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a palpable buzz fills the air, like
the excitement of your first sold-out
show. Big things are always unfolding
at Allegro Media Group. For 30 years,
our wide range of distribution channels
and financial stability have made
us one of North America’s premier
independent distributors. Today, we
are successfully tackling the challenges
of our ever-changing industry and
seeking out every opportunity. Our
passion, dedication and commitment
to quality ensure your audio and video
products are met with anticipation.
Experience our momentum.

— DIVISIONS ——
Allegro
Allegro Video
Allegro Classical
NAIL
NewSound
Music Design
Allegro Digital
Softland International
Allegro Entertainment Canada

= SERVICES —
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THE
LATEST
EWS

FROM

>>>GAGA,
EMINEM TO
PERFORM AT
GRAMMYS

Lady Gaga, Eminem,
Arcade Fire, Miranda
Lambert, Cee Lo
Green and Katy Perry
will perform at the
2011 Grammy Awards
on Feb. 13. It will be
the second
consecutive year that
Eminem and Gaga
perform on the live
telecast, while Arcade
Fire and Lambert will
make their Grammy
debuts as performers.
Other performers are
likely to be announced
in the coming weeks.

>>>SONY
PLANT
SHUTTERING
LAYS OFF 300
Sony DADC
announced the
closure of its Pitman,
N.J.,CD
manufacturing plant.
About 300 employees
will be laid off by
March 31; another 50
or so could be
transferred to nearby
jobs with Sony. A
representative says
the closure is due to
“challenges facing the
physical media
industry.” The facility
opened in1960 to
produce vinyl records.
Last year, Sony moved
its DVD production
from the plant to
Indiana and laid off
160 employees.

>>>CEO OF
NEDERLANDER
STEPPING
DOWN
Nederlander Concerts
CEO Adam Friedman
will exit the company
on Jan. 21 after
serving in that
capacity since 2006 in
what he describes as
“avery amicable
parting.” Nederlander
Concerts COO Alex
Hodges is expected to
take on day-to-day
responsibilities of
running the company.
Billboard Boxscore
ranked Nederlander
as the world’s 16th-
highest-grossing
concert promotion
company in 2010.

Reporting by Monica
Herrera, Ray Waddell
and the Associated
Press.

SOUNDSCAN 2010

GOT WHEELS

[b][e]jf:1Ml EBY ANTONY BRUNO

DASHBOARD CONFESSIONAL

Car Companies,
Stereo Makers Roll
Out New Ways To
Stream Music
Behind The Wheel

At long last, the digital music
revolution is beginning to es
tablish a meaningful presence
in the automobile.

The back-to-back Interna-
tional Consumer Electronics
Show in early January and the
North American International
Auto Show in Detroit crystal
lized this point with a flurry of
new products and services de-
signed to bring new forms of
music entertainment into what

car manufacturers are calling
“the cockpit.”

“We want to link the way we
drive to the way we live,” Audi
chairman Rupert Stadler said
during his keynote at CES. “We
are learning what it's like to be
areally fast computer.”

To do so, carmakers are
adding new high-tech commu-
nications systems to provide ad-
vanced navigation and safety
features, as well as “infotain-
ment” services like news, search
and music. Such efforts have co
incided with greater interest
among Web radio services like
Pandora and Slacker to establish
a beachhead in the automotive
market (Billboard, Nov. 6, 2010).

Until now, the only dashboard
multimedia systern worth men-
tioning in terms of music was
Ford's SYNC, which included ac-
cess to Pandora. This year, Toy-
ota introduced the Entune
system with access to Pandora
and Clear Channel'siheartradio
apps. Hyundai's Blue Link serv-
ice now adds access to Pandora

in the new Veloster model, and

ILLUSTRATION BY JOHN HERSEY

RETURN TO SENDER

BMW's iDrive includes a cus-
tom interface to Pandora, which
will be available on the entire
MINT line by March.

Audi may not be far behind.
Stadler said at CES that the
company plans to develop in-
car infotainment and multime-
dia services that will aggregate
a number of third-party apps
that presumably will include at
least Pandora, if not other
music services.

Meanwhile, manufacturers
of factory-installed car audio
components are busy adding
digital music to their lineup of
services. Visteon is an early sup-
porter of digital music, incorpo-

rating Pandora into its products
two years ago, Slacker last year
and MOG, its first on-demand
music service, in 2011,

In the aftermarket car stereo
market, Pioneer, Sony and oth-
ers are ramping up their sup-
port for not enly Pandora but
also iheartradio, iTunes and
even Zune. Today, 28 car
stereos are now optimized for
Pandora, up from just two last
year. Pioneer alone has nine
Pandora-optimized stereos,
starting at $150. Last year, the
company had only two that
started at $1,000.

Incorporating digital music
services into cars has been a slow

Lax
Vs

TAP TAP REMIT

and frustrating process that's
primarily been hampered by

concerns with safety and con-
nectivity. Connecting a smart
phone to a car stereo through an

auxiliary jack or Bluetooth con-
nection is an easy workaround.
Butit still requires drivers to fid
dle with their phone—a poten-
tial safety hazard. To fully
integrate music services in the
automobile, car and stereo man-
ufacturers must overhaul the
user interface of services like
Pandora, iheartradio or MOG to
fit the needs of a driver.

THE THUNDER ROLLS

Few car stereos feature touch
screens, so functions like skip-
ping songs or giving a song a
“thumbs up” or “thumbs down”
must be tied to specific buttons

—in some cases custom-built,

u
either on the dashboard or

steering wheel. Voice control

technology would solve many
safety and interface problems,
but only Ford's SYNC offers
this feature.

“It's not easy atall,” Pioneer
senior manager of national
training Harry Kroll says. “It
takes a significant period of
time to build those things.”

Digital music companies are
trying to make it easier for them
and other consumer electronic
manufacturers to do so by cre-
aling programs designed to give
developers all the tools needed
to integrate their services.

As for connectivity, the ad-
vent of the smart phone pretty
much solved that problem,
which in turn has done more
to kick-start the in-car digital
music market than any other
factor. “Smart phones shortcut
the whole process,” Pandora
founder/chief strategy officer
Tim Westergren says.

To spark greater efforts by au-
torakers and audio companies
to integrate digital entertain-

ment services into vehicles, such
services need to build an audi-
ence to make it all worthwhile,
That explains why early efforts
in this area have focused on Pan-
dora, which claims more than
75 million U.5. users.

“When we thoughtaboutcars,”
Westergren says, “we didn't think
it would go this fast.” e

bi MOBILE: For 24/7 news and analysis on your cell phone
0 & or mobile device, go to mobile.billboard.biz.
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Mixed Tidings

Digital Track Sales Eke Out Gain In 2010
As Album Sales Extend Their Slide

Total U.S. music sales fell by a slightly wider margin in 2010 than
the previous year, amid slowing sales growth in digital albums
and tracks.

While that's hardly unexpected, the year did yield a few sur-
prises. Stronger-than-expected digital track sales in the fourth
quarter helped avert the first-ever annual decline in full-year track
sales. Catalog album sales suffered a steeper percentage decline
than those of current albums for the first time in five years. And
rap albums finished the year with a modest sales gain from the
prior year, the only genre to manage that feat.

During the 52 weeks ended Jan. 2, combined sales of al-
bums and track-equivalent albums (or TEA, where 10 tracks
equal one album) fell 9.5% to 443.4 million units from 489.8
million units in 2009, when they dropped by 8.5%, according
to Nielsen SoundScan.

Through the first three quarters of 2010, digital music sales
appeared on the verge of overtaking physical sales for the full year,
which would have represented a watershed eventin the evolution
ofthe U.S. recorded-music market. During the nine months ended

Oct. 3, physical album sales accounted for 51.8% of album and
TEA sales, while digital albums and TEA made up 48.2%, accord-
ing to SoundScan. But thanks to a seasonal uptick in CD sales in
the fourth quarter, physical alburn sales finished 2010 with 53.4%
of sales.

The top-selling album of the year was Eminem’s “Recovery,”
which sold 3.4 million units, while the top-selling digital song
was Katy Perry's “California Gurls,” which sold 4.4 million units
last year, according to SoundScan.

Digital track sales through the first three quarters were down
by 0.7%, raising concerns that they would post an annual decline
for the first time in the digital era. But a strong performance in
the fourth quarter, when track sales rose 5.9% to 311.2 million
from 267.4 million a year earlier, enabled the full-year sales tally
to inch up 1% to 1.17 billion, from 1.16 billion in 2009.

Five digital songs each topped sales of 4 million units in 2010,
versus four in 2009, while another seven songs scanned more
than 3 million each, versus three in the previous year. But 2010
produced only 86 million-selling digital songs, three fewer than
in the prior year. In another worrisome sign about the nearly static
track-download market, 2010’s largest single-weel sales tally for
all digital tracks—44 million units in the week ended Dec. 26—

fell short of the prior year's best weekly sales
total of 44.8 million units in the week ended
Dec. 27, 2009.

Album sales without TEA fell 12.8% to
326.2 million units in 2010 from 373.9 mil-
lion units in the prior year, when sales fell
by 12.7%. Of the 2010 album total, CD sales
fell 19.7% to 237 million from 294.9 mil-
lion, falling by nearly 20% for the fourth
year in a row. Digital album sales rose 13%
to 86.3 million from 76.4 million in 2009,
accounting for 26.5% of all U.S. album sales
last year, up from 20.4% in 2009, according
to SoundScan.

Album sales continued to decline, hurt by
downloading at unauthorized peer-to-peer net-
works and shrinking shelf space at fewer brick-
and-mortar retail outlets, For the year, only 13
albums managed to scan more than 1 million
units, with the best-selling title being Eminem's
“Recovery” at 3.4 million units scanned. That
represents anew low in the SoundScan era, and
is even worse than 2009, when 22 albums scanned "
1 million units apiece.

Reversing a five-year trend, sales of current al-
bums fell by a narrower margin than those of cata- 1
log titles. Sales of current albums—titles released %y
within the last 18 months or older titles that stay in
the top half of the Billboard 200 or are active at

&

}'..
A Snapshot Of U.S. Music Sales Trends During The 52 Weeks Ended Jan. 2, According To Data From Nielsen SoundScan
350M
MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND TEA
(TRACK-EQUIVALENT ALBUM) SALES
Universal Music Group, the largest major in the United States, and EMI, the smallest major,
_ both gained market share in 2010, while Warner Music Group and Sony Music Entertainment
300M % Y suffered share declines. Indie share excludes major-owned indie distributors.
2009 2010
/ 8.8%
/ EMI
250M |
12.2%
INDIES
SALES OF MAJOR FORMATS OVER TIME
200M|  Breakout titles in the fourth quarter helped digital track sales avert their first 20.3%
yearly decline since the advent of the digital download market. Meanwhile, WHMG
CD sales fell by nearly 20% for the fourth year in a row, while growth in digital
album sales slowed to 13% from 16.1% in the prior year.
150M
ALBUMS PLUS TEA SOLD BY DISTRIBUTOR
Thanks in part to brisk sales of hit albums by Lady Antebellum, Katy Perry and Keith Urban,
100M EMI posted the smallest unit-sales decline among the majors.
150.5M
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(D SALES
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radio—fell 10.8% in 2010 to 187.3 million units from 209.9 mil-
lion units in the prior year. Meanwhile, sales of catalog albums—
titles more than 18 months old that don't meet any of the other
current-title qualifications—dropped 15.3% to 138.9 million from
163.9 million in 2009.

Helping boost current album sales was a surprisingly strong
showing by rap, which was the only genre to post an increase in
album sales in 2010. After suffering five consecutive years of sales

that declined at a faster pace than the broader market, rap album
sales rose 3% in 2010 to 27.3 million units, up from 26.4 million
units in the prior year, according to SoundScan.

Along with the market-leading sales of Eminem’s “Recovery,
other big sellers in the genre include Drake's “Thank Me Later”
(1.3 million), Kanye West's “My Beautiful Dark Twisted Fantasy”
(882,000), Nicki Minaj's “Pink Friday” (852,000) and Lil Wayne's
“Rebirth” (710,000) and “I Am Not a Human Being” (664,000},
according to SoundScan.

Butit's all still a far cry from the genre’s performance a decade
earlier, when rap album sales totaled 107 million units in 2000
and accounted for 13.6% of overall album sales. Even with robust
sales, rap finished 2010 with 8.3% of all U.S. album sales.

Country also had a respectable 2010, with album sales falling
5.2% to 43.7 million units from 2009’s total of 46.1 million
units, All other major genres posted sales drops equal to, or
worse than, the decline in overall album sales. Christian /gospel
sales declined 13% to 24.2 million units, down from 27.8 mil-
lion, while rock, the largest genre tracked by SoundScan, saw
album sales drop 16% to 103.7 million units, from 124.2 mil-
lion in the prior year. Despite strong rap sales, R&B/hip-hop
suffered a similar decline to nearly 57.9 million units, down
17% from 69.9 million, dragged down by an alarming 30%
plunge in R&B album sales to 30.5 million in 2010, from the
43.3 million scanned in 2009, according to SoundScan.

Changes in consumer buying patterns and retail strategies,
as well as SoundScan’s recategorization of some stores, en-
abled nontraditional merchants to finish the year as the top
music retail sector for the first time. Nontraditional mer-

chants—which include digital download stores, online CD re-
tailers, concert venues, mail-order outlets and nontraditional
brick-and-mortar stores like Starbucks—posted an 8.2% gain
in album sales to 118.3 million units, accounting for 36.3% of
all U.S. album sales. The category displaced mass merchants,
like Walmart and Target, which suffered a nearly 20% decline
in sales to 107.7 million units.

Chain retailers suffered the steepest drop in sales, postinga
30.6% drop to 73.8 million units. This was largely due to store
closures at chains like Trans World Entertainment, shrinking
shelf space for music at Best Buy and Borders, and SoundScan’s
recategorization of some chains like Newbury Comics and
Gallery of Sound as indie stores. Partly as a result of that re-
alignment, the indie sector posted a 10.6% gain as album sales
totaled 26.2 million.

There were only limited shifts in market share among distrib-
utors. Universal Music Group remained on top, capturinga 31.4%
share of album and TEA sales, up from 30.7% in 2009. Sony Music
Entertainment finished second with 27.3%, down slightly from
28%. Warner Music Group came in third at 19.8%, down from
20.3%, while EMI finished fourth with 9.6%, up from 8.8%. The
indie sector, which excludes major-label-owned indie distributors,
collectively garnered 11.6%, down from 12.2% in the prior year.

A caveat to these figures: Due toan extra week in SoundScan’s
2009 calendar, all year-on-year comparisons between full-vear
2009 and 2010 exclude the first sales week of 2009 to preserve a
52-week comparison. wes

For more analysis of 2010 SoundScan sales data, see page 41.

y ALBUM SALES BY STORETYPE

Nontraditional merchants, which include digital stores, represented the largest music sales
channel for the first time in 2010. Chain retailers, like Trans World Entertainment and Best
Buy, suffered the steepest sales decline, partly due to the recategorization of some chain
stores as independents.

ALBUM SALES BY GENRE

Among the major genres, country turned in the best performance, as album sales slipped
5.2%, outperforming the 12.8% decline in the overall market. Christian/gospel posted the
second-smallest sales drop, nearly matching the broader market with a 12.9% fall. A 3% sales
gain for rap albums helped limit the drop in R&B/hip-hop album sales.

134.5M 124.2M
106.4M
q ' 461M
16.5M
NONTRADITIONAL MASS MERCHANTS CHAIN INDEPENDENT ROCK R&B/HIP-HOP COUNTRY  CHRISTIAN/GOSPEL LATIN

CD ALBUM SALES BY GENRE
While Latin suffered the worst percentage decline, plunging 27% from the prior year,
it only narrowly beat that of the much larger genre of rock, which saw sales tumble 25%,

or 22,9 million units.
91.3M

DIGITAL ALBUM SALES BY GENRE

Rap, a subset of R&B/hip-hop, posted the biggest gain of all genres, surging 42% from the
prior year. (Digital album sales accounted for 24,9% of total sales for Eminem’s “Recovery,” the
top-selling album of 2010.) Latin digital album sales jumped 30.8%, although they still failed to
pass 1million units in annual sales. Country also had a strong showing, posting a 29.6% gain.

411M
24.2M
15.8M
5.0M
.Ea - -ﬁ% 0.7M
ROCK R&B/HIP-HOP COUNTRY CHRISTIAN/GOSPEL LATIN ROCK R&B/HIP-HOP COUNTRY CHRISTIAN/GOSPEL LATIN

CHART SOURCE: Nielsen SoundScan JANUARY 22, 2011 | www.billboard.biz | 9
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Girl’s world: ALYSSA

RUBINO will spotlight an

anti-bullying campaign X

on her upcoming tour. 4

Alyssa’s
Arrival

Canadian Tween

SONGWRITERS AND
PRODUCERS

/
. J

Aims For Pop Stardom

tthe age 0of 12, Canadian singer
Alyssa Rubino is primed to be-
come the next tween pop star
to invade mainstream radio.

With the support of a team of
accomplished producers—including her father,
producer/songwriter Danny Rubino—the young
singer has independently released a pair of in-
fectious songs and is prepping her debutalbum,
“Every Girl's World,” for release later this year.

“Working on the album was fun, because |
got to collaborate on a lot of the songs [and] it
was fun working with my two producers,” Ru-
bino says of her father and Trust Chen Pow,
who form the production duo One. “They made
it easy, and the songs are so lovable.”

One of those songs, “Keep On Dancing,” has
been serviced to pop radio, while remixes are
going to dance/club outlets. The track this week

10 | BILLBOARD | JANUARY 22, 20M

is bubbling under Billboard's Dance Club Sengs
chartand promises to position Rubino as a ris-
ing star ata young age.

“With the interest and demand for younger-
demo artists like Justin Bieber, Willow Smith
and Miranda Cosgrove, ‘Keep On Dancing’ by
Alyssa Rubino is another fun, uptempo song
that should be well-received by programmers
looking to connect to this audience,” says
Vince Pellegrino, publisher at Street Infor-
mation Network, which is providing market-
ing and promotion support for the single.

At a very young age, Rubino would accom-
pany her father, a member of Canadian dance-
pop group 2AM, to recording sessions. At the
age of 5, she began taking vocal lessons and
studying music. By age 10 she started making
her own recordings.

“She was developing, and slowly we started

experimenting in the studio and she started
feeling more comfortable,” her father says.
“One summer, she [said], ‘Let's go in the stu-

dio and start working on something.

Rubino spent the next year-and-a-half

recording at her father's studio in Toronto's
Lakeshore district with the young singer and
her producers handling most of the songwrit-
ing while occasionally bringing in outside
help. Elvis Burrows and Ashton Knowles pro-
vided additional production work, while Jay
Reid, Amir Cuyler and Corey Jarell all had
writing input. Eddie Galan, best-known for
producing songs on the “High School Musi-
cal”and "Hannah Montana” soundtracks, has
signed on to work with Rubino and help com-
plete her debut album.

Rubino’s first single, “Wave Your
Hands,” was digitally released through

Billeoord .,
ON

Amazon and iTunes last August, and
the singer performed the track in front
of an estimated 10,000
people at Toronto's an-
nual Youth Day festival
last summer. The size of
the crowd didn't faze her.
“Going onstage is actu-
ally comfortable, because
you're putting so much
passion into it and you're
sharing your song with
the world,” Rubino says.

After “Wave Your Hands"
was posted on Rubino's
Myspace page and official
website, her team shifted
its focus to the energetic
“Keep On Dancing,” which
will be digitally released Feb. 1 through
Amazon and iTunes. Remixes have been
produced by Mike Rizzo “Funk Genera-
tion,” Jamie ]. Sanchez and the production
teams of Wideboys and Cut More.

“Danny and [ collaborated very closely
in reviewing the album, and we thought
that ‘Keep On Dancing’ was not only a great
top 40 hit, but definitely lent itself to get-
ting dance remixes done,” says project
manager Rizzo, who oversaw the produc-
tion of the remixes.

Danny Rubino says that his independ-
ent label, First Entertainment Group, is
releasing his daughter’s first album, al-
though he says that she has received major-
label interest and that their team is “seeing
our options.”

Atthis point, he says that working with-
out a major has allowed Alyssa's career to
receive the type of attention it deserves.

“We have a great team in place and we
can do this job, if not a better job than what
[the major labels| are doing,” Danny Ru-
binosays. “At the sarme point, we can bring

itto another level if we feel we need to geta big
machine involved.”

Before “Every Girl's World” is released in ei-
ther spring or summer, Rubino says that his
daughter hopes to make TV morning show ap-
pearances and work with Disney Radio while
focusing on major U.S. markets. The singer
will also hone her stage skills with a high school
tour that's part of an anti-bullying campaign,
a cause she sees as crucial.

“It's important because a lot of kids are get-
ting hurt,” says Alyssa, who has also performed
for Walmart's Walk for Miracles fund-raiser for
the Children's Miracle Network hospitals.
“Everyone has a personality and people have to
appreciate each other for who they are.” ...

See more about Alyssa Rubino at
billboard.com/alyssa.

com
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Drivers Wanted

The Fader Fort Cements New Partnerships

With Fiat, Myspace

Most of the Fader Fort attendees at last fall’s
CMJ Music Marathon in New York probably
didn't even notice the difference.

Buzz bands still took the stage and free
drinks still flowed. But an astute observer would
have caught the change on the event’s ban-
ners—for the first time in nine years, the shows
weren't presented as the “Levi's Fader Fort.”

The CMJ shows went off without a present-
ing sponsor after Levi's and the Fader decided
to part ways following South by Southwest
(SXSW) last year.

“We had a great relationship with Levi’s, and
they helped us build something really special,”
Fader Media executive VP/group publisher
Andy Cohen says.

Now the Fader Fort is preparing to launch
two new partherships at SXSW in March—with
car company Fiat as presenting sponsor and
with Myspace, which will provide a live video
stream of the entire event.

The Fader first worked with Fiat in Decem-
ber when they co-hosted a party at Art Basel
Miami Beach, an annual contemporary art ex-
hibition. Cohen says a Fiat representative called
him a week later asking whether the Fader Fort
was looking for new sponsors, Fiat is particu-
larly interested in launching the event in dif-
ferent markets, although Cohen says SXSW
and CMJ will remain tentpole parties.

The 2011 SXSW showcase will be held at the
same location on East Fifth Street in Austin as
in previous years and will still feature a mix of
buzzed-about indie talent with some big
names thrown in. Cohen says the event will
have a stronger Web and mobile presence than
it has had in the past. “We’re going to focus
on building out the website and keeping it up-
dated year-round,” he says.

In addition, Myspace will stream all four days
of Fader Fort performances on its site. Accord-
ing to Myspace head of marketing Sam Wick,
the site had wanted to partner with the Fader
Fort for some time, but this was the first year
they were able to make it happen.

“It will be a little like what we did with the

Matador 21st-anniversary event last year,” he
says. “We streamed all three days online and
we had 3.5 million streams over the course of
the event. We also have a variety of different
distribution partners, such as Rolling Stone
and Spin and AOL, to share the content. We'll
also be capturing additional content and work-
ing to integrate promotions across all of our
platforms. And we will be streaming to mobile
phones and iPads, too.”

For Fiat, the Fader Fort is a chance to reach
ayoung, hip audience—a group it thinks is cru-
cial to the company’s relaunch in the United
States. Fiats haven't been sold stateside since
1984, but that's about to change. Under a deal
brokered by the Obama administration in
20089, the Italian automaker acquired a 20%
stake in Chrysler—which it increased this
month to 25%—that gave it operational control
over the troubled U.5. carmaker.

Later this year, Chrysler is expected to begin
producing engines for the new Fiat 500, which
will be assembled in Mexico and is expected to
hit the U.S. market in the fall. Fiat's sponsor-
ship of the Fader Fort is part of its efforts to
build consumer awareness about the 500, a
stylish mini car with a sticker price starting at
$15,000 that it expects will appeal to young
car buyers.

“Fader provides us with a direct mainline to
our consumetr,” says Laura Soave, head of Fiat
Brand MNorth America. “It’s a perfect activa-
tion and a perfect venue,”

Fiat is also looking to create connections
and partnerships with other creative outlets,
Soave says. “We are interested in working with
the fashion world, the food world, design and
architecture,” she says. “We think that what
youth are really looking for is a platform for
creative expression.”

Cohen adds that no matter who the spon-
sor is, the focus of the Fort always has been,
and will continue to be, the music. “We will
still be the ones doing the booking,” he says.
“And we have all sorts of amazing things in
the works.” s

Potential car buyers: Fader Fort attendees at South by Southwest in 2010.
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Whoa,
Nelly

Appeals Court Ruling
Against Universal In Promo
CD Case Will Have Limited
Impact

When the U.S. Court of Appeals for the Ninth
Circuitissued its Jan. 4 opinion in UMG Record-
ings v. Troy Augusto, some media outlets
promptly concluded that reselling promotional
copies of CDs was suddenly, and uncondition-
ally, fair game.

“Appeals court holds that promo CDs can be
resold,” blared the headline from the Los An-
geles Times. “Appeals court upholds first sale
doctrine for promo CDs,” chimed in Ars Tech-
nica. “EFF wins landmark ruling freeing promo
CDs for resale,” boasted a press release from
the Electronic Frontier Foundation, the bane
of copyright owners everywhere.

Not so fast.

First, some background. Augusto buys promo
copies of CDs, music-related
press kits and similar items at
record stores and on eBay, then
resells them through the auction
site. At issue in the case were his
sale of eight Universal promo
CDs for releases like Nelly Fur-
tado’s “Loose,” the Killers’
“Sam’s Town” and Hinder’s “Ex-
treme Behavior.”

To Augusto, it'sa good business:
Dig up desirable items, buy low and sell high.
But to Universal Music Group, it’s copyright in-
fringement: selling copies of its recordings in
violation of its exclusive right to distribute them
under Section 106(3) of the Copyright Act.

So Universal sued. The case boiled down to
whether Augusto’s actions were protected by a
different section of the Copyright Act, Section
109, also known as the “first-sale doctrine.” This
doctrine limits the copyright owner’s distribu-
tion right by providing that once a legitimate
sale or giftof a particular copyrighted item (like
a CD) has occurred, the new owner can do just
about anything he wants with it: Sell it, give it
away, use it as a Frisbee, even toss it in the
garbage. (He can’t, however, copy it.) The doc-
trine permits libraries to lend books and con-
sumers to sell used CDs or DVDs, all without
the permission of the copyright owner.

But Universal argued thatitnever sold, or gave
away, promo CDs. Rather, it says itmerely licensed
them, with prohibitions on use and resale meant

Used CD bargains:
NELLY FURTADO (left)
and THE KILLERS

to defeat first sale. To this end, when it sent out
promo CDs to radio stations and music journal-
ists, it was careful to always label them with such
language as “Promotional Use Only—Not for
Sale” or lengthier notices claiming that the CD
was the property of the label and that resale or
transfer of possession could be punishable under
federal and state laws.

But neither the District Court nor the Ninth
Circuit bought it. Notices by themselves can't
create a valid license, the court ruled, and in-
discriminately sending out CDs without keep-
ing track of them sounds a lot more like a gift
than an ongoing licensing relationship.

Sois all lost for the labels? Not quite. The
court only ruled on the specific way that Uni-
versal handled the practice. But there are other
ways that labels could distribute promo CDs
without fear that they’ll be resold. For instance,
they could get recipients to sign a contract say-
ing something to the effect of, “T agree that
Record Label X will send me CDs pursuant to
alicense, which [ will use for promotional pur-
poses only and will not resell or otherwise trans-
fer to anyone else. When [ am finished with
such CDs, I will either destroy them or return
them to Record Label X.”

Yes, it's a bit of a hassle for
everyone involved. Butifaradio
station signed such an agree-
ment, the label could be fairly
confident thatit could pursue any
resales as copyright violations.

And in the digital world—the
means by which both retail and
promo copies of songs are in-
creasingly distributed—the first-
sale doctrine is rarely an issue,
both because the file transfers are explicitly
pursuant to license and they involve making
an additional copy, an act outside the scope of
first sale.

So yes, Augusto won his case and can keep
selling old promo CDs. But as Universal and
other labels adjust to new legal and technolog-
ical realities, don't expect to see the emergence
of a vast new market for promo CDs, at least
for new music releases. Label attorneys know
how to draft license agreements, and the grow-
ing use of digital delivery platforms means the
days of promo CDs are numbered. e

Ben Sheffner is an attorney for NBC Universal

Television Group, which is 20% owned by

Vivendi, the parent of Universal Music Group.

He is the author of the Copyrights & Campaigns

blog (copyrightsandcampaigns.blogspot.com).
For 24/7 legal news

and analysis, see

b billboard.biz/legal.

FADERFORT: DOROTHY HONG; FURTADD: ALBERTD E. RODRIGUEZ/GETTY IMAGES, THE KILLERS: TOREY MUNDKOWSKY
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Buy tunes: Scenes from Tap Tap Revenge 4, which enables players to make in-app purchases of songs for use in the game.

This Year’s Model

Freemium Concept Takes Root In Mobile

The major labels appear to
have rejected the “freemium”
business model adopted by
Spotify, where basic service
is free and ad-supported but
users pay for extras. But
they’re quickly embracing a
mobile version of the same
multitiered concept.

A recent Juniper Research
report anticipates that mo-
bile game revenue will exceed
$11 billion worldwide by
2015, nearly double last
year's total of $6 billion. But
the kicker is that, by 2013, the
research firm expects most
of that revenue will come
from in-app purchases,
rather than separate sales of
the game themselves. In
other words, games will be
free, and developers will in-
stead charge for add-ons like
new content and more ad-
vanced levels.

Sound familiar? Such fore-
casts have persuaded labels
to rethink their approach to
both mobile apps as a prod-
uct and freemium as a busi-
ness model. “Users paying 99
cents multiple times for in-
game cornmerce is opening
up new models,” Sony Music
VP of new products and serv-

ices Matt Kozlov says.
When mobile apps first hit
the scene, developers had two
choices: charge for the app or
offer it for free. Some tried
playing both sides of the
street, by giving away a “lite”
version of an
app with lim-
ited features,
then charging

for the more
robust one.
Others tried

(and still try) to
insert advertis-
ing into free
apps asaway to
monetize them,

But in-app sales are
quickly emerging as the go-
to model, mainly given the
impressive revenue that such
micro-transactions are gen-
erating. Research firm Dis-
timo estimated in October
that while only 1.3% of free
apps offer in-app sales, they
make up a disproportionate
30% of all app-store revenue,
Distimo also calculated that
6% of free music apps and
2% of paid music apps in the
United States featured in-
app sales.

So far, this remains an

INSTANT VINTAGE

Games

iPhone-specific industry.
Android apps still lack an in-
app sales feature, which will
probably change soon. But until
it does, the iPhone app mar-
ket will remain the only av-
enue open to developers and
content owners
interested in
exploring the
freemium model.

Meanwhile,
games like Tap
Tap Revenge 4,
from Disney
Mobile's Tapu-
lous unit, are
already demon-
strating the model's viability.
The mobile music rhythm
game, which comes free with
a handful of songs included,
skyrocketed to 25,000 down-
loads an hour after it was re-
leased just before Christmas
2010. Users can also pur-
chase new tracks for 99 cents,
and so far they have pur-
chased more than 25 million
song downloads.

Other mobile music games
with in-app sales include
Rock Band Mobile, Guitar
Hero Mobile and I Am T-
Pain. But applying micro-
transaction lessons to music
apps will significantly shake
up the category.

To date, artist apps

bile game app called Pinball
Rocks: Slayer, which features
music by the thrash metal
band. Future artist-branded
versions of Pinball Rocks
may feature in-app upgrades
like karaoke games or the
ability to remix an artist’s
song, Kozlov says.

“You'll see us layering paid
experiences on top of free-to-
consumer applications,” he
says. “The artist gets a great
app users want, and we can
also monetize that through
premium experiences.”

App developers are just as
excited. Mobile Roadie is de-
veloping a credit system to
make it easier for artists to
create updates to their apps,
available only to users who
pay for them. The company
is also developing a virtual
merch store.

“A good app should pro-
vide multiple ways for fans
to participate and to pur-
chase,” Mobile Roadie CEO
Michael Schneider says. “I
don’t think there's a reason
for a paid app anymore. It's
like charging someone to go
into a mall.”

This change in thinking
follows an evolution already
taking place in online social
games. A recent Parks Asso-
ciates report finds that 19%

MSPOT RELEASES
GOOGLE TV APP
Music locker service mSpot
continues to expand its
reach to more devices, with
its new Google TV app
aimed at providing access
through your TV. The com-
pany’s cloud music service
lets users store 2 GB of
songs at no charge inan on-
line music locker, from
which they can stream
songs to any device with an
mSpot app. (For $4 per
month, the storage limit is
raised to 40 GB.) The serv-
ice can already be accessed
through iPhone and An-
droid smart phones. The
launch of mSpot's Google
TV app also includes the
ability to rent streaming
movies for $3-$4 each from
Paramount, Universal and
other studios.

EXFM RELEASES
BLOG DISCOVERY
ENGINE

Exfm, a streaming music ex-
tension for Google’s Chrome
browser, has launched a
music blog discovery engine
called BlogFinder. After us-
ers enter their Last.fm ID
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(which is required to use
BlogFinder), the service an-
alyzes music selections in
their Last.fm account using
technology from the Echo
Nest to create a list of rec-
ommended blogs. The com-
pany hopes to integrate with
other music services in the
future. Exfm, which originally
launched last year as Exten-
sion.fm, allows users to play
MP3 files hosted on websites
and blogs to create stream-
able custom playlists.

SOUNDCLOUD
PARTNERS WITH
AUDIBLE MAGIC
Online audio distribution
platform SoundCloud has
partnered with Audio Magic
to give artists who use
SoundCloud more control
over how consumers can ac-
cess their content. Using Au-
dible Magic’s digital media
identification and copyright
tracking services, artists, la-
bels and other music profes-
sionals who have uploaded
music to SoundCloud can
wield greater control over
how their work is used and
by whom. SoundCloud saysit
has more than 2 million users.
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JUST THE WAY YOU ARE
BRUNG MARS

RAISE YOUR GLASS
PINE

Pink lifts herself one notch for the third
week in a row, this time to a new peak of
MNo. 9. “Raise Your Glass,” at No. 1this week
on Adult Top 40, is her second top 10
ringtone, following “So What" in late 2008.

DON'T YOU WANNA STAY
JASON ALDEAN WITH KELLY CLARKSON
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eighth-inch headphone jack with adjustable vol- like Kozlov plan to add ~ 35% in 2009 to 28% last year.

: : : ! ) : Ee e 20 10 WERWHOWER
ume. The Meteor Mic can be used for portable more premium fea-  Freemium, it seems, is gain- KESHA
audio recordings, podcasts, Skype and online tures that fans will  ing ground as the model of [ FLDEYOUNG

chat programs. the future. .
Samson’s Meteor Mic will be available in

April for $99.
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Workin’ On A Full House

Nashville Arena Copes With Setup Challenges
For Garth Brooks’ Sold-Out Benefit Shows

Garth Brooks’ nine December sellouts in Nashville were a
testament to Brooks' continued drawing power, as well as
huge—if welcome—Ilogistical challenges for the staff at the
Bridgestone Arena.

Brooks' run drew 147,528 fans to the downtown venue and
grossed slightly more than $4 million (at $25 per ticket plus
VIP packages), propelling the arena to the busiest month in
its 14-year history, with 334,917 patrons spinning the turnstiles.
The arena says that tally soared past its previous monthly high
of 248,600 guests in March 2001, when the venue hosted the
Southeastern Conference’s men's collegiate basketball tour-
nament for the first time.

Setting up Brooks’ stand was a massive undertaking. Nine
performances squeezed into a week—with a National Hockey
League game between the Nashville Predators and the Los
Angeles Kings included in the mix—entailed Brooks play-
ing two shows each on three different nights.

Double plays were relatively common decades ago, but
they're now mostly relegated to bar bands and casino gigs. For
the Bridgestone Arena staff, the daunting schedule looked like
this:a Brooks double on Dec. 16, a single on Dec. 17, the NHL
game on Dec. 18, then Brooks singles on Dec.
19 and 20 and doubles on Dec. 21 and 22. The
final pair was followed the next evening by a
Predators-Ottawa Senators game.

“It was a huge challenge,” arena VP of book-
ings Brock Jones says. “Butwe had a solid plan
and our guys did a great job.”

The doubles, obviously, were the toughest
part. With the help of the Metro Nashville Po-
lice Department, a row of bicycle racks bisected
the arena’s expansive concourse so that fans
leaving the early show didn't spill into those lined up for the
later concert. Even so, the crowds on Fifth Avenue and Lower
Broadway in front of the arena were like none ever seen be-
fore. “Itlooked like Mardi Gras,” Jones says.

After a show ended on one of the doubles nights, Jones says
the arena bowl cleared outin about nine minutes. The fastest
the entire arena emptied of fans was 29 minutes; the slowest,
33. Between shows, the cleaning crew gave the building a
quick once-over, and “Garth basically went on with the sec-
ond show about an hour and five minutes after the first show
ended,” Jones says.

Turnovers from concerts to hockey were no piece of cake
either. But Bridgestone’s adjacent rehearsal hall came in handy
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as astaging and storage area. This was a full-on Brooks show,
with the singer pulling his "90s arena staging “out of the barn,”
according to Jones. Load-in—that is, unloading the gear and
setting up the stage set—took place during the four days be-
fore the run, and the arena staff flipped from ice to floor seat-
ing between hockey and Brooks. With the cooperation of the
Predators and the NHL, the staff left the concert production
mother grid hanging from the arena’s overhead steel grid
throughout the week.

The run was a benefit for victims of the May 2010 flood in
Nashville, and “every dime went to the Community Founda-
tion of Middle Tennessee,” Jones says. “Garth personally paid
for all of his musicians, all of his production, all of the stage-
hands, all of my bills. He literally wrote a check for all of that.
Everybody cut slack. There was no rent. We got our labor bills
covered and that was it.”

The Bridgestone’s record-breaking December included big
crowds for tobyMac/Skillet, Michael Bublé, Trans-Siber-
ian Orchestra, Usher and Zac Brown Band. As for what
Brooks did, “nobody else can do that kind of run,” Jones says.
“It's probably never going to happen again.”

BUBLE UPDATE: Michael Bublé is an inter-
national touring superstar and one of the
biggest artist development stories of the decade.
In Billboard’s Year in Music issue (Dec. 18),
Bublé finished 11th among the top tours of the
year, according to grosses reported to Billboard
Boxscore, But 21 dates ofhis sold-out Furopean
arena tour weren't reported by press time. If
the shows performed before our Nov. 9 cutoff
date had been included in the year-end tally, the
Canadian crooner’s total gross would have topped $81 mil-
lion, lifting Bublé five places to No. 6 among the top 25 tours
for the year. Bublé's total gross for 2010, including his North
American shows in December, reached about $92 million.
Thanks to Creative Artists Agency music division head Rob
Light for drawing this to our attention and to Carl Leighton-
Pope, managing director of the Leighton-Pope Organisation,
Bublé’s European agent, for supplying the numbers. CAA
and LPO represent Bublé in the United States and Europe,
respectively. Bublé is managed by Bruce Allen. e

For 24/7 touring news and analysis, see
. billboard.biz/touring.

Billeoard

PUBLISHER
LISA RYAN HOWARD

EDITORIAL DIRECTOR
BILL WERDE
EDITORIAL
EDITOR: DANYEL SMITH 2124
BILLBOARD.BIZ EDITOR: Jem
DEPUTY EDITOR: Louis Hau
SPECIAL FEATURES EDITOR: Thom Duffy
MUSIC EDITOR: Cortney Harding 21

EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leila Coba (M am )

EXECUTIVE DIRECTOR OF CONTENT AN

305-361-F

o
PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT: Ray Waddell (Mashiie) 615-430044)

EXECUTIVE DIRECTOR OF CONTENT AND
PROGRAMMING FOR DIGITAL/MOBILE: Antony Bruno (L
SENICR CORRESPONDI : Ed Christman (Publishir
Gail Mitchell (R&E) 32 285

SENICR EDITORIAL ANALYST: Glenn Peoplas
CORRESPONDENT: Mitchell Peters
INTERMATIOMAL: Lars Brandle
COPY CHIEF: Chris Woods
COPY EDITOR: Christa Titus
ASSOCIATE EDITOR, SPECIAL FEATURES: Evie Nagy 212-453-4200
EDITORIAL ASSISTANT: Elizabeth Hurst 717-29.
CONTRIBUTORS: Larry Blumenfeld, Paul Helne, Jullana
Price, Tom Roland, Paul Sexton, Ben Sheffner, Mikael Wood

{Germmany’)

Kerrl Mason, h Evans

BILLECARD.COM
EDITOR: M. TYE COMER 17-423-4176
MANAGING EDITOR: JESSICA LETKEMANN
MEWS EDITOR: Monlca Herrera 217
ASSOCIATE EDITOR: Mariel Concepcion -
MULTIMEDIA COORDINATOR: Lisa Binkert 21
EDITORIAL ASSISTANTS: Jason Lipshutz 712

2 Jillian Mapes 717-493-4170
DESIGN & PHOTOGRAPHY

CREATIVE DIRECTOR: ANDREW HORTOM 212-295-4186

PHOTO EDITOR: Amelia SENIOR Greg

ART DIRECTOR: Rachel Been J17-493-4172

CHARTS & RESEARCH
DIRECTOR OF CHARTS: SILVIO PIETROLUONGO
ASSOCIATE DIRECTOR OF CHARTS/RETAIL: Keith Caulfield
ASSOCIATE DIRECTOR OF CHAWS.I’RADID Gary Trust

g5, Mainstraam

CHART PRODUCTION MANAGER:
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis
BILLBOARD RESEARCH MANAGER: Gordon Murray 272-45%.

