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>>>FACEBOOK
BOOSTS
MOBILE
EFFORT

In revving up its
mobile services for
its 200 million users,
Facebook has
created a platform
for retailers including
Macy's and Gap to
offer deals to
customers who are in
the vicinity of store
locations. The new
Deals feature builds
on the recently
launched Places—
which lets users
broadcast their
location, among
other things—and
allows merchants to
direct special offers
to Facebook mobile
users who check in
within the vicinity of
their stores.

>>>BMG,
WARNER EYE
CHRYSALIS
BMG and Warner
Music Group are
among the potential
bidders for Chrysalis
Group, according to
the New York Post.
Chrysalis, which has a
100,000-strong
catalog inits
publishing division,
confirmed that it's
having discussions
with interested
parties regarding
merger
opportunities. The
company was up for
sale in 2008 but the
auction process was
called off as aresult
of the economic
downturn.

>>>APPLE
SUES
MOTOROLA
Apple sued rival
Motorola, claiming it
infringed on three
iPhone patents.
Apple says Motorola
is using its touch-
screen software, as
well as other display
technologies.
Motorola says it
hasn’t yet reviewed
Apple’s filing, but
that it intends to
“pursue our litigation
to halt Apple’s
continued
infringement.” The
case was filed Oct.
29 with the U.S.
District Court for the
Western District of
Wisconsin.

THE DOPE SHOW

SHIFTING GEARS

BY LOUIS HAU and ED CHRISTMAN

THE ONLY GIRL
INTHEWORLD

Taylor Swift’s Blockbuster Week
And What—If Anything—It Means For The Biz

The extraordinary first-week sales for
Taylor Swift's “Speak Now” have struck
at the heart of ironclad assumptions that
had risen among beleaguered record-
ing industry executives,

Noway an album could still sell a mil-
lion U.S. units in its first week? “Speak
Now” exceeded that milestone by 47,000
following its release on Monday, Oct. 25,
according to Nielsen SoundScan.

The CD is dead? Consumers snapped
up 769,000 units of the album in the for-
mat, according to SoundScan.

Country artists can't sell digital al-
bums? SoundScan: Swift fans pur-

chased 278,000 digital downloads of

“Speak Now.”

Kids don’t buy music? Hel-lo, those
same kids make up the core of Swift's
growing fan base.

How did the 20-year-old Swift, whorose
to country crossover superstardom with
her 2008 album “Fearless,” manage to
defy the naysayers? And what does it
mean for the rest of the business as over-
allrecorded-music sales continue to slide?

“We're really five years in the making
to get to this point,” Big Machine Rec-
ords CEO Scott Borchetta says, refer-
ring to the then-new label's preparations
for the release of Swift's self-titled debut
in October 2006.

“Even with ‘Fearless,” we were still
somewhat of an underdog,” he says. “No
one expected us to have the biggest
album of the year—It was that teenage
country singer, right?’ After ‘Fearless,’
we knew all eyes would be on us.”

When the time came to begin working
“Speak Now,"” “there was a trust factor
there with her first two albums,” Borchetta
says, “that when Taylor makes an album,
start to finish, I'm going to enjoy it.”

Swift's fan base started out with teen
girls “and that has spread younger and
older,” Borchetta says, so that her core

fans now extend from tweens to college
kids, with growing numbers of older,
mostly female, country music fans,
some even in their mid-40s.

“She’s the perfect storm of an artist:
super-smart, super-focused and she un-
derstands the value of her audience,”
says Bill Bennett, former head of Warner
Bros. Nashville and now a manager at
the Artists Organization. “She's worked
hard to keep her country audience, She
goes to every awards show, visits radio,
signs countless autographs.”

Media coverage lavished on Swift as
sales of “Fearless” skyrocketed last year
expanded her foothold in the pop main-
stream. Borchetta says that artists have
to be prepared for “mainstream media
moments"—like, he says, when Kanye
West interrupted Swift at last year's
MTV Video Music
Awards.

“When people
come to check you
out, you better have something, other-
wise they are going to click away,” he
says. “When people went to discover her,
they discovered a multidimensional
artist and personality.”

Clay Hunnicutt, senior VP of pro-
gramming at Clear Channel Radio, says
Swift's popularity transcends formats
and genres.

“It doesn’t happen often enough be-
cause people get put into silos,” Hun-
nicutt says. “ ‘Oh, they're justa country
act,’or ‘He's a teen act.’ That's the great
thing about Taylor—the guys want to
date her, the girls think she’s their best
friend, and everybody likes her along
the way. Name another person who's
like that.”

Not many are. But Borchetta warns
that aiming for the pop mainstream is
a treacherous game for country artists.

“If you're fortunate enough to have

Well spoken:
TAYLOR SWIFT

SOCIAL STUDIES

WINNER'S CIRCLE

PERONT

something cross over to top 40, you can't
chase that format because a year from
then it could be predominantly hard rock
or urban,” he says. “l encourage our
artists to make their best record and then
we'll figure it out from there, because if
you start chasing something, that's the
cardinal sin.”

The remarkable sales for “Speak
Now” come as recorded-music sales con-
tinue to spiral downward this vear, with
the industry’s collective sense of dread
heightening when Katy Perry’s “Teenage
Dream” failed to brealk the 200,000-unit
mark in its debut week in August.

Since then, other highly anticipated
albums by major acts have fallen far
short of first-week sales projections, in-
cluding Kenny Chesney's “Heming-
way's Whiskey,” Maroon 5's “Hands All
Over” and Zac Brown Band’s “You Get
What You Give.”

NOVEMBER 13, 2010 |

COTTON IS KING

But the Swift album demonstrates
that when everything aligns, consumers
will still turn out in droves.

“I am elated to see that kind of busi-
nessis still there,” Capitol Records Nash-
ville president/CEO Mike Dungan says.
“This is clearly an example of an artist
wheo the fans want to know everything
about. They are intimately involved with
her and want to hear every sound that
comes out of her mouth. Thatis very en-
couraging that you can still get that kind
of a relationship with the fans.”

Does that mean million-selling de-
buts will still be possible in the future?
“I certainly hope it's not the last time,”
Borchetta says. e

Additional reporting by Craig Marks.

5 MOBILE: For 24/7 news and analysis
_blz on your cell phone or mobile
device, go to mobile.billboard.biz.
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>>>S|RIUS XM
CEO: TALKS WITH
HOWARD STERN
CONTINUE

Sirius XM is continuing
discussions with Howard
Stern about a potential
extension of his contract,
which expires at the end
of the year, CEO Mel
Karmazin said Nov. 4.
“We do not have any
updates today,” Karmazin
said during the
company’s quarterly
earnings call. The CEO
has previously said he
was hoping to have more
insight into Stern’s future
by the time of the call.
Sirius posted a third-
quarter profit of $67.6
million, compared with a
year-ago loss of $151.5
million. Revenue rose 16%
to $717.5 million from
$618.7 million.

>>>VERVE
SINGER SIGNS
WITH RAZOR &
TIE

Following a brief reunion
of British alt-rock act the
Verve in 2008, frontman
Richard Ashcroft has
signed with Razor & Tie
for the North American
release of “The United
Nations of Sound,” his
fourth solo album
produced by No L.D. (Jay-
Z, Kanye West). The
singer joins such acts as
Brand New, Joan Baez
and Semi Precious
Weapons on the label,
which will issue the
album in early 2011,
“Sound,” Ashcroft's first
solo effort since 2006's
“Keys to the World,” was
released overseas on
Parlophone in July prior
to the signing.

>>>DANGERBIRD
LINKS WITH
FONTANA
Dangerbird Records
announced it will now be
distributed through
Fontana Distribution, the
indie distribution arm of
Universal. Dangerbird
acts include Silversun
Pickups, Hot Hot Heat,
Minus the Bear and Fitz &
the Tantrums. Upcoming
releases in 201 include
albums from the Dears,
the One AM Radio and
Maritime.

Compiled by Chris M.
Walsh. Reporting by
Cortney Harding, Jason
Lipshutz, Andre Paine,
Lindsay Powers, Georg
Szalai and Reuters.
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BY ANDRE PAINE

ANTICHRISTINDIESTAR

Marilyn Manson To Release New Album In 2011 Through Deal With Cooking Vinyl

LONDON—A year after being dropped
by Interscope, Marilyn Manson is plan-
ning his comeback on U.K. indie label
Cooking Vinyl.

Manson has agreed to form a joint-
venture partnership between his own
imprint Hell, etc. and the London-based
label. The deal covers his next album,
due in fall 2011, with an option for the
album after that. Cooking Vinyl will han-
dle worldwide distribution, marketing
and promaotion.

On the face of it, the two parties make
unlikely bedfellows. Cooking Vinyl
launched in 1986 as a conternporary folk
label but hag since broadened its reper-
toire and scored a major success with
the Prodigy’s 2009 comeback album,
“Invaders Must Die.”

Cooking Vinyl managing director
Martin Goldschmidt says that record—
released under a licensing agreement
with the Prodigy’s own imprint, Take
Me to the Hospital—has generated
worldwide sales of 1.3 million. The label
has also had success with global service
deals for established acts like Under-
world, Groove Armada and the Charla-
tans (Billboard, Sept. 11).

Manson's manager, Tony Ciulla of
Ciulla Management in Los Angeles, says
he declined offers from other labels after
being impressed with Cooking Vinyl's

Mechanical animal: MARILYN
MANSON; inset: Cooking Vinyl's
MARTIN GOLDSCHMIDT.

work on “Invaders Must Die” interna-
tionally. The indie’s “passion and con-
viction for recognizing Manson as a rock
icon and genuine enthusiasm to be part
ofhis future career was key in doing the
deal,” he says.

Ciulla says the 50-50 joint venture is
a “more attractive financial arrangement
and allows for greater [creative] control,”
with both parties sharing profits after
Cooking Vinyl recoups its costs, which
include an advance paid out to Manson
and a “big marketing cornmitment.”

Cooking Vinyl expects
to release the album in 45
countries, although in
some territories it will li-
cense the set to local labels. Gold-
schmidt's initial global sales target for
the album is 500,000 units, which he ex-
pects will be Cooking Vinyl's biggest U.S.
release to date. The label released “In-
vaders Must Die” through distributor
RED, generating U.S. sales of 53,000,
according to Nielsen SoundScan.

Manson's previous set, “The High

BY MITCHELL PETERS

Thinking Local

Live Nation Entertainment Parts Ways
With Jason Garner, As Regional Execs Gain Power

One day before it was scheduled to
brief Wall Street analysts on its
third-quarter earnings, concert-
industry giant Live Nation Entertain-
ment disclosed that global music
chief executive Jason Garner had
exited the company.

The departure of Live Nation's con-
cert business chief signals a company
shift to place more decision-making
authority in the hands of regional
management. In light of Garner’s de-
parture, Live Nation has promoted a
trio of executives with deep back-
grounds in the live entertainment
business. Longtime promoters Mark
Campana and Bob Roux have been
upped to presidents for the North and
South regions in North America, re-
spectively, and Rick Franks has been
elevated to president of North Amer-
ica for talent/touring.

Campana and Roux will oversee
booking, operations and venues in
their respective territories. The north-
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ern region comprises New York,
Boston, Philadelphia, Detroit, Cleve-
land, Chicago, St. Louis, Pittsburgh
and Indianapolis. And the southern
region comprises Florida; the Caroli-
nas; Washington, D.C.; Atlanta; Texas;
Phoenix; Las Vegas; Seattle; Denver;
New Mexico; and California. Campana
and Roux will be based in Chicago
and Houston, respectively, and Franks
will remain in Detroit.

The move tacks away from Live
Mation’s one-size-fits-all strategy
under Garner to a more traditional
approach of seeking local input into
tour booking, routing and pricing.

End of Low,” bowed at No. 4 on the Bill-
board 200 in May 2009 and has sold
137,000 units, according to SoundScan.
Manson’s total U.S. album sales stand
at 8.7 million, with 1996's “Antichrist
Superstar” the biggest seller with 1.9
million units. He has scored two previ-
ous No. 1albums: 1998's “Mechanical
Animals” and 2003's “The Golden Age
of Grotesque.”

Although Cooking Vinyl doesn't have
a U.S. base, Goldschmidt says he and
Ciulla will link up with partners for pro-
motion, marketing and distribution. He
identifies RED as a “very strong option”
for distribution and says they
may work with Topspin for on-
line fan base marketing. Man-
son's strong Web presence—he
has 849,000 Facebook follow-
ers—and his large fan database
will play a central role in the early
stages of the marketing cam-
paign, Goldschmidt adds.

The Cocking Vinyl team has yet to
hear the new record, which is being
recorded in Hollywood with longtime
Manson collaborator Twiggy Ramirez.
But Goldschmidt believes the break with
Interscope will inspire the artist.

“Manson’s in that mood where he
really wants to come back fighting,”
he says. e

Unplugged:
Departing

Off its merger with Ticketmaster, Live
MNation had paid extravagant sums to
secure rights to promote most or all
of various concert tours. But some
tours struggled, as strategic deci-
sions once in the hands of regional
promoters—regarding on-sale dates,
competition awareness, regional
economics, marketing and radio pro-
motion, and which venues to book—
became more centralized.

“The economy has impacted our
industry in 2010 and looks like it will
be another factor in 2011, so we need

® O
‘We need to focus on the right acts
in the right markets with the most
efficient organization.’

—MICHAEL RAPINO, LIVE NATION
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to focus on the right acts in the right
markets with the most efficient or-
ganization to continue driving our
leadership position,” Live Nation CEO
Michael Rapino said in an internal
memo. “Our goal in 2011 is to grow
our market share in arenas and [am-
phitheaters] in the top markets and
increase [North America]l profitabil-
ity back to 2009 levels.”

Garner's departure comes on the
heels of a difficult summer for Live
Nation, marked by slow ticket sales,
postponements and cancellations of
numerous tours. In a July 15 presenta-
tion to shareholders, Garner admit-
ted, “The economy snuck up on us.”
On Nov. 4, Live Nation reported that
its third-quarter net income in 2010
fell to $51.4 million from $69.2 mil-
lion last year.

Meanwhile, the company also an-
nounced that former TicketsNow
president Ron Bension has been
named CEO of the company’s House
of Blues and clubs division. Based in
Los Angeles and reporting directly
to Rapino, Bension is an industry
player to watch. His move from tick-
eting to clubs could mean that Live
Nation is looking to beef up its artist
development efforts. e

MANSON: PEROU
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Deterrence Theory

The LimeW.ire Injunction Is Important Even Though It Won’t Stop Piracy

Ancther day, another big legal victory for the major record la-
bels in their continuing fight against Internet infringement.
This time the labels’ target was LimeWire, the peer-to-
peer (P2P) service that for the past decade has enabled more
than 200 million users worldwide to download
and share billions of songs, without licenses
from, or payments to, copyright owners.

In May, a U.S. federal court in New York de-
termined, without the need for a trial, that
LimeWire had “induced” its users to infringe
copyright, by using such tactics as buying Google
AdWords phrases like “replacement Napster”
and banner ads proclaiming “free music down-
loads™ and organizing songs into categories like
“top 40" and “classic rock.”

Following up on that ruling, the judge entered an injunc-
tion on Oct. 26 prohibiting LimeWire from distributing its
file-sharing software or in any way facilitating others’ infringe-
ment. “Plaintiffs have suffered—and will continue to suffer—
irreparable harm from LimeWire’s inducement of widespread
infringement of their works” unless the company is enjoined
from its ongoing illegal acts, the court ruled.

An overwhelming legal victory for the labels? Most defi-
nitely. The ruling once again demonstrates the power of the
Supreme Court’s 1995 Grokster decision, which, building on
nearly a century of precedent, made clear that inducing oth-
ers to infringe copyright is indeed a violation of the law.

But as with many of the biggest anti-piracy fights of the
past decade, legal victories rarely
translate directly, or swiftly, into
practical business successes. Since
the injunction was entered, there
have already been widespread re-
ports of defections to other P2P serv-
ices that remain impervious to
shuttering, including the highly de-
centralized BitTorrent network.

Completely shutting down a P2P
network is nearly impossible. Net-
works like BitTorrent aren’t actually
owned or controlled by any company
or individual. Rather, they consist of technologies that, once
released to the public, are used to connect Internet users in
specified ways, thus enabling the transfer of files—including
copyrighted material.

Copyright owners’ usual tactic against P2P services is to at-
tack those that provide access to, or facilitate downloading
from, such networks. So, for example, they've trained their
sights on sites like the Pirate Bay and IsoHunt, which index
torrent files—small bits of code that instruct computers how
to obtain files from other BitTorrent users.

Victories over such sites are sometimes described as the
equivalent of slamming shut one door to a house while leav-
ing other doors and windows open, allowing thieves numer-
ous alternative access points to the goodies inside. But while
they clearly aren’t silver bullets against piracy,
that doesn’t mean they aren't both necessary
and important.

Perhaps the most important result of victo-
ries against services like LimeWire is deterring
other would-be P2P operators. The deterrence
factor is especially notable in the LimeWire case,
as the labels sued not only the corporation that
distributed the software (and reaped up to $20
million annually in advertising revenue) but
also Mark Gorton, owner and former CEO of
the company.

Suing individuals who are involved in their companies’ in-
fringement is aggressive and controversial, but it's clearly
permitted under copyright law, and the court in this case de-
termined that Gorton was liable.

The court has scheduled a trial in January to determine
how much the defendants must pay the labels in damages.
Statutory damages can range from $750 to $150,000 per
work infringed. And given the thousands of works infringed
through the system in the past decade, the potential figures
are staggering.

No one expects LimeWire or Gorton to be able to pay more
than a small portion of what's expected to be a huge award.
But that's not really the point. What
truly matters to the labels is that the
next Gorton dreaming up a scheme
to make millions by helping others
steal music hears about an award like
this and decides it's not worth risk-
ing his or her personal assets.

Lawsuits like the one against
LimeWire don’t solve the piracy
problem, and the labels’ victories
may seemn Pyrrhic. But, in the long
term, they will help dissuade entre-
preneurs from going into the in-
fringement business and channel music fans toward
licensed, paid services. e

Ben Sheffuer is an attorney for NBC Universal Television
Group, which is 209 owned by Vivendi, the parent of Universal
Music Group. He is the author of the Copyrights & Campaigns
blog (copyrightsandcampaigns.blogspot.com).

_b'z For 24/7 legal news and analysis, see billboard.biz/legal.
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Tumblir4Ya

More Artists, Fans Flock To The Hot Blogging Platform

Virtually everyartist alive—and
even many dead ones—has a
Facebook page, a Twitter han-
dle and a MySpace profile.

But do they have a Tumblr?

Although still operating
under the mainstream radar,
Tumblris arapidly growing free
blog hosting service designed
to fill the gap between a short
Twitter post and a more robust
blog or website. It blends the
immediacy and convenience of
Twitter but removes the 140-
character barrier and blends in
the multimedia elements of
Facebook. Users can post text,
images, videos, links and audio
into a unique, short-form on-
line journal called a “tumblelog”
meant to convey more informa-
tion that a Facebook update but
still maintain a clean, minimal-
ist design that's uncluttered and
easy to read.

Tumblr users can also follow
each other just as one can
follow people on Twitter or
friend someone on Facebook.
Updated blog posts from other
Tumblr users are
listed in a stream
on each user’s

Digital
Domain

Heavier things: Former Twitter enthusiast JOHN MAYER has
become a devoted Tumblr user; left: Mayer’s Tumbilr blog.

quickly and easily. What's more,
Tumblr's existing users—while
smaller in numbers than those
of Facebook or MySpace—are
dedicated and active, quicklyre-
blogging interesting items to
their own followers.

“The magic behind it is that
they've created
this giant com-
munity of users,”
says Crush Man-

dashboard, which
they can then ANTONY
“like,” “reblog” BEAING

or incorporate
into their own
blog.

But compar-
isons to Facebook
and Twitter aren't completely
fair, as Tumblr isn't a dedicated
site that one visits and browses
like those other services. It's a
technology platform that lets
users create their own online
presence, while weaving in
stronger social networking el-
ements than what are found on
traditional blogging platforms.

The result: a social network-
ing tool defined by simplicity
that lets artists connect with fans

agement head
of digital Dan
Kruchkow, who
has several acts
that use the serv-
ice. “You can be
up and running
in five minutes and be injected
into this community and have
an immediate audience.”
Tumblr's mix of easy-to-use
publishing tools and built-in
community has helped the 3-
year-old New York company
grow to 6.6 million users, with
another 15,000 new users
joining daily. They collec-
tively contribute more
than 2 million posts per
day, driving an estimated

website for $70.

CIRCULAR SOUND

Cloud services may be the future of music,
but for now you probably still have a whole
lot of MP3 files that need help finding their
way to the home stereo system. Enter the Orb
Music Player. The small, disc-shaped device attaches to any
pair of speakers, acting as a bridge between the speakers
and a home computer using a Wi-Fi network. Orb also
makes available software to install on the computer to or-
ganize multiple music libraries into a common interface.
And rather than a separate remote control, the whole thing
can be controlled by any Apple iOS device—iPhone, iPod
Touch or iPad—with Android support on the to-do list.
The Orb Music Player is available from the company’'s

—AB

2.4 billion page views per
month worldwide, according
to Quantcast. And Tumblr
users are loyal to the service,
While Twitter farmously has a
quit rate of 60%, Tumblr's re-
tention is a whopping 85%.
The music industry has
slowly begun to take notice.
Tumblr's blog directory has a
listing dedicated solely to “mu-
sicians” which has thousands
of entries, from garage band
hopefuls to such acts as John
Mayer, Amanda Palmer and Ra
Ra Riot. Some, like Universal
Motown act Four Years Strong,
use the Tumblr platform to
power their official website.
Others, like Train frontman Pat
Monahan, use it as a personal
blog. Universal Music Group
even has its own Tumblr, And
there are a number of music
applications created to work
with Tumblr using the service's
free developer tools, such as
the playlist-building
Hypster, Blip.fm and
Dashboard Radio,
among many others.
Unlike Twitter or
Facebook, Tumblr
doesr’t allow unfettered
ANONYmMous comments.
By and large, anyone
chimingin on a Tumblr user's
postis a fellow user, and his or
her feedback is left on that
user's own blog. So Tumblr
users have a bit more skin in
the game, something that 24-
year-old founder David Karp
had in mind from the very start.
While this cuts down on the
noisy, and sometimes vulgar,
chatter prevalent on other so-
cial networks, it also will likely
keep Tumblr from reaching the
hundreds of millions of users

that Facebook, Twitter and My-
Space attract.

Then again, Tumblr’s top pri-
ority isn't growing its user base
but generating revenue from it.
In April, the company rolled out
a series of new revenue-gener-
ating services designed to avoid
charging monthly subscription
fees or selling advertising. They
include buying virtual stickers,
or paying to be listed among
other recommended blogs. Of
greater potential is a new App
Store-like model where devel-
opers can create things like cus-
tom themes or other features
for Tumblr blogs and sell them
to other users, with Tumblr tak-
inga 30% cut.

The company raised $5 mil-
lion in funding in April from
venture capital firms Spark Cap-
ital and Union Square Ventures,
which are alsolead investorsin
Twitter. That brought its fund-
ing total to $10.2 million, and
the service is rumored to be on
the prowl for a far larger fund-
ing round in the near future.
Should that happen, expect
Tumblrto expand beyond its 12
employees, which would allow
it to start addressing the many
partnership requests coming in
on a regular basis,

Despite all the positive re-
views and accolades it has re-
ceived—founder Karp was even
named one of BusinessWeek's
Best Young Entrepreneurs in
2009—the harsh glare of the
spotlight has missed Tumblr so
far. Ifit continues to attract users,
investors and artists at its cur-
rent rate, expect that to change
in the year ahead. e

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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BITS & BRIEFS

QVIVO PARTNERS
WITH 7DIGITAL

Qvivo has signed a partner-
ship with digital music re-
tailer 7digital, under which
the social media startup will
act as areseller of 7digital’s
catalog of 10 million fully li-
censed MP3 tracks. The
serviceis expected togolive
in December. Qvivo was
founded by former Walt Dis-
ney Asia president Jon Nier-
mann along with former
Electronic Arts Asia direc-
tor of online technology
Liam McCallum. In addition
to music, the service will let
users buy and play movies,
games and other types of
content and alert their Face-
book friends about what
they’'re buying.

JELLI LAUNCHES
RADIO APP

The Jelli social Internet radio
service is going mobile
through a new iPhone app.
Jelli adds a social network-
ing dimension to radio lis-
tening by enabling users to
vote songs on or off the Jelli
playlist. Jelliis streamed on-
line and can also be heard
through participating ter-
restrial radio stations. Thei-
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Phone app allows users to
submit their votes from their
mobile devices and stream
the Jelli feed directly. The
app also lets users tune in
other local radio stations.

BOOYAH RELEASES
KISS/NIGHTCLUB
CITY DATA

Booyah, operator of the
Nightclub City app on Face-
book, has released some
telling statisticsrelated to a
recent initiative with classic
rock legend Kiss. The band
streamed live the final con-
cert of its latest tour through
the Facebook game and
supported it with a three-
week promotion. The pro-
motional campaign involv-
ed giving away exclusive
Kiss-themed virtual goods
to use within the game and
made tracks available for
nightclub owners to stream
inside their virtual venues.
The results included 3.3 mil-
lion impressions on the Kiss
concert ad banner in two
days with a 73% click-
through rate. The app also
generated 16 million track
streams and a 750% in-
crease in “likes” for Kiss'
Facebook page.
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10 1N JUST A DREAM

LOVE THE WAY YOU LIE
EMINEN FEATURING RIHANNA

FAR*EAST MOVEMENT FEATURING CATARACS & DEV
JUST THE WAY YOU ARE

WAKA FLOCKA FLAME FEATURING ROSCOE DASH & WALE

TREY S0MGZ FEATURIG NICKI MINA]
HALLOWEEN (MOVIE THEME)

ONLY GIRL (IN THE WORLD)
RIHANNA

Its 22 chart weeks are spread out over the
last four years (and three years before
that on this list’s predecessor, Polyphonic
Ringtones), but it's this week that John
Carpenter’s “Halloween (Movie Theme)™"
reaches a new chart peak (8-7, up 10%).
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THEY SHOOT, YOU SC

There are dozens of motion pictures released by the major movie
studios every year and hundreds more independent films that get
distribution. The TV universe has expanded so much that any-
one with access to fewer than 300 channels of 24/7 content seems
hopelessly out of touch.

Through it all, one fact remains constant: All these films and
TV shows need music.

Although a tough economy has constrained music budgets,
the overarching theme of the Hollywood Reporter/Billboard
Film & TV Music Conference, held Oct. 27-28 at the
Century Hyatt Hotel in Los Angeles, was that the
sector still provides plenty of chances for up-and-
coming artists to get exposure and build some buzz
about their music.

“The secret to Hans Zimmer's success is that he
correctly analyzed along time ago that what the stu-
dios and directors needed was a solution to the prob-
lem,” said former Nine Inch Nails member Charlie Clouser, who
composed the scores for the “Saw” film franchise. “And the prob-
lemn was, ‘“There's no freakin’ music on this picture!” ”

The amount of money that film studies, TV shows and brand
marketers pay for the use of music has dropped sharply in recent
years, conference attendees said, hurt by tighter budgets and what
they call a lamentable trend of some artists offering use of their
songs for free in exchange for the exposure.

But growing demand for cheaper music can translate into more
opportunities for indie and up-and-coming artists to score place-
ments and boost sales of their music. Fueled by Ramen act A
Rocket to the Moon licensed its song “Like We Used To” for use
in the Oct. 5 season finale of MTV’s “Teen Mom.” The following
week, U.S. sales of the digital track totaled 22,000 units, four times
what it sold the prior week, according to Nielsen SoundScan.

Some shows revel in playing the role of musical tastemaker,
whether by licensing little-known works that help heighten
the mood of a scene or, as in the case of NBC's “Last Call With
Carson Daly,” making new music the primary focal point of
the entire show.
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Talk amongst yourselves: Attendees at
the Hollywood Reporter/Billboard Film
& TV Music conference participate in
the speed networking segment, where
they practice their “elevator pitch" to
music industry veterans.

After nine seasons, Daly’s late-night program revamped its for-
mat this fall, with a new emphasis on live music performances
and acts on the verge. So far, the show has spotlighted such emerg-
ing acts as Lissie, Off! and Alberta Cross.

“I'll tell an artist that I have on the show in any capacity, ‘Hey,
use the tape and send it to “Conan.” Try to use it to get a real late-
night-show booking,” " Daly said during an onstage interview at
the conference. “There is so much content and se much music
that 1 like the fact that we're almost a boutique late-night show
that can be that jumping off [point]. It's real A&R
and we do it at a network level.”

Meanwhile, the tight turnaround time of TV pro-
duction, especially for reality TV shows, is helping
I spur the growth of production music libraries,

which serve as a one-stop shop for music supervi-
sors looking for quickly accessible, precleared
tracks. Once an artist strikes a deal with a produc-
tion music library, it can lead to more work later on, according
to Getty Images director of music Larry Mills. “Once you're in,
you're in,” he said.

