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ON THE CHARTS 

ARTIST /TITLE 

THE GIFT 

S YLE, 
IFT 

TOP INDEPENDENT 34 / JASON A 

MV KINDA PARTY 

TOP DIGITAL 34 KIDCUDI/ 
MAN ON THE MOON It THE LEGEND OF MR. RAGER 

TOP INTERNET 34 SUSAN BOYLE / 
TnE GIFT 

HEATSEEKERS ALBUMS 35 OCEAN WAY SESSIONS (EP) 

OCEAN WAY 

SESSIONS 

/ 

TOP COUNTRY 39 TAYLOR WIFT / 
SPEAK NOW 

TOP BLUEGRASS 39 DIERKS BENTLEY / 
UPON THE RIDGE 

TOP R &B /HIP -HOP 40 
KID 

ON 

/ 
MAN ON THE MOON II'. THE LEGEND OF MR. RAGER 

TOP CHRISTIAN 42 UNO / 
0 (DISAMBIGUATION) 

TOP GOSPEL 42 
LECRAE / 
REHAB 

TOP DANCE /ELECTRONIC 43 LADY GAGA / 
THE FAME 

TOP TRADITIONAL JAZZ 43 MICYO BUGLE / 
HOLLYWOOD: W THE DELUXE (EP) 

TOP CONTEMPORARY JAZZ 43 FOURPLAY T 

LET'S TOUCH THE SKY 

TOP TRADITIONAL CLASSICAL 43 VARIOUS ARTISTS / 
BIZET: CARMEN: DUETS 8 ARIAS 

TOP CLASSICAL CROSSOVER 44 3 
THE CANADIAN TENORS / 

PERFECT GIFT 

TOP WORLD 43 CELTIC THUNDER / 
CHRISTMAS 

TOP LATIN 44 EL SOL 

SLEELSL jSALE `. ̀SONGS 
PAGE ARTIST / TITLE 

THE BILLBOARD HOT 100 36 LIKE A S6 

FA MOVEMENT! 

HOT 100 AIRPLAY 37 BRUNO MARS / 
JUST THE WAY YOU ARE 

HOT DIGITAL SONGS 37 
TEENAGE DREAM 

HEATSEEKERS SONGS 35 MUMFORD 8 SONS ! 
LITTLE LION MAN 

MAINSTREAM TOP 40 38 N 

I JUST A 

ELLY 

DREAM 

ADULT CONTEMPORARY 38 TRAIN/ 
SOU HEY, L SISTER 

ADULT TOP 40 38 BRUNO MARS! 
JUST THE WAY YOU ARE 

ROCK SONGS 38 THE BLACK KEYS / 
TIGHTEN UP 

ACTIVE ROCK 38 MY DARKEST DAYS FEAT. ZAKKK WYLDE / 
PORN STAR DANCING 

HERITAGE ROCK 38 STONE SOUR / 
SAY YOU'LL HAUNT ME 

HOT COUNTRY SONGS 39 ZAC BROWN BAND FEAT. ALAN JACKSON ! 
AS SHE'S WALKING AWAY 

MAINSTREAM R &B /HIP HOP 40 TREY SONGZ / 
CAN'T BE FRIENDS 

RHYTHMIC 40 FAR *EAST MOVEMENT / 
LIKE A G6 

ADULT R &B -- RIC GENET/ 
SOMETIMES I CRY 

HOT RAP SONGS 40 LIL WAYNE FEATURING DRAKE / 
RIGHT ABOVE IT 

HOT R &B /HIP -HOP SONGS 41 
TREY SONGZ / 
CAN'T BE FRIENDS 

CHRISTIAN SONGS 42 
CHRIS AUGUST/ 
STARRY NIGHT 

HOT CHRISTIAN AC SONGS 42 CHR 
STARRY NIGH 

AuHT / 
T 

CHRISTIAN CHR 42 SKIGLEN/ 
FORGIVEN 

HOT GOSPEL SONGS 42 JAMES FORTUNE s FIYA / 
I BELIEVE 

HOT DANCE CLUB SONGS 43 LA ROUX / 
IN FOR THE KILL 

HOT DANCE AIRPLAY 43 DJ MUG FEATURING SARAH LYNN / 
SOMEWHERE 

SMOOTH JAZZ SONGS 43 DAVE KOZ FEATURING LEE RITENOUR / 
PUT THE TOP DOWN 

HOT LATIN SONGS 45 DON OM R LUCENZO / 
DANZA AUGURS 

HOT MASTER RINGTONES 10 JUST A DREAM / 
NELLY 

THIS WEEK ON .biz 
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TOP HOLIDAY x1 SESIFT YLE/ 
THE GIFT 

TOP MUSIC VIDEO SALES pr1 
VARIOUS ARTISTS 
ERIC CLAPTON CROSSROADS GUITAR FESTIVAL 2070 

HOT VIDEOCLIPS p1 
RIGHT THRU 

M/ 
flIGHT 7HRU ME 

TOP DVD SALES TOY STORY 3 

UPFRONT l' 
5 READY, SET, SHOP 

Merchants' video focus 
could undermine 
strong release schedule 
on Black Friday. 

7 Retail Track 
8 6 Questions: David 

Viecelli, Legal Matters 

10 Digital Entertainment 
11 On The Road 
12 Latin 
13 Global 
14 The Indies 
15 Q &A: Dan Mason 

CHRISTINA AGUILERA 

FEATURES 
COVER STORY 

16 OUTSIDE THE BIG BOX 
From its initial refusal to make 
videos to its unpopular war against 
Napster, Metallica has always played 
by its own rules. Now, with an indie- 
retail -only live album, the world's 
premier metal band is at it again. 

20 SOUND AND VISION 
How do you get blasé consumers 
to care about the audio quality of 
their earbuds? If you're Jimmy 
)ovine and Dr. Dre's Beats by Dre 
company, you hire a top -end 
designer, call your celebrity pals 
and sweat the sonic details. 

MUSIC 
23 JUST THE WAY HE IS 

Charlie Wilson eyes 
the mainstream with 
new album. 

24 Global Pulse 
25 6 Questions: Danny 

Elfman 
26 Reviews 
28 Happening Now 
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30 Market lace` 
31 Over The Counter 
31 Market Watch 
32 Charts 
47 Executive Turntable. 

Good Works, Backbeat 

ON THE covER: Metall! 
by Matt Hoyle. Groom) >t 

Hutchinson 

raph , 

Online 
.COIVI EXCLUSIVES 
This week on Billboard 
.com, watch the archived 
video of our live Q &A 
with Wyclef Jean, who 
answered fans' tweeted 
questions from our New 
York offices. 

Print 
YEAR -END ISSUE 
Who'll be Billboard's 
2010 Artist of the Year? 
What were the top stories 
of the past 12 months? 
Find out Dec. 11 when 
Billboard publishes its 
year -end double issue, 
the Year in Music. 
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THE 
LATEST 

NEWS 
FROM 16- 

» >EMUSIC 
LOSES THREE 
INDIE LABELS 
Digital retailer eMusic 
removed repertoire 
from Domino, Merge 
and the Beggars 
Group of labels on 
Nov.18 after they were 
unable to reach an 
agreement on 
licensing terms. The 
move came the same 
week that eMusic 
added about 250,000 
tracks from Universal 

- Music Group, the third 
major to reach a deal 
with eMusic. (EMI is 
the only holdout.) 
eMusic president/ 
CEO Adam Klein said 
indies labels on 
eMusic won't suffer in 
the wake of recent 
price changes, adding 
that some might even 
benefit. 

» >WMG NET 
LOSS WIDENS 
IN 04 
Warner Music Group 
reported a net loss of 
$46 million in the 
fiscal fourth quarter 
ended Sept. 30, 
widening from a net 
loss of $18 million in 
the same period last 
year. Revenue during 
the quarter totaled 
$752 million, falling 
from $867 million a 

year earlier. WMG's 
recorded -music 
business posted 
operating income of 
$7 million in the 
quarter, plunging 
from $49 million a 

year earlier, while its 
music publishing 
business posted 
operating income of 
$38 million, falling 
from $43 million. 

» >PUBLICIST 
RONNI CHASEN 
DEAD 
Publicist Ronni 
Chasen died Nov.16 
after being shot five 
times and crashing 
her car into a light 
pole in Beverly Hills, 
Calif. Earlier that 
night, Chasen had 
attended the 
premiere of 
"Burlesque" and the 
after -party with her 
client Diane Warren. A 
memorial was held 
Nov.17 at Michael's in 
New York. Her music 
clients included 
Warren and composer 
Hans Zimmer. 

HOT TOPIC BEST BUYS SIDELOAD THIS KINECT THE DOTS RADIO GAGA 
MTV to launch Music Labels work to keep EMI v. MP3Tunes heads New dance music CBS' Dan Mason talks 

Meter buzz index hits collections relevant toward denouement videogames hit stores about top 40 format 

BY ED CHRISTMAN 

Ready, Set 
Shop 
Merchants' Video Focus Could Undermine 
Strong Release Schedule On Black Friday 

A slate of new superstar releases has 
the recording industry hopeful for a 

robust Black Friday, even as physical 
retailers focus greater attention on 
DVD and videogame releases. 

Widely anticipated Thanksgiving - 
week releases include Kanye West's 
"My Beautiful Dark Twisted Fantasy," 
Nicki Minaj's "Pink Friday," Ke$ha's 
"Cannibal," Ne -Yo's "Libra Scale" and 
My Chemical Romance's "Danger 
Days: The True Lives of the Fabulous 
Killjoys." They will join a host of re- 
cently released titles that are also ex- 

pected to continue doing brisk sales, 
including Rihanna's "Loud," Susan 
Boyle's "The Gift," Taylor Swift's 
"Speak Now" and Cee -Lo Green's "The 
Lady Killer." 

"The release schedule, which looked 
bad back in the summer, is pretty OK 

and it's maybe better than last year," 
Universal Music Group Distribution 
president /CEO Jim Urie says. 

The head of sales at another label 
agrees: "There is a decent mood out 
there, certainly better than it was 90 
days ago." 

Overall U.S. consumer sentiment 
appears to be somewhat better than 
last year, according to the results of 
a National Retail Federation survey 
that found that about 138 million 
consumers expect to shop during 
the Black Friday weekend, up 
slightly from 134 million who 
planned to last year. 

But most retailers are focusing their 
promotional firepower for entertain- 
ment products on DVDs and video - 
games rather than music. 

"Gaming is leading the pack this 
year, with video right behind it," Trans 
World VP of music and new media 
Ish Cuebas says. "Every year, video 
gets more dominant, with movie 

vendors putting together aggressive 
pricing programs." 

An executive at another mass mer- 
chant says, "The video guys get aggres- 
sive every year to take advantage of 
Black Friday. The music guys do noth- 
ing. They just sit back and wait for the 
hammer to fall." 

Black Friday sales circulars reflect 
far more real estate dedicated to DVDs 
and videogames than music. 

Best Buy is featuring six albums for 
$6.99: Bon Jovi's "Greatest Hits," Katy 
Perry's "Teenage Dream," Maroon 5's 
"Hands All Over," Rihanna's "Loud," 
Keith Urban's "Get Closer" and Car- 
ole King & James Taylor's "Live at the 
Troubadour." Target's circular fea- 
tures only three titles, all priced 
at $6.50 and none of them re- 
leased this year: Lady Antebel- 
lum's self -titled album, Guns 'N 
Roses' "Greatest Hits" and Em- 
inem's "Curtain Call." 

"That's just silly," says a senior 
executive at a rival retailer who 
doesn't want to be quoted dis- 
cussing pricing. "They don't need 
to go that low. It's not like the days 
when Circuit City was still around and 
they ran every CD in the store at a $9.99 
sale all day, back when most CDs car- 
ried a $12 cost." 

Among major retailers, music spe- 
cialty retailer Hastings Entertainment 
will run the most extensive Black Fri- 
day advertising for music, touting in 
its circular a four -hour Black Friday 
morning sale featuring $18.99 -list 
single CDs for $8.99 each (limit two 
per customer). 

Hastings is also offering $3 off any 
CD priced at $10.99 or higher and a 

$8.99 price on Lil Wayne's "I Am Not 
a Human Being," Elton John and Leon 
Russell's "The Union," Ke$ha's "Ani- 

Attention shoppers: Black Friday crowds at a 

Target store in Chicago in 2009; Lady Antebellum's 
debut album (inset), which will be available at 
Target for $6.50. 

mal," Rascal Flatts' "Nothing Like 
This," Kid Cudí s "Man on the Moon 
II: The Legend of Mr. Roger" and 
Linkin Park's "A Thousand Suns." And 
it has assorted CDs, including 
Soundgarden's "Badmotorfinger" and 
Rush's "2112," for $4.99 and others by 
Janis Joplin, Willie Nelson and Johnny 
Cash for $2.99. 

Meanwhile, the Nov. 4 release of 
Microsoft's Kinect has sparked re- 
newed interest in videogames (see 
story, page 10). Despite Kinect's 
arrival, Newbury Comics CEO Mike 
Dreese argues that 
there aren't any 
compelling game 

titles this year because of an abun- 
dance of supply. 

Dreese downplays the impor- 
tance of Black Friday, saying that 
his chain's sales are typically only 
30% greater than an average Satur- 
day. He adds that in 2009, Newbury 
generated more daily sales on 12 
different days between Thanksgiv- 
ing and Christmas than it did on 
Black Friday. 

Nielsen SoundScan data appears 
to bear out Dreese's observation. 
In 2009, Thanksgiving week was 
only the fifth -largest sales week 
for music, with U.S. unit sales of 
10.7 million. 

.bizMOBmobilILE: 
For news analysis on 

or e device24/7 , go to: 
and 
mobile.billboard.biz. 

your cell phone 
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» >KEYS SIGNS 
WITH RED LIGHT 
Alicia Keys has signed 
with Red Light 
Management. Keys and 
her company, AK 
Worldwide, will oversee 
her music career in 
association with Red 
Light founder Coran 
Capshaw, president Will 
Botwin and senior artist 
manager Ron Laffitte. 
The Grammy Award - 
winning artist was 
previously managed by 
Jeff Robinson through 
MBK Entertainment. Red 
Light's artist roster 
includes Tim McGraw, 
Faith Hill, Phish, Ben 
Harper, OneRepublic and 
Damian Marley. 

»>S2BN STARTS 
LATIN DIVISION 
S2BN Entertainment, the 
international family show 
and event entertainment 
company launched by 
Michael Cohl, has formed 
a Latin -centric division 
that will be run by 
veteran Latin label 
executive Oscar Llord. 
Llord was appointed 
president /managing 
partner of the newly 
launched S2BieN 
Management, which 
will leverage S2BN's 
current network and 
infrastructure to 
deliver new business 
opportunities to 
Latin talent, including 
musicians, actors 
and athletes. 

» >ROADRUNNER 
READIES COMEDY 
IMPRINT 
Roadrunner Records is 
launching a new comedy 
imprint. The first comic 
signed to Roadrunner 
Comedy is Doug 
Stanhope, whose debut 
album for the imprint is 
slated for release in 2011. 
Stanhope has appeared 
on such programs as 
"The Howard Stern 
Show," "Fox News With 
Greta Van Sustern" and 
"The Jerry Springer 
Show," in addition to 
taping TV specials for 
Showtime and the United 
Kingdom's Channel 4. He 
was also featured in the 
film "The Aristocrats." 

Compiled by Andre 
Paine. Reporting by 
Bryan Alexander, Leila 
Cobo, Cortney Harding, 
Jason Lipshutz, Gail 
Mitchell, Glenn Peoples 
and Lindsay Powers. 

DIGITAL BY ANTONY BRUNO 

THE MEASURE OFA BAND 
MTV Music Meter To Gauge Daily Artist Buzz 

With Internet rivals like Vevo and My- 

Space nipping at its heels, MTV is 
going on the offensive to boost its on- 
line presence. 

Its first move: the December launch 
of the MTV Music Meter, a "buzz in- 
dex" of acts that are generating the most 
online attention on any given day. 

The Music Meter will form the basis 
of a new website that MTV plans to 

launch in early 2011 and is the first of 
several music -related applications that 
it plans to roll out in the next year, ac- 

cording to MTV executive VP of digi- 
tal media Dermot McCormack. Some 
will be stand -alone apps that serve a 

specific function, while others will work 
in tandem with third -party services, 
McCormack says, declining to provide 
further details. 

Using technology from music startup 
the Echo Nest, the Music Meter will track 
the number of Twitter messages, Face- 

book friends and likes, YouTube 
streams, blog posts and other social 
media indicators and rank those artists 
getting the biggest spike each day. Its 
purpose is to reinforce the idea that MTV 
is a place to discover new music by fo- 
cusing on more than just artists who are 
already popular, McCormack says. 

"We wanted a daily list of artists you 
may not have heard of, but who you 
should know about and who you're 
going to hear about," he says. "How do 
you curate content in a world where 
everybody talks to each other? You cu- 
rate the conversation." 

Each clickable entry in the Music 
Meter's buzz index will open an "artist 
card" that provides biographical infor- 
mation, news and Twitter feeds; the 
ability to stream the artist's music 
from partner Rhapsody; music videos 
from MTV; and any other content MTV 
owns or is publicly available online. 

The Music Meter will emerge next 
month in beta form as a stand -alone 
website (mtvmusicmeter.com) and 
will gradually appear on other MTV 
partner sites. The plan is to make the 
service available as an open API (ap- 
plication program interface) to any- 
one who wants it, free of charge, 
supported by advertising. 

"We want this to be open syndica- 
tion," McCormack says. "It's not about 
walled gardens any more. It's about 
what's happening on the wider Web." 

Users will be able to create Music 
Meter buzz indices based on a specific 

HOIVIE FF«)NT 
360 DEGREES OF BILLBOARD 

JAZMINE SULLIVAN, 
LEA MICHELE TO BE 
HONORED AT 
BILLBOARD'S WOMEN 
IN MUSIC EVENT 
Grammy Award -nominated 
R &B singer /songwriter Jazmine 

Sullivan will receive the Rising 
Star Award and "Glee" star Lea 

Michele will receive the Triple 
Threat Award at the 2010 Bill- 
board Women in Music Event, 

presented by Steve Madden, on 
Dec. 2 in New York. 

Both artists will be honored 
alongside Black Eyed Peas vo- 
calist and six -time Grammy - 
winning artist Fergie, who is 

being honored with Billboard's 
Woman of the Year Award. 

The Rising Star Award is 

given to an artist who has 
achieved success and demon- 
strated vast potential in the 
early stages of her career. Sul- 

livan's "Need U Bad," the first 
single from her 2008 debut 
album, "Fearless" (J Records), 
spent four weeks atop Bill- 
board's Hot R &B /Hip -Hop 
Songs chart. She has also had 
top 10 hits on the tally with the 
singles "Bust Your Windows," 
"Lions, Tigers & Bears" and 
"Holding You Down (Goin' in 

Circles)," the lead single from 
her forthcoming album, "Love 
Me Back." 

"Fearless" debuted at No.1 

on the Top R &B /Hip -Hop Al- 
bums chart for the week of Oct. 
11, 2008, and remained on the 
list for 66 weeks. The album has 

sold 517,000 units in the United 
States, according to Nielsen 
SoundScan, and earned the 
singer seven Grammy nomina- 
tions in two years' time, includ- 
ing best female R &B vocal per- 
formance (for "Need U Bad "), 
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People gonna talk: The MTV Music Meter 

genre or their own tastes. MTV plans to 
launch a Music Meter smart-phone ap- 
plication by the end of the year for the 
iPhone and Android platforms. 

The Music Meter is MTV's first new 
digital product under McCormack's 
purview. The former Cablevision exec- 
utive, who joined MTV in 2008 and has 
been executive VP of digital media since 
2009, is taking a multiscreen approach 
to extending the MTV brand. 

The pending launch of the Music 
Meter follows MySpacé s unveiling in 
October ofan extensive redesign aimed 
at establishing itself as a youth- oriented 

Dream big: JAZMINE SULLIVAN 

best contemporary R &B album 
and best new artist. 

"Jazmine Sullivan is more 
than just her excellent and ever- 
growing catalog of R &B hits," 
Billboard editorial director Bill 

Werde says. "She brings in- 
credible soul and feeling to her 
music. She came out of the 
gate with a debut album that 
merited critical acclaim and 
mass appeal, and her second 
album shows her range and her 

destination for online music and en- 
tertainment, taking direct aim at MTV. 
Vevo, meanwhile, is establishing itself 
as the de facto online network for music 
videos, with MTV and Vevo engaging 
in a monthly battle over laying claim 
to being the top U.S. music website, 
using unique visitor stats from corn - 
Score as ammunition. 

The Music Meter "complements 
the direction we want to go, which is 
to put great music products out 
there," McCormack says. "The world 
needs a new MTV, and we want to be 
that MTV again." 

staying power. We can ex- 

pect to hear a lot more 
from this rising star." 

Lea Michele, the 24- 
year -old Broadway in- 
génue- turned -breakout 
star of Fox's "Glee," has 

played a key role in the 
show's emergence as a 

pop cultural phenomenon. 
Her work has earned her 
Golden Globe and Emmy 
Award nominations for 
best actress in a musical or 
comedy series and best ac- 
tress in a comedy series, re- 

spectively. The show also 
won best musical or comedy TV 
series at the Golden Globes. 

The music of "Glee" has 
been just as successful as the 
TV show, and in no small part 
because of Michele, who sings 

on seven of the cast's top 10- 

selling songs -including one 
of her personal favorites, a 

cover of Barbra Streisand's 
"Don't Rain on My Parade." 

In October, the "Glee" cast 
broke the Beatles' Billboard Hot 

100 record for most appear- 
ances among non -solo acts in 

the chart's 52 -year- history, with 
75 entries over the Fab Four's 
71. The cast's tally of Hot 100 
hits now stands at 89. 

"Billboard created the Triple 
Threat Award this year to rec- 
ognize the incredible contribu- 
tion that Lea Michele has 
made to music as a star on 
'Glee,' " Werde says. " 'Glee' 
has rewritten the Billboard 
charts this year and Lea has 
been one of the driving stars 
of that success ... Pheno- 
mena aren't always backed 
by true talent, but in this case, 

it's clear that Lea has what it 
takes as a singer, a dancer and 
an actor to be a star for years 
to come." 

Billboard's Women in Music 

event celebrates the talented 
women in the music business 
and is held in conjunction with 
the magazine's Women in Music 

Power Players issue, which rec- 
ognizes the music industry's top 
female executives. 
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COLLECTED WORKS 
With Smart Marketing, Greatest -Hits Collections Can Still Sell 

When Island DefJam was readying "Bon Jovi's Greatest Hits: 
The Ultimate Collection" for the market, executives at the 
label said they knew they had to take a different approach. 

Since greatest -hits packages don't sell like they once did, 
"we treated this as a full front -line release as opposed to a cat- 

alog piece," Island president Steve Bartels says. 
As a result, the label aggres- 

sively used new -media plat- 
forms like Facebook and Vevo = 

to showcase Bon Jovi online. - - 

It booked the band on NBC's --~ 

"Today," A &E's "Private Ses- 
sions," the American Music 
Awards and "The Ellen De- 
Generes Show." It cut a licens- 
ing 

f1 dÍ 
deal to make Bon Jovi one 

of the featured acts of MTV Har- 
monix's "Rock Band 3." It even 
provided Sony Electronics with 
a 3 -D version of the video for 
"What Do You Got," which the 
company is using to show off 
the company's new 3 -D TVs. 

The result? Bon Jovi's "Great- 
est Hits" generated first -week 
U.S. sales of 88,000 units in the 
week ended Nov. 14, exceeding 
the first -week sales of the band's 
1994 hits collection, "Cross 
Road," which sold 84,000 units 
in its debut week, according to 

Nielsen SoundScan. 
A flurry of high -profile hits 

collections are being released in 
the fourth quarter by Jay -Z, Tim 
McGraw, Pink, Dixie Chicks, 
Billy Joel, Alan Jackson, Poi- 
son and other acts. 

Superstar hits collections used to be the closest thing the 
recording industry had to a sure bet. But in a market where 
many consumers get their music from track- focused digital 
retailers or illegal file- sharing networks, selling hits compi- 
lations requires a more concerted marketing effort than ever 
before. And they still matter: 
While they don't sell as much as 
they used to, they remain an im- 
portant sales generator, espe- 
cially at a time when big -box 
retailers continue to reduce the 
amount of floor space they de- 
vote to music. 

In the '90s, superstar hits al- 

bums could come out and sell 
i wi 

label sales executives say. Now, it could take a few years to 
reach that mark. For example, Pearl Jam's 2004 double - 
disc best -of collection, "Rearviewmirror," didn't reach U.S. 
sales of 1 million units until Christmas week of last year, 
according to SoundScan. 

Then again, even a trickle can add up. REO Speedwagon's 
1988 "Hits" album was remastered and reissued in 2002 and 
didn't even sell 1,000 units in each of its first six weeks of avail- 

ability. Since then, it has never exceeded weekly sales of 5,000 

units. And yet sales ofthe reissue now total an impressive 763,000. 

In the late '90s and early '00s, greatest -hits packages com- 
monly commanded a $19.98 list price, $1 more than the top 
front -line price of $18.98 for a single CD, while double -CD 
hits packages would go for $29.99 and up. But today, even 
double -disc collections typically run for $19.99 or less. 

"Greatest hits don't work to the extent that they did in the 
past, but with the right value proposition and the right con- 

tent, they still work," says one senior distribution executive. 
"The key is also to come up with the right product offering 
for each consumer, building super -deluxe, deluxe and stream- 
lined versions." 

Wanted dead or alive: BON JOVI; the band's new 
greatest -hits compilation (inset). 

Retail 
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For the Bon Jovi hits 
package, which spans the 
band's entire career, the 
label is offering a two -CD, 
28 -track deluxe version 
with four new songs that 
carries $19.98 list. Also 
available is a standard 16- 

track package with two new 
songs that lists for $13.98. 

For the digital release, the standard edition of "Greatest 
Hits" is selling for $9.99 at iTunes. The online retailer is also 
carrying the album in the deluxe iTunes LP format, which 
comes with such additional material as an interview with the 
band and other visual content. The iTunes LP format is avail- 

able for $15.99. 
For Jay -Z's "The Hits Collection," the artist's first best -of 

compilation, Island produced a variety of editions, including 
a standard CD for $13.98 list; a deluxe version with five addi- 
tional tracks on a bonus disc and a 32 -page photo -lined hard- 
bound book, retailing for $19.98; and a $59.98 collector's edition 
with a coffee -table book containing 100 pages of photos. 

"We are very aware that the consumer can make their own 
greatest -hits [compilation] every day," Island Def Jam senior 
VP of sales Jim Roppo says. "So we tried to build value and 
uniqueness into the package to stimulate the core fan and at- 

tract newcomers to the artists. It's important to serve both 
ends, to have an introductory product for the casual fan and 
then the more elaborate package for the devout fan." 

BON)OVI 

For 24/7 retail news and analysis, see .IZ billboard- biz /retail. 
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QUESTIONS 
with DAVID VIECELLI 

At a time when large booking agencies continue to snap up smaller rivals, David "Boche" 
Viecelli's Chicago -based Billions Corp. has remained a fiercely independent presence in the tour- 
ing market. 

Billions is one of the most prominent boutique booking firms in the United States, repre- 
senting a roster of more than 200 acts, including Arcade Fire, Nick Cave & the Bad Seeds, Suf- 
jan Stevens, Vampire Weekend, Silversun Pickups and the Swell Season. 

Viecelli has expanded Billions' footprint by merging with other boutique agencies, such as 
Los Angeles -based agent /manager Ben Dickey's Constant Artists Touring in September and 
agent Trey Many's Seattle -based Aero Booking in 2008. 

In an interview with Billboard, Viecelli talks about operating as a boutique agency in a con- 
solidating market. 

O In recent years, some independent 
booking firms have either expanded or con- 
solidated with larger agencies. How has 
this affected your company? 
It really doesn't make much difference. By and 
large, talking about the bulk of the clients we 
might be interested in, we don't think that size 
is an attribute that appeals to them, nor should 
it be. That was always the argument for people 

who wanted to go the safest, biggest route -the 
people who would consider being represented 
by William Morris or [Creative Artists Agency]. 
They argued that they have so much clout in 
the industry. It's not really true. They, like any 
other agency, are probably good for certain kinds 
of artists and not for other kinds. The same 
thing is true of us. 

® It's been a challenging year for the tour- 
ing industry. How have your clients fared? 
Vampire Weekend did really well. Mumford & 

Sons continued to sell out everything really 
quickly. The most pronounced pattern that I 

noticed was that a lot of things were selling later, 
as though people were holding onto their money 
longer, hedging their bets and not making their 
decisions, figuring maybe they'd be in a differ- 
ent financial decision in two months' time than 
they were then. And if tickets were still avail- 
able, they'd decide then if they could afford 
them or not. So we saw a lot of shows become 
nail- bitters that we never expected. But most of 
them came home in the last week. 

© Was the merger with Constant Artists 
Touring a deliberate move to expand into 
Los Angeles? 
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It's not a matter of strategically saying, "Let's 
have a Los Angeles office." That's where Ben is 
based and he's a good fit for the company. When 
people who seem to line up with who we are 
and the way we do business- ethically and 
philosophically -become available, then we 
look at the logistics of nationally expanding to 
involve that person in the company. The impe- 
tus here was Ben reaching out and talking to a 
few different agencies with interest in doing 
his agency work under the cover of another 
agency, rather than continuing to run that side 
of the business himself. 

oSo it's more about hiring a quality agent 
than expanding into a new market? 
Have I ever seriously looked at opening a New York 

office for Billions? No. If there were a New York - 

based agent that suddenly wanted to be part ofthe 
company, then I guess, yeah. But we wouldn't say, 

"You have to move somewhere." The fact of the 
matter is that we could be running this company 
from Little Rock, Ark. It might increase our travel 
budget a bit, but you don't need to be buying high - 
priced real estate in major markets to look good 
to potential clients, or to be able to do your job, 
when 95% of it is phone and e-mail. 

© Do you have any immediate plans to 
recruit other agents? 
It's possible. There are fewer and fewer agents 
out there that I can imagine being at home here. 
Most of the agents that I think are quality, ex- 

perienced agents who have an approach like 
ours are either doing fine with their own thing 
or are established at other large agencies. There 
aren't a lot of free -floating guys out there who 
are going to make a lot of sense for us. 

O How large of an agency would you like 
Billions to become? 
There's no five- or 10 -year plan. I don't value 
size in any particular way. I like to make money, 
but it's never been the guiding principle of this 
agency. At any given time, you can go out there 
and find the 10 new bands nobody's ever heard 
of who got good reviews on Pitchfork this week 
that eight other agents are chasing like crazy, 
even though they've never seen them. We'll oc- 

casionally be in that mix, but not very often. It's 
not like digging your hands into the big grab 
bag ofbands and hope that one of 30 hit and jus- 
tify the energy you put into the rest. We like to 
have long -term relationships with people. 

The Hurt Locker 
Decision Nears In EMI's Infringement Suit Against MP3Tunes 

After the U.S. Supreme Court's 2005 decision 
in MGM v. Grokster, can an Internet business 
stay within the law even as it facilitates vast num- 
bers of infringements by its individual users? 

So far, the answer isn't so clear. 
Judges haven't been kind to services like 

LimeWire, IsoHunt and Usenet.com, finding 
that their operators "induced" copyright infringe- 
ment by countless users who used the sites to 
obtain music and movies without licenses from, 
or payment to, rights -holders. 

But pending ongoing appeals, services such 
as YouTube and Veoh have survived unscathed. 
Even though they're unquestion- 
ably used for largely infringing 
purposes, they were found to 
have followed the rules of the 
Digital Millennium Copyright 
Act (DMCA), the 1998 law in- 
tended to combat Internet in- 
fringement while protecting 
from liability those Web interme- 
diaries that take specified steps 
to combat it. 

The rules of the road for Internet services 
face another major test in a little- noticed but 
important case called Capitol Records v. 

MP3Tunes.com, which is winding its way 
through federal court in New York. 

The case pits a number of EMI's recording and 
publishing entities against website MP3Tunes 
and its companion Sideload.com, as well as their 
founder Michael Robertson, who battled the la- 

bels over his previous business, MP3.com. 
(MP3.com lost, but Robertson later sold the com- 
pany to Vivendi, the parent of Universal Music 
Group, for a reported $103 million.) Both sides 
recently filed motions for summary judgment, 
and a decision could come in the next few months. 

MP3Tunes is a Web -based "locker" service 
that allows users to store their music "in the 
cloud" and stream it to a variety of Internet - 
connected devices. MP3Tunes insists it doesn't 
need licenses from copyright owners to provide 
such storage, and indeed it doesn't obtain them. 

But it's clear from EMI's recently filed sum- 
mary judgment brief in the case that it's not 

cloud storage that really bothers the company. 
Rather, it's the Sideload service. In a nutshell, 
Sideload helps users locate "free " -though in 
the vast majority of cases, unauthorized -music 
on the Web and then copy, or " sideload," it into 
their MP3Tunes lockers. 

The MP3Tunes website also creates a direc- 
tory of available songs, so users can easily ob- 
tain the Beatles' "Yesterday" or Good 
Charlotte's "Dance Floor Anthem" -both EMI 
songs that I found in about 10 seconds of 
searching. While the technology is different 
from peer -to -peer services like Napster or 

Grokster, the end result is essen- 
tially the same to EMI: Users can 
get virtually any song they want 
for free, without a dime going to 
copyright owners. 

"This case is not about cloud 
computing or what users may do 
with their lawfully acquired 
sound recordings," EMI argues 
in its brief. "This case is about de- 
fendants' exploitation of copy- 

rights they do not own to advance their own 
business interests." 

MP3Tunes' response? It doesn't know 
whether its users are committing copyright in- 
fringement. It bolsters that position by point- 
ing to examples where EMI has made its songs 
available for marketing purposes on the Web. 
After all, if EMI is giving away its songs for free, 
what's wrong with sideloading them into an 
online locker? EMI counters that when it does 
post songs to the Web, it does so with restric- 
tions that MP3Tunes ignores. 

And MP3Tunes insists that it's protected by 
the DMCA's safe harbor provisions, because it 
removes links to allegedly infringing material 
as soon as it receives notices from copyright 
owners, including EMI. And if that's not good 
enough for EMI, well, that's too bad. 

"If plaintiffs are not happy with the DMCA, 
the proper course is to continue their current lob- 

bying effort to convince Congress to gut the 
statute," the MP3Tunes brief states. They may 
not, however, simply ignore the law and clog up 
the courts with novel and dangerous theories." 

EMI says MP3Tunes and Sideload can't take 
refuge in the DMCA safe harbors for a variety 
of reasons, including their purported knowl- 
edge of infringing uses and their alleged fail- 
ure to boot "repeat infringers" from its system. 

This is a very hard -fought and personal case, 
which includes claims by EMI that Robertson 
and other top MP3Tunes execs personally en- 
gaged in infringement. But it's about much 
more than the fates of two parties that clearly 
don't like each other. What the court decides is 
likely to clarify the rules for Internet music serv- 
ices for years to come. 

Legal 
Matters 
BEN 
SHEFFNER 

Full -court 
press: 
MP3Tunes 
founder 
MICHAEL 
ROBERTSON 

Ben Sheffner is an attorney for NBC Universal 
Television Group, which is 20% owned by 

Vivendi, the parent of Universal Music Group. 
He is the author of the Copyrights o¿ Campaigns 
blog (cop yrightsandcampaigns .blogspot.com). 

=or 24/7 legal news and analysis, see Z billboard.biz /legal. 
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Everybody Dance Now 
Can New Dance -Oriented Titles Reverse Declining Fortunes Of Music Videogames? 
Viacom's plans to sell MTV's 
Harmonix division, the devel- 
oper of "Rock Band" and a per- 
sistent drag on the company's 
earnings, leaves the music 
videogame market entering the 
holiday shopping season on a 
decidedly mixed note. 

But with the rollout of new 
motion -based game controllers 
for the Microsoft Xbox 360 and 
Sony PlayStation3, the music 
and videogame industries are 
turning to dance games to kick - 
start the beleaguered music 
videogame business. 

No fewer than five dance - 
based games will be vying for 
a spot on holiday gift lists this 
year, all incorporating Mi- 
crosoft's Kinect motion -based 
game controller, Sony's mo- 
tion -based Move system or Nin- 
tendo's pioneering Wii 
controller. They are MTV /Har- 
monix's "Dance Central" and 
Konami's "Dance Masters" for 
the Kinect, Sony Computer En- 
tertainment America's "Sing - 
Star Dance" for the Move, 
Ubisoft's "Just Dance 2" for the 
Wii and Ubisoft's "Michael 
Jackson: The Experience," corn- 
ing out Nov. 23 
for the Wii and 
next year for the 
Kinect and the 
Move. 

Is this new 
group of dance 
games just more 
wishful thinking 
from two indus- 
tries desperate 
for a new fad to profit from? Or 
is it simply a good idea whose 
time has finally come? 

The answers to these ques- 
tions will be determined by the 
appeal of motion -based con- 
trollers, which Nintendo pio- 
neered in 2006 with the launch 

Blame it on the boogie: 
Scenes from 

"Michael Jackson: 
The Experience" 

and "Dance Central" 
(below). 

of its Wii game system. This 
year, Microsoft and Sony have 
launched motion -based con- 
trollers of their own. 

Microsoft's Kinect for the 
Xbox 360 is a $150 camera - 
based motion detection system 
that translates users' gestures 
into in -game actions- essen- 
tially turning garners' bodies 
into controllers. Meanwhile, 
Sony's $100 Move system for 
the PlayStation3 resembles the 
Wii, with a hand -held controller 
and a sensor that tracks its 

movements. 
Analysts ex- 

pect the Kinect 
and the Move to 
be big sellers 
this holiday sea- 
son, predicting 
10 % -20% of ex- 

isting console 
owners will buy 
either a Kinect or 

Move device. Based on preorder 
demand, Microsoft raised its 
worldwide Kinect sales projec- 
tions for the year to 5 million 
units from 3 million and re- 
cently announced it sold 1 mil- 
lion units in the first 10 days. 

"Dance Central" has gener- 

Digital 
Domain 

ANTONY 
BRUNO 

UP THE 
NECK 

There are all manner of new 
music apps geared toward guitarists, 

from metronomes to tuners to music instruction 
services. But playing a guitar and holding a phone at 
the same time can be a challenge. One low -tech solu- 
tion: Castiv Media's Guitar Sidekick. The mounting de- 
vice attaches to the neck of a guitar, allowing users to 
see the phone's screen and any app running on it. Users 
can rotate the mount so their phone is in either portrait 
or landscape views. The device is compatible with the 
iPhone, iPod Touch and other smart phones. 

The Guitar Sidekick is available for $30 at Castiv.com. 
-AB 
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ated the most excitement, 
thanks to the slickness of the 
Kinect system, which allows 
dancers to respond to onscreen 
prompts without a hand -held 
controller. Videogame metrics 
firm VGChartz estimates that 
130,000 Kinect buyers world- 
wide also purchased "Dance 
Central" in the first week fol- 
lowing their release on Nov. 4. 

That would make it the sec- 
ond- best -selling game for the 
Kinect after "Kinect Sports" (an- 
other game, "Kinect Adven- 
tures," comes packaged with 
each Kinect unit). Faring less 
well is Konami's "Dance Mas- 
ters," which VGChartz pegs at 
barely 3,500 units sold. 

The other dance game titles 
will likely enjoy modest success 
somewhere within this spec- 
trum. "Just Dance 2" is Ubisoft's 
follow -up to hit title "Just 
Dance," which has sold 4 mil- 
lion units in the United States 
since its debut in November 
2009, according to NPD Group. 
The success of that game helped 
Ubisoft land the rights to 
"Michael Jackson: The Experi- 
ence," which probably won't see 
much action until the more fea- 
ture -laden Kinect version comes 
out next year. Meanwhile, sales 
of " Singstar Dance" should ben- 
efit from the prior success ofthe 
" Singstar" karaoke series. 

But even if all of these titles 
manage to generate strong sales 
this year, repeating that feat year 
after year will be a challenge. 

Guitar -based music video - 
games like the first "Rock Band" 

and "Guitar Hero III" rocketed 
the music game category to a 

whopping $1.4 billion in world- 
wide sales in 2008, according to 

Wedbush Morgan Securities 
analyst Michael Pachter. But 
sales plunged 38% to $875 mil- 
lion in 2009 and are projected 
to fall another 50% this year to 
less than $500 million. 

One advantage that dance - 
oriented games have over their 
guitar -based predecessors is 
that they don't require special 
equipment beyond the Kinect 
or Move controllers. What's 
more, they're opening the 
music game category to new 
fans who weren't interested in 
either the music or the compli- 
cated controllers that came with 
"Guitar Hero" or "DJ Hero." 

Meanwhile, dance games pro- 
vide labels with new synch op- 
portunities for music that didn't 
fit the parameters of previous 
music videogames. These titles 
can accommodate pop, rock, 
hip -hop and even country songs. 

But by now, labels and music 
publishers have wisely ratcheted 
down their expectations from the 
hype that surrounded the music 
videogame market a few years 
ago. The new capabilities ofmo- 
tion- sensor systems may lead to 
an early spike in dance game 
sales, but as the experience of 
guitar -based games has shown, 
maintaining that same sense of 
wonder through successive edi- 
tions will be tough. 

For 24/7 digital news 
and analysis, see 
billboard.biz /digital. 

Br's &1313I1=FS 
BON JOVI PARTNERS 
WITH CROWDSTAR 
Bon Jovi is turning to Face - 
book to promote its new 
"Greatest Hits: The Ultimate 
Compilation." The band and 
label Island Def Jam have 
partnered with social game 
maker CrowdStar to offer 
users the chance to buy and 
download a digital bundle of 
tracks from the album using 
virtual currency within such 
games as Happy Aquarium, 
Happy Island and It Girl. Fans 

buying the bundle will also 
get Bon Jovi- branded virtual 
goods, Facebook credits for 
other items and discounts at 
Bon Jovi's online store. The 
campaign, developed by 
digital agency Sparkart, is 

one of the first instances of 
consumers using virtual cur- 
rency to buy music. 

GIGSWIZ ADDS 
TICKETING SERVICES 
GigsWiz, a Helsinki -based 
company that provides an- 
alytics services for the con- 
cert business, has added a 

ticketing feature that lets 
artists sell tickets to shows 
at participating venues di- 
rectly to fans from any web - 
site hosting GigsWiz's soft- 
ware. GigsWiz provides 

artists with a line of code 
that they can embed on 
their website, Facebook 
page, MySpace profile or 
fan club site. GigsWiz mon- 
itors where visitors are lo- 
cated and how often they 
visit each respective site. 
The data helps artists deter- 
mine where they should 
tour and helps venues pick 
which acts to book. 

MUFIN MAPS OUT 
YOUR MUSIC 
COLLECTION 
One challenge to loading 
vast digital music collections 
onto a computer or mobile 
phone is sorting through it all 

to find something to play. 
Mufin, a Berlin -based digital 
music firm, is addressing this 
with a "3 -D" music interface 
that creates a visual map of 
a user's music collection. The 

software reads and analyzes 
the music stored on iTunes 
or online streaming services 
like Rhapsody, then organ- 
izes songs by different attrib- 
utes into a map that users can 

navigate by zooming into 
specific areas. Users can play 
songs and playlists through 
an online music locker acces- 
sible from any Internet - 
connected device. 
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TITLE 
nul ,I,NAL ARTIST 

COMPII-ED BV nlLlïLn 
Mobile5can 

#1 
4WKS 

JUST A DREAM 
NELLY 

RIGHT THRU ME 
NICKI MINAJ 

STUCK LIKE GLUE 
USARLAND 

BOTTOMS UP 
!REY SONGZ FEATURING NICKI MINAJ 

NO HANDS 
WAKA FLOCKA FLAME FEATURING ROSCOE DASH & WALE 

LIKE A G6 
FAR'EAST MOVEMENT FEATURING CATARACS & DEV 

ONLY GIRL (IN THE WORLD) 
;MANNA 

DEUCES 
CHRIS BROWN FEATURING TYGA & KEVIN MCCALL 

JUST THE WAY YOU ARE 
BRUNO MARS 

LOVE THE WAY YOU LIE 
-MINEM FEAT - '., 

12 26 

15 14 2 

19 18 4 

20 26 2 

Sugarland benefits from one of only 
two gains in this week's top 20, cruising 

up six positions to No 3. "Stuck Like 
Glue" is now the band's highest - 

peaking ringtone, besting 2008's "All I 

Want to Do," which reached No. 5. 

IF I DIE YOUNG 
IHE RAND PERRY 

MY KINDA PARTY 
JASON ALDEAN 

RIGHT ABOVE IT 
LIL WAYNE FEATURING DRAKE 

NOT AFRAID 
EMINEM 

WHIP MY HAIR 
WILLOW 

RAISE YOUR GLASS 
PINK 

BLACK AND YELLOW 
WIZ KHALIFA 

NO LOVE 
EMINEM FEATURING LIL WAYNE 

ASTON MARTIN MUSIC 
RICK ROSS FEATURING DRAKE S. CHRISETTE MICHELE 

FIREWORK 
KATY PERK' 

Ir 
ed on master ringtotiei sales data reponed by Nielsen 
gScan, a service of Nielsen Mobile5can. Chart endorsed by 
A - The Wireless Association and Mobile Entertainment Forum 
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$2,948,680 
($2,904075 Australian) 

$175.84/$109.39 

$2,534,400 
$60 

$2,324,303 
$125/555 

$2,103,040 
($2.797906 New Zealand) 

$112.75/597.71 

ROBIN WILLIAMS, UMBILICAL BROTHERS 
Rod eelbourne, 
Australia, 

Laver 
NoArv. 7 -9 

na, M 21,815 22 hea Dainty Consolidated Entertainment 

PHISH 
Atlantic City Boardwalk Hall, 
Atlantic City, N.J., Oct. 29 -31 

42,240 Live Nation 

MARC ANTHONY 
Coliseo de Puerto Rico, Hato 
Rey, Puerto Rico, Oct. 16, 19 

27,662 Publivent 
28. 322 1 wo shows 

METALLICA, LAMB OF GOD, BARONESS 
Vector Arena, Auckland, New 
Zealand, Oct. 13 -14 

23,756 
24A00 tw Michael Coppel Presents 

$2,060,485 
$250/$50 

EAGLES 
Piedmont Park, Atlanta, Oct. 15 27,217 

xtt!utt Live Nation 

$1,709,625 
$175/$110/$65/ 
$35 

EAGLES 
KFC Yum! Center, Louisville, Ky., 15,232 
Oct. 16 

Live Nation 

$1,037,290 
(2656,623) 
$96.05/$60.50 

SANTANA 

EAGLES 

F°.! 
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BOXSCORE Concert Grosses 
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GROSS/ ARTIST(S) 
-ü_Vt I I,I _.: Venue, Date 

$7,842,340 
($7749807 Australen) 
$151.79/$131.55 

$6,916,138 
$250/$49.50 

Attendance 
Capacity Promoter 

METALLICA, LAMB OF GOD, BARONESS 

Acer Arena, Sydney, Nov. 10 -11, 13 57,339 
three sellouts Michael Coppel Presents 

EMINEM & JAY -Z 
Comerica Park, Detroit, Sept. 2 -3 86,624 Live Nation 

$5,071,110 
($5.158,893 Australian) 

$147.45/$127.79 

METALLICA, LAMB OF GOD, BARONESS 
Burswood Dome, Perth, 
Australia, Oct. 22 -23 

41,943 Michael Coppet Presents 
41 639 two show.- 

$3,627,720 
($3,620,628 Australian) 

$25049/5120.24 

LEONARD COHEN, CLARE BOWDITCH, DEBRA CONWAY 
Rod Laver Arena, Melbourne, 
Australia, Nov. 12 -13 

21,834 
22,267. 1 . howl Frontier Touring 

$3,329,610 
(E2.072,225) 
$56.24 

PETER KAY, RICK ASTLEY 
02 Arena, London, Nov. 4 -8 58,910 

. 500 h 
S.J.M. Concerts 

$1,691,714 
$249_î0/545.50 Hollywood Bowl, Los Angeles, 17,415 

Oct. 1 sellout 

TOM PETTY & THE HEARTBREAKERS, ZZ TOP 
Live Nation, Bill Silva Presents, Andrew Hewitt Co. 

$1,683,160 
(21.063,335) 
57915/571.23 

GUNS N' ROSES, SEBASTIAN BACH 

02 Arena, London, Oct. 13 -14 22,284 
tvlU :ellOUts 

AEG Live 

$1,278,614 
$198/$140/$81/ 
$29 

EAGLES 
Amway Arena, Orlando, Fla., 
Oct. 26 

12,773 
-.-. lc,, il 

Live Nation 

$1,228,890 
$193/$133/593/ 
$40.50 

EAGLES 
Wells Fargo Arena, Des Moines, 13,970 
Iowa, Oct. 24 sellout 

Live Nation 

$1,200,835 
$246.25/5161.25 / 
$121.25/561.25 

$1,198,949 
$198/$133/$96/ 
$26 

$1,156,720 
($1,179.767 Australian) 

$392.09/597.95 

$1,141,920 
$126/$86/$66/ 
$36 

MARY J. BLIGE, MIGUEL, JAZMINE SULLIVAN, EL DeBARGE 
Radio City Music Hall, New York, 11,150 Live Nation Oct. 11 -12 11,896 two 

EAGLES 
CONSOL Energy Center, 
Pittsburgh, Oct. 19 

12,163 
sellout 

Live Nation 

SIMPLY RED, MARCIA HINES 
Sandalford Winery, Swan Valley, 10,473 
Australia, Oct. 23 16,194 

Michael Coppel Presents 

JIMMY BUFFETT & THE CORAL REEFER BAND 
Rose Garden, Portland, Ore., 
Oct. 19 

12,145 
12.648 Live Nation 

$1,070,103 
$207/$138/$79/ BankAtlantic Center, Sunrise, 
$27 Fla., Oct. 27 

EAGLES 
11,007 
15, 776 

Live Nation 

ôm 

02 Arena, London, Oct. 1 

$1,011,851 
5224/5175/5155/ 
$95 

13,047 
14 567 S.J.M. Concerts 

Live Nation 

Live Nation 

Live Nation 

Live Nation 

Kilimanjaro Live /AEG Live 

Live Nation 

EAGLES 
Reno Events Center, Reno, Nev., 6,259 
Oct. 1 pct 

$1,008,175 
5166/$71/$41/ 
$35.50 

EAGLES 
Oracle Arena, Oakland, Calif., 
Oct. 2 

10,576 
12,;11 

$999,640 
$135/$95/$65 

EAGLES 
United Spirit Arena, Lubbock, 
Texas, Oct. 29 

10,038 
,ii1 

$903,346 
$197/$144/$96/ 
$30 

EAGLES 
Conseco Fieldhouse, 
Indianapolis, Oct. 12 

8,653 

$897,479 
(2565,548) 
$103.15/56744 

SUPERTRAMP 
02 Arena, London, Oct. 6 11,480 

$874,714 
$173/$130/$98/ 
$32 

$871,025 
576.50/546.50 

$842,911 
$201/$125/$87/ 
$25 

Huntington Center, Toledo, Ohio, 7,720 
O =s e n 

NICKELBACK, THREE DAYS GRACE, BUCKCHERRY 

Joe Louis Arena, Detroit, Sept. 18 13,433 Live Nation 

Live Nation 

River Concerts, DEAG Classics 

Live Nation 

EAGLES 
Bryce Jordan Center, University 8,393 
Park, Pa., Oct. 22 p,04 

$822,349 
( 589,734) 
$86.46/552.99 

PETER MAFFAY 
02 World, Hamburg, Nov. 2 11,328 

11.5',9 

$761,113 
$90.75/$70.75/ 
$59.75/$39.75 

$757,048 
($768,677 Australian) 

$15748/$98.39 

DRAKE, TYGA 
Radio City Music Hall, New York, 11,888 
Sept. 28 -29 ,v,., sellouts 

SIMPLY RED, MARCIA HINES 

$754,178 
( 537.298) 
5119,31/549.13 

Sydney Opera House, Sydney, 
Oct. 12 -13 

6,126 
15,380 two shows 

Michael Coppel Presents 

DAVID GARRETT 
02 World, Hamburg, Nov. 4 11,260 

1.'JOc River Concerts, DEAG Classics 

$718,098 
$56/$36 

JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON 

AT &T Center, San Antonio, Nov. 5 14,663 AEG Live 

® $715,300 
$65/535 

nx 
úLL 

TIM McGRAW 
Minnesota State Fair, St. Paul, 
Aug. 28 

12,875 Minnesota State Fair 

The most wonderful t` a of 
the year: Mannheim 
Steamroller founder CHIP 
DAVIS (in black shirt) shares 
a light moment with 
musicians during rehearsal. 

