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Wednesday, October 27th, 2010
Marriott Marquis Times Square

1535 Broadway, New York, NY 10036

HONORING

MONTE & AVERY LiPMAN —— - Hagowp L. Mosgs, MD = —— KEnNY LoGGINS — = CHARLIE DANIELS —

Special Guest Appearances:

ENRIQUE IGLESIAS  COLBIE CAILLAT

Extraordinary silent auction featuring once-in-a-lifetime experiences, trips,
memorabilia and much more!

Cocktails 6:00 PM Dinner 7:30 PM

Festive Altire

For additional information,

visit www.tjmartellfoundation.org or call (212) 833-5444.

Founded in 1975 by music industry executive, Tony Martell, the T.J. Martell Foundation is the music industry’s largest
foundation that funds innovative medical research focused on finding cures for leukemia, cancer & AIDS;
it has provided over $240 million over the past thirty-five years. The Foundation sources and supports early stage research
projects aimed at developing more effective clinical treatments for patients which otherwise might not be funded.

Please visit the T.J. Martell Foundation on and Bwikker

. e 5 s . X Continental ¥
The official airline of the T.J. Martell Foundation Airlinen

LMartell Fundetién | vy AGINE A WORLD WITHOUT CANCER
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RIGHT BEFORE
SOMETHING

e

ISABOUT TO
HAPPEN...

a palpable buzz fills the air, like the
excitement of your screen debut.
Big things are always unfolding at
Allegro Media Group. For 30 years,
our wide range of distribution channels
and financial stability have made
us one of North America’s premier
independent distributors. Today, we
are successfully tackling the challenges
'(‘ of our ever-changing industry and
seeking out every opportunity. Our
passion, dedication and commitment
5 to quality ensure your audio and video
[ products are met with anticipation.
Experience our momentum.

— DIVISIONS —
Allegro
Allegro Video
Allegro Classical
NAIL
NewSound
Music Design
Allegro Digital
Softland International
Allegro Entertainment Canada

— SERVICES ——
Allegro Racking
Allegro Production
Allegro Licensing
Allegro Publicity
Allegro Graphics

CELEBRATING 30 YEARS
— 1980-2010 ——

‘ MEDIA GROUP

No Boundaries.

www.allegromediagroup.com
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Online

.COM EXCLUSIVES
Billboard.com charts the
top 50 R&B/hip-hop acts
of the past 25 years. Plus,
Kanye West's new album
cover sparks a look at
the history of banned
music artwork. Visit
billboard.com.

Events
SWEEPSTAKES

Win a VIP all-access pass

to every Billboard
conference in 2011,
including travel
accommodations,
courtesy of Porsche
Cayenne. To enter,go to

billboard.biz/vipsweeps.
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TOURING

ShowClix presents
Billboard's Touring
Conference & Awards, in
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FEATURES

7 ILL-FITTING 9 Release Of
SUIT Citigroup The Week
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Terra Firma's Entertainment
claims of being 12 The Indies
misled in EMI 13 Global
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16 Latin

WHO YOU CALLING
‘POPERA’? Josh Groban teams with
Q Prime Management and groovy guru
Rick Rubin for his risky new album,

ON THE COVER: Josh
Isv nko. Rick Rubil
Cunningham/Wi
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“Nluminations.”

22 SCHOOLS OF ROCK
Billboard presents its inaugural guide
to the top music-business schools
in the United States.
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roban photograph by Kurt
chael Muelier; Nick Cave: Harold

EFRON]

FILM & TV MUSIC
On deck for the

Hollywood Reporter/
Billboard Filmand TV

association with Music
Networx, Nov. 3-4 at the
Sheraton New York. For
more details, go to
billboardtouring

conference.com.
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Music Conference Oct. 27-
28inLos Angeles is a Q&A
with singer Natasha
Bedingfield. For more:
filmandtvmusic
conference.com.
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>>>PENSION
PROTESTS NIX
PARIS GAGA
SHOWS

Live Nation postponed
two Lady Gaga shows
in Paris due to strikes
and protests in France
over the plan to raise
the retirement age.
The Oct. 22 and 23
shows at Paris Bercy
were moved to Dec.19
and 20 due to
“logistical difficulties”
resulting from strikes
at refineries and
blockades of fuel
depots. Protesters are
opposing planned
changes to pensions
that would raise the
retirement age from
60to 62.

>>>BMG TO
LAUNCH IN
AUSTRALIA
BMG will launch an
Australian operation
in early 2011. Tim
Prescott, former CEO
of Albert Music and a
longtime BMG
executive, is under-
stood to have taken an
advisory role to assist
the Berlin-based
music publisher on its
Australia and New
Zealand plans. BMG
has an existing sub-
publishing agreement
with Mushroom Music
Publishing for
Australia. The
company launched
two years ago and has
expanded rapidly,
with operations in
eight countries.

>>>CARS,
WITH OCASEK,
TO REUNITE
New wave band the
Cars have reunited to
record their first album
in 23 years and may
also tour. The sessions
were first confirmed
by veteran engineer
Paul Orofino in posts
on the Pro Sound
online message board
that have since been
deleted and follow the
late-July posting on
Facebook of a photo
with the act’s four
surviving original
members togetherina
Boston recording
studio. Frontman Ric
Ocasek declined in
2005 to join band-
mates Elliot Easton
and Greg Hawkes ina
touring group called
the New Cars.

IRVING PLAZA

IYXEEN sY ED CHRISTMAN

SUIT

When Terra Firma sued Citigroup last
December for allegedly lying that there
was a rival bidder in the bank’s 2007
auction for EMI Group, it really didn’t
have much to lose.

After all, the suit held out the prom-
ise for the British private equity firm
and its beleaguered chairman Guy
Hands that it might push the bank to
reach a settlement to ease Terra Firma's
loan obligations.

But prospects for a settlement, much
less a court victory, dimmed after the
first week of testimony in Terra Firma’s
civil trial against Citigroup.

During his testimony in a federal
courthouse in downtown Manhattan,
Hands repeated allegations made in
Terra Firma's suit that his firm was
stampeded into making an inflated bid
of £2.65 ($4.18 at the current exchange
rate) per EMI share, or £4 billion ($6.3
billion) based on allegedly fraudulent
information supplied by David Worms-
ley, head of Citigroup’s U.K investment
banking team.

Hands alleged that Wormsley told

him in three separate phone calls
during the period of May 18-May 21,
2007, the latter day when bids were due
in the EMI auction, that Cerberus Cap-
ital was expected to make a competing
bid priced at £2.62 ($4.13) per EMI
share. Moreover, he alleged that Worm-
sley told him the bid deadline had been
moved up to May 21 from May 23.
Buton cross-examination during the
jury trial, the Citigroup legal team from
Paul, Weiss, Rifkind, Wharton & Gar-
rison methodically poked holes in
Terra Firma's allegations and the tes-
timony of Hands and other currentand

former Terra Firma executives,
If, as he testified, Hands first be-

PRESS PLAY

ILL-FITTIN

Citigroup Pokes Holes In Terra Firma’s
Claims Of Being Misled In EMI Auction

came suspicious in September 2007
that Cerberus hadn’t made a bid and
confirmed by mid-2008 that there was
no bid, why waituntil December 2009
to sue Citigroup?

“To accuse our lender of fraud is kind
of like putting a stick at a dragon,”
Hands responded. Instead, Terra Firma
engaged in negotiations with Citigroup
to restructure its debt, he said. It was
only after those efforts failed that it fi-
nally decided to sue, he said.

Hands testified that had Terra Firma
known it was the only bidder, it could
have had more time to perform due
diligence and negotiate a better price,
suggesting that the firm may have bid
£2.2 billion ($3.5 billion) to £3 billion
($4.7 billion), instead of the £4 million
it ultimately paid.

But during cross-examination, Cit-
igroup lawyers produced Terra Firma
documents that showed that the firm
reached its £2.65-per-EMI-share bid
price independent of any alleged in-
formation supplied by Citigroup’s
Wormsley. That prompted Terra Firma
executives to counter that the £2.65
price was merely a target, not a final
bid. Citigroup lawyers also displayed
documents that showed it was Hands
himself who rushed Terra Firma's due

diligence process—first by telling
staffers he wanted to ready a bid by
May 14 and then May 18; i.e., in ad-
vance of the May 21 bid deadline.
Although Hands testified he could
recall details about his three phone
conversations with Wormsley, Citi-
group lawyer Ted Wells got Hands to
le he had no memory of specific
conversations of various other meet-

conce

ings during the days before Terra
Firma submitted its final bid. “You

SIDE BY SIDE

Citigroup exe

would think that when you are decid-
ing to put up £4 billion that would be
a memorable day,” Wells said.

Terra Firma executives couldn’t pro-
vide any documentation showing that
Hands had spoken with Wormsley
about the Cerberus bid.

A Citigroup lawyer pointed out that
Terra Firma’s initial complaint stated
that one of Hands’ conversations with
Wormsley took place during the
evening of May 18, which was incon-
sistent with Hands' court testimony
that the call happened during the af-
ternoon. While Wormsley has been
present in the courtroom throughout
the trial, he wasn’t scheduled to testify
in its first week.

“Yesterday you testified that you
were reluctant to bring suit against
your lender,” Wells said. “Isn't it true
that your reluctance is because your
lawsuit is based on false allegations?
... Isn't it true that you brought the

OCTOBER 30, 2010 |
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RENEWAL NOTICE

hairman GUY HANDS
m’s attorney DAVID BOIES; inset
e DAVID WORMSLEY

lawsuit because you want to blame
somebody else?”

Hands denied those accusations.

Terra Firma remains in jeopardy of
losing control of EMI due toits £3.2 bil-
lion ($5.1 billion) debt load and its con-
tinual violations of a loan covenant,
which it has been required to “cure” with
equity injections beyond the £1.5 bil-
lion ($2.4 billion) it put up to buy EMI.

This year, Terra Firma asked its in-
vestors fora £105 million ($165.6 mil-
lion) equity injection to cure its March
31 shortfall, and it will likely need an-
other equity injection for a potential
covenant violation on March 31, 2011.
If investors don’t come to the table
again at that time, it would be in tech-
nical default on its loan and Terra
Firma would be vulnerable to being
pushed out by Citigroup. e

DBILE: For 24/7 news and analy-
on your cell phone or mobile

vice, go to: mobile.billboard.biz
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>>>UNIVIS|ON
VEVO STR
CONTENT PACT
Vevo is looking to expand
in the Hispanic market by
adding Univision to its
content distribution and ad
sales network. The music
video site has begun
delivering video content to
Univision, which plans to
feature clips from various
Latino acts on several of
its websites. A likely
candidate is Musica, the
all-music site Univision
recently launched. Vevo
will handle all ad sales for
the deal, while Univision
will handle programming.
According to Vevo
executive VP of sales and
customer operations
David Kohl, the pact is part
of an aggressive play by
Vevo to leverage its
growing Hispanic
audience for brands.
>>>INT’L
REPERTOIRE
SLUMPS IN JAPAN
According to the Record
Industry Assn. of Japan, the
decline of physical music
production continued for
the first nine months of
2010. Audio shipments
were 150.4 million units,
down 4% from the same
period in 2009, for a value
of ¥161.8 billion ($2 billion).
It represents a drop of 13%
invalue compared with the
same period last year. But
international repertoire
fared worse. Audio
shipments totaled 28.8
million units, down 16%
from the corresponding
period last year, for a value
of ¥28.6 billion ($352
million). It represents a 31%
slump in value compared
with the first nine months
of 2009.

>>>JLS, TEMPAH
SNAG MOBOs

JLS and Tinie Tempah were
the big winners at the
United Kingdom’s MOBO
Awards, which celebrate
music of black origin. The
Oct. 20 event awarded
pop group JLS best UK.
act and best album for its
self-titled debut, released
on Epic. London-based
rapper Tempah won best
newcomer and best video
for “Frisky” (Parlophone/
EMI), featuring Labrinth.

Compiled by Andre Paine.
Reporting by Lars
Brandle, Glenn Peoples,
Aymeric Pichevin, Rob
Schwartz, Mike Shields
and Richard Smirke.

Women In Music Noms

Billboard’s sixth annual Women in Music special feature will identify the most power-
ful and influential female executives in the music industry. We invite our readers to
offer their nominations online at billboard.biz/womeninmusic. The deadline for nom-
inations is Oct. 29. Women working in all sectors of the music industry are eligible and
must be nominated as individuals, not members of a team.

Billboard editors will review the nominees and rank them based on their achievements
during the past 12 months, their overall career achievements and the influence they

wield in the broader industry. The edito
Woman of the Year. The Women in Musi

rs will also choose one female artist as the
c special feature, part of Billboard’s Power

Players series, will be published in the Dec. 11 issue.

B\INGFIELD

BEDINGFIELD TO KEYNOTE

FILM & TV MUSIC CONFERENCE
Natasha Bedingfield will keynote the Hol-
lywood Reporter/Billboard Film and TV
Music conference, which will be held Oct.
27-28in Los Angeles.

Bedingfield’s music has been featured in
everything from the film “Easy A” to the BBC
TV show “EastEnders.” She’s also a veteran
performer on programs including “So You
Think You Can Dance” and the “Stand Up
to Cancer” charity special.

The singer/songwriter will discuss how
exposure in film and TV has furthered her
career, as well as her plans to promote her
new album, “Strip Me,” due Nov. 9.

Other panels at the conference include
acclaimed composers Jan A.P. Kaczmarek,
Trevor Morris, Christophe Beck and Michael
Brook discussing “My First Job: How |
Landed My First Gig in Film/TV Music” and
a case study on the Emmy Award-winning
Nick Jr. show “Yo Gabba Gabba!” For more
information and to register for the confer-
ence, go to billboardevents.com.

BOOKING AGENT ROUND TABLE
AT TOURING CONFAB
Some of the most influential booking agents
in the concert business will participate ina
keynote round table at the seventh annual
Billboard Touring Conference, which will
take place Nov. 3-4 in New York.
Moderated by Billboard executive direc-
tor of content and programming for tour-
ing and live entertainment Ray Waddell,
the “2010 WTF? The Agent Perspective”
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round table will provide the agents’ view
from the trenches on what has been a
memorable and challenging year for the
live entertainment industry.

Participating in the discussion will be
Paradigm Agency agent/music depart-
ment head Chip Hooper (Dave Matthews
Band, Phish); Greg Oswald, co-head of
country music at William Morris Endeavor
(Taylor Swift, Brad Paisley); Artists Group
International VP Adam Kornfeld (Metal-
lica, Rush); Billions Corp. president David
“Boche” Viecelli (Arcade Fire, Vampire
Weekend); International Creative Man-
agement senior VP of concerts Marsha
Vlasic (the Strokes, Neil Young); and
Agency Group Worldwide CEO Neil
Warnock (Nickelback, Creed).

The conference will host about 50 first-
time speakers, along with seasoned in-
dustry veterans and the most influential
stakeholders in the concert business. Par-
ticipants include Lady Gaga manager

Troy Carter, Ticketmaster CEO Nathan
Hubbard, C3 Presents partner Charles
Attal, Live Nation Global Touring COO
Gerry Barad, Sonicbids founder Panos
Panay, SLO VIP Ticketing president Shel-
ley Lazar and Groupon president Rob
Solomon, and such acts as Sugarland, Big
Kenny, Kevin Martin of the Gracious Few,
Alex Suarez of Cobra Starship and Shim
Moore of Sick Puppies.

For more information and to register, go

to billboard ingconference.com.  «-«

FOR THE RECORD

B A story in the Oct. 23 issue
should have identified songwriter/
producer Dr. Luke’s real name as
Lukasz Gottwald.
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HELLO WORLD

South Korea's JYJ

Releases Debut Album

As former members of the South Korean boy band
TVXQ, the trio of Kim JaeJoong, Park YuChun and
Kim JunSu are no strangers to pop stardom. Formed
in 2003, TVXQ became hitmakers at home, in K-pop-
crazy Japan (where it was known as Tohoshinki) and
elsewhere in Southeast Asia. Following a contractual
dispute with its former management company, the
threesome formed a new group earlier this year that it
christened JY] after the initials of their first names.

JY] is thinking big with its debut
album,“The Beginning,” which
features collaborations with Kanye
West and songwriter/producer
Rodney Jerkins. Show Shop
Entertainment released the album
Oct. 14 through Warner Music Korea.
In the United States, Warner Music is
releasing the album digitally through
iTunes and Amazon with a CD release
planned for late 2010 or early 2011.
“Warner Music is extremely excited
about our relationship with JY] [and
plans] to expand their tremendous
Asian fan base to a global audience,”
Warner Music Asia executive VP
Calvin Wong says. “We believe this
could mark a new beginning in
crossing |over| an Asian act on a
worldwide scale like never before.”

“The Beginning” comprises seven
tracks and three remixes. Each of the
members of JY] has songwriting

credits on the album. Show Shop
Entertainment and C-JeS
Entertainment handle JYJ’s
publishing, with administration by
Warner/Chappell Music Korea.

IN THE STUDIO

JYJ had a wish list of producers and
artists it wanted to work with,
according to Park:West, Jerkins, Ne-Yo
and Timbaland. With the help of its
manager, Baek Chang Ju, CEO of C-
JeS Entertainment, and Show Shop
Entertainment CEO Hwang
Jongwook, the group was able to
connect with West and Jerkins, who
agreed to work with JY] on“The
Beginning.”

The sessions for the first single,Ayyy
Girl,” produced by West, were held at
Westlake Recording Studios in
Hollywood, while “Empty” and “Be
My Girl,” produced by Jerkins, were
recorded at his 2nd Floor Studios, also in
Hollywood. The rest of the tracks were

Clobe trotting: Korea's JYJ,
who performed recently in
Bangkok, could gain a
worldwide audience, Warner
Music Asia executive VP
Calvin Wong says.

recorded in South Korea.

West wowed JY] with some a
cappella freestyle rapping before the
trio began recording its vocals. " We

could see why he’s so hugely popular,”

Park says. "It was really a great honor
to work with him.”

Jerkins also made a big impression
on the Korean trio.“When we were
making songs together, he treated us
like equals,” Park says." We appreciated
that so much. Because he worked so
hard on the record, he inspired us to
work hard.”

Jerkins says he was impressed by
JY]'s professionalism and “their poise,
the way they took their work
seriously. I told their team that I'd
work with them again”

IN THE STORES

“The Beginning” arrived Oct. 14 in
South Korea, followed by the release
of a “luxury edition™ with extra
content on Oct. 18.The expanded
version is limited to a run of fewer
than 100,000 units, but Warner Music
Korea says it received more than
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300,000 pre-sale orders for the set.
“The overwhelming response to the
[limited-edition] CD is a very
encouraging start for JY] and we hope
that this album release will also be
met with equal enthusiasm,” Warner
Music Korea managing director PR.
Wang said in a statement.

Warner Asia’s Wong adds: “Warner
U.S. will release the product digitally
through iTunes first this month. It
will also be made available through
Amazon digitally. There will also be
finished product under the Amazon
import section. We are in discussion
with Warner U.S. to release a U.S.
version in the next few months that
will include new tracks and mixes
exclusive to the market in both
physical and digital formats.”

IN THE PRESS

Wong notes that an independent
publicist is handling initial promotion
of JY] in the United States, targeting
the group’s core market: Asian fans
living in the States.

ON THE ROAD

JY] is playing shows in Thailand,
Singapore, Malaysia, Taiwan and
China in October and November. The
group “also will be touring four major
cities in the U.S. in November to
support the release in a series of meet-
the-fan sessions, plus a few media
appearances,” Wong says. “Once the
U.S. release [plans for the physical
album] has been decided, we hope to
reach a much bigger market for JY], as
the market for Asian acts who sing in
English is growing rapidly.”

L£OM preview and find a link to order JYJ's
“The Beginning” at billboard.com/jyj




FeedbackLoop

Bln.kr Helps Artists Harness Value Of Fan Interaction

Artists these days no longer
wonder whether they should be
using the social Web to interact
with their fans. It's now a mat-
ter of how.

Using Facebook or Twitter or
MySpace as a one-way mega-
phone is no longer enough. The
power of online social networks
is in establishing a two-way con-
versation. But when there are
thousands of voices on the other
end of that discussion, staying
engaged can be a daunting task.

Thankfully, a host of new
companies are emerging to
help make sense of itall, offer-
ing services like digital content
distribution, feedback aggrega-
tion and traffic reports. One of
the more recent startups catch-
ing the industry’s eye is
Chicago-based Bln.kr.

The company launched in
May 2009 as a link-shortening
service for Twitter similar to Bit.ly,
but for music files. Since then,
the service has reoriented its
focus toward helping artists, par-
ticularly amateur
and emerging
acts, to harness
the value of fan
feedback.

Participating
artists who es-
tablish a Bin.kr
account can con-
nect it to such
online profiles
as Facebook, Twitter, Blogger
and YouTube, and manage
them all from one place. That
enables them to upload a track
through Bln.kr to embed the
song into all of their other so-
cial network profiles,

Bln.kr then aggregates the
feedback and comments about
that track into a real-time
stream it calls “the loop,” which
displays the total streams,
downloads, retweets and other

data the track generates. Today,
the loop feature is limited to
Twitter, but by the end of Octo-
ber, Bln.kr will expand it to in-
clude Facebook, YouTube, RSS
feeds and other sources, aggre-
gating user ratings, “likes,”
sharing activity and comments.

Bln kralsooffersartiststheabil-
ity to deliver dy-
namic prompts to
fans to solicit spe-
cific feedback,
such as “How do
thelyricsmakeyou
feel?” or “What
one thing should
be changed?”

All of these
services are free,
but a Pro account for $5 per
month adds other capabilities,
such as automatically creating
a YouTube video using artists'
album art and other visual as-
sets, holding remix contests and
generating unique QR bar
codes that artists can place on
flyers for fans to scan with their
mobile phones to launch a web-
site or stream a track. Additional
Pro features will be rolled out
in late October, such as Four-

button on the

Geek website

THREADS TO SHRED

Feeling the urge to rock out but just can't get your
hands on a guitar? Try wearing the Electronic Rock
Guitar Shirt from ThinkGeek. The guitar image
emblazoned on the front of the shirtisn’t just
for show—it's a playable interface. Each
eck of the guitar plays a
major chord recorded from a real electric
guitar, letting you shred wherever or
whenever the spirit moves you. It comes
with a magnetic pick and a mini-amp for sound
The Electronic Rock Guitar Shirt is avail-
able in adult and kids sizes. It costs $30 and
is available exclusively through the Think-
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Keeping up with the
conversation: Bin.kr co-
founder/CEO JUSTIN
DelL AY and Bin.kr page
(inset) featuring a song by
Del.ay’s band’s Almost Gone.

blnkr

square badge-like “but-
tons" that reward artists
for achievements like
reaching 100 plays or hav-
ing the most popular track on
Twitter for a given day.

Bln.kr was one of four start-
ups pitching attendees of Bill-
board's Mobile Entertainment
Live: The Music App Summit
(Billboard, Oct. 16) during the
“Innovators Showcase” panel,
emerging as the clear favorite.
Panelist Tim Chang, a princi-
pal at Norwest Venture Partners
in Palo Alto, Calif., said he was
impressed with the service.

“I would potentially fund
this,” Chang told Bln.kr CEO
Justin DeLay at the event. “I
think you've tapped into the key
notion of what I've been gun-
ning for all along, which is that
the Internethas fragmented the
audience all to hell. What we're
all fighting for is attention.”

So far, some 12,000 artists
have opened Bln.kr accounts.
About half are purely amateurs
or hobbyists, with the other
half split between journeyman
professional artists and more
established acts like the

Streets, Band of Skulls and
D] Teenwolf. More than
32,000 tracks have been
uploaded to date, generat-
ing an average of 10 shares
and six plays per minute
across the site.

About 1% of partici-
pating artists have Pro
accounts. But Bln.kr
plans toadd otherrev-

enue streams in the near
future, such as adding
coupons from advertisers
for users who achieve “but-
tons” milestones.

It's also working on li-
censing its music to In-

ternet radio stations and other
digital outlets. Looking fur-
ther ahead, Bin.kr may offer
any combination of these
services to music labels as a
white-label solution for pro-
motional campaigns.

‘The startup is now seeking
additional funding. Currently,
Bln.kr consists of only co-
founders DeLay, COO Andrew
Cronk and chieftechnology of-
ficer Mike Yagley—all in their
mid- to late 20s and amateur
musicians themselves.

DeLay quit his job in prod-
uct marketing at Kraft Foods
to launch the company, and
has gone back to school to
study human-computer inter-
action. DeLay and Yagley are
also songwriters and guitarists
for a band called Almost
Gone, whose album “Auton-
omy” is available on iTunes.
This mix of technological
know-how, business savvy and
passion for music is typical of
today’s digital media entre-
preneur, one that blends the
perceived roles of “music peo-
ple” and “tech people” that are
too often at odds.

“Every idea that we brain-
storm starts with music,” DeLay
says. “One of the great break-
throughs of the Internet gener-
ation is that it has lowered the
barrier both to creative expres-
sion and creative distribution
... If 1 can do my small partto
accelerate creativity in this
world, then I will sleep very
happy at night.” .

For 24/7 digital news
2 and analysis, see
billboard.biz/digital
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BITS & BRIEFS

NPR OPENS playlists, random songs
‘ALL SONGS and favorite albums. Us-
CONSIDERED’ ers can click a “share”
ARCHIVES button listed in the Rdio

service to select which
tracks will appear in the
player. The player itself is
added through the use of
an embeddable code.
Other Rdio subscribers
can then stream those
songs in full or listen to
30-second samples.

After 10 years of showcas-
ing new and obscure
music on “All Songs Con-
sidered,” NPR is aggregat-
ing the show’s archives
into a custom Internet
radio channel. Called “All
Songs 24/7 Channel,” the
station is a free, round-
the-clock mix of every

song ever played onthe REVEREBNATION
show, curated by co-hosts ACQUIRES SOUND
Bob Bolien and Robin AROUND

Hilton. It will be available
from the NPR website.
New episodes of “All
Songs Considered” re-
main available to stream
online and to download as

Online music marketing
platform ReverbNation
has acquired Band App
creator Sound Around of
Raleigh, N.C. Band App
lets artists create a cus-

a podcast. tom iPhone app based

on a series of templates,
RDIO ADDS somewhat similar to
EMBEDDABLE other make-your-own-

MUSIC PLAYER

Streaming music service
Rdio added a new feature
that lets users embed
music players on their
blogs and websites. The
customizable player lets
users display their Rdio

app services like Mobile
Roadie. Initial setup is
free, with service plans
ranging from $14 to $74
per month depending on
the support required and
number of fans access-
ingit.
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BY RAY WADDELL

B.A.D. COMPANY

Irving Azoff, Scott Borchetta
Join Forces In New
Management Firm

‘The ripple effects of Irving Azoff's latest move
in Nashville could touch some of Music City's
biggest players.

B.A.D. Management, the new company started
by Front Line Management CEQ/ Live Nation En-
tertainment executive chairman Azoff, Big Machine
Records CEO Scott Borchetta and artist manager
Virginia Davis (Billboard.biz, Oct. 19), starts with
a modest roster of artists that includes Jewel and
emerging acts Steel Magnolia and Edens Edge.

But given that the deal marks the first part-
nership between Borchetta, arguably the hottest
label executive in country music, and promo-
tion/ticketing giant Live Nation, Front Line’s
parent, the new company’s next moves will be
watched closely.

Azoff and Borchetta declined to comment
about the deal. Davis said that "Scott has
tremendous expertise in radio, marketing and
artist development strategies. Partnering with
him is a natural fit.”

When Borchetta’s name is mentioned in con-
nection with Azoff, an inevitable question arises:
Will Big Machine’s flagship artist Taylor Swift
join the B.A.D. roster? Swift’s own management
company works under the 13 Management name,

with Robert Allen as manager. Swift's parents,
Scott and Andrea Swift, are also involved in her
career. While Borchetta has played an instrumen-
tal role in Swift's ascension to super-stardom, the
announcement of B.A.D.’s formation made no
mention of her.

Swift's hugely successful tours are produced by
Louis Messina, who's aligned with Live Nation’s
biggest rival in concert promotion as president of

AEG Live-TMG. But Messina is still involved in a
long-term partnership to produce Kenny Chesney's
tours even though Chesney's management com-
pany, Morris Management Group, is associated

Power trio (from left): B.A.D.
Management’s SCOTT
BORCHETTA, VIRGINIA
DAVIS and IRVING AZOFF.

with Front Line. And many other Front Line artists
tour with AEG Live or other promoters.

The B.A.D. announcement also didn’t men-
tion Rascal Flatts, which signed to Big Machine
after Lyric Street Records shuttered (Billboard,
Aug. 7). The group, one of country music’s most
successful crossover acts of the past decade, is
managed by independent management com-
pany Turner Nichols.

But even without Big Machine's two biggest
acts as management clients, B.A.D. provides
Live Nation/Front Line with a link to one of
Nashville’s most successful power players.
Swift's third album, “Speak Now," due Oct. 25,
is expected to be one of the year’s biggest re-
leases. Rascal Flatts is scheduled to release its
widely anticipated Big Machine debut in No-
vember. And Reba McEntire will release her sec-

ond album for Big Machine's sister imprint, Val-
ory Music, in November.

The rosters of Big Machine, Valory Music and
Republic Nashville, an imprint that Borchetta
launched in 2009 with Universal Republic, also
inchude such acts as Trisha Yearwood, Jack In-
gram, [immy Wayne and Jaron & the Long Road
to Love, as well as new hitmakers the Band Perry
and Justin Moore.

Borchetta’s status as a label chief who could
be involved in the management of some of his
acts may raise potential conflict-of-interest con-
cerns. But the lines have been blurred among
promoters, managers and ticketing companies.
Aside from Live Nation, which includes market-
leading ticketing and promotion businesses as
well as alarge artist-management division, there
are other examples of artist management com-
panies that have label affiliations, such as Red
Light Management/ATO Records and Nettwerk.

Meanwhile, B.A.D. enables Borchetta to align
himself with an industry giant that has already
builta significant footprintin Nashville. In addi-
tion to Morris and now B.A.D., Front Line has re-
lationships with former Tim McGraw manager
Scott Siman’s RPM Management (Big Kenny),
Clarence Spalding's Spalding Entertainment
(Jason Aldean, Kix Brooks, Ronnie Dunn), Vector
Management (Trace Adkins, Dierks Bentley) and
Denise Stiff's DK Management, which formerly
worked with Alison Krauss & Union Station. Davis
has worked with Azoff'and the Front Line family
since 2007, managing Jewel. e

Additional reporting by Tom Roland.

ATTENTION MUSIC PUBLISHERS

YOU MAY BE ELIGIBLE FOR 2007-2008

PENDING & UNMATCHED ROYALTIES.

If you are a music publisher who owned or administered
musical works between 2007 and 2008, you may be entitled

to receive royalties under Group |l of the NMPA Late Fee
Program, a program to distribute pending and unmatched
funds owed to publishers by major record labels.

To learn more go to:

or call:

DEADLINE FOR PROGRAM REGISTRATION IS

WwWWWwW._americanradiohistorv.com

ht

www.harryfox.com

OCTOBER 30, 2010 www.billboard.biz | 11



DIGIT/ BY ANTONY BRUNO

GAME ON

Assessing The Market Prospects
For New Music Videogames

A fresh batch of music-based videogames is hitting stores
in the hopes of generating strong year-end holiday sales
despite the difficult market for the once-booming gam-
ing genre.

“Guitar Hero: Warriors of Rock” arrived in stores Sept. 28,
hip-hop karaoke game “Def Jam Rapstar” came out Oct. 5,
and “DJ Hero 2” and “PowerGig: Rise of the SixString” were
released Oct. 19. Coming up are two other key titles, “Rock
Band 3” (Oct. 26) and “Dance Central” (Nov. 4).

The fourth quarter typically accounts for about 45% of
annual videogame sales, according to the Entertainment
Software Assn. But sales data ahead of the final three
months of 2010 doesn’t bode well for a cheery holiday
season. Overall videogame sales totaled $614 million in
September, down 6% from the same period last year, while
sales through the first nine months of the year totaled
$4.9 billion, down 8% from a year earlier, according to
NPD Group.

Meanwhile, music games are plunging this year at a much
steeper rate, totaling just $152 million through Sept. 30, down
50% from a year earlier, according to Wedbush Morgan Secu-
rities analyst Michael Pachter.

Music games racked up U.S. sales of $875 million in 2009,
but this year the category will be lucky to break $500 mil-
lion, Pachter says. He observes, “Everybody who wants a
music game has one.”

Against this gloomy backdrop, here’s a look at the prospects
for the newest music game titles.

Hello, Good
Morning

Digital Agency Razorfish Helps Indie
Artist AM Market His Music

Most recording artists would rather eat glass than playa corporate
event, While rock bands can at least play loud over the sound of
deals being made, other acts have to suffer through the indignity
of conversations drowning out their music, not to mention seeing
aseaof faces staring at their smart phones every time they look up.

But when AM played interactive
ad agency Razorfish’s client summit
in Boston on Oct. 13, all eyes were
on him.

“Normally atan eventlike this, you
expecta certainamount of attrition to
occur throughout the day as the en-
ergy level in the room begins to ebb,”
Razorfish VP of marketing David Deal
says. “But AM kept the room packed.”

