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all the music at New York's
Fashion Week. Visit
billboard.com today.

Oct. 5in San Francisco and
sponsored by MOTODEW.
For details, go to mobile

entertainmentlivefall.com.

Reporter Maestro Award
recipient Tom Newman. For
more, go to filmandtvmusic

conference.com.
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RIGHT BEFORE
SOMETHING

BIG

IS ABOUT TO
HAPPEN...

a palpable buzz fills the air, like
discovering that perfect sound. Big things
are always unfolding at Allegro Media
Group. For 30 years, our wide range
of distribution channels and financial
stability have made us one of North
America’s premier independent distributors.
Today, we are successfully tackling the
challenges of our ever-changing industry
and seeking out every opportunity.
Our passion, dedication and commitment
to quality ensure your audio and video
products are met with anticipation.
Experience our momentum.

— DIVISIONS ——

Allegro L
Allegro Video
Allegro Classical
NAIL
NewSound
Music Design
Allegro Digital
Softland International
Allegro Entertainment Canacda

—— SERVICES ——
Allegro Racking
Allegro Production
Allegro Licensing
Allegro Publicity
Allegro Graphics

CELEBRATING 30 YEARS
— 1980-2010 ——

A MEDIA GROUP

No Boundaries.

www.allegromediagroup.com
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>>>CITIGROUP
FACES TRIAL
OVER EMI

Terra Firma can
proceed to trial
against Citigroup in
their dispute over
the former’s 2007
acquisition of EMI, a
federal judge ruled.
Terra Firma alleges
in its lawsuit that
Citigroup inflated
the price of EMI by
not revealing that
the only remaining
bidder had with-
drawn from the
auction. On Sept. 15,
U.S. District Judge
Jed Rakoff allowed
Terra Firma's claims
for fraudulent
misrepresentation
and concealment to
proceed to a jury.
Rakoff granted
judgment in favor of
Citibank on two of
Terra Firma's claims.

>>>LOCATION-
BASED APPS
FAR FROM
MAINSTREAM
Despite their hype,
location-based
applications like
Foursquare are far
from crossing over
into the mainstream,
based on a new
study conducted by
mobile technology
firm Myxer.
According to the
report, just 11% of
1,500 respondents
have used location-
based social
networks. As for
why 89% of
respondents don't
use location-based
apps, 56% claimed a
lack of interest.

>>>BMI
REVENUE UP
SLIGHTLY

BMI collected $917
million in revenue in
its 2010 fiscal year
ended June 30, a
1.3% increase from
the $905 million
generated during
the prior year.
During that period,
BMI distributed
$789 million, up
slightly from the
$788 million it doled
out to its 475,000
member
songwriters,
composers and
music publisher
affiliates in fiscal
20089.

WMG: WHAT'S NEXT?

ADS 'N APPS
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STEPPING
INTOTHERING

Google’s Proposed
Music Service Faces
Uphill Climb To
Challenge iTunes

Can Google take on iTunes?

Before it can begin to answer that
question, the search giant must work
through a thicket of licensing issues
and usage terms to get labels and music
publishers onboard.

But even if it succeeds in doing so,
it will then face an even stiffer chal-
lenge: pitching a hybrid digital down-
load, streaming and cloud-based locker
service to consurners accustomed to
the elegant simplicity of iTunes. De-
spite the recent proliferation of new
streaming services and Web-connected
smart phones—like those using
Google's Android operating system—
that promises to be a tough sell.

Larr
of business strategy at Universal Music
Group and now an attorney at enter-
tainment law firm Loeb & Loeb in Los
Angeles, says he's disappointed that
Google apparently isn't planning to
enter the increasingly competitive mar-
ket for on-demand streaming music
subscriptions.

“Tdon’tunderstand why people need
alocker,” Kenswil says, “or why there'll
be big demand for it.”

As Billboard reported (Billboard. biz,
Sept. 14), industry sources familiar with
Google’s plans say the company has
proposed charging consumers about
$25 per year to store digital songsinan
online locker, from which they could
access their music on mobile phones
and other Web-connected devices by
either streaming or downloading them.

Google also wants to open an ala
carte download store with the option
of automatically adding purchases toa
customer’s locker. And sources say the

¢ Kenswil, former executive VP

company is seeking the right to pro-
vide each customer with the ability to
listen to a full-track stream of any song
at the store once, before reverting to
30-second samples, much as Lala.com
did before it was acquired last year by
Apple. The store would also include so-
cial networking features like playlist
sharing. Google representatives didn't
respond to requests for comment.

The central element of the service is
the digital locker, something that fits
with Google’s focus on Web-based ap-
plications and services. Italso meshes
well with the recent success of Android,
which the company has shown a keen
interest in beefing up as a base from
which to challenge Apple. In one such
move earlier this year, it acquired Sim-
plify Media, which enables Android
users to access music stored on a
remote computer.

But services offering online music
storage and streaming have yet to spark
the excitement of the mainstream con-
sumer market, although some compa-
nies continue to try.

Mobile entertainment company
mSpot introduced a streaming/stor-
age service in June as an Android app,
which has been downloaded more

BRAND IT OVER

TUNE CORE

than 400,000 times, according to CEO
Darren Tsui. MP3.com founder
Michael Robertson’s MP3Tunes serv-
ice claims to have more than 550,000
users for its online music storage
locker. Both have free and paid tiers,
but neither would break out how many
paying users they have.

