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Merchants’ video focus
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strong release schedule
on Black Friday.
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videos to its unpopular war against
Napster, Metallica has always played
by its own rules. Now, with an indie-

retail-only live atbum, the world’s
premier metal band is at it again.
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to care about the audio guality of

their earbuds? If you're Jimmy

lovine and Dr. Dre’s Beats by Dre
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.COM EXCLUSIVES
This week on Billboard
.com, watch the archived
video of our live Q&A
with Wyclef Jean, who
answered fans’ tweeted
questions from our New
York offices
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YEAR-END ISSUEE
Who'll be Billboard’s
2010 Artist of the Year?
What were the top stories
of the past 12 months?
Find out Dec. 11 when
Billboard publishes its
year-end double issue,
the Year in Music.
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>>>EMUSIC
LOSES THREE
INDIE LABELS
Digital retailer eMusic
removed repertoire
from Domino, Merge
and the Beggars
Group of labels on
Nov. 18 after they were
unable to reach an
agreement on
licensing terms. The
move came the same
week that eMusic
added about 250,000
tracks from Universal
Music Group, the third
major to reach a deal
with eMusic. (EMl is
the only holdout.)
eMusic president/
CEO Adam Klein said
indies labels on
eMusic won’t suffer in
the wake of recent
price changes, adding
that some might even
benefit.

>>>WMG NET
LOSS WIDENS
IN Q4

Warner Music Group
reported a net loss of
$46 million in the
fiscal fourth quarter
ended Sept. 30,
widening from a net
loss of $18 million in
the same period last
year. Revenue during
the quarter totaled
$752 million, falling
from $867 million a
year earlier. WMG’s
recorded-music
business posted
operating income of
$7 millionin the
quarter, plunging
from $49 million a
year earlier, while its
music publishing
business posted
operating income of
$38 million, falling
from $43 million.

>>>PUBLICIST
RONNI CHASEN
DEAD

Publicist Ronni
Chasen died Nov. 16
after being shot five
times and crashing
her car into alight
pole in Beverly Hills,
Calif. Earlier that
night, Chasen had
attended the
premiere of
“Burlesque” and the
after-party with her
client Diane Warren. A
memorial was held
Nov. 17 at Michael’s in
New York. Her music
clients included
Warren and composer
Hans Zimmer.

BY ED CHRISTMAN
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Ready, Set,

Shop

Merchants’ Video Focus Could Undermine
Strong Release Schedule On Black Friday

A slate of new superstar releases has
the recording industry hopeful for a
robust Black Friday, even as physical
retailers focus greater attention on
DVD and videogame releases.

Widely anticipated Thanksgiving-
week releases include Kanye West's
“My Beautiful Dark Twisted Fantasy,”
Nicki Minaj's “Pink Friday,” Ke$ha's
“Cannibal,” Ne-Yo’s “Libra Scale” and
My Chemical Romance’s “Danger
Days: The True Lives of the Fabulous
Killjoys.” They will join a host of re-
cently released titles that are also ex-
pected to continue doing brisk sales,
including Rihanna's “Loud,” Susan
Boyle’s “The Gift,” Taylor Swift’s
“Speak Now” and Cee-Lo Green’s “The
Lady Killer.”

“The release schedule, which looked
bad back in the summer, is pretty OK
and it's maybe better than last year,”
Universal Music Group Distribution
president/CEO Jim Urie says.

The head of sales at another label
agrees: “There is a decent mood out
there, certainly better than it was 90
days ago.”

Overall U.S. consumer sentiment
appears to be somewhat better than
last year, according to the results of
a National Retail Federation survey
that found that about 138 million
consumers expect to shop during
the Black Friday weekend, up
slightly from 134 million who
planned to last year.

But most retailers are focusing their
promotional firepower for entertain-
ment products on DVDs and video-
games rather than music.

“Gaming is leading the pack this
year, with video right behind it,” Trans
World VP of music and new media
Ish Cuebas says. “Every year, video
gets more dominant, with movie

vendors putting together aggressive
pricing programs.

An executive at another mass mer-
chant says, “The video guys get aggres
sive every year to take advantage of
Black Friday. The music guys do noth-
ing. They just sit back and wait for the
hammer to fall.”

Black Friday sales circulars reflect
far more real estate dedicated to DVDs
and videogames than music.

Best Buy is featuring six albums for
$6.99: Bon Jovi's “Greatest Hits,” Katy
Perry’s “Teenage Dream,” Maroon 5’s
“Hands All Over,” Rihanna's “Loud,”
Keith Urban’s “Get Closer” and Car-
ole King & James Taylor’s “Live at the
Troubadour.” Target's circular fea-
tures only three titles, all priced
at $6.50 and none of them re-
leased this year: Lady Antebel-
lum’s self-titled album, Guns 'N
Roses’ “Greatest Hits” and Em-
inem’s “Curtain Call.”

“That’s just silly,” says a senior
executive at a rival retailer who
doesn’t want to be quoted dis-
cussing pricing. “They don’t need
to go that low. [t’s not like the days
when Circuit City was stillaround and
they ran every CD in the store ata $9.99
sale all day, back when most CDs car-
ried a $12 cost.”

Among major retailers, music spe-
cialty retailer Hastings Entertainment
will run the most extensive Black Fri-
day advertising for music, touting in
its circular a four-hour Black Friday
morning sale featuring $18.99-list
single CDs for $8.99 each (limit two
per customer).

Haslings is also offering $3 off any
CD priced at $10.99 or higher and a
$8.99 price on Lil Wayne’s “1 Am Not
a Human Being,” Elton John and Leon
Russell’s “The Union,” Ke$ha’'s “Ani-

SIDELOAD THIS

KINECT THE DOTS

mal,” Rascal Flatts’ “Nothing Like
This,” Kid Cudi’s “Man on the Moon
IT: The Legend of Mr. Roger” and
Linkin Park’s “A Thousand Suns.” And
it has assorted CDs, including
Soundgarden’s “Badmotorfinger” and
Rush’s “2112,” for $4.99 and others by
Janis Joplin, Willie Nelson and Johnny
Cash for $2.99.

Meanwhile, the Nov. 4 release of
Microsoft’s Kinect has sparked re-
newed interest in videogames (see
story, page 10). Despite Kinect’s
arrival, Newbury Comics CEQO Mike
Dreese argues that

there aren’t any bIZ MOBH; F:r;
. or mo e adev

compelling game

Attention shoppers: Black Friday crowds at a
Target store in Chicago in 2009; Lady Antebellum’s
| debut album (inset), which will be available at
Target for $6.50.

RADIO GAGA

titles this year because of an abun-
dance of supply.

Dreese downplays the impor-
tance of Black Friday, saying that
his chain’s sales are typically only
30% greater than an average Satur-
day. He adds that in 2009, Newbury
generated more daily sales on 12
different days between Thanksgiv-
ing and Christmas than it did on
Black Friday.

Nielsen SoundScan data appears
to bear out Dreese’s observation.
In 2009, Thanksgiving week was
only the fifth-largest sales week
for music, with U.S. unit sales of
10.7 million.

/7 news and analysis on your cell phone
e, go to: mobile.biliboard.biz
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>>>KEYS SIGNS
WITH RED LIGHT
Alicia Keys has signed
with Red Light
Management. Keys and
her company, AK
Worldwide, will oversee
her music career in
association with Red
Light founder Coran
Capshaw, president Will
Botwin and senior artist
manager Ron Laffitte.
The Grammy Award-
winning artist was
previously managed by
Jeff Robinson through
MBK Entertainment. Red
Light’s artist roster
includes Tim McGraw,
Faith Hill, Phish, Ben
Harper, OneRepublic and
Damian Marley.

>>>S2BN STARTS
LATIN DIVISION
S2BN Entertainment, the
international family show
and event entertainment
company launched by
Michael Cohl, has formed
a Latin-centric division
that will be run by
veteran Latin label
executive Oscar Llord.
Liord was appointed
president/managing
partner of the newly
launched S2BieN
Management, which

will leverage S2BN’s
current network and
infrastructure to

deliver new business
opportunities to

Latin talent, including
musicians, actors

and athletes.

>>>ROADRUNNER
READIES COMEDY
IMPRINT

Roadrunner Records is
launching a new comedy
imprint. The first comic
signed to Roadrunner
Comedy is Doug
Stanhope, whose debut
album for the imprint is
slated for release in 2011.
Stanhope has appeared
on such programs as
“The Howard Stern
Show,” “Fox News With
Greta Van Sustern” and
“The Jerry Springer
Show,” in addition to
taping TV specials for
Showtime and the United
Kingdom’s Channel 4. He
was also featured in the
film “The Aristocrats.”

Compiled by Andre
Paine. Reporting by
Bryan Alexander, Leila
Cobo, Cortney Harding,
Jason Lipshutz, Gail
Mitchell, Glenn Peoples
and Lindsay Powers.

.K:H'AL BY ANTONY BRUNO

THEMEASURE OF ABAND

MTV Music Meter To Gauge Daily Artist Buzz

With Internet rivals like Vevo and My-
Space nipping at its heels, MTV is
going on the offensive to boos! its on-
line presence.

Its first move: the December launch
of the MTV Music Meter, a “buzz in-
dex” of acts that are generating the most
online attention on any given day.

The Music Meter will form the basis
of a new website that MTV plans to

McCORMACK

launch in early 2011 and is the first of
several music-related applications that
it plans to roll out in the next year, ac-
cording to MTV executive VP of digi-
tal media Dermot McCormack. Some
will be stand-alone apps that serve a
specific function, while others will work
in tandem with third-party services,
McCormack says, declining to provide
further details.

Using technology from music startup
the Echo Nest, the Music Meter will track
the number of Twitter messages, Face-

book friends and likes, YouTube
streams, blog posts and other social
media indicators and rank those artists
getting the biggest spike each day. Its
purpose is to reinforce the idea that MTV
is a place to discover new music by fo-
cusing on more than just artisis who are
already popular, McCormack says.

“We wanted a daily list of artists you
may not have heard of, but who you
should know about and who you're
going to hear about,” he says. “How do
you curate content in a world where
everybody talks to each other? You cu-
rate the conversation.”

Each clickable entry in the Music
Meter’s buzz index will open an “artist
card” that provides biographical infor-
mation, news and Twitter feeds; the
ability to stream the artist’s music
from partner Rhapsody; music videos
from MTV; and any other content MTV
owns or is publicly available online.

The Music Meter will emerge next
month in beta form as a stand-alone
website (mtvmusicmeter.com) and
will gradually appear on other MTV
partner sites. The plan is to make the
service available as an open API (ap-
plication program interface) to any-
one who wants it, free of charge,
supported by advertising.

‘We want this to be open syndica-
tion,” McCormack says. “It’s not about
walled gardens any more. It's about
what's happening on the wider Web.”

Users will be able to create Music
Meter buzz indices based on a specific

== =
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People gonna talk: The MT

genre or their own tastes. MTV plans to
launch a Music Meter smart-phone ap-
plication by the end of the year for the
iPhone and Android platforms.

The Music Meter is MTV’s first new
digital product under McCormack’s
purview. The former Cablevision exec-
utive, who joined MTV in 2008 and has
been executive VP of digital media since
2009, is taking a multiscreen approach
to extending the MTV brand.

The pending launch of the Music
Meter follows MySpace’s unveiling in
October of an extensive redesign aimed
atestablishing itself as a youth-oriented

/ Music Meter

Mumford and Sons

destination for online music and en-
tertainment, taking directaim at MTV.
Vevo, meanwhile, is establishing itself
as the de facto online network for music
videos, with MTV and Vevo engaging
in a monthly battle over laying claim
to being the top U.S. music website,
using unique visitor stats from com-
Score as ammunition.

The Music Meter “complements
the direction we want to go, which is
to put great music products out
there,” McCormack says. “The world
needs a new MTV, and we want to be
that MTV again.’ “oe

staying power. We can ex-
pect to hear a lot more
from this rising star.”

Lea Michele, the 24-
year-old Broadway in-

100 record for most appear-
ances among non-solo acts in
the chart’s 52-year-history, with
75 entries over the Fab Four’s
71. The cast’s tally of Hot 100

JAZMINE SULLIVAN,

LEA} Mll HELE TO BE

HONORED AT
BILLBOARD’S WOMEN
IN MUSIC EVENT
Grammy Award-nominated
R&B singer/songwriter Jazmine
Sullivan will receive the Rising

Star Award and “Glee” starLea

Michele will receive the Triple
Threat Award at the 2010 Bill-
board Women in Music Event,
presented by Steve Madden, on
Dec. 2in New York.

Both artists will be honored
alongside Black Eyed Peas vo-
calist and six-time Grammy-
winning artist Fergie, who is
being honored with Billboard’s
Woman of the Year Award.

The Rising Star Award is
given to an artist who has
achieved success and demon-
strated vast potential in the
early stages of her career. Sul-

6 BILLBOARD

livan’s “Need U Bad,” the first
single from her 2008 debut
album, “Fearless” (J Records),
spent four weeks atop Bill-
board’s Hot R&B/Hip-Hop
Songs chart. She has also had
top 10 hits on the tally with the
singles “Bust Your Windows,”
“Lions, Tigers & Bears” and
“Holding You Down (Goin’ in
Circles),” the lead single from
her forthcoming album, “Love
Me Back.”

“Fearless” debuted at No. 1
on the Top R&B/Hip-Hop Al-
bums chart for the week of Oct.
11, 2008, and remained on the
list for 66 weeks. The album has
sold 517,000 units in the United
States, according to Nielsen
SoundScan, and earned the
singer seven Grammy nomina-
tionsintwo years’ time, includ-
ing best female R&B vocal per-
formance (for “Need U Bad”),

NOVEMBER 27, 2010

Dream big: JAZMINE SULLIVAN

best contemporary R&B album
and best new artist.

“Jazmine Sullivan is more
than just her excellent and ever-
growing catalog of R&B hits,”
Billboard editorial director Bill
Werde says. “She brings in-
credible soul and feeling to her
music. She came out of the
gate with a debut album that
merited critical acclaim and
mass appeal, and her second
album shows herrange and her

génue-turned-breakout
star of Fox’s “Glee,” has
played a key role in the
show’s emergence as a
pop cultural phenomenon.
Her work has earned her
Golden Globe and Emmy
Award nominations for
best actressinamusical or
comedy series and best ac-
tressin acomedy series, re-
spectively. The show also
won best musical or comedy TV
series at the Golden Globes.

The music of “Glee” has
been just as successful as the
TV show, and in no small part
because of Michele, who sings
on seven of the cast’s top 10-
selling songs—including one
of her personal favorites, a
cover of Barbra Streisand’s
“Don’t Rain on My Parade.”

In October, the “Glee” cast
broke the Beatles’ Billboard Hot

hits now stands at 89.

“Billboard created the Triple
Threat Award this year to rec-
ognize the incredible contribu-
tion that Lea Michele has
made to music as a star on
‘Glee,” ” Werde says. “ ‘Glee’
has rewritten the Billboard
charts this year and Lea has
been one of the driving stars
of that success . . . Pheno-
mena aren’t always backed
by true talent, but in this case,
it’s clear that Lea has what it
takes as a singer, a dancer and
an actor to be a star for years
to come.”

Billboard’s Women in Music
event celebrates the talented
women in the music business
and is held in conjunction with
the magazine’s Women in Music
Power Players issue, which rec-
ognizes the music industry’s top
female executives. .
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COLLECTED WORKS

With Smart Marketing, Greatest-Hits Collections Can Still Sell

When Island Def Jam was readying “Bon Jovi's Greales! Hits:
The Ultimate Collection” for the market, executives at the
label said they knew they had to take a different approach.

Since greatest-hits packages don't sell like they once did,
“we treated this as a full front-line release as opposed to a cat-
alog piece,” Islund president Steve Bartels says.

As a result, the label aggres-
sively used new-media plat-
forms like Facebook and Vevo
to showcase Bon Jovi online.
It booked the band on NBC'’s
“Today,” A&E’s “Private Ses-
sions,” the American Music
Awards and “The Ellen De-
Generes Show.” It cut a licens-
ing dcal to make Bon Jovi one
of the featured acts of MTV Har-
monix’s “Rock Band 3.” It even
provided Sony Electronics with
a 3-D version of the video for
“What Do You Got,” which the
company is using to show off
the company’s new 3-D TVs.

The result? Bon Jovi's “Great-
est Hits” generated first-week
U.S. sales of 88,000 units in the
week ended Nov. 14, exceeding
the first-week sales of the band’s
1994 hits collection, “Cross
Road,” which sold 84,000 units
in its debut week, according lo
Nielsen SoundScan.

A flurry of high-profile hits
collections are being released in
the fourth quarter by Jay-Z, Tim
McGraw, P!nk, Dixie Chicks
Billy Joel, Alan Jackson, Poi-
son and other acts.

Superstar hits collections used to be the closest thing the
recording industry had to a sure bet. But in a market where
many consumers get their music from track-focused digital
retailers or illegal file-sharing networks, selling hits compi-
lations requires a more concerted marketing effort than ever
before. And they still matter:
While they don’t sell as much as
they used to, they remain an im-
portant sales generator, espe-
cially at a time when big-box
retailers continue to reduce the
amount of floor space they de-
vote to music.

In the '90s, superstar hits al-
bums could come out and sell

_ geatest Mmplla K

— 1 mittion units withiin a year,

label sales executives say. Now, it could take a few years to
reach that mark. For example, Pearl Jam’s 2004 double-
disc best-of collection, “Rearviewmirror,” didn’t reach U.S.
sales of 1 million units until Christmas week of last year,
according to SoundScan.

Then again, even a trickle can add up. REO Speedwagon’s
1988 “Hits” album was remastered and reissued in 2002 and
didn’teven sell 1,000 units in each of its first six weeks of avail-
ability. Since then, it has never exceeded weekly sales of 5,000
units. And yet sales of the reissue now total an impressive 763,000.

In the late '90s and early '00s, greatest-hits packages com-
monly commanded a $19.98 list price, $1 more than the top
front-line price of $18.98 for a single CD, while double-CD
hits packages would go for $29.99 and up. But today, even
double-disc collections typically run for $19.99 or less.

“Greatest hits don’t work to the extent that they did in the
past, but with the right value proposition and the right con-
tent, they still work,” says one senior distribution executive.
“The key is also to come up with the right product offering
for each consumer, building super-deluxe, deluxe and stream-
lined versions.”

For the Bon Jovi hits
package, which spans the
band’s entire career, the
label is offering a two-CD,
28-track deluxe version
with four new songs that
carries $19.98 list. Also
available is a standard 16-
track package with two new
songs that lists for $13.98.

For the digital release, the standard edition of “Greatest
Hits” is selling for $9.99 at iTunes. The online retailer is also
carrying the album in the deluxe iTunes LP format, which
comes with such additional material as an interview with the
band and other visual content. The iTunes LP format is avail-
able for $15.99.

For Jay-Z's “The Hits Collection,” the artist’s first best-ot
compilation, Island produced a variety of editions, including
a standard CD for $13.98 list; a deluxe version with five addi-
tional tracks on a bonus disc and a 32-page photo-lined hard-
bound book, retailing for $19.98; and a $59.98 collector’s edition
with a coffee-table book containing 100 pages of photos.

“We are very aware that the consumer can make theirown
greatest-hits [compilation] every day,” Island Def Jam senior
VP of sales Jim Roppo says. “So we tried to build value and
uniqueness into the package to stimulate the core fan and at-
tract newcomers to the artists. It’s important to serve both
ends, to have an introductory product for the casual fan and
then the more elaborate package for the devout fan.” -«
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For 24/7 retail news and analysis, see
billboard.biz/retail.
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QUESTIONS

with DAVID VIECELLI

by MITCHELL PETERS

At a time when large booking agencies continue to snap up smaller rivals, David “Boche”
Viecelli's Chicago-based Billions Corp. has remained a fiercely independent presence in the tour-

ing market.

Billions is one of the most prominent boutique booking firms in the United States, repre-
senting aroster of more than 200 acts, including Arcade Fire, Nick Cave & the Bad Seeds, Suf-
jan Stevens, Vampire Weekend, Silversun Pickups and the Swell Season.

Viecelli has expanded Billions’ footprint by merging with other boutique agencies, such as
Los Angeles-based agent/manager Ben Dickey’s Constant Artists Touring in September and
agent Trey Many’s Seattle-based Aero Booking in 2008.

In aninterview with Billboard, Viecelli talks about operating as a boutique agency in a con-

solidating market.

In recent years, some independent
booking firms have either expanded or con-
solidated with larger agencies. How has
this affected your company?

It really doesn’t make much difference. By and
large, talking about the bulk of the clients we
might be interested in, we don't think that size
isanattribute that appeals to them, nor should
it be. That was always the argument for people

who wanted to go the safest, biggest route—the
people who would consider being represented
by William Morris or [Creative Artists Agency].
They argued that they have so much clout in
the industry. It’s not really true. They, like any
other agency, are probably good for certain kinds
of artists and not for other kinds. The same
thing is true of us.

It’s been a challenging year for the tour-
ing industry. How have your clients fared?
Vampire Weekend did really well. Mumford &
Sons continued to sell out everything really
quickly. The most pronounced pattern that |
noticed was thatalot of things were selling later,
as though people were holding onto their money
longer, hedging their bets and not making their
decisions, figuring maybe they’d be in a differ-
ent financial decision in two months’ time than
they were then. And if tickets were still avail-
able, they’d decide then if they could afford
them or not. So we saw a lot of shows become
nail-bitters that we never expected. But most of
them came home in the last week.

Was the merger with Constant Artists
Touring a deliberate move to expand into
Los Angeles?
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It's not a matter of strategically saying, “Let’s
have a Los Angeles office.” That's where Ben is
based and he’s a good fit for the company. When
people who seem to line up with who we are
and the way we do business—ethically and
philosophically—become available, then we
look at the logistics of nationally expanding to
involve that person in the company. The impe-
tus here was Ben reaching out and talking to a
few different agencies with interest in doing
his agency work under the cover of another
agency, rather than continuing to run that side
of the business himself.

So it’s more about hiring a quality agent
than expanding into a new market?
Have | ever seriously looked at opening a New York
office for Billions? No. If there were a New York-
based agent that suddenly wanted to be part of the
company, then I guess, yeah. Butwe wouldn’t say,
“You have to move somewhere.” The fact of the
matter is that we could be running this company
from Little Rock, Ark. It might increase our travel
budgeta bit, butyou don’tneed to be buying high-
priced real estate in major markets to look good
to potential clients, or to be able to do your job,
when 95% of it is phone and e-mail.

Do you have any immediate plans to
recruit other agents?
It's possible. There are fewer and fewer agents
out there that I can imagine being at home here.
Most of the agents that I think are quality, ex-
perienced agents who have an approach like
ours are either doing fine with their own thing
orare established at other large agencies. There
aren't a lot of free-floating guys out there who
are going to make a lot of sense for us.

* How large of an agency would you like
Billions to become?
There’s no five- or 10-year plan. I don’t value
size inany particular way. I like to make money,
but it's never been the guiding principle of this
agency. At any given time, you can go out there
and find the 10 new bands nobody’s ever heard
of who got good reviews on Pitchfork this week
that eight other agents are chasing like crazy,
even though they’ve never seen them. We'll oc-
casionally be in that mix, but not very often. It’s
not like digging your hands into the big grab
bag of bands and hope that one of 30 hitand jus-
tify the energy you put into the rest. We like to
have long-term relationships with people. ---

The HurtLocker

Decision Nears In EMI’s Infringement Suit Against MP3Tunes

After the U.S. Supreme Court’s 2005 decision
in MGM v. Grokster, can an Internet business
slay within the law even as it facilitates vast num-
bers of infringements by its individual users?

So far, the answer isn’t so clear.

Judges haven’t been kind to services like
LimeWire, [soHunt and Usenet.com, finding
that their operators “induced” copyright infringe-
ment by countless users who used the sites to
obtain musicand movies without licenses from,
or payment to, rights-holders.

But pending ongoing appeals, services such
as YouTube and Veoh have survived unscathed.
Even though they’re unquestion-
ably used for largely infringing
purposes, they were found to
have followed the rules of the

Legal

Matters

cloud storage that really bothers the company.
Rather, it’s the Sideload service. In a nutshell,
Sideload helps users locate “free”—though in
the vast majority of cases, unauthorized—music
on the Web and then copy, or “sideload,” itinto
their MP3Tunes lockers.

The MP3Tunes website also creates a direc-
tory of available songs, so users can easily ob-
tain the Beatles’ “Yesterday” or Good
Charlotte’s “Dance Floor Anthem”—Dboth EMI
songs that I found in about 10 seconds of
searching. While the technology is different
from peer-to-peer services like Napster or
Grokster, the end result is essen-
tially the same to EMI: Users can
get virtually any song they want
for free, without a dime going to

Digital Millennium Copyright
Act (DMCA), the 1998 law in-
tended to combat Internet in-
fringement while protecting
from liability those Web interme-
diaries that take specified steps
to combat it.

The rules of the road for Internet services
face another major test in a little-noticed but
important case called Capitol Records v.
MP3Tunes.com, which is winding its way
through federal court in New York.

The case pits anumber of EMI's recording and
publishing entities against website MP3Tunes
and its companion Sideload.com, as well as their
founder Michael Robertson, who battled the la-
bels over his previous business, MP3.com.
(MP3.com lost, but Robertson later sold the com-
pany to Vivendi, the parent of Universal Music
Group, for a reported $103 million.) Both sides
recently filed motions for summary judgment,
and a decision could come in the next few months.

MP3Tunes is a Web-based “locker” service
that allows users to store their music “in the
cloud” and stream it to a variety of Internet-
connected devices. MP3Tunes insists it doesn’t
need licenses from copyright owners to provide
such storage, and indeed it doesn’t obtain them.

But it’s clear from EM1’s recently filed sum-
mary judgment brief in the case that it’s not

Full-court
press:
MP3Tunes
founder
MICHAEL
ROBERTSON

BEN
SHEFFNER

copyright owners.

“This case is not about cloud
computing or what users may do
with their lawfully acquired
sound recordings,” EMI argues
in its brief. “This case s about de-
fendants’ exploitation of copy-
rights they do not own to advance their own
business interests.”

MP3Tunes’ response? [t doesn’t know
whether its users are committing copyright in-
fringement. It bolsters that position by point-
ing to examples where EM1 has made its songs
available for marketing purposes on the Web.
Afterall, if EMI is giving away its songs for free,
what’s wrong with sideloading them into an
online locker? EMI counters that when it does
post songs to the Web, it does so with restric-
tions that MP3Tunes ignores.

And MP3Tunes insists that it’s protected by
the DMCA’s safe harbor provisions, because it
removes links to allegedly infringing material
as soon as it receives notices from copyright
owners, including EMI. And if that’s not good
enough for EMI, well, that’s too bad.

“If plaintiffs are not happy with the DMCA,
the proper course is to continue their current lob-
bying effort to convince Congress to gut the
statute,” the MP3Tunes brief states. “They may
not, however, simply ignore the law and clog up
the courts with novel and dangerous theories.”

EMI says MP3Tunes and Sideload can’t take
refuge in the DMCA safe harbors for a variety
of reasons, including their purported knowl-
edge of infringing uses and their alleged fail-
ure to boot “repeat infringers” from its system.

This is a very hard-fought and personal case,
which includes claims by EMI that Robertson
and other top MP3Tunes execs personally en-
gaged in infringement. But it’s about much
more than the fates of two parties that clearly
don’t like each other. What the court decides is
likely to clarify the rules for Internet music serv-
ices for years to come. e

Ben Sheffner is an attorney for NBC Universal
Television Group, which is 20% owned by
Vivendi, the parent of Universal Music Group.
He is the author of the Copyrights & Campaigns
blog (copyrightsandcampaigns.blogspot.com).

b- For 24/7 legal news and analysis, see
PIZ biliboard.biz/iegal.
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Everybody Dance Now

Can New Dance-Oriented Titles Reverse Declining Fortunes Of Music Videogames?

Viacom’s plans to sell MTV’s
Harmonix division, the devel-
oper of “Rock Band” and a per-
sistent drag on the company’s
earnings, leaves the music
videogame marketentering the
holiday shopping season on a
decidedly mixed note.

But with the rollout of new
motion-based game controllers
for the Microsoft Xbox 360 and
Sony PlayStation3, the music
and videogame industries are
turning to dance games to kick-
start the beleaguered music
videogame business.

No fewer than five dance-
based games will be vying for
a spot on holiday gift lists this
year, all incorporating Mi-
crosoft’s Kinect motion-based
game controller, Sony’s mo-
tion-based Move system or Nin-
tendo’s pioneering Wii
controller. They are MTV/Har-
monix’s “Dance Central” and
Konami's “Dance Masters” for
the Kinect, Sony Computer En-
tertainment America’s “Sing-
Star Dance” for the Move,
Ubisoft’s “Just Dance 2” for the
Wii and Ubisoft’s “Michael
Jackson: The Experience,” com-
ing out Nov. 23
for the Wii and
next year for the
Kinect and the
Move.

Is this new
group of dance
games just more
wishful thinking
from two indus-
tries desperate
for a new fad to profit from? Or
is it simply a good idea whose
time has finally come?

The answers to these ques-
tions will be determined by the
appeal of motion-based con-
trollers, which Nintendo pio-
neered in 2006 with the launch

of its Wii game system. This
year, Microsoft and Sony have
launched motion-based con-
trollers of their own.
Microsoft’s Kinect for the
Xbox 360 is a $150 camera-
based motion detection system
that translates users’ gestures
into in-game actions—essen-
tially turning gamers’ bodies
into controllers. Meanwhile,
Sony’s $100 Move system for
the PlayStation3 resembles the
Wii, with a hand-held controller
and a sensor that tracks its
movements.
Analysts ex-
pect the Kinect
and the Move to
be big sellers
this holiday sea-
son, predicting
10%-20% of ex-
isting console
owners will buy
eithera Kinect or
Move device. Based on preorder
demand, Microsoft raised its
worldwide Kinect sales projec-
tions for the year to 5 million
units from 3 million and re-
cently announced it sold 1 mil-
lion units in the first 10 days.
“Dance Central” has gener-

There are all manner of new
music apps geared toward guitarists,
from metronomes to tuners to music instruction
services. But playing a guitar and holding a phone at
the same time can be a challenge. One low-tech solu-
tion: Castiv Media’s Guitar Sidekick. The mounting de-
vice attaches to the neck of a guitar, allowing users to
see the phone’s screen and any app running on it. Users
canrotate the mount so their phone is in either portrait
or landscape views. The device is compatible with the
iPhone, iPod Touch and other smart phones.

The Guitar Sidekick is available for $30 at Castiv.com.

UP THE
NECK

—AB
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ated the most excitement,
thanks to the slickness of the
Kinect system, which allows
dancersto respond to onscreen
prompts without a hand-held
controller. Videogame meirics
firm VGChartz estimates that
130,000 Kinect buyers world-
wide also purchased “Dance
Central” in the first week fol-
lowing their release on Nov. 4.

That would make it the sec-
ond-best-selling game for the
Kinect after “Kinect Sports” (an-
other game, “Kinect Adven-
tures,” comes packaged with
each Kinect unit). Faring less
well is Konami's “Dance Mas-
ters,” which VGChartz pegs at
barely 3,500 units sold.

The other dance game titles
willlikely enjoy modest success
somewhere within this spec-
trum. “Just Dance 2” is Ubisoft’s
follow-up to hit title “Just
Dance,” which has sold 4 mil-
lion units in the United States
since its debut in November
2009, according to NPD Group.
The success of that game helped
Ubisoft land the rights to
“Michael Jackson: The Experi-
ence,” which probably won't see
much action until the more fea-
ture-laden Kinect version comes
out next year. Meanwhile, sales
of “SingStar Dance” should ben-
efit from the prior success of the
“SingStar” karaoke series.

But even if all of these titles
manage to generate strong sales
this year, repeating that feat year
after year will be a challenge.