The artist says he appreciated the
exposure. “I'm getting in front of top decision-makers at major
companies, and the value of that for me is huge,” he says.

AM'’s presence at the event was the result of an unusual part-
nership between the artistand the digital marketing agency. Born
Anthony Miller, the Tulsa, Okla., native released his debut album,
“Troubled Times,” in 2006. His music, which reflects a mix of
Americana, pop and British Invasion influences, has been cham-
pioned by tastemaker radio station KCRW Santa Monica, Calif.,
and licensed to TV shows and movies like HBO's “Big Love,”
MTV's “The Hills,” ABC’s “Brothers and Sisters,” NBC's “Fri-
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GREAT EXPECTATIONS
“ROCK BAND 3"

Publisher: MTV Games

MTV Games and developer Harmonix keep
the innovations coming inthe music game
genre. For the third installment of “Rock
Band,” they take a big leap with the addi-
tion of a 25-key keyboard controller. It
opens up both increased revenue through
the sale of a new peripheral and an ex-
panded catalog of songs that includes
keyboard-heavy tracks from the Doors
(“Break On Through [Tothe Other Side]")
and Dire Straits (“Walk of Life").

‘Rock Band
3’ keyboard
controller

“DANCE CENTRAL”

Publisher: MTV Games

The motion-based dance game is con-
sidered a “must have” for anyone buy-
ing Microsoft's motion-based Kinect
controller forits Xbox 360 console. Mi-
crosoft is projecting worldwide Kinect

sales of about 3 million units through
the end of the year. Analysts like Pachter
expect almost anyone buying the Kinect
to also pick up a copy of "Dance Cen-
tral,” one of the most anticipated game
titles using the controller.

JURY’S OUT
“DJ HERO 2"
Publisher: Activision
The first “DJ Hero” generated decent
sales but still fell short of expectations,
given that it helped expand the music
game category into a new music genre.
The sequel features tracks by Lady
Gaga, Deadmaus, Kanye West and Ri-
hanna and has earned high scores for
improving on the original title. But
it's still saddled with a high price tag
due to the turntable controllers
needed to play the game,

“DEF JAM RAPSTAR”

Publisher: Konami

A new entrant to the field, this hip-hop
karaoke game has the benefit of the
Def Jam brand and an innovative so-
cial networking element that lets users

Cueing up the
track: Activision's
‘DJ Hero 2.

record their performances and post
them to a dedicated website for peer
review. Anin-game store will be stocked
with new downloadable tracks every
week. It's received positive, if not glow-
ing reviews. One common criticism:
lyrics that have been heavily edited to
achieve a teen rating

DONTHOLD YOUR BREATH
“GUITAR HERO: WARRIORS OF ROCK”
Publisher: Activision

The franchise that virtually invented
the music game genre came close to
killing it during the last two years by
oversaturating the market with too
many editions and too little variety.
While “Warriors of Rock” returns to
the series’ roots, critics have slammed
its new “Quest” (storyline) mode for
being confusing and too limiting.

“POWERGIG: RISE OF THE SIXSTRING"
Publisher: Seven45

Among the titles adding instructional
elements to their game play this year,
“PowerGig" goes further than others by
featuring an actual six-string guitar. But
upstart developer/publisher Sevends
will face challenges stocking the game
against titles from larger rivals. It will
also have to fight the perception that
"PowerGig” is an instructional title rather
than just a game, despite featuring music
by Eric Clapton, Dave Matthews Band
and Kid Rock e

their own social media channels.

The agency is also running
a contest to design a poster
that will promote the forth-
coming vinyl edition of AM’s
2009 album, “Future Sons &
Daughters.” The contest is
being held through Creative
Allies, an online community
that connects artists with mu-
sicians. And during its Oct. 13
client summit, Razorfish dis-
tributed glossy cards with QR
bar codes that enabled atten-
dees to download AM's music

day Night Lights” and the 2009 Ashton Kutcher movie “Spread.”
Razorfish’s Deal hadn’theard of AM until he saw him open for
Airat Chicago's Riviera Theatre in March. Moved by the perform-
ance, Deal says he struck up a conversation with the artist on Twit-
ter. “The more I learned about him, the more I was impressed by
how he had built this community of fans online,"” Deal says.
“He and David started talking about what they each did,” AM’s
manager Mia Crow recalls. “At the time, David didn't really un-

derstand the differences between indies and majors in terms of

promotion. David thought AM should be the biggest act in the
world based on his talent, and we explained thatindies don’t have
the budget to break songs and artists the same way majors do.”

Already impressed by AM’s command of social media, Deal
proposed that Razorfish marshal its resources to help market the
artist. So under an unusual barter relationship, AM became a
client of Razorfish, which in turn reaps brand-building benefits
of its own from its association with a gifted artist.

To get the word out about AM, Razorfish is making streams
and downloads of his music available to its 2,000 employees around
the world, some of whom have in turn touted his music through

WwWWWwW._americanradiohistorv.com

to their mobile handsets.

Of course, much of the value in being exposed to fellow Razor-
fish clients is that it can lead to new licensing and sponsorship
opportunities. Following AM's summit performance, Deal says
two clients whom he declined to identify inquired about poten-
tial partnership opportunities with the artist.

“What makes this partnership cool,” AM says, “is that we're
going around all the traditional gatekeepers.”

For Razorfish, the benefit of its work with AM is that “it's a way
for us to score points with clients if we can introduce them to
great music,” Deal says. “And it re-emphasizes that the agency is
forward-thinking and can provide something different.”

Deal also thinks the AM partnership will help Razorfish draw
talent to work at the agency. “We recruit employees at places like
South by Southwest,” he says. “We're looking for creatives, graphic
designers and user-experience designers—all types of people who
would be drawn to this type of artist.” e

_biz For 24/7 Indies news and analysis, see billboard.biz/indies.
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QUESTIONS

with FEARNE COTTON

by MARK SUTHERLAND

Fearne Cotton is not your typical BBC radio tastemaker, having begun her broadcasting ca-
reer at the age of 15 on ITV’s “The Disney Club.” But tastemaker she undoubtedly is.

After yearsin kids TV, she joined the BBC’s top 40 network Radio 1in 2005 and took over
its high-profile mid-morning show from Jo Whiley in September 2009. Cotton’s morning
program, which includes a “Live Lounge” feature where artists perform new songs and cov-
ers, has had its critics, who view her as a lightweight. But her show was also rated the No. 8
U.K. music platform in Billboard’s “Maximum Exposure 2010” survey—an achievement she
describes as “a crazy, amazing honor.” Since a stint as one of the final hosts of “Top of the
Pops,” she’s also been in demand as a music TV host, recently fronting Sky’s talent show

“Must Be the Music” (Billboard, Sept. 18).

Everyone from Eminem to Mumford &

Sons has been in the Live Lounge. How do
you determine which artists to feature?
Me and my producer sit down and discuss how
[acts] fit into our show, plus our playlist team
has suggestions. Artists have got to be up for
doing something out of their comfort zone. No
one wants to hear an act do a song that’s really
similar to their own—you want to hear Lady
Gaga do Coldplay or Pendulum do N-Dubz. If
you're brave, you'll get the most out of it.

How does your program differ from
Jo Whiley's?
We have different personalities but musically,
we meet in the middle. We both like good new
bands and fresh talent. When I got the oppor-
tunity to move over to this show, obviously I
wanted to do it, but I had to really think, “How
do you follow someone like Jo Whiley?” I've
just tried to stay true to what I like about music
and radio.

Has your kids TV background made it

more difficult for you to be taken seriously
as atastemaker?
It's definitely a challenge. I'm 30 next year, I'm
agrown woman, | have a house and cats, [ can
cook—Dbut people still think, “Aah, you're that
kid with the [pigtails].” At first, | really wanted
to prove that I know about music, that I've
grown up going to gigs. But you get to an age
where you think, “I don't care.” Aslongas I'm
enjoying my job and people enjoy the radio
show, that's all I can do.

Not everyone enjoys the show though—

you've had plenty of criticism. Does that
botheryou?
I've had to learn to deal with it. With Twitter,
Facebook and texting, people are really happy
to tell you [what they think] to your face and
sort of forget that, actually, you're just doing
your job. But I put myself out there and you
have to take the good, the bad and the ugly.

There have been reports that the BBC is
developing a new music TV format. Why
hasn't it had a prime-time music show since
“Top of the Pops” went offthe airin 20067
TV has changed a lot. People now have “The
X Factor” and “Britain’s Got Talent,” and maybe
“Top of the Pops” didn’t feel right amongst
them. But I would personally watch it if

it was on and I could still see it there.
I’ve not really heard any rumblings
[about a new show], but they’ve got to
do something.

Why do you think “Must Be the
Music” caught the public imagination
the way itdid?

Well, there’s a lot of people who watch
“The X Factor” but we forget there’s a lot
of people who can’t stand it. “Must Be the

Music” had bloody great artists—people

genuinely connected with the songs and
bought them. But maybe the power of “The
X Factor” is slightly dwindling, looking at
last year’s Christmas chart. Getting Rage
Against the Machine to No. 1 [ahead of “X Fac-
tor” champ Joe McElderry] was a real “Fuck
the Man" moment. | hope it happens again
this year. .
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The 42" NAACP Image Awards

CALL FOR SUBMISSIONS

The NAACP Image Awards is now accepting
submissions in motion picture, television,
recording, and literature.

The NAACP Image Awards recognizes exemplary
works by, for, and relevant to people of color
and individuals that promote diversity in the arts.

To be eligible, projects must have a national
distribution date between January 1, 2010
and December 31, 2010.

SUBMISSIONS DEADLINE

Wednesday, November 10, 2010,
at 6:00 PM (PT).

For additional information orentry forms,
please call 323.938.2789, 7
o S~ I A s
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Attn: Music Supervisors

Is Windpony music ripe
for rotten tomatoes?

Hear Robert Windpony music at
Jango.com/music/robert+windpony

Windpony instrumental music available for film and TV
Available now:
audiosparx.com, musicdealers.com, musicsupervisor.com
Coming soon at:
pumpaudio.com, scorekeepersmusic.com, Muzak

Industry insider comments
“this cat can really ballou a flute”
“fans are going gaga”

“I've gone with the windpony”

"Windpony's stock is rising swiftly,
music taylor-made for movies”

robertwindpony.com gcfluteguy@hotmail.com

www.americanradiohistorv.com



Ce/elarating the Most
Powerfu/ and Talented

Women in the Music Business

Now in its 6th year, this prestigious list recognizes
the artistic and business vision of the top female
music executives in all aspects of the industry.

Submit your
nominations today!

www.Billboard.biz/WomeninMusic

@ Deadline:

October 29, 2010
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Rammstein Shows Surprising Drawing

Power With MSG Sellout

German goth/industrial band Rammstein has
dreamed of playing Madison Square Garden for
years. But considering that the band hasn’t per-
formed in the United States since 2001—and
thatit's completely under the radar of the main-
stream concert business—conventional wisdom
would say that landing a date at the world’s
largest arena would be one hell of a long shot.

Michael Arfin at Artists Group Interna-
tional, who is Rammstein's U.S. agent, said the
idea was presented to him “numerous times”
since he started working with the band in 1999.
And he admits that “in our initial discussions,
I thought it was completely ludicrous.”

It might have been ludicrous, butitwasn’tim-
possible: Notonly is Raimmstein
booked fora Dec. 11 show at the
New York venue, the act sold out
in about 30 minutes. The sur-
prise success has alerted the con-
cert industry that there is
pent-up demand for a German
metal band that hasn't played
the States in nearly 10 years.

“Their first exposure here
was in a CM] show at a place
called the Bank in New York,”
Arfin recalls. “They played to
about 20 people and some of
their pyrotechnics caused quite
a little stir.”

The band subsequently did
some shows with Lords of
Acid, a headline tour of 1,000- to 1,5000-seat
theaters, then the Family Values and Pledge of
Allegiance package tours in the United States.
Rammstein has also become an arena and
major festival headliner in Europe, where it's
represented by Scumeck Sabottka at MCT
Agentur in Berlin.

There had already been talk about bringing
Rammstein back to North America. The band's
biggest album here, 1998’s
“Sehnsucht,” has sold 1.2 million
units to date, while its last album,
2009's “Liebe Ist Fiir Alle Da," de-
buted at No. 13 on the Billboard
200 and has sold 93,000, accord-
ing to Nielsen SoundScan.

“We've been discussing plans
to have them return not only
here, but to play South America
and Mexico, for many years,”
Arfin says. But the Garden is the biggie, the
true test of what Rammstein means today in
America. Asked if he was surprised at how
quickly it sold out, he says, “My perception of
the Garden show was it would be all or noth-
ing, massive or very disappointing.”

Although Arfin initially thought a Garden
show was beyond Rammstein’s reach, he began
to come around after watching the band succeed
in other parts of the world. “There seems to be
an underground growth here, the mystique grew
quite a bit,” he says. “The longer they were away,
the more popular they became, and the more de-
mand was created.”

Artists Group International made the deal di-
rectly with Madison Square Garden Entertain-
mentas the promoter. “We couldn’t geta promoter
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OnThe
Road

to take the risk to do it, which is why we went with
Madison Square Garden directly,” Arfin says.
‘The band, which is known forits elaborate stage
sets, wentall in. “One of the most interesting as-
pects about this is these guys themselves were
willing to risk an incredible amount of money to
bring 10 semis of gear over here for one show to
try to present this production to the American au-
dience,” Arfin says. “They risked it, put it all on
the line to try to do this, and we all succeeded.”
The show was promoted nationally, and to a
degree internationally, primarily over the Web.
A “very concise” international ad campaign using
targeted websites and e-mail databases promoted
the Garden show as a destination event. “The

Industrial strength; Rammstein
frontman TILL LINDEMANN

campaign was very efficient and cost-effective,”
Arfin says. “As a matter of fact, we only spent a
third of our advertising budget and we could ac-
tually probably have sold out with only a half of
that third.”

Along with the Garden date, Rammstein will
play two sold-out nights Dec. 6-7 at the 20,000-
seat Palacio de los Deportes in Mexico City. Italso
announced an Oct. 19 show in Montreal on Dec.
9, and the band will headline Big
Day Out in Australia in January.

But the sellout at the Garden
makes the prospect of a proper

RAy U.S.tour more intriguing, Arfin
WADDELL  says. “The goal was to see what
kind of demand there really is,” he
says. “Ithas been made really clear
to us that thousands of people were
unable to get tickets, and it's great
to see that there is a market here
for the band, and our goal is to build that.”

Still, Arfin believes that Rammstein should
proceed with caution in this country.

“There is a fine line on the appropriate play
for the band, what makes sense and how to
present them properly,” he says. “The band
needs to be seen in a certain setting, a certain
type of venue, with their production. They're
not coming over here to play a ballroom tour
or secondary markets. Everything is planned
very clearly with along-term goal of how to get
this to the next step.” e

THE BILLBOARD TOURING CONFERENCE &
AWARDS

billboardtouringconference.com
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BOXSCO RE Concert Grosses

GROSS/ ARTIST(S) Attendance
TICKET SRICECS)  Venue, Date £Icky Promoter
$1,501,369

Red Rocks Amphitheatre,

Morrison, Colo., Aug. 16, 18 Live Nation

Liva Nation
" TD Garden, Boston, Sept. 14 n33 Live Natien

T ne I TOBY KEITH, TRACE ADKINS, WALKER HAYES

First Midwest Bank Amphmea"@. 25,221
Tinley Park, Il Sept. 18

MGM Grand Garden, Las Vogas, 9,591
Aug. 14 16555

Live Nation

$897,778
st 0/

Cynthia Woods Mitchell Pavilion, 15225
The Woodlands, Texas, Sept. 25 Live Nation

TOBY KEITH, TRACE ADKINS, JAMES OTTO

First Niagara Pavilion, 22,812 i
Burgettsiown, Pa., Aug, 22 allout Live Nation

$891,803
6 )

$870,119
§1;

Verizon erelAess Amphitheater, 12,403
ug. 1. 14956

Irvine, Calif. Live Nation

SpLda e BrsewVay T 13999 Live Nation

TOBY KEITH, JARON AND THE LONG ROAD TO LOVE

Comeast Contor, Mansficld, 18,943
Mass., Sept. chout Live Nation

White River Amphitheatre, 11,742
Auburn, Wash, Aug. ehee Live Nation

JUSTIN BIEBER, JASMINE VILLEGAS

Neal S. Bl.nsdcll Center,
Honoluly, Oct. 8-9 ~ AEG Live

$833,332 TOBY KEITH, TRACE ADKINS, JARON AND THE LONG ROAD TO LOVE

Ji Lube Live, Bristow, Va,,
e 22471 Live Nation

Nallonwrd:zlrena Columbus, 1,402 Live Nation
1235,

Ohio, Al

TOBY KEITH, TRACE ADKINS, JAMES OTTO

Susquehanna Bank Center, 24,003
Camden, N.J. Aug. Wout Live Nation

ENC Bank Arts Center Holmdel, 10,97 Live Nation

Minnesota Sla!e Falr, St. Paul, 12,882
ug. 2 15525

Minn,, Minnesota State Fair

Varizon Wireless Amphitheatra, 11,437 =
Alpharetts, Ga. Sopt. 39 12058 Live 360

AT&T Center, San Antonlo,
Sept. 23 Live Nation

1-800-ASK-GARY Amphitheatre,
Tampa, Fla., Ocf

TOBY KEITH, TRACE ADKINS, JARON AND THE LONG ROAD TO LOVE

Yesizan Wireless Music Center, 20,472 ¢ ;
Nobiesville, Ind., Live Nation

Live Nation

Superpages.com Center, Dallas, 11,420
Sept. 26 e Live Nation

TOBY KEITH, TRACE ADKINS, JAMES OTTO

Darien Lake Performing Arts 18,996 :
Center, Darien Center, NY, Aug. 20 .~fo0t Live Nation

$710,980
e m’w s':&( State Fair, Syracuse, 12364 New York State Fair

(Ps:ai:auesnlmwn Fair, Allentown, 9‘?6‘22 Great Allentown Fair

g:?ym&ﬂfm%hltheatm. Universal 5,15.‘5 Live Nation

Shoreline Amphitheatre,
Mountain View, Calif., Alg. 9 I > Live Nation

TOBY KEITH, TRACE ADKINS, JAMES OTTO

Shoreline Amphitheatrs, 21,579
Mountain View, Calif.. Aug. 6 oot e pNation

TOBY KEITH, TRACE ADKINS, JARON AND THE LONG ROAD TO LOVE

Gomeast Theatre, Hartford, 22,011 : :
Conn,, i Live Nation

W BRAD PAISLEV, DARIUS RUCKER, JUSTIN MOORE

MTS Centre, Winnipeg, 1,345
anitoba, Oct. 7 5 Live Nation

CONSOL Energy Center, 11,053
Bittaburgh, Sept. 16 W48 Live Nation

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE

ge‘m'(all Place, Edmonton, Alberta, 9,870 Live Nation

BRAD PAISLEY, DARIUS RUCKER. JUSTIN MOORE

Pengrowth Saddledome,
Calgary, Alberta, Oct. 5 Live Nation

TOBY KEITH, TRACE ADKINS, JARON AND THE LONG ROAD TO LOVE

1-800-ASK-f GARV Amphitheatre, 18.886
Tampa, Sep! 3 Live Nation

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE
an

" Rogers Arena, Vancouver, Oct. 2 %987 Live Nation

$614,821

%" Verizon Wireless Amphitheater, 11,008

Maryland Helghts, Mo., Aug. 22 EENaton
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Which music &
technology event
could change
everything for
your business?

One big deal, one epic concert, one connected person or one
new idea could change everything for your business. MIDEM,
the world’s music business community, is the place that
concentrates opportunities on a global scale - all in just 5
days. Open yourself to opportunities. Just one could change
everything.

www.midem.com/save

midem

can change everything

MIDEM: 23 - 26 Jar r 2011
MidemNet: 22 - 26 Janvier 2017
Palais des Festivals, Cannes, France

YOUR CONTACT

mike.goldfinger@reedmidem.com / +1 (212) 284 5142




HotRookKies

Atatime when Latin retail outlets are
diminishing in number and physical
music sales keep plunging, figuring
out how to sell more digital tracks has
become crucial for the well being of
the Latin music business.

Against this backdrop, the experi-
ence of newcomers Chino & Nacho
and Prince Royce provides some po-
tential lessons.

Machete scooped up Venezuela's
Chino & Nacho after they started to gain
radio traction in the United States with

had already been widely pirated online
and posted dozens of times on You-
‘Tube. Machete synchronized its radio,
TV and online promotional efforts, in-
cluding those involving the duo's so-
cial networking sites. Once “Mi Nifia
Bonita” started climbing the Hot Latin
Songs chart, the label pushed mobile
carriers to feature it on their Latin decks.
‘Then Machete scored a coup by land-
ing an AT&T sponsorship deal for
Chino & Nacho thatincluded a nation-
wide TV spot featuring the pair. AT&T
also covered the cost for a new video.

Chino & Nacho's total
mobile sales—including
sales of mastertones,
ringbacks and over-the-
air tracks—totaled about
111,000 units, a major
accomplishment in a
year when mobile sales
have struggled.

“Mi Nifia Bonita”
has sold 102,000 downloads since its
release in late December 2009 and is
the eighth-highest-selling Latin dig-
ital track of 2010 so far.

Latin

LEILA
COBO

Notas

Al

Chino & Nacho, Prince Royce
Rack Up Strong Digital Sales

released on Top Stop
Music and distributed
by Sony.

The tipping point for
the single came when
Top Stop began workin,
e P Stop beg; g
“Stand by Me” to main-
stream radio, according
to Guillermo Page,
Sony Music Latin senior VP of com-
mercial and sales. Although that ver-
sion of the song never charted, itlogged

anall-English version of

their homegrown hit “Mi Nifia Bonita.”

The initial challenge, Universal
Music Latino/Machete GM Luis
Estrada says, was to market a song that

Bilingual bachata:
PRINCE ROYCE

“We knew it was a hitand that it could
sell alot of mobile downloads,”
says. According to Machete estimates,

The 12th bes
the year is Roy:

strada

‘El Fuerte’ Returns

With The Help Of Famous
Friends, Omega Preps New
Album, Other Projects

In September, Dominican merengue star Omega
stepped foot on American soil for the first time in
four years.

But the hiatus, which stemmed from visa prob-
lems, has hardly affected his growing popularity in
the United States. When he arrived in New York last
month, a couple hundred fans and local media
camped out at John F. Kennedy Airport in hopes of
catching a glimpse of “El Fuerte” (the Strong), as
he’s lovingly known.

“I feel so blessed and satisfied,” Omega says. “It's
like they were really waiting for me and anticipating
my return all this time.”

Just days later, the Dominican artist (born Anto-
nio Piter de la Rosa) performed two sell-out shows
at the 4,200-capacity Armory, a venue located in
the New York Dominican enclave of Washington
Heights. The concerts were booked and promoted
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by Trivecca Entertainment, a company launched by
entrepreneur Kaylon Lamar, who used to produce
concerts at military bases.

Now, Omega plans to release an as-yet-untitled
mixtape with a handful of accompanying videos by

Backin
the USA:
OMEGA

selling Latin track of
s bachata version of
the Ben E. King classic “Stand by Me,”

:
*
R
O e
.

almost 2,000 spins, mostly at thythmic
stations. At that point, Page says, dig-
ital sales shot up, landing it in the
“What's Hot" section of the iTunes
music home page.

To date, “Stand by Me" has sold
89,000 downloads, according to Sound-
Scan, and Royce's self-titled debut
album has spent 33 weeks on the Top
Latin Albums chart, falling one notch
this week to No. 4. Royce was MTV’s
“Push” artist of the week earlier this
month, an anomaly for a channel that
rarely features Latin artists.

Royce's sales have benefited
from the fact that he's a bilingual,
bi-cultural artist who appeals to
both English and Spanish speakers.

“That line is becoming more and
more blurred,” Sony Music Latin dig-
ital business manager Carla Leme
says. “Thatdivision doesn’t exist with
the consumer. We have itin the indus-
try, but if you cross over, you have these
incredible success stories.” e

biz

For 24/7 Latin news
and analysis, see

billboard.biz/latin.

Thanksgiving, as well as a full-length album titled
“Amor Urbano 2" early next year. Music heavyweights
Pitbull, 50 Cent, Lil Jon, Styles P, Akon and Swizz
Beatz are slated to appear on the album, he says.

Not that Omega has done badly on his own. De-
spite his inability to do any in-person promotion in
the U.S., his 2009 single “Si Te Vas/Que Tengo Que
Hacer” reached No. 4 on the Tropical Airplay chart
and No. 10 on Tropical Digital Songs, selling 38,000
digital copies to date, according to Nielsen Sound-
Scan. Omega’s only previous album released here
is 2009’s “El Duefio del Flow,” on indie Planeta
Records, which has sold 19,000 copies, according
to SoundScan.

Omega will be shooting a movie called “The God-
father” with his friend Vin Diesel, who joined him on-
stage earlier this year at a festival in Santo Domingo.
He also hopes to realize his dream of performing at
New York's Madison Square Garden, where he’d like
to be joined by the artists who are collaborating with
him on “Amor Urbano 2.”

“Pm not sure if it’s going to happen orifit willgo
well,” he says. “But, imagine that—it’ll be so incred-
ible if it does.” —Mariel Concepcion

EN ESPANOL: All the great Latin music

LOM coverage you've come to expect from
Billboard—in Spanish! Billboardenespanol.com

istorv.com

BISBAL WEBCAST
DRAWS 100,000-PLUS
VIEWERS

More than 100,000 people in
77 countries watched a live
webcast of Spanish singer
David Bisbal's Oct. 9 concert
in Zaragoza, Spain, according
to Universal Music Latin En-
tertainment. The two-hour
show, which was streamed live
on Bisbal’s website and Face-
book page, closed his 40-stop
Spanish tour. Fans watching
the webcast tweeted about it
at a rate of once every four
seconds. Fans in Spain ac-
counted for 53.7% of the
streams, followed by those in
Argentina (7%) and Venezuela
(6.1%). Bisbal is signed to Uni-
versal Music Latino.

SANZ, MALDITA

NEREA LEAD PREMIOS
40 PRINCIPALES
NOMINEES

Alejandro Sanz and Maldita
Nerea each received five
nods to lead the list of nomi-
nees for the Premios 40 Prin-
cipales, the annual awards
show presented by Spain’s
Los 40 Principales radio net-
work. The winners will be de-
termined by online fan vot-
ing between Oct. 16 and Dec.
3. The awards will take place
at Palacio de los Deportes in
Madrid Dec. 10, with profits
from the ticket sales to ben-
efit humanitarian organiza-
tions. Artists who had a song
played on the 40 Principales
network between Oct. 15,
2009, and Sept. 30, 2010,
were eligible for nomination.
Market surveys and album
sales also factored into the
nominations. The 40 Princi-
pales network, which plays
top 40 hits in English and
Spanish, broadcasts in Spain,
Mexico, Colombia, Panama,
Costa Rica, Chile and Ar-
gentina. It is owned by Span-
ish media giant Grupo Prisa.

BUIKA LAUNCHES

U.S. TOUR

Latin Grammy nominee Buika
launched a 21-city U.S. tour
Oct. 15. Buika will be playing
theaters through Nov. 20,
when she closes her trek at
the Adrienne Arsht Center
in Miami. The singer also re-
corded two tracks for Pedro
Almodovar’s upcoming film,
“La Piel Que Habito,” due
20M. —Leila Cobo
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U.K. Acts McFly, Ash Embrace Subscription Plans

LONDON—As physical music sales shrink, an in-
creasing number of U.K. acts are turning to digital
music subscription packages to keep their fans—and
accountants—satisfied.

While acts including veteran singer/songwriter Chris
Difford of Squeeze and Northern Irish rock band Ash
have taken an independent approach, Island Records’
involvement with pop band McFly suggests major la-
bels are also waking up to the potential of subscriptions.

“It’s definitely the way to go,” Difford says. “You
might not sell as many [albums|, but then there aren’t
as many record shops these days.”

Difford announced in May his plans to release his
next solo album, “Cashmere If You Can,” on CD later
in the year. Buthe also gave fans a second purchase op-
tion. Rather than wait for the physical release, they
could instead subseribe to his newly launched Satur-
day Morning Music Club, which delivered one digital
track from the album every week beginning in June,
along with bonus tracks and videos.

Nearly 4,000 fans each paid £20 ($32) to subscribe to
the service, Difford says. Saturday Morning Music Club
also offered a non-subscription, pre-release download
of Squeeze’s new album “Spot the Difference” (Love).

Ash recently concluded its 26-track “A-Z" series,
charging fans £13 ($21) to receive one new track every
two weeks through its download partner 7digital,
with Topspin handling subscriptions outside the
United Kingdom.

Band manager Stephen Taverner says 10,000 peo-
ple signed up, including 3,500 U.K. fans, “The fans

were very positive—so much
so, we're going to do itagain,”
Taverner says, adding that
monthly merchandise sales
climbed to about £3,000
($4,800), up sharply from a few
hundred pounds a month be-
fore the campaign.

The band has released two
CDs of the “A-Z" songs on its own Atomic Heart label.
I'he first CD has sold 6,500 units since its release in
April, according to the Official Charts Co. (OCC).
The second was released Oct. 11.

New artists are also setto adopt the model. Difford's
manager Matt Thomas, who also manages Squeeze
and operates Saturday Morning Music Club, says he's
in talks with a new act he declined to identify, while
Taverner plans to launch a band called the Great East-
ern with a subscription offer.

Meanwhile, McFly’s experience suggests that sub-
scriptions can also work on a larger scale. About
50,000 visitors swamped the website of McFly’s Super
City subscription service when it launched Oct. 1,
forcing the site to shut down for almost two weeks
until it reopened Oct. 13.

Super City subscribers will get the new album “Above
the Noise” as a download on Nov. 1, two weeks ahead
of thealbum's physical release, as well as exclusive con-
tent every month. About 8,000 fans have paid £40 (S64)
for an annual subscription, while 2,000 others have
opted to pay £6 ($10) per month, according to band

[I:TXM BY AYMERIC PICHEVIN |

Remixing
MXP4

Interactive Music Format Finds
New Life As An App Platform

Take me, I'm yours: McFLY and CHRIS DIFFORD
(inset) are among the U.K. acts who have launched
digital music subscriptions

manager Matthew Fletcher.

"We'd have been happy if we'd done that over a year,”
Fletcher says, adding that he’s now targeting 100,000
subscribers during the next 12 months.

McFly has rejoined Island—its label home from 2004-
2007—through a 50/50 joint venture with its own Super
Records. Its last Island studio album, "Motion in the
Ocean” (2006), has total U.K. sales of 253,000, accord-
ing to the OCC. The band is no stranger to alternative
distribution models, having partnered in 2008 with the
Mail on Sunday to give away its album “Radio:Active”
with the newspaper.

Fletcher says McFly invested £200,000 ($320,000)
in developing the Super City site, while Island covered
the £150,000 ($240,000) budget for a vampire-themed
short film, “Nowhere Left to Run,” available to sub-
scribers now ahead of a Nov. 29 DVD release.

“We’ve created a platform that excites people,”
says Island marketing director Sarah Boorman,
adding there’s “no reason why [this model] needs
to stay unique to McFly.”

While the OCC hasn't ruled on chart eligibility for
McFly’s subscription tracks, Fletcher says he'slooking
beyond chart positions, noting that 40% of first-day
subscribers hail from outside the United Kingdom.

“The whole point of the site,” he says s
of creating revenue that didn’t really exist before." «-»

“is to find ways
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>>>SYCO RE-SIGNS
WITHITV

U.K. TV network ITV has
agreed to a new three-
year deal with Simon
Cowell’s Syco
Entertainment and
production company
Fremantle Media to
broadcast top-rated
shows “The X Factor” and
“Britain’s Got Talent." As
part of the renewal, ITV
also acquired exclusive
U.K. broadcast rights to
“America’s Got Talent”
and the American version
of “The X Factor,” which
will debut in the United
States on Fox in fall 2011
“Britain’s Got Talent” will
return to the ITV1channel
in late spring 2011, while
“The X Factor” returns
next fall.

>>>RECORD
REVENUE FOR
AUSSIE RIGHTS
BODIES

The Australasian
Performing Right Assn.
and its sister rights body
the Australasian
Mechanical Copyright
Owners Society reported
new highs in revenue and
royalty payouts for the 12
months ended June 30.

At the controls: David Guetta
MXP4 app; MXP4 CEO
ALBIN SERVIANT (inset)

a chance to win a trip to
Phoenix’s performance at
Coachellain April, attract-
ing 25,000 users.
Last.fm and Spotify
offer MXP4 technology
to brands looking to ad-

PARIS—French technology
start-up MXP4 had once pitch-
ed its interactive music format
of the same name as a poten-
tial replacement for the MP3.

Although that effort flopped,
the company is now reaping
dividends by repositioning it-
self as a creator of music appli-
cations for recording artists and
consumer brands.

CEO Albin Serviant, former
GM of Vivendi Mobile Enter-
tainment, has overseen the
shift of focus since arriving in
2009, developing MXP4's
technology as an embeddable
promotional tool on websites
and social networking pages.

