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The Year In Music

2010 WAS SUPPOSED TOBE THE YEAR LIVE NATION TRIUMPHED,
THE CLOUD TOOK OVER AND THE MILLION-SELLING FIRST WEEK
BECAME EXTINCT. SURPRISES, AND THEN SOME, IN OUR LOOK BACK
AT ANOTHER TOPSY-TURVY YEARIN THE MUSIC BUSINESS

W i

ILLUSTRATION BY SEAN McCABE OECEMBER 18, 2010
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YOU DO THE MUSIC.

WE’LL DO THE REST.

" SO DO YOUR REVENUE STREAMS, B> e s
THIS IS WHY WE ARE THERE FOR YOU. o " d - o .
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One inamillion:
TAYLOR SWIFT
gatahuge sales ift
fromtop 4Dairplay.

from >>p8  Series “Glee” will surpass the
Beatles record for most appearances by 4 non-
solo act o the 1ot 106,

« B,0.B,a rapper who sings and plays guitar,
and Bruno Mars, a Hawaiian who specializes in
modern-day doo-wop. will help each other
become famous with a lenderhearted duet.

» A 12-year-old Oklahotma boy will sign with
12y Gapa's nianagement after perforniing
“Paparazzi”at hus school's talent show:
Meanwhile a 10-year-old “America’s Got Talent”
finalist will take her operatic seasonal £P to No.
2on the Billboard 200, and another 10-year-old
will have grown women whipping their hair
back and forth

« Asongabout a mythcal private jet wall hyt
No. 1 and gift us with the year's best new party
terminology: slizzard

o Only one rock band will reach the | lot 100 top
10—Train, with “Hey, Soul Sister.”

[ a year when some of the music industry’s few
remaming presumptions. such as “digital sales will keep
growing” and “tours can withstand a weak economy,” were
subverted. no one can be blamed for not foreseeitgall the
ways in which pop music would take over the marketplace.
But a takeover it was.
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Seven of the year's 20 best-selling alburns were by pop
artists—that is, in Billboard parlance, acts without
significant success on our genre-based charts, such as
Country, R&B/ilip-Hop, Modern Rock, etc. This compares
with four in 2009 and (wo 1n 2005. The 2010 top 10 includes
Susan Boyle's "1 Dreamed a Dream.” Lady Gaga's “The
Fame." justin Bieber's ' My World” and "My World 2.0” and
the Black Eyed Peas’ “The E.N.D.” If you expand the
definition of pop to include Taylor Swift and Lady
Antebellum, whose mainstream-leaning country hits were
embraced at pop radio, and Eminem, whose “Recovery”
featured some of his most unabashedly crossover songs to
date, you could argue that nine of the top 10 albums speak to
pop’s dominance (all but Andrea Bocelli's “My Christmas”).

The fact thal Biltboard's top twe artists of the year, Gaga
and Swift, didn't chart on Top R&B/11ip-Hop Albums is also
telling. It's the first time that neither of the year’s top two
artists has graced that chart since 1997. when LeAnn Rimes
and Spice Girls came in at Nos. | and 2, respectively.

But perhaps miost striking is the way in which synt}
driven. Auto-Tuned, four-on-the floor-influenced pop
dominated the Hot 100. Of the 15 songs to reach No. | on the
chart this year, jus! six fall outside of this descriptiv
Eminen’s “Not Afraid” and “Love the Way You Lle,”
Rihanna’s “Rude Boy" and “What's My Name?", 8.0.8
featuring Bruno Mars' “Nothin' on You" and Mars’ “Just the
Way You Are.” When these are the four artists delivering the

e R === A 1

closest thing to a slow fam, it's safe to say wé've entcrea a
new era.

‘When you listen to radio now, it's all so much about
tempo,” says Barry Weiss, outgoing chairman/CEO of
RCA/Jive label Group, which can count KeSha, Usher and
Pink among this year's biggest success stories.

“We're m a golden spot for pop music. for sure,” adds
Antonio “L.A.” Reid. chairman/CEO of Island Def Jam
Music Group {IDJMG), whose artists Bicber, Riharina and
even Kanye West helped solidify pop's current boom. “I don't
see it moving any time soon.*

Sales and chart success aren’t the only signs of the times.
Unlike past pop peaks like the one in 2000—when Britney
Spears. ‘N Sync and Backstreet Boys essentially ruled the
world—commercial triumph often results in critical sccluim
as well.

king a huge leap toward abandoning its stodgy image.
the Grammy Awards nominated Swit, Beyoncé and the
Black Eyed Peas for album of the year in 2010, with Swift
ultimately winning the prize for *Fearless,” which was also
the top-selling album of 2009.

The shift was even mare abvious at the 2010 MTV Video
Music Awards in September, where Lady Gaga received a
record-breaking 13 nominations and the only bands that
performed were Florence & the Machine and Linkin Park
leaving many to wonder where all the rock acts had gone.
Fas\-forward to the American Music Awards in November,

YEAR-ENO DOUBLE ISSUE



and Bieber scooped up four trophies, including artist of
the year.

Come February, the 2011 Grammys will once again
highlight pop, with album of the year nods going to Gaga
and Katy Perry and the record and song of the year
categories dominated by mainstream-leaning hip-hop
Bieber and pop-savvy rapper Drake are up for best new
antist, and for the first time in his hit-laden career, producer/
songwriter Lukasz “Dr. Luke” Gottwald is nominated. for
producer and album of the year (for Peiry’s “Teenage
Dream,” which he executive-produced).

At onie point this year, Gottwald helmed 40% of the Hot
100 top 10. *['m really pleased and thankful,” Gotiwald says
of the Grammy nads. “but | have the recogmtion from
Billboard and that's not a matter of opinion—that’s just what
itis, which 18 what | care mostly about.”

‘Bandsrequirealonger
gestationperiod. An
artistlike KeShacanhave
ahitalmostinstantly.

—BARRY WEISS,
RCA/JIVE LABEL GROUP

Gottwald's stake in this kind of “recognition”—which is to
say. in music fans listening habits—suggests another reason
why pep has been a bright spot in an otherwise sullen year
for the music industry.

Suppose that the goal of any popular artist, songwriter or
producer is to try and predict. and then hamess, whatever the
public wants to hear: the “bubble,” as Black Eyed Peas leader
Will.i.am prefers ta call it. [t makes sense, then, that ata time
when the ears of music fans are ever more distracted,
becoming and staying papular could be viewed not as a vain
enterprise, but as a kind of artistic achievement in itself.

“Pop music is going to be totally different four years from
Row. [tdoesn't really have a sound,” says Willi.am, who
began setting the culrent trend a year ago with his group’s
album “The E.N.D.." just as the act’s Interscope labelmate
Lady Gaga was doing the same with “The Fame.”

"We were the only popular group at the time that was
trying to blow a bubble. and we blew a pretty big one. But,”
he wamns, “once yoll blow the bubble, the object is to keep it
connected to your mouth so 11 gets bigger. You don’t want il
1o pop—it's just got to be popular.

THEN AND NOW

Market saturation aside, there are some key differences
benween the Spears- and boy band-led pop boom and this
one. For starters. if you listen to top 40 radio but aren't into
dub music. you're basically out of luck. Bruno Mars, B.o.8
Eminem and Train were the only acis this year that enjoyed
any kind of heavy top 40 radio rotation outside of dance-pop
artists, As dominant as Spears, Backstreet Boys and "N Sync
were int 2000. most fans who listened to them were also
hearing Blink-182, Limp Bizki, Korn and shock-era Eminem
on the same playlist, at least on MTV's all-important video
countdown show, “TRL."

It makes it difficult for other music to break through
now.” says RCAive Label Group's Weiss, who cites
Daughtry’s *September” as a single that could've done well a
few years ago but was simply not embraced by top 40 radio
this year.

YEAR-END DOUBLE ISSUE

Of course. the radio landscape has become more
consolidated, too. In the last two-and-a-half years, CBS Radio
has flipped stations in New York (WXRK). Los Angeles
(KAMP), Detrott (formerly WVMYV, now WDZH) and
Houston {formerly KHjZ. now KKHH) to the top 40 format,
with an eye toward expanding its female audience (Billboard,
Nov. 27). Meanwhile, there are 56 monitored alternative-
chart reporters, down from 86 in January 2003, according to
Nielsen BDS (Billboard, Oct. 23)

“| yemember when [WXRK| was meaningful,” Gottwald
recalls. "but then it got too heavy with the gwitars, and the
dude’s voice that kept saying, 'You're listening to K-Rock.”
People started tuning out and stanons started closing. and
it's moved to pop and thythmic. You can't lose the gitls.”

Artists also widely agree that while radia is still important
for pop success, it’s not the trendsetter that it once was. “The
new bubble is all the collective clubs around the world,”

Will i am says. “Radio is just doing its best to keep up.

“My minager has 1 great baseball analogy,” Train
frontman Pat Menahan says. “He said that radio used to be
the starting pitcher, and now it's the claser. You'd better have
all your other stuff dialed in—your online fan base, your
touring—if you think radio 1s going to come together.”

As radio’s role 1n pop culture has shifted and online music
consumption has flourished, the boundaries between
mainstream pop and other genres have grown far more fluid.

“There’s an interesting blend right now between dance
music, pop music and urban music.” Justin Bieber's
mianager Scooter Braun says. “Back in 2000, when "N Sync
did 3 song with Nelly |*Girlfriend"] it was |ike, "Oh. my
goodness.’ But now, it wouldn't be such a huge surprise to
see |ustin do a song with Lil Wayne or David Guetta i'sa
smaller world because of the Internet, and these musicians
all appreciate cach other.”

Producer/songwriter Alex Da Kid, who helmed Eminem
and Rihanna's “Love the Way You Lie” and B.o.B's
“Airplanes,” agrees. “B.0.B's music is a combination of so
many different styles. It works because kids today are not
into just one kind of music,” he says.

A pop music-driven TV show like “Glee” taps into this
mix-and-match appeal by ensuring that each episade
samples guilty-pleasure classics as well as current hits.

“It speaks to a huge part of what's going on 1 the culture
now.” says Adam Anders, the show's executive producer of
music. “It's cool to see my parents digging Florence & the
Machine and then my niece digging Queen 1f we canbea
small pait of re-energizing music in an industry that'shad a
tough go for a few years, then that's really exciting.

Anothet common explanztion for the appeal of “Glee” is
its constant championing of eamestness over cynicism,
coupled with the fact that the cast consists of diverse.
relatively unknown faces. It's no coincidence that some of
the year’s most embraced talents, from Bieber to Susan Boyle
to Greyson Chance, have equally wholesome back stories. as
viral video sensations who constantly stay on message about
their remarkable rise to fame. Even the always-castumed
Gaga talks often of her pre-fame days, and « quick Google
search lets fans see her in full struggling-artist glory.

Ioratio Algers for the YouTube age, these new pop stars
are the realization of a dream that perhaps resonates more
than ever for a logged-on, recession-addled public.

“Paul Anka said it best in terms of Justin,” Braun says.
“He said, "Once you get past the smuzk, you realize that he’s
pretty damn good.” 1 think that's what's going on with
music in general—that more and more people are getting
past the smirk.

Even the most outwardly cymcal pop songs champion the
underdog these days. When Bruno Mars fantasizes about
wealth on Travic McCoy’s *Billionaire, " he doesn't aspire to
own a Beuz and wear shiny suits, but instead to “pull an
Angelina and Brad Pitt and adopt 1 bunch of babies that ain't
never had shit.” On Ke$ha's “We R Who We R.” hei Auto-
Tuned voice sings, “We runnin’ this town just like a club, and
no you don’t wanna mess with us. got Jesus on my necklace.”

“I've been very broke multiple times in my life,” KeSha

THE YEARIN
MUSIC 2010

says, “and instead of feeling sorry for myself, I find 1t's an
oppoartunity to get a httle more crafty and and celebrate
things that aren't necessarily monetarily related. All 1 want to
do is make people feel good *

THE LONG HAUL

Where does the pop boom leave other genres? According to
Weiss, rock could be in Further jeopardy as labels trying to
make their bottom line find that pop acts can deliver the
most revenue streams in the shortest amount of time.

Bands require a different kind of development—it's a
longer gestation period.” he says. "Kings of Leon and
Phoenix took four albums to develap, so it's different from
an artist like Ke$ha, who can have a hit almost instantly.”

Braun cautions, however, that this continued on >>pl6

POP UP

Need more proof that pop reigned supreme in 2010?
The genre dominated the upper reaches of the Bill-
board Hot 100 at a rate that far exceeded previous
years Of the 68 songs to place in the top 10 of the
Hot 100in 2010, 50 of them—74%—are categorized
by Billboard as pop songs, meaning they were never
top 40 hits on either the R&B/Hip-Hop Songs, Coun-
try Songs, Modern Rock or Mainstream Rock charts.
This compares with 54% in 2009 and 28% in 2005.

As music has shifted toward the middle, R&B has
suffered onthe Hot 100 In 2005, 39 of the 64 top 10s
were top 40 hits on Hot R&B/Hip-Hop Songs This
year, just 14 were.

The Hot 100’s rack leanings have similarly waned:
Just one rock song in 2010—Owl City’s “Fireflies,” a
Poppy tune at that—made the top 10 of the Hot 100

—Gary Trust

PERCENTAGE OF POP
TOP 10 SONGS
ONHOT 100

28%
POP

2005

2009

2010
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CONGRATULATIONS TO MATT, DOM AND CHRIS
FOR THE GLOBAL PHENOMENON THAT IS
‘THE RESISTANCE’
20 NUMBER 1°'S WORLDWIDE,
OVER 40 NOMINATIONS AND AWARDS ACROSS THE GLOBE

INCLUDING 3 GRAMMY’S, 2 BRITS, AND 3 MTV EMA’S
OVER 150 SOLD OUT SHOWS

AND THE BIGGEST SELLING MUSE ALBUM TO DATE (w)

™
v FROM ALL YOUR FRIENDS AT WARNER MUSIC WORLDWIDE /i

e T e T e e e e e e |
| .
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C|O|N|C|O|R|D

! GRAMMY®
NOMINATIONS.

LABELS.
MUSIC GROUP.

Proudly Saluting Our Nominees. . .

www.concordmusicgroup.com
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POP’S SLIZZARDY
PRINCESS ON THE
SHOCK OF FAME,
HER LACK OF A
BOYFRIEND AND
CELEBRATING
SUCCESS‘INA
NON-DOUCHE BAG
WAY'

BY MIKAEL WOOD

PHOTOGRAPHY BY
JOSEPH ANTHONY
BAKER

Hair by Ramsell Martinez
using Morocean Ol for

the Rex Agency. Makeup by
Melanie Shelley for Trim
Classic Barber, Minx Nails by
Tomara Turner for kmagine
Hair Studio. Styling by
Jasmine Caccamo for
Margaret Maldonadia
Agency Styling credits:
Jacket: What Goes Around
Comes Around Vintage
Shorts: LiAgence Shoes,
tights: Topshop Feathers:
Kate Thompson Rings: Kesha

THE YEARIN
MUSIC 2010

POP

HOT 100 ARTIST OF THE YEAR

KeSha

ometimes [ need to re-
mind myself that “TiK
ToK’ only went to No. 1
in January,” Ke$ha says
of her party-hearty electro-pop
jam. " Because it kind of feels
like 1t was 17 years ago.”
Doesn'til, though? As faras
new artists go, 2010 more or
less helonged to this 23-year-
old Nashville native, who re-
leased her hitdebut, "Animal,”
in January, then followed ttup
last month with a nine-track
mini-album, “Canmbal
With three songs on Bill-
board’s year-end Hot 100, and
1.1 million copies sokl of “An-
imal,” according to Nielsen
SoundScan, Ke$ha is the Hot
100artistof the year. as well as
the top new artist {see page 92).
“You can never completely
predict what’s going to be &
hit,” says her producer.
tukasz "Dr. Luke” Gottwald.
“But [ can’t say Pm surprised
by Ke$ha's success.” The se-
cret behind her tise? RCA/
live Labe] Group chairman/
CEO Barry Weiss says, “She's
an artist with a point of
view—which is more than
you can say about 95% of the
acts out there.

How different is your life
right now versus this time
a year ago?

Are you kidding me? [ pretty
much feel like I've been
reborn into this completely
different existence. My
entire life has become
making music and playing
shows, and i love it. }'ve
accepled the fact that my
fans are now my family, and
1 won't be having
boyfriends. i'lt just be
having a really amazing
relationship with the radio.

20  BILLEDARD ' DECEMBER 18, 2010

Were you prepared for
that transformation?
1wasn't clueless. [t's just not
atall what | expected it to be
like. It's really intense—rmore
intense than | eve; thought it
would he. | rememler
pulling up to the [MTV Video
Music Awards in September]
with Dr. Luke in a DeLorean
wearing a garbage-bag dress
with the paparazzi chasing
me. | was having an anxiety
attack. like, “I just wrote
some pop songs, man!’

Has Luke advised you on
how ta navigate the
twists and turns of
stardom?

Oh, absolutely. He's been
one of the most influential
people in my life; he's been
like a big brother. We'te
very much tangled up in
each other. He's always
given me the best advice
and has always been very
honest with me ina
business where sometimes
honesty 1s not the first word
that comes to mind.

“TiK ToK” introduced
you to most people.
Looking back, do you
feel like that was the
best possible launch?

1 don't know. We didn't
really know which song to
come out with first It was
kind of a debate. because |
didn'tintially come outas a
rapper; I've always been a
singer. So having my first
singte classified as kind of a
rap song felt bizarre to me.
But now it's become
something of a trademark
Andit's becoming more
legitimate: I've talked to
some of my favoritc rap

artists over the past year—
artists who are idols—and
they've given me mad props.

Do you think timing had
anything to do with the
song’s success?

In terms of the state of
America, with the recession?
Definitely, I1's a celelratory
song, but it's not about
bottles of champagne in the
club and my brand-name
clothes. 1t's just me talking
about heing somewhat of a
bum and having a great time.
in Los Angeles.

How will the KeSha
persona change, now that
you're not really a bum
any more?

Have you seen me? Yes, |
am! All you have to do is look
at “Cannibal” to see that you
can still celebrate Life ina
non-douche bag way. Money
teally doesn't affect me when
it comes to my happiness or
deciding who I'm going to
date, and that's something |
want to hold on to. You can
De really happy and you can
look like a badass and be a
total baller, but it doesn’t
necessarily have o he in a
financial sense.

Opening for Rihanna
this summer, you went
for an atmost willfully
low-rent vibe.

My live show is definitely 2
bit of a paradox. Sometimes |
have opportunities to play
massive arenas like Staples
Center ot Wembley, but I still
like to duct-tape my
instruments back together,
you know? | grew up going lo
house parties and watching
punk bands destroy their

instruments, so theve's a did-
1t-myself vibe tomy live
show. I’m not just one thing,
which may be hard to grasp. |
want to show that you can be
funny and hot: you can drink
and read. People are still
getting used to what Tam

A lot of people didn’t
know what to make of
your April appearance on
“Saturday Night Live.”

I was thinking about 1hat this
morning, actually. | recently
watched it back because I'm
my own worst ¢ritic; | hate
most of the things I've done
when I see them again. But |
fucking like “SNL." and |
stand betnnd that. I'd only
been around fora faw
months, before that I'd been
playing in scummy Nashville
bars, doing crap-ass punk
<overs with my brother and a
friend of ours who was
playing on a child's drum set
S0 “SNL" was me knowing
that 1 wanted to take over the
world but not really knowing
what | was doing. A lot of
people hated on it, yeah. All 1
Knowis that I sounded just
a3 good as anybody else on
“SNI." And 1 like glow-in-
the-datk body paint.

So that wasn't an
embarrassing 2010
moment for you, Any
that were?

To be honest with you. [
preity much just do shitand
then move on | don't look
back and regret much of
anyihing, There's no real
point. | haven't done any-
thing that was too embar-
tassmg, unless ['m just
forgetiing something,
Which is rotally possible

YEAR-ENO DOUBLE (SSUE




JUY [y
~ O, Pos() Su1)oy).
L IS oay opdoog,

AN
JHL
30

S0LS

@




STORIES

2. TOURING MARKET

STUMBLES

The show must ga o
ROGER WATERS .
thrived on the road,
while JONAS
BROTHERS (bottom)
canceled some dates.

Whenthe U.S Department of Jus-
tice approved Live Nation's merger
with Ticketmaster in January, it
wasa triumphant moment for the
newly merged company, its chair-
man lrving Azoff and its CEQ
Michael Rapino

Giventhe factthata sinigle cor-
porate behemoth could now pro-
vide concert promotion, venue
operation, ticketing, management
services and merchandising all
under one roof, the deal left inde-
pendent promoters and other ri-
vals deeply uneasy,

But Live Nation Entertainment
barely had time to enjoy 1ts moment
inthe sun before the touring mar-
ket ran into trouble, with North

REMEMBER
THE TIME

Key moments for the
music biz in 2010

JAN. 19
Simon Cowell
renaws dsal
with Sony Music:
twa sides form
Joint ventur

American box-office dollars re-
ported to Biilboard Boxscore shid-
ingnearly 22% through the first six
months of the year from the same
period in 2009. Some high-profile
tanirs promoted entirely or in part
by 1ive Nation were canceled, post-
poned or reconfigured, including
treks by Christina Aguilera, jonas
Brothers, American Idols Livel, the
Eagles, Simon & Garfunkel, Ri-
hanna and Limp Bizkit,

Suddenly, smaller players in the

tours, eventually ceasing to report
figures to Billboard Boxscore al-
together. By year's end, the num-
ber of shows Live Nation reported
to Boxscore was down 46%, al-
though Rapino says that show

counts were flat and gross and at-

and Veritix in vying for business.

But even with the challenges
facing Live Nation and the
broader market, there were some
bright spots, including large fes-
tivals, superstar artist runs, pack

tendance were both down anly
about 10%.

Either way, Wall Street jitiers
caused Live Nation Entertain-
ment’s stock to shed more than
half its value from late April to
mid-August. Staff tuenover and
high-level depattures also rocked
the company, while it continued
to face criticism from the indus-
tryabout 1ts aggressive ticket-dis-
counting strategy 2nd a booking
and promotion policy that some
felt made inadequate use of local
und regional expertise

A November reorganization
that included the departure of
global niusic CEO Jason Garner
signaled Live Nation's move toa
more decentralized strategy, with
added regronal and local input on
such matters as buying, markat-
ing. pramotion and pricing. “We
still buy over 90% of aur 20,000
shows [yearly] on a local hasts
from agent to local promoter,”
Rapino says. “The greatest asset
Live Nation has is its 100-pius
local offices around the world
We adjusted our organization to
ensure this local platforn is prop-
crly empowered

Earlierin the year, Live Nation's
Ticketmaste division underwent
a reorganization of its own, mov-
ing from a geographically based
structure to one focusing on the
company’s various business seg-
ments. Long the dominant player
in the ticketing busimess, Ticket-
master, under CEO Nathan Hub-

touring market found
following Live Nalion’s travails
with barely disguised glee. The
company dealt witls an unysually
high number of p

bard, now fa

as barriers to entry come down
and upstart companies like Tick-
etfly, Ticketbiscuit. Showchix and
others jour established firms like

cancellations and downsizing of

Paciolan/New Era, Tickets.com

age tours and outings
in cauntry, urban, electronic/
dance and pop. Among the
biggest tours were |ive Nation's
U2, Lady Gaga and Roger Waters
treks. AEG Live's Black Eyed Peas,
Bon Jovi and fustin Bieber shows
and such tours as James Taylor/
Carole King, Paul McCartney and
Michael Rublé, which were pro-
moted on a market-by-market
basis and for worked with a com-
bination of national und inde-
pendent promoters.

IHeading into Z01 1, the overall
'ive busimess tust address twokey
issues to reignite growth: finding
ways to iinprove the overall fan ex-
perienceand solving the dilemma
overticket pricing by offering more
value and correctly gauging de
mand on the front end rather than
relying on discounting.

How will Live Nation fare amid
these changes? Less than a year
after completing tlre most com-
plex and ambitious music indus-
try merger ever, the jury's still out
on the company’s long-tevm
prospects. But no matter how
things play out, the company’s m-
terest in capturing a piece of every
part of the artist-fan relation-
ship—before. during and after a
show—makes sense.

“The industry needs a strong
Live Nation,” says Marc Geiger,
head of contemporary music at
Whlliam Morris Endeavor. “We
dor't have a los of big companies
that can scale and drive changes
in the business. At the same time,
we need morc people with points
of view thatare really hearing the
consumer and really care Every
time people create an experience
that people love, it tends to work "

-Ray Waddell

3.FAXON TAKES EMI
HELM AS TERRA
FIRMA STRUGGLES

Despite the continuing financial strug.
gles of parent Terra Firma, EM] managed
to achieve a badly needed degrec of sti-
bility with the appointment in June of
EM! Music Publishing chairman/CEO
Roger Faxon as CEQ of FMI Group.

Remarkably, he was the company’s
third ¢hief executive of the year, follow-
ing the departure in March of EMI CEO
Elio Leoni-Sceti and the stepping down
in June of executive chairman Charles
Allen. Unlike Leon1-Sceti and Allen,
Faxon is a music industry veteran well-
versed in both the recorded-music and
publishing sides of the business Faxon's
teadership will play a crucial rolc in
steadying the ship

n the meantime, however, parent
Teria Firma, which acquired EMI in
August 2007 for £4.2 billion ($6.6 bil-
lion). still faces serious chalienges to
its continued control of the major-label
group. Atissue is the British private eq-
ity firm’s ability to meet its Citigroup
debt obligations

At the end of 2009. Terra Firma chair-
man Guy Hands filed a Hail Mary law-
suit alleging that irs lender had
fraudulently induced the company ta
submit an inflated bid on EMI. But
when the suit went to trial in U.S. Dis-
trict Court in New York, a jury ruled
against Tetra Firma, forcing the firm to
resume what's become an annual dance
with its investors.

EMi Group's earnings hefore inter-
est, taxes, depreciation and amortiza-
tion (EBITDA) during the fiscal yeur
ended March 31 improved to £334 mil-
lion (8503 million) from £293 million
($441.5 million) in the prior year. But
Terra Firma has already said that the
company’s performance will likely fall
short of the EBITDA-and-cash-to-total-
debt ratio required by a covenant in the
company’s loan agreement with Citi-
group, which means Terra Firma will
have to get its investors to pony up an-
other equity njection, just as they did
last year —Ed Christman
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JAN. 25
U.S. Dept.
of Justice
approves
Live Nation/

FEB. 10

universal Muslc
Group names
International chiet
Lucian Grainge as
successor to CEO

FEB. 25
Apple says
iTunes has
sold Its

10 billionth
song.

Doug Morris,
etfective Jan. 1,

—

20m.
CEO Owen Van
Natta steps down.

MySpace

I
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MARCH 9

EMI Music CEQ
Elio Leoni-Sceti
replaced by

executlve chairman

Chartes Allen.

APRIL 14
Concord Music
Group acquires
Rounder Records
Sony Music

APRIL 15
EMI Music

Publishing

Nashville executlve VP/GM
Gary Overton named CEO
of Sony Music Nashvill

Nashville chairman Ben Vaughn named

Joe Galante

steps down

Disney Music
Group says it plans
to close Lyrle

Street Records. bal
Ja

Overton's

replacement.

APRIL 20
Cirque du Soteil says
It will de:

lop shows
sed on Michael
ckson's music

Concord Music Group
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STORIES

4. TAYLOR SWIFT SELLS
TMILLION ALBUMS

While the iransition to the digital music mar-
ketplace continues apace. therc have been clear
signs this year that there’s still a place for the
CD format and the album configuration. That's
not to sy 2010 wasn't another difficult year for
album sales, with U.S. album sales through the
week ended Nov. 28 down 12.7% from the same
period last year, according to Nielsen Sound-
Scan. While that represented a somewhal slower
rate of decline than the 13.4% drop reported in
the year-earlier period, it still marked another
dispiriting slide.

IHowever, some superstar artists managed
to demonstrate that the album still has legs.

When Taglor Swift's “Speak Now” (Big Ma-
chine) album debuted on Oct 25, it rang up
.8, sales of slightly more than 1 million units
in its first week, according (o SoundScan. It
was an outstanding performance both in terms
of digital album sales (278,000 units) and phys-
ical sales (CDs accounted for 769,000 units)
afid was thie best debut-weck tally in more than
WO years.

While Eminem’s “Recovery” (Inierscope) and
Lady Antebellum’s “Need You Now" (Capitol)
didn’t come close to breaking the 1 mllion bar-
rier in their debut weeks, total year-to-date sales
of 3inillion {2.3 million CDs) for “Recovery” and
2.9 million (2.5 million CDs) for “Need You Now”
also provided counterintuitive evidence of the
album's durability. All three acts also demon-
strated that even when an albuim hoasts a mil-
lion-selling single, consumers will still buy the
entire album if they perceive that 1t contains
strong material throughout.

Even Lil Wayne's album “1 Am Net a Human
Being” (Cash Money/Universal Motown}, which
was originully released as a 1wo-week digital ex-
dusive at iTunes on Sept. 27. appeared to ilius-
trate the strength of CD sales. First-week sales
of the CD edition of the album totaled 125,000
units, exceeding first-week iTunes sales of
110,000 while sales to date have lotaled 511,000,
according lo SoundScan. Ed Christman

MAY 1-2
Floods ravage
Tennessee,
forclng the
closing of

MAY 12
U.S. District
Court finds LimeWlre
and founder/
chalrman Mark
numerous Gorton llable
Performance  for copyright
venuas infringement.

In Nashville, |

Including the

Grand Ole Opry,|
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5.5UBSCRIPTION SERVICES PREP FOR TURF WARS

It was an active year for music
subscription services—hut not
for most hotly anticipated play-
ers in the U.S. market. While
Spotify, Google and Apple gen-
erated reams of press coverage
without asingle launch among
them, a handful of other up-
starts and established compa-
nies launched new services
and made improvemenis on
existing ones.

Spotify, Google and Apple are
widely seen as having the most
potential to pull subseription
services out of their perennial
niche status and into the com-

mercial mainstream. Apple’s ac-
quisition of Lala at the end of
2009 raised hopes that the com-
pany wonld laund) a Streaming
service in 2010. Spotify has sue-
ceeded in growing a large user
base in Europe. And Google
made several major hires for a
musicservicethat's expected to
debut in 2011,

But despite rampant specu-
lation aboui their plans, none
of the three companies marn-
aged to unveil a U.S. stream-
ing music service this year. In
the meantime, startups like
Rdio and MOG rolled out new

subscriplion services that pro-
vided consumers with interest-
ing new choices. Rdio, named
Billboard’s top music startup
ofthe year. deflly combines on-
line streaming with social net-
working features to creatc a
completely pleasurable user ex-
perience. MOG, perfect for
deeper dives into genres and
artist catalogs, enables discov-
ery perhaps better than any of
its peers. Both services have
easy-to-use iPhone arid An-

upstart services. moves by
subscription veterans Rhap-
sody and Napster were oflen
overlooked.

The two also launched apps
foriPhone, Androtd and Black-
Rerry devices, freeing them
from the file-format compatibil-
ity problems that had long hin-
dered their ability to provide
altractive mobile plans. But in
the end, the fate of subscriptions
as a viable business segment
may ultimately lay i the hands

hel itors that

droid apps that ¢
their browser-based versions.
Amid the new launches by

g
have yet o launch
~Glenn Peoples

6. ‘GLEE’ GAINS AS

Fox found itsclfin an awkward,
yet enviable position this year.
“American Idol” retained its title
as the most-watched show on
TV, even as its ratings felt to its
lowest level in years. And up-
start “Glee” stayed strong in ils
second season

Accordingto Nielsen, the sea-
son finale of “Idol” between Lee

Diverging fortunes:! Gl
cast members and . ted
“American Idol” judge
SIMON COWELL {rght),

JUNEZ
Kazaa/Skype
lounders Janus
Frils and Niklas
Zennstrom unveil
Ralo subscription
music service.

JUNE 18
EMI Music
Publishing

Roger Faxen

| JUNE 23
USS. District Court

dism
31 bl

chairman/CEO

apPolnted CEO
of EMI Group.

‘IDOL TOTTERS

DeWyze and Crystal Bowersox
in May attracted 24.2 million
viewers, the lowest since the
show’s first season in 2002. How-
ever, its average ratings for the
season—22 9million viewers for

the Tuesday performarice show
and 21.9 million for the Wednes-
day results cdition—still kept the
program at No. 1 in prime time,

JUNE 26
Regional Mexican
star Sergio E| Shaf
Vega Is shot to d
the Iatest artist
casualty in a string
of high-profile
murdors that have
racked Mexico.

isses Viacom's
llion copyright

infringement sult
against YouTube.

I

setting a record as the most-
watched show for six consecu-
tive seasons.

The ratingsslide, however, was
enough totriggera massive over-
haul of the show's format, Simon
Cowell, Kara DioGuardi and Flien
DeGenereslef the judging panel.
and executive producer Nigel
Iythgoe—wholeftin 2008—will

return for the 2011 seasan. After
months of rumor and specula-
tion, the show announced that
Jennifer Lopez and Steven Tyler
would join sole survivor Randy
Jackson as judges and that Inter-
scope Geffen A&M chairman
Jimmy lovine would actasa men-
tor, In addition, the show will start
airingon Wednesdayand Tinus-
day nights in 2011,

Why the switch? Be-
cause “Glee"—which at
one time aired after
“Idol” to benefil from its
monster viewer lead-in
—is holding its own on
Tuesday nights. For the
week ending Nov. 21
“Glee” tailied 11.7 mil-
lion viewers, according
te Nielsen, a solid num-
ber that ranks it in the
1op 25 shows of the
week. More thau 6 mil-
lion of these viewers
were in the 18-49 demo-
graphic, which is most
valuable to advertisers.

—Ann Donahue

JULY 24
Twenty-one dle
and more than
00 are Injured
in 8 stampede
at tha Love
Parada festival
in Dulsburg,
Germany.

JuLy 29
Blg Machine
signs Rascal

she Is leaving
as a Juage on
“American Idol.”

AUG. & AUG. 24
The National

Assn. of
Broadcasters
announces
tentative

departure of
online music

on payment of  Harrison.
Parformance

rovalties by

terrastrial radlo
broadcasters.

YEAR-END DOUBLE ISSUE

MCHAEL YARISH/FOX: RIGHT, UICHAEL BECKER/EOX

e

Cloar Channel
announces
executive VP of

settiement terms and radio Evan
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STORIES

7. UNIVERSAL BEGINS
CHANGING OF THE GUARD

The past year marked a changing of the guard
at Universal Music Group, as longtime chair-
man/CEOQ and chief architect Doug Morris
began to hand over the reinis of the world's largest
label group to Lucian Grainge. After serving as
co-CEQs during the laiter half of 2010, Grainge
will take over as CEQ on Jan. 1. while Morris will
remain chairman.

8.SOCIAL MEDIA STRENGTHENS FOOTHOLD IN MUSIC

While social networking has al-
ways been a competitive space,
this year separated the winners
from the losers.

Facebook and Twitteremerged
as the clear champions, with the
former boasting rore than 500
million usersand the latter more
than 175 wmillion. With this kind
of traffic, both have evolved be-
yond mere social networks and
are now platforms for advertis-

ing, content di andapp

Social games like Farmville,
Mafia Wars and MallWorld attract

“>uestlove” Thompson and

Soulia Boy.

users each.
And the virtual goods sold within
these games—Iike virtual cloth-
mgforavmrs Dbackground music

MySpace, the for-
mer king of social networking,
has faded to amere alsoran, repo-
sitioning nself this year as a "so-

or ne mmult(-
billion-dollar business expected
toreach $6 hillion by 2013 world-
wide, according to estimates from
Piper Jaffray.

Twm.er, reanwhile, has be-
means through

development. creating entirely
new markets that the music
industry has begun taking

whldl artists and other celebri-
ties communcate divectly with
fans—used to perfection bysuch

cial hub” This is
hardly the beachhead into social
networking that the major labels
had hoped for when they formed
the MySpace Musicjoint venture
last year with News Corp. How-
cver, the one upside 1s that this
and

Additionally, subscription
services like MOG and Rdio are
taking a socially focused ap-
proach to set themselves apart
from the ever-crowded music
streaming realm. And even
iTunes entered the game with
the late-summer launch of Ping,
triggering complaints that it
lacked integration with Face-
Dbook. Add to that music-focused
social networking services like
SoundCloud Bandcampand Re-

P
ticularlymusic—ilsa large Fiole
thatnival Facebook seemns content

comp foratten-
tion, and it'sclear that the social
evolution online shows no sign

Morris has led the company since MCA par-
cnt Seagram acquired PolyGram in 1998, merg-
ing two weak major labels into what would
ultintately become the recording industry’s lead-
ng company. At the end of 1999, UMG had a
U.S. album market share of 26.4%, according
to Nielsen SoundScan. Five years later, the com-
pany's share topped 30% for the first time. reach-

ng 31.7% in 2005. according to SoundScan

Since then, Morris has kept UMG’s share of
aibum sales and track-equivalent albums re-
markably stable at araund 319, despite an un-
precedented period of turbulence for the
recording mdustry.

Now Universal's fate will rest in the experi
enced hands of Grainge. Prior to becoming co-
CEO. he had run Universal Music Group
International since 2005. Grainge is expected to
make big changes. which will ikely include are-
structuring and downsizing of the company, in-
siders say. While there has been widespread
speculation about whal those ehanges will entail,
the only outward sign of the impending restruc-
turing was the recent retirement of UMG CFO
Nick Henny and the pending arrival of Barry
Weiss from RCA/ Jive Label Group. More is sure
to come.

Universal was hardly alone in contending with
leadership transitions. In September, Warner
Bros. Records announced the deparhure of chair-
man/CEO Tom Whalley, who was replaced by
newly promoted Warnet Bros. chairman Rob
Cavalle, co-president/CEO Todd Moscowitz and
co-president/COO Livia Tortella And Sony Music
Entertainment is on the hunt for  replacement
for CEO Rolf Schmidt-1joltz. whose contract 15
set to expire n 2011 Ed Christman

advantage of. names as Kanye West, Ahmir

9. MUSIC APPS GO MAINSTREAM

More mobile music apps broke through to the mainstream this year
than ever before. Artist highlights included Linkin Park’s 8-Bit Re-
bellion, which featured artwork by band member Mike Shinoda
and emlyaccess tothe first single off inkin Park's new album, and
Taylor Swif's Mobilé Roadie app for the iPhone and Android plat-
forms, which drove more than 350,000 downloads in its first two
weeks of availability, according to her label, Big Machine. Shealso
teamed with developer Fricd Green Apps for Mix Me In2 Taylor
Swift, an app that lets fans remix several songs and include their
own vocals

Labels have gotten into the game more directly as well. Univer-
sal Music Gronp intraduced Six String—a *Guilar 1 ero”-hke thythm
game that features songs fron its vast catalog. Sony Music debuted
its Pinball Rocks franchise with speed-mietal legend Slayer.

Labels are growing more interested in apps that feature in-game
sales for such items as new music, features and other types of con-
tent, Sony VP of new products and services Matt Kozlov says, "We
think free applications are a great way to create a use: base that we
can tlien upsell premium products to,” he says. —Antony Bruno

222044 G T,

to leave to third-party partners.

of stopping.  —Antony Bruno

10. BMG ACQUIRES ITS WAY
INTO THE SPOTLIGHT

When BMG agreed in late November to acquire Chrysalis
for £107.4 million (3158.6 million), it capped off a remark-
ablybusy year for the company. In an otherwise quiet merg-
ers-and-acquisitions market for music publishing. BMG
purchased Cherry Lane Music Publishing, Stage Three Music
and Evergreen Capyrights.

A joint venture between German media conglomerate
Bertelsmann and Kohlberg Kravis Roberts, BMG has made
its mark as 2010’s most active acquirer of publishing as-
sets—only three yeats since Bertelsmann sold BMG Music
Publishing to Universal Music Publishing Group and only
two years since it launched a new publishing dinsion that
it ongivally called BMG Rights Management.

Other publishers that hud been buyers in the marketin re-
cent years took a break from serious dealmaking in 2010.
ltagem Music Group. which picked up the Rodgers & | fam-
merstein Organization last year after completing a flurry of
other deals in zoox gaid in carly 2010 that it was focused on

ies. In the spring, Bug
Music putitselfon the block ina ] PMorgan Chase-supervised.
auction, which was called off when bids came in below what
Bug'sinvestors had sought. Bug shifted back into acquisition
mode in October, when it bought Saban Music Group.

Meanwhile, Chrysalis made one of the few other acqui-
sitions of note during the ycar, that of First State Media
Group, shich operates under the brands $2 Songs and State
One Music. Of course, First State will soon be part of BMG,
whose acquisitive ways arelikely to keep the rest of the mar-
ket guessing its next move. —Ed Christman

SEPY. 3 SEPT. 14 SEPT. 22
Warner 8ros. Records  “Amerl
announces departure
of chalrman/CEO Tom
Whalley, to be replaced
by newly promoted
chairman Rob Cavallo,  Judges and that
| <o-Presidant/CEO Interscope Geften
| Todd Moscowitz and  A&M chief Jimmy
d fovine will be an
acquires In-house mentor
oI mane to contestants. |
stare Amia |
Street. |

0000

BILLBOARD | DECEMEER 18, 2010

ocT.28
Taylor Switt's
“Speak Now~
debuts, topping
first-week U.S.
sales of 1 million,
according to
Nislsen
SoundScan.

ocr. 27
Epic Records
announces
departure of
president
Amanda Ghost
- MySpace
announ
redesign.

ocr.18
Trial opens In

Terrs Firma

lawsuit against
Citigroup, allegin

the bank misied

the firm into
overbidding for

€M1 in 2 2007
auction. |

n Idot™
announces that
Jenniter Lopez and
Steven Tyler will join
Randy Jackson as

will no longer
e 8 judge on
“Amerlcan (dol.

26

OEC. 7

RCA/Jive Labet
Group contirms
chalrman/CEQ
Barry walss will
Jeave his post after
his contract
expires In Apri.
Sources say Welss
will Join Universal
Music Group next year.

A federal Ju
rejects Terra

Firma’s clalms.

of fraud against

Citigroup in EMI

will no lenger carry
muslc by Domino,
Merge and the
Beggars Group

of labels.

a New York jall
atter serving
eight months on
gun possession
charges.

YEAR-ENO DOUBLE 1SSUE
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THE YEAR IN
MUSIC 2010

RETAIL

We'’re No. 2!

AMAZON AND
TARGET TAKE
AIM AT ITUNES
AND WALMART
BY ED CHRISTMAN

28 | BILLE

s music retailing
continues to
shrink, some of the
inost aggressive

moves to boost sales are

being made by the
perpetual runners-up in
their respective sectors.
The past year has seen
heightened competitive
positioning hetween

Apple’s iTunes store and

Amazon for digital sales

and Walmart and Target for

CD sales. in both instances.

the latter merchant1s

bringing the fight to their
larger competitor as

Amazon batiers iTunes

daily with pricing

promotions like the Daily

Deal, while Target recently

used huge marketing

spends to challenge

Walmart's dominance in

country music.

AMAZON VS, ITUNES
The Amazon MP3 store’s
roughly 1.3% share of the
U.S. music account base i
2009 {part of Amazon’s
overall 7.1% share) was
dwarfed by market leader
iTunes, which held a
commanding 26.7% of the

RO | DECEMBER 18, 2010

market, according to
Brllboard estimates.

But that hasn't prevented
Amazon from becoming a
thorn in the side of its
much larger rival.
Amazon's Daily Deal, the
most closely watched
element on the retailer’s
“Special MP3 Deals” page.
has proved to he a powerful
generator of album sales,
especially upon the release
of 1 new title.

For instance. Amazon
priced Arcade Fire's album
“The Suburbs” at $3.99
during its debut week that
ended Aug. 8, helping drive
first-weck sales of 156.000
{of which 97.000 were
digital, according to Nielsen
SoundScan) and a No. 1
debut on the Billboard 200.
Meanwhile, Amazon priced
Kanye West's “My Beautiful
Dark Twisted Fantasy” at
$3.99 on 1ts Nov. 22 release
date. pushing first-week
sales of 59,000 at Amazon,
compared with about
163,000 at iTunes, according
10 $ONTCES an 1mpressively
narrow gap given iTines
larger market share.

Amazon's loss-leader

pricing has helped it grow
market share and transform
atself from a catalog retailer
to a potent force for new
releases. While music
industry executives
acknowledge that Apple
enjoys the enormous
advantage of selling
iPhones and iPods that
seamlessly integrate with
iTures. they still wonder
why Amazon's pricing
strategies don't steal more
business from Apple.

With its Daily Deal. $5
pricing on select albums
and attractive discounts on
many other digital and
physical titles, Amazon is
consistently the low-price
Tetail leader for all music,
including track downloads.
Currently. it's pricing all hit
tracks at 99 cents, except for
those from Sony Music,
which ses its own pricing
of $1.29 on hit singles. By
contrast, mast hit tracks or
1Tunes are $1.29.

“The Daily Deal numbers
are fantastic,” a senior
major-label distribution
executive says. "It's crazy
that the consumer is so
fickle and won't stay
shopping there.”

Executives at Amazon,
who didn’t respond to
requests for comment, have
tried to lure customers
sway from iTunes with
cut-rate pricing, but the
strategy doesn’t appear to
be working as planned,
the head of sales at
another major label says.
An Apple representative
declined to comment.

“Amazon is growing, but
they are growing in
millimeters.” he says.
“That strategy doesn’t
scem scalable.”

TARGET VS, BEST BUY
in 4 move that would help
establish one of the year's

biggest sales success, Target
scored an exclusive on a
deluxe CD version of Taylor
Swift's third album, “Speak
Now,” bucking it up with
an $8 million marketing
campaign that included
extensive TV advertising.
The strategy paid off when
the Minneapolis-based
mass merchant accounted
for 340,000 of the slightly
more than 1 million units
that "Speak Now” gold in
the United States in its
debut week ended Oct, 31,
while Walmart sold
190,000 units. according
to SoundScan and retail
sources

"We think we will sell 2
milliox wits of Taglor Swift
at Target through
Christmas,” Target VP of
entertainment john
Butcher says. “We have sold
660,000 pieces already.”

T'he 1,752-unit chain has
also run an extensive TV ad
campaign to tout its
exclusive on an extended
version of Keith Urban’s
album, “Get Closer,” which
s0ld 162,000 units in its
firs, week ended Nov. 21,
according to SoundScan, OF
that tally, Target maved
90,000 units, while Walmart
accounted for only 27.000,
sources say.

Walmart has been the top
country music
merchandiser for more
than two decades. By
nailing down exclusives
from superstars like Swift
and Urban, Target is
demonstrating that it's
increasingly willing to go
head to head with the 4,300-
unit Bentonville, Ark., retail
giant on its home firf.

“No question, Target is
making 4 move on the
country business,” a major-
label head of sales says,
although Swift and Urban
are also big crossover stars
n the pop market.

Target's share of the U.S.
music account base in 2009
was about 8.1%, versus
12.5% for Walmart,
Billboard estimates.

“1t probably seems like

e EE—
TOP 5 RETAIL EXCLUSIVES OF 2010

woawe

The Beatles® digital catalog on iTunes

Metallica’s “Live at Grimey's” at Indie retailers
Deluxe edition of Taylor Swift's “Speak Now” at Target
Lil Wayne's “I Am Not a Human Belng” on iTunes
U2's “Wide Awake in Europe” EP at indie retailers

we are country-heavy right
now.” Butcher says, “but we
select artists based on their
rejevance to our

[customers], alignment
with our brand, wide appeal
and poteritial for great
results. Both Keith Urban
and Taylor Swift certainly
fit those criteria perfectly
forus.”

in another move, Target
appears to have stepped
up its appetite for
exclusive versions of
albums while Walmart
scems to be curtailing that
strategy. [n 2008 and 2009,
Walmart was aggressively
chasing nat only exclusive
versions of albums—by
partnening with BET, MTV
and CMT to offer double-
disc versions of titles with
extra DVD material—but
also landing exclusive
windows to seil albums by
such acts as AC/DC,
Journey and Foreigner.

The albumg with
exclusive windows are
sold one-way to Walmart,
which “is moving away
from them because it
wants some prolection, a
return percentage
allowance,” a major-tabel
head of sales says
Walmart did not respond
10 a request for comment.

Butcher says Target's
approach toward exclusives
hasn't changed. noting past
deals with Prince, Pearl jam
and Chnistina Aguilera.

Whilc generating strong.
sales helps Target make a
case for itself as it pursues
other exclusives, aligning
itself with populur
recording artists brings
other advantages to the
retailer 33 well, a music
marketing exccutive says.

“They do those
campaigns for imaging
reasons,” the executive says.
“Target is going to spend
money on felevision
zdvertising anyway, and if
they carn stick Taylor Swift
into a campaign, how can
they lose>”

Butcher doesn't resist the
characterization that music
is an important component
of the overall branding
message at Target, which
has been selling music for
longer than Bes! Buy or
Borders. “Music has a
heightened position in our
image because il's always
been a pait of our DNA,”
he says. .

ILLUSTRATION BY DIEGO PATINO
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THE YEAR IN

MUSIC 2010

Show of hands: Apple CEQ
E JOBS speaks at 5
company event in October.

The Download
Slowdown

SALES OF DIGITAL
SONGS AND
ALBUMS HAVE
FLATTENED,
LEAVING A
BELEAGUERED
INDUSTRY WITH
ONE LESS SILVER
BULLET AGAINST
DETERIORATING
CD SALES

By GLENN PEOPLES

DIGITAL

notler year,

anotlier dashed

hope. 111 2010, the

growth in sales of
digital downloads, which
only last year had been
marked arid promising,
slowed to a trickle, as more
consumers plugged into

nternet radio and video

streaming sites.

Through Nov. 21, total
track sales (both albums and
individual racks) are up
about 5% (assuming 12
tracks equal an albumj. That
gain of95 million tracks
pales 11 comparison to the
277 million-unit gain
achieved in all of 2009. And
the revenue those 95 million
(racks generated is tiny
compared with the financial
impact of 47 million fewer
CDs sold through Nov. 21,

Nearlyall of 2010's meager

DECEMBER 18, 2010

gain in track sales has come
from albums. Sales of digital
albums are up 12% through
Nov. 21, according to Nielsen
SoundScan. At the same point
in 2009, they were up 17%
and finished the year up 19%.

Track sales are basically
flat in 2010—up just one-
tenth of a percent compared
with 2009. At the same time
last year, track sales were up
10% and would finish the
year up 12%. The lack of
growth has reduced tracks’
share of total sales to 53%
from 56% last year.

There’s a small silver
lining to these trends: In
terms of value. single tracks
are faring a bit better this
year. Higher prices weren't
installed at [Tunes until
April 2009, giving 2010 an
edge over 2009 in single
track revenue. Digital

so little has been gained this
vear outside of an increase
in units sold

Download sales have been
helped by a few notable
events in the fourth quarter.
First was Taylor Swift's
“Speak Now,” which sold
390,000 digital albums and 3
million tracks in its first four
weeks of release, according
to SoundScan Second was
the arrival of the Beatles'
catalogat iTunes. In the first
week they were available
digitally, the band's 16 titles
moved 144,000 2lbums and
1.4 million tracks. Due in
part to this once-in-a-
lifetime 1Tunes debul, digital
album sales were up 13%
and tracks were up 19% over
the same week in 2009

But there tend to be
unusual events and breakout
hits every year: 2009 digital
sales were buoyed by a sales
spike after Michael Jackson's
death, and 2008 saw Lil
Wayne move more than |
million units of “Tha Carter
11" inits debut week, Even
with these rare events ind
hits. the industry is still left
with a flattened trend Jine.

Slowing download sales
fly in the face of another
trend: Alternatives to iTunes
are on the increase. From
more competitive download
stores to direct-to-fan sales
to easier impulse purchases.
there are more ways than
ever 1o purchase MP3s.

Ntmerous download
stores are stepping up fora
share of the MP3 market, For
example, Amazon has

albums may not be worth become increasingly

any more it 2010. For years
labels have been successful
atselling premium digital
albums with added content
at highet prices. But the

aggressive in pricing its
digital albums. Swift's “Speak
Now” was on sale for $3.99 in
the week of its release. On
Cyber Monday (Nov. 29},

Allurns by Lady Gaga, John
Mager, Pink Floyd, Train, Jack

$12.99 or $13.99 digital
album isn't a new product,

TOP 5 LABEL EXECUTIVES WHO

JOINED DIGITAL MUSIC SERVICES

ELLIOTT PETERS: Warner Music Grous senior VP/head of
digital legal affairs joins Apple as carporate attorney.

2. JEFF BRONIKOWSKI: Former senior VP of business
development at Universal Music Group jains AOL Music
as VP/head of music.

3. ADAMKLEIN: Ex-EMI executive VP of strategy and
b i i EO.

4. KEN PARKS: Former EMI senior VP of strategy and business

Popiioes r
5. SEAN Sony Music VP of global t

management joins mobile app developer Grapple as U.S.
managing director.

Johnson. Sara Bareilles,
Arcade Fire and others were
sale-priced at $1.99. eMusic,
o0, alsa picked up its game
in 2010 by adding music
from majors Warner and
Universal. Alas, download
salles continue to shrink.

Streaming sites are also
struggling to move the needle
forward. “Buy” links at such
services as Pandora and
YouTube give millions of
users the ability to makean
impulse purchase. Pandora
has more than 65 million
registered users—it added
about 22 inillion in 201¢
alone. Each week, YouTube
streams more than 1 billion
music videos from just the
top five music fabels
according to TubeMogul.
Between the two, consumers
streamed bitlions more songs
i 2010 than they did in 2009.

Unfortunately. those
billions of additional
streams appear to have had
little or no incremental
1mpact on dovinload sales A
small fraction of streams
may result in a purchase,
but who's to say those
purchases wouldr't have
happened anyway?

Direct-to-fan sales
blossomed in 2010, but
they have yei to drive
growth in digital sales
This has been a busy year
for such direct-to-fan
providers as Topspin,
Nimbit and Bandcamp, all
of which report sales to
SoundScan. Bui with toral
track sales at 1.9 billion-
plus umits through Nov. 21,
such channels aren’t yet
significant enough to
1angibly affect download
sales.

Moreover, the digital
album is showing signs of
old age. For the first time.
digital album sules declined

for thiee consecutive
quarters—from the first
quarter through third-
quarter 2010. If
downloads are like any
other consumer product,
the current slowdown will
be followed by an
irreversible slide in sales
and revenue. Streaming
alternatives that will
accompany the down-
loads’ fall are already on
the market. More are
cerfain to follow in 2011.
Whether they can replace
lost download revenue
will be up for debate.

YEAR-ENOD DOUBLE ISSUE
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Planet of the Apps

IPADS, TVs,
FACEBOOK, CARS:
MUSIC APPS
AREN'T JUST FOR
SMART PHONES
ANY MORE

BY ANTONY
BRUNO

he appis far toa
powerful a tool to
be limited to
mobile phones.
(n 2010, the developer and
music industries took bold
steps to apply this

all these other device
manufacturers to accelerate
their own app plans.

At the same time, record
Iabels seeking new methods
of distribution and marketing
found the multiplatform app

model to a range of new
devices and platforms. Take
Pandora, the personalized
Internet radio service that
became the killer app for
musicon the iPhone when 1t
was first introduced in 2008
Having expanded to every
available smati-phone
platform, the Pandora app
has since jumped to such
new devices as the iPad,
Internet-connected TVs and
evell autornabiles, as more

aperfect
solution for reaching fans
across the digital landscape.
Artistapps that began as
simple webstte clones are
now far more engaging
experiences—be ita mobile
app. asocial game ara
dedicated channel on
fnternet TV services.

“It's my focus and my
team’s focus to extend app
development to all
platforms,” Island Def fam
{1DJ) senior VP of digital and

constimer elect device
manufacturers eagerly enter
the app game.

“The smart-phone
phenomenen is the catalyst
forall this stuff,” Pandora
foundet Tim Westergren
says. " [t got consumers to
begin using apps in il of
these places, whether it was
taking an iPhone and
plugging it into the dash-
board or docking it inte your
stereo system. So that caused

32 | BILLBOARD | DECEMBER 18, 2010

business d Jon
Vanhala says. “1t's especially
important to find fans where
they're living.”

Where are they living?
Here’s a quick snapshot of
the new app platforms that
emerged this year and how
they're shaping the future of
digital music strategy.

1PAD
“I've got 50 app treatments in
my inbox for the iPad,

Vanhala sas. If this was all |
did. 1'd be busy.”

The iPad’s larger screen.,
tugher resolution and
unique positioning as both
a home and mobile device
has labels, artists and
developers excited about its
potential as a source of
music discovery,
engagement and even
creation.

Tap Tap Revenge 3
developers Tapulous
expanded the iPhone
rliyhm game to the 1Pad m
Tap Tap Radiation. Ocarina
developers Smule created
the Magic Piano simulation
app in time for the iPad's
launch and has since
developed a sequel in Magic
Fiddle. And there have ai<o
been a number of other
musichased apps—such as
the critically acclaimed
Aweditorium app, which
lets users stream artists’
music while also browsing
‘high-resolution photos,
reading lyrics, discovering
related artists, watching
video interviews and
more—thal demonstrate
how the iPad could provide
consumers 360-degree
engagement with an artist’s
creative output

"We are actively looking at
how an app provides a new
experience for delivering
music,” Vanhala says

SOCIAL NETWORKING
While Facebook isn't a device
like the iPhone or the iPad. it
isa platform for app
development, and one the
music industry is becoming
increasingly interested in
explotting. So far music apps
are few and far between.
There's Nightclub City from
Rooyak, Platinum Life from
Heatwave Interactive anda
smattering of others. But
what activity there 1s has
proved effective.