Guitar-based music video-
games like the first “Rock Band”

Blame it on the boogie:
Scenes from

“Michael Jackson:

The Experience”

and “Dance Central”
(below).

and “Guitar Hero I11” rocketed
the music game category to a
whopping $1.4 billion in world-
wide salesin 2008, according to
Wedbush Morgan Securities
analyst Michael Pachter. But
sales plunged 38% to $875 mil-
lion in 2009 and are projected
to fall another 50% this year to
less than $500 million.

One advantage that dance-
oriented games have over their
guitar-based predecessors is
that they don’t require special
equipment beyond the Kinect
or Move controllers. What's
more, they’re opening the
music game category to new
fans who weren't interested in
either the music or the compli-
cated controllers that came with
“Guitar Hero” or “DJ Hero.”

Meanwhile, dance games pro-
vide labels with new synch op-
portunities for music that didn’t
fit the parameters of previous
music videogames. These titles
can accommodate pop, rock,
hip-hop and even country songs.

But by now, labels and music
publishers have wisely ratcheted
down their expectations from the
hypethat surrounded the music
videogame market a few years
ago. The new capabilities of mo-
tion-sensor systems may lead to
an early spike in dance game
sales, but as the experience of
guitar-based games has shown,
maintaining that same sense of
wonder through successive edi-
tions will be tough. oo

- For 24/7 digital news
biz

and analysis, see
billboard.biz/digital,

BITS & BRIEFS

BON JOVI PARTNERS
WITH CROWDSTAR
Bon Jovi is turning to Face-
book to promote its new
“Greatest Hits: The Ultimate
Compilation.” The band and
label Island Def Jam have
partnered with social game
maker CrowdStar to offer
users the chance to buy and
download a digital bundie of
tracks from the album using
virtual currency within such
games as Happy Aquarium,
Happy Island and It Girl. Fans
buying the bundle will also
get Bon Jovi-branded virtual
goods, Facebook credits for
other items and discounts at
Bon Jovi’s online store. The
campaign, developed by
digital agency Sparkart, is
one of the first instances of
consumers using virtual cur-
rency to buy music.

GIGSWIZ ADDS

TICKETING SERVICES
GigsWiz, a Helsinki-based
company that provides an-
alytics services for the con-
cert business, has added a
ticketing feature that lets
artists sell tickets to shows
at participating venues di-
rectly to fans from any web-
site hosting GigsWiz’s soft-
ware. GigsWiz provides

i

§§ TITLE
S  ORIGINAL ARTIST
12

I

NELLY

NICKI MINAJ

-}
A
(3

=

® N o a s o6 W

SUGARLAND
3 1o BOTTOMS uP

NO HANDS

LIKE A G6

RIHANNA
10 19 DEUCES

[

BRUNO MARS

HOT MASTER RINGTONES: .

RIGHT THRU ME

STUCK LIKE GLUE

artists with a line of code
that they can embed on
their website, Facebook
page, MySpace profile or
fan club site. GigsWiz mon-
itors where visitors are lo-
cated and how often they
visit each respective site.
The data helps artists deter-
mine where they should
tour and helps venues pick
which acts to book.

MUFIN MAPS OUT
YOUR MUSIC
COLLECTION

One challenge to loading
vast digital music collections
onto a computer or mobile
phoneis sorting throughiit all
to find something to play.
Mufin, a Berlin-based digital
music firm, is addressing this
with a “3-D” music interface
that creates a visual map of
auser’s music collection. The
software reads and analyzes
the music stored on iTunes
or online streaming services
like Rhapsody, then organ-
izes songs by different attrib-
utes into a map that users can
navigate by zooming into
specific areas. Users can play
songs and playlists through
anonline music locker acces-
sible from any Internet-
connected device.
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JUST A DREAM

TREY SONGZ FEATURING NICKI MINAS
WAKA FLOCKA FLAME FEATURING ROSCOE DASH & WALE
FAR*EAST MOVEMENT FEATURING CATARACS & DEV
ONLY GIRL (IN THE WORLD)

N
CHRIS BROWN FEATURING TYGA & KEVIN MCCALL
JUST THE WAY YOU ARE

LOVE THE WAY YOU LIE

EMINEM FEATURING RIHANNA

Sugarland benefits from one of only
two gains in this week’s top 20, cruising
up six positions to No. 3. “Stuck Like
Glue” is now the band’s highest-
peaking ringtone, besting 2008’s “All |
Want to Do,” which reached No. 5.

IF | DIE YOUNG
THE BAND PERAY

4 MY KINDA PARTY
JASON ALDEAN
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LIL WAYNE FEATURING DRAKE
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ASTON MARTIN MUSIC
RICK ROSS FEATURING DRAKE & CHRISETTE MICHELE

FIREWORK
KATY PERRY
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GROSS/ ARTIST(S) Attendance
TICKET PRICE(S)  Venue, Date C y Promoter
LYA- 2V Toll METALLICA, LAMB OF GOD, BARONESS
($7749,.807 Australian) 57339
$151.79/$13155 Acer Arena, Sydney, Nov. 10-11,13 309°7, Michael Coppel Presents
$6,916,138 EMINEM & -Z
$250/$49.50 Comerica Park, Detroit, Sept. 2-3 Evséizeﬁouts Live Nation
gg;g;;ﬂlga METALLICA, LAMB OF GOD, BARONESS
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The most wonderful

the year: Mannheim
Steamroller founder CHIP
DAVIS (in black shirt) shares
a light moment with
musicians during rehearsal.

Festive Aire

Mannheim Steamroller Heads Out
On 25th Annual Christmas Tour

It's not exactly a surprise to learn that Mann-
heim Steamroller founder Chip Davis has al-
ways been a Christmas kind of guy.

Davis grew up in Sylvania, Ohio, where his

mother was the church organist and his father
the choir director. “I was way into the Christmas

spirit,” says Davis, calling from snowy Greeley,
Colo., where Mannheim Steamroller rolled out
its 25th annual Christmas tour on Nov. 10.
Tapping into the Christmas spirit has filled
a lot of stockings for Davis and his holiday

music franchise. For the second consecutive

year, Mannheim Steamroller will field two
Christmas touring units on the road. A third
unit will return to Florida’s Universal Orlando
in December for three performances of a show
that centers on Dr. Seuss’ “How the Grinch
Stole Christmas.” The franchise will also make
its debut in the Macy’s Thanksgiving Day Pa-
rade in New York.

Booked by William Morris
Endeavor’s Clint Mitchell, the
two touring units will play a
combined total of 94 dates. The
40 dates that Mannheim Steam-
roller reported to Billboard Box-
score in 2009 grossed $4.6
million and sold 85,023 tickets.

WME has been the agent for
Davis, a former jingle writer,
since he wrote the music for the
C.W. McCall hit “Convoy,” which topped the
Billboard Hot 100 in 1976. (Davis confirms he
did indeed get a piece of the 1978 Sam Peck-
inpah film of the same name.)

Through the years, Davis remained based
in Omaha, Neb., where he founded Mannheim
Steamroller in 1974, debuted the first “Fresh
Aire” album on his own American Gramo-
phone Records and launched the act’s first
Christmas tour 25 years ago. His music, which
blends orchestral-like, synth-heavy arrange-
ments with rock instrumentation, began to
take off in the early '80s when Davis first
thought of doing an album of holiday songs.

“In 1984 we decided to do the ‘Christmas’
record, even though all the retailers said, ‘Hey,
Chip, if you do a Christmas album, everybody’s
going to think you’re out of ideas. That's the
kiss of death,” " Davis recalls. “If someone says
‘Don’t do that,’ I have to find out myself. I guess
it worked out OK, because I think we're at 30
million copies now.” (The outfit’s catalog has
in fact sold 21.9 million copies since the start
of the SoundScan erain 1991.)

The Mannheim Steamiroller Christmas tour
has earned a prominent place in the highly
competitive holiday-themed touring market,
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alongside such sturdy competitors as Trans-
Siberian Orchestra and the Radio City Christ-
mas Spectacular.

After doing strong business in arenas for
many years, Davis scaled things back to the-
aters last year with two units.

“We had been out with an 11-truck, two-bus,
two-airplane show,” Davis says. “I decided I
wanted to get back to doing it real intimate, and
our fans were clamoring for it. I hit it dead on,
because that's when the big gas crunch hit, and
| wouldn't have liked the idea of being out there
with 11 trucks and two buses.”

Most of the original band is still intact in one
unit, “and a lot of the second band are students
of the original band,” Davis says. “They’re all
hand-picked musicians.”

Neck surgery two years ago has limited Davis’
ability to play the drums, though he does show
up for promotional opportunities in about 30
cities, and his presence is felt at
all of them, sometimes through
a brief filmed introduction.

“We built a set that looks like
a living room, with a fireplace
and a Christmas tree,” Davis
says. “I walk out and talk about
the neck surgery and say, 'I'm
sorry | can’t be there tonight, but
ladies and gentlemen, please wel-
come Mannheim Steamroller.

Magic Arts & Entertainment has co-produced
the tours since 2008 with Davis, who retains
ownership of “the whole dang deal,” he says.

While the tour charged ticket prices of $75-
$125 when it played arenas, it charges $37-$77
for the theater tour, which would put it on the
lower end of holiday-themed touring market.

“It's priced where people are comfortable pay-
ing that kind of money,” Magic president Lee
Marshall says. “We're playing majors, but also
alot of secondary and tertiary markets, and you
can’t get $75 in Charleston, W.Va., or Mont-
gomery, Ala. The wild thing is that we’ve been
playing markets that have never had Mannheim
Steamroller before and we sell out. We opened
last week in Kearney, Neb., and sold out one show
on $500 in advertising and added a second. We
wound up grossing about $360,000 for two shows
in Kearney, and most tours don’t ever stop there.

Asked about the enduring popularity of the
tour, Davis has a simple answer. “We've becoine
an American Christmas tradition,” he says.
“Mannheim comes to town at Christmastime,
that's what you do.” oo

For 24/7 touring news
and analysis, see
billboard.biz/touring.
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Performance Art

The producers of the 2010
Latin Grammy Awards turned
a field of nominees short on
star power into one of the
most balanced and enjoyable
Latin Grammy telecasts in re-
cent memory.

With the help of Billboard'’s
Latin Digital Songs chart,
which launched earlier this
year, it's now easier to meas-
ure sales gains sparked by spe-
cific performances. The results
are ironic, but notentirely sur-
prising: Acts that were passed

' 4

Retail wir’r: ENRIQUE
IGLESIASperforming at the
Latin Grammy Awards.

TWO

OF US

Jennifer Lopez, Marc Anthony
Partner With Kohl’s

Since their much-publicized 2004 wedding, Jen-
nifer Lopez and Marc Anthony have been one of
popular music’s most prominent power couples.
Now, the two artists are applying their combined
star power to the launch of his-and-hers contem-
porary “lifestyle brands” for department store Kohl’s.

The Lopez and Anthony brands will initially launch
women’s and men’s apparel and accessories and
may expand into other products. MESH, a division
of LF USA and a partnership between LF USA and
Star Branding, will sublicense the two brands ex-
clusively to Kohl’s. Star Branding is owned by Tommy

Hilfiger and other partners.

The products will be available in Kohl’s stores na-
tionwide and online beginning in the fall of 2011.

The move marks the first time in recent memory
that a celebrity couple will be designing for one
brand. It also illustrates how married celebrities with
disparate fan bases can work together to boost

each other’s standing.
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over at nomination time ac-
counted for some of the big-
gest sales gains.

Enrique Iglesias, who
snagged a nomination for
song of the year (he lost), en-
joyed the most impressive
post-show sales jump on the
Latin Digital Songs chart. His
performance of his new sin-
gle, “No Me Digas Que No,”
catapulted the track to No. 16
on the Latin Digital Songs
chart, as sales topped 2,000
units, skyrocketing 770% from

In the Latin music world, no one has done this as
emphatically as Lopez and Anthony. The couple,
who recorded together even before their marriage,
have also toured together and collaborated onthe
2006 film “El Cantante,” the biopic of singer Hector
Lavoe starring Anthony and Lopez. (Lopez aiso co-

the prior week, according to
Nielsen SoundScan.

Prince Royce’s “Stand by
Me,” which he performed on
the show with Ben E. King,
jumped 17-6 on the chart, with
sales of nearly 4,000, surging
82% from the previous week.
Chino y Nacho’s track “Nifia
Bonita” went 18-11 on the
chart, on sales of slightly more
than 3,000 (up 67%).

Other performers included
Jenni Rivera, whose new sin-
gle “EI” debuted at No. 22 on

produced the movie.)
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“We looked at the awareness that’s out there for
both of them and it’s at a very high level,” Kohl’s
senior executive VP Don Brennan says. “They’re
both incredibly influential in the entertainment in-
dustry and they’re style icons. That’s what really
builds credibility.”

Koh'’s has already targeted Hispanic consumers
with a clothing, accessories, fragrance and bedding
line by TV host Daisy Fuentes. But as a film star and
an incoming judge on “American Idol,” Lopez brings
a far broader appeal that covers both Latin and
mainstream buyers. Lopez also has a successful his-
tory with clothing and lifestyle branding, beginning
with the launch of her JLO by Jennifer Lopez line
in 2001. Her last clothing venture was urban street-
wear line Sweetface, which she discontinued in
20089. The KohP’s line will be the first time Anthony
has put his name on a clothing or lifestyle brand.

With few exceptions, Latin celebrities have sel-
dom been the face of mass-distributed clothing or
accessory brands. Those currently in placeinclude
reggaeton star Daddy Yankee, who has a men’s
and women'’s fragrance line, and pop star/actress

sales of nearly 2,000, accord-
ing to SoundScan, and Pedro
Fernandez, whose “Amarte a
la Antigua” (winner of best
regional Mexican song) re-
entered the chart
at No. 31 as H

sales more than Latln

Notas

Iglesias, Anthony Among Biggest
Latin Grammy Sales Gainers

went 11-5, selling about
3,000 copies, up 86% from
the prior week, thanks to An-
thony’s performance with
Jose Luis Perales. But the
nominating
committees ig-
nored Anthony

in the main

doubled to top
1,000. And sales
for two tracks by
triple-winner
Camila dou-
bled, while a
third single,
“Besame,” en-
tered the chart at No. 25, as
sales climbed 29%.

Juan Luis Guerra, who
performed “Lola’s Mambo”
with Chris Botti, also
notched digital song sales
gains, albeit relatively mod-
est ones. His “Bachata en
Fukuoka” re-entered the
Latin Digital Songs charl at
No. 37, as sales jumped 68%
to 1,000, according to Sound-
Scan. Curiously, “Lola’s
Mambo” didn’t chart.

But Guerra advanced
sharply on Top Latin Albums
after his “A Son de Guerra”
won album of the year. The
title jumped 20-10 on the
chart on a 70% jump in
sales. The biggest gainer on
Top Latin Albums was Marc
Anthony’s “Iconos,” which

LEILA
COBO

4

categories of
{ . album, record
) and song of the
year, garnering
asingle nod for

L
)
' best male pop

‘ vocal album.

These kinds of nominat-
ing decisions, and subse-
quent consumer reaction,
highlight the gulf that exists
between the nominating
commiltees and the U.S.
Latin marketplace. Rivera
and Fernandez, for example,
only received nominations in
regional Mexican categories.
And Prince Royce and Chino
y Nacho, the most successful
new acts on Billboard’s charts
this year, weren’t nominated
in the key category of best
new artist.

Thankfully, each received a
single nod in other categories,
allowing them to perform and
show their mettle. e

b_ For 24/7 Latin news
.ol

and analysis, see
billboard.biz/latin.

Design duo: MARC
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Tommy Mottola.
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Thalia, who’s the face of a series of products, in-
cluding beauty line Carol’'s Daughter and a Kenmark
eyewear line. Thalia,
power couple: She’s married to music executive

of course, is herself part of a

—Leila Cobo

EN ESPANOL: All the great Latin music coverage

Spanish. Go to

COM you've come to expect from Billboard—in

billboardenespanol.com.

MP RECORDS
FOUNDER TONY
MORENO DIES

Tony Moreno, the veteran label
executive who founded MP
Records and worked with some
of the biggest names in tropical
music, died of liver cancer Nov.
14 at the University of Miami
Hospital in Miami. He was 66.

Throughout his more than
four decades in the music in-
dustry, Moreno became a defin-
ing figure in tropical music.

A big man with a booming
voice and a hearty laugh, he
worked closely withawide range
of artists, from Venezuela’s Oscar
D’Leon and Jose Luis “El Puma”
Rodriguez to Puerto Rico’s Eddie
Santiago and Tito Rojas.

“He was a visionary within
tropical music,” Universal Mu-
sic Publishing Group Latin
America senior VP Eddie Fer-
nandez says. “He discovered
and developed great salsa acts
with his tireless passion for the
genre. Without a doubt, we
need more like him.”

Bornin Cuba, Moreno moved
to the United Statesin 1958 and
began working at indie Velvet
Records when he was 22. He
moved up the ranks and later
headedindie labels TH Records
and Sonotone Records before
starting his own record company,
MP (Musical Productions), in
1987 in Miami. With salsa and
merengue onthe upswinginthe
early’90s, MP became animpor-
tant independent label whose
rosterincluded Santiago, Rojas,
Tito Gomez, Anthony Cruz and
Puerto Rican Power.

In the late 2000s, Moreno
sold his company to another
indie, J&N Records, and stayed
at the Miami-based company
as VP.

“He was like a brother to
me,” says J&N owner Juan Hi-
dalgo, who notes that the MP
album catalog comprised more
than 30 acts and 200-plus ti-
tles. “He was truly a great influ-
ence on the music.

Most important, Hidalgo
says, echoing what many in
the industry have said, “he
was really a great human
being. An honest guy, sincere,
agood friend.”

Moreno is survived by his
wife, Julia, and his four children
with his first wife, Melba, includ-
ing singer/songwriter Jorge
Moreno. —Leila Cobo

TOP: KEVIN WINTER/LARAS/GETTY IMAGES; BOTTOM: DENISE TRUSCELLO/WIREIMAGE.COM
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PLACEBO and

MATT & KIM (right)

BY ANDRE PAINE

AMERICA THE
BEAUTIFUL

European Indie PIAS
Targets U.S. Acts,
Larger U.S. Presence

LONDON—One of Europe’s biggest in-
dependent music companies is target-
ing both U.S. acts and the U.S. market
as it looks for ways to grow its business.

PIAS Entertainment Group handles Eu-
ropean releases in various territories for
labels like Sub Pop, Victory and Epitaph.

But now the Brussels-based distributor
and label group is ramping up its Global
Project Management artist services unit
to coordinate Europe-wide campaigns, tar-
geting independent U.S. acts seeking a
Pan-European release, according to Lon-
don/Brussels-based managing director of
group repertoire Edwin Schroter.

The company’s first Pan-European
U.S. signing is indie rock duo Matt &
Kim. Signed to Fader in the United

States, PIAS will release Matt & Kim'’s
third album, “Sidewalks,” digitally in Eu-
rope in December. (A CD release will fol-
low in early 2011.)

“People might look at the sales base
in Europe and say that doesn’t really
work,” Schroter says. “But I've seen them
live in Spain, Belgium and the U.K., and
they play to big audiences.”

Schroter says PIAS’ network of local
offices and long experience with com-
prehensive service deals give it an edge
over a major label's “international struc-
ture that needs to push releases down to
local territories.”

“For all the acts that come out of ma-
jors that want to work with us, that's the
last thing they want,” Schroter adds.

One of those acts was multinational
rock band Placebo, which left EMI and
signed a Pan-European service deal with
PIAS for its 2009 album, “Battle for the
Sun.” The release spent two weeks at No.
1 on Billboard’s Etiropean Alburns chart.

“It was certainly better than working

with a major,” says Dave McLean, Placebo’s
co-manager at London/Bangkok-based
Riverman Music Group. “You're getting
signed by people who are interested in the
record, not just signing to one big com-
pany which then throws the record out to
all its affiliates.”

But major labels now have similar
artist services divisions. Michael Roe, VP
of EMI Label Services Europe, which will
handle the global release of Motérhead’s
“The World Is Yours” in January, says
he’s never encountered “any animosity
toward working with a major.” Artists
and labels, Roe adds, “sense we've got
some leverage in the marketplace, and
they want to be aligned to a major.

PIAS’ own ambitions extend beyond
Europe. [t recently opened an office in
Los Angeles and Schroter is seeking U.S.
partners to provide artist services ahead
of a formal launch of PIAS America at
South by Southwest in March 2011.

PIAS usually licenses its European
repertoire to American labels for the U.S.
market. But it releases some albums
through U.S. distribution partner
Fontana and also plans to sign direct
deals with American acts. Its most re-
cent Fontana-distributed release was
Morcheeba’s 2010 album “Blood Like
Lemonade,” which has sold 8,000 units,
according to Nielsen SoundScan.

Schroter says PIAS America needs
“one or two successes under its belt with
U.S. acts” to make its mark in the world’s
largest music market. “You don’t need
abig U.S. success to really break an artist
globally,” he says. .

MATT HOYLE

MATT & KIM
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Moscow State Circus

Russian Recordable-Media Tax Sparks New Collecting Society Row

million in 2008. With the Russ-
ian audio/video equipment
market worth $4 billion in 2009
according to market researcher
Discovery Research Group, the

MOSCOW—Russian rights-
holders remain hopeful that a
new tax on recordable media
will provide a much-needed rev-
enue boost, despite concerns
about the government’s chosen
collecting society.
Manufacturers or importers
of recordable media and associ-
ated hardware—including blank
CDs and DVDs, DVD and CD
players, MP3 players and mobile
phones—are required to pay a
1% taxon the retail price of their
products. Songwritersand coni-
posers will receive 40% of the tax
revenue, with recording artists
and labels each receiving 30%.
Rosokhrankultura, a govern-
ment agency in charge of pro-
tecting Russia’s cultural heritage,
selected new collecting society
RSP as the sole accredited
agency for the levy on Oct. 27,
ahead of the more established
ROSP, which is allied with per-
formance rights society ROUPI.
RSP says it has already begun
collecting the levy, despite the

threat of legal action from
ROSP, which claimsthe govern-
ment breached proper proce-
dure during the accreditation
process and that RSP is too in-
experienced for the job.

RSP executive director
Alexander Sukhotin dismisses
such claims and says his soci-
ety was given the job “because
we are supported by various
groups of rights-holders.” RSP
has deals with leading local la-
bels SBA/Gala, Nikitin and
Soyuz and claims to have agree-
ments with many others.

Label and publishing execu-
tives also note that similar
threats of legal action from
ROUPI and another collecting
sociely, RFA, over the govern-
ment’sappointment of VOIS to
collect neighboring rights roy-
alties (Billboard, Sept. 19, 2009)
ultimately came to nothing.

“What kind of experience do
you need here?” says Maxim

Dmitriyev, general director of

Moscow-based First Music

Agency of record: RSP’s
ALEXANDER SUKHOTIN (top)
and First Music Publishing’s

MAXIM DMITRIYEV

Publishing, Warner/Chappell's
representative in Russia. “All
you need to know is where to
collect money and to whom to
distribute it.”

Dmitriyev also says the soci-

ety’s cooperation agreement
with VOIS will make up forany
lack of experience, as RSP will
be able to use the same rights-
holders’ data base, which will
facilitate the collection process.

International labels are less
sure. Universal Music Russia
general director Dmitry Kon-
nov has yet to cut a deal with
VOIS for the collection of neigh-
boring rights royalties and fears
a similar experience this time
around, as labels must be mem-
bers of RSP to be eligible for roy-
alties from the new levy.

Others are concerned over
how the money will be shared.
RSP’s Sukhotin says royalties
will be distributed to songwrit-
ers, composers, performers and
labels according to market
share, but such data isn't widely
available in Russia.

Russian rights-holders could
certainly use the money. Accord-
ing to IFPI, sales of recorded
music slumped to $120.1 mil-
lion in 2009, down from $172.6
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levy could provide quite a wind-
fall. RSP estimates collections
could eventually total $100 mil-
lion-$150 million annually—al-
though Sukhotin expects 2011
collections to bring in only 20%-
30% of that estimated range.

Consumer electronics mak-
ers say they will comply with the
new regulations, although Russ-
ian consumer electronics asso-
ciation RATEK complained ina
recent statement that the listof
taxable items includes products
that aren’t used for home copy-
ing, such as digital camerasand
landline phones. RATEK says
its members are likely to pass
on the cost to consumers.

In the meantime, some
music industry executives
say they’'re skeptical about
ever getting a fair share of the
tax revenue.

“Certainly, we have expecta-
tions,” Universal Music’s Kon-
nov says. “Butin Russia, actual
results are often different from
what is planned. eee
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>>>ROADRUNNER
TO SHED STAFF
About 15-20 people will
lose their jobs at
Roadrunner Records’
headquarters in the Dutch
city of Naarden after
majority owner Warner
Music Group acquired the
remainder of the label
(Billboard.biz, Nov.10). VP
of legal and business affairs
Marcus Turner says
Roadrunner will continue to
operate in the Netherlands,
where it employs 22. Cees
Wessels will remain as CEO.
WMG will take over support
and back-office functions.
Turner says the transition
will take up to nine months.
International Roadrunner
operations are expected to
be largely unaffected.

>>>LANEWAY FEST
EXPANDS TO
SINGAPORE
Australia’s Laneway Festival
will debut at Singapore’s
Fort Canning Park on Jan.
29, 2011. The inaugural
Laneway Singapore will
feature performances by
such acts as Ladyhawke,
Warpaint, Yeasayer and the
Temper Trap. Laneway
heads to Auckland, New
Zealand, on Jan. 31,
followed by Australian
dates in Brisbane (Feb. 4),
Melbourne (Feb. 5), Sydney
(Feb. 6), Adelaide (Feb.11)
and Perth (Feb 12). Lunatic
Entertainment’s Danny
Rogers is co-founder/
promoter of Laneway.

>>>AMAZON JAPAN
OPENS MP3 STORE
Amazon has launched a
digital music store in
Japan, becoming the first
maijor retailer in the
country to sell digital
downloads without digital
rights management
restrictions. EMI Music
Japanis the only major
label to license its
repertoire for MP3
downloads to Amazon
Japan. Labels have
continued to resist selling
DRM-free downloads in
Japan, including at iTunes,
which still uses Apple’s
FairPlay DRM system.
Japan’s Amazon MP3
service is selling albums
like “Ultimate Pet Shop
Boys” and Norah Jones’

“. . .Featuring” for ¥1,500
($18) each and Pink
Floyd’s “Wish You Were
Here” for X750 ($9).

Reporting by Lars Brandle,
Andre Paine and Werner
Schlosser.
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Fee Fighters

New Australian Ticketers Promise Lower Surcharges

BRISBANE, Australia—Australia’s touring
industry is hoping the arrival of two new tick-
eting companies will help boost the live in-
dustry Down Under—Dbut executives warn that
the newbies won’t have an easy ride.

Media giant News Corp. launched Fox-
tix in October through its Australian sub-
sidiary News Ltd., pledging to lower ticket
surcharges and boost marketing opportu-
nities for the events it sells. The launch
came hot on the heels of the September
debutof U.S. Internet ticketing firm Show-
Clix, which has partnered with Australian
firm GreenTix in a bid to muscle in on Aus-
tralia’s festival market.

But to succeed, the new arrivals will
have to take on the market’s estab-
lished players, Ticketmaster and Tick-
etek, which each control 35%-40% of
the market, according to live industry
sources—a market share that’s pro-
tected by exclusive ticketing deals with
most major venues.

“They’ll pick up a few events,”
says veteran promoter Michael
Chugg, chairman of Chugg Enter-
tainment, who says he welcomes the
prospect of greater competition in
the ticketing market. “But no one is
going to impact the concert market
unless they can break down the con-
tracted venues.”

That’s precisely what Foxtix intends
todo, according to News Ltd. chairman/
CEO John Hartigan, who pledges to
break up the market’s “cozy duopoly.”

So far, News Ltd.’s Moshtix ticket-
ing operation has only captured an es-
timated 5%-7% of the market. But
parent News Corp. certainly has deep
enough pockets to compete for exclu-
sive deals. Under such agreements,
ticketing companies typically pay hun-
dreds of thousands of dollars upfront
for a three- to five-year contract, amor-
tizing that fee during the length of the
contract, industry sources say.

Foxtix will target higher-profile events in
the music, arts and “experience” sectors and
leverage the promotional and marketing
power of News Ltd.’s newspaper portfolio and
the News Corp.-owned MySpace platform.

Adam McArthur, GM of both Foxtix and
Moshtix, says change won’t come overnight
but adds, “The industry has been crying out
for competition.”

Onearea he’s targeting is ticket surcharges,
which have spiralled in recent years. Tickets
for some shows on Leonard Cohen’s Novemn-
ber tour carried fees as high as $17.40 Aus-
tralian ($17.35), while some ticket prices for
U2’s December dates willinclude $19.30 Aus-
tralian ($18.89) in charges. McArthur says his
companies will scale back such charges by 70%-
80%. 1f successful Down Under, News Corp.
will roll out the company internationally.
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ShowClix also pledges to cut surcharges
and claims to have pulled in more than $7 mil-
lion Australian ($6.9 million) of revenue in
its first week of operation, selling tickets for
events like the Meredith Music Festival and
Chugg’s traveling Laneway Festival. Green-
Tix founding director Doug Meckler says
Showclix’s technology will give it an advan-
tage over its peers, allowing it to process more
ticket purchases than small operators.

Executives at Ticketek declined to comment
on their plans, but Ticketmaster Australasia
CEO Chris Forbes says he isn’'t concerned by
the entry of new rivals, saying that Ticketmas-
ter will be able to use its international
P

s

Start spreading the news:
ADAM McARTHUR, GM
of Foxtjx'and Moshtix.

strengths to prevail in the local market.

With another 20-30 smaller local opera-
tors also active in the market, Joe Segreto,
director of Sydney-based promoter/booking
agency International Music Concepts, warns
that the influx of new competitors will con-
fuse consumers.

But others hope the new arrivals will help
kick-start an Aussie concert business that,
while generating $1.08 billion Australian
($1.06 billion}) in 2009, according to Live Per-
formance Australia, has shown signs of satu-
ration of late (Billboard, Nov. 6).

Bringing down surcharges should fill more
seats, according to Steve Romer, GM of the
Sydney Entertainment Centre, which has an
arrangement with Ticketmaster.

“I'm a big believer in a strong competitive
environment,” Romer says. “It’s a win-win for
business and consumers.” oo

Locaisonly: Y LA
BAMBA is one of the
bands whose music is
played at New Seasons
Market grocery stores.

NorthwestOrient

Portland, Ore., Grocery
Chain Exposes Shoppers To
Regional Artists

Of all the go-to outlets to hear new music, the
neighborhood grocery store probably isn’t
high on many people’s lists. Smaller co-ops
tend to rely on the radio or employee iPods,
whereas larger chains pipe in soft rock and
pop hits via Muzak for shoppers to hear as
they make their way through the bread and
dairy aisles.

But a recently launched program at gro-
cery chain New Seasons Market of Portland,
Ore., is banking on the notion that customers
actually pay attention to background music—
and might see their next trip to
buy milk as an opportunity to
discover new artists. (New Sea-
sons isn’t the first market to
work with music—Whole Foods
sells such CDs as “Putumayo
Presents Yoga.”)

Called Home Grown Music, the
initiative was developed by Port-
land-based interactive ad agency
Overland, with music supervision
by producer and Los Lobos keyboardist/horn
player Steve Berlin and Oregon Public Broad-
casting radio host/producer Jeremy Petersen.

New Seasons has 10 outlets in the Portland
metro area and will open an 11th in 2011. It
rolled out Home Grown Music to all its stores
in early November.

“We started working on an iPhone app for
New Seasons, and they mentioned adesire to do
something with music, especially local music,”
Overland CEQ/executive creative director Arve
Overland says. “‘Steve is my neighbor, so | talked
to him and brought Jeremy in, too.”

