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RIGHT BEFORE
SOMETHING

BIG

IS ABOUT TO
HAPPEN...

a palpable buzz fills the air, like
the excitement of your first sold-out
show. Big things are always unfolding
at Allegro Media Group. For 30 years,
our wide range of distribution channels
and financial stability have made
us one of North America’s premier
independent distributors. Today, we
are successfully tackling the challenges
of our ever-changing industry and
seeking out every opportunity. Our
passion, dedication and commitment
to quality ensure your audio and video
products are met with anticipation.
Experience our momentum.

— DIVISIONS ——
Allegro
Allegro Video
Allegro Classical
NAIL
NewSound
Music Design
Allegro Digital
Softland International
Allegro Entertainment Canada

— SERVICES —

Allegro Racking
Allegro Production
Allegro Licensing
Allegro Publicity
Allegro Graphics

CELEBRATING 30 YEARS
— 1980-2010 ——

‘_ MEDIA GROUP

No Boundaries.

www.allegromediagroup.com
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and Humanitarian Award recipient Jack Johnson. Plus: On the Road
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articles, watch the video
from his live Q&A and
more at billboard.com.
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Win a VIP all-access pass
to every Billboard
conference in 201,
including travel
accommodations,
courtesy of Porsche
Cayenne. To enter, go to
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Online
.COMEXCLUSIVES
Check out all of the action
as Blink-182’s Mark Hoppus
put in a hard day’s work as
guest editor of Billboard
.com. You can read his

TOURING

ShowClix presents
Billboard’s Touring
Conference & Awards, in
association with Music
Networx, Nov. 3-4 at the
Sheraton New York. For
more, go to billboard
touringconference.com.
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>>>EPIC PREZ
GHOSTTO
EXIT

Epic Records U.S.
president Amanda
Ghost will leave the
label at the end of
the year to focus on
songwriting and
production,
according to a
statement from
Columbia/Epic
Label Group
chairman Rob
Stringer. Ghost was
named president of
Epic last year. A
replacement hasn’t
yet been named. The
release states that
Ghost will continue
to “identify and
nurture” talent
through her label
imprint, Qutsiders.

>>>REGGAE
SINGER
ISAACS DIES
Gregory Isaacs, one
of the leading live
reggae artists in the
wake of Bob Marley
& the Wailers’
commercial break-
through, died Oct.
25 at his London
home, his manager
Copeland Forbes
says. He was 59.
Known as “the Cool
Ruler,” Isaacs’
biggest hit was his
1982 album, “Night
Nurse.” According to
the BBC, Isaacs was
diagnosed with lung
cancer a year ago.

>>>|DOL’-
INSPIRED
SHOW NAMES
DIOGUARDI
JUDGE

After being fired
from her role as a
judge on
“American ldol,”
Kara DioGuardi has
landed another
judging role on a
similar music show,
according to
Entertainment
Weekly. DioGuardi
will critique singer/
songwriters for a
10-episode reality
competition called
“Going Platinum”
that's set to
premiere in 2011.
Jewel, who has
served as a guest
judge on “idol,”
will host the show
and also provide
feedback.

FADING SIGNAL GUN THE ENGINE

SWIFT START,

Taylor Swift’s Album ‘Speak Now’ Threatens
Million Mark In First Week

BY ED CHRISTMAN

Maybe they should call it “Tha Taylor I11."
Taylor Swift's newly released third album, “Speak Now,” could become the
first release to crack U.S. debut-week sales of 1 million units since Lil Wayne
sold slightly more than a million of “Tha Carter IIT"” in the week ended June 15,
2008, according to Nielsen SoundScan.
Based on first-day sales of “Speak Now,

" which came out Oct. 25,
most label and retail sources interviewed by Billboard project the
country crossover superstar’s latest title will sell anywhere from
900,000 to 975,000 units, with a few daring to suggest that it could
top sales of 1 million.

Thatwould be well above the 750,000 units that Universal Music
Group Distribution and the Big Machine label had been project-
ing for the album, sources say. But they also note that Universal
helped prepare for a blockbuster first week by shipping 2.2 million
units of “Speak Now" before street date, far more than the 1.5 million the
company had told retailers a month ago it had planned to ship.

Inaddition to a Monday street date, debut-week sales of “Speak Now” received
significant support on three fronts.

Media: During the week before
the album’s release, Swift was the
subject of a People magazine
cover story and a special all-Tay-
lorissue of Us Weekly. Then, new
kids-oriented cable TV channel
the Hub broadcast a three-part
documentary on her “Fearless”
concert tour the weekend before
street date. That was followed by
appearances on “Today” and
“Late Show With David Letter-
man” (Oct. 26) and “Live! With
Regis and Kelly” (Oct. 27).

Retail: Target scored an exclu-
sive version of “Speak Now”
that includes three bonus
tracks, remixed versions of
three other songs and a bonus
disc with a 30-minute video.
The merchant was selling the
exclusive version for $14.99 and
sale-priced the regular single-
Taylor Swift continued on >>p8

ABOVE GROUND

BETTER TOGETHER SMART MONEY

SLOW BOYLE

Susan Boyle’s ‘The Gift’ Poised For
More Modest Start Than Debut

BY MARK SUTHERLAND and ED CHRISTMAN

Taylor Swift's blockbuster week may have raised the bar on album sales ex-
pectations, but the team behind Susan Boyle remains cautious in its projec-
tions for her imminent sophomeore album.

Boyle will release “The Gift” {Syco/Sony) in the United States on Nov. 9and
a day earlier in the United Kingdom, with Sony Music Entertainment
planning an initial U.S. shipment of 1.2 million units. The major
projects first-week U.S. sales of 300,000 units, less than half the

701,000 that her debut, “I Dreamed a Dream,” sold during Thanks-
giving week last year, according to Nielsen SoundScan.
“There’s no bigger opportunity or challenge for us this year,”
says Dave Shack, VP of international for Sony Music U.K. in
London. “We're taking nothing for granted. But the conversa-
tions we're having with the territories indicate there’s a proven
fan base out there for Susan Boyle.”
Nonetheless, Shack says the continued slump in recorded-music
sales means that it may be impossible for “The Gift” to match the phe-
nomenal sales of I Dreamed a Dream,” which benefited from the
YouTube-fueled frenzy over Boyle's April 2009 debut appearance on
“Britain’s Got Talent.”

The debut album has sold
3.8 million units in the United
States and 1.8 million in the
United Kingdom, according to
SoundScan and the Official
Charts Co. (OCC), respectively.
Sony savs “l Dreamed a
Dream” has sold 9 million
units worldwide, and IFPI cited
the album as the global best
seller of 2009.

For “The Gift,” unit sales of
“5 million around the world
would be absolutely incredi-
ble,” Shack says.

Executives at Syco declined
to comment, referring re-
quests to Boyle’s manager
Andy Stephens, who couldn't
be reached for comment.

Bovle could be particularly
vulnerable to the global slide
in CD sales, given that they
have accounted for more than

Susan Boyle continued on >>p8
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>>>PRINCE
ROLLS OUT
TOUR DATES
Prince will kick off his
Welcome 2 America tour
with a string of arena
dates in New York and
New Jersey, marking his
first run of East Coast
shows since 2004. The
pop-funk legend will
begin with a three-night
stand at the Izod Center
in East Rutherford, N.J.
(Dec. 14-17), followed by
two shows on Dec. 18
and 29 at New York’s
Madison Square Garden.
The gap between the
latter gigs has many
speculating that Prince
may add more tri-state
shows.

>>>JACKSON
‘THRILLER’ FILM
IN THE WORKS
After the success of
posthumous concert
film “This Is It"” last
year, Michael Jackson’s
music may next hit the
big screen in a movie
version of “Thriller.” GK
Films is negotiating to
acquire the rights to a
feature-length
adaptation of the song,
according to
Deadline.com. Kenny
Ortega, who helmed
“This Is It” as well as
the “High School
Musical” films, is
reportedly set to
direct. The film’s plot is
rumored to revolve
around Vincent Price,
who narrated the
groundbreaking
“Thriller” music video
in 1983,

>>>EVENTBRITE
ADDS SCANNING
FEATURE TO
IPHONE APP
Online ticketing startup
Eventbrite has updated
its free Eventbrite Easy
Entry iPhone app with a
bar-code scanning
feature. Now, event
organizers are able to
check in attendees by
scanning a 2-D bar code
on tickets on the iPhone.
Check-ins are synched
across multiple devices
so event organizers can
have multiple points of
entry.

Compiled by Chris M.
Walsh. Reporting by
Monica Herrera, Jason
Lipshutz, Glenn Peoples,
Mitchell Peters, Lindsay
Powers and Richard
Smirke.

»] = T

Swift from >>p7
disc edition at $9.99. To secure that exclusive, Target is making Swift a center-
piece of its holiday advertising campaign, with sources estimating that the mer-
chant will spend about $7 millien through Jan. 1, 2011, on TV commercials
and other ads.

Perhaps to counter the appeal of Target’s “Speak Now” exclusive, other retail-
ers engaged in a mini price war over the album, which carries an $18.98 list price
and wholesales for $12.02. Amazon was selling the CD for $8 and the digital
album for $3.99. Sources say the latter price was also in response to 7Digital,
which priced the album download at $4.

J&R Music World also priced “Speak Now" aggressively, selling the CD for
$6.99 at its downtown Manhattan store and at JR.com. Walmart.com priced
the CD at $7.78 and sold the digital version for $13.88. But the retail giant
resisted a greater-than-usual markdown in its 4,300 brick-and-mortar
stores, where it sold the CD for about $11.50.

Radio: “Mine,” the first single from “Speak Now” is No. 8 on Billboard's
Hot 100 Airplay chart, with an audience of 86.3 million, up one notch from
last week. Four formats are playing the song: country, top 40, AC and adult top
40. Of the 1,233 stations whose airplay is used to build the Billboard Hot 100,
501 are playing the song, while no other track this week is even at 400 stations.

Due to a combination of these factors, “Speak Now" generated first-day
sales of 110,000 units at Target, 95,000 at iTunes, 46,000 at Walmart and 10,500
at Best Buy, according to label and distribution sources. Based on those tal-
lies, sources project debut-week sales of 270,000-300,000 at Target, 252,000
atiTunes, 208,000 through Anderson Merchandisers (which sells to Walmart
and a few other retail accounts), 55,000 at Amazon, 31,000 at Best Buy and
24,000 at Costco.

Some one-stop distributors reported slow sales in the first week, citing abun-
dant supply and the fact that retail pricing is so low that indie retailers can turn
to Amazon and Walmart.com. 5till, as one wholesale executive put it, “We over-
ordered the album, but I am confident we will eventually sell it out.”

Additional reporting by Silvio Pietroluongo.

Boyle from >>p7

97% of both U.S. and U.K. sales of “1 Dreamed a Dream,” according to
SoundScan and the OCC. But Shack is optimistic that digital sales will
improve for the follow-up, with final negotiations ongoing over a promo-
tional deal with Apple’s iTunes, details of which are to be determined.

“Her audience is getting more and more active online,” Shack says. “We've
seen them become comfortable doing pre-orders online [ for physical prod-
uct] and the next logical step is buying it digitally.”

Those pre-orders are crucial to the campaign, with a big marketing push
at Amazon and a partnership with U.S. home shopping channel QVC, which
has received more than 16,500 orders since Oct. 13 for an exclusive version
of “The Gift” featuring a behind-the-scenes DVD.

Boyle will also be making a flurry of U.S. TV appearances. She ap-
peared on “The Oprah Winfrey Show” Oct. 19, with further appear-
ances to follow on “Today,” “The Ellen DeGeneres Show,” TNT's
“Christmas in Washington” special and more, although interna-

tional appearances will be more limited than on the last campaign.
“American TV plays to her strengths,” says Shack, who cites Aus-
tralia, Canada and Japan as priority international markets. “She’s not that
comfortable engaging with European chat show presenters.”

“The Gift” contains 10 tracks, a mixture of seasonal standards like
“O Holy Night” and “O Come All Ye Faithful” and covers of Lou Reed’s
“Perfect Day,” Crowded House's “Don’t Dream [t's Over” and Leonard
Cohen’s “Hallelujah.”

Thuy Ngo, head of purchasing for one-stop distributor Super D, says the
album’s Christmas songs could also help boost sales, at least in the United
States, where holiday albums like Josh Groban’s “Noél” and Andrea Bo-
celli's “My Christmas” have been among the top-selling albums of recent
vears. Indeed, as Christmas nears, some label executives believe the per-
ception of “The Gift” as a holiday album may enable it to generate weekly
sales that top its debut-week performance.

But Shack stresses that “The Gift” is for all seasons. “Syco has been very
clever with the [album] title,” he says. “There's no message that this is only
good until Jan. 1. “The Gift’ is a Mother’s Day gift, a Valentine's gift, an
Easter gift. . . It's the gift that keeps on giving.” .o

BY ANTONY BRUNO |

The Blueprint 3

What MySpace’s Badly Needed Redesign Means For Artists, Labels And Fans

As MySpace begins rolling outits much-anticipated
redesign (Billboard.biz, Oct. 27), the social network’s
joint-venture partners in the music business can only
hope the revamp will finally reverse the site’s flag-
ging fortunes.

For the four majorlabels and Sony/ATV Music Pub-
lishing, which share ownership of MySpace Music
with News Corp., change can't come soon enough.
MySpace has long since ceded its leadership position
in social networking to Facebook, which now claims
500 million active users worldwide, five times My-
Space’s current user base of 100 million.

That’s led to an erosion in MySpace’s advertising-
based earnings power, with eMarketer predicting the

fore. Users who are the first to add a song or artist
to their playlists will get recognition as a tastemak-
ing curator should that artist or track gain traction,
adding a clever gaming element to the process of
music discovery.

Under the previous design, artists with a MySpace
profile might have had hundreds of other pages or
content elements elsewhere on the site that users
had to search for. Now, all content related to an artist
is aggregated into one place—not only all the activ-
ity regarding that artist taking place within MySpace,
but also from elsewhere on the Web, such as Twitter
and even Billboard.com.

“Music has a cleaner interface; artists have an

site’s ad revenue will tumble to $297 million in 2011,
down 14% from an estimated $347 million this vear
and down 37% from $470 million in 2009. Meanwhile,
manthly unique visitors in the United States plunged
289% to 43 million in September, from 60 million a
vear earlier, according to Quantcast.

The new MySpace hopes to turn this around with
a far cleaner design focused on young users and en-
tertainment content. MySpace has refashioned itself
as a portal to music, movies, games and celebrity news
and gossip, with its sights clearly set on younger users.
In a sense, it's gunning to be the next MTV.

The biggest potential benefit for MySpace Music
is improved user retention. While there are plenty of
other online services that offer streaming music,
some of them even free like MySpace, few offer the
360-degree snapshot of the entertainment world the
way MySpace is striving to do.

8 | BILLBOARD | NOVEMBER 6, 2010

“It's a site that brings in lots of cultural inputs,”
Gartner media analvst Mike McGuire says. “There are
certain intersection points there, and their core de-
mographic isn't going to the other sources, like Peo-
ple. Where MySpace may have an advantage is that
it's more of a focus.”

MySpace Music had already rolled out several new
features while the rest of the company was toiling
over the redesign. This includes things like a ticket-
ing system, new artist profiles and an artist dash-
board that provides more detailed analysis and
reporting of user traffic.

But there are notable changes to the music serv-
ice thanks to the broader redesign. Sharing an up-
date, photo, song or playlist is now a one-click
process. There are separate boxes for each type of
content or information—be it music, movies or
friends’ photos—rather than a muddled list like be-

www americanradiohictory com

evolved, simplified navigation; and fans can be rec-
ognized as curators,” MySpace Music president
Courtney Holt says. “These are things that didn't
exist before that we are the beneficiaries of. And that
makes music that much more deeply integrated into
alarger network.”

Holt says music now has greater presence and depth
across the MySpace network, which must expand its
reach if the music service is to thrive.

The music team is refocusing on efforts to add new
features for artists to promote and sell products. Good
thing, because while label executives are pleased with
the redesign, they're still waiting for long-promised
updates to the music service, such as the ability to sell
merchandise from an artist’s profile page. Holt says
there will be new announcements “very soon.”

“Now it's about driving awareness,” McGuire says.
“Ifit's just ‘Here's the new redesign’—good luck.” «-«
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FULL ‘SCALE’
CREATION

Ne-Yo's Latest Album, ‘Libra Scale,’
Displays Storyteller’s Gift

Ne-Yo’s fourth album, “Libra Scale,” due Nov. 22
on Compound/Def Jam in the United States, is a
high-concept departure for the R&B singer. With
a storyline that’s expanded upon in long-form
music videos and a new comic book, “Libra
Scale” has been preceded by three singles and an
extensive marketing campaign.

“Ne-Yo is truly one of the grears,
and it has been a privilege to work
closely with him, from the early
stages of his songwriting career
through his extremely successful
recording career,” Island Def Jam
Music Group chairman Antonio
“L.A. Reid says.“He is a unique
artist, not only crafting his own series
of brilliantly produced albums, but
also providing big songs and hit duets
for many of today’s biggest stars.”

Here’s a look at the making and
marketing of “Libra Scale.”

ON THE PAGE

Ne-Yo—who is managed by Tishawn
Gayle and Tango Hay of Compound
Entertainment—is signed to
Universal Music-Z Tunes/Pen in the
Ground Publishing. He initially
wrote a 147-page script earlier this
year, hoping to turn it into a feature
film with an accompanying
soundtrack. When that proved

financially unfeasible, the singer says,
“I took the script and broke it down
into a 30-minute version. After that
was OK'd [by Island Def Jam|, we
went right into the music.”

IN THE STUDIO

Ne-Yo says he recorded “a little bit
everywhere” during the past two
years. Many songs were cut at Circle
House Studios in Miami; others in
Los Angeles and New York, “Libra
Scale™ was primarily mixed in
Atlanta. The 10 tracks feature nine
difterent producers, including
Stargate, Ryan Leslie, Jackpot and ID.
Dorohn Gough.*I don’t hunt out the
super-producer . . .it’s always a
matter of who is going to give me
what T want sound-wise,” Ne-Yo says.

With an initial album street date of
Sept. 21, the club-ready first single,
“Beautiful Maonster,” was released

Reaching upward: NE-YO
is “one of the greats,”
Island Def Jam Music

Group chairman Antonio
“L.A" Reid says.

June 8 and peaked at No. 53 on the
Billboard Hot 100, while second
single “Champagne Life” quickly

followed on July 20 and peaked at No.

74. Marketing manager Chris Atlas
says that the bumped release date will
give third single “One in a Million”
the chance to make an impression.
“We wanted more time for the single
to cement itself in terms of chart
positioning,” Atlas says of “Million,”
which is No. 32 on Billboard’s Hot
R&B/Hip-Hop Songs chart this
week, while “Champagne Life” holds
at No. 19 on the tally.

AROUND THE WORLD
“Beautiful Monster” went to No. 1
on the U.K. singles chart in August,
according to the Official Charts Co.,
and also reached No. 7 on the
European Hot 100.Libra Scale”
arrives overseas Now. 2 in

the same 10-track format as

the U.S. version. Ne-Yo will

focus on the United

Kingdom and Japan during
international promotion.

IN THE STORES

A deluxe version of “Libra
Scale” will help deliver Ne-
Yo's cinematic vision for the
album by including a DVD
with three long-form music
videos made from his edited
film script. In addition, the
singer premiered “Libra
Scale,” a comic book that
maps out the album’s
storyline, Oct. 9 at New
York Comic Con. During
release week, Ne-Yo will
appear on “Lopez Tonight,”
“The Ellen DeGeneres
Show” and the American
Music Awards telecast. He
also performed on ABC’s

2 WEEK
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“Dancing With the Stars™ in early
October.

ON THE ROAD

Ne-Yo—whose booking agent is Cara
Lewis at William Morris Endeavor
Entertainment—hasn’t yet announced
a full cour buc he'll play top 40
WHTZ New York’s Jingle Ball on
Dec. 10 at New York’s Madison
Square Garden. Atlas notes that “Ne-
Yo is a great live performer, so that is
definitely part of our strategy.” In the
meantime, Ne-Yo says he’ll focus on
film and screenwriting opportunities
as well as songwriting with artises like
Beyoneé, Rihanna, Justin Bieber and
Carrie Underwood.

WITH THE BRAND

The release of “Champagne Life”
as a single was tied into Ne-Yo's
partnership with champagne
manufacturer Moét. The singer was
part of a series of Moét social events
beginning at the end of August and
will continue working alongside the
company leading up to the album’s
release. “Ne-Yo definitely knows
how to party, so it’s been a good
look for him rto get back on thart
scene,” Atlas says. Def Jam is also
pursuing TV and film synch
placements for the album.

Preorder Ne-Yo's “Libra Scale”

£om beginning Nov. 15 at
billboard.com/ne-yo.

Sparkling talent: NE-YO
struck @ marketing
partnership with Mo#gt
champagne.
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Static Over The Air

Prospects Dim For Radio Performance Royalty Settlement

When the board of the National Assn.
of Broadcasters recently outlined the
conditions under which it would be
willing to pay record labels and artists
performance royalties (Billboard.biz,
QOct. 26), Northern Broadcast GM Char-
liec Ferguson was so incensed that he
decided to quit the trade group.

“I cannot continue to pay dues to an
organization that sells out to the record
labels on the performance tax issue,”
he wrote in an e-mail canceling his NAB
membership, adding in an interview
that “this is nothing short of an immoral
shakedown of the radio industry.”

As an operator of six radio stations on
Michigan's Lower Peninsula, Northern
ig a bit player in the broader debate over
whether U.S. terrestrial radio stations
should break with decades-long indus-
try practice and pay performance royal-
ties for the use of sound recordings.

But Ferguson isn't alone in feeling
bewilderment and frustration over the
NAB’s decision to forge ahead with ef-
forts to reach a compromise with
recording industry trade group music-
First over performance royalties.

Those pressures were reflected in
the NAB board’s Oct. 26 approval of a
term sheet detailing specific condi-
tions under which it would support
the payment of performance royalties.
The specifics outlined by the board
modified some of the tentative terms
that the NAB and musicFirst had made
public during the summer, under
which radio stations would pay per-
formance royalties equal to up to 1%

Poles apart: NAB's GORDON SMITH
(left) and RIAA’s MITCH BAINWOL.

of their annual net revenue (Billboard,
Aug. 28).

MusicFirst responded in a statement
thatitis “"deeply troubled by the NAB's
rewrite of the hard-fought agreement
musicFirst struck with broadcaster ne-
gotiators this summer.” The NAB coun-
tered that there was never an agreement
in the first place. It's all a far ery from
the optimism expressed by RIAA chair-
man/CEO Mitch Bainwol in August,
when he said that the two sides were
“on the precipice of a historic break-
through” (Billboard, Aug. 28}.

The NAB board-approved terms in-
clude provisions reducing the per-play
rate that broadcasters would have to pay
for online simulcasts and webcasts,
tying the 1% net revenue payment rate
to the passage of legislation requiring
EM tuner chips on mobile phones sold
in the United States and requiring far
lower initial payments if the legislation
isn't passed.

Recording industry sources say they
can’t accept the modified terms, argu-
ing that the financial specifics of their
earlier talks were the result of painstak-
ing calculations balancing the intro-

duction of royalty payments for terres-
trial broadcasts with lowered royalty
rates for broadcasters’ online stream-
ing services.

They also say that while they agreed
to lobby for legislation requiring FM
tuner chips in mobile handsets, explic-
itly tying payment of royalties equal to
1% of a station’s revenue to passage of
the legislation wasn't part of their ten-
tative earlier agreement. They also warn
that Republican Party gains in the Nov.
2 congressional elections could make
the passage of such legislation less likely.

NAB executive VP Dennis Wharton
says a deal remains preferable to a pos-
sible legislative solution, arguing that
“it's better to shape our future and en-
gage our adversaries than have our fu-
ture shaped by others.”

Last fall, the U.S. House and Senate
judiciary committees passed the Perfor-
mance Rights Act, which would require
U.S. terrestrial radio stations to pay per-
formance royalties for the first time.
While the bill hasn't made it to a full floor
vote in either chamber of Congress, leg-
islators have urged musicFirst and the
NAB to try to work out their differences.

Wharton says the NAB, including
president/CEO Gordon Smith and
other board directors, have been work-
ing to persuade its membership of the
benefits of reaching an accommoda-
tion with the recording industry. But
he acknowledges that “it's trying to
condition 13,000 stations to think dif-
ferently from what they thought for
60-70 years. And that’s difficult.” «-«

360 DEGREES OF BILLBOARD

FERGIE NAMED BILLBOARD’S
WOMAN OF THE YEAR

Fergie will accept the Woman of the Year Award at Billboard’s
2010 Women in Music event, presented by Steve Madden,
on Dec. 2in New York. The honor, which recognizes a female
recording artist who has inspired the music business with
her success, leadership and new ideas, will be awarded to
the singer for her achievements during the past 12 months.

A member of the Black Eyed Peas since 2002, Fergie has
spent the year on the road on the Peas’ the E.N.D. world tour,
presented by BlackBerry. The group has also had two top
10 singles from “The E.N.D.” on the Billboard Hot 100 during
2010 and is about to release its new album, “The Beginning,”

oh Nov. 30.

The Peas have had two top 10 albums on the Billboard
200, including the chart-topping “The E.N.D.”; eight Hot 100
top 10 songs, including three No. 1s; and the longest streak
of consecutive weeks spent atop the Hot 100 in the chart’s

52-year history.

As a solo artist, Fergie has had five Hot 100 top 10s, in-
cluding three No. 15, and one top 10 album, “The Dutchess.”

10 BILLBOARD |
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In addition to her work as an artist and
philanthropist, Fergie has launched the
Avon fragrance Outspoken, multiple
fashion lines under her Fergalicious
brand and an acting career.

“Fergie took the music industry by storm the moment she
came onto the scene, and we're thrilled to celebrate her ca-

reer achievements and incredible successes over the past year
by honoring her with the Billboard Woman of the Year Award,”
Billboard editorial director Bill Werde says. “Fergie is a unique
artist with great business savvy, style and an unbelievable ded-
ication to philanthropic efforts, making her an inspiration to

aspiring female artists
everywhere.”
Billboard’s Women
in Music event cele-
brates the talented
women in the music
business and is held in
conjunction with the
magazine's Women
in Music Power Play-
ers issue, which rec-
ognizes the music
industry’s top female
executives. s
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MERGING AHEAD

The Car Market
Will Be The Key
Battleground For
Satellite And Web
Radio

As U.S. car sales rebound, satel-
lite and Internet radio services
are making big plays for drive
time. Sirius XM Radio, which
has long relied on the automo-
tive market to drive its growth,
is facing stiffer competition
from Internet radio services
like Pandora and Slacker.

Web radio, now common on
desktopsand mobile devices, sees
motorists as an untapped source
for growth. “It'shalfofall radio,”
Pandora founder Tim Wester-
grensays, “soit’s the holy grail.”

Radio reached 91.4% of
Americans 12 and older in
spring 2010, according to Niel-
sen. The 25-54 demographic
averaged 24 hoursand 23 min-
utes of radio listening each
week in the period, up 42 min-
utes from the same period a
vear earlier. All listeners 12-plus
averaged 22 hours and 42 min-
utes per week, up 41 minutes
from a year earlier.

According to Nielsen, 40% of
radio listening takes place in
the car, while the home and the
office account for 34% and 23%,
respectively. For an average lis-
tener between 25 and 54, in-car
listening totals nine hours and
45 minutes each week.

Falling new-car sales in 2008
and 2009 hurt Sirius XM,
which needed a $530 million
loan from Liberty Media to
stave off bankruptcy in early
2009. But the cormnpany has kept
increasing its penetration into
new vehicles. According to
Global Insight figures, Sirius
XM will be in about 60% of all
new light vehicles sold in the
United States in 2010, up from
21% in 2006. This means Sir-
ius XM is now found ina much

Look ma, no hands: Ford’s SYNC AppLink, seen here in the 2011 Ford Fiesta, provides voice
control of Pandora’s Internet radio service and other smart-phone apps.

wider range of cars, not just the
more upscale vehicles that first
featured factory-installed satel-
lite receivers.

The companyis also getting
a boost from agreements with
all major carmakers for three-
month trial pe-
riods for certified
pre-owned vehi-
cles, says Steve

Digital
Domain

nership with Pandora, “all hell
broke loose,” he says, and other
car companies immediately
became aware of the possibil-
ities and wanted partnerships,
too. The company announced
a partnership with Mercedes-
Benz in mid-
October.

Half of Pan-
dora’s iPhone

Cook, group VP/ GLENN
GM of the auto- PEOPLES
motive division

at Sirius XM.

But Pandora
has made in-
roads of its own
in the car market. In March, it
hired George Lynch—an 11-
year Sirius XM veteran and VP
of its automotive partnerships
since 2004—as VP of automo-
tive business development.
Pandora’s radio plans
debuted at the Consumer Elec-
tronics Show in January, West-
ergren recalls, which he says
gave its auto ambitions a “dra-
matic shift in momentum.”
When Ford announced its part-

WIRED
FOR SOUND

The Yamaha RX-A3000 Aventage series home theater
receiver is built for the living room of the digital age. It
works with HDMI-compatible Blu-ray players, videogames
and broadcast devices and supports high-definition radio
with iTunes tagging. Portable audio players and flash
drives can connect to the receiver through a USB port.
Because it's compatible with Windows 7, it can be con-
trolled by a Web browser and connect with Rhapsody
and the Web-based version of Sirius XM Radio. Turnta-
bles, CD players and TVs plug into it as well.

The Yamaha RX-A3000 receiver retails for $1,900. —GP

users report al-
ready using itin
their cars, Wes-
tergren says. But
the company’s
new automaotive
partnerships
create a better user experience
for motorists and safer driving.
Ford's SYNC, for example, con-
nects the Pandora app on the
user's smart phone to the car’s
SYNC system with steering
wheel buttons and voice com-
mands. Ineffect, the dashboard
and the device become one.
Slacker CEO Jim Cady says
his company is making ad-
vances into the car by partner-
ing with mobile carriers
Verizon, T-Mebile and
AT&T to improve its dis-
tribution, which Cady
thinks will create a beach-
head into the car market.
“Our focus in all of 2010
is gaining a reasonable amount
of traction in mobile,” he says.
“We believe we'll be able to
leverage that mobile growth
and mobile users into the car.”
In June, Airbiquity, which
specializes in connectivity infra-
structurein vehicles, introduced
a smart-phone integration sys-
tem thatlets a car's internal sys-
tem connect through Bluetooth
to a stnart-phone Slacker app.

Slacker is also working on
direct partnerships with auto
manufacturers. “A couple in
America, a couple in Europe
and one in Japan,” Cady says,
adding that the company ex-
pects toannounce deals during
the next few months.

Satellite and Internet radio
companies offer dramatically
different menus of services for
drivers. Sirius XM has more
than 130 channels, about 70 of
them focused on music, while
Pandora and Slacker let users
curate and fine-tune the serv-
ices to their own tastes.

Service reliability is another
point of distinction. Sirius XM
is known for offering excellent
reception, whereas Internet
radio services must contend
with mobile networks' service
outages and dead zones.

However, Pandora’s Wester-
gren says he isn't worried about
service continuity because Pan-
dora has managed to deliver re-
liable service through cellular
networks, optimizing its serv-
ice to use less bandwidth, im-
proving buffering and taking
other measures.

Cady points to Slacker’s abil-
ity to cache stations to help with
breaks in mobile service. He
believes caching, along with the
integration of the dashboard
and steering controls, will help
deliver the kind of uninter-
rupted service that can attract
current satellite radio users.

“With new interfaces, it al-
lows us to deliver an 1P solution
that's just easier to use,” he says.
“It's a viable switch.” .o

For 24/7 d!git‘al news

and analysis, see

billboard.biz/digital.
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BITS & BRIEFS

MORE IPAD USERS
ACCESS NEWS THAN
MUSIC

Even though an iPad’s large
screen holds great poten-
tial for music products and
services, news is making
stronger forays into tablet
devices than music, accord-
ing to Nielsen. The research
firm found that news was
being regularly accessed
by 53% of iPad owners and
44% of iPhone owners,
whereas music was regu-
larly accessed by 41% of
iPad owners and 51% of
iPhone owners, The com-
pany surveyed more than
5,000 owners of such mo-
bile devices as tablets, e-
readers and smart phones.

WEB-CONNECTED

SET-TOP BOXES TO

BE MORE COMMON

In-Stat has found that 30
million U.S. broadband
households are already
watching some kind of on-
line video on their TVs. The
firm expects that number
to jump to 57 million by
2014 partly due to an in-

HOT MASTER RINGTONES . |
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crease in the number of
cable or phone company
set-top boxes that will de-
liver both TV and Internet
content to TVs. In-Stat pre-
dicts there will be 11 million
such set-top boxes in the
United States in five years.

YOUTUBE LEANBACK
LAUNCHES ON
GOOGLE TV

As Google TV begins rolling
outin the United States, the
search giant has officially
launched YouTube Lean-
back on the service. Lean-
back is like a video version
of Pandora, except thatitis
designed for large screens.
Users simply sit back and
let YouTube show a stream
of videos. Leanback starts
by playing videos based on
the user’s subscriptions and
viewing history. Users can
browse genre channels (such
as music, news or sports)
or skip to the next video by
hitting the “right” button
and “enter.” They can also
fine-tune the stream by voting
“thumbs up” or “thumbs
down® on videos.
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Nelly, w

ith “Just a Dream” (2-1), puts an

end to Eminem's 15-week run at the
top. This marks the 24th consecutive
week that the No. 1 title featured a
rapper, dating back to the May 29 issue.
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>>>EMI, GUETTA
TO TAKE IBIZA
CLUB EVENT
GLOBAL

EMI Music has signed a
joint-venture agreement
with French DJ/producer
David Guetta’s live events
company to turn his “F***
Me I'm Famous” club night
into a global enterprise.
Guetta's wife, Cathy,
launched “FMIF” in Ibiza in
2001. Since then, ithas
become one of the
marquee summer events on
the Spanish island, regularly
selling out the 3,000-
capacity club Pacha. The
new partnership between
EMI and Guetta Events will
launch club nights and
other branded events
around the world, as well as
related merchandise and
music compilations.

>>>FRENCH
‘THREE STRIKES’
COMPLAINTS
ROLL IN

French labels trade group
SNEP says rights-holders
are reporting about
25,000 music-related
copyright infringements
per day to HADOPI, the
government-formed
independent group
charged with
implementing the
country’'s “three strikes”
anti-piracy legislation.
HADOPI evaluates rights-
holders’ notifications of
unauthorized file copying
and downloading, then
issues warnings through
the appropriate Internet
service provider. HADOPI
began issuing warnings
Oct. 1, but hasn’t disclosed
how many it has sent out.

>>>RECORD
ATTENDANCE AT
AMSTERDAM
DANCE CONFAB
The four nights of
showcases at the 2010
Amsterdam Dance Event
(Oct. 20-23)drew a
record-high combined
audience of 110,000
people, up from about
90,000 last year,
according to organizers.
This year's event featured
700 dance acts
performing at 44 venues.
The dance/electronica
conference also attracted
2,500 industry attendees,
up from the 2,100 who
attended last year. The
annual event launched in
1996.

Reporting by Aymeric
Pichevin, Richard Smirke
and Gary Smith.

(c|Ne]:7.YMN BY RICHARD SMIRKE

DUBSTEPBY STEP

Underground U.K. Dance Genre
Emerges As Commercial Force

LONDON—After breaking out from
London clubs in the early '00s, dubstep
has rocketed this year from Britain’s
dance underground to the upper reaches
of the U.K. charts.

The latest evidence of dubstep's
crossover to the U.K. mainstream came
Oct. 17 when the self-titled Columbia
debut by genre “supergroup” Magnetic
Man bowed at No. 5 on the Official
Charts Co. (OCC) albums listing with
first-week sales of nearly 17,000.

Magnetic Man, made up of London-
based DJ/producers Skream, Artwork
and Benga, scored U.K. hit singles this
year with “T Need Air” {reaching No. 10)
and “Perfect Stranger” (No. 16) featur-
ing Katy B. The latter artisthad her own
top five hit with the Benga-produced
“Katy on a Mission” (Rinse).

“What's happening with dubstep
today is the result of 20 years of UK.
club culture,” says Columbia Records
senior A&R director Philippe Ascoli,

who signed Magnetic Man and Katy B.

A dark, moody, bass-heavy take on
U.K. garage, dubstep was originally
tagged “sub-low” or “dark garage” when
it emerged in London clubs eight to
nine years ago. Now, “dubstep’s in an
amazing place,” says BBC 1Xtra/Radio
1 host Peter Dalton, who broadcasts as
Mistajam. “It's a bit of everything—
equal parts dance and urban .. . . grime
and drum’'n’bass. So the sky’s the limit
in terms of audience.”

XL Recordings co-founder Nick
Hallkes is similarly bullish on the genre's
prospects. “We're seeing key players
emerge from a scene which is an under-
ground entity and really get exposure in
places where previously dubstep hasn't
reached,” he says.

Halkes now manages London-based
dubstep artist Caspa and cites daytime
support from national top 40 network
BBC Radio 1 as key to the scene’s
growth. “I Need Air” and “Perfect

Stranger” were playlisted on Radio 1, as
was Caspa’s “Love Never Dies (Back for
the First Time),” featuring Mr Hudson.

Dalton says “a groundswell generated
by London club nights like Forward or
DMZ" brought dubstep to bigger audi-
ences. Initial support from pirate stations
like London’s Rinse FM (which acquired
alegitimate FM license in June) preceded
then-BBC Radio 1 host Mary Anne
Hobbs' embrace of the genre. Hobbs
played dubstep acts on her weekly dance
show and hosted a January 2006 two-hour
Radio 1 special “Dubstep Warz"—widely
credited as a landmark for the genre.

In 2007, Dalton introduced the “Daily
Dubstep” slot on his own 1Xtra show,
while Radio 1 hosts Zane Lowe and Annie
Macare also keen advocates of the genre.