The first exposure many U.S.
music fans had to MXP4 came
in July 2009 when it partnered
with Universal Music Enter-
prises to create interactive
apps that enabled fans to remix

their own versions of Jackson 5
hits like “I Want You Back” and
“Pll Be There.”

MXP4 has also developed
apps for acts including Big Boi,
Bat for Lashes, Paramore and
K'naan, as well as for all of
David Guetta’s singles since
July 2009. The Guetta apps
have generated a total of 2 mil-
lion plays, with users spending
anaverage of nine minutes per
visit, Serviant says. The com-
pany recently launched its first
iPhone apps for Guetta and
French vocalist Sliimy.

MXP4 provides a way for
artists and labels to build fan
databases, says Guetta’s busi-
ness manager Jean-Charles
Carré, noting that 66,000 fans
registered their contact infor-
mation through Guetta’s apps.
“It's a fun way to reach a young
audience,” Carré says.

Stéphane Muraire, digital
marketing manager at French
indie label Wagram, says MXP4
apps encourage fans to stayon
websites longer, helping “de-
velop customer loyalty” with
Internet-savvy consumers. Mu-
raire says French act Pony Pony
Run Run gathered 10,000 e-mail
addresses during the past year
throughits MXP4 apps.

Labels generally pay aflatfee
of “a few thousand euros” for
eachapp, Serviant says, although
MXP4 also offers performance
metric-based rates. The com-
pany’s apps include links to buy
original tracks from retail sites,
although Serviant says the link-
through rate peaks at around 3%.

MXP4 expects to generate
revenue of “afew hundred thou-
sand euros” in 2010, which Ser-
viant hopes will rise sharply in

207 after MXP4 raised $4 mil-
lion in business development
funding in April from Paris-
based venture capital firms
Orkos Capital, Sofinnova Part-
ners and Ventech.

Up next for MXP4 is its
planned launch of paid apps,
beginning with Guetta’s next
album, due August 2011 from
EMI. MXP4 would earn a fee
on each sale. Serviant is also
pitching MXP4 to brands
keen on attracting a young
demographic. Brands pay a
flat fee for each MXP4
widget and are responsible
for paying royalties to labels
and publishers.

In February, Paris advertising
agency BETC embedded an
MXP4 app featuring Phoenix’s
“Countdown” on Air France’s
website. The app offered users
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vertise on their respec-
tive services. MXP4 also
reached a recent deal with
U.K. fan-engagement serv-
ices company Push Entertain-
ment to use MXP4 apps.
MXP4’s first interactive ad
appeared in September on
Spotify in Europe, featuring
three tracks from Mark Ron-
son’s new album “Record Col-
lection.” While she did not pro-
vide any numbers, Sony Music
U.K. new-services account man-
ager Louise Gitlin says the Ron-
son ad generated an “abso-
lutely phenomenal response
and click-though rate.” MXP4
technology, Gitlin says, “allowed
us to add something a bit more
cool to what can be quite a bor-
ing advertising format.” ...

Additional reporting by Tom
Ferguson in London.
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The societies’
income rose 5.8% to
$222.1million Australian
($220 million), while net
distributions to members
rose 6.3% to $194.6 million
($193 million).
Performance rights
royalties grew 8% to $172.4
million Australian ($171
million), but mechanical
royalties slipped 1.4% to
$49.7 million Australian
($49 million).

>>>COLDPLAY
DOUBLE ASCAP
WINNER

Coldplay was named
songwriter of the year and
the band's hit “Vivala
Vida” won song of the year
honors at the annual
ASCAP London Awards on
Oct. 13. The event honors
songwriter, composer and
publisher members of the
United Kingdom’s PRS for
Music whose ASCAP-
licensed works were
among the most-
performed in the United
States in 2009. Universal
Music Publishing was
publisher of the year. Taio
Cruz (EMI Music
Publishing) received the
Vanguard Award for his
debut album, “Departure.”

Reporting by Lars
Brandle and Andre Paine.



‘Popera’

allin’

JOSH GROBAN Teams With

Q Prime Management And
Groovy Guru Rick Rubin For His
Risky New Album, ‘llluminations’

By Cortney Harding
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OSH GROBAN IS A RARE COMMODITY
in the music busines safe bet.
Classically trained, celestially voiced, the
kind of sweet-faced, well-mannered, person-
able young man who probably gets hand-knit
sweaters as gifts from fans in lieu of panties,
Groban is virtually immune to the vagaries
of pop-music trends. His most recent album, the 2007 Christ-
mas record “Noel,” sold 5 million copies, according to Nielsen
SoundScan, and topped the Billboard 200. All told, he has sold
more than 19.6 million album copies of his AC-leaning vocal
music. Because his material appeals to adults whose taste and
preferences are stable, Groban can depend on their loyalty. No
one would have batted an eye had he released another collec-
tion of holiday tracks every couple of years (“I'Chaim! A Josh
Groban Hanukkah”), toured theaters and arenas, dropped in
again on Oprah and “Today” and “Glee,” headlined public-TV
pledge drives and generally reaped the quiet but lucrative re-
wards of mainstream, middle-of-the-road success.

Instead, Groban, 29, decided to make some drastic changes.
He split from his former manager, Brian Avnet, and signed to
Q Prime, known for managing guitar extremists Metallicaand
Muse. He parted with longtime producer David Foster and
teamed with, of all people, Rick Rubin, the bearded Zen mas-
ter behind the Beastie Boys, Johnny Cash and Danzig. On his
new record, “Illuminations,” due Nov. 15 on Reprise, Groban
co-wrote more of the material than he ever had on previous al-
bums, and also recorded a song by an unlikely favorite: goth-
rock cult star Nick Cave.

The new partners are especially head-scratching given that
Groban's music is possibly the most un-rock stuff out there.
With a voice ranging between tenor and baritone, Groban draws
more comparisons to Celine Dion and Andrea Bocelli than
Eddie Vedder or James Hetfield. It's easy to imagine him singing
on the radio in the 1940s; his music, which nods to Broadway,
opera and European pop, typically finds its truest expression
in the kind of swelling, inspirational ballads that accompany
first dances at weddings.

Moreover, Groban's older audience still buys physical al-
bums: His breakthrough song, “You Raise Me Up,” has only
sold 977,000 downloads, despite being covered by artists around
the world and by “American Idol” contestants who want to bludg-
eon the judges with their range.

“I'was in such a cozy position,” Groban says of the period after
“Noel” blew up and soundtracked family Christmas dinners across
the world. “I had the No. 1-selling album of the year and I could
have just kept doing that. But then I started to have an itch.”

RUBIN SANDWICH

Groban first appeared on the music scene when he was barely
outofhigh school, working as a rehearsal singer for events like
the Grammy Awards and performing at former California Gov.
Grey Davis’ inauguration. He studied drama at Carnegie Mel-
lon for a few months but dropped out to focus on music.

He released a self-titled album in late 2001 that has so far
sold 5.1 million copies, according to SoundScan. After a galva-
nizing star turn on the TV dramedy “Ally McBeal,” he would
perform for everyone from Oprah Winfrey to the Prince of
Wales, and release three more studios albums (“Closer,” “Awake”
and “Noel”) and three live sets (“Josh Groban in Concert,” “Live
atthe Greek” and "Awake Live”) during the next nine years. The
success of “Noel” as 2007’s best-selling album is doubly im-
pressive since it streeted Oct. 9 of that year and only needed 10
weeks to claim the title; it sold 3.7 million copies of its current
5 million total by the end of 2007, according to SoundScan.

In the midst of the post-“Noel” haze, Groban had a chance
encounter with Rubin while at lunch with Madonna's manager
Guy Oseary. “I told Guy I wanted to meet Rick and he setitup,
and it turned out we had a lot in common,” Groban recalls. “I
followed up with Rick to say that [ enjoyed chatting with him
and wanted to be friends, and then he heard some music and
said he wanted to produce on the record.”

Rubin says he wasn’tapprehensive about working with Groban,
despite the fact he had never tackled a project of this nature. “I
like working with different kinds of artists,” he says, “and work-
ing in Josh's medium seemed like an exciting challenge.”

The next step, according to Rubin, was to “build up a body of
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IN HIS (Q) PRIME

In 2009, legendary rock manager Cliff Burnstein was in Los
Angele:
parted Warner head Tom Whalley introduced him to Groban.
“He told me Rick Rubin was producing the album, and that
piqued my interest,” Burnstein says. “Then I spoke to Rick
and he told me he was enjoying working with Josh, and men-
tioned that Josh was looking for management. After that, we
started talking.”

Burnstein say
initially attracted him to Groban, the more he learned about
the artist, the more he wanted to work with him. “Josh’s music
is nota genre we had a lot of experience in,” he says. “But then
Rick started telling me what an accomplished writer and mu-
sician he was, and [ knew we had a lot of familiarity working
with people like that.”

While Burnstein is technically correct that Q Prime has never
managed another artistin Groban’s genre, the question of what

attending “one of those functions,” when now-de-

ys that while the Rubin connection was what

genre Groban fits into still seems undecided. His music s often
called “popera,” a somewhat dismissive amalgam of pop and
opera—think Andrea Bocelli, Susan Boyle, Celtic Woman, even
Andrew Lloyd Webber. [t’s a label he has mixed feelings about.

“Take a genre like rock'n’roll,” Groban says. “In lots of cases,
you've got four dudes: guitar, bass, drums, vocals. Butbecause
the genre has so much history and has been around for so long,
you don't get a knee-jerk reaction—people don’t say, ‘Oh, this
has been done before.” They evaluate a work based on it being

Vocal adrenaline: ARETHA FRANKLIN and
JOSH GROBAN at the Mandela Day:

A 46664 Celebration concert at Radio City
Music Hall, July 2009; GROBAN, sans Acafellas,
from one of his two guest turns on ‘Glee.’

a new album by Radiohead or the Red Hot Chili Peppers, and
they don't immediately write it oft.”

Groban says that part of the reason he thinks popera gets a
bad rap is that the genre is still relatively new. “If you take some-

one who is classically trained and sings with an orchestra, the
immediate reaction seems to be, ‘Bah, that's what that other guy
who was on PBS did," " he says. “And you know, I do have a prob-
lem with the popera thing at the moment because it is just wholly
uninteresting right now. That’s not to say there aren’t talented
singers doing it, but nobody seems to know what the genre is
trying to say. Is it about mood songs? I feel like “You Raise Me
Up’ has been recorded over 400 times in the last several

Regarding the assumptions made about Groban’s “mom”
demographic, he’s understandably wary. “It's easy to generalize,"

years.”

he says. “But I'd love to take people through my concert audi-
ence and point out all the different types of people who are
there. | think at the start of my career my audience was older
and more female, and that image has stuck around for the rest
ofthe time. But what I think happened is these women brought
their husbands and their sons and their daughters, and every-
body had a great time, and now it runs the gamut.”

GETTING ILLUMINATED

While Groban's fans might be diverse demographically, many
of them share one common thread: loyalty. “Josh has a fan base
thatis very engaged,” Warner marketing manager Esther Somlo
‘And we are in communication with them year-round,

even when there is nota new record or tour on the horizon. Ob-
viously there is a spike in activity when we are rolling outa new
project, but we are never not talking with them."”

To reward that devotion, Somlo says that fan club members
will have acc
art, the first to hear music and the first to know about TV ap-
pearances,” she says.

As ithas been in the past, TV will be a huge part of the cam-
paign. Groban's album will be in stores on a Monday instead
of the usual Tuesday release day, due to the fact that he'll have

s to everything first. “They will be the first to see

two major TV appearances on Nov. 15—a morning show and
a daytime show, although his camp declines to specify which
ones. “His is an audience that still buys physical product,”
Somlo says. “And because of that, we want people to be able to
go out and buy the record the same day they see him on TV.”

He'll follow those up with another daytime appearance on
Nov. 17, and will also take part in the Rockefeller Center Christ-
mas tree lighting ceremony the following week, an event he’s
participated in twice in previous years.

Jonathan Norman, supervising producer of “The Ellen De-
Generes Show,” says Groban has been on the show five times
and will be returning for a sixth appearance.

“He has a great sense of humor and doesn’t take himself too
seriously, but he takes his music v
“He's up for anything. When Ellen was doing a skit last year re-
capping the Oscar nominations, he came on and covered him-
selfin blue paint and was willing to be totally silly. But he came
on the show another time and performed with the African Chil-
dren’s Choir, and he was so wonderful and sincere with them.

seriousl

;" Norman says.

And he's justanice guy; he'snever been a diva.”

While Groban is in demand as a musical
performer on TV, he's been shaping his acting
chops, too. He willingly pokes fun at himself
inthe viral video hit “I'm Fucking Ben Affleck”
and told a middle-aged woman “Josh Groban
loves a blousy alcoholic” when he guested on
“Glee.” He'llalso appear on the big screen next
year in the Steve Carell film “Crazy Stupid
Love,” playing Emma Stone’s fiance, whom
he describes as “a douche bag lawyer.”

It's hard to imagine Groban playing a

douche bag—part of his appeal is that he
comes across as a genuinely nice guy. Ina

way, he's a perfect fit for the "Glee” audience:
sincere, serious about his work, but with a

sense of humor.
“Iwas so happy that I auditioned for a com-
s role playing someone other than myselfand got it,” Groban
says. "I started in theater, and while [ don’t want to take on any
huge roles, it would be nice to keep coming back and doing

funny, silly things.”

While Groban

campaign will focus on traditional media,

Somlo says that efforts are being beefed up in the digital space,
Josh's first original album in five years, and the space

too. “Thisi

has changed,” she says. “We have a great plan to doa countdown

atiTunes, and we're developing a strong viral campaign.”
Somlo says that Warner has built a series of widgets designed

s to Groban and to “take

to encourage fans to introduce frie
Josh to work or school.”

“We want to cultivate a community and also keep Josh top of
mind for fans," she says. “So the widgets will live on a desktop,

and throughout the day, Josh will pop up with a video message.

The increased use of technology is one way Groban and his
camp are reaching out to potential younger fans. “There is no
reason he can’t have a young fan bas y
he's not going to be in the teen magazines or anything, but he
is a young guy.”

Groban says that he feels just as comfortable joking around
with Jimmy Kimmel as he does sitting on the couch with Oprah
Winfrey. “I'man old soul and an opera guy, but I'm also a twenty-
something who loves poop humor,” he says. “It's important to
make sure people see both sides of that.”

The last time Groban toured was in 2007, doing arenas
the United States and Australia; according to information re-
ported to Billboard Boxscore, he grossed $40.7 million from 56
shows and sold 533,664 tickets. His booking agent, Gayle Hol-
comb of William Morris Endeavor Entertainment, says an arena
tour for May and June 2011 is being routed. Holcomb adds that

,” Bernstein says. "I mean,

Groban will also tour overseas afterwards. She says tickets for
the 2007 tour all cost fewer than $100, but prices for the next
run have not been set.

To keep Groban’s reputation as a live performer top of
mind for fans, he will perform four intimate shows (three
in California and one in New Haven, Conn.) in early Novi
ber, and Somlo says he will perform a “private concert” after
“INluminations

em-

is released. “We wanted to reward people
who bought the CD, so every disc comes with a unique code
that allows a user to access a site to view a stripped-down live
performance, followed by a question-and-answer session.”
The event will be powered by Ustream and will take place in
early December.

As the release date for “Illuminations” approaches, Groban
has time to reflect on the major changes he’s made within his
team and the new approach he took to record the album. Look-
ing back, he says he is grateful for all the chances he took.

“It's been a terrifying couple of years, but I guess I'm a
glutton for punishment in the best way possible,” he says.
“I'm grateful for the itch. When it first started to bug me, 1
thought I was crazy. [ had just sold a gazillion records and
could rest on my laurels. But [ owe it to myself and my fans
to try to keep making things better. The day I lose that urge
is the day I should just put on a jumpsuit and move into a
nice retirement village.” .
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NORTHEAST

ALBRIGHT COLLEGE

LOCATION: Reading, Pa.

TUITION: $32,740/year

DEPARTMENT HEADS: Rebecca Butler,

Adlai Binger

COURSES OF INTEREST: “From Demo

to Distribution,” “Artist Management”
AVERAGE CLASS SIZE: 16

RELEVANT EXTRACURRICULAR
ACTIVITIES: Music and Entertainment
Industry Student Assn. (MEISA),

Lion Records, ensembles

ADMISSION RATE: 56%

Albright College offers a co-concentration in
music business with a bachelor’s degree in
music. Students focus on working in both for-
profit and nonprofit environments where the
use of music and music rights is involved.
Classroom experience prepares them for ca-
reers in music publishing, recording compa-
nies, venues, touring, talent agencies, festivals
and promotion. Albright also offers national
internship possibilities; past employers in-
clude Bad Boy Entertainment, Warner Bros.
Records and EMI.

BAY STATE COLLEGE

LOCATION: Boston

TUITION: $21,305/year

DEPARTMENT CHAIR: Patrick Preston
COURSES OF INTEREST: “Venue
Management,” “Event Management”
AVERAGE CLASS SIZE: Varies;

generally 15-20

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA, ensembles

ADMISSION RATE: 70%

Participants in the “Event Management” class
put on a concert at the Paradise, a prominent
Boston venue, as part of the course’s curric
lum. On-campus venue the Spot is managed
by students, where they book student bands

and other acts from the area. Those who are
studying for a bachelor’s degree in entertain-
ment management are required to complete
two internships before graduating, and stu-
dents interested in an audio production con-
centration have access to a full digital audio
lab and studio space that Bay State rents out
from Kissypig Studios in the neighboring town
of Allston.

BERKLEE COLLEGE OF MUSIC

LOCATION: Boston

TUITION: $35,505/year

DEPARTMENT COORDINATOR: Kim DeVito
COURSES OF INTEREST: “Record Company
Operations,” “Music Product Development”
AVERAGE CLASS SIZE: 11

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA, Berklee Internet

Radio Network

ADMISSION RATE: 30%

Berklee may be most famous for its perform-
ance curriculum, which boasts alumni like
John Mayer and former Taking Back Sunday
bassist Matt Rubano. But the college also
teaches students how to handle themselves in
the music industry. Students gain hands-on
industry experience by managing the school's
Heavy Rotation Records as part of their sen-

ior practicum course requirement or as an elec-
tive credit. Berklee attendees also book local
and national touring acts at Cafe 939, the col-
lege’s performance venue.

COLLEGE OF SAINT ROSE

LOCATION: Albany, N.Y.

TUITION: $24,138/year

PROGRAM DIRECTOR: Mary Anne Nelson
COURSES OF INTEREST: Songwriting,

audio production

AVERAGE CLASS SIZE: 12

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA

ADMISSION RATE: 72%

The College of Saint Rose is a performance-
and recording-based program for those inter-
ested in learning the ropes of the musicindus-
try to better promote themselves as musicians.
Each student must record an album, from writ-
ing to arranging, engineering and producing
it as their senior project. The campus has two
professional recording studios and two post-

production rooms. For live performances, stu-
dents run the campus venue, Jack's Place,
where they book the acts, run sound and lights,
and promote the shows.

DREXEL UNIVERSITY
LOCATION: Philadelphia
TUITION: $33,005/year
DEPARTMENT HEAD: Jim Klein

ILLUSTRATION BY CHUCK ANDERSON/NOPATTERN.COM

MUSIC BUSINESS SCHOOL

It used to be that the school of hard knocks was enough
to land you a gig in the music business—but no longer.
With the contraction of the industry increasing the competition

for jobs and the advent of ever-evolving digital technologies,
graduates need a strong foundation in business to start

on an executive track. Here, Billboard presents our first guide
to the nation's music business schools and the innovative
educators who are guiding the students of the industry.

NEW YORK UNIVERSITY

LOCATION: New York
TUITION: $41,782/year

COURSES OF INTEREST: “The Basics of
Branding,” “Contracts and Dealmaking,”

“Curating Live Music Events”

AVERAGE CLASS SIZE: Between 15 and 30
RELEVANT EXTRACURRICULAR

ACTIVITIES: MEISA, 194 Recordings
UNIVERSITY/PROGRAM ADMISSION
RATE: 38%/11%

JEFFREY RABHAN

Chair/arts professor, Clive Davis
Department of Recorded
Music, New York University

What makes your program
different from the myriad
schools offering an educa-
tion in the music business?
The NYU School of Recorded
Music offersa Bachelor of Fine
Arts in recorded music with a
curriculum that focuses on
three areas: production, criti-
cism and business. There's no
conservatory component,
there’s no audition component
to our process. The degree it-
selfis unique. The Bachelor of
Fine Arts in recorded music is
the only one of its kind.

Also, being in New York ob-
viously offers some unique op-
portunities as well. We have
access to professionals in the
industry that are second to
none. We've had Pete Wentz
address the students, Swizz
Beats, Clive Davis. Alicia Keys
came and did a performance.

What do you look for in

a student?

We're looking for students
who exhibit innovation and

entrepreneurship in their
focus and in their approach
to the music industry. There’s
definitely no shortage of tal-
ent when it comes to per-
formers and we get our share
ofthose, but we're also look~
ing for people who are inter-
ested in doing a little bit more,
whether it’s launching their
own music-business venture
or finding a new way to get
the music out to people.
One student [applicant]
put together his own music
festival: booked the bands,
printed tickets, made and
sold merchandise. This was
a forward-thinking project
for a 17-year-old to pull off,
because it tied into all the
major components of the
music industry these days.

What is the composition of
the faculty?

We have six full-time faculty,
and about 20 adjuncts, all of
them professionals in their
fields. For instance, Robert
Christgau teaches “Artists
and Audiences.” Kevin Liles
taught a class this summeron
breaking into the music busi-
ness. Producer Bob Power
and engineer Jim Anderson
are both Grammy winners.

How has the program
adapted to the changing
music business?

If you graduated our program
and you're sending out ré-
sumés and waiting to be dis-
covered, you failed and we
failed. The whole concept of
the program is based on exit
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strategy. Whenthey graduate,
each student presents what’s
called the capstone project,
which is a music venture that
they devised and developed
over the course of their junior
and senior years, and they
present this to a panel of ex-
perts for feedback. The idea
is to provide them with the
skills and knowledge to launch
their own ventures as opposed
to waiting for someone to give
them the high sign.

What are you particularly
enthused about this year?
Next semester we're going
to offer a class on Jay-Z. We'll
explore his career from a
business standpoint, interms
of his brand, decision-
making, team-building, en-
trepreneurship and maintain-
ing credibility and innovation
in the confines of the com-
mercial music business,
which is very difficult to do.

What inspired you to make
the switch from manage-
ment to academia?

| come from a music business
side. | worked for Spin and
Rolling Stone, | worked for
record companies, was aman-
ager at the Firm and had my
own management company.
| feel like a lot of innovation is
coming from this side of the
fence rather than the other
side. If a kid in a dorm room
like Shawn Fanning can
change the music industry,
then maybe another kid in a
dorm room can change it for
the better. .
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MUSIC BUSINESS SCHOOL GUIDE

COURSES OF INTEREST: “Music Venues
and Concerts,” “Marketing and Promotion
in the Music Industry”

AVERAGE CLASS SIZE: Approximately 15
RELEVANT EXTRACURRICULAR
ACTIVITIES: MAD Dragon Unltd entities,
radio station WKDU

ADMISSION RATE: 55%

Students take core music industry courses be-
fore choosing a concentration at the end of their
sophomore year: music industry, music tech-
nology and production, or music business and
law. These courses serve as preparation to work
within the entities under the umbrella of MAD
Dragon Unltd (Drexel’s student-run music
company), which include MAD Dragon
Records, DraKo Booking Agency, MAD Dragon
Publishing and MADKo Concerts.

FIVETOWNS COLLEGE

LOCATION: Dix Hills, N.Y.

TUITION: $18,400/year

DEPARTMENT HEAD: Darlene L.
Kwiatkowski-DiCicco

COURSES OF INTEREST: “Record Promotion
and Broadcasting,” “Music Publishing

and Copyright”

AVERAGE CLASS SIZE: Between 15 and 20
RELEVANT EXTRACURRICULAR
ACTIVITIES: Music Business Club,

S.T.A.G.E. showcases

ADMISSION RATE: N/A

Five Towns College offers three business man-
agement degrees, including the four-year Bach-
clor of Professional Studies in business
management with concentrations in audio
recording technology and music business. They
also offer an Associate of Science degree in
business administration and an Associate of
Applied Science in business management with
concentrations in audio recording technology.
Former students include Prince Paul, Wyclef
Jean, Maroon 5’s Adam Levine and Jesse
Carmichael, and Chrisette Michele.

LEBANON VALLEY COLLEGE

LOCATION: Annville, Pa.

TUITION: $31,620/year

DEPARTMENT HEAD: Jeffrey S. Snyder
COURSES OF INTEREST: “Music Copyright,”
“Contracts and Cash”

AVERAGE CLASS SIZE: Between seven and 22
RELEVANT EXTRACURRICULAR
ACTIVITIES: Music Industry Student Assn.,
Audio Engineering Society (AES)
COLLEGE/PROGRAM ADMISSION RATE:
81%/95%

Music business students base their academic
education in music theory, accounting and
marketing and a crossover into recording. Stu-
dents gain hands-on experience by putting on
their own conferences. The Lebanon Valley
College Music Industry Conference, held every
fall, is now in its sixth year. In the spring, stu-
dents are invited to attend an annual songwrit-
ing conference to help improve their
performance skills.

LYNDON STATE COLLEGE

LOCATION: Lyndonville, Vt.

TUITION: In-state, $16,352/year; New
England, $20,456/year; out-of-state,
$25,880/year

DEPARTMENT HEAD: David Johnston
COURSES OF INTEREST: “Studio
Production and Maintenance,” “Rock and
24 |
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Roll: Form and Style”

AVERAGE CLASS SIZE: Approximately 25
RELEVANT EXTRACURRICULAR
ACTIVITIES: Radio station WWLR,
community chorus, ensembles

ADMISSION RATE: 91%

Music business students can concentrate on pro-
duction, business, music or arts management.
Recording students take classes with engineer
Britt Moore while Mighty Mighty Bosstones
bassist Joe Gittleman teaches music industry
courses. Lyndon music business majors also or-
ganize and promote concerts on and off campus
atlocal venues. Internships have been both re-
gional and national; some students scored a gig
helping with production for James Taylor.

NORTHEASTERN UNIVERSITY
LOCATION: Boston
TUITION: $36,792/year

ADMISSION RATE: 66%

Since the school has a classical music base, stu-
dents must audition with a classical band in-
strument, guitar, orchestral instrument or
voice, as well as pass a theory and aural skills
exam to gain admission. The program has cul-
tivated a relationship with NAMM, taking sev-
eral students to the conference in Anaheim,
Calif., every year to participate in the show. The
campus record label, Madstop Records, was
student-initiated and is student-run.

UNIVERSITY OF NEW HAVEN

LOCATION: West Haven, Conn.

TUITION: $30,750/year

PROGRAM COORDINATOR: Guillermo Mager

COURSES OF INTEREST: “Production,
Promotion, and Distribution,” “Legal Issues,”
“Copyrights and Contracts”

AVERAGE CLASS SIZE: Between 20 and 25
RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA, radio station WNHU
ADMISSION RATE: 61%

The University of New Haven is currently
rebooting a department record label, which
will be run by the music industry program
to ensure consistency but otherwise be man-
aged by the students. Every semester music
industry students book eight to 10 shows at
campus venue the German Club to give them
hands-on experience in concert promotion
and booking.

SYRACUSE UNIVERSITY

PROGRAM DIRECTOR: Leon 1
COURSES OF INTEREST: “Music
Supervision,” “Artist Management”
AVERAGE CLASS SIZE: Between 20 and 30
RELEVANT EXTRACURRICULAR ACTIVITIES:
MEISA, Tastemakers music magazine
ADMISSION RATE: 41%

The university is most widely known for its
co-op program. Students can start as early as
their sophomore year, alternating semesters
of classes and six-month internships to gain
real-world experience. For music industry stu-
dents, intern possibilities include Universal
Records, ASCAP, MTV and “Jimmy Kimmel
Live!” There's also the opportunity for stu-
dents to book shows at the on-campus venue,
AfterHours.

SUNY ONEONTA

LOCATION: Oneonta, N.Y.

TUITION: In-state, $6,185/year; out-of-state,
$14,085/year

PROGRAM CHAIR: Orlando Leganme
COURSES OF INTEREST: “Music Marketing
and Merchandising,” “Legal Issues of the
Music Industry™”

AVERAGE CLASS SIZE: Ranges from 60 to 80
RELEVANT EXTRACURRICULAR
ACTIVITIES: Orpheus Music Club,
Songwriters’ Club

ADMISSION RATE: 39%

The State University of New York (SUNY) in
Oneonta is one of a few schools that have been
recognized by the National Assn. of Music
Merchants (NAMM) as a front-runner in train-
ing students to enter the music products in-
dustry. For those interested in live music there
are opportunities to book shows at local down-
town venues as well as on campus. SUNY
Oneonta is in the process of adding 8,000
square feet of extra rehearsal and recording
space, which is scheduled to be useable for
the spring 2011 semester.

SUNY POTSDAM

LOCATION: Potsdam, N.Y.

TUITION: In-state, $6,124/year; out-of-state,
$14,024/year

PROGRAM COORDINATOR: Carol Britt
COURSES OF INTEREST: “Essential
Practices of Music Business,” “Legal
Aspects of Music Industry”

AVERAGE CLASS SIZE: 15

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA, radio station WAIH,
Madstop Records

LOCATION: Syracuse, N.Y.
TUITION: $50,100/year

DEPARTMENT HEAD: David Rezak
COURSES OF INTEREST: “Soyars Leader-
ship Lecture Series,” “Reconciling Arts and

Commerce”

AVERAGE CLASS SIZE: 25
RELEVANT EXTRACURRICULAR ACTIVITIES:

4.8%/12.5%

Concert Board, MEISA
UNIVERSITY/PROGRAM ADMISSION RATE:

ULF OESTERLE

Assistant professor, Bandier
Program for Music and
Entertainment Industries,
Syracuse University

What is the primary focus
of the Bandier program?
The Bandier program pre-
pares students to become
professionals at record la-
bels, artist management
companies, in music pub-
lishing or on the live side of
the business—and not so
much in the studio. We re-
ally spend most of our time
outside of the studio.

What makes a good
student?

A lot of students that will be
successful in this program
are very driven and they’ve
got a passion for the music
business. A student that can
think quickly and solve
problems will also be very
successful in the business
in general because things
are changing rather quickly.

Why do you feel that music
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business is a viable field
of study?

When | was a student | was
always looking for a pro-
gram like this. This is a busi-
ness that if you truly have a
passion for it, you should go
and get a degree that’s re-
lated to this business.
There’s so much that is as-
sociated—from marketing to
finance, to looking at profes-
sional roles within organiza-
tions. We still have a music
industry. Things are chang-
ing, for sure, but if you're
passionate and want to go
in this line of work, then you
should have some education
and some background.

How important is real-
world experience?

Our program has [real-world]
experience as a cornerstone.
We require students to com-
plete at least three intern-
ships before they can gradu-
ate—many students will have
five or six internships prior to
leaving Syracuse University.
We have experience-based
learning in Los Angeles and
in London as well, so you’re
getting some experience in
markets that are very differ-
ent and will add to your ré-
sumé and knowledge about
the business prior to enter-
ing the work world.

What kind of contacts can
students make?

We have many people in this
industry who have come

through Syracuse Univer-
sity, and virtually all of them
give back. [Sony/ATV’s]
Martin Bandier, for whom
our program is named, is
one who has given back to
us. We have partners and
friends in [Creative Artists
Agency’s] Rob Light and
[Cornerstone’s] Jon Cohen
—the list is tremendously
long. We're very fortunate
in that our alumni keep close
ties with our current stu-
dents and are frequent
guests on campus. We have
a weekly lecture series that
we hold every semester, and
every week we hear from
people working in senior
positions in this business.

How have the sweeping
changes in the industry
changed the curriculum?
Every semester we have to
gobackandtakealook at the
courses that we teachand be
sure that we are current and
looking forward. In the
classes that | teach we spend
a good deal of time talking
about what’s happening now
in the industry and how it’s
going to shape the future.
Some of the course offerings
we've tweaked. In the spring
we're going to offer a social
media class for music busi-
ness [for the first time]. We
look at the changes in tech-
nology, we look at the
changes in ownership and ad-
just our program as the busi-
ness is changing. .



STARTING MAY 2011 THE MUSIC BUSINESS
WILL BE MORE ORANGE THAN EVER!

Syracuse University graduates have always played an important role
in the music industry—now, with the Bandier Program, they're better
prepared than ever before.

+ Three intenships required-many students have five and six intemships by graduation.