DIGITAL
GENERAL MANAGER: GEORGE WHITE
MANAGER, SOCIAL MARKETING: Julie Booth
MANAGER, AD OPS: Paul Vikan
WEB AMALYTICS MANAGER: Michael Kelly

ADVERTISING SALES
VICE PRESIDENT, SALES/ASSOCIATE PUBLISHER: JEREMY LEVINE 2 £
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner 212-423-4198
DIRECTOR, BUSINESS DEVELOPMENT & EAST COAST SALES, PRINT: Christopher Robbins 21
EXECUTIVE DIRECTOR - INTEGRATED SALES: John B. Paterson 2124334195
EAST COAST SALES DIRECTORS, DIGITAL: Antonio Amato 212-45%
DIRECTOR, SPECIAL FEATURES & WEST COAST SALES: Aki Kaneko 3
MIDWEST SALES DIRECTOR, DIGITAL: Alana Schiifke 3
WEST COAST SALES DIRECTOR, DIGITAL: Casey Dennehy
MNASHVILLE: Lee Ann Photoglo 515-375-7931 (L,
ADVERTISING DIRECTOR DETROIT: Kathy Vargo
ADVERTISING DIRECTOR EUROPE/LLK.
ACCOUNT MANAGER: Alexandra Hartz ©
INSIDE SALES/CLASSIFIEDS: Jeff Serrette
MANAGING DIRECTOR/LATIN: Gene Smith
LATIN AMERICA/MIAMI: Marcia Olival
ASIA-PACIFIC/AUSTRALIA:
JAPAMN: Aki Kaneko 3075-
MANAGER OF SALES ANALYTICS: Mirna Gomez
EXECUTIVE ASSISTANT/ADVERTISING COORDINATO Pmr Lodola 212
DIGITAL SALES ASSOCIATES: Eric Silverstein, Josh J. Bennett

4191

MAR
SENIOR MARKETING DIRECTOR: LILA GERSON :
EVENT MARKETING MANAGER: Nicole Carbone
MARKETING MANAGER: Kerrl Bergman 212-455-4040
MARKETING DESIGN MANAGER: Kim Grasing
CIRCULATION
DIRECTOR, CIRCULATION: NEIL EISENBERG
SUBSCRIPTIONS: B00-652

{LLS. Toll Free) 847-558-7531 (nternational) or nbb@ome

LICENSING, EVENTS & REPRINTS
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO
ASSOCIATE DIRECTOR, EVENT REGISTRATION SALES & MARKETING: Lisa Kastner 212
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez 2124534193
SPECIAL EVENTS DIRECTOR: Margaret O'Shea
SPECIAL EVENTS MAMNAGER: Lisa DiAntonio
EVENT CLIENT SERVICES MANAGER: Courtney Marks
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll 2124934110
MANAGER, INTERNATIONAL LICENSING & SALES: hngallne Biesheuvel
MAGAZINE REPRINTS: Rosie Hassell 5 o

PRODUCTION
PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings
ASSOCIATE PRODUCTION MANAGER: Redger Leonard
GRAPHIC PRODUCTION ARTIST: Gene Willlams

OPERATIONS
GROUP FINANCIAL DIRECTOR: BARBARA GRIENINGER
PERMISSIONS COORDINATOR: Dana Parra 212-433-4112

BILLBOARD OFFICES
LOS ANGELES:
Bl L

Fax: 305-361

PROMETH EUS

loba meagl

CHIEF EXECUTIVE OFFICER: Richard D. Beckman
Primalla Chang: CHIEF OPERATING OFFICER; Howard Appelbaum: PRESIDENT, BUSINESS DEVEL-
OPMENT; Gautum Guliani: CHIEF TECHNOLOGY OFFICER; Dana Miller: SENIOR VICE PRESIDENT,
CREATIVE SERVICES; Joshua Engroff: SENIOR VICE PRESIDENT, ONLINE; Doug Bachefis: VICE
PRESIDENT, MARKETING; Madeline Krakowsky: VICE PRESIDENT, CIRCULATION; Meghan Milkewski:
CORPORATE PRODUCTION DIRECTOR; Richard Tang: VICE PRESIDENT, FINANCE,; Jody Blanford:
CONTROLLER; Anne Doyle: VICE PRESIDENT, HUMAN RESOURCES Andrew Min: VICE PRESIDENT,
LICENSING; Ellssa Lumley: EXECUTIVE DIRECTOR CORPORATE COMMUNICATIONS

CHAIRMAN: James A. Finkelstein

71 Steven Sottile 212-493-4202

4934026

TERRY WYATT



Faux’ B615-783-28%1. E-mail: bob.allan@billboard com. For research and pricing, call Boo Allen. FOR MORE BOXSCORES, GO TO BILLBDARD.BIZ.

Copyright 2011 Promathaus Global Media LLC, Boxscores should be submitted to Bob Allen in Nashville Phone: 615-793-0466.

ey BOXSCORE Concert Grosses

GROSS/ ﬁRTlST(S) Attendance

TICKET PRICE(S)  Venue, Dai Capacily Promoter

ELAPLR: OB NIGHT OF THE PROMS: GRACE JONES, JOHN FOGERTY & OTHERS

(£2,955,880) : :
Sportpaleis, Antwerp, Belgium, 111,242
$SEE7/83492 Ot 32:23, 26-30, Nov. 4-7 115914 nine shows  PSE Belalum

$2,772,040 WWN)\HcT YT

(£2027.445)
$116.92/854 69 hrof'?u_lell . Antwerp, Belgium, 3\:‘311 o TToaNation

$2, 56?364 USHER, TREY SONGZ, MIGUEL

FI2A50/48850/ M dison Square Garden, 29,462 Atlanta Worldwide Touring/Concerts West/
$49.50/62950  New York, Dec. 13-14 two sellouts AEG Live ’

EEENEDEN MICHAEL BUBLE

KLt GelreDome, Arnh -
FH96E/5380  Netherlands, Oct 38 2SS Mojo Concerts

$1,865,020 W1 el

(€£1,320652)
§i7593/ge077 | pporipalels, Antwerp, Belglum, il Greenhouse Talent

$1761,540
SIS0/b468  bor o g o A0 s Rimos € sues

$1,701,270 JONAS BROTHERS

aggz-?ﬁ;;gﬁ} Estadio do Caninde, S30 Paulo, 9,831 TAF-Time For Fun

ROGER WATERS
Sprint Center, Kansas City, Mo.,
Oct. 30

$1,253,051
$199/$55 1,458 Live Nation

$1,253,050 DAVE MATTHEWS BAND, PUNCH BROTHERS

Wells Fargo Cent 16,851
$85/575/840 W Center 1&43 Live Nation

$1,235,545 USHER, TREY SONGZ, MIGUEL
g;gségmaﬂw American Alriines Atena, Miami, 12,092 Atlanta Worldwide Touring/Concerts West/

$1,226,629
$126/886/$49,50/
2950

31,201 311
F129/585/54

USHER, TREY SONGZ, MIGUEL

Verizon Center, Washington, y Enterprizes, Atlanta Worldwide
D.C., Dec. 17 sellaut Taunngﬂ?oncerts West/AEG Live

USHER, TREY SONGZ, MIGUEL

FIa50 Philips Arena, Atlanta, Dec. 5 ‘4 H itEIaGﬂLt’am\!\'orldwide Touring/Concerts West/

$1,175,933 USHER, TREY SONGZ, MIGUEL

($199593 Canadian) Atlanta Worldwide Touring/Concerts West,
$12240/50801  Bell Centre, Montreal, Nov. 30 15,260 SLILR Nt T Gt st

$1,161,300
$60

Mullins Center, Amherst, Mass.,
Oct. 23-24

19,355

Live Nation
two sellouts

$1,149,560 KINGS OF LEON

(£668,065)
§72m4/s050  Sportpalels, Antwerp, Belglum,

$1142, 535
$128/588/45.40.
2950

$1,113,210
($1125951 Ausa

16,878 i
e Live Nation

USHER, TREY SONGZ, MIGUEL

Brud-emlal Center, Newark, N.J., AlElml?v:\forldwide Touring/Concerts West/

seflout
NO SLEEP TIL SYDNEY: MEGADETH, NOFX, DESCENDENTS & OTHERS

e
§148.30/5156.39  Hordemn Pavilion, Sydney, Dec. 18 8597 Blue Murder Touring, Totem

L EReE R USHER, TREY SONGZ, MIGUEL

$I25/$85/54725/ " o cacle Arena, Oakland, Calit, 15,613 Atlanta Worldwide Touring/Concerts West/
Mow. 12 sellout AEG Live

ST

<] | Allstate A . Rosemont, 11, 12,82 i
$95/§75/$4950  Allstate Arena mant, 12,826 Jam Productions

EALTERCETE USHER, TREY SONGZ, MIGUEL

H125/385/54950/ T |ictate Arena, Rosemant, lll, 13,811 Atlanta Worldwide Touring,/Concerts West/
Dec. 3 seflaut AEG Liva

PSS TRANS-SIBERIAN ORCHESTRA

$50/64750/ Wells Fargo Cent 22,44 ;
$26.50/522 Philadely 25&230 '/_-',_thth:um shows: I

$1,040,820 MICHAEL BUBLE
Q9/45%

Staples Center, Los Angeles,
Dec. 13

1,671
sellout

Lfekt:Relo B8 USHER, TREY SONGZ, MIGUEL
$99.50/478/

Giasojssamg  Joe Louis Arena, Detroit, Dec. 2 15860 Atlanta Worldwide Touring/Concerts West/AEG

Live/Olympia Entertai
i MICHAEL BUBLE
FOT 62 Egl:\dﬁ Center, Anaheim, Calif.,

Beaver Productions

11,666

sellaut

Beaver Productions

$999,107
(167640 rasis)

JONAS BROTHERS

Pista de Atletismo, Rio de Janeiro, 6,612

§55722/80506  poms Ak T4F-Time For Fun
$996,189 USHER, TREY SONGZ, MIGUEL
2%&5@49-5@' Tovala Centir: Howton: Nov.23 |2r|3'l|12 itslantaiv:\rorldwidc Touring/Concerts West

$977,367

LEONARD COHEN
(F998705 Caradian)

$24466/33866  Rogers Arena, Vancouver, Dec. 2 ?;ﬁg]g AEG Live
$963,888

SR ,szc";; Center, Kansas City, Mo., ';‘.1331 i‘s'?;“{? V:Vorldwide Touring/Concerts Wes
$950,425
(HIETI06 Australian)
$NB06/$99.20
g;:%s:s?g USHER, TREY SONGZ, MIGUEL
$4q'50,r‘$29 0 New Orlms Arena, New Orleans, I4r93|38
$937,622
2332&‘229 o .‘A‘:!erisan Airlines Center, Dallas, |5n432
$926,907 USHER, TREY SONGZ, MIGUEL

SI25/$85/547.25/ Tyl Bay Events Center, Las 8,398
$28 Vegas, iif ov. sellout

$925,383 RAMMSTEIN

(1807625000 pesos) -
$12796/56395 ol Bee-g oot el Evenpro/Water Brother

$918,015 ALEJANDRO SANZ

{39490 bolvars)
Saawera Sderidmtiobind 5082 Evenpro/water Brother

PONIT 7O GEORGE LOPEZ

74, L Mokia Theatre L.A. Live, Los
HE R Angeles, Dec. 26-30 e

GORILLAZ, HYPNOTIC BRASS ENSEMBLE, LITTLE DRAGON

9,677
1LES1

Sydney Entenainmem Centre,

Shidney, D Chugg Entertainment

Atlanta Werldwide Touring/Concerts West/
AEG Live

USHER, TREY SONGZ, MIGUEL

Atlanta Worldwide Touring/Concerts West/
AEG Live

Atlanta Worldwide Touring,/Concerts West/
AEG Live

17.370

Wi Goldenvoice/AEG Live

ﬂﬂﬂl’a’lﬂlﬂﬂl&lﬂlﬁllﬂmmﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ“ﬂ-
£-o3 E.3 L 4

ADVERTISEMENT

If You Own or Control Exclusive Rights In
Sound Recordings and/or Musical Compositions
That Were Transmitted By XM Satellite Radio During

the Time Period March 30,

2006 - December 6, 2010

Your Rights May Be Affected and You May Be Entitled To A Benefit
Notice of Class Action Settlement and Right to Opt Out

Purpose: This is intended to provide
notice to members of a class action
settlement in the action In re XM
Satellite Radio Copyright Litigation,
Master Docket No. 06-cv-3733 (LAK)
(S.D.N.Y.) pending in the U.S. District
Court for the Southern District of New
York. If you are a member of one
of the Settlement Classes, it advises
you of your right to either participate
in or exclude yourself from this
class action.

How Do I Know if I Am a Class
Member? The Settlement Classes
include all persons or entities who
own or control (in whole or in
part) exclusive rights in at least one
sound recording and/or musical
composition transmitted by the XM
Service at least one time during the
time period March 30, 2006 through
December 6, 2010.

You may review or obtain the
formal Settlement Notice by going
to www.NotavXM.com. If you have
not received the formal Settlement
Notice by mail then you must register
with the Settlement Administrator
(The Garden City Group) in order
to receive future communications,
Notice and a Proof of Claim form.
If you are a member of one of both
Settlement Classes you must file
a Proof of Claim in order to share
in the settlement proceeds. The
deadline to file a Proof of Claim form
is June 20, 2011. You may register
online at www.NotavXM.com or
by downloading and mailing your
completed Registration Form to
the Settlement Administrator at the
address below. You may also contact
the Settlement Administrator by
telephone at 1-877-398-1139.

What Is This Lawsuit About?
Plaintiffs allege that XM, from on or
about March 30, 2006 forward has, by
virtue of its activities in connection
with certain XM Recording Devices,
infringed and violated Plaintiffs’ and
members of the Settlement Classes’
rights under federal and New York
law. XM denies these claims. The

Court has not ruled on the merits of

Plaintiffs” claims or the defenses
asserted by XM. This Notice does
not imply that the Court has found
that XM violated the law. To resolve
the claims against it, XM has agreed
to pay a minimum of $5377,177
and has agreed to an injunction and
other relief as set forth in the
Settlement Agreement.

AS IS SET FORTH IN THE
SETTLEMENT  NOTICE, IF
YOU DO NOT TIMELY SUBMIT
A WRITTEN NOTICE TO OPT
OUT OF THE SETTLEMENT,
YOU WILL BE BOUND BY THE
TERMS OF THE SETTLEMENT
AGREEMENT. IF YOU CHOOSE
TO EXCLUDE YOURSELF FROM
THE SETTLEMENT, YOU WILL
NOT BE ABLE TO SHARE IN
THE SETTLEMENT PROCEEDS
AND YOU WILL NOT BE BOUND
BY ORDERS OF THE COURT.

What Steps Should I Take If 1 Want to
Opt Out? The Court will exclude you
from the Sound Recording Settlement
Class and/or the Musical Composition
Settlement Class only if you make a
written request for exclusion which
must be postmarked and mailed to
the address below by no later than
February 25, 2011. You must supply
the following information with your
opt out notice: (1) your name, address,
and phone number; (2) all trade names
or business names and addresses that
the Settlement Class Member has used,
as well as any parents, subsidiaries or
affiliates; (3) the name of the action
In re XM Satellite Radio Copvright
Litigation; and (4) a signed statement
that “I/we hereby request that I/we be
excluded from the Sound Recording/
Musical Composition  Settlement
Class in In re XM Satellite Radio
Copyright Litigation”. Your request
for exclusion must be mailed to:

In re XM Satellite Radio
Copyright Litigation

¢/o The Garden City Group, Inc.

P.O. Box 9708

Dublin, OH 43017-5608

A Fairness Hearing will be held on
March 22, 2011 at 9:30 a.m. before
the Honorable Lewis A. Kaplan at
the Daniel Patrick Moynihan United
States Courthouse, 500 Pearl Street,
New York, New York, Courtroom
12D, to consider the fairness,
reasonableness, and adequacy of the
Settlement Agreement.

Do I Need to Hire My Own Lawyer?
You do not have to hire your own
lawyer. But you can if you want to, and
have that lawyer make an appearance
on your behalf, at your own cost.

Again, for more information, go to
the website www.NotavXM.com or
call 1-877-398-1139.

www.NotavXM.com 1-877-398-1139
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Lyrics Websites Start To Pull In
Some Extra Cash

When Microsoft added a new entertainment page to its Bing
search engine last summer, the technology giant estimated that
locking up song lyrics accounted for about 70% of all entertain-
ment-related searches.

Even with that level of interest, revenue from lyrics will never
match revenue from music. But publishers and online lyric serv-
ice providers say they can establish a profitable, growing busi-
ness through Internet lyric searches, now that illegitimate sites
are on the run.

Every time the National Music Pub-
lishers' Assn. sends out cease-and-de-
sist letters to websites that provide
unlicensed lyrics or sues those thatig-
nore such notices, “we get a flood of
[licensing] inquires from lyric sites,”
LyricFind CEO Darryl Ballantyne says.

LyricFind and Gracenote are two
lyric aggregators that have licensed
Iyrics from thousands of publishers
and in turn make their database available to thousands of other
websites. Some are pure lyric sites, but most are music-related
sites that offer lyrics as one more form of content.

“When we built LyricFind, we did so off the idea that no end
user will pull out a credit card and pay for lyrics,” Ballantyne says.
“It has to feel free to users [even if lyrics are bundled into a paid
service plan|. The only difference between a licensed and unli-
censed lyric site is the songwriter and publisher get paid and the
users get better content.”

o 0"
‘When they
come for the
lyrics, we're
exposing
them to
other
offerings.’

—ALAN JURISTOVSKI,
METROLYRICS

LyricFind has a database of 1.5 million licensed songs and an-
other 600,000 works that it still needs to clear. It licenses its data-
base to clients that include free, ad-supported lyric sites; music
subscription services; and mobile services.

In December, LyricFind launched its “Lyrics for Free” service,
which enables websites to provide visitors with lyrics in exchange
for giving LyricFind ad space that it can sell on their search re-
sults pages. LyricFind splits the revenue with the hosting website
if certain traffic thresholds are met.

Whichever way LyricFind derives its revenue, publishers get
50% of those payments, as well as a detailed report by song and
service of lyric usage, so publishers can properly pay songwriters.

MetroLyrics—which had 14 million unique visitors in the United
States in December, up from 11.4 million a year earlier, according
to comScore—says itderives revenue by selling ringtones and from
ad-supported searches, according to MetroLyrics co-founder/CEO
Alan Juristovski.

At its own website, MetroLyrics is attempting to increase traf-
fic by offering additional content. “When they come for the lyrics,
we're exposing them to other offerings” such as music news and

gossip, Juristovski says.

Moreover, Juristovski says partnerships with artists and labels
would benefit all parties. “One would expect that artists would be
veryinterested,” he says. The company has recently hosted or sched-
uled after-party events with Universal Music Group and Interscope.

MetroLyrics rolled out a redesigned website and mobile site
after the new year to make them easier to navigate. Juristovski
sees mobile as a potential growth area—though he acknowledges
that, on the smaller screen, there isn't much room for content
beyond lyrics.

The company has also developed two new versions of its mo-
bile apps for the iPhone, iPad and Android handsets, which are
awaiting approval by iTunes and the Android Market. One is a
free “lite” version without ads and the other is a free, ad-supported
“pro” version with additional features, such as the ability to scroll
lyrics to a song playing on your handset and a location-based el-
ement that allows mobile users to see what other people in their
area are listening to. LyricFind, for its part, offers lyric-search
apps for the iPhone and Android handsets.

The holy grail for publishers would be for lyrics to be included
with all song downloads atiTunes and other digital retailers. While
the per-download cut would be very small, across billions of trans-
actions, it could add up.

“There are moments when it seems like it could happen,”
Sony/ATV Music Publishing executive VP of legal and business
affairs Peter Brodsky says, “but then they [Apple] move on to
something else.”

For the time being, online lyric licensing is a modest business
for publishers. But because it is revenue that didn't exist until re-
cently, the proceeds are pure gravy.

“We are starting to see some revenue now,” Brodsky says. “I
don't see it being a huge business, but I think the revenue stream
will increase.” wens

For 24/7 publishing news and analysis, see
billboard.biz/publishing.
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Latin Album Sales Plunge In 2010,
As Digital Sales Remain Modest
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Did It Agai

U.S. album sales of Latin music con-
tinued to plummet in 2010, hampered
by a growing, but still woefully under-
developed, digital market.

Album sales of Latin music—de-
fined as albums that are at least 51%
in Spanish—totaled 12.4 million units
for the 52 weeks ended Jan. 2, 2011,
plunging 25% from 16.5 million in
2009, according to Nielsen SoundScan.
That tally represented
the lowest total in more
than a decade and the
drop in sales far ex-
ceeded the 12.8% de-
cline in overall U.S.
album sales during the
same period.

Of the 2010 Latin al-
bum sales tally, 917,000
units were digital al-
bums, up 30.8% from 701,0001in 2009.
That means digital albums accounted
for only 7.4% of all Latin album sales
in 2010—an improvement from 4.2%
of sales in 2009, but far below their
26.5% share of overall 2010 U.S. album
sales. (These figures don't include sin-
gle-track downloads. Another caveat:
SoundScan had a 53-week vear in 2009,
sotokeep a 52-week comparigon with
2010, it dropped sales from the first

week of 2009, which ended Jan. 3.)

Why sales of Latin music in partic-
ular have suffered such a precipitous
decline remains an urgent topic of
discussion, with loss of retail space,
the slow economic recovery and
immigration crackdowns often cited
as reasons. In addition, some label
executives pointto an upturn in phys-
ical piracy, where illegal albums are
sold not only in flea
markets, but increas-
ingly in small neighbor-
hood shops across the
country. Cheaper, im-
ported Mexican CDs
have compounded the
problem, they sav.

Even as Latin album
sales plummeted,
distributor market share
remained relatively stable, with Uni-
versal Music Group still dominating
the field. Universal wound up with a
44.4% market share, down from 48.3%
in 2009,

Sony Music Entertainment again
finished second but gained ground on
Universal, aided in part by releases
from crossover stars Shakira and Mare
Anthony. Sony's market share
climbed to 27.2% from 23.3%. Warner

UMG LEAD NARROWS

Sony grew its share of U.S. Latin album sales by nearly four percentage
points in 2010, while Warner widened its lead over EMI.

2009

Music Group increased market share
to 6.3% from 5.1% in 2009, putting
more distance between itand EMI, the
smallest major Latin distributor, whose
share inched up to 4.8% from 4.7%.

Surprisingly, indie distributors
didn't experience the upturn in
business that many had predicted.
Their combined market share, which
excludes that of Alternative Distrib-
ution Alliance, RED, Fontana and
Caroline, slipped to 17.2% from
18.7% in 2009.

Among leading Latin labels, Uni-
versal Music Latin Entertainment—

2010

17.2%
INDIES

with its four imprints Universal Music
Latino, Machete, Fonovisa and Disa,
plus Siente, its joint venture with
Venevision—commanded 42.4% of
the market, slipping from 47.1% in
2009. Sony Music Latin’s share
climbed to 25.9% from 20.8% in 2009,
while WEA Latina moved into third
as its share rose to 4.8%, from 4% in
the prior year, exceeding EMI Latin's
4.6% share, little changed from 4.5%
in 2009. wee

For 24/7 Latin news and
. analysis, see billboard.biz/latin.

Stand And Deliver

Latin Music’s Sales And Chart Stars Of 2010

Top-selling albums of 2010: Enrique lglesias’ “Eu-
phoria” sold 225,000 units in the United States,
according to Nielsen SoundScan, leading the pack
by a wide margin over Marc Anthony’s “lconos”
(154,000) and Shakira’s “Sale el Sol” (151,000). De-
spite the sharp decline in Latin music sales (see

Latin Notas, above), those figures weren’t too far
from last year’s top seller, Aventura’s “The Last,”
which sold 246,000 in 2009,
Biggest-selling debut week for a Latin act: Shakira’s
“Sale el Sol” sold 46,000 units the week ended Oct.
24, just 1,000 copies shy of Aventura's top-selling
debut in 2009, when “The Last” sold 47,000 in its
first week, according to SoundScan. Iglesias’
“Euphoria” followed with 27,000 copies
in the week ended July 11, while An-
thony's “Iconos” sold 24,000 copies
the week ended May 30.
Most weeks at No. 1 on Top Latin
Albums: lglesias’ “Euphoria” was
unstoppable for 11 nonconsecu-
tive weeks.
Top-selling Latin digital
albums: Shakira, lglesias
and Anthony dominate
this party as well. “Sale
el Sol” sold 32,000
downloads (coming
inat No.197 on the
overall top 200
current digital al-
bums list for 2010},
followed by “Eu-
phoria” with 21,000,
In third place, An-

Power trio (from left):
MARC ANTHONY,
SHAKIRA, ENRIQUE
IGLESIAS

thony’s “lconos” tied with Camila’s “Dejarte de
Amar” with 15,000 units.

Most weeks at No. 1 on Hot Latin Songs: Iglesias’
“Cuando Me Enamoro,” featuring Juan Luis Guerra,
ruled for 17 nonconsecutive weeks, far outdistanc-
ing the six weeks that 2009 front-runner “Te Pre-
sumo” by Banda el Recodo spent at the top. (The
longest No. 1run belongs to 2005's “La Tortura” by
Shakira, with 25 nonconsecutive weeks.)

Biggest radio audience week for asong on Hot Latin
Songs: “Cuando Me Enamoro,” with 16.8 million aud-
ience impressions for the week ended July 31.
Fastest rise to No. 1 on Hot Latin Songs: “Cuando
Me Enamoro” soared to the top in five weeks.
Highest debut on Hot Latin Songs: Pitbull's “Bon,
Bon" entered at No. 14 on the Oct. 30 chart.
Top-selling album by a new artist: Prince Royce’s
self-titled debut on Top Stop, with 89,000 units, ac-
cording to SoundScan.

Top-selling Latin digital song: Shakira’s “Waka
Waka (This Time for Africa),” featuring Freshly-
ground, sold 867,000 units, coming in at No. 108
onthe overall top 100 digital songs chart for 2010,
according to SoundScan. Another Shakira track,
“Loca,” featuring El Cata, was No. 2 with 255,000
copies sold, while Chino Y Nacho’s “Mi Nifia Bonita”
came in at No. 3 with 126,000,

Highest Latin debut on the Billboard 200: “Sale
el Sol” bowed at No. 7 on the Nov. 6 chart.
Songwriter with most weeks on Hot Latin Songs:
Armando Christian “Pitbull” Perez and Isidro
Chavez “Espinoza Paz” Espinoza tie with eight
entries each. —Leila Cobo

Research by Keith Caulfield and Rauly Ramirez.

EN ESPANOL: All the great Latin music coverage
LOMmM you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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MOBILE DATA REVENUE
TO EXPLODE IN PERU
Mobile data revenue in Peru, in-
cluding that derived from music
content, is expected totriple in
the next five years, according
to Pyramid Research. The in-
crease is tied to the growth of
third-generation services and
growing adoption of enhanced
data offerings. Pyramid expects
overall mobile revenue in Peru
to surge to $3.1 billion in 2015
from $2.2 billion in 2010 and
projects mobile data revenue
to jump to $1.1 billion in 2015
from $355 million in 2010, The
Peruvian market has 77.6% mo-
bile penetration, well below the
regional average of 97%; the
market leader is Telefonica, fol-
lowed by the joint venture be-
tween America Movil-Claro and
Telmex Peru.

ASCAP TO HONOR
ALEJANDRO SANZ
ASCAP will present Spanish
singer/songwriter Alejandro
Sanz with its Latin Heritage
Award at the 19th annual ASCAP
Latin Music Awards March 24 in
Miami. The 18-time Latin Gram-
my Award winner joins a roster
of past Latin Heritage Award re-
cipients that includes Celia Cruz,
Franco de Vita and Ricardo Ar-
jona. The Latin Music Awards
honor the songwriters and pub-
lishers behind ASCAP’s most-
performed Latin songs. Awards
willinclude the songwriter, pub-
lisher and Latin song of the year
and will be presented in pop,
tropical, regional Mexican, urban
and TV categories.

BMI| OPENS LATIN
SCHOLARSHIP
COMPETITION

The BMI Foundation is taking
entries for the eighth annual
peermusic Latin Scholarship, a
songwriting competition open
tostudents ages16-24 who are
enrolled ina college or university
in the United States or Puerto
Rico. A $5,000 scholarship will
be awarded for the best com-
positionin any Latin genre. The
compositions can be either
songs or instrumental pieces
and must be original works. All
entries must be postmarked by
Feb. 1. The competition was es-
tablished by peermusic CEO
Ralph Peer Il. For more informa-
tion, go to bmifoundation.org.

Reporting by Leila Cobo and
Ricardo Gomez.
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Juanes’ Global
Social-Site
Strategy Breaks
New Ground
For Promoting
Latin Artists

BY LEILA COBO
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A week had passed since Colombian star Juanes had sent a Twitter message. His nearly 1.8
million followers were restlessly asking for updates. 9 So, on the morning of Dec. 31, while on
a family vacation on a farm on a remote Colombian beach, Juanes walked the perimeter of the
property, searching for the highest possible vantage point. Once he found it, he waved his cell
for a signal. Upon finding one Juanes seized the moment: He tweeted. ¥ love you all and send-
ing you all positive energy from the beaches of colombia. It was Juanes’ last tweet of the year
in the wake of the Dec. 7 release of his fifth studio album, “P.A.R.C.E.” Now, with his next tour
slated to kick off March 10, Juanes—real name Juan Esteban Aristizabal—is set to use Twitter
and other social sites in ways that could redefine how Latin artists, especially international
Latin acts, promote, market and brand themselves across countries and continents.€“It’s an
essential tool that we've been working [with] for years as an integral part of our marketing
strategies,” says Jesus Lopez, Universal Music Latin America & Iberian Peninsula chairman/CEO.

But it's Juanes in particular, he says, who stands out. Aside
from his Twitter following, he has 2.3 million Facebook fans
and 40,000 Ping followers.

“Those are record numbers for an artist that only sings in
Spanish,” Lopez says. “Just from the time we launched his
‘P.A.R.C.E.’ campaign [seven months ago], his Facebook fol-
lowers have increased by 69% and his Twitter following has
increased by 55%."

The traffic points to a wealth of possibilities for Spanish-
speaking acts that mine social networks. In Juanes’ case, his
career has been built solely on Spanish-language recordings,
of which the most recent—"La Vida Es . . . Un Ratico” in 2007—
has sold more than 300,000 copies in the United States, ac-
cording to Nielsen SoundScan, Overall, Juanes' first four studio
albums have sold close to 2 million copies in the United States
and Puerto Rico, according to SoundScan. Worldwide, accord-
ing to Universal, he's moved more than 12 million albums.

His new release, however, hasn't performed as well as its
predecessors. It's now No. 9 on Billboard's Top Latin Albums
chart a little more than a month since its release, a position
some attribute to Juanes taking a different sonic direction,
one more in line with British rock than with the radio-friendly
fusion of Colombian rhythms and rock guitars that have long
characterized his music.

But the ambitious set, available in standard and deluxe edi-
tions and co-produced by Juanes and Stephen Lipson, high-
lights a more mature artist who's willing to expand his comfort
zone into more romantic and socially conscious material. Juanes
constructed it to be listened to in its entirety, in one sitting.

“I see the album like a book, with coherence and an ebb
and flow,” he says. “We wanted to preserve the notion of that
trip, even if people don't end up listening to it that way.”

“This iz along-term album and the marketing strategy was
devised with that in mind,” Universal Music Latino presi-
dent Walter Kolm says. For example, Juanes’ new single, “Re-
galito,” will also be released in a Spanglish version for the
international marketplace.

Current sales figures certainly don't negate how Juanes
has positioned himself as an iconic brand, thanks to a string
of awards, sales and hits, including 2006’s “La Camisa Negra,”
which reached No. 11in 43 countries, including Germany and
Denmark. Juanes was also named a CNN 2010 Global lcon,
thanks partly to his Mi Sangre Foundation, which focuses on
early childhood education and assists victims of land-mine
violence in Colombia, and to his widely chronicled concerts
for peace. These include a landmark show in Havana in Sep-
tember 2009, which drew more than 1 million people and
was both praised and criticized worldwide—in part, Juanes
felt, due to misinformation.

At that point, he didn't have a Twitter account. But several
months later, while Juanes was dining in London, his man-
ager, Fernan Martinez, called him and told him he'd read an
article about the social media tool.

“Ifinished dinner, opened a Twitter accountand I began,”
Juanes says. “I can communicate directly with the fans, with
no intermediaries. [ tell them what [ think and they tell me
what they think.”

In Juanes’ case, Twitter has increasingly evolved into a so-
phisticated marketing tool that integrates his followers into
his projects in unprecedented ways. Still, save for the occa-
sional news update—on new videos or tracks, say—Juanes’
22 |
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Twitter account is handled by Juanes alone.

This has sometimes placed him in hot water. In February,
he jokingly tweeted that he had Venezuelan president Hugo
Chavez’s BlackBerry Messenger PIN, with which anyone
could reach Chavez through the instant-messaging service.

“Here it goes: H1JOD3PU7A,” Juanes tweeted, which
roughly spells out “son of a whore,” a common Latin Amer-
ican insult. The tweet unleashed a maelstrom of commen-
tary, positive and negative, which Juanes initially confronted
by saying it was only a joke. But finally, he sent an exasper-
ated follow-up: “I say whatever I want on my Twitter,” he
wrote. “I speak with you guys like I do with my friends at
home and on the street and I'm not going to change that.”

Twitter has evolved
into asophisticated
marketing tool that

“I've learned how to listen to everything calmly,” he says -
nearly a year later. “Everyone is tossing something out there. IHrtegrates fOI,owers
But getting feedback from your fans is fundamental.” into his projects in
Compared with Juanes’ Twitter account, his Facebook page
is less personal, more promotion-driven. “The label focuses unpf‘eceden tEd ways,

on developing platforms to execute retail and direct-to-con-
sumer campaigns,” Universal Music Latin Entertainment di-
rector of product development Horacio Rodriguez says, while
Juanes concentrates “on communicating these to his fans
and keeping the conversation alive.”

“And Juanes always breaks news,” Rodriguez adds. “That's
why his [social network accounts] do so well.”

They're now also intrinsic in the final prod-
uct. The cover art of “P.A.R.C.E.” is a picture
of Juanes that appears to be made up of tiny
dots. But they're actually a montage of fan im-
ages, the result of a campaign borne out of the
album's title—“parce”"—which is Colombian
slang for “friend” and a term Juanes uses fre-
quently in everyday conversation.

Juanes initiated the concept with a Twitter mes-
sage he sentin early October. In a week, Rodriguez
says, “we had over 50,000 images from 93 different
countries.” The first 5,000 of those made it onto the
cover, and all the others are part of a second photo
that's posted on a “fan wall” at Juaneg' official web-
site. There, fans can still upload their pictures in ex-
change for a code that allows them to look for their
photograph within the image.

Those fan connections enable Universal to build a
targeted mailing list to promote its artists’ activities and
sell everything from albums to merchandise—a capa-
bility particularly valuable now that Juanes' deal with
Universal not only encompasses a publishing agreement
but also a profit-sharing pact that his manager Martinez

1.8

million

Twitter followers (and growing)

And still, his accountis
handled by Juanes alone.




says gives the label 10% of all sponsorship and merchan-
dising revenue.

But Universal is negotiating with individual markets
to include the sale of music and other exclusive content
as part of a ticket purchase. In the United States, for ex-

ample, ticket buyers will have the option to buy a digi-
tal download of Juanes album after they purchase their
concert tickets.

In addition, Kolm says, throughout the tour Uni-
versal will film and record new content to include in
future editions of the album.

“It's a new way of doing business,” Martinez says,
explaining that the revenue share extends to spon-
sors abtained both by management and the label.
And because Juanes is a global artist, Martinez says,

it's often more lucrative to strike separate deals in

each country or territory, as opposed to develop-
ing a major deal for an entire continent.
With the release of “P.A.R.C.E.,” for example,
deals included a sponsorship with beer company
Bavaria in Colombia and with AT&T for the

Triple threat (from| :
JUANES, ALEJAND%fg'
SANZ and DAN| MARTIN
perform onstage during
the4o Principales Awards

2010%t Palacio de
I
Deportes in Madrid,os

Man of the people: JUANES greets
fans outside Los Angeles’ Grove
complex on Dec. 16 (opposite page,
top); arriving for a concert at the
Comuna 13 shantytown in Medellin,
Colembia, last Sept. 21, International
Peace (opposite page, bottom);
and pe ming during a benefit
dinner for his angre Foundation,
which assists victims of land mines.

United States and Puerto Rico.

The AT&T campaign in particular, which was brokered by
Universal Music Latino, is massive and encompasses both
the album release and the U.S. leg of Juanes' tour, titled AT&T
Presents the Parce Tour.

Album-wise, the campaign has afforded Juanes an un-
precedented TV presence through a series of TV ads for a
new Windows 7 phone that used the single “Y No Regresas”
and featured Juanes himself. The spots began airing Nov.
21 on Spanish-language TV nationwide and run through
Feb. 28.

A second leg of the campaign to promote AT&T's new dig-
ital platform Uverse will feature new single “Regalito,” as
will a Valentine’s Day campaign. AT&T is also the sponsor
behind a Juanes special filmed during an album launch party
and live show that took place Dec. 8 at New York's Irving Plaza
venue. The special will air later this year and will then be ac-
cessible exclusively on Uverse through 2011.

“It's the biggest television presence Juanes has had for any
album release,” Universal Music Latino GM Luis Estrada
says. “It's hard to think of any other Latin act that's had so

many simultaneous campaigns running.”

As presenting sponsor of the tour, AT&T will also air pro-
motional spots for the tour on Spanish-language TV and host
promotions and activities in all tour markets.

The stint of mostly arenas kicks off March 10 at the WAMU
Theater in Seattle and winds down through the West Coast
and Texas before hitting New York’s Madison Square Garden
on April 8, then wrapping at Miami's American Airlines Arena
on April 15.

Although details of the tour’s international legs are still in
flux, Juanes will likely continue to Spain, then Mexico and
the remainder of Latin America in July, beginning with Ar-
gentina. A second U.S. leg is planned for the fall.

With 22 dates confirmed as of press time, the U.S. leg
parallels Juanes' 24-city trek in 2008—a sign of Juanes’ sta-
tus as one of only perhaps a dozen Latin artists who can play
nearly two-dozen major U.S. shows in six weeks. Still, pro-
duction has been scaled back since 2008 to ease travel costs
and ticket prices lowered to accommodate the distressed
economy—at Juanes’ insistence, pricing in many cities will
go as low as $20.

But the demand’s still out there. For example, promoter
Lazaro Megret, CEO of Latino Events in Texas, launched a
presale for shows in San Antonio, Dallas and Houston with-
out any publicity other than the information on Juanes’ so-
cial sites and the awareness created from the album release
campaign, which includes national AT&T TV spots.

“We've sold 25% more than we did when we put the last
tour on sale, with full-fledged publicity,” Megret says.

AEG Live, which is presenting four shows—Los Angeles,
San Diego, New York and Las Vegas—will help promote with
a series of unique social network actions. These include a
“Follow Juanes & He'll Follow You” Twitter contest in which
one fan will be chosen to be followed by the artist and will
win a trip and tickets to the Los Angeles show. A second Face-
book promotion will ask one Juanes trivia question per day
on his Facebook page, with a winner selected in each market
to see the show.

“In terms of touring, there’s nothing more important for
an artist than developing his social network, because it really
connects you with your fans,” AEG Live/Goldenvoice VP of
Latin talent Rebeca Leon says. “So we're trying to engage
those fans with very specialized promotions thatlead to grow
fan bases even more and translate to ticket sales.”

“An artist like Juanes is easier to promote today,” Uni-
versal CEO Lopez adds, “because he has become
ural fashion and through social networks—his best

in a nat-

promoter, and has managed to achieve great communica-
tion with his followers.” aee

JANUARY 22,201 | www.billboard.biz 23




‘Thope to be like
Willie Dixon,
playing before
the day I pass
away. I've got a
gypsy inmy soul.’

—Gregg Allman




IT'S ALMOST A ZEN RIDDLE: How can one say Gregg
Allman has been singing the blues for more than 40 years,
yet say he never sang the blues before?

That is the mystery—and the pleasure—of “Low Country
Blues,” the masterful singer /keyboardist’s new solo album—
it arrives Jan. 18 on Rounder Records. Allman's seventh album
under his own name (and his first in more than 13 years) is
different from any record he's previously created either alone
or with the Allman Brothers Band, which he founded in the
late "60s with his late brother Duane in Macon, Ga. It's not
blues rock, rock blues, Southern rock, soul pop, jam band or
roots rock—it's a straight, no chaser blues album. It's also a
collaboration with, as much as a production by, roots music
master T Bone Burnett.

Of the album’s dozen songs 11 are old blues numbers,
though not exactly standards. The lone original, “Just An-
other Rider,” which Allman and Allman Brothersg guitarist
Warren Haynes wrote, is the first single. Rounder Records
senior director of product management Jim Horan says the
label went for adds starting Jan. 10 at triple A, classic rock,
Americana and blues radio.

There are none of the Robert Johnson or Willie Dixon songs
to which blues-loving rock musicians have long gravitated:
A version of Muddy Waters' “I Can't Be Satisfied” is as close
to the canon as these cuts get. Selections take the listener on
ajourney back to Delta blues by Sleepy John Estes and Skip
James; uptown blues by B.B. King and Bobby Bland; Chicago
blues by Waters, Otis Rush, Magic Sam and Junior Wells; and
Texas jump blues by Amos Milburn. The music captures the
feel of the eras in which the songs were originally recorded:
Between Allman’s timeless singing and Burnett's knack for
suspending time in a studio, the album sounds like it was
made in 1951.

“T Bone's buddy had given him a hard drive with thou-
sands of blues songs on it,” Allman says in a recent phone
interview from Asheville, N.C., where he was performing
some pre-holiday concerts with Haynes, Steve Miller and lvan
Neville. “Some of them were real old; you could hear the nee-
dle from the 78"—here, Allman makes a deep scratching
sound—"the noise.”

Burnett sent Allman about 20 songs and, according to All-
man, told him to “peel off about 15 that you like. Think about
it, take your time, and then send them back.”

The recording, accomplished early in 2010 in Burnett's
usual habitat of the Village Recorder in Los Angeles, was
done with the producer's typical digpatch on such proj-
ects: very few takes, all performed with the full band live
in the studio.

“We start to record from the time we walk in,” Burnett ex-
plains on the phone from Nashville, where the Academy
Award-winning producer of the music for “Crazy Heart” was
working on the soundtrack to a film bio of bluegrass great
Bill Monroe starring Peter Sarsgaard and Maggie Gyllenhaal.
“I've worked in every different method imaginable in the stu-
dio, but when the singer’s singing and the players are play-
ing and it’s all happening at once, and it’s all exploded in the

PHOTOGRAPH BY DANNY CLINCH

NO\SS
WAL
AFTER FOUR DECADES
AND A LIVER TRANSPLANT,
GREGG ALLMANSINGS
THE BLUES FOR REAL
BY WAYNE ROBINS
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moment, there’s nothing like it.”

Since the '80s, when he manned the boards for critically
acclaimed recordings by such acts as Los Lobos, Elvis Costello
and his then-wife, Sam Phillips, Burnett has been a much-
sought-after producer whose Midas touch has graced scores
of albums. In recent years, he has produced recordings by
veteran performers including B.B. King’s “One Kind Favor,”
Robert Plant and Alison Krauss’ Grammy Award-winning
“Raising Sand,” Cassandra Wilson's “Thunderbird,” John
Mellencamp's “Life Death Love and Freedom” and Elton John
and Leon Russell's “The Union,” Willie Nelson's 2010 album
“Country Music,” which Burnett also produced, is up fora
best Americana album Grammy.