Beriin says he and Petersen started program-
ming the playlists from their own record col-
lections. “Jeremy did the songwriter and indie
rock categories, and | was responsijble for jazz,
country, classical and pop,” he says. “After we
made the initial playlist, | started reaching out
to musicians | knew, and thenthey reached out
to their friends for submissions.”

Overland says Berlin and Petersen have
compiled a database containing about 2,500
songs by more then 350 local artists. For the
purposes of Home Grown Music, “local” is de-

fined as Oregon, Washington state and British
Columbia. “Each store gets a player, and they
will be able to create playlists based on a cer-
tain area of the Northwest or on a tempo or
mood,” Overland says.

An accompanying iPhone app will tell cus-
tomers what song is playing,and they can then
purchase the track on iTunes.

Berlin says that bands will be compensated
for in-store airplay through ASCAP, BMI or
SESAC. “If we are working with smaller bands
that don’t have a relationship with a perform-
ing rights organization [PRO], we will heip
connect them with one,” he says. “We are also
working on developing a way to get smaller
bands in Home Grown Music on iTunes, if they
aren’t on there already.”

For New Seasons, a store that
has built a reputation for carry-
ing sustainable, locally grown
food, making the leap to local
music is natural. “We feel lucky to
have formed arelationship with
folks who share our passion for
supporting all things local, from
local music to local farmers,”
New Seasons president/COO
Lisa Sedlar said in a statement.

Although the program only recently
launched after a month-long pilot at one store,
some of the artists involved say they're excited
just to be part of the initiative.

“It’s a pretty cool thing,” says Ben Meyer-
cord, bassist for Portland band Y La Bamba.
The band’s manager, Ingrid Renan, adds that
she probably would’ve encouraged the group
to submit music even if it didn’t get paid by a
PRO. “It’s such an awesome promotional tool,
and that could outweigh any money they
would get,” she says.

Berlin thinks that Home Grown Music
could be replicated in other markets. “I’d
love to make this initiative as large as pos-
sible,” he says. “l travel all the time with
Los Lobos, and there are vital music scenes
in so many communities. If this works, it
could be like what radio was back in the
day—a way to turn people on to diverse
new music.” e

For 24/7 indies news and analysis, see

_biz billboard.biz/indies or follow
billboardindies on Twitter.
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CBS

If you want a snapshot of how the radio industry is changing, CBS Radio provides an illumi-
nating case study. One of the largest radio broadcasters in the United States, CBS operates
130 radio stations, nearly all of them inthe 50 largest markets. But as consumers spend less
tirme listening to terrestrial radio, the company has been diversifying its revenue mix by in-
vesting more heavily in digital platforms. It acquired Last.fm in 2007, runs the Radio.com por-
tal site and handles ad sales for AOL Radio and Yahoo Music Radio. It also remains a com-
mitted supporter of the digital high-definition radio standard, having launched the nation’s
first four-channel HD radio station in the Washington, D.C., area in March.

For now, though, local advertising at terrestrial radio remains the industry’s bread and but-
ter. During the past two-and-a-half years, with an eye on expanding its reach among female
listeners, CBS has flipped stations in New York (WXRK), Los Angeles (KAMP), Detroit (formerly
WVMV, now WDZH) and Houston (formerly KHJZ, now KKHH) to the top 40 format.

Heading up these efforts is CBS Radio president/CEO Dan Mason. The 59-year-old
Louisville, Ky., native joined Westinghouse as president of Group W Radio in 1993 and later
served as president of CBS Radio from 1995 to 2002. After spending five years as an indus-
try consultant, Mason returned to CBS Radio in 2007 as president/CEO.

In an interview with Billboard, Mason discussed the changes in the radio business and the
efforts of the National Assn. of Broadcasters (NAB) to reach a settlement with the recording

industry on performance royalties.

CBS has flipped four major-
market stations to the top
40 format during the past
year-and-a-half. Is there
more to come?

We like the format because it ap-
peals to the female demo. That was
an issue with our portfolio three to
four years ago. I thought we were
overloaded with men. Obviously we
have terrific news stations, but then
there were a lot of young male talk
stations in which we didn’t see the
long-term [potential], especially
after Howard Stern left.

Top 40 has been enjoying a
strong run thanks to artists like
Katy Perry and Lady Gaga. Why
do you think the format’s resur-
gence has staying power?

It reflects current music. It’s about
a contemporary lifestyle, it’s about
pop culture, and that was important
to us. We had [WBBM] B96 in Chi-
cago and it was a terrific station but
we had no presence in New York
and Los Angeles. By [flipping sta-
tion formats] it gives us a top 40 plat-
form in the top three markets,
which is really important. That's not
to say we're going to abandon the
male demographic. We've created
anumber of sports FM stations that
appeal to men. We're into more of

The head of one of the largest
U.S. radio companies talks about
the top 40 format and
performance royalties.

the female-based music stations and
more the male-based sports stations.

Will top 40 remain an important
part of your portfolio even if mu-
sical trends shift?

I do, because [Arbitron’s Portable
People Meter audience measure-
ment system] has been very favor-
able to top 40 stations. You see these
large cumes [cumulative audi-
ences). For example, KAMP in Los
Angeles—I believe there are over
3 million [weekly listeners] right
now. We had nowhere near that
kind of cume with the male-ori-
ented talk stations. That’s a great
statistic to those naysayers out there
who say radio’s not a factor any
more. Where do 3 million people
in Los Angeles come from? They
sure didn’t come from [KIIS-FM],
because Kiss is doing very well too.

How much of a revelation has
the PPM data been for you?

It's been eye-opening. The biggest
revelation was how well our Phila-
delphia oldies station WOGL did.
It gave us total confidence that if
we brought back WCBS [in New
York] in its pre-existing [oldies] for-
mat that we would do very well.

How would you assess the state

of urban radio?

Urban radio had some problems
with PPM in the beginning but we
don’t see that as the case now.
There’s been a resurgence there.

What were some of those early
challenges after the PPM
switch-over?

For all formats, the time spent lis-
tening goes down and the cume
goes so far up. That’s the whole
issue in a nutshell—that buyers
have to relook at how they buy radio.

How is rock radio doing?

In some markets like Houston, ter-
rific. Cleveland, terrific. I think
Philadelphia has been great. New
York has struggled, but historically
New York has always struggled
with rock radio.

Why is that?

If you could tell me that, you would
be the smartest man in broadcast-
ing. Alot of programmers have never
been able to understand that. I re-
ally don’tknow. I look at some of the
rock stations that have been on the
radio here—of course when WNEW
was here in its heyday, that was an
outstanding station, but that was
[when the industry used the diary
system instead of PPM]. Now we're

in PPM and it's very difficult now for
rock to show up in New York.

After signs of a possible break-
through on performance royal-
ties, the NAB and the recording
industry appear tobe at logger-
heads again. Do you think we’ll
eventually see the two sides
reach an agreement?

We like the way it has always been
over all these years because radio
and records have had a natural part-
nership. It's something that we
haven’thad to pay for, and it’s some-
thing we thought we had paid for
by making the radio platform a great
place for artists to break music. Hav-
ing said that, if a resolution can be
had, we support the NAB and its
leadership to try and resolve that.

Do you support the idea of pay-
ing performance royalties to la-
bels and artists?

Our position is that we shouldn’t.
But at the same time, we realize that
if it can be resolved for the best of
both parties, then it should be. But
if you're asking me if I think we
should pay performance royalties,
the answer is “no.”

High-definition radio doesn’t
appear to be making significant

inroads. As Internet radio serv-
ices like Pandora begin entering
the automotive market, does HD
radio still stand a chance?
Yeah, I hope it does. The whole con-
cept of HD radio is really good. I
live in Washington [D.C.] part of
the week and we have a radio sta-
tion there—W]FK, a sports station
—and I can also get a Dallas sports
station on HD2 [a second digital
channel], which is ours; a Philadel-
phia sports station on HD3; and |
can get WFAN in New York on
HD4—that’s a really good listen-
ing proposition for someone who
loves sports.

What needs to happen for con-
sumer adoption rates to rise?
The level of programming has got
to come up. We have to offer pro-
gramming that maybe doesn’t yet
exist or that people really want to
hear. And we need to do a better job
of that as an industry.

CBS runs consolidated websites
in its major metropolitan pock-
ets like New York and Los Ange-
les. What was the thinking
behind that initiative?

In New York, we have 1010 WINS,
WCBS 880, WFAN and Channel 2.
On their own, their traffic isn’t as
attractive. We think we’ve found a
pretty creative way to aggregate that
traffic but still protect the brands of
the stations. We're adding more
value with a bigger audience.

A decade from now, whatdo you
think the revenue split will be
for CBS Radio between terres-
trial and Internet ad sales?
Keep in mind it’s been 70%-to-30%
local-to-national as a guideline since
probably 1975. Less dependency on
local advertising and more depend-
ency on digital advertising would
make the business more well-
rounded. If you had a 50/25/25 split
among local terrestrial, national
spot and local digital, that would be
a nice optimum. .

Musicis something we thought we had paid for by making the radio
platform agreat place for artists to break music. Having said that.if'a
resolution can be had, we supportthe NAB and its leadership.
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FROMITS INITIAL REFUSAL TO
MAKE VIDEOS TO ITS UNPOPULAR
WAR AGAINST NAPSTER,
METALLICA HAS ALWAYS PLAYED
BY ITS OWN RULES. NOW, WITH AN
INDIE-RETAIL-ONLY LIVE ALBUM,
THE WORLD’S PREMIER

METAL BANDIS AT IT AGAIN

BY MIKAEL WOOD
PHOTOGRAPH BY MATT HOYLE
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As a teenager Ulrich delivered newspapers and worked in
the cafeteria at his tennis club, and two or three times a week
he’d take the 20-minute train ride into Copenhagen to spend
whathe’d earned at Bristol Music Center. “There I'd be in the
basement,” he recalls, “and Ken would say, ‘OK, check out
this band from England called Motérhead.” And I'd be like,
‘Whoa, look at that cover!” It played a huge part in shaping
who I am.”

Thirtysomething years later, Ulrich and the rest of Metallica—
singer/guitarist James Hetfield, 47; guitarist Kirk Hammett, 48;
and bassist Robert Trujillo, 46—are hoping to help keep that ex-
perience alive with the release next Friday (Nov. 26) of “Live at
Grimey’s,” a new nine-track live set to be sold exclusively at in-
dependent retail outlets and at the band’s website. Available on
both CD and double 10-inch vinyl, the Warner Bros. Records title
documents a tiny pre-Bonnaroo gig Metallica played in 2008 un-
derneath Grimey’s New & Preloved Music store in Nashville.

“It was very hot and sweaty,” says Warner Bros. senior VP of
marketing Peter Standish, one of the approximately 150 hardy
souls in attendance at the show. “I remember turning around
at one point and seeing at least a half-dozen Nashville police
officers at the back of the room—definitely a moment of, ‘Uh-
oh, what’s going on? But then I realized they were there as
fans, not as security.” Standish laughs. “They did whatever it
took to get inside.”

It’s hard to blame them. Metallica is undisputably one of the
biggest—and loudest—rock bands in the world. Its career pre-
dates the launch of Nielsen SoundScan in 1991, but since then
ithas sold 52.6 million albums in the United States, according
to SoundScan. Its most recent studio disc, 2008’s “Death Mag-
netic,” debuted at No. 1 on the Billboard 200 (Metallica’s fifth
straight bow at the top), notching nearly halfa million sales in
just three days. (Today the album is at 1.9 million copies.)

The veteran metal group’s touring business is even more ro-
bust: With only limited international road work, Metallica was
the eighth-highest-grossing act in the world for 2010, report-
inga gross of $62 million and attendance of more than 700,000
from just 33 shows reported to Billboard Boxscore.

Ulrich suggests with a self-effacing chuckle that “Live at
Grimey’s” may not live up to the classic live albums of his youth,
such as Thin Lizzy’s “Live and Dangerous” and “Double Live
Gonzo!” by Ted Nugent. Even so, the opportunity to see an act
the size of Metallica demolish a space the size of Grimey's isn’t
one to be passed up.

Metallica proved thatagain Nov. 4 at the Santa Monica Airport,
where the band played a packed, invite-only launch party for Ac-
tivision’s top-selling “Call of Duty: Black Ops” videogame. (Last
year Activision released “Guitar Hero: Metallica.”) With celeb
guests including former California governor Gray Davis, actor
Zach Braffand Kobe Bryant of the Los Angeles Lakers, the event
also served as a benefit for the Call of Duty Endowment, which,
according to its website, “helps soldiers transition to civilian ca-
reers after their military service.” If that sounds like a sober af-
fair, nobody told Metallica, who roared through an hourlong set
peppered with hits like “Enter Sandman,” “One” and “Master of
Puppets,” as well as a cover of Queen’s “Stone Cold Crazy.”

“Live at Grimey’s” serves as a centerpiece item for Back to
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ONG BEFORE ANY ROCK ICON EVER BECOMES A LEGEND, THERE IS AN UNSUNG
mentor in his formative years who first sets him on the path to stardom. In Lars Ul-
rich’s case, it was a guy named Ken at Bristol Music Center in downtown Copen-
hagen. § “He knew everything,” the Metallica drummer says. “Saxon, Iron Maiden,
Judas Priest. Imports from Canada and France and Germany. The first album by Ac-
cept. He was my link to this whole world. I referred to him as ‘my idol.” ” § Ken
manned the racks in the rock department at one of the biggest record stores in Den-
mark, where Ulrich, 46, grew up before moving to southern California atage 17. “You
have to understand, this was the mid- to late 70s. There was no Internet,” he says.
“And we didn’thave any real radio stations in the way you guys had
stations in America. There was national radio, which every three
months would maybe play something by Status Quo or fucking
Alvin Stardust. Going to the record store was all you had.”

Black Friday, an inaugural day-after-Thanksgiving retail event
assembled by organizers of the annual Record Store Day, in-
cluding representatives from the Alliance of Independent Media
Stores, the Coalition of Independent Music Stores (CIMS) and
the Music Monitor Network. Metallica celebrated the first Record
Store Day, in 2008, with an in-store appearance at Rasputin
Music in San Francisco.

“Black Friday used to be when retailers got into the black,”
MMN executive director Michael Kurtz says. “Nowadays it’s
about retailers moving a bunch of stuff as a loss leader. We
wanted to change that. We're putting music front and center—
we want Black Friday to be about the artists, the music and about
how special it all is as a gift.”

“Traditionally, indie stores don't feel the holiday season until
about 10 days to two weeks out from Christmas,” says CIMS
executive director Michael Bunnell, who owns the Record Ex-
change in Boise, Idaho. “This is an attempt to give the indie
stores something to brag about for the holidays: ‘We don’t have
cheap toasters, but we do have Metallica.” ”

Other Back to Black Friday items include a U2 live EP; 7-inch
singles from Soundgarden, Cee Lo and the Ting Tings; and vinyl
reissues of George Harrison’s “All Things Must Pass,” the Doors’
self-titled debut and “A Jolly Christmas From Frank Sinatra.”

The “Grimey’s” set also launches Metal Club, an MMN ini-
tiative designed to “connect [members of] the vibrant metal
community with their local record store[s],” according to a press
release. Kurtz compares Metal Club to Record Store Day but
notes that the new program is ongoing and genre-specific and
that it includes Hastings outlets.

The Metallica release will be distributed by CIMS’ Junket-
boy, whose head of A&R Scott Register says stores “have really
stepped out on their orders” of “Live at Grimey’s.” “Especially
with the economy the way it is, we're extremely pleased.”

Neither Standish nor Cliff Burnstein, one of Metallica’s man-
agersat Q Prime, says he’s experienced any blowback from big-
box retailers over the band’s decision to sell the album exclusively
throughindie stores. “I don’t think it's any big deal to Best Buy
or Walmart,” Burnstein says. “It's not like it'll make a huge dent
in the business they do.”

According to Hetfield, “Grimey’s” is indicative of Metallica’s
support “for the kind of smaller mom-and-pop shops” he
shopped at while growing up outside Los Angeles, in Downey,
Calif. “I remember not being able to bike far enough to get to
the big record stores,” he says. “But there was this tiny place
that was pretty close—it was more like where you'd go to take
violin lessons. Every once in a while they’'d have something
cool, though. I actually bought my first single there.”

DO YOU REMEMBER WHAT IT WAS?
HETFIELD: Of course: “Sweet Home Alabama.”

HOW HAVE THINGS CHANGED FOR THE MUSIC BUYER
SINCE THEN?

HETFIELD: There was a mystique and an anticipation youdon't
getas much any more. Anticipating the new Judas Priest record
or the new Scorpions record—that was great. Or even when
you had to order something: an Angel Witch or Venom record.

Then you finally get the call, and you're like, “Oh, it's there!”
ULRICH: I have three kids, and my 12-year-old and my 9-year-
old, they listen to Rage Against the Machine and System of a
Down, and they rock as hard to it as anyone else. But they don’t
enjoy the experience of records—the discovery of all this stuff—
the way we did. They listen on an iPod.

Somewhere in America, poss-
ibly as you read this, ateenage
boy is skulking into his local
record store (or signing onto
iTunes) and purchasinga copy
of Metallica’s classic 1991
album “Metallica,” also known
as “The Black Album.” In De-
cember 2009, the album be-
came the best-selling record
of the Nielsen SoundScan era (1991 to present), surpassing
Shania Twain’s “Come On Over.” To date, “Metallica” has sold
15.6 million copies, according to SoundScan. (It sold 181,000
unitsin 2009.) Metallicais also the fourth-best-selling act of the
SoundScan era. With 52.6 million albums sold, the foursome
trails only Garth Brooks, the Beatles and Mariah Carey.
Following are the 10 best-selling albums of the Soundscan
era, along with units sold, in millions. —Cortney Harding

RANK SALES

ARTIST ALBUM
METALLICA “METALLICA" 15.6M

1
2 Shania Twain “Come On Over” 15.5M
4

3 Alanis Morissette  “Jagoged Little Pill™

Backstreet Boys  “Millennium” 121M
6 Santana “Supernatural” Mn.7M
7 “Beatles1”
8 “Human Clay”

Creed

L] "M Sync “Mo Strings Attached™ 11OM

11.6M

10 Celine Dion “Falling Into You” 10.8M

JOHN BRASSIL(4); CHART SOURCE. Nielsen SoundScan



IS THE EXPERIENCE YOU HAD AT BRISTOL MUSIC CEN-
TER REPLICABLE ONLINE?
ULRICH: | don’t think it’s really about comparing the two ex-

periences. I'm more of a glass-half-full kind of guy, so instead
of sitting here thinking about whal everybody’s missing out
on, I’d rather celebrate what we do have.

WHICH IS WHAT?

ULRICH: The awesomeness of the [nternei—the whole world
at your fingertips. You can follow your favorilte bands on a
day-to-day basis and see their set lists from the far corners of
the world. In Melallica’s situation you can even hear the show
six hours after it ends. When [ was 11, if I’d had the oppor-
tunity to follow Deep Purple or Uriah Heep all over the world,
that would've been huge. I'm happy thatkids still want to en-
velop themselves in music and get so close to their favorite
bands. That’s a very cool thing—it’s just different from how
it used to be. I tell my kids, “I was on that fucking train to
Copenhagen every morning and all you have to do is click a
mouse!” They could care less.

The awesomeness of the Internet wasn’t always so apparent
to the members of Metallica. The band's highly publicized
battle with Napster in 2000 did no shortage of damage to its
reputation among some fans, and Metallica famously resis-
ted making its catalog available for sale on iTunes untii 2006.
Regarding the former, Ulrich is confident that when his obit-
uary appears in the New York Times, the word “Napster” will
turn up in the first paragraph.

‘“That's something | have to accept, and I acceptit,” he says.
“But it's not something that plays a big part in my life in 2010.
I'm proud of the fact that we stood up for what we believed
in and took a stance. Were we caught off-guard? Absolutely.
Were there some gross underestimation of what this thing
was? Yeah. But it came from the same impulsive spirit that
drives everything else this band does.”

As for iTunes, Helfield acknowledges that “a little bit of
fear” was what initially fueled Metallica’s reluctance to do
business with the digital retailer.

“Something new had come up, and it was like this late-
night TV gadget,” the frontman says. “You don’t necessarily
want to jump on it right away. Obviously, it's a big way peo-
ple are getting music now; the younger generation, especially,
want everything right now. | totally get that, and we can’t
change that. It's just how the world is.”

Hetfield adds that he’s grown no more comfortable with
offering individual songs for sale as opposed to complete

Scene of the Grime: METALLICA, along with
headbangers young and old, performing
June 12, 2008, at the 150-capacity Nashville
venue the Basement, located beneath
Grimey’s New & Preloved Music.

albums. “It’s like selling the bottom corner of a painting or
chapter 15 of a book,” he says. “But the entire album doesn’t
seem as important to kids right now.”

Hetfield also points out that the issue of control is at stake.
“With our record company, we have say over our direction,”
he says. “ ‘We want to put this many songs on the album and
we want to sell it for this amount.” They’ve left us alone,
which we like. iTunes does not subscribe to that. There’s no
negotiating, and unfortunately there won't be until a rival
comes up.”

Asked about the evolving perception of Metallica’s relation-
ship with consumers since the Napster days, Burnstein replies,
“Why start with Napster? Why don’t you go back to 1983 when
they released a record on Megaforce and nobody paid any
atiention tothis little indie band?” Burnstein insists that “Live
at Grimey’s” wasn’t conceived in consideration of Metallica’s
image. “That doesn’t play intoitatall,” he says. “It’s the kind
of thing we’ve always done. We've had numerous limited-
production fan-club items of interest available to Metallica
fans. This is just another in a long line of things.

Ulrich says that selling “Grimey’s” as an indie-retail exclu-
sive is actually consistent with the point he was trying to make
regarding Napster.

“The two biggest misconceptions during that period were
that it was about money and that it was about Metallica’s sur-
vival,” he says. “We all presumed Metallica would be fine.
What it was about was all those people who heard Metallica
and then three months later formed their own bands. We
were concerned about where the money was going to come
from to support those bands and the labels to release their
records and the stores to sell those records through.” Ulrich
laughs. “And now all of that is pretty much playing out the
way we predicted 10 years ago.”

HOW MUCH TIME DO YOU SPEND THINKING ABOUT
HOW METALLICA CAN ADAPT TO THOSE CHANGES—
TO THE DECLINE, iIN OTHER WORDS, OF THE MODEL
IN WHICH METALLICA CAME UP?

ULRICH: Not that much. I consider myself Metallica’s No. 1
fan, so for me it’s just about, “What more would | want from
Metallica? Where could they be better?” The main thing is
access, and we try to give as much access as possible so peo-
ple all over the world can get close to what goes on outon the
road or in the studio. That old idea of mystique doesn’t exist
any more, so pretending it does is a waste of time. You might
as well capitalize on the fact that your fans want to get close
to you.

HETFIELD: We're not interested in becoming a state-fair
band that just plays our greatest hits. That’s definitely noton
the list of things to do. But staying relevant starts with your
attitude and your hunger and passion for what you do. What
comes after that is just frosting. You can do all the fanciest
new tools—downloading straight into your earbuds or what-
ever—but if you don’t have the songs, then it doesn’t last.

Burnstein says the only effect that decreasing record sales
will have on Metallica is that the band sells fewer records.

“It won't change anything else we do,” he says. “I'm trying
not to be cocky about it, but for Metallica, at their level, the kinds
of things you might think about to replace income are minor
compared to what you make playing tours and selling merch.
We're just finishing 225 shows worldwide [in support of “Death
Magnetic”], and these are massive shows. We can play any-
where. What else do we need to do, really? If we sell fewer
records, so be it. Of course I'd rather sell more, but | can’t do
anything about the size of the market, and neither can they.”

Metallica plays the last of those massive shows on Nov. 21
at the Rod Laver Arena in Melbourne, Australia. Then, Ul
rich says, it’s “time to get the fuck back home and stay there
for alittle while.”

Plans for 2011 are minimal at this point, according to Ul-
rich and Burnstein: The group is scheduled to play Brazil's
Rock in Rio festival next September, and writing for the fol-
low-up to “Death Magnetic” should begin sometime 1n the
first half of the year. The other night in Adelaide, Australia,
the band members even threw around some new riffs in the
tuning room

Ulrich says Metallica is nearing the fulfillment of its cur-
rent record deals all over the world, which means the band
has some “interesting decisions to make” about how (and
with whom) it will sell its music in the future. He’s not wor-
ried, though. “Given the slow pace at which we write albums,
he says with a laugh, “it’s not something we’ll have to deal
with any time soon. v

Additional reporting by Ed Christman and Mitchell Peters.
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HEADPHONES' RACHEL BEEN

HOW DO YOU GET BLASE CONSUMERS TO CARE ABOUT THE AUDIO
QUALITY OF THEIR EARBUDS? IF YOU'RE JIMMY IOVINE AND DR.
DRE’S BEATS BY DRE COMPANY, YOU HIRE A TOP-END DESIGNER,
CALL YOUR CELEBRITY PALS AND SWEAT THE SONIC DETAILS

BY ANTONY BRUNO

Jimmy lovine is a sound geek.

The former record producer and
current chairman/CEO of Inter-
scope Geffen A&M Records has
long been obsessed with audio
quality. He admits to going
through painstaking lengths to en-
sure that the various sound sys-
tems in his home, office and cars
are all optimized for maximum fi-
delity. So it's no surprise that lovine
is frustrated by the disposable white earbuds and low bit-rates
that dominate today’s digital music landscape.

“When you realize that a whole generation of people are lis-
tening to music for the first time ever—ever—through those
tiny, tiny earbuds, you realize we’ve got a problem,” he says, his
voice rising with emotion. “In the last decade, everyone’s been
focused on the stealing. But that’s just the record industry los-
ing its business model. What's happening simultaneously, and
not enough people are paying attention to, is that it’s also los-
ing its soul through the degradation of sound.”

About three years ago, lovine decided to do something about
this, teaming with legendary hip-hop performer/producer Dr.
Dre and audiophile audiovisual hardware firm Monster Cable
to create a line of headphones called Beats by Dre. The idea was
to apply all the elements that go into making a hit record to the
business of selling headphones—great sound, fashion sense
and star power—and in doing so bring the focus back to qual-
ity over convenience.

“1 felt it was the weakest link,” lovine says. “With a bad file
and a bad-sounding computer, you have atleast a shot at pump-
ing the emotion back with a good pair of headphones.”

Today, Beats by Dre is a success, on track to sell more than
1.3 million devices this year, according to lovine, which would
more than double last year’s sales. Although its unit sales vol-
ume doesn’t crack the top five headphone brands as tracked by
NPD Group, its dollar share ranks fourth at 9%—Dbehind mar-
ket leader Sony at 23%, upstart Skullcandy in second at 14%
and audiophile favorite Bose at 12%.

While that growth lends credence to lovine’s quest toimprove
fidelity on a mass scale, it's still not clear that most consumers
care that theiriPod or computer sounds “degraded.” Of all head-
phones bought this year through September, 70% were devices
that cost less than $20, according to NPD Group. Meanwhile,
headphones that cost between $100 and $300 captured only 3%

-of the year’s sales. The Beats by Dre line ranges from the $120

iBeats earbuds to the $450 Beats Pro over-the-ear model.

“The $30 earphones sell vastly better than Beats by Dre,” says
Brent Butterworth, contributing technical editor for Sound &
Vision magazine. “Some people don’t care about [sound] at all,
and to them it would be stupid to buy these headphones.”

Which is why for all of lovine’s passion about sound quality,
Beats by Dre’s achievements have as much to do with design and
marketing as they do frequency response and harmonic distortion.

“[They] are doing more to promote ‘quality’ sound to the
masses than any other vendors out there,” Dealerscope edi-
tor-in-chief Jeff O'Heir wrote in an October op-ed. “They are
also doing it better.”

SONIC DEDUCERS

The seeds for Beats by Dre were first planted when lovine ran
into Dre while walking down Carbon Beach in Malibu, Calif,,
where Dre owns a home. As they chatted, Dre mentioned that
his lawyers were trying to get him to endorse a line of Dre-
branded shoes.

“I'said, ‘Dre, fuck sneakers. Let's sell speakers,” ” lovine recalls.

The line is an apt one, for lovine’s plans was to do for head-
phones what Air Jordans did for shoes. The first Beats by Dre
headphones made their debut at the Consumer Electronic Show
in January 2008. Soon after, lovine used his connections and
influence in the music industry to get stars like Will.i.am, David
Guetta and Eminem to wear them to premiere parties, in music
videos and elsewhere.

Then, lovine expanded the Beats by Dre line to include selected
artists who had the right mix of style sense, artistic relevance and
fan base, offering them their own line of Beats devices in return
for a cut of the sales. They include Lady Gaga's Heartbeats, Sean
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“Diddy” Comnbs’ Diddybeats and Justin Bieber’s JustBeats. They
also expanded into sports partnerships, most recently with NBA
star LeBron James' Powerbeats, and they even made a Red Sox-
branded model, introduced on opening day at Fenway Park in
April and featured during ESPN2’s broadcast of the game.

Noel Lee, founder/CEO of partner Monster—which handles
all manufacturing and distribution for the company—says such
star power is critical to the brand’s success. Consumers need
a reason to go into a store and take the “Pepsi Challenge” be-
tween the cheaper headphones and the higher-quality ones.
Given their high price, headphones need to have a greater cul-
tural resonance than just high-end sound to make the sale.

“I don’t think it would have worked without Jimmy’s mar-
keting help,” Lee says.

Design plays a role too. Skullcandy emerged in 2003 and
grew to become the world’s second-largest manufacturer of
headphones by focusing on them as fashion accessories. lovine
took a page from this book and turned to design expert Robert
Brunner at Ammunition Group lo create Beats by Dre’s look
and feel. Brunner was formerly the top design executive at
Apple, preceding iPod designer Jonathan lvy, and was recently
honored as one of Fast Company’s 100 most creative people.

The result is a trendsetting line of headphones hawked by a
veritable who's who of the entertainment and sports worlds.

“They’ve really revitalized the headphone market,” Sound &
Vision’s Butterworth says. “They’ve created headphones peo-
ple want to own. Look at the Sennheiser line. Here’s a bunch
of well-engineered headphones, but there’s no lust there. They're
justheadphones. Beats have great design. They have a cool logo.
They're well-made. For someone who wants to look cool, these
are a great thing.”

Other manufacturers have since rushed to match the strat-
egy. Skullcandy in June released its Aviator line of high-end
over-the-ear headphones developed in partnership with Jay-Z’s
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Audio two (from top):
the new Beats Beatbox;
event host MARIO
ARMSTRONG, JIMMY
IOVINE, Monster Cable
CEONOEL LEE and DR.
DRE at the fall product
unveiling; earbud
impresario LADY
GAGA; co-creators
lovine and Dre.

Roc Nation. Iconic producer Quincy Jones in September teamed
with AKG to develop a line of in-ear and over-the-ear head-
phones ranging from $100 to $500.

But both Monster’s Lee and lovine continue to stress Beats’
audio prowess.

“You have to have a stunning product,” lovine says. “Because
when you hand it to a LeBron James, they have to go, ‘Wow.” If
they don’t go ‘wow,’ they take it and put it in a drawer.”

“We're not sure that you can just slap a name on a product,
which our competitors are doing,” Lee adds. “It’s not just about
Dre. The name association is good for really hardcore fans of
that artist, but it has to go beyond that. If you're just going to
rest on that person’s music, you're only as good as the last album
that person did. [t may not last, so we as the manufacturer have
to be cautious.”

LET’S DO AMAZING

So, do Beats by Dre really sound as good as they look? Reviews
by and targe have been positive, if not glowing.

“It's not like they’re miraculous, but they’re not pieces of
junk that they’re passing off as nice headphones,” Butterworth
says. “It is a quality product. Maybe a little bass-heavy for me.
But bass sells.”