“Yo Gabba Gabba!" creators started developing the show by
calling their musician friends and asking them to write songs.
“We were super naive,” co-creator Scott Schultz said. Composer
Jarond Gibbs added that the composers write anything they want:
“I'write what | would write anyway, but | just write happier lyrics.”

“In order to do something substantial, you have to fully real-
ize it—or convince someone you can fully realize it,” Schultz said.
“We made a pilot and we leaked some of it on the Internet, and
from there, it was like people could just sense it.”

Keynote speakers at the event included songwriter/producer
Lukasz “Dr. Luke” Gottwald (see story, opposite page) and artist
Natasha Bedingfield, while composer Thornas Newman received
the Maestro Award from the Hollywood Reporter. For complete
coverage of the Film & TV Music Conference including video
highlights, go to billboard.biz. e

Additional reporting by Jennifer Netherby and Mitchell Peters.

It’s still rock’n’roll to me: BMI sponsored the panel “From
Rock Star to Composer: Creating a Career in Film/TV

Music.” From left are composer STEWART COPELAND;

BMI VP of film & TV relations DOREEN RINGER ROSS;
composers LYLE WORKMAN, THE ANGEL and CHARLIE
CLOUSER,; and Billboard senior editor ANN DONAHUE. o~
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In the wee small hours of the
morning: “Last Call” host CARSON
DALY discussed how he gave his
show a renewed emphasis on music.

Totally ready for some football:

BIG KENNY discussed how his music

has been used in a number of sporting
events, including ESPN'’s “College -
GameDay" for NCAA football.

PHOTOGRAPHS BY ARNOLD TURNER
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DESPITE BUDGET WOES,
FILM/TV MUSIC HOLDS
OPPORTUNITIES FOR
NEW ARTISTS

‘m not sure
NBC still knows
we’re there. ’m
convinced they think
| went back to MTVW.
| think they think
it’s a simulcast.’

A a M

“Wall-E” of trophies: Composer
THOMAS NEWMAN (left) received
the 2010 Maestro Award from
Hollywood Reporter senior features
editor/international KEVIN CASSIDY.

”~

‘The fun part
about scoring
- films as opposed
< to beingina
« band is the lack
' of other
bandmates.’

—STEWART COPELAND,
COMPOSER

\\
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ASK YOUR
DOCTOR

Dr. Luke Talks About His
Creative Process

ASCAP executive VP of domestic membership
Randy Grimmett interviewed Lukasz “Dr. Luke”
Gottwald at the Hollywood Reporter/Billboard
Film & TV Music Conference about the super-
star songwriter /producer’s phenomenal rise, his
creative process and his legacy. The following is
an excerpt from their onstage conversation.

Grimmett: How did you transition from being
the guitar player on “Saturday Night Live” to
co-writing and -producing with Max Martin?
Gottwald: When [ was younger [ wanted to be
the best guitar player in the world. That's what
I was trying to do. I don't know if I got there,
but I was able to get on “SNL.” Through time
I realized [ was maybe not the best guitar player
in the world and T was better at writing guitar
parts. So I started playing guitar in jingles, and
that's how I got into writing. I then started
DJ'ing and doing remixes and | met Max.

Grimmett: Which came more naturally for
you, the beats or the melodies?

Gottwald: I started out making beats, and I'd
rely on other people to write the melodies. And
Ifound that [ was disappointed a lot, I'd spend
all my time working on something and give it
to someone and they'd spend a half-hour on it.
After the 10th time, I thought, “Maybe [ should
just try it myself.”

e —
My life would suck without
Luke: LUKASZ “DR. LUKE”
GOTTWALD (left) sat fora
keynote Q&A with ASCAP

executive VP of domestic
membership RANDY
GRIMMETT. From his
laptop, Gottwald played
demo and finished versions
of several of his songs.

/

NOVEMEBER 13, 2010 |

p] = I

Grimmett: How do you balance your strengths
with those of your co-writers and artists?
Gottwald: When I'm overseeinga song, | know
that I'm responsible for all of it: If it doesn't
work, I'm the one they're going to blame. So
I'll do whatever it takes. I make beats, I do
melodies, I even write lyrics—it’s not my fa-
vorite thing to do, but I'll do it. Butif I'm writ-
ing with someone who's really good at melodies,
I'm going tolet them do the melody unless it’s
not right, and then I'll step in.

Grimmett: Tell me about the process be-
hind one of your early hits, Kelly Clarkson’s
“Behind These Hazel Eyes.”

Gottwald: We had just done “Since U Been
Gone,"” which everyone was happy with. We sent
arough version of “Behind These Hazel Eyes,”
withoutany lyrics, to Kelly and to Clive Davis. It
was in part an olive branch to Kelly, because there
was miscommunication on “Since U Been
Gone,” where Kelly had written some lyrics and
Max and I didn't know about it and we had fin-
ished the song. So we wanted to write “Behind”
with her from the beginning, butwe were in dif-
ferent places. She had just won “American Idol”
and was on tour, so she'd e-mail me lyrics, and
I'd e-mail her my thoughts. The only part we
wrote face to face was the bridge.

Grimmett: How often is it that you're not
in the room with your artist or co-writer?
Gottwald: These days, alot. 'mnot sure ifit's
for better or worse. I enjoy being in the room
with somebody because people inspire me.

Grimmett: Was that the case with Flo Rida’s
“Right Round"?

Gottwald: With that, I was approached by Mike
Karen at Atlantic and he gave me just an a cap-
pella of the Dead or Alive chorus part. So I made
the musical bed from the a cappella.

Grimmett: The version that Mike brought
to you obviously didn’t have Ke$ha on it.
Why did you add her to the song?
Gottwald: A bunch of reasons. Oneis I thought
it was a little misogynistic to have Flo Rida say
“when you go down” all the time, and I'm always
thinking about how to maximize songs. I thought
of radio, where 18- to 34-year-old women is the
basic demographic, and I wanted them to have
a part. | also had signed Ke$ha and wanted to
give her an opportunity.

Grimmett: What was it about Ke$ha that
prompted you to sign her to your label
and publishing imprint?
Gottwald: I'd heard Ke$ha on a CD of about
100 different artists that someone sent me,
and the two I really liked were Katy Perry
and KeSha, swear to God. 1 justheard some-
thing in Ke$ha's voice, and she had a ton of
attitude and swagger. It wasn't fully devel-
oped but there was something refreshing
in it.

Grimmett: You’'re synonymous with pop

and top 40 radio. Do you think people

will remember your songs five to 10 years

from now?

Gottwald: Not all of them, of course, but
some have become so big that they're part
of people’s memories: It's part of the sum-
mer you went to camp, or something like
that. There’s certainly a few of them that might
be there for a while. Hopefully I'm right. «-«
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An animated discussion: The music team
for Nick Jr's “Yo Gabba Gabba!” pump up
before their panel. From left are music
supervisor BEN SHULTZ, directot/co-
creator SCOTT SCHULTZ, composer
AARON WATENE, ASCAP film & TV/new
media representative JEFF JERNIGAN,
composer/sound editor ADAM DEIBERT
and composer JAROND GIBBS.

‘l write what

Iwouldwrite
> anyway, but |l just

write happier

Keynote full of sunshine
(from left): Tennman
Records president KEN
KOMISAR, NATASHA
BEDINGFIELD and her
manager, DAS
Communications’
WILLIAM DERELLA,

‘For you artists
out there, the only
reason those
broadcasters are
coming and asking for
adirect license
is because it saves
them money!

—UNIVERSAL PRODUCTION MUSIC
WORLDWIDE PRESIDENT
GARY GROSS

i,

Hot n' cold (from left): Hunnypot Unlimited
CEO of creative services/lifestyle and Ole West
Coast office member JOHN ANDERSON,
Whirly Girl Music’s FRANKIE PINE and
Electronic Arts worldwide executive for music
STEVE SCHNUR discuss the entries of “Real
Time Critique: Music Supervisors React to Your
Work.” Key takeaway: Lose the shrink-wrap!

Bilboord  MUSIE o

CONFERENC

' A TR
b Billeoa 5 iSIC
- : “'J i

lyrics.

Wrong side of the tracks (from left): Atlantic
Records Group executive VP KEVIN WEAVER,
ABC Studios VP of music DAWN SOLER, music

supervisor/songwriter/producer RALPH SALL
and Format Entertainment owner JULIA
MICHELS on the panel “What Not to Do When
Submitting Music: Lessons From the Trenches.”
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‘When | write

a song, | write about

what something
means to me, but |
think about the people
who are listening to
it as well—and I just
love it when we
connect’

2
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\

APM lunch bunch (from left): Sonoton director ELISABETH OEI, Paramount Pictures
senior VP of creative and music DENISE LUISO, Mothlight Music owner JOHN

BISSELL, 20th Century Fox president of music ROBERT KRAFT, Paramount Pictures
president of music RANDY SPENDLOVE, Weinstein Co. head of music RICHARD
GLASSER and Disney Channel VP of music and soundtracks STEVEN VINCENT.

Tl

Mad about “Mad Men” (from
left): “Mad Men"” composer
DAVID CARBONARA, ASCAP
membership representative
JENNIFER HARMON and
“Mad Men” creator
MATTHEW WEINER.

www americal

CONTERENLE

CONFEREN

Gleek expectations (from left): ABKCO Music & Records senior VP ALISA
COLEMAN, Oxygen president JASON KLARMAN, Mattel VP of legal and business
affairs JEFFREY KORCHEK, 20th Century Fox TV senior VP of brand/franchise
management MARK PEARSON, Konami Digital Entertainment director of
licensing MICHAEL RAJNA and VP of legal affairs PETER STECKELMAN.

Once An Episode Airs,
Licensing Deals Keep
The Music Playing

In slightly more than one season on the air,
Fox's “Glee” has broken boundaries in terms
of album sales, single sales and TV ratings.
As a result, the show has spawned a host of
ancillary revenue opportunities for music
rights-holders.

Onstage at the Hollywood Re-

porter/Billboard Film & TV Music T Bilboard

Conference, Billboard senior edi-
tor Ann Donahue interviewed rep-
resentatives from Fox, ABKCO,
Oxygen, Mattel and Konarni about
licensing music from the show
into new formats.

The “Glee” audience skews young and
female. How does that affect licensing
opportunities for your music?

Alisa Coleman, ABKCO Music & Records
senior VP: We licensed the Rolling Stones com-
position “You Can't Always Get What You Want”
in “Glee.” The use of that song has increased
awareness with the younger generation and it
has also led to us licensing the song for video-
games, audio [greeting] cards, [toy] microphones
and [Magic| 8-Balls.

Jeffrey Korchek, Mattel VP of legal and
business affairs: There's a risk, of course, with
music and toys—you have to be careful. There's
along lead time so sometimes you can pick
wrong. Not with this. Earlier in my career | was
at Universal [Pictures] and we made the Vanilla
Ice movie. Qops. That was perhaps an exam-
ple of a bad choice. This isn’t.

What kind of money can be generated by
these deals?

Coleman: When the music supervisor comes
to us and says, “We want to use this song,” we
get one fee for the use of the song in the tele-
vision show. We [then] get a royalty for every
sale of this product and every sale for the Kon-
ami videogame or every sale of the audio card.

radiohistorv com

Mark Pearson, 20th Century Fox TV senior
VP of brand/franchise management: If you
lock at it from where we sit, we get way more in-
quiries and offers than we actually choose to do
licenses on. We'll only work with top-tier part-
ners. We're in the first year of something thatis
a cultural phenomenon. We have to learn how
to do things that we feel we won't look back on
and say, “Well, that was about just taking the
short-term money.”

What about taking these products to
an international market? “Glee” seems
very oriented toward an American high
school experience.

Peter Steckelman, Konami Digital Entertain-
ment VP of legal affairs: | work with our own
internal team to explain to the Japanese side of
our business why “Glee” was important, what it
means to the American cultural ex-
perience, what it means to the TV
landscape and how the music inte-
gration in it was an element of the
creativity. The head-scratching
came from the Japan office saying,
“We don't have this yet. What isa
‘Glee’?” But we went through the
explanation. They got it, they understand it,
they're behind it, and we're all very excited to
have the “Karaoke Revolution: Glee” launch.

Did you do any focus-group testing before
teaming with the show?

Jason Klarman, Oxygen president: There's
alot of television series we could have bought
[to air in syndication]. “Glee” is not the kind of
show that people just watch casually. When a
show like “Glee” is on the air for a year and
they're more successful than the Beatles on the
Billboard charts, you know that there's some-
thing going on here. We think the reality show
[we're debuting] will get people more passion-
ate for it, which in turn will make the series
more popular, which will in turn make our in-
vestment in the library of “Glee” that much
more valuable.

Michael Rajna, Konami Digital Entertainment
director of licensing: We did some internal
testing and some small focus groups. Butit's just
one of those things where you get a sense of just
how big the show is getting. Everyone may know
“You Can't Always Get What You Want,” but not
in this new version from these really young and
talented singers on “Glee” who have done these
totally new 2010 versions of these songs and [are]
really keeping them relevant. wee
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Get in the van: Bayside's ANTHONY RANERI

Together Alone

Where’s The Band? Takes Four Frontmen On Tour

Here's a novel touring concept: Take four lead
singers of hardworking touring bands, throw
them in a van and send them out on the road.

That sums up the idea behind the success-
ful Where's the Band? trek, which heads out
for the third time in December featuring solo
acoustic performances by Dustin Kensrue of
Thrice, Anthony Raneri of Bayside, Matt
Pryor of the Get Up Kids and the New Am-
sterdams and Chris Conley of Saves the Day
and Two Tongues,

The tour will hit the East Coast for the first
time, with shows on five con-
secutive nights beginning Dec.
8 at the Middle East in Boston
and moving on to the Ottobar

OnThe
Road

bands are something we're all really proud of
and love to do,” he says. “But this is a chance
for four buddies to get in a van, drive around
the country and have fun, listen to music. And
when we get to the shows, it's a chance to play
whatever we want.”

The touring experience is markedly differ-
ent. “We've been on a bus for a few years, and
the hanging is a little different on that scale—
definitely not four guys in a van shooting the
shit and listening to music the way 1 do with
these three,” Raneri says. “It's kind of like a
road trip and you get to play
shows along the way.”

Raneri is the primary song-
writer for Bayside, which will re-

in Baltimore, the Trocadero in
Philadelphia, the Music Hall of
Williamsburg in Brooklyn and
concluding Dec. 12 at the High-
line Ballroom in Manhattan.

The concept is the brainchild
ofveteran booking agent Andrew
Ellis of Paradigm, which represents all four
artists’ bands. The inaugural Where's the Band?
tour did 10 dates in the Midwestin January 2009
and then followed up with four West Coast dates
in January of this year. Every gig sold out and
presales for this run through Ellis’' Ducat King
fan club ticketing operation were at or near sell-
out at press time.

Ellis planned the first tour before the down-
turn in the touring marlket. “Now it makes even
more sense,” he says, “In this climate, every-
body is looking to get the most out of every ex-
penditure, whether it's a washing machine or
a concert ticket.”

Kensrue, Raneri, Pryor and Conley had al-
ready been doing scattered solo dates on their
own, so Ellis came up with the idea of packag-
ing them together—in a van. “Most of these
guys had been in buses previously, so I wasn't
sure how everybody traveling together in a pas-
senger van for a week or so would go,” he says.

When the tour took oft and Ellis didn't hear
fromany of the guys, he figured no news was good
news. Now that it’s happened a few times, “every-
one looks at itas a quasi paid vacation,” he says.

Raneri says he and his tour mates do indeed
look at Where's the Band? as a vacation. “Our
14 |
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lease its new album, “Killing
Time,” Feb. 22, 2011, on Wind-
up Records. Buthis Where’s the
Band? repertoire extends well be-
vond Bayside material, fre-
quently departing from his
band's punk-emo style for some
unexpected covers, including Tim McGraw’s
“Just to See You Smile” and the obscure Neil
Sedaka cut “Betty Grable.”

“A good song is a good song, regardless of
how it's dressed, and a lot of times one guy with
an acoustic guitar and a vocal is the best way to
express that,” Raneri says. “If you take the twang
and slide guitar out of a Tim McGraw song, it
sounds like Bayside.”

Ellis says he believes ticket prices in the $13-
$17 range have helped the tour do well. “Every-
body’s looking to make money, butit’s never T
have to make ‘X' amount or | can’t do it,” * he
says. “If they think it will help the shows sell
quicker or sell out, everyone's willing to take a
little less.”

Bayside is marking its 10th anniversary this
year and has been averaging 250-300 shows
per year during the past decade. “It’s just a
sign of the times, with less money coming in
from record sales,” he says. “The industry is

RAY
WADDELL

what it is and that subject has been talked to
death, but you have to figure out how to malke
ends meet somehow.” 5

For 24/7 touring news
z and analysis, see
billboard.biz/touring.
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$5,636,257

(72865 700 pasos)
5908

$2,353,590
(£1,483,120)
$126.95/579.35

$1,251,600
$B5.50/569.50

$1,203,775
$B8950/§7950
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$69,50/$69.50/
$20

$942,583
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$531,365
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$60.50/325
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$496,345
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$488,777
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$471,597
$55.50/$3550

$469,257
$02/$5150

$468,143
$55.50/53550

$467,288
$ROE0/F39,50

$463,210
§125/$24.75

$462,394
$55 50/$35.50

$456,952
$55.50/535.50

$448,196
$6750/523

$447,976
$55.50/43550
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Boxsco RE Concert Grosses
R

ARTIST(S)

Venue, Date
ALEJANDRO FERNANDEZ

Auditorio Macional, Mexico City, 93,966
Sept. 810, 1819, 23-25, Oct. 89 55530 10 shows

MICHAEL BUBLE, NATURALLY 7

Manchester Evening News Arena, 28,772
Manchester, England, Oct. tweo sellouts

GEORGE STRAIT, REBA, LEE ANN WOMACK
Fargodome, Fargo, N.D., Oct. 22 }f"??ls

Attendance

Caoecily Promoter

|

OCESA/CIE-Mexico

T|

Live Mation

Varnell Enterprises

GEORGE STRAIT, REBA, LEE ANN WOMACK

CenturyTel Center, Bossier City, 13,897
La., Sept. 18 sellout

n
7]

Varnell Enterprises

GEORGE STRAIT, REBA, LEE ANN WOMACK

HSBC Arena, Buffalo, N, Oct. 16 L}%ﬁﬁ

The Messina Group/AEG Live

GEORGE STRAIT, REBA, LEE ANN WOMACK

Bacraezthenlel, Minneapolis, 12,434

b b The Messina Group/AEG Live

GEORGE STRAIT, REBA, LEE ANN WOMACK

CONSOL Energy Center, 12,
Pittsburgh, 0.:?_"14 s %2.3 The Messina Group/AEG Live

JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON
Staples Center, Los Angeles, ]3_572 AEG Live

o
=g
&

VAN MORRISON
Royal Albert Hall, London, Oct. 24 3,320

seflou

3A Entertainment

GUNS N’ ROSES, SEBASTIAN BACH

Manchester Evening News Arena, 1

Rty Eri apeos 10,851 AEG Live

ov7

Auditorio Macional, Mexico City, 18,485 i

Oct. 16-17 THEE i shows | OCESA/CIE-Mexico

JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON
g{;[’;;il'mn, San Jose, Calif, ulﬂ?s AEG Live
JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON
gc‘:l{nd‘f?t:enter. Anaheim, Calif, 11,882

AEG Live
sellout
JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON

Valley View Casino Center, San 11,424
Diego, Oct. sellout

BROOKS & DUNN, MERLE HAGGARD

Blossom Music Center, 6,931
Cuyahoga Falls, Ohio, Aug. 26 19,551

BROOKS & DUNN, SARA EVANS

Comcast Theatre, Hartford, 15,587
Conn., Aug. 14 23802

RASCAL FLATTS, SARA EVANS

Shoreline Amphitheatra, 13,543
Mountain View, Calif, Oct. 15 19,000

JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON

Citizens Business Bank Arena, 8,482
Ontario, Calif., Oct. 24 sl AEG Live

BROOKS & DUNN, SARA EVANS

Virginia Beach Amphitheater, 12146
Virginia Beach, Va., Aug. 15 19,595

JEAN MICHEL JARRE

02 Arena, London, Oct. 10 %5:42‘!]

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA

gp;inlll Center, Kansas City, Mo, IICI,3_49
ct. 1105

AEG Live

(=}

s,

(=]
o L
(7]

Live Mation

Live Mation

o
tn
Y

Live Mation

Live Mation

3A Entertainment

AEG Live

‘

RASCAL FLATTS, SARA EVANS
T
BROOKS & DUNN, MIRANDA LAMBERT

Verizon Arena, North Little ¥
Rock, Ark., Aug. 21 ?r-s?:

Live Mation

Live Mation

i Allen. FOR MORE BOXSCORES GO TO: BILLBDARD.BIZ

Manchester Evening News Arena, 6,100 5.1M. Concerts
7151 T

Manchester, England, Oct, 2

Qwest Center, Omaha, Neb., 6,236
ug.

7461 Live Nation

|
Fet
i,

BROOKS & DUNN

Aaron’s Amphitheatre at
Lakewood, Atlanta, Aug. 2

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA

Qwest Center, Omaha, Neb., 9,703
Qct. 1 9936 ABG Live

GORILLAZ
Frank Erwin Center, Austin, Oct. 22 2’3]1

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA
g%rfl%nler. Oklahoma City, }IO(]‘I;IE AEG Live

12,33 Live Nation
18,755

=
(]

Live Mation, in-house

JACK JOHNSON, ZEE AVI, G. LOVE & SPECIAL SAUCE, ALO

Santa Barbara Bowl, Santa
Barbara, Calif, Oct. 13-14

TOM PETTY & THE HEARTBREAKERS, CHUCK BERRY
Ter2

o
ke

9.6 Nederlander Concerts

twin sellouts

U.5. Airways Center, Phoenix, Live Mation

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA
9,657

Pl AEG Live

o o
L 3
-~

i wirgllsess Center, Maline, lIL.,

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA
9,613

sellaut

Arena at Gwinnett Center,
Duluth, Ga., Oct. 27

BROOKS & DUNN, MIRANDA LAMBERT
Ford Center, Oklahoma City, 7,
Aug. 20

AEG Live

Live Mation

|

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA

10,048
10,700

Veterans Mem Arena, AEG Live

Jacksonville, Fla., Oct. 2
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JOTDOG: OLGA LARIS

Premio Predictions

As The Latin Grammys Near, We Make Our Calls On Who Will Win

It's time again for us to make our annual predictions
for the Latin Grammy Awards, which will take place
Nov. 11 at the Mandalay Bay Events Center in Las
Vegas. Projecting winners is an imprecise science,
but here’s who we think will take home trophies.

Record of the year: Only two acts are really in
the running: Alejandro Sanz with the romantic
“Desde Cuando” from “Paraiso Express” (Warner
Music Latina) and pop trio Camila with “Mientes”
from “Dejarte de Amar” (Sony Music). With a dis-
tinctive sound that blends a Latin pop sensibility
with contemporary R&B, Camila has topped charts
region-wide and redefined the boundaries of good,
commercial Latin pop. Camila will win.

Album of the year: The healthy competition here
includes two perennial Latin Grammy favorites—
Sanz and Juan Luis Guerra with “A Son de Guerra”
{Capitol Latin). My bet is on Guerra for an album
that's both exquisite and loads of fun. But Camila
may surprise us with its set “Dejarte de Amar,” which

FromThe Heart

may finally pave the way for a new generation to begin
snaring this top award.

Song of the year: Do members of the Latin
Recording Academy vote with their
ears or by name recognition? I
mean, we all love Ruben Blades,
but how many have heard “Las
Calles” (RB Records)? Camila’'s
“Mientes” is in the running, and
Sanz's “Desde Cuando” is not the
best song on his album, but he's
well-known. However, Enrique
lglesias’ whimsical, evocative
mega-hit “Cuando Me Enamoro”
{Universal Music Latino), penned by Iglesias and
Descemer Bueno, may have the best shot. The
Latin Grammys have shunned Iglesias in the past,
but here he performs with Guerra as a guest artist,
which may break the jinx.

Best new artist: Never heard of any of these nomi-

nees? You're not alone, which is why the winner is a
toss-up between the only two acts with at least some
name recognition: Alex Cuba and JotDog, popular
in Mexico and withan alternative following built from
years in other bands. I'm betting on JotDog, but 1 can't
help but note that this year’s nominations in this cat-
egory failed to recognize other newcomer successes,
like Chino & Nacho, Prince Royce and Ana Isabelle.

Best female pop vocal album: Nelly
Furtado is the certain winner with the
very compelling “Mi Plan” (Universal
Music Latino), an album that deserves
towin for sheer musicianship and star
power. An unlikely upset might come
from Kany Garcia, a fine singer/song-
writer and Latin Grammy favorite, with
“Boleto de Entrada” (Sony Music Latin).

Best male pop vocal album: Al-
though we could go on and on about the merits of
Sanzor Joaquin Sabina, Marc Anthony’s cxquisite
“Iconos” (Sony Music Latin) should win hands down.

Best ranchero album: The most competitive cate-
gory at this year's Latin Grammys boasts five super-
star nominees: Alejandro Fernandez; his dad,
Vicente Fernandez; Pedro Fernandez; Juan
Gabriel, with his self-titled Fonovisa/Universal re-
lease; and Jenni Rivera. The award should go to Ale-
jandro, who has delivered the best thought-out regional
Mexican album of his career. If there's an upset, it
should be from Rivera, whowentouton alimbon her
first ranchera album and delivered a jewel.

Best regional Mexican song: All pale next to
“Amarte a la Antigua” (Fonovisa/Universal Music
Latino), a ballad with perfect lyrics, performed by
Pedro Fernandez and written by Yoel Henriquez
and Paco Lugo. ves

For more Latin Grammy prediclions, go to
Billboard.com and Billboard En Espanol.com.

bl For 24/7 Latin news and analysis,
DIZ ... bilboard.biz/latin.

his music has pre-
viously been nom-
inated four times.

Jorge Drexler’s
Four Latin
Grammy Nods
Highlight Appeal
Of Lyrical Songs

Jorge Drexler is perhaps best-
known in the United States as
an Academy Award winnet,
having won best original song
honors for “Al Otro Lado del
Rio” from the 2004 movie
“The Motorcycle Diaries.”
But Drexler still marvels at
the fact that he's been nomi-
nated this year for four Latin
Grammy Awards. He's one of
several nominees whose
music attests to both the cur-
rent strength of—and the
Latin Recording Academy’s
weakness for—poetic songs.

“It's surprising to me that
my songs, writtenina very in-
timate environment and re-
corded in an experimental
way, have such a big impact
with these awards,” says the
Uruguyan singer/songwriter,
whose nominations include
record and song of the year.

Other like-minded nomi-
nees include legendary
Spanish singer/poet Joaquin
Sabina (best male pop vocal
album), socially conscious
salsa artist Ruben Blades
(song of the year) and Afro-
Spanish bolero singer Buika
(record of the year). Superstar
Marc Anthony also turned his
focus this year to classic ro-
mantic ballads. His album,
“lconos” (Sony Music Latin),

has been nominated for best
male pop vocal album, a
category that also includes
Cuban singer/songwriter Alex
Cuba's self-titled set for Cara-
col Records.

“People are again becom-
ing more interested in the lyri-
cal side of songs as well as
arrangements,” Latin Record-
ing Academy president Gab-
riel Abaroa says. He credits a
new era of independent art-
ists and the Internet as ex-
panding the stylistic and ge-
ographical scope of the Latin
Grammy entries,

“There is a new genera-
tion of artists who are writ-
ing their own songs with dif-
ferent points of view,” BMI
Latin music VP Delia Orjuela

says. “It’s a generation that’s
really wanting to express
their thoughts.”

Drexler has never been to
the Latin Grammys, although

He plans to travel
from his home in
Madrid to attend
the awards show in
Las Vegas, where
he will also do re-
search for his up-
coming film debut
as an Internet
poker addict in a
movie by Argen-
tine director Daniel
Burman.

“l never have ra-
dio hits and singles,” Drexler
says of his music. “1 always
drive on the side roads in-
stead of the highways.”

—Judy Cantor-Navas

EN ESPAROL: All the great Latin music coverage
L£OM you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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BANDS VIE FOR SPOT
ON LOS FABULOSOS
CADILLACS TRIBUTE
ALBUM

Sony Music Mexico and Dis-
cos Popart Mexico are invit-
ing amateur bands that are
fans of Argentine group Los
Fabulosos Cadillacs to vie
for a chance to play on the
act’s next tribute album.
Bands are asked to submit
recordings of their cover of
the track “El Satanico Dr.
Cadillac” by Nov. 26. The
winning group will be in-
cluded on the album “Trib-
uto a los Fabulosos Cadil-
lacs—Vos Sabes Como te
Esperaba! Vol. 2,” due in
early 2071. The winning act
will be chosen by DJs of
rock station XHOF (Reactor
105.7 FM) Mexico City and
will receive five hours of
studio recording time plus
royalties from sales of the
tribute album.