LIVING THE BLUES

Some “Low Country Blues” tracks were completed so quickly
Allman was caught off guard and skeptical. “A few of them
were vocals and everything first take,” Allman recalls. “T said,
‘Wait, wait, we're just learning the song, we're just running
this sumbitch down!’ [Burnett] said, ‘It's done.’  said, ‘I don't
know if we know it vet." And he says, ‘It sure sounds like you
know it.’ I said, ‘I can do the vocal better.’ [ tried about four
times and gave in.”

Such “capturing lightning-in-a-bottle moments,” as Bur-
nett calls them, happened often during recording. Part of the
credit goes to Allman’s decades-long commitment to his craft
and intuitive feel for the material and to being challenged by
Burnett, the musicians and the circumstances.

“From Jimmie Rodgers to Hank Williams to Gregg All-
man, I would say that’s a straight line,” Burnett says. “I did-
n't know that before this record. But he’s got that beautiful
distinctive voice. Everything's under the microscope in the
studio. You learn a person’s strengths and weaknesses, and
your own too. I learned he's one of the great American singers
of all time, one of the great American blues singers.”

Allman acknowledges he became deeply absorbed in the
material before recording began. “I lived with these songs
for so long, listened to them pretty much constantly, and they
really moved me. That's why | got that vocal sound.”

Allman’s singing like his life depended on it may have been
spurred by the realization that, in a way, it did. The sessions
occurred after Allman’s doctors had recognized that his strug-
gle with hepatitis C required a liver transplant. The sessions
took place before the transplant.

At 61, Allman's life has been a well-documented journey
of tragedy and triumph, of untimely deaths of those closest
to him, of multiple marriages and divorces, of substances
used, abused and discarded. For more than 40 years, he’s
lived the blues he now sings with such character.

On “Devil Got My Woman,” Allman conveys the fear and
understanding Skip James must have felt while singing the
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line, “I'd rather be the devil than be that woman’s man.” The
devil's no metaphor here; it's almost a person who could be
touched. For the song to work, the singer needs to sound as
if he knows the devil, knows the worman and knows enough
to make an informed choice. Allman’s certainly been there,
done that.

Supporting—and prodding—Allman was a combination
of Burnett's studio regulars, including drummer Jay Bellerose
and bassist Dennis Crouch. Also performing on most tracks
are former Fabulous Thunderbirds guitarist Doyle Bramhall
I1, piano legend Mac “Dr. John” Rebennack and, on select
songs, a four-piece horn section (comprising members of the
Texicali Horns and the Gaspipe Band), creating a sonic en-
vironment in which Allman has rarely been heard. “When
you've got a full horn section supporting you,” Allman says,
“you feel like you can get down, get dirty and get funky, re-
ally put down some stuff.”

Considering his health at the time, it's astounding he could
putdown anything atall—and that he is, to Rounder Records’
delight, actively participating in promoting and marketing
“Low Country Blues.” The liver transplant took place in June
2010 at the Mayo Clinic in Jacksonville, Fla., not far from All-
man’s home in Savannah, Ga., the “low country” of the South-
east from which the album takes its name.

“He was playing a handful of shows late summer, early fall,
and we were all amazed,” Rounder's Horan says. “He looks
fantastic, so healthy, and much younger than his age. It tells
you something about the resiliency of the human body.”

Allman’s recovery regimen has included healthy doses
of yoga, pilates and playing music, although he says he still
has “some residual pains.” He recalls waking up from the
transplant surgery and thinking, “Good God, never in my
life had I ever had a pain until then, and I've had 21 root
canals. But every ache was a blessing.”

Allman will celebrate the album’s release date with a
show on street date at New York’s Bowery Ballroom. That
week, he'll also be live, on tape or taping promotional vis-
its to CBS’ “The Early Show” and “Sunday Morning” and
A&E’s “Private Sessions.” He'll also appear in features in
newspapers and magazines from Relix to Southern lifestyle
glossy Garden & Gun.

At retail, Rounder is divvying up extra tracks from the
“Low Country Blues” sessions as exclusives toiTunes, Ama-
zon and Starbucks. And Best Buy will carry a small box (five
or six inches square, Horan says) containing the CD and a
T-shirt replica of Allman's 1974 tour shirt.

And of course, Allman will be playing, on that road that
goes on forever—with his own touring group and with the
Allman Brothers Band, which will return for its annual ex-
tended run at New York's Beacon Theater beginning in March.

It won't stop there. Like many a blues man before him, the
road is where Allman lives, and where he wishes to die. “1
hope to be like Willie Dixon, playing before the day I pass
away. I've got a gypsy in my soul,” he says. “I'm going to do
this as long as I can and as long as [ am able. The day that I
retire I'm going to be buried underneath the ground.” «-.
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Rock Icon And New ‘American Idol’
Judge Steven Tyler Talks About The
Show’s Make-Or-Break New Season

BY BILL WERDE
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cover the next music legend.

So you weren't a fan or a regular viewer of “American
Idol” in the past.

I didn't watch “American Idol” a lot, and my feelings about it back
when were, “How can you get anything out of this?” It wasn’t that
Twasn'ta fan of “Idol.” T just believed that the only way that you
could make it was to work hard in the clubs, smell the sweat, sing
in smoke and do the grind. Some of these kids [ saw singing—I
wanted to say, “Wait a minute. So, where have you sung before?”

Did anything in particular change your impression?

The more 1 saw the content of “American Idol,” I realized that
some of them sang in church. Well, guess what? So did I. And
they sang off-Broadway—so did 1. That would’ve been all the
groups before Aerosmith. [Laughs] Second City Wazoo, or what-
ever we called all those groups-in-training. That was my thing,
though: “They haven't trained, and how dare they?” And you know
what? | was wrong, because what inspired me? Church, and the
lunchroom in high school. I got beaten up for having long hair,
spit at, peed my pants and all that stuff. But I'd show them in the
lunchroom. And this is America’s lunchroom. Everyone turns
[the TV] on after dinner and watches “American Idol.”

When did you first have an inkling that being an “Idol”
judge might be an option?

I spoke with my manager [Allen Kovac] a year ago and told him,
“This is something I'd like to do,” so he started looking into it.
But meanwhile, | checked into [the| Betty Ford [Center| for three
months [December 2009 to February 2010], and when [ came out
the wormhole, I met with [producer/songwriter] Marti Frederik-
sen and Kara [DioGuardi] to write this song for this Japanese flick
[“Love Lives,” for “Space Battleship Yamato”]. It's huge.

What’s your business relationship with Kovac like?

He really is that different, and what attracted me to him is that
he’s smart, in what he thinks and what he sees. Honest to God, [
met him for a week and we were talking about “If you manage
me,” and he said, “What do you really want?” And I said, “Well,
I want to patch up what's going on with Aerosmith. No matter
what, that's first and foremost. And then give me something on

the side to do.” | was going to go to colleges and talk. For a lot of

No one would have faulted Aerosmith frontman Steven Tyler for hanging up his color-
ful scarves and taking a nice long vacation earlier this year. He’'d just completed rehab
and a lengthy tour—all this after mending fences with his bandmates following a 2009
war of the words. After all that? Tyler signed up to be a judge on “American Idol,” a show
better-known for melisma and makeovers than hard rock. Despite questions about ex-
actly how the motley crew of Jennifer Lopez, Randy Jackson and Tyler would breathe new
life into the show, he says he’s having a great time as a judge—and is convinced he’ll dis-

money, trust me. It was very appealing. But I just said, “Zero in
on Aerosmith. We need to go away and take care of some busi-
ness. And get me something else. I don't know, like ‘Idol’ ” . ..
And God knows I had alittle part of making this Aerosmith thing.
I'm not going to let it fall apart, We've been married to each other
for 40 years and that stuff just goes on.

What was the next step?

I got a text from Kara sometime around July, when we were on
tour in France, asking, “Did you ever think of being a judge on
‘Idol’?” And I thought, “I'm in front of no less than 80,000 peo-
ple a night now. Could T do that? Would I want to do that?” Half
the things in life I've done, [ just jumped into blindly.

How did you reply to that text?

I responded, “How were the ratings?” [Laughs| And then my cu-
riosity started coming up . . . I live by what Dylan said: [sings]
“Gather 'round people throughout the land, and don't criticize
what you don't understand.” So [ started asking questions and
found out what was going on in the inside . . . I always thought
J-Lo would be good. I thought that would be the perfect matchup.

What kind of advice did Kara give you?

[She] and Marti said, “You'd be perfect for this.” I figured, “What
the fuck?” I can get up there, and I certainly would know when
someone comes on for real. I could hear their soul and their
hearts—their putting-it-forth like a madman, the star quality. Be-
cause I'm a peripheral visionary, you know? I don't usually look
straight on at something. I like to savor what I don't see.

Did you have any hesitation?

It was hard for me to make a judgment because I live on fear.
take fear—fear of getting onstage, fear of writing a song, fear of
living together with a bunch of guys—and turn it into the most
positive things, as the world knows. So, it's always been, if you
boil it back, fear that you conquer. So any hesitancy around “Amer-
ican Idol” was just . . . “Wailt now, how many people? Where do
we go? And what do we do?” And then I met Randy and it was
over from there, because he was so honest and open, and after
five minutes he was like the brother that [ hadn't met.

What Goes Up
‘Idol’ Ratings Exploded,

35M

Kid Rock recently questioned why you were doing
“American Idol.” What do you say to that?

Kid Rock was there when we went to the White House [on Dec. 5
to perform during the Paul McCartney tribute at the Kennedy
Center Honors]. I looked at him and said, “You know what, man,
I'm not going to argue with you. If I agreed with you, we'd both
be wrong.” [Laughs| Look, we're all an outcome of what we've
been, and he's certainly lived a rough life. He's got a single com-
ing out and he's like a pregnant animal. When you have an album,
you want to protect it. You want to do whatever you can to make
ithappen. I just know that deep down inside, his comments don’t
mean shit. It just doesn’t mean anything in the great scheme of
things. It's television. I've never done this and it’s going to be fun,
and if he thinks for a minute thatit's going to take my career down
... I'want what he's smoking,.

How does the scrutiny of being on “American Idol”
compare with the scrutiny of being in Aerosmith?

Well, the show isn't on vet. Once it ig, I'll be under that micro-
scope. But I'm so used to being under the microscope, whether
it’s falling off a stage—I'm not sure if the public really wants to
know that I'had surgery on both feet—or that, yes, I'm adrugad-
dict and alcoholic from the *70s with a problem . . . You have the
band finding another lead singer, and all that goes with that. But
the scrutiny—Dbring it on! I live for it. I went from being told in
rehab by my therapist, “Your best thinking got you here,” to being
in the White House and being told by the president, “What are
you doing here?” [Laughs] [t was fabulous. [ don't need to be val-
idated by someone’s opinions, or show. This will last for three
years if | stay with it, or four months if I just do this year. But I'm
in Aerosmith forever.

Climbed And Then Fell...
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What do you want to see in a prospective “ldol” contestant?
That certain something which can't be defined. When [ hit on a
song [sings intro to Aerosmith’s “Jaded”), [ go, “Oh, shit! Where
did that come from?” Or [sings “Sweet Emotion”] and 1 go, “Oh,
my God, there itis!” And whatever it is that magic comes from, it's
the unknown. You can’t put your finger on it. You can't say, “Well,
sing in church and you'll be a great singer.” It's an unspoken thing.

Soyou're not looking for a technically perfect singer, per se.
Look at Lady Gaga, look at Mick Jagger and look at my own self;
the character that you turn into, that your music allows you to
be. .. that's what I'm looking for, that little quirky something.
It's not just a good voice. It's not just how they look. It's the
whole package.

About how many singers have you seen audition so far?
Wow . .. 700.

And out of those 700, how many people have impressed
you as having that “madman,” soul quality?

Twenty . . . and by the way, of those 20 that Randy and I and |-Lo
love, there's only 10 left. Becausge they would come out and per-
form, and we'd look at them and say, “Why'd you pick that key?
You were much better last week!” It hurts my heart to say that. [
just wasn't brought up that way . . . I've got to keep reminding
myself that we're looking for an “American Idol"—something
that's so fucking good—and that's exactly how I judge myselfand
the songs [ write with Joe Perry.

Have contestants been showing improvement?

When we got to Hollywood Week, suddenly they were perform-

ing with a band and I went, “Oh, my God!” The production really

is key, because [at first] they're singing alone, but nestled in a band
. it took what I was listening to up 20 notches.

Do you have a favorite contestant right now?

Oh, yeah. I'm not sure if [ can say. I'm not allowed, and it
might disqualify them. I don't really know the rules yet so I
love breaking them.

Are you having fun when the cameras aren’t rolling?

I keep forgetting we have a lavalier on, and every time I lean
into J-Lo and say something—make a judgment call on some-
thing that hasn't happened yet or coming right out and asking
a contestant, “Did you eat paint chips as a child?"—it’s right
into that mic.

Did you know Jennifer Lopez before this?
No. I was coming home from Donington [Park in England,
where Aerosmith headlined the Download Festival in June

Is Jimmy lovine The
Secret Weapon Of
‘American ldol’'?

that the contestants have experiences
that more realistically mimic those of a
typical developing artist. And instead of

waiting until season’s end to head to the

BY CORTNEY HARDING

recording studio, they’ll now work on

tracks throughout the season—overseen

During the course of a five-minute con-
versation, Interscope Geffen A&M chair-
man Jimmy lovine is called a pitbull and
a Rottweiler. The person doing the de-
scribing also calls lovine loyal, brilliant—
ELGERENTN

It's precisely lovine’s stubbornness,
according to Martin Kierszenbaum, head
of A&R at Interscope and president of
imprint Cherrytree Records, that makes
him the ideal candidate to spearhead the
new, apparently ultra A&R-focused ver-
sion of “American Idol.”

“Jimmy doesn’t give up on people,”
Kierszenbaum says. “He signed Robin
Thicke at 19 and ran into all sorts of
resistance—he was a white dude sing-
ing a certain type of music. He looked
the wrong way. Jimmy didn’t give up
for 12 years. He kept pushing and
pushing, and it worked—he got Robin
all over BET and MTV and to the top
of the charts.”

lovine says he's planning to bring the
same hands-on, take-no-prisoners ap-
proach to his role as mentor on the new
season of “Idol.” He’s going to see to it

Alex Da Kid.

2010]. And we had just finished up in Europe. We did Venice,
and we flew home from Venice. And I'm on the plane. I'm
watching this “Backup Plan” movie with |-Lo. Her name had

come up once before [during early conversations with “Amer-
ican Idel”] and so had mine, and we had to do a lot of talks and
quiet-this-and-quiet-that. So I'm watching her on “In Living
Color” and “Jenny From the Streets” or whatever she was doing
before in her early songs, and she really was a little “streeter”
to me. She was the real deal, so steeped into her culture that
that's all she represents. She's the what-it-is-ness of Latina. She's
a hard-ass. She also has a very loving heart, and for better or
worse she says what she means and she lays it down. She’s an
alpha female.

When the ]

ids are auditioning and someone would do some-

Must Come Down

Winners’ Sales Have Sunk With The Ratings

by Interscope-friendly producers like
Timbaland, Rodney Jerkins, Ron Fair and

“We're going to be bringing them
along,” lovine says, “just like we'd bring
along any artist that was signed to Inter-
scope.” For “Idol,” he says, “it's going to
be an entire new construct.” And the
artists had better be willingto move ata
fast clip. Inthe past, Sony allowed “Idol”
winners to take the summer to record,
and runners-up had an even longer lead
time. The Universal Music Group regime
is focused on getting music to the pub-
lic as fast as possible.

“The sands of time are slipping through
the hourglass. You want to capitalize while
the public is so engaged in the story of
winning or losing,” Geffen chairman Ron
Fair told the Hollywood Reporter.

Executive producer Nigel Lythgoe,
who's returning to the show after a
two-year absence,
bluntness will push contestants to
work harder. “Jimmy lovine will bring
some toughness to it,” he says.
“They’re different animals, A&R peo-

ple. He’s the type who can stand
there, look you in the eyes when he’s
heard your CD, throw it in the bin and

say, ‘Not good enough. aee

says lovine's

Additional reporting by Ann Donahue
and Shirley Halperin.

thing like come out dressed as a car, [we'd say], “What the fuck
are you doing?” And I loved it. I loved stopping the show with lit-
tle outbursts of shit. Randy would say, “This is a family show!” It
was very funny. |-Lo as well, she just said what she meant and [
like that a lot. That's why I say she’s an alpha female . . . and [ get
to sit next to her all night.

Jimmy lovine, chairman of Interscope Geffen A&M, will serve
as mentor on “Idol.” Did you know him before the show?

[ knew Jimmy lovine when he was a tape op at the Record Plant
in New York City and we were doing [Aerosmith's 1975 album]
“Toys in the Attic.” . . . I remember him in the studio with [pro-
ducer] Jack Douglas. We used to call him “Shoes.” That was his
nickname way back when, and look at him now. e

4

Source: Nielsen SoundScan
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SPECIAL FEATURE

The Deal Makers

How Meetings Drive Business At MIDEM

The discussions that take place each winter at MIDEM, the
international musicindustry trade fair and convention, affect the
flow of repertoire and income throughout the global music
business long afterward. § MIDEM and the digitally focused
MidemNet Forum open for business Jan. 22-26 in Cannes. More
than 10,000 executives from some 100 countries and sectors—
including recording, publishing, live, synch, digital and mobile—
are expected. § Here's how 11 companies, from several

international markets, used MIDEM to drive business forward.
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7DIGITAL (U.K)

“We had been in touch by e-mail but never man-
aged to get to the bottom of things,” 7digital in-
ternational manager Dorothee Imhoff says of
the efforts of her U.K.-based digital music serv-
ice to establish an affiliate partnership with
French digital music service Music Story. Her
comment confirms the value of MIDEM in the
age of online communication and networking.
At MIDEM in 2010, the two companies struck
a deal to link their websites and collaborate on
marketing with co-branded e-mail, advertising
and voucher campaigns. “MIDEM was the per-
fect opportunity for us to meet,” Imhoft says.

Inthe black: Hamburg-based
publishing company AMV
Talpa had a successful year in
2010, partially due to a deal
struck at MIDEM for publishing
rights to AC/DC for Germany,
Australia and Switzerland.

“Our face-to-face meeting enabled us to go in-
depth in our discussions—and the environment
at MIDEM fostered conclusive discussions. We
managed to agree on the terms at MIDEM; how-
ever, due to busy development road maps, we
had to poestpone the integration to the second
half ofthe year. We launched our services a few
weeks ago, and already Music Story is our third-
biggest affiliate in France in terms of sales rev-
enue, right after the likes of Spotify and Last.fm.”

AMV TALPA (Germany)

Highway to Hamburg? That isn’t exactly the
name of one of AC/DC's greatest hits. But Ham-
burg-based publishing company AMV Talpa
signed a subpublishing deal at MIDEM in 2010
with Albert & Son, which controls AC/DC's
repertoire. AMV Talpa managing director Jens-
Marlus Wegener says the deal gave his com-
pany publishing rights, effective last January, to
AC/DC for Germany, Australia and Switzerland.
The agreement was struck with Albert & Son

managing director Tim Prescott and head of

publishing Philip Martlock. The deal preceded
the chart-topping success in Germany this past
summer of the soundtrack to “Iron Man 2,”
which included several AC/DC tracks. “The deal

=5/GETTY IMAGES

MICHAEL QCHS ARCHIY



made 2010 the financially most successful year
for AMV Talpa,” Wegener says.

INGROOVES (U.S.)

Executives from INgrooves, the digital distribu-
tion and marketing company based in the United
States, had meetings at MIDEM in 2010 with X5
Music Group, a leading digital music company
in Europe. Last March, INgrooves became the
worldwide digital distribution services provider
for X5, including mobile platforms, replacing
X5's previous provider. The agreement expanded
X5's overall retailer coverage and added new rev-
enue streams for the company. The deal also en-
compassed a variety of additional value-added
services to which X5 previously didn't have ac-
cess, including retail marketing support and mo-
bile personalization product creation and
distribution. “The wonderful thing about
MIDEM,” INgrooves International senior VP/
managing director Alex Branson says, “is that
we were able to meet all of the key people at the
same time and address all aspects of the deal in-
cluding financial and technical.”

‘The wonderful thing
about MIDEM is that
we were able to
meet all of the key
people at the same
time and address all
aspects of the deal
including financial
and technical.’

—Alex Branson, INgrooves

RIGHTSFLOW (U.S.)

RightsFlow, which provides music licensing and
royalty payment services, engaged in talks at
MIDEM in 2010 thatultimately resulted in deals
to provide services to companies including Dise
Makers (and its CD Baby subsidiary), Rhapsody,
Guvera, Thurnbplay, Beatport and Britain's PIAS.
At MIDEM, RightsFlow also announced it would
pay rovalties due from the music service
providers it represents directly to PRS for Music,
the United Kingdom's collection society. To make
the most of MIDEM, “we were very focused in
connecting with key partners ahead of the con-
ference to solidify our schedule prior to our ar-
rival,” RightsFlow president/CEQO Patrick
Sullivan says, “which allowed us to hit the ground
running. Through deals executed at MIDEM,
RightsFlow was able to help key music services
launch or expand in the U.S.”

ALLEGRO MEDIA GROUP (U.S.)

Allegro Media Group attends MIDEM to land
distribution deals with international labels. Prod-
uct manager Forrest Faubion says the conven-
tion also allows the company to update its
existing partners on how their repertoire is sell-
ing in the United States. “We run sales reports
and put together a presentation listing our ac-
count base and the services we provide on both
physical and digital distribution,” he says. Those
presentations not only keep existing partners
informed but also help attract new business.

“We have a lot of great partners in Europe, so
our reputation precedes us and we don’t have
to do a hard sell to land new labels,” Faubion
says. “Although sometimes I have to explain the
idiosyncrasies of the American market to them.”
Last year Allegro struck distribution deals with
Galileo Music, REL Records and In and Out
Records. It also renewed a lapsed deal with
Storyville Records.

PREMIUM LATIN (Dominican Republic)
Premium Latin GM Marti Cuevas stayed home
from MIDEM in 2010, concerned about the cost
of attending and the difficulties in licensing inter-
national repertoire in a challenging market. But
Cuevas and Premium Latin will be back this Jan-
uary intent on selling Rita Indiana, a Dominican
singer who blends rootsy mambo with alternative
sounds. “We feel she's a very, very interesting prod-
uct to present to international music people,”
Cuevas says. And Prernium Latin has enjoyed sue-
cess at MIDEM before. In 2006, Cuevas took “God's
Project,” an album by then relatively unknown up-
start urban bachata group Aventurato MIDEM to
seek international licensees. There, she struck a
deal with Vale Music CEO Ricardo Campoy and
manager of foreign licensing Elisabeth Comabella
to license the album in Spain. Aventura, one of
the top-selling Latin acts in the United States, has
since sold 10,000 copies in Spain, and Vale's remix
of the band's single “Obsesién” was a hit in the
Spanish market. Now, Rita Indiana is already gar-
nering international attention, including appear-
ing in a recent ad for Diesel watches. Cuevas is
specifically eyeing the French marketplace, where
Aventura did particularly well with “Obsesién.”
“We have quite a network of companies we work
with,” Cuevas says. “I'm sure with Rita we're going
to walk away with some deals.”

ROBBINS ENTERTAINMENT (U.S.)
Robbins Entertainment landed two key album
deals at MIDEM 2010, A&R manager Matt D'Ar-
duini reports. “I heard this record in its Danish
form called *Yoyo' by Joey Moe and was searching
outwho owned the record,” D'Arduini recalls. He
learned he needed to get in touch with Copen-
hagen Records executive Jakob Sorensen. I e-
mailed him and never heard back,” he says. But
at MIDEM, he tracked down Sorensen, who sent
D'Arduini an English version of “Yoyo" in Febru-
ary and, by May, struck a deal for Robbins to re-
lease both the single and an upcoming album.
Separately, D’Arduinialso had a MIDEM meeting
with Hayden Bell of Dogboy Music, a publisher
in Sweden. Bell presented the album “Weightless”
from Emilia De Poret on the Aristotracks label and
D*Arduini struck a deal for Robbins to release the
album early this year in the United States.

SOM LIVRE (Brazil)

Brazil's Som Livre is an independent label with
considerable influence, since it's owned by Brazil-
ian media conglomerate Globo. In 2009, Som
Livre business director Marcelo Soares went to
MIDEM with two objectives, Som Livre presi-
dent Leonardo Ganem says: “One, to sell our
artists outside Brazil, and two, to get catalog for
our company here.” As part of TV Globo, Som
Livre must license music for the network’s many
soap operas and original productions. “So one
of our key objectives was to get catalog that was
preauthorized for this use,” Ganem adds. Som
Livre returned with a handful of deals with pub-
lishers and record labels. The most notable,
Ganem says, werestruck  continued on >>p32
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Professional meeting

300pm - 430pm

1145am > 230pm

Auditorium K | Level 4

Guests only

— Bernard Miyet, CEO of Sacem,

at the French Vibes Conference
entitled “Creative business and legal
innovations in the French digital
music industry”.

Press event Sacem

500 pm - 600 pm

Redactionroom 1 | Level 3

Partner French Vibes event
630pm 00000
“French VIP" showcase at “Le 7"

— Five emerging "French VIP"
(French Vanguard of Independent
Publishers) :

2 Les Airs a Vif

- Helice Music

= Nova Nota

= Kléa Music

= Zamora productions

— Bernard Miyet, CEO of Sacem,
and Jules Frutos, President of
PRODISS, about the current
economy of live music and

the development of emerging
creators and artists.

Professional meeting

230am - 345 pm

Auditorium Esterel | Level 5

— Catherine Kerr-Vignale, Director
of Clients Relations of Sacem

at CISAC Conference entitled
“Digital Services & Authors' Societies
- Building Efficient Partnerships”.
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Man in motion:

At MIDEM 2010
ADAM FRIEDMAN
unveiled an app
that essentially
turns an iPhone
into a musical
instrument.

o

from >>p31  with Kobalt, based in the United
States, and Mushroom Music Publishing in Aus-
tralia, both of which are now represented by Som
Livre in Brazil. In 2011, Ganem says, his label
will look for similar deals and will also scout for
opportunities for its artists, including Maria
Gadii, who earned a Latin Grammy Award nom-
ination this year as best new artist.

WISEMONKEYRECORDS (Australia)
At MIDEM in 2010, WiseMonkeyRecords
founder Adam Friedman unveiled Air], an app
that converts human movement by mobile
phone users into musical information. Essen-
tially, it turns the iPhone into a musical instru-
ment. While in Cannes, Friedman met with
Chrysalis Music CEO Jeremy Lascelles and
Music Managers Forum CEO Jon Webster. Sub-
sequently, he secured a management deal with
Howard Needleman from the Others, attracted
interest from investors in the United Kingdom
and garnered support from Apple Computer.
Through relationships forged in Cannes, Fried-
man partnered with the engineers behind
music search service Shazam to produce the
back-end for the Air] app. Friedman has since
been hired by Universal Music U.K. to create
interactive music apps for international acts
for launchin early 2011, and more recently his
tearn secured app deals with the BBC. Fried-
man relocated to the United Kingdom in the
wake of the interest generated from those meet-
ings in Cannes. “MIDEM worked out remark-
ably well for us, so much so that our two-week
trip to Europe ended up lasting nine months,”
says Friedman, who returned to Australia in
October. Talks are ongoing to create apps for
various music and media companies, includ-
ing other U.K. broadcasters.

PIAS ENTERTAINMENT GROUP (U.K.)
During MIDEM 2010, PIAS Entertainment
Group announced partnerships with Topspin
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Media and MAM Logistics for use of its direct-
to-consumer e-commerce service, D2C. But
“we also met and have subsequently signed
deals with a number of digital retail partners,”
PIAS managing director of digital and busi-
ness development Adrian Pope says. “One of
those was a supply deal with China-based dig-
ital company R2G to supply [PIAS] digital
repertoire into Chinese digital retail markets.”
The personal interaction provided by a meet-
ing at MIDEM was vital to the deal, Pope says.
“Had we not met the key people involved at
MIDEM, we would not have felt the same level
of trust and confidence in moving forward with
the agreement.”

DEMON MUSIC GROUP (U.K.)
U.K.-based reissue specialty label Demon Music
Group finalized a number of deals at MIDEM
2010, including a licensing deal with Phoenix
Music International, which contained material
from Aswad, Space and Uniting Nation, Demon
TV/commercial manager Michael Neidus says.
Demon also struck a licensing deal with Italian
dance label producer Time and moved on a deal
with Todd Rundgren’s Bearsville label. Discus-
sions for the Bearsville deal began at MIDEM
in 2008 and were finally concluded last Novem-
ber. “MIDEM is still crucial to Demon,” Neidus
says. “Although we do visit overseas catalog
owners and licensors around the world, we also
visit our overseas licensees. When you have a
vast catalog, MIDEM is great for getting in front
of other potential partners. But once the deals
have been signed, it is very important to visit
and keep in touch so that your repertoire is at
the forefront of their minds when they are
compiling new collections for the various inter-
national markets.” “oe

Reporting by Lars Brandle, Antony Bruno, Ed
Christman, Leila Cobo, Thom Duffy, Tom
Ferguson and Wolfgang Spahr.
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BLUNT IMPACT

James Blunt Flexes His Creative Muscles On ‘Some Kind Of Trouble’

Industry rebels don’t come more polite than
James Blunt. In keeping with his pre-music
military career, Blunt speaks and acts with
officer-class poshness and reserve. But the

one-time army captain who led a column of

NATO tanks in Kosovo in 1999 is resolute
nevertheless.

Ask him for his favorite song on his third
album, “Some Kind of Trouble” (Custard/At-
lantic)—due Jan. 18 in the United States after
being released in the rest of the world in No-
vember—and he selects “Turn Me On.”

Not that you'd know of the track from
the record’s early reviews. It was, accord-
ing to Blunt, purposely left off promo-
tional copies “because [the label] thought

it was inappropriate and they didn't want
." Blunt says the

people to review i
song—sample lyric: “Why get compli-
cated?/You know you want to turn me
on"—is “not as emotionally sensitive as
they think my audience would like.”

Atlantic U.K. confirms that the track
wasn't on U.K. promo CDs, but no one
at the label was available to comment
on the reason for its omission. When it
came to the album's commercial release,
Blunt and Atlantic reached an accom-
modation: “I said, ‘OK, look, the album
runs numbers one to 11. I'll put the song
you really hate on at No. 13." " The 12th
song is “I’ll Be Your Man,” but “Turn
Me On” became “the unlucky song stuck
on at the end, which actually in a way
highlights it, so I think I've done my-
self a favor.”

Bluntis similarly underwhelmed by the
new mix of the album’s lead single, “Stay
the Night,” serviced to hot AC and triple
A formats on Nov. 27, which features ad-
ditional production by Rob Cavallo.

“I find it hard to describe the differ-
ence in words,” he says. “Punchier? |
think perhaps that was the brief. But I
don’t know if it is necessarily more
punchy—it's just slightly different.

That's the best I can say, really.”

Blunt's be
audience seem to be borne out by one aspect
of Atlantic's campaign for the album. Dane
Venable, New York-based senior VP of mar-
keting for Atlantic, says Blunt will spend

s about his label's view of his

Grammy Awards week in Los Angeles, appear-
ing on “The Tonight Show With Jay Leno,”
“The Ellen DeGeneres Show”
Lately,” then attend the Feb. 13 ceremony—a
date that runs straight into Valentine's Day.
Given “the type of songs James is known

and “Chelsea

for,” Venable says, the TV shows leading up
to the holiday “will create a perfect storm of
increased traffic in retail stores

Yet “Some Kind of Trouble,
the upbeat, soft-rock “Superstar” and the
dancefloor-friendly beats of “Dangerous,” is
no damp-eyed retread of the sentiment that
made “You're Beautiful” one of the biggest
hits of 2005. That ballad propelled Blunt’s 2005
debutalbum, “Back to Bedlam,” to worldwide
sales of 13 million, according to the label; with
2.8 million U.S. sales, according to Nielsen

ich features

X MARKS THE SPOT
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SoundScan, and 3.2 million in the United
Kingdom, according to the Official Charts Co.

The follow-up to “Bedlam,” 2007's “All the
Lost Souls,” fared less well, scanning 463,000
U.S. and 758,000 U.K. copies. But emotion-
ally and creatively, “Some Kind of Trouble” is
the sound of an artist starting over.

“That first album is an innocent album,”
Blunt says. “Writing songs-
that I would make an album and put it out.

it was a dream

And the second one was a reaction to that
dream becoming a reality, for all its bene-
fits and its costs. But that’s over. And
I can hear in this album a new sensi-
bility. To regain innocence is a pretty
special thing.”

“Stay the Night” hit No. 4 in the
United Kingdom, where it has sold
110,000, according to the OCC. By
Christmas Blunt will have visited 14
markets, some more than once, filming
slots for such shows as Australia’s “The
X Factor,” Japan's “Sukkiri” and TV2's
“New Year Show" in Denmark.

Ahead of the U.S. release, Blunt un-
dertook a four-city (one in New York,

three in California) acoustic mini-tour
in mid-November, appearing in front of
radio programmers, media and the staff
at Apple. He's back in North America
for two weeks around the album’s re-
lease, with a three-song slot on NBC's
“Today” booked for Jan. 17; he then re-
turns Jan. 23 for a three-week press and
radio tour of 10 major markets.

Blunt's world tour starts in February
in Glasgow, Scotland, with a four-week
U.S. trek starting April 18, booked by
High Road.

“Playing live is what being a musi-
cian is about,” Blunt says. “The charts
or units sold are nothing to do with
being a musician. Getting up onstage
and taking people on an emotional jour-
ney is the purpose of being here in the
first place.” e
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BUZZ

>>>TEENA MARIE
HONORED

Stevie Wonder, Smokey
Robinson, Queen Latifah,
Shanice Wilson and
Motown founder Berry
Gordy Jr. were among the
luminaries who honored
late singer Teena Marie at
a private memorial service
on Jan.10 in Los Angeles.
Gordy, Wonder and
Marie’s daughter, Alia
Rose Brockert,
memorialized the artist,
and Robinson and Wilson
sang as they celebrated
Marie's life at Forest Lawn
Memorial Park. The two-
hour memorial service and
Catholic mass were closed
to reporters. Marie died
Dec. 26.

>>>BOOTSY
COLLINS PREPS
NEW ALBUM

A desire to memorialize
his heroes—including
James Brown, Jimi
Hendrix, Parliament-
Funkadelic guitarist Garry
Shider and such jazz
legends as Thelonious
Monk and Miles Davis—
drove Bootsy Collins to
make “Tha Funk Capitol of
the World,” his first new
album in five years. The 16
tracks on the album, due
April 26 on Mascot
Records, were written and
recorded during the past
two-and-a-half years,
according to Collins. They
feature a guest list that
includes P-Funk mate
George Clinton and
Shider’s widow, Linda, on
“Garry Shider Tribute";
rappers Snoop Dogg, Ice
Cube and Public Enemy's
Chuck D on “Hip Hop @
Funk U"; and Musiq
Soulchild and radio host
Tom Joyner on “Yummy, |
Got the Munchies.”

>>>COLDPLAY
RELEASE WILL
TACKLE ‘LOVE,
ADDICTION, OCD’
Coldplay frontman Chris
Martin says the band’s
forthcoming fifth album
will consist of clear,
consistent themes instead
of being a traditional
concept album. He
explains that the still-
untitled effort will focus on
“love, addiction, OCD,
escape and working for
someone you don't like,”
and will be a “a thinly
veiled account of what
happens within the
group.” The new album is
due by the end of 2011.

Reporting by Gary Graff,
the Associated Press and
BBC1.

BY MICHAELANGELO MATOS

GANG’SALLHERE

Legendary Post-Punk Act Gang Of Four Reunites For New Album

When the original members of Gang of Four reunited
in 2004 for a world tour, no one expected them to make
a new album. But the Leeds-bred post-punks, whose
1979 debut “Entertainment!” put its stamp on bands
from R.E.M. to Franz Ferdinand, have a grand tradi-
tion of defying expectations. Gang of Four headed back
to the studio and is now preparing to release “Content,”
its first album of new material in 15 years, on Jan. 25.

Led by original members Andy Gill {guitar) and
Jon King (vocals), along with bassist Thomas Mc-
Neice and drummer Mark Heaney, who replaced
founders Dave Allen and Hugo Burnham in 2006,
the Gang of Four on “Content” is fiery in a way that's
more contained than on the band's flaring early in-
carnation. (Three more albums followed “Enter-
tainment!” before the group’s first mid-"80s split;
Gill and King put out two more sets in the early '90s
with a different lineup.)

“Ittook a while to get back into itand figure out what
we were trying to say. Also, my day job is record pro-
ducer,” Gill says. “We'd get two or three songs demoed
up, and then I'd go spend two or three months work-
ing with [Irish rock act] Therapy?. By the time I came
back to the project, I'd scratch my head, thinking,
“Where am I going with this?' " Gill spent 2009 con-
centrating on the project, then set out to find a deal.

“For about a week we considered a major label—I
think EMI came in with some kind of offer,” Gill says.

@ &Y CORTNEY HARDING

“The whole major-label process is sort of deeply flawed,
really, frormn a band’s point of view. You get pretty small
royalties; they kind of want to take a share of your mer-
chandising, your live income. It's not really an intel-
ligent way to go about it.”

Nevertheless, Gill says the band liked Yep Roc right
away and eventually signed with the North Carolina-
based indie for the United States.

It's a good fit: During the past decade, Yep Roc has
signed a number of similarly acclaimed, midsize rock

Still post-punk after all these
years: GANG OF FOUR

Franzen novel.

acts tied historically to college radio: The Fleshtones,
Apples in Stereo, Nick Lowe, Robyn Hitchcock and Paul
Weller are among Gill and King’s new labelmates. “A
band we work with called Midlake suggested to Gang
of Four’s manager that they getin touch,” Yep Roc GM
Billy Maupin says. “Andy had most of [the album| done.”

Maupin is betting that the band's history will speak
for itself when it comes to selling “Content.”

“This is the first album of new material the band
has released in over 15 years—an incredibly impor-
tant, influential group—and we wanted to build on
anticipation for that,” Maupin says. “[We're doing] a
boxed set with the new record, bonus music and a
book. We went out and had preorders for retail. That
went really well. We did a big press campaign, and
they are rolling right into the release, then the North
American tour in February.”

Given the leftist sentiments espoused by the band’s
early songs, longtime Gang of Four fans have been
surprised to hear the group’s material in movies and,
recently, a Microsoft ad. Gill says he and King take a
realistic approach to licensing offers.

“With films, we often say ‘yes,” [but] not always—
you don’t want your songs to be overused,” Gill says.
“You want them to be used in good things. For exam-
ple, the [Sofia] Coppola film ‘Marie Antoinette,’ they
wanted to use ‘Natural's Not in It" at the beginning.
We were delighted.

“We've been asked to use a song of ours in a com-
puter gaming thing—we were happy to allow that to
occur,” Gill adds. “Me and Jon spend probably more
time than we should playing games like that. It's bril-
liant, because you reach a wider, younger audience
through that, which is what we want to do.” aee

But whatever the cause, Moore's ca-

as a live act. And while he has a lot of
higher-profile fans, it never really got

Moore OrlLess

Daniel Martin Moore
Reinvents Childhood
Hymns On ‘In The Cool
Of The Day’

For such a quiet, reserved, folky
singer, Daniel Martin Moore can cer-
tainly push his fans to bang their
heads, repeatedly. Only they're not
doing some sort of Willow Smith-style
dance to his music—rather, they're
banging their heads against their
stereos in frustration.

It's not on account of anything that
Moore has done. Since he signed to Sub
Pop on the basis of an unselicited dermo
in 2007, he has released one album with
stunningly original songs and one
album with his friend Ben Sollee that
addressed the issue of mountaintop re-
moval (MTR) coal mining. He's about
to release a third effort on Jan. 18, a col-
lection of his takes on the hymns he
heard growing up in Cold Spring, Ky.,
as well as a few new songs.

By rights, Moore should be an NPR
darling, a Starbucks faverite, the go-to
musical choice for cool dads all over
the country. Soft-spoken, unpreten-
tious and worldly, Moore spent time
in the Peace Corps before he started
his recording career. He's signed to a
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tastemaking label that has proved it
can break folkier acts (see Fleet Foxes);
he counts My Morning Jacket's Jim
James among one of his biggest fans
{James produced “Dear Companion,”
the MTR album, and has played shows
with Moore); and he's even the musi-
cal voice of a political cause that was
featured in the most recent Jonathan

Rewriting history:
DANIEL MARTIN MOORE

reer hasn't really taken off. His debut,
“Stray Age,” has sold 3,000 copies, ac-
cording to Nielsen SoundScan; “Dear
Companion” has sold 6,600, For his
label, the low sales are frustrating for
both artistic and business reasons.

“I thought his first record was a nat-
ural heir to the Iron & Wine albums
we had putout,” says Stuart Meyer, an
A&R manager at Sub Pop. “He did find
gome fans, and he definitely developed

beyond a core group.”

Meyer says that without aloud buzz
about Moore, pushing him to triple A
radio is too costly. “When Pitchfork re-
viewed the first album, they didn’t kill
it, but they didn't love it,” he says. “I
felt like he's someone you can't push
on people.”

Despite these factors, Meyer says he
wouldn't be shocked if Moore's latest
album, despite the religious overtones
and quirky subject matter, is the one
that breaks him through to alarger au-
dience. “Because so much of the record
is public domain, there are lots of li-
censing possibilities,” he says.

Moore says that when he started
working on the album, he didn't plan
to even release it formally. “For me, it
was just a fun project. I was just
recording with friends and didn't
think Sub Pop would be that inter-
ested,” he says,

Now that the album will have a real
release, Moore says he's planning on
touring behind it starting in 2011.
Meyer adds that Sub Pop will release
a series of short videos of Moore per-
forming songs from the record, which
were filmed in a monastery. But even
Moore admits this new one won't be
an easy sell, saying, “I'm sure there is
a lot of knashing of teeth at Sub Pop
over how to promote this record.”

GANG OF FOUR: TOM SHEEMAN; MOORE: MICHAEL WILSON; GET UP KIDS: FORRESTER MICHAEL; SOCIAL DISTORTION: DANNY CLINCH
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Quality product:
THE GET UP KIDS

Rewriting The Rules

The Get Up Kids Launch New Label, New Album

Get Up Kids frontman Matt
Pryor has his hands full: In
addition to a reunited band
with a new album on its own
label, he has three kids who
love to scream while daddy’s
on the phone.

