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ACCORDIKG TOYOU BJGOT LS FALLIN'IN LOYE IMMA BE BEPLAY
Writer: Steve Dizmond Winter: Max Martin Writers: Fergle, Keith Harmes Wiriters: Kisean Anclersan,
Puhlisher; Teri and Steve’s Music Publisher: Fublishers: Broke Spoke and Gone Publishng, Theron Thamas, Timathy Thomas

ARPLAKES
‘Writers: 0 Frank E,

Jeremy “Kinetics” Dussolliet, Tim Sommers
Publishers: Artist Publishing Group Wes, |
Fraris Publishing, Kinetics ard One Love, Tim
Somamers Music, Warmer/Chappell Music, Inc.

ALL THE RIGHT MOVES
Writer: Ryan Tedder
Publshers: Madnice Maade Music,
Sanyy ATV Tumes LLC, Velvet Hammaer Music

ALREALY GONE
Wiiters: Kelly Clarksan, Ryan Tedder
Fublishers: Sangs For My Shrink, Weite 2 Live

WHIMAL
Writer: Tim Pagnolta
Publishess: Pagzilla Maisic,
Check Your Pulse Publshing

HILLIOMAIRE
‘Writers: Phalip Lawvence, Ari Leving,
Bruno Mars, Travee McCoy
Puldshers: adaythecrymusse,

Art Far Art's Sake Mussc, Bug Music,
EMI Wusic Publizhing, Mars Farce Music,
Miisic Famamarem LE Roc Mation Mussc,

Tha Art the Hunger, Tay Plare Muss:,
Wamnes/(happell Muss, Inc,

BOTTOMS UP
‘Writer: Kane Beatz
Publisher: Artist Pubdshing Group West

BREAK YOUR HEART
Writers: Taio Cruz, Ludacris
Publishers: EMI Music Publishang,
Ludacrs Worldwide Publshing

BREAKEYEM
‘Writes- Steve Kigner
Publesher: EMI Music Publishing

CALIFORNLA GLURLS
Wiribers: Lukasz “Tir. Luke” Gottwald,
Mlax Martin, Kaly Perry
Fublishers: Kasr Momey Publishang,
Fihalt Mussc Publishing America, Inc.,
Presorpison Somgs LLC, Wamner) Chappell Music,
Inc, When 'm Rich YouTl Be My Bitch

CARRY OUT
Whiters: Timathy “Artitude” Qayton,
Jim Beanz, Timbalard, Justin Timbedake
Pulblishers: BMG Chirysalss, Millenmuim Kid Music
Publishing, &ix I'm Sloned Publishing, Tennman
Tures, Universal Music Publshing Group,
Virginia Beach Masic, Wamer/Chappe® Masic, Inc.

CLUBCAN'T HAMDLE ME
Waters: Canmen Michelle Ak, Mike Casen,
Fl Rida, David Guetta, Frederic Rissterar
Publishers: Carmen Michelle Masic, Serious
Sonpitures, Shapino Bernstein & Co, g,
Sany/ ATV Tunes LLC

COOLER THAM ME
‘Wiriters: Eric Holljes, Mike Pasner
Publiishers: Eric Halljes Music, North Greenway
Productions, Sany/ATW Tunes LLC,
WamerChappel Musi, Inc.

Kabalt Misic Publishmng Amesica, Inc

[N
‘Wiiters: lased L. Catter, Robert "Bobihyhass”
Lamw, Jeremy “lremy” Saller
Pubdishers: Cotter Fin Publishing,
EMI Masic Publishing, Orange Factary Music,
Sorg/ ATV Tures LLE

DYNAMITE
‘Writers: Taio Cruz,
Lukasz “Or. Luke" Gottwald, Max Martin
Fublishers: EMI Music Publshing, Kasz Maney
Fuhlishing, Kobadt Musaz Publishing Amenica, Inc

EMPIRE STATE OF MIND
Writers: Jay-Z, Alicia Keys,

Lamet “Inay” Sewell-Ulepic, Al Shiix
Pubdishers: Carter Bays Music, EMI Masic
Fultlishing, J Sewell Publishing, Kobalt Mus:
Publishing America, Inc., Lellow Productions Inc.

FALLIN FORYOU
Whiter: Bick Howels
Fublisher: F Rated Muss

FIREFLIES
‘Wiriter: kdam Young
Publishers: Qeean ity Park,
Unreersal Massic Publishing Graup

FOREVER
Writer: Matthew "Boi-1da" Samuels
Publssher: Sony/ATY Tunes LLC

HALFWAY GONE
Wniter: Jacob Kasher Hindlin
Fublishers: ) Kasher Publishing, Kevmtheaty
Pubkshing, Sany/ATY Tunes LLC

HAVEM'T MET YOL YET
Writer: Michael Bubla
Publisher: Wamner/ Chappell Music, Inc.

HEY, SOUL SISTER
Writes: Fat Monahan
Puldishers: Blue Lamp Music,
EMI Mussie Pubilishing

| GOTTA FEELING
WWiriters: Fergee, David Guetta, Frederic fsssteser
Fulblishers: EMI Misgic Publishang, Headphone
Junkie Publisking, Shapino Bernstein & (o, e

TLIKE IT
Wiiters: Ennque Iglesias, Lionel Richie
Publishers: Brenda Riches Publishing,
Eroscloman Music, EIP Masic, Somy/ATV Tumes LLC

IFIT"S LOWE
Writers: Pat Monahan, Greqao Wattenberg
Pubdishers: Blue Lamp Music, EM| Masic
Pubishirg, & Watt Marsic

IFYOU ONLY KNEW
Writes: Dave Bassell
Publishers: Bug Masic,
T af Everything Masic

I YOLRS
‘Witer: lason Mraz
Puillizher: Goa Byed Maisic

EMI Music Publishing, Headpbane Jurise
Publishing, Unisersal Music Publishang Group

JUST A DREAM
‘Whiters: Nelly, Frank Romano
Publsshers: EMI Music Publishing,
Jackee Frost Music Inc., lasse Jaye Musi, Reach
Global I, Universal Misic Publishang Group

JUST THE WAY YU ARE
‘Writers: Khan “Needk:” Caan, Cassius O, Kalb,
Philip Lawrence, An Levane, Brumo Mars

Pubdshers; Art for Art's Sake Music,

Bug Musac, Dry Rain Entertamment,
Mars Farce Music, Music Famamanem LB Foc
Mation Music, Thow Art the Hunger, Toy Plane

Mussic, Universal Music Publishing Group, Upper
Do, Warner Chappell Mizsit, e

LIFE &FTERYOU
\Writer: Brett James
Publishers: BMG Chrysalis,
Bretr James Comelius Music

LIKE & &6
Whiters: Virman Cogila, Niles Holawell-Ohar,
Krewin Mishirmra, David Singer-Vine
Publshers: Far East Mavement Publishing,
Hunrigpat For Life, Indse Pop Musc, La (oquia
Hostra, SonyATY Music Publishang

LIVE LIKE WE'RE DYTNG
Wnter: Steve Kipner
Fublisher: EMI Musac Publishing

MEET ME HALFWAY
Writers: Fergee, Sylvia Gordan,

Keith Harms, lean-Bagitiste,
Publishers: BMG Chirsalss, Broks Spake
and Gaone Fublishing, DL Sangs, EM| Music
Publishing, Frau Fink Musi, Headphane Junkie
Fublishing, The Bad Bad Guys, Uneversal Music
Publighing Growp

MISERY
‘Witers: Sam Farvar, Lames Yalentine
Fublishers: My Muse |5 Sids,
Limiwersad Music Publehing Group,
Walertme Yalentine, Warner/Chagpell Music, nc

WEED YU oW
Winter: Josh Kear
Publishers: Big YeBaw Dog Music, Darth Buddha

HOTHIN OB YOU
Wiriters: Philip Lawrence, Ani Lewing, Bruna Mars
Publshers: At for Art's Sake Muss, Bug Music,
Mass Force Musss, Music Famamanem LR,
Roc Nation Music, Thow Art the Hunager, Tay Plane
Music, Wamer/Chappell Mussc, Inc.

QMUY GIRL (Y THE WORLD)

‘Wiriters: Mikked Eriksen, Tor Heamansen,
ndtyle Johmscn, Sandy Wihelm
Pubdzhers: € 3yle Ink Music Publehing, EMI
Mussic Publishang, Slide That Music, Ura Tunes

PARTY W THE USA
Writers: Jessica Comnish,
Lukass “Dr. Luke® Gottwald
Pubdishers: Kasz Money Publshing,
Sy ATV Tuses LLC
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Pubdshers: B Heights Music, Eyes Above Water
Masic, Somy/ATV Music Publzhing, TNT Explosive
Publishing, Uriversal Music Publishing Group

FUDE BOY
Whiters: Mikkel Eriksen, Ter Hermarsen
FPublisher; EMI Music Publishing

LAY ARH
Witers; Fabolous, Nate Walka
Fubslishes: EMI Muss Pubdishing,
Its M& Publeshing Comgany, J Brasao, Ultra Tunes

SERY CHICK
Writers: David Guetta, lean-Claude Sindres,
Aliaune “Akon“Thiam, Sandy Wihelm
Publshers: Byefall Progluctians Inc., Shapeny
Eemstein & Co,, Inc. Sany/ATY Tunes LLC, Ultra
Tumes

SMILE
Wiriter: Jeremy Bose
Puhlishers; Meadoagreen Music Company,
Vandelay Publishing

SOMEDAY
Wisters: Matt Seretic, Bob Thomas
Fublishers: EM| Mussc Publishang,
Melusic /| Bmbslem Publiching, U Rule Music

TEEHAGE DREAM
\Writers: Lukasz “Dr. Luke" Gottwald,
Maox Martin, Katy Pery
Fublishers: Kasz Maney Publishing,
Kohalt Music Publhing Amenca, Inc,
Presoiption 5un?s LLE, Warner/Chappell Music,
I, Wheer Fiea Rich You'll Be My Bitds

TELEPHOME
Writess: Beyonce, LaShawn Dariels,
Lazonaté Frankin
Puiblishers: & Day Publehing,
larkchad Sangs, EMI Music Publishing,
The Book Productions LLE, U Can't Steal It

TIKTOK
Whiter: Lukase “Dr. Luke” Gottwald
Puibleker: Kasz Maney Publishing

UN-THINEABLE ("8 READY)
Writess: Kesty "Krucial” Brothers, Alcia Keys,
Maah "40" Shehib
Fubilishers: Book of Danse Music, EMI Music
Publishing, Lellow Productions Inc., Roneesvalles
Music Publehing

USE SOMEBDDY
Writers: Nathar Followsl], Cabeb Folbowlll
Pubdshers: Bug Masic, Followall Music,
Martha Street Music, Warnen/ Chappell Music, Inc.

WHATAYA WANT FROM ME
Whiter: Max Martin
Publisher: Kabalt Music Publishing Amenca, Inc.

WHATCHA SaY
Wiriters: Kisean Anderson, Imogen Heap
Pubilishers: Almo Masic Corp., B Heights Music,
Eves Abowe Water Music, Sany/ ATV Tunes LLC

YOUR LOVE |5 MY DRUG
Writer: Joshua Coleman
Publishers: Each Mote Courts,
Presanption Songs LLC
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UPFRONT
HEAVY HITTERS As
U.S. digital track sales
rebound, popular titles
loom larger.

6 Retail Track

7 The Indies

8 Digital Entertainment
9 On The Road

FEATURES

COVER STORY
THE QUIET STORM cicud computing
has slowly drept from backroom and blog
discussion to the forefront of every meadia
executive's mind. Is your business ready
for the winds of change?

ROCK’N'ROLL LOVE STORY

Husband and wife Derek Trucks and Susan
Tedeschi make a musical match as the
Tedeschi Trucks Band

BILLBOARD LATIN MUSIC
CONFERENCE;ighe 2011 confab

featured panels on sponsorships’and
digital endeavors and celebrated

brands—with tha inaugural Marketing
Awards—and bands alike, capping off
with the Latin Music Awards.

IN EV

MUSTC
MUSIC ISSUR

NO PAIN, NO GAIN

Sihoc AM. redefines 34 Marketplace
the meaning of 35 Ovwer The Counter ¢
beauty on "This Is 35 Market Watch §
Gonna Hurt." 26 Charts P
6 Guestions: 581 Backbeat
Jeremy Greenspan -
] OM THE TOVER: Phaotographs - "
Reviews Can Saslinger for I'-G':I:;I.'.Ih:l!'l-.'nre‘r:;I ¥ o sUsAN TEE :
AETTTI: Ll e -l o
Online
COUNTRY SUMMIT LCOM EXCLUSIVES

Billboard's Country Music Visit Billboard.com as we

Summit, in association
with the Country Music
Assn., happens June &-7
in Nashville. Just
announced: a Q8 A with
Kenny Chesney. Register
at countrymusic
summit.com.
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honor mems everywhere
with our “Dear Mama'
video playlist and a
special photo gallery
saluting the women who
gave birth to some of
music's biggest chart-
toppers.
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_van ’s Debut Album

FLEJIYTTY

A 15 Song Eleciro-Pop-Rock Trip Through the Revolutionary 60’s

Includes Sir lvan’s recent Top Ten Billboard Hit ‘Hare Krishna’

and all new versions of Sir Ilvan’s past Billboard Charted singles
‘Imagine’ ® ‘San Francisco’ ® ‘Peace On Earth’ * ‘For What It’s Worth’ » ‘Kumbaya’

downloads www.SirlvanMusic.com CDs & downloads

P

iTunes ON SALE NOW AT ALL ONLINE MUSIC STORES .
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>>>WMG
BOARD NMEARS
DECISION ON
AUCTION
Warner Music Group's
shares touched a 52-
week high of $8.15 on
May 5 as the
company’s board met
to review bids for the
company. The
Financial Times and
the Wall Street
Journal reported that
Russian-American
Industrialist Len
Blavatnik's Access
Industries is the
leading bidder in the
WMG auction, but a
board decision hadn't
been made at press
time.

>>>McGRATH
STEPS DOWN
AS MTV CHIEF
Judy McGrath has
resigned as chairman/
CEOQ of MTV
MNetworks, a post she
has held since July
2004, Following the
departure of McGrath,
who isn't being
replaced, the
executives in charge
of MTV Metworks’
operating units—
Doug Herzog of MTWVN
Entertainment Group,
Van Toffler of MTWM
Music & Logo Group
and Cyma Zarghami
of Mickelodeon &
MTWVN Kids & Family
Group—will report
directhy to Viacom
president/CEQ
Philippe Dauman. “1
leave with pride, joy
and gratitude for the
ride of a lifetime,”
McGrath saidina
statement.

>>>LIVE
NATION
NARROWS
NET LOSS

Live Mation posted a
first-guarter net loss
of $48.5 million, or 27
cents per share,
narrowing from a loss
of $122 million, or 83
cents per share, a year
earlier as lower ticket
prices help boost
sales. The concert
promotion and
ticketing giant posted
revenue of $849
miillion, up 17% from
$723 million a year
earlier.

Reporting by Ed
Christman and the
Associated Press.

RETAIL

Heavy

As U.S. Digital Track

The top tracks and digital al
buums are giving new meaning
to the phrase, “When vou'te
hot, you're hot.”

Continuing a years-long
trend, the top digital sellers in
the Uinited States are grabhing
an increased share of sales,

thanks to a surpnsimghy vibrant
digital market,

Data for 2010 and vear-to
date 2011 provide additional
fodder for critics of the “long
tail” theory that niche titles will
oradually account for a larpe
proportion of sales (Billboard,
Mo, 14, 2009,

Through May 1, the top 2080

tracks have gained nearly one

percentage point of market
share compared with the same
period in 2000: 23.50% versus
21.04% last year, according to
Mielsen Soundscan, which
follows on the heels of a 1.1
percentage point gain in 2010
to 20.2% of total track sales.
Through May 1, the top three
tracks were Lady Gaga's "Born
This Way,” Katy Perry's “ET."
and Bruno Mars' “Grenade,”
respectively.

The top 4 tracks didn't con-
tribute to this gain, having

slipped (0.06 percentag
in market share since the:
period last year, st that's after
their share of total track sales
climbed to 8.8% in 2010 from
B.3% in 2009

Digital albums experienced
a similar bump in sales,
Through May 1, the top 100 al
bums, led by Adele’s *21," have

pained one percentage pointin

market share, while the top 200

added 1.3 percentage points,

according to SoundScan.
Since the most popular

"THAT THAMNG

BY GLEMM PEOPLES

Hitters

sell for $1.29, even the

glightest change in market
share can have serious reveniie

implications. The 1.1 percent-

age point increase in the top
200°s market share represents
an 11.7 millien-unit gain in
sales, which equates to an ad-
ditional $15 mallion in revenue,

Through the years, as con-
sumers spend less money on
less popular tracks, more
maoney has been flowing to the
most successful artists, sonp
writers and producers. From
2007 1o 2010, the top 200 tracks
sold an additional 36.1 million
units, absorbing some S40 mil-
rom the lo

lion in sal

WeT-

priced ranks.

What's driving this concen-
tration of sales? An influx of
new digital consumers and
improved marketing in the
digital apace by the big labels
has helped. What hasn't been
a factor: a strong release
schedule, "We had better re

leases at this point last vear,”

Nielsen Entertainment senior
VT of analvtics David Bakula
sava. “This isn’t a release
driven thing."

Pricing may also be a tactor.
Amazon's daily MPJ album

deals—with some of them as-

signed to hit albums—have
helped the site attract sales. Bt
in the two years since popular
tracks were raised to $1.29 at
iTunes, hit tracks have proved
resilient to price increases, If
they're insensitive to higher
prices, sales may not necessar

ily improve when prices are
lowered. For that reason, Ama

zon's new 69 cent price oh
more than 200 hit songs (Bill-
board. iz, April 29) could in-

Digital champs: ADELE
and LADY GAGA (below)
respectively have the top-
selling digital alburm and
digital track of year-to-
date 2011,

crease sales, but mostly be-
cause of heightened awareness
rather than price, *I'll be
shocked if that makes a huge
difference,” Bakula says
What has made a difference:
marketing. The industry has

it}
=

Hit

tracks are now released well be-

became savvier in convertin
anline buzz into sales.

tore the allbum’s street date, tor
example, while the deluse dig-
ital albums common with pop-
ular titles offer more value to
the consumer. Baboala says, “La-
bels, distribution companies,
artist:
more creative in how they mar

and retailers are getting

ket and sell this stuff.”

In addition, the new sales
trends may reflect the chang
ing face of the digital con
sumer. According to NPD
Croup, the population of digi.
tal music uyers grew by 7 mil-
lion consumers in 2010 alone.

-

al

(st
Mo Shoes Hadko
i Mt

ADIO KENNY

Sales Rebound, Popular Titles Loom Larger

These late adopters
may be more influ-
enced by mainstream
radio and social me
dia. While it's not
known what specifi-
callv the late adopters
are buving, Sound
Scam’s sales data
ghows the pop genre
is currently gaining
market share. Pop's
share of track sales
improved to 25% for
the vear through May
1 from 23% in 2010,
{Genre d;
available for 2009.)

The top 200's gains in 2010
appear to be gaining traction:

Through May 1, track sales

awasn't

are up 10% after rising just

1% in 2010, and digital

» devicn

MaY 14, 20M
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albums are up 16% through

May 1, following a 13% in
crease in 2010

After track sales appeared to
plateaw in 2010, “i's found its

second wind,” Bakula savs. «.s

el phomne
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Apple Ascendant

ITunes Widens Lead Among U.S. Music Accounts,
Commanding One-Third Of The Market

There appears to be no stopping Steve Jobs and his fabu-
lous iFactory.

In 2010, when digital track downloads registered a meager
uptick ofless than 1% and digital album growth also slowed,
Apple's iTunes grew its market share by a stagpering six per-
centage points, accounting for one-third of all recorded-music
revenue in the United States.

According to my analysis, iTunes—with 32.98% of the
market—augmented its share at the expense of practically
every other music purveyor in the country, including big
mabile carriers like Verizon and such brick-
and-mortar retailers as Walmart,

In fact, iTunes” market-share gain was so ro-
bust, it more than offset the decline that the

Retail
Track

Mo, 5 on this vear's list, Amazon, watched itz market share
drop slightly in 2010, to 6.88%, though the share of its MP3
store jumped to 2.21%, from 1.3%. How its new cloud music
service—slated to launch ahead of new cloud services from
iTunes, Google and Spotify—will affect this year's market
share for Amazon will be particularly interesting.

Like most other acoounts in the top 20, Alliance Entertain-
ment's market share of 5.66% was hurt by the 21.4% decline
in CD sales last vear. Barlier this year, the Coral Springs, Fla.-
based wholesaler, which private equity firms Platinum Equity
and Gores Group acquired in 2004, bought the
assets of another one-stop, the Edge. The Edge
was the 13th-ranked account in 2010 with 0.73%.
It remains to be seen, however, if Alliance, which

maohbile sector suffered in the prior vear. The
company's growth spurt can arguably take credit
for increasing the digital business tatal share.
In 2009, digital accounts in the top 20 made up
acombined 35.5%. Today they represent 42.26%4
of the market.

Overall, the top 20 U.S. music sellers ac-
counted for 87.62% of the industry's $6.9 billion in revenue
last year, up from an 85% share in 2009, but down slightly
from an 883 share in 2008, Of that, brick-and-mortar estal-
lishments accounted for 45, 26% of the business, a decline
of just four percentage points from 2009, but a sharp drop
from the 57.5% share they enjoyed in 2008, No. 2-ranked An-
derson Merchandisers, which racks Walmart, saw its mar-
ket share drop by nearly two percentage points, to 10.66%,
despite picking up the Army Airforce Exchange Services ac-
count in 2010. Label executives attribute the decline to Wal-
mart's conversion—known by insiders asz Project
Hollywood—of prime music space to video.

Faor the second straight year, every mobile account lost mar-
ket share, most likely attributable to the declines in ringtone
downloads and pricing, as well as the ability for users to ac-

cess music services outside of those offered by the carrier,

Meanwhile, digital subscription services realized slight
gains in market share. Among them, eMusic returned to the
top 20 for the first time since 2007 after the company eked
out a slight increase in its business,

TOP 20 U.S. MUSIC ACCOUNTS

ED CHRISTMAN

supplies music to Barnes & Moble and Kmart,
can retain the Edge's sales volume, or if the ac-
counts that bought from the Streetsboro, Ohio-
based wholesaler will start buying from other
one-stops, like Baker & Taylor or Super D

Of thoze two, Super D was one of the few top
20 accounts bo postan increase in matket sharve,
growing to 1.57% from 1.48% in 2009, even though Super D
dropped down one notch in the rankings to No. 10. Conversely,
Baker & Taylor suffered a dramatic decline, from 1.21% in
2009 to (LA,

As for old-school music chains, Trans World posted signifi-
cant growth m 2000, fimishing the vear with 3,47% share, up from
2,929 in 2009, The reason: lower prices and a decper catalog—
this ata time when other chains are slashing their mventories,

Hastings Entertainment also enjoyed market-share growth
asg it continues to remain one of the more profitable multime-
dia stores in the industry, On the other hand, Borders, which
earlier this year filed for Chapter 11 protection, saw its mat-
ket share decline to 0.86% in 2010 from 1.16%. Given the
amount of store closures that are expected in the months ahead,
Borders will likely slip a few more places on next year's list.

Two notable near misses: YouTube and Vevo. Though sim-
ilat in size—each controls an estimated 0409 markst share
—the two websites just missed cracking the top 20 by a few
hundredths of a percentage point.

| guess there's always next year. vee

The following market-share estimates are based on Billboard's interviews with key distribution executives in the major,
independent and digital sectors, which represent about 90% of U5, recorded-music revenue, Billboard asked
executives to supply account-by-account market share based on net purchases for 2010. Each merchandiser's share

was then weighted accordingly by each distributor’s market share; the data supplied by indie and digital distributors

are extrapolated to account for those domestic distribution channels.