Google would enter this emerging
market niche with the advantages of
bottomless pockets and a global brand.
But the company has limited experi-
ence selling directly to consumers. And
the few instances when it has have
been widely publicized failures. Tn Au-
gust 2007, the company ended a lack-
luster 20-month effort to sell video
downloads, angering customers who
learned that digital rights management
restrictions would render their down-
load purchases unplayable. And ear-
lier this year, Google pulled the plug
on direct-to-consumer sales of its
Nexus One Android handset after only
months in the market.

Still, the company retains formida-
ble tools to drive awareness of a new
music service, including the countless
music searches it processes every day
and alarge base of active Gmail users.
Then there's the rapid growth of An-
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droid, which already claims 16% of the
global smart-phone market and is ex-
pected to grab more than 24% of the
market by 2014, according to market
research firm IDC.

Many issues remain to be worked
out. Payment terms to rights-holders
could vary depending on whether con-
sumers opt to stream or download
songs from their lockers, how many
devices consurners can use to access
their music and whether the music they
wish to store in their lockers is licensed
by Google. It isn’t yet clear whether
Google would be able to compensate
all rights-holders and still keep its an-
nual locker fee to about $25. Publish-
ers may push back against full-track
streaming. Labels may demand a
greater share of the locker fee, although
some sources say Google's proposed
50-50 revenue split with the labels may
suffice if the fee were higher.

“Google solves complicated prob-
lems,” says Syd Schwartz, a music in-
dustry consultant and former senior
VP of digital strategy at EMI Music
North America. “In this particular in-
stance, the question is whether Google
can solve the problem of repurposing
a consumer’s commerce relationship
and existing investment in their digi-
tal music collection. Ifit's simple and
everything in your collection becomes
a part of it without a whole lot of fric-
tion, Google certainly stands a chance
of gaining a pretty good subscriber base
right out of the gate.” v
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>>>AEG LIVE
SUED OVER
JACKSON DEATH
Michael Jackson's mother
and his three children
filed a wrongful death
lawsuit against AEG Live,
the promoter of a series
of planned concerts by
the singer before his
death last year. The civil
lawsuit, filed Sept. 15 in
Los Angeles Superior
Court by Katherine
Jackson, accuses AEG
Live of negligence,
breach of contract and
fraud. A spokesman for
the privately held
company, a subsidiary of
Anschutz Entertainment
Group, said he hadn't
seen the lawsuit and
couldn't comment.

>>>VMA RATINGS
UP 27% OVER
2009 SHOW

MTV's 2010 Video Music
Awards telecast drew the
biggest audience of any of
its VMA shows since
2002. The program had
11.4 million viewers, up
27% from 2009,
according to Nielsen. In
the network’s 12-34 demo,
the show pulled a10.0
rating, up 33%. Recent
VMA telecasts have
shown marked
improvement from the
show’s ratings slump a
few years ago, such as
when the 2006 VMAs
drew only 5.8 million
viewers, Last year’s
audience (9 million) made
it the most-watched
VMAs since 2004,

>>>MARLEY
FAMILY LOSES
CASE OVER
ALBUM RIGHTS
Bob Marley’s family lost
a lawsuit seeking the
copyrights to several of
the reggae singer's best-
known recordings. U.S.
District Judge Denise
Cote in New York said
the UMG Recordings unit
of Vivendi’s Universal
Music Group is the
rightful owner of the
copyrights to five
albums—*“Catch a Fire,”
“Burnin’,” “Natty Dread,”
“Rastaman Vibrations”
and “Exodus”—that
Marley recorded
between 1973 and 1977
for Island Records.

Compiled by Chris M.
Walsh. Reporting by Ed
Christman, James
Hibberd, Mike Shields
and Reuters.
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BY ED CHRISTMAN

THREE’S COMPANY

As Tom Whalley Departs, Warner Bros. Turns Over A New Leaf

The Warner Bros. Records manage-
ment changeover from longtime
chairman/CEO Tom Whalley to a
management triumvirate stems from
shifting priorities in major-label
economics, according to Warner Music
Group insiders.

Replacing Whalley will be WMG
chief creative officer Rob Cavallo, who
has been named Warner Bros. chair-
man, and two executives closely
aligned with WMG vice chairman Lyor
Cohen: Todd Moscowitz, Warner Bros.
executive VP, CEOQ of WMG's Inde-
pendent Label Group and Asylum pres-
ident, who's been promoted to Warner
Bros. co-president/CEQ; and Atlantic
Records executive VP/GM Livia
Tortella, who has been appointed
Warner Bros. co-president/COO.

Cavallo established himself as a tal-
ented record producer who manned the
boards for hitalbums by Green Day, My
Chemical Romance, Kid Rock, Goo Goo
Dolls and Paramore. The reshuffle leaves
Warner Bros. in the hands of an execu-
tive with a strong track record on the cre-
ative side of the business, complemented
by sound operators, like Moscowitz,
who's strong in urban music, and
Tortella, a talented digital marketer.

Whalley, who became chairman/
CEO of Warner Bros. in 2001, brought
stability to the West Coast label after
several turbulent years following the
departure of legendary record executive
Mo Ostin at the end of 1994, During
that time, the label's share of U.S. album
sales dipped from 8.9% in 1994 to 5.7%
at the end of 2000, according to Nielsen
SoundScan. The label's market share
stabilized during Whalley’s reign, rang-
ing from 6.5% in 2002 before Sound-

\

Rising to the top (from left): Warner Bros.” ROB CAVALLO, LIVIA TORTELLA

and TODD MOSCOWITZ

Scan started tracking digital downloads
to 5.6% in 2008 of albums plus TEA (or
track equivalent albums, where 10 track
downloads equal one album), accord-
ing to SoundScan. Year to date through
Sept. 12, the label's share of albums plus
TEA stood at 6.2%, up from 5.5% in the
corresponding period last year, accord-
ing to SoundScan.