Dre and Iovine had total control over the way Beats sound.
They developed what Tovine calls the “Beats curve,” a sound
profile that serves as the baseline for all Beats products, and
essentially tunes the headphones much like a studio would be
tuned before work begins on a record. Dre used 50 Cent’s “In
Da Club” as his sounding board, while Iovine stuck with the
Tom Petty & the Heartbreakers album “Damn the Torpedoes,”
which he produced more than 30 years ago.

Lee says Monster created 70-80 iterations of the initial prod-
uct, of which about a dozen made it to Dre and lovine for feed-
back, until the final version was complete.

And the Beats effort doesn’t stopat headphones. Last year, Beats
struck a deal with computer manufacturer HP to tune its new
line of premium computers with the same Beats sound, which
isnow included in all HP Envy, TouchSmartand DV7 units shipped
worldwide. In October, Beats also expanded into the market for
iPod docking stations with the Beats Beatbox. lovine says he'd
like Beats to start working with the mobile phone industry as well.

[t's a smart strategy, because the headphones market is start-
ing to flatten. According to data from the Consumer Electron-
ics Assn., the market for headphones spiked from 59 million
units sold and $490 million in revenue at the end of 2008—the
year Beats by Dre Jlaunched—to 68.7 million units sold and rev-
enue of $648 million the following year. For 2010, the CEA ex-
pects a slight increase to 70.8 million units sold with $670
million in revenue, forecast to grow incrementally next year to
73.6 million units sold and $681 million in revenue.

The good news for Beats, says Chris Koller, VP/merchant
lead for Best Buy’s portable electronics solutions group, is that
the growth is coming from the more expensive, better-sound-
ing devices.

“As people are able to hear what their music can sound like,”
he says, “that’s what’s driving the market.”

More recently, lovine has come full circle in his pursuit to
elevate audio performance. He’s begun working internally
within the music industry to improve the quality of files that
labels send to digital retailers. Labels today largely provide 16-
bit files to such stores as iTunes, while the music is recorded
in 24-bit files. lovine is the champion of this effort within Uni-
versal Music Group, and he’s recruited Columbia Records co-
president Rick Rubin to do the same at Sony.

lovine insists that what he and Dre are doing with Beats
is far more than a side business designed to make an extra
buck at a time when music sales are down. While Tovine
stops short of making this connection himself, improv-
ing how music sounds just may be the missing element
needed to convince young fans that music is worth pay-
ing for again.

“We’re not an artist branding company and we're not just
in the headphones business. We're in the music transmis
sion business,” [ovine says. “I just want people to enjoy it
more. Whether they buy it . . . or borrow it. e
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JUST THE WAY HE IS

Charlie Wilson Eyes The Mainstream With New Album

izes on Wilson’s skillful fusion of contemporary and old
school. The singer co-wrote and co-produced the majority of
the album, working once again with Gregg Pagani (“There
Goes My Baby”) as well as the Insomniax and P Music Group
producer Wirlie Morris.

“Some writers are time-locked and don’t continue to rein-
vent,” Wilson says of his approach in selecting songs for the
album whose theme he describes as “men appreciating
women.” “And I'm trying to cut records where people can at
least remember the melody. At the same time, ['m not going
to cut a record where I'm trying to be something that I'm not.”

Acknowledging that the Dec. 7 release date makes foralim-
ited marketing campaign, both Jive senior VP of marketing
Lisa Cambridge-Mitchell and Wilson manager Michael Paran
of P Music Group are focusing first on the singer’s core fan
base through advertising and social networking sites. “Just

Charlie” became available for preorder on iTunes on Nov.

16. A video for “You Are” will be released shortly.
Also being utilized are Wilson’s strong relation
ships at radio with syndicated hosts Tom Joyner, Steve
Harvey and Michael Baisden. In the planning stages
are a major tour next year as well as another pro-
motional push that’s centered on Valentine’s Day.

Charlie Wilson has overcome drug addiction, homelessness
and prostate cancer. He’s made a comeback by singing his
way to the top of Billboard’s Adult R&B chart for six weeks
with “Charlie Last Name Wilson” and nine weeks with “There
Goes My Baby,” and he picked up two Grammy Award nom-
inations last year along the way. But there’s still one triumph
that R&B and hip-hop’s favorite urncle has yet to achieve:
mainstream Crossover.

“To be a winner in so many ways is great, even though | was
derailed by Maxwell at the Grammys [who won best male R&B
vocal performance),” Wilson says with a hearty laugh. “And
I’m thankful for my loyal urban AC fans. I just wish more peo-
ple would take a page out of country. They don’t care about age
... it's about the song and the performance.”

Wilson has both covered on “You Are,” the lead single from
his third solo album, “Just Charlie” (P Music/]ive, Dec. 7).
After only nine weeks, “You Are” is closinginon No. 1 on
Adult R&B (it’s currently No. 4), and it’s No. 24 on Hot
R&B/Hip-Hop Songs. The romantic ballad and its
timeless message could be the singer’s ultimate
crossover ticket, besting recent singles “There Goes
My Baby” and “Can’t Live Without You” on Hot
R&B/Hip-Hop Songs, where those tracks peaked

»

at Nos. 15 and 19, respectively. ! }; i In advance of the “Just Charlie” release, Wil

“You're not going to lose with Charlie on the / sy son’s name has been getting plenty of extra
air,” says Clear Channel/New Orleans direc- \§ P play thanks to his guest appearance on sev-
tor of urban programming Derrick “DC” Cor- £l . i eral new West tracks that the rapper offered
bett, whose station duties include adult R&B A 4 ‘ free online every Friday in the lead-up to the
WYI.D-FM. “He and Mary ]. Blige are the i ‘: release of his own new album, “My Beauti-
pre-eminent voices on the format based on N 2 '\; ful Dark Twisted Fantasy.” Among the
longevity and chart success over the past | %t tracks that West released during the last
five years.” X several weeks was “See Me Now” featur-

%

ing Beyoncé and Wilson.

“At many labels, there’s always an ex-
cuse when it comes to adult artists,” Paran
says. “But Charlie is in a great position.
The way ‘You Are’ is happening, every
time Kanye West blows out a tweet about

As for making the mainstream leap, |
Corbett adds, “Charlie is on a run right
now because of his last two records, while . {
the younger generation knows him from : s
being on songs with Kanye West, Lil Kim, i N
Snoop Dogg, T-Pain and Justin Timber- / 4

lake. With a concentrated label push, he "\ him . .. all of this is organically fueling
can be the exception to make that main- ! mainstream buzz. He’s primed, it’s going
stream leap.” 1 il to come.

Either way, the former Gap Band mem-
ber remans passionate about his calling. "1

Featuring only one cameo—~Fantasia on
a sexy, urgent cover of Zapp & Roger’s “I

.

Wanna Be Your Man—“Just Charlie” capital- \ 1 can still sing, and 1 can still putin the work.
AP I'm going to be on point until they drop me

Soul survivor: CHARLIE WILSON L in the ground v
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>>>LINKIN PARK
SETS DATES FOR
2011 TOUR

Hot off the recent
success of its album “A
Thousand Suns,” rock
outfit Linkin Park
announced dates for its
first North American
tour since 2008. The
trek kicks off Jan. 20,
2011, in Sunrise, Fla.,
with shows scheduled
through Feb. 26. While
Linkin Park hasn’t
played a fuli-fledged
U.S. tour since 2008,
the band recently
completed a European
trek and was voted best
live act at the 2010 MTV
Europe Music Awards.
Joining Linkin Park on
its North American tour
are openers Does It
Offend You, Yeah? and
Pendulum, both of
which will perform
through Feb. 11, and the
Prodigy, which will join
from Feb. 15 to Feb. 26.

>>>AGUILERA
GETS STAR ON
WALK OF FAME
Christina Aguilera
received a star on the
Hollywood Walk of
Fame on Nov. 15, With
some 1,000 fans
jamming a Hollywood
Boulevard sidewalk to
watch, Aguilera gushed
with delight as the star
was unveiled in front of
the Hard Rock Cafe.
“This is a huge staple in
my life. Thank you all
from the bottom of my
heart,” said the 29-year-
old pop diva, who was
dressed in a white halter
dress and leopard
Louboutin heels.

>>>PERFORMERS
ANNOUNCED

FOR AMERICAN
COUNTRY AWARDS
The inaugural American
Country Awards will kick
off with major star
power, as Toby Keith,
Rascal Flatts, Reba
McEntire and Blake
Shelton are scheduled
to perform on the Dec. 6
show. Josh Turner is also
set to perform, and Lady
Antebellum, Laura Beli
Bundy, Rodney
Carrington, Jewel and
Bret Michaels will make
appearances. The
awards, voted on by
fans, will be handed out
atthe MGM Grand in Las
Vegas and televised live
on Fox.

Reporting by Jillian
Mapes and the
Associated Press.
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he Show Goes On

Cake Does Everything In-House For Its New Album

According to Cake frontman John McCrea, the
alt-rock group spent the six years between 2004
effort “Pressure Chief” and forthcoming
album “Showroom of Compassion” eliminat-
ing the middleman. Plenty of bands decide to
self-produce their music and forgo the major-
label route; far fewer acts go so far as to build
their own solar-powered recording studio.

“Instead of going to a fancy recording stu-
dio and spending $300 an hour, we decided to
get a house and some recording equipment,”
says McCrea, who spent nearly five years con-
structing the Sacramento, Calif,, building with
his bandmates. “It's something that we felt
rightabout, and it really didn’t cost that much.
Thanks to the world recession that we're in, it
really is a good time to go solar.

Cake has been resisting rock band clichés
since forming in 1991, with a sound marked by
unusual songwriting, patches of brass and Mc-
Crea’s speak-sing vocal delivery. “Showroom,”
the group’s sixth album that's due Jan. 11, 2011,
is a predictably offbeat offering, but it also rep-
resents a new business endeavor for the band.
The four-piece will release the set on its own
imprint, Upbeat Records, and will take a D1Y
approach to showing people that the band is
still relevant six years after its last release.

“[Thelong break]is certainly a concern,” says
Stu Bergen, president of Warner’s Independent
Label Group, which will distribute the album.
“But when we heard how strong the music was,
it was an easy decision to take on the album.’

After releasing its last two albums on Co-
lumbia, McCrea says the band was able to “ex-
tricate ourselves from the deal” with the label.
Due to its problematic label experiences and
the uncertainty of the inusic industry, Cake re-

alized that setting up Upbeat Records was a
necessary, if less than ideal, solution.

“It’s not our dream to run alabel, but given
the other options, it seems like the smartest
thing to do,” McCreu says. “The music indus-
try is in such torpor right now that I don’t
trust anyone.”

Once Upbeat was created, “Showroom” took
two-and-a-half years to finish, partially due to
the band’s insistence on recording its material
and self-producing it afterward. in the mean-
time, the group issued “B-Sides and Rarities” in
2007 on Upbeat, which McCrea says helped “dip
our foot in the water” of the self-releasing process.

In an effor! to expand the “finite window of
opportunity” that labels allot for most releases,
Cake issued anthemic first single “Sick of You”
in September, nearly four months before the
album release. The song is No. 15 on Billboard’s
Rock Songs chart.

Bergen says the band will continue push-
ing the single to radio, while MTV2 recently
added the song’s oddball music video to its ro-
tation. Cake will follow upcoming perform-
ances on “Conan” and “Late Night With Jimmy
Fallon” with tour dates throughou! the first
half of 2011.

However, the biggest piece of the band's pro-
motional run might have nothing to do with
its new album: Cake’s 2001 single “Short Skirt/
Long Jacket” soundtracked an Apple iPod Nano
commercial that debuted in September. Al-
though the synch was unexpected, Bergen sees
it as a nice reminder of the band’s return.

“It could be problematic if we didn’t have a
strong single,” he says, “but this way people could
remember what they liked about Cake, and now
hear something fresh from them. o

o o
‘It’s notour dream to run alabel,
butgiven the other options, it seems
like the smartest thing to do. The
music industry is in such torpor
rightnow thatI don’ttrustanyone.’
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Cher, Christina Aguilera Get Diva-licious
On ‘Burlesque’ Soundtrack

Direclor Steven Antin’s new
movie musical “Burlesque”—
in which Christina Aguilera
stars as a young Hollywood
hopeful looking to impress a
nightclub impresario played by
Cher—arrives in theaters Nov.
24. But RCA Music Group sen-
ior VP of marketing and artist
development Scott Seviour says
record buyers may think of a dif-
ferent holiday when the film’s
soundtrack is released Nov. 22.
‘To get a new song from
someone like Cher that's as fresh
as ‘You Haven'’t Seen the Last of
Me'—that’s like Christmas
morning to her fans,” he says.
A Diane Warren-penned
power ballad, “You Haven't
Seen the Last of Me,” is joined
on the 10-track set by another
Cher number, “Welcome to
Burlesque,” as well as eight new
Aguilera cuts, including covers
of two Etta James songs the

singer says she “grew up
singing all alone in my bed-
room with the door closed.”
Among the writers and produc-
ers featured on the album are
Tricky Stewart, Ron Fair, Linda
Perry and Aguilera herself.
“I'wrote synopses of what the
songs should be about before
anyone else came onboard,”
says Antin, whose sister Robin
founded the original Pussycat
Dolls dance troupe (with whom
Aguilera has performed).
“That’s how I sold the movie.”
Once the film was in produc-
tion, Antin and musicsupervi-
sor Buck Damon solicited
songwriting submissions from
“some really, really impressive
people,” Antin says. “Christina
said to me, ‘Can [ try?’ and [
said, ‘Sure, throw your hat in
the ring. The best song wins.’
She was down for it.”
Aguilera says that in her se-
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>>>KEANE ON
THE COUNTRY
Analt-country side project from
Keane pianist/songwriter Tim
Rice-Oxley and Jesse Quin, the
British band’s touring bassist,
is winning over U.S. fans.

Boosted by an Amazon
Daily Deal promotion, Mt.
Desolation’s self-titled debut
entered Billboard’s Heat-
seekers chart at No. 10 on
Nov. 6. The album, released
on Cherrytree/interscope in
North America, has moved
3,000 units, according to
Nielsen SoundScan.

Keane’s label home, Island
Records, released “Mt. Deso-
lation” in the United Kingdom,
where the album has sold
1,600 copies, according to the
Official Charts Co. Universal
Music Publishing Group han-
dles the act’s publishing.

“For Tim and Jesse to come
out and do a record like this,
which stands out in its own
right as a country record, it just
shows how musical they are,”
Island U.K. senior product
manager Chris Scott says.

The band played 15 U.K.

shows in September. Venues
ranged from 60 to 600 in
capacity and were booked by
William Morris Endeavor. In the
United States, the act com-
pleted a brief headlining tour,
booked by Pinnacle Entertain-
ment, on Oct. 30 at Chicago’s
Schuba’s venue. Mt. Desola-
tion also supported Mumford &
Sons on its five U.S. dates in
October. But Rice-Oxley will
soon return to his day job:
Keane is due back in the stu-
dioinearly 2011.

—Richard Smirke

into the West: TIM
RICESOXLEY {left)
and JESSE GritN




CAKE: ROBERT McKNIGHT: BURLESQUE: STEPHEN VAUGHAN/SCREEN GEMS, INC.

MT. DESOLATION: TOM BEARD

lections she wanted to combine
the throwback vibe of her 2006
“Back to Basics” set with mod-
ern-day sounds: “Big bottom-
end bass in the beat, then
old-school horn pops—things
like that.” She singles out as  fa-
vorite “Bound to You,” which she
co-wrote with Sia Furler, who
also contributed to Aguilera’s
“Bionic” from earlier this year.
Sales of that album have fallen
well short of the numbers
notched by Aguilera’s earlier re-
leases; according to Nielsen
SoundScan, “Bionic” has sold
250,000 copies, compared with
1.7 million of “Back to Basics.”
A canceled summer tour fueled
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>>>TOP TENOR

British tenor Russell Watson is
a classical crossover star with
adramatic back story. He went
from working men’s clubs in
the north of England to selling
millions of albums, earning the
nickname “the Voice” for his
ability to emulate everyone
from Frank Sinatra to Luciano
Pavarotti. Since 2006, he has
beaten two brain tumors.
Watson signed to Sony in
2009 after nine years with Uni-
versal. He's sold more than 7 mil-
lion albums worldwide, accord-
ing to Sony; 2.9 million of those
were bought in the United King-
dom, according to the Official
Charts Co. “The Voice” (Decca),

- -
s
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further chatter about the pro-
ject’s lukewarm reception. Se-
viour insists that calling off the
tour was unavoidable given the
movie’s demanding promo-
tional schedule. “It’s not like the
music industry, where the talent
comes out two weeks before the
album,” he says. “They started
atthe end of July.

“Burlesque,” he adds, “ideally
gives us the opportunity to re-
market ‘Bionic.””

Though RCA hasn’t serviced
a soundtrack single to radio,
Ryan Seacrest premiered the
track “Express” on his website
on Nov. 3, and Seviour says the
label will revisit the idea of a sin-

A
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Watson’s highest-charting U.S.
release, peaked at No. 90 onthe
Billboard 200 in May 2001.

His ninth album, “La Voce”
(Epic), produced by Mike
Hedges, arrives Nov. 22 in the
United Kingdom. It features the
Roma Sinfonietta and rendi-
tions of Mario Lanza’s “Arrived-
erci Roma” and the “Godfa-
ther” theme, “Parla PiuPiano.”

The album will roll out inter-
nationally, including the United
States, next year. “Russell per-
formed at our global confer-
ence and everyone was blown
away by his peerless voice,”
Sony VP of U.K. international
Dave Shack says.

The Agency Group has
booked a 21-date U.K. tour, in-
cluding London’s Albert Hall,
in the spring. Watson’s man-
ager is Jonathan Shalit at Lon-
don-based ROAR Global.

—Hazel Davis

>>>STARS IN THE
MAKING

Quebec’s Karkwa is hoping
its Polaris Music Prize victory
will help it reach international
audiences. The Francophone
indie rock act’s fourth al-
bum, “Les Chemins de Verre,”
won the $20,000 Canadian
($19,600) prize.

gle after the movie opens. Cher
appeared on “Late Show With
David Letterman” on Nov. 11,
while Seviour says Aguilera is
scheduled to perform material
from the soundtrack Nov. 21 at
the American Music Awards
and Nov. 23 on the season finale
of “Dancing With the Stars.”
“I knew going into ‘Burlesque’
that it would intertwine with
‘Bionic,” ” Aguilera says. “But |
also knew that I’d get to a point
where regardless of what was
happening with my record 'd
have to turn my attention to the
movie.” She laughs. “I've basi-
cally puteverythingin mylifeon
hold for the movie.” .o

voice, big
ms: CHER
HRISTINA
UILERA in
Burlesque”

The band has moved 2,400
units of the album in Canada
since the Sept. 20 ceremony, ac-
cording to Nielsen SoundScan,
and 1,500 of those copies were
sold in Quebec. The win gener-
atedinternational coverage, in-
cluding NME, Rolling Stone and
the Los Angeles Times.

“Before Polaris, we were
going to be focusing on Quebec
and France,” manager Sandy
Boutin says. “Now, it does make
us want to go and tour in these
[English-speaking] places.”

Since 2005, Karkwa has
scanned 70,000 units in Canada
of its last three albums com-
bined, according to Sound-
Scan. “Les Chemins de Verre”
has moved 19,000 since March,
with all but 1,400 of those sold
in its home province.

The band, formedin 1998, is
signed to Audiogram/Selectin
Canada and published by Third
Side Music for North America.
Wagram will release “Les
Chemins de Verre” in France in
February. The act has toured in
France several times and in
2009 played 30 French shows,
booked by Bordeaux-based
3C. The Polaris money will help
fund a Canadian winter tour.
Quebec bookings are handled
by 9e Vague. —Karen Bliss

with DANNY ELFMAN

by ANN DONAHUE

The partnership between Oingo Boingo frontman-turned-composer Danny Elfman and direc-
tor Tim Burton extends back 25 years, to the score for “Pee-Wee’s Big Adventure.” Since then,
the two have collaborated on 13 films, ranging from blockbusters like “Beetlejuice,” “Batman
Returns” and “Charlie and the Chocolate Factory” to cult classics like “The Nightmare Before

Christmas” and “Mars Attacks!”

In December, Warner Bros. Records will start shipping a comprehensive, 1,000-unit limited-
edition boxed set of the music from the duo’s film projects. The $500 set is obsessive in its de-
tail; it contains the scores to the pair’s films in their entirety—including the first-ever release of
the score to “Pee-Wee”—as well as seven hours of demos and work tapes. The set, which is avail-
able at BurtonElfman.com, also includes a working music box with art by Burton and an orig-
inal song by Elfman, a DVD interview of the two and a 250-page hardcover book with a fore-

word by Johnny Depp.

| Where did you keep 25 years’ worth
of work?
Oh, my God, it was so much bigger than |
thought. [My agent] Richard Kraft and one of
my studio assistants basically spent a couple
of months going through every box of tapes
that they could find in many storage rooms.
Nothing was marked. Nothing was labeled. |
never throw out an old doll part, or taxidermy
thing, or piece of art. 1 keep even useless elec-
tronic gear, but I've never saved anything that
I've ever recorded. The only reason that it ex-
isls is because over the years various house-
keepers or assistants were gun-shy of tossing
these bags of stuff out.

2 It's interesting that Kraft was the
driving force behind this and not you. Why
is that?

Because his client, me, has no desire to have
anything released. [laughs] I'm probably the
only one of his clients that never put any en-
ergy into creating concerts. But for him this is
what he was born to do. [t’s not about an agent
doing something for a client. It's about an ob-
sessive film music maniac. That's why I hired
him. He was a nut when | met him. | kept on
saying, “This must be killing him.” And then
he says, “You must be kidding. This is great!”

3 How did you narrow down what to use
in the set?
They came to me: “Well, we went through
300 hours” worth of material and are going
to presentyou with 20 you need to pay atten-
tion to.” [laughs] [ imagined, “Oh, we’ll just
throw in some bonus tracks.” But every cue
of every score has been restored or was found
to be put in.

4 Did you find any undiscovered gems?
The most interesting parts were the demos that
didn’t make it into the scores. It's like, here’s
this piece of music and it has a totally differ-
entending and the middle section went into a
thing where God knows what | was thinking.
There were odd experiments | was trying—
there was a whole section of “Batman” and “Ed-
ward Scissorhands” with weird percussive stuff.

5 Are you excited about the release of
the “Pee-Wee” score?

NOVEMBER 27, 2010 |

That was tough, too. They had different kinds
of master sources for that, including a reel they
dug up and some DATs. We really scoured
through the best takes. That by far was the most
frustrating thing. 1 now know how to record
and how to get a decent sound out of an orches-
tra. At that time, though, I was really fresh.
had three days to record a score.

6 How has your working relationship with
Tim Burton changed through the years?
It's been through growing pains, things that
any relationships go through. We had a period
where | didn't speak to him for a year-and-a-
half. We'd joke that we would end up like [Al-
fred] Hitchcock and [Bernard] Herrmann.
Fortunately, we were able to reverse that.

Both of us are stubborn. Neither of us are
rollovers. We go through a somewhat tortuous
process and then we're going to work our way
toaspot to where it works. I've never been not
happy or not proud at the end of any Burton
project. After 25 years | still haven’t written a
score for him that | was ashamed of or that |
felt | compromised myself on. oee
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VIOLENS

Amoral

Producer: Violens

Friendly Fire
Recordings/Static Recital
Release Date: Nov. 9

One could fashion a drinking
game of "spot the influence”
for Violens’ debut, “Amoral.”
And be assured that all partic-
ipants would wind up pretty
blotto by the time the album’s
12 tracks finish. But be equally
assured that the Brooklyn trio
manages to put enough of its
own spin on “Amoral” to make
it more invigorating than imi-
tative. No contemporary New
York area group can avoid the
Strokes, whose bright guitar
attack shows up here on the
track “Full Collision.” But Vio-
lens’ primary motif is the
gauzy side of '80s British new
wave—Joy Division, New
Order, the Cure and others of
the ilk, with nods to Qasis
("Could You Stand to Know?").
Traces of Muse also show up
in such proggier arrange-
ments as “Acid Reign” and “It
Couldn’t Be Perceived.’
There's a bit of '60s on the set
as well, but all of it is delivered
with such an assured tone and
an easy melodicism that noth-
ing sounds particularly forced
or labored. For something
drawn from so many obvious
sources, "Amoral” is refresh-
ingly original —GG

IEREFINNING

Release Date: Nov. 30

It’s official: No lyric or synth, sample
or influence exists that can't be = 8
finessed into a dance anthem by |J
Willi.am. The world realized this when
the line “Mazel Tov!” (from the Black
Eyed Peas’ hit “| Gotta Feeling”) be-
came the most shouted-in-unison
refrain of 2009; and most recently
when music fans embraced “OMG,”
Usher’s comeback vehicle and one of
this year’s shrewdest pop construc-
tions. While the title of the Peas’

THE BLACK
EYED PEAS
The Beginning
Producers:
various
Interscope

newest album, “The Beginning,” might

suggest a retreat from this every-

thing-to-everyone agenda, it’s everything but. Echoes of
“Dirty Dancing,” ghetto tech, Daft Punk, early Gwen Stefani
and more waft throughout the set, from the Slick Rick sam-
ple that animates “Light Up the Night” to Fergie’s
unabashedly Debbie Harry-esque delivery over a disco
strut on “Fashion Beats,” a song destined for the catwalks

HELLOGOODBYE
Would It Kill You?
Producer: Hellogoodbye
Wasted Summer Records/
Rocket Science Ventures
Release Date: Nov. 9
Following Hellogoodbye's
breakthrough electro-pop sin-
gle “Here (In Your Arms),” from
2006’s “Zombies! Aliens! Vam-
pires! Dinosaurs!,” the Hunting-
ton Beach, Calif, band became

STEREOLAB

Not Music

Producer: Sean O'Hagen
Drag City

26

Release Date: Nov. 16

When Stereolab announced an in-
definite hiatus in 2009 (which is still in effect), the
British act’s members also promised to release outtakes
from the recording session that yielded its last full
album, 2008’s “Chemical Chords.” True to their word,
“Not Music” collects 13 tracks from that fruitful session,
which found the dream pop/indie lounge warriors com-
municating in mostly under-four-minute form—notable
for a band whose magnum opus might be the 18-minute
“Jenny Ondioline.” But the short bursts serve the act’s
fuzzy soundscapes well, imbuing them with more ener-
gy and the occasional horn section. The track “Supah
Jaianto” sounds like Combustible Edison meets the
Supremes,; even the organ-laden baroque pop of
“Delugeoisie” twirls with an urgent kind of drunkenness,
peaking in a blitz of tribal drums. This is Stereolab for
the age of the short attention span; but if it’s a swan
song, it’s just as representative of the band’s body of
work as anything in its 20-year catalog.—KM
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ciosely associated with synthe-
sized love songs that made
teenage girls swoon. On the
group’s latest album, “Would It
Kill You?,” frontman Forrest
Kline boldly ditches the Auto-
Tune and keyboards to deliver
an honest, stripped-down, but
no less choppy collection of
tracks. Songs like “Finding
Something to Do” and “When
We First Met” are reminiscent
of RaRa Riot’s quick-paced folk
aesthetic, white “The Thoughts
That Give Me the Creeps” fea-
tures Kline’s stapte ukulele
strumming and warbling vo-
cals. “Would It Kill You?" slows
down for the closer, “Some-
thing You Misplaced,” where
the overdubbed harmonies de-
livera Bon Iver-esque quality
to the set. It signals a change
of tide for the members of
Hellogoodbye, separating the
California natives from their
electro-melodic roots and
propelling them into a prom-
ising folk-pop future.—Mv

THE FLOACIST

The Floacist Presents
Floetic Soul

Producers: various
Shanachie Entertainment
Release Date: Nov. 9

As neo-soul duo Floetry,
poet/MC Natalie Stewart and

next season. The music is expertly produced, but problems
arise when Will.i.am claims the same of his wordplay. On
the track “Don’t Stop the Party,” he chest-thumps, “Kill you
with my lyricals/Call me verbal criminal.” It’s a silly boast
for an artist who clearly focuses on beats over rhymes, and
is probably better off for it.—MH

singer Marsha Ambrosius
wrote songs for Michael Jack-
son and Jill Scott. The pair also
crafted a distinctive blend of
rap/singing artfully laced over
soul and hip-hop beats, result-
ing in hit single “Say Yes™" and
three well-received albums
before the duo split in 2007.
Now, Stewart (aka the Flo-

5.0

NELLY

acist) refines her “poetic de-
livery with musical intent.”
Building on Floetry's platform,
the album’s overall zen takes
hold on the opening track as
the Floacist’s hypnotic flow
subtly admonishes listeners
to "Breathe.” Crooner Raheem
DeVaughn perfectly accents
the Floacist’s sonorous voice

Producers: various
Derrty/Universal Motown Records
Release Date: Nov. 76

It's been two years since the re-

lease of Nelly’s last album, “Brass Knuckles,” and up
until recently, four years since he had a top 10 hit. But
on his new effort, “5.0,” the rapper proves he still knows
what it takes to make a solid, well-rounded album. The
Keri Hilson-assisted “Liv Tonight” and “Move That
Body” (featuring self-professed club-goers T-Pain and
Akon) are party bangers with hand claps and slinky
synthesizers. Elsewhere, “Broke” and *“1000 Stacks”
(the latter featuring the late Notorious B.L.G. on the
hook) are boastful hip-hop tracks that find Nelly show-
casing his rap skills over drums. And a Nelly album
wouldn’t be complete without emo tracks like “Gone”
(with Kelly Rowland), which the rapper has dubbed
part two of “Dilemma,” his 2002 hit duet with Rowland.
If the number of guest collaborators on “5.0” wasn’t
enough, Nelly also pulls in pop fans with hit single “Just
a Dream.” The 36-year-old artist gives fans the stuff
they fell in love with 10 years ago on debut “Country
Grammar”’—and with a new pop-driven sound, he
demonstrates he hasn’t lost a beat.—MC

on the mellow R&B/jazz
groove “Keep It Going,” a
love song captured in one
resonating verse: “You could
be my Mother Nature/I’ll be
your Father Time.” While the
set’s same-sound feel wears
over 13 tracks, cameos by
Lalah Hathaway and Musiqg
Soulchild provide added lift,
as does the Floacist’s own
singing (“You")—something
she should do more of next
time. Quibbles aside, it's
good to have the Floacist
back.—GM

QUEENSRYCHE
Empire

Producer: James “Jimbo”
Barton

Capitol/EMI

Release Date: Nov. 9

A good musician can play a
song’s notes well, but a true
artist also skillfully navigates
the breaths in between. Such
holds true for Queensryche’s
approach to its 1990 com-
mercial juggernaut, “Empire.”
The band treated each song’s
negative spaces with as
much regard as the ones
filled with sound, thus creat-
ing 10 superbly refined metal
songs that barely feel 20
years old. To celebrate that
milestone, Capitol/EMI has
remastered the multiplat-
inum title that produced six
career-defining singies, in-
cluding dream-inspired iull-
aby "Silent Lucidity.” James
“Jimbo” Barton's original en-
gineering already left the
tracks razor sharp, but resus-
citated snippets like a ticking
guitar echo surrounding a
section of lyrics (“Watching
the time tick, tick away”) on
“Jet City Woman” are appre-
ciated. Some of the bonus
material on this two-CD set
includes the foreboding
“Scarborough Fair” and 10
unreleased live cuts from a
1990 show at London’s Ham-
mersmith Odeon. When
freed from the sonic perfec-
tion of the studio, “Empire” is
even more powerful live—
Queensryche’s fluid chem-
istry makes the listener feel
every tendon pull and drop
of sweat fall as the quintet
nails every track with an in-
spired precision any band
would kill to possess.—CT
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MICHAEL JACKSON
(DUET WITH AKON)

Hold My Hand (3:31)