+ Aunique multi-disciplinary bundle of skill sets gained via study in SU's:
$.1. Neviouse School of Public Communications,
the Martin J. Whitman Scheol of Management,
the iSchaal {Information studies);

the Callege of Arts and Sciences,
and hosted by the Callege of Visual and Performing Arts
+ Weekly contact with industry players via our Soyars Leadership Lecture Series, U

+ Mentor relationships with some of the business's thought leaders.
+ Curriculum constantly revised to keep pace with the industry

+ An intentionally small, selective, enriched program

+ Adynamic exampie of Sy University's rh ip in Action!
+ Off-campus semesters in Londen AND Las Angeles, including full curriculum and hip

D

% BA“D'EH PmnAM vpa.syr.edu/bandier



MUSIC BUSINESS SCHOOL GUIDE
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BELMONT UNIVERSITY

LOCATION: Nashville
TUITION: $23,680/year

COURSES OF INTEREST: “Legal Issues in the
Music Industry,” “Music Business Strategies”

AVERAGE CLASS SIZE: 25

WESLEY BULLA

Dean, Mike Curb College of
Entertainment and Music
Business, Belmont University

What do you focus on most
in the program—production?
Products? Performance/
artist management?
Belmont’s Mike Curb College
of Entertainment and Music
Business offers four distinct
majors: music business, audio
engineering technology, en-
tertainment industry studies
and songwriting. Students
majoring in music business
choose an emphasis in either
business or production.

What skills are necessary
to succeed?

Successful music business
students have a passion for
music and musical sensibil-
ity—whether they know the-
ory ornotisirrelevant if they
can recognize a performance
with all of the components
that attract a listener: emo-
tion, content, relevance.

How does your program
integrate real-world expe-
rience with course work?

Students may participate in
the “CEMB Showcase Series,”
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RELEVANT EXTRACURRICULAR
ACTIVITIES: “The Insider’s View" seminar

series, “CEMB Showcase Series”
UNIVERSITY/PROGRAM ADMISSION

RATE: 77%/unspecified

which trains themin all aspects
of live performance produc-
tion as they plan, organize and
run six full-scale 5,000-seat
arena concerts each year.

Acklen Entertainment,
CEMB's student-run entertain-
ment group, developed In-
dieBandHub.com, an Internet
distributor and promotional
website for local Nashville
indie bands. For two years this
site has provided paid down-
loads, video streaming and
other Web tools. Asaclass ac-
tivity, students in record com-
pany operations solicit and
pitch/develop artists into the
site. Then, based on their ef-
forts, two to three artists per
year are further developed as
studio projects.

Curb College students who
enroll in the Belmont East
[New York] and Belmont West
[Los Angeles] programs ex-
pand their cultural experiences
and career opportunities as
they reside, learn, work and

tries and includes everything
that plays into the psychology
of good entertainment.

Our songwriting curricu-
lum revolves around narra-
tive song; this program does
require courses in music the-
ory and musicianship.

What are key factors in hir-
ing faculty for your program?
The Curb College seeks to hire
faculty that exemplify a bal-
ance of academic and schol-
arly activity with professional
practice, certification and dis-
cipline-related experience.
The college also recognizes
some qualified practitioners
may not hold academic de-
grees directly related to his or
her area of instruction. In dis-
ciplines such as songwriting
and therecording arts, where
the body of work in the field
receives substantial critical
public and peer review, in rare
cases, individuals that are
highly recognized may be

network in entertai epi-

idered qualified based on

centers outside of Nashville.

Is your curriculum more
theory- orindustry-based,
and why?
The foundation of our music
business curriculum is busi-
ness: marketing, accounting,
finance and management with
two tracks: business and pro-
duction [artist development].
The foundation of our audio
engineering technology cur-
riculumis technology and the
creative aspects of producing
recordings and live shows.
Our entertainment indus-
try curriculum covers the broad
scope of entertainment indus-
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his or her background, experi-
ence and outstanding profes-
sional accomplishments.

Who comes to guest
lecture at Belmont?

Our signature seminar series,
“The Insider’s View,” merges
educational application with
real-world experience by
inviting prominent industry
professionals to share their
experiences with CEMB stu-
dents; a short list of guestsin-
cludes Sid Bernstein, Kevin
Liles, Desmond Child, Vince
Gilland Amy Grant, Nick Firth,
Bob Ezrin, Scott Hamilton
and Ben Folds. e

APPALACHIAN STATE UNIVERSITY
LOCATION: Boone, N.C.

TUITION: $16,487/year

DEPARTMENT HEAD: Kim L. Wangler
COURSES OF INTEREST: “Music
Merchandising and Entrepreneurship,”

“Legal Issues in the Music Industry”
AVERAGE CLASS SIZE: 15-20

RELEVANT EXTRACURRICULAR
ACTIVITIES: Split Rail Records
UNIVERSITY/PROGRAM ADMISSION

RATE: 63%/20%-30%

The Music Industry Studies program is part-
nered with the Walker College of Business, and
all majors receive a minor in business as well as
amajor in music industry. The program has stu-
dents attend major music industry conferences
every year, including those by the Music and En-
tertainment Educators Assn., NAMM and the
Audio Engineering Assn. During senior year,
students attend a meet-and-greet with industry
professionals in Atlanta or Nashville.

DELTA STATE UNIVERSITY

LOCATION: Cleveland, Miss.

TUITION: In-state, $4,852; out-of-state, $12,558
PROGRAM DIRECTOR/DEPARTMENT
HEAD: Tricia Walker

COURSES OF INTEREST: “The Craft of
Songwriting,” “Indie Music Entrepreneurship”
AVERAGE CLASS SIZE: 10-15

RELEVANT EXTRACURRICULAR
ACTIVITIES: DMI Student Engineering Club, DMI
Production Services, Fighting Okra Records
UNIVERSITY/PROGRAM ADMISSION

RATE: 24%/N/A

The Delta Music Institute in the College of Arts
and Sciences at Delta State University offers a Bach-
elor of Science in interdisciplinary studies (music
and entertainment industry studies) and a Bache-
lor of Arts in music (sound recording technology)
with an emphasis in music production. For the
Bachelor of Science degree, students pursue two
or three subject-area concentrations that represent
the academic interests they wish to integrate into
ameaningful program. The Bachelor of Arts inte-
grates music theory, music history and individual
performance, as well as playing in ensembles.

ELIZABETH CITY STATE UNIVERSITY
LOCATION: Elizabeth City, N.C.

TUITION: $18,372/year

DEPARTMENT HEADS: Wellington Gordon,
Douglas Jackson

COURSES OF INTEREST: “Audio
Engineering,” “Multimedia and Music”
AVERAGE CLASS SIZE: five

RELEVANT EXTRACURRICULAR ACTIVITIES:
University Outreach, Campus Connection
UNIVERSITY/PROGRAM ADMISSION

RATE: 70%/N/A

Elizabeth City State University offers a Bachelor
of Arts in music with concentrations in either
recording technology or music business. The
University Outreach program helps students re-
inforce their music production skills by mentor-
inglocal high school students who are interested
in the field. Summer internships offer students
the opportunity to get industry experience.

FULL SAIL UNIVERSITY
LOCATION: Winter Park, Fla.
TUITION: $53,000/year
DEPARTMENT HEAD: Dana Roun
COURSES OF INTEREST: “Music
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Distribution,” “Record Label Development”
AVERAGE CLASS SIZE: 25

RELEVANT EXTRACURRICULAR
ACTIVITIES: Discussion panels,

various music-related clubs

ADMISSION RATE: Open admission

Full Sail’s Music Business program covers cre-
ative and financial concepts that promote clients’
and artists’ careers, including marketing, ac-
counting, intellectual property, artist and prod-
uct management, publishing and distribution.
A Bachelor of Science offers both online and on-
campus curriculum; guest speakers have in-
cluded Stevie Wonder, Chris Kirkpatrick, Chuck
D, George Clinton and Eddie Kramer.

GEORGIA STATE UNIVERSITY

LOCATION: Atlanta

TUITION: $26,908/year

DEPARTMENT HEAD: Frederick J. Taylor
COURSES OF INTEREST: “Marketing and
Branch Sales in the Music Industry”
AVERAGE CLASS SIZE: 38

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA
UNIVERSITY/PROGRAM ADMISSION

RATE: 41%/58%

The Bachelor of Science in music management
prepares students for a variety of management-
related careers in the music industry, in both the
profitand nonprofitsectors. Graduates may work
in a range of capacities at record labels and dis-
tributors or in artist and concert management,
retail sales or music publishing. All students
complete atleast one internship with a commer-
cial firm or nonprofitagency as part of their pro-
gram. An audition is required for admission.

LOYOLA UNIVERSITY

LOCATION: New Orleans

TUITION: $31,504/year

DEPARTMENT HEAD: John Snyder
COURSES OF INTEREST: “Legal Issues

in the Music Industry,” “Music Enterprises

Cash Management”

AVERAGE CLASS SIZE: 22

RELEVANT EXTRACURRICULAR
ACTIVITIES: Music Business Club
UNIVERSITY/PROGRAM ADMISSION
RATE: 58%/60%

The Music Industry Studies program integrates
music theory and performance classes with music
industry courses. Students can graduate with one
of three music industry studies degrees: a Bach-
elor of Music that focuses on performance, a
Bachelor of Science that targets music technol-
ogy or a music business-based Bachelor of Arts.
Past speakers include Pandora founder Tim West-
ergren and composer Terence Blanchard.

UNIVERSITY OF GEORGIA

LOCATION: Athens, Ga.

TUITION: $26,946/year

DEPARTMENT HEAD: David Barbe
COURSES OF INTEREST: “Emerging Issues
in the Music Business”

AVERAGE CLASS SIZE: Varies

RELEVANT EXTRACURRICULAR
ACTIVITIES: Internships, major-label

bands performing on campus
UNIVERSITY/PROGRAM ADMISSION
RATE: 54%/unspecified

‘The University of Georgia gives students a mix-
ture of Athens’ thriving rock scene and Atlanta’s
hip-hop and R&B genre. The UGA Music Busi-
ness Program is fairly new, having launched in



2006, but has rapidly become one of the most
sought-after majors at the college.

UNIVERSITY OF MEMPHIS

LOCATION: Memphis

TUITION: $20,856/year

DEPARTMENT HEAD: Jeff Cline

COURSES OF INTEREST: “Record Company
Operations,” “Internet Marketing”
AVERAGE CLASS SIZE: 10

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA, Tigers of Phoenix
Records, Grammy University
UNIVERSITY/PROGRAM ADMISSION

RATE: 67%/unspecified

University of Memphis students are educated
in multichannel, high-definition audio capture
and reproduction; audio and accompanying vi-
sual content systems; audio and performance
considerations for the Web; and alternate deliv-
ery streams and mechanisms. The university
has an exchange program with European schools
toallow students to participate in the global music
and media market.

UNIVERSITY OF NORTHERN ALABAMA
LOCATION: Florence, Ala.

TUITION: $12,218/year

DEPARTMENT HEAD: Bob Garfrerick
COURSES OF INTEREST: “Music Publishing”

AVERAGE CLASS SIZE: 19

RELEVANT EXTRACURRICULAR
ACTIVITIES: MEISA
UNIVERSITY/PROGRAM ADMISSION
RATE: 82%/N/A

The University of Northern Alabama has a student
record label called Singing River Records with a
state-of-the-art recording studio. Students have a
common core curriculum, then choose between
two areas of emphasis: entertainment business or
entertainment technology. Theyare required to se-
lecta minor in music, business or communications.

VISIBLE SCHOOL

LOCATION: Memphis

TUITION: $17,400/year

DEPARTMENT HEAD: George Baldwin
COURSES OF INTEREST: “Music Marketing,”
“Leadership and Artist Management”
AVERAGE CLASS SIZE: five

RELEVANT EXTRACURRICULAR ACTIVITIES:
Junior and senior internships, Grammy University
ADMISSION RATE: N/A

Visible School is a music and worship arts col-
lege that trains and equips musicians, techni-
cians and business professionals in skills and
character for effective service in the arts indus-
tries and in the church. To help students adapt
to the different facets of the industry, they are
placed in professional internships.

UNIVERSITY OF MIAMI

LOCATION: Miami
TUITION: $37,836/year

COURSES OF INTEREST: “Analysis of
Music Industry Agreements,”
“Royalties in the Music Industry”

AVERAGE CLASS SIZE: 20

RELEVANT EXTRACURRICULAR
ACTIVITIES: Student-run record

label Cane, Cat 5 Music Publishing

UNIVERSITY/PROGRAM ADMISSION

RATE: 41%/unspecified
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REYNALDO SANCHEZ

Associate professor/chair,
Music Media & Industry; pro-
gramdirector, Music Business
&Entertainment; Frost School
of Music, University of Miami

What is the focus of your
music industry program?

Our programis in the School of
Music and is strictly for music
majors; you have to be ac-
cepted in the School of Music
through anaudition. Atthe un-
dergraduate level, the pro-
gram is focused on legality,
copyright, publishing rights,
administration, in addition to
the core music courses they

haveto take. There’salsoare-
quirement for undergrads to
have a minor in business.

Why is a Music Business de-
gree important?
Onapragmaticlevel,it'snose-
cretthat the recording industry
has been tumed upside down
and inside out in the last 10
years or so. Butyet, on another
level, there’s more recorded
music being consumed by
people than ever before—
we're not getting paid the
same way, but withouta doubt,
people want music now more
than ever. And in that, we see
specific opportunities.

How do you integrate Cane
Records, an independent,
student-run record label,
into your courses?

Last year we had a successful
productthat we're goingtodo
again this year: Cane Records
came up with anidea of ahol-
iday card CD,a CD inthe form
of acard. We priced them just
right and encouraged buying,
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so people didn’t just buy one,
they bought 10. Those aren’t
glamour projects—not like dis-
covering the next big artist—
[but] these are bread-and-but-
ter projects. These are projects
that make their cashflow.

What do you consider
when hiring faculty?

Our philosophy is simple: We
want people with real indus-
try experience teaching our
students. This also works
very well for the students in
terms of networking and
finding internships.

How do changes in the
music industry affect your
program?

They impact the job market,
but we like to think that maybe
our kids might have a little bit
of an advantage, [because]
we focus on the property and
the licensing, publishing and
contractsand the live business.
We didn't throw all our eggs
into the recording basket, and
never have. .
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BACHELOR OF
SCIENCE IN

MUSIC
MERCHANDISING

Hofstra students pursuing a B.S. in music
merchandising develop skills in and an
understanding of both music and business,
preparing them for professional careers in
publishing, recording, sales, management,
manufacturing, distribution, marketing, and
many other fields within the music business.

“l am a living proof of the success of
the Hofstra Music Merchandising
program. | have humbly succeeded
all these years in a very tough and
competitive industry, and | have
Hofstra to thank as it was a big part
of my foundational training."”

Neil Gillis, Class of 1984
Musical Director, publishing division Alfred
Music Publishing

Hofstra's close proximity to Manhattan

ss to the New York
metropolitan area’s most exciting internships
and networking opportunities. Students have
interned or are currently interning at places

offers students ac
“We have had great success recruiting
Music Merchandising majors, and
Hofstra’s program is one of the best.
I only wish the Music Merchandising
curriculum existed when | graduated
from Hofstra as a music major.”

Jim D'Addario, Class of 1972

Chairman and CEO

D'Addario & Company

such as Atlantic Records, Def Jam Recordings,
Korg USA, Madison Square Garden, MTV,
Saturday Night Live, Sony Music Entertainment
and Warner Music Group.

Additionally, Hofstra’s
offers B.S. programs in Jazz and Commercial
M Music Education, Music History and
Literature, Performance, and Theory and

partment of Music

Composition, as well as a B.A. in Music.

For more information, visit hofstra.edu/music
or call 516-463-5490.

bf Colorado Denver

b of Arts & Media
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Proudly preparing the next generation
of music industry professionals.

Robert F. Gilley
Recording Studio

THE HAYES SCHOOL OF MUSIC

music.appstate.edu » 828-262-3020
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4 Find out how to engage
teens through branding,

film, fashion and music

AND FEATURING
KEYNOTE Q & A'S WITH

n
Youthgeal
OlalZ

Troy Carter, Founder and

CEO, Coalition Media Group
and worldwide manager for
Lady Gaga. interviewed
by Jennifer Frommer, SVP,

Aaron Fresh Greyson Chance Strategic Partnerships & take™0
Singer and Teen Songwriter, Pianist Branding, Interscope Records "'

Correspondent of and YouTube phenom 1Y) SR S,
“The Nightlife” Mozes

Tickets ($699 for 2 day conference) available online at
www.whatteenswant.com or call 646-654-7254

S BUSINESS SCHOOL GUIDE

LOCATION: Anderson, Ind.

TUITION: $23,940/year

DEPARTMENT HEAD: Jeffrey E. Wright
DIRECTOR OF MUSIC STUDIES:

Rebecca Chappell

COURSES OF INTEREST: “Beyond Talent
Entrepreneurship for Musicians,” “Booking
and Concert Promotion”

AVERAGE CLASS SIZE: 15-30

RELEVANT EXTRACURRICULAR ACTIVITIES:
Orangehaus Records, Orangehaus Publishing
UNIVERSITY/PROGRAM ADMISSION
RATE: 73%/69%

Anderson offers a music business major and
minor through the School of Musicin the College
of Arts and as a concentration in the Falls School
of Business under marketing. Anderson encour-
ages students to open small businesses during
their undergrad experience and often provides
them with small-business loans.

LOCATION: Los Angeles
TUITION: In-state, $5,076/year; out-of-state,
$16,236/year

OPTION COORDINATOR: Carey Christensen
COURSES OF INTEREST: “History of

Pop and Rock Music,” “Fundamentals

of Music Technology”

AVERAGE CLASS SIZE: Approximately 18-30
RELEVANT EXTRACURRICULAR ACTIVITIES:
Northridge Musician’s Assn., New Directions
Composers Group, ensembles

ADMISSION RATE: 71%

California State University at Northridge is lo-
cated in Los Angeles’ San Fernando Valley and
targets students who wish to pursue executive
and administrative careers in the music indus-
try. Music industry majors are required to study
fhl’(‘é‘ ('ompanents: general E‘dll(‘:ﬂi()n (']ﬂs

°S,

music courses and music industries. As part of

the curriculum, each year’s junior class operates
the school's recording label, MIS Music Group;
students are also required to complete a six-unit
internship their junior or senior year.

LOCATION: Dallas

TUITION: $18,690/year

PROGRAM DIRECTOR: Terry Fansler
COURSES OF INTEREST: “History of
Commercial Music,” “Inside the

Recording Industry”

AVERAGE CLASS SIZE: 13

RELEVANT EXTRACURRICULAR
ACTIVITIES: Grammy University
ADMISSION RATE: 46%

Dallas Baptist offers a Bachelor of Arts and a Bach-
clor of Science in music business with possible em-
phasis on live performance, recording, songwriting

or worship leadership, along with a Bachelor of

Business Administration in music business with
an emphasis on music industry administration,
The university also offers thelargest active chapter
of Grammy University in Texas, which provides
students the chance to connect, network and learn
from music industry professionals in the area.
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LOCATION: EImhurst, Il

TUITION: $28,600/year

PROGRAM DIRECTOR: Timothy Hays
COURSES OF INTEREST: “Production of Sound
Recordings,” music business travel courses
AVERAGE CLASS SIZE: 21

RELEVANT EXTRACURRICULAR
ACTIVITIES: MiddleWestern Voice, radio
station WRSE

ADMISSION RATE: 70%

The university’s proximity to Chicago allows the
program to draw resources from the city, including
internship and career opportunities and faculty
from the Chicago Symphony Orchestra and Lyric
Opera, Elmhurst offers two degree programs for
music business students: a Bachelor of Music, which
offers a concentration in music, and a Bachelor of
Science, which concentrates on business courses.

LOCATION: Minneapolis

TUITION: $42,630/year

PROGRAM DIRECTOR: Eric Trelstad
COURSES OF INTEREST: “Enter the Dragon:
The Past, Present and Future of the
Entertainment Business,” class trip

to South by Southwest conference

AVERAGE CLASS SIZE: 12

RELEVANT EXTRACURRICULAR
ACTIVITIES: Student Run Records,

a nonprofit record label
UNIVERSITY/PROGRAM ADMISSION
RATE: 48%/52%

The Institute of Production and Recording inte-
grates a liberal arts education with business and
technical training, The school provides a hands-
on education for students; electives allow them
and their professors to develop materials used in
actual record rel

ses, press campaigns, digital
video productions and marketing programs.

LOCATION: Denver

TUITION: In-state, $7,099/year;
out-of-state, $20,011/year

PROGRAM CHAIR: Judith Coe

COURSES OF INTEREST: “Audio
Production II,” “Law & the Music Industry”
AVERAGE CLASS SIZE: Approximately 45
RELEVANT EXTRACURRICULAR
ACTIVITIES: AES, CAM Records
UNIVERSITY/PROGRAM ADMISSION

RATE: 61%/Depends on applicant pool
David Baskerville, who wrote “Music Business
Handbook and Career Guide,” the leading textbook
in most industry curriculums, founded the music
business program. Students must pass an entrance
exam and aural skills aptitude test to be admitted.
‘They will complete a year of music business and
music technology courses as part of the core cur-
riculum, then enter one of three tracks: perform-
ance, music business or recording arts. .

Reported and compiled by Courtney Baldasare,
Walter Frazier, Emma Gaedeke, Elizabeth Hurst,
Gabriella Landman, Palika Makam, Craig Marks
and Megan Vick.



OUT OF THE MINE

BY CRAIG McLEAN

WALKING ON

CHOPPER’S
PARADISE

Jamiroquai Flying High On Comeback

By his own admission, Jason Kay and his band
Jamiroquai have been away for along time. But
four years after the “High Times” greatest-hits

collection completed his contractual obligations
to Sony Music, which signed him in 1992, he's
finally ready for his comeback.

“‘High Times’ was a greatline in the sand,”
Kay says. “I thought, ‘I'm going to have my own
time to do a few things'—like the flying stuff.”

The “flying stuff” refers to how Kay spent
much of his hiatus: completing the arduous
training required to qualify as a helicopter pilot.
It’s the latest ob:
adrenaline junki

sion for the self-confessed
along with his highly valu-
able collection of top-marque automobiles at
his 80-acre Buckinghamshire estate, located
west of London.

But it hasn't all been thrill-seeking during
the break. Kay applied the same rigor and pas-
sion to the recording of Jamiroquafs new album.
“Rock Dust Light Star,” produced by Brad
Spencer and Charlie Russell, will be released
worldwide outside of North America on Nov. 1
on Mercury/Universal. Canada follows Nov. 9,
with a U.S. release date that's to be determined
for 2011.

Recorded largely in his home studio, it's
something of a back-to-basics affair.

“The first words I said to the producers,” he
says with a grin, “were, ‘Guys—lo-fi." "

“Lo-fi" is a relative concept, clear!

“Rock
Dust Light Star” opens with the fat '70s funk of
“All Good in the Hood,” while the title track is
a blissful groove, underpinned by strings, gui-
tar riffs and a fleet of backing vocals. In all, Kay
spentalmost two years and “halfa million quid
[$794,000)” making the album.

“Itis a bloody merry-go-round,” he says with
alaugh. “There was one point six months ago.

[ was getting to a nice finishing stage and sud-
denly this track wasn’t going right, so I dropped
it, then another . . . Suddenly, we were getting
in trouble.”

But Kay pulled the album back from the
brink, staying true to his original aim “to make
eight singles.” Indeed, two different singles
will offer fans a preview of the album. Interna-
tionally, the fast-paced “White Knuckle Ride™—
featuring Kay showing off his piloting skills in
the video—started rolling out Aug. 23, hitting
No. 1 in Italy and also charting in the Nether-
lands and Switzerland. “White Knuckle Ride"
has been picking up specialist airplay in the
United Kingdom, but the official single there
is sun-kissed ballad “Blue Skies,” released Nov.
1 AC-formatted BBC Radio
2's record of the week for the week beginning
Oct. 4 and debuted at No. 36 on the Oct. 10
Nielsen U.K. radio airplay chart.

While Kay declares that he's "a great believer
in not being overexposed,” he is heading outon
a full-bore promo campaign.

In the United Kingdom, the band performed
on BBC2's “Later. . . With Jools Holland" Sept.
28 and played live at London’'s Forum Oct. 20
as part of the concert programming around

“Blue Skies” was

monthly music magazine Q’s annual awards
show. Jamiroquai hit the European festival cir-
cuit during the summer and appeared at Colom-
bia's Nem Catacoa festival Oct. 9 and Brazil's
About Us Festival Oct. 16, before returning for
European TV and radio promo (including a slot
on the [talian version of “The X Factor” Nov. 2)
and then on to Japan and Australia.

Jamiroquai has career album sales of 2.6 mil-
lion in the United States, according to Nielsen
SoundScan, and 4.4 million in the United King-
dom, according to the Official Charts Co. Kay's
global profile—secured with international hit
singles like “Cosmic Girl” and the Grammy
Award-winning “Virtual Insanity”—w.
factorin Universal signing the band, according
to London-based Mercury Music Group U.K.
president Jason Iley.

s a key

“Jay is an amazing visionary who has consis-
tently pushed the boundaries musically and cre-

MORE HUMAN THAN ...

IR

| insanity:
roquai’s JASON KAY

atively over an 18-year period,” Iley says. “Dur-
ing that time he sold over 25 million albums
[worldwide] and had over 20 hit singles—so that
was nota complicated deal to do.”

Iley says negotiations for which U.S. Uni-
versal label will put out the album are ongoing.
Kay declares himself “excited to get back [to
America] and intrigued to see what Universal
will propose.”

Once dubbed “the cat in the hat"—he still

HOT DUCK SAUCE
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CONCERT BY IPHONE

wears a variety of elaborate headgear onstage—

Kay is also full of jittery enthusiasm about re-
suming touring, although he says things will
be more "laid-back” than the hyperactive per-
formances of old.

“At 40 years old you don’t want to be doing
stuff that you did when you were 19,” he says
“You've got to grow with the music. Even I for-

get'Cosmic Girl' was 13 years ago. A lot changes
in that time.”
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BUZZ
>>>T.I. GETS AXED
AXE body spray has
officially dropped rapper
T.1. from his endorsement
deal after he was
sentenced to 11 more
months in jail last week
for violating the terms of
his probation. A rep for
the body spray company
said that AXE will no
longer be using T.l. ina
promotional campaign.
The announcement
comes one month after
the company publicly
stated it was “troubled”
by the rapper’s arrest for
drug possession.

>>>MUSICIANS
PUSH PIZZA

Meat Loaf, Lil Jon,

Mark McGrath of Sugar
Ray and John Rich of
country duo Big & Rich
were among the
celebrities selling pies at
Famiglia’s Pizza in
downtown New York Oct.
19. The stunt, which
attracted a growing
crowd of onlookers
throughout the day, was
part of a TV shoot widely
rumored to be for the
upcoming season of
Donald Trump’s NBC
reality franchise,
“Celebrity Apprentice.”
Lil Jon and Rich stood
outside the pizzeria and
held up signs promoting
the sale of the “celebrity”
pizza, with the proceeds
for each pie going to
charity.

>>>CHARGES
FILED AGAINST
BIEBER IN LASER
TAG INCIDENT

The father of a 12-year-
old boy that Justin
Bieber allegedly
assaulted Oct. 15 during a
laser tag game mishap
has lodged a formal
complaint with the Royal
Canadian Mounted
Police, the Canadian
Broadcasting Corp.
reported on Oct. 18. But
the RCMP, while
indicating it's
investigating a tag game
incident at Planet Lazer
in suburban Vancouver,
refused to name the boy
that reportedly sustained
a minor injury when he
crossed paths with
Bieber, who is 16. “In the
case where it involves a
minor, we're simply not in
a position to ever release
the person’s name,”
RCMP Cpl. Annie Linteau
told CBC News.

Reporting by Jillian
Mapes, Megan Vick and
Etan Vlessing.

IEEITTE Y DEBORAH EVANS PRICE |

The original cow-punk: LORETTA LYNN

FROM ‘MINER’
TOMAJOR

Stars Line Up To Pay Tribute To Loretta Lynn

Few artists can claim as diverse or loyal a fan
base as country music icon Loretta Lynn, as ev-
idenced by the lineup of artists contributing
tracks to tribute album “Coal Miner’s Daugh-
ter: A Tribute to Loretta Lynn,” due Nov. 9 on
Columbia Records. Among the set's contribu-
tors are Jack White, Reba McEntire, Kid Rock,
Carrie Underwood, Paramore, Steve Farle and
Allison Moorer.

The album includes Paramore’s take on
“You Ain't Woman Enough (To Take My
Man),” Rock delivering “I Know How,"
Gretchen Wilson's version of “Don’t Come
Home a Drinkin' (With Lovin’ on Your
Mind),"” Lucinda Williams' “Somebody Some-
where (Don’t Know What He's Missin’
Tonight)” and Alan Jackson and Martina Mc-
Bride’s remake of “Louisiana Woman, Mis-
sissippi Man,” one of Lynn’s classic duets
with the late Conway Twitty.

“All the artists have done things with the
songs that I didn't do and I love it,” Lynn says
of the project, “It's great.”

White, who produced Lynn's “Van Lear Rose”
album (winner of the 2005 Grammy Award for
country album of the year), says,”She’s so in-
credibly talented . . . When you work with her,
she's actually a genius. She knows exactly what
she's doing.” He adds,
is from the heart and she means it . . . She’s
the greatest female singer/songwriter of the
20th century.”

On the tribute album, White’s band the
White Stripes cover Lynn's hit “Rated X.” “I
thought it was a really shocking thing for her
to choose to say in the title of a song,” White
says. “Who would do that? It would be racy to
come out with a song called ‘Rated X' right now,
and that came out in the "70s.”

McEntire says, “Ilove Loretta Lynn,” noting
thatshe chose to record the track “If You're Not
Gone Too Long” because “that's the song |

Every word she writes
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warm up with every night before a concert, The
band and crew know I’'m fixing to go onstage
when they hear me sing, ‘Gonna wipe these
teardrops from my eyes." "

The timing of the tribute couldn’t be better:
Lynnis celebrating her 50th anniversary in the
music industry this year. Her first single,
“Honky Tonk Girl,” became a hit in 1960; sig-
nature song “Coal Miner's Daughter” was re-
leased in 1970 and spawned a biography and
the 1980 film that earned Sissy Spacek an Acad-
emy Award for best actress.

For the tribute album, Miranda Lambertand
Sheryl Crow join Lynn in reviving “Coal Miner’s
Daughter,” the first single from the album.
Sony Music Nashville chairman/CEO Gary
Overton says Lynn herself has been calling
radio stations to promote the release. (“Well,
why not?” Lynn says with a laugh when asked
why she made the calls personally.)

“Can you imagine getting that call>" asks
Garth Brooks, who escorted Lynn to the
Grammy Salute to Country Music Honoring
Loretta Lynn event held Oct. 12 at Nashville’s
Ryman Auditorium. McEntire hosted the
evening, which included performances by
Rock, Wilson, McBride, Lynn, Brooks and Lee
Ann Womack.

Lynn, Crow and Lambert have shot a video
for the new “Coal Miner's Daughter” take. In
addition to sending the single to country sta-
tions, the album will be serviced to college radio.
Online marketing will extend beyond the usual

country outlets.
“There’s Punk News, the Hype Factor, Pop-

Matters, Twang Nation,” Overton says of

sites being targeted. “It's cool to like Loretta
Lynn,"” he adds. “With current country, you
go to the same places and it does very well,
but something like this when you have an
icon, we're trying to do a marketing plan that
is not just cookie-cutter.”

WwWWWwW._americanradiohistorv.com
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Crowd-Surfing

Toward

Stardom

Matt & Kim Offer
A New Twist

On The Artist
Development
Story

‘The strategy that the Fader label
is using with Brooklyn indie-
pop duo Matt & Kim can
almost be summed up by
glancing at two pictures in label
president Jon Cohen'’s office.

The firstis of Bruce Spring-
steen, obviously now consid-
ered one of the greatest rock
musicians in history. When he
started, though, Springsteen
was a critical success and a
commercial letdown—but his
label supported him, allowing
him to develop as an artist be-
fore he eventually recorded
“Born to Run.” The second, a
poster of track legend Steve Pre-
fontaine, speaks to a level of
confidence, a desire to be for-
ward-thinking, and the ability
to cover long distances ata
breakneck pace.

Matt & Kim, while notyetin
the Springsteen stratosphere,
embody a progressive artist-
development tale. Formed in
2004, the pair—keyboardist/
vocalist Matt Johnson and
drummer Kim Schifino—
released a self-titled album on
nascent indie iheartcomix in
2006, winning some acclaim
but selling slowly, eventually
reaching 20,000 copies, ac-
cording to Nielsen Sound-
Scan. But Cohen, who founded
music marketing agency
Cornerstone, which is associ-
ated with the Fader, saw
something promising in the
act and signed it to a profit-
sharing partnership.

‘The band developed a fierce
live reputation, spending up
to 250 days per year on the
road and inspiring crowd-
surfing wherever it went. Matt
& Kim hopped between cities
and gleefully presented them-
selves to even the most jaded
indie rock crowds. It all paid

PULSE

EDITED BY TOM FERGUSON

>>>TRULY
GROSSE

A one-time record-store as-
sistant from the city of Aach-
en has been breaking records
on Germany's Media Control
chart.

In late August, singer/song-
writer Bernd Graf’s synth-rock
act Unhelig logged its 17th
week at No. 1in Germany with
seventh studio album “Grosse
Freiheit” (Vertigo/Universal).

After 34 weeks on the Ger-
man chart, “Grosse Freiheit”
remains in the top five. “It spent
more time at No. 1 than any
other German album before it,
breaking the 22-year-old chart
record of 14 weeks for Herbert
Groenemeyer’s album ‘O, "
says Frank Briegmann, presi-
dent of Universal Music Ger-
many, Switzerland & Austria.

