmoads gushed, “She in-
spired me to want to be more of an artist.”
Bono’s prediction? “She makes songs that will
live forever.”

While catching her breath after the physically
strenuous performance. Beyoncé thanked her
family, current and former members of Des-
tiny’s Child and her hustand—*“1love me some
Jay-Z,” she said. And th= audience roared. He
wasinthe front row, stan ling, like everyoneelse
in the venue. Twitter seemed on the verge of
overdrive. The tags were #bbma and #Beyonce,
and itseemed tweeters couldn't type fast enough.

“Ithankall the legends who said all those beau-
tiful things to me,” Beyoncé said. “I grew up lov-
ingand admiring all the people who were on that
tape. Thisis a moment | have to soak in because
it is one of the best memories of my life.”

Her version of “Run ~he World (Girls)” fea-
tured 50 female dancers with the star’s chore-
ography synchronized to videotaped elements.
She caught and tossed a red spear; grabbed a

floating globe, put it in her mouth and then ex-
haled it out; she made lines dip and curve based
on her hand movements. Beyoncé based her
stage set on an Italian TV performance by
Lorella Cuccarini that the artist's makeup artist
had shown her on YouTube a year ago.

“Itinspired me so much,” Beyoncé told AOL
Music a few days after the awards. “The tech-
nology and concept were so genius . . . | never
worked so hard on anything in my life as that
performance for the Billboard awards.

One of the designers of Cuccarini’s video,
Kenzo Digital, worked on Beyoncé’s video
as well. “She took that idea and blew it up to
an epiclevel,” said Don Mischer Productions’
Charlie Haykel, co-executive producer of the
Billboard Music Awards. “She put her whole
team on it and the great thing about them is
they leave no stone unturned.”

During rehearsal, Beyoncé politely went back
and forth with Mischer and director Louis .
Horvilz over everything from microphone
placement to camera angles to the direction
her mother was facing when the award pres-
entation was made on a small stage in the cen-
ter of the arena.

“In the professional—and perfectionist—
way she pushes herself, she does something
like nothing you've ever seen on television,”
said Mark Bracco, VP of alternative series and
specials at ABC Entertainment. “She’s amaz-
ing. Watching her during rehearsal you saw
how difficult it was to line up with the screen
and how much she wanted it to be perfect.”

Thanks to Beyoncé’s performance and the
May 18 release of the “Run the World (Girls)”
video, the song’s digital track sales totaled
41,000 units in the week ended May 22, more
than tripling from sales of 13,000 in the prior
week, according to Nielsen SoundScan.

Billboard editorial director Bill Werde. who
participated in the booking of the show, saw
Beyoncé’s performance as a highlight ina well-
rounded night. “It’s great.” he said, “when you
can recognize a truly singular talent, in this
case Beyoncé, also give an fcon Award to Neil
Diamond for the length and stability of his ca-
reer and, at the same time, give an opportunity
to [Billboard.com/Chevrolet Cruze-ing to Las
Vegas battle of the bands winner] Gentleman
Hall—all of it breaking in real time.” oo
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“We liked [Jeong] swimming in the gondola river and harassing gondola riders at
the Venetian ... Jeong’s Flavor Flav was kind of funny, especially since he kept
yelling, ‘Not racist, not racist! ”

GENTLEMEN
PREFER WINNING

Gentlemen Hall won the Billboard.com/
Chevrolet Cruze-ing to Las Vegas battle of
the bands, earning the group a coveted
performance slot in front of a nationally
televised audience at the Billboard Music
Awards. “It was the biggest adrenaline
rush I've ever had in my life—1.21 gigawatts
right to my soul,” singer Gavin McDevitt
told Billboard.com right after the Boston
rockers’ performance of “All Our Love.”
In a live showdown on May 18 at Las

Vegas’ Fremont Street Experience, Gen-
tlemen Hall won the battle of the bands
by prevailing over sweet-voiced Californ-
ian A.J. Rafael; Seattle’s dapper Hotels;
Houston’s tireless Otenki; Charlotte, N.C.’s
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“The crowd cheered as Justin Bieber and his girlfriend Selena Gomez gave each
other a big kiss during the Billboard Awards.” =THE DAILY MAIL

Ladies’ men: PITBULL
and NE-YO (inset)
performed alongside
Vegas-style showgirls.

There, up in the sky!
CEE LO GREEN sang
a medley of songs,
including “Bright §
Lights Bigger City,” i
while airbarne.

“Love”isin (and

on) the air. MARY

J. BLIGE

performed a duet

with Lil Wayne— e

“SomeonetolLove ="M\ ,"\__

Me (Naked).” N \
f i :

|
i

Winners only:
. GENTLEMEN HALL

pes -

rocking Side by Side; and Michigan’s pop-
ish Lightning Love.

Determining the winner was a panel of
judges that included Sugar Ray’s Mark Mc-
Grath, who served as MC; Fertility Records
co-founder/president Marc Messmer; and
Billboard editorial director Bill Werde.

—Jessica Letkemann

Blown away: KE$HA
wowed the crowd
with performances of
“Animal” and “Blow.”
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DIAMOND
JUBILEE

When Neil Diamond led a
rousing audience singalong
of his classics “Sweet Car-
oline” and “America,” the
singer proved that old
school still rules. Diamond’s
spirited closing of the Bill-
board Music Awards also

chosen to receive the Bill-
board Icon Award. “Glee”
star Matthew Morrison pre-
sented the award, which
honors the cultural impact
of an artist whose extraor-
dinary talent as a creator,
writer and entertainer has
stood the test of time.

A Billboard charts main-
stay for more than 40
years, Diamond has accu-

With 17 top 10 albums—in-
cluding his first No. 1in
2008, “Home Before
Dark”—Diamond is one of
only four male artists to
scale the Billboard 200’s
top 10 in each decade
since the ’60s.

“l would’ve settled for a
top 10 record,” Diamond
said jokingly, upon accept-
ing the award. “You didn’t
have to do the whole award

il

2011

BILLBOARD MUSI
RDS WINNERS®

50 CENT AND
FLOYD MAYWEATHER JR

& “Bubblin’ hot .. .. The 2011 Billboard Music Awards. .. proved to be an interesting show with some fantastic
' performances from many of today’s hottest in the industry.”

—TECHNORATI

underscored why he was

Neil and bow:
Billboard lcon
Award honoree
NEIL DIAMOND
greets his public.

mulated 39 top 10 singles
and 18 platinum albums.

thing.”

EXECUTIVE DECISIONS

“| attended with a few writers and
managers; everyone’s initial com-
ment was the production and the per-
formances were of a fun, border-
pushing quality. The thought was,
‘Can Billboard be more cutting edge
than other shows? And is it because
it’s Vegas?’ It was great, afun experi-
ence. . .It gavethe people what they
want . . . The huge ratings show that
great songs from great songwriters
and producers still resonate with
America, and artists who deliver
these songs uniquely and cleverly are
a deep part of the American culture
... ltisinteresting to see awards that
reflect the general public’s involve-

ment with music. Being in the busi-
ness, | often think we’re disconnected
from what the good folks of the rest
of the world enjoy, or we put pop
music down as not critically impor-
tant, but really it’s more important
that everyday people find enjoyment
in the music. Song awards should be
for the artists, songwriters and pro-
ducers—the world needs to know
these amazingly talented people.”
—JOHN RUDOLPH,
CEO, BUG MUSIC

“One of the best and most creative
awards shows I've seen in years. Cee
Lo loved the BBMA experience. He

—Gail Mitchell

ARTIST AWARDS
TOP ARTIST
Eminem

TOP NEW ARTIST
Justin Bieber

TOP MALE ARTIST
Eminem

TOP FEMALE
ARTIST
Rihanna

TOP DUO/GROUP
The Black Eyed
Peas

TOPBILLBOARD
200 ARTIST
Taylor Swift

TOPHOT 100
ARTIST
Katy Perry

TOPDIGITAL
SONGS ARTIST
Katy Perry

TOP RADIO
SONGS ARTIST
Rihanna

TOP TOURING
ARTIST
U2

TOP SOCIAL
ARTIST
Justin Bieber

TOP STREAMING
ARTIST
Justin Bieber

TOP DIGITAL
MEDIA ARTIST
Justin Bieber

TOP POP ARTIST
Lady Gaga

TOP R&B ARTIST
Usher

TOP RAP ARTIST
Eminem

TOP COUNTRY
ARTIST
Taylor Swift

TOP ROCK ARTIST
Train

TOP ALTERNATIVE
ARTIST
Mumford & Sons

TOP LATIN ARTIST
Shakira

TOP DANCE/
ELECTRONIC
ARTIST

Lady Gaga

TOP CHRISTIAN
ARTIST
Chris Tomlin

SPECIAL AWARDS
MILLENNIUM
AWARD
Beyoncé

TOURING AWARD
U2

ICON AWARD
Neil Diamond

ALBUMS AWARDS
TOP BILLBOARD
200 ALBUM
Eminem,
“Recovery”

TOP POP ALBEUM
Justin Bieber, “My
World”; Katy Perry,
“Teenage Dream”
(tie)

2011
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FERGIE

TOP R&B ALBUM TOP STREAMING

Usher, “Raymond SONG (Audio)

V. Raymond” Nelly, “Just a
Dream”

TOP RAP ALBUM

Eminem, TOP STREAMING

“Recovery” SONG (Video)
Justin Bieber

TOP COUNTRY Featuring Ludacris,

ALBUM “Baby”

Taylor Swift,

“Speak Now” TOP POP SONG
Taio Cruz,

TOP ROCK ALBUM “Dynamite”

Mumford & Sons,

“Sigh No More” TOP R&B SONG

TOP ALTERNATIVE
ALBUM
Mumford & Sons,

Usher Featuring
Willi.am, “OMG”

TOP RAP SONG

“Sigh No More” Eminem Featuring
Rihanna, “Love the
TOP LATIN ALBUM Way You Lie”
Enrique Iglesias,
“Euphoria” TOP COUNTRY
SONG
TOP DANCE/ Lady Antebellum,
ELECTRONIC “Need You Now™
ALBUM
Lady Gaga, TOP ROCK SONG
“The Fame” Train, “Hey,
Soul Sister”

TOP CHRISTIAN

ALBUM TOP ALTERNATIVE
Skillet, “Awake” SONG
Neon Trees,
SONG AWARDS “Animal”
TOPHOT 100
SONG TOP LATIN SONG
Taio Cruz, Shakira Featuring
“Dynamite” Freshlyground,
“Waka Waka (This
TOP DIGITAL Time for Africa)”
SONG
Taio Cruz, TOP DANCE SONG
“Dynamite” Edward Maya &
Vika Jigulina,
TOP RADIO SONG “Stereo Love”
Bruno Mars,
“Just the Way TOP CHRISTIAN
You Are” SONG
Chris Tomlin,
“Qur God”

appreciates Richard Beckman and
the producers giving him the ability
to express his creative genius. In ad-
dition to Cee Lo’s groundbreaking
performance. . .1thought Beyoncé’s
performance was unbelievable . . .
creatively, athletically and magically
outstanding. | liked the fact that there
were only a few high-profile awards—
it made them more meaningful.”
—LARRY MESTEL, PARTNER/
CEO, PRIMARY WAVE MUSIC

“This was a home-run show. The
artists who performed had a blast
and the whole atmosphere was re-
laxed and playful. There’s such a
need for these successful artists to
be seen live on TV performing the
smashes the public love. Not You-

Tube or Vevo—but the real thing. Be-
yoncé stole the show with her ex-
traordinary performance. Taio Cruz
won the biggest singalong reaction
to the 5 million-selling monster that
is “Dynamite,” proving that the song
and artist deserved the specific
awards won. And the U2 arrival just

sealed the show.”
—DAVID MASSEY, PRESIDENT,
MERCURY RECORDS

“The show was really well-produced,
exciting for the artists. They really
enjoyed it, and they really appreci-
ated the fan involvement aspect.
Many of the artists were thanking
fans from the stage. | was impressed
with the ratings. | was at the last Bill-
board Awards—we had Janet Jack-

JUNE 4, 2011

son. It needed an overhaul in a
sense. | think next year will be
great. The label groups will be
even more involved now that they
see what it is. | really enjoyed the
Rihanna and Britney perform-
ance—a great opening moment.”
—STEVE BARTELS, PRESIDENT/

COO, ISLAND DEF JAM

“The Billboard Music Awards was
a fun and enjoyable experience
with a nice selection of artists and
presenters. | was grateful that
there were no long speeches or
lengthy video montages and trib-
utes. The ratings reflect America’s
same sentiments.”

—MELISSA LONNER, SENIOR

PRODUCER, NBC’S “TODAY”

www.billboard.biz | 27

SELENA GOMEZ



“Musicians weren’t the only ones jn the spotlight during the show. ‘Modern Family’

“On a host scale of James Franco to Neil Patrick Harris, [Ken Jeong] ranked some-
where in the ‘acceptable’ range, especially when he reverted to the slightly gross
humor we all love.” —ENTERTAINMENT WEEKLY

[star] Eric Stonestreet was debazzling as an Elvis impersonator, along with master
of ceremonies Ken Jeong.” -—THE INSIDER

BBMAs— =
BACKSTAG

STARS HAVE A LAUGH
GIVETHANKS AND SHARE
ASPIRATIONS

BY PHIL GALLO

Behind the scenes at the 2011 Billboard Music Awards, win-
ners got face to face with the media during the show while pre-

senters and performers found a place to hang out before entering
the arena. Randy Jackson, who between his TV and producing
jobs seems to know everyone in the music industry, truly held
court in the hour that preceded the show. The “American Idol”
host greeted Taio Cruz, members of Far*East Movement, back-
ground singers and even a few members of the production crew
with bear hugs and hearty handshakes. A few more highlights
from all the backstage banter:

Snoop Dogg heard part of a question thrown his way and

he responded with a piercing “Is that Robin Leach?” In-

deed, the “Lifestyles of the Rich and Famous” host-turned-

Las Vegas newspaper columnist was inquiring about the

MC'’s hairstyle. It didn’t matter. Snoop immediately
launched into a spot-on imitation of Leach’s over-the-top
‘Lifestyles” introduction, rattling off his own accomplishments
in a thick Australian accent that had the press room convuls-
ing with laughter.

THE BLACK'EYED PEAS

PAUL
McGUINNESS
TALKS ‘CONCERT
- PEOPLE'—AND
MARY J.’S BBMA
PERFORMANCE

U2 manager/business partner Paul
McGuinness has long been an integral
part of the band’s success, and with !
the group winning a touring Biliboard Billboard's BILL WERDE
Music Award, performing on the g;%rlla\gléﬁIZNnﬁaEl;asger
“American Idol” finale and relaunch-

ing the most successful tour of all time,

U2 made a surprise visit backstage after winning the

top touring artistaward. “It'sa magic trick,” Bono said,

addressing how the band’s team made the 360° tour feel

mtimate in stadiums. The Edge added, “Thinkingabout

how many people came to the shows—7 million—I still
can’t get iy head around that figure.” Bono mentioned that
the band continues to work on new material. “There are lots of
U2albums,” he said. “Why would they want another one? We're
in the laboratory experimenting.”

Ofthe seven Billboard Music Awards Justin Bieber won,
he was most proud of earning top new artist. “The best
ioment,” he said, “was seeing my mom’s eyes and how
proud sheis.”

Taylor Swift explained her approach to her upcoming
tour: “Telling a story is one of my favorite things to do.
[The show has] lots of moving parts. There are elements
of surprise, pyro, very theatrical parts—Ilots of fun stuff
that | finally get to do . . . We went on a song-by-song

= D

basis to make each special.” Swift, who added three Billboard
Music Awards to the staggering number of honors she’s won
in her short career, said, “I love being at these all-genre awards
shows . . . I still freak out when my name is called. Fans have
done it all for me.”

It seems performers are always asked in the press room
who they’d like 1o collaborate with. Among the answers:
Bieber picked Jay-Z and Will.i.am; Swift said she’d like
to co-write with Bruno Mars; Snoop was adamant about
Sade; and Pitbull concluded his list with the late Celia

&5

McGuinness and the band are as busy
as ever. Billboard editorial director Bill
Werde spoke with McGuinness about
the ever-changing state of the music
business, as well as the significance of
U2’s newest achievement.

—Alex Chapman

Congratulations on winning the top
touring artist award. what does that
mean to the band?

It’s more important to be the best
than the biggest, but | think they’ve
managed to do both.

I don’t think you get to be the biggest
unless you’re the best, really.
By the end of this tour, we’ll have

grossed three-quarters of a billion
dollars. But the really important figure
to me is the number of people that
will have seen it, which is well over 7
million. That number is bigger than
anything anyone has ever done be-
fore. And it kind of shows what’s hap~
penedin. . .the shiftin the musicin-
dustry, away from recorded music.
There was a time when peopleinthe
record companies used to look down
on the concert people, a little bit as if
they were like circus folks.

Like live music was a secondhand
operation.

It’s changed enormously, and the
record companies are trying to figure

out how to monetize what they make,
and Lhope that will be achieved even-
tually. Morally, it’s very clear to me
what has happened. These multimil-
lion-dollarindustries have been built
on the back of free content from the
movie studios, from the record com-
panies, and that’s not fair. | wish the
people that got the money would
share it. Otherwise, we’re going to
have a very impoverished music in-
dustry in the years to come.

What was your favorite moment of
the show?

| haven’t seen much of the show,
but | saw Mary J. Blige and that was
brilliant. soe

Cruz—he wants to incorporate one of her recordings into one

of his songs. ove
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1 RANDY JACKSON

TRAVIS BARKER WITH HIS KIDS
(L-R).ATIANA DE LA HOYA, LANDON BARKER AND ALABAMA BARKER 3

“It was a. .. mountain of memorable moments, from a mid-air spinning piano created by illusionist David Copper-
field ... with Cee Lo Green at the controls.. .. to an S&M decked-out pillow fight between Britney Spears and Rihanna
... Show director Lou J. Horvitz . . . was tight-lipped about the budget .. . he would only say it was ‘huge for TV’ He

used 18 cameras for the three-hour telecast and a crew of 300.”

TAYLOR SWIFT
[¥rain’s PAT MONAHA

KEN JEONG and
NICKI MINAJ

" . ‘
TAIO CRUZ with

“Glee” star MATTHEW
MORRISON -

AWARDS 2012?

—THE LAS VEGAS SUN

BILLBOARD MUSIC

'WE'LL BRING IT
BACK NEXT YEAR

PLUS: BEHIND THE MAGIC
MOMENTS OFTHE 2011 BBMASs

BY PIIL GALLO

The idea to revive the Billboard Music Awards began lasi sum-
mer. A May airdate was selected in December. Teams al Don
Mischer Productions, ABC and Billboard parent company
Prometheus Global Media began booking talent and dis-
cussing performances.

“At the beginning of the season and TV year, we saw room
for a musical eventin May,” says Mark Bracco, VP of alterna-
tive series and specials at ABC Entertainment. “It appeared
to be a good time to get artists promoting summer tours and
new singles, and | think we were right, based on the response
we got [rom the music community. This is a good time to get
artists out.”

Britney Spears was among the artists who appeared on the
telecast with a tour to promote. Her two appearances were late
additions, her presence not even noted on the show’s call sheets
or rehearsal schedule. In the end, her duets with Rihanna
(“S&M”) and tour mate Nicki Minaj (“Till the End of the World”)
were among the most chatted-about.

“The process for the creative elements starts with the artist,”
says Don Mischer Productions’ Charlie Haykel, co-executive
producer of the Billboard Music Awards. “The artist has the vi-
sion, the perspective, and we have the task of figuring out, How
do we do this? How do we make this as true as possible to the
artist’s vision? You want a ‘wow’ factor.”

Some moments, though, you just can’t produce—the justin
Bieber/Selena Gomez kiss (while in the audience) or Eric Stone-
street singing “Sweet Caroline.” In the end, Haykel says, quot-
ing veteran Academy Awards producer Gil Cates, “You have to

MAJORRATINGS)
DEMOGRAPHIC VICTORY

The Billboard Music Awards’ May 22 return to TV was
successful, guiding ABC to wins across the board in the
important demographic races. Held at Las Vegas' MGM
Grand Garden Arena, the show drew its biggest audi-
ence since 2003 and improved on 2006’s numbers, the |
last year it was staged. The three-hour telecast was
watched by 4.1 million viewers in the 25-54 demographic
and by 3.9 million viewers in the coveted 18-49 demo,
according to Nielsen. Overall, an average of 7.9 million
viewers waiched the show.

The audience tuning in to the Billboard Music Awards
rose to more than 9.4 million viewers during the 9:00-9:30
p.m. slol. It was also the most-watched show between 8
p.m. and 9:30 p.m. The telecast dominaied the season fi-
¢ nale of NBC's “Celebrity Apprentice” by 7% in the 18-49

 demo and by 76% in adults 18-34. Phil Gallo

'\\;, NICKi MINAJ

£

r

MUSIC AWARDS
WRAP-UP

U2’s THE.EDGE
and BONO with
JUSTIN BIEBER

and WILL.LAM

have the awards gods smile on you. We just create an environ-
ment where stuff can happen.

“Our ambition was to create an award show based on actual
success and not opinion—focusing on the empirical,”
Prometheus Global Media CEO Richard Beckman says, “a show
that moved, covered different musical styles and didn’t take it-
selftoo seriously. We wanted to elevate the level of the show, to
make artists happy so they’d enjoy the experience. That trans-
lated into tremendous energy in the room. All the artists I spoke
with after the show said it was the most fun they’d had at an
awards show in years.”

And as far as 20122 “We’ll bring it back next year,” Beckman
says. “We’re committed to becoming a staple of television.”

Haykel describes some of the night's visual spectacles and
how they came together:

Cee Lo Green, flying and spinning: “He was inspired by a
video of Keith Emerson in the 1970s. We had an A-team on our
staff and one of the benefits of being in Vegas is that there are
a lot of companies that make [aerial equipment]. | worked in
the control booth but 1 went out into the house for that one be-
cause | wanted to see the audience. When it levitated it was
cool; when it started to spin, people were surprised; and they
went crazy when it moved vertically.”

Ke$ha, soaring: “She came to us with a really creative idea
from two Australian designers. She wanted lasers to make an
impression from the get-go, swoop down and then have a lot
of fun.

Rihanna with Spears: “They brought that to the table, and
they pulled it together. No one was expecting it—there was a
roar of the crowd when Rihanna started and they went insane
when they [saw] Britney.”

Mary J. Blige and Lil Wayne: “Blige was passionateabout the
song. Wayne had a gig the night before so he flew in on show
day. We're used to people coming in late so we designed a set
that was similar to the video. They pulled it off with minimal
rehearsal because they're two pros.”

Minaj in the opening number with host Ken Jeong, and
performing “Super Bass”: “The level of commitiment she put
into the opening number elevated [it]. She did the same thing
with her stage show for [“Super Bass”].”

Neil Diamond singing “Sweet Caroline” and “America”:
“When he started the songeveryone was immediately into it. We
always joke that we love a choir and froma production standpoint,
it elevated the show. We want people to leave humming a song,
feeling energized. The choir gave Neil a chance to take the song
to another level—that is the magic of Don Mischer.’ .
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KRISTIN BURNS

BY DEBORAH EVANS PRICE

MUSIC CITY MAGIC _

Dave Stewart Spends
A Week In Nashville
And Delivers A Gem

From his legendary work with Eurythmics to his
recent collaboration with Stevie Nicks on her lat-
est album, “In Your Dreams,” Dave Stewart has
had a reputation for capturing magic in the stu-
dio. He does itagain on his new album, “The Black-
bird Diaries,” due Aug. 23 on Weapons of Mass
Entertainment/Surfdog Records/Razor & Tie.

Recorded in Nashville at John and Martina
McBride’s Blackbird Studio, Stewart’s 12-song
set features guest appearances by Nicks, Martina
McBride, Colbie Callait and the Secret Sisters.
The Grammy Award-winning veteran British
artist/writer/producer decided to record his new
project in Nashville after visiting the McBrides.

“l'ended up just falling in love with the whole
idea of Nashville and the whole idea of recording
there,” says Stewart, 58. “Two weeks after [ met
Johnand Martina, 1 flew back and started record-
ing the album, but [ forgot that I didn’t have any
songs, so | had to write them all on the spot.’

The album was recorded in less than a week.
“Tt was five days and nights, but the nights were
mostly drinking vodka,” he says. “There wasn't
a lot of recording going on.”

Stewart credits John McBride, who mixed the
album, with helping him assemble a stellar band
of studio musicians, including guitarist Tom
Bukovac, drummer Chad Cromwell, bassist
Michael Rhodes, steel guitarist Dan Dugmore
and Mike Rojas on piano.

“] feltat home and people just accepted me as
somebody who was one of them,” says Stewart,
who during his 30-year career has worked with
Mick Jagger, Bono, B.B. King, Tom Petty and
many others. “1 know people who have gone to
Nashville to make albums and come with some
idea of making a country album, but I didn’t go
with any idea of that in my head. 1 just came be-
cause | was drawn towards it, and while I was
writing songs on the spot, I just let it happen. It's
got this weird mixture, like an Englishman land-
ingin a country, blues and rock atmosphere, but
it has kind of a quirky side to it too.”

“Cheaper Than Free,” his duet with Nicks, is
included on both their albums and was inspired
by a comment from actress Reese Witherspoon.

An Engliéhman in Nashville:
DAVE STEWART

® O
“People have gone to Nashville to make
albums and come with some idea of
making a country album, butI didn’t go
with any idea of that in my head.”

—DAVE STEWART

“Reese Witherspoon was in the studio watch-
ing me and Stevie record, and when I said I was
coming to Nashville for the first time she said,
‘Oh, youcan stay inmy condo,” ” Stewart recalls.
“Stevie said, ‘Yeah, that would be cheap,” and
Reese said, ‘What's cheaper than free?” I turned
around and said, ‘Hey, that’s a great song,” and
Stevie and [ wrote it.”

Stewart says closing track “Country Wine,”
featuring the Secret Sisters, was inspired by his
Nashville experience. As he was finishing the
album, he realized he hadn’t written a country
song. “I couldn’t believe I'd been in Nashville
with all these great country players and didn’t
write one country song, so 15 minutes later [ came
out with ‘Country Wine,” ” he says. “This is how
Nashville made me feel. We all sang it and played
it live together and that was the end of the album.
It’s like a sweet little end to the story.”

Fans who visit his website, DaveStewart.com,
can view the trailer for an upcoming film based
on “The Blackbird Diaries.” The clip features Joss
Stone and Diane Birch. “We've been using this
video to supplement our online press and mar-
keting initiatives, as it's a fantastic introduction
to the album,” Razor & Tie product mmanager
Matthew Amoroso says. “It gives an interesting
look into Dave’s world of songwriting—not to
mention it's fun to watch Dave, Joss and Diane
Birch cut their acting teeth.”

In addition to “Diaries” and co-writing and
producing Nicks' album, Stewart co-wrote and
co-produced Stone’s latest record. He has also
written a musical adaptation of the 1990 Patrick
Swayze/Demi Moore/Whoopi Goldberg film
“Ghost” with writer/producer Glen Ballard.

“That's been a very big success in Manchester
[England] and now it’s moving to the West End
of London to open in June,” Stewart says. “I'm
flying over for the premiere. I think next fall prob-
ably is the time it will open on Broadway.”

In the meantime, Stewart is busy promoting
“Diaries” with media appearances stateside. The
album, Amoroso says, “will find a home with a
wide demographicof listeners. Whether it’s older
fans of Dave’s previous work with the Eurythmics
to younger fans just discovering classic artists
like Tom Petty, Dire Straits, Warren Zevon and
Bob Dylan, anyore with an ear for well-written
rock’n’roll will love this album. oo
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ARETHA FRANKLIN
A Woman Falling Out of
Love

Producers: various

Aretha’s Records

Release Date: May 3

It’s been a long time since
we’ve had new music from
the Queen of Soul—eight
years since “So Damn Hap-
py.” not counting her 2008
Christmas album. And Frank-
lin's unspecified health issues
of the past year have only
added to the anticipation for
her new Walmart-exclusive
set, "A Woman Falling Out of
Love.” The good news is that
she’s still in good form.
Franklin’s legendary voice is
robust and still merits r-e-s-
p-e-c-t, particularly on the
emotive gospel tracks “New
Day” and “Faithful,” the lat-
ter a duet with fellow Gram-
my Award winner Karen
Clark-Sheard. Franklin—who
penned three songs on the
album and produced five—
also turns in a lusty rendition
of B.B. King’'s “Sweet Six-
teen” and offers a moving
take onthe theme from “The
Way We Were” (featuring
Ronald Isley). But the track
“Theme From a Summer
Place” is rendered a bit hokey
by spoken parts. Elsewhere,

BOORER T. JONES

TINIE TEMPAH

Disc-Overy

Producers: various

Capitol Records

Release Date: May 17

This young English MC first drew
notice as a member of the United
Kingdom’s hipster-beloved grime scene. Several years
later, though, Tinie Tempah has more or less become
Britain’s B.0.B, churning out radio-bait singles with
catchy, sung hooks and pop-rap production values.
Last year his major-label debut, “Disc-Overy,” was one
of England’s biggest commercial hits. Now the album
arrives on U.S. shores equipped with three bonus
tracks clearly designed to repeat the trick here: “Till
I’'m Gone” pairs Tempah with rapper Wiz Khalifa over a
sparkly groove produced by duo Stargate, who also
helmed the moody “Love Suicide” (featuring Ester
Dean). For “So Addicted” the rapper recruited knob-
twiddler Boi-1da (Drake, Eminem). Even without those
U.S.-only cuts, “Disc-Overy” seems well-suited for an
American breakthrough, though you sometimes wish
Tempah sounded like he was having more fun on his
ascent. Only “Miami 2 Ibiza,” an appealingly trashy coi-
laboration with Swedish House Mafia, shakes loose the
stink of uncut ambition.—MW
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“How Long I've Waited,” “Put
It Back Together Again” and
the smoky "When Two Be-
come One” follow a polished,
contemporary path. And her
presidential inaugural ar-
rangement of the bonus
track "My Country 'Tis of
Thee” is a souvenir of a late-
career high point.—GG
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BOOKER T. JONES

The Road From Memphis
Producers: Booker 7. Jones,
Ahmir “?uestlove” Thompson,

Rob Schnapf

Anti-

Release Date: May 10

A slap of organ-driven funk that captures Booker T. Jones
in a tighter setting than 2009 Anti- debut “Potato Hole,”
new album “The Road From Memphis” is as forward-
thinking as it is a tribute to his days leading Stax Records
house band the MG’s. The Roots drummer Ahmir “?uest-
love” Thompson, guitarist Captain Kirk Douglas and
bassist Owen Biddle assume the roles of Al Jackson,
Steve Cropper and Duck Dunn (respectively) in keeping
the tracks—most of them Jones compositions—focused
and intense, particularly on album highlights “Walking
Papers” and “The Vamp.” Guest vocalists deliver impres-
sive results, especially the National’s Matt Berninger, who
duets with Sharon Jones on the smooth groove of
“Representing Memphis.” My Morning Jacket’s Jim
James and Lou Reed blend well on “Progress” despite
their lack of traditional soul power. Confident perform-
ances and the richness in Jones’ organ playing, along
with Rob Schnapf’s balanced and artful mix, give the
album muscle, even with the dicey decision to cover
Gnarls Barkley’s “Crazy.”—PG
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MUSIQ SOULCHILD
MusiqlnTheMagiq
Producers: various

Atlantic Records

Release Date: May 3

“Now that I'm grown and I'm
sexy ... I'm ready for a
change,” Musiqg Soulchild tells
listeners early on his sixth
album, “MusiginTheMagiqg.”
And there are changes afoot
in these 12 songs. Still steep-
ed in neo-soul stylings and a
smooth, organic kind of
buoyancy, the Philadelphia-
bred singer/songwriter
spends most of the set pledg-
ing devotion and fidelity. For
instance, a chance encounter
with a hottie at the gas sta-
tion on "single” finds him
driving away with only mild
regret because his true love
is back at home. And when
things turn rocky on “back-
towhere” and “dowehaveto,”
he’s all about making it right
rather than moving on. Musiqg
certainly makes it all sound
right, from the club-tilted sin-
gle "anything” (featuring
Swizz Beatz) to the Motown-
style bounce of “lovecon-
tract.” Other noteworthy mo-
ments include the slick pop
crossover of “waitingstill,” the
soulful glide of the John Leg-
end-assisted “silver&gold”
and an assortment of siow
jams ("sayido,” "medicine"”).

Maturing but hardly mellow-
ing, Musiq Soulchild’s cre-
dentials remain admirably
intact.—GG

SARAH FIMM

Near Infinite Possibility
Producer: David Baron
Sarah Fimm

Release Date: May 5

We always knew that Sarah

Fimm—consummate song-
writer, enchanting singer/pi-
anist—could jam in her own
vibrant, transcendent kind of
way. But the steadfastly inde-
pendent artist has let her
inner rock child loose on new
album “Near Infinite Possibil-
ity,” as her atmospheric
soundscapes now throb and
undulate with a new emphasis
on guitar, percussion and

JENNIFER LOPEZ

Love?