Dubstep artist Skream’s 2009 remix
of La Roux's single “In for the Kill” (Poly-
dor) reached an even wider audience,

RUSKO

Based: Los Angeles

Current album: “O.M.G.” (Mad Decent)
Booking agent: Windish Agency,
Chicago (North America); Coda
Agency, London (United Kingdom,/
Europe)

Leeds native Rusko—real name Chris
Mercer—relocated to Los Angelesin
2009 to pursue opportunities as a
producer and is rapidly becoming the
go-to guy for acts wanting an edgy

dance sound. He worked on M.LLA’s
“MAYA” (XL) and has also been col-
laborating with Brithey Spears on
possible tracks for her next album.
His own debut set, “O.M.G.," surfaced
on U.S. indie Mad Decent in May,
while his current U.S. tour includes a
date at New York’s 1,500-capacity
Webster Hall. “Rusko has aspirations
beyvond the genre,” Mad Decent
label manager Jasper Goggins says.
“There’s interest from the bigger
pop stars to find a new sound.”

EVERYBODY’S LISTENING

Three Rising Dubstep Acts To Watch

CASPA
Based: London
Current album: “Everybody’s Talk-

ing, Nobody's Listening"
Soldiers/Fabric)

Booking agent: Windish Agency,
Chicago (North America); Coda

(Sub

Agency, London (United Kingdom/
Europe)

DJ/producer Caspa—real name Gary
McCann—is a scene veteran. With
2007's “FabricLive 37, he and Rusko
crafted one of dubstep’s first compi-
ation albums, attracting mainstream
attention for the genre. Caspa has his
own label, Dub Police, but is keen to
step up as an artist himself; he's ne
gotiating with majors and indies fora
label deal for his sophomore set, due
in 2011 His recent U.S. tourincluded a
date at Lollapalooza and a headline
slot at Webster Hall. Dates in Australia
and New Zealand are booked for De
cember, with another U.S. tour due
next year.

TRUE TIGER

Based: London

Current single: “Slang Like This”
(Virgin)

Booking agent: Coda Agency, Lon-
don (United Kingdom/Europe)
Hailed by U.K. rapper Tinie Tempah
as “one of the best production teams
inthe U.K.,” True Tiger has produced
or remixed records for many of the
current wave of U.K. urban stars, in
cluding Taio Cruz and Professor

TRUE TIGER

Green. While the act has been pro-
ducing and DJ'ing since the dawn of
dubstep, the menacing single “Slang
Like This,” featuring grime star P
Money and released Oct. NN, marked
its major-label debut after several mix
albums onits own True Tiger Record-
ings. A new album is expected in
2011, Currently remixing Gorillaz, the
act’s fall UK. tour includes headline
slots at 1,000-capacity venues San-
keys Soap in Manchester and Fabric
in London. U.S. dates are scheduled
for next year. —RS
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U.K. attraction: MAGNETIC MAN

benefiting from extensive airplay on
Radio 1 and selling 175,000 units in the
United Kingdom, according to the OCC.
“In terms of the mainstream,” Dalton
says, “it was the record that really opened
it out, bar none.”

The track also helped raise the genre’s
profile in the United States, where it has
sold 64,000 units, according to Nielsen
SoundScan, boosted by a high-profile
synch in Auguston HBO's “Entourage.”

Asin the United Kingdom, dubstep’s
crossover to the U.S. mainstream could
corne through artists not associated with
the genre. Last year, Snoop Dogg and
Eve released the dubstep-influenced
tracks “Snoop Dogg Millionaire” and
“Me N My,” respectively. The Rihanna
track “Mad House" from her 2009 album
“Rated R” was “a pure dubstep record
produced by Chase & Status,” Dalton
says, referring to the U.K. production
duo. “U.S. fans definitely get it.”

The international live scene—mainly
involving D] sets—is also heating up.
Booker Lou Putman at London-based
Coda Agency, who books shows outside
North America for Magnetic Man, Caspa
and Los Angeles-based Leeds native
Rusko, says continental European de-
mand for dubstep has “grown phenome-
nallyin the last couple of years,” with acts
now regularly playing 1,000-capacity ven-
ues in Scandinavia, the Netherlands, Bel-
gium, Spain and France.

At home, Magnetic Man's U.K. tour
running through Nov. 5 includes sellouts
at Manchester's 2,000-capacity Warehouse
Project and London’s 1,200-capacity
Heaven, And Halkes says Caspa's well-re-
ceived recent U.S. tourincluded gigs play-
ing for audiences ranging from 400 in
Nashville to 10,000 at San Bernardino,
Calif.’s Nocturnal Festival (Sept. 25). Rusko
is also playing U.S. shows.

Until now, dubstep record sales have
been “lagging behind live growth,”
Halkes says, buthe adds he's optimistic
that Magnetic Man's commercial break-
through will change that.

Dalton says he's pleased that dubstep
has reached a mainstream audience
without watering down its sound. “That
was what | was most worried about,” he
says. “Having ‘diet dubstep’ as the only
thing that could hit the charts.”

And he's convinced that dubstep can
produce stars to rival those from Britain's
urban scene. “The Magnetic Man guys
are completely a case in point,” he says.
“Skream and Benga are proper rock
stars. There’s definite scope for these
guys to be massive superstars—if'that's
what they want.” aee

Additional reporting by Tom Ferguson
and Gail Mitchell.

RUSKOD: DAN WILTON
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BY LARS BRANDLE

Getting Mighty Crowded

Closures Stoke Fears About Australia’s Previously Booming Festival Circuit

BRISBANE, Australia—As
Australia’s summer festival
season opens, rising talent
fees and super-heated compe-
tition mean promoters are al-
ready sweating.

The Aussie festival circuit
has attracted growing numbers
of international acts in recent
years. But with more than 100
festivals of various types and
new ones launching regularly,
the market is clearly oversatu-
rated, industry executives say.

“The live scene's doing
really well, but the festival
frenzy's a growing concern,”
says Paul Sloan, managing di-
rector of Perth-based booking
agency Billions Australia. “It
seems everyone wants to be a
festival promoter and even a
basic evaluation of the eco-
nomic principles would indi-
cate that's unsustainable and
heading for a fall.”

With credit tight, consumers
are cautious with their cash.
And competition for a narrow-
ing talent base of festival head-

“The cost of a lineup's got-
ten crazy,” says John Wall,
creative director at Fuzzy,
organizer of the five-city
Parklife festival tour that
attracts about 140,000 fans
annually. “There’s five times
as many promoters trying to
get artists [but] there aren't
magically five times more
artists in the world.”

Wall says fees for the Sept.
25-Oct. 4 Groove Armada-

headlined Parklife lineup cost
five times as much as two years
ago. While ticket prices rose
by about 12% this year, Wall

says he’s confident his event
will survive.

Still, a string of recent casu-
alties, mostly blaming poor
ticket sales, suggests the fall
may already have arrived.

During the past year, novice
promoters have pulled the
plug on plans to launch sev-
eral new live music events.
They include the Blueprint
festival in Ararat, Victoria,
which folded in September
2009 owing $500,000 Aus-
tralian ($490,000) to creditors;
the 9,000-capacity Lost Week-
end festival in Brisbane in

February; the touring Rodeo
Rockfest, which was to com-
bine rodeo performers and
bands but was canceled in
July; and the inaugural 5,000-
capacity BAM Festival, which
had been scheduled to be held
Oct. 8-10 in Brisbane.

Larger, established brands
have also felt the pinch, UK.
touring imports V Festival and
All Tomorrow’s Parties aren’t
returning this summer. While
organizers wouldn't comment,
industry sources suggest they
struggled with lagging atten-
dance last summer.

D

Also absent this year: Syd-
ney's Homebake, which won't
take place for the first time
since its 1996 launch. Co-pro-
maoter Joe Segreto won't blame
alack of adequate headliners
for the 20,000-capacity event,
which usually sells out. But
he admits the market has be-
come overcrowded.

Michael Gudinski's Frontier
Touring has a stake in Can-
berra’s Stonefest, which will
be held Oct. 30. Gudinsld claims
Frontier successfully held out
against paying inflated fees,
adding that “bidding wars are
not good for anything.” And
the industry veteran has a
piece of advice on artist fees
for fellow promoters: “Drop
vour offers.”

While unwilling to discuss

specific fees, other promoters
privately concede that talent-
buying costs—and ticket prices
—won't come down swiftly,
which they expect will resultin
fewer events.

“There will be a market
says veteran
booking agent Jessica Du-
crou, who heads the Village
Sounds agency in Byron Bay.
“We're right at the beginning
of that now.”

Butnot everyone is hurting.
With several early sellouts in
January and February, the an-
nual six-city Big Day Outis set
to beat its 2009 box-office
record of 337,000 tickets sold
after organizers Ken West and
Viviane Lees added a second
Sydney date, bringing the total
number of shows to seven (see
story, page 66).

Still, Chugg Entertainment
chairman Michael Chugg is
blunt about the coming year's
prospects. “There's going to be
a bigger cull of festivals,” says
the veteran promoter, who runs
the six-city Australasian Lane-
way festival. “There’s going to
be a lot more blood.” aes

3

correction,”

Feeling the heat: Fans soak up
the atmosphere at this year’s
Parklife (left) and Soundwave

liners is driving up fees.

AndyKotowicz

1972-2010

Sub Pop Records VP of sales and marketing Andy Kotowicz died in Seattle from
injuries sustained in an Oct. 21 car accident. He was 37.

Since arriving at the label in 2000, Kotowicz served as A&R rep for such
acts as Mudhoney, Wolf Eyes, Pissed Jeans, Fruit Bats, Vetiver and Comets
on Fire.

Mudhoney frontman Mark Arm, who also works for Sub Pop, remembers
Kotowicz as a “super-passionate, dedicated guy” who was confident in his

bands and gave them creative freedom.

Prior to joining Sub Pop, Kotowicz held

a marketing position at Koch Distribution,
ajob he had accepted right before Sub Pop
head Jonathan Poneman first contacted
him about a position. “It speaks to what a
loyal, dedicated and reliable guy Andy was
that he didn't want to skip out on the Koch
team,” Poneman says.

David Orleans, GM of Alternative Dis-
tribution Alliance and a longtime friend and colleague of Kotowicz’s, says
turning down initial overtures from Sub Pop must have been especially dif-
ficult for him. “Jonathan was one of his idols,” Orleans recalls. “He could-
n't believe his good fortune when he did get to Sub Pop, and he always did
right by them.”

Kotowicz got his start in music working at indie retailer Schoolkids Records
in Ann Arbor, Mich., and later went on to work at Spongebath Records in
Murfreesboro, Tenn., and Razor & Tie in New York,

He is survived by his wife, Jocelyn Boyea; his daughter, Anna; his parents
Bill and Michele Kotowicz; his sister, Madeline; and his grandparents Frances
and James Whittaker. —Cortney Harding

S. Neil Fujita: The former head of
Columbia Records’ art department
died of a stroke Oct. 23 in Green-
port, N.Y. He was 89.

A native of Kauai, Hawaii, Fujita
studied at the Chouinard Art Insti-
tute in Los Angeles. After serving
in the U.S. Army during World War
11, he moved in 1949 to Philadel-
phia, where he joined the advertis-

ing agency
N.W. Ayer &
Son. In 1954,
Fujita moved
to New York
to head Co-
lumbia's art
department.

“When I got to Columbia, there
was the beginning of some idea of
album cover art,” he recalled in a
2007 interview with design asso-
clation AIGA. “Butit was still just
type and maybe a photo of the artist
and some shapes arranged in an
interesting way.”

Fujita gained renown for design-
ing album covers featuring artwork
by artists like Ben Shahn, Andy
Warhol and Roy DeCarava. Fujita’s
own paintings graced the covers of
the Dave Brubeck Quartet’s “Time
Out” and Charles Mingus' “Min-
gus Ah Um.”

He later launched his own de-

www americanradiohictory com

sign firm, serving commercial
clients and designing book covers,
including Mario Puzo’s “The God-
father” and Truman Capote’s “In
Cold Blood.”

Fujita is survived by sons Kenji,
David and Martin. —Louis Hau

Peter Meisel: The German label/
publishing executive, co-founder
of Berlin's famed Hansa Tonstu-
dio, died of cancer Oct. 5 in Pine-
hurst, N.C. He was 75.

In 1960, Meisel and his brother
Thomas joined Meisel Musikver-
lage, a Berlin-based music pub-
lisher founded in 1926 by their
father, Will.

Two years later, the two broth-
ers founded Hansa Musik Produk-

tion, which
released the
early record-
ings of Giorgio
Moroder and
later became
the label home
of Boney M.
and Milli Vanilli, projects master-
minded by German record producer
Frank Farian. Bertelsmann Music
Group acquired Hansa in 1985.

The Meisel family retained own-
ership of the label's recording com-
plex Hansa Tonstudio, which has
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festivals in Sydney.

hosted recording sessions for such
seminal albums as David Bowie's
“Low”and “Heroes,” Iggy Pop's “The
Idiot” and “Lust for Life” and U2’s
“Achtung Baby.” In 1997, Meisel co-
founded the BMG-distributed im-
print Lautstark, which scored a
worldwide hit with Lou Bega’s
“Mambo No. 5."

Meisel, who has lived in Moore
County, N.C., since 2001, is sur-
vived by his wife, Michaela, and
Thomas. —Wolfgang Spahr
Takashi Yoshida: The Warner
Music Japan president/CEQ died
earlier this month. He was 48.

According to Japanese news-
paper reports, police are treating
his death as a suspected suicide
after his body was discovered Oct.
7 in his home pg
in Tokyo. .

Appointed
head of Warn-
er Music Japan
in 2003, Yoshida
helped develop
hitmakers like
Superfly, Kobukuro and Ayaka.
Yoshida took the helm of Warner
Japan after serving as president of
DefSTAR Records, an imprint of
Sony Music Entertainment.

—Rob Schwartz
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Package tour: MARCO ANTONIO'SOLIS
performing in Salta, Argentina, earlier this year.

BundlesIn BuenosAires

Fonovisa, Promoter Sell Marco Antonio Solis’ New CD With Concert Tickets

Manuel Pena, until recently in charge
of Argentina, Chile and Uruguay for
Universal Music Latin America and
now executive VP of Latin America for
non-recording activities, says he and
Maselli tested the waters last year by
bundling CDs of Solis” 2008 album,
“No Molestar,” with tickets for a cou-
pleofhis shows at the Luna Park arena
in Buenos Aires.

Based on the positive response
from fans and the pending release of
“En Total Plenitud,” they decided to
apply the concept to an entire tour.
This time around, in addition to giv-
ingall ticket buyers a voucher to claim
the album at the venue, fans received
a card redeemable for a digital down-
load of the single, “A Donde Vamos a
Parar.” The album was released in Ar-
gentina on Oct. 12, three days before
the start of the tour, which will hit
venues ranging in capacity from
5,000 to 12,000, including eight

With his new set, “En Total Plenitud,”
Marco Antonio Solis recently
notched his 10th No. 1 on Billboard's
Top Latin Albums chart—more than
any artist in the history of the chart.

It was an impressive, albeit not
wholly unexpected accomplishment
by Billboard’s Latin artist of the
decade. But what's perhaps more no-
table are the sales he's on track to gen-
erate in another key market.

Solis has partnered with his label,
Fonovisa/Universal Music Latin En-
tertainment, to bundle CDs of “En
Total Plenitud” with tickets for his 20-
stop concert tour in Argentina, which
began Oct. 15 in San Juan and con-
cludes Nov. 12 in Buenos Aires. The
experiment—and it can be called an

experiment because it's never been
done on this scale by a Latin act—has
resulted in the shipment of nearly
70,000 copies of the
album in Argentina, with
more than 150,000 pro-
jected for the duration of

Latin
Notas

Argentina, where we're more open in
our fight against [piracy], everyone un-
derstands this better. The promoters
are open to it.”
Fonovisa previ-
ously tried bundling
albums with concert

the tour.

The success of the ven-
ture may well make this a
blueprint for future
concert and album release
partnerships elsewhere in
Latin America.

“We'd tried this before with some
releases, but there had been logistical
issues,” says Jesus Lopez, chair-
man of Universal Music Latin Amer-
ica & Iberian Peninsula. “But in

LEILA
COBO

Al

tickets, most recently
y in May with a Pedro
Fernandez concert
at the Gibson Am-
phitheatre in Los An-
geles, where the label
and promoter sold
4,300 CD/ticket bundles.

Doing this on a larger scale with
Solis was something thathis longtime
concert promoter in Argentina, Hee-
tor Maselli, had considered for years.

e

shows at Luna Park.

The CD/ticket bundles enable Solis
to generate album sales that are other-
wise impossible to get in Argentina,
even foran artist of his stature. The fan
gets added value with little perceived
economic impact because the cost of
the CD is included in the ticket price.
Even the promoter, who assurnes the
risk of selling tickets at a higher price
to cover the cost of the album, benefits
by being able to offer ticket buyers an
added incentive to come to a show.

As Solis manager Hector Villa-
lobos observes, “It's a win-win
for everybody.” see

For 24/7 Latin news

and analysis, see
billboard.biz/latin.
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MEXICO CITY—With the death of composer Roberto Cantoral
in August, Mexico lost one of its greatest songwriters, as well
as the founder and president of the Society of Authors and
Composers (SACM). Another respected composer, Armando
Manzanero, has been appointed interim head of the organiza-
tion until October 2011. That’s when SACM members will vote
to elect the society's board of directors, who will appoint a

new president.

Inthe meantime, oversight of the organization’s day-to day
operations falls under VP Roberto Cantoral Zucchi, Cantoral's
son and a longtime SACM member and executive. In an inter-
view, Cantoral Zucchi spoke about SACM’s sixth annual com-
poser awards on Oct. 21 and the society’s plans for next year.

Were there any changes in
how you determined the
winners of this year’s com-
poser awards?

We gave awards to those SACM
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composers who obtained the
highest physical and digital
sales and also took into consid-
eration their positions on air-
play charts. For the first time
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ever, we also recognized com-
posers for their work during
the past 25 and the past 50
years. It's something we'll con-
tinue to do moving forward. We
also posthurously honored Ju-
ventino Rosas, Lorenzo Barce-
lata and Manuel M. Ponce.

What’s next for SACM?

We're finishing construction of

a new building that we'll open
in April 2011, It will include
new offices, anauditorium that
seats 900 and a smaller room
that seats 400. And finally, we'll
have a professional recording
studio for composers.

Why build a studio?

Now composers won't have to
pay for outside studio time and
their recordings will have the
quality necessary to show to
artists for consideration. We
plan to hold regularauditions,
soacts can listen to new music,
and if there’s something they
like, they can sign it on the spot.

What other new support
services are you providing
composers?

Next year we'll also launch a
new technology department,
which will closely follow dig-

ital sales and royalty
collections, as well
as all actions that
legislators are taking
against piracy.

Part of SACM’'s
success seems to
stem from the fact
that its board of
directors includes
composers of all
generations.

Definitely. We've
shown that we can
work as a teamn. Right
now, for example, we
have people like Rey-
li Barba, Aleks Syntek,
Fato, Joan Sebastian,
Manzanero and 1. But our
30,000 members will vote
next year for a new board of
directors. They are the ones
who decide how SACM is to
be led. —Teresa Aguilera

EN ESPANOL: All the great Latin music coverage
LOIM you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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NACIONAL RECORDS
MARKS ANNIVERSARY
WITH PERFORMANCES
Indie label Nacional Records an-
nounced a “Nacional Road Trip”
to celebrate its fifth anniversary.
Presented by Heineken, the
three-stop trek kicks off Nov. 10
at the Latin Grammy Awards
after-party, with performances
by Banda de Turistas and Hello
Seahorse. Banda de Turistas and
labelmate Pacha Massive will
then play two club dates: Nowv.
13 at the Elbo Room in San Fran-
cisco and Mov. 14 at the Echo in
Los Angeles.

PANAMA JAZZ
FESTIVAL DATES SET
The eighth annual Panama
Jazz Festival will take place
Jan. 10-15 featuring an eclec-
tic roster of international acts.
In addition to founder/artistic
director Danilo Perez and his
trio, performances will include
Chilean singer Claudia Acuna
and her quartet, trombonist
Conrad Herwig and trumpeter
Brian Lynch. This year’s festi-
val is dedicated to Panaman-
ian musician Victor “Vitin" Paz,
who will perform with his or-
chestra and special guests.

MARTIN ANNOUNCES
NEW SINGLES

Ricky Martin used Twitter to
announce the titles of the
first Spanish- and English-
language singles from his up-
coming album. His first Span-
ish-language single is “Lo
Major de Mi Vida Eres Tu," a
duet with Spanish singer Na-
talia Jimenez. An English ver-
sion of the track, called “The
Best Thing About Me Is You,”
features Joss Stone. Both
songs go to radio Nov. 2.
Sony Music will release Mar-
tin’s bilingual album, which
doesn’t yet have a title, in
first-quarter 20711,

PEPE AGUILAR'S
‘BICENTENARIO’

DUE NOV. 16

After several years as an indie
artist, ranchera star Pepe
Aguilar has signed a licensing
deal with VeneMusic for his
new album, “Bicentenario.”
Due Nov. 16, the set commem-
orates the Mexican bicenten-
nial with songs covering 200
years of Mexican music, ar-
ranged for mariachi and tra-
ditional banda sinaloense.

Reporting by Leila Cobo.

COURTESY OF FONOVISA
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Given the long list of failed digital music services, one would be hard-pressed to blame in-

Sonja Hoel
Perkins

The MOG board director talks
about why the hubbub over
music licensing terms is much

ado about nothing.

vestors for avoiding the sector when placing their startup bets.

At the heart of every entrepreneur’s criticism of the recording industry is the notion that
music licensing terms are too onerous to enable on-demand streaming services to build a

sustainable business.

That debate was recently rekindled by imeem founder and former CEO Dalton Caldwell,
who argued during a speech at the Y Combinator Startup School that licensing dooms music
startups, drawing a quick retort from David Hyman, founder/CEO of music subscription
service MOG (Billboard.biz, Oct. 22).

Yet digital music startups keep emerging, backed by funding from venture capitalists
willing to take a chance in this uncertain and evolving market. One of them is Menlo Ventures,
one of the oldest venture capital firms in California’s Silicon Valley, which in August 2009 led
a $5 million investment in MOG. That move brought Menlo Ventures managing director
Sonja Hoel Perkins to the MOG board, where she has helped direct the company’s launch of

its “All Access” subscription service and its smart-phone app.

The 20-year veteran of technology investing acknowledges that digital music startups face
challenges, but says the opportunities are too significant to pass up. In aninterview with Billboard,
Perkins addresses the raging debate over licensing and discusses what investors are looking for.

There's a viewpoint that digital
music startups are doomed from
the beginning. Do you agree?

As the largest investor in MOG, I'd
disagree. It's a great time to start a
music company. MOG was started
a few years ago, so it's not really a

startup, but there are a number of

reasons why some startups can be
successful. We look at new and
emerging markets all the time, and
music was an area we'd been look-
ing at for years. When we found
MOG, we were incredibly enthusi-
astic because we felt we'd found a
company that had broken the code.

How so?
They had a business model that
worked, a product that was great
and an A-plus management team.
Music is just so hip and technol-
ogy is so hard. Getting the same
person who can run a technology-
and-music company is a really spe-
cial kind of bird. David [Hyman]|
has a great background for this
kind of company.

The other thing that was really
important to us is that they had sup-
port from all the record labels. It's

not easy to do because there are dif-
ferent factors within each. They all
have blessed the company, and Uni-
versal and Sony have even made in-
vestments in the company, so they
are part owners.

Critics say record labels de-
mand licensing terms that are
too onerous.

[Labels] would like to see MOG be
successful. For that to happen, we
need to have a business model that
works. They're very good to work
with. There’s no huge upfront con-
tracts. They actually put money into
us. It's interesting that the imeem
CEOQ said labels just wait until you're
successful and then sue you. That
was a big problem with what they
were doing because they didn't have
the support of the labels at first.

You've said that you invest in so-
lutions, not technology. What so-
lution does MOG or any other
streaming music service provide?
It's a killer product. There are two
kinds of music consumers: those
who have jobs and have money and
teenagers who don't have jobs and

don't have money. This is for peo-
ple who don't want to search around
the Internet for free music all day.
The timing is also pretty interest-
ing because with the smart phones,
now people can have their music
with them everywhere.

Would you make additional
investments in the digital
music space?

Wealways look. A music service cov-
ers a lot of the music landscape. 1
wouldn’tinvestin a tools-type com-
pany, like music management. It's
really about the business model. If
someone says they're going to pub-
lish directly to the Internetand by-
pass the record labels, that's a
harder sell. Most of the content is
still supported by the labels. ButI'm
always open to new ideas.

How would you compare the
opportunity in the digital
music realm to that of the other
technology sectors in which
you invest?

The nice thing about the music
space is that the market is very large.
You don't have to educate the con-

sumer about how to use it. Just
about everybody loves music. But
the interesting thing is that you have
these gatekeepers in the form of the
four major record labels. For other
companies we're invested in, we
don’t have those gatekeepers. So it
is a little bitharder because you have
to get the four horsemen to bless
your business,

What’s it going to take to ele-
vate these services from a niche
market to the mainstream?
The key is awareness. You can do
that one customer at a time or with
big groups of customers. So MOG
has partnerships with Roku, TV
makers. [It's] working with cellular
carriers to have it on the phone,
working with the auto industry to
get MOG in the car. We're getting
out there in lots of ways to get hun-
dreds of thousands of people at the
same time. That's how you do it.

Do the expected launches
of streaming music services
by Apple and Google give
you pause?

We see this alot with all our compa-

nies, not just music. You look at an
HP or an IBM ar a Cisca, which have
ITOTE TESOUTCes, NOTE MONEY, MoTe
everything. But they can't be as nim-
ble as a startup. This is a hard prod-
uct to do. Getting the user experience
right is difficult. It's constantly a
threat with any venture-backed com-
pany. What we found after 30 years
in business is that smaller compa-
nies can do it very well.

What are you hoping to get out
of your MOG investment?
When we make investments we like
companies to go public. This is big
enough to go public. It's a platform
play. Having the music platform
with the advertising network with
the editorial content and the blog-
gers. . . It's areally good story.

Before you got into MOG, did
you consider yourself a music
person?

Of course. I was in the choir in high
school. I'm a singer. I love music.
I'm working with some people to
do a Broadway show that Bruce
Hornsby is doing. But I'm not so
blinded by loving music that T would
do a bad investment.

What was the most recent artist
you discovered on MOG?

The Avett Brothers. And I love Lady
Gaga. To be able to listen to her
whole collection and know all the
songs, I think that's great.

Any advice for labels on how to
encourage the development of
more digital music startups?
They are realizing that digital is re-
ally how all kinds of content is being
consumed. Consumers want to con-
sume music digitally. They’re there
now. [Labels] want to work with
companies to make gure that busi-
ness models work and that there are
good digital distribution channels.
My advice is to make sure everybody
can make money. And I think
they're doing that. The industry peo-
ple I talk to really want this to be
successful. [t's growing so rapidly,
and it's so exciting. e

Youlookatan HP oran IBM or a Cisco, which
have more resources, more money, more
everything. But they can’tbe as nimble as a startup.
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CLAY PATRICK MCBRIDE

-

As the American
Badass turns 40,
Kid Rock sings
more, parties
less and, to the
surprise of many,
still sells millions

MAN

CERTAIN
AGE

BY RAY WADDELL
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Fair enough, but it's true that “Born Free” not only shows
a more reflective Rock, but also showcases perhaps the best
vocals the singer has ever laid down, far more actual singing
than shouting. Rock gives Rubin credit for not only building
his confidence in his vocals, but also tapping into a maturity
that Rock has been gaining for years.

“We have been friends for a long time and have always dis-
cussed doing an album together,” Rubin wrote in an e-mail.
“I helped him with some songs on the last album, but this
was the first time he seemed serious about doing the work it
would take to make his best album ever.”

“Rick told me, ‘You've just got to get serious about the
songs,’ " Rock says. * ‘Start squeezing your heart out onto
those lyrics and stop squeezing your dick. We know you're
Kid Rock, you're a cowboy and an American badass, the devil
without a cause and the early mornin’ stoned pimp, we got
that. I want to hear your heart, what's really going on.” "

And, Rock admits, he discovered he was ready to do just
that. “I'm almost 40 years old,” he says. (He'll hit the mile-
stone in January.) “Trust me, when I was squeezing my own
dick, that's what was important when [ was in my early 20s.
When I was talking about being a crazy, wild young fucker, 1
was a crazy, wild young fucker. I'm not saying I'm not any
more, but I've grown a lot.”

As for the singing on the record, “the vocals sound like
they do for several reasons,” Rubin wrote. “First, the songs
are very melodic, so there was room for great singing; next
we picked keys for the songs that were a stretch for the old
Kid Rock, so it forced Bobby to work
harder then usual; and finally, we
worked together on his singing the
songs over and over, over a long period
of time—often infuriating him.”

Rock admits that Rubin indeed chal-
lenged him on songs like “When It
Rains,” where Rock hits some pretty big
notes. “I was like, ‘I can’t get that high,’
and he said, “Yes, you can. I've heard you
do it when you're sitting around drunk
at your house screaming, I've heard you
doit, rightin key, many nights. Now just
doithere on the mic.' I'mlike, ‘Can I get
drunk firse?” "

Rock says that when Rubin told him
he was a great singer, Rock remained un-
convinced. “I wouldn't say ‘great.” I get
by, but that's never been my thing,” he
says, “I've gotten powerful over the years
from singing so much, so I know I'm bet-
ter than I've ever been, but doing stuff
like that, in those types of keys, I don’t
know, Once he pushed me to do it, it
wasn't that bad.”

Though occasionally profane and
often referencing the wild side (if usu-
ally in the past tense), “Born Free” is
music for grown-ups, taking stock of a
life and a country that seems ripe for
such an assessment. Introspective bal-
lads and midtempo tracks like “Purple Sky,” “When It Rains”
and the gorgeously rendered “Collide” (with Sheryl Crow) are
occasionally balanced by uptempo romps (“God Bless Satur-
day Night”) and roadhouse shuffles (“Rock Bottom Blues”).
Guests include country stars Martina McBride, Zac Brown
and Trace Adkins, but if this is country, it's country by way
of Detroit, recalling the quieter moments of Bob Seger in the
'70s. That comparison is no accident, according to Rock, who
says he wanted to make a record that would endure like those
of the heroes of his youth.

“I listen to this record and then | put on [Seger’s] ‘Beauti-
ful Loser’ and see where it stands up next to that,” he says.
“And I think it holds up pretty well.”

“I challenged him to write timeless songs that get over on
quality and content more than novelty or just rock power,”
Rubin wrote.

The leadoff single is “Born Free,” an unabashedly (and pre-
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Turner overdrive: KID ROCK (center) at the truTV upfronts in April, with
(from left) Turner Entertainment president STEVE KOONIN and executive
VP/COO of ad sales, marketing and acquisitions LINDA YACCARINO, TBS
president of sales, distribution and sports DAVID LEVY and truTV executive
VP/GM MARC JURIS.

dictably) patriotic rocker that steers clear of being politically
charged. “People know I'm patriotic, and I'm not going to
ever apologize for that. If it gets a little old sometimes, I'm
sorry; hit fast forward,” Rock says. “But this song is bigger
than that,” he insists, adding that the inspiration for “Born
Free” comes from playing for U.S. troops during his many
trips to places like Afghanistan and Iraq.

“There are so many examples of just how lucky we are to
be born anywhere in this world that is free. Stuff that we take
for granted—1I know I've taken it for granted before—but
being over there with our troops in those situations, and trav-
eling the world more, it’s opened it up to me that, wow, being
born free is a pretty big deal.”

‘JESUS’ FOLLOWER
Trying to capitalize on the success of “Rock N Roll Jesus” is
a “total opportunity,” according to Atlantic Records Group

www americanradiohictory com

chairman/COO Julie Greenwald. “It might be a challenge for
the artist, but it's an opportunity for the label.”

“I felt more pressure on ‘Rock N Roll Jesus,” " Rock says
with a shrug. “I knew that was a pivotal record for me. I called
it the ‘fair record’: Either I was going to be playing fairs after
that record or not.”

Though Rock says some Atlantic execs cringed in the past
when he released country-tinged songs like “Picture” in 2002
(“The people in New York said that I was going to ruin my ca-
reer with that stuff”), Rock says he didn't receive any push-
back from his label when it became clear that the new record
would veer from a proven formula. “They've learned to leave
me alone,” he says. “They've never really been all over me,
and when they gave me advice on ‘Picture’ and stuff, I knew
itwas from the heart. But they weren't thinking of it the right
way. They were thinking of it as ‘How do we sell it?* "

From the label's perspective, trusting Rock’s instincts is
easy. “That's the beautiful thing about working with real
artists: You follow them,” Greenwald says. “Our job is to cre-
ate opportunities and help promote and market and bring
the music to the people. With him, there’s no getting involved,
outside of discussing strategies in terms of rollout, market-
ing opportunities, promotional opportunities. We discuss
single selections and the timing of it, but we don’t get in-
volved in the music. He's got that part on lock.”

[

BASEBALL AND BEAM

Manager Ken Levitan at Vector (Ross Schilling handles day-
to-day responsibilities for Rock) believes “Born Free” hits the
sweet spot of artistic expression and commercial potential.
“We've got to get the word across that this is an artistic state-
ment that works on a lot of levels,” Levitan says.

A campaign orchestrated out of the Vector offices that
unites the single “Born Free” with Turner Broadcasting and
Major League Baseball is seemingly everywhere. A two-and-
a-half-minute video for the song, which blends baseball footage
and live Rock concert scenes, is the official theme of the 2010
MLB playoffs and debuted on National CineMedia's 14,600
movie screens, Clips from the video were repurposed for com-

TOP LEFT TO RIGHT: BILL MCCAY/WIREIMAGE.COM. FRANK MICELOTTA/GETTY IMAGES, COURTESY OF VECTOR MANAGEMENT
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. (from left); KID ROCK performing in

BOB SEGER at the Rock and Roll Hall

of Fame induction ceremony in 2004; with good
friend and business partner Jim Beam.

mercial spots across the Turner networks, including TNT and
CNN, and started airing during the playoffs on Oct. 6. (As a
part of the deal, Rock performed at the April upfront presen-
tation for Turner station truTV.) Radio spots and billboards
in New York's Times Square, Los Angeles’ Sunget Strip and
other markets promate the song and the association.

And Rock’s ongoing partnership with Jim Beam remains
strong, with the bourbon brand making a media-buy public
service announcement on ESPN promoting responsible drink-
ing featuring Rock. In another campaign with ESPN, the song
“God Bless Saturday Night” will be used for college football
promolions, and Rock is the artist of the month on the chan-
nel, creating more impressions and more chyrons with the

album and release date tagged.

Rock made his best international penetration with
“Jesus,” and “Born Free” is set up on a worldwide basis.
“He's gone over to Europe to do press, he taped a concert
in Malta that's airing throughout Europe, and he'll be on
the MTV European Music Awards a week before the re-
lease,” Levitan says. “Rock’s going to be everywhere.” The
singer will be at the MTV event on Nov. 7, the Country Music
Assn. Awards Nov. 10 and “Conan” and “The Ellen De-
Generes Show” the week of release. He's also doing the
halftime performance at the Detroit game against the New
England Patriots on Thanksgiving Day, which last year had
22 million viewers.

Rock went to Europe in late September “to do the long-lead
stuff,” Greenwald says. “He spent a week every day doing 12
hours’ worth of press and promotion. He made a real huge
dent [internationally| the last go-round, and he wants to build
on that.”

Stateside, Atlantic has broadened the retail presence for
“Born Free” to include such nontraditional outlets as Little
Caesars, Radio Shack, Boot Barn and Detroit retailer Myers.
“We're going where the people are,” Greenwald says. “We
want to put this album in places where people who want to
consume the physical experience can find it.”

Though he toured sporadically this year (including sup-
porting Bon Jovi in a huge O2 Arena run in London and at
U.S. stadiums), Rock, booked by Creative Artists Agency,

will tour extensively in support of
the new record, beginning in Jan-
uary in arenas, he says. And after
aleaner and meaner production on
“Jesus,” Rock may be ready to blow
shit up again.

“The last few years ... we
stripped it down and went out with
a flag and a video screen and that
was it,” he says. “It was ‘Let me see
if the merit of my music can stand
up.” But now I'm going to take it
back and have some fun. | want to
make it as good as I can and still
give them a fair ticket price.”

Though all who work with him
tout his business instincts, Rock
seems more intent on taking care of his fans. “Just today,
somebody sent me an e-mail saying, ‘Hey, I just preordered
the record,” and I looked at the receipt and I was like, “Why
the fuck is it $5 to shipa CD?" " he says. “I was like, ‘Ken, get
on this,’ because I guarantee you the record company has
some sort of back-door deal where they're just fucking you
again. I don’t mind everybody making money, it’s fine. But
why are you ripping people off? That just makes me look bad.
Those are the things | worry about.”

That concern extends into other areas of his business. “If
Ticketmaster wants to charge 580 for a service charge—ex-
aggerating—go ahead, but don’t put it under my ticket price,”
he says. “My ticket price is $45. [ want it to say, ‘Kid Rock,
$45," and then say, ‘Ticketmaster, $80 service fee.” ”

Such stances endear Rock to his loyal fan base. And though
he demonstrates a high level of social consciousness on songs
like “Care” with McBride and T.1., Rock steers clear of overtly
political statements, perhaps because he, like many Ameri-
cans, has views that lean both left and right.

“I've never been too far right and I've never been too far
left,” he says. “I have a lot of liberal thoughts, but I also
believe when you work hard you shouldn't be penalized
and pay more. Because in my situation, I've risked every-
thing. I could have gone to college, I could have gone into
the family business.”

Rock says he knows plenty of struggling musicians. “It's
ahard life, and I've risked that,” he says. “The rewards are
tremendous now that I've made it. I thank God every day.
But I putit all on the line for this, man. I held up the mid-
dle finger at all other oppeortunities and said, ‘I'm doing
music.” I worked hard, had some lucky breaks, and here
we are.” ee

TUNE OUT

ONCE AGAIN, KID ROCK WON'TSELL HISNEW ALBUM THROUGH APPLE'S MUSICSTORE

Kid Rock sold 25,000 digital copies of
2009's “Rock N Roll Jesus,” according to
Nielsen SoundScan, but none of those were
through iTunes. And it looks like that will
again be the case for his new project, “Born
Free.” Asked if the album would be avail-
able on iTunes, Rock was characteristically
straightforward.

“Nope, no iTunes. | was almost going to e-
mail Steve Jobs the other day, because |
heard somewhere that anybody can e-mail
him,” Rock says. “But | guess | can say thisin
Billboard: Hey, Steve, | respect the hell out
of you, because you built a great company.
| have a lot of stock in it. | think it's one of
the greatest American companies going,
now that Budweiser sold out.