The second leg of Unhelig’s
Grosse Freiheit tour kicked off
Oct. 22 and runs until a Christ-
mas Day show at Berlin’s 7,500~
capacity Treptow arena. The
act handles its own booking.

Unhelig's popularity was
highlighted Oct.1when album
track “Unter Deiner Flagge”
won the nationally televised
Bundesvision Song Contest, a
public-voted event loosely
based on the Eurovision Song
Contest. Like the other 14
tracks on “Grosse Freiheit,” the
song was written by Graf and
his producer Henning Verlage.

Released March 5 in Ger-
many, Switzerland and Austria,
the album has sold more than
800,000 copies, Briegmann
says. And he insists it’s “still ca-

Record-breaker:
BERND GRAF
of Unhelig

GRAF: UNIVERSAL

MATT HOYLE
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off, as their second album,
“Daylight,” has sold 100,000
copies and earned them
synchs with Bacardi and a deal
to have their songs appear in
Electronic Arts videogames.
Now, as they prepare to release
“Sidewalks” on the Fader on
Nov. 2, the band is prepared to
break even further.

One of the biggest goals is
radio airplay, which Cohen

pable of achieving sales of 1
million units by the end of the
year.” —Wolfgang Spahr

>>>RAP CULTURE
The strength of the current Ital-
ian hip-hop scene is exempli-
fied by the success of rapper
Fabri Fibra, who debuted at
No. 1on FIMI’s albums chart
with his sixth full-length out-
ing, “Controcultura” (Univer-
sal Music), one week after its
Sept. 7 release.

According to Universal
Music Italy managing direc-
tor Alessandro Massara, ship-
ments stand at 40,000 units
for the album, “his third with
us and the second to debut
atNo.1.”

Fibra’s lyrics are heavy on
social commentary, while ac-
cusations of homophobia and
misogyny have led to media
comparisons to Eminem. The
album’s hitlead single, “VIP in
Trip,” helped fuel the contro-
versy around him, thanks to a
satirical video—heavily rotated
on MTV—featuring a look-alike
of Italian prime minister Silvio
Berlusconi.

Encouraged by the sus-

says is going well so far. Atal-
ternative WWCD Columbus,
Ohio, “ ‘Sidewalks' has been
the No. 1 most-requested song
since they started playing it,”
Cohen says. “We have 10 sta-
tions onboard and all the early
signs are great.”

The band also worked with
an outside producer for the
first time—a big step for the
resolutely DIY act. “At first we

Double time:
MATT & KIM

were resistant to it [because]
we were just so used to taking
care of things ourselves,”
Johnson says. Schifino also
ceded control of the band’s on-
line marketing and Web pres-
ence to Cornerstone, although
Cohen says she still has input
and decisions are made in a
collaborative fashion.

“Cornerstone provides our
usual marketing services to
the label, just like we would
for outside clients,” Cohen
says. “And our staff, right
down to our college reps,
know Matt & Kim really well.
They have direct contact with
everyone who is working on
this record.”

Matt & Kim will continue to
seek licensing opportunities,
and while Cohen says nothing
has been confirmed for new
tracks, he says they’re work-
ingon deals in other territories,
including Japan, Australia,
the United Kingdom and Eu-
rope. And just as they always
have, Matt & Kim will keep
touring extensively.

“I think we just kill at shows
where people haven't really
heard of us,” Johnson says.
“We play simple enough
music where we say, ‘Here's
the beat, here’s the melody,
there’s no other bullshit'—and
we seem to take people away
with us.” one

QUESTIONS

with SEAN YSEULT

by CORTNEY HARDING

Dubbed “the chick in White Zombie” by Beavis and Butthead, Sean Yseult was in fact prob-
ably the only chick in the mid-"90s metal scene, period. She and Rob Zombie started the
band while they were art students at Parsons the New School for Design in New York and
went from squatting in the East Village and playing punk clubs to headlining arenas and sell-
ing 6 million albums of glammy, theatrical hard rock, according to Nielsen SoundScan.
Yseult, 44, chronicles the journey in her new book, “I'm in the Band: Backstage Notes From
the Chick in White Zombie,” to be published Dec. 1 by Soft Skull Press.

tained domestic success, Mas-
sara says, “We're looking at try-
ing to launch him abroad, pos-
sibly next year. We think maybe
a duet with a local artist could
work for the French market.”
Fibra is published by Univer-
sal Music Publishing Italy, while
his bookings are through Live
Nationin Milan. “Ata time when
the Italian market is completely
dominated by acts from TV tal-
ent shows,” Massara says, “it's
greatto see a successful young
artist who goes against the
grain.” —Mark Worden

>>>70s REVIVAL
With their distinctive interpre-
tations of rock hits, septuage-
narian Jamaican group the
Jolly Boys are moving the is-
land’s often-risqué folk music
genre—called mento—closer
to the mainstream.

The act, formed in 1955,
played a critically acclaimed
U.K. tour this summer ahead
of the Sept. 13 release of its
album, “Great Expectation”
(Geejam Records/Wall of
Sound), which made the top
50 of the Official Charts Co.
listing a week later.

Mento, a progenitor of reg-
gae, “has been hidden for too
long,” says lead singer Albert
Minott, 74. “It is time to expose
itto the light”

The act’s approach is typi-
fied on the album’s joyous
mento version of Amy Wine-
house’s “Rehab,” marrying the
banjo and rumba box to elec-
tric guitar and bass. “We start-
ed out recording traditional
mento songs,” band manager
Jon Baker says, “and | became
so captivated by Albert’s
vocal capabilities, | put to-
gether arepertoire of classic
rock tunes | felt would work
well as mento arrange-
ments.” Those include the
Doors’ “Riders on the
Storm,” Lou Reed’s “Per-
fect Day” and New Order’s
“Blue Monday.”

The album will be re-
leased Nov. 7 across con-
tinental Europe through
PIAS, and a European tour
booked through William
Morris Endeavor begins
Nov. 28. A U.S. release is
planned for second-quarter
201, Baker adds.

—Patricia Meschino L&Y 4
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1 Why did you decide to do the book
right now? Was there a particular mo-
ment or anniversary you wanted to mark?
We put outa boxed set a few years ago, and [
got a lot of mail from fans saying they were
upset because the set didn't have liner notes
or any information; it had been a long time
since White Zombie broke up and fans still
feltlike they were left hanging. Since we broke
up over a phone call, there was no farewell
tour, so | decided to finally get some closure
and pulled out my old tour diaries and files
and photos and put them all in one place. |
spoke to every member of the band except
Rob [Zombie], who I haven't spoken to since
the day White Zombie ended on the phone.

2 The book’s title is a riff on the
Pamela DeBarres groupie memoir “I'm
With the Band,” but you say you didn’t
encounter a lot of sexism while you were
in White Zombie.

What was most amazing to me was that the
fans accepted me so readily—they were these
huge metalhead dudes who put me up there
with [late Metallica bassist| Cliff Burton, which
was justthe highest compliment. Some of the
people who worked backstage, the bouncers
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and stuff, they would assume | was a groupie
and not let me backstage at my own gigs. But
all the guys in the bands were like big broth-
ers, and the dudes in White Zombie weren't
typical raunchy rock’n’roll dudes, either.

3 Initially, White Zombie was a down-

town art-rock band, and then all of a sud-
den you were classified as a metal act
and on tour with Pantera. Was that a
strange transition?
We started out when we were in art school,
and we were playing with bands like the Hon-
eymoon Killers and Pussy Galore. Musically
we were trying to do something that hadn't
been done before and combine Black Flag
and Bad Brains with the Butthole Surfers and
weirder stuff. | guess the transition to the
mainstream would look strange to an out-
sider, but for us, it was so gradual that it
seemed really natural.

4 Youdescribe a really impoverished
punk rock scene in New York, living in
squats and getting your gear stolen.
Do you think that type of scene still ex-
ists today?

I guess there is a scene in Williamsburg, but
in Manhattan, anyway, forget it. I don't see
kids in New York struggling atall. I can’timag-
ine kids having the motivation to go through
everything we went through, like sleeping in
a van with five people in the parking lot of a
truck stop. To us, it was an adventure, and
you had to get in the van and do it. Whereas
today, you press a button and 50,000 people
can hear you on the Internet.

5 Do youthink aband like White Zom-
bie could reach the success that it did in
this day and age?
Rock seems really boring and bloodless today,
but that’s the way it was back when we started,
too. We were so bored with all these bands from
Seattle that wore flannel shirts and just stared
at their feet. We felt like we wanted to puton a
show and give 110%, and if we had to steal the

blinking streetlight and make our own explo-

sives then that's what we were going to do.

6 What have you been doing since
White Zombie ended?

I have a design firm and did some scarves

| thatwere at Barneys and Bloomingdale’sand

afew other places. They did well and I've ac-

tually moved to doing home décor, which is

at Barneys. It's strange because I never really

went above 14th Street in New York when I

lived there, but it's nice to have people appre-
ciate it and sell it in stores. e
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MARCO ANTONIO
SOLIS

En Total Plenitud

Producer: Marco Antonio
Solis

Fonovisa Records

Release Date: Oct. 72

Marco Antonio Solis didn't title
his new album, “En Total Plen-
itud” (“Fully Realized"), aftera
track, but after a sentiment. Al-
though the 12-song set prima-
rily comprises romantic ballads,
most of them potential singles,
they radiate positive vibes even
at their most heartbroken. Solis
is a master at crafting three-
and-a-half minute gems that
are irresistible even when
they're saccharine sweet. “En
Total Plenitud” also manages
to push forward when it stays
rooted in vintage Solis style.
The signature string-laden ar-
rangements (now rare in con-
temporary pop) remain, but
with a lighter feel than on past
albums. The current single “Tu
Me Vuelves Loco,” for example,
isan accordion-laden uptempo
cumbia, while “De Regreso a
Casa" is set to a South Ameri-
can folk rhythm. But the best
of Solis is his ballads, notably
“Cuantos Dias Sin Ti,” which
starts with a Mexican-leaning
trumpet intro and then gives

ing to the very end.—LC
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ALBUMS

BRIAN ENO

. Small Craft on a Milk Sea
Producer: Brian Eno
Warp Records
Rel Date: Nov. 2

I

Drawing on his art-rock work with
David Byrne as well as his pioneering ambient output,
master producer Brian Eno has released the sonic com-
ponent of a three-act play with “Small Craft on a Milk
Sea,” his debut album on Warp Records. Recorded with
musicians Leo Abrahams and Jon Hopkins, the set is
broken into three clear-cut segments, with its middle
third of busy instrumental numbers flanked by two pas-
sages of quieter material. It's difficult to turn away from
the endless synthesizers and stuttering percussion of
tracks like “Horse” and “2 Forms of Anger,” but the
swaying inflections of such hushed songs as “Complex
Heaven” and “Slow Ice, Old Moon” are arguably richer.
Eno utilizes a diverse palette of instrumentation to tell
his wordless story, mixing whispers of guitar, piano and
chilling production effects into a haunting final product.
Another victory in a storied career, “Small Craft on a Milk
Sea” is Eno’s attempt to reiterate the relevance of the
long-player through its unique sequencing.—JL

way to Solis singing over
acoustic guitar, and the infi-
nitely melancholy “Te Me Olvi-
daste.” Although very orches-
trated, "En Total Plenitud” isn't
over-produced, allowing the
voice room to be particularly
compelling. There’s little ro-
mance leftin Latin radio today,
but if anyone can revive the
sentiment, it's Solis.—LC

SHAKIRA

Sale el Sol
Producers: various
Sony Music Latin/Epic
Release Date: Oct. 19

THE BAND PERRY

The Band Perry

Producers: Paul Worley,
Nathan Chapman,

Matt Serletic

Republic Nashville

Release Date: Oct. 12
Alabama-bred sibling trio the
Band Perry has already built an-
ticipation for its full-length de-
but, primarily with the top 20
country singles “Hip to My
Heart” and the gold “If | Die
Young." Expectations can back-
fire, but in this case they don't
The self-titled set is 11 tracks of
crackling energy, shimmering

Shakira’s album material seems to
strike a much purer chord in Spanish. Her latest project,
“Sale el Sol,” is no exception. It's a mix of uptempo
dance tracks based on traditional Latin rhythms like
merengue, hard-kicking rock tracks and earthier rock
ballads that all told are infinitely more memorable and
unique than the singer’s baffling 2009 set, “She Wolf.”
“Sale el Sol” opens with the evocative and hopeful title
track dedicated to Argentine musician Gustavo Cerati.
Wistful and beautiful, it highlights a more pared-down
Shakira, as does the acoustic “Lo Que Mas,” sung simply
over solo piano and strings, a reminder of Shakira’s ver-
satility. At the other extreme is the aggressive current
single “Loca” (featuring El Cata), a fast-paced pop
merengue that goes overboard on the moaning and
gasping but still manages to be fun. Those who yearn for
Shakira the rocker can get their fill with “Tu Boca” or
“Devocion,” or they can chuckle to “Gordita,” where
Calle 13’s René Pérez says, “| also liked you when you
were chubby.” Those days, obviously, are long gone, but
“Sale el Sol” manages to bridge the divide between the
old and new Shakira with a spark that keeps you listen-

sister-brother harmonies and
smart lyricism with some clever
twists and turns. Lead singer
Kimberly Perry is sassy and
forthright, telling a lover, "I like
your lips like | like my Coca-
Cola," and lamenting that anun-
satisfying romance is "like find-
ing out your diamond is from
an old promisering.” There are
more hits waiting to happen
here, including the Celtic-fla-
vored “Walk Me Down the
Middle,” the defiant “Indepen-
dence” and the torchy “Lasso.”
Elsewhere, the rocking track
“Quittin' You" and soul-tinged
"Double Heart” show some
stylistic depth. Lady Antebel-
lum, Sugarland and the like
need to make some room, be-
cause this triois ready to take
adeserved place in country’'s
genre-blended ranks.—~GG
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JOSHUA RADIN

The Rock and the Tide
Producer: Martin Terefe

Mom + Pop Music

Release Date: Oct. 12

Joshua Radin goes for a certain
irony on his third album, “The
Rock and the Tide,” ending the
set with areprise of “Brand New
Day." the cheeriest track from
2008's “Simple Times." His dec-

laration that "I'll be OK™ feels like
a comfortable affirmation that
comes on the tail of a dozen
emotionally hopscotching
tracks. The material ranges from
quiet, heart-rending paeans like
“Think I'll Go Inside” and the
slightly Celtic-flavored "Want-
ed" tothe Bob Dylan-esque di-
atribe “You're Not as Young."
And there are some moments
of ebullience in “We Are Only

LIL WAYNE

| Am Not a Human Being
Producers: various

Cash Money/Universal Motown
Release Date: Oct. 12

Lil Wayne’s latest album, “I Am

Not a Human Being,” is not as experimental as the
rapper’s previous rock-tinged “Rebirth” set that
arrived earlier this year, and most fans will likely
appreciate this. But it doesn’t mean the new release
is on the level of his hit “Carter” series, either. With
Wayne being in jail for the past seven months, it's
likely that the material on “I Am Not a Human
Being” was left over from “Rebirth” (the rock-fla-
vored title track) or from Young Money’s 2009 “We
Are Young Money” compilation (“Popular™). Unfor-
tunately, leftovers are just that—songs that weren't
good enough to make the final cut. The good news,
however, is Wayne returns to classic form on some
of the new tracks. A prime example is the song
“Gonorrhea,” where Wayne raps, “| wouldn’t wanna
be ya/Pussy ass nigga/l don’t want your gonorrhea.”
And over typical hip-hop, double-speed drums on
the cut “Bill Gates,” he boasts, “1 used to be ballin’,
now I'm Bill Gating.” The best news of all is that
Wayne is expected to drop the highly anticipated
“Tha Carter IV” fairly soon.—MC
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Getting Better” and the soulful
"You Got What INeed.” The set
also demonstrates how Radin
has become more comfortable
with the rock side of things. Pro-
ducer Martin Terefe helps guide
him through the rockabilly-
styled “Nowhere to Go,” the
garagey three-chord slam of
“The Ones With the Light” and
the aggressively rhythmic title
cut. “Simple Times” may have
benefited from sympathetic
guest vocalists Meiko and Erin
McCarley, but “The Rock and
the Tide" is all Radin in some
of his most carefully nuanced
and confident vocal perform-
ances yet.—GG

DAVE KOZ

Hello Tomorrow

Producers: John Burk,
Marcus Miller

Concord Jazz

Release Date: Oct. 12
Saxophonist Dave Koz brings
the funk on “Hello Tomorrow,”
certainly more so than the
smooth jazz poster boy has on
previous efforts since the
1990s. Some of that credit
goes to Koz’ new production
team of Marcus Miller and John
Burk, who surround him with
stellar rhythm sections that
kick some genuine booty. That
production is heard on tracks
like “Put the Top Down,” with
its searing guitar solos by Lee
Ritenour; the brassy "When
Will | Know for Sure” (featur-
ing Boney James); “Remem-
ber Where You Come From”
(featuring Jeff Lorber); and the
New Orleans-flavored “Think
Big,” with Christian Scott and
co-writer Brian Culbertson
blowing alongside Koz and
Keb' Mo’ on guitar. Meanwhile,
“There's a Better Way"is a tex-
tured, soulful tone poem with
Mo’ and Ray Parker Jr. on the
six strings. But “Hello Tomor-
row” isn’t solely in the pocket.
There's plenty of gentler, mel-
odic fare, including "It's Always
Been You,” “Getaway™ (with
Jonathan Butler and Sheila E.
onvocals), “The Journey” and
“Whisper in Your Ear” And a
rendition of Burt Bacharach
and Hal David’s “This Guy's in
Love With You" is a summit be-
tween Koz and Herb Alpert,
with the saxist stepping in on
lead vocals just as Alpert did
on the original.—GG

WALT

JAKE
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P!INK
Raise Your Glass (3:20)

P!nk Inside Publishing (BMI),

LaFace/Jive

Producers: Max Martin, Shellback
Writers: Pink, M. Martin, Shellback
Publishers: £EM/ Blackwood Music/

Maratone/Kobalt Music Publishing (ASCAP)

Long before Lady Gaga birthed her little monsters, PInk
represented for pop-obsessed outcasts by setting anti-
establishment lyrics to productions packed with com-
mercial appeal. On “Raise Your Glass,” the introduction
to her November-slated “Greatest Hits ..
release, PInk invites more “nitty-gritty dirty little freaks”
to join her at the uncool kids’ table. The song reunites
her with Max Martin, who supplies a taut bassline and
unpretentious guitar riffs over which the star jokingly
quasi-raps to her recruits. “Party crasher/Penny snatch-
er/Call me up, if you a gangsta,” she snaps. “Don’t be
fancy, just get dance-y/Why so serious?” Like the rest of
the songs that grace PInk’s set, “Raise Your Glass” isn’t
about transcending the ordinary, but embracing the
smoke and mirrors that most of her peers relish—all of
which makes cutting loose and toasting to another hit in
P!nk’s deep catalog feel totally natural.—MH

. So Far!!!”

MARSHA AMBROSIUS
Hope She Cheats on You
(With a Basketball Player)
(3:29)

Producers: M. Ambrosius,

C. Finch

Writers: M. Ambrosius,

C. Finch

Publishers: Marshmellow
Music/SPZ Music/Downtown
DMP Songs/Canci Cali Finne
Finch (BMi)

JRMG

Former Floetry member Mar-

YOLANDA BE
COOL FEATURING
DCuUP

We No Speak
Americano (2:58)
Producer: Duncan

sha Ambrosius opens her lat-
est single with theline “I hope
she cheat on you with a bas-
ketball player.” The lyric is an
immediate attention-grabber,
and the song never loses that
momentum. Ambrosius de-
picts her resentment toward
an ex-boyfriend and his new
girlfriend with lines like, "Hope
that she Kim Kardashian'd her
way up got you on Viagra

in order for you to stay up.”
She delivers the lines atop a
|lullaby-like, piano-based beat
that further portrays her bit-
terness, as the drums and syn-
thesizers cleverly drop out
when she begins reminiscing
about her steamy past with
her ex. Ambrosius might have
lost her man, but this catchy
tune proves that she's got
some winning songwriting
game.—MC

 POP|

INGRID MICHAELSON
Parachute (3:19)

Producer: Dan Romer
Writers: /. Michaelson,

M. Altman

Publishers: Cabin 24 Records
(ASCAP), Songs of the Galt
Line (BM))

Cabin 24 Records/Mom + Pop
Ingrid Michaelson follows her
fourth album, 2009's “Every-
body,” with pop single “Para-
chute.” However, instead of
serving as a quick stopgap for
Michaelson, the track offers a
far different sound than the
whimsical, slow-tempo style
that her fans have grown ac-
customed to. The departureis
evident as the song begins with
a clapping kick-drum beat
rather than acoustic guitar or
piano. The singer's vocal power
is still evident, but she rapidly
weaves through the verses until

KID ROCK
Born Free (5:10)
Producer: Rick Rubin

tlantic Records

Writers: R.J. Ritchie, M. Young
Publishers: RJR Publishing, Songs of Kobalt Music Publishing America, Jo Ray Dean
Music, Sony/ATV Songs (BM/)

Kid Rock’s forthcoming eighth album, “Born Free,” features guest spots by Sheryl Crow,
Bob Seger and T.1,, but the title track finds the singer returning to his Southern rock roots
without relying on a featured artist. With producer Rick Rubin contributing to the lead
single’s arena-ready sound, Rock recalls Bruce Springsteen’s “Born in the U.S.A.” by pair-
ing charging guitar riffs with lyrics about well-worn American ideals. “Deep like the
grandest canyon, wild like an untamed stallion/If you can’t see my heart you must be
blind,” he sings. The song slows down during the interlude, as a grand piano takes the
place of the rhythm guitar, but soon picks up with a drum roll and an epic final chorus.
As alogical follow-up to his hit single “All Summer Long,” “Born Free"” lets Rock get back
to what he does best: making classic rock music with a modern twist.—W/#~

crooning, "I don’t need a para-
chute, baby, if I've got you,”
over heavy drums and a swing-
ing horn section. As a smartly

deployed stand-alonerelease,
“Parachute” points to Michael-
son's sense of adventurousness
and hints at a defiantly new
sound on her fifth album.—mMV

DIE ANTWOORD

Evil Boy (4:30)

Producer: Djplo

Writers: Ninja, Y. Vi$8er,
Wangs, Diplo

Publishers: various
Cherrytree/Interscope Records
Die Antwoord is not known for
subtiety: The South African
rave-rap trio’s style of pairing
pummeling beats with filthy
rhymes has exploded over-
night onthe Internet. It carries
on its M.O. with a phallus-filled
video for “Evil Boy," vet the sin-

gle, part of the U.S. rerelease
of debut disc “$.0.$." is a pre-
cisely made piece of dance
music that squeezes a ton of
ideas into four-and-a-half min-
utes. Diplo provides an ani-
mated backing track that stays
out of the way of frontman
Ninja’s whacked-out musings:
“Pmall up in the club in my un-
derpants,” the MC raps. Luck-
ily, pixie-voiced singer Yo-
Landi Vi$$er grounds the song
with a slow, inviting hook as
well as a feisty verse in which
she claims to “write my raps
with a Ouija board.” Die Ant-
woord may be in on the joke
with its zany lyrical content,
but “Evil Boy” confirms that
there's substance behind the
schtick.—JL

Maclennan

Writers: various

Publishers: BMG Ricordi Music Publishing Spa/Universal
Music

Sweat it Outl/Ultra

While most novelty songs are often quickly erased from
memory, the international hit “We No Speak Americano” by
Australian DJs Yolanda Be Cool & DCUP has managed to find
new listeners and make its way stateside. The global appeal
of this swing/jazz tune exists in its ability to mix the old with

the new, as it combines a sample of Nicola Salerno’s 1956
tune “Tu Vuo Fa' LAmericano” with modern house music
and broken Italian. The production also uses a precise
amount of repetition while showcasing a bouncy piano and
flickering saxophones. The track’s playfulness is further en-
hanced by a must-see music video that would make Charlie
Chaplin proud. Although the jury is still out on the longevity
of Yolanda Be Cool & DCUP’s US. careers, “Americano”
recalls early hits by Fatboy Slim, Justice and Daft Punk, and
could serve as a strong launching pad for the DJs.—MM

CLEGEND & CREDI]S

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Leila Cobo,
Mariel Concepcion, Walter
Frazier, Gary Graff, Monica
Herrera, Jason Lipshutz, Michael
Menachem, Megan Vick

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, S055
Wilshire Blvd., Seventh Flos oS
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, N.
10003, or to the writers in the
appropriate bureaus.
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PLUIE S BY KERRI MASON

A Star
Is Born

Duck Sauce Channels Barbra Streisand

One legendary diva, two D]/produc-
ers and a cavalcade of hip stars are the
forces behind one of the hottest dance
tracks in the world this week.

Released digitally Oct. 12, Duck
Sauce's “Barbra Streisand” is No. 3 on
the Official Charts Co.'s albums list-
ing in the United Kingdom, with the
3 Beat/All Around the World release
selling 67,000 copies in its first week.
The energetic track is also percolat-
ing stateside. Released by Fool's
Gold/Downtown in the United States,
the song enters Billboard's Hot Dance
Club Songs chart as the Hot Shot
Debut at No. 40. Simultaneously, its
star-studded video, featuring Kanye
West and others, has garnered more
than 1.1 million views on YouTube
just a month after its debut.

“Barbra Streisand” is the work of
veteran DJ/producers Armand Van
Helden and Fool’s Gold founder A-
Trak, two longtime friends with a mu-
tual love for old-school disco and
hidden musical treasures. The sim-
ple track loops a melodic “ooh” sam-

ple from the 1979 Boney M song
“Gotta Go Home,” occasionally punc-
tuated by a voice saying just two
words: “Barbra Streisand.”

“There’s no particular reason,” A-
Trak says of why they used the
Streisand shout-out. “I don't think ei-
ther of us has a real explanation. It
just sounded funny.”

The video expands on the joke,
with a Streisand impersonator doing

a monologue about the virtues of

Duck Sauce's hometown of New York
{“It's the place of opportunity!”) while
adiverse range of stars—West, Phar-
rell Williams, Ryan Leslie, Vampire
Weekend's Ezra Koenig, the Roots’
Ahmir “?uestlove” Thompson, Santi-
gold and Chromeo—mouth the
song’s single lyric.

And what's Streisand’s reaction to
the track? According to a representa-
tive from the artist’s PR firm, Sun-
shine, Sachs & Associates, “Barbra has
been traveling out of the country for
some time and isn’taware of the song.”

“Barbra Streisand” (which joins

such previous artist-titled
songs as Weezer's
“Buddy Holly,” Bare-
naked Ladies’ “Brian Wil-
son” and Taylor Swift's
“Tim McGraw") is Duck
Sauce’s second single.
The pair’s first, 2009's
“Anyway,” sampled Final
Edition’s “I Can Do It
(Anyway You Want).”
Both songs are in keep-
ing with the Duck Sauce
modus operandi: finding
something relatively un-
known and making it
fresh again.

“It's like archaeology,”
Van Helden explains.
“You're finding a lost
treasure to an extent.
Our precursor is obvi-
ously Daft Punk. They
weren't the first to sam-
pledisco, butthey made
it a style mainstay. So if
you know what Daft Punk
is, you know what Duck Sauce is.”

“Anyway” was accompanied by a
video featuring a fake Jackson 5-like
funk band, which has been a source
of confusion for some promoters.
“They call and ask, ‘How many peo-
ple are in the band? Is it a tour bus
and airplane? What's the show
like?” " says Dan Ross of XMix, which
manages Duck Sauce and Van
Helden as a solo act. “And I answer,
‘No, there aren’t eight dudes show-

ing up with Afros.’

But Duck Sauce does occasionally
perform gigs in the form of a tag-team
D] set, working behind a 30-foot-high
inflatable duck. The pair played Los
Angeles’ Electric Daisy Carnival in
June and is scheduled to appear at Syd-
ney’s Big Day Out music festival in
January.

For veteran Van Helden, the group’s
success is part of an exciting time for
dance music. “The past five years have

Treasure hunters:
DUCK SAUCE

been a renaissance,” he says. “Some-
times it seems like [the attention] is
going to decrease and go back to its
dark side again. Butit hasn’t. No one
is letting the industry fragment and
break people into sections. It’s back
to the way it should be, with everyone
enjoying music in all forms.”

Additional reporting by Mark
Sutherland in London and Gary
Trust in New York.

P!NK’S LATEST ‘GREATEST’ HIT

PInk builds anticipation for her Nov. 16 “Greatest Hits.. . . So Far!!l”
retrospective (LaFace/]ive Label Group) as new track “Raise Your
Glass” makes a toast-worthy 51-11 blast on the Billboard Hot 100.
The song claims dual Hot 100 Greatest Gainer honors, cour-
tesy of a 42-16 vault on Hot 100 Airplay (44.5 million impres-
sions, up 66%, according to Nielsen BDS) and a 59-6 charge on
Hot Digital Songs (129,000 downloads sold, up 392%, accord-
ing to Nielsen SoundScan). The cut's digital sum is PInk’s best
since “So What” sold 208,000 on the Jan. 10, 2009, survey.

MOVING ON UP

“Raise Your Glass” marks
P!nk’s 20th Billboard Hot 100
chart entry dating to her
arrival in 2000. With the song
surging 51-11, an advance of
one more spot would mark
her 10th top 10, tying her with
Ashanti for third-most top
10s among women since
2000. In that span, only
Rihanna (16 top 10s) and
Beyoncé (14) have more,
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On Mainstream Top 40, “Raise Your Glass” jumps 34-17 for
additional Greatest Gainer honors. Up 2,281 plays, the song logs
the format's largest weekly increase since Eminem’s “Just Lose
It" improved by 2,740 plays in the Oct. 9, 2004, issue. Since 2000,
only two other titles have registered loftier one-week gains: 'N
Sync’s “Pop” (up 2,784; June 2, 2001) and Janet Jackson’s “All
for You” (up 2,353; March 17, 2001).

“Raise Your Glass” also scores the Greatest Gainer award on
Adult Top 40, where it roars 34-19.

&

1 Christina Aguliera, LIF Kim, Mya & Pink 2 Pink featuring Wiillam Orbit 3 Eminem featuring Pink
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Atomic Tom Builds Viral Buzz
With iPhone Video

Atomic Tom has made music for roughly three
years, butittook only three days for the Brooklyn
four-piece to start making headlines. In a video
posted to YouTube on Oct. 15, the group per-
formed its single, “Take Me Qut,"” on a New York
subway using justiPhones. By the end of the week-
end, the clip had earned nearly 1.3 million hits.

“Since this video launched, it immediately
became the most intense thing this band has
ever experienced press-wise,” lead singer Luke
White says. “The response has been incredible
and beyond our wildest expectations.” He adds
that the project was “completely top-secret,”
without any involvement from the group's label,
Universal Republic.

Label co-president Avery Lipman had no issues
with the maneuver. “It's a great lesson for any up-
and-coming band—Ilabels will take any creative
help we can get from an artist,” he says. “This was
the band’s idea, and they executed it brilliantly.”

White says that guitarist Eric Espiritu’s brother
Ben came up with the idea for the performance
more than a month ago. Treating the project as
another entry in the band's series of video blogs,
Atomic Tom—uwhich also features Philip Galitzine
on bass and Tobias Smith on drums—used four
iPhone applications (Shred, Drum Meister, Pocket
Guitar and Microphone) to re-create their respec-
tive instruments.

t

After rehearsing for nearly a month, the group
filmed the performance on three iPhones on Oct.
8 as the B train crossed the Manhattan Bridge.
“We were on the last take, and people started get-
ting out of their seats and crowding around,”
White recalls.

Lipman says he received an e-mail about the
video early in the morning on Oct. 15. A few
hours and several glowing e-mails later, Uni-
versal Republic was rolling out its radio strat-
egy for “Take Me Out.” The group’s debut
album, “The Moment," has been featured on
the iTunes store home page. The set's sales
jumped from negligible to 2,000 copies for the
week in which the “Take Me Out” video debuted,

RREZ: TISDALE: MA
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Lost And Found

Making headlines:
ATOMIC TO L,

according to Nielsen SoundScan.

“That’s been so meaningful to us, to see that
people actually appreciate the performance
enough to go buy the record,” White says. While
“The Moment” was released digitally in July, Lip-
man says Universal Republic is now targeting a
physical release for Nov. 2.

Atomic Tom will make multiple TV appear-
ances in the coming weeks and head out on the
road this fall. Although the group will play “Take
Me Out” and the rest of “The Moment” using real
instruments, White wouldn't be opposed to the
group performing on its iPhones in concert.

“I'm sure we'll be requested to do so, and we'd
be happy to oblige," he says. e

Iconic pairing: RAY
CHARLES and
JOHNNY CASH

The discovery of letters involving two
icons of American music—Johnny
Cash and Ray Charles—has led to
the release of a “lost” duet the two
recorded nearly 30 years ago.