But some industry pundits suggest
that Whalley was vulnerable because
music sales appear to be moving away
from his core strengths—artist devel-
opment, rock A&R and working with
album-oriented artists—to a greater
focus on singles-oriented pop and
R&B hitmakers.

Whalley did enjoy some big successes

of the latter type, including chart-topping
singleslike Daniel Powter’s 2005 hit “Bad
Day” and Jason Deriilo's “Whatcha Say”
in 2009. But a recording industry execu-
tive familiar with Whalley's track record
notes that while he “is a very good record
man, he didn't break anything black . . .
hisheartis into rock'n’roll—the heavier,
the better. That kind of music mostly hap-
pens as album sales.”

Some Whalley allies say his dismissal
was the end result of long-simmering
dischord between him and Cohen.
Sources say the two executives never
gotalong after Edgar Bronfman Jr. hired
Cohen away from Island Def Jam and
made him WMG’s head of U.S. re-
corded music in 2004, the year a Bronf-

" ®
Whalley was vulnerable because
music sales appear to be moving
away from his core strengths—artist
development, rock A&R and
working with album-oriented acts.

man-led investment group acquired
WMG from Time Warner. One source
says Whalley ran Warner Bros. Records
as if he was impervious to Cohen’s
higher position in the company, while
another says that “Lyor left him alone,
but he didn’t like it.”

A WMG insider counters that the
management realignment had nothing
to do with personalities. “Whalley had
anine-year career at Warner Bros. and
six of them were under Lyor,” the in-
sider says. “That's a lifetime in the
music industry. If this change was about
the two of them never getting along, it
could have happened a lot sooner.”

Amid the recent rounds of cost-cut-
ting at all the major labels, the depar-
ture of a senior executive like Whalley
has typically signaled the end of a
career working for the majors. But
industry sources aren't counting Whal-
ley out yet.

Some sources suggest he could wind
up a contender for the top job at Sony
Music Entertainment, which is be-
lieved to be looking for a replacement
for CEO Rolf Schmidt-Holtz, whose
contract will be up early next year. Oth-
ers wonder whether EMI Music might
hire him fora senior A&R post, despite
a recent trimming of the executive
ranks at the company, which included
the departure of Nick Gatfield, presi-
dent of new music for North America,
the United Kingdom & Ireland, and
Billy Mann, president of new music
for international.

“Whalley is a very smart man and
has great business chops,” says one
former Warner Music executive, while
another says, “No question, he can run
amajor.”

360 DEGREES OF BILLBOARD

BILLBOARD’S MUSIC
APP SUMMITTO
SPOTLIGHT
INNOVATORS
Some of the most creative
developers of mobile music
applications will present their
latest creations during the
Innovators Showcase at Bill-
board’s Mobile Entertainment
Live: The Music App Summit
Oct. 5in San Francisco.
Setting up the showcase
will be former Eurythmics
star Dave Stewart, who will
make a keynote presentation
on the need for fresh, in-
novative thinking in mobile
music. The highly sought-
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after producer/songwriter
has been a shrewd, forward-
thinking technologist who
serves as an adviser to Nokia,
where he has been involved
in many of its mobile music
initiatives, including the Dance
Fabulous app and an online
music collaboration contest
with Indaba Music. In his pres-
entation, Stewart will chal-
lenge developers to create
new ways of integrating mu-
sic into the mobile entertain-
ment experience.
Following Stewart, four
emerging mobile software
companies selected by Bill-
board’s advisory board of

SEPTEMBER 25, 2010

judges will present their most
recent products and tech-
nologies, some for the first
time. It's a must-attend panel
for anyone who wants to get
the inside scoop on which new
technologies will be making a
difference in the year ahead.
The presenting companies:

BEln.kr: A service that helps
artists on Twitter and Face-
book share songs by upload-
ing them to Bln.kr to generate
ashort link they can share.
SongBloom: An online audi-
tion and collaboration platform
for musicians that enables
artists to upload individual
parts (e.g., bass, vocals) for use
in a song.

Zoove: Enables businesses to
generate a mobile “StarStar
code” like ""BRANDNAME that

www americanradiohistorv com

consumers can call to learn
about a product or an event.
Songza Media: A personalized
streaming radio service from
the founders of AmieStreet.

Each company will have 10
minutes to make the case
for its technology. A panel
of mobile experts (Billboard,
July 31) will then critique the
companies’ plans “American
Idol” style.

For more information and
to register for the summit,
go to mobileentertainment
livefall.com.

JOHN LENNON
PHOTOS

Do you have a photo of
yourself with John Lennon?
If so, we want to feature it in
our user-generated Lennon
photo gallery, which Bill-

board is creating as part of
a commemorative package
marking what would've been
the Beatle's 70th birthday in
October. E-mail Billboard.biz
editor Chris M. Walsh at
cmwalshiabillboard.com for
more details. sen

LENNON: CENTRAL PRESS/GETTY IMAGES
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BACK TO RIO.

Rock in Rio, the greatest music festival of the world is back in Brazil.

After gathering an audience of over 5 million people with 656 bands performing; After the success in Europe,
where it is Top of Mind in Portugal and Spain; After being Top of Mind in Brazil despite being away for 10 years,
the greatest music festival of the world is back at its home town, for a great celebration. In September 2011, in a brand new
150 thousand m? space - The City of Rock - Rock in Rio will make it's come back with over 100 artists
in 6 days of music and many other attractions. And it's back on a very special moment for the city, while it is
preparing to host the Olympic Games and the World Cup. Every 2 years the festival will rock the Brazilian audience,
as it does in Portugal, Spain and wherever it goes. Because the next 25 years are only starting.