CHAYANNE KICKS OFF
SECOND LEG OF U.S.
TOUR

Pop star Chayanne will begin
the second leg of his No Hay
Imposibles U.S. tour with a
Mov. 11 concert at the Ana-
heim (Calif.) Honda Center
and will play nine additional
arena dates, including the
Amway Center in Orlando,
Fla., and the Toyota Center
in Houston. Chayanne play-
ed 14 U.S. arena dates ear-
lier this year before touring
Latin America, where he
played more than 30 shows.
The tour is in support of
Chayanne’s Sony Music al-
bum “No Hay Imposibles,”
released in February, and is
presented by Cardenas Mar-
keting Network.

JUANES ALBUM DUE
DEC.7

Colombian star Juanes will
release his new studio album,
“P.A.R.C.E." (Universal Music
Latino), on Dec. 7. The set’s
title is an abbreviation of
“parcero,” a slang term used
in Colombia that means
“friend” or “buddy.” The al-
bum was produced by Juanes
with Stephen Lipson.

Reporting by Leila Cobo.
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>>>FRANCE BOWS
SUBSIDIZED MUSIC
CARD

To combat illegal file
sharing, the French
government has launched
its “Carte Musique”
initiative, which enables
consumers ages 12-25to
buy digital music with
subsidized cards. The
cards, which can be
purchased for €5 ($7), €10
($14) or €25 ($35), are
worth double their face
value when a cardholder
pays for a digital download
or a subscription music
plan. The card can be used
at 14 digital music retailers,
including Amazon, iTunes,
Orange and VirginMega,
and subscription services
Deezer and MusicMe. The
government has allocated
an annual budget of €25
million ($34.8 million) for
the program.

>>>SPOTIFY PAYS
$56M TO RIGHTS-
HOLDERS

European music streaming
service Spotify says it has
paid music rights-holders
€40 million ($56.1million)
since its launch in October
2008, of which €30 million
($42.1 million) was paid in
2010. Spotify operates in
the United Kingdom,
Sweden, Norway, Holland,
Finland, France and Spain.
The service says it has
about 10 million users
across Europe, with the
majority using the free ad-
supported version and
about 650,000
subscribers paying for an
ad-free service, which
allows access through
mobile handsets.

>>>BBC URBAN
STATION GRABS
NEW LISTENERS
U.K. urban station BBC
1Xtra attracted an average
of 806,000 weekly
listeners in the third
quarter, its largest
audience to date,
according to the latest
RAJAR figures. The
station’s listenership
jumped 34.3% from the
second quarter and surged
47.3% from the same
period in 2009. Meanwhile,
digital station BBC 6 Music
drew 1.2 million weekly
listeners during the third
quarter, holding steady
from nearly 1.2 million in
the second quarter and up
91.7% from a year earlier.

Reporting by Aymeric
Pichevin and Richard
Smirke.
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WHAT’SINSTORE

Tesco Tests Appeal Of Retail
Exclusives With Girls Aloud
Singer’s Solo Debut

LONDON—SHill wary of American-style retail exclu-
sives, the U.K. recording industry is watching closely
to see how mass merchant Tesco fares with its latest
such deal, its first with an untested solo artist.

The physical version of Nadine Coyle's debut solo
album, “Insatiable,” due Nov. 8, will only be available

at 2,000 Tesco stores and

Tesco.com. The set will
| also be available digitally

at Tesco’s MP3 store.
Tesco's previous exclu-
sives have been with the
well-established likes of
Faithless and Simply Red
(Billboard, March 20). But
while Coyle is well-known
as a member of chart-top-
ping U.K. gitl group Girls Aloud, she's unproven as a
solo artist.

“I'm really happy to be involved with people doing
something so different to anything I've been in-
volved in,” says Coyle, who's signed to Universal
with Girls Aloud. “[Tesco] are not your typical music
industry executives,”

Coyle's manager, Bruce Garfield of New York-based
BGE/Monsterworks, says major labels approached the
artist before Coyle opted for the Tesco deal.

“She wanted creative independence,” Garfield says,
“and a view to what she felt was the future mechanism
of the business. I felt Nadine's target audience was
truly the Tesco buyer.”

Faithless’ “The Dance” and Simply Red's “Songs
of Love"—both Tesco exclusives—have sold 97,000
and 70,000, respectively, according to the Official
Charts Co. But Tesco head of entertainment Rob Salter
expects sales of “Insatiable” to top those tallies, with
the retailer committing a marketing budget of
£250,000 ($401,000) to the project, including TV ad-
vertising. Girls Aloud have generated total album
sales of 3.9 million units in the United Kingdom, ac-
cording to the OCC.

SALTER

“It will be in music sections, main aisles . . .ifyou
don'tbuy it, it won't be because you haven't seen it,”
Salter says. “Car park banners, checkouts or foyer
space—those things are hard-fought for. But when
I say I've got this on an exclusive basis, the business
is excited and prepared to give me those resources.”

Tesco is using outside agencies for press and pro-
motion but by Salter's own admission, the title track
single, which was released to radio in mid-September,
has failed to win significant top 40 airplay support.
The single was released Nov. 1 on iTunes and Tesco,
which was selling it for 29 pence (46.5 cents).

Miles of aisles:
NADINE
COYLE

Salter insists Tesco's music strategy is “not a grand
plan to become alabel. . . I'd much prefer to be deal-
ing with a label than becormne one.”

The majors, however, have been reluctant to enter
deals with Tesco for fear of upsetting other retail re-
lationships. None of the majors responded to requests
for comment on whether they would consider part-
nering with Tesco to launch a new artist. But Coyle
believes others will soon follow her.

“They've got everything there—huge marketing tools,
advertising and weight within the media world,” she
says, “so it makes perfect sense.”

Twenty-First Artists Manage-
ment CEO Colin Lester says
such deals are only appropriate
for “a select band of established
artists” who have an existing fan
base that they can steer to an ex-
clusive retailer.

“There’s no place at all in
them for new artists,” Lester
says, “It would kill them stone
dead from the get-go.”

Gennaro Castaldo, spokesman
for market-leading entertain-
ment retailer HMV, which
has long stated its opposition
to exclusives, says the deals
“are not helpful to con-
sumers or the overall mar-
ket,” warning that further
proliferation of such partner-
ships will “begin to seriously
limit choice.”

Salter, however, insists such
deals are vital if the music busi-
ness wants to maintain a pres-
ence in supermarkets,

“l get why it's difficult,” he
says. “My problem ig, if I don't
do something different to
what we've been doing before,
we'll see space eroding and
music becoming less available
in Tesco.”

BY HAZEL DAVIS

Crescendo
Of Cuts

English Orchestras Face Hole In Budgets
After Arts Funding Is Slashed

LONDON—England’s state-
subsidized classical music sec-
tor is predicting fewer live
shows and higher ticket prices
as U.K. government austerity
measures hack £457 million
($733 million) from arts fund-
ing during the next four years.

Government funding flows
from the Department for Cul-
ture Media & Sport through arts
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councils in England, Scotland,
Northern Ireland and Wales.
Arts Council England (ACE), by
far the largest of the four agen-
cies, confirms itis reducing an-
nual funding from the 2010-11
tax year's total of £449 million
($720.2 million) to £349 mil-
lion ($559.8 million) by the end
of 2014-15. The other agencies
are still finalizing their budgets.

NOVEMEER 13, 2010

Orchestras and opera com-
panies are scrambling to draw
up contingency plans. Leeds-
based Opera North relies on
ACE for two-thirds of its in-
come, With a 2010-11 grant of
£11.2 million ($17.8 million), it
stages 300 performances an-
nually with ticket prices aver-
aging £30 ($48.10), director
Richard Mantle says.

“Every effort will be made
to secure alternative sources
of revenue, largely [sponsor-
ships and donations] from the
private sector,” Mantle says,
acknowledging however that
Opera North is likely to scale
back the number of perform-
ances it stages in 2011-12.

Due to anticipated cuts inthe
more than £2 million ($3.2 mil-

lion) in ACE funding it receives
annually, Manchester-based or-
chestra the Hallé is also looking
into expanding private-sector
support and raising ticket
prices, marketing director Andy
Ryans says. Prices currently
range from £10 to £38 ($16-
$61), part of a commitment to
maintain a diverse audience.
The City of Birmingham
Symphony Orchestra, which re-
ceived an ACE grant of £2.3 mil-
lion ($3.7 million) for 2010-11,is
undertaking a strategic review
to determine how it can
weather the coming funding re-
ductions, according to chiefex-
ecutive Stephen Maddock. The
orchestra “is already lean, pro-
fessionally managed and entre-
preneurial, so significant cuts

cannot simply be managed by
efficiency savings or increased
philanthropy,” he says.

Assn. of British Orchestras
director Mark Pemberton pre-
dicts deepening gloom as local
authorities’ budget cuts also
take hold, meaning those that
“fund orchestras and concert
halls in their areas will have

THE MERRY WIDOW: ALLISTAIR MUIR
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BY WOLFGANG SPAHR

STREAMINGHAUS

Simfy Emerges As Spotify-Less Germany’s Top Music Service

HAMBURG—Digital music startup Simfy claimsit's
succeeding where Spotify and YouTube fear to tread,
with a flourishing streaming service in Germany.

Sky-high royalty rates enforced by authors’ group
GEMA have prevented Swedish service Spotify from
launching in Germany. YouTube was also forced to
pull music video content from its German service in
arow over rates with GEMA (Billboard.biz, May 10).

Neither Simfy nor GEMA would disclose details
of their licensing terms, but Simfy co-founder/man-
aging director Steffen Wicker acknowledges that the
company contended with “tough negotiations with
labels and collecting societies” ahead of its 2007 launch
of a free, ad-supported, on-demand .
streaming service. GEMA's standard dig- ’
ital royalty rate is €0.1278 (18 cents) per
stream—much higher than, for exam-
ple, PRS for Music's U.K. rate of £0.00085
{0.13 cents).

Simfy's licenses with major labels and
indie aggregators provide a 6.2 million- ‘
track catalog for its online and mobile
app-based services, although Warner
Music only licenses content for the €9.99
{$13.85) monthly subscription service added in May.

Wicker says Simfy has 1.7 million registered
users, although he declined to disclose how many
of those members are subscribers, he says he's sat-
isfied with the service's free-to-paid subscription
conversion rate, which he notes is less than 10%.
He adds that Simfy is intent on growing its sub-
scription business because it provides a steady
source of income.

German labels group BVMI says streaming serv-
ices generated €36 million ($50 million) for its mem-
bers in 2009. (It didn’t publish 2008 figures.)
Market-share figures aren’t available, but label
sources say Simfy is the clear market leader, ahead
of services like Napster and Musicload. Andre Miihl-
hausen, senior VP of sales and distribution at Sony
Musgic Germany Switzerland & Austria in Munich,
says it's also a useful promotional conduit to the
under-30 demographic.

Simfy's paid subscribers also have access to one
album per week as a prerelease stream, including

WICKER

Kings of Leon’s “Come Around Sundown” (Sony),
which debuted on Germany's Oct. 26 Media Control
albums chart at No. 1. “Even though the number of
paid subscribers is still rather low,” Mithlhausen says,
“we believe the prerelease streams had a positive in-
fluence on the album's chart showing.”

Simfy enjoys what appears to be strong backing from
Gerrnan venture-capital investors and other partners.
Music Networx, a Cologne-based vendor of concert
video and audio downloads, acquired a majority stake
in Simfy in September 2009, In May, Music Networx
announced an injection of €7 million ($9.7 million) of
fresh capital from its investors DuMont Venture Hold-

ing, Earlybird Venture Capital, KHK Soft-
ware co-founder Klaus Wecken and
NRW.Bank, the development bank of the
state of North Rhine-Westphalia.

And in October, Holtzbrinck Digital,
the Internet holding company of the
Georg von Holtzbrinck publishing
group, acquired an undisclosed stake in
Music Networx and merged its Steereo

music service into Simfy.

Music Networx also provides white-label
streaming services to other companies, including
Coca-Cola in Germany, and sells live concert record-
ings for €22-€25 each {$30.50-$34.60) at shows on
mernory sticks and online as downloads. Wicker says
10% of audience members generally purchase a mem-
ory stick, which includes a code to access additional
tracks online. That, in turn, helps drive customers to
Simfy's streaming service.

Following its recent expansion into Austria and
Switzerland, Wicker says Simfy is in negotiations
with labels and performing rights societies to launch
in other territories in 2011, although he declines to
name specific markets.

Holtzbrinck management board member Claas
van Delden says he believes Music Networx can be-
come one of Europe's leading music streaming
providers. “We believe in the streaming business,”
he says. “In the future, it's access to musgic that'll be
important, not possessing it.” e

Additional reporting by Tom Ferguson in London.

fewer resources.”

The Musicians Union, which
plans to lobby against the cuts,
claims ACE-funded orchestras
employ 1,500 of its members full-
time, as well as another1,800 ona
freelance basis.

The union’s orchestral organ-
izer, Bill Kerr, acknowledges that
some orchestras have said they

could cope with cuts of up to 10%.
But he warns that “everyone’s al-
ready pared themselves to the
bone—wages are already rock-
bottom.” The union’s minimum
wage for an orchestral principal,
or section leader, is £152.20
($244.10) per day.

Rather than alienate audi-
ences by raising ticket prices,

Fewer curtain calls:

Leeds-basgd Opera
North's uction of
Lehar's%The Merry

Widow.”

he suggests that orchestras
should redouble their efforts to
boost attendance, claiming that
“most orchestras play to 75%
capacity anyway.”

Label executives say they're
worried that fewer concert per-
formances could hurt classical
music sales. “Exciting releases
are fed by our vibrant concert
culture, much of which is de-
pendent on arts funding,” says
Matt Buchanan, manager of indie
Signum Classics.

Buchanan suggests that a lack
of funding could mean fewer
new or lesser-known works
being performed, so “it's the di-
versity of programming that is
most at risk—and that's what
marks the U.K. as a world leader
in music.” s
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Teed Off

T-Shirt Prices Set To Rise As Cost Of Cotton Surges

BY GLENN PEOPLES |

International commaodity prices don’t usually catch the attention of touring
artists and their fans. But here’s one that might: the sharply rising cost of cotton.

Cotton prices have roughly doubled during the past year. And that’s bound to
put upward pressure on T-shirt prices, squeezing profit margins for merch ven-
dors and potentially hurting artists who've increasingly turned to apparel sales
as an important income source.

Cotton prices have been surging due to recovering demand and weather-dam-
aged crops in the United States, China and Pakistan, as well as export restrictions
by India during a year when the country is expected to have a record harvest.

“We're in a situation where we don’t have enough cotton to go around,” says
Sharon Johnson, senior cotton analyst at Georgia-based First Capital Group.
“We are truly in uncharted waters.”

So far, merch vendors contacted by Billboard say they've mostly resisted rais-
ing their clients’ apparel prices. Online music memorabilia retailer Wolfgang’s
Vault has recently seen its wholesale apparel costs go up 5%-15%, president Eric
Johnson says, Since the company specializes in higher-end apparel, Johnson be-
lieves he has a buffer to protect him from raising prices on consumers.

Bret Morgan, founder of Bands on a Budget in Asbury Park, N.J., says his sup-
pliers warned him of higher T-shirt prices four or five months ago, and that the
company absorbed a wholesale price increase of 10%-15% in June.

But the company has resisted passing along most of its price increase. “We’'ve
raised them a little bit, about 3%-4%,” he says.

The companies are helped by the diversity of their product mix. T-shirts and
other apparel make up about 10%-20% of Wolfgang's Vault’s business in a given
month, according to Eric Johnson, and can be higher during the holidays. Mor-
gan says apparel accounts for 15%-20% of Bands on a Budget’s business.

Online retailer Zazzle, which enables customers to sell custom-made apparel and
other merchandise, hasn't
passed along price increases,
according to senior director
of manufacturing and supply
chain Laura Duke. Zazzle's
clients include acts ranging
from up-and-coming bands
to big names like the Black
Eyed Peas, Jason Mraz and

Plain White T's.

U.S. cotton futures closed
at an all-time nominal (non- »»?«-w..'ilm A Pricing
inflation-adjusted) high of pressure: A
$1.34 per pound on Nov. 2, Za‘;’-;r'epl:ls:"t
World cotton prices aver- White T’s.

aged $1.27 a pound in Octo-

ber, up from $1.05 in Sep-

tember and up from 67 ) \

cents in October 2009, ac- "

cording to the National Cot- 3 _ﬁ
o o

*‘We’re in asituation
where wedon’t have
enough cotton to
go around.

—SHARON JOHNSON,
FIRST CAPITAL GROUP

ton Council of America.

Fluctuations in cotton
prices usually take about six
to nine months to affect ap-
parel prices because textile
mills buy cotton months in
advance, according to Gary
Adams, chief economist at
the National Cotton Council.

As a result, retail prices
for cotton-based apparel—
whether 100% cotton or cotton-synthetic blends—are expected torise inthe
coming months. Wolfgang's Vault's Johnson says the company has already
bought inventory for Christmas and is safe from further increases through the
end of the year. But if the trend continues, Johnson expects prices to rise in 2011,

Zazzle uses its size to its advantage. “We don’t carry a lot of inventory,” Duke
says, “but because of the quantity we order, we have high leverage and bar-
gaining power.”

Artists and companies should expect this apparel upheaval to last a while. First
Capital Group's Johnson says cotton prices are unlikely to come down significantly
during the current crop season that runs through August 2011. The global shortage
is a “chronically serious problem” that some cotton producers won’t survive, she
says. “The cotton industry in a year will look quite a bit different.” e
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Urban
Cowboy

How did Australian guitar-slinger
KEITH URBAN become one
of Nashville’s most consistent
hitmakers? A supportive record
label and management, aloving
(world-famous) wife and
alotoflong, aimless drives

BY TOM ROLAND

May 3 presented a very strange mix of events in the life of
Keith Urban. § Capitol released his cheery single, “I'm In,”
to country radio stations. He planned to start recording a new
album. And then the Cumberland River and a network of
creeks began to overflow their banks. 4 It was, as Nashville
residents have become fond of saying, a thousand-year flood,
one that crippled portions of the city and swamped a few
significant locations: the Grand Ole Opry House, the
Schermerhorn Symphony Center, Kenny Chesney’s home
and the SoundCheck music storage facility downtown. Scads
of instruments were destroyed at SoundCheck, including
models owned by Brad Paisley, Vince Gill, Peter Frampton
and Urban, who lost more than 50 expensive guitars.
That obviously set back his plans to record. § For one day.
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Urban didn'tsulk. He didn’t pout and he didn’t curse hislucl.
Instead he went out and bought a new instrument and showed
up at the studio 24 hours later, ready to start cutting what would
become the “Get Closer” album, set for release Nov. 16.

“When I made my first record, I only owned one guitar, so
I've made records with very little before,” Urban says, shrug-
ging off the dilemma. “I always embrace a challenge, and for
me, it was just saying, “We've got the songs, we're ready to go,
we're gonna make this work.” ”

“All he had was a bouzouki,” producer Dann Huff recalls.
“That's all he walked into this record with. What was beautiful
is that it kind of reiterated to all of us who he is as a musician.
Theidea was, ‘Hey, I don't have any instruments. Can I borrow
this today? Can I play this?’ That was the whole process, and it
kind of reaffirmed the fact that it's not about studios, it's not
about anything but the seed of an idea and the passion and the
dedication to bring it out.”

During the next five months, Urban fashioned “Get Closer”
as an album about relationships—ostensibly romantic pair-
ings. But it involves other relationships as well: to his fans, to
guitars, to his business partners and to the automobile.

Five of the eight songs on the standard edition of “Get Closer”
incorporate some sort of vehicle into the proceedings. “Long
Hot Summer” infuses dashboard imagery, “You Gonna Fly”
has a driver racing through red lights, and the first single, “Put
Youina Song,” uses the in-car CD player—or cassette deck, de-
pending on which part of the lyrics you reference—to re-cre-
ate the excitement of a new love.

The car “is a great symbol of romantic freedom, and it’s such
a beautiful metaphor for so many things in life,” Urban says at
the Nashville offices of Borman Entertainment, the manage-
ment company that represents him. “One of my great passions
is driving. I put it right beside music as a real passion. I love
driving anything, any vehicle. And probably love listening to
musicin the car as much as anywhere. [When] people talk about
their island discs, I think about road-trip discs.”

That behind-the-wheel motif comes to a head in “Right on
Back to You,” a ballad that finds the singer pulled over to the

shoulder of the road in the midst of a storm, talking to himself

in the rear-view mirror about his inability to make a commit-
ment. The track builds dramatically with Urban weaving a se-
ries of conversational guitar lines that represent the opposing
internal voice in an intense self-psychology session.

“A car is the place of realization for a lot of people,” Urban
says, “They getin the car when they get in trouble and |want| to
getaway for a little while. In this world right now, it's one of the
last frontiers of absolute complete isolation, where you can re-
ally truly be on your own—ifyou don’t take your phone and you
don’thave OnStar. It's a place where I can get really honest with
myself and a song can hit me and make me start to take a real
look at certain things in my life. [Those| can be really profound
moments. So some of my songs | write from that place, know-
ing that people will discover them in that exact environment.”

Auto-matic

Listening to the car radio is precisely how much of the public
has discovered Urban since he split from his *90s country band
the Ranch to forge a solo career in 1999. The automotive im-
ages have been there in the past—in the Mustang references
of “Sweet Thing” and the “hand out the window in the wind”
line of “Days Go By"—and those have helped enhance the lis-
tener's in-traffic experience of Urban.

“Because we spend so much time listening in our cars and
we commute, we probably notice those things even more,” coun-
try WDRM Huntsville, Ala., music director A.]. McCloud says,

Beginning with “But for the Grace of God,” which topped
Billboard's Hot Country Songs chart the week of Feb. 24, 2001,
Urban has found his way to No. 1 10 times during the past

decade with those commute-friendly singles. A big portion of

those releases—*“Better Life,” “Somebody Like You" and “You
Look Good in My Shirt,” for example—are stamped with a shiny,
glowing outlook, now a trademark of Urban’s career.

“He makes our job easier,” Clear Channel Milwaukee direc-
tor of programming Kerry Wolfe says. “He’s unique because
he appeals to both males and females. The guys dig him for his
20 |
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Date night (clockwise from top left):
KEITH URBAN and wife NICOLE
KIDMAN at the 2010 CMT Music
Awards; Urban with his trusty six-
string in June; Nashville’s beloved
Grand Ole Opry House, surrounded
by May floodwaters.

ability to thrash a guitar like no other, and his live shows are
electric. Lyrically, he somehow finds some pretty damn good
songs every time.”

The female portion of Urban’s audience is practically guar-
anteed to hone in on “Get Closer” because of its thematic cen-
ter, which more or less required Urban to address his connection
to his wife, actress Nicole Kidman, to whom he’s been married
since June 25, 2006. Oddly enough, the song that most reflects
that relationship is “Without You,” which Huff calls “the most
autobiographical thing that he’s never written.”

Penned by Dave Pahanish and Joe West—co-writers who au-
thored Toby Keith's “American Ride” and Jimmy Wayne's “Do
You Believe Me Now"—“Without You” explores an internal
change in priorities for a musician previously consumed by his
job. It doesn’t necessarily give away a lot of detail, butitinvites
scrutiny or fantasy on the part of the listener. And Urban, 43,
sounds more comfortable knitting his personal life with his
public persona than he previously has in his career.

“Whatyou're looking atis the difference between an evolving
youngadultand a contentadult,” says his manager, Borman En-
tertainment founder Gary Borman. “He's constantly evolving
and changing, but he’s arrived at a place where his life is bal-
anced and it's giving him what he needs. Therefore he is com-
fortable speaking aboutit. When you're not clear on who or what
you are and you're in search [of that], it's really hard to talk about.”

Part of that is a direct result of Urban coming to grips with
addiction. He famously cut short his promotional campaign
for album “Love, Pain & the Whole Crazy Thing” in October
2006 for a stint in rehab. His growing comfort with intimate
subject matter is a sign that he continues to take the lessons
from that therapy seriously.

“Most of my creation has leaned more toward the light and the
solution more than the problem,” he says. “My life hasn't reflected
thatalot of the time, and maybe that's why the music's been there
to help me. More often than not, the songs that I've written, if T
look back at them, I see them as exactly what I needed to hear. If
I 'would just listen to my own damn advice, it would be great.”

His exploration of intimacy on “Get Closer” is a continua-
tion of some ideas he established on 2009’s “Defying Gravity,”
arelease that earned an album of the year nomination from the
Country Music Assn. (CMA). Musically, “Get Closer” is grounded
in some older-era ideas. He wrote two of the songs on a guitar
that was previously owned by the late Waylon Jennings. (In the

context of the album’s bonding theme, it's only appropriate that
Urban's wife bought it for him at an auction as a gift.) He also
used an '80s-style drum machine to keep a rhythm going while
he wrote, and some of the tracks mash up the mechanized
rhythm with the ping of a banjo.

On firstlisten, “Get Closer” sounds like a fairly typical Urban
album. But on repeated exposure, it seems more fluid, more
searnless, more relaxed. In that regard, it reflects the stability
that now appears to be a major part of Urban's life.

“He's never played like this before, and it can’t be measured
in chops or anything like that, but it's in subtleties that he's
never had,” says Huff, who's also highly regarded as a session
guitarist. “It even goes beyond trying to be economical. It's just
a clearer path from his heart to his hands.”

The path to completion, however, was no clearer than in pre-
vious outings. Finishing the album was a hazardous process
for Urban, who's notably meticulous about his work. He worked
rightup to the deadline, leaving Capitol and Borman Entertain-
ment to market a project they couldn't hear in its entirety.

“There’s several cases of first singles from projects Keith
has done where we would press them up into a CD—deliver
them digitally, whatever—then they go right on the radio,”
Capitol president/CEO Mike Dungan says. “Then on day one
or day two, I'll get a call from Keith in the car. He's not fran-
tic, but it's more like, ‘Hey, coach, [ was listening to my single
on WSIX this morning and God, I just really don’tlike the way

MJ MASOTTI JR/REUTERS
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it's manifested itself through that compression, and I want to
take it back. I'm going to go in today; | know exactly what to
do.” So we have to remanufacture, send it back out there, and
then radio looks at us and kind of shrugs its shoulders saying,

‘Tcan’t tell the difference.’
That kind of perfectionism could fray some nerves on the
label side if Capitol wasn’t already familiar with the routine.

Urban typically works until the last minute with every album
and was still playing with mixes on “Get Closer” during the
weekend prior to the Monday deadline the label gave him to
turn the album in.

“It's like school,” Huff says. “If your test is on Monday, you're
going to study Sunday night.”

Way before that deadline, Capitol needed a single, and Urban
brought in a couple of songs to consider. “Put You in a Song”
was selected. Urban took back the other, “You Gonna Fly,” and
did a major overhaul. The version that made it on “Get Closer”
uses the same vocal he originally presented to Dungan, but the
rest of the track was rerecorded.

“He's just that guy,” Dungan says. “It kind of excites me to
have somebody that's constantly tinkering.”

-

Moving Target
During the creation of “Get Closer,” the tinkering extended
to Urban's relationships with retailers and with Capitol. His
contract with the label had expired, and Borman negotiated
a new deal on hig behalf while Urban proceeded in the stu-
dio. They turned down larger advances from some other com-
panies to remain with Capitol in what Borman describesasa
“nontraditional deal.” There aren’t any “360” elements in the
package, he says, but it does emphasize mutual rewards for
mutual success.

“Qur objective was to continue to build the partnership that
we had with Capitol Records all these years and to make sure
that we all profited when we succeeded,” Borman says.

While Urban was negotiating, Borman and Targethad a con-
versation about a different matter that led to an agreement to
deliver an exclusive deluxe version of the album to the retailer.
Dungan had already asked Borman to consider releasing an
album with less material to satisfy price-conscious shoppers.
They agreed on an eight-song set—shorter than “Defying Grav-
ity,” which had 11 tracks, but longer than Blake Shelton’s “Six
Pak” releases on Reprise.

“I couldn’t figure out a way to make six work” financially,
Dungan says.

The Target deluxe edition will feature three additional stu-
dio cuts—including a remake of Santana’s “Winning"—plus
four live recordings, each running at least five minutes long.
That posed creative problems as Urban assembled the track
lists. Song No. 8, “Shut Out the Lights,” will be the finale for
standard-edition buyers, “Winning” closes out the studio por-
tion of the deluxe version, and the entire Target CD ends with
a live performance of “Everybody.” Urban essentially had to
find three closing numbers for “Get Closer.”

“That's similar to putting together a live show,

Urban says.
“We've got a couple of finales, too. You've got the last song, but
it's always a fake-out because we come back out and do another
couple of songs. I [had] to figure out which ones all make sense
for being the last song.”