Even putting his family man
status aside, there's no denying
that Pryor and his cohorts have
come a long way since they led
the second-wave “emo” move-
ment of the mid-"90s. After the
Get Up Kids' breakup in 2005,
members flocked to their own
musical projects (Reggie & the
Full Effect, New Amsterdams)
and established bands (Spoon,
My Chemical Romance).

In 2009, the Get Up Kids
kicked off a nostalgia-fueled
reunion tour in support of the
10th-anniversary rerelease of
“Something to Write Home
About,” during which fans
began buzzing about new ma-
terial. So the longtime Vagrant
band—one of the first acts the
label signed after it launched
in 1998—not only recorded an
album, titled “There Are Rules”
{Quality Hill, Jan. 25), butalso
founded its own label.

As much as things have
changed, they've also stayed the
same: The songwriting process
behind the punk-infused rec-
ord echoed the Kansas City,
Mo., band's earlier days, func-
tioning more as what Pryor
calls a “democracy” among
members rather than with him
asitsde factoleader. And most
tellingly, Quality Hill, the label
the act formed with help from
former Sub Pop head of A&R

and Myspace Music alum Jason
Reynolds, recalls the group’s
DIY roots.

“The Vagrant we signed to
in 1999 is a totally different
company than itis now,” Pryor
says. “There were five people
working there when we
signed, and it's just a bigger
company now. [Vagrant cur-
rently has a staff of 14.) When

‘When the
band got
back
together. . .
itwas a
rebirth for
us. So we
said, “Let’s
take it back
to the very
beginning,
and put the
record out

ourselves.”’
—MATT PRYOR

the band got back together, we
felt like it was a proverbial re-
birth for us, so we said, ‘Let’s
take it back to the very begin-
ning—back to the first thing
we ever did,’ which was put the
record out ourselves.”
Reynolds, whom the band
first met when he tried to sign

it to Sub Pop in the late "90s,
was the clear choice for help-
ing establish Quality Hill,
Pryor says. Initially, the group
wanted to give the record
away for free online, and
through Reynolds, Myspace
Music was in talks to support
an ad-sponsored giveaway of
“There Are Rules.”

“Then I lost myjob with My-
space back in January [2010],"
Reynolds says. “1 kept in con-
tact with the band and I said,
‘Look, 1 can probably help you
get this record out. You know,
you don't necessarily have to
give it away for free.””

While the band previously
had its own Vagrant imprint
(Heroes and Villains), launch-
ing Quality Hill required
expertise, particularly in mar-
keting and distribution, which
is through Redeye. Reynolds,
who works as a consultant to
the label, assists in these
realms but insists the band is
business-minded. He has
hopes for Quality Hill's future,
but for now remains focused
on “There Are Rules.”

“Becoming a record label
is something totally different
from being empowered and
being DIY,” Reynolds says.
“Talk to the Get Up Kids in a
year and see if [they say], ‘Hey,
that was so much fun, maybe
we can help other people.” So
many of the indie labels,
whether it's Sub Pop or Mata-
dor, start out with a band that
you love and you want to start
a record label to get that
music released.” o

with MIKE NESS

Singer/guitarist Mike Ness was 17 when his group Social Distortion emerged from the first
wave of Los Angeles hardcore, Three decades later, the band members are punk patriarchs whose
Americana-influenced style is a genre unto itself. Social D's new album, the gritty, bluesy,
sometimes downright Stones-y “Hard Times and Nursery Rhymes,” is the act’s first for an-

other L.A. punk institution, Epitaph Records.

1 You started out on indie labels, then

moved to the majors for a while. What led
you to Epitaph?
It's every young band's dream to get signed toa
major label, but once we were on it—I joke alot
saying it was one of the last forms of white slav-
ery. Me and [Epitaph founder/Bad Religion gui-
tarist] Brett [Gurewitz] basically started our bands
atthe same time. I've been familiar with his label
for along time and just watched it grow. They
signed us without hearing one track. That just
shows what kind of faith they had in the band.

2 There’s a different feel to the new
album. What inspired that?

Blues-based rock, like the first wave of punk
music—the MC5, or the Dead Boys, or Johnny

Old-school hellcats (from left): JONNY “2 BAGS”
WICKERSHAM, MIKE NESS, BRENT HARDING and

DAVID HIDALGO JR.

Thunders—Ilaced with Chuck Berry. I mainly
branched out to those grooves because you can
getstuck in those one-two-three-four Ramones
grooves, and then all of a sudden your whole
album is that way. My main foundation is in
'60s and '70s blues-based rock. I grew up with
all that music long before I ever heard the Clash
and the Sex Pistols. That's what always made
us a little bit more than just a punk band.

3 How did you first blend punk with coun-
try influences?
I can remember as early as 1985 covering

“Wanted Man” by Johnny Cash. I think being
from L.A. and seeing [roots-influenced] bands
like the Blasters, X and Levi & the Rockats . ..
you can’t help but start to make a connection. 1
remember in the mid-"80s listening to [cowpunk
picneers] Jason & the Scorchers and telling [So-
cial D guitarist] Jonny 2 Bags, “Someday, you
watch—Social Distortion is going to be like this,
just harder.” And that's exactly what happened.

4 Social Distortion first recorded in 1980.
Does it seem like a 30-year haul?

It really doesn’t. We still love what we do. I
didn’t think I was going to live this long, hon-
estly, but ever since [ was 5 years old | knew
that this was what [ wanted to do. You start
outas ayoung man and you end up as an old
man, and along that road, not
only do you gain wisdom and
awareness, but you also hope-
fully become a better musician.
I think that outweighs the fact
that I could be some of the kids
in the audience’s dad . . . or
even scarier, grandfather.

5 Do youstill consider So-

cial Distortion a punk band?
Yeah, 1 do, but we're also a
whole lot more. We took from
every genre and crafted it into
our sound, but you'll still hear
Generation X, the Clash, the
Pistols and the Ramones under-
neath everything, and you al-
ways will. It's part of my
personality just as much as the
Carter Family is. It's kind of our
inner foundation.

6 Does punk mean some-
thing different now than it
did when you started out?
Punk is about being an individ-
ual. To me it doesn’t matter what get-up you
have on. A surfer kid could be more punk
rock than this kid who's all spiked out and
tatted . . . it's an attitude that's inside. In the
mid-'80s I had to decipher a lot of the stig-
mas and stereotypes and fallacies that came
along with it. | remember when we covered
“Ring of Fire” for the first time people were
like, “You guys are doing a country song?”
“Yeah, and guess what, I'm going to sing ‘Ball
and Chain’ right now—this is a hardcore
song; listen to the lyrics!” I still enjoy tearing
down stereotypes of any sort. ae
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BRITISH SEA
POWER

Valhalla Dancehall
Producers: Sritish Sea
Power, Graham Sutton
Rough Trade

Release Date: Jan. 17

Since emerging in 2003 with
the wonderfully titled “The De-
cline of British Sea Power,” this
English outfit has cultivated a
well-deserved reputation for
doomy, gloomy indie-rock full
of cinematic guitar noise and
frontrnan Yan Scott Wilkinson's
erudite lyrical musings. (Song
topics through the years have
included flooding on the United
Kingdom's Canvey Island and
the collapse of an Antarcticice
shelf.) Longtime fans might be
surprised, then, to find that the
lead single from British Sea
Power's latest album, “Valhalla
Dancehall,” is a relatively up-
beat affair called “Living Is So
Easy,” on which Wilkinson
shouts out the luxury-brands
conglomerate LVMH over a
bubbly electro-pop groove. Of
course, with these guys a cele-
bration of consumerism is re-
ally just an ironic takedown of
the same. In opener "Wha's In
Control?” the group pulls off a
similar trick, soundtracking a
visit to the local library with a
sparkly, Pixies-style glam-

sOCIAL®

o

SOCIAL
DISTORTION
Hard Times and
Mursery Rhymes
Producer: Mike
Ness

Epitaph Records
Release Date:
Jan. 18

“What's life with-
out a little pain?”
Mike Ness sings at

the beginning of Social Distortion’s first new album since
2004. And we know that a lack of pain would equal no
Social D album at all. “Hard Times and Nursery Rhymes,”
the first time Ness has produced a group album entirely
by himself, revels in both of its titular forms. The 11-track
set mixes prototypical anthems of survival—the Stones
homage “California (Hustle and Flow),” the galloping
“Gimme the Sweet and Lowdown”—with such character
stories as the riffy gangster tale “Machine Gun Blues” and
the sly, comparatively genteel trucker's ode “Bakersfield."

grunge riff. Elsewhere on the
set, British Sea Power offers up
more of what it's known for,
most memorably in the reverb-
drenched “Luna” and the
string-enriched “Cleaning Out
the Rooms."—MW

STEEL MAGNOLIA
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Steel Magnolia

Producer: Dann Huff

Big Machine Records

Release Date: Jan. 77

We know Steel Magnolia can deliver
a big song. In this case it's the track “Keep On Lovin’
You," the highest-charting debut single by a coed duo.
The second-season “Can You Duet?” winner's debut
album shows there’s more where that came from. The
self-titled set features a dozen polished tracks that put
real-life couple Joshua Scott Jones and Meghan Linsey
on a path to join acts like Lady Antebellum, Little Big
Town and the Band Perry in country's burgeoning guy-
girl group pantheon. Surrounding the spirited first single
are such songs as the shimmering “Ooh La La,” the lush
love song “Just by Being You (Halo and Wings),” the
lighthearted “Last Night Again,” the reggae-tinged
“Rainbow” and a loose, back-porchy rendition of Keith
Urban and the Ranch's “Homespun Love.” Jones and
Linsey had a hand in writing eight of the tracks, drawing
on their own romance for rich insights on “Edge of
Goodbye” and “Without You,” while on the stripped-
down album-ender “Glass Houses” Jones frankly deals
with substance abuse issues. Steel Magnolia stretches its
country in many different directions here, but mostly to
positive effect.—GG
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EDIE BRICKELL

Edie Brickell

Producer: Charlie Sexton
racecarL OTTA/Redeye
Release Date: Jan. 17

Last heard from as a member
of New York’s Heavy Circles,
Edie Brickell hasn't released an
album under her own name
since 2006. And her new self-
titled effort dates back even
further than that: The some-
time-leader of the New Bo-
hemians began writing the
songs on "Edie Brickell” in
2003 while touring in support
of that year's “Volcano.” Vari-
ous events, including the 2007
death of longtime New Bo-
hemians member Carter Al-
brecht, delayed the project
until this month. (Brickell is set
to release another album, by a
new group called the Gadda-
bouts, on Jan. 25.) But if these
smart, catchy folk-rock tunes
have spent a spell in the vault,
they certainly sound no less
fresh forit. On the track “On the
Avenue” she voices a timeless
desire to “hang out with my
friends all night” over an ap-
pealingly lopsided soul groove,
while “Pill" examines America’s
growing pharmaceutical de-
pendence with the same wry
skepticism Brickell worked in

The album-closing tandem of “Can’t Take It With You" and
the brimmingly optimistic “Still Alive” let Ness and com-
pany stretch and flex their chops. And elsewhere, a sped-
up rendition of Hank Williams® “Alone and Forsaken" not
only nods to his profound influence on Ness but feels
comfortably of a piece with all of the original composi-
tions. Each one of these tunes will clearly rattle the rafters
anywhere Social D plays, but with an added veneer that
complements the raw, punk-like energy that is the band'’s

stock in trade.—GG

the New Bohemians’ 1988 hit
“What | Am."” Definitely worth
the wait.—MW

JAMIE FOXX
Best Night of My Life
Producers: various

J Records

Release Date: Dec. 27

Mining the same wvein he
tapped for 2008's "Intuition,”
which featured the Grammy
Award-winning track "Blame
It,” Jamie Foxx joins forces
with some of pop's and hip-
hop's hottest luminaries on
his new offering of sexy bal-

e

; THE SCRIPT
@ Science & Faith
LY "j Producers: various
| Epic Records
‘ Release Date: Jan. 18
Originally released last September
in the band’s native Ireland, the
Script’s sophomore set, “Science & Faith,” sticks closely
to the gentle soft-rock sound that propelled “Break-
even" (from the group’s self-titled 2008 debut) to the
top of Billboard's Adult Pop Songs tally after a record-
breaking 36 weeks on the chart. And why wouldn't it?
As Train demonstrated last year with its comeback
smash “Hey, Soul Sister,” this kind of namby-pamby
food-court fluff pays huge dividends during the lapse
between Coldplay albums. Only a fool (or Coldplay)
would futz with a formula so radio-ready that “American
Idol" champ Kris Allen chose to cover a Script song for
his inaugural post-TV single. That edge-free craftiness
doesn’t mean that “Science & Faith” is all that enjoyable.
Indeed, frontman Danny O’Donoghue’s earnest talk
about angels, children and “the furthest constellations
of our souls” can get downright exhausting. But you
have to admire his knack for writing songs that feel
familiar the first time you hear them.—MW

lads, adult-vibed raps and
party jams. The lineup in-
cludes Justin Timberlake and
T.I. on the top 30 Billboard
Hot 100 hit “Winner,” Drake
on current R&B/hip-hop
chart-climber “Fall for Your
Type" and up-and-comer Wiz
Khalifa on the title track, one
of the album’s best-sounding
songs. Opening the setis a
takeoff on Natalie Cole's 1975
R&B hit “This Will Be,” with
Foxx cleverly riffing about
“another shot” of Patron and
“loving all night long.” He also
covers his R&B roots on "Re-
joice,” co-written by crooner
Raheem DeVaughn. While
“Best Night of My Life" fea-
tures several repeat-worthy
selections, the alburm overall ex-
udes too much of a formulaic
sound. And at15 tracks, it could
stand to lose at least a couple
of songs—including an unnec-
essary interlude—for a tighter,
more cohesive package.—GM

CIARA

Basic Instinct

Producers: various

LaFace

Release Date: Dec. 14

Heads up, Tumblr users: Ciara's
no fan. “You can go and write
your blog,” the Atlanta-based
R&B star declares on her new
album’s opening title track, "I
don't need your feedback.”
The speedy follow-up to last
year's often-delayed “Fantasy
Ride,” “Basic Instinct” contains
a handful of similarly aggres-
sive cuts, including "Gimme
Dat" (on which Ciara makes
the rather odd claim that “|
been gone for too long, think
it's time | bring it back”) and
“Turn It Up,” a commanding
disco-pop collaboration with
Usher. She's maore convincing
though while she’s handling
such slower, dreamier material
as “| Run It,” "Speechless” and
“Ride,” the last of which hit No.
3 on Billboard's Hot R&B/Hip-
Hop Songs tally last August.
Mot coincidentally, all three of
those tunes (along with sev-
eral others on “Basic Instinct™)
were written and produced by
the hitmaking duo of Tricky
Stewart and the-Dream,
whaose synth-soaked future-
soul style makes a good fit for
Ciara's ultra-breathy vocals.
She's a better lover than a
fighter—MW

DANNY CUNCH
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SINGLES

COREY GUNZ

6 Foot 7 Foot (4:09)
Producer: Bangladesh
Writers: various
Publishers: varicus

shit Patricia” and

LIL WAYNE FEATURING

Cash Moneyy/Universal Motown

Lil Wayne proves his recent time in prison wasn’t
spent in vain on “6 Foot 7 Foot,” his first single since
his November release. A slew of spitfire, cleverly
crafted metaphors atop a looped sample of Harry
Belafonte's “Day-O (The Banana Boat Song)” show
that Weezy has spent his downtime honing his
rhyming skills instead of losing step. While Lil Wayne
fires off slick lines like “Swagger down pat, call my
“Real G's move in silence like
lasagna,” the rapper's ingenuity isn't limited to one-
liners. Wayne devotes full bars to off-the-cuff alle-
gories like “Life is the bitch, and death is her
sister/Sleep is the cousin, what a fucking family pic-
ture” that other rappers wish they could write. A true
master of his craft, Lil Wayne continues to top himself,
even in the face of adversity.—MC

| ROCK |

SICK PUPPIES

Maybe (3:29)

Producers: Antonina
Aromato, Tim James
Writers: E. Anzal,

M. Frederiksen, S. Moore
Publisher: Sienna Sienna
Songs, SOCAN/PSP
(Australia)
RMRAirgin/Capitol
Australian rock group Sick
Puppies used previous sin-
gles “You're Going Down”
and "Odd One” to catapult
themselves onto tours
alongside Breaking Ben-
jamin and Nickelback, but a
Billboard Hot 100 hit has
eluded the band until now.

ENRIQUE
IGLESIAS
FEATURING
LUDACRIS &

DJ FRANK E
Tonight (I’m Lovin’ You)
(3:51)

Producers: D Frank E,
Jacob Lutrell

Writers: various
Publishers: various
Universal Republic

“Maybe,” the third single
from 2009 full-length “Tri-
Polar," is an uplifting anthem
that's equal parts hopeful
and self-critical. "Maybe I'm
adreamer/Maybe I'm misun-
derstood/Maybe you're not
seeing the side of me you

Enrigue lglesias is no stranger to seductive four-on-the-
floor beats, with English-language hits like “Escape™ and
club-ready remixes of “Bailamos"” and “Hero"” under his
belt. But the Spanish star makes perhaps his most
provocative appeal to the dancefloor yet with “Tonight
(I'm Lovin' You),” which finds him coyly riffing on his
playboy persona. “You know my motivation, given my
reputation,” lglesias acknowledges, over a high-hat

should,” frontman Shimon
Moore sings over distorted
staccato guitar jabs and
ethereal backing effects. De-
spite a jarring key change
that leads into the chorus,
the song's massive refrain is
its most enduring guality.
Packed with compressed
guitars, soaring melodies
and the buoyant line "Maybe
it's time to change,” the hook
gives “Maybe” its appeal and
could net some chart suc-
cess for the band.—EL

 POP |

BRITNEY SPEARS
Hold It Against Me (3:49)
Producers: Lukasz “Dr.
Luke" Gottwald, Max Martin,
Biflboard

Writers: M. Martin, L. Goft-
wald, 8. McKee, M. Jomphe
Publishers: various

Jive ILG

“Hold It Against Me,” the
hotly anticipated new Brit-
ney Spears single, inevitably
arrived on the Web a day
ahead of its scheduled re-
lease, with Spears writing on
Twitter, "Don't #HOLDIT-
AGAINSTME for coming out

buildup that soon erupts into pummeling, '90s-era tribal
house drums and a simple directive. The track’s explicit
version, of course, has a much more aggressive hook, but
it's the politeness of the verses that gives “Tonight” its
charm. If Iglesias didn't sing “Please excuse me, | don’t
mean to be rude” with an undertone as irresistibly wicked
as Akon’s on David Guetta's “Sexy Chick,” what comes
next would hardly matter.—MH

BRIGHT EYES
Shell Games (3:55)
Producer: Mike Mogis
Writer: Conor Oberst
Publisher: Scngs

Publishing
Saddle Creek Records
Conor Oberst has

perfected the heart-
on-your-sleeve folk
song throughout his
career, first with
Bright Eyes, then on
his own and most
recently with super-

group Monsters of Folk. On “Shell Games,"” the lead single off forthcoming Bright Eves
album “The People's Key," the singer/songwriter refracts his earnest formula through
a surprising synth-pop sound. One minute into the song, a power-pop guitar riff wel-
comes an '80s-style synthesizer line that overtakes the track. However, Oberst avoids
creating a frivolous dance track by dropping lines like “Sold my tortured youth: piss
and vinegar/I'm still angry with no reason to be” and making references to Tiananmen
and Sisyphus. “Shell Games” may not fit the mold of Oberst's well-trodden protest
songs, but with the same angst-ridden writing behind the new sound, fans who can
appreciate a catchier veneer will realize it's the same old Oberst deep down.—J/M

early.” It's easy to see why
the pop star didn't want to
wait: With its throbbing bass-
line and pulsating kick drum,
this Max Martin/Dr. Luke
mind-meld is in a hurry to get
where it's going. The track’s

balance between club-ready
verses and a soaring pop
chorus (which melodically
recalls the verse from Dido's
“Thank You” sampled in Em-
inem’s "Stan™) is more remi-
niscent of the Black Eyed
Peas’ recent hits than any-
thing in Spears’ formidable
singles catalog. While the
breakdown slightly slows
down the groove and lyrics
like “If I want your body now/
Would you hold it against
me?" don't earn points for
originality, “Hold It Against
Me" is a winner and a
tantalizing teaser of Spears’
still-untitled album, due in
March.—JA

TAIO CRUZ
FEATURING

TRAVIE McCOY
Higher (3:08)

Producers: Sandy Vee, Taio
Cruz

Writers: 7. Cruz, 5. Withelm,
T. McCoy

Publishers: EM! April Music/
Ultra Tunes (ASCAPR), Dipiu

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
Mariel Concepcion, Gary Graff,
Maonica Herrara, Evan Lucy, Jillian
Mapes, Kerri Mason, Gail Mitchell,
Mikael Wood
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With singles “Break Your
Heart" and “Dynamite” dom-
inating the Billboard Hot 100
throughout 2010—the latter
now entering its 32nd week
on the chart—Taio Cruz has a
lot of following up to do in
2011, “Higher,” the latest
single from last vyear's
"Rokstarr,” finds the British
soul-pop singer working his
falsetto to extol the virtues of
beat-induced exhilaration. "
got this high without taking
a pilll" he boasts. Travie
McCoy contributes an affable
verse and some shout-outs,
adding a bit of parent-ap-
proved hip-hop flavor, The
moaod, lyrics and punchy pulse
are in line with the pogo-
friendly dance cuts popular-
ized by the Black Eyed Peas
and David Guetta. But the
feather-light synth drums and
hollow bass riff keep “Higher”
closer to the ground than
the work of Cruz's pop
contemporaries.—KM

CLEGEND & CREDIIS |

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus
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Keeping the faith:
BRANDON HEATH

Carrying The Torch

Brandon Heath Builds His Mainstay Status With Another No. 1

Cementing his growing status as the
next young male artist to carry the
Christian music torch held by veterans
Steven Curtis Chapman and Michael
W. Smith, Brandon Heath celebrates
another No. 1 on Billboard's Christian

Songs chart this week with “Your Love.”
The single’s reception bodes well for
the Jan. 18 release of the singer/song-
writer's third Monomode /Reunion
Records/Provident Label Group album,
“Leaving Eden,” which again reunites

Heath with producer Dan Muckala.
Heath, a Nashville native, has been
a mainstay on Christian radio since
his 2006 debut, “Don't Get Comfort-
able,” and such No. 1 hits as “I'm Not
Who I Was” and “Give Me Your Eyes.”

Along the way, he’s earned a reputa-
tion as a songwriter of considerable
lyrical depth, who also has a penchant
for penning engaging pop hooks.

In crafting songs about good and evil
for “Leaving Eden,” Heath co-wrote
with such fellow Christian artists as
Thad Cockrell. Buthe also stepped out-
side the box to collaborate with several
country writers. “I have a deep, deep
love for country,” he says. “There is
something really nostalgic and acces-
sible about country. It's like crawling
up into a well-worn leather seat; it just
fits you. And because it fits you, you
want to stay there for a while, I want
my music to be like that. I want people
to own it and live in it; make it theirs.”

Hit country writer Lee Thomas
Miller (Trace Adkins' “You're Gonna
Miss This") is among Heath's favorite
collaborators. “[Miller] had a title,
‘Leaving Eden,” " Heath says, “and he
was listening to some Tom Petty. I love
Petty, so [ said, ‘Let’s write a Tom Petty
song.’ While we wrote it to sound like
Petty, it doesn't on the record. Butthat's
what got us there.”

Heath says the album’s theme-
setting title track talks about “the
journey that we've been on since the
fall in the garden. There's a place we
come to where we can walk toward
hope or walk in a different direction.
I started walking toward hope when
I was 16.7

During street week, Heath will per-
form at the Mall of America in Min-
neapolis; his promotion itinerary
includes radio performances and store

events in such Florida cities as Or-
lando and Tampa. He will headline
his first tour this spring, with alterna-
tive rock singer/songwriter Dave
Barnes and worship artist Kristian
Stanfill as openers. Besides filminga
video for “Your Love,” Heath also
taped a five-part series dubbed “The
Leaving Eden Sessions” to help intro-
duce the album.

In addition to winning the Gospel
Music Assn.’s 2008 Dove Award for
new artist of the year, Heath (who's
signed to Sony/ATV Music Publish-
ing) won male vocalist of the year in
2009 and 2010, and landed two other
Doves in 2009 in the pop/contempo-
rary recorded song and song of the year
categories for “Give Me Your Eyes.”
Provident VP of marketing Brian Dis-
hon says the success and reach of that
song caused Heath's fan base to ex-
pand in many ways. “He’s a gifted song-
writer who can write songs everyone
can relate to, as he’s done again with
“Your Love," " he says. “Our No. 1 goal
is to focus on our core contemporary
Christian consumers. However, we've
got our eyes open for opportunities to
further develop his brand.”

Heath would eventually like to have
some of his songs recorded by coun-
try acts, and given his songwriting
skills, mainstream crossover is also
a possibility. While he obviously
wouldn't mind a larger fan base,
Heath says he’s content to continue
building his torch-bearing status in
the Christian field, noting, “Ijust feel
called to do this.” oo

SOUNDTRACK SUPREMACY

With a 26-3 blast on Top Country Albums (29,000,
up 477%), “Country Strong” becomes one of 11
movie soundtracks to reach the top five since the
chart adopted Nielsen SoundScan data in 1991.

The set soars following the film’'s nationwide
opening on Jan. 7. Starring Gwyneth Paltrow,
Tim McGraw and Leighton Meester, “Country
Strong” grossed $7.3 million in its first week-
end, according to the Hollywood Reporter.

“O Brother, Where Art Thou?" leads all
soundtracks in the SoundScan era with 35
weeks atop Top Country Albums in 2001-02
and sales to date of 7.6 million. The set, which

waon the 2001 album of the year Grammy
Award, is tied with Taylor Swift's “Fearless” for
third-longest reign on Top Country Albums
since 1991. In that span, only Shania Twain's
“Come On Over” (50 weeks) and the Dixie
Chicks’ “Fly" (36) have led longer.

Despite their chart dominance on Top Coun-
try Albums, just two of the 11 soundtracks have
yielded No. 1s on Hot Country Songs. “Pure
Country” produced George Strait’s “I Cross
My Heart” and “Heartland,” while “Hope
Floats” featured Garth Brooks' “To Make You
Feel My Love.” —Gary Trust
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BIG SCREEN, BIG HITS
Here's alook at the 11 movie soundtracks to peak in the top five on Top Country Albums in the chart's
almost 20-year Nielsen SoundScan era. Included is George Strait’s “Pure Country,” from the 1992
movie in which he starred. The set is the only one of the 11 featuring just one artist.

PEAK
YEAR

1992
1993
1994
1994
1998
2000
2001
2006
2006
2009
20Mm

TITLE

“Honeymoon in Vegas”

“Pure Country” (George Strait)

“8 Seconds”

“Maverick”

“Hope Floats”

“Coyote Ugly”

“O Brother, Where Art Thou?”
“Broken Bridges”

“Walk the Line”

“Hannah Montana: The Movie”

“Country Strong”

Source: Nielsen SoundScan

PEAK SALES
POSITION TO DATE
No. 4 884,000
No. 1 (1week) 4.7 million
No. 3 554,000
No. 4 396,000
No.1(9) 2.8 million
No. 1) 4.1 million
No. 1 (%) 7.6 million
No. 4 415,000
No. 3 1.5 million
No. 1 (9 2 million
No. 3 71,000

HEATH: JOSEPH ANTHONY BAKER




Career bound:
MATT CARDLE

IEEEN &Y RICHARD SMIRKE

The Real World

Does “X Factor’ Winner Matt Cardle Have The Right Stuff?

As anticipation mounts for
its fall U.S. bow, the U.K. ver-
sion of Simon Cowell's “The
X Factor” has once again
proved it possesses the win-

ning factor when it comes to
creating overnight stars.
Newly crowned victor Matt
Cardle watched his debut sin-
gle, “When We Collide” {Syco

CARDLE |AN GAVAN/GETTY IMAGES; NEON TREES: LEANN MUELLER

SLOW HAND

Neon Trees began last year with its first album,
“Habits,” debuting at No. 113 on the Billboard 200.
During the ensuing months, the band slowly but
surely made an impact on alternative rock radio,
with lead single “Animal” topping Billboard’s Alter-
native Songs chart after a 32-week climb. While
the gradually growing single has moved 1.5 mil-
lion copies, according to Nielsen SoundScan, the
Utah foursome hopes follow-up single “1983"—
Mo.13 on Alternative Songs—as well as a recently
announced trek supporting My Chemical Romance
will establish Neon Trees as an enduring act in 2011,

“I don't want to be the guy to downplay the
success of one song just to move on,” singer Tyler

Glenn says. “But at the same time, we've lived with

[“Animal”] for almost two years now. We have
other songs that are just as good, if not better”
After forming in 2005, Neon Trees received its big
break when the Killers' drummer, Ronnie Vannucci
Jr, watched the band play at a self-promoted 2008
show in Las Vegas. A stint opening for the Killers
led to a label deal with Mercury in 2008. Then Glenn,
gulitarist Chris Allen, bassist Branden Campbell and
drummer Elaine Bradley spent 2009 writing and
recording their debut in southern California.
Glenn says he wrote “Animal” with producer
Tim Pagnotta as “kind of a darker song dressed up
in a sugary, candy-coated pop sound” about a
particularly ferocious relationship. The singer

Music/Sony Music Entertain-
ment), land the coveted No.
1 spot in the United Kingdom
during the year-end holidays
with 439,000 in first-week

Step by step:
NEON TREES

knew the song would be a good introduction to
the band, but didn’t expect listeners to take so
long to catch onto it.

“I'm astonished by the road it took,” says Glenn,
who performed “Animal” on “Jimmy Kimmel Live!”
last March, followed by “The Tonight Show With Jay
Leno" in May and “Lopez Tonight™ in October. “There
were moments when it didn't look like it was going
toreach that many people, but it just kept growing.”

Mercury president David Massey says “Animal”
succeeded because it grew at alternative radio
before being pushed to hot AC and pop. That for-
mula may be replicated with “1983" as well as a
forthcoming third single in an attempt to drive

sales, according to the Offi-
cial Charts Co.

“Collide"—a retitled cover
of Scottish alt-rock band Biffy
Clyro’s anthemic ballad
“Many of Horror"—has since
held the top spot for three con-
secutive weeks, selling a total
of 815,000 units. That's the
United Kingdom's second-
highest sales tally for single
releases in 2010, according to
the OCC. “Collide” is now No.
2 behind Rihanna’s “What's
My Name?” featuring Drake.

Not even an Internet-led
anti-“X Factor” moverment to
topple Cowell's holiday mo-
nopoly on the charts could
slow Cardle’s momentum.
The movement reached its
peak in 2009 when a Face-
book-driven campaign suc-
cessfully pushed Rage Against
the Machine’s “Killing in the
Name” to No. 1 ahead of then-
“X Factor” winner Joe Mc-
Elderry. There were a number
of unrelated Internet singles
campaigns in December
2010, including a rerecorded
version of the John Cage com-
position “4'33"—which even-
tually finished at No. 21.

John Hirst, music man-
ager of U.K. entertainment
retailer HMV, credits Car-
dle’s popularity to a combi-
nation of “contemporary
song choice, great voice and
‘guy next door’ appeal.” In
line with previous “X Factor”
winners, the 27-year-old for-
mer painter/decorator is ex-

pected to release a debut
album in fourth-quarter
2011, timed to coincide with
the return of “The X Factor”
to British TV screens.

While Syco Music didn't re-
spond to requests for com-
ment, Cardleis set to headline
the popular X Factor Live tour,
commencing Feb. 19 at the
Birmingham (England) LG
Arena and promoted by Lon-
don-based 3A Entertainment.
The U.K. arena trek wraps April
10 at Cardiff CIA in Wales.

Cardle’s long-term career
prospects, however, look far
from certain. Similarly, 2009
winner McElderry notched a
top-selling first single with
“The Climb,” which has sold
797,000 units, according to the
OCC. However, McElderry's
2010 album, “Wide Awake”
(Syco/Sony Music), was less
successful, debuting at No. 3
with 93,500 in sales.

Leona Lewis, the biggest
“X Factor” star to emerge, has
watched her album sales
dovetail since her 2008 debut,
“Spirit.” It has sold more than
3 million U.K. copies, while
sophomore set “Echo” stands
at 658,500 units.

But HMV's Hirst remains
confident that Cardle has
what it takes to become a ca-
reer artist. “Matt has every
chance of establishing him-
self as a big-name pop star,”
he says. “There's definitely a
gap in the market that he can
successfully fill.” e

sales for “Habits,” which has moved 128,000
copies, according to Nielsen SoundScan.

“ 11983’ is moving at the same pace as ‘Animal’

on alternative,” Massey says. “It's definitely show-
ing good signs. We'll decide on a new [single] inthe
next couple of weeks.”

Meanwhile, Neon Trees is focusing on interna-
tional exposure. A recent spotlight on “MTV PUSH"
precedes a European tour kicking off Jan. 26. The
group will then spend the spring opening for My
Chemical Romance on a 31-date tour starting
March 31, which Massey describes as a “great look
for two strong, contemporary alt-rock bands.”

—Jason Lipshutz

Rapping
for autism:
50 TYSON

BIG DREAMS

Since first posting amateur YouTube
videos in 2009, 50 Tyson has been
the target of online disses and
jokes—even parodied by comedian
Kevin Hart. While a fair share of peo-
ple have praised the rapper for his
determination, others have blogged
about whether the Minneapolis na-
tive is being exploited rather than
truly championed.

Why the hoopla? 50 Tyson—born
Antonio Henderson-Davis and nick-
named for his resemblance to 50 Cent
and Mike Tyson—is autistic. But he de-
clares he's not letting personal or out-
side challenges defer his rap dream.

“I just work hard, keep my head up
and don’t let anything interfere with
what I'm doing,” says 50 Tyson, who
counts 2Pac, 50 Cent, Eminem and
Dr. Dre as some of his favorite rap-
pers. Signed to indie Hudson Records,
50 Tyson—a high school senior who
turns 18 in February—released his first
mixtape in December, “l Ain’t Gonna
Lie, Vol. 1.” DJ Whoo Kid, 50 Cent's
DJ, hosts the mixtape and also co-
hosted 50 Tyson’s recent release
party at Minneapolis’ famed First Av-
enue nightclub.

Hudson founder/CEO Troy Hudson,
a former Minnesota Timberwolves
point guard who met the rapper and
his family last summer, says he signed
50 Tyson because he comes “straight
from the heart and could change the
spirit of hip-hop. He doesn't write but
goes off the top of his head, When you
put a beat on, the melodies he hears
are right on point.”

“l Ain’t Gonna Lie,” the mixtape
track attracting the most attention,
has clocked more than 1 million
views on YouTube. Focusing now
on artist development and record-
ing, Hudson says 50 Tyson has thus
far cut five songs for his first album.

Supporting autism organizations
through walks and proceeds from
his line of T-shirts, 50 Tyson also
plans to attend college—and still
rap. “When | do this,” he says, “it
feels like I'm going higher.”

—Gail Mitchell
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HAPPY NEW YEAR
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Billbeard

‘Speak’ Low; Thoughts On 2010; UMGD’s Six-Pack

One day, you've got an album with the
biggest sales week the industry has
seen in years. A few months later?
You're at the bottom of the barrel with
arecord low frame.

That's what we have with Taylor
Swift’s “Speak Now,” which has the
dubious honor of notching the lowest-
ever sales week for a No. 1 album in

the Nielsen SoundScan era as the set
moves 52,000 copies this week. It fa-
mously arrived 11 weeks ago at No. 1
with a rare 1 million-plus debut.
Since SoundScan set up shop in
1991, the previous low had been set by
the “Dreamgirls” soundtrack on the
Jan. 27, 2007, chart, when it scanned
slightly more than 60,000 copies.
With album sales continuing to slide
each year (2010 volume was down

139), the new record low shouldn’t
come as a surprise. Plus, we have the
potential for going even lower in the
coming weeks, as no blockbuster al-
bums are on the horizon.

That's in stark contrast to how 2010
started. This week a year
ago, Ke$ha’s “Animal” de-
buted at No. 1 with 152,000
and was followed by Vam-

OverThe
Counter

Bieber has sold 4.6 million albums and
11 million tracks.

But, there are those that remain
“singles acts.” Take, for example, Taio
Cruz. While he may have sold nearly 6
million tracks in 2010,
his “Rokstarr” album has
moved only 191,000.
That doesn’t make him

pire Weekend's “Contra”
(No. 1,124,000}, the “Hope
for Haiti Now" compila-
tion {No. 1, 171,000} and
Lady Antebellum’s
“Need You Now” (No. 1,
481,000).

POINTS TO PONDER: Thoughl!()ll
is off to a less-than-rosy start, let's take
some time to reflect on the highs (and
lows) of 2010. Between the continu-
ing domination of Lady Gaga and
Taylor Swift to the comebacks of Em-
inem and Usher, there was some-
thing for pretty much everyone to
cheer about.

Here's the first part of our look back
at the year that was.

Artists can sell both albums and
singles, in great quantities. That
is, if your name is Lady Gaga or Justin
Bieber. Gaga has shifted 5.6 million
albums and 30 million tracks, while

KEITH
CAULFIELD

unsuccessful, of course,
but it does suggest that
he isn’'t connecting as an
“album artist.”

He's likely skewing too
young (kids aren't guar-
anteed to be multiple-
album purchasers) or, worse, too
anonymous. The latter isn't helpful
when you've got magnetic stars (for bet-
ter or worse) like Ke$ha who can sell
albums, partially due to their outsized
personality and appeal. And, this might
only be me, but Cruz's fondness for
large, dark sunglasses and variations
on the same dark outfits in his videos
isn't doing anything to help lessen his
anonymity,

Sex doesn’t always sell. Just ask
Miley Cyrus, whose sexy shtick with
her single “Can’t Be Tamed” and its
video arrived with a thud.

Neither radio nor consumers
seemed to care. It peaked at No. 16 on

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

the Mainstream Top 40 airplay tally—
amediocre performance, considering
previous single “Party in the U.S.A."
went to No. 1.

“Can’t” sold 915,000 downloads last
year, while the album moved 302,000.
Compare that with the track sales for
“Party” (4.4 million) and the 1.4 mil-
lion sold of her “Time of Qur Lives” EP
from 2009,

A continuous stream of sexy videos
from another artist, Clara, hasn't
seemed to help her sell music. After
numerous clips in which the R&B/pop
diva has displayed a fondness for
skimpy clothing and suggestive
dancing (“Love Sex Magic,” “Ride,”
“Gimme Dat”), her fourth album,
“Basic Instinet,” bowed last month
with 37,000 first-week sales. To date it
has sold less than 100,000.