Take a virtual tour around the new City of Rock at www.rockinrio.com Booking: Paulo Fellin - paulo.fellin@rockinrio.com

Rio de Janeiro - September 2011 / Lisbon - May 2012 / Madrid - June 2012
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And now a word from our
sponsor: Tap Tap Revenge
3 for the iPhone with a
Nike ad served by AdMob.

Mobile Advertising Draws Attention
Of Smart-Phone App Developers

Smart-phone app develop-
ers haven't made advertis-
ing a significant part of their
business models. But that
may soon change in the year
ahead as the two largest
smart-phone app platforms
—Apple's iPhone and
Google's Android—go to
war over mobile ads.
Google fired the first salvo
last November when it ac-
quired mobile advertising
network AdMob for $750
million, beating out other
bidders that included Apple.
Apple then returned fire
in January with the $275 mil-
lion acquisition of compet-
ing ad network Quattro
Wireless. Four months later,
Apple CEO Steve Jobs intro-
duced iAd, an advertising
network designed to let
iPhone app developers insert
advertising into their apps.
Tap Tap Revenge devel-
oper Tapulous, recently ac-
quired by Walt Disney, is
bullish about the potential
for mobile advertising as an
Income sgurce.
“Advertising is an impor-
tant part of our revenue
stream,” says Tim O'Brien,
VP of business development
at Disney Mobile. “Advertis-
ing is going to play a strong
role going forward, particu-
larly for us, as we're focused
on the free-to-play model.”

AdMob since late 2008, plac-
ing banner ads in its free
music-rhythm game. The
game also makes money
from selling new songs that
users can add to the game in
various bundles from 99
cents to $3. It's likely that
Tapulous makes far more
from the in-app music sales
than from ads at this time
because the mobile advertis-
ing experience has been poor,
featuring unattractive banner
ads that, when clicked, take
users out of the app to the ad-
vertiser's mobile website.

Apple's iAd promises to
fix these problems. The plat-
form integrates directly into
an app so that it stays open
when users click on an ad.
Additionally, Apple is
creating the ads itself and
applying its quality-control
oversight over that process.
Finally, it'll target which ads
it serves based on the types
of apps that users download
from the App Store.

In theory, the result
should be better-looking,
better-functioning ads. But
as good as Apple might be at
making ads, it hasn't suc-
ceeded at selling them.
Developers are already com-
plaining about iAd’'s paltry
inventory of ads.

“The problem is the kid

The company has used

a day is seeing the

TINY TUNES

Remember when portable
speakers meant a huge boombox perched
on your shoulder? ChicBuds, a maker of what it calls
“fashion forward electronics,”
smaller alternative: the chicBoom key chain speaker.
It connects to any MP3 player or other listening
device with a 3.5mm headphone jack and runs on a
four-hour rechargeable battery. It’s also meant to
be a fashion accessory, decked out in a leopard-print
cover with either pink or baby blue accents.

The chicBoom key chain speaker is available
for $25. —AB
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"Bad Romance" - Video of the
Year!
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same ad on each,” one devel-
oper says. “He's already
clicked on it. By the time he
gets to my app, he’s not
going to click on that ad any-
more and I don't get paid for
it. I can monetize better
through other ad networks.”

It's one of the reasons why
Smule, developer of the I Am
T-Pain and “Glee” apps, has
so far not incorporated ad
networks into its products.
Another reason is that Smule
makes apps focused on cre-
ating and manipulating
music, and as such banner
ads would be disruptive to
that experience.

But that's not to say that
Smule ig ignoring the poten-
tial of advertising. Earlier this
month, it launched a cam-
paign with Glamour maga-
zine through which the

soring 100,000 free
downloads of the 81
“Glee” app to its
readers, covering
both the cost of the app
and the cost of licensing the
music the app contains.
“Thatis more interesting
to us and more profitable to
us because it’s really inte-
grated with the experience,”
Smule CEO Jeff Smith says.
“It's not this disruptive ban-
ner ad floating across the
bottom of the app that

changes every 10 seconds.”

That said, Smith expects
to one day incorporate the
iAd platform in Smule apps
that will be designed with
mobile advertising in mind.
He and other app develop-
ers won't have much of a
choice given recent growth
forecasts for the market.

According to eMarketer,
U.S. mobile advertising
spending will rise 43% in
2010 to $593 million, an en-
couraging rate of growth, al-
beit a drop in the bucket
compared to eMarketer’s es-
timate of 2010 U.S. Internet
advertising spending of
$25.1 billion, up a projected
10.8% from last year.

With Apple offering
developers 60% of the
revenue generated by the iAd
platform, that could add up
to serious cash—enough to
fund the next stage in mobile
music app development.«-«

BILLBOARD’S MOBILE
ENTERTAINMENT LIVE:
THE MUSIC APP SUMMIT

mobile
entertainmentlive.com

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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MXP4 ROLLS OUT
FACEBOOK APPS
Interactive social music firm
MXP4 has introduced a suite
of entertainment apps for
artists using Facebook. One
of the apps adds a “Play
With It"” tab to artists’ pages,
allowing fans who “like” the
artist to remix any music the
artist adds to the app, add
in their own vocals and re-
cord their work to post for
other friends to hear. David
Guetta, Enrique Iglesias, Big
Boi, Hot Chip and DJ Tiésto
are among the acts using
the app.