“He runs it the way he wants to run it,

doesn’t make any apologies, and if you don’t
like it, fuck you. And, guess what—I can re-
late to that. It's my music and | can sell it the
way | want to sell it and have it heard the
way | want it to be heard. I'm sure he can re-
spect that, too.”

In general, Rock’s problems with iTunes
relate to the lack of artists’ control in pricing
and a general belief that his albums should
be heard as a complete body of work as op-
posed to being sold as individual tracks. He
also takes issue with how artists are paid for
iTunes tracks, laying blame on both the
record labels and the digital music leader.

“When the record companies had an
opportunity to make this deal with iTunes,
they could have leveled the playing field,”
Rock says. “All that horror shit that hap-

pened with Chuck Berry and Fats Domino
and all those great artists back in the day,
this is a chance to say, ‘We can really make
this right. Let’s just figure out the right
amount of money to where it's cheaper
for the fans but still we can cut in every-
body evenly.’ So what do they do? They
use the same system, and still say, ‘Let’s
fuck the artists.! "

Given his beliefs, Rock has been reluctant
to take a public stand backing the record
companies in their fight against illegal file-
sharing. Instead, he cut his own public serv-
ice announcement sarcastically encourag-
ing people to “steal everything.”

The labels “come to the artist and say,
‘Hey, we need you to stand up for this." I'm
like, ‘Stand up for it? I'm glad you're getting

www americanradiohictory com
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fucked. You've been fucking us for years,’ "
he says.

Asked if Rock's album would be withheld
from iTunes, Atlantic Records chairman/
COO Julie Greenwald says only that “we’re
still working out the digital strategy.”

Still, Greenwald is well aware of Rock’s
desire for his music to be consumed as an
album as opposed to track by track. “That's
how he grew up listening to albums and
that's how he wants his music to be
consumed,” she says. “Obviously, we
market and promote singles, but he stands
behind the belief of ‘Here's my album,
enjoy the whole experience.’ He always
challenges us to look at projects differently,
to not just do what we do because we did
it yesterday.” —RW
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ISSPOTIFY REA

The much-ballyhooed
subscription service is about to
launch this week. Or next month.
Or not. As a free service. Or

only paid. Maybe. Amid all the
uncertainty, Billooard plugged in
its earbuds to find out if Spotify
is actually worth waiting for.

BY GLENN PEOPLES

n the United States, the streaming music service Spotify is

meore myth than reality. Few people here have used the

service—apart from a handful of Kool-Aid-glugging bloggers

and biz types—while more than 10 million people in seven

European countries are registered users. Based in the United

Kingdom, with R&D in Sweden, Spotify has created such a
buzz overseas that American digital media outlets track the
company as if its postmark was Cupertino. Each week brings new,
feverish speculation that Spotify, which is still negotiating deals
with the major U.S. record companies, is about to launch and blow
up the marketplace.

It’s the next big thing that almost no one has experienced.

People often ask me if I've used Spotify, and, if so, whether it lives
up to its hype. The answers are “yes"—it's my job, after all—and
“hell yes.” To people bred on the ease of iTunes downloads and wary
of subscription services, my keenness for Spotify may come as a
surprise. And without actually using it, people may have a difficult
time understanding what makes it special. It's hard to describe
some of its small, yet important, aspects. Eventually I usually tell
them that Spotify makes music fun again, just like the iPod did
nearly 10 years ago.

I've been using the Spotify desktop application for more than a
year and the mobile app for a few weeks. There was hardly a learning
curve. It has never crashed. It has rarely disappointed. The sound
quality is more than adequate. Songs stream at 160 kbps, and
temporary downloads can be as high as 320 kbps (160 kbps on the
mobile device).

In Europe, Spotify has three versions: a free, ad-supported
version; a €4.99 ($6.91) PC-only version; and a €9.99 ($13.83)
premium version that adds mobile access to the PC version. The
company says it has more than 500,000 paying customers, although
it doesn’t break down PC-only and premium users.

In the United States, such competitors as Rhapsody, MOG and
Rdio charge now-standard prices of $5 for PC access and $10 for
mobile. When Spotify launches stateside—*"by the end of the year”
continues to be the company line—it’s likely to have this standard
pricing as well. Less likely, but possible, is a free, ad-supported
version. U.5. executives have been burned by ad-supported
services—the late imeem, MySpace Music—and could be hesitant
to allow a free version onto these shores.

So what should you expect as a potential user once the company
finally throws the switch stateside? Here's how Billboard scores
Spotify in seven crucial categories: design, speed, social, offline
listening, mobile app, the “lean back” experience and catalog.
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~ collection of functions and
features. It's well-thought-
out and well-executed.

“It's actually very easy to
create a different thing,”
Apple senior VP of industrial
design Jonathan Ive says in
the book “Deconstructing
Product Design.” A number of
clunky and unsuccessful MP3
players preceded the iPod,
but it was different, Ive says,
because Apple strived to
make it such a simple device.

That simplicity makes
Spotify intuitive. The desktop
client will be familiar to anyone
who has used iTunes. The left
sidebar houses a list of
playlists—the dominant
organizational mode on
Spotify—as well as main
features like the inbox, starred
items (selected as favorites)
and a link back to the home
screen, The design s relatively
sparse and utilitarian. There
aren’t any bells and whistles
that distract the user or the
service from the task of
efficiently organizing, sharing
and listening to music.

Spotify's design succeeds
because the company
understands that less is more.
It may have north of 10
million songs, but it doesn’t
force-feed all that music. The
service offers numerous ways
to find music—search, radio,
sharing with friends—but it
doesn't clutter pages with
charts, genre lists and other
information. It does have
“top song” and “top album”
lists but none organized by
gentre, staff picks or editorial.

Other services tout this
type of hand-holding.
Spotify succeeds without it.

to lower the stal'tup time of

the Macintosh computers. He
knew a shorter wait would
result in a more valuable
product.

Spotify is the fastest music
service on the market. Even
the mobile app is noticeably
faster than its competitors.
Fast page loads and quick
download times mean less
time spent waiting and more
time listening.

When | read that Spotify’s
premium users outside of the
United Kingdom were given a
one-week head start on the
new Kings of Leon album,
“Come Around Sundown,” |
opened the Spotify app on my
iPod Touch, searched for the
album, added the entire setas
aplaylist and then
downloaded the 13 songs to
the device over a Wi-Fi
network. From start to finish
the entire process took far less
than a minute.

Spotify’s speed is most
noticeable when clicking on
atrack or an album. The
audio stream starts almost
immediately. Other services
have a noticeable lag time.
It’s a small difference, but
multiply that small
difference by a few hundred
track selections and it
becomes the difference
between good and great.

Other examples of Spotify’s
speed are the lists of the top
100 tracks, albums and artists
for any Spotify territory. Select
a country and the list of songs
instantly falls into place. The
list is laid out with the no-frills
efficiency of Craigslist, a
website that has also traded
flash for effectiveness.

A=
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Daniel Ek has often said.

It shows. Songs and
playlists can be shared
through Facebook, Twitter
and Messenger with just a
few clicks. Songs shared
between friends on Spotify
end up in the inbox.

In fact, an entire cottage
industry has sprouted up
around Spotify playlists.
Through a link at the
company's blog, | found a
179-track playlist of '80s
songs at a site called Share
My Playlists that allows
people to do just that with
their Spotify creations. It
had less-celebrated songs
by Madness and Tears for
Fears, hits like the Rolling
Stones’ “Emotional Rescue”
and ZZ Top's “Sharp
Dressed Man” and lots of
early-'80s R&B like Levert’s
“Cassanova.”

A handful of ancillary
sites—Spotify Playlists,
Spotify Lists and Spotify
Share among them—allow
people to post their
playlists. At Spotify Share, |
ran across a playlist with
508 rock and indie songs
from the last 10 years. With
a click of the “subscribe”
button the playlist was
added to my collection and
instantly appeared in my
mobile app’s playlist
section. If U.S. music blogs
started posting such
playlists, music discovery in
this country would be taken
to a new level.

o Yo, —
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LLY ALLTHAT?

OFFLINE
LISTENING

Y

Like other music services,
Spotify allows for “offline
caching"—a euphemism for
tracks protected by digital
rights management that are
downloaded from a
subscription service.

Offline caching is
especially handy on mobile
devices. While connected to
a WI-Fi signal, | can stream
anything in Spotify's
catalog. But when away
from a signal, offline
caching comes in handy.
Plus, tracks on my hard
drive that aren’t in Spotify’s
licensed catalog can also be
stored on my device.

Using the desktop
application, | added those
unlicensed tracks to what
Spotify calls a “local files”
folder. This allows my
unlicensed songs to be
integrated into a Spotify
catalog. Without this
feature, Spotify couldn't be
a one-stop music player.
Mash-ups and songs from
many independent artists’
websites aren’t usually
licensed to music services.
And in the music business,
people are often listening to
advance music that has yet
to hit stores.

_ L

~ MOBILEAPP

Spotify’s mobile app is a
natural extension of the
desktop application.

Completing tasks
requires little time and is
extremely intuitive. It's easy
to select playlists, add
tracks or albums to playlists,
share songs and navigate
from one thing to another.

U.K. users can stream music
over a cellular network. Here, |
use it on my iPod Touch,
which means | can't stream
music just anywhere, To listen
to songs while offline, I've
stored tracks from about a
dozen of my 50 or so playlists.

Spotify allows mobile
users to store up to 3,333
songs for offline use.

R
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CATALOG

For this U.5.-based user,
Spotify's UK. catalogis
both brimming (many
releases not available
stateside) and lacking (a lot
of independent U.S. artists
are missing).

The catalog is missing the
occasional hit. On the
Official Charts Co.'s top 40
tally for Oct. 16, two tracks
weren't available on Spotify:
Katy B’s “Katy Bon a
Mission” and the Wombats’
“Tokyo (Vampires &
Wolves).” But all of that
week’'s UK, top 40 albums
were available,

At more than 10 million
tracks, and despite a few
holes, the U.K. catalog meets
the threshold expected of an
unlimited music service.

D = T

THE
‘LEAN BACK’
EXPERIENCE

Radio is now a standard
feature of music services,
and Spotify has its own.

The PC application offers
two ways to enjoy a “lean
back” listening experience: a
flexible radio function and an
artist radio function. The
mobile app has neither.
(Unlike noninteractive
services like Pandora, a
Spotify user can skip back to
previous tracks and skip
around within a song.)

Spotify’s radio screen
offers users lists of genres
and decades. Users can
select as many genres as
they like but only one
decade. Choosing “new
wave” and “ '80s” brought
up Adam & the Ants’
“Mohawk"” followed by
David Bowie's “Cat People
(Putting Out Fire)” and Pet
Shop Boys’ “West End Girls.”

A recent listen to Lou
Reed’s artist page offered a
surprise: The second song
played was Chuck Berry's
“Sweet Little Sixteen,” in
between Reed’s “Berlin” and
“Think It Over.” Surprisingly,
it worked: The song's
chugging guitar riffs bear a
striking resemblance to the
propulsive rhythms on the
Velvet Underground's “White
Light/White Heat.”

The radio feature is merely
average, but it comes with a
caveat: It doesn’t matter. Like
most other on-demand
services, with MOG being the
exception, Spotify doesn’'t
specialize inradio-like
features. Anditisn't
expected to.

OVERALL

N

Spotify’s strengths combine
into a different value
proposition than other music
services. Competitors tend to
boast about the size of their
catalog and their tools that
help users make sense of their
massive amount of music.

In contrast, Spotify
assumes what people want
most is a fast and easy-to-
use product. That approach
makes the service the best
way to listen to music.

Being best in class doesn't
necessarily mean Spotify will
be able to lead a music
subscription revolution in the
United States. One user’s
must-have product is often
20 others’ waste of money.
Given their limited success,
subscription services’
viability and their ability to
compete with free options
are still questionable.

And it's not like Spotify is
without competition.
Rhapsody has an established
user base that gives it
stability. MOG has a great
product that creates artist
playlists and allows users to
fine-tune their desired level of
discovery. Rdio’s clever use of
social features and easy-to-
use interface make it an
excellent tool for collecting
and discovering music.,
Thumbplay offers similar PC
and mobile offerings.

And additional competitors
are expected soon. Both
Google and Apple are
repottedly planning
subscription services. Google
appears to be further along
and has already made some
key hires. Both companies have
the ability to create a game-
changing service that will push
subscriptions from niche status
to mainstream product.

For Spotify to succeed, it
will need to become a top-
three serviceina
subscription market far
larger than exists today. Such
services require massive
scale to be profitable.
Content owners will take the
majority of their revenue,
Marketing to those apart
from the earliest of adopters
is expensive. And running an
infrastructure capable of
providing a seamless music
service has its costs. With
luck, a little money will be
left over for continual
product innovation that will
keep the service relevant
with consumers. After all,
good programmers don't
come cheap.

Spotify could very well
malke its biggest impact if
allowed to operate a free, ad-
supported service. The goal
is to reach a tipping point
where it becomes the
standard platform for sharing
and discovering music—a
free version would help it
attract a maximum number
of users. Content owners,
however, may decide what's
best for Spotify isn’t in their
best interest.

What happens in the
subscription market is
distinct from the quality of
any one service, Without a
doubt, Spotify is the best
subscription service on the
market today. It has set the
bar high for current and
future competitors. It's so
good, in fact, that
mainstream acceptance of
subscription services doesn't
seem so far out of reach.
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WITH HIS FOURTH ALBUM,
INDIE-LABEL COUNTRY STAR
JASON ALDEAN THROWS
HIS HAT IN THE RING FOR
TOP COUNTRY MALE

BY MIKAEL WOOD

JASON ALDEAN SAYS HE DIDN'T WORRY THAT KELLY CLARKSON MIGHT
show him up on the duet they share on Aldean’s new album.
“Hell, I knew she would,” the country star admits with a laugh.
“But because of the type of song it is, [ knew it wasn’t something
justany female singer could pull off, We needed Kelly's soulful,
breathy sound.”

A dramatic, slow-building power ballad in the style of Bonnie
Tyler's “Total Eclipse of the Heart,” “Don’t You Wanna Stay” is one
of a handful of tracks on “My Kinda Party,” due Nov. 2 from Broken
Bow Records, that move away from the pumped-up arena-country
vibe for which Aldean has become known since his self-titled 2005
debut. In “See You When I See You” he dials down the guitars for a
tender meditation on the meaning of goodbye, while “If She Could
See Me Now” mines a plaintive folk-rock vein.

The 15-track album’s biggest departure, though, is “Dirt Road
Anthem,” where the 33-year-old Georgia native responsible for “Big
Green Tractor” and “She’s Country” (both of which topped Bill-
board's Hot Country Songs tally) showcases his previously untapped
proficiency as—wait forit, y'all—an MC. “1 sitback and think about
thern good old days, the way we were raised in our Southern ways,”
he raps in a twangy flow not far removed from that of Bubba Sparxxx
or Paul Wall. “We like cornbread and biscuits, and if it’s broke 'round
here we fixit.”

“It’s different, no doubt,” Aldean says of the cut, co-written (and
originally recorded) by Colt Ford. “Butitstill talks about that same
sort of rural thing as [Aldean’s 2006 single] ‘Amarillo Sky." It just
does it in a different way.” The singer laughs. “Being from Geor-
gia, I thought I'd be pretty bad at talking fast. But apparently I'm
pretty good at it.”

“In the studio [ was joking with him, "You ain’t gonna get this,” "
recalls Michael Knox, who produced “My Kinda Party,” as well as
Aldean’s three previous full-lengths. (His most recent, last year's
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“Wide Open,” has sold 1.3 million copies, according to Nielsen
SoundScan.) “But those verses are takes two and three, and the only
reason for thatis because it took me two takes to get the sound right.”

Knox says he and Aldean talked about including “Dirt Road An-
them” on “Wide Open” but decided “it wasn't the right time.” When
the song came up again for “My Kinda Party,” “we both felt like
Jason was in a place now where he could pull it off. The duet with
Kelly was the same kind of thing. He was ready to take a big leap.”

Aldean's manager, Clarence Spalding of Spalding Entertain-
ment, says his client “has been on a really good build” in the last
five years. “There hasn’t been one album that’s put him over the
top, and that makes for a longer career in this industry. The build
speaks well to Michael Knox and Jason's ability to find songs that
lend themselves to Jason's voice.”

Spalding says “My Kinda Party” emphasizes Aldean’s vocal abil-
ity. “Sometimes that's gotten lost on his more uptempo party ma-
terial, but new songs like ‘Fly Over States,” ‘Church Pew or Barstool’
and '‘Don’t You Wanna Stay’ bring out the fact that Jason is a really
good singer.”

“He's playing out a lot, and his vocals are stronger,” Knox says.
“But he's always liked those more difficult melodies. We never had
the opportunity to exploit that more than once on a record, but for
this one, with 15 songs, we took some time and really tried to build
a true superstar’s record.” That said, Knox adds, “we spent less
time on vocals than we ever have. Jason was really on his game this
time around.”

Forall the pride he takes in Aldean’s slow-and-steady rise, Spald-
ing says that the singer's long-awaited arrival presents its own set
of challenges.

“I'had 18 years with Brooks & Dunn, and I've always said thatit's
hard work getting to certain spots in your career, butit's harder work
maintaining it. As your organization gets larger and your touring
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Boy howdy: JASON
ALDEAN greets fans at
the Nashville Rising
benefit concert in June
(below); right: singing
about tractors at the
2010 Bayou Country
Superfest,

gets larger, expectations get larger as well. We used to fly under
the radar, then we'd hit these numbers that made people say,
‘Holy shit, look at what Jason Aldean did! [ didn't even know he
had an album out.” Now when we launch an album, everyone’s
looking, We're not that kid any more, sneaking through the night,
jumping out and scaring everybody.”

Indeed, Broken Bow senior VP oflegal and financial affairs
Paul Brown says he's “heard people around Nashville compare
‘My Kinda Party’ to seminal albums that led to huge advances
for Tim McGraw and Kenny Chesney.”

That newfound prestige is part of what convinced the singer
and his camp to stretch “My Kinda Party” to 15 tracks. “I prob-
ably went through 5,000 songs and narrowed those down to 20,
then Jason picked the 15 he liked best,” Knox says. “We always
give the label around that many to use for bonus tracks, but this
time Jason was like, ‘Forget the bonus tracks—let’s put them
all on there.” He wanted to go for it.”

Broken Bow executive VP of marketing Jim Yerger says, “It's
one thing to make along record and another to make a record with
alot of great songs. In my mind there are eight or nine singles on
this project. Obviously, we won't get to all of them. But at the end
of the day it's about quality and quantity. While the industry’s turn-
ing to the Six Pak model, we felt we'd go the other way.”

Yerger adds that the label isn't raising the album’s price to
reflect the extended running time. According to him, “My Kinda
Party” will go on sale in its first week at Walmart for $9.99 and
at Target for $7.99.

Growing Aldean's digital sales is a priority for the label, says
Brown, who estimates the digital portion of the singer's previous
sales at approximately 10%. “I anticipate that going up,” he says.

To that end, Yerger points toa “very aggressive” digital mar-
keting plan that includes awareness-raising activity on My-
Space, a full-album stream on CMT.com and behind-the-scenes,
in-the-studio footage Broken Bow is servicing to various social
networks. Upcoming TV appearances are also scheduled for
“Today,” “The Tonight Show With Jay Leno,” “Jimmy Kimmel
Live!” and the Country Music Assn. Awards, which air Nov. 10.

“Unfortunately, with the way things are done, Jason doesn’t
getnominated for awards buthe does get offered performance
slots,” Brown says. “And we always get a big return from those,
even in rharkets where we have absolutely no radio airplay. As
a small label, it's frustrating when the No. 1 most-played sin-
gle is not up for single of the year.”

That perceived awards-show lockout is more or less the only
limitation that Brown and Yerger say Broken Bow faces as one
of Nashville's independent labels. “People aren't nearly as wor-
ried about what kind of label an act is on once you have mean-
ingful results,” Yerger says. “Everything here has grown
proportionally with the level of success Jason has had.”

“Because they're independent, they're nimble,” manager
Spalding says. “When we come up with an idea and go to the
BILLBEOARD
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label, they don't have to go to business affairs in Nashville and
then go to New York. They're not sitting on it for three weeks,
worrying if some urban act is going to ask for the same thing.”

Spalding acknowledges that the relationship “hita speed bump
a while back when we lost two of our biggest promotion people
to Big Machine. It felt like during that period we weren't hitting
on all cylinders, but it didn't take them long to bring in [senior
VP of promotions| Carson James and shore everything up.”

In spite of the inroads made by Broken Bow and rival Big
Machine, Spalding is hesitant to conclude that “a huge shift”
has taken place on Music Row. “I could throw a rock from my
office and hit probably 20 independent labels thataren’t taken
seriously at radio,” he says. “Why? They don't have a hit act.”

Yerger doesn't disagree with Spalding. “Since we've been in
town, we've probably seen 60 or 70 independent labels startup,
spend money and go home,” he says. “We've never compared
ourselves to anyone but ourselves,”

“We think we're in a slightly different business as some
of the other labels,” Brown adds. “We're not in the busi-
ness of shipping records. We're in the business of scan-
ning records.” e
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‘We'renotinthe
business ofshipping
records. We'rein
the husiness of
scanningrecords.

—PAUL BROWN, BROKEN BOW RECORDS
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Encore: Among the year’s notable

touring acts are (clockwise, from
bottom) BON JOVI, TAYLOR
SWIFT and ARCADE FIRE.
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The Billboard Touring Conference & Awards
Celebrate 2010’s Kings Of The Road

BY RAY WADDELL

In a year marked by headlines about what went wrong in the live music
industry, it's time to recognize the tours, venues, companies and events
where things went very right. The finalists for the 2010 Billboard Tour-
ing Awards prove that artist development still works and offer com-
pelling evidence that consumers still love the live concert experience.
€ The honors presented during the Billboard Touring Conference &
Awards, taking place Nov. 3-4 at the Sheraton New York, are primarily
based on actual ticket sales reported to Billboard Boxscore, reflecting
real business being done. Boxscore data determines the finalists for
the award for top package, top Boxscore, top festival, top promoters,
top manager and top agency. § Billboard's editorial team chooses the
annual Legend of Live Award, which is being presented to the venera-
ble Canadian trio Rush, and the Humanitarian Award, which will go

to Jack Johnson. Industry voters help choose
the award for concert marketing and pro-
motion (see story, page 61). And fans weigh
in ag well, choosing the Eventful Fang’
Choice Award by logging their “demands”
at Eventful.com.

Deadlines for tabulating finalists for the Bill-
board Touring Awards often don't neatly align
with tour schedules, which means that some
Boxscore tallies for some tours have to be bro-
ken up between different years.

Still, in any given year, the Billboard Touring
Awards showcase which acts, venues and firms
were doing the highest level of business in the
preceding months. This year's awards are based
on numbers reported to Billboard Boxscore
from Oct. 1, 2009, through Sept. 30, 2010.

TOP TOUR, TOP DRAW

The crowning achievements for touring at the
highest level are the top tour and top draw
awards, which acknowledge the top grossing
and ticket-selling tours, respectively. The same
three acts occupy the upper echelons in both
categories: four guys from New Jersey who have

become one of the most consistent touring
bands in history, four guys from Ireland who
are rewriting the stadium tour paradigm and
a hard-rocking Aussie band that wrapped a
global tour with some staggering stadium
grosses in the Pacific Rim.

Steered by Live Nation global music chair-
man Arthur Fogel, U2 overcame the postpone-
ment of the band's second North American leg
of its 360° tour to shatter box-office records
across Europe with its massive “in the round”
staging concept. The configuration allows a
nightly capacity to satisfy the huge demand for
tickets. Fogel is no stranger to the Billboard
Touring Awards; U2 and Madonna are both
previous winners of the top honors, as are the
Police, all produced by Fogel's Toronto-based
team. That team also oversees Lady Gaga's
Monster Ball tour, a finalist for the Break-
through Award.

For U2, the return of 360° to European mar-
kets was a triumphant one after the band was
forced to postpone North American shows due
to back surgery for frontman Bono. As the tour
picked up, U2 hadn't  continued on >>p26
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from >>p25 missed a beat, selling out across
the continent.

“This tour is big, so successful, so great, you
have to look at it and think, “This is as good as it
gets,” " Fogel says. “It so far eclipses anything in
the past, and quite possibly anything for the rest
oftime. How do you top this? It's pretty amazing.”

AC/DC, returning as a finalist in both cate-
gories, wrapped up its Black lce tour—the band's
first in eight years—with some eve-popping
grosses in the band’s home country. And Bon
Jovi continues to draw thousands of fans around
the globe with each stop on the Circle tour, which
sold out stadiums and arenas in both Europe and
South America.

The Circle tour caps a remarkably success-
ful decade for the band. “We have been awfully
productive this decade, that's for sure,” front-
man Jon Bon Jovi told Billboard earlier this year.
“Some of it has to do with falling in love with
music again as a performer, a writer, a mem-
ber of a band, Part of it has to do with us push-
ing ourselves, so your audience knows they're
going to get something different every night,
something new every time. People want satis-
faction. They want guarantees that you're going
to come through for them again, that you're not
letting up.”

APPEALING PACKAGES

The top package award, which goes to the top-
grossing tour with three or more artists on the
bill, is designed to reward synergistic packag-
ing and value offered to consumers. This year's
finalists are all country acts, reflecting the
genre's focus on providing fan value, no small
factor in considering why country tours didn't
suffer the doldrums the overall touring indus-
try faced in 2010.

Top package finalists are Taylor Swift with
Kellie Pickler and Gloriana; Tim McGraw with
Lady Antebellum, Love and Theft and the Lost
Trailers; and Brad Paisley with Darius Rucker,
Justin Moore, Easton Corbin, Steel Magnolia
and Josh Thompson.

Swift's promoter Louis Messina, president
of TMG/AEG Live, says this about the tour
being a finalist for top package: “Tour of the
year, package of the year, star of the year, what-
ever award there is, Taylor should win. There's
not a close second.”

McGraw's Southern Voice tour also added
value in the fortuitous pairing with Lady Ante-
bellum, a group very much on the rige. “The
Southern Voice tour this summer did everything
itwas planned to do,” says Rod Essig, McGraw's
agent at Creative Artists Agency (CAA). “It was
young, fun, exciting and full of new music. No-
body left unhappy.”

With main and concourse stages, Paisley's
H20 tour was the biggest country package
on the road this summer, with 8,000-10,000
people packing the concourses to see the sec-
ond-stage acts every night. “Brad and man-
ager Bill Simmons’ vision became a reality
with the help of Brian O'Connell and every-
one at Live Nation,” says Rob Beckham, Pais-
ley’s agent at William Morris Endeavor
(WME). “It was a tremendous undertaking,
but Brad has always been about adding value
to his fans.”

The top Boxscore award recognizes the high-
est-grossing single engagement for the time
period—the biggest of the big gigs. AC/DC s
a two-time finalist for a three-night sold-out
stand at ANZ Stadium in Sydney and three
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Leaders of the pack:
The top tour and top
draw finalists include
U2 and AC/DC, whose
fans show their
support (bottom).

more sellouts at Etihad Stadium in Melbourne.
Both were in February, and both were pro-
moted by Garry Van Egmond Enterprises and
Chugg Entertainment.

The third finalist for top Boxscore is the
Download Festival, held June 11-13 at Castle
Donington in the United Kingdom and pro-
moted by Live Nation U.K. Headliners included
AC/DC, Them Crooked Vultures, Stone Tem-
ple Pilots and Rage Against the Machine.

TOP PROMOTERS

Global promoters Live Nation and AEG Live are
joined by Sao Paulo, Brazil, promoter Time 4
Fun as finalists for the top promoter award. T4F
is also a finalist, with Chugg Entertainment in
Australia and MCD in the United Kingdom, for
the top independent promoter in the interna-
tional category.

Six-time top promoter winner Live Nation
promoted concerts from the club to stadium
level around the globe, along with major Eu-
ropean festivals and tours by U2, McGraw, Pais-
ley, Lady Gaga, Nickelback, Dave Matthews Band,
Tom Petty & the Heartbreakers, Rascal Flatts,
Kings of Leon and many others in 2010.

For AEG Live, the year's big winners were Bon
Jowi, Switt, the Black continued on >>p28
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from >>p26  Eyed Peas and Justin Bieber,
along with festivals like Coachella, Mile High
and Stage Coach.

The contenders this year for top independent
promoter include five-time winner Jam Produc-
tions in Chicago; C3 Presents in Austin, which
won the award in 2007; and venerable New Or-
leans independent Beaver Productions.

C3 enjoyed the huge grosses from Lollapalooza
in Chicago and the Austin City Limits Music Fest
28 |
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in its hometown along with a growing list of one-
off promotions. Beaver did well with chunks of
tours by Michael Bublé and James Taylor/Car-
ole King along with its strong regional presence
in the Southeastern U.S.

Don Fox, president of first-time finalist Beaver,
says, “In a business that seems to be shrinking
by the day, I've been fortunate to have Eric Clap-
ton, Norah Jones, James Taylor and Carole King,
and Michael Bublé do tremendous business

across America.”

The top manager award recognizes the man-
agement firm with the combined highest-
grossing clients among the top 50 tours. The
three finalists this year are Principle Manage-
ment’s Paul McGuinness for its work with U2
{a winner in 2005); Red Light Management,
with such successful touring acts as McGraw,
Dave Matthews Band and Phish in its stable;
and Front Line Management, with tours by
such acts as the Eagles, Fleetwood Mac, John
Mayer, Miley Cyrus and Elton John under its
broad umbrella.

Similar to the top manager award, the top
agency honor goes to the booking agency with
the highest-grossing combined tours among the
top 50, with WME, CAA and Paradigm Artists
being the top three this year.

WME’s success was powered by tours from
the likes of the Eagles, Lady Gaga, Trans-
Siberian Orchestra, Pearl Jam and a power-
ful country division including Swift, Paisley,
Rascal Flatts and Reba McEntire (with George
Strait) among the top tours. CAA had AC/DC,
Bon Jovi, Cyrus, McGraw, Clapton, Kiss,
Mayer, Bieber and others on the road during
the time period, including all three finalists
for top comedy tour.

For Paradigm, a wide range of artists ina
variety of genres kept the turnstiles spinning
this year. “I'm very proud and thankful for
the great year we've had,” says Paradigm agent
Chip Hooper, head of the firm’s music divi-
sion. “We've had a lot of great big tours, like
Dave Matthews Band, Phish, Black Eyed Peas,
James Taylor/Carole King, David Gray/Ray
LaMontagne and Toby Keith. We've had a
number of developing artists that have had
great years as well, like Ke$ha, Slightly
Stoopid, Sara Bareilles, Eli Young Band, In-
terpol and Scissor Sisters. And the future
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looks bright with our younger artists, like Re-
belution, Local Natives, Janelle Monie, In-
grid Michaelson, Brantley Gilbert, Tenth
Avenue North, Anya Marina and Metric, to
name a few.”

In addition to the Download Festival,
Coachella (at the Empire Polo Grounds in Indio,
Calif.) and 2009 top festival winner Oxegen (at
Punchestown Racecourse in Naas, Ireland), pro-
moted by MCD, are the finalists in the top fes-
tival category. This year's headliners at Coachella
were Jay-Z, Them Crooked Vultures and LCD
Soundsystem. Oxegen was headlined by Arcade
Fire, Eminem, Muse, Jay-Z and the Black Eyed
Peas, among others.

HUMANITARIAN KUDOS
Artistfenvironmental activist Jack Johnson will
be named the 2010 Humanitarian Award
honoree at the Billboard Touring Awards.

The Humanitarian Award recognizes the
philanthropic efforts of a touring professional.
Johnson's acknowledgment as the 2010 hon-
oree reflects hig involvement in a wide range
of environmentally conscious and other phil-
anthropic efforts.

Johnson and his wife, Kim, have spent the
last seven years as activists in their home state
of Hawaii and worldwide through their in-
volvement in many social and environmental
issues. Their Kokua Hawaii Foundation and
Kokua Festival support environmental educa-
tion in Hawaii's schools and communities.
Johnson's 2008 tour and CD, “Sleep Through
the Static,” set a new precedent in the music
industry by taking an eco-friendly approach
to all aspects of production. In conjunction
with his 2008 world tour, Johnson launched
the All at Once campaign and gave 100% of
his tour profits to local nonprofit partners
through his newly established Johnson Ohana
Charitable Foundation.

In 2010, Johnson released his newest
album, “To the Sea,” recorded at his solar-
powered studio and distributed in eco-friendly
packaging. His world tour continues to lead
the way in sustainable touring efforts to re-
duce its environmental impact. Ag in 2008,
Johnson will again donate 100% of his tour
profits to charity.

The Johnsons created and produce the
Kokua Festival, now in its sixth year. The
festival raises funds for the Kokua Hawaii
Foundation and also serves as an international
environmental education event that utilizes
some of the most sophisticated and advanced
green practices in the live music industry. The
Johnson Ohana Charitable Foundation has
made more than $750,000 in denations and
as part of the 2010 world tour offered direct
and matching donations to All at Once part-
ner nonprofits.

On Johnson's 2010 tour, his production
team, with the support of environmental non-
profit Reverb, continued to pave the way in
green touring practices. The trek collaborated
with 150-plus community groups working in
the realms of plastic waste reduction, sustain-
able agriculture, community and school
gardens, climate change, water quality and en-
vironmental education.

Johnson's recognition follows previous Hu-
manitarian Award honorees Kevin Lyman
(2009), Jon Bon Jovi (2008), Kevin Wall (2007),
Music Rising (2006), Dave Matthews (2005) and
Clear Channel Entertainment (2004). s
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Top Execs, Artists Offer Perspective
At Billboard’s Touring Conference
& Awards

BY RAY WADDELL

Media mix:
Mozes VP
AARON
CLARK will
join the panel
| onnew media
Td touring.

More than 50 first-time panelists, including more artists
than have ever participated before, will join conference
veterans to take on the most challenging issues and
most promising oppartunities in the concert industry
at the seventh annual Billboard Touring Conference &
Awards Nov. 3-4 at the Sheraton New York.

WHERE IT ALL STARTS

Every year, artist development remains a key issue, as
the very future of the concert business depends on the
ability of acts to build an audience. On the opening
panel, “Artist Development: How Are We Doing,” mod-
erator Liana Farnham, VP of concerts marketing/net-
work integration at Madison Square Garden
Entertainment, will lead the discussion of examples of
strategies that have worked, offered by those who book
or guide artists who've enjoyed significant career upticks
in the past year.

Joining her will be William Morris Endeavor agent
Rob Beckham (Rascal Flatts, Brad Paisley), C3 Presents
partner Charles Attal (Austin City Limits Music Fest,
Lollapalooza), Paradigm Talentagent Matt Galle (Ke$ha),
A-Squared manager Gregg Latterman (Five for Fight-
ing), Bowery Presents partner John Moore and singer
Kevin Martin (Candlebox, the Gracious Few).

Farnham says she’s “looking forward to kicking off
the panel sessions again this year, with our annual
trek into artist development, media and marketing,
what works, what doesn’t. I'll reveal the stats of last
year's ‘ones to watch’ artist picks from our perennial
guests Charles Attal and Rob Beckham, while chal-
lenging our newcomers Matt, Jomo and Gregg for
2011. Kevin's insight as an artist will add yet another
perspective and once again make this a candid and
engaging discussion.”

WHOSE KEYS?

Ticketing is the hot button issue in the live business
these days, and the panel titled “Ticketing: Managing
the Keys to the Kingdom” will attack it from every angle.
Secondary, paperless, digital, mergers, upstarts—it's
all here under the direction of sports and entertainment
attorney Carla Varriale, partner at Havkins Rosenfeld
Ritzert & Varriale.

Her fellow panelists: Paciolan president David But-
ler, Front Gate Tickets VP of marketing Jeff Kreinik,
Ticketmaster CEQ Nathan Hubbard, ShowClix presi-
dent Lynsie Camuso, StubHub CEQ Chris Tsakalakis
and independent ticketing consultant David Goldberg.

BRING BACK BILLBOARDS?

Research indicates that the primary reason many fans
don’t go to concerts is that they don't know about
them. (This magazine takes its name from the pri-
mary medium used to advertise entertainment com-
ing to town at the turn of the century.) The panel titled
“New Media and Touring: Finding the Fan” will ad-
dress ways of using digital, social media and mobile
technology to sell tickets, cut through the media clut-
ter and boost sales on the 40% of ticket inventory that
goes unsold, while broadening revenue streams in
the process.

Mark Montgomery, strategic consultant and “entre-
preneur-in-residence” at Claritas Capital, will moder-
ate the panel. “We are going to explore our panelists’
individual strategies and talk about some of their real-
world successes in both driving up attendance and driv-
ing costs down using both new and old media
techniques,” Montgomery says.

His fellow panelists are Ticketfly founder Andrew

Dreskin, Mozes VP Aaron  continued on >>p32
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When you are playing the South, the BJCC in Birmingham, Alabamais a stop that's sure to drive your tour's button'i i

line a little more north. With 1.5 million music fans in the surroun

ding areaand the flexibility to customize seating

to fit any size show, the BJCC is the biggest ente_'rtainrnent-to_mplax'_in Alabama. Book Birmingham’s most versatile

venue and make the most out of your tour.
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from >>p32 music editor Cortney Harding,
the panel includes Cut Merch president Steve
Gerstman, Ground Control Touring agent John
Chavez (Deer Tick, Wavves), Sonicbids founder/
CEOQ Panos Panay, Complete Control Manage-
ment pariner Josh Neuman (Tiésto), Topspin VP

T
Sweet slitéess:
Sugarland'’s
JENNIFER NETT
and KRISTIAN
will analyze th
breakthrough

of artist development Andrew Mains and coun-
try artist Big Kenny.

To say the touring industry is in the midst of an
upheaval is an understatement. This has been a
year to remember, and not always in a good way.

tial players in the live entertainment industry will
weigh in on the current lay of the land, what hap-
pened this year and what the next decade may hold.

Tackling the pertinent issues will be Concerts
West/AEG Live co-president John Meglen, Live

Group International president Dennis Arfa (Billy

Joel, Metallica), Jam Presents partner Jerry Mick-
elson, 10th Street Entertainment CEO Allen Kovac
{Métley Criie, Buckcherry), Principle Manage-
ment director Paul McGuinness (U2) and Atom

To close the conference, some of the most influen-

The press reports of cancellations, postpone-
ments and slagging sales in the touring business
in 2010 were rampant, but how bad was it?