Festive Aire 
Mannheim Steamroller Heads Out 
On 25th Annual Christmas Tour 

It's not exactly a surprise to learn that Mann- 

heim Steamroller founder Chip Davis has al- 

ways been a Christmas kind of guy. 

Davis grew up in Sylvania, Ohio, where his 
mother was the church organist and his father 
the choir director. "I was way into the Christmas 
spirit," says Davis, calling from snowy Greeley, 

Colo., where Mannheim Steamroller rolled out 
its 25th annual Christmas tour on Nov. 10. 

Tapping into the Christmas spirit has filled 
a lot of stockings for Davis and his holiday 
music franchise. For the second consecutive 
year, Mannheim Steamroller will field two 
Christmas touring units on the road. A third 
unit will return to Florida's Universal Orlando 
in December for three performances ofa show 
that centers on Dr. Seuss' "How the Grinch 
Stole Christmas." The franchise will also make 
its debut in the Macy's Thanksgiving Day Pa- 

rade in New York. 

Booked by William Morris 
Endeavor's Clint Mitchell, the 
two touring units will play a 

combined total of 94 dates. The 
40 dates that Mannheim Steam- 
roller reported to Billboard Box - 

score in 2009 grossed $4.6 
million and sold 85,023 tickets. 

WME has been the agent for 
Davis, a former jingle writer, 
since he wrote the music for the 
C.W. McCall hit "Convoy," which topped the 
Billboard Hot 100 in 1976. (Davis confirms he 
did indeed get a piece of the 1978 Sam Peck - 
inpah film of the same name.) 

Through the years, Davis remained based 
in Omaha, Neb., where he founded Mannheim 
Steamroller in 1974, debuted the first "Fresh 
Aire" album on his own American Gramo- 
phone Records and launched the act's first 
Christmas tour 25 years ago. His music, which 
blends orchestral -like, synth -heavy arrange- 
ments with rock instrumentation, began to 

take off in the early '80s when Davis first 
thought of doing an album of holiday songs. 

"In 1984 we decided to do the 'Christmas' 
record, even though all the retailers said, 'Hey, 
Chip, if you do a Christmas album, everybody's 
going to think you're out of ideas. That's the 
kiss of death,' " Davis recalls. "If someone says 

'Don't do that,' I have to find out myself. I guess 
it worked out OK, because I think we're at 30 

million copies now." (The outfit's catalog has 
in fact sold 21.9 million copies since the start 
of the SoundScan era in 1991.) 

The Mannheim Steamroller Christmas tour 
has earned a prominent place in the highly 
competitive holiday -themed touring market, 

alongside such sturdy competitors as Trans - 
Siberian Orchestra and the Radio City Christ- 
mas Spectacular. 

After doing strong business in arenas for 

many years, Davis scaled things back to the- 

aters last year with two units. 
"We had been out with an 11- truck, two -bus, 

two -airplane show," Davis says. "I decided I 

wanted to get back to doing it real intimate, and 
our fans were clamoring for it. I hit it dead on, 

because that's when the big gas crunch hit, and 

I wouldn't have liked the idea of being out there 
with 11 trucks and two buses." 

Most of the original band is still intact in one 

unit, "and a lot of the second band are students 
of the original band," Davis says. "They're all 

hand -picked musicians." 
Neck surgery two years ago has limited Davis' 

ability to play the drums, though he does show 
up for promotional opportunities in about 30 

cities, and his presence is felt at 

all of them, sometimes through 
a brief filmed introduction. 

"We built a set that looks like 
a living room, with a fireplace 
and a Christmas tree," Davis 
says. "I walk out and talk about 
the neck surgery and say, 'I'm 
sorry I can't be there tonight, but 
ladies and gentlemen, please wel- 

come Mannheim Steamroller.' " 

Magic Arts & Entertainment has co- produced 
the tours since 2008 with Davis, who retains 
ownership of "the whole dang deal," he says. 

While the tour charged ticket prices of $75- 

$125 when it played arenas, it charges $37 -$77 
for the theater tour, which would put it on the 
lower end of holiday -themed touring market. 

"It's priced where people are comfortable pay- 

ing that kind of money," Magic president Lee 

Marshall says. "We're playing majors, but also 
a lot of secondary and tertiary markets, and you 

can't get $75 in Charleston, W.Va., or Mont- 
gomery, Ala. The wild thing is that we've been 
playing markets that have never had Mannheim 
Steamroller before and we sell out. We opened 
last week in Kearney, Neb., and sold out one show 
on $500 in advertising and added a second. We 

wound up grossing about $360,000 for two shows 

in Kearney, and most tours don't ever stop there." 

Asked about the enduring popularity of the 

tour, Davis has a simple answer. "We've become 
an American Christmas tradition," he says. 
"Mannheim comes to town at Christmastime, 
that's what you do." 

On Thé 
Road 
WADDR EI 

For 24/7 touring news 

.biz and analysis, see 
billboard.biz/touring. 
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Performance Art 
The producers of the 2010 
Latin Grammy Awards turned 
a field of nominees short on 
star power into one of the 
most balanced and enjoyable 
Latin Grammy telecasts in re- 
cent memory. 

With the help of Billboard's 
Latin Digital Songs chart, 
which launched earlier this 
year, it's now easier to meas- 
ure sales gains sparked by spe- 
cific performances. The results 
are ironic, but not entirely sur- 
prising: Acts that were passed 

over at nomination time ac- 
counted for some of the big- 
gest sales gains. 

Enrique Iglesias, who 
snagged a nomination for 
song of the year (he lost), en- 
joyed the most impressive 
post -show sales jump on the 
Latin Digital Songs chart. His 
performance of his new sin- 
gle, "No Me Digas Que No," 
catapulted the track to No. 16 

on the Latin Digital Songs 
chart, as sales topped 2,000 
units, skyrocketing 770% from 

Iglesias, Anthony Among Biggest 
Latin Grammy Sales Gainers 

the prior week, according to 
Nielsen SoundScan. 

Prince Royce's "Standby 
Me," which he performed on 
the show with Ben E. King, 
jumped 17 -6 on the chart, with 
sales of nearly 4,000, surging 
82% from the previous week. 
Chino y Nacho's track "Niña 
Bonita" went 18 -11 on the 
chart, on sales of slightly more 
than 3,000 (up 67 %). 

Other performers included 
Jenni Rivera, whose new sin- 
gle "El" debuted at No. 22 on 

Retail winner. ENRIQUE 
IGLESIAS performing at the 
Latin Grammy Awards. 

TWO 
OF US 
Jennifer Lopez, Marc Anthony 
Partner With Kohl's 

Since their much -publicized 2004 wedding, Jen- 
nifer Lopez and Marc Anthony have been one of 
popular music's most prominent power couples. 
Now, the two artists are applying their combined 
star power to the launch of his -and -hers contem- 
porary "lifestyle brands" for department store Kohl's. 

The Lopez and Anthony brands will initially launch 
women's and men's apparel and accessories and 
may expand into other products. MESH, a division 
of LF USA and a partnership between LF USA and 
Star Branding, will sublicense the two brands ex- 
clusively to Kohl's. Star Branding is owned by Tommy 
Hilfiger and other partners. 

The products will be available in Kohl's stores na- 

tionwide and online beginning in the fall of 2011. 

The move marks the first time in recent memory 
that a celebrity couple will be designing for one 
brand. It also illustrates how married celebrities with 
disparate fan bases can work together to boost 
each other's standing. 
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sales of nearly 2,000, accord- 
ing to SoundScan, and Pedro 
Fernandez, whose "Amarte a 

la Antigua" (winner of best 
regional Mexican song) re- 
entered the chart 
at No. 31 as 
sales more than 
doubled to top 
1,000. And sales 
for two tracks by 

triple- winner 
Camila dou- 
bled, while a 

third single, 
"Besame," en- 
tered the chart at No. 25, as 
sales climbed 29 %. 

Juan Luis Guerra, who 
performed "Lola's Mambo" 
with Chris Botti, also 
notched digital song sales 
gains, albeit relatively mod- 
est ones. His "Bachata en 
Fukuoka" re- entered the 
Latin Digital Songs chart at 
No. 37, as sales jumped 68% 
to 1,000, according to Sound - 
Scan. Curiously, "Lola's 
Mambo" didn't chart. 

But Guerra advanced 
sharply on Top Latin Albums 
after his "A Son de Guerra" 
won album of the year. The 
title jumped 20 -10 on the 
chart on a 70% jump in 
sales. The biggest gainer on 
Top Latin Albums was Marc 
Anthony's "Iconos," which 

went 11 -5, selling about 
3,000 copies, up 86% from 
the prior week, thanks to An- 
thony's performance with 
Jose Luis Perales. But the 

nominating 
committees ig- 

nored Anthony 
in the main 
categories of 
album, record 
and song of the 
year, garnering 
a single nod for 
best male pop 
vocal album. 

These kinds of nominat- 
ing decisions, and subse- 
quent consumer reaction, 
highlight the gulf that exists 
between the nominating 
committees and the U.S. 
Latin marketplace. Rivera 
and Fernandez, for example, 
only received nominations in 
regional Mexican categories. 
And Prince Royce and Chino 
y Nacho, the most successful 
new acts on Billboard's charts 
this year, weren't nominated 
in the key category of best 
new artist. 

Thankfully, each received a 

single nod in other categories, 
allowing them to perform and 
show their mettle. 

Latin 
Notas 
LEILA 
COBO 

For 24/7 Latin news .biz and analysis, see 
billboard.biz /latin. 

In the Latin music world, no one has done this as 

emphatically as Lopez and Anthony. The couple, 
who recorded together even before their marriage, 
have also toured together and collaborated on the 
2006 film "El Cantante, " the biopic of singer Hector 
Lavoe starring Anthony and Lopez. (Lopez also co- 
produced the movie.) 

"We looked at the awareness that's out there for 
both of them and it's at a very high level," Kohl's 
senior executive VP Don Brennan says. "They're 
both incredibly influential in the entertainment in- 
dustry and they're style icons. That's what really 
builds credibility." 

Kohl's has already targeted Hispanic consumers 
with a clothing, accessories, fragrance and bedding 
line by TV host Daisy Fuentes. But as a film star and 
an incoming judge on "American Idol," Lopez brings 
a far broader appeal that covers both Latin and 
mainstream buyers. Lopez also has a successful his- 
tory with clothing and lifestyle branding, beginning 
with the launch of her JLO by Jennifer Lopez line 
in 2001. Her last clothing venture was urban street - 
wear line Sweetface, which she discontinued in 

2009. The Kohl's line will be the first time Anthony 
has put his name on a clothing or lifestyle brand. 

With few exceptions, Latin celebrities have sel- 
dom been the face of mass -distributed clothing or 
accessory brands. Those currently in place include 
reggaetón star Daddy Yankee, who has a men's 
and women's fragrance line, and pop star /actress 

Design duo: MARC 
ANTHONY and ' 

JENNIFER LOPE 

Thalia, who's the face of a series of products, in- 
cluding beauty line Carol's Daughter and a Kenmark 
eyewear line. Thalia, of course, is herself part of a 

power couple: She's married to music executive 
Tommy Mottola. -Lei/a Cobo 

EN ESPAÑOL: All the great Latin music coverage 
.COM You've come to expect from Billboard -in 

Spanish. Go to billboardenespanol.com. 
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MP RECORDS 
FOUNDER TONY 
MORENO DIES 
Tony Moreno, the veteran label 
executive who founded MP 

Records and worked with some 
of the biggest names in tropical 
music, died of liver cancer Nov. 

14 at the University of Miami 
Hospital in Miami. He was 66. 

Throughout his more than 
four decades in the music in- 
dustry, Moreno became a defin- 
ing figure in tropical music. 

A big man with a booming 
voice and a hearty laugh, he 

worked closely with a wide range 

of artists, from Venezuela's Oscar 

D'Leon and Jose Luis "El Puma" 
Rodriguez to Puerto Rico's Eddie 

Santiago and Tito Rojas. 

"He was a visionary within 
tropical music," Universal Mu- 

sic Publishing Group Latin 
America senior VP Eddie Fer- 
nandez says. "He discovered 
and developed great salsa acts 
with his tireless passion for the 
genre. Without a doubt, we 
need more like him." 

Born in Cuba, Moreno moved 

to the United States in 1958 and 
began working at indie Velvet 
Records when he was 22. He 
moved up the ranks and later 
headed indie labels TH Records 
and Sonotone Records before 
starting his own record company, 
MP (Musical Productions), in 

1987 in Miami. With salsa and 
merengue on the upswing in the 
early '90s, MP became an impor- 
tant independent label whose 
roster included Santiago, Rojas, 

Tito Gomez, Anthony Cruz and 

Puerto Rican Power. 

In the late 2000s, Moreno 
sold his company to another 
indie, J &N Records, and stayed 
at the Miami -based company 
as VP. 

"He was like a brother to 
me," says J &N owner Juan Hi- 

dalgo, who notes that the MP 

album catalog comprised more 
than 30 acts and 200 -plus ti- 
tles. "He was truly a great influ- 
ence on the music. 

Most important, Hidalgo 
says, echoing what many in 

the industry have said, "he 
was really a great human 
being. An honest guy, sincere, 
a good friend." 

Moreno is survived by his 

wife, Julia, and his four children 
with his first wife, Melba, includ- 
ing singer /songwriter Jorge 
Moreno. -Lei/a Cobo 
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Brooklyn bridge: 
PLACEBO and 
MATT & KIM (right) 

BY ANDRE PAINE j 

AMERICATHE 
BEAUTIFUL 
European Indie PIAS 
Targets U.S. Acts, 
Larger U.S. Presence 

LONDON -One of Europe's biggest in- 

dependent music companies is target- 
ing both U.S. acts and the U.S. market 
as it looks for ways to grow its business. 

PIAS Entertainment Group handles Eu- 

ropean releases in various territories for 
labels like Sub Pop, Victory and Epitaph. 

But now the Brussels -based distributor 
and label group is ramping up its Global 

Project Management artist services unit 
to coordinate Europe -wide campaigns, tar- 

geting independent U.S. acts seeking a 

Pan -European release, according to Lon- 

don /Brussels -based managing director of 
group repertoire Edwin Schroter. 

The company's first Pan - European 
U.S. signing is indie rock duo Matt & 

Kim. Signed to Fader in the United 

States, PIAS will release Matt Sc Kim's 
third album, "Sidewalks," digitally in Eu- 

rope in December. (A CD release will fol- 

low in early 2011.) 
"People might look at the sales base 

in Europe and say that doesn't really 
work," Schroter says. "But I've seen them 
live in Spain, Belgium and the U.K., and 
they play to big audiences." 

Schroter says PIAS' network of local 
offices and long experience with com- 
prehensive service deals give it an edge 
over a major label's "international struc- 
ture that needs to push releases down to 

local territories." 
"For all the acts that come out of ma- 

jors that want to work with us, that's the 
last thing they want," Schroter adds. 

One of those acts was multinational 
rock band Placebo, which left EMI and 
signed a Pan - European service deal with 
PIAS for its 2009 album, "Battle for the 
Sun." The release spent two weeks at No. 

1 on Billboard's European Albums chart. 
"It was certainly better than working 

with a major," says Dave McLean, Placebo's 

co- manager at London /Bangkok -based 
Riverman Music Group. "You're getting 
signed by people who are interested in the 
record, not just signing to one big com- 
pany which then throws the record out to 

all its affiliates." 
But major labels now have similar 

artist services divisions. Michael Roe, VP 

of EMI Label Services Europe, which will 

handle the global release of Motörhead's 
"The World Is Yours" in January, says 
he's never encountered "any animosity 
toward working with a major." Artists 
and labels, Roe adds, "sense we've got 
some leverage in the marketplace, and 
they want to be aligned to a major." 

PIAS' own ambitions extend beyond 
Europe. It recently opened an office in 
Los Angeles and Schroter is seeking U.S. 

partners to provide artist services ahead 
of a formal launch of PIAS America at 
South by Southwest in March 2011. 

PIAS usually licenses its European 
repertoire to American labels for the U.S. 

market. But it releases some albums 
through U.S. distribution partner 
Fontana and also plans to sign direct 
deals with American acts. Its most re- 

cent Fontana -distributed release was 
Morcheebá s 2010 album "Blood Like 

Lemonade," which has sold 8,000 units, 
according to Nielsen SoundScan. 

Schroter says PIAS America needs 
"one or two successes under its belt with 
U.S. acts" to make its mark in the world's 
largest music market. "You don't need 
a big U.S. success to really break an artist 
globally," he says. 

BY VLADIMIR KOZLOV 

Moscow State Circus 
Russian Recordable -Media Tax Sparks New Collecting Society 
MOSCOW -Russian rights - 
holders remain hopeful that a 

new tax on recordable media 
will provide a much- needed rev- 

enue boost, despite concerns 
about the government's chosen 
collecting society. 

Manufacturers or importers 
of recordable media and associ- 
ated hardware -induding blank 
CDs and DVDs, DVD and CD 
players, MP3 players and mobile 
phones -are required to pay a 

1% tax on the retail price oftheir 
products. Songwriters and com- 
posers will receive 40% ofthe tax 

revenue, with recording artists 
and labels each receiving 30 %. 

Rosokhrankultura, a govern- 
ment agency in charge of pro- 
tecting Russia's cultural heritage, 
selected new collecting society 
RSP as the sole accredited 
agency for the levy on Oct. 27, 

ahead of the more established 
ROSP, which is allied with per- 
formance rights society ROUPI. 
RSP says it has already begun 
collecting the levy, despite the 

threat of legal action from 
ROSP, which daims the govern- 
ment breached proper proce- 
dure during the accreditation 
process and that RSP is too in- 

experienced for the job. 
RSP executive director 

Alexander Sukhotin dismisses 
such claims and says his soci- 

ety was given the job "because 
we are supported by various 
groups ofrights- holders." RSP 
has deals with leading local la- 

bels SBA /Gala, Nikitin and 
Soyuz and claims to have agree- 
ments with many others. 

Label and publishing execu- 
tives also note that similar 
threats of legal action from 
ROUPI and another collecting 
society, RFA, over the govern- 
ment's appointment of VOI S to 

collect neighboring rights roy- 

alties (Billboard, Sept. 19, 2009) 

ultimately came to nothing. 
"What kind of experience do 

you need here ?" says Maxim 
Dmitriyev, general director of 
Moscow -based First Music 

Agency of record: RSP's 
ALEXANDER SUKHOTIN (top) 

and First Music Publishing's 
MAXIM DMITRIYEV 

Publishing, Warner /Chappell's 
representative in Russia. "All 

you need to know is where to 
collect money and to whom to 

distribute it." 
Dmitriyev also says the soci- 

Row 
ety's cooperation agreement 
with VOIS will make up for any 
lack of experience, as RSP will 
be able to use the same rights - 
holders' data base, which will 
facilitate the collection process. 

International labels are less 
sure. Universal Music Russia 
general director Dmitry Kon- 

nov has yet to cut a deal with 
VOIS for the collection ofneigh- 
boring rights royalties and fears 
a similar experience this time 
around, as labels must be mem- 
bers of RSP to be eligible for roy- 

alties from the new levy. 

Others are concerned over 
how the money will be shared. 
RSP's Sukhotin says royalties 
will be distributed to songwrit- 
ers, composers, performers and 
labels according to market 
share, but such data isn't widely 

available in Russia. 
Russian rights -holders could 

certainly use the money. Accord- 

ing to IFPI, sales of recorded 
music slumped to $120.1 mil- 
lion in 2009, down from $172.6 

million in 2008. With the Russ- 
ian audio /video equipment 
market worth $4 billion in 2009, 

according to market researcher 
Discovery Research Group, the 
levy could provide quite a wind- 
fall. RSP estimates collections 
could eventually total $100 mil- 
lion -$150 million annually -al- 
though Sukhotin expects 2011 

collections to bring in only 20 %- 

30 % of that estimated range. 
Consumer electronics mak- 

ers say they will comply with the 
new regulations, although Russ- 

ian consumer electronics asso- 
ciation RATEK complained in a 

recent statement that the list of 
taxable items includes products 
that aren't used for home copy- 

ing, such as digital cameras and 
landline phones. RATEK says 
its members are likely to pass 
on the cost to consumers. 

In the meantime, some 
music industry executives 
say they're skeptical about 
ever getting a fair share of the 
tax revenue. 

"Certainly, we have expecta- 
tions," Universal Music's Kon- 

nov says. "But in Russia, actual 
results are often different from 
what is planned." 
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>ROADRUNNER 
TO SHED STAFF 
About 15 -20 people will 
lose their jobs at 
Roadrunner Records' 
headquarters in the Dutch 
city of Naarden after 
majority owner Warner 
Music Group acquired the 
remainder of the label 
(Billboard.biz, Nov.10). VP 
of legal and business affairs 
Marcus Turner says 
Roadrunner will continue to 
operate in the Netherlands, 
where it employs 22. Cees 
Wessels will remain as CEO. 
WMG will take over support 
and back -office functions. 
Turner says the transition 
will take up to nine months. 
International Roadrunner 
operations are expected to 
be largely unaffected. 

LANEWAY FEST 
EXPANDS TO 
SINGAPORE 
Australia's Laneway Festival 
will debut at Singapore's 
Fort Canning Park on Jan. 
29, 2011. The inaugural 
Laneway Singapore will 
feature performances by 
such acts as Ladyhawke, 
Warpaint, Yeasayer and the 
Temper Trap. Laneway 
heads to Auckland, New 
Zealand, on Jan. 31, 

followed by Australian 
dates in Brisbane (Feb. 4), 
Melbourne (Feb. 5), Sydney 
(Feb. 6), Adelaide (Feb.11) 
and Perth (Feb 12). Lunatic 
Entertainment's Danny 
Rogers is co- founder/ 
promoter of Laneway. 

AMAZON JAPAN 
OPENS MP3 STORE 
Amazon has launched a 

digital music store in 
Japan, becoming the first 
major retailer in the 
country to sell digital 
downloads without digital 
rights management 
restrictions. EMI Music 
Japan is the only major 
label to license its 
repertoire for MP3 
downloads to Amazon 
Japan. Labels have 
continued to resist selling 
DRM -free downloads in 

Japan, including at iTunes, 
which still uses Apple's 
FairPlay DRM system. 
Japan's Amazon MP3 
service is selling albums 
like "Ultimate Pet Shop 
Boys" and Norah Jones' 

. . Featuring" for Y1,500 
($18) each and Pink 
Floyd's "Wish You Were 
Here" for Y750 ($9). 

Reporting by Lars Brandie, 
Andre Paine and Werner 
Schlosser. 



GLOBAL BY LARS BRANDLE 

Fee Fighters 
New Australian Ticketers Promise Lower Surcharges 

B RI S BANE, Australia -Australia's touring 
industry is hoping the arrival of two new tick- 
eting companies will help boost the live in- 
dustry Down Under -but executives warn that 
the newbies won't have an easy ride. 

Media giant News Corp. launched Fox - 
tix in October through its Australian sub- 
sidiary News Ltd., pledging to lower ticket 
surcharges and boost marketing opportu- 
nities for the events it sells. The launch 
came hot on the heels of the September 
debut of U.S. Internet ticketing firm Show - 
Clix, which has partnered with Australian 
firm GreenTix in a bid to muscle in on Aus- 
tralia's festival market. 

But to succeed, the new arrivals will 
have to take on the market's estab- 
lished players, Ticketmaster and Tick - 
etek, which each control 35 % -40% of 
the market, according to live industry 
sources -a market share that's pro- 
tected by exclusive ticketing deals with 
most major venues. 

"They'll pick up a few events," 
says veteran promoter Michael 
Chugg, chairman of Chugg Enter- 
tainment, who says he welcomes the 
prospect of greater competition in 
the ticketing market. "But no one is 
going to impact the concert market 
unless they can break down the con- 
tracted venues." 

That's precisely what Foxtix intends 
to do, according to News Ltd. chairman/ 
CEO John Hartigan, who pledges to 
break up the market's "cozy duopoly." 

So far, News Ltd.'s Moshtix ticket- 
ing operation has only captured an es- 
timated 5 % -7% of the market. But 
parent News Corp. certainly has deep 
enough pockets to compete for exclu- 
sive deals. Under such agreements, 
ticketing companies typically pay hun- 
dreds of thousands of dollars upfront 
for a three- to five -year contract, amor- 
tizing that fee during the length of the 
contract, industry sources say. 

Foxtix will target higher -profile events in 
the music, arts and `experience" sectors and 
leverage the promotional and marketing 
power of News Ltd.'s newspaper portfolio and 
the News Corp. -owned MySpace platform. 

Adam McArthur, GM of both Foxtix and 
Moshtix, says change won't come overnight 
but adds, "The industry has been crying out 
for competition." 

One area he's targeting is ticket surcharges, 
which have spiralled in recent years. Tickets 
for some shows on Leonard Coheri s Novem- 
ber tour carried fees as high as $17.40 Aus- 
tralian ($17.35), while some ticket prices for 
U2's December dates will include $19.30 Aus- 
tralian ($18.89) in charges. McArthur says his 
companies will scale back such charges by 70 %- 

80%. If successful Down Under, News Corp. 
will roll out the company internationally. 

ShowClix also pledges to cut surcharges 
and claims to have pulled in more than $7 mil- 
lion Australian ($6.9 million) of revenue in 
its first week of operation, selling tickets for 
events like the Meredith Music Festival and 
Chugg's traveling Laneway Festival. Green - 
Tix founding director Doug Meckler says 
Showclix's technology will give it an advan- 
tage over its peers, allowing it to process more 
ticket purchases than small operators. 

Executives at Ticketek declined to comment 
on their plans, but Ticketmaster Australasia 
CEO Chris Forbes says he isn't concerned by 
the entry of new rivals, saying that Ticketmas- 
ter will be able to use its international 
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Start spreading the news: 
ADAM McARTHUR, GM 

of Foxtix and Moshtix. 

strengths to prevail in the local market. 
With another 20 -30 smaller local opera- 

tors also active in the market, Joe Segreto, 
director of Sydney -based promoter /booking 
agency International Music Concepts, warns 
that the influx of new competitors will con- 
fuse consumers. 

But others hope the new arrivals will help 
kick -start an Aussie concert business that, 
while generating $1.08 billion Australian 
($1.06 billion) in 2009, according to Live Per- 
formance Australia, has shown signs of satu- 
ration of late (Billboard, Nov. 6). 

Bringing down surcharges should fill more 
seats, according to Steve Romer, GM of the 
Sydney Entertainment Centre, which has an 
arrangement with Ticketmaster. 

"I'm a big believer in a strong competitive 
environment," Romer says. "It's a win -win for 
business and consumers." 

Locals only: Y LA 
BAMBA is one of the 

bands whose music is 
played at New Seasons 
Market grocery stores. 

Northwest Orient 
Portland, Ore., Grocery 
Chain Exposes Shoppers To 
Regional Artists 

Of all the go -to outlets to hear new music, the 
neighborhood grocery store probably isn't 
high on many people's lists. Smaller co -ops 
tend to rely on the radio or employee iPods, 
whereas larger chains pipe in soft rock and 
pop hits via Muzak for shoppers to hear as 
they make their way through the bread and 
dairy aisles. 

But a recently launched program at gro- 
cery chain New Seasons Market of Portland, 
Ore., is banking on the notion that customers 
actually pay attention to background music - 
and might see their next trip to 
buy milk as an opportunity to 
discover new artists. (New Sea- 

sons isn't the first market to 
work with music -Whole Foods 
sells such CDs as "Putumayo 
Presents Yoga. ") 

Called Home Grown Music, the 
initiative was developed by Port- 
land -based interactive ad agency 
Overland, with music supervision 
by producer and Los Lobos keyboardist /horn 
player Steve Berlin and Oregon Public Broad- 
casting radio host /producer Jeremy Petersen. 

New Seasons has 10 outlets in the Portland 
metro area and will open an 11th in 2011. It 
rolled out Home Grown Music to all its stores 
in early November. 

"We started working on an iPhone app for 
New Seasons, and they mentioned a desire to do 
something with music, especially local music," 
Overland CEO /executive creative director Arve 
Overland says. "Steve is my neighbor, so I talked 
to him and brought Jeremy in, too." 

Berlin says he and Petersen started program- 
ming the playlists from their own record col- 
lections. "Jeremy did the songwriter and indie 
rock categories, and I was responsible for jazz, 
country, classical and pop," he says. "After we 
made the initial playlist, I started reaching out 
to musicians I knew, and then they reached out 
to their friends for submissions." 

Overland says Berlin and Petersen have 
compiled a database containing about 2,500 
songs by more then 350 local artists. For the 
purposes of Home Grown Music, "local" is de- 

fined as Oregon, Washington state and British 
Columbia. "Each store gets a player, and they 
will be able to create playlists based on a cer- 
tain area of the Northwest or on a tempo or 
mood," Overland says. 

An accompanying iPhone app will tell cus- 
tomers what song is playing, and they can then 
purchase the track on iTunes. 

Berlin says that bands will be compensated 
for in -store airplay through ASCAP, BMI or 
SESAC. "If we are working with smaller bands 
that don't have a relationship with a perform- 
ing rights organization [PRO], we will help 
connect them with one," he says. "We are also 
working on developing a way to get smaller 
bands in Home Grown Music on ¡Tunes, if they 

aren't on there already." 
For New Seasons, a store that 

has built a reputation for carry- 
ing sustainable, locally grown 
food, making the leap to local 
music is natural. "We feel lucky to 
have formed a relationship with 
folks who share our passion for 
supporting all things local, from 
local music to local farmers," 
New Seasons president /COO 

Lisa Sedlar said in a statement. 
Although the program only recently 

launched after a month -long pilot at one store, 
some of the artists involved say they're excited 
just to be part of the initiative. 

"It's a pretty cool thing," says Ben Meyer - 
cord, bassist for Portland band Y La Bamba. 
The band's manager, Ingrid Renan, adds that 
she probably would've encouraged the group 
to submit music even if it didn't get paid by a 

PRO. "It's such an awesome promotional tool, 
and that could outweigh any money they 
would get," she says. 

Berlin thinks that Home Grown Music 
could be replicated in other markets. "I'd 
love to make this initiative as large as pos- 
sible," he says. "I travel all the time with 
Los Lobos, and there are vital music scenes 
in so many communities. If this works, it 
could be like what radio was back in the 
day -a way to turn people on to diverse 
new music." 
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SIDENT /CEO 

Dan Mason 
The head of one of the largest 
U.S. radio companies talks about 
the top 40 format and 
performance royalties. 

If you want a snapshot of how the radio industry is changing, CBS Radio provides an illumi- 
nating case study. One of the largest radio broadcasters in the United States, CBS operates 
130 radio stations, nearly all of them in the 50 largest markets. But as consumers spend less 

time listening to terrestrial radio, the company has been diversifying its revenue mix by in- 

vesting more heavily in digital platforms. It acquired Last.fm in 2007, runs the Radio.com por- 

tal site and handles ad sales for AOL Radio and Yahoo Music Radio. It also remains a com- 
mitted supporter of the digital high- definition radio standard, having launched the nation's 
first four -channel HD radio station in the Washington, D.C., area in March. 

For now, though, local advertising at terrestrial radio remains the industry's bread and but- 
ter. During the past two -and -a -half years, with an eye on expanding its reach among female 
listeners, CBS has flipped stations in New York (WXRK), Los Angeles (KAMP), Detroit (formerly 
WVMV, now WDZH) and Houston (formerly KHJZ, now KKHH) to the top 40 format. 

Heading up these efforts is CBS Radio president /CEO Dan Mason. The 59- year -old 
Louisville, Ky., native joined Westinghouse as president of Group W Radio in 1993 and later 

served as president of CBS Radio from 1995 to 2002. After spending five years as an indus- 
try consultant, Mason returned to CBS Radio in 2007 as president /CEO. 

In an interview with Billboard, Mason discussed the changes in the radio business and the 

efforts of the National Assn. of Broadcasters (NAB) to reach a settlement with the recording 
industry on performance royalties. 

CBS has flipped four major - 
market stations to the top 
40 format during the past 
year- and -a -half. Is there 
more to come? 
We like the format because it ap- 
peals to the female demo. That was 

an issue with our portfolio three to 

four years ago. I thought we were 
overloaded with men. Obviously we 
have terrific news stations, but then 
there were a lot of young male talk 
stations in which we didn't see the 
long -term [potential], especially 
after Howard Stern left. 

Top 40 has been enjoying a 

strong run thanks to artists like 
Katy Perry and Lady Gaga. Why 
do you think the format's resur- 
gence has staying power? 
It reflects current music. It's about 
a contemporary lifestyle, it's about 
pop culture, and that was important 
to us. We had [WBBM] B96 in Chi- 
cago and it was a terrific station but 
we had no presence in New York 
and Los Angeles. By [flipping sta- 
tion formats] it gives us a top 40 plat- 

form in the top three markets, 
which is really important. That's not 
to say we're going to abandon the 
male demographic. We've created 
a number of sports FM stations that 
appeal to men. We're into more of 

the female -based music stations and 
more the male -based sports stations. 

Will top 40 remain an important 
part of your portfolio even if mu- 
sical trends shift? 
I do, because [Arbitron's Portable 
People Meter audience measure- 
ment system] has been very favor- 
able to top 40 stations. You see these 
large cumes [cumulative audi- 
ences]. For example, KAMP in Los 

Angeles -I believe there are over 
3 million [weekly listeners] right 
now. We had nowhere near that 
kind of cume with the male -ori- 
ented talk stations. That's a great 
statistic to those naysayers out there 
who say radio's not a factor any 
more. Where do 3 million people 
in Los Angeles come from? They 
sure didn't come from [KIIS -FM], 

because Kiss is doing very well too. 

How much of a revelation has 
the PPM data been for you? 
It's been eye -opening. The biggest 
revelation was how well our Phila- 
delphia oldies station WOGL did. 
It gave us total confidence that if 
we brought back WCBS [in New 
York] in its pre- existing [oldies] for- 

mat that we would do very well. 

How would you assess the state 

of urban radio? 
Urban radio had some problems 
with PPM in the beginning but we 

don't see that as the case now. 
There's been a resurgence there. 

What were some of those early 
challenges after the PPM 
switch -over? 
For all formats, the time spent lis- 
tening goes down and the cume 
goes so far up. That's the whole 
issue in a nutshell -that buyers 
have to relook at how they buy radio. 

How is rock radio doing? 
In some markets like Houston, ter- 
rific. Cleveland, terrific. I think 
Philadelphia has been great. New 
York has struggled, but historically 
New York has always struggled 
with rock radio. 

Why is that? 
If you could tell me that, you would 
be the smartest man in broadcast- 
ing. A lot of programmers have never 
been able to understand that. I re- 

ally don't know. I look at some of the 
rock stations that have been on the 
radio here -ofcourse when WNEW 
was here in its heyday, that was an 
outstanding station, but that was 
[when the industry used the diary 
system instead of PPM]. Now we're 

in PPM and it's very difficult now for 

rock to show up in New York. 

After signs of a possible break- 
through on performance royal- 
ties, the NAB and the recording 
industry appear to beat logger- 
heads again. Do you think we'll 
eventually see the two sides 
reach an agreement? 
We like the way it has always been 
over all these years because radio 
and records have had a natural part- 
nership. It's something that we 
haven't had to pay for, and it's some- 
thing we thought we had paid for 
by making the radio platform a great 
place for artists to break music. Hav- 

ing said that, if a resolution can be 
had, we support the NAB and its 
leadership to try and resolve that. 

Do you support the idea of pay- 
ing performance royalties to la- 
bels and artists? 
Our position is that we shouldn't. 
But at the same time, we realize that 
if it can be resolved for the best of 
both parties, then it should be. But 
if you're asking me if I think we 
should pay performance royalties, 
the answer is "no." 

High- definition radio doesn't 
appear to be making significant 

inroads. As Internet radio serv- 
ices like Pandora begin entering 
the automotive market, does HD 

radio still stand a chance? 
Yeah, I hope it does. The whole con- 
cept of HD radio is really good. I 

live in Washington [D.C.] part of 
the week and we have a radio sta- 
tion there -W J FK, a sports station 
-and I can also get a Dallas sports 
station on HD2 [a second digital 
channel], which is ours; a Philadel- 
phia sports station on HD3; and I 

can get WFAN in New York on 
HD4- that's a really good listen- 
ing proposition for someone who 
loves sports. 

What needs to happen for con- 
sumer adoption rates to rise? 
The level of programming has got 
to come up. We have to offer pro- 
gramming that maybe doesn't yet 

exist or that people really want to 
hear. And we need to do a better job 
of that as an industry. 

CBS runs consolidated websites 
in its major metropolitan pock- 
ets like New York and Los Ange- 
les. What was the thinking 
behind that initiative? 
In New York, we have 1010 WINS, 
WCBS 880, WFAN and Channel 2. 

On their own, their traffic isn't as 
attractive. We think we've found a 

pretty creative way to aggregate that 
traffic but still protect the brands of 
the stations. We're adding more 
value with a bigger audience. 

A decade from now, what do you 
think the revenue split will be 
for CBS Radio between terres- 
trial and Internet ad sales? 
Keep in mind it's been 70 %- to -30% 
local -to- national as a guideline since 
probably 1975. Less dependency on 
local advertising and more depend- 
ency on digital advertising would 
make the business more well - 
rounded. If you had a 50/25/25 split 
among local terrestrial, national 
spot and local digital, that would be 
a nice optimum. 

Music is something we thought we had paid for by making the radio 
platform a great place for artists to break music. Haying said that, if a 

resolution can be had, we support the NAB and its leadership. 
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FROM ITS INITIAL REFUSAL TO 
MAKE VIDEOS TO ITS UNPOPULAR 
WAR AGAINST NAPSTER, 
METALLICA HAS ALWAYS PLAYED 
BY ITS OWN RULES. NOW, WITH AN 
INDIE- RETAIL -ONLY LIVE ALBUM, 
THE WORLD'S PREMIER 
METAL BAND IS AT IT AGAIN 
BY MIKAEL WOOD 
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ONG BEFORE ANY ROCK ICON EVER BECOMES A LEGEND, THERE IS AN UNSUNG 
mentor in his formative years who first sets him on the path to stardom. In Lars Ul- 
rich's case, it was a guy named Ken at Bristol Music Center in downtown Copen- 
hagen. ¶ "He knew everything," the Metallica drummer says. "Saxon, Iron Maiden, 
Judas Priest. Imports from Canada and France and Germany. The first album by Ac- 
cept. He was my link to this whole world. I referred to him as 'my idol.' " ¶ Ken 
manned the racks in the rock department at one of the biggest record stores in Den- 
mark, where Ulrich, 46, grew up before moving to southern California at age 17. "You 
have to understand, this was the mid- to late '70s. There was no Internet," he says. 

"And we didn't have any real radio stations in the way you guys had 
stations in America. There was national radio, which every three 
months would maybe play something by Status Quo or fucking 
Alvin Stardust. Going to the record store was all you had." 

As a teenager Ulrich delivered newspapers and worked in 
the cafeteria at his tennis club, and two or three times a week 
he'd take the 20- minute train ride into Copenhagen to spend 
what he'd earned at Bristol Music Center. "There I'd be in the 
basement," he recalls, "and Ken would say, 'OK, check out 
this band from England called Motörhead.' And I'd be like, 
'Whoa, look at that cover!' It played a huge part in shaping 
who I am." 

Thirtysomething years later, Ulrich and the rest of Metallica- 
singer /guitarist James Hetfield, 47; guitarist Kirk Hammett, 48; 
and bassist Robert Trujillo, 46-are hoping to help keep that ex- 

perience alive with the release next Friday (Nov. 26) of "Live at 
Grimey's," a new nine -track live set to be sold exclusively at in- 
dependent retail outlets and at the band's website. Available on 
both CD and double 10 -inch vinyl, the Warner Bros. Records title 
documents a tiny pre -Bonnaroo gig Metallica played in 2008 un- 
derneath Grimey's New & Preloved Music store in Nashville. 

"It was very hot and sweaty," says Warner Bros. senior VP of 
marketing Peter Standish, one of the approximately 150 hardy 
souls in attendance at the show. "I remember turning around 
at one point and seeing at least a half -dozen Nashville police 
officers at the back of the room -definitely a moment of, 'Uh- 
oh, what's going on ?' But then I realized they were there as 
fans, not as security." Standish laughs. "They did whatever it 
took to get inside." 

It's hard to blame them. Metallica is undisputably one of the 
biggest -and loudest -rock bands in the world. Its career pre- 
dates the launch of Nielsen SoundScan in 1991, but since then 
it has sold 52.6 million albums in the United States, according 
to SoundScan. Its most recent studio disc, 2008's "Death Mag- 
netic," debuted at No. 1 on the Billboard 200 (Metallica's fifth 
straight bow at the top), notching nearly half a million sales in 
just three days. (Today the album is at 1.9 million copies.) 

The veteran metal group's touring business is even more ro- 
bust: With only limited international road work, Metallica was 
the eighth- highest -grossing act in the world for 2010, report- 
ing a gross of $62 million and attendance of more than 700,000 
from just 33 shows reported to Billboard Boxscore. 

Ulrich suggests with a self -effacing chuckle that "Live at 
Grimey's" may not live up to the classic live albums of his youth, 
such as Thin Lizzy's "Live and Dangerous" and "Double Live 
Gonzo!" by Ted Nugent. Even so, the opportunity to see an act 
the size of Metallica demolish a space the size of Grimey's isn't 
one to be passed up. 

Metallica proved that again Nov. 4 at the Santa Monica Airport, 
where the band played a packed, invite -only launch party for Ac- 

tivision's top -selling "Call of Duty: Black Ops" videogame. (Last 
year Activision released "Guitar Hero: Metallica. ") With celeb 
guests including former California governor Gray Davis, actor 
Zach Braff and Kobe Bryant of the Los Angeles Lakers, the event 
also served as a benefit for the Call of Duty Endowment, which, 
according to its website, "helps soldiers transition to civilian ca- 
reers after their military service." If that sounds like a sober af- 
fair, nobody told Metallica, who roared through an hourlong set 
peppered with hits like "Enter Sandman," "One" and "Master of 
Puppets," as well as a cover of Queen's "Stone Cold Crazy." 

"Live at Grimey's" serves as a centerpiece item for Back to 
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Black Friday, an inaugural day- after -Thanksgiving retail event 
assembled by organizers of the annual Record Store Day, in- 
cluding representatives from the Alliance of Independent Media 
Stores, the Coalition of Independent Music Stores (CIM S) and 
the Music Monitor Network. Metallica celebrated the first Record 
Store Day, in 2008, with an in -store appearance at Rasputin 
Music in San Francisco. 

"Black Friday used to be when retailers got into the black," 
MMN executive director Michael Kurtz says. "Nowadays it's 
about retailers moving a bunch of stuff as a loss leader. We 
wanted to change that. We're putting music front and center - 
we want Black Friday to be about the artists, the music and about 
how special it all is as a gift." 

"Traditionally, indie stores don't feel the holiday season until 
about 10 days to two weeks out from Christmas," says CIMS 
executive director Michael Bunnell, who owns the Record Ex- 

change in Boise, Idaho. "This is an attempt to give the indie 
stores something to brag about for the holidays: 'We don't have 
cheap toasters, but we do have Metallica.' " 

Other Back to Black Friday items include a U2 live EP; 7 -inch 
singles from Soundgarden, Cee Lo and the Ting Tings; and vinyl 
reissues of George Harrison's "All Things Must Pass," the Doors' 
self -titled debut and "A Jolly Christmas From Frank Sinatra." 

The "Grimey's" set also launches Metal Club, an MMN ini- 
tiative designed to "connect [members of] the vibrant metal 
community with their local record store[s]," according to a press 
release. Kurtz compares Metal Club to Record Store Day but 
notes that the new program is ongoing and genre -specific and 
that it includes Hastings outlets. 

The Metallica release will be distributed by CIMS' Junket - 
boy, whose head of A &R Scott Register says stores "have really 
stepped out on their orders" of "Live at Grimey's." "Especially 
with the economy the way it is, we're extremely pleased." 

Neither Standish nor Cliff Burnstein, one of Metallica's man- 
agers at Q Prime, says he's experienced any blowback from big - 
box retailers over the band's decision to sell the album exclusively 
through indie stores. "I don't think it's any big deal to Best Buy 
or Walmart," Burnstein says. "It's not like it'll make a huge dent 
in the business they do." 

According to Hetfield, " Grimey's" is indicative of Metallica's 
support "for the kind of smaller mom -and -pop shops" he 
shopped at while growing up outside Los Angeles, in Downey, 
Calif. "I remember not being able to bike far enough to get to 
the big record stores," he says. "But there was this tiny place 
that was pretty close -it was more like where you'd go to take 
violin lessons. Every once in a while they'd have something 
cool, though. I actually bought my first single there." 

DO YOU REMEMBER WHAT IT WAS? 
HETFIELD: Of course: "Sweet Home Alabama." 

HOW HAVE THINGS CHANGED FOR THE MUSIC BUYER 
SINCE THEN? 
HETFIELD: There was a mystique and an anticipation you don't 
get as much any more. Anticipating the new Judas Priest record 
or the new Scorpions record -that was great. Or even when 
you had to order something: an Angel Witch or Venom record. 

Then you finally get the call, and you're like, "Oh, it's there!" 
ULRICH: I have three kids, and my 12- year -old and my 9 -year- 
old, they listen to Rage Against the Machine and System of a 

Down, and they rock as hard to it as anyone else. But they don't 
enjoy the experience of records -the discovery of all this stuff - 
the way we did. They listen on an iPod. 

NONE 

BLACK 
Somewhere in America, poss- 
ibly as you read this, a teenage 
boy is skulking into his local 
record store (or signing on to 
Tunes) and purchasing a copy 
of Metallica's classic 1991 

album "Metallica," also known 
as `The Black Album." In De- 
cember 2009, the album be- 
came the best- selling record 

of the Nielsen SoundScan era (1991 to present), surpassing 
Shania Twain's "Come On Over." To date, "Metallica" has sold 
15.6 million copies, according to SoundScan. (lt sold 181,000 
units in 2009.) Metallica is also the fourth- best -selling act of the 
SoundScan era. With 52.6 million albums sold, the foursome 
trails only Garth Brooks, the Beatles and Mariah Carey. 

Following are the 10 best- selling albums of the Soundscan 
era, along with units sold, in millions. -Cortney Harding 

RAMC ARTIST ALBUM 

1 METALLICA "METALLICA" 15.6M 
2 Shania Twain "Come On Over" 15.5M 

3 

4 
Alanis Morissette 
Backstreet Boys 

"Jagged Little Pill" 

"Millennium" 
14.7M 

12.1M 

5 Soundtrack "The Bodyguard" 11.8M 

6 Santana "Supernatural" 11.7M 

7 The Beatles "Beatles 1" 11.7M 

8 Creed "Human Clay" 11.6M 

9 'N Sync "No Strings Attached" 11.1M 

10 Celine Dion "Falling Into You" 10.8M 



IS THE EXPERIENCE YOU HAD AT BRISTOL MUSIC CEN- 

TER REPLICABLE ONLINE? 
ULRICH: I don't think it's really about comparing the two ex- 

periences. I'm more of a glass -half -full kind of guy, so instead 
of sitting here thinking about what everybody's missing out 
on, I'd rather celebrate what we do have. 

WHICH IS WHAT? 
ULRICH: The awesomeness of the Internet -the whole world 
at your fingertips. You can follow your favorite bands on a 

day -to -day basis and see their set lists from the far corners of 
the world. In Metallica's situation you can even hear the show 
six hours after it ends. When I was 11, if I'd had the oppor- 
tunity to follow Deep Purple or Uriah Heep all over the world, 
that would've been huge. I'm happy that kids still want to en- 
velop themselves in music and get so close to their favorite 
bands. That's a very cool thing -it's just different from how 
it used to be. I tell my kids, "I was on that fucking train to 

Copenhagen every morning and all you have to do is click a 

mouse!" They could care less. 

The awesomeness of the Internet wasn't always so apparent 
to the members of Metallica. The band's highly publicized 
battle with Napster in 2000 did no shortage of damage to its 
reputation among some fans, and Metallica famously resis- 
ted making its catalog available for sale on iTunes until 2006. 
Regarding the former, Ulrich is confident that when his obit- 

uary appears in the New York Times, the word "Napster" will 
turn up in the first paragraph. 

"That's something I have to accept, and I accept it," he says. 

"But it's not something that plays a big part in my life in 2010. 

I'm proud of the fact that we stood up for what we believed 
in and took a stance. Were we caught off -guard? Absolutely. 
Were there some gross underestimation of what this thing 
was? Yeah. But it came from the same impulsive spirit that 
drives everything else this band does." 

As for iTunes, Hetfield acknowledges that "a little bit of 
fear" was what initially fueled Metallica's reluctance to do 

business with the digital retailer. 
"Something new had come up, and it was like this late - 

night TV gadget," the frontman says. "You don't necessarily 
want to jump on it right away. Obviously, it's a big way peo- 
ple are getting music now; the younger generation, especially, 
want everything right now. I totally get that, and we can't 
change that. It's just how the world is." 

Hetfield adds that he's grown no more comfortable with 
offering individual songs for sale as opposed to complete 

Scene of the Grime: METALLICA, along with 
headbangers young and old, performing 

June 12, 2008, at _he 150 -capacity Nashville 
venue the Basement, located beneath 

Grimey's New & Preloved Music. 

albums. "It's like selling the bottom corner of a painting or 

chapter 15 of a book," he says. "But the entire album doesn't 
seem as important to kids right now." 

Hetfield also points out that the issue of control is at stake. 
"With our record company, we have say over our direction," 
he says. " 'We want to put this many songs on the album and 
we want to sell it for this amount.' They've left us alone, 
which we like. iTunes does not subscribe to that. There's no 

negotiating, and unfortunately there won't be until a rival 

comes up." 
Asked about the evolving perception of Metallica's relation- 

ship with consumers since the Napster days, Burnstein replies, 
"Why start with Napster? Why don't you go back to 1983 when 
they released a record on Megaforce and nobody paid any 
attention to this little indie band ?" Burnstein insists that "Live 

at Grimey's" wasn't conceived in consideration of Metallica's 
image. "That doesn't play into it at all," he says. "It's the kind 
of thing we've always done. We've had numerous limited - 
production fan -club items of interest available to Metallica 

fans. This is just another in a long line of things." 
Ulrich says that selling "Grimey's" as an indie- retail exclu- 

sive is actually consistent with the point he was trying to make 
regarding Napster. 

"The two biggest misconceptions during that period were 
that it was about money and that it was about Metallica's sur- 
vival," he says. "We all presumed Metallica would be fine. 
What it was about was all those people who heard Metallica 
and then three months later formed their own bands. We 

were concerned about where the money was going to come 
from to support those bands and the labels to release their 
records and the stores to sell those records through." Ulrich 
laughs. "And now all of that is pretty much playing out the 
way we predicted 10 years ago." 

HOW MUCH TIME DO YOU SPEND THINKING ABOUT 
HOW METALLICA CAN ADAPT TO THOSE CHANGES - 
TO THE DECLINE, IN OTHER WORDS, OF THE MODEL 

IN WHICH METALLICA CAME UP? 

ULRICH: Not that much. I consider myself Metallica's No. 1 

fan, so for me it's just about, "What more would I want from 

Metallica? Where could they be better ?" The main thing is 

access, and we try to give as much access as possible so peo- 

ple all over the world can get close to what goes on out on the 

road or in the studio. That old idea of mystique doesn't exist 

any more, so pretending it does is a waste of time. You might 
as well capitalize on the fact that your fans want to get close 

to you. 

HETFIELD: We're not interested in becoming a state -fair 

band that just plays our greatest hits. That's definitely not on 

the list of things to do. But staying relevant starts with your 
attitude and your hunger and passion for what you do. What 

comes after that is just frosting. You can do all the fanciest 
new tools -downloading straight into your earbuds or what- 

ever -but if you don't have the songs, then it doesn't last. 

Burnstein says the only effect that decreasing record sales 
will have on Metallica is that the band sells fewer records. 