Producers: various

Island Def Jam

Release Date: May 3

Buoyed by her job as the most dis-
cerning (and yes, beautiful) judge on “American Idol,”
Jennifer Lopez returns to the music spotlight with an
album whose greatest strength, despite its title, lies in
its precision: its actual sound, thematic diversity and the
way it translates this now-41-year-old pop star’s talents
to 2011. Lopez was among the first to believably unite
hip-hop, dance and pop, and the stable of hitmakers on
“Love?” presents the artist with her best genre-mixing
material in years. Not surprisingly, it leans most heavily
on tension-building, four-on-the-floor productions, but
there’s also delicious R&B release to be found in songs
like the-Dream-crafted bonus track “Take Care” and “I'm
Into You” (featuring Lil Wayne). There are a few mis-
steps: “Good Hit” is overwrought and echoes Nicki Minaj
too closely, and the Lady Gaga contributions—“Hyp-
notico” and “Invading My Mind”—sound like possible
discarded tracks from the forthcoming “Born This Way.”
But “Love?” almost always plays to Lopez’s strengths,
and when it does, it’s a success.—MH

tempo. Classic influences
from Led Zeppelin, Pink Floyd
and Heart appear on the
songs “Say No More,” “Disap-
pear” (which closes with a
Hendrix-esque solo) and “Up
From Dust.” She also touches
on old-school progressive
rock with “Flames” and
“Morning Time"” while rumi-
nating on higher conscious-
ness and emotional paralysis.
Although every cut is a wor-
thy listen, the track “Every-
thing Becomes Whole"” is the
clear champion: Its propulsive
beat and Fimm's ardent per-
formance indicate that it
would be a fiery trip indeed if
she decides to take a longer
detour through alternative
rock territory.—CT

DENNIS COFFEY
Dennis Coffey

Producer: A/ Sutton

Strut Records

Release Date: April 26

Save for his 1971 instrumental
hit “Scorpio,” Dennis Coffey'’s
name is probably best-known
to funk and soul aficionados.
He does, after all, have a Hall
of Fame session résumé, pri-
marily with Motown (the wah-
wah on the Temptations’
“Cloud Nine” is on the tip of
that iceberg)—but also with
luminaries from Funkadelic to
Quincy Jones and Barbra
Streisand. Coffey's first album
in five years shows that at 70
years old he can still shred
with the ferocity of Steve Vai
and Joe Satriani. And mix
those six-string fireworks with
the cool taste of a true Funk
Brother. “Dennis Coffey” cov-
ers all of those bases by mix-
ing original instrumentals—
including the shagadelic “7th
Galaxy” and the feisty “Miss
Miilie”—with an army of guest
vocalists joining for songs
Coffey originally played on.
Among them are Parliament's
“All Your Goodies Are Gone”
(with Mayer Hawthorne),
Cold Fact’s “Only Good for
Conversation” (with Paolo
Nutini) and 100 Proof (Aged
in Soul)'s “Somebody’s Been
Sleeping in My Bed” (with the
BellRays’ Lisa Kekaula). All
that makes for a revelatory
set that should shine some
overdue spotlight on this un-
sung hero.—GG
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Fallen Angels (3:44)
Producer: Josh Abraham
Writers: various
Publishers: various

BLACK VEIL BRIDES

Anyone who’s caught an earful of

Black Veil Brides through the years, especially 2010’s
“We Stitch These Wounds,” won’t be surprised by the
large-scale soundscape of this first blast from the
forthcoming “Set the World on Fire.” Fusing biblical
mythology with the quintet’s penchant for encourag-
ing affirmations—“Take joy in who you are,” “We only
want to be ourselves”—%“Fallen Angels” powers along
with tight, melodic punk/metal precision. After a big
drumbeat and chant worthy of Def Leppard, the song
takes off at full gallop, with twin guitar leads giving
way to Andy Six’s throaty growl.
anthemic battle cry—“We scream! We shout!”"—and
guitarist Jake Pitts lets loose on a solo section that
wouldn’t sound out of place in a vintage Deep Purple
or Iron Maiden song. This will certainly heat up antic-
ipation for when “Fire” arrives June 14.—GG
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The chorus is an

CURRENS$Y

#JetsGo (3:12)

Producer: Rahki

Writers: S. Franklin, C. Smith
Publishers: Jets Life
Publishing (BMI), Producer
Pizza Publishing (ASCAP)
Asylum/Warner Bros. Records
Using a hashtag in asong title
sounds like a shameless pro-
motional gimmick, but it
makes sense for Curren$y,
the New Orleans rapper who
has built a cult following

through hip-hop blogs and
mixtapes. “#JetsGo” illus-
trates how Curren$y and his
crew, the Jets, enjoy video-
games, other men’s girl-
friends and an endless
amount of weed with a re-
laxed coolness in place of the
typical braggadocio of hip-
hop. Despite the levity of his
subject matter and a lush,
dreamy backdrop, Curren$y
delivers his rhymes with care
and only breaks for a chorus
once. He raps, “Me and your

girl just up on the set/Play-
ing ‘Black Ops,’ let her drive
my Chevy box to the corner
store/Rocking Adidas flip-
flops and some J.Crew argyle
socks/Now watch them

my rims up.” His many Twit-
ter followers might call that
#tJetlife.—EN

DANCE/ELECTRONICA
JUNIOR BOYS
Banana Ripple (9:15)
Producers: Junior Boys
Writer: J. Greenspan
Publisher: Domino Publishing
Domino

Most bands don’t choose the
dense, nine-minute closer
from their new album as a
lead single. Yet unlike Junior
Boys, who specialize in late-
night electronica, most bands
aren’t capable of crafting a
nine-minute jam that can hold
attention spans for its entirety.
With “Banana Ripple” (from
their upcoming “It's All True”
album), Canada’'s resident
dancefloor experts have
thrown commercial logic out
the window in order to follow
their ass-shaking muse. Je-
remy Greenspan and Matt
Didemus layer on surefire
boogie tricks—synth bass

‘ JORDIN SPARKS

I Am Woman (3:31)

Producers: Ryan Tedder, inflo
Writers: R. Tedder, D. Josiah, A. Pierre
Publishers: various

19 Entertainment/Jive Records

The first two singles released from
Jordin Sparks’ last album, 2009’s “Battlefield,” repre-
sented a drastic songwriting change from the vulnerabil-
ity featured on early hits “Tattoo” and “No Air”:
“Battlefield” and ¥S.0.5. (Let the Music Play)” were more
confident, but also less personal representations of the
pop force Sparks can be. New single “I Am Woman” fol-
lows in the same vein as a stirring call to arms with a com-
mendable message—and a disappointing lack of the
charisma that the 2i-year-old clearly possesses. Ryan
Tedder and Inflo’s production revs up in the chorus, with
bombastic drums accompanying Sparks’ proclamation,
“m a woman, I’'m a woman, yes | am/Ain’t nobody else
can do it quite like we can.” Unfortunately, the verses
don’t allow Sparks to celebrate her femininity in detail,
instead opting to discuss stilettos and “the laws of attrac-
tion.” Sparks’ forthcoming third album heralds a welcome
return, but “I Am Woman” lacks the personality that
helped her win “American ldol” in 2007.—JL

LUKE BRYAN
Country Girl
(Shake [t for Me)
(3:47)

Producers: Mark
Bright, Jeff
Stevens

Writers: L. Bryan,
D. Davidson
Publishers: various
Capitol Nashville
Country music is a
genre that’s heavy
on story lines, but
it’s also known for

such lighthearted

fare as Trace Adkins’ “Honky Tonk Badonkadonk” and Tim McGraw’s “i Like It, | Love
It.” While “Country Girl (Shake It for Me)” doesn’t carry the gravity of Luke Bryan’s
previous hit “Do |,” an ode to a relationship on the edge, or “The Car in Front of Me,”
which deals with the death of a loved one, the singer/songwriter’s latest is still a tasty
treat. The track is heavy on bass and light on the lyrics (the title says it all), but that’s
not necessarily a bad thing. Thanks to the addition of producer Mark Bright, who
works here with Bryan's longtime producer Jeff Stevens, Bryan's fiddle- and banjo-J

laden thumper is destined to be a club, concert and cruising favorite.—KT

pulses, chopped guitars,
drum loops, strobe-light keys,
digitized horn stabs—but the

mix stays slick and unclut-
tered. “No, you'll never see
me,” emotes a mysterious
falsetto floating over a fluffy
disco beat. Perhaps the lis-
tener can’t actually see them,
but it's unmistakably the
good old Boys behind the
boards.—RR

| POP |

MATT NATHANSON
Faster (3:28)

Producers: Mark Weinberg,
Matt Nathanson

Writers: M. Weinberg,

M. Nathanson

Publishers: various
Vanguard Records

“You're so delicious/You're
so soft/Sweet on the tip of
my tongue/You taste like
sunlight/And strawberry
bubble gum.” No, those

aren't the lyrics of a new Brit-
ney Spears single—they're a
few lines in Matt Nathanson’s
“Faster,” the first single from
upcoming album “Modern
Love.” Spring is certainly a
proper time to debut this up-
beat melody, which is laced
with rock, pop and folk ele-
ments. Nathanson previously
gained prominence through
TV and commercial synchs,
and the catchy refrain of
‘Faster” sounds like the ideal
soundtrack for a ubiquitous
ad. With its joyful trumpet-
ing and quirky lyrics reminis-
cent of Jason Mraz’s hits, the
tune has the listener pictur

ing him- or herself frolicking
in a field—preferably with a
special someone who smells
like strawberry bubble
gum.—AK
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BY PHIL GALLO

It Was Written

Bravo’s ‘Platinum Hit’ Seeks To Turn Songwriters

Into Reality TV Stars

BC Universal’s Bravo cable network
N has found its success in competition
shows by making stars out of the
magic-makers behind the curtain. Chefs
whose names still appear in small print on
menus, fashion designers without a personal
label and hair stylists will soon be joined by
yetanother group of creatives working behind
the scenes: songwriters.

“Platinum Hit,” a 10-episode songwriting
competition that premieres May 30, assembles
12 unknown songwriters competing to win a
music publishing deal with Sony/ATV and a
recording deal with Sony’s Jive/RCA label. The
competitors have backgrounds in multiple gen-
res—country, pop, R&B, hip-hop—and “Plat-
inum Hit” forces them to work in areas foreign
to their experience.

“We relish the creative process,” says Shari
Levins, the show’s senior VP of production at
Bravo. “This felt very much [like] our signature
shows—we’re not afraid to show people being
as different as they are, and the judges are great
and credible.” Singer/songwriter Jewel serves
ashostanda judge, and former “American ldol”
judge Kara DioGuardi heads a rotating panel of
established artists that includes Leona Lewis,
Natasha Bedingfield, Donna Summer, Jermaine
Dupriand Taio Cruz. RCA/]ive Label Group sen-
ior VP of A&R Keith Naftaly is a recurring judge.

In each episode, contestants are given asong-
writing task. The judges select a few winnersand
then create teams to finish and then perform the
song. In the premiere, the challenge is to write
a chorus about Los Angeles in a half hour, from
which four hooks are selected and teams of three
complete the tune. “Collaborations are essential
to the show,” Jewel says. “[t’s a battle of ideas to
a complete song. The awkward moments that
[arise during the collaborative process] are es-
sential to making it watchable.”
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Jewel and DioGuardi say the real-life nature
of the tasks were the reasons they were attracted
to the show. Both describe the life of being a
collaborator in very specific terms—meeting
your new partner at 11 a.m. and finishing a
song before lunch and a few more by quitting
time—and say the show serves as a wake-up
call for contestants.

“The songwriters we have use more inspira-
tion than craft,” says DioGuardi, a co-writer on
Ashlee Simpson’s “Pieces of Me” and Christina
Aguilera’s “Ain’t No Other Man,” who is cur-
rently working with a number of country artists.

In the premiere, contestants’ eyes roll when
one of them semi-melodically shouts “love it or
hate it” with little sense of craft or emotion. But
to DioGuardi, the catchphrase was much more
of a winner than any of the other earnest
melodies reminiscent of Billy Joel, Elton John
or modern country.

“The concepts are the big thing—a genius title
thatexpresses an idea or emotion that you would
notordinarily say,” DioGuardi says, mentioning
Katy Perry’s “E.T.” and Ke$ha’s “Blow” as exam-
ples. She adds that one song that came out of the
collaborations was strong enough to be consid-
ered for pop singer Charice’s second full-length
album. But it didn’t make the cut.

“Platinum Hit” was shot last winter by True
Entertainment and is one of six new shows air-
ingon Bravo this summer. Glenda Hersh, Steven
Weinstock, Evan Bogart, Tim Bogart, Faye Sta-
pleton and Marvin V. Acuna are the program’s
executive producers.

Like all competition shows, “Platinum Hit”
will dismiss contestants, but the premiere sup-
plied by Bravo didn’t include the final scene,
and Jewel was hesitant to share the show’s good-
bye line. But she did hint that it might go some-
thing like this: “Songwriting is a hit or a miss.
That was a miss.” sos

SWEET HOME ALABAMA

Alabama returns to the top spot on Billboard’s
Hot Country Songs chart, as Brad Paisley’s
“Old Alabama,” on which the group is featured,
ascends 2-1.

Alabama hadlast reigned with “Reckless” the
week of Nov. 27, 1993. The group’s 17-year, six-
month and one-week gap between toppers is
the chart’s second-longest after Elvis Presley,
who waited 19 years, two months and two weeks
between “Jailhouse Rock” (1957) and “Moody
Blue” (1977). Alabama passes Buck Owens, who
logged a 16-year, three-month span between his

No. Is “Made in Japan” in 1972 and “Streets of
Bakersfield,” with Dwight Yoakam, in 1988.

“Old Alabama” marks Alabama’s 33rd Hot
Country Songs No. 1. (The track’s bridge bor-
rows the chorus of Alabama’s sixth No. 1, “Moun-
tain Music,” which topped the May 1, 1982, chart.)

For Paisley, “Old Alabama” is his 17th Hot
Country Songs No. 1, tying him with Kenny
Chesney for most leaders on the ranking since
Dec. 11,1999, when Paisley spent his first week
at the summit with “He Didn’t Have to Be.”

—Gary Trust

Breakfast jam: BRAD
PAISLEY (second from
left) and members of
ALABAMA performing
on ABC’s “Good Morning
America” on May 24.

g?;:JgY O.1s ARTIST NO. 1SPAN
Here’s alook at 44 George Strait 1982-2009
Hige=tEath 40 Conway Twitty 1968-86
the most No. 1s
in the 67-year 38 Merle Haggard 1967-88
history of 35 Ronnie Milsap 1974-89
Billboard’s Hot 33 Alabama 1980-2011
Country Songs 29 Charlie Pride 1969-83
S 28 Eddy Arnold 1947-68
26 Alan Jackson 1991-2010
25 Dolly Parton 1971-2006
24 Reba McEntire 1983-2011
24 Tim McGraw 1994-201
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In the director’s chair:

KATE BUSH

“We approached ‘Direc-
tor’s Cut’ as being new ma-
terial and we approached it
with excitement and enthu-
siasm for being able to go
into the marketplace with
new Kate Bush music,” EMI
Music VP of label services
Michael Roe says. “If you
know Kate Bush’s catalog,
you’ll understand right
away the difference be-
tween this music and the
songs on ‘Sensual World’
and ‘Red Shoes.””

Roe credits strong sup-
port from several BBC radio
stations, including adult
contemporary-formatted
BBC Radio 2 and BBC 6
Music, as being key sales
drivers behind the album’s
impressive chart bow. High-
profile interviews with
Bush in such U.K. publica-
tions as music magazine

¢/l BY RICHARD SMIRKE

A Lea

gue

Of Her Own

Kate Bush Hits Big In The U.K. With ‘Director’s Cut’

Three decades after scoring
her first hit, Kate Bush is
once again troubling the top
of the U.K. charts.
“Director’s Cut,” the
British singer’s first studio

through her label Fish Peo-
ple, debuted at No. 2 on the
U.K. albums chart on May
22 with first-week sales of
34,800, according to the Of-
ficial Charts Co. The 11-

rial from Bush’s 1989 stu-
dio set, “The Sensual
World,” and 1993's “The
Red Shoes”—is Bush’s 10th
U.K. top 10.

Though released on Fish

long association with EM]
through a global services
deal, in which the major
will handle sales, distribu-
tion and marketing in most
European territories. For
the United Kingdom and
other key markets, EMI
partnered with Bush's own
creative team—which in-
cludes former EMI Music
worldwide vice chairman
David Munns and one-time
Warner Music senior exec-
utive Matthieu Lauriot-Pre-
vost—to implement a
comprehensive marketing
strategy that focused onre-

Mojo also helped the label
reach people who, Roe says,
“were aware of Kate Bush
but had maybe not bought
her records in a long while.”
The album has generated a
strong response from med-
ia platforms throughout Eu-
rope, Roe adds.

Still, despite the success,
a stateside release of “Di-
rector’s Cut” isn’t currently
on the agenda, and U.S. au-
diences are going to have to
wait even longer to see Kate
Bush in concert. The singer
hasn’t performed live since
1979 and has said that

album since 2005’s “Ariel”
and her first new release

TWO-STEP

With three singles going to three different for-
mats, gospel act Trin-i-tee 5:7 is targeting its di-
verse fan base with the release of its seventh stu-
dio album, “Angel & Chanelle” (Music World
Gospel), on May 31. Lead single “Over & Over,”
featuring writer/producer P.J. Morton, is No. 7 on
Billboard’s Gospel Songs chart.

“ ‘Over & Over’ is everybody’s story. | know
that’s how we felt when we first heard it,” Trin-i-tee
5:7’s Angel Taylor says. “So many people have
stories about how the song has touched their lives,
and when we perform the song, we hardly have to
sing it because the audience knows all the words.
That’s the most amazing feeling.”

Music World is also working two other singles:
“Heaven Hear My Heart” at adult R&B and “Il Am
Not Alone” at contemporary Christian. Videos for
“Over & Over” and “Heaven Hear My Heart” have

track set—which features
reworked versions of mate-

People, “Director’s Cut”
continues the artist’s career-

been released, and clips are in the works for “i Am
Not Alone” and “God’s Grace Remix,” a remake
of Trin-i-tee 5:7’s first single.

“Angel & Chanelle” represents a new chapter for
one of gospel’s most successful female groups. Pre-
viously a trio—Taylor, Chanelle Haynes and Adrian
Anderson—Trin-i-tee 5:7 became a duo when An-
derson exited last fall to devote time to her cos-
metics line. “She was our makeup artist before she
joined the group and that’s something she always
wanted to do,” Taylor says.

The New Orleans-based duo is on a 25-city pro-
motional tour to support the new album, appear-
ing on shows like BET's “106 & Park” and “The
Mo’Nique Show,” in addition to the Trinity Broad-
casting Network and two JCTV specials. The act
will also perform at the Essence Music Festival,
set for July Fourth weekend in New Orleans.

engaging the
fan base.

she doesn’t plan to return
to the stage. oo

singer’s

Music World plans to release “Angel & Chanelle”
to retail in two versions—a standard 12-track set
and a limited-edition deluxe version featuring 17
songs, available exclusively at Walmart. The album
will also be released as an iTunes LP and the label
will support the project with a multimediarollout.

“We are seeding the marketplace with behind-
the-scenes, making-of-the-music-video [footage];
track-by-track descriptions of the album; Ustream
chats; and weekly blogs,” Music World Gospel sen-
ior VP Nichelle Poindexter says. “Much of this con-
tent will be featured on strategic partners’ sites
such as Essence.com, BET.com and Centric.com.”

Music World Entertainment founder and
president/CEOC Mathew Knowles sees “Angel &
Chanelle” as “career-changing,” adding, “We
are positioned to further expand their audience
and platform.” —Deborah Evans Price

AYO,
TECHNOLOGY

On May 13, Chris Lighty, founder and
CEO of Violator Management and
Brand Asset Group and longtime
manager of 50 Cent, launched his
newest venture: Please Listen to My
Demo (pleaselistentomydemo.com).
The site offers up-and-coming artists
a platform to submit their music di-
rectly to Lighty and a set of hand-
picked A&R representatives for
consideration.

“We've already seen six or seven
acts that we really like, want to try to
help develop and hope that they're
more than just a song,” Lighty says.
“The whole premise, if you have the
right song, is that you will work with
the management company. We will
help develop your career in some sort
of fashion, get you signed [or] pass
[you]onto theright A&R.”

But according to Lighty, Please
Listen to My Demo is just one piece of
alarger digital strategy he’s looking
to develop in the coming months. As
50 Cent readies the release of his up-
coming, still-untitled fifth sofo stu-
dio album, Lighty says that he and
50 areintalks with Zyngato develop
a partnership similar to the one Lady
Gaga used to promote sophomore
set “Born This Way” through the
game FarmVille.

Separately, in April 50 Cent an-
nounced his partnership with Uber-
Media to launch a 50 Cent/G-Unit-
themed version of UberMedia’s
popular Twitter client UberSocial
for BlackBerry. Dubbed UberS0, the
application offers exclusive artwork
for BlackBerry users and sound ef-
fects created by the rapper.

“As the business changes and
adapts to [this] kind of movement so
should our marketing,” says Lighty,
who has propelied the careers of
Busta Rhymes, Soulja Boy, Missy El-
liott, Diggy Simmons and others since
entering the business in 1989. “Right
now no record label is on the Web. |
hope this leads to [copycats]. Let’s
start to capitalize on the Internet.”

—Erika Ramirez

Listen here: 50 CENT and
Violator Management CEO
CHRIS LIGHTY
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CHART
BEAT

>>"“Pure Imagination” graces the
Billboard Hot 100 for the first
time, as the “Glee” cast’s cover of
the song from the 1971 film “Wiily
Wonka & the Chocolate Factory”
enters at No. 59. Michael
Feinstein’s interpretation has
charted on Jazz Digital Songs and
Kid Digital Songs, while Mariah
Carey released a remix of her
1999 No. 4 Hot 100 hit, “I Stiil
Believe,” that Incorporated the
cinema classic’s melody.

>>Speaking of Carey, her
husband, multimedia entertainer
Nick Cannon, debuts at No. 3on
Comedy Albums with “Mr.
Showbiz,” released digitally May
16. (A physical version is due May
31.) The set is his first entry on Top
R&B/Hip-Hop Albums (No. 66)
since 2003 when his self-titled
debut reached No. 15.

Read Chart Beat
| every week at
billboard.com/chartbeat.
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Adele In Elite Company, And ‘Mormon’ Rules

As expecied, Adele’s “21” album con-
tinues to cling to the No. 1 spot on the
Billboard 200 for a ninth nonconsecu-
tive week—just the fourth album since
2000 to spend thatlongat No. 1. It sold
137,000 last week, accord-
ingto Nielsen SoundScan
(down 12%).

In the history of the

OverThe
Counter

week, that marks the set’s fifth straight
week where it has sold at least 100,000
copies. Since its debut, it has yet to sell
fewer than 88,000 copies in a week.
What's more remarkable is that an
album that, at least on the
surface, seemed lo be des-
tined for huge success
with NPR fans and triple

Billboard 200—dating
back to 1956—"21” isonly
the 12th album Dby a
woman to spend nine
weeks or more atop the
list. The longest reign for
a female album is Whit-
ney Houston’s “The Bodyguard” sound-
track, with 20 weeks at No. 1.

The others? Carole King’s “Tapes-
try” (1971, 15 weeks), Houston’s self-
titled album (1986, 14), Judy Garland’s
“Judy at Carnegie Hall” (1961, 13),
Alanis Morissette’s “Jagged Little Pill”
(1995, 12), Mariah Carey’s self-titied
album (1991, 11), Houston’s “Whitney”
(1987, 11), Taylor Swift’s “Fearless”
(2008, 11), Paula Abdul’s “Forever Your
Girl” (1989, 10), the Singing Nun’s self-
titled album (1963, 10) and Janis
Joplin’s “Pear!” (1971; nine).

“21" has been a remarkably consis-
tent-selling album—but if you're read-
ing this, you're likely not surprised by
this nugget. With 137,000 sold this past

IVIa I-I(et \A’att:l“ A Weekly National Music Sales Report

KEITH
CAULFIELD

A radio listeners, has gen-
erated a bona fide top 40
smash with “Rolling in
the Deep.” (It’s No. 3 on
Mainstream Top 40 air-
play this week.)

I can’t tell you how jar-
ring—yet triumphantand pleasing—it
was to hear “Rolling” on KIIS Los An-
geles one morning on the drive into
work. It was sandwiched between Brit-
ney Spears’ “Till the World Ends” and
Lady Gaga’s “Judas” on the siation’s
top five countdown at 9 a.m.

-
-

GAGA, RAH RAH: Surely Adele’s “21”
won't be No. 1 next week, as Lady
Gaga’s “Born This Way” is expected to
bow alop the list with as many as 1 mil-
lion copies sold.

The folks at Interscope and Univer-
sal Music Group Distribution left no
stone unturned when it cameto finding
opportunities to promote the set—and
to sell it in unconventional ways and lo-

cations. The one unconventional pro-
motion that Gaga’s record company
wasn't affiliated with was Amazon MP3’s
amazingly low 99 cent one-day discount
on the set on Monday, May 23. Sources
indicate the stunt may have brought in
more than 300,000 downloads of the
album alone (see story, page 5).

1f “Born This Way” hits the magic 1
million mark, it will be the 17th album
to sell a million copies in one week,
and the first to do so since Taylor
Swift’s “Speak Now” debuted at No. 1
on the Nov. 13, 2010, chart with 1.1
million sold.

Considering it was only two weeks
ago when industry sources were pro-
jecting that “Born” was “only” going to
do around 500,000, having itapproach
1 million (even with Amazon MP3’s
99 cent stunt goosing the first week)
is mighty impressive.

HOT ‘MORMON’ ACTION: The orig-
inal Broadway cast recording of “The
Book of Mormon” (13,000} flies onto
the Billboard 200 at No. 31, the high-
est-charting cast album since “Dis-
ney’s The Little Mermaid” arrived at
No. 26 on the March 15, 2008, chart
(20,000). The start for “Mormon” is
also the best debut sales week for a
cast set since “Mermaid.”

Naturally, “Mormon” also starts at

TREY PARKER ROBERT LOPEZ MATT STONE

No. 1 on the Top Cast Albums chart
the 24th topper since the list began in
2006. Plus, “Mormon” notches the best
sales week for a digital-only cast
album, as its physical edition won't
street until June 7.

The show—with music and lyrics by
“South Park” creators Trey Parker and
Matt Stone and “Avenue Q” co-writer
Robert Lopez—recently earned 14
Tony Award nominations, the most of
any show this year.

Ads touting the cast album have
been running duringairings of “South
Park” on Comedy Central, while
Parker and Stone have chatted up the
show on everything from NBC’s
“Today” to “The Daily Show With Jon
Stewart.” The set also received promi-
nent placement in the iTunes Store
last week. .
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J 1 W mxucnwmamaags-

1 SEETHER

WIND-UP 13250 (11.98)
2 VARIOUS ARTISTS

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

/SONY MUSIC {11.98
Holding Onto Strings, Better Left To Fray

NOW 38

UNIVERSAL/EMI/SONY MUSIC 95749/CAPITOL (18.98)

JASON ALDEAN
BROKEK BOW 7697 (18.98)

10 12B

My Kinda Party | '

GENTLEMAN OF THE ROAD 010!

MUMFORD & SONS

9*/GLASSNOTE (12.98) ®

BEASTIE BOYS

BROOKLYN DUST 05639 CAPITOL (18.98)

Hot Sauce Committee Part Two

UNIVERSAL REPUBLIC 015547

THE LONELY ISLAND

‘UMRG (15 98 CD/DVD) & Turtleneck & Chain

JUSTIN BIEBER

FLEET FOXES
SUB FOP 888" (13.98)

SCHOOLBOY/RAYMOND BRAUN

ISLAND 015387/1D414G (9,98) Never Say Never: The Remixes (EP)

Helplessness Blues

IL VOLO

ISLAND 014875 1DJKL 115 98)

OPERA BLUES, GATICA/RENTOR/GEFFEN 015517/1GA (11.98) iI'Valg
DANGER MOUSE & DANIELE LUPPI STARRING JACK WHITE & NORAH JONES Rome
CAPITOL 46485 (17 98)

JENNIFER LOPEZ Love?

MICHAEL GRIMM

EFIC S1H87/SONY Mi

('198)

Michael Grimm

CHRISTINA PERRI
ATLANTIC 526853 AG (13.98)

lovestrong.

*

BEN HARPER

14
oK

} BEN HARPER 95067/VIRGIN (12.98)

Give Till It's Gone

16 15 24 || ADELE

19

XL/COLUMBIA 31859°/SONY MUSIC (12.98)

= SOUNDTRACK
- S hmsnzvmuu (13.98)

Lemonade Mouth

' BRUNO MARS
el 18] /15 ﬂqmm 525393* (10.98) &

Doo-Wops & Hooligans

ﬁ. PARACHUTE
MERULFY 015792 10JMG (10.98) I

The Way It Was

FOO FIGHTERS
ROSWELL/RCA 84493 /RMG (1

20 17 I3E

1.98) Wasting Light

TINIE TEMPAH

a m DISTURBING LONDON 70635/CAPITOL (12.98 Disc-Overy
a HES ﬁcﬂﬁﬂw lB-I'!'EEI!\E;TRAUN ISLAND 014063/10JMG (10.98) & My WOrleﬁ-O
S TR Cr s orom

-~ n gﬂ's%ﬁ!ﬁfﬁea BROS. (18.98) In Your Dreams

"E=25 2 ﬂj@m 555 ’:xgs) Teenage Dream
By E xggw}fﬁﬁbulxi/\smge G (13.98) & Rolting Papers

NEWSONG

am

HHM 96209/NEWSONG MINISTRIES (14.98)

One True God

PAUL SIMON

25 18 _ﬁ

HEAR 326814*/CDNCORD {13.98) &

So Beautiful Or So What

=8 7 - ﬂ;iwiosﬁgnsszsn"cowcnno;u 9) Move Like This
300 2 28 B 10 OF S s se Speak Now
QVIETRRE oficinnL BROADWAY CAST RECORDING The Book Of Mormon
a5 XTLvsnglf_?:;a?E CREATOR Goblin
28 2t m -.F:"!r:lcls(auesu_',e e Greatest Hits... So Far!!!
» 2 [ BRUTNEY SPEaRS Femme Fatale
a8z Eszo_ﬁg‘gsggmy/ﬁg\ﬁ:&m PICTURE/ATLANTIC 524722/AG {18.98) @ You Get What You Give
42 65 ﬁ ;‘TﬁEDN:LlNGHI:DGNf\IVE'CHERRYTREE/INTERSCOPE 011805°/1GA (12.98) The Fame
37 38 u \:‘:J%GKMI M:N:\aj MONEY/UNIVERSAL MOTOWN 015021°/UMRG (13.98) Pink Friday
@ P ﬁ SF:"(IP"-:)?FNA’;‘AAOMQZY 0IMG (13.98) @ Loud
308 n KIRK FRANKLIN T ERa

FQ YO SOULNVERITY 77917/JLG

(11.98)

SOUNDTRACK

» o [}

NEW BOYZ

SHOTTY 522931/WARNER BROS. (13.98

Glee, The Music Presents: The Warblers

20TH CENTURY FOX TV, COLUMBIA 898 13/SDNY MUSIC (11.98)

Too Cool To Care

DISPATCH
BOMBER DIGITAL EX (4 98)

Dispatch (EP)

ALISON KRAUSS &

Sl (k8 ROUNDER 610665 CONCORD

53 48 32

(LU THE BAND PERRY

UNION STATION

(18 98) Paper Airplane

The Band Perry

88:0:00:00: 388308 ¢ 8

Sigh No More H .

o o
EEE e - R

With a 61,000 start,
album marks a
career-high chart
peak for the band
and its best sales
week since “Karma
and Effect” howed
with 82,000 in 2005
(No. 8).

The collaborative
album from Danger
Mouse and Daniele
Luppi (23,000),
whitch features the
vocals of Jack White
and Norah Jones,
just misses the top
10 by a handful of
units.

The band, whose
first album, “Losing
Sleep,” debuted
and peaked at No.
40in 2009 with an
11,000 start, returns
with its second
effort and a debut
of 18,000.

The companion
soundtrack to the
fourth installment
of the Disney film
franchise sets sail
with 11,000. The
previous chapter,
2007°s “At World’s
End,” faunched at
No. 14 with 35,000.

54 46

57 45
56

8 55

52

61

57

59
60
63

58

59

60

61

@
63

64 4
85

66

67

68 64
o
70

54
o
72 62
73 7
74 69
75 19
76 70
77 74
78 51
79 68
80 83
81 @
O
83
84 72
85 77
86 80
BT 66
88 50
89 9@
90 8t
91 58
@ 100
83 73
8a 75
o5 9
96

o7) m
o Ea
QD s

100 21

192

.50, 112, 183
.58

101
55

PUNCH 14
FLEETWOOD MAC . 81,195

DT;;ZP::B:C NASHVILLE 014839/UMRG (10.98) _ = . = The artist’s
WALT DISNEY 006511 (13.98) Pirates Of The Caribbean: On Stranger Tides _. 10th studio album
= ' RAPHAEL SAADIQ Stone Rollin’ enters with 7,000.
COLUMBIA 62550°/SONY MUSIC (11.98) On '[op Electronic
RASCAL FLATTS ing Li i Albums, i
37 a B1G MACHINE RFOT00A {13.98) Nothing Like This N a{ '\‘r:)hezrei;t
- "9 LADY ANTEBELLUM LA G
9 27 CAPITOL NASHVILLE 97702 (18 98) Need You Now fﬁ matks his 11th set
VARIQUS ARTISTS on the tally. (It’s
40 34 n UNIVERSAL EMi SONY MUSIC 46746/CAPITOL {18.98) NOw 37 . hlS fmh top two
& a4 EMINEM Recovery E album.)
WEB/SHADY/AFTERMATH/INTERSCOPE 014411+/1GA (13.98) | o
CHRIS BROWN . ... 23 ERICCHURCH ... . 152
THE BILLBOARD 200 ARTIST INDEX z:conowneinn 45,90 THECMLWARS . 50 Daryrot o 141 STEVE EARLE
BRUNOMARS ... .. 18 ERICCLAPTON . . .108 DANGER MOUSE & EMINEM

YOLANDA ADAMS ... 151  AVENGEO SEVENFOLD . 119 JUSTIN BIEBER BUILDING 429 ......177 COMPANYOFTHIEVES 97  DANIELE LUPPISTARRING  SARA EVANS

ADELE 16 B.22.76.95 KvBURRELL .....166 THECOUNTOOWNKIDS ..  JACK WHITE & NORAH

AEROSMITH 104 BiG TIME RUSH ;n 162,196 JONES "

THE AIRBORNE TOXIC BAD COMPANY ......137 BLACK LABEL SOCIETY . 124 R it g o
EVENT 142 THEBANDPERRY ... 44 THEBLACKEYEDPEAS .. THECARS - CREEED‘;':CECLEARW“ 352,“4”35“3”‘5‘,‘ 1;5 [ﬁ%ﬁ F&;ﬁ%‘
JASON ALDEAN 4 TRAVISBARKER ... 169 e 80,135 j0HNNY CASHWILLIE CREEQENCE cmnwmn DISPATCH ... ... 42 FIVE FINGER DEATH
MARSHA AMBROSIUS . 65  FRANCESCABATTISTELLI . THEBLACKKEYS .77 “niyoon’ REVISITED 17 DONNY & MARIE osmono

IEANILHRS 178 Ry BON OV, 5 CASTING CROWNS 180 I CROCE 193

ARCADE FIRE 128 | BEASTIEBOYS.........6 BOYZIlMEN 125 KENNY CHESNEY. .82 BILLY CURRINGTON 145

38 Go to www.billboard.biz for complete chart data
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MIGUEL
BLACK ICE/BYSTORM. JIVE 75487/JLG (9.98)

o
*
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SALES DATA
COMPILED BY

niclsen
SoundScan

Title

CERT.