For example, during the
summer, Kiss’ management
firm McGhee Entertainment
promoted a concert by the
liand to Naghtclub City's 14
million members, which
included streaming the
concert live within the app,
making several tracks
available as playable music

within the game and selling
such virtual merch as Kiss
mashs for users' avatars.
During the three-week
campaign, Kiss songs were
streamed more than 16
million times, and the
promotion resulted in a
750% increase in Kiss’
Facebook friends.

“Alot of people n the
music industry don't realize
how many people are playing
these games,” McGhee
Entettainment head of
strategic marketing Nathan
Gregory says. “If thar's where
they are, that's where we need
to be to promote artists.”

Elsewhere, Universal
Music Group struck a deal
with Conduit Labs to license
music for sale in the games
Music Pets and SuperDance,
while 1DJ partnered with

kacehook game developer
CrowdStar to sell a bundle of
tracks from the new Bon Jovi
greatest-hits album in games
like Happy Aquarium, tlappy
Island and 1t Girl.

Today's TVs are increasingly
connected to the Internet,
allowing them to feature
content mens where users
can select various types of
apps. Pandora leads the way
in terms of music apps, with
deuls with Samsung,
Mitsubishi, Panasonic,
Sharp, Sanyo. Sony,
Toshiba, Vizio, Heier,
Hlitachi and others.

While the volurne of
Pandora traffic generated by
TV apps remains relatively
low, Westergren expects this
holiday season to mark the
beginning of a swge as more
Web-connected sets find their
way into users’ ving rooms.

A recent Parks Associates
study found that nearly 25%
of U.S. hames with
broadband Internet access
already own at least one
Internet-enabled TV setand
another 3 million plan to
buy one this menth. So far
this year. it's streaming
music services like Pandora
and MOG that have made
moves to get their apps
included, but the labels
aren't fur behind.

“By mid-2011, you won't be

able to buy a TV that won't be
Wel-enabled and thercfore
has software in it we can call
anapp.” IDJ’s Vanhala says

AUTOMOBILE

Most of radio listening takes
place inside a car. So it stands
to reason that music services
are chomping at the bit to get
their apps inside the
automabile to compete with
terrestrial radio for fans’
attention—and ad doflars.

Naturally, Pandora is the
furthest along here, signing
deals with Ford, Mercedes-
Benz and General Motors to
install its service inside sclect
‘Web-enabled vehicles.
According to Westergren,
50% of all Pandora iPhone
app users use 1t ingide their
vehicles already. “IP’s a potent
category,” he says.

1t'll get more potent as
more cars gain Web access
Accordingto iSuppli. global
shipments of built-in Wi-Fi
systems for automobiles are
set to explode—from
174,000 cars in 2010t0 7.2
‘million by 2017—as wireless
Internet access becomes a
key selling pount.

This gamut of app
platforms presents exciting
opportunities for labels keen
on keeping up with music
fans wherever they are. But
this broadening brings
challenges as well, such as
fragmentation. Labels need to
support and maintain
multiple points of presence
across these various apps,
which puts a strain on already
thin staffs. And developers
too must decide which of the
app platforms tosuppott

“The investment to reach
multiple platforms adds
complexity in building and
supporting those plutforns.”
says Jim Lucchese, CEO of
music app development
platform the Echo Nest.
“Building and maintaming
multiple versions of the
same experience, not to
mention marketing them,
becomes much ditferent
Navigating that lundscape
will be the challenge in the
yearahead.”

That's a nice problem to
have, though, as apps
become a staple of today’s
new-media diet

“Consumers have
1nternalized that apps make
their lives better,” 1D)’s
Vanhala says. “And if apps
make otir lives better, we
hunger for more.”

ILLUSTRATIDN BY FELIX SOCKWELL.
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WHILE THE ECONOMY REMAINED IN THE DOLDRUMS, SOME MUSIC-FOCUSED

COMPANIES WERE ABLE TO RAISE CRITICAL FINANCING
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The Empire

Strikes

TERRESTRIAL
BROADCASTERS
INCREASINGLY
BATTLE
WEBCASTERS
ONTHEIR
OWNTURF

BY PAUL HEINE

%
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s Pandora and.
other Internet
radio services
capture more
listeners. terrestial radio
broadeasters responded
aggressively this year by
embracing more
innovative approaches to
leverage their
programming online.

In the third quarter,
Citadel and Entercom, the
third- and fourth-largest
U.5. radio chains,
respectively, launched
scores of free smart-
phone apps custarized
for their individual
stations. Enabling more
than just mobile
streaming access to over-
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the-air broadcasts, many
of the apps offer on-
demand audio and video
streaming. along with
Ppadcasts and blogs from
station personalities.

CBS Radjo. the
industiy's second-lurgest
broadcaster. relaunched
its streaming media
player in July with
Radio.com as the
foundation for its 130
over-the-air stations and
hundreds of interactive
stations from its
streaming partners. To
build a more interactive
experience for users, the
new player displays what
songs and ads the user
has listened to and

ack

tecommends other
artists, songs and stations
based on what other users
are consnming. The
player adds contextual
editorial content, much of
it from sister company
Last.fin

“Clearly people are
using the player to listen
to audio,” CBS Interactive
Music Group president
David Goodman says.

“But we wanted to build
something that people
would use to engage
with audio.”

Industry leader Clear
Channel added more Web-
only chanrels to its
theartradio platform this
year. including artist-
branded channels for
Linkin Park and Nikki
Sixx. The company also
launched subscription-
based. commercial-frec
channels for some of its
top syndicated talk hosts,
including Sean |lannity,
Jim Rome and Bob & Tom.

“They're not just
terrestrial stations online,
they're bona fide
interactive experiences
created for a digital
cnvironment that begin to
tailor the content,” says
Patrick Reynolds, senior
VT of marketing at Ando
Media. which measures
Internet radio listening
“That's why you're starting
to see some separation
between [CBS and Clear
Channel] and other

terrestrial streamers.”

All of these efforts are
aimed at capitahzing on
streaming media’s
populanty witha
demographicaily
desirable and ever-
widening audience.
According to Arbitron
and Edison Research, an
estimated 43 million
Americans {one in six)
listen to Tnternet radio on
a weekly basis
Broadcasters say
streaming now accounts
for 10%-15% of total
listening for some
stations, with 10%-25%
of that occurring on
mobile devices

Digital offers a bright
spot for an industry stil}
reeling from a disastrous
2009, where total industry
revenue fell 18%. While
rerrestrial radio
advertising still accounts
for the overwhelming
majority of the industry’s
total revenue, year-io-date
digital radio dollars were
up 22% by the third
quarter, according to the
Radio Advertising
Bureau SNL Kagan
estimates digital radio
revenue will nearly
double from §552 miilion
this year to $1 billion
in 2015.

“The marketplace overall
is growing significantly,
says Andy Lipset. chief
revenue officer at internet
radio ad agency TargetSpot. -
“Cost-per-thousand
impressions and advertiser
demand are rising by
considerable margins.

[n key respects.
terresttial broadcasters
have lagged behind their
Internet pure-play
cournterparts. During
September, an average of
547.000 consumers were
listening to pure-play

e == ]
TOP 5 MOST IMPORTANT PEOPLE

IN RADIO IN 2010

GORDON SMITH: National Assn. of Broadcasters CEO

led talks with labels over performance rights.

N

BILL KERR: Arbitron CEO addressed minority

broadcaster concerns about Portable People Meter.

“

BOB PITTMAN: EX-MTV CEO and AOL COO joined

Clear Channel to spearhead digital strategy.

»

RYAN SEACREST: Syndicated radio host re-upped

with Clear Channel in a three-year deal worth a

reported $60 million.

wn

KEVIN WEATHERLY: CBS Radio senior VP and KROG!

PO put Los Angeles rock station back an top.

webcasters at any given
point during the Monday-
Friday, 8 2.m.-6 p.m
daypart, according to
Ando Medua, compared
with 483,000 for
terrestrial streams
Pandora accounted for the
lion’s share of pure-play
listening during the
period and enjoyed a
140% year-on-year spike
in listenership in
Seplember, compared
with 2 25% pain for
terrestrial streams.

The ability to create and
personalize stations—
combined with fewer
commmercial interruptions
and tight integration with
mobile devices—has
given Pandora an edge in
the streaming space.
According to a survey of
1.533 12- to 34-year-olds
conducted in September
by Edison, 13% had
listened to Pandora in the
past week, compared with
6% who reported
listening to terrestrial
radio streams A July
survey by Bridge Ratings
of 2,771 terrestrial
internet radio listeners
aged 12-plus asked why
they werc listening less to
terrestrial simulcasis
Nearly eight in 10 (78%)
cited an inability to
personalize content while
60% said the simulcasts
ran too many
commercials

Pandora created a stir
eatlier this year when it
announced deals with
Ford and Mercedes:Benz
to integrate its service
into select vehicles.
throwing down a direct
challenge to rerrestrial
and satellite broadcasters
in the automotive market
But here, too, radio
companies ale
responding with moves of
their own, including
Clear Channcl, which
reached a deal with Toynta
to integrate the
iheartradio mobile app
into select vehicles
next year.

“To be able to reach
consumers who want to
listen to streaming radio
or on-demand content in
the vehicle is an
opportunity for radio to
increase its usage,” Clear
Channel executive VP of
distribution development
Jeff Littlejohn says.

ILLUSTRATION BY ALEX NABAUM
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BRANDING

Modern Rock
Medicis

BRANDS
CONTINUED TO
STRENGTHEN
THEIR TIES TO
THE INDIE
COMMUNITY
WITH
INNOVATIVE
PARTNERSHIPS

BY JENNIFER
NETHERBY

n 2010, brands

continued to actas

patrons for independent

artists As record sales
kept declining and the
touring industry slumped,
bands and brands embraced
each other through
parmerships that went well
Deyond licensing a song far
acommercial ‘Whether
commissioning songs for
thematic campaigns, pairing
up developing artists for a
sponsored tour, helping an
established act make a new
album or offering space to
lay down tracks for free,
biands continued to push
the limits of how they could
work with musicians.

TARGET'S HOLIDAY GIG
Target has been licensing
music for commercials
from artists and offeting
“exclusives” with album
releases for years. But this
holiday season, the retailet
decided to

customers) were asked to do
moder interpretations of
various Christinas themes,
with Target's ad agency
Wieden « Kennedy creating
ads using a selection of the
songs. The idea was to make
it a gift from Target to
customers (“ ' Expect more,
pay less—it's real, this is a
free gifl to all ousr guests,”
Target VP of brand markeling
Shawn Gensch says) aud also
keep the company top of
mind with customers
through catchy holiday tunes.

Target 1s not only
fealuring clips of songs in its
holiday commetcials but
also giving the albuin away
to customers o its website
and allowing them to share
it on Facebook, YouTube,
Twitter and through e-mail,
where they can gift il to
friends as a Christmas card,
all branded Target

Bethany Cosentino of
Best Coast, which recorded
“Got for You”

rapper Kid Cudi and
Vampire Weekend's Rostam
Batmanglij on a song for
Converse, views the
partnerships with none of
the weariness of earlier
rocker generations, saying,
“There is something about
being a songwriter and
being approached by these
huge comparues who are
recognizing your talents and
your success and they want
to utilize that. And when I'm
asked to write things for
brands like this, 1 feel
accomplished as a writer—
and 1do it for no reason
other than that.”

GREEN LABEL SOUND
Mountain Dew’s Green
Label Sound has been
reteasing singles from
emerging artists for the last
couple of years in an effort to
build brand exposure for the
soft diak among music
fans. But through its

with Chromeo,

ndic artists to write holiday-
themed songs to be used in
Targel commercials and
given away to customers as
a compilation album, "The
Christinas Gig.

Indie bands from a mix of
genres {to reach all
demographics of Target

DECEMBER 18, 2010

with Wavves for the
compilation, says Target
asked the groups todo a
boy/girl duet. She signed on
to get the band exposed toa
larger audience and because
she likes holiday music.
Cosentino, who
previously worked with

Green Label is taking artist
support to a new level

Green Labe] first worked
with Chromeo last year,
putting ow the group’s single
“Night by Night” when the
act was between records and
Atlanticimprints. Months
later, as Chromeo was

prepariig to tour in support
of its latest Atlantic albura
“Business Casual.” the group
turned to Green Label Sound
for sponsorship.

Jeff Tammes, senior VP of
Uie Cornerstone Group,
which runs Green Label
Sound for Mountain Dew.
says the izbel signed on to
promote what it was doing.
As part of its backing, the
label added two of its other
acts—Haly Ghost and Neon
ndian—to the bill. “We
made it another Green Label
tour with artists Chromeo
felt good about,” he says.
Negotiations were mainly
handled with Chromen, not
its label, but Tammes says
that “Atlantic welcomes that
ongomg relationship.”

‘The refationship won't
end there. Tammes says
Green Label plans to
continue its partnership
with Chromeo and other
artists it has put music out
with in new ways.

‘The deal with Chromeo
marked another shift in
Green Label's approach.
Originally focused solely on
working with emerging
artists, Green Label 1s now
looking to work with more
established acts as well,
Tammes says. The label will
still focus on emerging
artists, possibly through
collaborations with higher-
profile acts.

“The [Green Label]
platform was built first as a
branding exercise. putiing it
in all the places people find
out about and experience
music,” Tammes says.
“That's goal No. 1. Asit’s
evolved we're lookingat
other ways to connect the
brand back and through
Green Label Sound.”

HURLEY

Weezer was In between
laheis when itagreed to
work with surf wear
company Hurley on a back-
to-schoo clothing line for
fall 2010. Undecided on
whether to re-up with
Geffen, but ready to start
work on a new album, the

band was offered use of
Hurley's in-house recording
studio. Though Weezer
ended up recording most of
the album elsewhere after
signing with Epitaph. the
partnership with Hurley
developed into a
multifaceted relationslip
that offset the band's
marketing and promotion
costs for the new album
Epitaph provided traditional
music distribution for the
release, coincidentally titled
“Hurley,” a reference to the
character on ABC's “Lost

Hutley provided the
marketing that a record
company traditionally would
have handled. Since the
clothing line was timed for
release the same time the
album was due, Hurley
negotiated to have mall
regailer Pacsun sell the setat
Its roughly 800 stores—a
first. Hurley also signed up
Weezer to play the U.S. Open
surf competition it sponsors
each summer. The free show
drew 75,000 concert-goers
one week before the new
album dropped

“If your record company
isn't spending the kind of
money you need to putouta
record, you have to figure
out how to do that,” Weezer
manager Daniel Fields says
of the partnership

For Weezer, the
collaboration translated to
sales success, despire
creating some confusion at
first. (There was speculation

- that Hurley paid the band to

name the album I furley.”)
The album peaked higher on
the Billboard charts than the
group's previous releases,
while spending one-tenth of
what had previously been
spent to market the band's
‘music, Frelds says.

Hurley regularly
collaborates with acts to.
market itself, having done
clothing lines with
Paramour, Motérhead and
My Chemical Romance in
the past, but never was it
timed to an album release or
asinvolved as its
partnership with Weezer..
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The Black Keys’ “Girl Is on My Mind” for Zales

Jim O'Rourke's "Prelude to 110 or 220/Women of the
World" for Walmart

Tune-Yards "Fiya" for BlackBerry

Far*East Mavement's "She Owns the Night” for Reese’s
Nick Drake’s “From the Morning* for ATS&T
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INITS SECOND
SEASON, ‘GLEE’
SUPERSERVED
ITS YOUNG DEMO
WITH COVERS OF
BRAND-NEW HITS

BY ANN DONAHUE

THE YEARIN
MUSIC 2010

The Fierce Ur

gency

TV

o measure the
impact of “Glee” on
pop music in 2010,
just remember this:
The misfits of MeKinley ! ligh
now havea place in the history
books above the Fal Four.

In October, recordings by
the show’s cast overtook the
Beatles in terms of the
number of songs placed on
the Billboard Hot 100. As of
December. “Glee” now has
102 songs on the chart—and
with at least 2 season-and.a.
half to go that has already
been guaranteed by Fox. it's
a safe bet that the cast
recordings will give Elvis
Presley a run for the top spot
1 the record books with 108
singles The show hus
becomme a single-seiling
machine the likes of which
Ed Sullivan could only
dream about

And much like “The Ed
Sullivan Show,” “Glee” has
become the go-to platform
for contcrnporary siiperstar
acts with new songs to hawk.
This wasn’t necessarily the
case when the show debuted
in May 2009. The best-
selling digital single for the
program's first season was a
version of Journey’s “Donit
Stop Believin' * that tallied |

DECEMBER 18, 2010

Of Now

L s goallthe,
way touigh
Clea” cast

million total sales, accotding
to Nielsen SoundScan Now,
halfway through year two.
the season's top seller is a
rendition of Katy Perry's
“Teenage Dream,” with
286.000 copres sold to date—
and 1t bested "Believin' " in
first-week sales by 214,000
to 177,000,

The contrast in styles
berween the two songs—one
a decades-old standard with
recurring pop culture
resonance, the other a track
that hit No. 1 on the Hot 100
in August—exemplifies the
show’s push toward offering
more current pop hits fagter
10 its track-happy core 18-49
viewing demographic.

“In many ways,"Glee’ was
built on classic hits,” the
show’s music supervisor P
Bloom says. “We needed
cultural staples to gral a broad
audience—and it worked "

The trend toward top 40
fare certainly helps the show
in terms of elevance—tween
viewers who are baffled by a
reference to “A Chorus Line”
feel like one of the cool kids
when they can sing along to
Bruno Mars “Just the Way
You Are,” According to Fox,
“Glee" is the No. 1 show in the
18-49 demographic among

women, and the show’s push
toward pop is 2 targeted move
to keep these viewers happy.
“Now that 'Glee' is
“Glee.' ” Bloom says, “we
have the latitude to explore
newer songs on their way to
becoming hits and the
ability to add to the
hitmaking machinery.”
Other of-the-moment
songs featured on “Glee”
since its second-season
debut in September include
‘Travie McCoy's “Billionaire”
and Cee Lo Green's cleaned-
up “Forget You.” “This
season we've really been put
to task,” Bloom says. “We're
using songs on the show the
same time they’re charting
as new hits. That leavesa
small window for [show
creator] Ryan [Murphy] and
his creative team to choose
the music and the
production team to clear,
record, rehearse, shoot, post
and prep for retail. it's been
as quick as a few weeks.”
The development
schedule for “Glee,”
according to co-creator Brad
Falchuk, generally operates
several weeks ahead of when
the show airs. For instance,
the week that the second
season debuted, the cast was
shoating the fifth episode of
the season—a tribute to
“The Rocky Horror Picture
Show” that eventually aired
Oct. 26—while Falchuk was
writing the seventh episode
of the season that aired Nov.
16 and featured Gwyneth
Paltrow as a Gee Lo-crooning
substitute teacler.

To get the ball rolling as
early as possible, Bloom says
artists, Iabels and publishers
are giving the show advance
listens of upcoming releases
as soon as theyre comfortable
sharing them. While this does
help in the creative process.
there’s a downside. “These
songs are often harder to clear
because songwriter splits
haven't been finahzed of we
precede a record company’s
ability to launch a campaign,”
Bloom says

Adam Anders produces
the songs for “Glee” and says
he's even started working on
songs before they've
technically been cleared in
order to keep up with the
pace. “I beg and plead-for
titles, even as you're waiting
for seripts to come out,” he
says. “I talk to P) and say,
*What are the chances here?’
It's like we're playing the
oddson the songs.

And il takes Anders to

s making people feel good.,”
hesays. “That's what popular
music s there for. When you
combine a great song with a
great moment in the show,
they take ownershipof itand
they want it.”

The addition of Darren
Criss—whosang the show's
cover of “Teenage Dream’—
asa cast regular and
recurring guest stars like
Charice also illustrate the
show’s push toward pop.
“[Charice] came in, and 1t was
a lovely meeting, and at the
end her manager just had her
sing a couple of bars of ‘Gold.
Digger and it was like, ‘Oh,
hold ora second,’ ” Falchuk
says. "Oh, yeah, she’s worth
writing for.” {In the season
opener, besides doing Lady
Gagaand Beyoncé's
“Telephone,” Chanice sang a
blow-the-roof-off rendition of
the latter's “Listen,” and
Falchuk says the intercut
reactions of the "Glee” cast to

complete prod inorder
to move on to other aspects of
the show—-ike choreography
for dance sequences. “There
are so many moving parts to
the show. Youl] think you
have four or five days, and
then they can’t geta location
and they need it tomorrow.”
Anders says. “Obviously I'd
prefer to have a week like we
normally do for the songs,
but we've learned to adjust on
the fly and make it work.
Anders does believe that
the quick turnaround is
worth it, since pop songs hit
the sweet spot with the
audience, “The heart of ‘Glee’

_

TOP 5 ARTIST CAMEOS [N FILM/TV

Sean "Diddy” Combs gets laughs as a psycho labe!

chief in “Get Him to the Greek.”

N

on CBS' “CSL"

Justin Bieber appears as a pint-sized bomb-maker

Daft Punk members make brief appearance as

nightclub DJs in *Tron: Legacy.”

'S

onFox's "Glee.”

»

“One Tree Hill."

. Britney Spears appears in student dream sequences

Kid Cudi plays himseif and goes emo on the CW's

her p reall
real. “It was a shack,” he says
“She’s 4 foot 2 and she can

sing like that? Ridiculous.”}

While the digital single
sales are indicative of the
show’s popularily with the
pop consumer the track
record of the compendium
soundtracks proves thata
diversity of genres is what
drives album sales. The
Dest-selling * Glee”
soundtrack to date is “Glee:
The Music, Volume 1,” with
1 million in sales, according
to Nielsen SoundScan, and
contains tracks like Jazmine
Sullivan’s "Bust Your
‘Windows,” Neil Diamond's
“Sweet Caroline” and
“Defying Gravity” from the
musical “Wicked.”

Falchuk says he expects
the show to keep on
churning out several
soundtracks per year—and
he expects the fans to keep
buying them. “There’s 2
reason why we put those
songs together.” he says.
“The songs are there to take
you on a journey, and we'd
like to keep doing that.” -
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Fit For
Royalty

THE CEOs OF THE
MAJOR MUSIC
PUBLISHERS SIZE
UPBMG, THE
DIGITAL MARKET
AND LEGISLATIVE
PRIORITIES

How has the competitive
landscape in music
publishing changed in the
last two years? BMG has
been particularly
acquisitive.

David Renzer: Chrysalis
being bought by BMG is
really not [part of a new
trend}; it's the continuing
consolidation of the
independent sector but with a
new player.

i wauld keep my eye on
the EMI situation because
that could be a game-
changer. We continue to be
in the acquisition business.
We bought two Christian
catalogs [Emack Music and

Maranatha] and a
production library im France
[Kapagama] and another one
in Europe [Kosinus].

David Johnson: Obviously.
BMG lias been a very active

BY ED CHRISTMAN

b

MARTIN BANDIER
Chairman/CEO, Sony/ATV
Music Publishing

acquirer. But there were other
companies busily acquiring
things when I joined
Warner/Chappell which
seem less active now. One
thing that hasn't changed is
the intensity of competition
for talented writers and
valuable catalogs.

Martin Bandier: Everyone
would like to be in the music
publishing business; they
think {tis immune to the
downturn in recorded music
KKR und BMG are out there
acquiring everything
\maginable. They are making
the acquasition front very
competitive. What is
becoming mote significant is
that record companies are

ROGER FAXDN
CEQ, EMI Group; Chairman/
CEO, EMI Music Publishing

trying to grab publishing
when they sign artists, so that
makes it more difficalt for us
Everyone is out there trying to
s1gn the next Lady Gaga or
‘Taylor Swift. Soit's pretty
competitive for the acquisition
of talent and copynghts
Roger Faxon: Three
businesses have stepped up
the competition—Bug
Music, Imagem and BMG—
and each has made
tremendous strides in
becoming significant
players in the market. As
those three compames and
others continue to grow, we
will see additional
consolidation

DAVID JOHNSON
Chairman/CEO,
Warner/Chappell Music

How would you assess the
development of the digital
music market and its
impact on publishing?
Renzer: There has been
some growth for subscription
services, but the big elephant
in the room: is: Will Google
launch a music service? Does
Tunes do sonte form of a
subscriber service? Does
Spotify enter North Amenca?®
If these Ihings happen, that is
a potential game-changer for
subscription

This all begs the big
question in a lot of
publishers’ minds and that's
whether the compensation
models are working. The
percent flowing through to

DAVIDRENZER
Chairman/CEO, Universal
Music Publishing Group

SAVE THE DATE

EDEN ROC RENAISSANCE MIAMIBEACH

Featuring interactive panel sessions on hot industry topics, networking
opportunities and THE BILLBOARD LATIN MUSIC AWARDS.

StateFarm

PRESENTS
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CONFERENCE &< WARDS

REGISTER EARLY & SAVE!

Call 212.493.4263

BillboardLatinConference.com
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publishers via the
[performing rights
organizations| for strearning
services such as Pandora
doesn't seem to reflect the
value we bring. This causes
concern because of the high
expectations for the growth
of streaming,

Jobnson: We are certainly
beyund the first inning, but 1t
s laking longer than

everyone would have hoped.
Bandler: Other than a few
areas, ke apps, online lyric
uses and Karaoke, we can’t
alter the digital world. For us,
itis not about how proactive
we are with digital. i's more
about where the record
companies and the digital
services are in the space. We
are a tag-along license that 1s
required for when the record
companies license their
music to services.

Faxon: Even though we are
10years in, we are still at a
very early stage. The

economic structure is stitl
unproven except in the digital
download world, where Apple
has established a model that
works. We are still in the early
stages of streaming and

subscriptions, and while
other kinds of digital models
like the cloud and locker
storage have a tremendous
amount of potential, that still
has to be realized.

We havea lot of peaple
participating in the
consumption of music. What
hasn't fellowed is the
economic reward, and that is
critically important to sustain
the ndustry.

What events outside the
United States have had a
slgnificant impact on
your business?

Renzer: We have been
successful in licensing all the
major digital services across
Europe. But you have two
challenges for Europe. While
we have the Pan-European

licensing in place, CISAC
claims there are something
like 200 societies in 118
countries, that they all have
their own song databases and
that you sometimes don't
have correlation between the
atabases. The societies
invoice 100% of the revenue,
but without accurate
databases, there are massive
problems and confusion,
which is causing delays in
revenue flow from Eurape
Johnson: On the positive
side, Latin America and Asia
are growing from a simall
base. [ was in Beifing a week
ago and [ heard at the [World
Intellectual Property
Organization] conference that
60 million people in China
are taking piano and violin
lessons. [ went to a classical

TOP 5 PUBLISHING
ACQUISITIONS OF 2010

BMG agrees to acquire Chrysalis.
BMG acduires Cherry Lane Music Publishing,
BMG acquires Stage Three.

BMG acquires Evergreen Copyrights.
Chrysalis acquires First State Media.

EEEE

quintet concert at night and
haif the audience was 15 or
under. f | went to the same
concert in New York City, |
would have been one of the
younger people there. When
that type of population
intersects with mobile
technology, you will feel a
huge appetite for music. The
commercialization of it may
take longer, but | am quite
optimistic about that future.
Bandier: Some areas may be
selling more physical than
digital, but it's only « matter
of time before digital catches
up. The French have come up
with a plan that 1s anti-piracy
and motivahonal, which has
& far-reaching effect, which
we will all have to look at The
government is subsidizing
digatal purchases. paying half
the price of music gift card
purchases. And look at
Scandinavia, where you
have some positive
movement as a result of
Spotify and the Pirate Bay
litigation So we are seeing
growth in that market.
Faxon: Ihere continues to
be a great deal of interest in
the European Union around

THE YEARIN
MUSIC 2010

licensing in the digital world
and that directly affects the
publishing industries. We
participate through CELAS,
our joint venture with
GEMA in Germany and PRS
for Musicin the U.K itisa
very successful
collaboration which has
sped up the licensing
pracess, improved cash-flow
revenue and it gives us
additional penetration into
the market. On all counts,
1's been a big win.

Aside from anti-piracy
legisiation, what other
music publishing issues
would you like to see
introduced into legislation?
Renzer: Going forward there
is a question: Wil there
perhaps be some legislation
that might try to simplify
the mechanical licensing in
the U.S. market, taybe with
a blanket mechanical
license? Thereisa
possibility of that legislation
being reintroduced. but it's
not ymminent.

Johnson: The most
important thing is getting
the nght new service models

that work for the consumer
and the industry, and [ don't
think that is dependent on
legislation While it 1s nota
publishing issue, gethng a
performance right ina
sound recording is a
historical anomaly that
should be corrected
Bandier: Some here at Sony/
ATV think it would be mice 1f
the industry could have a
designated agent for
purposes of licensing and
make it easier for people to
enter the business, but ! don’t
necessarily agree with that
‘What would be more
significant is having the
French legislation here.
Faxon: One of the great
disappomtments in the last
several years s that we still
have a long way to go ta bring
piracy under control
Certainly there 1s the “three
strikes” in France and the

U K., but there is still much
to do. It will be extremely
helpful to have that enacted.
The {Internet service
providers] and the tefcos need
to step up and be counted
against piracy, as opposed to
being therr defenders

ELCOME TO TH
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AND AFTER PARTY
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New Lines
Of Attack

DESPITE MIXED
LEGAL RULINGS,
MUSIC BIZ
ENLISTS NEW
ALLIES IN ANTI-
PIRACY FIGHT

BY BEN SHEFFNER

£2010 demonstrated one
thing in the fight agamst
Internet piracy. it was
this: The war will not be
won with civil litigation alone.
The music business did
ring up some impressive
legal victories this year,
including a summary
judgment ruling against
LimeWire—once the self-
proclatmed “world's most
popular peei-to-peer [ile-
sharing program”—and a
third large verdict against
P2P poster child Jammie
Thomas-Rasset. whom a

jury ordered to pay $1.5
million for downloading
and sharing 24 songs
using Kazaa.

Bul it suffered some
setbacks in court as well. A
federal court took the
unprecedented step of
decluring unconstitutional
the $675,000 jury verdict
against another individual
P2P user, jocl Tenenbaum
A judge abruptly shot down
the ¢lass action lawsuit
brought by music
publishers against YouTube
And even the pummeling of

LimeWire lost some of its

oomph as 2 pirate version of

the site popped up soon
after the judge issued an
Injunction against the

onginal. {All three cases are

still being litigated, and
these setbacks could yet be
cenverted into wins.)

But fortunately for the
anti-piracy cause, the
mdustry made sirides in
seculing greater support
from other parties—
namely. Internet service
providers and the federal
government—in its battle
to protect copyrights

15Ps INCH TOWARD
‘GRADUATED RESPONSE’
When the labels
announced in late 2008
that they were winding
down then hitigation
campaign against
individual P2P users, they
said they would shift their
focus to working with 1SPs
lo combat illegal file
sharing. While 1t's taken
longer than expected to
reach a final agreement.
industry sources say

significant progress has
been made toward an
announcement by the
major labels and ISPs of a
voluntary “graduated
response” program.
Earlier this year, France
became the world's first

1major music market to
begin enforcing a “three
strikes” anti-piracy law to
counter illegal sharing of
copyrighted music and
movies. But in the United
States, the recording
industry has been
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attempting to enlist the
support of ISPs without
involving Congress.

Under the voluntary
graduated-response
program envisioned by the
RIAA—portions of which
have already been
implemented by certain
1SPs—subscribers who use
P2P software to infringe
copyrights would encounter
increasingly harsh
measures each time they're
detected downloading and
sharing music without
permission. First would
come warnings. They would
be followed by “educational”
measures under which
users would be forced to
read anti-piracy messages
and perhaps acknowledge
their wrongdoing. Finally,
those who persist in sharing

copynighted music and video *

files could have their
Internet access teiminated
RIAA chairman/CEQ
Mitch Bainwal praises the
progress the labels have made
with 1$Ps so far and predicts
additional cooperation
betvreen the oftentimes

antagonistic entities
“Since the fall of 2008,
we've sent more than 3
million notices to those we've
caught engaging in music
theft, with 1SPs actively
processing and notifying
their customers about these
notices,” Bainwol says.
“That's pretty significant.”
But Bainwol
acknowledges that there
still aren't any final
agreements in place with
the [SPs. “We're working
to finalize an agreement to
improve the notice and
education process while
1SPs—I
are doing more than ever
before. [t's a manifestation
of an increasingly
cooperative spirit and a
shared goal of greater
accountability for users,
-greater understanding of
the issues at stake and less
unlawful activity on the
[nternet The finish line is
in sight.

ike universities—

FEDS TAKE A MORE
ACTIVE APPROACH
Meanwhile. another

encouraging development
for the recording industry
this year has been the
federal government’s
embrace of a more
proactive role in fighting
Web-based piracy. The
unambiguous message
was delivered straight
from the top.

“We're going to
aggressively protect our
intellectual property,”
Presiden! Barack Obama
said in March. “Our single
greatest asset is the
mnovation and the

ingenuity and creativity of
the American people. It is
essential to our prosperity
and it will only become
more so in this century.”
Victoria Espinel, the first
White House intellectual
property enforcement
coordinator—better-known
as the 1P czar”—took office
in late 2009 (an office
created by the 2008 PRO-IP
Act, passes after heavy
labbying by the RIAA and its
albies) and quickly made
clear that she’s no fiiend of
the pirates. Espinel quickly

TOP 5 MOMENTS IN

TERRA FIRMA-CITIGROUP TRIAL

1. U.S. District Court judge Jed Rakoff limits the types
of damages Terra Firma can seek from Citigroup

»

Terra Firma fails to produce a paper trail tying

fraudulent information to Citigroup executive

David Wormsley.

w

Rakoff berates Terra Firma lawyers for misidentifying

asenior executive as “Terra Firma chairman.”
4 Rakoff removes juror for allegedly lying about whether
she talked about the trial with fellow jurors.

Rakaff jokingty wonders if Terra Firma referred to
EMI as “Project Dice.”

THE YEARIN
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convened an anti-piracy
summt at which Vice
President Joe Biden
declared piracy “flat,
unadulterated theft *

In June, Espnel issued a
61-page “Joint Strategic
Plan” setting out the federal
pgovernment’s priotities.
And throughout the year,
U.S. Trade Representative
Ron Kirk pressed forward,
in the face of strong
opposition {and
misinformation) from
entertaimment mdusiry
critics, with negotiations
over the Anti Counterfeiting
Trade Agreement, which
would raise enforcement
standards among 1ts
signatories from the
developed world.

The feds also took
dramatic action over the
Thanksgiving holiday by
scizing the domain names of
82 sites allegedly offering
counterfeit goods or
ifrmging material,
including music The move
Dy the U S, Immgration and

MUSIC 2010

shutter the pirate sites for
good—several reportedly
reopened at slightly different
Web addresses within days—
but it keeps the bad guys on
the run, and the feds’ well-
publicized cyber-raids will
likely have a deterrent effect.

In praising ICE's recent
crackdown, the RIAA’s
Bainwol notes that “no anti-
piracy initiative is a silver
bullet.” Surely the events of
2010, which have
demonstrated the need for
muitiple lines of attack in
addition to civil litigation,
have proved him correct

But there isn’t any sign that
labels or music publishers—
or their counterparts in the
film, TV, software or
videogame industries—are
giving up the fight.

Ben Sheffner is an attorney for
NBC Universal Television
Group, which is 209 owned by
Vivendi, the parent of
Universal Music Group. He is
the author of the Copyrights &
Campaigns blog

Customs
service will not necessarlly
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INDIES

The Year
Indie Broke

How your
garden grows:
Arcade Fire's

York's MSG.

CONGRATULATIONS ON THE SUCCESS OF THE CIRCLE TOUR!
LOOKING 1 ORWARD TO 2 GREAT SHOWS AT TII1E RDS DUBLIN,
29" & 30™ JUNE 2011
PETER & ALL AT AIKEN PROMOTIONS, RELAND

HEADLINING MSG,
TOPPING THE
BILLBOARD 200—
IN 2010,

INDIES WERE

—An Essential EUEEYVENERE

Step in the “Race to the Top”
for Student Achievement

Every child deserves a qualty education fhat includes
music and the arts in the core curriculum. Music education
s essential to school improvement and reform.

o help keep music education strong,
£0 10 supportmusic.com

AT NAMM

5790 Armada Drive + Carisbad, CA 92008 » 800.767.6266 » www.namm.org

BY CORTNEY HARDING.

sually it takes a vast
organization to get
aband from the
clubs all the way to
Madison Square Garden. But
when Arcade Fire headlined
two nights at the 1conic New
York arena in August, its
labe! team could've fit
comfortably mside a single
skybox
The Garden shows were
only the beginning of a
triumphant 2010 for the
band. The following week.
115 third album, “The
Suburbs,” released on North
Catolina-based Merge, hit
No. 1 on the Billbeard 200—
the third indie release to do
5o this year after Vampire
Weekend's sophomore
album “Contra” {XL) and the
various-artists compilation
“Hope for Haiti Now” (MTV

44 | BILLBOARD | DECEMBER 18, 2010

Networks). And in early
December, “The Suburbs”
was nominated for a
Grammy Award for album of
the year, along with major-
lubel relcases from Emumem,
Lady Gaga, Katy Perry and
Lady Antebellum.

Why have the indies had
such a banmer year? And wll
the trend continue, or is it
imerely an aberration?

THE MAJOR FALL,
THE MINORLIFT
Daunty Buch lias been i the
music industry so long that
he remembers penerating
fake store reports in the days
before Nielsen SoundScan.
But when he found himself
out of work after 29 years in
the major-label system, he
didn't take another gigata
major. Instead. he joined the

YEAR-END DOUBLE ISSUE




promotion department at
RED, Sony’s independent
distribution arm. Several
RED-distributed acts,
mcluding Mumford & Sons

1d Phoenix, topped
Billboard's Alternative Songs
chart this year

“Indies can get exposure
and compete at certain radio
forraats now.” Buch says.

Radio guys are concerned
with adding records they
think will have a cultural
tmpact, and they don’t want
to be seen as being behind
the times.”

Michael Tierney, oulgoing
VP of broadcast operations at
alternative WFNX Boston,
says that it's not just about the
music. “Danny Buch is giving
these acts access 10 some
stations that they've never had
before.” he sags. “Would a
band like Mumford have
gotten some play before?

Sure. Would they have beent
No. 12 Not likely.

In addition te Buch's
firepower. Miumford &

Sons 2ls0 have (lie support
of their label president,
Daniet Glass. The former
major-label executive
founded Glassnote Records
in 2007. and two of his acts
have had huge success In
2016, with Phoenix
headlining MSG and
Mumford & Sons scoring a
Grammy nomination for
best new artist.

Michael Goldstone, who
{efi Sice Records and founded
Mon + Pop in 2008, says that
much of the indie success ¢an
be credited to “a more level
playing field,” bul he admits
that “the experiences people
bring are invaluable.

“You used to have indie
people and major people,”
Fontana president Ron
Spaulding says. “Now, you
just have music people.”

ROCK IS DEAD?
“The majors have given up on
Tock.” says artist manager

INDEPENDENT!
DISTRIBUTED
NO. 1s ON THE
BILL BOARD 200

“Efil4za9gin”
Ice Cube.

*The Predator”
Soundtrack,

“The Lion King™
Soundtrack. "Friday*
Soundtrack.
SHocahontas®

one Thugs-N-
Harmony, “E. 1999
Eternal”

Tha Dogg Pound.
*Dogg Feod™

Bone Thugs-N-
Harmony,

“The Art of War"
Eagles, “Long Road
Outof Eden”
Radiohead,

“In Ralnbows™

Pearl Jam,
“Backspacer”
Vampire Weekend,
“Contra®

Various artists,
“Hope for Haiti Now"
Arcade Fire,

“The Suburbs”

Cliff Burnstein of Q Prime. |
don't know why. but year by
year (liey let the indies get all
the good acts.”

Burnstein is being a little
hyperbolic—after ll, his
client Metallica remains one
of the biggest major-label
rock acts around. But it's true
that most of the buzzed-about
rock bands seem to have
cone fror the indie world
this year, including Spoon,
the Hold Steady and Broken
Socral Scene.

“We’re competing with
Celumbia and Interscope
for some acts, and we can
hold our own,” Reggars USA
president Matt Harmon
says "Some radio s still
closed off to us, but we can
still offer alot.”

In fact, despite the progress

TOP 5 SIGNS OF INDIE
NOSTALGIA IN 2010

Pavement plays reunion shows.
Harper Perennial publishes Sara Marcus’ “Girls to the

Front"; Kathleen Hanna opens for the Raincoats.

shows in Las Vegas.

-

the Billboard 200.

of “Bakesale” reissue.
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Matador Records celebrates 21st anniversary with

New albums by Superchunk and the Melvins debut on

Sebadoh announces plans to tour next year in support

indies have made at radio—
Tierney says he estimates at
least half of WFNX's top 20
songs of the year will be indie
tracks—maiors continue to
dominate the airwaves. “The
majors still have more people
and more leverage,” says
Jordan Kurfand. who
manages once-indie, now-
major rock act Death Cab for
Cutie. “It’s still hard to see a
band selling beyond a million
onan indie ”

TAKING THE LONG VIEW
Mumford & Sons aside. most
of the indie success stories of’
the year are, at heart, artist
development tales. Vampire
Weekend topped the albums
churt with its second release,
while Arcade Fire has been
around since 2003. Country
artist Jason Aldean «ebuted at
No. 2 on the Biliboard 200
with his fourth effort, "My
Kinda Party,” with first-weck
sales of 193.000. according to
SoundScan.

In an e1a when majors terid
to take 2 “go big or go home”
stance, the indie focus on
building careers has tuined
out to be an asset.

“Itcan cost half a million
dollars to work a single to
radio.” says Rick Shedd.
senior VP of operations for
Aldean's label, Broken Bow.
80 we have to be very sure,
when we start working an
artist, that we belicve in
them and are willing to
work them over the long
term. We don’t have the
luxury of throwing a bunch
of things at the wall and
seeing what sticks.”

Beggars’ Harmon says that
it's not uncommon for his
label to work albums for 14-
16 months. “The National
just finished their fourth tour
oni their most recent album
{High Vielet,” which
debuted at Ne. 3 and has
since sold 176,000 copies),”
he says. “We're still running
TV ads and talking aboutfiow
1o work it next year.”

And ir's not just the artists
who have developed. Many
once-scrappy indies have
emerged as the elder
statesmen of the industry.
Sub Popis 22 years old;
Matador and Merge are both
21; and Kill Rock Stars will
celebrate its 20th anniversary
next summer.

“The labels have matured,”
Alternative Distribution
Alliance president David
Orleans says.
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LATIN

'The New
Romantics

IN 2010, LATIN MUSIC GOT IN TOUCH WITH ITS FEMININE SIDE

atin music danced in 2010.
It was a year of upbeat songs
in which urban, tropical and
pop music came together as,
never before, whether in
collaboration by stars from
historically segimented Latin
genres or mixes from young artists
built on bachata and other
traditionally tropical rhythms.
Enrique Iglesias and Juan Luis
Guerra had the No. [ song on
Billboard's year-end Hot Latin
Songs chart with the breezy,
bachata-tinged “Cuando Me
Enamoro,” while Shakira stepped
further onto the duncefloor on
tracks with Calle 13 and Dominican
rapper El Cata. Daddy Yankee
sought world domination with a
global club sound that freely mixes
vocoder with Caribbean beats. while
Wisin & Yande] continued to chart
the more seductive side of
reggaetén. “Nifia Bonita” by

BY JUDY CANTOR-NAVAS

Venezuelans Chino y Nacho, who
describe their sound as music of the
Caribbean meets rliythm of the city,
and Prince Royee’s bachata version
of “Stand by Me” were instant hits.
By December, these kinds of
fusions had heated up Latin radie
so much that four of the top five
Hot Latin Songs were dance tracks
with some mix of urban, tropical
and pop, edging out the dominant
regional Mexican music. With a
collage of elements that mirrors
the year's general dance pop music
irend while incorporating
distinctly Latin sounds and
Spamish Iyrics, it's music that’s
courtting the manstrear while still
resonating with young Latinos.
“All Hispanic kids no matter
what their background are buying
into it,” says producer Sergio
George, whose Top Stop Music
propelled Bronx-based newcomer
Royce from an underground,

baseball cap-wearing bachata artist
toa well-dressed performer at the
Latin Grammy Awards. His track
“Stand by Me" was one 6f 2010’s

freshest Latin songs, landing at No.

16 on the year-end Hot Latin Songs
chart, and his current single,
“Corazon Sin Cara,” reached No. 4
on the Dec. 11 weekly list
“Whethe they're Mexican
Americans, Puerto Ricans,
Dominicans, they don’t care any
inore where the music’s from,”
George says. “They're all
listening to American music.
first of all. These are fourth-
generation flispanic kids,
they’re American kids, Most of
them were born and raised here.
So they want to be hip but they
still want to retain their culture,
with the [Spanish] language.
And as long as iU's something

Bachata knight:

PRINCE ROYCE

Duning the last decade Latin
pop stars became more
international, while reggaetérieros
created a market for urban Latin
music. This year saw the
solidification of an emerging
trend n which they found
commeon ground on a foundatfon
of tropical music. Walter Kolm,
president of Universal Music
Latino and its successful urban
labe! Machete, says it's natural
that urban rhythm artists, who by
the end of the decade had hita
wall commercially and creatively
with reggactér’s dembow rhythm,
started sweetening their sound
with more diverse tropical beats.

“They are young artists from the
Caribbean that were raised on
tropical music and it is a very matural
thing for them to incorporate these
elements,” Kolm says. “The majority
of reggaeton artists are tropical at
heart. As the genre has grown,
artists have become bolder and more
adventurous in how deeply they
venture into these fusions, and in

While the biggest urban stars, like
Daddy Yankee and Don Omar, have
emerged from the reggaetén box
combining tropical rhythms witha
sci-fi style that owes a debt to hip
hop. a new breed of urban romantics
in fashion-conscious clothes have
revealed the soft side of macho in
dance ballads, crying over their
girlfriends in telenovela-like videos.

Flex, with his Panamanian
“romantic style,” and Tito “F1
Bambino” are models for this kind of
strectwise Latin idol. And of course
it's the heartthrobs 1 Aventura—
whose “The Last” is the No. 1-selling
release on the year-cnd Top Latin
Albums chart for the second
consecutive year—who have turned
bachala from a Dominican barrio
sound into the music of Pan-Latino
youth. In collaborating with urban
acts on dance-friendly, tropical-
flavored tracks, Latin pop stars are
playing to Latino youth while
keeping step with a wider audience.

“There are a lot of stiperstars in
Latin music that are pushing the

that's cool, hip and
they're seeing il as therrs.”

doing so have expanded their appeal
ontoa more mainstream consumer.”

d and making great
music.” Kolm says .

Differen

Beat

LOSS OF RETAIL SPACE FORCES LATIN LABELS
TO EMBRACE NEW TACTICS BY LEILA COBO

atin (abels face an
L nceasingyvesing

problem: how to get
new albums in front of fans

U.S sales of Latin music

albums in 2010 plunged
27% through the week
ended Nov. 28 compured
with the corresponding
period last year, according to
Nielsen SoundScan, fueled
by crackdowns on illegal
immigration and, more
crucially, a loss of retail
space that has
disproportionately hurt
Latin music releases.
Exernplifying the trend was
the August dlosing of the last

stores that were part of
Ritmo Latino, once the
largest Latin music chain in
the United States

With no easy fix in sight,
Latin labels are devoting
more cfforts to set up
albums at traditional retail,
while aggressively searching
for new alternatives to get
their music out.

“The love of music has not
diminished, but the ability to
buy ithas,” says Jeff Young,
CEO of Veneuan Marketing
Group in Miami Beach.

Many executives say the
industry's woes began in
earnest last year when

DECEMBER 18, 2010

Walmart, the biggest Latin
music retailer in the United
States, rolled out its “clean
aisle” initiative, eliminating
promotion of all products in
its store aisles and removing
akey opportuntty to capture
impulse buys. While Walmart
began restoring some aiste
promotions this summer, it
also eliminated roughly 30%
of music retail space.

“The paradox is that Latins
are the fastest-growing
minority in the U.S., but our
drop in sales is bigger than
that of the mainstream.”
Universal Music Latin
America/[berian Peninsula

chairman Jesus Lopez says.
adding that expanding
points of sale for Latin
product is “one of the
campany's greatest priorities
for the coming year.”

Universal has
experimented with bundling
a physical album with the
purchase of a concert ticket,
as it did with Marco Antonie
Solis in Argentina and Pedro
Fernandez in the United
States. Disa and Fotiavisa
partnered with phone card
distributor KD to place the
fabels’ hit product in 1,000
additional store fronts,
mostly Latino mom-and-pop
stores thatdidn't carry
music. And Sony Music
launched a “music ticket”
for live shows that gives fans
acard to download
additional content, the cost
of which is priced into a
concert ticket

Meanwhile, labels are
working harder to promote
albuns at traditional retail.
Universal Music Latino/
Machele president Walter

Kolm cites the example of
Chinoy Nacho, who Machete
originally signed toa singles” .
deal for the track *Nifia
Bonita.” When the song
sparked interest at radio and
as a digital sungle, Universal
upped them to an album
deal and raised their profile
through a sponsorship with
AT&T. “Mi Nifia Bonita”
debuted at No. 8 on
Billhboard's Top Latin Albums
chart in April, moving 3.000
units in 1ts first week,
according to SoundScan.
‘Walmartalso supported an-
other upstart, Prince Royce, re-
leased on Top Stop. a label that
had already proved its mettle
with the success of salsa star

Luis Enrique the year before.
This time. instead of starting
small in Puerto Rico, as it had
done with Enrique. the label
went for broke staieside with
Walmart, because Royce was a
home-grown artist with 2 bilin-
gual radio hit, a cover of “Stand
by Me.” Royce debuted at No.
16 on Top Latin Albums in
March with 1,000 copies sold.
with sales peaking Thanks-
giving weekat 5.000 units, ac-
cording to SoundScan.

“You have to have a story,”
says Venetian's Young, whose
company helped market the
afbum. “It wasn't about ship-
ping huge numbers, but about
shipping small numbers and
reordering " 1

E————————==s
TOP 5 LIVE PERFORMANCES OF 2010

Shakira at the FIFA World Cup opening ceremony
Enrique Iglesias at the Latin Grammys
Pitbull, Paufina Rubio and others at the opening of

the Billboard Latin Music Awards

w s

Marco Antonia Solls at Buenos Aires’ Luna Park
Paquita la del Barrio on “Estudio Billboard”
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Odds of hoving 3 multi-platinum albums

1/1,650000

Qdds of having o child diognased with outism

Toni Braxton encourages you to learn the signs of autism at
autismspeaks,org
Early diagnosis can make a lifetime of difference.

AUTISM SPEAKS
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More than
haltway there:
THE BLACK

EYED PEAS

Divide

U.S. ACTS SEE
SHARP
DIVERGENCE
BETWEEN
SINGLES AND
ALBUMS CHART
PRESENCE IN
EUROPE

BY PAUL SEXTON

48 | BILLBOARD

ONDON—The good
news for American
record labels is that
this yea's stateside
pop boom has carried across
the Atlantic, helping U.S.
acts dominate the European
singles charts
But U.S. repertoire fared
worse on the album charts,
for reasons that extended
beyond the singles-oriented
appeal of some top artists
And in turn, executives are
urging acts lo ramp up
touring to narrow the gap.
While official year-end
sales charts aren’t yet
available, the divergence was
clearly evident in chart data
that Billboard aggregated
from weekly sales listings in
the United Kingdom,
Germany, France and ltaly

DECEMBER 18, 2010

during the 52-week period
ended Nov. 18.

In the United Kingdom,
Europe's largest market, the
top three singles of the period
were Lady Gaga's “Bad
Romance,” the Black Eyed
Peas’ “Meet Me Halfway” and
“Love the Way You Lie” by
Eminem featuring Rihanna,
all on Interscope/Uniiversal.
International artists, almost all
of them American, accounted
for 80% of the top 20,
including nine of the top 10.

But while Gaga's “The
Fame” was the top album of
the period, the top 10 also
featured five U.K. acts (Paolo
Nutini, Florence & (he
Machine, Mumford & Sons,
Plan Band JLS), with domestic
repertoire accounting for 55%
of the top 20.

YEAR-END DOUBLE !




THE YEAR IN
Music2o010 QgWNyL

The New
Romantics

IN2010, LATIN MUSIC GOT IN TOUCH WITH ITS FEMININE SIDE

LH\ o

BY JUDY CANTOR-NAVAS

Different
Beat

LOSS OF RETAIL SPACE FORCES LATIN LABELS
TO EMBRACE NEW TACTICS B LEILA COBO




“The traditional
correlation between singles
and albums sales seems to
have broken down
completely,” says Kim
Bayley, director general of
the United Kingdom’s
Entertainment Retailers
Assn. “Some peaple point to
thedominance of an
American digital retailer
iTunes] in the singles

Like," at No. 2, but only 55%
of the top 20 albums, with
local rock act Unheilig
claiming No. 1 on both
surveys. in Europe’s second-
largest market, the inability
of U.S. acts tg convert
singles sales into album
success reflects the fact that
older buyers tend to dictate
the makeup of the album
chart, says Uwe Frank, Ulm,

market. with the

G y-based central

mainly domestic profile of
physical retailers in the
albums market as an
explanation. But it's more
wmplicated than that.
Certainly, U.S.-generated
pop seems to strike more of
achord with the younger
audience of singles buyers
than it does with the
typically older album buyer.”

To prepare the ground for
Florence & the Machine's
“Lungs,” which Universal
says has shipped 1.3 million
| copies, and Mumford &
Sons’ “Sigh No More
{800.000), 1sland Records’
UK. co-president Ted Cockle
says the label placed a high
priority on touring and press
coverage to make both acts
“asexy enough proposition”
for radio airplay.

“Because they're in market,
they're able to go and do the
small show for somebody.” he
says. “Whereas the Amernican
acts that are clearly spending
notime here, have to havea
shotat radio straight away.
That's their entry point into
the market.

According to the.
aggregated chart data. the
singles-albums divergence in
chart performance for U.S.
acts is also apparent in other
‘major Buropean markets

© In Germany, international
[predorminantly North
American} acts accounted

for 75% of the top 20 singles,
led by yet another Interscope
release, Keri Hilson's “I

STORIES OF 2010

law.

“

digital station 6 Music.

nusic purchaser for retail
chain Miillet, which has 400
branches across Germany.

® [n ltaly. international artists
account for 65% of the top 20
singles, but just Z5% of the
albums listing, with Michael
Jackson’s “This Is It
{Epic/Sony) at No. 2 behind
lialian singer/songwriter
Vasco Rossi's “Tracks 2
{Capitol/EMI). With physical
sales dominating album sales,
Sony Music ftaly president/
CEO Andrea Rosi notes that
“international acts who do well
in tems of downloads appeal
toa young audience which
simply does not buy CDs.” He
also notes that young
consumers arc more likely to
spend money on a concert
ticket than an album, noting
that while Kings of Leon’s Dec
3 showat Bologna's 10,000
capacity Futurshow Station
sold out, “their album hasn't
s0ld 10,000 units in the whole
of Italy.

® In France, international
artists provide 70% of the
top 20 singles. but just 40%
of the albums, although the
Black Eyed Peas’ “The
E.N.D.” does top the lafter
listing. French singer ena
Lee had the No. 1 single for
the year with *['Aimerais
Tellement” (Mercury/
Universal). Olivier Nusse,
managing director of
Universal France's Mercury
label, says U.S. labels can
boost alhum sales if they

e _ . — ]|
TOP 5 INTERNATIONAL

France begins implementing “three strikes” anti-piracy
UK. parllament passes Digital Economy Act, which
Includes copyright protection measures,

The BBC Trust rejects management proposal to ciose

Administrators sell assets of debt-ridden Aussie indie

Shack

dies at 48.

YEAR-ENO DOUBLE ISSUE

d Stomp

Warner Music Japan president/CEO Takashi Yoshida

work other angles beyend
top 40 radio, citing
Mercury’s prometion of
Justin Bieber to ontine
platforms and urhan radio.
Rieber has sold 200,000
albums in France. according
to Universal.

While American pop
artists like Katy Perry and
Ke$ha appeared repeatedly
on the singles chaits of all
four European markets, hit
tracks were no guarantee of
strong album sales. Neither
Perry's “Teenage Dream”
nor Ke$ha's “Animal” made
the top 20 aggregated chart
1n any of the four territories,
compared to the album
achievements of such
internationally unheralded
local acts as Ich + Ich in
Germany, I'tance’s Les
Pretres and Ligabue in [taly.

What can be done to
rectify the situation? Selling
more albums in Germany.
says Miiller's Erank. requires
U.S acts to “take more time
to perform en TV shows and
play more concerts in
smaller towns,

Similarly, Richard Park,
co-founder and director of
broadeastingat U.K.
commercial radio group
Global Radio, suggests U.S
superstars need to hit the
road to address the
increasing divide between
airplay-driven visiting artists
and more credible, hard-
touring dornestic acts.

“Live work has become
increasingly important,”
Park says. " We're not really
aware, are we, of Katy Perry
and Ke$ha's live work,
although we've seen them at
[Capital FM eveut]
Summertime Balls.”

An active “live” presence
in the market is key to

Thank you Jon,
Paul & Jesse

SENATORS

Senatorscoach.com

800.874.2054

selling albums,
for new acts, says Universal
France's Nusse, noting that
the Black Eyed Peas and Lady
Gaga spent “considerable”
time on live appearances and
promo work in France.

“We have to work on
building the act's identity,”
he says. “It took three to four
singles for the Black Eyed
Peas and six to seven for
Iady Gaga beforc they
started selling albums.

Additional reporting by
Apmeric Pichevin in Paris,
Paul Pomfret in London,
Wolfgang Spah in Berlin and
Mark Worden in Milan.
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SONGWRITERS

TO THE RESCUE!

Songwriters to the Rescue is a rousing story of adventure, danger,
and courage in a land where peril lurks around every bend, where
new threats emerge daily, and where it takes the creative intellect,
lyrical strength, and melodic genius of the songwriter to prevail.