“Why Me, Lord?,” written by Kris
Kristofferson, was recorded by Cash
and Charles in 1981 but never re-
leased. It now appears on “Rare Ge-
nius: The Undiscovered Masters,” a
new collection of Ray Charles tracks
arriving Oct. 26 on Concord Records.

Two letters Cash wrote to Charles
were discovered last May by Ray
Charles Foundation president
Valerie Ervin. She was in the midst
of reviewing material archived at
the Los Angeles-based Ray Charles
Memorial Library for the recent
BIO Channel documentary “Ray
Charles America.”

“I'am so proud when [ tell people
that I have recorded a song with you,”
begins Cash’s first letter to Charles
dated Dec. 11, 1981. “T hope you like
this tape. [ realize that the orchestra-
tion isn't big and I don’t sing very
good, but I think the thing has a feel-

ing and a quality that the fans would
really enjoy. | would like to release it
as asingle on CBS, with your permis-
sion, onan equal royalty share basis.
Would this be acceptable to you?”
It was. However, for reasons that
remain unclear, the gospel-flavored
pairing—with Cash taking lead vo-
cals and Charles delivering soulful
backup—was never released. A sec-
ond letter from Cash identified the
song's title and Billy Sherrill as its
producer. But where was the tape?
“I never knew that Ray Charles
and Johnny Cash recorded together
prior to 1984’s ‘Friendship' album
when they dueted on ‘Crazy Old
Soldier,” " Ray Charles Marketing
Group president Tony Gumina says.
Following the letters’ discovery,
Gumina called Margie Hunt, who
was a staffer at Columbia in the early
'80s. Hunt in turn reached out to
Marty Stuart, who confirmed he had
played guitar on the session for
Cash’s 1981 album “The Baron.”
Hunt then suggested Gumina con-
tact recording engineer Al Quaglieri,

who confirmed the unreleased track
was part of those
ter tape was found last June ata stor-
age facility in New York.

ssions. The mas-

“This song has seen the light of
day,” Gumina says, “and the music
world is better off because of that,”

—Thom Duffy
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Dream 1
fulfilled:
WAYMAN
TISDALE

GETTING FUNKY

Trading basketball for his bass full
time after 12 years—including stints
with the Indiana Pacers and Sacra-
mento Kings—five-time NBA All-Star
Wayman Tisdale became a notable
player off the court. The former power
forward surged onto Billboard’s con-
temporary jazz chart, recording eight
top-selling albums, including the No.
1“Face to Face” in 2001.

In 2008, the year before he died of
cancer at the age of 44, Tisdale re-
leased his final studio album, “Re-
bound.” During that time, it turns out
the jazz musician was working on a
longtime dream he’d been harboring
for12 years: recording a funk project.
Fans can jam to Tisdale’s funky trans-
formation on the Oct. 26 posthumous
release “The Fonk Record” (Rendez-
vous Music/Mack Avenue), featuring
Tiz & the Fonkie Planetarians.

The T-track set boasts three special
guests: George Duke, the late former
Temptations singer Ali Woodson and
the funk sensei himself, George Clin-
ton. The cover depicts anillustration
of Tisdale as his alter ego Tiz, sport-
ing a big Afro and green shades.

Inspired by funk pioneers like Clin-
ton and Bootsy Collins, Tisdale would
often break into funk-filled interludes
during his concerts. “That's when the
party would get started,” recalls Derek
“DOA” Allen, who produced “The Fonk
Record” and worked on other Tisdale
albums. “Over the years, we'd send
each other music and record demos
of funk music. But after the cancer di-
agnosis, he called me and said he really
wanted to finish the album.”

Allen’s mission as producer was to
keep the record exactly as Tisdale laid
itdown, from his hard-charging bass
playing to his “fonkatized” vocals. “I
didn’t change or add anything; there
are no overdubs,” Allen says. “What
you hear is what you get.” Targeting
both urban AC and smooth jazz sta-
tions, Mack Avenue has deployed an
animated music video and “making
of” electronic press kit to help pro-
mote the project.

Reflecting on the man he called a
“gentle giant,” Duke notes that Tis-
dale’s playing on “The Fonk Record”
contains an extra measure of passion.
“Maybe he knew he didn’t have long,”
Duke says. “But there was something
special about this project. | could tell
he was letting it all hang out, just him
being who he is. And that's the best
kind of music.” —Gail Mitchell
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Library includes over

3500 masters.
Contact Peter A. Soli at
310 474 6060 or
pas8@aol.com
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Yorkies free For Adoption
They are pure breed
and current on all
their shots, contact for
more details:

shawnj360@googlemail.com
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Online, Go To:
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APARTMENTS
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HOW DO YOU MAKE
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AD PAY?

By running it consistently—
consecutive weeks—for impact!!
Rarely does a prospective
customer reply to an ad the very
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Remember, the very week he or
she is ready your advertisement
should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697
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ESTATE RESIDENCE with CUSTOM BUILT
RECORDING STUDIO FACILITY on 5+ ACRES

25 Min. North of NASHVILLE TN, ESTATE RESIDENCE w Basement 5+ acres, wTop-of -the-Line CUSTOM BUILT
5000 sq. ft. Resort RECORDING STUDIO FACILITY w 25 Rms, floating firs, 8 tracking Rms, 3 control Rms (entourage
size) Magnificent Structure w Great detail to Utmost Studio Acoustical Specifications in the industry & 4200+ sq.
ft. Heated Metal Building/WAREHOUSE (to accomodate Tour Bus or Huge Rehearsal Hall). Priced at $1,550,000.
MUST SEE! 3 Bldgs on beautiful Level Landscape (for future pool or horses!), near 2 golf courses, airport & 2 miles
to Old Hickory Lake. Email: TennesseeRealEstateAgent@Gmail.com; CALL: 561-302-7782 NICOLETTE FONTAINE,
Realtor THE REALTY ASSOCIATION 615-385-9010, wwwinicolettefontaine.com & customstudioforsale.com.
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

‘GIRL’ DONE GOOD

DAVE SAYS ‘HELLO’

MERRY MARIAH
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>>“Ladies & Gentlemen the
Rolling Stones” roars 32-1 on Top
Video Music Sales (viewable at
billboard.biz/charts), as “The 4
Complete Ed Sullivan Shows
Starring the Beatles” holds at No.
2.The iconic bands haven't
occupied the top two spots
simultaneously on a Billboard
chart since Feb. 10, 1968, when
the Beatles’ “Magical Mystery
Tour” soundtrack and the Rolling
Stones’ “Their Satanic Majesties
Request” completed six weeks at
Nos. 1and 2, respectively, on the
Billboard 200.

>>Suzanne Vega scores her first
top 10 on a Billboard tally since
2001and expands her career
chart span to 25 years, as “Close
Up Vol. 2, People & Places”
debuts on Top Folk Albums (see
page 40) at No. 10.

Read Chart Beat
every week at

@

billboard.com/chartbeat.
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Discs Drive Wayne To No.

The CD release of Lil Wayne's “I Am
Not a Human Being,” which bowed at
No. 2 on the Billboard 200 two weeks ago
exclusively from digital download sales,
pushes the set from No. 16 to No. 1 this
week with 125,000 sold (up 443%), ac-
cording to Nielsen SoundScan.
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It’s the first No. 1 to climb to the top
{as opposed to debuting there) since a
yearago, when the “Twilight Saga: New
Moon" soundtrack moved 2-1inits sec-
ond week on the list.

The 16-1 jump of “Human” is also
the largest leap to the top since the Jan.
19, 2008, chart, when Radiohead’s
“In Rainbows” zipped 156-1. It debuted
aweek early on the list because retail-

ers began selling it before its official
street date.

IVIal'ket \A’at(:l1 A Weekly National Music Sales Report

Weekli Unit Sales
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS

This Week 5,006,000 1,466,000
Last Week 4,886,000 1,415,000
(hange 2.5% 3.6%
This Week Last Year 5,849,000 1,384,000
(hange -14.4% 5.9%
Digital atium sales are also courted within bum sales.
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The way that “Human” rose to the
penthouse reminds us of how Pearl
Jam's “Vitalogy” took an unconven-
tional route to the top back in 1994, “Vi-
talogy,” like “Human,” was released on
one configuration first before hitting
retailers in more standard formats two
weeks later. It debuted at No. 55 on Dec.
10, 1994, with 34,000 sold exclusively
on vinyl LP. It fell to No.
173 in week two and then
vaulted to No. 1 with

77,000 thanks to the re-
lease of the set on CD and
cassette.

One last “Human”

note: Its three-week rise
to the top is the longest
climb (however silly it
sounds, considering it's
only three weeks) to No. 1 since the
“Mamma Mia!” film soundtrack hit the
top in its fifth frame on Aug. 23, 2008.

COUNTRY TIME: With five country
sets in the top 10 this week (Darius
Rucker, the Band Perry, Kenny Ches-
ney, Zac Brown Band and Toby
Keith), it marks the first time we've had
this many in the region since the Nov.
17, 2007, chart. That's when Eagles’
“Long Road out of Eden” bowed atop
both the big chart and Top Country Al-
bums. The album was joined on the Bill-

OverThe
Counter

KEITH
CAULFIELD 3

1; What's The Next ‘Noel?’

board 200 by Carrie Underwood’s
“Carnival Ride" (No. 3), Josh Turner’s
“Everything Is Fine” (No. 5), Robert
Plant and Alison Krauss’ “Raising
Sand” (No. 6) and Rascal Flatts’ “Still
Feels Good" (No. 10).

MERRY MUSIC: Three years ago this
week, Josh Groban's blockbuster hol-
iday album “Noel” bowed
at No. 10, on its way to a
five-week run at the top
and an eventual crown-
ing as Nielsen Sound-
Scan’s top-selling album
of 2007. In total, it has
sold 5 million copies in
the United States and is
the fourth-biggest-selling
Christmas set of the
SoundScan era. (To read more about
Groban's sales feats, see story, page 18.)

Since then, we've yet to see a Christ-
mas set duplicate Groban's remark-
able sales. However, we've had some
contenders. Andrea Bocelli’s “My
Christmas” came out a year ago and

.
>
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sold 2.2 million copies by the close of
2009, making it the fifth-biggest seller
of the year. 2009 also brought Sting’s
holiday-flavored “If on a2 Winter's
Night,” which sold 521,000 by year’s
end. Similarly, Enya’s winter-themed
2008 effort “And Winter Came”

moved 579,000 that season.

Which brings us to this week's chart:
We have the highest new entry from a
Christmas set this year as Lady An-
tebellum’s Target-exclusive six-song
EP “A Merry Little Christmas” jingles
in at No. 23 with 18,000. It also bows
at No. 1 on Top Holiday Albums, which
makes its return to the print edition of
Billboard on page 40.

We'll have to wait and see if Lady A’s
offering will post Groban-sized sales,
along with another solid contender that
all eyes are on this son: Susan
Boyle’s half-holiday, half-inspirational
set “The Gift,” due Nov. 9. It will be ex-
traordinary if it approaches the mon-
ster sales of her “I Dreamed a Dream”
debut, which finished 2009 as the
year's second-best-selling album (3.1
million) and has since sold another
715,000. For her to sustain the momen-
tum and massive media attention cre-

ated a year ago with her rags-to-riches
story would be remarkable.

Boyle's new setdoes have the kind of
pedigree seemingly required of a block-
buster holiday album: an operatic-like
and for classically trained voice, an
artist that appeals to an older (read:
still buys albums) demographic and
someone that can get female buyers
in their corner. Hey, it worked for
Groban, right? .o

Year-To-Date
208 200 CHANGE 2008 200 CHANGE
19,714,000  OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
19,603,000  Albums 267,051,000 230965000  -13.5%  (Carrent 144,985,000 129098000  -11.0%
0.6%  Digital Tracks 904823000 899,676,000  -0.6%  (atalog 122,065,000 101867000 -165%
19,188,000  Slresingles 14350000 1,653,000 152% | pegyitatiioy 91496000 77502000 -15.3%
PO 1173,309,000 132,294,000  -3.5%
Albums w/TEA" 357533,300 320932,600 -10.2%
in ivalent album sales (TEA) with 10 trock diowniaads &

ALBUM SALES
'09

CURRENT ALBUM SALES

'09

145.0 million)

g 125 million |

09

CATALOG ALBUM SALES

122.1 million

"0 101.9 million

SALES BY ALBUM FORMAT

A S O N D

207241,000 164,073,000 -20.8%

57,867,000 64,756,000 1.9%

Vinyl 1,895,000 208,000 N.3%

3 Other 46,000 26,000 -43.5%
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1 Am Not A Human Being

ISTRIBUTING LABEL (PRICE)

GREATEST FRIRV7ATIS

LI A5 MONEY UKIVERSAL MOTOWN 235002UNAG (13 58)
DARIUS RUCKER
CAPITOL LE 26499 [1
BIG TIME RUSH
HICKELOOEQN COLUNE 4201B/SONY MUSC {8.58)
THE BAND PERRY

REPUSLIC NASHVRLLE 01 SB3N UMA

Charleston, SC 1966

BTR (Soundtrack)

The Band Perry

INEM
HADYAFTERMATHNTERSCOFE 0144114165 (13.98] Recovery

KENNY CHESNEY

SNA 57445/ {1198} &

SUFJAN STEVENS

ASTHIMATIC KITTY 77 {14.98)

ZAC BROWN BAND

SOUTHERN GROUNI HOAR SIGGER PICTURE ATLANTIC 524722/AG (18.98) &
TOBY KEITH

SHOW DOG UNVERSAL 014492 (9.98)

ALL THAT HEMAINS

PAOSTHET 108
LINKIN PARK

MACHINE SHOP S28375 WARNER BROS. (10.08)
BRUNO MARS

ELEKTRA 526393 (10.98) &

TREY SONGZ

SONGBOOK ATLANTIC $24539/4G (18.68) @)

SELENA GOMEZ & THE SCENE

Hemingway's Whiskey

Age Of Adz

You Get What You Give

Bullets In The Gun

(13.98 For We Are Many

A Thousand Suns

|
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10 10"

Doo-Wops & Hooligans

Passion, Pain & Pleasure

A Year Without Rain
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KIDZ BOP KIDS
S7 149 | RAZ0R & TIE 86234 {18.95)
54 50

63 55

Kidz Bop 18

The Suburbs

Animal

The Nickelodeon TV 402087 MG (11.98)
stars amive with 7 - 13 MICHAEL sw”;c“f, ) I's A Wonderful Christmas
?z:l:lzxmi& REACH 8161 WRNITY (12.98) Rehab
::::':::::";’::: ) O R it NOW That's What | Call Club Hits 2
starting with 59 52 LAFACEIVE 81552006 {13,981 Raymond V Raymond
:ﬁ?g:;ﬁm:.m 50; 61 nAo‘:FEx N:?:JERII)HSE?YExfIg:- go:. (1898} Nightmare
g | o Fiags

SOUNDTRACK

2074 GENTURY FOX TV COLUMBIA

Glee: The Music, Volume 3: Showstoppers
MY MUSIC (11.98)

“
n MICHAEL W. SMITH

‘6 26 RELUNION 10153 50MY MU 9

m TRACE ADKINS

Wonder

ciPIOL mewaLLE dessy (198) The Definitive Greatest Hits: Til The Last Shot's Fired

FAITH EVANS
PROLFIC $140 20NE (17.98)
FISTFUL OF MERCY

Something About Faith

As | Call You Down

14 HOLLYWOCO 002625 (10.98) @ . I's instantly the HOT 0017 {13.58) .
£ BELLE AND SEBASTIAN i 2 - CARRIE UNDERWOOD
/ m MATADCH 844* {14.98) Write About Love . S‘m'lw‘",m“ 2 [+ 1AARISTA NASHVILLE 43923, SNM {12 48] Play On
KATY PERRY Wikest-charting LIL’ BOOSIE
8 18 CAPITOL 84601+ {18.98) Teenage Dream . set (36,000). He 8 THILUASYLUM 522634 WARNER BROS. (18.98) Incarcerated .
Ty JUSTIN BIEBER previously rose as @ TAYLOR SWIFT
12108 SCHODLBOY REYMOND BRAUNISLAND 014063 10UNG {1098} & My World 20 B . high as No. 27 Q@ BIE MACHNE 0200 {18.96) ® Fearless
MAROON et this BRING ME THE HORIZON i
18 11 9 n ABAUCTONE GGG 10 Hands All Over . catlier this 17 - el U s b There Is A Hell Believe Me Ive Seen It... .
] SANTANA year with the PIMP C
9 20 16 AHISTh 4506 R0 (11 98y @ Guitar Heaven: The Greatest Guitar Classics Of All Time “All Defighted 2% - 1 PRINCE RAP-A-LOT & LIFE 31093 RAP--LOT (17.98 The Naked Soul Of Sweet Jones
VARIOUS ARTISTS People™ EP. TRENT REZNOR AND ATTICUS ROSS
20 1419 UNNERSALEMUSONY MUSK 09847 CAPITOL {1698} NOW 35 . » @ fos 20 THE NULL CORPORATION 1 * EXMADISOH GATE {7.98) The Social Network (Soundtrack)
24 WAKA FLOCKA FLAME b DAVID ARCHULETA
el 6 - 1017 SHICK SOUAD/ASYLUM 522740 WARKER BROS. (18.98) Flockavell . B2 13 - 10UIVE 7740806 {11.98 ) @ The Other Side Of Down .
MUMFORD & SONS THE BLACK EYED PEAS
2 8% m GENTLEMAN OF THE ROAD 0100 GLAGSNOTE {12.98) Sigh No More . Eﬂ tums with 72 75 INTERSCOPE 012887*1GA (12.98) The END. B .
\ teturns -~
i LADY ANTEBELLUM A Merry Little Christmas (EP) e i ¢ THE ORB FrEA'I'UﬁﬁthG< DAVID GILMOUR Metallic Spheres
- (6.9 its highest-charting i COLUNB 76044/504Y MUSSG {11.98)
FAR*EAST MOVEMENT set (and best sales CELTIC THUNDER
Q CHERRYTREE ™1 EASCOFE 014819164 |10.98) Free Wired . wee(l—u 000) 0 GELTIG THUMDER 014762 080G {16.98) Christmas .
- TRAPT i 4 JACK JOHNSON
(2<) No Apotogies | [l muretha four To The Sea
VARIOUS AHTISTS years after its fast CHIDDY BANG .
2 u PROVIDENT.MTEGRITY VORI CURSEW: 09876/ EMI CUG {17.58) WOW Hits 2011 . studio release, “The e VIRGIK QIGTAL EXCAPITAL {898} The Preview
=7 JOHN LEGEND & THE ROOTS » JUSTIN BIEBER
B e | o D & T oo wise 1156/ WAKE UP! . t‘e’i "i“;;":;s t'nhl: iz SCHOOLEOY RAYMOND SRAUNISLAND 81371A10.MS 15.00) My Worid (p) B .
LADY ANTEBELLUM JOHN LENNON o .
28128133 8 cirrro s o7 (18 98 Noed You:Now track features 7 ) SPEGIAL MARKETS 11108 EXMERR 112 98) Opus Collection: Remember
JAMEY JOHNSON ; Academy Award- : SOUNDTRACK : ) .
29 % 2 u MERCURY MASHYILLE 013364* UGN {19.98] The Guitar Song . somimaisdachress . | 7 WALT DISNEY 005169 (13.98) Camp Rock 2: The Final Jam
ERIC CLAPTON i SISTER HAZEL i
30 6 OUCKREPRISE 525125 WARNER BACS. (18,98 Clapton . l(:? """'9‘; on @ ROCK WIDGE 61300 19.58} Heartland Highway
JOSHUA RADIN CKing vodals. VARIOUS ARTISTS
4OM + POP 017 {13 98} The Rock And The Tide . UNNEASALSHAISOMY MUSIC 42171 CAPITCL [18.98) Now 34
BILLY CURRINGTON VARIOUS ARTISTS 2 :
z n MERCURY ASHYLLE 013437/ UMGN {9.98] Enjoy Yourself . EUUSONY WUSICUNNERSAL sssaschriTon (18 08 NOW Thal’s What I Gall Gountry: Volume 3 .
GUCCI MANE z 0 OLD 97’S
4 n AICK SOUADVASYLUM 522013 WARNER BROS. (18.98) The Appeal: GDOlgla s Most Wanted . NEW WEST 6190 (17 08) Grand Thealre Volume One .
DRAKE FIVE FINGER DEATH PUNCH
34 BB YQUNE MONEY,CASH WINEY UNNERSAL MOTOWN 014325 UMAG {13.96] Thank Me Later Il . PROSPECT PARK 50100* {1396} & War Is The Answer .
P DISTURBED RAY LAMONTAGNE AND THE PARIAH DOGS
»‘ 80 30 n AEPRIGE 524038 WARNER BRUS. (18.58) & Asylum . ACA 65086* (16.98] God Willn' & The Creek Don't Rise .
3 329 fﬁ":ﬁ:'ﬁw frise) Back To Me . Anacoustic gg:;\ﬁfﬂ ﬂEmsI The Story Of Your Life .
= 5100 568 s o s 38
- LADY GAGA B.O.B .0.B Presents: The Advenlures Of Bobby Ra;
37 40 m STREAMUNE KONLIVE CHERRY THEE INTERSCOPE 011808* 9G4 (12 98) The Fame B . “Dog Days Are REAELROCK/GRAND HUSTLE ATLANTIC 618933 /A6 (13.98) & (ks .
@ MARCO ANTONIO SOLIS En Total Plenitud Over” by the ad SOUNDTRACK Glee: Season One: The Music Volume 1
@/ OMOVIEK 835TALMLE (10.58) & i on hast week's 207H GENTURY FOY TV/COLUMBIA $4090/SOMY WUSIC (11.98)
- MIRANDA LAMBERT “ TRAIN
"@w 4 a7 OLUMBIA (NASHVILLE) 4685 SMN [12.98) Revolution @ . S:’"'f‘;g WI':I: the L COLUNBEK 17735/ 508Y MUK (12,98 Save Me, San Francisco .
FLORENCE + THE MACHINE ars” s GUSTE! .
@ 58 53 NANERSAL REFUBLIC 013170° UNAG (12.98) Lungs . album (a 25% gain). AWARE UNVERSAL REPUBLIC 01£816" UMAG (958 & Easy - Wonderful
i ROBERT PLANT DEERHUNTER i
“a B | TROLCHARMIES PARANZA ROUNDER £18009" COKCORD [18.98) Band Of Joy . 37 ahp 338" (14.98) Halcyon Digest .
DIMMU BORGIR SEAL :
@ AR © o ABRAHADABRA 3 143 REFRISE 526086 WARNER SROS. (18.98) & 6: Commitment
43| 4 42 [F) USHER Versus (EP) §2{lEY LITTLE BIG TOWN The Reason Why
RICK ROSS TRACE ADKINS ., |
g 5z 4 MAYBACH LIDE OEF JAM 014366°)10.G {8.58) Refioh: Don . L) SHOW DOG-UNNERSAL 014266 (0.58) Coutioy's:Back in: Towr! .
5 JOHN LENNON . NICKELBACK
R TAPITOL 06640 (16.98) &) Power To The People: The Hits . e . 85 HOGADALMNER 618026 {16.28) Dark Horse Bl
41 4 n KEM Intimacy: Album 1l . bt i _Dﬂ' 96 85 101 ISRAEL HOUGHTON Love God. Love People.: The London Sessions
UNNERSAL MOTOWN 31446 UNRG (13.98) & Y matily from digital INTEGRITY.COLUNSUA 73687 SORY MUSC {13 98] £ BORNG.
ZAC BROWN BAND sales via Nine Inch n SOUNDGARDEN .
Sl m AOARSIOGER PICTURE HOME CROWNATLANTIC 516931 40 (13 08} The Foundation B . Nails’ website and L 2 ASM D14677*UNE (13 98) & Telephantasm | |
THE BLACK KEYS - = JERROD NIEMANN
53 84 B NOMESUGH 520266* WARMNER BROG. (16,58 Brothers . I""m':zmm 98 99 % SEA GAYLE/ARISTA MASHVILLE £5720'SMN (0.98) Judge Jerrod & The Hung Jury .
i SARA BAREILLES It re elo IR JIMMY EAT WORLD
49 4 SPIC 55035/ 50NY MUSIC {11.96) Kaleidoscope Heart . increased avallabiity L1 DOC/MTERSOOPE 814738%/10k {0 98] Invented
NEIL YOUNG STONE SOUR
T e — Lovore [ Ao (100, 01 00 Y STONE SO0 prp—_
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ICE CUBE The soundtrack to RAILROAD EARTH
L 55,122 I vk wop 1502 (12,98 | Am The West tbe(&‘; Tt show UHE HAVEN 00103° (12.98) Railroad Earth
102 65 27 ﬂ EMIH All About You (5,000) inchudes 48 - KT TUNSTALL Tiger Suit
| 107 a8 /1] CODSMACK newcomer Sky | 14 67 "MICHAEL FRANTI & SPEARHEAD >
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DAVE KOZ
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We never tire of saying this, but despite the fact that
Halloween hasn't arrived yet, the charts are beginning
to look 2 lot like Christmas. On Top Holiday Albums,
which returns to the print pages of the magazine this 1
week, Lady Antebellum leads the tally with the arrival B
of its Target-exclusive set. The second-biggest debut comes from Celtic Thunder’s new
“Christmas” at No. 3 (6,000 per Nielsen SoundScan)
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Everything In Between | daily deal strikes BLODDSKOT 176 (12.98)
again. Title was
Fight Or Flight priced at $2.99 on m SHE/DECAYDANCE

3/WARNER BAOS. {1098}

I'm Alive, I'm Dreaming

2|2
—r

HALFORD
METAL GOD 6}

{IMPRINT £ PROMOTION LABEL|
3 9 ALL | WANT IS YOU
JEL (BLACK

10 5 BLACK AND YELLOW
WIZ KHALIFA (AQSTAUMATLANTIC)

Halford IV: Made Of Metal |
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‘ Oct. 15. It's up 151%. E

REGIONAL HEATSEEKERS “1

$0$%
Die Antwoord

Railroad Earth
Railroad Earth

MOUNTAIN

The Road & The Rodeo
Aaron Watson

SOUTH CENTRAL

$0$
Die Antwoord

EAST NORTH CENTRAL

SLEEPING

ALBUMS

Cross Your Fingers Iﬁ

The Honest Hearts (EP) The Forelgn Exch
e Fore: xchange
Vanna orapoire ks
NORTH EAST Motionless In White
Creatures

Die Antwoord
$08

Railroad Earth
Rallroad Earth

Neon Trees.
Habits

' Brantley Gilbert

RCER

& Haifway To Heaven
Vado
Stime Fiu

Antony And The Johnsons
Swanlights

The Secret Sisters
_The Sacrat Ststers.

' The Temper Trap
Conditions

Swanlights
Vado
Stime Fiu

Motionless In White
Creatures
n

Stardust Galaxies
The Parlotones

_ Railroad Earth

NEW ON THE CHARTS

Sky Ferreira, “Obsession”

The 18-year-old Capitol singer’s first hit on our charts is courtesy
of this tune, which enters Hot Dance Club Songs at No. 44, Her
currently untitied debut album is due early next year, with such
collaborators as Bloodshy & Avant, Ryan Tedder and Frankmusik.

. Valencia

Dancing With A Ghost
Madball

Empire

Authenticity
Neon Trees
 Habits

The Secret Sisters
The Secrel Sisters

For chart reprints call 646.654.4633
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JlLaErwEeN THE BuLLETS
MOVEMENT ATOP THE HOT 100

Los Angeles quartet Far*Fast Movement jumps to the top spot of the
Billboard Hot 100 with its debut single,
multimember acts, Far*East Movement is the first to take its initial
chart appearance to No. 1 on the Hot 100 since D4L hit the top with
f “Laffy Taffy” in January 2006. Though “G6" is pushed down to No. 2
on Hot Digital Songs, it shifts 223,000 (up 1%), according to Nielsen
SoundScan, for its best single-week sum to date. —Silvio Pietroluongo
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After eight lead males ruled Mainstream Top 40 with their first chart
visits between the list’s Bunch in 1992 and 2008, six have now reigned
in the last year,

Bruno Mars continues the format’s rookie male domination, as
“Just the Way You Are,” his debut chart entry as a lead artist, ascends
2-1. Mars accompanied B.o.B, the year's first new male artist to lead
the list, on “Nothin’ on You,” which topped the May 22 chart. The fol-
lowing week, Taio Cruz began a three-week command with “Break
Your Heart.”

A year ago this week, Jay
Sean wrapped a three-week
stay at the Mainstream Top 40
summit with “Down,” featur-
ing Lil Wayne. Before the end
of 2009, fellow newcomers
Jason Deriilo (“Whatcha
Say”) and Iyaz (“Replay”)
perched at No. 1 with their
debut chart entries.