All'l Want Is You

45
7 SADE
EPIC 90454/S0NY MUSIC (17.98)

The Uitimate Collection

) MATTHEW MORRISON
MERCURY 0155111 IDJMG (13 98)

Matthew Morrison

Every Chance | Get

18T & 15TH/ATLANTIC 520870 /AG (18.98)

Lasers

2 COLT FORD
AVERAGE JOE § 226 (14.98)
[
KATE VOEGELE
CO‘AML KATE 048 EX/ATO (9.98)

Gravity Happens

LUPE FIASCO
31 VARIOUS ARTISTS

EMI WARNER BROS /SONY/UNIVERSAL S0504/UMRG/UMAG/SONY MUSIC/SORY wusic (0.98) S°oNgs For Japan

SARA EVANS
RCA NASHVILLE 49693/SMN (10.98)

49 'FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170 UMRG (13 98)

Stronger

Lungs

THE BLACK EYED PEAS
INTERSCOPE 015039*/IGA (13 98)

The Beginning

SOUNDTRACK

4 20TH CENTURY FOX TV/COLUMBIA 85852/SONY MUSIC {13.98)

Glee: The Music, Season Two: Volume 5

' HANK 111
SIDEWALK 79233 (18.98)

Hillbilly Joker

57 HOLLYWOOD UNDEAD
A&M.GCTONE U

American Tragedy

! 75 16A (13 98)
MUSIQ SOULCHILD - R

€ nﬂaoun ATLANTIC 524547 AG (18.98) musiginthemagig
MARSHA AMBROSIUS ; ;

51 § 64826 ANG (9 98) Late Nights & Early Mornings

4 ﬁ SOUNDTRACK
RCA NASHVILLE 72911/SMN (11.98)

Country Strong

85 mov TRAVIS
WARNER BROS. 8635 EX/CRACKER BARREL {11.98)

Randy Travis

39 ﬂ MICHAEL W. SMITH
REUNION 10133/50NY MUSIC (13.98)

A New Hallelujah

MOBY

LITTLE DIOT 9502*/MUTE (14.98)

1 JENNIFER HUDSON
ARISTA BOB19/AMG (11.98) #

Destroyed

| Remember Me

BIG TIME RUSH

3 NICKELODEON/COLUMBIA 42918/SONY MUSIC (8.98) BTR (Soundtrack)
Y ¢ R (i e ST
DS o, i )
BIR 55050 s esan 1250 Bevaluigh
;Q/,,/:?RF"(I HAOXDNGESSQB) Man In Motion

JUSTIN BIEBER
SCHOOLBOY RAYMOND BRAUN.ISLAND 015084 EX/I0JMG (12.98)

My Worlds Acoustic

THE BLACK KEYS

76 NONESUCH 520266/WARNER BROS. (15.98) Brothers §
36 A’;EEII?DLCT(/SF:V\?GISFEI 32101/MALACO (14.98) Ke”y
62 S\DEICE\JthE?Z’:G%F’ETEKTRA (18.98) iline Lady Killes
| R lom
g FLEETWOOD MAC Rumours

WARNER BROS 3010~ (18.98)

71 a KENNY CHESNEY
BNA 57445 SMN (11 98) #

Hemingway's Whiskey

ROY ORBISON
ORBISON/LEGACY 83568 EX/STARBUCKS (12.98)

Opus Coltection

Born Free

Loaded: The Best Of Blake Shelton

BLAKE SHELTON
2 @ ISLAND 014803/10JMG (13.98)

Greatest Hits

4 KID ROCK
0P DOG/ATLANTIC 521682°/AG (18.98) @
& u REPRISE (NASHVILLE) 525092/WMN (18.98)
BON JovI
53 SUGARLAND
MERCURY NASHVILLE 014758°/UMGN (13.98)

The Incredible Machine |

SIXX: A.M. -
1 ELEVEN SEVEN 860 (13.98) This Is Gonna Hurt
75 ) Save Me, San Francisco '

COLUMBIA 07736/S0NY MUSIC (12.98)

ZAC BROWN BAND

"MANA
WARNER LATINA 526530 (16 98) +

ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG {13.98)

The Foundation

Drama y Luz

79 THOMPSON SQUARE
STONEY CREEK 7677 (13.98)

Thompson Square

MARY MARY
MY BLOCK/COLUMBIA 62330/SONY MUSIC (11.98)

Something Big

JOHNNY CASH/WILLIE NELSON
AMERICAN. COLUMBIA SONY MUSIC CMG 58490/SONY MUSIC (6.98)

VH1 Storyteilers

JUSTIN BIEBER
SCHOOLBOY RAYMUND BRAUN/ISLAND 013719/IDJMG (9.98)

My world (EP) I

g6 . | LIL WAYNE
CASH MONEY, UNIVERSAL MOTOWN 015002/UMRG (13.98)

I Am Not A Human Being ,

COMPANY OF THIEVES
WIND-UP 13275 (9.98)

Running From A Gamble

SARAH JAROSZ
SUGAR HILL 4062/WELK (12.98)

Follow Me Down

THE CIVIL WARS

148 SENSIBILITY 017+ {11 9% Barton Hollow
MANCHESTER ORCHESTRA .

B0 FAVORITE GENTLEMAN/GOLUMBIA 74341 */SONY MUSIC (11.98) Simple Math
FLEETFOXES ... ... 9 CEELOGREEN ...... .79 o T——
FLORENCE + THE MICHAEL GRIMM . 13 ILVOLD ...\ oo .. 10 KESHA 332,155 LADY ANTEBELLUM .. 48
MACHINE .. ... . 59 R.KELLY . 80 LADY GAGA . 36,179, 185
FOO FIGHTERS .. 20, 176 I i 164 MIRANDA LAMBERT . ..74
COUTFORD ..........54 HANKWILLIAMSJR. 136 MICHAEL JACKSON...140 KID ROCK 84 AVAILLAVIGNE .. 107
FOREIGNER .. ......130 BENHARPER.. ... 15 SARAHJAROSZ .......98 KIDZBOPKIDS ......103 LED JEPPELIN . .. 148
KIRK FRANKEIN .. 39 EMMYLOU HARRIS ...153 JESSIEJ .. KILLER MIKE 15 AARON LEWIS . 73

WARREN HAYNES .75  JANIS JOPLIN KINGS OF LEON . ... 167 HUEY LEWIS & THE NEWS
LEVON HELM 144 JOURNEY .. ALISON KRAUSS + UNON 120
SELENAGOMEZ& THE  HOLLYWOOD UNDEAD . 63 STATION LLWAYNE .. 96
SCENE JENNIFER HUDSON .. . 70 THE LONELY ISLAND 7

-..163
ELLIE GOULOING ..... 125

Data for week of JUNE 4, 2011
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SALES DATA
COMPILEO BY

niclsen
SoundScan

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
FACE TO FACE

PEOPLE LIKT You 8234 (15 98) Laugh Now...Laugh Later

Title E

102 | 89 88 n

LYNYRD SKYNYRD

MCA 111847 (9 98) The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection

@_I 128 149.n

KIDZ BOP KIDS

RAZOR & TIE 89244 (18.98) Kidz Bop 19

00 % o1 [

AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Coliection
GEFFEN 001101/UME {9.98}

108 103 110,

RISE AGAINST

DGC INTERSCOPE 015325 °/1GA (13.98) Endgame

108 90 70

JOURNEY

COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) ® Journey's Greatest Hits

&

=il AVRIL LAVIGNE
" Rl n RCA 55870/AMG (11 98) Goodbye Lullaby
108 94 05 ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UNE (9.98)
SKILLET
@ 123130 n ARDENT INO/ATLANTIC 519927/AG (13.98) Awake
‘§h=| 112 o5 W JESSIE J Who You Are

LAVA/UNIVERSAL REPUBLIC 015337/UMRG (10.98)

111 84 30“

DONNY & MARIE

MPCA 25742/80G (14.98) Donny & Marie

112 97 @ u

113 105 81

EMINEM

WEB AFTERMATH 490629*/INTERSCOPE (13.98) The Marshall Mathers LP
TIM MCGRAW -
CURB 75705 (18 98) Number One Hits

114 116 129 E

CREEDENCE CLEARWATER REVIVAL

FANTASY 2 CONGORD 17 9812 98) Chronicle The 20 Greatest Hits

g e o

T 30

KILLER MIKE

GRIND TIME OFFICIAL GRAND HUSTLE/TREELEAF 341/SMC (15.98) Pl3dge

116 107 106

PRINCE ROYCE

TO £70P 30020 SONY MUSIC LATIN (10.98) Prince Royce

)

117 1104 105 n

CREEDENCE CLEARWATER REVISITED

POOR BOY/SONY MUSIC CMG 52336 SONY MUSIC (6 98) Extended Versions

e w - 3

BOOKER T. JONES

ANTL- 87101 */EPITAPH (16 98) The Road From Memphis

@ 132 142
120 87 94 a

121 120 118

HUEY LEWIS & THE NEWS

AVENGED SEVENFOLD

HOPELESS SIRE 524026° WARNER BROS. (18 98) Nightmare

CAPITOL 62996 (18 96) & Greatest Hits

KANYE WEST

R0C-A-FELLA/DEF JAM 014685°/IDJMG (13.98) ® My Beautiful Dark Twisted Fantasy

@ 1

QUEENS OF THE STONE AGE

REKORDS REKORDS 001*/DOMINO (11.98) Queens Of The Stone Age

2 ol

NEWSBOYS

INPOP 71521 (13.98) Born Again

124 41

BLACK LABEL SOCIETY

EONE 2367 19,98 The Song Remains Not The Same

125 76 82 n

126 101 99

ELLIE GOULDING i
CHERRY THEE INTERSCOPE 015329 1GA (10 98) Lights

BOYZ I MEN The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
MOTOWN CHRONICLES 001094 UME (¢ 98)

BUB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers

R (111 171 TUFF GONG/ISLAND 422-B46-210/10JMG (13.98/8.98) & \g
128 119 109 E il The Suburbs
129 127 108 e o Hands All Over @
130 17117 '::R(\:()S(?EEIS?N,:‘ -FTEm CMG 82725/SONY MUSIC (6.98) Extended VerSions
131 114 98 n &k\égﬁvzaﬁsc;ﬁ:wm MUSIC GROUP 7097 1/50Y MUSIC (.08 1 Afternoon In The Garden
132_ 108 102 :(ESUSS:‘EQRCA 80560/RMG (9.98) Cannibal
1337 124 E;»Em%ﬁi:vzzmnsonv MUSIC (11.98) Science & Faith
(134 91 60 n s brdbiiviri Fast Five
1135 125111 mfsc?p‘;“nﬁéﬁﬁ.‘éfﬁa.ﬁ'ﬁ’*s The E.N.D.
136 122 121 n El?f‘f;)é”ﬂ,‘;;"‘“"s JR. Greatest Hits, Vol. 1 B
Sl 1101103 OBRKA-,?AC?IMENI\\P:’\JTOURING/SONV MUSIC CMG B0851/SONY MUSIC (6.98) EX(ended Versions
138 121 104 ,?C?U:,Nogmﬁ?:ﬁ)_ Burlesque

140 145 147

141 129 ile

CHRIS TOMLIN
@_190 g 27 Egii! I SIXSTEPS 93444/SPARROW (17.98) @ : ; =

And If Our God Is For Us...

MICHAEL JACKSON

MJJ/EPIC 88998 SONY MUSIC {14 98) Number Ones

DAFT PUNK

WALT DISNEY 005872° (13.98) Tron: Legacy (Soundtrack)

142 126 97 u
143 139 101“

THE AIRBORNE TOXIC EVENT
MAJORDOMO/ISLAND 015293/IDJMG (13 98) &

VARIOUS ARTISTS
WORD-CURB EMI GMB/VERITY 77918/JL6 (13.98)

Ali At Once

WOW Gospel 2011: The Year's 30 Top Gospel Artists And Songs-

LEVON HELM As excitement @ BRAD PAISLEY 7 -
@ hEw ]l DIRT FARMER/VANGUARQ 79858/WELK (17.98) Ramble At The Ryman arows for his “This | ARISTA NASHVILLE 75878/SMN (11.98) iitSyAIve
BILLY CURRINGTON . i FLEETWOOD MAC B
S 10 132 MERCURY NASHVILLE 014407/UMGN (9 98) Enjoy Yourself ISI:ounlrv.H:SI(_" 86 167 H0 WARNER BROS 25801 {18.98) Creatgshiits
. LAURA STORY . RO WRICh ] THE COUNTDOWN KIDS :
@ 164,52 n INO’COLUMBIA 86417 'SONY MUSIC {10.98) Blessings impact the charts 198 w3 SONOM 3980 (6.98) 50 Fun Songs For Kids
| f ROY ORBISON . next week, his most i MANDISA
147 135 143 Y 110G CUSTOM MARKETING GROUP 05283/SONY MUSIC (5.98) Super Hits @ recntich ;ises wih 197 134107 SPAHRDW 67863 (13.98) What if We Were Real
LED ZEPPELIN - . @ BRAD PAISLEY . .
@ 189 SWAR SONG $13148% ATLANTIC (19.98) + Mothership H a136% gain. It aiso ARISTA NASHVILLE 47352/SMN (13 98) American Saturday Night
FIVE FINGER DEATH PUNCH helps that Amazon THREE DOG NIGHT = : y
149 149 138 n PROSPEGT PARK 50100° (13.96) War Is The Answer @ MP3 sold it for 199 169 180 WA 112073 UnE (9.8) THE Best Of Three Dog Night: 20th Century Masters The Millennium Collection
SOUNDTRACK ‘ DARIUS RUCKER
180 131126 WALT DISNEY 005508 (13 98) fangled $3.99 on Hay 19. 200 150 112 CAPITOL NASHVILLE 26939 (18.98) CUEGESI, Hlg T
JENNFERLOPEZ ... 12 TIMMCGRAW .. .. . 113 NEWSONG 27 ECCIEDTOIYTaN  KELLY PRICE 78 RISEAGAINST .. ... 105  PAUL SIMON .28 GLEE: THE MUSIC, THREE DOG MIGHT .. 199 BARRY WHITE
LYNYRD SKYNYRD ... 102 METALLICA .. NICKELBACK 160 THE BOOK OF MORMON . 31  PRINCE ROYCE 116 RICKROSS .........A71 SKXX AM. 88 BURLESOUE . SEASON TWO: VOLUME 5 TINIE TEMPAH 21 49 HANK WILLIAMS il
MIGUEL . NICKI MINAJ K] DARIUS RUCKER ... 200  SKILLET 109 COUNTRY STRONG . e 61 CHRIS TOMUN . N 3 WIZKHALIFA
MDBY . ... ... STEVIE NICKS 2 o | MICHAEL W. SMITH ... 68 COUNTRY STRDNG: MORE  LEMONADEMOUTH .. .17 (TRAIN ...... .89 SONGS FOR JAPAN ... 57
MAA . 91 MATTHEW MORRISON . 53 JERRCONEMANN | 136 ey IO 108  OUEENS OF Tt STONE BRITNEY SPEARS .....34  MUSIC FROM THE PIRATES OF THE RANDY TRAVIS ... ...67 WOWGOSPEL 201%: THE
MANCHESTER MUMFORD & SONS . ... .5 PAMIC! AT THEDISCO . 189 AGE ... ... 122 RAPHAEL SAAQIQ ... 46 LAURA STORY 146  MOTIONPICTURE .. 190  CARIBBEAN: ON JOSHTURNER ... .. 188 YEAR'S 30 TOP GOSPEL
ORCHESTRA 100 MUSIQ SOULCHILD . 64 PARACHUTE ... .19 e el 52 GEORGESTRAIT .. ..161 FASTFVE ... . 134 STRANGERTIDES ....45 TYLER. THECREATOR..32  ARTISTS AND SONGS . 143
MANDISA 197 OKKERVILRIVER ... .156 CHRISTINA PERRI . THESCRIPT 133 THE STROKES 181 GLEE THEMUSICPRE-  TANGLED 150 WOWHITS 2011 ... 175
BOB MARLEY AND ms ONEREPUBLIC 191 KATY PERRY .. ... RADIOHEAD ... .72 SEETHER. .. ........ SUBLIME 170 SENTS: THE WARBLERS . e —C——
WAILERS .- WILUIE NELSON ... ROYORBISON ... 83,147 PINK ... .. RASCAL FLATTS . 47,182 BDB SEGER & THE SLVER  SUGARLAND 87 DR 40 STEVIE RAY VAUGHAN 154
MAROON 5 129 NEWBOYZ ...... ... ELVIS PRESLEY ...~ REQ SPEEDWAGON . 187 -+ BULLETBAND ...... 165 TAYLOR SWif1 . 30,174 BOOKER T.JONES ....118 KATEVOEGELE .. .56 KANYEWEST 121
MARY MARY 83 NEWSBOYS, RIHANNA . 38 BLAKE SHELTON 85 THOMPSON SQUARE . . 92

Data for week of JUNE 4, 2011 |

For chart reprints call 212.493.4023
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§E ARTIST Title

d {MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

e YOLANDA ADAMS =
N-HOUSE 100300 EX (13 98} Becaming
ERIC CHURCH Carolina

CAPITOL NASHVILLE 20810 (12.98)

@ 154 170
3 EMMYLOU HARRIS

3 :
o e n NONESUCH 525965 WARNER BROS (18.98) @ Hard Bargain

The band’s latest

i i STEVIE RAY VAUGHAN  Martin Scorsese Presents The Blues: Stevie Ray Vaughan
o it 184 137 136‘“ EPIC/SONY MUSIC CMG 26655/SONY MUSIC (6.98)

for the album’s “So KESHA

Far Away,” keeps WSS 142 VADIREY ¢\ o won e9200- A (1.98) Animal
making inroads: It’s BRETT DENNEN
bulleted at No. 26 e B8 DUALTONE 01534* (13.98) Loverboy

FRANCESCA BATTISTELLI

Hundred More Years ‘

o';l"}oi; Son:s, - 50 FERVENT 888086, WARNER BROS_ (18.98)
Wareithelareoas OKKERVIL RIVER
garnered more than 8 2 - n JAGIAGUWAR 185" (14.98) I Am Very Far
1 million views on JANIS JOPLIN ;
189140 137 BB 1, vusic Chic 05280/50NY MUSIC (6 96) Super Hits
YouTube. N RGR
160 16 159 RIGIKCE 2B Dark Horse

ROADRUNNER 518028 (18 98)

GEORGE STRAIT  The Best Of George Strait: 20th Century Masters The Millennium Collection
MCA NASHVILLI 170280 UMGN {9.98)

181 143 ngu

THE COUNTDOWN KIDS

162 141 156 SONOWMA 3978 (6 981 50 Silly Songs
g SELENA GOMEZ & THE SCENE N 8
'@f 173175 E HOLLYWOOD 004625 (10 98) @ A Year Without Rain

KEM

) 70 103 UNIVERSAL MOTOWN 014468 UMRG {13.98) @

. F Intimacy: Album Il
His fatest video, “I

BOB SEGER & THE SILVER BULLET BAND

CAPITOL 30334" (16.98) Greatest Hits

Lift My Hands,” {185 167 164

premiered in the
iTunes store last

KIM BURRELL

SHANACHIE 5786 (18.98) The Love Album

o] o |

KINGS OF LEON

week, promptin @

an inc’rzase :‘0' l?le 178 RCA 64698*/RMG (13.95) Come Around Sundown
METALLICA A

song’s parent @ il ELEKTRA 61113 46 (18.98) Metalliea

album (up 20%). 1

Give The Drummer Some

TRAVIS BARKER
LASALLE/INTERSCOPE 015394 /IGA (13.98)

“SUBLIME T
GASOLINE ALLEY/MCA 111413*/UME (13.98) Sublime
RICK ROSS
ﬂ‘ 186 - MAYBACH SLIP-N-SLIDE/OEF JAM 014366°/IDJMG (9.98) ileflonibony
DEADMAUS B
172 178 MAULTHAP 2518 ULTRA (15.98) 4X4=12
BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Coliection

141 131 n

ISLANCH CHEONICLES 10JMG 000884/UME (9.98)

The Band T
AYLOR SWIFT
drammer/vocalist’s | 174 161 181 m BIG MACHINE 0200 (18.98) + Reariess
new album (4,000 1 VARIOUS ARTISTS .
Was re(onh(d iive a)l 1_’_‘ 182 113 PROVIDENT-INTEGRITY/WDRD -CURB/EN! 09516/EMI CMG (17.98) WOW Hits 2011
R @ FOO FIGHTERS Greatest Hits
the Ryman ROSWELL RCA 36921*/RMG (11.98) &
Auditorium in : : BUILDING 429 =
Nashville and g = ESSENTIAL 10932/SONY MUSIC (9.98) Gigten TojihelSoand
T THE ANTLERS
boasts such guests 178 8 u FRENCHKISS 048+ (12.98) Burst Apart

as Sheryl Crow,
Buddy Miller and

LADY GAGA

STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 013872°/1GA (10.98) The Fame Monster (EP)

179

% -]

CASTING CROWNS
BEACH STREET/REUNION 10135/SONY MUSIC (11.98)

THE STROKES

John Hiatt.

@ 197115ﬂ

181 136120 RCA 53472°/RMG (11.98) Angles
| "% RASCAL FLATTS "
@ 191 166 nwmc STREET 002764 (13.98) Greatest Hits Volume 1
1 EMINEM . . 3
183 1160 161 m SHADY/AFTERMATHINTERSCOPE D058817/IGA (13.98/8.98) Curtain Call: The Hits
WILLIE NELSON .
184 163 152 SON' BMG CUSTOM MARKETING GROUP 05812/SONY MUSIC (9.98) Super Hits
- —
Singer/songwriter’s g T2 LADY GAGA ) The Remix
album comes @ STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE 014633°/1GA (9.98)

JERROD NIEMANN

(harglng back onto SEA GAYLE ARISTA NASHVILLE 65720/SMN (9.98)

Judge Jerrod & The Hung Jury

165 145“

the list with its best REO SPEEDWAGON

sales week in a 187 148 155 EPIC SONY MUSIC CMG 48527/SONY MUSIC (12.98) The Second Decade of Rock & Roll 1981-1991
month, courtesy of n JOSH TURNER e —

Amazon MP3. which MCA NASHVILLE 015348 UME (7.98)

. 3 PANIC! AT THE DISCO i i
offered it as a aily 168 mwcs 526550/FUELED BY RAMEN (10 98) Vices & Virtues

Deal on May 22 for

SOUNDTRACK Country Strong: More Music From The Motion Picture
$3.99. 1P up 1%, 190 171 158 0]

SCREEN GEMS PROOUCTIONS 34817 MADISON GATE (10.98)
o

ONEREPUBLIC
182 133 67

MOSLEY INTERSCOPE 013607/IGA (13.98)
STEVE EARLE
NEW WEST 6195° (17.98) @
193 152 150“ JIM CROCE

CEMA SPECIAL PRODUCTS 57445/CAPITOL (6.98)

I'll Never Get Out Of This World Alive

Bad, Bad Leroy Brown & Other Favorites
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.SbundScan

]
S ARTIST Title
= B3 (MPRINT & NUMBER / DISTRIBUTING. ABEL~{PRICE)
JASON ALDEAN My Kinda Party
BROKEN BOW 7697 (18.98)
MUMFORD & SONS Sigh No More

GENTLEMAN OF THE ROAD 0109°/GLASSNDTE (12.98) ®
FLEET FOXES

SUB POP 888" (13.98)

BEN HARPER

BEN HARPER 95067/VIRGIN (12.98)
TYLER, THE CREATOR
XL 529" (11.98)

DISPATCH

BOMBER DIGITAL EX (4.98)
COLT FORD

AVERAGE JOE'S 226 (14.98)
KATE VOEGELE
COMMUNIKATE 048 EX/ATO (9.98)
RANDY TRAVIS

Helplessness Blues

Give Till It's Gone

Dispatch (EP)

Every Chance | Get

Gravity Happens

Randy Travis

i-- " WARNER BROS 8635 EX/CRACKER BARREL (11.98)

'@ MOBY Destroyed
LITTLE IDIOT 9502*/MUTE (14 98)
RADIOHEAD The King Of Limbs

XL/TICKER TAPE 001*/TBD (7.98)

12 12 _ AARON LEWIS
STROUDAVARIQUS 01013 (7 98)

KELLY PRICE

Town Line {EP)

Kelly

4 13 9 MY BLOCK/SANG GIRL! 32101/MALACO (14.98)
14 38 SIXX: A.M. This Is Gonna Hurt
ELEVEN SEVEN 860 (13.98)

Thompson Square

19 THOMPSON SQUARE

STONEY CREEK 7677 (13.98)
SARAH JAROSZ Follow Me Down
SUGAR HILL 4062/WELK (12.98)

LLITA AT THE CIVIL WARS

[TICTS I sEnsisiLITY D177 (11.98)

FACE TO FACE

PEDPLE LIKE YOU 8234 (15.98)

NEW
16 DONNY & MARIE Donny & Marie
S MPCA 25742/BDG (14.98)
KILLER MIKE Pi3dge
GRIND TIME OFFICIAL GRAND HUSTLE/TREELEAF 341/SMC (15 98)
17

Barton Hollow

BOOKER T. JONES The Road From Memphis
ANTI- 87101 EP(TAPH (16.98)

BLACK LABEL SOCIETY The Song Remains Not The Same
EONE 2363 (9 98)

SONOMA 3978 (6.98)

KIM BURRELL The Love Album
SHANACHIE 5786 (18.98)

30 |54 DEADMAUS IX4=12
MAUSTRAP 2518/ULTRA (15.98)

15 "5 THE ANTLERS Burst Apart

S0 FRENCHKISS 048" (12.98)
29 SOUNDTRACK  Country Strong: More Music From The Motion Picture
SCREEN GEMS PRODUCTIONS 34817/MADISON GATE (10.98)
23 STEVE EARLE
| NEW WEST 6195* (17.98) &
28 THE COUNTDOWN KIDS
SONOMA 3980 (6.98)
BELA FLECK & THE FLECKTONES Rock-et > Scie-nce
EONE 2133 (15 98)
% EXPLOSIONS IN THE SKY Take Care, Take Care, Take Care
TEMPORARY RESIOENCE 199* (14.98)
ASKING ALEXANDRIA
SUMERIAN 50 (11 98)
THE HEAD AND THE HEART
SUB POP 915° (10 98)
" THE COUNTDOWN KIDS
| SONOMA 0058 (6.98)
CAGE THE ELEPHANT
DSP 81421*/JIVE (13.98)
KRIZZ KALIKO
| STRANGE 94 EX/RBC (6.98)
| VAMPIRES EVERYWHERE!
CENTURY MEOIA 8704 (15.98)

SILVERSTEIN
HOPELESS 726 (13.98)
BRANTLEY GILBERT

I'll Never Get Qut Of This World Alive

50 Fun Songs For Kids

Reckiess & Refentless

3

The Head And The Heart

50 Sing Along Songs For Kids

Thank You Happy Birthday

SIC. (EP)

Kiss The Sun Goodbye

Rescue

Haltway To Heaven
AVERAGE JOE S 215 (14 98)
A DAY TO REMEMBER
VICTORY 603" {13.98)
FITZ & THE TANTRUMS
DANGERBIRD 051* (15.98)
- JIM JONES
EONE 2115 (17.98)

49 RAY LAMONTAGNE AND THE PARIAH DOGS  God Willin' & The Creek Don't Rise
RCA 65086" (16.98)

| INTOCABLE
g0 4 G.1.M. 028/DASMI (15.98)

What Separates Me From You

Pickin’ Up The Pieces

Capo

geeﬁtaeasaasezesnsgjuealemngewﬁbea

2011

Selena Gomez moves 18-16 on the Social 50 thanks to a 2.2 million
gain in Vevo plays (up 340%). Her latest single, “Who Says” (with
the Scene), has brought in a massive 34 million plays and is
bulleted at No. 19 on the Pop Sengs chart, Last week she was in
the news thanks to her shooting the fast scenes for her hit Disney
series “Wizards of Waverly Place,” the release of her Teen Vogue
cover and her Bilthoard Music Awards smooch with Justin Bieber.

40 Go to www.billboard.biz for complete chart data

Bl W cerr

Ladgmw...Laugh Later o

ARCADE FIRE The Suburbs

MERGE 385* (15,98)
LEVON HELM Ramble At The Ryman
DIRT FARMER/VANGUARD 79858/WELK (17.98)
FIVE FINGER DEATH PUNCH War Is The Answer »
PROSPECT PARK 50100" (13.98) @

18 YOLANDA ADAMS Becoming
N-HOUSE 100300 EX 113.98)
BRETT DENNEN Loverboy

] DUALTONE 01534* (13.98)

5 OKKERVIL RIVER I Am Very Far
JAGJAGUWAR 185 (14.98)

2 THE COUNTDOWN KIDS 50 Silly Songs

}

Goblin

.‘ri §§| ARTIST

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

2 JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

RIHANNA SRP,0OEF JAM/I0IME

3 :' I_k’? -4

| 4 26 SHAKIRA sonY MUSIC ATINERIC

u._\‘ 26 AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
y -

w

26 EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE

8 26| BEYONCE wUSIC WORLO/COLUMBIA

KATY PERRY cspimoL

LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN

MICHAEL JACKSON mu/eric

NICKI) MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

BOB MARLEY 1UFF GONG/ISLAND/UME

AVRIL LAVIGNE #risTaRMG

THE BLACK EYED PEAS INTERSCOPE

CHRIS BROWN JvElLG

m 26 SELENA GOMEZ soLLywoon

TAYLOR SWIFT 8IG MACHINE

-ﬂ" 17 2

14 ‘t2 JENNIFER LOPEZ IsLAN0/I0MG

PITBULL wR. 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/AMG

.m! 20 24

LINKIN PARK MACHINE SHOP/WARNER BROS.

@ 22 26

: 24§ LMFAO paty ROCKWILL At CHERRYTREE/INTERSCOPE
@ 25 26 USHER LAFACEALG
128 11 16 ADELE xwcouwwsn

WIZ KHALIFA ROSTRUM/ATLANTIC

ENRIQUE IGLESIAS UNVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

SNOOP DOGG PRIORITY/CAPITOL

DEADMAUS wAUSTRAP/ULTRA

BRITNEY SPEARS uve/LG

DAVID GUETTA GUMMVIRGIN/CAPITOL

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

27 25 LUDACRIS OTP/DEF JAM/IDIMG

28

)
Qi
31
mf 34 126 50 CENT SHADY/AFTERMATH/INTERSCOPE

29 26 DON OMAR ORFANATO/MACHETE

TIESTO MUSICAL FREEDOM

|m7-42-, 26

KESHA KEMOSABE/RCA/RMG

JUSTIN TIMBERLAKE JIvE/LG

37 23 4 BEASTIE BOYS 8ROOKLYN DUST/CAPITOL
m 38 26 GREEN DAY RepRiSE
8-0 33 18 KANYE WEST R0C-A-FELLA/DEF JAM/IDJMG
IID - 40 26 COLDPLAY caproL
'm 1 46 19 ALICIA KEYS JRMG
l_ ﬂ 44 20 DEMI LOVATO HoLivwoon
| 48 37 i AVENGED SEVENFOLD HOPELESS/SIREWARNER BROS
144 45 20 PINK LG

‘-@ 'MKELBACK ROADRUNNER

:ﬁ' 50 10 GUNS N’ ROSES GEFFEN

LIS METALLICA waRNER BROS

FLEET FOXES sus rop

48 39 22 CHRISTINA GRIMMIE UNSIGNED:

Fleet Foxes make their debut on the Social 50,
arriving at No. 48. The Seattle-based folk rock
group made impressive gains on Facehook (40%)
and Twitter (78%), with a weekly total gain of
16,000 fans and 2,100 followers, respectively. In 8 :
support of their second album, “Helplessness Blues,” Fleet Foxes made their first U.S. TV
performance on “Late Night With Jimmy Falion” on May 20.

I i I MARIAH CAREY isLanoinime

1
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The week’s most-streamed videos on Yahoo! Music.

TITLE
ARTIST (IMPRINT/LABEL}

_ WHAT ARE WORDS
CHRIS MEDINA (19/INTERSCOPE) = i §l

L = E.T.