The agents know better than anyone.
They're the ones on the front lines and phones,
and they hear first if a date is working or if it's
in trouble.

A highlight of this year's Billboard Touring
Conference & Awards will be a keynote round
table featuring some of the top agents in the
business. They'll answer the tough questions and
look ahead at what 2011 will bring.

Participating agents are International Cre-
ative Management senior VP of concerts Mar-
sha Vlasic (the Strokes, Elvis Costello, Neil
Young), Paradigm Talent agent Chip Hooper
(Dave Matthews Band, Phish), William Morris
Endeavor co-head of country music Greg Os-
wald (Taylor Swift, Reba McEntire), Agency

Nation global touring COO Gerry Barad, Artists  Factory manager Troy Carter (Lady Gaga).  «-»

Group Worldwide CEO Neil Warnock (Nickel-
back, Creed), Artists Group International VP
Adam Kornfeld (Metallica, Rush) and Billions
Corp. president David “Boche™ Viecelli (Arcade
Fire, Vampire Weekend).

In the conference’s other keynote session, we
will take an in-depth look at the rise of Sugar-
land, featuring the group and the career archi-
tects who steered this ascension to headlining
status. The case study will explore how the hit-
making duo achieved platinum success and spin-
ning turnstiles as it launches its new album, “The
Incredible Machine.”

Moderated by Billboard editorial director Bill
Werde, the session will feature Sugarland’s Jen-
nifer Nettles and Kristian Bush, along with man-
ager Gail Gellman of Gellman Management and
John Huie, an agent at Creative Artists Agency.

—Ray Waddell

DANA TYMAN

888.876.8999

hemphillbrothers.com
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Enduring Trio Earns Billboard’s Highest

Touring Accolade
BY RAY WADDELL

Geddy Lee has just woken up in Buenos Aires, where he and his Rush
bandmates Neil Peart and Alex Lifeson are preparing to close out the
South American leg that wraps the band’s highly successful Time Ma-
chine tour. Tours tend to sap energy, particularly for bands that have
been rocking the housefor some 40 years, but Lee is clearly still invig-
orated by the vibe thrown stageward by some of the most passionate
fans in rock’n’roll. ¥ Since Rush sprang from the Toronto suburbs to
worldwide acclaim, the band has shrugged off critics and focused for
decades on'delivering arguably some of the most technologically pio-
neering rock shows the touring business has ever seen. § But the band

members don't sacrifice passion and musician-
ship in delivering the goods. Rather, they use
technology to enhance the performance and
stay true to their ambitious studio work,

On tour, Rush gives fans what they want,
and the fans give back. This, in the end, is
what keeps Rush returning to the stage, and
what makes this band the 2010 Billboard Leg-
end of Live.

Do you remember your first show you
did under the name Rush?

The first show 1 ever did under the name Rush,
1 guess | musthave been
17. [Guitarist] Alex [Life-
son| and the original
drummer, John Rutsey,
and another bass player,
whose name escapes me
this foggy morning | Jeff
Jones|, they were playing
a local drop-in center.

A drop-in center?

In suburban Toronto,
where we lived, they
would set up these com-
munity centers for kids
to hang out in. They
would sometimes have
live music or DJs, and
they would encourage
local kids to “drop in,” get
off the street. It was usu-
ally a community hall or
church basement or something like that. Rush
had been formed by Alex and John Rutsey and
this other bass player, and they were doing a
gig at this drop-in center. Their bass player
suddenly couldn’t make it, and Alex called me
last minute.

He used to call me all the time to borrow my
bass amp, because I was one of the few people
thatactually owned an amplifier. I assumed he
was wanting to borrow my amp again, but he

‘THIS AWARD
STANDS OUT
FORUS
BECAUSE SO
MUCH OF
WHAT WE ARE
WE OWETO
PLAYING LIVE/

actually wanted to borrow me to do this gig.

So [ came down to the church basement, we
kind of ran over the 10 or 11 songs they knew,
we did that gig that evening, and that was my
first gig with Rush.

It must have gone pretty well.

It did. We each made $7, I remember, and
we went to the local delicatessen to have a
plate of french fries and gravy afterward as
our reward for our hardworking show. Then
the guys said, “Why don’t you stay in the
band? Because this feels good.” So that’s how

it started.

When did it start to
develop into the
sound that became
Rush?

In the early days, John,
Alex and myself were
influenced a lot by Brit-
ish blues, or the Brit
rock musicians rein-
terpreting American
blues, people like John
Mayall & the Blues-
breakers and the Yard-
birds, [immy Page and
Jeff Beck, Eric Clapton
and then the early Who.
That was the first wave
of British music that
affected us quite greatly,
especially Cream when
they formed after Eric Clapton left the
Bluesbreakers.

We really tried to emulate that three-piece
Cream sound in our early, early days, which
was blues-based and a lot of riffing, a lot of
player's music. Eventually, Alex and I got
much more interested in progressive rock
when Yes came along, and Genesis and bands
like that, and that affected our writing style.
And after John left the band and we were in-

volved with [new drummer| Neil [Peart|, he
was much more of that same mind frame in
terms of progressive music. So it kind of
pushed us off in that direction.

When Neil joined, is that when you really
found your footing as a band?

We had some fits and starts. Our first few
records were really all over the map. Our first
record [“Rush,” 1974] was pretty much blues-
rock based, and the second record [“Fly by
Night,” 1975], the first with Neil, took on a very
different, more technical aspect to it. Our third
record [“Caress of Steel,” 1975] was kind of dark
and experimental. [t wasn'tuntil “2112" [1976]
that we kind of zeroed in on a sound that was
a bit of all those things that we'd been experi-
menting with.

Was the alchemy of the three of you

NOVEMBER 6, 2010 |
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Glittering prizes:
“We each made
$7" for Rush’s

gig, singer/
bassist GEDDY
LEE recalls.

onstage apparent early on when Nell
joined the band?
It didn't blend immediately. We were so im-
pressed with hisg abilities. When he came to
our firstaudition, he was far and away the best
drummer that had walked in the door. Alex and
I knew this guy had mad skills, he was off the
charts. We were kind of salivating, because we
had wanted to play this more progressive music
and here was a drummer capable of doing that.
But we had to get to know each other, and
that took a little while—playing, and learning
who we were, and trying to figure out a way to
write together. The good thing was we were
touring so much, we spent so much time to-
gether on the road, you've got nothing else to
do but talk about playing, talk about direction,
try to become a band. Those first few years were
pretty important from that point of view. When
we went on tour we continued on >>p36

www.billboard.biz 35



CONRERENCE

from >>p35 had only known Neil for about
two weeks, and he was quite an unusual charac-
ter. It took a while for us to figure each other out.

At some point in crafting these ambitious
albums it had to become more difficult to
replicate those sounds onstage. Can you
talk about how Rush adapted to that?

We took a few different approaches. In the early
days, as our music got more complex, we lim-

LIFESON (left) ang
singer/bassist GED!
LEE have wo

|

ited what we did in the studio. We would basi-
cally direct the studio arrangements by how we
could replicate it live. So, in a way, it limited our
production capabilities in terms of the way we
were making records. And so we would go on
tour and play them the way we’d arranged them
in the studio.

But once the technology started getting really

interesting, the advent of MIDI controllable in-
struments and digital recording, we started to

push the envelope a little bit and started trying
to make the records sound as good as we could.
If we needed to throw in a keyboard part, we'd
throw in a keyboard part. If we needed some tex-
ture, even if it would be difficult to reproduce
that [live], we started doing that.

So we started producing songs to benefit the
song. And then we'd find ourselves in rehearsals
saying, “How the fuck are we going to do this
now?" That's when we started getting deeply in-
volved in electronics, and we kind of designed
a system.

I had started using bass pedals to fill in while
I played guitar sometimes onstage if we needed
a rhythm guitar; the bass pedals would provide
the bass part. We would go from a three-piece to
afour-piece. So we used that technology and ex-
panded upon it. We kind of invented a system
of MIDI before they had MIDI, in fact—a very
complicated series of connect
me to connect my bass pedals to a synthesizer,
which I would preset to different chordal sounds.
Then I could play the chordal sounds with my
feet, and suddenly now we had a keyboard player

s that allowed

in the band even though I could still play bass.
Thatwas the embryonic stage of how we started
introducing MIDI.

Fagt-forward 20 years, vou can now do any
thing you imagine with samplers and that kind
of thing. But even if we sample a keyboard part
or a vocal effect or a guitar noise, or a whether
it's a string part, we still insist on triggering them
live ourselves.

[f you look at our stage setup today, each of us
has a series of MIDI triggers, so for any given

part of a song, if it's not a part we can actually
play, we have to trigger it with my feet, with Alex's
feet or Neil's hands, and we have to trigger that
little section in time with what we're plaving. So
then it becomes performance-oriented.

It's not us playing, as many bands do now—
by just synching themselves up to a Mac offstage
and they play the show. We just weren't cornfort-
able doing that. We'd rather have to survive or
fail based on our performance skills. That's how
we bring inlittle bits and pieces from our records
now, by connecting to the way we're playing still
as a three-piece.

Your fans have embraced that sort of
delivery of the music.
Ata certain point we said to ourselves, “Maybe we
should justhire a keyboard player. We're starting
to look like the guy who stands on the street cor-
ner playing a bass drum with his foot with a mon-
key on his shoulder and an accordion,” like three
guys in a one-man band. We had a real moment
there where we decided, “You know what, I think
our fans would rather see us up there using tech-
nology and keep the i
us rather than bringing in somebody to fill in.”
So we kind of stuck by that through all these
vears, [t makes our gigs more interesting, way
more complicated and certainly way more night-
marish if you hit the wrong pedal at the wrong
time. But it's not boring up there, I tell you. We
have a full three hours where we have a lot of stuff
we have to do during the course of the show, aside
from singing and playing our main instruments.
[t's hard, but it's fun.

tegrity of just the three of

continued on >>p38
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The industry is finally catching on to what
the fans have known for decades.

Congratulations

On receiving the Billboard 2010
Legend of Live Award
From your Friends at Artist Group International

! )
£ / -
b S W O

ARTIST GROUP INTERNATIONAL

150 East 58th Street = 19th Floor = New York = NY = 10155
Phone: (212) 813-9292 = Fax: (212) 813-1972
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from >>p36 1 guess it’s a lot for your
crew and techs to keep track of.
We h il-safe t . [ have Ti

tem. Otherwi
out tt iad k' v b3 T - » g} More than justa
J T Sy - ) ? | ; é spark: “We're

y K : e . playing as well

Rush has a very passionate, loyal fan base. L o as we ever
Can you comment on the band’s _haVey';)RU'?"‘:
. z g s singery/ Dassisi
relatlorfshlp WIFh its fans? _ Geddy Lee says.

Th
but at th

audience w
out the

much to he

Does this band care about things like Does it have any particular significance to
critical reviews or the Rock and Roll Hall be honored for the live part of what you do?
of Fame and that sort of thing? T stands out for us

opl
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CONGRATULATIONS ON YOUR SPECIAL AWARD

LEGENDS OF LIVE MUSIC
YOUR MORE THAN 35 YEARS OF CONTRIBUTIONS
TO MUSIC AND TOURING
ARE RECOGNIZED BY THE INDUSTRY TONIGHT WITH THIS AWARD

GEDDY, ALEX AND NEIL

WE ARE PROUD TO BE ASSOCIATED WITH YOUR SUCCESS

JONI SOEKOTJO, JULIE RENE, BRIAN REYNOLDS

AND YOUR FRIENDS AT
PROVIDENT FINANCIAL MANAGEMENT, A MCGLADREY BUSINESS
BUSINESS MANAGERS TO THE ENTERTAINMENT AND BUSINESS COMMUNITIES
LOS ANGELES, SAN FRANCISCO, WOODLAND HILLS
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ALEX, GEDDY AND NEIL
Congratulations on being the recipients of the
"2010 Billboard Legend of Live" Award.

Special thanks to Ray Danniels and everyone at SRO/Anthem

Your friends at Live Nation Global Touring
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Rush’s Drummer Reflects Upon Life

On The Road
BY NEIL PEART

Oct.8, 2010, Sio Paulo, Brazil—Here and now
ig the perfect time and place to reflect upon
Rush’s history as a touring band. Tonight, after
more than 36 years together, we will be per-
forming at a soccer stadium here, in front of
more than 30,000 people.

That is a long way—a far ery, you might
say—from our first American tour in 1974.
Alex, Geddy and 1 were in our early 20s, an
unknown triofrom Toronte, and were thrilled
to be playing 20-minute sets to open multi-
act shows, or*headline” small clubs and col-
leges, often for just a few hundred people.

{T am reminded of one particularly mis-
matched package—Rush opening for Sha-
Na-Na, on my 22nd birthday, Sept. 12, 1974,
at a school near Baltimore. We were not
well-received . . .)

However, then as now, live performance is

the ultimate test of a musician, and of a band.
The price, of course, is the nomadic, exhaust-
ing, potentially alienating alternate reality of
touring life—and it can take a heavy toll (wit-
ness so many lost individuals and wrecked re-
lationships, romantic and musical).

As long ago as 1989, I decided that such a
life was just too much for me—the grind of
traveling, the tedium, the repetition, the sep-
aration from home and loved ones and the con-
stant whirl of strangers around my nucleus of
self-contained, reflective peace. Following the
recording of our “Presto” album that year, I
made the announcement to my bandmates and
manager that [ didn’t want to tour anymore.

Yet 21 years later, here [ am, doing it all over
again. Again and again.

And no end in sight.

The simple explanation is that all those

years ago, in 1989, after much soul searching,
I decided that the question came down to one
basic belief: “A real band plays live.” If | was
going to call myselfa musician, I would have
to accept the burden that goes with that voca-
tion. So, in the years since then, I have found
ways to make that burden tolerable—even en-
joyable. And, ultimately, inspiring.

A real band plays live—and playing live
makes a real band. Whatever skills I have de-
veloped on the drum set are immeasurably
due to putting in all those hours {and putting
out all that sweat) in live performance.

Itis said that any higher level of human ac-
complishment—athletic, academic or artistic
—requires a minimum of 10,000 hours of ap-
plication. The same might be said for a band—
and certainly Alex, Geddy and I have put in
our 10,000 hours, and more.

This current Time Machine tour, through
the summerand fall 0f 2010, has been a rev-
elation—for the three of us as musicians,
feeling ourselves evolve into an even tighter
and more energized unit (that alone is no
mean feat after 36 years together), but it is
also about the audience. Every night I look
out from behind the drums and see all of
those faces reflecting such joy from what the
three of us do together. So many of those peo-
ple have grown up with us, just as we have
grown up with them.

As I wrote recently, “When
people care so much about
what you do, vou can’t help but
care about it more.”

In the heat of
the beat: “A
real band plays
live,” NEIL
PEART says.

Personally, my favorite part of what we do
together is the private time—creating new
music, sharing the sparks of inspiration that
elevate cach of us into something greater. But
the reality remains the same: A real band plays
live—and playing live makes a real band.

Sure, magic can happen in a recording
studio, in a rehearsal room and even on a
computer—but ultimately, all the world’s a
stage. And it is on those lighted stages, from
Sio Paulo to San Antonio, Pittsburgh to
Prague, Quebec to Kansas City, that this
band really shines.

All the world's a stage, and we are merely
players.

It's showtime again . . . e

ANDREW MACNALUGHTAN

‘ALL THE WORLD’S INDEED A STAGE
AND WE ARE MERELY PLAYERS”.

CONGRATULATIONS ON YOUR ‘LEGEND OF LIVE’ AWARD
AND THANK YOU FOR LETTING
EAGLE ROCK BE PART OF YOUR LIMELIGHT.
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How Rush Stays At The Top
Of Its Game
BY CHRISTA TITUS

Need some love:
RUSH is known
__for its long-term
camaraderie
among the band
and its crew.

To stay relevant, many acts think they need to jump
on the latest marketing trend, try the newest social
networking teol, give their brand a makeover or prac-
tice shock taeties to gain publicity.

Not Rush.

The members of the iconic Canadian rock tric—
singer/bassist Geddy Lee, guitarist Alex Lifeson and
drummer Neil Peart—have no interest in tweeting what
they ate for breakfast. They see no reason to transform
their image as talented, hardworking musicians.

Soit's a sure bet that they'll accept the Billboard Leg-
end of Live Award with the same low-key attitude they've
always displayed. Lifeson will be on hand to receive the
honor on Nov. 4 at the Billboard Touring Conference
& Awards.

Such behavior doesn’t make
headlines. Butit'san attitude that
has builtand sustained Rush’s ca-
reer on the road, on records and
on the radio.

Four decades since it emerged
from the suburbs of Toronto,
the band remains as relevant as
itis busy.

Its 1976 breakthrough album,
“2112," is featured in its entirely
on “Guitar Hero 6: Warriors of
Rock,” released Sept. 28 by Activi-
sion. On the same date, Eagle Rock
Entertainment’s “Classic Albums”
DVD series, which profiles
legendary albums, released “Rush: 2112 + Moving Pic-
tures,” pairing “2112” with the group’s landmark 1981
release. And this summer introduced the official Rush
app, packed with music and band content.

‘THE FANS
HAVE SPOKEN.
THIS IS A BAND

THAT PEOPLE
REALLY WANT
TO SEE’

—ADAM KORNFELD, ARTISTS
GROUP INTERNATIONAL

At press time, Rush had just wrapped four sellout
shows in South American stadiums and found itselfin
the sweet spot of needing to decide whether to resume
its Time Machine tour or finish work on its 20th studio
album, “Clockwork Angels.”

“There’s alot of pressure to continue the tour because
says longtime manager Ray
Danniels of SRO Entertainment. “But there's also that
artistic drive to finish the record.”

The Time Machine tour grossed $25.6 million and
sold 359,563 tickets to 36 North American shows,
according to Billboard Boxscore.

“In a summer where alot of people complained about
the business, this band quietly did better business than
anybody even expected them to,” says Gerry Barad, COO
of Live Nation Global Touring,
producer of Rush’s tour.

Amid a season of “$10 tickets
and two-for-ones and special dis-
counting, Rush did none of that,”
says Adam Kornfeld, VP of Artists
Group International and the
band's responsible agent for
North America. Kornfeld adds
that tickets were “priced right.
[Rush] really seem to be recession-
proof. The fans have spoken, and
this is a band people really want
to come see because of the qual-
ity of the show they put on.”

The impressive lighting and
video components that frame a three-and-a-half-hour
Rush concert are only one reason that Time Machine
(like previous tours) did so well. This vear, the band
played “Moving Pictures” in its

it's been so successful,”

continued on >>p44
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Over 35 years together
19 studio albums - all with touring cycles

Very proud be on this ride with you!

Ray Danniels




from >>p42 entirety for the first time.

Smart routing is also key. Besides hitting core
cities, Rush also visits new places and returns to
markets it hasn't visited for a while. (On its lat-
est tour leg, the band played for the first time at
the Great Allentown Fair in Pennsylvania and,
after a 20-year absence, returned to Syracuse,
N.Y., for that city’s state

Through all its years together, Rush has been
extrernely loyal to its support team, and the feel-
ing is reciprocated. Among those who have
worked for Rush for decades are Danniels;
international touring agent Neil Warnock, CEO
of Agency Group Worldwide; tour manager
William Birt; lighting director Howard Unger-

leider; and keyboard tech-

fair.) And Danniels points P nician Tony Geranios.
out that Rush released OU R FAN S “We've even had some

t W S lie
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of the same truck drivers
for over 30 years, so

that the album isn't fin- there’s something about
ished. “Caravan” and RATH ER S E E U S our tours that keeps our

“BU2B" were released to
iTunes; “Caravan” hit No.

folks coming back,”

U P T H E R E Geddy Lee says.

k3. USING o b Bt orerdd
ok Sungs provtines TECHNOLOGY  omatning within e
o camentary AND KEEP THE s ont e ooy
s e INTEGRITY OF s oo e

tour driver. The behind-
the-scenes film—which

JUST THE

ple we work with as well,”
Lee says. “We try to keep

explores Rush’s history 3 as many as we can with
and features such celebri- T H R E E o F U S s us for as long as we can.
ties as Sebastian Bach We've got a hardcore
and Jack Black comment- —GEDDY LEE group of people we've

W;él—equipped to \“.k ' ing on the band's influ- been fortunate to hang
- act: RUSH considers r4 oy ence—premiered at the Tribeca Film Festivalin  on to, and they've kind of grown up with us.”

':u‘:TLL::LEshg:pack - - April. It won the Heineken Audience Award, Rush—Lee, Lifeson and original drummer

so much gear. aired on VH1 and had a North American theatri-  John Rutsey—made its recording debut with a

vadll " C4 cal run. self-titled album in continued on >>p46

@ ¢ 0172 B. Zee Brokerage Ltd would

like to congratulate Rush, this
year’s “Legend of Live” award
recipient, on their tremendous
achievement. Having been in
close contact with both the

band and their excellent crew

for many years, we believe they
could not be more deserving.
Our hat is off to them as we
wish them all the best in their

future successes.

on receiving the
Legend of Live Award

from
Marla Wax Ferguson

. zee brokerage Itd

www.bzeebrokerage.com
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e Mystic rhythm: NEIL
CONRBREN PEART has propelled
A DS the songs of Rush for
more than 30 years.

—-_—

Jored to hold the
record for most attendance of
RUSH concerts... ever!

Congratulations on your
LEGEND OF LIVE award!

Your friends at Time 4 Fun.

and a couple from Rage the Machine,
who are all real ns, they all came
hrough

Il 1 million

Santiago, Chile

four-times platinum.

Sound and fury:
Singer/bassist
GEDDY LEE
goes for the
effects pedals.

g

TilMIE FOr FUN

s do when they put out a new album is
’s not derivative of sormethir
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One such fresh maneuver was the band's four-
date South American run, where it returned to
Brazil and played its first shows in Chile and Ar-
gentina. While the group does tour Europe, it
doesn't cover the continent for every visit. Ac-
cording to Warnock, Rush could play more mar-
kets, butits production makes it prohibitive, and
the band, although appreciative of its worldwide
fans, doesn't feel pressured to penetrate as many
territories as possible.

“They could tour everywhere if they chose to
go,” Warnock says. “But they have a huge pro-
duction. They carry most of that production with
them, which makes it hugely expensive to take
anywhere. So balancing the books and flying
around the world is incredibly difficult.”

Still, that hasn’t kept the fan base from grow-
ing. The success of “Beyond the Lighted Stage”
dispelled the long-held notion that women don’t
like Rush, as the movie drew a female audience—
and the same goes for its recent tour. “We've prob-
ably gone from less than 10% female audience
towell over 2096,” Danniels says of the Time Ma-
chine trek. “I have guys that come up to me all
the time that go, ‘I've seen this band eight or 10
or 12 times, and my wife or girlfriend has never
been willing to go, and this time she’s here.” ”

Cameos in other movies, like the 2009 com-
edy “T Love You, Man,” and a presence on the
“Rock Band” and “Guitar Hero” platforms have
also exposed Rush to new audiences. Online,
Rush has the requisite websites and social net-

works covered, and numerous fan blogs and
YouTube postings add to the trio’s formidable
Web presence. And justas wives and girlfriends
accompany their mates to concerts, parents are
introducing Rush to their kids.

Live Nation Global Touring chairman Arthur
Fogel says of Rush and its audience: “It's an in-
teresting dynamic. They've regenerated their au-
dience and sort of hit thaticonic plane. This year's
tour has done incredibly well.”

More touring is inevitable, according to Dan-
niels. He predicts that “Clockwork Angels” will
arrive either at the end of 2011 or in first-quar-
ter 2012, And as far as the long-term future is
concerned, Rush is fit to keep logging plenty
more career miles.

“I think they will go for along time,” Danniels
says when asked how long Rush will remain ac-
tive. “They talk about 10 years. [ think as longas
they remain healthy, I don’t see them not doing
this. They're enjoying it.”

And soare the fans. Kornfeld says of seeing
Rush live, “When I turn around and look at
the audience, and I see their expression and
how into it they are, it's very exciting to see,”
he says. “I know when people leave a Rush
show they’'re excited it has lived up to their ex-
pectations and then some, And [ know they're
going to go tell everyone and share the excite-
ment with other people.”

Additional reporting by Ray Waddell.
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Breakthrough Award Finalists Vie For
Honors As Rising Talents

BY MITCHELL PETERS

The finalists battling for the Breakthrough Award at this year’s Billboard
Touring Conference & Awards Nov. 3-4 in New York are a meat-dress-
wearing superstar, a teen heartthrob and an internationally renowned
DJ. These three artists—Lady Gaga, Justin Bieber and Tiésto—have proved
themselves as touring heavyweights in 2010. § The Breakthrough Award
goes to/the top-grossing artist that cracks Billboard Boxscore’s top tour
recap for the first time in his or her career based on tickets sales reported
to Boxscore from Oct. 1, 2009, through Sept. 20, 2010. Previous winners
include Il Divo, Miley Cyrus and Justin Timberlake.

LADY GAGA

Lady Gaga has become one of the hardest-work-
ing acts in today's concert business. The pop
singer has been on the road nonstop supporting
her 2008 smash album, “The Fame” {Stream-
line/KonLive/Cherrytree /Interscope), and has
global arena dates booked through May 2011,
with little rest in between.

“This person has the drive of a professional
athlete,” says Marc Geiger, head of contempo-
rary music at William Morris Endeavor, who
books Lady Gaga with a team of others. “There
are pro athletes—who will remain nameless and
wanted to meet her—that said, ‘You have the
same drive that | do to win the championships.’
And she does.”

Gaga was initially scheduled to play North
American arenas last year alongside Kanye
West. But the Live Nation trek was canceled fol-
lowing West's crashing of
Taylor Swift's acceptance
speech at MTV's Video
Music Awards. But that
didn't stop Gaga from
booking solo dates.

“We moved fast and
made sure that we got her
onto the next phase of her
touring,” Geiger says. “But
one of the other key
moments was that she
could’'ve jumped into the
arena stratosphere and
skipped steps, because at
that point the record was
past exploding. [“The
Fame” has sold 3.8 million copies in the United
States, according to Nielsen SoundScan.] She
buckled down and did three months more of
artist development.”

Produced by Live Nation, Gaga's first major
arena tour began during the summer. Aftera Eu-
ropean run, the singer played North American
arenas, with a stop at Lollapalooza in Chicago in
August. More international concerts are sched-
uled through the end of 2010.

“She’s got it. The show is amazing, the num-
bers have been fantastic,” says Arthur Fogel,
chairman of Live Nation Global Touring, pro-
ducer of Gaga's Monster Ball tour this year. “Peo-
ple are really blown away by the level of talent.
Her fans are so devoted and it goes both ways.”
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Fogel and Geiger agree that touring artists
like Gaga come around only so often. “I suppose
there are examples of acts that have exploded
fairly quickly, but to sustain is a completely dif-
ferent equation,” Fogel says. “Certainly in my
mind there is an incredible level of talent and
creativity there that will sustain for as long as
she wants, really.”

JUSTIN BIEBER

Before Biebermania broke out earlier this year,
16-year-old Canadian pop singer Justin Bieber
was cutting his teeth on the road in amuse-
ment parks, skating rinks and other small-
scale engagements.

But things quickly changed when Bieber's
popularity skyrocketed leading up to the March
2010 release of his album, “My World 2.0 (School-
Boy/Raymond Braun/Island), which debuted at
No. 1 on the Billboard 200.
The set has since sold 1.8
million copies in the
United States, according
to Nielsen SoundScan.

Initially, tour producer
AEG Live and booking
agency Creative Artists
Agency (CAA) had plan-
ned to build Bieber's
touring profile gradually
with a U.S. theater trek,
then eventually move him
into larger theaters and
scaled-down arenas.

“But he blew up so
quickly that we never
made it past the first stage, so we skipped from
stage one to stage three,” AEG Live CEO Randy
Phillips says. “The demand was so great thata
theater tour would've been meaningless.”

A week before the release of “My World 2.0,”
Bieber's camp announced a 40-date North Amer-
ican arena tour in support of the album, with
Sean Kingston as main support. A second leg of
the sold-out trek is scheduled to wrap at the end
of December.

To prepare the young artist for his firstarena
headlining trek, AEG Live and CAA brought
on production manager Tom Marzullo, who
had Bieber rehearse with a choreographer, a
band and dancers for about a month prior to
the tour.

“Justin is a special kind of artist and he was
ready,” says CAA's Mark Cheatham, who books
the singer with the agency’s David Zedeck. “He
was focused and he enjoys doing this, so it
wasn't that hard.”

Bieber could release his next album as early
as spring 2011, Phillips says. In addition to some
international touring—which could include stops
in Europe, South America, Asia and Australia—
Bieber's team hopes to have him playing even
larger North American venues on his next run.

“We're going to try and look at interesting
ways to package him and maybe pop into a cou-
ple stadiums, if that makes sense,” Phillips
says. Cheatham adds, “He did a stadium date
with Taylor Swift in Boston and he really en-
joyed himself.”

TIESTO

Unlike the other two finalists in the Breakthrough
Award category, Dutch-born DJ Tiésto has been
honing his skills as a live act on the global tour-
ing circuit since the "90s.

Tiésto's latest international trek was in sup-
port of his 2009 album, “Kaleidoscope,” which
has sold 61,000 copies in the United States, ac-
cording to Nielsen SoundScan. The set debuted
atNo. 59 on the Billboard 200 (his highest-chart-
ing album to date) and at No. 3 on the Top
Dance/Electronic Albums chart.

Paul Morris, president of Brooklyn-based
boutique booking firm AM Only, has been

From the heart:
JUSTIN BIEBER
serenades his
fans in concert.

" 4

Tiésto's music agentin North and South Amer-
ica since 2002 and worldwide since 2009. Dur-
ing his recent run of U.S. dates, Tiésto
performed in large clubs, theaters and arenas
in some major markets.

“Omne issue for us in the dance world, as we
see it, is that the floor capacities at the arenas
in the U.S. are limiting to us,” says Morris, who
also books David Guetta and Benny Benassi.
“We feel the best vibe is to have as much gen-
eral admission as possible, so that's probably
a big difference between Tiésto and a lot of
other touring acts.”

Tiésto tends to draw much larger crowds
in BEurope and Australia, but that's primarily
because those markets have a more devel-
oped electronic music fan base, Morris
explains. “The electronic dance music in
Europe and Australia has been part of the
mainstream for so long,” he says. “It's finally
getting its recognition in the U.S. now. So I
think we'll see bigger and better things
moving forward in the U.5."

Morris expects Tiésto's next studio album to
arrive in 2011, at which point fans could be see-
ing the D] perform in more arenas, conven-
tion centers and even small stadiums. “Coming
off the back of our tour last fall, there’s a big
expectation as to what's going to come next, in
terms of production,” Morris says. “We just
have to think outside of the box in regard to
what kinds of venues we put him in.” e

KEVIN MAZUR/WIREIMAGE COM
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Newcomers And Vets Fuel Ticket Sales
At Touring’s Hottest Houses
BY MITCHELL PETERS

With the help of touring heavyweights like Lady Gaga, James Taylor/Carole
King, Peter Gabriel and Paul McCartney, among others, 2010 was an-
other year of diverse programming in venues across the globe. § At the
Billboard Touring Conference & Awards, taking place Nov. 3-4 at the
Sheraton Hotel in New York, the awards will recognize the top-grossing
venues for the 2010 touring season. ¥ Here's a look at the finalists in
each category, based on Billboard Boxscore results from Oct. 1, 2009,

through Sept. 20, 2010.
TOP'ARENA

The economy may be challenging for some
concert-goers, “but thankfully customers still
seem to be flocking to our events,” says Sally
Davies, event director at London’s O2 Arena,
citing concerts during the past year by Gabriel,
McCartney, Plnk, Beyoncé, Lady Gaga, Miley
Cyrus, Michael Bublé and Rod Stewart.

“We ensure we don't become complacent,
though, and continuously strive to host the best
and most exclusive content,” she continues.

The 02, which took home Billboard's top
arena honor in 2009, is competing for the award
again this year.

nominee, the Acer Arena, describes the build-
ing as “Sydney’s premier venue for concerts
and entertainment events.” He adds that the
live business in Australia hag “remained buoy-
ant over the past 12 months, and ticket sales
have been strong.”

TOP AMPHITHEATER

At the Hollywood Bowl in Los Angeles, venue

operators have earned the top amphitheater

finalist honor by focusing on giving South-

ern California music fans a truly unique ex-

perience, says Arvind Manocha, COO of the
Los Angeles Philhar-

Davies notes that th ] ic Assn.
faci];ilt‘;'u;:a:c;;fiedaitsel‘? FROM ROCK In('::Ilileco|:>lsr_“s‘ilw\;ea]ot of
on hosting U.K.-exclu- To POP THE choices and a lot of pres-

3

sive events in 2010, in-

sures on their time and

cluding the National BIGGEST money, so the value

Television Awards, the

proposition has to make

opera “Carmen” and the N A M ES I N sense,” he says, “The re-

25th anniversary of “Les

lationship we've formed

Miserables.” M USI C MAD E with audiences here in

But she says the high-

L.A. is bagsed on trustand

light of the year was Bon THE GARDEN A an expectation that
Jovi's 12-night residency they'll have a night out
til'):tslau:]llcheg S]!ur(;?; MUST STO P-, th;:theya:;rz:‘ilflorge?_tr

with a rooftop gig at the —BOB SHEA In addition to free, all-

arena. “Not content with
being the first band to
play the 02, they became
the first band to play on top of the 02 when
they performed a four-song set to thousands
of people on the ground,” Davies says.

Bon Jovi opened the 02 in 2007 and sold
more than 250,00 tickets for its June 7-26 run
at the building.

In New York, multiple-night bookings largely
contributed to the success of Madison Square
Garden in the past year, MSG Entertainment
(MSGE) executive VP of bookings Bob Shea
says. “From rock to pop, the biggest names in
music made the Garden a ‘must stop’ on their
tour,” he says, citing multiple-night engage-
ments by Gaga, Taylor/King, Pearl Jam and
Arcade Fire.

Other noteworthy sold-out concerts at the
Garden included Justin Bieber (whose forth-
coming 3-D concert movie was filmed at the
arena), Rihanna, Shakira, Iron Maiden and
Tom Petty & the Heartbreakers.

Tim Worton, group director of arenas at AEG
Odgen, which oversees this category’s third
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MSG ENTERTAINMENT

day community concerts
during the past year to
welcome the Los Ange-
les Philharmonic’s new music director, Gus-
tavo Dudamel, the venue has experienced
success with a wide range of concerts includ-
ing Phoenix, Herbie Hancock and Earth, Wind
& Fire. The venue also celebrated Mexico's
200th birthday with Ozomatli and hosted the
Playboy Jazz Festival.

“And our promoter partners, Bill Silva and
Andy Hewitt, marked their 20th anniversary
at the Bowl with an exceptional slate of con-
certs including, in the spring of 2009, [Paul]
McCartney, the Eagles, James Taylor/Carole
King, as well as Peter Gabriel and Sting, both
performing with a full symphony orchestra,”
Manocha says.

At the Merriweather Post Pavilion in Colum-
bia, Md., independent promoter Seth Hurwitz,
chairman of LM.P. Productions, says his goal
in booking artists at the amphitheater is net
profit, not grosses.

“At Merriweather in particular, we look for
bands people like that  continued on >>p52

Beneath the stars:
The Hollywood Bowl
in Los Angeles will
vie for the top
amphitheater honor.

London calling:
The O2 Arena
seeks to
recapture its
2009 venue
honor.
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South of the
border: Mexico
City's Auditorio
Nacional is

nominated in the

venue category

that it won in 2007.

Post time: Smart
talent buying
helps the
Merriweather
Post Pavilion in

. Coiuwbia.Md. L]

.

from >>p50 aren’t looking for something
stupid [in guarantees|. | know that's a big ‘duh,’
butitseems to escape people sometimes,” Hur-
witz says. “Also, we are buying for the [Washing-
ton, D.C.]/Baltimore market, period. That's what
we base our research and offers on. The other

big ‘dub’ here is that this
market is unique, as is
every market.”

performers such as Lady Gaga, Vampire Week-
end, MGMT and Ringo Starr, who celebrated
his 70th birthday with a star-studded concert,
but it also hosted theatrical family productions
including Nickelodeon's Storytime Live,”
MSGE's Shea says.
Comedy events also
plaved an important role at

Radio City, with sellout
The days of “treating WITH DIVERSE p:rl"]a(im;ir:slhl}f(ei(}:;:

the country as one market
and buying whole tours
for the same deal in every
city are, hopefully, done,”

BOOKINGS,
RADIO CITY

O'Brien, Chelsea Handler,
Russell Peters and George
Lopez. “Whetherit's a con-
cert, family or comedy

the promoter says. “If MUSIC HALL IS show, fans are continuing

they're not, they will be.

to pursue all forms of live

But again, it's one thing THE REIGNING entertainment and MSGE

to say that; it's another to
hold your ground and not
freak out if you're not get-

CHAMPIN ITS

is committed to providing
the highest-quality enter-
tainment options

for our

ting every date you want.” VENUE AWARD patrons,” Shea says.

Also vying for top am-
phitheater award is Live
Nation's Susquehanna
Bank Center in Camden,
N.J., which was nominated in the same category
last year. Comcast Center in Mansfield, Mass.,
captured the honor in 2009,

TOP VENUE, 10,000 SEATS ORLESS
As the reigning champ in this category, New
York’s Radio City Music Hall management team
understands that booking diverse entertainment
is the key to success.

“In 2010, the Great Stage not only attracted

CATEGORY.

Auditorio Nacional in
Mexico City, which won
this category in 2007, hopes
to recapture the award.

“Our objective was to promote performances
by national entertainment talents with interna-
tional renown, including Alejandro Fernandez,
with eight sold-out concerts; Reyli Barba; the
bands Moenia and Moderatto with one sold-out
concert each; Gloria Trevi; and the show “Atrevete
a Sonar,” with two sold-out shows,” Auditorio
Nacional COO Luis Carlos Romo says.

Back in New York, MSGE shows the concert

business that it's a continued on >>p54
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JESSICA SONNER

Location: Denver

Influences: Patty Griffin, the Weepies, Over the Rhine
Dream brand partnership/ad campaign: Norwegian
Cruise Lir Harmony, Macy’s, De Beers, Wyndham

Next up: “Waiting to hear on two spring 2011 ad placements
with Harvest Music Supervision. Touring through Novem-
ber; putting final touches on new songs I'm recording for my
third album.”