“Just the Way You Are”
concurrently bounds 15-10 on
Adult Top 40.
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After “Another Way to Die™ led Rock
Songs in the Sept. 25 issue, “The
Animal,” the second radio track from
Disturbed’s Billboard 200 No. 1 album
“Asylum,” arrives as the Hot Shot
Debut and Greatest Gainer (1.9 million
in audience, up T14%) at No. 41,
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FIVE FINGER DEATH PUNCH (PAOSPECT PARK]

[ B

8 8 18

12
. 4y TURN SO C
E 1610 pagwwn pool. (eLEVEN SEVEN)
LIFE WON'T WAIT
14 108 gy oxsoune eeic

- FOREVER
m 12192 gevennust iramos i
@ 18 23 THE WAY YOU MOVE
> _SNGEOCTOBER (TOOTHS AL,
) 2 4 ALL AMERICAN NIGHTMARE
A g HINDER JUNVERSAL REPUBLIC,
14 LIGHTS OUT
BREAKING BENJAMIN (HOLLYWODD)
19 LESSON LEARNED
U _ALICE Bl CHAINS (VRGINCAPITOL
15 MAYBE
SICX PUPPIES (RMRVISGINGAPITOL
45 LET THE GUILT GO
_‘ 20/[12 KORN {ROADAUNNER/RAB)
5 BORN FREE
KI0 ROCK (T0P DOS/ATLANTICARP,)
‘,' SOUND OFF
i TRAPT (ELEVEN SEVEN|
FAR FROM HOME
FIVE FINGER OEATH PUNCH (PAOSPECT PARK]
HELL O TIME

18 15

ARTIST (IMPRINT ! PROMOTION LABEL)
Mms.m_ummm

SAY YOU'LL HAUNT ME
R (A Bl

318 ANOTHER WAY TO DIE
0

DISTURBED (REPRISE
2 LOVE-HATE-SEX-PAIN
" _GODSMACK (LNIVEASAL AEPLALIC)
4 2 1 LESSON LEARNED

E 1N GHAINS. (VIRGI/CAPITL)
LIFE WON'T WAIT
8 9 022Y OSBOURNE

BAD COMPANY
€ 5 20 e poucen DeATH PUNGH (PROSPECT PARK;

- 8 2 NIGHTMARE
A |_AVENGED SEVENFOLD (HOPELESS/SIAE/WARNER BAGS |

KICK IN THE TEETH
8 718 H VEN SEVEN)

n" {0 {0 BLACK RAIN
SO soumooanpen aswawe
@‘ 14 § THE SEXIS GOOD

| SAVING ABEL (SKIDDCOVIRGINTAPITOL)
1 4
9 PORN STAR DANCING

MY DARKEST DAYS FEAT ZAKK WYLDE (WVR 04 MERCUAY TUNG)
15 1o LIVING IN A DREAM
S S PINGER ELEVEN (WIND-UP)
Q 5 g WORLD SO COLD
THREE DAY JIVEALG)
YOUR DECISION
n 286 pysce w crams vimeNCaPTLs
@ 2 o ENDOF ME
LYPTICA FEAT. GAVIN ROSSDALE (20-20/JIVE'JLG)
n 16 5 BACK FROM CALI
SRS TERE_SLASH FEAT. MYLES KENNEDY (DIX HAYD/'CAPITOL)
HELL OF A TIME
18 21 17 MELLYEAM (EPIC|
n 22 7 RUN BACK TO YOUR SIDE
S5 SN ERIC CLAPTON (DUCKAEPRISE]
@ 25 4 ALL AMERICAN NIGHTMARE
. HINI LNIVEASAL AEPUSLIC)
- 19/ /2 CARAVAN
22 24 14

BORN F
*_XID ROCK (TOF DOG/ATLANTIC/RAP)

RUSH (ANTHENUATLANTIC)

LIGHTS OuT
BREAKING BENJAMIN (HOLLYWOOD]

» DEAD
m 0 2 ~_BUCKCHERRY (ELEVEN SEVEN]

(2]

2 2

WHISKEY WALK
AMERICAN BANG (REPRISE)

ISOLATION
IDGE (ALTER 3RIDS

Data for week of OCTOBER 30, 2010




SALES DATA
COMPILED BY

ARPLAY
MONITORED BY
nielsen niclsen

BDS SoundScan

@ HOT COUNTRY SONGS”

TITLE
PRODUCER {SONEWRITER}

iﬁgl
ROLL WITHIT

24 m C.CHAMSERLAIN [TLANED.LEE.J

A
IMPAINT & NUBER / PROMOTION LABEL
Easton Corbin
@ NEACLAY

riist

e 3 3 COME BACK SONG
3

Darius Rucker
© CAPITOL NASHWLLE

ROGERS (D SUCKER,C STAPLETON.C BEATHARD)
[e‘ i STUCK LIKE GLUI

ALL OVER ME

E
B GALLIMDAE ¥ BUSH.J NETTLES (.0 NETTLES K BUSH.K.GRIFFIN,S CARTEA)

Sugarland i i 28 a1

MEARCLRY

Josh Turner % 3 3
FAOGERS (B.HAYSLIPD.DAVIDSON R AKINS} ® MCA NASHWLLE
THE BOYS OF FALL Kenny Chssney 33
B.CANNON K CHESNEY (C BEATHARD.D. TURNBULL) NA (“P 3.2 million
GREATEST { !
Es ASHS WN AWAY Zaa Brawn B-\d Fom Alm J-:Iman impressions). It 3
FARMER'S DAUGHTER Hodney Amns has sold 216,000 ®
o _THEWITTR ATKING (M BREEN,B HAYSLIBR AKINS) downloads,
MINE Taylor Swl!l ielsen
% CHAPMAN TSWIFT (TSWHT) [0} IZDT; MACHINE ms mﬂlwl:o:me its £l
12 ANYTHING LIKE ME Brad Paisley 9 2 ~ %
_FAOGERS (B.PAISLEY,C.DU30IS 0 TURNBULL) @ ARISTA NASHVILLE A agust re_lem. It's
o1 IF | DIE YOUNG The Band Perry 10 No. 10 this week on 3
PWORLEY (K PERRY} @ REPUBLIC NASHVILLE Qu’m Dbud
. WHY WAIT Rascal Flatls 10
nn D.MUFF.RASCAL FLATTS [N.THRASHER T SHAPIRQ,J.YEARY] @ BIG MACHINE 10 m'm' B‘ow 3
12 14 | THE BREATH YOU TAKE George Strait 4 (2 char, page 43). =
. _TBAOWN.S STRAIT (0.0ILLON,J.J DILLON,C REATHARD) @ MCA NASHVILLE
r' Y 13 15 TURN ON THE RADIO Rebi 1 a7
- D HUFF {3 PTWANG. M OAKLEY.C.OAKLEY} @ STARSTAUCKNALORY
0 14 17 MAMA'S SONG Carrie Underwood 1 a
- M.BAIGHT {C UNOERWOOD.K DIOGUARDLM FAEDERIKSEN.LLAAD) @ 19/ARISTA HASHVILLE
"@'1 16 18 MY KINDA PARTY Jason Aldean 5
i M.KNOX {B GILBERT}] @ BAOKEN BOW
e 15 16 WAY OUT HERE Josh Thompson 15 20
M KNOX {J. THOMPSQN.C BEATHARD.0.L MURPHY) @ COLLMSBIA Sihllng trio gels
2|83 BPHuIv !g‘:A:nguggh:susnts K UABAN] © CAPTOL ulsjr:m B .
q on Hot Country
17 19 HOW | GOT TO BE THIS WAY Justin Moore 17 p 48
J.STOVER {4.§ STOVER, J MDORE R RUTHERFORD) © VALORY Songs with the
1920 ONLY PRETTIE Miranda Lambert 19 second track from a
FUDOELL M WRUCKE (M LAMBERT.N HEVBY) © COLUMBIA its debut album.
THIS AIN'T NO LOVE SONG Trace Adkins
20 21 L0 ) koK [LUANE MARCELD LEE) © siow dayntas (20 Tite jumps 27-19 )
FELT GOOD ON MY LIPS Tim McGraw | igy| 00 the Billboard P
B SALLIMDSE TMCGRAW (B WARREN B.WARREN J BEAVERS B BEAVERS) CURB Hot 100 and
SOMEONE ELSE CALLING YOU BABY Luke Bryan 22  reachesanew 54
4 STEVENS (L BRYAN,J STEVENS) © CAPITOL NASHVILLE peak at No. 2 0n
VOICES Chris Youn {
4 STROUD (C YOUNG,C TOMPKINS, C WISEMAN) ® a& k gmnv DIqI;;I 9
SMOKE A LITTLE SMOKE Eric Church ngs (68,0
_J.JOVCE (E.CHURCH,J.HYDE,D. WILLIAMS ) @ EMINASHWILLE | u M'lﬂ'om) 5t
BULLETS IN THE GUN Toby Keith
© SHOW DIGUANERSAL bl 52

TKETH (TKEMH.A AUTHERFORD)

ARTIST
IMPAINT & NUMBES / DISTRIBUTING LABEL {PRICE}

The Band Perry

REPUBLIC NASHVILLE 014835/'UMRG (10.98]
KENNY CHESNEY
BNA STAAS/SMN (11.08) ®
ZAC BROWN BAND
DHR RIORSHEGIR ATFEFLATC S04 i @
TOBY KEITH
| _SHOW DOG-UNIVEASAL 014482 (968, Bullets In The Gun
LADY ANTEBELLUM
CATOLNASHVLE s g Menry Little Christmas (EF)
- LADY ANTEBELLUM
CAPITOL NASHVILLE 57702 (16.98)
JAMEY JOHNSON
MERCURY 013364 */UMGN (10.98)
3 BILLY CURRINGTON
MERCURY 034407/ UMGN (9.98)
GREATEST MlRANDA LAMBERT
GAINER TR
ZAC BROWN BAND
RO ATIRE A GOMALITC SE01AS LR

TRACRADKING The Dt G i i e sttt .

Hemingway's Whiskey

You Gel What You Give

Need You Now

The Guitar Song

Enjoy Yourself

8 7 8

u“-. A&leu". UEI,!
RIE UNDERWOOD |
T9ARISTA NASHVILLE 4992/5MN {13 98}
TAYLOR SWIFT

BIG MACHINE 0200 (18.98) &
VARIOUS ARTISTS

DS WSS OO 72
LITTLE BIG TOWN
CAPITOL NASHVILLE 88755 (18.98)
TRACE ADKINS

SHON DCG-UNNERSAL 014268 (205
JERROD NIEMANN

SEA AT IASHALE ESTO S B18)
ERIC CHURCH

CAPITOL NASHVILLE 20810° (12.98)
BLAKE SHELTON

REPRISE 524407/ {7.58)
EASTON CORBIN
MERCURY 013544 UMBN (10.98)
LUKE BRYAN

CAPITOL NASHVILLE 55633 (18.96)
BRAD PAISLEY
AASTA WSHALLE 47E35WN 1396)

LADY ANTEBELLUM
CAPITOL NASHVILLE 93206 (2 08) Lady Antebellum L]
AARON WATSON

B LR 574106 THETVIRERS (1456)

Play On | |

Fearless @
INOW Thats Vitat | Call Courtry: Vol3

The Reason Why

Cowboy's Back In Town
Judge Jaod & The Hung Jury

Carolina

All About Tonight (EP)

Easton Corbin

Doin' My Thing [ ]

The Road & The Rodeo

3 20 2
fzc] = |

Data for week of OCTOBER 30, 2010

American Saturday Night ®

2
1
1
1
&

1
1

He
Revolution @ 1

The Foundation B 2

12

Title: ﬁ§ E g! E!ﬁ ARTIST
IMPRINT & KUMBER / DISTRIBUTING LABEL (PAICE)

ZAC BROWN BAND
SO RO LA 22926 (58 CODNY )

1_B.BEAVERS (5 SWEENEY.S DIPIERD.K. ROCHELLE)

. WILDFLOWER
a0 _J RICH (S BROWN V.MCGEHEE ). STOVER)

*|_C.LAGEABERS (J.KELLEY,C LASEAREAG.CKELLEY)

~ COUNTRY STRONG

Title E g

Pass The Jar: Live

TITLE
PRODUCER (SONGWAITER)

JUST BY BEING YOU (HALO AND WINGS) Steel Magnolia

\4)_D.HUFF (B CAMERON PCONROY} © 515 MACHINE
THE SHAPE I'M IN Joe Nichols
MWAIGHT (. AKINS,0 DAVIDSON B HAYSLIP) © SHOW DDS-UNVERSAL
FROM A TABLE AWAY Sunny Sweeney

© REPLBLIC KASHVILLE
Lady Antebellum
© CAPITOL KASHVILLE
The JaneDear Girls
© REPRISEMWMN
James Wesley

@ BROKEN BOW

Blake Shelton

HELLO WORLD

PWORLEY {T DOUBLAS TLAKE D LEE}

L
DFRIZSELL R CLAWSON [N COTY,S MELTON)
WHO ARE YOU WHEN I'M NOT LOOKING
S HENDRICKS (€ B LEE J W WIGEINS) @ REPRISEMMN
FAMILY MAN Craig Campbell
KSTEGALL (¢ CAMPBELL J HENDERSON. J SHEWMAXE © BIGGER PICTURE
DRAW ME A MAP Dierks Bentley
_JR.STEWART (J.RANOALL D BENTLEY) @ CAPITOL KASHVILLE
LET ME DOWN EASY Billy Currington
C.CHAMBERLAIN 8. CURRINGTON [1M.DODSON, S HANSON,M.MESLER) @ MERCLAY
GEORGIA CLAY Josh Kelley
@ MCA NASWVILLE
Frankne Ballard

TELL ME YOU GET LONELY
M.KNOX (M DOOSON,D.DAVIDSON)

WHAT DO YOU WANT Jervod Nuemann
D.BAAINARD.J NIEMANN (J.LNIEMAN.A SR OWN.R BRADSHAW © SEA GAYLE/ARISTA NASHVILLE
ARE YOU GONNA KISS ME OR NOT Thompson Square
NEW VDICE EXTERTAINMENT {J COLLING.D.L MURPHY) @ STONEY CREEK

WHERE DO | GO FROM YOU Clay Walker
& K STEGALL (D.COOK.C DANIELS R TYNDELL) @ CLRB
PLAYING THE PART Jamey Johnson
THE KENT HARDLEY PLAYBOYS (J JOHNSON. 5 MINOR) © MERCUIY
GOOD TO BE ME Uncle Kracker Fealturing Kid Rock
KID ROCK (M SHAFER B JAMES, J HARDING 5. J SITCHIE @ TOP DOG/ATLANTIC/BIGGER PICTURE

A LITTLE BIT STRONGER

Sara Evans
TBROWN (L LAID,H UNDSEYH SCOTT) o oA

Gwyneth Paltrow

B BALLIMORE (J HAKSON TMASTIN M NESLER] O RiA
KISS ME WHEN I'M DOWN Gary Allan
MWAIGHT,G ALLAN G DROMAN {A DDAEF,§ KEAR, C TOMPKINS) @ MOA NASHVILLE
RAYMOND Brelt Eldredge
B BALLIMORE (B ELOREDBE B CRISLER) © ATLAKTICAWMN
STILL A LITTLE CHICKEN LEFT ON THAT BONE Cralg Morgan
RODORNELL CMORGAN {5 BLACKKJOHNSON 0.0 MANER] BNA

| READY FOR LOVE Adam Brand
R.LANDIS (BUSBEE,T.MEADOWS B.TERRY) @ ARISTA KASHVILLE
NTS Walker Hayes
MALTMAN {W.HAYES) @ CAPTOL NASHVILLE

SOLDIERS & JESUS
PWORLEY,J.0TTO (10770,

mes Otto
@ WARNER BROS. WMK

LLIN]

ARTIST
IMPRIKT & NUMBER / DISTRBUTING LABEL

Title

Artist E
IMPRINT & NUMBER / PROMOTION LASEL

QTop BLUEGRASS ALBUMS"

& & & 8 8 8 8 8 8 8 8 B 2 B B B 8 3 B ¥ B

RODNEY ATKINS
CRACKER BAAREL 79206 EX/CUAB (11.96)

THE SECRET SISTERS

Rodney Atkins

The Secret Sislars.

DIERKS BENTLEY Up On The Ridge
22 Al 410*
RHONDA VINCENT Taken
UPPER MANAGMENT 0001
THE ISAACS Christmas

AVERAGE JOE'S 216 {14.08}
JUSTIN MOORE
il

Chicken & Biscults

Justin Moore

| SELAOROTUNAEISA, REFUBLC S1SSS*AMAS (1038 GAITHER 48077 |
RODNEY ATKINS Its America CAROLINA CHOCOLATE DROPS  Genuine fegro Jig
CURS 79132 (13.88) d WONESUCH 518545/ WARNER 8ROS.
GEORGE STRAIT Twan THE ISAACS Thelsaacs ... Naturaly: An Amost A Cappalla Colecton |
|_MCA NASHVILLE 013173"/UMGN {13.98) g SAITHER 48014
JOSH TURNER Haywi TRAMPLED BY TURTLES Paloming
WOA NASHVILLE 013353UMGN (13,58} aywre BANJODAD 07*
COLT FORD THE STEELDRIVERS Reckless

ROUNDER 610624/CONCORD

CAACKER BARAEL 610840ROUNDER

DAILEY & VINCENT  Dailey & Vincant Sing The Staller Brothers

g‘pﬁﬁ%&s&vﬁr‘r&sx' (12.98) Up On The Ridge B2 DSHRENUOER 610647 CINCOD T N Sorgs fo e e g ool It
BROOKS & DUNN 5. Aramensome 14 [D)] iz de THE WAILIN' JENNYS CinThe it Gurk e se

| KEWNY CHESNEY, Greatest Hits 1 @) 1 | —

£ ‘?’rg'ﬂi!g'uﬂ':?ﬁ The Man | Want To Be 6 HECWEE REBULLETS

UNCLE KRACKER 1 "oyt foehoiSess @) 81 | BETWEEN THE BULLETS|
;;N&Ykﬂwoylfigg o  They Call Me Cadillac 8 Co R Bl N ,s o N A . Ro LL,
i%fmbg&nl“wwm% Album Number Two 9
RYAN BINGH H”Mmm Junky Star = Easfon Corbin nets his second

- - 40 NG (898) straight leader on Hot Country
GARY ALLA|

A MCA NASHVILLE 013362°UMGN (10.8)

BRANTLEY GILBERT
AVERAGE JOE'S 215 {14.98)

Get Off On The Pain 2

Haltway To Heaven 19

- JARON AND THE LONG ROKD TO LOVE
SO0 D] MABE RS FERELL (1 HIMARG E 8
RANDY ROGERS BAND
MCA NASHVILLE 09 4217* 'UMGN (9,98}

Geling Dressodin oDk 2

Burning The Day 2

CORBIN

" JOSH THOMPSON
COLUMSIA 56858/SMN {6 08}

Way Out Here

JEWEL
VALDAY H02004 {9.96)

Sweet And Wild 3

~ JAMES OTTO
VIARNER BAOS. $1951S4N (1858

Shake What God Gave Ya 10

LEE BNICE

ALAN JACKSO!
ARISTA KASHVILLE 625

N {1798}

For chart reprints call 646.654.4633

WwWWWwW._americanradiohistorv.com

Love Like Crazy 9

Freight Train

the Billboard 200 (101,000 copies).

Songs, as “Roll With It" steps 2-
1—the first time in nearly 17
years that a previously unknown
solo male artist has reached the
summit with a debut singleand a
9 follow-up track, That hasn’t happened since Clay Walker did
so with “What's It to You” (October 1993) and “Live Until I
Die" (January 1994). Corbin's debut single, “A Little More
Country Than That,” topped the April 3 chart. Concurrently,
Darius Rucker's second country album, “Charleston, SC
2 1966,” opens at No. 1 on Top Country Albums and at No. 2 on
—Wade Jessen

Go to www.billboard.biz for complete chart data
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EMINEM

RECOVERY WEB/SHADY W TERMATHIKTERSCOPE 0144112164
TREY SONGZ .
PASSION, FAIN & PLEASURE SONGEDOK ALANTIC 54530 46 @
WAKA FLOCKA FLAME

RLOCKAVELS 1017 BACK SDURDRSYLUN 522740 WHEPER SR0S.
JOHN LEGEND & THE ROOTS .
WAKE UPY HOME SCHODLG G0, T LINES! JUTEC" GONY MUSC &
GUCCI MANE

THE APPEAL 1017 BRICK 50,

DRAKE I
‘THAAR VE LATER MU MUY CASH MUMEYUNNERSA MJTOWA 11 2506
FANTASIA

BACK TO ME 5/197) 65528MG

USHER

VERSUS (EP) LATACE 76535/JL6

RICK ROSS

TEFLON DOK MAYBACH SLPN-SLDEDEF 30 014567

|
INTIMACY: ALBUM Il LIVERSAL MOTOWN 07 465 UNRG.

FAITH EVANS
SOMETHING ABOUT FAITH PROLIFIC 5140/ EONE

1 g LI BOOSIE
. _INCARCERATED TRAL/ASYLUM 522534/ WATNER BROS.

PIMP C

-ﬂ THE BLACK EYED PEAS
=" THE END. INTERSCOPE 0126887*/IG4

UBE
AM THE WEST LENCH MOB 41882
Bl 5 e

KID CuDI
A O THE WO D524 OV 0011 LANERSA, MR (43146° 655 3

'DONELL JONES

ICK SCHULTZDEF JAM 01 483010

7 EMINEM
RELAPSE WESREHADY
E PHIL COLLINS
GOING BACK ATLANTIC 5245
7 LIL WAYNE ®
REBIRTH CASH MONEYUNNERSAL MOTOWN 012737 LMAG
LYFE JENNINGS

-ﬂ 1TILL BELIEVE JESUS SWINGS 52041 TANARNER BACS!

2 5 MAVIS STAPLES

. YOU ARE NOT ALONE ANTI- 87075

POAPH
MONICA
STILL STANDING J 40398/ NG
45 ALICIA KEYS
9 THE ELEMENT OF FREE
TREY SONGZ
READY SONGBOOK/ATLANTIC 515704

MARVIN SAPP SAPP
HERE | AM VESITY 53156/0L8

BUN-B

2 2
E _TRILL Q6. TRILLY PRINGE BAPALT 4 LIFE 000 RARA-LOT

4 20 NAS & DAMIAN MARLEY
DSTINT AELATNES GHETTY YOUTE.OIT AMUINERSA REREL, ()
SADE
SOLDIER OF LOVE EPIC £3833*/SONY MUSIC
VADO
SLIME FLU EONE 2124
GEuALD LEVERT .
BEST OF GERALD LEVERT ATLANTIC 525461 FHIND
LUDACRIS

o 5 DRAKE
5078 DOSE 57, VOUNS MDY (A MOV MRS USTOmM Laid)
m THE ROOTS l
HOW | GOT QVER DEF JAM 012085 10ING
. g5 JAHEIM '
~ ANOTHER ROUND ATLANTIC 522783/A6

YOUNG MONEY
WEARE YOUNG NOWEY CA6H LOREY LINERSAL MTUW D140

- 25 JANELLE MONAE
THE ARCHARDADD WORDERLARD B0 0¥ 5122:45" WHANER BY6
49 ! THE TEMPTATIONS
_1CON: THE TEMPTATIONS MOTOWN 014607/ LWE
S o s MICHAEL JACKSON
MIGHAEL JACKSON'S THIS 15 IT MAYEPT /5067 50NV MUST

Trey Songz notches his first chart-topper on

Rhythmic a5 “Bottoms Up" steps 2-1 with a 5%
increase, according to Nielsen BOS. The crooner
first appeared on the chart as the featured
artist on Twista's No. 12-peaking “Girl Tonight™
in 2005, with his first Jead tum coming in 2008

with “Can't Help but Wait"” (No. 6).
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©® MAINSTREAM

R&B/HIP-HOP"

TITLE
ARTIST (WPAINT/ PAOMOTION LABEL)

21 BOTTOMS UP
TREY SONGZ FEAT. NICKI MINAJ (SONGIODKATLANTIC

nm HOLDING YOU DOWN (GOIN IN CIRCLES)
JAZMINE SULLIVAN | BME)

'+ CANT BE FRIENDS

m _TREY SONGZ (SONGDOK/ATLANTIC

FANCY
7 8 mHANDS

DRAEE FEAT T & ST BT YOG VOBV DA AWOIEN RS MTTWNLARS

{017 K

HOT TOTTIE
USHER FEAT, JAY-Z (LAFACE/ILG)
LOVE THE WAY YOU LIE
_EMINEM FEAT. RIHANNA (V/ES SHADY/AFTERMATHINTERSC CPE]
ALL | WANT IS YOU
MIGUEL FEAT. J. COLE {BLACK ICE/BYSTORM/IVE/ILG)
LAY IT DOWN
LLOYD [YOUNS-GOLDIE/ZONE 4 WNTERSCOPE;
LOVE ALL OVER ME
MONICA {J RMG}
MISS ME
ORAKE FEAT LL WHRYNE (LNG MONE 05D E LIV RS MDD NG
15 B.M.F. (BLOWIN' MONEY FAST)
- _RICK ROSS FEAT. STYLES P (MAYSACHSL F-4-5LDE DEF JW/DING)
THERE GOES MY BABY
USHER (LAFACEJLE
21 4 WHIP MY HAIR
WILLOW (ROC NATION'COLUMAIA)

9 it

JEREMIH FEAT. LUDACRIS (MICK SCHULTZ DEF JAMIDIMS]

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER)
MARSHA AMBROSIUS {J/ANE

MAKE A MOVIE
~_TWISTA FEAT. CHRIS BROWN [SMG/CAPITOL,

g GOT YOUR BACK
T\ FEAT. KERI HILSON {GRAND HUSTLE/ATLANTIC)

ONE IN A MILLION
NEYD (DEF JAMIDIMG

2% 1

Bi=
o
Gls

foad s o

HONE #
BOBBY V FEAT. PLIES {SLU KOLLA DREAMS/CAPITOL}
MONSTER
KANYE WEST [ROC-A-FELLA DEF JAMADIMS
WHERE YOU ARE
CALI SWAG DISTRICT (CAPITOL,

LOVING YOU NO MORE

DIODY - DIRTY MONEY FEAT. DRAKE (BAD BOY/ANTERSCOPE
GUCCI TIME

O] WARE FEAT SWGZ 3EATZ |01 7 EROX SOUMDIASYLUM WARER EROG
BREAKING POINT

KERS HILSON [MOSLEY/TONE 4'NTERSCOPE,

5 BAD (THAT'S HER)

" _LIL SCRAPPY FEAT. STUEY ROCK (OTP1IEF JAMADIMG)
I'M DOING ME
FANTASIA (515 ) RNE)

4 BLOWING ME KISSES
SOULJA BOY (COLLIPARK/INTERSCOPE)

GET BIG

*_DORROUGH JNEENUSEOKE
LOTTA MONEY
DIAMOND (JIVE SATTERY)

SEX MUSIC

JANK [SOUNDSASEMOGAME/ XTLANTIC)

MAKING LOVE TO THE MONEY

GUCC! MANE (1017 BRICK SQUADVASYLUMWAAINER BROS.}

B2

T-PAIN FEAT. RICK ROSS (KOKVICTNAPPY BOV/IIVE/LG)
BEAT IT UP
_GUCECI WANE FEAT TREY SONGZ {1017 FREX SRAYAD)
a4 PRETTY BOY SWAG

- (5 SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE}

[ WARER BC6

? rRHYTHMIC®

TITLE
ARTIST (MPAINT/ PROMOTION LABEL]

Just THE WAY YOU ARE
(ELEKTRAATLANTE

D3 GOT S FALLIN' In TOVE

USHER FEAT, PITBULL (L AFACE/A 5]

DEUCES
FEAT. TYGA & KEVIN MCCALL [JNVE'LG)

JUST A DREAM

NELLY {DERRTY/UNIVERSAL MOTOWN)
ONLY GIRL (IN THE WORLD)
RIHANNA (SRP/DEF JAM/IDIMG]

6 10

SALES DATA
COMPILED BY

NRPLAY
MONITORED BY

niclsen

” BITTERSWEET
FANTASIA (5115 JENS
SOMETIMES | CRY

BENET (FRIDAYAEPRISEWARNER B
WHY WOULD YOU STAY?
KEM (UNIVERSAL MOTOWN/UMAG)
LOVE LIKE TH
DONELL JONES (CANDYMAN/EONE)
CAN IT STAY
GERALD LEVERT [RHINOATLANTIC)
WHEN A VIOMAN LOVES

LOVE THE WAY YOU LIE
EMINEM FEAT. REHANNA (V/ER SHATV/AFTERMATHINTERSCOPE)
DYNAMITE
A0 CRUZ [MERCURYIDING
TEENAGE DREAM

" _KATY PERRY (CAPITOL)
CLUB CANT HANDLE ME
FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)
FANCY
SRAG AL T § SR BEATE (10216 WIHEVCASH UQUE INEFSHL HEONY)
TOOT IT AND BOOT IT
YO (DEF JAMIDUMG,
I LIKE IT

__ENRIQUE IGLESIAS FEAT. PITBULL (UNIVEASAL REPLBLIC
HOT TOTTIE
u utnml un JLAFACENLG)

{75 CHI

wltum & mm MINAJ (WILL | AMINTERSCOPE)

17, EB R'I.GHT Asovz g

3 NO LOVE
EMINEMA FEAY. LIL WAYKE (AE3 SHATHY A TERMATHTERSCORE]
FIND YOUR LOVE
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ETWEEN THE BULLETS

CHIDDY BANG SPARKS IN TOP 20

Still working its way to its first full-length release,
Philadelphia hip-hop duo Chiddy Bang opens “The Pre-
view” at No. 17 on Top R&B/Hip-Hop Albums, moving

6,000 copies, according to Nielsen SoundScan. The nine-
song set is the act’s follow-up to its “Opposite of Adults”
EP, which debuted at No. 43 with 2,000 copies in the June
5 issue. Both releases are only available digitally, keeping
in line with the pair's beginnings as an underground
music blog favorite in 2009.

Harlem newcomer Vado opens at No. 38 with “Swine
Flu” selling 2,000 copies. The rapper already posted a hit
on Hot R&B/Hip-Hop Songs with the Cam'ron-assisted “Speaking in Tungs” spending 12 weeks
on the chart. The track peaked at No. 82 in the July 10 issue.

—Rauly Ramirez

Go to www.billboard.biz for complete chart data
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Achieving a 26th week in the top 10 of Hot R&B/Hip-Hop Songs, Usher’s
“There Goes My Baby” breaks his tie with Alicia Keys' “Un-Thinkable
(I'm Ready)” for the longest top 10 run of the year. Since the chart
began using Nielsen SoundScan data to power its rankings in the Dec.
5,1992, issue, only Maxwell’s “Pretty Wings" has resided in the top 10
longer, with 28 weeks earned last year. It's unlikely that Usher will
break that record, as “There Goes My Baby” slips 6-9 with a 14%

GUCCI TIME Guccl Mane Foa(urlng Swuz Beatz |
U2 BEAT? LI K DERNG AUGEXDEROSENLAMPANTE PERTELLLSMCAETT) @ 917 BFCK S ASLUNYAREHER BAOS.
BLACK AND VELLow Wiz Khalifa
STARGA 5 EAIKSEN,TE HERMANSH ® ROSTRUMWATLANTI; I
WHERE VOU ARE Call Swag District

| SANCHI WAVE (C.FOWLER,C.GLEE,C.CHILDS W DILLON.K MEJIA M.HOLMES. M LANE} ® CapToL |
SHARE MY LIFE Kem
KEM.R RIDEOUTA SLACKSTONE (K OWENS| © UNIVERSAL MOTOWNUNAG
GET BIG Dorrough .

The most popuar songs, sccardng ta R&B/Hip-Hop mdio audience Imeressions measured by Nielsen Sraad:

data campiied by Neesen Soundzcan.

Billbaard Biz foe fules and cxplanatians

MTTI (D.D.DORROUGH.C.MODAE) @ NGENIUS'EONE | ¥ # ~ g
-!. BREAKING POINT Keri Hilson . decrease in audience this week. —Rauly Ramirez
TIMBALAND.JA0C (TVMOSLEY.J HARMON.K L HILSON TCLAYTON) © MOSLEVZONE
Data for week of OCTOBER 30, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 47

WwWWWwW._americanradiohistorv.com



BORN AGAIN

NEWSBOYS POP

STARRY NIGHT

CHRIS AUIGUST EERVENT/WORD-CURB
JESUS SAVES

JEREMY CAMP BEC/TOOTH & NAIL
LIGHT UP THE SKY

THE AFTERS INO

MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EMI CVE
GET BACK UP

TOBYMAC FOREFRONT/EMI CMG
OUR GOD

CHRIS TOMLIK SICSTEPS SPARROW/EMI CME

NO MATTER WHAT
REUNIONPLS

BEFORE THE MORNING
|_JOSH WILSON SPARAOW/EMICMS
IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUNIDN/PLG
ALL OF CREATION
MERCYME KO

BEAUTIFUL

MERCYME N0

LIFT UP YOUR FACE
THIRD DAY ESSENTULPLG

ONLY YOU CAN SAVE
CHRIS SLIGH WORD-CLAS

HOLD Ol

TOBYMAC FOREFRONT/EMI CMG
HANGING ON

BRITT MCOLE SPARAOW/EMI CME
COME HOME

LUMINATE SPARROV/EMI C¥G
HALLELUJAH

MEATHER WILLIAMS 10

EVERYTHING | NEED
WUTLESS BEC/TOOTH & NAIL

VE
NEEDTOSAEATHE ATLANTIC WOAD-CURE
DANCING IN THE MINEFIELDS
ANDREW PETERSON CENTRICITY.
WALKING ON THE STARS
GROUP 1 CREW FEAVENT/WORD-CLAS
WHAT LOVE REALLY MEANS
JJ HELLER STONE TABLE
YOU ARE MORE
TENTH AVENUE NORTH REUNIDN PLG
| REFUSE
JOSH WILSON SPARROW/EMI CME.
HUMAN
MATALIE GRANT CURR
REACHING FOR YOU
LINCOLN BREWSTER INTEGRITY
SING ALONG
SIXTEEN CITIES CENTRICITY

SKILLET IO

HERE GOES

BEB0 NORMAN BECTOOTH & NAIL

TO KNOW YOU

CASTING CROWNS AEUNION PLE
DEAR X (YOU DON'T OWN ME)
DISEIPLE 40

WAITING ROOM
INY DIAZ INO

.. OUT OF MY HANDS
JARS OF CLAY GRAY MATTERSESSENTIAL/PLG

RESTLESS

AUDREY ASSAD SPATAQW/EMI CME
BEAUTV WILL RISE
mm CURTIS CHAPMAN SPARROW/EMI TG
HERO

ABANDOM FOREFRONT/EMI SMG
TEMPORARY HOME

CARRIE UNDERWOOD 10/ARISTA NASHWILLE

WHERE I WANNA GO
JAMILES IND

-. it pectoarn .3
. KUTLESS BEC/TOOTH & NAIL
H. i tamen

LARK LANDON WHIPLASH

WAY BEYOND MYSELF
NEWSBOYS WPOP

CHRIST IS RISEN
MATT MAHER ESSENTIAL/PLE

Veteran messianic worship artist Paul
Wilbur returns to Top Christian Albums for
the first time in more than five years, as
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BORN AGAIM INPOP 1521 /EMI CME
5> PASSION .

PASSION: AWAKENING SIGTEPSSPAAA0W 7175841 (NG
DENT-INTEGAITY

. VAHIOUS ARTISTS .
PLGEM 43 3870 WDRD-CURB

VAnlous ARTISTS
WO HITS 2010 WCR0-CLPR FROVDENT-NTEGATY 4657EW 05

AN

: NORTH
THE LIGHT MEETS THE DARK REUNON 10344 FAUVDENT-NTEGRTY
DISCIPLE
L) LI M- ATY]

. STEVEN CURTIS CHAPMAN .
BEAUTY WILL RISE SPARROW 6516/EMI (MG
THE AFTERS
LIGHT UP THE SKY IND 4853 PROVIDENTINTEGRITY.
NEEDTOBREATHE
THE QUTSIDERS ATLAKTIC 514702*/WORD-CURS
NATALIE GRANT
|_LOVE REVOLUTION CURB 74188 WORD-CURS

. TDM JONES
OTELNDLIGT HEWY e
mu. & GLOHIA GAITHER
| COUNT YOUR BLESSINGS GAITHER 6097/EMI CMG
KUTLESS
|_IT IS WELL BEC_ HEC T174EMI CUG

. BILL & GLORIA GAITHER .
GIVING THANKS GAITHER 60S4/EMI CME
CASTING CROWNS
UMMTR THE WOLES. L1 BEAOH STREET FELIVON | 1156 FROATBTHAEGATY Q‘
AMY GRANT .
SOVEW-ERE DOWN.. A4 GRANT FROD.SVAROW 36605 0X6
GROUP 1 CREW
OUTTA SPACE LOVE FERVENT BB79%1 WORD-CURS
33MILES
TODAY N0 4875 PROVIDENT-INTEGRITY

ml. FIREFLIGHT .
FOR THOSE WHO WAIT ALICKER 10600 SROVDENTINTEGRITY.