KATY PERRY FEATURING KANYE WEST (CAPITOL)
T 2 PERSONAL JESUS
= _DEPECHE MOOE (SIRE/REPRISE)
2 I'MINTO YOU
i JENNIFER LOPEZ FEATURING LIL WAYNE (ISLAND/IDJMG)
g LOOK AT ME NOW
CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
F**KIN’ PERFECT
PINK (LAFACE/JLG)

84 5 ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJMG)
'y STEAL YOUR HEART
AUGUSTANA (EPIC})
| 9 1 S&M

RIHANNA (SRP/DEF JAM/IDJMG)

F**K YOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)

3 SHE AIN’T YOU

) ﬂ' CHRIS BROWN (JIVE/JLG)

1 THE LAZY SONG
BRUNO MARS (ELEKTRA ATLANTIC)
| | NEED A DOCTOR
OR. DRE FEATURING EMINEM & SKYLAR GREY (AFTERMATH/INTERSCOPE)

TILL THE WORLD ENDS
BRITNEY SPEARS (ulve/JLG)

ROLLING IN THE DEEP
| ADELE (XL/COLUMBIA)

The week’s most-streamed songs on AOL.

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

(») NEXT BIG SOUND 25"

4 11 JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
ON THE FLOOR
JENNIFER LOPEZ (NO L ABEL)
IF | DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE)
| 49 FORTHE FIRST TIME

= THE SCRIPT (PHONOGENIC/EPIC)

GOOD LIFE

© 5 oueepusLic MOSLEY. INTERSGOPE)

# » TILL THE WORLD ENDS
: BRITNEY SPEARS (JIVE JLG)

g 7 THE SHOW GOES ON

LUPE FIASCD (15T & 15TH/ATLANTIC)

41 'a THE LAZY SONG
BRUNG MARS (ELEKTRA ATLANTIC)

GIVE ME EVERYTHING

9 PITBULL FEATURING KE-YO, AFROJACK & NAYER (MR 3057010 GROUNDS/J/RMG) __
15 o2 NEVER GONNA LEAVE THIS BED
MARGON 5 (A&M/OCTONE/INTERSCOPE) -
14 3 ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC)
13 4 WHO sAvs
SELENA GOMEZ & THE SCENE (HOLLYWOOD)
40 o | NEED A DOCTOR
- DR. DRE FEATURING EMINEM & SKYLAR GREY (AFTERMATH/INTERSCOPE)
. THE EDGE OF GLORY

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

NEXT

BIG

SOUND

‘The fastest accelerating artists during the past week, across
all major social music sites, statistically predicted to achieve
future success, as measured by Next Big Sound

ARTIST

1  GENTLEMEN HALL
2 | THE WEEKND
@ AMIR BESO
& VICCI MARTINEZ
f__'—f ABEL PINTOS
& FRIDA GOLD
7  BIRDY
8 ZzomBl
8  ANTH MELO
10 INTO IT. OVER IT.
11 AYSEL TEYMURZADEH
12 MARY MAGDALAN
13 WOLF PEOPLE
14 LUKE PICKETT
15 ACTION ITEM

Data for week of JUNE 4, 2011

g with artist page views and weekly song plays.
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nc. All rights reserved
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TN TEMPAH FEAT ERIC TURNER, DISTUABIG LNOONPARLOPHONERCAPTCL)
5 3p F**K YOU (FORGET YOU)

SHAKIRA FEAT WYCLEF JEAN (EPIC/SONY MUSIC LATIN
YOU

= | = s wk =
‘e 5EES TITLE luf oz ES TITLE =¥ 23 TITLE = £3 TITLE =
gt 5= ARTIST (IMPRINT/PROMOTION LABEL) | E2 Sz =3 ARTIST (MPRINT/PROMOTION LABEL) <z ARTIST (IMPRINT/PROMOTION LASEL) & =& ARTIST (IMPRINT/PROMDTION LABEL) &
E.T. MY LAST ROLLING IN THE DEEP JUST A KISS
E 1 ! E KATY PERRY FEAT. KANYE WEST (CAPITOL) @ 317 516 Sean FEAT. cHAIS BROWN (6.0.0.0./DEF JAM/IDIMG) 1 1 h ADELE (XL/COLUMBIA) a8 3 _ LADY ANTEBELLUM (CAPITOL NASHVILLE)
ROLLING IN THE DEEP WITHOUT YOU ] FOR THE FIRST TIME & DIRT ROAD ANTHEM
o 2 10 e (XL/COLUMBIA) @ 1Y KEITH URBAN (CAPITOL NASHVILLE) < THE SCRIPT (PHONOGENIC/EPIC) L 10" Jason ALDEAN /BROKEN E0W)
JUST CAN'T GET ENOUGH g7 GRENADE -_ (IT) FEELS SO GOOD - HONEY BEE
o 4 THE BLACK EYED PEAS (I4TERSCOPE) 28 (24129 ooiomans (ELEKTRA/ATLANTIC) 1 srsv)zn TYLER (COLUMBIA) T BLAKE SHELTON | WARNER BROS WMN)
TILL THE WORLD ENDS ! MEAN PUMPED UP KICKS IF | DIE YOUNG
° 4 BRITNEY SPEARS (JIVE/JLG) @ % 8 TAYLOR SWIFT (BIG MACHINE/ UNIVERSAL REPUBLIC) n ' FOSTER THE PEOPLE (5741 TIME/COLUMBIA THE BAND PERRY (REPUBLIC NASHVILLE) L
ON THE FLOOR ey 1 HEART LIKE MINE - COUNTRY SONG ARE YOU GONNA KISS MEOR NOT g
° b JENNIFER LOPEZ FEAT. PITBULL (SLAND/IDJMG) _30 25 15 \nanon LameRT (COLUMBIA (NASHVILLE)) A . SEETHER (WIND-UP) THOMPSON SQUARE (STONEY CREEK u
GIVE ME EVERYTHING PRICE TAG & THE CAVE COUNTRY GIRL (SHAKE IT FOR ME)
9 g _PITBULL (MR. 305 PULO LROUNDS/J/RMG) Q %9 JESSIE J FEATURING B.0.B (LAVA/UNIVERSAL REPUBLIC) L] ot MUMFORD & SONS (GENTLEMAN OF THE ROAD/REDVGLASSNOTE) L LUKE BRYAN (CAPITOL NASHVILLE)
THE LAZY SONG BACKSEAT g DOG DAYS ARE OVER MEAN
° 10 BRUND MARS (ELEKTRA/ATLANTIC) 32 B By BOYZ FEAT THE CATARACS & DEV (SHOTTYWARNER 8R05) o N FLORENCE + THE MACHINE | INIVERSAL REPUBLIC) _ L TAYLOR SWIFT (BIG MACHINE -
THE SHOW GOES ON HONEY BEE MARRY ME KNEE DEEP
o 12 LUPE FIASCO (15T & 15TH/ATLANTIC) @ 405 b oke sHELTON (WARNER BROS. (NASHVILLE) WMN) ﬂ " TRAIN (COLUMBIA) L AL SR0WN A FES JMNY BLFFET (SOUTHER GROURDATLATCR PUTIRE) 5
DOWN ON ME MOMENT 4 LIFE LITTLE LION MAN | WON'T LET GO
96  JEREMIN FERT. 50 CENT (MICK SCHULTZ/OEF JAM/IDIMG) DA 20 23 Al AT DRAKE OIS HONEYCASH MONEYAAIVERSAL MOTOWY 9 8  MUMFORD & SONS (GENTLEMAN OF THE ROADRED/GLASSNOTE] L] RASCAL FLATTS (BIG MACHINE)
LOOK AT ME NOW I YOU LIE KISS ME SLOWLY TOMORROW
10 9 CHRIS BROWN (JIVE/JLG) @ 38 10 THE BAND PERRY (REPUBLIC NASHVILLE) @ - PARACHUTE {MERCURY/IDJMG) CHRIS YOUNG (RCA)
S&M RACKS 3 DON'T STOP BELIEVIN' OLD ALABAMA
L RIHANNA (SRP/DEF JAM/IDJMG) 8132 9 YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC) LIS JOURNEY (COLUMBIA/LEGACY) BRAD PAISLEY FEAT, ALABAMA (ARISTA NASHVILLE) |
ROLL UP THE EDGE OF GLORY CHANGING A LITTLE BIT STRONGER
m 141 7 ki (ROSTRUM ATLANTIC/RRP) - @ 542 hovoae (STREAMLINE KONLIVE/INTERSCOPE) ¢ ‘THE AIRBORNE TOXIC EVENT (MAJDRDOMO/SLAND/IDJME) SARA EVANS (RCA) -
WRITTEN IN THE STARS : A LITTLE BIT STRONGER SECRETS 1 HOMEBOY
1:{ i _TINE TEBPR FEAT ERIC TURNER | 15T 1 NG LONDORYPARLOPHONE GAPITOL 38 30 15 gpnevans (RCA NASHVILLE) ‘: » ONEREPUBLIC (MOSLEY/INTERSCOPE) = ERIC CHURCH (EMI NASHVILLE)
FOR THE FIRST TIME FAR AWAY HEY, SOUL SISTER YOU LIE
Q 716 SCRIPT (PHONOGENIC, EPIC) @ 3T 11 msia amsRoSIUS (J/RMG) @ 18 TRAIN (COLUMBIA) a8 THE BAND PERRY (REPUBLIC NASHVILLE)
) F**KIN' PERFECT PARTY ROCK ANTHEM 1 RHYTHM OF LOVE DON'T YOU WANNA STAY
18 113 20 oy Larnceiite) @ 444 | yaran (PRATY ROCKAVILL AV/CHERRY TREE/NTERSCOPE) L 18 14 41 by wiire TS (H0LLYWO0D) . | JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW) .
16 16 2 F'*K YOU (FORGET YOU) @ s u BLEEDFED ‘ RS T R P L e N
CEE LD GREEN (RADICULTURE/ELEKTRA/RRP) RONNIE DUNN (ARISTA NASHVILLE .
BLOW TOMORROW
1715 16 o emosase/acaame) @ 43 T CuRis YOUNG (RCA NASHVILLE) m m
@ 2% 1§ MOTIVATION @ 9 7 IF HEAVEN WASN'T SO FAR AWAY ! ) ; ) »
19 18 18 ALL OF THE LIGHTS @ 48 3 GOOD LIFE -
i KAHYE WEST (ROC-A-FELLA/DET JAM/IDSMG) _ONEREPUBLIC (MOSLEY/INTERSCOPE) ] = >
20 19 43 JUST THE WAY YOU ARE @ 59 2 SUPER BASS = gu TITLE E = TITLE =
_BRUNO MARS (ELEKTRA/ATLANTIC) NICKI SINAJ {YOLP G MONEY/CASH MONEYUNVERSAL MOTOWR) L §§ £33 ARTIST (IMPRINT.PROMOTIDN LABEL) & ARTIST (IMPRINT/PROMOTION LABEL) =]
SURE THING i SOMEWHERE ELSE GIVE ME EVERYTHING DANZA KUDURO
@ a8 MIGUEL (BLACR IC{ BYSTORM/JIVE/JLG) @ 49 B 1ogy kemH (sHOW DOG-UNIVERSAL) -y 0 a8 PITBULL FEAL 10, AFRLUACK & KAYER (L 5010 GROS b I ¢ DONOMAR  LEED (S CRAMTIMGETE IR MSC IR
OLD ALABAMA LIVE A LITTLE = SUPER BASS ) -, WAKA WAKA (THIS TIME FOR AFRICA)
@ 26 8 ghnn parsLEY FEAT ALABAMA (ARISTA NASHVILLE) ) 50, 12 KENNY CHESNEY (BNA) - 4T Spam DUNG MONEY/CASH MONEYANVERSAL MOTOANUM 2 2 _54 SHAKIRA FEAT. FRESHLYGROUNO (EPIC/SONY MUSIC LATIN) L
FIREWORK ! BORN THIS WAY . .~ LOOK AT ME NOW TABOO
2 20 3 KATY PERRY (CAPITOL) e LADY GAGA {STREAMLINE/KDNLIVE/INTERSCOPE) ...l F.' 06 CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVEALC B = 9 1 12 DON DMAR {JRFANATQ/MACHETE/UNIVERSAL MUSIC LATING)
| WON'T LET GO COUNTRY GIRL (SHAKE IT FOR ME} THE SHOW GOES ON | KNOW YOU WANT ME (CALLE OCHO)
g @ 28 M pSoal FLATTS (BIG MACHINE @ 50 5 [{kE BRAN (CAPITOL KASHVILLE) 32 (e rasco (1ST & 15TH AILANTIC L ‘n' 72 pigut {ULTRA ¢ i
23 @ 29 SHE AIN'T. YOU @ g0 3 WHO SAYS | . 23 DOWNONME = o ‘g 29 BON, BON
3 ; CHRIS BROWN (JIVE/JLG) ; SELENA GOMEZ & THE SCENE (HOLLYWOOD) JEREMIH FEAT. 50 CENT (MiCK SCHULT/DEF JAMADJMG) PITBULL (MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN)
o9 ROLL UP - ., RABIOSA
§g 8 15 KHALIFA (ROSTRUM/ATLANTIC) . 1 I SHAKIRA (EPIC/SONY MUSIC LATIN)
2 7 14 WRITTEN IN THE STARS ' 7 ) HIPS DON'T LIE
2
o
8
£ o
°
&

B 580

cally monitored 24 hours a day, 7 days a week by Nielsen

Q
= CEE LO GREEN (RADICULTURE/ELEKTRA/ATLANTIC) 42 pomED SANTOS (SONY MUSIC LATIN) _1l
3 " ' .n s MOTIVATION ., HEROE
5 v U ek . "% 2| KELLY ROWLAND FEAT LIL WAYNE (UNNERSAL MOTOWIVUAC o ! 100172 oy pioue IGLESIAS (NTERSCOPEUNVERSAL MUSC LATNG)
2 Cex 2 : E : e -
P2 =B SEESTITLE E gﬁ ZE BS TITLE g 11 14 BACKSEAT B Loca
Te Y S5 S ARTIST (IMPRINT/PROMOTION LABEL) FERI = =1 S8 ARTIST UM”“‘::Z““OMOT'ON LABEL) NEW BOYZ FEAT THE CATARACS & DEV (SHOTIYAWARNER BROS SHAKIRA FEAT. EL GATA (EPIC SONY MUSIC LATIN)
g2 GOOD LI DC 3 ——
25 [T ROCRINGRINAIE E{BEEE 2] @ 4 6 I NEED A DOCTOR : ANGRY BIRDS RIO SALSA
= oL B8 B ADELE (XL'COLUMBIA) ’ %ﬁﬁr;PU;LIC(MOSLEV'\NTERSCOPE) 119 16 DR DRE FEAT EMINEM & SKYLAR GREY (AFTERMATHINTERSCOF A1 6 3 pouio mosi ANGRY BHDS HOVIO MOBILE
68 GIVE ME EVERYTHING A " = L IoH ARA
= e g PITBULL FEAT NE-YO, AFROIACK & NAYER (VR 305/POLO GROUKDS JAMG) 27 21 B |01 Gaga (STREAMLINE/KONLIVE/INTERSCOPE) 1 12 2 KAA";!;E “?EETTR%EA'_‘F'SJ:I;ESF JAM/IDIMG [: 13 51 gﬁg’;ﬁg”,,ﬁ'ﬂo? R
- ET ‘ IF 1 DIE YOUNG f - pE s
oey - BALLIN EL AMOR QUE PERDIMOS
658 - R KATY PERRY FEAT. KANYE WEST (CAPITOL) a @ & g;‘;‘:\;? PEERR;I_REPIIBLIC NASHVILLE) Bl n @ = 1 YOUNG JEE2Y FEAT. LiL WAYNE (CTE/OEF JAW/IDING) IF B8R .k rovce (0P sTOP -
goz PARTY ROCK ANTHEM SEA BY ME
B o % ;:uaf:,\;? LAVEN GENET & GOOSROK Y IS ATV TEENTAP @ WY %E; i:z;l gﬁ:wmﬂ m 43 5 ?E%TCJEO"E&\QS,RLD (GIRL_S‘) # e i66 F’sFiT;l%E’\IREYCE A
80 - A @ | RACKS 7 THE ANTHEM
»g 2 o LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE) : il JESSIE { FEAT. B.OS (LAVA/UNIVERSAL REPUBLIC) B M7\ ret ruTURE (B0 PLAYUNVERSAL REPUBLIGAAMAG) B0 3T gyl peaT UL JoN (FAIOUS ARTIST/TVT)
¢£ g 5 1 THELAZY SONG ® @ 36 1p WHO SAYS ®
= 3g BRUNO MARS (ELEKTRA/ATLANTIC) < SELENA GOMEZ & THE SCENE (HOLLYWOO0O)
i ON THE FLOOR " @ _ | PURE IMAGINATION
39 L JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG) GLEE CAST (20TH CENTURY FOX TV/COLUMBIA)
5 a 7 12 JUST CAN'T GET ENOUGH 33 2 16 I NEED A DOCTOR
Iy Cm THE BLACK EYED PEAS (INTERSCOPE) DR. DRE FEAT EMINEM & SKYLAR GREY [AFTERMATHINTERSCOPE
g8% & SUPER BASS 'ALL OF THE LIGHTS
52‘0 o 16 NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNERSAL MOTOWN) 34 37 19 v west (ROC-A FELLA'DEF JAM/IDIME) S h
£ TILL THE WORLD ENDS ARE YOU GONNA KISS ME OR NOT | 5% £5 TITLE & =% 3 TITLE A3
Sto 1m 12 62 20 | 8 & B &
280 BRITNEY SPEARS (JIVE/JLG) THOMPSDN SQUARE |* TONEY CREEK) =% EZ  ARTIST IMPRINT/LABEL) © =z ARTIST (IMPRINT/LABEL} =4
Q § 11 10 16 LOOK AT ME NOW @ 8 4 TONIGHT TONIGHT @ 2 16 PARTY ROCK ANTHEM 5y 'O SOLE MIO
5 §o CHRIS BROWN FEAT LIL WAYNE & BUSTA RHYMES (JVEULG) : HOT CHELLE RAE (JIVE JLG) - ; AR AEATENET LRI 4150 L b= It VOLO {OPERA BLUES GATICHRENTOR/GEFFENIGA]
f08 THE SHOW GOES ON JAR OF HEARTS = " TILL THE WORLD ENDS YOU RAISE ME UP
f-%; e 12 21 | pe piasco (151 ¢ 1oTH ATLANTIC) L 37 | 26 33 CnisTina pERRI (S PERRI LANE/ATLANTIC/RRP) m @ 19 srimer speans JIVEALG 2 172 o5 GROBAN (143/REPRISE WARNLR BROS
552143 9 DIRTY DANCER 38 33 12 BOW CHICKA WOW WOW a 3 JUDAS a3 1 » 72 TIME TO SAY GOODBYE
8 ENRIQUE IGLESIAS WTH LISHER FEAT UL WAYNE (UNVERSAL REPUBLIC) MIKE POSNER FEAT. LIL WAYNE (J/RMG _LAOY GAGA (STREAMLINE/KONLIVE/INTERSCOPE =T SARAH BRIGHTMAN & ANDREA BOCELLI (A0 STUOI/AN
;Eg 14 2 THE EDGE OF GLORY 39 31 2 F**KIN' PERFECT ﬁ 5 2 HELLO o = & SMILE
238 LADY GAGA (STRTAMLINE KONLIVE/INTERSCDPE PINK (LAFACE JLG) - - _MARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC IL VOLO (OPERA BLUES/GATICARENTOR/GEFFENIGA)
5 Faok: JUST A KISS ; _ BALLIN WHERE THEM GIRLS AT IL MONDO
‘g%‘} . ‘.ﬁ 8 LADY ANTEBELLUM (CAPITOL NASHVILLE) ’:o ! YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDIMG) 5 uiil) DAVID GUETTA FEAT FLD RIDA & NICK! HINAJ (WHAT 4 MUSGAS TRALWERKS CAPYTO) g’ “nl s IL VOLO (OPERA BLUES/GATICA/RENTQR/GEFFENIGA)
5-21 16 13 g7 DOWN ON ME | 41 39 5 COUNTRY GIRL (SHAKEIT FOR ME) _:1 g 72 | GOTTA FEELING a & 4 72 SUITEFORSOLOCELLONO. 1IN
58 e JEREMIH FEAT. 50 CENT (MICK SCHULTZDEF JAMIDUMG) LUKE BRYAN (CAPITOL NASHYILLE) THE BLACK EYED PEAS (INTERSCOPE) Y0-YO MA (SONY CLASSICAL/SONY MASTERWORKS)
°0z% T = - -
~o7T BORN THIS WAY P FIREWORK STEREO LOVE THE PRAYER
“ %f Z o B LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE) ey 48 KATY PERRY (CAPITOL) o = EDWARD MAYA & VIKA JIGULINA (ILTRA Iz 3 63 CELINE DION WITH ANDREA BOCELLI (EPIC/SONY MUSIC)
o8 ROLL UP MEAN ) POKER FACE . ., DEBUSSY: CLAIR DE LUNE
3 @ %13 WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP) ® =t R TAYLOR SWIFT (BIG MACHINE) L K LADY GAGA (STREAMLINE/ONLIVE/CHERRY TREEANTERSCOPE) s 8 5 72 CLAUDE DEBUSSY (NOT LISTED __ |’
265 " qe 23 1« WRITTEN IN THE STARS B @ _ 3 RUN THE WORLD (GIRLS) i | 10 BEAUTIFUL PEOPLE a .y 2 POMP AND CIRCUMSTANCE
3 TINIE TEMPAH FEAT ERIC TURKER | 515 LN PARLOPHONE CAPTTON ; BEYONCE (COLUMBIA) iy CHRiS BROWN FEAT. BENNY BENASSI (JIVE/JLG) L " S USAF HERITAGE OF AMERICAN BAND (COKER & MCCR!
262 e — e e S e e
ey F**K YOU (FORGET YOU) FOR THE FIRST TIME . . BARBRA STREISAND 5 MOONLIGHT SONATA
522 20 7 39 oo\ 0'GReEN (RAD CULTURE ELEKTRARRP) a 45 4B 16 1 SRiPT (PHONDGENIC/ERIC) L 1o 4 DUCK SAUCE (FOOL'S GOLD/DOWNTOWN) 10 % 172 iouic uaN BEETHOVEN (NOT LISTED
B R ] -
= R, e v CORT N TSRt
g 2 = DIRT ROAD ANTHEM 3 & G RACKS o 2 BAD ROMANCE n - % 10 PACHELBEL: CANON IN D
Sfai @ JASON ALDEAN (BROKEN BOW) @ YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPH%JCL _LADY GAGA (STREAMLINE/KONLIVE/CHER TERSCOPE - JEAN-FRANCOIS PAILLARD & ORCHESTER DE CHAMBRE
a2 HONEY BEE I WON'T LET GO = TAKE OVER CONTROL 3 THIS TIME
555 @ il BLAKE SHELTON (WARNER BROS. (NASHVILLE) W) @ 51113 Rascar FLATTS (B1G MACHINE) 13 35 rrosack FeAT £va SIMONS (WALL/ROBBINS " ! 1L vOLO (DPERA BLUES/GATICA/RENTOR/GEFFENAGA
238 C 50 g5 qg S&M @ g3 3 HELLO i SAVE THE WORLD "\ |7 5 PROLOGUE
235 RIHANNA (SRP/DEF JAM/IDJMG) < MARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC) - SWEDISH HOUSE MAFIA (SHIWASTRALWERKS/CAPITO! S JOHN WILLIAMS (WARNER SUNSET/NONESUCHATLANTIGAG) |
o @ MOTIVATION o TOMORROW BOOM BOOM POW ; PACHELBEL: CANON IN D MAJOR
f—’_-g @ @ 36 KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN) '“5«0 5 7 CHRIS YOUNG (RCA NASHVILLE) 15 14 72 THE BLACK EYED PEAS (WILL.). AM/INTERSCOPE) n 15 b 43 RIAN CRAIN (CRAIN}
252
Data for week of JUNE 4, 2011 | For chart reprints all 212.493.4023 www.billboard.biz 43




TITLE
ARTIST (IMPRINT / PROMDTION LABEL)

E.T

JUST CAN’T GET ENOUGH

THE BLACK EYED PEAS (INTERSCOPE)

0.' ROLLING IN THE DEEP

= ADELE (XL/COLUMBIA)
TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)

- ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (ISLANO/IDJMG)
THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)
WRITTEN IN THE STARS
TINGE TEMPAH FEAT ERIC TURNER (DISTURBING LONDON/PARLOPHONE/CAPITOL)
BLOW
KESHA (KEMOSABE/RCA/RMG)

I(A.TY PERRY. FEAT. KANYE WEST (CAPITOL)

;2

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

JUST THE WAY YOU ARE
BRUNO MARS (ELEKTRA/ATLANTIC)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

ROPE
FOO FIGHTERS (ROSWELL/RCA/RMG)

|

FIREWORK
KATY PERRY (CAPITOL)

2
Wl

SEPTEMBER
DAUGHTRY (19/RCA/RMG)

0:a

MARRY ME
- TRAIN (COLUMBIA)

RHYTHM OF LOVE
PLAIN WHITE T8 (HOLLYW000)

F**KIN’ PERFECT
PINK (LAFACE/JLG)

MINE

+ TAYLDR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
LA ROLLING IN THE DEEP
[LULS I ADELE (XL/COLUMBIA)

|

. S&M
RIHANNA (SRP/DEF JAM/IOJMG)
GIVE ME EVERYTHING
PITBULL FEAT, NE-YO, AFROJACK & NAYER (MR 305/P0L0
DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
FOR THE FIRST TIME
__THE SCRIPT (PHONOGENIC/EPIC)
PRICE TAG
JESSIE J FEAT. B.0.B (LAVA/UNIVERSAL REPUBLIC)
THE SHOW GOES ON
LUPE FIASEO (1ST 8 15TH/ATLANTIC)
F**K YOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)
F**KIN' PERFECT
_PINK (LAFACE/JLG)
BACKSEAT
| NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS.)

(TN THE EDGE OF GLORY
UL Loy GAGA (STREAMLINE/KONLIVE/NTERSCOPE)

. WHO SAYS

. _SELENA GOMEZ & THE SCENE (HOLLYW00O)

TONIGHT TONIGHT

HOT CHELLE RAE (JIVE/JLG)

. ROLL UP

= _WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

HELLO

MARTIN SOLVEIG & DRAGONETYE (BIG BEAT/ATLANTIC)

| GOOD LIFE

" | ONEREPUBLIC (MOSLEY/INTERSCOPE)

PARTY ROCK ANTHEM

LMFAG FEAT, LAUREN BENNETT & GOONROCK (PARTY ROCK/WILLIAW/CHERRYTREE/INTERSCOPE

: BORN THIS WAY
ERY
4

~ B~

o

1208 g:mn

E‘D

|_LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
THE STORY OF US
i _TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)
2 ' DON'T WANNA GO HOME
JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)
BOW CHICKA WOW WOW
MIKE POSNER FEAT. LIL WAYNE (J/RMG)
WHAT THE HELL
i AVRIL LAVIGNE (RCA/RMG)
34 5 LOOK AT ME NOW
CHRIS BROWN FEAT, LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
m | NEED A DOCTOR
L DR, DRE FEAT EMINEM & SKYLAR GREY (AFTERMATH/INTERSCOPE)
’; BOYFRIEND
BIG TIME RUSH (NICKELODEON/COLUMBIA)
DIRTY DANCER
ENRIQUE IGLESIAS WTIH USHER FEAT LIL WAYNE (UNIVERSAL REPUBLIC)
35 6. SAY HELLO TO GOODBYE
_ SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN)
l SING
. _MY CHEMICAL ROMANCE (REPRISE)
SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
© JUDAS
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
WHERE THEM GIRLS AT
DAVID GUETTA FEAT. FLO RIDA & K5CX) MINAJ | WHAT A MUSH
HOLD IT AGAINST ME
BRITNEY SPEARS (JIVE/JLG)

MOMENT 4 LIFE
NICK! MINAI FEAT. DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

#1113

le

.40

WERKS/CAPITOL

0w

a0 2 1

== e

Pitbull fogs his fastest trip to the Mainstream Top 40 top 10 as a lead
artist, as “Give Me Everything,” featuring Ne-Yo, AfroJack and Navyer,
shoots 14-10 in its sixth week. Of his previous two top 10 ascensions
with lead billing, “I Know You Want Me (Calle Ocho)” required 10
weeks to reach the region in 2009 and “Hey Baby (Drop It to the
Floor),” featuring T-Pain, entered the top 10 in its 14th frame in March.
“Give” marks Pitbull’s sixth top 10 overall.

On Adult Top 40, as Adele’s “Rolling in the Deep” rewrites the
format record for most weekly plays (4,928) for a second consecutive
issue, OneRepublic scores its fifth top 10—its entire chart output—as
“Good Life” lifts 12-9. In the chart’s 15-year history, only three groups
have begun with better
top 10 streaks: Goo Goo
Dolls (13, 1996-2007),
Daughtry (eight, 2007-
10) and Matchbox
Twenty (seven, 1997-
2001). OneRepublic
arrived as the featured
act on Timbaland’s
six-week No. 1
“Apologize” in 2008.
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Texas singer/songwriter/multi-instrumentalist
Sarah Jarosz pasts her best sales week (5,000),
as “Follow Me Down™ bows at No. 4 on Folk
Albums (viewable at billboard.biz/charts). The
set starts at No. 2 on Bluegrass Albums (see
page 45), where her debut, “Song in Her
Head,” reigned the week of Feb. 6, 2010.
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24 u g GODSMACK (UNIVERSAL REPUBLIC)

H .| THE LAST TIME
_ | ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

i TITLE

ARTIST (APRINT / PROMOTION LABEL)
COUNTRY SONG |
SEETHER (WIND-UP)

ROPE

FOO FIGHTERS (ROSWELL/RCA/RMG)

LIES OF THE BEAUTIFUL PEOPLE

. SIXX. A.M. (ELEVEN SEVEN)

~ DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM)

SHINEOOWN (ATLANTIC)

" RIP TIDE

~_SICK PUPPIES (RMR/VIRGIN'CAPITOL)

GHOST OF DAYS GONE BY

__ALTER BRIDGE (ALTER BRIDGE CAPITOL)

- SAY YOU'LL HAUNT ME

~_STONE SDUR (ROADRUNNER/RRP)

WHITE TRASH MILLIONAIRE

. BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)

ﬂf".“ WORLD SO COLD

¥ | ~_THREE DAYS GRACE (JIVE/JLG

LOST IN YOU

THREE DAYS GRACE (JIVE JLG)
. WELCOME TO THE FAMILY
i AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.)
42 11 19 WHEN YOU’RE YOUNG
3 DOORS DOWN (UNIVERSAL REPUBLIC)
[En | GYPSY WOMAN
. JONATHAN TYLER & THE NORTHERN LIGHTS (F- STOP/ATLANT!C}
@l'TG' 10 MISS AMERICA
SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
23 o [RARNES] LOWLIFE |
@ (TALTTS R THEORY OF A DEADMAN (504/ROADRUNNER/RRP) |
IT'S A PARTY
16 18 18 BUCKCHERRY (ELEVEN SEVEN)
‘ ' ' SO FAR AWAY
AVENGEO SEVENFOLD (HOPELESS/SIRE/WARNER BROS )
;7 5 FIXME
y 10 YEARS (U_NI_VERSAL REPUBLIC)
‘5 4, SAVIOR
m a t‘ RISE AGAINST (DGC/INTERSCOPE)
94 g DIE TRYING
| ART OF DYING (INTOXICATION'REPRISE)
' BU2B
“ 20 9 RUSH (ANTHEM/ATLANTIC)
22 92 p (IT) FEELS SO GOOD
f STEVEN TYLER (COLUMBIA)
~ WARRIOR
OISTURBED (REPRISE)
3 |3 DIGITAL (DID YOU TELL)
STONE SOUR (ROADRUNNER/RRP)

SICK
ADELITAS WAY (VIRGIN/CAPITOL)
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o 2 3 11 OLD ALABAMA Brad Paisley Featuring Alabama 28 27 WON'T BE LONELY LONG Josh Thompson 2%
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o 4 4 2 | WON'T LET GO Rascal Flatts a 33 44 YOU AND TEQUILA Kenny Chesney Featuring Grace Potter 7
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3 1 2 HEART LIKE MINE Miranda Lambert 1 " Trio’s 55th top 10 " 29 30 CRAZY GIRL Eli Young Band 28
FLIDDELL.M.WRUCKE (M.LAMBERT,.HOWARD,A MONROE) ® COLUMBIA dralslGreatest M WRIICKE (L BRIGE L ROSE) @ REPUBLIC NASHVILLE
5 6 WITHOUT YOU Keith Urban il . @ 30 33 LOVE DONE GONE Billy Currington 24
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- A LITTLE BIT STRONGER Sara Evans LOVE DON'T RUN Steve Holy
L 3 1 T.BROWN (L.LAIRO,H.LINDSEY,H SCOTT) ® RCA ! reaches a new @ 31 3 L MILLER {4 LEATHERS B GLOVER,R.THILBODEAL) 9 CURB i
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u g 12 HONEY BEE Blake Shelton 5 enteredthetop0 @ 35 3 A BUNCHA GIRLS Frankie Ballard 33
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u. 1. 13 TOMORROW Chris Young b ince 2000 @ % 35 TONIGHT Sugarland "
J.STROUD (€ YOUNG FJ.MYERS.A SMITH) ® RCA Yearsce] {1l B.GALLIMORE K.BUSH.J.NETTLES (J.0.NETTLES K BUSH K.GRIFFIN) © MERCURY o
¢ 1y  BLEEDRED Romnie Dunn 4 Whenitsfirstsingle, @ a7 37 LETITRAIN David Nail ~ 4¢
. R.OUNN (A.DORFF.T.L.JAMES) @ ARISTA NASHVILLE “Prayin’ for FLIDDELL.C.AINLAY (D.NAIL.J.SINGL @ MCA NASHVILLE
. ' IF HEAVEN WASN'T SO FAR AWAY Justin Moore ikt ” @ HOT SHOT REMIND ME Brad Paisley Duet With Carrie Underwood
0 W _J.STOVER (D DAVIDSON,R.HATCH.B.JONES) ©® VALDRY 10 Dta:""g?;[,o m(zaket: A oeeur 1_;_Rn§m§ (B PAISLEY,C.DUBDIS, K, LOVELACE) __ARISTA NASHVILLE _3_6 {
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15 15 14 | CAN'T LOVE YOU BACK Easton Corbin 14 a1 = 1 GOT YOU Thompson Square 48
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@ 16 18 AM | THE ONLY ONE Dierks Bentley 16 G 0 4 WANNA TAKE YOU HOME Gloriana &
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19, 20 LOOK IT UP Ashton Shepherd 19 10 marks his m_ 46 45 AMEN Edens Edge 44
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J MOLIL CLAWSON {D.ALTMAN E.PASLAY,T.SAWCHUK) @ RCA “VOi(QS” topped B.JAMES (K.MOORE SrlePAKOFF.D COUCH; ® MCA NASHVILLE
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_CURB 79233" (18.98)