CREATIVE Genyys

o f N g .
SON!E"O"‘ WAregs;

WHERE SONGS LIVE
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“A brilliant saga of
high adventure”

“A gripping tale of
awesome creative courage”

“An epic and
inspiring journey”
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ORIGINAL ARTWORK BY MARK STUTZMAN

Best known for his renditions of the young Elvis Presley stamp, Mark Stutzman’s illustrations have
been featured in numerous advertisements, periodicals, and other promotional and editorial material.
He has created artwork for Broadway musicals such as Young Frankenstein, covers for Steven King
novels, posters for magician David Blaine, and illustrations for Esquire, MAD Magazine, Entertainment
Weekly, and The New York Times, among others. Mark was awarded the 2007 Steven Dohanos
Award by the Society of Illustrators for his collectible poster included in Panic at the Disco’s box set.
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ABUSY YEARFORLADY GAGA AS SHE TAKES TOP ARTISTHONORS;
KESHA IS TOPNEW ACT, WHILELADY ANTEBELLUMIS TOP GROUP

HIS WAS THE YEAR EVERYONE WENT GAGA FOR LADY GAGA. 1[ THE SHAPE-STITFTING FOP STAR
takes home Billboard’s top artist of the year honors, just a year after she earned top new
artist applause. The last time an act made a move from “new” to “top” faster was in 2006,
when Chris Brown snared both titles concurrently. Before that, the last woman to gradu-
ate nearly as fast was Whitney Houston, who was our top new artist of 1985 and then became the
top artist the following year. Billboard’s year-end music recaps are based on chart performance

during the chart year that began with last year’s

Dec. 5 issue and ended with the Nov, 27, 2010,

issue. The year-end Top Artists list ranks the best-performing acts of the year derived from

activity on two charts: the Billboard 200 albums tally and the
Sillboard Hot 100 singles list.

Since we created the top overall artist category with our
year-end recaps in 1981, only seven women have taken
home the trophy, including Gaga. Taylor Swift nabbed it in
2009, preceded by LeAnn Rimes (1997}, Alanis Morissette
{1996), Marah Carey (1991}, Whitney Houston (1986 and
Madonna (1985).

Gaga takes the artist of the year honor thanks in part to the
chart performance of her first two albums, “The Fame” and
“The Fame Monster” (botl: on Streamline/KonLive/Cherry-
tree/Interscope}, which tank at Nos. 4 and 13, respectively,
on the year-end Top Billboard 200 Albums tally. Four singles
from those albums appear on the tot 100 Songs roundup,
led by “Bad Rerance” at No. 8

Swift 15 2010°s No. 2 artist of the year—
not too shabby for the Big Machine singer
who was our top artist last year. With her one-
two punch in 2009 and 2010, it marks the
first time an act has been one of the top two
artists in successive years since Destiny’s
Child was the top artist in 2000 and 2001.
Narrowing the accolade among only soloists.
Garth Brooks was the last to do so, when he
was the No. L act in 1992 and 1993. The lust |8
woman? Mariah Carey, who was No. 1in 1991 [k
and No. 2 in 1992.

Swift has two albums in the top 10 of the
year-end Billboard 200 tally, the first time an artist has done
50 since 1992. “Fearless™ (2009) 15 at No. 7 while the just-re-
leased “Speak Now™ is at No. 9. Brooks was the last to claiin
two albums in a year-end top 10, when he finished 1992 with
“Ropin’ the Wind" at No. 1 and “No Fences” at No. 6.

“Speak Now” charted for only three wecks during the 2010
chart year, making its No. 9 placing a stunning achievernent.
Rankingon the year-end tally is determined by a title’s weekly
charting sales. So, “Speak Now” made up for its short chart
life in the chart year with massive sales: [t moved 1.6 million
units in those three weeks, according to Nielsen SoundScan

Elsewhere, neither Gaga nor Swift charted on the Top R&B/ Hip-
Hop Albums tally, marking the first e neither of the top two.
artists of the year have done sosince 1997, when Rimes and Spice
Girls came in at Nos. 1 and 2, respectively, on that chart.

Artist: Bon Joni
Totalgross: $146.5millian

Na.af shaws: 63
Sellouts: 69

TopRock Tour
0£2010

Attendance:1,591154
froe Boxscore doto r od

or the No, 28, 2005, ssue 1
the Now. 20, 2010, issuve.

So. last year Gaga was our new artist and then became the
top attist this ycar. Could Ke$ha, who snags the throne on
2010's Top New Artists list, wir the big prize in 20112 This
year the Kemaosabe/RCA singer celebrates not just her new
artistwin but also her crowning of the Hot 100 Songs roundup,
where her debut charting single “TiK ToK” is tops. The track
spent nine weeks at No. 1 on the weekly Hot 100 list.

The last time an act’s first charting single became the top
song of the year was only two years ago, when Flo Rida reigned
wilh “Low,” However, since Billoard hegan producing year-
end recaps in 1946, no woman—until KeSha—liad managed
the feat,

Two steps behind Ke$ha on the new artist tally is Susan
Boyle, who earns her ranking mostly on thie strength of her
two hit albums, “[ Dreamed a Dream” and
“The Gift.” The former spent six wecks atop
the Billboard 200 and finishes 2010 as the No
1 Top Billboard 200 aibum.

At No. 2 on the year-end Billbourd 200 al-
bums list is Emine’s “Recovery.” All of the
rapper's albums—save for his debut, “The
Slim Shady |.P"—have finished among the
year-end top 10 Billboard 200 albums. 11e's
ranked in the top two twice hefore: in 2005
with “Encore” (No. 2) and in 2002 with “The
9l Eminem Show” {No. 1)

Eminem also ends 2010 as the No. 3 artist
of the year, and with Gaga and Swift at Nes 1
and 2, he's our top male artist.

Country trio Lady Antebellum is the highest-rank
on the top artist recap, coming irn at No. 4. It's the first ume
a country act is the biggest group of the year.

Since Billboard began compiling year-end combined pop
artist categories in 1977 {for males, females and duo/groups,
respectively) no country act had ever finished the year as the
top overall duo/group.

Lady A ulso takes home the Na. 2 honor on the flot 100
Sorgs recap with its Capitol Nashville single “Need You Now,”
which sperit two weeks ut No. 2 an the weekly tally, but lin-
gered for 42 weeks within the top 40 during the eligibility pe-
riod. A country singlc last reached such heights on the year-cnd
ot 100 tally in 2000, when Faith Hill's “Breathe” was the top
tiot 100 song. £
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TOURING

HOW YA DO'N

CLEVELAND///

A

achievements of the year's top touring acts, including Bon Jovi, U2, AC/DC, Lady Gaga and the

Black Eyed Peas. Other veteran talents account fo the balance of
the year's top 10 tours: James Taylor/Carole King. the Eagles,
Metallica, the Dave Matthews Band and Paul McCartney.

But for various {announced) reasons, tours or concerts were
postponed, canceled or reconfigured this year by a diverse group
of acts and tours, including Lilith Fair, Christina Aguilera, Jonas
Brothers, American [dols [ ive, the Eagles, Simon and Garfunkel,
Rihanna and Linip Bizkit

Overall the numbers reported to Billhoard Boxscore are way
down, and while those numbers are certainly telling, they're
only part of the story.

Even so. Boxscore numbers are at least 3 place to start. World-
wide, $3.3 billion in grosses was reporied from 14,795 shows
that drew stightly more than 65 million people. That's a 26.4%
decrease In gross, a 12.3% decrease in attendance and, after

$6 | BILLBOARD
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NY WAY YOU LOOK AT IT, 2010 WAS A CHALLENGING YEAR FOR THE TOURING BUSINESS, 9 THERE ARE,
of course, plenty of ways to look at it. And, to be sure, business wasn’t down for everyone. Cer-
tain sectors—including country, most major festivals and tours by superstars in pop, urban
and dance/electronic—performed well. The enduring draw of superstars is reflected by the

years of increased show counts, a 149 decrease in the mmber
of shows reported.

[n North America. which seems to have born the brunt of a
tough year, the numbers showed a similar slide: $2.1 bilfion in
grosses from 11,555 shows that drew 38 million people were re-
ported. down 26% in gross, 24.4% in attendance and 15.8% in
the number of shows. The red flag in North America is atten-
dance, which is down double what global nunibers reflect.

In short, an industry that weathered a brutal economy in
2009 struggied in 2010. The big question is, Why?

Leading up to last year's strong touting business perform-
ance, concerts were given the mantle as the savior of the music
business and in large part impervious to cconomic recessions.
That view is out the window this year, not just for concerts but
also for live events in general.

THEYEARTHAT LIVE BUSINESS
GROWTHHITTHE BRAKES

BYRAY WADDELL

Live Nation Entertainment CEQ Michael Rapino says con
sumers didi't single out coricerts when choosing where not to
spend their money in 2010.

Rapino tells Billboard via e-mail that reports from ticketing
giant Ticketmaster, which merged with Live Nation in 2010,
slow that ticket sales were down 11% for the global concert in
dustry, down 13% for performing arts events, 5% for sports
events and 5% for family shows. “Everything got hit in 2010,
Rapino says

Many believe that there 1s more at play here than an eco-
nomic recession.

“To say that because of unemployment ot the econemy that
people stopped going to shows generalizes what actually hap-
pened,” AEG Live CEO Randy Phillips says. “[fan artist is hot,
people are motivated to find a way to go. If they're not,  don't
care how much money yon spend on marketing or how you
package things. 1t's not going to work.

Marc Geiger, contemporary music head for William Morris
Endeavor. say it was indeed a “quile challenging year” for the
cancert industry, and much of the reason why has to do with
customer satisfaction,

“The feeling here is we need to re- continued on >>p58




To All of this year’s acts and promoters, a special
thank you for making us Bilthoard’s highest
grossing stadium in the world in 2010!

You were a memorable part of our inaugural year.

MEADOWLANDS

STADIUM

For booking information, please contacl
Ron VanDeVeen at 201-559-1559.




THEYEARIN
MUSIC2010 gyel¥ i [

Changes and challenges: For
various announced reasons, tours

from »>pS6  engage and figure our a new way to make [cus- 2;:2;‘:2’?,‘:’;’§"‘}f’g‘;$:;;ﬂs e
tomers| feel better than the standard concert experience to by acts or tours including
regain the growth” and retain customers, Geiger says. ‘We RS didl obutE]

. i A Idols Live!, featuring LEE
need a product that's new and improved. That's what's needed, DeWYZE; Lilith Fair, headlined by
and doing it among disparate companies, artists, promoters SARAH McLACHLAN; and JONAS.
and venues is a challenge. We need real leadership.” BROTHERSS

THELIVE NATION FACTOR

When trying to get a handle on the success of a given year, per-
show averages are a good barometer. more 50 than ever thi
year. But the news is still not good. On a global basis. the aver.
age gross per show in 2010 15 $225,262, 3 14.4% decrease. Av-
erage attendance per show is 3,729, a 13.4% decrease.

In North Amer ica, the average gross and attendance per show
are down 12.1% and 10.3%, respectively. Of course. with fewer
shows reported. and the best-performing sliows mare likely to
be reported. these numbers probably paitit a less dire picture
than what really happened out there.

Even so, while the year was unquestionably cliallenging for

1€ touring industry. it wasn't historically bad.

This was the lowest number of slows reported since 2003, the
lowest worldwide gross reported since 2005, but o11ly the lowest at-
tendance since 2008. [Fthere is a Silver hining, this may be it: Fans
still went to see shows—and things could have heen much worse

There s 2 big caveat to all these Boxscore numbers. and ithas
everything to do with Live Nation, the world's largest promoter

[11 june, live Nation Entertaininent opted to stop reporting
box-office data 10 Billboard Boxscore. While we received asub-
stantial number of reports on Live Nation shows from other
sources, including agents. managers and venues, the impact
of the world's largest promoter nat reporting the bulk of its
shows clearly can be seen

In fact, it's surprising this didn't have a bigger impact, con-
sidering that | ive Nation reported 469 fewer shows than in 2009

FOR SOME, NOT SOBAD
While they occur every year. there did seem to be an inordinate
amount of postponements and cancellations in 2010, and one
couldassume that Live Nation didn't stap reporting Boxscores be-
cause the dates were over-the-top strong.

Among the tours or concerts posiponed, canceled or reconfig-
ured, and cited in the opening of this stor continued an >>p60
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from >5ps8
by Live Nation.

But for many acts, particularly those with perennial star power
(Bon Jovi, U2}, current heat in the murketplace (Lady Gaga,
Justin Bieber. the Black Eyed Peas). great value (think country
music) or a fresh concept {James Taylor/Carole King, Roger
Waters’ Wall tout), tickets sold briskly 11: 2010. Many of the
year's biggest successes were | ive Nation tours. along with
tours and events promoted by AEG Live. independent promot-
ers or on a market-by-market basis.

This was clearly not a year where “same old, same old” was
the way to go.

“The bands that did well were the bands that you absolutely
had to see, and the ones that you didn't have to see were the
ofies that suffered the most,” says Chip tlooper, head of the
Paradigm Agency’s music division.

Dennts Arfa, president of Artists Group International (Billy
Joel. Metallica, Rush). puts it this way: “2010 was a good year
in touring, depending on who you are.

One would be hard-pressed to say 2010 was a good year in tour-
ing for Live Nation, operating under 1ts first year as a merged
company with Ticketmasler. Live Nation reported $1.5 billion n
grosses from 5,296 shows, a 40% decrease in grossand a 41.7%
decrease in shows, The lack of reporting huts Live Nation's rep-
resentation in our analysis, as apparently its internal numbers
beat ours by a large margm. According to CEQ Rapine, “Qur
show count was flat year over yeat, our total global attendance
was down about 10%, and revenue |is] down about he same

Live Nation's decreases in grosses and atiendance per Box-
score are down about the same percentage as the number of
shows it reporled. In recent years, Live Nation had heen out-
pacing overall indusiry numbers and promoting fewer shows
while focusing on per-show profitability.

Live Nation. as a public company, attracts more public scrutiny
than privately held companies like AEG. “If they were't public,
people wouldn't be focused on this [downturn] as much as they
are,” AEG Live's Phillips says. “iecause the largest supplicr of
talent and producer of shows is a public company, the warts of
our industry become more public than they would normally be.*

For AEG Live's part, the promoter reported $813 million in

all were te have heesr romored entirely or infsa it
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Sound of silence: ART
ARFUNKEL and PAUL

SIMON announced in June the
cancellation of tour dates as
Garfunkel recovered from
vo:al paresls, a condition that

?ns the vocal chords.

T

bos-office grosses to Boxscore, ahout a 10% decrease from 2009,
and slightly more shows at 2.558 reported. Those numbers re-
flect gross, not net, and Phillips says AEG Live enjoyed the sec-
oand-best year in his nine years at the hefm of the company, “and
we only missed the best year by about $500,000 in EB[TDA
earnings before interest, taxes, depreciation and anortiza-
tion},” he adds. “That's a function of making the right bets.”
Among those bets werc global tonrs by Bon Jovi. the Black
Eyed Peas and Taylor Swuft (with the Messina Group) But
Phillips says AEG Live's regional offices also did well. "All we've

Positive attraction: METALLICA'S
World Magnetic trek ranks as one
of the year's top 25 toursm,

tay

done is we didi’t huy everything,” he says. “Sometimes in life
you succeed by what you don‘t do us much as by what you do.”

That's not to say AEG | ve succeeded with everything, Phillips
notes. * We took hits. We're not perfect,” hesays, *Ilowever, we
Tearned from our mistakes. And rhus year, | tightened up the
reins of the company. [ made sure we had a handle on our book
ing philosophy and didn't deviate from it.

THE PRICING DILEMMA

The industry consensus is that in 2010 the amphitheaters took
the hardest hit, and many of the reports of slagging sales and
show cancellations were from amphitheater tours.

Amphitheaters sure took a hit 1 the Boxscore reports. with
2010 shed grosses down 34%, attendance down 40% and the
number of shows down 39%. But with the sheds. the average
gross per show wasactually up 7.8% by Boxscore reports, while
average attendance per show was down 1%.

Given that so many amphitheater shows weren’t reported to
Boxscore, to get a better handle on the amphitheater business,
it's helpful to go to Rapine again, as Live Nation owns the ma-
jority of sheds in Notth America. And he says show count at
the amphitheaters for Live Nation was up 5% and “attendance
was flat, because we did price promotion to drive attendance.”
he says. meaning atiendance would have been worse without
the massive discounting.

“If we did not do some promotion, we would have been down
around the industry level of 10%,” Rapino says. “So it shows if
you price 1 right, you will drive volume

Many wold counter that itis better to "price it right” on the
front end rather than discounting reactively after the most loyal
fans have already purchused tickets. In fact, “discounting” has
hecome a four-letter word for many in the touring business
Dotle within Live Nalion (off the record, of course) and outside
the company, and among many agents and managers.

On a panel at the Billboard Touring Conference in Novem-
ber, Concerts West/AEG 1 ive co-president john Meglen said of
discounting: “We hate it | think it's a terrible thing for our busi-

To me. we do have a commodity that, for whatever reason,
stifl has a value in this chain, and | believe it has strong value.

Meglen stressed ihe need for such strategies as flexible pric-
ing rather than discounting. “Qr people are just playing in
places that are 100 big compared to where they should be. or
they charge tos much and that's why the tickets aren t sell-
ing.” hesaid. *But the integrity of the ticket 1s something that
we have to protect
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18 AMAZING SOLD OUT SHOWS!
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THE FAITH

TOP TOUR

1,591,154 FANS CAN'T BE WRONG: BON JOVI IS THE TOP TOURING ACT OF THEYEAR

BY RAY WADDELL

INCE 1986, ON1Y TWO BANDS HAVE CLAIMED THE HONOR AS THE TOP-GROSSING ACT TWICE in
three years: the Rolling Stones (1998 and 1999} and the Grateful Dead (1991 and 1993).

But this year, another act can claim that title: Bon Jovi

9 For the second time in three years,

Bon Jovi ranks as the highest-grossing touring act, The band’s achievement, this year and
previously in 2008, demonstrates that, remarkably, the group is hitting its touring peak 26 years
after releasing its debut album. 4 Ranking at No. 1 on the year-end Top 25 Tours chart with the
Circle trek carties more cachet with the industry than with fans, Jon Bon Jovi acknowledges.

“It's funny, because there’s obviously a part of you that's
wery proud of 1t,” says the singer, calling from Japan follow-
Ing the band's two sellout shows at the Tokyo Dome. “In the
industry it means something, it doesn’t mean anything to
the public. But in the industry, all your peers are going to look

at it. They're going to see some kind of year-end charis for
everything: albums. singles, touring. It's 2 very nice indus-
try asterisk. for sure. U2 are paying attention.”

Bon Jovi says fans don’t come to shows because the band
18 the top tourng act. “They come 1o see it because they've

-

seen 1t before and they re willing fo spend their disposable
dollars,” he says, adding that the band doesn’t set out to top
the Boxscore charts, “You can’t think about it. In order to
break records you have to just do it te satisfy the necd.

Tn an ongoing global trek promoted by AEG Live that saw
the band play stadiums and arenas, Bon Jovi reported Box-
score grosses for the period of Nov. 20, 2009. through Nov.
28, 2010, of $146.507,388 and attendance of 1,591,154 to 69
scllouts. When Bon Jovi was tops for the year in 2008 with its
Lost Highway tour, the trek finished with a gross of $210 mil-
lion, the 10th-biggest of all time.

“Thebiggest thing to remember about this tour is that having.
a great plan executed by an amazing team delivers the results.
says band co-manager Paul Korzilius, who has worked Bon Jovi's
tours since the band’s earliest headlining days. “What it comes
down to is Bon Jovi has always delivered ou the promise of un
incredibte live showand has always remained curreni with records
and their singles. And the customer, who we love, responds.”

The 2010-11 trek is AEG Live's third contlnued on >>p64
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Congratulations

BON JOVI

on being Billboard's #1

Top Tour for 2010!

STAGE RIGGING

A Freeman Company
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from >»ps3  outingwith Bon Jovi, following
the Havea Nice Day tour it 2005-06 and the Lost
Highway tour in 2007-08, which grossed 2 com-
Dined $342 million and moved 3 million tickets
worldwide, according to Billboard Boxscore.

I joke with jon:*Bon Jovi is the gift that keeps
on giving to us promoters,” ” AEG Live CEO
Randy Phillips says. "Bon jovi is like our U2, that
anchor dient [Live Nation promotes U2's global
tours.] A lot of times when a company is on their
third tour wath an uct. it loses some of the sparkle
of the first tour in terms of enthusiasm and at-
tention to detail. In this case, it only intensifies.
Icreditthat to the band's work ethicand to Paul's
ability to work with an organization and get the
most out of it. The bottom line is when a band
is as loyal to a company as they are to us, we owe
that back to them in spades ™

The current tour could be considered Bon
Jovi's most ambitious, at least for the modern
era. Korzilius says. *But Bon Jovi got to where
they are by great music [being] performed live,
and that has meant touring, touring, touring on
aworldwide basis since the beginning.” he says

Bon Jovi agrees that the tour might be the
band’s most ambitious 11 a while, at least in terms
ofits length and scope. “Lost Highway was. | be-
lieve, a 100-show tour, and we'd gotten uccus-
tomed to that 100-show kind of a run,” he says.
“This will probably be 140 shows all fold, so it is
abitambitious. But when Paul and 1 sat with the
calendar. it's paced in a way that's very doable.”

The basic routing of the Circle tour began with
a pair of dates on l'eb, 19 and 20 at KeyArena m
Seattle, followed by runs through North America,
Spain and Holland —and a 12-night siand at the
02 Arena in Lotidon that grossed more than $18
milhon. Ther it was back home in july to finish a
four-sellout stand at the New Meadowlands Sta-
diumin East N.j.,that, bined with
the run's first three shows in May, took in more
than $21 million and drew 200.000-plus fans.
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The band played North American stadiums.
this summer, then headed to Mexico and Latin
America for a box-office-busting fall run. Fol-
lowing promotion of the release of the new
“Greatest Hits" album on Island Records in No-
vember, Bon Jovi resumed touring in Japan, Aus-
tralia and New Zealand before a holiday break.

While the run has evolved from the Circle tour
to the Greatest Hits tour, the same production
will ramp up again in North America in Febru-
ary through April 15, then head for stadiums in
Furope May 15-july 15.

The band aud its management recognized the
challenge of launching a tour of such breadthin
uncertain economic times.

‘AGREAT PLAN EXECUTED
BY AN AMAZING TEAM
DELIVERS THE RESULTS!

—PAUL KORZILIUS, CO-MANAGER

“We're aware of it,” Bon Jovi says. “We were
aware of it in the routing, and we viere aware of
itlast night in the stadium. People don't have that
kind of disposable income in the middle of the
week. a school night. a work night. Ticket prices
are what they are, unemployment s high over
here [in Japan] as well We were aware of all of
those factors, but this is where i1 had to fit, sowe
were willing tosacrificea couple of things for the
oppoltunity to come.”

The band’s track record {s a good indicator that
theact isn'tover-reachingin rolhng ot such a tour.
“You use history, and our history is they've always
been big and they've just gotten bigger again,” says
Chris Dalston, co-responsible agent for Bon Josi
with Creative Artists continued on >>p66

Where the circle starts: RICHIE
SAMBORA and JON BON JOV)
played tathe crowd on the
opening night of the Circle tour
on Feb. 19 at Seattle's Key Arena
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CONGRATULATIONS
to BON JOVI

on the Top Tour of 2010!

We're proud to be part of
the No. 1 team in rock.

USSMAN
ASSOCIATES

THEYEARIN
| MUSIC 2010

Return visitors: “We're aware that you have to

keep a presence in places or you'll lase that

following,” says JON BON JOVI, jousting with

RICHIE SAMBORA in March at the Palace of
Auburn Hills in Michigan.

from >>p64  Agency managing pattner Rob
Light. “You're concerned about the econotny, but
you also know they’re gomng to go oul there and
produce a two-and-a-halfor three-hour show every
night and give people tremendous value for their
money.and | think that's what peaple want. That's
why people come back year after year tosee them.”

Strategic routing and timing become eve
more criticaln an iffy econamy. * Pauland AEG
and the guys at CAA have always been very dili-
gent in their routing; they know where and
when,” Bon Jovi says. “And they’re pretty darn
perfect. They kiiow whete we're goingand why.”

That means determining which markets to
play and which ones to pass while keeping an
eye on the long-term plan_“We're aware that you
have o keep 2 presence in places or you'll lose
that following,” Bon Jovi says. “Japan, case i
point. We've been quite big here foralong time,
but we're only playing Tokyo, and that has to do
with the economy. But if we didn't come and ig-
nored 'The Circle,” and maybe we take a couple
years after this, who knows? You stay out of the
cycle for four or five years, people start to get dis-
tracted by other things."

Still, there’s a fine line befween maintaiiung
apresence and coming back to a market too soon

'As nuch as you think they tonr a10t, which they
do, they don‘toverextend in any markets,” C.
Dalston says “They do a burst of dates so they
can come back a year later and play comparable
markets and be fine.”

Teamn Bon jovi keeps its eyes on the band's ca-
reer, and Jon Bon jovi is anartist who acutely un-
derstands the intersection of artand commerce.

“There are parts of the wotld where [in] the
ebb and flow of an honest-to-God caree:
one, two, five or 10 years, but 25 years-
going to have markets that turn their back on
you for a while, and then ifyou're lucky you get
it back,” he says. citing South America as an ex-
ample. “Their economic waes in the ‘905 pro-
hibited us from going dowi there. In tie it
turned around and we had a very successful run
down there just recently. We're not going to be
up in Scandinavia on this tour because the op-
portunities weren't there. But you give up Scan-
dinaviaand you pick up South America. You give
up going to the rest of Japan, but we're gang-
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busters in Australia, crazy numbers in Aust
That's just the way it is.

Extended planning also allows for flexibility
prior to the launch of a tour. “Believe me, we
change stuff araund many, many times” Dal-
slon says. “It's not just throwing something
against the wall. There are nmerous conversa-
tons We follow the market. [fa market is going
through a rough time period, we avoid playing
itand then come back.

THAT'SAPLAN

While the Lost Highuway tour grew from 10 dates
at the Prudential Center in Newark, N.J., and
kept growing on the fly, the Circle tour was con-
ceived as a global trek encompassing the two
album cydlesand the release of new singlesalong
the way. The benefits of 2 long lead time paid off
in terms of routing the tour, strategizing the on-
sales and promiofions and building the market-
ing plan.

Korzilius sees working a tour through iwo
albuim cycles as an opportunity rather than a
challenge. “Itis important for Bon Jovi to remain
curtent in the marketplace,” he suys. “New music
that is successful 1s the first key mgredient. Ral.
lying up the world with a focus of a new single,
anew record and a tour on sale brings everything
to focus at one time on ore objective: sell tick-
ets. sell records. With a touring cycle of 18
months, two record releases are important to
maintain presence in the marketplace.

Cansistency of the players is a big factor in
creating synergies, as management, agency, pro-
moter and label coordinate marketing and pro-
motion efforts for both the album release and
on-sale dates for the tour. "A good team that
knows how to work together, shares ideas and
has only one goal—the success of the tour—can
execiite with focus,” Korzilius says.

Taking the team concept a bit further, Phillips
views Korzilius as the coach. " Paul covers every
base, and he co-opts ry staft,” Phillips says. “God
forliid they should have angthing else to do when
heisintown. And it works Every effort we dois
coordinated, everybody has their say.

According to Phillips. conference calls are held
every Friday at 9 a.m. PST, before and during
the tour. “We discuss continued on >>p5a
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THANK You
FOR LETTING

BROTHERS

BE YOUR
BROTHERS

———___}

| THE YEAR IN

Close-up: BON JOVI’S outdoor
shows—inciuding this date at
New Jersey's New Meadowlands
Stadium—feature 3 4,300-
saquare-foot, high-definition
video screen, said to

largest of its kind.

'WE HAVE A LOT OF
CONFERENCE CALLS.
WECAN MAKE QUICK
DECISIONS AND
COLLECTIVE QUICK
DECISIONS.

—(CHRIS DALSTON,
CREATIVE ARTISTS AGENCY

from >>p66  which promotersvie're going to
co-promote with in markets where we're ot the
sole promoter, routing, mileage hetween dates,
picking the right markets by looking at album
sales, radio play, all of those indicators. We go over
spensorship fulfiliment, all of that stuffinvolved
around the tour, and also how the tour can en-
hance the szles and awareness of the new music,”
he says. “Generally, in my jeb I'm not that much
in the trenches on every tour, but | am with this
one because |'m the point guy on it.

“We have a lot of conference calls,” Dalston
says. “There is a collective group and it’s very
much a collectivedecision, and the more people
with input. the better it becomes. because no one
person knows everything. The calls don't mean-
der. We can make (uick decisions and colleclive
quick decisions.”

BONJOVI2.0
A multiplatform online approach to promotion
includes touch points with 7 millien Facebook
users, Twitter. Bon)ovi.com and 1 million fans
inadata base the band communicates with elec-
tronically. Webcasts have included live feeds from
the New Meadowlands Stadium parking lotand
shows in Seattle and Dallas on BonJovi.com as
well as a Nov. 10 concert at New York's Best Buy
Theater on YouTube resulting in 51.9 million
impressions. The team claims 86.9 million
YouTube impressions and 35 million secial
media impressions.

Promotion extends to movie screens, "The
Circle Tour Live From Jersey” was shown world-
wide Nov. 815 in 605 theaters, and marketing
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through theater spots, lobby displagsand online
generated 191,369,445 impressions. A 3-D TV
show featuring a new video (“What Do You Got")
is slated to air beginning in December on Di-
recTV and other outlets globally.

Such planning und synergies are critical to
Bon Jovi's touring success, but the key element
is sumple hiard work, according te Phillips.

“They arc one of the hardest-working bands
| have ever seen, whether it comes to promo for
their album releases or their tours
if you couple that with an expanding
through new musicand the fact that the live show

odamn undeniable, it's the only reason they
can tonr like this. The conventional wisdom is
they go out a year too soott every time. and with
them it doesn’t hold. They sell more tickets the
next time.”

Next time” isn’t here yet, as “this time” con-
finues. Bon Jovi is still selling thousands of tick-
ets around the globe as the Circle tour morphs
into a trek in support of the “Greatest Hits’
album. Bon Jovi will be touring through July 31,
2011, with the same innovative production and
basically the same tour. The band still has Japan,
New Zealand, Australia, areturn to North Amer-
ica, possibly South Africa, another European sta-
dium run and the Middle fast to add toits total,
which should be plenty to rank the current tour
among the all-time top 10,

The band's arena production boasts 10 LED
screens, and the tour unveiled Roboscreen tech
nology: five custom-made, digitally programmed
robatic arms that each hold a high-definition
video screen. The robets are programmed to
move in accardasce with the show and even fhp
over to become giant stairs that jon Bon Jovi uses
to dramatic effect. For the stadium shows, the
production includes a massive stage set with an
800.000-watt sound system and a 4,300-square
foot, high-defvideo screen. touted as the largest
of its kind.

Of course, touring with such production
isn't cheap. "Any and all revenue. ancillary or
otherwise, is itmiportant,” Korzilius says. “The
cost of touring at the level of Bon Jovi has not
gone down.”

Beyond basic ticket sales. sponsors like Amer-
ican Express. merchandise sales, premium and
VIP ticketing all contribute to the pot. “A spon-
sor Is always welcome, but they are harder tolo
cate in this climate,” continued on >>p70




Congratulations to JONn
and to Richie, Tico and Dave for being

’s #1 TOUR OF 2010!!

Jerry Edelstein and Peter Laird . o y
Edelstein, Laird & Sobel, LLR - =« = N



Congratulations
Bon Jovi

"The Circle" #1 Tour of 2010

Teurdet

Experience You Can Trust

Over a decade of experience chartering
flights for the entertainment industry.

A long list of discriminating
clients who expect the very
best, and get it with TourJet.

To book your charter flight call

Ax

1-866-TOURJET (868-7538)
or visit www.Tourdet.net

Quality VIP aircraft charter service that
includes socially responsible choices.

THE YEARIN
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from >>p68  Korzilius says. “Seiling mer-
chandise that looks great and is of good quality
1s how you maintain that business, and the peo-
ple at Brothers Merchandising always deliver on
destgn and quality.

Korzilius says V1D ticketing programs are an-
ather way of “superserving” fans. “Our [VIP| cus-
tomer surveys arc very positive. and 89% say they
would purchase again,” he says, pointing out
that various price points are important. “Team
Bon Jovi is always inventive and always open-
minded [regarding ticket pricescaling], and itis
not just the high end. We have an arena house
with five to seven price points so that everyone
can enjoy the show.

(A pottion of the sale of VIP packages for North
American dates in 2011 will be donated to the
Jon Bon lovi Soul Foundation, which fights
poverty aud honelessness.)

Production bells and whistles, marketing, pro
motion and digital outreach mean little if the
Dand doesn’t deliver the goads onstage. Joff Bon
Jovi is constanitly aware of that. So even as the
tour grinds on, the singer and band never let the

gors of the road show,

“I may sound a little raspy today, but I was
there right to the deadline. two-and-a-halffhours]
last night, two-and-a-half the night before.” he
says. adding, “and there ain't no drum solos.”

HAVING A NICE DECADE
‘The Circle/Greatest Hils tour capsa remarkably
successful decade for the group and a rare ele-
vation in a lengthy career arc. “1 always envi-
sioned the arc, but it only went to 2000,” Bon Jovi
says. “At hat point, when | began and looked
thatfa, | figured 1 be 38, maybe I'd have a fam-
ily, perhaps ['d still have a career, but [ didn't
know at this kind of a scale, because nobody 1
knew had a career with this kind of a scale.”
Bon Jovi understands that these things don't
fust happen. “You can show up, but that does-
n't mean the people are going to go, and that
doesn’t mean they're gomng to come the next
time and the next time,” he says. “When you
think about it objectively, we've had five albums
in this decade, we've toured every one, and peo-

Paying respect: "People always
underestimate this band, the
power of their fan base and
how great their show is, how
charismatic JON BON JOVI is
as afrontman,” AEG Live CEO
Randy Phillips says.
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‘|ITSAYS SOMETHING FOR
THE BAND AND THE
PERFORMANCE THAT

PEOPLE FEELTHEY'RE
GETTING THEIR
MONEY'S WORTH.

—JONBON JOVI

ple came back every time. It says something for
the band and the production and the perform-
ance that people feel they're getting their
money’s worth, especially in this economic
downturn. People really don't have that dispos-
able income, so they make choices and :his is
one of them. This is a luxury for them, and we
don't take that for granted.

Everi with this decade of success, Phillips isn't
sure the band gets its due from the music in-
dustry. “People always underestimate this band.
the power of their fan base and how great their
live show is, how charismatic jon is as a front-
man,” he says. “They have these big hits and
rabid fan base, and they still inake contempo-
rary records. They haven't stopped getting air-
play or selling recards. Yet people take them for
granted in the industry.

Asked if he feels that's the case, Bon Jovi
replies, “1t wouk! be pretty hard not to” respect
this band, industry-wise, " listory speaks for it-
self.” lie says. “Nimbers don't lie.

And more tour dates await, so at the moment,
Jot Bon Jovi ist't ready to assess this tour. “The
year's not over yet. I need to make it to july 31
and thenlook back,” he says. “If it viere over right
now. I'd look back on the Circle run and happily
say, “Wow, it was a good year. | was unbelievably
healthy, we did great business, we gotalong.’ Bur
it's not over. It's just the beginning of the third
quartel, we've jogt taken the field. So T won't lock
back until we get to the end zone " -
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TOURSDRIVECD SALES,
WHICHDRIVE LIVE SUCCESS

BY GARY GRAFF

on Jovi has no trotble selling concert tickets.

And in recent years—particularly duting the proup’s
current world tour in support of “The Circle” and now
the new “Greatest Hits” package—thc band has become

adept at ensuring those ticket huyers are music buyers as welt

With a variety of special releases, inclusive promotions and
other marketing initiatives—as well as a synergistic relation-
ship amoug Bon Jovi Management, tsland Def Jam (1D]) and
tour promoter AEG Live—the group has used its phenomenal
touring appeal to boost sales of both current releases and its
hit-laden catalog.

“They complement each other and they help each other,” says
David Munn, Bon Jovi's London-based manager, of the band's
concert ticket sales and CD sales. “They're like the chicken and
theegg; !'m nat sure which one comes first. But it's getting the
consumer to invest in brana Bon Jovi. If you keep tying the two

TOP TOUR

Blaze'ofglory: Bon Jovi's
Gpening-night run at the New
Meadowlands Stadium in New
Jersey ranks among the top
Boxscores of the year.

together and cross-referencing, you'll get the public into both *

ID) president/COO Steve Bartels says the label recognizes
that “each ticket buyer is a potential album buyer and vice vers
50 the co-marketing is both natural and effective.” And mak-
ing that mission easier is the fact that Bon Jovi, with more than
130 million career album sales worldwide, maintains a consis-
tent market for its music as well as its performances.

“Bon Jovi's core fans always support {the band’s] refeases
Bartels says. “Yes, they buy tickets in droves: however, the

band has opened new audiences as of recently, including the
country marketplace [with 2006 hit duet “Who Says You Can't
Go Home” with Sugarland’s Jennifer Nettles], which has
opened a new consumer to both current material as well as
the band's catalog.”

Bundling new albims with concert ticket sales, heginning
with the Bounce tour 1n 2002, has been particularly effective
for Bon Jovi. Bartels says the album-tour crossover progiam
for “The Circle” was key to the continued on >>p74

Honda Center congratulates the #1 tour of 2010.
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Congratulations on your
continued success

See you in 2011

From all your friends
at Live Nation
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from >»>p?2  album’s.chart-topping debut
on the Billboard 200 wlien it was released in
October 2009,

1D) marketing VP Garrett Schaefer s:
“Circle” bundle, which included a free digital
copy of the album with the purchase of up to
Four concert tickets, moved about 30,000
album copies.

The “Circle” campaign, however, actually
began with “When We Were Beautiful,” the
Bon Jovi decumentary filmed during the 2007
Lost Highway tour and premiered in April
2009 at the Tribeca Film Festival in New York.
It was subsequently shown on Showtime the
following October, allowing 1D) and AEG to
adveitise the then-upcoming release of “The
Circle” and upcoming tour dates. “Tt stepped
up the visibility of the band before the full
push for 'The Circle, " Schaefer recalls. “That
kind of kicked off the whole project.

Also preceding “The Circle” was the release
of special editions of Bon Jovi’s previous al-
bums, featuring unreleased live -racks from
the appropriate eras and Web links to a digi-
tal “virtual tour experience.” offering more
music and mertiorabilia. Other online initia-
tives included exclusive content for iTunes
and Amazon and Internet showcases through
Facebook, Clear Channel, CBS Interaciive and
Vevo, as well as Bon Jovi's own website.

“Between Island Def Jam and the band and
the band’s management, we've worked really
hard 10 devclop the digital side and make the
band relevant in the digital age,” Schaefer
says. “They've just pagsed 7 million Facehook
fans. When you have an online audience like
that, you have a built-in place to go and mar-
ket The fans buy their [concert] tickets on-
line, they buy their merch online, and now,
more and more, they’re buying the music on-
line, 50 Ihe band needs to be there.

Munn adds, “It’'s about giving | fans] in-
teresting and currcent things, tryrng to get
them absorbed into the whole Bon Jovi sort
of experience.”

A special Bon Jovi channel on Comcast's
an-demand system, meanwhile, provided an
avenue for more advertising and marketing
opportunities. ID] and AEG, Schaefer suys,

were able to look at [the channel] together
and share the advertising so 1t focused on the
album when it was important to focus on the
album and on the tour when it was important

Surround sound: *It's about.
giving fans the whole BON JOV
experience.” co-manager David
Munn says.
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to focus on the tour and ticket sales.

A similar situation presented itself before
the Nov. 9 release of the “Greatest | lits” album
and a new spate of Bon Jovi tour dates. The
Nov. 8 theatrical rollout of “One Night Only’—
aconcert film from May's opening run at the
New Meadowlands Stadium in New |ersey that
was shown at some 750 movie Iheaters—pro-
vided ID] and AEG a chance to advertise both
ventures together.

Mecanwhile. a spate of Bon fovi TV appear-
ances—including the American Music Awards
and NBC's “Today” —furthered the joint cam-
paign. ID] and AEG also partnered with Face
book on a contest for fans to help designa
People magazine ad for both "Greatest Hits”
and the upcoming concerts.

‘EACH TICKET BUYER
IS A POTENTIAL
ALBUM BUYER/

—STEVE BARTELS, SLAND DEF JAM

All involved, meanwhle. agree that the
key to this synergy’s success is the effective
communication between the parties—in-
cluding Bon Jovi Management's Paul Korzil-
ius and Cheryl Braje—and a recognition that
combined efforts benefit each of their indi-
vidual agendas.

“We have an incredible relationship with
the touring team,” [D]’s Bartels says. “They
help in all facets of the launch and continued
marketing with support and logistical efforts.
IDJ's Schaefer adds, “The partnership has
been really good. [AEG] has been really re-
spectful of the element of selling records and
has eome to me with a lot of apportunities
And I've made sure whien I'm doing some-
thing [ have them 1n the loop so we can both
benefit from ir.%

Munn, meanwhile, says the “collective”
works very well together. “Paul [Korzilius}
tends fo deal with the ARG people. and [ tend
w deal with the record company people. We
sift through ideas, of which there are always
alot. We have very few communication prob-
lems. It's a good team effort.
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2010 tour of the year...
Congratulations!

Thanks for taking us along for the ridﬁ.
Your friends at Upstaging.
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BON JOVI'S GLOBAL ACCLAIM
WELL-EARNED

BY PAUL SEXTON

ery few bands can claim "global phe-
nomenon” status for longer than an
albmm or two thesc days, Even fewer can
maintaiy it for three-plus decades, es-
pecially without becoming a pure nostalgia act.

Bon Jovi can make that claim.

The band’s current album, “Greatest 1 lits,”
on Island Records in the United States and Mer-
cury Records internationally, is the latest jewel
m its international sales crown,

Matt Voss, New York-based semor VP at ls-
land Def Jam Music Group {IDJMG), says the
compilation shipped 1.6 million urits in the first
month following its Oct. 29 release, with 1.3 mil-
lion of those outside North America.

“It's been a revelation,” Voss says, “that1f you
get your marketingand promotion right, you get
the right tools and put a compelling package to-
gether, gfeatest-hits albums from the rightartists
can still sell in volume, and quickiy.”

Bon Jovi's albums have been selling in vol-
ume, and quickly, around the world since the
band's internalional breakthrough m the mid-
'80s. Europe is a particularly fertile playground
for the rock group and shows 1o signs of becom-

ing any less fruitful.

“Greatest Fits” spent its first two weeks atop
Billboard's European Albums chart. and Vess
says it’s selling faster than its 2009 studio pred-
ecessor “The Circle,” with sales outside North
America already past the 1 2 million achieved
on that album to date.

“The Circle” peaked at No. 2 on the European
Albums survey but, other than that, Bon jowt
has a perfectchart-topping record on the mubti-
national survey in the 2000s, having spent four
weeks at No. 11n 2007 with “Lost Highway,”
w010 2005 with “Havea Nice Day,” one in 2002
with “Bounce” and seven in 2000 with “Crush.”

Even though the act’s current wortdwide suc-
cess is with a retrospective package. it's still a
project-containing new material and is being
supported by an appropriately massive world-
wide tour. The single-disc edition contains two
new songs, the Jouble disc two more.

Concert dates in japanand Aunssralia this side
of Christmas will be followed, after another U.S.
tour leg, by more European dates nex summer.

AEG Live president of internationa! touring
Rob Hallett says the band and its glohal uppeal
are stronger than ever, “There’s no one out there
wha really controls a crowd like jon, in any lan-
guage, in any country,” he says.

The band’s AEG-booked tour features one
London show next year with promoter Live Na-
tion,a Hard Rock Call-  continued on >>p78

Lay your hands on me: JON BON
JOVI reaches out during a

performance at the American
Music Awards on Nov. 21 at the
Nokia Theater in Los Angeies

76 | BILLBOARD | DECEMBER 18,2010



%%Tj INTIWNIVIYGILINT » SId0OdS 1I0VIVd LV SANINdd dNOA WOHS
Y
LHDIT 904 ANV SdITTIHd AANYY ‘D¥Ig Ad0OD
‘ISNOTD DNOA ‘SNITIZYOY 1nVd ‘IAO[ NOg OL

SNOILVINIVIODONOD

=

K

dNOL DNISSOHD«IO.L 010¢

1/\$ [»Noa




CONGRATULATIONS ON
YOUR HUGE SUCCESS!

YOUR AUSTRIAN PROMOTER TEAM
MANFRED LEODOLTER & EWALD TATAR
SEE YOU IN VIENNA ON 22ND JULY 20T1

entertainment

=
TAIT

T O W E R S

Dear don, Richie, David, Tico, Paul, Bugzee, Jesse,
Justin and Spike,

We are honored to be your set construction
company. From ‘Slippery When Wet’ (1987) up to this
record-breaking ‘The Circle’ tour, you have always
conceived inventive set designs that demanded the
very best from us.

Few artists have achieved success such as
yours, it is well deserved. Tait Towers is proud to be
a part of the Bon Jovi family. Congratulationson
having the top grossing tour of 2010. Let’sdoit again
next year.

Sincerely,

Michael Tait, Winky Fairorth, Adam Davis,
Scott Fisher & Frederic Opsomer

THE YEARIN
MUSIC 2010

trom >>p76
Hyde Park

Live Nation VP of promotions Toby Leighton-
Pope says that 45,000 tickets for the 50,000-
capacity event were sold in the month after they
went on sale Nov. 1. *I've nicked a show off[AEG)
and putitin Hyde Park because Hard Rock Call-
ing, which [ boak, ix such a big evert,” he says
“They're very smart guys. and dealing with [Cre-
ative Artists Agency agent] Chris Dalston is good
fun. Paul Korzilius, the manager, is really acces-
sible and good to talk to, and we did a deal and
tuened it around quite quickly.”

Voss is delighted at the new Europcan sales
triumph, “against very strong [competition] from
Susan Boyle, Rihanna and Take That. The rea-
son we managed tostay at No. 1 on the European
album chart for two weeks running was essen-
tially that our net average was way better than all
thoseacts. [twas a consistent top five entry pretty
much across Europe and around the world.”

“The executive points to two key pieces of pro-
motion around the new compilation. “Doing
“The X Factor’ two [years) in a row was great, and
the band being prepared to play "Livin' on a
Prayer’ [on Oct. 30] with the contestants was a
wonderful opportunity.” Voss says.

"It’s not something they ve ever done before.
and they've chosen carefully that this would be
the time they'd ga out and do some catalog songs
liveon TV, to great effect The MTV Europe Music
Awards [Nov. 7 in Madrid] was the other big TV
that drove us through the week of release across
alot of markets.”

Bon Jovi performed “What Do You Got.” “You
Give Love a Bad Name” and "It's My Life” at the
event and received the Global Icon award.

Atiother of the band’s international strong.
holds is Germany. Bon Jovi will return to Mu-
nich on June 12. The new "Greatest Hits”
collection has performed well there, debutingat
No. 2 on the official Media Control chartand, on
its first day of release. in the same paosition on
Amazon's best-seller list.

“Bon Jovi are still an important act here,” Ama-
zom's Munich-based publie relations specialist

ing headlining gig June 25 in

TOP TOUR

music Jiirgen Jiirgens says the band’s appear-
ance in November 2009 at a 20th-anniversary
concert to mark the fall of the Berlin Wail
carned it a new audience. Bon Jovi had also
played as part of Roger Waters' all-star perform-
ance of Pink Fioyd's “The Wall™ in 1990.
"That was the best thing they could do,

[irgens says. adding that the band’s Beilin

‘ONEOF THE GREAT JOYS
OF WORKINGWITHBON
JOVIISEVERYONE'S
EXPERIENCED.IT'SA
VERY SURE-FOOTED
ORGANIZATION!

—MATT V0SS, ISLAND DEF JAM

show tapped all parts of its fan base: “Fans of
the first Bon Jovi hits. now older but still fans;
[thosc] who love the ballads: younger people.
for whom they'd begun to seem like rock di-
nosaurs; and ladies of all ages.

IDJMG s Voss acknowledges the benefits of
working with a band that has been around the
world a few times duringts decades together

“One of the great joys of working with Bon
Jovi is everyone’s experienced.” he says. "It's a
very sure-footed organization. There’s a lot of
confidence in w hat everybody does

“It's great, with Jon, to have somebody who.
when you sit them dowr in Tokyo, Malaysia, Syd-
ney. Spain, Latin America, wherever you hap-
pen tobe with them, has an innate understanding
of what goes on. what needs to be done and the
nuances in that particular market.”

AEG's Hallett says Bon Jovi's global popular-
ity on tour today, recalls the erx when the band

Veronika Merkle says. *Customers
high interest in the 'Greatest Hits' record,
At pop-rock-formatied radioBertin, head of

Hot nights in Chicago: “We sold
out Soldier Field on the Have a
Nice Day tour,” Bon Jovi co-
manager Paul Korzillus says.
“50to come back and do two
nights in July was incredibfe."
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began. “Tk i probably even greater
than it was in the "80s,” he says. "iUs like a jug-
gernaut moving across the world. .
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CONCERTS FUELBON JOVI'S
SUCCESS INAUSTRALIA

BY LARS BRANDLE

on Jovi has enjoyed a huge—and grow-
ing—following in Australia since the
I's first hit album, “Slippery When
climbed o fhe summit of the Aus-
ahart allums chart in 1986.

The band again confirmed ts superstar sta-
tus in the territory as the group embarked last
month on a nine-date Australasian tour. The
Down Under leg of the Circle tour began Dec. 4
at Westpac $tadium in Wellington, New Zealand,
before playing Auckland's Vector Arenaon Dec.
5, then moving west to Australia, starting with
4 Dec. 8 performance at Perth’s Patersons Sta-
dium (formerly the Subiaco Oval).

“The success of the Bon Jovi tour continues the
stellar performance of the concert market in Aus-
tralia,” says Tim Worton, group director of arenas
for AEG Ogden, which runs Brisbane's Suncorp
Stadium, where the band will play on Dec. 14.

According to Paul Dainty, promoter of Bon
Jovi's latest Australia lap, the shows have sold
upwards of 300,000 tickets and should emerge
as one of the biggest-grossing treks of 2010—
a year that has seen such draws as AC/DC. U2
and Metallica.

“There’s 2 huge hunger for this band.” says
Dainty, whose Melbourne-based company Dainty
Consolidated Entertainment also promoted Bon
Jovi's previous four-date tour here in 2008.

This time around, the tour of Australia has
also grown from four stadium dates. A Dec. 11

The dock of the bay: JON BON
JOVisang froma barge in
Sydney's Darling Harbor on
the band’s 2002 Australia tour.
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show at Melbourne's $0,000-pius-capacity Eti-
had Stadium sold out within minutes of the July
8on-sale. A second Melbourne date was added
Dec. 12 at the 15,000-capacity Rod Laver Arena
and “sold out inabout 10 seconds,” Dainty says.

“It’s actually a repeat of what happened last
time,” he says. “If we had more time last time
[with the band], we could have added more dates.”

1n spite of a crammed Australian summer
touring market that some promoters are call-
ing the busiest ever, Bon jovi is setting some
records on the road. The band will play an un-
precedented three shows at the Sydney Foot-
ball Stadium Dec. 17-19.

Bon Jovi's new “Greatest ! its” set on Univer-
sal Music Australia arrived at No. 1 en the Aus-
tralian Recording industry Assn. alburns chart,
eclipsing the No. 4 bow of “The Circle” in 2009
and the No. 2 peak of “Lost Highway” in 2008

Now platinum-certified (70,000 units), “Great-
est Hits” 1s the band’s 12th album to achieve top
10 status on the ARIA chartand its eighth No.
1 album in Australia. The 16-song hits set also
extends an unusual streak that has seen the hand
top the national albums chart on four succes-
sive occasions in five-year intervals—These
Days” hit the top 1n July 1995, followed by
“Crush” in 2000 and “Have a Nice Day,” which
debuted at No. 1 in September 2005.

Sates of Bon Jov's albums exceed 1.8 million
in Australia, according to ARIA data.

Like most other major markets, Australia’s
love affait with Bon Jovi can be traced back to
the hand's breakthrough with “Slippery When
Wet * The album hit the racks in October 1986
but took some nine months to rise to No. 1. But
when it reached the summit in July 1987, it stayed
there for six weeks, and it's now six-times-
platinum in Australia (420,000},

Bon Jovi's first tour of Australia in September
1987 took in 10 arena dates across Melbourne,
Sydney and Brisbane. Frontier Touring promoted
that run, and no less than five others, mcluding
visits in October-November 1989, October 1993,
November 1995, October 1997 and November-
December 2002, Dainty knows he's fortunate to
have promoted Bon Jovi this year. “They deliver
live, and it's no surprise their ticket sales have
been phenomenal.




0LOZ '8t ¥3BWIDIQ

9961 TONIS BaOS AAT] 7 RIS WSy
dIvi1D

AIVID LV SYANINVJ ONRNOJ, ¥10X WO¥J SNOILLVINLVIONOD)

o TIV WHHL
A0 HA A ANV
‘SADV NOI'TTIN
V NHHES HAHA,,

wn:uaxuaaﬂjauapqx

TNVJLNIVS NI SMOHS 1Nno (]'IOS OM.L 04 NOA JANVHL

*‘SNIII.!.WIILWHNM




THE YEARIN
| MUSIC 2010

BONJOVI'S

TOP TOUR

CHART-TOPPERS

HITSINGLES AND ALBUMS ACROSS THE YEARS

Bon Jovi's presence on the Billboard
tlot 100 singles chart and the Bill-
board 200 albums tally spans parts of
four decades

In this exciusive recap of the band's most
successful singles and albums, the No. 1 song
is the band’s breakthrough rock'n'roll anthen,
“Livin' on a Prayer,” whichhad its  tot 100 debut
24 years ago this month, while No. 1 album
“Slippery When Wet” hut the top of the Bill-
Dboard 200 m September 1986, staying there for
eight weeks.

On the singles recap. the No. 2 entry stands
oul: “Blaze of Glory” is credited to Jon Bon
Jovi as a solo artist. his hit front the sound-
track to the 1990 film “Young Guns I1.” (Per-
formance of individual band members’ solo
singles and albums were taken into account
for these rankings.)

While Bon Jovi's early success defined the
power of radio-ready rock in the '80s. the band’s
chartaction has contintied unabatea to the pres-
ent. “Who Says You Can't Go Home," a duet
between jon Bon joviand Sugarland's jennifer

Nettles, returned the band to the Hot 100 in
2006, as did "(You Want To) Make a Memary”
ayear [ater.

“The Circle” landed on the Billboard 200
in November 2009. and the band’s current
“Greatest Hits” set debuted on the albums
chart at No. 5 last month.

The singles ranking is based on actisal per-
formance on the weekly Hot 100 chart. Songs
are ranked hased on an inverse point system,
with weeks at No. | earning the greatest value
and weeks at No. 100 earning the least.

To ensure cquitable representation of the
biggest hits from each era, certain time frames
were weighted to account for the difference
between turnover rates from those yeats.

Bon Jovi's top albums are ranked by peak
position on the Billboard 200. If more than
one title peaked at the same position, ties were
broken by the number of weeks spent at the
peak. Ifties still remained, they were broken
by the number of weeks on the chart, and then
inthe top 10and/or the top 40, depending on
where the title peaked. .