WHILE WE WERE OUT: Last week,
while our print edition was on hiatus,
Universal Music Group Distribution
scored an amazing achievement: It
locked up the top six slots on the Bill-
board 200. It was the first time one dis-
tributor had controlled that many
rungs in that portion of the chart since
the former BMG Distribution did iton
the chart dated Oct. 30,1999, Previous
to BMG, WEA had nabbed the top six
twice: first on May 27, 1972, and then
on Sept. 9, 1991, e
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:. e 720 m Eﬁﬂygﬁxﬁﬁf_%] ® Doo-Wops & Hooligans . S‘J_'I‘;dt;‘;':’:‘a“"s | 63 51 62 THEY. soTﬁ%sms&-astw_wr._\ Passion, Pain & Pleasure
1 R Tron: Logacy (soundrac) [ incese. Telys |841 55 50 [ ARCADE FiRe
o E EET';?AE\MHERMQIH-'INIERSEIJPI:\'.I'l-lll'.'lL':A {13.98) Recovery . ED::I‘E:;;TW"!F 85 50 58 u Erﬂugmﬁﬁmlﬁwom Just Charlie
€ 10 B snnlr'tliﬁ't‘x?mzmumb [13.98) & Loud . ,set‘ this one 0 @ Lo II]FEL#-!IHT: GTTE/SONY MUSIC {12.98) Save Me, San Francisco
I i . § 19 ﬁ??;ﬁﬂgﬁli 014685~/I0JMG (13.88) & My Beautiful Dark Twisted Fantasy ::\:ens;le;(t:u:;e‘ - 57 | 56 40 mmmﬁ.mﬂiﬁﬂw {12.98) Revolutien
o 8 34 :gr'#xui?gl?ﬂi&ﬂnsﬂ?gos;':ﬂﬁssNDTE (12.98) Sigh No More @ (3,000, up1,510%). 88 67 53 d ﬁhﬁ’:;glﬁﬁfggﬂsun {11.98) 24 Nltmber Ones
. o o #Qﬁ?gft?ﬁgg. My Kinda Party @ 59 58 8 MOGAME/SONG DYNASTY/ATLANTIC 525214/46 (10.88) Now Or: Never
Qﬁ i GAINER " fc?ﬂs"-ﬂﬁ?ﬂgﬁw 11.88) Country Strong i} | B 9 23 ;'cuu%ﬂo"ﬂ-ﬂﬁgfﬂmm.suuu 115084 ERIDIMG (12.98) My-Worlds Aeoustic
11 o 12 ) KATY PERRY Teenage Dream | [ 163 (w0 s [f) onaH Jones Featuring
@ oo o g m,ﬁmfﬁ;‘#‘fsw AMerry Little Chrlstmas (EP) 12| Afterblowoutpridng | 82 | 74 51 ) DARIUS RUCKER Charleston, SC 1966
13 LHREE 4 .ﬁ‘\"‘E gﬂETI:.'I:LYG {11.98) Love Letter gdl:::l;[:lsgi:!_sunq @ Bl = r:i;ll-ggﬁlﬁﬂm 42EB3/SONY MUSIC (13.98) Kari Jobe
@ 2 68 3‘ I;gugnﬁg::':i:g BADS. (15.02) Brothers Eeptl;?:s“:ﬁ:,ﬂ;s% 64 44 122 Elu?ulmﬂf;cvnsm.‘suuvuusm(1a.sE|(: Journey’s Greatest Hits
18 12 16 g I::Escgﬁﬁ-ﬁagﬂ:fﬁsggn‘s The Beginning increase. The (Ila‘rt‘ 65 57 74 DNEFE‘rLﬂ'l’-EQT.IDJMB (13.98) & Libra Scale
s 1 s [ JAMIE FOXX. Best Night Of My Life {:s::iﬂ;:l':“:‘;‘m:n @ 80| g9 [l JAZMINE SULLIVAN Lave Me Back
il 17| 15 u !(U:,DUQSLC‘,NKTIC e Born Free clea?ran(e-pri(eﬁ @ 87 107 | g&&fﬁgﬂﬁﬂgﬁzw" (12.90) Loaded: The Best Of Blake Shelton
30 2 hﬁlﬂfrﬁﬂNHILELtBniLolz-ld?sE] Need You Now Hl . :;:;lj::::::us':s R UNI:HEHL\I‘-\U’NI\'I:HSAL MOTOWH 414821 /UMAE {13.98) 50
9 16 2 H_-L)'I.;J'\.ND HUSTLE/RTLANTIC 523753/A% (18.98) No Mercy . ETII:(?(IEI:“ s @ 8 52 m :‘%VFIlDIE?LIINE'i[E:\FFJI\EﬁﬂTDSEURB-EMI (a5 B/EMI CMG (17 88 WOW Hits 2011
2% 32 LPAlrnchstav.-.ch (13.98) Greatest Hits... So Farl!! . m . 70 69 129 MDF.EEA‘RDRTT?IL;SLTFIA (15.84) 4X4=12
18 5 n M.I.-‘E:P'l-:J:E'E?.!;.';Il;:?r:(l.gtolll\!asa:- & Michael . After having been 7175 8 At Bﬂﬂf—ﬂngmﬂm ANTIC E16S31/4G {13.58) The Foundation
2 H 39.‘#3:3:ﬂ?x?§cmwm 79214/50HY MUSIC (13 aglee‘ e el =8 seon Tiio L HoMme . ;‘I[:jlraa?;lesi:::vﬂu;f o mgﬁnuauc (150224 UMAG (9.58) All American Nightmare
LUh n ﬁﬁ;‘suﬁsl‘?&ﬁglfae; Calling All Hearts . 2010, the band's 73 778 m AR uc DNE m_,a‘_, 16A (13.98) Hands All Over
15 N EUESE!-'mtﬁlgﬂescupE (15088164 (13.98) Mo Boys Allowed . ::I::;:::‘ml:; 74 53 90 n xllgrgf!“!cﬁ‘:‘h:gﬂlﬁ‘acﬂs Danger Days: The True Lives Of The Fabulous Killjoys
C il m LLnIsI; xun:ﬂmf\ltﬁsx MOTOWN 0150602/ UMRG (1308 | Am Not A Human Being .. Garden” returns to @ 122 - IEAF.!?F.\EJE!EEIUJMU (.98} Rokstarr
REIEY Conscs - e uacHmE g BN vt [ R -oroN JOHN /LEON RUSSELT
2 14 H :Iﬂggz.lg?'z?ﬂ?ﬁmmﬁﬂ BROS. {18.98) & lluminations . :::l:a:‘lnug“iljsa:v? -77 L 113 ;?::Egz Uszﬁ:irgﬂ] # Fearless
! A ‘Lilﬁ’f:‘l:gl&"lfﬁl.'SAU?‘-TI-I\USS-I[CS;R?T?.'G&PITGL|_I8.!8] NOUY-56 . Emﬂ\‘iﬂg 15;9;‘5“ 2 n g'lcju?c?!:uﬁ? 7‘?rnL?TE.'suuvuu8|c (11,98} The Gty
40 38 m szcﬁ%mBuHOWN e R PICTURE/ATLANTIC 52472246 {18.98) & You st Whiat You Cive . ?;!m?mhlﬁ oo [l E mﬂggﬁﬁ%g;ﬂf&;ﬁhs The B.D:
SH2 ;{:. nﬁaﬂfﬂ?gﬂgas] Nothing Like This . . R '?:.?mfsﬁﬁmﬂﬁﬂﬁmmn BROS. {18.98) Flockavell
4 33 E :ﬁfgﬁ:’eﬁnﬁsﬂ:?’ Hemingway's Whiskey @ . 81 33 100 E I‘::hg:: ﬁrzlfx.r(s.gm The Taylor Swift Holiday Collection (EP)
19 39 EE&T&.W Sa550/AMG (8.0¢) Cannibal . 82 5 17 &ﬁﬁn\,‘;ugﬂgaEJMEMBER What Separates Me From You
a1 30 [ T Hocmaw e ove e [ EEIN g 7 o] AvENoE0 sevenFo>
3% 22 E Eegccurﬁrnu:\_sﬁ\m_ﬂ [H4TSB*/UMEN {13.98) & The Incredible Machine @ . :TbTIIl; ::skl‘ili:gall\r @ 92 103 Eslnﬁt:vﬁlsjuﬁlmnosigmen (9.98) Enjoy Yourself
ok e (13.98) Greatest hith . L?ﬁﬂ:::i::lrﬂ 8 o n R e (11.88) il
G e Al L (10.89) The'Band Rerty . bonus tracks, it B R e s oo (18.98) @ Asylum
e E et SO (1038 ® My World 20 I . ;:zﬁe(sh‘::l:::a{f C e E e & e e e 8.98] Tefion Don
24 50 Etlng;IE?MEccTH‘grnzg-a:scuvnusnc (.oe) B8, (Soundirack) . DIV o ‘WE grsﬂtltE??bi'a-'-lLb (8.98) Yorsus (EF)
| 48 55 K7} LINKIN PARK A Thousand Suns . N D 2 F” ; ; Intimacy: Albu Il
MACHINE SHOP 525375 WARNER BROS. (18.98) culs is a Travie et UNIVERSAL MOTOWN 07 8458/UMAE |13.98) & ¥
R T oo torare ) b SN o ] VISR s e Gy Love
4 76 \I‘JﬂgjzﬁcENE'r}cisll MONEY/UNIVERSAL MOTOWN 014325/UMRE {13.98) Thank Me Later . . slngle I.H]ghe"” @ 106 178 m EEEEEE&?D?U?‘EE:’E&?TEH REVIVAL Chronicle The 20 Greatest Hits
a7 E :EEusTrﬁ.m 49208 /RMG (11,58} Animal B . :l:l II‘I:LT::QKK S [ E RBE'BE_'RBUCK-'GR»WD HUSTLE/ATLANTIC 61ssc-a-.-asE:“?.-sE:ﬂese"ts: The Adenires:Of Botig ey
B IRY] STL=NA COMEZ 2 THE SCENE A Year Without Rain i €® 116 1 ) ERIC CHURCH Carolina
42 45 ﬂ mﬂsggsngﬁslfggs? Come Around Sundown . After the EP\‘\'as . 84 84 116 g&tﬁww JAM 013621+ IDJME (13,80) Hits Collection: Volume One
- B | el ] Bt —— o s
50 96 n gEE'LI;LgE?x?EEEETEKTRA (18.08) The Lady Killer . :i‘egr::},gna::::sl:nnﬁ 96 103 & E ZSUgUBENN_DL'I]’RFl;(cT'ﬁﬂnLUMHM E4090/SONY MUSIC |||.9§:|;|Be: Seeson;Orie=The Music Volume 1
GRiSTaL BoweRSOX Famers o [l i |87 10 a4 £ K2 0P KiDs
SOUNDTRACK m Strong: Mare Music From The Motion Picture 48 in downloads. Of_ils o8 101 78 m BRAD P.I\ SLEY Hits Alive
- SCAEEN GEME PRODUCTIONS DIGITAL EX (908 Il!!l'h‘ 6,000 EOPIES ARISTA NASHVILLE TEET&/SMN {11.98)
ﬁl?u%r':lsn ul 0.0 /AUNIVERSAL MOTOWH n.mmm.i'lﬁﬂ.ggimc’" N e pgene L8 ir-rinet lJ ::Iiis"sl;e:e:!;:s% 9 5 128 as_k';EINLTLmEU-'I;muncs 9527145 (13.98) Awake
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SALES DATA
COMPILED BY

niclsen

ARTIST
IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE)

SARA BAREILLES

Title

1 104 144 | epic ssoas/sony MUSIC (11.8) Kaleidoscope Heart
2 123 - thﬁJ%a':aEs?as?ﬂilﬁrll_\iiLlslt (11.98) Broken Bells
S 98 61 E::swﬁéilum?ﬁgﬁghﬁﬁa.am Flay On
__““ 90 176 m ra(rtlc?u%r':.-lsnuluu JUHIVERSAL MOTOWN 13185/ UMRE (13.98) Eﬂan o The Moo= The Fnd By
1“ 94 149 E::Emﬂp';‘;ﬁgﬁxqﬁggggu"c" War Is The Answer
R 128 171 B 500 e s o0 Judge Jerrod & The Hung Jury

REBA
STARSTRUCK RMOZDOANALORY {13.98) &

TOBY KEITH

All The Women | Am

19 82 SHOW DOG-UNIVERSAL 014492 (9.98) Bullets In The Gun

109 117 7 SOUNDTRACK Glee: The Music, Volume 3: Showstoppers
i 207TH CENTURY FOX TW/COLUMBIA TOE11/S0NY MUSIC (11.88)

110 127 - MY DARKEST DAYS My Darkest Days

MVR/ED4MERCURY 014718/IDJME (8.88)
JAMEY JOHNSON

MERGUR'Y HASHVILLE (13354 */UMGN {19.98)
PHOENIX

110 114 The Guitar Sang

iz 128 - LOYAUTE 0105*/6LASSHOTE (11.98) Wolfgang.Amadeus Fhoenix
] 12 e . Sale El Sol
L 220 [t Taylor Swift
115 121 66 i g?nﬁ:?mngﬁ?s\_:;gscm MUSIC (11.88] | Dreamed A Dream

FAR*EAST MOVEMENT

1 CHERRYTRELANTERSCOPE 014818164 {10.98) Eree:Wired

GERRY RAFFERTY ; ;

| m UNITED ARTISTS B40+/CAPITOL (11.98) City To City
USHER

j 181 16 n LAFACE 61652/0L6 {12.98 Haymong V' Reyrmend

-.:; 144 87 m_ﬁ;gixf%ﬁgz Fly Me To The Moon... The Great American Songbook Volume V

131 187 m MICHAEL JACKSON The Essential Michael Jackson

EDWARD SHARPE & THE MAGNETIC ZEROES

COMMUNITY/FAIRFAX 542*(VAGRANT (13.08) Up From Below

CRISTIAN CASTRO
UNIVERSAL MUSIC LATIND (4501 3/UMLE {10 88) &

Y MUSIE (19,98
| 186 -

Viva El Principe

CIARA

LAFACE T2092/JL6 {11,98] Basic Instinct

o o [

FANTASIA

L3

124 130 115 5119/ BBS28/RME (11.98) Back To Me

125 133 142 m RAY LAMONTAGNE AND THE PARIAH DOGS  Gog wiin' & The Creek Don't Rise

126 13 159 {[1] SHINEDOWN = The Sound Of Madness

i: m’ 111 155 SEF‘ElLTHEﬂM."HHN'EHSCDPE {05881 *MGA (13. m Curtain Call: The Hits
128 20 105 F1] VAMPIRE WEEKEND Contra

@; 171 - :._[ECCIIF:'?ENHNIW 12.98) Rehab
130 o7 118 L?LESB‘EI?;I;EGSL (12.38) Abbey Road

) 145 141 E UENTFEiIS?LUFS’UI;f TR MUSIG LATIG 014448\UMRG/UMLE (10.98) Euphoria

112 g [ JUSTIN BIEBER My World (EP)

SCHOOLBOY/RAYMOND BRAUNISLAND 47 3716/10JME (9.98)

] MICHAEL JACKSON
| 142 120 mL BAGOH/SONY MUSIC {14.98) Humber Ones

114 140 E SOUNDTRACK

SUMMIT/CHOP SHOP/ATLANTIC 523B36°/A6 (18.98) The TW"Ith saga: EC-”pﬁE
109 158

d

| Believe: Live

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Walilers
TUFF GONG/ISLAND 422-54E-210/IDJME (13.98/8.88) &)

ONEREPUBLIC

3 13\9 200 u MOSLEY/INTERSCOPE 01 3R07/1GA (13.88)

i0d

Waking Up

JAMES FORTUNE & FIYA
BLACKSMOKE 3092/ WORLDWIDE (13.88)
ELTON JOHN :
g 1 = CHROMIGLES ROCHET/ISLANDIMERCURY (8561 /UME (13.98) Hucket Man: Number. Ones

FEEFENEHsH: E-H: H-E-F-E-EH-H-E: @ EH-EH:EH-HsE«EH- B~ E- B

e, .9

z E % ARTIST Title
[ 136 | e IMFRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
Venue sales from a 1mq JACKIE EVANCHO
concert last week 1" chf s SYCO/COLUMEIA B1151/50NY MUSIC (8.98 COVDVD) & O Haoly Might (EF)
. LADY GAGA
make his sales tally | 452 140 135 E STREAMLINE/KONLIVE/CHERRY TREEANTERSCOFE 013872*16A {10.98) The Fame Monster (EP)
explode, moving “1 @ \ ET_HE NATIONAL iah Vi
Believe: Live” from | N 181 - 4AD 3X03* {14.58) High Violet
5 ADELE
2,000 to nearly @ RE-ENTRY |4 e (12,98} 18
4,000 (up 93%). On T PINK FLOYD -
Top Gospel Albums, [ 985 1841 = LU |, cuec oo voapio (16.98) Dark Side Of The Moon
it rises 5-2. PRINCE ROYCE :
@ = TOP §70P 30020/SONY MUSIC LATIN {10.98) Prince Royce
¥ i MNATASHA BEDINGFIELD
a5 PHONOGENICIEPIC 74422/S00Y MUSIC (11.08) Strip Me
THIRTY SECONDS TO MARS "
As momentum and 158 & IMMORTALVIRGIN 6511 1*/CAPITOL {18.98) This Is War
buzz builds in . JACK JOHNSON
PP @ BRUSHFIRE 0142654/ UMAG (13.98) To The Sea
et puline o e . CHRISETTE MICHELE
sophomore album, 160 DEF JAM 844551 IDJME (13.92) Let Freedom Reign
“21” (due Feb. 22), | SOUNDTRACK
her first set, “19,” L . WALT DISNEY 004737 (13.88) Hannah Montana Forever
i VARIOUS ARTISTS :
Elg:::_t:umﬁ llﬂs @ EMI SPECIAL MARKETS 19857 EX/STARBUGKS [12.98) Class Acts Of The Vegas Strip
e KID ROCK
thian %). Its @ TOP DOGIATLANTIC 280555%/46 (10.98) & Rock N Roll Jesus
decline is actually a GUNS N' ROSES
triumph this week @ GEFFEN 0017 14/INTERSCOFE (16.08) Greatest Hits
as]mrerall d‘::lhum 165 :ﬁL’i?,?g,ﬁ ,_','aE_E%N Only By The Night
Sales are gown DUFFY
%, @ ] MERCURY 015064,10MB {13.98) Endlessly
e THE BEATLES
167 141 13 R oo e canrro. 24,981 1967-1970
EASTON COREIN .
182~ MERCURY HASHVILLE 013542/UMGN {1098} Easton Corbin
143 163 GRACGE POTTER & THE NOCTURNALS Grace Potter & The Mocturnals

RAGGED COMPANY (IZ832HOLLYWOOD (8.98) &

E "DAUGHTRY

CAGE THE ELEPHANT

Leave This Town

LIIE d!ulo rfl!:ﬂtps the 183 = E DSF 49658 IVE [12.98) Cage The Elephant

ol ey MICHAEL BUBLE ;

performances on m 143/REPRISE 526141/ WARNER BROS. (10.98) Hollywood: The Deluxe (EF)

the Jan. 8 edition EMINEM

0[ USHllII'dH\' Nighl 150 184 WEB/SHADY/AF ERSCOPE 0H12863*/1GA (13.88) REIEDSE

e 5 | 74 108 191 Ty POBERT PLANT Band Of Jo

Live™ as its current TROLCHARM/ES PARANZAROUNDER 612089*/CONCORD {18,98) i

album “Brothers™ THE BLACK KEYS

paosts an 18% gain m NONESUGH 237475/ WARNER ERDS. |15.98) Attack & Release
ir' BEACH HOUSE

:tre':r:llo::sltheh:::!” = 5U8 POP 845° (1598 CO/DVD) & Tosn Crearm

at No. 175, R‘Wlﬂs 137 193 PARAMORE Brand New Eyes

FUELED BY AAMEN 518250 /A6 (18.98)

FRANK SINATRA
Sl | st ssssorwannes sros. (12.08)
Tl ] || RASCAL FLATTS

LYRIC STREET 002754 {1398}

THE BEATLES

witha 29%
increase.

Mothing But The Best

Greatest Hits Volume 1

180 176 157 APPLE 52414/CAPITOL (24.98) Inc Bralice
81 JASON ALDEAN |
181 188 180 m BROKEN BOW 7637 (10.88) Wide Open

m THE FLAMING LIPS
WARMER BROS. DIGITAL EX [3.98)

Due To High Expectations...

Amazon’s MP3 store mT_HE X =
nabbed the | VOUNE TURKS 450* (14.98)

kil toa 1o - [[] SO LEGEND 8 THEROOTS e o
album (selling it for _ IIE:FEEQI‘-":EIJIBEJREOOE;IS-L%\‘HIﬁSIC (12.86) I and Love and You
3::5?[‘ ii:: ;ﬂi::teams s UGHI?E?SSAHIEAPEE'I(JE 014236/UMRG (2.98) & lie Ciracie
Ei”hnar;?rrcha(?l]ﬂﬂ 4% = ::.lu_;lE‘llcﬁuLgfxzﬁwﬁs (13.98) For We Are Many
:Emuad:}, 3 ey kﬂlfﬂfrssﬁx&yama {18.98) Doin’ My Thing

4

SNEFEC-ErTETEGE-ECECETENErEsrE-EcE-EEETE-EIErETEIEEE Y E Y

GHOSTFACE KILLAH z y EMINEM
{120 i=8 H DEF 1AM 01508 1/10MG {12.98) Apollo Kids B €525 ERMATH 4a552° INTERSCOPE (13.90) The Marzhall Mathers LE
NEON TREES y PLAIN WHITE T'S
S MERCURY 013872% 004G {10.88) Habits RE-ENTRY IR | HoLLowoeD 0adszs (10.96) Wonders Of The Younger
SOUNDTRACK Glee: Season One: The Music Volume 2 g ALTER BRIDGE
1153 112 £ | 20TH CENTURY PO TUICOLUMBIA 5175S/5GIY MUSIC (11.88) [ ] RE-ENTRY | 3 bt BRIDGE 70050 (18.08) AB I
EL DEBARGE DEERHUNTER
160 136 EEFFEN (150451GA {13.98) Second Chance m 4AD 3H36* (14.28) Halcyon Digest
! n ERIC BENET : The departure of g LIL WAYNE
138 138 REPRISE 72936 WARNER BROS. {18.98) Lost In Time Christmas sets from 168 CASH MONEY/UNIVERSAL MOTCWH 011377/UMREG (13.98) Tha Carter il Bl
VARIOUS ARTISTS Sunrise: Music For Mellow Mornings i SOULJA BOY
m SOHY MUSIC COMMERCIAL MUSIC GROUP 77452 ESTARIUCKS (12.58) the I's: frees up 184 146 175 n COLLIFARK/S 0 . MONEY GANG/NTERSCOPE (14581064 (13.98) The DeAncre Way
NICKELBACK Foom or some E 3 SOUNDTRACK
157 152 ROADRUNIER 515028 (18.98) Dark Horse H albums o stage a 'l‘l§ 166 ATLANTIC 52430546 {18.98) Step Up 3D
3 GUSTER retumn after gettin @ : SADE i
AWARE/UNNERSAL REFUBLIC 014816~/ UMEG (8.98) &) Easy - Wonderful P~ nu‘i 9 e £eic 300Ny MusC (12.98) Soldier Of Love M
3 LEE DEWYZE i . - TOBYMAC ;
§ 170125 H 18RCA 74S0SANG (11.98) Live It Up during the holidays, |19 163 160 ﬂ FOREFRONT 25371 (13.08) & Tonight
BRUCE SPRINGSTEEN For example, the ' * CASTING CROWNS N
156 79 COLUMBIA TE177*/SONY MUSIC {18.98) & The Promise @ Avelt Brot he,rs’ “ e’ Dl o seunon 103sson wusic (1 .08) Until The Whole World Hears @
SANTANA i 5 2 : " " . \ BLAKE SHELTON
178 126 m JRUETA S59B4RNG (11.08) @ Guitar Heaven: The Greatest Guitar Classics Of All Time a1l|l| lllll':fi::d'fx @ _. REFFISE TUNSHWLLE) SeedEr/nwy {7.9¢) All About Tonight (EP)
A returns after a two-
KANDI i @ LED ZEPPELIN :
134 130 KANDI KOATED/ASYLUM 626424 WARNER BROS. (16.98) KindlKoated month hiatus. ™ m SWAN SONG 313728 ATLANTIC (15.98) @ Mothership Bl
FY LAMONTAGNE AND T PRAMCEROYGE ,.....156 [N SUGARLAMD ... 34 GLEE SEASOM ONE: THE  HANNAH MONTANA USHER .0ienad 86,118 SUNRISE: MUSKC FOR
THE PARIAH 00GS . 125 BOB MARLEY AND THE NATIONAL ......153 BADE. ... ..186  JAZMINE SULLIVAN ... 66 MUSICVOLUME! ... 96 FOREVER ..........161 MELLOW MORRINGS . 144
LECRAE ............120  THEWAILERS ......135 MELLY ..............B8 | = B TAYLOR SWIFT ......... GLEESEASOMONE:THE  STERUP3D ........ WOW HITS 2011 ... 69
LED ZEPPELIN . ... 200 .73 MEON TREES 140 GERRY RAFFERTY .. .117 coooooo A T7,B1,114 MUSICVOLUME2 . 141 TANGLED.... VANPIRE WEEKEND . 128
JOHMN LEGEND & 3 MEND ... .. 5 RASCAL FLATTS . .30, 179 GLEE, THE MUSIC: THE TWILIGHT SAGA:
THEROOTS ....... 164 HICKELBACK 145 PINKFLOVD ... . 155 REBA............. 107 SOUNDTRACK SEASOM TWO: VOLUME 4 ECLIPSE ......... WAKA FLOGKA FLAME . B0
LIL WAYNE ......251 MIGKT NRIA ... .2 BURLESOUE ......... 45 I GLASS ACTS OF THE KANYEWEST .........7
LINKIN PARK .. ..... 349 JERROD NIEMANK .. 108 COUNTRY STROMG ... .10 BLEE: THE MUSIC, VEGASSTRIP ..., 162 CHARLIEWILSON ..., .55
AR COUNTRY STROMG: MORE  VOLUME 3: 50 TR NOVI35 . . 95
MY DARKEST DAYS .. 110 MUSIC FROM THE SHOWSTOPPERS ...108  THIRD DAY .B5 GARREVUNDERWODOD. 103 NOW36....

| ___o |
ONEREPUBLIC ... ... .137
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MOTION FICTURE ... 48

KEITH URBAN ....... .50
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@TOP CATALOG"

o whk
=i 55 ARTIST
“5; S IMPRINT & NUMBER | DISTRIBUTING LABEL (FRICE)
o KARI JOBE
INTEGRITY/COLUMBIA 42583/ SONY

Title
E
Karl Jobe

MUSIC (13.08]

M JUSTIN BIEBER SCHOOLBOYRAYMOND BRAUNISLANDADUMG

.@% ARTIST
o M

ILIKE LIBRARIES:
MOST ADDED

g

TITLE

ARTIST (IMPRINT/LABEL)
GRENADE
BRUNO MARS (ELEKTRA/ATLANTIC

1 i 8

JOURNEY

COLUMBIA/LEGACY MUSIC (13.88) &
THE BELACK EYED PEAS
INTERSCOPE D12BE7 /1G4 [13.98)

TAYLOR SWIFT The Taylor Swift Holiday Collection (EF)

BIG MACHINE 0175 EX (6.88)

CREEDENCE CLEARWATER REVIVAL  Chronicle The 20 Greatest Hits gy
FANTASY 2*/CONGORD (17.98/12.98)
TAYLOR SWIFT

BIG MAGHINE 079012 (18.98) &
GERRY RAFFERTY
UNITED ARTISTS 46048/CAPITOL {11.98)

Journey's Greatest Hits 6

The EN.D. [ 2]

5

Taylor Swift a
City To City

MICHAEL JACKSON
EPIC/LEGALY 04287/50NY MUSIC (19.98)
EDWARD SHARPE & THE MAGNETIC ZEROES
| COMMUNITY/FAIRFAX 542 VAGRANT {13.98) |
EMINEM Gurtain Gall: The Hits a
_SHADY/AFTERMATHANTERSCOPE D0S881%/1GA (13.88/8.98) B
THE BEATLES Abbey Road @
Number Ones g

The Essential Michael Jackson 2]

Up From Below

| APPLE B2468°/CAPITOL (18.98)

16 MICHAEL JACKSON

WMIJEPIC BBISESFONY MUSIC (14,98}

9 BOB MARLEY AND THE WAILERS  Legend: The Best Of Bab Marey And The Walers 0

Ao _TUFF GOWGNSLAND 548804 /UME {13.98/8.98) &

14 14 ELTON JOHN Rocket Man: Number Ones o
_CHRONICLES/ROGKET/SLAND/MERCURY O0BGE1/UME (13.88)

18 NICKELBACK Dark Horse g
ROADRUNNER 18028 (18.98)
45 ADELE 19 ®

KL/COLUMEIA 31858* /'SONY MUSIC (12.88)
o0 PINK FLOYD
HARVEST 46001*/CAPITOL {18.98)
KID ROCK
TOF DOG/ATLANTIC 290656746 (18.98) &
GUNS N’ ROSES
A A [16,98)
2 KINGS OF LEON
REA 32712/MG (13.08)
U . THE BEATLES
APFLE QG747 /CARITOL lE&.i_@
2 CAGE THE ELEPHANT
DSP 49658*/JIVE {13.98)
17 . EMINEM
WEB/SHADY/AFTERMATH/INTERSCOPE 012863*/IGA (13.98)
THE BLACK KEYS
HOMESUCH 282476*/WARNER EROQS. {15.58)
m FRANK SINATRA
REPRISE 438652/ WARNER BROS, (18.98)

i . RASCAL FLATTS
LYRIC STREET 002764 (13.98)

3 . THE BEATLES

APPLE B2414/CAPITOL (24 08)
% JASON ALDEAN
BROKEN BOW 7637 (18.

| HE FLAMING LIPS

’ WARNER BROS. DIGITAL EX (3.08)

2 EMINEM
WEB/AFTERMATHINTERSCOPE 4390629°/1G4 {13.9

Dark Side Of The Moon @
Rock N Roll Jesus gy
Greatest Hits g

Only By The Night ]

1967-1970 &

Cage The Elephant

Relapse 2]

Attack & Reloase

Nothing But The Best ®

Greatest Hits Volume 1

The Beatles @

ra

‘Wide Open [

Due To High Expectations...

The Marshall Mathers LP a
8

i LIL WAYNE Tha Carter Il gy
CASH A 13 MOTOWN 011877 */UMRG (13.98)
LED ZEPPELIN HMothership g
SWAN SOMG 313148°/ATLANTIC (19.98) &
METRIC Fantasies

METRIG S0019*/LAST BANG (14.08)

NEIL YOUNG
REPRISE 48035/ WARNER BROS. (18.08) ®

BOB SEGER & THE SILVER BULLET BAND Greatest Hits a
CAPITOL 30334 (16.88)
Fallen [7]

EVANESCENCE
WIND-UP 13063 [18.98)
The Eminem Show [}
ERSCORE 4932304164 {13.98/8.88)

Greatest Hits 2

EMINEM

‘WEB/AF

APPLE 06752*/CAPITOL (24.98)
KATY PERRY

CAPITOL 04249 ll2.§8]

JAMEY JOHNSON

MERCURY NASHVILLE 011237 */UMGH (13.88)
DARYL HALL JOHN OATES The Very Best Of Daryl Hall John Oats

RCA B9319/S0NY MUSIC {10.98}

MICHAEL JACKSON Thriller &
QOracular Spectacular ®

7 SADE The Best Of Sade

38 EPIC 85287/50NY MUSIC (9.98) ﬂ
(59) MILES DAVIS Kind 0/ Ble g
. | COLUMBIA/LEGACY 27105/S0MY MUSIC (19 w o

40 25 |7 THE BEATLES 1962-1966 gy

One 0f The Boys [

That Lonesome Song gy

4 EPIC/LEGACY 1798E*/SONY MUEIC (17.08)

] MGMT
COLUMBIA 19512*/S0MY MUSIC (9.98)

8 LINKIN PARK [Hybrid Theory] 0
'WARNER BROS. 47755 (18.96/12.08)
a7 HOLLYWOOD UNDEAD Swan Songs ®

ABM/OCTONE 011331064 (12.98)

PINK
LAFACE 36759/JLG {13.88)

35 THE BEATLES
AFPLE 82419*/CAPITOL (18.98)

SOUNDTRACK
SUMMIT/GHOP SHOP/ATLANTIC 515823%/4G (18.98) &

0::0:00:

Funhouse n

Sgt. Pepper’s Lonely Hearts Club Band ¢

Twilight g

Edward Sharpe & the Magnetic Zeroes” “Up From Below™
moves to catalog status and debuts at No. 9 on Top Calalog
Albums with 4,000 (up 14%). Its gain may be owed to the
popularity of a new viral video making the rounds that stars an
unlikely duo covering Sharpe’s “Home.” It features 24-year-
old Jorge Narvaez and his 6-year-old daughter Alexa, and has :
been viewed more than 2 million times since it was posted to YouTube on Dec. 31.
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2 1 7 RIHANNA sRPDEF JSMIDMG

8 | LADY GAGA 5TREAMLINEKONLIVE CHERRYTREEANTERSCOPE
4 7 THE BLACK EYED PEAS Wierscoee
o }' EMINEM WEBSHADY AFTERMATHINTERSGOPE

AKON KosICTURFRONTSACAUMVERSAL MOTOWN

7
7 KATY PERRY oxrroe
7

LINKIN PARK MACHNE SHIP/WARNER BROS.

? SHAKIRA sony MUSIC LATRERK

6 LUDACRIS 0Trmer Jamanme

18 7 TAYLOR SWIFT arascine

7 AVRIL LAVIGNE wmstuamg

{1 7 LIL WAYNE cAsH MONEUNVERSAL MOTOWN

7 CHRISTINA GRIMMIE unsichen

29 7 DON OMAR 0RFMHATONMACHETE

T KESHA rEMOSABERCARMG

T NICKI MINAJ Y0UNG MONEYCASH MOMEYUNNERSAL MOTOWN

7 DAVID GUETTA GUMAIRGINGAPITOL

6 DRAKE v0uNG MONEY/TASH MONEV/UNNERSAL MOTOWN

7 ENRIQUE IGLESIAS UNVERSAL MUSIC LATIMOUNNERSAL REPUBLIC

?'.. MICHAEL JACKSON miueic

7 USHER vLsmeLs

50 6 SNOOP DOGG PRIORIYVCAFTOL

T 50 CENT SHADW/AFTERMATHINTERSCOPE

5 7 GREEN DAY pipse

T BEYONCE muUsIc WORLDTOLUMEIS

! 7 COLDPLAY cwmol

1 SELENA GOMEZ nowvwoon

6 PINK LaraceuLs

7| TIESTO MUSICAL FREEDOMALTRA

7 THE BEATLES sreLercapon

7 MY CHEMICAL ROMANCE nesnis

6 CHRIS BROWN meus

43 7 BRUNO MARS revms
6 JAMIE LYNN NOON nssco

38 7 TYLER WARD ussicien

w BON JOVI isLaoinums

ii‘! a‘ MUSE HELIUM-3WARKER BROS.

BOB MARLEY TUFF GONGISLAND/UME

L ?5'_ GLEE CAST 207H GENTURY FOX TW/COLUNEIA

% 5
4 6
5
43

4 BRITNEY SPEARS Jneuc

i ALICIA KEYS MeKuRMG

42 4 JONAS BROTHERS HoLLwnon

=1Ll DEMI LOVATO wowcwoon

a7 47 7 PITBULL wr ARTISTIPLL

MLEIT LATRYECRY MUSIC LATIN

':-: W WIZ KHALIFA ROSTRUMATLANTIC

33 4 DJ BL3ND unsen

- aki 4 NELLY DERRTYUNVERSAL MOTOWN

Justin Bieber hits No. 1on the Social 50 for the first time (2-1),
bumping Rihanna from the top slot, where she reigned for
three straight weeks. The Bieb profits from a 13% week-
over-week increase in Facebook fans and a 43% jump in
Twitter followers. His much-buzzed-about smooching with
Selena Gomez last week may have triggered the uptick in
addition to the release of his Vanity Fair cover.

2 4 2 JUST THE WAY YOU ARE
BRUND MARS (ELEKTRA/ATLANTIC)

4y FIREWORK

~ KATY PERRY [CAPITOL)

4 1 17 ONLY GIRL (IN THE WORLD)

Sei RIHANNA (SRP/DEF JAMADJIMG)

= - .; DYNAMITE
- 5 28 TAIO CRUZ (MERCURY/ICMG)
& 5 21 JUST ADREAM
% © WELLY (DERRTY/UNIVERSAL MOTOWN)
-'-a- 54 TEENAGE DREAM
~ KATY PERRY [CAPITOL)

RAISE YOUR GLASS
PIRK (LAFACE/ILG)
1y WERWHOWER

KESHA (KEMOSABE/REA/RMG)
THE TIME (DIRTY BIT)
THE BLACK EYED PEAS (INTERSCOPE)
- NOT AFRAID
- EMIKEM (WEB/SHADY/AFTERMATHANTERSCOPE]
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE}
. POKER FACE
LADY GABA (STREAMLINEKONLIVE/GHERRYTREE INTERSCOPE)
ROLLERBLADES
ELIZA DOOLITTLE (NOT LISTED)
- BLACK AND YELLOW

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRAF)

AOL RADIO

SONGS AOL »

.ﬁ;ﬁ TITLE The week's mest-streamed songs an AOL.
53 38 ARTIST (IMPRINT/LABEL)
T RAISE YOUR GLASS |
PINK [LAFACE!ILE)

3 2 RHYTHM OF LOVE
LA WHITE T (HOLLYWOOD)

5 GRENADE
. BRUKD MARS ,'ELEKT RA/ATLANTIC

4 5 g WERWHOWER

ied KESHA (KEMOSABE/RCA/RMG

= BACK TO DECEMBER

. TAYLOR SWIFT (BIG MACHINE)

FIREWORK

KATY PERRY (CAPITOL)

- WHAT'S MY NAME?

. _RIHANNA FEATURING DRAKE (SRF/DEF JAM/IDIMG)
PLEASE DON'T GO

_MIKE POSNER (J/AMG]
WAITING FOR THE END

- LINKIN PARK gu»\CHINE SHOPMARNER BROS.)

JUST A DREAM

RELLY (DERRT MOTOWN)

', BLACK AND YELLOW
© . WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

PRETTY GIRL ROCK

. KERI HILSON (MOSLEY/ZONE 4/ NTERSCOPE)

JAR OF HEARTS

CHRISTINA PERRI (M3, PERRI LANE/ATLANTIC/RRF}

HOLD MY HAND

MICHAEL JACKSON DUET WITH AKOK (M.JJEPIC)

. KING OF ANYTHING

= SARA BAREILLES (EFIC)

YAHOO!
SONGS

Vi e
; TITLE The week's most-streamed songs on Yahoo! Music.
SZ ZZ ARTIST (MPAINT/LABEL)
1 6 WE R WHO WE R
A KESHA (KEMOSABE/RCA/RMG
2 3 9 RAISE YOUR GLASS
PINK [LAFACE/LG)
17 ONLY GIRL (IN THE WORLD})
RIHANNA (SRP/DEF JAMADUMG)
17 JUST THE WAY YOU ARE
BRUND MARS (ELEKTRA/ATLANTIC)
17 MINE
. TAYLOR SWIFT [BIG MACHINE)
10 WHAT'S MY NAME?
RIHANNA FEATURING DRAKE (SRP/DEF JANIDJMG)
15 BACK TO DECEMBER
- _TAYLOR SWIFT [BIG MACHINE)
10 BOTTOMS UP
TREY SONGZ FEATURING NIGKI MINAJ [SDNGBODK/ATLANTIC
'-1 GRENADE
it BRUND MARS (ELEKTRA/ATLANTIC)
12 JUST A DREAM
MNELLY (DERRTY/UNIVERSAL MOTOWN)
'?' PLEASE DON'T GO
MIKE POSKER [ J/RMG |
22 DJ GOT US FALLIN' IN LOVE
USHER FEATURING PITBULL (L AFACE/ILG)
% 5 TONIGHT (I'M LOVIN® YOU)
" % ENRIQUE IGLESIAS FEATURING LUDACRIS & DJ FRANK E (UNIVERSAL REFUBLIC)
13 CLUB CAN'T HANDLE ME
FLO RIDA FEATURING DAVID GUETTA (POE BOY/ATLANTIC)
DYNAMITE
TAID CRUZ (MERCURY/IDJMEG)
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Habits

ARTIST

LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)
AUDREY ASSAD

SPARROW STOTS (B.98)

The House You're Building

BELADADIT/UNIVEREAL REPUBLIC 014533/ UMRG (10.98)

MAYBE

~ ARTIST (IMPRINT / PROMOTION LABEL)
Q 202 m A

SICK PUPFIES (RMA/VIRGIM/CAPITOL) |

4 1p ARE YOU GONNA KISS ME OR NOT
THOMPSON SOUARE (STONEY CREEK)

COUNTRY STRONG
GWYNETH PALTROW (RCA NASHVILLE}

SMOKE A LITTLE SMOKE
ERIC CHURCH [EMI NASHVILLE)

TIGHTEN UP
THE BLACK KEYS (NONESUCHWARNER BROS.)

BASS DOWN LOW
DEV FEATURING THE CATARACS (INDIE-POP/UNIVERSAL REPUBLIC)

DO THE JOHN WALL
TRODP 41 | REPUBLIC)

FROM A TABLE AWAY
SUNNY SWEENEY (REPUBLIC NASHVILLE)

PORN STAR DANCING
| MY DARKEST DAYS ZAKK WYLDE {MVR/

LIMG)

n 4y 5 MAKE IT RAIN
TRAVIS PORTER (PORTER HOUSE/JIVE/ILG)

THE BIG BANG

) o B

3 3 BIG NIGHT
BIG TIME RUSH {NICKELODEON/ GOLUMELA)

&." WILDFLOWER
" THE JANEDEAR GIALS (REPRISE (MASHVILLE)/WIN)

ROCKMAFIA (RMA)

Ry cUzziN
MAKN FEATURING 50 CENT (MERCURY/ADIMG)

GIVE IN TO ME
GARRETT KEDLUND & LEIGHTON MEESTER (SCAEEN GEMS PRODUCTIONS/MADISON GATE)

DANZA KUDURO
DOK OMAR & LUCENZO (Y4HIS/ORFANATOMACHETE/UNIVERSAL MUSIC LATING)

EE
17

U ARE
CHARLIE WILSOMN (' MUSIC/IVE/ILG)

THE CAVE

m 19 3 MUMFORD & SONS (GENTLEMAN OF THE ROAD/REN/GLASENOTE)

ﬁ z:(i BED INTRUDER SONG
= "% ANTOINE DODSOM & THE GREGDRY BROTHERS FEAT. KELLY DODSOK (GREGORY

1 OPPOSITE OF ADULTS
CHIDDY BANG (VIRGINCAFITOL)

2-selling alburns by new or developing acts, defined as those who have never appeared on the top 100 of the Billooard 200 or the top 10 of Top REB/Hip-Hop Alburns, Top Country Albums, Top Lati

CORAZON SIN CARA
PRINCE ROYCE (TOP STOF)

2 SHAKE ME DOWN
CAGE THE ELEPHANT (ISF/JIVE/LG)

Ig | WILL FOLLOW

~ CHRIS TOMLIN {SIXSTEPS/SF CHG}

COUNTRY BOY
AAROM LEWIS FEATURING GEORGE JONES & CHARLIE DANIELS (5T 5}

SUMMER GIRL
LEIGHTON MEESTER (SCREEN GEMS PRODUCTIONS/MADISON GATE)

HEATSEEKERS ALBUMS: The beg’

albums are then ini
subsequent songs

Data for week of JANUARY 22, 2011 |
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MODULAR DIGITAL EX (9.98)

s FRENCHKISS 042° (12.98) Gorllla Manor :] Hawailan musician HEADS UP 31810*/CONGORD (18.98) Chamber Music Society | I
:’Ej ;‘I‘%',ffnsm:"[‘;_gm?"““o Peace Love Ukulele | m::m;ﬁ - B e A To Plant A Seed |
e cop (e seors oo [l
s BRANTLE ciloEr v o v [ 1019 e SHARON VAV ETTeR
n_’.ﬁ_ Il::HEI';II.OENPE:“LESEF;FM‘UTTEF;&;IDULUMBIA{12.9!’4 Conditions _’_] earﬂe!uh‘heiinih& ] ggﬁsﬁ?nﬂln'g}su (14.98) The Fool L_"
o | v RN Most Eltz Dooiitle. EF). = e oo Srnsekimo ¥
RE-ENTRY g{tﬁ%&?lam Beautiful Things _. II| gfﬂ?essm?nﬁgﬁynggt THE CELEBRATION OF LIVE CHOIR Under An Open Heaven L"
B e hnn coseraveen cinuee 13 The House Rules e Tourlst History
E 1@5 :jgm&éf;nnnnm Stand Up And Scream __J The Biack Ky’ Jan M gm';g?&. £x (13.98) BlakRoc li||
t 3 Stk oL B 638) Lite Gone wid (£7) | gSH ppeace BN 84 22 ERNSTEF SERTE R oo v o3 il
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e Bln s cmema e crmvy s | v (GO [ETf MPLESLASE T o et o
%_ i ;g&g%?msﬁgh.\l;ﬂs":g s Ironiclast l ::ig‘gas?mh-;n:s i ) \‘:‘Eﬂrsan.sm-msa REFUBLIC 115113/UNMRG (13.98) Bayond Hel/Aboye Heaven [L_Ji
E O The Best Of...So Far wilh a 345 gain. L] T SHAD oW Forget
E 3 :E( sF:H-I:;E?T(aL EX/AG (7.98) Scary Monsters And Nice Sprites ‘l ws:::: . ﬁ&?ﬂ%l&ﬁ_!usawmcn 525903/ WARNER BROS. (18.98) AfraCublsm L{ ||
"'j 2;;ﬁ§ggﬂﬁ;ﬂn BROS. (11.98) Hockar Away chart at No. 1, 'R(Efr?nnulﬁjl?{ggsmsﬁ: (9.98) Kecile Botiets i
Ao, morcomg [ o0 e REREGIY copy seson suen [
THE LAURIE BERKNER BAND The Best Of The Laurie Berkner Band | Last week, Iluwllard - | . Catching A Tiger
GHET-0-VISIQN/DGE/INTERSGOPE 014450164 (10.52 Trunic Mtk 0:60 _q :E“MM:;:'L = Wﬁﬁg “l;-'iéél“l-:ﬁielm’“Fm Until One .[r"
 FITZ 8 THE TANTRUMS P Up e piaces | SsiNshwbow g ) WOTIONLESS N WHFTE e
B s When tm with You |1 tne,which o B i sk e g These Simple Truths |
0 | | R, Gooa Things | une et
E 29 1a THE SECRET SISTERS The Secret Sisters . (28,000). TAME IMPALA InnerSpeaker ﬁr—.ll

REGIONAL HEATSEEKERS *1 ALBUMS

Habits Habits
Neon Trees Neon Trees

WEST NORTH CENTRAL EAST NORTH CENTRAL

The Best Of...So Far
Kevin Fowler

SOUTH CENTRAL

All 1 Want Is You
Miguel

SOUTH ATLANTIC

Habits
Jenny P

ps
Neon Trees We Belleve: Songs For Youth 2011
NORTH EAST l Clive Romney

IKnow

Neon Trees
Habils
Local Natives
" Gorlila Manor
Voice Male
Christmas Live
_ AlexBoye
= My Chri Wish

The Temper Trap
cond'moms_

Are True: Primary 2011

Asking Nexandrié
Life Gone Wild (EP)

Wiz Khalifa

DJ Clay
Boak Of The Wicked: The Mixtape Chapler 2
I Deal Or No Deal

Jake Shimabukuro
‘Peace Love Ukulsle

Neon Trees
Habits

Habits
Neon Trees

MID ATLANTIC

Local Natives
Gorilla Manor

Miguel
Al [ Want Is You

PROGRESS REPORT

Dev Featuring the Cataracs, “Bass Down Low”

Everyone has heard of Dev (the vocalist behind “poppin’
bottles in the ice” on Far*East Movement's “Like a G6"), but
now she’s charting for the first time as a lead artist with “Bass
Down Low."” The single steps one slot to No. 39 this week on
Mainstream Top 40.