Hillbilly Joker 10 |

WARNER BROS. 523992/WMN (7.88)

SOUNDTRACK

RCA 72911/ SMN (11 98) Country Strong

ZAC BROWN BAND
SOUTHERN GROUNDHATLANTIC 52372646 (25,98 CBIVD, &

Pass The Jar: Lve @

RANDY TRAVIS

WARNER BROS 8635 EXCRACKER BARREL (11.98) Randy Travis n

JOSH TURNER

MCA NASHYILLE 013363 UMGN (13.98) Haywite

AARON LEWIS

STROUDAVARIONS 01013 (7.98) Town Line (EP)

BiLLY CURRINGTON

MERCUIAY © 14250 UME (7.98) Icon: Billy Currington

MIRANDA LAMBERT

COLUMBIA 46854 SMN (12.98) Revolution B 1

BLAKE SHELTON

REFRISE £24997 WMN (7.98) All About Tonight (EP)

KENNY CHESNEY

BNA 57445 SKIN (11.98) 8 Hemingway's Whiskey

TOBY KEITH

SHOW DOG-UNVERSAL 014492 (0,08  BUllets In The Gun

ROY ORBISON

ORBIONLEGACY sosso EXsTRRUCKS (209 OPuS Collection 12

BRANTLEY GILBERT
AVERAGE JOE'S 215 (14 98)

BLAKE SHELTON |
REPRISE 525002 WHIN (15,96} Loaded: The Best Of Biake Shefton 10

MATRACA BERG

DUALTUNE 1531 113 98) The Dreaming Fie ds

SUGARLAND

MERGURY 01742+ LMGN (13.98) & The Incredible Machine IR 1

JOHN RICH

WARNER BROS. 527844/WMN (7.98) For The Kids (EP)

ZAC BROWN BAND
ROAR BIGGER PICTUREHOME GROWNATLANTIC 51638146 (13.98)
THOMPSON SQUARE
STONEY CREEK 7677 (13.98)

The Foundation B }

Thompson Square 3

COLT FORD

STEEL MAGNOLIA

BIG MACHINE SMO100A (10.98) Steel Magnclia

AVERAGE JOE'S 216 (14.98) Chicken & Biscuits

DONNY & MARIE

MPCA 25742 BDG (14 98) Donny & Marie

REBA

STARSTRUCK RMO200AVALORY (13.98) All The Women | Am

@
$0: 000 :eBeOr 82O

TIM MCGRAW

CRAIG CAMPBELL

JOOUSTIC PEACH 5255 | BIGGER POTURE (1308 CT 9 Campheell

TRACE ADKINS

SHoW DG LAnERsL mazee pogy  COWP0Y'Ss Back In Town

JAMEY JOHNSON

MERGURY 013364° UMGN (19.98) The Guitar Scng

Halfway To Heaven|

CURB 79205 (15 98 Number One Hits @ & a7 45 43
| Sg&h:v%H?RlNﬁrgg Enjoy Yourself 2 a8  id 44

CEA?}ITSL ?zﬂﬁg?omo' (12.98) Carolina i 49 48 52

Eowsgﬂuzbggss?/agﬁflnsanos (108 » Hard Bargain i m’ 201 51|
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PATSY CLINE

MCA NASHVILLE 014526/UME (7.98) Icon: Patsy Clne
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‘OLD’ IS HOT AT NO. 1

Brad Paisley claims the quickest No.
1 in eight months on Hot Country
Songs (11 weeks), scoring his 17th
Jeader with “Old Alabama” and tak-
ing featured act Alabama to the sum-
mit for the first time in more than 17
years. The song is Alabama’s 33rd
No. 1, and only four acts have logged

PAISLEY

more overall leaders (see page 34).
Paisley also pops on at No. 36 with “Remind Me,” a duet pair-
ing with Carrie Underwood driven by unsolicited album play
from Paisley’s new “This Is Country Music” set. For more on

these feats, go 1o billboard.com/chartbeat. —Wade Jessen

Go to www.billboard.biz for complete chart data 45



R HOT SALCE COMMITIEE PART TWO BROCKUIN DUST (EG/CAPHL
TINIE TEMPAH
DISC-OVERY DISTURBING LONDON 70635/CAPITOL
CHRIS BROWN
| FAM.E. JIVE 86067/JLG
WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/A6 ®

-

GOBLIN XL 529*
NICKI MINAJ
PINK FRIONY YOUNG MONEY/CASH MONEYANVERSAL MOTOWN 015021 ARG
RIHANNA
LOUD SRP/DEF JAM 014927/IDJMG &
KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/L6
NEW BOYZ
T00 COOL TO CARE SHOTTY 522931/WARNER BROS
RAPHAEL SAADIQ
STONE ROLLIN' COLUMBIA 62560 */SONY MUSIC
EMINEM
RECOVERY WER/SHADY/AFTERMATHANTERSCOPE 014411*1GA
MIGUEL

0| ALLIWANT IS YOU BLACK (CE/BYSTORM/JIVE 75487/JLG
SADE
THE ULTIMATE COLLECTION EPIC 90454/SONY MUSIC
LUPE FIASCO
LASERS 1ST & 15TH/ATLANTIC 520870*/AG
MUSIQ SOULCHILD
MUSIQINTHEMAGIQ SONGBOOK/ATLANTIC 524542/AG
MARSHA AMBROSIUS
LATE NIGHTS & EARLY MORNINGS J 64826/RMG
JENNIFER HUDSON
| REMEMBER ME ARISTA 60819/RMG @&
KELLY PRICE
KELLY MY BLOCK/SANG GIRL! 32101/MALACO
CEE LO GREEN
THE LADY KILLER RADICULTURE 525601/ELEKTRA

-

-

PR ]

R. KELLY
| LOVE LETTER JIVE 80874/JLG
MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC
LIL WAYNE
| AW NOT & HUMAN BESNG CASH MONEY/UNVERSAL MOTOWN 015002MRG |
KILLER MIKE
PLIDGE GRIND TIME OFFICIAL/GRAND HUSTLE/TREELEAF 341/SMC
BOOKER T. JONES
THE ROAD FROM MEMPHIS ANTI- 87101*/EPITAPH
KANYE WEST
MY BEAUTIFUL CARK TWISTED FANTASY ROC-A-FELLAVDEF JAM 014695 4IUMG @)
YOLANDA ADAMS
BECOMING N-HOUSE 100300 EX
KEM
INTIMACY: ALBUM Ill UNIVERSAL MOTOWN 014460 MRl &
TRAVIS BARKER i
GIVE THE DRUMMER SOME LASALLEINTERSCOPE 015394 GA
RICK ROSS
TEFLON DON MAYBACH/SLIP-N-SLIDE/DEF JAM 014366*A0JMG
TREY SONGZ ¢
PASSION, PAIN & PLEASURE SONGBOOK/ATLANTIC 524539/AG &
DRAKE
THANK ME LATER YOUNG MONEY/GASH MONEY:UNVERSAL MOTOWN 014325UMRG
WAKA FLOCKA FLAME I
FLOCKAVELI 1017 BRICK SQUAD/ASYLLIM 522740WARNER BROS |
JEREMIH
ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830/IDJMG
KID CUD!
= MAN ON THE MOON Il DREAM ONG.0.0.0UMVERSAL MOTOVN 014646 ARG @
TI.
NO MERCY GRANO HUSTLE/ATLANTIC 523753*/AG
SNOOP DOGG ]
DOGGUMENTARY DOGGYSTYLE/PRIORITY 07952/CAPITOL
a7 KERI HILSON
NO BOYS ALLOWED MOSLEY/ZONE 4/NTERSCOPE 0150881GA
& ~ KEYSHIA COLE ‘
- CALLING ALL HEARTS GEFFEN 01510B/IGA
GUCCI MANE
THE RETURN OF MR. ZONE 6 1017 BRICK SQUAD 527374/WARNER BROS. _
THE TEMPTATIONS
ICON: THE TEMPTATIONS MOTOWN 014607/UME
TANK
NOW OR NEVER MOGAME/SONG DYNASTY/ATLANTIC 525214/AG
KRIZZ KALIKO
S.1.C. (EP) STRANGE 94 EX/RBC
DIDDY - DIRTY MONEY
LAST TRAIN TO PARIS BAD BOY/INTERSCOPE 014381
JIM JONES
CAPQ EONE 2115
CHARLIE WILSON
JUST CHARLIE P MUSIC/JIVE 81696/JLG
53 26 (s JAY-Z
RARNZE HITS COLLECTON VOL ONE ROC NATONDEF I 0136210
JAMIE FOXX
BEST NIGHT OF MY LIFE J 54860/RMG
' NELLY
5.0 DERRTY/UNIVERSAL MOTOWN 014991/UMRG
MINT CONDITION
7 ... CAGED BIRD 5787/SHANACHIE
| USHER
RAYMOND V RAYMOND LAFACE 61552/JLG

Britney Spears re-enters the Rhythmic top
10 for the first time in nearly 11 years as
“Till the World Ends” skips 11- in its 10th
week. Her last trip to the upper tier occurred
in 2000 when “Gops! . . . | Did It Again”
peaked at No. 8. In total, Spears has posted
16 titles on the fist, with four top 10s.
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MAINSTREAM
R&E/HIP-HOP"

e 2

- SURE THING
MIGUEL (BLACK ICE/BYSTORM/JIVE/ILG)

LOOK AT ME NOW

CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0.0./DEF JAM/IDJMG)

RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC/UMRG)

SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)

DID iT ON'EM
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWNUMRG)

ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
FAR AWAY
~ MARSHA AMBROSIUS (J/RMG)
HUSTLE HARD

i | ACE HOOO (WE THE BEST/DEF JAM/IDJMG}
ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
CUPID
LLOYD FEAT. AWESOME JONES (YOUNG-GOLDIE/ZONE 4/INTERSCOPE)
YOUR LOVE
DIDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BOYANTERSCOPE)
LOVE FACES
TREY SONGZ (SONGBOOK/ATLANTIC)
6 FOOT 7 FOOT
LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNVERSAL MOTOWNUMRG)
BEST NIGHT OF MY LIFE
JAMIE FOXX FEAT. WiZ KHALIFA (J/RMG)
JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEYUNVERSAL MOTOWN/UMRG)
RUN THE WORLD (GIRLS)
BEYONCE (COLUMBIA)
ONE NIGHT STAND
KERI HILSON FEAT. CHRIS BROWN (MOSLEY/ZONE 4/INTERSCOPE)
| BRING IT BACK
N TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)
UNUSUAL
TREY SONGZ FEAT. DRAKE {SONGBOOK/ATLANTIC)
SOMEONE TO LOVE ME (NAKED)
MARY J. BLIGE FEAT DIDDY & LIL WAYNE (MATRIARCH/GEFFEN/NTERSCOPE)
GROVE ST. PARTY
WAKA FLOCKA FLAME FEAT. KEBO GOTTT (1017 BRICK SQUAVASYLUM/WARNER BROS)
.2 | DON'T DESERVE YOU
. LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)
HOW MANY TIMES
K. MICHELLE (HITZ COMMITTEE/JIVE/JLG)
BALLIN
YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDJMG)
ALL YOUR LOVE
K LA (MUSIC LINE/iDJMG)
OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
MAN DOWN
RIHANNA (SRP/DEF JAM/IDJMG)
TUPAC BACK
MEEK MILL FEAT. RICK ROSS (MAYBACK/WARNER 8R0S )
9 PIECE
RICK ROSS FEAT LIL WAYNE OA T3, (MAYBACH/SLIPN-SUDE/DEF JAMIDIMG)
I'M ON ONE
1 KHALED (WE THE BEST/CASH MONEYANNERSAL MOTOWNAIARG)
GOIN STEADY
ROCKO (A-1)
PLATINUM
) SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/PRIORITY/CAPITOL)
TWISTED
GORILLA ZOE FEAT, LIL JON (BLOCK/ATLANTIC/EONE)
|2 WE CAN GET IT ON
YO GOTT) FEAT. CIARA (INEVITABLE)
| GET MONEY

BIRDMAN FEAT. LIL WAYNE. MACKMAINE & T-PAIN (CASH MONEY/UNVERSAL MOTOWNUMRG)
WHAT YO NAME 1Z
KIRKO BANGZ (LMG/UNAUTHORIZED/WARNER BROS.)
THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)
TAKE ME AWAY
KEYSHIA COLE (GEFFEN/INTERSCOPE)

EITH
ol KATY PERRY FEAT. KANYE WESY (CAPITOL

THE SHOW GOES ON

| LUPE FIASCO (18T & 15TH/ATLANTIC)

GIVE ME EVERYTHING
PATBUL FEAT.NEYD, AFROIACK & NAYER (M. 5/POL) GROUNDSIYRMG

ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)

S&M
RIHANNA (SRP/DEF JAM/IDJMG)

TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)

ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

MY LAST
BIG SEAN FEAT. CHRIS BROWN (G.0.0.D./0EF JAM/IDJMG)

ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (1SLAND/I0JMG)

SHE AIN'T YOU
CHRIS BROWN (JIVE/ILG)

RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)

WRITTEN IN THE STARS
TINIE TEMPAH FEAT.ERIC TURNER (SSTURBING LONDGNPRRLOPHONE/CAPTTCL)

BACKSEAT
NEW BOYZ FEAT. THE CATARACS & OEV (SHOTTY/WARNER BROS.)

SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)

MOTIVATION
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN)

RUN THE WORLD (GIRLS)
BEYONCE (COLUMBIA)

PARTY ROCK ANTHEM
LMFAG (PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE)

SURE THING
MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)

MAN DOWN
RIHANNA (SRP/DEF JAM/IDJMG)

BLOW
KESHA (KEMOSABE/RCA/RMG)

I NEED A DOCTOR
DR. DRE FEAT. EMINEM & SKYLAR GREY (AFTERMATH/INTERSCOPE)

DON'T WANNA GO HOME
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)

BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVIGT/NAPPY BOY/JIVE/JLG)

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

F**K YOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/ATLANTIC)

DID IT ONEM
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MDTOWN)

HUSTLE HARD
ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

WHERE THEM GIRLS AT
DAVID GUETTA FEAL FLO RUDA & NICKI MINAJ (AT A MUSK/ASTRAIWERKSCAPITOL)

OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)

TWISTED )
GORILLA ZOE FEAT. LIL JON {BLOCK/ATLANTIC/EONE)

I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE ({ISLANO/IDJMG)

JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN)

BRING IT BACK
TRAVIS PORTER (PORTER HOUSE/JIVEALG)

BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASSI (JIVE/JLG)

BOW CHICKA WOW wWOow
MIKE POSNER FEAT. LIL WAYNE (J/RMG)

BEST NIGHT OF MY LIFE
JAMIE FOXX FEAT. WIZ KHALIFA (J/RMG)

TINIE TEMPAH HITS STATESIDE

London MC Tinie Tempah’s debut set, “Disc-Overy,”
opens at No. 2 on Top R&B/Hip-Hop Albums with 16,000
copies, according to Nielsen SoundScan. The album has
been a hit in England since its chart-topping debut in Oc-
tober and owes its high U.S. bow to the success of lead sin-
gle “Written in the Stars” on the Rhythmic (No. 15) and
R&B/Hip-Hop Digital Songs (No. 1) charts. Album cut
“Till 'm Gone,” featuring Wiz Khalifa, also debuts on the
digital tally at No. 37 with 16,000.

Also bowing in the top 10 is California rap duo New Boyz
with “Too Cool to Care,” which starts at No. 9 with 12,000
copies—the act’s best sales week. Debut set “Skinny Jeanz and a Mic” opened at No. 12 in Octo-
ber 2009 with only 2,000, reaching a sales high of 9,000 (Jan. 9, 2010).

—Rauly Ramirez

Go to www.biliboard.biz for complete chart data
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FAR AWAY

MARSHA AMBROSIUS (J/RMG)

1 SMILE

KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIGVERITY/JLG)

4EVERMORE

ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)

s SO IN LOVE
JILL SCOTT FEAT. ANTHONY HAMILTON (BLUES BABE/WARNER BROS)

LOVE LETTER

R. KELLY (JIVE/JLG)

WHERE YOU AT

JENNIFER HUDSON (ARISTA/RMG)

NOT MY DADDY

KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRLY/MALACO)

YOU ARE

CHARLIE WILSON (P MUSIC/JIVE/JLG)

WALKING

MARY MARY (MY BLOCK/COLUMBIA)

SHARE MY LIFE

KEM (UNIVERSAL MOTOWN/UMRG)

ANYTHING

MUSIQ SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)

IF IT'S LOVE

- KEM FEAT. CHRISETTE MICHELE (UNIVERSAL MOTOWN/UMRG)

PIECES OF ME

LEDISI (VERVE FORECAST/VERVE)

GOOD MAN

RAPHAEL SAADIQ {COLUMBIA)

GONE AND NEVER COMING BACK
MELANIE FIONA (SRC/UNIVERSAL MOTOWN/UMRG)
BEAUTIFUL
NOEL GOURDIN (MASS APPEAL/EONE)

STILL IN LOVE WITH YOU
SADE (EPIC/COLUMBIA)

CAUGHT MY EYE

MINT CONOITION (SHANACHIE)
COLLARD GREENS & CORNBREAD
FANTASIA (S/19/)/RMG)

CLOSER

| JOE (DEXTERITY SOUNDS)

LOVE FACES

TREY SONGZ (SONGBOOK/ATLANTIC)

FALL 5.0

BRIAN MCKNIGHT (HARO WORK/EONE)
RADIO MESSAGE

R. KELLY (JIVE/JLG)

| CAN'T MAKE YOU LOVE ME
TANK (MOGAME/SONG DYNASTY/ATLANTIC)

BABY
JAGGED EOGE (SLIP-N-SLIDE/CAPITOL)

Ml LoOK AT ME NOW
LU CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JVE/JLG)
ROLL UP
_ WIZ KHALIFA (RDSTRUM/ATLANTIC)
ALL OF THE LIGHTS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG})
MY LAST
BIG SEAN FEAT. CHRIS BROWN {G.0.0.0./0EF JAM/IDJMG)
THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH/ATLANTIC)

i = RACKS

YC FEAT. FUTURE (81G PLAY/UNIVERSAL REPUBLIC)

GIVE ME EVERYTHING
PIBULL FEAT. NE-YO, AFROJACK & NAYER (MR, 305P0L0 GROUNDS/JRME)
MOMENT 4 LIFE
NICK) MINAJ FEAT. DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
6 FOOT 7 FOOT
LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)
DID IT ON'EM
NICK MINAL (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
HUSTLE HARD
ACE HOOD (WE THE BEST/OEF JAM/IDJMG)
JOHN
LIL WAYNE FEAT. RICK ROSS (CASH MONEY/UNIVERSAL MOTOWN)
NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUM/MWARNER BROS )
OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNNVERSAL MOTOWN)
I'M ON ONE
04 KHALED (WE THE BEST/CASH MONEY/UNVERSAL MOTOWIVUMAG)
YOU BE KILLIN EM
FABOLOUS (DESERT STORM/DEF JAM/IDJMG)
BACKSEAT
NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BRDS.)
GROVE ST. PARTY
WAKA FLOGKA FLAMIE FEAT KEBO GUTT (1017 BRICK SOUALYASYLAMMWARNER BROS )
BRING IT BACK

-. TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)

YOUR LOVE

DIDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BOY/INTERSCOPE)
WRITTEN IN THE STARS

TINIE TEMPAH FEAT.ERUC TURNER (DISTURBING LONDONPARLOPHONECAPITOL)
| DON'T DESERVE YOU

LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)

PARTY ROCK ANTHEM

LMFAQ (PARTY ROCK/WILL.1. AM/CHERRYTREE/INTERSCOPE)

9 PIECE
RICK ROSS FEAT. LIL WAYNE OR TL (MAYBACH/SLIPN-SLIDEDEF JAWIDUMG)
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TITLE
ARTIST IMPRINT / PROMOTION LABEL
Pl ORIGINAL SIN
R XS FEAT RO THOMAS & INTRODUCING DN YALEIDYS FETROL ELECTRIVATCORHNO
HOLLYWOOD TONIGHT
MICHAEL JACKSON MJJ/EPIC
' FADE
KRISTINE W FLY AGAIN
TILL THE WORLD ENDS
BRITNEY SPEARS JIVE JLG
E - WORLD KEEPS TURNING
£ ~ SYLVIA TOSUN SEA TO SUN
JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
. MIRRORS
NATALIA KILLS CHERRYTREE/INTERSCOPE
KICK US ouT
HYPER CRUSH UNIVERSAL MOTOWN
~ DANCING TONIGHT
KAT DELUNA GLOBAL MUSIC BRAND'UNIVERSAL MUSIC BELGIUM
BEAUTIFUL PEOPLE
CHRIS BROWN FEAT. BENNY BENASSI JIVE/ILG
CALL YOUR GIRLFRIEND
ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE
' SAN FRANCISCO IS MY DISCO
LAURA LARUE NEAR
ALL HERE NOW
DAVID GARCIA & HIGH SPIES FEAT. SARAH TANCER SOLMATIC
WHERE YOU AT
JENHIFER HUDSON ARISTA/RMG
TURN IT UP
| ULTRA NATE DEEP SUGAR/STRICTLY RHYTHM
SWEAT
SNOOP DOGG DOGGYSTYLE/PRIORITY/CAPITOL
ROLLING IN THE DEEP
ADELE X1./COLUMBIA
WE OWN THE NIGHT
ANDREA ROSARIO HECHTIC
MOVE WITH IT
LINNEA LINNEA & CO
CATCH A FIRE
JOHN LEPAGE FEAT. OEBBY HOLIDAY & LF8 GROOVE
CHANGES
DIRTY VEGAS OM
QLI LAST FRIDAY NIGHT (T.G.LF)
[4[H. S KATY PERRY CAPITOL
PUSH IT
JESSIE AND THE TOY BOYS FEAT. YELAWOLF PROSPECT PARK
SEXY SEXY
CHARD UNIVERSAL WAVE
PARTY ROCK ANTHEM
IFA0 FEAT. LAUREN BENNETT & GOD4ROCK PRATY ROCKWILL | AW/CHERRYTREEANTERSCOPS

DANCE/ v
ELECTRONIC ALBUMS

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 LADY GAGA
THE FAME STREAVE KONLNE CHERAYTREE MTERSCOPE 011605 164

J
MOBY
DESTROYED LITTLE IDIOT 9502*/MUTE

DAFT PUNK
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872" |
DEADMAUS

-. 3 28 ya12 AUSTRAP 2518/ULTRA
1 [
-l LADY GAGA -
THE FAME MONSTER (EP) STREAMLINE XONLVE CHERRYTREE/NTERSCOPE 013872464 (S5

n 6 @ LADY GAGA

THE REMIX STREAMLINEKONLIVE/CHERRYTREE/INTERSCOPE 014633%1GA_ |~

e E
1 SC SCARY MONSTERS AND NGE SPRITES (EP) B3 BEATATLANTC S26918/4G

™ . DAFT PUNK
bk ~ TRON: LEGACY RECONFIGURED WALT DISNEY 013540

5 KESHA
1 A4 THE (ACE COMMANDER + | COMMAND YOU T0 SMCE KEMOSABERCA BESORRIG
LADY GAGA
BORN THIS WAY STREAMLIMEKONLIVE/NTERSCOPE 015373GA
GORILLAZ
THE FALL VIRGIN 97588°/CAPITOL |
7 TIESTO .
CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
5 JAMES BLAKE
JAMES BLAKE POLYDOR/UNIVERSAL REPUBLIC 02UMRG
VIC LATINO
VIC LATINO PRESENTS: ULTRA DANGE 12 ULTRA 2734
LCD SOUNDSYSTEM
THIS IS HAPPENING DFA/VIRGIN 09903*/CAPITOL
VARIOUS ARTISTS
W THATS WHAT | GALL CLUB HTS 2 EVVUNVERSAL/SONY MUSEC 17EYCAPTOL
4 - 30H!3 I
" STREETS OF GOLD PHOTO FINISH 523412/AG®

-. CUT /// COPY '.

NEW

14 1

g.i"sx

ZONOSCOPE MODULAR 134*®

KYLIE MINOGUE f 1]
APHRODITE PARLOPHONE 42903*/ASTRALWERKS@

VARIOUS ARTISTS

BEST OF DISCO SONOMA 0045
SWEDISH HOUSE MAFIA
UNTLL ONE ASTRALWERKS 09666
LOUIE DEVITO

THE NEW DANCE MIX USA PHASE ONE 1009
DJ ENFERNO

ULTRA DANCE 11 ULTRA 2317 )

IESTO
GIKAL JOURNEY. THE HITS COLLECTION MAGIK MUZK 24261UTRA

AE-ENTRY

RE-ENTAY
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TITLE
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;
81
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nielsen

ARTIST

TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL
MICHAEL BUBLE
CRAZY LOVE 143/REPRISE S2073YWARNER BROS @

o8 ;-?J WHAT A FEELING 2N
| ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA .
43 RUN THE WORLD (GIRLS) 3
| BEYONCE COLUME A
.. 1 NOT MY DADDY & A
E.@ﬁ U A FACE DUNGALD =
99 g YOU CANT STOP THE RAIN 12
!MRT]N CLANCY & THE WITNESS PROTECTION PROGRAMME SEAPORT L
"5;' SEE THE NEW HONG KONG 134
! " JOSIE COTTON SCRUFFY AL
) HE o vou g 2 7
JENNIFER LOPEZ FEAT. LIL WAYNE ISLAND/IDIMG .
- DANCE WITH ME 8 30

W s

‘33 4 TAKING OVER NOW
- HIMC: HANNAH & MIAMI CALLING SNOWDOG
i}* _"|' PERFECT STRANGER

" h:_] MAGNETIC MAN FEAT. KATY 8 COLUMBIA

‘4 3 PRICETAG
JESSIE J FEAT. 8.0.B LAVA/UNIVERSAL REPUBLIC

35
w’:' "~ GAVE UP ON LOVE
%900 % 0 KEWLI DENTZ

\\ 47 2 WHO SAYS

~ HOT ROD G NOTE

S
20 59

SELENA GOMEZ & THE SCENE HOLLYWOOO
‘ﬁ— SWEET SUGAR POISON
~ DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO

” 43 HEY (NAH NEH NAH)
= i RICO BERNASCONI VS, VAYA CDN DI0S STARSHIT/CAPP/SILVER BLUE

i 0 WHERE THEM GIRLS AT
i DAVID GUETTA FEAT FLO RIDA & NICKI BINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
-_12 15' ARMY OF LOVE
8 KERLI ISLANO/IDJMG

'?'fq_f ON THE FLOOR
B0 T JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDJMG

44 5 DOYOU WANT TO OR NOT?
JLIKE IV ELECTRIC FEAT. SOPHIA LOLLEY BEAT CONGRESS/STRICTLY RHYTHM

GIVE ME EVERYTHING
; PITBULL FEAT. NE-YO. AFROJACK & NAYER MA 505/P0L0 GROUNDSARVG
45 3 ALL ABOUT SEX
SARIAH REIGNING HEARTS
|

B E.T.
KATY PERRY CAPITOL
-27 13 TACALACATEO

v s

PRETTY UGLY

YENN DOWN UNDER

GET MY MONEY BACK

CAZWELL PEACE BISQUIT

CALL MY NAME

SULTAN & NED SHEPARD FEAT. NADIA ALI HAREM

INDIA & PEPPE CITARELLA ANGEL EYES
L13
L13

w
W

DANCE
AIRPLA

TITLE
ARTIST IMPRINT / PROMOTION LABEL

3]

| 6 la7
MR. SAXOBEAT Ey
LRSS 1 ALEXANDRA STAN ULTRA B
ADDICTION
MEDINA ULTRA 108 k'S

16

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/ILG

E.T.
-u}ﬂ KATY PERRY FEAT, KANYE WEST CAPITOL

7 4 HELLO
HARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

!a] ROLLING IN THE DEEP
jull ADELE XL/COLUMBIA

13 g MNITON (THE REASON)
ERIC PRYDZ ULTRA

WHERE THEM GIRLS AT
DAVID GUETTA FEAY, L AIDA & NICKI MINAY WHAT A MUSKG/AS TRALWERKS CAPITOL

3 8
| I PARTY ROCK ANTHEM
| LMFAQ FEAT LAUREN BENETT & GOONROCK PARTY ROCKWLLAM CHERRYTREEINTERSCOPE
4 8

GIVE ME EVERYTHING
PITBULL FEAT. NE-YO. AFROJACK & NAYER 1R 305,P0L0 GROUNDSWRMG

=
WILLIE NELSON & WYNTON MARSALIS FT. NORAK JONES
HERE WE GO AGAIN GLUE NOTE 9638/BLG

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR

SHE VR AEST OFTHE R PR AN SATRA BTERPRSESREPRIE S84 MARMER BROS.

HARRY CONNICK, JR.
¥ CONCERT OH BROADWAY COLUMBIAVLEGACY 77295/S00Y MUSK &

SOUNDTRACK 1
TREME: SEASON 1 HBO/GEFFEN 014910/IGA

GRETCHEN PARLATO
THE LOST ANO FOUND 0BLIQSOUND 113

MICHAEL BUBLE

]
. HOLLYWOOD: THE DELUXE 1A3/REPRISE 526141/WARNER BROS.

MICHAEL BUBLE
SPECIAL DELIVERY 143/REPRISE DIGITAL EXWARNER BROS.

"o

NINA SIMONE |
SOUL. NINA SIMON S0NY MUSIC CMG 83788/SONY MUSIC

KARRIN ALLYSON
*ROUND MIDNIGHT CONCORD JAZZ 32662/CONCORD

CHARLIE HADEN QUARTET WEST
SOPHISTICATED LADIES EMARCY 015347/DECCA

BILL FRISELL
SIGN OF LIFE SAVOY JAZZ 17B18/SLG

BRIAN CARPENTER'S GHOST TRAIN ORCH.

| HOTHOUSE STOMP ACCURATE 5062

JAMES CARTER
GARIBBEAN RHAPSODY EMARCY 015172/0ECCA

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

ARKS M. PENMAN/E. HARLAND |
JAMES FARM NONESUCH 526294/WARNER BROS.

.__E

3 [} BELA FLECK & THE FLECKTONES l

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

: EUGE GROOVE
STVEN LARGE S_H_ANACHIE 5190

ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS LP 31810*/CONCORD

TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014194/VG

DAVE KOZ
HELLO TOMORROW CONCORO 31753

TOWER OF POWER
40TH ANNIVERSARY TOP 300207 & !