When Urban draws up the set list for his next tour, he might
well be taking the music to places he's never previously played.
He has some interest in performing in Japan and China, where
he already has a fan base, as he discovered while accompanying

The Axe Effect

cians in this country alone that are
primed and ready for their careers to
begin, and all they need is a break. And
ifit's not ‘American Idol’ or it's not one

Keith Urban teams
with Guitar Center

to help an unknown
artist break through
Good news, struggling-musicians-still-
delivering-pizzas-at-night: Superstar
singer/guitarist Keith Urban wants to

play on your new record.
Urban has partnered with Guitar

Center inits Your Next Record pro-
motion by agreeing to perform on
acut by the winning entry in a com-
petition among unsigned acts.
Urban will personally select the win-
ner and give the artist an opening
slot on one of his shows.

“I love collaborative situations, | love
ensembles, and | really love any op-
portunity to help someone else,”
Urban says. “There's countless musi-

of the TV talent-fest things, how do
they get their break?”

The prize package includes a
$10,000 Guitar Center shopping
spree, $10,000 in new gear and en-
dorsement deals, a three-song EP
recorded with a top producer and a
feature of the band's single on iTunes.

Participants need to enter by Now.
30 at YourNextRecord.com. —TR

Kidman on a trip she made for one of her corporate sponsors.

“Ijustwent out shopping and got more people stopping me to
get photographs,” Urban recalls. “I was really amazed atit. Peo-
ple were asking, “When are you coming over to China to play?' "

No decisions have been made about Asia, Borman says,
though he’d like to see it become part of the itinerary if Urban
can work it into what's sure to be a packed schedule.

“It's interesting if you know any Australians,” Borman says.
“They think nothing of hopping on a plane for 10-15 hours.
And China, being not that far from Australia, is a very appeal-
ing place for Keith.”

That can be said for the entire globe. Previous Urban tours
have included not only the United States and Canada but also
his Australian homeland, the United Kingdom and Germany.
He's been more aggressive about touring overseas than most
of his country peers. As a result, the Academy of Country
Music presented him with its Jim Reeves International Award
in September for his efforts at taking the genre beyond its
usual borders.

“The world has a bit of an out-of-date perception of what
country is, and carrying forward where country’s at today in
2010 is a great opportunity,” Urban says. “It's not a narrow
genre. Country's very diverse and [it's] always been [so], and it's
important to keep carrying that.”

Urban might have become a booster for the genre around
the globe, but he's also emerged as something of a leader at
home in Mashville, thanks in part to his role in the aftermath
of the flood. While the disaster cost him 50-plus guitars and
postponed the start date for his “Get Closer” sessions, the ram-
ifications were much greater for many other Music City resi-
dents who lost cars, homes and, in some cases, their lives.

Urban stepped up in ways both large and small. He ap-
peared on a couple of telethons—WSMV-TV's “Flood Relief
With Vince Gill & Friends” on May 6 and GAC’s “Music City
Keep on Playvin': A Benefit for Flood Relief” on May 16—
guested on Marty Stuart’s flood-assisting Late Night Jam on
June 9 and delivered a version of the Beatles’ “With a Little
Help From My Friends” at the CMA Music Festival on June
11. That performance, with supporting vocals by Sarah Bux-
ton and the female members of Little Big Town, was backed
visually with flood-related TV footage, keeping the event’s
memory alive when ABC aired the performance during a
CMA Fest TV special on Sept. 1.

Urban was also a leading musical contributor the night the
Grand Ole Opry House reopened after five months of flood-
imposed rehabilitation and was one of numerous artists who
auctioned off damaged guitars for NASH20, an innovative on-
line fund-raiser.

Those forms of outreach came in addition to his two We're
All for the Hall concerts with Gill. Those sold-out, multi-artist
shows raised nearly $1 million for the Country Music Hall of
Fame during the last two years.

The seeds for that kind of relationship with his hometown
were sewn when Urban was a 10-year-old living in Australia.
His family’s house was destroyed by fire, and the family tem-
porarily split up when members of the community took them
in during rebuilding, permanently affecting his sense of peo-
ple and place.

“Tolose everything had a big impact on my relationship with
materialistic things,” Urban says. “On how quickly they can go
and how important it is to be able to give back to people that go
without. So when those opportunities come, it's a no-brainer
to me. | know what it’s like to lose things.”

His family’s post-fire resurrection was aided by country
music. A local club put on a benefit and gave away beer to vis-
itors who offered a 52 donation. It set the tone for how Urban
would lend a hand following the flood.

“Country music came to the rescue immediately,” he says.

It's through country music that Urban continues to build a
relationship with his fan base, his community and his own psy-
che. “Get Closer” has layers of meaning as he explores the im-
portance of coupling, expressed with an artistic ease that Huff
characterizes as “the next step of growth.”

“Music has often been trying to help me find a way out,”
Urban says. “And if it helps somebody else, that's a beau-
tiful thing.” aee
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‘Kanye
changed

—SOULJA BOY

the personal themes explored on his forthcoming third album,
“The DeAndre Way.”

“When I'was 17, I was in the mind frame of being in the club,
having fun, partying, dancing—that’sall T could think about,” he
says. “Now I'min a place where I'm the studio with Kanye West.
1 got New York rappers trying to beef with me, over nothing. And
1 got 50 Cent coming in and saying, ‘1 got your baclk.” These situ-
ations are going to malke me make different types of music.”

After showing some staying power in 2009 with singles like
“Kiss Me Thru the Phone” and “Turn My Swag On,” Soulja
Boy—whoa's dropped the confounding “Tell "Em” suffix from
his name—Ilearned from the accomplishments ofhis elders as
he crafted a sound and promotional strategy for “Way,” due Nov.
30 on Collipark Music/Interscope. The rapper rebooted his pro-
duction style under West's tutelage and released the album’s
propulsive first single, “Pretty Boy Swag,” without label input;
the track has sold 518,000 copies, according to Nielsen Sound-
Scan. Meanwhile, 50 Cent—who appeared alongside Soulja
Boy on the November cover of XX L with the caption “A Hater’s

Worst Nightmare"—has inspired the MC to develop a street-
rap edge and diversify his brand with a memoir and movie.

While “The DeAndre Way” features more hard-charging
bangers than his previous efforts, the album also includes radio-
friendly numbers like its second single, the tender dance track
“Blowing Me Kisses,” that appeal to his teenage fans. Manager
Debby Coda sees that mixture as a necessary growing pain.

“He has to be aware of his young fans while still being him-
self,” Coda says. “He's trying to grow at a pace that they can
keep up with him, but he understands that he's young and has
along career ahead of him.”

Soulja Boy began conceptualizing new material while on a Eu-
ropean trek at the end of last year. Tinkering with Pro Tools in
an Amsterdam hotel suite, the rapper came up with “The World
So Cold,” a track that sampled Band of Horses’ “The Funeral”
and discussed rape, police brutality and economic suffering.

Instead of saving the track for his third album, Soulja Boy
leaked it online last December to see what his fans thought of
the musical shift. “The response that I got was perfect,” he says,
“and I just built on it from there.”

Soulja Boy returned to the States and kicked off a recording
binge in Atlanta and Los Angeles last December, during which
he would listen to dozens of unfinished songs in his car and see
if his ideas held up as he drove around. Although he remains
meticulous when making his own beats, Soulja Boy had no prob-
lem turning the reins over to other producers, including Drumma
Boy, Rico Beats and Lex Luger.

“He never wants to stay the same,” says producer Boi-1da,
who has helmed recent tracks by Drake and Eminem and pro-
duced the raucous “Speakers Going Hammer” for “The DeAn-
dre Way.” “He goes with the flow in the studio and has fun
without thinking too much. But he's always developing [as a
producer] and progressing into other directions.”

Soulja Boy gravitated toward Kanye West to improve his pro-
duction methods, and the two spent time in the studio together
throughout the past year. Although “Way” features guestspots
by Trey Songz, Keri Hilson and Lil B, Soulja Boy says that he
Iearned the most from West, who doesn’t appear on the album.

“He changed the whole style [ was using to make beats,”
Soulja Boy says. “He was like, “What equipment do you use?’ |
said, ‘A laptop.” And he had three pianos, a keyboard, a PC. So
that ingpired me to open myself musically.”

The sessions with West led to a sea change in Soulja Boy's
production method. New tracks like “30 Thousand 100 Million”
use woozy synth effects instead of spare percussion, and Soulja
Boy adds that he has taken West’s lead and begun toying with
classic soul samples.

If West is his musical mentor, then former West rival 50 Cent,
who guests on “The DeAndre Way” track “Mean Mug,” has in-
formed Soulja Boy's expanding business savvy. “When [ was
unsigned, 50 was doing it, and not just in the music industry:
Vitaminwater, movies, books. He helped shape what I envision
for my career,” Soulja Boy says.

Soulja Boy will follow 50 Cent’s multiple book releases with
“Teenage Millionaire,” a memoir detailing the rapper’s rise.
(He says he’s fielding offers from publishing companies.) Soulja
Boy also plans to make the transition into film, beginning with

www americanradiohictory com

a documentary about his upbringing, set for release next year.

Like 50 with G-Unit Records, Soulja Boy has continued using
his Stacks on Deck Entertainment imprint to promote rappers
like Arab and Lil B, as well as his S.0.D. Money Gang posse.
Soulja Boy also showcased his business knowledge when he
took partin the Wall Street Journal's “Weekend Conversations”
interview series on Oct. 29, discussing his utilization of social
media sites like SoundClick and MySpace.

“Opportunities like that just get his story out there, and it
shows how he started his career and what he has accomplished
already,” Interscope senior VP of A&R D] Mormile says. “The
Wall Street Journal noticed him as a businessman and some-
body who can connect the youth to another world. He actslike
aCEOQ, and he’s only 20.”

Soulja Boy has also mimicked 50 Cent in his ability to attract
controversy: In December 2008, the rapper was robbed and as-
saulted in his Atlanta home, and last year he was arrested for
allegedly running away from a policeman when ordered to stop.
Soulja Boy was also accused of being addicted to cocaine in a
viral video made by hip-hop “super fan” Kat Stacks.

Although he flatly denies the claim, Soulja Boy says he re-
ceived concerned calls from his parents and other artists when
the clip was first released last August. “Somebody set me up,”
Soulja Boy says. “What regular girl would do that? It's good for
me, because it gives y'all something to talk about. I don't really
let it get to me—T got too much swag.”

While “Crank That (Soulja Boy)” drove the sales of the rapper's
first album, “souljaboytellem.com,” to 996,000, according to
Nielsen SoundScan, follow-up album “iSouljaBoyTellemn” de-
buted at No. 43 on the Billboard 200 in 2008, partially due to
the relatively disappointing chart action of first single “Bird
Walk.” However, second and third singles “Kiss Me Thru the
Phone” and “Turn My Swag On” each reached the top 20 of the
Billboard Hot 100 in 2009 and kept “iSouljaBoyTellem” on the
albums chart for 36 weeks.

Although Soulja Boy views the success of the two singles as
an affirmation that he is more than a one-hit wonder, the rap-
per is determined to make sure “The DeAndre Way” is stronger
coming out of the gate. According to Coda, “Pretty Boy Swag”
wasn’t meant to be the first single, but Soulja Boy wanted to get
“two looks” before the album release and leaked the song him-
self last summer.

“He pushed it himself and it blew up,” Coda says, “and the
machine jumped on top of it and kept it moving.”

Leading up to the album release, Soulja Boy will focus on
third single “Speakers Going Hammer,” which the rapper shot
a video for in October. Mormile adds that, aside from Soulja
Boy's radio appearances this month and a tour projected for
early 2011, the social media king will maintain his crown dur-
ing his promo run, giving his 2.4 million Twitter followers and
1.6 million Facebook fans different videoclips that preview
new songs.

Although Soulja Boy is confident that “The DeAndre
Way" will be a hit at retail, he is already looking to continue
recording and exploring his West-approved “new method”
of production. “Sometimes I forget that I produced ‘Crank
That,” ” he says. “I got to make more beats. Even when I
was in the studio with Kanye West, I was like, ‘I gotta make
more beats.” ” aee
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COURTESY OF KIKE SANTANDER

SPECIAL FEATURE

Physician-Turned-Hitmaking Entrepreneur
Kike Santander Launches New Ventures
In New Climes BY LEILA COBO

In 1995, when Gloria Estefan unveiled “Abriendo Puertas,” a foray into
vallenato, cumbia and other tropical Colombian rhythms, the album was
astark new direction for the biggest Latin artist of the time, and it struck
a chord. “Abriendo Puertas” would win a Grammy Award for best tropi-
cal Latin performance and eventually sell 437,000 copies in the United
States, according to Nielsen SoundScan.§The architect of Estefan’s new

sound was a then-relatively unknown Colom-
bian songwriter/producer named Kike (pro-
nounced Kee-keh) Santander, a medical
doctor who had ventured into music only five
years earlier and eventually was discovered
by Emilio Estefan |r.

By 1999, Santander had won Billboard's Latin
songwriter of the year award for his string of
hits on the Hot Latin Songs chart. To date, San-
tander has placed 42 songs on the tally, includ-
ing 11 No. 1s and 29 top 10s.

As a producer, his run is equally stellar: 46
tracks on the Hot Latin Songs list, including 10
chart-toppers. Alejandro Fernandez's “No Se
Olvidar” had the longest run at No. 1 with eight
wecks at the peak in 1998, while Fernandez's
“Yo Naci Para Amarte” held at No. 1 for five
weeks. David Bisbal's “Quien Me Iba A Decir”
is his mostrecent No. 1, spending three weeks
atop the chartin 2006. Santander has produced
eight hits for Bisbal that have charted on Hot
Latin Songs, including five in the top 10.

Now, 15 years later, the man who carved
career-changing hits for Estefan, Fernandez,
Cristian Castro and Thalia is taking his music
in a different direction and, literally, to a
different place.

Earlier this year, Santander moved his pro-
duction company from Miami to Los Angeles,
where he's launched a new record label, San-
tander Records. He has also launched New

World Source, a music library company for film
and TV in partnership with composer/pro-
ducer Mark Portmann. And in 2011, he's
launching an American version of Batuka, the
music-based group workout method he previ-
ously launched in Spain.

“I'mnotonly a cornposer and producer any
more, because, although they're great roles,
it's adifficult time [ for them),” he says. “If you
don't reinvent yourself, you get stuck talking
about past glories. I'm moving forward as an
artist with other means of expression, paving
the way for others and for myself.”

“Reinvention” aptly describes how Santander
transformed his career path from medicine to
music. Born in Cali, Colombia, he grewupina
home where music and science were equally val-
ued and where Colombian folk music—bambu-
cos, guabinas and pasillos—were everyday fare.

His father, a dentist, was also a singerand a
poet who wrote countless verses for his wife,
and Santander grew up singing duets and
learned a variety of instruments, from accor-
dion and keyboard to classical guitar.

Butin a country where, at the time, pop
music had scant commercial or artisticappeal,
he had little to look forward to musically.

Instead, he went with his other passion—sci-
ence—enrolling inmedical school and complet-
ing the seven years of training required to geta
degree. But after his  continued on >>p26
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“| continue to reinvent
myself,” KIKE
SANTANDER says.
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PHOTOS COURTESY OF KIKE SANTANDER

Composed: KIKE SANTANDER with (clockwise
from bottom left) GILBERTO (left) and MARCO
ANTONIO SOLIS; EMILIO ESTEFAN JR.; DAVID
BISBAL (left) and ALEJANDRO FERNANDEZ;
performing in an early band in Colombia; and
with duo ELLA Y EL, who are signed to his new
Santander Records label.

from >>p25 first year of practice, “I realized
I couldn’t live without music,” he recalls.

Santander decided to follow the musician’s
life and moved to Bogota, where he got a gig
singing ina bar. “It was awful,” he remembers.
“I played every weekend, no one listened to my
music, [ was unhappy. So I returned to Cali and
started writing jingles. And I realized my thing
was composing.”

Santander became not only a master of hooks,
but he also mastered the craft of producing, ar-

ranging and engineering, penning more than
1,500 jingles and becoming the country’s most
successful composer in the field.

Eventually, he began to write the occasional song,
until he paired with another composer from Cali—
Estefano—and together they wrote songs for Jose
Luis “El Puma” Rodriguez. Itwas Estefano who in-
troduced Santander to Emilio Estefan |r.

“I'll never forget—it was Jan. 7, 1994, and | was
inmyhome in Cali, relaxing after a night out. And
Emilio Estefan called. He said he was working on
a new project for Gloria Estefan and he needed
Latin material with positive messages. That was
the beginning of my career as a composer.”

Santander sat by his pool and wrote “Abriendo
Puertas.” He ended up writing the entire album,
a collection of tunes characterized by their
fusion of standard Latin pop with authentic
Colombian rhythms, a mix that would become
Santander’s trademarlk. A few months later, he
moved to Miami and signed on as a producer/
songwriter with Estefan, effectively launching
his career as one of the most sought-after Latin
producer/composers of the '90s,

Santander and Estefan would eventually part
ways in the early 2000s and settled a public dis-
pute out of court. Today, they maintain a cordial
and mutually respectful relationship.

On hisown, Santander also hired a roster of pro-
ducers and songwriters and produced albums for
Bishal, Castro and Olga Tafion.

But in 2005, when Latin music sales began to
suffer in the United States, Santander once again
reinvented himself, accepting a position as artistic
director of music reality  continued on >>p28

Femando Castellar
BUENA VISTA MUSIC

26 NOVEMEER 13, 2010


http://ebook-free-download.net/

A p

GLrLor.

/

DIVIAL

it

!

stro presidente y

e lan

=4
<
3

S WLESTYA AL o DEwALeL
F0 YECOYYLAD O

¥

LA OLEWA,

Pl
Lo LA

WLWCHILD.

viaay

[

St
L MOWUYE Cow

¥

JFn

'

Ief

L\ TLrVAL

r

A4

[WIATO HL )

r

2
S

i

D.

L0 SLEMLDKE CAMA

LGV

AU

ud

yla

\usica

=
m

y

eadu
mudica

menaf

a todod lod gue apiecian el talento de un

Junto
gue nod ha dado y nos sequird

de la muidica nod Sumamo’ a este ho.

Compastisndo
le.
Puchas felicidadss

qlands
eclodia
ino



Pl ha0 T oe )

Kike
Que sean muchos anos mas.
Alexander P. Hartnett
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from >>p26 show “Objetive Fama” in Spain.
That's where he devised the Batuka concept, a work-
out method similar to Zumba in that it's based on
specific music.

The new Batuka version for the U.S. market
features Santander’s original music, tailor-made
for specific fitness routines. The product is mar-
keted to gyrms as a concept that includes every-
thing from instructor training to nutrition
guidance. Santander expects tolaunch Batuka, in
partnership with production company Endemeol,
in the spring in the United States in several new
versions: Batuka 360 for beginners; Batuka Fight,
based on mixed martial arts; Batuka Cycle; Batuka
Tai Chi; and Batuka Junior for kids. A portion of
all Batuka proceeds goes to children’s charities.

At the same time, in collaboration with award-
winning songwriter Edgar Cortazar, Santander
is preparing for the release of his first regional
Mexican act, Ella y El, a male/female duo that
sings catchy norteno/banda fare. The duois one
of twonew acts that Santander will develop with
Cortazar, an established regional Mexican writer.

The group is signed to a 360 deal that includes
publishing within Santander Publishing, admin-
istered by Universal Music Publishing Latin
America. All songs on the album were co-writ-
ten by the pair along with Cortazar and Santander.
Santander’s back catalog was purchased by Uni-
versal Music Publishing Latin America, with
whom he has an administra-
tion deal for future works.

“Many people think Kike
has only done pop, butin my
opinion, he's shown that pop
and regional Mexican can
coexist in all formats,”
Cortazar says. “The best
example is ‘Me Estoy Enam-
orando,’ perhaps Alejandro
Fernandez's mostimportant
album. It's the perfect mix
of pop and mariachi. Kike
has that magic touch that
blends styles and different
musical influences and still
renders them accessible to
the listener.”

“My biggest value is my
name,” Santander adds. “ ‘Kike Santander’ is
synonymous with quality, success, goals and in-
tegrity, and I've been very careful about that. 1
was raised that way, with solid ethics, as was
Edgar [Cortazar]. This mix of professionalism
and ethics is what gives people confidence to
now come to us.”

With his new ventures under way, Santander re-
cently fielded additional questions from Billboard.

You’'ve worked with so many artists. How
do you handle so many personalities, and
how do you draw the best from them?
Being a music producer means being a little bit
of a psychologist. It's essential for me to under-
stand the character of each artist. Like me, they
each have their strengths and weaknesses, their
likes, their sense of humor. It's always a ques-
tion of balancing the human and professional
sides and making the artist feel very comfort-
able to be with you. This is achieved by being
very relaxed during the production, with a very
positive and professional attitude. Making music
by definition is a warm and positive process,
and that always has to be there. Some produc-
ers get results by being on edge; I do it by being
very relaxed.
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‘My name is

synonymous

with quality,
success,
goals and
integrity.’

—KIKE SANTANDER

What is essential to a good song?

My friend Marco Antonio Solis described it very
eloquently: A good song needs a good melody,
good lyrics and that something else that no one
can explain. T usually start with the melody. My
nature is melodic. Lyrics usually derive from a
melody I like. I usually write with my guitar
rather than at the piano, and | write anywhere:
under a tree, sitting in a chair, in bed and, curi-
ously, often on planes and in the shower—with-
out a guitar.

What’s more important to you, producing
or writing?

Composing. Without composition, my career
would be totally different. My production is al-
ways at the service of the composition.

Has your medical background helped
your musical career?

Medicine has made me more disciplined, better
able to withstand fatigue and exhaustion. Also,
when you see so many people around you die, you
really gain perspective on what's really important.
Youlearn to take a step back and take things more
calmly. After all, we're [only] making music.

How would you describe the music you've
done through the years?

1 did Latin pop, but I did three things simulta-
neously, really: boleros, like
1 did for Alejandro Fernan-
dez. [ also did boleros for
Olga Tafién, Los Trio and
Gloria [Estefan). It wasa pop
bolero, a contemporary
bolero. And my other sound
was tropical music, like
“Piel Morena” | for Thalia];
cumbia; vallenato with pop.
There was a lot of fusion of
pop with bolero, vallenato
pop, salsa pop. And I also did
Latin dance music. I never
got into hip-hop or rock.

You’re venturing into

regional Mexican music.

Is this a leap?
I grew up listening to regional Mexican music,
from Los Bukis to Bronco. So, even though Lhaven't
beenin there producingit, | feel close to the genre
inavery natural way. It's notasif  were doing rock
or rap, which are markets that demand more in-
fluence in the genre. Or trance or drum'n’bass. I
feel very comfortable with [regional Mexican], and
atthe same time, it's a very vital market.

You've launched a label at a time when
labels are struggling. What do you expect?
There's a big group of people who don't want
toabandon the CD format. CD sales aren’t over.
It won't be like before, but they're not going to
disappear. But obviously significant income
nowadays is a combination of all sources, and
that's why we do 360 deals. When oneisable to
form new, successful acts, it's a new way of giv-
ing them all the economic support, and in turn
the artist shares the resulting success. And pub-
lishing is part of the business.

How far do you want to take this?

Qur idea ig not to grow too much. We don't
want to be in the position of the big labels,
where they don't have enough staff. That breeds
discontent. e
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Kudos For Kike

Latin Industry Leaders Praise Santander

JESUS LOPEZ
Chairman/CEQ, Universal
Music Latin America

& Iberian Peninsula

“Kike is a natural
hitmaker. His years
of experience in the
advertising world
have helped him develop both as a
composer and a producer who can
capture feelings in a brief space of
time. This allows his listeners to
quickly connect with the interpreter
and the song. Most recently, our
mutual friends have offered very
different versions of why Kike
decided to change his home in Miami
for his new home in Los Angeles. We
can only agree on one point: Kike can
give much to regional Mexican music,
and Los Angeles is an ideal location
for him and his family.”

DELIA ORJUELA
VP of Latin writer/publisher
relations, BMI

“One of the
qualities | admire in
Kike is he's always
available to
everyone. | very
vividly remember one time a new
artist came up to him during the
Billboard Latin Music Conference to
ask for advice and he took all the
time necessary to listen to him. Kike
is an author and composer who
knows all facets of love and his
words always transmit a different
sentiment. He's at the vanguard and
unafraid of exploring new rhythms
and genres. This makes him a
maestro of Latin music.”

NESTOR CASONU
CEO, EMI Latin America
“Undoubtedly Kike
has exceptional
talent to write
words and
melodies that,
together with the
right arrangements and outstanding
performances, have become classics
of Latin music. Classic songs, in my
opinion, are those that enter
people’s memories and remain
forever. To achieve that, there has to
be ‘magic’—something that
occasionally is found in some
individuals endowed with the
capacity to be an unexplainable
source of creation. Kike is one of
those people.”
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EDDIE FERNANDEZ
Senior VP of Latin

America, Universal Music
Publishing Group

“He writes great
melodies, with
credible stories
and good
commercial sense. He writes each
song for each artist, like a tailor,
from the bottom to the studio,
dressing it up. And he can do a very
nice fit to that song.”

GABRIEL ABAROA
President/CEO,

Latin Recording Academy
“I met Kike when
we were both
invited to join the
board of trustees of
the Latin Recording
Academy. | was struck by his down-
to-earth, even innocent demeanor.
Through the years, Kike proved his
leadership skills and was elected
chairman. | saw Kike grow in that
role, and | discovered three sides to
him: composer, dreamer and
unrepentant romantic; successful
businessman with defined goals and
instincts; and a leader who won his
place thanks to his work and who
made his mark as chairman. As |
worked more closely with him, |
discovered an exceptional human
being full of joy and stories. And |
was always impressed by his great
sensibility, fantastic sense of humor
and intelligence. However, the
sentimental part is never far, and
behind each of his great songs there
is a human and profound story, full of
integrity.”

EMILIO ESTEFAN
JR.

President/CEO,

Estefan Enterprises
“[Colombian
singer/producer]
Estefano was
working for me and
introduced me to Kike. At the time
he was writing jingles, and | saw his
potential. He’s a great musician and
a great writer. And I've always had a
special affinity for Colombia. Kike's
sound was very Latin American.
He’s a great lyricist and has great
enthusiasm. That’s always exciting.
I'm very happy for his success. It’'s
always great to see someone you
believe in do well.”
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Which music &
technology event
could change
everything for
your business?

One big deal, one epic concert, one connected person or one
new idea could change everything for your business. MIDEM,
the world’s music business community;, is the place that
concentrates opportunities on a global scale - all in just 5
days. Open yourself to opportunities. Just one could change
everything.

www.midem.com/save

midem

can change everything

MIDEM: 23 - 26 Janvier 2011
YOUR CONTACT MidemNet: 22 - 26 |anvier 2011
mike.goldfinger@reedmidem.com / +1 (212) 284 5142 Palais des Festivals, Cannes, France

No hay duda, Kike Santander me
dio sumejor tiempo y sumés alta

inspiracién.

Ese momento y esa entrega de su

partey de mi parte, [a llevaremos

Juntos como lo mejor de nuestro
tiempo y como lo mejor de lo

mejor de ambos.

Gracias Kike,

Cristian Castro

SOLID

CELEBRATES
EXCELLENCE

Congratulations Kike Santander for
15 years of outstanding contributions
to the music industry.
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Music Education—An Essential
Step In the “Race to the Top”
for Student Achievement

Every child deserves a quality education that includes
music and the arts in the core curriculum. Music education
is essential to school improvement and reform.

To help keep music education strong,
go to supportmusic.com.
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LACHIAN BILEY

LOVE LETTER

soul sister: DUFFY

I ey RICHARD SMIRKE

PLIT DECISIONS

Duffy Returns With All-New Team

If it ain’t broke, most people
wouldn't try to fixit. But Aimee
Ann Duffy—more commonly
known by just her surname—
has responded to the multimil-
lion-gelling success ofher debut
album by breaking up a win-
ning team for the follow-up.

JAZZY J

“Everything in life has a
chapter,” she says. “You can't
always stay the same.”

The Welsh singer/song-
writer is speaking during a
break from her Vanity Fair
photo shoot, part of the cam-
paign for her sophomore set,

PREACHES OF PEACHES

“Endlessly,” due Nov. 29 in the
United Kingdom on A&M/
Polydor and Dec. 7 in North
America on Mercury. It's the
follow-up to her March 2008
debut, “Rockferry,” which has
sold 6.5 million copies world-
wide, according to Universal,

including 874,000 in the
United States, according to
Nielsen SoundScan, and 2.1
million in the United King-
dom, according to the Official
Charts Co.

That album was largely co-
written and co-produced by
Bernard Butler and Steve
Booker, neither of whom have
returned for “Endlessly.” Duffy
has also parted company with
longtime manager/mentor
Jeannette Lee of London-based
Rough Trade Management.