THE 20 TOP SINGLES

RANK TITLE DEBUT DATE LABEL
1 LIVIN' ON A PRAYER 2/13/86 Mercury/PolyGram|
2 BLAZE OF GLORY 07221130 Mercury/IDJMG

{FROM “YOUNG GUNS 1I"}*

4 YOU GIVE LOVE A BAD NAME 09/06/86 Mercury/PolyGram
BAD MEOICINE 09r24/88 Mercury/PolyGram
6 I'LL BE THERE FOR YOU 03/04/89 Mercury/PolyCram
7 BORN TO BE MY BABY ne/88 Mercury/PolyGram
WANTED DEAD OR ALIVE o4nve? Mercury/PolyGram

06/03/89
0/07/89
01/23/93
10/27/90
Di28/06
06/10/95
08/12/00
10/24/92
05/08/93
02/25/84
05/19/07

Mercury/PolyGrarm|
Mercury/IDIMG
Jambco/iDIMG
Mercury/|LIMG

Istand/I0JMG
Mercury/DIMG
Istand/ADJMG]
Jambeo/IDJMC
Jambco/IDIMG
Mercury

9 LAY YOUR HANDS ON ME

0 LIVING IN SIN

n BED OF ROSES

2 MIRACLE (FROM “YOUNG GUNS I1")*
= WHO SAYS YOU CAN‘T GO HOME

% THIS AIN'T A LOVE SONG

1T'S MY LIFE
6 KEEP THE FAITH
i IN THESE ARMS.
8 RUNAWAY

19 [YOU WANT TO} MAKE A MEMORY Island/Mercury|

Nashville/(CIMG|
Mercury

20 SHE DON'T KNOW ME

* Jon Bon Joui

05/26/84

EUROPE'S MOST PRESTIGIOUS
BEACH CONCERT
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Mercury/
PolyGram

Mercury/
PolyGram
Mercuryfiiary
UMGN/IQ MG
¢ THECRcLe 1 028109 Island/i s
5 HAVE A NICE pay 2 10/08/05 Island/iD G
5 BOUNCE 2 02607
7 BlAZEGrgLopy, 3

YOUNG GUNS j)
KEEP THE Fa iy

Island/t g

4

2z Jamb(o/vDJMC
GREATEST HITS 5 W2rio lsland/lDJMC
CROSS ROAD 8
*den Bon oy

W05/94 Mercury/lDJMC
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ARTIST(S) Attendance,
Vene, Location, Date(s) » Promoter(s)

BON JOVI, TRAIN, GAVIN DeGRAW, ONEREPUBLIC, KID ROCK

tlowMeodlowtancl Sizchum Ecst 205,099 . ve
s SadumEst | 208009 Cancerts West/AEG Li

BON JOVI, ONEREPUBLIC, KID ROCK

02 Arena, London. June 7 17,69 ancarts We:
10411, 13, 17, 19-20, 72-23.25°2%6 = & ALRLal Bl

BON JOVI, KiD ROCK

Soldier Field, Chicago, uly 30-31 95,959 Cancerts West/AEG Live
BON JOVI, KID ROCK

Rogers Contre, Toronta, Ay 20-2 Concerts West/AEG Live
BON JOVI, FRESNO

Estado co Morumbi, S8 Paulo, 55 T4F Time For Fun

BON JOVI, KID ROCK

s Stadum, Foxooro, Mass. 71138 Concerts West/AEG Live

BON JOVI, LOS TIPITOS
Estaco River Plte, Busnos Alres, 37633 T4F-Time For Fun

BON JOVI, DASHBOARD CONFESSIONAL

Bell Centre, Montreal, March 1920 37 s;‘:mx Concerts West/AEG Live

BON JOVI, DASHBOARD CONFESSIONAL

ol Eargo Center, Phiadoipnia, 36,697 n
e oag Concerts West/AEG Live

| Ma 3304
BON JOVI, JHOVAN

f Cotro riemenong san barcon, 48192 Evenpro UsA

Uima, Pery, Se0
BON JOVI, THE DALLAHACHIE BOYS, THE ZACK KING BAND

Amarican Alrines Center, Dallas, 33,032 S .
peicat} : 0 Concerts West/AEG Live

BON JOVI, LUCY BELL

| Eftadio N ocal, Zantago, Chile, 46,983 TaF-Time For Fun
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(37.748.429 pescs
$5748/5024
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(530907 Corchr
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(E3050505 Coreriany
5129250/3235
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(3205557
Snzres
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SETA/SOVSIY
14950
81572
Ery e

$1.803,620
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BON JOVI, MODERRATO

)
Fora $ol, Mexica City. Seat, 24 OCESA/CIE-Mexico

BON JOVI, KID ROCK

Masec Stadium, Re 070 |
Yoyse suadom, o 330 |Concerts Wesi/AEG Live

BON JOVI, KID ROCK

SO D ST [Concerts West/AEG Live

BON JOVI, KID ROCK

ommonweslth Stadium, 40,451 i
Edmonton, Alberta, July 15 phany ConcesneR/ ARG ey

BON JOVI, SELECT THREE, FOUR FORTY, ALISON SCOTT

Kea) Enaroy Center, S1. Paul 32574 [concerts West/AEG Live

BON JOVI, DASHBOARD CONFESSIONAL

HGM Grond Gordon, Las Vegas, 14,803 [Concerts West/AEG Live

BON JOVI, DASHBOARD CONFESSIONAL

Honda Canter, Anahetm, Calit, 27,024 o o
Jonda Con 7024 Concerts West/AEG Liv

BON JOVI, DASHBOARD CONFESSIONAL

e e 2072 Concerts West/AEG Live
BON JOVI, DASHBOARD CONFESSIONAL
Xexarana, Seatie Fab 1920 26917 Goncerts WesU/AEG Live

BON JOVI, ZOO LION

B ocngronth Saddiedome, Colgar
RSy 15,050 Concerts West/AEG Live

BON JOVI, DASHBOARD CONFESSIONAL
Yerzon Centen Washington, BE, 17,287 Concerts West/AEG Live
BON JOVI, DASHBOARD CONFESSIONAL
Prlos Arana, Atianta, Art 15 16,510 Gancorts West/AEG Live
BON JOVI, DASNBOARD_ CONFESSIONAL

BankAtlantic Center, Suirise, Fla, |
o s 1 1808 Concerts West/AEG Live
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R&B/HIP-HOP

‘RECOVERY’

EMINEM'S LATEST EARNS RAPPER
TOPSLOT ON R&B/HIP-HOPRECAPS

BY GAILMITCHELL

uring the past 12 months, the R&B and hip-hop charts
have been rife with comebacks, buzz-drawing upstaris
and humaking assists.

Working his way up the comeback trail after the
mediocre “Relapse,” Eminem hita peak with the refreshing se-
quel, “Recovery” (Web/Shady/Aftermath/ fnterscope).

Thanks to the popularity of his hit “Love the Way You Lie”
featuring Rihanna—this year's chart-topper on the R&B/Hlip-
Hop Digital Songs recap—and his earlier single "Not Afraid,”
Eminem ends the year reigning over multiple recaps: Top
R&B/Hip-Hop Artists. Top R&B/1ip-Hop Artists-Male and Top
R&B/ (ip-Hop Album Artists. And “Recovery” is No. 2 beliind
Susan Boyle's | Dreamed a Dream” on the year-end Top Bill-
Lboard 200 Albums recap. with 2.7 million in sales, according
10 Nielsen SoundScan. 1t's a grand return thar set the stage for
Eminem’s Grammy Award nomination for album of the year.

Other members of the 2010 comeback dass indude Usher and
Chris Brown. Usher had not onc hut two releases to show naysay-
ers he definitely meant business after the
lackluster sales of his 2008 albur, “Here
Stand.” His new album “Raymond V Ray-

mond” {LaFace/|LG) ends the yearat No, 6 Top R&B/

he Top R&B/Hip-Hop Albums recap.
SRl Tour 0f 2010

with the ubiguitous Nick: Minaj: the
pop/dance-centric “OMG,” featuring
Will.am; “Hey Daddy {Daddy’s Home),”
featuring Plies: and “There Goes My Baby,
which ranks at No. 2 on the yearend Hot e e
R&B/Hip-Hop Songs recapand st No. 1 on i e
the Aduit R&B Sorigs Indly. Ushier's subse [T oy Aparpmbd
quent*Versus” EP cameinatNo.4Sonthe [
‘Top R&B/Hip-Hop Alburns recap.

Brown, moving forward after his seli-
tence for domestic abuse, worked on resurrecting his career.
The tide shifted for Brown in June when he performed a med-
ley of Michael Jackson songs at the BET Awards and broke down
while singing “Man in the Mirror.”

Weekslater, Brown's single *Deuces,” featuring Tyga and Kevin
McCall, propelled the singer to No. 1 on the Hot R&B/Hip-Hop
Songs chart. Recorded after the release of his 2009 album "Graf-
fiti,” the song no doubt spurred renewed interest in that particu-
larproject: inated “Graffiti” claims a
No. 28 on the year-end Top R&B/Hip-Hop Albums recap.

Among the upstarts this year is Young Money/Cash Money
hot shot Drake. Generating the most buzz by far of any artist
in 2009, the artist/actor wrapped last year at the top af both Hot

Rap Songsand Top New R&B/ Hip-Hop Artists—all offthe phe-
nomena! successof his mixtape's hit single, "Best | Ever Had."

This year, Drake more than satisfied the anticipation sparked
by his s fulllength studio album, “Thank Me Later” (Young
Money/Cash Money/ Universal Motown). Closing the year at No.
Son the Top R&B/Hip-Hop Abums recap, the CD spun offthree
keysingles; “Oves”*Find Your Love” and “Miss Me.” Drake stayed
just as busy as a guestartist, gracing hits including Trey Songz’

Artist; The Blach Eyed P

Ne. of shaws: 82
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“I Invented Sex.” Tinbaland's “Say Something’ and Birdman's
“Moneyto Blow i jtional year-end
honors: No. 1 on the Mainstream R&B/Hip-Hop Artists recap.

Speaking of Songz, the young R&B singer came mnto his own
as well in 2010. Staking his territory n the sexually provocative
Tealm once ruled by R. Kelly, Songz was a major fixture on Hot
R&£3/Hip-Hop Songs with “I Invented Sex,” "Neighbors Know
My Name,” “Say Aah” featuring Fabolous and “Bottoms Up” with
Nick: Minaj. On the year-end recaps, heis No. 6 on Top R&B/ Hip-
Hop Artists, No. 4 on Top R&B/Hip-Hop Artists-Male and No. 9
onTop R&B/Hip-Hap Album Artists. His album “Passion, Paint
& Pleasure” is No. 17 on the Top R&B/Hip-Hop Albums recap.

Rivaling Drake for the most valuable assist crown this year
1 Minaj, another Young Money newcomer, whose debut album,
“Pink Friday,” was released Thanksgiving week. But Minaj did-
n'tneed analbum to net fourth place on the Top New R&B/ lip-
Iop Artists tally. She charted a whopping 16 tilles on that list
due to features on songs by Usher, Songz Ludactis and others
as well as her own! track, "Your Love.”

teading the list of new R&B/hip-hop artists is B.o B, with
twoof 2010's biggest hits: “Airplanes” featuring Hayley Williams
and “Nethin’ en You” with fellow newcomet Bruno Mars.

Rounding out the top five on the Top New R&B/Hip-Hop
Artists recap are Melanie Fiona (No. 2). Waka Flocka Flame (No.
3) and Wale (Na. 5). Also among the new faces to walch: New
Boyz and Cali Swag District, who gave les-
sons on how to Jerk and how to Dougie,
respectively Blues stalwart Malaco
[ TR DTl ecords,alongrirue presence i the tradi-

tional R&B and blues scene, strengthened
its newly minted credentials in contem-
porary R&B by placing Doudra, a discov-
eryon Jermaine Dupris So So Defimprint,
at No. 8 on the new artist lineup.

Otheremerging and established female

singers left their imprints too. Alicta Keys'
25 takes third place on the Top R&B/Hip-Hop
e Albwms recap with “The Element of Free-
dom” (MBK/J/RMG]J and first place on
the Hot R&B/Hip-Hop Songs chart with
the set’s hit, “Un-Thinkable {"'m Ready).”

Othernotable names on the recaps: Sade. back on course after
a10-year hiatus, Rihanna, who ends the year with 2 second new
album, “Loud”; Mary J. Blige; Monica; Erykah Badu: the Black
Eyed Peas; and Michael Jackson. Monica, together with Fanta-
sia, shined attention on the still formidable buying power of
urban adults when their new albums sold significant physical
amounts in this increasingly download-fxated worla.

In hip-hop. it seemed like jail was becoming the marketing
tool du jour. Lil Wayne, behind bars for the greater part of the
year, maintained a strong presence on the album and singles
charts as he regularly blogged about his incarceration. A sitp-
ilar hiatus for Gueci Mane preceded the releasc of “The Appeal:
Georgia's Most Wanted” (1017 Brick Squad/Asylum/Warner
Bros.). Theattendant buzz following T.1.'s release from jail also
bode well for the artist—until he was recently incarcerated again
for violating probation on the eve of releasing his new album.
Among other rappers enjoying a strong 2010 on the outside:
Jay-Z, Ludacris, Soulja Boy and Rick Ross.

Adult REB remained a vital force this year. At the top of
the Adult R&B Artists tally is Jaheim, with Kem and Maxwell
helping round out the top 10.

eas

A grand return:
EMINEM'S
“Recovery” was
aNo.1comeback
of 2010.




ONE TERRIFIC

TRIO

LADY ANTEBELLUM LEADS CHARTS—
ANDANEW CLASS OF COUNTRY
MUSICSTARS

BYKENTUCKER

urns out we were right.

Lady Antebellum, which Billboard tipped as an
artist to watch two years ago (Jan. 5, 2008), closes this.
year asthe hottest act in country music—and beyond.

The trio—Charles Kelley, Hillary Scott and Dave Hay-
wood—leads several of Billboaid's cauntry and pop year-end
tllies. The year-end music recaps are based on chart er-
formance during the chart year that began with last year's
Dec. 5 issue and ended with the Nov. 27, 2010, issuc.

The group. which formed in 2006 and has scored honors
from the Country Music Assn. [CMA], the Academy af Coun-
try Music and the Grammy Awards, has taken country by
storm and quickly spread its proverbial wings inte pop for-
mats with success.

Lady Antebellum is No. 1 on the Top Country Album Artists
chart {besting Taylor Swift, no less), the Top Country Albums
secap with “Need You Now" (Capito! Nashville), the Hot Coun-
1ry Songs Artists tally, the Country Digital Songs recap with
the title track from “Need You Now” and the overail Tap Coun-
try Antists recap.

But that's not all The group also Jeads pop recaps includ-
ing Top Artists-Duo/Group and Top Billboard 200 Artists-
DuojGroup

Kelley, Scott and Haywood also either wrote or co-wrote 2
sumber of songs on both of their albums and served as co-pro-
ducers with Paul Worley on their sophomore cffort, which was
teleased Jan. 26 and scanned 481,000 copies in its first week,
according to Nielsen SoundScan. The albumn topped the Bill-
board 200 aud spawiied three No. Is on Hot Country Songs:
“Need You Now,” “American Honey" and “Our Kind of Love.”

The year-end recaps of Top Country Album Artists and Hot
Country Songs Artists reflect the current changing of the
guard in country music. The top 10 acts at the upper reaches
of the former tally include Lady Antebellum, Taylor Swift,
the Zac Brown Band, Carrie Underwood. Miranda Lambert
and Jason Aldean. Of those, only Lambert had released a
major-labet single before 2005

Onthe I lot Country Songs Attists year-end chart, Lady An-
tebellum. Underwood. the Zac Brown Band, Aldean, Lam-
bert and Luke Bryan account for six of the top 10.

The combined sales and airplay tally tells a simular tale
with Lady Antebellum, Swift, the Zac Brown Band, Under-
wood and Lambert leading the way.

Perhaps not surprisingly. given their relative youth, coun-
s next wave dominates the digital sales charts as well.
Swift, Lady Antebellum, the Zac¢ Brown Band, Underwood
and aldean, respectively. are the top five Countiry Digital
Songs Artists. In fact, not enc old-school artist (in this case,
someone who broke out 1n the late '90s or earlier) is in the
top 10 on that recap.

Capitol Nashville's Lady Antebeilum and Big Machine's
Swift garnered four of the top 10 Country Digital Songs t1-
tles. “Need You Now” takes No. 1 for Lady Antebellum, while
Swifi's “Mine” and “Taday Was a Fairytale” come in at Nos.
2and 3, with Lady Antebellum's “American | loney” ranking

at No. 7. Jaron & the Long Road to Love, aka faron Lowen-
stein of pop duo Evan & Jaron. landed his tongue-in-cheek
“Pray for You" {Jaronwood/Universal/Big Machine) at No. §
on the digital recap.

The new wave of country attists was similarly rewarded at
the recent CMA Awards Lamber( took heme three awards,
including album and female vocalist of
the year, while her fiance, Blake Shelton,
scored iale vocalist and vocal event
awards The trophies were the first CMA
Awards for Lambert and Shelton, Lady
Antebellum nabbed single and vocal
group honors. In all, these acts grabbed
seven of the 11 awards they werc eligi-
ble for.

Perhaps, given the song’s hard-to-be-
lieve staying power, it's not surprising
that Lee Brice’s “Love Like Crazy” (Curb),
which spent 56 record-hieaking weeks
on the Hot Country Songs chart, is No.
1 on the year-end Hot Country Songs
recap. The song bested the 54-weck stay of Eddy Arnold's
“Bouquet of Roses,” which debuted the week of May 15, 1948,
and reigned for 19 weeks at No. 1.

Artist: TimMeGraw
Totalgross: $44.8million

No.af shows: 71
Seliouts: 29

20, 2610, ssve.

Golden age; LADY
ANTEBELLUM tops
year-end pop and
country recaps.

Top Country
Tour 0£2010

Attendance: BB0,688

Boscore data reported)
frotony g g
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Luke Bryan’s “Rain Is a Good Thing” (Capitol Nashville)
placed No. 2 for the year, and Josh Turner’s “Why Don’t We
lust Dance” (MCA Nashville} finished No. 3 on the Hot Coun-
try Songs recap.

Thanks to the success of Lady Antebellum and its label-
mates. Capitel Nashville closes the year at No. { on the Top
Country Album Imprints chart, the Top Country Album La-
bels recap, the Hot Country Songs Labels chart and the Hot
Country Songs linprints recap. Capital Nashville has steadily
grown in the past decade and is now leading categor ies that
Sony’s Nashville division once dominared.

Meanwhile, Universal is No. t on the Top Country Album Dis-
tributors recap, folfowed by EMI Music Media and Sony Music.

Frank Rogers, who works with Brad Paisley and Darius
Rucker, tops the Hot Country Songs Producers taily, followed
closely by Dann Huff (Keith Urban, Rascal Flatts), who not
long ago scored a top 10 rock hit as a member of Giant. Michael
Knox {jason Aldean), Keith Stegall {Alan Jackson, the Zac
Brown Band) and Mark Bright {Carrie Underwood) round
out the top five.

In a number of cases, the weekly
chatts in the final quarter of 2010 por-
tend the 2011 year-end results. Acts in-
cluding Swift {whose “Speak Now”
album sold more than 1 million copies
in its debut week, according to Nielsen
SoundScan), Aldean (whose “My Kinda
Party” recently debuted at No. 2 on the
Billboard 200 and Top Country Albums}
and the Zac Brown Band (whose latest
set “You Get What You Give” was re-
leased in September and topped both
the Billlboard 200 and Top Country Al-
bums) should remain top of mind in
the coming year. Lady Antebellum, Bryan and Lambert will
likely return with new albums and be right back in the thick
of itin 2011 -
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AVENTURA'S

ENCORE

STATICLATIN MARKET YIELDS
REPEAT CHART-TOPPER

BYLEILACOBO

2009, the No. 1 title on the year-end Top Latin Albums
chart was Aventura’s “The Last” (Premium/Sony Latin).
Andin 2010, it's déja vu all over again with “The Last” once
more coming in at No. 1 for the 2010 Latin albums chait
The encore underscores how static the Labn marketpluce
has been in the past five years, with the same artists rotat-
ing through the tap spots with almost predictable regular-
ity. Also coming in for asecond bow this
Year, for example, were Wisin & Yandel,
whose “La Revolucion” (Machete) was
No. 2 in 2009 on the Top Latin Albums
recap and this yeat cames in at No. 5.
With few exceptions, 2010 was a year of
few surprises in label dominance as well
Universal Music Latin Entertainment 1s
once again the Top Latin Albums Label of
the year with a staggering 174 titles on the
chart. And the company’s new policy of
distributing ouly its own artists is reflected
inthe Top Latin Album Distnbutors recap,
with Universal towering over the compe-
tition with 176 titles.
Likewise, UMLE-owned regional Mexican label Fonovisa re-
peats at No. 1 on the Top Latin Albums Imprints chart. But Sony

Autist: Aventura

No.of shows: 27
Sellouts: 15
Attendance: 253,777

Gosscor gt reporiedfor

ot omg gy
20,2010, issue.

Top Latin Tour
0f2010

Total gross: $18.4million

LATIN/CHRISTIAN & GOSPEL

The first. again’.
AVENTURA'S “T!

tops the Latin alisim:
chart for a seconulear.

Music Latin, aicted by major releases from Shakira, Marc An-
theny and Camila, vaults to No. 2 on that chart and to No. 1 on
the Hot Latin Sangs Labels tally, a rise from its No. 2 slot the
year before

Yet. it was also a year of some exciting,
releases that were as high-profile as they
were high quality, where uptempo pop
dominated the airwaves while banda
music madea with

Iglesias was one of a number of successful crossover artists
112010, including Anthony, whose “Iconos” (Sony} is No. 3 on
the Top Latin Albums rally, and Shakira, whose “Sale el Sol*
{Epic/Sony Music Latin) came in at No. 6

But Aventura fever showed nosign of abating, with the band
coming inas the top Hot Latin Songs Artist and |cad songwriter
Anthony “Romeo” Santos being named No. 1 on the Hot Latin
Songwriters list with four charting singles

Aventura’s sound ‘headed what is now d Latin
radio: uptempo pop, as also evidenced by the lasting strength
of Iglesias’ “Cuando Me Enamoro” and the rise into the top 10
ofthe Hot Latin Songs tally of such titles as “Nina Bonita” from
Chinoy Nacho and “Te Pido Perdon” from Tito “El Bambino.”

Those tracks flank the standard handful of regional Mexi-
can hits, this year with 2 banda slant. The trend began last year
with Banda el Recodo’s “Te Presumo” topping the Hot Latin
Songs chart. This time, the act’s “Dime Que Me Quieres”
reached No. 4 while La Original Banda ¢l 1imon went to No.
2 with “Al Menos."

In that vein, the top Ilot Latin Songs Producer is Fernando
Camacho Tirado, with sever hit tracks to his credit. Fie's the
son of La Original Banda el Limon founder Rene Camacho and
producer of many of the band's songs, as well as those of other
charting groups like Banda MS Tied for the No. 2 siot on the
producers recap are brothers Joel and Alfonso | izarraga of
Banda el Recodo.

Independent Latin music publisher Arpa Musical takes
the top sloton the Hot Latin Songs Publisher tally for the sec-
ond year. While Arpa came to prominence with

refreshing repertoire in the regional Mex-
ican realm.

Ent(que Iglesias’ “Euphioria” [Univer-
sal Music Latino/Universal Republic) is
the top-selling title on the Latin Pop Al-
bums recap and came in second on the
Top Latin Albums tally. The set also
yielded the top Hot Latin Songs title of
the year, “Cuando Me Enamoro,” featur-
ing Juan Luis Guerra. The single spent 17 weeks at No. 1 on
the Hot Latin Songs chart, the longest run of the year

theough the No,

the works of Espinoza Paz, this year the company benefited
from a diversified roster of songs that tucluded Horacio Pa-
lencia Cisneros’ hit “Me Gusta Todo de Th.” a No. 1 hit by
Banda el Recodo.

On the Hot Latin Songs Publishing Corperations chart,
EMI Music Publishing ranks at No. 1, with a varied repertoire
and 71 titles, more than Universal Music Publishing Group
at No. 2 with §3, EMI's repertoire included No. 1 hits by Juan
Luis Guerra and Descemer Bueno (who ca-wrote “Cuando Me
Enamoro” with iglesias) and co-publishing credit on three
Shakira tracks.

STEADY

REIGN

CASTING CROWNS TOPS CHRISTIAN
RECAPFORFQURTHYEAR

BY DEBORAH EVANS PRICE

oth veteran acts and niewcomers finish 2010 with strong
showings on the yearend Christian and gospel charts.
Casting Crowns claims the No. 1 spot on the year-end
Christian Albums recap with its 2009 release, “Untl the
Whole World ttears " This is the fourt) year the Georgia-based
band has placed first on the Christian aibums tally as its fan
base among Christian consumers continues to grow.

The remainder of the top 10 on the Christian Albwins chart
is dominated by such rock acts as Skillet, which takes the No.
2 spot with "Awake”; funk rock pioneer tobyMac at No. 4 with
“Tonight™; Flyleaf at No. 5 with “Memento Mori”; Switchfoot
atNo, 7 with "Hello Hurricaue”. and Kutless with its warship-
ful “1t Is Well* at No. 9.

Skillet has had a banner year. "Awake” has remained on the
Billboard 200 for more than 64 weeks. Only 14 other acts have
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been on the chart longer, among them Taylor Swift, Daugh-
try and Lady Gaga. Skillet had success with such singles as
“Forgiven.” “Awake & Alive” and “Hero™—the last of which
was used on “Sunday Night Football,” in NFL Kickoff Week-
end promos, for ESPN's college sports coverage and other
outlets. “Monster” was used during NBC's “25th Anniversary
of WrestleMania—World Television Premiere.

The Newsboys enjoyed a career rebirth this year with the
group’s 15th album, “Born Again." This marked the first News-
boys album with Micnael Tait as lead vocalist. Tait, formerly
with pioneering rap/rock trio de Talk, joined the band when
longtime frontnan Peter furler exited in 2009. Relentless tour-
inghelped endear the new lineup to fans and “Born Again” fin-
ishes at No. 12 on the Christian Albums recap while the title
track takes the No. 1 spot on the Christian CHR Songs recap.
The band 1s wrapping up the year on its Very Merry Christmas
tour in suppoert of the group's first Christmas release, “Christ-
mas! A Newsboys Holiday.”

‘The gospel charts were dominated this year by Marvin Supp.
He tops the year-end Gospel Album Artists and Gospel Songs
Artists recaps and earns the No. 1 spots on the Gospel Songs
chart with “The Best in Me” (Verity/JLG) and Top Gospel Al-
bums with “Here ] Am.” {Verity/)LG}, the follow-up to his hit
2007 album, “Thirsty.”

In additiah to his music career, Sapp is founder /senior pas-
tor of Lighthouse Ful |fe Center Church in Grand Rapids,

Ond'streak: CASTING
CROWNS is a four-time
vear-end chart-topper,

the top acts 1n the year-end gospel talles, newcamer Brian
Courtney Wilson took the No. 2 spoton the Gospel Songs Artists
chart. His debut album, “Just Love,” released by Music World
Gospel, has been on the Top Gospel Albums chart for mare
than a year and placed seventh on the year-end list, fueled by
the hit singles " Al] | Need,” ‘Already Here” and the title track.

Mich Though 2010 has been
it's been a difficult one personally: Sapp’s wife of 18 years,
MaLinda Sapp, died in September after battling colon cancer.

Though such veteran artists as BeBe & CeCe Winans, Fred
Hammond, Hezekiah Walker and Donnie McClurkin are among,

Selected for the American Heart Assn.'s Power
to End Stroke campaign, Wilson has matntained a susy towr
schedule Music World issued a deluxe edition of “Just Love’
1n October that included five new songs and 40 minutes of
bonus content.




HOW WE CHART

THE YEAR

BEHIND THE SCENES OF OUR ANNUAL RECAP
OF THEYEAR'S TOP ARTISTS ANDTITLES

8YSILVIO PIETROLUONGO

MAZINGLY, THE FIRST YEAR OF Tt E NEW DECADE HAS ALREADY COME AND GONE. AND AS WE DO
each December for the Year in Musicspecial issue, Billboard recaps which artists and song-
writers, albums and singles, labels and imprints fared the best in the past 12 months.
Within this special issue, yow'll find more than 280 lists with 450-plus rankings available
online (see billboard.biz/charts), including deeper lists for some charts included on these pages.
{Joining the printlineup in 2010 are rankings of the top digital songs for country, Latin, R&B/hip-
hop and rock as well as recaps for the airplay-based Rock Songs chart, which covers activity at

imultitude of rock radioformats. The inchision of the afore-
mentioned charts r chart-tapping ach
bysuch diverse acts as Taylor Swift, Shakira, Eminem, Train
and Rise Against.

Exclusive to Billboard.biz is a host of charts including
«ich new additions as Folk Albums and digital song recaps

for a multitude of gentes like blues, Christian, comedy,
few age and rap

Each of the year-end music tallies represent aggregated
numbers for each artist, title and music company from the
weekly charts on which they appeared

Most of those numbers are based on data from

THE YEAR IN
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Nielsen Entertainment, with sales of physical and dig-
ital product compiled by Nielsen SoundScan, and radio
airplay and digital streams measured by Nielsen BDS.
The Master Ringtones recap is based on sales tracked
by Nielsen RingScan.

The entire Billboard charts department has a hatd in
compiling the Year in Music lists. At the center of this ef-
fort are charts production manager Michael Cusson and
associate production manager Alex Vitoulis. Boxscore chart
manager Bob Allen compiles the touring charts.

The rankings for BDS- and SoundScan-based music
charts reflect airplay or sales during the weeks that titles
appeared on a relevant chart during the tracking period.
This includes activity during unpublished weeks for those
Iists that print every other week The 2010 chartyear began
with last year’s Dec. 5 issue und ended with the one dated
Nov. 27, 2010.

Sales or airplay registered before or after a titfe’s chart
run aren’t considered in these standings. That detail. and
the December-November time period, accéunt for some of
the differences between these lists and the calendar-year
recaps that are compiled independently by either Sound-
Scan or BDS.

Artist, imprint, label and distributor categories for all
genres reflect accumulated chart performance for ail titles
on the pertinent chart,

The urnbrella “label” categories refer to the distributing
labels and/or promotion labels iisted on 6ur weekly charts.
[f only one label appears on a chart listing, that company
counts as both “ymprint” and “label” for that title.

Rankings for the following airplay categories are based
on accumulated BDS-monitored plays for each week a song
appeared on the chart: Mainstream Top 40, Rhythmic, Al-
ternative, Active Rock, Heritage Rock, Triple A, Adult Con-
temporary, Adult Top 40, Dance Airplay, Mainstream R&B,
Adult R&B, Gospel Songs und Smooth Jazz Songs

Similarly, tlot 100 Airplay, Rap Sengs, 1ot Country Sorigs.
Christian Songs, Rock Songs and tlot Latin Songs (and the
four related Latin-format airplay charts) are determined by
adding up the total number of gross audience fmpressions.
as determined by BDS, which cross-references the exact
time of airplay with Arbitron listener data for each week a
track charted.

The Billboard Ilot 100 and Hot R&B/Hp-Hop Songs cat-
egories reflect accumulated radio and sales points, based
specifically on BDS and Nielsen SoundScan, respectively.
For the Hot 100, points from streamed music on AOL and
Yahoo also shape the standings.

Three categories— top, Country and R&B/Hip- Hop—
comburte data from album and singles charts, using for-
mulas that have been weighted so that the sales units
tallied on the Billboard 200, Top Country Albums and
Top R&B/Hip-1op Albums, respectively, have parity
with the specific chart points that construct each week's
Hot 100, Hot Country Sengs and Hot R&B/Hip-Hop
Songs charts,

For an act to qualify as a new artist for the Top, Country
and R&B/Hip-lep categories, they must not have placed
an album on any Billboard chart prior to Ocroher 2009 ar
appeared on a prior year-end new artist ranking

The Dance Club Songs recap is based on an inverse point
system, with titles collecting points based on rank for each
week they were on the chart.

The publishing categories reflect accumulated points for
all charted songs an the applicable weekly charts. If a song
is held by more than one publisher, paints are divided
equally between those companies.

In the Publishing Corporation category. parent compa-
nies receive 100% of the points from publishers in which
they own at least 50% equity and 25% of the points com-
piled by publishers that they administer but don’t own.

Accompunying label listings on the top artists rankings
are limited to the label each artist is signed to. An artist’s
titte count will still include all charting efforts, even those
recorded on other labels.

DECEMBER 18, 2010




THE YEAR IN
 MUSIC 2010

TOP ARTISTS
Pos. ARTIST (1
& LADY GAGA (9) Streamline/

KonLive/Cherrytree/interscope
TAYLOR SWIFT (24) 8ig Machine.
EMINEM (/8) Web,/Shady/
Aftermathy/interscooe
LADY ANTEBELLUM (10) Capital

/ RCA/RMG
USHER (14) LaFace/IiG
THE BLACK EYED PEAS (6)
Interscor
JUSTIN BIEBER (75) SchoolBoy/
vmont Br /Asiancl/iD.
DRAKE (2! .)) Vow\gr toney/Cash
toney/Universal Motown
KATY PERRY (11} Capitol
SUSAN BOYLE () S¥C0),
JASON DERULO (5) Beluga
Heights/Warner Bros.
B.O.B (63 RebelRock/Grand
Hustle/Atiantic
TAIQ CRUZ (4) Mercury/IDJMG
TRAIN (4) Columbia
LUDACRIS (9) D7F/Def Jom/
IDIMG
TREY SONGZ (8) Songbook/

MICHAEL BUBLE (9) 143/Reprise

LIL WAYNE (25) Cash Money/
Motown

ALICIAKEYS (%) MBR/AY/RMG

BRUNO MARS (7) Elektra,

At
CARRIE UNDERWOOD (7) 19/
riste Nashville
MILEY CYRUS (12) Holywood
ZAC BROWN BAND (7) Southern
GrounayAtiantic/Bigger Picture
JAY-2 (8) Roc Nat
ADAM LAMBERT (5) 19/RCA/RMG
MICHAEL JACKSON () M.
YOUNG MONEY (4 Cash
Money/Universal Motown JASON ALDEAN (6) Broken Bow
ANDREA BOCELLI () Suga GLEE CAST (8) 20th Century Fiox
. T/ Cotumbia
(YAZ (6) Time I Money/Beiuga JAY SEAN(S) Cash Money/
Heights/Reprise Universal Repubiic
OWL CITY (3) Universal Repubiic SELENA GOMEZ () Hollywaod
JOHN MAYER (5) Columbia MIRANDA LAMBERT (5) Col
MIKE POSNER () J/AMG (Nashville)
NICKI MINAJ (15 Young Money, THE SCRIPT (3} £/
Cash Money/Universal Motown

ONEREPUBLIC (3) M
Interscope

0
DAVID GUETTA (5) Gum/
Astralwerks/Capitol
SADE (3 £pic
SUGARLAND (7) Mercury
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Blackground/interscope
2

48 ENRIQUE IGLESIAS (3) Unjversal
Repubiic

49 KINGS OF LEON (5) A

50 BEYONCE (<) Music
Worldy/Cotumbia

Bz A deeper version ofthis
IZ' chart appears on biilboard.oiz

TOP ARTISTS —

DUO/GROUP

Pox. ARTIST (i Crarteo Ty et el

i LADY ANTEBELLUM (i0)

Capitel Nashville
THE BLACK EYED PEAS (6)
Interscope
TRAIN () Cotumbia
ZAC BROWN BAND (7) Southern
Ground/Atlentic/Bigger Prcture
YOUNG MONEY ¢4) Cash
Money/Uiversal Motown
OWL CITY (3 Uiniversal Republic
GLEE CAST (81) 20th Century
Fox TY/Columbia
THE SCRIPT (3) Phonogenic/Er
ONEREPUBLIC (2) Mos/ey/
interscope
SADE (3 £pic

TOP ARTISTS — FEMALE

Pos ARTIST (o Charted Tties) mpriAobs!

4 LADY GAGA (9) Streamline/
KonLive/Cherrytree/interscope

TAYLOR SWIFT (24) Big Machine
KESHA (10} Kemosabe/RCA/RMG
RIHANNA (12) SRE/Def Jam/

KATY PERRY (1) Capitol
SUSAN BOYLE (4) Y00/
ALICIA KEYS (7) MBK//RMG
CARRIE UNDERWOOD (73 79/
Arsta Nashvitle

MILEY CYRUS (12} Holiywood
NICKI MINAJ (75) Young Money/
Cash Money/Universal Motawn

TOP ARTISTS — MALE
PO ARTIST (nis Chartec Tites) imprnt Aabel
EMINEM (78) el
Aftermath/interscope
USHER (34) LaFace/ /G
JUSTIN BIEBER (75) SchoolBoy/
Raymond Braun/Isiand/iDJMG
DRAKE (20) Young Money/
Cash Money/Universal Motowr
JASON DERULO (5) Beluga
Heights/Warner Bros.
8.0.8(6) RebelRack/Grand
Hustle/Atisntic
TAIO CRUZ (4) Mertury/IDIMG
LUDACRIS (9) DTR/Defjam/
MG

TREY SONGZ (8) S0ngbook/

MICHAEL BUBLE (9) 143/Reprise

‘YEAR-END DOUBLE ISSUE
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TOP NEW ARTISTS

Pos ARTIST ¢ ,
KESHA (10, Hemosa
JUSTIN BIEBER (715) SchoolSoy/
Raymond Braun/Islend//DJMG
SUSAN BOYLE (4) SYCO/Columbia
B.O.R (6) RebelRock/Grand
Hustle/Atiantic
TAIO CRUZ (4) Mercury/iDIMG
BRUNO MARS (73 Elektra/Atiant
ADAM LAMBERT (5) 19/RCA/RM
IYAZ (6) Time Js Money/Beluga

[,

s u

® N

°

MIKE POSNER (3) J/RMG
NICK! MINAJ (75) Young Mones/

Cash Maneyy Universst Motown

3

TOP IMPRINTS

P IMPRINT

COLUMBIA (75)
CAPITOL NASHVILLE (3
CASHMONEY (40)
ATLANTIC (70,
INTERSCOPE (39)
LAFACE (i

RCA (52)

Na o auw

JUSTIN BIEBER
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8 BIG MACHINE (26)
9 CAPITOL (354
10 UNIVERSAL REPUBLIC (57)

TOP LABELS
Pos LABEL¢ 0
INTERSCOPE GEFFEN A&M

SONY MUSIC (246)
UNIVERSAL MOTOWN
REPUBLIC GROUP {771)
ATLANTIC (85}

ISLAND DEF JAM MUSIC
GROUP (78)

RCA MUSIC GROUP (50,
WARNER BROS. (778
CAPITOL (93)

JIVE LABEL GROUP (46)
CAPITOL NASHVILLE (33)
e

TOP BILLBOARD 200
ARTISTS

w N

ES

© e N

3

Pos ARTIST (10 s Y
TAYLOR SWIFT () Big Maching
2 SUSAN BOYLE (2 SYCO/

w

IS

"

e

~

© o

3

S

]

Saa

olumbia/Sony Music
LADY GAGA (3) Streamiine/
KonLive/Cherrytree/interscope/IGA
LADY ANTEBELLUM (1) Capito!
Neshwitie
EMINEM (5)

LIL WAYNE (3) Cosh Money/
Universal Motown/UMRG
JOHN MAYER (2) Columbis/
Sony Music

CASTING CROWNS (5) Beach

@

B

N
8

Aftermath/interscope/IGA
JUSTIN BIEBER (2) SchooiBoy/
Reymond Braun/island/IDJMG
MICHAEL JACKSON (2) MY/
Epic/Sony Music

ANDREA BOCELLI (2) Sugar/Decca
MICHAEL BUBLE (7) 743/
Reprise/Warner8ros

2ZAC BROWN BAND (3) Southern
Ground/Roar/B; o/
Atlantic/AG

THE BLACK EYED PEAS (7}
interscope/IGA

CARRIE UNDERWOOD (3,
19/arista

ALICIA KEYS (1) MBI/ /RMG
DRAKE (2) Young Money/Cash
Money/Universal Motowrn/UMRG
MILEY CYRUS (8) Hollywood
USHER (3) { sFace/ULG

SADE (2) Eoic/Sony Music

3 Music
KES$HA (1) Kemosabe/

N

RCA/RI

RIHANNA (2) SRE/Def Jarm/ID/MG.
TREY SONGZ (2) Songbook/
Atlantic/AG

SUGARLAND (5) Mercury
Nashville/UMGN.

JASON ALDEAN (2) Broken Bow
KINGS OF LEON (2) RCA/RMG
MARY J, BLIGE () Matriarch/
Geffen/IGA

28 JACK JOHNSON (3) Brushiire/UMRG
29 NORAH JONES (3) Blue Note/BLG
30 MIRANDA LAMBERT (2) Cotumbia

Nashvillel/ SMN

NN
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N
3

N
&

NN
)

kS

@

<

@

N
8

]

Gaga-Streamiine/KonLive/
Cherrytree/interscope/iGA
SOLDIER OF LOVE Sade-£;
Sony Music

CRAZY LOVE Michael uble
143/Reprise/Warner Bros.
THANK ME LATER Drake-Young
Money/Cash Money/Universal
Motowr/UMRG.

THE FOUNDATION Zac Brown
Band-Roar/Bigger Picture/
Home Grown/Atlantic/AG
RAYMOND V RAYMOND
Usher-LaFace/LG

BATTLE STUDIES Jofn
Mayer-Coi
ANIMAL Kefha

RATED R Rihanna-~SRe/Def

MICHAEL JACKSON'S THIS IS T
(SOUNDTRACK) Michael

/Capitol

Music

YRMG

31 ADAM LAMBERT (2) 19/RCA/RMG

32 SELENA GOMEZ (2) Hollywaod Jackson-M.l/Epic/Sony Music

33 OWL GITY () Universal 23 GLEE: SEASON ONE: THE MUSIC

G VOLUME Sounditrack-20th Century

34 DARIUS RUCKER (2) Capitol Nashville Fox TV/Columbia/Sony Music

35 KATY PERRY (3) Capitol 24 STRONGER WITHEACH TEAR

36 THE BEATLES (13) Aople/Capitol Mary J Blige-Matriarch/

37 KIOZ BOPKIDS (7 Razor &

38 KENNY CHESNEY (2) BNA/SMN 25 LAOY ANTEBELLUM Lacy

39 NICKELBACK (2) Roadrunner Antebeltum-Capitol Nashville

40 TRANS-SIBERIAN ORCHESTRA 26 GLEE:SEASON ONE: THEMUSIC
) Atlantic/AG VOLUME 2 Sounclirack-20th Century

41 DAUGHTRY (3) 19/RCA/RMG Fox Tv/Columbia/Sony Music
42 JAY-Z (1) Roc Nation/AG 27 REVOLUTION Miranda Lambert-
43 LUDACRIS (1) DTA/Def Jarm/IDIMG. Cotumbia (¢ 2/SMN

44 YOUNG MONEY (1) Cash Money/ 28 THE FALL Norah Jories—
Urnversal Motown/UMRG. Blue Note/BLG

45 MONICA () J/RMG 29 FOR YOUR ENTERTAINMENT

48 GUCCI MANE () 1017 Brick Adam Lambert-19/RCA/RMG
SquacyAsylum/Warner Bras. 30 NOW 32 Various Artists-EMY/

47 LINKINPARK (3) Machine L3
Shop/Warner Bros. 31 THE TWILIGHT SAGA: NEW
48 RICK ROSS (1) Maybach/Sho-N- MOON Sounatrack-Summit/
Shide/Def Jam/IDIMG Chop Shop/Atlaritic/AG
49 TRAIN (2) Columbia/Sony Music 32 OCEAN EYES Ow/ City-
50 BON JOVI () /s/and/IDJMG Universal Republic/UMRG
33 TO THE SEA Jack Johnson-
b A deeper version of thls Brushfire/UMRG
\y chart appears on billboard.biz 34 REBIRTH L/ Wayne-Cash
Money/Universal Motown/UMRG
35 ALVIN AND THE CHIPMUNKS:
TOP BILLBOARD 200 THE SQUEAKQUEL
ALBUMS Sounditrack-Fox/Rhino
Pos. TITLE 4 36 NOW 33 Various Artists—

§ | DREAMED A DREAM Susan Boyle- Universal/EMI/Sony Mus)
SYCO/Columbia/Sony Music 37 UNTIL THE WHOLE WORLD

2 RECOVERY &minem-Web/ HEARS Casting Crowns-Beach
Shady/Afte u:

3 NEED YOU NOW {acly 38 THETIME OF OURLIVES (£F)
Antebelium-Capitol Nashville Miley Cyrus-Hollywood

4 THE FAME Lacly Gaga-Streamiing/ 39 NUMBER ONES Michae!
KonLive/Cherrytree/interscope/iGA Jackson-Ml/Epic/Sony Music

5 MY WORLD 2.0 Justin Bieber— 40 TEENAGE DREAM Katy Perry-Cap:
SchooiBoy/Raymond Braun/ 41 WIDE OPEN Jason Aldearn-
Islanc/IDIMG Broken Bow

& MY CHRISTMAS Anches Bocelli- 42 DARK HORSE Aickelback-
Sugar/Decca srunner

7 FEARLESS Tayior Swift-Big Machine 43 RELAPSE Eminem-Web/

8 MY WORLD (E7) Justin Sieber ShadwAftermath/interscope/IGA
SchoolBoy/Raymond 44 THE BLUEPRINT 3 Jay-2-
Braun/Isiand/IDIMG Roc Nation/AG

9 SPEAKNOW Taylor Swift-8ig 45 BATTLE OF THE SEXES
Machine Lutacris-DTB/Def Jam/IDIMG

W THEEN.D. The Black Eyed 46 WE ARE YOUNG MONEY g
Peas-interscope/iGA loney-Cash Money/Universal
T THE ELEMENT OF FREEDOM totown/UMRG
Alicia Keys-MBKA)/RMG 47 KISS AND TELL Sefens Gomez &
12 PLAY ON Carrie Underwood The Scene-Hollywood
19/Arista Nashville/SMN 48 STILL STANDING Monica
13 THE FAME MONSTER (£7) Lady 49 GLEE: THE MUSIC, VOLUME 3:
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SHOWSTOPPERS Soundirack-
20th Century Fox Tv/Columbia/
Sony Music

50 ONLY BY THE NIGHT Kings OF

1 READY Trey Songz-Songbook/

52 PASSION, PAIN & PLEASURE
Trey Songz-Songbook/
Atiantic/AG

31 ATHOUSAND SUNS Linkin Park-

schine Shop/ Warner Bros:

54 LIVE AT THE TROUBADOUR
Carvte King & James Taylor-

55 TEFLON DON Fick Ross—
taybach/Stip N-Slide/Def
JBm/DIMG
% LEARN TO LIVE Darius Rucker-
Capitol Nashvile
57 SAVE ME, SAN FRANCISCO
Train-Columbia/Sany Music
st THE YWILIGHT SAGA: ECLIPSE
Soundtrack-Summit/Chop
Shop/Atlantic/AG
5 LEAVE THIS TOWN Dsughtry-
n MG
80 1AMNOT A HUMAN BEING
Wayne-Cash Money/
Hoto UMRG
# BOBPRESENTS: THE
ADVENTURES OF BOBBY RAY
BoB-RebelRock/Grand
Hustle/Atlantic/AG
62 TAYLOR SWIFT Taylor Swift-
8y Machine
&5 NOW 34 Various Artists-
versal/EMY/Sory Music/Capitol
& FUNHOUSE Pink-LaFace//tG
§5 IRON MAN 2 {(SOUNDTRACK)
AC/DC-Columbia/Sony Music
8 SOUTHERN VOICE 7/
McGraw-Curks
§7 BEFORE | SELF-DESTRUCT 50 Cent-
Aermath/Interscope/tGA
# SEX THERAPY: THE SESSION Robin
Thicke-Star Frak/Interscone/IGA
8 THE INCREDIB|E MACHINE
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CHARTS

Sugarianc-Mercury Nasnaie/UMGN
THE TAYLOR SWIFT HOLIDAY
COLLECTION (26) Tayiar Swift-
Big Machine

THE ORACLE Godsmack-
Uriversal Republic/UMRG
CONTRA Vampire Weekend-XL
YOU GET WHAT YOU GIVE Zac
Brown Band-Southern Ground/
Roay/Bigger Picture/Atiantic/AG
AWAKE Skillet-Ardent/
INO/AtIantic/AG

HEMINGWAY’S WHISKEY Kerny
Chesney-BNA/SMN.
NIGHTMARE Avenged
Sevenfold-Hopeless/Sire/
Warner Bros.

NOW 35 Various Artists-Universal/
EMi/Sony Music/Capitol

THE STATE VS. RADRIC DAVIS
Gueci Mane-1017 Brick Squady
Asylum/Warner Bros
BROTHERS e Biack Keys
Nonesuch/Werer Bros.

THE SUBURBS Arcade Fire-Merge
ASYLUM Disturbed-Reprise/
Warner Bros.

HOPE FOR HAITI NOW Various
Artists-MTV Netwarks

SIGH NO MORE Mumford &
Sons-Gentlernan Of The
Raad/Glassnote

1 AM..SASHA FIERCE
Beyonce-Music World/
Columbia/Sony Music

NOEL Josh Groban-143/
Reprise/Warner Bros.
ANOTHER ROUND
Jshem-Atlantic/AG

PEACE ON EARTH Casiing
Crowns-Beach Street/
Rewnion/Sony Music

THE CIRCLE Hon Jovi Classics Group 93 WOW HITS 2010 Various
Islanc/IDIMG 91 DOIN' MY THING Luke Artists-Word-Curb/Provident-
PLASTIC BEACH Gortiaz- Brvan-Capitol Nashville Integrity/EMI CMG

Virgin/Capitol 92 GLEE: THE MUSIC, JOURNEY TO 94 BRAND NEW EYES

IFON A WINTER'S NIGHT... REGIONALS (57 Souroltrack-20th Paramore~Fusled By Ramen/AG
Sting-Cherrvtree/DG/Universal Century Fox TWColumbra/Sony Music 95 HERE | AM Marvin Sapp-Verit/JLG

THE YEARIN |
MUSIC 2010

WOLFGANG AMADEUS PHOENIX
Phoenix-Loyaute/Glassnote
COME AROUND SUNDOWN Kings
Of Leon-RCA/RMG

THE RESISTANCE AMuse-
Helium-3/Warner Bras.

BILLBOARD 20
TOPDISTRIBUTION
CORPORATIONS

CHART SHARE.
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FEATS & SHARES A pETAILED LOOK AT THE YEAR IN CHARTS

2010 THE BILLBOARD 200 TP FIVE SALES WEEKS SOURCE: Nielven Soundscan
“Sheak Now"

“I Dreamed a Dream”
“| Dreamed a Dream”
SUSAN BOYLE, SONYMUSIC.12/26/09

“| Dreamed a Dream” 582000

2010 HOT 100 AIRPLAY 0P FIVE AUDIENCE WEEKS SOURCE: Nielsen BDS
USHER FFAT!IRING WILL.1.AM, JLG, 770710

LISHER FEATURING WILL..AM, 1L, 73710

USHER FEATURING WILLLAM,

EMINEM FEATURING RIHANNA, INTERSCOPE, 97110
USHER FEATURING WILL 1 AM. LG, #1710

“OMG”
“OMG”
“OMG”
“Love the Way You Lie”
“OMC™

2010 HOT

CHART SHARE

2010 HOT DIGITAL SGNGS 70 FIVE SALES WEEKS
KESHA, RMG /10

|YA2. REPRISE, /9710

LADY GAGA, INTERSCOPE, 1/
RETIIEE OWL CITY, UNWERSAL REPUBLIL /910
RS KESHA, RME 176/0

“TIKToK™
“Replay”

“Bad Romance”

394,000

QLA EMINEM, iGA 710710 741,000

447,000
445,000
440,000

162.173,360

151,92
159,558,600
150,076,600
158,471,000

500

BI0. 1LY
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THEM CROOKED
VULTURES

99 MOJO Tom Petty And The
Heartbreakers-Reorise/
Warner Bros

100 THE GIFT Susan Bovie-SYCO/

olumbia/Sony Music

101 TONIGHT tobyMac-ForeFront

102 DEAR AGONY &reaking
Bemamin-Hollywood

103 HAYWIRE Josn Turner-MCA

Nashilie/UMGN

104 THE SOUND OF MADNESS

hinedown-Atiantic/AG

105 BACK TO ME fantasia-5/

106 JOURNEY’S GREATEST HITS
olumbia/Legacy’

107 HANNAH MONTAN A: THE MOVIE
Sounditrack-Wait Disney

108 TWILIGHT Sounoitrack-
Summit/Chop Shoo/Atiantic/AG

109 UNTITLED & ety sive/JiG

110 AMERICAN SATURDAY NIGHT

Brad Paisley-Arista Nashvile/SMN
THEM CROOKED VULTURES
Them Crooked Vultures-DGC/

121 KIDZ BOP 18 Kidz Bop Kids
Razor & Tre
122 SO FAR GONE (£7) Droke-Young

Interscope/IGA Money/Cash Money/Universal
112 THE ESSENTIAL MICHAEL Motown/UMRG
JACKSON Michael Jackson: 123 MY KINOA PARTY Jason Aldean
Epic/Legacy/Sony Music Broken Bow
N3 GRAFFITI Chris Brown-Jive/JLG 124 VALLEYS OF NEPTUNE Jin/
114 SHE WOLF ge! Hendrix/
Sony Music Legacy/Sony Music
15 KRIS ALLEN ir/s Allen-19/0ive//LG 125 EASTON CORBIN Easton Corbin-
M6 THIS IS WAR Thirty Seconds To Mercury Nashville/UMGN
Mers-immortal/Virgin/Capitol 126 BROKEN BELLS Groken
N7 THE BRIDGE Melarye Frona- Betis-Columbra/Sony Music

SRC/Universal Motow/UMRG

118 HANDS ALL OVER Maroon 5-
A&M/Octone/IGA

M2 NEW AMERYKAH: PART TWO:
RETURN OF THE ANKH Eryvkal
Badu-Controt Freag/Unversal
Matown/UMRG

120 CRAZY HEART Soundtrack-
Fox/Fox Searchlight/New West

127 MAN ON THE MOON: THE END OF
DAY Kid Cudi-Dream On/
GOOD Aniversal Motown/UMRG

128 LAWS OF ILLUSION Sarah
Mclachlan-Arista/RMG

129 DEFYING GRAVITY Keiity
Urban-@apitol Nashville

130 CAN'T BE TAMED riley Cyrus:
Hallywood

THE YEAR
IN MUSIC—-
ONLINE

BONUS CHARTS ANDMORE ON
BILLBOARD'S WEBSITES

The print version of Billboard's Year in Music special
issue provides an in-depth look at the state of the music
business, with more than 280 charts that track the best-
selling albums and most-played singles of 2010 and 10
charts that analyze the concert industry.

But even more extensive year-end coverage is avail-
able on our websites, Billboard com and Billboard biz.

Billboard.com will ence again present the year-end
Critic's Choice poll. compiled from the votes of Billboard's

DECEMBER 18, 2010
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writers and editors around the world. We also will tap
the opinions of the real experts—our readers. After col-
lecting votes online, Billboard.com will present the re-
sults of the 2010 Album of the Year Reader's Poll.

Year In Music coverage on Billboard.com also will in-
clude such charts a5 the year's top Hot 100 Songs, Bill-
Dboard 200 Albs i d dwith
video. A galiery of photos of the yearalso will be featured.

On Billboard biz, the Year in Music package will in-
clude extended versions of selected print stories, a
recap of the 10 biggest business stories of 2010 and a
look at the most popular stories that ran this past year
on the website

Billboard.biz will offer 450 charts, including many
exclusive to the Web. Foi many chart categories incJud-
ing Top Artists, Top Billboard 200 Artists and Albums,
Independent Artists and Albums, Digital Albums,
Soundtrack Albums and Hot 100 Artists, decper year-
end recaps will be featured on Billboard biz.

Deeper charts also appear anline for such genres as
R&B, rap, country, Latin, regional Mexican, tropical,
mainstream top 40, adult contemporary, dance, Chris-
tian, gospel. classical and jazz.

131 #15 .. AND THEN SOME Brooks &
Dunn-Avrista Nashwile/SMN

132 BREAKTHROUGH Coibie
Carllat-Universsi Republic/ UMRG

133 GOOD EVENING NEW YORK CITY
Paut McCartney-MPL/
Hear/Concord

166 MEMENTO MORI Fly/eaf-
A&M/Octons/IGA
167 GET OFF ON THE PAIN Gary
Alian-MCA Nashville/UMGN.
168 FEVER Bullet For My
alentine-Jive
163 CAMP ROCK 2: THE FINAL JAM

154 NIGHT CASTLE
Orchestra-Atlantic/AG

135 MALICE N WONDERLAND
Snoop Dogg-Doggystyle/
Prionity/Capitol

136 JASON DERULO Jason Dervio—
Beluga Heights/Warner Bros.

137 THRILLER Michae! Jackson -
Epic/Legacy/Sony Music

128 KIDZ BOP17 f<iclz Bop Kids~
Rezor&Tie

139 BIONIC Christina Aguilera-

RCA/RMG
140 INTIMACY: ALBUM [11 j<erm-
Universal Motown/UMRG

141 2010 GRAMMY NOMINEES
Various A Grammyy/Capito!

142 KEEP ON LOVING YOU
Reba-Starstruck/Valory

143 WAKING UP OneRepublic -
Mosley/interscope/IGA

144 A YEAR WITHOUT RAIN Se/ena
Gomez & The Scene-Hollywood

145 LEGEND: THE BEST OF BOB
MARLEY AND THE WAILERS 805
Mariey And The Warlers-
Tuff Gong/islend/IDIMG

148 GLEE® THE MUSIC, THE POWER
OF MADONNA (£7) Sounditraci-
20th Century Fox T\/Columbia/
Sony Music

147 BLACKSUMMERS’ NIGHT
Maxwell-Coturnbia/Sony Music

148 GREATEST HITS Il Kenny
Chese ay-BNA/SMN

143 TIMBALAND PRESENTS SHOCK
VALUE |l Timbaland-Mosley/
Blackground/interscope/IGA

150 LOVE ON THE INSIDE Sugariand-
Mercury Neshville/UMGN

151 THE MAN | WANT TO BE Chiris
Young-RCA Nashville/SMN.

152 WAR IS THE ANSWER Five Finger

Walt Disney

DISTANT RELATIVES Nas &

Darnan “Jr. Gong” Marley-

Ghetto Youths/Def Jam/

Unnversal Republic/UMRG

11’8 TIME Michae) Buble-143/

Reprise/Warner 8ros.

BACKSPACER Pear! Jam-

Monkeywrench

173 BUFFET HOTEL Jimmy
Butfett-Mailboat

174 BLACK GIVES WAY TO BLUE
Alice in Chains-Virgin/Capitot

175 KALEIDOSCOPE HEART Sara
Bareilles-Epic/Sony Music

176 EXILE ON MAINST. The Rofling
Stones-Rolling Stones/Universal

3
e

3

N

177 GOD WILLIN' & THE CREEK
DON'T RISE Ray Lamontagne And
The Pariah Dogs-RCA

178 AMERICAN RIDE Toby Keith-Show
Dog-Unersal

179 THE SEA Corvnine Bailey
Rae-Capitol

180 THE GUITAR SONG Jamey
Johrisan-mercury Nashvilte/UMGN

181 THA CARTER Il L1/ Wayne-Cash
Maney/Universal Motown/UMRG

182 ALL OR NOTHING Jay Sean-
Cash Money/Universat
Republic/UMRG

183 SIR LUCIOUS LEFT FOOT: THE

SON OF CHICO DUSTY &ig:

Boj-Def Jam/IDIMG

LET IT SNOW! (£P) Michael

Bubie-193/Reprise/Warner Bros.