ERICKSON

Location: Buffalo, N.Y.

Influences: Lifehouse, Anberlin, Howie Day

Dream brand partnership/ad campaign: Su

Next up: “To continue the relationship between Erickson and
Final Play Music Group to get the mus
people as possible through as many avenues as possible.”

we love toreach as many

ARTIST SPOTLIGHT

BOBBY HUFF & ZACH
MALLOY (WITH CO-
WRITER MIKE ELIZONDO)

Location: Los Angeles, Nashville

influences: The Beatles, Led Zeppelin, Mutt Lange, Jeff Por-
caro, Earth, Wind & Fire

Dream brand partnership/ad campaign: “Any cam-
paign that creates a positive worldwide impact.”

Next up: “Keep the writing and pitching process going and
pursuing opportunities or partnerships that fit.”

RODRIGUEZ (left) with
MIGUEL DE NARVAEZ

NICOLAS RODRIGUEZ/
SONIDO COMERCIAL

Location: Bogota, Colombia

Influences: Arturo Sandoval

Dream brand partnership/ad campaign: Apple
Next up: “Recording a second album and working with
Sonido Comercial to bring Colombian advertising music to
the next level.”

JIM DIAMOND’S POP
MONSOON

Location: Detroit
Influences: The Beatles,
rock'n'roll

Dream brand partnershlp/ad campalgn Verizon, Tar-

ichie Havens, rockabilly, Asian '60s

t completed new
holiday campaign. Finishing
don Pigg; the

ngs in the studio with Lan-

ynics in October. Heading to Australia to pro-

OVER THE RHINE

Location: Southern Ohw

Influences:

not, Tom Waits, Georgia O'Kee

Dream brand partnership/ad campaign: “Anything
that makes a child’s life on Earth better; anything soulful,
hopeful, real.”

Next up: “New record “The Long Surrender,’ produced by Joe
Henry. Release date Jan. 11, 2011."




THE
WATERFRONT

¢ AmaricanAirines Arena

South Florida's Ultimate Waterfront Sports
& Entertainment Showplace.

For booking information contact Jarred Diamond

(786) T77-1467 fax (786) 777-1600 or e-mail jdiamondi@ heat.com.

available at the
riter La

THE POSTELLES

Management: Jonny Kaps and Nat Hays,
+1 Management

Booking: Marty Diamond, Paradigm Talent
Label: Astralwerks/Capitol

1e touring
Leon, Interpol, Al-

A PLACE TO BURY STRANGERS
Management: Steven Matrick, Kepler
Events

Booking: Amy Davidman, the Windish
Agency

Label: Mute Records
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ploding Head.” The group wil
its third album t

SICK PUPPIES

Management: Paul Stepanek
Management

Booking: Andy Somers, Bruce Solar and
David Strunk, the Agency Group

Label: Virgin Records /RMR

Sinc . ( ele of r third studio
album ) Austr rock a 3
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Group says. “But it is good to know that they
can now sustain in club and ballroom ven-
ues, having established a live fan base.”

THE GRACIOUS FEW
Management: Deborah Klein and Brian
Simpson, Prospect Park

Booking: Jonathan Levine and Joe
Atamian, Paradigm Talent

Label: Questionable

Entertainment

The Gracious Few may fea-

ture members of veteran TH E

acts Live and Candlebox,

but the rock group’s team BI LL BOA R D
TOURING

is treating the outfitas a
“new band with a small fan

Kesler, the Agency Group

Label: self-released

Bad Rabbits’ mixture of hip-hop, pop and rock-
‘n'roll has enabled them to perform alongside
awide range of acts including Mike Posner, Pas-
sion Pit, Slick Rick, Travie McCoy and Sharon
Jones & the Dap-Kings. The band has been tour-
ing behind its 2010 EP, “Stick Up Kids,” and is
working on a full-length album, which doesn’t
yet have a release date. The
group will continue support-
ing in fall and winter and
into 2011, the Agency
Group's Megan Kesler says.

THE LONDON SOULS
Management: Sean Neal

base,” says Prospect Park’s Booking: Fleurette
Deborah Klein, who man- Co N F E R E N C E Vincent, Paradigm

ages the group with Brian
Simpson. As such, the Gra-

F EAT U R E S I:Lee:taluroc Records

cious Few is headlining LI V E SH ows A Brooklyn-based rock band,

small clubs across the
country in support of its
self-titled debut, released

FOR THE

the Londeon Souls formed
only three years ago, but the
group has already supported

in September on Question- FIRST TIME_ such acts as the Black

able Entertainment. In
light of the economy, the
group has set all ticket
prices at $10.

BAD RABBITS

Management: Jesse Korman and Jonathan
Black, Piermont Management

Booking: Justin Bridgewater and Megan

Crowes, the Roots, Janelle

Monde, Robert Randolph,

Joe Perry, Soulive and Big
Boi. Details are still being worked out, but fol-
lowing the release of their self-titled album, due
later this year or in early 2011 on Bluroc Records,
the London Souls plan to open on larger shows
or headline 300- to 500-capacity clubs, manager
Sean Neal says. .

Reinvention: THE
GRACIOUS FEW
features members of
Live and Candlebox.

ON MAY 1ST, 2010 IT STARTED
TO RAIN IN NASHVILLE.

By May 3rd over 15 inches of water rested
on the floor of Bridgestone Arena. 18 days
later we held a sold out concert. Because
of the efforts of many great people not
one event was canceled or postponed.

THANK Yo A&F Electrical Live Nation
AEG Live! Marshall Arts Ltd.
AEG-TMG Mayor Karl Dean &

ALL FOR AEG—Moqre Tht_a City of Nashville .
KE EPING AE’;:E;;::ZM Group Media Broadcast Integration

& Technical Services
Beaver Productions Outback Concerts

US AFLOAT. Bleacher Medic PBR
CAA Populous
coIT Pye-Barker Fire & Safety
Don Bush & Assoc. Rock City Construction
Durrell Sports Audio SimplexGrinnell
Epic Response Sudberry Millwork
Knestrick Construction William Morris Endeavors

~

DRIDGESTONE
ARENA

NOVEMBER &, 2010 www.billboard.biz | 59



oY DNE

SNENAINYEN

=N
ARTBEAI
INEY

Located in downtown Sydney

Minutes from Sydney’s best hotels

Unigue curtaining system for configurations
from 2,000 to 13,000

Australia's most loved venue

On the doorstep of Darling Harbour,
Sydney's most vibrant entertainment precinct

WWW.SYDENTCENT.COM.AU

35 Harbour Street Darling Harbour Sydney 2000 S d
T 61293204200 | F 6129281 1762 y
E events@sydentcent.com.au cenre
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§R0$|5/ ARTIST(S) Attendance

! Venue, Date C Promoter

METALLICA, LAMB OF GOD, BARONESS

Brisbane Entertainment Centre, 603

Brisbane, Australia, Oct. 18, 18-19 Michael Coppel Presents

Comcast Center, Mansfield,
Mass., Aug. 19, 21

::Jrgc.;nsada Centre, Toronto, 13100 Live Mation

(370 -v TOM PETTY & THE HEARTBREAKERS, CROSBY, STILLS & NASH

Saratoga Performing Arts Center, 48
Saratoga Springs, Ng\’ Aug, 27 Live Nation

PPre el TOM PETTY & THE HEARTBREAKERS, CROSBY, STILLS & NASH

Darien Lake Performin,
Center, Darien Center, ?IY Aug. 14 s Live Nation

POV PL N TOM PETTY & THE HEARTBREAKERS, ZZ TOP
k)

Verizon ereless Amphitheater, 14.932
Irvine, Callf, Oct. 2 E

TOM PETTY & THE HE&RTBREAKERS, ZZ TOP

BOK Center, Tulsa, Okla., Sept. 23 l Live Mation

PPSTRIIR TOM PETTY & THE HEARTBREAKERS, ZZ TOP

F125/535 Cynthia Woods Mitchell Pa\rlllon !5 3?1
3 The Woodlands, Texas, Sept.

$1,037,351 TOM PETTY & THE HEARTBREAKERS, CROSBY, STILLS & NASH
b

|I\‘|‘y Lubn Live, Bristow, Va., I 4

Live Mation

Live Mation

Live Mation

$997,993 TOM PETTY & THE HEARTBEE&KERS, MY MORNING JACKET

b Izrjf ﬁgf?ﬂ: East Rutherford, !' Live Mation

P’ TOM PETTY & THE HEARTBREAKERS, CROSBY, STILLS & NASH
- 4

Bndgestunn Arena, Nashville, 10,429 Live Mation

TOM PETTY & THE HEARTBREM(ERS, ZZ TOP

k3 Sugnlpages com Center, Dallas, } Live Nation

$785,272 JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON

ARCO Arena, Sacramento, Calif, 13,498 i
Lliza 15,49 AEG Live

$772148 TOM PETTY & THE HEARTBREAKERS, MY MORNING JACKET
3

Comcast Theatre, Hartford, 1
Conn,, Aug. 17 Live Mation

ECCEA JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON

Rogers Arena, Vancouver, Oct. 19 14,899 AEG Live

$742,330 WPOC SUNDAY IN THE COUNTRY: LADY ANTEBELLUM & OTHERS

Merrlweather Post F'avll-on. 15,1
Columbia, Md., Sep S0 LM.P.

EYLT P I PARAMORE

Sydney Entertainment Centre, 9,2
Sydney, Oct. 15 1

$693,042 TOM PETTY & THE HEARTBREAKERS, ZZ TOP
$125/%24.75

Time Warner Cable Music 18,456 i i
Pavilion, Raleigh, NC., Sept.18 1550 LiveNation

e erer il TOM PETTY & THE Hnaransusns, 2z ToP
e 7

Verizon Wireless Amphitheater,
Charlotte, N.C,, Sept, 19 ] Live Nation

TOM PETTY & 'I'HE HEARTBREAKERS CROSBY, STILLS & NASH

Darien Lake Performi 12
Center, Darien Center, N, .NJQ 28

Soundwave Touring

Live Mation

Estadio GEBA, Buenos Alres, 3,523 T4F-Time For Fun

HASCAL FLATTS, SARA EVJ&NS THE JANEDEAR GIRLS

on Wireless Am hitheater, 1
|w e, Calif, Oct. e 1 Live Nation

BROOKS & BUNN GARY ALLAN

First Midwest Bank Amphlth-aatle 1 i ¥
Tinley Park, Ill., Aug. & “'*03 Live Mation

$622,514 EASON CHAN '
AEtralian)

s;g R:; %“E""’"mem T 7 Chinatewn Cinemas

TOM PETTY & THE HEARTBREAKERS, DRIVE-BY TRUCKERS

Blossom Music Center, 14,232
Cuyahoga Falls, Ohio, Aug. 31 Z 1 Live Nation

Cruzan Am hllheatre W‘Est 10,
Baim Beach, Fla, Oct ..?i,?,‘ﬁ Live Natian

VAN MORRISON

Greek Theatre, Los Angeles, Oct. 5 3:808 Nederlander Concerts

MAROON 5, ONEREPUBLIC, RY CUMMING

g::‘:::‘lé_‘léheatle, Los Angeles, 1 GGI_ Mederlander Concerts

OS2I TOBY KEITH, TRACE ADKINS, GREG HANNA
k3

Cruzan Amphitheatre, West 17,994 i io
Palm Beach, Fla,, Sept. 4 seliout DiNon

g;gng E‘éf'.f;"“me"' Eaniey, Yellow Banana Concerts

BOK Center, Tulsa, Okla,, Sept. 21 7110 Live Mation

$570,065 VAN MORRISON
4

Santa Barbara Bowl Santa 5 = =
Barbara, Calif., Oct. Nederlander Concerts

TR BROOKS & DUNN, MERLE HAGGARD
k2

Darlen Lake Performing Arts 13,8
Center, Darien Center, N, Aug. 27 -

YL TOM PETTY & THE HEARTBREAKERS, LOS LOBOS
b

Cricket Wireless Amuhuthaatre
Chula Vista, Calif.,, Oct. 5 i Live Nation

8 BROOKS & DUNN, GARY ALLAN

Verizon Wireless Amphltheater 1
Maryland Heights, Mo., Aug. 7 19,495 Live Nation

Live Mation

g
g
f
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‘Gabba Gabba’
Hey, A Winner

Creative Content Winner, Other Finalists
Named For Billboard Touring Awards

Billboard's Creative Content Award was created
in 2006 to give props to producers who give the
venues—and, by extension, fans—what they de-
sire most: compelling programming. Previous
winners include Cirque du Soleil's “Delirium”
{2006) and Walking With Dinosaurs (2008), and
this year the award returns with Yo Gabba Gabba!
Live: There's a Party in My City, the firstlive U.S.
touring show for the popular Nick Jr. TV show
“Yo Gabba Gabbal”

Conceived by the animation/entertainment
company W!ldbrain and produced and promoted
by Michael Cohl’s Miami-based S2BN Enter-
tainment, Yo Gabba Gabba! Live is a new force
in the family entertainment market. Overseeing
Yo Gabba Gabba! Live for S2BN is Mike Luba, a
former artist manager who's now the company’s
president of music and family entertainment.

The tour has rock-show production values and
music that entertains the kids and the adults.
On hand for the tour are “Yo Gabba Gabba!” host
D] Lance Rock and the show’s characters Muno,
Foofa, Brobee, Toodee and Plex, as well as such
special guests invarious cities as Snoop Dogg,
Rusted Root, Save the Day, Drea de Matteo
and Shooter Jennings, Bootsy Collins, Urge
Overkill and Moby. (Shaggy did the dancey
dance, and so did Moby.)

In 2009-10 Yo Gabba Gabba! Live will have
played about 130 shows in more than 60 North
American markets, far more than the initial run

announced in 2009, and it’s still adding cities.
The tour plays everything from large theaters
to small arenas and large ones that are scaled
down, like American Airlines Arena in Miami
on Halloween.

Multiples are booked at every stop to give par-
ents options, and sales are consistently strong.
“It's really worth a couple thousand tickets on the
low end anywhere in North America all the way
up to 15,000-20,000 tickets [that we probably left]
on the table in New York,” Luba says.

The plan is to develop international markets
where Wlldbrain has secured TV rights, includ-
ing Europe and the United Kingdom. But plans
still call to “come back and do it all over again”
in North America, Luba says, and at least 25 new
markets want shows right away. All indications
are that Yo Gabba Gabba Live wil
the party for many years to come.

be bringing

BANDS, BRANDS AND ‘DEMANDS": The
Concert Marketing & Promotion Award is given
to a sponsorship or promotion that benefited
the concertindustry at large by stimulating at-
tendance to live events, providing value to fans
and promoting the artist and brands involved.
The sponsorship or promotion must achieve
its marketing goal in a quantifiable way. It can
be a tour title sponsorship, a venue naming-
rights deal, a touring artist's endorsement deal,
a single show sponsor, a festival sponsorship,
amultifaceted tour sponsorship integration or

other deal, as long as it pertains to a live per-
formance that took place between January and
September 2010.

The award was determined by online voting
in the past, but this year a panel of judges in-
cluding Billboard and Adweek editors and in-
dustry experts voted to determine the winner.
The finalists are Zac Brown Band/Ram Trucks
for their “Letters for Lyrics” campaign; Dave
Matthews Band’s partnership with Brita's Fil-
terforgood cause-driven PR campaign; Drake’s
partnership with BlackBerry and AT&T around
the launch of the BlackBerry Torch; the Bonna-
roo Music & Arts Festival's work with Ford and
YouTube; Justin Bieber’s partnership in
launching the Xbox Kinect gaming technology
on his My World tour; Lady Gaga'’s partner-
ship with Virgin Mobile on her Monster Ball
tour; and Tiésto’s work with SanDisk at tar-
geted shows worldwide.

All these deals reflect the broad impact and
multifaceted nature of the modern band/brand
partnership, with millions of impressions
through fan engagement across multiple plat-
forms, including on-site, social media, tradi-
tional media, mobile, retail and digital. Previous
Concert Marketing & Promotion Award winners
are Keith Urban’s Escape Together tour with
KC Masterpiece and Kingsford (2009), Jonas
Brothers’ Burning Up tour/Burger King (2008)
and the Tim McGraw /Faith Hill Soul2Soul tour
with Jeep (2007).

But the Billboard Touring Awards haven't
abandoned the realm of online voting. The
Eventful Fans’ Choice Award was conceived to
give fans a voice in choosing their favorite tour
of the year. In a partnership with touring so-
cial network Eventful, fans “demand” their fa-

vorite tour at Eventful.com from among the
top-performing tours of the year ag determined
by Billboard Boxscore.

Voting runs until the day of the awards recep-
tion, with more than 200,000 Fans' Choice de-
mands registered last year. Past winners are the
Jonas Brothers’ world tour (2009) and Kenny
Chesney’s Pocts & Pirates tour (2008). "o

b- For 24/7 touring news and analysis, see
BLIZ  piboard.biz/touring.
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Odds of having 3 multi-platinum albums

1/ 1,650,000

Odds of having a child diagnosed with autism

1/110

Toni Braxton encourages you to learn the signs of autism at autismspeaks.org
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A Vibrant Music Mark'et‘ Plays To Its Strengths

BY LARSJBRA)NDLE

BRISBANE, Australia—A roaring live scene,
a stable record business, a powerful music
merchant and a vibrant new guard of artists.
Australia’s music industry is gathering steam

in the wake of the global financial crisis of

the past two years, though not without con-
fronting its own set of challenges.

As the members of the Australian Record-
ing Industry Assn. gather for the annual ARTA
Awards on Nov. 7 in Sydney, it's a business
that has had to embrace change.

The past six months alone have seen the
arrival of a Live Nation affiliate and new top
executives at ARTA, Warner Music Australia
and EMI Music Publishing. Meanwhile, the
biggest shock to the business came midyear
with the collapse of two leading independent
distributors, Shock Entertainment and Stomp.

All told, the strength of the live music scene
has outweighed the decline of Australia's
recorded-music market. And that market, de-
spite the problems afflicting recorded music
on a global scale, although smaller, is still solid.

Australia’s music scene has never been

healthier, says Paul Piticco,
founder of Secret Service

Notable nominees: Among the

Measured against world
trends, recorded-music

Artist Management and
independent label Dew
Process Recordings, both
based in Brisbane. “It’s

contenders for this year's
honors from the Australian

Recording Industry Assn. are
(clockwise, from left) BLISS N

ESO, JOHN BUTLER TRIO,
POWDERFINGER and SIA,

sales in Australia aren't
doing that badly. The mar-
ketreported 4.8% growth in
wholesale revenue to $446.1

boom time for music,”

Piticco says. “The only thing not really
working is the sale of a little plastic, silver,
shiny disc.”

The strength of the live scene (see story, page
66) is confirmed by such executives as Sydney
Entertainment Centre GM Steve Romer. “Aus-
tralians still have a love affair with live music
concert attendance,” he says. “Artists are at-
tracted by the Australian summer during the
Northern Hemisphere's winter. Sellout con-
certs continue to be strong, with the Australian
fan base able to part with discretionary spend
due to the strength of the economy. Ticket
prices and sales are still growing in the face of
some ridiculous premium-seat ticket prices
with Australians prepared to spend big and
often throughout the concert season.”

million Australian ($438
million) in 2009, according to ARIA. Half-year
trade figures aren’t reported, butlabel sources
suggest the market is holding firm. Still,
sources say, the growth reported in 2009
hasn’t continued at the same level.

Label execs say Melbourne-based home en-
tertainment retailer | B Hi-Fiis the biggest sin-
gle contributor to the strong results of late. JB’s
market share of album sales is estimated at
upwards of 40% and the company is on the
expansion trail. “Our plan is to have 210 | B-
branded stores in Australia and New Zealand,”
says CEQ Terry Smart, who recently succeeded
Richard Uechtritz in the role. “Given we cur-
rently have 130 B Hi-Fi stores, we have plenty
of work ahead of us.”

In the digital music realm, the Australian

NOVEMEER 6, 2010 |

market is on the rise. Like many other ter-
ritorieg, the space is dominated by the iTunes
Music Store, which accounts for an esti-
mated 90% of downloads and about 65% of
the overall digital music pie (which includes
revenue from streams, ringtones and mo-
bile platforms).

Well behind iTunes is BigPond Music from
telecommunications group Telstraand the pro-
prietary download services of EMI (Theln-
Song), Universal (GetMusic) and Sony Music
(Bandit), the last of which evolved this year
with a subscription music offering. Also new
to the mix this year is Guvera, an ad-supported
music service that arrived in March, In addi-
tion, a handful of digital subscription services
(Nokia's Comes With Music, Vodafone's Mu-
sicStation) are competing for a foothold.

“The Australian market has shown great re-
silience,” says Denis Handlin, chairman/CEO
of Sony Music Australasia and recently appointed
chairman of ARIA. “We've welcomed growth in
new areas, particularly digital music sales.”

Across the market, continued on >>p64
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‘The Australian market has
shown great resilience.
We've welcomed growth in
new areas, particularly
digital sales.’

—Denis Handlin,

Sony Music Australia

from >>p63 digital sales have increased by 33%
so far this year, according to Handlin. In the pe-
riod from September 2009 to September 2010, the
digital market was worth $68 million Australian
($67 million) up from $50 million Australian ($49
million) in the corresponding prior year.

Not every component of Australia’s industry
is enjoying glory days. The sector was rocked
midyear by the loss of two of Australia’s “big four”
independent distributors: Shock Entertainment
and Stomp, both of which crumbled with multi-
million-dollar debts. Replicator Regency Media
now owns Shock's assets, while Franchise Enter-
tainment Group directors Paul Uniacke and Ed-
ward Nedelko picked up Stomp's assets.

Other independent music executives are keep-
ing things in perspective. “Yes, it's difficult, but
no more difficult than anywhere else,” says
Michael Gudinski, chairman of the Mushroeom
Group of Cos. “We've still got some of the best
ears in the business and our independent labels
have got it all over the major labels at the mo-
ment, solong as there is enough strength in staff
to not rely on the majors to do all the promotion
and marketing.”

Australia “isn'tin any worse position than any
other place in the world,” adds Nick Dunshea,
director of Mushroom Group affiliate Liberator
Music. “We're probably in a better position at the
moment. People want to come to Australia, peo-
ple like Australia. Bands like to come here, la-
bels like to talk to Australians.”

EMI Music Australasia chairman Mark Pos-
ton reckons Australian musicis in “a really good
space,” as a new wave of bands steps into a spot-
light grabbed in recent years by the Presets, Em-
pire of the Sun, Jet, Wolfmother and the Temper
Trap. Poston, however, calls for greater support
from the country’s Internet service providers
and Australia’s ruling Labor government.

“It's fair time in this country—and one of my
wishes for what happens in the next 12 months
or so—that ISPs need to take some responsibil-
ity in terms of what’s going on in the music in-
dustry right now,” Poston says. “It’s not
acceptable, and we really need to stand up. Gov-
ernment has got to play a huge role in this.”

Australia is described in IFPI's “Digital Music
Report 2010” as one of the few markets to achieve
the “holy grail” in the first half of 2009, where
the rise in digital sales offset the decline in
revenue from physical formats, although online
piracy is still a big factor Down Under. Digital
sales in Australia have grown tenfold since iTunes
arrived in 2005. The overall recorded-music
market, however, has declined by nearly 30%
since 2001.
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With regard to anti-piracy measures, it's un-
likely that a graduated response—or “three
strikes” legislation—will be enforced any time
soon. Minister for communications Stephen
Conroy has been closely observing the outcome
of a groundbreaking legal battle between Perth-
based ISP iiNet and movie studios before decid-
ing on any new legal frarnework.

The big film companies had argued that the
ISP was guilty of copyright infringement for al-
lowing pirated files through its network, but the
judge ruled against the studios. A decision fol-
lowing the studios’ appeal is pending. “Despite
being an optimist,” says Sabiene Heindl, GM of
the Music Industry Piracy Investigations unit,
“Tdon't think there's a silver bullet to end all
piracy.” The music industry in Australia hasn't
sued individuals for illegal file-sharing, in con-
trast to actions taken in the United States. The
answer, Heindl says, may come from forming
partnerships with [SPs.

EMI broke ranks when in February it became
the first of the Australian music majors to launch
a bundled music service with an ISP, through
an arrangerment with AAPT, the Australian arm
of Telecom New Zealand Group, which boasts
285,000 customers and a 4% share of Australia’s
telecommunications market.

The industry will look to Heindl and newly
appointed ARTA CEO Dan Rosen to take the chal-
lenge to regulators.

“The industry challenges are acute,” says
Handlin, who notes that government relations
“will be high on the agenda” for ARTA. Handlin
recently rose to the helm of ARIA when Ed St
John resigned, having exited suddenly as presi-
dent/CEO of Warner Music Australasia, Tony
Harlow, most recently a high-ranking Universal
Music executive, will take the vacant Warner job.

In other moves, EMI Music Publishing Aus-
tralia managing director John Anderson left the
company after 34 years and has been replaced
by EMI Music Publishing Spain managing di-
rector Santiago Menendez-Pida. Even the ARIA
Awards are undergoing change. The Nov. 7 event
will be held at the Sydney Opera House for the
first time, the culmination of an expanded
“ARIAs season” of events,

Change is good, Piticco says. “The negativity
is starting to subside. There was some label-bash-
ing and music industry-bashing, and that was
probably from a generation that was used to it
the old way.

“I'm upbeat,” he adds. “The industry is
changing. It has to change. Music is more pow-
erful, potent and compelling than it has been
in years.” s

Yes, it’s difficult here but
no more difficult than
anywhere else. We've

still got some of the best
ears in the business.

—Michael Gudinski,

Mushroom Group of Cos.
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et There Be Rock

LIVE MUSIC ENERGY FUELS AUSTRALIA’S SUCCESS

BY LARS BRANDLE

From the pubs to arenas and festivals, the live
scene Down Under is smoking hot.

“The [touring] industry has never been this
healthy, ever,” says Harvey Lister, CEO of
AEG Ogden, which manages 16 Asia Pacific
venues, including Sydney’s Acer Arena and
the Brisbane Entertainment Centre.

In spite of the tyranny of distance, the
world's top international entertainers continue
to find Australia a happy hunting ground.
AC/DC'’s 11-date homecoming tour earlier in
the year was a highlight of 2010, reminding
many of the powerful tradition of live Aus-
tralian rock’n’roll. Promoted jointly by Van
Egmond Enterprises and Chugg Entertain-
ment, AC/DC’s Black Ice dates sold upwards
of 600,000 tickets.

Metallica's current 20-date arena tour of Aus-
tralasia, promoted by Michael Coppel Presents,
is a similar blockbuster. And the appetite for
local acts isn’t on the wane. On Nov. 13 Aus-
tralian rock favorite Powderfinger completes
its Sunsets tour, a farewell lap that has sold
more than 300,000 tickets.

On the festival front, the annual Big Day
Out tour surges ahead as the biggest show of
its kind in these parts. Headlined by Tool,
Rammstein, Iggy & the Stooges, M.1.A. and
Grinderman, the event's ticket sales for the
January-February tour should surpass the
337,000 attendance record set in 2010,

National dance-oriented touring festivals
Parklife and the Future Music Festival, and
the growing, heavier-edged Soundwave, are
each tapping into the appetite for multistage
shows, while the new, six-date No Sleep Til
Festival is testing the waters for acts with a
niche following.

Buta handful of fests have fallen by the way-
side, including the Lost Weekend and BAM,
while the V Festival's future is uncertain. Pro-
moters blame a glut of shows and alack of gen-
uine headliners.

The Homebake festival took the year off in
2010. “The public are being a little more dis-
cerning about how they're spending their
money and that has a lot to do with the public
worldwide tightening their belt,” Homebake
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First among fests: The

multicity Big Day Out tour is
Australia’s biggest festival.

co-promoter Joe Segreto says.

Clearly fans have a lot of choice. The trade
group Live Performance Australia reported in
June that the live sector generated $1.9 billion
Australian ($1.8 billion) in revenue.

Australia’s dominate local promoters—
Chugg, Michael Coppel Presents, Dainty Con-
solidated Entertainment, Frontier Touring and
Andrew McManus Presents—now also com-
pete with newly arrived Live Nation.

Based in Melbourne, Live Nation Australia’s
first dip in the market will be a multidate
U2/Jay-Z stadium tour this November and De-
cember, followed by Sting’s run of Australasian
arenas and wineries in January and February.

The price for some hot tickets is rising above
$200 Australian ($196) to “alevel of greed that
i3 shameless,” Lister says. The exchange rate

isanother ongoing headache, swinging in the
past two years from as low as 60 cents (U.S.)
to parity with the U.S. dellar in October.

“The dollar is very volatile and currency
rates are one of the biggest problems we have.
You can go from having a profitable touron a
sellout to a losing tour,” says Michael Gudin-
ski, whose Frontier Touring is celebrating its
30th year in business with tours from the Ea-
gles and Leonard Cohen.

For the last couple of years, “live has been
fantastic on all fronts,” veteran promoter
Michael Chugg says. “But the writing has been
on the wall since the federal election [Aug. 21].
The U.S. is down the tubes and it’s going to
hurt us. We've just got to work through it. It'll
be an interesting summer. It could be the sum-
mer of blood, baby.” ves
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Up From Down Uncier

SIX ACTS TO WATCH
BY LARS BRANDLE

Australia has a rich history of launching rock
and pop acts from the land Down Under to global
success. As the Australian Recording Industry
Assn. prepares to present the ARIA Awards on
Nov. 7 in Sydney, Billboard profiles six Australian
acts towatch from among this year's nominees.

BLISSNESO

Australia’s hip-hop scene has arrived. Adelaide’s
Hilltop Hoods enjoyed two weeks at No. 1 on the
ARIA albums chart in 2009 with “State of the
Art” (Golden ErafUMA), and now it's Bliss N
Eso's turn. The trio’s fourth album, “Running
on Air” (Illusive Sounds), opened at the national
chart summit in August. The new album has
earned the act a pair of ARTA Award nomina-
tions {best urban album, best music DVD} and
isin the running for the prestigious ] Award, the
annual trophy given by the state-run Triple | radio
network to fete the Australian album of the year.
Bliss N Eso joined Kottonmouth Kings on a 25-
date U.S. tour in August and September, build-
ing on a 21-date North American run the previous
vear. The Sydney act will join the Big Day Out
festival tour, visiting six cities across Australia
and New Zealand in January and February 2011.

MEGAN WASHINGTON

[t's been a stellar rise for singer/songwriter
Megan Washington. Born in Papua New Guinea,
raised in Brisbane and now based in Melbourne,
the artist is fast becoming a household name in
Australia. Washington’s catchy pop songs and a
road-hardened live energy have earned her grow-
ing audiences. In August, her debut album, “I
Believe You, Liar” (Mercury), opened at No. 3 on
the national albums chartand is this year's best-
selling home-grown debut so far. Washington is
in the running for six ARIA Awards.

BIRDS OF TOKYO

Birds of Tokyo spread their creative wings on
the group’s self-titled third album, the band’s
first for EMI Australia. Recorded in Sydney, Lon-
don, New York and Gothenburg, Sweden, the
Perth-based quartet struck a winning formula.
“Birds of Tokye” opened at No. 2 on the national
albums chart in August, earned a nomination
for the | Award and propelled the four-piece into
the ARIA Awards limelight with six nomina-
tions. The group will also join the Big Day Out
tour next year.

DAN SULTAN
If critical awards are anything to go by, then Dan
Sultan’s star is rising high. On Sept. 27, the charis-
matic band leader won two trophies, including
bestmale artist, at the Deadly Awards, the annual
celebration of indige-
nous music. Another

Sibling strength:
honor followed Oct. 1 Brother and sister
duo ANGUS & JULIA

at the Independent

Music Awards in Mel- STONE have ciacked]

Billboard's Top

bourne, where the Heatseekers chart.
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country rocker bagged the big gong for bestinde-
pendent artist. Next up is the ARTA Awards: Sul-
tan has four nominations, behind his current
album, “Get Out While You Can” (MGM). Born
in Alice Springs to an Irish father and Aborigine
mother, Sultan enjoyed mainstream exposure
when he appeared in the 2009 musical feature
film “Bran Nu Day.” His rock'n’roll swagger has
earned him the nickname “the black Elvis.” Sul-
tan shrugs his shoulders at the comparison, but
as his profile grows, he may just make some for-
get the King.

CLOUD CONTROL

The path for this melodic four-piece is similar
to that of 2009 breakthrough act the Temper Trap.
Like the latter band, Cloud Control signed to the
Mushroom Group's Liberation label Down
Under, then joined the Temper Trap on the ros-
ter of Korda Marshall’s Infectious Music in
Britain. After touring with Vampire Weekend
and Supergrass, Cloud Control won two Aus-
tralian Independent Music Awards, including
bestindependent album for its debut, “Bliss Re-
lease” (Ivy League Records/Universal). The band
ig up for three ARIA Awards, but it won't be there
to collect: It's booked to play in London the night
of the awards. “Cloud Control are something
special,” Mushroom Group chairman Michael
Gudinski says. “Watch out for this band.”

ANGUS & JULIA STONE

Angus & Julia Stone are the quiet achievers of
Australia's music scene. With little exposure and
no grandstanding, the sibling act has enjoyed
more than 100,000 sales of its sophomore album,
“Down the Way” (Original Matters /EMI). Since
topping the chart upon its release in March, the
album has spent more than 20 weeks inside the
national top 10. Now, the pair's attention turns
to the United States, where the album opened
at No. 19 on Billboard’s Top Heatseekers chart
in April and at No. 8 on the Folk Albums list. On
Qct. 5, the act embarked on a fall North Ameri-
can tour. A solid itinerary will carry the due
across Europe through November and into mid-
December. The Stones have already picked up
two of this year's ARIA Awards in the artisan cat-
egories handed out in early October, and there

are potentially six more ARIAs to come. s
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nnie Lennox was born on Christ-

mas Day 1954—and her plans for

aholiday album have been ges-
tating almost ever since.

“I remember hearing all
these beautiful Christmas carols in choir when
I was 6,” she recalls with a laugh.

Five decades on, the singer/songwriter, ac-
tivist and '80s icon, born and raised in Ab-
erdeen, Scotland, has finally parlayed her
childhood musical love into “A Christmas Cor
nucopia,” due Nov. 16 in the United States on

Deccaand a day earlier throughout the rest of

the world on Island.

Even if an artist is a global superstar with
estimated career album and singles sales—
including solo outings and her work with Eu-
rythmics—ofaround 83 million, according to
Lennox's manager Simon Fuller, 19, 50-odd
years of thinking about a collection of songs
is unusual. But Lennox, newly signed to Uni-
versal after almost 30 years with Sony and
BMG, is that kind of artist: thorough, impas-
sioned, committed.

“I just wanted to do it—1'd held onto this
idea for many years,” Lennox says of her mo-
tivation in recording traditional festive songs
like “Silent Ni “The Holly and the Ivy”
and “The First Noel.”

The gently ornate instrumentation, mostly

the work of Lennox's keyboards but also fea
turing a 30-piece orchestra, is topped off by
her rich, instantly recognizable voice, while
the set is rounded out by one new self-written
song, the non-seasonal “Universal Child.”
Lennox and preducer Mike Stevens began
work in his London home studio in October

2009, continuing on and off during much of

the following year. When the project started,
facontract, and had this

she says, “Iwas out
moment to take a breath and think, *“What
would | like to do next?’ ” Business-wise, she
also felt “it would be good for me have a
change” noting that, at Sony, *I did start to feel
too much part of the furniture.”

Universal Music U.K. chairman/CEO David
Joseph, whom Lennox has known for many
years, heard about the self-started project and
asked her to corne in and play sorne music.

“It's always nice when people show an in-
terest and they didn’t have to. It just touched
me,” says Lennox, who officially signed with
Universal on Aug. 23.

Last year, Paul Foley, GM at Universal's

WORLDS COLLIDE
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Long time
coming:
ANNIE
LENNOX

SPREAD THE GOSPEL
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Christmas Wishes
(Are Made Of This)

Annie Lennox Delivers A Holiday ‘Cornucopia’

Decca Label Group in New York, and his team
worked on Andrea Bocelli's “My Christmas”
(Sugar/Decca) and Sting’s “If on a Winter’s
Night. . .,” (Cherrytree/ DG}, which have sold
2.2 million and 544,000 copies, respectively,
according to Nielsen SoundScan. Foley won't
comment on whether the label hopes to em-
ulate those successes, but he notes that “in

the U.S., holiday music performs a lot better
[than in Europe|. We expect Annie’s Christ-
mas record to outsell her last pop record.”
That album, 2007's “Songs of Mass
Destruction” {Arista), has sold 275,000 U.S.
copies, according to SoundScan, and 71,000
in the United Kingdom, according to the
Of

-ial Charts Co.
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‘Iloved doing
this. My heartand

soul arein the
instrumentation,

the interpretations
and the
arrangements.’
—ANNIE LENNOX

“Universal Child” shipped to triple A radio
stations in the second week of October, al-
though as the holiday season approaches, the
label's focus will switch to “God Rest Ye Merry
Gentlemen.” Lennox is confirmed to appear
on “Dancing With the Stars” on Nov. 16, “Good
Morning America” on Nov. 19 and NBC’s na-
tionally broadcast Rockefeller Center Christ-
mas tree lighting special in New York on Nov.
30. Lennox will also be hitting key TV spots in
Britain (including “Strictly Come Dancing”
on Nov. 14}, France, Germany, Italy and
Scandinavia. In the United Kingdom, AC-
formatted network BBC Radio 2 had the world-
exclusive first play of “Universal Child” on

Oct. 12, with strong support following from
commercial AC stations Absolute and Heart.

Clearly, Universal is hoping for a hit, “but
this has been a labor of love for Annie for quite
some time,” Island U.K. co-president Ted
Cockle says, “rather than a smash-and-grab
raid for a particular seasonal sales spike.”

It's a point reiterated by Lennox. She's un-
concerned at the prospect of releasing an
album into a crowded year-end market, even
alongside similarly inclined sets from
Mariah Carey and Susan Boyle. Multiplat-
inum success may be a sincere wish on Uni-
versal's part, but Lennox is more focused on
giving a voice to the African Children’s
Choir, which is featured on the album, and
giving fresh life to songs she’s cherished
since she was a child.