GETGLUE PARTNERS
WITH MAROON S5
GetGlue, which bills itself as
the “Foursquare of social
entertainment,” is working
with Maroon 5 to provide
fans with its first set of
branded rewards in conjunc-
tion with the band's tour and
upcoming new album. Fans
who “check in” with Maroon
5 using either GetGlue apps
on Facebook or GetGlue
.com will earn Maroon 5-
branded “stickers” (similar
to Foursquare's badges),
including a basic sticker, a
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super-fan sticker, a tour
sticker and the “Hands All
Over” sticker named after
the album. The band will
leave hints about how to ac-
quire the stickers through its
Twitter and Facebook ac-
counts, as well onstage, This
is GetGlue's first partnership
with a recording artist, and
the company says it expects
to announce deals with other
artists soon.

BUZZNET, SPRITETO
STREAM LIVE
PERFORMANCES
Buzznet.com will be hosting
live in-studio performances
this fall from select artists in
conjunction with sponsor
Sprite as part of a new pro-
motion called “Fresh Sound
Studio.” Fans who want to
access the streaming event
can unlock access by retriev-
ing a special code either
online or under caps of 20-
ounce bottles of Sprite.
Participating acts include
Good Charlotte and N*E*R*D.
Fans will be able to request
songs, chat about the per-
formance with other view-
ers and download exclusive
photos and videos.
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“Bottoms Up" grabs a spot inthe top 10,

affording Trey Sengz his fourth top 10
and featured artist Nicki Mina] her third.
Songz’ new album, “Passion, Pain &

. Pleasure,” was released this week.
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NEW AD-ITUDE

Artists, Executives Share Ideas At The Billboard/Adweek
Music & Advertising Conference In Chicago

The Billboard/Adweek Music & Advertising Conference, in association with Music Dealers, brought together artists, music
supervisors, ad executives and decision-makers from top consumer brands to discuss opportunities in music brand-
ing. Held Sept. 15-16 at the Westin Michigan Avenue Chicago, it marked the conference’s first Midwest appearance. Echo-
ing the sentiments of other attendees, Bryan Ray Turcotte, partner/creative director at music supervision/production
company Beta Patrol, said that relationships can be more important in striking branding deals than an artist’s music.”|
can go to a big record store and buy records all day,” Turcotte said, “but it's not going to tell me the story of the band

or their friends.”

.
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LOOKING BEYOND TV AD SYNCHS

Rapper/producer David Banner, who had a song featured in a Gatorade TV commercial this year, emphasized the importance
of staying in steady contact with branding executives. “With Gatorade, | had kept myselfin their peripherals for a year,” he says.
“Ilet them know I may not have a million friends on Twitter, but I am really talented and I'm always on time.” From left: Ban-
ner, Music Dealers president Eric Sheinkop, William Morris Endeavor agent Todd Jacobs, Cornerstone senior VP of strate-
gic marketing and creative Jeff Tammes, Smirnoff Experience global brand director Annabel Rawson, Commmon Ground
Marketing Agency event supervisor Marc Glanville and Unbundled LLC chairman/writer Cheryl Berman.

BUD LIGHT LIME CASE STUDY

Kid Sister (center) with DDB senior producer of music and in-
tegration Gabe McDonough (left) and Downtown Music Pub-
lishing VP of creative services Jedd Katrancha discussed the
Chicago rapper’s campaign with the Anheuser-Busch beer brand.
“If 1 don'tuse the brand orif | don’t want to sell it, I'm not going
tosellit,” she said, adding, “The stars aligned. . . Summer, beer,
song, boom.” McDonough urged artists to be “a person of your
word: cooperative, honest and upfront.”

ZAC BROWN KEYNOTE

Zac Brown sat for an interview with ROAR founder /partner
Bernard Cahill and Dodge Ram Truck head of advertising
Marissa Hunter. “I've been very blessed to be both a business-
man and an artistin the music world,” he said. “I know artists
who are amazing and yet they can't tie their own shoes.” From
left: Billboard publisher Lisa Ryan Howard; Brown; Ray
Waddell, Billboard executive director of contentand program-
ming for touring and live entertainment; Hunter; and Cahill.

BRANDS AND TOURING

A panel of sponsorship experts discussed the vital role that brand partners play in providing artists with touring dollars. Cre-
ative Artists Agency sponsorship agent Laura Hutfless recalled how she secured a multiplatform branding deal for country
star Martina McBride with Sunny D. “I went directly to Sunny D and pitched a campaign to them,” she said. “It was going in
with a specific plan, from tour to print to TV and selling it that way. If you do the work for them, they're more likely to part-

ner with you.” From left: TEG Sponsorship Report senior editor Wi

am Chipps; Billboard's Ray Waddell; emerging artist

Thomas Fiss; MAC Presents senior sponsorship coordinator Jessica Beutler; Hutfless; Hello Music president John Boyle;
and Jonathan Azu, executive VP of business development and marketing at Superfly Marketing Group.
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A Little Night Music

Stay up late:
CARSON DALY;

inset:
JAPANDROIDS

‘Last Call With
Carson Daly’
Revamps Format
To Focus On
Recording Artists

With the debut of its 10th sea-
son on Sept. 20, NBC's “Last
Call With Carson Daly” is over-
hauling its format to become
predominantly focused on
music, offering live perform-
ances, behind-the-sc
segments and spotlights dedi-
cated to emerging acts.
“Before we ditched the studio,

=5 artist

we'd been locked into that kind
of late-night feel: monologue,
then a desk thing, then the lead
guest,” says Daly, who started
outasaV]on MTV’s “TRL" and
as a DJ at KROQ Los Angeles.
“Music has always been kind of
an afterthought in the world of
late night, which was a dumb
thing for me since it's the epi-
center of who Tam. This new for-
matenables us to include music
wherever we want.”