Producers: Akon, Giorgio Tuinfort,
Michael Jackson

Writers: A. Thiam, G. Tuinfort,

C. Kelly

Publishers: various

Epic

With its faux-news-report intro and defensive lyrics,
“Breaking News,” the first taste of Michael Jackson’s
forthcoming posthumous album “Michael,” directly
addressed the media circus surrounding most of the
pop star’s life. On the other hand, the Akon-assisted first
single, “Hold My Hand,” takes a less controversial
approach and instead relies on an uplifting hook and a
warm sound that resembles Jamaican pop. First record-
ed in 2007, the ballad sways along with its gentle piano
line, which is punctuated by light synthesizer effects as
the inspirational verses blossom into the track’s singa-
long chorus. Akon cruises in the same tender mode as
his more romantic singles, while Jackson’s vocals are
frustratingly sparse but remind the listener of his effort-
less talent. “This life don’t last forever/So tell me what
you're waiting for,” he sings, attacking the last syllable in
grand fashion. “Hold My Hand” isn’t a classic Jackson
single, but MJ diehards should delight in hearing a styl-
ish pop production that doesn’'t dwell on the singer’s
troubled life.—JL

[ ROCK |

LINKIN PARK

Waiting for the End (3:50)
Producers: Rick Rubin,

Mike Shinoda

Writer: Linkin Park
Publishers: various

Machine Shop Recordings/
Warner Bros. Records
Continuing Linkin Park’s tra-
dition of wrestling with heavy
concepts in radio-ready sin-

gles, “Waiting for the End” has
recently climbed Billboard'’s
Rock Songs chart white offer-
ing fans a chilling take on real-
ity. Fusing rock, hip-hop and
hints of reggae, the second
single off fourth album “A
Thousand Suns” discusses re-

RIHANNA
FEATURING
DRAKE

What’s My Name (4:24)
Producer: Stargate
Writers: various
Publishers: various
SRP/Def Jam/IDIJMG
Rihanna topped the Billboard Hot 100 earlier this year when
she teamed with Eminem for “Love the Way You Lie,” and
the pop singer has done it again with her latest collabora-
tion, the Drake-assisted “What’s My Name.” With the help of
production duo Stargate, Rihanna continues to move away
from the stark material of 2009 album “Rated R” and
toward more dance-focused music with the second single

birth and the struggle of mov-
ing on from the status quo.
Mike Shinoda delivers some
uplifting lines that balance
lead singer Chester Benning-
ton’s softer vocals. “All  wanna
do is trade this life for some-
thing new/Holding on to what
| haven’t got,” Bennington
belts. A chaotic guitar line and
a flicker of piano provide a
hopeful tone before leading
into a haunting instrumental.
“Waiting for the End” offers
the grandness of “Numb” and
‘Faint,” but producer Rick
Rubin’s polyrhythmic frame-
work and the group’s moral-
istic lyrics set it apart from
Linkin Park’s past hits.—MM

DANCE/ELECTRONICA
CHRIS WILLIS

Louder (Put Your Hands
Up) (3:29)

Producers: Jonas Jeberg,
Cutfather

Writers: C. Willis, J Jeberg,
M. Hansen

Publishers: Whistling Ange/
(BM, BMG Rights,
Cutfather Publishing,
Warner/Chappell
Veneer/Peace Bisquit
Following the decision to de-
part from gospel music to ex-
plore electro-pop, Chris Willis
broke out as a vocalist along-
side Fergie and LMFAO on
David Guetta's energetic sin-

TIM McGRAW
Felt Good on My Lips
4:11)

Producers: Byron
Gallimore, Tim McGraw
Writers: B. Warren,

B. Warren, J. Beavers,
B. Beavers

Publishers: various
Curb Records

After releasing winning
records for nearly two
decades, Tim McGraw
has pulled out another
engaging single for his
“Number One Hits”
compilation. Working
with longtime produc-
er Byron Gallimore, the
country superstar lets
“Felt Good on My Lips”
rest upon a summer-

time vibe and a narrative that finds McGraw in a low-stakes flirtation. The singer lists
the things that tingle his lips on a night out, including the sound of a woman’s exotic
name, an unfamiliar chorus, a cocktail and eventually the same woman’s “cherry lip
gloss.” The chorus is marked by “whoa whoa” vocals and McGraw professing, “l wanna
go crazy with you.” The song’s lyrical concept isn’t as consequential as past singles like
“Ljve Like You Were Dying,” but “Felt Good on My Lips” represents a fresh approach
for a heritage country artist. Add it to McGraw’s growing gallery of hits.—KT

gle “Gettin’ Over You” earlier
this year. “Louder (Put Your
Hands Up),” his new solo sin-
gle, uses hard-hitting beats and
a huge chorus to show that
Willis can cater to dance music
fans on his own. The pounding
percussion adds a sense of ur-

from her fifth album, “Loud.”” The track draws upon the
warm island pop of her earlier material by lacing a heavy
reggae beat with synthesized organs. While Drake’s slow-
style verse adds a layer of sensuality, Rihanna’s lush vocal
turn denotes a startling leap in maturity from previous sin-
gles. “So | surrender, to every word you whisper/Every door
you enter, | will let you in,” she sings. As much as “What’s
My Name” is a joint effort, Rihanna owns the song by deliv-
ering a more polished version of her pop persona.—MV

gency as Willis sings, “Take an-
other sip of the premium/Let’s
keep the drama down to a
minimum/Just turn the music
up to the maximum.” During
the hook, the track’s busy syn-
thesizers go into overdrive and
Willis hits a soulful groove that
rises above the Auto-Tune ef-
fects. With “Louder,” he proves
that his featured appearance
on Guetta’s al -star single was
no one-off.—WF

LATIN

PITBULL

Bon, Bon (3:35)

Producers: DJ Buddha
Pitbull

Writers: various

Publishers: various

Mr. 305/Famous Artist/Sony
Music Latin

Pitbull doesn’t call himself Mr.
Worldwide for nothing, as he
proves by tackling a bevy of
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(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Mariel
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Lipshutz, Kerri Mason, Michael
Menachem, Gail Mitchell, Christa
Titus, Ken Tucker, Megan Vick
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global influences on new sin-
gle “Bon, Bon.” The rapper
uses Bollywood as the pri-
mary inspiration on the track
from new album “Armando,”
which begins with a man
singing in an Indian dialect
over a marching band sousa-
phone, snares and bass
drums. While the beatisanin-
ternational patchwork, Pit-
bull’s lyrical appreciation of
women can be universally un-
derstood. “Yo quiero estar
contigo. . . trae atuamiguita
(“I want to be with you . . .
bring one of your friends),
Pitbull rhymes on the chorus.
Like most of the rapper’s sin-
gles, “Bon, Bon” thrives be-
cause of its high energy and
Pitbull’s command of differ-
ent styles. No matter where
it’s played, “Bon, Bon” has the
right mix of components to
start any party.—MC

All albums commerciaily available
in the United States are eligible
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003, or to the writers in the
appropriate bureaus.
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Criss

Crossover

Darren Criss Reaps
Big ‘Glee’ Benefits

When Fox's “Glee” placed No. 6 on
Billboard’s 2010 Maximum Exposure
list, the show’s impact was measured
by the number of soundtrack albums
sold and digital songs downloaded.
After only one season on the air, it was
premature to measure how the show’s
popularity might influence the careers
of its individual performers.

But less than halfway through the
second season, we have an inkling.
On the Nov. 9 episode of “Glee,”
singer/songwriter/actor Darren
Criss, 23, debuted as the character
Blaine and performed a rendition of
Katy Perry’s “Teenage Dream.” With-
in a week, “Dream” became the
show’s single with the best sales week
to date, tallying 200,000 downloads,
according to Nielsen SoundScan.

Criss then sold out a Nov. 13 per-
formance with his band at the Mintin
Los Angeles and added an acoustic solo
performance that same night. Videos
from those gigs aired on “Access Hol-
lywood” with photos appearing after-

ward on several online gossip sites.

So the question is: How doyou tran-
sition from Internet meme fluvor of the
week into something more substantial?

For Criss, it happened the new old-
fashioned way: He signed on as a reg-
ular “Glee” cast member—which
means routine screen time in ongo-
ing storylines between now and the
end of the third season. (In a nod to
the network’s belief in the popular
show, “Glee” has already been green-
lit for a third season. The series will
also startairing in syndication on Oxy-
gen in 2011, an extraordinarily early
pickup for a prograni.)

“Iwould be a fool to want to leave it
any time soon,” Criss says, acknowl-
edging that “Teenage Dream” was a per-
fect mix of promotion and plot. Criss’
character is a gay student at a rival
school to McKinley High who feels an
immediate attachment to gay glee club
member Kurt, played by Chris Colfer.

“I attribute the success of the track
to so many other factors besides my-
self,” Criss adds. “First of all, it's an
amazing song—a fantastic golden sin-
gle. Then they had it arranged by the

Full of “Glee™
DARREN CRISS

ever-delicious [a cappella group] Beelze-
bubs from Tufts University. And on top
of it, they gave it to the character that
everybody likes to speculate about.”
Instead of parlaying hisexposure on
the show into a traditional record deal,

Criss opted to sign with “Glee,” which
has an ongoing first-look deal with Co-
lumbia to reledse the solo work of its
regular cast mermbers. Before “Dream,”
however, Criss had landed three times
this year on Billboard’s charts.

He co-wrote the music and lyrics to
“Me and My Dick,” a production by
the theater group at the University of
Michigan, which entered Top Cast Al-
bums at No. 11. His digital-only
“Human” EP debuted at No. 30 on
Heatseekers Albums in July, while “A
Very StarKid Album,” named after
Criss’ college production company, de-
buted at No. 19 on Top Compilations.

After Criss’ appearance on “Glee,
“Human” re-enters Heatseekers Al-
bums at No. 17; it has sold 4,000, ac-
cording to Nielsen SoundScan.
Meanwhile, his college production of
“A Very Potter Musical”—Criss plays
a guitar-slinging Harry Potter—
gained almost 1 million additional
YouTube views.

But neither his YouTube fame nor
his previous TV role—a 2009 five-
episode arcin CBS’ “Eastwick”—gave
Criss the immediate boost that re-
sulted from about 10 minutes of “Glee”
screen time in an episode watched by
an average of 10.8 million people, ac-
cording to Nielsen. And when it comes
to growing his fan base, it may help
that even before “Glee,” Criss’ own
musical sensibility fit the show’s
cheeky pop reconstructions.

“When I play live in restaurants and
cafes, | don’t play my own stuff,” he
says. “I play jazz and American Song-
book standards, and I'll fuse it with
top 40. I've had people come up to me
after I play a Britney Spears record,
and they're like, ‘Is that Doris Day?’
Uh, nope.” ore

LOOKING BACK As Social Distortion returns to Biltboard’s
Alternative chart, here’s alook at the acts boasting the list’s
five-longest chart spans, dating back to the survey’s launch
the week of Sept. 10, 1988,

TOTAL CHART

ARTIST CHART SPAN DATES APPEARANCES

Sept.17,1988-
Oct. 17,2009

38, including 23 top 10s
(both chart records) and

21 years,
one month
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eight No. 1s ém
o
wr
A EP AN E SOCIAL 20 years, eight months March 24,1990- 11, including two top 10s g‘g
I DISTORTION Nov. 27, 2010 3
z:
Venerable California punk outfit Social Distortion returns to Bill- EE
<
board’s Alternative chart (viewable at billboard.biz/charts), as DEPECHE 20 years, two months, April 15,1989~ 17, including six top 10s gi
“Machine Gun Blues” debuts at No. 40. DE two weeks July 4, 2009 and four No. 1s g%
. . av
The song previews “Hard Times and Nursery Rhymes” (Epi- 2
ov
taph Records, Jan. 18), the band’s first album since 2004. The set 2%
is the group’s seventh since its 1978 formation. 19 years, Nov. 19, 1988- 30, including 15 top 10s §E
With its 11th chart entry, Social Distortion extends its Alterna- six months May 17,2008 and six No. 1s g;
tive chart span to 20 years and eight months. “Let It Be Me” marked g%
the band’s Billboard chart debut the week of March 24, 1990. even- gg
tually peaking at No. 11 on the tally. The act charted two additional THE CURE 19 years, two months, April 22,1989- 16, including 10 top 10s Eg
entries in 1990: “Ball and Chain” (No. 13) and the Johnny Cash one week July 5,2008 and four No. 1s 4o
cover “Ring of Fire” (No. 25). —Gary Trus! &3

28 | BILLBOARD NOVEMBER 27, 2010



PICIRVEE BY ANTONY BRUNO

Gimme
ales

The Rolling Stones Join Forces
With Record-Setting ‘Call Of
Duty: Black Ops’ Videogame

Historically, the Rolling Stones have never needed
much help selling their music. But this month the
group witnessed a notable bump in digital single
sales for a pair of songs, thanks to the release of
the latest installment in the popular “Call of Duty”
videogame franchise.

“Call of Duty: Black Ops” was released Nov. 9.
But more than a week earlier, on Oct. 31, Santa
Monica, Calif.-based publisher Activision released
an ad for TV and the Internet featuring a montage
of the game’s cinematic cut scenes with the Stones’
“Gimme Shelter” as the soundtrack. The ad ap-
peared during several prime-time TV shows and
on several game enthusiast websites, garnering
more than 3 million views on YouTube alone.

The game itself set a new record for opening-
day videogame sales, with 5.6 million copies and
$360 million in sales {(including all pre-orders),
according to Activision. To shed some perspec-
tive on how popular the “Call of Duty” franchise
is, the previous record for single-day sales was
the last installment of the same game—*“Call of
Duty: Modern Warfare”’—which last year sold
4.7 million copies and rang up $310 million in
opening-day sales.

On the strength of the exposure provided by

THE ROLLING STONES: TERRY DISNEY/EXPRESS/HULTON ARCHIVE/GETTY IMAGES: TWISTA: NICK BRAZINSKY

LEVELING
THE
VIDEO
FIELD

Until recently, splashy, star-studded
videos were reserved for splashy
stars—think Kanye West or Lady
Gaga. But Supervideo, a new part-
nership between MTV and Mean
magazine publisher Kashy Khaledi,
seeks to democratize the format,
bringing A-list talent and directors
to up-and-coming bands.

The first Supervideo, “Pow Pow”
by LCD Soundsystem, premiered a
few weeks ago on MTV’s afternoon

- )
" -
- -
.

the new “Call of Duty” ad,
track sales for “Gimme
Shelter” jumped from
slightly more than 2,000
copies the week of Oct. 31
to 5,000-plus for the following week, then dou-
bled to nearly 11,000 for the week ending Nov.
14, according to Nielsen SoundScan.

According to Activision VP of music affairs Tim
Riley, scoring “Gimme Shelter” for the ad was no
small feat. New York-based ABKCO Music &
Records holds the rights to the song and, as is com-
mon with synch licensing negotiations, wanted to
view an early edit of the ad before granting permis-
sion. So Activision flew to New York to show the
clip on a secure laptop rather than risk sending it
digitally lest it become discovered by the rabid game
press. What's more, for the first time in Activision
history, it allowed another comnpany to make edits
to the ad itselfin order to obtain approval from the

/ ’ . |

k.—-—‘

Videogame recruits: Two
songs by THE ROLLING
STONES (above) play
roles in Activision’s “Call
of Duty: Black Ops” (left).

band members as well.

“It's such a big deal, such a serious song and
such a big band . . . we had to fly out for it,” Riley
says. “They certainly say ‘no’ more than they say
‘yes.” It's the Rolling Stones. 1t’s not like they need
the money.”

It's not the group’s only involvement in the game.
“Sympathy for the Devil” was licensed as back-
ground music for a scene inside the game as well,
which helped double that song’s weekly sales to
nearly 5,000 for the week of Nov. 14.

And it won’t be the last, either. Riley notes an-
other element is coming. But he wouldn’t reveal
whether it’s a song licensed for new game content,
another ad or some other use. e

Video powwow: ANNA
ENDRICK (in white dress)
filmifgthe first Supervideo, for
LCD Soundsystem’s-=Pow Pow.”

video show, “The Seven,” in addition
to being posted online. Starring ac-
tress Anna Kendrick, the clip was di-
rected by David Ayer, who also di-
rected the films “Street Kings” and
“Harsh Times.”

MTV executive VP of new media
David Gale says MTV will be able to
promote Supervideo across several
platforms and use many of its inter-

nal resources to coordinate shoots
and concepts.

“We see these as being more like
short films than traditional music
videos,” Gale says. “So we work
with the talent group to secure the
stars; we work with the on-air
group to see if it's something that
makes sense to put on the air; we
work with the news group and the

dot-com group to see what sort of
social media we can utilize.”

As for the future of Supervideo,
which is financed by MTV, Gale says
he’s been fielding calls from bands,
directors and potential stars. “These
things come together in different
ways,” he says. “The cast could be
the first thing that we book, and
then we look for a song and a direc-

tor that will fit. Or the song could
come first or the director. We want
to make sure every element fits per-
fectly in the mix.”

While afirm dateisn’t yet set for the
next Supervideo instaliment, Gale
hopes to roll out another video before
the end of the year. If not, he promises
something will hit the Web and the air-
waves in January. —Cortney Harding

VYampire” of
rap-TWISTA

A NEW
TWISTA

Hip-hop veteran Twista’s new album
isliving up to the power that his name
implies. “The Perfect Storm”—the
Chicago rapper’s eighth studio album
and second set on Get Money Gang/
EMI—debuts at No. 7 on Billboard’s
Top R&B/Hip-Hop Albums chart,
while the Chris Brown-assisted lead
single, “Make a Movie,” clocks in at No.
14 on Hot R&B/Hip-Hop Songs.

“| feel like a 2,000-year-old vam-
pire who’s able to walk around in mod-
ern times and do what he used to do,”
says the 36-year-old MC, whose ear-
lier hits include “Slow Jamz” and
“Overnight Celebrity.” His last album,
2009’s “Category F5,” peaked at No.
2 on Top R&B/Hip-Hop Albums.

Previously serviced to urban radio,
“Make a Movie” will be sent to rhyth-
mic formats next week. Get Money
Gang label manager Henley Halem
says the track was an obvious choice
for the first single, especially after
Brown signed on. “T-Pain actually
wrote that hook,” Halem says. “But
when he wasn’t able to be featured on
it, only a few other choices made sense.
And Chris was at the top of that list.”

Collaborating with a wide array of
artists—from Raekwon to Lloyd—also
heiped keep Twista sounding fresh.
Working with Waka Flocka Flame, the
fast-rising Atlanta MC who guests on
the track “Hands Up, Lay Down,” was
particularly enjoyable for the rapper
since Flame’s slow drawl counters
Twista’s signature rapid-fire rhyming.

To promote “The Perfect Storm,”
Twista appeared last week on Fox’s
morning news in Chicago to discuss
the album. Instead of focusing exclu-
sively onthe release though, he’s also
devoting some time to community im-
provement: He appeared at a coat
drive in Detroit last month, and at an
upcoming event in Chicago he’ll give
away food and turkeys. A documen-
tary about his career, “Mr. Immortal:
The Life and Times of Twista” (which
is slated for a late-December release),
is doubling as a tool to raise aware-
ness about violence.

“l hadn’t been on that level be-
fore, where | let people see Twista
behind the scenes: how | record a
song and what I’'m thinking about at
shows,” he says. “But | also wanted
to use it as a platform to get infor-
mation out about the violence in the
Midwest. We need to do all we canto
change things and make them a lit-
tle better. I'm a hip-hop artist, but |
try to do my part.” —Jason Lipshutz
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

REAL ESTATE

Theteonic HOtE| des Artistes

2 Bedroom + Office + 2.5 Baths
Cenftral Park at Your Doorstep ... Walk to Lincoln Center & Time Warner

= 20-ft Ceilings
= 14-ft Window

* Elevator Operator
» Concierge

= Swimming Pool

= Squash Court

» Fitness Center

(# Prudential

Douglas Elliman
Real Estate

P:212.505.2236 = pslochower@elliman.com

REAL ESTATE

Magnificent, contemporary, WATERFRONT home,
WestVancouver, 5800 #, 3/4, pool, wine cellar, etc.
Finest materials. $11,000,000.

Mickey Crow, Broker (949) 661-6441

SONGWRITERS

LYRICIST- Writer of a Billboard Top 40 hit,
available for serious recording projects only.
Pop, R&B, Rock and Country.

E-mail mroberts3@hvc.rr.com

BUSINESS OPPORTUNITIES
CELEBRITY DRAG LOOK-A-LIKES!

New Talk Show seeks glamorous drag look-a-likes:

Cher, Madonna, etc . . .
No dead celebs! For paid Pilot. Send photos/zed cards:
The Cole Show
1640 North Formosa Ave., Unit 1
Los Angeles CA, 90046

TALENT
ATTENTION LADIES: GIRL BAND WANTED

New male-hosted Talk Show seeks all-girl or girl-fronted
band for regular gig. Band requirements:
young, pop-driven, with knowledge of 80s and 90s music
No punk or hard rock. Info:
The Cole Show
1640 North Formosa Ave., Unit 1
Los Angeles, Ca. 90046

TALENT

TALENT WANTED

INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or jserrette@billboard.com

SINGERS - BANDS FOR RECORDING.

CALL 718-946-3167
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REAL ESTATE

ESTATE RESIDENCE with CUSTOM BUILT
RECORDING STUDIO FACILITY on 5+ ACRES

- —

T et T

25 Min. North of NASHVILLE TN, ESTATE RESIDENCE w Basement 5+ acres, w Top-of-the-Line CUSTOM BUILT
5000 sq. ft. Resort RECORDING STUDIO FACILITY w 25 Rms, floating flrs, 8 tracking Rms, 3 control Rms (entourage
size) Magnificent Structure w Great detail to Utmost Studio Acoustical Specifications in the industry & 4200+ sq.
ft. Heated Metal Building/WAREHOUSE (to accomodate Tour Bus or Huge Rehearsal Hall). Priced at $1,550,000.
MUST SEE! 3 Bldgs on beautiful Level Landscape (for future pool or horses!), near 2 golf courses, airport & 2 miles
to Old Hickory Lake. Email: TennesseeRealEstateAgent@Gmail.com; CALL: 561-302-7782 NICOLETTE FONTAINE,

Realtor THE REALTY ASSOCIATION 615-385-9010, www.nicolettefontaine.com & customstudioforsale.com.

REAL ESTATE HELP WANTED
NASHVILLE LOG HOME LEGAL ASSISTANT NEEDED

Rural, 20 min. to DT., basement

studio/office space, fireplace, fenced | BUSY entertainment transactional attorney seeking full-time

yard, storage, workshop, treed acre | experienced legal assistant for project management (maintain-
lot. Forssale//leasesconsidered, ing project/status list and reminder system, calendaring, filing)
Additional homes available.
Brad Maxwell. At home Realty
Office: 615-792-6100

Cell: 615-973-4260

with some word processing, phones, timesheet entry. Looking
for organizational ability, good reading comprehension, written

and verbal communication skills, attention to detail, efficiency

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS

bmax57@charter.net

POSITION WANTED

EXPERIENCED TELEPHONE

and personal responsibility. Reply to; Box KKLAW - Billboard
Classified, 770 Broadway, 7th fir,, New York, NY 10003-9595.

NOTICES/ANNOUNCEMENTS

SALESPERSON/COLLECTIONS

OR TWO WEEKS -

L E A COLLECTORS EDITION VERY FAST!

VERY ? R S IS THE BIGGEST, HOTTEST, MOST SORT AFTER ISSUE AS IT WiLL

ONTA ON OF USEFUL INFORMATION PERTAINING TO THE MUSIC INDUSTRY. IT’S

THE ULTIMATE RESOURCE TOOL - REFERENCED YEAR-ROUND BY MUSIC INDUSTRY

EXECS AND MUSIC FANS ALIKE. WITH ANALYSIS OF EVERY SEGMENT OF THE MUSIC
INDUSTRY FROM TOURING TO GLOBAL BUSINESS AND YEAR-END CHARTS!

973-992-4545

CELL - 973-856-1312

THE DEADLINES ARE AS FOLLOWS:
RUN OF BOOK - DECEMBER 7TH

LET’S TALK TODAY TO INSURE
YOUR AD MESSAGE IS POSTED

JEFF SERRETTE - 1-800-223-7524/1-646-654-4697
OR EMAIL - JEFFREY.SERRETTE@NIELSEN.COM
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CHART
BEAT

>>The Black Eyed Peas’ “The
Time (Dirty Bit)” debuts on the
Billboard Hot 100 23 years to the
week after the song whose chorus
it borrows-—Bill Medley and
Jennifer Warnes’ “(I’ve Had) The
Time of My Life”—~reigned. The
track marks the second song
recorded for the 1987 “Dirty
Dancing” soundtrack to return in
reinvented form, following
Lumidee’s No. 43-peaking take on
Patrick Swayze’s “She’s Like the
Wind” in 2007.

>>Reba McEntire debuts at No.
60 on Hot Country Songs with “if |
Were a Boy,” an update of
Beyoncé’s No. 3 Hot 100 hit from
two years ago. The song joins
McEntire’s assortment of charted
pop covers, including the Everly
Brothers’ “Cathy’s Clown” and
Kelly Clarkson’s “Because of You.”
@ Read Chart Beat
@lff every week at
billboard.com/chartbeat.
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‘Gift’ Gives Boyle Her Second No. 1 Album

While it’s no “I Dreamed a Dream,”
Susan Boyle’s second album, “The Gift,”
posts a handsome first-week sales figure,
arrivingat No. 1 on the Billboard 200 with
318,000 copies sold, according to Nielsen
SoundScan—anumber greater than the
300,000 that Sony had projected for its
first week (Billboard, Nov. 6).

o

SUSAN
BOYLE

THE GIFT

Industry prognosticators suggest
“The Gift” will continue to keep giv-
ing as the Christmas holiday ap-
proaches, at least in the short term.
Sources say the album should have a
minimal drop in sales in its second
week, likely holding on to the No. 1
rung with more than 300,000.

As you probably recall, Boyle rose
to fame in 2009 after her audition on
the TV show “Britain’s Got Talent”
went viral and paved the way for her

No. 1 debut with “I Dreamed a
Dream.” The album bowed with an
eye-popping 701,000 and spent six
weeks atop the list.

Now, with her first two studio sets hav-
ing entered at No. 1, Boyle is one of a
small club of women who
have managed the same
feat. She joins Alicia
Keys, Britney Spears,

OverThe
Counter

The difference in the kinds of acts
populating Digital Albums and Inter-
net Albums is striking. Among the top
25 artists on the Digital chart thataren’t
amongthe Internet tally’s top 25: Mum-
ford & Sons, Underoath, Katy Perry,
Florence & the Ma-
chine, Eminem, Lil
Wayne and Bruno Mars.

Flip it around the

Beyoncé, Ashanti and
Ashlee Simpson. (Add
Miley Cyrus to the mix if
you count the “Hannah
Montana” albums.)

While “The Gift” is tops
on the big chart, it comes
in at No. 8 on the Digital Albums tally
with 10,000 downloads (3.3% of its over-
all first week). That percentage share is
slightly less than what greeted “Dream,”
as nearly 6% of its premiere-week sales
were digital albums. (Don’t get too ex-
cited—it was only 42,000 downloads.)

Thetop sellers on the Digital Albums
chart tenc to lean younger in their tar-
get audience. So, since Boyle likely ap-
peals to older consumers who have a
firm foothold in the physical CD world,
it’s natural to see “The Gift” debut lower
on the Digital list.

On Top Internet Albums, it’s a dif-
ferent story, where “The Gift” leads
the pack with 29,000 sold through on-
line retailers.

KEITH
CAULFIELD

other way—acts that ap-
pear on the Internet list
but not on the Digital
chart—and it's AC-ville:
Neil Diamond, Elton
John/Leon Russell,
Rod Stewart, Paul Mc-
Cartney & Wings, Elvis Presitey and
Bob Dylan.

-
-

KEEP THE FAITH: Was ita coincidence
that the same day that Fox’s “Glee”
showcased Bon Jovi’s “Livin’ on a
Prayer” (Nov. 9) the band’s second great-
est-hits album was released? The
group’s “Greatest Hits” enters at No. 5
on the Billboard 200 with 88,000 copies
sold, according to Nielsen SoundScan,
marking its 11th top 10 effort. It also
bows at No. 1 on Top Rock Albums (see
page 34).

The set is available in both a 16-track
version and an expanded 34-song edi-
tion and arrives on the chart almost
exactly 24 years to the day the band

IVIarI(et \A’ﬂt(:l] A Weekly National Music Sales Report

scored its first No. 1 on the Billboard
Hot 100 with “You Give Love a Bad
Name” (Nov. 29, 1986).

“Bad Name” is included on both ver-
sions of “Greatest Hits” while the deluxe
configuration contains all but one of the
band’s 17 top 40 Hot 100 hits. (The lone
holdout? 1989’s “Living in Sin,” which
hit No. 9.)

SINGING SENSATIONS: Whilea lot
of attention has been given to the
“Glee” cast’s rendition of Katy
Perry’s “Teenage Dream” (see story,
page 28; see chart, page 36), here’s
something you may not know about
the tune. There’s a real-life a cappella
group behind the song’s smooth har-
monies. Tufts University’s Beelze-
bubs sing backup to “Glee” star
Darren Criss on the track, though
they aren’t seen onscreen. (In the
show, the song was mimed by the fic-
titious group the Warblers.)

Could the Beelzebubs sing their way
onto the Billboard 200 someday? Look
what happened to Straight No
Chaser. The all-male Indiana Univer-
sity a cappella group hit the jackpot
after the act posted clips of its perform-
ances on YouTube and caught the eye
of Atlantic Records. Since Straight No
Chaser’s major-label debut in 2008 the
group has sold more than 500,000 al
bums in the United States. .o
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Weekly Unit Sales Year-To-Date
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS 2009 2010 (HANGE
This Week 6,299,000 1,636,000 21,298,000 OVERALL UNIT SALES
Last Week 5,426,000 1,549,000 19,839,000  Albums 292,997,000 253,662,000 -13.4%  30million units
Change 16.1% 5.6% 7.4% DigitalTaks 980,606,000 978,154,000 -0.3%
This Week Last Year 7,043,000 1,471,000 19,635,000  “oresingles 5000 LSS O E 07
Total 1,275,159,000 1,233,662,000 -3.3% 100
Change -10.6% 11.2% 8.5% P 5
“Digital album sales are also counted within album sales. Albums W/TH 391,057,600 351,477,400 -10.1%
‘{gc(l;.:‘d:z‘gfr%kseacl;:lvalem album sales (TEA) wlith 1C track downloads equivalent
Weekly Album Sales (million Units) s
30
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0 SALES BY ALBUM FORMAT 20
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GLEE: SEASON ONE: THE

Four years after the
band’s first album,
“Tombies! Aliens!
Vampires!
Dinosaurs!,”
debuted and
peaked at No. 13
with 41,000, it
returns with its
second studio
effort, shifting
6,000 copies.

Following the film’s
how on DVD last
week, its companion
soundtrack rallies
with a 260% gain
and 4,000 sold—its
best frame since the
Sept. 25 issue.

The vocal trio
returns to the chart
for the first time in
more than six years
as this Christmnas set
hows with 4,000.
The act was last on
the list in 2004 for
eight weeks with
the No. 35-peaking
“(alifornia.”

This title is one of
the most obvious
heneficiaries of the
annual Latin
Grammy Awards
hroadeast, which
lifts with an 86%
increase in sales
(see story, page 12;
see chart, page 46).

The winner of three
Country Music Assn.
Awards last week
re-enters with a
gain of 50% while
her latest album, al
No. 15, increases by
137%.
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nl LOVE LIKE WOE
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M 151 SHAKE
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LOVE THE WAY YOU LIE
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ONEREPUBLIC (MOSLEY/INTERSCOPE)
WHAT'S MY NAME?
RIHANNA FEAT. DRAKE (SRP/DEF JAM/IDJMG)
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TAKE IT OFF
KESHA (KEMDSABE/RCA/RMG)
GRENADE
BRUNO MARS (ELEKTRA/ATLANTIC)
KING OF ANYTHING
SARA BAREILLES (EPIC)
MINE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
LETTING GO (DUTTY LOVE)
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IF IT’S LOVE
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THE TIME (THE DIRTY BIT)
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Bruno Mars is the first solo male in more than four years to send a
debut single as a lead artist to the top of the Adult Top 40 chart, as
“Just the Way You Are” jumps 3-1 with Greatest Gainer honors. The
track also logs the largest plays increase on Adult Contemporary (12-11).