Eliza Doolittle

Meel Eliza Doolittle (EP)
- - Aloe Blace
Good Things
Wiz Khalifa
|: Deal Or o Deat
’ Fitz & The Tantrums
DE Pickin' Up The Pieces
I The Tallest Man On Earth

The Wild Hunt

]
The Temper Trap
Conditions

Go to www.billboard.biz for complete chart data |
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PWORLEY (K. PERRY}

Flo Rida Featuring Akon 39
) SVTLERLND WARS, PLAWRENGE] () POE BOVATLANTIG

® REPUBLIC NASHVILLE

NO LOVE Eminem Featuring Lil Wayne
JUST BLATE (M.MATHERS,D.GARTER, J.SMITH [LHALLIGAN,J. TORELLD) @ (/AFTERMATH/INTERSCOPE
WHIP MY HA

R
JUKEBDY,0 BANGA (RLIACKEON. ROCKWELL)
RHYTHM OF LOVE
|KIRKPATRICK (T.LOPEZ)

Willow g
_© ROC KATION/COLUNEIA_
Plain White T's
@ HOLLYW0OD

RIGHT THRU ME
DREW MONEY (0.TMARAJ A THIELK, & HACKER)

Micki Minaj

@ YOUNG MONEY/CASH MONEY/URIVERSAL MOTOWN

STUCK LIKE GLUE

_|! G»\_LLIMUHF K. K_II iH,J. rJFTTLE:\ {4 0.METTL F'i ¥.EL RH K l"RIH—IH 5. EAHTER

'[iéw"N ON ME

ELTON M3 G JACKSON,
LG\J'E THE WAY YOU LIE

ALEX DA KID (M MATHERS, A GRANT, 5. GRAY}

Sugarland ]
__®@® MERCURY NASHVILLE

at rlng 50 Cent
._II\M IDJME

g Rihanna
@ WEB/SHADY/ AFTEAMATH/INTERSCOPE

MORE
REDONE [N KHAYAT,G HINSHAW JR. U RAYMOND V)

Usher
@ LAFACE/LG

MY KINDA PARTY
M.KNOX {B.GILBERT)

Jason Aldean
@ BROKEN BOW

DON'T YOU WANNA STAY
M.KNDX {1 SELLERS P JENKING 4 GIESON)
MINE

H.CHAPMAN T.SWIFT [TEWIFT)

MOMENT 4 LIFE

Jason Aldean With Kelly Clarkson

@ BROKEN BOW
Taylor Swift
@ BIG MACHINEUNIVERSAL REPUBLIG
Nicki Minaj Featuring Drake

T-MINUE (0. TMARAL A GRAHAM, TWILLIAMEN. SEETHERAM)

® YOUNG MONEY/CASH MONEYUNIVERSAL MOTOWN

WHO ARE YOU WHEN I'M NOT LOOKING
S HENDRICKS (E.B.LEE,J W.WIGGINS)

| JUST HAD SEX

DJ FRAMK E, SKINS (4 SAMBERG, A SCHAFFER,J. TACCONE,J FRANKS, | BETTIS)

DOG DAYS ARE OVER

_PEPWORTH [FWELCH,I. SUMMERS)
PUT YOU IN A SONG
DLHUFEK.URBAN (S.BUXTON,J HUGHES K URBAN)

Blake Shelton
@ REPRIZE (NASHVILLE) WMN

The Lonely Island Featuring Akon

@ UNIVERSAL REPUBLIC
Florence + The Machine
@ UNIVERSAL REPUBLIC

Keith Urban

@ CAPITOL NASHVILLE

Go to www.billboard.biz for complete chart data

=
£2 TiTLe Artist & =2
5¥ 5 8= rronucen (soncwRiTeR) IMPRINT / PROMOTION LABEL 55 ﬁg
15 GRENADE Bruno Mars 1
THE SMEEZINGTONS (BRUMO MARS FL AWRENCE A LEVINE B BROWH.C KELLYA WYATT) ELEKTRA/ATLANTIC
FIREWORK Katy Perry 1
STARGATE SANDY WEE (¥ PERRYM 5 ERIKSEN, TE HERMANSEN 5 WILHELM E.DEAN) @ CAPITOL
FPR GREATEST WHAT'S MY NAME? Rihanna Featuring Drake 1
LLICTTEIG TN ST4RGATE (M.5 ERIKSEN,TE HERMANSEN,E DEAN THALE A GRAHAM) @ SRR/DEF JAMADIMG
WE R WHO WE R Kesha 4
DR, LUKE, B BLANCO,AMMD (K SEBERT,J.COLEMAN L GOTTWALD, L KASHER HINDUN ELEVIN) @ ARMG
RAISE YOUR GLASS Plink 1
MAN MARTIN, SHELLEACE (FINK MAX MARTIN SHELLEACK) ) LAFACE/ILG
TONIGHT (I'M LOVIN' YOU) Enrique Iglesias Featuring Ludacris & DJ Frank E 5
DJ FRAMK E,JLUTTRELL (L.CHRISTY.). LUTTRELL J FRANKS E.IGLESIAS,C.ERIDGES) @ REPUBLIC
BLACK AND YELLOW Wiz Khalifa 6
STARGATE (G.THOMAZ,M.5 ERIKSEN,T.E HERMANSEN) @ ROSTRUM/ATLANTIC/RRP
THE TIME (DIRTY BIT) The Black Eyed Peas 4
WILLLAM,DJ AMMO (W ADAMS, & PINEDA, D LERDY,F.PREVITE,J DENICOLA D . MARKOWITZ) @ INTERSCOPE
JUST THE WAY YOU ARE Bruno Mars g 4
THE SMEEZINGTONS,NEEDLZ (BRUNO MARS,PLAWRENGE, & LEVINE K.CAIN.K. WALTON) @ ELEKTRA/ATLANTIC
ONLY GIRL (IN THE WORLD) Rihanna 1
STARGATE SANDY WEE (C.JOHNSON M5 ERIKSEN,TE HERMANSEN, 5 WILHELM) @ SAP/DEF JAMIDIMG
DYNAMITE Taio Cruz 2
DR LUKE,B.BLANCO (L.GOTTWALD,MAX MARTIN,B.LEVIN.8 MCKEE T.CAUZ) @ MERCURY/IDIMG
& FOOT 7 FOOT Lil Wayne Featuring Cory Gunz g
§.CRAWFORD (0. CARTER, 5. CRAWFORD PPANKY, W ATTAWAY,L BULGIE) ® CASH MOMEY/UMIVERSAL MOTOWN
MO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale ® 13
DRUMMA BOY () JONES | L JOHNSON, 0AKINTIMEHIN.G GHOLSON) @ 1017 BRIGK SOUAD/ASYLUM/WARNER BROS.
BOTTOMS UP Trey Songz Featuring Nicki Minaj B
KANE BEATZ TRACK DEALER (THEVERSON TSCALES EMILES,D.AJOHNSOHM JAMES 0 TMARA)) @ SONGBODK/STLANTIC
JUST A DREAM Nelly m 5
JIM JONSINRICO LOVE (G HAYMES, JR.,J .G SCHEFFER RICO LOVE FROMAND) @ DERRTY/UNIVERSAL MOTOWN
YEAH 3X Chris Brown 1%
D FRANK E (JFRANKS,C.BROWN,K MCCALL A STREETER) @ JVELLG
STEREO LOVE Edward Maya & Vika Jigulina 1%
E.MAYA (E.M.ILIE V.CORNEVA) @ ULTRA
DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbull i
MY MARTIN.SHELLBACK {MAX MARTIN,SHELLBACK. 8 KOTECHA, A.C.PEREZ) @@ LAFACENLG
LIKE A G& Far*East Movement Featuring Cataracs & Dav 1
_THE GATARACS (K NISHIMURA.J.RO ; OWELLDHAR) @ CHERRYTREE/ |
COMING HOME Duddy Dirty Money Featurlr-g Skylar Grey 18
MLEX F-l KII'I _GF{I\NT 3. GFhl\‘ 5 C. D&HTEF‘. oL CDLE BnD BD\" INTEF{‘\CUPE
F**K YOU (FORGET YOU) Cee Lo Green 9
_THE SMEETNGTONS (T.GALLAWAY BRUNG MARS PLAWRENCE 4 LEVINE CEROWN) @@ RADICLLTU
HEY BABY (DROP IT TO THE FLOOR) Pitbull Featuring T-Pain’ P
SANDY VEE {S.WILHELM 4.0 PEREZT-PAIN) @ MR 305/POL0 GROUNDS/VRMG
ROCKETEER Far*East Movement Featuring Ryan Tedder 2
ETERECTYPES THE SHEERNGTONS 4L vP LREEVES A ROVLLLIS BALING MARS® LAWREWCE. A LEVINE K NISHMURAL AL CHIUNG) ) CHERRYTREE INTERSCOPE
PLEASE DON'T GO Mike Posner 16
M_POSHER B ELANCO [M.POSHER B LEVIN) @ ARG
BACK TO DECEMBER Taylor Swift
H.CHAPMAN, T.SWIFT (T EWIFT) B BIG MACHINE/UNIVERSAL REPUBLIC
TEENAGE DREAM Katy Perry gy 4
DR, LUKE,B.BLANCD,MAX MARTIN (K.FERRY.L.GOTTWALD MAX MARTIN, B LEVIMN B MCKEE] & CAPITOL
ANIMAL Neon Trees gy 13
TPAGHOTTA {T.GLENN,TPAGNOTTA B.CAMPBELL) @€ MERCURYIDING
SECRETS OneRepublic o
R.M.TEDDER (R.M TEDDER) @ MOSLEY/NTERSCOPE
RIGHT ABOVE IT Lil Wayne Featuring Drake
KANE (D.CARTER, A GRAHAM.D.A. JOHNSON) © CASH MONEY/UNIVERSAL MOTOWN
JAR OF HEARTS Christina Perri e
B.YERETSIAN (C.PERRLE.YERETSIAN,0.LAWRENCE @ MS. PERRI LANE/ATLANTIC/RRP
SOMEWHERE WITH YOU Kenny Chesnhey 2
B.CANNON,K.CHESHEY (J_ HARDING, 5 MCANALLY) ® BNA
FELT GOOD ON MY LIPS Tim McGraw 26
B.GALLIMORE, TMCGRAW (B.WARREM,B.WARREN,) BEAVERS B BEAVER S @ CURE
CLUB CAN'T HANDLE ME Flo Rida Featuring David Guetta [ Y
D.GUETTA (TDILLARD, G KEYK.C.LIVINGETON M.CAREN,D.GUETTA FRIESTERER, G TUIMFORT) (@& POE BOVATLANTIC
I LIKE IT Enrique Iglesias Featuring Pitbull A
REDONE (M. KHAYATE.IGLESIAS, L.RIGHIE, A.C PEREZ) @ REPUBLIC
PRETTY GIRL ROCK Keri Hilson 3
_C.HARMONY (5.C.SMITH,C HARMON, R MACDONALD,W.SALTER B WITHERS) © MOSLEY/ZONE 4/INTERSCOPE
HIGHER Taio Cruz Featuring Travie McCoy
SANDY VEE,T.CRUZ (T.CAUZS.WILHELM, TMCCOY) @ MERCURY/IDIMG
ASTON MARTIN MUSIC Rick Ross Fi Drake & Chrisette Michel 2
JALSTLG.E. LEAGUE (W.ROBERTS ILK.CROWEE.ORTIZA GRAHAM,C.PAYNE) @ MAYBACH'SLIP-N-SLIDEDEF JAMADJMG
IF | DIE YOUNG The Band Perry g 4
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MARS CONTINUES NO. 1 ROTATION

Bruno Mars returns to the top of the Billboard Hot 100 as “Grenade” once again
replaces Katy Perry's “Firework” at No. 1. “Grenade” supplanted “Firework”
two weeks ago, only to have Perry’s track reclaim the summit for a fourth
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IMPRINT / PROMOTION LABEL
As singer enters
: e 77 MARRY ME Traln 56
the top five on M.TEREFE (FMONAHAN) @ COLUMBIL
R&B/Hip-Hop Songs @ F**KIN' PERFECT Plnk 57
with “No BS” (91-15 WA MARTIN,SHELLBAGK (PINK MAK MARTIN, SHELLBACK) @ LAFACE/LG
i< [ MAMA'S SONG Carrie Underwood
on thslst), bis 60 63 WL BRIGHT (C.\ K DIOGUARDI M FREDERIKSEN,LLAIRD) © 19/ARISTA NASHVILLE 56
pop-centriceffort = o0 "CAN'T BE FRIENDS Trey Songz 49
continues ils Hot MWTHANS (M WINANS M.JONES,C.0.FORBES, R.SAKAMDTOD,THEVERSON, TTAYLOR) @ SONGBOOK/ATLANTIC
100 dimb while @ & 70 WAITING FOR THE END Linkin Park 60
soating 16-10 on FLRLUEIN M SHINDDA (LINKIN PARK) @ MACHINE SHOP/WARNER BROS.
= . LET ME DOWN EASY Billy Currington
tiot 100 Airplay, his @ 66 72 C.CHAMBERLAIN,S.CURRINGTON (M.DODSON,J HANSON M.NESLER) @ MERCURY NASHVILLE 6
12th top 10 on that — KUSH Dr. Dre Featuring Snoop Dogg & Akon 2
dﬁﬂ. smtg h! ﬁm D KHALIL [K.RAHMAN A YOUNGLA THIAMUA JIHNEOR 110, TANNENRALMA RANEOM, MIOKES 11,6 HONEYCLIT) 1B AFTEAMETHINTERSLORE
i e MEMORIES David Guetta Featuring Kid Cudi
dlal‘l:d in 2005, 63 57 52 0.GUETTA FRISTER (5.A.5 MESCUDID.GUETTA FRIESTERER) @ GUM/ASTRALWERKE/CAPITOL 48
oaly T-Pain (16) and @ w»w  VocEs Chris Young g
Rihanna (15) have 1.STROUD (C.YOUNG,C.TOMPKING, G WISEMAN) ® RACA NASHVILLE
had mare top 10s. @ §7 79 MAYBE Sick Puppies 65
4 ARMATO.TJAMES (5. MDORE E. ANZALM. FREDERIKSEN) @ RMR/VIREIN/CAPITOL
66 56 56 WE NO SPEAK AMERICANO Yolanda Be Cool & Deup 29
[ MACLENNAN {J PETERSOMN,5 MARTINEZ.D MACLENNAN RCARDSONE SALERND,N SALERNO) @ ULTRA
@ 69 64 FIRE FLAME Birdman Featuring Lil Wayne 5
KILL WILL [8.WILLIAMS,D.CARTER W.VONER) @ CASH MONEY/UNIVERSAL MOTOWN
@ 84 95 SOMEONE ELSE CALLING YOU BABY Luke Bryan 5
JSTEVENS [LBRYAN, L STEVENS) @ CAPITOL NASHVILLE
@ 0 8 ARE YOU GONNA KISS ME OR NOT Thompson Square 5
Track is the only NEW VOICE {J.COLLING.D.L MURPHY) ® STONEY CREEK
file that wasonthe 70 | 59 49 rﬁ:llﬂ-r.l?u"]};vﬂ:urfgmw G TUINFORT,G KELLY) Michasl Jackson Duet Wghuﬁig:g b
T5-position Hot bt b T ;
s 0 7% 65 THIS IS COUNTRY MUSIC Brad Paisley 5
Digital Songs chart FROGERS (B.PAISLEY,C.DUBDIS) @ ARISTA NASHVILLE
last week to post a e 78 62 FALL FOR YOUR TYPE Jamie Foxx Featuring Drake 52
sales increase this N.SHEEIE {H.SHEBIB, 4 GRAHAM,N.CAMPBELL,M.0IAZ RODRIGLEZ) @ J/RMG
LAY IT DOWN Lloyd
frame (up 6% to e "N AWESOME JONES!!,V.BOZEMAN () JONES,E.DEAN,V.BOTEMAN) @ YOUNG-GOLDIE/ZONE 4/INTERSCOPE Ly
63,000). Only other @ § @ | THE BREATH YOU TAKE George Strait  ga
artual increases { @ MCA NASHVILLE
come from debuts @ 9 90 ChrisBrown  2¢
and re-entries. TMESS (K MCGALL,C BROWN,G WHITAGRE.J HENDERSON) ® JNEILG
@ 8% 83 MAKE A MOVIE ista Featuring Chris Brown 7"
T _THE | TRANSTER (C.TMITCHELL,S LINOLEYT-PAN) @ GMG/CAPITOL
77 50 58 "FREAK THE FREAK OUT Victorious Cast Featuring Victoria Justice 50
HBACKHOUSE MIKE THE SUPER CHRIS (W TCORCORAN,C.J ABRAHAM N HEXUM, T HEXLIM 0. SCHNEIDER) ) NICKELDDEOR COLUMBIA
TURN ON THE RADIO Reba
4 i 0HUFF (JFTWANG, M.OAKLEY.C. DAKLEY) ® STARSTRUCK/VALDRY L
@ @ 9 HELLO WORLD Lady Antebellum n
PWORLEY (TDOUGLAS, TLANE.O.LEE) @ CAPITOL HASHVILLE
Singer sprints back @ o = WHAT DO YOU WANT Jerrod Niemann 50
onto the chart as : [1-BRAINARD, L MIEMANN (J.L.NEMAN,R.EROWN,R_ERADSHAW) @ SEA GAYLE/ARISTA NASHVILLE
COUNTRY STRONG Gwyneth Paltrow
pop radio play for @ 1 B GALLIMORE (1 AANSON.T MARTINALNESLER) @ RCA NASHVILLE
the track (No. 29 on e % A LITTLE BIT STRONGER Sara Evans
Mainstream Top 40) T.EROWN (L.LAIRD,H LINDSEY,H.SC0TT) B ACA HASHVILLE
prompts an 85% @ 83 93 SMOKE A LITTLE SMOKE Eric Church
gigital spke to JJOYGE (E.GHURCH,J HYDE,D.WILLIAMS) @ EMINASHVILLE
@ 87 98 BULLETS IN THE GUN Toby Keith
36,000, 42% of ; TKEITH (T KEITH R AUTHERFORD) @ SHOW DOG-UNIVERSAL
which is of the @ WHO'S THAT CHICK? David Guetta Featuring Rihanna
radio-friendly [.GUETTA,G.TUINFORTE. RIESTERER (D.GUETTA,G TUINFORT F RIESTERER) © GUM/ASTRALWERKS/CAPITOL
i YOU BE KILLIN EM Fabolous
edited version. RLLESLIE {J.0.JACKSON,R.LESLIE, H.ROONEY) @ DESERT STORM/DEF JAMADIMG
@ TIGHTEN UP The Black Keys
DANGER MOUSE (THE BLACK KEYS) @ HONESUCH/WARNER BROS.
ALL OF THE LIGHTS Kanye West
K.WEST (K.WEST.J. BHASKERM. JONES,W. TROTTER) @ ROC-A-FELLA/DEF JAM/ADIMG
@ BASS DOWN LOW Dev Featuring The Cataracs
THE GATARAGS (N.HOLLOWELL-DHAR,0SINGER VINE 0. OAILES) @ INDIE-POP/NIVERSAL REPUBLIG
20 MARRY YOU Bruno Mars
Aciress charts a THE SMEEZINGTONS (RLAWRENGE, 4 LEVINE BRUND MARS) @ ELEKTRA/ATLANTIC
third title with track @ FOR THE FIRST TIME The Script
0.0°'DONOGHUE M SHEEHAN (D.0°DONOGHUE M. SHEEHAN)
from
b mation Nd‘;m @ Darius Rucker
'Cqumsirom, n FROGERS (D.RUCKER,FROGERS, K DIOGUARDI) @ CAPITOL HASHVILLE
which she stars. e 4 T8 ONLY PRETTIER Miranda Lambert
Paltrow previously FLIDDELL,M.WRUCKE [M.LAMBERT,N HEMEY) @ COLUMEIA (HASHVILLE)
DO THE JOHN WALL Troop 41
'ﬁa“_d 1_'0 tadson 84 93 61 DEE MOKEY {0.LASSITER, TEROWN, L DARKES,0WILDER) @ KAIRIZMIC/UNIVERSAL REPUBLIC
thelistinDecember = “ANYTHING LIKE ME Brad Paisley
from her guest- _FROGERS (B.PAISLEY,C.OUBQIS,D. TURNBULL) B AFISTA NASHVILLE
starring tum on @ FROM A TABLE AWAY Sunny Sweeney
aglee.” She's now B.BEAVERS (5. SWEENEY,B.DIPIERD K AOCHELLE) @ REPUBLIC NASHVILLE
llﬂ“u. far behind 97 92 10 MONSTER Kanye West Featuring Jay -Z, Rick Ross, Bon Iver & Nicki Minaj
0 ! = K.WEST [KWEST5.C CARTER FREYNOLOS, M DEAN W RDBERTS 10 TMARAL ) VERNON J BHASKER) @ ADC-A-FELLADEF JAMADIME
hubby Chris Martin, @ f— PORN STAR DANCING My Darkest Days Featuring Zakk Wylde
who’s appeared 10 4 C.KROEGER, ) MOI {M.WALST,) MO TERUNER,C. KROEGER, ¢ BRIDEES) @O MVR/604/MERCURY/IDIMG
THAT'S ALL SHE WROTE T.I. Featuring Eminem
N;‘m:ﬂl:&: ?:t 00 “99 & 68 DR, LUKE (C.J HARRIS, JR. M. MATHERS,L GOTTWALD) @ GRAND HUSTLE/ATLANTIC
(_ he oldplay) @ M RAIN Travis Porter
singe 2001, B (TRAVIS PORTER] @ PORTER HOUSE/IVE/LG

cumnulative week last issue. It's the first time two songs have alternated holds
at No. 1 over four weeks since T.1.'s “Live Your Life” traded spots with
Beyoncé's “Single Ladies (Puta Ring on It)” in December 2008, “Grenade” sits
atop Hot Digital Songs for a fourth straight week with 275,000 downloads
(down 35%), according to Nielsen SoundScan. —Silvio Pietroluongo
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TREY SONGZ FEAT NICKI MINAJ {SONGEOOK/ATLANTIC)

4 LIKE AG6
FAR"EAST MONEMENT FEAT CATRRACS & DEY | HERRYTAEE NTERSLLPE)
JUST A DREAM ™
MELLY {DERRT MOTIWNAUMRG)

HEY BABY (DROP IT TO THE FLOOR)
PITBUILL FEAT T-RUN (MR 305 P0L0 GROUNDSRMG]
DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFAGE/JLG)
RIGHT ABOVE IT
LIL WYNE FEAT. DRAKE (CASH MOBMEYARNERSAL
- WHIP MY HAIR
WILLOW (ROG NATION/COLUMEIA)
PRETTY GIRL ROCK
WERI HILSON (MOSLEY/GEFFENINTERSTOPE)
NO LOVE
EMIMEM FEAT. LIL WIRYNE (WEB/SHA DA TERMATHINTERSCOPE)

ra
i

w

29

SOMEWHERE WITH YOU

KENMY CHESNEY (EMA)

CLUB CANT HANDLE ME

FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)

KERI HILSDN (MOSLEY; OPE)
DONT YOU WANNA STAY
RSN ALDEAN WITH KELLY CLARKSON (BROVEN EOW)
NO LOVE
L WRNE
LOVE THE WAY YOU LIE
L AL B A AT
RHYTHM OF LOVE
PLAM IHIE T (HOLLAVOOD).
CALIFORNIA GURLS
KATY PERRY FEAT. SNOOP DOGE (CAPITOL)
DOWN ON ME
50 CENT (MICK SCHULTZTEF JAMADUMNG)

MORE
USHER [LAFAGE!ILG)
DOG DAYS ARE OVER
 FLORENGE -+ THE MACHINE (UNIVERSAL REPUBLIC)
FELT GOOD ON MY LIPS
TIM MCGRAW (CLRE)
I LIKE IT

FEAT. PITBULL (NNERSAL REPLELIC)
NOT AFRAID
EMINEM (WEE/SHADY/AFTERMATH/INTERSCOPE)

OFE}

OFE)

1 OUR GOD
CHRIS TOMLIN (SOSTEPS/SPARROW/EM CMG)
4g | WILL FOLLOW

CHRIS TOMLIN {SIXSTEPS/SPARROW/EM CMEG)
MONSTER

_SKILLET [ARDENT/ N0

AWAKE AND ALIVE

SKILLET [ARDENT/ING

HOW TO SAVE A LIFE

THE FRAY [EFIC]

SKILLET (ARDENT/ING

LIGHT UP THE SKY

THE AFTERS (INO})

GIVE ME YOUR EYES

BRAKDON HEATH (MONOMODE/RELNIONPLG)
LEAD ME

SAKCTUS REAL [EPARRDWEMI CMG

YOU AND ME

_LIFEHDUSE [GEFFEN/INTERSCOPE)

BY YOUR SIDE

TENTH AVENUE RORTH [RELNION/PLG
STARRY NIGHT
TEMPORARY HOME

CARRIE UNDERWOOD {18/4RISTA NASHVILLE:
1 CAN ONLY IMAGINE

Zis BB BB
= o

DARE YOU TO MOVE
SWITCHFOOT (COLUMBIASFARROW/EMI CME}

Go to www.billboard.biz for complete Chart data |

47 LOCA
SHAKIRA FEAT, EL CATA (EFIC/SONY MUSIC LATIN

10 BON, BON

PITBULL [MA. 3USEAMOLS ARTET/S0NY MUSK LATIN
53 HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC/S00Y MUSIC LATI)
53 | KNOW YOU WANT ME (CALLE OCHO) ||

LT Y
51 DANZA KUDURO

DO DM P (355 FFUTAD ETEEEA ST
&3 HEROE

ENRIDUE |GLESIAS (NTERSCOPELNNERSAL MUSIC L AT
53 LOBA

SHAKIRA (EFIC/SONY MUSIC LATIN
42 CORAZON SIN CARA

PRINCE ROYCE (TOP STOP|
A7 STAND BY ME

PRINCE ROYCE (TOP STOP)

LA DESPEDIDA

- _DADDY YANKEE (EL CARTEL
24 ESTOY ENAMORADO
WISIN & YARDEL (WY MACHE TEANWVERSAL MUSIC LATING] -
5 DIMELO

+_ENRIQUE IGLESIAS [WTERSCOPEUNVERSAL MUSIC LATIND] =

42 GITANA

SHAKIRA (EPIC/SOMY MUSIC LATIN
47 CUANDO ME ENAMORO

EMFHILE GLESIS FEAT JUAN LULS GUERRA LKAERSAL MUSIT LATHDY

£ .
5 gu TITLE
. 3!- Z ARTIST (IMPRINT/LABEL] ﬁ
© ;v NI LO INTENTES

JULKON ALYAREZ Y 54 NORITENO BANDA
14 7 ME ENCANTARIA

FIDEL AUEDA (DISA
3 {a ME DUELE

ROBERTO TAPIA (FOMOVIS A
AMARTE A LA ANTIGUA

w

4 1 4

ARRASTRANDO LAS PATAS
LARRY HERMANDEZ (MENDIETAFONOVISA)
DIME QUE ME QUIERES

6 3

2 35 GANDA EL RECODO DF CAUZ LIZARRAGA (FONOVISS
12 g ROBARTE UN BESO

INTOGABLE (Gi.|.1M.|
4 53 ANDO BIEN PEDO

BANDA LOS RECODITOS (DISA
14 12 CULIACAN VS. MAZATLAN
CALIBRE 50 FEAT. GERADI 12 [DISA
NINA DE MI CORAZON
LA ARROLLADDRA BANDA EL LIMON DE RENE CAMACHO !'JJ'I
MENTE EN BLANCO
V02 DE MANDD (D154
BIDI BIBI BOM BOM
SELENA (EMI LATIN/CAPITOL LATIN)
TE PRESUMO
BANDA EL RECODO (FONOVISA)
COMO LA FLOR
EL TROKERO LOKOCHON
GERARDO DRTIZ (DEL/SONY MUSIC LATINY

47



TITLE
3 ARTIST (IMPRINT / PROMOTION LABEL)

FIREWORK ‘
KATY PERRY (CAPITOL)

1 12

TITLE
ARTIST (IMPRINT { PROMOTION LABEL)

1 54 HEY, SOUL SISTER [
TRAIN (GOLUMELA}

O

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TIGHTEN UP
THE BLACK KEYS (NONESUCH/WARNER BROS

a2

0O :

H 5§y GRENADE
s | BRUNO MARS (ELEKTRA/ATLANTIC)

42 WERWHO WER
KESHA

IRCARME)

3 44 BREAKEVEN
THE SCRIPT [FHOMOGENICEPIC)

14 (TN JUST THE WAY YOU ARE
LTIUTS S GRUND MARS [ELEKTRA/ATLANTIC)

-3

a 5 {4 BAISE YOUR GLASS

PINK (LAFACE/JLG)
o T 1 FINTTTI roanoh FEAT, ORAKE (SRPIDEF JAMADING
RIHANKA (SRF/DEF JAMADJIMG)
- 5 g2 JUST A DREAM
NELLY (DERRTY/UNIVERSAL MOTOWN)
o 10 g THE TIME (DIRTY BIT)
THE BLACK EYED PEAS (INTERSCOPE)
ﬂ 15 g TONIGHT (I'M LOVIN' YOU)
EMAIOUE MELESIS FENT. LUDACRES & 0 FRANK E (UNIVERSAL REPUBLIC)
10 El MIKE FOSNER (J/RME)
ﬁ & 24 JUST THE WAY YOU ARE
5 BRUND MARS (ELEXKTRA/ATLANTIC)
e 13 g YEAH3X
CHRIS BROWN [JIVE/JLG)
| EDWARD MAYA & VIKA JIGULINA (ULTRA)
11 g5 DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFACE/ILG)
% o ; ROCKETEER
i i FAR*EAST MOVEMENT FEAT. RYAN TEDDER {CHERRYTREEANTERSCOPE)
186 FAR'EAST MOVEMENT FEAT. CATARACS & DEV (CHERRYTAEE INTERSDOP_L\
- 15 {5 BOTTOMS UP
| TREY SONGZ FEAT. NICKI MINAJ (SONGED DK ATLANTIC
@ 15 7 COMING HOME
DIDOY - DIRTY MOMEY FEAT. SKYLAR GREY (BAD BOYANTERSCOPE
BACK TO DECEMBER
o5y g HEY BABY (DROP IT TO THE FLOOR)
PITBULL FEAT. T-PAIN (MR, 305/POLD GROUMNDS!J'AMG)
23 |5 HIGHER
22 g MAYBE

CLITNR WHAT'S MY NAME?
6 4 18 OMNLY GIRL (IN THE WORLD)
16 PLEASE DON'T GO
| lﬂ': STEREO LOVE
15 19 LIKE A G6&
RN oion swor oss s rovenss, nepua

8 o: = MORE
% 5 |_USHER |LAFACE/ILE)
21 g NOLOVE
EMINEM FEAT. LIL WAYNE (WEESHADY A TERMATH/INTERSCOPE]

24
m 24 |5 WHO DAT GIRL

FLO RIDA FEAT, AKON (POE BOY/ATLANTIG)
. MEMORIES
oy ! CAVID GUETTA FEAT, KID CUDI [GLM/ASTRALWERKE/CAPITOL)
97 17 KING OF ANYTHING
SARA BAREILLES (EPIC)
ag 7 WAITING FOR THE END

LINKIN PARK (MACHINE SHOP/WARNER BROS.
F**KIN' PERFECT
PIRK {LAFACELLG)

13 4 BLACK AND YELLOW
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
43 F**K YOU (FORGET YOU)
CEE LD GREEN (RADICULTURE/ELEKTRA/RARP)
JAR OF HEARTS
CHRISTINA PERRI (MS. PERRI LANE/ATL ANTIG/RRP)
RHYTHM OF LOVE
|_PLAIN WHITE 'S (HOLLYWDOD)
NO HANDS
A AL, AR L
g SEPTEMBER
DAUGHTRY {18/ACA/AMG)
WHO'S THAT CHICK?
DAVID GUETTA FEAT. RIHANNA (GUM/ASTRALWERKS CAPITOL)
- MARRY ME
* | _TRAIK [COLUMEIA)
RIGHT THRU ME
NICKI MINAJ [YOUNG MONEY/CASH MOMEY/UINVERSAL MOTOWH)
BASS DOWN LOW
| _DEV FEAT. THE GATARACS [INDIE-POF/UNIVERSAL REPUBLIC)
STUTTERIN
FEFE DDBSON (21//5LAND/IDING]
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ra
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Train"s “Hey, Soul Sister” rolls to a Z1st week at No. 1 on Adult
Contemporary, matching the mark for the second-longest reign in the
chart’s almost 50-year history.

The song’s command equals the 21-week rulings of Kelly
Clarkson's “Breakaway™ (2005) and Celine Dion's “A New Day Has
Come” (2002). The tracks trail only Uncle Kracker’s record 28-week
supremacy with “Drift Away,” featuring Dobie Gray, in 2003-04.

“Hey, Soul Sister” is one of three titles Train places in the Adult
Contemporary top 20 this week. Follow-up “If It's Love™ reaches a
new peak (17-15), while “Marry Me,” the third single from “Save Me,

52 MEED YOU NOW
LADY ANTEBELLUM (CAPITOL NASHVILLE/GAPITOL)

ra

A

51 MINE
2» SEPTEMBER
DAUGHTRY (19/RCARME,
HOLLYWOOD
MICHAEL BUBLE |1+3/REPRISE)
28 KING OF ANYTHING
_SARA BAREILLES (EPIC)
4 1'5 TEENAGE DREAM
" _KATY PERRY (CAPITOL)
25 MISERY
MARDON 5 (A&M/OCT OPE}
. SLICE
FIVE FOR FIGHTING [FRECISION WIND-UF)
11 HIDDEN AWAY
_JOSH GROBAN [143/REFRISE
7 RAISE YOUR GLASS
I PINK [LAFACE!ILE)
2y | RUNTO YOuU
LADY AKTEBELLUM (CAFITOL MASHVILLE/CAPITOL
E IF IT'S LOVE
B TRUN(COLUMBIA}
14 WHAT DO YOU GOT?
BON JOVI (15LAND/ITIMG)
3 SECRETS
(OWEREPUBLIC [MOELEY,INTERECOPE)
RHYTHM OF LOVE
PLAIN WHITE T8 (HOLLYWODD)
ANIMAL
KEON TREES {MERCLRY/IDJME]
MARRY ME
TRAIN (COLUMEIL)
DYNAMITE
TAIO CRUZ (MERCLRYADIMG)
15 SECRET
_ SEAL (143REPAISE)
= o
THANK YOU
JIW BRICKMAN FEAT, MATT GIRAUD |SOMERSET]

3y 2 ONLY GIRL (IN THE WORLD)
RIHANNA (SRP/TIEF JAMI0IMG)
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| LIKE IT
ENRIQUE IGLESIAS (UNIVERSAL REPUBLIC

8
14 1

ARTIST {(IMPRINT / PROMOTION LABEL)
QO RAISE YOUR GLASS
PINK (LAFACE/ILG
e 2 BRUKD MARSE [ELEKTRA/ATLANTIC]
H 3 g5 SECRETS
" _ONEREPUBLIC (MOSLEY/INTERSCOPE)
HEON TREES (MERCURY/IDJME)
s 10 NG FIREWORK
(LTI KATY PERRY (CAPITOL)
o § 24 RHYTHM OF LOVE
m 7 53 DYNAMITE
& = _TAN CRUZ (MERCLRY/INIMG
MARRY ME
H 40 @ ALLIN
LIFEHOUSE [GEFFENINTERSCOPE]
@ 12 2y JAR OF HEARTS
CHRISTINA PERRI (MS. PERRI L ANE/ATLANTIC/RRF)
E nin MARDOM § {AEM/DCTONE/INTERSCOPE)
4 15 ONLY GIRL (IN THE WORLD)
L ELANNA (SRPVDEF JAMIMG)
m |LKATY PERKY (CAPITOL)
MAYBE
m 45 17 DJ GOT US FALLIN' IN LOVE
I UsHER FENT PITBULL LAFACEILE)
16 11 FOR THE FIRST TIME
| 4g 14 JUST A DREAM
5 MELLY (DERRTY/LUNIVERSAL MOTOWN}
GRENADE

2 JUST THE WAY YOU ARE
+ 4 29 ANIMAL
B
PLAIN WHITE T'8 (HOLLYWOOD}
[ s JEIRT
TRAIN (COLUMBIA}
GIVE A LITTLE MORE
53 TEENAGE DREAM
THE SCRIPT (PHONOGENICERIC
BRUNO MARS {ELEKTRA/ATLANTIC

@
©
.
(22]

San Francisco,” arrives at No.
Kl START A FIRE
10, marking the highest debut 1915 b stan (arLanmicimnr)
among the group’s eight chart 54 7 WERWHO WER
entries dating to its first, | KESHA (NEMOSABERCARMG)
i : " WAITING FOR THE END
“Drops of Jupiter (Tell Me), m 20 10 | iy pank (143CHINE SHOR/WARNER 8R0S )
in00L 23 12 DOG DAYS ARE OVER
With 5 million downloads FLORENCE -+ THE MAGHINE (UNIVERS AL REPLBLIG)

1d, “Hey, Soul Sister” ranks . SWEET SERENDIPITY
sald i i Bl m 29 e oewnze (19/RCARME)
as the ninth-best-selling LITTLE LION MAN

i i 26 &

song since Nielsen SoundScan @ MUMFORD & SONS {GENTLEMAN OF THE ROAD/TELY GLASSHOTE)
began tracking digital sales WHAT DO YOU GOT?
in 2003, m 22 1 yon Jowt 1sLANDIBMG)
48 | Go to www.billboard.biz for complete chart data

5 4y WAITING FOR THE END
LIKKIN PARK (M ACHINE SHOP/WARNER BROS.)

[T SHAKE ME DOWN |

[TLTSi 0 CAGE THE ELEPHANT (DSF/IVE/ILG)

AIRPLAY
MONITORED BY

niclsen
B
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1 18

©

e 3 8 LILTI I CAGE THE ELEPHANT (DSPAIVE/ILG

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
WAITING FOR THE END
LINKIN PARK (MACHINE SHOP/WARNER BROS.
TIGHTEN UP
THE BLACK KEYS (HONESUGH/WARNER BROS )
LAY SHAKE ME DOWN

23 WORLD S50 COLD
|_THREE DAYS GRACE (JIVE/ILG)

. o7 SAY YOU'LL HAUNT ME

" _STONE S0UR (ROADRUNNER/RRF)
ANIMAL

("% NEDN TREES (MERCURY/DIMG)

gy LITTLE LION MAN
5 MUMFORD & SONS (EENTLEMAN OF THE ROAVREDGLASSNOTE)
UNDISCLOSED DESIRES
MUSE (HELIUM-3/WARNER BROS |
DOG DAYS ARE OVER

a8

21

16

15 RADIOACTIVE
KINGS OF LEOK [RCA/RMG]
4o SING
MY CHEMICAL ROMANCE (REPRISE
13 THE ANIMAL
DISTURBED (REPRISE
25 PORN STAR DANCING
MY DARKEST DAYS FEAT ZAKK WYLDE (MVR/S04MERCLURYLLME)
4 ISOLATION
ALTER BRIDGE (ALTER BRIDGE/CAFITOL)
g LISZTOMANIA
=" PHOEMIX [LOYAUTE/RED/GLASSNOTE)
15 SICK OF YOu
CAKE {UPBEAT/LG)
1y THE SEX IS GOOD
SAVING ABEL {SKIDDCONIRGIN/CAPITOL)
o5 LOVE-HATE-SEX-PAIN
GODSMACK (UMIVERSAL REPUBLIC)
14 WELCOME TO THE FAMILY
| AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.}
LAY ME DOWN
THE DIRTY HEADS FEAT. ROME (EXECUTIVE)
' CLOSER TO THE EDGE
. _THIRTY SECONDS T0 MARS (IMMORTAL/VIRGIN/CAPITOL]
12 FAR FROM HOME
FIVE FINGER DEATH PUNCH (PFROSPECT PARK)

23 14 ALL AMERICAN NIGHTMARE

- DIAMOND EYES (BDOM-LAY BOOM-LAY BOOM)
SHINEDOWN (ATLANTIC)
4y THE CAVE
*|_MUMFORD & SONS (EENTLEMAN OF THE AOAYRED/GLASSNOTE)
42 ALL | WANT
A DAY TO REMEMBER (VICTORY)
g NEW LOw
= _MIDDLE CLASS RUT [BRIGHT ANTENNA/ILG
1 1983
MEON TREES (MERCLRY/\DUMG)
44 FADER
0" _THE TEMPER TRAP (LIBERATION GLASSNOTE/COLUMELA
2 TURN SO COLD
DROWNING POOL (ELEVEN SEVEN)
5 AWAKE AND ALIVE
SKILLET (ARDENT/INO/ATLANTIC
g MACHINE GUN BLUES
i SOCIAL DISTORTION (EFITAPH
4 SSUES
f - _ESCAPE THE FATE (EPITAPH/DGC/INTERSCOPE)
g YOU'VE SEEN THE BUTCHER
_DEFTONES REPRISE)
; HOLD ON
__ALL THAT REMAINS (PROSTHETIC/RAZOR S TIE)
BURN
i PAPA ROACH [ELEVEN SEVEN
HESITATE
. STONE SOUR (RDADRUNNER/RRP)
L HOWLIN' FOR YOU
el THE BLACK KEYS (NONESUCH WARNER BROS.
a¢ 43 SOUND OFF
% 18 _TRAPT (ELEVEN SEVEN)
BORN FREE
40 4z 17 KID ROCK {TOF DDG/ATLANTIC/RRF)
+ nn LIFE WON'T WAIT
“. ﬂl]_. OITY DSBOURNE (EPIC
@ 4 § THE GHOST INSIDE
BROKEN BELLS (COLUMBLY
m 4o 4 MONEY GRABBER
7 FITLA THE TANTRUMS (DANGERBIRD)
DEAD
2ol __BUCKCHERRY (ELEVEN SEVEN
43 43 AT OR WITH ME

JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)
ROLLING IN THE DEEP
ADELE [¥L/COLUMBIA

u 47 12 STAND TALL
" _THE DIRTY HEADS {EXECUTIVE
READY TO START
481 4 ARCADE FIRE (MERGE
4 |5 JUSTICE
S| REV THEORY (VAN HOWES/MALOOFDGC/INTERSCOPE)

BITTERSWEET MEMORIES

QD w0

BULLET FOR MY VALEKTINE (JIVE/ILG)
Florence & the Machine, nominated
for best new artist at the Grammy 1
Awards (Feb. ), reaches the Triple A / gf!‘
summit with their first chart entry, as

y ENCE &
“Dog Days Are Over” rises 2-1. Lasl g s
year, one group led the list on its first RS HINE
try: One eskim0, whose “Kandi™ topped the May 8 chart.