2000 RANK  ACCOUNT 1010 HARKET SHARE 2009 RANK 1009 MARNET SHARE TYPE OF ACCOUNT
1 iTunes 3298% 1 26.65% Digilal dowsload store
2 Anderson/Walmart 10.66% 2 12.54% Disc unt department share /MBI shose
3 Best Buy B.68% 3 8.72% Consumer electronics store
4 Target 7.79% 4 B14% Dscount department stare
5 Amazon G6.88% 5 T.07% Online (D shore/MPS share
5] Alliance Entertainment 5.66% =] 6.05% fine-stap/Intemed fulfillmenkrackjstbar
T Trans World 3.47% 7 2.92% Music sperialty mulfimadia
8 Verizon 1.78% 8 2.21% Wireless casrier
9 Rhapsody 1.61% 10 1.23% [hgital subscriptios

10 Super D 1.57% 29 1.48% One-stop/Intened fulfilisent
n Hastings Entertainment 1.05% 13 0.89% Multimedia stare
12 Borders 0.88% 12 1.16% Eood,/mullimedia stare
13 The Edge 0.73% 16 0.78% (One-stap
14 Baker & Taylor 0.68% n 1.21% (ne-stop/Infeaned fulfilisent
15 Sprint Mextel 0.67% 14 0.86% Wiraless casriar
16 Hot Topic 0.57% 20 0.44% Kenlzaditional stove
17 Microsoft (Jume + ho + NN 0.55% 18 0.55% Dawnload share
18 T-Mokile 0.53% 15 0.79% Wireless casrier
19 aMusic 0.46% na 0.40% [Hgital ssbscristion
20 ATET 0.42% 19 OL48% Wireless casrier
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All By Myself

‘Glee’ Music Producer Adam Anders Launches His Own Label

After co-producing more than 100 Billboard Hot
100 hits for Fox's “Glee,” the show's executive
music producer, Adam Anders, is looking to cap-
ture some of that lightning in a bottle for record.-
ing artists om his own label.

Anders Music Records” first release is the self-
titled delat album of singer (dancer factor Shane
Harper, who plays the recurring character
Spencer Walsh on the Disney Channel sitcom
“Good Luck Charlie.”

Alzo in the works are albums by Montana na-
tive Zac Poor and Texas singer/songwriter Ben
Burgess. Universal Motown will be the distrib-
uting label for Poor's album.,

“When vou do a standard distribution deal, vou
are being boxed into one system,” Anders says,
“By saying, ‘Let’s do everything in-house,  we can
make the decizion as to when we need a major.”

Harper's first single, "One Step Closer,” was
featured on “Good Luck Chatlie” in April. Radio
Drisney added the song to its playlist and Aber-
crombie & Fitch's Hollister stores wsed the song
and Harper’s image in promotional activities.

“One Step Closer” has sold close to 3,000 dig-
ital tracks since itz March 31 release, while the
album has sold fewer than 1,000 units since its
April 12 bow, according to Nielsen SoundScan.,
The sales total for the album, which is available
as a download at retailers like iTunes and Ama-
zon, doesn't include CD sales at concert venues

during Harper's current tour with Greyson
Chance and Cody Simpson, which wraps May 18,

“T don't believe in putting out a single and
then if it doesn't hit, drop the artist,” Anders
says. “We are here to develop artists—there iz
na timetable to getting it right.”

In addition to appearing on “Good Luck
Charlie,” Harper, 18, has danced in “High
School Musical 2* and Nickelodeon's
“Dance on Sunset,” Anders signed Harper
to a production deal when he was just 15 and
“at 18,7 the producer says, “he was ready to
make an album.”

For PPoor, the label's second signing, Anders
and his wife, Nikki, who performed together as
a duo before focusing on production, have de-
veloped a reality TV show, “The Poor House,”
which they're shopping to networks. The label
has already placed a Poor song with the Face.
book game Nightclulb City.

Anders notes that Poor's delaat album, which
he says is about half finished, will be released
“with a mixtape approach to help build buze”
before its release,

“With Shane, Disney offers platforms,” An-
ders savs. “With Zac, we have to create them.”

Anders Music's latest signing 15 Ben Burgess,
a singer songwriter from Dallas who co-wrote
*Chillin' in the Summertime™ for the Jonas Broth-
ers” Diznev Channel show “Tonas LA™

Steppin’ out: "Gles”
executive music producer
ADAM ANDERS

“We will move much quicker; he figured itow
on his own,” Anders says of Bur oess, who has
landed songs on TV and in independent films
as an unsigned artist.

A native of Stockholm, Anders grew up in
Tampa, Fla., and moved to Nashville after grad-
uating high school. He was playing bass for
Christian artist Steven Curtis Chapman when
he methis future wife Nikld Hassman, a singer
with whom he has collaborated on writing songs,
Before joining the creative team of “Glee,” An-
ders co-wrote the Backstreet Boys' 2000 hit “More
Than That™ and composed and produced tracks
for Disney's "Camp Rock,” “High School Musi-

Sing Along With Seether

A Project Born At Music Hack Day Powers Wind-Up Album Promotion

T LTI I

cal 3" and “Hannah Montana: The Maovie.”

Anders Music's first three signings range in
age from 18 to 24, and Harper's *One Step
Clozer” features a sunny, pop sheen that will be
familiar to fans of the 128 Hot 100 hits that An-
ders has co-produced, nearly all of them with his
musical partner Peer Astrom and “Glee™ execu-
tive producer Ryan Murphy.

5till, Anders insists he isn't limiting his ros-
ter to the young performers he has been associ-
ated with through his work for Disney and “Glee.”

“I'm 35 and [ tend to gravitate toward younger
artists,” he says, “But if the singer is 30 and the
music's great, I'll consider it.” sis

Even by its creator's own account,
Callaboracke made an inauspicious
debutat February's Music Hack Day in
MNew York,

“Everyone on our team was new Lo
Music Hack Day." says Marvin Li, one of
theWeb application's co-developers, “We
wete one of the first presenters to getup
at the end of the event, and we weren't

All together now!

Seetheracke, aWebapp

that Wind-up Records is
i note

really prepared for the twio-minute pres-
entation limit, We wound up not even
being able to show the entire thing,”
Asgitsname suggests, Callaboracke
provides an inspired twist on karaoke,
Multiple participants call in and sing
parts of a song, then the app strings
the performances together into a gin-
ple track and ermnails the results to every-

one involved,

Dezpite the imperfect presentation
at Music Hack Day, the app sparked the
interest of Wind-up Records VI of dig-
ital platforms Ed Kiang.

“1 knew Marvin from when he
worked at Wind-up,”
Kiang says. “And 1 loved
the idea of Callaboraoke.
Tt was a perfect fit for us
and helped us meet
some of the key goals tor
the Seether album re-
lease. It will help build
awareness for both the
album [*Holding Onto
Strings Better Left to
Fray,” out May 1 7] and the single [*Coun-
try Song,” No, 3 this week on Billboard's
Rock Songs chart] and remind fans of
the band's history.”

“Seetheraoke” will enable fans to sing
along with five of the band's songs: “Fine
Again,” “Broken,” “Remedy,” “Fake It"
and “Country Song."”

“The industry has become so hit-
driven,” Kiang savs. “Fans just know

songs a lotof the time, and this is a great
way tolet them know about who sings
the song they are hearing on the radic
and loving.”

Callaboracke was originally powered
by a number of APls—musiXmatch,
which pulled lvrice and
track data and cutup an
MP3 into pleces; Twilio,
which called
phones to record their
portion of the track and
updated the lyrics page
in real ime; the Echo

users'

Mest, which provided
artist and

SoundCloud, which in-
tegrated the uploads.

“We wanted to do a brand-new app
when we initially arrived at Music Hack
Day,” Li savs, “We had heard about a
karacke app that someone had done the
previous vear, and we wanted to build
sommething similar, and also use as many
of the cool APLs as possille.”

images;

Becauige Seetheraoke is a one-artist
project, Kiang savs Wind-up made a

MAY 14, 20M

number of hack-end changes to the app,
such as dropping the use of musix-
match's Al

Callaboracke’s development from a
weekend project to a promotional tool
for a band that's had two top 10 1.5, al-
bums reflects a promising rend: Where
once hack dave were simply for fun,
they're now launching real companies
and services. Perhaps the most famous
is Grouphde, a messaging app that was
initially built at the 2010 TechCrunch
Disrupt Hackathon and received 31006
million in series B funding in January

L1, a VP at Wevo, says that his primary
goal at the New York Music Hack Day
was to have fun; he never thought
Callaboracke would go beyond the
event, Even with the Seether deal and
the possibility of working with other
Wind-up acts, he says the parmership
iz probably a one-off.

“We spent a lot of time on it, and it
wirtld have been a shame for it to just
fade away,” he says. “But at the same
time, we all have full-time jobs, and
those keepus pretty busy.” e

www.billboard.biz | 7



Live Those Songs Again

Kenny Chesney's No Shoes Radio Is A Model Of Monetization And Brand Building

Kenny Chesney is one of coun-
try music's biggest hitmakers,
He's also one of the top live
draws of any genre,

Mow the superstar artist can
add another line to his résumeé:
Internet radio innovator.

Chesney's 2yearold No Shoes
Radio provides an intriguing case
shidy of an artistusing a person-
ally branded Wel radio station to
reinforce his Hes with fans and
generate a new revenue stream.

The station provides a 24-7
stream of music programmed
to reflect Chesney's musical
tastes, In addition to choice
Chesney cuts, it plays songs by
actsranging from Roger Miller,
John Anderson and Los Lonely
Boys to the Cars, Samimy Hagar
and U2, It's diverse and crosses
genres, but it works.

“This iz not that different than
a mixtape back in the dav,” says
Matt Petty, VP of digital market-
ing at Morris Artists Manage-
ment, Chesney's management
company. “He can't be one-on-
one with every-
one. This 1s the
next best thing,”

No Shoes Ra-
dio iz hardly the
aitly artist-branded
Webradio station
ault there, In Jan-
wary, Chesney’'s
station joined the
ADE. (Artist Per-
sonal Experience) Radio net-
waork, a joint ventire between
Front Line Management and
Clear Channel Radio, which in-
cludes personalized Internet
radio stations for Christina
Aguilera, Weezer, Linkin Park
and Sugarland, All A.P.E. sta-
tions have channels on Clear
Channel's theartradio service,

But No Shoes Radio stands
apatt from its counterparts in

that it's more aggressively
monetized and relies on spon-
sorships, rather than the adver-
tising spots that have become
standard at other Internet radio
stations, Forinstance, longtime
Chesney tour sponsor Corona
mins in-gtream “Live Music Mo-
ment” segments that feature the
artizt performing a song incone
cert, while Hooters sponsors a
daily, late-afternoon “Hooters
Happy Heaw" on the station, in-
cluding audioclips of Hooters
girls around the country saving
hello and giving a shout-out to
No Shoes Radio.

On the home page of No
ShoesRadio.com, clickable
sponsor logos sit on the right
side of the page, while links to
news, Chesney's social media
accounts and a merchandise
store recide on the left side.

Mo Shoes Radio has etnerged
at a time when artists are in-

creasingly leveraging their
celebrity to delve into new bisi-
ness opportunities, such as Dr
Dre's Beats by
Dreline of audio
products and
Lady Gaga's role
as creative divec-
tor of Polarsid.
It's also remi-
niscent of how
Chesney  idol
Jimmy Buffert
built 2 commer-
cial empire around his brand
with the Margaritaville restau-
rant chain and beach hotel, Land
Shark Lager and hiz Radio Mar-
garitaville station on Sirius X M.
Mo Shoes Radio originally
launched in July 2008 as a three-
month “pop up” station on pre-
merger XM Satellite Radio. Jon
Anthony, the XM VI of country

THIS YEAR’S MODEL

Little more than a small Wi-Fi-
connected touch screen with built-
in speakers, the pudgy desktop
Chumby has stood out like a sore
thumb in an age of sleek mobile devices. Now it has
received a makeover, with the newly released Chumbyg
featuring a larger 8-inch screen and a slimmer profile.
There are about 1,500 free applications that can be used
on the Chumbyg, including apps to access Intermet radio
stations and streaming music services like Pandora, Nap-
ster, SHOUTcast, iheartradio and influential noncommer-
cial station KCRW S5anta Monica, Calif. Another app,
chumbiTunes, lets users treat the Chumby8 as a remote
contral for their iTunes library.

The Chumbyg is available lor $200.

—GP
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Beach music: Kenny Chesney's iPhone
app featuring Mo Shoes Radio.

programming who developed the
station with Chesney, says a typ-
ical pop-up station required just
a couple of hours of an artist’s
time to put together an entire
maonthof programming, But An-
thony says Chesney brought
ideas of his own, likea phone line
for listeners to leave messages,
adding regularlyupdated fanin-
terviews and recorded greetings
from Chesney himself,

While Anthony says No
Shoes Radio was “wildly suc-
cessful” in terms of listener re-
sponse and generating new
subscriptions, programming cx-
ecutives at newly merged Sirius
XM Radio opted against mak-
ing it a permanent channel,

Still eager bo vevive the station,
Chesney convinced Anthony to
leave Sirfus XM in the summer
of 2009 and help him take No
Shoes Radio to the Internet.
“It was an opportunity to do
something that had not been
done on this scale before,”
says Anthony, whois the station's
managing partner/ PD.

After launching in August
2009, the next step for the sta-
tion was to move to mobile plat-
forms, Mearly a vear before No
Shoes Radio appeared on theart-
radio (which has apps for
iPhone, Android and BlackBerry
handsets), Nashwille app devel-
oper Aloompa launched a free
Chesney iPhone app in Febru-
ary 2000, The app features No

Shoes Radio, access to a merch
store, tour dates and ticket infor-
mation, news and Twitter up-
dates. Within a month, Aloompa
gays, the app was downloaded
more than 40,000 times,

In March, nearly 60,000
unique listeners racked up al-
mast 286,000 total listening
hours on Mo Shoes Radio, up
from the same period last year
when the site had nearly 43,000
unigue listeners who streamed
e than 200,000 total listen-
ing hours, according to Ando
Media Group. The figures don't
inchade listenership through
theartradio and largely cover a
period when Chesney took a
rare year off from touring,

Like Buffett's enterprizes, Mo
Shoes Radio is a smart exten-
sion of the laid-back island/
beach lifestyle that defines
Chesney's image.

As Anthony says, “We felt it
needed to reflect the tailgate at-
maosphere that happens before
a Kenny concert.” vow

Kenny Chesney will sit fora
Superstar (JalA at the
Billboard Country Music
Sumntit, in association with
the Country Music Assn, To
register for the summait, set for

June 8-7 in Nashville, go to

COURIFPHLLS ICSULHLHIEL, COHE.
Far 247 digital news

.Hz and analysis, sea
billboard.biz /digital.

BITS & BRIEFS

OME-THIRD OF
YOUTUBE VIDEOS
ACCOUNT FOR
MEARLY ALL VIEWS
Mearly 30% of YouTube’s
videos get 99% of the site's
views, Google disclosed ina
blog post, This ratio is mpor-
tant to Google because it's
transcoding all YouTube
videos into the open format
WebM, which the company
believes will make it easier
for people to access You-
Tube videos from a variety
of Web browsers and de-
vices without needing to
install a plug-in to watch a
video. It makes sense to first
transcode the videos that
receive the most views
because YouTube gets the
equivalent of six years of
video—more than 525,000
hours—uploaded daily,

APPLE 105 RETAINS
GREATER U.S. REACH
THAN ANDROID
Android device sales may be
approaching those of Apple
mobile devices, but one re=
port shows that Apple's i0S
platform has a big lead. Ac-
cording to comScore, 05—

by the iPhone, iPod Touch
and IPad—Is found on 37.9
million U.5, devices, 59%
more than the 23.8 million
for Android. That means
Apple accounts for 16.2%
of the total installed base
of 234 million U.5, Web-
connected media devices,
compared with 10.2% for
Android, according to
COmScore,

NARM'S WILSON TO
JOIN WIPO TALKS
FOR MUSIC REGISTRY
MARM VP of digital strategy
and business development
Bill Wilson has been invited
to represent the organiza-
tion in the World Intellectual
Property Organization's dis-
cussions on the develop-
ment of an international
music registry. Such a reg-
istry would, for the first time,
create a comprehensive list
of rights-holders associated
with recorded works and
compositions. Many experts
believe a registry will dra-
matically improve the proc-
ess of licensing music in
different territories and fa-
cilitate timely and accurate

the operating system used  payments torights-holders.
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becornes his fifth top 10 ringtons as "The
Lazy Song" flies to Mo, 5 in its sixth weak,
The 62% sales gain and seven-pos
[ump from within the top 20 are anything
but lazy: They're both top feats of the week.
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Still They Ride

With Arnel Pineda At The Mic, Journey Remains
A Formidable Touring Draw

Reck'n'roll history shows that losing a front-
man can at minimum disrupt a touring band's
career and at worst be a kiss of death. When
the singer goes, more often than not, so does
the major league touring career.

Obviously, that hasn't been the cage for
Journey. Although the band formed in the
eatly “70s as a project headed by former San-
tana guitarist Meal Schon, the groupachieved
its biggest commercial success in the late "70s
and ‘&0z with singer Steve Perry,

Perryleft the band in the late "80s, but Jour-
ney has remained a selid tounng act, first with
Steve Augeri on vocals and then, briefly, with
Jeff Scott Soto.

But the band shifted into a
higher gear in late 2007 when
Filipino singer Arnel Pineda,
famously discovered by Schon

OnThe
Road

finalist for top package at the Billboard Tour-
ing Awards.

“The idea is to look at your audience and
figure out who else they'd like o see,” Baruck
says. "We continued on with what we thought
u.-cm]d be great bands to have on the shows
with us.”

That included Heart and Cheap Trick in
major North American markets in 2008 and
Might Ranger in secondary markets in 2009,
Journey took oft from touring in 2010, but
is hitting it hard again this year with the
same strategy.

The band will play 103 shows in 2011, begin-
ning with a tour of South America and then do
60 dates in North America with
Live Nation, mostly at amphithe-
aters beginning in mid-July. Jour-
ney is hitting the road with

on YouTube, took the mic.
Pineda's story and vocal chaops,
along with massive exposure of
the band's songs on TV shows
ranging from “The Sopranos” to
“Glee,” have provided new juice.

Along the way, Fineda has be-
come a national hera in the Philippines and
Journey has widened its international footprint,

Since Pineda began touring with Journey,
manager John Baruck estimates the band
has played more than 100 shows and grossed
cloge to 580 million. He says it was a “huge
challenge from the very beginning to be able
to continue with
Journey without
Steve Perry,” but
notes there clearly
was demand to
hear the band live.
In the history of
Journey, Fineda
was a godsend,

“It took a month
to get Arnel visa pa-
pers to come over
and trv out for the
band,” Baruck says.
“Obwiowsly, he nail-
ed it the very first
time we saw him,
and we were com- BINEDA (
pletely confident at
that point that he
was the guy, We knew we had what we needed
for our touring, but it was the story that went
along with it that helped sell tickets, We
needed someone different and [Pineda] was
just bevond all of our expectations in terms
of talent, and it came with an unbelievable
story. It was one of those things that we didn’t
know what we had until we got inte it.”

For the past 12 vears, since Baruck has man-
aged the band, the strategy has been value
pricing and packaging, so the foundation was
in place for contemporary audiences. In 2006,
[ourney teamed with Def Leppard for the
15th-highest-grossing tour in the world that
vear, according to Billboard Boxscore, and a

WADDELL

Highway rlg Journey's ARMEL

Jand MEAL SCHOM

Forelgner and Kight Ranger, and

Baruck expects a sold-out bour.
Rick Franks, president of

Notrth Central concerts for Live

RAY

Nation, says the tour is headed
that way. “We're going to be at
capacity across the board, full
houses everywhere,” Franks savs, “This is a
major tour for us this summer.”

The band has been holding the ine on ticket
prices, with lawn seats going for as low as $15.

“We like to make money as much as the
next guy, but we really don't believe in raping
the public and making tickets out of reach,”
Baruck says. “I"d
rather sell reason-
ably priced tickets
and de 18,000 seats
than have a bunch
of mgh-priced tick-
ets and =ell 12,000
seats.”

Ticket sales aren't
the only recent
measure of success
for [ourney, In De-
cember 2009 when
the Billboard 200
shifted from being
a ranking of the
top-selling current
albums in the
United States toan

all-inclusive list of

the top-selling albums in the country, the
band’s “Greatest Hits™ has been a steady fix-
ture on the chart.

Franks has seen a lot of bands come and
go, and he haz anidea of why Journey remains
such a consistent draw.

“They have become ubiquitous to every au-
dience in North America,” he savs. “There is
no radic format that deesn't embrace Jour-
ney, from AC to hard rock and everything in
between. Youcan sense when itis someone’s
tirne, and it is their time." wen

biz

For 24/7 touring news
and analysis, see
billboard.biz touring.

MAY 14, 201 www billboard biz 2

[ %] —
ﬂﬂﬂl’z’lﬂEﬂﬂnﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

BOXSCORE Concert Grosses

Attendance
LAy

GROSS/
TICHET FHRICELS])

$4173,338 KEMNY CHESNEY, ZAC BROWN BAND, BILLY CURRINGTON, UNCLE KRACKER

IR
$27 :‘»:m Shgll.-m . Arfinglan, 45.,551 Tha Massing Group/aEG Live

$3,656,229 THE ALLMAN BROTHERS BAND

ARTIST(S)
Vi, Dabe

Promatar

§145 00/505 00 g T Nt i et
PASOH 4599 102 1418, 17-18, 2122 24-26 .3153.5-'%:.- Liva Matlan
$3,557.030 ROD STEWART & STEVIE NI
e ] B2 Bill Silva Prasents, Andrew Hewitt Co,

:zmm JUSTIN BIEEER,; DASH & WILL

5102 mmﬂ Acer Arena, Sydney, Aprl 2029 29,481 Frontier Touring

bwo zalauss

LRl KEITH URBAN, LADY ANTEBELLUM
P A plier)

£13766/555 65 JE s shinws  ChUG@ Entertainment

Brisbane Entertainment Centre,
- LADY GAGA, SEMI PRECIOUS WEAPONS

Brichane, Australia, April 1518

AR T LS w CERtEl, Hewhths M.y | 14,800 Liva Matlon Global Tourng
PPN s 0 LADY GAGA, SEMI PRECIOUS WEAPONS
SITR/F4BE0 14,925

Eridgestone Arena, Nashvilie,
Aprlfm sellout Live Mation Giobal Touring

(Al cr el LADY GAGA, SEMI PRECIOUS WEAPONS

L Live Noton Gisbsl Touring

$1,301,040
5125/595 i S M Live Matlon, The Messina Group/AEG Live
$1,235,829
T UIC Pavilicn, Chicago, Apri 22, FEEET MAJ Concarts

$1173.392
EIP5/34050 mm si"nmnfm :I-.E‘ﬂsr" Live: Mation Global Touring

JUSTIN BIEBER, DASH & WILL

g'l,'lﬁl.?‘.iﬂ
SIACUCARRATE | Erichans et Al ge T TLOBS Frontier Touring

MT&W CHRIS BROWN, JESSICA MAUBOY, DJ HAVANAH BROWN, JUSTICE CREW

3,3?5

rcunes e g 0 B2 Jlve Live

$914,308 CHAYANNE

memm Jockay Club, Lima, Peru, Aprl 14 13291 Juan da Dlos Guevara
$908,661 ELTGN JOHMN

iiniinid e o s g W0,ERD Galdenyaice (ARG Live
anomuw CHAYAMNNE

£ Guayagquil, Eem;'ulu- TE f 3,“"?1; Top Shows
$885175 BOB SEGER, FRANKIE BALLARD

£ 8T rﬁ;:‘ﬁﬂt Arana, Mashyille, 11]'?.-.':.!; i Flaiiog
$811,328 ELTON JOHN

EARLCTE ] mgeﬂ Arena, Boise, Idaha, 12,688 T O A

sellout

CHAYAMNME, DANIEL PAEZ

EEAAMUEL Teniiceg Gen | Ruenifabul. 13,605
[ Guuita, Ecuadar, ARril ? b i Top Shows

s634.915
Seazs | Acer Arens, Sydney, AEHl 28 hase Frontier Touring

H%?EB MEIL YOUNG, BERT JANSCH

:;;;;5; i g e, flowa. BB s MSG Entartalnment, Live Nation

$663,529 DISTURBED, TRIVIUM, AS | LAY DYING, FORGIVEN RIVAL

£80 48 e R N Bus Fronkiar Touring

m KENNY CHESHNEY, BILLY CURRINGTON, UNCLE KRACKER

pingon mgmm Wichita, l?,]:.."rz m'mﬁl Enterprises, The Messing Group/AEG
$596,668 GOOD CHARLOTTE, SHORT STACK, BOYS LIKE GIRLS

FETIA AR

Brishane Entertainmant Cantra,

514 ARBET00  Brichane, Australla, Michael Coppel Presents

April B

PLACIDO DOMINGO

G482

$560,963
as iz L T A | 7e60 Cuiltusre de Puerto Rlca
TP JUANES

EI25/ 81 e DR pLas Galdenvales /AEG Live

$507,926
PRADORIT fursrahan )
BETOE

THE SCRIPT, TINIE TEMPAH

Festhval Hall, Melbaurme, o022
Australia, April 5-6 ! b sherge | TONRBEE ToalFing

$502,84% ALAN JACKSOMN

etk Rexall Place, Edmantan, Alberta, 7,893 R

$501,957 BOYZOME, BARBARELLAS, WONDERLAND

SEao/sngo. | EoipRg free, Sheffeld, 8,505 14 Entertainment

ﬁ?ﬁﬁw GOOGOOSH

i Nakda Thestrg LA. Live Las 6,873 RILE A Prat it

3489759
hanaiT

)
Festival Hall, Melbaurne,
B8RS australla, March 19

TR JANET JACKSON
EA0/BES Fox Theatre, Atlants, March 29 4895 Live Matian

PARAMORE

Luna Bark, Buenos alres, Feb, 24 2519 T4F-Time Far Fun

5,148

ey Frontiar Teairang

$484,880

{1,9653.960 pesod)
FONIE 43474

$480,646

BTG 550 WEMFM!M Lok Angeles, 5\.429 5

$468.819 STONE TEMPLE PILOTS, GRINSPOOMN

‘*&fw"ﬁé’" Riverstage, Brisbane, Austrafia, 5123 Fronkiét Touring

"r.l'_ Alenghilbosed come For reseanch and pracing, call Bob &fen FOR HOSRE BOXECORES, GO Tﬂlﬂ!l._l.,mﬂ'[!l BAT,

;

Copynght 301 Proratheus Gobsd Mecs LLE . Do scores mhodskd be subemi biedd o o Aflon in Hashwille, Phone: B15-755-04d66

Fau- G- 755-288]






The
Quiet

Storm

CLOUD COMPUTING HAS SLOWLY CREPT FROM

BACKROOM AND BLOG DISCUSSION TO THE FOREFRONT

OF EVERY MEDIA EXECUTIVE'S MIND. IS YOUR BUSINESS
READY FOR THE WINDS OF CHANGE? BY GLENN PEOPLES

n the morning of April 21, the
cloud broke.