"It won't change anything else we do," he says. "I'm trying 
not to be cocky about it, but for Metallica, at their level, the kinds 

of things you might think about to replace income are minor 
compared to what you make playing tours and selling merch. 
We're just finishing 225 shows worldwide [in support of "Death 

Magnetic'], and these are massive shows. We can play any- 

where. What else do we need to do, really? If we sell fewer 
records, so be it. Of course I'd rather sell more, but I can't do 

anything about the size of the market, and neither can they." 

Metallica plays the last of those massive shows on Nov. 21 

at the Rod Laver Arena in Melbourne, Australia. Then, Ul- 

rich says, it's "time to get the fuck back home and stay there 
for a little while." 

Plans for 2011 are minimal at this point, according to Ul- 

rich and Burnstein: The group is scheduled to play Brazil's 
Rock in Rio festival next September, and writing for the fol- 

low-up to "Death Magnetic" should begin sometime in the 
first half of the year. The other night in Adelaide, Australia, 

the band members even threw around some new riffs in the 

tuning room. 
Ulrich says Metallica is nearing the fulfillment of its cur- 

rent record deals all over the world, which means the band 
has some "interesting decisions to make" about how (and 
with whom) it will sell its music in the future. He's not wor- 

ried, though. "Given the slow pace at which we write albums," 
he says with a laugh, "it's not something we'll have to deal 

with any time soon." 

Additional reporting by Ed Christman and Mitchell Peters. 
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HOW DO YOU GET BLASÉ CONSUMERS TO CARE ABOUT THE AUDIO 
QUALITY OF THEIR EARBUDS? IF YOU'RE JIMMY (OVINE AND DR. 
DRE'S BEATS BY DRE COMPANY, YOU HIRE A TOP -END DESIGNER, 
CALL YOUR CELEBRITY PALS AND SWEAT THE SONIC DETAILS 

BY ANTONY BRUNO 

Jimmy Iovine is a sound geek. 
The former record producer and 

current chairman /CEO of Inter - 
scope Geffen A &M Records has 
long been obsessed with audio 
quality. He admits to going 
through painstaking lengths to en- 
sure that the various sound sys- 

tems in his home, office and cars 
are all optimized for maximum fi- 
delity. So it's no surprise that Iovine 

is frustrated by the disposable white earbuds and low bit -rates 

that dominate today's digital music landscape. 
"When you realize that a whole generation of people are lis- 

tening to music for the first time ever -ever -through those 
tiny, tiny earbuds, you realize we've got a problem," he says, his 

voice rising with emotion. "In the last decade, everyone's been 
focused on the stealing. But that's just the record industry los- 

ing its business model. What's happening simultaneously, and 
not enough people are paying attention to, is that it's also los- 

ing its soul through the degradation of sound." 
About three years ago, Iovine decided to do something about 

this, teaming with legendary hip -hop performer /producer Dr. 

Dre and audiophile audiovisual hardware firm Monster Cable 

to create a line of headphones called Beats by Dre. The idea was 

to apply all the elements that go into making a hit record to the 
business of selling headphones -great sound, fashion sense 
and star power -and in doing so bring the focus back to qual- 

ity over convenience. 
"I felt it was the weakest link," Iovine says. "With a bad file 

and a bad -sounding computer, you have at least a shot at pump- 
ing the emotion back with a good pair of headphones." 

Today, Beats by Dre is a success, on track to sell more than 
1.3 million devices this year, according to Iovine, which would 
more than double last year's sales. Although its unit sales vol- 

ume doesn't crack the top five headphone brands as tracked by 

NPD Group, its dollar share ranks fourth at 9 %- behind mar- 

ket leader Sony at 23 %, upstart Skullcandy in second at 14% 

and audiophile favorite Bose at 12 %. 

While that growth lends credence to Ioviné s quest to improve 

fidelity on a mass scale, it's still not clear that most consumers 
care that their iPod or computer sounds "degraded." Of all head- 

phones bought this year through September, 70% were devices 

that cost less than $20, according to NPD Group. Meanwhile, 

headphones that cost between $100 and $300 captured only 3% 

of the year's sales. The Beats by Dre line ranges from the $120 

iBeats earbuds to the $450 Beats Pro over -the -ear model. 

"The $30 earphones sell vastly better than Beats by Dre," says 

Brent Butterworth, contributing technical editor for Sound & 

Vision magazine. "Some people don't care about [sound] at all, 

and to them it would be stupid to buy these headphones." 
Which is why for all of loviné s passion about sound quality, 

Beats by Dré s achievements have as much to do with design and 

marketing as they do frequency response and harmonic distortion. 

"[They] are doing more to promote 'quality' sound to the 
masses than any other vendors out there," Dealerscope edi- 

tor -in -chief Jeff O'Heir wrote in an October op -ed. "They are 

also doing it better." 

SONIC DEDUCERS 
The seeds for Beats by Dre were first planted when lovine ran 
into Dre while walking down Carbon Beach in Malibu, Calif., 

where Dre owns a home. As they chatted, Dre mentioned that 
his lawyers were trying to get him to endorse a line of Dre - 

branded shoes. 
"I said, 'Dre, fuck sneakers. Let's sell speakers,' " Iovine recalls 

The line is an apt one, for Iovine's plans was to do for head- 

phones what Air Jordans did for shoes. The first Beats by Dre 

headphones made their debut at the Consumer Electronic Show 

in January 2008. Soon after, lovine used his connections and 
influence in the music industry to get stars like Will.i.am, David 

Guetta and Eminem to wear them to premiere parties, in music 
videos and elsewhere. 

Then, lovine expanded the Beats by Dre line to indude selected 

artists who had the right mix of style sense, artistic relevance and 

fan base, offering them their own line of Beats devices in return 
for a cut of the sales. They include Lady Gagá s Heartbeats, Sean 
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"Diddy" Combs' Diddybeats and Justin Bieber's JustBeats. They 
also expanded into sports partnerships, most recently with NBA 
star LeBron James' Powerbeats, and they even made a Red Sox - 
branded model, introduced on opening day at Fenway Park in 
April and featured during ES PN2's broadcast of the game. 

Noel Lee, founder /CEO of partner Monster -which handles 
all manufacturing and distribution for the company -says such 
star power is critical to the brand's success. Consumers need 
a reason to go into a store and take the "Pepsi Challenge" be- 
tween the cheaper headphones and the higher -quality ones. 
Given their high price, headphones need to have a greater cul- 
tural resonance than just high -end sound to make the sale. 

"I don't think it would have worked without Jimmy's mar- 
keting help," Lee says. 

Design plays a role too. Skullcandy emerged in 2003 and 
grew to become the world's second -largest manufacturer of 
headphones by focusing on them as fashion accessories. Iovine 
took a page from this book and turned to design expert Robert 
Brunner at Ammunition Group to create Beats by Dre's look 
and feel. Brunner was formerly the top design executive at 
Apple, preceding iPod designer Jonathan Ivy, and was recently 
honored as one of Fast Company's 100 most creative people. 

The result is a trendsetting line of headphones hawked by a 
veritable who's who of the entertainment and sports worlds. 

"They've really revitalized the headphone market," Sound & 
Vision's Butterworth says. "They've created headphones peo- 
ple want to own. Look at the Sennheiser line. Here's a bunch 
of well-engineered headphones, but there's no lust there. They're 
just headphones. Beats have great design. They have a cool logo. 
They're well -made. For someone who wants to look cool, these 
are a great thing." 

Other manufacturers have since rushed to match the strat- 
egy. Skullcandy in June released its Aviator line of high -end 
over -the -ear headphones developed in partnership with Jay -Z's 

Audio two (from top): 
the new Beats Beatbox; 

event host MARIO 
ARMSTRONG, JIMMY 

(OVINE, Monster Cable 
CEO NOEL LEE and DR. 
DRE at the fall product 

unveiling; earbud 
impresario LADY 

GAGA; co- creators 
lovine and Dre. 

22 BILLBOARD NOVEMBER 27, 2010 

Roc Nation. Iconic producer Quincy Jones in September teamed 
with AKG to develop a line of in -ear and over -the -ear head- 
phones ranging from $100 to $500. 

But both Monster's Lee and lovine continue to stress Beats' 
audio prowess. 

"You have to have a stunning product," lovine says. "Because 
when you hand it to a LeBron James, they have to go, `Wow.' If 
they don't go `wow,' they take it and put it in a drawer." 

"We're not sure that you can just slap a name on a product, 
which our competitors are doing," Lee adds. "It's not just about 
Dre. The name association is good for really hardcore fans of 
that artist, but it has to go beyond that. If you're just going to 
rest on that person's music, you're only as good as the last album 
that person did. It may not last, so we as the manufacturer have 
to be cautious." 

LET'S DO AMAZING 
So, do Beats by Dre really sound as good as they look? Reviews 
by and large have been positive, if not glowing. 

"It's not like they're miraculous, but they're not pieces of 
junk that they're passing off as nice headphones," Butterworth 
says. "It is a quality product. Maybe a little bass -heavy for me. 
But bass sells." 

Dre and Iovine had total control over the way Beats sound. 
They developed what Iovine calls the "Beats curve," a sound 
profile that serves as the baseline for all Beats products, and 
essentially tunes the headphones much like a studio would be 
tuned before work begins on a record. Dre used 50 Cent's "In 
Da Club" as his sounding board, while Iovine stuck with the 
Tom Petty & the Heartbreakers album "Damn the Torpedoes," 
which he produced more than 30 years ago. 

Lee says Monster created 70 -80 iterations of the initial prod- 
uct, of which about a dozen made it to Dre and Iovine for feed- 
back, until the final version was complete. 

And the Beats effort doesn't stop at headphones. Last year, Beats 
struck a deal with computer manufacturer HP to tune its new 
line of premium computers with the same Beats sound, which 
is now included in all H P Envy, TouchSmart and DV7 units shipped 
worldwide. In October, Beats also expanded into the market for 
iPod docking stations with the Beats Beatbox. Iovine says he'd 
like Beats to start working with the mobile phone industry as well. 

It's a smart strategy, because the headphones market is start- 
ing to flatten. According to data from the Consumer Electron- 
ics Assn., the market for headphones spiked from 59 million 
units sold and $490 million in revenue at the end of 2008 -the 
year Beats by Dre launched -to 68.7 million units sold and rev- 
enue of $648 million the following year. For 2010, the CEA ex- 
pects a slight increase to 70.8 million units sold with $670 
million in revenue, forecast to grow incrementally next year to 
73.6 million units sold and $681 million in revenue. 

The good news for Beats, says Chris Koller, VP /merchant 
lead for Best Buy's portable electronics solutions group, is that 
the growth is coming from the more expensive, better- sound- 
ing devices. 

"As people are able to hear what their music can sound like," 
he says, "that's what's driving the market." 

More recently, Iovine has come full circle in his pursuit to 
elevate audio performance. He's begun working internally 
within the music industry to improve the quality of files that 
labels send to digital retailers. Labels today largely provide 16- 
bit files to such stores as iTunes, while the music is recorded 
in 24 -bit files. Iovine is the champion of this effort within Uni- 
versal Music Group, and he's recruited Columbia Records co- 
president Rick Rubin to do the same at Sony. 

Iovine insists that what he and Dre are doing with Beats 
is far more than a side business designed to make an extra 
buck at a time when music sales are down. While Iovine 
stops short of making this connection himself, improv- 
ing how music sounds just may be the missing element 
needed to convince young fans that music is worth pay- 
ing for again. 

"We're not an artist branding company and we're not just 
in the headphones business. We're in the music transmis- 
sion business," Iovine says. "I just want people to enjoy it 
more. Whether they buy it ... or borrow it." .... 
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JUST THE WAY HE IS 
Charlie Wilson Eyes The Mainstream With New Album 

Charlie Wilson has overcome drug addiction, homelessness 
and prostate cancer. He's made a comeback by singing his 
way to the top of Billboard's Adult R &B chart for six weeks 
with "Charlie Last Name Wilson" and nine weeks with "There 

Goes My Baby," and he picked up two Grammy Award nom- 

inations last year along the way. But there's still one triumph 
that R &B and hip -hop's favorite uncle has yet to achieve: 
mainstream crossover. 

"To be a winner in so many ways is great, even though I was 

derailed by Maxwell at the Grammys [who won best male R &B 

vocal performance]," Wilson says with a hearty laugh. "And 

I'm thankful for my loyal urban AC fans. I just wish more peo- 

ple would take a page out of country. They don't care about age 

... it's about the song and the performance." 
Wilson has both covered on "You Are," the lead single from 

his third solo album, "Just Charlie" (P Music /Jive, Dec. 7). 

After only nine weeks, "You Are" is closing in on No. 1 on 

Adult R &B (it's currently No. 4), and it's No. 24 on Hot 

R &B /Hip -Hop Songs. The romantic ballad and its 
timeless message could be the singer's ultimate 
crossover ticket, besting recent singles "There Goes 

My Baby" and "Can't Live Without You" on Hot 
R &B /Hip -Hop Songs, where those tracks peaked 
at Nos. 15 and 19, respectively. 

"You're not going to lose with Charlie on the 
air," says Clear Channel /New Orleans direc- ' ' , . 

tor of urban programming Derrick "DC" Cor- 

bett, whose station duties include adult R &B 

WYLD -FM. "He and Mary J. Blige are the 
pre- eminent voices on the format based on 
longevity and chart success over the past 
five years." 

As for making the mainstream leap, 
Corbett adds, "Charlie is on a run right 
now because of his last two records, while 
the younger generation knows him from 
being on songs with Kanye West, Lil Kim, 

Snoop Dogg, T -Pain and Justin Timber- 
lake. With a concentrated label push, he 
can be the exception to make that main- 
stream leap." 

Featuring only one cameo -Fantasia on 
a sexy, urgent cover of Zapp & Roger's "I 

Wanna Be Your Man -"Just Charlie" capital- 

ti 

Soul survivor: CHARLIE WILSON 

izes on Wilson's skillful fusion of contemporary and old 

school. The singer co -wrote and co- produced the majority of 
the album, working once again with Gregg Pagani ( "There 

Goes My Baby ") as well as the Insomniax and P Music Group 

producer Wirlie Morris. 
"Some writers are time -locked and don't continue to rein- 

vent," Wilson says of his approach in selecting songs for the 

album whose theme he describes as "men appreciating 
women." "And I'm trying to cut records where people can at 

least remember the melody. At the same time, I'm not going 
to cut a record where I'm trying to be something that I'm not." 

Acknowledging that the Dec. 7 release date makes for a lim- 

ited marketing campaign, both Jive senior VP of marketing 
Lisa Cambridge- Mitchell and Wilson manager Michael Paran 

of P Music Group are focusing first on the singer's core fan 

base through advertising and social networking sites. "Just 
Charlie" became available for preorder on iTunes on Nov. 

16. A video for "You Are" will be released shortly. 

Also being utilized are Wilson's strong relation- 
ships at radio with syndicated hosts Tom Joyner, Steve 

Harvey and Michael Baisden. In the planning stages 

are a major tour next year as well as another pro- 

motional push that's centered on Valentine's Day. 

In advance of the "Just Charlie" release, Wil- 

son's name has been getting plenty of extra 
play thanks to his guest appearance on sev- 

eral new West tracks that the rapper offered 
free online every Friday in the lead -up to the 
release of his own new album, "My Beauti- 
ful Dark Twisted Fantasy." Among the 
tracks that West released during the last 
several weeks was "See Me Now" featur- 
ing Beyoncé and Wilson. 

"At many labels, there's always an ex- 

cuse when it comes to adult artists," Paran 
says. "But Charlie is in a great position. 
The way 'You Are' is happening, every 
time Kanye West blows out a tweet about 
him ... all of this is organically fueling 
mainstream buzz. He's primed, it's going 

to come." 
Either way, the former Gap Band mem- 

ber remans passionate about his calling. "I 

can still sing, and I can still put in the work. 

I'm going to be on point until they drop me 
in the ground." 
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»>LINKIN PARK 
SETS DATES FOR 
2011 TOUR 
Hot off the recent 
success of its album "A 
Thousand Suns," rock 
outfit Linkin Park 
announced dates for its 
first North American 
tour since 2008. The 
trek kicks off Jan. 20, 
2011, in Sunrise, Fla., 
with shows scheduled 
through Feb. 26. While 
Linkin Park hasn't 
played a full -fledged 
U.S. tour since 2008, 
the band recently 
completed a European 
trek and was voted best 
live act at the 2010 MTV 
Europe Music Awards. 
Joining Linkin Park on 
its North American tour 
are openers Does It 
Offend You, Yeah? and 
Pendulum, both of 
which will perform 
through Feb. 11, and the 
Prodigy, which will join 
from Feb. 15 to Feb. 26. 

» >AGUILERA 
GETS STAR ON 
WALK OF FAME 
Christina Aguilera 
received a star on the 
Hollywood Walk of 
Fame on Nov. 15. With 
some 1,000 fans 
jamming a Hollywood 
Boulevard sidewalk to 
watch, Aguilera gushed 
with delight as the star 
was unveiled in front of 
the Hard Rock Cafe. 
"This is a huge staple in 
my life. Thank you all 
from the bottom of my 
heart," said the 29 -year- 
old pop diva, who was 
dressed in a white halter 
dress and leopard 
Louboutin heels. 

» >PERFORMERS 
ANNOUNCED 
FOR AMERICAN 
COUNTRY AWARDS 
The inaugural American 
Country Awards will kick 
off with major star 
power, as Toby Keith, 
Rascal Flatts, Reba 
McEntire and Blake 
Shelton are scheduled 
to perform on the Dec. 6 
show. Josh Turner is also 
set to perform, and Lady 
Antebellum, Laura Bell 
Bundy, Rodney 
Carrington, Jewel and 
Bret Michaels will make 
appearances. The 
awards, voted on by 
fans, will be handed out 
at the MGM Grand in Las 
Vegas and televised live 
on Fox. 

Reporting by Jillian 
Mapes and the 
Associated Press. 

ROCK BY JASON LIPSHUTZ 

The Show Goes On 
Cake Does Everything In -House For Its New Album 
According to Cake frontman John McCrea, the 
alt -rock group spent the six years between 2004 
effort "Pressure Chief" and forthcoming 
album "Showroom of Compassion" eliminat- 
ing the middleman. Plenty of bands decide to 
self -produce their music and forgo the major - 
label route; far fewer acts go so far as to build 
their own solar -powered recording studio. 

"Instead of going to a fancy recording stu- 
dio and spending $300 an hour, we decided to 
get a house and some recording equipment," 
says McCrea, who spent nearly five years con- 
structing the Sacramento, Calif., building with 
his bandmates. "It's something that we felt 
right about, and it really didn't cost that much. 
Thanks to the world recession that we're in, it 
really is a good time to go solar." 

Cake has been resisting rock band clichés 
since forming in 1991, with a sound marked by 
unusual songwriting, patches of brass and Mc- 
Crea s speak -sing vocal delivery. "Showroom," 
the group's sixth album that's due Jan. 11, 2011, 
is a predictably offbeat offering, but it also rep- 
resents a new business endeavor for the band. 
The four -piece will release the set on its own 
imprint, Upbeat Records, and will take a DIY 
approach to showing people that the band is 
still relevant six years after its last release. 

"[The long break] is certainly a concern," says 
Stu Bergen, president of Wamer's Independent 
Label Group, which will distribute the album. 
"But when we heard how strong the music was, 
it was an easy decision to take on the album." 

After releasing its last two albums on Co- 
lumbia, McCrea says the band was able to "ex- 
tricate ourselves from the deal" with the label. 
Due to its problematic label experiences and 
the uncertainty of the music industry, Cake re- 
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alized that setting up Upbeat Records was a 

necessary, if less than ideal, solution. 
"It's not our dream to run a label, but given 

the other options, it seems like the smartest 
thing to do," McCrea says. "The music indus- 
try is in such torpor right now that I don't 
trust anyone." 

Once Upbeat was created, "Showroom" took 
two- and -a -half years to finish, partially due to 
the band's insistence on recording its material 
and self -producing it afterward. In the mean- 
time, the group issued "B -Sides and Rarities" in 
2007 on Upbeat, which McCrea says helped "dip 
our foot in the water" of the self -releasing process. 

In an effort to expand the "finite window of 
opportunity" that labels allot for most releases, 
Cake issued anthemic first single "Sick of You" 
in September, nearly four months before the 
album release. The song is No. 15 on Billboard's 
Rock Songs chart. 

Bergen says the band will continue push- 
ing the single to radio, while MTV2 recently 
added the song's oddball music video to its ro- 
tation. Cake will follow upcoming perform- 
ances on "Conan" and "Late Night With Jimmy 
Fallon" with tour dates throughout the first 
half of 2011. 

However, the biggest piece of the band's pro- 
motional run might have nothing to do with 
its new album: Cake's 2001 single "Short Skirt/ 
Long Jacket" soundtracked an Apple iPod Nano 
commercial that debuted in September. Al- 
though the synch was unexpected, Bergen sees 
it as a nice reminder of the band's return. 

"It could be problematic if we didn't have a 

strong single," he says, "but this way people could 
remember what they liked about Cake, and now 
hear something fresh from them." .... 

i0 
`It's not our dream to run a label, 

but given the other options, it seems 
like the smartest thing to do. The 
music industry is in such torpor 

right now that I don't trust anyone.' 
-JOHN McCREA, CAKE 
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SOUNDTRACK BY MIKAEL WOOD 

DRAMA 
QUEENS 
Cher, Christina Aguilera Get Diva -licious 
On `Burlesque' Soundtrack 

Director Steven Antin's new 
movie musical "Burlesque" - 
in which Christina Aguilera 
stars as a young Hollywood 
hopeful looking to impress a 

nightclub impresario played by 
Cher -arrives in theaters Nov. 

24. But RCA Music Group sen- 
ior VP of marketing and artist 
development Scott Seviour says 
record buyers may think ofa dif- 
ferent holiday when the film's 
soundtrack is released Nov. 22. 

"To get a new song from 
someone like Cher that's as fresh 
as 'You Haven't Seen the Last of 
Me'- that's like Christmas 
morning to her fans," he says. 

A Diane Warren -penned 
power ballad, "You Haven't 
Seen the Last of Me," is joined 
on the 10 -track set by another 
Cher number, "Welcome to 
Burlesque," as well as eight new 
Aguilera cuts, including covers 
of two Etta James songs the 

singer says she "grew up 
singing all alone in my bed- 
room with the door closed." 
Among the writers and produc- 
ers featured on the album are 
Tricky Stewart, Ron Fair, Linda 
Perry and Aguilera herself. 

"I wrote synopses of what the 
songs should be about before 
anyone else came onboard," 
says Antin, whose sister Robin 
founded the original Pussycat 
Dolls dance troupe (with whom 
Aguilera has performed). 
"That's how I sold the movie." 
Once the film was in produc- 
tion, Antin and music supervi- 
sor Buck Damon solicited 
songwriting submissions from 
"some really, really impressive 
people," Antin says. "Christina 
said to me, 'Can I try ?' and I 

said, 'Sure, throw your hat in 
the ring. The best song wins.' 
She was down for it." 

Aguilera says that in her se- 
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» >KEANE ON 
THE COUNTRY 
An alt- country side project from 
Keane pianist /songwriter Tim 
Rice -Oxley and Jesse Quin, the 
British band's touring bassist, 
is winning over U.S. fans. 

Boosted by an Amazon 
Daily Deal promotion, Mt. 
Desolation's self -titled debut 
entered Billboard's Heat - 
seekers chart at No. 10 on 
Nov. 6. The album, released 
on Cherrytree /Interscope in 

North America, has moved 
3,000 units, according to 
Nielsen SoundScan. 

Keane's label home, Island 
Records, released "Mt. Deso- 
lation" in the United Kingdom, 
where the album has sold 
1,600 copies, according to the 
Official Charts Co. Universal 
Music Publishing Group han- 
dles the act's publishing. 

"For Tim and Jesse to come 
out and do a record like this, 
which stands out in its own 
right as a country record, it just 
shows how musical they are," 
Island U.K. senior product 
manager Chris Scott says. 

The band played 15 U.K. 

shows in September. Venues 
ranged from 60 to 600 in 

capacity and were booked by 
William Morris Endeavor. In the 
United States, the act com- 
pleted a brief headlining tour, 
booked by Pinnacle Entertain- 
ment, on Oct. 30 at Chicago's 
Schuba's venue. Mt. Desola- 
tion also supported Mumford & 

Sons on its five U.S. dates in 
October. But Rice -Oxley will 
soon return to his day job: 
Keane is due back in the stu- 
dio in early 2011. 

-Richard Smirke 

Into the West: TIM 
RICE-OXLEY (left) 
and JESSE QUIN 



lections she wanted to combine 
the throwback vibe of her 2006 

"Back to Basics" set with mod- 

em-day sounds: "Big bottom - 
end bass in the beat, then 
old- school horn pops- things 
like that." She singles out as a fa- 

vorite "Bound to You," which she 

co -wrote with Sia Furler, who 
also contributed to Aguilera's 
"Bionic" from earlier this year. 

Sales of that album have fallen 

well short of the numbers 
notched by Aguilera's earlier re- 

leases; according to Nielsen 
SoundScan, "Bionic" has sold 
250,000 copies, compared with 
1.7 million of "Back to Basics." 

A canceled summer tour fueled 

further chatter about the pro- 
ject's lukewarm reception. Se- 

viour insists that calling off the 

tour was unavoidable given the 
movie's demanding promo- 
tional schedule. "It's not like the 
music industry, where the talent 
comes out two weeks before the 
album," he says. "They started 
at the end of July. 

"Burlesque," he adds, "ideally 

gives us the opportunity to re- 

market 'Bionic.' " 

Though RCA hasn't serviced 
a soundtrack single to radio, 
Ryan Seacrest premiered the 
track "Express" on his website 
on Nov. 3, and Seviour says the 
label will revisit the idea of a sin- 

gle after the movie opens. Cher 
appeared on "Late Show With 

David Letterman" on Nov. 11, 

while Seviour says Aguilera is 

scheduled to perform material 
from the soundtrack Nov. 21 at 

the American Music Awards 
and Nov. 23 on the season finale 

of "Dancing With the Stars." 
"I knew going into 'Burlesque' 

that it would intertwine with 
'Bionic,' " Aguilera says. "But I 

also knew that I'd get to a point 
where regardless of what was 
happening with my record I'd 
have to turn my attention to the 
movie." She laughs. "I've basi- 

cally put everything in my life on 

hold for the movie." 

Bîg voice, big 
dreams: CHER 

and CHRISTINA 
.AGUILERA in 

"Burlesque" 

» >TOP TENOR 
British tenor Russell Watson is 

a classical crossover star with 
a dramatic back story. He went 
from working men's clubs in 

the north of England to selling 
millions of albums, earning the 

nickname "the Voice" for his 

ability to emulate everyone 
from Frank Sinatra to Luciano 
Pavarotti. Since 2006, he has 

beaten two brain tumors. 
Watson signed to Sony in 

2009 after nine years with Uni- 

versal. He's sold more than 7 mil- 

lion albums worldwide, accord- 
ing to Sony; 2.9 million of those 

were bought in the United King- 

dom, according to the Official 
Charts Co. "The Voice" (Decca), 

Watson's highest -charting U.S. 

release, peaked at No. 90 on the 

Billboard 200 in May 2001. 

His ninth album, "La Voce" 
(Epic), produced by Mike 
Hedges, arrives Nov. 22 in the 

United Kingdom. It features the 

Roma Sinfonietta and rendi- 
tions of Mario Lanza's "Arrived - 

erci Roma" and the "Godfa- 
ther" theme, "Parla Piu Piano." 

The album will roll out inter- 
nationally, including the United 
States, next year. "Russell per- 

formed at our global confer- 
ence and everyone was blown 
away by his peerless voice," 
Sony VP of U.K. international 
Dave Shack says. 

The Agency Group has 
booked a 21 -date U.K. tour, in- 

cluding London's Albert Hall, 

in the spring. Watson's man- 
ager is Jonathan Shalit at Lon- 

don -based ROAR Global. 
-Hazel Davis 

» >STARS IN THE 
MAKING 
Quebec's Karkwa is hoping 
its Polaris Music Prize victory 
will help it reach international 
audiences. The Francophone 
indie rock act's fourth al- 
bum, "Les Chemins de Verre," 

won the $20,000 Canadian 
($19,600) prize. 

The band has moved 2,400 
units of the album in Canada 

since the Sept. 20 ceremony, ac- 

cording to Nielsen SoundScan, 

and 1,500 of those copies were 

sold in Quebec. The win gener- 
ated international coverage, in- 

cluding NME, Rolling Stone and 

the Los Angeles Times. 

"Before Polaris, we were 
going to be focusing on Quebec 

and France," manager Sandy 

Boutin says. "Now, it does make 

us want to go and tour in these 

[English- speaking] places." 

Since 2005, Karkwa has 

scanned 70,000 units in Canada 

of its last three albums com- 
bined, according to Sound - 
Scan. "Les Chemins de Verre" 

has moved 19,000 since March, 

with all but 1,400 of those sold 
in its home province. 

The band, formed in 1998, is 

signed to Audiogram /Select in 

Canada and published by Third 

Side Music for North America. 
Wagram will release "Les 
Chemins de Verre" in France in 

February. The act has toured in 

France several times and in 

2009 played 30 French shows, 

booked by Bordeaux -based 
3C. The Polaris money will help 

fund a Canadian winter tour. 
Quebec bookings are handled 

by 9e Vague. -Karen Bliss 

QLJ Eu1K)NS 
with DANNY ELFMAN 

by ANN DONAHUE 

The partnership between Oingo Boingo frontman- turned -composer Danny Elfman and direc- 

tor Tim Burton extends back 25 years, to the score for "Pee -Wee's Big Adventure." Since then, 

the two have collaborated on 13 films, ranging from blockbusters like "Beetlejuice," "Batman 

Returns" and "Charlie and the Chocolate Factory" to cult classics like "The Nightmare Before 

Christmas" and "Mars Attacks!" 
In December, Warner Bros. Records will start shipping a comprehensive, 1,000 -unit limited - 

edition boxed set of the music from the duo's film projects. The $500 set is obsessive in its de- 

tail; it contains the scores to the pair's films in their entirety -including the first -ever release of 

the score to "Pee- Wee " -as well as seven hours of demos and work tapes. The set, which is avail- 

able at BurtonElfman.com, also includes a working music box with art by Burton and an orig- 

inal song by Elfman, a DVD interview of the two and a 250 -page hardcover book with a fore- 

word by Johnny Depp. 

1 Where did you keep 25 years' worth 
of work? 
Oh, my God, it was so much bigger than I 

thought. [My agent] Richard Kraft and one of 
my studio assistants basically spent a couple 
of months going through every box of tapes 
that they could find in many storage rooms. 
Nothing was marked. Nothing was labeled. I 

never throw out an old doll part, or taxidermy 

thing, or piece of art. I keep even useless elec- 

tronic gear, but I've never saved anything that 
I've ever recorded. The only reason that it ex- 

ists is because over the years various house- 
keepers or assistants were gun -shy of tossing 
these bags of stuff out. 

2 It's interesting that Kraft was the 
driving force behind this and not you. Why 

is that? 
Because his client, me, has no desire to have 

anything released. [laughs] I'm probably the 
only one of his clients that never put any en- 

ergy into creating concerts. But for him this is 

what he was born to do. It's not about an agent 

doing something for a client. It's about an ob- 

sessive film music maniac. That's why I hired 
him. He was a nut when I met him. I kept on 
saying, "This must be killing him." And then 
he says, "You must be kidding. This is great!" 

3 How did you narrow down what to use 

in the set? 
They came to me: "Well, we went through 
300 hours' worth of material and are going 
to present you with 20 you need to pay atten- 
tion to." [laughs] I imagined, "Oh, we'll just 
throw in some bonus tracks." But every cue 
of every score has been restored or was found 
to be put in. 

4 Did you find any undiscovered gems? 

The most interesting parts were the demos that 

didn't make it into the scores. It's like, here's 
this piece of music and it has a totally differ- 

ent ending and the middle section went into a 

thing where God knows what I was thinking. 
There were odd experiments I was trying - 
there was a whole section of "Batman" and "Ed- 

ward Scissorhands" with weird percussive stuff. 

5 Are you excited about the release of 
the "Pee -Wee" score? 

That was tough, too. They had different kinds 

of master sources for that, including a reel they 

dug up and some DATs. We really scoured 
through the best takes. That by far was the most 

frustrating thing. I now know how to record 
and how to get a decent sound out of an orches- 

tra. At that time, though, I was really fresh. I 

had three days to record a score. 

6 How has your working relationship with 
Tim Burton changed through the years? 

It's been through growing pains, things that 
any relationships go through. We had a period 
where I didn't speak to him for a year- and -a- 

half. We'd joke that we would end up like [Al- 

fred] Hitchcock and [Bernard] Herrmann. 
Fortunately, we were able to reverse that. 

Both of us are stubborn. Neither of us are 

rollovers. We go through a somewhat tortuous 
process and then we're going to work our way 

to a spot to where it works. I've never been not 
happy or not proud at the end of any Burton 

project. After 25 years I still haven't written a 

score for him that I was ashamed of or that I 

felt I compromised myself on. 
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VIOLENS 
Amoral 
Producer: Violens 
Friendly Fire 
Recordings /Static Recital 
Release Date: Nov. 9 

One could fashion a drinking 
game of "spot the influence" 
for Violens' debut, "Amoral." 
And be assured that all partic- 
ipants would wind up pretty 
blotto by the time the album's 
12 tracks finish. But be equally 
assured that the Brooklyn trio 
manages to put enough of its 
own spin on "Amoral" to make 
it more invigorating than imi- 
tative. No contemporary New 
York area group can avoid the 
Strokes, whose bright guitar 
attack shows up here on the 
track "Full Collision." But Vio- 
lens' primary motif is the 
gauzy side of '80s British new 
wave -Joy Division, New 
Order, the Cure and others of 
the ilk, with nods to Oasis 
( "Could You Stand to Know ? "). 
Traces of Muse also show up 
in such groggier arrange- 
ments as "Acid Reign" and "It 
Couldn't Be Perceived." 
There's a bit of '60s on the set 
as well, but all of it is delivered 
with such an assured tone and 
an easy melodicism that noth- 
ing sounds particularly forced 
or labored. For something 
drawn from so many obvious 
sources, "Amoral" is refresh- 
ingly original. -GG 

THE BLACK 
EYED PEAS 
The Beginning 
Producers: 
various 
lnterscope 

Release Date: Nov. 30 
It's official: No lyric or synth, sample 
or influence exists that can't be 
finessed into a dance anthem by 
Will.i.am. The world realized this when 
the line "Mazel Tov!" (from the Black 
Eyed Peas' hit "I Gotta Feeling ") be- 
came the most shouted -in- unison 
refrain of 2009; and most recently 
when music fans embraced "OMG," 
Usher's comeback vehicle and one of 
this year's shrewdest pop construc- 
tions. While the title of the Peas' 
newest album, "The Beginning," might 
suggest a retreat from this every - 
thing-to- everyone agenda, it's everything but. Echoes of 
"Dirty Dancing," ghetto tech, Daft Punk, early Gwen Stefani 
and more waft throughout the set, from the Slick Rick sam- 
ple that animates "Light Up the Night" to Fergie's 
unabashedly Debbie Harry -esque delivery over a disco 
strut on "Fashion Beats," a song destined for the catwalks 

HELLOGOODBYE 
Would It Kill You? 
Producer: Hellogoodbye 
Wasted Summer Records/ 
Rocket Science Ventures 
Release Date: Nov. 9 

Following Hellogoodbye's 
breakthrough electro -pop sin- 
gle "Here (In Your Arms)," from 
2006's "Zombies! Aliens! Vam- 
pires! Dinosaurs!," the Hunting- 
ton Beach, Calif., band became 

STEREOLAB 
Not Music 
Producer: Sean O'Hagen 
Drag City 
Release Date: Nov. 16 

When Stereolab announced an in- 
definite hiatus in 2009 (which is still in effect), the 
British act's members also promised to release outtakes 
from the recording session that yielded its last full 
album, 2008's "Chemical Chords." True to their word, 
"Not Music" collects 13 tracks from that fruitful session, 
which found the dream pop /indie lounge warriors com- 
municating in mostly under -four -minute form -notable 
for a band whose magnum opus might be the 18- minute 
"Jenny Ondioline." But the short bursts serve the act's 
fuzzy soundscapes well, imbuing them with more ener- 
gy and the occasional horn section. The track "Supah 
Jaianto" sounds like Combustible Edison meets the 
Supremes; even the organ -laden baroque pop of 
"Delugeoisie" twirls with an urgent kind of drunkenness, 
peaking in a blitz of tribal drums. This is Stereolab for 
the age of the short attention span; but if it's a swan 
song, it's just as representative of the band's body of 
work as anything in its 20 -year catalog. -KM 
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closely associated with synthe- 
sized love songs that made 
teenage girls swoon. On the 
group's latest album, "Would It 
Kill You ?," frontman Forrest 
Kline boldly ditches the Auto - 
Tune and keyboards to deliver 
an honest, stripped -down, but 
no less choppy collection of 
tracks. Songs like "Finding 
Something to Do" and "When 
We First Met" are reminiscent 
of Ra Ra Riot's quick -paced folk 
aesthetic, while "The Thoughts 
That Give Me the Creeps" fea- 
tures Kline's staple ukulele 
strumming and warbling vo- 
cals. "Would It Kill You ?" slows 
down for the closer, "Some- 
thing You Misplaced," where 
the overdubbed harmonies de- 
liver a Bon Iver -esque quality 
to the set. It signals a change 
of tide for the members of 
Hellogoodbye, separating the 
California natives from their 
electro- melodic roots and 
propelling them into a prom- 
ising folk -pop future. -MV 

THE FLOACIST 
The Floacist Presents 
Floetic Soul 
Producers: various 
Shanachie Entertainment 
Release Date: Nov. 9 
As neo -soul duo Floetry, 
poet /MC Natalie Stewart and 

next season. The music is expertly produced, but problems 
arise when Will.i.am claims the same of his wordplay. On 
the track "Don't Stop the Party," he chest -thumps, "Kill you 
with my lyricals /Call me verbal criminal." It's a silly boast 
for an artist who clearly focuses on beats over rhymes, and 
is probably better off for it. -MH 

singer Marsha Ambrosius 
wrote songs for Michael Jack- 
son and Jill Scott. The pair also 
crafted a distinctive blend of 
rap /singing artfully laced over 
soul and hip -hop beats, result- 
ing in hit single "Say Yes" and 
three well- received albums 
before the duo split in 2007. 
Now, Stewart (aka the Flo- 

acist) refines her "poetic de- 
livery with musical intent." 
Building on Floetry's platform, 
the album's overall zen takes 
hold on the opening track as 

the Floacist's hypnotic flow 
subtly admonishes listeners 
to "Breathe." Crooner Raheem 
DeVaughn perfectly accents 
the Floacist's sonorous voice 

NEW 
NELLY 
5.0 
Producers: various 
Derrty /Universal Motown Records 
Release Date: Nov. 16 

It's been two years since the re- 
lease of Nelly's last album, "Brass Knuckles," and up 
until recently, four years since he had a top 10 hit. But 
on his new effort, "5.0," the rapper proves he still knows 
what it takes to make a solid, well- rounded album. The 
Keri Hilson- assisted "Liv Tonight" and "Move That 
Body" (featuring self -professed club -goers T -Pain and 
Akon) are party bangers with hand claps and slinky 
synthesizers. Elsewhere, "Broke" and "1000 Stacks" 
(the latter featuring the late Notorious B.I.G. on the 
hook) are boastful hip -hop tracks that find Nelly show- 
casing his rap skills over drums. And a Nelly album 
wouldn't be complete without emo tracks like "Gone" 
(with Kelly Rowland), which the rapper has dubbed 
part two of "Dilemma," his 2002 hit duet with Rowland. 
If the number of guest collaborators on "5.0" wasn't 
enough, Nelly also pulls in pop fans with hit single "Just 
a Dream." The 36- year -old artist gives fans the stuff 
they fell in love with 10 years ago on debut "Country 
Grammar" -and with a new pop- driven sound, he 

demonstrates he hasn't lost a beat. -MC 

on the mellow R &B /jazz 
groove "Keep It Going," a 

love song captured in one 
resonating verse: "You could 
be my Mother Nature /I'll be 
your Father Time." While the 
set's same -sound feel wears 
over 13 tracks, cameos by 
Lalah Hathaway and Musiq 
Soulchild provide added lift, 
as does the Floacist's own 
singing ( "You ") -something 
she should do more of next 
time. Quibbles aside, it's 
good to have the Floacist 
back. -GM 

VITAL REISSUES 

OUEENSRCHE 
Empire 
Producer: James 'limbo" 
Barton 
Capitol /EMI 
Release Date: Nov. 9 
A good musician can play a 

song's notes well, but a true 
artist also skillfully navigates 
the breaths in between. Such 
holds true for Queensr9che's 
approach to its 1990 com- 
mercial juggernaut, "Empire." 
The band treated each song's 
negative spaces with as 

much regard as the ones 
filled with sound, thus creat- 
ing 10 superbly refined metal 
songs that barely feel 20 
years old. To celebrate that 
milestone, Capitol /EMI has 
remastered the multiplat- 
inum title that produced six 
career -defining singles, in- 
cluding dream -inspired lull- 
aby "Silent Lucidity." James 
"Jimbo" Barton's original en- 
gineering already left the 
tracks razor sharp, but resus- 
citated snippets like a ticking 
guitar echo surrounding a 

section of lyrics ( "Watching 
the time tick, tick away ") on 
"Jet City Woman" are appre- 
ciated. Some of the bonus 
material on this two -CD set 
includes the foreboding 
"Scarborough Fair" and 10 

unreleased live cuts from a 

1990 show at London's Ham- 
mersmith Odeon. When 
freed from the sonic perfec- 
tion of the studio, "Empire" is 

even more powerful live- 
Queensr9che's fluid chem- 
istry makes the listener feel 
every tendon pull and drop 
of sweat fall as the quintet 
nails every track with an in- 
spired precision any band 
would kill to possess. -CT 



VI i 
SING LES 

MICHAEL JACKSON 
(DUET WITH AKON) 
Hold My Hand (3:31) 
Producers: Akon, Giorgio Tuinfort, 
Michael Jackson 
Writers: A. Thiam, G. Tuinfort, 

C. Kelly 
Publishers: various 
Epic 
With its faux -news -report intro and defensive lyrics, 

"Breaking News," the first taste of Michael Jackson's 

forthcoming posthumous album "Michael," directly 
addressed the media circus surrounding most of the 
pop star's life. On the other hand, the Akon- assisted first 
single, "Hold My Hand," takes a less controversial 
approach and instead relies on an uplifting hook and a 

warm sound that resembles Jamaican pop. First record- 

ed in 2007, the ballad sways along with its gentle piano 

line, which is punctuated by light synthesizer effects as 

the inspirational verses blossom into the track's singa- 

long chorus. Akon cruises in the same tender mode as 

his more romantic singles, while Jackson's vocals are 

frustratingly sparse but remind the listener of his effort- 
less talent. "This life don't last forever /So tell me what 
you're waiting for," he sings, attacking the last syllable in 

grand fashion. "Hold My Hand" isn't a classic Jackson 

single, but MJ diehards should delight in hearing a styl- 

ish pop production that doesn't dwell on the singer's 

troubled life. -JL 

ROCK 

LINKIN PARK 
Waiting for the End (3:50) 
Producers: Rick Rubin, 

Mike Shinoda 
Writer: Linkin Park 
Publishers: various 
Machine Shop Recordings/ 
Warner Bros. Records 
Continuing Linkin Park's tra- 
dition of wrestling with heavy 
concepts in radio -ready sin- 

gles, "Waiting for the End" has 

recently climbed Billboard's 
Rock Songs chart while offer- 
ing fans a chilling take on real- 
ity. Fusing rock, hip -hop and 

hints of reggae, the second 
single off fourth album "A 

Thousand Suns" discusses re- 

birth and the struggle of mov- 
ing on from the status quo. 
Mike Shinoda delivers some 
uplifting lines that balance 
lead singer Chester Benning- 
ton's softer vocals. "All I wanna 

do is trade this life for some- 
thing new /Holding on to what 

I haven't got," Bennington 
belts. A chaotic guitar line and 

a flicker of piano provide a 

hopeful tone before leading 
into a haunting instrumental. 
"Waiting for the End" offers 
the grandness of "Numb" and 

"Faint," but producer Rick 
Rubin's polyrhythmic frame- 
work and the group's moral- 
istic lyrics set it apart from 
Linkin Park's past hits. -MM 

DANCE /ELECTRONICA 

CHRIS WILLIS 
Louder (Put Your Hands 
Up) (3:29) 
Producers: Jonas Jeberg, 
Cutfather 
Writers: C. Willis, J. Jeberg, 
M. Hansen 

Publishers: Whistling Angel 
(BMl), BMG Rights, 

Cutfather Publishing, 
Warner /Chappell 
Veneer /Peace Bisquit 
Following the decision to de- 
part from gospel music to ex- 

plore electro -pop, Chris Willis 
broke out as a vocalist along- 
side Fergie and LMFAO on 
David Guetta's energetic sin- 

TIM McGRAW 
Felt Good on My Lips 
(4:11) 

Producers: Byron 
Gallimore, Tim McGraw 
Writers: B. Warren, 

B. Warren, J. Beavers, 

B. Beavers 
Publishers: various 
Curb Records 
After releasing winning 
records for nearly two 
decades, Tim McGraw 

has pulled out another 
engaging single for his 

"Number One Hits" 
compilation. Working 
with longtime produc- 
er Byron Gallimore, the 

country superstar lets 

"Felt Good on My Lips" 
rest upon a summer- 
time vibe and a narrative that finds McGraw in a low- stakes flirtation. The singer lists 

the things that tingle his lips on a night out, including the sound of a woman's exotic 

name, an unfamiliar chorus, a cocktail and eventually the same woman's "cherry lip 

gloss." The chorus is marked by "whoa whoa" vocals and McGraw professing, "I wanna 

go crazy with you." The song's lyrical concept isn't as consequential as past singles like 

"Live Like You Were Dying," but "Felt Good on My Lips" represents a fresh approach 

for a heritage country artist. Add it to McGraw's growing gallery of hits. -KT 

gle "Gettin' Over You" earlier 
this year. "Louder (Put Your 
Hands Up)," his new solo sin- 

gle, uses hard -hitting beats and 

a huge chorus to show that 
Willis can cater to dance music 

fans on his own. The pounding 
percussion adds a sense of ur- 

RIHANNA 
FEATURING 
DRAKE 
What's My Name (4:24) 
Producer: Stargate 
Writers: various 
Publishers: various 
SRP /Def Jam /IDJMG 
Rihanna topped the Billboard Hot 100 earlier this year when 

she teamed with Eminem for "Love the Way You Lie," and 

the pop singer has done it again with her latest collabora- 
tion, the Drake -assisted "What's My Name." With the help of 
production duo Stargate, Rihanna continues to move away 

from the stark material of 2009 album "Rated R" and 

toward more dance -focused music with the second single 

from her fifth album, "Loud." The track draws upon the 

warm island pop of her earlier material by lacing a heavy 

reggae beat with synthesized organs. While Drake's slow - 

style verse adds a layer of sensuality, Rihanna's lush vocal 

turn denotes a startling leap in maturity from previous sin- 

gles. "So I surrender, to every word you whisper /Every door 
you enter, I will let you in," she sings. As much as "What's 
My Name" is a joint effort, Rihanna owns the song by deliv- 
ering a more polished version of her pop persona. -MV 

gency as Willis sings, "Take an- 

other sip of the premium /Let's 
keep the drama down to a 

minimum /Just turn the music 

up to the maximum." During 
the hook, the track's busy syn- 

thesizers go into overdrive and 

Willis hits a soulful groove that 
rises above the Auto -Tune ef- 

fects. With "Louder," he proves 

that his featured appearance 
on Guetta's all-star single was 

no one-off.-WF 

LATIN 

PITBULL 
Bon, Bon (3:35) 
Producers: DJ Buddha, 
PitbuU 

Writers: various 
Publishers: various 
Mr. 305 /Famous Artist /Sony 
Music Latin 
Pitbull doesn't call himself Mr. 

Worldwide for nothing, as he 

proves by tackling a bevy of 

global influences on new sin- 

gle "Bon, Bon." The rapper 
uses Bollywood as the pri- 
mary inspiration on the track 
from new album "Armando," 
which begins with a man 

singing in an Indian dialect 
over a marching band sousa- 
phone, snares and bass 
drums. While the beat is an in- 

ternational patchwork, Pit - 
bull's lyrical appreciation of 
women can be universally un- 

derstood. "Yo quiero estar 
contigo ... trae a to amiguita 
( "I want to be with you . . . 

bring one of your friends)," 
Pitbull rhymes on the chorus. 
Like most of the rapper's sin- 
gles, "Bon, Bon" thrives be- 
cause of its high energy and 
Pitbull's command of differ- 
ent styles. No matter where 
it's played, "Bon, Bon" has the 
right mix of components to 
start any party. -MC 
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POP BY ANN DONAHUE 

Criss 
Crossover 
Darren Criss Reaps 
Big `Glee' Benefits 

When Fox's "Glee" placed No. 6 on 
Billboard's 2010 Maximum Exposure 
list, the show's impact was measured 
by the number of soundtrack albums 
sold and digital songs downloaded. 
After only one season on the air, it was 
premature to measure how the show's 
popularity might influence the careers 
of its individual performers. 

But less than halfway through the 
second season, we have an inkling. 
On the Nov. 9 episode of "Glee," 
singer /songwriter /actor Darren 
Criss, 23, debuted as the character 
Blaine and performed a rendition of 
Katy Perry's "Teenage Dream." With- 
in a week, "Dream" became the 
show's single with the best sales week 
to date, tallying 200,000 downloads, 
according to Nielsen SoundScan. 

Criss then sold out a Nov. 13 per- 
formance with his band at the Mint in 
Los Angeles and added an acoustic solo 
performance that same night. Videos 
from those gigs aired on "Access Hol- 
lywood" with photos appearing after- 

ward on several online gossip sites. 
So the question is: How do you tran- 

sition from Internet meme flavor ofthe 
week into something more substantial? 

For Criss, it happened the new old - 
fashioned way: He signed on as a reg- 
ular "Glee" cast member -which 
means routine screen time in ongo- 
ing storylines between now and the 
end of the third season. (In a nod to 
the network's belief in the popular 
show, "Glee" has already been green - 
lit for a third season. The series will 
also start airing in syndication on Oxy- 

gen in 2011, an extraordinarily early 
pickup for a program.) 

"I would be a fool to want to leave it 
any time soon," Criss says, acknowl- 
edging that "Teenage Dream" was a per- 
fect mix of promotion and plot. Criss' 
character is a gay student at a rival 
school to McKinley High who feels an 
immediate attachment to gay glee dub 
member Kurt, played by Chris Colfer. 

"I attribute the success of the track 
to so many other factors besides my- 
self," Criss adds. "First of all, it's an 
amazing song -a fantastic golden sin- 
gle. Then they had it arranged by the 

ever -delicious [a cappella group] Beelze- 
bubs from Tufts University. And on top 
of it, they gave it to the character that 
everybody likes to speculate about." 

Instead ofparlaying his exposure on 
the show into a traditional record deal, 

Criss opted to sign with "Glee," which 
has an ongoing first -look deal with Co- 

lumbia to release the solo work of its 
regular cast members. Before "Dream," 
however, Criss had landed three times 
this year on Billboard's charts. 

He co -wrote the music and lyrics to 
"Me and My Dick," a production by 
the theater group at the University of 
Michigan, which entered Top Cast Al- 

bums at No. 11. His digital -only 
"Human" EP debuted at No. 30 on 
Heatseekers Albums in July, while "A 

Very StarKid Album," named after 
Criss' college production company, de- 
buted at No. 19 on Top Compilations. 

After Criss' appearance on "Glee," 
"Human" re- enters Heatseekers Al- 

bums at No. 17; it has sold 4,000, ac- 
cording to Nielsen SoundScan. 
Meanwhile, his college production of 
"A Very Potter Musical" -Criss plays 
a guitar -slinging Harry Potter - 
gained almost 1 million additional 
YouTube views. 