° 4 93 UNDISCLOSED DESIRES
MUSE (HELIUM-3/WARNER BROS |

H 5 {5 SICK OF YOU
2 CAKE (UPEEAT/ILG)

© s "o

MY CHEMICAL ROMANCE (REFRISE)

n fIl§| CLOSER TO THE EDGE

8 8
m 12
10 10 18
e
12

1 33

THIRTY SECONDS T0 MARS (IMMORTALVIRGIN/CAPITOL)
25 MAYBE

SICK PUPPIES (RMA/VIRGIM/CAPITOL)
| DOG DAYS ARE OVER

RADIOCACTIVE
KINGE OF LEOK (RCA/RMGE)
a8 ANIMAL
" _MEON TREES (MERCURYADJMG
LITTLE LION MAN
MUMFORD & SONS (GENTLEMAN OF THE AOAL/FEDBLASSNOTE)

983
| NEON TREES (MERCURYDJMG)
WORLD S0 COLD
THREE DAYS GRACE |JIVE/JLG)

- SAY YOU'LL HAUNT ME
STONE SOUR (ROADRUNNER/RRF)

Low
MIDDLE CLASS RUT (BRIGHT ANTENNA/ILG)
ALL | WANT
A DAY TO REMEMBER (VICTORY)
THE CAVE
MUMFORD & S0MS (GENTLEMAN DF THE ADALVRED/BLASENOTE)
o9 FADER
THE TEMPER TRAP (LIEERATION/GLASSNOTE/COLUMBIAY
MACHINE GUN BLUES
SOCIAL DISTORTION (EPITAPH)
- 21 15 PORN STAR DANCING
= MY DARKEST DAYS FEAT, ZAKK WYLDE (MVR/ 504 MERCLIRYADME|
THE ANIMAL
DISTURBED (REPRISE
4 MY BODY
YOUMG THE GIANT (ROADRUNNER/RRP
B2 il WeLcOME TO THE FAMILY
AVENGED SEVENFOLD [HOPELESS/SIREWARNER BROS )

22 14' THE GHOST INSIDE
" BROKEM BELLS (COLUMEIA)

TITLE
ARTIST (MFRINT | FROMOTION LABEL)
15 DOG DAYS ARE OVER
FLORENCE + THE MACHINE (LINIVERSAL REPUBL

17 RADIOACTIVE

KINGS OF LEON {RCARMEG)
7 ROLLING IN THE DEEP

ADELE {¥L/COLUMBIA)
27 LITTLE LION MAN

MUMFORD & SONS {SENTLEMAN OF THE ROADMEDNGLASSNOTE)
17 DEAD AMERICAN WRITERS

| _TIRED PANY (MOM + POP)

6 20 LIGHT YOU UP
SHAWK MULLINS (VANGUARD)

MONEY GRABBER
FITZ & THE TANTRUMS [DANGERBIRD
+ 14 SICK OF YOU
_GAKE {UPBEATILG)
. 43 HEY HEY HEY
* 'S MICHAEL FRANTI & SPEARHEAD (00 BOD WAX/CAPITOL)
s DOWN BY THE WATER
THE DECEMBEERISTS [CAPITOL
, 10 FOR THE SUMMER
" _RAY LAMONTAGNE AND THE PARIAH DOGS (RCA/RED)
10 THE CAVE
MUMFORD & SONS (GENTLEMAN OF THE ROAD/REVGLASSNOTE)
2 WINDOWS ARE ROLLED DOWN
AMOS LEE (BLUE NOTE/CAPITOL
25 AT OR WITH ME
_JAGK JOKNSON (ERUSHFIRE/UNIVERSAL REPUBLIC)
55 BEG STEAL OR BORROW
Z RAY LAMONTAGNE AND THE PARIAH DOGS (RCA/RED)
13 ANIMAL
NEOK TREES (MERCURY/IDJMG)
13 AMAZING
ONE ESKIMD (EHANGRI-LA
,» DO YOU LOVE ME?
GUSTER (AWAREUNIVERSAL REPLBLIC
MARRY ME
= TRAIN (COLUMBIA)Y
15 PARIS
& PHOENIX BURN
i * _ALPHA REV (FLYER/HOLLYWOOD
YOU CAN'T BUY MY LOVE
_ROBERT PLANT (TROLCHARNM/ES PARANTA/ROUNDER]
5 EVERY NIGHT IS FRIDAY NIGHT (WITHOUT YOU)
"% _OLD 975 (NEW WEST)
SIGN YOUR NAME
24 2 1 SHERYL CROW [4&M/INTERSCOPE

m 25 § FATHER'S SON
= " FISTFUL OF MERCY (HOT

ey

Data for week of JANUARY 22, 2011
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MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT TOP 40:

wieek. ROCK SONGS: 177 all-format rock stations, in
week See Charts Legend on billeoard biz for rules and explanations.
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niclsen

niclsen
BOS SaundSean

g? HOT COUNTRY SONGS"

E gg ARTIST Title: &=
28 Z= \WrRiNT & NUMBER | DISTRIBUTING LABEL (FRICE)

gt ag

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)

=5 ﬁ B2 TimLe Artist = 53 § ﬁ TITLE Artist
Sﬂ S 8= rronuces (sonowAITER) IMPRINT & NUMBER / PROMOTION LABEL | &5 G ~E S8 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL | &
T FELT GOOD ON MY LIPS TimMoGraw 4 | @_ o7 lop 0] REAL James Wesley g
B.GALLIMORE,TMGGRAW (B.WARREN B WARREN.J BEAVERS B BEAVERS © GURE B & D.FRIZSELL,R.CLAWSON {N.COTY. MELTON) @ HBROKEN BOW o
e a3 MAMA'S SONG Carrie Underwood 2 e 29 28 A LITTLE BIT STRONGER Sara Evans 27
M.BRIGHT (C.L K. DIOGLARDI M F LLAIRD) © 19/ARISTA NASHVILLE THROWH (L.LAIAD,H.LINDSEY H.5C0TT) @ ACA
EHEIITEST MEWHERE WITH Y Ke h . o, GEORGIA CLAY Josh Kell
e LG GAINER l%(?MNONK.GHESNEY J.H#.RDN(?S’.JMANML\Q ik n;nscug: 3 | With the fewest @ % 29 . LAGERBERG (J.KELLEY,C.LAGERBERG,C KELLEY) @ r-!lc).r.5 msriu&sef '.z-ﬂ
° 5 6 PUT YOU IN A SONG Keith Urban chart weeks (12) @ 0 20 WHERE DO | GO FROM YOU Clay Walker 29
- DHUFEK.UREAN {5 BUXTON.JHUGHES, K.UREAN) © CAPITOL HASHVILLE ofanysonginthe | K.STEGALL (D.COOK,C.DANIELS R TYNDELL) ® CURE
a 79 VOICES Chris Young 5 top10, the second @ % 35 COUNTRY STRONG Gwyneth Paltrow 0
{ | LSTROUD (€ YOUNG.C TOMPKINS G ® RCA 4 B -8 B.GALLIMORE (J.HANSON.T.MARTIN.M.MESLER) @ RCA e
e 2 2  MYKINDA PARTY Jason Aldean 5 Single from @ @ = CooDTOBEME Uncle Kracker Featuring Kid Rock ¢
: I M.ENDX (B.GILBERT) @ BADKEN BOW “Hemingwav's o KID ROCK (M SHAFER,B.JAMES,J HARDING A.J.RITCHIE} ® TOP DOG/ATLANTIC/BIGGER PICTURE
°I 5 8 ' THE BREATH YOU TAKE George Strait g  Whiskey” eams @ 2 3 I CANT LOVE YOU BACK Easton Corbin 3
i . _TEROWN,G.STRAIT (0.0ILLON,J.J DILLON, C.BEATHARD) @ MCA NASHVILLE GlEatEst Gaiﬂer % G.CHAMBERLAIN (C.CHAMBERLAIN,C.DAMIELS,J HYDE} ® MERCURY i
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Keri Hilson collects her fifth top 10 on
Mainstream R&B/Hip-Hop as “Pretty Gir
Rack” rolls 11-10. While Hilson reached No.
Tin September as a featured artist on 1.1’
“Got Your Back,” she hadn’t scored a top
10 s a lead act since “Knock You Down”
led the June 27, 2009, chart.

@ MAINSTREAM
R&B/HIP-HOP

TITLE
ARTIST (IMPRINT/ FROMOTION LABEL}

3l ASTON MARTIN MUSIC
FERTCCEER PO P FEAL DR & CHRISETTE BACHELE VLt (i
3 1y WHAT'S MY NAME?
= " _RIHANNA FEAT. DRAKE [SAF/DEF JAMADJMG
“E NO HANDS

'WAKA FLOCKA FLAME (1017 BRICK SDUADVASYLUMMWARNER BR0S |

2 15 NOBS
u 8 10 chps BRowN VELLG

-E CANT BE FRIENDS

TREY SONGZ (SONGEQDK/ATLANTIC

WHAT'S MY NAME?
RIHANNA FEAT. DRAKE (SRP/TEF JAMIDIMG]

BLACK AND YELLOW
WIZ KHALIFA (ROSTRUM/ATL ANTIG/RRF)

-KE ONLY GIRL (IN THE WORLD)
i) RIHANMA (SAP/DEF JAMADIMG)
7 NO HANDS

'WAKA FLOCKA FLAME (1017 BRICK SOUADVASYLLIVAKARINER BROS)

FIREWORK

g LAY IT DOWN (=5
3 7 LLOYD {YOUNG-GOLIMEZONE 4ANTERSCOFE) 6 | 8 | 3\ KATY PERRY (CAPITOL)
= nﬂ MAKE A MOVIE = nﬁ RIGHT ABOVE IT
TWISTA FEAT. CHRIS BROWN (GMG/CAPITOL] LIL WAYHE FEAT. DRAKE (CASH MONEY/INIVERSAL MOTOWH]

14 RIGHT THRU ME
6 14 HICKI MINA)

D«

19

™ o 5 HEY BABY (DROP IT TO THE FLOOR)
"% PTBULL FEAT. T-PAIN (MA. 305/P0L0 GROUNDS/ JAMG)
YEAH 3X
- CHRIS BROWN (JIVEAJLG)
., WE R WHO WE R
10 Sk “- KESHA (KEMOSABE/RCARME)
E BOTTOMS UP
| TREY SONGZ FEAT. NICKI MIKAJ (SONGEOOK/ATLANTIC)
10 21 LIKE AGS
=" FAR*EAST MOVEMENT FEAT. CATRRACS & DEV (CHEFFYTREEINTERSCOPE)
oS EN ASTON MARTIN MUSIC
4 2 JUST ADREAM
i | NELLY |DERHTYEILNI\‘EHS.QL MOTOWN}

RIGHT THRU ME
i RICK] MIMAJ [YOUNG MOKNEY/GASH MONEYUNVERSAL MOTOW
16 g THE TIME (DIRTY BIT)
- _THE BLACK EYED PEAS [INTERSCOPE
o e—
A Dif. DRE FEAT SNOOF DOGE & AKOM [AFTERMATHINTERSCOPE]
H oy 7 DOWN ON ME
| JEREMIH FEAT. 50 CERT (MICK SCHULTZ/DEF JAMADIMG

HE " TONIGHT (I'M LOVIN' YOU)

BLACK AND YELLOW 5
WIZ KHALIFA [ROSTRUM/ATLANTIC/RAP)
PRETTY GIRL ROCK
KERI HILSOM (MOSLEY/ZONE 4/INTERSCOPE)
FALL FOR YOUR TYPE
JAMIE FOXX FEAT DRAKE (1/RMG)
40 27 DEUCES

' CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE/ILG)
E MAKE IT RAIN

TRAVIS PORTER (FORTER HOUSELJIVELILE)

12 15 WHIP MY HAIR

- WiLLow {HDF MATION COLUMEIA]

Eg MOMENT 4 LIFE
n"?- 4y 10 SECONDS e
D

JAZMINE SULLIVAN [J/AMG]
15 20

GREATEST

RG]

GAINER

RIGHT ABOVE IT
LIL WAYNE FEAT DRAKE (G45H MONEY/LNNERSAL MOTOWHUMRG

LOVING YOU NO MORE

DiDOY - DIRTY MOKEY FEAT DRAKE (BAD BOY/INTERSCOPE) GLESIAS FEAT LUDACRES & [ FRAKK E SAL FEPUBLIL
[ FIRE FLAME 21 7 COMING HOME
©_BRDMAN FEAT LIL WAYNE WONEYLIMNERSAL MOTOWNUMES) - _DingY - DIRTY MOKEY FEAT. SKYLAR GREY [BAD BOYVINTERSCOPE
YOU BE KILLIN EM 5 ROCKETEER
FABOLOUS (DESERT STORM/TIEF JAM/IDIMG) ~_FAR*EAST MOVEMENT FEAT. RYAN TEDDER (CHERFY TREE WTERSCOPE]
g 1g DOWN ON ME E | BUZZIN'
S5 "7 JEREMIH FEAT, 50 CENT {MICK SCHULTZ/DEF JAMDJMG: - _MANM FEAT. 50 CENT (MERCLURY/IDIMEG,

5

SO HIGH MOMENT 4 LIFE
SLIM THUG FEAT B.0.B (BOSS HOGE OUTLA e HICKI MIMAJ FEAT, DRAKE WAOHE'Y CAEH MOHE'Y UKIVERSAL MOTOWN)
1 GET BACK UP m 35 » 6 FOOT7FoOT
T.I. FEAT. CHRES BROWN (GRAND HUSTLE/ATLANTIC - _LIL WAYNE FEAT. CORY GUIKZ (CASH MONEY/UNIVERS AL MOTOOWN

ONE IN A MILLION

MEYD (DEF JAMDIMG

I'M DOING ME

FANTASIA [5/18/J/RMG

SPEAKERS GOING HAMMER

SOULJIA BOY (COLLIFAAK/S 0.0, MOMEY GANGANTERSCOPE
ALL 1 WANT IS YOU

MIGUEL FEAT, J. GOLE (BLACK IGE/BYSTORMAIVE/ILG

Ek STEREO LOVE
EOWARD MAYA & VEKA JIGULINA (ULTRA

23 12 RAISE YOUR GLASS
i PINK (LAFACE/ILG)

NO LOVE
Blnn

% 15

19

EMINEM FEAT LIL WAYNE (AWEE/SHAITY AFTERMATHINTERSGOPE
PLEASE DON'T GO

MIKE POSNER (J/RMG]

m@ KUSH ﬁ GO GIRL
OR. DRE FEAT, SNDOF DOGG & AKON (AFTERMATHANTERSCO! BABY BASH FEAT. E-40 (BASHTOWN/UPSTAIRS
m 7 WORDS - 25 15 MEMORIES
BOBBY W (BLL KOLLA DREAME/CAPITOL] g | DAVID GUETTA FEAT, KID CUM {GUA/ASTRALWERKS/CAPITOL,

BE WITH YOU

LT BAHNER & TH WORBER FEAL LUBACAE & MARSEA AVERDSIS (15 FACEE0NE)
I AIN'T THRU

KEYSHIA COLE FEAT. NICKI MINAJ (GEFFEN/INTERSCOPE]
I'LL BE THERE

TIFFANY EVAKS (MUSIC WORLD/COLUMEIA

MAKING LOVE TO THE MONEY

GUCCI MANE {1017 BRICK SQUAD/ASYLUM/WARNER BROS.

WHO DAT GIRL

FLO RIDA FEAT. AKON (POE BOY/ATLANTIC
MAKE A MOVIE

TWISTA FEAT CHRIS BROWN (GMG/CAPITOL
LAY IT DOWN

LLAYD [YOUNG-GOLDIE/ZONE 4/INTERSCOPE
~ WHO'S THAT CHICK?
~ _DAVID GUETTA FEAT. RIHANNA (GUM/ASTRALWERKS/ CAPITOL)

3 -
[ s [
S«
=

-0
B=
ﬂ 3413

-ﬁ LAST WISH BASS DOWN LOW
RAY J (SRC/UNIVERSAL MOTOWHN/UMRG) DEV FEAT. THE CATARACS (INDIE-POP/UNIVERSAL REPLBLIC)
'35 5 FEEL LOVE g7 g YOUBEKILLIN EM
~_GEAN GARRETT FEAT J. COLE DR DRAKE | FENKET IT/TOLLIMS | FABOLOUS {DESERT STORM/DEF JAMADIME)
BEAT IT UP -E FANCY
GUCE! MAME FEAT. TREY SOKGZ (1017 BRICK SOUAL ASFLUIM WHANER 2R0E, RARE FEAL TL & BWITT BEATZ (YOHUNG MOREYICASH MOKEY UNNERSAL MOTOWN:

START IT UP
LLCHT BAARE P54, ANFE WEST, SMITZ BENT, FBOLILS & EXAM LESUE 5MTCAFTILY

AINT THINKIN' 'BOUT YOU

as [ '3 PRETTY GIRL ROCK

(-]
m | KERI HILSOM [MOSLEY/ZONE 4/INTERSCOPE

ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAMADIMG)

FIRE FLAME

BIROMUAN FEAT. LIL WAYNE (CASH MOMEY/UMVERSAL MOTOWN)

NICKI MINAJ TAKES OVER NO. 1

In its seventh week on the chart, Nicki Minaj's “Pink
Friday” moves 3-1 on Top R&B/Hip-Hop Albums,
marking the longest climb to No. 1 since Jamie Foxx's
“Intuition” took eight weeks to reach the summit in
2009. Even more impressive, Minaj is only the fourth
female rapper to top the list in the new millennium,
following Lil' Kim with “The Notorious KIM" in 2000,
Eve with “Scorpion” in 2001 and “Eve-olution” in
2002, and Trina with “Still Da Baddest” in 2008.

On Hot R&B/Hip-Hop Songs (see opposite page),
“Moment 4 Life,” featuring Drake, continues to climb

I1m

as it moves 24-15 with a 499 increase while album

cut “Did It on "Em” debuts at No. 96. —Rauly Ramirez
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CANT BE FRIENDS Trey Songz
MUNANS (M WINANS M.JONES,C 0 FORBES R SAKAMOTO,TNEVERSON TTAYLOR)® SONGEOOK/ATLANTIC
WHAT'S MY NAME? Rihanna Featuring Drake
STARGATE {M.5.ERIKSEN, TE. E.DEAN, THALE.A.GRAHAM) @ SRP/DEF JAMADIMG
ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele
JULSTLCE. LEAGUE \WROBERTS ILK CROWE.E ORTIZA.GRAHAM.CPRYME] (8 MAYBACHSLIP-N-SLIDEDEF JAMADIMG

MO HANDS ‘Waka Flocka Flame Featuring Roscoe Dash & Wale
DRUMMA BOY (JJOKES, L IOHNSON,0.AKNTIMEHIN G GHOLSON) @ 1017 BRICK SOUAD/ASYLUMWARNER BROS.
GREATEST Chris Brown
GAINER/AIRPLAY STNCTHEIR{A IRl A . 0!

MAKE A MOVIE Twista Featuring Chris Brown
WSTER (C.TMITGHELL S LINDLEY,T-PAIN) © GMG/GAPTOL
LAY IT DOWN Lloyd

| WWESOME JONES!! V.BOZEMAN (J JONES.E DEAN,V BOTEMAN) ® YOUNG-GOLDIE/ZONE 4/INTERSCOPE
RIGHT THRU ME Micki Minaj

| DREW MONEY (0. TMARAJA.THIELK.S. HACKER) @ YOUNG MOMEY/CASH MONEY/UNIVERSAL MOTOWN/UMRG
BLACK AND YELLOW Wiz Khalifa
STARGATE (C.THOMAZ,M.5 ERIKSEN,T.E HERMANSEN) @ ROSTAUM/ATLANTIC/RRP

- PRETTY GIRL ROCK Keri Hilson
CHARMONY (5.C.5MITH,C. HARMON. R MACDONALD W.SALTER B WITHERS) © MOSLEY/ZONE 4/INTERSCOPE

FALL FOR YOUR TYPE Jamie Foxx Featuring Drake
| M.SHEBIE (H.SHEBIE,A GRAHAM N CAMPBELL M.0IAZ RODRIGUEZ) O JRMG
I'M DOING ME Fantasia
| CHARMONY (G HARMON,C.KELLY) ® 519/RMG
DEUCES Chris Brown Featuring Tyga & Ke\rln McCall
¥.MGCALL (¥ MGGALL,M.STEVENSON,C BROWN) @ JIVE/LG
YOU ARE Charlie Wilson
W.MORRIS,C.WILEON [WMORRIS.C.WILSON.D BETTIS .G M.OAYS, R} © P MUSICHIVE/ILG -
MOMENT 4 LIFE Nicki Minaj Featuring Drake
T-MINUS (DTMARALA GRAHAMTWILLIAMS N, SEETHERAM) @ YOLNG MONEYIASH MONEY/UINVERSAL MOTOWNUMAG
& FOOT 7 FOOT Lil Wayne Featuring Cory Gunz
S.CRAWFORD (D.GARTER.S CRAWFORD.PPANKY W, ATTAWAY)BLLGIE) @ CASH MONEY/UNVER SAL MOTOWHUMAG

s "
17 'Em 10 SECONDS Jazmine Sullivan .
S.REMI {JSULLIVAN, 5. RENI) @ JRMG

21 21 E MAKE IT RAIN Travis Porter .

FKI (TRAVIS PORTER) ® PORTER HOUSE/IVE/ILG |

ONE IN A MILLION Ne-Yo
C.HARMONY [5.C.5MITH.C. HARMON] @ DEF JAMADIMG

YOU BE KILLIN EM Fabolous | ‘
RLESLIE (J.0.JACKSON R LESLIE H ROONEY) @® DESERT STORMY/DEF JAMADIMG |

WHEN A WOMAN LOVES R. Kelly

R.KELLY (R.5 KELLY} @ JIVE/ILG

WHIP MY HAIR Willow
JUKEBOX,D.84NGA [R.JACKSON, | ROCKWELL) @ ROC NATION/COLUMEIA

RIGHT ABOVE IT Lil Wayne Featuring Drake
KANE (D.CARTER, A.GRAHAM,0.& JOHNSON ® CASH MONEY/UNIVERSAL MOTOWH/UMRG

7 H BOTTOMS UP Trey Songz Featuring Nicki Minaj
FANE BEATZ TRACK DEALER (THEVERSON, TSCALES EMILES. DA JOHNSOM M. JAMES D TMARALY (@ SONGEOOKATLANTIC &

LAY WITH YOU El Debarge Featuring Faith Evans .
MIKE CITY (M.FLOWERS.E.J.COULTER) B GEFFEN/INTERSCOPE
ALL | WANT IS YOU Miguel Featuring J. Cole

§.AEMI |5 REMIM PIMENTEL J.L COLE} @ BLACK ICE/BYSTORMUINELG .
LOVING YOU NO MORE Diddy - Dirty Money Featuring Drake
5.GARRETT,M.SNODDY (5.GARRETTM SHODDYAM WINANS,D RICHARD,A.GRAHAM) @ BAD BOY/INTERSCOPE

DOWN ON ME Jeremih Featuring 50 Cent
M.SCHULTZ () FELTON,M. SCHULTZ,C.J JACKSON, JR.| @ MICK SCHULTZ/DEF JAMIDIMG |
THERE GOES MY BABY Usher

JIM JONSIN.RICO LOVE (RICO LOVE,J.G.SCHEFFER,FROMAND.D. MORRIS @ LAFACE/LG

FIRE FLAME Birdman Featuring Lil Wayne

KILL WILL {B.WILLIAMS,D.CARTERW.VONER) @ CASH MONEY/UNIVERSAL MOTOWNAUMAG

EMERGENCY Tank
SONG IYNASTY (TANK, R NEWT.JFRANKLIN, | VALENTINE) @ Mo DYNASTY/ATLANTIC
29 25 SOMETIMES | CRY Eric Benet
E.BEMET,G.NASH, JR. (E.BENET,G.NASH JR.} (B REPRISE/WARNER BROS.
CHAMPAGNE LIFE NE—YO
D.GOUGH (5.C.SMITH.0.GOUGH) @@ DEF .I-\M.MJJMG

SHARE MY LIFE
KEM,R RIDEQUTA BLACKSTONE (K .0WENE} & UNIVERSAL MDTOWN.ILMRG |
SO HIGH Slim Thug Featuring B.o.B ‘.
J.ROSSER B RACKLEY [B.R SIMMONS, JR. 5. THOMAS G MONTGOMERY B RACKLEY I ® B0SS HOGG DUTLAWZEONE

WALKING Mary Mary
W.OAMPBELL {W.CAMPBELL TATKING-CAMPEELL E ATKINS-CAMPBELL N.CONWAY.C WATERS) @ MY BLOCK/COLUMBIA &
LOVE LETTER R. Kelly
RUKELLY (A.5.KELLY) @ JVE/LG

ST BEAT, A AL VIS TN HZANT)

FANCY Drake Featuring T.. & Swizz Beatz .
© ;

LOVE ALL OVER ME Monica '.
J.DUPRLE.M.COX (J.DUPRILE.M.COX,C.JOHNSON) @ JRMG

38 4 n FINDING MY WAY BACK Jaheim - .
1BARIAS,C.HAGGING {1 BARIAS.C.HAGGING M JONTEL G CHAMBERS, | HOAGLAND) © ATLANTIC
HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan .
ELLOTTLAAR (AT AVESJL A DS LTSS UM ATCHSTT BTV A TAES WA MK USEDVESIERLENAFEL @ I

HOLD MY HAND Michael Jackson Duet With Akon

TUINFORT,C KELLY) @ MLVEPIC/COLUMEIA

Alicia Keys
AKEYS K BROTHERS, N SHEBIB (ALICIA KEYS, A GRAHAM K BROTHERS. JR_N SHEBIE) @ MEK/RMG
GET BACK UP T.I. Featuring Chris Brown .

THE NEFTUNES (C_LHARRIS, JR. PLWILLIAMS) @ GRAND HUSTLE/ATLANTIC
WHY WOULD YOU STAY? Kem
KEM,F.RIDEQUT {K.OWENS) @ WAG
GONE ALREADY Faith Evans |
1. BARIAS,C HAGGING FEVANS (FEVANS,C HAGGING | BARIAS R TOBY,C. WILLIAMS, J SMITH] @ PROLIFIGEINE |
SPEAKERS GOING HAMMER Soulja Boy
BOI-1DA (0.WAY M. SAMUELS.B.GREEN) ® COLLIPARK/S.0.0. MONEY GANG/INTERSGOPE
| BEAT IT UP Gucci Mane Featuring Trey Songz
DRUMMA BOY (R.OAVIE,C GHOLSON.THEVERSON) @ 1017 BRICK SOUAD/ASYLUM/WARNER BROS. |
BE WITH YOU David Banner & 9th Wonder Feat. Ludacris & Marsha Ambrosius
ATH WONDER (L. CRUMPRDOUTHITW. CAMBELL,C. BRIDGES,M. AMBROSIUS) @ BI.G. FA.C.E/EONE
MONSTER Kanye Wes‘l Featuring Jay-Z, Rick Ross, Bon Iver & Nicki Minaj |

| KMWEST (KWESTSC.C LOTMARALIVERNON,BHASKER) @ ROC-A-FELLATEF JAWTUMG
KUSH Dr. Dre Featuring Snoop Dogg & Akon
| DUKHALL [ RAHMANA YOURE ATHI A JOHHSON L TNNENBAUMA RANSOM M.JONES LB HONEYCLTT) METHINTERSCOPE

ITUP Loyd Ban West.wzzﬁeaiz.Faboluus&RyanLeslle_
i CARDIAK {C.LLOYD.E.WEST,) JACKSON K. DEAN,C. MCLORMICK) @ G UNIT/GAPITOL

53 FAR AWAY Marsha Am broslus
JUST BLATE (M.AMBROSIUS, . SMITHS SIMMS L DOZIER, B HOLLAND.E.HOLLAND, JR.) @ JRNG

I AIN'T THRU Keyshia Cole Featuring Micki Minaj -
THE ARE.R.FAIR (K.M.COLE.R. GONZALEZ,0.TMARAJ) ® GEFFEN/INTERSCOPE

FEEL LOVE Sean Garrett Featuring J. Cole or Drake
E.GARRETTK.GARRETT {5.GARRETT.K.GARRETTA.GRAHAM,J.L.COLE) @ BET | PENNED IT/COLUMELA
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As “Dences™ halts

= LAST Ray J

its top 10 run after 3 JERKINS [n JEann LDAHIELS.W IR ® SRO/UNIVERSAL MOTOWH/UNRG

21 weeks (8-13), the KISS GOODBYE Avant |
Virginia singer's THE PENTAGON (M AVANT, A, DIXON E.CAWKINS) ® VERVE FORECASTVERVE
follow-up explodes WORDS Bobby V

THE PENTAGON (B.WILSON E.DAWKINS,[.E. THOMAS| @ BLU KOLLA DREAMS/CAPITOL

10-5 with Greatest i B MAKING LOVE TO THE MONEY Gucci Mane
Gainer/Airpower : SCHIFE, OHTEE (R.DAVIS, | LEWIS,0.Z4VAT) @ 1017 BRIGK L BROS

honars (26 million THROWED OFF Treal Lee & Prince Rick
IR, HANKY (C.DENARD,D.CROOMS A T.ABDUL KARIM K.SCOTTM.L.LEE R.HARRIS) © COLLIPARK/MALACD

|m|fressmns, tp ~ ALL OF THE LIGHTS Kanye West
el KWEET HASKES, ROTTER] © ROC-AFELLATDEF JAHIDIG.
MNEVER WANT TO LIVE WITHOUT YOU Eric Benet

G.MASH, IR, EBENET (G.NASH IR E BENET) @ REPRISE/MWARNER BROS.
LOVE FACES Trey Songz
TTAYLOR £ MILES (TNEVERSOMN,TTAYLOR E MILES, TSCALES) ® SONGEOOK/ATLANTIC |
I'LL BE THERE Titfany Evans .
L.CARR (L.CARR,A.GRANDERSON) @@ MUSIC WORLD/GOLUMELL
UNUSUAL Trey Songz Featuring Drake
POROAK 4 WENSEL W FEL EWIS. ML EYAGREHSN) @ SINGEDDKATLANTE |
“10 Seconds™ keeps RAINING MEN Rihanna Featuring MNicki Minaj
dimbing (18-17) as WMELMUS (M.HOUGH Il R R WOUTER TTHOMAS TTHOMAS,0.TMARAJ) @ SRPIDEF JANIDIMG
the third single John Legend & The Roots
5 g USTLOVE,J LEGEND (4. LEGEND] ©® HOME SCHOOL/G.0.0.0./COLUMBIA
from “Love He WHAT COULD HAVE BEEN Glnuwme
Back” opens as the ST. NICK (ST. NICK, & TOWNS,E.LUMPKIN) ® NUTIH
Hot Shot Debut with ALL YOUR LOVE
1.6 milfion in 6 MARLEYTHE WAILERS (8 MARLEY M RIPERTON.R.I RUDOLPHB BUGES) Musm LINE
s AINT THINKIN' 'BOUT YOU Bow Wow Featuring Chris Brown
audience. Lead K MAE (5.5.M055,C BROWN,K MCGALL) ® GASH MONEY/UNIVERSAL MOTOWN/UMRG
single “Holding You 'RAP SONG T-Pain Featuring Rick Ross
Down (Goin® in f ESTHH THEMAMASIDLAOSOSIANG  ( KINCTWPEISIEL
+ " THESE DAYS Z-Ro
c"des,) peaked al WOT LISTED (NOT LISTED) J PRINGE/RAP-A-LOT 4 LIFE/RAP-A-LOT ..
No. 3 in October.

CRUSH BeatKing .
BEATKING {J.RILEY) LR

THE SHOW GOES ON Lupe Fiasco
KAME BEATZ (W.JACO.D A JOHNSON,0 W EROWER L K BROWN,| BROCK E JUDYD.GALLUCCT @ 15T & 15THATLANTIC

EXCUSE ME Jazmine Sullivan 75
M.ELLIOTT.LAME {J.SULLIVANM.ELLIOTT.C.LAME R GERMINARD.E WEISMAN B J/RMG

WHAT YO NAME 12 Kirko Bangz
PYRO,0-WILL (K.RANDLE, B.TILLMAN D WILLIAMS 11l} L ZED Wi BROS.

I i CELEBRATION Tank Featuring Drake
The nm_@ yn MC STEREQTYPES (TARS, K STEPHENS,AEWT,) FRANKLIN J VALENTINE & GRAHAM] @ I DYNASTYATLANTIG |
breaks into the top COLOGNE John Blu Featuring Twista & Gucci Mane ..
20 for the first time J. BLU (). BLU.T.OURRETT) @ ALLABOUTUSHIVE/ILG
et ¢ BRING IT BACK Travis Porter |
ﬂ;: Iea1lalmlsltl s T. MARKOUS ROBERTS, JA. (TMARKQUS ROEERTS, JA.H.OUNCAN.DWOODS.LMATTON) @ PORTER HOUSE/AVELLG
Lo GIMMIE DAT Ciara
Bag" peaked at No. . STEWART (C.PHARRIS.C.A STEWART K COBY) @ LAFACEILG
4in September PUT IT DOWN Bun-B Featuring Drake
2009 KOT LISTED [NOT LISTED) @ TRILL/J PRINGE/RAP-A-LOT 4 LIFERAP-A-LOT |
: SEXY GIRL ANTHEM Roscoe Dash
[ SPINE (J.L_JOHNSON,DJ SPINZ) @ LINE/ZONE 4/INTERSCOPE
LIVING BETTER NOW Jamie Foxx Featuring Rick Ross
Eﬂ BN FLHARRELL AT LINE BPRESCOT ICMALLACEE LISLEVMISLEVOISLEYR KL EYRBISLEVC HASPER) @ JRIG |
The pralific gospel OUT YO LEAGUE FL.Y. (Fast Life Yungstaz) ..
duo garners its fifth HOT LISTED {NOT USTED] MUSIC LINEEF JAMIDIMG |
4 l% Adult R&B SAY | WONT Propain
op 10 on Adw HOT LISTED (NOT LISTED) FROPAIN
(see opposite page), LIKE A G& Far*East Mc Featuring Cat: & Dev
a “Walking” sleps THE GATARACS (K NISHIMURA,J ADH.J.CHOUNG,D SINGER-AINE N HOLLOWELL-DVAR) @ CHERRY £
K i LOVE IS Melba Moore
::1 . ?n Ihl:;tha_;t, ey | 3 YASHA (¥EARJONA,NEMMANLEL) @@ AMOORE/ORFHELS |
e I POCKE!s K5 SOMEONE TO LOVE ME Diddy - Dirty Money
fourth top 40 hit JLDUPLESSIS,4 ALTINO {1.DUPLESSIS L. WATSON,B.CRUTCHER,D.PORTER R WILLIAMS) @ BAD BOYINTERSCOPE
courtesy of a 36% SLUMBER PARTY Just Brittany
increase in airplay WOT LISTED (NOT LISTED) CASH MONEY
o 7.4 million HUSTLE HARD Ace Hood
Iu = 2 0 LEX LUGER (A.MCCOLISTER) @ WE THE BEST/MEF JAM/IDUMG
impressions. BREAKING POINT Keri Hilson

TIMBALAND,JROC (TN MODSLEY,) HARMONK. L HILSOM, T.OLAYTON) @ MOSLEY/ZONE

MAKE HER MINE Lil Playbaii

WOT LISTED (NOT LISTED) @ S00MEN TAKEOVER

2010 RAP UP Skillz

& NOT LISTED [NOT LISTED) @ BIG KT

H*A*M Kanye West & Jay-Z

LEX LUGER K WEST (K. WEST.5.C.CARTER.L.A LEWIS,M.DEAN) @ ROG-A-FELLA/DEF JAMADIMG

E | DONT WANNA GO Freddie .Iackson
i : 6.0 EASTMOND (B.) EASTMOND, G BROWN) ®E

The Florida rapper

DID IT ON'EM Micki Mlna]
IR (0 THAARALS CRAWFDRD, ] ELLBGTON 5 SAMLIELS) @ YOUNG .

lands his sixth chart

entry. “Ride.” | LEAVE U Kandi
'II'_ » = JAZZE PHA PHAYES (PALEXANDER, K BURRLSS PHAYES, G HUGHES, J SIME) A5 Kanm BROS. B

featuring Trey SWEAT Snoop Dogg

Sﬂﬂﬂl. stal'ld; aa |||s THE CATARAGS (G.C.ERDADUS JR. 0 SINGER-VINE N HOLLOWELL-DHAR) @ PRI RIT\".IBJPITUL

best showing, NOBODY GREATER VaShawn Mitchell .
¢ VMITGHELL 0L WEATHERSPOON (D.PALLK) @ EWI GOSPEL

hﬂ!lmg (s S RUNAWAY Kanye West Featuring Pusha T

7in 2008. i TTHORNTOH 1 @ ALC-AFELLADEF JAMIDME

KANYE WEST & JAY-Z’S COLD CUT

With only one day of airplay in the tracking week (which ended Jan. 11),
Kanye West and Jay-Z's “H*A*M" arrives at No. 94 on the Hot R&B/Hip-
Hop Songs chart. The first single from their upcoming collaborative ef-
fort, “Watch the Throne,” reached more than 1 million listeners in its first
day. Leading the charge at radio were New York's WQHT and WWPR,
each of which spun the record six times on Jan. 11. With “H*A*M” hav-
ing hit digital retailers on Jan. 12, it's sure to debut on Billboard's digital
charts next week. —Rauly Ramirez

Go to www.billboard.biz for complete chart data | 51




§ CHRISTIAN SONGS’

TITLE
ARTIST IMPRINT / PROMOTION LABEL

0
. LIGHT UP THE SKY

" _THE AFTERS IND
STARRY NIGHT

GHRIS AUGUST FERUEMT.IWDHD CURB
I WILL FO
CHRIS TOMLIK snmsmsrunn OW/EMI CMG
LEAD ME
SANCTUS REAL SPARROW/EMI CMG

BEAUTIFUL

ﬂn MERCYME 110
-.. JESUS SAVES

JEREMY CAMP BEC/TOOTH & NAIL
n! YOU ARE MORE

TENTH AVENUE NORTH REUNIDN.FLG
HOLD ON
TOBYMAC FOREFROMT/EMI CMG
CHILDREN OF GOD
THIRD DAY ESSENTIAL/PLE
EVERYTHING | NEED
KUTLESS BEC/TOOTH & HAIL
| REFUSE
JOSH WILSON SPARROW/EMI CMG
WHAT LOVE REALLY MEANS
.u uemn sm HE TABLE

nn .usou cmnn ATLANTIC/WORD-CURE

ONLY YOU CAN SAVE

CHRIS SLIGH WORD-CURE
DANCING IN THE MINEFIELDS
ANDREW PETERSON CENTRICITY

I AM NEW
JASON GRAY GENTRIGITY

E
SHAWN MCDOWALD SPARROW/EMI CMG
REACHING FOR YOU
LINCOLN BREWSTER INTEGRITY

DAY AFTER DAY
KRISTIA STAKFILL SIXSTERS/SPARROW/EM CMG
THIS IS THE STUFF

FRANCESCA BATTISTELLI FERVENT/WORD-CURE

CRAZY LOVE
HAWK KELSON BEC/TOOTH & NAIL

HERO

ABANDON FOREFRONT/EMI CMG

GLORIOUS DAY ﬂ.MNG HE LOVED ME)
EERGWEN

SKILLET IND

E! WAY BEYOND MYSELF
MEWSBOYS INFOF
27 . BEAUTY OF THE CROSS
JOMNY DIAZ MO

HERE GOES

BEBO NORMAN BEC/TOOTH & NAIL
REMEMBER ME
KUTLESS BEC/TOOTH & NAIL
YOUR GREAT NAME
MATALIE GRANT CURE
OUTCAST

KERRIE ROBERTS REUNIOMPLG
WHAT I'VE OVERCOME
FREFLIGHT FLICKER/FLG

LIFE

BECKAH SHAE SHAE SHOC
WHERE | WANNA GO
3MILES MO

WALKING ON THE STARS
GROUP 1 CREW FERVENT/WORD-CURE
RESTLESS

AUDREY ASSAD SPARROW/EMI CMG
MusIc

MANIC DRIVE WHIPLAEH
CHRIST IS RISEN
MATT MAKER ESSENTIAL/PLG

SMS {SHINE}

DAVID CROWDER BAKD SIXSTEPS/SPARROW/EMI CMG
ALL IN

LIFERDUSE GEFFEN/INTERSCOPE

SAY WHAT YOU BELIEVE

ECHDING ANGELS EONE

SOMETHING GLORIOUS

REVIVE ESSENTIAL/PLG
THE STAND
JAIME JAMGOCHIAN CENTRICITY

THIS LITTLE LIGHT OF MINE
ADDISON ROAD IND

FACELESS

RED ESSENTIAL/FLG

IN MY LOVE
PHIL WICKHAM INO
NEVER LOOK AWAY
THE MUSEUM EEC/TOOTH & MAIL
STRONGER

MAKDISA SPARROW/EMI CMG
HUMAN

MATALIE GRANT CLURE
SOMETHING IN YOUR EYES
SHONLOCK ARRDW

Bl

@«

Brandon Heath leads Christian Songs for a
third time (and his first in exactly two
years) as “Your Love” jumps 3-1 (see
Happening Now, page 38). He last ruled the
tally with “Give Me Your Eyes™ for 19 weeks
in 2008-09. “Your Love” also marks his
third No. T on Christian AC Songs (2-1).