The cloud broke becanse regand-
less of its lofty name, the cloud
i5n't magic.

Amaron Web Services experi-

enced a major outage at its Morthern Virginia facility,
The company's EC2 customers suffered from a cascade

of network and storage problems. In the end, 0,079 of

those customers’ data was, according to the company,
“nit fully recoverable.”

Dozens of companies were either slowed or tem-
porarily crippled by the outage, including hotlecation
based social network Foursquare and buzzy online
question-and-answer site Quora. Cloud outages of a
few hours—or even days—are a regular ocourrence,
Twitter's 200 million wzers are used to service hicoups.
Metflix has had a number of major interruptions, in-
cluding one in March that lasted four hours. Tumblr
was down for most of Dec. 6 and 7, 2010, Even Face-

ILLUSTRATIONS BY MATT BANDSUCH

book, which prides itself on its uptime, was down for
two-and-z-half hours one day last September.

But another problem would make the cloud seem
trailer than ever. A night earlier, Sony’s PlayStation and
Qriocity networks, on which its videogame and music/
video services operate, were incapacitated {and would
remain so for more than two weeks) by an unknown
hacker. As days passed, the news got worse, First, Sony
customers learned of the likely cause of the outage, then
told that their personal information—inchuding credit
card numbers and email addreszes—had been compro
mised, Mearly two weeks after the attack, Sonvrevealed
the extent of the possible theft: the personal data of nearly

25 million customers, the credit card information of

12,700 and the direct debit info of another 10,700,

The cloud isw't magic. It's not perfect. But it has rans-
formed the way Americans work. Irs transformed how
they communicate and play. From email to file storage to
on-demand video, digital files stored inunseen data cen-
ters has become as normal as metal filing cabinets, And

MAY 14, 201
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the cloud is far from new. Companies like Carbonite, * M U Si [
Moy and Semantic have been backing up files and pho-

i 3
tographs to a faraway server since the mid-"00s. And Yahoo iIsN t
Mail and Hotmail are, for the mast part, in the cloud,

So what does “in the cloud” mean? [t means that the worth $] 0
file or application lives on a server and is accessed bya &) FT10O 1N t h
device, like alaptop or mobile phone, with an Internet or
mobile network connection, To power cloud computing tD mGSt
services, companies operate data storage centers arcund »
the world. Amazon Web Services has facilities in Virginia, p eop l e.
Northern California, Ireland, Singapore and Tokyo. Google =MICHAEL
has four data centers in the United States and one in Fu- ROBERTSON,
rope, and will have atleast one oneach continentin 2011, MPZTUNES

In April alone three telecoms made deals to boost their
cloud capabilities: Verizon completed its purchase of Ter-
remark for $1.4 billion, Time Warmer Cable announced
plans to by NaviSite for $230 million, and CenturyLink
agreed to purchase Savas for $2.5 billion,

Perhaps nothing signifies the cloud's move into the
mainstream like the approval of Apple CEQ Steve Jobs.
Warious reports say that Apple will soon launch a new
service called iCloud that will allow for online access
to photos, videos, music and other files, The company's
soon-to-be-launched data storage facility in North Car-
olina is thought to be its backbane.

The cloud i= big business. URS Investment Research
analysts estimated in August 2010 that Web services
like Amazon will be a $15 billion-520 billion glabal
Business in 20014, up from an estimated 85 billion-$6
Lillicn in 2010,

The ¢loud has changed how entertainment products
are stored and delivered. Consumers can stream video
or music without needing to store the files on the hard
drive of their I'C or mobile device. The cloud creates
instantaneous on-demand access with little or no need
to wait for entire files to download, It allows incredi-
ble amounts of user-generated content to be uploaded
at sites like YouTube,

YouTube allows video files to be accessed remotely
through a Web browser or mobile app. The file isn't
downloaded to the user’s hard drive. Instead, it's tem-
porarily cached in the computer's memory—an ethe-
real copy as opposed to a hard copy. Google says that
neatly six years' worth of video is uploaded to YouTube
daily. That's reughly 52,500 hours of family videos,

webcam recordings, music clips and other footage
given to Google to care for and manage each day,

“People thought it was dangerous,” MP3Tunes
founder Michael Robertson says of when he launched
music storage service Oboe in August 2006. “1'd re-
mind people they keep their money in banks,”

“People don't even realize how much stuff they
have on the cloud,” says entrepreneur Caterina Fake,
co-founder of Flickr. “They're uploading massive
phutn albums to Facebook and Ih:!,r don't realize
that's cloud computing.”

Heads In The Cloud

As digital photography went mainstream, startups
emerged with cloud-based solutions that allowed stor-
age and sharing. Launched in 2004 and acquired by
Yahoo in 2005, Flickr was an early example of a dloud
gervice that changed how people store and share pet-
sonal items, It offers limited free storage and sells extra
storage and features to heavy users (a business model
adopted by cloud-based, musician-oriented companies
like SoundCloud and Indaba Music). Butinitially peo-
ple were a bit hesitant.

“There's a lot of apprehension,” Fake says, “about

INDUSTRY TRAILBLAZERS WHO ARE TAKING MUSIC TO A HIGHER PLANE BY ANTONY BRUNO

JEFF BEZOS

FOUNDER/CEQ, AMAZON
Amazon lit a fire
under the cloud
music movemeant
when it launched
Cloud Drive—a
virtual music lock-
er that lets users
store and stream
music to multiple devices—beating
both Apple and Google to the punch,
Mot seeking licenses angered the la-
bels, but it elevated the cloud conver-
sation to the mainstream. What's
rnore, Amazon's Elastic Cloud Com-
puter Web services division powers
various other cloud music services,
such as Indaba Music and Sonichids.
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DANIEL EK
FOUNDER/CEOD, SPOTIFY
meldsjal

For an on-demand
music streaming
service that’s not
even live in the
United States,
Spotify gets a lot
of attention. Per-
haps because it
now claims 1 million paying subscribers
and @million free users in seven mar-
kets, The “freemium™ model it cham-
pions gets a burm rap from the labels,
but serial entrepreneur Ek has so far
refused to back down from his belief
that a monthly limit of free usage iz
critical to user adoption.

DAVID HYMAN
FOUNDER/CED, MOG
mdhyman

For the cloud to
become a main-
stream music for-
mat, it must be
ubigquitous. Few
are as aggressive
as Hyman at ex=
tending the cloud
into new markets. MOG was the first
on-demand streaming service to be
integrated into the automobile
{BMW's Mini line), where he says BO%
of music listening is done today. He's
also targeted TV sats, integrating
MOG into Internet-connected sets
from LG, Samsung and Vizio. And
he's just getting started.

JON IRWIN
PRESIDENT, RHAPSODY
adonl99

Spotify may be
the darling of
Europe, but state-
side Rhapsody is
the leading on-
demand stream-
Irwin has led the
company since its spinoff from Real-
Metworks and overseen a 15% increase
innet subscribers, which at last count
was 750,000, He hopes to hit 1million
by soon introducing a scan-and-match
rausic locker (which lets users stream
a comman track from a communal
server rather than store individual files),
aswell as improved radio features,

STEVE JOBS
CO-FOUNDER/CEDQ, APPLE
Apple doesn’t
officially have a
cloud music serv-
ice—yet. But it will
It recently pur-
chased the do-
mainnameiCloud
com, which is ru=
mored to replace its MobileMe brand.
and by all indications it'll be a fee-
based scan-and-match service. That's
significantly different from Amazon's
store-your-own approach, and in-
vohves license payments to the music
industry. (Rumor has it Warner Music
Group signed on late last month.)



Points Of Entry

CLOUD SERVICES ARE NOW ACCESSIBLE THROUGH MULTIPLE PLATFORMS
BY ANTONY BRUNO

putting things on the cloud, because [people say],
“Where 15 it? [ can't see it I can't touch it.” *

But by 2005 many new mobile phones had digital
cameras, and more than halfof U, 5. househaolds had
broadband Internet access. This confluence of fac-
tors increased the adoption of Flickr and helped peo-
ple recognize the cloud’s benefits. They no longer had

The key selling point of cloud-based music services is that they allow consumers to access the same library of songs on multiple
devices. No more synching files between devices. No more worrying about compatible formats. Just fire up an Internet-connected
device with speakers or headphones, and the music flows. Here are key platforms to consider when mulling the cloud music future.
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to worry about the physical location of a particular
photo because it was online,

“You realize the incredible ability vou have to make
prints, bo make backups, photo books, wedding albums,”
Fake says. “You realize it's become indispenszable.”

ACCESS OVER OWMERSHIP

The cloud has ushered in a new way to make money
from entertainment. Money has normally been spent
on discrete transactions—$1 for a song download or
$20 for a DVD—and changes hands between buyer
and seller each time a preduct is purchased,

But the cloud has changed that relationship, Now
consumers can pay to merely access music and video.
Om-demand video allows consumers to pay for a stream
of a movie or TV show. Video and music subscription
services allow unlimited streaming for a fee. Unlike
sales from purchases, subscription fees are predictable
and recurring. Purchasers anly pay for what they buy,
and weeks or months can pass between purchases.
Subscribers pay a fived amount every month whether
or not they actisally use the service that month.

Netflix is one example of this change. In December,
it became the 19th-largest online video destination in
the United States with 127 million videos streamed
that month. As of March 31, it had 23.6 million sub-
scribers, up from 14 million and 10.3 million at the
same bime i 2010 and 2008, respectively, according to
Metflin's latest earnings release.

The Loz Gatos, Calif.-based company launched in
199% as an online DV D rental service, In January 2007
the company introduced limited online streaming and
by [anuary 200% it allowed unlimited access to its on-
demand catalog, In November 2000, Netflix introduced
a $7.99 streaming-only tier

Netflix's success has foreed cable providers to offer
their own cloud-based alternatives. Time Warner's

HEO has launched an

continued on >>pil4

KEY DEVICES

USAGE EXAMPLES

PENETRATION

SMARTPHOMES iPhone, Android and Every cloud music service, including lockers Every cloud music service says
BlackBerry handsets (Amazon, mSpot), subscription services smartphone access is its
{Rhapsody, Napster, Rdlo, MOG) and Internet  primary growth driver.
radio stations {Pandora, Slacker). Rhapsody says its mobile app
generates more than 25% of
its total streaming traffic.
TABLETS iPad, Motorola Xoom, Apps for Internet radio, lockers and Low, but with great potential.
Samsung Galaxy subscription services are available, Also The tablet market is in its
burgeoning interest in tablets as a source of infancy, but could become the
interactive content when used in conjunction  top format for interactive
with a home entertainment system and a albums.

media bridge like Apple's AirPlay.

)

access to leading Internet radio and
subscription services,

LAPTOPS/DESKTOPS Mace, PCs Home computers remain a central hub in Cloud aceess on computers is
cloud music. Many cloud services start as tied to broadband usage,
Web apps before their mobile strategy is which reached 81.7 million
defined. connections in the United
States in June 2010, up from
78.3 million a year earlier,
according to the FCC.
TVs Sony Bravia, Vizio, Pandora, Last.frm, Slacker and others are About 5.2 million connected TVs
Panasonic embedded in several TV app platforms, But will be soid in the United States
providers usually hand-pick which servicesto  in 207, up from 3.2 million last
work with, rather than opening up TVs more year, according to Consumer
broadly a la mobile app stores. Electronics Assn. estimates.
HOME Sonos, Xbox 360, Sony The Xbox provides access to Zune and Game consoles like Xbox and
ENTERTAINMENT PlayStation, Roku Last.frn. PlayStation has Sony's Griocity PlayStation 3 have sold in the
SYSTEMS Music Unlimited service. Sonos features millions, while Sonos is still a

niche product.

AUTOMOEILES

ez

Ford Sync, BMW Mini,
Ploneear

Pandora boasts about two dozen integrations
into either factory-installed car audio systems
or aftermarket units. MOG has partnered with
BMW to develop a streaming music app for
use in its Mini line.

Ford, General Motors, Toyota,
Mercedes-Benz and BMW all
have factory-installed Internet
radio options. Aftermarket
options from car stereo
makers like Alpine and Pioneer
are expanding as well,

ROB LEWIS ALEXANDER LJUNG
EXECUTIVE CHAIRMAN, CO-FOUNDER/CEQ,
OMHNIFOMNE SOUNDCLOUD

Omnifone oper-  @alexanderljung

ates as a “white Setting out to

label” provider of
cloud music serv-

ices to other com-
panies that want
to offer streaming
music but don't
want to build it themselves. Clients
include Sony's Qriocity Music Un-
limited, Vodafone and others, mostly
European. But the company is ex=
panding into the United States this
year and has an ongoing technol-
ogy partnership with Sony's Gra-
cenote division.

create a YouTube
specifically for
music audio is
ambitious. But
the 29-year-old
co=-founder of
SoundCloud has
demonstrated remarkable abilities.
SoundCloud lets users post and
share music files online. Registered
users include Snoop Doag, Dead-
maus and Kylie Mincgue. Ljung's at
the leading edge of showing how the
cloud can benefit artists, not just fans
(see interview, page 16).

MICHAEL ROBERTSON
FOUMNDER/CED, MPITUNES
amp3Imichael

Perhaps the big-
gest develop-
ment in the evo-
lution of the cloud
music space is the
forthcoming res-
olution of EMI's
lawsuit against
Robertson’s MP3Tunes. The suitisn't
aimed so much at the locker service,
but rather the "sideload™ faature that
allows users to save streaming songs.
The case is considered a bellwether
of the many legal guestions sur-
rounding the licensing responsibil-
ity of cloud music providers, Robert-
sen isn't one to back away from a
music industry fight, so there'll be
no out-of-court settlerment here,

=

AMNDY RUBIN

SENIOR VP OF ENGINEERING,
GOOGLE

‘aArubin

Google's entire
business model
is based on the
cloud. Gmail,
Google Docs,
Google Maps—
they're all cloud-
based services
that will soon be joined by Google
Music, a project Rubin is spearhead-
ing. The licensing process for what's
assumed to be a scan-and-match
service has hit some roadblocks,
and Google may be considering
adding a subscription tier to the
package. Whatever the company
unweils, it will stand the best chance
of competing with Apple.

MAY 14, 201

TIM WESTERGREN
FOUNDER/CHIEF STRATEGY
OFFICER, PANDORA
Etimwestergren
Mo streaming
music service is
more ubiguitous
than Pandora.
Westergren's long-
T . struggling brain-
i ﬁ child is redefining
the concept of ra-
dio. Having first made its mark on com-
puters and mobile phones, Pandora is
now aggressively entering the auto-
motive space, by integrating into dash-
kroard units from Ford, Pioneer, Alpine
and others; the living room, through
both sterec receivers and Internet-
connected TV sets; and even the
kitchen, through an Internet-
connected “srmart™ refrigerator from
Samsung. All this i happening with
Westergren acting as cloud music's
chief evangelist along theway.  «»

wwwlbillboard.biz 13



from =>p13

online service called HBO GO. Comeast’s Mfinity of-
fers online, on-demand streaming of TV shows and
premivum channel movies. Dish Network's TV Every-
where allows subscribers to watch all its channels—
and gnything recorded to their DVRE—from compauters
and mobile devices.

While Netflix soars, music subscription services like
Rhapsody, Napster, MOG and Rdio remain only a niche
part of music business revenue after nearly a decade
of trying to break into the mainstream. According to
the RIAA, these and other cloud music services totaled
just 1.5 million U.S. subscribers at the end of 2010,

Unlimited PC and mobile access for a music serv.
ice costs 310 per month while PC-only costs §5 per
month. These price points haven't resonated with main-
stream consumers. “Music isn't worth $10 a month to
most people,” MP3Tunes” Robertson savs.

Omly free music cloud services have broken inte the
mainstream, Led by YouTube, Google sites attracted
143.1 million umigue U5, viewers in March, accord-
ing to comScore, Internet radio service Pandora, which
pulls a personalized stream of music from the cloud,
has more than 80 million ugers, So: Will consumers
actually pay for music in the cloud?

A business model that's gaining momentum is the
storage locker. In March, Amazon launched Cloud
Drive, an online storage service for music, video, pho-
tos and other documents. Users can access their music
files through the Cloud Player, a music player for
Cloud Drive that works in any Web browser. The first
5 GB of storage is free. Additional storage costs extra,
although Amazon downloads don't count toward a
user's storage limits and the purchase of an MP3
album gets 20 GB of free storage for a year. Google
and Apple are reportedly working on similar cloud
shorage services.,

Amazon director of music Craig Pape says the aim
of Cloud Drive is to increase impulse digital music pur-
chazes. Amazon discovered that uzers of its Kindle
ebook reader buy more when storage isn't an issue.
The Kindle can access a purchased ebook from a cloud-
baszed bookshell as well as store it on the device.

“When yvou distill it dewn and remove the fric-
tion of where you buy and where stuff is getting
delivered to or fulfilled to,” Pape says, “it creates a

Cloud
Shapes

seamless usage experience.”

Cloud Drive lacks a few of the bells and whistles of
some clotid music gervices because Amazon didn't ac-
quire licenses from rights holders. For example, each
file must be uploaded separately whereas a licensed
service would automatically synch a user’s personal Li-
brary with a cloud-based collection. And Cloud Dirive
will only play what the user has uploaded,

Other business models require consumers to choose
access over ownership. Rdio COO Carter Adamson be-
lieves that cloud storage services are “a good first step
in getting mainstreaimn consumers moved up to an all-
youscan-eat access model.” Unlike Cloud Drive, Rdio
offers unlimited access to more than 8 million songs,
synchs a user's music collection to an online Rdio ac-
count and has a radio function for a lean-back listen-
ing experience. Its social functions allow people to
follow what their Rdio friends are listening to and add
those selections to their collections.

Irwestor Alex Zubillaga believes consumers will even-
tually warm to the idea of paying to access rather than
own rusic. A former digital strategy and business de-
velopment executive for Warner Music Group, Zubil-
laga is a shareholder in European company Spotify, one
of the bright spots in cloud music. Available in seven
Western European markets, Spotify has 1 million sub-
scribers and 9 million users of its free, ad-supported
music service. Itz “freemium” model has attracted crit-
icism from rights holders who want more paid sub.
seribers, and in April the company tritnmed the number
of hours a free user can listen.

While controversial, Spotify is part of a new gen-
eration of companies that aim to change how peo-
ple interact with mugzic. Zubillaga is encouraged by
their products' constant evolution and improverments
and 15 excited about what they'll become in the fu-
ture, “I think there's a shot at really going main-
stream,” he says,

How the cloud shapes music gets to the very essence
of tomorrow’s music business. Americans are comrmu
nicating, viewing and watching from the cloud. More
powerful wireless technologies will mean being con-
nected anywhere, anytime, Business models will follow.
The socasional service outage will not deter either con-
sumers of businesses. The cloud 15 here to sty «00

FOR FANS

Sky’s
The Limit

WILL THE CLOUD HELP GROW
THE NICHE AUDIOPHILE
MARKET INTO A MASS ONE?

BY ANTONY BRUNO

The cassette tape killed the B-track.

The CD killed the cassette.

And digital formats are doing a pretty good num-
ber onthe CD.

Cnly vinyl has withstood the test of time, although
as more of a niche iterm than as a mainstream product.

But this transition—digital music on local devices
now moving to the cloud—is expected to have the op-
posite effect. It should create a larger playing ground
where both existing and future digital formats can thrive.

The beauty of the cloud is that music can be stored
inone place and accessed by multiple devices relying
on different types of networks, The cloud is not a one-
file-fits-all world, and that heralds an explosion of music
formats. “Locker services are going to kill the notion of
what a‘file’ means,” former Warner Musle Group sen-
ior VP of emerging technology Ethan Kaplan says.
“People are going to stop caring about files and file
formats . .. with the assumption that the highest qual-
ity possible is going to come out the other end.”

Because that "pther end” takes on many different
forms—maobile phones, home computers, surround
sound speakers, soon even car sterecs—cloud music
providers need many different formats to ensure the
listeners' experience is the best it can be on each. For ex-
ample: For just about every song available on Rhap-
sody, there are up to a dozen different formats—from 64
kbps MP3 files to 192 kbps AAC files—stored for differ-
entuse cases like streaming to a mobile phone or down-
lzading a tethered stream to a home PC. The ubigui-
tous MP3 format emerged in the late '90s as a highly
compressed file good for letting users cram thousands
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ARTISTS AND FANS SEE DIFFERENT

THINGS IN CLOUD SERVICES
BY ANTONY ERUNO

In today's cloud—we're in the early stages—there are services designed
primarily to provide music fans access to music on any device and on any
network. There are more than a dozen cloud-based services actively
serving the neads of fans: on-demand streaming, Internet radio, rec-
ommendation and discovery engines or basic locker services.

There are fewer cloud services built for artists’ needs. Most are vari=
ous flavors of online music studio and collaboration tools. But there are
niche services like tour booking and music sharing that herald a likely

growth area for the cloud's future.
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amazon céuddive: PANDORA'

RHAPSODY

arhapsody

BEST FOR Streaming on demand
PROS Longest-operating subscrip-
tion music service in the United
States with more than 750,000
subscribers. Partly owned by MTV,
Integrated into many devices and
websites alike.

COMS Doesn't have the social fea=-
tures of Rdio or the Internet radic
savvy of MOG. But since its spin-
off from RealMetworks a year ago,
many changes are under way.

AMAZON CLOUD DRIVE
Tmamazonmp3

BEST FOR Storing new and exist-
ing tracks for anywhere access
PROS Simple procedure to link na-
tive music files to the cloud server.
Integration with Amazon's MP3
store means free storage for any
newly purchased files,

CONS Manually uploading a large
library is a pain and can be expen-
sive. Scan-and-match services
from future competitors may make
it obsolete,

PANDORA

apandora_radio

BEST FOR Internet radio

PROS Pandora's Music Genome-
powered service lets users craate
customizad radio stations based
on a seed song or artist. Users can
indicate which songs are more ap-
propriate and ban others, and can
also skip songs they don't like. Ag-
gressive partnerships have placed
the service in autos and the living
room and on mobile devices.
CONS Sometimes makes confus-
ing song recommendations. Mot
available internationally due to li-
censing issues.



of songs onto a portable device. A 64 kbps MP3 file av-
erages around 2 MB per file. On the other end of the
spectrum are better-sounding lossless files like FLAC
{free lossless audio codec) or Apple Losskess, which on
average are 16-bit, 44 kHz files. Considered “CD qual-
ity,” or CDQ, they average about 32 MB each.