Mars, who reached Adult Top 40 earlier this year as a featured
artist on B.0.B’s “Nothin’ on You” (No. 23) and Travie McCoy’s
“Blllionalre” (No. 33), is the first male soloist to top the tally with
a debut single as a lead artist since Danlel Powter reigned for 12
weeks with “Bad Day” beginning in April 2006. Powter followed
James Blunt, who ruted with his first chart entry, “You’re
Beautiful,” for five
weeks.

Concurrently on
Adutt Top 40, 2010
“American Idof” champ
Lee DeWyze makes his
first visit to a Biltboard
airplay chart (viewable
in full at billboard.biz/
charts), as “Sweet
Serendipity” bows at
No. 38.
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ANGEL DANCE
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Atop Active Rock for a second week, My
Darkest Days’ “Porn Star Dancing,”
featuring Zakk Wylde, ascends 2-1 on
Mainstream Rock (see billboard.biz/charts).
The group’s self-titled debut album notches
its highest sales sum (5,000, up 19%) since
ts arrival (9,000) seven weeks ago.
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“What’s My Name?” by Rihanna featuring
Drake skips 11-9 on Rhythmic with Greatest
Gainer honors (up 21%). After four weeks,
it becomes Rihanna’s fastest top 10 dimber
as a lead artist. She also had a four-week
spring as a guest on Eminem’s “Love the
Way You Lie” in the July 24 issue,
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KID CUD}

KID CUDI’'S SOPHOMORE START

Kid Cudi opens atop the R&B/Hip-Hop Albums chart with
his sophomore release, “Man on the Moon II: The Legend
of Mr. Rager,” moving 169,000 copies, according to Nielsen
SoundScan. His debut, “Man on the Moon: The End of the
Day,” opened at No. 5 on Top R&B/Hip-Hop Albums and
No. 4 on the Billboard 200 with 104,000 copies in the Oct.
3, 2009, issue. Perhaps due to the new set’s alternative
bent, it has yet to debut a single on Hot R&B/Hip-Hop
Songs. However, lead track “Erase Me” hit No. 22 on the
Billboard Hot 100 (Sept. 11).

Cee Lo Green’s “The Lady Killer” bows at No. 2 on Top
R&B/Hip-Hop Albums with 41,000 copies, tying his peak position on the chart for a third time.
His first two albums each peaked at No. 2 in 2002 and 2004.

—Rauly Ramirez

Go to www.billboard.biz for complete chart data
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WHEN A WOMAN LOVES

» R.KELLY (JIVE/JLG)

LOVE ALL OVER ME

MONICA (J/RMG)

. YOU ARE

CHARLIE WILSON (P MUSIC/JIVE/JLG)

LOVE LIKE THIS

DONELL JONES (CANDYMAN/EDNE)

GONE ALREADY

[0 _FAITH EVANS (PROLIFIC/EQNE)

CAN IT STAY

§) GERALD LEVERT (RHINO/ATLANTIC)
CHAMPAGNE LIFE

¢ NE-YO (DEF JAM/IDJMG)

BITTERSWEET

FANTASIA (S/19/J/RMG)

WHY WOULD YOU STAY?

KEM (UNIVERSAL MOTOWN/UMRG)

(LITNRH SHARE MY LIFE

(LIS xem (UNIVERSAL MOTOWN/UMRG)

I'M DOING ME

FANTASIA (S/19/J/RMG)

CAN'T BE FRIENDS

TREY SONGZ (SONGBODK/ATLANTIC)

THE MOON AND THE SKY

SADE (EPIC/COLUMBIA)

LAY YOU DOWN

USHER (LAFACE/JLG)

EMERGENCY

TANK (SOUNDBASE/MOGAME/ATLANTIC)

| DON'T WANNA GO

FREDDIE JACKSON (EONE)

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER)

MARSHA AMBROSIUS (J/AMG)

LET ME GET CHA NUMBER

KMELZ (BSE/THDMPKINS MEDIA GROUP)

KISS GOODBYE

AVANT (VERVE FORECAST/VERVE)

GLAD | MET YOU TONIGHT

WiLL (PEAK/CMG)

LAY WITH YOU

EL DEBARGE FEAT. FAITH EVANS (GEFFEN/INTERSCOPE)

10 SECONDS

JAZMINE SULLIVAN (J/RMG)

| LIE TO KICK IT

ANDERSON (VERVE FORECASTNERVE}

ALL | WANT IS YOU
MIGUEL FEAT. J. COLE (BLACK ICE/BYSTORM/JIVE/ILG)

UIL WAYNE FEAT ORAKE (CASH MONEY/UNVERSAL MOTOWN)
ASTON MARTIN MUSIC
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NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SQUA/ASYLUM/WARNER BROS )
LIKE A G6
FAR”EAST MOVEMENT FEAT. CATARACS & DEV (CHERRYTREE/NTERSCOPE)
RIGHT THRU ME
MICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
JUST A DREAM
NELLY (DERRTY/UNIVERSAL MOTOWN)

FANCY

DRAKE FEAT. T1. & SWIZZ BEATZ (YOING MONEY/CASH MONEY/UNVERSAL MOTOWN)
ST BLACK AND YELLOW
[ELYLT S Wiz KHALIFA (ROSTRUM/ATLANTIC)
RUNAWAY

KANYE WEST FEAT. PUSHA T (ROC-A-FELLA/DEF JAM/I0JMG)

NO LOVE
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MAKE A MOVIE
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LOVE THE WAY YOU LIE
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HEY BABY (DROP IT TO THE FLOOR)
PITBULL FEAT. T-PAIN (MR, 305/POLO GROUNDS/J/RMG)

| MISS ME
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TOOT IT AND BOOT IT
Y8 (DEF JAM/IDJMG)

.i CLUB CAN'T HANDLE ME

1 5

FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)
MAKING LOVE TO THE MONEY
GUCC! MANE {1017 BRICK SQUAD/ASYLUM/WARNER BROS.)
YOU BE KILLIN EM
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START IT UP

LLOYO BANKS (G UNIT/CAPITOL)

GET BACK UP
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MAKE IT RAIN
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BAD (THAT'S HER)
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Ricky Martin leaps into the top 10 of Latin
Pop Airplay (21-6) with “Lo Mejor de Mi
Vida Eres Tu” in its second chart week. He’s
the fifth artist this year to reach the top 10
in two weeks or less after Juan Luis Guerra
Y 440, Enrique Iglesias, Juanes and Pitbull.
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Hector Acosta picks up Greatest Gainer
henors on Tropical Airplay as “Me Duele la Q
(abeza” jumps 8-4 with 2.5 million listener
impressions (up 65%), according to Nielsen
BDS. This marks Acosta’s fifth top five title | £
on the list. He topped the chart with “Sin
Perdon” in 2008.
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Y h Univision’s Nov. 11 telecast of the Latin Grammy Awards attracted a
record 6.2 million viewers, according to Nielsen, and the impact of that
audience can be seen on Top Latin Albums. Marc Anthony’s “Iconos”
jumps 11-5 with an 86% increase (3,000 copies, according to Nielsen
SoundScan) after his Jose Luis Perales-assisted performance. Also gain-
ing: record of the year winner Camila (No. 8, up 96%) and album of the
year victor Juan Luis Guerra Y 440 (No. 10, up 70%). —Rauly Ramirez
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SUSAN BOYLE
THE GIFT SYCO

TAYLOR SWIFT
SPEAK NOW BIG MACHINE

KINGS OF LEON
COME AROUND SUNDGWN HAND ME DOWN/RCA
Hi ANGUS & JULIA STONE

DOWN THE WAY CAPITOL

JESSICA MAUBOY
GET EM GIRLS SONY MUSIC

THE SCRIPT
SCIENCE & FAITH PHONOGENIC/RCA

JOHN FARNHAM
JACK SONY MUSIC

[ NEIL DIAMOND
| DREAMS COLUMBIA
ROD STEWART

FLY ME TO THE MOON - GREAT AM- SONGBODK J

PORTUGAL

NOVEMBER 16, 2018

BON JOVI
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND

SHA
SALE EL SOLISUN COMES 0UT EPIC

JOAO PEDRO PAIS
0S COLISEUS IPLAY

LEANDRO
AD VIVO NO COLISEU DE LISBOA ESPACIAL

MICHAEL BUBLE
CRAZY LOVE 143/REPRISE

RYAN ADAMS
BARE BONES (BEST OF-LIVE) AGM

LINDA MARTINI
CASA OCUPADA LISBOA AGONCIA

RUI VELOSO
MINGOS & 0S SAMURAIS EM!

HANNAH MONTANA
HANNAK MONTANA FOREVER WALT DISNEY

(VERDENS GANG NORWAY)  NOVEMBER 17, 2010
FREAKY LIKE ME
MADCON FT. AMEERAH COSMOS

HOME FOR CHRISTMAS'
MARIA MENA COLUMBIA

ONLY GIRL (IN THE WORLD}
RIHANNA SRP/DEF JAM

WHEN I'M ALONE
LISSIE COLUMBIA

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

ALBUMS

BJORN EIDSVAG
RUNDT NESTE SVING PETROLEUM RECOROS

. MADCON
CONTRABAND COSMOS

VAMP
1 FULL SYMFONI {MEO KORK) MAJORSTUDIO

BON JOVI

GREATEST HITS - THE ULTIMATE COLLECTION ISLAND
HENNING KVITNES

FOR SANNE SOM 0SS SCANOICANA/COSMOS

EUROPEAN
HOT 100 SINGLES

{PROMETHELS GLOBAL MEDIAVBALLBOARD)  NOVEMER 17, 2010

. | IJ ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

BARBRA STREISAND

DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC/3BE
LOVE THE WAY YOU LIE
EMINEM FEAT. RIHANNA WEB/SHADDY/AF TERMAT

. THE FLOOD
TAKE THAT POLYDDR

DYNAMITE
TAI0 CRUZ 4TH & BRDADWAY/ISLAND

MIGNON MIGNON
RENE LA TAUPE FOX MOBILE

THNTERSCOPE

SHAKHU\ FT. HZZEE RASCAL EPIC
FIREWORK
KATY PERRY CAPITOL
PINK JIVE/ILG
STAY THE NIGHT
| JAMES BLUNT ATLANTIC
BRUNO MARS ELEKTRA
BUMPY RIDE
Tu PARLES TROP
RENE LA TAUPE FOX MOBILE
E FORGET YOU (F**K YOU)
WE NO SPEAK AMERICANO
YOLANDA BE COOL & OCUP SWEAT IT OUT!

OVER THE RAINBOW
ISRAFL KAMAKAWIWOOLE MOUNTAIN APPLE COMPANY
RAISE YOUR GLASS
JUST THE WAY YOU ARE
ﬁ MOHOMBI ISLAND
CEE-LO GREEN ATLANTIC
COOLER THAN ME

MIKE POSNER J

WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT. FRESHLYGROUND EPIC

WE ARE THE PEOPLE
EMPIRE OF THE SUN VIRGIN,

SHINE A LIGHT
MCFLY FT. TAIO CRUZ ISLAND/SUPER

EURO DIGITAL
SONGS SPOTLIGHT

PORTUGAL

(NIELSEN SDUNDSCAN
INTERNATIONAL) NOVEMBER 27,2010

ONLY GIRL (IN THE WORLD)
RIHANNA SRF/DEF JAM

LOVE THE WAY YOU LIE
EMINEM FT. RIHANNA WER/ TE
LOCA
SHAKIRA FY. EL CATA EPIC/SONY MUSIC
JUST THE WAY YOU ARE
BRUND MARS ELEKTRA
WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT. FRESHLYGROUND EPIC
CLUB CAN'T HANDLE ME
FLO RiDA FT. DAVID GUETTA POE BOY/ATLANTIC
SECRET
SEAL 143/REPRISE
AIRPLANES
805 FL RAYLEY WILLIAMS REBELROCKGRAND HUSTLEATUMNTIC
NIGHT IS YOUNG
NELLY. FURTADO MOSLEY/GEFFEN

ALEJANDRO
LADY GAGA STREAMUINE/KONLVE/CHERRYTREEANTERSCOPE

Florent Pagny’s Tith studio set,
“Tout & Son Contraire,” opens at
No. 1on the French Albums fally.
It's his sixth chart-topper.

+-DENMARK

SINGLES

(IFPUNIELSEN
MARKETING RESEARCH)  NOVEMBER 16, 2010
NAR TIDEN GAR BAGLAENS
CLARA SOFIE & RUNE RX NIGHTOLOGY

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

EVERY TIME (YOU LOOK AT ME)'MOIST
MORTEN BREUM DISCO:WAX/WARNER

ADDICTION
MEDINA EMi/MBO

TAETTERE PA HIMLEN
BURHAN G COPENHAGEN

THOMAS HELMIG
PAST FORWARD SONY MUSIC

RASMUS SEEBACH
RASMUS SEEBACH ARTPEDPLE

TINA DICKOW
WELCOME BACK COLOUR ALARM/MBO

DIZzy MiZZ LI1ZZY
LIVE [N CONCERT 2010 ARTPEOPLE

DE ENESTE

TO
-. DE ENESTE TG COPENHAGEN/SONY MUSIC

Go to www.billboard.biz for complete chart data |

SoundScan
International

{NIELSEN SOUNDSCAN
INTERNATIONAL) NOVEMBER 27, 2010

ONLY GIRL {IN THE WORLD)
RIHANNA SRP/DEF JAM

THE TIME (DIRTY BIT)
THE BLACK EYED PEAS INTERSCOPE

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

THE FLOOD
TAKE THAT POLYDOR

FIREWORK
KATY PERRY CAPITDL

BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC

COOLER THAN ME
MIKE POSNER J

RAISE YOUR GLASS
PINK LAFACE/JILG

F"K YOU. (FORGET YOU)
CEE L0 GREEN ELEKTRA

HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION/COLUMBIA

JUST A DREAM
NELLY DERRTY/UNIVERSAL MOTOWN
MAKE YOU FEEL MY LOVE
ADELE XL
PROMISE THIS
CHERYL COLE POLYDOR
Loca
SHAKIRA FT. EL CATA EPIC/SONY MUSIC

. SHINE A LIGHT
MCFLY SUPER/POLYDOR

EUROPEAN
ALBUMS

[PROMETHEUS GLOBAL MEDWBLLBOARD]  NOVEMBER 17,2010

BON JOVi
GREATEST HITS - THE ULTIMATE COLLECTION ISLANDYMERCURY

JAMES BLUNT
SOME KINO DF TROUBLE ATLANTIC

SHAKIRA
SALE EL SOL/SUN COMES OUT EPIC

KINGS OF LEON
COME ARDUND SUNDOWN HAND ME DOWN/RCA

SUSAN BOYLE
THE GIFT SYCO

DEPECHE MODE
TOUR OF THE UNIVERSE (CD/DVD) VIRGIN

JAMIROQUAI
ROCK DUST LIGHT STAR MERCURY

ROBBIE WILLIAMS
1N AND 0UT OF CONCIQUSNESS: GREATEST HITS CHRYSALIS

ANDREA BERG
SCHWERELDS STARWATCH

CHERYL COLE
MESSY LITTLE RAINDROPS FASCINATION/POLYDOR

MICHAEL BUBLE
CRAZY LOVE 143/REPRISE

ROD STEWART
FLY ME TO THE MODN - GREAT AM- J

EMINEM
RECOVERY WEB/SHADDY/AFTERMATH/INTERSCOPE

KATY PERRY
TEENAGE DREAM CAPITOL

UNHEILIG
GROSSE FREIHEIT INTERSTAR/FANSATION

niclsen

EUROPEAN
AIRPLAY

Music Control

NOVEMBER 17, 2010

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/OEF JAM

JUST THE WAY YOU ARE
BRUND MARS ELEKTRA

LOCA

SHAKIRA EPIC

DYNAMITE

TAID CRUZ 4TH & BROADWAY/ISLAND

TEENAGE DREAM
KATY PERRY CAPITOL

COOLER THAN ME
MIKE POSNER J

STAY THE NIGHT

JAMES BLUNT 143/ATLANTIC
RAISE YOUR GLASS

PINK SRP/DEF JAM

DJ GOT US FALLIN IN LOVE
USHER FT PITBALL LAFACE/JLG

CEE LO GREEN ATLANTIC
AIRPLANES
B.0.8 FT, HAYLEY WILLIAMS REBELROCK/GRAND HUSTLE/ATLANTIC

THE FLOOD
TAKE THAT POLYOOR
BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC/3BE

LOVE THE WAY YOU LIE
EMINEM FT. RIHANNA WER/SHADY/AFTERMATH/NTERSCOPE

CLUB CANT HANDLE ME
FLO RIDA FT. DAVID GUETTA POE BOY/ATLANTIC

45




S 2010 K

10 SECONDS (Nappy Puddy Music, ASCAP/Universal Music -
ZTumes LLC., ASCAP/Sataam Remi Music, ASCAP/EMI April
Music, inc.. ASCAP), AMPAHL, RBH 3¢

ABRAZAME MUY FUERTE (Unwetsal Music - MGB Sengs,
ASCAP/AIma Musical, ASCAP) LT 49

ADONDE VAMOS A PARAR (Crisma, Inc., ASCAP) LT 23

AIN'T THINKIN BOUT YOU (Shago MuSh’:, BMMoney Mack
Music. BMYSongs Of Universal, Inc., BMVCulture Beyond Lc
Expenience Pubhishing, BMAmacniticent, BMI), AMP/HL,
RBH 91

AL DIABLD LO NUESTRO (Ama Musical, LLC, BMI) LT 8

ALL I WANT IS YOU (Salaam Rerni Music, ASCAP/EMI April
Music, inc , ASCAPAM Publishing, ASCAP/Songs Of Univer-
sal, Inc., BM?) AMP/HL, H10073; RBH 9

ANGEL (ByetaH Productions Inc, ASCAP/Sony/ATV Harmony,
ASCAPMWhat A Publishing | TD, SACEM/Shapiro, Bemstein &
Co, Inc., ASCAP/Dipiu s £, SACEM/Piano Music,
ﬁCaP[/)%ony/A Tunes LLE, ASCAPAIra Tunes, ASCAP),

ANIMAL (Neon Trees Music, BMUDowntown DMP Songs
BMV%gzﬂla Music, ASCAP/DLI Songs, ASCAP), AMP H100

ANYTHING LIKE ME (Circle C Songs, ASCAPA Bulls Music,
ASCAP/Fuli Circle Music H.musmng, LLC, ASCAP/House Of
Sea Gayle Music, ASCAP) CS 2, H100 52

ARE YOU GONNA KISS ME OR NDT {Sexy Tractor Music.
BMIBig Loud Bucks, BMHope-N-Cal Music, BMY/Cal
Entertainment, LLC, BMVOId 05, LLC, ASCAP/N2D
Publisting Company, Inc., ASCAP/Carol Vincent And Associ-
ates L1C . ASCAP) €5 33

ARRASTRANDO LAS PATAS (Mmmela Music Pubitshing.
BMI‘TN Ediciones Musicales, BMI} LT

AS SHE'S WALKING AWAY (We\memound Music, BMULII"
(lut: Missic, BMUAngelika Music, BMI) CS 1; H100 32

ASTON MARTIN MUSIC (First N Gold Publishing,
BMESony/ATV Sengs LLC, BMYCotione Rook Barto Publish-
ng BMMWatmer Tameriane Publishing COWMVEMI Biack-
woord Music Inc , BMLive Wnte LLC, BMVEMI Foray Music.
SESAC/Chvisette Michele Music, SESAC/Four Kings Produc-
lion Inc.. SESAC/4 Biunts Lit At Once Publishing, BMI),
AMPAL. H100 35, RBH 3

BACK TO DECEMBER (Sony/ATV Tree Publishing Company,
BMUTaylor Swift Music, BMI), HL, CS 39, H10074

BAD \T'S HER) (Pnnce Of Crunk Publishing, BMUBth
Grade Music Pubhishing, BMI/Swizole Music, BMVEMI Black-
wood Music Inc., BMUEssene Moorman Publishing Designee,
BMVoshuz Nicks Pubnsmng Designee, BM/Zaytoven Pub-
lishing, BM3}, HL, RBH

BEAT IT UP (Radric Daws Music Group, ASCAP/Drum Sguad
ue, ’NXoung Drumma, ASCAP/WB Music Corp.,
ASCAP/AmI 's Boy Muzik, BMWarmer-Tamerlane Publishing
Com, BMI), AMPRBH 49

BEAUTIFUL EVERY TIME (Mike Curb Music, BMi/Sweet Hys-
teria Music, BMMagic Mustang Music, BMVSO s of
StyleSonic, SESAG/Melwnis Pistol Music, SESAC/Me!vmls
Bullels Music, SESAC/Hodges Publishing, BMI), AMP CS 51

BESAME (Sony/ATV Discos Music Publishing LLC,
ASCAP/Sony/ATV Mexico, SA. De C.v/Westwood Publishing
SADeCV)LT 26

BITCH (Heavy On The Grnd Entergament Publishing, BMVBth
Grade Music Publishing, BMI/Swicle Music, BMVEM Biack-
wood Music Inc , BMVicen! VT Tolan Music. ASCAP/All Nite
Siap, ASCAP), HL RBH 98

BITTERSWEET {Chugk Harmmony's House Publishing,

MNormaharis Music Publishing. ASCAP/Strauss Co.

LLC., ASCAP/EMI April Music, Inc., ASCAP/Studio Beas
Music, BRIV Wamer Tameriane Hjbhsnlng Com., BMI3M
Holdirey. ASCAP), AMPHL, RBH 22

BLACK AND YELLOW (PGH Sound Publishing. ASCAP/WS
Music Corp. ASCAP/EMI Music mhllshlng le PRS/EMI
Apil Miec, Inc., ASCAP), AMPHL, H100 29, RBH 13

B.M.F. (BLOWIN' MONEY FAST) (First N' Gold Publishing,
BMY/Somy/ATV Songs LLC, BMIAexus Ame! Lewis Publishing
Designee, BMIPaniro's Publishing, ASCAP/EM! Apnl Music,
inc., ASCAP/justin Combs Publishing, ASCAPM Blums Lit At
Once Publishing, BMY/Kimani Music, BMI), HL, RBH 40

BON, BON (Pitbuil's Legacy Publishing, BMVUmvevsaI Music -
Careers, BMVUniversal Music Pubhisiing: SIAE/Ricordi sirCo.,
SIAE/Beechwood Music Corporation, BMHFA, BMI) H100

85,06

BOTTOMS UP (Apn's Boy Muzik, BMWamerTamerlane Pub-
lishing Corp., BMUChel Huxiable Music Publishing.
BMVE MilesMusic, BMYSongs Of Universal, Inc . BMVArtist
Publishing Group West, ASCAP/Track Stash Publishing,
SESAC/Harajuku Barbie Music, BMVEMI Blackwood Mu:
lenc . BMiMoney Mack Music, BM), AMPHL, H100 10; HBH

THE BOYS OF FALL (Soay/ATY Acuff Roge Music, BMYSix
Ring Circus Songs, BMVgony/AW Tree Publishing Company,
BMI/Circie C Songs, ASCAPA Buils Music. ASCAP/Full Circle
Music Publishing, LLC, ASCAP), HL, H100 80

BREAKING POINT (Virginia Beach Music Publishing,
ASCAPMB Music Corp., ASCAP/Jerome Harmon Produc-
fions, BMiWarnerTamerlane: Hthsnmg C%D BMYStar With
Stnipes. BMYSangs Of Universal, inc., BMUStix I'm Stoned
mygshmgﬂ ASCAP/Universal Music Corporation, ASCAP),

7

4
THE BREATH YOU TAKE (Sony/ATV Acutl Rose Music,
BMUnwound Music, BMUAmmokatee Music, BMUBluebird In
uynlaegg Music, BMISi Ring Circus Songs, BMI), HL, CS 10;
1

EL BUCHON (MundeMax Publishing, ASCAP) LT 50
BULLETS N THE GUN (Tokeco Tunes. BMIUniversal Music
ﬁ?&w’anm ASCAPMemphianna, ASCAP), AMPMHL, CS 21;

CALIFORNIA GURLS (When I'm Rich vou'll Be My Bitch,
ASCAPWB Music Comp , ASCAP/Kasz Money Publishing,
ASCAPMaratone, ASCAP/Koball Music Publishing Amenca,
Inc., ASCAPMatza Ball Music, BMyWhere Da Kasz AL,
BMi/Bonnie Mckee Music, BMVCYP Two Publishing, BMiMy
Own Chit M.sac BMVEMI Blackwood Music InC., BMY),
AMPHL, Hi

CANIT STAY (Divim:d, BMURamal, BMVCleveland's Own,
BMVUniversal Music - Z Songs, BMI) RBH 41

CANNIBAL (Dynamite Cop Music, BMIWhere Da Kasz Al
BMU/Each Note Counts, ASCAP/Prescriplion Songs, LLC.,
ASCAP/X8 Music, SOCAN/Sony/ATV Songs LLC, BMUKecse
Rose Music BMI), HL. H100 77

CAN'Y BE FRIENDS (Marsky Music. BMUJarice Combs Pub-
lishing, inc , BMUEMI Blackwood Music inc , BMiYoung
Jones BM/Dat Quo Publishing. SESAC), HL, H100 47, RBH 1

CHAMPAGNE LIFE (Universai Music - Z Tunes LLC..,

ASCAP/Pen In The Ground mbushmg ASCAP/D. Dorogn
Gough Publishing, BMYStrauss Publishing, BM/Doronn Pub-
V\Shlf? LLC. BMI), AMP/HL, RBH 20

CHECK IT QUT (wMI 1.am MUsic. Inc., BMU/Cherry River Music
Co., BM/Onika Maraj Publishing De5|gnee BMUMoney Mack
Mu5|c BM\Harajul: Barbie Music, BMISongs Of Universal,
Inc., BVCarbert Music InC., BMUnwversal-PolyGrar Inferma-
tional Publishing. ASCAP/Unichappell Music, Inc , BMI},
AMP/CLAVHL, H100 43

CLUB CAN'T HANDLE ME (Mail On Sunday Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP/Cammen Michelle
Music, ASCAP/Xobalt Music Publishing America, Inc.,
ASCAP/Dad's Drearmer, BMVAr in The Fodder Music,
BMYBug Music, Inc., BMSerious Scriptures, ASCAP/What A
Publishing LTD, SACEM/Shaplm Bemslem & Co., Inc.,
ASCAP/Rister Editions, SACEM/Piano
ASCAP/Sony/ATV Songs LLC, BMI), HL H100 16,1738

COME BACK SONG (Uiniversal Music Corporation,
ASCAP/Cadaja Publishing, ASCAP/House Of Sea Gayle Music,
ASCAP/New Son Df A Miner Songs, ASCAP/Sany/ATV Acuf
R)s&)hélgsm BMUSix Ring Circus Songs, BMI), HL, €S 7;

COMO CURAR (Sebastian Music Publishing. BMYLos Mag-
nifikos Music Publishing 1145

CONSIDERA QUE TE AMO (Apa Musical, LLC, BMY) LT 44

COOLER THAN ME {Novift Greenway Productions,
ASCAP; /Sonv/ATV Tunes 11C. ASCAP/Enc Holljes Music.

ASCAP, AMPHL, H100 48
Cgaﬂl}m SIN CARA (Songs 0! Top Stop Music Pubilishing,
Jgs

COUNTRY STRONG (Sony/ATV Acuff Rose Music, BMU/Chay-
Iynn Music, BMVSM%AW Tree Publishing Company,
BMIMusic Of Stage Three, BMI/Stage Three Music Inc,
BMVNashwslawlIe Songs, BMMusic O EverCountry,
BMUEverGreen Copyrights, BMI), HL, CS 40

CRUSH (Beatking Made This Publishing, ASCAP) RBH 84

CUANDO ME ENAMORO (Sony/ATV Tunes LLC, ASCAP/EIP
Music. ASCAP/EMI Aprii Music, Inc , ASCAP/Publishing
Designee Of Decscember Bueno, SGAE). HL T 11

46 |

CULIACAN VS. MAZATLAN (DEL Publishing, BM1) 1T 37

DANDOLE (Not ¢isted) LT 41

DANZA KUDURD {Cron P Music Publishing, BMVHeIla Pub-
lishing, Sarv/EMI Blackwood Music Inc., BM1) U1

DEUCES (Songs Of Universal, Inc , BMUCuliue Bwond Ur
Experience Publishing BMVKMagnmcwenl Muzic, BMI/Tyga-
man Music, BMVEMI Blackwood MUsic Inc., BMI), AMP/HL.
H10024, RBH 2

DIME QUE ME QUIERES (Songs Of Univision, Inc., SMI1os
Composnoms Puhiishing, BMVLGA Music Pulshshmg BM) LT

DJ GDT US FALLIN' IN LOVE (Maralone, ASCAP/Koball
Music Pubiishing America, Inc , ASCAP/Maratone, BM/Songs
Of Kobalt Music Publishing America, inc , BMI/Oh Suki Music,
BMVEMI Blackwood Music Inc., BMUPiibull's Legacy ublish-
\[l}g gMVUniversal Music - Careers, BM1), AMPHL H100 11;

1

DOG DAYS ARE OVER (Goldzeal Lid., BM/Universal-Songs Of
PolyGram Infernafional, BMVUniversal- Poiyﬁvam Imernationa
Publishing, ASCAP), AMP/H] /HL, H100

OON'T YOU WANNA STAY (SOny/AWCmSS Keys Music Pub-
lishing. ASCAP/Becky's Boy Music, ASCAP/Godfather Rich
wullk. ASCAP/Do Wite Music, LLC, ASCAP), HL, CS 49;

1

DOWN ON ME {Universal Music Corporation, ASCAP/Ohaji
Pubiishing. ASCAP/Songs Of Universal, inc , BMIMick Schultz
Pubhishing. BMYS0 Cent Music Publishing, ASCAP), AMP/HL,
H100 67, RBH 67

DRAW ME A MAP (Reynsong Pubiishing Cor.. BMIWha Ya
Say Music, BMIBIg V/hie Tracks. ASCAP) CS 35

DYNAMITE (Kasz Money Publishing. ASCAR/Maratone,
ASCAP/Kobalt Music Publishing Amierica, Inc., ASCAP/Malza
Ball Music, BMIWnere Da Kasz Al. iMIBonnie McKee Music.,
BMVCYP Two Publishing, BMVEMI Apn! Music, inc.,
ASCAP/EM[ Music Publishing Lid, PRS), AMP/HL H100 14,

EMERGENCY (Tank 1176 Music, ASCAP/EMI Apsil Music, Inc.