Among the acts that will be
featured on upcoming episodes
are Alberta Cross, the Walkmen,

Japandroids and Broken Bells.
“Carson’s like, ‘If we can doan
entire half hour on music, that's
what we want to do,” " says
Davis Powers, music booker for
“Last Call.” “Certainly we'll pro-
gramitwhere if it's a big-name

act, they can take the whole half

hour. But our main goal is to
program our half hours as
music-heavy as possible so
you're getting variety and dif-
ferent types of content.”

Aside from reality TV shows,
music-centered programming
is almost nonexistent on network

TV. While IFC's “360 Sessions”
and select episodes of Sundance
Channel's “Iconoclasts” provide
cable viewers an in-depth look at
recording artists and their work,
this sortof programming
rarely appears on the
broadcast networks.

The music-centric
format was tested dur-
ing the show’s ninth sea-
son, under the auspices
of new executive pro-
ducer Stewart Bailey,
who previously worked
on Comedy Central's
“The Daily Show With Jon
Stewart.” Guy Oseary also re-
mains as “Last Call” co-execu-
tive producer.

“I have to give [Bailey] a lot
of eredit for this—I feel much
more cornfortable and in my el-
ement, and not like I'm play-
ing the partofalate-night host,”
Daly says. “I'm out in the real
world and 1 get to organically
talk about music.”

Besides taking “Last Call" into
its 10th season, Daly also serves
as D] for KAMP-FM Los Ange-
les. In addition, Daly will con-
tinue to host NBC's “New Year's
Eve With Cargon Daly.” Alex Co-
letti, formerly of MTV's “Un-
plugged,” was recently named

executive producer of the special.

Sohow can artists geton “Last
Call"? Pitch early on as part of the
development of a band’s media
plan, Powers says. “Now with this
new format, artists should have
awillingness to talk to us on the

ground floor and come to us with
new ideas,” he says. “The No. 1
thing we have to do as a televi-
sion show is respect our audi-
ence, and that comes with
reassuring them that we know
their taste, and also gaining their
trust that we're going to open
their eves to new talent.”

And while he's open to any
and all genres and artists at all
stages of their careers, Powers
says it’s particularly important
that artists who pitch him for
“Last Call” take enough time to
incubate and develop their live
shows. “I find that a lot—you'll
hear a great CD and you show
upatthe venueandit'salaptop
and a drummer,” he says. A seg-
ment of the show, “Spotlight,”
focuses on emerging or under-
exposed artists; among those to
be featured include Jay Electron-
ica, Big Freedia and Tift Merritt.

“All the other traditional late-
night shows are feeling the pres-
sure of booking what is on the
charts—the top 10 acts—and

they all fight for it,” Daly says.
“We have a young staff that's
passionate about music. Tome,
the power is in the diversity.”

Powers says he's working with
all the major Los Angeles music
venues, including the Coliseum,
to set up live shoots to incorpo-
rate into the “Last Call” slate.
“Our approach to shooting
artists in a live setting is ambi-
tious,” he says. “[We've already]
featured Lily Allen at the Wiltern
and the xx at the Palladium.”

While the promotional power
ofa1:35a.m.-2:05 a.m. time slot
is obviously more limited than
a show airing in prime time or
during the traditional late-night
slots, ratings for the show aver-
age 873,000 viewers per night,
according to Nielsen Media Re-
search, compared with 1.6 mil-
lion on average for the season
to date for “Late Night With
Jimmy Fallon,” which precedes
“Last Call” on NBC.

Powers says that “Last Call”
extends its audience by being
available through on-demand
cable systems and online.
“That's how we have to look at
the content we're creating—as
shapshots of these artists that
vou can always come back to,”
he says. ves
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>>>POPKOMM TO
RETURN IN 2011
Popkomm’s return this
month after a one-year
absence was successful
enough for organizers to
confirm that the annual
music business confab will
take place Sept. 7-9, 2011,
in Berlin. Popkomm 2010
was staged Sept. 8-10in
the now-decommissioned
Berlin Tempelhof airport
and featured a trade fair,
conference and music
festival. Organizers said it
attracted 7,500 visitors to
the B2B area in the first
two days before opening
to the public on the final
day. The 2009 event was
canceled when it appeared
to face a 50% dropin
attendance from the
14,000 reported in 2008.
This year’s Popkomm was
incorporated into the
newly launched Berlin
Music Week (Sept. 6-12).

=>>WORLD CUP
HURTS HMV
SUMMER SALES

HMV is hoping a fourth-
quarter sales revival will
compensate fora
disappointing summer.
During the 19-week period
ended Sept. 4, comparable-
store sales at HMV U.K. &
Ireland fell 14.9% from the
same period last year, the
company saidina
staterent. HMV didn't
disclose a precise sales total
for the period. According to
HMV Group chief executive
Simon Fox, the FIFA World
Cup “disrupted the pipeline
for new entertainment
product, and the games
market continued to be
weak” during the period.

>>>KOBALT
OPENING DOWN
UNDER

Kobalt Music Publishing is
opening an Australasian
affiliate in Sydney. The U.K.
music publisher will begin
administering its own
works in the region Jan. 1,
replacing a nine-year
subpublishing deal with
Mushroom Music
Publishing. Helming
Kobalt Music Publishing
Australia & New Zealand
will be managing director
Simon Moor, previously
head of A&R/creative at
Sony/ATV Music
Publishing Australia. Moor
will report to Kobalt
founder/CEO Willard
Ahdritz.