READING MUSIC

Duffy perform on “Saturday
Night Live” and contacted her
team to arrange a meeting. Pro-
ductive songwriting sessions
followed, with the pair eventu-
ally recruiting Philadelphia
group the Roots as the backing
band to give Duffy the “added
danceability I so desperately
needed,” she says.

But the album largely re-
tains the retro-pop sound of
“Rockferry,” albeit enhanced
with more uptempo, pop radio-
friendly anthems this time

® O
‘Ifeel like thereis ¢
massive amount of
warmth and excitement
for this new record. I want
to make people get up onto
the dancefloor and get

their feet tapping.

*

—DUFFY

“Itjust feltas though the re-
lationship [with Lee| had run
its course,” says Duffy, who's
now represented by Angela
Becker of London-based
Becker Brown Management.
“What we had set out to do,
we'd done—I was developed,
established, and I had to think:
‘OK, so what now?' "

Lee didn’t return requests
for comment.

Duffy maintains that the split
with Butler and Booker was less
calculated, almost accidental.
They've been replaced by veteran
songwriter Albert Hammond—
the man behind songs includ-
ing “The Air'That | Breathe” and
“It Never Rains in Southern
California”—who produced the
record and co-wrote all but one
of its 10 tracks.

The collaboration with Ham-
mond came about when he saw

around. While “Rockferry”
spawned four top 30 hits in the
United Kingdom, her Billboard
Hot 100 peak came when
“Mercy” reached No. 27—and
the song has sold 1.5 million
downloads, accerding to
Nielsen SoundScan. High-
lights of the new album in-
clude the funk-fueled opener
“My Boy,” the disco-esque
drama of “Lovestruck” and the
joyous, string-fueled pop of
“Keeping My Baby.”

“Her fans will see it as a nat-
ural evolution of her last
record,” says Mercury presi-
dent David Massey, who's
confident of eclipsing its pre-
decessor’s U.S. sales, despite
the slump in the market since
the release of “Rockferry.” “The
strength of the record, the fan
base that she has already
adopted and the opportunity
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GIANT OPPORTUNITY

to have multiple singles means
we can go further with this
record than the last.”

Lead single “Well, Well,
Well"—the track on the album
most reminiscent of “Mercy”
—was serviced to pop, hot AC
and triple A formats in mid-
October, while Duffy will ap-
pear on NBC’s “Late Night
With Jimmy Fallon” and “The
Tonight Show With Jay Leno”
the first week of November.

Back home, the campaign is
focused on what A&M U.K.
managing director Orla Lee
calls "major TV moments.”

“The thing with Duffyisit's
about the voice,” she adds.
“Live, you really see that.”

Duffy appeared on BBC 2's
“Later . .. With Jools Holland”
on Oct. 19and willvisit BBC 1's
“Strictly Come Dancing” on Nov.
21, in addition to release-week
slotson ITV1's “This Morning”
and BBC 1's “The One Show.”
She played a showcase at Lon-
don's Cafe de Paris on Oct. 21,
and European and U.S. dates are
expected in early 2011.

Meanwhile, the global suc-
cess of “Rockferry” (the album
went top 10in 20 other markets,
aswell as the United States and
the United Kingdom) means
she will also visit Germany,
France, the Netherlands, Italy,
Sweden, Denmark and Spain
for promotion before the end
of the year. The target, Univer-
sal Music U.K. VP of interna-
tional marketing Hassan
Choudhury says, is “multiplat-
inum sales in every market.”

Duffy herself, however, re-
mains relaxed at the prospect
of trying to follow up one of
the biggest global debuts of
recent years.

“I feel like there is a massive
amount of warmth and excite-
ment for this new record,” she
says. “I want to make people
getup onto the dancefloor and
get their feet tapping.”  «-s
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>>>JACKSON’S
MOM TO VISIT
‘OPRAH’

Katherine Jackson will
discuss the death of her
son, pop superstar
Michael Jackson, in an
interview with Oprah
Winfrey. Harpo
Productions announced
Nov. 1that Winfrey’s
interview with Jackson’s
mother will air Nov. 8 on
“The Oprah Winfrey
Show.” The artist’s
father, Joe Jackson, and
his three children will
also appear during a
backyard visit taped for
the episode. Winfrey
and Katherine filmed the
interview at the family’s
home in Encino, Calif.
The Chicago-based
production company
says Jackson’s mother
discusses the day her
son died and reflects on
his life as a childhood
star.

>>>DEMI LOVATO
ENTERS
TREATMENT

Demi Lovato, one of
Disney’s biggest names,
checked herself into a
treatment center to deal
with issues of anorexia
and inflicting self-harm
(cutting), a person
familiar with the
situation said Nov. 1. The
18-year-old Lovato
checked into a facility to
address the concerns,
the person said,
speaking on condition
of anonymity due to the
sensitivity of the matter.
Lovato, star of Disney's
“Camp Rock"” movies
and the sitcom “Sonny
With a Chance,” was on
an international tour as
a special guest of the
Jonas Brothers, but left
the tour during the
weekend to enter an
undisclosed facility.

>>>T.l. REPORTS TO
PRISON

Rapper T.1. has reported
for asecond timeto a
federal prison to serve
time for a weapons
violation. The 30-year-
old artist, whose real
name is Clifford Harris,
showed up shortly
before noon on Nov. 1at
the gates of the low-
security prison in
Forrest City, Ark., where
he served about seven
maonths in 2009 before
he was released last
December on probation.

Reporting by the
Associated Press.

AVANT

R&B

BY MIKAEL WOOD |

VERVE PIPES

R&B Singer Avant Wants To Send Fans A ‘Letter’

Avant’s new album, “The Letter,” delivers yet
another batch of the soft-edged R&B he's
been known for since his 2000 debut, “My
Thoughts.” But following the singer’s lengthy
stint on Magic Johnson's MCA/Geffen im-
printand a one-offin 2008 with Capitol, “The
Letter” will arrive Dec. 7 courtesy of a fresh
carrier: Verve Forecast.

“Iwanted to get with someone who was mov-
ing in the R&B field,” Avant
says of the label, which in
addition to its jazz offer-
ings has released well-re-
garded discs by Ledisi and
Labelle and will issue a new
album by Sunshine Ander-
son this year. “I felt like
Verve had a strong team
and was ready to go in the
same direction | was.”

“At its core Verve is
about great singers,” label
senior VP/GM Nate Herr
says. “That's how the label
began, with Ella Fitzger-
ald and Dinah Washing-
ton and Billie Holiday.
And Avant fits into that
tradition of just being a

o O
‘ITdon’tr
have time for
someone
to try to figure
out how to
work with
me or me
with them. It’s
more like,
“Let’s make it
happenright

gle, “Kiss Goodbye,” earned most-added hon-
ors at urban AC radio its first week out. Herr
says he expects to have a top 10 track by Decem-
ber, at which point the label will focus on main-
stream urban outlets. (This week “Kiss Goodbye”
is No. 24 on Billboard's Adult R&B chart.)
Additionally, Herr says, the “Kiss Goodbye”
video was just serviced by Urban Beauty Col-
lective to more than 12,000 salons, where it will
play throughout November
and December. Street
teamns are also at work in
New York, Chicago, Cleve-
land, Los Angeles, Atlanta
and Washington, D.C.—
markets Herr identifies as
Avant's strongest. Listen-
ing parties are also sched-
uled with BET's Centric,
Rhapsody, iLike, Vibe,
Essence, BlackPlanet and
Clear Channel, and Herr
says Verveis atternpting to
secure a full-album pre-
miere on MySpace.
Woodard says his and
Avant’'s experience with
Capitol on “Avant” was as
good as it could have been,

rally

terrific singer.” now b given the transitional pe-
Avant’s manager, Jerry g s riod the label was going
“Big Jay" Woodard, says —AVANT through at the time.

the label's recent success
in the urban AC realm was instrumental in his
and his client’s decision to sign with Verve.

“Butit's definitely about them exposing him
to new audiences, too,” Woodard adds. “They
understand he’s not just a one-dimensional
artist. He can do a song like ‘Read Your Mind’
| from 2003's “Private Room”], then he can cover
‘Sailing’ by Christopher Cross [as on 2008's
“Avant”]. They're looking to expand his brand
into other genres.”

Verve's first goal, Herr says, is targeting the
adult R&B consumer. The new album's lead sin-
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“Ronnie Johnson, the
head of urban there, had just passed away, and
Terra Firma was buying EMI,” Woodard says.
“We got caught up in the new system.” Accord-
ing to Nielsen SoundScan, “Avant” has sold
162,000 copies. The singer’s best seller is 2000's
“My Thoughts,”

“I have no bitter thoughts about Capitel,”
Avant says, “But I'm an older artist; this is my
sixth album. So I don’t really have time for
someone to try to figure out how to work with
me or me with them. It's more like, ‘Let’s make
it happen right now.” " .

at 1.1 million.
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TWO

After Garnering Grammy Nods And A
No. 1 Debut Album, Jazmine Sullivan
Hopes To Continue Momentum With

New Set

On her 2008 No. 1 album,
“Fearless,” a vulnerable Jaz-
mine Sullivan croons about
being infatuated with an exand
busting the windows out of an-
other's car, among other melo-
dramatic matters of the heart.
But on her sophomore album,
“Love Me Back,” due Nov. 30 on
] Records, while the topic of
choice hasn't changed much,
the R&B singer admits she's
much more sensible.

“I've matured on this al-
bum. I don't go straight into
busting vour windows—I give
you some time to get away be-
fore I react,” the 23-year-old
jokes. “I'm not as aggressive.
There aren't always problems
inrelationships, and this time
I wanted to show that. You see

amuch softer side of me.”

The restrained approach
seems to be successful so far.
On first single “Holding You
Down (Goin' in Circles),”
which is No. 6 on Billboard’s
Hot R&B/Hip-Hop Songs
chart, Sullivan analyzes why a
two-timing boyfriend disre-
spects her instead of going
crazy on him. Meanwhile, sec-
ond single “10 Seconds” finds
Sullivan giving her unfaithful
partner exactly that to pick up
his things and go before she re-
acts, warning, “You really
should look foranexit. . . Don't
letme countto 10. . . you know
that I can get crazy.”

Other tracks include the
Prince-inspired “Don’t Make
Me Wait" and “U Get on My

PULSE

EDITED BY TOM FERGUSON

>>>WASHINGTON’S DATES

As her surname might suggest, Australian newcomer Megan
Washington is in capital form at the moment. The singer/
songwriter’s gold-certified (35,000 units) album, “I Believe
You, Liar” (Mercury/Universal Music Australia), is this vear's
best-selling domestic debut Down Under.

“Liar” opened at No. 3 on the Australian Recording Indus-
try Assn. albums chart in August and remained in the top 10
for six weeks, Now Mercury can look forward to a sales spike
if Washington converts her six ARIA Award nominations into
wins when the ceremony airs Nov. 7.

Washington's success followed hefty roadwork and a steady
stream of radio-friendly releases. In the past 18 months, she’s
played more than 230 shows including five consecutive sell-
outs in September at Melbourne’s 850-capacity Corner Hotel.

Recorded independently and licensed to Universal, “Liar” was is-
sued with a bonus disc comprising tracks from Washington'’s pre-
vious singles and EPs, as well as in single-CD and vinyl versions.
Now, her manager Troy Barrott says, “we’re focusing onthe UK., US,,
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Nerves,” featuring and co-
written by Ne-Yo, which she
describes as the continuation
to “Bust Your Windows.”
Aside from reteaming with co-
producer Missy Elliott, Sulli-
van worked with No 1.D., Toby
Gad, Bei Major, Chuck Har-
mony and longtime collabo-
rator Salaam Remi this time
around. Los Da Mystro is also
a co-writer on the project.

“I look at the industry like
I'minarelationship withitand
want to get love back,” Sullivan
says about her expectations of

el NE
SULLIVAN

the relationship-driven album.
“I'hadaNo. 1 first single, I'was
nominated for seven Grammys,
but with this album, T want
more. | want to win some
Grammys, maybe have three
No. 1 singles. I just want more
because I give so much.”

And what more appropriate
way to promote “Love Me Back”
than with the queen of hip-hop
soul Mary J. Blige, with whom
Sullivan is touring. According
to RCA Music Group senior VP
of marketing Carolyn Williams,
a Facebook ticket giveaway will

launch soon, in which one win-
ner will get airfare and accom-
modations for two to see one of
Sullivan's shows in either New
York or Los Angeles. The latter
concert will be broadcast live
on Ustream as well.
Additionally, Sullivan will
have a video diary of backstage,
behind-the-scenes footage of
herself, plus viral video leaks of
rehearsals and intimate per-
formances in the studio. “The
major hub for all of her online
activity is her official website,
JazmineSullivanMusic.com,
and Vevo,” Williams says.
Sullivan also has arole in the
movie “Red Tails” alongside
Ne-Yo, with a release date to be
determined. And she hopes to
launch a dog clothing line that
caters to larger-sized pups.
While interested in explor-
ing other avenues of creativity,
Sullivan wants to continue
connecting with her fans—
particularly women who find
themselves in situations sim-
ilar to those in her songs. “My
market is speaking to women
in particular,” she says. “My
candidness is what people
relate to.” aee

France, Germany and Japan.
[Washington] will be relocating
to Europe in the first half of 20M
where she will have greater ac-

cess to those markets.”
Washington played three
shows during New York’s CMJ
Music Marathon, which ran Oct.
19-23. The artist is published
globally by Albert Productions
and booked in Australia by Vil-
lage Sounds. U.S. shows are
through the Windish Agency.
—Lars Brandle

>>>TOP SHELF

Sex sells, and Toronto's My
Darkest Days is proof. The
rock band’s debut single, the
grinding “Porn Star Dancing”
(Mountain View/604/Univer-
sal)—featuring Nickelback’s
Chad Kroeger, guitarist Zakk
Wylde and rapper Ludacris
on three different versions—
has sold 30,000 downloads
in Canada, according to Niel-
sen SoundScan,

The act’s self-titled album,
released Sept. 21 in North
America, has scanned 7,500
units in Canada and 30,000 in
the United States, where the
single reached No. 4 on Bill-
board’s Active Rock chart
(Oct. 30). “It couldn’t be going
any better,” manager Kevin
“Chief” Zaruk says. My Darkest

Days is signed to Kroeger and
producer/writer Joey Moi's
label, Mountain View, and to
Mercury for the rest of the
world. The act has yet to sign
a publishing deal.

Second single “Every Lie”
goes to Canadian radio in
January, but the band is tai-
loring “Porn Star Dancing”
for top 40 stations. “It's ei-
ther going to be ‘dirty danc-
ing,” ‘bad girls dancing’ or
‘rock star dancing,” " Zaruk
says of the new edit.

The band, booked by the
Agency Group, hasbeen tour-
ing the United States since July
on tours by such acts as Sick
Puppies, Hinder and Papa
Roach. It will finish the year
with Hinder, in addition to
headlining shows. “We've got
to keep building the story
here,” Zaruk says. “Next sum-
mer you're going to see us get
to Europe.” —Karen Bliss

>>>PRETTY THING

These are busy times for Carl
Barat, former leader of Lon-
don-based alt-rockers Dirty
Pretty Things—and, more fa-
mously, co-founder of the
Libertines with Pete Doherty.

Since playing summer fes-
tival shows alongside Doherty
in a temporarily reunited Lib-

ertines, Barat has published
an autobiography, “‘Three-
penny Memoir” (Sept. 30),
and released his self-titled
debut solo album Oct. 4 inthe
United Kingdom. The album,
on Barat’s own Arcady Rec-
ord imprint, is licensed to
PIAS worldwide outside the
United States, where a deal
has yet to be negotiated.
Despite juggling other du-
ties from book promotion to
Libertines rehearsals, PIAS
international marketing man-
ager Juan Vandervoort says
Barat has remained focused
on his solo set. “It’s been a
balancing act, but Carl's
worked really hard and done
press all over Europe and
Japan,” he says, adding that
print-based media has been
the key promotional priority.
“Online campaigns work
better for a new act,” Vander-
voort says, “but Carl already
has a fan base, so traditional
media has been driving this
campaign, and the press reac-
tion, especially outside the
U.K.,, has been very positive.”
Barat kicked off a U.K./Euro-
pean tour Oct. 15, with dates
in Japan to follow, booked by
William Morris Endeavor. He's
published through copyright
control. —Steve Adams
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with PEACHES

; by JIM ALLEN

For indie electro-rap provocateur Peaches, known for her graphically sexual songs and wild stage
show, a one-woman live presentation of “Jesus Christ Superstar” dubbed “Peaches Christ Su-
perstar” might seem an unlikely endeavor. Nevertheless, that's exactly the agenda for the
Berlin-based Canadian’s six North American dates this December. Billboard got chronic pot-
stirrer Peaches’ take on the intersection of art, religion and controversy.

1 What was the impetus for “Peaches
Christ Superstar”?

A theater in Berlin asked me if I wanted to
do a theater production. Right away I said
I wanted to do “Peaches Christ Superstar”
as a one-woman show. I've had this idea
since | was about 14, when I used to listen
to the “Jesus Christ Superstar” soundtrack
and just act it out by myself. I never really
entertained the idea as something that I
would do in front of people until this the-
ater asked me to do a production.

2 The German rights-holders initially
canceled the premiere. What happened?
The German affiliates thought I was going to
desecrate the original version, and they just
stopped itinits tracks. That did not come from
Andrew Llovd Webber or Tim Rice. [ was like,
“That's ridiculous. I'd like to write a press re-
lease.” The theater said, “That's not really good
form.” So I said, “Fine, I'll just Twitter it.” I did
that. . . then it got back to Tim Rice. He called
them and said, “This is a lot of bad press. Why
don't you just let her do it>" I got permission
to do a trial. They came to see it and loved it.
We ended up doing a second run, and Sir Tim
Rice himself showed up. I was totally crapping
my pants over it, thinking about being 14 and
singing it in my bedroom.

3 Does controversy help sell the show?
[ think it could. The name—"Peaches Christ
Superstar”—and the idea—"Really? She's
doing that?" It definitely has curiosity built into
it, which is a good thing, because they come to
see the performance and 1 deliver the goods.
“Jesus Christ Superstar” was banned when it
first came out, too, so controversy has been fol-
lowing it since the beginning,.
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4 How do you handle singing every
role yourself?

The music actually lets you do that, and that's
what's fantastic about it. I don't have to dress
up in different costumes to present the dif-
ferent characters. Jesus does the white-man
metal voice, like [Deep Purple’s| Ian Gillan,
who played him in the original production.
And then there's Judas, who has the soul voice,
and there's the sweet voice of Mary Magda-
lene. And there's Pilate, who's pompous, and
there's Herod, who's completely campy. It's
all been laid out for you.

5 Why did you scale the whole thing
down to just you at the microphone and
Canadian keyboardist/producer Chilly
Gonzales on piano?

Alot of people, especially from my generation,
don't like musicals because they feel so much
has been put in there for no reason. [ justwanted
to express this music by stripping it down in the
Peaches way—and [ don't mean by stripping
down my clothes—to enhance how fantastic the
music ig, Usually in my own shows ['m run-
ning around like crazy, climbing on things,
jumping on people. This is just standing still,
and everything just comes from my voice.

6 Isitareligious experience?

It feels shamanistic. . . you give yourself over to
this passion. For me it tells the story of how peo-
ple misinterpret things, how one person’s good
intentions turn into something larger that gets
out of control. You may think that you're just ex-
pressing yourself, and someone who doesn’tun-
derstand itor has a fear of what you're doing—in
the way that Judas was scared of what Jesus was
doing—feels that you went too far. It happens so
often with so many good ideas. s
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JASON ALDEAN

My Kinda Party

Producer: Michael Knox
Broken Bow Records
Release Date: Nov 2

The festivities on Jason
Aldean’s fourth studio
album, "My Kinda Party,” the
follow-up to 2009's plat-
inum “Wide Open,"” aren't
overwhelmingly joyous, and
the project is probably all
the better for it. The 15-song
set, which the Georgia-born
Aldean recorded with his
touring band, runs a wide
emotional gamut. The mate-
rial ranges from sentimental
paeans like the muscular
“Tattoos on This Town” and a
remake of Colt Ford’s "Dirt
Road Anthem" (which finds
Aldean rapping some of the
lyrics) to an array of such bit-
tersweet, emotionally am-
bivalent goodbye songs as
the ballads "See You When |
See You" and “Don’t You
Wanna Stay,” the latter a
duet with Kelly Clarkson.
Aldean still likes to get
rowdy at times—as heard on
the title track and “Texas
Was You"—but also wades
into some deep territory on
the fish-out-of-water “Coun-

SUSAN BOYLE

The Gift

Producer: Steve Mac

Columbia Records

Release Date: Nov 9

“The Gift," the second release from
famed “Britain’s Got Talent” contestant Susan Boyle, is
a bit of a tweener: mostly a holiday album and partly a
follow-up to last year's massively successful “I
Dreamed a Dream.” This time out Boyle even takes on
“Don't Dream It's Over," which she and producer Steve
Mac turn into a hushed, lush recitation quite different
from the soaring celebration of Crowded House's orig-
inal. The singer also offers solemn, chorale versions of
Lou Reed’'s “Perfect Day” and Leonard Cohen's
“Hallelujah." But “The Gift” is primarily about her seven
seasonal songs, including a gently building “Do You
Hear What | Hear?" and subtly dynamic renditions of
“The First Noel” and “O Holy Night.” Boyle sounds
more assured this time out, and her delivery of “Auld
Lang Syne,” with just the sparest of accompaniment,
reveals an instrument that can probably stretch further
than she's been asked so far. Her tone and technique
are established; perhaps it's time to let Boyle loose on
some uptempo material and bring more personality
into the mix.—GG

try Boy's World,” the keening
“Fly Over States,” the richly
detailed “Church Pew or Bar
Stool” and the self-aware "It
Ain't Easy."” Aldean’s kind of
party has gotten decidedly
sober, but it’'s well worth
attending.—GG

GOOD CHARLOTTE
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Cardiology

Producer: Don Gilmore

Capitol Records

Release Date: Nov. 2

Early on “Cardiology,” Good Char-
lotte singer Joel Madden declares that “we’ll stay
young forever” A decade and five albums into its
career, the rock band certainly sounds as youthful as
ever. But age has brought some more mature insights
and a few tender melodies, including the songs “There
She Goes"” and “Harlow’s Song (Can’t Dream Without
You). But Madden, twin brother Benji and their
cohorts mostly work in more buoyant territory, driving
most of the album’'s songs with meaty guitar riffs and
gang harmony vocals. They also incorporate those ele-
ments into a broad range of stylistic approaches. The
tracks “Let the Music Play,” “Counting the Days" and
“Silver Screen Romance,” for example, are standard-
issue Vans Warped tour kind of anthems. But “Like It's
Her Birthday” features an urban underpinning and
“Last Night,” humorously recounting a post-party
blackout, mixes Rolling Stones guitar hooks with a
slamming four-on-the-floor beat. “Alive” offers a
power-rock drone before pulling back for the verses,
while “Standing Ovation” has a rootsy kind of shim-
mer. Elsewhere, the nostalgic tune “1979" is so pop it
makes the Jonas Brothers sound like Scandinavian
death metal.—GG
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MATT & KIM

Sidewalks

Producers: Ben Allen, Oliver
Straus

Fader

Release Date: Nov 2
Brooklyn indie-pop duo Matt
& Kim have always been a
dance party type of band.
But the beat on the pair's
latest album, "Sidewalks,”
suggests that keyboardist/
vocalist Matt Johnson and
drummer Kim Schifino have
been spending more time in
the club than in the rock hall.
Catchy verses and get-your-
hands-up chants are layered
among '80s synth and
keyboard lines on these 10
tracks. But with party
bangers like "Cameras” and
album opener "Block After
Block,” few fans would
lament the lack of introspec-
tive piano lines. With spastic
electronic quirks, the tracks
“Red Paint” and "Wires” fall
somewhere between Matt &
Kim's past musical creativity
and the new direction they’ll
be taking in the future. And
while the song “Where
You're Coming From” recalls
the act's less poppy past
{2009's “Grand") with great
success, it seems there's no
locoking back. However, if
there's Auto-Tune and rap-

ping on the duc’s next album,
then maybe they've gone a
bit too far.—JM

KERMIT RUFFINS
Happy Talk

Producer: Tracey Freeman
Basin Street Records
Release Date: Oct. 26
Older fans of New Orleans

music probably know Kermit
Ruffins as a co-founder of
the Crescent City's famed
Rebirth Brass Band. Younger
listeners, though, are more
likely to recognize him from
his recurring role on HEO's
post-Katrina series “Treme,”
on which the singer/trum-
peter plays himself. If Ruffins
is bummed by that state of

NEIL DIAMOND

Dreams

Producer: Neil Diamond

Columbia Records

Release Date: Nov 2

Given his role as one of pop’s most
respected songwriters, Neil Diamond might be expect-
ed to fill a covers album with underappreciated obscu-
rities by tunesmiths less highly regarded than he. Well,
perhaps next time. On “Dreams,” Diamond hunts big-
ger game, offering up stripped-down renditions of
such pop-canonical evergreens as Bill Withers' “Ain't
No Sunshine,” the Beatles' “Yesterday” and the Eagles’
“Desperado.” He even tackles Leonard Cohen's “Halle-
lujah,” which has been covered so many times in
recent years that its opening arpeggios are beginning
to sound as familiar as those in “Stairway to Heaven.”
Diamond’s vocals are still strong enough that he has
no trouble selling the material, and the intimate, large-
ly acoustic arrangements stave off soft-rock schmaltz
throughout. But only rarely does he bring anything
fresh to these warhorses, as in his appealingly wry take
on Gilbert O'Sullivan’s “Alone Again (Naturally)” and in
a pair of recent Randy Newman songs (“Feels Like
Home,” “Losing You"), both of which exude a touching
late-career tenderness.—MW
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affairs, you wouldn't know it
from "Happy Talk,” his new
album of big-band material.
With exuberant renditions of
such smiley delights as “High
Hopes,” “If | Only Had a Brain”
(from “The Wizard of Oz") and
the Rodgers & Hammerstein
title track, "Happy Talk” is ap-
propriately named. There's
also an original—"1 Got a Tremé
Woman"—that suggests Ruf-
fins knows the powers of
cross-promotion. (Like the
show, the song nods to a his-
toric Mew Orleans neighbor-
hood; last year he released
“Livin' a Tremé Life.") Ruffins
has been compared to Louis
Armstrong for years, and that's
unlikely to change here, par-
ticularly given his appealingly
laid-back take on “La Vie en
Rose." It's sweet stuff. —MW

FANIA ALL STARS
Ponte Duro: The Fania All
Stars Story

Producers: various
Fania/Codigo Music

Release Date: Oct. 26
Reissues from the storied
Latin label Fania have been
a blessing of the new music
era. Fans can rejoice again at
the release of the four-disc
boxed set "Ponte Duro: The
Fania All Stars Story.” The re-
lease guarantees a revelation
for anyone unaware that the
mix of styles that became
known as salsa was Ameri-
can-born. Just the roll call of
players from an early 1968 All
Stars show will make the
goose bumps rise for those
who know what to expect.
For the uninitiated, this is uni-
versal music so specifically
of a time and place that
they'll likely listen to all four
discs before stopping and re-
membering where they are.
Juicy liner notes and vintage
photos help to place the
trance-inducing live record-
ings from the All Stars’
sweaty happenings in the
Mew York barrio and later
around the world. Tracks in-
clude stretched-out versions
of classics like "Mi Gente”
and "Anacaona,” as well as
rarities like "Quitate Tu" fus-
ed with "Hang On Sloopy”
(featuring Stevie Wonder)
and Charlie Palmieri's “Kika-
poo Joy Juice."—JCN

JASON BELL


http://ebook-free-download.net/

—REVIEWS-

WATERMANN

WHITE T'S: GREG
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ROSS
Rap Song (3:57)

Writers: various
Publishers: various

T-PAIN FEATURING RICK

Producers: Young Frye, T-Pain

Konvict/Nappy Boy/Jive/JLG

T-Pain has never been the most understated artist:
With song titles like “Reverse Cowgirl” and “I'm N Luv
(Wit a Stripper),” the singer/rapper delivers his sexual-
ized messages with little pretense. But with latest sin-
gle “Rap Song,” T-Pain employs a subtle, concept-
driven approach to the love jam. Over minimal beats
made up of finger snaps and piano plinks, T-Pain Auto-
Tunes his singing and delegates all of the rhyming to
guest star Rick Ross. The distinction between “Rap
Song" and T-Pain’s previous singles is in the lyrics,
which cleverly gather popular hip-hop hooks and turn
them into a cohesive new product. “Me and you, your
mama and your cousin (Baby we can make love to a
rap song)/A milli a milli a milli, motherfucker I'mill,” T-
Pain sings, shouting out OutKast and Lil Wayne in one
breath. “Rap Song" recalls the Southern rapper’s
radio-hit formula at first listen, but the rap references
give the track some extra panache.—PM