ASCAP/Black Fountain Music, ASCAP/Songs 4 Ronrie,
/Daverland 301 Music, ASCAP/Joninie Law Music Inc.,

BMI). HL, RBH 60

EN CAMBIO TU (Venevision \menmnon! Puhhshlng Discos
LLC, BMVEdspaty Publishing, BMI) LT

EST;F; CONTIGO (Warner Chappell Musm Spain SA. SGAE)
7

ESTOY ENAMORACO (Universal Musica Unica Publishing,
BM/La Menle Maesira Music Publishing, BMI) (T 22

FALL FDR YDUR TYPE (Mavor & Moses LLC. SOCANA ve
Wiite [1.C, BMVEMI Blackwood Music Inc.. BMUT.0. Music
Group. SOCAN), HL, RBH 42

FAMILY MAN {Melodies 0 Bigger Picture, SESAC/Bigger Fic-
ture Group, LLC, SESAG/Acoustic Peaml Pulishing,
SESAC/Murmah Music Corporation Group, BMIBug Music,
Inc., BMUMichae! Murrah Music, BMYKatank Music,
BMiWarner- Tamertane Punhshlng Comp., BMUBig Hits O
Amylase, BM1), AMPCS 31

FARCY (EM: Biackwood Music Inc , BMULive Wit LLC.
BMAce Spec Music, BMyUniversal Tunes, SESAC/UMPG,
SESAC/A.D.0.. BMI/Songs Of Universal, Inc., BMMonza
Ronza, SESAC/Sony/AW Tunes LLC. ASCAP/Dornani And Ya

FEK Music, ASCAP), AMPMHL, H100 66; RBH 19
FAR 'S DAUGHTER (Warne! Tamerlane Pubhsmng Corp.,
'The Good The Bad The Uigly Publishing. BMUWE Music
CurD ASCAPMelissa’s Money Music Pubhsnlng ASCAP/Get
Aload 0f This Music, ASCAP/Rhetineck Music, BMUEMI
Blackwood Music Inc., BMI), AMPHL. CS 5

FEEL LDVE (Team S Do\ Publishing, BMV()uantum Steadystate,
ASCAPMHitco South, ASCAP/Universal Music Corporation,
ASCAP/LI! S Dot Publishing, ASCAP/EMI Blackwood Music
Inc., BM/Seags Of Universal, Inc., BMVLive Write LLC, BMI),
AMPHL RBH 83

FELT GDGD DN MY LIPS (StyleSonic Music, BMYBitzuzz And
Bilzuzz Music. BMUBuz And Buzz Music, BMISony/ATV Tree
Publishing Company, BMBeavertime Tunes, BMYFSMGL.
IMR%Cheslnu! Bamnhgusw BMUChrysaiis Publishing, BME),
AMP/ 1

13:H

FINDING MY WAY BACK (Tetagrammaton Music,
ASCAPAUniversai Music Corporation, ASCAP/Niviac Tyke
Music, ASCAPMiguel Jontel Publshing Designee,
ASCAP/Curt Chambers Publshing Designee. ASCAP/Jasane
Drama Music. ASCAP), HL. RBH 29

FIREWORK {When I'm Rich You'll Be My Biich, ASCAP/WB
Music ASCAP/EM! April Music Inc., ASCAPAtra
Tunes, ASCAP/Dipiu s..!., SACEM/Dal Damn Dean Music,
BM{Peermusic, BMU2412 Songs | 1.C, BMVEM! Music Pub-
Iishing Lid, PRS), AMPHL, H1009

F**K YOU {FORGET YOU) (Chrysatis Music | Id, PRS/God
vaen Music BMYMars Force Music, ASCAP/Bughouse,

CAP/Bug Music, ASCAP/EMI Apnl Music, Inc., ASCAP/Roc

Na?mn Music, ASCAPMUsic Famarmanern LLC, /Toy
Plane Music, ASCAP/AR For Ai's Sake Music, ASCAP/An—
House Entestainment LLC, ASCAP/Late 80's Musi
éAZSCAP/Wesmde Indepenient Publishing, ASCAP) HL H100

FROM A TABLE AWAY (Big Music Machine, BMI/Super 98
Music, LLC., BMVinternationa! Dog Music, BMUClarity Tree
Music. BMY/Sony/ATV Tree Publishing Company, BMiove
Monkey Music. BMI), HL, CS 24

GANGSTA (SIim Thug Publishing, BMVNoddtactor Publishing,
BMl/(éurIr;psund Eniertginment, BMYEMI Blackwood Music
Inc., BMI

GEORGIA CLAY (Kohaw husic, ASCAP/Dudeskimusic,

ASCAP/The chycle Music Company, ASCAP/Elg Loud Songs,
ASCAP/Bg Songs Of Extreime, ASCAP/ »g
BMiWarmerTamerlane Publishing Corp., MVRAD\OBULLEY
SPubllshmg BMI), AMPCS 32

K UP (Domani Am Ya Majesty’s Music, ASCAPWB
Muscc Com ASCAPMore Water £ rom Nazareth Publishing,
ASCAP/EMI April Music, Inc , ASCAP), AMPHL, RBH 50

GET YOU GIRL (Chaz Records, BMI) RBH 92

GIMMIE DAT (Royalty Rightings. ASCAP/Universal Music Cor-
poration. ASCAP/RZE Music Publishing, ASCAP/Milwaukee
VIIl?;I;VH Music ASCAP/Sony/ATV Tunes LLC, ASCAP),

AMI

GLAD I MET VOU TONIGHT (Will Down Music Co.
ASCAP/Chris Davis Sounds, BMI) RBH 74

GONE ALREADY {Faith Evans Publishing. ASCAP/Nitac Tyke
Music, ASCAPAUnversal Music Corporation, ASCAP/Tetra-

rammaton Music, ASCAP/Hannah Eight Music,

ESAC/Kobalt Publishing, SESACAatit Music Publishing,
ASCAPMelodic Fano Productions, ASCAP/HC 1030 Publish-
ng ASCAF), AMPHL_ RBH 31

GOOD HANDS (Hilibilly Poetry, BMURio Nuevo Enterizinment
LLC, BMUWamer-Tameriane Publishing Corp., BMI/Made For
This Music, BMUThe Good The Bad The Ugly Publishing
BMI), AMPCS 53

GOOD TO BE ME (Wamner Jameslane Publishing Corp .
BMU/Gaje Music, BMV/Stage Three . ASCAP/Brett James
CornellLLsPMusm ASCAP/ITX Music, BMURIR Publishing,

k)

GRENADE (Mars Force Music, ASCAP/Bughouse, ASCAP/Bug
Music, ASCAP/Roc Nation Music. ASCAP/MusiC Famarmanem
LLC, ASCAP/EM! Apnl Music. Inc , ASCAP/Toy Plane Music,
ASCAP/ATt For AY's Sake Music. ASCAP/AriHouse Enfetain-
ment LLC, ASCAP/Westside Independent Publishing,
ASCAP/Studio Beast Music, BM/Wames Tameriane Publishing
Corp., BMIAndrew Wyall, BM/Downtown OMP Songs, BMI),
AMPHL, H100 30

HELLD WORLD (Sory/ATV Tree Publishing Company,
BM/Tomdouglasmusic, BM/Universal Music - Careers,
%III/EG And Licilie Songs, ASCAP), AMPHL. CS 22, H100

HEY BABY (DROP IT TD THE FLOOR) (Ultra Tunes,
ASCAP/Dipiu 5.1, , SACEM/Pitbull's Legacy Publishing,
BMVUniversal Music - Careers, BMUNappyPub Music,
BMI/Universal Music - 7 Songs, BM(), AMP/HL, H100 44

HOLOING YOU OOWN (GOIN IN C)! CLES) {Mass Contusion
Productions, Inc., ASCAPAJniversal Music Corporation,
ASCAP/Cainon’s Land Music Publishing. ASCAP/EMI April
Music, Inc., ASCAP/Nappy Puddy Music, ASCAP/Universal
Music - 2 Tunes LLC., ASCAP/Eniertaining Music, BMI/Slick
Rick Music Coag BMVTufamerican, inc., BMULife's A Bitch
Publlsnmg ASCAP/Jumping Bean Songs LLC, BMUelly's
Jams LLC., ASCAP/No Bricks Allowed Music, BMWIega
Music, ASCAP/Justin Combs mnnmm&]ASCAP/Ma
Blige Music, ASCAP/Warner-Tamerl; iblishing Corp.,

Go to www.billboard.biz for complete chart data

BMMayfield, BMI), AMP/HL, H100 96; RBH 12

HOLD MY HAND (Byefall Productions Inc, ASCAP/Sany/ATV
Harmony, ASCAP/Piano Music, ASCAP/Sony/ATV Tungs LLC,
ASCAP/TALPA Music Publishing, BUMA/Studic Beas| Music.
BMUWarner Tamertane Publishing Corp.. BMI), AMP/HL, RBH
5}

3

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAY-
ER) (Marshmellow Music. BMYSPZ Music, Inc . BMVDown-
town DMP Songs. BMYCanci Calt Fiane Finch, BMI) RBH 63

HOT TOTTIE (My Diet Starts Tomerow, Inc.. BMI/Songs
Unversal, Inc., BMVGod Can't Lie Publishing, BMVDGT Damn
Dean Music, BMY2412 Songs LLC, BMVPegigsic I, Lid
BMUCarter Boys Music, ASCAP/EMI Apil Music, inc.,
ASCAPAUR-V Music, /\SCAP) AMP/HL, H100 49, RBH 32

THE HOUSE RULES (Ouflaw Saints. ASCAP/EMI Apul Music.
Inc.., ASCAPMusic Of Combustion, BMVSongs Of Windswept
Pacific, BMYDaly Groove Music, BMI, HL, CS

HOW | GOT T0 BE THIS WAY (Supel Stick 98, BMVUnlverSaI
Music Corporation, ASCAPMacirhyco Music, ASCAP/EMI
Aprit Music, Inc , ASCAP/Songs 0f Countrywood, ASCAP),
AMPHL, €S 19

LAIN'T THRU (She Wote |t ASCAP/Universal Music - MGB
Songs, ASCAPMarlows Music, BMMoney Mack Music,
BMHarajisw Barbie Mussc BMI/Sangs Of Universal, Inc,
BMI), AMP/HL. RBH

| CAN'T LOVE YOU BACK (FSMG!, IMROWCCR Music,
BMIState One Music America, BMySony/ATV Tree Publishing
COdelly BMMammaw s Combread Music, BMI), Ht, CS

I DUNT WANNA GO (Meionie Music, ASCAP/Brown Babies
Music. ASCAP) RBH 73
lF | DIE YOUNG (Pmnlealher Publishing, BMI/Ric Bravo Music,
Inc , BMI), AMPCS 4; H100 20
IF I WERE A BDV (Soﬂgs 0f Universal, Inc., BMYBC Jean Pub-
hsmng BMVChery Lane Publishing Co , ASCAP/Liedela
Music, ASCAP/Gad Songs, LLC, ASCAP) AMP/CLMAL, CS

60

1 UIKE (Universal Music Corporation, ASCAP/Ohiaji Publishing,
ASCAP/Truth Faction Publishing, ASCACP/Songs Of Universal,
Inc.. BMMick Schultz Publishing, BMIAiidacns Wortdwide
P\Jblrshing Inc.. ASCAP/EMI April Music, inc., ASCAP),
AMPMHL, RBH 48

TLIKEIT Ennque I%ednas Music, ASCAP/EIP Music,
ASCAP/Songs Of RedOne, BMYSomy/ATV Songs l LC
BMIPiibull's Legacy Publishing, BMIUniversal M
%aregs BMYSony/ATV Tunes LLC, ASCAP), AMP/HL H1 o

PLL BE THERE (G2G Publishing, ASCAP/Script Squad Music
Publishing, ASCAP/Bug Music, ASCAP/Chaotic Peace 12
Pubtishing. ASCAP) RBH 90

I'M A STAR (Universal Music - 7 Tunes LLC., ASCAP/®n In
The Ground Publishing, ASCAP/Chuck Hamony's House Pub-
lishing, ASCAP/Sirauss Co., LLC.. ASCAP/Normiharis Music
ﬁéhliggng. ASCAP/EMI April Music, Inc.. ASCAP), AMP/HL,
RBH

M DOING ME {Chuck Harmony's House Publishing,
ASCAP/Normaharris Music Publishing, ASCAP/Strauss Ca.
LLC, ASCAF/EMI April Music. inc., ASCAP/Studio Beas!
Music, BMVWarner lamertane Pubhshmg Comp, BMI)
AMPHL R

m SUPPOSE 2 BALL {GeeMar Music Publishing, BMI) RBH
65

INGREIBLE (Universal Music - Careers, BMVRCP Publishing.
SA deCV)L127
I WOULDN'T BE A MAN (Universal-PolyGram Inemational
Publishing ASCAP/Songs De Bumo, ASCAPUniversal Music
- MGB Songs, ASCAP), AMP/HL, CS 48

JAR OF HEARTS (Miss Perri Lane Publishing, BM/Bareett
Yeretsian, ASCAP/Drew Lawrence. ASCAP/Piggy Dog,
ASCAP), AMPH100 75

JUST A DREAM (Jackie Frost Music. Inc, ASCAPAUniversal
MusiC - MGB Songs, ASCAP/EMI Blackwood Music Inc,
BMYJimipub Music, BMVEMI Foray Music, SESAC/Rico Love
s Stitl A Rapper, SESAGAesse Jaye Music, ASCAP/Reach
Global, Inc., BCAP/UsherJVSY AC Publishing Designee,
SESAC) AMP/HL H

JUST THE WAY YOU ARE (EMI April Music, Inc.,
ASCAPMusic Famarmanem LLC, ASCAP/Mars Force Music,
ASCAPMarthside Independent Music Publishing,
ASCAPBughouse, ASCAR/Bug Music, ASCAP/Toy Plane
Music, ASCAF/Art For Art's Sake Music, ASCAP/ArtHouse
Entertainment LLC. ASCAP/Dry Rain HJbI«smng ASCAPAUni-
versal Music Corporation, ASCAP/Khalil Walton Publishing

Designee., ASCAP/Rac Naiion Music, ASCAPAUpper Deck.
ASCAP), AMPHL, H100 3; T 48

KEEP IN MINO (J (Tellrey Steele Music, BMYBPJ Administration,
BMVSony/ATV Tree Publlshmg Company, BMYCode Stx
Charles Music, BMI), HL, CS 47

KING OF ANYTHIN (Sony//ﬂ\/ Tunes LLC, ASCAP/Miny Bear
Music, ASCAP}, HL, H100 42

KISS GODDBYE (Avan! Garde Music Publishing, ASCAP/Uri-
versal Music Corporation, ASCAP/Antonio Dpon's Muzik,
ASCAP/EMI April Music, Inc., ASCAP/E.D. Duz-It Music,
BMVIrvmg Music Inc, BMVUndefdog Easl Songs, BMI/Demis

S%S SCAP), AMPHL, RBH 86

KISS GOODBYE (N0 Such Music, SCCAN/Bug Music,
ASCAPMusic Of Windswep!, ASCAP/Raylene Music,
ASCAP/EMI Blackwood Music Inc.. BMI/Birds With Ears
Music, BMI) HL CS 55

KISS ME WHEN I'M DOWN (Songs Of Universal, inc.
BMYYear O The Dag Music, ASCAP/Darth Buddha Musc.
ASCAP/BIg Loud Songs, ASCAP/Angel River Sangs,
ASCAP/BIg Lowd Bucks, BMI). AMP/HL. CS 46

LALTCS%LLE {EMI Music Netherlands, B.v/Aluan Luis Guena, BMI)

LA DESPEDIDA (Los Cangiis HJDMshll’y ASCAP) s
LA ESCUELITA (Arpa Musical, {1 C, BMIy LT
LAST WISH (Rodney Jerkins Productions, BMV[MI Blackwood
Music InC., BMVEMI April Music, Inc., ASCAPY ~ay,
ASCAP/The Baok Productions LLC, ASCAP), HL, RBH 64
LAY IT DOWN (My Dect Starts IDmOrlOW Irc., BMV/Songs Of
Universal, inc... BMyDat Dzmn Dean Music, BMV2412 Songs
LLC, BMVPeermusic, BMIV. Bozeman, BM/EMI April Music,
%HAECAP/AH Controi Music, inc., ASCAP), HL, H100 82;
1

LAY WITH YOU (Mike City Music, BMUNotling Hill Music, Inc.
BMVSongs Of Unxversal, In¢, BMVEricka J Music Publishing,
BMI) AMPHL, RBH 51

LAY YOU DOWN (Rico Love Is Still A Rapper, SESAC/EMI
foray Music, SESAC/Nujerez Missic, BMIWarnerTamerlane
Rmushlng Corp.. BMVUR-V Music, ASCAP/EMI April Music.

’\CA PASCN’/UShef JV SESAC Publishing Designee, SESAC),
Al

LEAVE U {Bubba Gee Music, BM/Warner-Tamerlane Publishing
Corp., BMVKandacy Music, ASCAP/Air Control Music, InC.,
ASCAP/EMI Aprit Music. Inc , ASCAP/Pat 4 Me Music,
ASCAP/man Music, BMAWB Music Corp, ASCAPMakiya
MBUSIEQASCAP/RUCK Yo Music Publishing, ASCN’), AMPHL,

R

LET ME DOWN EASY (S That Sell, BMUBIack To Black
Songs, BMVcle. BMISony/ATV Acuff Rose Music, BMVChay-
%m Music, BMUNashvistaville Songs, BMUNEZ, 8MI), HL, CS

LETTING GO (DUYTY LOVE} (Eyes Above Water Music,
ASCAP/B Heights Music, ASCAP/Sany/ATV Tunes LLC,
ASCAP/EM! Apnil Music, Inc., ASCAP/Dat Damn Dean Music,
BMVPeermusic Il Lid - BMI2412 Songs LLC, BMYHale Yeah
Music, SESAC/Harajuku Barbie Music, BMiMoney Mack
Music, BMU/Songs Of Universal, Inc., BMVEM! Music Publish-
ingLtd PRS), AMPHL, H100 45

LIE TO KICK IT (Notting Hill Music, lnc, BMVMxke City Music,
BM{Tierra Hearl Publishing ASCAP) RBI

LIKE A G6 (Far* Easl Moverment Rmhshlng ASCAP/HU nypot
For Life, ASCAP/Hunngpot Happerings, BMAndie Pop Music,
ASCAPYH100 3, LT 4

A LITTLE BIT STRONGER {Universal Music - Careers,
BM{High Powered Machine Music, BMi/Raylene Music,
ASCAP/BP.S Administrafion, ASCAP, EMI Foray Music,
SESAC/Hitkary Dawn Songs, SESAC), AMPHL, CS 38

LITTLE LION MAN {Songs Of Universal, Inc., SESAC),
AMPHL, H100 72

LIVING BETTER NOW (Ore Shot Deal Muzak. SESAC/Wamer
Chappe!l Music, Inc., SESAC/Rico Love Is Still A Rapper,
SESAC/EMI Foray Music, SESAC/Charneleon Publishing.
BMY/4 Blunis |1t At Once Publishing, BMUFirst N' Gold Pub-
lishing, BMVEMI Blackwood Music Inc, BMVEMI April Music,
Inc, ASCAP/Justin Combs Publishing, ASCAP/Big Poppa
Muslc, ASCAP/Bovina Music, ASCAP/No Question Entertain-

ment, ASCAP), AMP/HL, REH 81

LOCA (The Caramel House Music, BMULps Duenos el Nego-
cio Publishing. ASCAP/Nomrg Hill Music, Inc., BMISory/ATY
Latin Music Publishing, LLC, BMYNomad Music, BMUniver-
sal Music - Careers, SMUPIbuITS Legacy Puhhshlng
BMUSoay/ATV Melody, BMI), AMP/H. , H100 83

LDCA (The Caramel House Music, BMILos Duenas Del Nego-
cio Publishing, ASCAP/Notting Hill Music, Inc . BM/Seny/ATV
Latin Mussc Pubhishing. LLC, BMUNomad Music, BMUniver-
sal Music - Careers, BMIRIbULL'S Legacy Publishing,
BMVSany/ATY Me\ody BMI). HL T

LO MEJOR DE Mt VIOA ERES TU (Dhmmik Music Publishing,
BMUEMI Blackwood Music Inc., BMVBrantunes Music Pubi-
nsmrB). ASCAP/Sony/ATV Discos Music Publishing LLC,

/Batt Candy Music, ASCAP/Andrezs Cartsson Publish-
ing AB, STiM/Destonia Mus»c ASCAP/Universal Music Corpa-
rafion, ASCAP) AMPHL, LT 24

LOSE MY MINO (EMI Blackwood Music Inc., BMINoung Jeezy
Music Inc . BMiYoung Drumma, ASCAPWB Music Corp..
ASCAP/Fm:I N Gold Publlshl , BMI). AMP/HL, RBH 45

LOVE ALL DVER ME (Shariah ymone Music, ASCAP/EMI
April Music, Inc., ASCAPWB Music Corp., ASCAP/Pamels
Loiene’s Fublishing, LLC , SESAC/Cslyle Ink Music Fublish-
1y, ASCAP/Slide: It Music, ASCAP/Noontime South,
SESAC n%s In The Key 01 B Flal Inc. SESACW.BM Music

SAC), AMPMHL, Rt

LDVE UKE THIS (Checkman MIISIC ASCAP) RBH 26

LOVE LIKE WOE (The Ready Set Music. ASCAP/Jonathan
Rotem Music, BM/Sony/ATV Songs LLC, BMi/New Boyz Pub-
Tishing LLC, BMVPrirnary Wave Brian, BMIEMI April Music,
Inc. ASCAP/Umvevsal Music - MGB Sengs. ASCAP).
AMP/HL H100 33

LOVE THE WAY YOU LIE (Songs Of Universal, Inc.,
BMYSivoom Stiady Music, BMYUniversal Music - £ Songs.
BMUHotel Bravo Music, BMUM Shop Publishing, BMI),
AMP/HL. H100 28, RBH 44

LOVING YOU NO MORE (Team S Dot Publishing, BMI/Sengs
Of Universal, inc., BMUMakinot Music Publishing,
SESAC/Marsky Music, BMVJanice Combs Publishing, Inc.,
BMVEM! Blackwood Music Inc., BMVOur Dawn Puhhshmg
BMILve Write LLC, BMI), AMP/M RBH 34

MAKE A MDVIE {NappyPub Music, BvMVUniversat Music - 7
Songs, BMVStayin High Music, ASCAP/Ronor, ASCAP/The
Legendary Traxsier Music, ASCAP/Kobait Music Publishing
Amenca. Inc, ASCAP), AMP/HL, 14100 94; ABH 14

MAKE IT RAIN {Porier House Music Publishing. 8MH) RBH 46

MAKING LOVE TO THE MONEY (WB Music Corp
ASCAP/Radric Daws Music Group, ASCAP/Karbeen Music
Fublisting. BMUNumbers Don't Lie, LLC, M) RBH 38

EL MALG (Premium Latin Publishing, ASCAP) (T 9

MAMAS SONG (Came-Ode Music. BMI/Sunshine Temace
Music, BMUHalf Of My Putilishing, BMVAT in The Fodder
Music, BMVBug Muste, Inc., BMVAriHouse, BMVUniversal
Music - Careers, BMUHigh Powered Machine Music, BMY),
AMPMHL, CS 11;H100 59

A MAN LIKE ME (Bug Music, Iric., BMI/Songs Of Windswept
Pacific BMI/Black In The Saadle Sonqs ASCAP/ote,
BMISony/ATV Cross Keys Muswc Pumlshmq ASCAPM ighty
Underdog Music, ASCAP), Hi., C:

MARIJUANA (EIsie's Baby Boy Hlbhshmg ASCAP/Kobalt
Music F\lDlIShI@CAﬂt"m Inc., ASCAP/Owo Olorun Publish-

AP/Universal Music Comeration. ASCAP)

ME DUELE (Mendieta Music Pubiishing, BMI) (AR

ME DUELE LA CABEZA (ol Listed) LT 4

ME ENCANTARIA (Huina, BMUImperio, BMI) 133

MEMORIES (Editions Square Rivoli Pubiishing,
ASCAP/Shapiro, Bemstein & Co, Inc , ASCAP/Rister £ditions,
SI;C[M/CODYI |ggl Control/Elsie’s Baby Boy Punlishing,
ASCAP)

M§5NTE BLANCO (Primavera Worldwide Music. ASCAP) LT

MIEDO (Sony/ATV Discos Music Publishing LLC,
ASCAP/Sony/ATV Mexico, SA. De C V) 1T 32

MILLONARI DE AMOR (Warner Tamerlane Publnshmg Comp.

BM/MNana Maluca Musyc Pubtishing, SESAC/Sony/ATV

Sounds LLC, SESAC) 117

MINE {Sony/ATV Tree Publishing Compary, BM/ Tayler Swift
Music. BMI), HL, CS 12 H100 23

MI3NECESIDAD (Cruz De Pidra Music Publishing, ASCAP) LT
1

MISS ME (Live Write LLC, BMVEMI Biackwood Music Inc.
8MV1da Bai Productions, ASCAP/Sony/ATV Tunes LLC,
ASCAPMavor & Moses LLC, SOCAN/Voung Maney Publish-
Ing Inc., BMWarner-Tamertane Publishing Corp., BMI/Net-
twerk Tunes, BMI), AMP/HL, RBH 27

MONSTER (Please Gimme My Pubfishir Inc., BMI/EM! Black-
wood Music Inc., BMYEMI Apnil Music, inc., ASCAP/Carter
Bays Music, ASCAP/Copyright ContiobFirst N' Goldt Publish
Ing, BMVSony/ATV Songs LLC, BMI/Songs Ot Universal, Inc.
BMiMoney Mack Music, BMVHaranﬁm Barpie Music,
BMU/Apit Base hmllshmg ASCAP/Way Above Music, BMI),
AMP/HL, H100 79, RBH 35

THE MOON AND THE SKY (Angel Music [ imited],
PRS/Sony/ATV Music Publishing UK, PRS). HL. RBH 55

MY KINDA PARTY (WarnerTameriane Publishing Corp.,
BMAndiana Angel Music, BMI), AMP CS 9; H100 46

NEW YEAR'S EVE (My Own Chiit Music. BMVEM| Blackwood
Music Inc., BM: Elijzh Maina Publishing, SESAC/Watch The
Sgsq«;aﬁtch Music, BMVEMI April Music, Inc , ASCAP), HL,
RBH

NIEL DIABLO TE VA A QUERER {Insfituio De Desasrolio
Aulmal {IDA), ASCAP) T 17

S (JCAM Edilora Musll:al SAde Cv/Marcha
Musml Corpoiaiion. ASCAP) LT

NINA DE MI CORAZON (f erca lelshmg BMI) LT3

NO BS (Songs Of Universal, Inc., BMYCdiure Beyond Ur Bxperi-
ence Publishing, BMIKMac Muzic, BMWes! Coas! Liin Pub-
Tishing, ASCAP/Henderworks Music Publishing, BMI),
AMPHL. RBH 43

NO HANDS {Jugquinmalphurpublishing, ASCAP/Roscoe Dash
Publishing, ASCAP/Dezd Stock Music, BMWS Music Corp..
ASCAP/Dtum Squad LLC, ASCAP/Young Drumma, ASCAP).
AMPH100 25, RBH 4

NO LOVE (Songs 0f Universal, Inc., BMUShroom Shady Music,
BMIYoung Money Publishing Inc., BMI/Warner-Tamerlane
Publishing Com., BMYNGC Music Publishing LLC,

ASCAP/F 0B, Music Publishing, ASCAP/Hansearic Mustkver-
lag, GEMA), AMP/HL, H100 40; RBH 59

ONE IN A MILLION (Universal Music - Z Tunes LLC.,
ASCAP/Pen In The Ground Publishing. ASCAP/EMI April
Music, Inc, ASCAP/Normaharris Music Publishing,
ASCAP/Strauss Co , LLC., ASCAP/Chiick Havmony 's House
Puhiishing, ASCAP!, AMP/HL, H100 97, BBt

ONE LDVE {PEDPLE GET READY) (Wainer] Tameflane Pub-
listuing Cor., BMUMijac Music, BMUFifty-Six Hope Road
Music Lid , ASCAP/Odnil Music le ASCAP/Blue Mountain
Music Lid, ASCAP), AMPH100 41

ONLY GIRL (IN THE WORLD) (Cstyle ink Music Publishing,
ASCAP/Slice Thal Music, ASCAP/EMI Aprit Music, Inc .

ASCAP/Ulra Tures, ASCAP/Dunu 5.1, SACEM/EM! Music
Pubhshl L., PRS) HLH1002
INLY PRETTIER {Sory/ATV Tree Publishing Company.
BMVan Dog HJ[) fishing, BMI/Tittawhirl Music, BMI/Carnival
g‘us‘c Group, BMVBIuewaler Music, M), HL. CS 15. H100

PANTS (Breaiang News Ground Pubfishing, BMI/On A Walk
Music, BMVSeny/ATV Tree Publishing Company, BM), HL, CS
45

PLAYING THE PART (EMI Blaciwood Music Inc., BMYBig
Gasset Hitties, BML'Shane Mino Music, BMI), HL, €S 42
PLEASE DON'T GO (North Greenway Productions,
ASCAP.Sony/ATV Tunes LLC, ASCAP/Matza Ball Music.
BMIMWhere Da Kasz At BMI), HL, H100 19
PORN STAR DANCING (Mati Waist Publishing Designee,
OCANMor Music Productions, SOCAN/AImo Music Corp,

*Marrer Tamerlane Publishing Carp , BMAudacnis

Worldwide Publishing, Inc., ASCAP/EMI Apnii Music. Inc.,
ASCAP/Anaesthetic Publishing, SOCAN/Glass Botiom Boat,
ASCAP), AMP/HL, H100 98

PRETTY GIRL ROCK {Unwversal Music - Z Tunes LLC .
ASCAP/Pen n The Ground Publishing, ASCAP/Compound
Entertainment, BMI/Chuck Harmony's House Publishing,
ASCAP/Strauss Co., LLC., ASCAP Normaharis Music Pub-
lishing, ASCAP/EMI April Mus:c Inc., ASCAP/Antisia Music
Inc., ASCAP/Cherry Lane mblishmg o , ASCAP/Bleu Nig
Music, ASCAP), AMP/CLMHL, RBH 6t

PUT YOU IN A SONG (We're Going To Maui Music, BMUTom-

Leis Music, ASCAP/Songs Of Universal, Inc., BMYCamival
Music Group, BMVBambatown Publishing, BMIMary Rose
Music. BMI) CS 14, H10Q 71

QUE BUENA TU TA (Soigs of Joy Girl Wonder Ruiz Publishing
BMVJoy Wonder Ruiz, ASCAP) LT 40

RAISE YOUR GLASS (EM| Blackwood Music Inc., BMIPink
Inside Publishing, BMIMaratone, ASCAP/Kobail Music Pub-
lishirig Amenica, Inc.. ASCAP).