“Iloved doing this,” she says. “My heart and

soul are in the instrumentation, the interpre-
tations and the arrangements. Even when you
make music as I've been doing all these years,
you just hold your breath and hope everybody’s
going to fall in love with it.” aee
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>>>T.I. WON’T BE
CHARGED

Los Angeles prosecutors
have declined to file a
felony drug charge
against T.l. stemming from
his arrest in September in
Los Angeles. According to
acharge evaluation
worksheet released Oct.
25, deputies found four
ecstasy pills on the 30-
year-old Atlanta rapper.
T.l., whose real name is
Clifford Harris Jr., was on
supervised release after
serving 10 months in
prison for federal
weapons charges when he
was arrested Sept. 1. A
Georgia judge earlier this
month sentenced him to
another 11 months in
prison for breaking his
federal parole with the
latest arrest.

>>>JACKSON TOPS
FORBES LIST
Michael Jackson’s death
sparked an outpouring of
grief around the world,
but fans also opened their
wallets to make him this
year’s top-earning dead
celebrity with $275
million, according to
Forbes magazine.
Jackson raked in more
than the combined total
of the other 12 celebrities
on the list, Forbes
reported. He was ranked
third on last year’s list
with $90 million. Elvis
Presley came in second,
earning $60 million from
admissions to his former
home, Graceland, which is
now a museum and
tourist attraction in
Memphis; a Cirque du
Soleil show; and more
than 200 licensing and
merchandise deals.

>>>BIEBER
LAUNCHES
FRAGRANCE

Just when you thought
Justin Bieber was getting
back to the music with a
new acoustic album, the
pop star is now adding a
unisex fragrance to his
ever-expanding portfolio.
The fragrance, called My
World, will come not ina
bottle but instead in the
form of scented wrist-
bands and dog tags,
according to trade
journal Women's Wear
Daily. Bieber has teamed
up with Etoile Nation
Beauty to produce the
scented accessories,
which will hit Walmart
stores on Nov. 26.

Reporting by Monica
Herrera, Michelle Nichols
and the Associated Press.

DANCE EBY KERRI MASON
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Plastic fantastic:
RICHIE HAWTIN

RecyclingPla

Richie Hawtin Pays Tribute To His Past

With An Expansive Package

For nearly a decade, Richie Hawtin has criss-
crossed the globe as one of dance music's most
in-demand DJs, playing everywhere from
100,000-plus outdoor festivals to exclusive
clubs. Butin 1993, Hawtin helped launch the
techno movement as Plastikman, a mysteri-
ous producer/performer who manipulated syn-
thesized beats and acid loops into a kinetic
form of minimalism.

Through a series of Detroit warehouse par-
ties that are the stuff of dance music legend
and six albums on Mute (some of which are
now out of print and go for upwards of $100
per copy), Plastikman captured the ear and
imagination of the burgeoning electronic music
community worldwide.

Now, Hawtin is bridging the gap between
his person and persona, the past and the pres-
ent, and his old and new fans with “Arkives”
(Minus), a multimedia retrospective that will
comprehensively capture every bleep that Plas-
tikman ever recorded, plus videos, photos and
other artifacts. The ambitious project will be
available on Hawtin’s own label in four edi-
tions, each of which ig strictly limited: Only the
amount of copies preordered between Oct. 10
and Dec. 31 will be manufactured.

“The path to that decision was the sheer
workload and high costs invelved to produce
|the physical editions],” Minus managing di-
rector Philip Soeffker says. “You don't want to
just guess and possibly overmanufacture. But
you also want to give people something really
unique and special.”

All formats of “Arkives’” include the six
Plastikman albums, and a treasure trove of
additional material is doled out among
them depending on the format. This in-
cludes rare and unreleased tracks, like an
in-studio live session with John Peel; new
remixes of Plastikman favorites by a slate
of DJ/producer luminaries like Moby and
70 |

EBILLEOARD | NOVEMEER &, 2010

Dubfire, commissioned just for this proj
ect; videos of Plastikman performances,
like his 1995 Glastonbury Festival set; and
“Slinky,” a new single. In total, there are
170 tracks and 10 videos.

“Analog” includes the albums on heavy-duty,
180-gram vinyl, in a deluxe box with a poster.
“Digital,” the downloadable version, containg
the albums plus some of the new remixes. But
“Reference” hasitall: an 11-CD/fone-DVD pack-
age with all the content, plus a 64-page book,
personalized with the purchaser’s name. And
for the super-fan, “Collection” has all of that,
plus the vinyl collection and bonus downloads.
It's expected to go for about €150 ($240).

Because fans won't receive their copies until
atleast February, Minus has built in phased in-
centives to encourage preorder. Those who buy
on M-nus.com (where the majority of sales will
take place; a limited number of copies will be
available at specialty retail) within the first four-
week phase will receive an exclusive mix by
Plastikrman of Plastikman material; a special
holiday card, should buyers want to give their
purchase as a gift (but have nothing for under
the tree); and their name printed on their copy.
Those who order in the second phase get only
the first two; in the last phase, only the person-
alization is offered.

Hawtin has always been a vocal supporter
of the digital revolution: He's a founding co-
owner of dance music download site Beatport,
and of FinalSeratch, a DJ performance tool that
allows for manual manipulation of digital
tracks. Butto him, the “Arkives” retrospective’s

attention to tangible detail isn't a disconnect.
“We're human, and we'll always be con-
nected to physical objects,” he says, “Butif we
make them as special as we can, unique, so
people feel like they're part of something, then
maybe they'll have [“Arkives”] on their coffee
tables for 50 years instead of justone.” -+
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TALEOFTWO
CULTURES

‘AfroCubism’
Shows A Glimpse
At What

‘Buena Vista’
Might Have Been

“Prequels” are usually the
preserve of filmmakers. But
the Grammy Award-winning
“Buena Vista Social Club”
album has spawned a rare
sighting of the phenomenon
in the music industry.

In 1996, London-based
World Circuit Records owner
Nick Gold and his co-producer
Ry Cooder traveled to Havana

intending to fly in a group of

musicians from Mali and team
them with Cuban singer song-
writer Eliades Ochoa’s hand-
picked local artists to make a
record exploring the musical
links between the two cultures.

But when the Cuban em-
bassy lost the Africans’ pass-
ports, the project was canceled
at the 11th hour. With studio
time booked, Cooder and Gold
decided that their best option

was to simply record the
Cubans. The result was “Buena
Vista Social Club” (1997),
which Gold says has sold 8 mil-
lion units worldwide.

Now, he's finally recorded the
album he intended to make—
“AfroCubism,” released Oct. 18
across Europe on World Circuit.
A Nov. 2 U 5. release follows on
Nonesuch, which released
“Buena Vista” stateside.

Participants include Ochoa
and musicians from his band
Grupo Patria, original Malian
invitees Djelimady Tounkara
{guitar) and Bassekou Kouyate
(ngoni), plus three additional
African stars: Grammy-
winning kora player Toumani
Diabate, griot singer Kasse
Mady Diabate and balafon
player Lassana Diabate (no
relation to Toumani).

“In the end it came to-
gether incredibly easily,” says
Gold, who produced the al-
bum. “We found a window
when most of the musicians
were on tour in Europe and

In the drink:
ABSYNTHE MINDED

-
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>>>BEING GREEN
Absynthe Minded’s single
“Envol” is spearheading Univer-
sal Music’s attempts to break
the Belgian quintet overseas.
The English-language track
is from the band's self-titled
fourth album, released domes-
tically in August 2009 on Kere-
mos/PIAS. The album has sold
40,000 copies domestically, the
band’s manager Tom De Clercq
says, and helped the group col-
lect four trophies at January's
Belgian Music Industry Awards.
Last November, Universal
France imprint AZ signed Ab-
synthe Minded globally outside
Belgium and the Netherlands.
The album was released in
France in June—and with lead
single “Envoi” an airplay hit, AZ

1 FERGUSON

A&R manager Nicolas Gautier
says, “We now want toincrease
the band'’s visibility in France.”

Accordingly, Absynthe
Minded's current 14-date Eu-
ropean tour includes eight
shows in France, with several
TV appearances also lined up.
Elsewhere, the album appear-
ed Oct. 15 in Germany; other
European markets will follow
in March 2011, “Envoi” received
a U.K. release on Oct. 25 and
has already gained plays on
AC-leaning network Radio 2.

Absynthe Minded, fronted
by singer/songwriter Bert
Ostyn, formed in 2002. Gau-
tier describes its jazz-hued
alt-rock as resembling “a
gipsy traveler on his way from
early-"70s New York to the

H A FRIECMAN
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booked studios in Madrid. We
recorded 17 songs in five days
in the same spirit of spon-
taneity that characterized the
‘Buena Vista’ sessions.”

The project finds Ochoa'’s
group adding a Cuban/Latin
flavor to traditional African
tunes, while the Malians con-
tribute rippling rhythms to
Cuban classics like "Guan-
tanamera” and Ochoa's own
compositions.

“My dream since | was
young was to open a new door
for African music,” Toumani

current London scene.”

The band is published by EMI
Music Publishing. European
booking agents include the
Agency Group (United King-
dom) and Busker (Belgium).

—Marc Maes

>>>WELL RED

With a top five album on the
Australian Recording Industry
Assn, charts, Melbourne pop-
rock band Little Red’s career
is looking rosy.

The five-piece opened at
No. 5 on the ARIA tally in
September with sophomore
album “Midnight Remember,”
its first under a global deal with
Mushroom Group’s Liberation
Music. The band's debut, “Lis-
ten to Little Red,” peaked at
MNo. 29 on the ARIA chart in
2008 and earned a 2009 U.K.
release through indie Lucky
Number Records.

Australian festival dates in-
cluding Big Day Out and V
Fest helped build a strong fan
base, vocalist/keyboardist
Tom Hartney says, “and hav-
ing a great lead single helps.”
The latest album delivered a
top 20 hit with “Rock It,”
which was synched along with
new single “Slow Motion” in

Diabate says. “I wanted to bring
this music out of Mali and meet
other cultures with it. On
‘AfroCubism,” I'm not playing
Cuban mugic and the Cubans
aren’t playing African music.
We've put the two together and
made a new music.”

The collective launches a
world tour Nov. 9in Montreal.
North American shows are
booked through Concerted Ef-
forts; Madrid-based Metric
Productions books the group
internationally.

A digital single, “Al Vaiven

Artists without borders (from
left): TOUMANI DIABATE,
BASSEKOU KOUYATE and

ELIADES OCHOA onstage at

Le Mar de Musicas festival in
Cartagena, Spain, on July 9.

de Mi Carreta,” was released
in September, with World Cir-
cuit posting two videoclips of
album recording sessions on
YouTube, Facebook and My-
Space. The single has been
serviced to radio, with prior-
ity being given to noncom-
mercial, college and jazz
stations. However, Nonesuch
senior VP of marketing Peter
Clancy admits, “We have
learned from our 13 years of
experience with the Buena
Vista Social Club and sister
projects that, unfortunately,
[U.S.] Latin radio doesn't play
this kind of music.”

In the United Kingdom, the
album has picked up airplay
on stations ranging from dig-
ital alternative-formatted BBC
6 Music to classical BBC Radio
3. World Circuit's U.K. adver-
tising campaign included
mainstream and specialist
music publications as well as
a London underground station
poster campaign.

“We've had strong media in-
terest because there's a great
story behind it,” Nonesuch VP
David Bither says. “We're
hugely proud of our associa-
tion with World Circuit; this
feels like one of the most sig-
nificant releases we've had in
the last decade.” e

TV coverage of the Australian
Football League’s Grand Final.
The Sept. 25 match was a
draw and replayed the follow-
ing weekend—"great expo-
sure for us,” Hartney says.
International release plans
are shaping up, he adds, with
a Japanese release likely to
be first. Meantime, Little Red
will support Blondie and the
Pretenders on dates in No-
vember and December and
play the Big Day Out touring
festival in early 2011
Publishing is handled by
Mushroom Music, while Aus-
tralasian bookings are through
Artist Voice. U.K. shows are
through Coda, —Lars Brandle

>>>MODERN
MANOEUVRES
The 11th album from British
synth-pop pioneer Orches-
tral Manoeuvres in the Dark
was a long time coming. “His-
tory of Modern” is its first stu-
dio set since 1996, and the
first since 1986 to feature the
'80s hitmaking lineup of
Andy McCluskey, Paul Hum-
phreys, Martin Cooper and
Malcolm Holmes.

OMD, which scored 30 U.K.
top 75 hits between 1980 and

1998, re-formed its “classic”
quartet in 2006. It’s sighed to
100% Records in the United
Kingdom and is licensed in-
ternationally, including Good
to Go/Rough Trade in Ger-
many (where the album en-
tered the Media Control chart
at Mo. 5 on Oct. 1) and Bright
Antenna in the United States.
According to manager Mirelle
Davis, the late-September
worldwide rollout was due to
fan demand.

“Our original idea was to
wait until 2011 to release [inthe
States],” she adds, “but we
brought it forward. It wasn't
fair to fans that had already
been waiting 14 years.”

Still, U.S. admirers will have
to wait to see the band live.
A European tour booked
through X-Ray Touring be-
gins Oct. 29, but U.S. dates
through Little Big Man aren't
due until March. By then,
Davis hopes to have raised
the act’s stateside profile
through TV synch deals.

“We're actively working on
that,” she says. “A publishing
deal is currently being negoti-
ated.” OMD’s current publish-
ing is copyright control.

—Steve Adams
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-\ with AARON NEVILLE

by DEBORAH EVANS PRICE v

During his five decades in the music business, Aaron Neville has had hits on the R&B and adult

contemporary charts as well as the Billboard Hot 100, among them the classic “Tell It Like It Is™
and No. 1AC hits “All My Life” and “Don’t Know Much,” both duets with Linda Ronstadt. On new
album “lI Know I've Been Changed,” due Nov. 9 on his own Tell It Records in partnership with
EMI Gospel, Neville returns to his gospel roots. The 12-song collection pays homage to Brother
Joe May, Sister Rosetta Tharpe, the Blind Boys of Alabama and other gospel legends whose music
influenced the New Orleans native. Produced by Joe Henry, the album features Neville's long-

time friend Allen Toussaint on piano.

1 What prompted you to do another
gospel album?
This is my third gospel album. I had one called
“Devotion” and one called “Believe.” I've al-
ways liked gospel music. When I was a teen-
ager, me and my friends would be walking
down the street getting into mischief and we'd
be singing the Blind Boys [of Alabama]. When
I was a baby, my grandmother rocked me on
herlapin arocking chair listening to the gospel
stations. I heard Sister Rosetta Tharpe, Brother
Joe May, the Blind Boys and all those kinds of
groups as a baby.

2 You’ve been in the business for 50
years. How has your approach to making
music evolved?

The biggest change is that back in those days
all I was thinking about was what | wanted to
sing. | wasn'tlooking into the future and where
it was going to wind up or anything like that.

I just wanted to sing, and the most important
thing was to hear myself on the radio. Through
the years you learn more about the musicand
the music business, record companies and all
of that, and there were ups and downs, but I
wouldn’t change none of it.

3 How did you approach recording this
new project?

We did it all in five days. Joe Henry was com-
ingin off the road and | was coming in. Every-
body's schedule was kind of going haywire, so
we had to work it out in those five days. It was
cool to do it like that. T wouldn't say we were
under pressure, because it was a joy working
with the musicians and especially Allen Tou-
ssaint, who was also my preducer backin 1960.
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4 How did you begin working with Tous-
saint back then?

Allen was an A&R man for this record com-
pany, Minit Records, in those days and he
was still recording people like Ernie K-Doe
and Irma Thomas. I couldn’t wait to get my
time, because we had been talking about
doing something and I finally got a chance
to go in the studio with Allen. It was a split
session between me and another group called
the Del Royals.

5 Inaddition to your upcoming tour, what
else is on your agendain coming months?
[ write poetry. As a matter of fact | have a po-
etry book, “Aaron Neville Inspirations,” and
I've been working with Allen Toussaint—I've
been giving him some of my poetry and he's
been putting music to it. So we're going to try
to have like a 50-year or 51-year anniversary
thing and do some of my stuff combined with
me and Allen.

6 Your home was destroyed in Hurricane

Katrina. Are you planning to move back to
New Orleans any time soon?
That home is gone. I lost that home and then
I moved to Tennessee after that. I have a
house in Covington, La., but I'm in New York
now because I'm getting ready to get mar-
ried next month to a pretty lady named
Sarah. She’s a photographer. She shot the
Neville Brothers in 2008, when we went back
to New Orleans for the first time after the
hurricane. She photographed us for People
magazine and we started talking. [ kept in
contact. We started seeing each other and
fell in love. aee
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SWEDISH HOUSE
MAFIA

Until One

Producer: Swedish House
Mafia

Astralwerks

Release Date: Oct. 26

This Stockholm-based DJ
outfit scored a dance hit
earlier this year with "One
(Your Name),” its hard-hitting
collaboration with Pharrell
Williams of N*E*R*D. But sep-
arately, the men of Swedish
House Mafia—Axwell, Sebast-
ian Ingrosso and Steve An-
gello—have been rocking
dancefloors for years, so here
we have a 24-track primer de-
signed to update new fans on
each artist’s earlier work, (Until
“One,” get it?) The continu-
ously mixed set includes such
original work as Axwell's soul-
ful 2007 track “| Found U” and
Angello's spacey "Monday,”
plus remixes like Ingrosso’s
tribal-funk take an MGMT's
“Kids" and a jubilant version
of “One More Time" by Daft
Punk. (Things cool down ever
so slightly during Miike Snow's
slinky “Silvia.") Listeners also
get Swedish House Mafia's
synth-streaked new single,
“Miami 2 Ibiza,” which features
young English rapper Tinie
Tempah and might just give

REBA McENTIRE
All the Women | Am
Producer: Dann Huff
Valory/Big Machine
Release Date: Nov 9

~+  Among the many ladies Reba
McEntire claims to be on her new studio album, “All the
Women | Am,” is the type that peppers normal conver-
sation with the phrase “kick it"—as in, “I'd kick it with
who | wanted/And never get confronted for it." That
line is, of course, from “If | Were a Boy,” the 2008
Beyoncé hit that McEntire covers here with no less
cool-mom authority than she did Kelly Clarkson’s
“Because of You” on 2007's “Duets.” Given her current
partnership with the crossover kings at Big Machine,
one hopes that an album of pop covers might loom in
McEntire's near future. (How great would she be on
“Just the Way You Are” by Bruno Mars?) Until then,
we'll have to make do with “All the Women | Am,”
which offers another welcome helping of her well-
established sound. Keepers include the disco-twangy
title track; “Cry," a pretty power ballad; and “The Day
She Got Divorced,” where McEntire dissects the titular

- =

event with deadpan precision.—MW

LMFAC's "I'min Miami, Bitch”
a run for its stupid-smart
megaclub money.—MW

% |
LIZ PHAIR

Funstyle

Producers: various

Rocket Science

Release Date: Oct. 19
Alternative rocker Liz Phair
surprised fans when she

* ‘f '

Davies

BRYAN FERRY
Olympia
Producers: Sryan Ferry, Rhett

Astralwerks
Release Date: Oct. 26

Judge this album by its cover—Kate Moss pouting
moodily on satin sheets—and you'd assume it harks
back to Bryan Ferry's Roxy Music pomp, when super-
models queued up to grace the band's album covers
and Ferry dispatched endless art-rock classics with-
out even breaking a sweat. Indeed, this is as close as
we may get to a Roxy reunion on record: Phil
Manzanera, Andy Mackay and Brian Eno are all fea-
tured, alongside everyone from Pink Floyd's David
Gilmour to the Scissor Sisters. Some of it works like a
dream. The dramatic swagger of “You Can Dance”
finds Ferry murmuring “Do you come here often?” like
the old smoothie he is, while the throbbing, bass-
heavy Groove Armada collaboration “Shameless” is
more all-night rave than gentleman's club, and all the
better for it. Ferry also brings his own style to covers
of Tim Buckley's “Song to the Siren” and Traffic's “No
Face, No Name, No Number.” But too many songs fail
to equal the quality of the guest list, meaning the
substance of “Olympia” never quite matches its

undoubted style.—MS
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posted tracks from her
newest album, "Funstyle,” on
her website in July. The eclec-
tic set is the singer’s first re-
lease in five years and will be
packaged with a set of demos
and rarities from the early
'90s. But fans can also expect
to hear a few firsts on “Fun-
style,” ranging from Phair's
rap verse on the track “Beat
Is Up" to the Beck-esque
stoner rock on "And He
Slayed Her” and the R&B-
flavored vibe of "My My." Over
an Eastern-inspired back-
ground on the aptly titled
“Bollywood,” she delivers a
spoken-word tale of her failed
past relationship with ATO
Records, but it comes across
maore like a story reading than
a musical number. However,
Phair does showcase her
singer/songwriter talents on
acoustic ballad "Miss Septem-
ber.” Atop the slow tempo of
the guitar-driven melody, she
croons, “I've been happy too/
Every day | want to spend my
time with you.,"—MV

WARPAINT

The Fool

Producer: Tom Biller

Rough Trade

Release Date: Oct. 26
Willowy Los Angeles art-rock
group Warpaint summons a
remarkably heady atmos-
phere on its debut album,
“The Fool,” which follows a

buzzed-about EP released
last year on Los Angeles-
based indie Manimal Vinyl. On
the song “Bees,” guitarists
Emily Kokal and Theresa
Wayman layer their instru-
ments with an appropriately
swarming intensity, while
slow-mo opener “Set Your
Arms Down" reveals the pa-
tience with which they pur-

Masters

sue their dream-pop groove.
Elsewhere, the track “Under-
tow” showcases Warpaint's
woozy three-part vocal har-
monies, and “Composure”
somehow makes room for a
left-field cheerleader chant.
‘et for all the top-shelf sound-
scaping, the group rarely de-
vises tunes to match, circling
a melody instead of nailing it

RAY CHARLES

Rare Genius: The Undiscovered

Producer: John Burk
Concord Records
Release Date: Oct. 26

A collection of previously unreleased tracks can
sometimes feel like a mishmash of songs that have
nothing in common other than never being released.
But that's not the case with the new Ray Charles
album, “Rare Genius.” The 10-track set flows from
start to finish as it vibrantly captures the late singer’'s
wide range of musical styles, piano handiwork and
gritty, soul-drenched vocals. With love as a thematic
backdrop, “Rare Genius" takes its cue from one of the
first tracks discovered, “It Hurts to Be in Love.”
Punctuated by spirited horns, the cautionary tale pro-
vides the perfect platform for the deep emotion and
intensity effortlessly reflected in Charles’ voice. He
goes deliciously bluesy on the standard “There'll Be
Some Changes Made,"” then revs up to sultry on the
'50s pop hit “Wheel of Fortune” and playful as he
sings and talks his way through the prophetic “I'm
Gonna Keep On Singin’.” The closing track is a redis-
covered surprise from the Sony vaults: Charles’ pair-
ing with fellow icon Johnny Cash on the moving
gospel-, Christian- and country-infused “Why Me,
Lord?" Here's hoping there's more to come.—GM
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or employing repetition
where variety might've of-
fered more drama, with the
exception of the strikingly
pretty “Baby.” “l feel like a
shadow,” Kokal sings in the
Karen O-ish “Shadows,” and
you can understand where
she’s coming from: Too much
of “The Fool” feels like half-
remembered approximations
of stronger material. =MW

By

BOB DYLAN
The Original Mono
Recordings; The Bootleg
Series Vol. 9, The Witmark
Demos: 1962-1964
Producers: various
Columbia Legacy

Release Date: Oct. 19
Precious few popular music
vaults have been more prolific
and consistently rewarding
than Bob Dylan's deep trove.
Since the groundbreaking
1985 "Biograph” boxed set,
Dylan and his archivists have
delivered one revelatory
release after another, and this
year is no exception. “The
Witmark Demos,” part of the
ongoing "Bootleg Series,”
offers the most intimate of
Dylan encounters. It contains
47 songs (15 previously un-
released) recorded for his first
two publishing companies
and performed just by Dylan
with his guitar and harmonica.
Listening is like having a ring-
side seat for his evolution from
wannabe Woody Guthrie
troubadour to folk provoca-
teur to sophisticated chroni-
cler of hurman emotions. The
casual nature of the sessions—
Dylan coughs during “Blowin’
in the Wind” and stops “Talk-
ing Bear Mountain Picnic
Massacre Blues” to correct a
lyric, for instance—only en-
riches the experience. Mean-
while, “The Original Mono Re-
cordings” offers up his first
eight albums in immediate,
arresting form. The release
recaptures a sonic immediacy
as well as instrumental details
less prevalent in the more
spacious and spread-out
stereo mixes. These were
Dylan's legend-builders, and
their new versions, alongside
“The Witmark Demos,” make
those six years seem that
much more improbable—and
impressive.—GG
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R. KELLY

Producer: R. Kelly
Writer: R.S. Kelly

JiveILG

When a Woman Loves (5:12)

Publishers: 7. Kelly Publishing/”
Universal Music-Z Songs (EBMI)

With some of his best-known songs existing in the pop
and hip-hop realms, it's easy to forget how command-
ing R. Kelly's voice can become on a no-frills soul
track. “When a Woman Loves” echoes the slow-paced
beauty of the Penguins’ “Earth Angel” and Kelly's own
“If | Could Turn Back the Hands of Time,” with the
singer emoting over a guiet beat and simple chord
progression. The lyrical content of the song, which
focuses on how a woman’s unconditional love can
breed forgiveness, takes a back seat to Kelly's power-
house vocal performance. Near the end of the track,
the music drops out for more than 20 seconds and
Kelly hopscotches across syllables before hitting a cli-
mactic final note. Most performers couldn’t pull off
such an ostentatious moment, but the self-proclaimed
“king of R&B" continues to prove himself unparalleled
on “When a Woman Loves."—JL

when a
wornan

loves

TOBY KEITH

Bullets in the Gun (4:17)
Producer: Toby Keith
Songwriters: T. Keith,

R. Rutherford

Publishers: Tokeco Tunes
(BMI), Universal Music/
Memphianna (ASCAP)

Show Dog-Universal

The title track to Toby Keith's
latest album—the tale of a
modern-day Bonnie & Clyde—
finds the country star utilizing
his sharpest storytelling skills.

Working with co-writer Rivers
Rutherford (Brooks & Dunn),
“Bullets in the Gun" is an ex-
pertly crafted portrait of a
drifter who falls for a raven-
haired temptress "in alittle bor-
der town.” Soon Keith's narra-
tor is conspiring to rob the girl's
boss at gunpoint and escape
with his lover to Mexico. The
haunting production, which
builds to several crescendos
after a sparse beginning, nicely
accompanies the lyrics by mir-
roring the characters' pursuit

and ultimate payoff. While the
lovers' demise in a hail of gun-
fire at the end of the song isn't
a surprise, the predictability
doesn't make Keith's images
any less enchanting. —KT
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MIKE POSNER

Please Don’t Go (3:16)
Producers: Mike Posner,
Benny Blanco

Writers: M. Posner, R. Levine
Publishers: North Greenway
Productions/Sony/ATV Tunes
(ASCAP), Matza Ball
Music/Where Da Kasz At
(BMI)

JRMG

Singer/songwriter Mike Pos-
ner's debut single, "Cooler
Than Me,” reached No. 6 on the
Billboard Hot 100 by success-
fully pairing the artist’s slick vo-
cals with lush electronic tex-
tures. Follow-up “Please Don't
Go" is a more plaintive ballad
than “Cooler,” but it employs
the same electro-dance sound
that has separated Posner from
the pop/R&B pack. “Baby,
please don't run away from my
bed/And start another day, stay
instead,” he sings over Benny
Blanco's frantic production.
Posner's vocals are reminiscent
of acts like Daniel Bedingfield
and Savage Garden, with the
singer infusing each line with a

Kee P

~. LEE DEWYIE

Tunes (ASCAP)

LEE DeWYZE

Sweet Serendipity (3:18)
Producer: David Glass

Writers: L. DeWyze, D. Glass,

J. Lawhead

Publishers: Dwise (BMl), Glass Too
Big/Sony ATV Tunes (ASCAPR), Azlyn Music/Sony/ATV

19 Entertainment/RCA Records

With “Sweet Serendipity,” “American ldol" season-nine
champ Lee DeWyze delivers a debut that suits both his
musical influences and vocal style. The 24-year-old lllinois
native's husky, soulful voice fits nicely into top 40 pop-rock
fare, as he describes his journey and offers an uplifting
message about believing in destiny. “l ain't gonna stress/
'Cause the worst ain’t happened yet/Something’'s watching
over me/Like sweet serendipity,” DeWyze sings while rap-
idly working through the melody. His well-placed har-
monies and lyrical tone shine throughout the song, with
the bridge and climax bringing to mind John Mayer’'s early
material. With debut album “Live It Up” set to arrive Nov.
16, “Sweet Serendipity” is a strong indication that the musi-
cal personality DeWyze developed as a contestant on
“Idol” will carry over to his recording career.—MM

TRelIME

THE BLACK EYED PEAS
The Time (The Dirty Bit) (5:03)
Producers: William, DJ Ammao
Writers: various

Publishers: various

interscope

“Dirty Dancing” meets Auto-Tune on the Black Eyed Peas’ first
offering from “The Beginning,” the follow-up to the group’s smash
2009 set, “The E.N.D." The latter's lead single, the bizarre and chorus-less “Boom Boom
Pow,” spent 12 weeks atop the Billboard Hot 100, so it's no wonder Willi.am feels
empowered to take fans on a five-minute journey more splintered and cyborgian,
whooshing and weird than ever. His tag-team dynamic with Fergie is replicated here:
He implores the crowd to “lose control,” while she spouts vaguely hip-hop-inspired
lyrics: “I didn’t come to get bougie/l came here to get crazy.” The borrowed lyrics and
melody of “(I've Had) The Time of My Life,"” meanwhile, serve as the song’s only deep
breath amid all the sonic compression. Both alien-sounding and bound to be played at
weddings everywhere, “The Time" is yet another marker of the Peas’ digital evolution—
it's their party, and we're just invited.—MH

soulful quality that sticks inthe
listener's mind. As a second of-
fering from first album “31 Min-

utes to Takeoff” "Please Don't
Go" is just as accessible and
ripe for singalongs as Posner’s
breakout hit.—KM

SAVING ABEL

The Sex Is Good (3:31)
Producer: Skidd Mills
Writers: J. Null, J Weeks,

S. Miils

Publishers: Crazy You
Publishing/Brimary Wave
Music Publishing (ASCAR),
Skiddeo Music/Warner
Tameriane Publishing (BMD)
Skiddeo/Virgin/Capitol
Mississippi rock group Saving
Abel defies the biblical refer-
ence in its name with “The Sex
Is Good,” the latest single off
sophomaore disc "Miss Amer-

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Emma
Gaedeke, Gary Graff, Monica
Herrera, Jason Lipshutz, Kerri
Mason, Michael Menachem, Gail
Mitchell, Mark Sutherland, Ken
Tucker, Megan Vick, Mikael Wood
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ica"” that has been climbing Bill-
board's Rock Songs chart. The
track hinges on acoustic riffs
that slither along to the
melody and a drumbeat that
kicks in during the chorus.
Meanwhile, singer Jared
Weeks fuels the track with his
raspy delivery and lyrics that
are as blunt as the song's title
suggests. "You can't mistake
it, because it's understood/I'm
not inlove, but the sex is good,”
Weeks belts in the chorus. “The
Sex Is Good" may be provoca-
tive, but the song's content
never becomes too explicit to
be deemed off-putting. With
a gritty sound and attention-
grabbing lyrics, Saving Abel
has given modern rock radio
another solid anthem.—EG

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003, or to the writers in the
appropriate bureaus
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BY LEILA COBO

Beyond Physical

Shakira’s Sales Success Exposes

Ripe Digital Market

As expected, Shakira’s new Spanish-
language set, “Sale el Sol,” debuts at
No. 1 on Billboard’s Top Latin Al-
bums chart. And, given her current

arena tour and the global success of

the World Cup anthem “Waka Waka
{This Time for Africa),” it's not sur-
prising that her first-week sales—
46,000 albums, according to Nielsen
SoundScan—mark the highest debut
for a Latin album this year.

More remarkable than sales num-
bers, however, is Shakira's online suc-
cess. It highlights a Latin digital
market that—if targeted properly—
is ripe for the picking.

In the United States, 35% of the first-
week sales of “Sale el Sol” were digital.
Eight of the top 10 tracks on Billboard's
Latin Digital Songs chartare Shakira's,
including the No. 1 “Loca,” which sold
48,000 downloads, the highest-selling
weelk ever for the chart. Overall,
Shakira's new tracks added up to more
than 100,000 downloads for the week.
Digital sales were aided by prominent
placement on both the iTunes and
iTunes Latino home pages.

“Her iTunes exposure was for the
general market,” Sony Music Latin
senior VP of commercial and sales
Guillermo Page says. “These major
acts need to be worked as general-

market acts because they
transcend [the Spanish-lan-
guage marketplace].”

It's impossible to deter-
mine who exactly purchased
Shakira’s Spanish-language
album in the United States.
However, Page believes the
buyer pool expanded to in-
clude second- and third-
generation Hispanics who
may not have seen Shakira
on Telemundo or Univision,
but saw her instead on
“Dancing With the Stars” or “Late
Show With David Letterman.” Oth-
ers found her on the iTunes home
page. “If you need to look too hard,
you lose the sale,” Page says.

Given Shakira's global star sta-
tus, Sony’s “be everywhere” men-
tality naturally extended worldwide.
In her home country of Colombia,
“Sale el Sol” was released through
an exclusive agreement with retailer
Exito (a company similar to Target),
which has exclusive distribution of
the album for 90 days. During the
first week, Sony Music VP of
marketing for Latin America Fer-
nando Cabral says, more than
50,000 units were sold—an extraor-
dinary amount for the market. To

-
-
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date, the total shipment to Colom-
bia stands at 120,000 units.

Sony is also looking for more dig-
ital engagement in Latin America.
Beginning in January 2011, “Sale el
Sol” will be sold in news kiosks in sev-
eral countries—including Ecuador,
Bolivia and Paraguay—as part of a
special package that includes a tour
companion book with exclusive in-
terviews and photos. The CD will be
sold as a digital download card.

“It's our way of placing 200,000-
300,000 units in those markets
where [due to piracy and closure
of retail outlets| we have negligi-
ble physical distribution,” Cabral
says. The kiosk deals were negoti-
ated with different newspapers in
each country. The newspapers will
buy the book and card from Sony
and then promote the package in
their publications.

In addition, when Shakira kicks off

the Latin American leg of her tourin
February, Sony will sell “music tick-
ets” that will allow fans to download
tracks as part of their ticket purchase.
The same strategy was employed ear-
lier this year with Chayanne.

“With an artist like Shakira, we'll
sell a lot of physical CDs, but you
have to think about everything
else,” Cabral says. “We have to go
out and strike deals that make sense
in every territory.”

ROO-KEYS OF THE YEAR

Akron, Ohio's Black Keys reach the Alternative sum-
mit with their first chart entry as “Tighten Up”
(Nonesuch/Warner Bros.) ascends 2-1.

The song appears on the act's sixth studio album,
“Brothers,” which soars 48-27 as the Greatest Gainer
(14,000, up 64%, according to Nielsen SoundScan)
on the Billboard 200. The set, which debuted at No.
3 on the June 5 chart, has sold 346,000 copies. “Tighten
Up” bows at No. 93 on the Billboard Hot 100.

“A five-year plan has led to massive success,”
Warner Bros. VP of alternative promotion Rob Gold-
klang says, citing the band's first release on None-

SUMMIT SUCCESS

The Black Keys—the duo of Dan Auerbach and
Patrick Carney—are the record-tying sixth act to
send a maiden chart entry to the Alternative
apex this year. Six rookie artists also reigned in
1997, the highest sum of No. 1s by newly charting
acts since the list adopted Nielsen BDS-
monitored data in 1993, Notably, all six 1997
smashes reached the top five on Mainstream
Top 40. Of this year’s leaders, only Neon Trees’
“Animal” has crossed to the pop top 10 (see
page 84).
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such, “Magic Potion,” in 2006.

“Tighten Up” was sent to radio seven months
ago with “early support from only a few stations,”
Goldklang adds. The label’s marketing plan helped
lead to major placements on TV, including “Gos-
sip Girl,” “House” and “Hung,” as well as a sold-
out headlining tour. A Subaru campaign featuring
the song has also begun.

“Warner Bros., Nonesuch and Q Prime Manage-
mentare thankful to alternative radio,” Goldklang
says, “and feel that this is just the beginning.”

Date Reached No. 1

—Gary Trust

On Allternative Imprint/Label
2/20/10 2 PHOENIX 1901 Loyaute/RED/Glassnote
4/10/10 1 CRASH KINGS Mountain Man Custard/Universal Motown
5/15/10 1 THE DIRTY HEADS (featuring Rome) Lay Me Down Executive

10/2/10 1 NEON TREES Animal Mercury/IDIMG
10/9/10 1 MUMFORD & SONS Little Lion Man Gentlemen of the Road/RED/Glassnote
1/6/10 1 (to date) THE BLACK KEYS Tighten Up Nonesuch/Warner Bros.
5/24/97 8 THIRD EYE BLIND Semi-Charmed Life Elektra/EEG

7/26/97 1 MATCHBOX TWENTY Push Lava/Atiantic

8/2/97 8 SUGAR RAY Fly Lava/Atlantic
9/27/97 5o SMASH MOUTH Walkin' on the Sun Interscope

1/1/97 7 CHUMBAWAMBA Tubthumping Republic/Universal
12/27/97 15 MARCY PLAYGROUND Sex and Candy Capitol
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Musical Sweetener

‘Housewives’ Star Kandi Returns To Her Roots

Kandi Burruss, former Xscape member and co-
writer of such hits as TLC’s “No Scrubs” and Des-
tiny’s Child’s “Bills, Bills, Bills,” returns to
Billboard's Hot R&B/Hip-Hop Songs chart with
“Leave U.” Debuting at No. 89, the Oct. 5 digital
release is the lead single from the singer/song-
writer's second solo album, “Kandi Koated” (Kandi
Koated/Asylum/Warner Bros.), due Dec. 14.

During the last several years, Kandi—who goes
by the single-name moniker—attempted to release
a follow-up to her pop-leaning Columbia sclo debut,
2000's “Hey Kandi . . .” But the project was ulti-
mately put on hold. Then, just as she decided to
record her own independent project, Kandi was
asked tojoin the 2009 second-season cast of Bravo's
“Real Housewives of Atlanta.” That same year, she
released the digital EP “Fly Abaove,” catching the
attention of Asylum/WB.