[ HIP-HOP |

DIAMOND

Lotta Money (3:28)
Producer: Recka

Writers: B. Carpentero,

T. Darnell

Publishers: Dime Piece
Collection, Tommy Joe
Darnell (ASCAP)
Jive/Battery

Brittany Nicole Carpenter, aka
Diamond, first appeared on
the rap scene with Crime Mob
on Lil Jon's Crunk Records
label before striking out on
her own in 2007. On her lat-
est single, the rapper puts her

RHYTHM CF LOVE

PLAIN WHITE T'S
Rhythm of Love (3:21)
Producer: |. Kirkpatrick
Writer: 7. Lopez
Publishers: WB Music,
Songs for Whitney

own spin on the familiar warn-
ing that girls “ain’t messing
with you unless you got a lot
of money.” Diamond explains
that a gold digger will always
be “fresh to death,” but that
she's always prepared to cut
ties if someone comes along
with a fatter wallet. Diamond
makes it clear that such be-
havior shouldn't be con-
doned, and she flashes

impressive mic skills atop
producer Recka's videogame-
esque beat. Instead of pro-
moting the shallow lifestyle
that she discusses, Diamond
simply recounts the tired tale
with a fresh approach.—MC

[ DANCE |

DUCK SAUCE

Barbra Streisand (5:00)
Producer: Duck Sauce
Writers: various

Publishers: Break Dancin
Bob Music (BMI), Alain
Macklovitch (SOCAN/BMI),
Sony/ATV Music Publishing
Fool's Gold/Downtown

On the strength of a humma-
ble tune, star-studded music
video and titular shout-out to
asinging legend, Duck Sauce
has stumbled upon a buzz-
worthy dance track with
“Barbra Streisand.” The most
surprising thing about this
collaboration between DJ/
producers Armand Van
Helden and A-Trak is its rich-
ness in sound in between the
beat-stopping utterances of
Streisand’s name. Guitar licks
collide with heavy doses of
synthesizers as a fist-pump-
ing beat refuses to letup. The
busy instrumentation is bril-
liantly paired with overly sim-
ple vocals: An upbeat chorus
of "oohs" instantly lodges in-
side the listener’'s brain, and

CAKE
Sick of You (3:18)
Producer: Cake

Writers: J. McCrea, V DiFfore, X. McCurdy, G. Nelson
Publishers: Stamen Music, Wixen Music (BM{)

Upbeat

Cake built its name on a brand of slightly skewed, idiosyncratic pop, and “Sick of You,"
the band's first new material since 2004's “Pressure Chief,” continues to rely on its
tried-and-true formula. Favoring a stripped-down mix over layers of stacked produc-
tion, the first single off upcoming album “Showroom of Compassion™ plods along with
few dynamic or stylistic changes until a rousing trumpet solo. John McCrea’s instant-
ly recognizable half-sung vocals aren't used prominently but they spark to life on the
track's bridge, as the singer opines against simple distractions and makes apocalyp-
tic prophesies. “Every piece of land, every city that yvou plan/Will crumble into tiny
grains of sand,” he sings. “Sick of You" makes an impression during its hummabile cho-
rus, but the track is ultimately too repetitive to leave a strong impression.—EL

“Barbra Streisand” morphs
into an inexplicable com-
mand to start dancing. Van
Helden and A-Trak are proven
production aces, and even if

(ASCAP)

Hollywood Records

Plain White T's have been active for more than a decade,
although the group is still most recognized for penning the
saccharine smash “Hey There Delilah™ in 2007. The lllinois
five-piece tries to score another hit with a new lead vocal-
ist on “Rhythm of Love,” the beach-flavored first single
from sixth album “The Wonders of the Younger." Guitarist

Tim Lopez takes over for frontman Tom Higgenson and
croons in a polished falsetto, “We may only have tonight/
But °til the morning sun, you're mine, all mine." The heart-
felt vocals melt over an island beat and acoustic guitar
melody, and Higgenson provides a soothing harmony over
the choruses. Plain White T's have again found a winning
combination of chords and catchy lyrics—and possibly a
radio hit to follow the success of “Delilah.”"—MV/
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their Duck Sauce projectisa
one-off, the collaboration has
yielded one of the weirdest,
maost intoxicating dance an-
thems in recent memory,—JL

R&B

N*E*R*D

Help Me (4:07)

Producers: The Neptunes
Writers: 2 Williams, C. Hugo,
J lovene

Publishers: various

Star Trak/interscope
Records

After previewing new album
"Nothing” with the bass-
heavy party track “Hot-N-
Fun,” N*E*R*D offers a dra-
matic change in style on
album cut “Help Me.” The
track features the trio taking
aim at government corrup-

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Judy Cantor-
Mavas, Mariel Concepcion, Gary
Graff, Gabriella Landman, Jason
Lipshutz, Evan Lucy, Palika
Makam, Jillian Mapes, Megan
Wick, Mikael Wood
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tion while working over a
funky yet contemplative
sound. Abandoning his
falsetto in favor of bluesy
singing, frontman Pharrell
Williams asks, “See those war
machines out there/Are
packed with your karma, do
you care?” over bass and rat-
tling snare. The track suc-
ceeds mostly due to the emo-
tion in Williams' voice, which
expresses outrage during the
verses and rushes forward
just as the brass kicks in dur-
ing the instrumental chorus.
“Help Me" is an ambitious
counter to the crowd-
pleasing “Hot-N-Fun” and
has the same attention-
grabbing quality as past
N*E*R*D tracks like “"Lap-
dance” and "Rock Star"—GL

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus
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BOOKS BY GAIL MITCHELL

By The Book

Jay-Z Joins List Of Artists-Turned-Authors

With ‘Decoded’

Reading music is taking on a differ-
ent meaning of late. That's due toa
growing number of high-profile au-
tobiographies and memoirs written
by music artists. Among the artists-
turned-authors hitting bookstore
shelves this year are Susan Boyle,
Justin Bieber, Keith Richards, Vince
Neil, Rosanne Cash and Ricky Mar-
tin. Weighing in Nov. 16 with his
own 336-page tome is hip-hop pio-
neer Jay-Z.

“Decoded,” published by Ran-
dom House imprint Spiegel &
Grau, is a candid narrative of the
multiplatinum rapper’s life ac-
cented by his “decoding” of 36
songs from his catalog. Featuring
animage of Andy Warhol's “Rorschach”
on its cover, the fully illustrated
book offers a firsthand account of
Jay-Z’s most famous raps—in-
cluding “99 Problems” and “Big
Pimpin’' "—as well as a deeper
look at a music genre dismissed
early on as a fad but which has since
become a cultural phenomenon.

In an excerpt from “Decoded,”
Jay-Z notes, “1 wanted to do three
important things. The first was to
make the case that hip-hop lyrics—
not just my lyrics, but those of every

great MC—are poetry if you look at
them closely enough. The second
was [ wanted the book to tell a little
bit of the story of my generation, to
show the context for the choices we
made at a violent and chaotic cross-
roads in recent history. And the third
piece was that I wanted the book to
show how hip-hop created a way to
take a very specific and powerful ex-
perience and turn it into a story that
everyone in the world could feel and
relate to.”

An ambitious promotional cam-
paign has been launched on behalf
of “Decoded.” In partnership with
Microsoft's Bing search engine,
pages of the book will be placed,
unannounced, in various locations
related to the content of those pages.
Some will be located in the Brooklyn
neighborhood where Jay-Z grew up,
others in places where he drew in-
spiration (London) and still others in
areas that led to the building of his
hip-hop empire.

The pages are being displayed
through conventional (billboards) and
unconventional means, such as on
pool tables and bronze plaques and
in clothing, for example. In fact, when
Jay-Z unveiled “Decoded” during an

Behind the

music: JAY-Z

Oct. 20 book party in
Miami, the lyrics for
“Big Pimpin’ " were dis-
played at the bottom of
the Delano Hotel pool.

The campaign kicked
off Oct. 18 and has been
unveiling five to 10 new
pages in new locations
in 15 cities around the
world. The same pages
are also being placed in
various locations virtu-
ally in an online
gaming experi-
ence located at
bing.comjay-z.

Fans can use
Bing to find the
pages in either
thevirtual envi-
ronment or in
real life. Those
who turn up a
page then text
a unique code
to enter a con-
test drawing
for prizes. All en-
trants are also eligible
for the grand prize of
two tickets to watch Jay-Z perform
with Coldplay on New Year's Eve
in Las Vegas. The contest ends
Nov. 20.

List-priced at $35, “Decoded” is
available for preorder on Amazon.
At press time, the site’s list of top-
selling “Hot New Releases” included

Keith Richards’ “Life” {in the top
five), followed by Ricky Martin's
“Me” (top 20) and Justin Bicber's
“First Step 2 Forever (100%
Official).” According to Nielsen
BookScan, which covers 75% of re-
tail sales (except Walmart/Sam’s
Club), Richards’ book (released Oct.

%

3

26) has sold 66,000 with Bieber (Oct.
12) coming in at 52,000, Martin's
book was issued Nov. 2; sales data
for the week ending Nov. 7 will be
available Nov. 10. .

Additional reporting by Antony Bruno
and Mariel Concepcion.

MILLIONAIRES’ CLUB

Taylor Swift's “Speak Now" not only earns the best sales week
for an album since 2005 (see story, page 42) but also joins an
elite club of just 16 albums that have notched million-selling
weeks since Nielsen SoundScan began tracking sales in 1991.

The last million-plus frame was when Lil Wayne’s “Tha
Carter 111" launched at No. 1 with slightly more than 1 mil-
lion copies in June 2008, The SoundScan-era record is held
by "N Sync's “No Strings Attached”; it debuted at No. 1 with
2.4 million in 2000.

All but three of the 16 albums earned their million marks in
their opening week. The Beatles’ “1” moved amillion in its sixth
week on the list during Christmas week of 2000. Similarly, the
soundtrack to “The Bodyguard” joined the clubin its sixth frame,
during Christmas 1992, while Eminem’s “The Eminem Show”
debuted at No. 1 with 285,000 after an abbreviated first week. (Its
release was pushed forward and bowed with only a few days’
worth of sales.) It then held at No. 1 with 1.3 million in its sec-

ond—and first full—week. —Keith Caulfield
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R&B

Slow
Hand

Ray J Targets ‘True R&B’
On New SRC Set

BY MEGAN VICK

Stepping away from his player in the club image,
Ray | is drawing inspiration from classic R&B—
and collaborating with only one producer—for his
upcoming album, The singer is already giving lis-
teners a taste of what to expect with new single
“Last Wish.”

Debuting at No. 73 last week on Billboard's Hot
R&B/Hip-Hop Songs chart, the piano-driven slow
jam rises to No. 62 on the tally—a 26% increase.
It will be among the tracks featured on “Raydia-
tion 2 (R2),” which will be released in early 2011
through SRC/Universal Motown in conjunction
with Ray J's label, Knockout Entertainment.

Ray ] scored his biggest hit in 2008 with the club
anthem “Sexy Can 1." That song peaked at No. 3on
the Billboard Hot 100 and No. 4 on Hot R&B/Hip-
Hop Songs. But that kind of heavy bassline dance
song isn't part of Ray |'s focus right now.

“Ialways try to choose my singles by where [ am
in my life,” he says. "I love making people dance,
but right now that’s just not where I'm at.”

Feeling he needed just one producer to help cre-
ate a consistent sound throughout the set, Ray |
chose songwriter/producer Rodney “Darkchild”
Jerkins to helm the project. Jerkins’ production
credits include Michael Jackson, Beyoncé and Ray
] sibling Brandy’s 2008 album, “Human."

“You have to be with someone who brings the best

RAY J:NICK SPANOS, TAKE THAT: BRYAN ADAMS

TRUE
BELIEVER

After the San Francisco Giants won
the World Series on Nov. 1, the city
erupted as Bay Area residents
ramped up check-ins to victoryriots
on social network Foursquare. But
even if the Giants had fallen to the
Texas Rangers, one clear victor
woluld’ve emerged—local musician
Ashkon. His Giants-themed remake
of Journey's “Don’t Stop Believin'
has been viewed more than 1.6 mil-
lion times on YouTube.
Interspersing performance
footage of Journey between shots
of Giants fans, the track also fea-

Slowing
the pace:
RAY J

out of you as an artist, a writer and a creator,” Ray |
says. “Ifeellike Rodney and I have that connection.”

In the meantime, Ray | and Brandy are awaiting
the second-geason launch (Dec. 5) of their VH1 real-
ity show, “Brandy & Ray J: A Family Business.” That's
also the title of the family-oriented album the siblings
are releasing early next year on Time-Life imprint
Saguaro Road Records (Billboard, July 24). Herald-
ing Saguarc's move into contemporary R&B, the 10-
track set will feature performances by various
members of the Norwood family, including Brandy,
Ray |, father/musician Willie Sr. and manager/mother
Sonja. The first single is due in December.

Ray | is also moonlighting as a special corre-
spondent for “Extra,” covering ABC's “Dancing
With the Stars.” Big sis Brandy tied for first place
with Jennifer Grey during the show’s recent
200th episode.

“I wanted her to go out there and face some of
her fears, and dancing was definitely one of them,”
Ray | says ofhis sister’s performances on the show.

Ray | is just as excited about reaching back
out to fans with some “true R&B.” He adds, “I'm
singing my ass off on this album. That and the
album’s creative concepts—it's just a whole
other level.” e

Batter up:
ASHKON

tures inside-baseball shout-outs
referencing beard-fearing and rally
thongs. The video's origin stems
from a last-minute burst of inspi-
ration on Ashkon’s part.

It all started when Ashkon (last
name Davaran) was contacted by
two men known as the White Collar
Brawlers about collaborating on a
video. The duo had found the singer
through his 2008 viral video “Hot
Tubbin’ (On the Late Night),” which

has garnered more than 600,000
YouTube views.

“We were tossing ideas back and
forth,” Ashkon recalls. “l wanted to
do a hip-hop thing, but nothing was
sounding great and we were getting
down to the last minute to make the
video. Thenlhad the ideato doare-
ally heartfelt remake of the Journey
song, and we went with it.”

Ashkon says he released the video
after the Giants beat the Atlanta

Braves to reach the playoffs. It was
passed around Facebook almost im-
mediately. “Facebook really drove
it,” he says. “Within 24 hours, over
96,000 users had shared it. We got
some pickup from Giants blogs and
sports media, too.”

While fans can watch the YouTube
track to their heart’s content, the song
isn't for sale. “I'm in contact with the
publishers and hope | can work out
some sort of licensing agreement
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with Journey,” Ashkon says. “l con-
stantly have people asking me where
they can download the song.”

The unsigned Ashkon does have
one album of original material for
sale on iTunes and plans to self-re-
lease another project soon. “I'm get-
ting offers; people are starting to
reach out,” he says. “I've already had
one viral video that did well, and the
success of this track shows it wasn’t
a fluke.” —Cortney Harding

PLATINUM
‘PROGRESS’

Never mind Taylor Swift selling 1mil-
lion albums in a week—U.K. pop act
Take That sold more concert tickets
than that in a single day.

The group moved 1.3 million tickets
for its 25-date Progress Live U.K./Ire-
land tour during the 24 hours after they
went on sale at 9 am. on Oct. 29, De-
mand was so high that many ticketing
sites crashed (Billboard.biz, Oct. 29).

The 2011 tour starts May 30 in Eng-
land and reunites Gary Barlow, Mark
Owen, Jason Orange and Howard Don-
ald with original member Robbie Wil-
liams, who left the group acrimoniously
in 1995. The band split in 1996 and re-
formed as a quartet in 2006—burying
the hatchet with Williams earlier this year.

A statement from Simon Moran—
managing director of tour co-promoter
SJM Concerts, which also booked the
shows—called the sales “record-break-
ing” and declared, “There has literally
never been anything like it in the his-
tory of live musicinthe U.K.” However,
SJM and co-promoter KSE didn't re-
spond to requests for further comment.

But othersin the industry praise the
companies for pricing the tickets for
maximize demand—pricesranged from
£55 to £90 ($88-$144)—despite Take
That's famously high production costs.

“It shows that if you have a great
product that is affordable, people will
come out by the thousands to buy it,”
says Creative Artists Agency U.K.
booking agent Emma Banks (Katy
Perry, Florence & the Machine). “Folks
want to attend live music events, but
not at any price.”

Take That's reunion album, “Prog-
ress” (Polydor), is due Nov. 15 in the
United Kingdom, where it's expected
to be the year's top seller. The band's
last two sets, 2006's “Beautiful World”
and 2008's “Circus,” have sold 2.8 mil-
lion and 2.1 million, respectively, accord-
ing to the Official Charts Co.

The group has a lackluster track rec-
ord in the United States, scoring just
one top 10: “Back for Good” (Arista)
hit No. 7 on the Billboard Hot 100in1995.
All told, Take That has sold 432,000
albums domestically, according to
Nielsen SoundScan, The actis signed to
Universal for the world, although
neither of its previous reunion albums
was released stateside. But sources at
Universal suggest “Progress” could
receive a U.S. release in the first half
of 2011, depending on the band’'s
commitments elsewhere.

—.Juliana Koranteng & Mark Sutherland
Additional reporting by Andre Paine
in London.
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CHART

Swift’s ‘Now’ Wows: Best Sales Week In Five Years

Who said it couldn't be done?

Taylor Swift's much-anticipated
“Speak Now” is heard loud and clear
at No. 1 on the Billboard 200 with
1,047,000 copies sold, according to
Nielsen SoundScan. It's the largest
sales week for an album since 50
Cent’s “The Massacre” bowed at No.
1 with 1,141,000 on the March 19,

2005, chart. And it's the first set to
surpass a million in one week since
Lil Wayne's “Tha Carter 111" began
with 1,006,000 at No. 1 on the June
28, 2008, tally.

Since SoundScan began tracking
music sales in 1991, there have been
only 16 albums that have sold at least
1 million copies in a week (see story,
page 38).

Don't feel bad if you were one of the

many naysavers who had assumed that
the days of million-selling weeks were
over. Considering how album sales have
dropped offa cliff since the early 2000s,
huge sales frames are rare. And a mil-
lion week? Don't hold your breath.
But, as we've seen with Swift, if you
have all the pieces in place, it can
happen. Figure that her
crossover appeal to both
pop and country audi-
ences helps, in addition to

OverThe
Counter

POINTS TO PONDER: Here are
some notable achievements relat-
ing to the debut week of Taylor
Swift’s “Speak Now":

M [t has the second-largest sales week
of any country album since 1991. Only
Garth Brooks’ 1998 effort, “Double
Live,” moved more when it started with
1,085,000 on the Dec. 5,
1998, chart. Swift also
achieves the biggest
sales week of any female

2004, list.

W It's Swift's second album to top the
Billboard 200, following sophomore set
“Fearless,” which flew in with 592,000
on the Nov. 29, 2008, chart,

W“Speak Now" accounted for 18% of all
albums sold last week (5.8 million)—or
one out of every sixth set purchased.

B After one week of sales, “Speak Now”
is the eighth-best-selling album of 2010.
Eminem’s “Recovery” still leads the
pack, with 2.9 million. Could “Speak”

the wide age range ofher  KEITH country artist since 1991.  shift enough by the end of the year to
fans—teens, tweens and ~ CAULFIELD The previous high-water  take over the lead?

moms among them. And i mark was set when M “Speak” sold more copies than that of
with both older customers = fellow crossover act  the Nos. 2-62 albums combined on this

and country fans still full-
album purchasers, that
algo played a part in
Swift’s achievement.

And perhaps most important, Swift
has been able to engage her audience in
a specific and personal way. Her fans
know her music comes straight from
her heart, or rather, her diary, and they
love that about her. She doesn't resonate
as a “singles act,” but instead as some-
one whose music compels consumers
to buy the whole album.

So, when can we expect the next mil-
lion-seller week? Let's not even venture
aguess. Considering it's happened only
16times in the past 19 years, the chances
of it occurring sooner than later are
rather slim.

Shania Twain’s “Up!”
started with 874,000 at
No. 1 on the Dec. 7,
2002, list.

W“Speak Now" owns the biggest week
for any album by a woman—regard-
less of genre—since the June 3, 2000,
tally, when Britney Spears’ “Oops!
... 1 Did It Again” entered the No. 1
gpot with 1,319,000,

W In total, just four albums by female
artists have notched million-plus
weeks. Aside from Swift and Spears,
Whitney Houston’s “The Body-
guard” soundtrack moved 1,061,000
during Christmas week in 1992 (on
the Jan. 9, 1993, chart) and Norah
Jones® “Feels Like Home” debuted at
No. 1 with 1,022,000 on the Feb. 28,

A Weekly National Music Sales Report

51, 2010, Figuires re rounded

week's Billboard 200.

B The set has the second-largest sales
weel for a digital album, with 278,000
downloads sold. Only Coldplay’s
“Viva La Vida or Death and All His
Friends” posted a larger haul
{288,000) when it bowed on the July
5, 2008, chart.

W Last week's No. 1, Sugarland’s “The
Incredible Machine,” falls to No. 2 with
89,000 (down 56%). With a divide of
958,000 between the top two, it's the
largest such gap since the June 15,2002,
tally. That's when Eminem’s “The
Eminem Show" moved 1,322,000 in its
second week at No. 1, while the Diddy-
driven compilation “We Invented the
Remix” was No. 2 with 117,000—a
margin of 1,205,000. soe

- arnple of retal store and rack
|3 I— A-I- Weekly Unit Sales Year-To-Date : i and i o SoundSca

- DIGITAL DIGITAL . .

-~ iLELIHS ALBUMS* TRACKS Distributors’ Market Share:
>SMark Sailing, aka Noah “Puck® This Week 5,800,000 1672,000 18,765,000 OVERALL UNIT SALES 10/4/10-10/31/10
Pglckerman_. becc;‘mes the fi;st Last Week 5173,000 1507000 18575000 Albums 279,085,000 241,938,000 -13.3%

“Glee” actor to chart apart from g
St bl Change 12.1% 10.9% 1.0% Digital .lmks 942,552,000 937017000 -06% @ UMG @ SME @ WMG O Indies ) EMI
premiers last year, as “Pipe This Week Last Year 6,316,000 1424,000 18100000  Sworesingles 1A30,008 Labasislel b =
;’;am; er;?gfs the:'"h:_ﬂfd : e o i = Total 1,223,141,000 180,669,000 -3.5% A 9.8%

at No. , markKing his solo =a. - =1
chart debut. Kevin McHale—the *Digital alburn sales are alse counted within albuem sales. Albums Nﬂﬂ.‘ 373,350,200 335,639,700  -101%

“Glee"” cast's Artie Abrams—
charted as a member of NLT,
whose “She Said, | Said (Time
We Let Go)” peaked at No. 36 on

Mainstream Top 40 in 2008,

o 25
>>Before “Glee” blended music é ‘09 ”W
and comedy on prime-time TV, T —
there were the Monkees. The 1 20 = 2010 10 241,9 million
quartet makes its first chart z
appearance since 2003, as E
“Head" enters Top Soundtracks o 15
at No. 20. The set, which reached |4
No. 45 on the Billboard 200 in E 10 SALES BY ALBUM FORMAT Current Albums
1969, has received a deluxe -
rereleaze on Rhino. Ei MMS,SM 0] 216,490,000 171,780,000 -20.7%
:_.—E ] Digital 60,592,000 67,935,000 12.1%
Read Chart Beat z
every week at b Vinyl 1,965,000 2,195,000 11.7%
i . rat. e o
@ billboard.com/chartbeat. J&i T F M oA M D AE T oo e 47,000 27000 -42.6%

Weekly Album Sales (miliion units)
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own with this
decldedly non-

JJ HELLER

frandkians STONE TAELE 101 {12.98)

When I'm With You |

M\ ,; |y CHRIS AUGUST

FERVENT BRROGS WARKER BRUS, {1198 HAH0ES)
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glee-clubby indle

RK_[000 (19.98)

Mo Far Away

In Time:

YOUNG THE GIANT
ROADRUNKER DIGITAL EX (5.86)

eifort, starting with
3,000 copies sold.

Young The Giant SUB POP B52* (13.98)

Everything In Between |

18 18 THE LAURIE BERKNER BAND
TWD TOMATOES 23400RAZ0A & TIE {5 88

The Best Of The Laurie Berkner Band

/5 i 5 NOAGE

47 a1 ONE ESKIMO

One eskimD

'OMEMN OF FAITH WORSHIP TEAM

MEN DF FATH 11366 THOMAS KELSON (23 98]

Women Of Faith Worship Team

SHANGRI-LA 101040* {8.58)

Kerrie Roberts

BLEU EDMONDSON
AMEAICAN SAINT 7061013 (14.98)

The Future Ain't What It Used To Be

| KERRIE ROBERTS
" s VERSAEMERGE

_REUNION 10147508 MUSIC [5 98}
FUELED B RAMEK 524346 {1368}

Fixed At Zero

BASSNECTAR
AMORPHOUS DIBAL EX {5.98)

AAROMN WATSON

Wildstyle {EP) BIG LABEL 571306 THIRTYTIGERS {14.98)

The Road & The Rodeo

- ANTONY AND THE JOHNSONS The nmmmed— THERION
H 12 3 TLY CANADIAK 216° (15,88 Swanlights siger besefitsfrotd NUCLEAR BLAST 2313 (16,88} Sitra Ahra
23 A ROYKSOPP i
iBR Good Things I a profile on NPR's AMORPHOUS DISITAL EX/MB3 (3.9, Senior [
Eez - T
554 ; MORGAN FEAT. THE CELEBRATION OF LIVE CHOIR "I Things THE ISAACS
Erd | _BOWTE 8175 FLIPSIDE (12.08) Hudar.An.Open: Hasven Considered” (Dct. GAITHER 46077 (17 88, Christmas B
DEADMAUS VITTORIO GRIGOLO i |
MALETRAP 2174 ULTRA [15.88; For Lack Of A Better Name ::;::::‘:;m A SONY CLASSICAL 75257 SONY MASTERWOAKS [11.88) The fislian Tenor |
ELIZABETH & THE CATAPULT @ - THE READY SET : c a &
FORECAST ounaa ¥8 (10.08) The Qther Side 01 Zero (shightly more than SIREDECAYDAKCE 523720 WARNER BROS. {1098 Tt Alivs, 1'm Dresiming
1,000 copies sold). Covenant Worship: Never Gaing Back

TITLE

& {IMERINT | PREMOTION LABEL)
7 STEREO LOVE
JIGULIHA [ULT!

n 5 43 ALL1WANT IS YOU
MIGUEL FEATURING J, COLE (BLACK ICE BYSTORMJIVE/JLG)
- LITTLE LION MAN

PORMN STAR DANCING
MY DARKEST DAYS FEATURMMG ZAKK WYLDE [MYR &04 MERTLAT IDUME |
SMOKE A LITTLE SMOKE

ERSE CHUREH (EMI NASIVILLE|

~ DANZA KUDURO

| _DON OMAR & LUCENZO [¥ANIS MACHETE/UNIVERSAL MUSIC LATIND)
TIGHTEN UP

THE BLACK KEYS {MONESUCH WARNER BROS.)

WAY OUT HERE

JUSH THOMPSON (SOLUMEIA (NASHVILLE))

CORAZON SIN CARA

FRINGE ROYCE {107 STOP)

a5 msanured by i

by ey

vt appmarnd on the top 100 of the
cross all

WAITING OUTSIDE THE LINES
MAVERICK,

BE
BICK PUPFIES (MR VIRGIN CARITOL)
EL MALO
AVENTURA (ZREMILM LATIN}
. NINA DE MI CORAZON
LA ARAOLLADORA BARDA EL LIMON (D154}

SANGTUS REAL (SFARROW EMI CME)

| WILL FOLLOW

CHRES TOMLIN (SIRETERS SPARROW/EMI CMS)
BAD COMPANY

FIVE FINGER DEATH PURCH (PAOSPECT PARK)

HT UP THE SKY
THE AFTERS (140}

53 p JUST BY BEING YOU (HALO AND WINGS)
STEEL MAHOLA (215 MATHIKE|

2

LOVE LIKE THIS
DOMELL BONES (CANDYMANEDKE |

AL DIABLO LO NUESTRO
ESPMIOZA PAZ (DISA ASL|
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Chamber Muslc Soclety

For chart reprints call 646.654.4633

1982
Statik Selektah &
Temanology

Habits
Neon Trees

MOUNTAIN

Dancing With A Ghost
Valencia

NORTH EAST

Until One
Swedish House Mafia

Codename: Rondo
Ghostland Observatory

Neon Trees

Mark Salllng

I Neon Trees
!