A cloud-based service could easily store these higher-
quality files for its users, but certainly couldn't stream
them to every device. Putting aside the fact that stream-
ing a 32 MB music file in real time to a mobile phone is
pretty much impossible, the costs of deing sowould be
astronomical to both the service provider and the user.

"High-guality streaming requires a lot more bandwidth,”
Rhapsody chief product officer Brendan Benzing says.
“There'll be imitations around the streaming of a loss-
less file compared to what most companies are stream-
ing. For the most part, it would be prohibitive today.”
That's because, today, both wireless and landline
network providers are charging for the amount of data
transmitted. Those costs will decrease as network ca-
pacity and bandwidth continue to increase, But even
if it were technically and economically possible to stream
an uncompressed lossless file to the mebile phone, why
bother? According (anecdotally) to varlous audio “taste

tests” and user feedback in audiophile forums, the av-
erage listener can't tell the difference between a loss-
lezs file and a 256 kbps Mle when played on a portable
device through standard headphones. Sowhy pay more
to stream a higher-quality file to the same device?

But it certainly is possible to stream lossless files
from the cloud to a home computer or Internet-
connected entertainment system. And landline band-
width caps are far greater than those of wireless net-
works. But doing so would still carry a cost to the cloud
provider, and today at least there aren't encugh peo-
ple streaming music into their living rooms—let alone
those who would be interested in streaming higher-
quality files—to justify those costs,

“Consumer demand can't be there yet because of
the infrastructure constraints,” a major-label digital
executive says. "The retailers won't all chase it until
there's a real market opportunity.”

As cloud services grow in popularity, that market op-
portunity will emerge. Currenthy, services like HDtracks
{@hdtracks) sell "high-resoclution audiophile music
downloads,” as do sites like Ariama (@ Ariama), Naxos
{Enaxosrecords) and Beatport {@beatport)—that tar-
get audiophile-friendly genres like classical, jazz and
electronica. It's not hard to imagine that others equally
as nterested in servicing the audiophile niche will offer
high-guality streaming experiences as well.

After all, it could equal new revenue streams. Once
there are encugh potential subscribers to make it
worthwhile, cloud service providers will start offer-
ing audiophile service thers that charge more for bet-
ter-quality streaming files better-suited to their high-
end systems. The higher price would cover both the
increased cost of streaming the larger file and the
higher licensing fees that labels are almost certain to
demand—current licenses only account for certain
guality specifications, according to label sources.

"The home business for us is still relatively small,”
Benzing says. “But that's where we see the opportu-
nity to leverage the bandwidth that does come into
that home without the same constraints we have in
mobile. That's where people tend to spend a lot of
money on an audio experience, It's small today, but
it could be mass market in the future as more devices
and services get connected in the home.” v

FOR ARTISTS

—BRENDAN
BENZING,
RHAPSODY
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SOUNDCLOUD

=%

sonicbids
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-

GROOVESHARK
agrooveshark

BEST FOR Music search and playlist
sharing

PROS Easy to search for and stream
songs on demand, build and share
playlists and find other users with
similar tastes. Recommendation
engine finds similar songs to those
included inusers’ playlists.

COMNS Only has licensing deals with
EMI and is being sued by Univer-
sal Music Group. Limited te music
uploaded by users. Digital Millen-
nium Copyright Act rules mean it
takes down any song disputed by
rights holders.

SONOS

EEONOS

BEEST FOR Streaming most con-
sumer-oriented cloud music serv-
ices into the home, wirelessly
PROS Allows users to easily con-
nect directly to most cloud=-based
on=demand or Internet radio music
services and stream music to re-
ceivers in multiple rooms, con-
trolled through the iPhone and An-
droid and iPad apps.

COMNS Far more expensive than
other Internet-enabled home ster-
eo systermns, particularly if access in
only one room is desired.

SOUNDCLOUD

aSoundCloud

BEST FOR Sharing and seliciting
feedback of music

PROS High storage capacity for up-
loaded music. Embedded player.
Comments function lets other users
give feedback on specific portions
of a song. Open APIs mean more
than 100 mobile apps integrate
SoundCloud's features.

CONS Upload speeds can be slow.
Simple, unexciting design.

INDABA MUSIC

aindabaMusic

BEST FOR Collaborative music
creation

PROS Upload and share music files
with other artists, either publicly or
privately; collaborate on finished
works through online studio tools.
Sell final songs either directly from
the site or through iITunes.

COMNS Collaboration tools can be
confusing to new users.
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SONICBIDS

aSonicbids

BEST FOR Hooking up artists with
promoters looking for talent
PROS Bands can upload their
music, biography, press kit and
other information to the database,
where promoters can find them.
Also assists artists in promoting
gigs on social networking sites,
COMS Asking bands to pay for sub-
mitting their music is somewhat
controversial. -
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Where

The Files Are

SOUNDCLOUD CO-FOUNDER ON SHARING, COLLABORATING,
50 CENT, IMOGEN HEAP AND WHY—AS FAR AS THE CLOUD
GOES—THERE’'S NO TURNING BACK BY GLENN PEOPLES

~ oundCloud, the Berlin-based cloud platform that allows audio ereators to share and eollaborate, iz an

vice's implications are significant.

increasingly popular audie platform for both users and app developers. Users can store and share un-
 compressed audio files, facilitating transfers among artiste, producers and music executives. There's
no longer any reason to send audio files that crash email clients or exceed file size limits. The ser-

The company has been enjoying surging growth, having recently passed 4 million registered users, accord-
ing ta co-founder /CEO Alexander Ljung {@alexandedjung), up from 1 million in May 2010. The company, now
at 45 employees and growing, added a $10 million investment from Union Square Ventares and Index Ven-
tures in January on top of $1.3 million raised in 200% and earlier seed funding,

In addition, developers have created 150 apps thatuse the SoundCloud plattorm to do everything from stream
songs to browse electronic producers by city and genre. A former sound designer worlking in TV and film, the
self-described “tech geek” realized at a certain point that there wasn't a " Flickr for music.” But, as Ljung explains
by phone from London, there's much more to it than that,

Who is on SoundCloud?

In sorme ways it's very narrow—it's creators of sound
but it's also :n:allt}r broad because it's really every type
of creator. We have everything from 50 Cent to the
Beastie Boys to Madonna all the way to bedroamm pro-
ducers who are just coming up with new ideas at home,
down to what we think of as casual creators, people
who bought the app on their iPad and are just mess-
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ing around for fun.

And now we gee it's growing really fast outside of
music as well. We have people using it to send audio
tweets to the world, people that record bird sounds or
talk radio, comedy. SoundCloud makes it a lot easier
for people building stuff.

Then you have a single picce of sound—no matter
itit's an artist’s iPhone app or an artist’s Facebook app

“Since
we’re so
focused
on
building
stuff for
creators,
we make
sure our
interests
are
aligned
with
theirs.”

ar even just your friend giving you feedback on the
track—they'll all be using the same track. So all the
comments they put in, all the statistics around it, get
stored in a single place.

How does the company generate revenue?

Itz areally simple “freemium” model. We have free ac.
counts and paid accounts. The people who get really
engaged and use the product a lot upgrade to the pre.
miuwm account, where they get additional features like
statistics, more widget formats, a bit more control over
how they present themselves in the community. 18:
similar to how Flickr works. They have the free accounts
and if you want extra features, you upgrade to a pre-
mium account, That's the only thing we have, There
are no apps, no affilate schemes. It's really simple, TF
you like the product and use it a lot, then you pay forit.

Have you tried selling downloads?

No, we haven't, We looked at it several times but we're
not going to do that, We have some apps on the API
that are built on top of the SoundCloud platform that
allow people to do that and allow people to distribute
those tracks into iTunes. You can send a buy link in
the SoundCloud widget, but we won't deal with the
actial trangaction.

Have any legal Issues emerged for your model?
We started off working on really specific toals for pro
and semi-pro music creators. So we've always been re-
ally close to the creators and rights-helder side of
things, Since we're so focused on building stuff for
the creators, we make sure our interests are aligned
with theirs. In contrast to companies out there that
are more embattled with content owners, we work to-
gether with all of the major content owners—we're
building taol sets for thern,

How exactly are you working with content owners?
The product is being used in a lot of different areas of
record labels, for in_lita.m;:—l‘hcy use the dIDF].'HJx fea-
tures for ARR'ing or incoming tracks. They use it for
internal communications within the label, for prere-
lease promotion when sending music out to journal-
ists, and also for online marketing.

50 Cent did this thing where he recorded a track
where he's rapping but there’s no background track to
it, At the beginning, he's encouraging his fans and pro-
ducers to take the track and produce it for him. It's
amazing. You get a vocal thing from 50 Cent and you
get to produce your own track around it

Imogen Heap did a thing recently where she asked
her Fans to record different sounds that inspirve them
and that could inspire her to make a song. They had
a couple hours to send them in. She got over 800 dif-
ferent sounds, everything from ice cubes to some-
Lody dropping a glass on the floor. She took a bunch
of these sounds and put them into what become the
song, which she then put on the Web and had links
to every person that had contributed and to every sin-
gle sound they'd contributed.

How worrisome are the recent service outages at
Amazon Web Services or Sony's PlayStation and
Q@riocity networks? Could they affect how peo-
ple view the cloud?

It's d:ﬁnit:.-l}r 5 I.'!'ml:‘thil'lg 'PI:I;I-P[I: should be concerned
about. But there's so much benefit from the cloud
madel. T don't thank pl:-uplc wonld pr:.-ﬁ:r the non-clod
maodel. There would be g0 much more friction in their
lives, Youhave risks and security risks with almostany
system. | don't think there's any turning back,  wse
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hen guitar hero Derek Trucks and

blues belter Suzan Tedeschi, who mar-

ried in 2001, decided to turn their per-

gonal partnership into a professional

ome, they had to get over a lot of hur-

dles. But the Tedeschi Trucks Band's
debut album, “Revelator” {out June 7 on Sony
Masterworks), is the realization of a longtime
dream for both the artists and their label,

Trucks and Tedeschi have been busy making
their separate names as rootsy road warriors since
the "90s, he as the boy genius ax-slinger with the
Allman Brothers Band and leader of the Derek
Trucks Band, and she as a solo artist blending
blues with soul, rock and folk flavors like a next
genetation Bonnie Raitt. “We met on the road the
first vear I was in the Allman Brothers, which was
1999," Trucks recalls.

Since then, they've built their careers sepa-
rately—Trucks on Sony Legacy and Tedeschi on
Verve, garnering multiple Grammy Award nom-
inations between them, (One can only wonder
what the ride home from the 20010 Grammys was
like after Trucks beat out his wife for best con-
temporary blues album. )

It took more than a decade for the couple to
take the next musical step together. “We'd been
thinking about a band together for a long time,”
Trucks says, "But she had her career in full swing
and I was so busy between my solo group and the
Allmans. . . itnever seemed like the right time.”

They first tested the waters a couple of vears
ago, performing together with an informal aggre-
gation called Soul Stew Revival, which Trucks
characterizes as the couple’s “summer vacation
band.” But Tedeschi savs there were business
complications in the way of a full-time project as
well; “We were both signed on different majorla-
bels, and that whole dynamic iz difficult. Even
though we're married and could have kids to-
gether, we couldn't make records together.”

Fortunately, the couple’s cause had a passion-
ate champion in Sony Masterworks senior VI Alex
Miller. “This project, | have to say unabashedly, is
the fulfillment of a personal dream [of] seeing the
two of them work together,” he says.

Given the chance to bring his dream to life,
Miller wasted little ime. “The Derek Trucks Band
started their career with Columlia Legacy,” he
says, “When it came timne to renew his contract
with [Sony], | signed him to Masterworks. Susan's
deal had expired at Universal. [ was able to work
with them in putting this new record together
and creating a new hand.”

A shift in management completed the perfect-
storm scenario for the project. Blake Budney of
Milestone Music Management, who started out

Rockn Rol

as Trucks' tour manager in 1996 and has been
overseeing his career since 1998, says, “In the
past I worked in conjunction with [Tedeschi's]
management company, which at the time was
Macklam Feldman Management. She parted ways
with them last year, 5o 1 took over. Kow [ manage
them both individually, and T also manage this
project. It makes things easier.”

Tedeschi adds that the couple’s children—Char-
lie, 9, and Sophia, 6—figured heavily into the lo-
gistics, “We've been so busy raising kids, and now
that they're 9 and almost 7, this is a better oppor-
tunity to go out [on tour] together, whereas we
used to have to take turns.” And when the kids
aren't in school, their parents bring them along
on the road, with Trucks’
mother helping out as back-
stage nanny.

Affter giving their respec-

Tedeschi Trucks Band

mirer—he has stats to back up hizs belief in the
band's potential to reach bigger audiences. One
anecdote in particular speaks volumes.

“We created a new website on March 17,7 he
recalls. “To spur more fan activity, we offered a
free download as a sneak peek to the album:
‘Bound for Glory' " On March 20, Miller received
a phone call that radio stations, largely in the
triple A format, had signed up to the website to
get the download and were beginning to broad-
cast the MP3. “Here was an indicator that part
of the Susan and Derck fan base are folks in
media,” he says, “Without making a single phone
call or having any radio promoters encouraging
the airplay of ‘Bound for Glory,” the following
two weeks it became one
af the top-added songs at
triple A radio.”

The audiences that

tive road bands the news ALBUM TITLE Tedeschi and Trucks have
that they were closing up “Revelatar” each built on their own make
shop to start something LABEL a powerful foundation for
Tew, Tcdc:\'c.hi and "I.'.'r.ucl::;c Sany Masterworks the kind of expansion both
began carefully crafting a Miller and the band have in
fresh approach. But they U.S. RELEASE mind, *Derek’s been outon
still enlisted a few old M the road for the last 16 years,”
friends when assembling PUBLISHING Miller says, and Tedeschi has

their new ensemble, includ-
ing keyboardist Kofi Bur-
bridge and vocalist Mike
Mattison, both from the

Purple Peace Wagon,
BMI (Tedeschi};
Younkin Music,

BMI (Trucks)

asimilar history. “When vou
put their fan bases together
.. . IPgnot a surprise that the
kind of venues they'll be

Derek Trucks Band; Allman FH AR T playing move from 700- to
Brothers Band bassist Oteil Mikeatotie MUsc manadement 1,000-seaters to 2,000, and 1
Burbridge (Kofi's brother); WEBSITE think the biggest show com-
and Tedeschi's drummer TedeschiTrucksBand.com ing upis somewhere near a
Tyler Greenwell. With a TWITTER 7.000-seater.”

lineup that includes three
horn players, two drum-
mers and two background singers, the Tedescha
Trucks Band ultimately turned into an 11-piece
outfit, freely mixing rock, funk, blues, world
music and more

In addition toits eclectic musical color scheme,
“Revelator” boasts a greater focus on concise, song:
baszed tracks. Flenty of sparks still flv from Trucks'
guitar, but this is a far cry from the freewheeling,
guitar-centric outingg of his old band. Miller re-
calls this development as an organic process.

"The challenge was “What is the Tedeschi Trucks
Band? Is it ajam-blues band? We pushed [the band)
a little bit, they pushedws a little bit,” he says, “What
I did mot expect was to hear demos that, when my
wife walked into my home six months ago, | turned
around and [ was crying [while listening). She said,
“What's wrong?' | said, ‘Tt doesn't happen often
that one’s dreams are realized.” "

Miller's not merely speaking as a hopeful ad-
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aDerekAndIusan

The uniqueness of the
couple's story isn't lost
on those entrusted with spreading the gospel of
the Tedeschi Trucks Band. “1 think there's some
human interest: Married couple on the road with
kids, jugsling their own careers, deciding to com-
bine together,” manager Budney says. And it's a
story he fully intends to push to the forefront, “Out-
lets like “CBS Sunday Morning' that lean human
interest when they're deing a music story, | think
[Tedeschi and Trucks] fit that profile,” he says.

“Iteuts both ways,” Trucks says of the couple's
musical /personal dynamic. “1 think the musical
relationship enhances our personal relationship
too. Once we had kids, there's just a completely
different level of the connection you have, and
it's kind of that way with a band. [ think it brings
you even closer”

Miller adds, “Traveling out on the road, and try-
ing to keep family and life together—this merge
is the greatest love story in rock'n'roll.” v

PHOTOGRAPH BY JAMES MINCHIM Il
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New Horizons

AS SALES FALL, BRANDING PARTNERSHIPS
LOOM LARGER AT BILLBOARD LATIN
MUSIC CONFERENCE BY JUSTINO AGUILA

The Latin music business is caughtup ina per-
ilous perind of transition, ag ittries to make up
for the continued plunge in recorded-music
sales by delving deeper into licensing, touring
and branding parmerships.

Mg was evident throughout the 22nd annual
Billboard Latin Music Conference, presented
bw State Farm in association with ATET, artists,
label executives, tour promoeters and other in-
chustry players are responding to these challenges
with initiatives to maximize new opportunities.

Held April 26-27 at the Eden Roc Renais-
sance in Miami Beach, the conference featured
panel discussions onlabel challenges, the tour-
ing business, changes at Latin radio and other
hot-button issues, aswell 25 engaging onstage
QAswith Mand, Gloria Trevi and Camila. The
conference was followed April 28 by the Bill-
board Latin Music Awards, where Enrique 1gle-
sias was the top winner with nine awards,
including artist of the vear {see page 24).

Latin albuim sales in the United States plum-
mieted 25% in 2010, cutpacing a 12.8% drop in
averall U.5. album sales, while vear to date, Latin
allum sales are down 3.8% from the same pe-
mind last vear, compared with 1_8% in the broader
market, according to Nielsen SoundScan,
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The troubling sales picture was one of the
topics addressed during an onstage Qf&A with
Jeaus Lopez, chairman/CEQ of Universal Music
Latin America/lberian Peninsula and Afo
Werde, president of Sony Music Latin Region.

“What we are trying to do is survive,” Lopez
said. “Each artizt has a different set of needs,
and we take different approaches when work-
ing with artists.” (See opposite page for more
from the LopeeVerde Q&A

The frankly titled “What Happened tothe 1.5,
Latin Music Industry?” panel also addressed the
ailing recorded-music market, Jorge Mejia, sen-
ior VP of Latin America and U5, Latin at Sony/f
ATV Music Pubhishing, said that stricter copy-
rightlaws should be part of efforts to hattle piracy.

"Sales are falling, bt to find one reason is im-
possible,” Mejia said, " Immigration? The econ-
omy? | think it's more important that we look at
what we can do in the future and what kind of
action we can take to have stronger legislation.”

In recognition of the growing importance of
branding deals and corporate sponsorships,
the Latin Music Conference held its inaugural
Latin Music Marketing Awards, honoring the
best onlinefsocial, print, tour and TV campaigns
of the past vear (see page 32 for winners), The

Pleased to

DADDY YAMKEE in the c
Conference, which turn
'rh e rop Latin acts on I:o-d..-r_',. : charts, Mana, which was this

- .

LS

rmeet you: Rock kings Mana ran into reggaetdn I-rnq

een room at the Billbo

out to be a veritable who" who nf
& and the r's-ntPrr.uF : of thie conference,
man for Western Uriion’s ® ‘Love in

Arn_.r L.—mgu age’ c:?;m paign. From left;$ana bassist JUAN

CALLEROS and guitarist SERGIO V.
FHER OLVERA and drummer ALEX

conference also featured a block of program-
ming dubbed “The Marketing Exchange,”
hosted by Telemundo and mun?, which focused
exclusively on branding, advertising, sponsor-
ship and digital marketing topics.

Reggaetdn star Don Omar participated in
the Marketing Exchange's panel on social
media strategies, discussing his success in
growing his fan base through Facebook, Twit-
ter and other anline social platforms.

“I like knowing what my fans have in their
hearts, what theylike and what they are expect-
ing,” Omar told a packed conference hall. *It
brings me face to face with a bunch of people.
Artists can do good work, but if they don't have
contact with their fan baze, they may not know
what their fans want.”

The growing importance of touring as a rev-
enite generator in and of itself—rather than as
a means b promote music sales—was discussed
during the “Touring: Brave New Routes” panel.

“Touring today does not drive record sales,”
saidd Gerri Leonard, president of Leonard Busi-
ness Management, “Today, touring is how
everyone is paying the bills."

While many Latin American recording
artists are doing well in their respective coun-
tries, they have to hit the road in order to pen-
ctrate the U.5, market, she said.

*[fvou want to cross over and be in the LS.,
you've got to tour,” Leonard said. “You've got
to tour on buses and go to 50 cities. You can't
break here with five cities. It's hard, because
the money is very tight.”

Kathryn Garcia, director of programming at
Miami's Adrienne Arsht Center for the Per-
forming Arts, reminded the audience of the
importance for artists to hit conferences as

well. “There are conferences for performing

LIN; Yankee; Mana singer
OMNZALEZ.

artists,” Garcia said, “but | don't see represen-
tation from Latin American presenters,”

I*aul [osephsen, senior director of tour mar-
keting at Eventful.com, urged artists to stay
aware of their fan base, being mindful of who
wants to see them perform, and where.

“There is a risk for the artist and there iz a
risk for the promoter,” [osephsen said. “Artists
ofall genres need to have a better understand-
ing of who wants to see them live”

During a discussion on the impact of Arhi-
tron’s Portable Feople Meter on radio audience
measurement, panelists agreed thatthe PPM's
ahility to measure listener tune-ins and tune-
outs increases Pressure on radin Programiners
to keep listeners hooked.

For many stations, panelists admitted, this
means playing more of the familiar. New songs,
even by big stars, can cause listeners to une
aut and PPM ratings to drop.

“We can tell exactly what drove vou away, if
it was a song, a commercial or even a D talk-
ing,” said Bobby Ramos, VI of programming
at Riviera Broadcast Group, “Every song counts,”

That poses a problem for all genres of Latin
musie. During a panel on the challenges fac-
g regional Mexican artists, Viva Entertain-
ment president lvan Fernandez lamented that
some stations are playing songs recorded 10-
20 years ago. While he said thathe understands
the pressures facing radio programmers, he
noted that more airplay for new artists will be
vital if the genre is to survive

“We need more support from radio,”
Fernandez said. .-

Additional reporting by Arelle Castillo and Elaine
ae Valle. For complete coverage of the Billhoard
Latin Music Conference, go to Billhogard.hiz.
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View From The Top

THE HEADS OF THE TWO LARGEST
U.S.LATIN LABELS SOUND OFF ON

ARTIST DEALS, ANTI-PIRACY EFFORTS

Jesus Lopez, chairman fCEQ of Universal Music
Latin America/Iberian Peninsula, and Afo
Verde, president for Sony Music's Latin region,
participated in a candid onstage QA moder
ated by Leila Cobo, Billboard executive director
of content and programming for Latin music

and entertainment. Some excerpts:

EVOLVING ARTIST DEALS

Verde: The industry is in a different place
from 15 years ago and pretending to do the
same things we used to do would e a mistabe.

That model of signing artists—where a man-

ager came and offered an act to us—was very
particular and doesn't exist anvmore. Labels
signed artists only for their recordings, which
iz akin to only marrving on Tuesdavs, But be

Bilboard
ATINMUSIC

It's not about sponsorships anymore but
and brands and understanding the nee

cause Tuesdays also have problems, marriage
began to change,

QUALITY, NOT GUANTITY

Lopez: |'m not concerned about how many

acts [ sign, but I'd like to sign wonderful acts.
11 sign one acta year and he's successful, that's
far better than signing 20 lousy acts that sell
1,000 copies each and fill the radio with trach

Inthe end, if thers are no new artists, there
are no new shows and the production chain
breaks down. The music business was always
about betting on new acts. After all, how many

times are you willing to payto see the same act?

ANTI-PIRACY LEGISLATION
Lopez: Music is culture and it's an asset gov-

JESUS LOPEZ, chairman,/CED of Universal Music Latin America/Iberian Peninsula, and AFD
VERDE, president of Sony Music’s Latin region, sat for an unprecedented mano a mano with
LEILA COBO, Billboard executive director of content and programming for Latin musle and

the speakers’ green room at the
shared lighter thoughts.

entertainment, to discuss the state of the industry. Here,

Eden Roc Renaissance, Verde, Cobo and Lopez (from lef
ernments should protect 100% _ . . All the 15-  she's walking down the street, whose fault 15
sues wie have would be answered if legislatively  it? The guy who makes the purses? Does he
we were conscious of music's economicand cul- — have to organize a team of people that pursues
tural value, It's notonly our problem. The prob-  purse snatchers? That's what the industry did.
lem is in a consumer who tells us he can Or should we raise our hands and say, “Gen-
consume everything we invest in for free, tlemen, we need to create laws to protect thas"?