“The show definitely helped as far as being ina
position to do a solo album; it's a big infomercial,”
Kandi says with a laugh. “Having not done an
album in so long and wondering who's going to be
interested in what you're doing can be discourag-
ing. But you never know what's going to fall into
vour lap.”

Comprising midtempos and ballads influenced
by the timeless R&B that was Xszcape's hallmark,
“Kandi Koated” revolves around the concept of life's
relationships. In addition to Jazze Pha, who pro-
duced “Leave U,” the album features production
by Ne-Yo (“Me and You,” which interpolates Out-
Kast's “Elevators”), Bryan-Michael Cox (“Give [t to
You") and the | .U.S.T.I.C.E. League (“I Want You").
Fellow Xscape alumna Tameka “Tiny” Cottle de-

livers the set’s only feature on “Su-
perwoman.”

“It’s for every woman who is doing
whatever she has to do to take care of
herkids,” Kandi says. “It's alsoalittle
taste of Xscape fromalong ime ago.”

Notching its first No. 1 R&B {and
No. 2 pop) hit in 1993 with “Just
Kickin' It,” the So So DeffColumbia
group—also featuring sisters La-
Tocha and Tamika Scott—scored
several more hits including “Under-
standing” and “Who Can I Run To?"
Before disbanding, Xscape released
three top 10, multiplatinum-selling
R&B albums, ending with 1998’s
“Traces of My Lipstick.” After co-
writing “No Scrubs” with Cottle,
Kandi has since penned songs for
Plnk, Usher and Mariah Carey.

The Grammy- and ASCAP Award-
winning artist will be promoting her
new single and album during Fan-
tasia’s Back to Me tour. The 30-city
trek, whose lineup includes Eric
Benét, begins Nov. 4 in Richmond,
Va., and ends Jan. 1, 2011, in St.
Louis, While on the road, Kandi—celebrating the
one-year anniversary of her Atlanta boutique,
TAGS—will continue hosting her Ustream TV
show, “Kandi Koated Nights,” and writing her
weekly blog with Interactive One's Hello Beauti-
ful website.

“The goal with ‘Kandi Koated’ was to make an

BURRUSS: DREXINA NELSON, SWANS: OWEN SWENSON

WOMEN OF COLOR

Powerful voices:
GLADYS KNIGHT
and others sing “For
Colored Girls.”

album that people will play all the way through,”
Kandi says. “As a songwriter, | don’t want to hear
people say there are only one or two hot songs and
everything else is just ‘eh.’ I've waited so long to
come back that I had to give people an album
worth my coming back. Otherwise, what would
be the point?” .

The cast of Tyler Perry’s upcoming
film “For Colored Girls” is perform-
ing double duty on the project by
also contributing to its soundtrack.
Janet Jackson, Loretta Devine,
Kimberly Elise, Whoopi Goldberg,
Thandie Newton, Phylicia Rashad
and Anika Noni Rose are among
those who recite poems in the
film’s main-title sequence, with
music scored by composer Aaron
Zigman and performed by Joshua
Bell and the Hollywood Studio
Symphony Orchestra.

Coming to theaters Nov. 5 from
Lionsgate, the filmis Perry’s adap-
tation of playwright/poet Ntozake
Shange’s 1977 Tony Award-nomi-
nated play, “For Colored Girls Who
Have Considered Suicide When
the Rainbow Is Enuf.” It tells the
story of nine women dealing with
the vagaries of love and loss.

Atlantic will release the sound-
track Nov. 2; snippets are now
streaming on ForColoredGirlsSound-
track.com, where the album is being
offered as a preorder digitally for

$9.99 and as part of a gift pack with
a CD and T-shirt for $12.99.

The soundtrack also features per-
formances by Janelle Monae, Laura
Izibor, Ledisi, Estelle, Sharon Jones &
the Dap-Kings, Lalah Hathaway and
Gladys Knight. Selections include a
rendition of Nina Simone’s 1966
blues song “Four Women.”

“Tyler said he wanted powerful
female voices singing songs truly
inspired by both the play and the
film. That was his singular march-
ing order and one | took very seri-
ously,” says Joel C. High, the film’s
music supervisor.

Knight's “Colored Girls” track is
titled “Settle.” “We sent it to Tyler
because he always seems to em-
brace my music,” Knight says. “He
called right back and said, "We love
it. We've got to have it.” *

Knight also had a role in Perry’s
2009 film, “I Can Do Bad All by My-
self"—which has earned $51.7 mil-
lion, according to BoxOfficeMojo
.com—and performed two songson
its soundtrack.

“He gave me an opportunity that
was outside of my music comfort
zone,” Knight says. “l love the way

www americanradiohistorv com

he directs. I'm hoping that I'll get
a chance to do more with him.”
—Ann Donahue

Together agajg

SWANS SONG

After a 13-year break, seminal indus-
trial outfit Swans are revving back
up. Following a successful tour of
the northeastern United States, the
band is playing a 10-date stint in the
United Kingdom and Ireland.

The treks are in support of the
group’s critically acclaimed new
album, “My Father Will Guide Me
Up a Rope to the Sky,” on frontman
Michael Gira's Young God Records.
A month after its Sept. 21 release,
the project has thus far reached
Mo. 23 on Billboard’s Heatseekers
Albums chart.

Reaction to the post-punk band’s
performances has been positive.
Seven of Swans’ 10 dates on their
recent U.S. and Canada tour of small
to midsize venues were sold out, in-
cluding stops in New York, Chicago,
Boston, Toronto and Montreal.

“It's been going really well, let’s
just put it that way,” Gira says by
phone from the Concorde 2 club in
Brighton, England. The venue is one
of the stops on Swans’ England run,
during which the band headlined
the Supersonic Festival in Birming-
ham and sold out London’s 1,500-
seat Koko Theatre. Swans will con-
tinue touring overseas in two- to
six-week stints during the next 18
months, with dates in Japan, Aus-
tralia, Russia and Greece. The group
will return to the States in February.

Gira decided to reactivate Swans
when he began feeling creatively
stunted in his other band, Angels
of Light. “I had been thinking about
making louder, all-encompassing,
all-consuming uplifting sounds
again,” he says. “So | thought I'd
restart Swans.”

To get a sense of what the re-
sponse would be—and to help drum
up financial support for the proj-
ect—Gira sold 1,000 hand-printed
and -colored limited-edition copies
of acoustic demos on his website,
YoungGodRecords.com. He hoped
to sell the entire lot in six months.
Instead, they sold out in eight days.

Gira credits the Internet and so-
cial media for not only regrouping
original Swans fans but also intro-
ducing younger listeners to the
act's music and live shows. “[The
crowds] are very mixed, which is
very gratifying,” Gira says. “It'd be
pretty awful if it was just old people
like me.” —Megan Vick
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>>Donna Summer celebrates her
14th No. 1on Hot Dance Club
Songs as “To Paris With Love™
rises 3-1. The iconic singer’s chart-
topping sum equals Beyoncé’s
and trails only those of Madonna
(40), Janet Jackson (19), Mariah
Carey and Kristine W (15 each).
Summer scored her first No. 1,
“Four Seasons of Love,” 34 years
ago next week.

>>Lee Ritenour notches his first
Billboard No. 1in 17 years as
Dave Koz's “Put the Top Down,”
on which he guests, rises 2-1on
Smooth Jazz Songs. Ritenour
last reigned when “Wes Bound"
spent three weeks atop Top
Contemporary Jazz Albums in
1993. “Put the Top Down” marks
Koz’s third Smooth Jazz Songs
chart-topper.
Read Chart Beat

| every week at

@ billboard.com/chartbeat.
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Sugarland’s Sweet; Kings Are Royal; PBS’ L..A. Loss

Country duo Sugarland swoops in at
No. 1 on the Billboard 200 with its third
chart-topper, “The Incredible Ma-
chine.” The set sold 203,000 copies last
week, according to Nielsen SoundScan,
beating out the No. 2 arrival of Kings
of Leon’s “Come Around Sundown,”
which starts with 184,000.

Sugarland previously hit No. 1 with
2008’s “Love on the Inside” and the
2009 Walmart-exclusive “Live on the
Inside.” “Love” was the duo's last stu-
dio release and opened at No. 2 with
a career-high sales week of 313,000,
according to SoundScan, before
climbing to No. 1 the next week with
171,000 copies.

“Sundown” earns Kings of Leon
their highest-charting album and best

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales Year-To-Date
ALBUMS ALBUMS* TRACKS 2009

sales week. The band's last set, 2008's
“Only by the Night,” bowed at No. 5
with the group’s best sales week
{74,000). But it peaked at No. 4 nearly
a year later, in September 2009.

Each of the band’s al-
bums has posted succes-
sively higher peaks: 2003
debut “Youth & Young
Manhood” topped out at
No. 113, 2005's "Aha
Shake Heartbreak” hit
No. 55, and 2007’s “Be-
cause of the Times” halt-
ed at No. 25.

On the other side of
the Atlantic, Kings of Leon crown the
Official Charts Co. albums tally for a
third straight time, after shifting
183,000 in their first week. That marks
the biggest debut-week sales for an
album this year, according to the OCC,
and, with 49,000 downloads sold, the
best bow ever for a digital set.

‘NOW?’ HEAR THIS! Next week, watch
for Taylor Swift’s “Speak Now" to
blow in at No. 1 on the Billboard 200,
likely with the largest sales week of the
year. Industry prognosticators are sug-
gesting that the Big Machine set may
arrive with as many as 900,000 copies,
with a chanceat 1 million. Ifitcrosses
the 900,000 mark—a solid bet, accord-

ing to the folks we've talked to—it
would become the best sales week for
a single album since Lil Wayne’s “Tha
Carter I11” bowed with slightly more
than 1 million copies in June 2008.

A PUBLIC AFFAIR:
PBS TV affiliate KCET
Los Angeles—the pub-
lic broadcaster’s leading

outlet in the second-
largest U.S. market—re-
cently announced that
it'll become an inde-
pendent station as of
Jan. 1, 2011, after it was
unable to come to terms on a reduc-
tion of its PBS fees and greater pro-
gramming flexibility.

Thus, come Jan. 1, KCET will no
longer air any of the PBS shows that
regularly provide album sales spikes
on the Billboard 200. Programs like
“Great Performances” (which aired
“Hitman: David Foster & Friends” and
“Michael Bublé Meets Madison Square
Garden”), “Austin City Limits,” “In Per-
formance at the White House” and
“Tavis Smiley.”

That's a blow to not only LA. TV
viewers but also music fans, artists
and labels.

The Billboard charts regularly expe-
rience Nielsen SoundScan spikes

2010 CHANGE

thanks to viewers who were moved to
buy an album after watching a concert
or performance. Additionally, distrib-
utors sell CDs and DVDs to PBS affil-
iates that offer them to subscribers as
part of their pledge drives. (Such sales
aren't reported to SoundScan.)

As for PBS, it's “focused on ensur-
ing the people of Los Angeles continue
to benefit” from its content and will
work with PBS' three remaining L.A.-
area affiliates (KOCE Huntington
Beach, KVCR San Bernardino and the
L.A. school district’s KLCS) to provide
content to Southland viewers.

However, there is one bright spot.
KCET’s departure from the PBS sys-
tern will not affect its ability to acquire
independently produced shows, espe-
cially those popular during pledge
drives, such as “Celtic Thunder—It's
Entertainment!” or any number of
André Rieu concerts.

Though the station’s 2011 pro-
gramming schedule hasn't yet been
announced, KCET has “a strong com-
mitment to the film, television and
music industries that are in our own
backyard,” station executive VP/chief
content officer Mary Mazur says.
“To that end, we hope to continue
broadcasting strong performance
programming from suppliers other
than PBS.” e
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SUSAN BOYLE

SYCO/COLUMEIA SERZ0/50NY MUSIC (11.08)

Title

| Dreamed A Dream

BASSNECTAR

AMORPHOUS DIGITAL EX (5.88) Wildstyle (EP)

JOURNEY
COLUMBIA 44253 (13.58) &

Journey's Greatest Hits

&

129 129 n JEREMY CAMP We Cry Out: The Worship Project

BEC 07916 (18.98) ¢

: SKILLET
Ly HW Awake
TOBYMAC
1198 E FOREFRONT 26371 {13.98) & Tonight

LITTLE BIG TOWN
2 n CAPITOL HASHVILLE BTSS (18.98) The Reason Why

63 15 FAITH EVANS Something About Faith

PROLIFIC 5140/EDNE (17.08
79 69 n Camp Rock 2: The Final Jam

SOUNDTRACK

WALT DISNEY 005168 (13.98)

MICHAEL JACKSON
125 108 BUF 1)) Thic assan/sonr wusic (14.98) Number Ones

BLAKE SHELTON
REPRISE (MASHVILLE} 524207/ WM (7.88

128 116 i All About Tonight (EF)

Battle Studies

m JOHN MAYER
i COLUMBIA 53087*/S0NY MUSIC (13.98) &

Drew’s Famous: Ultimate Halloween Party Favorites

THE HIT CREW

w

SANCTUS REAL

161 117 SPRRROW 25505 (10.98) Pieces Of A Real Heart
MICHAEL BUBLE
132 124 E 1A3/REPRISE 520733 WARNER BROS. {18.98) & CFEZY Love

PIMP C

69 25 B | PRINGE/RAP-A-LOT 4 LIFE 31033/RAP-A-LOT (17.88] The Naked Soul Of Sweet Jones

Medicine Bag

ABK
HATIVE WORLD 4801/PSYCHOPATHIC (11.88)

91 8 Esggﬂgfgjen Halcyon Digest
LUKE BRYAN i :

140 131 CAPITOL MASHVILLE 65B33 (18.98) Doin® My Thing
JIMMY EAT WORLD

i n DEC/INTERSCOPE 014738*/164 (9.98) Invented

KID CUDI Man On The Moon: The End Of Day
DREAM ON/G 0.0.0 UNIVERSAL MOTOWHN 013185%/UMRG (13.98) &

This |s War

172 137 THIRTY SECONDS TO MARS
E IMMORTAL/VIRGIN 65911/ CAPITOL (18.88)

LADY GAGA
STREAMLINEKDNLIVE/GHERRYTREENTERSGOPE [135774/1GA (1058 he Fame Monster (EF)

ISRAEL HOUGHTON . i
95 |86 n WTEGRITY COLUMAIA 73567/50nY Music (13.0n) LOVE God. Love People-: The London Sessions

DAVID ARCHULETA -
71 13 TB/UVE TTOBALE (1108} @ The Other Side Of Down

STONE SOUR

100 87 RUADRUNNER 517870 (18.08) &

Audio Secrecy

AC/DC
LER L ﬂ COLUMEBIA GGA5 2% SONY MUSIC (1798 CO/DVD) & Iron Man 2 (Soundtrack)

121 153 E EDWARD SHARPE & THE. MAGNETIC ZEROES Up From Below

COMMUMNITY/FAIRFAX 542*/VAGRANT (13.08

THE COUNTDOWN SINGERS

MADACY SPECIAL PAODUCTS 5432 1/MADACY (5.98) Monster Mash & Other Terrifying Hits

There Is A Hell Believe Me Ive Seen It...

88 17 E BRING ME THE HORIZON
VISIBLE HOISE STORS/ERTARN {15 98]

JASON ALDEAN

BROKEN BOW 7537 [18.98) ‘Wide Open

A= ‘dgﬁi’ﬂ.ﬁ.ﬁﬁ?g The Rock And The Tide

s | ] | 32 e Broken Bells
181 177 JEj] K!DZ BOP KIDS Kidz Bop Halloween Party

Curtain Call: The Hits

JEREMIH

MICK SCHULTZ/DEF (A% 052830/10JMG (3.38) All About You

mzasn

124 118 E SOUNDTRACK Glee: Season One: The Music Volume 2
20TH CENTURY FOX TW/COLUMBIA R1705/S0MY MUSIC (11.98

ENRIQUE IGLESIAS

LRI UKIVERSAL REPUBLIC/UINIVERSAL MUSIC LATING (14448 UMRG/UMLE (10.88

Euphoria

BRAD PAISLEY
ARISTA WASHVILLE 47352/SMN (13.98)

9 THE 101 STRINGS ORCHESTRA

American Saturday Night

LS RIARIR] Manacy SPECIAL PRODUCTS 52905MADACY 13,98 CO/IND) & Halloween
MARVIN SAPP
12 - R VERITY 0B4330JLG (17.98) Thirsty ®

EASTON CORBIN

MEACURY MASHVILLE 013644/UMEN (10.88 Easton Corbin

139 1asm

| Am The West

1861151 .. :cﬁt%?ﬁugﬁmegﬁnﬁms (1898 Nothing But The Best
j 142101 Iﬁ?ﬂfnﬁ%ﬁwws 298 Rokstarr
185 191 HU'EL'?L?MYBEE'TUE-'SDN\’ MUSIC {13.98 The Generous Mr. Lovewell
178 (155 m’f e il Habits
134 123 G LADY GAGA The Remix

STREAMUINE/KONLIVE/CHERRYTREE/INTERSCOPE 014633/IGA (8.98)

PHOENIX

LOYAUTE 0105 */ELASENDTE [11.98) Woltgang Amadeus Rhoenix

LADY ANTEBELLUM
CAPITOL MASHVILLE 13206 (12.58)

146 148 E

Lady Antebellum

T T
ONEREPUBLIC _. ... 176 JOSHUA RADIN . ... 132

JOHN LENNOMN & YOKD RASCAL FLATTS ... 160
JOHH LENNON B2 S OND L 2 TRENT REZNOR AND
LILWAYNE _.........5 MYDARKESTDAYS ....90 THE ORB FEATURING ATTICUS ROSS ... 74
LINKIN PARK, .19 DAVID GILMOUR: . 178 RIGKROSS ... 0.0 . 47
LITTLE BIG TOWN .. 107 DARIUS RUCKER . .10, 164

NEON TREES DRIGINA

TR NICHELBACK ... JERSEY BOYS N
B08 MARLEY AND THE JERROD MIENANN OZ7Y OSBOURNE ... 181 SANCTUS REAL ... 114
WALERS ..........174 SANTAMA ... .31
MAROONS ..........30
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L 3 B .1- 147 13 ﬂEEﬁzn?EIFz's-awquH [18.98) Hurley
gia @ m EBDEIEHIE'EIEﬁ;'VJTSIM-'SDN\‘ MUSIC {115.88) The Original Mono Recordings
Bob Dylan released | ’3_ 92 56 igalp_nlse S25056/WARNER BAOS. (18.98) & 6: Commitment
iesesicd RSN TNCEROYCE o Prnce e
onnumeros charts | 188 42| = n ,E’U'c'f!?:';,[gﬁ?ff.'ﬁﬁ_ge, ABRAHADABRA
it || | ¢ R Telophantasm

JARS OF CLAY

starts at No. 12
(26,000), while a

boxed set of his EXECUTIVE 1243 (13.08)

m i .8 BRANDON FLOWERS

h:wn:'::::f:l?:s 158 130 95 ISLAND (14537 +/10JME [13.98) Flamingo

. 4 KID ROCK

3,000 A distillation | 160 158 147 m TOP DOG/ATLANTIC 2905554/AG (18.88) &) Rock N Roll Jesus

of the box debutsat  Fooo JAMEY JOHNSON

Mo. 91 with 5,000, i 1‘1 I 149 152 MERCURY NABHVILLE 011237*/UMEN (13.98) That Lonesome Song

: 162 148 126 SOUNDTRACK Glee: The Music, Journey To Regionals (EP)

- 20TH CENTURY FOX TV/COLUNELA T2878/S0NY MUSIC (6 98)
o BRIAN COURTNEY WILSON

[ 158 | o R n__ngu_s_yc__ym_-u_h_gg_ﬁg:spa 5977/MUSIC WORLD (13,88 GO/DVD) & Just Love

, .

Thle hand‘sI:hl?J’lr:s 1218 CAPITOL NASHVILLE 85506 (18.98) ekl

returns with a Fa EMINEM

gain following its i 185 157 132 E WEE/SHALY/AF TERMATH/INTERSCOPE 012553* 1G4 (13.08) Relapse

Amazon Daily Deal GUSTER -

g fﬂrvSI % 166 90 22 AWARE/UNVERSAL REPUELIC 01481 */UMRG (8.98) & Eney - Wonderful
oct.71 o :@ TOM JONES Praise & Blame

onOct. 21. N SECONDS OUT/ISLAKD/LOST HIGHWAY 0114555°/UMGN {9.98)

168 166 !ﬁm

169 167 154 ||| SUGARLAND

M an ﬁl the HEAR 32053 {19.88 CO/OVD) &
TP — - JOHN ST. JOHN
’._Glee (asl 3 - :-® m MADACY SPECIAL PRODUCTS {5.98) Spooky Sounds
Rocky Horror o E BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
episode soundirack TUFF GONG/SLAND 427-B45-F10/I0JME (13.98/8.88) &)
arrives with A~ GUNS N' ROSES ’
48.000. It's the | @ 194 165 BEFFEN O01714/INTERSCOFE (16.98) CGroatsst Hits
i ONEREPUELIC :
aast’s lowest sales | 178 165 133 u MESLEVINTERSCOPE 113607/164 (13.98) Waking Up
start and chart Gl VICENTE FERNANDEZ
debut so far. 177 13 102 SONY MUSIC LATIN 758478 (14.08) El Hombre Que Mas Te Amo
i THE ORB FEATURING DAVID GILMOUR
:3::‘:;;';;:;::3 <o e COLUMELA TE044/50NY MUSIC {11.98) Metallic sPhereﬁ
|5 ! CELTIC THUNDER
the Oci. 26 episode ra! e CELTIC THUNDIER 04 4762/0ECCA {16.98) Christmas
aired, so watch for THE AVETT BEROTHERS 2
2 ga.i“ next UEI!I! 180 118 51 UIMEIA SBTTE/SONY MUSIC (11.88) Live, Volume 3
e DOMELL JONES :
1!1 135 &0 n CANDYMAN 2118/EQNE {17.98) Lyrics
182 191 156 n LINCOLN BREWSTER Real Life

;-::ISII:I‘QS"::::;.IIE "1.6_ 184 158 m Elgnng.!_sl;:-}crapnu (18.68) ® Flastic Beach
on the veteran ‘I!? 183 166 E ?agalgaalaﬁnungﬁglz—; For Your Entertainment
MsaB%  ies 1 - [[] MIKE POSNER 31 Minutes To Takeot
:]!ll‘r?l:l;: 2{-“1 @ seonrnr 21 [ AvEEIsEsns?s;{r:::EvnMsusuc (12.88) 1and Love and You
3,000. The album @ RE-ENTRY B LR\,QCS f,::‘:‘, Elz.::;l'gas m Greatest Hits Volume 1
il | | | R Soream
August. Pﬁlﬁﬁ'ﬁiﬁlﬁ?ll:&?\l 2.08) Up On The Ridge

06

The fourth
installment in the
“Now That's What | .
Call Christmas!” @
series bows, almost @
nine years to the
day that the firs __ s
edition arrived at
No. 30 on the Nov.
10, 2001, chart.

oo dd1 JOHNST JOHN ... 173

453 STONESOUR...... 1%

SUGAALAND ..... .1, 169
TEYLOR SWIFT ... 65, &0

@l

MUSIC VOLUME 1 ., |

GLEE: SEASON OME: THE

MUSIC WOLUME 2 ., 137

@ 174 ?BH
ool =~ I

PINK
00 154 157 m LAFACE 36759006 (13.08)

171 162 139E

172 17127

1183 153 114

184 159 ?Dn

] DAVE KOZ
‘” 108 | = H CONCORD 31753 {18.98}

TENTH AVENUE NORTH
. REUMION 10144/S00Y MUSIC (11.88)
194 123 34 E
J1es 174 135 [

GRAY MAT TERS 10823/ ESSENTIAL (13.08) Jars Of CIay Presents: The Shelter

W THE DIRTY HEADS

Any Port In A Storm

DARIUS RUCKER

CREEDENCE CLEARWATER REVIVAL

FANTASY 2*/CONMCORD (17.98/12 9E) Chronicls The 20 Qreatest Hils

MERCURY NASHVILLE 017273 /UMEN (13.98) Love On The Inside

Funhouse

MUSE
HELIUM-3 521130* WARNER BROS. {18.98) &

CAROLE KING & JAMES TAYLOR

The Resistance

Live At The Troubadour

INTEGRITY/COLUMELA 73581/S0NY MUSIC (11.98)
MICHAEL FRANTI & SPEARHEAD
BOO BOO WX 45352/CAPITOL {13.98)

PHIL COLLINS
ATLANTIC 524541/46 (15.98) &

The Sound Of Sunshine

Going Back

Hello Tomorrow

The Light Meets The Dark

JOHN LENNON & YOKO ONO
CAPITOL 05850 (18.88)

PARAMORE

FUELED BY RAMEN 518250748 [18.98)

Double Fantasy

Brand New Eyes

" MICHAEL JACKSON z

E-ENTRY (155 EPIC/LEGACY 179856°/SONY MUSIC {17.98) Thilllpe:
ALLSTAR WEEKEND

NEW I HOLLYWOOD U85S (10.98) Suddenly Yours

o711 | ORIGINAL BROADWAY CAST RECORDING Jersey Boys

FRHIND 73271 {18.98)
'\ VARIOUS ARTISTS

EMUUNIVERSAL/SONY MUSIC D9B48/CAPITOL (19.88)
THE SECRET SISTERS
BELADADIT/UNIVERSAL REPUBLIC 014533*/UMRG (10.98)

SEN

NOW That's What | Call Christmas! 4

The Secret Sisters

GLEE: THE MUSIC, T TR 0V THAT'S WHAT | CALL
JOURNEY TO REGIONALS ~ TETHAVENUENORTH. 193 CARRIEUNDERWODD . 69 CLUBHMTS2 ........77 YOUNG .
() ..ooooiioio.. 162 THIRDDAY ..........9 USHER .........53,70 NOWTHAT'S WHATIGALL
BLEE: THE MUSIC, THIRTY SECONDS T0 COUNTRY: VOLUME 3 . 47
VOLUME 3: MARS 122 WOW HITE 2011 ... 26

SHOWSTOPPERS ... 72
GGLEE: THE ROCKY HORROI
MEW. i
HARBIAR IMONTANA
FOREVER . ...0.01

[ R—
WA FLOGKA FLAME . 34
WEETER - hist s Bl
MATTHEW WEST ...

ERIAN COURTNEY WILSON
o 163
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Fraee By W THE BEATLES 1967-1970 ¢|
- APPLE U6747*/CAPITOL (24.98)

2 THE BEATLES 1962-1966
25N APFLE 67527 /CARITOL (24.08) @

1 MICHAEL W. SMITH It's A Wonderful Christmas

REUNION 10123/SONKY MUSIC {13.98)
4 ! KINGS OF LEON
_RCA 32712/RMG (13.08)

& TAYLOR SWIFT

BIG MACHINE 079012 (1E.88) &
JOURNEY
COLUMEIAILEGACY BSERD/SONY MUSIC (1388
MICHAEL JACKSON
WJJEFIC BEIBE/SONY MUSIC [14.98)
(TN THE HIT CREW  Drew's Famaus: Uimae Haloween Party Favorles
[HLICT R DREV'S FAMOUS 4016/TURN UP THE MUSIC (6.98
THE COUNTDOWN SINGERS Monster Mash & Other Terrifying Hits
MADACY SPECIAL PRODUCTS 54321 /MADACY {5.98)
JASON ALDEAN
BROKEN BOW TG3T {18.98)

20 KIDZ BOP KIDS
RAZOR & TIE 89237 (11.88

10 E EMINEM Curtain Call: The Hits 2]
SHADY/AFTERMATH/INTERSCOPE 005881164 (13.88/8.98)

7 THE 101 STRINGS ORCHESTRA
MADAGY SPECIAL PRODUGTS 52806/ MADAGY {13.98 CO/OVD

Only By The Night [

Taﬁ-lur Swift_ a

3 5 Journey's Greatest Hits @

Number Ones | g

‘Wide Open [

Kidz Bop Halloween Party

06000-00:-0

-
L

Halloween

(c)

MARVIN SAPP Thirsty

1L ! VERITY [9433/JLG {17 58 L4
FRANK SINATRA Nothing But The Best

go| 1 REFRISE 438652/ WARNER BROS. (1808 L4

Rock N Roll Jesus 5}

17 1 JAMEY JOHNSON

/ NASHVILLE 0112
w5 B

US RUCKER
17

That Lonesome Song 3

G (13.08)

Learn To Live g
APITOL NASHVILLE Q6 {1898

CREEDENCE CLEARWATER REVIVAL Chronicks The 20 Greatest His | g

FANTASY 2+/COMCORD {17 8812 9E)

SUGARLAND

MERCURY NASHVILLE 011273 */UMGHN (13.98

BOB MARLEY AND THE WALERS _ Leent Th s Cf b Matey And T Wals |y

TUFF GOMG/SLAND 548904°/'UME (13.98/8.98) &

GUNS N’ ROSES

GEFFEN 001714/1GA {16.98)

= . RASCAL FLATTS
LYRIC STREET Q02764 { 13.98]

7 ! JOHN LENNON & YOKO ONO
CAPITOL 05890 (1898

Double Fantasy 5]
MICHAEL JACKSON Thriller
£ EPIGLEGAGY 17986*/SONY MUSIC (17,98 %
o7 E ORIGINAL BROADWAY CAST RECORDINGJerscy Boys g
RHIND 73271 (18.98)
. ELTON JOHN
CHRONICLES/ROCKET/1EL AND/MERCURY 00
ag MICHAEL BUBLE
143/REPRISE 48046/ WARNER BROE. {18.08) &

» SHINEDOWN
ATLANTIC §11244/46 {18.98)

Love On The Inside g

Greatest Hits 4]

Greatest Hits Volume 1

Rocket Man: Number Ones | gy
BEE1UME (13.98

It's Time 3]

The Sound Of Madness m

0 ORIGINAL BROADWAY CAST RECORDING  Wicked gy
DECCA BROAD'WAY 001682/DECCA (18.98)
L0ET FRANCESCA BATTISTELL My Paper Heart

haaldl FERVENT 207372/ WARNER BROS. (11.08

31 l4g JASON MRAZ We Sing. We Dance. We Steal Things. gy
B ATLANTIC 4485084/4G (10.98) &
23 . PINK FLOYD
HARVEST 46001 */GAPITOL {18.98)
%5 NICKELBACK
ROADRUNNER 618300 {1
PINK FLOYD
CAPITOL 31243 (34.08)
JOHN LENNON
EMI SPECIAL MARKETS 71108 EXHEAR (12.08)
ED ZEPPELIN

Dark Side Of The Moon @

All The Right Reasons gy

The Wall @

Opus Collection: Remember

28

Mothership
36 AN SONG 313148 ATLANTIC {18.88} & E
DAUGHTRY Daughtry
34 19/R /RMG (0.98) & n
2 . LIL WAYNE Tha Carter Il g
CASH MONEY/UMIVERSAL MOTOWN D11977*/UMRG (13.98)

35 ! EMINEM The Marshall Mathers LP g
WEB/AFTERMATHINTERSCOPE 490629°/1G4 {1398}

. BOB SEGER & THE SILVER BULLET BAND Greatest Hils | g
CAPITOL 30334 (16.98)

45
40 I NEIL YOUNG
REPRISE 48935 */WARNER BROS. (18.88) &

MICHAEL JACKSON
EPIC/LEGACY D4287/SONY MUSIG [19.98)
ROD STEWART

CWARNER BROS. 514093 (19.98) &
CAGE THE ELEPHANT

DSP 49658°/JIVE (13.98)
MGMT

COLUMBIA 19512*/500Y MUSIC (9.98]
KATY PERRY

CAPITOL 04249* [12.98)
SOUNDTRACK

ODE DIGITAL EX (9.98)
EVANESCENCE

WIND-UP 12063 (18.98
JOHN ST. JOHN

MADACY SPECIAL PRODUCTS 51354/ MADACY {7.98)

Greatest Hits ®

The Essential Michael Jackson 2]

The Definitive Rod Stewart

Gage The Elephant

QOracular Spectacular gy

a7 One Of The Boys ]

The Rocky Horror Picture Show

Fallen B

Sounds Of Horror

00:0:00:0:85:3:0::0:0:0:0:00"2::

2]

Last week’s hype over the Oct. 26 “Rocky Homor Picture Show™-
themed episode of “Glee™ sparks interest in the original film's
soundtrack, which returns to Billboard’s charts for the first time
since 1993, The Ode digital release bows on Top Pop Catalog Albums

at No. 14. It last appeared on Rhino Records, notching one week on
Top Pop Catalog (No. 45).

80 | Goto www.billboard.biz for complete chart data

(=}

! =
= 25 ARTIST TitleSE
5 52 IMPRINT | DISTRIEUTING LABEL ==
#1 Gome Around Sundown 5

1WK

ILIKE LIBRARIES:
MOST ADBED

wt Mast added to secisl netwarking,
= TITLE f an Facebaak, by iLike
ARTIST {IMPRINT/LABEL) users. Data complled by iLike.com.

1 E ! JUST THE WAY YOU ARE [
BRUND MARS (ELEKTRA/ATLANTIC

The Incredible Machine

SOUNDTRACK  Glee: The Rocky Horror Glee Show {EF) §
20TH CENTURY FOX TW/COLUMBIA T9646/50MY MUSIC
SHAKIRA Sale El S0l 4
EPIG /SONY MUSIC LATIN
ELTON JOHN / LEON RUSSELL The Union| 5
ROCKET/MERCURY /DECCA i

5 - MUMFORD & SONS Sigh No More gq

GENTLEMAN OF THE ROAD /GLASSHOTE

4 . LIL WAYNE I Am Not A Human Being
CASH MONEY/UMIVERSAL MOTOMWN /UMRG

25 THE ELACK KEYS Brothers
HOMESUCH /WARNER BROS.

i . DARIUS RUCKER
CAPITOL NASHWILLE
THIRD DAY
ESSENTIAL /SONY MUSIC
BO BURNHAM

en
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Move
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Words Words Words

86-0-00000

COMEDY CENTRAL Ll
12 EMINEM Recovery 8
'WEB/SHADY/AFTERMATH/INTERSCOPE /1GA
BAD BOOKS Bad Books
FAVORITE GENTLEMAN /RAZOR & TIE
2 SUFJAN STEVENS Age Of Adz o2

ASTHMATIC KITTY

THE BLACK KEYS
NOMESUCH /WARNER BROS.
BRUNO MARS

ELEKTRA &

SOUNDTRACK

iTunes Sessions

r]

IﬂlI“llﬂﬂlIﬂllﬂﬂIiﬂﬂlI“llﬂﬂ.lﬂﬂl-L;

Doo-Wops & Hooligans

b4

Hannah Montana Forever

WALT DISNEY n
ZAC BROWN BAND You Get What You Bive ¢
SOUTHERN JAR/BIGGER PICTURE/ATLANTIC /AG &
. BIG TIME RUSH 8TR (Soundirack) | 15
HICKELODEONCOLUMBIA /SONY MUSIC
17 ! TRENT REZNOR AND ATTICUS ROSS The Social Network (Soundirack) 74
THE NULL CORPORATION /MADISON GATE
18 FLORENCE + THE MACHINE Lungs a8
UNIVERSAL REPLBLIC UMRG
FAR*EAST MOVEMENT Free Wired
5 N 164 _ e
CT. Wildstyle (EF} g0

AMORPHOUS =
ROD STEWART Ry Me To The Moon... The Greal American Songbook Volume V' #
J /AMG &

LINKIN PARK
MACHINE SHOP /WARNER BROS.

A Thousand Suns

39O 22 :0:0:0

=}

1

alf == 22 ARTIST Tl &
2228 82 ranr) nismsuning LazeL =2 5
g J BOB DYLAN e Booteg Seres Vol & The Wikrerk Demos: 19621964 ]
i COLUMBIA/LEGACY 76170*/S0NY MUSIC =
SUGARLAND
MEF_CU_RY NHSHVIL!.E fJ‘_-‘J’.‘_.i_E‘.'LIMGN "_'__
ELTON JOHN / LEON RUSSELL
ROCKET/MERCURY 014240°/DECCA %
KINGS OF LEON
f RCA 64508 /AMG
ROD STEWART _Fy Ve To The Moo . The e Ameicen Songhack Ve ¥ |
J 76609 RMG &
DARIUS RUCKER
CAPITOL NASHVILLE 26938
BOB DYLAN
COLUMEBIA/LEGACY 76104/S0NY MUSIC
SHAKIRA
EPIC 77433/50NY MUSIC LATIN

SOUNDTRACK  Glee: The Rocky Horror Glee Show (EP) | .
20TH CENTURY FOX TW/COLUMEIA TI646/S0NY MUSIC

The Incredible Machine

The Union | 4

Gome Around Sundown 5

Charleston, 5C 1966 10

The Qriginal Mono Recordings 152

Sale El Sol 7

6666000 - 000

THE BEATLES 1967-1970 29
APPLE 08747 /CAPITOL
MIKE GORDON Moss|
ROUNDER 618102/CONCORD
23 MUMFORD & SONS Sigh No More | g5

GENTLEMAH OF THE ROAD [109*/GLASSNOTE
THE BEATLES 1962-1966 | g5
APPLE 06752*/CAPITOL

34 | JUSTIN BIEBER My World 2.0/ g
SCHOOLBD BRAUN/ISLAND 014063/10JMG &)

THIRD DAY
ESSENTIAL 10821/SOMY MUSIC

ERIC CLAPTON
DUCKREFRISE 525325/ WARNER BROS.

5 BIG TIME RUSH
HICKELODEON/GOLUMEIA 4291 B/S0NY MUSI

EAD BEOOKS
FAVORITE GENTLEMAN B3122/RAZ0R & TIE
16 NEIL YOUNG
REFRISE 526856* WARNER BROS,
21 E SANTANA Gl Heaven: The Greatest Guitar Classics Of All Tme
ARISTA 45964/RMG &
. THE BAND PERRY The Band Perry | 4o .
REFUBLIC NASHVILLE 014839/UMRG
Medicine Bag 11?.
‘Heﬁ{ingwas;'s "s"'-'hhi-s‘kg 13 .

ABK
Age O Adz | 47 .
ASTHMATIC KITTY 77

| BATIVE WORLT) 4801/PSYGHOPATHI.