But neither his YouTube fame nor 
his previous TV role -a 2009 five - 
episode arc in CBS' "Eastwick" -gave 
Criss the immediate boost that re- 
sulted from about 10 minutes of "Glee" 
screen time in an episode watched by 
an average of 10.8 million people, ac- 
cording to Nielsen. And when it comes 
to growing his fan base, it may help 
that even before "Glee," Criss' own 
musical sensibility fit the show's 
cheeky pop reconstructions. 

"When I play live in restaurants and 
cafes, I don't play my own stuff," he 
says. "I play jazz and American Song- 
book standards, and I'll fuse it with 
top 40. I've had people come up to me 
after I play a Britney Spears record, 
and they're like, 'Is that Doris Day ?' 

Uh, nope." ... 

SOCIAL 

LOOKING BACK As Social Distortion returns to Billboard's 
Alternative chart, here's a look at the acts boasting the list's 
five -longest chart spans, dating back to the survey's launch 
the week of Sept. 10, 1988. 

ARTIST 

U2 
21 years, 
one month 

DATES 
TOTAL CHART 
APPEARANCES 

Sept.17,1988- 
Oct. 17, 2009 

38, including 23 top 10s 

(both chart records) and 
eight No. 1s 

ACCEPTANCE óIs.óá.IoN 
Venerable California punk outfit Social Distortion returns to Bill- 

board's Alternative chart (viewable at billboard.biz /charts), as 
"Machine Gun Blues" debuts at No. 40. 

The song previews "Hard Times and Nursery Rhymes" (Epi- 
taph Records, Jan. 18), the band's first album since 2004. The set 
is the group's seventh since its 1978 formation. 

With its 11th chart entry, Social Distortion extends its Alterna- 
tive chart span to 20 years and eight months. "Let It Be Me" marked 
the band's Billboard chart debut the week of March 24, 1990, even- 
tually peaking at No. 11 on the tally. The act charted two additional 
entries in 1990: "Ball and Chain" (No. 13) and the Johnny Cash 
cover "Ring of Fire" (No. 25). -Gary Trust 
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20 years, eight months March 24,1990 - 
Nov. 27, 2010 

DEPECHE 
MODE 

R.E.M. 

THE CURE 

20 years, two months, 
two weeks 

April 15, 1989 - 
July 4, 2009 

11, including two top 10s 

17, including six top lOs 
and four No. is 

19 years, 
six months 

Nov.19,1988- 
May 17, 2008 

30, including 15 top lOs 
and six No. 1s 

19 years, two months, 
one week 

April 22,1989 - 
July 5, 2008 

16, including 10 top 10s 

and four No. 1s 



DIGITAL BY ANTONY BRUNO 

Gimme 
Sales 
The Rolling Stones Join Forces 
With Record -Setting `Call Of 
Duty: Black Ops' Videogame 

Historically, the Rolling Stones have never needed 
much help selling their music. But this month the 
group witnessed a notable bump in digital single 
sales for a pair of songs, thanks to the release of 
the latest installment in the popular "Call of Duty" 
videogame franchise. 

"Call of Duty: Black Ops" was released Nov. 9. 

But more than a week earlier, on Oct. 31, Santa 
Monica, Calif. -based publisher Activision released 
an ad for TV and the Internet featuring a montage 
of the game's cinematic cut scenes with the Stones' 
"Gimme Shelter" as the soundtrack. The ad ap- 
peared during several prime -time TV shows and 
on several game enthusiast websites, garnering 
more than 3 million views on YouTube alone. 

The game itself set a new record for opening - 
day videogame sales, with 5.6 million copies and 
$360 million in sales (including all pre- orders), 
according to Activision. To shed some perspec- 
tive on how popular the "Call of Duty" franchise 
is, the previous record for single -day sales was 
the last installment of the same game -"Call of 
Duty: Modern Warfare" -which last year sold 
4.7 million copies and rang up $310 million in 
opening -day sales. 

On the strength of the exposure provided by 

z 

Z 

LEVELING 
THE 
VIDEO 
FIELD 
Until recently, splashy, star -studded 
videos were reserved for splashy 
stars -think Kanye West or Lady 
Gaga. But Supervideo, a new part- 
nership between MTV and Mean 
magazine publisher Kashy Khaledi, 
seeks to democratize the format, 
bringing A -list talent and directors 
to up- and -coming bands. 

The first Supervideo, "Pow Pow" 
by LCD Soundsystem, premiered a 

few weeks ago on MTV's afternoon 
video show, "The Seven," in addition 
to being posted online. Starring ac- 
tress Anna Kendrick, the clip was di- 
rected by David Ayer, who also di- 
rected the films "Street Kings" and 
"Harsh Times." 

MTV executive VP of new media 
David Gale says MTV will be able to 
promote Supervideo across several 
platforms and use many of its inter- 

the new "Call of Duty" ad, 
track sales for "Gimme 
Shelter" jumped from 
slightly more than 2,000 
copies the week of Oct. 31 

to 5,000 -plus for the following week, then dou- 
bled to nearly 11,000 for the week ending Nov. 

14, according to Nielsen SoundScan. 
According to Activision VP of music affairs Tim 

Riley, scoring "Gimme Shelter" for the ad was no 
small feat. New York -based ABKCO Music & 

Records holds the rights to the song and, as is com- 
mon with synch licensing negotiations, wanted to 
view an early edit of the ad before granting permis- 
sion. So Activision flew to New York to show the 
clip on a secure laptop rather than risk sending it 
digitally lest it become discovered by the rabid game 
press. What's more, for the first time in Activision 
history, it allowed another company to make edits 
to the ad itself in order to obtain approval from the 

Videogame recruits: Two 
songs by THE ROLLING 
STONES (above) play 
roles in Activision's "Call 
of Duty: Black Ops" (left). 

band members as well. 
"It's such a big deal, such a serious song and 

such a big band ... we had to fly out for it," Riley 
says. "They certainly say 'no' more than they say 
'yes.' It's the Rolling Stones. It's not like they need 
the money." 

It's not the group's only involvement in the game. 
"Sympathy for the Devil" was licensed as back- 
ground music for a scene inside the game as well, 
which helped double that song's weekly sales to 
nearly 5,000 for the week of Nov. 14. 

And it won't be the last, either. Riley notes an- 
other element is coming. But he wouldn't reveal 
whether it's a song licensed for new game content, 
another ad or some other use. 

nal resources to coordinate shoots 
and concepts. 

"We see these as being more like 
short films than traditional music 
videos," Gale says. "So we work 
with the talent group to secure the 
stars; we work with the on -air 
group to see if it's something that 
makes sense to put on the air; we 
work with the news group and the 

dot -corn group to see what sort of 
social media we can utilize." 

As for the future of Supervideo, 
which is financed by MTV, Gale says 
he's been fielding calls from bands, 
directors and potential stars. "These 
things come together in different 
ways," he says. "The cast could be 
the first thing that we book, and 
then we look for a song and a direc- 

Video powwow: ANNA 
A ,KENDRICK (in white dress) 

filmiñg'the first Supervideo, for 
LCD Soundsystem's "Pow Pow." 

tor that will fit. Or the song could 
come first or the director. We want 
to make sure every element fits per- 
fectly in the mix." 

While a firm date isn't yet set for the 
next Supervideo installment, Gale 
hopes to roll out another video before 
the end of the year. If not, he promises 
something will hit the Web and the air- 

waves in January. -Cortney Harding 

A NEW 
TWISTA 
Hip -hop veteran Twista's new album 
is living up to the power that his name 

implies. "The Perfect Storm" -the 
Chicago rapper's eighth studio album 
and second set on Get Money Gang/ 
EMI -debuts at No. 7 on Billboard's 
Top R &B /Hip -Hop Albums chart, 
while the Chris Brown -assisted lead 
single, "Make a Movie," clocks in at No. 

14 on Hot R &B /Hip -Hop Songs. 

"I feel like a 2,000 -year -old vam- 
pire who's able to walk around in mod- 
em times and do what he used to do," 
says the 36- year -old MC, whose ear- 
lier hits include "Slow Jamz" and 
"Overnight Celebrity." His last album, 
2009's "Category F5," peaked at No. 

2 on Top R &B /Hip -Hop Albums. 
Previously serviced to urban radio, 

"Make a Movie" will be sent to rhyth- 
mic formats next week. Get Money 
Gang label manager Henley Halem 
says the track was an obvious choice 
for the first single, especially after 
Brown signed on. "T -Pain actually 
wrote that hook," Halem says. "But 
when he wasn't able to be featured on 

it, only a few other choices made sense. 

And Chris was at the top of that list." 
Collaborating with a wide array of 

artists -from Raekwon to Lloyd -also 
helped keep Twista sounding fresh. 
Working with Waka Flocka Flame, the 
fast -rising Atlanta MC who guests on 
the track "Hands Up, Lay Down," was 

particularly enjoyable for the rapper 
since Flame's slow drawl counters 
Twista's signature rapid -fire rhyming. 

To promote "The Perfect Storm," 
Twista appeared last week on Fox's 
morning news in Chicago to discuss 
the album. Instead of focusing exclu- 
sively on the release though, he's also 

devoting some time to community im- 
provement: He appeared at a coat 
drive in Detroit last month, and at an 

upcoming event in Chicago he'll give 
away food and turkeys. A documen- 
tary about his career, "Mr. Immortal: 
The Life and Times of Twista" (which 
is slated for a late- December release), 

is doubling as a tool to raise aware- 
ness about violence. 

"I hadn't been on that level be- 
fore, where I let people see Twista 
behind the scenes: how I record a 

song and what I'm thinking about at 
shows," he says. "But I also wanted 
to use it as a platform to get infor- 
mation out about the violence in the 
Midwest. We need to do all we can to 
change things and make them a lit- 
tle better. I'm a hip -hop artist, but I 

try to do my part." -Jason Lipshutz 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserrette@billboard.com 
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REAL ESTATE 

The Iconic Hotel des Artistes 
! !ST 2FDUC - 2 Bedroom + Office + 2.5 Baths 

Central Park at Your Doorstep ... Walk to Lincoln Center & Time Warner 

20-ft Ceilings 
14 -ft Window 
Elevator Operator 
Concierge 
Swimming Pool 
Squash Court 
Fitness Center 

*Prudential 
Douglas Elliman 
Real Estate 

Pat Slochower, SVP P: 212.505.2236 pslochower@elliman.com 

REAL ESTATE 

Magnificent, contemporary, WATERFRONT home, 

WestVancouver, 5800 #, 3/4, pool, wine cellar, etc. 

Finest materials. $11,000,000. 

Mickey Crow, Broker (949) 661 -6441 

SONGWRITERS 
LYRICIST- Writer of a Billboard Top 40 hit, 
available for serious recording projects only. 

Pop, R &B, Rock and Country. 
E -mail mroberts3 @hvc.rr.com 

BUSINESS OPPORTUNITIES 
CELEBRITY DRAG LOOK -A- LIKES! 

New Talk Show seeks glamorous drag look -a- likes: 

Cher, Madonna, etc ... 
No dead celebs! For paid Pilot. Send photos /zed cards: 

The Cole Show 
1640 North Formosa Ave., Unit 1 

Los Angeles CA, 90046 

TALENT 
ATTENTION LADIES: GIRL BAND WANTED 
New male- hosted Talk Show seeks all -girl or girl- fronted 

band for regular gig. Band requirements: 
young, pop- driven, with knowledge of 80s and 90s music 

No punk or hard rock. Info: 
The Cole Show 

1640 North Formosa Ave., Unit 1 

Los Angeles, Ca. 90046 

TALENT 
TALENT WANTED 

SINGERS - BANDS FOR RECORDING. 

CALL 718 -946 -3167 

REAL ESTATE 

ESTATE RESIDENCE with CUSTOM BUILT 

RECORDING STUDIO FACILITY on 5+ ACRES 

!c. f ""'""1M11.1111111.IIIR 
seIOW 1. 

ÍI 
5 d, 11 Ill' dl 

;r; 

25 Min. North of NASHVILLE TN, ESTATE RESIDENCE w Basement 5+ acres, w Top -of- the -Line CUSTOM BUILT 

5000 sq. ft. Resort RECORDING STUDIO FACILITY w 25 Rms, floating firs, 8 tracking Rms, 3 control Rms (entourage 

size) Magnificent Structure w Great detail to Utmost Studio Acoustical Specifications in the industry & 4200+ sq. 

ft. Heated Metal Building/WAREHOUSE (to accomodate Tour Bus or Huge Rehearsal Hall). Priced at $1,550,000. 

MUST SEE! 3 Bldgs on beautiful Level Landscape (for future pool or horses!), near 2 golf courses, airport & 2 miles 

to Old Hickory Lake. Email: TennesseeRealEstateAgent @Gmail.com; CALL: 561 -302 -7782 NICOLETTE FONTAINE, 

Realtor THE REALTY ASSOCIATION 615- 385 -9010, www.nicolettefontaine.com & customstudioforsale.com. 

REAL ESTATE 

NASHVILLE LOG HOME 
Rural, 20 min. to DT., basement 

studio /office space, fireplace, fenced 

yard, storage, workshop, treed acre 

lot. For sale /lease considered. 

Additional homes available. 

Brad Maxwell. At home Realty 

Office: 615- 792 -6100 

Cell: 615- 973 -4260 

bmax57 @charter.net 

POSITION WANTED 
EXPERIENCED TELEPHONE 

SALESPERSON /COLLECTIONS 

973 -992 -4545 

CELL - 973 -856 -1312 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or jserrettefdbillboard.com 
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HELP WANTED 
LEGAL ASSISTANT NEEDED 

Busy entertainment transactional attorney seeking full -time 

experienced legal assistant for project management (maintain- 

ing project /status list and reminder system, calendaring, filing) 

with some word processing, phones, timesheet entry. Looking 

for organizational ability, good reading comprehension, written 

and verbal communication skills, attention to detail, efficiency 

and personal responsibility. Reply to; Box KKLAW - Billboard 

Classified, 770 Broadway, 7th fir., New York, NY 10003 -9595. 

NOTICES /ANNOUNCEMENTS 
DON'T MISS THIS ISSUE!! 

BILLBOARD'S DECEMBER 18TH EDITION 
"THE YEAR IN MUSIC 2010 DOUBLE ISSUE" 
NOT ONLY WILL THIS EDITION GRACE THE 

NEWSSTAND FOR TWO WEEKS - 

IT WILL BECOME A COLLECTORS EDITION VERY FAST! 
EVERY YEAR THIS IS THE BIGGEST, HOTTEST, MOST SORT AFTER ISSUE AS IT WILL 

CONTAIN TONS OF USEFUL INFORMATION PERTAINING TO THE MUSIC INDUSTRY. IT'S 
THE ULTIMATE RESOURCE TOOL - REFERENCED YEAR -ROUND BY MUSIC INDUSTRY 
EXECS AND MUSIC FANS ALIKE. WITH ANALYSIS OF EVERY SEGMENT OF THE MUSIC 

INDUSTRY FROM TOURING TO GLOBAL BUSINESS AND YEAR -END CHARTS! 

THE DEADLINES ARE AS FOLLOWS: 
RUN OF BOOK - DECEMBER 7TH 

LET'S TALK TODAY TO INSURE 
YOUR AD MESSAGE IS POSTED 

JEFF SERRETTE - 1 -800- 223 -7524/1- 646 -654 -4697 
OR EMAIL - JEFFREY.SERRETTE.a.NIELSEN.COM 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Next week's issue witlhost at 
least seven new entries with 
bows of 100,000 each. While 
industry sources indicate that 
Susan Boyle's "The Gift" will h 

at No.1, watch for Jackie 
Evancho's EP to shift 250,000 or 
more while Rihanna's new 

180 000. 

ALL SHOOK UP 
d Hot 

debuts this issue, the "Glee" 
ups its sum of hits to 93, 

sing James Brown's 91. Now In 
and place among acts with the 

ost entries, it's perhaps only a 

matter of time until "Glee" bests 
Elvis Presley's record 108 hits. 

`Gift' Gives Boyle Her Second No. 1 Album 
While it's no "I Dreamed a Dream," 
Susan Boyle's second album, "The Gift," 

posts a handsome first -week sales figure, 
arriving at No. 1 on the Billboard 200 with 
318,000 copies sold, according to Nielsen 
SoundScan -a number greater than the 
300,000 that Sony had projected for its 
first week (Billboard, Nov. 6). 

SHE DID I. 
of "I Can Do 

This" at No. 71 on the Billboard 21 

Marie Osmond collects her highe_ 
ranking set since her 1973 debut, 
"Paper Roses," topped out at No. 
59. The new album got a boost 
from her appearance on "T 
Oprah Winfrey Show" (No 

C I-I A RI 
BEAT 

»The Black Eyed Peas' "The 
Time (Dirty Bit)" debuts on the 
Billboard Hot 100 23 years to the 
week after the song whose chorus 
it borrows -Bill Medley and 
Jennifer Warnes' "(I've Had) The 
Time of My Life " -reigned. The 
track marks the second song 
recorded for the 1987 "Dirty 
Dancing" soundtrack to return in 
reinvented form, following 
Lumidee's No. 43- peaking take on 
Patrick Swayze's "She's Like the 
Wind" in 2007. 

»Reba McEntire debuts at No. 
60 on Hot Country Songs with "If I 

Were a Boy," an update of 
Beyoncé's No. 3 Hot 100 hit from 
two years ago. The song joins 
McEntire's assortment of charted 
pop covers, including the Everly 
Brothers' "Cathy's Clown" and 
Kelly Clarkson's "Because of You." 

Read Chart Beat 
e every week at 

bi l lboard.com /c ha rtbeat. 

i 

Industry prognosticators suggest 
"The Gift" will continue to keep giv- 
ing as the Christmas holiday ap- 
proaches, at least in the short term. 
Sources say the album should have a 

minimal drop in sales in its second 
week, likely holding on to the No. 1 

rung with more than 300,000. 
As you probably recall, Boyle rose 

to fame in 2009 after her audition on 
the TV show "Britain's Got Talent" 
went viral and paved the way for her 

-em,1111.10101c--- _,.. . 

No. 1 debut with "I Dreamed a 

Dream." The album bowed with an 
eye -popping 701,000 and spent six 
weeks atop the list. 

Now, with her first two studio sets hav- 

ing entered at No. 1, Boyle is one of a 

small club of women who 
have managed the same 
feat. She joins Alicia 
Keys, Britney Spears, 
Beyoncé, Ashanti and 
Ashlee Simpson. (Add 
Miley Cyrus to the mix if 
you count the "Hannah 
Montana" albums.) 

While "The Gift" is tops 
on the big chart, it comes 
in at No. 8 on the Digital Albums tally 
with 10,000 downloads (3.3% ofits over- 
all first week). That percentage share is 
Tightly less than what greeted "Dream," 
as nearly 6% of its premiere -week sales 
were digital albums. (Don't get too ex- 

cited-it was only 42,000 downloads.) 
The top sellers on the Digital Albums 

chart tend to lean younger in their tar- 
get audience. So, since Boyle likely ap- 
peals to older consumers who have a 

firm foothold in the physical CD world, 
it's natural to see "The Gift" debut lower 
on the Digital list. 

On Top Internet Albums, it's a dif- 
ferent story, where "The Gift" leads 
the pack with 29,000 sold through on- 
line retailers. 

The difference in the kinds of acts 
populating Digital Albums and Inter- 
net Albums is striking. Among the top 
25 artists on the Digital chart that aren't 
among the Internet tally's top 25: Mum - 
ford & Sons, Underoath, Katy Perry, 

Florence & the Ma- 
chine, Eminem, Lil 
Wayne and Bruno Mars. 

Flip it around the 
other way -acts that ap- 
pear on the Internet list 
but not on the Digital 
chart -and it's AC- ville: 
Neil Diamond, Elton 
John /Leon Russell. 
Rod Stewart, Paul Mc- 

Cartney & Wings, Elvis Presley and 
Bob Dylan. 

KEEP THE FAITH: Was it a coincidence 
that the same day that Fox's "Glee" 
showcased Bon Jovi's "Livin' on a 

Prayer" (Nov. 9) the band's second great- 
est -hits album was released? The 
group's "Greatest Hits" enters at No. 5 

on the Billboard 200 with 88,000 copies 
sold, according to Nielsen SoundScan, 
marking its 11th top 10 effort. It also 
bows at No. 1 on Top Rock Albums (see 
page 34). 

The set is available in both a 16 -track 
version and an expanded 34 -song edi- 
tion and arrives on the chart almost 
exactly 24 years to the day the band 

I VI a rI(et Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 
DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

WisYkeklarlear 

(loge 

6,299,000 1,636,000 21,298,000 

5,426,000 1,549, 000 19,839,000 

16.1% 5.6% 7.4% 

7,043,000 1,471,000 19,635,000 

-10.6% 11.2% 8.5% 
'Digital album sales are also counted within album sales. 

Weekly Album Sales (Million units) 

30 

25 

20 

15 

10 

6.3M 
5 

o 

-2010 

J FM A M J J A S O N D J 

2009 2010 CHANGE 

OVERALL UNIT SALES 
Albums 292,997,000 253,662,000 
Digital Tracks 

Store Singles 

Total 

Albums w/lEle 

980,606,000 978,154,000 
1,556,000 1,846,000 

1,275,159,000 1,233,662,000 

391,057,600 351,477,400 
'Includes track equivalent album sales (TEA) with IC track downloads equivalent 
to one album sale. 

-13.4% 

-0.3% 

18.6% 

-3.3% 

-10.1% 

ALBUM SALES 

'09 902 A millinn 11 

'10 253.7 million 

SALES BY ALBUM FORMAT 

CD 227,410,000 180,228,000 

63,487,000 71,120,000 

2,050,000 2,287,000 

49,000 28,000 

Digital 

Vinyl 

Other 

-20.7% 

12.0% 

11.6% 

-42.9% 

scored its first No. 1 on the Billboard 
Hot 100 with "You Give Love a Bad 
Name" (Nov. 29, 1986). 

"Bad Name" is included on both ver- 

sions of "Greatest Hits" while the deluxe 
configuration contains all but one of the 
band's 17 top 40 Hot 100 hits. (The lone 
holdout? 1989's "Living in Sin," which 
hit No. 9.) 

SINGING SENSATIONS: While a lot 
of attention has been given to the 
"Glee" cast's rendition of Katy 
Perry's "Teenage Dream" (see story, 
page 28; see chart, page 36), here's 
something you may not know about 
the tune. There's a real -life a cappella 
group behind the song's smooth har- 
monies. Tufts University's Beelze- 
bubs sing backup to "Glee" star 
Darren Criss on the track, though 
they aren't seen onscreen. (In the 
show, the song was mimed by the fic- 
titious group the Warblers.) 

Could the Beelzebubs sing their way 

onto the Billboard 200 someday? Look 
what happened to Straight No 
Chaser. The all -male Indiana Univer- 
sity a cappella group hit the jackpot 
after the act posted clips of its perform- 
ances on YouTube and caught the eye 
of Atlantic Records. Since Straight No 

Chaser's major -label debut in 2008 the 
group has sold more than 500,000 al- 

bums in the United States. 

For week ending Nov. 14, 2010. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

Year -To -Date Album 
Sales By Store Type 
120 million units 

nielsen 
SoundScan 

11 a 
100 + 

80 

60 

40 \ 
lD 

Di 
+ 

20 

O- 11 
Indies Non- Mass 

traditional Merchant 
Chain 
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ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) n SUSAN BOYLE 

NY MUSIC (11.98) 

Title 

1 1 

®0 
®0 

2 

®0 
3 2 Q 

O 

© 
® 

® 41 34 59 

13 18 

m ®Q 
o 12 12 III 

27 - 
111 

22 13 

The Gift 

5 4 

7 5 

4 - 

23 25 

6 3 

21 

22 

9 - 

11 8 

® ® 
0 18 20 I 
26 8 - 

27 15 11 

28 19 19 

29 14 9 

31 

32 

33 

34 

® 
o 
o 

o 
o 
o 
44 

50 

24 21 

10 6 

26 17 

16 15 

35 30 

37 28 

70 135 

17 42 

43 10 

109 - 

20 29 

32 26 

33 24 

12 

TAYLOR SWIFT 
BIG MACHINE 0300A' (10.98) Speak Now 

KID CUDI Man On The Moon II: The Legend Of Mr. Rager 
DREAM 09/5.0.0.0. /UNIVERSAL MOTOWN 014649'/UMRG (13.98) + 

VARIOUS ARTISTS 
. °;ERSAL /EMI /SONY MUSIC 08777 /CAPITOL (18.98) 

NOW 36 

BON JOVI 
ISLAND 014903 /IDJMG (13 98) 

Greatest Hits 

JASON ALDEAN 
,'EN BOW 7697 (18.98) 

My Kinda Party 

REBA 
RM0200A VALORY (13.98) +? 

SUGARLAND 
MERO 014758'/UMGN (13 98) ,+ 

All The Women I Am 

The Incredible Machine 

CEE LO GREEN 
RADICULTURE 525601;ELEKTRA (18.98) 

The Lady Killer 

LIL WAYNE 
, MONEY /UNIVERSAL MOTOWN 015002 /UMRG (13.98) 

EMINEM 
AFTERMAT, "ITERSCOPE 014411'IGA (13.98) 

MARIAH CAREY 

I Am Not A Human Being 

Recovery 

Merry Christmas II You 

LADY ANTEBELLUM 
L'P'' " NASHVILLL , I U' Need You Now 

KINGS OF LEON 
RCA 64698' AMA (13.98) 

Come Around Sundown 

GREATES 
GAINER 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 46854/SMN (12.98) 

ca ái u 
This is the fourth 

title in the 

mainstream "Now" 

series released in 

2010, the most of 

any year since the 

franchise launched 

in 1998. Usually 

only three "Now" 

efforts street in a 

calendar year. 

Revolution U 
KATY PERRY 
CAPITOL 84601' (18.98) 

Teenage Dream 

ALTER BRIDGE 
ALTER BRIDGE 70030 (18.981 

AB Ill 

KENNY CHESNEY 
BNA 57445/SMN (11.98)'- Hemingway's Whiskey 

CHRIS TOMLIN 
FPS 93261 SPARROW (12 98) 

Glory In The Highes Christmas Songs Of Worship 

ZAC BROWN BAND 
EIERN GP HGGER PICTURE /ATLANTIC 524722/AG (18.98) n You Get What You Give 

BRAD PAISLEY 
sa) 

Hits Alive 

ROD STEWART* Fly Me To The Moon... The Great American Songbook Volume V 

UNDEROATH 
SSO) - I GOTH 8 NAIL (13.98) )k 

O (Disambiguation) 

BLAKE SHELTON 
REPRIS . . LL 525092/WMN (18.98) 

Loaded: The Best Of Blake Shelton 

JUSTIN BIEBER 
SCHOOLBOY /RAYMOND BRAUN /ISLAND 014063/IDJMG (10.98) C' 

NEIL DIAMOND 
'LS MUSIC (11.98) 

THE BAND PERRY 
REPU: -. HVILLE 014839/UMRG (10 -98) 

MUMFORD & SONS 
GENTLE'. '. OF THE Rn- 0109' /GLASSNOTE (12.98) 

DARIUS RUCKER 

My World 2.0 

Dreams 

The Band Perry 

Sigh No More 

Charleston, SC 1966 

PACE 
SETTER 

ANDREA BOCELLI 
+ 

SELENA GOMEZ & THE SCENE 

My Christmas 

A Year Without Rain 

ELTON JOHN / LEON RUSSELL 
ROCKET/MERCUR, i' . - - SECCA (18.98)'H The Union 

SOUNDTRACK 
WALT DISNEY S0: L: ' 0 913) 

TREY SONGZ 
SONGBOOK /ATLANTIC 524539/AG (18 -98) ± 

Hannah Montana Forever 

Passion, Pain & Pleasure 

BRUNO MARS 
ELEETRA 525393 (10.98) L' 

DAVE MATTHEWS BAND 
RAMA RAGS /RCA 79712/RMG (19.98) 

VARIOUS ARTISTS 
PRGVIOENT- INTEGRITY'WORD- CURB /EMI 09516/EMI CMG (17.98) 

Doo -Wops & Hooligans 

Live In New York City 

WOW Hits 2011 

VARIOUS ARTISTS 
.. L 39848 /CAPITOL (19.98) 

NOW That's What I Call Christmas! 4 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 

MICHAEL BUBLE 
143'REPRISE 526141 /WARNER BROS. (10.98: 

A Merry Little Christmas (EP) 

Hollywood: The Deluxe (EP) 

JOSH GROBAN 
143. REPRISE 231548/WARNER BROS. (18 98, + 

Noel 

55 47 

TWISTA 
GMG 06975 (17.981 

TAYLOR SWIFT 
BIG MACHINE 70012 EX (6.981 

VARIOUS ARTISTS 
UNIVERS/ ',V MUSIC 09847 /CAPITOL (18.98) 

LINKIN PARK 
MACHINE RNER BROS. (18.98) 

The Perfect Storm 

The Taylor Swift Holiday Collection (EP) 

NOW 35 

A Thousand Suns 

VARIOUS ARTISTS Coal Miner's Daughter: A Tribute to Loretta Lynn 
1',981A (NASHVII. LF 19 SMN (11.98) 

ZAC BROWN BAND 
GROWN'ATLANTIC 516931;AG (13 98) 

ELVIS PRESLEY 
.,S i 

= 
'.TERPRISES /LEGACY 77582/SONY MUSIC (11.98) 

The Foundation 

Viva Elvis: The Album 

LIL BOOSIE, WEBBIE, LIL TRILL & TRILL FAM 
LL:ILL ASYLUM -21 WARNER BROS. (18.98) 

All Or Nothing 

36 14 
BIG TIME RUSH 
NICKELODEON /COLUMBIA 42918 SONY MUSIC (8.98) 

THE BILLBOARD 200 A 
AC /DC 190 

TRACE ADKINS ..182 198 

JASON ALDEAN ....6, 157 

ALL THAT REMAINS 122 
ALTER BRIDGE 17 

MARC ANTHONY 197 

ARCADE FIRE 109 
AVENGED SEVENFOLD 106 

RTIST INDEX 
THE BAND BAND PÖ 
SARA BAREILLES 93 

DAVE BARNES 80 
BEE GEES 121 

DIERKS BENTLEY 110 
JUSTIN BIEBER ....25.88 
BIG TIME RUSH 50 
BLACK LABEL SOCIETY 149 

THE BLACK EYED PEAS ..89 
THE BLACK KEYS 75 
8.0.8 162 
ANDREA BOCELLI 30 
BON JOUI 5 

SUSAN BOYLE 1,67 
ZAC BROWN BAND 

20,47,188 
BRUNO MARS ..... -35 

LUKE BRYAN 176 
MEHAEL BIBLE ..40, 58, 60 
JOE BODDEN 94 

MARIAH CAREY ...12, 172 
CELTIC THUNDER ....124 
CELTIC WOMAN 116 

KENNY CHESNEY 18 

THE CHIPMUNKS WITH 
DAVID SEVILLE 120 

ERIC CHURCH 108 

32 Go to www.billboard.biz for complete chart data 

BTR (Soundtrack) 

ERIC CLAPTON 105 

EASTON CORBIN .. 154 
ELVIS COSTELLO 132 
CRADLE OF FILTH 99 

CREEDENCE CLEARWATER 
REVIVAL 174 

TAIO CRUZ 151 

BILLY CURRINGTON 73 

DAUGHTRÖ 
NEIL DIAMOND 26 

It's the 21st album 

from the rock band 

to chart-but its 13th 

live set. The group 

has also notched 

seven studio efforts 

and one greatest - 

hits package. 

m 
Aided by a 

performance of the 

set's title cut on 

last week's Country 

Music Assn. Awards 

by Lynn, Sheryl 

Crow and Miranda 

Lambert, the 

tribute set starts 

with 14,000 and 

bows at No. 14 on 

Country Albums. 

As the album's 

Christmas -timed 

promotions kick in, 

it jets with an 86% 

increase. It's up 

across the board: 

chains (13 %), indie 

stores (14 %), mass 

merchants (103 %) 

and nontraditional 

retailers (115 %). 

86 
The legendary 

producer /arranger/ 

composer returns to 

the tally, leading a 

tribute to his own 

body of work, with 

vocal contributions 

from Ludacris, Amy 

Winehouse, 

Jennifer Hudson 

and Usher, among 

others. 

DIO 98 
CELINE DION 187 
DISTURBED 77 
DRAKE 61 

B0B DYLAN 142 

EMINEM 11 161 

ESCAPE THE FATE ....101 

FANTASIA 65 

x 
'+ 153 ARTIST 

hi á3 wé IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

51 34 22 
TOBY KEITH 
SHOW DOG- UNIVERSAL 014492 (9.98) 

SALES DATA 
COMPILED BY 

Sound Scan 

Title 

Bullets In The Gun 

® 46 52 Q CARRIE UNDERWOOD 
19 /ARISTA NASHVILLE 48923/SMN (13.98) 

53 38 
2''.'.1 

,i 
1 Q MAROON 5 

A8M/OCTONE 014514,10A (13 981 

O 50 45 m 
FLORENCE + THE MACHINE 
UNIVERSAL REPUBLIC 013170' /UMRG (13.98) 

55 TAYLOR SWIFT 
BIG MACHINE 0200 (18.98) 

44 38.} 105 

Play On 

Hands All Over 

Lungs 

Fearless 

64 66 ®MICHAEL W. SMITH 
REUNION 10123/SONY MUSIC (13.98) 

It's A Wonderful Christmas 

57 40 16 Q SHAKIRA 
EPIC 77433 /SONY MUSIC LATIN (11.98) 

CI 
12C m MICHAEL BUBLE 

143 /REPRISE 48599 /WARNER BROS (7.98) 

59 49 

80 45 

81 51 

82 56 43 

Sale El Sol 

Let It Snow! (EP) 

36 m 
RICK ROSS 
MAYBACH /SLIP -N- SLIDE /DEF JAM 014366'IIDJMG (9.98) 

27 

11:111 MICHAEL BUBLE 
143 REPRISE 520733 /WARNER BROS.(18. 98) A 

41 

>®DRAKE 
YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 014325 /UMRG (13 98) 

107 

Teflon Don 

Crazy Love 

Thank Me Later 

LADY GAGA 
STREAMLINE /KONLIVE CHERRYTREE /INTERSCOPE 911805' /IGA (12 -98) 

The Fame 

GATEWAY WORSHIP 
GATEWAY /INTEGRITY 4938 E %,PROVIDENT- INTEGRITY (14.98) 

O 191 _ D MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE 2525 (18.98) 

65 52 49fi® 
5 /19 /J 6 

FANT6528/ASIA 
RMG II1.98) 

66 42 23 ® THIRD DAY 
ESSENTIAL 10921/SONY MUSIC (11.98) 

God Be Praised 

Christmas: 25th Anniversary Collection 

Back To Me 

Move 

/ i 125 129 m SUSAN BOYLE - SUCO /COLUMBIA 59829/SONY MUSIC (11.98) 

68 53 35 WAKA FLOCKA FLAME 
1017 BRICK SQUAD ASYLUM 522740 /WARNER BROS. (18.98) 

99 ® KEM 
UNIVERSAL MOTOWN 014469 /UMRG (13.98).+ 

59 56'' 

70 61 61 Q KE$HA 
KEMOSABE RCA 49209YRMG (11.98) 

MARIE OSMOND 
OSMOND 46220 L13.981 

I Dreamed A Dream 

Flockaveli 

Intimacy: Album III 

Animal 

I Can Do This 

72 58 37 Q JAMEY JOHNSON The Guitar Song 
MERCURY NASHVILLE 013364'/UMGN (19.98) 

73 54 $9Q BILLY CURRINGTON Enjoy Yourself 
MERCURY NASHVILLE 014407 /UMGN (9.98) 

74 57 33'äQ SANTANA 
ARISTA 45964/RMG (11.98) ,+ 

Guitar Heaven: The Greatest Guitar Classics Of All Time 

75 67 54 Q THE BLACK KEYS Brothers 
x NONESUCH 520266' /WARNER BROS. (15.98) 

O 175 - © VARIOUS ARTISTS 
SA DIGITAL EX (5.98) 

The 99 Most Essential Christmas Masterpieces 

77 60 51 m DISTURBED 
REPRISE 524038' /WARNER BROS. (18 -98) +L 

78 63 53 Q JOHN LEGEND & THE ROOTS 
HOME SCHOOL /G.0 0 0 COLUMBIA 37082" /SONY MUSIC (11.98) O+ 

75 81 
KIDZ BOP KIDS 

IDS RAZOR 8 TIE 89234 (18 -98) 

Asylum 

WAKE UP! 

Kidz Bop 18 

}¿J DAVE BARNES 
RAZOR 8 TIE 63116 (11.98) 

t 
PAUL MCCARTNEY & WINGS 

1 29 
MPL/HEAR 32148 " /CONCORD (14.98) R 

B2 47 7 

F83 66 58"' 

O 135 192 

Very Merry Christmas 

Band On The Run 

SOUNDTRACK Glee: The Rocky Horror Glee Show (EP) 
20TH CENTURY FOX TV /COLUMBIA 79646/SONY MUSIC (6.98) 

TAYLOR SWIFT 
BIG MACHINE 079012 (18.98) +' 

CAROLE KING & JAMES TAYLOR 
HEAR 32053 /CONCORD (19.98 CD /DVD) LA) 

Taylor Swift 

Live At The Troubadour 

85 62 89 I TRAIN 
COLUMBIA 07736 /SONY MUSIC (12.98) 

O D Q J 
DWUINCY EST /INTERSCOPE 

ONES 

014294/1GÁ (13.98) 

Save Me, San Francisco 

Q: Soul Bossa Nostra 

87 21 - N *E *R *D 
STAR TRAK /INTERSCOPE 014403/IGA (13.98) o 85 104 

, JUSTIN BIEBER 
SCHOOLBOY /RAYMOND BRAUN'ISLAND 013719 /IOJMG (9.98) 

89 3 
THE BLACK EYED PEAS 
INTERSCOPE 012887' IGA (13.98) 

90 

76 

68 

74 

63 

Nothing 

My World (EP) 

The E.N.D. 

USHER 
^E 75535 /JLG (9 -98) = 

lA 
TRANS- SIBERLAVA 

93146/ÁG (1898 
AN ORCHESTRA I 

iELVIS PRESLEY 
RCA 88908 SONY STRATEGIC MARKETING GROUP (18398) 

93 71 59 
SARA BAREILLES 
EPIC 55035' /SONY MUSIC (11.98) 

m JOE BIDDEN 
EONS 5132 (17.98) 

OAS CD ® i THE 
SHANACHIE 

FL 
5786 

C 
(I8.9 8) 

96 78 60 
' SUFJAN STEVENS 

ASTHMATIC KITTY 77 (14.98) 

(111) 105 122 

Versus (EP) 

The Lost Christmas Eve 

Elvis Christmas 

Kaleidoscope Heart 

Mood Muzik 4 

The Floacist Presents: Floetic Soul 

Age Of Adz 

KID CUDI Man On The Moon: The End Of Day 
DREAM ON /0.0.0. D. /UNIVERSAL MOTOWN 013195 * /UMRG (13.98) + 

maDIO 
BBC 001 /NIJI (15.98) 

Dio At Donington UK: Live 1983 & 1987 

OCRADLE OF FILTH 
NUCLEAR BLAST 2660 (16.98) 

Darkly, Darkly, Venus Aversa 

100 77 76 
FAR*EAST MOVEMENT 
CHERRYTREE.INTERSCOPE 014818/IGA (10.98) 

FAR *EAST MOVEMENT ..100 
FIVE FINGER DEATH 

PUNCH 123 

THE FLOACIST 95 

FLORENCE + THE 

MACHINE ... 54 MEN 
WORSHIP 

GODSMACK 165 

SELENA GOMEZ & 

THE SCENE 31 

GOOD CHARLOTTE ...125 
AMY GRANT 141 

CEE LO GREEN 9 
JOSH GROBAN 41 

GUCCI MANE 150 
GUNS N' ROSES 186 
BUDDY GUY 189 

HELL0G00D- B 

ENRIQUE IG L SIAE 
IL DIVO 155 

MICHAEL JACK ON ...112 
ELTON JOHN / LEON 

RUSSELL 32 
JACK JOHNSON 156 

JAMEY JOHNSON ..72, 180 
QUINCY JONES 86 

JOURNEY 128 

KE HA 70 

TOBY KEITH 51 

KEM 69 
KID CUDI 3, 97 
KID ROCK 137 
KIDZ BOP KIDS 79 
KINGS OF LEON ...14, 181 

CAROLE KING & JAMES 
TAYLOR 84 

LADY LADY ANTEBELLUM 
13, 39, 133 

LADY GAGA 62, 143, 195 
MIRANDA LAMBERT 

15, 199 
RAY LAMONTAGNE AND 
THE PARIAH DOGS ..147 

LECRAE 153 
JOHN LEGEND 8 THE 

ROOTS 78 

Free Wired 

LIL BOOSIE, WEBBIE. LIL 

TRILL 8 TRILL FAM ...49 
LIL WAYNE 10 

LINKIN PARK 45 
LITTLE BIG TOWN 138 

MANNHEIM 
STEAMROLLER 64 

BOB MARLEY AND 
THE WAILERS 136 

MAROON 5 53 

Data for week of NOVEMBER 27. 2010 
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COMPILED 3Y 

I11C)SCII 

SoundScan 

o 
x x Wa 3 433.,á3a 

101 25 - 

e -57144 

z 
105 72 50 

106 74 69 

107 28 

36 85 

108 82 82' 

97 68 

`Y` 187 170 

111 89 101 

112 83 70 

113 95 1i 

123 73 

115 30 - 

C ® 
ID132 113 

119 90 80 

VrrN 

f 

112 110 

RE-ENTRY 

121 69 48 

152 151 

125 31 --- 

126 91 75 

65 

128 93 102 

RE-ENTRY 

21 

18 

83 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

ESCAPE THE FATE 
EPITAPHiDGC; INTERSCOPE 014945'IGA (10.98) 

THIRTY SECONDS TO MARS 
IMMORTALNIRGIN 65111' /CAPITOL (18.98) 

Title 

Escape The Fate 25 

This Is War 

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 
20TH CENTURY FOX TV /COLUMBIA 70611 /SONY MUSIC (11.98) 

HELLOGOODBYE 
ROCKET SCIENCE VENTURES 032 (13.98) 

ERIC CLAPTON 
OIICK REPRISE 525325 /WARNER BROS. (18 98) 

AVENGED SEVENFOLD 
SIRE 524026" /WARNER BROS. (18.98) 

VARIOUS ARTISTS 
FEARLESS 30143 (14.98) 

ERIC CHURCH 
CAPITOL NASHVILLE 20810' (12.98) 

ARCADE FIRE 
MERGE 385" (15.98) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 85410' (12.98) 

JERROD NIEMANN 
SEA GAYLE / ARISTA NASHVILLE 65720/SMN (9.98) 

MICHAEL JACKSON 
MJJ /EPIC 88998/SONY MUSIC (14.98) 

BLAKE SHELTON 
REPRISE (NASHVILLE) 524497/WMN (7.98) 

SOUNDTRACK 
RCA NASHVILLE 72911/SMN (11.98) 

MATT & KIM 
FADER LABEL 0913" (11.98) 

CELTIC WOMAN 
MANHATTAN 70124/BLG (18.98) 

SOUNDTRACK Glee: Season One 
20TH CENTURY FOX TV /COLUMBIA 54090 /SONY MUSIC (11.98) 

MY DARKEST DAYS 
MVR /604 /MERCURY 014719 /I0JMG (8.98) 

USHER 
LAFACE /JIVE 61552 /JLG (13.98) 

THE CHIPMUNKS WITH DAVID SEVILLE 
CAPITOL 36588 (13.98) 

BEE GEES 
RHINO CUSTOM PRODUCTS 8562 EX/STARBUCKS (12.98) 

ALL THAT REMAINS 
PROSTHETIC 83089' /RAZOR & TIE (13.98) 

FIVE FINGER DEATH PUNCH 
PROSPECT PARK 50100" (13.98) 5) 

CELTIC THUNDER 
CELTIC THUNDER 014762 / DECCA (16.98) 

GOOD CHARLOTTE 
CAPITOL 07705 (18.98) 

VARIOUS ARTISTS NOW That's What I Call Country: Volume 3 
EMI /SONY MUSIC /UNIVERSAL 09846 /CAPITOL (18.98) 

PITBULL 
MR. 305 /FAMOUS ARTIST 33050 /SONY MUSIC LATIN (14.98) 

JOURNEY 
COLUMBIA /LEGACY 85889/SONY MUSIC (13.98) 

MARTINA MCBRIDE 
RCA NASHVILLE 67654/SMN (18.98) 

VARIOUS ARTISTS The Essential NOW That's What I Call Christmas 
UNIVERSAL /EMI /SONY MUSIC 011941/UME (18.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 47352/SMN (13.98) 

ELVIS COSTELLO 
HEAR 32142' /CONCORD (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

SKILLET 
ARDENT /INO /ATLANTIC 519927/AG (13.98) 

NICKELBACK 
ROADRUNNER 618028 (18.98) 

Would It Kill You? 

Clapton 

Nightmare 

Punk Goes Pop Volume 03 

Carolina 

The Suburbs 

Up On The Ridge 

Judge Jerrod & The Hung Jury 

Number Ones 

All About Tonight (EP) 

Country Strong 

Sidewalks 

A Christmas Celebration 
w 

19 

The Music Volume 1 

My Darkest Days 

Raymond V Raymond 

Christmas With The Chipmunks 

Bee Gees: Opus Collection 

For We Are Many 

War Is The Answer 

Christmas 

Cardiology 

RE-ENTRY 

139 136 

132 39 

147 130 

134 100 12- 

135 94 97 

137 175 

140 157 

138 128 106 

e ®' 
140 102 112 

RE-ENTRY 

142 80 40 

143 99 100 ® 
155 142 

147 108 116 

148 119 147 

Ch) 
150 92 77 

RE-ENTRY 

NEW 

Armando 

74 

Four years after the 

band's first album, 

"Zombies! Aliens! 

Vampires! 

Dinosaurs!," 

debuted and 

peaked at No.13 

with 41,000, it 

returns with its 

second studio 

effort, shifting 

6,000 copies. 

Following the film's 

bow on DVD last 

week, its companion 

soundtrack rallies 

with a 260% gain 

and 4,000 sold -its 
best frame since the 

Sept. 25 issue. 

The vocal trio 

returns to the chart 

for the first time in 

more than six years 

31 as this Christmas set 

bows with 4,000. 

The act was last on 

the list in 2004 for 

eight weeks with 

the No. 35- peaking 

"California." 

22 

65 

Journey's Greatest Hits 4, 10 

White Christmas 68 

30 

American Saturday Night 2 

National Ransom 39 

Lady Antebellum El 4 

Awake S 2 

Dark Horse El 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 0,1, 
TUFF GONG /ISLAND 422.846.210/IDJMG (13.98/8.98) O @ 

Rock N Roll Jesus El E 
The Reason Why 

KID ROCK 
TOP DOG /ATLANTIC 2905561/AG (18.98)' +, 

LITTLE BIG TOWN 
CAPITOL NASHVILLE 88755 (18.98) 

SOUNDTRACK 
ARKCO 0343' (15.98) 

Scott Pilgrim Vs. The World 

DAUGHTRY 
/3744/RMG (18.98) 4) 

AMY GRANT 
AMY GRANT PRODUCTIONS 13781'SPARROW (17.98) 

Leave This Town 

The Christmas Collection 

BOB DYLAN The Bootleg Series Vol. 9: The Witmark Demos: 1962 -1964 
COLUMBIA /LEGACY 79179'/SONY MUSIC (18.98) 

LADY GAGA 
STREAMLINE /KONLIVE /CHERRYTREE, /NTERSCOPE 013872' IVA(1 D. 98) 

CHRISTINA PERRI 
ATLANTIC DIGITAL EX/AG (4 98) 

The Fame Monster (EP) 

Ocean Way Sessions (EP) 

MATT & KIM 115 

DAVE MATTHEWS BAND 36 
JOHN MA/ER 196 
MARTINA MCBRIDE 129 

MERCYM_ 192 
MUMFORO & SONS ....28 
MY DARKEST DAYS 118 

TRANS -SIBERIAN ORCHESTRA 
LAVA ATLANTIC 92736/AG (15.98) 

ENRIQUE IGLESIAS 
UNIVERSAL REPUBLIC /UNIVERSAL MUSIC LATINO 014448 /UMRG /UMLE (10.98) 

RAY LAMONTAGNE AND THE PARIAH DOGS 
RCA 650861 (16.98) 

PINK 
LAFACE 36759/JLG (13.98) 

BLACK LABEL SOCIETY 
ARMOURY DIGITAL EX/EAGLE ROCK (9 98) 

GUCCI MANE The Appeal: Georgia's Most Wanted 
1017 BRICK SQUAD /ASYLUM 522913 /WARNER BROS. (18.98) 

Christmas Eve And Other Stories 

Euphoria 

God Willin' & The Creek Don't Rise 

Funhouse 

The Black Label Berzerkus 2010 

© 

This title is one of 

the most obvious 

beneficiaries of the 

annual Latin 

Grammy Awards 

broadcast, which 

lifts with an 86 

increase in sales 

(see story, page 12; 

see chart, page 46). 

The winner of three 

Country Music Assn. 

Awards last week 

re- enters with a 

gain of 50% while 

her latest album, at 

No. 15, increases by 

137 %. 

JERROD NIEMANN ...111 PINK 148 1/1111111110111111111111 SUFJAN STEVENS 96 GLEE: SEASON ONE: THE 

PITBULL 127 SANTANA 74 ROD STEWART 22 MUSIC VOLUME 2 ...170 
. IIIIII ROBERT PLANT 164 MARVIN SAPP 178 STONE SOUR 193 GLEE: THE MUSIC, 

ONEREPUBLIC 185 ELVIS PRESLEY ..48, 92, 183 SHAKIRA 57 GEORGE STRAIT .... 152 VOWME 3: 

MARIE OSMOND 71 PRINCE ROYCE 160 BLAKE SHELTON ..24, 113 SUGARLAND 8 SHOWSTOPPERS ...103 
FRANK SINATRA 168 TAYLOR SWIFT GLEE: THE ROCKY 

SKILLET 134 2, 43, 55, 83 HORROR GLEE SHOW 

MICHAEL W. SMITH ....56 (EP) 82 

THE STARLITE HANNAH MONTANA 

ORCHESTRA AND COUNTRY STRONG ...114 FOREVER 33 

SINGERS 184 GLEE: SEASON ONE: THE SCOTT PILGRIM VS. 

MUSIC VOLUME 1 ...117 THE WORLD 139 

BRAD PAISLEY RASCAL FLATTS 

PAUL MCCARTNEY REBA 7 

NEON TREES 159 & WINGS 81 RICK ROSS . 59 

N'PR`D 87 CHRISTINA PERRI ....144 DARIUS RUCKER 29 

NICKELBACK 135 KATY PERRY 16 

Data for week of NOVEMBER 27, 2010 For chart reprints call 646.654.4633 

W Ño W5 ARTIST 
rz3 !.;"g a 3ó IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

CD160 152 

®i 
153 98 87 

153 126 

IIE-ERtRr 

156 111 99 

157 114 109 

158 81 44 

159 122 133 

169 173 

161 133 149 

162 117 118 

163 110 65 

164 113 90 

165 106 108 

166 101 - 

167 115 117 

168 134 145 

168 186 

el 170 148 

171 118 123 

`4FY' 

TAIO CRUZ 
MERCURY 014330 /IDJMG (9.98) 

GEORGE STRAIT 
MCA NASHVILLE 013173' MGR (13 98) 

LECRAE 
REACH 8161 'INFINITY (12.98) 

EASTON CORBIN 
MERCURY NASHVILLE 013644 /UMGN (10.98) 

IL DIVO 
UMBIA 97715 /50NY MUSIC (18.98) 

JACK JOHNSON 
RRUSHFIRE 014266' /UMRG (13.98) 

JASON ALDEAN 
BROKEN BOW 7637 (18.98) 

VARIOUS ARTISTS 
X5 DIGITAL EX (2.98) 

NEON TREES 
MERCURY 0139721/IOJMG (10.98) 

PRINCE ROYCE 
TOP STOP 30020 /SONY MUSIC LATIN (10.98) 

EMINEM 
SHADY /AFTERMATH / INTERSCOPE 005881' /I6A (13.98/8.98) 

Title 
o 

as 

Rokstarr 8 

Twang 1 

Rehab 1T 

Easton Corbin 10 

The Christmas Collection U 

To The Sea 1' 

14 

Wide Open U 4Á 

The 99 Darkest Pieces of Classical Music 

Habits 

Prince Royce 151 

Curtain Call: The Hits El 1 

44 

176 116 115 

RE-ENTRY 

178 141 141 

® 
180 154 158 

182 124 95 

4111: 

185 156 - 

186 158 168 

® 
198 - 

189 88 46 

190 149 138 

191 138 93 

CD183 121 

193 145 143 

e 

RE-ENTRY 

RE-ENTRY 

195 161 150 

196 

198 

41111: 

136 127 

104 84 

B.O.B B.o.B Presents: The Adventures Of Bobby Ray 
REGELROCK /GRAND HUSTLE /ATLANTIC 5189031/AG (13.98) Tf. 