PATTL AUSTIN
SOUND ADVICE SHANACHIE 5184

T

KEIKO MATSUI
THE ROAD ... SHANACHIE 5188

KENNY G
HEART AND SOUL CONCORD 32048

FOURPLAY i
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

VARIOUS ARTISTS
SWOOTH JALZ KUMBER | HITS (CA4.0°D) JATZPEAKHEADS UP 085400NCORD

- THE RIPPINGTONS FT. RUSS FREEMAN =
8

COTE D'AZUR i LAK 32580/CONCORD

GALACTIC
THE OTHER SIDE OF MIONIGHT LIVE IN NEW ORLEANS ANTI B7152/EPTAPH

TITLE
| ARTIST IMPRINT / PROMOTION LABEL

HERB ALPERT & LANI HALL
1 FEEL YOU CONCORD JAZZ 32757/CONCORD

"3 ll CONTACT l
5 BONEY JAMES VERVE FORECAST/VERVE

i E CALL MY NAME 13
1 b SULTAN & NED SHEPARD FEAT. NADIA ALl HAREM
5 15 ON THE FLOOR =
| N JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDJMG
@E FREEFALLIN' "1119
€% 70E BADWI KI5 BEAT/ATLANTIC |

WRITTEN IN THE STARS
TINIE TEMPAH FEAT ERIC TURNER LONDONPARLOPHONE/CAPTOL

SUN & MOON
ABOVE & BEYOND FEAT. RICHARD BEDFORD UL1RA

BEAUTIFUL PEOPLE

CHRIS BROWN FEAT. BENNY BENASSI JIVE/ILG

WALKIN' ON THE MOON
KRIS MENACE FEAT. EMIL NERVDUS
MORE
USHER LAFAGE/LG

. WHAT A FEELING

. ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA
S&M
BIHANNA SRP/DEF JAM/IDJMG

' DROWNING
ARMIN VAN BUUREN FEAT. LAURA V ULTRA

SAVE THE WORLD TONIGHT s
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
12 (a3
e
@

ME AND MY MICROPHONE
SEPTENBER ROBBINS

DANCE WITH ME

HOT ROD 6 NOTE

RAINING
KASKADE & ADAM K FEAT. SUNSUN ULTRA

For chart reprints call 212.493.4023

BOTSWANA BOSSA NOVA
DAVID BENDIT HEADS UP/CMG

IT'S TIME

~ BRIAN CULBERTSON GRP/VERVE

UNDUN
STEVE COLE MACK AVENUE/ARTISTRY

- SUMATRA

JEFF LORBER HEADS UP/CMG

ANYTHING'S POSSIBLE
DAVE KOZ CONCORD/CMG

- AFFIRMATION
 KEIKO MATSUI SHANACHIE

STILL IN LOVE WITH YOU
SAQE EPIC/COLUMBIA

- PUSH TO START

PAUL TAYLOR PEAK EONE

ENCANTADORA
BLAKE AARON FEAT NAJEE INNERVISION

gl

SPIN CYCLE
DREW DAVIDSEN CREATIVE SOUL JAZZ

| FOUND THE KLUGH
GERALD ALBRIGHT HEADS 1P CMG

MASSIVE TRANSIT
CINDY BRAOLEY TRIPPIN 'N' RHYTHM

S7VEN LARGE
EUGE GROOVE SHANACHIE

- HEAVEN IN YOUR EYES

ELAN TROTMAN FEAT. BRIAN SIMPSOHN SPECTRA JAZZ

Go to www.billboard.biz for complete chart data |

JAZZ/
CLASSICAL

» . 4

A

ARTIST |
3 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
14 VARIOUS ARTISTS l
THE AOYAL WEDDING DECCA D1S604UNVERSAL CLASSICS GROLP
E 2 123 . MORMON TABERNACLE CHOIR
57 ENOF THE NOSHOA TRBERWALLE TABERRACLE DR SS3125

3 VARIOUS ARTISTS i
¥ s BIZET: CARMEN SUGARDIECCA 014501AINVERSAL CLASSICS GROUP
Fﬁ 5 . JOSH WRIGHT

.
o

=

- B
L0k

R

|| JOSH WRIGHT SHAOOW MOUNTAIN 5055981
4= ERIC WHITACRE

LIGHT & GOLD DECCA 014850 UNVERSAL CLASSICS BROUP
J. KAUFMANN ACCADEMIA NAZIONALE Di SANTA CECILIA
VERISMO ARIAS DECCA 015463 UNMERISAL CLASSICS GROWP
NILSSON RYSANEK LUDWIG VICKERS STEWART
WAGNER: DIE WALKURE SONY G154 4. 85308/S0NY MASTERWORKS
MEREDITH MONK
SONGS OF ASCENSION ECM N S50 01SEB3UNMERSAL CLASSS CROUP
ALEXANDRE THARAUD F
ALEXANORE THARAUD PLAYS SCABLAT (958 0 ASSICS 42016E# CLASSCS

g LFCHERRCHESTRE PHLHARMONIOUE OF NONTECARLO
~ | POEME DECTA N15535/URVERSAL L ASSICS GROUP L}

18 S. DINNERSTEIN' KAMMERORCHESTER I!
I | BACH: A STRANGE BEAUTY 1 1 4“5 11/ 1Y MASTERWERKS
CAMERON CARPENTER

CAMERON LIVE: THE CO'THE DVD TELARC 31980-CONCORD (&

- 13 g5 EMANUEL AX YOYO MAATZHAK PERLMAN

N MENDELSSORN. PAND TRIOS SONY CLASSICAL 5210 W1 MAs =R
R

3 ANDRE RIEU & HIS JOHANN STRAUSS ORCH
FOREVER VIENNA ANORE RIEUPOLYDORHIP-0 014433 UVE &

ZUILL BAILEY/AWADAGIN PRATT

BRAHMS: WORKS FOR CELLO AND PIANO TELARC |

iL VOLO |
1, YOLO OPERA BUUES/GATICARENTOR/GEFFEN 015517164

ALFIE BOE
YOU'LL NEVER WALK ALONE EMI CLASSICS 96789

44 DAVID GARRETT

ROCK SYMPHDNIES DECCA 014442 3
0. -

STING FT. THE ROYAL PHILHARMONIC
JAMES CARTER
CARIBBEAN RHAPSODY EMARCY 015172/DECCA

STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA ©

5 1p ALFIE BOE
BRING HIM HOME DECCA 015330
'@ . 4 ZOE KEATING T
’ 6 41 170 THE TREES 0F KEATING 03 £X .
E 3 27 JACKIE EVANCHO -
0 HOLY NIGHT SYCO/COLUMBLA 81151/SONY MUSIC @®
STING v

E 2 14 pHDCTIES CHERRYTRECIDG 1446t MAERSAL CLASSCS GROLP
1 KATHERINE JENKINS
BELIEVE 143 REPRISE 522190 WARNER BROS. :
.. MORMON TABERNACLE CHOIR)
HEAVENSONG MORMON TABERNACLE CHOIR 5035026 | 1
IL DIVO
AN EVENING WITH IL DIVO SYCO/COLUMBUA DIGITAL EXSONY MUSIC
JOHN WILLIAMS ¥
THE MUSIC OF AMERICA MASTERWORKS T0636/SONY MASTERWORKS |
THE IRISH TENORS
THE VERY BEST OF THE IRISH TENORS EONE 2300
M. PATTON W ORCHESTRA FILARMONICA A. TOSCANINI ||'_

i a_|

MONDO CANE IPECAC 119

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ]

o miemc WOMAN l
SONGS FROM THE HEART MANHATTAN 583608LG &
- CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA
- CELTIC WOMAN
' LULLABY MANHATTAN 47069/BLG

'l LOREENA MCKENNITT
[

1 1

THE WD THAT SHAKES THE BARLEY GUILAN ROADAVERVE 015015°NV6

- DENGUE FEVER
_ CANNIBAL COURTSHIP FANTASY 32622/CONCORD
YELLE
SAFARI DISCO CLUB REGREATION CENTERA?/CO0PERATVE 7600/
JOHNNY CLEGG
HUMAN APPLESEED 1124
COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949

i.“] VARIOUS ARTISTS

NELE A SN A0 ST RIS GORER0SIAS [

CELTIC THUNDER

07} 66 1T'S ENTERTAINMENT? CELTIC THUNDER 013924/DECCA
;'"i i,'l LES NUBIANS
I _NU REVOLUTION SHANACHIE 5788 |
BOMBINO

”_ I _éGADEZ CUMBANCHA 20

5“ VARIOUS ARTISTS |
-7___:."&7 NIGERLA 70: SWEET TIMES. AFRQ FUK. HIGHIFE & JUU LAGOS STRUT 0TS
JAKE SHIMABUKURO

PEACE LOVE UKULELE HITLHHIKE 1112

VARIOUS ARTISTS
IRISH FAVORITES SONOMA 0062

| 14 RE-ENTAT

15 | RE-ENTR™




gg TITLE
& ARTIST (IMPRINT / PROMOTION L ABEL)
1 2 YOUu
RQAED SANTOS (SONY MUSIC LATIN)
17 TE AMO Y TE AMO
LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN}
10 LLUVIA AL CORAZON
< MANA (WAR LATINA)
2 ME ENCANTARIA
_F%RUEDA {DISA}

LU

FS

Billbeard.

5E 55 ARTIST E
Lt TITLE (IMPRINT / PROMOTION LABEL) ;
1 1 6 MANA
e 4 DRAMA Y LUZ WARNER LATINA 526530®
' 2 9 g4 PRINCE ROYCE 2

PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN

a 5 45 ENRIQUE IGLESIAS
- EUPHORIA LNVERSAL REPUBLIC/UNVERSAL MUSIC LATIN D1 4443 UMAGUMLE

16 EL CULPABLE
ESPINOZA PAZ (DISA/ASL)
CORAZON SIN CARA
PRINCE ROYCE (TOP STOP)
VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
2 GRACIAS A DIOS
VIOLENTO (DISA/ASL)
15' CUANTO ME CUESTA
LA ARROLLADORA BANDA EL LIMON (DISA
EL ARDIDO
ANl | ARRY HERNANDEZ (MENOIETA/FONOVISA)
DANZA KUDURO
DON OMAR & LUCENZO (YANIS ORFANATOMACHETE/UNVERSAL MUSIC LATING)
TABOO
DON OMAR (ORFANATO/MACHETE/UNIVERSAL MUSIC LATING)
VEN COMMIGO
DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)
CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX 1/ ONY MUSIC LATIN)
.. EL TIERNO SE FUE
CALIBRE 50 (DISA)
PROMETI
INTOCABLE (G 1M,) -
TONIGHT {(I'M LOVIN' YOU)
ENRIQUE IGLESIAS FEAT. LUDACRIS & DJ FRANK E (UNVERSAL REPUBLL)
NO ME DEJES CON LAS GANAS
LOS HOROSCOPOS DE DURANGO (DISA/ASL)
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CRISTIAN CASTRO

o LU U8 CONJUNTO ATARDECER
skl LLEGANOS Y NOS QUEOAMOS DISA 721650/UMLE |
5 3 25 VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 01501 3/UMLE ‘_ -

: CAMILA
' . 57 OEJARTE DE AMAR SONY MUSIC LATIN 59881 D
. |7 JOAN SEBASTIAN
r' - LOS HYEVOS RANCHEROS FONOVISA 354639.JMLE_
DON OMAR
. S MEET THE ORPHANS: TE KING 15 BACK RFANATOMACHETE O14G5TUME @
= » o INTOCABLE
L] e
| 31 SHAKIRA
N SALE EL SOL EPIC 77433/SONY MUSIC LATIN
'§ 13 17| WISIN & YANDEL
k g J.US VAQUEROS: EL REGRESO WY/MACHETE 015218/UMLE
: LOS BUKIS
12 ‘z 18 _35 ANIVERSARI® FONOVISA 354608/UMLE
T3 [_" GERARDO ORTIZ
13 10 - .~ MORIR Y EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN O
TIERRA CALI
% .8  UN SIGLD E AMOR vu,MMtNWUSG’UMVE_RSAL MUSKC LATNG 56413.WMLE_
ﬁ' 46 5y GERARDO ORTIZ
/5" NIHOY NI MANANA DEL 68924/SONY MUSIC LATIN
GLORIA TREVI
16 L g GLORIA UNIVERSAL MU_SIC LATING 015369/UMLE
VARIOUS ARTISTS
7 15 5 DEL RECORDS PRESENTA ENFERMEEAD MASIVA DEL B7172/S0RY MUSIC
Q 23 27 LARRY HERNANDEZ |
26 SUPER EXITOS MENDIETAFONOVISA STO058ARMLE ;

47 15 LA CIUDAD DEL OLVIDO
EL TRONO DE MEXICO (FONGVISA)
15 TU ANGELITO
CHIND Y NACHO (MACHETE/UNIVERSAL MUSIC LATING)

(3
nN

~ MAS
. RiCKY MARTIN (SONY MUSIC LATIN}
9 Mi CORAZON ESTA MUERTO
RKM & KEN-Y (PINA)
HABITACION 69
BANDA LOS RECODITOS (DISA)
ENTRE TUS ALAS
CAMILA (SONY MUSIC LATIN)
- RABIOSA
. _SHAKIRA FEAT. PITBULL OR EL CATA (EPIC/SONY MUSIC LATIN)
TENGO TU LOVE
SIETE (LA VIDA BUENA)
=7 GIVE ME EVERYTHING
" PTBULL FEAT NEYO, AFROJACK & NAYER (MR, 305/P0L0 GROUNDS/JRMG)
EL AMOR QUE PERDIMOS
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8 17 e rovee (TOP STOP)
@ 33 —5_ PELIGRO
"0 D0 REIK (SONY MUSIC LATIN)
GRITAR

LUIS FONSI (UNIVERSAL MUSIC LATINO)

LA ULTIMA SOMBRA
GERARDO ORTIZ (DEL/SONY MUSIC LATIN)

LA HUMMER Y EL CAMARO
@ 37 ALEXANDRA STAN (ULTRA}

4| 4 LLAMA AL SOL
ESCOLTA DE GUERRA, VOZ DE MANDO Y JDRGE SANTACRUZ (PATDREBEL)
'@, ;3':_“-1_1'M|ENTRAS DORMIAS

1 TITO “EL BAMBINO" (SIENTE)
30 =
* MR. SAXOBEAT
0 PESADD (DISAASL)

mee | LA MELODIA
36 n.’ 18 _JOEY MONTANA (CAPITOL LATIN)
57| 31/13 ME RIO DE TI
™ § GLORIA TREVI (UNIVERSAL MUSIC LATINO)
| S&M
38 338 1 RIHANNA (SRP/DEF JAM/(DJMG)
a2z 5 MIVIDA
38 35 . DIVING (MVP
@ TAN SOLO TU
-w MCMWA FEAT, ALEJANDRA GUZMEONVMUSIC LATIN}

ME ENAMORE
ANGEL & KHRIZ (MACHETE/UNIVERSAL MUSIC LATINO)

5 MIULTIMA CARTA
PRINCE ROYCE (TOP STOP)
| ESTOY ENAMORADO
DANNY FORNARIS {ORFANATO/MACHETE/UNVERSAL MUSIC IATIND)_
S1 NO LE CONTESTO
PLAN B (PINA)
e 48 14 ERES MI NECESIDAD
{ I _EL BEBETO Y SUS BANDA PATRIA CHICA (DISA/ASL)
HEY BABY (DROP IT TO THE FLOOR)

o
-1
i -
:m“”-fﬁ
@ 47 13

i el PITBULL FEAT, T-PAIN (MR 305 POLO GROUNDS/J/RMG})
ﬁ 5 JUST CAN'T GET ENOUGH
-w | " | THE BLACK EYED PEAS (INTERSCOPE)

ATACA Y ATRAPA

a8 45 4

EL COYOTE Y SU BANDA TIERRA SANTA (54)
LA REINA DEL SUR
LOS CUATES DE SINALOA (SONY MUSIC LATIN)

DONDE ESTAS PRESUMIDA
CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA)

Larry Hernandez reaches the top 10 of Hot
Latin Sengs for the third consecutive time as
“El Ardido” jumps 14-10. On Regional
Mexican Airplay the cut moves 6-5, dlosing
in on his best peak when previous single

9 hi i
“Arrastrando Las Patas” hit No. 2in-January.

50 |

Go to www.billboard.biz for complete

19 18 17 VARIOUS ARTISTS
b - LAS BANDAS ROMANTICAS OE AMERICA DISA 721627/UMLE
PITBULL .
@ D 29.7 ARMANDO MR. 305FAMOUS ARTIST 33050/SONY MUSIC LATIN C
@ 24 25 VARIOUS ARTISTS
- _40 {QISA RECORDS: 2006 - 2010 DISA 729590/ UMLE
e 2 GERARDO ORTIZ
23 20 9

EN VIVO: LAS TUNDRAS DEL B9177/50NY MUSIC LATIN

EL TRONO DE MEXICO
$IGO ESTANOO CONTIGO FONOVISA 354637/UMLE

: CHING Y NACHO
@ 32 59 | MU NINA BONITA MACHETE 014142/UMLE O
@' 3 CALIBRE 50
p 1 - DE SINAL_OAPARA EL MUNDO DISA 721639/UMLE
49 16 RICKY MARTIN o

MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472

28
- ANDA SINALOENSE MS DE SERGIO LIZARRAGA
.| AMOR ENFERMO DISA 721638/UMLE

VARIOUS ARTISTS

l? g 28 “ AMANECER BAILANDO PLATIND 11097
@ 42 8 PESADO
- UNA HISTORIA PARA S1 DISA 721636/UMLE
MARC ANTHONY
€0 277 82 ICONOS SONY MUSIC LATIN 67402
"2 ¢ g JOAN SEBASTIAN
) 3_1 B POETA DEL PUEBLO MUSART 4438/BALBOA @
3 ALEXIS & FIDO
32 3% 9 PERREOLOGIA SONY MUSIC LATIN 76992
A oz a5 MARCO ANTONIO SOLIS
I 38 ) 2? !,2 __E_N_TD_U\L PLENITUO FONOVISA 354570 UMLE @
) TITO "EL BAMBINO" i
= 315 _lNlENCIBLE SIENTE 655070/UMLE O
35 34 a TVERCERCIELO -
. | e VIAJE A LAS ESTRELLA KASAVENEMUSIGUNVERSAL MUSIC LATINO 654 143UMLE. i
RIGO TOVAR
36 36 8 _M)_ANIVERSARIU FONOVISA 354633/UMLE
a7 37 14 LOS CUATES DE SINALOA

TOCANDD WITH THE MAFIA SONY MUSIC LATIN 77513

9 PR | A DINASTIA DE TUZANTLA, MICH. |
b TE SEGUIRE VENEMUSIG/UNIVERSAL MUSIC LATING 654141UMLE
‘ag 21 . ' OLGA TANON

3 ~ Ni UNA LAGRIMA MAS MIA MUSA 90020/SONY MUSIC LATIN

a0 17 & SIETE
I‘@'. 44_ "'._so_v MEXICANO MUSINORTE/DISA 721641/UMLE
VARIOUS ARTISTS
l 44 ‘) 3 5 20-20: ROMANTICAS MUSART 4322/B_ALBDA
46 « g LOS TITANES DE DURANGO
lag | 45 JULION ALVAREZ Y SU NORTENO BANDA
COMO EN LOS BUEN(OLX DISA 721644/UMLE @&
O
Airplay as “La Novia Bella” leaps 20-8 with
The move ties Crespo with India and Wisin

MUCHA COSA BUENA LA VIDA BUENA 8941
LOS HURACANES DEL NORTE
46 27 VARIOUS ARTISTS
eA| E LATING ¥5 DISCOS 605 76157/SONY MUSIC LATIN
m? Ii_s“ 28_: BANDA #1'S 2010 DISA 721622/UMLE
JOAN SEBASTIAN
G %03 EL COYOTE Y SU BANDA TIERRA SANTA |
" " ESCUELA DE LA VIDA iSA 2112/MORENA |
= = MUY AFORTUNADOS DISA 721637/UMLE
56 '|r-‘tg NOEL TORRES
+ | J AL FRENTE Y DE FRENTE DEL 80677/SONY MUSIC LATIN
* NI LOINTENTES DISA 721551/UMLE
m: |5 LIBERACION
. LOS INQUIETOS DEL NORTE
VAMOS A DARLE CON TODO' COLECCION DE CORRIDOS EAGLE MUSIC 3812 & -
Edvis Crespo posts his 20th top 10 on Tropical
Greatest Gainer honors in its second week
(1.5 million listener impressions, up 146%).
& Yandel fot eighth-most top 10s in the
chart’s 17-year history.
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S ARTIST {IMPRINT / PROMOTION LABEL)
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t ARTYIST (IMPRINT / PROMOTION LABEL)
. wﬂuuvm AL CORAZON
MANA WARNER LATINA

1 LA ADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC LATN
3¢ ME ENCANTARIA
FIDEL RUEDA DISA
19 EL CULPABLE
'ESPINOZA PAZ DISA/ASL
30 GRACIAS A DIOS
VIDLENTO DiSA/ASL
15 [GTENE EL ARDIDO ]
LLTCTSM LARRY HERNANDEZ MENDIETA/FONOVISA |
18 CUANTO ME CUESTA
LA ARROLLADORA BA_NDA EL LIMON DISA
12 EL TIERNO SE FUE
CALIBRE 50 01SA o
s PROMET]
INTOCABLE G.I.M
. NO ME DEJES CON LAS GANAS
LDS HDROSCOPOS DE DURANGO DISA/ASL
17 LA CIUDAD DEL OLVIDO
EL TRONO DE MEXICO FONOVISA
28 EL PADRINO
JOAN SEBASTIAN FONOVISA
37 NI LO INTENTES
JULION ALVAREZ Y SU NORTENO BANDA DISA/ASL
12 HABITACION 69
BANDA LOS RECODITOS DISA
20 LA ULTIMA SOMBRA
_GEHARDD ORTIZ DEL SONY MUSIC LATIN
g LA HUMMER Y EL CAMARO
ESCDLTA DE GUERRA, VOZ DE MANDO Y JORGE SAETACRUZ MTEEBE
17 MIENTRAS DORMIAS
PESADO DISA/ASL
42 ME DUELE
ROBERTO TAPIA FONOVISA
42 INCREIBLE
BANOA SINALOENSE MS DE SERGE] LIZARRAGA DISA/ASL .
17 ERES MI NECESIDAD
EL BEBETQ. Y. SUS BANDA PATRIA CHICA DISA/ASL
7 ATACA Y ATRAPA
EL COYOTE Y SU BANOA TIERRA SANTA ISA
24 )4 N
4 o - " s
€8 TiTLe
=S ARTIST (IMPRINT / PROMOTION LABEL)
2 YOU

ROMEQ SANTOS SONY MUSIC LATIN

2 2 3 DANZA KUDURO

o

8

6

5

10
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13
19

39
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20

3 p YOU
ROMED SANTOS SONY MUSIC LATIN

VEN A BAILAR

$ JENNIFER LOPEZ FEAT. PSTBULL ISLAND/IDJMG
_ g MaAS
RICKY MARTIN SONY MUSIC LATIN
, 1p ENTRE TUS ALAS
CAMILA SONY MUSIC LATIN
10 2 GRITAR

LUIS FONSI UNIVERSAL MUSIC LATINO
g 15 TENGO TU LOVE

SIETE LA VIDA BUENA
CORAZON SIN CARA
PRINCE ROYCE TOP STOP

g 3 DANZA KUDURO
00N OMAR & LUCENZO YANIS DRFANATOMACHETE/UNVERSAL MUSIC LATIND

PELIGRO

165 qeisony music Lati
15 3% ESTOY ENAMORADO
WISIN & YANDEL WY/MACHETE/UNVERSAL MUSIC LATING
g 14 CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX SONY MUSIC LATIN
25 4 RABIOSA
_SHAKIRA FEAT. PITBULL OR EL CATA EPIC/SONY MUSIC LATIN
14 5 VENCOMMIGO

DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
17 10 MR. SAXOBEAT
ALEXANDRA STAN ULTRA
TAN SOLO TU

o FRANCO DE VITA FEAT. ALEJANDRA GUZMAN SONY MUSIC LATIN
11 5 GIVE ME EVERYTHING
PITBULL FEAT. NEYD. AFROJACK & NAYER MR. 305/P0L0 GROUNDS.LRMG
21 11 JUST CANT GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE
12 23 TONIGHT (I'M LOVIN' YOU)
ENRIQUE IGLESIAS FEAT LUDACRIS & DJ FRANK E UNIVERSAL REPUBLIC
Mi VIDA
B 107 DIVIND MVP

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

DANZA KUDURO
DOK OMAR & LUCENZO YANS/ORFANATOMACHETEAINVERSAL MUSKC LATW)

TABOO

DON OMAR & LUCENZD YANIS ORFANATOMACHETEFUNIERSAL MUSIC LATIN o £ 15. 00N OMAR ORFANATOMACHETE/UNVERSAL MUSIC LATING
VEN COMMIGO 1 W6 VEN COMMIGO
DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL 5 - DADDY YANKEE FEAT, PRINCE ROYCE FL CARTEL
4 3 44 CORAZON SIN CARA n 2 17 CONTESTAME EL TELEFONO
PRINCE ROYCE TOP STOP e ALEX)S & FIDO FEAT. FLEX SONY MUSIC LATIN
LLUEVE EL AMOR [ § 31 TUANGELITO
TITO "EL BAMBINO® SIENTE CHIND Y NACHO MACHETE/UNIVERSAL MUSIC LATINO
VEN A BAILAR 10 ESTOY ENAMORADO
JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDJMG WISIN & YANDEL Wy MACHETE, UNIVERSAL MUSIC LATIND
TABOO 6 LLUEVE EL AMOR
4 DON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO n €9 TIT0 "EL BAMBINO® SIENTE o
o 20 2 LLITNA LA NOVIA BELLA 9 13 MI CORAZON ESTA MUERTO
© PLIUTE eLvis CRESPO FLASH - RKM & KEN-Y PINA
; 19 CONTESTAME EL TELEFONO I.I 7 |34 DANDOLE
g ALEXIS & FIDO FEAT. FLEX SONY MUSIC LATIN iy GOGHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC
10 9 MI CORAZON ESTA MUERTO &} 32 BON, BON
RKM & KEN-Y PINA — PITBULL MR. 305/FAMDUS ARTIST/SONY MUSIC LATIN
| 14 TONIGHT (I'M LOVIN' YOU) 0 15 7 [LITY LLAMA AL SOL
- ENRIQUE IGLESIAS FEAT, LUDACRIS & DS FRANK E UNIVERSAL REPUBLIC (LT 7170 "EL BAMBIND® SIENTE i
12 15 ME DUELE LA CABEZA '12 12 45 LA DESPEDIDA
. HECTOR ACOSTA D A M VENEMUSIC DADDY YANKEE EL CARTEL/SONY MUSIC LATIN
LLUVIA AL CORAZON A LA MELODIA
33, MANA WARNER LATINA w0 2 JOEY MONTANA CAPITOL LATIN
YOU NEED TO KNOW P MI VIDA
14 10 OLGA TANON MIA MUSA/SONY MUSIC LATIN 18U 18 o e
% 7
16 12
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CONJUNTO ATARDECER BOWS HIGH

Conjunto Atardecer postsits 15th set on Top Latin Albums as “Llegamos

COMIVHT O

BON, BON

PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
EL. AMOR QUE PERDIMOS
PRINCE ROYCE TOP STOP

CASI, CASI

TOBY LOVE SONY MUSIC LATIN

HOY LO SIENTO

ZION & LENNONX FEAT. TONY OIZE PINA
OTRO AMOR

RICKY C SCULVIA/MACHETE/UNIVERSAL MUSIC LATIND

ES UN SECRETO

_ PLAN B PINA

20

ME ENAMORE

ANGEL & KHRIZ MACHETE/UNIVERSAL MUSIC LATIND

ESTOY ENAMORADO

DANNY FORNARIS ORFANATO MACHETE/AUNIVERSAL MUSIC LATIN
. TU SI QUIERES, TU NO QUIERES

DMEGA PLANET

HOY LO SIENTO

ZION & LENNONX FEAT. TONY DIZE PINA

VIP

FITO BLANKO FEAT. FUEGO CHOSEN FEW EMERALL/CROWN LOYALTY
20 7 VU CUERPO

PITBULL FEAT. JENCARLOS MR 305/FAMOUS ARTIST/SONY MUSIC LATIN

y Nos Quedamos” opens at No. 4 (3,000 copies, according to Nielsen
SoundScan). The duranguense act first appeared on the chart in 2003
with its self-titled album (No. 67) and has gone as high as No. 2 twice with
“Contigo Para Siempre” (2009) and “Solo Junto A T1” (2010). On Region-
al Mexican Albums, “Llegamos” bows at No. 1, marking its third con-
secutive No. 1 debut on the list.

—Rauly Ramirez

Data for week of JUNE 4, 2011

ly monitored 24 hours a day, 7 days a week.
2011, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

HOT LATIN SONGS: 113 stations (64 regional Mexican, 26 Latin pop, 16 tropical, 9 Latin rhythm) are electronicall

TOP LATIN ALBUMS: See Charts Legend on billboard.biz for rules and explanations. All charts



i (NIELSEN SOUNDSCAN
INTERNATIONAL)

1 7 GIVE ME EVERYTHING
PITBULL FT. NE-Y0. AFRQJACK & NAYER MR 305POLD GROUNDS

JUNE 4, 2011

a 1 PARTY ROCK ANTHEM
| LMFAD FT. LAUREN BENNETT & GODNRQCK PARTY ROCKWILLLAM CHERRYTREE

4 THE LAZY SONG
BRUNO MARS ELEKTRA

3
,i 5 ON THE FLOOR
w; A JENNIFER LOPEZ FT. PITBULL ISLAND

8 SWEAT
SNOOP OOGG VS. DAVIO GUETTA DOGGYSTYLE/PRIORITY

Y '73 WHERE THEM GIRLS AT
3 DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

LADY GAGA STREAMLINE/KONLIVE

HAIR
LADY GAGA STREAMLINE/KGNLIVE

.
L]
7 10 JUDAS
LR
9

14 | NEED A DOLLAR
ALOE BLACC STONES THROW

BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE

BILLBOARD CANADIAN HOT 100

E i
%s ;_SE (NIELSEN SOUNOSCAN/BDS) JUNE 8, 2011

1 1 ROLLING IN THE DEEP
ADELE XL
.'.. 5 ONTHE FLOOR
- JENNIFER LOPEZ FT. PITBULL ISLAND
3 5 GIVEME EVERYTHING
PITBULL FT. NE-Y0, AFROJACK & NAYER MR 305POLD GROUNDS
A 4 Ty PERRY FT. KANYE WEST CAPITOL
5 G PARTY ROCK ANTHEM
LMFAD PARTY ROCK'WILL | AM/CHERRYTREE/NTERSCOPE
@ 7 JUST CANT GET ENOUGH
| THE BLACK EYED PEAS INTERSCOPE
7 g TILLTHE WORLD ENDS
BRITNEY SPEARS JIVE
F j§  THE LAZY SONG
™ BRUND MARS ELEKTRA
@ 1g BORN THIS WAY
_LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
PRICE TAG
10 12 jessiE S FT8.0.8 LAVAIUNIVERSAL REPUBLIC

DIGITAL SONGS
®
e
1

(NIELSEN SOUNDSCAN
INTERNATIONAL)

5 LIPSTICK
JEDWARD PLANET JEDWARD

OM SANNINGEN SKA FRAM

JUNE 4, 2011

2 T ERic AMARILLO STARBUSER
3 3 ONTHE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
"4 4| POPULAR
- %" | ERIC SAADE KING ISLAND ROCKYSTAR
5 7 RUNNING SCARED
ELLNIKKI CMC
. JUDAS

LADY GAGA STREAMLINE KONLIVE

FEST | HELA HUSET
BASSHUNTER VS. BIGBROTHER WARNER

COCONUT TREE
MOHDMBI FT. NICOLE SCHERZINGER 2101
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2
8
4 ‘i. PARTY ROCK ANTHEM
5

UWFAD FT. LAUREN BENKETT & GOOKROCK PAATY ROCK L | AM CHERRYTREE

3 A NIGHT LIKE THIS
CARD EMERALD GRANDMONO

5 ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

8 WHERE THEM GIRLS AT
DAVID GUETTA £T. FLO RIDA & RICK! MINAJ WHAT A MUSIC

GIVE ME EVERYTHING
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BRUNO MARS ELEKTRA
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PAULA FERNANDES AOQ VIVO
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1 ¥ PAULA FERNANDES UNIVERSAL
2 2 AO VIVO NO RIO
1 LUAN SANTANA SOM LIVRE
3 3 25 ANOS AO VIVO
EXALTASAMBA RADAR
INTIMO
’ -I FABIO JR SONY MUSIC
5 RE AS MELHORES DE ROBERTO CARLOS
ROBERTO CARLOS SONY MUSIC
COLLECTION
L ROXETTE SOM LIVRE
7 e E A MUSICA DE TOM JOBIM

CAETANO VELOSO SONY MUSIC
8 8 BOLA DE CRISTAL AO VIVO
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1,000 FACES (Sony/ATV Tree P\Jbllshmg Company BMI/Tom-
douglasmusic, BMI), HL. C:

AEVERMORE (Soup Sandmch Musuc ASCAP/Bug Music.,
ASCAP/Kemit Music. ASCAP/Daddy's New Bowtie
ASCAP/Expression [n Theary, ASCAP) RBH 24

6 FOOT 7 FOOT (Young Money Publishing Inc , BMi/Warner-
Tamertane Publishing Corp , BM/Galasst Foreign Floss Pub-
lishing, Inc - BMUCherry Lane Music Publishing Company Inc
ASCAP/Canibe Music Corp , ASCAP/Chrysalis One Music
LLC, ASCAP), AMP/CLMAL, RBH 15

9 PIECE (Hrst N’ Gold Pubbishing, BMI/Sony/ATV Songs LLC

lusic BMI/Songs Of Mizay

BMIWarner] Tamenane Puhhshlng Corp., BMIYoung Money
Publishing inc , BMI}, AMPMHL H100 86 RBH 45

ALL OF THE LIGHTS (Piease Gimme My Publishing Inc .
BMIEMI Blackwood Music Inc . BMIANay Above Music,
BMI/Sony/ATV Songs LLC BMIUniversal Music Corporation,
ASCAP/Jabriel {2 Myne ASCAP}, AMPHL H100 27 RBH7

AMEN (Sony/ATV Tree Publishing Company BMI401 Kye
Music, BMY/Fouche River. BMI/Kyerya con Dios Publishing
BMInk Pen Mama Music SESAC/Songs of Maxx Publishing,
SESAC/Tunes of R and T Owect, SESAC/Syd And Sophie
Songs. SOCANMusic Servsces BMI). HL. CS 44

AM I THE ONLY ONE (Sony/ATY Tree Publishing Company.
BMU/Beaverhme Tunes. BMU/Reynsong Pubiishing Corp
Bygwna Ya Say Music. BMUBig White Tracks, ASCAP). HL.
CS 16 H100 6

EL AMOR QUE PERDIMOS (Songs Of Top Stop Music Pub-
lishing. BMI/Dre 2 Strong Music Publishing, BMI) LT 28

ANYTHING (Soul Chld Music, ASCAP/Universal Music Corpo-
ation ASCAP/Tee-Bass Music inc , BMVEMI Blackwood
Music fnc BMUARing Music Inc , BMi/Wonda Songs
BMVAIpine Music Publishing, BMUSony/ATV Songs LLC,
BMI/Swizz Bealz Publishing SESAC/Universal Tunes
SESAC/Songs Of Universal. Inc - SESAC/EMI April Music. Inc .
ASCAP/Linion Charles Music & Media Publishing ASCAP},
AMP/HL. RBH 44

EL ARDID (DEL Publishing BM)) LT 10

ASTON MARTIN MUSIC (First N Gold Publishing,
BMI/Sony/ATV Songs LLC. BMYColione Rook Barto Publish-
1ng, BMIWarner-Tamerlane Publishing Corp. BMIEMI Black-
wond Music Inc . BMI/Live Wiite LLC, BMVEMI Faray Music
SESAC/Chirsette Michete Music, SESAC/Four Kings Produc-
tion Inc.., SESACM Blunts Lit At Once Publishing, BMI},
AMP/HL, RBH

ATACAY ATRAPA (Not Listed) LT 48

BABY (Cainon’s Land Music Publishing, ASCAP/EMI Apn{
Music. Inc , ASCAP/Lucky June Music Pubhshing, ASCAP),
HL, RBH 82

BACKSEAT (New Boyz Publishing LLC BMUPrmary Wave
Brian. BMUNiles Holloweli-Dhar Publisring Designee,
ASCAP/David Singer-vine Publishing Designee, ASCAP/Devin
Tailes Pubiishing Designee. ASCAP/Indie Pop Music
ASCAP/Sony/ATV Tunes LLC ASCAP), HL H100 30

BACK TO BLACK (EIVI Blackwood Music inc., BMI) HL, H100

8

BALLIN' (Young Jeezy Music Inc - BMVEM! Blackwood Music
Inc, BMICopynight Control/Young Money Publishing Inc ,
BMI{H‘/BVamer -Tamerlane Publishing Corp . BMI) AMP/HL. H100
57.