19 KENNY CHESNEY

24 |8 ZAC BROWN BAND You Get What You Give| 1 .
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG #

Move q

(5]

Clapton | qg

-
o
w

BTR (Soundtrack)

Bad Books

Le Noise

BHA 57445/5MN &)
1 l SUFJAN STEVENS

@03

www americanradiohistorv com

5 qp JUST A DREAM
MELLY (DERRTY/UNIVERSAL MOTOWHN)
T OMNLY GIRL {IN THE WORLD)
RIHAKNA (SRP/DEF JAMADJMG
TEEMNAGE DREAM
KATY PERRY (CAPITOL)
| RADIOACTIVE
KINGS OF LEOM (RCA/RAMG)
gy LOVE THE WAY YOU LIE
EMIKEM FEATURING RIHANKA {WEB/SHADY/AFTERMATHANTERSCOPE]
LIKE A G6&
FAR*EAST MOVEMENT FEATURING CATARACS & DEV (CHERRYTREEANTERSCOPE)
DYNAMITE
TAID CRUZ (MERCURY/IDJMEG)
THE END
KINGS OF LEON [RCA/RMG)
BOTTOMS UP
TREY SONGZ FEATURING NICKI MINAJ [SONGEQOK/ATLANTIC)
NOT AFRAID
EMINEM [WEB/SHADY,AFTERMATH/INTERSCOPE)
TAKE IT OFF
_KESHA (KEMOSABERCARMG)
BIRTHDAY
KINGS OF LEOW [RCA/RMG)
PYRO

EOH [RCARME]

T
KINGE OF LEOM [RCARME)

’ YAHOO!
SONGS

TITLE The weak's most-streamed songs on Yahoo! Music.
= ARTIST (IMPRINT/LABEL)

¥l MUSIC

MINE
TAYLOR SWIFT (816 MACHINE
2 2 1 I LIKE IT

ENRIQUE IGLESIAS FEATURING PITBULL [UNIVERSAL REPLELIC
6 JUST THE WAY YOU ARE
BRUKD MARS (ELEKTRA/ATLANTIC)
13 DYNAMITE
TAID CRUZ (MERCURY/IDIMG
s TEENAGE DREAM
KATY PERRY (CAPITOL)
11 DJ GOT US FALLIN' IN LOVE
USHER FEATURING PITBULL (LAFACE/JLG)
, CLUB CAN'T HANDLE ME
FLO RIDA FEATURING DAVID GUETTA (POE BOY/ATLANTIC
s ONLY GIRL (IN THE WORLD)
RIHANNA (SRE/DEF JAM/IDIME)
12 LOVE THE WAY YOU LIE
= _EMINEM FEATURING RIHAKNA {¥EB/SHADY/AFTERMATH/INTERSCOPE)
1 COOLER THAN ME
MIKE POSKNER (.J/RMG
1 ANIMAL
MEON TREES (MERCLRY/IDJMG

5 B.0.8 FEATURING RIVERS CUOMO (REBELROCK/GRAND HUSTLE/ATLANTIC

1 JUST A DREAM
WELLY (DERRTY/UNIVERSAL MOTOWN)

HALF OF MY HEART
_JOHN MAYER (COLUMEI )
8 RIDIN® SOL
“ JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)

TITLE

.§§§§ ARTIST (IMPRINT | DISTRIBUTING LABEL)
- 1 GLEE: THE ROCKY HORROR GLEE SHOW (EP)
Q m SOUNDTRACK (20TH CENTURY FOX TV/COLUMBIA/SONY MUSIC]

o _ | HANNAH MONTANA FOREVER
s SOUNDTRACK (WALT DMENEY)
4 |2 BTR (SOUNDTRACK
BlE TIME RUSH (MICKELODEQN/COLUMEIA/SONY MUSIC)
GLEE: THE MUSIC, VOLUME 3: SHOWSTOPPERS
SOUNDTRACK (20TH CENTURY FOX TWEOLUMEIA/SONY MUSIC
4 THE SOCIAL NETWORK (TRENT REZNOR AND ATTICUS ROSS)
GLEE: SEASON ONE: THE MUSIC VOLUME 1
SOUNDTRACK (Z0TH CENTURY FOX TW/COLUMBIA/SONY MUEIC)
41 CAMP ROCK 2: THE FINAL JAM
SOUNDTRACK (WALT DNENEY)
57 IRON MAN 2 (AC/DC)
SOUNDTRACK (COLUMBIA/SONY MUSIC)
GLEE: SEASON ONE: THE MUSIC VOLUME 2
~_SOUMDTRACK (20TH CENTURY FOX TV/COLUMEIA/SONY MUSIC
5y GLEE: THE MUSIC, JOURNEY TO REGIONALS (EP)
SOUNDTRACK (20TH CENTURY FOX TW/COLUMEIA/SONY MUSIC
4 SONNY WITH A CHANCE
! SOUNDTRACK (WALT [HENEY]
oy THE TWILIGHT SAGA: ECLIPSE
SOUNDTRACK (SUMMIT/CHOP SHOP/ATLANTIC/AG)
, THE VAMPIRE DIARIES
= _SOUNDTRACK (WARNER BROS.VIRGIN/CAPITOL)
| THE ROCKY HORROR PICTURE SHOW
SOUNDTRACK (ODE
g3 HANNAH MONTANA: THE MOVIE
SOUNDTRACK (WALT DISNEY|

TOP POP CATALOG:

200 and Toy

Data for week of NOVEMBER 6, 2010
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MRPLAY SALES DATA
MONITORED BY COMPILED BY

tielsen nicl

Title 1) 5 Il ARTIST
The San Francisco NUMBER | DISTRIBUTING LABEL (PRIGE)
W GITAL B (5,98 Wildstyle (EP) | :::;':";‘::ﬂ:gm mm%{ﬁﬁ ji3.98) When I'm With You
T 32 NEON TREES = Habits Ashton) artives with - 11 2 :‘Lﬁ;—&mﬂaa i5.96) Dancing With A Ghost
|3|I ;ET-\EDH%EEI:NFIEEERE»\?LSEI.EBEE‘S 1145334 /UMRG {10.98] The Secret Sisters :::::]r;l}d;r;:: - ! 'n(sfmlﬁ.ﬁﬁgﬁﬂi 9.98) Kerrie Roberis [
e R Worn Ol ER vt ol ek e | 20 | v [ Re:Creations (EF) [}
10 IIEHEAJEN'?:ESFJ TTEF:EAL? [COLUMEIA {12.9 Conditions [ . m !, !ggnmlzghllmp (17.98) Deal Or No Deal gy

STEVEN PAGE
ANTHEM Z0E/ROUNDER Page One

CONC: .98}
ATOMIC TOM
GAINER [ e ; LA

5 AARON WATSON
BIG LABEL 5741306/ THIRTYTIGERS (14.88)

[
AMERICAN BANG
: REPRISE 347324 */WARNER BROS. (13.98
: DIE ANTWOORD LOCAL NATIVES i
12 GHERRYTREEANTERSCOPE [14815/15G4 (10.98) $0% | - 2 36 FRENGHKISS 042+ (12.98) Gorilla Manor Ll
MIKE GORDON i The Women of Faith -m THE EXTRA LENS Ciniatcay
|_ROUNDER 619102/CONGORD (14.98) . = team re-enters (up ||
MT. DESOLATION 583%) followin
Mt. Desolation g
CHERRYTREENTERSCOPE [16858/1GA {13 sales at one of s

VERSAEMERGE . [ BANDA LA PIRINOLA |
FUELED 8Y RAMEN 524346 (13.98] Fixed At Zero popular conferences Hmus DGO 65002 {6.98) 20 Exitos Bailables

The Road & The Rodeo

American Bang —

21 32 Miike Snow

DOWNTOWM 70085+ (14.98)

B ANTONY AND I:!E,;E_;HNSONS Swanlights :1;;3[3“& M N, (10.98) HovAllve::fi Dreaming
o || vy To neaven (1) Gty [S88N 4 5] ENLY OSMENT Fiantor g [
3|'2| THE FOREIGN EXCHANGE Authenticity gﬁaﬂ:::n 0 ?uf‘mmthgﬁ"““‘ Stand Up And Scream
2”;"‘ MALO . Binnde b Gt _ r:;;’:‘:iwwk:;]f HatFoRD, Halford IV: Made Of Metal |
Ve Lo 0o -

WESS MORGAN FEAT. THE CELEBRATION OF LIVE CHOIR | NO AGE

Everything In Between

Under An Open Heaven

5 BOW TIE £175/FLIP SIDE (12.98) - | _5UB POP 92 (13.98)

g THE LAURIE BERKNER BAND ESPERANZA SPALDING

£ ! 18 17 TWQ TOMATOES 23408RAZOR & TIE (5.98) The Best Of The Laurie Berkner Band A0 L ns U 21810 CONCORD (18,98 ) Chamber Music Soclety ;

£ F B = -

S SIDEWALK PROPHETS THE CLIENTELE

2 FERVENT 337000/ WARNER B8R, These Simple Truths 7] ’ nm MERGE 307* (1§ 931 Minotaur

2 KEITH & KRISTYN GETTY ALOE BLAC

4 % i (16 58 Lo Awaken The Dawn Elha:el:ar:‘:ﬂrl.adies | e % Good Things

a S | —

2 - DEADMAUS . KEITH & KRISTYN GETTY 2

g 18 MAUSTRAP 2174LTRA (15,98 For Lack Of A Better Name | member arrives GETTYMUSIC 92326 EX (798 Songs That Jesus Said =1
MOTIONLESS IN WHITE with his first solo . ONE ESKIMO N
FEARLESS 30147 (12,98 Creatures | sil(edenarling RE-ENTRY SHANGALLA 101040° (9.91) One eskimO =
CHRIS AUGUST [ GUNGOR < ; =
FERVENT §88065 WARNER BROS. (1108 BBB0ES No Far Away [ Tewmf,i group. BRASH 0056 (13.9) Beautiful Things |
HECTOR ACOSTA: EL TORITO S am Page One” begins JUNIP =
.4 M /VENEMUSIC/UNIVERSAL MUSIC LATIND B54083/UMLE (12 88 game. ) . With slightly more MUTE 9448* (15.98) :
VITTORIO GRIGOLO The Hallan Tefior than 2,000 sold. THE CORIN TUCKER BAND 1000 Years |

SOMY CLASSICAL 752 NY MASTERWORKS (11.08) KILL ROCK STARS 520 (16.08)

REGIONAL HEATSEEKERS “1 ALBUMS

.Il ﬂ'ﬂ]ﬂ IIMFHNT { PROMUOTION LABEL)

BLACI( AND YELLDW Wildstyle (EP) Cello Suites Wildstyle (EP) Mil
| Bassnectar Zuill Bailey Bassnectar Antony And The Johnsons
ALL | WANT IS You Swanlights
u 1710 haiguet FEATURING J. COLE (8L AcK ICE/BYSTORMIINELILG) MOUNTAIN EAST NORTH CENTRAL Neon Trees

| , LITTLE LION MAN
= _MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)

1
& 8 STEREO LOVE
: EDWARD MAYA & VIKA JIGULIKA (LLTRA)

q TOOT IT AND BOOT IT

Habits
Mike Gordon
Moss

. Steven Page

YG (DEF JAMIDIMG) Page One
10 4 WHIP MY HAIR Atomic Tom
WILLOW (ROG NATION/COLUMEIA) The Moment
WAY OUT HERE " Vittori i
J0SH THOMPSON (COLUMBIA (NASHVILLE)) :::l g;}::r? 72'3.3"’
9 PORN STAR DANCING
MY DRRKEST DAYS ZAKK WYLDE ( M) ‘s"?d“m
" TIGHTEN UP e
L | THE BLACK KEYS (NONESUCH/WARNER BROS.) Motionless In White
7 T SMOKE A LITTLE SMOKE Creatures
ERIC CHURCH {EMI NASHVILLE) Bassnectar
DANZA KUDURO (EF)
| DO OMAR & LUGENZO (¥4 TEAMIVERSAL MUSIC LATIND)
The Secret Sisters

5 SWEET DISPOSITION
THE TEMPER TRAP (LIBERATION/GLASSNOTE/GOLUMELA)

2 YOU ARE

The Secref Sisters

|5 CHARLIE WILSOM (P LG
23 WHY WOULD YOU STAY? I i N
g KEM [LINTVERSAL MOTOWN) : = =
& ] EL MALO l Mike Gordon
ﬁ' . AVENTURA [FREMIUM LATIN} Moss
& CORAZON SIN CARA
18 3 . :: . Steven Page
; . FUMGE BITRE C0F SO0 Wildstyle (EP) Wildstyle (EP) Wildstyle (EP) I Page One
i 17 Emﬂﬁnmlﬁggﬁ?ﬂmm Bassnectar Bassnectar Bassnectar l B;ssn,?;;
E TLEAD ME | PACIFIC | | SOUTH CENTRAL | SOUTH ATLANTIC -
E - i SANCTUS REAL JEMI G| 'ﬂ' The Secret Sisters

. The Secrel Sisters

Neon Trees
Habits

MAYBE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)

ia {7 BAD COMPANY

2-selling albumns by new or developing acts, defined as those who have never appeared on the top 100 of the Billboard 200 o the top 10 of Top REE/Hip-Hop Albums, Top Country Albu

ineligible to appear on Heatseeker Songs.

3 Fll.:\ﬁlk_rm PUNGH {PROSPECT PARK) M. Desolation

H AUBURM FEATURING IYAZ (BELUGA HEIGHTS/WARNER BROS.) D
¢ JUST BY BEING YOU (HALO AND WINGS) The JaneDear Girls, “Wildflower” Raul Malo
P FIEEL MARMR (516 MACHIIE) The duo’s first single rises 30-28 on Billboard’s Hot Country Songs Sirwiers & Saists
S NIGHTMARE fi : : - The Laurie Berkner Band
EEH % [S5 AVEWGED SEVENFOLD [HOPELESS/SIREMWARNER BROS ) chart in its 26th week on the list, anew high. The pair's Danelle Lev- The Best Of The Laurie Berkner Band
EE g nl:nml?nlisrﬁls]xsm's SPARROWIEM CAG) erett and Susie Brown found their way to Reprise Records thanks to l The Temper Trap
Ef; LOVE-HATE-SEX-PAIN Big & Rich’s John Rich, who describes them as “girls next door that Gt
Eég GODSMACK (UNIVEREAL REPUBLIC) k“:k country ass"’ ?g:,xx;;:lm

Data for week of NOVEMBER 6, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 81
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a7

1

&

9

D.GUETTA (TDILLARD,C KEYK.C.LNINGETON M CAREN, D.GUETTA FRIESTERER, & TUINFORT)
5 o3 GREATEST RAISE YOUR GLASS

[LINT NN Mo MARTINGSHELLBACK (PINK MAX MARTIN, SHELLBACK)
TSIH'IT 1 ME“N

10
14

i |

16
25
21
34
22

a3

19
98
24
23
32
39
40
42
46
28
47
3
38
58
29
45

52

35
12

66

g5 TITLE
& PRODUCER (SONGWRITER)

1 12 1 LIKE A G& Far*East Movement Featuring Cataracs & Dev
mms GATARAGS (KMESHIMURA,J.RON,J CHOUNG D SINGER VINE N HOLOWELL-DHAR) @ CHERRYTREEINTERSGOPE

Artist
IMPRINT / PROMOTION LABEL

JUST THE WAY YOU ARE Bruno Mars
THE SMEEZINGTOMNS NEEDLT (BRUNO MARS,FLAWRENCE, A LEVINE K.CAIN K. WALTON) ® ELEKTRA/ATLANTIC
ONLY GIRL (IN THE WORLD) Rihanna
STARGATE SANDY VEE (C.JOHNSON M.S ERIKSEN TE HERMANSEN, 5 WILHELM} ® SAF/DEF JAMADIMG
JUST A DREAM Nelly

JIM JONSINRICO LOVE (C.HAYMES, JR.,J.G.SCHEFFERLAICO LOVE FROMAND) @ DERRTY/UNIVERSAL MOTOWN

Usher Featuring Pitbull
B LAFACENLE

Trey Songz Fealuring Nicki Minaj

FR.E MLES SUNGELORATLANTY,

DJ GOT US FALLIN® IN LOVE
MAX MARTIN.SHELLEACK (MAX MARTIN, SHELLBACK, S KOTECHA,A.C.PEREZ)

BOTTDMS UP
g NEVERBCNT,

TEENAGE DREAM Katy Perry
_DR. LUKE,B.BLANCOMAX MARTIN (K. FERRY.L.GOTTWALD MAX MARTIN.B LEVIN,B MCKEE) @ CAPITOL
DYNAMITE Taio Cruz

DR. LUKE,B.BLANCO (L.GOTTWALD MAX MARTIN.B.LEYIN.B MCKEE T.CAUT)
CLUB CAN'T HANDLE ME

@ MERCURYADIMG
Flo Rida Featuring David Guetta
@ FOE BOY/ATLANTIC

PlInk
® LAFACE/ILE

Taylor Swift

_N.CHAPMAN,TSWIFT [TEWIET)

LOVE THE WAY YOU LIE
ALEX D4 KID (M. MATHERS, 8, GRANT.H HAFFERMAN)

Eminem Featuring Rihanna
B WEB/SHADY/AFTERMATH/INTERSCOPE
Taylor Swift

G’ EIG MACHINE/UNIVERSAL REPLBLIC

MINE
HCHAPMAN, T.SWIFT [TSWIFT)

I LIKE IT Enrique Igles:as Featuring Pitbull
_REDONE [W.KHAYATEIGLESIAS, L RICHIE, &.C PEREZ) REFUBLIC
ANIMAL Meon Trees
TPAGNOTTA (T.GLENN, TPAGNOTTA B CAMPEELL) @9 MERCURYIDIMG

DEUCES Chris Brown Featuring Tyga & Kevin McCall
K.MCCALL (K.MCCALL M.STEVENSON,C BROWN ® JVELG
F**K YOU (FORGET YOU) Cee Lo Green

THE SMEEZINGTOME

C.GREEN, BRUND MARS, PLAWRENCE A.LEVINE B BROWN @@ ELEXTRARAP
NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale
DRUMMA BOY (LJONES.J L JOHNSON, 0 AKINTIMEHIN.G. GHOLSON) (@ 1017 BRICK SOUAD/ASYLUM/WARNER BROS.
PLEASE DON'T GO Mike Pasner
M.POSHER B.BLANCD (M.POSHER,B.LEVIN| @ JRMG

RIGHT ABOVE IT Lil Wayne Featuring Drake
_KAME [D.CARTER, A GRAHAM,0 A JOHNSON) ® CASH MONEY/UNIVERSAL MOTOWN

SN, He Ll | e R I L TS

'IF | DIE YOUNG The Band Perry
PWORLEY (K.PERRY) & REPUBLIC MASHVILLE
TAKE IT OFF Kegha
DR. LUKE (K SEBERT.L GOTTWALD,C KELLY) @ KEMOSABE/RCARME
STUCK LIKE GLUE Sugarland
B.GALLIMORE K. BUSH,J NETTLES (J. O.METTLES K. BUSH K GRIFFIN.S CARTER) @@ MERCURY NASHVILLE
SECRETS OneRepublic

© MOSLEY/INTERSCOPE

willi.am & Nicki Minaj

© WILL| AM/INTERSCOPE

Usher Featuring Jay-Z

LAFACEIILG

The Ready Set
IR g

#.TEDOER (R.TEDDER
CHECK IT OUT
WILL 1AM (W ADAMS,

T.MARLS,G.DOWHES THORM,B. WODLEY, ) EROWHN

HOT TOTTIE
FOLOW DA DON (J,JONES POAWSONE DEAN, S

LOVE LIKE WOE

.G .CARTER)

CDOLEFI THJlN ME
M.POSNER (M POSHER EHOLLIES)

Mlke Pusner
@ JRME

'WE NO SPEAK AMERICANO Yolanda Be Cool & Doup
D.MACLENNAN (J.PETERSON,5 MARTINEZ D.MACLENMAN,R.CARDSONE SALERNO N.SALERNO] @ ULTRA
BACK TO DECEMBER Taylor Swift
H.CHAPMAN, T.SWIFT [T.SWIET) @ BIG MACHINE
Katy Perry Featuring Snoop Dogg

_PERRYL COTTWALD MAX MARTIN.B LEVI B MCKEE C C BROADUS ) @B CAPMTOL

CALIFORNIA GURLS
DR LUKE MAX MARTINE.BLANCO

LOCA Shakira Featuring El Cata or Dizzee Rascal
51 MEEARAK RIPOLL 5L (TR, ABEASANLOLVGER BROINEK L & G HOA (5 | VERAAAK AIFLL M RIPOLLE F HELLOOUTER SASCALA [ PERED) () EPOCSONY WISK LTM
AIRPLANES B.o.E Featurlng Hayley Wllllams

AL 1 KD FRAHK E (B RSMMOUS, I AFRASKS, A GRANT DUSEOLUET SOUMERS|_ @I REBELROLKSAAMD HUST

SERY Maroon 5
Bl LANGE {4 LEVINE,J.CARMICHAEL S FARRAR) [cIo] ﬂar.l.'ElCTCINE-'INTEF‘SGUP[_
FANCY Drake Featuring T.I. & Swizz Beatz
SWITZ BEATZ HSHERIB (A GRAHAM, W SHEBIB, M. SAMUELS, K. DEANA JOHHEDN H.ZANT) @ YOUNG MONEY/ CASH MONEY/UNNERSAL MITOWS
SEPTEMBER Daughtry
H.BENSON {C.DAUGHTRY,J STEELY) @ 19/RCARNE
KING OF ANYTHING Sara Bareilles
NAVAON {5 BAREILLES @ EFIC
LETTING GO (DUTTY LOVE Sean Kingston Featuring Nicki Minaj
STARGATE (K ANDERSOM.M.S ERIKSEN, TE HERMANSEN E.DEAN, THALE. 0.TRIARAY) @ BELUGA HEIGHTS/EPIC
Zac Brown Band Featuring Alan Jackson
@@ SOUTHERN GROUNIATLARTIC/BIGEER PICTURE
Eminem

@ WEB/SHADY/AFTERMATH/INTERSCOFE
Darius Rucker

AS SHE'S WALKING AWAY
KSTEGALL.Z,

BROWN (2 BROWN,W.OURRETTE)
NOT AFRAID
BOI-1DA (M MATHERS L .E.RESTO,M.SAMUELS.J EVANS M.BURNETTE]
COME BACK SONG
FROGERS (0, RUGKER.G STAPLETON, G BEATHARD) @ CAPITOL NASHVILLE
2012 (IT AIN'T THE END) Jay Sean Featuring Nicki Minaj
J REMYBOBSYBASS {J.5EAN J COTTER R LARDW, J.SKALLER L PERKINS DTMARAL @ CASH MONEYUMVERSAL REPUBLIC
oMG Usher Featuring will.i.am
WILLLAM (W0 @ LAFACE/LG

CAN'T BE FRIENDS rey Songz
MOWIMANS (MWINANS M_JOMES G0 FORBES) © SONGEQDKATLANTIC

MAGIC B.0.B Featuring Rivers Cuomo
OR. LUKE (L GOTTWALD,R.CUOMD,B.RSIMMONS, JR.| () REBELROCK/GRAND HUSTLE/ATLANTIC
IF IT'S LOVE Train
G WATTENBERG,M.TEREFE (PMONAHANG WATTENBERG) @ COLUMEIA
FARMER'S DAUGHTER Rodney Atkins
THEWITT.R ATKINS (M GREENB HAYSLIPR AKINS) @ CURE

MY KINDA PARTY
M.ENDK (B GILBERT]

NO LOVE
JUST BLAZE (M.MATHERS [V, ARTER, . SMITH,0. HALLIGAN,J. TORELLD)

Jason Aldean

@ BROKEW BOW

Eminem Featuring Lil Wayne
B WEB/SHADY/AFTERMATH/INTERECOPE

ASTON MARTIN MUSIC Rick Ross Fi Drake & Chrisette Michel
JUSTLCE LEAGUE (W.ROBERTS ILK.CROWEE.ORTE A GRAHAM.C PAYNE) @ MAYEACH/SLIP-N-SLIDETIEF JAMADUMG
BLACK AND YELLOW Wiz Khalifa

STARGATE {C THOMA. ERIKSEN T.E HERMANSEN)
HEY BABY (DROP IT TO THE FLOOR)
SANDY VEE (5. WILHELM,A.G PEREZ,T-PAIN)

THE BOYS OF FALL

B.CANNON.K.CHESNEY (G BEATHARD, 0L TURNELLL)
RUNAWAY Kanye West Featuring Pusha T
_KWESTEMILE | BHASKER M.OEAN (% WEST E HAYHIE, T THORNTUN J BHASKER M OEAM M ERANCH] @ ROG-A-FELLA/DEF JAMDME

ANYTHING LIKE ME Brad Paisley
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® ROSTRUM/ATLANTIC
Pitbull Featuring T-Pain
@ MA._305/POLO GROUNDE VRMG

Kenny Chesney
@@ BHA_
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Bestowed withthe () &1 72
Digital Gainer tag
(up18,000 Q ==
downloads), singer @ 8 6l
reaches his highest
Hot 100 peak, ® 5o
surpassing the No. 9 62 5 41
rank of his only
other top 10 hit, @ 63 69
“gay Aah,” in @
March. 73 94
@ =
@ 70 75
Song claims the —
Airplay Gainer
award for a second @ B2 89
straight week (up
B3 nillonligener ). 72 70
impressions) and 72 71 T8
becomes her 10th
Hot 100 top 10 and 73 60 59
first since “So
78 —
What” in the (7 JR0
tall of 2008. @ 7 8
D =
Third single from @ %5 85
“Teenage Dream"™
makes its way to @
radio, debuting
at No. 29 on @
Mainstream Top 40. @
Downloads explode
by 133% 0 20,000, g 2
84 7 -
86 85 87
Will Smith’s
86 45 &
daughter is his
second offspring to @ N
enter the chart this =
year, as son Jaden =
teamed with Justin @ m
Bieber on “Never
PTEIVO ool e |
hit No. 33 in June,
Song should make a @ m
huge jump next 82 o 90
week as single hit
digital retailers on @ m
0ct. 26. B e
95 (o] sev |
British singer 9% -
returns to Hot 100 @
with title track from 97 87 98
her third album,
due Dec. 7. Song %2 |92
shifts 20,000 @
downloads
(up 44%). @

AIRPLAY
MOKITORED BY

£z TITLE
& PRODUCER (SONGWRITER)

Artist
IMPRINT / PROMOTION LABEL

ROLL WITH IT Easton Corbin
C.CHAMBERLAIN (TLANE,D.LEE.J.PARK) B MERCURY NASHVILLE
FIREWORK Katy Perry
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ALL | WANT IS YOU

S5.AEMI {5 REMI.M PIMENTEL, ) COLE)

Miguel Featurin
@ BLAGK |CE/BYSTOI
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DREW MONEY (0 TMARAJA THIELK 5 HACKER) @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

HCILI'.‘IING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan
LT AN ELLOTT LAV S00L A AYS TR AWM B SANES 2 JAES MAREANDL V0L NEFLASAEY B G COMBE DEL WL LE MRNFELD) G 4G

LITTLE LION MAN Mumford & Sons
M.ORAVE (MUMFORD & SONS) {® GENTLEMAN OF THE ROAD/RED/GLASSNOTE

IF | HAD YOU Adam Lambert
_ MAX MARTIN, SHELLEACK K LUNDIN (MAX MARTIN,SHELLBACK, & KOTECHA) _® 1/RCARMG
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DHUFFRASCAL FLATTS (N.THRASHER, T.8HAPIRO, YEARY) @ BIG MACHINE
MEMORIES David Guetla Featuring Kid Cudi
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STEREO LOVE Edward Maya & Vika Jigulina
E.MAYA (E MUILIE V.CORNEVA) @ ULTRA

MAMA'S SONG
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TOOT IT AND BOOT IT
T.GRIFEIN (K.0.RJACKSON, TGRIFFIN,MHEWRAN, N.LEE JR. TBLUECHEL)

RHYTHM OF LOVE
|.KIRKPATRICK (T.LOPEZ)

Carrie Underwood
© 19/ARISTA HASHVILLE

LLAIRD)

YG
® DEF JAMADIMG

Plain White T's
@ HOLLYWOOD

LOVE ALL OVER ME
J.OUPRLE M. COX (0UPRLE.M.COX.CJOHNSON]

Monica
@ JRMG

THE BREATH YOU TAKE
TEROWN,G.STRAIT (0 DILLON.J.J DILLOW, G BEATHARD)

George Strait
@ M2 HASHVILLE

ALL OVER ME
FROGERS (B.HAYSLIRD.DAVIDSON R AKINS)

Josh Turner
@ MCA NASHVILLE

Jesse McCartney
@ HOLLYWOOD
Bruno Mars

LEVINE B EROWN,C KELLY.A W © ELEKTRA/ATLANTIC

TURN N THE RADIO Reba

0HUFF (15 TWANG, M.OAKLEY.C DAKLEY) ® STARSTRUCK/VALORY

SHAKE
AMMO (J.COLEMAN,J KASHER HINDLIN,J. MGCARTHEY)
G REN A DE

OMNLY PRETTIER Miranda Lambert
FLIDDELL M WRUCKE (M.LAMBERT,N.HEMBY} @ COLUMBIA [NASHVILLE)

WHIP MY HAIR Willow
JUKEBQX,0.BANGA {R.JACKSOM) ® AOC HATION/COLUMEIA
MONSTER Kanye West Featuring Jay-Z, Rick Ross, Bon Iver & Nicki Minaj

NOT LISTED (NOT LISTED) @ ROG-A-FELLA/DEF JAMADJMG

WAKA WAKA (THIS TIME FOR AFRICA)

S IMEBARAK RIFOLL,J HILL (51 MEBARAK RIFDLL, 2 HILL E KOJIDE,E.V. D00 BELLEY,J PZE BELLA}

PUT YOU IN A SONG
0HUFF K URBAN (5 BUNTON J HUGHES K UREAN)

Shakira Featuring Freshlyground
@ EFIL/SONY MUSIC LATIN

Keith Urban
® CAPITOL HASHVILLE

THE END Kings Of Leon
' @ RCARMG

WHAT'S MY NAME?
STARGATE {M_S.ERIKSEM,TE.

Rihanna Featuring Drake
SRPIDEF JAM/IDIMG

E.DEAN, THALE A GRAHAM)

DOG DAYS ARE OVER
REPWORTH (FWELCH.J.FORD)

Florence + The Machine
© UNIVERSAL REPUBLIC

WAY OUT HERE Josh Thompson
M.KNDX {J. THOMPSON.G. BEATHARD.D.L MURPIY) @ COLUMBIA (NASHVILLE)
SPEAK NOW Taylor Swift
H.CHAPMAN TEWIFT (T.SWIFT) @ BIS MACHINE
DOUBLE VISION 30H!3
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Trace Adkins
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T-Fain Featuring Rick Ross
) (B ORISR BV

THIS AIN'T NO LOVE SONG
| {T.LANE MARCEL,D.LEE)

'HAP SONG

YL P A AR RS TER A D MOMAMET A SO ST Y TR MM M0 000 &

My Darkest Dafs Fealu i g Zakk Wylde
WALST,) MOI,TERUNER,C. KROEGER, G BRIDGE S| JMG

PORN STAR DANCING
C.KROEGER,J MOI |

LAY IT DOWN

AWESOME JONES!!! VEBOZEMAN {J JONES E.DEAN V. BOZEMAN) @ YOUNG-GOLDIE/ZONE 4/INTERSCOPE

B.M.F. (BLOWIN' MONEY FAST)
LEX LUGER [W.ROBERTS Il LA LEWIS D.STYLES)

Rick Ross Featuring Styles P
® MAYBAGH/SLIP-N-SLIDE/DEF JAMADIMG

TIGHTEN UP
DANGER MOUSE (THE BLACK KEYS)

OUR KIND OF LOVE
FWORLEY,LAD'Y ANTEBELLUM (D.HAYWOOD,C KELLEYH.SCOTTBUSBEE)

The Elack Keys

@0 NONESUCHWARNER BROS
Lady Antebellum

@ CAPITOL HASHVILLE

STRIP ME Natasha Badm field
W.VALKING,R.TEDDER (N.BEDMGFIELDATEDDER, W WILKING] @ P I
ANGEL Akon
A THAM G TUINFORTD GUETTA SAKEHY WEE (A THUAM, G TUINFORTS WILHELM] (B KOMVICT/UPFAQI REAL MOTOWH
SMOKE A LITTLE SMOKE Eric Church
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ALL ABOUT TONIGHT
SHENDRICKS (R.AKINS,B HAYSLIRD.DAVIDEDN)

Blake Shelton
@ REFRISE (HASHVILLE)/WMN

GOT YOUR BACK
DJ TOOMP {G.JHARRIS, JR. A DAVIS, THASH)

T.I. Featuring Keri Hilson
@0 GRAND HUSTLE/STLANTIC

WAITING FOR THE END
FLRLBIN M .SHINDDA (LINKIN PARK)

Linkin Park
@ MACHINE SHOP/WARNER BROS

£V

THE NEW ALBUM
| BRAGCA
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m ?'f m ADAM LAMBERT {19 ACAAMG}

@ 3 g MEEDYOU
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DOUBLE VISION
ag 2 DIRTY PICTURE

30H13 (PHOTO FINISH ATLAKTIC RRF;
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After compheting the lengthiest journey (32 weeks) to the Alternative
summit five weeks ago, Neon Trees’ “Animal™ reaches the Mainstream
Top 40 top 10 (12-10). With the advance, the group is the first act to
carry a former Alternative leader to the pop airplay chart's top tier
this year.

Since 2005, when bwo former Alternative No. 15 subsequentiy
teached the Mainsiream Top 40 top 10—Green Day's “Boulevard of
Broken Dreams™ (No. 1, four weelks) and Weezer's “Beverly Hills™
(No. 2)—just two tracks followed such a crossover path prior to Neon
Trees' introductory hit.
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Sheryl Crow for most No. Is among solo
artists. Overall, only U2 {10) has more;
(Coldplay and Dave Matthews Band also
boast eight leaders apisce.
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RICK ROSS SHINES IN SLOW WEEK

Rick Ross' *Teflon Don” is the only album in the top
10 of Top R&B/Hip-Hop Albums 1o experience a gain
this week as it rises 10-8 with Greatest Gainer honors
{up 2%) and its second straight weekly gain. The set
has spent 12 of its 14 chart weeks in the top 10, sec-
ond only to his 2008 release, "Trilla,” which picked up

on Rwthmic a5 “like a 66" steps -1 witha ,‘; Q =]
5% increase in plays, according to Mielsen
E0S. The Los Angeles-based group ks only

Fhe second new ad 1o reach the lap Ehis
B spent seven wesks at No. 1 with Fﬂd EAST

“Hothin® om You,” starting in April. MOVEMENT

a6 |

16 top 10 frames. Figure that the continued rise of the
album’s single “Aston Martin Music® has something
to do with the set's sales spikes. “Aston” notches
Greatest Gainer honors on Mainstream R&BfHip-
Hop, moving 17-12, which likely helped push the
song 14-8 on Top RER/Hip-Hop Songs (see opposite
page). It's his seventh top 10 title on the latter chart. —Rauly Ramirez

Go te www.billboard.biz for complete chart data
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Along with Shakira's

Latin Pop Airplay

s her 13th Mo. 1 (41}, and on Tropical Airplay
it becomes her third leader (6-1).

sale el Sel” opening at the summit of Top
Latin Albums {see story, page 74), the album's lead single, "Loca,”
boasts impressive gains on our airplay charts. For starters, the
tropical-inspired track leaps 11-1 on Hot Latin Sengs {up 43% in
audience, according to Nielsen BDS) to mark her ninth leader. On

—Rauly Ramirez

wwWwW americanradiohistorvy com
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPAMNIES: So So Def Records names Scott L.
Lewis VP of promotions. He will continue to run e-mail
promotions company Bottom Feeder Music.

Verity Gospel Music Group appoints Stanley Brown
senior director of ARR and promotes Stephen L. Smith to
A&R manager. Brown is music director at the Greater Allen
Cathedral of New York and serves in the same capacity for
BET's gospel singing competition “Sunday Best," and Smith
was A&R representative.

GLICKMAN

DISTRIBUTION: i One Distribution U.5. names
Griffin Gmelich VP of video sales. He was VP of home
entertainment at Indomina Media.

TOURING: Palace Sports & Entertainment in Detroit—which
oversees the Palace, DTE Energy Music Theatre and the
Meadow Brook Music Festival—promotes Jeff Corey to VP of
public relations. He was director.

LEGAL: Music industry attorney Kevon Glickman becomes
a principal at law firm Offit Kurman in Philadelphia. He was
president/general counsel at Invincible Pictures.

DIGITAL: Online music company Hello Music names Diana
Turk head of creative licensing. She was director of film, TV
and creative licensing at Razor & Tie.

RELATED FIELDS: The Mitch Schneider Organization
promotes John Ochoa to tour publicist. He was an
executive assistant.

—Edited by Mitchell Peters

DOOBIE BROTHERS, LOGGINS, K’'NAAN
TAPPED FOR SONGS OF HOPE VI

The Doobie Brothers, Kenny Loggins and K'naan are among
the acts slated to perform at Songs of Hope V1, a benefit to be
held Nov. 4 at the Esquire house in Los Angeles” Hollywood
Hills. The proceeds from the sold-out event, which will also
feature a silent auction, will benefil cancer research, treat-
ment and education pregrams at City of Hope,

“We've raised a total of about $1.5 million to date, and we're
going to surpass that,” says David Renzer, Songs of Hope event
chairman and chairman/CEOQ of Universal Music Publishing
Group (UMPG). “By partnering with Esquire, over 90 cents
of every dollar we raise goes right back to the hospital.”

In addition to intimate performances, the event’s silent
auction will include autographed merchandise from various
musicians; a walk-on role in Jamie Foxx's upcoming movie,
“Skank Robbers"; and signed copies of such film scores as
“Avatar,” “Black Swan” and “The Town.

Songs of Hope VI will also recognize the careers of song-

writers and composers with the Clive Davis Legends in Song-
writing Award (presented to Loggins). the Martin Bandier
Vanguard Award {for K'naan), the Electronic Arts Composer
Award {Randy Newman), the Music Notes Golden MNote Award
{Carole Bayer Sager) and the American Heritage Award {the
Doobie Brothers).

Event sponsors include UMPG, Clive Davis, Martin Bandier,
Electronic Arts, Music Notes, Warner /Chappell, Rhino, HOR
Entertainment Group, ASCAP and TuneWiki.

For more informa contact Mary Carlzen at City of Hope
(213-241-7328 or mearlzen@coh.org). —Mitchell Peters
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