Verde: Ifa robber steals a woman's purse while  That's our duty, wis

StrikingA Common Chord

INAUGURAL MARKETING EXCHANGE PANELS GATHERED EXECUTIVES FROM THE
MUSIC BIZ AND TOP BRANDS LIKE AT&T, GOOGLE AND COKE TO TALK SHOP

bout generating partnerships between artists
f the consurmer. That was the thrust of the
“Effectiveness of Local Branding” panel. From left are speakers CARLOS BOUGHTON,
brand director for Tecate and Tecate Light at Heineken USA; LUIS MIGUEL MESSIANU,
Alma president/chief creative officer; CARLA DODDS, Walmart senior director of
multicultural marketing; BILL WERDE, Billboard editorial director and panel moderator;
and STEVEN WOLFE PEREIRA, MediaVest Multicultural senior VP/managing director.

LATINML

CONFERENCE &'

ATET and Coca-Cola, two of the most active brands in Latin music, were present at the
“Sponsor Me I'll Play for You"” panel, moderated by Hispanic Market Weekly editor
CYMNTHIA CORZO, ATAT executive director for Hispanic marketing ROBERTO GARCIA
discussed a series of successful campaigns including those with Juanes, Luis Fonsi and
Ching y Macho, developed with Universal Music Latino/Machete GM LUIS ESTRADA, who
also spoke. Coca-Cola North America assistant VP for Hispanic marketing REIMALDO J.
PADUA talked about Coke's World Cup campaign with Universal Music artist David Bisbal.
From left: Padua, Corzo, Estrada and Garcia.

EMLE & WRKLF

Music placernent on TV, in film and videogames, and elsewhere was discussed during “The Art of
Synching and Licensing.” From left: Creative License president/CEOQ KEVIN McKIERNAN, who
moderated; Audio Network United States & Canada senior VP JASON LANGLEY; Universal Music
Publishing Group director of administration and marketing OLGA CARDOMA; Music Dealers
senior creative director TIM LINCOLN; and Macional Records president TOMAS COOKMAMN.
=L Bllboad & st

Billmoar LANIMMUNIC  staneFarm

Billsoad
LATIH HU!IC StaeFarm

How do you develop and monetize a strong social following? It would be hard to come up
with a better panel of experts, as moderated by BORJA PEREZ (far left), Telemundo
Communications Group VP of integrated solutions and digital media. From left: Facebook
WP for Latin America ALEXANDRE HOHAGEM, artist DON OMAR, Universal Music Latin
Entertainment director of product development HORACIO RODRIGUEZ and Google Latin
America head of business development RODRIGD PARANHOS VELLOSO.

HMay 14, 20M www.blllboard.biz 21



Where's your next

BIG IDEA

coming from?

As an entertainment professional, you need to see the big
picture. You need to see how the worlds of marketing,
broadcasting, technology, entertainment, and social
media collide. You need to receive timely and insightful
information you can act on - fast. In short, you need to
read and discover the all-new Adweek.

Re-designed and reinvented - the new Adweek features
news and information that you simply won't find anywhere
else... designed solely to help you lead and succeed in
this ever-changing entertainment and media world.
Subscribe today and see for yourself.

Subscribe and save
big off the regular price.

Order online and get 4 EXTRA ISSUES FREE:
www.adweek.com/BBH

Or, order by phone by calling:
1-800-684-1873

ADWEER

The Voice of Media

LATIN MUSIC CONFERENCE .

Best In Show

L R ————

A LOOK AT THE WINNING ENTRIES IN THE
BILLBOARD LATIN MUSIC CONFERENCE’'S
INAUGURAL MUSIC MARKETING AWARDS

Alma president /chief creative officer LUIS
MIGUEL MESSIANU (left) with his staff:
senior brand executive KAREN UDLER,
senior copywriter NOUR DaSILVA and
senior brand supervisor STEPHANE
CANTAREL.

TV
WINNER: Alma for House Party featuring
Bomba Stereo, Systema Solar and El Tamber

de la Tribu
A 1

Universal Music Central America Lating label
manager OSCAR JIMENEZ, Almacenes
Siman regional marketing director CAROLA
CARDONA,Y&R's ZOMIA DE VIOLANTE and
Universal Music VP of Latin artists marketing
ANGEL KAMIMSKY (from left).

PRINT
WINMER: Universal Music Latin America for
Para Ellas featuring David Bisbal

L

reEpre:

BILLECARD MaAY 14, 2011

Universal Musle Latin Entertainment’s
label manager MIGUEL LUA, director

of product development HORACIO
RODRIGUEZ and VP of digital SKANDER
GOUCHA (from left).

OMLINE/SOCIAL

WINMER: Universal Music Latin Entertainment
for Don Omar: King of the Internet

Audio and video teasers. invitations to fans to

Cardenas Marketing Metwaork national
project manager FEDERICO COGO; Wrigley
senior marketing manager BERNARDO
MEZA; CMN national account director ERIK
BANKSTON and senior account manager
AMDREA BOTERO; and Wrigley senior
director JUAN CARLOS DAVILA (from left).

TOURING

WINMER: Cardenas Marketing Network for
Vive Tu Musica with 5 featuring Daddy Yankee

Creative License,




Miami Heat

FOUR ACTS EYEING U.S. BREAKTHROUGHS
TURNED HEADS AT THE BILLBOARD LATIN
MUSIC CONFERENCE BY LEILA COBO

SOHAMNNY

aSOHANNYOFFICIAL

LABEL: TOHLIH Music Group

Sultry performer of danceable tropical fare benefits
from catehy studio production by Richie Pefia and
stage presence learned in part from a stint with
Emilio Estefan Jr's Miami Sound Machine. Debut
alburm due this summer, along with opening slot ona

| It's really beautiful to perform for the troops
b because when | get off the stage,
"l can really feel what they are feeling.
As much as | appreciate them, in retum
they're embracing my music and that feels
good. But, when they get dressed and come
out to have a good time, that's when I feel
the need to step it up and work for them,
keep their mind off of things.”
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major L.5. tour. s . Dwele

&

TO ALL THOSE WHO ENTERTAINED US,
HERE’'S A SINCERE “THANK YOU”
FOUR HUNDRED THOUSAND TIMES OVER.

More than 400,000 personnel were entertained last year by mare than
100 extraordinary American entertainers, including the music acts
listed below. Here's a heartfelt “thank you” from all those in uniform.

FRAMCISCA VALENZUELA
aFRAMCISCAMUSIC

LABEL: Self-released

After playing LS. shows in April/May,
Valenzuela will tour Chile in support of OH MY GIRLS!

second album “Buen Soldado.” The FEATURING NATTI NATASHA ARMED
California-born, Santiago, Chile-based aMNATTINATASHA

singer/songwriter offers an appealing mix LABEL: Orfanato Music Group EF OH_EI C E ST
of acoustic pop, rock, jazz and folk. Girl group blends dance, pop, hip-hop and e
Valenzuela raised her profile with techno. Boasts a mentor and label owner
performances at South by Southwest and named Don Omar (above left, with Natasha).
Lollapalooza Chile. A bilingual album is due this summer,
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DONTETTO

aDONTETTO

LABEL: Akela Family Music

The band is touring Ecuador and Peru in June and playing U.S. 2 = E

dates in July. While it's not a new face on U.S. shores, the

Colombian quartet's brand of melodic rock wowed conference www' b I I Iboa rd 'b I z/s u bscr I be

attendees, prompting some to think it's time for U5, music fans to ~ B 8 RS SIS TN T T
| take notice. CALL I=-8UU=0008=-"89/7/L O 89 /=229~ 72351
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LATIN MUSIC AWARDS

Baby,
kG

ENRIQUE IGLESIAS TOPS
BILLBOARD LATIN MUSIC
AWARDS; DON OMAR GETS
BIGGEST SALES BOOST

BY LEILA COBO

In a reflection of what's been happening in the mainstream
pop market, dance pop proved to be a unifying factor in Latin
music during the past year, particularly pop made by artists
with appeal across language preferences.

The leading winner at the Billboard Latin Music Awards was
Enrigue lglesias and his crossover album, “Euphoria”
(Republic/Universal Music Latino), which claimed nine trophies
during the April 28 live telecast on Telemundo. The awards show,
presented by State Farm, was seen by more than 6.6 million view-

ers in the United States, according to Nielsen—its highest ratings
ever. Iglesias won the evening's highest honor, the Latin artist of
the year award, which recogmizes sccomplishments in sales and
airplay, His otherwins included trophies for Hot Latin Songs artist
of the year, male and Top Latin Albums artist of the year, male,

Fellow pop crossover star Shakara followed with six honors,
including Latin digital album of the year for “Sale el 5ol”
{Epic/Sony Music Latin), while *Waka Waka," her hit single fea-
turing Freshlyground, was the Latin digital download of the year,

The biggest beneficiary of the awards show in terms of sales
was reggaeton star Don Omar, a five-time finalistwho won Latin
Rhythm Airplay song of the year honors for mega-hit “Danza
Eudure,” featuring Lucenzo. Omar's sales benefited from his
performance of the winning song with Lucenzo, as well as his
appearance in a skit promoting the film “Fast Five,” which fea-
tures his music and Omar himself in a2 supporting rale. The
movie, which premiered April 29, grossed $86.2 million at the
LI.5. box office in its opening weekend, the best-ever debut for a
LIntversal Pictures movie, according to the Hollvwood Reporter,
which noted that Hispanics accownted for 33% of ticket buyers,

Omar's album, “Don Omar Presents; Meet the Orphans”
{Machete), jumped 23-13 on Billboard's Top Latin Albums chart,
while digital track sales of " Danza Kuduro” more than doubled,
with the single climbing 3-1 on Latin Digital Songs. Another
Omar track, "Taboo,” nearly doubled its digital download sales,
jumping 5-3, while “How We Roll” entered the chart at No. 38

Several ather performers—including Chine y Nachoe and Mare
Anthony—moved higher on the Top Latin Albums chart, although
their actual sales gaing were limited to fewer than 1,000 units per
title. Instead, the greatest sales impact was seen on the Latin Dig-
ital Songs chart, whers painers included Iglesias, Chine v Nacha,
Camila and, to a lesser degree, new Latin artist of the year win-
ner Prince Rovee, Rovee's digital sales rose shightly despate a baclk-
stage snafu that kept him from packing up his four swards,

Amonglabels, Universal Music Latin Entertainment picked
up six awards, including Top Latin Albums label of the year,
while Sony Music Latin won four, including Hot Latin Songs
label of the year.

For the second vear in a row, Arpa Musical won publisher of
the vear while Arpa writer Espinoza Paz was named songwriter
of the year. Producer of the vear honors went to Fernando Cama-
cho Tirado of La Arrolladora Banda el Limeon, and the publishing
corporation of the vear award went to EMI Music Publishing, -

For a complete list of Billbeard Latin Music Award winners, go
to Billboard.biz,
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“Weetriedthrough

allmeans—throughmusicand

throughthe opportunitiesGodhas

givenus—tosharewithothers
whoareneedierthanus.

=GLORIA ESTEFAN,
BILLBOARD SPIRIT
OF HOPE AWARD
HONOREE

“Behindeveryartist
theresagreat company,a great
groupof people.yourmanager,

peoplewholoveyou, whocriticize
you,whomakeyoubetter.

—EMMANUEL,
BILLBOARD LIFETIME
ACHIEVEMENT AWARD
HOMOREE
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ROYCE was an indie success story. He received four
awards, including new Latin artist of the yvear.

With a whopping nine awards, including Latin artist of the
yvear, ENRIGUE IGLESIAS led the list of winners at the 201
Billboard Latin M 5 i 5

hit album “Eupho

m from his
rsal Music Latino)—
rding to Miglsen

an=and a string of hits, uding "Cuando Me
" which spent 17 weeks at No. 1on the Hot Latin
Songs chart, more than any other track.
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Picture this:
SIMX: AM,
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NO PAIN,NO GAIN

Sixx: A.M. Redefines
The Meaning Of
Beauty On ‘This Is
Gonna Hurt’

It's kismet that People magazines an-
nual Mozt Beautitul People issue hit
newsstands the same Hime that “Lics
of the Beautiful People,” the lead sin-
gle from Stoc AM. s new album, has
burned up Billboard's rock radio
charts, After all, the song was inspired
bw baszist Nikld Six's contempt for
the yearly poll

“1t's mot the people on the maga
zine [that I dislike],” Sixx says of the
song that introduces “This 1= Conna
Hurt,” which arrived May 3 on Eleven
Seven Music. “It's that [life] can be
rore than just

version of beauty.”
Within 10weeks * Lies” has reached
Mo. 3 om both Active Rock and Heritage

MEW DANCE MOVE

26

Rock and Ko, 16.0n Bock Songs. Toun

erline the song's impact w ith Si:
MM fane, Tenth Street Entertainment
West Coast VP of artist management
Chriz Milzzon poi
ings the song

I5 b0 nUmerous post

erated on Twitter and

the band members” Facebook pages.
The track has sold 23,000 copies, ac-
cording to Mielsen SoundScan, First-
day sales for the album weren't
available at press time

Sixe: AM.'s debut album, 20073
“The Heroin Diaries Soundtrack,” was
a sleeper hit whose lead single, " Life
Iz Beautiful,” hit No. 2 on both Active
Rock and Heritage Rock, The album
is a companion piece to Sixx's harrow

ing account of his heroin addiction,
The Heroin Diaries: A Year in the Life
ofa Shattered Rock Star.” The album
has sold 344 000 copie:
Mielsen SoundScan, and the book de-

according to

buted at No, 4 on the New York Times

DOUBLE SHOT
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Best Seller List

“The success of [“Life

| has people
looking at Sioc AM. as an impaortant
band,” savs Allen Kovac, chairman/
CEOQ of Tenth Strest Entertainment,

Sixx's management company. He

notes that Tenth Street encountered
resistance when it promoted “Life” to

radio, but getting airplay for “Lies"

has been “a lot casier.”

With Spoc AM. being a labor of love,
the group wasn't in a hurry to record
its mexct album, Singer [ames Michael
iz an in-demand songwriter/ producer
{Fapa Roach, Scorpions). Guitarist D]
Ashba also produces music, writes film
scores and performs inGuns N Roses,
And Sixy juggles his time as bassist
for Matley Crile while overseeing his
Roval Underground clothing line, nan

ning his “5ixx Sense” and “The

Sideshow Countdown With Nikld Spec”
radio shows and honing his photog-

A DREAM FULFILLED

32

raphy craft.

The band didn't intend its next
albiim to be another companion piece
to a book, either. However, when
Azhba and Michael saw the photos
that Sixx was going to include in his
ook, “This 1z Gonna Hurt: Music,
Photography and Lite Through the
Distorted Lens of Nikki Sixx” {pulb-

lizhed April 12 by HarperCollins im-
print William Morrow), the creative
spark was born for the new record.
511 had intended to publish a book
strictly abouthis photography, but as
he wags writing the introduction, he
realized the endeavor "was really talk
ing about the photography and what
it meant to me on the surface and un
derneath,” Sixx says. The book and
albvam also focus on how judgment

shapes and distorts lives, with his im

ages expressing how he sees beauty

in things often deemed grotesgue.

MAY 14, 20T
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Retnforcing Stoc's desive to turm the
project into a mulhimedia experience
is the Web series "This |z Gonna Hurt
The Documentaries

The video seg

ments showcase the band discussing
what the new album means to them
and intreduces some of Sbod's photog
raphy subjects, like Amy Purdy, who
lost het legs from viral meningitis,
and Matt Fraser, who was born with
ouit forearms.

The documerntar

of the albun
The § -
miered on Hulu March 29, and new

of its eight

ones will continue airing on a weekly
basis. Milsson says, “We looked for
partners [that] were used to workang
with really high-quality content. This
iz a global campaign, so we have a
number of global partners.” For ex
ample, Huhi was chogen for its mul
tiplatform reach in the United States,
and NME.com is airing the segments
to gain UK. exposure.

All of the band members are doing
mterviews with such mamstream out-
lets as the Huffington Post and In
Touch. Sixx is cross-promoting the
album with an 11-city book signing
tour that began April 12, Kovac says
Sixox will keep doing in-store signings

while on the road with Matfley Criie,
which begins a summer tourwith Poi
zom June 7 in Dallas, Sixx, an avid Face
book and Twitter user, has discussed
the book during his radio shows,
which air on Sirius XM and are na
ted on G0-plus rock sta

Hons; S SELCOTT 1 strearming

the documentary segments.
Although announcements about
St AM.'s activities and the docu-
mentary segments are posted on Mit-
levy Criie's official website {(Motley
«com), St AM. stands apart from
the veteran band, Kovac credits Sbocs
ability to build two distinct brands to
his dedication to creating quality con
tent and a willingness “to learn how
to cross-market, cross-promote and
have an integrated marketing cam
paign instead of [just tryving to have

a hit sitngle.

He's not having a YouTube mao-

ment,” Kovac adds. “1 think artists
have alot to learn from that,” .
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>>>‘GLEE’
CONCERT FILM
DUE IN AUGUST
Fox's TV and film studios
are teaming with "Glee"”
creator Ryan Murphy to
produce “Glee Live! 3D
a movie of the upcoming
Glee Live! In Concert!
North American tour. Fox
will release the film in
theaters for an exclusive
two-week run on Aug. 12,
Starring 14 members of
the TV show, the film will
be shot live during the
summer concerts. Murphy
says the film's main target
is the fan who couldn’t
make it te a show. “There
were only 50 many cities
we could get to before we
had to resume work an
the television series,"” he
says. Mow, "we'll be able
to bring the concert
experience to movie
theaters across the
country in full three-
dimensional glory.”

>>>0Z TEEN
CHARGED IN
BIEBER EGGING
Australian officials have
charged a teenager with
breaking into a Justin
Bieber concert and
throwing egags at the
Canadian pop star. The 17-
year-old appeared ina
Sydney children’s court
on May 4 and was
charged with breaking
and entering, trespassing
and malicious damage.
Video footage of the April
29 concert at Sydney's
Acer Arena showed
several eggs hit the stage,
narrowly missing Bieber
and his backup singer.

=>>>CHARITY
ALBUM RAISES
$5M FOR JAPAN
Charity album “Songs for
Japan,” featuring hits
from Lady Gaga, Bob
Dylan and Madonna, has
raised $5 million for the
victims of the Japanese
earthgquake and tsunami,
according to the record
labels that collaborated
on the release. The album
was released a month ago
and has sold 500,000
copies worldwide.
Organizers say the
Japanese Red Cross
Society last month
received 52 million on
behalf of those involved
who waived their
royalties and proceeds,
and that another payment
of $3 million was made on
May 2.

Reporting by Pamela
McClintock, the Associated
Fress and Reuters.

_ BY JILLIAN MAPES |

Flower girl:
PRISCILLA AHM

ThislsLifeOnTV

Synch Star Priscilla Ahn Gets

Folk singer/songwriter Priscilla Ahn is more
than a cute girl with a guitar, She's also a "guilty
pleasure for indie rock dudes,” according to
EMI senior VP of marketing Zach Hochkep-
pel, a rising star in Japan and newly married.
But perhaps most important, she's a T"'.-'.."ﬁlm
.‘i':r'l'lf.'h HllFJE‘l’Ht:l'l'.

Ahn's first album, 2008's “A Good Day”
(EMI/Blue Mote), found its way to listeners
thanks to sleeper hit single “Dream,” whose
most notable synch was “Grey's Anatomy.” A
miyriad of sthers—ranging from “ So You Think
You Can Dance,” to the film thriller “Distur-
bia,” to a Jeep Wrangler ad—coentinued to
trickle in for “Dream” and other album tracks,
According to Hochkeppel, EMT is still getting
synch requests for her debut, as Blue Note pre-
pares to release Ahn's second full-length.

Om “When You Grow Up,” out May 3, Ahn's
delicate take on folksy pop matures musically
through songwriting collaborations (Sia Furler,
Eleni Mandell) and impressive production
(Ethan Johns). But the approach—a focus on
TV, film and advertisement synchs—remains
the same, and Ahn is just fine with that,

“In whichever way my music can get out
there I'm just like, *Sure,’ " she sayzs, “It'=also
through the TV synch licenses that 1've been
surviving. | don't really make money through
record sales. | used to be really picky; “Mo, |
dom't want it to be the song of a commercial,’
but nowadays ir's what you need to do to get
the song out as much as you can.”

Ahr's first album has sold 52,000 copies,
according to Nielsen SoundScan. Yet she's
performed "Dream” (which has sold 199,000)
on “The Tonight Show With [ay Leno™ and, on
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Ready To ‘Grow Up'

the new album's release date, on “Dancing With
the Stars.” Her music has also been used in
national ads and other hit TV shows. Accord-
ing to Hochkeppel, itz all part of *finding ways
to make artist development work” from a mon-
etary point of view.

Synch deals for “When You Grow Up” are
in the works, but Ahn, who recently plaved a
showcazse in Los Angeles for music supervi-
sors, understands the organic feeling neces-
sary to create a meaningful synch,

“With some artists, 1've noticed that after
their songs have been licensed, on their next
album wou can totally hear they're trying to
write a song for ‘Grey’s Anatomy” and it doesn't
wotk,” she says. “It's just one of those things
that has to feel genuine to last along time.”

Ahi's teamn i also making a push for inter-
national markets—in Europe, Germany specif-
ically—and continuing her touring record of
opening for heavpweight folk and indie acts in-
cluding Ray LaMontagne, Amos Lee, Willie
Nelson and DeVotchBa. Plans for a Japan re-
lease of “When You Grow Up,” including a dif-
ferent lead single than in Morth American
markets, have been put on hold while the re-
gion recovers from the recent natural disas-
ters, But when she's able, Ahn intends to visit
Japan, a country that has embraced her music
since her unsigned days,

“When 1 justhad my EI and | wasn'tsigned,
somebody in Japan—1 think it was some peo-
ple at Tower Records—found my EP and they
wete ordering hundreds of them,” Ahn says, 1
think I appeal to Japanese people because my
gomngs are really soothing, and 1'm sure [the fact]
that I'm half Asian doesn't hurt, etther.,™ s
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Gang Gang Dance Finds That A Change
Does It Good On ‘Eye Contact’

“Eve Contact,” Gang Gang
Dance's fourth full album and
ity first for 4AD, flows like one
comtinous work, That's no sur-
prise, as the act’s earlier albums
on label the Social Registry did
the same.

This time around, though,
the tracks—which combine el-
ements of post-punk rock, dance
music and a number of Euro-
pean styles (in particular, Greek
music, a mainstay of vocalist
Lizzie Bougatsos' childhood
home) in a churning, impro-
visatory brew—are stronger and
clearer than ever, individually
and together, According to
mult-instrurmentalist and baned
oo-founder Brian DeGraw, that's
the result of the methodical way
the band approached recording,

“We started writing these
songs outin the desert with the
intention of making that record
in |a] month,” he says. " "We
have theze skeletons of new
songs—Ilet's just get it whileirs

R ey Mecan vick

bt But that turned into more
writing stuff than making a
record.” Improvising onto tape
and then sifting through the re-
sults forusable ideas, the band
wound up taking a vear-and-a-
half to begin actual recording,
with four more months be-
tween tracking and mixing.

“We got caught up in tour-
ing and playing shows and we
never found time,” DeGraw
says, but it paid off: “For some
reason it was easier. The rec-
ords in the past have been kind
of torturows; not, like, the most
democratic decisions being
made. This one, everything
about it flowed kind of magi-
cally. We were on the same
page about what we liked and
didn't like. On the earlier
records, things are a little more
jagged, and [on] this one, every-
thing sat together, made sense
of each other.”

DeCraw continues: "The
time and phyzical space that

Earning
Their Wings

Scottish Act Twin Atlantic Targets
U.K., U.S. With Red Bull's Help

Twin Atlantic has already been
handpicked to apen for the likes
of Blink-182, My Chemical
Fomance and the Smashing
Pumpkins during the group's
various European tours in the
past two years—an impressive
teat for a band that hasn't even
released a full-length albam,

In 2009, the Glasgow, Scot-
land, quartet signed with Red
Bull Records, formed by the en-
ergy drink company in 2007,
after executives caught the act's
set at London's Freeze Festival
in October 2008.

Now, Twin Atlantic is on the
verge of releasing “Free,” the
13-track full-length follow-up
b 2009 mini-album “Vivar-
mm,” Frontman Sam McTrusty
believes the band is finally

where it needs to be, mentally
and musically.