EUPHORIA £nrique [o/esias-

Universat Republic/Universal Music

&
£

3
&

ne

6 VERSUS (EP) Usher-LaFace/iLG

7 GUITAR HEAVEN' THE GREATEST
GUITAR CLASSICS OF ALL TIME

2R

Deatn Park

153 LIFE STARTS NOW Three Days
Grace-Jive/ILG

154 SCREAM Ozzy Osbourne-
Epic/Sony Music

155 HILLBILLY BONE (£R) Blake
Shelton-Reprise/Warner 8ros.
(Nashville)/ WMN

156 CHRISTMAS: 25TH
ANNIVERSARY COLLECTION
Mannheim Steamroller-
American Gramaphone

157 CHRONICLE THE 20 GREATEST
HITS Creedence Clearwater
Revval-Fantasy/Concord

158 THE GENEROUS MR. LOVEWELL
MercyMe-INCYColumbis/
Sony Music

159 GREATEST HITS Foo Fighters-
Roswel/RCA/RMG

160 CHARLESTON, SC 19686 Darius
Rucker-Capitol Nashville

161 THAT LONESOME SONG Jamey
Johnson-Mercury Nashville/UMGN

162 SOULBOOK Rod Stewart-i/RMG

CALL ME IRRESPONSIBLE

Michael Buble-143/

Reprise/Warner Bros.

189 CAGE THE ELEPHANT Cage The
Elephant-DSPLive

190 GLORY IN THE HIGHEST:
CHRISTMAS SONGS OF
WORSHIP Chris Tomiin-
Sixsteps/Soarrow

191 FULL CIRCLE Creed-Wind-up

192 CHRISTMAS CHEERS Straight Ao
Cheser-Atco/Atiantic/AG

193 MAN ON THE MOON 1i: THE
LEGEND OF MR, RAGER ¥/
Cuti-Dream On/G OO D/
Universal Motown/UMRG

194 FREIGHT TRAIN 4/an
Jackson-Arista Neshvile/SMN

195 SONGS FROM THE HEART
Celtic Woman-Manhattan/BLG

196 ECHO Leona Lewis-SYCOL/RMG

197 UP ON THE RIDGE Dierks
Bentiey-Capitol Nashille

198 THE SCRIPT The Script-

g

163 GOLD 0g Music
Mercury Nashville/UMGN 199 BULLETS IN THE GUN Toby

164 UNSTOPPABLE Rascal Flatts- Keith~Show Dog-Universs)
Lyric Street 200JUDGE JERROD & THE HUNG

165 GREATEST HITS Guris A/ JURY Jerrod Niemann-Sea
Roses-Ge
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TOP BILLBOARD 200 KINGS OF LEON CARRIE UNDERWOOD (3, WARNER BROS.
ARTISTS — DUO/GROUP owLamy / JUSTIN BIEBER ISLAND DEF JAM MUSIC GROUP
Pos. ARTIST ALICIAKEYS ( G
LADY ANTEBELLUM ¢ THE BEATLES MILEY CYRUS MICHAEL JACKSON 7 RCAMUSIC GROUP (
KIDZ BOP KIDS KESHA 2 capTOL
ZACBROWN BAND ( RIHANNA (2) 58~ ANDREA BOCELLI 9 CAPITOLNASHVILLE

MARY J. BLIGE ( 0 SONY MUSIC NASHVILLE
TOP BILLBOARD 200 MICHAEL BUBLE (7,
THE BLACK EYED PEAS ARTISTS — FEMALE NORAH JONES ¢
y Pos ARTIST DRAKE THE BILLBOARD 200
SADE ( Sony § TAYLOR SWIFT ¢ DISTRIBUTORS
3 CASTING CROWNS 2 SUSANBOYLE TOP BILLBOARD 200 USHER Pos DISTRIBUTOR
s Reunion ? ARTISTS — MALE LIL WAYNE (3 # UNIVERSAL (309
SUGARLAND u 3 LADY GAGA (3 Pos. ARTIST N iniver: 2 SONY MUSIC
G Ke s B EMINEM (5) Wby JOHN MAYER (- 3 WEA(200)
So 4 EMI(196)
VAMPIRE 10 TREY SONGZ ( 5 INDEPENDENTS (-
'WEEKEND Al

EUROPE'S TOP
TOP BILLBOARD 200 ALBUMS OF 2010
IMPRINTS 1 LADY GAGA “The fame.”
Pos. IMPRINT ( (Streamine/Konive/
COLUMBIA (&¢ Crerrytree/interscope)
CAPITOL NASHYILLE 2 THEBLACKEYED PEAS
INTERSCOPE “The EN.D." (interscone)
BIG MACHINE 3 MICHAEL BUBLE “Crazy
ATLANTIC Lo (43/Repnse
EPIC 4 EMINEM “Recovery.
REPRISE ( (Web/Shady/Aftermath/
RCA (25 Interscoog)
HOLLYWOOD S DAVID GUETTA “One Love.”

ISLAND (Gum/Nirgm)

\ TOP BILLBOARD 200 EUROPEAN
LABELS CHART SHARE
Pos LABEL oPANY ALBUMS 2010 LM Z009
\ i SONYMUSIC ¢ UNIVERSAL 367 350
INTERSCOPE GEFFEN A&M SONY 255 308
ATLANTIC GROUP WARNER 168 165
UNIVERSAL MOTOWN REPUBLIC EM 67 121

GROUP (49 OTHERS 43

s6
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The cast of “Glee”

INDEPENDENT ARTISTS

JASON ALDEAN ()
VAMPIRE WEEKEND (.
MUMFORD & SONS (1) G
ARCADE FIRE

JIMMY BUFFETT

PHOENIX

FiVE FINGER DEATH PUNCH

PEARL JAM (/ 2y =
BULLET FOR MY VALENTINE

MANNHEIM STEAMROLLER (

‘vbv A deeper version of this
M8 chart appears on billvoard.biz

INDEPENDENT ALBUMS

TME.
WIDE OPEN

% &l DECEMBER 18, 2010
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CONTRA U

SIGH NO MORE /

Son: d
Road/Glassnote

THE SUBURBS e
HOPE FOR HA!TI NOW Var

WOLFGANG AMADEUS PHOENIX

CRAZY HEART § 4
MY KINDA PARTY ason Ald

WAR IS THE ANSWER /

BACKSPACER fe

BUFFET HOTEL
Fott-Mailboat

FEVER Bullet ~or My |

CHRISTMAS: 25TH
ANNIVERSARY COLLECTION

CAGE THE ELEPHANT ¢
lephant-DSALive

XX The xx-Young Turk

GREATEST HITS Motley

GOD WILLIN' & THE CREEK
DON'T RISE R

SLASH Slash-I

HIGH VIOLET 7 na
4AD

VOLUME TWO
STILL & Cel
TRANSFERENCE
UP FROM BELOW

& Him-Mery

Community/Fairtsx,

CHICKEN & BISCUITS Colt

ENCORES Jimmy Buffett-

bw A deaper version of this

chart appears on billpoard.biz

EUROPE’S TOP
SINGLES OF 2010
1 BAD ROMANCE Lsdy Gaga

(Streamiine/Konive/
Cherrytree/interscope)
TIK TOK Kesha
(Kemosabe/RCA)
MEET ME HALFWAY 7he
Black Eyed Peas (interscope)
WAKA WAKA (THIS TIME
FOR AFRICA) Shakira
featurng Freshiyground (Epxc)
ALORS ON DANSE Stromae
(Vertigo/Mosaert)

EUROPEAN CHART

SHARE

CoumanY ALBUNS 2010 MBS 2009

UNIVERSAL  S3.2 422
181 216
122 166

WARNER n2 L]
OTHERS 53 85

INDEPENDENT IMPRINTS

Pos.IMPRINT (1. Chartect Tkes)
BROKEN BOW (3)
MERGE
XL (5

GENTLEMAN OF THE ROAD

MTV NETWORKS (

MONKEYWRENCH (2)
PROSPECT PARK (
ANTI- (10}

INDEPENDENT LABELS
Pes LagEL

BROKEN BOW

GLASSNOTE (7

MERGE (&)

EONE

XL ¢

EPITAPH

JIVE ¢

STARBUCKS (72
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TRAIN |
HOT 100 ARTISTS
Pos ARTIST (o Crartad Tites) imprin

W KESHA (9) Kemosabe/RCA/RMG

LADY GAGA (6) 5! /

KonLive/Cherrytree/interscope

USHER (71}

RIHANNA (70) SRE/Def Jarm/IDIMG

THE BLACK EYED PEAS (5)

JASON DERULO (4) Befugs
Herghts/ Warner Bros.

KATY PERRY (5} Capito;

EMINEM (/3) Web/Shady/

A, nath/Interscope

DRAKE (/8) Young Money/Cash
toney/Uni

10 TAIO CRUZ (3) Mercury/IDUMG

N

& waw

® ~

o

DECEMBER 18, 2010

]

@R

=

T

N
8

NN
NN

B.0.B (5) RebelRock/Grand
Hustle/Attsnt

TAYLOR SWIFT (20) Big Machine
LADY ANTEBELLUM (6) Capito/

TRAIN

LUDACRIS (§) DTE/Def Jorn/IDIMG
BRUNO MARS (5) Efektra/Atiantic
TREY SONGZ (6) Songbook/
JAY-Z (7) Rac Natior

IYAZ (6) Time Is Money/Beluga
Heights/Reprise

JUSTIN BIEBER (73) Schoo/Boy/
Raymond Braun/isiand/IDIMG
MIKE POSNER (2) J/RMG

NICKI MINAJ (75) Young Moriey,/

Cash Money/Universal Motown

23 GLEE CAST (81) 20th Century Fox
TW/Columbia

24 LIL WAYNE (22) Cash Money,
Universal Motown

25 JAY SEAN (4) Cosh Money/
Universal Repubiic

big A deees versionottnis
3 chart appears on biltboard.biz

HOT 100 SONGS
Pos TITLE At et/
¥ TIK TOK Kegtia-Kemosabe/

2 NEED YOU NOW Lacly Antebelium-

aw

@«

~

@

@

3

®

@

a

&

]

Capitol Nashilie/Capito

L

LaFace/1LG

HEY, SOUL SISTER Train-Columbra 23 BILLIONAIRE Travie McCoy
CALIFORNIA GURLS Katy Perry Featuring Bruno Mars-Nappy
Featuring Snoop Dogg-Capitol Boy/Decaydance/Fueled By
OMG Usher Featuring william Rs R

LaFace/iLG 24 NOT AFRAID Eminem-Web,
AIRPLANES 808 Featuring Shacy/Aftermath/interscope
Hayley Williams-RebeiRock/ 25 REPLAY yvaz-Time /s Money/
Grand Hustle/Atiantic Beluga Heights/Reprise

LOVE THE WAY YOU LIE Erinern 26 SEXY CHICK David Guetta
Featurng Rihanna-Web/Shady’ Featuring Akon-Gumy/
Aftermath/Interscope Astral

BAD ROMANCE Ladly Gaga- 27 BREAKEVEN 7he Script-
Streamiine/KonLive/Cherrytree/ Phanogenic/Epic

Interscope 28 YOUR LOVEIS MY DRUG
DYNAMITE 7516 C/ 67 A/RMG
1DUMG 29 (GOTTA FEELING The Black Fve
BREAK YOUR HEART 7s/0 Cruz Peas-Interscope

Featuring Ludacris-Mercury/IDJMG 30 FIREFLIES Ow City-Universal
NOTHIN' ON YOU 80,8 Featurng Republic

Bruno Mars-RebelRock/Grand 31 SAY AAH Trey Songz Featuring
Hustle/Atiantic Fabolous-Sengbaok/Atiantic
ILIKE IT Enrigue Igjesias Featuring 52 FIND YOUR LOVE Drake-Young
Prtbuli-Universal Republic Meney/Cash Money/Universal
BEDROCK Young Money Featurng Motown

Lioyd-Cash Money/UniversalMotown 35 ALEJANDRO Larfy Gag

IN MY HEAD J/asan Derulo- Streamline/KonLive/Cherrytree/
Beluga Heights/Warner Bros. Interscope

RUDE BOY Rihanna-SRe/ 34 RIDIN' SOLO Uason Derilo

Def dam/IDIME Beluga Heights/Warner Bros,

TELEPHONE Lady Gaga Featuring
Beyonce-Streamiine/ionLive/
Cherrytree/interscope

TEENAGE DREAM Kty Perry-Capital
JUST THE WAY YOU ARE

Bruno Mars-Elektra/Atiantic
COOLERTHAN ME

Mike Posner-J/RMG

IMMA BE The Biack Eved Feas-
interscope

EMPIRE STATE OF MIND Jay-Z +
Alicia Keys-Roc Nation
DJGOTUSFALLIN' INLOVE

Usher Featuring Pitbul

w
&

4

JUST A DREAM Nelly-Derrty
Universal Motown

HOW LOW Lutfacris-DTR/
Def Jam/IDIMG

LIKE A G6 Far*East Movernent
Featuring Cataracs & Dev-
Cherrytree/interscope
CARRY OUT Timbaland Featuring
Justin Timberlake-Mosley/
Blackground/Interscope
HAVEN'T MET YOU YET
Michael Buble-143/Reprise

CLUB CAN'T HANDLE ME

YEAR-END DOUBLE ISSUE
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THE YEARIN
MUSIC2010 a.T.\235]

HOT 100 ARTISTS_ GAGA" GERMANOTTA (5, s/Capitc 3rt =
FEMALE 10 MATTHEW “BOKIDA" SAMUELS 6 MEY.SOUL SISTER 77 14 DJGOTUS FALLIN'IN LOVE 235 TELEPHONE
Pos. ARTIST
1 KESHA b- A deeper version of this ? AIRPLANES £ 15 ILIKEIT Envig
2 LADY GAGA b Iz chart appears on billboard.biz 7 24 EMPIRE STATE OF MIND ./
ant % BEDROCK Al oy
3 RIHANNA (0): 8 BADROMANCE eaturing Lioy ey 25 TEENAGE DREAM oty P
4 KATY PERRY oitol HOT 100 AIRPLAY Universal Capito
S TAYLORSWIFT (20) Big Mschine  PosTLES 17 FIND YOUR LOVE Dre 26 REPLAY f
5 NICK(MINAJ NEED YOU NOW 9 LOVE THE WAY YOU LIE Young Money/Cash Mo Beluga Herght
I Lady Antebet! er aturing R g rersal Motown 27 BILLIONAIRE 77
7 ALICIAKEYS S 18 COOLER THANME
8 MILEY CYRUS 2 OMG 10 DYNAMITE e;
9 CARRIE UNDERWOOD 19 INMY HEAD 28 IMMARE 7
3 TIKTOK T RUDEBOY A Belugs He e
10 BEYONCE RCA/RMG 20 SAY AAH Trey Song ring 20 YOURLOVE!S MY DRUG
4 CALIFORNIAGURLS Katy Perry 12 BREAK YOURHEART 720 Crisr Fabolous-Songbook/Atiant Keha-Kemosabe/RCA/RMG
Fraturing Snoop Dogg-Capite eaturing Ludacris-Mercun/IDJMG 21 BREAKEVEN The Scriot 30 ALEJANDRO Lady Gaga-
5 NOTHIN' ON YOU B0 8 Featu 15 SEXY CHICK Davia Guetta Phonogenic/Epic Streamiine/KonLive/Cherrytree/
HOT 100 ARTISTS — Bruno Mars-Rebe: Featuring Akon 22 JUST THE WAY YOU ARE interscop ]
MALE 51 HOW LOW
Pos AT DAVIDGUETTA e

USHER

32 HAVEN'T MET YOU YET
2 JASON DERULO (4) Be R

33 | GOTTA FEELING The Black £

3 EMINEM( Seas-interscope
34 WHATCHA SAY Jsson Deruio
4 DRAKE (1§ Beluga Heights/Warner Bros.
35 UN-THINKABLE (I'M READY) |
5 TAIO CRUZ ( ficia Keys-MBK/AY/RMG
6 BOB 36 DOWN.
we
7 LUDACRIS
8 BRUNOMARS 37 YOUBELONG WITHME
9 TREYSONGZ(
o JAY-Z ersal Repub

38 MINE 7 o
Machine/Universal Republic
39 CARRY OUT Timbaland Featuring
1

HOT 100 IMPRINTS

PocpRINT sstin Timberiak
CASHMONEY
2 LAFACE 40 JUST A DREAM
3 CAPITOL
4 BELUGA HEIGHTS 41 OVERL
s Rca Cash M
6 MERCURY 42 BOTTOMS UP 77 ONGZ
7 CAPITOL NASHVILLE (2 Fe g Nick:
8 COLUMBIA (9, %
9 ATLANTIC 21) 43 DEUCES C
10 NTERSCOPE 92 & Key
44 BULLETPROOF
HOT 100 LABELS 45 THERE GOES MY BABY
Pos.LASEL ¢
INTERSCOPE 46 WHATAYA WANT FROM ME
2 ATLANTIC % b d |
3 ISLAND DEF JAM MUSIC GROUP 47 FIREFLIES |
4 RCA MUSIC GROUP 144, 48 SAY SOMETHING 7 I
5 HVE LABEL GROUP (25 Featur ‘e
§ UNIVERSAL MOTOWN
7 caeioL YOUR LOVE
8 UNIVERSAL REPUBLIC
9 COLUMBIA
10 WARNER BROS. ACCORDING TO YOU
HOT 100 PRODUCERS @ A deeper version of this
Pos. PRODUCER| chart appears an billboard. biz
LUKASZ "OR. LUKE" GOTTWALD
2 JONATHAN "J.R." ROTEM (8) HOT DIGlTAL SONGS
3 BENJAMIN "BENNY BLANCO™ ARTISTS
LEVIN Pos. ARTIST
4 THE SMEEZINGTONS KESHA ¢
5 WILLLAM( LADY GAGA ¢
& ALEXDAKID( KonLive/Chertytres/inter
7 NADIR “REDONE" KHAYAT (. THE BLACK EYED PEAS (
8 MARTIN KARL “MAX MARTIN"

SANDBERG (9.
STEFAN(GABRIELLA "LADY

EMINEM (

0 DECEMBER 18, 2010 YEAR-END DOUBLE ISSUE
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THE YEAR IN
MUSIC 2010

RIHANNA (/0
KATY PERRY
JASON DERULO

<o

TAIO CRUZ (5)
TAYLOR SWIFT
10 BOB(

T USHER
12 TRAIN
1 GLEE CAST

14 LUDACRIS
15 LADY ANTEBELLUM

16 JUSTINBIEBER

7 BRUNO MARS (
18 DRAKE {

19 JAY-Z(

20 MILEY CYRUS
21 LIL WAYNE
22 IYAZ(

23 MIKE POSNER ¢
24 NICKI MINAJ ¢

25 JAY SEAN(

2 Adeeper version of this
chart appears on billboard.blz

HOT DIGITAL SONGS
FosTMLE
TIK TOK /

HEY, SOUL SISTER
CALIFORNIA GURLS

>

LOVE THE WAY YOULIE ¢

DECEMBER 18, 2010

CHARTS

o

~

3w

&

®

@

@

@

N
3

N
N

%

4

BAD ROMANCE
AIRPLANES £

NEED YOU NOW [
oMG

DYNAMITE
NOT AFRAID 2

BREAK YOUR HEART 7210
EMPIRE STATE OF MiND .

IMMA BE 771 ved Poal

ILIKE [T £ sias Featy

BEDROCK

| GOTTA FEELING The Bfack £

Seas-inter

BILLIONAIRE
TELEPHONE |
TEENAGE DREAM /(31
INMY HEAD

NOTHIN' ON YOU £

lantic
JUST THE WAY YOU ARE

YOUR LOVE IS MY DRUG

BABY ./

REPLAY /s

M
R

Y

N
B

M
2

8

&

w
&

n
@

w
8

g

w
8

w
2

a
8

E3

FIREFLIES ¢
COOLER THAN ME

RUDE BOY/

Def Jam/1D

DJ GOT US FALLIN' IN LOVE
RIDIN’ SOLO

LIKE A G6 Far

JUST A DREAM
HOW LOW /

CARRY OUT
SEXY BITCH

BLAH BLAH BLAH Keg/

stur
ALEJANDRO

CLUB CAN'T HANDLE ME
YOUNG FOREVER jay-Z
PARTY IN THE U.S A.

BULLETPROOF /.3 Row

DOWN sy
BREAKEVEN

ONLY GIRL (iN THE WORLD)

ALLIDO IS WIN £

TAIO CRUZ

46 MEET ME HALFWAY

47 MAGICE

48 WHATCHA SAY

49 MINE 7
50 MY FIRST KISS 3

big A deeper version o tis
DIZ 111 appears on bitlbsard.biz

HOT DIGITAL SONGS
IMPRINTS

Pos. IMPRINT
CASH MONEY (3
BELUGA HEIGHTS
RCA

CAPITOL
LAFACE (71)

o s uN

HOT DIGITAL SONGS
LABELS

LABEL(
INTERSCOPE (
ATLANTIC (26)

ISLAND DEF JAM MUSIC GROUP

wn g

RCA MUSIC GROUP (3
COLUMBIA

N

MASTER RINGTONES
ARTISTS

Pos ARTIST.

¥ EMINEM ¢

2 LADY ANTEBELLUM

DRAKE (75

RIHANNA

Naw s

LUDACRIS ¢

®

LADY GAGA (

'S

YOUNG MONEY

TREY SONGZ

8

byig 2 deeper version of this
WOIZ cnart appears on billboard biz

MASTER RINGTONES
Pos.TITLE
[3] NEED YOU NOW £

2 BEDROCK

LOVE THE WAY YOU LIE

IS

TIK TOK K

SMILE

NOT AFRAID £

RUDE BOY

BAD ROMANCE £

®

@

AIRPLANES £

EMPIRE STATE OF MIND..

3

1 OMG

&

CALIFORNIA GURLS /

HOW LOW ¢

N

MY CHICK BAD

@

HEY, SOUL SISTER
SAY AAH Trey 5618

3

a3

FOREVER Drake Featunng K

18 HEY DADDY (DADDY'S HOME)

N
N

JUST A DREAM/

8

UN-THINKABLE (I'M READY)

N
2

MONEY TO BLOW

ar

N
%

TELEPHONE !

Pz A doever version o this
WBIZ cart appears on billboard.biz

YEAR-END DOUBLE ISSUE




TOP R&B/HIP-HOP
ARTISTS

s ARTIST ¢ =
EMINEM (7) Web/Shach,
Aftermathyinterscope

DRAKE (25) Young Money/Cash
Money/Unversal Motown/UMRG
ALICIA KEYS (7) MBK//RMG
USHER (12) LaFace/ILE

THE BLACK EYED PEAS (2}

TREY SONGZ (21) Sorghook/

SADE (4) Epic/Columbia

LIL WAYNE (22) Cash Money/
unversal Motown/UMRG
RIHANNA (9) SREY/Def Jsrm/IDIMG
MICHAEL JACKSON (7) ML)/

£

MARY J. BLIGE (5) Matriarch/
Geffen/interscope

LUDACRIS (1) DTR/Def Jam/IDIMG
MONICA (6 J/RMG

GUCCI MANE (23) 1017 Brick
Squad, Asyium/Warner Bros.

15 YDUNG MONEY (5) Cash
Maney/Universal Motown/UMRG

e

YEAR-END DOUBLE ISSUE

&

JAY-Z (10) Roc Nation

RICK ROSS (74) Maybach/Stip-N-
Shole/Def Jam/IDIMG

ROBIN THICKE (3) Star Trak/
interscope

JAHEIM (3) Atlantic

50 CENT () Shadly/Aftermath/
Interscope

B.0.B (5) RebelRock/Grand
Hustle/Atlantic

KID CUDI (2) Dream On/GO.OD,/
Universal Motawn/UMRG
MAXWELL (4) Columbia
MELANIE FIONA (5) SRC/
Universal Motown/UMRG

CHRIS BROWN (11} Jive/ULG

3

-

Mo
R

big * deeper version of this
BIZ chart appears on billboard biz

TOP NEW R&B/
HIP-HOP ARTISTS
Pas. ARTIST (Mo Cherted Titkesimonnt/Label
i 5.0.8(5) RebelRock/
Grand Hustle/Atlantic
2 MELANIEFIONA (6) SRC/

Universat Motown/UMRG
3 WAKA FLOCKA FLAME (5) 1077
Brick Squad/Asylum/Warner Bros.
NICKE MINAJ (76) Young Money/
Cash Money/Universal Motown/
UMRG

IS

WALE (3) AlliDofinterscope
NEW BOYZ (3) Shotty/Asylum/
Warner Bros.

DJ POET NAME LIFE () Thrive/
1BIMG

DONDRIA (4) So§0 Def/Malsco
BLAKROC (1) BlakRoc

10 CALISWAG DISTRICT (2) Capitol

N aw

° e

TOP R&B/HIP-HOP
ARTISTS — DUO/GROUP
Pos. ARTIST (e, C7
THE BLACK EYED PEAS (2)
Interscope

SADE (4) Epic/Columbia
YOUNG MONEY (5} Cash
Money/Universal Motown/UMRG
THE ROOTS () Def Jam/IDJMG
BEBE & CECE WINANS (3)
B&C/ Msisco

Tties lprirt/Laoel

won

w

CHARTS

TOP R&B/HIP-HOP
ARTISTS — FEMALE

Pas ARTIST (. ChartectToes) rprnt/Latel
ALICIA KEYS (7) MEK/)/RMG.
RIHANNA (9) SRE/Def Jarm/IDIMG
MARY J. BLIGE (5) Matriarch/

W

MONICA (6) J/FMG

MELANIE FIONA (6) S7C/
Universal Motown/UMRG

6 BEYONCE (5) Music World/
Coturmbia

FANTASIA (3) S/194/RMG
ERYKAK BADU (<) Control
Freaqy/Universsi Matown/UMRG
MARIAH CAREY (6) /s/anc/IDMG
CORINNE BAILEY RAE (3) Capito/

@« »

@~

5w

TOP R&B/HIP-HOP
ARTISTS — MALE
Pos ARTIST (1 e bl
"1 EMINEM (7) Web/Shady/
Aftermath/Interscope

DRAKE (25) Young Money/Cash
Money/Universal Motown/UMRG
USHER (12) LaFace/JLG

TREY SONGZ (21)
Songhbock/Atiantic

LIL WAYNE (22) Cash Money/
Universal Motown/UNIRG
MICHAEL JACKSON (7)
M.yEpic/Columbra

LUDACRIS (1) OTE/Def Jam/IDIMG
GUCCI MANE (23) /017 Brick
Squad/Asylum/Warner Bros.

s o

N =

s w

@

DECEMBER 18, 2010

THE YEARIN
MUSIC 2010

9 JAY-Z (10} Roc Nation
10 RICK ROSS (74) Mayhach/
Stip-N-Stice/Def Jarmn/IDIMG

TOP R&B/HIP-HOP
IMPRINTS

Pos IMPRINT (1 Crivtect s
INTERSCOPE (74)
UNIVERSAL MOTOWN (56)
ATLANTIC (38)

DEF JAM (73)

J4(35)

EPIC (12)
CASHMONEY (34)
JIVE (32

LAFACE (74)
AFTERMATH (9)
SHADY (9)

B NG oW NE

33

TOP R&B/HIP-HOP
LABELS

Pos. LABEL (hes Chartooi k)

INTERSCOPE GEFFEN AZM (58)
UNIVERSAL MOTOWN REPUBLIC
GROUP (64)

ISLAND DEF JAM MUSIC GROUP
SONY MUSIC (45)

ATLANTIC GROUP (70)

JIVE LABEL GROUP (51)

RCA MUSIC GROUP (39}
WARNER BROS. (35)

CAPITOL (36)

EONE (49)

N

w

PR

3

BILLBDARD




THE YEARIN

MUSIC2010 [, V.18 3

TOP R&B/HIP-HOP Geftery

24 MARVIN SAPP (2) Varity/iG & RAYMOND V RAYMOND 16 READY Trey So ook
ALBUM ARTISTS 12 LUDACRIS (23 07 G 25 RKELLY 2 oFace/iG Atiantic/AG
Pos. ARTIST 13 GUCCI MANE () ck 7 RATED R Rrthanna-SRE/Def 17 PASSION, PAIN & PLEASURE
% EMINEM( Shad Squad/Asylum/Warner Bros b‘ A deeper version of this JamADIMG rey Songz-Senghook/Atiantic/AG
Aftermath/interscopa/iGA 14 JAY-Z (1) Roc Nation/AG IZ chartappears onbillboardbiz 8 MICHAEL JACKSON'S THISISIT 18 TEFLON DON Rick Ross-a
2 THEBLACK EYED PEAS (1} 15 YOUNG MONEY (2) Cash (SOUNDTRACK) Michaet Stio-N-Slide/Def Jarm/ADIMG
nterscope/iGA Money/Universal Motown/UMRG Jackson-MJ/Epic/Sony Music 19 BEFORE | SELF-DESTRUCT
3 DRAKE (2) Yaung Money/Cash 16 MONICA (1) //AMG TOP R&B/HIP-HOP 9 STRONGER WITHEACH TEAR 50 Cent-Shady/Attermath/
Money/Univers: n/UMR 17 RICK ROSS (2) : ALBUMS Mary . Blige-Matriarch/Geffen/IGA rterscope/iGA
4 ALICIAKEYS ( Stip-N-Shide Pos TITLE A 10 REBIRTHL ne-Cash 20 1AM NOT A HUMAN BEING
5 USHER (2) Lof B SOCENT( 1 RECOVERY £ et Maney/Unive Lit Wayne-Cash Money/
6 SADE( OIC/ Inte z Shadly/Afterm Tl /IGA 7t RELAPSE £/ m -Wi Universai Motown/L
7 LIL WAYNE (6) Cash Money, 1% KID CUDI (2 On/GCON/ 2 THEE.ND. 7he Black Eyed Shady/Aftermath/interscope/IGA 21 B.O.BPRESENTS: THE
Universal Motown/UMRG Universal Motown/UMRG Peas -interscone/IGA 12 THE BLUEPRINT 3 Jay-7-Roc ADVENTURES OF 8OBBY RAY
8 RIHANNA (3) SRE/Def Jam/ 20 B.O.B (1) RebeiRock/Grand 3 THE ELEMENT OF FREEDOM Nation/AG Bo0.B-RebelRock/Grand
DIMG rtustie/Atlantic/AG Alicia Keys-MAIK/Y/RMG. 15 BATTLE OF THE SEXES Hustle/Atlantic/AG
8 TREY SONGZ (4 Songbook 21 ROBIN THICKE (1) Srar Trak/ 4 SOLDIER OF LOVE LutsCris-DTR/Def Jam/IDIMG SEX THERAPY. THE SESSION
AC interscope/H Sade-Epic/Sony M WE ARE YOUNG MONEY L
MICHAEL JACKSON (5. 22 BEYONCE( ¢ World/ 5 THANKME LATER Young Money-Cash Money; i
fumibia/ ¢ Mu: ‘oung Money/Cash 23 THE STATE VS RADRIC DAV(S
T MARY J. BLIGE ¢ rch/ 25 JAHEIM (1) / G 15 STILL STANDING Monica-./AM 017 Brick Squac/
Asyiurn/Warner Bro
24 ANOTHER ROUND Jahaim-
Atiantic/AG

25 | AM..SASHA FIERCE Beyonce-
Music Worid/Columbia/Sory Music
26 HEREIAM 1: op

SRC/Universal Motowr/|
30 BACK TO ME Fantasia-S/19//RMG
31 SO FARGONE (£7) Drake-
Young Money/Cash Money/’
Universat Motown/UMRG
32 NEW AMERYKAH: PART TWO.
RETURN OF THE ANKH &ryic

I

33 MANON THE MOON: THE END OF
DAY Kid Cuni-Dream On/GOOD/
Universal Motown/UMRG

34 MALICE N WONDERLAND 571060
Dogg-Doggystyie/Priority/Ce

35 BLACKSUMMERS'NIGHT

36 TIMBALAND PRESENTS SHOCK
VALUE Il Timbaland-Mosley/
Blgckground/interscope/IGA

37 INTIMACY: ALBUM I
Kem-Universal Motown/UMRG

38 THE SEA Corinne Bailey Rae-Capitol

DISTANT RELATIVES /Vas & Dx d

H

40 MEMOIRS OF AN IMPERFECT
ANGEL Mariah Carey-ista z
41 SIRLUCIOUS LEFT FOOT:
THE SON OF CHICO DUSTY
Big Boi-Def Jam/IDIMG
42 STILL BeBe & CeCe Winans-
B&C/Malaco
43 PRICELESS

44 NOW 311
Universat/Zomba/Sony Music

45 VERSUS (£ Usher-LaFace//LG

46 1LOOK TO YOU Whitney
Houston-Arista/RMG

47 MAN ON THEMOON if: THE LEGEND
OF MR. RAGER </ Cuicl-Dram

/GOOD Univer

48 NUMBER ONES

49 WAKE UP!John Legend & The

Roots-Home School/GOOD/

Columbia/Sony Music

HOW | GOT OVER The Roots-Def

/D MG

b A deeper version of this
12) Cart somears on billboard iz

]
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Isa Me,;nber ostRoyal Family.

==

Kios ooN'T GET ENOUGH
ART THESE DAYS. So you
" can see why some of them
might accidentally confuse
a jazz legend named Duke
with royalty named duke.
But it’s finally time to set
the record straight.
Edward Kennedy “Duke”
Ellington didn't rule over
a small English estate.

Instead he reigned supreme

-
over jazz insttutions like i
A piano pheyer. A composer. An orchestra laader
The Cotton Club. He riffed Duke Ellmgron resgned over a land called Jazz.

powerfully on the piano, bur 1t was the full really  transform

orchestra that he considered his most compelling | Infact, themoreart kids get,

instrument. He introduced improvisation to his ! the smarter they become

F Sentimental Mood,” and
“Take the ‘A’ Train” His
hustorical concert in 153 at
the Newport Jazz Festival
has entered the lexicon of

legendary live performances.

There is no doubr abou it,

Ellington's brand of jazz

has contributed significantly

to the American songbook

and to rhe lives of anyone

compositions — a process unheard of ! 1n subjects like marh and

using a 15-piece orchestra. The result science. And the more

who has ever tapped their

foot to a beat.

Jazz is art, you dig? Ant can

lives.

was a different approach ro jazz that likely they'll become well- ; Give your kids a chunce
i ar i 10 succeed. Up th
dues e suaresallz. - Sparked a revolution and an evolution. rounded, cool members of  : daily dose afﬂu
b

And they wear coums His music spread across the world society. For Ten Simple Ways to get more art in

with songs like “Sophisticated Lady,” “In a | kids’ lives, visit AmericansForTheArts.org.

Art. Ask for More.

(mage donsted by Corhis-battmann, TH 1006 Escite of Maccar K. Lllington by CHG Worldwlds



TOP R&B/HIP-HOP
ALBUM IMPRINTS
Pos IMPRINT

NTERSCOPE (
UNIVERSAL MOTOWN ¢
ATLANTIC (22

DEF JAM (2
EPIC (5
S

CASH MONEY
LAFACE
AFTERMATH
SHADY ¢

Cow e s wN

TOP R&B/HIP-HOP
ALBUM LABELS

INTERSCOPE GEFFEN ASM (
UNIVERSAL MOTOWN REPUBLIC
GROUP (21
SONY MUSIC (20,

ISLAND DEF JAM MUSIC GROUP

~

A

ATLANTIC GROUP
RCA MUSIC GROUP
JIVELABEL GROUP ¢
WARNER BROS. (75)
CAPITOL (/6)

10 EONE (2.

TOP R&B/HIP-HOP
ALBUM DISTRIBUTORS
P05 ISTRIBUTOR 0
UNIVERSAL (/C
SONY MUSIC
WEA
INDEPENDENTS ¢
EMI(

@ N e w

w s wn

HOT R&B/HIP-HOP
SONGS ARTISTS

Pos, ARTIST

USHER ¢

TREY SONGZ (77 Songbook/Atiantic
DRAKE (23) Young Money/Cash
ALICIA KEYS (

LUDACRIS (9

ERS

@

MONICA (5) i/
MAXWELL (%) 8
NICKIMINAJ ¢ g

o~

©

JAHEIM
MELANIE FIONA (

3

VUMRG

MARY J.BLIGE (4)

GUCCIMANE (

RIHANNA (

YOUNG MONEY ¢ h
Money/Universal Motown/UMRG
18 ROBIN THICKE (:

16 LIL WAYNE (/6

=

7T £

18 CHRIS BROWN (10, e

19 WAKA FLOCKA FLAME () 7077
ac/Asylum/ Warner Bros.

20 FANTASIA (.

N PLES ()

22 NE-YO (7,

23 RICKROSS (

DECEMBER 18, 2010

24 JAY-Z (9) Roc Nation

25 YOUNG JEEZY (7) CTE/Def
JamAD MG

Vb- A deeper version of this.

WIZ Ci\ort appears on billboard.biz

HOT R&B/HIP-HOP
S0ONGS

Pos TMLE
UN-THINKABLE (I'M READY)

THERE GOES MY BABY
Usher-LaFace/JLC
3 ITKILLS ME Melanic

-

EVERYTHING TO ME

S SAY AAM 7o) 02 7
Fabolous-Songbook/Atiantic
& NEIGHBORS KNOW MY NAME
% Songbook/At
7 HEY DADDY (DADDY'S HOME})
8 1AM Mary
Geffen/interscope
9 DEUCES Chris Brown Featuring
Tyo & Kevin McCarl-Jive/ LG
10 SEX THERAPY 7.
1 LOVE ALL OVER ME
12 | INVENTED SEX 77ey Songz
Eeatunng Drake-Songbook/Atisntic
13 HOW LOW Ludiac {
14 SAY SOMETHING
Blackground/interscope
15 FIND YOUR LOVE Drake-Young
Marey/Cast /
i
16 OVER(
G

17 MY CHICK BAD Lud
Nicks Minay

DTE/Def Jam/IDIMG

18 AIN'T LEAVIN WITHOUT YOU
19 LOSE MY MIND ¥ 22

20 TRY SLEEPING WITH A BROKEN
HEART Allcia Keys-MBIL/RMG
21 BEDROCK Young Money.

22 BITTERSWEET

23 FISTFUL OF TEARS
Maxwell-Columbia

24 MISS ME Drake Featuring Lil

25 RUDEBOY ©

26 YOUR LOVE Nicki Mina)-Young
Meney/Cash Money/ Universal
Motown/UMRG

27 RIDE

28 FINDING MY WAY BACK
Jaheim-Atlan

29 OMG Usher Festuring

30 NOTHIN'ON YOU

BFe

31 BOTTOMS UP Trey Songz Fe
Nicki Minaj-Songbook/Atlant

32 LILFREAK Usher Featuring Nick

turing

¥

35

o
)

a
S

k-3

5
&

Minaj~L.aFace/ILG
BAD HABITS Maxwell-Columbia
MONEY TO BLOW Birdman

eaturing Lil Wayne & Drake- Cas!

FANCY [

Swizz Beatz-Young Money/Cash
Money/Universal Motown/UMRG
PAPERS (sher-LaFace/JLG
SOLDIER OF LOVE

HOLDING YOU DOWN (GOIN IN
CIRCLES) R
SEX ROOM Ludacrs Featurng
Trey Songz-DTR/Def Jar/DIMG
B.M.F. (BLOWIN' MONEY FAST)

Rick Ross Featuring Style

ALLIDO IS WIN D) icha
Festuring T-Pain, Ludacrs,
Snoop Dogg & Rick Ross-

CHAMPAGNE LIFE

WHY WOULD YOU STAY?
Kern-Universai Motown/UMRG

»
2

5
&

5
&

S
&

I
E

CAN'T BE FRIENDS

ey Songz-Songbook

PRETTY WINGS

WINDOW SEAT

UMRG
YOU'RE THE ONE
Det/Mataco

OLET'S DO IT Waia

Asytury
49 EMPIRE STATE OF MIND Jay-Z +
Aicia Keys-Ror Nation
50 STEADY MOBBIN'
e

AWarner Bros.

ongria-50 So A deeper version of this

chart appears on billboard.biz

b

ALICIA
KEYS

YEAR-END DOUBLE 1SSUE



THE YEARIN
o, F.ULEC  MUSIC 2010

HOT R&B/HIP-HOP Usher-LaFace/iLG 12 BEDROCK Young Money Wayne-Young Money/Cash 3 DEFJAM (26)
SONGS IMPRINTS 3 DEUCES Chris Srown Featuring Featuring Lioyd-Cash Money/ Money/Universal Motown/UMRG & J(14)
e IFRINT ) Tvga & Kevin McCali-Jive/ILG Universal Motown/UMRG 22 LOVE ALL OVER ME 5 UNIVERSAL MOTOWN (75,
B arace 4 SAY AAH Trey Songz Featuring 13 RUDE BOY Ranna-SRF/ Menica-J/RMG
2, Fabolous-Songbook/Atiantic Def Jam/ADJMG 23 NOTHIN' ON YOU Bo.5 Featuring Big # cocver version ot s
5 SONGBOOK (70} 5 HEY DADDY (DADDY’S HOME) 14 SEX THERAPY Robin Thicke- Bruno Mars-RebelRock/ OB c1.ort sppears on biliboard biz
4 UNIVERSAL MOTOWN ¢ Usher Festuring Plies-Lafate/ILG Star Trak/interscope Grand Hustie/Atiant
) DEF JAM (46) 6 NEIGHBORS KNOW MY NAME 15 MY CHICK BAD L udiacris Featuring 24 RIDE Ciara Featuring
8 ATLANTIC (76) Trey Songz-Songbooi/atiantic Nicki Minaj~DTF/Def Jam/IDIMG Ludacris-LaFace/JLG MAINSTREAM
7 CASHMONEY (26 7 HOW LOW Ludacris-OTA/ 16 | INVENTED SEX Trey Songz 25 OMG Us R&B/HIP-HOP LABELS
¥ IVE(25) Def Jam/IDIMG Featuring Drake-Songbook/Atiantic willam-LaFace//LG Pos LABEL ¢
4 COLUMBIA (7} 8 SAY SOMETHING Timbaland 17 BOTTOMS UP Trey Songz Featuring #_ UNIVERSAL MOTOWN REPUBLIC
% YOUNG MONEY (75) Featuring Drake-Mosley/ Nicks Minaj-Songbook/Atiantic (i » deeper version of this GROUP (2)
Blackground/interscope 18 EVERYTHING TO ME OIZ chartappears onbillboardbiz 2 ATLANTIC (2
9 FIND YOUR LOVE Drake-Young Monica-4/RMG 3 ISLAND DEF JAM MUSIC GROUP

HOT R&B/HIP-HOP Money/Cash Money/ 19 YOUR LOVE Nicki Minay-Young 28)
SONGS LABELS Universal Motown/UMRG Maney/Cash Money/ MAINSTREAM 4 JIVE LABEL GROUP (19
sntaeL 0 10 OVER Drake-Young Money/Cash Iniversal Motowr/UMRG R&B/HIP-HOP IMPRINTS 5 INTERSCOPE (
W aranTic 59 Maney/Universal Motown/UMRG 20 LOSEMY MIND Young Jeezy POS.IMPRINT (10 Chortec Tss)
2 UNIVERSALMOTOWNREPUBLIC 11 ITKILS ME Melanie Fiona-SRC/ Festuring Plies—CTE/Def Jam/IDIMG LAFACE (7) B ~ ocever versionoteis

GROUP (43) Unversal Matown/UMRG 21 MISS ME Drake Featuring Lit 2 SONGBOOK ¢ 2) chrart appears on billboard. biz
3 JVELABEL GROUP (39)
4 ISLAND DEF JAM MUSIC GROUP TREY

SONG2Z

§ RCAMUSIC GROUP (29) - ‘
§ INTERSCOPE (47)
7 IMBIA (2
| WARNER BROS. (22)
3 CAPITOL (20 - ‘ﬂ
B EONE (27)
HOT R&B/HIP-HOP (8
SONGS PRODUCERS
e ROCUCER M et ) / L
) POLOW DA DON (12
2 CHRISTOPHER “DRUMMA BOY” J "

GHOLSON (5)
3 KANE —y- 8
4 STARGATE () LY - ‘
$ NOAH*40” SHEBIB () # J
6 RICOLOVE (5 S
7 MATTHEW “BOI-IDA” SAMUELS (&) _” 4
1 T-MINUS (2,
4 KASSEEM “SWIZZ BEATZ” DEAN

W JEFF BHASKER (3,

A deeper version of this
chart appears on billboard.

MAINSTREAM
R&B/HIP-HOP ARTISTS

S ARTST (¥ et abel
[ orRaxE 06) Young Maney/Cash
2 TREY SONGZ (10)

) USHER 5

‘

LUDACRIS (

ALICIA KEYS ( 3) MBRG/RMG
HICKIMINAJ (5

Casrs Money/Un,

3 HONICA (3) J/RMG
B RIHANNA (.

1§ GUCCI MANE (1
SoueckAsyiurn,’y Z
0 WAXA FLOCKA FLAME (3) 1017

HAINSTREAM
R&B/HIP-HOP SONGS
Az ot

B U THINKABLE ("M READY)

2 THERE GOES MY BABY

fEAR-END DOUBLE ISSUE DECEMBER 18, 201D | BILLBOARD | 107



RHYTHMIC ARTISTS
Pos ARTISTC

DRAKE (14) Young Money/Cash
Money/Uny n
USHER ¢
RIHANNA

4 BOB
JASON DERULO (3) Beiug
feights/Warner Bro
TREY SONGZ (7

KES$HA (6) Kex

LUDACRIS (7)

Jam /M 1G

TAIO CRUZ (3) Mercury/iDJMG

LADY GAGA (4) Streamiine/

@ o

3w

RHYTHMIC SONGS

Pos TITLE 4

NOTHIN' ON YOU B.0.8 Featuring
8runo Mars-RebelRock/Grand
Hustie/Atiantic

SAY AAH 7

3 OMGL urts

-

BEDROCK Young Money

2 Lioyd-Cash Money/
Uruversal Motown
AIRPLANES Bo.B Featuring

RUDE BOY /1
LOVE THE WAY YOU UIE Eminerm

Featuring Rihanna-web,/

o

arna-SRE/

®

2
z
O
2
Q
<
$
S
<
5

TIK TOK Ke3ha-Kemosabe/

RCA/RMG

10 REPLAY ivaz-Time Is

8

22 OVER Drake-Young Money/

Pos. IMPR NT (e Chartec Tes)

Money/Beluga Heights/
Reprise/Warner Bros.

TIE ME DOWN ~ew Boy:
Featuring Ray J-Shotty/
Asylurn/Werner Bros.

2 DJGOTUSFALLIN’ INLOVE

3 OYNAMITE 70
Cruz-Mercury/IDIMG

4 BREAK YOUR HEART 72i0 Cruz

WIDIMG

5 EMPIRE STATE OF MIND Jay-Z +

16 SEXY CHICK Davicl Guetta
Featuring Akon-Gurm/
Astrawerks/Capitol

7 CALIFORNIA GURLS Katy Perry
Feat 0gg-Capitol

8 HOW LOW !

9 IMMA BE 7he Black Eyed
Peas-interscope

JUSTTHE WAY YOU ARE
Bruno Mar
BOTTOMS UP Jrey Songz

Cash Money/Universal Motown

23 CARRY OUT Timbaland Featuring
Justin Timberiake-
«ground/interscope
24 YOUR LOVE Nicks Mir
Universal Motown
25 INMY HEAD 2500 Derulo-Befigs
Helghts/Warner Brés. 2 LAFACE(9) Maxweli-Columbia
3 DEFJAM(22) 3 UN-THINKABLE (I'M READY)
A deeper version of this 4 BELUGA HEIGHTS (2) Aficia Keys-MBK/LY/RMG
chart appears on bitlhoard.biz 5 SONGBOOK (5 5 WHY WOULD YOU STAY?
Kern-Universal Motown/UMRG
B A deeper vorsion of this & BITTERSWEET Fantase-S/19/RMG
RHYTHMIC IMPRINTS \b!;‘ Chort anpesrs on billondbiz 7 AIN'TLEAVINWITHOUT YOU

Jaheim-Atlantic

# CASHMONEY (17) 8 WINDOW SEAT £rykan Baci-
RHYTHMIC LABELS Control Freaa/Univers:
Pos. LABEL (% Motown/UMRG
4 INTERSCOPE (26) 9 SOLDIER OF LOVE
2 ATLANTIC (20} Sadle-Epic/Columbis
3 ISLANDDEFJAMMUSICGROUP(S) 10 EVERYTHING TOME Monica-J/RMG
4 UNIVERSAL MOTOWN (77) 1 ITKILLS ME Melanie Frona-
s WARNER BROS. (13) SRC/Universal Motown/UMRG
12 | AM Mary . Blige-Matriarch/
hz A deeper version of this Geffen/interscope
chart appears on billboard.biz 13 LOVE ALL OVER ME
Monica-J/RMG
14 TRY SLEEPING WiTH A BROKEN
ADULT R&B ARTISTS HEART Alicia Keys-MBI/I/RMG
Pos, ARTIST (o Charted Ty rprine/Label 15 CLOSER Corinne Barley
JAHEIM (2} Atiantic Rae-Capitol
2 USHER (1) LaFace/ULG 16 BAD HABITS Maxwe, imbia
3 ALICIA KEYS (4) MBI/L/RMG 17 HANDS TIED Toni Braxton-Atlantic
4 MAXWELL (3) Columpia 18 PAPERS Usher-LafFace/ULG
5 MONICA (3) J/RMG 19 WHAT'S NOT TO LOVE
& KEM (2) Universal Motown/UMRG Dwele-RT/eOne
7 SADE () Eoic/Columbia 20 MILLION DOLLAR BILL Whitney
8 FANTASIA (2) S/19/RMG Houston-Arista/RMG
9 MARY J. BLIGE (1) Matriarch/ 21 SOMETIMES | CRY g
Geffen/interscope Friday/Reprise/We 5.
10 ERYKAH BADU (2) Control Freag/ 22 LOVE LIKE THIS Donell Jones-
Universal Motawn/UMRG CandyMan/eOne
25 CANIT STAY Gerald Levert-
Rhno/Atiantic
ADULT R&B SONGS 24 CLOSE TO YOU BeBe & CeCe
Pos. TITLE A ans-B&C/M a
i THERE GOES MY BABY 25 CHAMPAGNE LIFE Ne-y

Usher-LaFace/ILG Def Jam/IDIMG

ARD | DECEMBER 18, 2010

~

FINDING MY WAY BACK
Jaheim-Atiantic
FISTFUL OF TEARS

A deaper version of this
chart appears on billboardJ

ADULT R&B IMPRINTS
Pos IMPRINT (1 Crarec )
)

ATLANTIC (7)

UNIVERSAL MOTOWN (
LAFACE (4)

COLUMBIA ¢

[bi A deeper version of this
2/ chart sppears on bllboard bz

ADULT R&B LABELS
Pos.LABEL (Vo G
RCA MUSIC GROUP ¢
JIVE LABEL GROUP (19)

w e w

PR
1
c
5
z
=
&
g

UNIVERSAL MOTOWN REPUBLIC
GROUP (1)

A deeper varsion of this
chart appears on billboard bz

RAP SONGS ARTISTS

' DRAKE (5 )

Cash Money/Universal Motown
LUDACRIS (4) OTF/

Def Jam/I1/MG

YOUNG MONEY (3) Cash Mone:

w

NICKI MINAJ (8) Young Money/
Cash Money, Unwersaf Matown
EMINEM (3) Web/Shady/
Aftermathy/interscope

JAY-Z (5) Roc Nation

GUCC) MANE (7

"

o

130 m/Warner Bre
9 T (5) Grend Hustie/Atlantic
LIL WAYNE (1) Cash
Money/Universal Motown

3

RAP SONGS
PosTTLE £ .

n' NOTHIN'ON YOU B0.2
Featuring Bruno Mars-RebelRock/
Grand Hustie/Atiantic

2 BEDROCK Young Money
F ing ¢ C.

3 OVER Drake-Young Money/

Cash Money/ Universa! Motowm
HOW LOW Luciacris-DT)
Def Jam/IDIMG
SAY SOMETHING 7imbaland
h i 7

»

MY CHICK BAD [ udiacris
Featuring N e/

DefSom/IDJMG

LOVE THE WAY YOU LIE

Erminerm Featuring Rihanna-Web/
Shady/Aftermath/interscope

EMP(RE STATE OF MIND
jay-Z + Alicia Ke e

'YOUR LOVE Nick: Min

Young Money/Cash Money/

Universal Motown

MISS ME Drake Featuring

Wayne-Young Money/

o

0

3

AIRPLANES
e RebelRock/
Grand Hustle/atiantic
MONEY TO BLOW Birciman
Ceaturing Lit Wayne & Drake

i

YEAR-END DOUBLE ISSUE
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THE YEARIN
MUSIC 2010

TOP COUNTRY ARTISTS

Pos.
1

@No e &

523w

T

R

ARTST
LADY ANTEBELLUM

TAYLOR SWIFT
ZAC BROWN BAND

CARRIE UNDERWOOD

JASON ALDEAN (7) 2r
MIRANDA LAMBERT (4
KENNY CHESNEY
DARIUS RUCKER

BRAD PAISLEY 2 >
JOSH TURNER

KEITH URBAN (5) Capriol i
REBAMCENTIRE (7

LUKE BRYAN ¢
SUGARLAND ¢
BLAKE SHELTON

EASTON CORBIN

TIM MCGRAW (

RASCAL FLATTS (4
BILLY CURRINGTON (5) /
TOBY KEITH (

BOARD

DECEMBER 18, 2010

CHARTS

21 GEORGESTRAIT ( e
CHRIS YOUNG (.

JUSTIN MOORE (.

ALAN JACKSON (. s
DIERKS BENTLEY

NN
BAAN

A deeper version of this
chart appears on billboard.biz

biz

TOP NEW COUNRY
ARTISTS

Pos. ARTIST

EASTON CORBIN (
THE BAND PERRY ()
Republic Nashville

LEE BRICE () Curb
JERROD NIEMANN ¢

aow

STEEL MAGNOLIA (3)

»

JOSH THOMPSON (3) Columbia
JARON AND THE LONG ROAD TO
LOVE (3) o0/

N

DANNY GOKEY (
LAURA BELL BUNDY (3)
SARAH BUXTON {:

oo

TOP COUNTRY ARTISTS
— DUO/GROUP

=

ItADV ANTEBELLUM (£

‘Z;‘C BROWN BANC

/Atlantic/Biag

UM
g Ms

w

SUGARLAND (5) M
RASCAL FLATTS (3)
THE BAND PERRY (<
Republic Nashvile
LITTLE BIG TOWN (

>

e

o

STEEL MAGNOLIA ¢

®

BROOKS & DUNN (3.
GLORIANA

Varner Bros./Bigger Pict
10 LOVE AND THEFT (2)

TOP COUNTRY ARTISTS
— FEMALE
Pos ARTIST¢ e
TAYLOR SWIFT (10) Big Machine
2 CARRIE UNDERWOOD (5
9 I

3

>Naum  »

3w

MIRANDA LAMBERT (4}

REBA MCENTIRE
MARTINA MCBRIDE (5)
MILEY CYRUS (1) v
KELLIE PICKLER (3) 19
GRETCHEN WILSON (5
LAURA BELL BUNDY (3) Me
JEWEL () Val

R

TOP COUNTRY ARTISTS
— MALE

Pos. ARTIST. z

w N

LN

® N

B e

JASON ALDEAN (7) r
KENNY CHESNEY (&) BNA
DARIUS RUCKER ¢

BRAD PAISLEY (7) Arista Nas!

JOSH TURNER (4) MC.
KEITH URBAN (5)

LUKE BRYAN ¢
BLAKE SHELTON (
Reprise/WMN
EASTON CORBIN (
TIM MCGRAW

TOP COUNTRY IMPRINTS
o IHPRINT
CAPITOL NASHVILLE (
BIG MACHINE (/8
MERCURY (26
MCA NASHVILLE (2%
ARISTA NASHVILLE

6 (25)
COLUMBIA (76)
190D
SHOW DOG-UNIVERSAL

CoNT s N

TOP COUNTRY LABELS
Pos LABEL,

SONY MUSIC NASHVILLE (;
CAPITOL NASHVILLE (49
UNIVERSAL MUSIC GROUP
NASHVILLE (53}

BIG MACHINE (79

CURB (26)

SHOW DOG-UNIVERSAL
VALORY (76,

BROKEN BOW (1)
ATLANTIC GROUP (6
WARNER MUSIC NASHVILLE

w N

ew N O n

8

EASTON
CORBIN

YEAR-END DOUBLE 155Ut




THE YEAR IN
MUSIC2010 [ge 7.0 235

TOR REB/HIP-HOP.
ALBUM ARTISTS
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Top Country Artists — . Independent Artists
Male Pos. ARTIST (No. Charted Titles) Imprint/Label
1 JASON ALDEAN (3) Broken Bow
2 VAMPIRE WEEKEND (7) XL
3 MUMFORD & SONS (1) Gentlernan
Of The Road/Glassnote
ARCADE FIRE (1) Merge
Nashville { JIMMY BUFFETT (2) Mailboat
BRAD PAISLEY (7) Arista Nashville
JOSH TURNER (4) MCA Nashville 7/
KEITHURBAN (5) Capitol Nashuille ) Independent Albums
LUKE BRYAN (4) Capitol Nashville POy e
BLAKE SHELTON (7) Reorise/WMN f 11 WIDE OPEN Uason Aldean-

ken B
EASTON CORBIN (5) Mercury B e

™ GRAW " CONTRA Vampire Weekend-XI.
UM CGRAVIGIIET SIGH NO MORE Mumford &

Sons-Gentleman Of The

Pos. ARTIST (No. Charted Titles) imprint/Label
JASON ALDEAN (7) Broken Bow
KENNY CHESNEY (8) BNA
DARIUS RUCKER (6) Capito/

- . e i i Road/Glassnote
Independent Labels o ¢ 4 THE SUBURBS Arcade Fire-Merge "‘
Pos, LABEL (No, Charted Titles) } 5 HOPE FOR HAITINOW Various Y
i’ BROKEN BOW (3) Artists-MTV Networks Y
= ST — e ) 1
- — ~ " ¥ as E i, PP o — - .
oo S ¥ ‘_-..I-A.F - ‘._’.?’F. E e — '\,\. ' Y

CONGRATULATIONS TO JASON ALDEAN
ON A RECORD BREAKING YEAR.