Habits

Warpaint
The Fool

Hydrogyn
dudgement

Dla Antwoord

The Foreign Exchange
Authenticily

Kylesa
Spiral Shadow

Swedish House Mafia
Lintil O

chl:age Symphony Orchestra

I Wra\l Meassa Da Rsgquiem

Avey Tare

Swedish House Matia
Until One

Warpaint

The Fool

Avey Tare
Down Thers

§| Meon Trees
" Habits

Greyson Chance, “Waiting Outside the Lines”

The 13-year-cold YouTube discovery makes his Billboard
chart debut, arriving at No. 12 on Heatseekers Songs with
his first single and selling 16,000 downleoads, according to
Nielsen SoundScan.

www americanradiohistorv com

I Antony And The Johnsons

Mark Salling

The Laurie Barkner Band
The Best Of The Laurie Berkner Band

The Secret Sisters
The Sacret Slsters
Local Natives
Gorilla Manor
Forbidden

Omega Wave
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'-= ES iE TITLE

S5 FAODUCEA (STYGWRITER)

P4l WE R WHO WE R
| BLARCOL AN

Artist
WFSINT | PROMOTION LAREL | S
Ke$ha

77 [ LIKE A G& Far*East Movement Featuring Cataracs & Dev

THE CATARACS (k. MISHIMUAAJ ROM, 4 CHOUKG, D SIKGER-VIKE 8. HOLDWELL-DHAR,
2 2 | JUST THE WAY YOU ARE

ARYTAEE INTERECORE
Brunc Mars gy

THE SMEEZINGTONS KEEDLZ (BRUNO MARS PLAWRENCE A LEVINE X .CAIN K WALTOK)| P ELEKTRAATLANTIC

34 OMNLY GIRL (IN THE WORLD)

Rihanna

STARGATE SANDY VEE |G JHNSON MG ERIKSEN, TE HERMANSEN 5§ WILHELM) @ SRPIDEE JAMARING

$i g JUST A DREAM

JIM JONSINRICE LOVE (C.MAYNES, JR.,J.6.ECHEFFERAICD LOVE FAOMANG) @ OERRTY LNIWERSAL MOTOWH

Yy |

s I DJ GOT US FALLIN® IN LOVE Usher Featuring Pitbull

MAX MAATIN,SHELLBACK (MAX MARTIN SHELLBACK S KDTECHA A C Fi

BE LAFACEILE

KAKE BEATZ TRACK DEALER {TNEVEASON TSCALESE MILES DA JOHKSON MAMES 0 TMARAY (B SONGACORATLANTIC

=z Iy TEENAGE DREAM

Katy Perry gy

OR. LUKE. 8 BLANCO MAX MARTIN (K PERRY.L GOTTWALD MAX MARTIN B LEVIK.B MCKEE) CaRmEL

a8 DYNAMITE
DR, LUKE 8 BLANCO {L GOTTWALD,MAX MARTIN 2, LEVIN,E: M|

Taio Cruz
@ MERCUAYIDIMG 2]

RAISE YOUR GLASS

AR MAATIN SHELLBAGH (PINK MAY MARTIN,SHELLBACK)

Plnk
@ LARAGE LG

78 WHIP MY HAIR
JUKERDX.0.BANGA {LIACKEON, L ADCHNELL

Willow
P ROC KATION/COLUMEIA

g g CLUB CAN'T HANDLE ME Flo Rida Featuring David Guetta gy
_D,GUETTA (EDILLARD,C KEYX,C LIVIKGETOR, M CAREN, 0 GUETTA FAIESTEAER, G TUNFOAT) @4 POE BOVATLAKTIC

ANIMAL
15 15 TEAGROTTA (LELENN, TPAGNDTTA R GAMBHELL)

2
a
&
° 6 10 BOTTOMS UP Trey Songz Featuring Micki Minaj
8
9
12
13

Neon Trees
B MEAGLAYARIME

14 14 13 I LIKE IT Enrlque Iglemas Featuring Pitbull
AEDOKE (N, AHAYATE IBLESIAS | MICHIE A C PERET) @ UNIVERSAL REPUALIC

18 12 12 LOVE THE WAY YOU LIE Eminem Featuring Rihanna

2 ALEX DA KID {MMATHERS A GAANTH HAFFERMANK)

16 16 18 DEUCES Chris Brown Featuring nrga & Kevm MeCall
K.MCCALL (% MCCALL M STEVENSONC.BROWN @ INEJLE

SPARKS FLY
N.CHAPMANT.SWIFT (TSWIFT)

GREATEST
GAINER/ DIGITAL RER P

1% 3 PLEASE DON'T GO
M POSNER.B.BLANCO (M.POSHER,B.LEVIN]

0 LS RTEETTS T Weith S VALY

MONSTER wmmmﬂmm&mmmmm
HSIER,

'laylol Swift

inzj
B (8 RIS FRLATEF e TLve
Mike Posner

@ JEME

18 22 NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale

DRUMMA BOY ¢J JONES ) L JOKNSONK, 0 AKINTIMEFIN.C GHOLSON) 1047 BAICK

SOUALVASYLUMWARNER BROS.

Taylor Switt

@ BI5 MACKINE UNIVERS &L REFURL

20 20 RIGHT nBO\fE IT Lil Wayne Featuring Drake
KANE [0.CARTEA A GRAHAM,D.A JOHNEON | CASH MONE'Y/UNIWERSAL MOTOWK

= F**K YOU (FORGET YOU)
THE SMEEZINGTDNS (C.BREEN BRUNO MARS FLAWRENCE A LEVINE 3. BAODWN}

Cee Lo Green
B ELEKTRA/RRP

25 23 CHECKIT OUT
WILL AN (W ADAME 0. TMARALG DOWNES T HORK B WIILEY L BROWN)|

will.l.am & Micki Minaj
& WILL LAWINTERSEORE

IF | DIE YOUNG
B RWOALEY [K.PERRY)

The Band Perry ®
@ REPUBLIC MASHVILL

2 2 STUCK LIKE GLUE
8.GALLIMORE K BUSH JNETTLES (J.0 NETTLES K HUSH K BAIFFIN,5 CARTER)

Sug. arland ®
B MERCURY m 5HY

m INNOGENT
M CHAPMAK TEWIFT (TSWIFT

Taylar Switt
B HIG MATHINE

27 32 | LOVE LIKE WOE

The Ready Set

LR ROTEM [JMTRGREUTER | R POTERM DA THOMAS £ HBERMMN Yk BEAL R RCGS HAERRE SREDECAYTMACE REPRIGE

57 FIREWORK
STARGATE SANDY VEE (K PERRYM.5 ERIKEEN T.E HERMANSEN 5 WIL HELN
% 21 | HOTTOTTIE
POADW OA DON [J). JONES POMWSON £ DEAK.S.C.CARTER)

Perry

Katy
El EDEAN B CARITIL

Usher Featuring Jay-Z
LAFACE JLE

SECRETS
BE) o ATEDDER (A.TEDDER)

OneRepublic
© MOSLEYINTERSCOPE

TAKE IT OFF
_UR, LUKE [¥,SEIERTL GOTTWALD.G KELLY)

eSha
@ KEMISARERCATRME

YEAH 3X
D) FRAKS E () FRAKKS,C.BAOWN, K MCCALL A STREETER)

Chris Brawn
@ INEULE

WE NO SPEAK AMERICANO

‘olanda Be Cool & Doup
0. MACLENNAN {3 PETERSOM,5 MAATINEZ 0L MACLENKAK. R CAROSONE SALERNO,N.SALEAND| @ LR

COOLER THAN ME
2 25 M _POSHER (M POSHERE BOLLIES]

Mike Posner
0 IEME

57 4 | KING OF ANYTHING

HAVROM |5 RAREILLES

Sara Earen_les ®

a1 o8 CALIFORMIA GURLS Katy Perry Featuring Snaop Bogg a
OR. LUKE MAX MARTIN 3 BLANCD (K PERRYL GOTTWALD MAX MARTIRE LEWIK, B MCKEE C C BROADLS

LETEGALLT BROWK (1 BROWN W.OLRRETTE) @@ SEUTHERN SAOUNIUATLANTIC BISGER PISTURE
3 gt AIRPLANES B.o.B Featuring Hayley Willlams a

ALY 114 KLU FAY E (B R SIMMORS. IR ) SFANKS A BRANTI DUSS(LUET TS0MMERS)

REBELAOCK/BRAND HUSTLEITLANTIC

a6 43 LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nicki Minaj

STARGATE (K ANDERSOM M 5 ERIKSEN TE HEAMANSEN T

AN THALE 0 THAAAY

© BELUGA HEIGHTS ERIC

m THE STORY OF US
S GHAPMLAN, TEWIFT (T5WIET)

Taylor Swilt
B 16 MATHINE

SEPTEMBER
% 0 H.BEMSOM (C.DAUGHTAY.J.STEELY)

Daughtry
@ 1HRCARME

BLACK AND YELLOW
STARGATE [C.THOMATM 5 ERIKSEN.T.E HERMANSEN]

Wiz Khalifa
B ADSTRUMATLANTIC

35 35 chv ) Drake Featuring T.I. & Swizz Beatz

N'T B ENDS
MLWINANS (M. WINANS, M. JONES,C.0.FO

VU3 WAV CASH MINEYAKNERSAL NOTIM

Trey Songz
@ SOKGEOOK ATLANTIC

RIGHT THRU ME
DREW MONEY {0 TMARAJ,A THEELK,S HACKER]

Nlckl Mlna]

L 4 TORELLEY
50 66 ASTON HARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele
JUETICE LEABUE W ROBERTS ILK CROWE E ORTC A BRAEAM.C.PANE) @ MAYBACHSLIP-K-SLIDETIEF JAMIDME

o oar COME BACK SONG
EAQGEAS (D RUCKERC STAPLETOR. BEATHARDY)

a4 2 | MISERY

Darius Rucker
@ CAPITOL NASHVY

Maroon &

A.J.LANGE |A LEVINE J CARMICHAEL S FAARAR) @@ ALM OCTOMEINTERSCOPE

54 38 RUNAWAY Kanye West Featuring Pusha T

S WEST EMILEJ SHASHKETLIM DEAR (H WESTE HANTAE,T THHIATON, 3 BHASKER, M A4 M BRARACH,

B ROEAFELLATEF JAMTE

52 &7 HEY BABY (DROP IT TO THE FLOOR) Pitbull Featuring T-Pain

SANITY VEE (5WILHELM,A [BE

BN @ ME_305 2000 GROUNDS JRME

4T 53 FARMER'S DAUGHTER
THEWITT,A.ATKING (W GREEN.B HAYSLIDA AXING)

Rodney Atkins
@ CLRD

DEAR JOHN
N CHAPMAK,T SWIFT [TEWIET)

Taylor Swift
& 315G MACHINE

i 56 MY KINDA PARTY

KM (3 GILBERT}
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Jason Aldean
& BROWEN BOW

HERT.J COLEMAN L OOTTWALD, I KASHER HINDUNBLEV @ KEMOGABERGRTME |
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Recently tumed 10-
year-old just misses
the top 10 with song
that shifts 137,000
o open at No. 4 on
Hot Digital Somgs.

Song entered this list
and Hot Digital
Songs last issue from
sales accrued in a
single day. Now with
a full week's haul,
song rockets up te
chart as the top
digital gainer with
97,000 downloads
(up 78,000 units).

33 A
Pop/dance track
from Brown’s fourth
studio album, due

downloads in first
week of availability.

60
Without a digital
single contributing
o its rnking (it will
next week), title
becomes the lowest-
ranked Alrplay
Galner winner since
TL's “Whatever You
Like™ (No. 71) in the
Ausg. 30, 2008, issue,
the frame befare &
flew to No. 1 on the
back of its digital
release,

Act's 89th chart
entry debutsat No.
9, Song is the only
debut from the
“*Rocky Horor™
episode to chart, If's
nly the fourth wesk
Thiat the troupe has
placed a single entry
onko the chart,

AIRPLAY
MONITORED BY

TITLE Artist | £
FROOUCER [SONGWRITER) IMFRINT / FROMOTION LAZEL | &
BETTER THAN REVENGE Taylor Switt

N.CHAPMAN TSWIFT (T.SWIFT} @ BIG MACHINE 2
STEREO LOVE Edward Maya & Vika Jigulina 57
EMAYA (£, M.ILIE,V.CORKEVA) ® ULTRA
58 ¥ oM Shakira Featuring El Cata or Dizzee Rascal 2
z S VEBAPAK FIPOLLEL CARALAEFRHAN DUGEE EFFDWHLF ICHD, £ NEBSF A FPOLLMAPOLL £ ESELINDIEE PASCH ACPEFED (@) ERCAONY MECLATY
@ &5 58 ANYTHING LIKE ME Brad Paisley 55
FRDGERS (BPAISLEY.C DUBQIS 0. TURKSULL) @ AAISTA KASHVILLE
B - 2 GREATEST WHAT'S MY NAME? Rihanna Featuring Drake 50
A -~ LT RETCTS WY snanaate (s ERikEin TE HERMANSER E.DEAK THALE & GRANAM  SRE/DEF JAMIDIMG
@ 5 B ALL | WANT IS YOU Miguel Featuring J. Cole 58
5.REMI (5.REMIM.PIMENTEL J.LCOLE) @ BLACK ICE/SVSTORM JIVE LG
@ 8 T3 MEMORIES David Guetta Featuring Kid Cudi 52
" 0.GUETTAFRISTER (5.R.5 MESCUDILD BUETTA FAIESTERER) @ GUMASTRALWERKS CAPIT{L
@ HAUNTED Taylor Switt 53
N.CHAPHAN, TSWIFT {TEWIFT; @ BI5 MACHKINE
@ 75 79 GRENADE Bruno Mars 5
THE SMEEZINGTONS (3RUND MARS. 2LAWRENCE,A.LEVINE,B.BROWHK.C.KELLY.A. WYATT) @ ELEKTRA/ATLANTIC
THE BOYS OF FALL Kenny Chesney
& 5 4 _B.CANNON K CHESNEY {C HEATHARD.D TUANAULLI BE 2HA b
@ P WHY WAIT Rascal Flatts “
0HUFF.RASCAL FLATTS (K.THRASHER, TSIAPIRD.LYEARY) B IS MACKINE
LITTLE LION MAN Mumford & Sons
o AR M.ORAYS (MUMFIRD & 50451 © SENTLEMAN OF THE RUADRED GLASSHITE "
: ROLL WITH IT Eastan Carbin
€8 5 55 _G.LEAMBERLAIN {TLAK ) PR @ MERGURY NASHVILLE 55
698 42 B 2012 (IT AIN'T THE END) Jay Sean Featuring Mickl Minaj a
o REMYBOBBYHESS (LSEAN J.COTTER, FLAADW,L EKALLER | PERKING, O TMARAS @ CASH MOREYAIND, AL HEPUBLIC
IF | HAD YOU Adam Lambert
70 82 u MAX, MARTIN, SHELLBACK ¥, LUNDIN (MAX MARTIN, SHELLBACK, 5. DTECHA) @ 5RCARMG £l
@ LAST KISS Taylor Switt n
NLCHAPMAN T5WIFT (T.SWIFT} @ BIE MACHINE
@ | WON'T LET GO Rascal Flatts 72
NOT LISTED {NOT LISTED} @ BIE MACKIE
MAMA'S SONG Carrie Underwood
T2 L M.ERIGHT {C.UNDERWDOD, K. MIGUARDEM FREDEAIKSEN, L LAIRD} @ 1WARISTA KASHVILLE s
@ 4 T8 SHAKE Jesse McCartney 4
AMMG [ COLEMAN ) KASHER HINOLIN, J MCCARTNEY) ® HOLLYWOLD
@ ENCHANTED Taylor Switt %
H.CHAPHAN, TSWIET {TEWIFT; @ BIE MACEIE
78 B B2 HOLDING YOU DOWN {GOIN IN CIRCLES) Jazmine Sullivan 50
LT LA L LA 0 S A AP P YL A DA U FLARR A L DRSS UL D) 63
@ MR. RAGER Kid Gudi n
NOT LITED {NOT LISTED) @ DREAM 0K/G.0.0.0 UNIVEREAL MOTOWS
THE BREATH YOU TAKE George Strait
L e TERDWN,B.STRAIT {D.DILLOK.1.J.DILLDK,C SEATHARD) @ MEA KASHVILLE L.
@ % 76 TURN ON THE RADIO Reba 5
[LHUFF () 2 TWANG, M DAKLEY.C OAKLEY} B STARSTRUCKVALURY
RHYTHM OF LOVE Plain White T's
(807 0 LAIRKPATAIGK (TLOPEZ) B HOLLYWODD n
TOOT IT AND BOOT IT ¥G
R % 67 TGRIFFIN (K08 JACKSON, T GRIFFIN.M.NEWMAN,N.LEE JR. TBLUECHEL) @ TEF JAMIDMG L
OMNLY PRETTIER Miranda Lambert
82 L FLIDDELL MLWRUCKE [M.LAMSERT K HEMEY) B COLUMELL [NASHYILLE) .
@ 8 8 PUT YOU IN A SONG Keith Urban 8
D.HUFFK URBAK (5. BUNTON.JHUGHES K URBAK) D CAPITOL KASHVILLE
¥ NEVER GROW UP Taylor Switt 1
g N.CHAPMAN T SWIFT (TSWIFT} @ BIG MACHINE
@ LONG LIVE Taylor Switt %
N.CHAPMAN TSWIFT {TSWIFT} ® BIE MAGHINE
@ = LAY IT DOWN Lioyd P
- RHESOME JONESN, \BOZEMAN {J.JONES,E DEAN V BOZEMAN] @ YDUNG-BOLDIE/ZONE 4/INTERSCAPE
87 & - RADIOACTIVE Kings Of Leon 7
A PETRAGLIA, ) KING (C.FOLLOWILL N FOLLOWILL JFOLLOWILL M. FOLLDWILL} @ RCARMGE
LOVE ALL OVER ME Monica
88 ToT J.DUPRLE M. COX (J OUPRIBM COX,C. JHNSON) & JRMG 58
TIME WARP Glee Cast .
A AMDERS, PASTROM,R.MUAPHY (A.0'BRIEN) @ 20TH CENTURY FOX TW/ COLUMBIA
y HOLLYWOOD Michael Buble
@ BROCK (4 BUSLE R 6.5C0TT) B 1SREPRISE =
ALL OVER ME Jash Turnar
L1 [ FROGERE (8.HAVELIED.DAVIDSON. R AKING| @ MCA KASHVILLE 59
@ g = DOUELE VISION 30H13 7
6.BLAKCO.M SOUIE [ SDUIREB.LEVIK.5. FOAEMAN H.MOTTE) @ PHOTD FNISH ATLAKTICARP
@ &8 100 THIS AIN'T NO LOVE SONG Trace Adkins 5
MEROX [TLANE MARCEL 1LLEE| @ SHDW D0G-UKVERSAL
DOG DAYS ARE OVER Flarence + The Machine
o RS REPWLATH (FWELCH,)FORD| @ UNNERSAL AEPLBLIC u
@ 100 - WAITING FOR THE END Linkin Park %
ALRUSIR M.EHIRDOA (LINKIN PARY ) D MACHINE SHOP/WARMNER AROS.
@ JAR OF HEARTS Christina Perri 3
|_B.YERETSIAN (G PEARLE YERETSIAN, D LAWARENCE | & M5, PERRI LANE/ATLANTICARP
@ ONE IN A MILLION Ne-Yo a7
C.HARMOHY (5.CSMITH,C HARMON) D OEF JAMIDING
e8 © PORMN STAR DANCING My Darkest Days Feavunng Zakk Wylde an
£5 C.KAQEGER.J.MOI (M, \\.a L5T,J.MOL TBRUNER, C. KRDEGER, G BRIDGES ) MV G4 MERC! UR\‘ 103G
@ SMOKE A LITTLE SMOKE Etic Church 9
JLJYGE (F CHURGH, L KYIE. L WILLIAMS) B EA RASHVILLE
SOMEONE ELSE CALLING YOU BABY Luke Bryan 100
JSTENENS (LBRYAN, 1 STEVENS) @ CAPITDL KASHVILLE

KE$HA CRASHES HOT 100 AT NO. 1

Ke$ha's “We R Who We R” becomes the second song this year, and just the 17th of
992 total chart-toppers, to debut at No. 1 on the Billboard Hot 100, shifting 288,000
downloads in its initial weelk, according to Nielsen SoundScan. The song also tops
Hot Digital Songs, knocking Far*East Movement's “Like a G&" (178,000, down
13%) to No. 2 on that chart and the Hot 100. Ke$ha's track also makes a swift
impact at radio, debuting at No. 49 on Hot 100 Airplay (up 81%) and jumping 36-
23 on Mainstream Top 40 (up 124%), Prior to Ke$ha, Eminermn was the last artist to
open at No. 1, with “Not Afraid,” in the May 22 issue. —Silvio Pietroluongo
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E TITLE
S ARTIST {IMPRINT/PROMOTION LABEL]

TITLE
ARTIST (IMPRINT PROMOTION LABEL|

DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFALE JLG)

JUST A DREAM
ELLY {DERATY UNNERSAL MOTOWHN

LIKE A G&
FRRERST NOMEMENT FERT CATARALS & DSV (CHEF TR ERS00PE,

ONLY GIRL (IN THE WORLD)
RSANNA | SRR DEF JAM ILUME]
TEENAGE DREAM

KATY PERRY (CARITOL|

DYNAMITE

TAM) CRUZ (MEACLAYIDIME)

BOTTOMS UP
TREY SONGE FEAL NICKI MAJ (SORGEOOK ATUANTIC)

MINE
TAYLOR SWIFT (BI6 MACHINE UNIVEREAL REPUBLIC)

I LIKEIT
PTBULL (UNVERSAL REPUBLAUNVERSAL)
CLUB CAN'T HANDLE ME
FLO DK FEAT. AVID GUETTA (0E 0OV ATLAKTIC)
ANIMAL
WEQH TREES (MERCLITY IDJMG)
RAISE YOUR GLASS
PINK {LAFACE JLE)

DEUCES

CHAIS BROWH FEAT. TYGA & KEVIN MCCALL (JIVE JLG)

LOVE THE WAY YOU LIE
RIHANHA [4ER SHALTY AFTERMATH HTERSCOFE |

RIGHT ABOVE IT

LIL WHYNE FERL ME,M k\:ﬂ-\'LhMH-'\.II_ F_.IJT'JMJI
CAN'T BE FRIENDS

THEY SOMGE [SDNGRO0K ATLANTIC)
COME BACK SONG
DWAILS RUCKER [CAPTTOL NASHVILLE)
SEPTEMBER

DAUGHTRY |5 RCA. FMG)
PLEASE DON'T GO
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Pink collects her Bth top 10 on Mainstream Top 40, as *Raise Your
Glass" jumps T1-9. With the advance, Pink ties Nelly, Justin
Timbeslake and Usher for fourth-most top 10s in the chart’s 18-year
history. Mariah Carey leads with 17, followed by Rihanna (18) and
Madonna (14).

Reaching the top tier in its fourth chart week, “Raise Your Glass™
miarks PInk’s fastest top 10 ascent since “Just Like a PilF* akso bounded
into the top 10 in four frames in 2002.

On Adult Contemporary, Train's “Hey, Soul Sister” logs an 18th
week at No. 1, becoming one . -~
of Just 10 songs In the chart's
history to reign for such a
span. The track also becomes
the longest-leading No. 1 on
Columbla Records, passing the
17-week command of Savage
Garden's | Knew | Loved You™
in 1999-2000. Uncle Kracker's
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CHEVELLE [FFiC)
12 READY TO START
= _ARCADE FRE (MEAGE,
B CLOSER TO THE EDGE
THIRTY SECONDS T0 MARS (IIMORTAL VIRGIN/GARIT(E)
o 1o LIFE WON'T WAIT
0TIy SBOURMNE (FRiC
gy CROSSFIRE
BRANDON FLOWERS [1SLANDYIDIMG)
7 BORMN FREE
A Kin ﬁﬂ_l"JP DOGATLARTIC ARP)
4 FADER
THE TEMPER TRAP (L BXERATION GLASSNETE COLLMAL
3 THE ANIMAL
= _DISTURRED [REFRISE
5 ISOLATION
ALTER BRIOGE {ALTER SRIDGE CASITO )
. 1 BEG STEAL OR BORROW
U _RAY LANYIKTAGAE AND THE PARMH DOGS (ICA N0
LESSON LEARNED
KLIGE 1N CHAINS (VIRGIM/CAPITOL
g LIGHTS out
0T BREAKING BENJAMIN (HOLLYWODD)
g AT OR WITH ME
JACK JOHNSON (BRUSHFINE LNIVEAZAL REFUBLIC
sl ALL AMERICAN NIGHTMARE
5 _HINDER [UKIVERSAL AEPUBLIC
» FAR FROM HOME
©_FIVE FINGER DERTH PUNCH (PROSPECT PARK)

\1’3 THE CATALYST
S5 _LINKIN PARK [MACHINE SHOP WARMER BROS |
2 TURN SO COLD
TRgWrENG POOL ;
FORGET YOU)
EXTAARRDY
7 YOU GOT ME
- CRASH KINGS (CUSTARTLUNIVERSAL MOTOWY,
12 MEMORIES
2 WEEZER {WEEZEREPITAPH)
3 SOUND OFF
TRAP' VEK SEVEN)

14 FREAK
THE SMASHING PUMPKINS (MARTHA'S MUSIC
3 ALLI'WANT
A DAY TO REMEMBER (\ICTOA ¥
STAND TALL
THE DIATY HEADS (EXECUTIVE)

Sheryl Crow returns Terence Trent D'Arby's
soulful “Sign Your Name™ to a Billboard
chart, as her version enters Triple A
(viewable at billboard.biz/charts) at No. 27.
D°Arby’s 1988 original reached No. 2 on Hot
R&B/Hip-Hop Songs and No. 4 on the
Billboard Hot 100.
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LIFE WON'T WAIT

IV DEBOURNE [EFIT)

BORN FREE

KID ADCK (TOP DOGATLANTIC RAP)
- THE ANIMAL

" _DISTURBED [AEFRISE

SOUND OFF

TRAPT (ELEVEN SEVEN)

L SICK PUPPIES (RMRVIRGIK CAPITOL}

EAR FROM HOME

FIVE FIMGER DEATH PUNGH (PROSFECT PARK)

. HOLD ON
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AWAKE AND ALIVE
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HVEWGED SEVENFOLD 1 VAR 5.

.E§ i
ARTIST (BPAINT | PROMOTION LABEL)

S SAY YOU'LL HAUNT ME
° 5 44 LOVE-HATE-SEX-PAIN

STONE SOUR [ROADRUNKER ARP,
GODEMAGK {LUKIVEASAL REPURLIC

0 ANOTHER WAY TO DIE

=% _DISTURBED |REPRISE)

13 LIFE WON'T WAIT
Q22 DSBOURME (EPIC)

8 THE SEX IS
L SAVING ABEL (SKIDOCOVIRGIN CAPITOL)
11 PORN STAR DANCING
MY DABSEST DAYS FEAT, ZAKK WYLDE (MR 04 MERCLEYDUAG)
25 BAD COMPANY
FIVE FINGER DEATH PUNCH (PROSPECT BARK)
“lap LESSON LEARNED
" _ALICE B CHAINS (VIRSIN CARITOL)
12 § BORN FREE
KR ROGK (TOF D06 ATLANTIGRRP)
e 34 NIGHTMARE
5 o _AVEN) EVEMFOLD [HOPELES.
13 10 WORLD SO COLD
THREE DAYS GRACE [JVE JLG
3 ‘?éﬁ BLACK RAIN
= _SOUNDBARDEN {AEM/UME)
14 14 12 LIVING IN A DREAM

FINGER ELEVEN (WIND-UF|

SIRE WARNER HACS.)