AUGUST BURNS RED
HOME SOLID STATE 985 1/EMI (MG &
FLYLEAF .
MEMENTO MORI ASMOCTONE 013812/ EMI CMG
SIDEWALK PROPHETS

SINPLE TRUTHS FERVENT 83 7500WORD-CURS.

x RRIE ROBERTS
MERRE ROBERTS AELMON 10147 PROVDET-NTECATY
DAVID CROWDER BAND
CHURCH MUSIC SIXSTEPS/SPARROW 8515 EMI CNG
BEBO NORMAN
OCEAN BEC 2377/EW1 (NS
THE CANADIAN TENORS
THE CANADSAN TENORS DECCA 013508
PHILLIPS, CRAIG & DEAN
FEARLESS IND 4506/PROVIDENT-INTEGRITY
MATT MAHER
ALIVE AGAM ESSENTIAL 10006 PROVIDENT-INTEGAITY
THE BROOKLYN TABERNACLE CHOIl
A BROOCYN TAEERMACLE CHRSTMAS WTEGA™Y 4623 SOV T™
VARIOUS ARTISTS
SONGS 4 WORSHIP 50 INTEGRITY 24702/ TME LIFE
GAITHER VOCAL BAND
REUNITED GAITHER 6044EMI CMG

Led by parents Dewitt and Kim Jones, seven-
member family group Forever Jones claims

its first leader on Hot Gospel Songs, as “He

Wants It AII” steps 2-1 inits 32nd chart week.
The song rises 8-6 on Gospel Digital Songs

(see billboard.biz/charts), where it has sold
33,000 downloads since its June release.

Go to www.billboard.biz for complete chart data
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STARRY NIGHT
CHRSS AUGUST FERVENT/WORD-CURB
JESUS SAVES
JEREMY CAMP 3EC/TOOTH & NAIL
BORN AGAIN
NEWSBAYS INPOP
LIGHT UP THE SKY
THE AFTERS IND.
. NO MATTER WHAT
ERRIE ROBERTS REUNIONPLG
MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EM (MG
IF WE'VE EVER NEEDED YOU
CASTING CROWNS AEUNIDNPLG
OUR GOD
CHRIS TOMLIN 5IXSTEPS/SPARAOW EMI CME

LIFT UP YOUR FACE
THIRD DAY ESSENTUALS

.. YOUR LOVE
BRANDON HEATH REUNION'PLE

GET BACK UP
TORYMAC FOREFRONT/EMI CMG

ALL OF CHEATION
MERCYME MO

BEAUTIFUL
| ME

Ol CAN SAVE
CHRSS SLIGH WDAD-CLAB
GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN 140

TOBYMAC FOREFRONT/EMI CME.
HALLELUJAH

HEATHER WILLIAMS 1N0

KEEP CHANGING THE WORLD
MIKESCHAR WITH LECRAE CURS
EVERYTHING | NEED

MUTLESS RECTOOTH & NAIL

HANGING ON

BRITT NICOLE SEARAQW/EMI CME
HUMAN

NATALIE GRANT (URR

WHAT LOVE REALLY MEANS
&) HELLER STONE TABLE

LET US LOVE

NEEDTOBREATHE ATLANTICWORD-CURB

LIFT UP YOUR FACE
THIRD DAY ESSENTULPLE

JESUS SAVES

JEREMY CAMP SECTOOTH & NAIL
HANGING ON

BRITT NICOLE SPARAOW/EMI CMG
FORGIVEN

SKILLET N0

LET US LOVI

NEEDTOBREATHE ATLANTICWORD-CURR
SOMETHING HOLY

STELLAR KART N0

WALKING ON THE STARS

. GROUP 1 CREW FERVENTWOAD-CLAB
.. WAY BEYOND MYSELF
NEWSROYS INPOS

REMEMBER ME
MUTLESS BEC/TOOTH & KAIL

HOLD ON
vmnc FOREFRONT/EMI CMB

l. Amnou FOREFRONT/EMI CMG

GAINER 1
STARRY NIGHT
CHRIS AUGUST FERVENT/WORD-CURS
LOOK AWAY
THOUSAND FOOT KRUTCH TODTH & NAIL

THE GOD | KNOW
ME IN MOTION CENTRISITY.

-.. YOUR LOVE IS A SONG
SWITCHFOOT LOWERCASE PEQR ETLANTICCREDENTILEM CMG

LIFE
BECKAH SHAE SHAE SHOC

n.. MY OWN LITTLE WORLD
MATTHEW WEST SPARRDW/EM (MG
E. STILL HERE

SUPERCHICK INPOP

. FOR THOSE WHO WAIT
FIREFLIGNT FLICKER/PLE
I NO MATTER WHAT

E ! YOU'RE NOT ALONE
DOWNHERE CENTAICITY
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| LOUE 0% LOWEPEOPLE T DL 7557
. BRIAN COURTNEY WILSON .
JUST LOVE WUSKT WORLD GOGPEL S817MUSIC WORLD &)
-.I MAVIS STAPLES .
YOU ARE NOT ALONE ANTI- 87076 EPITAPH

MARVIN SAPP
HERE | AM VERITY 53156018

VASHAWN MITCHELL
TRIUMPHANT VAAN 06601/ EMI GOSPEL
SHEKINAH GLORY MINISTRY
e
CCR GAIER
s WILLIAM MCDOWELL
AS WE WORSHIP: LIVE EONE 5102

'RESHED BY FIRE KINGDOM 3010
n.. VARIOUS ARTISTS .
GOTI WAVE GOSPEL!8 WCRITY WTEGHTY COLUNEM FSAT SN MUSE @)

VARIOUS ARTISTS
WOW GOSPEL 2010 WORD-CURRENI VEAEATY 62842008

._ﬁﬂ_loﬁs_mﬂsrs .
(GOSPEL MIX W BLACKSMOKE 3082/ WORLDWIDE
.l FOREVER JONES l
" JONATHAN NELSON
BETTER DAYS INTEC

E'. VARIOUS ARTISTS
LIFE IN THE WORD F MAMMOND 11720%

THE BROOKLYN TAE CHOIR.
|mmmm ATEGATYCD UVEA TTRESON MSC

THE PROMISE SET 37802IMAGD DEI

n HEZEKIAH WALKER & LFC
ED OUT VERITY 23487/JLG

-.. CECE WINANS .
FOR ALWAYS PUSESPRINGS Wﬂ HI25EM GOSPEL

FRED HAMMON!

LOVE UNSTOPPABLE F muuuno VERITY 43341/0G
BEBE & CECE WINANS

STILL BAC 31105 MALAC

DONNIE MCCLURKIN

-. PLAYLIST VERITY/LEBACY 57643 504Y MUSIC
LIZZ WRIGHT
|_FELLOWSHIP VERVE FTORECAST 014875VE | VERVE FORECAST 014873VG

J MOsS
O UNELERSHED A 5%

T GOSPEL
NGS"

(@'H

HE WANTS IT ALL

| BELIEVE

JAMES FORTUNE & FIYA SLACKSMOKEWORLDWIDE
NOBODV GREATER

MITCHELL EMI GOSPEL

| WANT 'ro SAY THANK YOU

'LISA PAGE EROOKS FEAT. ROYAL PRESTHODD SHOPHAR HBAKHI

| CHOOSE TO WORSHIP

WESS MORGAN BOW TIE

THE BEST IN ME

MARVIN SAPP VERITY/JLE

ALL | NEED

BRIAN COURTNEY WLLSON MUSKC VORLD GOSFELAUSC WORLD

REBUILD: THE REMIX

4 MOSS P

EXPECT THE GREAT

JONATHAN NELSOM INTEGRITY

GOD FAVORED ME

HEZEQAH WALVER 3 LFC FEX NAFVIN SAPP & 0 ROGESS VERTYLG

IT'S ABOUT TIME FOR A MIRACLE

- 2 . BEVERLY CRAWFORD DI
ll 1 a|ve MVSELF AWAV (LIVE)
m.. 1 FOUND LOVE (cmovs SONG)
BERE & CECE WINANS BACMALACO
nes‘nne ON HIS PROMISE
HAIRSTON EVDENCE GOSPELY
| GIVE vou PRAISE
BYRON CAGE GOSPO CENTRICVERITY/ILG

AWESOME GOD
FRED HAMMOND F HAMMOND VERITY/JLG

17 .. HOLY TO THE LAMB
GENITA PUGH ETERNITY.
nn LORD YOU'RE MIGHTY
YOUTHFUL PRAISE FEAT. J.J. HAIRSTON EVIDENCE LIGHT
BLESSINGS
JOHM P KEE FEAT RANCE ALLEN VEAITY/3LS

SIMPLY REDEEMED
| ISAAC CARREE SOVEREIGN

.. IT'S ALL GOD
THE SOUL SEEXERS WATH PASTOR MARYIN WINANS 50VEREIGN Y SL00K
ﬂ! YOU HOLD MY WORLD

ISRAEL HOUGHTON ITEGRITY.

JUST FOR ME

SHEKINAH GLORY MIISTRY KINGDOV

JUST LOVE

ERIAN COURTNEY WILSON MUSKC WCORLD GISFELAVUSC WORLD

E.. AWESOME GOD
COURTNEY WILSON MUSK WORLD GUGFELALSE WORLD
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Ll GET OUTTA MY WAY
UE MINDGUE PARLOPHINE A STRALVWERKS
5 g ROUND & ROUND
SELENA GOMEZ & THE SCENE H
5 TO PARIS WITH LOVE
DONNA SUMMER DAIWVEN BY THE MUSIC'CHALKBDARD
g 4 ONLYGIRL (IN THE WORLD)
RIHANNA SRPDEF JAMADING
CROSSFIRE
BRANDON FLOWERS ISLANDIDIVG
s 5 HANDS
= _THE TING TGS COLUMBIA
10 & DIRTY PICTURE
5 _TAIO CRUZ FEAT. KESHA MERCURY1DIMG
8 MISERY
MAROON 5 ASM/OCTONEINTERSCOPE
TEENAGE DREAM
" _KATY PERRY CAPITOL
1, BODY SHOTS
MACI BATTAGLIA FEAT LUDACRIS CURE
ABOVE ALL
SYLVIA TOSUN SEA TO SUN
41 YOU LOST ME
CHRISTINA AGUILERA ACA/RME
~ IN FOR THE KILL
LA ROUX 815 LIFEPOLYDOR CHERRYTREEINTERSCOPE
5 LET'S CELEBRATE
4 'THE ONES FEAT. NOMI RUIZ SEAT CONGAESS
| LIKE THAT
SDC |

6 S
DIVINE BROWN DIVINE SROVN

SMACK YOU
" _KIMBERLY COLE CAYSTAL SHIP

14 ONE (YOUR NAME)
SWEDSH HOUSE MAFIA FERT PHARRELL /S TRAUNERKS VRGRCATOL
LEAVE IT ALL BEHIND
JASON WALKER JASON WALKER

s GOING STRONG
NATALIA FLORES CARRILLO

5 AS GOOD AS SIN
CHRIS “THE GREEK™ PANAGHL

10 KICK ASS
MIKA V5 REDONE CASABLANCA/LNIVE
DESTINATION

- _TONY MORAN & ULTRA NATE SUGAR HOUSE

4 WE NO SPEAK AMERICANO
YOLANOA B€ COOL & DCUP ULTRA

| BOYS OR GIRLS
212
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11 10e ILADY GaGa
HE N (TN
9 VARIOUS ARTISTS
JVON THATS WHAT| CALL CLUB S5 2 20 MNERSAL S0V BUSC RS DAL

m THE ORB FEATURING DAVID GILMOUR
METALUC SPHERES COLUMBIA 76044/SOKY MUSIC
m DIE ANTWOORD

$0S CHERAYTREE/INTEASCOPE 0148159GA
- ', g LADY GAGA

) THERUE NONSTSS 9 CTRE0 MEATNE O 6 R ITERSLONE T8/ 154

_ 4 | LADY GAGA

T REVEC STREWUNE NOMAVE O-ESR TREEINTERSO0PE (1463364

m LOUIE DEVITO
THE NEW DANCE MIX USA PHASE ONE 1006

“ § 2 LCD SOUNDSYSTEM
5 THIS 1§ HAPPENING DFAVIAGIN 04908+ /CAPITOL

s OWL CITY
) OCEAN EYES UNIVEASAL AEPUBLIC 013141°/UMRS

4 15 30H13
STREETS OF GOLD PHOTD FINISH 523412
DEADMAUS

s [FOR LACK OF A BETTER NAME MAUSTRAP 2174 LLTAA

o g DAVID GUETTA

ONE LOVE GUY 86847 /ASTRALWERKS
10 s LA ROUX
P55 LA RORX BG LFE POLDOR GHEARYTREENTERSO0FE 13326464

MIIKE SNOW
E 18 86 DOWNTOWN 70085*

SOUNDTRACK
 JERSEY SHORE MTVUNERSAL AEPLBUC 01 S50
5 2 BLOOD ON THE DANCEFLOOR
EPIC CANDYLAND DIGITAL £X

S
IIGHT WORK POLYDOR 701 F40OWNTOWN

KASKADE
DANCE LOVE ULTRA D46

E 24 4 THIEVERY CORPORATION
AT TAKES A THIEF ESL 164

LMFAO
m PARTY ROCK PAFEY POKWLLLAMCHERRHTREE STERSDLSE (LSRNA
ICKY

~ ARMIN VAN BUUREN
MIRAGE ARMADA 2424ULTRA
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MICHAEL BUBLE

1 5 SUCK MY KISS
g UURAVIOLET SOUNDODOSON ..
| WANTS TO RULE THE WORLD
5 TAKE IT OFF
KESHA KEVOSABERCATIMG
DJ GOT US FALLIN' IN LOVE
_USHER FEAT. PTBULL LATACE/ILE
4 BELIEVER
~_GOLDFRAPP MUTE
& MEMORIES
5| DAVID GUETTA FEAT. KID CUDI GUMASTAALWERKS TAPITOL
s CLUB CAN'T HANDLE ME
2 C'MON GET FUNKY
2 HANG WITH ME
ROBYN KONICHIWA/CHEREYTAEE INTERSCOPE
, WHO'S MY BITCH?
_PARADISO GIRLS TERSCOPE
INTO THE LIGHT
_SK8 LIVEASIC PLANT
7 MONSTER
| _LADY GAGA STREAMLNE KONV CHERRYTREE YTERSCOPE
7 BEAUTIFUL MONSTER
NEYO DEF JAM/IDIME
[TFTT] BARBRA STREISAND
i tl_DUCK SAUCE FOOL'S SOLODOWNTOWN
I'M IN LOVE (I WANNA DO IT)
ALEX GRUDINO ULTRA
3 ANIMAL
9| NEON TREES MERCURYA0IMG

LD YOU BELIEVE
n ‘B 2 gPNL:le on

nm OBSESSION
SKY FERRIERA CAPITOL
- 29 y2 REBOUND
LORI MECHAELS MONITOR SOUND/LMP

TAKE OVER CONTROL
AFROJACK FEAT. EVA SIMONS 30BAINS

IT DOESN'T MATTER
RON PERKOV ARPEE

n 4 1) DO FOR LOVE
VINNY TROUA FEAT. JAIDENE VEDA CURWWE
WOULDNIT (I'M A STAR)
ONO MIKD TRAINTWISTED

HOT DANCE
AIRPLAY"

AMPRINT ! PROMOTION LABEL
ONLY GIAL (IN THE WORLD)
RSANNA 5RP/

I'M IN LOVE (I WANNA DO IT)
ALEX GAUDING ULTRA
DJ GOT US FALLIN' IN LOVE
USHER FEAT. PTBULL LAFACE/JLE
WE NO SPEAK AMERICANO
YOLANDA BE COOL & DCUP ULTRA
LIKE A G6
FAR'EAGT WOUEMENT FENT. CATARACS & DEV C-ERAYTREENTERSOLFE
TAKE OVER CONTROL
AFROJACK FEAT. EVA SIMONS A0EINS
SOMEWHERE

_DJ MOG FEAT. SARAH LYNN KEAVOUS
CLUB CANT HANDLE ME
FLO RIOA FEAT. DAVID GUETTA POE 30V/ATLANTIC
STEREO LOVE
EOWARD MAYA & VIKA JIGULINA ULTA
TEENAGE DREAM
KATY PERRY CAPITOL
JUST THE WAY YOU ARE
BRUND MARS ELEKTAATATLANTIC

2 g7 HARRY CONNICK, JR.
_ YOUR SONGS COLUMSIA 47228%/SONY MUSIC
4 4 JANE MONHEIT
|_HOME EMARCY 014700/DECCA
24 NIKKI YANOFSKY
*_MIKKI DECCA 01
5 CHARLES LLOYD QUARTET
& MIRROR ECM 014665/ UNIVERSAL CLASS
§ 5 THEBADPLUS
MEVER STOP EMARCY 2112*/EONE
. VIJAY IYER
©_SOLO ACT + VISID 9457
10 21 KEITH JARRETT / CHARLIE HADEN
i JASMINE ECM 014721 U1 SRR
CHAEL BUBLE
- VEETS PACKSON SR GARN 73547 51 WA

CHUCHO VALES & THE AFRO-CUBAN MESSENGERS
CHUGHO'S STEPS COMANGHE 1823 FOUR QLASTERS

3 g SOUNDTRACK
© [ _YREME: SEASON 1 HBO/SEFFEN
12 51 PINK MARTINI
SPLENDOR IN THE GRASS HEWNZ &

n' 12 53 BARBRA STREISAND

3 *_LOVE 1S THE ANSWER COLLMBIA X358 S0NY MUSIC
NIK BARTSCH'S RONIN
LLYRIA ECM 01 4666 UNIVERSAL CLASSICS GROUP

4 - MICHAEL BUBLE
b SPECIAL DELIVERY (EPY 145PEPRET DIGTRL ECWARNER BRLE.

L EXASA

1l DAVE KOZ
i 0 TOMORROW

KENNY G
_HEART AND SOUL CONCORD 32048
BRIAN WILSON

| PEMAGHES GERSWM P/ PEAGL SRS (DARAWT Y

ESPERANZA SPALDING
GHAMBER WUSIC SOCIETY HEADS LP 31910+ CONOORD
LIZZ WRIGHT
| _FELLOWSHIP VERVE FORECAST 0146736
TROMBONE SHORTY
_BAGKATOWN VERVE FORECAST 0141845
. BRIAN CULBERTSON

KIRK WHALUM

5145 REDENN

| JAZZMASTERS

" JAZZMASTERS VI TRIPFR( "N RHYTHM 41

5 {7 HERBIE HANCOCK
THE IMAGINE PROJECT MANCOCK 0001~

10 15 VARIOUS ARTIST

S
LEE RITENOUR'S 6 STRING THEORY CONCORD 31811 =0

INCOGNITO
m 252 RPM. SHANACHIE 512

19 5 KRISTINEW
_STRAIGHT UP WITH A TWIST FLY AGAIN L

‘ 12 3 PAUL BROWN
_LOVE YOU FOUND ME SHANACHE 5185
NORMAN BROWN
SENDING MY LOVE PEAK 31327 COKCORD

THAT'S LIFE
FEAT.
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UltLe mmmmygm]

THE RADIO
GET FAR FEAT. H-BODGIE NEXT PLATEAL
ONE (YOUR NAME)
| SWEDISH HOUSE MAFA FEXT PRARRELL ASTRANEKS VRSN LAATCL

DIRTY TALK
WYNTER GORDOM BIS BEAT/ATLANTIC
DANCING ON MY OWN
ROBYN KONICHIWA/CHERA! /INTERSCOPE
GET OUTTA MY
KYUIE MINOGUE PAALOPHO ALWERKS/CAPITOL
5 FIRE IN YOUR NEW SHOES
KASKA DRAGONETTE ULTRA
| LIKE IT
'ENAIOUE IGLESIAS FEAT PITBULL LNNERSAL AEPUSLICUNVERSAL

1
ﬂ 25 3 HANG WITH ME
ROBYN KONICHIWA/CHERSYTAEE/INTER SCOPE

g F**KYOU (FORGET YOU)
CGEE LO GREEN ELEXTRASAP
ANIMAL
MNEON TREES MERCURYADIME
DIRTY PICTURE
TAID CRUZ FEAT, KESHA MERCURYI0 NG

m 25  PLEASE DONT GO
i MIKE POSNER S

GOLD
ANTOIKE CLAMARAN NEXT PLATEAU
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PUT THE TOP DOWN
DAVE KOZ FEAT, LEE RITENOUR CONCO
HEART AND SOUL
KENNY CORD/CME
TOUCH AND GO
SAZZMASTERS TRIPPIN

;; FUN IN THE SUN

_STEVE OLVER SOM

SENDING MY LOVE

DANCE WI
JACKIEM JOYNER MACK AVENUE/ARTISTRY
BE BEAUTIFUL
MIND! ABAIR CONCORD/GMG
MAKE ROOM FOR ME
SONATHAN BUTLER SENDEXVOLS
BOSSA BLUE
%5 _CHRIS STANDRING LLTIVATE VB
FALL AGAIN
KENNY G FEAT. ROBIN THICKE CONCORDICME:
WILL'S CHILL
~_DAVID BENOIT HEADS UP
12 ALL FOR YOU
_ EUGE GROOVE SHANACHIE
44 LET IT SHINE
TIM BOWMAK TRIPPIN ‘N RHYTHIE

VARIOUS ARTISTS

BRZET, CARVER SUDARCEDCA (4561 LAAERSAL CLASSICS GROWP

HLARY HAHK ROYAL LIVERPODL PHILHARMONIC OACH, -
GO & TUSAMINSKY DG 014658 UNVERSAL CLASSLS GRULF

"ROBERT MCOUFRELONDON FHLHARMONIC
GLASS: VIOLIN... ORANGE MOUNTAN 0072

ARVO PART
AT SONFHONY W8 4ED A STESED! CWEQUNTSN DASSLS BROP |

STILE ANTICO

PUER NATUS EST HASMONIA MUNDI 807517
ANONYMOUS 4

THE CHERRY TREE HARMONW MUNDI 807453

UPELUG NV S0 SDRSON S T SONBETRGNS B
DENIS MATSUEV/MARIINSKY ORCH.
RACHMANINGY MARINSKY 0505 s
ZUILL BAILEY
BACH: CELLO SUITES TELARC 31478/CONCORD

DIE 12 CELLISTENDER BERLINER

FLEUR DE PARES EMI CLASSICS 08501/BLS i
IPHONY ORCH. (MUTI)
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EMANUEL AX/YO-YO MATTZHAK PERLMAN
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5 THE CANADIAN TENORS
THE CANADMAN TENORS DECCA 013509
g STING i
S SYMPHOWITIES (RS TREE 06 114964 WUMERSA (IASELS GRLP
13 DAVID GARRETT
= _ROCK SYMPHONIES DECCA 014:
72 DAVID GARRETT
DD GARRETT DECCA (12872 UNNERSAL CLASSICS GAOUP.
1o RENEE FLEMING
DARK MOPE DECCA 014186
| 3 RYUICHI SAKAMOTO
2 PlANO

15 ZOE KEATING
INTO THE TREES Z0f KEATING 03 EX.

KATHERINE JENKINS
BELIEVE 143 REPAISE 522190 WARNER BRDS.
MORMON TABERNACLE CHOR WITH NATALEE COLE
“THE NOST WONDERFUL W OF THE FEAR WOFON TEEFALE CHOR i1
5 BLACKBI| ON A CAN |
"= _STEVE REICH NONESUCH 524853 WARNER BRDS. U
12 {7 DUEvoOCI
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ESCALA
ESCALA 5YCO/COLUMBIA 47423/50KY MUSIC
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P32l CELTIC THUN

| w § LR

45 CELTIC THUNDER
IT'S ENTERTAINMENT! CETIC THUNDER 0.
25 CELTIC WOMAN
U _SONGS FROM THE HEART VANHATIAN SBM0TLS &
5 TRIO ZAMORATTRIO MELODICOS
LOST CUBAN TRIOS OF CASA MARINA A1 hAMA 1088
4 CELTIC THUNDER
©_TAKE ME HOME CELTIC THUNDER 013087 DECCA
55 RODRIGO Y GABRIELA
11:11 AUBYWOAKS 00B0*/ATO &
GAELIC STORM
CABBAGE LOST AGAIN 201001

m DANIEL O'DONNELL
OH HOLY NIGHT DPTV MEDIA 68 |
5 5 DUNGEN
*_SKIT | AT MEXICA SUMMER 060~
11 74 VARIOUS ARTISTS
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5 COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3040 »
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AP SN 0 SLAKNEY MRSTERS F MM RN CRAD

/P DIGITAL EX
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IRESH FAVORITES SONOMA 3940

KIANI
KIANI THROW DA SHAKA 6120510ST COAST SOUND
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NINA DE MI CORAZON I

2 2u PTBULL LPAERSAL REPUSLICUNAVERSAL)

o g , DANZA KUDURO
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P MARCO ANTONIO SOLIS
ISENUNE

s “VICENTE FERNANDEZ

< EL HOMBRE QUE WAS TE AMO SCY HUSIC LATIN 7847
IS5V PRINCE ROYCE
GAINER DT G MY

CORAZON SIN CARA
PRINCE ROYCE (TOP STOP|
o 5 17 AL DIABLO LO NUESTRO
©_ESPINOZA PAZ [DISA/ASL)
8 |3 % CUANDO ME ENAMORO
ENRIUE KLESIAS FEAT JUAN LUSS GUERRA (UMVERSAL

- EL MALO
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o ] (LIZV] LA DESPEDIDA
(XTI oxoor vasKeE (FL CARTELSONY IS LATY)
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5 LUIS MIGUEL

LUIS MIGUEL WAANER LATINA

“ 2
5
" 4 LUCERO _
7

U

4 WISIN & YANDEL
LA REVOLUGON: LVE: VOLUME ORE W/ WOHETE 014857 UL
6 LOS TIT/ DURANGO J
15 EXIT0S DISA 721552/UMLE

‘ DIME QUE ME QUIERES
1o T

BANDA EL RECOOD (FONOVISA}
MILLONARIO DE AMOR
SERGIO VEGA “EL SHAKA® (DISA|
o 10//g LOCA

E51 00 SHAKIRA FEAT. EL CATA (FPIG/SONY MUSIC LATIN
e 1 24 AMARTE A LA ANTIGUA
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Pitbull notches his highest debut on Hot Latin
Songs, as “Bon, Bon” launches at No. 14
with 8.1 million impressions. The track, which
samples “We No Speak Americano” (No. 21), |
scores the chart's highest opening since
Intocable’s “Tu Adios No Mata™ began at
No. 10 in the May 8, 2008, issue.
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Juan Luis Guerra y 440’ “La Calle,” featur-
ing Juanes, logs a 247% increase to 3.6 mil-
lion in audience, fueling jumps of 20-1 on
Latin Pop Airplay and 41-29 on Hot Latin
Songs. Behind the advances are San Juan,
Puerto Rico, stations WKAQ and WXYX,
which upped plays by a combined 490%.

Go to www.billboard.biz for complete chart data
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BETWEEN THE BULLETS

SOLIiS LEADS THE PACK, AGAIN

With his 34th charting album, “En Total Plenitud,” bowing at No. 1 on
Top Latin Albums, Marco Antonio Solis is once again the leading

chart-topper in the list's 25-year history. Selling more than 10,000
copies, according to Nielsen SoundScan, “Plenitud” is the Mexican leg-
end’s 10th No. 1, breaking his tie with Luis Miguel. Solis’ previous
chart-topper, “No Molestar,” opened with 23,000 copies in the Oct. 25,
2008, issue, and resided there for five weeks.

—Rauly Ramirez

WwWWWwW._americanradiohistorv.com
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RECORD COMPANIES: Sony Music Entertainment’s
Commercial Music Group promotes John Jackson to VP of
A&R and content development. He was senior director at
Legacy Recordings.

PUBLISHING: Sony/ATV Music Publishing names Janice
Brock director of artist relations for the company’s U.K. office
and VP of international acquisitions. She was senior VP of
U.K. operations.

DIGITAL: Social media technology company Culture Jam
names Landon Sorgenstein director of digital marketing. He
was manager of interactive marketing at AEG Live.

SORGENSTEIN

RADIO: Disney Channels Worldwide names Sean Cocchia
senior VP/GM of Radio Disney and David Cobb VP of business
planning and strategy for Disney Channels Worldwide. Cocchia
was senior VP of business planning and development at
Disney Channels Worldwide, and Cobb was director of
business planning and development.

RELATED FIELDS: Merchandising company Bravado
appoints Tracy Nurse senior VP of international. She was
senior VP of international marketing at Columbia/Epic
Label Group.

Jim L. Davis has announced the opening of Nashville-based
artist development, management and publishing company
Davis Music Group. Davis will serve as president/CEO. Gator
Michaels is named GM, and Ashley Jennings and Mallory
Opheim will serve as management/marketing directors.

—Edited by Mitchell Peters

WORKS

TRUE COLORS CAMPAIGN TO SUPPORT

LGBT COMMUNITY

Cyndi Lauper’s nonprofit True Colors Fund is asking the
public to give a damn about supporting the lesbian, gay,
bisexual and transgender (LGBT) community.

In April, True Colors launched the Give a Damn Cam-
paign, which in part encourages gays and lesbians to “reach
out to the straight people in their life and let them know
why it's important to support equality,” executive director
Gregory Lewis says. “We try to highlight the issues that are
impacting the community across the board through this
campaign, and then help people understand why it's im-
portant to get involved.”

I'he campaign is built around the program’s website,
WeGiveADamn.org, which takes “complicated issues
and hopefully makes it easier for people to understand,”
Lewis says.

In early October, the campaign debuted a public service
announcement on CNN’s “Larry King Live” that featured
numerous celebrities—including Ricky Martin, Elton John,
Idina Menzel, Rachael Harris and Wanda Sykes—speak-

ing about hate crimes based on sexual orientation and gen-
der identity.

On Nov. 4, in honor of National Runaway Prevention
Month, the campaign will release another PSA that focuses
on homeless LGBT youth. The announcement will feature
such celebrities as Lauper, Susan Sarandon, Pete Wentz and
Rebecca Romijn. “Itis estimated that 209%-40% of the over-
all homeless youth population identifies as gay, lesbian, bi-
—Mitchell Peters
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ASCAP held its 30th annual ASCAP Awards on Oct. 13 at the
Grosvenor House Hotel in Londen, The gala dinner and awards
presentation honored songwriter, composer and publisher
members of PRS for Music—the United Kingdom'’s Performing
Right Society—whose repertory is licensed by ASCAP and included
the most-performed works in the United States during 2009,

LVAN MASON

PHGT

ABOVE: Coldplay's Guy Berryman, Jonny Buckland, Will Champion
and Chris Martin were named songwriters of the year and also
received the song of the year honor for "Viva la Vida." The group,
which is recording its next album with producer Brian Eno, accepted
its awards via a video message from inside the studio. Pictured
after the presentation are (from left) ASCAP president/chairman
Paul Williams; Universal Music Publishing head of A&R Caroline
Elleray; PRS for Music CEO Robert Ashcroft, who accepted the
awards on behalf of Coldplay: and ASCAP CEO John LoFrumento
ABOVE LEFT: Hall of Fame songwriter and ASCAP senior VP of
international Roger Greenaway performed a medley of songs from
his songbook of hits, including “Lovers of the World Unite,
“Something's Gotten Hold of My Heart" and “I'd Like to Teach the
World to Sing."

LEFT: Grammy Award-winning artist Imogen Heap (left), who
won an ASCAP song award for “Whatcha Say." also performed
during the show. She celebrates here with ASCAP VP of
membership Sedn Devine (center) and Imagem London
managing director Tim Smith,

ed

winning

Street

As part of ASCAP's commitment to support emerging music creators, members of British pop band Scouting for Girls were honored with
ASCAP's College Award for their chart-topping second album, "Everybody Wants to Be on TV Previous College Award honorees include
the Ting Tings, Keane, Franz Ferdinand and Radiohead. From left: EMI Music Publishing head of A&R Felix Howard; Scouting for Girls members
Pete Ellard. Greg Churchouse and Roy Stride; and ASCAP VP of membership Sedn Devine

Universal Music Publishing was namad publisher of the year for its
most-performed sonas: "Heartless," “"Pour Some Sugar on Me,"
“Sweet Dreams" and “Viva la Vida” PRS for Music chairman Ellis
Rich (left) and ASCAP president/chairman Paul Williams (right)

stry tastemakers and insiders ASCAP special consultant for film and TV music Nancy Knutsen congratulate Universal Music Publishing Group president of Europe
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Founding Sponsor of
The Hollywood Reporter/Billboard Film & TV Music Conference
Oct 27-28 at the Hyatt Regency Century Plaza in Los Angeles

Mad About Mad Men Keynote Q&A
Oct 28th, 10:45am Oct 28th, 3:30pm

Speakers: Matthew Weiner, Creator Dr Luke in conversation with
& David Carbonara, Composer ASCAP’s Randy Grimmett
Moderator: Jennifer Harmon, ASCAP
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Sue Devine | Michael Kerker

WwWww.americanradiohistorv.com



& o

"~ KEEP CLIMBIN

ADELTA %

CUSTOMER SERVICE
SHOULDN'T FLUCTUAJSS
WITH THE PRICE OF OIL.

You should be able to depend on an airline to make your trip easier, no matter what'’s going

on in the industry - those are our concerns, not yours. To ensure help is always nearby,
we've brought back our Red Coats, special customer service agents who can handle most

of your problems on the spot, without sending you to a line or a desk. You'll see them around
the concourse in their signature crimson blazers, ready to rebook flights, offer directions,
and do whatever else it takes to get you on your way.

DELTA.COM

WwWWWwW._americanradiohistorv.com