"
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My Kinda Party - HIGHEST 1ST WEEK SALES
BY A MALE COUNTRY ARTIST SINCE 2007



THEYEARIN
MUSIC 2010

TOP COUNTRY ALBUM
ARTISTS

Pos ARTIST
5 LADY ANTEBELLUM (<.

»

TAYLOR SWIFT (3) 819 Maching
ZAC BROWN BAND (

Southern G
Bigger Picture/At
CARRIE UNDERWOOD
19/Arista Nashvile/SMN
JASON ALDEAN (3 Bow
SUGARLAND ¢4) MGN
MIRANDA LAMBERT (1)
pp

5

o

KENNY CHESNEY ¢
DARIUS RUCKER (2)

BNASSMN

TIMMCGRAW (¢
TOBY KEITH (3)

Univer

&3

wR

REBA MCENTIRE (3)
8RAD PAISLEY (4)
Arista Nashville/SHY
RASCAL FLATTS () Lyric Stre
LUKE BRYAN (1) Capitol Nashville
JOSH TURNER (1)
MCA Nashvilie/
MILEY CYRUS (7) W/
BROOKS & DUNN (:
ta Nashville/SM?
EASTON CORBIN (:
Mercury/UMGN
ALAN JACKSON

S N

)

@

3

Arista Nashville/SM

JAMEY JOHNSON (2)

R

M
o

CHRIS YOUNG (1) RCA/SMN.
DIERKS BENTLEY ¢

Capitol Nashville

NN
bR

iz ~ deeper versian ot his
\} chart appears on billboard.biz

TOP COUNTRY ALBUMS
o

NEED YOU N?W Lady
i

N

3 SPEAKNOW 7 t

Big Machine
4 PLAYONC 1S
5

THE FOUNDATION Za¢ Braw,

Band-Roar/Bigger Picture/
Home Grown/Atiantic/A

& LADY ANTEBELLUM

ady Antebelium-Capitol Nashyill

REVOLUTION #randiz
smbert-Columbia/SMN

WIDE OPEN Jas n-

SOUTHERN VOICE 7im McGi

3

THEINCREDIBLE MACHINE
Sugarland-Mercury/UMGN
YOU GET WHAT YOU GIVE

Zac Brown utherr

HEMINGWAY'S WHISKEY
LEARN TO LIVE

Dors Ruc

=

DOIN' MY THING

N4 | BILLBOARD | DECEMBER 18, 201D

¥ oN o [

5

BLAKE SHELTON (4, WHMN

N
]

N
§

N
13

KEITH URBAN (1) Capitol Nashville

CHARTS

HAYWIRE Josh Turner-

MCA Nashville/ UMGN.

HANNAH MONTANA: THE MOVIE
Soundtrack-Walt Disney

CRAZY HEART Sounditrack-ox/
Fox Searchiight/New West
AMERICAN SATURDAY NIGHT
Brad Passiey-Arista Nashville/SMN
TAYLOR SWIFT Tay/or Swift-

Big Mactine

#15 .. AND THEN SOME 8rooks &
Dunn-Arista Nashville/SMN.

MY KINDA PARTY Jz501)
Aldean-Broken Bow

EASTON CORBIN Faston
‘Corbin-Mercury/ UMGN

DEFYING GRAVITY Keith Urban-
Capitol nashville

KEEP ON LOVING YOU
Reba-Starstruck/Valory
THEMAN | WANT TO 8E

Chris Young-RCA/SMN
GREATEST HITS Il Kenny
Chesney-BNA/SMN.

HILLBILLY BONE (£7)

Bizke Shelton-Reprise/

Werner Bros./WMN
UNSTOPPABLE Rascal Flatts
Lyric Street

zAaC
BROWN
BAND

- S-T  T1

o

8

&8 &

IS

AMERICAN RIDE 7oby Keith-
Show Dog-Universal

GET OFF ON THE PAIN

Gary Allan-MCA Nashville/UMGN
TWANG George Strait-MCA
Nashvilte/\UMGN

CHARLESTON, SC 1966

GOLD AND GREEN

Sugariand-Mercury/UMGN
FREIGHT TRAIN Afan Jackson:
Arista Nashuille/SMN
MY BEST DAYS Danny Gokey
IY/RCA/SMN
THE GUITAR SONG Jamey
Johnsc IWUMGN
AMERICAN VI; AIN'T NO GRAVE
Cot-amencan/
Lost Highway, UMGN
NOW THAT'S WHAT | CALL
COUNTRY VOL. 2 Various Artists-
EM/Universal/Sony Music
UP ON THE RIOGE Drerks Bentley-
Gapitol Nashville
JUSTIN MOORE Justin Moore
“alor.
BULLETS IN THE GUN Toby
Keith-Show Dog-Universal
JUDGE JERROO & THE HUNG

JURY Jerrad Niemann-Sea Gayles
Arista Nashvilie/SMN
43 PASS THE JAR: LIVE FROM THE
FABULOUS FOX THEATER IN
ATLANTA Zac Brown Band-
Southern Grounc/Atiantic/AG
44 CAROLINA &ric Church
Capitol Nashvile
45 COWBOY’S BACK IN TOWN
Trace Adtkins-Show Dog-Universal
46 THEBAND PERRY 7he Band'
Perty-Republic Nashvilie/UMRG
47 ENJOY YOURSELF
Billy Curtington-Mercury/UMGN
48 CHICKEN &BISCUITS

49 THE LIST Rosanne
Cash-Manhattarn/BLG

THE REASON WHY

Little Big Town-Capitol Nashvilie

@
8

23 A deeper version of this
W12/ hart appears on billboard.biz

TOP COUNTRY ALBUM
IMPRINTS

Pos IMPRINT (e Criiect Tt
i CAPITOL NASHVILLE (23)

BIG MACHINE (5)
MERCURY (72)

ARISTA NASHVILLE (/1)
MCA NASHVILLE (12
COLUMBIA {7)

BROKEN BOW (4

193

CURS (72)

10 SHOW DOG-UNIVERSAL (9)

PRI SO

TOP COUNTRY ALBUM
LABELS
"Pos.LABEL (Vo Cristect Ts)

CAPITOL NASHVILLE (20)
SONY MUSIC NASHVILLE 2
BIG MACHINE (4
UNIVERSAL MUSIC GROUP
NASHVILLE (23)

ATLANTIC GROUP ()

CURB (7%

BROKEN BOW ()

SHOW DOG-UNIVERSAL (10
VALORY (5)

WARNER MUSIC NASHVILLE (

s wo

PR

a

TOP COUNTRY ALBUM
DISTRIBUTORS

Pos. DISTRIBUTOR 1 5

UNIVERSAL (69)

EMI (32)

SONY MUSIC (33

WEA (43)

(NDEPENDENTS (55

@ s N

HOT COUNTRY SONGS
ARTISTS

Pos. ARTIST(
LADY ANTEBELLUM (4
Capitof Nashuitie

BRAD PAISLEY (9 Arista Nash,
CARRIE UNDERWOOD (4
19/Arista Nashville

ZAC BROWN BAND (5) Home
GrowngAtiantic/Bigger Picture
JASON ALDEAN (<) Hroken 80
KEITH URBAN ()

Capitol Nashville

JOSH TURNER (3) MCA ashy
MIRANDA LAMBERT ()
EASTON CORBIN (3} Mercury
LUKE BRYAN (3)

IS

o«

3w N

Capita: Nashville

DARIUS RUCKER (4

Capital Nashville

REBA MCENTIRE (4)
Starstruck/Valory

KENNY CHESNEY (5) BNA
BILLY CURRINGTON (3) Merc
GEORGE STRAIT (3)

MCA Nashuifle

BLAKE SHELTON (3)
Reprise/WMN

TAYLOR SWIFT (7) Big Machine
RASCAL FLATTS () Lyric
Street/Erg Machine

CHRIS YOUNG (2) RCA

TIM MCGRAW (3) Cury
TOBY KEITH () Show Dog
Unversal
JUSTIN MOORE {2} Valory
LEE BRICE (2) Curb

JOE NICHOLS (2) Sfiow Dog-
Universal

STEEL MAGNOLIA (2

8ig Machine

\b A deeper version of this
iZ) chart appears on billboard.biz
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@

&
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YEAR-END DOUBLE ISSUE
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Pos. TITLE At -Imprint/Label

ne

LOVE LIKE CRAZY Lee Brice
RAINIS A GOOD THING

WHY DON'T WE JUST OANCE
ALLOVERME..

THE MAN { WANT TO BE
Chris Young-F
ROLL WITHIT

GIMMIE THAT GIRL

ALL ABOUT TONIGHT
7
COME BACK SONG
Darius Rucker Capitol Nashville
SHE WON'T BE LONELY LONG

THE HOUSE THAT BUILT ME

AMERICAN HONEY

BILLBOARD | DECEMBER 18, 2010

R R R R R R RO O R BRRRERRDERREDAI—miiiri|RARDDE S

Antebelum
“TIL SUMMER COMES AROUND

HIGHWAY 20 RIDE

KEEP ON LOVIN' YOU

CRAZY TOWN

Jason Aigean-Broken Bow

OUR KIND OF LOVE (sl
i ille

WATER £

A LITTLE MORE COUNTRY THAN
THAT ¢ Meret
FARMER'S DAUGHTER

Rodiney Atkns-Curb

"M IN Keith Urban-Capitol Nashville
LOVER, LOVER Jerrod Niemanr

LITTLE WHITE CHURCH ¢

HISTORY IN THE MAKING

oy

Darius Rucker-Capitol Nashville
TEMPORARY HOME Carrie
Underwood-19/Arista Nashvil
THAT’S HOW COUNTRY BOYS
ROLL glon-i

PRETTY GOOD AT DRINKIN'
BEER Billy Currington-Mercury
UNDO IT Carrie Underwood
19/Anista Nashvilie

STUCK LIKE GLUE
Sugartand-Mercury

HILLBILLY BONE Bloke S
Warner Bros,/WMN

THE TRUTH Jzson Aldean-
Broken Bow

AIN'T BACK YET

Kenny Chesney -BN,
AMERICAN SATURDAY NIGHT
S r

THE BOYS OF FALL

FREE Za¢ Arown Band-Heme
Grown/Atlantic/Bigger Picture
IF 1 OIE YOUNG The Band
Perry-Republic Nashvi

MINE 7. 3

UNSTOPPABL

IGOTTA GET TO YOU

Nashville
BACKWOODS ustin Moore-Valory
CONSIDER ME GONE Reba-

ik Vaiory
SOUTHERN VOICE Tirm McGr
I WANNA MAKE YOU CLOSE
YOUR EYES

tof Nashy
WHITE LIAR iirancia Lambert-

AS SHE'S WALKING AWAY

Zac Brown Band Featuring Alan

48 NEED YOU NOW /ad)y
Antebsfium -Capito! Nashville
49 THIS AIN'TNOTHIN'

50 THE BREATH YOU TAKE

boig A deeper version of this
WAL chart appears on billboard bit

HOT COUNTRY.
SONGS IMPRINTS
Pos IMPRINT

CAPITOL NASHVILLE
MCA NASHVILLE (/6
MERCURY (74)

CURB (1)

ARISTA NASHVILLE (7)
BIG MACHINE (73
SHOW DOG-UNIVERSAL
COLUMBIA (5

19¢

BNA

CowenawNn i

3

YEAR-END DOUBLE ISSUE




THE YEAR IN
MUSIC 2010

HOT COUNTRY 14 TOES Zac Brown Band N LIVE AT THE MAUCH CHUNK BLUEGRASS lMpRINTS 3 ROUNDER(

SONGS LABELS Home Grown/Atiantic/ OPERA HOUSE The Wailn Pos IMPRINT (1 e 4 GAVTHER(4)

s LAGEL (10 Charted Titkes) Bigger Picture Jennys-Red House CAPITOL NASHVILLE 5 CONCORO (8)

B CAPITOL NASHVILLE (26) 15 FREE Zac Brown Band- 12 TENNESSEE PUSHER Off Crow 2 NONESUCH (2)

1 ARISTA NASHVILLE (15) Horne Grown/Southern Ground/ Medhcine Show-Nettwerk 3 CRACKER BARREL ()

3 MCANASHVILLE (/6) Atiantic/Bigger Picture 13 RECKLESS The Steeirivers- 4 GAITHER (4 BLUEGRASS

4 MERCURY (1) 76 RAINIS AGOOD THING Rounder/Concord 5 ROUNOER (1)) DISTRIBUTORS

5 CURB (73) Luke Bryan-Capitol Nashvifie 14 SOLO: SONGS MY DAD LOVED n ey
§ BIG MACHINE (75) 17 COWBOY CASANOVA Ricky Skaggs-Skaggs Family EMI

7 BIGGER PICTURE (72) Carrie Underwaod-19/ 75 HIGH WIDE & HANDSOME: BLUEGRASS LABELS 2 INDEPENOENTS (43)
8 BNA(12) Arista Nashvifle THE CHARLIE POOLE PROJECT Pos. LABEL (i Chartod itle: 3 WEA(4)

§ VALORY (71} 18 LOVE LIKE CRAZY Lee Brice-Curb Loudon Wainwright - # CAPITOL NASHVILLE (1) 4 UNIVERSAL (/1)
 SHOW DOG-UNIVERSAL (17) 19 FARMER'S DAUGHTER 2nd Story Sound 2 WARNER BROS. (2) S SONY MUSIC(

HOT COUNTRY
SONGS PRODUCERS
s PRODUCER (M Chrted Ties)

B FRANK ROGERS (71)
DANN HUFF (76)
MICHAEL KNOX (10)
KEITH STEGALL (72
MARK BRIGHT (10)
CARSON CHAMBERLAIN (6)
PAUL WORLEY (/0)
SCOTT HENDRICKS (3)
JEFF STEVENS (3)

MARK WRIGHT (70)

COUNTRY DIGITAL

SONGS ARTISTS

ARARTIST (Nt Charted Tt i ot

i TAYLOR SWIFT (25) Big Machine

7 LADY ANTEBELLUM (10)

Capitol Nasiwie

ZAC BROWN BAND (9) Southern
Groundy‘Atlantic/Bigger Picture
CARRIE UNDERWQOD (6)
194nsta Nashville

JASON ALDEAN (8) Broken Bow
MIRANDA LAMBERT (<) Colurmbia
SUGARLAND () Mercury

THE BAND PERRY (2)

Republic Nashyile

JARON AND THE LONG ROAD

TO LOVE () Jaronwood/

Big Machine/Republic Nashville

10 BILLY CURRINGTON () Mercury
e —

COUNTRY DIGITAL SONGS
P TLE At e

NEED YOU NOW Lacly Antebeliur
Captol Nashille

MINE Tay o7 Swift-8ig Machine
TODAY WAS A FAIRYTALE

Tay or Su ft E1g Machine

STUCK LIKE GLUE
Sugariand-Mercury

PRAY FOR YOU ron And

The Long Road To Love-
Jaronwood/Big Machine/
Repubic Neshville

IF |DIE YOUNG The Band/
Perry-Republic Nashvile
AMERICAN HONEY Lady
Antebelium-Capitol Nashville
THE HOUSE THAT BUILT ME
Mianda Lambert-Columbia
UNDO IT Carrie Underwood-19/
Arista Nashville

SMILE Uncle Kracker-Top Dog/
Atlantic/Bioger Picture

YOU BELONG WITH ME

Taylor Swift-Big Machine

LOVER, LOVER Jerrod Niemann-
Sea Gavle/Arista Nashville
CHICKEN FRIED Zac Brown
Bano-Horne Grown/Atiantic/
Bigger Picture

-

R o= 8 e ® N =

YEAR-END DOUBLE ISSUE

Rodney Atkins-Curb
LOVE STORY Taylor Swift
Big Machine
21 GIMMIE THAT GIRL Joe Nichols-
Show Dog-Universal
THE BOYS OF FALL
Kenny Chesney-8NA
IRUN TO YOU Lady Antebellum-
Capitol Nasbwilie
HIGHWAY 20 RIDE Zac Brown
Band-Home Grown/Atiantic/
Bigger Picture
25 TEMPORARY HOME

Carrie Underwood-19/

Atista Nashvitle

N
8

R

N

N
2

bz A deeper verslon of this
OIZ et sppears on billboard biz

BLUEGRASS ARTISTS

Pos. ARTIST. rinc ites et L abe

i DIERKS BENTLEY ()

Capitol Nashviile

DAILEY & VINCENT (3
Rounder/Concard

CAROLINA CHOCOLATE DROPS
@ Nonesuch/Warner Bros.
STEVE MARTIN () 40 Share/
Rounder/Concord

THE ISAACS (2) Gaither

PATTY LOVELESS (1) Saguaro Road
PUNCH BROTHERS (1)
Noresuch, Warner Bros.
TRAMPLED BY TURTLES (7}
BaryoDad

SARAH JARDSZ (1) Sugar Hill/
Welk

RHONDA VINCENT (2}

Upper Managment

IS

@

~

®

)

3

BLUEGRASS ALBUMS

Pos TITLE A5t
1’ UP ON THE RIDGE

Dierks Bentiey-Capito] Nashille

GENUINE NEGRO JIG

Caroling Chocolate Drops

Nonesuch/Warner Bros.

DAILEY & VINCENT SING THE

STATLER BROTHERS Darey &
Vincent-Cracker Barrel/Rounder

THE CROW: NEW SONGS FOR

THE FIVE-STRING BANJO

Steve Martin-40 Share/'

Rounder/Concard

THE ISAACS ... NATURALLY"

AN ALMOST A CAPPELLA

COLLECTION The fsascs-Gaither

MOUNTAIN SOUL Il

Patty Loveless-Saguaro Road

ANTIFOGMATIC Punch Brothers:

Nonesuch/Warner Bros

8 PALOMINO Trampled By Turtles

~

»

«

°

~

5
SONG UP IN HER HEAD

Serah Jarosz-Sugar Hill/ Welic
TAKEN Rhonde Vincent-Upper

©

s

“AYLOR
SWIFT .

DECEMBER 18, 201 BILLBOARD | W7




THE YEARIN
MUSIC 2010

TOP LATIN ALBUM
ARTISTS

AVENTURA (1) Premium Latin/
Sony Music Latin

ENRIQUE IGLESIAS (. ersal
Republic Universsi Music
ALEJANDRO FERNANDEZ
Uniiversal Music Latino/UMLE

EL TRONO DE MEXICO

MARC ANTHONY (1)

LARRY HERNANDEZ ()
M Fonovisa/UML
WISIN & YANDEL (3)

CAMILA (1) Sony Music L
JENNIRIVERA (2 visa/UMLE
SHAKIRA (1) Eoic/Sony Music Latin
ESPINOZA PAZ (%) Videoma

MARCO ANTONIO SOLIS (3)

TITO “EL BAMBINO™ (3)
Seente ic

Latino/U

PEDRO FERNANDEZ (3)
PESADO () D,

CHAYANNE (1) Sory Music La
LOS INQUIETOS DEL NORTE (5)

THALIA (2) Sony Music: Latin

ns DECEMBER 1B, 2010

CHARTS

DADDY YANKEE (2) £/ Cartel/
Sony Music Latin

BANDA LOS RECODITOS (7
Disa/UMLE

PRINCE ROYCE (7} Top Stop/

Sony Music Latin

VICENTE FERNANDEZ (4}
Sony Music Latin

LA ARROLLADORA BANDA EL
LIMON () Disa/UMLE

JUAN GABRIEL (-
Fonovisa/UMLE

JUAN LUIS GUERRA Y 440 (7)

Capitol L st

i # docper version ot this
iZ chart sppears on billboard.biz

TOP LATIN ALBUMS
.
THE LAST Aventura-Premim Latin/
Sony Music Latin
EUPHORIA Enrigus iglesias
Universal Repubiic Universal
Musie Latino/UMRG/UMLE
ICONOS Marc Anthony-
Sony Music Latin
DEJARTE DE AMAR Comils
Sony Music Latm
LA REVOLUCION Wisin &
Yandel-WY/Machete/UMLE
SALE EL SOL Shakira-£pic/
sic Latin
LA GRAN SENORA Jenn) Rivera-

Fonovisa/UMLE
NO HAY IMPOSIBLE
Music Latin

AMARTE A LA ANTIGUA
Pediro Fernandez-Fonovisa/UMLE
EN VIVO DESDE CULIACAN
Larry Hernandez-Mendieta/

£

EL PATRON Tito "&£/ Bambino
Stente/Unnersal Music Latino/UMLE
SAN PATRICIO 7he Creftains
Featuring.Ry Cooder-Hear/ Concord
DOS MUNDOS: EVOLUCION
Alefandro Fernandez-Universal
Music Latino/UMLE

MAS DE MARCO ANTONIO SOLIS
Marco Antonio Sois-Fonavisa/
UMLE

ANDO BIEN PEDO! 5andia Los
Recoditos-Disa/UMLE

PRINCE ROYCE Frince Royce-

Top Stop/Sony Music Latin
PRIMERA FILA Thalia-

Sony Musre Latin

QUIERO DECIRTE QUE TE

AMO El Trono De Mexico-
Fonovisa/UMLE
ASONDEGUERRA Juan Luis
Guerra Y 440-Capito L.

MUNDIAL Daddy Yankee-

Ei Cartel/Sony Music Latin

DESDE LA CANTINA: VOILUMEN 1
Pesado-Disa/UMLE

YO NO CANTO, PEROLO
INTENTAMOS Espinoza Paz-ASL/

Disa/UMLE
BUSCAME JenCarios-Buliseye
DOS MUNDOS: TRADICION
Alejendro Fernandez-Fonovisa/
UMLE

ME GUSTA TODO DE T Bandiz £/
Recodo-Fonovisa/UMLE

JUAN GABRIEL Juzn Gabriel-
Fonovisa/UMLE

MINAVIDAD Ancirea Bocell
Sugar/Siente/Universal Music
Latmo/UMLE

HASTA MI FINAL £/ Tron6 De
Mexico-Fonovisa/UMLE
MININA BONITA Chino ¥ Nacho-
Machete/UMLE

16 NARCO CORRIDOS

Larry Hernandez-Mendieta/

DEL RANCHO PARA EL MUNDO
Espinoza Pez-Videomax/
Disa/UMLE

LAMELODIA DE LA CALLE

Tory Dize-Pina/Sory Music Latin
MILLONARIO DE AMOR

Sergio

CLASSIC Intacable-gooa-i/

Sony Music Latmn

LOS LOCOS DEL CORRIDO

Lo Titanes De Durango-Disa/UMLE
ENTOTAL PLENITUD

Marco Antonio Sofis-Fonovisa/UMLE
EL PRINCIPE Coscuflusia-Nueva
Kamada/White Lion/Siente/’
Universal Music Latino/UMLE

ENRIQUE
IGLESIAS

MALDITO AMOR Tierra Cal

Ciudad/Venemusic/

Universal Music Latino/UMLE

SERIE DIAMANTE: 30 SUPER

EXITOS Los Bukis-Fonovisa/

UMLE

LA GRANJA (05 Tigres Del Nor

Fonovisa/UMLE

LARRYMANIA Larry Hernandez-

Mendteta/Fenovisa/UMLE

EL KTME DE USTEDES Don C/

Piatino

POQUITA ROPA Ricardo Arjc

warner Latma

GENTE COMUN, SUENOS

EXTRAORDINARIOS 7ercer C
lenemusic/Universal

Music Latmo/UMLE

20 EXITOS INMORTALES

Marisela-IM

NIHOY NI MANANA Gerarclo Ortiz

DEL/Sony Music Latin

VAMOS A DARLE CON TODO:

COLECCION DE CORRIDOS

Los Inquietos die! Norte-Eagle Musk,

SINTi NO VIVE Patrulia 87

SOLAMENTE TU
Duelo-Fonovisa/UMLE
TODO DEPENDE DE 7/£a
Arrofladora Banda el Limon:

Disa/UMLE

b A deeper version of thls
B C\\ortsproars on billboardsic

YEAR-END DOUBLE iSSUE
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THE YEARIN
MUSIC 2010

TOP LATIN ALBUM
IMPRINTS
P IMPRINT

FONOVISA (

SONY MUSIC LATIN (36
DISA (69)

MACHETE (2(
PREMIUM LATIN ¢
WARNER LATINA (73)
CAPITOL LATIN (13}
TOP STOP (4)

EPIC (D)

Ca N A uN

s

TOP LATIN ALBUM
LABELS

Pos.LABEL
UNIVERSAL MUSIC L ATIN
ENTERTAINMENT (774,

2 SONY MUSICLATIN (66)

3 CAPITOL LATIN (75)

4 WARNER LATINA (73)

5 UNIVERSAL MOTOWN REPUBLIC

GROUP (7,
6 EAGLE MUSIC (3}
7 CONCORD (2}

8 PLATINO (70)

9 BULLSEYE(

10 BALBOA

SHAKIRA

DECEMBER 18, 2010

UNIVERSAL MUSIC LATINO (54

CHARTS

TOP LATIN ALBUM
DISTRIBUTORS

Pos. DISTRIBUTOR (i

PR

UNIVERSAL

SONY MUSIC (57)
INDEPENDENTS (62)
EMI (76)

WEA (73)

HOT LATIN SONGS
ARTISTS

Pos, ARTIST ¢ el s anpemi/Lab

N

»

u o

3

AVENTURA

BANDA EL RECODO (2)
Fonoviss

LA ARRDLLADORA BANDA EL
LIMON (%) Disa

SHAKIRA (5) Epic

Sony Music 1 atin

LA ORIGINAL BANDA EL LIMON
(2) Fenovisa

CAMILA (3) Sony Music i atu
INTOCABLE

ENRIQUE IGLESIAS (3}
Universal Music Latino
EL TRONO DE MEXICO (2)

BANDA LOS RECODITOS (2

n

@

@z

&

@

N
8

NN
N

N
1S

]

(biz

TITO "EL BAMBINO" ()

PRINCE ROYCE (2) 70p Stop
ALEJANDRO FERNANDEZ (3)
Universal Music Latino
ESPINOZAPAZ () Disa/AS!
CHINO Y NACHO (2) Machete,

sic Latir
DADDY YANKEE WEIC
Sony Music Latin

LARRY HERNANDEZ (2)

Cartelf’

HOT LATIN SONGS

o TITLE.
CUANDO ME ENAMORO

>

Enrique iglesias Featuring

Juan Lurs Guerrs-Universal
Music Labino

AL MENOS La Origina! Banda ef
DILE AL AMOR A
Premum Latin
DIME QUE ME QUIERES 5500 &/

PEDRO FERNANOEZ (2)

JULION ALVAREZ ¥ SU

NORTENO BANDA () Disa/ASL

JUAN LUIS GUERRA Y 440 (3)
Capitof Latin

CHAYANNE ¢ Ny Muss

WISIN & YANDEL (8} WY/Machete
Universal Musre Latino

CHUY LIZARRAGA Y SU BANDA

TIERRA SINALOENSE (1) Disa

LOS TITANES DE DURANGO (/.

ALEJANDRO SANZ (3)

A deeper version of this
chart appears on billboard.biz

@

@

©

3

B =

w

a

@

@

B

»

N
R

5

4

b

-3

N

°

8

H

8

NINABONITA Chino ¥ Nac
ANDO BIEN PEDO Banda ms
Recoditos-Disa

ME GUSTA TODO DE TI Bandia £1

TE RECORDARE £ Trono De
TE PIDO PERDON.

Tite "€/ Bambino”-glente

LA PEINADA Chuy Lizarraga ¥ Su
Bando Tierra S isa

EL MALO Aventura-Premium L.

EL ENAMORADO Los Titanes

De Durango-Disa

NINA DE M| CORAZON

NO PUEDO VOLVER
Intocable-Capitol Latin

MIENTES Camila-Sony Music Latin
STAND BY ME Arince Royce-

BACHATA EN FUKUOKA uan
Guerra Y 440-Capitol Latin
AMARTE A LA ANTIGUA
Pedro Fernandez-Fonovisa
SIN EVIDENCIAS Bandls M5~

Disay

LA CALABAZA L3 Arr
Banda et Limon-Disa
COLGANDO EN TUS MANOS
Carfos Baute Con Marta

dora

CARITA DE ANGEL

Larry Hernandez-Mendieta)
Fonovisa/Musivisa
ALEJATE DE MI Carnila

COMANDOS DEL M.P. (500
BALAZOS) Voz de Mandio-Disa
YERBATERO Juanes-
Universal Music Latino
ALDIABLO LO NUESTRO

/A
SEME VA LA VOZ Alejandrc
Fernandez-Universal
MusicLating
LA DESPEDIDA Daciy Vor

WAKA WAKA (THIS TIME
FORAFRICA) Shakira Featuring
Freshiygrouna-Eprc/

Sony Music Latin

i LIKEIT Enrique jolesias

Unversal Republic
ESTUVE Algjangiro Fernanciez-
Fonovisa
DID IT AGAIN (LO HECHO
ESTA HECHO) Shakira

Sory Music L atin
HAY OJITOS intocable-good-/
Sony Music Latin
GITANA Shakira-Epic/

e sic Latin
MILLONARIO DE AMOR'
Sergio Vega-Disa
ME ENAMORE DETI...
Chayanne-Sony Music Latin

I
8

5

2 »
a8

&

LA VIDA ES ASI ivy Guaen
tachate/Universal Music Latino
CORAZON SIN CARA 17

Royee-Top Stop

¥ COMO ES EL Marc Anthony-
Sony Music Latin

DANZA KUBURO Do Omar
us/Machete/
ARRASTRANDO LAS PATAS
Larry Hernandez-Mencieta,
Fonaviss

EL DOCTORADO Tory D

HASTA ABAJO Don Omar-
MachetefUniversal Music Lating
TE VES FATAL £ Trono De Mexico
Fonovisa/Musivisa

MAS ADELANTE La Ar70, ra
GUAPA Diego Torres-
Universal Music Latino
DESCONTROL Datioly Yankee
El Cartal/Sony Music { atin

POR QUE ME HACES LLORAR?
LOOKING FOR PARADISE
Alejandho Senz Featurng Alicia Keys:
Warreriatna

YALO SE

& Lucenzo-¥

i Adeeper version of this
biz

chart appears on billboard.biz

HOT LATIN SONGS
IMPRINTS

Pos. IMPRINT

o No s w e B

3

DISA (38)

FONOVISA (26)

SONY MUSIC LATIN (52)
UNIVERSAL MUSIC LATINO
MACHETE (/4)

CAPITOL LATIN ¢9)
PREMIUM LATIN (3)

EPIC (¢

WARNER LATINA {

TOP STOP ()

HOT LATIN SONGS
LABELS

Bos.LAGEL ¢

e N w e

3

SONY MUSIC LATIN (47)
UNIVERSAL MUSIC LATINO
DISA (25)

FONOVISA (20

ASL (74)

MUSIVISA (7)

CAPITOL LATIN (9)
PREMIUM LATIN (3>
WARNER LATINA (7)

TOP STOP (4)

HOT LATIN SONGS
PRODUCERS

Pos

CaNamsNN

3

.b'; chart appears on biffbaard.biz

PRODUCER:
FERNANDO CAMACHO TIRADG

JOEL LIZARRAGA (<)
ALFONSO LIZARRAGA ()
JOSE QUIROZ (2

AUREO BAQUEIRO (6)
ARTURO TORRES FLORES (2)
CARLOS PAUCAR (1)

JULIO REYES COPELLO (5)
RICKY PENA (7

LARRY HERNANDEZ (2)

& deeper version of this

YEAR-END DOUBLE 1SSUE
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THE YEARIN
MUSIC 2010

LATIN POP ALBUM

ARTISTS

Pos ARTIST

# ENRIQUE IGLESIAS (
UMRG/UM ]

MARC ANTHONY

~

CAMILA
ALEJANDRO FERNANDEZ

IS

SHAKIRA (1) £pic/S g
CHAYANNE ¢

THALIA (3)
JENCARLOS (

ANDREA BOCELLI

PR

3

RICARDO ARJONA (

LATIN POP ALBUMS

me
EUPHORIA

n

CONOS Marc £

DEJARTE DE AMAR

-

SALE EL SOL

NO HAY IMPOSIBLE

DOS MUNDOS: EVOLUCION

E

PRIMERA FILA 7

BUSCAME.
MI NAVIDAD.

3

GENTE COMUN, SUENOS
EXTRAORDINARIOS

b- A deeper version ot this
OIZ hant appears on billboard.biz

AVENTURA (4 7 i
ENRIQUE IGLESIAS

»

TITO “EL BAMBINO® (5) Siente
CHAYANNE (3) Sory Music Latin
ALEJANDRO SANZ ()Warmner Latina
JUAN LUIS GUERRA Y 440 (3

® N oo

©

LADY GAGA (5,

10 THALIA (3)

LATIN POP ALBUM
IMPRINTS

Pos. IMPRINT.

T SONY MUSIC LATIN
UNIVERSAL MUSIC LATINO (20
WARNER LATINA
EPIC(7)
UNIVERSAL REPUBLIC (/)

@ s wn

LATIN POP ALBUM
LABELS

Pos.LABEL (v ¢
SONY MUSIC LATIN ¢
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (-

WARNER LATINA ¢

UNIVERSAL MOTOWN REPUBLIC
GROUP ()

BULLSEYE (1

n

a o

w

LATIN POP SONGS
ARTISTS
Pos ARTIST o

1 SHAKIRA (5) £ atu
2 CAMILA(3)S

Hih

DECEMBER 18, 2010

LATIN POP SONGS
Pos TITLE 2
CUANDO ME ENAMORO
Luis Guerra-Universal Music L
MIENTES C "
COLGANDO EN TUS MANOS

wn

IS

DILE AL AMOR

P

NINA BONITA ¢

o

o

ALEJATE DE MI ¢

8 TEPIDO PERDON

©

BACHATA EN FUKUOKA Juan Luis
Guerra Y >

10 GITANA Shakira-Epic/

SE ME VA LA VOZ A

DID IT AGAIN (LO HECHO
ESTAHECHO) Shakira

Lo
WAKA WAKA (THIS TIME FOR
AFRICA) 55
Freshiyground-£p
Sony Musie Latin
14 Y COMO ES £L Mar
Sony Music Lz

TLIKEIT

@

Anthony-

YERBATERO
Universal Music
GUAPA Diego Torre:
Uriversal Music 1 atino
EQUIVOCADA 72

)

B

B

@

DESDE CUANDO

N
8

LOOKING FOR PARADISE
Alicla Keys—Narner Latina
BAD ROMANCE ! ady Gage

tr
CORAZON SIN CARA

Prince Royce- op

23 LA DESPEDIDA O: kee

£l CartelfSony Mus

NUESTRO AMOR SERA LEVENDA

H

2 Sanz-W.

STAND BY ME Pr

5

b A deeper verslon of this
Z) chart sppears on billboard biz

LATIN POP SONGS
IMPRINTS

Fos IMPRINT

i SONY MUSIC LATIN (32)

UNIVERSAL MUSIC LATINO
WARNER LATINA (4.
MACHETE (

EPIC (&)

RSN

LATIN POP SONGS
LABELS

Pos LABEL(
SONY MUSIC LATIN (<
UNIVERSAL MUSIC LATINO
WARNER LATINA (14
CAPITOL LATIN (i)
INTERSCOPE (77

~

o s ow

REGIONAL MEXICAN
ALBUM ARTISTS

Pos, ARTIST

W LARRY HERNANDEZ (3)

Mendie isa/

EL TRONO DE MEXICO ¢

n

w

JENNIRIVERA (1

UMLE
4 ESPINOZAPAZ(

PEDRO FERNANDEZ

@«

PESADO (2}
LOS INQUIETOS DEL NORTE
Eagle Music

BANDA LOS RECODITOS (1)

~

«

9 MARCO ANTONIO SOLIS (

10 ALEJANDRO FERNANDEZ (2

YEAR-ENO DOUSLE ISSUE




GREAT MUSIC
§ WHAT WE LIVE FOR.

a. 1101  Ednita Nazario - Soy (2 Weeks) e ot

b. 11122 Aventura — The Last (8 Weeks) (Prl;}mﬂargn)

. 12106 Thalia ~ Primera Fila (1 Week) I

d.02{14 Camila — Dejarte-)e Amar (2 Weeks)

€. 02/28 Chayanne — No Hay Imposibles (2 Weeks)

f. 05102 Daddy Yankee — Mundial (4 Weeks) (E! Cartel)

&.05/30 Marc Anthony — Iconos (6 Weeks)

h.10110  Vicente Fernandez — El Hombre Que Mas Te Amo (1 Week)

L. 10/24 Shakira - Sale El Sol (2 Weeks)

SONY

make.believe 3

BONY MUSIC | EATIN



REGIONAL MEXICAN
ALBUMS

LA GRAN SENORA..

2 AMARTEALAANTIGUA

ENVIVODESDE CULIACAN .

4 SANPATRICIO The Cmeffa/ns

s ANDO BIEN PEDO! &

6 QUIERO DECIRTE QUE TE AMO EI

7 MASDEMARCO ANTONIO SOLIS

8 YONOCANTO, PERO LO
INTENTAMOS Espinoza Paz-ASL/

® DESDE LA CANTINA: VOILUMEN1

10 DOS MUNDOS-: TRADICION

A deeper verslon of this
O ... appears on bilboard iz

RECIONAL MEXICAN
ALBUM IMPRINTS
FONOVISA (34)

SA (39
HEAR
EAGLE MUSIC (3)
MENDIETA (3)

e

REGIONAL MEXICAN
ALBUM LABELS

Fos. LABEL (o Charted Tt
UNIVERSAL MUSIC LATIN
ENTERTAINMENT

SONY MUSIC LATIN
CONCORD (

EAGLE MUSIC

CAPITOL LATIN ¢

woa

RECIONAL MEXICAN
SONGS ARTISTS

1 BANDAEL RECODO

.

-

a

S

®

e

LA ARROLLADORA BANDA EL
LIMON () Disa
LA ORIGINAL BANDA EL LIMON

LARRY HERNANDEZ ¢

(NTOCABLE

EL TRONO DE MEXICO (3
Fonovisa/Musiisa

BANDA LOS RECODITOS (2) Dis:
ESPINGZA PAZ (<) Disa/ASL.
VOZ DE MANDO (3)

JULION ALVAREZ Y SU
NORTENO BANDA (-

REGIONAL MEXICAN
SONGS

Pos, TITLE Artst roint/dabel

2

a

w

@

~

°

3

®

®

@

]

&

ANDO BIEN PEDO 5andia
Recoditos-Diss

AL MENOS (& Orinal Bandsa e
DIME QUE ME QUIERES £

ME GUSTA TODO DE i £

EL ENAMORADO (

CARITA DE ANGEL

Larry Hernandez-Mendieta/
Fonovisa/Misiisa

LAPEINADA Chuy Lizarra9a ¥ Su
Banda Diser

TE RECORDARE

NO PUEDO VOLVER /
COMANDOS DEL M.P. (500
BALAZOS) Vo2 de Méndo-Disa
SIN EVIDENCIAS Banda MS
Disa/ASL

NINA DE Ml CORAZON

La Arroliediors Banda €l Limon-0sss
AMARTE ALA ANTIGUA

LA CALABAZA [

AL DIABLO LO NUESTRO

HAY OJITOS infocabie-good-i/
Sony Music Latin

TE VES FATAL £/ 77010 D& Mexico-
Fonovisa/Musivisa
ESTUVE Aletanciro Fernandez-

19 MICURIOSIDAD Los Tigres

MILLONARIO DE AMOR

H

ARRASTRANDO LAS PATAS ( o7
YA LO SE Jenns Rivera-Fonows.
SOY TODO TUYO Los Tucanes
De Tyuana-Fonovisa/Musmis
MAS ADELANTE Ls Arrofiadora
Bands el Limon-Disa

MI COMPLEMENTO

b

8N
SR

»
2

N
&

e-Drs

A desper version of this
@ ...t 200025 on billboard biz

REGIONAL MEXICAN
SONGS IMPRINTS

Pos IMPRINT 0o Charted Tites)

DISA (56)

FONOVISA (41)

SONY MUSIC LATIN (72)
MENDIETA (4

CAPITOL LATIN (

PR

REGIONAL MEXICAN
SONGS LABELS

Pos. LABEL(

DISA (38)

FONOVISA (3

ASL (20)

MUSIVISA (7))

SONY MUSIC LATIN ¢

ERS

TROPICAL ALBUM
ARTISTS

Pos ARTIST (40 O

W' AVENTURA () Premuum Lan/
Sony Music Latin

PRINCE ROYCE (1) 760 Ston/
Sony
JUAN LUIS GUERRA Y 440 (1)

"

GILBERTO SANTA ROSA (4

a

w

HECTOR ACOSTA (3) DAM,

LUIS ENRIQUE (1) Top Stop
EL GRAN COMBO DE PUERTO
RICO (2) Popular

VICTOR MANUELLE (3)

~ o

=

BANDAEL
RECODO

9 INDIA (1) Top Stod/Sony Music Latin
10 OMEGA (1) Planat/Sony Music Latin

TROPICAL ALBUMS
Pos. TIE Artst -imevt/Label
THE LAST Aventura-Premuum
Latn/Sony Musie Lain
PRINCE ROYCE Prince Royce
Top Stop/Sony Music Lot
ASONDEGUERRA Jusan Luis
Guerra Y 440-Capitol Latm
CICLOS Luis Ennique-Top Stoo
SIN SALSA NO HAY PARAISO

.

w o

SIMPLEMENTE... EL TORITO
Hector Acosta-D

Venemusic/t Umversa/ MUSIC
Latno/UMLE

30 TROPICALES DE AYER, HOY ¥
SIEMPRE Various Artists-

cos Bara,

6 IRREPET 1BLE Grberto Santa Ross

~

YO MISMO 1

10 LOMEJOR DE GILBERTO EN LA
NAVIDADES Giiberto Santa Rosa
Sony Music Latin

A deeper Version of this

chart appears on blllboard.blz

TROPICAL ALBUM
IMPRINTS
IMPRINT (N Chertect Ttes)
& PREMIUMLATIN
2 TOPSTOP(4)
3 SONYMUSICLATIN (6)
4 CAPITOL LATIN (1)
5 UNIVERSAL MUSIC LATINO (5)

TROPICAL ALBUM
LABELS

SONY MUSIC LATIN (.
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (3)
CAPITOL LATIN ()
TOPSTOP (D

VINA (D

~

" w

TROPICAL SONGS
ARTISTS

AVENTURA (4) 2

PRINCE ROYCE (

TITO “EL BAMBINO” (4) Sient:
JUAN LUIS GUERRA Y 440
Capitol Latin

WISIN & YANDEL (7) W/Machete/
Unversal Music Latino

CHINO Y NACHO (1) Machste/
Universai Music ¢

DADDY YANKEE

K

a

»

@

~

TONY DIZE (2) Pina
DON OMAR (

°®

s

TROPICAL SONGS
PosTITLE &7t rmponi/Latel
DILE AL AMOR A

.

NINA BONITA China ¥ Nacho-

{ Music Latino

BACHATA EN FUKUOKA Ju/an Lus
)-Capitol Lot

4 STANDBYMEP

ELMALO Aventura-Frer

CUANDO ME ENAMORO

Enngque Iglesias Festurng Juan

Luss G Universal Music Lating

EL DOCTORADO Tany Dize-

-

~

rE PIDo PERDON
o E
TE SIENTO

B

HASTA ABAJO L a

M Iniver

MICAMA HUELE A 7/ 71t

El Bambmo Featurng Zion

& Lennox-Siente

QUE BUENA TU TA Fuego-Chose
Few Emeraid

LOCQ Jowell & Ranc

&

w

-Wy/

H

ESTUPIDA
DESCONTROL

a

CORAZON SIN CARA

Prince Royce-Top Stop.

SEME VA LA VOZ 4/g/andro
Fernandez-Universal Music Latino
VIVIRSIN TI Grlberto Santa Rosa-
Sony Music 1 atn

CUANDO, CUANDO ES? J-K

a

<

@

Intversal Music Lot

DANZA KUDURO

§
3

Universal MusIC Latin0

TE AMARE Huey Dunbér

Sony Music Latmn

24 HORAS 24 Hrs-M LAVINI &N
LA VIDA ES ASI fvy Queen
Machete/Universal Music Latino
24 SUVENENO Aventt

8

BN
%R

MIRAME

M
&

Adeeper varsion of ths
ehart appears on billboard.biz

TROPICAL SONGS
IMPRINTS

905, IMPRINT (o Charec! Tres)
MACHETE (20)

SONY MUSIC LATIN
TOPSTOP(

PREMIUM LATIN (
UNIVERSAL MUSIC LATINO

LR

TROPICAL SONGS LABELS
Pos LABEL (ho Chrer i)

UNIVERSAL MUSIC LATING (2
SONY MUSIC LATIN (47)
TOPSTOP (7,

PREMIUM LATIN (

SIENTE (5

” &

LATIN RHYTHM ALBUM
ARTISTS

ARTISTC
WISIN & YANDEL (5) WY/
Machete/UMLE

2 TITO “EL BAMBINO" (3) Sier,

Inwversal Music Latino/U

3 DADDY YANKEE (



CHINO Y NACHO (
TONY DIZE 2

COSCULLUELA (.

/M
IVY QUEEN (1) M2
MAKANO (3)

o
b
m
Q
3
§
3
5

JOWELL & RANDY () Whyte Lior
/Machete/UMLE

LATIN RHYTHM ALBUMS

LA REVOLUCION Wisin & Yande
Wy/Machete,

ELPATRON 7 mbino

MUNDIAL D2 fon
&1 Cartel/Sony M

MININA BONITA

LA MELODIA DELA CALLE

EL PRINCIPE

£L PATRON: LA VICTORIA

8 DRAMA QUEEN /

EL MOMENTO .
- White

THELAST CHAPTER

5

A decper verslon of this
chart appears on biltboard.biz

YEAR-END DOUBLE ISSUE

LATIN RHYTHM ALBUM
IMPRINTS

Pos IMPRINT

MACHETE (29)

wY (&)

EL CARTEL (2)

UNIVERSAL MUSIC LATINO

P

SIENTE (&)

LATIN RHYTHM ALBUM
LABELS

Pos.LABEL s
UNIVERSAL MUSIC LATIN
ENTERTAINMENT (35)
SONY MUSIC LATIN (i2)
CAPITOL LATIN 75)
VIRUS (4)

CDAGROUP (

waw N

LATIN RHYTHM SONGS
ARTISTS

Pos. ARTIST(
DADDY YANKEF (. %
AVENTURA (3 Premium
TITO "EL BAMBINO® (4.
WISIN & YANDEL ¢

sun =

«

DYLAND Y LENNY (.
Sony Music Lati

ENRIQUE IGLESIAS (4) U,

ersal

PITBULL (9) Mr. 305/

Famous Artist/Sony Music Latin
DON OMAR (4) Machete/
Universal Music Latino

SHAKIRA (5 Eic/Sony Music Latin
CHINO Y NACHO (2} Machete/
Universar Musse Latino

3w

LATIN RHYTHM SONGS
Pos TIME A y
¥ DILE AL AMOR /

~

TE PIDO PERDON

3 CUANDO ME ENAMORO
Enrique igiest ing
ic Lat
4 LA VIDAES ASI /vy Qu
Machete/Universa atino
s NINABONITA G/, 0
Machete/Universal Mu: ino

LA DESPEDIDA Dacldy Yankee-
£l Cartel/Sony Musie Latn
DESCONTROL Yankes

El Cartel/Sony Music L 3
HASTA ABAJO D0
Machete/Universs
STAND BY ME Frince R
EL MALO Avenitur:

EL DOCTORADO

YERBATERO Ju/ar

@

3

&

LOCO..

NADIE TE AMARA COMO YO

N

QUIERE PA' QUE TE QUIERAN
Dylanal ¥ Lenn, us
DANZA KUDURO

@

k3

ine
ILIKE IT Enrique iglesias Featuring
Ritbuil-Universal Republic

DJ GOT US FALLIN' IN LOVE Usher

=

B

TUS 0JOS NO ME VEN
Joey Montana-Capitol Latin

@

CHARTS

VY QUEEN

20 OMG(

CUANDO, CUANDO ES?

u
BACHATA EN FUKUOKA s

2

Guerra ¥ 440-Capitol Latin
23 TIKTOK iKedha-Kemosabe/
24 DYNAMITE 7/ Cruz-

tercury/IDIMG
AYER LA V1 Ange/ & Knriz
Machete/Universsl Music Latino

o

vb A deeper version of this
WBIB c.ort appears on billboard.biz

LATIN RHYTHM SONGS
IMPRINTS

Pos. IMPRINT (163 Cx
MACHETE (25)

SONY MUSIC LATIN (7
UNIVERSAL MUSIC LATINO
PINA (7C

EL CARTEL (5

PR

LATIN RHYTHM SONGS
LABELS
Pos LAGEL ( -

4 UNIVERSAL MUSIC LATINO
SONY MUSIC LATIN (25
SIENTE (12)

PINA (9]
PREMIUM LATIN (5)

@ s un

LATIN DIGITAL SONGS
ARTISTS

POs, ARTIST (iis (Furroct T
SHAKIRA (18) Epic/

)

DECEMBER 18, 2010

THE YEAR IN
MUSIC 2010 |

PITBULL

w

ENRIQUE IGLESIAS

»

AVENTURA (.
FRESHLYGROUND

«

e

DADDY YANKEE (
PRINCE ROYCE ¢
WISIN & YANDEL

@~

TITO "EL BAMBING"

10 CAMILA

LATIN DIGITAL SONGS
Pos.TITLE 4
i WAKA WAKA (THIS TIME FOR
AFRICA)

~

1 KNOW YOU WANT ME (CALLE
OCHD) Fitbull-Uitre
LOBA S

HIPS DON'TLIE €

»

GITANA

Loca

HEROE

DILE AL AMOR /

NINA BONITA ¢

CUANDO ME ENAMORO

3

DIMELO: io
STAND BY ME £
SUERTE Shoko-6
COLGANDO EN TUS MANOS
p . -

§

H

DID IT AGAIN (LO HECHO ESTA
HECHO §

Sony # .
LIVIN' LA VIDALOCA

MIENTES
18 HASTA ABAJO Do

EL AMOR
LA TORTURA

3@

OYECOMO VA

8

BON, BON

DIMELO
YO NO SEMANANA L
Top Stop
ROMPE ©

H

%

A deepor varsion of this
\bi? chart appears on blllboard.biz

BILLBOARD | 125




MAINSTREAM TOP 40
ARTISTS

Pos ARTIST (o Chs

KESHA (7) Kemosabe/RCA/RMG
LADY GAGA () Strearniine/
KonLive/Cerrytrea/interscope
JASON DERULO (4}

Beluga Heights/Warner Bros.

BREAK YOUR HEART 7aio Cruz

Featuring Ludacris-Mercury/IDIMG

ILIKE IT Enrque Iglesias Featuring
versat Republi

23 RUDE BOY Rihanne-
SRPY/Def Jarm/IDIMG
24 NEED YOU NOW (ady Antebelium-

Pitbuit-Univ
LOVE THE WAY YOU LIE Erninerm
Featuring Rihannia-weby
Shady/Aftermath/Interscope
COOLER THAN ME Mike Posner-

4 TAIO CRUZ (3) Mercury/iDIMG WRMG
5 RIHANNA (7) SRA/DefJam/iDJMG 11 TELEPHONE Lady Goga Featuring
& KATY PERRY (4) Capitol Beyonce-Streamiine/KonLive/
7 B.O.B(3) RebelRock/ Cherrytree/interscope
Grand Hustle/Atiantic 12 HEY, SOUL SISTER Train-Columbia
8 BRUNOMARS (4) Elekira/Atlantic 13 YOUR LOVE IS MY DRUG Ke$ha.
9 USHER{4) LaFace/ILG Kemosabe/RCA/RMG
10 THE BLACK EYED PEAS (5) 14 OMG Usher Featuring william-
interscope LaFae 4G
15 TEENAGE DREAM
Katy Perry-Capitol
MAINSTREAM TOP 40 16 SEXYCHICK David Guetta Featuring
SONGS Akon-Gurm/Astralwerks/Capitol
Pos TME A 7 DJGOT USFALLIN'IN LOVE
¥ TIK TOK Ked/ aFace/iLG
RCA/RMG 18 NOTHIN' ON YOU B0 8 Featuring
2 AIRPLANES 508 Featuring Bruno Mars-RebelRock/
Hayley Wilhams-RebelRack/ Grand Hustie/Atlantic
Grand Hustle/Atlantic 19 BILLIONAIRE 7ravie McCoy
3 BADROMANCE (ady Gags Featuring Bruio Mars-
Streamiine/KonLive/ Nappy Boy/Decaydance/
Cherrytree/interscope Fueled By Remen/RRP
4 DYNAMITE Taro Cruz- 20 JUST THE WAY YOU ARE
Mercury/ID MG Bruno Mars-Elektra/Atlaritic

o

CALIFORNIA GURLS #aty Perry.
Featunng Snaop Degg-Capitol
IN MY HEAD Jason Deruio-
Beluga Heights/Warner Bros.

26

BILLBOARD ' DECEMBER 18, 2010

N
N

BREAKEVEN 7he Scriot-
Phonogenic/Epic

REPLAY lvaz-Time Is Money/
Beluga Heights/Reprise

[ apitol
25 ALEJANDRO Lady Gaga-Strearniine/

big A deeper version ar this
L chart appears on billboard.biz

MAINSTREAM TOP 40
IMPRINTS

POS.IMPRINT (o et Tt

BELUGA HEIGHTS (2)

RCA (14)

MERCURY (<)

COLUMBIA ()
CASHMONEY (7)

(b Adeeper verslon of this
IZ) civart aprears on bilboard.biz

F Y

MAINSTREAM TOP 40
LABELS

Pos LABEL (v Crivtec ities)
INTERSCOPE (25)

RCA MUSIC GROUP (19)
ATLANTIC (74)

ISLAND DEF JAM MUSIC GROUP
as)

UNIVERSAL REPUBLIC (73)

i A deeper version of this
12/ chart appears on billboard biz

PO

o

AQULT CONTEMPORARY
ARTISTS

Pos. ARTIST (Ao Chartec e iy 1
LADY ANTEBELLUM (2)
Capitol Nashvilie/Capitol
TRAIN (2) Columbia
DAUGHTRY () 19/RCA/RMG
MICHAEL BUBLE (2) 143/

aun

ROB THOMAS (2) Emblem/
COLBIE CAILLAT £3)

Universal Republic

TAYLOR SWIFT (5) Big Machine/
Universal Repubiic

UNCLE KRACKER ()

Top Dog/Atleantic

KELLY CLARKSON ()
19/RCA/RMG

THE SCRIPT () phonogenic/

@

~

@

©

8

ADULT CONTEMPORARY
SONGS

Pos. TITLE Artist-imprint/Label

77 NEED YOU NOW Lscy
Antebellum-Capitol Nashville/
Capitol

HEY, SOUL SISTER 7raimn-
Columbia

HAVEN'T MET YOU YET
Michael Buble-143/Reprise
SMILE Uncle Kracker-

Top Dog/Atlantic

ALREADY GONE Kelly Clarksor
19/RCA/RMG

FALLIN' FOR YOU Colbie Cailiat-
Universal Repubiic

SOMEDAY Rob Thomas-
Emblem/Atiantic

YOU BELONG WITH ME

Taylor Swift-Big Machine/
Universal Repubiic
BREAKEVEN 7he Script-
Phonogenic/Epic

LIFE AFTER YOU Daughtry-19/
RCA/RMG

NO SURPRISE Daughtry-
19/RCA/RMG

PLEASE DON'T LEAVE ME
Pinjc-LaoFace/dLG

LIVE LIKE WE'RE DYING

Kris Allen-19/Jive/ILG
WHATAYA WANT FROM ME
Adam Lambert-19/RCA/RMG
HER OIAMONDS Rob Thormas:
Emblern/Atiantic

HALF OF MY HEART John Mayer -
Columbia

CALIFORNIA GURLS Katy Perry-

N

IS

o

e

®

o

3

5

@

=

3

=

I NEVER TOLD YOU Cofbie Caillar
Universal Repubirc

THE CLIMB Mifey Cyrus-

Wat Disney/Hollywood
CHANCES Five For Frghting-
Aware/Columbia

HEARTBREAK WARFARE

John Mayer-Columbia

FIREFLIES O/ City~

Universal Republic

MINE Taylor Swift-Blg Machine/
Universal Republic

HALFWAY GONE L ifehouse-
Geffen/interscope

COME ON GET HIGHER Matt
Nathanson-Vanguardy/Capito!

biz

&

3

N
8

5

N
B

N
b

»
X

3

A deeper version of this
chart appears an billboard.biz

ADULT CONTEMPORARY
IMPRINTS

Pos. IMPRINT (e Chtect Tiies)
COLUMBIA ()

19(9)

CAPITOL NASHVILLE ()
RCA (7}

UNIVERSAL REPUBLIC (5)

AP

Bi3 ~ coeser version ot this
B2 c1art appears on biboaraniz

ADULT CONTEMPORARY
LABELS

Pos.LABEL tho Criarteu Ties)
% RCAMUSIC GROUP (7))
UNIVERSAL REPUBLIC (/)
ATLANTIC (10)

CAPITOL (8)
COLUMBIA 1/2)

a s

Lb' A deeper version of this
12 chart appears on billboard.biz

'YEAR-END DOUBLE IS5UF
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ACTIVE ROCK ARTISTS
Pos ARTIST

THREE DAYS GRACE

ALICE IN CHAINS

BREAKING BENJAMIN

»

FIVE FINGER DEATH PUNCH

«

GODSMACK
SHINEDOWN
SICK PUPPIES (

— o

AVENGED SEVENFOLD (

®

DISTURBED (
PUDDLE OF MUDD

8w

ACTIVE ROCK SONGS

NIGHTMARE A

THE GOOD LIFE

IS

SCREAM WITH ME
YOUR DECISION /

«

@

CRYIN' LIKE A BITCH! G

~

ANOTHER WAY TO DIE
8 BAD COMPANY

9 SNUFF
SAY YOU'LL HAUNT ME

3

FEEL LIKE DO

5

KICK IN THE TEETH

IWILL NOT BOW

LET ME HEAR YOU SCREAM

®

LOVE-HATE-SEX-PAIN

&

THE CROW & THE BUTTERFLY

IF YOU ONLY KNEW
Atian
LETTER FROM A THIEF

3

END OF ME /

H

WALK AWAY

PORN STAR DANCING iy Darkest

YOUR BETRAYAL 3

N

LESSON LEARNED /

H

ODDONE 5

%

HELL OF A TiME / Z2)

(Bip 7 aesoer versionatihis
chart appears on billboard.biz

128 | HILLBOARD = DECEMBER 18, 201D

ACTIVE ROCK IMPRINTS

2
H

VIRGIN ¢
ROADRUNNER (7'
ATLANTIC (&

P

'-biz A deeper version of thls
chart appears on billboara.biz

ACTIVE ROCK LABELS
Pos.LABEL (%
11 CAPITOL (20)

JIVELABEL GROUP
ATLANTIC

EPIC

ROADRUNNER PROMOTIONS (

o awn

[; . A deeper version of this
@B e oneninonran:

HERITAGE ROCK ARTISTS
P, ARTIST (No.CravtcerTitles) mpint/Label.
ALICE IN CHAINS (3) Virg

THREE DAYS GRACE (3) Jiva//LC
SHINEDOWN () Atlantic
GODSMACK (3) Universal republ
BREAKING BENJAMIN (3

o

Q2ZY OSBOURNE (2) F0r
FIVE FINGER DEATH PUNCH (4,

N

8 STONE TEMPLE PILOTS (2}
Atiantic

SLIPKNOT (1) Readrunner/RRP
PUDDLE OF MUDD (2)

5 e

HERITAGE ROCK SONGS
Pos TILE 4

YOUR DECISION /
Chains-Virgin/Cavitol

BREAK Three Davs Grace-Jive/iL
IF YOU ONLY KNEW Shinedow
Attantic

CRYIN' LIKE A BITCH!