“Being in the right head
space really influenced our
songwriting and it started be-
coming a lot more fun and a lot
more fluid. We were able tojust
be alot more honest,” McTrusty

Coming to America:
TWIN ATLANTIC
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we had in making it really
affected the record. Normally,
we're recording in New York,
in a very cramped environ-
ment, [having] a really rough
time. This record was a lot
different. For every aspect, we
were in these wide-open
spaces [in| these blocks of a
maonth: a month for writing,
a month for tracking. We
started making the record out
in the desert near J[oshua Tree
[in California). That was ob-
viouely a very spacious, re-
laxed environment.

“We recorded in a big church

Desert storm:
GAMG GANG DAMNCE

I;}
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says via Skype from Glasgow.

Being honest also means
being upfront with the mem-
bers” Scottish identity, While
many European artists sing
without an accent to make
themselves more marketable,
McTrusty's brogue curls around
his lyrics, powered by his high-
powered falsetto voice,

“I'll hear a really good intro
to a song and get excited about
it but if 1 know where the band
iz from and a really fake Amer-
ican accent comes on, it just
ruins it for me,” the singer says.

ST “We don't try to
%L&l * sound Soottish; we
. |

| ez
= ‘

just do because

near Woodstock for a month,
and then we mixed in upstate
[New York] as well, in a house
that we rented. We took a lot of
time between the initial month
in the desert and tracking—
over a vear., | really don't think
the record would have the flow
it does without that.”

Such delays are under-
standable: DeGraw and
Bougatsos are visual arrists,
and Gang Gang Dance has
participated in events at New
York's Museum of Modern Art
and the Whitney Museum of
American Art.

Jdf g

that's who we are.”

Twin Atlantic called upon
producer Gil Norton (Pixies,
Foo Fighters) to helm the re-
cording in Los Angeles.

“There was no ego and no
crazy, hot shot Hollywood sto-
ries about mad rock n'roll an-
tics,” McTrusty says, “1twas all
about the music and making
sure that we were making a pas-
sionate record.”

“Free” will be released in Eu-
rope on Mav 2, with multiple
prearder bundles already avail-
able, The first two singles, “Edit
Me” and the title track, are re-
ceiving radio airplay regionally
and on Radio 1, which part-

“It's the nature of New York
City,” DeGraw says. “When-
ever I'm outside of the city 1
can actually accomplizh the
things I think about every day,
whereas here, I'm only able to
accomplish about 50% of it
I've been renting a house up-
gtate for the past vear, and have
been splitting my time be-
tween there and the city, and
I think the country haz won
me over. ['m frying bo convince
evervone elze [in the band] to
[move there], but I don't think
it's happened.”

A for the allwum itself, which
is due May 10, “there’s not
some crazy rollout plan,” says
Nabil Ayers, U8, label manager
for 4AD, “The songs' premiere
was on the band's site.”

Agide from a May 4 show in
Brooklyn, the band will con-
centrate on tlll’Dp’E" for two
months following the release
of “Eve Contact,” then tour the
United States in Tuly, with
dates surrounding the Pitch-
fork Music Festival in Chicago
on July 16,

There's also a “4AD Ses-
sion,” a professionally shot
video of the band performing,
available on the labels wel-
site the week of the album’s
release. “With so much anline
and so much bad YouTube out
there," Ayers says, “it's im-
portant to have something
good available,”

nered with Red Bull Records to
break the band in the larger
United Kingdom. Twin Atlantic
Jcked off a tour of major UK.
cities on April 27; it ends May
13 London.

The album will be available
digitally in the United States
starting May 3, with physical
copies available when Twin At-
lantic returns to tour America
in the fall. The band has played
South by Southwest the past
three vears and toured with
Envy on the Coast in 2010, but
is planning a larger scale of at-
tack for the new album.

“The band understands that
it takes a while to crack the ULS.
and is committed to spending
the time here as well,” Red Bull
Records GM Burrier savs.

For McTrusty, breaking
America 15 vital to the band's
goal of reaching as many peo-
ple as possible, “We want our
muzic to be heard and to be im-
portant to | fans| and some-
thing that they can carry with
them, not just a flash-in-the-
pan gort of thing,” he says, “We
want you to take it with vou for
the rest of vour life.” wee

with JEREMY GREENSPAN

by EMMY MANUEL

Electro-popsters Junior Boys, led by singer/producer Jeremy Greenspan, have released
several critically acclaimed albums, ranging from the jittery 2-step soul of debut “Last Exit" to
the smooth neo-disco of "So This s Goodbye.” The Canadian act’s fourth album, “It's All True,”

will be released Junea 14 on Doming.

1 Why did you record the new album
in Shanghai?
Well, I'd already planned to go. 1'd always had
this idea to do it in China. [ have this connec-
tion to China, which is mv sister, who lives and
works there, and she's been there for most of
the decade. It came at an opportune time for
me. | wanted a change of scenery. The music
and the snaff T was writing was really quite pes-
simistic, and I think it was really healthy for
me to go to China and soak in some of that
feverish Chinese optimism.

2 You worked with musicians fram
Shanghai on some of the tracks. How did
that come about?

It actually ended up being really, really dif-
ficult finding musicians to work with be-
cause most of the traditional musicians

didn’t really want to do anything that was
pop mugic, and most of the people into pop

Mo lie: Junior B
JOHNNY DARK {left)

15 someone hears my record and says, “Tdon't
kenow what this is or how to judge it.”

4 Why do you think people call your
music nostalgic then?

People say we're referencing the 'B0s only be-
cause we do pop songs with synthesizers.
There's not anything more to it than that, We
don't use that many old synthesizers. I have
guite new synthesizers that are being used in
new ways. I don't really duplicate any of thase
recording techniques. There are a lot of bands
in the "80s that 1 have a lot of admiration for,
but what I lhiked about those bands were how
different they were from any of the bands that
came before them,

5 on your last album, “Begone Dull
Care,” you were inspired by Canadian film-
maker Morman McLaren. Did you have any
visuals in mind this time?

I had this obseszsion with
Orzon Welles while making
this record. The title of the
allum is from thess unmade
films of his called “It's All
True.” In the 19405 he was sent
to Brazil by the 1.5, State De-
partment to be an ambaszsador
for American culture, and
while he was there he started
making these serial movies,
And he ended up blowing all
the money on various de-
baucherous stuff.

and GREENSPAN

muzic didn't want to do anything that was
traditionally Chinese. Thers was basically
this one girl, this multi-instrumentalist, and
she came in and worked with me. She
didn't speak any English, s0 we had trans-
lators, and then we had to keep writing
things out on music,

3 Opening track “Itchy Fingers” has a
lot of 2-step rhythms. |s that a conscious
reference to “Last Exit"?
With my music, 1've always felt like 1"ve never
had it figured out, | don't have a name for it, [
don't have an identity. 1 always feel like the
more :—;]Jcr_'iﬁr about what you make, the less
exciting it becomes. One of my heroes, Dem
2, just released something new, and [ was re-
ally excited because hearing them for the first
time I was ke, “What the hell is this music:”
The most exciting thing that can happen tome

B What's the story behind
the song “Banana Ripple"?
That song came from a story about Howard
Hughes that came upin a ldography of Orson
Welles I was reading. Howard Hughes owned
a series ofhotels in Las Vegas in the 1970%, and
he lived at the top of them and had this group
of Mormons who would do everything for
him—he called them the Mormon Mafia. Ap-
parently he told them he wanted banana rip-
pleice cream from Baskin- Robbins, but they'd
discontinued it, so the Mormens called and
said, "Can we get some of this remade? So
they made two tons of banana ripple ice cream
and sent it to Las Vegas, and when it arrived,
Hughes discovered he didn't really like it. So
the Sands Hotel had two tons of ice cream they
had to give away for free for three vears. 1
thought it was a pretty incredible story, and it
became the focus of this song about what it's
like to get older, e
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With an available Pioneer” Premium 9-speaker Audio System, XM" Radio standard for three months' and an available
USB port? for vour iPod! the music never has to end. Get used to more.



DREAMSEEKERS

THE BEST MUSIC YOU VE NEVER HEARD

COLETTE CARR
Pop/hip-hop

Los Angeles, CA
This self-described "rainbow in the
dark" has been in Uncharted's top
10 since the chart's debut, land-

ing at Mo. 3 on this month's recap
{inside). With hundreds of thousands
of YouTube views and a forthcoming
album, this recent Billboard Pro Fea-
tured Artist may be saying goodbye
te the underground very soon.
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LAST MONTH, BEILLEOARD OFFICIALLY LAUNCHED
BILLEOARD PRO {(PRO.BILLBOARD.COM), A SUB-
SCRIPTION-BASED SERVICE FOR DEVELOP-
ING AND INDEPENDENT ARTISTS, AS WELL AS
THE MANAGERS, LABELS, PROMOTERS AND
OTHER ENTREPRENEURS WHO SUPPORT THEM.

In addition to personalized analytics and tailored edi-
torial, Billboard Pro connects its members to the power
of the Billboard brand. Members can receive exposure to
thousands of industry insiders and over & million passion-
ate consumers through Billboard's suite of websites and
social media, profiles in the widely read Billboard Bulletin,
Billboard Pro's Featured Artist program, and the chance for

their music to be featured in monthly playlists on Billooard.

com. Other benefits include discounts for Billboard confer-
ences and partners’ products and services, as well as oppor-
tunities to connect with industry leaders at Billboard confer-
ences by participating as panelists or showcase artists,

For the industry, Billboard Pro's platform can help labels,
publishers and rmanagers identify artists who are building a
fanbase from the ground up.

This insert features an eight-week recap of Uncharted,
Billboard's ranking of emerging artists who have yet to ap-
pear on another major Billboard Chart, as well as spotlights
on Billboard Pro artists, including the finalists in Billboard
and Chevrolet's Battle of the Bands. Stay tuned for more
chances for artists to advance their careers, and for industry
leaders to catch an early glimpse of up and coming talent.
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CALL FORGOTTEN
Metalcoré-

Pﬂ e T ",

EACH WEEK, EILLBOARD PRO FEATURES
ONE OF ITS MEMBERS WHOSE ACHIEVE-
MENTS DESERVE ATTENTION EVEN IF
THEY'VE FLOWN UNDER THE MAINSTREAM
RADAR. EACH MONTH, THIS INSERT WILL

SPOTLIGHT OME OF THESE ARTISTS.

This edition's Featured Artist is Call Us For-
gotten, a Portland-based metalcore band with a
serious plan. The group has consistently ranked
on Uncharted, Billboard's newest chart, since the
chart's debut three months ago, and the band says
that a combination of strategy and fan loyalty has
been what has kept them there.

After Call Us Forgotten was featured as Billboard
Pro's Artist of the Week in April, manager Eric Fowlar
zays the band earned "measurable spikes” across
all their social media pages, and that the feature
earned more than 1,000 "likes” on Facebook within
a weelk, "It lended some serious legitimacy to the
band,” he says, "Mow some of the bigger booking
agencies, like the Agency Group and Pantheon, are
looking at us much more closely.”

Formed in 2007, Call Us Forgotten learns from the

———

TOP 5 BY

FOUTJRE UhCHARTED:

1 Traphik 2,149,902 6
2 Tyler Ward 1,866,422 4
3 Dave Days 886,425 10
4 Sungha Jung 825,316 8
5  Maddi Jane 631,215 12

“Views during recap period, March 18 theaugh May 7 chart waeoeks
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best: frontman and lead vocalist Josh Oliveri explains
how the band has done everything from reaching
out to individual MySpace friends of similar bands,
like August Burns Red and A Day to Remember, to
following successful metalcore touring routes arcund
the country.

The singer, who works in marketing when not play-
ing with his band, explained that getting the word
out has merely been a translation of his day job skills.

“Marketing is marketing, it's selling a product to
a demographic,” he explains, “With the band, we
decided to focus everything online.. to maximize
our growth,”

At the time of publication, their social network-
ing strategy has raked in 115,000 friends and over
2.5 million song plays on their MySpace page.

“It was just a lot of really hard work.” Oliveri
says of the band's online success thus far. “We
made schedules; it was like a job. Everybody took
shifts of anywhere between 3 to 6 hours a day,
expanding our fan base.”

As a metalcore band, Call Us Forgotten has
seen a lot of success by virtue of its genre's un-
deraround appeal=—not only are their fans young
and excited; the scene is highly communicative.

TOP 5 BY
R

1 Diggy Simmons 102,889 33
2 GACKT 79,553 | N/A*
3 Blind Fury 26,901 N/A*
4  BIG KR.LT. 26,822 44
5  chidish Gambino 22020 47

“Naow followers during recap perod, March 1% through May 7 chart
weehks. "*Mew to weekly chart or graduated, not ranked In recap Top 50

EATURED ART
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"85% of [the metalcore] audience is betweean
the ages of 16 and 25, says Qliveri. "It's pretty
awesome, because high schools are a petri dish for
marketing. You get in with a couple kids, who are
‘cool’ and pretty soon, the whole school is into it.”

A deep knowledge of their audience has proven
a key element to Call Us Forgotten's success.

"It"'s a completely different animal,” he says, "The
fans in this genre, as opposed to a lot of the more
mainstream genres, are extrermne, die-hard, loyal fans.
The energy in the air [at shows]l—kids just go crazy.”

But the singer also warns against getting too
comfortable, explaining that the only way for met-
alcore groups like Call Us Forgotten to succeed
is to be pragmatic.

"Make sure you're realistic about the calibre of
music you're putting out,” Oliveri advises. “From
there, just make a plan. A |ot of bands are really
awesome, but they lack direction. As with anything,
a band is a business.. Make a plan, then stick to it.
Treat it as a priority.”

Call US Forgotten's newest EP, "A Hope Re-
mains,” was released late last month as a Hot Topic
exclusive for threa weeks, after which it will hawve
wide digital distribution.

TOP 5 BY
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1 Javier Jofre 1,669,420 2
2 Colette Carr 1,409,328 3
3 Laura Roppe 1,281,979 5
4 DJ Bam Bam 582,906 1

Your Favorite
5 Enemies 535,072 13

“Sarg plays during recap perad, March 19 through May 7 chart weeks,
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LAURA ROPPE

Singer/songwriter

San Diego, CA
Consistently naar the top on Un-
charted, the San Diego singer/
Songwriter was a runner-up in
Kenny Chesney's Next Big Star
contest in 2008, Her video for
the song “George Cloohey,"”
posted in January, received
more than 50,000 views during
its first week.

] YOUR FAVORITE ENEMIES

This Montreal-based h
sextet has been do- \

ing their part in or-
ganizing efforts for f g l"
victims of the March

11 earthguake in

Japan by launching, - a
in partnership with ! i
the Red Cross, an 8

initiative called the Hope Project, which will deliver fans'
empathetic postcards to survivors of the catastrophe and
will culminate with a benefit concert in Tokyo on May 25.

BONDAN PRAKOSO
2 & FADE2BLACK
Funk/hip-hop
Jakarta, Indonesia

This Indonesian collaboration
combines the stylings of funk
bassist Bondan Prakoso and hip-
hop artist Tito {a.k.a. TitzG) to pro- a8
duce cross-genre jams that have
garnered them critical acclaim at
home, including two Indonesian
Music Awards for Best Rap Album
Production (for their first and
second albums), and a spot at No.
26 on our Uncharted recap.

BIG K.R.L.T.

Hip-hop

Meridian, M5
This Mississippl rapper's two most recent mixtapes,
released for free online, have garnered positive reviews
from Pitchfork, XXL,
and Vibe. He ranks on
Uncharted with more than
72,000 Twitter follow-
ers, 32,000 Facebook
fans, and 999,000 Last.
fm song plays. Fans can
catch K.R.LT. on his east
coast tour this month,

TOP 5 BY

UHCHARTED

ARTET HEW FARS B C AR AR
1 Porta 413,467 7

2 Jesus Adrian Romero 253,476 15
3 Bondan Ptaltnsu &

Fade2Black 191,096 26
4 Superman is Dead 185,681 29
5 DJ BLIND 135,653 1
Hew fans during recap period, March 18 through May ¥ chart weeks,
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DJ BEL3IND
JAVIER JOFRE

COLETTE CARR
wwwmyspace.com/colettecarr

TYLER WARD
www myspace com./tylerward

LAURA ROPPE
wonw myspace com/lauraronpe.

TRAPHIK
s mvanace.comtranhik

PORTA
wWLMVEDACe comyaortal

SUNGHA JUNG

W myspace.com/jungsungha

DIYAR PALA

R S P o Dt il

DAVE DAYS
DJBAM BAM
MADDI JANE

YOUR FAVORITE ENEMIES
www.myspace comvourfavoriteenemies.

THE 40NTHEFLOOR
wyew.nyspacecomy/thedonthefloor

JESUS ADRIAN ROMERO
W Myspace comyesusadriannet

SOZAY
A T S G SO S0 T AN
GIRL TALH
NANA
OTENKI
GALAXY FARM

W TS| (=) gxyf
CALL US FORGOTTEN

ALYSSA BERNAL

NOISIA
W Myspace com/danoisia

| THE BLOODY BEETROOTS -

DEATH CREW 77

wyw mysnace comdthebloodvbestronts

YANN TIERSEN

W Mvspace comfyanntisrseninproaress.
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BONDAN PRAKOSO & FADE2BLACK

woww.myspace com/bondanfade2black

NICOLAS JAAR

WWWL MY S pace com/nicolasjaar

AJ RAFAEL

wwnw,myspace comairafanl

SUPERMAN IS DEAD

WL MY S DAGE. ComSUpErmanisdead

DASH BERLIN

wwrw, myspace comdashberling

POMPLAMOOSE

Wy space com/pomplamoosemusic

JOSEPH VINCENT

wwnw myspace.com/josephvincentmusic

DIGGY SIMMONS

wWww.myspace.com/diggysimmons

ENTER SHIKARI

WWww.myspace.comy/entershikarn

NERO

WAL MY S Race cormmeroulk

SAM TSUI

MR MY S Race camSamtsul

ZIKOS

WAL MY S Pace com/Zikos

AUGUST RUINS

WO, MY EDACE comAaugUStruing

MANGA

WWW.IMYSpAace com/mangawetb

PURPLE GRIM

WAL MY SRACce compurplearim

METRONOMY

WAL MY S RaCe com/metronomy

PRETTY LIGHTS

SAMANAL P S (1A COIT) o and =14l

LIL CRAZED THE K.I.D

wiww myspace comddilerazed

BIG K.R.LT.

MAREK HEMMANN
W myspace comdmarekhemmann

BORGORE

o myspacecom/borsore

CHILDISH GAMBINO

wwow myspace com/childishaambinctherapper.

1AMX

MWW MYS PACe com,/ama

PAROV STELAR

W myspace comy/stelar]

MAMNEL

WL My s pace comSaatmane




CRUZE-ING TO VEGAS

BATTLE OF

BROUGHT TO YOWBY

THE BANDS

LAST MONTH, BILLEOARD.COM READERS VOTED FOR

their favorites among a hand-picked pool of 18 under the-radar artists
across the U5, As contestants in Billboard and Chevrolet's Battle of the
Bands, the artists were also given a free subscription to Billboard Pro, the
new service to help artists advance their careers. The six finalists—Hotels
{Morthwest), Al Rafael (\West), Lightning Love (Midwest), Otenki (South-
west), Side By Side (Southeast), and Gentlemen Hall (Mortheast)—now
advance to a live competition, featuring a panel of judges led by Sugar Ray
frontman Mark McGrath, where they will go head-to-head for a coveted
appearance at the 2011 Billboard Music Awards on May 22,

NORTHWEST

HOTELS

Pop/rock

Seattle, WA

Seattle quartet Hotels describes
their music as "the soundtrack to an
imaginary film" and “music for star-
crossed lovers, dancing intellectuals,
and people who are as obsessad with
movies as we are." Founded in 2005
by bassist/singer Blake Madden, the
Mew York-based band transplant-
ed to Seattle, where they releasad
“Where Hearts Go Broke" and have
since become a fixture in the local
scene, performing at popular North-
west festivals like Bumbershoot and
the Capitol Hill Block Party. After bea-
ing named one of KEXP Seattle’s Top
12 Discoveries of 2009 on MPR, Ho-
tels returned to the studio to record
their newest album, "On The Casino
Floor". Hotels mainly engage with
fans via Facebook where they offer
free downloads, but also through
their official website HotelsMusic,
com. ReverbMation, fan email lists,
MySpace, and their newly created
Billboard Pro page.

MIDWEST

LIGHTNING LOVE

Indie-pop

Ypsilanti, MI

Lightning Love is an indie-pop trio
from Ypsilanti, Michigan, consisting
of Leah Diehl on wvocals and key-
board, Aaron Diehl on drums, and
Ben Collins on guitar. After years
of jamming both solo and together,

GENTLEMEN HALL .

Leah and Ben joined forces with Le-
ah's brother Aaron in October 2007,
The band self-recorded, produced
and released its first album, "Novem-
ber Birthday.” in December 2008,
They've toured alongside the Von
Bondies, Tally Hall and Bad Yeins, in
addition to landing synchs in several
films. Leah was recently nominated
for Best Songwriter at the Detroit
Music Awards, and Lightning Love
has repeatedly been awarded Best
Indie and Best Pop Band in Detroit
by local publications. Lightning Love
plans to release its second record,
“The Blonde Album,"” later this year.

NORTHEAST

GENTLEMEN HALL

Rock

Boston, MA

Gentlemen Hall is Jacob, Gavin, Rory,
Bradford, Seth and Phil, who met
while living on the same dorm floor
at Boston's Berklee College of Music
QOften labeled "the Gentlemen down
the Hall® in the many disciplinary
complaints filed by their resident
director for loud jam sessions and
late=night parties, the sextet soon
formed a proper band and channeled
this chaos into its own brand of rock.
GH's high-energy live performances
have earned the band the title of
MTY's Best Breakout Boston Artist
and the Boston Phoenix's Best Mew
Act of 2010, The band has a first
single due out in early June and a
global release of a debut six-song
EF following in late summer.

SIDE

HOTELS

SOUTHEAST

SIDE BY SIDE

Pop/rock

Charlotte, NC

Charlotte, Morth Carolina twin broth-
ers Michael and Joseph Pepe met
Joelle Kittrell through a mutual con-
nection. The three instantly formed
a creative bond on stage and in the
studio, and in early 2010, they started
writing what would become Side By
Side's five-song self-titled EP. What
came out encompassed the Pepes'
pop and indie rock influences and
Kittrell's affinity for jazz and soul.
Along travels together, the band has
landed licensing deals with ABC, MTV
and VH1, in addition to having their
music featured in two independeantly
released films. They're currently tour-
ing the Southeast and Atlantic coast
to promote their release.

SOUTHWEST

OTENKI

Rock

Houston, TX

Formed in the summer of 2004,
Otenki is Enoma Asowata, Fausto
Padilla, German Hernandez and Jash
Tenorio, The band plaved the 2005,
2006, and 2009 Rockstar Taste of
Chaos tour (alongside Deftones, the
Used, Killswitch Engage, My Chemi-
cal Romance, and Thrice) as well as
the 2005 and 2009 Vans Warped
Tours, Otenki worked with record
producer Paul Leavitt (All Time Low,
Versa Emerge, Mercy Mercedes, Con-
ditions, Circa Survive, Senses Fail) on
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their current effort, "Making Sense
of Static”. The album has garnered
attentlr:rn from Alternative F'ress

pop culture magazine} and Abso-
lutepunk.net. The band is currently
preparing to release their new EP
"Kinetic," produced by James Paul
Wisner (Paramore, underOATH, The
Academy Is, There For Tomorrow).

WEST

AJ RAFAEL

Singer/songwriter

Moreno Valley, CA

Moreno Valley, Califorinia native
Arthur Joseph "AJ" Rafael began
his singing career in 2004 when
he wrote his first song. By the end
of 2005, he had recorded his first
album. In 2006, AJ founded the
MoVal Concert Chorale (MVCC), a
choir he still directs, Since 2008, Al
has performed throughout the U5,
and in countries such as Australia,
Canada, Austria and the Philippines.
AJ Rafael has also amassed a large
fanbase onling, earning 280,000 You-
Tube subscribers, 40 million views
on YouTube, more than 150,000
Facebook fans, 11 million plays on
MySpace and 58,000 followers on
Twitter. Currently, he performs with
the AJ Rafael Band, with Moah Bart-
field (bass), Jesse Barrera (guitar),
Danny Morledge (drums), The group
plans to release an album this sum-
mer, the first single from which is
“We Could Happen.”