Reporting by Lars Brandle,
Andre Paine and Mark
Sutherland.
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URBAN
RENEWAL

BBC 1Xtra Seeks A Larger
Listening Audience In Step
With Its Influence

LONDON—Influential BBC digital radio station 1Xtra
is looking to use the growth of the U.K. urban scene
to reach a larger audience.

The lineup for 1Xtra's biggest live event to date,
set for Sept. 25 at London’s 12,000-capacity Wemb-
ley Arena, reflects its key role in breaking success-
ful U.K. urban acts. Tinie Tempah, Tinchy Stryder
and N-Dubz all enjoyed early exposure on 1Xtra,
which launched in August 2002.

The station’s commitment to new talent helped
develop the domestic urban music market, says
Jonathan Shalit, manager of N-Dubz, which has
scored 10 U.K. top 40 singles and two top 20 albums
since November 2007,

Before 1Xtra, “we'd only take U.S. urban music se-
riously,” Shalit says. “Now we're actually in a place where
being a U.K. urban superstar is a viable career path.”

Airplay on 1Xtra “acts as a litmus test for new U.K.
urban records,” he says. “We've seen the likes of N-
Dubz, Taio Cruz, Tinchy Stryder and Chipmunk break
directly as a response to 1Xtra support.”

According to radio audience research group
RAJAR, 1Xtra averaged 600,000 weekly listeners in
second-quarter 2010. That was down from 634,000
ayear earlier, but still more than double the average
weekly audience of 284,000 it had during second-
quarter 2005.

“Those 600,000 are hardcore listeners who will go
out and buy those records,” Island Records U.K. co-
president Darcus Beese says, citing Cruz as a key Is-
land artist who benefited from 1Xtra airplay of his
single “I Just Wanna Know."

“For a label like mine with a UK. urban roster as
well as a U.S, urban roster, 1Xtra's vital,” Beese adds.
“They come very early on records—as early as the street
starts to hear them.”

Conceding that being digital-only limits 1Xtra's
reach, BBC Radio 1/1Xtra deputy controller Ben
Cooper says he still hopes it will top 1 million average
weekly listeners within the next year.

The station can draw some encouragement from
the experience of fellow BBC digital station 6 Music,
which had 1.2 million average weekly listeners in the
second quarter, up from 595,000 a vear earlier, albeit
after its threatened closure drove listenership higher
{Billboard.biz, July 5).

- B

1Xtra's cross-promotional relationship with Radio
1 could help attract more listeners. The station’s Sat-
urday night programming, featuring high-profile hosts
Trevor Nelson, Tim Westwood and Jam, has been
simulcast 7 p.m.-7 a.m. on Radio 1 since October 2009.

That's “a 12-hour advert,” Cooper says. He adds that
1Xtrais also looking into offering a mobile app to en-
able smart-phone users to listen to the station.

1Xtra airplay is seen as a key step for an urban act
to crack the Radio 1 playlist through specialist shows
feeding off 1Xtra's playlist. Cooper confirms that sta-
tion personnel are in regular contact with each other,
although Beese notes that “there’s alot of records there
that won't make the [Radio 1] playlist.”

Cooper says he’s planning to make programming
changes in the coming months, including a weekly
“MyTop 10" slot where artists choose and discuss their
favorite tunes. Meanwhile, he's focused on the free
Wembley show which—unlike its smaller predeces-
sors in 2008 and 2009—will include U.S. acts, namely
B.o.B and Jason Deriilo.

“There was a stage in its history where you had to
fight with the music industry to get big American
artists [to perform on] 1Xtra,” Cooper says. “I don't
think that’s a problem any longer. Look at the fact that
Jason Deriilo and B.o.B are there—they get 1Xtra; they
see what it can do for them.” aer

Additional reporting by Richard Smirke.

[c]Xe]:TYM BY LARS BRANDLE

‘Shock’ Treatment

Aussie Indie Distributors’ Woes Force Labels To Strike New Deals

BRISBANE, Australia—Finan-
cial woes at two of Australia’s
four leading independent dis-
tributors have left more than
100 labels scrambling to find
new deals,

During the summer, Mel-
bourne-based Shock Group
and Stomp Entertainment
entered administration—the
equivalent of Chapter 11 bank-
ruptcy protection inthe United
States. Both found new own-
ers, but labels are having to
strike fresh distribution deals.

“You hope they haven't left
too many people in their wake,
which would [reflect badly on]
the two brands,” says David
Vodicka, chairman of the Aus-
tralian Independent Record
Labels Assn. Shock, in particu-
lar, “had a solid name, nation-
ally and internationally,” he
adds. “You may see that name
diminish to some respect.”

Meanwhile, EMI Australia
chairman Mark Poston says the
majors are well-positioned to
pick up disenchanted interna-
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tional labels, “That's something
that will happen,” he says. “The
majors have had to become
more independent-facing with
the changing marketplace.”
Shock, launched in 1988,
worked withintemational labels,
especially those in alt-rock,
while 15-year-old Stomp tar-
geted dance and metal. Aus-
tralia’s two other main indie dis-
tributors—MGM Distribution and
Inertia, both in Sydney—focus
ondomestic talent and interna-
tional product, respectively.
The Australian Recording
Industry Assn. (ARIA) doesn’t
break out market-share fig-
ures, but indie-label sources
estimate that Shock accounts
for about 5% of annual album
sales, the largest of the four
leading indie distributors.
“Australia’s a very small mar-
ket with plenty of competition
and players,” MGM founder Se-
bastian Chase says. “You have
to be careful of the scale of
your enterprise.”
Chase declines to say
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whether it will pick up ex-
Shock/Stomp labels, but in-
sists “we'rein good shape.” In-
ertia declined to comment.