RAP SONG (Nappyﬂm Music. BMUUniversal Music -7 Soigs,

BMUKasai, LLC, BMI/4 Biunts Lit Al Once Pubtishing,
BMVFirst N Gold Publishing. BMUWarner Tamerlane Publish-
ing Corp., BMIYoung Maney Publishing Inc., BMiAleVegas
Publishing Company, Inc, , ASCAPniversal Music - Z Tunes
LLC., ASCAP/Jazz Merchan Music, ASCAP/Sony/ATV Songs
LLC, BMVUniversal Music Corporation, ASCAPNotting Dale
Songs Inc., ASCAP/Trac N Field Entertainment LLC,
ASCAP/Pen in The Ground Publishing, ASCAP/Soulj4 Boy Tel-
V'em Music. BMIChrysalis Music Publishing, Inc.
ASCAP/Grat Booty Music, ASCAP/50 Cent Music Publishing,
ASCAPMusic Of Windswept, ASCAP/Blotter Music,
ASCAP/Elvis Mambo Music, ASCAPWB Music Corp.,
ASCAP/EMI Biackwood Music Inc., BMVAI't Nothing Going
Og I'?US% F****n ASCAP/Tee-Bass Music Inc., BMI). AMP/HL,
RI

RAYMONO (English vy Music, BM/Brett Eldredge Music,
BMUChrysaiis One Songs, BMiHave A Brad Day Music.
ASCAPFSMGI, IMRO/Chrysalis One Music, LLC, ASCAP),
AMPHL, €S 3

READY FOR LDVE (BMG Platinum Songs, BMSongs 01 Unl-
versal, ¢, BMI/Termy And Town Music, ASCAP/BMG Gol
Songs, ASCAP/Yoga & Misic HBT, GEMA), AMP/HL, CS 50

REAL (Bug Music, inc., BMI/Sangs Of Universal, Inc
BMI/Write 'Em Rite Music, BMI), AMPMHL, CS 30

RESCATE {Alexs & Fido Music Publishing, ASCAP/Sony/ATV

Tunes || C, ASCAP) LT 29

RHYTHM OF LOVE (W8 Music Cor.. ASCAP/Songs For Whil-
nez ), AMPHI0 78

RIDE ROLL (Hu;hne Records, ASCAP) RBH 80

RIGHT ABOVE IT {Young Money Publishing Inc., BMiMWarner
Tameriane Pubilishing Corp., BMI/Live Wrile LLC, BMYEMI
Blackwood Music Ine., BMVDariet Ancirew Publishing,
ASCAP), AMPHL, H100 27; RBH 5

RIGHT THRU ME (Harajuku Barbie Music, BMIMoney Mack
Music, BMUSongys 0f Universal, Inc., 8Mi/PaperSpread Pub-
Iishing, ASCAPHebrew Hustie Music, ASCAP), AMPMHL,
H100 34; RBH 11

RDLL WITH IT (Sony/ATV Harmony, ASCAP/Hombuckle
Music, ASCAP/Universal Music - Careers, BMIAWE Music
Corp., ASCAP), AMP/HL, H100 87

RUNAWAY (Please Gimme My Publishing inc.. BMVEMI Black-
wood Music Inc., BMHeawyerate Publishing,
ASCAP/SOny/ATV Songs LLC, BMYNeighborhood Pusha Pub-
lishing, BML/Papa George Music. BMYMetrolina Publishing
Corporalicn, InC., BMI/Sony/ATV Tunes LLC, ASCAPWay
Above Music, BMI}, HL H100 51; RBH 30

SCOTT MESCUD! VS. THE WORLD {Elsie’'s Baby Boy Pub-
lising, ASCAP/Kobait Music Publishing America, (nc ,
ASCAP/Heavycrate Publishing, ASCAP/Sony/ATV Tunes LLC,
ASCAP), HL, H100 92
SECOND CHANCE (My El Music. ASCAPMischkerisic,
éSSCAP/Universal Music Comporation, ASCAP), AMPHL, RBH

SECRETS (Midnite Miracle Music, ASCAP/Sony/ATV lunes
LLC ASCAPAeivel Hammer Music, ASCAP). HL, H100 26

SEPTEMBER (Surface Pretty Deep U%\y Music, BMVUmversal
Music  Careess, BMU/SteelySongs, BMI), AMP/HL. H100 55

SEX ON MY MONEY (EMI Blackwood Music lnc BMUE. Hud-
50N Music LLC, BMVERICB, ASCAP/Wriling Camp Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP/WB Music Corp.,
ASCAP/Radic Davis Music Group, ASCAP/EMI I\ml Music,
Inc., ASCAP/Sam Hook Music. ASCAP/Strauss Co., LLC..
ASCAPNomuahareis Music Publishing, ASCAP) AMP/HL
RBH 70

SEXY GIRL ANTHEM (Jeffiey L Johnson Publishing,
ASCAP/SNRS Productions Puhushlng ASCAP) RBH 79

SHAKE (Prescription Songs, LLC., ASCAP/Kobalt Music Pub-
lishing America, Inc., ASCAP/Sony/ATV Tunes LLC,
ASCAP/Jambition Music, ASCAP/Seven Peaks Music.
ASCAP). HL. H100 69

THE SHAPE I'M IN (EM! Biackwood Music Inc., BMIRhettneck
Music, BMUString Stretcher Music, BMIAWB Music Corp .
ASCAPMelissa's Money Music Publishing, ASCAP/Get A
Load Of This Music, ASCAP), AMP/HL, €S 27

SHARE MY LIFE (Songs Of Universal, Inc.. BMiXemunity
Song Chest, BMUncle Buddie's Music, Inc., ASCAP),
AMPHL. RBH 36

SHINE (Cherry River Music Co., BMV.ohn Legend Publishing,
EMI) CLM RBH 95

THE SHOW GOES ON {Hey Lu Chill Music, BMY/Heavy As
Heaven Music, BMYSongs Of Universal, Inc., BMVArtis! Pub-
lishing Group West, ASCAP/Dustin William Brower Publishing
Designee, ASCAP/Jonathan Keith Brown Publishing Designee,
ASCAP/Sony/ATV Harmony, ASCAP/The Best Dressed Chick-
en In Town. ASCAP/Tschudi Music, ASCAP/Ugly Casanova
Music, ASCAP), AMPHL, H100 57

SICK (Morikee Hollow Music Publishing. ASCAP/A Littie Music
thaltr)shing, ASCAP/No Mikey No Music Publishing, BMI)
H100 88

S| NQ ESTAS (EM) Blackwaod Muslc \nC BM/Pop Media Pub-
lishing, BMYCarlos Ponce, ASCAP)

SLUMBER PARTY (Not Listed) ABH 97

SMOKE A LITTLE SMOKE (Sony/ATV free Publishing Compa-
ny, BMUSinner(ina. BMIMammiaw's Combread Music.
BMI/Pine Box Poeiry Publishing, BM!), HL, €S 23; H100 84

S0 HIGH (Sim Thug Punfishing, BMI Sguad Music,
BMI/Songs Ot Universal, ine., BMUShady Music Publishing,
LLC. BMUL, ASCAP/Playboy Tre, ASCAP/James Bernard Ross-
er, Jr BM/Pubiisting Desigree. BMVGrand Hustle Bealz.

“Tameriane Publishing Comp., Rack:

ley, BMYEMI Biackwood Music inc.. BMINarc & B mbllshmg
Designee, BMI). AMPHL, RBI1 58

SOLDIERS & JESUS (Wamer-Tameriane Publishing Corp.,
BMUEIdoratic Music Pubnshmg BMI29 Cent Hambefgefs
Music ASCAP/Red Cape Songs, ASCAP), AMPCS

SOMEONE ELSE CALLING VDU BABY (Hanel R’.anm Music.
BMMurrah Music Corporation Group, BMI/Bug Music. Inc.,
BMKaty Lou Music. BMI/Big Loud Bucks, BMI) CS 20, H100

SOMETIMES | CRY {Incia B. Music, BMY/Songs Of Unrversal
PolyGram International, BMParadise Forever Music, BMI),
AMPAHL_ RBH 18

SOMEWHERE WITH YOU {Adopled Songs. BMI/Crazy Water
Music, ASCAP/Koball Music Publishing America, fnc..
ASCAP/Lifle Blue Eyy ASCAP) CS 18, H100 58

SPEAKERS GOING HAMMER (Soulja Boy Tell em Music.
BMU/1damentional Publishing LLC, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Bei Maejor Music, BMY), HL, R8H 54

START IT UP (Lloyd Bartks Music, ASCAP/Unwersal Music
Corporation, ASCAP/Car! MeCormick Publishing Designee,
BMI/Piease Gimrme My Publishing Inc , BMVEMI Blackwaod
Music Inc., BMUSwizz Beatz Pumllsmng SESAC/Universal
Tunes, SESAC /Songs Of Universal, inc., SESAC/NS4 Life
Music Publishing, ASCAP/J. Brasco Music. ASCAP/EM! April
Music, Inc., ASCAPMNo Question Enteriainment. ASCAP),
AMP/HL, RBH 69

START ME UP /LIVIN' ON A PRAYER (EM| April Music, inc
ASCAP/Colgems-EMI Music Inc., ASCAP/Promopub BV,
PRS/Universal-PolyGram international Publishing, ASCAP/Bon
Jowpmbnshmg ASCAP/Sony/ATV Tunes LLC, ASCAP),
AMPHL

STEREO LOVE (Um'a Infemational Music Publishing/Media Ser-
wices, UCMR-ADA) H100 37

STILL A LITTLE CHICKEN LEFT ON THAT BONE {Sony/ATV
Tree Publishing Company, BM/Souths:de Independent Music
Pubtishing, LLC, BMVReactrve Combusstion, SESAC/Tunes Of
Bigger Picter, ASCAP) CS 44

STOP! IN THE NAME OF LOVE / FREE YOUR MIND (Store
Agale Music BMI/EM! Blackwood Music Inc., BMUFwo fuf-
Enuff Publishing BM), HL, H100 38

STRIP ME (EM Apnl Music, Inc., ASCAPMWrite 2 Live Publish-
E, ASCAP/Kobalt Music Publishing Amenca, Inc.,

CAP/Blow The Speakers. PRS/Sony/ATV Songs LLC,
BMUEMI Music Publishing Ltd.. PRS/In-Genius Songs, Ld
BMVEM! Blackwood Music Inc., BMI}, HL, H100

STUCK LIKE GLUE (Jennifer Neltles Publishing, ASCAP/Dwkpn
Music, BMIControt Group Music, Inc., BMI/Primary Wave
Brian, BMI/MWorlcwide EMG Music B, BMINou Wart How
Much Of What Publishing, BMUMWixen Music Publishing, BMI),
AMRCS 3;H100 17

TAKE IT OFF {Dynarmite Cop Music, BMUMWhere Da Kasz At
BMU/Kasz Maney Publishing, ASCAP/Studio Beast Music,
BMiWarner famestane Publishing Corp , BMI), AMP H100 53

TEENAGE DREAM (WB Music Corp., ASCAP/When I'm Rich
You'll Be My Bitch, ASCAP/Prescription Songs, LLC.
ASCAP/Xasz Money Publishing, ASCAPMaratone AB,
STIM/Bonnie McKee Music, BMWhere Da Kasz Al,
BMIMatza Ball Musn; BMU/Sangs Of Kobalt Music Publishing
America Inc., BMVDowntown Music Publishing L1C.,
ASCAP/Check You Puise Publishing, BMI), AMPH100 8

TEENAGE DREAM (When I'm Rich You'll Be My Bitch,
ASCAP/WB Music Corp , ASCAP/Kasz Money Pubiishing,
ASCAPMaratone, ASCAP/Kobalt Music Publishing America,
Inc.. ASCAPMatza Ball Music, BMWhere Da Kasz Al,
BMVB"‘DH&I!E McKee Music. BM/CYP Two Publishing, BM),
AMI

1
TELL ME YOU GET LONELY (Black To Black Songs,
BMVSongs That Sell, BMIVEMI Blackwood Music Inc.,
BMUSiring Stretcher Music, BMI, AMPHL, CS 36
TEN (nggly Toott Music, ASCAP/EM! April Music, Inc ,
al IV Songs, ASCAP/Stupid Boy Music, ASCAP) CS

TE (]DIO Y TE AMO {Serca Music Publishing, BMI) LT 39

TE RECORDARE (Liniversal Music - MGB San
ASCAF, Niievo ldeal Music Publishing, ASCAP) LT 20

TE TENGO O TE PERDI (Sony/ATV Harmony, ASCAP/Cherry
Rrver Music Co BMIL 734

THAT'S BEAUTIFUL T0 ME (Jarorwood Music, BM) CS 52

THERE GOES MY BABY (Rico Love Is Sifl A Rapper,
SESAC/EMI Foray Music, SESAC/Jimipub Music, BM/EMI
Blackwood Music Inc., BMUesse Jaye Music, ASCAP/Reach
Global, Inc, ASCAP/Hypnotic Beats, BMI/Usher JV SESAC
F\)bllshln%Designee. ESAC), HL, RBH 15

THESE DAYS (Not Listed) RBH 75

THIS {Universal Music Corporation, ASCAP/Cadaja Publishing.
ASCAP/Huuse 0t Sea Gayle Music, ASCAP/Sunsnme Termace
Music, BMYBug Music, Inc., BMI) CS 59

THIS AIN TNO LOVE SONG. {Sony/ATV Harmony,
ASCAP/Universal Music Corporation, ASCAP/Chiaggy Buss
Entertanment, ASCAP/Universal Music - Careers, BMI)
AMPHL CS 17, H100 95

THROWED DFF (PeeWee And Dem Publishing BMUCroom-
stacular Music. BMISpentSong Music Publishing. BhiDer-
nck Crooms Publishing, BMiNational Block Asscciation Pub-
lishing, BMI) RBH 77

THE TIME (DIRTY BIT) (will. am Music, Inc.. BMVapl.de.ap
publishing, BMICherry River Music Co . BMYDarmien LeRoy
Music, BMU/Sony/ATV Tunes LLC. ASCAP/EMI Aprii Music,
In¢., ASCAP/Calspen Music, ASCAP/PEN Music Group, Inc
ASCAPMarcu Music Company, Inc., ASCAPAWorldSang Inc.,
ASCAP), CLMHL, H100 12

TIRED (For The Write... Price, ASCAP/Shep 'n Shep Music,

RBH99

)

TOOT IT AND BOOT IT (YGA00 Music Publishing. BMYJack
Pro Sample. ASCAP/Marquise Newman Publishing, BMVNee
Lee Jlsa Publishing. BMVBeechwooed Music Corporation, BMI)
RBH

EL TROQUERQ LOKDCHON (DEL Pubiishing, BMI) LT 30

TURN DN THE RADIG (Ten Ten Music Group, ASCAP/FEM,
ASCAP/The Loving Cormpany. ASCAP/Cherié Amour MUsic,
ASCAP), AMP CS 8, H10065

UN-THINKABLE {I'M READY) (Lellow Productions,
ASCAFEMI Aprtt Music tnc , ASCAP/Live Wiite LLC,
BMVENE Blackwood Music Inc., BMYBook 01 Damel Music,
ASCAPMavor & Moses LLC, SOCAN) HL, RB!

UP ALL NIGHT (Live Write LLC. BMVEMI thkwom Music
Irec., BMU/1 da Boi Productions, ASCAP/Sony/ATV Tunes LLC,
ASCAP/1 Daniable Publishing LLC, SOCANHarajuku Barbie
Music, BMMoney Mack Music, BMYSangs Of Uniersai,
Inc.. BMI), AMP/HL, RBt1 88

VOICES (Runnin’ Behind Publishing, ASCAP/EM April Music,
Inc., ASCAP/Big Loud Shirt Industries, ASCAP/Big Loud
Songs ASCAP) CS 16, H100 91

WAITING FOR THE END (Unrversal Music - 7 Songs,
BMI/Chesterchaz Publishing, BMU/Big Bad Mr. Hahn Music,
BMUNondisclosure Agreement Music, BMI/Rob Bourdon
Music, BMU/Kenji Kobayashi Music, BMUPancakey Cakes
Music, BMI), AMP/HL, H100 93

WAKE UP EVERYBODY (Warner Tamerlane Publishing Comp..
BMI), AMPRBH 71

WE NO SPEAK AMERICANO (EMG Spain. SIAE/G Ricordi &
Co Inc., NS/Universal Music Publishing, SIAF/Beechwood
Music Corporation, BMIHFA, BMI) H100 36,17 19

WE R WHO WE R (Dynamite Cop Music, BMAWhere Da Kasz
Al BMi/Each Note Counts, ASCAP/Prescription Songs, LLC ,

ASCAP/Kasz Money Publishing, ASCAP/Sony/ATY Tunes LLC
ASCAP/Kewnthecity Publishing, ASCAP/AJ. Kasher Publishing,
ASCAP/Matza Ball Music, BMI), HL, H100 6

WHAT COULD HAVE BEEN (Jayla's Daddy Music,

ASCAP/EMI April Music, Inc., ASCAP/EM! Foray Music.
SAC/n My Head in Papes, SESAC/Gagain Publishing,
ASCA ), HL, RBH 100

WHAT DO YOU WANT (New Songs Of Sea Gayle,

BMV/Ozwarth Music, BMVConum Music, Inc., BMI) €5 29

WHAT IF (Jason Derulo, BMVInng Music, Inc.. BMUJonathan
Rotem Music, BMVSony/A‘N Songs LLC. BMI), HL, H100 76

WHAT'S MY NAME? (EM) April Music, hic., ASCAP/Dat Dama
Dean Music, BMVRzernwc BMI2412 Songs LLC. BMIHaie
Yeah Music, SESAC/Peertunes, Lid., SESAC/Live Wiile £LC,
BMVEMI Blackwood Music Inc., BMVEMI Music Publishing
Ltd, PRS), HL, H100 7, BBH 17

WHAT YO NAME iz (NDI Listed} RBH 76

WHEN A WOMAN LOVES (R Kelly RJDIlshlng Inc BMIUni-
versal Music - Z Sona. BMY), AMP/HL,

WHERE 01D WE GO WRONG (Shaman Cymone Music,
ASCAP/EM: Apiil Music, Inc , ASCAPAW.B M. Music Corp.,
SESAC/Pamela Lorrene's Hjbhshlng LIC.. SESAC/FFFATGIRL
MUSIK, ASCAP/Noontime South, SESAC/Babyboy's Little
Publlshum Company, SESAC), HL, RBH 72

WHERE DO | GD FROM YDU (Sany/ATY Tree Publishing
Comaany, BMI/Katy' s Own Music, BMVSony/ATv Acuft Rose
Music BMI} HL, CS 3

WHIP MY HAIR (Dime 4 My Jukkebox, ASCAP/EMI Apiil
Music, Ing ASCAP/Darkchlld Songs ASCAPAevite Camp
Publishing, ASCAP) H100 18, RBH 7

WHO ARE YOU WHEN I'M NOT LDOKING (We're Working
Music ASCAP/Xoball Music Publishing America, inc.,
ASgal;/No(cwme Music, BMVFiddlestock Music. BMI) CS 25
H1

WHY WAIT (Feel In The Creek Music, ASCAP/BMG Gold Sorigs.
ASCAP/EMI Blackwood Music Inc., BM/Black To Black Songs,
BMUole, BMUFianc Wire Music, BMI) AMPHL, CS6; H100 61

WHY WOULD YOU STAY? {Songs Of Unwversal, it
BMIKemunity Chesl, BMIUncle Buddie's Music, Inc..
ASCAP). AMPAHL, RBH 28

WILDFLOWER (Sony/ATV Tree HJbIlsning Company, BMIMId-
die cmm 2 Musm BMUBIg Loud Bucks, BMVEM! April Music,
Inc. igs Of Countrywood, ASCAP) HL CS 28

WORDS | Anlonlo Dlxon 's Muzik, ASCAP/Demis Hot Songs,
ASCAP/E.D. Duz-tt Music, BMU/Tightwerk Music. BM) R H 82

YEAH 3X (WB Music Corp., ASCAP/J. Franks Publishing,
ASCAP/Artist Publishing Group, BMYSongs Of Universal, Inc.,
BMCuiture Beyand Ur Experience Publishing, BMUSeven
Streeler Publishing, SESAC/EMI Blackwood Music Inc.
BMIEM! Music Publishing Lid., PRS), AMPHL, H100 62

YEAH BOY (Granny Man RJDIlshmg LLC, BMyWamerTamer-
{ane Publishing Corp., BM/Good Handwriting Publishing,
BMU/Rags H Richard Music, BM/Dezel Music, ASCAP/Don
Vit Publishing House, ASCAP/Matik-Mekhi Music, BMI/Base-
ment Funk South, BMI), AMP RBH 94

Vg’a‘ RLEGZRESAS {Universal-Songs Of PolyGram International,

HT 21

YOU ARE (WirtWide Music Publishing, ASCAP/Pacific Coast
Pirate Publishing, BMYP Ty Music Publishing, BMUEseribir
Publishing, ASCAP) RBH 24

YOU BE KILLIN EM (EMI April Music, Inc., ASCAP/ Brasco
Music, ASCAPNextSelection Publishing, ASCAP/Probascis
Music, BMyWarnerTamerlane Publishing Corp., BMNo
Question Entertainment, ASCAP/Andi-Girl Music, BMI),
AMP/H_ RBH 62

YOUR LOVE (Private Slock EmenammenL BMI/Anxous Music
Ltd, PRS/Universal-Songs Of PolyGram International,
BMVSongs 0f Universal, Inc., BMUMoney Mack Music,
BMI/Harajuku Barbie Music, BMUSony/ATV Songs LLC,
BMICrow's Tree Publishing, BMI), HL, RBH 37
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ry Songs); H100 (The Billbozrd Hot 100), LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Downtown Records promotes Michael
Pontecorvo to GM. He was head of marketing and sales.

Universal Music Group International in London names
Barry Holden director of classical catalog. He was head of
marketing for classical independent label Naxos.

Warner Music Canada names Steve Blair VP of its new
artist services division. He was VP of A&R.

EMI Music South Africa names Pino Di Benedetto managing
director, effective Dec. 1. He was marketing manager at
Electronic Arts South Africa.

PUBLISHING: Country songwriter Liz Rose launches
publishing firm Liz Rose Music in Nashville. The company
appoints Scott Ponce GM/creative director.

TOURING: Facility management company VenuWorks
promotes Allison Fegley to sales and event manager for
the Hoyt Sherman Place in Des Moines, lowa. She was
coordinator.

MANAGEMENT: S2BieN Management, the new division of
S2BN Entertainment, names Oscar Llord president/managing
partner. Formerly CEO of Sony Music’s U.S. Latin operations,
he most recently headed SBS Entertainment.

RELATED FIELDS: Canadian music funding group Foundation
Assisting Canadian Talent on Recordings in Toronto names
Duncan McKie president, effective Dec. 13. He was president/
CEO of the Canadian Independent Music Assn.

—Edited by Mitchell Peters

WORKS

TIM McGRAW CHIPS IN TO FEED THE HUNGRY
Just in time for Thanksgiving, country music supersiar Tim
McGraw is lending his celebrity to help feed the hungry this
holiday season.

McGraw has teamed with General Mills’ Hamburger Helper
to assist hunger-relief charity Feeding America with distrib-
uting meals to more than 200 food banks across the country.

As part of the Show Your Helping Hand campaign, Mc-
Graw will help raise awareness of hunger issues in America
with a current TV public service announcement that runs
through December.

Feeding America spokeswoman Molly Hart says the cam-
paign was specifically timed around the holiday season be-
cause “this is the time of year when people think about
volunteering, advocating or donating. So Tim wanted to join
in and help.”

Hart believes McGraw’s involvement will bring more aware-
ness to the fact that some 50 million Americans don’t know
where their next meal is coming from, she says.

“A lot of people do not realize how many people in Amer-
ica are struggling with hunger, which includes 17 million chil-
dren,” Hart says. “[t's a startling fact that one in six Americans
is struggling with hunger.”

Hamburger Helper has donated $525,000 to Feeding Amer-
ica. And the company will donate up to $100,000 more based
on a campaign where people who buy specially marked boxes
of Hamburger Helper can submita code to ShowYourHelping-
Hand.com. Hamburger Helper has vowed to donate 17 cents
to Feeding America for each code submitted to the website.

Donations can also be made directly to FeedingAmerica.org.

Mitchell Peters

Sony Music Nashville had much to celebrate at its after-party, which took place at the Country Music
Hall of Fame and Museum in Nashville. Top nominee and birthday girl Miranda Lambert took home
three awards (female vocalist, music video and album of the year), while Brad Paisley collected the

night's top honor with his first win as enterta ner of the year. Enjoying the night's momentous suc-
cess are (from left) former Sony Music Nashville chairman Joe Galante, A&M Records artist Sheryl
Crow, BNA Entertainment artist Kenny Chesney, Arista Nashville artist Atan Jackson, Lambert,
actress Sissy Spacek, CBS News chief Washington correspondent Bob Schieffer, Faisley, Sony Music
Entertainment CEO Rolf Schmidt-Holtz, Sony Music Nashville chairman/CEO Gary Overton and

Gwyneth Paltrow earned a standing ovation for her CMAs
performance of “Country Strong,” the first single from the RCA
Nashville original motion picture soundtrack of the same name

CMA Awards executive producer Robert Deaton. FHOTOS: ALAN POIZNER

Here, Paltrow celebrates the evening at Sony Music Nashville’s post-

show gathering at the Country Music Hall of Fame and Museum

with (from left) Sony Music Entertainment CEO Rolf Schmidt-Holitz,
former Sony Music Nashville chairman Joe Galante and Sony Music

Nashville chairman/CEO Gary Overton.

44th ANNUAL CMA AWARDS

The 44th annual Country Music Assn. Awards took place Nov. 10 at
Nashville’s Bridgestone Arena and truly was “the biggest night in country
music.” Brad Paisley and Carrie Underwood returned to host the event
for their third consecutive year and were the stars of the show. With
Nashville overflowing with talent and tastemakers, the fun kept going
long after the cameras stopped rolling.

LEFT: Warner Music Nashville VP of A&R Carole Ann Mobley is flanked by biuegrass/
country artist/actor Jim Lauderdale (right) and pop craftsman John Oates.

BELOW: Two-time CMA Award winner Blake Shelton (malz vocalist, musical
event of the year) celeb-ates his first CMA wins with Warnar Music Nashville at
its post-show bash. Shelton's close friends and label family were among those on
hand to celebrate with him. Standing (from left) are Starst-uck Management
Group owner and Shelton’s manager Narvel Blackstock ard his wife, country
music legend Reba McEntire; guest CM As performer Kelly Clarkson; Warner
Music Nashville senior VP of A&R Scott Hendricks and president/CEO John
Esposito; and Starstruck Management Group manager and Narvel's son,
Brandon Blackstock. Kneeling are Warner Music Nashville VP of promotion Bob
Reeves (left) and Shelton. PHOTOS: BROOKE KELL

i AddIitional photos
bIZ online this week
" at billboard.biz.

To submit your photos for
consideration, please send images
. to backbeat@billboard.com.
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:
BMI

COUNTRY
AWARDS

BMI saluted the songwriters
and publishers behind coun-
try music’s most-performed
songs of the past year on
Nov. 9 during its 58th annual
BMI Country Awards. PHOTOS:
RICK DIAMOND/ANDREW  H.
WALKER/GETTY IMAGES FOR BMI

Taylor Swift’s winning song

You Belong With Me" was
co-written with frequent collabo-
rator Liz Rose and is published
by Sony/ATV, Taylor Swift Music
Orbison Music and Wagnerville
Music. Sony/ATV Music Publishing
Nashville earned its ninth
consecutive BMI country
pubiisher of the year honor. The
team behind the success of “You
Belong With Me” poses here for a
photo. From left: BMI president,
CEO Del Bryant, Sony/ATV Music
Publishing chairman/CEO Martin
Bandier, 2010 BMI Icon Billy
Sherrill, Swift, Rose, BMI VP of
writer/publisher relations-
Nashville Jody Williams,
Sony/ATV Music Publishing
Nashville president/CEQ Troy
Tomlinson and BMI assistant VP
of writer/publisher relations-
Nashville Clay Bradley.

—1 2010 BMI Icon Billy Sherrill

& was honored for his role as a
key architect of '60s/'70s
contemporary country music
Here he takes a moment with
fellow winner Taylor Swift to soak
in their successes

"‘} BMI Country Award winner
¥ Keith Urban and recording
artist Sheryl Crow enjoy the
Nashville party.

ﬂ Superstar country music
couple Miranda Lambert and
Blake Shelton share a snuggle

,,-1 At 20 years old, Taylor Swift
¥ became the youngest person
to win BMI's country songwriter
of the year crown. “You Belong
With Me” also earned Swift her
third consecutive BMI country
song of the year win, making her
the only songwriter to win the
award three years in a row. BMI
assistant VP of writer/publisher
relations-Nashville Clay Bradley
(left) and VP of writer/publisher
refations-Nashville Jody Williams
present a CF Martin D-42 guitar
to Swift in recognition of the
honor. The guitar’s custom peari
inlay reads, "BMI Songwriter of
the Year."

2010 BMI Icon Biily Sherrill

was honored with an all-star
tribute to his repertoire as a
producer/songwriter. A host of
country stars performed some of
Sherriil's songs, including Faith
Hill, shown singing “Stand by
Your Man




The Big Machine label celebrated with a soiree at downtown
Nashville's aVenue, where it hosted the majority of its expanding
roster, including recent signee Martina McBride, along with a few
very special guests. The Big Machine Label Group's friends and
family—including McBride, Reba McEntire, Rascal Flatts, Justin
Moore, Jaron & the Long Road to Love, the Band Perry, Sunny
Sweeney, Edens Edge, Big Machine Label Group president/CEO
Scott Borchetta and Republic Nashville president Jimmy Harnen—
pose for a picture while celebrating their big night at their CMAs
after-party. PHOTO: JAMEY WALLS/BLACK SHEEP INNOVATION & MARKETING

CMA AWARDS
CIVIA A\ DS
LEFT: From left: Universal Music Group Nashville executive VP/GM Ken

Robold, Mercury Nashville artist Easton Corbin, UMGN senior director of
A&R Joe Fisher and M Nashville's David Nail and Josh Kelley

BELOW LEFT: The Country Music Assn. gathered for its Market

S on Nov. 9 in Nashville. The ht before the event, Roots
Exporters’ John Lomax lll (right) received the Jo Walker-Meador
Internatior vard during the CMA's internatio on. P
with Lomax is CMA D Steve Moore. 1

BELOW RIGH apitol Nashvilte president/CEO Mike Dungan get
carried away ce itin m’s wins for vocal groi ar
single of the year during Capitol Records’ after-party at Sambuca in
ville. From left are Lady Antebellum'’s Dave Haywood. Hiltary Scott
d Charles Kelley with the airborne D p
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SESAC NASHVILLE
MUSIC AWARDS

The SESAC Nashviile Music Awards took place Nov. 8 at the organization’s Music
Row offices for an audience of superstar singer/songwriters and influential industry
tastemakers. The biack-tie event honored the writers and publishers behind the
year’s biggest hits, and more than 50 awards were presented to the elite group of
creative talent. Hillary Scott was feted for her array of hits with Lady Antebellum
during the last year, including “Need You Now,” “Our Kind of Love” and “Run to You.”
In just a few years, Lady A has become one of music’s most successful and celebrated
acts with multiple No. 1s and a host of industry awards. PHOTOS: ED RODE

ABOVE LEFT: SESAC songwriter Ken Johnson was honored for penning the Josh Thompson hit

'Beer on the Table.” Here, Thompson (right) is pictured with girifriend Andi Zack (center) and
director of writer/publisher reiations Shannan Hatch

ABOVE CENTER: SESAC affiliate Blaine Larsen (center) picked up a performance award for
George Strait’s “Gotta Get to You,” a song he co-wrote with artist/actor Jim Lauderdale. Flanking
Larsen during the cocktail reception are SESAC senior VP of writer/publisher relations Trevor Gale
and Hatch.

ABOVE RIGHT: Songwriter Cary Barlowe (left) was honored for his work on Lady Antebellum's No. 1
smash "American Honey." Congratulating him is SESAC VP of writer/publisher relations Tim Fink
LEFT: SESAC songwriter of the year/song of the year award recipient Hillary Scott of Lady
Antebellum thanks Fink for the dual recognition.

BELOW LEFT: Singer/actor Jim Lauderdale (center) celebrates with SESAC execs after winning the
Inspiration Award. Sharing in the moment are (from left) Hatch, director of writer/publisher relations
Amy Beth Hale, chairman/CEQ Stephen Swid and Fink.

BELOW: The legendary Ray Wylie Hubbard, who was honored for his album “A. Enlightenment B
Endarkenment (Hint: There is No C),” performs at the star-studded event

Additional photos
blz online this week at
& billboard.biz.

To submit your photos

for consideration, please
send images to
backbeat@billboard.com.
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KEEP CLIMBING

ADELTA %

DEPARTING DOESN'T
HAVE TO MEAN
DISCONNECTING.

With the largest Wi-Fi equipped fleet in the industry and live satellite TV on most
domestic long-haul flights, you can live those hours in the air as if you were still on
the ground - in real time. You can catch the game. Or the news. Choose to check
in with the office. Or with a friend on Facebook whom you haven't seen since
seventh grade. You can look up the actor from that movie playing on HBO; or bid
on an autographed prop from the set. Basically, you can do whatever it is you'd
normally be doing, from 30,000 feet.

DELTA.COM >




HIS FIRST EVER TELEVISED LIVE CONCERT EVENT |
FUSE PRESENTS

= LIVE FROM
RADIO CITY

MUS|C HALL(@ —

WATCH NOV. 24 @ 9PM/8C
fuse

where music lives PRESENTED BY
FUSE.TV/DRAKE

ZIMSG.

> 2010 Fuse Networks LLC. Fuse is a registered trademark of Fuse Networks LLC. All rights reserved.