VARIOUS ARTISTS 
NEW WEST 6186 (17.98) 

ROBERT PLANT 
TROLCHARM /ES PARANZA/ROUNOER 619099,CONCORD (18.98) 

GODSMACK 
UNIVERSAL REPUBLIC 014236iUMRG (9.98) 

SOUNDTRACK 
RCA VICTOR /LEGACY 79086MSONY MUSIC (9.98) 

VARIOUS ARTISTS 
UNIVERSAL /EMI /SONY MUSIC 42171 CAPITOL (18.98) 

FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

RASCAL FLATTS 
LYRIC STREET 002764 (13.98) 

SOUNDTRACK Glee: Season One: The Music Volume 2 

20TH CENTURY FOX TV/COLUMBIA 61705 /SONY MUSIC (11.98) 

MATTHEW WEST 
SPARROW 26504 (13.98) O+ 

MARIAN CAREY 
COLUMBIA /LEGACY 64222 SONY MUSIC (8.98) 

VARIOUS ARTISTS 
UNIVERSAL /EMI /SONY MUSIC 178021CAPITOL (18.98) 

CREEDENCE CLEARWATER REVIVAL 
FANTASY 2./CONCORD (17.98/12.98) 

WILSON PHILLIPS 
MASTERWORKS 73488/SONY MASTERWORKS (11.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 65833 (18.98) 

VINCE GUARALDI TRIO 
FANTASY 30066 /CONCORD (15.98) 

MARVIN SAPP 
VERITY 09433 JLG (17.98) 

VARIOUS ARTISTS 
COMPASS 43735 EX (918) 

JAMEY JOHNSON 
MERCURY NASHVILLE 011237'!UMGN (13.98) 

KINGS OF LEON 
RCA 32712/RMG (13.98) 

TRACE ADKINS 
SHOW DOG- UNIVERSAL 014268 (9.98) 

ELVIS PRESLEY It's Christmas Time El 
RCA SPECIAL PRODUCTS /SONY STRATEGIC MARKETING GROUP 44931/SONY MUSIC (8.98) 

THE STARLITE ORCHESTRA AND SINGERS 
ADACY SPECIAL PRODUCTS 54021 EX/MADACY (13.98 CD /DVD) 

ONEREPUBLIC 
MOSLEM /INTERSCOPE 013607 /IGA (13.98) 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16.98) 

CELINE DION 
550 MUSIC /EPIC 69523iSONY MUSIC (8.98) 

ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta 
SOUTHERN GROUND /ATLANTIC 523726/AG (25.98 CO /OVO) ;Ë 

BUDDY GUY 
SILVERTONE JIVE 78107 /JLG (11.981 

AC /DC 
COLUMBIA 60952': SONY MUSIC (17 98 CD /DVD) C*' 

NEIL YOUNG 
REPRISE 525956' /WARNER BROS. (18.98) 

MERCYME 
INO /COLUMBIA 67708 /SONY MUSIC (13.98) 

STONE SOUR 
ROADRUNNER 617870 (18.98) 151 

VARIOUS ARTISTS 
05 DIGITAL EX (2.98) 

LADY GAGA 
STREAMLINEiKONLIVE /CHERRYTREE / INTERSCOPE 014633'/IGA (9.98) 

JOHN MAYER 
COLUMBIA 530871/SONY MUSIC (13.98) 

MARC ANTHONY 
SONY MUSIC LATIN 67402 114.98) 

TRACE ADKINS The Definitive Greatest Hits: Til The Last Shot's Fired 
CAPITOL NASHVILLE 48837 (19.98) 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SMN (18.98) 

TOBYMAC 
FOREFRONT 26371 (13 98)'.A 

The mus Ranch Record II 

Band Of Joy 

The Oracle 

1 

66( 

5 

The Sound Of Music 1 

NOW 34 4 

Nothing But The Best 2 

6 

3 

4 

Merry Christmas B 3 

1 

Chronicle The 20 Greatest Hits El 67 

Doin' My Thing is 

A Charlie Brown Christmas (Soundtrack) El 751 

Thirsty 28 

106, 

That Lonesome Song 28?'. 

Only By The Night 

Cowboy's Back In Town 

Greatest Hits Volume 1 

The Story Of Your Life 

NOW That's What I Call The 1990s 

Christmas In Harmony 

Tis The Season: Kids Christmas Sing -Along 

Christmas Holidays 97; 

Waking Up 21 

Greatest Hits 0 3 

These Are Special Times © 21 

17. 

i 

Battle Studies U. 

Crazy Ex- Girlfriend . 

Living Proof 

Iron Man 2 (Soundtrack) 

Le Noise 

The Generous Mr. Lovewell 

Audio Secrecy 

The 99 Most Essential Piano Pieces 

The Remi( 

Iconos 

RE-ENTRY 

THE SOUND OF MUSIC ..166 TWISTA 42 0 
THIRD DAY 66 UNDEROATH 23 

THIRTY SECONDS TO CARRIE UNDERWOOD 52 
MARS 102 USHER 90,119 

TOBYMAC 200 

CHRIS TOMLIN 19 

TRAIN 85 VINCE GUARAL9 TR0 ..177 
TRANS -SIBERIAN 

ORCHESTRA ....91, 145 
TREY SONGZ 34 

THE 99 DARKEST PIECES OF 

CLASSICAL MUSIC 158 

THE 99 MOST ESSENTIAL 
CHRISTMAS 
MASTERPIECES 76 

THE 99 MOST ESSENTIAL 
PIANO PIECES 194 

COAL MINER S DAUGHTER: 

A TRIBUTE TO GHETTO 

LYNN 46 

THE ESSENTIAL NOW 
THAT'S WHAT I CALL 
CHRISTMAS 130 

THE IMUS RANCH 

RECORD II 163 

NOW 34 167 

NOW 35 44 
NOW 36 4 

NOW THAT'S WHAT I CALL 
CHRISTMAS! 4 38 

NOW THATS WHAT I CALL 

COUNTRY: VOLUME 3 126 

NOW THAT'S WHAT I CALL 
THE 19905 173 

PUNK GOES POP 

VOLUME03 107 
TIS THE SEASON: KIDS 

CHRISTMAS SING -ALONG 

179 

WOW HITS 2011 37 

Tonight 

1111111111 
WAKA FLOCKA FLAME _68 
MATTHEW WEST 171 

WILSON PHILLIPS 175 

NEIL YOUNG 191 

Go to www.billboard.biz for complete chart data 33 
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eTOP INDEPENDENT" 

rs.3 á3 3ó 
1 2 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title Ú 

2 wr1s 
JASON ALDEAN 
BROKEN BOW 7697 (18.98) 

O HOTSHOT ALTER BRIDGE 
RERUT ,I -0030 (18.98) 

3 

o 
© 
O 
o 

8 

o 
o 
11 

13 

m 
15 

16 

17 

18 

m 
20 

21 

22 

24 

26 

® 
o 
30 

o 
32 

33 

o 
35 

36 

37 

38 

40 

41 

42 

43 

44 

46 

m 
49 

50 

MUMFORD & SONS 
GENTLEI,I:.'. '_ = 

- 
0109 " /GLASSNOTE (12.98) 

My Kinds Party 

AB III 

Sigh (Io Mo,e 

The Perfect Storm TWISTA 
GMG 0E5 eU; 

MARIE OSMOND I Can Do This 

JOE BUDDEN 
EONE 5132 1'.98) 

THE FLOACIST 
SHANACHIE 5785 (18.98) 

Mood Muzik 4 

The Floacist Presents: Floetic Soul 

10 

13 

12 

1.1 3 

lalt 

RE -ENTRY 

NEW 

NEW 

22 

24 

21 

20 

36 

25 

15 

SUFJAN STEVENS Age Of Adz 
ASTHMATIC KITTY 77 (14.98 

DIO Dio At Donington UK: Live 1983 & 1987 
BBC 001 /9121 (15.98) 

CRADLE OF FILTH Darkly, Darkly, Venus Aversa 
NUCLEAR BLAST 2660 (16.98) 

ESCAPE THE FATE Escape The Fate 
EPITAPH /DGC /INTERSCOPE 014945/IGA (10.98) 

HELLOGOODBYE Would It Kill You 
ROCKET SCIENCE VENTURES 032 (13.98) 

VARIOUS ARTISTS Punk Goes Pop Volume 03 
FEARLESS 30143 (14.98) 

ARCADE FIRE The Suburbs 
MERGE 385" (15.98 

MATT & KIM Sidewalks 
FADER LABEL 0913' (11.98 

BEE GEES Bee Gees: Opus Collection 
RHINO CUSTOM PRODUCTS 8562 EX/STARBUCKS (12.98) 

FIVE FINGER DEATH PUNCH War Is The Answer 
PROSPECT PARK 50100' (13.98) 

RAY LAMONTAGNE AND THE PARIAH DOGS God Willis & The Creek Don't Rise 
RCA 65086' (16.98) 

BLACK LABEL SOCIETY The Black Label Berzerkus 2010 
ARMOURY DIGITAL EX /EAGLE ROCK (9.98) 

LECRAE Rehab 
REACH 8161 /INFINITY (12.98) 

VARIOUS ARTISTS The 99 Darkest Pieces of Classical MUSIC 
X5 DIGITAL : 981 

VARIOUS ARTISTS 

GREATEST 
GAINER 

VARIOUS ARTISTS 
Xs DIGITA. Es ... 

FAITH EVANS 
PROLIFIC 5140,EONE (1798) 

OCEANO 
EARACHE 60402 (16.98) 

BELLE AND SEBASTIAN 
MATADOR 944' (14.981 

FISTFUL OF MERCY 
HOT 001' (13.98) 

BROKENCYDE 
BREAKSILENCE 216 114 -98) 

The Imus Ranch Record II 

The 99 Most Essential Piano Pieces 

Something About Faith 

Contagion 

Write About Love 

As I Call You Down 

Will Never Die 

GWAR Bloody Pit Of Horror 
METAL BLADE 14943 113.98) 

PHOENIX Wolfgang Amadeus Phoenix 
LOYAUTE 0105' /GLASSNOTE (11.98) 

THE COUNTDOWN KIDS Kids Christmas Favorites 
4NOMA 0154 (6.98) 

BRIAN COURTNEY WILSON 
SIC WORLD GOSPEL 5917 /MUSIC WORLD (13.98 CD'OVDI +: 

BRIAN ENO WITH JON HOPKINS & LEO ABRAHAMS Small Craft On A Milk Sea 

OPAL 207./WARP (15.98) 

WOMEN OF FAITH WORSHIP TEAM Women Of Faith Worship Team 
WOMEN OF FAITH 11366 /THOMAS NELSON (13.98) 

MOTLEY CRUE 
MOTLEY 380" /ELEVEN SEVEN (13.98) Cif 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 
COMMUNITY /FAIRFAX 542' /VAGRANT (13.98) 

DONELL JONES Lyrics 
CANDYMAN 2118 /EONE (17.98) 

BRING ME THE HORIZON There Is A Hell Believe Me Ive Seen It... 

VISIBLE NOISE 87065 /EPITAPH (15.98) 

VARIOUS ARTISTS Coco Brothers Live Presents... Stand 2010 
TYSCOT 984181/TASEIS (15.98) 

DEERHUNTER Halcyon Digest 
4AD 3038' 14.98) 

ICE CUBE I Am The West 
LENCH MOB 41882 (18.98) 

THE XX xx 
YOUNG TURKS 450" (14.98) 

Just Love 

Greatest Hilo 

RE-ERTRY 

WEEZER Hurley 
EEL!'- %7126'iEPITAPH 118 -98) 

HUEY LEWIS & THE NEWS Soulsville 
WOV. - ' o8, 

HELLOWEEN 7 Sinners 
THE END 178 113.98) 

JOSHUA RADIN The Rock And The Tide 
MOM + POP 017 113.981 

THE TALLEST MAN ON EARTH Sometimes The Blues Is Just A Passing Bird i EF 

DEAD OCEANS 034* (10.98) 

23 

38 

VARIOUS ARTISTS Ultra.2011 
ULTRA 2661 (18.98) 

TRENT REZNOR AND ATTICUS ROSS The Social Network (Soundtrack) 
THE NULL CORPORATION Or MADISON GATE (7 98) 

WILLIAM MCDOWELL As We Worship: Live 
BONE 5103 (13.98) 

Billbarl a.. 

Katy Perry's "Teenage Dream" floats up the Top Digital Albums 

chart with Greatest Gainer honors (No.13, up 41% in downloads; 

up 20% overall). It's the third straight overall weekly gain for the 

set, which stands at No. 16 on the Billboard 200. The album's third 

single, "Firework," rises 13 -11 on Mainstream Top 40 and 10 -9 on 

the Hot 100. The set also benefited from the "Glee" cast's cover of 

the title track last week. 

34 Go to www.billboard.biz for complete chart data 

SALES DATA 
COMPILED BY 

I,iclSCti 
SoundScan 

TOP DIGITAL" 

Y x E; ARTIST 3 á33ó IMPRINT ' DISTRIBUTING LABEL 

o 
Title 

KID CUDI Man On The Moon II: The Legend Of Mr. Rager 3 
DREAM 0N. GOOD .: UNIVERSAL MOTOWN /UMRG 1'h 

2 1 3 
TAYLOR SWIFT Speak Now 2 
BIG MACHINE ( f./ 

O ® CEE LO GREEN 
RADICULTURE /ELEKTRA 

The Lady Killer 

4 2 JASON ALDEAN 
BROKEN BOW 

My Kinda Party 

O RFW 
ISLAND /IDJM 
BON JOVI 

G 

Greatest Hits 

AB III O NEW 
ALTER BRIDGE 
ALTER BRIDGE 

7 

9 

MUMFORD & SONS Sigh No More 
GENTLEMAN OF THE ROAD /GLASSNOTE 

SUSAN BOYLE The Gilt 
SYCO /COLUMBIA /SONY MUSIC 

KINGS OF LEON 
RCA /RMG 

10 10 SUGARLAND 
MERCURY NASHVILLE /UMGN /+ 

UNDEROATH 
SOLID STATE /TOOTH &NAIL 

Come Around Sundown 

The Incredible Machine 

0 (Disambiguation) 

REBA 
STARSTRUCK /VALORY 

KATY PERRY 
CAPITOL 

All The Women I Am 

Teenage Dream 

VARIOUS ARTISTS The 99 Most Essential Christmas Masterpieces 
55 

FLORENCE + THE MACHINE Lungs 
UNIVERSAL REPUBLIC UMRG 

DAVE BARNES Very Merry Christmas 
RAZOR & TIE 

EMINEM Recovery 
WEB /SHADY /AFTERMATH /INTERSCOPE /IGA 

LIL WAYNE I Am Not A Human Being 
CASH MONEY /UNIVERSAL MOTOWN /UMRG 

23 ,® ZAC BROWN BAND You Get What You Give 
SOUTHERN GROUND /ROAR /BIGGER PICTURE /ATLANTIC /AG + 

91 20 1 
BRUNO MARS 
ELEKTRA 

Doo -Wops & Hooligans 
35 

5,1 
17 

28 . 
1 . 

14 . 
B111 

23 III 7 
16® 
76 III 
54 . 
80 . 
11'. 
10 

201. 

® RE-e 

23 16 

o 
RF -ENTRY 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 

MIRANDA LAMBERT Revolution 
COLUMBIA (NASHVILLE, SON 

THE BAND PERRY 
REPUBLIC NASHVILLE /UMRG 

MAROON 5 
ABM /OCTONE IGA 

The Band Perry 

DAVE MATTHEWS BAND 
GAMA RAGS / /RCA /HMG 

Hands All Over 

Live In New York City 

Need You Now 

15 

27 

53 

36 

13 

"'TOP INTERNET" 

Is..3 á3 3ó 

O D © 1 . TAYLOR SWIFT 
BIG MACHINE 0300A + 

ARTIST 
IMPRINT / DISTRIBUTING LABEL 

Title 

SUSAN BOYLE 
SYLO ¡COLUMBIA 72077 SONY MUSIC 

The Gift 

Speak Now 

O BON JOVI Greatest Hits 
ISLAND 014903 /IDJMG O DAVE MATTHEWS BAND Live In New York City 
RAMA RAGS/ RCA 79712/RMG O KID CUDI Man On The Moon II: The Legend Of Mr. Rager 
DREAM ON /0.0.0.0. /UNIVERSAL MOTOWN 014649 " /UMRG + 

6 NEIL DIAMOND 

7 

COLUMBIA 79839/SONY MUSIC 

Dreams 

VARIOUS ARTISTS 
NEW WEST 6186 

The Imus Ranch Record II 

8 3 
MIN ELTON JOHN / LEON RUSSELL 

NET/MERCURY 014840' / DECCA 

o 
m 
11 

12 

The Union 

NEW 
REBA All The Women I Ain 

- ii ST RUCK RM0200ANALORY O+ 

NEW 
JOE BUDDEN Mood Muzik 4 

EUNE 5132 

9 

.ROD STEWART Ry Me To The Moon... The Great American Songbook Volume V 

J 76609'41OG 

5 PAUL MCCARTNEY & WINGS Band On The Run 
MPL /HEAR 32148'. CONCORD 

VARIOUS ARTISTS NOW 36 Eli UNIVERSAL/EMI /SONY MUSIC 08777 /CAPITOL 

14 8 
4 SUGARLAND 

NEW 

NEW 

NEW 

NEW 

NEW 

MERCURY NASHVILLE 014758' UMGN O 

ALTER BRIDGE 
ALTER BRIDGE 70030 

The Incredible Machine 

AB Ill 

HELLOGOODBYE 
ROCKET SCIENCE VENTURES 032 

Would It Kill You? 

ELVIS PRESLEY Viva Elvis: The Album 
RCA: ELVIS PRESLEY ENTERPRISES /LEGACY 77582 /SONY MUSIC 

DIO Dio At Donington UK: Live 1983 & 1987 
BBC 001 /NIJI 

CEE LO GREEN 
-,. SUTURE 525601 /ELEKTRA 

The Lady Killer 

20 10,. 
MARIAH CAREY Merry Christmas II You 

IM ISLAND 014785/1DJMG 

14 

7 2 

15 

17 

25 19 

BOB DYLAN The Bootleg Series Vol. 9: The Witmark Demos: 1962-1964 
11 %1 BIA /LEGACY 76179'.ISONY MUSIC 

JASON ALDEAN My Kinds Party 
BROKEN BOW 7697 

KINGS OF LEON Come Around Sundown 
14 
II 

64698''RMG 

MUMFORD & SONS Sigh No More 
28 

11. 
GENTLEMAN OF THE ROAD 0109' /GLA55NOTE 

VARIOUS ARTISTS The Imes Ranch Record 
NEW WEST 6140 

U 

3 II 
26,11 

163 . 
32'; 
7 11 
94_.c, 

22 

4 
8'U 
17 al 

104 

98 
9 II 
121 
142 

61 

EXCLUSIVE CHARTS 
FROM BLLBOARD 

For more charts and chart details, go to billboard.biz 
and billboard.com, refreshed every Thursday. 

;440,- 
., co :: ,. `i` a. . 

TITLE 
ARTIST (IMPRINT /LABEL) 

The week's top streamed 
songs on MySpace Music. 

15 RIGHT ABOVE IT 
LIL WAYNE FEATURING DRAKE LASH _MONEY UNIVERSAL MOTOWN) 

DEUCES 
CHRIS BROWN FEATURING MA 8 KEVIN MCCALL (JIVE OL /; 

JUST A DREAM 
NELLY (DERRTV /UNIVERSAL MOTOWN) 

NO HANDS 
WAKA FLOCKA FLAME FEAT ROSCOE DASH 8 WALE (1017 BRICK SQUAD /ASYLUM/WARNER MOO) 

WHAT'S MY NAME? 
RIHANNA FEATURING DRAKE (SRP /DEF JAM)IDJMG) 

RIGHT THRU ME 
NICKI MINAJ (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

MISS ME 
DRAKE FEATURING LIL WAYNE (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA /ATLANTIC) 

ASTON MARTIN MUSIC 
RICK ROSS FEAT DRAKE 8 CHRISETTE MICHELE (MAYBACH /SLIP -N -SLIDE /DEF JAM /IDJMG) 

FANCY 
DRAKE FEAT. TI. A SWIZZ BEAR (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

RUNAWAY 
KANYE WEST FEATURING PUSHA T (ROC -A- FELLA/DEF JAM /IDJMG) 

LIKE A G6 
FAR'EAST MOVEMENT FEATURING CATARACS 8 DER (CHERRYTREE /INTERSCOPE) 

LOVE THE WAY YOU LIE 
EMINEM FEATURING RIHANNA (WEB'SHADY /AFTERMATH /INTERSCOPE) 

SPACE BOUND 
EMINEM f: EB/SHADY /AFTERMATH /INTERSCOPE) 

BEAUTIFUL 
EMINEM WEB /SHADY AFTERMATH 1NTERSCOpEe 

TITLE The week's most- streamed songs on Yahoo! Music. 

ARTIST (IMPRINT /LABEL) 

5 

6 5 9 

7 7 14 

8 - 1 

9 9 16 

10 8 5 

1 9 

2 16 

4 16 

11 11 4 

12 12 4 

13 2 

10 9 

14 2 

MINE 
TAYLOR SWIFT (BIG MACHINE) 

DYNAMITE 
TRIO CRUZ (MERCURY NDJMG) 

BOTTOMS UP 
TREY SONGZ FEATURING NICKI MINAJ (SONGBOOK /ATLANTIC) 

I LIKE IT 
ENRIQUE IGLESIAS FEATURING PITBULL (UNIVERSAL REPUBLIC) 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA /ATLANTIC( 

DJ GOT US FALLIN' IN LOVE 
USHER FEATURING PITBULL (LAFACE,JLG) 

RAISE YOUR GLASS 
PINK LAFACE'JLG) 

LOVE THE WAY YOU LIE 
EMINEM FEATURING BRANCA ( WEB /SHADY /AFTERMATH'INTERSCOPEI 

CLUB CAN'T HANDLE ME 
FLO RIDA FEATURING DAVID GUETTA (POE BOY, ATLANTIC) 

JUST A DREAM 
NELLY (DERRTV /UNIVERSAL MOTOWN) 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

LOVE LIKE WOE 
THE READY SET (SIRE /DECAYDANCE /REPRISE) 

ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP /DEF JAM /IDJMG) 

WHAT'S MY NAME? 
RIHANNA FEATURING DRAKE (SRP DEF JAM /IDJMG) 

x. TITLE 3 3ó ARTIST (IMPRINT / DISTRIBUTING LABEL) 

O GREATEST HITS 
BON JOVI ISLAND [DWG, 

2 1 

O 
o 

5 

1 

1 

30 

6 2 4 

Ita 
8 8 9 

(1) _ 1 

12 20 

11 10 4 

12 13 8 

13 16 26 

COME AROUND SUNDOWN 
KINGS OF LEON RCA RIG, 

AB III 
ALTER BRIDGE (ALTER BRIDGE) 

O (DISAMBIGUATION) 
UNDEROATH (SOLID STATE /TOOTH 8 NAIL) 

SIGH NO MORE 
MUMFORD 8 SONS (GENTLEMAN OF THE ROAD /GLASSNO'L 

THE UNION 
ELTON JOHN / LEON RUSSELL (ROCKET /MERCURY /OECCO. 

LIVE IN NEW YORK CITY 
DAVE MATTHEWS BAND (SAMA RAGS /RCA /RMG) 

A THOUSAND SUNS 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

VIVA ELVIS: THE ALBUM 
ELVIS PRESLEY (RCA/ELVIS PRESLEY ENTERPRISES,LEGACY; SONY MUSIC' 

LUNGS 
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC /UMRG) 

MOVE 
THIRD DAY (ESSENTIAL /SONY MUSIC) 

GUITAR HEAVEN: THE GREATEST GUITAR CLASS' 
SANTANA (ARISTA/RMG) 

BROTHERS 
THE BLACK KEYS (NONESUCH:' WARNER BROS I 

14 14 11 
ASYLUM 
DISTURBED (REPRISE /WARNER BROS 

- 
VERY MERRY CHRISTMAS 
DAVE BARNES (RAZOR 8 TIE) 

1111111111111111111 

OF ALL TIME 

Data for week of NOVEMBER 27, 2010 



DON'T YOU WANNA STAY 
JASON ALDEAN WITH KELLY CLARKSON (BROKEN 

AS SHE'S WALKING AWAY 
RC NMI BNDRANANJACKSONSW ITERNOIXT/GPJNTEY RCREE) 

MINE 
TAYLOR SWIFT (BIG MACHINE) 

FELT GOOD ON MY LIPS 
TIM MCGRAW (CURB 

BACK TO DECEMBER 
TAYLOR SWIFT (BIG MACHINE) 

MY KINDA PARTY 
JASON ALDEAN (BROKEN BOW) 

SOMEWHERE WITH YOU 
KENNY CHESNEY (BNA) 

THE HOUSE THAT BUILT ME 
MIRANDA LAMBERT (COLUMBIA) 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

HELLO WORLD 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

WHO ARE YOU WHEN I'M NOT LOOKING. 
BLAKE SHELTON (REPRISE; WMN) 

SMOKE A LITTLE SMOKE 
ERIC CHURCH (EMI NASHVILLE, 

MAMA'S SONG 
CARRIE UNDERWOOD ¡19i ARISTA NASHVILLE) 

al . TITLE 
3á ARTIST (IMPRINT:' PROMOTION LABEL) 

#1 
2WKS 

7 
STUCK LIKE GLUE 
SUGARLAND ,LIERLUA 

IF I DIE YOUNG 
THE BAND PERRY "JBLIC NASHVILLE) 

10 

8 14 

3 14 

1 2 

29 4 

6 13 

9 3 

28 35 

20 45 

18 6 

15 13 

22 8 

z'- 

AIRPLAY 
MONITORED BY 

11iCISCl1 

BDS 

SALES DATA 

COMPILED BY 

níClu'n 
SoundScan 

it HOT 100 AIRPLAY' 

53 á3 3ó 
1 16 

© 3 10 

© 
4 13 

JUST A DREAM 
NELLY (DERRTY /UNIVERSAL MOTOWN) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

#1 
6WKS 

JUST THE WAY YOU ARE 
BRUNO MARS ¡ELEKTRA AI) .'.')111 

ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP,DEF JAM /IDJMG) 

4 2 18 

© 5 11 

6 7 22 

O 8 16 

8 6 17 

O 9 6 

o 
15 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT PITBULL (LAFACE, /JLG) 

LIKE A G6 
FAIPEAST MOVEMENT FEAT. CATABACS & OEIF ICHEMI ',:EHSLOPEJ 

DYNAMITE 
TATO CRUZ (MERCURY/IOJMG) 

BOTTOMS UP 
TREY SONGZ FEAT. NICKI MINAJ (SONGBOOK AI LANTIC 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

RAISE YOUR GLASS 
PINK (LAFACE /JLG) 

11 24 

4 

13 13 14 

14 14 16 

15 12 15 

o 17 9 

e 19 7 

o 29 3 

27 4 

20 18 

® 25 6 

22 15 22 

® 22 8 

24 20 10 

® 2410 

9 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC 

WHAT'S MY NAME? 
RIHANNA FEAT. DRAKE (SRP /DEF JAM /IDJMG) 

CLUB CANT HANDLE ME 
FLY RIBA FEAT. DAVID GUETTA (POE BOY /ATLANTIC) 

DEUCES 
CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE /JLG) 

MINE 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

RIGHT ABOVE IT 
LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL MOTOWN) 

PLEASE DON'T GO 
MIKE POSNER (J /RMG) 

WE R WHO WE R 
NESHA IKEMOSABE/RCA/RMG) 

FIREWORK 
KATY PERRY (CAPITOL) 

CAN'T BE FRIENDS 
TREY SONGZ (SONGBOOK /ATLANTIC) 

ASTON MARTIN MUSIC 
NCK ROSS FEAT MAR & SW$EFTE MCIEU IMAYB40USUP4SLWWF (AMONG, 

LOVE THE WAY YOU LIE 
EMINEM FEAT RIHANNA (WEBSHADWAFTERMA HANTERSCOPE) 

NO HANDS 
WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYWM/WARNER BROS.) 

AS SHE'S WALKING AWAY 
LAC BROWN BAND FEAT.NANJACKSON (SOJY41NG ARARSIGCER PIERRE) 

ANYTHING LIKE ME 
BRAD PAISLEY (ARISTA NASHVILLE) 

r3 

CD 

56 TITLE 
á3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

WHIP MY HAIR 
WILLOW (ROC NATION /COLUMBIA) 

34 7 

27 28 14 

28 23 13 

CD 

31 26 28 

32 21 14 

31 10 

35 5 

CD ®444 

35 33 14 

39 13 

36 32 17 

® 43 8 

42 9 

40 9 

SECRETS 
ONEREPUBLIC ( MOSLEY/INTERSCOPE) 

SEPTEMBER 
DAUGHTRY (19 RCA AMO) 

IF I DIE YOUNG 
THE SAND PERRY (REPUBLIC NASHVILLE) 

RIGHT THRU ME 
NICKI MINA( (YOUNG MONEY /CASH MONEYUNIVERSAL MOTOWTIUMROI 

COOLER THAN ME 
MIKE POSNER (Ji RMG) 

STUCK LIKE GLUE 
SUGARLAND (MERCURY NASHVILLE) 

WHY WAIT 
RASCAL FLATTS (BIG MACHINE) 

STEREO LOVE 
EDWARD MAYA & VIKA JIGULINA (ULTRA) 

KING OF ANYTHING 
SARA BAREILLES (EPIC) 

COME BACK SONG 
DARIUS RUCKER (CAPITOL NASHVILLE) 

MY KINDA PARTY 
JASON ALDEAN (BROKEN BOW) 

TURN ON THE RADIO 
REBA STAHSTRUCK/VALORY) 

ALL I WANT IS YOU 
MIGUEL FEAT. J. COLE (BLACK ICEIBYSTORM /JIVE /JLG) 

Io 60 2 
BLACK AND YELLOW 
WIZ KHALIFA I. 

46 5 

38 27 

43 37 15 

69 2 

O 47 8 

LOVE LIKE WOE 
THE READY SET ,1YDANCE /REPRISE) 

CALIFORNIA GURLS 
KATY PERRY FEAT. SNOOP DOGG (CAPITOL) 

FANCY 
DRAKE FEAT TI. & SWIII BEAM 1)WW MONEY/CASH MYKYNNMRSAL MOTAW,, 

GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

MAMA'S SONG 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

O 51 4 NO LOVE 
EMINEM FEAT LIL WAYNE (WEBSHADY /AFTERMATHINTERSCOPEI 

o 49 6 
MEMORIES 
DAVID GUETTA FEAT. KID CADI (GUWASTRALWERKS'CAPITOLI 

O 48 12 
THE BREATH YOU TAKE 
GEORGE STRAIT (MCA NASHVILLE) 

49 41 14 

O 52 5 

HOT TOTTIE 
USHER FEAT. JAY -Z (LAFACE /JLG) 

FELT GOOD ON MY LIPS 
TIM MCGRAW (CURB) 

®HOT DIGITAL SONGS" 

10 3 

12 24 

24 17 

13 18 

11 18 

21 6 

TITLE 
ARTIST IR.IFIHNT PROMOTION LABEL) 

INITEENAGE DREAM 
GLEE CAST IILI N LE':'LF t I flx 1:' I.i 

WE R WHO WE R 
KESHA (KEMOSABI. 

THE TIME (DIRTY BIT) 
THE BLACK EYED PEAS IERSGO) 

FIREWORK 
KATY PERRY (CAPITOL) 

RAISE YOUR GLASS 
PINK )LAFACE /JLG) 

WHAT'S MY NAME? 
RIHANNA FEAT. DRAKE (SRP /DEF JAM,IDJMG) 

LIKE A G6 
FAR'EAST MOVEMENT FEAT. CATNNCS&DEY16-- 

ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP /DEF JAM /IDJMG) 

JUST A DREAM 
NELLY (DERRTY /UNIVERSAL MOTOWN) 

BOTTOMS UP 
TREY SONGZ FEAT. NICKI MINA¡ (SONGBOOK/ATLA'JI I(. 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA /ATLANTIC) 

F * *K YOU (FORGET YOU) 
CEE LO GREEN (ELEKTRA/RRP) 

STUCK LIKE GLUE 
SUGARLAND (MERCURY NASHVILLE) 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

START ME UP / (VIN ON A PRAYER 
GLEE CAST (20TH CENTURY FOX TV/COL 

WHIP MY HAIR 
WILLOW (ROC NATION /COLUMBIA 

DYNAMITE 
TRIO CRUZ (MERCURY /IDJMG) 

IF I DIE YOUNG 
THE BAND PERRY (REPUBLIC NASHVILLE¡ 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE /JLG) 

CLUB CANT HANDLE ME 
FLO RIDA FEAT. DAVID GUETTA I POE BOY All ANIIC 

BLACK AND YELLOW 
WIZ KHALIFA (ROSTRUM /ATLANTIC) 

STOP! IN THE NAME OF LOVE / FREE YOUR MIND 

GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

ONE LOVE (PEOPLE GET READY) 
GLEE CAST (20TH CENTURY FOX TV /COLUMBIA) 

PLEASE DONT GO 
MIKE POSNER (J /RMG) 

© 

tzt x ç TITLE 
s-3 á3 3ó ARTIST (IMPRINLPROMOTION LABEL) 

C 20 20 
SECRETS 
ONEREPUBLIC (MOSLEV /INTERSCOPE) 

® 35 7 

28 17 10 

CD 
30 25 15 

GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC1 

NO HANDS 
WAKA FLOW FLAME (1017 BRICK SQJAD/ASYIUMWARNER BAL. 

MARIJUANA 
KIU CURI (DREAM OWG.0.0 DIUNMERSAL MOTOWNI 

LOVE LIKE WOE 
THE READY SET ¡SIRE /DECAYDANCE (REPRISE) ® THE SHOW GOES ON 
LUPE FIASCO (1ST & 15TH /ATLANTIC) 

® 58 2 

33 26 9 

34 30 13 

o 61 10 

36 36 5 

37 27 21 

38 28 17 

39 22 10 

40 32 7 

41 37 

42 29 

DON'T YOU WANNA STAY 
JASON ALDEAN WITH KELLY CLARKSON (BROKEN SOU) 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL A DCUP (ULTRA 

RIGHT ABOVE IT 
UL WAYNE FEAT. DRAKE (CASH MONEY,UNS ERST. 

AS SHE'S WALKING AWAY 
ZACBRCWNBMDEFATNNIJACKSON -,i = . _ 

RIGHT THRU ME 
NICKI MINAI ¡YOUNG MONET. 

LOVE THE WAY YOU LIE 
EMINEM FEAT. RIHANNA IWEBSHADY'AFTERMATHINTERSCOP_ 

DEUCES 
CHRIS BROWN FEAT TYGA A KERN MCCALL (JIVE'JLG) 

CHECK IT OUT 
WILL.I.AM & NICKI MINA) (WILL.) HM /INTERSCO PE 

HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT T -PAIN (MR. 305/POLO GROUNDS J'RMO¡ 

25 
I LIKE IT El 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC 

14 

43 19 2 

1 

45 38 15 

1 

47 39 17 

48 41 6 

49 42 13 

C) 53 4 

MINE 
TAYLOR SWIFT (BIG MACHINE) 

FELT GOOD ON MY LIPS 
TIM MCGRAW (CURB) 

CANNIBAL 
KESHA (KEMOSABE /RCA /RMG) 

LETTING GO (DUTTY LOVE) 
SEAN KINGSTON FEAT. NICKI MINAJ (BELUGA HUGHTSEPIC¡ 

DOWN ON ME 
JEREMIH FEAT. 50 CENT (MICK SCHULTZEDEF JAM1DJMU 

TAKE IT OFF 
KESHA (KEMOSABE /RCA /RMG) 

RUNAWAY 
KANYE WEST FEAT. PUSHA T TROC- A- FELLADEF JAMIDJMC; 

NO LOVE 
EMINEM FEAT. UL WAYNE (WFBSHADYAFIERMATHHKTTERSC 

STEREO LOVE 
EDWARD MAYA & ARIA JIGULINA (ULTRA) 

Data for week of NOVEMBER 27, 2010 For chart reprints all 646 -654 -4633 

SALES DATA 
COMPILED BY 

111d)SCII 

SoundScan Billbearel. 
DIGITAL 

. TITLE 
3ó ARTIST (IMPRINT/PROMOTION LABEL) 

#1 
7WKS 

30 
ANIMAL 
NEON TREES ¡MERCURY IDJMG) 

2 26 

3 3 17 

6 18 

5 4 14 

6 5 15 

7 8 9 

8 7 45 

9 9 17 

18 2 

14 

SECRETS 
ONEREPUBLIC (MOSLEM /INTERSCOPEL 

LITTLE LION MAN 
MUMFORD & SONS (GEMIEMME O F ROAOREOGLASSNOIE¡ 

DOG DAYS ARE OVER 
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC),,,, 

RHYTHM OF LOVE WW2 

PLAIN WHITE T'S (HOLLYWOOD) 

PORN STAR DANCING 
MY DARKEST DAYS FEAT. ZAN(WYIDE MVRS(MDNIERCARYONG) .., 
WAITING FOR THE END 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

HEY, SOUL SISTER 
TRAIN (COLUMBIA) 

SEPTEMBER 
DAUGHTRY 1I9 %RCA /RMG) 

LOVE 
MATT WHITE IGEFFEN /INTERSCOPE) 

2 
THIRTY SE-CONDS TO MARS (IMMORTALMRGINVCAPROL) 

- 31 

KINGS AND QUEENS 

MARRY ME 
TRAIN (COLUMBIA) 

LIVIN' ON A PRAYER 
BON JOVI (MERCURY /UME) 

14 12 28 
THE ONLY EXCEPTION 
PARAMORE (FUELED BY RAMEN /ATLANTIC /RRP) 

IF IT'S LOVE 
TRAIN (COLUMBIA) 

15 10 25 

Y W. TITLE 
`S3 3ó ARTIST (IMPRINT'PROMOTION LABEL, 

2 

2 2 13 

3 3 14 

#1 
2WKS 

WHAT'S MY NAME? 
RIHANNA FEAT. DRAKE (SRP,DEF JAMIOJMG) 

JUST A DREAM 
NELLY (DERRTY /UNIVERSAL MOTOWN(UMRG) 

BOTTOMS UP 
TREY SONGZ FEAT. NICK! MINAJ (SONGBOOK/ATLANTIC) 

6 5 
F * *K YOU (FORGET YOU) 

GEE LO GREEN LELEKTRA/ATLANTIC) 

WHIP MY HAIR 
WILLOW (ROC NATION /COLUMBIA) 5 4 2 

6 5 18 

8 9 

8 7 10 

1 

1 

12 10 20 

13 15 7 

14 9 21 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE /JLG) 

BLACK AND YELLOW 
WIZ KHALIFA (ROSTRUM /ATLANTIC) 

NO HANDS 
MOM FLOCKA FLARE (1017 BRICK SOWIYANLLRNWARMR BROS ) II 
MARIJUANA 

KID CUOI (DREAM ONG.0D.N 0.NNERSAL MOTOWTYTMARG) 

THE SHOW GOES ON 
LUPE FIASCO 1ST & 15TH /ATLANTIC 

RIGHT ABOVE IT 
LIL WAYNE FEAT. DRAKE (CASH MONEYNNNERSAL MOTOWN/UM%) 

DEUCES 
CHRIS BROWN FEAT. TYGA A KEVIN MCCALL JIVE /JLG 

RIGHT THRU ME 
NICKI MINN .0 _ :°3 lU. ,/i CASH MONPLNNNFRSAL MOTWMNANG) 

LOVE THE WAY YOU LIE 
EMINENT FEAT RIHANNA .:E&SFGRUVHUIERMARINTER ' 

15 12 7 
HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT. T.PAIN MR 305/POLO GROUNDS/JT{MG) 

rig TITLE 
rW 733 61; ARTIST (IMPRINTLABEL) 

7 

1 

3 7 

1 

4 7 

5 7 

7 7 

6 7 

11 7 

10 7 

17 7 

19 6 

15 7 

1 

14 7 

#1 
4WKS 

ALL I WANT FOR CHRISTMAS IS YOU e 
MARIAN CAREY (COIUMBWLEGACYSCAN 'AUSLE 

O HOLY NIGHT 
SUSAN BOYLE ¡5'. _'i i'1LUI,'BIA.'SONY MUSIC) 

CHRISTMAS EVE (SARAJEVO 12/24) II 
TRANS- SIBERIAN ORCHESTRA LAVA /AG) 

ALL I WANT FOR CHRISTMAS IS YOU (EXTRA FESTIVE) 

MARIAN CAREY (ISLAND/IDJMG) 

WHERE ARE YOU CHRISTMAS? 
FAITH HILL (INTERSCOPE,I GA) 

ROCKIM AROUND THE CHRISTMAS TREE 111 
BRENDA LEE (DECCA /UME) 

JINGLE BELL ROCK 
BOBBY HELMS (DECCA /MCA/UME) 

CHRISTMAS CANON 
TRANS -SIBERIAN ORCHESTRA (LAVA/AG) 

ITS THE MOST WONDERFUL TIME OF THE YEAR 
ANDY WILLIAMS (COLUMBIA/LEGACY /SONY MUSIC) 

WHITE CHRISTMAS 
BING CROSBY ¡DECCAMCA SPECIAL PRODUCTSUME) 

A HOLLY JOLLY CHRISTMAS 
BURL IVES ,MCA NASHVILLE /UME) 

THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) 

NAT KING COLE (CAPITOL) 

I WANT A HIPPOPOTAMUS FOR CHRISTMAS. 
MLA PEEVEY (CRS) 

DO YOU HEAR WHAT I HEAR? 
SUSAN BOYLE FEAT. AMBER STASSI (SYCO/COLUMBWSONY MUSK) 

BELIEVE 
JOSH GROBAN (WARNER SUNSETREPRISE/WARNER BROS)) II 

of 
DE r, TITLE 
53 3có ARTIST (IMPRINT/LABEL) 

#1 
14WKS 

45 
00H AHH 
GRITS FEAT TOSYMAC ¡ GOTEE, 

GW Ma TITLE 
193 3ó ARTIST (IMPRINT /PROMOTION LABEL) 

1 3 9 

2 1 2 

3 4 27 

IIRI`Io:c. 
2 2 

5 n. 17 39 

13 

IIII 7 

mir 6 45 

Ei43 45 

D11 24 

1111 18 40 

45 

E9 

11. 10 45 

III13 18 

45 

#1 
3WKS 

LOCA 
SHAKIRA FEAT EL CATA : ., 

BON. BON 
PRBULL '.''. 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FEAT FRESHLYGROUNO. EPIC ,,ON/ I,IUSL, LATIN¡ 

LO MEJOS DE MI AIDA ERES N 1HE BESTIHNG ABOUT ME VW 
RICKY MW/lE FEAT NATAUA JIMENEZ OR JOSS 51011E LSONI MUSIC TAP. 

DANZA KUDURO 
DON OMAR A LUCENZO (YANIS ACIETLUNNERSAL MUSIC LATINO) 

STAND BY ME 
PRINCE ROYCE (TOP STOP) 

HIPS DON'T LIE 
SHAKIRA FEAT WYCLEF JEAN (EPICSONY MUSIC LATIN) II 
I KNOW YOU WANT ME (CALLE OCHO) 
PITBULL Ir- 
OYE COMO VA 
SANTANA ,/ IL'. EGACY) 

CORAZON SIN CARA 
PRINCE ROYCE / . LOP) 

111 

111 
NINA BONITA 
CHINO Y NACHO ,MACHETEIJNMERSAL MUSIC LATINO) 

HEROE 
111 ENRIQUE IGLESIAS (IMERSCOPFAANMERSAL MUSIC LAW) 

LOBA 
SHAKIRA (EPIC /SONY MUSIC LATIN) 

LA DESPEDIDA 
DADDY YANKEE EL CARTEL 

15 29 
CUANDO ME ENAMORO 
ENRAGE IGLESIAS FEAT JUAN LUIS GUERRA ILESEMOA1 MUSIC LATNO) 

2 2 16 

3 34 

iti 4 18 D 
44 

lat 8 45 

1 

7 45 

10 6 9 

19 7 

9 

111 14 43 

10 21 

12 13 

7 

NOBODY GREATER 
VASHAWN MITCHELL /5'.* SPEI.) 

HE WANTS IT ALL 
FOREVER JONES (EMI GO: :L 

I GIVE MYSELF AWAY 
WILLIAM MCDOWELL (FORE) 

BURY ME 
TEDASHII FEAT. LECRAE (REACHI 

THE BEST IN ME 
MARVIN SAPP )VERITY /JLG) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY, JLG) 

BLESSINGS 
JOHN R. KEE FEAT. RANCE ALLEN (VE RIO' 

GOD FAVORED ME 
HEZEKWI WALKER & LFC FEAT MARVN SAPP & DJ ROGERS '(TERRY /,LG) 

OH HAPPY DAY 
THE EOMN HAWKINS SINGERS FEAT: WROTE COMBS MORRISON 

I FOUND LOVE (CINDY'S SONG) 
BEBE & CECE WINANS (BSC: MALAC01 81.11 

BRIAN COURTNEY WILSON (MUSC WORLD GOSPEL/MUSIC WORLD) 111 

i BACKGROUND 
LECRAE FEAT C -LITE (REACH) 

ALL I NEED 

REBUILD: THE REMIX 
J MOSS (PAJAM /GOSPO CENTRIC /JLG) 

I WANT TO SAY THANK YOU 
LISA PAGE BROOKS FEAT. ROYAL PRIESTHOOD 
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NOV 

Cngi MAINSTREAM 
g TOP 40' 

x x TITLE 
á3 3ó ARTIST (IMPRINT / PROMOTION LABET) lei JUST A DREAM 

NELLY UNIVERSAL MOTOWN) 

o 3 10 
ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP /DEF JAM /IDJMG) 

3 2 16 
JUST THE WAY YOU ARE 

4 BRUNO MARS (ELEKTRA/ATLANTIC) 

B0 5 1í LIKE A G6 
FA'EAST MMI9NNT FEAT. SMARM A WY (CHERRVTAEEANTERSCOPE) 

Il 4 14 DJ GOT US FALLIN' IN LOVE 
USHER FUT. PITBULL (LAFACE /JLG) 

8 6 RAISE YOUR GLASS 
PINK (LAFACE/JLG) 

7 6 
if TEENAGE DREAM 

KATY PERRY (CAPITOL) 

O 10 1 
ANIMAL 
NEON TREES (MERCURY /IDJMG) 

7 3 1 CLUB CAN'T HANDLE ME 
FLO RIDA FEAT. DAVID GUETTA (POE BOY /ATLANTIC) 

10 9 - DYNAMITE 
TAIO CRUZ (MERCURY /IDJMG) 

m 13 j FIREWORK 
KATY PERRY (CAPITOL) 

® 14 7 
BOTTOMS UP 
TREY SONGZ FEAT. NICKI MINAJ (SONGBOOK /ATLANTIC) 

® 16 4 
GREATEST WE R WHO WE R 
GAINER IMURA(KEMOSABE/RCA/RMG) 

m 12 
PLEASE DON'T GO 6 
MIKE POSNER (J /RMG) 

15 11 24 I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC) 

O 15 13 LOVE LIKE WOE 
THE READY SET (SIRE /DECAYDANCE/REPRISE) 

m 22 ri SHAKE 
JESSE MCCARTNEY (HOLLYWOOD) 

18 17 21 
LOVE THE WAY YOU LIE 
EIMIEPA FEAT. RUMENA (WEB/SHADY /AFTERMATHANTERSCOPE) 

18 2 
SECRETS 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

27 3'_ WHAT'S MY NAME? 
RIHANNA FEAT. DRAKE (SRP /DEF JAM /IDJMG) 

24 1 
SEPTEMBER 
DAUGHTRY (19 /RCA/RMG) 

19 171 
TAKE IT OFF 
KESRA (KEMOSABE/RCA/RMG) 

29 3 GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

25 9 KING OF ANYTHING 
SARA BAREILLES (EPIC) 

20 14 
MINE 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) 

26 12 LETTING GO (DUTTY LOVE) 
SEAN KINGSTON FEAT. NICKI MINN (BELUGA HEIGHTS /EPIC) 

23 

iiIF IT'S LOVE 
TRAIN (COLUMBIA) 

40 
21 

THE TIME (THE DIRTY BIT) 
THE BLACK EYED PEAS ( INTERSCOPE) 

21 4 CHECK IT OUT 
WILLIAM S NICKI MINAJ (WILL.I.AM /INTERSCOPE) 

32 6 ` 
MEMORIES 
DAVID GUETTA FEAT. KID CUDI (GUM/ASTRALWERKS /CAPITOL) 

30 S WHAT IF 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

31 6.1 ANGEL 
a AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

38 21 
STEREO LOVE 
EDWARD MAYA S VIKA JIGUURA (ULTRA) 

í MAYBE 
34 2 -1 

SICK PUPPIES (RMRNIRGIN /CAPITOL) 

28 9 HOT TOTTIE 
s USHER FEAT. JAY -Z (LAFACE/JLG) 

33 20`; 
MISERY 
MAROON 5 (AAM /OCTONE/INTERSCOPE) 

35 4 
LIKE IT'S HER BIRTHDAY 
GOOD CHARLOTTE (CAPITOL) 

8 WHIP MY HAIR 
WILLOW (ROC NATION /COLUMBIA) 

NO LOVE 
EMINEM FEAT. US WAYNE (WEB /SHADY /AFTERMATWINTERSCOPE) 

36 6 
NEED YOU 
NAVE MCCOY (NAPPY BOY/DECAYDANCE/FUELED BY RAMENKIRP) 

Bruno Mars is the first solo male in more than four years to send a 

debut single as a lead artist to the top of the Adult Top 40 chart, as 

"Just the Way You Are" jumps 3 -1 with Greatest Gainer honors. The 

track also logs the largest plays increase on Adult Contemporary (12 -11). 

Mars, who reached Adult Top 40 earlier this year as a featured 

artist on B.o.B's "Nothin' on You" (No. 23) and Travie McCoy's 

"Billionaire" (No. 33), is the first male soloist to top the tally with 
a debut single as a lead artist since Daniel Powter reigned for 12 

weeks with "Bad Day" beginning in April 2006. Powter followed 

James Blunt, who ruled with his first chart entry, "You're 

Beautiful," for five 

weeks. 