»

{ WILL NOT BOW

«

oking ammin-Hollywood
THE CROW & THE BUTTERFLY
Shinedown-Atiantic
LETMEHEAR YOU SCREAM

8 THEGOOD LIFE ac

e

~

SNUFF Ro.
CHECK MY BRAIN 4 a

3o

BETWEEN THE LINES
Stone Temple Pilots-Atianti

0zzy
OSBOURNE

12 ANOTHER WAY TO DIE
istur? rise
WHEELS 00 F

14 SAY YOU'LL HAUNT ME

Stone Sour-Roadrunner/ RRP
15 BAD COMPANY ¢

e ch-Proso
16 NIGHTMARE A

LESSON LEARNED /

KICK IN THE TEETH Papa Roa
leven Seven

SHAKIN' HANDS Nickerba.

3

k3

SPACESHIP

3

N

LOVE-HATE-SEX-PAIN
22 CRASH Cavo-Reprise
YOU'RE GOING DOWN

Sick PUppies-RMR/ /Capitc
GIVE ME A SIGN (FOREVER AND
EVER)

WHISKEY HANGOVER

Godsmack-Universal R i

o

H

k3

i) ~ cocpor varsion of this
8UZ) vt sppesrs on billbaara biz

HERITAGE ROCK
IMPRINTS

Pos IMPRINT

VIRGIN (10)
ATLANTIC (9)
SIVE®D)
ROADRUNNER (7!
EPIC (&)

-

w oW

Diz “ cceper version of this
1 chart appears on billboard.blz

HERITAGE ROCK LABELS
Pos.CABEL

CAPITOL ¢

ATLANTIC (13

JIVE LABEL GROUP (
ROADRUNNER PROMOTIONS (72
EPIC (5)

@ s wn

BIP) A cocper varsionof this
BIZ) \art appears on billboard.biz

ROCK SONGS ARTISTS
Pos ARTIST.

1) MUSE (4) Heliur
THREE DAYS GRACE (
BREAKING RENJAMIN (.

3/Warner B

e

»

PHOENIX (

ALICE IN CHAINS ¢

RISE AGAINST

SHINEDOWN .

THIRTY SECONDS TO MARS (

N aw

WEEZER ()
10 SICKPUPPIES

°

YEAR-END DOUBLE ISSUE
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DANCE CLUB ARTISTS
Pos ARTIST

RIHANNA ¢

LADY GAGA

GOLDFRAPP

KATY PERRY
KYLIE MINOGUE (

TAIO CRUZ
SELENA GOMEZ
BEYONCE (5)
YOKO ONO
CHRISTINA AGUILERA
A deaper version of this

#Z' chart appears on
blilboard.biz

DANCE CLUB SONGS
Sos.TITLE

ROCKET

BAD ROMANCE /

ALL THE LOVERS.

FIRE WITH FIRE
CALIFORNIA GURLS

COMMANDER /
PUSH N PULL

BODY SHOTS K
HAPPINESS.

FRESH OUT THE OVEN
OMG

DUST IN GRAVITY [
MAKE ME

HEARTBREAK ON VINYL
DYNAMITE

ROCKSTAR 101
PYRAMID

DIRTY TALK

WHY DON'T YOU LOVE ME
ALIVE

ALEJANDRO

ROUND & ROUND

GIVE ME SOMETHING
ACAPELLA

PRETTY MESS

130 | 8ILLBOARD

iz 2 decoer version ot tnis
BIZ chart appaars on billboard.biz

DANCE CLUB'IMPRINTS
Pos MPRINT (No. Charted Ttes)

CAPITOL (5

ASTRALWERKS

DEF JAM

MUSIC WORLD ¢

DECEMBER 18, 2010

8 MERCURY
9 SRP(:
10 NETTWERK

DANCE CLUB LABE!
PO LABEL (No.Charted Titos)
INTERSCOPE
cApITOL
ISLAND DEF JAM MUSIC GROUP

COLUMBIA (8)
RCA MUSIC GROUP (!
EPIC (G

JIVE LABEL GROUP
MUTE (5
NETTWERK

6 HOLLYWOOD

DANCE AIRPLAY ARTISTS
Fos. ARTIST(
DAVID GUETTA

LADY GAGA
ern
KESHA (4)
KiM $022i
KATY PERRY

RIHANNA

TAIO CRUZ

INNA tra
BLAKE LEWIS
THE TEMPER TRAP

DANCE AIRPLAY

Pos. TITLE
§l STEREOLOVE £

2 THERADIO Ge

YEAR-END DOUBLE ISSUE
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THE YEARIN

TN MUSIC 2010

H-Boog
HOT tnna-tfitra
TIK TOK Kegha-Kemosabe/

o

SWEET DISPOSITION 7he Temper
HEARTBREAK /5l3

"M INLOVE (| WANNA DO IT)
Alex Gaudino-Ultra

GHOSTS N STUFF deacmats
Featuning Rob Swire-Maustrap/

~ o

uitra
9 GETTIN' OVER YOU David Guetta
LMFAO-Gum, s/Capitot

°

DIRTY TALK Wynter Gordon-
Blg Beat/Atlantic

SECRET LOVE Kim Sozzi-Uitra
WE NO SPEAK AMERICANG

LOVE KEEPS CALLING

\nnaGrace-Robbins
RESTLESSNESS Zactien Laval
Featuring Layla-Robbins
CALIFORNIA GURLS #aty Perry
Featuring Snoop Dogg-C: aﬁrto/
HADPlNEssAh

B

a

COOLER THAN ME Mike Posner-

TEENAGE DREAM

Katy Perry-Capitol

DJ GOT US FALLIN' IN LOVE
Usher Featuring Pitbull-

&

H

DANCING ON MY OWN Robyn
Konichiwa/Cherrytree/interscope
HEARTBREAK ON VINYL

Blake Lewis-Tommy Boy

@ [LIKET Ermique oesias Featurng LA ROUX L& Rous-Eig Life/Polydor WANT
Pitbull-Univ Cherrytree/inte GA 24 P4 Ratatat X1
25 DYNAMITE 5 THEREMIX Lac Strean 25 THRIVEMIX PRESENTS:
Mercuny/ID. KonLuve,/ Cherry DANCENATION: THE ULTIMATE
24 HANG ON Piumb-Cur & ONE LOVE Davidd G a- PARTY MIX!
25 BETTER THAN HER Matisse- Gurmyastralwerks Thrive/DIMG
e/ G 7 STREETS OF GOLD SOH3- ————
Photo Finish/AG
A deaper version of thls 8 THISIS HAPPENING LCD DANCE/ELECTRONIC
Qo sevstemn-DEANVIO/C ALBUM IMPRINTS
8 PARTYROCK! party Pos. MPRINT
DANCE AIRPLAY vitliam/Cherrytree/interscope/iGA |l INTERSCOPE (/3)
IMPRINTS 0 TOTAL CLUB HITS 4 D Foet 2 CHERRYTREE(
o IMPEINT Name Life-Thrive/IDIMG 5 KONLIVE(S
T ULTRA (20) 11 ULTRA DANCE 11 £ Enferno 3 STREAMLINE(D)
2 ROBBINS (10, uitre § UNIVERSAL REPUBLIC
3 ASTRALWERKS ( 12 MAYA £ 6 PHOTO FINISH
4 NERVOUS (6 Interscope/IGA 7 GUMC
§ CAPITOL () 13 NIGHT WORK Scissor Sisters— 8 ULTRA (7]
Polydor/Dawntown 9 THRIVE (3
14 NOW THAT'S WHAT ICALLCLUB 10 VIRGIN (6)
DANCE AIRPLAY LABELS HITS Verious Artrsts-EmMiy
o LABEL y sic
ULTRA 26) 15 HELIGOLAND Mass DANCE/ELECTRONIC
2 CAPITOL( i ALBUM LABELS
3 INTERSCOPE (7 16 JERSEY SHORE Soundrack PosLABEL (0
4 ROBBINS (1)) MTV Universal Republic/UMREG INTERSCOPE GEFFEN AZM ¢
5 ISLAND DEF JAM MUSIC GROUP 17 ELLIPSE /magen 2 UNIVERSAL MOTOWN REPUBLIC
0, Heap-Megaphome/RCA/RMG GROUP (3
18 NOW THAT'S WHAT | CALL 3 ULTRAC
DANCE CLASSI: e Artists— 4 ASTRA|
DANCE/ELECTRONIC e eris DANCE/ELECTRONIC et o PN
ALBUM ARTISTS & LCD SOUNDSYSTEM (: ALBUMS Sony Music
g — DFANIrgindCapito! Pos TITLE Arst-momtLabel 19 MIKE SNOW Mike Snow-Downioun
LADY GAGA () Streamiine/KonLive/ 7 LMFAO (1) Party Rock/ & THEFAME (ady Gaga- 20 APHRODITE Kyiie Minogue- DANCE/ELECTRONIC
villiam/Cherrytree/ i tree/ arlophone/istralwerks ALBUM DISTRIBUTORS
2 OWLQITY Interscope/IGA Ir 21 ABOVE AND BEYONCE: VIDEO Pos. DISTRIBUTOR
a DJPOET NAME LIFE 2 THEFAMEMONSTER (£5) Lady COLLECTION & DANCE MIXES UNIVERSAL
3 I0H!3( T D G G Si KonLive EP, | 2 INDEPENDENTS
¢ LAROUX (1) Big Life/Polycior/ 2 DJENFERNO (1) Ut Cherrytree/interscope/IGA Columbia/Sony Music 3 EMICO)
Cherrytree/interscope/iGA 10 MLAONEET/XL/ 3 OCEAN EYES Ow/ City- 22 FORLACKOF ABETTERNAME 4 SONYMUSIC(
5 DAVIDGUETTA (2) Interscope/IGA Unersa! Republic/IMRG deacimaus-Maustrap/Uitra s WEA®

YEAR-END DOUBLE ISSUE DECEMBER 18, 2010




CASTING CROWNS ¢

SKILLET ¢
TOBYMAC (T} Forefront/EfMi CHMG
MERCYME (2) /A

FLYLEAF
CHRIS TOMLIN ¢

SWITCHFOOT
lantic

FRANCESCABATTISTELLI

TENTH AVENUE NORTH

KUTLESS

CHRISTIAN ALBUMS

Pos.TTLY

132

UNTIL THE WHOLE WORLD
HEARS Casting Cre

AWAKE -

WOW HITS 2010 Va
Word-Ci
TONIGHT

MEMENTO MORI

BILLBOARD | DECEMSER 18, 2010

R R RRRRRRRRRRRRRI————™

THE GENEROUS MR. LOVEWELL

HELLO HURRICANE

MY PAPER HEART £
1T 1S WELL Kutless-BEC/EM!
GLORY IN THE HIGHEST:
CHRISTMAS SONGS OF

WORSHIP ¢

BEAUTY WILL RISE S
parrow/FMI CMG

BORN AGAIN newsboys-npop/

EMI CMG

WOW WORSHIP (PURPLE)

Arbists-PLG/EM.

CHURCH MUSIC
o /50
THE OUTSIOERS Neccitob
Atfantic/ Word-Curb
PASSION: AWAKENING /
Worship Bano-sixstens/
Sparrow/EMI CMG
THE LIGHT MEETS THE DARK

PIECES OF A REAL HEART

Amy Grant-Amy Grant
Productions/Sparrow/EM
WOW HITS 201

THE CANADIAN TENORS

nad, s-Decca
WE CRY OUT: THE WORSHIP
PROJECT Camp
B
MOVE 7hird! Day-Ess
Provident-integrity
SONGS 4 WORSHIP 50
/arious Artists-integrity/Time Life
REHAR (eC
iz 4 deever versionofthis
L chart appears on billboard.biz

CHRISTIAN ALBUM
IMPRINTS

Fos IMBRINT (ks Chrr
SPARROW (25)
REUNION ¢

INO (76

BEACH STREET (
FOREFRONT
INTEGRITY (19)
FERVENT (1)
BEC (70)
WORD-CURB (
ATLANTIC (5

IR EY L

8

CHRISTIAN ALBUM
LABELS

Pos LABEL (o Chart
EM: CHRISTIAN MUSIC GROUP

s
PROVIDENT-INTEGRITY (6
‘WORD-CURB (

INFINITY

TIME LIFE(

DECCA (7)
MORMON TABERNACLE CHOIR

SONY MUSIC (4
UNIVERSAL MUSIC GROUP
NASHVILLE (1)

ISLAND DEF JAM MUSIC GROUP
2

CHRISTIAN ALBUM
DISTRIBUTORS
Pos. DISTRIBUTOR ¢
EMI (104
SONY MUSIC (64)
WEA (38)
UNIVERSAL (8
INDEPENDENTS (
CHRISTIAN SONGS
ARTISTS
Pos. ARTIST (10 Chirtec =
TOBYMAC (3) Forefront/Eri CMG
CASTING CROWNS (%)
Beach Street/Reunion/PLG
CHRIS TOMLIN
SANCTUS REAL
MERCYME (2) VO
TENTH AVENUE NORTH (<)
Reurnon/PLG
KUTLESS (3) B£C/Tooth & Narl
JOSH WILSON (2) Sparrows

NEWSBOYS
JEREMY CAMP (2)

CHRISTIAN 50NGS

Pos TITLE,

ALL OF CREATION
WHAT FAITH CAN DO &

GET BACK UP tobyMa
Forefront/EMi CMG
BEFORE THE MORNING

sh Witson-S, MG

OUR GOD ¢

BORN AGAIN s

Beach Street/Reunion/P
LEAD ME Sanctus Real

HOLD US TOGETHER
IF WE'VE EVER NEEDED YOU
CITY ON OUR KNEES
tobyMac-ForeFront/EM| CMG
FORGIVEN Sanctus Real-
Sparrov/EM!

THERE IS A WAY

HEALING BEGINS 7

STARRY NIGHT Chris
Fervent/Word-Curb
BEAUTIFUL, BEAUTIFUL

YEAR-ENO DOUBLE ISSUE
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GOSPEL ALBUM ARTISTS
avel
MARVIN SAPP (2) Verity/iL.G
BERE & CECE WINANS ()

Pos, ARTIST (1 Chiartecs Ties) i

N

B&C/ Mataco

FRED HAMMOND (2) 7 Hamrmond,
Verity LG

JAMES FORTUNE & FiYA (2)

o/ WorldWide
TAMELA MANN (7) Tiilyiann
ISRAEL HOUGHTON (2)

integr tyColumbiar/Sony Music
LECRAE (2} Reach/Infinity
BRIAN COURTNEY WILSON (7)
Music World Gospel/Music World
HEZEKIAH WALKER & LFC ()

w

»

awm

@~

©

s

DONNIE MCCLURKIN (2
Verity

GOSPEL ALBUMS

Pos.TTLE 41t
# HERE | AM Morvin Sapo-Verity/ LG

WOW GOSPEL 2010 Various

Artists-Word-Curb/EMi CMG/
VertyILG

STILL BeBe & CeCe Winans-
B&C/Malaco

LOVE UNSTOPPABLE Frec/
Hammond-F Hammond/Verity LG

THE MASTER PLAN Tamelo Mann-

TillyMann

ENCORE James Fortune & FIYA
Blacksmoke/WorloWioe

JUST LOVE Brian Courtney wilson-
Music World Gospel/Music Werld!

SOULED OUT Hezekiah Walker &
LFC-Verity/ILG

REHAB LeCrae-Reach/Infinity

THE SOUND Mary Mary My Block/

Columbia/Sony Music

N
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»

S

~
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LOVE GOD. LOVE PEOPLE..
THE LONDON SESSIONS /srae/
Houghton-integrity/Colurnbia/
Sony Music

PLAYLIST: THE VERY BEST OF
DONNIE MCCLURKIN

Donpe MeClurian-Verity/Legacy/
Sony Muse

LIVE: RAIN ON US Earnest Pugh-
EPM/Blacksmoke/ WorldWide
WOW GOSPEL 2009: 30 OF THE
YEAR'S TOP GOSPEL ARTISTS
AND SONGS Varowus Artists
Word-Curb/EMI CMGNVerity/ILG
AS WE WORSHIP: LIVE yiiiam

Mc
FAITHFUL TO BELIEVE 8yr0n
Cage Gason Centric/VeritgULG
THE POWER OF ONE fsrae/
Houghton-integ

Sony Music

JUST JAMES J MOSS-PAJAN,
Goseo Centric/NVerty LG

ALL IN ONE Karen Clark-Sheard-
Karew/EM! Gospel

DECLARE YOUR NAME. LIVE
WORSHIP The Brooklyn
Tabernacie Choir-Integrity/
Columbia/'Sony Music
BETWEEN TWO WORLDS
Thp Lee-Reach/Infinity.

GET READY forever Jones
EM] Gospel

YOU ARE NOT ALONE

Mavis Staples-Anti-/Epitaph
THANKFUL /7. Ki
THE LAW OF CONFESSION, PART
1 Donaid Lawrence & Ca.-Guiet
Water/VerityditG

A deeper version of this
chart appears on bitlboard.blz

GOSPEL ALBUM IMPRINTS
PosMPRINT (e, Crrted Fies)

VERITY (26)

B&C (1)

REACH (67

COLUMBIA (100

BLACKSMOKE (6)

TILLYMANN (7§

INTEGRITY (10)

WORD-CURE (4)

EMi CHRISTIAN MUSIC GROUP (2)
KINGDOM (5)

C@Ne e A u N

3

GOSPEL ALBUM LABELS
0% LABEL (10 Crartect Ties)

1 JIVE LABEL GROUP (20
SONY MUSIC (2]

EMI GOSPEL (21)
MALACO (2)

INFINITY ()
WORLDWIDE ()
TILLYMANN (1)

LIGHT ()

MUSIC WORLD (2)
KINGDOM (5)

CaNa s wN

3

GOSPEL ALBUM
DISTRIBUTORS
Pos. DISTRIBUTOR (o (s T

| SONY MUSIC (43)
INDEPENDENTS (/02).
EMI (22)

WEA (6)

UNIVERSAL (1)

EESCEY

GOSPEL SONGS ARTISTS
Pt ARTIST (0 Chartac Ty imext/Labe!
[} MARVIN SAPP (3) Verity/ i G
2 BRIANCOURTNEY WILSON (4)

oN o o s o

10

Music Worid Gospel/Music World
BEBE & CECE WINANS (37
B&C/Malaco

EARNEST PUGH (2) P14/
Blacksmoke/WorldWide

JAMES FORTUNE & FIYA (3)
Blacksmoke/WorldWide

FRED HAMMOND (2) £ Harmmoncl/
Verty/ILG

FOREVER JONES (7} £/ Gospel
LISA PAGE BROOKS (1) Shophar/
Habalkkuk

VANESSA BELL ARMSTRONG (7)
EMi Gospel

YOUTHFUL PRAISE (2)

Evidence Gospel/Light

GOSPEL SONGS

o8 TITLE At ot/ sbey

N

IS

»

o

THE BEST IN ME Marvin Sapp-
VerityULG

THEY THAT WAIT Fred Hammond
Featunng John F: Kee-F Hormond/
Verity LG

GOD FAVORED ME Hezekiah
Walker & LFC Featuring Mervin
Sapp & DJ Rogers-VeritW/ /LG

ALL | NEED Brian Cowrtney Wiison-
Music World Gospel/Music Warld

1 WANTTO SAY THANK YOU

Lisa Page Brooks Featuring Royal

0

)

@

B

@

@

&

3

N
s

| CHOOSE TO WORSHIP
Wess Morgan-Bow Tie/Flipside
CLOSE TO YOU Bele & CelCe
Winans-B&C/Malaco

ENCORE /ames Fortune &
FiYA-Blacksmoke/WoridWide
GRACE BeBe & CeCe Winans-
B&C/Malaco

| BELIEVE James Fortune & FIYA
Featuring Zacardi Cortez & Shawn
McLemore-Blacksmoke/Worldwide
JUSTIFIED Smokie Norful-
TreMyles/EM! Gosoel

THE LIFTER 7ed Winn
Teddysjamz/Shanachie
PRAYED UP Karen Clark-Sheart-
Karew

HOW | GOT OVER Vickie Winans
Faaturing Tim Bowman, Jr
Destiny Joy

FAITHFUL TO BELIEVE Bvron
Cage-Gospo Centric/Verity/1LG
NOBODY GREATER VaShawn
Mitcheli-EMi Gospel

LIVING ON THE TOP DeWayne
Woods-Quiet Water/VerityULG
THERE IS A KING IN YOU
Donald Lawrence & Co.

Guiet Water/Venty/iLG

EXPECT THE GREAT

Jonathan Neison-integrity
REBUILO: THE REMIX J Moss—

RAIN ON US Earnest Pugh-EPM/
Blacksmoke/ WorldWide
RESTING ON HIS PROMISE
Youthful Praise Featuring Ju.
Hairston-Evidence Gospel/Light
HE WANTS IT ALL forever
Jones-EMI Gospel

GOOD NEWS Vanessa Bell
Armstrong-EMi Gospel

ARVIN
SAPP

PA Centric/Veri/ALG
RESTORED J/ Moss-PAJA)
Gospo Centric/ILG

A deeper version of this
chart appears on biliboard.biz

GOSPEL SONGS IMPRINTS

Pos IMPRINT

CoNamAuNE

3

CharmalTites)
VERITY (15)

BLACKSMOKE (5}

EMI GOSPEL (5)

MUSIC WORLD GOSPEL (4)
B&C (3)

SHOPHAR (1)

EVIDENCE GOSPEL (2)
FHAMMOND (3)

GOSPO CENTRIC (6)
BOWTIE (1)

GOSPEL SONGS LABELS

Pos, LABEL (N0 Charted Tites)

CoNDwmaw N

3

JIVE LABEL GROUP (78)
WORLDWIDE (3)

EMI GOSPEL (8)
MALACO (6)

LIGHT (6)

MUSIC WORLD (<}
HABAKKUK (1)
FLIPSIDE ()

COLUMBIA (5)
SHANACHIE (2)

GOSPEL SONGS
PRODUCERS

Pos PRODUCER (N Chartc Ties)

CONO M.

3

AARON W. LINDSEY ()
DONALD LAWRENCE (<)
FRED HAMMOND (3)
STAN JONES ()
MICHAEL BEREAL (5}
KEITH THOMAS (2)
MICHAEL A. BROOKS (1}
TOMMY SIMS (3}

WESS MORGAN (1)
TERENCE VAUGHN (1)

YEAR-ENO DDUBLE ISSUE




TRADITIONAL CLASSICAL
ARTISTS

Pos ARTIST (1 7

THE PRIESTS (2) RCA

Sony Music

ANDRE RIEU (<) Andre Rieu/

Polydor/Hip-0/UMe

ZUILL BAILEY (2) Telarc/Concord

JENNY OAKS BAKER (1) Shad
fountain

CECILIA BARTOLI (2) Decca/.

Universal Classics Group

YO-YO MA (1) Sony Classical/

Sony Masterworks

ITZHAK PERLMAN (1) Sony Classical/

Sony Masterworks

6 EMANUEL AX (1) Sony Classical/

Sony Masterworks

RENEE FLEMING (2) Decca/

Universal Classics Group

PLACIDG DOMINGO (2) DG,

Universal Classics Group

torf

=

TRADITIONAL CLASSICAL
ALBUMS

Pos. TTLE drtt -mpnni/ Lot

HARMONY The Priests

RCA Victor/RMG

MENDELSSOHN: PIANO TRIOS

Emanuel Ax/Yo-Yo Ma/

itzhak Periman -Sony Classical/

Sony Masterworks

BIZET: CARMEN: DUETS & ARIAS
arious Artists-Sugar/Dec

Universal Classics Group

THE PRIESTS 77 Priests-

RCA Victor/Sony Music

FOREVER VIENNA Andre Rieu &

His Johann Strauss Orchestra

Andire Rieu/Polydot/Hip-O/UMe

BACH: CELLO SUITES

IS

o

Zush Barley-Telare/Concord
THEN SINGS MY SOUL Jenny Oaks
Baker-Shadow Mountain
SACRIFICIUM Cecilia Bartol
Decca/Universal Classics Group
AMORE INFINITO: SONGS
INSPIRED...
DG/Universal Classics Group
VERISMO Renee Fleming-
Decca/Universal Classics Grouf
ALMA MATER: MUSIC FROM THE
VATICAN Pope Benetict XY
Decca/Universal Classics Group

12 THE ITALIAN TENOR

©

Placida Domingo

B

Classicaly

13 HILARY HAHN PLAYS HIGDON
&TCHAIKOVSKY: VIOLIN
CONCERTOS Hilary Hahr With
Royal Liverpoo Phitharmoric
Orchestra (Petrenko)-DG/

CHARTS

4

TRADITIONAL CLASSICAL
LABELS

Pos, LABEL (1a
UNIVERSAL CLASSICS GROUP
1%

SONY MASTERWORKS (/1)
RCA MUSIC GROUP ()
CONCORDTI()

BLUE NOTE LABEL GROUP

o b oue

CLASSICAL CROSSOVER
ARTISTS
Pos ARTIST (Vo (7

& ANDREA BOCELLI (3 Sugay

Universai Classics Group 2 STING (2) Cherrytree/DG/

14 THE MELODY OF RHYTHM: TRIPLE Universal Classics Groug
CONCERTO &MUSIC FOR TRIO 3 THE CANADIAN TENORS (2)
‘Bela Fleck/Zakir Hussain/Edgar Decca
Meayer & the Detroit Symphony 4 DAVID GARRETY (2) Decca
Orchestra (Statkin)-gOne s JOSHUA BELL () Sony Classical/.

15 THE DUETS L. P Sony
Decca/Universal Classics Group & ILDIVO (2) SYCO/Columbia/

Sony Music
7 ORCHESTRA AT TEMPLE SQUARE

TRAD|T|0NA|- CLASSICAL (5) Mormon Tabernacie Choir

IMPRINTS 8 MACK WILBERG (5) Mormon

Pos MPRINT ¢ Tabernacie Choir

% DECCA (30) 9 RENEE FLEMING (1) Decca

2 RCAVICTOR (2 10 SARAH BRIGHTMAN (7}

3 DG(ES) Manhattarn/BLG

4 SONY CLASSICAL (7),

5 TELARC (10

YEAR-END DOUBLE ISSUE

~

IS

~

®

o

3

N

CLASSICAL CROSSOVER
LBUMS

Pos. THTLE At -mprint L el

MY CHRISTMAS Ancirea Bocell:

Sugar/Decca

IF ON A WINTER'S NIGHT...

Sting -Cherrytree/DG/

Universal Glassics Group

THE CANADIAN TENORS

The Canadian Tenors-Decca

SYMPHONICITIES Stng-Cherryiree/

DG/ Universal Classics Grouo

ROCK SYMPHONIES

David Garrett-Decca

DAVID GARRETT David Garrett-

Decca/Universal Classics Group

Mi NAVIDAD Andrea Soceli-Sugar/
ot/ Universal Music Latina/UMLE

AT HOME WITH FRIENDS

Bel Classical/

THE PROMISE Il Divo-SYCO/
Columbia/Sony Music
HEAVENSONG: MUSIC OF
CONTEMPLATION AND LIGHT
Marmon Tabernacle Choir/
Orchestra At Ternple Square
(Wilberg)-Mormon Tabernacte Chow
INCANTO Andrea Bocelli-
Sugar/Decca

RING CHRISTMAS BELLS
Mormon Tabernacie Choir/
Orchestra At Ternple Square With
Brian stokes Mytchelj (Wilberg)-
Mormon Tabernacle Choir

s
5
7
s

B
10

~

w

IS

«

o

<

®

3

THE
PRIESTS RS

H
B

n-Manhattan/BLG
IRELAND 7he st Tenors-

THEYEARIN

MusIC 2010

BARBRA STREISAND (
Colun ny Music
FRANK SINATRA ¢
MELODY GARDOT
PINK MARTINI (
DIANA KRALL
PEGGY LEE (2) EM

Markets/Starbucks
NIKKI YANOF SKY ¢
WYNTON MARSALIS

TRADITIONAL JAZZ
ALBUMS

Pos. TITLE
L1y CRAZY LOVE Michse! Buble-143

Reprise/Warne
YOUR 50NGS
LOVE IS THE ANSWER Bar
Stre Columbia/Sony Mu:
MAKING MERRY \

Special Marke
LETTERS TO SANTA: A HOLIDAY
MUSICAL COLLECTION v
MY ONE AND ONLY THRILL
HOLLYWOOD. THE DELUXE ¢
Michael Buble-143/
Reprise/Warner Bros.
R S —

Heinz

MICHAEL BUBLE MEETS
MADISON SQUARE GARDEN

rise/Warner 6ros.
SPECIAL DELIVERY (57
le-143/Reprise/Warner B
COME RAIN OR COME SHINE
Pegay Lee-EMI Special
Markets/Starbucks
NIKKI Nikki Yanofsky-C
CHRISTMAS JAZZ JAM

15 or& Tie

15 JASMINE / mtharretf/Char

Haden-E£CM/Universal Classic

CLASSICAL CROSSOVER
IMPRINTS Bip » cecperversion oftris
Pos IMPRINT (No,Charted Titles) 12} cnart appears on billboard.biz
11 SUGAR (3
2 DG (%
3 CHERRYTREE (2) TRADlTIONAL JAZZ
4 DECCA (10} ALBUM IMPRINTS
S MORMON TABERNACLE CHOIR (5)  Pos.MPRINT o

= REPRISE (7

2 143
CLASSICAL CROSSOVER 3 COLUMBIA (
LABELS 4 VERVE(S
Pos LABEL (1 Crort S EMISPECIAL MARKETS 7
1 DECCA (72

UNIVERSAL CLASSICS GROUP
7)

MORMON TABERNACLE CHOIR

Ml A deeper version of this
biz

chart apRears on billboard.biz

4 SONYMUSIC (6 TRADlTIONAL JAZZ
S SONYMASTERWORKS () ALBUM LABEL
Pos LagsL
TRADITIONAL JAZZ B T
ALBUM ARTISTS 3 STARBUCKS (2
Pos ARTIST (Vo Chited Tt bl 4 CONCORD (17)
# MICHAEL BUBLE (4) 143/Reoriss/ S VERVE GROUP (2)
Warner gros.
2 HARRY CONNICK, JR. (1) B # cocver version ot wis
Cofumbia/Sony Music & |; chart appears on billboard.biz
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CONTEMPORARY JAZZ

ALBUM ARTISTS

Pos, ARTIST.

s w

w

e

Bww

KENNY G
JAMIE CULLUM

CHRISBODTTI
BRIAN WILSON

TROMBONE SHORTY (

HERBIE HANCOCK ()
KIRK WHALUM (2) Top Draw

BRIAN CULBERTSON
GALACTIC ()
ESPERANZA SPALOING

CONTEMPORARY JAZZ
ALBUMS

Pos.TITLE,

N

w

IS

e

® N

30

-

biz

HEART AND SOUL 4
THE PURSUIT

CHRIS BOTTI: IN BOSTON

BRIAN WILSON REIMAGINES
GERSHWIN {

BACKATOWN Trombone She

THE IMAGINE PROJECT

X1 £
SUPER HITS

YA-KA-MAY Ga
THE GOSPEL ACCORDING
TOJAZZ CHAPTER Ifl

CHAMBER MUSIC SOCIETY

SEND ONE YOUR LOVE

"M NEW HERE ¢

LEE RITENOUR'S 6 STRING
THEORY

JAZZMASTERS VI e

A deeper version of this
chart appears on billboard.biz

™
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CONTEMPORARY JAZZ
ALBUM IMPRINTS

Fos IMPRINT

% CONCORD (@)

HEADS UP

VERVE FORECAST
SHANACHIE

COLUMBIA (

biz

" oww

A deeper version of this
chart appears on billboard.biz

CONTEMPORARY JAZZ
ALBUM LABELS

Prs. LABEL

CONCORD (5

VERVE GROUP (

SONY MUSIC (3)

SHANACHIE (70

WALT DISNEY (1)

biz

o w

A deeper version of this
chart appears on bitlboard.biz

o

CHRISTIANE Rick Braun-Mack
Avenve/Artistry

BEBEAUTIFUL

SUNDAY MORNING £uge.

@

SWEET SUMMER NIGHTS

o

RETRO BOY Ric

MAKE ROOM FORME

Joriathan Butler-Rendezvous
12 \WHAT CHA GONNA DO FOR ME

Featuring Wayrm

3

TOUCH AND GO

@

X

WILL'S CHILL £

BOGOTABY Bus

Coach House/eOne

(biz

@

Cook-

A deeper version of this
chart appears on bitlboard.bix

SMOOTH JAZZ SONGS
ARTISTS

N

CHRIS STANDRING (2) Uitimate
RICK BRAUN (%)

EUGE GROOVE (

SPENCER DAY (

IS

o w

<

BRIAN CULBERTSON ¢
PETER WHITE (2.

STEVE OLIVER (
KENNY G (2) Con

Y

8

SMOOTH JAZZ SONGS
Pos TITLE,
BOSSA BLUE(

TILL YOU COME TOME.

~

w

TAKE ME THERE .

RITMO DE OTONO Bermie Williams

Featuning Dave Koz-Reform/

IS

e Rictg

FUN IN THE SUN Steve Oy

SMOOTH JAZZ SONGS
IMPRINTS

2 MACK AVENUE (2)
3 HEADSUP (73)

4 SHANACHIE (9

5 CONCORD (9,

A decper version of this
chart appears on biflboard.biz

biz

SMOOTH JAZZ SONGS
LABELS

Pos. LABEL
= CONCORD MUSIC GROUP (33)
ARTISTRY (8)

SHANACHIE ¢

COLUMBIA (5

VERVE

(biz

EFOIY

A deeper version of this
chart appears on biilboard.biz

WORLD ALBUM ARTISTS
Pos ARTIST ¢
& CELTIC WOMAN (2}

~

CELTIC THUNDER (5)

eltic Thunder/Dacea

RODRIGO Y GABRIELA

“

THE CHIEFTAINS

THE IRISH TENORS (3 &
RY COODER (1) H

GAELIC STORM (. Ag

FELA ANIKULAPO-KUTI ¢

GOTAN PROJECT (D) /¥a a
LOREENA MCKENNITT (1)
Quinian Road/Verve/ VG

@ o ua

3 e

WORLD ALBUMS
PosTTLE.

4 SONGS FROM THE HEART
IT'S ENTERTAINMENT! Ce/.
der/De
1M Roorigo Y Gabriela
Rubyworks/ATO
SAN PATRICIO The Chieft

“ooder A
TAKE ME HOME

M

>

o

PLAYING FOR CHANGE

SONGS AROUND THE WORLD
ar/t

CHRISTMAS/CELTIC THUNDER

~

®

THE GREATEST JOURNEY:
ESSENTIAL COLLECTION

©

TANGO: VARIATIONS V2

CHRISTMAS

El

CHRISTMAS ¢

Celtie Thunde

CABBAGE Gaelic Storm-Lost Again
13 LISTEN UP! THE OFFICIAL 2010
FIFA WORLD CUP ALBUM

®

THE BEST OF THE BLACK
PRESIDENT #
15 TANGO 3.0 G

H

WORLD ALBUM IMPRINTS
Pos. IMBRINT (Vo 5
MANHATTAN (2)

CELTIC THUNDER (5)

3 HEAR(

~a

4
s

RUBYWORKS
RAZOR& TIE (4

WORLD ALBUM LABELS

Pos. LABEL(

v ue

BLUE NOTE LABEL GROUP

ATO (2
RAZOR& TIE

WORLD ALBUM
DISTRIBUTORS

Pos. DISTRIBUTOR ¢

(]
2
3

UNIVERSAL (74)
EMI (35
INDEPENDENTS ¢

~caic
L womax
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THE YEAR IN
MUSIC 2010

HOT LATIN SONGS
PUBLISHERS

Pos PUBLISHER

ARPA MUSICAL, LLC.BM/
PREMIUM LATIN
PUBLISHING.ASCAP
SONY/ATV DISCOS MUSIC
PUBLISHING LLC,ASCAP (

EMI APRIL MUSIC, INC.,ASCAP

~

IS

5 EMIBLACKWOOD MUSIC
INC..BMI

6 LGAMUSIC PUBLISHING.BMI (3)

7 UNIVERSAL MUSIC - MGB
SONGS,ASCAP

8 SINALOA MUSIC, LLC.BMI ¢

® UNIVERSAL-MUSICA UNICA
PUBLISHING,BMI (5

10 TN EDICIONES MUSICALES.BMI

T LOS CANGRIS
PUBLISHING.ASCAP

12 MARCHA MUSICAL
CORPORATION,ASCAP

15 UNIVERSAL MUSIC -
CAREERS,BMI (72)

% FERCA PUBLISHING,BMI (/)

15 WORLDWIDEMUSIC
PRIMAVERA, BM (

% MENDIETA MUSIC
PUBLISHING,BMI

17 WB MUSIC CORP.ASCAP

18 SONY/ATV TUNES LLCASCAP

19 MAXIMO AGUIRRE MUSIC
PUBLISHING,SACM (3,

20 SERCA MUSIC PUBLISHING, BMI

B A ceerer version orthis
W& cnart appears on billboard.biz
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CHARTS

\

HOT LATIN SONGS
PUBLISHING
CORPORATIONS

PO3. PUBLISHING CORPORATION
EMIMUSIC

UNIVERSAL MUSIC (
SONY/ATV MUSIC (45

ARPA MUSIC (73)
WARNER/CHAPPELL MUSIC (
BMG MUSIC (7

TITO EL PATRON MUSIC (4,
SONGS OF TOP STOP MUSIC
WESTWOOD PUBLISHING S.A DE
cv.MUSIC

RCP MUSIC

@@ NG s N

3

CHRISTIAN
SONGWRITERS
Po£ SONGWRITER (12 Cravte
JASON INGRAM
BENJAMIN GLOVER
DAN MUCKALA (¢
JAMIE MOORE (4
CARY RYAN BARLOWE
TOBY MCKEEHAN ()
MATTHEW WEST (6)
BERNIE HERMS ()
SCOTTKRIPPAYNE (
SCOTT DAVIS (

PR

3w

Bz A cocner vorsion ot i
812’ c1iort appears on bilboard.biz

CHRISTIAN SONGS

PUBLISHERS

Pos PUBLISHER

4 EMI CHRISTIAN MUSIC
GROUP.ASCAP (3

~

WORD MUSIC, LLC,ASCAP (2]
BIRDWING MUSIC,ASCAP (7)
SIMPLEVILLE MUSIC, INC..SESAC

a o

w

WINTERGONE MUSIC,ASCAP

WEST MAIN MUSIC,SESAC (14

WINDSOR HILL MUSIC,SESAC
4

~ o

®

WORSHIPTOGETHER.COM
SONGS.ASCAP
NEW SPRING
PUBLISHING, ASCAP (

10 WB MUSIC CORP,ASCAP (5

T THANKYOU MUSIC.PRS

12 EMI CMG PUBLISHING, BM| (1C
13 KINGSWAYSONGS COM.PRS (4)

°

T4 9T ONE SONGS,ASCAP (10)
T4 ARIOSE MUSIC.ASCAP (10)
T16 BANISTUCI MUSIC,ASCAP (2)
Ti6 WET AS A FISH MUSIC,ASCAP
Tie WALTER EGO MUSIC.ASCAP
T8 NEEDTOBREATHE MUSIC.BMI

ACHTOBER SONGS.BMI (4
CASTLE BOUND MUSIC,
INC,SESAC (4)

BUMMERMAN MUSIC, INC,SESAC
@

15 2 cooper version of this
BIZ) o appears on biibosrd biz

CHRISTIAN SONGS
PUBLISHING
CORPORATIONS
s PUBLISHING CORPORATION (

B EMIMUSIC (83

2 SONY/ATV MUSIC (
3 WORDMUSIC

4 UNIVERSAL MUSIC (%

5 SIMPLEVILLE MUSIC (

& PEERMUSIC (/.

7 WARNER/CHAPPELL MUSIC
8 WINTERGONE MUSIC (

9 WESTMAIN MUSIC ¢

10 BUGMUSIC

GOSPEL SONGWRITERS
305 SONGWRITER

| BEBE WINANS

JULES "JUDA” BARTHOLOMEW

[

STAN JONES

AARON LINDSEY (5)
MICHAEL A BROOKS (
DANIEL MOORE, SR. (7
DOMINIQUE JONES (
MARVIN L. SAPP ()
DAVID NORMAN WEST
10 SMOKIE NORFUL (7,

PICRVI N,

A deeper version of this
chart appears on blltboard.biz

biz

GOSPEL SONGS
PUBLISHERS

Pes, PUBLISHER.

¥ EVERGREEN COPYRIGHTS,EMI

JULES MUSIC,BMI ¢

ABOVE STANDARD
PUBLISHING,ASCAP

MIKE BROOSK MUSIC.ASCAP (]
BLACKSMOKE MUSIC
PUBLISHING,BM( (4

WESS MORGAN PUBLISHING.BMI

w

o .

i

~

-

R

120

ANTHONY
"ROMEC”
SANTOS

ARDENT MEDIA PUBLISHING.BM!

EMI CMG PUBLISHING, BMi (
SONGS OF UNIVERSAL, INC.,BMI

MARVIN L. SAPP MUSIC,BMI

BLACK SMOKE MUSIC WORLD
WIDEASCAP (3,
TEDOYSCLEVEREMI (1

EPM MUSIC GROUPBMI

FOUR JONES PUBLISHING.BMI

CLEVETOWN MUSIC,SESAC
FIYA PUBLISHING,ASCAP
YELLOWBOY MUSIC,ASCAP
FLAVAFUL MUSIC,ASCAP
E-DUB MUSIC,ASCAP (7
BRIDGE BUILDING MUSIC.BM!

F. HAMMOND MUSIC.BMI

biz' A deeper version of this

chart appears on billboard.biz

gOSPEL SONGS
CORPORATIONS

oS PUBLISHING CORPORATION

C@ NN

3

UNIVERSAL MUSIC

EMI MUSIC

BMG MUSIC (

MARVIN L. SAPP MUSIC
FOUR JONES MUSIC (1)
WARNER/CHAPPELL MUSIC (
F. HAMMOND MUSIC (
NORFUL MUSIC PUBLISHING.
TYSCOT MUSIC

LILLY MACK MUSIC
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THE YEARIN
MUSIC 2010

Highway to Oz: AC/DC
performed at Melbourne's
Etihad Stadium in February
during its chart-topping
homecoming tour of Australla.

/

ALLN MT LS)

AC/DCHOMECOMING DOMINATES
YEAR'S TOP BOXSCORES

BY RAY WADDELL

s ifthere were any question, AC/DC is a massive act in

Australia, and the year-cnd top Boxscore chart proves it.

With special guests Wolfmotherand Calling All Cars,

AC/DC owns the 2010 Top 25 Boxscores recap, with six

datesat two stadiums, ANZ in Sydney and Etihad in Melbourne,

which together grossed more than $50 million and drewnearly

400,000 people. The promoters of the February shows were

Michael Chugg Entertainment with Garry Van Egmond Enter-

prises. The tour was the first for the band in its own country
since the Stiff Upper Lip trek in 2001

AC/DC also weighs in among the top 25 with two mote shows
from the Australian rin—Subiaco Oval {$12.8 million) and QSAC
Stadiuim {$11.7 million), both in Perth—as well as Estadio River
Plate in Buenos Aires ($9.2 million) [ast December and Estadio
520 Paulo in Brazil ($6.8 million) in November 2009.

Billboard's year-end charts are compiled from data reported
‘or the Nov. 28, 2009, 1ssue through the Nov. 20, 2010, {ssie.

“The suiccess of AC/DC's Blaci Ice tour m Australia was furs-
damentally a great combination of factors,” promoter Garry
Van Egmond says. “Since the last tour in Australia in 2001,
AC/DC asa band and a brand had become so mainstream, and
their popularity in Australia had started to cover generations,
not just a particular segment or age group.”

Van Egmond also cites pricing as a factor. “We had good
pricing—firstly affordable and secondly easy to understand.
what you were buying with top price ar $149.90 and at $99
$143.85 and $94.98 U.5.]." he says. “AC/DC had also built«
reputation for delivering an amazing show, and this was Aus-
tralia’s first tirne to see their mammoth stadium productions.

TOURING

Nl\n

These were, | believe, the main contributing factors to AG/DC
becoming the largest contemporary tour sold in Australia-
along with the fastest-selling—and a well-earned place in Aus-
tralian music history.”

For the record. the Sydney and Melbourne AC/DC shows are
the sixth- and seventh-highest-ranking Boxscores of all time.
Bruce Sp:ingsteen’s 10 nightsat Giants Stadium in 2003 is stil}
the top Boxscore ever at $38.6 miliion.

Bon jovi, which haa the highest-grassing tour of the vear. has
four Boxscores in the top 25, topped by four nights that chris-
tened the New Meadowlands Stadium in East Rutherford, N.J
that took in $21.4 million, an 12 nights at the 02 in London that
grossed $18 1 million. Showsat Soidier Field (38 6 million), and
Rogers Centre in Toronto ($7 million§ also made the list.

The Meadowlands dates, with Train, Gavirt DeGraw, One Re-
publicand Kid Rock on the bill, were particularly satisfying for
“longtime Giants season-ticket-holdet jon Bon jovi.” Bon Jovi
Management president Paul Korzilius says. “If you cut [Bon
Jovi'siarm, he bleeds Giants blue.” he adds.

The Bon Jovi residency i London also featured Rock. “Bon
Jovi has been a stadium act in Europe and the U K. since 1993
and has not played any arena dutes there,” Korzilius says. "Bon
fovi opened up the O2 in June of '97, loved the building and
wanted to come back and do a residency. That venue is beauti-
ful, the patrons love it, and the artists love it.”

Bon Jovi was the first and only act to Jo five Canada Centre
dates in Toranto on the band’s Lost Highway tour in 2008, ac-
cording to Korzilius. “To go to Rogers Stadium und do one date
would be a statement. To do two is ridiculous.” he says.

Metallica ranks on the Boxscores recap thanks to 2 pair of
dates with Sepultura at Estadio do Morumbi in 3o Paulo, that
grossed $8.1 million. "The two Metallica shows at Morumbi ear-
lier this year were some of the bestshows [ have seen then play,
and torrentiul rain just before showtime on the second night
failed to dampen the enthusiasm of an ecstatic Paulista crowd,
says John Jackson. director of the K2 Agency, agent for Metal-

lica in South America

As expected, festivals are well-representod
among the Top 25 Boxscores, topped by the
Download Festival at Castle Donington in
the United Kingdom's Danington Park (523
million), produced by Live Nation U K. Head-
linersincluded AC/DC. Them Crooked Vul-
tures, Stone Temple Pilots and Rage Against
the Machine. And Download cracks the ail-
time top 10 Boxscores tally, coming in ninth.

The top U.S. fest is the Coachella Valley
Mustc and Arts Festival, held in April at the
Empire Polo Grounds in Indio, Calif, {$21.7
million} and produced by Goldenvoice/AEG
Live with Jay-Z, Them Crooked Vultures and
LCD Soundsystem among the headliners.
“As Coachella 2010 got closer, the acts kepi
gelting bigger and bigger. It caught usa lit-
tle by surprise how deep the lineup turned
out to be,” Goldenvoice president Paul Tol-
lett says. “We're thankful that there is so
much great music out there right now to
choase from.

Goldenveice alse made the top 25 with its
country music cvent, Stagecoach ($7.3 mil-
lion). which featured Kenny Chesney. Ras-
cal Flatts and Carrie Underwood as
headliners. “1 can't believe how fun this event
has become,” Tollett says. “We initially did-
n't know much about country music, but
we've made so many new friends that have
helped us aut. [1's lieen a hlast to wark on.”

Other festivals i the top 25 include Ox-
egen at Punclieslown Race Course in Naas.
Ireland. produced by MCD (520.7 million),
Lollapalooza at Grant Park in Chicago {$17.2
million), Austin City Limits Music Festival
in Austin ($15.3 million) and | tard Rock
Calling at London's Hyde Park ($11.4 mil
hon). produced by Live Nation U.K.

‘Two Jay-Z/Eminem co-headlining shows Sept. 2-3 at De-
troit's Comerica Park grossed $7 million. “The two heavyweights
of hip-hop met ina true World Series environment in both De-
troit’s Comerica Park and New York’s Yankee Stadium. Any-
one who was lucky enough to score a ticket t either venue was
totally blown out by these gigs.” says Rick Franks, a Detroitcon-
cert promotion fixture who's now president of talent and tonr-
ing for Live Nation North America. “This was a true career
highlight for all associated with the shows

Asecond fay-Z/Emine pairing at Yankee Stadium grossed
an estimated $12 million but promoter Live Nation didn't re-
port the show and thus it isn't documented in Boxscore history.

This year, 17 of the Top 25 Boxscores came from markets
other than the United States. There were seven from Australia,
three from South America, six from the United Kingdorn and
one from Canada. The cutoff point to make the top 25 this year
was $0.6 million, last year it took $11.4 million to be ranked
among the top 25

‘Twelve of the Boxscores from the 2010 leg of UZ's 360° tour
in Europe were above the $6.6 million cutoff point to make
the top 25 but weren't reported by the deadline for this year’s
recaps They will be added o the band’s 2011 tally. Taps for
U2 this year was a $15 million gross at Stade Roi Baudoinin
Brussels on Sept. 10. Other big U2 grosses in Europe this year
were $10.6 million at Helsengen Olympiastadion in Helsinki;
$10.2 imillion at Stude de France in Paris; $10 million at Es-
tadio Cidade de Coimbra in Coimbra, Partugal; and 9 1 ml-
lion at Letzigrund Stadium in Zurich. All 17 shows on the
2010 tour leg sold out

Far Ihe overall touring industry, 11 of the top 25 prorot-
ers were down in gross this year, including nine of last year's
top 10 promoters. Seven proniolers reported higher grosses
than last year. There were seven promoters listed last year that
didn’t make tlie 2010 top 25, and, obviously, seven from last
year that dropped out of the top 25

DECEMBER 18, 2010 |
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GROSS SALES/

$27041.430

$24,600,396

$23.090100
PEE:
_32'-.70!.500
$2,386,437

$20,769,700
I )

$17.25.15
el
$15,305,000
e

$11.749,920

4139207

$11,439,200

$10,738,400
(6340

4
$9,192.250
350

$9.085,822
$8.606.259
58,087,140
¢ >

$7,318,519
$459/849

$6,976,612

f Etihed Stadwm, Melbourne, 184,489

| fublaco Oval Porth, Austra 97,507
s+

TOURING

ARTIST(S) Attendance, ¢
Venue, Location, Datels)
AC/DC, WOLFMOTHER, CALLING ALL CARS

213.045 " garry van grond Enlerprises. Chuss
& Enteortainment

Promater(s)

ANZ Stagur, Sydney,
Feb. 1= 20, 22301

AC/DC, WOLFMOTHER, CALLING ALL CARS

Garry Van Egmond Enterprises. Chugg
Entertainment

Auiraiia Feb 0 1% 15, 2010
DOWNLOAD FESTIVAL

Donington Park, Castie Donington, 205,000 2
Al o Live Natlon-U.K.

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

Emple Paic Fllo. ndio. Callt, 225,00
AAega5 %

BON JOVI, TRAIN, GAVIN DeGRAW, ONEREPUBLIC, KID ROCK

NowMeadoutands Sadum, Exst Rutwrira, 206,099
Nty 252725 by R 2000 our teouts

OXEGEN

ounchessoun Racecoure, Noon o
oy B

BON JOVI, ONEREPUBLIC, KID ROCK

2 arens London, June 78,100, 197.66
171030, 2223, 25-26.

Goldenvolco/AES Live

Concerts Wast/AEG Live

Cancorts West/AEG Live

LOLLAPALOOZA

Grant park, Chicago, 238,247 rosent
R 00 20000 SSILE

AUSTIN CITY LIMITS MUSIC FESTIVAL
Ziker Park, Austin,Oct 510, 2010 225090 3 presents

AC/DC, WOLFMOTHER, CALLING ALL CARS

‘Gagry Ven Egmond Enterprises, Ch
e A Do A mega Elecny ses. Clurg
AC/DC, WOLFMOTHER, CALLING ALL CARS

g3ac giudum, Garry Van Egmond Entereisas, Chugy
SRS, 20 Entenainmen

HARD ROCK CALLING FESTIVAL

Hyce Park, London. [
Niom 2252 008 7820

MILEY CYRUS, METRO STATION

Live Nation-U.K.

AEG Live UK.
PETER KAY, RICK ASTLEY

PR 2
AC/DC, LAS PELOTAS, HEROES DEL ASFALTO

Estaciio River Plate, Buenos Alres. 170,630
Dac. 2, 4, 8, 2009 W

BRITNEY SPEARS, DJ HAVANA EROWN

acae Arana, Syaney, Now. 16-17
s e St 2

BON JOVI, KID ROCK

SMG Europe
Ta4F-Time For Fun
Dainty Consolidated Entertsinmnt

Solaler Fleid, Chicage.
Juty 30-31, 2010 %

METALLICA, SERPULTURA

Esteiia do Morumb), $30 Paulo, 435
Jon. 30-31, 2010 125120 two shows

Concerts West/AEG Live

T4F-Time For Fun

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL

Empire Folo Field. indio, Call 53,243

RTISE 355 43 Goldenvoice/AEG Live

BON JOVI, KID ROCK

Ropers Cenre: Toronto, | 5.
S Sigd e

i | Concerts West/AEG Live

$6,916,138
s 950

$6,911,020

73RSy

EMINEM & JAY-Z

Comerica Park Detrolt, 86624 Uve Nalion

Seot 2.3, 200
GEORGE MICHAEL, DJ DIMENSION

ingy Fomtban Stadium, Srtney, 42,342
183k T ke

Dainty Cansolirated Entertainment
AC/DC

Estacio do Morumby, Sbo Paulo, 2 ar
fusdedolio w T4F-Time For Fun

BRITNEY SPEARS, D) HAVANA BROWN

Rod Laver Arens, Helbowne,  50.979
st ¥ Tl

BETTE MIDLER

The s Cormos ncn La8 - $0.233 755 20 Concurts West/AEG Live

Dainty Consolidated Entertainment
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REASONS TOBE

CHEERFUL

TOPTOURSTALLY FOR
2010 HIGHLIGHTS RISE
OF YOUNGACTS

BY RAY WADDELL

he struggles of the touring business in

20100ften threatened to overshadow the

good news: As the recap of the top tours.

of the year shows. plenty of acts did stel-
lar business on the road.

And the intriguing mix of pop. rock, country,
veteran and new artists on the top touts tally
shows abroad ratige of attractions and gives rea-
son for optimisim.

Billboard's yearend touring recaps are com-
piled from Boxscore data reported for the Nov.
28,2009. issue through the Nov. 20, 2010, issue.

Ten of the top 25 tours of the year were logged
byartisis who have risen to headlining status i

the past decade, and three of the top tours are by
artists in their earliest days of touring: Lady Gaga
{No. 4}, Taylor Swilt {No 15) and Justin Bieber
(No. 19). [n fact, all three of them have yet to hit
their 25th birthday.

But, as s typical, the road veterans ring up the
higgest box office. Bon Jovi's Circle tour (which
has morphed into a greatest-hits tour that ex-
tends into 2011) leads all touring artists. Grossing
$146.5 million, the four New [ersey boys played
for 1,591,154 people at 69 reported shovrs.