BAREFDOT BLUE JEAN NIGHT {Music Of Cal v BMUCal lv
Entertainment, LLC, BMI/Cal IV Songs, ASCAP/Papertown
Songs, SOCAN) €S 24, H100 75

BEAUTIFUL (Hannah Exght Music, SESAC/Keball Music Pub-
lishing America, Inc , ASCAP/Mas Aopeal Entertainment,
BM{/Stephen | Saxon Jr ASCAP) RBH

BEST LOVE SONG (Napuyﬁm Music, BMVReaCh Global
Songs BMUnversal Music - Z Songs, BMUSongs Of Univer-
sal, Inc BMUCuiture Beyond Ur Experience Publishing,
BMU/Kasal, LLC. BMI/Nappy Boy Lyng, BMIy AMP/HL, H100
62

BEST NIGHT OF MY LIFE (Che! Huxtable Music Publishing.
BMVEMI Blackwood Music Inc., BMVE Hudson Music LLC,
BMI/Chamelgon Publishing BMU/Sty As A Foxx Music Inc .
BMI/Songs Of Universal, Inc , BMIWB Music Corp ASCAP)
AMPHL RBH 17

BLEED RED (Songs Of Universal, inc BMVSuper Phonic
Music BMIEverGreen Copyrights BMUPretty wornan Pub-
lishing, LLC, BMI), AMP/HL, CS 10, H100 65

BLOW (Dynamite Cop Music, BMI/Where Da Kasz At BMIAUni-
versal Music Sweden AB, STIM/Universal Music - MGB
Songs, ASCAP/Kasz Money Publishing, ASCAP/Kogaktrax Kasz
Money Publishing ASCAP/Prescription Songs, LLC
ASCAP/Matza Ball Music, BMI/Maratone AB, STIM/Koball
Music Publishing America. Inc., ASCAP), AMP/HL. H100 18

BOOTY WURK (ONE CHEEK AT A TIME) (NappyPub Music.
BMI/Universal Music - Z Songs, BM/Kasar. LLC. BMYNappy
Boy Lyniq. BMI), AMP/HL, RBH 70

BORN THIS WAY (Stefani Gemmanotia p/k/a Lady Gaga,
BMVIHouse Of Gaga Pubiishing, Inc , BMISany/ATY Songs
LLC, BMI/GloJoe Music Inc , BMYWamer-Tamerlane Publish-
ing Corp BMV/Garibay Music PUblIShlng‘ BMISony/ATY
Tunes LLC, ASCAP) AMP/HL H100 24

BOW CHICKA WOW WOW (Norih Greenway Productions,
ASCAP/Sony/ATV Tunes LLC. ASCAP/Mars Force Music
ASCAP/MNorihside Independent Music Pubtishing,
ASCAP/Bughouse. ASCAP/Music Famamanem LLC.
ASCAP/Roc Cor Pubhishing, ASCAP/EMI Apni Music Inc ,
ASCAP/Toy Plane Music. ASCAP/Art For Art s Sake MuSiC.
ASCAP/Bug Music, ASCAP/ArtHause Entertainment LLC,
ASCAP/Late 80 s Music. ASCAP/Westside Independent Pup-
lishing, ASCAP/Young Money Pubishing Inc . BMUWarner-
Tamerlane Pubfishing Corp., BMI), AMP/HL. H100 51

BOYFRIEND (Bug Music. inc . BMUSeny/ATV Songs LLC,
BMIMy Own Chit Music BMIEMI Blackwood Music Inc ,
BMi/MNew Boyz Publishing LLC BMU/Primary Wave Brian,
BMU/Sony/ATY Mustc Publishing (UK), PRS). HL, H100 91

BREAK MY HEART (Cannon Music One, ASCAP/WE Music
Corp ASCAP/Estelle Swaray. BMUChrysalis Songs. BMiAdohn
Legend Publishing. BMYBMG Chrysalis, BM/FistN Gold
Publishing BMYVincent Montana. Jr Music Inc , ASCAP/4
Blunts Lit Al Once Publisting. BM{) AMPRBH 72

BRING IT BACK (Markous Raberis Publishing Designee,
BMI/Harold Duncan Publishing Designee. BMyDonquez
Woods Publishing Designee, BMI/Lakeem Mattox Publishing
Designee BMI/Ashiey Hill Publisting Designee. BMI) H100
9% RBH 25

A BUNCHA GIRLS (Sony/ATV Tree Publishing Company
BMIWB Music Corp , ASCAP/Melissa's Money Music Pub-
lishing, ASCAP/Ge{ A Load Of This Music, ASCAP/EMI Black-
wood Music inc , BMI/Rhettneck Music, BMUString Stretcher
Music, BMI), AMPHL, CS 33

CALIFORNIA KING BED (Tiac N Fiefd Eniertainment LLC.
ASCAPAWB Music Corp ASCAP/WamerTameriane Publish-
ing Corp.. BMI/Power Pen Biz Publishing, BMYPriscilla Renea
Producticns, BMI) AMPH100 80

CAN'T BE FRIENDS (Marsky Music. BMI/Janice Combs Pub-
lishing. Inc BMVEM Blackwood Music inc . BMI/Young
Jones, BM/Dat Quo Publishing, SESAC/Kab Amenca InG ,
ASCAP/Kab Inc , JASRAC/April's Boy Muzik BMI/Wamer-
Tameriane Publishing Corp BMIMNo Quincydence Music Pub-
tishing, BMUDowntown DMP Sengs, BM, AMP/HL, RBH 47

CAT DADDY (Arthouse Publishing, SESAC/Putilishing
Designee. BMI) RBH 98

CAUGHT MY EYE (Caged Bird Music, BMI) RBH 62

THE CAVE (Universal Tunes. SESAC). AMPHL, H100 76

CLOSER (Mot Listed) RBH 64

COLDER WEATHER (Weimerhound Music, BMULIl Dub
Music. BMI/Angelia Music BMI/Southern Ground.
BMUPoppsoiotamus Music BMI) H100 67

COLLARD GREENS & CORNBREAD (Crow's Tree Publishing,
BMU/Sony/ATV Songs LLC BMI/Private Stock Entertaimment
BMVSongs Of Universal, Inc , BMYTiwa Savage Publishing,
ASCAP/EMI Aprii Music, Inc . ASCAP/Jobete Music Inc..
ASCAP/Sony/ATV Tunes LLC ASCAP), HL. RBH 68

COLLIDE (RJR Music Publishing, BMYSongs Of Kobalt Music
Publishing America Inc . BMVJo Ray Dean Music
BMUSony/ATV Songs LLC. BMI), HL. CS 52

CONTESTAME EL TELEFONG (Sony/ATV Discos Music Pub-
lishing LLC. ASCAP/a Mente Maesira Music Publishing
BMUUniversal-Musica Unica Publishing. BMIRomantic Style
Publishing ASCAP) LT 14

CORAZON SIN CARA (Sangs Of Top Stop Music Publishing.
BM)LT 6

COUNTRY BOY (WB Music Corp , ASCAP/Greentund, ASCAP)

52 |

AMRCS 50

CDUNTRY GIRL (SHAKE IT FOR ME) (Sony/ATY Tree Pub-
lishing Company, BMUPeanut Mill Songs BMVEMI Blackwood
Music Inc BMI/String Stretcher Music. BMI). HL, CS 13,
H100 44

COUNTRY MUST BE COUNTRY WIDE (Square D Music.
ASCAP/Average JZS Music Publishing BMIWamerTameriane
Pubtishing Corp BMVindiana Angel Music. BMI) AMPCS 32

COUNTRY SH*T (Big Krit Publishing, ASCAPANamer Tamer-
lane Publishing Corp , BMI)., AMPRBH 61

COUNTRY SONG {Seether Publishing. BMIFSMGI,
IMRO/KickDatKa Music. BMYChrysalis Dae Songs. BMI)
AMPH10072

CRAZY GIRL (Mike Curb Music BMI/Sweel Hysleria Music,
BMUSony/ATV Tree Publisting Company, BMY/Cake Taker
Bil/ole, BMi) AMP/HL CS 28 H100 81

CUANTQ ME CUESTA (Ferca Publishing BMI) LT 9

EL CULPABLE {Arpa Musical LLC BMI) LT 5

CUPID (Ber Maejor Music, BMIMy Diet Starts Tomorrow. Inc..
BMI/Songs Ot Universal Inc , BMIAJason s Lyrics.
SESAC/Reach Global Tunes, SESAC/Cardraygee Music Pub-
lishing. SESAC/Universal Tunes. SESAC). AMP/HL. RBH 14

DANZA KUDURD (Crown P Music Publishing. ByMIHella Pub-
lishing Sarl/EMI Blackwood Music (nc, BMI) H100 87, (T 11

DID IT ON'EM (Harajuku Barbie Music, BMI/Money Mack
Music. BMI/Songs Of Universal Inc . BMiGalasst Forergn
Floss Publishing Inc , BMI/Scatfboogs Music. SESAC)
AMPHL H100 71, RBH 10

DIDN'T | {Ariose Music. ASCAP/EMI Apni Music Inc
ASCAP/ST One Songs ASCAP/Curb Songs, ASCAP/Jacob-
50ng. ASCAP/Sony/ATV Tree Publishing Cormpany BMI).
AMP/HL, CS 4

DIRT ROAD ANTHEM (Warner-Tameriane Publishing Corp .
BMU/ndiana Angel Music, BMVAverage Joes Entertamment
Group, LLC BMI/Average J7S Music Publishing BMI), AMP
CS14,110029

DIRTY DANCER (EIP Music, ASCAP/Songs 01 RedOne,
BMYSony/ATV Songs LLC, BMI/Sony/ATV Tunes LLC,
ASCAP), HL, H100 20

DONDE ESTAS PRESUMIDA () LT 50

DON'T LOOK DOWN {Lellow Productions, ASCAP/EM Apal
Music, Inc , ASCAP/Salaam Rermi Linden Springfield, BMVEM|
Blackwood Music Inc, BMI), HL RBH 78

DON'T WANNA GO HOME {Jason Derulo, BMInving Music,
Inc, BMFuture History Global Hits, ASCAP/AIMG Music
Corp ASCAP/Ftiptonian Pubhishing, ASCAP/BMG Ruby
Songs, ASCAP/Lord Burgess Music Publishing Company
ASCAP/Chrysalis One Music Publishing Group Ireland Ltd
/EM! Blackwood Music Inc . BMYSong-A-ron Music,
BMU/Chrysalis One Music LLC ASCAP) HL, H100 92

DOWN ON ME (Universal Music Corporalion, ASCAP/Ohaji
Publishing, ASCAP/Songs Of Unwersal Inc . BMUMick Schultz
Publishing, BMU50 Cent Music Publishing, ASCAP). AMP/HL,
H10011.RBH 18

THE EDGE OF GLORY (Stetani Germanolta p/wa Lady Gaga.
BMUSony/ATV Songs LLC, BMHouse Of Gaga Publishing,
Inc, BMI/GloJog Music Inc . BMIWarner-Tamerlane Publish-
ng Corp.. BMVGarbay Music Publisting. BMI/Maxwell And
Carter Publishing, ASCAP/Universal Music Corporation,
ASCAP}, AMPHL, H100 19

ENTRE TUS ALAS (Sony/ATV Discos Music Publishing LLC,
ASCAP/Marnita Publishing, ASCAP/Carraz Music Publishing,
SACM) LT 24

ERES MI NECESIDAD {Latin Power Music. In , BMI) LT 45

ESTQY ENAMORADO (Crown P Music Publishing. BMYUniver-
sal-Musica Unica Publishing, BMVOptix Music Publishing
BMI} LT 43

E.T. {Each Note Counls. ASCAP/Kasz Maney Publishing,
ASCAP/Maralone AB, STIM/When I'm Rich You Il Be My Bitch,
ASCAP), AMPH100 2

EXCUSE ME (Nappy Puddy Music ASCAP/Universal Music - Z
Tunes LLC . ASCAP/Mass Confusion Productions Inc ,
ASCAP/Universal Music Corporation, ASCAP/Cainon's Lang
Music Publishing ASCAP/EMI April Music. In
ASCAP/Embassy Music Corp , ASCAP/Lastrada Enteriainment,
BMUR2M Music BMVSongs Of Lastrada BMI), AMP/HL. RBH
84

FALL 5.0 (Brian McKnight Music LLC, ASCAP/Kobait Music
Publishing America, Inc . ASCAP) RBH 81

FAR AWAY (Marshmellow Music. BMI/SPZ Music. Inc ,
BMlDowntown DMP Songs, BMINAC Music Publishing LLC,
ASCAP/F OB Music Publishing ASCAP/YS Publishing LLC,
ASCAP/Sione Agate Music. BMI) AMPH100 74 RBH 4

FIREWORK (When I'm Rich You'll Be My Bitch, ASCAPAWB
Music Corp , ASCAP/EMI Apnl Music, Inc , ASCAP/UIIT
Tunes, ASCAP/Diprus s 1| . SACEM/Dat Damn Dean Music.
BMI/Peermusic. BMI2412 Songs LLC, BMVEMI Music Pub-
lishing Ltd , PRS), AMP/HL, H100 32

FIVE MORE MINUTES (Curb Songs ASCAP/Curb Congrega-
tion Songs, SESAC/Mike Curb Music, BMI/Sweet Hysteria
Music BMI) AMPCS 58

F**KIN' PERFECT (EMI Bizckwood Music [nc BMIPInk
Inside Publiishing. BMyMaratone. ASCAP/Kobalt Music Pub-
lishing Amenca, Inc . ASCAP/Maratone, BMY/Songs Of Kabait
Music Publishing Amenca, Inc., BMI), HL. H100 25

F**K YOU (FORGET YQU) (Chrysalis Music Lid . PRS/God
Given Music, BMIMars Force Music, ASCAP/Bughouse
ASCAP/Bug Music, ASCAP/EMI Apnl MusiC, Inc . ASCAP/Roc
Nation Music. ASCAPMusic Famamaner LLC. ASCAP/Toy
Plane Music. ASCAP/Art For Art's Sake Music, ASCAP/Art-
Hause Entertament LLC, ASCAPLate 80s Music
ASCAP/Westside Independent Pubhishing ASCAP), AMPHL.
H10017

FOOL FOR YOU {Jacks Love Emporum BMUVEMI Blackwood
Music Inc . BMVChrysalis Songs BMIGod Given Music.
BMI) HL, RBH 76

FOR THE FIRST TIME (Universal Music - 7 Songs. BMI),
AMPHL. H100 26

FRIDAY (Clarence Jey Publishing Designee. APRA/Pairice Wil-
son Publishing Designee, ASCAP/Ark Music Factory, LLC,
ASCAP) H100 100

GENERATION LOVE {Sony/ATV Tree Pubiishing Company,
BMi/Tomdouglasmusic. BMIEM! Blackwood Music Inc , BM),
HL CS 45

GIVE ME EVERYTHING (F(bull's Legacy Publishing, BMIUni-
versal Music - Careers, BMI/Tenyar Music, BMI/TALPA Music
Publishing, BUMA/Fen In The Ground Publishing, ASCAPAUni-
versal Music - 7 Tunes LLC., ASCAP), AMPHL H100 3, T 27

GOIN STEADY (Nol Lister)) RBH 57

GONE AND NEVER COMING BACK (God's Cryin' Fublishing,
ASCAP/Sony/ATV Tunes LLC. ASCAP/UteelJ Publishing,
SESAC), HL, RBH 48

GO N GETIT (Mr Cashtiow Pubhishing, BMI/DJ Khaled Pub-
lishing BMIKimani Music, BMVSongs Of Mizay Entertan-
ment. Inc, BMWWarner-Tamerfane Publishing Corp . BMI)
AMPRBH 95

GODD LIFE (Midnite Miracle Music ASCAPVelvet Hammer
Music, ASCAP/Sony/ATV Tunes LLC, ASCAP/Acomman
Music. ASCAP/Kobalt Music Publishing America. Inc.
ASCAP/Palrot Games Publishing ASCAPAIF Publisting Co ,
ASCAP) HL H100 28

GOOO MAN (Ugmoe Music, ASCAPAUniversal Music Corpora-
tion, ASCAP/Soulfinga Muzik, ASCAP/Notting Hill Music
Group, ASCAP), AMPHL RBH 59

GRACIAS A DIOS (farcha Musical Corporalion, ASCAP) LT 8

GRENADE ({Mars Force Music. ASCAP/Bughouse. ASCAP/Bug
Music, ASCAP/Rac Naon Music ASCAPMusic Famamanem
LLC, ASCAP/EMI April Music, inc - ASCAP/Toy Plane Music.
ASCAP/Art For Ar’s Sake Music. ASCAP/AriHouse Entertam-
ment LLC ASCAP/Westsige independent Publishing,
ASCAP/Studio Beast Music, BMiWarner-Tameriane Publishing
Corp . BMIZAndrew Wyatl BMI/Downtown DMP Songs. BMI).
AMPHL. H100 39

GRITAR (DaFons Songs. BMVSony/ATV Latin Music Publishing,
LLC, BMyBrantunes Music Publishing. ASCAP/Sony/ATV Dis-
cos Music Publishing LLC ASCAP) LT 30

GROVE ST. PARTY (Juaquinmalphurpublishing,
ASCAP/Danksvion Chatman, BMiLexus Amel Lewis Publishing
Designee. BMWarner-Tamerlane Pubiishing Corp . BMI)
AMPRBH 28

Go to www.billboard.biz for complete chart data

HABITACION 69 (Ideas Enterprises. Inc., BMILos Composi-
tores Publishing, BMY/LGA Music Publlshmg, BMI LT 23

Music, ASCAP), AMP/HL, CS 25

LA ULTIMA SOMBRA (DEL Publishing, BMI) LT 31

THE LAZY SONG (Mars Force Music, ASCAP/Bughouse,
ASCAP/Bug Muswc ASCAP/Roc Nation Music, ASCAP/Musvc
F: LLC, ASCAP/EM! Agnl Music, Ine , ASCAP/Toy

HAIR (Stefani p/k/alady Gaga, Bl
Songs LLC. BMiHouse Of Gaga Publishing, Inc, BMVGIoJoe
Music Inc . BMISongs Of RedOne, BMI), HL, 110012

H*A*M {Please Gimme My Publishing Inc , BMVEMI Black-
wood Music Inc, BMYEMI Apnii Music Inc.. ASCAP/Carler
Boys Music, ASCAP/Kimani Music. BMI/Mizay Entertainment,
Inc . ASCAPWarner-Tameriane Publisting Corp , BMUCopy-
night Controf). AMPHL, RBH 73

HEART LIKE MINE (Sony/ATY Tree Publishing Company,
BMUPink Dog Publishing, BMY/Walsky Music. ASCAP/Reyn-
s0ng Publishing Corp , BMI} HL, CS 3, H100 56

HELLO (Temps diAvance, SCCAN/Dragonette Fublishing Inc
SOCAN) H100 52

HEY BABY (OROP IT TO THE FLOOR) (Ultra Tunes,
ASCAP/Dipw s 1, SACEM/Pitbull's Legacy Publishing,
BMUUniversal Music - Careers, BMYNappyPub Music.
BMUUnwversal Music - Z Songs, BMI), AMP/HL LT 46

HOMEBOY (Sony/ATV Tree Publishing Company
BMUSony/ATV Acuff Rose Music, BMI/Six Rlng Crrcus Songs
BMl/Smnevlmd BMI). HL, €S 21, H100 66

HONEY BEE (WB Music Comp ASCAP/Mehssa s Money Music
Publishing, ASCAP/Get A Load Of This Music ASCAP/EM)
Blackwood Music InC.. BMVRheltneck Mustc BMI), AMPHL
CS 8 H10023

HOW MANY TIMES (Team S Dot Publishing, BMI/Sangs Of
Unversal, Inc., BMUElvis uae Musuc BMUEMI Blackwaod
Music inc.. BMI) AMPHL.

HUSTLE HARD (Gutla Pubhtanons BM!) H100 60. RBH S

| CAN'T LOVE YQU BACK (Chrysalis Gne Songs, BMYWCCR
Music, BMVSony/ATV Acuti Rose Music, BM/Mammaw's
Combread Music, BMI/Bug Music, Inc , BM) AMPHL, CS
15, H100 79

ECAN'T MAKE YOU LOVE ME (Almo Music Corp ,
ASCAP/Bno Blues Music, ASCAP/Son% s of Evergreen Copy-
nghts ASCAP/Umversal Music - MGB Songs. ASCAP).
AMPHL, RBH 8

1 D0 {Plummy Lou Music, BM/Gad Songs. LLC. ASCAP/EMI
April Music, Inc , ASCAP/Asia Music Media ASCAP/BMG
£urope, ASCAP/Australia, BMI), HL. H100 97

I DON 'T DESERVE YOU (Colione Rook Barto Publishing.
BMiWamer-Tamerlane Publishing Corp , BMULIoyd Banks
Music, ASCAP/Songs Of Universal, Inc , BMUUriversal Music
Carporation. ASCAP/Ohayt Publishing, ASCAP). AMP/HL. RBH

IF HEAVEN WASN'T SD FAR AWAY (Big Borassa Music,
LLC, BMVUnwersal Music - Careers. BMUDown The Hatch
Music, BMUJonesbones Music, ASCAP), AMP/HL, CS 11
H10063

IF IT'S LOVE (Songs Of Universal, inc . BMI/Kemunity Song
Chest.gMi/Unme Buddie's Music Inc ASCAP), AMP/HL
RBH 4

T GET MONEY (Maney Mack Music. BMIAoung Money Pub-
hishing Inc , BMWarer-Tamerlane Publishing Corp .
BMVBeamer Boy Publishing. ASCAP/NappyPub Music.
BMUUniversal Music - Z Songs BMUTrac N Field Entertain-
ment LLC ASCAPAWB Music Corp ASCAP). AMP/HL. RBH

IGIVE MVSELF AWAY (LIVE) (Dalivery Roon Publishing,
ASCAP) RBH 100

1GOT NQTHIN' (Universal Music Corporation, ASCAP/Cadaja
Publishing, ASCAPAMXC Music, ASCAP/Stil Working For The
Woman, ASCAP/EverGreen Cupyngms BMI), AMPHL, CS 54

1 GOT THAT LOVE (COW Publishing ASCAP/Camp Jshawn.
ASCAP) RBH

1G0T YOU (This Is Hit. Inc., ASCAP/Fibber & Molly Music,
ASCAP/B(g Loud Songs, ASCAPMagic Mustang Music.
BMiMack 2 Music, BMI/Big Loud Bucks, BMUSony/ATV
Cross Keys Music Puhhshmg‘ ASCAP/Sony/ATV Tree Publish-
ing Company. BMI), HL, CS 4

I'M QOING ALRIGHT (Tunes Ot Bigger Picture, ASCAP/Bigger
Picture Group. LLC. ASCAP/Scarlet Moon Music. Inc. BMI)
CS 56

I'MANTO YOU (EMI Apri) Music, Inc - ASCAP/Young Muneg
Publishing Inc , BMIWarner-Tamerlane Pubhisting Corp . BMI)
AMP/MHL, RBH 92

I'M ON ONE (DJ Khaled Publishing, BMIYoung Maney Fub-
lishing Inc , BMIAamer-Tamerlane Publishing Carp . BMIFurst
N" Gold Publishing. BMISony/ATV Songs LLC, BMi/Brother
Bagz Publishing, BM/Brother Bagz Pubiishing, SOCAN/Lve
Write LLC, BMI), AMP/HL. H100 78 RBH 21

IN DA BOX (Team S Dot Publishing, BMY/Songs Of Universal,
in¢ BMI/Sony/ATV Sengs LLC, BMV4 Blunts Lit At Once Pub-
Iishing BMUFirst N' Gold Publishing, BMI/Wamev Tamerlane
Publishing Corp , BMUKimani Music, BMI) AM RBH 77

INEED ADOCTOR (W8 Music Corp , ASCAP/Am 1 Nommg

’gOn ButF****n, ASCAP/Songs Of Universal, Inc ,

Shady Musi Music Company.
inc . BMIUniversal Music - Z Songs BMIHote! Bravo Music,
BMIM Shop Publishing BMI), AMP/HL, H100 40

1 SMILE {Gertrude's Music Publishing, BMVHoceanna Music.
ASCAP/Universal Music Corporation, ASCAP/Avant Garde
Music Publishing, ASCAP/EMI Apnil Music. Inc. ASCAP).
AMP/HL, H100 85, RBH 12

(IT) FEELS SO 600D (20 Summers Music, ASCAP/Sienna
Sienna Songs, BMI) K100 70

| WON'T LET GO (Slage Three Songs. ASCAP/Siage Three
Music Ltd.. PRS/Sony/ATV Cross Keys Music Publishing,
ASCAP/Becky's Bay Music, ASCAP) CS 2, H100 33

I WOULDN'T BE A MAN (Universal-PolyGram infernational
Pubiishing. ASCAP/Songs De Burgo, ASCAP/Universal Music
- MGB Songs, ASCAP), AMP/HL. CS 23

BML

JACK SPARROW (Boner Tek Music, ASCAP/Shebar Music.
ASCAP/Snuglar Entertainment. ASCAP/Rich Water,
ASCAP/Water Music Publishing, ASCAP) H100 98

JOHN (Young Money Pubiishing Inc., BMWamer-Tamerlane
Publishing Corp , BMIZone 4, Inc | ASCAP/My Diet Slarts
Tomoriow, Inc , BMVSongs Of Unwersal.Inc.. BMIA Want My
Pubhsmng Company ASCAP/4 Blunts Lit Al Once Publlshmg
BMVFWSI N’ Gold Publishing. BMI). AMP/HL H100 58, RBH

.IUDAS (Stefani Germanotta p/kva Lady Gaga, BMUSony/ATV
Songs LLC. BMI/House Of Gaga Publishing, Inc . BMI/GloJoe
Music Inc . BMI/Songs Of RedOne, BMI), HL. H100 41

JUST AKISS (Warner-Tamerlane Pubhsnmg Corp
BMIDWHaywood Music, BMVHAD\OBULLHSPubhsnmg
BMVEMI Foray Music, SESAC/Hillary Dawn Songs,
SESACG/EMI Blackwood Music Inc , BMYString Stretcher
Music, BMI), AMPHL, CS 17, H100 22

JUST CAN'T GET ENOUGH (will 1.am Music, Inc.,

BMVapl de ap publishing, BMU/Tab Magnetic Publishing
BMU/Cherry River Music Co., BMUHeadphone Junkie Pubiish-
g ASCAP/EMI April Music. inc - ASCAP/Native Boys Music,
BMUEMI Blackwood Music Inc . BMi/Redney Jerkins Produc-
tions, BMI) HL, H100 4, LT 47

JUST FISHIN' (Sony/ATV Acuff Rose Music. BMUSix Ring Cir-
cus Songs. BMI/Sony/ATV Tree Pubiishing Company, BMUFive
Hills Music, BMI/Do Wite Music. LLC. ASCAP). HL, CS 22

JUST THE WAY YOU ARE (EMI Apnil Music, Inc ,
ASCAPMusic Famamanem LLC, ASCAP/Mars Force Music,
ASCAP/Northside independent Music Publishing,
ASCAP/Bughouse, ASCAP/Bug Mustc. ASCAP/Toy Plane
Music, ASCAP/Art For Art's Sake Music, ASCAP/ArtHause
Entertainment LLC, ASCAP/Dry Rain Fublishing ASCAPAUni-
versal Music Corporation, ASCAP/Khall Walton Publishing
Designee, ASCAP/Roc Nation Mussic, ASCAP/Upper Deck.
ASCAP), AMP/HL, H100 37

KNEE DEEP (weimerhound Music, BMULI Dub Music,
BMV/Angelika Music. BMIPoppsalotamus Music, BMI/seffrey
Séeele Music, BMYBPJ Administration, ASCAP) CS 18, H100
5

LA CIUDAD DEL OLVIDD (Vander Music, ASCAP/Fato Must-
cal. ASCAP) LT 19

LA HUMMER Y EL CAMARQ (Not Listed) LT 33

LA MELODIA (Flow Con Clase, BMVEMI Blackwood Music Inc..
BMWictor Delgado Publishing Desigaee. BMI) LT 36

LA REINA DEL SUR (Reperiono Vega. BMY/Tigres Del Norte
Ediciones Musicales. BMI LT 48

LAST NIGHT AGAIN (Universal Music Corporation,
ASCAP/Kind Vibe, ASCAP/Meghan Linsey Music, BMU/Steel
Mag Music. BMVEMI Blackwaod Music Inc , BM/Raylene

Plane Music, ASCAP/Art For Art's Sake Music, ASCAP/Art-
House Entertamment LLC, ASCAP/Sony/ATV Music Pustishing
Canada. SOCAN), AMPHL, H100 6

LET IT RAIN (Scrarmibler Music, ASCAP/Carival Music Group.
ASCAP/BMG Gold Songs, ASCAP/Glassbean, ASCAPAVe
Jam Wiiters Group, ASCAP) CS 35

LET'S GET TOGETHER (Phylvester Music. inc .
ASCAP/Tmullins Music, ASCAP) CS 55

LIFE OF THE PARTY (Tom's Kid Music, BMI/Mamas Pebbly
Publishing, ASCAP/L Talber! Music, BMULil Edche Serrano
Music. BM{/Deanna's Oitties, ASCAP/Wlham Serrano Pub-
Iishing Designee, ASCAP) RBH 75

A LITTLE BIT STRONGER (Universal Music - Careers,
BMUHigh Powered Machine Music, BM/Raylene Music.
ASCAP/BPJ Adminisiration, ASCAP/EMI Foray Mustc,
SESAC/Hillary Dawn Songs, SESAC). AMPHI, CS 6, H100

43

LIVE A LITTLE (EM! Blackwood Music Inc . BMUShane Minor
Music. BM/OId Desperados LLC. ASCAPAN2D Publishing
Company, Inc , ASCAP/Caral Vincent And Associates. LLC
ASCAP), HL, H100 83

LLAMA AL SOL (Sony/ATV Discos Music Publishing LLC
ASCAP/Ti \0 El Pdtmn Publishing. ASCAP/Perfect Music Corpo
fation. ASCAP) LT

LLUVIA AL CORAZUN (Tulum Music, ASCAP/WB Music
Corp, ASCAPAVallinciio Songs. BMIUniversal Music -
Careers, BMI), AMPLT 3

LOOK AT ME NOW (Songs Of Universal Inc, BMI/Culiure
Beyond Ur Experience Publishing, BMIA Like Turtles Music
ASCAP/Downtown Music Publishing LLC, ASCAP/Cherry Lane
Music Publishing Company Inc - ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys, ASCAP/Melaist Music Publishing,
BMIMoney Mack Music. BMiYoung Money Pubhshing Inc ,
BMI/Warner-Tamertane Publishing Corp . BMIT'Ziah's Music.
BMI/Tenyor Music. BMI) AMP/CLMMHL, H100 10, RBH 3

LOOK IT UP (Ten Ten Music Group, ASCAP/Crrall Fixation
Music. ASCAP) CS 19, H100 95

LOVE AFFAIR (Twisled Publishing. BMIYoung Money Publish-
ing Inc , BMI/Warner-Tameriane Pubisfung Corp., BMi/Money
g; Be Made, ASCAP/DeNaul Publishing, ASCAP), AMP RBH

LOVE DONE GONE (inlernational Dog Music, BMUBig Yellow
Dog, LLC BMVScamporee Music, BM/WarmerTamerlane
Publishing Corp . BM) AMPCS 29

LOVE DDN'T RUN {Wike Curby Music, BMYGhermkyle Music
BMI/T One Songs ASCAP/Ariose Music, ASCAP/Little
Champien Music LLC ASCAP/Dream Rack Music, Inc ,
ASCAP), AMPCS 31

LOVE FACES (Apnl's Boy Muzik, BMIMWamer-Tamerlane Pub-
lishing Corp , BMYNo Quincydence Music Publishing,
BMUDowntown DMP Sangs. BMVE MilesMusic, BMU/Songs
Of Universal, Inc , BMIChef Huxtabie Music Publishing,
BMIEMI B!ackwuod Music Inc.. BMI), AMP/HL, H100 99,
RBH 11

LOVE LETTER (R Kebly Publishing. Inc , BMIAniversal Music -
2Songs, BMI) RBH 20

MAN DOWN (Publishing Designee BMIUniversal Music C
poration, ASCAPArving Music, Inc , BMI/Shofay BMI/Merokee
Music, ASCAP), AMP/HL, RBH 40

MARY WAS THE MARRYING KIND (Music Of Stage Thiee.
BMI/Songs Ot Carnman BM|/Songs From The Couch,
BMY/Sony/ATV Cross Keys Music Publishing. ASCAP). HL, CS
49

MAS (Dharmik Music Publishing, BMIZEMI Blackwood Music
Inc BMBrantunes Music Publishing. ASCAP/Sony/ATY Dis-
0s Music Publishing LLC. ASCAP/Biue Kraft Music Publish-
ing, BMVCrown And Scepter Music. ASCAP/Destonia Music.
ASCAP/Universal Music Corporation, ASCAP) T 21

MEAN (Sony/ATV Tree Publishing Company BMi/Tayior Swift
Music. BM), HL, CS 5 H100 34