Concurrently on 

Adult Top 40, 2010 

"American Idol" champ 

Lee DeWyze makes his 

first visit to a Billboard 

airplay chart (viewable 

in full at billboard.biz/ 

charts), as "Sweet 

Serendipity" bows at 

No. 38. 

it)ADULT 
CONTEMPORARY" 

1 2 4fi 

ARTIST ("IMPRINT / PROMOTION LABEL) 

19 WITS 
HEY, SOUL SISTER 
TRAIN 

2 1 36 BREAKEVEN 
THE SCRIPT (PHONOGENIC /EPIC) 

O 5 131 
MINE 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE /CAPITOL) 

kit 3 44 

4 591 SMILE 
.j UNCLE KRACKER (TOP DOG /ATLANTIC) 

10 

rap 14 

8 7 38 

9 8 46 

10 10 21 

12 6 

12 11 21 

110 

18 17 17 

13 20 

15 17 

16 8 

17 

m 
19 13 

20 17 

18 11 

22 7 

21 6 

23 13 

24 8 

25 3 

HOLLYWOOD 
MICHAEL BUGLE (143 /REPRISE) 

SEPTEMBER 
DAUGRTRY (19 /RCA/RMG) 

LIFE AFTER YOU 
DAUGHTRY (19 /RCA/RMG) 

SOMEDAY 
ROB THOMAS (EMBLEM /ATLANTIC) 

HALF OF MY HEART 
JOHN MAYER (COLUMBIA) 

GREATEST 
GAINER 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

CALIFORNIA GURLS 
KATY PERRY (CAPITOL) 

KING OF ANYTHING 
SARA BAREILLES (EPIC) 

MISERY 
MAROON 5 (ASM /OCTONE /INTERSCOPE) 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

SLICE 
FIVE FOR FIGHTING (PRECISION /WIND -UP) 

I RUN TO YOU 
LADY ANTEBELLUM (CAPITOL NASHVILLE /CAPITOL) 

IF IT'S LOVE 
TRAIN (COLUMBIA) 

SECRET 
SEAL (143 /REPRISE) 

HIDDEN AWAY 
JOSH GROBAN (143 /REPRISE) 

WHAT DO YOU GOT? 
BON JOVI (ISLAND /IDJMG) 

THANK YOU 
JIM BRICKMAN FEAT. MATT GIRAUD (SOMERSET) 

SUMMER DAY 
SHERYL CROW (ASM / INTERSCOPE) 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

RHYTHM OF LOVE 
hag PLAIN WHITE TS (HOLLYWOOD) 

as 1< TITLE GW gs ARTIST (IMPRINT PROMOTION LABELI 

O 3 12 

lb- 
III 
lb 
Ili 4 24 

ID 10 6 

m7 24 

kf, 6 21 

PP g 13 
MINE 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) re 12 15 
DYNAMITE 
TAIS CRUZ (MERCUflY /IDJMG) 

2 21 

1 15 

5 18 

#1 
WK 

GREATEST 
GAINER 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC)I 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

SECRETS 
ONEREPUBUC (MOSLEY /INTERSCOPE) 

SEPTEMBER 
DAUGHTRY (19 /RCA/RMG) 

RAISE YOUR GLASS 
PINK (LAFACE/JLG) 

ALL IN 
LIFEHOUSE (GEFFEN /INTERSCOPE) 

MISERY 
MAROON 5 (AAM /OCTONE /INTERSCOPE) 

r11 8 26 

12 11 17 

13 16 

15 6 

17 5 

16 9 

17 14 18 

18 12 

20 9 

20 19 15 

'CD 
23 6 

26 7 
ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP /DEF JAM /IDJMG) 

o 28 
3.i 

30 3 

27 6 

KING OF ANYTHING 
SARA BAREILLES (EPIC) 

I LIKE IT 
ENRIQUE IGLESIAS (UNIVERSAL REPUBLIC) 

RHYTHM OF LOVE 
PLAIN WHITE TS (HOLLYWOOD) 

MARRY ME 
TRAIN (COLUMBIA) 

GIVE A LITTLE MORE 
MAROON 5 (ASM /OCTONE/INTERSCOPE) 

WHAT DO YOU GOT? 
BON JOVI (ISLAND /IDJMG) 

COOLER THAN ME 
MIKE POSNER (J /RMG) 

JAR OF HEARTS 
CHRISTINA PERRI ¡MS. PERRI LANE/ATLANTIC /RRP) 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE /JLG) 

IF I HAD YOU 
ADAM LAMBERT (19 /RCA/RMG) 

FOR THE FIRST TIME 
THE SCRIPT (PHONOGENIC /EPIC) 

HOLLYWOOD 
MICHAEL RUBLE (143 /REPRISE) 

JUST A DREAM 
NELLY )DERRTY /UNIVERSAL MOTOWN) 

MAYBE 
SICK PUPPIES (RMR /VIRGIN /CAPITOL 

38 i Go to www.billboard.biz for complete chart data 

Billbar 

ROCK SONGS 

3 3ó 
TITLE 
ARTIST PROMOTION LABEL) 

InTIGHTEN UP 
THE BLACK KEYS (NONESUCH/WARNER BROS.) 

2 1 19 
SAY YOU'LL HAUNT ME 
STONE SOUR (ROADRUNNER /RRP) 

3 3 23 

O 5 31 

5 4 10 

LITTLE LION MAN 
MUMFORT( A SONS (GENTLEMAN OF THE ROAD/RED /GLASSNOTE) 

ANIMAL 
NEON TREES (MERCURY /IDJMG) 

RADIOACTIVE 
KINGS OF LEON (RCA/RMG) 

o 6 10 WAITING FOR THE END 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

7 7 18 

o 9 17 

o 
10 

L 11 

13 

8 15 

11 14 

10 42 

21 10 

14 40 

14 12 16 

LOVE -HATE -SEX -PAIN 
G00SMACK (UNIVERSAL REPUBLIC) 

PORN STAR DANCING 
MY DARKEST DAYS FEAT. ZAKK WYIDE (MVR /604 /MERCUflY /IDJMG) 

WORLD SO COLD 
THREE DAYS GRACE (JIVE /JLG) 

MY BEST THEORY 
JIMMY EAT WORLD (DGC / INTERSCOPE) 

LISZTOMANIA 
PHOENIX (LOYAUTE/RED /GLASSNOTE) 

THE SEX IS GOOD 
SAVING ABEL (SKIDOCONIRGIN /CAPITOL) 

LAY ME DOWN 
THE DIRTY HEADS FEAT. ROME (EXECUTIVE) 

SHOOT IT OUT 
10 YEARS (UNIVERSAL REPUBLIC) 

SICK OF YOU O 18 7 
CAKE (UPBEAT /ILG) 

16 13 16 

19 8 

18 16 26 

19 15 22 

20 17 17 

21 22 13 

22 23 20 

24 19 

LIVING IN A DREAM 
FINGER ELEVEN (WIND -UP) 

DOG DAYS ARE OVER 
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC) 

NIGHTMARE 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

KICK IN THE TEETH 
PAPA ROACH (ELEVEN SEVEN) 

IMPOSSIBLE 
ANBERLIN (UNIVERSAL REPUBLIC) 

UNDISCLOSED DESIRES 
MUSE (HELIUM -3 /WARNER BROS.) 

END OF ME 
APOCALYPTICA FEAT. GAVIN ROSSDALE (DRAGNET/JIVE/KG) 

MAYBE 
SICK PUPPIES (RMR /VIRGIN /CAPITOL) 

47 2 
GREATEST SING 
GAINER MY CHEMICAL ROMANCE (REPRISE) 

IIMIFL- 4 
ISOLATION 
ALTER BRIDGE (ALTER BRIDGE /CAPITOL) 

Lie 26 10 
CLOSER TO THE EDGE 
THIRTY SECONDS TO MARS (IMMORTAL/VIRGIN /CAPITOL) 

11, 29 5 
THE ANIMAL 
DISTURBED (REPRISE) 

28 25 13 SHAMEFUL METAPHORS 
CHEVELLE (EPIC) 

29 28 

30 31 

kb34 

35 

el36 

"CD 33 

Q 
36 

42 

43 

12 

6 

6 

3 

4 

9 

37 4 

30 14 

38 11 

39 2 

44 4 

48 2 

46 5 

40 13 

41 20 

LIFE WON'T WAIT 
OZZY OSBOURNE (EPIC) 

FADER 
THE TEMPER TRAP (LIBERATION /GLASSNOTE/COLUMBIA) 

ALL AMERICAN NIGHTMARE 
HINDER (UNIVERSAL REPUBLIC) 

WELCOME TO THE FAMILY 
AVENGED SEVENFOLD (HOPELESS /SIRE /WARNER BROS.) 

FAR FROM HOME 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

BORN FREE 
KID ROCK (TOP DOG/ATLANTIC/RAP) 

TURN SO COLD 
DROWNING POOL (ELEVEN SEVEN) 

READY TO START 
ARCADE FIRE (MERGE) 

AT OR WITH ME 
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC) 

ISSUES 
ESCAPE THE FATE (EPITAPH /DGC /INTERSCOPE) 

ALL I WANT 
A DAY TO REMEMBER (VICTORY) 

1983 
NEON TREES (MERCURY /IDJMG) 

STAND TALL 
THE DIRTY HEADS (EXECUTIVE) 

BEG STEAL OR BORROW 
RAY LAMONTAGNE AND THE PARIAH DOGS (RCA/RED) 

LIGHTS OUT 
BREAKING BENJAMIN (HOLLYWOOD) 

44 27 8 
NA NA NA (NA NA NA NA NA NA NA NA NA) 
MY CHEMICAL ROMANCE (REPRISE) 

SOUND OFF 
TRAPT (ELEVEN SEVEN) 

45 

46 

m 

42 5 

45 10 

50 2 

43 16 

F * *K YOU (FORGET YOU) 
CEE LO GREEN (ELEKTRA/RRP) 

THE CAVE 
MUMFORD A SONS (GENTLEMAN OF THE R0A0 /RED /GLASSNOTE) 

FREAK 
THE SMASHING PUMPKINS (MARTHA'S MUSIC) 

MEMORIES 
WEEZER (WEEZER/EPITAPH) 

ANGEL DANCE 
ROBERT PLANT (TROLCHARM /ES PARANZA/ROUNDER) 

Atcp Active Rock for a second week, My 

Darkest Days' "Porn Star Dancing," 

featuring Zakk Wylde, ascends 2 -1 on 

Mainstream Rock (see billboard.biz /charts). 

The group's self- titled debut album notches 

its highest sales sum (5,000, up 19 %) since 

its arrival (9,000) seven weeks ago. 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nicken 
BIDS 

ACTIVE ROCK" 

niclscn 
SoundScan 

J3 3ó ARTIST (IMPRINT ' PROMOTION LABEL) 

1 1 22 #1 
2 

II 3 

19 

III 4 20 

lop H 

7 12 

lak 6 22 

8 

111, 5 

15 

21 

22 

PORN STAR DANCING 
NY MEET DAYS FEAT. MNlWYIBE(MVN604MERCUAVADJMGI' 

WORLD SO COLD 
THREE DAYS GRACE (JIVE /JLG) 

SAY YOU'LL HAUNT ME 
STONE SOUR (ROADRUNNER /RRP) 

LOVE -HATE -SEX -PAIN 
G00SMACK (UNIVERSAL REPUBLIC) 

THE SEX IS GOOD 
SAVING ABEL (SKIDDCO/VIRGIN /CAPITOL) 

SHOOT IT OUT 
10 YEARS (UNIVERSAL REPUBLIC) 

END OF ME 
APOCALYPTICA FUT. GAVIN ROSSDALE (DRAGNET/JIVE/AG) 

KICK IN THE TEETH 
PAPA ROACH (ELEVEN SEVEN) 

ISOLATION 
ALTER BRIDGE (ALTER BRIDGE/CAPITOL) 

THE ANIMAL 
DISTURBED 

TURN SO COLD 
DROWNING POOL (ELEVEN SEVEN) 

ALL AMERICAN NIGHTMARE 
HINDER (UNIVERSAL REPUBLIC) 

18 7 FAR FROM HOME 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

14 11 26 

15 9 14 

17 13 

la 23 11 

Tril 24 6 

CIF19 9 

16 16 

22 4 

22 21 19 

rib 20 13 

AO 26 9 

NIGHTMARE 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

LIVING IN A DREAM 
FINGER ELEVEN (WIND -UP) 

FOREVER 
SEVENOUST (7BROS /ILG) 

WELCOME TO THE FAMILY 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

SOUND OFF 
TRAPT (ELEVEN SEVEN) 

HOLD ON 
ALL THAT REMAINS (PROSTHETIC /RAZOR S TIE) 

AWAKE AND ALIVE 
SKILLET (ARDENT /INO /ATLANTIC) 

BORN FREE 
KID ROCK (TOP DOG /ATLANTIC /RRP) 

MAYBE 
SICK PUPPIES ( RMRNIRGIN /CAPITOL) 

LIFE WON'T WAIT 
OZZY OSBOURNE (EPIC) 

BITTERSWEET MEMORIES 
BULLET FOR MY VALENTINE (JIVE /JLG) 

ISSUES 
ESCAPE THE FATE (EPITAPH /DGC / INTERSCOPE) 

I HERITAGE ROCK 

W W. 
3 3ó 

EWIIMMIWIR 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 19 ISAY YOU'LL HAUNT ME 
STONE SOUR (ROADRUNNER/RRP) 

2 LOVE- HATE -SEX -PAIN 2 
GODSMACK (UNIVERSAL REPUBLIC) 

O 5 10 
GREATEST THE SEX IS GOOD 
GAINER SAVING ABEL (SKIDOCONIRGIN /CAPITOL) 

O 6 14 PORN STAR DANCING 
MY DARKEST DAYS FEAT. ZAIM WIDE (MVR/604 /MERCURY /IDJMG) 

5 4 
ANOTHER WAY TO DIE 
DISTURBED (REPRISE) 

6 3 197 
LIFE WON'T WAIT 
OZZY OSBOURNE (EPIC) 

7 7 22 

8 8 24 

o 9 12 

10 10 26 

11 8 

13 6 

13 12 22 

KICK IN THE TEETH 
PAPA ROACH (ELEVEN SEVEN) 

BAD COMPANY 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

WORLD SO COLD 
THREE DAYS GRACE ( JIVE/JLG) 

NIGHTMARE 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

BORN FREE 
KID ROCK (TOP DOG /ATLANTIC /RRP) 

ISOLATION 
ALTER BRIDGE (ALTER BRIDGE/CAPITOL) 

LESSON LEARNED 
ALICE IN CHAINS (VIRGIN /CAPITOL) 

14 14 
LIVING IN A DREAM 
FINGER ELEVEN (WIND -UP) 

END OF ME 
APOCALYPTICA FEAT. GAVIN ROSSDALE (DRAGNET /JIVE/JLG) 

BLACK RAIN 
SOUNDOARDEN (A&M/UME) 

DEAD 
SUCKCHERRY (ELEVEN SEVEN) 

ALL AMERICAN NIGHTMARE 
HINDER (UNIVERSAL REPUBLIC) 

15 15 

16 16 14 

20 6 

litr 18 11 

22 5 

Ei274 

®j30 2 

IV 25 4 

25 24 

APPETITE 
THE GRACIOUS FEW (QUESTIONABLE) 

RUN BACK TO YOUR SIDE 
ERIC CLAPTON (DUCK/REPRISE) 

WHISKEY WALK 
AMERICAN BANG (REPRISE) 

THE ANIMAL 
DISTURBED (REPRISE) 

WELCOME TO THE FAMILY 
AVENGED SEVENFOLD (HOPELESS /SIRE/WARNER BROS.) 

AWAKE AND ALIVE 
SKILLET (ARDENT /INO /ATLANTIC) 

LIGHTS OUT 
18 

BREAKING BENJAMIN (HOLLYWOOD 

Data for week of NOVEMBER 27, 2010 



AIRPLAY 
MONITORED BY 

nielsen 
BDs 

SALES DATA 
COMPILED BY 

nielscn 
SoundScan Billboard. NOV 

27 
2010 

aÉ D 
`má 3á 

HOT COUNTRY SONGS`" 

íLA 

43 

o 
o 
3 

o 
o 
o 

7 

o 
o 

12 

2 W5 TITLE 0 
í3.,i 3. PRODUCER (SONGWRITER) 

AS SHE'S WALKING AWAY 
K.STEi, -_.. - 

1 4 14 

3 5 

2 3 

6 7 

5 6 

8 9 

4 1 

9 10 

10 12 

11 11 

12 13 

7 2 

13 14 

14 16 

15 17 

18 20 

16 15 

20 23 4 HE 
HOW I GOT TO BE THIS WAY 

Artist 
6- 

w 
IMPRINT 8 NUMBER / PROMOTION LABEL 

Zac Brown Band Featuring Alan Jackson 1 

00 SOUTHERN GROUND /ATLANTIC /BIGGER PICTURE 

ANYTHING LIKE ME 
F.ROGERS (B.PAISLEYC.DUBOIS,D.TURNBULL) 

Brad Paisley 
O ARISTA NASHVILLE 

STUCK LIKE GLUE 
B.GALLIMORE.K.BUSH,J. NETTLES (J.O. NETTLES ,K.BUSH,K- GRIFFIN,S.CARTER) 

IF I DIE YOUNG 
PWORLEY (K.PERRY) 

FARMER'S DAUGHTER 
T.HEWITT,R.ATKINS (M. GREEN,B. HAYSLIP.R.AKINS) 

WHY WAIT 
D.HUFF,RASCAL FLATTS (N.THRASHER,TSHAPIRO,J.YEARV) 

COME BACK SONG 
P ROGERS (D.RUCKER,C.STAPLETON,C. BEATHARD) 

TURN ON THE RADIO 
D.HUFF IJ. BTWANG,M.OAKLEY,C.OAKLEY) 

MY KINDA PARTY 
M. KNOX (B.GILBERT) 

THE BREATH YOU TAKE 
T.BROWN,G.STRAIT ( D.DILLON,J.J.DILLON,C.BEATHARD) 

MAMA'S SONG 
M.BRIGHT (C. UNDERWOOD. K. DIOGUARDI ,M.FREDERIKSEN.L.LAIRD) 

MINE 
N,CHAPMAN,T.SWIFT (T.SWIFT) 

FELT GOOD ON MY LIPS 
B.GALLIMORE.T.MCGRAW (B. WARREN .B.WARREN,J.BEAVERS,B.BEAVERS) 

PUT YOU IN A SONG 
D,HUFF,K.URBAN (S.BUXTON,J.HUGHES,K.URBAN) 

ONLY PRETTIER 
F.LIDDELL,M.WRUCKE (M. LAMBERT,N.HEMBY) 

VOICES 
J.STR000 (C.YOUNG,C.TOMPKINS,C.WISEMAN) 

THIS AIN'T NO LOVE SONG 
M.KNOX IT LANE. MARCEL D LEE) 

Sugarland 
00 MERCURY 

The Band Perry 
O REPUBLIC NASHVILLE 

Rodney Atkins 
0 CURB 

Rascal Flatts 
0 BIG MACHINE 

Darius Rucker 
0 CAPITOL NASHVILLE 

Reba 
0 STARSTRUCIWALORV 

Jason Aldean 
O BROKEN BOW 

George Strait 
0 MCA NASHVILLE 

Carrie Underwood 
0 19 /ARISTA NASHVILLE 

Taylor Swift 
0 BIG MACHINE 

Tim McGraw 
0 CURB 

Keith Urban 
0 CAPITOL NASHVILLE 

Miranda Lambert 
0 COLUMBIA 

Chris Young 
OQ RCA 

Trace Adkins 
0 SHOW COG- UNIVERSAL 

SOMEWHERE WITH YOU 

19 

o 
® 
® 
® 

17 18 

19 19 

21 21 

23 24 

22 22 

24 25 

26 28 

J.STOVER .,VER.J. MOORE,R. RUTHEHI 

SOMEONE ELSE CALLING YOU BABY 
J.STEVENS (L BRYAN,J.STEVENS) 

Kenny Chesney 
0 BNA 

Justin Moore 
O VALORY 

Luke Bryan 
O CAPITOL NASHVILLE 

BULLETS IN THE GUN 
T.KEITH (T.KEITH. R. RUTHERFORD) 

HELLO WORLD 
PWORLEY (T.DOUGLAS,T.LANE,D.LEE) 

SMOKE A LITTLE SMOKE 
J.JOYCE (E.CHURCH.J.HYDE,D.WILLIAMS) 

FROM A TABLE AWAY 
B.BEAVERS ( S.SWEENEY,B.DIPIERO,K.ROCHELLE) 

WHO ARE YOU WHEN I'M NOT LOOKING 
S.HENDRICKS (E. B.LEE,J.W.WIGGINS) 

Toby Keith 
O SHOW DOG UNIVERSAL 

Lady Antebellum 
0 CAPITOL NASHVILLE 

Eric Church 
0 EMI NASHVILLE 

Sunny Sweeney 
O REPUBLIC NASHVILLE 

Blake Shelton 
0 REPRISE /WMN 
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Fourth single from 

Strait's "Twang" 

album becomes his 

83rd top 10, posting 

23 million listener 

impressions in its 

22nd chart week. In 

the chart's 66 -year 

history, Strait's top 

10 tally is outpaced 

only by Eddy 

Arnold's 91 top 10s, 

achieved between 

1945 and 1980. 
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36 38 
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he singer /actress 

eaches a new peak 

osition with her 

first solo single, a 

rack from the 

'Country Strong" 

oundtrack, which 

he performed Nov 

0. at the country 

Music Assn. Awards. 

The track bows at 

No. 30 with 13,000 

downloads on 

Country Digital 

Songs (see billboard 

.biz/charts). 
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TITLE 
,RODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

LET ME DOWN EASY Billy Currington 
I AMBERLAIN,B.CURRINGTON (M.00050N,J.HANSON,M.NESLER) 0 MERCURY 

THE SHAPE I'M IN Joe Nichols 
IJ WRIGHT (R.AKINS,D.DAVIDSON,B.HAYSLIP) 0 SHOW DOG- UNIVERSAL 

WILDFLOWER The JaneDear Girls 
RICH (S.BROWN,V.MCGEHEE,J,S.STOVER) O REPRISE /WMN 

WHAT DO YOU WANT Jerrod Niemann 
BRAINARD,J.NIEMANN (J.L.NIEMAN,R.BROWN,R.BRADSHAW) O SEA GAYLE / ARISTA NASHVILLE 

REAL James Wesley 
D.FRIZSELL,R.CLAWSON (N.COTY,J.MELTON) O BROKEN BOW 

FAMILY MAN Craig Campbell 
K STEGALL (C. CAMPBELL ,J.HENDERSON,J.SHEWMAKE) 0 BIGGER PICTURE 

GEORGIA CLAY Josh Kelley 
LAGERBERG (J.KELLEY.C.LAGERBEAG,C.KELLEY) 0 MCA NASHVILLE 

ARE YOU GONNA KISS ME OR NOT Thompson Square 
NEW VOICE ENTERTAINMENT (J.COLLINS,D.L. MURPHY) 0 STONEY CREEK 

GOOD TO BE ME Uncle Kracker Featuring Kid Rock 
KID ROCK (M SHAFER ,B.JAMES,J.HARDING,R.J.RITCHIE) 0 TOP DOG /ATLANTIC /BIGGER PICTURE 

DRAW ME A MAP Dierks Bentley 
J.R.STEWART (J. RANDALL,D.BENTLEY) 0 CAPITOL NASHVILLE 

TELL ME YOU GET LONELY Frankie Ballard 
M.KNOX (M.DODSON,D. DAVIDSON) O REPRISE/WAR 

WHERE DO I GO FROM YOU Clay Walker 
K.STEGALL (D.000K.C. DANIELS,R.TYNOELL) 0 CURB 

A LITTLE BIT STRONGER Sara Evans 
THROWN (L LAIRD,H.LINDSEY.H.SCOTT) O RCA 

BACK TO DECEMBER Taylor Swift 
CHAPMAN,T.SWIFT (T.SWIFT) O BIG MACHINE 

COUNTRY STRONG Gwyneth Paltrow 
H. GALLIMORE (J. HANSON,T.MARTIN,M.NESLER) 0 RCA 

SOLDIERS & JESUS James Otto 
PWORLEY,J.OTTO (J.OTTD,C.WALLIN) O WARNER BROS./WAIN 

PLAYING THE PART Jamey Johnson 
THE KENT HARDLEY PLAYBOYS (J.JOHNSON,S.MINOR) O MERCURY 

RAYMOND Brett Eldredge 
9 GALLIMORE (B.ELDREOGE,B.CR15LER) 0 ATLANTIC /WAR 

STILL A LITTLE CHICKEN LEFT ON THAT BONE 
PO'DONNELL,C.MORGAN (S.BLACK,K.JOHNSON,B.D.MAHER) 

PANTS 
M ALTMAN (W.HARES) 

KISS ME WHEN I'M DOWN 
M NRIGHT,G.ALLAN,G. OROMAN (A.DORFF,J.KEAR,C.TOMPKINS) 

KEEP IN MIND 
J `TEELE (J.STEELE.S. MINOR) 

I WOULDN'T BE A MAN 
F. FOGERS (R.M.BOURKE.M.REID) 

DON'T YOU WANNA STAY 
M.KNOX (J.SELLERS,PJENKINS,A.GIBSON) 

READY FOR LOVE 
R.LANDIS (BUSBEE,T.MEADOWS.B.TERRY) 

Craig Morgan 
O BNA 

Walker Hayes 
O CAPITOL NASHVILLE 

Gary Allan 
O MCA NASHVILLE 

LoCash Cowboys 
O STROUDAVARIOU`- 

Josh Turner 
0 MCA NASHVILL L 

Jason Aldean With Kelly Clarkson 
0 BROKEN BOLA 

Adam Brand 
0 ARISTA NASHVILLE 
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TOP COUNTRY ALBUMS`" 

x 
W t7, 
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x 
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5 ARTIST s; % 
3i ;¿ IMPRINT A NUMBER / DISTRIBUTING LABEL (PRICE) El TAYLOR SWIF T 

I 
T 

1 1 3 
) BIG MACHINE 0300A (10.98 CO 

Speak Now 

JASON ALDEAN 2 2 My Kinda Party 

Title s 
Wá 

BROKEN BOW 7697 118 98) 

REBA All The Women I Am 
STARS-MUCK RM0200ANAUDRY (13.98) O+ 

3 

,u 
O 

3 2 
SUGARLAND 
MERCUHY014758 IIMGN(13.98) v The Incredible Machine 1 

9--ft] 
10 8 

LADY ANTEBELLUM 
1 r ?pITOL NASHVILLE 97702 (18.98) 

Need You Now B 

á 
O12 9 59 ES MIRANDA LAMBERT Revolution 1 

COLUMBIA 46854/SMN {12.98) 

O 5 5 

o 9 6 

9 4 - 

CD © 
7 4 

0 12 6 3 

áöó 

z_o 

u-ÿ 

2 m Ú 

13 8 13 

m ® 
16 14 . 11 7 

Dr14 15 

13 11 

19 17 10 

20 15 12 

21 18 16 

® 31 28 24 

® 19 21 

21 22 

24 16 

KENNY CHESNEY 
- L)7445/SMN (11.98) (-Jr, 

Hemingway's Whiskey 

ZAC BROWN BAND ya,GetWhatYouGve 
EREJIAUTAROVR9DrR PLTLEUOAiICS24722E018 Al 

BRAD PAISLEY 
ARISTA NASHVILLE 75878/SMN (11.98) 

Hits Alive 

BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE 525092/WMN (1898) 

THE BAND PERRY The Band Perry 
REPUBLIC NASHVILLE 014839/UMRG (10.98) 

DARIUS RUCKER Charleston, SC 1966 
CAPITOL NASHVILLE 26939 (18.98) 

LADY ANTEBELLUM A Merry Little Christmas (EP) 
i:APITOL NASHVILLE 47670 EX (698) 

VARIOUS ARTISTS 
Coal Rhefs Daughter. A Tribute to Loretta Lynn 

COLUMBIA 758795MN (11.98) 

ZAC BROWN BAND The Foundation 
úLHUAE GRENW'ATLM8D5169311AG 03.A 

TOBY KEITH Bullets In The Gun 
SHOW DOG- UNIVERSAL 014492 (9.98) 

CARRIE UNDERWOOD 
NASHVILLE 49923/SMN (13.98) 

Play On 

TAYLOR SWIFT 
MACHINE 0200 (18.98) Oi 

Fearless 

JAMEY JOHNSON 
013364/UMGN (19.98) 

The Guitar Song 

BILLY CURRINGTON 
r,URY 014407/UMGN (9.98) 

Enjoy Yourself 

ERIC CHURCH 
IOL NASH' I L 0810' (12.981 

Carolina 

PACE 
SETTER 

DIERKS BENTLEY Up On The Ridge :: 10 E NASHVILLE 85410 (1298) 

JERROD NIEMANN 
19981 

Judge Jerrod &The Hung Jury 
"1 LG1N 

BLAKE SHELTON 
524497; WMN 17.98) 

All About Tonight (EP) 

SOUNDTRACK 
RCA 72911/SMN (11.98) 

Country Strong 
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CD 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Tit e 

VARIOUS ARTISTS 
HTO- 7,1898) 

NOW That's What I Call Canby: Volume 3 

BRAD PAISLEY 
i,SHALLO 473555MN (1398) 

American Saturday Night 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

Lady Antebellum 

LITTLE BIG TOWN 
CAPITOL NASHVILLE 88755 (18.98) 

The Reason Why 

GEORGE STRAIT 
MCA NASHVILLE 013173'/UMGN (13.98) 

EASTON CORBIN 
MERCURY 013644/UMGN (10.98) 

LUKE BRYAN 
,'TOT NASHVIM 118.98) 

TRACE ADKINS 
TIF- IINIVI :,, 

ZAC BROWN BAND Pass The Jar: Live 
ri 

Twang 

Easton Corbin 

Doin' My Thing 

Cowboy's Back In Town 

35 22 19 
T R ACEADo K INS 

The Definitive Greatest Hils:T The Last ShoCsFred 

® 
® 
38 

m 
© 
41 

42 

43 

45 

CHRIS YOUNG 
RCA 22818/SMN (10.98) 

The Man I Want To Be 

BROOKS & DUNN #1s .., And Then Some 
ARISTA NASHVILLE 49922/SMN (1398) 

RODNEY ATKINS 
CURB 79132 (18.98) 

It's America 

UNCLE !CRACKER 
Hour The 

Seel' 
RNer Road Sesso s 1P) 

HaehY TOP DOG/MANTIC 52461.1AG 16.98) 

KENNY CHESNEY 
BNA 65555: SMN (11.98) 

Greatest Hits II 

JUSTIN MOORE 
VALORY 0100 (10.98) 

Justin Moore 

JOSH TURNER 
MCA NASHVILLE 013363/UMGN (13 98) 

Haywire 

COLT FORD 
AVERAGE JOE'S 216 (14.98) 

Chicken & Biscuits 

BRANTLEY GILBERT 
AVERAGE JOE'S 215 (14.98) 

Halfway To Heaven 

PATSY CLINE 
MCA NASHVILLE 014526/UME (7.99) 

Icon: Patsy Cline 
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THE SECRET SISTERS The Secret Sisters 27 
BELADR3N YAiAA L REPUBLIC 01453311MTf (1098) 

GARY ALLAN 
MCA NASHVILLE 013362/UMGN (10.98) 

Get Off On The Pain 2 

REBA Keep On Loving You 1 
STARSTRUCK M0100NALORY (18.98) LT 

JEWEL 
VALORY JK0200A (9 -98) 

Sweet And Wild 3 

50 50 
JOEY + RORY Album Number Two 
ROARNANGUAAD51W9A HAL4080AYDK (17.98) 

Data for week of NOVEMBER 27, 2010 I For chart reprints call 646. 654.4633 
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TOP BLUEGRASS ALBUMS" 

ARTIST 3 3ó IMPRINT 8 NUMBER I DISTRIBUTING LABEL 

DIERKS BENTLEY Up On The Ridge 
. r 85410 J 

2 

4 

7 

13 

7 

43 

91 

61 

5 31 

3 22 

6 8 

8 8 

10 10 

1 
21 K8 

Title 

THE ISAACS 
GAITHER 46077 

Christmas 

SARAH JAROSZ 
SUGAR HILL 4049 /WELK 

Song Up In Her Head 

STEVE MARTIN The Crow: New Songs For The Five -String Banjo 

40 SHAREROUNDER 610647/CONCCRO 

THE ISAACS The Isaacs ... Naturally An Almost A Cappella Cdlecion 
GAITHER 46014 

TRAMPLED BY TURTLES Palomino 
BANJODAO 07' 

PUNCH BROTHERS Antifogmatic 
NONESUCH 521980/WARNER BROS. 

RHONDA VINCENT 
UPPER MANAGMENT 0001 

Taken 

CADILLAC SKY 
DUALTONE 01507 

Letters In The Deep 

THE STEELDRIVERS 
ROUNDER 610624 /CONCORD 

Reckless 

CMA-MAZING 
fhe 44th annual Country Music 

\ssn. Awards (ABC, Nov. 10) lifts 

all of the debuts and outstanding 

gainers on Top Country Albums. 

Performer Reba McEntire starts at 

No. 3 with "All the Women I Am" 

(64,000 copies, per Nielsen Sound - 

- - Scan). Male vocalist winner Blake 

Shelton's "Loaded" arrives at No. 10 (23,000); female vocal win- 

ner Miranda Lambert's "Revolution" is the Greatest Gainer at 

No. 6 (29,000, up 17,000). The new Loretta Lynn tribute (14,000) 

opens at No. 14, and Pacesetter Dierks Bentley's "Up on the 

Ridge" (5,000) gains 109% and rises 31 -22. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 39 



NOV 
27 

TOP R&B/HIP-HOP 
ALBUMS 

O nor ',NM 
Gr8111 

2 NEW 

T / DISTRIBUTING LABEL 

#1 KID CUDI 
.. . 11111MMIKIrBEWDKAGDANASLM@WR88SWGe 

CEE LO GREEN 
THE LADY KILLER RADICULTURE 525601 /ELEKTRA 

LIL WAYNE 
I MI NOT_ CASH MONEYAAMERSAL MOTOWN 015002UMRG 

EMIEMINEM 
RECOVERY Wd3/SFNOY /AFTERMAR yN1ERSCOK 014411 `AGA 

MARIAH CAREY 
MERRY CHRISTMAS II YOU ISLAND 014785 /IDJMG 

TREY SONGZ 
PASSION OWN 8 PLEASURE SONGBOOMAILANTIC 524539/AGO 

TWISTA 
THE PERFECT STORM GMG 06675 

7 NEW 

8 NEW UL BOOSIE, WEB81E, UL TRILL & TRILL RIM 
ALL OR NOTHING TRILL/ASYLUM 525721/WARNER BROS. 

RICK ROSS 
TEFLON DON MAYBACHSUP- NSIJDE/DEF JAM 0143661 ONG 

DRAKE 
TNVN LE IAD A W0 NOEYrG91 MITEVANrffLSAL A010AN 014Ti51EAG 

FANTASIA 
BACK TO ME S /19/J 66528 /RMG 

WAKA FLOCKA FLAME 
ROCMV9J 1017 BRCI( SQUAD/ASYLUM 522740WAFO1 BROS . KEM 
OmMACY ALBUR M URVERSAL MOTOWN 0144ORtN R S O 

JOHN LEGEND & THE ROOTS 
WAKE UN HORE SCHOOUROQDAXKI MM 37082951MJSICOO 

QUINCY JONES 
D: SOUL BOSSA NOSTRA QWESTANTERSCOPE 014294AGA 

N *E *R *D 
NOTHING STAR TRAK/INTERSCOPE 014403/IGA 

15 NEW 

17 

19 NEW 

20 NEW 

® 16 61 

THE BLACK EYED PEAS 
THE E.N.D. INTERSCOPE 012887 * /IGA 

USHER 
VERSUS (EP) LAFACE 76535/JLG 

JOE BUDDEN 
MOOD MUZIK 4 EONE 5132 

THE FLOACIST 
FLOETIC SOUL SHANACHIE 5785 

KID CUDI 
IMMSEOIMO4AIDKAODAMBB/11010(111 O3R5', 

..GUCCI 

USHER 
RAYMOND V RAYMOND LAFACE /JIVE 61552/JLG 

MANE 
TFE APPEAL 1017 9VO(SOLNLVASNIM 522913/WW1 BROS. ® B.O.B 
BOB RESENTS REBBAOCUGRMN HJSILE/ATUW IC 518903*/AG0 

FAITH EVANS 
SOMETHING ABOUT FAITH PROLIFIC 5140 /EONE 

2 

2 
. Ill 

JEREMIH 
ALL ABOUT YOU MOCK SCHULTZ/DEF JAM 014830ADJMG 

LIL' BOOSIE 
INCARCERATED TRILL/ASYLUM 522934/WARNER BROS. 

RIHANNA 
RATED R SRP /DEF JAM 013736 /IDJMG 

ROBINSON 
IMWAIcfel SWIG BARiBA1013S026057 IX/SAGUARO ROAD 

SOUNDTRACK 
FOR COLORED GIRLS ATLANTIC 526227/AG 

.SMOKEY 

3' 
..LIL 

3 
..MONICA 

WAYNE 
R EBIRTH CASH MONEYAIMVERSAL MOTOWN 012737NMRG 

STILL STANDING J 40398 /RMG 

DONELL JONES 
LYRICS CANDYMAN 2118/EONE 

TREY SONGZ 
READY SONGBOOK/ATLANTIC 518794/AG 

.ICE CUBE 
I AM THE WEST LENCH MOB 41882 

.SADE 
SOLDIER OF LOVE EPIC 63933 * /SONY MUSIC 

MARVIN SAPP 
HERE I AM VERITY 53156/JLG 

NAS & DAMIAN MARLEY 
OWDDRAMSGERO1ORRSIOEF NAMMSILfE19C0141361111G 

HUEY LEWIS & THE NEWS 
SOULSVILLE WOW 1001 

.ALICIA KEYS 
THE ELEMENT OF FREEDOM MBIVJ 46571 * /RMG 

.GERALD LEVERT 
THE BEST OF GERALD LEVERT ATLANTIC 525461/RH1NO 

THE TEMPTATIONS 
ICON MOTOWN 014607 /UME 

LYFE JENNINGS 
I STILL BELIEVE JESUS SWINGS 520417/WARNER BROS. 

PIMP C 
llE II EO SOUL OFSMETJOBJRUFFRAPAIDI 4 LIFE 3103YRPRM0T 

THE ROOTS 
HOW I GOT OVER DEF JAM 013085 * /I0JMG 

MIKE E. CLARK 
MURDER MIX VOLUME 2 HATCIET HOUSE 4609/P YCHOPATHIC 

JAY-Z 
THE BLUEPRINT 3 ROC NATION 520856 * /AG O 
DRAKE 

SO PAM TWIG EOR6YOSH M(NEYANÁ BS9L MOI)W 01345MAWG 

.BIG BOI 
SIR LUCIOUS LEFT FOOT DEF JAM 014377* /IDJMG Q+ 

AARON NEVILLE 
I KNOW IVE BEEN CHANGED TELL IT 06510/EMI GOSPEL 

"What's My Name ?" by Rihanna featuring 

Drake skips 11 -9 on Rhythmic with Greatest 

Gainer honors (up 21%). After four weeks, 

it becomes Rihanna's fastest top 10 climber 

as a lead artist. She also had a four -week 

spring as a guest on Eminem's "Love the 

Way You Lie" in the July 24 Issue. 

Billboard. 

TITLE 
g ARTIST (IMPRINT/ PROMOTI: 

CANT BE FRIENDS 
TREY SONBZ (SONGBOOK/ATLANTIC) 

NO HANDS 
WAKA FLOCKA FLAME (1017 BRICK 6gNWASYLU WVARNER BROS.) ill DEUCES 
CHRIS BROWN FEAT. TYGA 8 KEVIN MCCALL (JIVE /JLG) 

RIGHT ABOVE IT . UL WAYNE FEAT. IRMA (CASH MONEYAABVERSALL MOTOAIAIJMRG) .. ASTON 
RA 

MARTIN MUSIC 
NüS OWE 8 BUBOSE UBUE) MF3TOOPN-RZPAEF NALIDJMG) 

IILAY IT DOWN 
LLOYD (YOUNG- GOLDIE /ZONE 4 /INTERSCOPE) 

..BOTTOMS UP 
TREY SONGZ FEAT. NICKI MINN (SONGBOOK/ATLANTIC) 

WHIP MY HAIR 
WILLOW (ROC NATION/COLUMBIA) 

nil=MOW ('YOUNG MONEY/CASH MONEYNNNERSAL MOTOWHTJMRG) 

RIGHT THRU ME 

HOLDING YOU DOWN (GOIN IN CIRCLES) . JAZMINE SULLIVAN (J /RMG) 

.IIALL I WANT IS YOU 
MIGUEL FEAT. J. COLE (BLACK ICE /BYSTORM /JIVE /JLG) 

MAKE A MOVIE 
TWISTA FEAT. CHRIS BROWN (GMG /CAPITOL) DIM 
FANCY 
DRYE RA TL 6 SM71 NATO M1116 MONYT,/SH MUEYANA3SSAL BRTO MMIMG 

16 4 
GREATEST BLACK AND YELLOW 
GAINER WIZKHALJFA (ROSTRUM /ATLANTIC) 

15 ONE IN A MILLION 
NE -Y0 DEE JAM /IDJMG) 

16 WHAT'S MY NAME? 
RIHANNA FEAT. DRAKE (SRP /DEF JAM /IDJMG) 

17 . RUNAWAY 
KANYE WEST FEAT. PUMA T (ROC- A- FELLA/DEF JAM /IDJMG) 

18 LOVING YOU NO MORE 
DIDDY - DIRTY MONEY FEAT. DRAKE (BAD BOY /INTERSCOPE) 

19 RAP SONG 
T -PAIN FEAT. RICK ROSS (KONVICT /NAPPY BOV /JIVE /JLG) 

HOT TOTTIE 
USHER FEAT. JAY-Z (LAFACE /JLG) 

21 MAKING LOVE TO THE MONEY 
GUCCI MANE (1017 BRICK SQUAD /ASYLUM/WARNER BROS.) 

22 

..B.M.F. 

..LOVE 

25 
..10 

...BREAKING 

111.MONSTER 

..BAD 

29 
..NO 

I'M DOING ME 
FANTASIA (S /19/J /RMG) 

(BLOWIN' MONEY FAST) 
RICK ROSS FEAT STYLES P (MAYBACHSUP- N- SLIDE/DEF JANMDJMG) 

THE WAY YOU LIE 
EMINEM FEAT. RIHANNA (WEB/SHADY /AFTERMATHANTERSCOPE) 

SECONDS 
JAZMINE SULLIVAN (J /RMG) 

POINT 
KERI HILSON (MOSLEM /ZONE 4 /INTERSCOPE) 

KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

(THAT'S HER) 
LIL SCRAPPY FEAT. STUEY ROCK (DTP /DEF JAM /IDJMG) 

BS 
CHRIS BROWN (JIVE/JLG) 

30 

31 

32 NEW 

33 I 

35 

36 NEW 

37 NEW 

FALL FOR YOUR TYPE 
JAMIE FOSS FEAT. DRAKE (J /RMG) 

GET BACK UP 
T.I. FEAT. CHRIS BROWN (GRAND HUSTLE /ATLANTIC) 

SPEAKERS GOING HAMMER 
SOUDA BOY (COLLIPARK/INTERSCOPE) 

MAKE IT RAIN 
TRAVIS PORTER PORTER HEWS 

I LIKE 
JEREMIH FEAT. LUDACRIS (MICK SCHULTZ/OEF JAM /IDJMG) 

DOWN ON ME 
JEREMIH FEAT. SO CENT (MICK SCHULTZ/DEF JAM /IDJMG) 

PRETTY GIRL ROCK 
KERI HILSON (MOSLEY /ZONE 4 /INTERSCOPE) 

NO LOVE 
EMINEM FEAT. UL WAYNE (WEG/SHADY /AFTERMATWINTERSCOPE) 

SEX ON MY MONEY 
JOIN BROWN FEAT. GUCCI MAIE (MDRIWNNNNERSAL REPUBLIGNMRG) 

SO HIGH 
SLIM THUG FEAT. B.O.9 (BOSS HOGG OUTLAWZ/EONE) 

LAST WISH 
RAY J (SRC /UNIVERSAL MOTOWN /UMRG) 

Cit RHYTHMIC 

TITLE 
r3 5W 3ó ARTIST 

1 1 13 
LIKE A G6 

.. _._. ;!DtEMEMiBEMBIM618 DLY 

2 JUST A DREAM 
NELLY (DERRTV /UNIVERSAL MOTOWN) 

BOTTOMS UP 
TREY BONGO FEAT. NICKI MINN (SONGBOOK /ATLANTIC) 

4 
.ONLY 

IIJUST 

.DJ 

GIRL (IN THE WORLD) 
RIHANNA (SRP /DEF JAM /IDJMG) 

THE WAY YOU ARE 
BRUNO MARS (ELEKTRA /ATLANTIC) 

GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE /JLG) 

8 . DEUCES 
CHRIS BROWN FEAT. TYGA 6 KEVIN MCCALL (JIVE /JLG) 

RIGHT ABOVE IT 
LIL WAYNE FEAT. DRAKE (CASH MONEY /UNIVERSAL MOTOWN) 

o 11 4 
GREATEST 
GAINER RAKE 

MY NAME? 
MANNA FEAT. (SOP /DEF JAM /IDJM 

10 

IIINO 

..DYNAMITE 

..WHIP 

..HEY 

15 .. 
..LOVE 

17 .. 
18 

.PLEASE 

RIGHT THRU ME 
NICKI MINN (YOUNG MONEY /CASH MONEY/UNIVERSAL MOTOWN) 

LOVE 
EMINEM FEAT. UL WAYNE (WEB /SHADY /AFTERMATH1NTERSCOPE) 

TAO CRUZ (MERCURY /IDJMG) 

MY HAIR 
WILLOW (ROC NATION /COLUMBIA) 

BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT. T -PAIN (MR. 305 /POLO GROUNDS /J /RMG) 

NO HANDS 
WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLINHWAAIEH BROS.) 

THE WAY YOU LIE 
EMINEM FEAT. RIHANNA (WEB/SHADY /AFTERMATHANTERSCOPE) 

MEMORIES 
BARIO GUETTA FEAT. KID CUOI (GUM /ASTRALWERKS /CAPITOL) 

DON'T GO 
MIKE POSNER (J /RMG) 

TEENAGE DREAM 
KATY PERRY (CAPITOL) 

20 BLACK AND YELLOW 
WIZ KHALIFA (ROSTRUM /ATLANTIC) 

21 RUNAWAY 
KANYE WEST FEAT. PUSHA T (ROC- A- FELLA/DEF JAM /IDJMG) 

22 YEAH 3X 
CHRIS BROWN (JIVE /JLG) 

I 

. 
..CLUB 

TOOT IT AND BOOT IT 
YO (DEF JAM /IDJMG) 

CANT HANDLE ME 
FLO RIGA FEAT. DAVID GUETTA (POE BOY /ATLANTIC) 

25 ASTON MARTIN MUSIC 
RICK =FEE DRUZ A CRBSETIE KNEE (MRHBAO LPNSUOEDEF AMMO 

_ 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC) 

28. ®WERWHO 

.ALL 

FANCY 
DRAKE FDO.IL5SW@NAZ(YOUNG MONEYCLASHM @EYNNVSISRL MOTOR) 

WER 
KESNA (KEMOSABE /RCA/RMG) 

I WANT IS YOU 
MIGUEL FEAT. J. COLE (BLACK ICE/BVSTORM /JIVE /JLG) 

30 
.RAISE YOUR GLASS 

PINK (LAFACE /JLG) 

31 GRENADE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

33 

HOT TOTTIE 
USHER FEAT. JAY -Z (LAFACE /JLG) 

NEW BOYO FEAT. TFAURA MAU (SHOTN /ASYLUMANARNER BROS.) 

.35 . 
Ia> 

CHECK IT OUT 
WILLIAM 8 NICKI MINK (WILL.I.AM /INTERSCOPE) 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL 8 DCUP (ULTRA) r A UST MC en4eulle 

39 NEW 

TREY SONGZ (SONGBOOK /ATLANTIC) 

LAY IT DOWN 
LLOYD YOUNG -GOLDIE /ZONE 4 /INTERSCOPE 

LOVING YOU NO MORE 
BIDDY - DIRTY MONEY FEAT. DRAKE BAD BOY/INTERSCOPE) 

FIREWORK 
KATY PERRY CAPITOL 

PRETTY GIRL ROCK 
KERI HILSON (MOSLEY /ZONE 4 /INTERSCOPE) 

KID CUDI'S SOPHOMORE START 
Kid Cudi opens atop the R &B /Hip -Hop Albums chart with 
his sophomore release, "Man on the Moon II: The Legend 

of Mr. Rager," moving 169,000 copies, according to Nielsen 
SoundScan. His debut, "Man on the Moon: The End of the 
Day," opened at No. 5 on Top R &B /Hip -Hop Albums and 
No. 4 on the Billboard 200 with 104,000 copies in the Oct. 

3, 2009, issue. Perhaps due to the new set's alternative 
bent, it has yet to debut a single on Hot R &B /Hip -Hop 
Songs. However, lead track "Erase Me" hit No. 22 on the 
Billboard Hot 100 (Sept. 11). 

Cee Lo Green's "The Lady Killer" bows at No. 2 on Top 

R &B /Hip -Hop Albums with 41,000 copies, tying his peak position on the chart for a third time. 
His first two albums each peaked at No. 2 in 2002 and 2004. -Rauly Ramirez 

40 i Go to www.billboard.biz for complete chart data 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niciscn niClscn 
REIS 

Cit ADULT R &B' 

SoundScan 

1 17 SOMETIMES I CRY 
ERIC BENET FRIDAY/REPRIS E/WARNER BROS. 

2 WHEN A WOMAN LOVES 

LL 

R. KELLY (JIVE/JLG) 

LOVE ALL OVER ME 
MONICA (J /RMG) 

q 
.YOU ARE 

CHARLIE WILSON (P MUSIC /JIVE /JLG) 

..LOVE LIKE THIS 
DONELL JONES (CANDYMAN /EONE) 

6 
..GONE ALREADY 

FAITH EVANS (PROLIFIC /EONE) 

..CAN IT STAY 
GERALD LEVERT (RHINO /ATLANTIC) 

..CHAMPAGNE LIFE 
NE -Y0 (DEF JAM /IDJMG) 

...BITTERSWEET 
FANTASIA (S /19/J /RMG) 

...WHY WOULD YOU STAY? 
KEN (UNIVERSAL MOTOWN /UMRG) 

ID 12 17 
GREATEST 
GAINER 

SHARE MY LIFE 
KEN (UNIVERSAL MOTOWN/UMRG 

12 

13 
..CANT 

I'M DOING ME 
FANTASIA (S /19/J /RMG) 

BE FRIENDS 
TREY SONGS (SONGBOOK/ATLANTIC) 

THE MOON AND THE SKY 
SABE (EPIC /COLUMBIA) 

LAY YOU DOWN 
USHER (LAFACE /JLG1 

EMERGENCY 
TANK (SOUNDBASE /MOGAME/ATLANTIC) 

I DON'T WANNA GO 
FREDDIE JACKSON EONE) 

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER) 
MARSHA AMBROSIUS J /RMG) 

LET ME GET CHA NUMBER 
KMELZ BSE/THOMPKINS MEDIA GROUP 

KISS GOODBYE 
AVANT (VERVE FORECASTNERVE) 

23 
..10 

GLAD I MET YOU TONIGHT 
WILL DOWNING (PEAK/CMG) 

LAY WITH YOU 
EL DERANGE FEAT. FAITH EVANS (GEFFEN /INTERSCOPE) 

SECONDS 
JAZMINE SULLIVAN (J /RMG) 

LIE TO KICK IT 
SUNSHINE ANDERSON VERVE FORECAST/VERVE 

ALL I WANT IS YOU 
MIGUEL FEAT. J. COLE (BLACK ICE /BYSTORM /JIVE/JLG) 

HOT RAP SONGS' 
WW 
TITLE 
ARTIST . MPRINT/ PROMOTION LABELS 

# 1 2 RIGHT ABOVE IT 
LL WAYNE FEAO DRAKE (GASEI MOMY/UMVERSAL MOTO'MI) 

ASTON MARTIN MUSIC 
MI ROSS RA DIVA 6 MIME MIME (MVYOACHSLPNSLOEOFFJAWD1AG) 

NO HANDS 
WAA FIDCI A FLAUE ( 1017 BRICK SO6OEVASVL WWAANHì BROS.) 