8
AJ RAFAEL

TUNE INTO BILLBOARD.COM/BATTLE BEGINNING THE WEEK OF MAY 9 TO FOLLOW THE BEANDS’ JOURNEY
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ALBUMS

TUNE-YARDS

whaokill

Producer: Merrill Garbus
4A0

Release Date: Apri! 19

On the follow-up to her 2009
breakthrough album, "Bird-
Braing,” Merrill Garbus (aka
Tune-Yards) again creates a
clamarous assemblage of
warm, overdriven Kitchen-sink
instrumentation, field holler-
ing, layered stacks of proc-
assedvocals and a sonic smor-
gasbord culled from the world
cafe—only more so. The
sound collages on "whokill”
are bolder and brasher as the
Oakland, <Calif, transplant
leaves the trades in her mobile
DI studic fa handheld digital
voies recarder and shareware
mixing software) for an ac-
tual studio (New, Improved
Recording) and engineear (Eli
Craws). The results are utterly
boombastic on tracks like
which begins with
a police siren before a sub-
woofer-shattering beat and a
bleating choir of ethereal
voices kick in, setting the stage
for Garbus' growling patois.
The rore structured, strummy
track "Powa” showcases Gar-
bus' immense vocal range
from dulcet whispers to
Robert Plant-like caterwaul.
And "Bizness" looks to Africa
with traces of high life grooves

“Gangsta,”

el el

CHRISTINA PERRI
lovestrong.
n41N Producers: Joe Chiccarelll, Dawal
:\\ ! ; h: Hodges
¥ Atlantic Records
: Release Date: May 10

Thizs piano-playing popster broke
out last year when her song “Jar of Hearts" was fea-
tured on an episode of “So You Think You Can
Dance”—an ideal forum for Christina Perri®s music,
given that all the onscreen acrobatics are likely to dis-
tract you from lyrics like “You're gonna catch a cold
from the ice inside your soul.” Perri doesn't prove her-
self much more of a wordsmith on “lovestrong.," her
first full-length: “How the hell does a broken heart get
back together when it's torn apart?” she wonders in
opener *Bluebird.” Later, "Penguin” finds her using the
cuddly Arctic bird as a metaphor for the type of soul-
mate only fate can bring one's way. Working with pro-
ducers Joe Chiccarelli and David Hodges, though, Parrl
delivers her humdrum thoughts appealingly enough,
as In the spirited kiss-off “Bang Bang Bang" and
"Distance,” a dalicate ballad with strings arranged by
David Campbell. Either would be perfect for “Dancing

With the Stars."—M4/

and Konono Mo, T percussion
What may best explain Tune-
Yards' sonic hybrid is Garbus”
unigque bic: Sheis aformer pro-
fessional puppeteer who spent
time in Kenya and studied the
ukulele. (MWho hasn't?) Her
parents, both folk musicians,
turned her on to a variety of
rnusic including Harry Smith’s
early American field record-
ings, which she cites as an
influgnce —AG

STEVIE NICKS

In Your Dreams

Producers: varnous

Reprise Records

Release Date: May 3

Stevie Micks has grown anything

but rusty in the 10 vears since her last salo studio album,
“Trouble in Shangri-La.” In fact, the interim—marked by
a Fleetwood Mac set and some touring—even appears
to have been restorative upon listening to Micks' newest
release, “In Your Dreams.” Produced in large part by the
Eurythmics' Dave Stewart, the album finds her in noth-
ing less than prime form, drawing rich character studies

and essaying on the deep rigors of relationships in clear,
plain-spoken fashion. Stewart co-wrote seven of the 13
songs, sings on two and pushed Nicks in some new
directions, such as the blues on “Soldier's Angel” (with
Lindsey Buckingham). She rocks it up on the title track

and “Ghosts Are Gone,”

while Stewart fuses a string-

laden, post-Beatles ambience into “Everybody Loves
¥ou," “ltallan Summer” and the lengthy Edgar Allan Poe
adaptation “Annabel Lee” And tracks like the single
"Sacret Love,” "For What It's Worth"” and "New Orleans”
are strong enough to stand alongside Micks® best work,
both solo and with Fleetwood Mac.—GG
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BILL FRISELL

Sign of Life

Producer: Les Townsend
Savay Jazz

Release Date: Apni 26

'Sign of Life" is one of those
entries in Bill Frisell's long and
diverse canon that requires
great degrees of attention
from its listeners. The Balti-
mara-Dorm guitar arbisan’s sec-
ond alburm recorded entirely
by his B58 Quarteat (the first
was 2005 "Richter B58"),
“Sign of Life" 15 a quiet and
subdued affair marked by
intricacies and nuanced inter-
play that might be missed if
you so much as cough—or
breathe a bit too loudly. The
songs “It's a Long Story (1"
and “It's a Long Story {2)"
incorporate a hearty, soulful
melodic takeoff of the
Impressions’ "People Get
Feady” whila "Mother Daugh-
ter” boats a bluesy tone and
“Willaga" incorporates mare
rbythm. But most of the set
plays iE on the quiet side,
whether shimmery ("Wonder-
land,” "Sixty Four™, languid
{"Recollection™) or delicate
{the two variations of “Friend
af Mine"). There's a gentle pu-
rity to this music that makes it
unique in Frisell's catalog. But
listeners really need to be
paying attention to fully
appreciate it.—=GG

ALEXANDER ABREU
¥ HAVAMNA
D’'PRIMERA

Haciendo Historia
Producer: Juan Manuel
Cetuto

Ahi-Mama

Release Date: Aol 19

I the Havana nights of the late
1980s, young Cubans who had
never heard of Red Bull had
their cwn high-erergy cocktail

BB s el T S e B b

called timba, a rush of Afro-
Cuban rhythms, aggressive
percussion and brass infused
with funk, rock and jazz. On
"Haciendo Historia,” Alexander
Abreu's latest release with 12-
piece band Havana YPrimera,
the trumipet playensvocalist who
played with timba superaroups
led by lssac Delgado, Paulito FG
and others returns to this urban
Cuban sound that Cuban youth
abandonad in the new millan-

BEASTIE BOYS

Hot Sauce Committee Part Two
Producers: Bcasiie Boys

Capitol Records

Release Date: May 2

The Beastic Boys' latest release,

“Hot Sauce Committee Part Two,” arrives at a precaricus
time for the group, and not just because it was released
before “Hot Sauce Committee Part One” Due to Adam
“MCA" Yauch's 2009 cancer surgery, the album was
pushed back nearly two years and promotion for "Hot
Sauce"” has been muted. 5till, the Beasties have impres-
sively emerged with something of an antithesis to
2004's “To the 5 Boroughs." While that post-9/11 set
had a fantastic first single (“Ch-Check It Out") and noth-
ing else close to its level, the group's latest lacks a
standout track but is a consistent hodgepodae of slimy
beats and no-nonsense rhiyming. Mas and Santigold lend
solid guest spots to the songs “Too Many Rappers” and
“Don't Play No Game That | Can't Win," respectively. But

the Beastle

Boys are more at home tossing off cheeky

one-liners on tracks like “Say It" and “Long Bum the
Fire Most encouragingly, MCA sounds hungrier than
ever, boding well for the still unfinished "Hot Sauce
Committee Part One"” and the Beasties® future.—JL

niurm in favor of reggaston, The
tracks on the set break like so
many rolling wawves, with song
stories related in the great
tradition of Cuban son rather
than rap. Havana D'Primera
flies with acrobatic ease
through complex arrange-
ments, and Abreu’s varsas run
the garmut of familar topcs for
Cubaphilas, referencing well-
known songs ¢ Resumen de
los 90, Afro-Cuban religion
{the joyous "0Oni Oni™), as well
as love and the lack of it Abrau
sticks to the romantic side of
timba and takes no ill-fated
risks while stepping into other
styles.—JCN

ROBERT JOHNSON
The Complete Orginal
Masters—Centennlal Edition
Producer: Michsel Brooks
Columbiaslegacy

Release Date: Apn! 26

The legendary catalog of blues-
man Robert Johnson is dressed
upto commemorate the 100th
anniversary of his birth. In a
collection that includes 12 viry
reproductions of his 78 rpm
records, Legacy has remas-
tered the 42 takes that com-
prised 199s "The Cormplete
Recordings,” added two CDs
of recordings by Johnson's
contempararies and includad
a VD of Peter Meyar's 1997
documentary "Can't You Haar
the Wind Howl?" that axploras
the influence of Johnson's
unigque saongwriting, singing
and guitar playing, The owverall
sound quality is quite good and
the otherwordly detachment
in Johnson's voice as impres-
sivie as ever. The only unissued
tracks hare are two sides from
Samuel “Fat" Westmoreland,
The attractionis the packaging:
replicas of his 10-inch records
that play at 45 rpm and a book
of short essays from blues
historians instead of Eric Clap-
tan and Keith Richards, whosea
rates were featurad in tha 1990
set, The discs of blues raritias
feature tracks from Tommy
Johnson, the Light Crust Dough-
boys and others to amplify
Johnson's distinctiveness,
The docurnentary points out
the connection between
Johnson and Son House: too
bad that none of House's
recordings were included for
comparnson.—PG

LAHILEE
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Writers: various
Publishers: various
Colurmbia

Run the World (Girls) (3:56)
Preducers: Switch, Beyoncd, Shea

Queen B obviously wanted to throw fans a curveball
with the first single from her forthcoming LP, report-
edly due this summer. “Run the World (Girls)"” is a
complex but catchy track that's actually more remi-
niscent of M.LA. and Santigold (who have both
worked extensively with producer Switch) than Sasha
Fierce, The song combines a dancefloor-defying mili-
tary drumbeat, a sample from Switch's group Major
Lazer, an unconventional song structure and some
incongruously pretty, layvered melodics (which
Beyoncé co-wrote with the-Dream) that are basically
chanted but still employ B's full vocal range. The
lyrics, however, are just as female-empowering as
we've come to expect. There's much more to the song
than first meets the ear—it confuses on first listen but
coalesces beautifully with repeated plays.—.4

| ROCK.

INCUBUS

Adolescents (4:49)
Producer: Brendan CO'Brien
Writers: 5. Boyd, M. Einziger,
C. Kifmore, B, Kenney,

J Pasillas Il

Publishers: Sunglixeyora
Music (ASCAR)

Epie

Psychedealic guitar effects,
larger-than-life percussion,
dense song structures and
vocal phrases stretchad to
emotive catharsis all mean
ana thing: Incubus has offi-
cially returmned. While it's bean
five years since the California

alt-rock pioneers’ last full-
length, the full-blocded swirl
of “Adolescents” feels mora
like comfort food than nostal-
gia. Since its heady 2003 mas-
terstroke, "A Crow Left of the
Murder,” Incubus has been
combining sharp-as-nails
hooks with expansive arrange-
ments, aswell as touching on
evarything from prog to funk.
To that end, “Adclescents” is
a terrific welcome-back party,
refining all of the group's best
quirks into an easy-to-digest
five-minute package. “"Wa'ra
out of sight/Cut of mind,” va-
calist Brandon Boyd sings dur-

ing the explosive chorus, With
"Adolescents,” the first single
from forthcoming album
"If Mot Now, When?” Boyd
speaks the truth.—RR

R&B

SADE

Still in Love With You (4:25)
Producers: Sade Michse! Pela
Writer: 2 Lynott
Publishers: Bippin the
Friendly Ranger Music,
ASAUniversal-PolyGram
International Publishing
CASCAR)

Epic/Columibia

“Still in Love With You” has
made a splash on Billboard's
Hot R&B/Hip-Hop Songs
chart after being included as
cne of four previously un-
released tracks on Sade's
new bast-of compilation,
“"The Ultimate Collection.”
This acoustic approach to the
1974 song by Thin Lizzy gives
Sade's repertoire a distingt
freshness without losing the
veteran band's essence. The
blend of guitar, Rhodes piang,
bass and various percussive
instruments creates an inti-
mate atmosphere that leaves
plenty of sonic space for Sade
Adu to carry the melody
While the title of the track is
the only lire of the chorus, the
arrangerment and emaotion in

Verve Forecast/Verve

praiseworthy album.—JG

LEDISI

Pieces of Me (3:22)
Preducers: Chuck Harmany
. Kelly

Writers: C. Kelly C Harmon
L Young

Publishers: vanous

Grammy Award-nominated soul singer Ledisi continues ser-
enading listeners with her smooth voice on her latest single.
“Pieces of Me,” the title track of her upcoming album,
exhibits the singer's propensity for displaying her powerful
pipes while also highlighting her jazz roots. Ledisi offers
abstract pieces of her own life to the listener as she fervid-
Iy sings, "So when you look at my face/You gotta know that
I'm made/Of everything love and pain/These are the pleces
of me."” Musically, “Pleces of Me" offers a certain simplicity—
unfussy planc and slow but effective drums—that makes
Ledisl's blues-inspired tone all the more alluring. Her heart-
felt lyrics and keen vocals create a passionate ballad, and If
this single is any indication, Ledisi is sure to have another

BLAKE
SHELTON
Honey Bee (3:30)
Producer: Scott
Hendricks
Whriters: 8 Hayslip,
& Akins
Publishers: W&
Music/Melissa's
Mowrey Muse
FPublishing Get a
Load of This Music
[ASCAR)Y, EMI

Warner Music Nashwille

album, due July 12.—DEF

Blschwood Music/Rhettneck Muslc (BM|

“The Voice" coach Blake Shelton premiered this new tune live on the April 3 Academy
of Country Music Awards to enthusiastic response, and the song sold 138,000 digital sin-
gles its first week out, according to MNielsen SoundScan. Country radio has also quickly
embraced this upbeat cut, making it Shelton's highest-charting debut single at No. 31
and climbing 10 spots a week later on Billboard's Hot Country Songs chart. The lyrics
focus on a guy professing his love in terms any country girl can relate to, and the accom-
panying melody is so warm and breezy, the scent of honeysuckle is almost palpable.
Penned by Rhett Akins and Ben Hayslip (two-thirds of hit songwriting trio the Peach
Pickers), this single has a singalong charus, and Shelton dellvers an engaging perform-
ance that cozes laid-back charm. "Honey Bee” serves as an inviting preview to his new

her voice carry the song
through the refrain. Coming
off of last year's long-awaited

album “Soldier of Love,”
Sade's cover is ane of the
group's finest unreleased
treasuras —RG

 POP |

THE STEREOTYPES
Lego (3:41)

Producers: The Sterectypes
Writers: various

Publishers: various

Mot Msted

After earning production
credits on hits like Justin
Bieber's "Somebody to Love"
and Far*East Movement's
“Rocketeer” the Stereotypes
Jump from behind-the-scenes
maestras to pop-minded MCs
with new single "Lago.” The
track actually serves as a log-
ical follow-up to FarEast

Moverment's other hit, “Like a
G6" All cymbal rides and alien
blips, "Lego” boils down pop
miusic to its muscular core in
the verses and amps itself up
for the hook. If the trig's mi-
crophone work and club-can-
tric lyrics are understandably
wiobhly, the stellar production
buoys them and makes lines
like "Just friends, benefits/
Sterectypes, in this bitch”
somehow work. In fact, the
beat of “Lego” is so sizzling
that the listener is left to pon-
der what the Sterectypes
could achieve with stronger
Iyrical themes and a more de-
veloped personality. With
“Lega" in tow, these guys
could be a househald name
bafaore lang.—JL
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Blind Ambition

The Blind Boys Of Alabama’s First Country Project Draws
Willie Nelson, Vince Gill And More

Cn a high: Blind Boys BEN MOORE,
RICKY McKINNIE, BILLY BOWERS,
TRACY PIERCE, JIMMY CARTER
and JOEY WILLIAMS (from left)

During the course of their seven-decade ca-
reer, the Blind Boyvs of Alabama have logged
several noteworthy achievements; induction
into the Gospel Music Hall of Fame, five
Grammy Awards and performances before
three U.S. presidents,

However, one longtime dream still eluded
the group. That is, until the May 3 release of
“Take the High Road” {Saguaro Road Records),
the act's first country-gospel album.

“I'm a country music buff and always wanted
to do a country project,” original Blind Boy
[immy Carter says. That desire began taking
shape when the act performed “Down by the
Riverside” with country renegade singer/song-
writer Jamey [ohnson at the 2010 Alabama
Music Hall of Fame dinner.

“lamey iz from the old school, and s0am 1"
Carter savs, “We hit it off immediately. Then he
said, “You need to make a record, and [ need to
beonit'"”

Johnson, who partners with the siv-man group
an “Have Thine Own Way," co-produced “Take
the High Road” with Chris Goldamith. "It was
a nice coincidence,” sayas Goldsmith, who has
produced the Blind Boys since 2001, “We'd been
talking about wanting to do a country record tor
years and had been waiting for the right time.”

Mashwille musicians Kevin Grantt (Brad Pais-
ley) and Chad Cromwell (Neil Young) also col-
laborated with Johnson and Goldsmith to craft
the album's spirited blend of the Blind Boys'
signature gospel style with classic country on
various standards and original songs, To fur-
ther acquaint Carter with country music's her-
itage, Johnson took the singer on a tour of such
Mashville musical landmarks as Tootsie’s Or-
chid Lounge and the Station Inn.

“It helped open me up,” Carter says. “Since
I'd never done a countrv record before, 1 was
wondering how I was going to sound.”

Also joining the Blind Boys on additional
duets are Vince Gill, Willie Kelson, Lee Ann
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Womack, Hank Williams Jr. and the Oak
Ridge Boys,

“As far back as | can remember, | can place
the Blind Boys of Alabama in my musical mem-
ory bank,” says Oak Ridge Boy Duane Allen,
whose group guests on the album's title track
“1 lave their music, and 1 love their souls.”

Serviced initially to triple A and Americana
stations, “Take the High Road” now has alead
single in “T Saw the Light” featuring Hank Jr.
The track has also been serviced digitally to
gospel radio.

To promote both the single and album, the
Blind Boys are staging concerts at Nashville's
Belcourt Theater (May 4), Tipitina's in Kew
Orleans (May 5) and New York's City Winery
(May 10) with special guests including [ohn-
son and the Qak Ridge Boys, From there the
Blind Boys head to Wilmington, Del., to per-
form at the Non-COMMvention (May 19),
which will be simulcast on noncommercial
WXPN Philadelphia, which is the conference
haost, and NPR.com.

“We are connecting with thosze classic coun-
try fans that love roots music and songs,”
Saguaro Road senior VP of retail Mike Jason
says. “We are micro-marketing around every
Blind Boys tour date, tocusing on local and re-
gional TV, print, online and radio." Aiding the
promotional push; the Blind Boys” cameo in
Umiversal Pictures” amimated /live action film
“Hop” and daily inspirational messages, aka
“BR Wizdom,” on the group's Twitter page.,

Established in 1939 at the Alabama Institute
for the Negro Blind in Talladega—and still av-
eraging more than 150 concerts annually—the
Blind Bovs aren’t ready to kick back just yet
The group is alveady planning a fall trek with
Wickel Creelc's Sara Watkins as the opening act.
I love to get onstage and get that spark from
the crowd,” saye Carter, who joined the group
in 1944, “When vou love what vou do, it keeps
you motivated.”

LUCKY 13

Taylor Swift is having the lastlaugh on the brand
of critic she skewers in her latest Hot Country
Songs top 10, "Mean.”

Asthe song rises 12-9, Swift has reached the
list's top 10 with all 13 afher singles (excluding
holiday fare) promoted to country radio. She
joing Carrie Underwood as the only female
artists to begin their chart histories with as many
consecutive top 10s dating to the survey's 1944
launch. (Underwood scored her 13th top 10with
“Mama's Song," which peaked at Ko. 2 in Jan-
uary.] Prior to Swift and Underwood, Connie
Smith had held the record among women with
12 straight carcer-opening Hot Country Songs
top 10 singles (1964-68).

Swift's and Underwood's streaks are the best
among all artists since Tracy Lawrence arrived
with 19 consecutive top 10s [ 1991-97), However,
the two female stars are likely decades away
from breaking the chart's all-time out-of-the-
gate top 10 mark among all artists, Eddy Arnold
gent his first 58 single releases {including B-
gides) to the top 10 between 1945 and 1955,

Gary Trust

SWIFT STARTS

Since Hot Country Songs adopted Nielsen BDS-monitored airplay data in the Jan. 20, 1990,
issue, Taylor Swift and Carrie Underwood have completed the longest streaks of career-

“Mean” streak:
TAYLOR SWIFT

launching top 10 singles among women (and the fourth=-longest among all artists).

CONSECUTIVE CAREER-

OPENING TOP 10s ARTIST

19 Tracy Lawrence

17 Brooks & Dunn

15 Doug Stone

14 The Forester Sisters
13 Tavlor Swift

13 Carrie Underwood
13 Garth Brooks

12 Mark Chesnutt

n Wynonna

10 Highway 101

Building an army:
KERLI

YEARS
1991-97
1991-96

1890-95
1985-30
2006-1
2005-1
1989-92
1990-94
1992-96
1987-90

HARER KERLL DAVE FACTOR

ERFAGOUDRMO SWFT. J0SEPH ANTHOMNY
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Cinematic
Quest

A Tribe Called Quest Documentary

Rolls Out July 8

At the concluzion of “Beats,
Rhymes & Life: The Travels
of A Tribe Called Quest,” a
single sentence appears just
before the credits roll, It
reads; “A Tribe Called Quest,
inactive as recording artists
gince 199%, still owe Jive
Records an album.”

“That was a nudge,” docu
mentary director Michael Ra-
paport says, “They can’t go
back and re-create [1991
album] The Low End Theory,”
buit they should make another
song. Everybody loves nostal-
gia—that’s why there are doc-
umentaries and reveleases. A
Tribe Called Quest was so dif-
terent, so inclusive, Their
music made you feel good.”

Borrowing part of its title
from the revered trio's 1996
Mo, 1 R&B and pop album,
Sonv Pictures Classice’
“Beats, Rhymes & Life"
opens July 8 in Los Angeles
and New York. Rapaport will
algo hit the road with the film.
Currently scheduled to play
34 cities in a handful of
theaters at a time, the doci-
mentary will head to San
Francisco, Chicago and
Washington, D.C.. in its sec-
ond week before landing in

San Diega, Boston, Philadel-
phia, Minneapolis and At-
lanta beginning July 22. The
runwill end Aug, 12 whenthe
film premicres in 10 cities,
among them New Orleans,
Indianapaoliz and Pittshurgh.

Rapaport iz a first-time di-
rector with more than 20
years of acting credits, inchad-
ing the 1993 film "True

Hip-hop amb

HIFE

Ramance” and TV series
“Prigzon Break." He's also
been a Tribe fan since the
group's first recordings in
1989, Rapaport decided the
actwas worthy of a documen-
tary while watching it per-
form in 1998 at New York's
Tramps nightclub. In 2006,
while attending a reunion
show at Los Angeles’ Wiltern
Theater, he ultimately de-
cided he was the one to make
it, financing the project with
his own credit cards.

“There was no time to
wait,” he says,

Through performances
and tnterviews from the 2008
Rock the Bells festivals that
thev headlined, the four
members of A Tribe Called
Quest—0Q)-Tip, Phife Dawg,

DAWG (left) and G-TIP in concert
footage from the 2008 Rock the

Bells tour in Los Angeles.

Moon Child to be a Kerli fan,” Estonia na-
tive Kerli says. “You just have to make the
best of what you have and have compas-
sion for yourself and for others always.”

Her Moon Children movement also

Ali Shaheed Muhammad and
Jaroli—trace their some-
Himes rancoreis history from
the borough of Queens to the
group's formation in 1988
and the release of five albums
between 1990 and 1998,
Rapaport, who hails Tribe
as “the Relling Stones and
Led Zeppelin of first
peneration hip-hop,” says a
soundtrack is unlikely. In
fact, a few songs couldn’t be

used in the film as a result of

the procedures invelved in
clearing the multiple samples
used in Tribe songs,

After the film's Sundance
Film Festival screening in
Jamuary, Q-Tip gave off mixed
messages about the film, say-
ing he had problems with it
and that the group’s fans

MOON LANDING

While Lady Gaga courts her Little Mon-
sters, Island Def Jam's Kerli is busy nur-
turing her own community of followers
christened Moon Children. And with
them in tow, Kerli recently landed atop

shouldn't see it. Eventually,
he, Muhammad and Jaralbi
released a statement that
read, in part, “We hope that
the film's perspective con-
veys our love of hip-hop cul-
. We hope that it is
well-received.”

“The differences Tip had
came down to the fact that
he's an artist and a perfec-
tfionist who is alwavs in con-
trol,” Rapaport says. “He
was the leader of Trilbe. But

ture . .

I'm making the movie and
have to make the final deci-
sions. [f somebody made a
movie as interpersonal as
this about me, | don't know
that I'd be pleased with
someone else making the
decisions. But to me, it's a
love letter to the band.” =--

alburm has sold 67,000 copies, according
to Mielsen SoundScan.