OCHRISTIAN

UMS"

CHRIS TOMLIN
600 SHSTEFSSHRDN.

\MFIIOUS ARTISTS
WEW HITS 211 ROVIENT-NTESATYWCRD-CURS EM 050620 CMG

THIRD DAY
MOVE ESSENTIAL 1092 1/PROVIDENT-INTEGRITY

AT 2554PR0 -INTEGAITY

TOBYMAC

TOKIGHT FOREFRONT §371/EMI TG &
CASTING CROWNS

UNTIL THE WHOLE.. SEACH STREETRELNEN 10145 FA0MIENT-RTEGATY
TENTH AVENUE NORTH

THE LIGHT MEETS THE DR FELPACH 10144 PROVIDENTSTEGRITY

FLYLEAF

T8 LIVE ASMDETONE D15056/EMI CME
NEWSBOYS
BORAM AGAIN INFOF 1521/EMI CMG
PASSION
PASSION: AWARENING SIXSTEFS/EPARROW 7175EM (MG
FLAME
GAPTURED GLEAR SIGHT 8173/NFINITY
JESUS CULTURE
COME AWAY JESUS CULTUREMINGSWY 44380 TNG &
JEREMY CAMP
WE CRY DUT: THE WORSHIP PROJECT BEC 7015EMI MG
MERCYME
 THE GENERDUS MF. LOVEWELL 1) 4813/ PREMDBNTANTECRITY
POINT OF GRACE
HOME FOR THE HOLIDAYS WORD-CLAE BEE0ET
SANCTUS REAL
PIECES OF A REAL HEART SPARROW GEOG/EMI CMG
MATTHEW WEST
THE STORY OF YOUR LIFE SFARROW BE04EMI TG
GFlEATER MT. CALVARY

WO WORSHIP (PURPLE) FLG/EM O1G BE7000/MORD-OLRB

NEEDTOBREATHE
THE OUTSIDERS ATLANTIC 518702*/WORD-GURE

-. UNDEROATH
18I SOUD STATETOOTH & NAIL E2558M1 CMG &)

GUNG OR

BEAUTIFUL THINGS BRASH 0056/ WORD-CURE
HILLSONG

ABEAUTIFIL EXCHANGE LIVE HILLSCHG SFARRIOV 1360 B MG

ss VARIOUS ARTISTS

WO HITS 2010 WORD-CURR PROVIENT- NTEGRITY 485784 DMG
KUTLESS
IT I8 WELL BEC 7174/EMI CMG

-E MICHAEL W. SMITH

WOKDER RELINION 10153/PROVIDENT-INTEGRITY .
ANBERLIN
LA 5 THE WG LT 15 A PLAGE LRNERSAL FEFLELE G110 BUICMG 8

CHRIS AUGUST
N0 FAR AWAY FERVENT EEB0ES WORD-CURE

DAVID CROWDER BAND
CHURCH MUSIC SIXSTEPS/SPARROW 6515/EMI CMG

ISRAEL HOUGHTON
LOVE GOD. LOVE PEOPLE. NTEGRITY 441 SPROVIENTNTEGRTTY

SWITCHFOOT
HELLD HORRCANE 455

THE AFTERS
LIGHT UP THE BKY INO 4863/ PROVIDENT-INTEGRITY

.. FLYLEAF .
MEMENTO MORI ALM/OCTONE 013512/EMI CMG
|| e —
‘THE SHELTER (A MATTERS ESSENTIAL 10023 PROVIDERT-WTEGATY
E2EN o A

FEDENTRL 4855 240 (5

WHEN I'M WITH YOU STONE TABLE 101
ERNIE HAASE & SIGNATURE SOUND
A TRIBUTE T0 THE CATHEDRAL QUARTET GATHER 5081/EM CWG
DISCIPLE
HORSESHOES & HANDGRENADES D 4341 PADVIENT- NTECRITY
AUDREY ASSAD
THE HOUSE YOU'RE BUILDING SFARAOW 7O7SEN MG
FIREFLIGHT .
[FOR THOSE WHO WAIT FLICKER 10902 PRIVOENT-NTEGRITY
NEWSBOYS
(CHRISTMAS! A NEWSBOYS HOLIDWY PPOF 1578EM (WG
HILLSONG
(CHAPEL: YAHWEH HLLSONG SPARROW 2602/ EMI CIG

4 BILL & GLORIA GAITHER
GIVING THANKS GAITHER 6034/EMI CMG
MARIE OSMOND
| CAN DO THIE DSMOND 46220
AMY GRANT
SONEWHERE DOWN THE ROAD A1 CRAT PRO0SPARAIN 65060 [0G
ELVIS PRESLEY
AN EVERING PRAYER SO0 MUSIC CIG B1423500 MUSIC
VARIOUS ARTISTS
SONGS 4 WORSHIP 50 INTEGRITY 24702/ TIME LIFE
VARIOUS ARTISTS
ULTIMATE CHRISTMAS HITS WORD-CURE ER100 EX
LEVEL 3:18
LEVEL 316 CANSS MOVEMENT 30042 PROVIENTNTEGRITY

Christian rock band Hawk Nelson daims its

first Christian CHR No. 1, as “Crazy Love” soars | @ ©
-1 Formed in Peterhorough, Ontario, the
group previously peaked at No. 2 with “Zero™
(2007) and “Friend Like That” (2008). “Crazy
Love” is the lead single/title track from the
act's ifthstudio set, due Feb. 8,

52 Go to www.billboard.biz for complete chart data
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nm GLORIOUS DAY (LIVING HE LOVED ME)
CABTING CROWNS REUNIONFLG

Billbeard.

I WILL FOLLOW
CHRIS TOMLIN SIYSTEPS/SPARROW/EMI CMG

. LIGHT UP THE SKY
THE AFTERS IND

LEAD ME
SANCTUS REAL SPARROW/EMI CMG

BEAUTIFUL
MERCYME 1H()

STARRY NIGHT
CHRIS AUGUST FERVENT/WORD-CLURB
JESUS SAVES
JERENY GAMP BECTOOTI & NAIL
MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EMI CMG
HOLD O

TOBYMAC FOREFRONT/EMI CMG
YOU ARE MORE

TENTH AVENLE NORTH REUNION/FLG
EVERYTHING | NEED
KUTLESS BEC/TOOTH & NAIL

WHAT LOVE REALLY MEANS

JJ HELLER STONE TABLE

DANCING IN THE MINEFIELDS
ANDREW PETERSON CENTRICITY
HALLELUJAH

HEATHER WILLIAMS IND

ONLY YOU CAN SAVE

CHRIS SLIGH WORD-CURE

YOU ARE

JASON CASTRO ATLANTIC WORD-CURE

(L2031 CHILDREN OF GOD
5 THIRD DAY ESSENTIAL/PLG

| REFUSE
JOSH WILSON SPARROW/EMI CMG
I AM NEW

JASON GRAY CENTRICITY
REACHING FOR YOU
LINGOLN BREWSTER INTEGRITY

HERE GOES
BEBO NORMAN BEC/TOOTH & HAIL
THIS IS THE STUFF

I FERVENT /WO

E snuwu Mtllllhll.u SFARROWEMI CMG

COME HOME
LUMINATE SPARROWEM! CMG

TITLE
ARTIST IMFRINT / FROMOTION LABEL

YOU ARE MORE
TENTH AVENUE NORTH REUNION/PLG
WAY BEYOND MYSELF
NEWSBOYS INPOF

YOUR LOVE

BRANDON HEATH MONOMODEREUNIONPLG
FORGIVEN

SKILLET INO

SOMETHING IN YOUR EYES
SHONLOCK ARROW

HOLD ON

TOBYMAG FOREFRONT/EMI CMG
REMEMEER ME
KUTLESS BEC/TOOTH & NAIL
LIGHT UP THE SKY
THE AFTERS IND

DEAR X (YOU DONT OWN ME)
DISCIPLE IND

. ERO

ABANDON FOREFRONT/EMI CMG
OUTCAST

KERRIE ROBERTS RELINIOM/FLG
ONE IN A MILLION
CHASEN IO

YESTERDAY, TODAY, FOREVER
RYAN STEVENSON BEC/TOOTH & NAIL

MY OWN LITTLE WORLD

MATTHEW WEST SPARRDW/EMI CMG

CLOSER

SHAWN MCDONALD SFARROW/EMI CNIG
GREATEST WHAT I'VE OVERCOIIE

GUIDE YOU HOME

REMEDY DRIVE WORD-CURE

| WILL FOLLOW

CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
| REFUSE

JOSH WILSON SPARROW/EMI CMG

WHAT | NEED

DAVE BARKES FEAT JONKY LANG RAZDR & TIE
MUSIC

MANIC DRIVE WHIPL ASH

NO PLAN B
MANAFEST BEC/TOOTH & NAIL

NEVER LOOK AWAY
ll|E Musmm BEC/TOOTH & HAIL

JISHN GISTM] ATLANTIC/WORD-CURE

. g TAMELA MANN
THE MASTER FLAK TILLYMANN 8135

@
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GREATEST

GAINER

WILLIAM MCDOWELL

AS WE WORSHIP: LIVE EONE 5103
FLAME

CAPTURED GLEAR SIGHT #173/IMFINITY
VASHAWN MITCHELL
TRIUMPHANT VMAN UG60 1/EMI GOSPEL
MARVIN SAPP

HERE | AM VERITY 53156/ILG
GREATER MT. CALVARY
GREATER MT. CALVARY LIVE GALVARY 103110
TYE TRIBBETT

'VARIOUS ARTISTS |
WO GOSPEL 2010 WORD-DUFEVEMY CMGAERITY E24421LG
FOREVER JONES
GET READY EMI GOSPEL 94728
ISHI\EL HOUGHTON
INTEGRITY COLUMEL 73633 SO MUSC
HRIAN COUHTNEY WILSON
JSST LOVE M| WORLD GOSPRL 59 7ANSIC WORLD &

MAVIS STAPLES
YOU ARE NOT ALONE ANTI- E7O76*(EPITAPH

VARIOUS ARTISTS

= MUSE
VARIOUS ARTISTS
GOSPEL MIX IV BLACKSMOKE 3082/ WORLDWIDE
JONATHAN NELSON
BETTER DAYS INTEGRITY/COLUMESS 73580/S0NY MUSK:
SHEKINAH GLORY MINISTRY
REFRESHED BY FIRE KINGDOM 3010

WESS MORGAN FEATURING THE CELEBRATION OF LVE CHOR
_UMDER AN OPEN HEAVEN BOWTIE 8175/FLIPSIDE

BEBE & CECE WINANS

16
FRED HAMMOND
LOVE UNSTOPPABLE F HAMMOND/VERITY 43341/ILG
STILL BAC 31105/MALACO .
DONNIE MCCLURKIN .

PLAYLIST VERITY/LEGACY 57643/SOMY MUSIC

VARIOUS ARTISTS
EISHOP MORTON CELEBRATES 25 YEARS... TEHILLAH

TITLE
ARTIST IMPRINT | PROMOTION LABEL

NOBODY GREATER
VASHAWN MITCHELL EMI GOSPEL

. HE WANTS IT ALL
FOREVER JONES EMI GOSPEL

| GIVE MYSELF AWAY (LIVE)
WILLIAM MEDOWELL EONE

| CHOOSE TO WORSHIP
WESS MORGAK BOWTIEFLIFSIDE

IT'S ABOUT TIME FOR A MIRACLE
BEVERLY CRAWFORD DI

EXPECT THE GREAT
JONATHAN NELSOK INTEGRITY

THE BEST IN ME

MARVIN SAPP VERITY/JLG

WELL DONE

DEITRICK HADDOK TYSCOTAERITY/ILG

BLESSINGS

JOHK P KEE FEAT. RANCE ALLEN VERITY/JLG
AWESOME GOD

FRED HAMMOND F HAMMOND/VERITY/ILG
HOLY TO THE LAMB

GENITA PUGH ETERNITY

| FOUND LOVE (CINDY'S SONG)
BEBE & CECE WINANE BEC/MALACD

HE HAS HIS HAND ON YOU
MARVIN SAPP VERITY/JLG

KEEP ME
TYE TRIBBETT COLUMBLA

LORD YOU'RE MIGHTY

YOUTHFUL PRAISE FEAT. JJ. HURSTON EVIDENCE GOSFEL'LIGHT

GOD MADE ME

MISSISSIPPI MASS CHOIR MALAGD
JUST FOR ME

SHEKINAH GLORY MINISTRY KINGDOM
IT'S ALL GOD

THE S0UL SEEKERS WITH PASTOR MARVN WIRAMS
HE KNOWS

NI BLDCHMALACD

AREN CLARK-SHEARD FEAT. DORINDA CLARK-COLE KAREW

AWESOME GOD

BRIAN COURTHEY WILSDIN MUSIC WORLD GISPELMUSIC WORLD

WORK IT OUT
EVELYN TURRENTINE-AGEE SHANACHIE

HEAVEN ON EARTH

MICAH STAMPLEY MUSIC WORLD GOSPEL/MUSIC WORLD

TRUE LOVE
KEITH "WONDERBOY" JOHNSON BLACKSMOKE WORLOWIDE
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YOU HAVENT SEEN THE LAST OF ME
CHER RCARME

5 TONIGHT (I'M LOVIN' YOU)

& WHO'S THAT CHICK?
DAVID GUETTA FEAT, RIHANNA GLIWASTRALWERKS/CAPITOL

©_ ENRIOUE IGLESIAS FERT LUDACAIS & 0L FRANK E LINVERSAL REFLELIC

HEY SEXY LADY
|_ISQUARE BAD BOY/NTERSCOPE

g THE TIME (DIRTY BIT)
_THE BLAGK EYED PEAS INTERSCOPE

10 ONE HOT PLEASURE

58 _ERIKA MTNE PRETTY MESS

ROCK TONIGHT

4786 STARBLGS

g LAST DAYS OF DISCO

ROBEIE WILLIAMS ASTRALWERKS/CAPITOL

12 MIAMI 2 IBIZA

115y A YEAR WITHOUT RAIN
" SELENA GOMEZ & THE SCENE HOLLYWDOD

SWEDISH HOUSE MAFA VS, TINE TEMPAH ASTRALWERKS MARGIVCARTOL

LOUDER (PUT YOUR HANDS UP)
CHRIS WILLIS VENEER/PEAGE BISQUIT
MR. ROMEO

EMII SLIPPERY EEL

THE EMERGENCY

BT HETTWERK

BABY LIKES TO BANG

ZAYRA BRANDO

OYE BABY

HICOLA FASANG FEAT. PITBULL JOLLY ROGER
RAISE YOUR GLASS

PINK LAFACE/ILG

 PREDATOR

JULISSA VELDZ CARRILLOD

| NEED LOV!

0 YIANKIS & GEORGIE PORGIE MUSIC PLANT
BETTER THAN TODAY

MOVE ON FAST
ONO MIND TRAINTWISTED
(Rl WHAT'S MY NAME?
RIHAMKA FEAT. DRAKE SRP Al
SLEEPYHEAD
PASSION PIT FRENCHKISS/COLUMEIA
PARTY OF THE YEAR
JIPSTA FEAT, SANDY B. BANDDOZLE BEATZ

ARTIST
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL

2 115 LADY GAGA
“THE FAME STREAMLNEKDNLNE CHERRTREE INTERGCOPE 011806154

:"5"' DEADMAUS
AX4=12 MAUSTRAP 251E/ULTRA

59 LADY GAGA

: :-34' LCD SOUNDSYSTEM
THIS |5 HAPPERING DFANVIRGIN 03903/ CAPITOL

§ 23 LADY GAGA
“THE REMBX STREAMLINE KIMVE CHERRTREEINTERSCOPE 14623° 164

g 7 ROBYN
BODY TALK KDMACHAA GHERRYTREE NTERSCOPE (15711454
7 OWL CITY [}

OCEAN EYES UNIVEREAL REPUBLIC 013141 */UMRG
4o an LA ROUX
68 LA ROUK

T T T
UKF DUBSTEP 2010 UKF DIGITAL EX

7, DAVID GUETTA
© " ONE LOVE GUM 86B47*/ASTRALWERKS
g 25 30HI3

STREETS OF GOLD PHOTO FINISH 52341 /4G5
{3 VARIOUS ARTISTS

WO THAT'S WHIAT | CALL GLUR HITS 2 EVFUNERSAL ST WUST | TRIBCAPTIL
SKRILLEX
SCARY MONSTERS AND KICE SPRITES BIG BEAT INGITAL EXAG
VARIOU
EEST OF 200 R0

e
s
DEADMAUS

5 61 FOR LACK OF A BETTER NAME MALSTRAP 2174/ULTRA
§ 13 LOUIE DEVITO k
" THE NEW DANCE MIX USA FHASE ONE 1008
43 FLYING LOTUS
WARP 185*
VARIOUS ARTISTS
ULTRA. 2011 LLTRA 2641
g CRYSTAL CASTLES
CRYSTAL CASTLES FICTDNLAST G476 LS INNERZAL NOTORN &2 474 UVRE
5 14 TIESTO
© 0 MAGIKAL JOURNEY: THE HITS COLLECTION MAGK MUZK 226 1UTRA
4g SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWERKS 09656
. 5y SOUNDTRACK
G - JERSEY SHORE MTV/AINNERSAL REPLBLIC D14S56UMRG ©

5 BASSNECTAR
(EP} AMORPHOUS MGITAL EX

DIE ANTWOORD [
$05 CHERRYTREEANTERSCOPE D1 4815/1GA
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MARTIN SOLVEIG & DRAGONETTE EIG BEAT/ATLANTIC

KYLIE MINOGUE FARLOPHONE/ASTRALWERKS/CAPITOL
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ARTIST IMPRINT / PROMOTION LABEL
LOCA

UT THE FRONT DOOR (GOT MY GIRLS)
TIFFANY DUNN EFIC

2 5 THINK AGAIN

HWANZA JONES INNOVATION

M 4 MAKED

CONSUIELD COSTIN WITH MASS! & DE LEON CONTRUOUS COOLICAMP

16 14 C'MON GET FUNKY

& ABEL AGUILERA V5. TAMARA WALLACE ELUEPLATE

3g 5 LET'S BE FRIENDS

EMILY DSMENT WIND-LP
BARBRA STREISAND
DUCK SAUCE FOOL'S GOLL/DOWNTOWN

WE R WHO WE R
KESHA KEMOSABE/RCA/RMG

aa |4 , DOG DAYS ARE OVER

FLORENCE + THE MACHINE UNIVERS AL REFUBLIC

7 13 LIKE A G&

FARENST MOVEMENT FERT, CATARACS & DEV CHEFF TREE MTERSCOPE
ELECTRIC LOVE

DIRTY VEGAS OM

| NEED A HIT

MASS| & DOE LEOM FEAT PALIL LEKAKIS CONTRUDUS COOLTAMP
THIS NIGHT

MASK MUNKEYS EXIT 26

TAKE OVER CONTROL

AFROJAGK FEAT, EVA SIMONS ROBBING

BIRD1

UNDERWORLD 04

SANITY

HANNAH SHOWDOG

95 29 MEMORIES

DIAWID GUETTA FEAT. KID CUD GUWASTRAUWERKSCAPTOL
| LOVE MUSIC

DIOKNE MITCHELL DAUMAN

SOFI NEEDS A LADDER

DEADMAUS MALSTRARULTRA

LIKE IT'S HER BIRTHDAY

GOOD CHARLOTTE CAPITOL

ONLY GIRL (IN THE WORLD)
RIHANNA SRF/DEF JAM/IDIMG

EVERYBODY WANTS TO RULE THE WORLD

STEVEN LEE & GRAKITE FEAT. ZANDER BLECK STAR 60
S0 DELICIOUS
SALME FEAT. NOA NTAINER

AMOAKY KNDCKOLUT FASHION

THIS GUY'S IN LOVE WITH YOU
DAVE KOZ CONGORD/CMG

TITLE

ARTIST IMPRINT | PROMOTION LABEL
i ll TAKE OVER CONTROL

ACLEY AFROJACK FEATURING EVA SIMONS ROBEINS

FIREWORK
KATY PERRY CAPITOL

NOT GIVING UP ON LOVE

ARMIN VAN BUUREN V5. SOPHIE ELLIS BEXTOR ULTRA

HELLO

MARTIN SOLVEIG & DRAGOKETTE 813 BEAT/ATLANTIC
RAISE YOUR GLASS

PINK LAFACE/ILG

WHAT'S MY NAME?

FIHANNA FEATURING DRAKE SRP/DEF JAM/IDIMG
THE TIME (DIRTY BIT)

THE BLACK EYED PEAS INTERSCOPE

STEREO LOVE

EOWARD MAYA & VIKA JIGULINA ULTRA

SEEK BROMANCE
TIM/BERG SIRUP/DO IT YOURSELF/PRIDEMAPITH

WE R WHO WE R
KESHA KEMOSABE/RCARME

WHO'S THAT CHICK?

DAVID GUETTA FEATURING RIHAKNA GLIMASTRALWERKS CAPTOL

TONIGHT (I'M LOVIN' YOU)

ENRIIUE IGLESIAS FEATLIRING LUDIACALS & U FRANK ELINVERSH REFUBLL

HIGHER

TAID CRUZ FEATURING TRAVIE MECOY MERCURY/IDIMG
COULD YOU BELIEVE

ATB NAPITH

YEAH 3X

CHRIS BROWK JIVE/ILG

THE EMERGENCY

BT NETTWERK

FIRE IN YOUR NEW SHOES
KASKADE V5, DRAGONETTE ULTRA
GRENADE

BRUND MARS ELEKTRA/ATLANTIC
MIAMI 2 IBIZA

SWEIHSH HOLISE MAFIA V5. TINIE TEMIH SHIAASTRALWERKS CAPTOL

SOFI NEEDS A LADDER
DEADMAUS MAUSTRAPULTRA

GET OUTTA MY WAY

KYLIE MIKDGUE PARLOPHOME &S TRALWERKS/CAPITOL

FREEFALLIN'
20 BADWI B1G BEAT/ATLANTIC

HEY BABY (DROP IT TO THE FLOOR}
PITBULL FEATURING T-PAIN MR, 305/P0L0 GROUNDS/WRMG

BARBRA STREISAND
OUCK SAUCE FOOL'S GOLD/DOWNTOWN

25 2 KICKSTARTS
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mi ELLA FITZGERALD
& 12 KIGHTS IN HOLLYWOOD: VOL. 1 & 2 VERVE 014022005

m CHARLES LLOYD QUARTET
MIRROR ECM 014665/ UMIVEREAL CLASSICE GROUP

SALES DATA
COMPILED BY
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VARIOUS ARTISTS
GLAGS ACTS OF THE VEGAS STRF EMISPAC L VEFVETS 1007 ENSTARBHS
MICHAEL BUBLE
HOLLYWOOD: THE DELLIXE 1 43FERRISE 525147 WARNER BRDS.
PINK MARTINI
JaY 10 THE WORLE HEINZ 107
' HARRY CONNICK, JR.
YOUR SONGS COLUMEIA 47228*/S0NY MUSIC

KEITH JARRETT/CHARLIE HADEN
JASMINE ECM 014231/UNVERSAL CLASSICS GROUP
ELLA FITZGERALD

12 NIGHTS IK HOLLYWOOD: VOL. 3 & 4 VERVE 1430405
PINK MARTINI

SPLENDOR IN THE GRASS HEINZ 6*
SOUNDTRACK

TREME: SEASON 1 HEO/GEFFEN 014810164
VARIOUS ARTISTS

HIG BAND MUSIC OF THE WAR SOKOMA 01122

JOHN MCLAUGHLIN AND THE 4TH DIMENSION
T0 THE ONE MEDIA STARZ 021/ABSTRACT LOGIX
CASSANDRA WILSON

SILVER PONY 0JAH/BLUE HOTE 20752/BLG
BARBRA STREISAND

LOVE |5 THE ANSWER COLUMELA 42354/S000 MUSIC

H
ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 3111 CONCORD
DAVE KOZ

- _HELLD TOMORROW CONGORD 31753

FOURPLAY

LET'S TOUCH THE SKY HEADS UP 32030/CONCORD
KENNY G

HEART AKD SOUL CONCORD 32048

HERBIE HANCOCK

THE IMAGINE PROJECT HANCOCK 0001+
BRIAN CULBERTSON

Al GRP 014460/VG

MARC RIEOT
SILENT MOVIES P'| 34

JAZZMASTERS
VI TRIPPIN W RHYTHM 41

KIRK WHALUM

WAYMAAN TISDALE FEATURING TIZ & THE FOKKIE PLANETARINS
THE FORK REGORD MACK SVENUE 5144 RENCETVOUS
VARIOUS ARTISTS
LEE RITENOUR'S 6§ STRING THEORY GONCORD 31811
BRIAN WILSON
B WISOR EMAGIVES GERSEWI 5451 P51 SRS [0 AT DSEY
JAMIE CULLUM
THE PURSUIT VERVE FORECASTOECCA 0136550 &
KIRK WHALUM
EEEETHIGIS AT B MK O MY AR 0 ELE SFELEDS

GAINER

SENDING MY LOVE

WORMAN BROWN PEAK/TMG

DANCE WITH ME

JACKIEM JOYNER MAGK AVENUE/ARTISTRY

JUMP START

HILS BAJATSR

TOUCH AND GO

JAZZMASTERS TRIPPIN H AHYTHM

WAKE UP EVERYBODY
JOHM LEGEND & THE ROOTS HOME SCHOOLG.000,COLUNEIA__
LET IT SHINE

TIM BOWMAN TRIPPIN ‘N' RHYTHM

3RD DEGREE

FOURPLAY HEAD'S UF/CMG

ALL FOR YOU

EUGE GROOVE SHANAGHIE

EASE UP

CRAIG SHARMAT SCOREDOG

PIXEL
\ JEFELORBER HEANS URIONIG e
WHILE MY GUITAR GENTLY WEEPS
SANTANA FEAT. MDIA.ARIE & YO-YO MA ARISTA/RMG
START ALL OVER AGAIN

DAVE KOZ CONCORD/CME

SAUL GOODE

BRIAN BROMBERG ARTISTAY
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WIENER PHILHARMONIKER
2011 NEUIABRS NONTERT DECCA TTAL BXANNERSAL CLASES GRILP
5 99 VARIOUS ARTISTS
HIET CARME: MIETE b ARG LG5 008 014501 UNNERSAL CLAGSES GROLP.
4 H. HAHN W/ROYAL LVERPOOL PHILHARMONIC
-PLA OGO & AT WL CORCSITES 361 B3GR (LSS G
5 g7 ANDRE RIEU& HIS JOHANN STRAUSS ORCH.
S 0 FOREVER VIENKA ANORE REWPOLDORHI-D 0130 UME &
i 7 CECILIA BARTOLI
SOSPIRI DECCA 014808 j
. 4g EMANUEL AX'YOYO MAITZHAK PERLMAN
MENDELSSOHM SONY CLASSIAL 671B0SONY MASTERWORKS
ERIC WHITACRE
UIGHT & GOLD DECCA 014850

- § 14 VITTORIO GRIGOLO

LWL LE§ WS 7 501 CLSSEAL 01 S TR
;‘@ LANG LANG
B BEST OF LANG LANG G 014550 UMVERSAL CLASSICS GROUF

THE TALAAN TENOR SCNY CLSSCAL 75057 SO0 MASTERINDRAS
o, LANG LANG
o)
- 9 7 THE BENEDICTINE HLINS OF NOTRE-MME DE LANKONCITION
VOCES: CHANT FRON AVISHON DECCA 15000 NVERSAL CLASSES GROLP
4 1 SIMON RATTLE/BERLINER PHILHARMONIKER
CLASSICS @212286 )

W \URRAY PERAHIA
BRAHMS: HANDIEL VARATIONS.. 50MY LS SCAL TMESSONY WETEMFIS
STEPHEN HOUGH/MINNESOTA ORCH.
TCHAIKOVSKY HYPERION 67711

NCHO
; S O/COLLMBIA B1151/500
| 3 25 DAVID GARRETT
_ROGK SYINPHOMES DEGCA D442
5 7 STING FITHE ROYAL PHILHARMONIC ORCH. {
LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA & ©
5 THE CANADIAN TENORS
THE CARADIAN TENORS DECCA 013509
5 g7 STING
g © | SYNPHONICITIES CHERRYTREETG 21454 | UNNERGAL DLASSHS GRILP
10 THE PRIESTS
| NOEL RCA VICTOR 75729/ SONY MUSIC
a :.30- KATHERINE JENKINS
BELIEVE 143/REPRISE 522190/ WARNER BROS.
14 MORMON TABERNACLE CHOIR W/NATALIE COLE
‘THE WST WONDERFIL T OF TEE YEAR MORRIW TREEANACLE (HOR St
& -14' THE CANADIAN TENORS
~~_THE PERFECT GIFT DECCA 014801
SHARA WORDEN AND SIGNAL
PENELOPE MEW AMSTERDAM 023
STEVEN SHARP NELSON

- 10 10 GhmisTMAS GELLD STONE ANGEL 5051467

@ 1 o2 HEHWUNWEHWM!.TO&:WII
MONDD CANE IFECAC 118

JOSHUA BELL [
AT HOME WITH FREMIS SCHY CLAESCAL G716 STHY MASTERALAKS

[_ﬂ“ 12 3 KATHERINE JENKINS

THE ULTIMATE COLLECTION DECCA 013325
18 2

ZOE KEATING
INTO THE TREES 20 KEATING 03 EX

PEACE LOVE UKULELE HITCHHIKE 1112
LOREENA MCKENNITT
THE WIND THAT SHAKES THE BARLEY CLLAK ROF VERVE 015015* AT
CELTIC WOMAN
SONGS FROM THE HEART MANHATTAN SE360/ELG #)
AFROCUBISM
_AFOCUB WCRLD GG NS S5O WATTER GRS
RODRIGO Y GABRIELA
11:11 RUBYWORKS 0080*/ATD & §
CELTIC THUNDER
TS ENTERTAINMENT! CELTIC THUNDER 0 3924ECCA
‘THE STARLITE SINGERS AND ORCHESTRA
BEST OF CELTIC FAVORITES SONOMA 0116
CELTIC THUNDER
TAKE ME HOME CELTIC THUMDER 013087/DECCA
CELTIC THUNDER
CHRISTMAS CELTIC THUNDER 014762/DECCA
FELA
THE BEST OF THE BLACK PRESIDENT MEGAFORCE 61502 (+
GAELIC STORM
CABBAGE LOST AGAIN 201001
COUNTDOWN ORCHESTRA
CELTIC FAVORITES S0MNOMA 3948
THE DUBLIN RAMBLERS
BEST OF IRISH FAVORITES SONOMA 0125
VARIOUS ARTISTS
IRISH FAVORITES SONOMA 0062
THE DUBLIN RAMBLERS
IRISH FAVORITES SONOMA 3940
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o DANZA KUDURO | BT LOS TUCANES DE TWUANA | i SHAKIRA |
0N DMRR & LECENTD (4 EDRRATNACFETELRNERSAL MLEK LATY EL ARBOL FONOVISA 354613/UMLE SALE EL SOL ERIC 77432/500Y MUSIC LATIN

NI LO INTENTES

1 1
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RECORD COMPAMNIES: Show Dog-Universal Music names
Brad Howell VP of national field promotion. He was VP of
promotion and marketing at Golden Music Nashville.

New West Records names Michael Ruthig GM. He was
senior director of marketing.

PUBLISHING: Warner/Chappell Music names Cameron
Strang CEOQ. He founded New West Records and Southside
Independent Music Publishing.

PigFactory Music promotes Adam Wolf to VP of creative.
He was senior creative director.

HOWELL

TOURING: Palace Sports & Entertainment in Detroit—
which oversees the Palace, DTE Energy Music Theatre
and the Meadow Brook Music Festival —names Nick
Bartolone marketing specialist. He was promotions
director for Clear Channel’s WDTW Detroit and WDFN-

g . é S0
AM Farmington Hills, Mich. Ono says she had wanted the Beatles’ music on
iTunes for a long time, and was pleased to see
MANAGEMENT: McGhee Entertainment names Greg Hill that it had finally happened. She was excited at
the potential of Twitter, where she has more than 1

president of the company's Nashville office. He was GM/

partner at Greg Hill Management/Red Light Management. The legendary Yoko Ono stopped by Billboard’s million followers. “Communication is life,” she said.
New York offices on Dec. 15 to receive a plaque And she was reflective about what would have
commemorating her fifth consecutive No. 1 song been the 70th birthday of John Lennon, on Oct. 9,

TV/FILM: “American Idol” taps Ray Chew as the show’s

e e e B e ey on Billboard's Dance Club Songs chart, for as well as the 30th anniversary of his death on
I ' e ) “Wouldnit (I'm a Star).” Ono looked decades Dec. 8. In particular, she seemed content that an
niscatdireastar for such irogeanmsse NEC £ It s SHowtime younger than her 77 years and displayed a sly opinion piece she wrote for the New York Times,
at the Apollo” and “The Singing Bee.” sense of humor during her visit. “Is that normal?” recalling her last year with Lennon for the anniver-
she asked of her five No. 1s, and seemed tickled to  sary of his death, seemed to connect with readers.
RELATED FIELDS: Massarsky Consulting promotes Elon learn it was not, in fact, common. After having “Things become special on their own,” she said.
Altman to senior economist. He was economic analyst. some fun with the notion of a posed photograph, “It's just a little thing that | wrote and | didn’t think
The Country Music Assn. appoints Chris Epperly direc- Ono eventually settled in for a more traditional anything of it. | guess that’s the one that commu-
tor of strategic partnerships and Angela Mendenhall picture (inset, with me and Billboard dance chart nicated the most.”
manager of strategic partnerships. Epperly was VP/ manager Gordon Murray, right) and a short con- After a few minutes of speaking, Ono tended
brand manager at Mirrus, and Mendenhall was national versatjlon about events of recent months. Eoward_qumotlc t_:me—word answers (examp!_e:
parthership manager She’s proud of her music, and for my maney, What |s‘f3ccupy_mg,>.f0ur mind these days? _
—Edited by Mitchell Peters more people have an opinion of it than _ha\{e Ans_wer:_ Breathing.”) so | wrapped_the mterwew.
actually heard it. For example, “Wouldnit” is a feeling like maybe | should have quit while | was
2  wry bit of writing set to a very danceable new ahead. | couldn’t help but listen in when her assis-
wave beat. “Music is a part of me,” she said, tant and publicist came into the room and asked
'Y describing her process of scribbling ideas on her how things had gone.
“’()BI(S scraps of paper, eventually gathering them “He was a good kisser,” said Ono, and swept out
‘AT 4™ AT 4 BNy together to take to the studio. of the room.—Bill Werde PHOTOS! RACHEL BEEN

MATTHEW WEST’S ‘ONE LAST CHRISTMAS’
BENEFITS ST. JUDE

Singer/songwriter Matthew West made the 2010 holiday
season a little brighter for a Midwest couple who lost their
2-year-old son to leukemia in 2009. On Dec. 30, the one-year
anniversary of Dax Locke’s death, West held a benefit con-
cert at Five Points Washington in Washington, 111, to raise
money for St. Jude Children's Research Hospital, where Dax
was treated.

During the show, West sang “One Last Christmas,” a song
from his 2010 album “The Story of Your Life,” a collection
of tracks inspired by personal stories sent to him by fans.
West wrote the song after reading letters from three differ-
ent people about Dax, whose father put up holiday decora-
tions in the fall so his son could enjoy a final Christmas.
The sentiment inspired others in the family’s neighbor-
hood—and people around the world—to do the same. : : /"JPFEHH H

Released last November, “One Last Christmas” has sold / . o \ = E
6,000 downloads, according to Nielsen SoundScan, and peaked v
at No. 11 on Billboard’s Hot Christian Songs airplay chart.

West has raised more than $205,000 from the concert,
digital song sales and hospital donations. Dax’s mother

1 oy

’ ) 4
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On Dec. 10, "Glee” star Darren Criss became ASCAP's 400,000th . .
member. To celebrate, Criss performed a selection from ASCAP's  After taping a show with singer/radio and TV personality Peter Marshall for

most-played holiday song list—"Have Yourself a Merry Little online radio hub Music of Your Life (MOYL), radio and TV legends gathered for
hopes to raise $1.6 million, which is how much it costs to Christmas,” written by Ralph Blane and Hugh Martin. Posing for a  laughs. From left are MOYL host Johnny Magnus; KGIL Los Angeles on-air
run the hospital for ohie dav. D t b de at photo after his performance are (from Ieft} Criss, ASCAP VP gf personality Jerry F. Sharell; Pat Boone, who_'s curre_nt_ly_ promoting his latest
P ¥. Donatuens can be made a membership for pop/rock Sue Drew and film/TV representative album, “Near” and serves as a MOYL host; singer/violinist Calabtia Fotl; Marshall;
MatthewWest.com. —Mitchell Peters Jeff Jernigan. rroTo: ETAN ROSENBLOOM and Global Radio Network,/MOYL CEQ Marc Angell. pHoTo: BRYAN SHOWALTER
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The Nobel Peace Prize Concert paid tribute to 2010 laureate Liu Xiaobo on
Dec. 11 at Norway's Oslo Spektrum and played host to an array of entertainers
and peacemakers alike. Performing at the event were a worldwide cast of acts
including Florence & the Machine, India.Arie, Herbie Hancock and Jamiroguai.
Taking a moment backstage are (from right) performers A.R. Rahman and
Barry Manilow; concert producer Stine Ore; co-hosts Anne Hathaway and
Denzel Washington: Washington's wife, Pauletta Pearson; and the show's
executive producer Odd Arvid Stromstad. PHOTD: SANDY YOUNG PHOTOGRAPHY

Platinum-selling artist and Acadermy Award winner Jamie Foxx sighed an d '.fi
exclusive worldwide music publishing agreement with Universal Music
Publishing Group, which was announced Jan. 6. Under the terms of the deal,
UMPG will administer Foox's last studio album, “Intuition,” as well as new studio §
set "Best Night of My Life" (J Records), which came out Dec. 21 and debuted
at No. & on the Billboard 200, Pictured at the signing are (from left) FoxxKing

g Entertainment VP of music LaRonda Sutton, Foxx, UMPG executive VP/head el
of creative Tom Sturges and chairman/CEQ David Renzer. pHoTo: HEATHER BROWN

L+

On Jan. 4, Vevo celebrated one of its most successful advertising and marketing
campaigns and the leader behind it by bestowing its Rock Star Award to
Digitas senior VP Jordan Bitterman. As a charter Vevo client, Bitterman was
instrumental in co-creating the American Express Unstaged live concert series,
which showcased superstar acts Arcade Fire, John Legend and the Roots, and

/ "“ Sugarland live and on demand, directed by acclaimed directors like Terry Gilliam,
. s Spike Lee and Kenny Ortega. Attending the presentation are (from left) Vevo
president/CEC Rio Caraeff, Bitterman, Digitas executive VP/global director of
media and digital planning Carl Fremont, American Express VP of sports and
0y entertainment access strategy Courtney Kelso and Vevo executive VP of sales

SGETTY IMAGESAWIREIMAGE

L and customer operations David Kohl. proto: THos rosiNso

On Dec. 18, during its Season of Giving campaign, AEG dedicated its holiday efforts
to the Silverlake Conservatory of Music, a nonprofit organization that provides
music education for youth, The conservatory’s students, along with its co-founder
Flea of the Red Hot Chili Peppers, performed a medley of Stevie Wonder hits,
during which the legendary singer made a surprise appearance onstage. Wonder
made the night even more special by presenting Flea and the conservatory with a
check for $10,000 on behalf of the Wonder Foundation. From left are Flea, Wonder
and conservatory co-founder/dean Keith Barry. sHoTo: WIREIMAGE/MICHAEL KOVAC
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Alter Bridoe played Los Angeles’ House of Blues on Jan, 4, where the band met up
with fellow rockers Slash and Wolfgang Van Halen, who both jumped onstage to
jam. Alter Bridge scored its first No. 1 this week on Billboard's Mainstream Rock
chart with the single “Isclation.” Hanging out after the show are (from left) music
producer “Big"” Chris Flores, Alter Bridge singer/guitarist Myles Kennedy, actor
Clifton Collins Jr., Alter Bridge bassist Brian Marshall, Slash, Alter Bridge lead
guitarist Mark Tremonti, Eddie Van Halen, Alter Bridge drummer Scott Phillips,
‘Wolfgang Van Halen and Creed touring guitarist Eric Friedman. pHoto: svi comEn
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FRIDAY -+ FEBRUARY 11, 2011 -+ LOS ANGELES CONVENTION CENTER

5:30 PM COCKTAIL RECEPTION & EXCLUSIVE SILENT AUCTION
8:00 PM GALA DINNER

9:00 PM TRIBUTE CONCERT & AWARD PRESENTATION

PERFORMERS

JEFF BECK “** TONY BENNETT

KRISTIN CHENOWETH “*° HERBIE HANCOCK

DIANA KRALL “° BARRY MANILOW

LEANN RIMES “= SEAL “*° DONNA SUMMER

BEBE WINANS STEVIE WONDER ““ NIKKI YANOFSKY
GLEE CAST MEMBERS: LEA MICHELLE,

MATTHEW MORRISON, DARREN CRISS

AND MANY MORE

MS. STREISAND
WILL BE CLOSING THE 'EviERiSies
WITH A SPECIAL PERFORMANCE

FOR MORE INFORMATION:

VISIT WWWAMUSICARES.COM
OR CALL DANA TOMARKEN
AT 310.3923777

g AN OFFICIAL EVENT OF THE
- 53RD GRAMMY" WEEK CELEBRATION

RECEPTION AND AUCTION PRESENTED BY TRIBUTE DINNER PRESENTED BY l CONCERT PRESENTED BY

s . S



Success as a musician takes talent. The financial advice musicians deserve takes SunTrust.

The Sports and Entertainment Specialty Group at SunTrust has provided insight for individuals in the music business for over 20 years.
And with the recent changes in the industry, it’s important to have a financial partner who truly knows how to make the most of the

opportunities that lie in front of you from catalog lending to personal cash management. For more information, call Thomas Carroll, Senior
Vice President, Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

Royalty and Catalog Lending  Financial Planning  Retirement Planning Investment Management
Live Solid. Bank Solid.

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured » Are not Bank Guaranteed » May Lose Value

unTrust c . Z - . g