Not far behind is the mighty U2, whose 360°
world stadium tour came in at more than $133
milion with attendance of 1,312,784 from a mere
22 shows. Had U2 not been forced to postpone
the tour’s second North American leg due to
Bono's dack surgery, the trek would probably
havealready ranked us the highest-grossing tour
ever. The hand will likely reach that milestone
when it resumes the 360° schedule in 2011,

Even without the secand North American leg,

U2 kept shattering box-office'records across Fu-

rope with its masive *in the round” stagingcon
dernand

cept that all ity tosatis 1g¢
for tickets. For U2, the return of 360° to European
markets was a triumphant one. and sales for the
retwn to America are similarly strong.

“"This tour is big, sa successful, so great, you
have think, Ths is as good as if gets,’ ” says
Arthur Fogel, chairman of Live Nation Globul
Touring, the tour’s producer. *1t so far eclipses
anything in the past. How do you top this>”

AC/DC’s run through its home country capped
off the incredibly successful Black !ce tour, the
band's first in eight years. The Aussie rockers

Hear those rising stars?
Among the year's top touring
artists are three younger than
25, Including JUSTIN BIEBER,

Lady Gaga and Taylor Swift.

put up an impressive $122.6 million in grosses
and logged more than 1 million in attendance
to just 28 shows.

Another hard-rocking mainstay is Metallica,
a band that remains a must-see for metal fans.
This year, Metallica grossed $62 million from
mostly international dates, for the most part
wrapping a 200-plus-show tour in support of its
latest album, “Death Magnetic * With just 33
shows teported, Metallica drew attendance of
more than 700,000.

Perhaps the biggest story of alt this year was
the massive breakout of Lady Gaga, whose
Monster Ball tour, pro-  continued on >>pl144

hemphillbrothers.com
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from >>p142  duced by Live Nation Global
Touting, reported $116.2 million in grosses and
1.4 million in attendance to 122 shows. “Right
now, she’s the biggest pop artist in the world,
and arguably there's never been one bigger at
this point in her career,” says Mure Geiger, con-
temporary music head at Gaga's agency, Williamy
Morris Endeavor (WME).

‘The Black Eyed Peas also stepped up to the tour-
ing big leagues, reporting $81.6 million in gross
and nearly 1.1 million in attendance to 82 shows.
The tour was produced globally by AEG Live. “This
tourstarted off alittle bit slow on the on-sales, and
people were writing them offand saying 1 stepped
onaland mine,” AEG Live CEO Randy Phillips
says. "And it came home with llying colors,”

AEG also produced Justin Bieber’s breakout
My World taur, which grossed $35.6 million and
moved 740,000 tickets to 62 shows reported to
Boxscore. Bieber moved from an unknown en-
tity on the touring circuit to an arena headliner.
and a sellout-level headliner at that.

Of course. not all of the unique touring con-
cepts involved younp artists. One of the year’s
biggest successes was the James Taylor/Carole
King tour, which grossed $62.3 million with at-
tendince of 700,000 to 54 reported shows.

Chip Hooper. head of the music departrment
atKing's agency Paradigm, says the “must see”
tours are what did well in 2010, and Taylor/King
was one of them. “It's not something that will
be back every year like some of these other
bands,” Hooper says. “1t was 2 special, unique
moment and you had to seeit.”

‘IT"SREAL SIMPLE: GIVE
THE PEOPLE WHAT
THEY WANT AND DON'T
DISAPPQINT THEM
WHEN THEY (OME.

—LOUIS MESSINA, TMG/AEG LIVE

The Eagles have been a must-see smce reunit-
ing in 1994, and whencver they tour, they are
among the highest-ranked treks. The band's ef-
forts in 2010 are no exception. with the Eagles
reporting $62 million in ticket sales and atten-
dance of 600,000 to nearly 40 shows, including
a run through stadiums with such support as
Dixie Chicks and Keith Urban.

“What can you say? They're the Eagles,” says
Geigerat WME, which boaks the act. “You can't
Tave a catalog like that and then go out and not
be among the top [tours] ”

Speakingof catalog. few could top the body of
workof Pau) McCartney, who grossed $55.7mil-
lion and moved 400,000 tickets in just 21 sell-
outs. Dates were split pretty much evenly between
Live Nation and AEG Live as promoters,

“What Paul has tapped into is niot only how
important his solo career and that matenal is.
butir's the only way for people to touch the Bea-
tles ina way they never canany more,” AEG Live's

Phillips says.

TOURING

DMB has finished in the top 25 every year except
1997, when it ranked 27th. The string will break
in 2011, as the band has announced 1t will take a
break from the road. “Next year,” Matthews says,
“although we're not going to hop on the same
train of buses and drive around North America,
| have no doubt we're going to get together,
whetlier 1t's in front of people o1 whether it's in
some room somewhere, and make music to-
gethier, because this is my second family.

Country music maintains its status as one of
the most consistent genres in music, ranking
six tours among the top 25: Tim McGraw (No.
13), Swift, Brad Paisley (No. 17). George Strait/
Reba McEntire (No. 18). Rascal Flatls (No. 23)
and Carrie Underwood (No. 24).

“Country music has been huge. will continue
10 be huge, and the exciting thing is there is a
turnover of artists continuing the success, snd
1o watch them grow is fulfilling,” Geiger says.
“They just work hard. They work the fans, they
give value, they typically dom't overprice, they
create a fan connection They always have and
they'll continue to da that, and that's why [coun-
try tours] are among the top.”

Tops in the genre this year 15 Tim McGraw,
who grossed $45 million and more than $80.000
in attendance to 71 shows, with the red-hot Lady
Antebellum and Love & Theft supporting him.
“Tim McGraw has always had an incredible abil-
ity to pick great songs and nev; emerging acts,”
says Rod Essig. McGraw’s agent at Creative
Artists Agency. “The Southern Voice tour was
no different.”

The 2010 leg of Taylor Swift's Fearless tour
rolled o1t with $40 nullion in gross and 643,000
in altendance. Swift has added the accolade of
to-notch urena-level headliner to her multiplat-
inum status, and her massive 2011 Speak Now
tour—which. like the Fearless trek, will be pro-
inoted by TMG/AEG Live—will likely be her
most ucrative to date.

Strait/McEntire was  pairing of country music
royalty and fans responded to the tune of $37
million in grosses and 440.000 tickets sold to
|ust 27 shows. That tour, like Swift's, was pro-
moted by TMG/AEG Live.

“It's real simple: Give the people what they
want, and don’t disappoint them when they
come.” TMG/AEG Live president Louis Messina
says. “Taylor. George and Xenny [Chesney. an-
other TMG/AEG tounng artist that will returr
to stadiums in 2011] are special. They all are one
of a kind. Everyone should go to school on what
they have done and are doing.”

The biggest story in country touring for 201¢
isarguably Brad Pasley, whose Water tour iron-
ically had to contend with a major flood that
wracked Nashville—and Paisley’s touring gear—
Just before it hit the road. Even so. Paisley re-
ported nearly $40 milfion in gross and 842,000
in attendance to 62 shows.

“What an amazing year for Brad.” says Rob
Beckham, Paisley’s agentat WME. “He was able
to rebuild a stadium-type tour in just a couple
weeks after losing everything—from guitars and
amps to lighting and state-of-the-art video—to
the Nashville floods in May. tle won major
awards, including entertainer of the year at the
[Country Music Assn. Awards], and sold out

Dave Matthews Band, the top- tfor
the 2000s, continued to show remarkable con-
sistency this year, with $61.2 miltion in gross and
again topping | million in attendance to 57 shows.
Since it first cracked the Top 25 Tourslist in 1996,
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arenas. and stadiums in North
America and Europe.” =

IBiZ Ao extended version of this story appears
on billboard.biz,
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TOTAL GROSS

$146.507,368

$122,633,027

$116,227.387

561,947,556

$55,760,403

$52,897,642

547395108

$39.992,285

$38,638.038

$33.126.226

$31,465,481

$29,743,522

Total Atiendance

Total Capacity

1591154

~ uezas

LADY GAGA

3,375,720

THE BLACK EYED PEAS

1263.625

JAMES TAYLOR & CAROLE KING

EAGLES

'METALLICA

PAUL MCCARTNEY

MICHAEL BUBLE

789.308

| 399s3s

RANS-SIBERIAN ORCMESTRA

TIM McGRAW

TOM PETTY & THE HEARTBREAKERS

TAYLOR SWIFT

GEORGE STRAIT & R

JUSTIN BIEBER

NICKELBACK

MILEY CYRUS

RASCAL FLATTS

753.259

644,333

559.820

340196

785.497

CARRIE UNDERWOOD

TIESTO

628,540

No. ot Shows. No. of Sellouts

3
DAVE MATTHEWS BAND
3 0%
1147980 25
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PUT YOUR SHOW IN A

GREAT PLACE.

No matter what kind of stage show you’re promoting, you'll want to stick it here. Whether you need seating for
4,500 or 22,000, one of our three arenas will be perfect We can also boost your sales with region-wide Ticketmaster
distribution. Plus, our staff of experienced professionals will make sure you have what you need, when you

need it. Because when it comes to service, we don't cut anything out. Call 1-800-618-5151 for more information.
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LIVE EXCITEMENT
IS WAITING

Powered by artists such as
Bon Jovi and the Eagles,
Toronto’s ROGERS CENTRE
is proud to be the
4t highest grossing stadium
in North America and
number 10 worldwide

To book your successful event at
ROGERS CENTRE contact us:

Telephone: (416) 341-2222
Email: eventsales@rogerscentre.com
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FACILITY, City Total Total Ne. of
Venue Capacity Attendance  Capacity  Shows

|HOLLYWOOD BOWL..LOS ANGELES
|DTE ENERGY MUSIC CENTER, CLARKSTDN. MICH.
709,506 905,223
MERRIWEATHER POST PAVILION, COLUMBIA, MD.
|SUSQUEHANNA BANK CENTER, CAMDEN, N.J.
259640 303104
IVERIZON WIRELESS MUSIC CENTER, NOBLESVILLE, IND.
!CDHCAST CENTER, MANSFIELD, MASS.
msss 18 930,
|GREEK THEATRE. LOS ANGELES
|COMCAST THEATRE, HARTFORD, CONN.

& -
. 198709 203378

146

159,765

$7.724.850

FACILITY, City Total Total o, of No.of
Venue Capacity Attendance  CaPacity  Shows Seliouts

INEW MEADOWLANDS STADIUM, EAST RUTHERFORD, N.J.

692515 764028

$34.145,231

(ENZ STAZIEM, SYDNEY
213045
[ESTADIO RIVER PLATE, BUENOS AIRES
$21.488,358
[BILLETTE STADIUM, FOXBORO, MASS.

185,546 200,695
57.907 (97807

133,692 1136679
'QSAC STADIUM, BRISBANE, AUSTRALIA
$11.743,920 -

ROGERS CENTRE. TORONTO
$101557.222 & i
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FOR A SECOND YEAR, LONDON'SD2 ARENA TOPS LARGE-VENUE TALLY

BY MITCHELL PETERS

From opera to Ozzfest:
Diverse bookings helped
London’s O2 venue become
the year’s top-grossing arena.

espite the challenges facing the overall touring business,

the vrorld’s top-grossing arenas continued to pack in

coricert-goers to shows by superstar acts including Lady

Gaga, the Black Eyed Peas, Michael Bublé, Mctallica,
Paul McCartney, Bon Jovi and James Taylor/Carole King

Billboard's year-end touring recaps are compiled from Box-
score dala reported for the Nov. 28, 2009, issue through the Nov.
20, 2010, issue.

For the second year in a row, the OZ Arena i I sindor is No. |
as the top-grossing arena in the world on the Top 10 Venues chart
for buildings with a capacity of 15.001 or more. Until 2009, New
York's Madison Square Garden had heen the highest-grossing
arena for eight consecutive ycars

In early November, the 02 also took home the top arena honor
atthe 2010 Billboard Tounng Awards in New York. In accepting the
award, AEG Live CEO Randy Phillips called the 23.000-capacity
venue the “cighth wonder of the wottd" and noted that it has taken
the Garden's place as the * most famous venue in the world "

02 events director Sally Davies says the year’s resulis were
driven by strong performances by such heavyweight touring acts
as Gaga, Bublé, McCartney, Bon Jovi, Muse, Plnk. Miley Cyrus,
Rod Stewartand Guns N’ Roses, among others. Up from last
year's totals, the London arena reported $153.7 million in grosses
und drew 2,126,351 concerl-goers to 186 events. {All Boxscore fig-
uresare in U.S. dollars.)

“We're fully aware we are operating in a very tough economy
Dbut thankfully customers still seem to be flocking to our events,”
Davies says. “In the current gloom, people want  bit of escapism
that's not too expensive—and that's what we offer. We ensure we
don’t become complacent, though, and continuously strive to host
the hest and most exclusive content.”

During the chart year, the O2 has also hosted the Natiotial Tele-
vision Awards. the opera *Carmen,” Ozzfest and the 25th anniver-
sary of “Les Misérables

“Qur content s extremely varied,” Davies says, noling that the
arena is exaited to host the BRIT Awards in January.

The runner-up to the 02 is Madison Square Garden, which
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grossed $74 mitlion and drew more than 1 millien fans to 88
shows. MSG Entertainment executive VP of bookings lol» Shea
says the 20,000-plus-capacity arenu experienced “one of its most
siiccessful years in recent history.”

Shea says a driving factor of the Garden's success through the
yeats is its multiple-night bookings. “which reinforces that fans

dollars. as the Rod Laver Arena in Melbourne places No. 4, with
a gross of $51.6 million. The 16,820-capacity arena drew more
than 614,000 fans to 69 concerts.

Brian Morris, CEO of Melbourne and Olympic Parks Trust,
which manages the Rod Laver Arena, says memnorable moments
this year included shows by Britney Spears, Powderfinger. Rus-
sell Peters, Robin Walllams, Metallica and Yusuf Islam (formerly

Cat Stevens).

market . Greatartists
continue to drive great ticket sales and the first quarter in 2011is
looking to again be [vantic with numerous shows going to con-
tract,” Morris says, citing upcoming concerts by Linkin Park,
Muse, Eagles, Bon Jovi, Gorilla7 and the Wiggles.

New to this year-end tally 15 the Palais Omnisports de Paris
Bercy in Paris, which rang up $50.3 million in grosses and drew
‘more than 723,000 in attendance to 66 reported shows. The 17,000-
seat arena ranked fifth among the world's top-grossing venues

The only other Australian facility to rank on the year-end taily
is Acer Arena n Sydney, which grossed $49.6 million and drew
510.320 to 57 shows. The 21,000-capacity facility lands at No. 6 o1
cer Arena is going front strength tostrength
with g quality roster of events iu 2010, highlighted by Metallica
smashing the ticket sales record,” GM Paul Sergeant says.

‘Tim Worton. group director of arenas at AEG Odgen. which
oversees Acer. says 2011 will be a strong year for the building.
“The signs are fantastic for the next 12 months with concert tours
on sale and several others announced in recent wecks for the pe-
riod up to May 2011,” he says

The 21,242-capacity Bell Centre in Montreal is No. 7, with
grosses of $44.8 million for 80 shows. “1t sounds a bit chché to
say. but the Montreal crowd is as enthusiast as ever,” venue VP/GM
Jacques Aube says. “And we ate delighted ta say that during tough
economic times in North America, if the arlists come to Mon;
treal, the fans will come to the Bell Centre.”

Aube notes that highlights at the arena included performances
by Gaga, Bon jovi. McCartney, Bublé, Waters, Muse, Peter Gabrrel,
Tron Maiden, the Black Eyed Peas and comedian Martin Matte.

In Los Angeles, the Staples Center comes in eighth on the tally,
reporting $42.4 million in grosses and drawing more than 720,000
fans to 72 events. Tn uddition to such family-targeted events as
Walking With Dinosaurs and the Harlem Globetrotters, the 20,000-
seat arena experienced strong grosses with help from such acts
as Waters, Muse, Taylor Swifi, Bublé and the Black Eyed Peas.

“We are forfunate that in our very saturated market with nu-

areanxious toexperience 1 great live show in spite of the

“One of the many highlights fo our 2010 arena shows was
Aventura, who set a record at the Garden for the most sold-out
consecutive shows by a Latin artist. with four performances.”
Shea says, adding that other muftple bookings included shows
by Gaga, Bublé, Tuylor/King. Pearl fam, John Mayer, Eric
Clapton/Jeff Beck, Roger Waters. Dave Matthews Band, Arcade
Fire and Walking With Dmosauts.

Back in England, the 21,000-seat Manchester Evening News
Arena returns to the tally after 2 ane-year ahsence. (The building
was No. 6 in 2008.) The facility places third on this year's list, re-
porting $66.2 million in grosses and drawing 1,159,928 concert-
goers to 140 events.

“In an official economic recession we have turned in another
greal set of {igures,” areni GM John Knight says. “In fact, we cel-
ebrafed our 15th birthday in July 'his year on the back of record
halfyearly figures. The first six imonths of the year saw 91 events
at the venue with a mix of concerts, family entertainment shows
and mass-market comedy,”

The arena, which recently signed a 25-year deal with venue
managerment firm SMG, saw great success from multiple book-
ings by Gaga, Bublé, Stewart, the Rlack Eyed Peas and Beyoncé.
Knight says a personal highlight was a four-week springresidency
by British comedian Peter Kay, who returned to stand-up com-
edy after 4 seven-year break.

"We promoted the {Kay] event ourselves by creating an inno-
vative 360 deal, which was heneficial to the artistand the venue,”
Knight says. “We were involved in everything from the market-
ing to merc] designs, jon and, ulti upport
act and running orders

The Australian market conlinues to produce steady touring

p for d to go to, that weare stiti able
toaltractsome of the best artistsand tours out there,” Staples Cen-
ter senior VP/GM Lee Zeidman says. “And we value the relation-
ships we have with all of our promoters, agents and managers.”

‘The Sportpaleis in Antwer p, Belgium, earned the No. 9 spoton
the recap. The 20,000-capacity building reported $38.6 million in
grosses for 65 shows (hat attracted 835,873 people. In addition to
local aets, sellouts by Gaga, Clapton, Bublé, Rihanna, Tiésto, Mika,
Alicia Keys, the Black Eyed Peas and Whitney Houston "made our
accountants happy,” Sportpaleis CEO Jan Van Esbroeck says.

But Van Esbroeck has a concern moving forward: high ticket
costs. “We believe the business found a fragile balance today, and
itis a chall
fortable business situation,” he says. “A raise of already high ticket
prices could disrupt the current sitation

Rounding out the top 10 is the Air Canada Centre in Tororto,
which places 10th on the tally, The 19.800-seat arena pulted in §38.3
million in grosses for 49 events that drew nearly 449,000 fans,

“Toronto remains a city of concert-goers,” Maple Leaf Sports
& Entertainment VP of live entertainment Patti-Anie Tarlton
says. “We saw more attractions sell multiple events in the venue
this year than we have since 2008

Among the Top 10 Amphitheaters, Los Angeles' Hollywood
Bowl takes the top position. edging out other sheds including run-
ner-up DTE Energy Music Center in Clarkston, Mich. The 17,954
capacity Bowl grossed $21.8 million and drew 230,026 t0 14 shows.

Los Angeles Philharmonic Assn. COO Arvind Manocha says,
“The Philharmonic season is steeped in the best in classical music,
jazz, dance and indie rock, and our partners Bill Silva and Andy
Hewitt augment our season by bringing in some of the biggest
names in rock every spring and fall.”
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The Musician’s Guide is packed with all of the
information that you need to make it in the
music business. The all-new 35th edition
contains over 6,000 contacts in the music
industry, from A&R execs and Managers to
Club Owners and Entertainment Attorneys.

Contact information includes:

* Contact name
* Email Address
= Postal Address
* Phone/Fax Number

PLUS, get the inside story of how
Arcade Fire went from playing bars
to becoming indie stars.

To order your copy
today visit:
www.billboard.biz/mg35
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Southern cross: TIM McGRAW
brought his Southern Voices tour ta
the Brisbane Entertalnment Center,

helping the Australian venue
became tops In Its class in 2010,

VENUESIN BRISBANE, NEW YORK, VEGAS LEAD THEIR PEERS

BYMITCHELL PETERS

idsize venues across the globe

experienced anather luciative year

1112010, avoiding dark nights with

a strong mix of heavyweight
mu touring acts, family events and long-
tlerm residencies.

In addition to the Top 10 Venues racaps of
15,001-plus-capacity arenas, amphitheaters
and stadiums, Billboard's annual touring charts
include a tally ranking smaller-sized buildings
m multiple categories.

The Brisbane (Australia) Cntertamment Cen-
tre earns the No. 1 position on the Top 10
Venues Lally for facilities with capacities be-
tween 10,001 and 15,000. New York's Radio
City Music Hall halds the No. 1 slot on the Top
10 Venues st for buildings with capacitics be-
tween 5,001 and 10,000, And. consistent with
past years, Las Vegas' Colosseum at Caesars
Palace recaptures Ihe No. | ranking on the Top
10 Venues tally for facilities with capacilies of
5,000 seats and Jess.

Along with the top 10 charts ranking sta-
diums, arenas and sheds. these three charts
are compiled from Boxscore data reported for
the Nov. 28, 2009, issue through the Nov. 20,
2010, 155U€.

The folks at the Brisbane Entertainment Cen-
tre are “thrilled to be No. 1 in the world in our

152 | BILLBOARD | DECEMBER 18, 2010

category.” GM Tricia McNamara says. The
13.500-seal (acility grossed $39.6 million and
drew nearly 391.000 fans to 57 shows.

McNamara notes that Brisbane has “estabs
lished itself as the nation's No. 1 destination
for country music with far more tickets sold
for Keith Urban and Tim McGraw than any
other city in Australia.” Looking ahead at the
country music landscape, the building is ex
cited to host three sold-out concerts in March
by Alan Jackson during his first tour Down
Under, McNamara says

The runner-up to the Brisbane Entertain-
ment Centre is Dublin’s 02, which reported
$34.7 million in grosses from 43 performances
1n 2009. As GM Cormac Rennick points oul.
the 14,000-capacity venue still thrives in diffi
cult economi¢ times. Some of the highlights
during the period included multiple perform:
ances by Lady Gaga, Rod Stewart and Michael
Flutley’s “Lord of the Dance.

“Patrons and performers continue to enjof
the mlimate experience ol'a show in our unigue
indoor amphitheater, with no patron mere than
50 mieters from the stage.” Rennick says.

Meanwhile, 2010 was the most “successful
bookings year i Radio City Music Hall's his
tory,” MSG Entertainment executive VP of
bookings Bol» Shea  continued on >>p1sé
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Voices carry: “Glee” cast members LEA
MICHELE, CORY MONTEITH. AMBER
RILEY and JENNA USHKOWITZ (from
left) took the in May at New York's
Radio City. M\ta" onthe Glee Live! In
Concert! tour.

from >>p152  says, citing sellout concerts by
Lady Gaga and Glee Live! In Concert! “Our
team booked an incredibly diverse lineup of
entertainment offerings that included the
biggest tours and special events of the year,
from music to comedy to family shows and
movie premieres.

With the help of performances by Conan
O'Brien, Yo Gabba Gabba! Live! and Diana
Ross; two-fers by Further, Russell Peters, Peter
Gabriel, Roberto Carlos, MGMT and Mary )
Rlige: three-peats from Chelsea Handlet, New
Kids on the Block and Vampire Weekend; and
207 performances of the Radio City Christmas
Spectacular, the 5,901-capacity venue rang up
$97.3 million and drew more than 1.4 million
people during the 2010 chart year.

Ranking second on the Top 10 Venues chart
nfbuildings with capacities between 5,001 and

TOTAL FACILITY, City
GROSS Venue Capacity

$97.366 060
We’re always thinking about payroll

and worker’s comp too,
24/7 so you don’t have to.

MUSIC 2010, gugelildl ]

Riehdance

1.457.064

10.000 is Mexico City's Auditorio Nacional. The
big winners at the 9.683-seat facility during the
time period included shows by Alejandro Fer-
nandez, Disney on Ice’s “Lel’s Celebrate,
Miguel Bose. Alejandro Sanz and Ennique Bun-
bury, according to venue COO |.uis Carlos
Romo. Auditerio Nacional grossed $42.4 mil-
lion and drew more than 1.2 million peopleto,
201 shows

Atthe Colosseum at Caesars Palace, thecom-
bined residencies of Cher, Bette Midler and
Jerry Seinfeld prove that “despite the overall
economic downturn, people use entertainment
asan escape,” AEG Live president/ca-CEO John,
Meglen says. “2010 saw a slight improvement
in the Las Vegas economy. We are fortunate that
the Colosseum is home to the greatest artists
in the world, and people love to see our shows.”

Other highlights  continued on >>p1ss
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"i just can’t say
enough about 2010
at HP Pavilion!”

“And | just can’t
drink enough to
make you look like
Taylor Swift”

“Cheers” to all who helped make 2010 such a success. And a
well-deserved toast to those who'll help make 2011 even hotter.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
@ For availability call 408.999.5843, fax 408.999.5797 or visit hppavilion.com A*Tﬁ
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‘WE PLAY
WELL WITH
OTHERS

WE WOULD LIKE TO THANK
ALL OF OUR.FRIENDS AND
PARTNERSTOR MAKING US
-+ BICLBOARD MAGAZINE'S .
JOP-GROSSING NON-RESJDENT
JHEATRE N THEFWORLD-
"~ FOR 2010

THEATRE

FOR BOOKING INFORMATION CONTACT: Allan C. Vella

il lla@Fe

General Manager, Fox Theatre | 4 |

Subscribe Today!
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www.billboard.biz/subscribe

CALL 1-800-658-8372 or 847-559-7531
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Good bet: The Colosseum at
Caesars Palace in Las Vegas is
the top venue of the year with a
capacity of less than 5,000,

trom >>p1S4 Vegas venue dur-
ing 2010 included shows by Ross, Leonard
Cohen, Luts Miguel aud Mariah Carey, and
an eight-concert tun by Rod Stewart,
Meglen notes.

“Being ranked among Billboard magazine's
top venues for four consecutive years—and
again in 2010—is a great achievement.” Har-
rah’s Entertainment VP of entertainsent Scott
Schecter says. “We look to continue our suc-
cessin 2011 with the return of Celine Dion and
other incredible talent.”

The 4,000-seat Colosseum earned $58.4 mil-
hon in grosses and Jrew more than 487,000
fans to 144 performances.

t1olding the No. 3 spot for buildings with ca-

TOURING

pacities of 5,000 and less 1s Atlanta’s Fox The-
atre. The 4.600-seat verine experienced succe
according to GM Allan Vellu, with tourmgacis
like Handler, Lady Gaga, Kem, the Avett Brot-
ets, Maze Featuring Frankie Beverly, B.B. King.
the Moody Blues, Lady Antebellun, Buddy Gu,
Wilco, Trey Songs and many others.
Vellaadds, “One of our bettet engagements
was the Radio City Christmas Spectacular,
which was a four-week engagement that did
great business. We also had a three-week en-
pagement of ‘Phantom of the Opera.’ a two-
week engagement of *Mary Poppins and4
one-week engagement of ‘Madea’s Big Happy
Family' that was a huge hit, thanks to the ap:
pearance of Tyler Per

TOTAL
GROSS

FACILITY, City
Vonue Capaciy

$58,480,102

j 4000

FOX THEATRE, ATLANTA
AR

2618

$15,033.548
4000

FOX THEATRE, DETROIT
f <000

L2

$10,308.775

.

5000

$8.644.13
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800 636182

334,075

202715

No. of

Total Total
Aftendance  Capacity Shaws
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
as7n3 574,58 1ae

ez

ORPHEUM THEATRE, MINNEAPOLIS
275178 348174

[THE JOINT, HARD ROCK HOTEL, LAS VEGAS
192,607

239700

477404 126

'BROWARD CENTER FOR | HE PERFORMING ARTS, FORT LAUDERDALE. FLA!
220807 |
DAVID A STRAZ JR. CENTER FOR THE PERFORMING ARTS, TAMPA, FLA
209.445

moss 123 1

HICAGO
192.715

196212 241883
RUTH ECKERD HALL, CLEARWATER, FLA,

302957




$1,492,776,607

$812,380,917

$1M107,039
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PROMO
[LIVE NATION

|AEG LIVE

TAF-TIME FOR FUN

|CHUGG ENTERTAINMENT

533.458.404

$80,064,231

577,861.713

$70,151,257

366,587,022

|GARRY VAN EGMOND ENTERPRISES
DAINTY CONSOLIDATED ENTERTAINMENT

MICHAEL COPPEL PRESENTS

/C3 PRESENTS
IEVENKO

IEVENPRO/WATER BROTHER

MCcD

553,664,352

$47.084,907

$36,319,326

$32,677.239

527,028,032

$26.082 440

A ENTERTAINMENT

BEAVER PRODUCTIONS

UAM PRODUCTIONS
OCESA/CIE-MEXICO

NEDERLANDER CONCERTS

'ANOTHER PLANET ENTERTAINMENT

| FKP SCORPIO KONZERTPRODUKTIONEN

ANDREW HEWITT CO.

BRI

n
1N

$23,734,88)

$21,073,945

BILL SILVA PRESENTS

OUTBACK CONCERTS

S.J.M. CONCERTS

LM.P,

CARDENAS MARKETING NETWORK

AIKEN PROMOTIONS
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To All our Promoters, Artists,
Agents and Managers,
Thank You for a Great decade.

Looking Forward to Working Together
= for Many More Years to Come.

TEN YEARS [2000-2010
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TOURING

TALLYING

TICKETS

HOW BILLBOARD BOXSCORE
CHARTS THETOURING
BUSINESS

BY BOB ALLEN

ecades before it chronicled popular
music, Billboard was the pre-eminent
publication covering hive entertain-
‘ment. From the early 20th centuiy on-
ward, traveling entertainers of every type
would advertise their shows on. yes, hillboards,
and this magazine reported on their success.

So Billboard has a rich history of report-
ing on live entertainment, providing analy-
sis and insight about the current state ot
touring and live events in performance ven-
ues throughout the world.

Billboard Boxscore tracks the live business
atits mosi basic level: the number of bucks to
get the bang and the number of butts in seats.
A Boxscore report shows the number of tick-
ets sold for a particular event and how much
money it earned at the box office.

We collect the data for the Boxscare charts
year-round, every week, every day. The box-of-
fice data 1s used to compile the charts available
to Billboard readers as well as foi research and
analysis of the ongoing business of touring

For this Year in Music issue, we take a look
at the top players in the live entertainment
business and the success they experienced in
2010. We 1dentify the tours that grossed the
most maney at the box office during the year
us well as the venues they played. The 2010
data comprises all of the box-office totals re-
ported during the 12-month period beginning
with last year’s Nov. 28 issue.

The first day totals reported for that issue
was Nov. 11,2009. Box-office stats were then
coliected for the next 12 months until the Boxs-
core chart year ended in the Nov. 20 issuc

The cutoff date for thal issue was Nov. 9.
Whatever was reported by Nov. 9 was eligible
to be included in the 2010 data. But box-office
totals reported after the year-end deadline
weren't discarded: they become the first to-
tals registered for the 2011 Boxscore database.

The touring charts that appear in this issue
include the Top 25 Tours, ted by rock band

Bon Jovi, the touiing act that grossed the most
at the box office during the eligibility period.

Also featured is the Top 25 Boxscores chart

that hsts the individual concert engagements
that grossed the most money. Most of these
Boxscores are concerts that include multiple
performances by onc artist at a single venue.
For example. this year's top Boxscore was a
three-show stint by rock band AC/DC at Syd-

158
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ney's ANZ Stadium in February The com-
bined gross tolal for all three performances
was $29,076,807 Australian ($27,041,430)
The smallest gross total reporled during 2010
was §25 from five sold tickets, but we'll allow
the act to retain its anonymity.

Venues are also highlighted in this year-end
recap. We rank the top-grossing buildings in
six categories. Four of the venue charts are de-
termined Iy seating capacities, ranging from
smaller buildings that seat 5.000 or less to
large arenas that have capacities of 15,001 or
more. There are also separate charts for two
types of venues: amphithcaters and stadiums

When determining the venue rankings, we
count ull of the Boxscore data reported dur-
ing the year regardless of the event When
we determine the Top Tours of the year, we
only count concert artisis—solo singers and
bands of all genres, comnudy acts, choral and
orchestral ensembles and certain perform-
ance artists.

But for the top venue rankings we count
totals from any sort of live performance that's
reported Other types of events include fam-
ily shows, motor sports, certain athletic
events, circuses, ice shows, wrestling and box-
ing. Basically, if you sell tickets for something,
you can report it to Biliboard. There are ex-
ceplions to that basic rule, like home games
by pro sports teams in their home venue or a
university athletic team's home games. But
most live events that are available to the pub-
li¢ can be reported.

Boxscore data is repot ted to Billboard by con-
cert promoters, venues, booking agents or artist
managers, but most of the data we receive
comes from promoters. The totals reported
come from all over the world throughout the
year. All of the Boxscore charts in the Year in
Music1ssue, as well ag the charts in each weekly
issuc of Billboatd, arc ranked by gross and are
worldwide in their scope Unless we do a spe-
cial chart covering a specific region, all of our
charts are compiled from box-office data te-
ported worldwide.

Boxscore charts are compiled on a weekly
basis. The regular Boxscore “week” begins on
Wednesday and closes the following Tuesday.
Boxscores compiled from that data are pre-
sented in three platforms. The weekly issue
of Bitlboard that hits newsstands the week-
end following the Tuesday deadlme will con-
tain the 35 top-grossing concerts that have
been reported. On Wednesday, the day after
the weekly deadline, all concerts reported
duting the previous week (not just the top 35)
are posted on Billboard biz. On Thursdays,
an article titled  Hot Towts” is posted on Bill-
board.com listing the 10 tours that had the
highest collective gross from all of their totals
reported during the previous week

(elolalstolulalol o]
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KEEP CLIMBING

OUR NEWEST INTERNATIONAL
DESTINATION: NEW YORK.

Our seven daily nonstops from Los Angeles and five from San Francisco offerthie same T
i

BusinessElite” amenities we've always provided internationaily - things like expande e

dining opticns, more legreom, and persenal entertainment systems - along vith-refver ~

perks like Wi-Fi and complimentary Deita Sky Club™ access. After all, 3,000 miles
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BABS AT NO. 1
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»The “Glos" cast is the second

100 chart entries. With flve new
tties, including the Hot Shot

Debirt st NO. 22, the ensemble ups
Kcountto 102 visits, al

e 6,2009. The troupe pushes
doser 10 Elvis Presiey’s record

108 sppearances

2>As Mariah Carey claims top

| eadiines on Adutt Contempotary

| Grepage 168, two covars of her
94 classic "All I Want for
Christmas Is You" debut an
MRoard cherts. Big Time Rush's
nion entees Hollday Digital
4ongs 2t No, 9 (see page 167), and
Ludy Antebellum’s interpretation
AN, 57 an Hot Country Songs
tewable in 1uil at biltboard.biz/
eurts).

. DUCX SAUCE: JASON NOZITO

Read Chart Beat

‘@ =

" at
billboard.com/chartbuat.

Weeks ago—on paper at least—it
seemed like the Black Eyed Peas’
“The Beginning’ was a safe bet for a
No. 1 debut on the Billboard 200
Especially when you consider how
their last set, 2009's "The E.N.D.,”
blasted to the top of the list with
304,000 copies in it first week, accord-
ing to Nielsen SoundScan.

But alas, Susan Boyle returns to
No. 1 with “The Gift" (272,000, up 3%)
while the Peas bow at No. 6 with
119,000 units.

Chalk up some of the soft start for
“The Beginning" to the good-but-not-
great response to its lead single, “The
Time (Dirly B1),” which rises 18-17 on
the Mainstream Top 40 airplay chart.
Last year, when *The E.N.D." entered
the Billboard 200 at No. 1 {June 27,

D )

2009), the Peas were basking m the
glow of their hit single "Boom Boom
Pow,” which was spending its fifth
frame at No. 1 on the Top 40 tally.

Onabrighter note, “The Beginning”
gves the Peas their third top 10 set, fol-
lowing “Monkey Business® {No. 2 in
2005) and “The EN.D.”

COLUMBIA’S HOUSE: Columbia
Records has a lot to be merry about
this week

With the label's Susan Boyle at No
1, Jackie Evancho at No 3 and two
“Glee” soundtiacks at
Nos. 4 and 5, Columbia
owns four of the top five
positions on the chart.

1t's the first time a label
has achieved the rare feat
since Dec. 7, 1996, when
Interscope locked up the
entire top four.

That was when Bush's
“Razorblade Suilcase
{Trauma/Interscope) debuted at No
1, Snoop Dogg’s “Tha Doggfathe:”
(Death Row/Interscope) fell 1-2, No
Doubt’s “Tragic Kingdom™ (Trauma/
Interscope) held at No. 3. and Ma-
kaveli’s “The Don Killuminati: The
7 Day Theory” (Death Row/Inter-
scope) slipped 24

Before that, a label last did it in 1976
—and again, it was Columbia that

Billbeard

BEP No Match For Boyle; Columbia’s Top Five Feat

pulled it off. On Feb 21 of that year,
the label owned four of the top five with
Bob Dylan’s “Desirc” at No. 1, Pawl
Simon’s *Still Crazy After All These
Years” at No. 2, Earth, Wind & Fire’s
“Gratitude” at No 3 and Chicago’s
“Chicago IX—Chicago's Greatest Hits”
atNe 5

Those four titles also monopolized
the top four positions, although in
different order, between Jan 31 and
“eb 14.

'ALL | WANT’ FOR CHRISTMAS:
New artist Miguel ar-
rives at No. 1 on Heat-
seekets Albums with
“AllT Want Is You,” smft-
ing 11,000 copies in its
debut week. That figure
is inordinately large for
the tally, which hasn't
hosted a sum that big
since Rivers Cuomo’s
“Alone” topped the list

on Jan. 5, 2008, with 14,000.

It's a safe bet that had Migucl's
album been released earlier this year,
even by just amonth, it would have by-
passed the { leatseekers list in its debut
week by bowing in the top 100 of the
Billboard 200 However, with its start
at No. 109 on the latrer list, 1t's eligi-
ble to chart on Heatseekers.

Miguel is pushed down 1o a lower

Marlket WatCh a weeay sationa usic saies rsport

For week sning Dac 52000 Faures are e
o e e e o ek
S e

Total Albums

Weekly Unit Sales Year-To-Date e
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Other. 51,000 30000 -412%
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Current Albums

positional debut this week because the
top 100is brimming with older Christ-
mas albums staging a temporary come-
back. With the Billboard 200 allowing
catalog sets to chart for the past year
and Christmas being just around the
corner, the top 100 now looks like 2
winter wonderland.

On the Top Current Albums chart
{viewable at billboard.biz/charts),
where only new and current releases
appear, Miguel launches al No_ 92

The good news is that come Janu-
ary. when the Billboard 200 waves
good-bye to the Christmas season.
plenty of newand developing acts wilt
likely rebound up the list.

HOLIDAY HAZE: Speaking of Christ-
rmas, a staggering 65 holiday albums dot
the Billboard 200 this week—47 of them
catalog sets. In the top 20 alone, there
aressix such releases. Four of them came
outin 2010 {Nos 1,3, 4and 12) and two
are “oldies” from Andrea Bocelli (No.
14) and Josh Groban (No. 18).

AND TO ALL . . . This is the last
printed 1ssue of the 2010 year, but never
fear: Our charts, as always, are re-
freshed every Thursday on Billboard
com and Billboard biz. Additionally.
tune in loboth sites every Wednesday
and Thursday for news about the top
of the charts .

lielsen

Distributors’ Market Share:

11/01/10-11/28/10

Indies.
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Gles: The Music, The Christmas Album There's been no
shortage of it ses

Glee, The Musics:Seasen Two: Volume 4 from the cocintry
— ing, s thsis m:o

tay Beautitul Dark Twisted Fantasy chart on the Top

Country Albums

tally. The new one
enters that fst at
Wo. 6 with 40,000,

The album gains
3% in he wake of
the “Glee™ ast's
tover of the set's
“Dag Days e
Qver” and the
announcement of
Florence & the
Hathine’s Grammy
Award nod for best
new artist.

56
Amazon HP3's Dec. 2
$3.49 Daily Deal on
thesinger’s abum
pushes s 18% gain
tsup 6% in
downloads.

As Chistmas
approaches, holidzy
elforts mcreasiagly
rowd the chart.
This weei, only six
of the gaining

afhums o the top
100 aren’t holiday
s, ncluding
Palsieys (up 12%).

sl pringat
Amazon helps it
the album by 38%.
Tt re-enters Top
Internet Albuns
(viewable atbil-
oard.biz/charts} at
Ho. 2 with 3 T4%
HUmR in Web sales.
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Figure Hha the elease of the Biack Eved Peas”new album, “The
Beginning,” spurs the ac'srise to No. 1 on the Sodial 5O thart this
week. The quartel posted gass I ngarly every measured service
seqment. Meanwhite. it album arthves at No. 6 on the Billuoard
200 (see Overthe Counte, page 16).
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U.K. rapper Tinie Tempah has been on a roll on his home turf,
VAMPIRE WEEKEND (XL/BEGGARS GROUP} where he’s notched two No. 1singles and a No. 1 atbum with ]
“Disc-Overy. This track, Included on his “Disc” set, is his first

(.5 hit. It rises 8-6 on Dance Club Songs and debuts at No. 10 f
on Dance Airplay.
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Katy Perry hecomes the first female artist in 11 years to take three straight radio sin-
gles from an album to No. 1 on the Billboard Hot 100 as “Firework” lifts 2-1. She first
topped the chartin June for six weeks with “California Gurls,” featuring Snoop Dogg.
That was followed by a two-week stay at No. 1 September with “Teenage Dream,”
the title track from hei Grammy Avzard contender for album of the year. Monica was
the last female to scale the char with three congecutive radio cuts from one album
when title track “The Boy Is Mine" (with Brandy), “The First Night™ and “Angel of
Mine" all hit No. 1 between June 1998 and February 1999, —Silvio Pictroluongo
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Rifianna becories the third female to gwn
e top tw slots on Rhthmik 25 “Onty &irl
(in the Warld)” steps 241 and “What's My
Name?” rises 5-2. She jeins Mariah Carey
(three weeks in 1995) and Ashanti {sixin
2002) as The onlY woren to ock down the
chart's tog Iwo positions.

and the Billboard 200 with 83,000 units.
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LEADING LADIES ARRIVE

Jazmine Sullivan 15 the Hot Shot Debut on Top R&B/Hip-
jazmine Hop Albums as “Love Me Back” opens at No. 5 with 56,000
copies sold, according to Nielsen SoundScan. Her debut set,
“Fearless,” started at No. 1 on the hst in 2008 and at No. &
on the Billboard 200 with 66,000 untts. On Hot R&B/Hip-
Ilop Songs (opposite page), the second single off the niew al-
leaps 42-31 with a 34% audience in-
crease to 8.2 million listener impressions, according to
Nielsen BDS; first single “Holding You Down (Goin’ in Cir-
cles)” peaked at No. 3 in October.

Chriselte Michele also debuts this week with “Let Freedom Reign” at No. 7 with 42,000
copies. Previous set “Epiphany” {2009) opened at No. 1 on both Top R&B/Hip-Hop Albums

bum, “10 Seconds,”

—Rauty Ramirez
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i | . o T e e s
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Birdman's “Fire Flame," fealuring Lil Wayne, catapults 56-36 on Hot
RE&B/Hip-Hop Songs with a 110% increase to 7.2 million listener
impressions. The track 1s the Cash Money co-founder’s 27th hit ont

the chart dating back to B.G s “Bling Bling,” featuring a young Cash

.

'EAKERS GOINC ¢ Boy |
F108 67 SAAUELSB corEny y iascar Money roster, in 1999, OF Birdman’s 27 appearances, 15 have been
I alongside his protégé Lil Wayne, including his two top 10 titles—
SR TG - /'.‘,DMA,‘ 2006's “Stuntin ke My Daddy” (No. 7) and 2009's “Money to Blow”
I Fe S oy —Rauly Ramirez
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~ Billbeard coNnNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/]serrette@billboard.com

T-SHIRTS REAL ESTATE

@M W istinctive gated entrance enhances thi work of
v/ 4 art. Exquisite architectural details include: Towering
w W ceilings, French limestone floors. custom built-ins and

millwork and exceptional entertaining spaces!

B”cm”a’ Aggregate patio and stacked stone walls embellish a
mature landscaping and private backyard. Minutes 1o

FA 8 Hl O N music row, downtown. and the airport. Offered at

$1,399,000. ($600,000 under appraisal).

Weorldwide Distributors of Licensed: p:,(.,l L. R;gg;,,,/pmr:! pmp,)_,nies
ROCK & NOVELTY T-SHIRTS, Toll Free: 877-374-1927 Mobile: 615-397-9191
STICKERS, PATCHES, FLAGS & MORE! 80ITYNEBOULEVARD.COM

Check out our website catalog:

WwW.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

{outside the U.S. - 928-443-0100)

SONGWRITERS

LYRICIST- Writer of a Billboard Top 40 hit,

available for serious recording projects only.

W) o

Pop, R&B, Rock and Country.

E-mail mroberts3@hvc.rr.com

DUPLICATION/
REPLICATION

O EISTALCLER

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T AOVERTISE . . .

treet.com for territic video prase on.
17) 828-0804/terryhenryskwaom

BVBS
9e70r 99601
TOLL FREE 1-800-880-0073 BEIIER )

BE CREATIVE  KNOW YOUR OPTIONS
ADVERTISE WISELY

WWW.CRYSTALCLEARCDS.COM BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -

com
- MUSIC
uced . iy MERCHANDISE DJ RECORD POOLS

‘Parmission of tho publishet BILLEOARD MAGAZINE

Billsoard JerF SERRETTE seuon soromr mawssen

PHONE: 1 646-654-8066 EMAIL:

. racording or theraiso, witha the i
BUY DIRECT AND SAVE!
I 7 5 "M-N"W)—‘m o 1ot [ While other people ara raising their prices. we 21sT CENTURY MUSIC
b o e ook s oo™ | |are stashing aurs. €0's. L, Books. Gassettes
o 25 low as 50 cents. Your clioics from the most TOLL FREE 1-800-846-9501
oot to B3 PO, Box 3595, Northbrook K. G005 3595 Currend and ock copies of BAbosrd are avalabis on | | £Xtensive listings available.
RICTOIm from Kraus Hicrokorn Route 100, Mibwood: NY. K48 O e Liversity Mcrofirs, . 0. 60 1545, Ann For free cataiog call {608) 890-6000, .
rbon 148106, 7075083701 e 15 U Fax (509) 890-0247 o write E-MAIL: 1 21 v com
T ns i . Scorpia Muste. Inc.
P.O.Box A Trenton, N.J. 086910020 _
peomm o ot ay e formation,cal G46-6644400. emait: scorpiomus@acl.com John M. Jabra, President
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NOTICES/ANNOU CEMENT

ot of ms ineern 1 b 4 -t Camddais i Ihe Sinic of
New York for the Office of Presulent f the Lol Stawe v the Genernl
Eloction & he hekd o November 6, 3012,

As 8 1982 gracuate of Mxllﬂl’l-:tﬂlghsdnd mernher of the n.m.., v

LM...,M.......‘,.,,, i s
| wth jobs, momsgapes. healit care. the crvimmnmens and orher iswics.

A the it Pucr Rocxa- Amencaa 1 o for Preslens, tmy pual 1 to
P c g problerm om Ml e fr o e IS
itcan o iy el counry.

Lok fox me i e Preidentin race tn 2012,

Please call TIT139200

Pk o by Lums ABoria Rarmon

TO ALL MY BILLBOARD C 1
SUPPORTERS | DO HOPE online. Go To
YOU ALL HAVE A VERY billboard.com/ba :

PPY AND SAFE HOLIDAY | LOOK FORWARD

BILLBOARD CLASSIFIEDS
www.billboard.com

for more info call: 800-223-7524

You routinely take business calls at 3 a.m.
You read the fine print until you're almost blind.
You fill the roles of parent, friend, agent and
accountant all at the same time.

Then, their record hits the charts, with a bullet!
Welcome to the world of...

Music Business.

r /
\
£arn a Bachelors Degree in
Business Management

with a concentration in
Music Business or
Audio Recording Technology.

Attend our Open House A
... January 15 at 1:00 p.m.
For more information

about all of our degree programs

go to www.ftc.edu
w: —
FIVE TOWNS COLLEGE www.ftc.edu

When you're serious about music and the performing arts! 305 X Service Road Dix Hills. NY 11746
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COCHRAN

INMEMORI

BILL AUCOIN

Former Kiss manager Bill Aucoin. 66, fune 28
in Aventura, Fla. Aucoin discovered Kiss and
helped the rack group become a merchandis-
ing giant. He was a pioueer n rock merch,
memorabilia and reviving fan clubs as a mar-
keting toal and source of fan-related data, Au-
coinalso helped griide the early careers of such
artists as Billy Squier and Billy idol

RON BANKS

Dramatics founding member Ron Banks, 58,
March 4 in Detroit. Banks' sweet falsetto con-
tributed to the Dramatics’ signature sound
The group’s 1971 Siux/Volt hit "Whalcha See
Is Whatcha Get" peaked at No. 3 on the R&B
charts and at No. 9 on the pop list. From 1972
101980 the Dramatics notched cight more top
10 R&B singles.

SOLOMON BURKE

Soul singer Solomon Burke, 70, Oct. 101n Am-
sterdam. Atlantic Records’ Jerry Wesler deemed
Burke the greatest soul singer of all time, de-
scribing his voice as “an instrument of exqui-
site sensitivity.” Burke scored hnts in the early

'60s with songs like “Got to Get You Off My -

Mind” and “Cry to Me” and recorded 4 string
of critically acclaimed albums during his final
years, including the Grammy Award-winning
“Don’t Give Up on Me.

ROBERTO CANTORAL

Mexican singer/songwriter Roberto Cantoral,
75. Aug. 7 in Toluca, Mexico. Cantoral com-
posed some of the most beloved standards in
the Latin Americas songbook, including bal-
lads and boleros like “El Reloj,” “La Barca” and
“El Triste.” [e continued to be active in his
later years. writing music for telenovelas, in-
cluding Televisa's “El Derecho de Nacer.

HUTCH CARLOCK

Music wholesaling pionver Hutch Carlock, 86,
April 20 i Nashville. Carlock founded Music
City Record Distiibutors in 1953, aleading in-
dependent wholesaler that distributed such [a-
bets as Mercury. Atlantic and Decca Records.
He also founded the Cat’s record store chain
and was a charter hoard member of the Coun-
11y Music Assn.

ALEX CHILTON

Singer/guitarist Alex Chilton, 59, March 17
in New Orleans. Chilton was still a teenager

RD  DECEMBER 18, 2010

when he fronted the Memphis pop-soul hit-
makers the Box Tops, which topped the Bill-
board Hot 100 in 1967 with “The Letter.” He
later co-founded Big Star, the seminal power-
pop band that influenced generations of artists
and, along with his idiosyncratic solo work,
established hin as one of rock's inost revered
cult heroes.

HANK COCHRAN

Country songwriter Hank Cochran, 74, July
15 1n Hendersonville, Tenn. Cochran had a
hand in either writing or co-writing Patsy
Cline's “1 Fall 10 Pieces” and “She's Got You,”
Eddy Arnold's "Make the World Go Away,”
Ray Price’s "Don't You Ever Get Tired [Of
Hurting Me).” Merle | laggard's “It's Not Love
(But [t's Not Bad)” and George Strait’s “Ocean
Front Propetty.

RONNIE JAMES DIO

tleavy metal vocalist Ronnie James Dio, 67,
May 16 in Los Angeles. Dio was the original
lead singer of Rambow and later joined Black
Sabbath 1 1979 following the departure of
Ozzy Osbourne. The Dio-led version of Sab-
Dath wenton torecord the hit albums “Heaven
and Hell” and “Mob Rules™ before Dio left in
1982 to form his namesake band.

FRANCIS DREYFUS

Veteran publishe! /label boss Francis Drey-
fus, 70, June 24 in Paris. President of French
neighboring rights society SPPF, Dreyfuis dis-
covered Jean-Michel Jarre and founded the la-
bels Disques Dreyfus—which released jarre’s
“Oxygene” in 1976—and Dreyfus Jazz. relcas-
ing albums by attists like Marcus Miller and
Michel Petrucciani

DOUGFIEGER

Knack frentman Doug Fieger, 57, Feb. 14 in
Woodland Hills, Calif. The Detroit native’s high
school band Sky released 1wo Jimmy Miller-
produced albums on RCA in the early '70s.
After moving to Los Angeles, Fieger formed
the. Knack. Its 1979 debut album, “Get the
Knack,” featured the massive hit single “My
Sharona,” which spent six weeks at No. 1 on
the Billboard Hot 100,

CHARLIE GILLETT

UK. journalist{radio host Charlie Gillett, 68,
March 17 in London Gillett was the author of
“The Sound of the City: The Rise of Rock and.

Roll” and co-founder of indie label Oval Music.
His '70s Radio London show “Honky Tonk” ex-
posed then-unsigned acts Elvis Costeflo and
Dire Straits. He was a key figure in establish-
ing world music as 1 retail genre.

MICKEY GRANBERG

For mer National Assn. of Recarding Merchan-
disers executive Mickey Granberg, 83, Feb. 17
in Pompano Beach, Fla. Beginning in 1961,
Granberg and her then-husband, Jules Mala-
mud, oversaw NARM during its formative
years, She later headed the ization, be-

singingcareer i filtn and TV and on the stage.
The Grammy Award-winning artist’s signa-
tures include “Stormy Weather™ and her Tony
Award-winning one-person Broadway show,
“Lena Horne: The Lady and |ler Music.”

GREGORY ISAACS

Reggiie singer Gregory Isaacs, 59, Ocl. 25 in
London. Known as the Cool Ruler. Isasics scored
bis first hits in the 705 when he recorded *My
Only Lover" and “Mr. Cop” at Lee “Scratch”
Derry’s Black Ark Studio. isaacs enjoyed his
greatest success with his 1982

coming one of the top female executives in the
music business.

PAUL GRAY

Slipknot co-founder/bassist Paul Gray, 38, May
24in Urbandale. lowa. Slipknot broke into the
mainstream with its 1999 sell-ritled debut
album, which has sold 2.1 million copies in the
United States, according to Nielsen Sound-
Scan. The masked metal band went on to erijoy
multiplatinum success, driven by strang rock
radio support and manic stage shows.

DICK GRIFFEY

SOLAR Records founder Dick Griffey. 72, Sept
2410 108 Angeles. Launched in 1977, SOLAR
{acronym for Sound of Los Angeles Records)
became one of the most successful post-Mo-
town independent urban labels in the '80s. The
label launched such R&B hitmakers as Shala-
‘mar, the Whispers, Klymaxx, Midnight Star and
the Deele, whose members included Kenneth
“Babyface” Edmonds and Antonio “L.A.” Reid.

OLGA GUILLOT

Cuban singer Olga Guillot, 87, July 12in Miami
Beach. Known as the Queen of Bolero. Guillot
launched her career in 1944 with a Spanish
version of “Stormy Weather” for Havana's Pa-
nart label. In 1961, Guillot left Cuba for
Venezuela and ultimately scttled in Miami.
Her best-krowr songs are “Mienteme,” “Sabor
a Mi” and “Tu Me Acostumbraste.

GURU
Rapper Guru, 43, April 19 in New York The
New York MC, whose real name was Keith
Elam, rose to fume with D] Premier in Gang
Stary, one af the most respected hip-hop acts
of the '90s. Guru also released a series of solo
‘Jazzmatazz” albums that featured him collab-
orating with jazz musicians like Roy Ayers and
Donald Byrd.

LENA HORNE

Jazz singerfaciress Lena Hoine, 92, May 9in
New Yotk. Helping to break down Hollywood's
raciat barriers, Horne forged a six-decade

album “Night Nurse.”
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THE YEARIN /
MUSIC 2010

BILLBOARD, CONDENSED

WONDERING WHICH WDRDS, f rIR AND NAMES APPEARE|
MOST FREQUENTLY IN BILLBOARD THISYEAR?
BEHOLD THE TAG CLDUD, AND WONDER NO LONGER
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Live For The Holidays!

THE HOTTEST CONCERT ON TV!

THURSDAY, DEC 16 TH @ 9pm /8¢
Ceatity §

KATY PERRY, PARAMORE, ENRIQUE IGLESIAS,
TRAVIE MCCOY, SELENA GOMEZ, BRUNO MARS,
TAIO CRUZ & MORE

ONLVON
AND HOSTED BY

KIM KARDASHIAN, JAY SEAN,

FLD RIDA, & OTHERS

@ #2]BonFUSE where music lives
0

fuse.tv/z100jinglebail




“Red, congratutations on your
nomination. You are the future
my brother.” Quincy Jones

“Very;rarely does a producer
come along that can move the
needle on popular culture.
RedOne's impact on internation-
al music has been an incredible
thing to watch. Congratulations”
Jimmy lovine

“Every generation has their architect in how music should
be presented. RedOne you are one of those visionaries
to where music is today. Congratulations, | am so proud

of you!” Lionel Richie

“RedOCne, congratulations on the nomination. You are
truly a gifted producer and songwriter and I'm honored to
have been on this journey with you. Your limitless talent
never ceases to amaze me. The wisdom you've shared
has turned me into a better artist, You're not only a
friend but have become a brother to me. This nomination
is one of many to come and | look forward to our future
collaborations together.” Enrigue iglesias

Bud Rormance,
Lady Gaga

Alejandro,
Lady Gaga

We Are The World 25 for Haiti,
Artists for Hairti

I Like In,
Enrique Iglesias fi Pitbull

More,
Usher

Whole Lotta Love,
Mary J. Blige

ALSO:
BMTI Songwriter of the Year

“RedOne is a musical genius,
a fearless collaborator, but
above all things he's a rarity in
the music industry: he is a
good person.” Lady Gaga

“RedOne is the rarest of
talents: expert in his
knowledge of pop music
tradition but musically skilled
and courageous enough to
push its boundaries.”
Martin Kierszenbaum