H:ﬁ |, END OF ME
7 APOCALYPTICA FEAT, GAVIN ROSSDALE (DAAGHET JVE LG,

ISOLATION
@ o 4 ALTER BRIDGE (ALTER BRIJGE CAPT

{7 @ RUN BACK TO YOUR SIDE
| _ERSC CLAPTON (TWICK REPRISE)
HELL OF A TIME
| HELLYEAH (EPIC}
4 ALL AMERICAN NIGHTMARE
o HINDER {LIKWEASAL AEPURLIC)
4 DEAD
BUCKCHERRY (FLEVEN SEVEN,
BACK FROM CALI
SLASH FEAT, MYLES KEWMEDY (DIF FAYD CAPITOL
WHISKEY WALK
AMERICAN BANG (AEPAISE |
& LIGHTS oUT
| BREAKING BERJAMIN (MOLLYWOLD,
APPETITE
_THE GRAGHDUS FEW (QUEETIONAELEL
TURN IT ON
0 LT (AUCHONEST
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L COME BACK SONG
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Darlus Rucker 1
1 CAPTTOL NASHVILLE

- JUST BY BEING YOU (HALO AND WINGS) Steel Magnolia
s _D HUFF (B CAMEAON, FOONRTY; @ BIG AL

TITLE Artist £
IMPRINT & NUMSER / FROMOTION LASEL | &

FRODUCER (SOMGWRITER]

IN Joe Nichols

= s MINE Taylor Swift = THE SHAPE I'M
- _K.CHARMAN T.SWIFT {TEWIFT) © BIG MACHINE MUWRIGHT [R.A%ING, 0, DAVIDEON B HAFSLE, @ SHOW D0G-UNVERSAL
'-6. 3 3 STUCK LIKE GLUE Sugarland N o - WHO ARE YOU WHEN I'M NOT LOOKING Blake Shelton
- §_B.GALLMORE K BUSH, J KETTLES {J0-NETTLES X BUSH K GRIFFIK.S.CARTER) @O MERCURY | _“I Crogses 0 _S.HENDRICKS (£ B.LEE,J.W.WIGGINS} @ REPRISE WMK
° 2 |8 AS SHE'S WALKING AWAY Zac Brown Band Featuring Alan Jackson Mirpower threshold WILDFLOWER The JaneDear Girls
2 K.STEGALL,Z.BROWN (7 BROWK.W DURRETTE) PO SOUTHERK GROUNDATLAKTIC BIGEEA PICTURE [fnp 20 ranks in JRICH (5. BROWN YV MCGEHEE J.5 STOVER, B REFRISEWMK
'@ 7 o ANYTHING LIKE ME Brad Paisley 5 bothaudience James Wesley
| __‘I g _FROGERS {B.PAISLEY.C.OUSODIS, 0. TURNBULL) @ ARISTA NASHVILLE i) = 2 ﬂ & 8 _DFRIZSELL R.CLAWSON (K GOTY,J MELTON) @ HROKEN BOW
o = E FARMER'S DAUGHTER Rodney Atkins Bt @ LET ME DOWN EASY Billy Currington
. THEWITLAATKIKS (M.GAEEN B HAYSLIER AKINE| B CURE nhys} and achieves C.CHAMBERLAIN 8.CURRINGTOK (M. DODSOK.J HANSON M.NESLER} MERCUAY
°_\. § 10 FIDIEYOUNG The Band Perry 7 anew peak position el FAMILY MAN Craig Campbell
1 $_PWORLEY (¥ PERRY) @ AEPUBLIC NASHVILLE in 37th chart wesk, K.STEGALL (C.CAMPBELL J FENDERSON,J SHEWMARE, ® BIGGER PICTURE
- e ROLL WITH IT Easton Corbin 1 otal that m’ @ 3 3 WHAT DO YOU WANT Jerrad Miemann
C.CHAMBERLAIN (T.LANE,O.LEE.J.PARK) ® MERCURY L] Inchudes DARAINARD. JNIEMANN (). KIEMAKR BROWH,R.BAADSHAW, @ SEA GAYLEARISTA NASHVILLE
1011 WHY WAIT Rascal Flatts | 2 10-week nun |@ | GEORGIA CLAY Josh Kelley
DLFUFEAASCAL FLATTS |4 THRASHER TENAPIRD, J.VEARY) @ BIG MACHINE during the summer 58 LLAGERBERG [ EY| B MCA NASHVILLE
5 ks TURN ON THE RADIO Reba 10 of 2008 when it @ % % ARE YOU GONNA KISS ME OR NOT Thompson Square
S _D.HUFF [J PTWANG,M.OA%LEY,C. BAKLEY) ® STAASTAUCK VALORY rase ko No. 31 b 2 |_WEW VOICE ENTERTAIRMENT (J.COLLING,D.LMURPHY) & STOMEY CREEK
i d 1112 THE BREATH YOU TAKE George Strait 1" B |@ T oM DRAW ME A MAP Dierks Bantley
i | i TERQWN, G STRAIT (0 MLLON J.J (HLLDN G BEATHARD, B MCA MASHVILLE & | JR.STEWART (J.RANDALL,D.B ENTL[\‘; @ CAPITOL NASKVILLE
13 15 MY KINDA PARTY Jason Aldean 12 @ 38 TELL ME YOU GET LONELY Frankie Ballard
M.EHOX {B BILEEAT) @ BAOKEN BOIW - MLENDX 8 DODSOKD.DAVIDSOK) @ REPRIGE'WMK

o, =

MAMA'S SONG
MLEAIGHT (L UNDEAWDOD, K OBUAADLM.FREDERIKSENL LAIRD)

2 FELT GOOD ON MY LIPS

B.SALLMORE TMCEAAW (B WARSEN B WAAREN, | BEAVERE 8 BEAVERS)

Carrie Underwood 13

13/ARISTA NASHVILLE |
Tim McGraw

@ GURE "

ay . THIS AINT NO LOVE SONG
M.KNO {TLAKE MARCEL DLLEE)

S

Trace Adking 15

PUT YOU IN A SONG
D FUFEX URBAN (5 BUXTDH.J HUGHES X URSAN,

ONLY PRETTIER
FUIDOELL MWRLIEKE (M.LAMBEAT N HEMBY

@
o

1018 HOW | GOT TO BE THIS WAY
JSTOVER (4.5 STOVER,J.MOORE R RUTHERFORD

SOMEOME ELSE CALLING YOU BABY
1 STEVENS [LBRYAN,J STEVENS)

B
8

)066066666660

BULLETS IN THE GUI
S_T.KEMH (TREITH R RUTHERFORD)

2 24 SMOKE A LITTLE SMOKE
LJOVGE [EGHUACH.J HYDE, D.WILLIAMS)

HELLO WORLD
BWORLEY (T.DOUGLAS TLANE DLLEE)

FROM A TAELE AWAY
B HEAVERS {5 SWEENEY, £

LK AOCHELLE}

. ARTIST
IMPRINT & NUMBER | DUSTRIBUTING LABEL [PRICE}

SUGARLAND

Ahe Incredible Machine

E MERCLIAY 014758* UEN (13.98)

; 1| DARIUS RUCKER s Charleston, SC 1966
Eé | _‘." Ll ) ;rsr:EsLﬁAuNsE\ulfL?;?:;s umn (1opg The Band Perry
i s 2 “K_NEE‘,:_E”TEHS,!:JE: Hermingway's Whiskey
f e[ Bemomane oo

Need You Now

10 MIRANDA LAMBERT

| COLUMSIA $6B54/SMN (12.68) Revolution

ath detm

JAMEY JOHNSON
MERCUAY 13364* UMGH {10.98)

10 B 8 The Guitar Seng

| TAYLOR SWIFT

c| BIG MACHINE 0200 (18.80) & Fearless

EILLY CURRINGTON

MERCLAY 014407 UMGH (9,88 Enjcy Yoursalf

. LADY ANTEBELLUM

0 AT NAHWLLE T Ex sgs ey Litte Ghrieimas (EF)

ZAC BROWN BAND

MAVBEEER AT GAOWANTLALTC S6501 M5 08y
 CARRIE UNDERWOOD

19/ARISTA NASEVILLE 43923/SMIN (13.98)

The Foundation

10, Frometheus Giabal Medis, LLE and M

Play On

SOUNDTRACHK
REA 729118 8y Country Streng
VARIOUS

| mismmaonmsy igen e MOV Thats Wht|CallCourry. Wl 3

ERIC CHURCH
CAPTOL NASHYILLE 20810* (12.88)
TRACE ADKINS

i e T DA st s T The it s e
TRACE ADKINS
| SHOW DOG-UNVERSAL (&% (0.3
~ JERROD NIEMANMN
§ _SEA A EWRETA WGHVLLE G570 Sl (B 6
BLAKE SHELTON

RESRISE 524487/ WMN {7.58)

Carolina

Cowboy's Back In Town

BDS Arplay and Audience charts for the first time with ncreases in

jes ard explanations. &1l charts

Judge Jermod & The Hung Jury
All About Tanight (EP)

2¥ country stations are electranicaly mantored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days 2 wiek. Alrpower awarded to songs

s LITTLE BIG TOWN Wi
g i CAPITOL NASIVILLE BATSS (18 58 The Reasan

ne LUKE BRYAN : \

E CAFITOL NASHVILLE 65833 {12 8B Doln:y Thing
z

3 EASTON CORBIN

) £ MERGUAY 0113644/ UMBK (10.98) Easton Corbin
LEE

oRZ
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-
| 228 (L Gon sz gy, 129 Antebelum
fr | _3;%;&!?;;“‘ race, American Saturday Night
B = gﬁ?LKN?.sF\ﬂn;ls-ﬁc‘: (1208 Up On The Ridgs)
29 SEBD;:E;_?I:'NS It's America
[ chnis youne The Man | Want To Be
30 =0 ﬁcfegﬁ'ﬁ.ﬂl:?el:rwauns.qe. Twang

- 29 26 ﬁ;ﬁmmﬂmmum. & Pass The Jar: Live
B[] st MooRE Justin Moare
WAt :Ssu:is;l;'ﬂmﬁans: UGN (13,981 Haywire|

35 g5 UNCLEKRACKER  oopy Hou TheSoum P Rosd Sessins 9

ODNEY ATKINS
CAACKER SAAREL 73206 EXCUAB (11.58)
BRANTLEY GILEERT
| _AVEAAGE JOE'S 215 (14,98, Haltway o Heevsny
THE SECRET SISTERS
§  EELAROIUSNERGAL REPUBU 01 4533 ARG {1 11.58)
BROOKS & DUNN
ARETANASHVLE 03620 S (1350,
DIXIE CHICKS
FEN W TOLLVEA AT S8 S0 WA
COLT FORD
AVEARGE JOE'S 216 (14.98)
- KENNY CHESNEY
| _BNA 65555/SMN (1198
RANDY ROGERS BAND
MCA NASEVILLE 0142174 UMGN (0.93)

32
El]
45
4 GARY ALLAN Get Off On The Pain
kL
45

Raodney Atkins.

The Secret Sisters.

#1s ... And Then Some

The Essertial Dixie Chicks

Chicken & Blscults

Greatest Hits 1l

Burning The Day

MGA NASHLLE 013362 UMGH [10.68)
RANDY HOUSER z
_sow bosuanensa s ey Ty Call Me Cadillac,

- JOSH THOMPSON

& T COLUMEIA SERSA/SMK (398, Way Out Here
JEWEL "

# VALORY J60200 (3,98 Sweet And Wild

SlpY) LEC BRICE Laove Like Crazy

CURB 7ROT7 {18 8
4 RYAN BINGHAM & THE DEAD HORSES
LUST HIGHWAY {11 8640 UMGH (9.98)

a0 JOEY + RORY
THOARANBUARDSUGHT HLL A5 WELK (1731

Junky Star

Album Number Two

For chart reprints call 646.654.4633
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GOOD TO BE ME Uncle Kracker Featuring Kid Rock

W _KID ROGK (M SHAFER 8, JAMEG J HARDING A.J. RITCHIE ® TOP DOG/ATLANTIC/BIBGER PICTURE
A LITTLE BIT STRONGER Sara Evans
TBROWN (L LAIRD,H LIKDSEY W SCOTT) @ Rid

WHERE DO | GO FROM YOU Clay Walker
@ CLAR

@ SHOW DOG-UNIVERSAL Fueled by the ¥.STEGALL (D.COD,C.DANIELS,ALTYNDELL)
Keith Urban e i PLAYING THE PART Jamey Johnson

i CAPITOL NASHVILLE 18 fhi[l s.b'lmd qal“ THE KENT HARDLEY PLAYAOYS {4 JOHKSON 5 MINDR} B MERGUAY
Miranda Lambert W n audience COUNTRY STRONG Gwyneth Paltrow
® COLUMBIA impressions (up 6.5 D.GALLIMORE () HANSON TAARTIN M NESLER] @ Rt

Justin Moore 47 million), song RAYMOND Brett Eldredge

@ VALORY surges 35-23 inits B.GALLIMDRE (3 ELOREDGE B.LAISLER, @ ATLANTIC WK

Luke Bryan 19 d cha . KISS ME WHEN I'M DOWN Gary Allan

@ CAPITOL HASHVILLE 18] second chart week MWRIGHT G ALLAN,G.ORONMAN |4 O0AFEJ KEAR,G TOMPEING B MEA NASHVILLE
Ghris Young 2 | and starts at No. 18 STILL A LITTLE CHICKEN LEFT ON THAT BONE Craig Margan

@ RCh with 9,000 P'DONKELL C.MORSAK (5.5LACK, K IOHKSDN,B.0 MAHER) @ AL

Toby Keith 21 downloads on - READY FOR LOVE Adam Brand

@ SEIW DOG-UNIVERSAL i ol _RLANDIS (AUSBEE TMEADDWSB.TERRY) © ARISTA NASHYILLE
Eric Church |y Country Digital PANTS Walker Hayes

@ EM HASHVILLE Songs. Complete MLALTRIAN (W HAYEE) @ CAPITOL HASINILLE
Kenny Chesney ” | digital list viewable SOLDIERS & JESUS James Otto

1Y) @ BA at billboard.biz/ PWOALEY..OTTD (£.OTTO,CWALLIN) © WARNER BROS. WMK
Lady Antebellum 2 harts: for the I THAT'S BEAUTIFUL TO ME Jaron And The Long Road To Love
@ CAPITOL NASHVILLE TR W _LLDWENSTEIK (JLIWENSTEIN) ® JARDWADID/UNIVERSAL REFUSLI/BI MACHINE
Sunny Sweeney  [pe 15, see page 41. LoCash Cowboys

@ ETAOLIAVARIDUE

= ARTIST
S IMPRIMT & WUMBEA | DISTAIBUTING LASEL

Title

T

Up On The Ridge

& 5 & & 2 &8 8 B8 8 8 8w E BE 82 2R8NS

2 &

Wi DIERKS BENTLEY
APITOL NASHVILLE 85410*
Chrisimas
o BAITHER 46077
i THE ISAACS  The Isacs ... Naturaly: &n Amost A Gappeda Colecion
= il GAITHER 260114
3 3 § RHONDA VINCENT Taken
LPPER MANASMENT 0001
5 E 5 2 TRAMPLED BY TURTLES Faloming
i BANJODAD 07*
THE STEELDRIVERS Reckizss
. i 5 8 ROUKDER 610624, CONCORD
2 ii 7 37 CAROLINA CHOCOLATE DROPS Genuing Megra Jig
] KONESUCH 516995 WARNER BAQS.
8 % PUNCH BROTHERS Anlitagmatic
3 | KONESUCH 521860 WARNER BROS
= & 3 DAILEY & VINGENT Dy & Vincent S The Sier Bothers
; _CUCKRBARLMGBNRONOER
J 1E Homecaming: The Bluegrass Alburm
9 @ m ROUKDER 610648/ CONCORD
"
19
B BETWEEN THE LLETS
L)
+ | REBA’S ON A ROLL
" “Turn On the Radio” becomes
3 Reba MeEntire's 59th top 10 (12-
® 1 10} on Hot Country Songs, ex-
- tending her lead as the solo fe-
¥ male artist with the most top 10s
since the chart launched nearly 67
: years ago. With 55 top 10s, fellow
£ superstar Dolly Parton remains in
3 second place. The new track also gives McEntire her first set of
I three consecutive top 10s since 1998-99. She spent four weeks
3 at No. 1 with “Consider Me Gone” last winter and peaked at No.
7 with “I Keep On Loving You" in July. Her first top 10 was
9 “(You Lift Me) Up to Heaven” in 1980, —Wade [essen
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Ly EMINEM
-k RECOVERY WER SHATY AFTEAMATHITERSC OPE 1144114434
TREY SONGZ
PASSKIBL PN & PLEASURE SOMGROTKATLANTI B2 30G
4 WAKA FLOCKA FLAME
2 FLOCKAYELS 117 BRICK S0UAD,

P Rick ROSS

DRAKE
21 e s sOn e m'mmms.ms.

FANTASIA
BACK TO ME 5/10/J FR528 FMG

4 5‘ JOHN LEGEND & THE ROOTS

G0 0. C0UMER 2082 50NY WUSK & 8

AVNATIHER BACE. |

IN'I'IIB‘I‘ UMIVEASAL MOTDWN D14468/UMRG &

oo THE BLACK E\"ED PEAS a
¥ THE EMD. INTERSCOPE 012087 %164 :
GUCCI MANE
THE APPEAL 117 SRICK SEUAYAS LM S2201 IV RER) SRS

USHER
A2 82 o v mavmonn Larace

19’ § KID CUD
ﬂmnﬁmmman\mwmmwm&

ﬁ E FAITH EVAN
SOMETHING ABOUT rnmu PROLFIC 6140/EGHE .

15 5 LIL' BOOSIE
- INCARCERATED TRILL'ASYLUM 522834 WARNER BR

GHLLTZUIEF JAM 01 2820 IIUHG.

T ARED S0UL OF SWEET JONES J PRACERAP A0 4 LIFE 31 GRARAA07 g
DONELL JONES
LYRICS CANDIYMAN 7118/ EDNE
ICE CUBE
| AM THE WEST LENCH MOB 41242
MOMNICA
BTILL STANDING J 40588 RMG
RIHANNA
& TREY SONGZ
LiE] o _READY SONGBODSATLAKTIC S18794/AG
LIL WAYNE
REBIATH CASH MOREY UNVERSAL MOTIW {1 2737, UHHG
ALICIA KEYS
THE ELEMENT ﬂ[ [HL[.D!]M MEK 4 -lﬁﬁ?
RAY CHARLES
RARE GENIUS CONCORD 32186

i 013736 10MG

°
31 47

a2 ‘g BOLDIER OF LOVE EPIC 63933 /'SOKY MUSIC

= -
MARVIN SAPP
HERE | AN VERITY 53166 LE
BIG BOI
34T 5 UCIDUS LEFT FOOT DEF Ja% 014277 IDIMG

LYFE JENNINGS

I BTILL BELIEVE JE5US SWINGS 57041 T WARMER SROS,
? 7 ‘MAVIS STAPLES

YOU ARE NOT ALOME ANTI- 8707&% EPITARK

PHIL COLLINS

_GOING BACK ATLANTIC 624541 G % |

' GERALD LEVERT

THE BEST (F GERALD LEVERT ATLANTIC 575461 REING -

LUDACRIS
BATTLE OF THE SEXES DT2DEF JAM 014030 10UMG

35 24 NAS & DAMIAN MARLEY
DT FELATNS CHET) FILTHS L6 94 TWEFSAL FEFUBLE 141350

ﬁ DRAKE
SR CE LA M A MOEY

JAY-Z
BLUEPRINT 3 RDG NATIOK 520866 AG &
WILL DOWHNING
I.I.IIT. LOVE & LIES PZAK 32453/COKCORD
TS BUN-B

VTN (MR

ﬂ! HOW | GOT OVER DEF J4M 013085 1DUMG
ANOTHER ROUKD ATLARTIC 823783048
@ THE TEHPTATIONS
E N
BDS. The track Is his third trip to the top in bis

TRILL 0.6, TRLLJ PARCE RAR-ALOT 4 LIFF 001 RaPA-LOT |
~ THE FOREIGN EXCHANGE
*2 B AUTHERTIDTYHEOD G
= YOUNG MONEY
WE ARE TOUNE MONEY CAGH MONEXUMWERSAL MOROWH [MINEAVRY
Eric Benet stops Monica's No. | rum on Adult
R&B as “Sometimes | ry” steps 2-1 with a
1d-year chart history: 1999 “Spend My Life
With You™ natched five weeks 2t Ho. 1, while L

THE ROOTS

TJAHEIM |

MICHAEL JACKSON |
ﬁ&W
10% Increase In spins, according to Nielsen
2008's “You're the Only One” spent four.

TECH NONE TAKES FOURTH TOP 10

Underground rap mainstay Tech N9ne posts his 13th
charting title on Top R&B/Hip-Hop Albums with the
“Seepage” EP opening at No. 10 with 7,000 copies, accord-
ing to Nielsen SoundScan. The debut marks his fourth top e
10 title behind this year's “The Gates Mixed Plate,” which et MbE
peaked at No. 5 in August; 2009's "K.0.D.,” with a No. 7
peak; and 2008's “Killer,” which stopped at No. 8. Despite
those successes, the MC has yet to appear on Hot
RE&B/Hip-Hop Songs, though he was an unbilled guest on
Sway & King Tech's “The Anthem” (featuring DJ Revolu-
tion), which peaked at No. 91 on the May 26, 1999, list. Tech =
N9ne shared vocals with RZA, Eminem, Xzibit, Pharoah Monch, Kool G. Rap, Jayo Felony, Chi- =% 18| noRROUGH MNGENIUS EDNE
no XL and KRS-One—though none were credited on the single release.
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Christian Sangs is capped by newcomer
Chris August as “Starry Night” draws 1.5 [
million audience impressions and shifts 2-1. G
August’s first chart-topper also leads Hot
Christian AC and ranks al Ho. & on Christian
Digital Songs (5,000 downloads), viewable
at billboard.blz/charts.
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Southern gospel tenor Ermie Haase claims
his fiith straight (nonseasonal} top 10 start
on Top Christian Albums as “A Tribute [o the
Cathedral uartet™ opens at No. 3 with
6,000 copies sold. Haase was lead tenor for
the Cathedrals from 1990 to 1999 and now
fronts his own Signature Sound vocal group.
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In preparation for the release of “PAR.CE.,”
due Dec. 7, Juanes’ “Y No Regresas™ debuts
on Hot Latin Songs at No. 27. The bow
marks the third best of the year behind
Pitbull’s “Bon, Bon™ (No. 14 in October)
and Enrique Iglesias’ “Cuando Me
Enamoro™ (Mo. 22 in May).
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Voz de Mando hecomes the first act to post
four titles on Regional Mexican Albums this
year as “Con La Mente En Blanco™ opens at
No. 3 (2,000 copies, according to Nielsen
SoundScan). A trio of acts accomplished
this feat in 2009:
Temerarios and Patrulla 81.
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DON OMAR ‘DANCES’ TO NO. 1

W Don Omar replaces Shakira atop Hot Latin Songs as “Danza
| Kudure,” featuring Lucenzo, skips 3-1 with 16.3 million listener im-
pressions and Greatest Gainer honors {up 20%). It’s his second No. 1
following “Angelito,” which hit the summit in the July 22, 2006, issue.
On both Latin Rhythm and Tropical Airplay, “Danza” steps 2-1 to be-
come his fifth and sixth chart-toppers, respectively. Omar also notch-
es his first No. 1 on Latin Rhythm Digital Songs (2-1) with 4,000 sold.

—Rauly Ramirez

www americanradiohistorv com
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RECORD COMPANIES: Jive Label Group names Candece
Campbell VP of A&R. She was a consultant for Stage Three
Music Publishing.

Universal Music Group promotes Rob Wells to president of
dlobal digital business, a new position created to oversee the
label's worldwide digital activities. He was senior VP of digital.

PUBLISHING: BMG in New York names Richard Blackstone
chief creative officer. He was chairman/CEO at Warner/
Chappell Music.

Warner/Chappell Music names Ron Broitman senior VP/
head of synchronization. He was senior VP of film, TV and
advertising at Sony/ATV Music Publishing.

My Good Girl Music, a joint venture with Sony/ATV Music
Nashville, appoints Stephanie Greene director of publishing.
She was VP at Combustion Music.

TOURING: Live Nation Entertainment appoints John Malone
chairman. He is chairman of Liberty Media, which owns 14%
of Live Nation.

LEGAL: Jeffrey E. Jacobson announces the formation of his
new practice, the Jacobson Firm. The New York-based
company will specialize in intellectual property and
entertainment law.

Attorney Lori Landew joins Fox Rothschild in Philadelphia
as a partner in the firm's entertainment and sports law
practice group. She was a member and partner in the media,
entertainment and sports law practice group at Cozen
O’ Connor in Philadelphia.

RELATED FIELDS: Vanderbilt University Medical Center in

Nashville names Rondal Richardson entertainment industry

relations manager. He was manager for Wynonna Judd.
—Edited by Mitchell Peters

GOOI )WORKS |

TREVOR PROJECT FIGHTS LGBT SUICIDE
THROUGH SONG

The Trevor Project, a nonprofit group that provides suicide
prevention support and resources to the lesbian, gay, bisex-
ual and transgender community, has put out a song in re-
sponse to recent LGBT suicides in the United States.

Released in late October on iTunes and the group's website,
“It Gets Better” is a reminder to struggling LGBT youth that
life will eventually get easier, says Broadway writer /producer
Jay Kuo, who co-write the song with Blair Shepard. The song
is performed by numerous young Broadway performers.

“The amazing thing has been the response worldwide,”
says Kuo, who has worked on such shows as “American Idiot”
and “Allegiance.” “I get dozens of e-mails every day from kids
saying, ‘I listen to this five times a day. [t really makes me feel
better about things." It's uplifting to have that effect.”

“It Gets Better” has sold 3,000 downloads, according to
Nielsen SoundScan. A YouTube video for the track, recorded
ataudio agency Pirate in New Yorl, has received 210,000 views.

Kuo says it was easy to assemble the 25 Broadway artists
who participated in the recording session. “A lot of the peo-
ple on Broadway were those awlkward kids in high school. They
were the drama geeks and the closet queers,” he says. “There
are a lot of LGBT people working in theater and a lot of them
remember being bullied and harassed as kids. And now they're
in Broadway shows living their dream.”  —Mitchell Peters

Tom Jones received the Music Industry Trusts' Award at London’s Grosvenor House Hotel on Now. 1. The award, which recognizes his
contribution to music during the past 46 years, was presented by movie director and longtime fan Tim Burten. Jones performed at the
event, which included guest appearances by Stereophonics vocalist/guitarist Kelly Jones and Catatonia singer Cerys Matthews. Organizers
raised £250,000 ($401,000) during the night, which will be shared between music therapy charity Nordoff Robbins and the BRIT Trust,
which supports the BRIT School for the Performing Arts in south London. From left are Burton, Jones and Burton’s partner, actress
Helena Bonham Carter. pHoTo: 10HN MARSHALL

The final installment of Warner Music Nashville's
“Pickin' on the Patio” series was held Oct. 28
Mare than 300 music industry insiders were treated
to a rare songwriter round with Jim Collins (writer
of “She Thinks My Tractor's Sexy"), Tony Arata
("The Dance”) and Marv Grean ("Amazed™), plus
performances by Atlantic Records newcomer Ty

On Oct. 18, MGMT performed live during KCRW Los Angeles' music show "Morning
Becomes Eclectic” while promoting its second studio album, “Congratulations.” Stone and Reprise Records duo the JaneDear
Pictured after the show are (from left) “Morning Becomes Eclectic” producer Ariana Girls. Here, the JaneDear Girls' Danelle Leverett
Morgenstern and host Jason Bentley, MGMT drummer Will Berman, lead singer Andrew (|oft) and Susie Brown enjoy the event with
VanWyngarden (kneeling), keyboardist Ben Goldwasser, guitarist James Richardson Warner Music Nashville president/CEC John
and bassist Matt Asti. rHoTo GREGG LEWIS ESpOSito. PHOTO: WARNER MUSIC NASHVILLE

2 Additional photos
.DIZ online this week
at billboard.biz.

To submit your photos for
consideration, please send images
to backbeati@billboard.com.

The members of Atlantic Records recording act Skillet received a plague commemorating the gold certification of their 2009 album, “Awake."
Celebrating the event are (from left) Atlantic VP of rock marketing Anthony Delia, guitarist Ben Kasica, Atlantic chairman/CEQ Craig Kallman,
drummer/vocalist Jen Ledger, vocalist/bassist John Cooper, keyboardist/guitarist Korey Cooper, Atlantic chairman/CO0O Julie Greenwald and
@ Management Group president Zachary Kelm. pHoTo: anpREw ZaEH
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ASCAP
WOMEN
IN MUSIC

ASCAP held its second annual ASCAP Presents . . . Women
Behind the Music series in Atlanta on Oct. 12, New York on Oct.
14 and Los Angeles on Oct. 27. The series, designed to encourage
and recognize women in the music community, highlighted not
only female songwriters and artists, but those working in all
facets across the business. PHOTOS: FRANK MICELOTTA IMAGES

ELOW: Melanie Fi

t the

The Los Angeles honorees’ panel, moderated by Billboard
senior correspondent Gail Mitchell, continued the theme
of “Her Story” with emotional and thought-provoking
tales from women who’ve made an impact on the music
industry. Shown before the panel are (from left) Mitchell, .
musician/singer Sheila E., ASCAP VP of membership for Kelly Rowland signs the ASCAP
rhythm & soul Nicole George, attorney Tabetha Plummer Presents. . . Women Behind the
and Aftermath Entertainment GM Kirdis Postelle. Sheila Music poster after stepping off the
E., Plummer and Postelle were the event’s honorees. stage at the Atlanta event.

=

Honorees during the New York event included
: (from left) RCA Music Group/Sony Music
3it | Entertainment senior VP of marketing Carolyn

biZ Q,ﬁ'l‘,‘,;‘,,";{,‘,’; z';:f’:, Williams, attorney Motisola Zulu and SRC-
" billboard.biz. Motown Universal Records artist Melanie Fiona,
Attorney Tabetha Plummer (left) and who pose here before their panel discussion
musician/singer Sheila E., both —l-r‘t-. with ASCAP VP of membership for rhythm &

516 honorees in Los Angeles, discuss their | soul Nicole George and director of membership
billboard.com. experiences in the music industry. : _ for rhythm & soul Jennifer Drake.

To submit your photos
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