LIKE A G6 
FAR*EAST MOYOBR RAI CUERACS 8 BEV (CFERRYIREEANIERSCOPE) 

.RIGHT THRU ME 
NICKI MINN (YOUNG MONEY /CASH MONEYNNIVERSAL MOTOWN) 

.JUST A DREAM 
NELLY (DERRTV /UNIVERSAL MOTOWN) 

.FANCY 
DRAM EEC 11. B SW@ BENZ OGLING MOEY /CASH MOEYANNFASAL MOTORS 

O 11 5 
GREATEST BLACK AND YELLOW 
GAINER WIZ KHILLIFA (ROSTRUM /ATLANTIC) 

9 I RUNAWAY 
KANYE WEST FEAT. PUSHA T (ROC- A- FELLA/DEF JAM /IDJMG) 

10 
..NO LOVE 

EMINEM FEAT. UL WAYNE (WEBSINDY /AFTERMATHAN1E RSCOPE) 

1 
y .. MAKE A MOVIE 

TWISTA FEAT. CHRIS BROWN (GMG /CAPITOL) 

..LOVE THE WAY YOU LIE 
EMINEM FEAT. RIHANNA (WEB/SHADY /AFTERMATWINTERSCOPE) 

1 3 

.HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT. T -PAIN (MR. 305 /POLO GROUNDS /J /RMG) 

MISS ME 
DRAKE SEA: LILWADE rNUNG MOIEMCASH MDEYANVHLSAL MOTOWN) 

MONSTER MONSTER 
R MMEMSF FLO MR,IMMRINWMWIRLCAFRADB IMAM 

B.M.F. (BLOWIN' MONEY FAST) 
ROT ROSS FEAT- STYLES P(MAYBAUi5LIP*000EjUEFJAIMWIIG) 

TOOT IT AND BOOT IT 
YG (DEF JAM /IDJMG) 

CLUB CANT HANDLE ME 
FLO RIGA FEAT. DAVID GUETTA (POE BOY /ATLANTIC) 

19 MAKING LOVE TO THE MONEY 
GUCCI MANE (1017 BRICK SQUAD/ASYLUM/WARNER BROS.) 

20 YOU BE KILLIN EM 
FABOLOUS (DESERT STORM /DEF JAM /IDJMG) 

21 . START IT UP 
LLOYD BANKS (G UNIT /CAPITOL) 

22 GET BACK UP 
TI LSAT e"mL mnmu mneun wYen nAn AMTIM 

MAKE IT RAIN 
TRAVIS PORTER (PORTER HOUSE) 

BEAT IT UP 
GUCCI WARPS TRY CONE (1617 BRICK SOWYASYUNAWARER BROS.) 

BAD (THAT'S HER) 
LIL SCRAPPY FEAT. STUEY ROCK (DTP /DEF JAM /IDJMG) 

Data for week of NOVEMBER 27, 2010 



NATACHA ATLAS 
MOUNOALIBA SIX DEGREES 1170 

A MEDITERRANEAN ODYSSEY OUPLNI ROALWTHVE 043405% II 

AIRPLAY 
MONITORED BY 

nicken 
BDS 

SALES DATA 
COMPILER BY 

nicken 
SoundScan Billboars1 

M 
E 3ó 

3 8 

5 6 

4 11 

6 7 
I LIKE THAT 
MAMBO 8 SMICHRENGER STAKING WMMOHMAtE 

2 8 
ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM /IDJMG 

1131 10 5 
BARBRA STREISAND 
DUCK SAUCE FOOLS GOLD /DOWNTOWN 

8 
SMACK YOU 
KIMBERLY COLE CRYSTAL SHIP 

9 HANDS 
THE TING TINOS COLUMBIA 

11:11 LIKE A G6 
:'11 5 

FAFI'EAST MOVEMENT FEAT. CAIARACS B DEY CHERRYTREEANTERSCOPE 

C'MON GET FUNKY 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL la IN FOR THE KILL 

LA ROUX I:In I IFI POLYII(IL CHERRYTREFAMERSCOPE 

PEACOCK 
KATY PERRY CAPITOL 

ABOVE ALL 
SYLVIA TOSUN SEA TO SUN 

10 13 6 

m!, 12 8 
DESTINATION 
TONY MORAN 8 ULTRA NATE SUGAR HOUSE 

RALPHI ROSANO 8 ABEL AGUILERA VS. TAMARA WALLACE BLUEPLATE 

® 
14 7 

EVERYBODY WANTS TO RULE THE WORLD 
STEVEN LEE 8 GRANITE FEAT. ZANDER BLECK STAR 69 

m19 4 
LOCA 
SHANIRp FEAT. DIZZEE RASCAL EPIC /SONY MUSIC LATIN 

18 12 
MEMORIES 
DAVID GUETTA FEAT. KID CUD! GUM/ASTRALWERKS/CAPITOI. 0 20 6 
HANG WITH ME 
ROBYN KONICHIWA /CHERRYTREE /INTERSCOPE 

!6 15 11 

117 
8 10 

DIRTY PICTURE 
TART CRUZ FEAT. KESHA MERCURY /IDJMG 

I 23 4 
MIAMI 2 IBIZA 
SWEDISH HOUSE MAFIA VS. ONIE TEMPAH ASIRNW JESMIOBNCAPROL 

LET'S CELEBRATE 

TO PARIS WITH LOVE 
DONNA SUMMER DRIVEN BY THE MUSIC /CHALKBOARD 

19 21 10 
THE ONES FEAT. NOMI RUIZ BEAT CONGRESS 

28 3 

Irr 22 7 
INTO THE LIGHT 
SK8 LIVE /MUSIC PLANT 

LOUDER (PUT YOUR HANDS UP) 
CHRIS WILLIS VENEER /PEACE BISQUIT 

OYE BABY 
NICOLA FASANO FEAT. PITBULL JOLLY ROGER 

GET OUTTA MY WAY 
KYLIE MINDERE PARLOPHONE/ASTRALWERKS /CAPITOL 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS ROBBINS 

in SUNGLASSES 
DIVINE BROWN DIVINE BROWN 

EÌ 

IL; ARTIST 
3o TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

1 107 

3 51 

#1 
93 WKS 

LADY GAGA 
THE FAME --VAUKINALOTEROIREVMRSCOR O1180576A 

LADY GAGA 
THE FAME MONSTER (BI $ IIVNNR FAONÁEOWROF4£NIDGD77EOI3D20 

5 15 
LADY GAGA 
THE REMIS I..: ANd1MA (OMNECHERRYIREHNIERSCGPE014O ADU 

VARIOUS ARTISTS 
NOW TWOS WWI CALL CLUB ISIS E W4MI N/3(ANMSC 17803K8WILL 

LCD SOUNDSYSTEM 
LONDON SESSIONS DFANIRGIN DIGITAL EX/CAPITOL 

4 5 

5 NEW 

BRIAN ENO WITH JON HOPKINS & LEO ABRAHAMS 
SMALL CRAFT ON A MILK SEA 

_. 
- WARP 

VARIOUS ARTISTS 
ULTRA.2011 ULTRA 2661 

3OH!3 
9 20 

STREETS OF GOLD PHOTO FINISH 523412/ÁG0+ 

OWL CITY 
17 AM OCEAN EYES UNIVERSAL REPUBLIC 013141 /UMRG 

LOUIE DEVITO 
6 5 '. THE NEW DANCE MIX USA PHASE ONE 1009 

12 64 
DAVID GUETTA 

., ONE LOVE GUM 86847` /ASTRALWERKS 

15 -- 
CD SOUNDSYSTEM 

THIS IS HAPPENING DFANIRGIN 09903` /CAPITOL 

rtlIP 

I1 5 

m21 

i17 . 13 

1E108 

18 10 3 

19 14 

L20 
16 5 

N11 19 46 

10 

THE ORB FEATURING DAVID GILMOUR 
METALLIC SPHERES COLUMBIA 76044 /SONY MUSIC 

ROBYN 
BODY TALK PL 210F) KONN;HMINCHERRY1REEAOWIBWPE 0147880. 

60 LA ROUX 
LA ODUX BIG LIFE POLYDOFVCHERRYIREE /V4EERSCUPE 013389'AGA 

53 
DEADMAU5 
FOR LACK OF A BETTER NAME MAU5TRAP 2174 /ULTRA 

17 
ROBYN 
BODY TALK Pt 1 (EP) KONICHMACHERRET EE,W10 5COPE01441SSGA 

SWEDISH HOUSE MAFIA 
UNTIL ONE ASTRALWERKS 09666 

3 GHOSTLAND OBSERVATORY 
CODENAME: RONDO TRASHY MOPED 01 

p^ 
23 23 17 

BBB 22 4 

25 BE-ENIM 

DIE ANTWOORD 
SOS CHERRYTREE/INTERSCOPE 014815/IGA 

IMOGEN HEAP 
ELLIPSE MEGAPHONIC /RCA 50605 /RMG 

KYLIE MINOGUE 
APHRODITE PARLOPHONE 42903' /ASTRALWERKSO 

SOUNDTRACK 
JERSEY SHORE MTV/UNIVERSAL REPUBUC 014556M,BIG 

BASSNECTAR 
WILDSTYLE (EP) AMORPHOUS DIGITAL EX 

CRYSTAL CASTLES 
CRYSTAL CASTLES RCIDMASTGWGEFSUH.RWAI E(1R N 0143141114IG 

34 

35 

36 

31 

25 

35 

26 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

4 
SHUT THE FRONT DOOR (GOT MY GIRLS) 
TIFFANY DUNN EPIC 

9 
AS GOOD AS SIN 
CHRIS THE GREEK' PANAGHI FEAT. SOPHIA CRUZ DJG 

3 
THE EMERGENCY 
BT NETTWERK 

10 GOING STRONG 
NATALIA FLORES CARRILLO 

36 4 
SCRATCH 
BEACH GIRL 5 ROCK MAFIA 

16 12 
CROSSFIRE 
BRANDON FLOWERS 'SLANE/IDJMG 

POWER 
PICK 46 2 

ONE HOT PLEASURE 
ERIKA JAYNE PRETTY MESS 

33 6 WHO'S MY BITCH? 

29 

40 

PARADISO GIRLS WILLL.I.AM /INTERSCOPE 

9 
SUCK MY KISS 

3 

ULTRAVIOLET SOUND ODDS ON 

GIVE A LITTLE MORE 
MAROON 5 A &M /OCTONE/INTERSCOPE 

17 13 
ROUND & ROUND 
SELENA GOMEZ 8 THE SCENE HOLLYWOOD 

°A '+ TROUBLE 
45 2 

JUSTIN MICHAEL 8 KEMAL FEAT. HEATHER BRIGHT ULTRA 

38 37 5 
OBSESSION 

39 34 12 

40 38 

47 

43 41 

8 

2 

5 

NOT SHOT 

SKY FERREIRA CAPITOL 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL 8 DCUP ULTRA 

BELIEVER 
GOLDFRAPP MUTE 

m 
r39 9 

Illt 50 2 

le 49 7 Ili 43 .w TEENAGE DREAM 
KATY PERRY CAPITOL 

HIT PLAY 
JASON DOTTLEY JD3 

LOVE IS THE ANSWER 
RAY QUELL RG 

IT DOESN'T MATTER 
RON PERKOV ARPEE 

HEY SEXY LADY 
=WIDE BAD BOYANTERSCOPE 

MR. ROMEO 
EMU SLIPPERY EEL 

SECRETS 
ONEREPUBLIC MOSLEY /INTERSCOPE 

TAKE IT OFF 
KESHA KEMOSABE/RCA/RMG 

LOVE BATH 
SMOKER ROBINSON ROBSO 

ANIMAL 
NEON TREES MERCURY /IDJMG 

Ci) HOT DANCE 
AIRPLAY 

TITLE 
3 3ó ARTIST IMPRINT / PROMOTION LABEL 

5 13 
SOMEWHERE 
DJ M0G FEAT. SARAH LYNN N- 

ONLY GIRL (IN THE WORLD) 
RIHANNA :;RP /DEF JAM /IDJMG 

111) 
14 21 

THE RADIO 
GET FAR FEAT. H- BOOGIE NEXT PLATEAU 

TEENAGE DREAM 
KATY PERRY CAPITOL 

9 

8 16 

18 4 

TAKE OVER CONTROL 
AFROJACK FEAT. EVA SIMONS ROBBINS 

RAISE YOUR GLASS 
PINK LAFACE/JLG 

STEREO LOVE 
EDWARD MAYA 8 WKA JUGULINA ULTRA 

I'M IN LOVE (I WANNA DO IT) 
ALEX GAUDINO ULTRA 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA/ATLANTIC 

LIKE A G6 
FAR'EAST MOMENT FEAT. =ROCS 8 OR CNERRYIREEINTERSCOPE 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL 8 DCUP ULTRA 

HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT. T -PAIN MR. 305 /POLO GROUNDS/J /RMG 

12 4 14 

15 7 

11110 13 18 
MEMORIES 
DAVID GUETTA FEAT. KID CUM GUM/ASTRALWERKS/CAPITOL 

PLEASE DONT GO 
MIKE POSNER J /RMG 

IUD 
MI FIRE IN YOUR NEW SHOES 

KASKADE VS. DRAGONETTE ULTRA 

ñ ONE( YOUR NAME) 
OU0MARA FEAT PHAFtlëILA$TR4LW'ERK$MRGEUCARTOL 

HANG WITH ME 
ROBYN KONICHIWA/CHERRYTREE /INTERSCOPE 

ONE LIFE STAND 
4 WUNMVNTR& CAW SMMT All PROLE 11EN0NAAW(BRE510LKE U 

JUST A DREAM 
NELLY DERRTY /UNIVERSAL MOTOWN 

THE TIME (DIRTY BIT) 
THE BLACK EYED PEAS INTERSCOPE 

17 3 

1111016 
16 

DL21 16 k THE EMERGENCY 
BT NETTWERK 

LIVE YOUR LIFE 
HVCK MORILLO 8 EDDIE THONEICK FEAT SHAWNEE TAYIDR SUBLIMINAL 

NOT GIVING UP ON LOVE 
ARMIN VAN BUUREN VS. SOPHIE ELLIS SEXTOR ULTRA 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL LAFACE /JLG 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL UNIVERSAL REPUBLIC 

Data for week of NOVEMBER 27, 2010 For chart reprints call 646.654.4633 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nielsen 
BDS 

nielsen 
SoundScan 

JAZZ/ 
CLASSICA 

27 
2010 

O TOP TRADITIONAL 
JAZZ ALBUMS 

3 á3 3ó 

o 
2 

o 
2 

3 

3 

58 

4 

o ® 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

MICHAEL BUBLE 
HOLLYWOOD THE OEM 143YEPPoSE 526'41,WARMR BROS. 

MICHAEL BUBLE 
CRAZY LOVE 143/REPRISE 520733/WARNER BROS. U 

FRANK SINATRA, DEAN MARTIN & SWAY DAVIS JR 

CHRISTMAS WITH THE RAT PACK CAPITOL 48843 

CASSANDRA WILSON 
SILVER PONY OJAH /BLUE NOTE 29752/BLG © 3 KERMIT RUFFINS 
HAPPY TALK BASIN STREET 01112 

e 
o 

4 61 
HARRY CONNICK, JR. 
YOUR SONGS COLUMBIA 47228'/SONY MUSIC 

5 

7 

8 

7 

8 

55 

m® 

SOUNDTRACK 
TREME: SEASON 1 HBO /GEFFEN DIGITAL EX/IGA 

BUIKA CON LA COLABORACION DE CHUCHO VALDES 

EL ULTIMO TRAGO WARNER LATINA 522330 

PINK MARTINI 
SPLENDOR IN THE GRASS HEINZ 6' 

NAT KING COLE & HIS TRIO 
THE FORGOTTEN 1949 CARAEGIE HALL CONCERT HEP 0031 

e 10 6 
THE PUPPINI SISTERS 
CHRISTMAS WITH THE PUPPINI SISTERS VERVE 014826NG 

12 12 25 
KEITH JARRETT / CHARLIE HADEN 

® ® JASMINE ECM 014231 /UNIVERSAL CLASSICS GROUP 

W YATT /ATZM O N /STEPHEN 
FOR THE GHOSTS WITHIN DOMINO 271. 

14 13 28 
NIKKI YANOFSKY 
NIKKI DECCA 014138 ® 

REIMT 
REGINA CARTER 

AY 
REVERSE THREAD EONE 2090 

Yr.> ARTIST 
f3 3E TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
3WKS 

FOURPLAY 
3 

LETS TOUCH THE SKY IEASIP 

2 5 

6 30 

3 13 

7 20 

4 3 

5 13 

13 7 

8 17 

11 3 

11 10 21 

DAVE KOZ 
HELLO TOMORROW CONCORD 31753 

TROMBONE SHORTY 
GACKATOWN VERVE FORECAST 014194/VG 

ESPERANZA SPALDING 
CHAMBER MUSIC SOCIETY HEADS IP 318101CONCORO 

KENNY G 
HEART AND SOUL CONCORD 32048 

WAYMAN TISDALE FEAT. TIZ & THE FORME PLANETAAIANS 

THE FORK RECORD MACK AVENUE 5144/RENDEZVOUS 

BRIAN WILSON 
REIMAGMES GERWHWM C45LEY PEAR SERE 0B42831WA T DENEY 

LIZZ WRIGHT 
FELLOWSHIP VERVE FORECAST 014673/VG 

BRIAN CULBERTSON 
XII GRP 014460/VG 

WALTER BEASLEY 
BACKATCHAI SHANACHIE 5187 

HERBIE HANCOCK 
THE IMAGINE PROJECT HANCOCK 0001' 

® 16 37 
JAMIE CULLUM 
THE PURSUIT VERVE FORECAST/DECCA 013655'/VG OO 

13 9 17 
JAZZMASTERS 
JAllMASTERS VI TRIPPIN N' RHYTHM 41 

KIRK WHALUM 
EVERYTHING B EVERYTHING MACK AVERE 5145 &KZVOUS 

VARIOUS ARTISTS 
LEE RITENOUR'S 6 STRING THEORY CONCORD 31911 

...--T 

14 12 11 

15 14 20 

4 23 

5 15 

9 22 

7 18 

9 8 29 

11 8 

11 12 32 

12 10 11 

25 2 

14 20 7 

15 13 31 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PUT THE TOP DOWN 
DAVE KOZ FEAT LEE RITENOUR AN''.ORD CMG 

THAT'S LIFE 
BRIAN CULBERTSON FEAT. EARL KLUGH 

ALL FOR YOU 
EULE GROOVE SHANACHIE 

TOUCH AND GO 
JAllMASTERS TRIPPIN N. RHYTHM 

PIXEL 
JEFF LORBER HEADS UP /CMG 

DANCE WITH ME 
JACKIEM JOYNER MACK AVENUE/ARTISTRY 

SENDING MY LOVE 
NORMAN BROWN PEAK/CMG 

LET IT SHINE 
TIM BOWMAN TRIPPIN 'N' RHYTHM 

BE BEAUTIFUL 
MIND! ABAIR CONCORD /CMG 

JUMP START 
NILS BAJA/TSR 

WILL'S CHILL 
DAVID BENOIT HEADS UP /CMG 

WAKE UP EVERYBODY 
JOHN LEGEND 8 THE ROOTS HOME SCHOOUG 0.0 D>TOLUMUTA 

3RD DEGREE 
FOURPLAY HEADS UP /CMG 

WHILE MY GUITAR GENTLY WEEPS 
SANTANA FEAT. INDIA.ARIE 8 YO -YO MA ARISTA/RMG 

FUN IN THE SUN 
STEVE OLIVER SOM 

O TOP TRADITIONAL 
CLASSICAL ALBUMS 

Y x. ARTIST 
43 3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

O 

#1 
7 WKS 

VARIOUS ARTISTS 
NM CARMEN h6DECCAT1145918180191CUSSICSNLIF 

1 6 
VITTORIO GRIGOLO 
THE MALIAN TENOR ':. LS SK.AL 75257iSONY MASTERWORKS iii 

4 3 
SIMON RATTlEBERUNER PHILHARMONIKER . 
TCHAIKOVSKY EMI CLASSICS 42122/BLG 

8 2 
CHANTICLEER II A CHANTICLEER MISSTEPSWIES1E ES4481EM(IOF1 

®CECILIA BARTOLI 
SOSPIRI DECCA 014908 

6 3 4 ERIC WHITACRE 
LIGHT & GOLD DECCA 014850 

7 6 5 
ROBERT MCDUFTIEL.ONDON PHILHARMONIC ORCH. 
GLASS: VIOLIN CONCERTO NO2 ORANGE MOUNTAIN 0072 0 = AUSON BALSOM/SCOTTLSH ENSEMBLE. 
ITALIAN CONCERTOS EMI CLASSICS 56094 /BLG 0 = ANDRE RIEU & HIS JOHANN STRAUSS ORCH. . 
FOREVER VIENNA ANDRE RELVPOLYDORHIP-0 01443980,1E (6 

10 5 41 
EMANUEL AX/YD-YO MMIZf1AK PERLMAN II 
MENDELSSOHN AQITI CLASSICAL 52192/SONY MASTERWORKS `- ® AUJNORUUELAPNiRA DIMOMDNCOADLOFT!EMERCAS 

MI ALMA MEOKANA SUW CLASSE'A1755SLSW MHSIWNVDKS 

12 9 5 JEFFREY BIEGEL 
BACH ON A STEINWAY STEINWAY & SONS 30001 /ARMY 

THE PRIESTS 
I~ HARMONY RCA VICTOR 59825/RMG 

HILARY HAHN WITH ROYAL LNERPOOL PHILHARMONIC CR06 
A ARE BO RAYS ICON 6 IDUADYáT TC L'. MAYUASSA ,AS(ASODIP 

LEIF OVE ANDSNEStONDON SYMPHONY ORCH . 

RACHMANINOV PIANO CONCERTOS 3 8 4 EM CLASSICS 4051611G 

14 10 8 

15 7 3 
L. 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

THE CANADIAN TENORS 
THE PERFECT GIFT DECCA 014801 

THE PRIESTS 
ifigi NOEL RCA VICTOR 75729/SONY MUSIC 

MO!äAON TABEFNAC E C ORIN IIH NATALE COLE 

HEST AOIOERM MU DE YMB HOKI011BBNYII 0015012E1 

THE CANADIAN TENORS 
THE CANADIAN TENORS DECCA 013509 

STING 
SWIPROIE RESOERFNIREUG 014464ÁM LELA551(SMOLP 

li 
nJAN GARBAREX/THE HILLARD ENSEMBLE 

[FOUR NORM ECM IEW SEI ES'EDA 014664INVBISAL CLASSICS DOL, 

7 DAVID GARRETT -. ROCK SYMPHONIES DECCA 014442 . 
j = VARIOUS ARTISTS 

VOEO CAMES IJYE LOB. ?MID/ STONE 024/SHOIP FACTORY 

9 RYUICHI SAKAMOTO 
PLAYING THE PIANO KAB 014662/DECCA 111 
STEVEN SHARP NELSON 
CHRISTMAS CELLO STONE ANGEL 5051467 

DAVID GARRETT 
DAVE GARER TECCA012872/UNVERSPL CLASSICS GROUP 

10 8 2 

N 11 10 76 
R: 

® 14 22 
KATHERINE JENKINS 
BELIEVE 143 /REPRISE 522190/WARNER BROS. 

BRYN TERFEL 
CAROLS 8 CHTISIMAS SONGS OG 014914&*58SP& CLASSICS ORSO' 

ZOE KEATING 
INTO THE TREES ZOE KEATING 03 EX 

WILLIAM ORBIT 
PENES N AMOODW STILE 2OECCA 014181M1NVERSAL CLASSICS GRC P 

13 11 2 

14 15 20 

15 13 3 

frig" Y°= 
ge3C á3 3ó 

o 
© 2 2 

3 3 39 

O 4 42 

7 5 

6 6 70 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

SNARES 

CELTIC THUNDER 
CHRISTMAS CELTIC THUNDER 014762/DECCA 

AFROCUBISM 
AFROCUBISM TED CACIXT/ACCES.CH 525994N'PZ TF1 S. 

CELTIC THUNDER 
ITS ENTERTAINMEND CELTIC 11111NDER 013924/DECCA 

CELTIC WOMAN 
SONGS FROM THE HEART MANHATTAN 58360 /BLG O+ 

DANIEL O'DONNELL 
OH HOLY NIGHT DPTV MEDIA 68 

CELTIC THUNDER 
TAKE ME HOME CELTIC THUNDER 013087 / DECCA 

RODRIGO Y GABRIELA 
11:11 RUBYWORKS 0080 /ATO O+ 

COUNTDOWN ORCHESTRA 
CELTIC FAVORITES SONOMA 3949 

THE DUBLIN RAMBLERS 
IRISH FAVORITES SONOMA 3940 

9 15 
GAELIC STORM 
CABBAGE LOST AGAIN 201001 

CI 
12 12 22 

13 13 5 

14 5 2 

15 14 7 

LOREENA MCKENNITT 

LUISA MATTA 
LERO -LERO CUMBANCHA 17 

ZAZ 
ZAZ PLAY -ON DIGITAL EX 

AMY HANAAIJ1 AND SLACK KEY MASTERS OF HAWAII 

NAY WOO MO RAXKEY MASERS OF HARM, CA006MONGN ARRE 
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lichen 
SoundScan 

Ist Inau 

lz3 

Hs 
HW 

WÓ 53 3 

1 12 

1 7 6 19' 

8 5 21 

9 9 27 

o 11 

10 21 

® 12 18( 

13 13 

15 8 

18 18 

19 11Ë 

11) 
20 1 

18 14 30 

19 16 8 

20 17 34 

® 24 3 
22 10 

23 21 11 

CD -38 2 

( 23 11 

29 4 

27 10 

28 25 10 

29 28 5 

CAüI/ 
35 6 

CD 33 11? 

36 10 

42 2 '::- 

34 30 9 

o 34 

36 26 6 

o 31 3: 

37 7 

43 6 
6 

CD 39 12 

49 2 

47 3 

93 32 61 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
3WKS 

DANZA KUDURO 
DON OMAR R LUCENZO 91INSMACTETFARNERSAL MUSC LAIN011 

LOCA 
SHAKIRA FEAT. EL CATA (EPIC /SONY MUSIC LATIN) 

NINA DE MI CORAZON 
IA ARROLLADORA BANDA EL UMON DE REFE GANCIO (DISA) 

CORAZON SIN CARA 
PRINCE ROYCE (TOP STOP) 

LA DESPEDIDA 
DADDY YANKEE (EL CARTEL/SONY MUSIC LATIN) 

BON, BON 
PITBULL (MR. 305 /FAMOUS ARTIST /SONY MUSIC LATIN) 

MILLONARIO DE AMOR 
SERGIO VEGA' EL SHAKA' (DISA) 

AL DIABLO LO NUESTRO 
ESPINOZA PAZ (DISNASL) 

EL MALO 
AVENTURA (PREMIUM LATIN) 

NI LO INTENTES 
JULION ALVAREZ Y SU NORTENO BANDA (DISA) 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS FEAS JUAN LUIS GUM OMNERSAt MU9C LATN01 

ARRASTRANDO LAS PATAS 
LARRY HERNANDEZ (MENDIETNFONOVISA) 

MI NECESIDAD 
GRUPO MONTEZ DE DURANGO (DISA) 

ME DUELE 
ROBERTO TAPIA ( FONOVISA) 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC) 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. MARL (LAFACE /JLG) 

NI EL DIABLO TE VA A QUERER 
LOS RIELEROS DEL NORTE ) FONOVISA) 

DIME QUE ME QUIERES 
BANDA EL RECODO ) FONOVISA) 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL A DCUP (ULTRA) 

TE RECORDARE 
EL TRONO DE MEXICO (FONOVISNMUSIVISA) 

Y NO REGRESAS 
JUANES (UNIVERSAL MUSIC LATINO) 

ESTOY ENAMORADO 
AUBIN A YANDEL (WY/MACHETE/UNIVERSAL MUSIC LATINO) 

ADONDE VAMOS A PARAR 
MARCO ANTONIO SOLIS ( FONOVISA) 

LO MEJOR DE MI VIDA ERES TU 
RICKY MAKIN FEAT NATALIA J813112 (SONY MUSIC LAIN) 

DYNAMITE 
TATO CRUZ (MERCURY /IDJMG) 

BESAME 
CAMILA (SONY MUSIC LATIN) 

INCREIBLE 
BANDA SINALOENSE MS DE SERGIO LIZARRAGA (DISNASL) 

ESTAR CONTIGO 
ALEX. JORGE Y LENA (WARNER LATINA) 

RESCATE 
ALEXIS A FIDO FEAT. DADDY YANKEE (SONY MUSIC LATIN) 

EL TROQUERO LOKOCHON 
GERARDO ORTIZ (DEL/SONY MUSIC LATIN) 

LA ESCUELITA 
BANDA LOS RECODITOS (DISA) 

MIEDO 
VICENTE FERNANDEZ (SONY MUSIC LATIN) 

ME ENCANTARIA 
FIDEL RUEDA (DISA) 

TE TENGO O TE PERDI 
JUAN VELU (UNIVERSAL MUSIC LATINO) 

MENTE EN BLANCO 
VOZ DE MANDO (DISA) 

LA CALLE 
JUAN LUIS GUERRA 440 FEAT JUANES (CAPITOL LATIN) 

CULIACAN VS. MAZATLAN 
CALIBRE 50 FEAT. GERADO ORES (DISA) 

CLUB CAN'T HANDLE ME 
FLO RIDA FEAT. DAVID GUETTA (POE BOY /ATLANTIC) 

TE ODIO Y TE AMO 
DUELO (FONOVISA) 

QUE BUENA TU TA 
FUEGO (CHOSEN FEW EMERALD) 

DANDOLE 
COCHO FEAT. OMEGA (NEW ERA) 

LIKE A G6 
FAREAST MOVEMENT FEAT. MRCS 8 OEY (CIERRYDLEMMERSCOPEI 

SI NO ESTAS 
CHAYANNE (SONY MUSIC LATIN) 

CONSIDERA QUE TE AMO 
LOS HOROSCOPOS DE DURANGO (DISNASL) 

rip 41 4 
COMO CURAR 

1 ZION 8 LENNOX (PINA) 

Q 46 

o 
© 
49 38 

HOTSHOT 
DEBUT 

EN CAMBIO TU 
TIERRA CALI (VICTORIA/VENEMUSIC) 

ME DUELE LA CABEZA 
HECTOR ACOSTA (D. A.M./VENEMUSIC) 

JUST THE WAY YOU ARE 
BRUNO MARS (ELEKTRA/ATLANTIC) 

11 
ABRAZAME MUY FUERTE 
MARC ANTHONY (SONY MUSIC LATIN) 

EL BUCHON 
LOS OE SONORA (SONY MUSIC LATIN) 

Ricky Martin leaps into the top 10 of Latin 

Pop Airplay (21 -6) with "Lo Mejor de Mi 

Vida Eres Tu" in its second chart week. He's 

the fifth artist this year to reach the top 10 

in two weeks or less after Juan Luis Guerra 

Y 440, Enrique Iglesias, isones and Pitbull. 
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TOP LATIN ALBUMS" 
cos_ 
Wv ARTIST 

53 3ó TITLE IMPRINT / PROMOTION LABEL) 

1 I -1 
SHAKIRA 
SALE EL SOL EPIC 77433/SONY MUSIC LATIN 

2 

o 
o 
o 

2 2 

4 19 

5 37 

11 25 

4WKS 

PITBULL 
ARMANDO MR 30STAMUUS ARTIST 33050/SONY MUSIC LATIN 

ENRIQUE IGLESIAS 
EUPHORIA ARM. ROBDCAMAISFL MUSE LATFD 01444BU1JRGl; 

PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020 /SONY MUSIC LAI IN 

GREATEST 
GAINER 

MARC ANTHONY 
ICONOS SONY MUSIC LATIN 67402 

6 3 5 
MARCO ANTONIO SOLIS 
EN TOTAL PLENITUD FONOVISA 354570/UMLE O+ 

6 6 
VICENTE FERNANDEZ 
EL HOMBRE QUE MAS TE AMO SONY MUSIC LATIN 78479 o 

o 13 40 
PACE CAMILA 
SETTER DEJARTE DEMUR SONY MUSIC U118159881 

9 7 3 
VOZ DE MANDO 

a) 
o 

CON LA MENTE EN BLANCO DISA 721613/UMLE 

20 23 JUAN LUIS GUERRA Y 440 
ASONDEGUERRA CAPITO1. LATIN 42483 

VARIOUS ARTISTS 
RADIO EXITOS: EL DISCO DE ARO 2010 DISA 72160NUMLE 

12 9 3 

® ® 
14 12 14 

16 

14 75, 

15 54 

m ® 
o 35 50 

17 8 

20 

CD 

23 

24 

25 

26 

27 

10 2 

24 44 

37 32 

16 10 

19 14 

22 10 

23 4 

18 4 

O 
29 

30 

31 

32 

33 

34 

31 9 

27 8 

26 9 

21 14 

25 13 

29 2 

I® 38 24 

m ® 
® 40 4 

38 33 52 

39 

o 
30 8 

63 4 

41 34 17 

42 28 3 

43 36 4 

44 32 22 

45 41 12 

46 46 16 

47 39 77 

O ® 
48 10 

O 47 5 

GRUPO BRYNDIS 
MAS ALZA DEL TWO Y LA DISTANCIA CAPITOL LATIN 27188 

VARIOUS ARTISTS 
CORRIDOS #1'S 2010 DISA 721623 EX/UMLE 

LOS INQUIETOS DEL NORTE 
VAMOS A DANE CON TODD COIEG701 UCNIIDOS EAGLE MLLSC 381210 um 
AVENTURA 

111 THE LAST PREMIUM LATIN 20800 /SONY MUSIC LATIN 

MARCO ANTONIO SOLIS 
MAS DE MARCO ANTONIO SOUS FONOVISA 35421671MLE O* 

VARIOUS ARTISTS 
DURANGUENSE #11 2010 DISA 721624 EX/UMLE 

JENNI RIVERA 
LA GRAN SENORA FONOVISA 354398/UMLE 

LUCERO 
INDISPENSABLE SIENIE/UN ISA1 MU9C LATINO 0554AEE 

ZION & LENNOX 
LOS VERDADEROS PINA 70203 /SONY MUSIC LATIN 

PEDRO FERNANDEZ 
AMARTE A LA ANTIGUA FONOVISA 354085 /UMLE 

CHINO Y NACHO 
MI NINA BONITA MACHETE 014142/UMLE 

LOS TITANES DE DURANGO 
15 EXITOS DISA 721552/UMLE 

ESPINOZA PAZ 
DEL RANCHO PMU EL MEMO VREOMAX/DUSA 721593144.1 

ROBERTO TAPIA 
LA BATALLA FONOVISA 354554/UMLE 

HECTOR ACOSTA: EL TORITO 
DBUGAM DAM NDIBAISCARNSI SAL MUSC IA1N065409041GLE 

KINTO SOL 
EL ULTIMO SUSPIRO MACHETE 014905/UMLE 

LA APUESTA 
LLEGASTE A MI DISA 721600 /UMLE 

VARIOUS ARTISTS 
LOS MEHRAZOS MEYHXIOS OE LA RADIO 1 E A 7216031181E 

WISIN & YANDEL 
LA RENOIUCMN: LINE VOL 1 WY/MACHETE 014857NM1E 

LUIS MIGUEL 
LUIS MIGUEL WARNER LATINA 525835 

LOS RIELEROS DEL NORTE 
NI EL DIABLO TE VA A QUERER FONOVISA 354546NMLE 

VARIOUS ARTISTS 
AMANECER BAILANDO PLATINO 11097 

SERGIO VEGA: EL SHAKA 
A MI GENRE_ MIS CANCIONES BI VIVO USA 726529/UME (2 

o 

GERARDO ORTIZ 
NI HOY NI MAUNA DEL 68924 /SONY MUSIC LATIN 

VARIOUS ARTISTS 
BANDA #1'S 2010 DISA 721622 EX/UMLE 

YANNI 
MRQMBq YAM SSA M S C LAX 6540961ME 

LARRY HERNANDEZ 
EN MO DESDE CULIACAN MENDETAE4N3N5A 5705G0JMLE Q 

WISIN & YANDEL 
LA REVOLUCION: LIVE VOL 2 WY/MACHETE 014857/UMLE 111 
BUIKA CON IA COLABORACION DE CHUCHO CHIDES 
EL ULTIMO TRAGO WARNER LATINA 522330 

SERGIO VEGA 
MILLONARIO DE AMOR DISA 721564/UMLE 

BELANOVA 
UN SIB BEGIRD UNIVERSAL MUSC LATO 0014895NM.E 

VARIOUS ARTISTS 
LOS MAUWDS NEMEQIOS DE M RAOD 2 FOO5A354567NME 

EL TRONO DE MEXICO 
REUNION ENTRE AMIGOS SKALONA 6900 

RICARDO ARJONA 
POQUITA ROPA WARNER LATINA 525524 

LA ARROUA00RO BANDA EL UMON DE RENE CAMACHO 

TODO DEPENDE DE TI DISA 721569/UMLE 

WISIN & YANDEL 
LA REVOLUCION WY/MACHETE 012967/UMLE f+ 

VARIOUS ARTISTS 
NORTENO #1'S 2010 DISA 721621 EX/UMLE 

GRUPO EXTERMINADOR 
LA FIESTA SKALONA 6913 

ALEJANDRO FERNANDEZ 
MEXICANISIMO DISCOS 605 78249/SONY MUSIC LATIN 

Hector Acosta picks up Greatest Gainer 

honors on Tropical Airplay as "Me Duele la 

Cabeza' jumps 8 -4 with 2.5 million listener 

impressions (up 65%), according to Nielsen 

BDS. This marks Acosta's fifth top five title 

on the list. He topped the chart with "Sin 

Donlon" in 2008. 

chart data 

'.._ .=.N. :. u Ï(.I l_1 L: _11: rl_i' 
1 1 26 

2 2 21 

3 25 

o 
o 
O 

8 15 

e 

4 10 

5 26 

6 17 

O 
10 9 37 

11 11 33 

® 
14 16 48 

tsr 15 14 11 

10 20 

18 42 

17 44 

;- 22 9 

23 11 

21 13 

20 12 28 

TITLE 
ARTI . T (IMPRINT / PROMOTION LABEL) 

NINA DE MI CORAZON 
LAPAROUAI»w BANDA éLI N1 DE RBECAMAaH1mS4, 

MILLONARIO DE AMOR 
SERGIO VEGA' EL SHAKA' DISA 

AL DIABLO LO NUESTRO 
ESPINOZA PAZ DISNASL 

NI LO INTENTES 
JULION ALVAREZ Y SU NORTENO BANDA DISA 

ARRASTRANDO LAS PATAS 
LARRY HERNANDEZ MENDIETNFONOVISA 

MI NECESIDAD 
GRUPO MONTEZ DE DURANGO DISA 

ME DUELE 
ROBERTO TAPIA FONOVISA 

DIME QUE ME QUIERES 
BANDA EL RECODO FONOVISA 

NI EL DIABLO TE VA A QUERER 
LOS BIELEROS DEL NORTE FONOVISA 

TE RECORDARE 
EL TRONO DE MEXICO FONOVISNMUSIVISA 

AMARTE A LA ANTIGUA 
PEDRO FERNANDEZ FONOVISA 

INCREIBLE 
BANDA SINALOENSE MS DE SERGIO LIZARRAGA DISA, /ASL 

EL ENAMORADO 
LOS TITANES OE DURANGO n0__ 

ANDO BIEN PEDO 
BANDA LOS RECODITOS DISA 

ADONDE VAMOS A PARAR 
MARCO ANTONIO SOLIS FONOVISA 

AL MENOS 
ORIGINAL BANDA EL UMON DE SALVADOR LIZARRAGA FONOVISA 

EL TROQUERO LOKOCHON 
GERARDO ORTIZ DEL/SONY MUSIC LATIN 

MIEDO 
VICENTE FERNANDEZ SONY MUSIC LATIN 

LA ESCUELITA 
BANDA LOS RECODITOS DISA 

EN PREPARACION 
GERARDO ORTIZ DEL/SONY MUSIC LATIN 

m ÿW uYéa 

53 3ó 

o 
o 
o 
o 
o 

6 3 40 

o 
o 

m 

12 7 32 

13 16 47 

14 11 

13 4 

1 11 

2 17 

4 25 

8 12 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DANZA KUDURO 
DON CITAR 8 UICBUO YNAS/MAC ETFAIMJERSAL MUSC LATN01 

CORAZON SIN CARA 
PRINCE ROYCE TOP STOP 

QUE BUENA TU TA 
FUEGO CHOSEN FEW EMERALD 

GREATEST 
GAINER 

ME DUELE LA CABEZA 
HECTOR ACORTA D.A.M. /VENEMUSIC 

5 11 

11 6 

6 29 

9 5 

10 18 

18 13 

30 8 

12 6 

15 23 

17 6 

19 7 

LOCA 
SHAKIRA FEAT. EL CATA EPIC /SONY MUSIC LATIN 

EL MALO 
AVENTURA PREMIUM LATIN 

ME EQUIVOQUE 
REY RUIZ LUNA NEGRA 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS FEAT. JUAN WIS GUERRA UNVERSAL MUSIC LA1K40 

BON, BON 
PITBULL MR. 305 /FAMOUS ARTIST /SONY MUSIC LATIN 

LA DESPEDIDA 
DADDY YANKEE EL CARTEL/SONY MUSIC LATIN 

V11111VNIi r, I '.T.1 

P2 `L TITLE 
,3 53 ARTIST (IMPRINT I PROMOTION LABEL) 

2 

o 
o 

5 

O 
o 
O 

9 

10 

15 

16 

17 

18 

1 12 

2 10 

6 18 

4 5 

3 18 

2#W K5 

DANZA KUDURO 
0011I1RARAII N5W6AAAQEHAf 1MCICLATINO 

LOCA 
SHAKIRA FEAT. EL CATA EPIC /SONY MUSIC LATIN 

LA DESPEDIDA 
DADDY YANKEE EL CARTEL/SONY MUSIC LATIN 

BON, BON 
PITBULL MR. 305 /FAMOUS ARTIST /SONY MUSIC LATIN 

CORAZON SIN CARA 
PRINCE ROYCE TOP STOP 

21 2 
mMCKY 

NN FEA NATALIA J NJ E N E/ MUSIC LLATIN 

LOMEJORDEMIVIDAERESTU 

CUANDO ME ENAMORO 
ENWOUE IGLESIAS FEAT JUAN LUIS GUERRA UNIVERSAL MUSIC LATINO 

BESAME 
CAMILA SONY MUSIC LATIN 

8 29 

15 6 

7 8 

5 12 

10 12 

16 5 

12 9 

11 14 

9 10 

13 23 

14 11 

17 7 

20 9 

22 9 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL A DCUP ULTRA 

ESTAR CONTIGO 
ALEX, JORGE Y LEU WARNER LATINA 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. P118011 LAFACE/JLG 

Y NO REGRESAS 
JUANES UNIVERSAL MUSIC LATINO 

ESTOY ENAMORADO 
WISIN 8 YANDEL WY /MACHETE /UNIVERSAL MUSIC LATINO 

TE TENGO O TE PERDI 
JUAN VELEZ UNIVERSAL MUSIC LATINO 

LA CALLE 
JUAN LUIS GUERRA 440 FEAT. JUANES CAPITOL LATIN 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL UNIVERSAL REPUBLIC 

DYNAMITE 
TATO CRUZ MERCURY /IDJMG 

SI NO ESTAS 
CHAYANNE SONY MUSIC LATIN 

CLUB CAN'T HANDLE ME 
FLO RIDA FEAT. DAVID GUETTA POE BOY /ATLANTIC 

BILLIONAIRE 
TRAVIS MCCOY FUG NIMM MVS HAPPY B(NNECAY44NCER.UID R ANEW 

WINIWYTHM 
oAk 

3 

O 1 

o 
o 

4 

5 

O 

13 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

2 

4 

18 

13 

3 16 

5 5 

8 10 

O 6 6 

8 

m 
LA GUAGUA ! 
JUAN LUIS GUERRA Y 440 CAPITOL LATIN 

12 BACHATA EN FUKUOKA 
JUAN LUIS GUERRA Y 440 CAPITOL LATIN 

NINA BONITA 
CHINO Y NACHO MACHETE /UNIVERSAL MUSIC LATINO 

SI NO LE CONTESTO 
PLAN 8 PINA 

RESCATE 
ALEXIS 8 FIDO FEAT. DADDY YANKEE SONY MUSIC LATIN 

DANDOLE 
GOCHO FEAT. OMEGA NEW ERA 

NECESITO MAS DE TI 
CHARLIE CRUZ BLACKOUT /LP 

CUANDO, CUANDO ES? 

14 

16 

J4ONG A MAXIMA LAUMACHETE/UFOWRSAL MUSIC LATINO 

ALEJATE DE MI 
CAMILA SONY MUSIC LATIN 

ESTOY ENAMORADO 
WISIN 8 YANDEL WY /MACHETE /UNIVERSAL MUSIC LATINO 

17 

m 

7 15 

9 13 

17 3 

13 9 

12 8 

15 8 

11 12 

24 3 

10 27 

16 27 

19 

2 

DANZA KUDURO 
001101WI8 WC8120 YANGEWQETF4INNTJO9L MUSC LATINO 

LA DESPEDIDA 
DADDY YANKEE EL CARTEL /SONY MUSIC LATIN 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL UNIVERSAL REPUBLIC 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL LAFACE /JLG 

BON, BON 
PITBULL MR. 305 /FAMOUS ARTIST /SONY MUSIC LATIN 

LOCA 
SHAKIRA FEAT. EL CATA EPIC /SONY MUSIC LATIN 

LIKE A G6 
FAREAST MOVBEIIT FEAT COMARCO 8 TEV CHERRYTREETITERSCOPE 

DYNAMITE 
TATO CRUZ MERCURY /IDJMG 

COMO CURAR 
ZION 8 LENNOX PINA 

Y NO REGRESAS 
JUANES UNIVERSAL MUSIC LATINO 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL A DCUP ULTRA 

RESCATE 
ALEXIS A FIDO FEAT. DADDY YANKEE SONY MUSIC LATIN 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA/ATLANTIC 

CUIDAU AU AU 
COSCULWELA NUEVA KAMADA/WHITE LION /SIENTE 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DER JAM /IDJMG 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS FEAT JUMA WIS GUERRA UNVERSAL MUSIC .ATRIO 

EL MALO 
AVENTURA PREMIUM LATIN 

GREATEST 
GAINER 

MERENGUE ELECiRONICO 
OMEGA PLANET /SONY MUSIC LATIN 

14 
CORAZON SIN CARA 
PRINCE ROYCE TOP STOP 

20 8 28 
LA VIDA ES ASI 
IVY QUEEN MACHETE /UNIVERSAL MUSIC LATINO 

BETWEEN THE BULLETS 

LATIN GRAMMYS SPIKE SALES 
Univision's Nov 11 telecast of the Latin Grammy Awards attracted a 

record 6.2 million viewers, according to Nielsen, and the impact of that 
audience can be seen on Top Latin Albums. Marc Anthony's "Iconos" 

jumps 11 -5 with an 86% increase (3,000 copies, according to Nielsen 

SoundScan) after his Jose Luis Perales- assisted performance. Also gain- 

ing: record of the year winner Cami]a (No. 8, up 96 %) and album of the 

year victor Juan Luis Guerra Y 440 (No. 10, up 70 %). -Rauly Ramirez 

Data for week of NOVEMBER 27, 2010 
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I KIMONOGAKARI 
IKIMONO BAKARI - MEMBERS BEST SELECTION EPIC 
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2 

3 

4 

5 

6 

7 
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-- 

NEW 

2 

1 

NEW 

6 

4 

3 
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SUSAN BOYLE 
THE GIFT SYCO 

DEPECHE MODE 
TOUR OF THE UNIVERSE (CO/D1/0) VIRGIN 

IKIMONOGAKARI 
CROW BA1R- MEMOS BEST BELEM ICD+00 BOOM FRG 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

TSUYOSHI NAGABUCHI 
NEW 

TRY AGAIN ICD +DVD LTD EOITIONI UNIVERSAL 

CHERYL COLE 
MESSY LITTLE RAINDROPS FASCINATION/POLYDOR 

ANDREA BERG 
SCHWERELOS ARIOLA 

BON JOVI 
3 

GREATEST MIS -RE MIME COLLECTION DUO EPROM ISLAND 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

UNHEILIG 
GROSSE FREIHEIT INTERSTAR /FANSATION 

KIYOSHI HIKAWA 
NEW 

ENKA ABEYOB CDIECIION 13IC0 +0VO UR EOMONI I.. 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

BON JOVI 
GREATEST HITS THE ULTIMATE COLLECTION ISLAND 

KEN HIRAI 
NEW WiHFIIRNINEFSEIMRINNE NINUMIWDDEP 

KINGS OF LEON 
COME AROUND SUNDOWN HAND ME DOWWRCA 

DAVID GARRETT 
ROCK SYMPHONIES DECCA 

TAYLOR SWIFT 
NEW 

SPEAK NOW -DELUXE EDITION BIG MACHINE 

RUMER 
SEASONS OF MY SOUL ATLANTIC 

GREGORIAN 
THE DARK SIDE OF THE CHANT STARWATCH 

THE CRO-MAGNONS 
All UM BOBO ICD +000 LTD EDITIONI ARIOLA 

ROD STEWART 
FLY ME TO THE MOON - GREAT AM- SONGBOOK J 

ISRAEL KAMAKAWIWO'OLE 
FACING FUTURE MOUNTAIN APPLE COMPANY 

JUJU 
NEOUEST SONY MUSIC 

KATY PERRY 
TEENAGE DREAM CAPITOL 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC . SPITZ 

TOGEMARU UNIVERSAL 

CEE -LO GREEN 
THE LADY KILLER WARNER BROS. 

KINGS OF LEON 
COME AROUND SUNDOWN HAND ME DOWN/RCA 

allem 

AUSTRALIA 
ALBUMS 

r3 
TO '4 

1 NEW 

lice.. 

NEW 

-3 
5 5 

6 2 

7 NEW 

8 4 

9 NEW 

10 10 

SNEPÍIFOPiTITE -LIVE) NOVEMBER 16, 2010 

FLORENT PAGNY 
TOUT á SON CONTRAIRE AZ 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

LES PRETRES 
SPIRITUS DEI TF1 MUSIQUE 

YANNICK NOAH 
FRONTIERES COLUMBIA 

JAMIROOUAI 
ROCK DUST LIGHT STAR MERCURY 

DEPECHE MODE 
TOUR OF THE UNIVERSE (CD/DVD) VIRGIN 

EDDY MITCHELL 
COME BACK POLMOOR 

FREDERIC FRANCOIS 
CHANTEUR OAMOUR MBM 

ZAZ 
ZAZ PLAY ON 

F17111 
ALBUMS 

53 

NEW 

1 

NEW 

(NIELSEN) 

ZUCCHERO 
CHOCABECK UNIVERSAL 

NOVEMBER 12, 2010 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

JAMIROOUAI 
ROCK DUST LIGHT STAR MERCURY 

ALESSANDRA AMOROSO 
IL MONDO IN UN SECONDO EPIC 

EMMA 

MARCO MENGONI 
RE MATTO LIVE RCA 

ROBBIE WILLIAMS 
IN ANO OUT OF CONCIOUSNESSAREATEST ORS CHRYSALIS 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND 

CLAUDIO BAGLIONI 
PER IL MONDO WORLD TOUR 2010 COLUMBIA 

POOH 
DOVE COMINCIA IL SOLE -LUXURY BOX TRIO 

4 
1 NEW 

2 1 

3 NEW 

4 2 

5 NEW 

6 NEW 

7 NEW 

8 3 

9 5 

10 NEW 

(NIELSEN BOS/SOUNOSCAN) NOVEMBER 27, 2010 

BON JOVI 
GREATEST HITS ISLAND /UNIVERSAL 

TAYLOR SWIFT 
SPEAK NOW BIG MACHINE/OPEN ROAD/UNNERSAL 

SUSAN BOYLE 
THE GIFT SYCO/COLUMBIA/SONY MUSIC 

VARIOUS ARTISTS 
MUCH DANCE 2011 UNIVERSAL 

KID CUDI 
MM ON RE MOON I MEW OWOODAMGGNMIIE MBIHWGN 

JAMES BLUNT 
SOME KIND OF TROUBLE CUSIMD/AIUUJI C/ ORDER 

ANNIE VILLENEUVE 
NOEL CHEZ MOI ENTOURAGE/SELECT 

KINGS OF LEON 
COME AROUND SUNDOWN RCA/SONY MUSIC 

JOHNNY REID 
A PLACE CALLED LOVE JOHNNY MAC /EMI 

ELVIS PRESLEY 
VIVA ELVIS RCA/LEGACY /SONY MUSIC 

W rW 3 3 
1 NEW 

EUROPEAN 
HOT 100 SING 

_ W 3 3 
1 1 

2 2 

3 3 

4 NEW 

5 4 

6 MIGNON MIGNON 
RENE LA TAUPE FOX MOBILE 

7 20 
LOCA 
SHAKIRA FT. DIZZEE RASCAL EPIC 

(PYN11IBßGWMlABD1Vi1NYYtlM IBBWII1,2010 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 

BARBRA STREISAND 
DUCK SAUCE X- MIX/THIS IS MUSIC /ETCETC /3BE 

LOVE THE WAY YOU LIE 
[MINIM FEAT NNE REN TLOY /PFIBBMWHNERSCN. 