Cnthe new set, Kerli again focuses on
the theme of struggle. "My response to
struggle on ‘Love |s Dead' was, 'Oh, it's

Pon

Billboard's Dance Club Songs chart with
herfirst No. 1single in the United States:
“army of Love.”

Initially established as a support sys-
tem for teenagers, Kerli's Moon Children
concept has since evelved into a creative
community centered on being the best
you can be. Its followers sport Kerli's sig-
nature moon marks: a row of three dots
on the face symbolizing integrity, love
and unity.

"You don't have to be a Kerli fan to be
a Moon Child and you don't have to be a

spawned Kerli's self-termed "bubble
Goth" style of music and fashion. Juxta-
posing fantasy and reality, bubble Goth is
all about self-expression and having fun.
“It"s about mixing together allthe flavors
that don't really go together,” Kerli says.
“It"s a fairy with a bullet belt, a Lolita with
a latex garter.”

“Army of Love" is the first track from
Kerli's sophomore sland Def Jam alburm.
The still-untitled set, slated for release in
surnmer or early fall, is the follow-up to
Kerli's 2008 debut, "Love |s Dead.” That

completely taking over everything,
Kerli says. "My response to struggle on
this new album is:"This is going to make
me beautiful.’ " She adds that the project
will be a fusion of pop, rave, dance and
darker concepts.

In the meantime, Moon Children and
others can expect more club records
and upcoming club appearances by
Kerli as Island Def Jam explores, as label
president/CO0 Steve Bartels says,
other “opportunities in all areas to allow
her to truly shine.” —Jdazmine Gray

NO GLITCH

Britich alt-rock act the Wombats are
bringing soime welcome spring sun-
shine to the United Kingdom’s flag-
ging indie scene.

The Liverpool band's sophomore
set, “This Modern Glitch™ (14th Floor/
Warner Music), entered the UK, al-
bums chart at No. 3 on May 1, marking
the group's highest bow. First-week
sales stood at 23,000, according to
the Official Charts Co. That's a solid
start for an alternative act in a year in
which home-grown guitar groups are
struggling to generate heat.

“We and the band were unsure
whether the fan base would still be
there, 5o this was a pleasant surprise,”
says Alex Gilbert, head of A&R at 14th
Floor \Warner Music UK. The Wam-
bats' 2007 debut, "The Wombats
Proudly Present. . . A Guide to Love,

Loss & Desperation,” has moved
302,000 units in the United Kingdom,
according to the QCC,

Gilbert credits the new album's
strong bow to support from national
top 40 network BBC Radio 1and com-
maercial alternative station XFM, as
well the band’s live following. He also
tays the prerelease decision to make
three album tracks available either as
singles or free downloads helped re-
engage the group's audience.

"Modern" also debuted at No. 2on
the Australian Recording Industry
Asgn, albums chart. Gilbert says that
album tracks “Tokyo (Vampires and
Wolves)" and “Techno Fan"™ are air-
play hits throughout Europe, and LS,
radio and college stations are rally-
ing behind the band, “Radio support
in America is picking up,” Gilbert says,
citing rock KROG Los Angeles as an
early supporter. “With [the success
of] Florence + the Machine arnd Muim-
ford & Sons, the timing feels good for
British bands on American radio.”

Released domestically April 26
through Bright Antenna/14th Floor
Records/ Warner, "This Modern Glitch”
debuts this week at No, 27 on Bill-
board's Top Heatseekers Albums
charts. The Wombats will play U.5.
dates inthe early summer and the fall,
but right now are finishing up an Aus-
tralian tour. European and festival
dates are also scheduled throughout
the summer, —Richard Smirke
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Indie shine: THE WOMBATS
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==Richard Mar returns to the
Adult Contemporary chart, as
"When You Loved Me" bows at
Mo, 28, The pop/rock singar’
songwriter last charted with the
Mo, 22-paaking "Ready to
2005, Marx has made 19
the AC survey since his arr
1387, tallying 13 top 105, including
four Mo, 1s: “Right H Waiting,"

"Keep Coming Back Hazard™
and “Maow and Forever,"”

==hAs Adele celebrates her first

Mo, 1 an Adult Top 40, wihere
"Ralling in the Deep™ riges 2-1,
bty obher songs Frad her
Billboard 200k asding albwm 21"
debut on airplay charts. "Rumoaur
Has It™ starts on Triple A (Ho. 26)
and her interpretation of the
Cure’s "Lovesong”™ enters Smooth
Jazz Songs (Mo.

JAlK SPEHLER

AR G

Hi

Adele’s Still Tops; StarKid Shines; RuPaul Returns

{(You Better Work)” debuted at No. 46
on the Dance Club Songs chart, on its

It's a sleepy post-Easter week on the
Billboard 200, as there isn't a single
delnat in the top 10—the first Hme that
haz happened since the Jan, 22 tally,
And, not a single album in the top 40
posts a sales gain.
Meanwhile, at No. 1
this week—again—is
Adele's "21," marking

OverThe
Counter

we first wrote about Starkid Produc-
tions, the musical theater troupe
launched by a bunch of University of
Michigan students, including future
“Glee” superstar {and Billboard's April
23 cover man) Darren
Criss. That's when Star-
Kid's cast recording to its
criginal show “Me and

its sixth nonconsecutive
week atop the tally
(124,000, down 19%,
according to Nielsen
SoundScan). It's just the
fifth album by a female
artistin the last 10 years
to earn as many weeks at No_ 1. Since
2001, the only other female solo al-
bums with six weeks in the penthouse
arc Morah Jones' “Feels Like Home,”
Susan Boyle's “| Dreamed a Dream”
and Taylor Swift's “Speak Kow™ and
"Fearless.” (Swift's latter album has
logged 11 weeks total at No. 1.)
Things showld brighten up nextweek,
once a bevy of new sets from Fleet
Foxes, Beastie Boys and Jennifer
Lopez reach the tally. But none of those
acts, nor any others—based on early in-
dications from industey prognostica-
tors—seems to be a threat to Adele
holding at No. 1 for a seventh frame.

STARKID SHIMES: It was alittle more
than a year ago (March 27, 2010) when

KEITH
CAULFIELD

My Dick” entered our
Top Cast Albums chart at
Nao. 11, becoming the
first student-produced
ghow to appear on a Bill-
board chart.

Fast-forward to this
week where StarKid returns with its
latest effort, “Starship,” bowing at
No. 1 on Cast Albuwms with € 000 sold
{all digitally).

The 5tarKid gang has also charted
with “A Very StarKid Album,"” which
peaked at Mo, 181n its second week on
Top Compilations on Aug. 14, 2010. As
for Crizz, he made hiz solo bow on the
charts on Aug. 7, 2010, when his
“Human” EP bowed at No. 30 on Heat-
seekers Albums.

‘TEEMAGE® BEATS 'BOYS": Katy
Perry's second album “Teenage
Diream” last week surpassed sales of
her 2008 debut, “One of the Boys.”
Eight months after itz release,
“Teenage” has moved 1.43 million cop-

ies, versis the 1.38 million that “Boys”
has sold.

CONDRAGULATIONS: RuPaul
sashays onto the Dance/Electronic
Albums chartat No, 11 with the diva's
latest studio effort, “Glamazon™ {2,000
copies, all digital), It's Bu's best sales
week since 1997

The allmim’s release on Monday, April
25, was timed to coincide with that
night's third-season finale of her suc-
cessful Logo TV reality competition
show, “RBulaul's Dwrag Race.” .-"';Ll;-_udillg
to Nielsen, it was Logo's highest-rated
telecast to date among men aged 18-49
and women aged 25-54, and drew
585,000 total viewers.

RuPaul first strutted onto the Bill-
board charts on Dec. 12, 1992, when

her best-known single “Supermaodel

Ivl a I-I( et Wat(:ll‘ A Weekly Mational Music Sales Report

Weekly Unit Sales Year-To-Date
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This Week 5,384,000 1,872,000
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{hamge -1.5% 16.5%
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way to a No. 2 peak.

‘RUMOURS" HAS IT: Fleetwood
Mac’s “ Rumours™ may re-enter the tally
nextweek, thanks to the power of Fox's
“Glee.” The TV zeriez dedicated itz en-
tire May 3 epizode to the 1977 No. 1
album. The cast performed six of the
set’s 11 songs, while a seventh album
track was heard in its original form as
background music. Early sales projec-
tions from industry sources suggest “Ru-
mours” could move around 20,000 in
the week ending May 8, which could
place it among the top 30 on the Bill-
board 200 next week.

CAUSE FOR CONCERMNT Noticeably
ahsent from the top 10 on Digital Songs
this week are two closely watched sin-
gles from two artists with highly an-
ticipated albums on the way. First is
Lady Gaga's "Judas,” which descends
&-19in its third week on the chart with
&1.000 (down 48%8). “Tudas™ is the sec

and offering from Gaga's third studio
release, “Born This Way,” due May 23,
Secondly, Beyoncé's “Hun the World
(Girls)” slips 23-39 with 47,000 [down
39%) in its second week on the tally.
[t's the lead single from B's fourth (and
currently untitled) solo album, ex-
pected later this year. s

Year-To-Date Album

25,312,000 OVERALL UNIT SALES Sales EY Store Type
26690000  Mbums 103,709,000 101,875,000 -1.8% at willilicii: bl "
535  Digital Tratks 400043000 438348000  96% 9
i —
71 ARR.000 Shoee Singles 686,000 934,000 36.2% m a T
e M 504,438,000 541,157,000  7.3%
i Mlburms wTEK* 143,713,300 145709800  lex 40
n I||_:I'_I.'..|I.|1c e bent slbum seles (TIRAS with K treck dosenl oeds sepiva bent
....... } '-'|"".
30
DIGITAL TRACKS SALES
o 400.0 million | o3
8.3 milllan 20
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immediately
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at Ha, B,
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the iTunes shore
where it was priced
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juamp in downloads,
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abaut Ehe pricing
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the week,
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band's 12-year-old
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Perry's “Califarnia Gurks," featuring Snoop Dogg, on the July 17,
20W, survey.
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with the highest weekly plays tatals im the chart's andhives,
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second Capital Reconds album, “Teenage Dveam”; “Finework™ ranks
bhird {11,857, lam. 2¥), — —
follawed by the litle cut
(10,541, 0t 16, 20000,

“EL" concumentiy
becomes Pemy's first
Ko. 1 on Rinythmic (see
page 44) and is the
Greatest Gainer on Adult
Top 40 (10-6) for &
fouth consecutive weaek,
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KATY PERRY JOINS POP GROUP

Eaty Perry tops the BRhythimic chart for the first time as
the Kanye West-assisted “ET.” jumps 4-1 in its ninth
week (3,200 spins, up 8%, according to Nielsen BDNS).
The move makes her only the third core female pop artist
to reach the summit in the chart’s history, Christina
Aguilera’s “Genie in a Bottle” spent 10weeks atop the list
in 1999, and her “What a Girl Wants” resided there for
four weeks in 2000, PInk's “Most Girls” reached the top
in the Oct, 14, 2000, issue, while both ladies are credited
with 2001z five-week ruler “Lady Marmalade” alongside
Lil Kim and Mya. Perry’s three previous hits all made it
to the top 10: "California Gurls,” featuring Snoop Dogg (No. 4); "Teenage Dream” {No. 9); and
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WAYNE’S WORLD, CHARTING TIME

With Lil Wayne featured on debuts from both Birdman (“1 Get
Money,” No. 70} and Jennifer Lopez (*I'm Into You,” No. 81), the
prolific New Orleans MC has 11 tracks on Hot REB/Hip-Hop
Songs this week, Only three other artists have posted 11 concurrent
songe on the list in a week: Drake (who did so four times), Gueci
Mang (three times] and T-Pain {once), Lil Wayne is the sole artist to
beat that mark with 13 and 12 songs simultaneously during two
weeks in 2008, —Rauly Ramirez
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Carrie Underwand claims her second Mo. 1 Richey Dillard Ramds his bigges! Mielsen

on Christian Digital Songs (viewable at SoundScan week (7,000 copies), his highest
billoaed kizcharts), as “How Great Thou debuk vet and his best rank in 18 years as
At (Live From the Grand Dle Opry)™ sells “Heep Living™ draws Hal Shot Debed
19,000 downlpads falowing a perfarmance applauze at Ho. 3 on Gospel Albams. His
on “Girls Night Out: Superstar Wamen of prior best sabes sum was 3,000 coples of
Coemtry™ (kpril 12, (BS). “The Tth Episode: Live in Taramlo™ in 2007,
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~arm in
.. bilin gual singer Aaron

s am audence favorlbe

‘1

The: biggest hit af the mighl was headliner the Célia Cruz All Skars, who
1 with carrying on the music and rhiythms of Calia Cr
sccording ight's DU Ever Michalas said he

until the end of their st because he wanted ta hear their sownd

g e
Disa/Fonovisa president Gustave Lepez {|eft) picks up Disa's Regional
Mexican Airplay labal of the vear award from SBillboard's Leila Cobo

THE
BILLBEOARD BASH

Entertainment and Sony Mo
ept the lab
Farmm If Ads

Surrcundied by the Orbitz ladies and their samples of Strawberry Remis
are Wrigley assistant marketing manager of LS. multicultural marketing
Jose Welasco {second from left), m:\-nl-'_'.r director of WS mutbicuhural
rmarketing Juan Carles Davila {center and o marketing managers of
LS. multicuttural marketing E.nmarr.'ln Meza (second from "|-:_:]h""

Eventus promotions manager
Sam Duqun leaurvges while
ng the great mix of
- and guests

-

Abel Ullan, winnar of Tims
Fama cantest, performead at

will be used in Time Warner's La

Billbaard raanaging direclor

for Latin Gene Smith g
sarmpling of Oribit gum

farniar Cable's Alcanza la

I1:-. and music

BM | director of Latin rmusic
Parfiria Pina (left) gets
cozy with rising star
Franclsca Valenzuela

mn

Aotists Carbos Law (=Mt and
Pedre Dabdeub of Huapango-
pap band LML pos =
WP of Latin writer/publishe
relations Delia Orjuela during
the BMI Showcase

W h‘i@”f‘l

Il.:l:gil'g:l. in thiz State Farm VIR lownge are (fr left) the Marketing
Aurrn director of engagement Jaime Vazquez, account superdsar Kim
Clark and senior account director Erin Wasson, State Farm social media
analysl Hc-llﬂa ﬂcu:l avd spoodgarship coardinalor Ballee O°Brén.

1

Sany Music bir president Ruben Leywa (left) pcks up €

his I.rl-.-url = four awards, Sony won Haot | .-1" Songs, Lakin F

Latin Pop Albums and Tropecal Alburms lakssl of the vear, Baside him
is Billboard Latin charts director Rauly Ramirez

)

Billboard executive director of content and programming for Latin
music and entertainm

Lisa Ryan Howard (s nd fi )

Mugic: Lalima,/Machede prosic | W.':d!&r I-Cu-lm |,I| II i] .1||r1 Inirversal viP
of Latin artists marketing Angel Hamlnshr '. niversa ‘-'L,-'S-": L
Entartainrment a = i =

ncluding Top Latin Allour ] 1 = 5:I|

won for Tropical Airplay and Latin Rhythm ».lr.-ul.-'lj label prizes
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BILLBOARD LATIN
MUSIC CONFERENCE

The 201 Billboard Latin Music Conference, presented by State Farm in association with ATAT, ' i
returned to Miami's Eden Roc Renaissance with a bang, drawing record attendance and assembling
an unprecedented roster of A-list acts. Mever has a single Latin music event featured this much
star power, with Mana, Don Omar, Camila, Gloria Trevi, Luis Fonsi and others onstage in intimate
panel sessions open to attendees. The conference also presented the inaugural Marketing
Exchange, hosted by Telemundo and mun2, and Billboard's first Marketing Awards. This was in
addition to showcases and performances by nearly 50 new and up-and-coming artists and, of
course, the annual Billboard Bash. PHOTOS: ARNGOLD TURNER/A. TURNER ARCHIVES

The centerpiecs of tha Labim Music Conference was the Suparstar Q&0 with the
rmernbars of ican rock band Mana, who spoke two days before selling out
thwpe June shows al Los Angeles’ Staples Center. From et Billboard pubdisher
Lisa Ryan Howard, editorial director Bill Werde and executive drector of
content and prograrmeming for Latin music and entertainment Lella Cobo; Mana's
Fher Olvera, Juan Callerss, Alex Gonzalez and Sergia Vallin, Warner Music
Latina W& of marketing Gabrigla Martinez; and Mana manager Angelo Medina

DIDOGI

LATINMUSIC

From left: Donate Peveds, Luls Fonsl, Jorge
Villamizar and Aventura's Lenny and Max present
an intirmabe loak inta their dpariling during the

Mana drurmer Alex Gonzalez (left) and
guitarst Sergio Vallin sign copies of their
March 12 Billboard dower.

Billboard's annual regional Mexican panel was a wverltable who's who of the
genre, with discussions ranging from the popularity of narcocorridos to the
rising importance af the nternet. “You can play things on the Interoet that
are not for sale elsewhere,” manager/indie [abel cwner Edmundo Mendieta
=aid. "Wia've givan so much importance to radic, but for my business, the
Internet k= key” The panel was sponsored by promatiaon companty Morgan
Renee Live and moderated by Univision personality Raul Brindis From
= Additional photos leelt: Margan Renee Live president/CEC Randy Carrillo; Brindis, Fernanda
_hz anline this week at " Camache, producer and manager of La Arrolladora 2anda el Limon; Viva
hillbaard hiz. " Entertainment president Ivan Famandez; Billboard's Leila Caba: Mendieta
To submit your photos ard Musivisa/Universal artist Roberto Tapda.

for consideration, please
send images to

backbheat /s billboard.com

Since Arbitron introduced its Portable People Meter ratings
system in 2007, radia programimae s have struggled ta makes
sense of [t data. On the pansl "Make PPM Yaur BFE” It was
clear they're still fesling the pinch, From left Hillbqar-fl
associate editar of Lalindpoecial features Justing Aguila, who
moderated; Summa Marketing & Entertamment senior director
Gabriel Buitrago, C25 Radio PDAP of Spanish prograrmenming
Plo Ferro, Roberte Darvin Garcla, 'WHYM-AM Hartford,
Conn, PDOWMMNW Boston assistant music director; LP
Marketing & Promations director Davld LaPalnte; and Riviera
Broadcast Group programming VP Bobby Rames

- MORE THAN 1.5 MILLION DIGITAL
& MOBILE DOWNLOADS WORLDWIDE

'Y
Y

Aftar appearing on the "My Big Vast Social Media’ panel on April 26, Don Gmar (left) was
presented with plaques fram his label, Machete Music, cormmarmarating 1.5 million dowmlaads af
album “Don Omar Presents Meet the Oprhans.” including downloads of hits “Canea Kueduro®
ancl “Taboo™ Hir o received BM| certificates honaring the broadcast perfonmancs af faur af
his hits, including "Danza udura” Celebrating with Gmar is his manager, Adam

The producers of Lollapsioozs Chile,
Latus Producciones’ Sebastian de la
Barra (laft) and Maximiliano del Rio
{righty, Nank Billlboard en Espariol

managng editor Judy Cantor-MNavas.

i
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dilboa

The members af Mana sit before a packed howse durng thelr Superstar QA
with Billboard's Leila Cobe. From left: drummer Alex Gonzalez, lead singser
Fher Olvera, Cobo, bassist Juan Calleras and guitarist Sergio Vallin,

The panel "What Happened to the U5 Latin Music Industry@"
asked that very questian, and the tapic was discussed by top
executives in vanous fields. From keft: IFPI Latin America
regional director Raul D Vazquez, who moderated; Somy/ATY
Music Publishing sentar WP fior Labin Aumerica and U.S. Latin
Jorge Mejia; Sony Music Latin senior VP of commercial and
ol Gulllermo Page, Andoerson Merchandisers seniar V2 of
_atin purchasing, sales and marketing for music, movies and
boaks Julio Vega, and 540 goneral director Roberto
Cantaral Zuechl.

: Bd a 3 Wiesbern Linion
n_ B..u ! annaunced the winner
W l 3 B of its “Lowe i Any
- 5 5 : ol " K - Languadqe” campaign
| \ } ST — , which featured Daddy
; - Yankee and was [he
biggest user-generated
music contest launched
by Ehe campany,
generating more than
200,000 vigils ba ks
website, according to
Juan Pablo Valdes. W
of general market,
African American,
Higpanic segments and
integrated marketing
communications, Yankee
' % ; . atbemded the conference
Digital ventures were a constant theme of discussion at the I | 1 to give victor Alex
conferance. From left, in the green room, superstar Don Omar Mancada hiz 210,000
chatted with Billboard publisher Llsa Ryan Howard and Muzicol award far his winning
CEC Michel Poignant. Poignant. who sponsored the ensuing ' e F video and song. Pictured
digital pane], presented his new rmusic website, Muzicol, which - holding the check are
allows acts to sell their music in different formats and throwgh 31 Ll Tl {from left) Valdes,
assarted netwarks, . . ! Mancada and Yankes.
t 1

£ atst  LATINMUSIC

w WARD]

L

4

She sang, she shauted, she told jokes, she

got on her knees. Mexican star Gloria HAlL The members of Camila—Pablo, Mario Luis Fonsi gets bombarded by his adoring
Trevi—pictured here with Univergal Musgic Diommm ancd Sama (Troem el —lake a ¥ F. E Billbcard lan club, inclading '.F:-r:n:i:lr'ihip.-"
Latino/Machete GM Luis Estrada—was a rmament to make their mark on Blllboard r business developrment manager Cebele

force of nature at her Q&A during the swag before taking the stage for their . Marguez (left) and executive director of
conference, il In~depth Q&A. operations for events Michele Jacangelo Kalser.

MAY 14, 20M W Lbilllboard biz




Telermundo and mun hosted Billboard's first-aver marketing exchange on April 26. Don Browne, presidant of
Telerrurdo Cormmunications Growup, was the host of that evening's marketing awards, whene be spake of the
growing Hispanic populaticn and purchasing power. Ficturad at the reception, from left Howard Appelbaum,

JCu428 1 L7740 COMP EUCBOA28 | me poys - [t it mihGderoar il e e et S

@.8& SUITE 1 G L) 2.00 TAX O.
(L7 ¢4 STATE FARM PRESENTA

Hrﬁ al"m_é'- 1l

" "PRENI0S BILLBOARDE™N
ffjjj- DE LA SI IN
A DE R HUNDD
1640 E NTER AT um.
Y-

U APR 28°2011 7:00PH °

Billboaard Latin Music Awardds show producer Tony Mojena takes RKM & Ken-Y colebrate “vo Se)” their callabaration
a wall-deserved break backstage at Miami's BankUnited Center — with piznist Arthur Hanlen (center), backstage at
fellowing the end of the live telecast on Telemundo. Mojena has ’ e aewarcls. The track can be found an RKM &
produced the awards pragram far 10 wears. Aen-v"s sy abum, 'F orever”

BILLBOARD LATIN
MUSIC AWAR

& | : /] o , .
The Blliboard Latin Mu ente pik 3"
Telemundo twork i
1 i C . 1 - b d d T L
T ' de 3 a 5 i W f
{ i glesias, who tor C 1

Farm

Carmlla,
shom eamed three awards Frarm left: Telemundoe Communications Group executive WP af digilal
. 0%: & AR, IER ARCHVES redia and emerging business Peter Blacker (eft) and VP of integrated
Pitbull and T-Pain, who gave are of the most bugred-shoul perflonmances scdulians ard digilal moedia Borja Perez (right) Nank actress Cristing
at the awards show, were locking Miami chic on the red carpet. Urgel, co-star of blockbuster soap “La Reina del Sur”

Additional photos

.l:"z online this week at

billboard.biz.

submit your photas

g

to
backbeat= blliboard.com.

Two-time winners Banda el Recodo
make their red carpet appearance.
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Congratulations
& Thank You

to all speakers,
sponsors, performers
& attendees!
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Billbearal L!VE SUNDAY MAY 22 8|7c abe

2011 Featuring: Black Eyed Peas * Taio Cruz * Cee Lo Green  Lady Antehellum

MUSIB AWAHDS Jennlferlupez'Nlckl_MIna] Pi'tbull thapna-l{eﬂh Ur})an

And Many More...With a Special Presentation to Beyonce

AT THE MGM GRAND GARDEN ARENA

Tickets available at all locations, ticketmaster.com, mgmgrand.com, or charge by phone at 800.745.3000.

* g/ BCBGMAXAZRIAGROUP MGM G!Rm\; b

CHEVROLET =% mgmgiand e
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