ME ENAMORE (Ven Bailaio Music Publishing, BMIHustleville
Music Publishing. BMI/Gocho Music Publishing, BMi/Perfecto
Music, BM)/Sebastian Music Publishing, BMI) LT 41

ME ENCANTARIA (Huina, BMV\ rio, BMI) LT 4

ME RID DE T1 (Batia Music B ny/ATV Latin Music Pub-
Iishing, LLC, BMIPeer Inlemalmnal BMVSony/AW Discos.
Music Publishing LLC, ASCAP) LT 37

Ml CORAZON ESTA MUERTQ (Los Magnifikos Music Publish-
ing, ASCAP) LT

MITENTMS DORMIAS (Marcha Musical Corporation, ASCAP}

Mé ULTIMI\2 CARTA {Songs Ot Top Stop Music Publishing,

MI) LT 4

MI VI0A (Luar Music Publishing BMI/Raul Lopez Publishiing,
BMI) LT 39

MOMENT 4 LIFE (Harajuku Barbie Music, BMI/Money Mack
Music. BMI/Songs Of Universal. inc BMULive Wite LLC,
BMVEME Blackwood Music Inc . BMYBrother Bagz Publishing
BMIWamner-Tamerlane Publishing Corp , BMY/Brother Bagz
Pubhsnm% SOCAN), AMP/HL, H100 47 RBH 22

MOTIVATION (EM) Blackwood Music Inc , BMIimipub Music
BMVEMI Foray Music. SESAC/Rico Love ts Shit A Rapper,
SESAC/Hypnatic Beals. BMYRebel Made LLC, BMbSongs Of
Kobalt Music Publishing America Inc., BMI/Young Money
Publishiny Inc , BMI), AMP/HL, H100 21 RBH 1

MR. BARTENDER (Songs of Program 360, ASCAP/Do Wiite
Music, LLC, ASCAP) CS 38

MR SAXODBEAT (MediaPro Music Entertainment, SOCAN) LT

MV GIRL (Conjuncton Entertaimment, BMIEMI Blackwood
Music inc . BMI/Bootleggers Stop ASCAPAUnwersal Music
Corporation, ASCAP/GloJoe Music Inc . BMI/Sony/ATV Songs
LLC. BMUY.U.R P Music, BMI/KMacnificent. BMYSongs Of
ggrvergal. Inc. BMUSecondhand Starship, ASCAP). AMP/HL,

H 4

MY LAST (FF To Def Publishing, LLC, BMIALet The Story Begin
Music Publishing, ASCAP/Chrysalis Music, ASCAP/EMI April
Music, Inc., ASCAP/Flyte Tyme Tunes inc.. ASCAP/Songs Of
Universal, Inc BMUCulture Beyord Ur Expenence Publishing.
BM)), AMPHL, H100 46.RBH 5

MY MAN (EMI Apnil Music. Inc., ASCAP/Francis Salaberl £d)-
tions, ASCAP/Unrversal Music - MGB Songs, ASCAP).
AMPHL. H100 94

NATURAL HIGH (Cums Young Publishing, BMI/AIIen Bundy
Publishing, BMI) RBH 88

NEVER GONNA LEAVE THIS BED (Universal Music - Careers.
BMI/February Twenty Second Music. Inc , BMUVaientine,
Vaientine, ASCAP/Unwersal Music - MGB Sangs. ASCAP}
AMPHL, H100 63

NOBODY GREATER (Refreshiunez, ASCAPAImage Music,
SESAC) RBH 90

NO BS (Songs Of Universal, inc , BMVCullure Beyond Ur Expen-
ence Publishing, BMI/KMac Muzic. BMI/West Coast Livin Pub-
lishing, ASCAP/Henderwarks Music Publishing BMI),
AMP/HL, RBH 35

NO HANDS (Juaquinmalphurpublishing, ASCAP/Roscoe Dash
Fublishing, ASCAP/Dead Stock Music, BMYWB Music Corp
ASCAP/Drum Squad LLC, ASCAP/Young Drumma. ASCAP).
AMPRBH 37

NOBME DEJES CON LAS GANAS (Ferca Pubiishing, BMI) LT
1

NO ONE GONNA LOVE YOU (Dam Rich Music. BMVEMI
Blackwood Music Inc.. BMI), HL, RBH 83

NOT MY DADOY (For The Wivte.. Price, ASCAP/Roynel Music
ASCAP) RBH 26

NOVACANE (No! Listed) RBH 52

NUMBER ONE HIT (R Kelly Publishing, Inc . BMIUnversal
Music - Z Songs. BMI), AMP/CLM RBH 83

OH MY {Not Listed) RBH 54
OH, TONIGHT (Prelty Darmn Tough ASCAP/RandDaz, ASCAP)
553

OLD ALABAMA (House Of Sea Gaéle Music, ASCAP/Words &

Music, ASCAP/Cun!e C Songs, ASCAPA Buils Music.
ASCAP/Full Circle Music Publishing, LLC, ASCAP/Sany/ATV
Tree Publishing Company, BMI). AMP/HL, €S 1, H100 38

ONE NIGHT STAND (Songs Of Universal, Inc . BMUCullure
Beyond Ur Expenence Publishing, BMi/KMac Mune BMIC
Sun Music. ASCAP/Wet nk Red Music. ASCAP/EM! Apri
Music. inc , ASCAP), AMPAHL. RBH 32

ON MY LEVEL (PGH Sound Publishing. ASCAP/WB Music
Corp , ASCAP/EMI Blackwood Music inc , BMimipub
Music. BMVTodd Anthony Shaw Publishing Desigree
BMIHypnotic Beats, BMI/Rebel Made | LC. BMI/Songs Of

Kebalt Music Publishing Ameica, Inc.. BMUKMSA, BM).
AMP/HL, RBH 87
VEN A BAILAR (Songs Of RedOne, BMI/Sony/ATY Songs LLE.
BMI/2101 Songs, BMYPtbull's Legacy Publishing, BMIAJni-
versal Music - Careers, BMIEMI Aprit Music, Inc, ASCAP/EMI
Sog%s France. SARL/SOny/ATV Tunes LLC. ASCAP), AMP/HL.
5,1

QuT OF MY HEAD {Hey Lu Chill Music, BMVHeavy As Heaven
Music, BMYSongs Of Universal, Inc . BMI/Makithot Music
Publlshmg SESAC/Perfect Atendance, LLC, ASCAP/Einnor
Music, ASCAP/WB Music Corp., ASCAP/Tee-Bass Music Inc .
BMUEMI Blackwood Music Inc , BMUAIING Music Inc .
BMIMWanda Songs. BMI), AMP/HL, RBH 27

PAPER HEART (No Such Music, SOCAN/Bug Music,
ASCAPMusic Of Windswepl. ASCAP/Songs Of Southstde
Independent Music Pubfishing. L/Raylene Music, ASCAP/EMI
Blackwood Music Inc . BMY/Birds Wilh Eavs Music. BM/BMG
Rights Management, GmbH), HL, CS 59

PARTY ROCK ANTHEM (Party Rock, ASCAP/Sony/ATV
Melody, BMUThree Wise Boys Music LLC, BMVRude Music,
BMI) H1008

PELIGRO (Nof Listed) [T 29

PIECES OF ME (Studio Beas! Music. BMyWamer-Tamerlane
Publishing Corp , BMI/Chuck Harmony's House Publishing,
ASCAP/Sirauss Co . LLC , ASCAP/Nommaharris Music Pub-
lishing, ASCAF/EMI April Music, Inc . ASCAP/Blue Toes.
ASCAP/Bug Mustc, ASCAP). AMP/HL, RBH 51

PLATINUM (My Own Chit Music. BMVEMI Blackwood Music
Inc. BMIR Kelly Pubhishing, Inc., BMIUniversal Music - 7
Songs, BMIKimani Music, BMYM:zay Entertainment, Inc ,
ASCAP/Warner-Tamerlane Pubhishing Corp . BMI), AMPHL.
RBH 60

POP THAT (Not Listed) RBH 85

PRETTY GIRL ROCK (Universal Music - 2 Tunes LLC
ASCAP/Pen In The Ground Publishing, ASCAP/Compound
Entertainment, BMY/Chuck Harmony's House Pubiishing.
ASCAP/Strauss Co , LLC , ASCAP/Normaharris Music Pub-
lishing, ASCAP/EMI April Music, Inc . ASCAP/Antisia MusIc
Inc ASCAP/Cherry Lane Music Publishing Campany inc ,
ASCAP/Bleu Nig Music, ASCAP), AMP/CEM/HL RBH 46

PRICE TAG {Sony/ATV Music Publishing UK, PRS/Studio Beast
Music, BMUWamer-Tamerlane Publishing Corp., BMiKasz
Maney Publishing, ASCAP/Ham Squad Music, BMI/Songs Of
Universal, inc , BM/Shady Music Publishing, LLC. BMI).
AMPHL. H100 31

PRDMETI (Not Listed) LT 16

PgMPE/?MUP KICKS (Smims Coffee And Tea Music Publishing,

MI).
PURE IMAGINATION {Taradam Music. BMI) H100 59

RABIOSA (The Carame! House Mustc. BMI/Sony/ATV Melody.
BMVPitull's Legacy Publishing, BMI/Uriversal Music -
Careers, BMULos Duenos Del Negocia Publishing ASCAP),
AMPHL, LT 25

RACKS (Hip Hopville USA Music. BMYGreat South Bay Music.
BMISonny Digital Music Group BMINayvadius Maximus
Music. BMUChristopher Miller Publishing Designee, BMI)
H100 42, RBH 8

RADIQ MESSAGE (R Kelty Publishing, inc  BMUUniversal
Music - Z Songs, BMI) AMP/HL. RBH 71

THE REASON WHY (Warner-Tamerlane Publishing Corp
BMVTower One Music. BMIMad Mather Music. Bhl/Manatt
Phelps & Phillips, BMI). AMPCS 42

REMIND ME (House Of Sea Gayle Music ASCAP/EM! Apnl
gﬁusm. Inc . ASCAP/Didn't Have To Be Music, ASCAF} HL CS

RIGHT THERE (EMI Biackwood Music inc , BMVimipub
Music, BMDat Damn Dean Music BMUPeermusic,
BM2412 Songs LLC BMIJesse Jaye Music. ASCAP/Reach
Giobal, Inc  ASCAP/50 Cent Music Publishing, ASCAP/Uni-
versal Music Corporation, ASCAP/Hypnotic Beats, BMY/Rebet
Made LLC, BMU/Songs Of Koban Music Publishing America.
Inc , BMI}. AMPHL, H100 77

ROLLING IN THE DEEP (Songs Of Universal, Inc . BMI/EMI
Blackwood Music Inc. BMD, HL, H100 1

ROLLING IN THE DEEP (Unversai-Songs Of PolyGrar nfer-
nahonal BMVEMI Blackwood Music Inc.. BMI) AMPHL,

H100 90

ROLL UP (PGH Sound Publishing. ASCAP/WB Musi¢ Corp .
ASCAP/EMI Agril Music. Inc.. ASCAP). AMPHL, H100 13,
RBH 13

ROPE (MJ Twelve Music. BMISongs Of Universal, Inc BMIA
Love The Punk Rock Music, BMVLiving Under A Rack Music,
ASCAP/Universal Music Corparanon ASCAP/Flying Earform
Music, BMIBug Music. Inc , BMURuthensmear Music. BMI),
AMPHL, H100 93

RUN THE WORLQ (GIRLS) (2082 Music Publishing,
ASCAP/WB Music Corp , ASCAP/EMI April Music, Ing .
ASCAP/B-Day Publishing, ASCAP/Switch Werd Music,
ASCAPA Like Turlles Music, ASCAPMusic By Tatan, Inc ,
BMVJack Russell Music Ltd . PRS/Tenyor Music. BMI),

H100 50, RBH 30

SHARE MY LIFE (Songs 0t Universdl, Inc , BMIKemiinity

iong Chea{ BMU/Uncle Buddie's Music, Inc , ASCAP),
MPH|

SHE AIN'T YOU (Songs Of Universal, Inc , BMV/Cuture Beyond
Ur Expenience Publishing, BMVCherry Lane Music Publishing
Company Inc., ASCAP/Cherry 315 Music, ASCAP/The Bad
Bad Guys, ASCAP/MeoISt Music Publishing. BMVKMaceui-
cent, BMYPoo B.Z Publishing Inc , ASCAP/Bug Mustc,
ASCAPAVB Music Corp , ASCAP/Sony/ATV Tunes LLC,
ASCAP/Bam Jams, BMI), AMP/CLMHL, H100 43, RBH &

SHOTGUN GIRL (Sony/ATY Cross Keys Music Publishing,
ASC%P/DaneIIe Leverenl Publishing Company. ASCAP), HL.
CS X

THE SHOW GOES ON (Hey Lu Chill Music, BM/Heavy As
Heaven Music. BMUUniversal Music - Careers, BMI/Songs Of
Universal, Inc . BMI/Artist Publishing Group West.
ASCAP/DUS!IN Wiliam Brower Publishing Designee.
ASCAP/Jonathan Keith Brown Publishing Designee.
ASCAP/Sony/ATV Harmony, ASCAP/The Best Dressed Chick-
en In Town, ASCAP/Tschudi Music. ASCAPAUgly Casanova
Music, ASCAP). AMPHL. H100 9

SING {Better Lving Industries, BMI) H100 89

SINO LE CONTESTO (Chengroup Fublishing, BMY/Ana Aivara-
do, BMV/Orange Juice Music Publishing, BMI} LT 44

S&M (EMI Apn! Music, Inc., ASCAP/Ullra Tunes. ASCAP/Dipis
511, SACEM/Dal Darmn Dean Music, BMUPeermusic,
BMY2412 Songs LLC. BMI). AMP/HL. H100 14

S&M (EMI Apnil Music. inc , ASCAP/UMra Tunes, ASCAP/Dhpiu
s 11, SACEM/Dat Damn Dean Music, BMUPeermusic,
BM2412 Songs LLC, BMI), AMP/HL, LT 38, RBH 94

SO IN LOVE (Blue's Baby Music, ASCAP/Universal Music Cor-
poration, ASCAP/Tappy Whyte's Music, LLC, BMYSongs Of
Universal, Inc.. BMIMusty Athc Music, BMVEMI Blackwood
Music Inc , BMILa Kasa Sole, ASCAP/EMI Apnl Music, Inc .
ASCAP), AMP/HL, RBH 16

SOMEONE TO LOVE ME (NAKED) (Noi Listed) RBH 2%

SOMEWHERE ELSE (Tokeco Tunes, BMMusic Of Stage
Three. BM/Bobby's Song And Salvage. BMU/Stage Three
Music Inc , BMY) CS 12, H100 84

STAYING'S WORSE THAN LEAVING (WB Music Corp ,
ASCAPMountain Moming Music, ASCAP/House Of Sea Gayle
Music ASCAPAittie Moo Music. ASCAP/Big Machine Music,
BMI/Three Minute Movie Music, BMISuper 98 Music. LLC ,
BMI), AMPCS 48

STAY UP LATE (Black To Biack Songs, BMl/ole, BMNastwis-
taville Songs, BMI/Sonya saacs Music, BMI/WB Music Corp ,
ASCAP/Melissa's Money Music Publishing, ASCAP/Get A
Load Of This Musi¢, ASCAP). AMPCS 51

STILL IN LOVE WITH YOU (Pippin The Friendly R anger Music
Company, L., AS/Universal-PolyGram international Publish-
1ny, ASCAP), AMP/HL, RBH 58

STOAM WARNING (Songs Of Universal, Inc BMIHappy Little
Man Publishing, BMVDash8 Music, ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/BMG Platinum Songs. BMYHello |
Love You Music, BM). AMPHL, CS 47

THE STORY OF US (Sony/ATV Tree Pubhsmng Company,
BMUTaylor Swift Music BMI), HL, H100 88

SUPER BASS (Harajuku Barbre Music, BMI/Money Mack
Music, BMI/Songs Of Unwersal. Inc , BMUDamel Andrew Pub-
lishing, ASCAP/Dat Damn Dean Music, BMI?2412 Songs LLC,
BMiPeermusic, BMI) AMP/HL, H100 15 RBH 74

SURE THING (M. Putilishing, ASCAP/Universal Music Corpo-
ration, ASCAP/Amaya-Sofia Pubilishing, ASCAP), AMP/HL,
H{00 36, RBH 2

SURVIVE {Precious Baby Publishing, ASCAP/Datsdabbysay
Music Publishing, ASCAP/Swol Ray Music. ASCAP/Food 4 Yo
Sout Music. ASCAP/Chis Johnson Music. ASCAP) RBH 86

A

TABOO (Crown PMusic Publishing, BMIEMI Blackwood Music
Inc , BMVEMI Songs France, SARL) LT 12

TAKE A BACK ROAD (EMI Blackwood Music Inc , BMIRhet-
neck Music. BMYUniversal Music - Careers BMIHigh Pow-
ered Maching Music, BMI), AMP/HL, CS 30

TAKE IT OFF (EMI Blackwood Music Inc., BMI/Sinng Stretcher
Music, BMI/Songs Of Southside Independent Music Publish-
1ng, L/Extermal Combustion Music ASCAP/Out Of The Taper-
oom, ASCAP/EMI Apnl Music, Inc . ASCAP/Didn't Have To Be
Music, ASCAP). HL, CS 60

TAKE ME AWAY (She Wiole I}, ASCAP/BMG Songs.
SESAC/Universal Music Corporation, ASCAP/Soldierz Touch,
Inc, ASCAP/Sony/ATV Tunes LL.C. ASCAP/Teray, ASCAP),
AMP/HL. RBH 55

TANSOLOTU () LT 40

TEAMO Y TE AMO (Serca Music Publishing Inc , BMI) LT 2

TEENAGE DAUGHTERS (StyleSonic Music. BMVEMI Black-
wood Music Inc . BMIDelemmava Music Publishing, BMH).
AMP/HL. CS 20

TENGOQ TU LOVE (Warner-Tameriane Publishing Corp ,
BM/Lavida Buena Music Pubiishing, BMI) LT 26

EL TIERNG SE FUE {Viarcha Musical Comporation, ASCAP) LT
15

TILL THE WORLO ENDS (Kas2 Money Publishing,
ASCAPMamer/Chappell Music Scandinavia AB, STIM/Mara-
{one AB, STIM/Kobalt Music Publishing America, Inc
ASCAP/Dynamite Cop Music. BMUWhere Da Kasz Al BMI).
AMPH1007

‘TIL THE ENO OF TIME (Beyond The Sky, BMVRondor
Music, BMUSongs Of Universal, Inc . BMIAV Bozeman BMI),
AMPHL, RBH $1

TOMORROW (Runnin’ Behind Publishing, ASCAP/EM) Apri!
Music Inc., ASCAP/Sixteen Stars Music, BMUFrank Myers
Music, BMVGrand Poobah Publishing, SESAC/Dreams To
Music, SESAC), HL. CS 9. H100 48

TONIGHT (Jennfer Neltles Publishing. ASCAP/Dlrkpll Music
BMI/Control Group Music, Inc , BMI) CS

TONIGHT ("M LOVIN' YOU) (Artist 101 Publlshlng Group,
BMUWamer-Tamerlane Publisting Corp , BMYJ Franks Pub-
lishing, ASCAP/Artist Publishing Group West. ASCAP/Univer-
sal Music - Careers. BMi/Lauren Christy Songs, BMIAudacns
Worldwide Publishing, Inc - ASCAP/EMI April Music, inc .
ASCAPWorldwide, BMI/Sony/ATV Tunes LLC. ASCAP/EIP
Music. ASCAP). AMPHL. T 17

TONIGHT TONIGHT (Midas Music. ASCAP/Sleep When I'm
Rich Music, BMVScarlet Moon Music, Inc. BMiNash O
Music, BMURoditis Music. ASCAP/Here's Lookin' Al You Kidd
Music. BMI/Beluga Heights Music. BMI/Sany/ATV Songs LLC.
BMI/Hey Kiddo Music, ASCAP/Koball Music Publishing Ames-
1ca, inc . ASCAP), HL. H100 45

TU ANGELITD (Universai-Musica Urica Publishing, BMI) LT 20

TUPAC BACK (Robert Williams, ASCAP/4 Blunts Lit At Once
Publishing, BMUFirst N Goid Publishing, BMUSony/ATV
Songs LLC. BMY/Ear Drummers Publishing. ASCAP). HL, RBH
39

TWENTY-ONE (Shooling Moon Music, ASCAP) CS 57

TWISTED (Gorilla Zoe Music LLC, BMIAUI Empire Music,
Bhi/Top Quality Publishing. BM{/SouthernStyle Technigues
Publishing, BMIWila Jo Music, ASCAP/Domp Camp Music
ASCAP/Sony/ATV Songs LLC. BMYCity Sky Music. BMVLIL
Jizze! Music Publishing, BMISongs Of Universal, Inc . BMI),
AMP/HL, RBH 63

VEN COMMIGOQ (hot Listed) [T 13

WALKING (WAL-MART) (EM| Apnl Music, Inc ASCAP/Wel
Ink Red Music, ASCAP/It's Tea Tyme. ASCAP/That's Plum
Song, ASCAP/Universal-PolyGram International Publishing.
ASCAP/Basement Boys Music inc.. ASCAP/C-Water Publish-
ing, Inc..., ASCAP). AMP/HL. RBH 31

WANNA TAKE YOU HOME (Gossin Publishing, ASCAP/Melu-
sic Inc., ASCAP/Primary Wave Emblem. ASCAP/Wamer-
Tamerlane Pubhishing Corp , BMi/Boatwnight Baby, BMI), AMP

S

WATCH THIS (Nof Listed) RBH 79

WE CAN GET IT ON (Nof Lisied) RBH 56

WE GET IT ON (Not Listed) RBH 99

WELCOME TO MY HOOD (DJ Khaled Publishing, BMUNotting
Hill Music. inc BMUFirst N Gold Publishing, BMI/Sany/ATV
Songs LLC. BMI/Tril) Productions, ASCAP/WB Music Corp .
ASCAP/Young Maney Publishing Inc , BM/WamerTamerlane
Publishing Corp., BMINappyPub Music. BMUUniversal Music
- Z Songs. BMIrocnasty Music, BMIMollingsMusic,
ASCAP/The Renegades, BM)), AMP/HL, RBH 63

WHAT THE HELL (Avnl Lawigne Publishing LLC, SOCAN/AlImo
Music Corp , ASCAP/Maralone, ASCAP/Kobait Music Publish-
ing Ameica. Inc , ASCAP/Maratone, BMI/Sangs Of Kaban!
Music Publishing America, inc , BMI) H100 64

WHEN LOVE GETS A HOLO OF YQU (Vislavilie Music.
ASCAPHopeless Rose Music. ASCAP/Sony/ATV Crass Keys
Music Pubhshmg ASCAP/Gary Nichotson Music.
ASCAF/Reynsong Publishing Carp. BMIWha Ya Say Music
BMI), HL €S 43

WHERE THEM GIRLS AT (Catter Boy Music, LLC, BMIDipiu
s .|, SACEM/E-Class Publishing, BMVEMI Blackwood Music
Inc . BM/Harajuku Barbie Music, BMUSongs Of Universal,
Inc . BMiManey Mack Music. BMI/Mail On Sunday Music.
ASCAP/Play-N-Skillz Music. ASCAP/EMI April Music Inc .
ASCAP/Senous Scriptures, ASCAP/Skillz For Skillz And Play
Musik, ASCAP/Sany/ATV Songs LLC BMU/Sony/ATV Tunes
LLC, ASCAP/What A Publishing LTD, SACEM) AMP/HL, H100

61

WHERE YOU AT (R Kelly Publishing. inc , BMIUniversal Music
-7 Songs. BMI), AMPHL. RBH 34

WHO SAYS (Roditis Music ASCAP/Wamer-Tameriane Publish-
ing Corp . BMI/Power Pen Biz Publishing, BMI/Priscilta Renca
Produchions, BMI). AME H100 35

WITHOUT YOU) (Totally Wnghleous Music, BMUBIG Loud
Bucks, BMISony/ATV Tree Fublishing Company, BMVSangs
For My Good Girl Music, BMI), HL, CS 4, H100 54

WON'T BE LONELY LONG {Sany/ATV Tree Publishing Compa-
ny. BMISongs Of Better Angels Music, BMYBlank Sheel
Music, BMUWarner-Tamerlane Publishing Corp , BMYSalt Life
Songs. BMiBig Hits Of Amylase. BMI/Pure Blue. BMI).
AMP/HL. CS 26

WRITTEN IN THE STARS (2Sipes Music Publishing AB,
STIMMarner/Chappell Music Scandinavia AB. STIM/EMI April
Mustc, inc , ASCAP/EM! Music Publishing Scandinavia AB,
STIM/EM! Blackwood Music Inc., BMVEnC Tumer Publishing
Designee, BMVCharlie Bemardo Publishing Designee, BMS),
AMPHI00 16

YES (45th & 3rd Music Publishing Inc , BMI/Sony/ATV Songs
LLC, BMVStudio Beast Music, BMI/Wamer-Tamerlane Publish-
ing Corp . BMI). AMPHL. RBH 67

YOU {Mayimba Music. ASCAP/Palabras De Romeo, ASCAP) LT
1

YOU AND TEQUILA (Songs Of Universal, Inc , BM/Hannabery
Music. BMWB Music Corp - ASCAP/Deanaling Music.
ASCAP), AMPHL, CS 27

YOU ARE (WirlWide Music Publishing. ASCAP/Pacitic Coasl
Pirate Publishing, BMUP Ty Music Publishing, BMIEscribir
Pubiishing, ASCAP) RBH 36

YOU BE KILLIN EM (EMI Apnif Music. Inc., ASCAPA! Brasco
Music, ASCAP/NextSelection Publishing, ASCAP/Proboscis
Music, BMi/WarnerTamerfane Publishing Corp . BMINo
Question Entertainment, ASCAP/Andi-Girl Music BMI).
AMP/HL RBH 42

YOU LIE (EMI Blackwood Music Inc , BMUHow Boul That Sky-
ling Music. BMI/Cactus Maser Music. BMI) HL, CS 7, H100

53

YOUR BOOY {S THE BUSINESS (Grindtime. BMI/Songs Of
Unversal, Inc , BMIBermis Bolion, BMU/Datsdabbysay Music
Publishing, ASCAP/Sky Hight Entertainment GbRAWeBuyMu-
sicPublishing, ASCAP), AMPHL, RBH 93

YOUR LOVE (First N’ Gold Publishing, BMI/Sany/ATV Songs
LLC BMVMy Diet Starts Tomormow, Inc , BMI/Songs Of Uni-
versal, inc BMI/Nuns With Attitudes, BMI/TheCircles-Full,
BMU/Sounds Of Angels, BMVU Can't Teach Bien The Shhh,
BMVPrincess Diva Music, BMUKor G Music. ASCAP/4 Blunts
Lit At Once Pubfishing, BMIAning Music, Inc . BMI/Beyond
The Sky. BMI). AMP/HL, RBH 23

Data for week of JUNE 4, 2011

y Songs). H100 (The Billboard Hot 100); LT (Hot Latin Songs) and
-Hop Songs) TITLE (Pubhisher - Licensing Org ) Sheet Music Dist., Chart, Position

Chart Codes: CS (Hot Countr

RBH (Hot R&B/Hip:



o

oy
BMI president/CEO Del Bryant (left) and L
executive director of film/TV relations Ray Brian Tyler could've used an extra set of hailts to
Yee (right) congratulate Alan Menken for — carry his BMI Film/TV Awards for work on “Battle:
his award-winning work on the animated 1 Los Angeles,” "The Expendables,” “Fast Five” and
“Hawaii Five-0." pHOTO: RANDALL MICHAELSON

TTIE b BMI FILM/TV
SRy | AWARDS

3
i\ §
. . 3 BMI hosted its annual Film/TV Awards on
- > May 18 at the Beverly Wilshire Hotel in Los

Angeles. Among the composers honored
were Richard Kirk Award recipient David
Arnold (“The Chronicles of Narnia: The
Voyage of the Dawn Treader"), Atticus Ross
(“The Social Network™), Brian Tyter ("Hawaii
Five-O, he Expendables”) and Harry
Gregson-Williams (“The Town,
‘Unstoppable,” “Prince of Persia: The Sands
of Time,” “Shrek Forever After”)

LEFT: From left: David Buckley ("The Good
Wife”), David Arnold, BMI VP of film/TV
relations Doreen Ringer Ross, George S.
Clinton and Nathan Barr (“True Blood™)
PHOTO: RANDALL MICHAE ON

RIGHT: Known for his work on James Bond
films, David Arnold (center) was honored
with the Richard Kirk Award. BMi president/
CEO Del Bryant and VP of film/TV relations
Doreen Ringer Ross presented the award to
Arnold after a clip reel showed his score
highlights. PHOTO. RANDALL MICHAELSON
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- X ; ) ) T ; online this week
A BMI VP of film/TV relations Doreen Ringer Ross and president/CEQ Del ( At billboard.biz

‘:“"—' Bryant (bottom row, center) pose with the composers who won their
. - first Film/TV Award. Top row, from left: Rob Simonsen, Adam Sanborne
BMI composer and Academy Award winner Atticus Ross shows off his and Adam Berry; niididle: Jamie Dunlap, Andy Kubiszewski, Danny
two awards for his work on "The Social Network,” which he scored with Saber, Baltazar Hinojosa and Doug Biden; bottom: Paul Haslinger, Mark
Trent Reznor. They're currently scoring a U.S. version of “The Girl With Morgan, Brian Tyler and Teodoro Bello. PHOTS: LESTER COHEN
the Dragon Tattoo,” due in December. NDALL MICH N = i -PRoP

To submit your photos for
consideration, please send images
to backbeat@billboard.com
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BMG North America
4 president Billy Mann
makes a point during

The National Assn. of Recording Merchandisers convention made a his keynote session.
triumphant return to Los Angeles after a 21-year absence. About 1,000

delegates attended the May 10-12 event to catch up on all the music

industry’s hot-button iSSUES. PHOTOS: LESTER AUSTIN/UNIVERSAL IMAGE, ORLANDO. FL

ABOVE LEFT: Kenneth Gamble (at podium) and Leon Huff received
\ NARM’s outstanding achievement award for musical collaboration.
' 8 ABOVE RIGHT: Metal Blade Records CEO Brian Slagel, RED president
«;“‘" Bob Morelli and senior VP of product development Alan Becker (from
¥ At the opening-night cocktail party, Universal left) talk about plans for the upcoming new release from the Black

Music Group Distribution president/CEQ Jim Urie Dahlia Murder.

(right) gives NARM president Jim Donioadvance BELOW CENTER: Hastings president/chairman/CEO John Marmaduke
word on what turned out to be a convention (left) is presented with NARM’s President’'s Award for sustained
highlight, UMG’s product presegitationg - | executive achievement by president Jim Donio.

ABOVE: From left: Anderson Merchandising president Bill Lardie, Sony Music
Entertainment executive VP of sales Darren Stupak and NARM president Jim
_ f r Donio huddie before the convention’s closing awards dinner.
TAG Strategic managing partner Ted Cohen BELOW: RightsFlow senior VP of sales and marketing Michael Kauffman (left)
(left) and A2IM president Rich Bengloff S d 1 d GM Mike R
hold court during the convention’s opening . tells Rocket cience founder Kevin Day (center) an ike Regan that not
panel, "Music Business Crash Course only is there life beyond Universal Music Group. where ali three formerly worked,
' . but there’s life beyond the retail and sales side of the industry.

L

Brian Wilson received NARM's
Chairman's Award for sustained
creative achievement from
chairman Rachelle Friedman,
co-owner of J&R Music World,
and herself a recipient along
with her husband of NARM’s
Independent Spirit Award.

Additional photos
biz online this week at
3 bitlboard.biz

To submit your photos
for consideration, please

send images to

backbeat@billboard.com. d 3
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TICKETING

Pat Higdon
UMPG, Nashville

Brad Turcotte
Big Machine Label Group

Brian O’Connell
Live Nation Country Music

PLUS

Keynote Q&As with Carrie Underwood
and Kenny Chesney

® The CMA Global Artist Party
¢ AristoMedia Global Showcase
® Networking Happy Hour and Roundtables

®* Closing Cocktail Reception - Hosted by
Sony Music Nashville - Featuring Kellie Pickler

PRESENTING SPONSORS:

TICKETING
COUNTRY MUSIC ASSOCIATION

IN ASSOCIATION SPONSOR:

JUNE 6-1, 2011

RENAISSANGE DOWNTOWN

NASHVILLE, TR

Ken Levitan
(Trace Adkins, Kid Rock)

Laura Hutfless
Creative Artists Agency

Full Schedule Available at:
CountryMusicSummit.com

Erv Wooilsley
(George Strait)

ey

REGISTER TODAY AND SAVE!

CountryMusicSummit.com

For Information, call: 212.493.4263 or Conferences@Billboard.com
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e #1 BILLBOARD TOP 200 ALBUM!

o [STARTIST IN BILLBOARD HOT 100 HISTORY
T0 SPEND 52 CONSECUTIVE WEEKS IN THE
TOP 10!

e [5TFEMALE ARTIST IN OVER 20 YEARS TO
DELIVER 4 HOT 100 #1s FROM ONE ALBUM!

o #1 “CALIFORNIA GURLS" — THE BEST-
SELLING DIGITAL SONG OF 2010!

e #1 “TEENAGE DREAM”

o #1 “FIREWORK” - 183 MILLION VIDEO
VIEWS!

o #1 “E.T.” FEAT KANYE WEST — HIGHEST
NUMBER OF TOP 40 PLAYS IN A SINGLE
WEEK IN THE HISTORY OF BDS!

e 60-DATE, SOLD OUT “CALIFORNIA
DREAMS” ARENA TOUR OF THE ¥

C()NG WATULL

ON A RECORD-BRERKING YEARFOR

A / l
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- Direct Management Group-fc./Bradford Cobb, Martin Ka Stevg,JenseH
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