THE FLOOD 
TAKE THAT POLYDOR 

DYNAMITE 
TATO CRUZ 4TH A BROADWAY /ISLAND 

1/1e 
10 

9 17 

10 NEW 

(ARIA) NOVEMBER 14, 2010 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTNN ISLAND 

SUSAN BOYLE 
THE GIFT SYCO 

TAYLOR SWIFT 
SPEAK NOW BIG MACHINE 

KINGS OF LEON 
COME AROUND SUNDOWN HAND ME DOWWRCA 

ANGUS & JULIA STONE 
DOWN THE WAY CAPITOL 

JESSICA MAUBOY 
GET EM GIRLS SONY MUSIC 

THE SCRIPT 
SCIENCE á FAITH PHONOGENIC /RCA 

JOHN FARNHAM 
JACK SONY MUSIC 

NEIL DIAMOND 
DREAMS COLUMBIA 

ROD STEWART 
FLY ME TO THE MOON - GREAT AM- SONGBOOK J 

:d á3 

1 1 

2 3 

3 2 

Mk NEW 

A ME PIACE COSI UNIVERSAL 

"IF 7i 

7 6 

8 5 

9 NEW 

LT NEW 

)PROMUSICAEMEDIA) NOVEMBER 17, 2010 

DANI MARTIN 
PEGUENO SONY MUSIC 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND 

MELENDI 
VOLVAMOS A EMPEZAR ORO 

DEPECHE MODE 
TOUR OF THE UNIVERSE (CD/ND) VIRGIN 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

;W 3 3 
1 1 

2 2 

3 3 

4 id 

1,5 

TE LLEVO EN EL CORAZON THE BOY ON STAGE 
RAPHAEL 

11 
ort, MALU 

GUERRA FRIA PEP'S 

FANGORIA 
EL PASO TRASCENDENTAL DEL... DRO 

DULCE MARIA 
EXTRANJERA (PRIMERA PARTE) EMI 

(RIM) NOVEMBER 1B, 2010 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

JOAO PEDRO PAIS 
OS COLISEOS IPLAY 

LEANDRO 
AO WHO NO COLISEO DE LISBOA ESPACIAL 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

BRYAN ADAMS 
BARE BONES (BEST OF -UVE) AMA 

LINDA MARTINI 
CASA OCUPADA LISBOA AGONCIA 

8 
NIRUI VELOSO 
MINGOS á OS SAMURAIS EMI 

9 
161 

HANNAH MONTANA 
HANNAH MONTANA FOREVER WALT DISNEY 

LOS DELINQUENTES io 
IDS HOMBRES DE LAS PROEMS Y WBS B VOLCANISM 

ETHERLANDS 

a3 (MEGA CHARTS BV) NOVEMBER 12, 2010 

1 BARBRA STREISAND 
DUCK SAUCE X- MIX/THIS IS MUSIC /ETCETC /3BE 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 

7 'K HEB JE LEIF 
RENE FROGER EMI 

5 JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA 

3 
LIKE A G6 
FAR EAST MOVEMENT CHERRYTREE/INTERSCOPE 

!,1 
511 

2 NEW 

2 

1 

15 Nm 

SUSAN BOYLE 
THE GIFT SYCO 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

NICK & SIMON 
FIER ARTIST 8 COMPANY 

CARO EMERALD 
DELETED SCBFS FROM THE CUTTING ROOM GRANDMONO 

RENE FROGER 
'K HEB JE LIEF EMI 
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ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 

BARBRA STREISAND 
DUCK SAUCE X- MIX/THIS IS MUSIC /ETCETC /3BE 

LOCA 
SHAKIRA FT. DIZZEE RASCAL EPIC 

OIDA TAUNZI 
TRACKSHITTAZ SONY MUSIC 

SOMEWHERE OVBIDE RM60WMIOIDERF LMbRD 
ISRAEL KAMAKAWIWO'ULE MOUNTAIN APPLE 

r 
ANDREA BERG 
SCHWERELOS ARIOLA 

1 3 

2 1 

3 NEW 

4 2 

5 5 

KIDDY CONTEST KIDS 
KIDDY CONTEST VOLTA SONY MUSIC 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

BON JOVI 
GREATEST TITS -THE ULTIMATE COLLECTION ISLAND 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

For chart reprints call 646.654.4633 

LADY GAGA 
THE FAME SIRFAMUNUKOAUVENEPAYREEANTERSCOPE 

SINGLES 

n' 53 

i 

K NEW 

In 2 

(VERDENS GANG NORWAY) NOVEMBER 17, 2010 

FREAKY LIKE ME 
MADCON FT. AMEERAH COSMOS 

HOME FOR CHRISTMAS 
MARIA MENA COLUMBIA 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 

WHEN I'M ALONE le LISSIE COLUMBIA L. JUST THE 
BRUNO MARS ELEKTRA 

WAY YOU ARE 

ALBUMS 
BJORN EIDSVAG 
RUNT NESTE SVING PETROLEUM RECORDS 

MADCON 
CONTRABAND COSMOS 

VAMP 
I FULL SYMFONI (MED KORK) MAJORSTUDIO 

BON JOVI 
GREATEST HITS - THE ULTIMATE COLLECTION ISLAM) 

HENNING KVITNES 
FOR WANNE SOM OSS SCANDICANNCOSMOS 

; 13 11 

14 

15 

16 11111 

17 19 

18 9 

19 85 

20 

OVER THE RAINBOW 
ISRAEL KA IXAWIWOOIE MOIAITAN APRE COMRWY 

FIREWORK 
KATY PERRY CAPITOL 

RAISE YOUR GLASS 
PINK JIVE/JLG 

STAY THE NIGHT 
JAMES BLUNT ATLANTIC 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA 

BUMPY RIDE 
MOHOMBI ISLAND 

TU PARLES TROP 
RENE LA TAUPE FOX MOBILE 

FORGET YOU (F * *K YOU) 
CEE -LO GREEN ATLANTIC 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL á DCUP SWEAT IT DOTI 

COOLER THAN ME 
MIKE POSNER J 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGROUND EPIC 

WE ARE THE PEOPLE 
EMPIRE OF THE SUN VIRGIN 

SHINE A LIGHT 
MCFLY FT. TAJO CRUZ ISLAND /SUPER 

EURO DIGITAL 
SONGS SPOTLIGHT 

á3 

1111 1 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) NOVEMBER 27, 2010 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 

LOVE THE WAY YOU LIE 
EMINEM FT. WANNER WW/SHADY /AFIBRAATHWIEHSCOPE 

Fir LOCA 
C ° SHAKIRA FT. EL CATA EPIC /SONY MUSIC 

t. 4 8 

6 7 

7 4 

8 10 

9 NEW 

10 RE 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGROUND EPIC 

CLUB CANT HANDLE ME 
FLO RIDA FT. DAVID GUETTA POE BOY /ATLANTIC 

SECRET 
SEAL 143 /REPRISE 

AIRPLANES 
B.0áRNO1ET MAYS AESDAOD4W CNSIUMAIIC 

NIGHT IS YOUNG 
NELLY FURTADO MOSLEY /GEFFEN 

ALEJANDRO 
LAO/ GAGA 

Florent Pagny's 11th studio set, 

"Tout 8 Son Contraire," opens at 

No.1 on the French Albums tally. 

It's his sixth chart- topper. 

EURO 
DIGITAL SONGS S 

t`o 

I11L'hC11 

_Y x 
(NIELSEN 50UNDSCAN 3 53 INTERNATIONAL) NOVEMBER 27, 2010 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP /DEF JAM 1 1 

lip NEW 

3 5 

4 13si 

5 4 

2 

THE TIME (DIRTY BIT) 
THE BLACK EYED PEAS INTERSCOPE 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA 

THE FLOOD 
TAKE THAT POLYDOR 

FIREWORK 
KATY PERRY CAPITOL 

BARBRA STREISAND 
DUCK SAUCE X- MIX/THIS IS MUSIC/ETCETC 

COOLER THAN ME 
MIKE POSNER J 

RAISE YOUR GLASS 
PINK LAFACE/JLG 

F * *K YOU (FORGET YOU) 
CEE LO GREEN ELEKTRA 

HAPPINESS 
VI EXIS JORDAN STARROC/ROC NATION/COLUMBIA 

JUST A DREAM 
NELLY DERRTY /UNIVERSAL MOTOWN 

MAKE YOU FEEL MY LOVE 
ADELE XL 

PROMISE THIS 
CHERYL COLE POLYDOR 

LOCA 
SHAKIRA FT. EL CAA EPIC /SONY MUSIC 

SHINE A LIGHT 
MCFLY SUPEWPOLYDOR 

IPRGMEMBIS GLOW M®üBLlBWi01 NOVEMBER 17,2010 

BON JOVI 
1 

NEI 

GREATEST HIS THE ULTIMATE COLLECTION . MERCER( 

JAMES BLUNT 
SOME KIND OF TROUBLE ATLANTIC 

SHAKIRA 
SALE EL SOL/SUN COMES OUT EPIC 

111111 KINGS OF LEON 
COME AROUND SUNDOWN HAND ME DOWWRCA 

SUSAN BOYLE 
THE GIFT SYCO 

DEPECHE MODE 
all TOUR OF THE UNWERSE (CD/DVD) VIRGIN 

7 
7 JAMIROOUAI 

ROCK DUST LIGHT STAR MERCURY 

lift ROBBIE WILLIAMS 
N AND OUT OF CONCKIIIUNESS:GRFAEST HITS CHOS46 - ANDREA BERG 
SCHWERELOS STARWATCH - CHERYL COLE 
MESSY Un1F RAINDROPS FASCINATIOWPOLYDOR . MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE - ROD STEWART 
FLY ME TO THE MOON - GREAT AM- SONGBOOK J 

EMINEM 
RECOVERY WEBSHADDY /AFTERMATHINTERSCOPE 

KATY PERRY 
TEENAGE DREAM CAPITOL 

UNHEILIG 
GROSSE FREIHEIT INTERSTAR/FANSATION 

DENMARK 
SINGLES 

1 1 

2 2 

3 3 

4 NEW 

5 6 

(IFPUNIELSEN 

MARKETING RESEARCH) NOVEMBER 16, 2010 

NAR TIDEN GAR BAGLAENS 
CLARA SOPIE A RUNE RK NIGHTOLOGY 

ONLY GIRL (IN THE WORLD) 
RIHANNA SRP/DEF JAM 

EVERY TIME (YOU LOOK AT ME)/MOIST 
MORTEN BREUM DISCO:WAX/WARNER 

ADDICTION 
MEDINA EMVMBO 

TAETTERE PA HIMLEN 
BARRAN G COPENHAGEN 

ALBUMS 
THOMAS HELMIG 
PAST FORWARD SONY MUSIC 

RASMUS SEEBACH 
RASMUS SEEBACH ARTPEOPLE 

TINA DICKOW 
WELCOME BACK COLOUR ALARM /MOO 

DIZZY MIZZ LIZZY 
LIVE IN CONCERT 2010 ARTPEOPLE 

DE ENESTE TO 
DE ENESTE TO COPENHAGEN/SONY MUSIC 

NOVEMBER 17. 2010 

ONLY GIRL (IN THE WORLD) 
RIHANNA SHP, SEE JAM 

JUST THE WAY YOU ARE 
BRUNO MARS ELEKTRA 

LOCA 
SHAKIRA EPIC 

DYNAMITE 
TASO CRUZ 4TH A BROADWAY /ISLAND 

TEENAGE DREAM 
KATY PERRY CAPITOL 

COOLER THAN ME 
MIKE POSNER J 

STAY THE NIGHT 
JAMES BLUNT 143 /ATLANTIC 

RAISE YOUR GLASS 
PINK SRP /DEF JAM 

DJ GOT US FALLIN IN LOVE 
USHER FT PITBALL LAFACE/JLG 

FU 
CEE -LO GREEN ATLANTIC 

AIRPLANES 
LONE NM WINN I1®flO W01OWEWSRHAIWRC 

THE FLOOD 
TAKE TWAT POLYDOR 

BARBRA STREISAND 
DUCK SAUCE X- MIVTHIS IS MUSIC /ETCETC /3BE 

LOVE THE WAY YOU LIE 
OMAN FT RBMMMAE$51WIN /MBMHONRIIH 9fAPE 

CLUB CANT HANDLE ME 
FUT RIDA FT. DAVID GUETTA POE BOY /ATLANTIC 

Go to www.billboard.biz for complete chart data I 45 
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ASCPP),HLH1X8A 
BREAKING P011/A . llrlaBusthModdRJblishl 

. ... 
el . W 80mW - 

. 

.1., 51,7, i'e,rrr.er elr/elU000JblBl4 ' ogCarp., BMI0180W101 
Suepar, BM/Cale/e Ql Ulaversal. Inc., BOil/She I'm Stused 
PabliUreoq, HSC9HO/rarraal MusIc CroaIior, 03080), 
AMPI/IL BAH 47 

mo BREATh YOU TAKE Cony/HIS Aceal Rose Musar, 

UM/Tlrreoccel MI/SIC. BMblmma//Iee Maree, BML/RIashiad Ile 

My BeaU Mesie BMI'Tea Riarp Circus Sur, AMI). FIL, CS 10, 
H/OPUS 

EL BOOBOO Muele/UMax Publesheeeg, BUCH?) LT 50 
BUILE10 IN ThE GUN TduAar Tunar. UMOUr/Irosal Ma/Ic 

CAlpusa80l. YSC80/0ien/IAaaledu AUCH?). 03PIOL, CS 21; 
Hldu 1101 

CAIw0IvlA Guts Irror 'Al RUe YOu'll Be MY ROcIe, 

ASCPJ,mB Macke Cusp.. HSC,aJ'/V,asz OROley RLIisbiie 
HSCOP/MaIle. 00080P03ckI Masar hebhshiogdunusar 
Inc.. HSCYP/MaCo Uall Ma/Ic. BMPR80IA RO KaszYC 
BMbBoarnee McKee Mode, BMV050 Two PckHshi , 

0err Chil Mic, BMVBMI BAC/rearO Maree eec . I), 

8MPI1IL 913550 
CAN lESBAR DM80. BMduaneal, HMVtleaelasbs ROro, 

BMVlJneverszl Music . Z Sarrpe. AMI) BAH 41 

CANNIBAL (Dyasoree Cep Mu/c. BMVROuse Da AL 
BMHEaCY Bole CAe/eS. HSC80/YYuscaill Sorgo. IcC., 
0.5000/IA MusIc 500PduSooy/A1V SOARs IcC, BMLlckcse 
00er Mee AMI), HL H135 77 

CANT BE FRIENDS )Marsa Meare, BMVJaeece Coartas Pub 

ich Ic- 1IMVEMI Blaclee000 Maree Inc., 8MYIoajog 
Joerr ',r ' rl Qe.e Rdelesheog, SESAC), HL. 9150 47; RI/H I 

CHAMPAGNE UFElUnraroed MusO -LTureesLLC. 
957,71 

G Illl' , ,Iel9H UMVSUaeass A,MroAiRO AMbDorohe ueb. 

il i UI/I) HMPeIIL, RUB 20 
CHECK IO OAT (e/lIcuas Muore, Inc., UMVtleeeey Yre MIe/rc 

, 

"r Mura) PuHieshiog Duser. BM/T.luary Mack 
l'i i 'r,err TarUe Mode, BM)0ars 01 Uflsrosal. 
IcC ' "'I'- He., BMhlJnHerUe-450yO/asn InROas- 9i - '.I'/I9c50pr/Il Meesic Ire. AMI), 

CLUB CANT HANDLE ME ' ' r''.. 
I LAI I II I Ill I ra IC 

/5080/Dod's O/nanas. 80W/II In lAo Fodder BOuse, 
BLl80uq Macke, Irec,, BMVSusiusis Sa*UJOS.A500P//8801H 
1/ 1r e '/11 'rp iTO BJPRieA Bairotein 0Cv Mu 

. 

iCl b/cleArs, SACEM1IBaro Mease, 
- 'TVSorgsILC AMII,HI,Ht5016;LT38 

COME BACK SONG [lerversU Meare Caeea8eii, 
Al ' ICY 03CAP/0arsz01eMc, 
iSLA .. '- I,Iiear Songs. ASCIsb!Sany/APl Heult 
I/eec I. i, ': .rc P rIp Cercar Cangs. 8Ml), HL. CS 7; 
Cl//I UI 

COMO CURAR (SeCastrue Musc dubIdurog, BML4.os Mog- 
al/I/OS Mie, Reblaheng 55035) LT 45 

CONSIDERA QUE TE AMO (Npa Marecal, [[C, AMI) LT 44 
COOLER THAN ME (he/Ir Seeeaerp Produocuees. 

CaC/CaeyAW Tepes I I C 03080/Brie Ho/IasMuOe. 
YSCYP) AMP/HI H1004H 

CORAZON SIN CUllA (Seeps PI Ag SOp ONaCIc R44'ckriog, 
AMY LI 4 

COUNTRY STRONG Soey/AIVHcuff Rosee MuSIC, UMVCIeiy- 
191/rl Meesic BM23ory/AIV tern PubirsllirO Crerodry. 

BMVMuueu PI Slave Terne, OMUSIaqe mire Music InC.. 

llMVIHasIoeuBaIIe SArgs. AMIeMusre 01 EvnrCuarBy. 
HMVbunaO/ Copnr9Hls, AMI), HL CS 40 

CRUSH Real/cog Made mes Peckesheog. HSCPPI RAB 84 
CUANDO ME ENAMORO (Sory/AlVleerees LiC, HSCYP/EIP 

MeceC, ASCAPIOI,II April Marre. Ire , HSC80eB'rsble03og 
Desegrear UI Oer-sr-rrrrlrer Barac SCAFI HL IA 11 

GUUACMVSe MAZAIOM 355 Prt,hshr Ols) LT 37 

DNU)NarUsUd)U4t 
OWA IOJOIJIO )Ceoein BOlease RuhUshir BMVReAa Rub- 

IesSerg, SartO/MI BIaCUeOasI Music Inc., AMI) LT 1 

DOUCES (CanOe AI Uriuneral. Inc., BMIeCuIIeieUeyus- UI 

Foleenuser Pdthiesluig, AMWMaqnileient Mules. BMVTy- 
reusu Music, BMVEMI AIaclrau Meare Inc., 8Ml), AMPeI/1, 
Hl35 24; BUH 2 

DIME QUE ME Q(IWS )Sueegs SI UT/vision. Inc.. BOlSees 
Com20sUeuss A.ROlshiaO/ AMUSGO Music Publisrkirp ROI) LT 

lA 
w GOT US FAWN' IN lOVE (Maroloro, HSC80/KoPun 

Music PubhsSerg OJl'0n35 Inc , ASCOP/lelvalone, AMVSongs 
AI 040441 Maree Peeblesbeng NrUe Ire., AMICA Suck Muses, 

80110Ml Alackseard BOuse Ire., OMbiRlaallS boaco TubI/sS- 
log, BMVSrBersaI Music . Caseuss, 8Ml). AMPHIL 915011, 
LT IB 

DOG DAYSARE ORBI )GoCIzeal Ud , RML4JnkersCI-Surgs 0f 
ROyO/are InIerieaIeoTal, UM20n'sroszl-Pu/IGarm InleinBareil 
Publesleiog, OSCAr'), AMP/ilL 915080 

DOwrYoU WANU SlAY lOusy/APR Cross RuBy Music Rib- 
1150111/, ASCAP/IIe/CkyS Any Music, PUC.OPef3JU8us Rich 
Mark, USC/ISO/A Wide rOB/C, S-C. 9OCT01), HL CS 49; 
H13556 

DOWN ON ME )Sneinrual Music ColoaraUeis HSCRO/Oha/ 
PubIeshrrq. A5000/SOngS 01 Anevnrszl, Inc. BMVMHU CoPulA 
fhablissreeg. AMUSA CenI Music Rckishereq. eASCRO), AMP/ilL 
9100 67, HHH 5/ 

DRAW ME A MAP lllnparonq R44eshing Corp., BM/iMei35 
Coy Music. AMVAi9 lAfeileTusdes, ASCO?) CS 35 

DYNAMITE Bara Mney FWishir HSCOPeRa0f eu, 

ASC/ISiluleall Maree YjIlishing Ñrcar 8es , ASCPP/MaCo 
Ball 8/oses AMbAnlenre Da KaszHL AMliBonrke McKee Olare, 
BMhA7YP tees Publisheog. BMVEMI Sqel Music. Arc,, 

OSCHP/bMl Maree IHublesheog bld. PRO), AMP/ilL. HI00 14; 
LI 25 

EMERGENCY luck 11761hasc, ASCN°/BMI Sqeel Mao/c, Inc. 
, 

I eajeOlil aNß/C. ASC80/Bexns 4 Baea'o, 
- 

,«rI,urnl 301 Music, 800AP/Joasne Law MesSe Inc. 'iiO3 
EN CSMOIU TU (SHirearsiar lnI03uaIeonl IHublisbireg Discos 

-.,,l_lIeIe IllisYcog, AMI) 0/40 
ESTAH CONTIGO ,', i'iir'r CIzap9HII Meo/e Sogin SA, 509E) 

ESTOY PNAMOHAAO ,irer-r'ri Mus/co Unico PuOlishiog. .-,,,, 'I rr/ri,sheog,UlaO)LT22 

F 
FALL FOIl HOUA TYPE ',' -.17 Me LIC. 500Nhthnr 

-- "-I 7' -.1Ci/rlIMMu.,.O.ic 
"rbi. Ir , i/RH 42 

FAMILY MAN I,1/lTdi/e Of Aiggar Netos. Ol500eRiggen Plc- 
II, ',-'.l 

- 
I. SFSOC/Acueeslic PusIese Pleblishilig, 

si SA/IrbIlIleas Mee/le Corporaliar Garup, AMVBuQ BOuse, 
ICC OMIIulrcIiaeI Mu/rub Music. OMEYas/ib Music. 
YMWlaeini-Iurrrerlarr Flubtrsheaç Ceerp. AMuBeg Hils Al 
Ur/yuee, AMI), AM/CS 31 

FANCY ([MI Hiacirvuerl Music Ire , 8015/an WaTe ILC. 
AMVYCe Sc Music, AMLAJrianrUe Ounes. SESHCIIJMPG, 
SESHC/SD.0 . UMPRongs 01 Uneaussal, Inc . BMSMeirm 
Naraus, S0SHCe09rp/HIVTu IcC, HSC80eCvnosi Hod YA 

Ma' 's Music, HOCH?), AMP/ilL 810035. BUH IO 

0080HIUI Tus-AanarIane PuhHshiog Cusp., 
800/Pu Good The Badme Ugly NckI'nhi 8149NO Music 
Corp.. HSCMSMukssa '' s Money Mees/e RArAshir BSCP/B/001 
H 1801 GAI/Is Music, HSCOP/Ol*Olteck Music, 8015Ml 
Bladeireock Miare Inc , 8Ml), AMP/AL CS 5 

tOvE (rearo S Bnl IHJbfrohir BMVISmeAaen Sleodystole, 
ASC80ellAez SeusS. USCPJSIJUBauaI Muses Ceipusaoon, 
ASCAJ'elil S Dol PeeSliShiiig, H5080IBMI BUche/nAO Mees/e 

Irre TMETrrqr UI Peievensal, Inc , AMIetleeWnIe IcC, 8Ml), 
r.LI 1'l II 

1.'HII /3 

PELT GOTA ON MY UPS )Sl7AeSenHc MejAc, UMIeDiSIW PUe 'Il ' /MVAearAod8auroMuroc,ßMHSursy/HWTos '1 ;ea/y HMl0eeeastennelaoees, BMIIPSMGI, 
IOU Iì'l-lSuie Masec, BMVChryualls Pecklishiog. ROI), 
Coli' 'I .7 Y13539 

FINDING MB WAY BACK lIcIruAloaneinstIAn Marie, 
rl Mucre Coipeaa9on, HUCYArrOleunac A/ire 

,,. i. bIeqI UnITI FUelnbeog Darigeun. 
- . 

/i4TBa/ lOjArisSeng Dasagnee. HUCAP/Jne 
.. YSCAP1 Hl RAH2O 

Es/Tin Aeon Mode, 
8015Ml Muses OjO- 

lurec Ltd., PHS/0od 

HSCPIcfWrslside lfldecresderl NebIisIBr HOOP?), HL AiRO 

FROM ATABI.E AWAY (Ai9 Music Machine, BMSTaigus98 
Music, LLL, BMllrinrraleanal Dog Music, UMS0/aaily Tree 

Maree, AMUTATy/HTV hrn fOibleslesig Crernyany. B011aran 
MusAnMaraC AMI), HL. CS 24 

GANUSTA (Slim iiiog FStHisEirR, AMlllCddIaelur HuStesSing, 

AMbCumiesurd EAeitornerusnl, AM15MI HiacUarucel MeAre 
Ire.. AMI) BAH 93 

GEORGIA CLAY (Kuliaw Muses, ASC35/Tludeslrirriresec, 
SSC70/I'ThC Hrcyelr Marie Cnrnr35ry, 70/CAP/Aig Laud TAiga, 
OSCAP/0i5 Sargs UI Ealrnrnie, 0/070/Rig Loud AucAs, 
HMWluireer-Tosenclrae IIcbirsherq Crep , AMHRAUIUUULLEI- 
SHeSlis/reng, HM((. 50I,CS 32 

GET BACK UP (Domani Teed Ya Majesty's BOuse, ASCPJ'/WB 
Music Carp . OSC40/MTir Waler Prom NazaeeAr P03l'Iririg. 
ASCYP/TMI April MusIc, rc SSC/iO/I, AMP/ilL RAIl 50 

GE1'YOU GIRL IC/AZ Rear/Is AMI) AUN 92 
GIMMIE OAT (AT40IIy RiTOtiiiUs. ASCPJ'elJniaeesal Muses Car 

penali/a. YSC80/YZE Music Publishing. ASCPPIOI/Unejos 
Villere M ierI. lSCPUrSeeeiy(SW lur lIC, Asco?). 
01.1 ii. 'III 

- 

--i' Cf 

GLAD I MEt YOU TONIGHT (Will Sneer Music Co.. 
0./l'e- .- ... ,r Seer/I, AMI) HUH 74 

GONE ALREADY 'li" F/e Heeblrsheng, HSc80eileanac Tyke 
, . 

il Music Curparoleos, HSCPP/IHNo- I. ',I i -- :ellfilshrrreab Leghi Marie, 
'I ;,AL CirLeel Iír,l.Ii .11111/, SESAC7.aIrI Muore 9.ArIrdien, 
YSCAFIMeIrdic Huera P151150(5/s. USC/I'll/C 1030 TuSks/i- 
ir AsCOT) SMF/HL. RAH 31 

G B HANDS (0/IISrIiy Ikielny AMlillu s/rear Entnrlaireneunl 
LLC, HME50me-Tamrnlaeu ReSlisheag Cerp AMUMaCIe Ice 
This Marre, 6MIlTYr 540 The Sud fOie UTIH Perbliehieg, 
AMI), YMPCS SO 

GOOD TO BE ME (Warser-lorrserluire Publishieg Cusp., 
YMVG,eie Melle, AMVShgr Thron Soeps, OSCHPIBIAIIolTIW 
Carrel/is Music. ASCBP/JTX Marie, BM/iRle TuOkEenig. 

8Ml), AMECS 34 

BRUMADA (Mais Ponce Music, ASC/ISAeigIIeIese. HSC80IBeeQ 
Mease, ASCOW/ROC Alalias Music, 05080/Mode FaTiunstuern 
LIC, 050805Ml Y/oil Macee, Inc., ASC80/loy Plane Music. 
ASCaIP/AT Few Wo's Sake MuSc. ASCAP/ieallloease Enirrtuis- 
nasi LIC, ASCPJ'fVrsIodn lvIenden4 Rablnhiog. 
HSc.AJ'IDItAleO Aqasi Music, AMVIRiIrren-TaITeiIasIe Nublen/errO 

Ceip., BOYS-nOrme WAST, HMVtJuwnIoeene AMP SAigs. AMI). 
AMP/HL 8150 30 

HELLO WOeLO STry/HivYren Publishing Compao, 
AMVIosaIuug/isrniusie, AMVtJnsrrsaI Meare - Causees, 

BM/iTA s/ed Lueilir Senqo. ASCO?), AMP/i/C CS 22, AfRO 
TA 

HEY BABY (DROP 01TOThE flUOR) (Silla lunes. 
OSCSnsSepru 5 i I . SHCEM/YlIbuIl's IPRAc7 Publiehieg. 
AMbUrneensal Marre - 09nnis, AM/i1IOpPYYOJE Mares, 
AMVtJnunesaI Marre . Z Seen . AMI), MIT/ilL Y/II] 44 

HOtD1G YOU DOWN ( IN 008S) Mass CAntaron 
Pr80ucbons, Inc., YSC80I1JAÑeISCI Muses Carparabog 
ASCo?/BCInoe's Lund Macke Fesl9nO/ HSCBP)EMI Bysel 

Mus/e, Inc., ASC80fty PrAMyMaric, HSCNSlJniaerUe 
Mode -ZYirs S-C , ASCPJ'/Eerleiusining MuSc, AMItohek 
Olek MenlcCeep . BMI/liROrnWuar. Eec . UMVUIe's HAtch 
FlMinhiog, HSC80/Jumpeog Bean Soigs IcC. BMVJeByS 
Aflas LLO. trSCeROellc Oats/es A/owed Miare, UMdulega 
Mode, ASCAP/,*esHn CesarOn PIckinhung. BSCBJ'ftyJ. 
BIi9H Marie ASCOPrWrenrr-Tamnilane Rehtrshinq Carp 

,. I 1A '- u 
AM/iBeloyAnld, AMI), 0/OPel-IL HlAt%. HAll 12 

HOLD MY 08110 Aye131 Praluchons Inc. ASCOP/Soeg/HIB 
HOTTstOH. USCe01ÍtTanu Maric, 03CBP/Soeg/HWTAIW IcC, 
05035/TALPA Muere Publishing. ASMAeSyjeho Beast PArsie, 
AMbWuniieeTareenhnn Bublisbesg Cusp , AMI), HOP/ilL RUB 

53 
hOPE SHE CHEATS ORI YOU WIIH A BASIIEIBALL PLAY- 

EH) lMarsSrrretloee Meare, AMISTO Mease, Inc., AM/iDreani- 
lancer AMP Songs, UMleCarA Cali Pirase Fine/i, AMI) RUB 63 

11011011W )MYDed SIanIsYcrnneoea, Inc , AM/TAngs AI 
UniunnUe. Inc. 8051304 CuinO Lie R.Arlisbing, AMI434 Doors 
Darn Mode, 8023412 Songs S-C. UMlfhrrmaric III, LAs. 

I AIWTTWIU )SheWrole R, ASC80BJnBauaI Mode - MOU 
Snegs. HScAMtartoves Mode, BM/iBOaseuyMaCk Music, 
AMI1IAIAj4AJ Oars/c Mode. RMVSoegs AI Un'sninal. Inc., 
BOil). AMPI1IL RUB 78 

I CAWTIOVEYOU BAGO )ISMGI, IMRO/WCCA Music, 
AM/SAle Dire Music NnMue BMHSooy/HlYTrne Iojblisurrg 
CcenPRrY, BMllalaeneensza's Carnbr Music. AMI), HL CS 
54 

I DOWTWAIINA GO )Mekern Mode, HSCBPIRrOWr Aubins 
Music. ASCO?) RUB 73 

IF I OIE YOUNG )Baeoeasree RAHishing, AM/101A Braun Music, 
Inc . AMI), YMIPCS 4; AllA 20 

IF I WUPEABOR )Saiegs AI UnAreinal, Inc., BMVUCJeaT Nub- 
lishing, AM/Cheiiy lane Preklishieg Co.. OS000SiJednU 
Modc, ASC80uGad Sasigs, lIC. ASCo?), BMP/CLOVHL CS 
AA 

I LIIE )UTkeesaI Music Cona5Tn, HSC80/AIu)i RArlishhrig, 
BSC80/TmTh P444W Publishing. 7ISCACPISOTgs Al Unruensat. 
Inc., BMhlrlickScleuIU PrckIishir BM/iuuaUcds 80nIOWde 
Neebtesheng, Inc . ASCP?/EMI Bysfi Mode, Inc., OSCHP), 

MOP/ilL ROB 48 
I I,WE if lEn/Iso lAie/co hOcke. ASCROIEIP teNente. 

HOW 

HSC80/fke In 

0/nv's Basse Pub- 

I/Irene Nubhshi35 

IM SUPPOSE 2 BAli, )GeeMar Modc RubI'elnieg BIeR) RAB 

AS 

IPBEIBU1 Un'senTA Marie - Casnens, AMVRCP Njb8shn 
SA Ar CV) LT 27 

I WOUIIJWTBE A MAN )Un'WnsuI-IIyGnam Inlentolodeil 
Preklishing. HSCPPISAngS 0e Raiga, HSCPFulJniueruaI Modc 
. MOU Seings. HOC/I'), AMP/ilL CS 48 

JAR OPIfAHIS MArs FAne loren RckIishing. AMbRaineg 
Tenn6ian, BSC80IIIIAW Lreaernces BSCBTePlggy Dog, 
ASCo?). AMPH1X AS 

JUSTA DREAM )Jadde ProA MusiC Inc., ASCPPelJnÑeinaI 
Music - MGA Goings, BUC80IEMI AUC/n*e1 Music Inc. 
BMVJrmrpeb Modc, BMPRMI Pceay Mares, SE000/0rcu Lesee 

Is 51111 A IIapen, SESACIJenso Muses, ASC80/cb 
Os/hal. Ire YSC80I1JSIieI JO SE C NolOishUig Dedgsee, 
SETAL) PO/iP/HL BlOTS 

JUSTIHE WAY YOU ARE AMI 9HHI Mode, Inc., 
OSCUP/neAusre Fareasiareern LIC. ASC80ISBOs Paree Mares, 
ASCN500TAAIde todefeenolent PArsie PubIis6i 
ASC80 . ASCO? Marie, ASC80/Icy Ps/ere 

Music, (s/lIce/Il's Music, 000HP//ItHenese 
Esledairerneni S-C, ASCOT/RIo lain IOjbIohieg iISC80/tJn(- 
unreal Mode lUe, HSCrIJSlOraIiI Wallon Nublesheeg 

Hesegnue, (lAc Ratine PArsie, BSC80IUpnnn AYn/Is 
SSC/i?). SWIRL /150 3; LI 48 

EBB' IN MIMI (JeffneySlle6 BOtole, BMVBPJ Bamnosalior, 
AMbSA/uNA Publishing Conigainy, AMICAle Sei 
CUeles MusiC AMI), BL CS 47 

KING OP ANYThING (Soely/AIVTeJres LIC, HSC80/Bny Dore 
MusIc, ASO/ip), HL BlOT 42 

KISS GOODBYE (OcreS Guide Marre Pn44ishin HSCOJSUni- 
russai 0/usc Caga/alens, ASCI03MIAHA 0/ion's Mes/le 
HSC/iJ'/EMI Ageil Music, Inc., ASCOT/SO Diez-U Macke, 
UMI/irreng Music, Inc . HM/Sse/ns/cg East Sor, AM/Denies 
Hot SA 5, /0/CUP) AMP/ilL, ABB AA 

1810$ DOVE (Ne Such Marc, SAC/iduReig Music, 
8SCPJNaric SI Wendswn0/, ASC80elAaynene Modc, 
HSC80/BMI AUeUc004 Maree Inc. UMVBedsWith Ears 

Mode, 8Ml), AlL CS 55 
kiss ME PAWN rM DOWN )SongsAI On/sued, nc. 

AM/Peas Al The 00G Mares, HSCOT/tiocth AehAre Mease, 

ASCN'IAg odio SAngs. HSC80/WigeI 80es Songs. 
ASCOT/Big 1mai Bus/ni, 8Ml), AMP/ilL CS 46 

LA CALLE )EMI Marie NeUreilaneAr, U.AIJIAn lulls Geranio BOl) 
LITO 

LA DESPEDIDA (Lus Cargos NJbI/sherep ASCOT) LT 5 

LA ESCUELITA )Ni Musical, LLC, AMI) LI 31 

LAST'WISH )Hadreyierhres Pruduelions, AM/bOil Alacynavod 
Maree Inc , AMISMI Aprii Music, Inc . HSC*/Ray.uby, 

ASCOS/TSe Avok Prcducleuss I LP, ASCO?), BL RUB 64 
LAY ITOOWN (My DreI Sian/s Tunrurnuw, (nc , AM/iSAnign At 

Ussenual, Inc., AM/tOOl Saenr Pean Marie, AM12412 Songs 
S-C, UM/Riennoesec, 8MW BAzeeneun, BMI1EMI BysU Mode, 
nc., BAC/iP/eSe CorSet Marie, Inc., ASCOT), NL 111W 82; 
RUBlO 

LAY WITH YOU Mike Ce/I Mode, YMSilosing Hilt Music, Inc.. 
HM/CoYAs 0/ UnoorsaL Ares, AMVEIIAMJ Mode RuMishing. 
HMI( AMP/ilL RUB 51 

LAY YOU DOWN )Rico Love Is Sull A Rappen, SEO/eh/bOl 
Fuiu Mu/le SESHI/ePueiemez Music, BMbWarrerr-OuirirrIunv 
PleSresheng Conçu. BOIl/S-N Music, HSC80uEMI Anni Marie. 
irle . HSCBO'/UsPreIJVSESAC Eteblinlring Designee, SESAC), 
AMP/ilL. ABA 56 

LEAVE U lOAba Gee Maree, AMV.Nanren/iunenlwrc Nebasheng 

Corp , AMlltaendacy Mejore. BUCHT//In COnAAI Music, ines. 

ASCOT/AOl rlysA Marie, Ire,, HSCROePU 4 Mc Marie. 
050800ntoni PArsie, 001568 Mario Corp., HS070Sbiakyu 
MAUS HSCSA/Nock000usic NuMishirig. BUCHT), AMP/IL 
RAU 89 

LEE ME DOWN EASY )Sonigs TIralSelt. UM/iBUckTo Rs/eh 
Songs, AM/Ale. OMVSeeery/AInJ HeuR Rare Music, BMVCIaiy- 
(Boo Music, AMVNasIMsIaaAIn Songs, AM/iDlE/b AIrO), HL CS 

26 

LEI'TlNG GO 10uhR LOVEÌ lEves HiesueWulnn Modo. 

IE'IO KICK if (NoTing Hill Mode, Inc., BMISliIre City Munie, 
UMVltnrru Hood PubIinSirrg. 05080) R011 87 

OEA GA )PurEasi Muvrrool Publishing, ASCN'/Nrwarypnl 
Fee Lele, BSCPJ'/llunrrnial Atapperings. OMbinden Pup Mode. 
ASCo?) 8/150 I, LT 42 
LITU,E 8ff $1008080 (Urknisa) Music Carrons, 

BM/il(gs Fhuerrrd etseh/E Music. AM/AA/nro Music. 
ASCNSSF'J 000riristnulron, HS000SFM1 Foray MUSiC 
SESYCiHeIIu9 Sauen Songs, SESOC). HOP/IL. CS 38 
l'lei UON MAN (Soogs TI Un'Nensal, Inc., SESAC). 
AMP/IlL. Uil/I 72 
AIMA BElIER NOW lores 5101 048 MaraIs SSA0/Wannen- 
C/rappnil Mode, Inc , SESHC,iRico leere Is SUll A Pan, 
SESOCoEMI ParAyMusic, DESHCChreneken NubksDi 

AM/I RIunIs LA Ht Oni Reblinlrinig, AMMIrA N' Geld 
lesIruig. 805Ml A/io/sannO te&eiic Inc . BM/DON HiI Mode 
Inc., ASCeO°/JuOre Coo/Is PodiO/ir , BSC80/Wig FOjpga, 
Mode YSCAP/Aoslsa Mares, /NoshenUor Eolwlren- 

! 1iJ LI 
nennt ASCAP), AMP/ilL. AYA Ut 
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RECORD COMPANIES: Downtown Records promotes Michael 

Pontecorvo to GM. He was head of marketing and sales. 

Universal Music Group International in London names 

Barry Holden director of classical catalog. He was head of 

marketing for classical independent label Naxos. 

Warner Music Canada names Steve Blair VP of its new 

artist services division. He was VP of A &R. 

EMI Music South Africa names Pino Di Benedetto managing 

director, effective Dec. 1. He was marketing manager at 

Electronic Arts South Africa. 

PUBLISHING: Country songwriter Liz Rose launches 

publishing firm Liz Rose Music in Nashville. The company 
appoints Scott Ponce GM /creative director. 

TOURING: Facility management company VenuWorks 
promotes Allison Fegley to sales and event manager for 
the Hoyt Sherman Place in Des Moines, Iowa. She was 

coordinator. 

MANAGEMENT: S2BieN Management, the new division of 

S2BN Entertainment, names Oscar Llord president /managing 
partner. Formerly CEO of Sony Music's U.S. Latin operations, 
he most recently headed SBS Entertainment. 

RELATED FIELDS: Canadian music funding group Foundation 
Assisting Canadian Talent on Recordings in Toronto names 

Duncan McKie president, effective Dec.13. He was president/ 
CEO of the Canadian Independent Music Assn. 

-Edited by Mitchell Peters 

G(Xii WC) R (S 
TIM McGRAW CHIPS IN TO FEED THE HUNGRY 
Just in time for Thanksgiving, country music superstar Tim 

McGraw is lending his celebrity to help feed the hungry this 
holiday season. 

McGraw has teamed with General Mills' Hamburger Helper 
to assist hunger -relief charity Feeding America with distrib- 
uting meals to more than 200 food banks across the country. 

As part of the Show Your Helping Hand campaign, Mc- 

Graw will help raise awareness of hunger issues in America 
with a current TV public service announcement that runs 
through December. 

Feeding America spokeswoman Molly Hart says the cam- 
paign was specifically timed around the holiday season be- 

cause "this is the time of year when people think about 
volunteering, advocating or donating. So Tim wanted to join 
in and help." 

Hart believes McGraw's involvement will bring more aware- 

ness to the fact that some 50 million Americans don't know 
where their next meal is coming from, she says. 

"A lot of people do not realize how many people in Amer- 
ica are struggling with hunger, which includes 17 million chil- 

dren," Hart says. "It's a startling fact that one in six Americans 
is struggling with hunger." 

Hamburger Helper has donated $525,000 to Feeding Amer- 
ica. And the company will donate up to $100,000 more based 
on a campaign where people who buy specially marked boxes 

of Hamburger Helper can submit a code to ShowYourHelping - 
Hand.com. Hamburger Helper has vowed to donate 17 cents 
to Feeding America for each code submitted to the website. 

Donations can also be made directly to FeedingAmerica.org. 
-Mitchell Peters 

Sony Music Nashville had much to celebrate at its after -party, which took place at the Country Music 
Hall of Fame and Museum in Nashville. Top nominee and birthday girl Miranda Lambert took home 
three awards (female vocalist, music video and album of the year), while Brad Paisley collected the 

night's top honor with his first win as enterta ner of the year. Enjoying the night's momentous suc- 
cess are (from left) former Sony Music Nashville chairman Joe Galante, A &M Records artist Sheryl 

Crow, BNA Entertainment artist Kenny Chesney, Arista Nashville artist Alan Jackson, Lambert, 
actress Sissy Spacek, CBS News chief Washington correspondent Bob Schleifer, Paisley, Sony Music 

Entertainment CEO Rolf Schmidt-Holtz, Sony Music Nashville chairman /CEO Gary Overton and 
CMA Awards executive producer Robert Deaton. FHOTOS. ALAN PO1zNER 

Gwyneth Paltrow earned a standing ovation for her CMAs 
performance of "Country Strong," the first single from the RCA 
Nashville original motion picture soundtrack of the same name. 
Here, Paltrow celebrates the evening at Sony Music Nashville's post - 
show gathering at the Country Music Hall of Fame and Museum 
with (from left) Sony Music Entertainment CEO Rolf Schmidt -Holtz, 
former Sony Music Nashville chairman Joe Galante and Sony Music 
Nashville chairman /CEO Gary Overton. 

44th ANNUAL CIVIA AWARDS 
The 44th annual Country Music Assn. Awards took place Nov.10 at 

Nashville's Bridgestone Arena and truly was "the biggest night in country 

music." Brad Paisley and Carrie Underwood returned to host the event 

for their third consecutive year and were the stars of the show. With 
Nashville overflowing with talent and tastemakers, the fun kept going 

long after the cameras stopped rolling. 
LEFT: Warner Music Nashville VP of A &R Carole Ann Mobley is flanked by bluegrass/ 
country artist/actor Jim Lauderdale (right) and pop craftsman John Oates. 

BELOW: Two -time CMA Award winner Blake Shelton (male vocalist, musical 
event of the year) celebrates his first CMA wins with Warner Music Nashville at 
its post -show bash. Shelton's close friends and label family were among those on 
hand to celebrate with him. Standing (from left) are Starst-uck Management 
Group owner and Shelton's manager Nerve! Blackstock and his wife, country 
music legend Reba McEntire; guest CMAs performer Kelly Clarkson; Warner 
Music Nashville senior VP of A &R Scott Hendricks and president /CEO John 
Esposito; and Starstruck Management Group manager and Narvel's son, 
Brandon Blackstock. Kneeling are Warner Music Nashville VP of promotion Bob 
Reeves ('left) and Shelton. PHOTOS: BROOKE KELLY 
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C C)lJ N FR1' 
AWAI1IDS 
BMI saluted the songwriters 
and publishers behind coun- 
try music's most -performed 
songs of the past year on 
Nov. 9 during its 58th annual 
BMI Country Awards. PHOTOS: 

RICK DIAMOND /ANDREW H. 

WALKER /GETTY IMAGES FOR BMI 

0 Taylor Swift's winning song 
You Belong With Me" was 

co- written with frequent collabo- 
rator Liz Rose and is published 
by Sony /ATV, Taylor Swift Music, 
Orbison Music and Wagnerville 
Music. Sony /ATV Music Publishing 
Nashville earned its ninth 
consecutive BMI country 
publisher of the year honor. The 
team behind the success of You 
Belong With Me" poses here for a 
photo. From left: BMI president/ 
CEO Del Bryant, Sony /ATV Music 
Publishing chairman /CEO Martin 
Bandier, 2010 BMI Icon Billy 
Sherrill, Swift, Rose, BMI VP of 
writer /publisher relations - 
Nashville Jody Williams, 
Sony /ATV Music Publishing 
Nashville president /CEO Troy 
Tomlinson and BMI assistant VP 
of writer /publisher relations - 
Nashville Clay Bradley. 

ink BMI Icon Billy Sherrill 
was honored for his role as a 

key architect of '605/'705 
contemporary country music. 
Here he takes a moment with 
fellow winner Taylor Swift to soak 
in their successes. 

®BMI Country Award winner 
Keith Urban and recording 

artist Sheryl Crow enjoy the 
Nashville party. 

oh Superstar country music 
couple Miranda Lambert and 

Blake Shelton share a snuggle. 

® At 20 years old, Taylor Swift 
became the youngest person 

to win BMI's country songwriter 
of the year crown. "You Belong 
With Me" also earned Swift her 
third consecutive BMI country 
song of the year win, making her 
the only songwriter to win the 
award three years in a row. BMI 
assistant VP of writer /publisher 
relations -Nashville Clay Bradley 
(left) and VP of writer /publisher 
relations -Nashville Jody Williams 
present a CF Martin D -42 guitar 
to Swift in recognition of the 
honor. The guitar's custom pearl 
inlay reads, "BMI Songwriter of 
the Year." 

ink. BMI Icon Billy Sherrill 
was honored with an all -star 

tribute to his repertoire as a 
producer /songwriter. A host of 
country stars performed some of 
Sherrill's songs, including Faith 
Hill, shown singing "Stand by 
Your Man" 
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The Big Machine label celebrated with a soiree at downtown 
Nashville's aVenue, where it hosted the majority of its expanding 
roster, including recent signee Martina McBride, along with a few 
very special guests. The Big Machine Label Group's friends and 
family- including McBride, Reba McEntire, Rascal Flatts, Justin 
Moore, Jaron & the Long Road to Love, the Band Perry, Sunny 
Sweeney, Edens Edge, Big Machine Labe Group president/CEO 
Scott Borchetta and Republic Nashville president Jimmy Harnen- 
pose for a picture while celebrating their big night at their CMAs 
after- party. PHOTO: JAMEY WALLS /BLACK SHEEP INNOVATION E MARKETING 

44th ANNUAL 
CIVIA AM /AIDS 
LEFT: From left: Universal Music Group Nashville executive VP /GM Ken 
Robold, Mercury Nashville artist Easton Corbin, UMGN senior director of 
A &R Joe Fisher and MCA Nashville's David Nail and Josh Kelley. 

BELOW LEFT: The Country Music Assn. gathered for its Marketing 
Summit on Nov. 9 in Nashville. The night before the event, Roots Music 
Exporters' John Lomax Ill (right) received the Jo Walker- Meador 
International Award during the CMA's international reception. Pictured 
with Lomax is CMA CEO Steve Moore. PHOTO'. AMANDA ECKARD /CMA 

BELOW RIGHT: Capitol Nashville president /CEO Mike Dungan gets 
carried away celebrating Lady Antebellum's wins for vocal group and 
single of the year during Capitol Records' after -party at Sambuca in 

Nashville. From left are Lady Antebellum's Dave Haywood, Hillary Scott 
and Charles Kelley with the airborne Dungan. PHOTO RICF o AMOND /GETTV 

IMAGES FOR CAPITOL RECORDS NASHVILLE 
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SESAC NASHVII_LI_ 
WIUSI(, AWARDS 

The SESAC Nashville Music Awards took place Nov. 8 at the organization's Music 
Row offices for an audience of superstar singer /songwriters and influential industry 
tastemakers. The black -tie event honored the writers and publishers behind the 
year's biggest hits, and more than 50 awards were presented to the elite group of 
creative talent. Hillary Scott was feted for her array of hits with Lady Antebellum 
during the last year, including "Need You Now," "Our Kind of Love" and "Run to You." 
In just a few years, Lady A has become one of music's most successful and celebrated 
acts with multiple No. is and a host of industry awards. PHOTOS: ED RODE 

ABOVE LEFT: SESAC songwriter Ken Johnson was honored for penning the Josh Thompson hit 
"Beer on the Table." Here, Thompson (right) is pictured with girlfriend Andi Zack (center) and 
director of writer /publisher relations Shannan Hatch. 

ABOVE CENTER: SESAC affiliate Blaine Larsen (center) picked up a performance award for 
George Strait's "Gotta Get to You," a song he co -wrote with artist /actor Jim Lauderdale. Flanking 
Larsen during the cocktail reception are SESAC senior VP of writer /publisher relations Trevor Gale 
and Hatch. 

ABOVE RIGHT: Songwriter Cary Barlowe (left) was honored for his work on Lady Antebellum's No. 1 

smash "American Honey." Congratulating him is SESAC VP of writer /publisher relations Tim Fink. 
LEFT: SESAC songwriter of the year /song of the year award recipient Hillary Scott of Lady 
Antebellum thanks Fink for the dual recognition. 
BELOW LEFT: Singer /actor Jim Lauderdale (center) celebrates with SESAC execs after winning the 
Inspiration Award. Sharing in the moment are (from left) Hatch, director of writer /publisher relations 
Amy Beth Hale, chairman /CEO Stephen Swid and Fink. 

BELOW: The legendary Ray Wylie Hubbard, who was honored for his album "A. Enlightenment B. 
Endarkenment (Hint: There Is No C)," performs at the star -studded event. 
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DEPARTING DOESN'T 
HAVE TO MEAN 
DISCONNECTING. 
With the largest Wi -H equipped fleet in the industry and live satellite TV on most 

domestic long -haul flights, you can live those hours in the air as if you were still on 

the ground - in real time. You can catch the game. Or the news. Choose to check 

in with the office. Or with a friend on Facebook whom you haven't seen since 

seventh grade. You can look up the actor from that movie playing on HBO; or bid 

on an autographed prop from the set. Basically, you can do whatever it is you'd 

normally be doing, from 30,000 feet. 

DELTA.COM 

KEEP CLIMBING 

D E LTA 41) 
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