Shock was undermined by
losses at its wholesaling arm,
which it shuttered in June (Bill-
board.biz, June 8). According
to ARIA, physical music sales
totaled $366.9 million Aus-
tralian ($339.9 million) in
2009, down just 1.2% from the
prior year. But five previous
years of far steeper declines
hurt Shock and Stomp.

Shock’s lenders eventually
pulled its credit line, and on July
30 DVD/CD duplicator Re-
gency Media acquired Shock’s
assets from its co-founders
David Williams and Frank Falvo
for an undisclosed sum. A cred-
itors report shows Shock owed
$4.2 million Australian ($3.8
million); it’s unclear how much
creditors will receive from the
administrators.

The collapse ended Shock’s
distribution deals, says former
chairman Williams, now CEO

Shuffling the deck: Australian
Independent Record Labels
Assn. chairman DAVID
VODICKA (top); Shock CEO
DAVID WILLIAMS.

of Shock Entertainment. He re-
ports to Regency managing
director Fiona Horman.

“We've had to strike new
deals with everybody;” he says,
insisting Regency wants to
“invest further in extending our
roster in music and DVD.” Wil-
liams says V2/Cooperative
Music, Epitaph, Cooking Vinyl
and Eagle Rock have already
re-signed with Shock, as have
domestic labels Boomtown
and Resist.

London-based Cooking Vinyl
managing director Martin
Goldschmidt says Regency’s

acquisition of Shock ends the
financial uncertainty that had
surrounded the distributor
and “brings other strengths
and business synergies to
Shock, while preserving their
label management, sales and
promo teams.”

Stomp's administrators re-
port the distributor owed $11.6
million Australian ($10.6 million)
when its assets were acquired
in August for an undisclosed
sum by Surrealus, a holding
company owned by Franchise
Entertainment Group directors
Paul Uniacke and Edward Ne-
delko. The debts left behind in-
clude six-figure sums owed to
U.S.indies Sub Pop and Victory
Records. Executives from both
declined to comment.

Plans to stock more CDs at
FEG's video rental franchises
could help drive Stomp's music
sales, Uniacke says, noting that
only about 50 of its 430 Video
Ezy stores and just a handful
of its 285 Blockbuster stores
carry music.

The new owners are now
renegotiating Stomp’s distri-
bution deals. “We've got a fair
bit of work to do mending
bridges,” Uniacke says, “but
it's still a sound business.” -«
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Eves Further Expansion

LONDON—Live promoter/
travel company Ibiza Rocks is
exploring further expansion
opportunities in Europe and
the United States after a
successful summer season
taking live music to the Span-
ish Balearic islands of Ibiza
and Mallorca.

The 2010 15-gig Ibiza sea-
son wrapped Sept. 14 with a
show by the Specials at the
2,000-capacity Ibiza Rocks
Hotel in San Antonio. Flo-
rence & the Machine and the
Prodigy also played this year,
while the brand staged five
2,500-capacity concerts dur-
ing its inaugural season on
Mallorca, including perform-
ances by Pendulum and the
Kooks, at the Mallorca Rocks
Hotel in Magaluf.

Sales of vacation packages
through the Ibiza Rocks web-
site are up 68% year to date by
volume from the same period
last year, with about 40,000
people in total expected to stay
at the two hotels during the
summer, according to Ibiza
Rocks CEO Andy McKay.

The company plans an ex-
panded 17-gig concert season
at both sites next year and is
discussing expanding to addi-
tional European sites and
launching in the United States
(most likely in 2012) with po-
tential partners.

“There's an awful lot of  artists a free holiday as well “I don’t think we can crack < -
places we could open this,” asaguaranteed audience. Al America without the right - !
McKay says. “But we don't  hotel bookings include gig  partner,” McKay says. “But : i [
want to do the obvious and tickets, accounting for with the right partner, we've - e DI
pick the next British-led youth ~ around 50% of concert capac-  gota hell of a chance.”  «-- DN
destination.” ity at full occupancy, with . L ) 1
It's a farcry from the com-  remaining tickets sold for  Additional reporting by About F O] !
pany's 2005 founding ina  €35-€45 ($45-$58). Richard Smirke and Sarah And Bog . J :
backroom at McKay's leg- “We can't compete on fees,”  Williams in London. IE B

Happy holidays: example
performs at Ibiza Rocks in July.

endary Ibiza club night Man-
umission. Back then, live
performances on the island
were rare, but by the time
McKay ended Manumission
in 2008, Ibiza Rocks had out-
grown its parent and was
staging regular shows in the
former Club Paraiso Hotel,
now rebranded as the Ibiza
Rocks Hotel. Ibiza Rocks
began selling vacation pack-
ages for the hotel through its
Brand Rocks Travel agency
that year.

Today, 55% of the guests at
the Ibiza Rocks Hotel—and
45% of those at the Mallorca
Rocks Hotel—book through
the company's own gite. It
shares revenue with its part-
ner hotels, which remain in-
dependently owned, while also
earning money through cor-
porate sponsorships, merch
sales and guests who book
through other companies.

While such revenue streams
now dwarfwhat the company
generates from the gigs
themselves, McKay insists
live performances remain the
core of the brand. While
many bands could play to
larger audiences elsewhere,
he says Ibiza Rocks gigs
remain attractive, as they can
be scheduled between festi-
val appearances, are filmed
by MTV and effectively offer

McKay says, “but we overde-
liver in every other area. Being
on the road can be a slog—
we're the oasis in the desert.”

U.K. urban artist Tinie
Tempah played both sites this
summer and his manager,
Dumi Oburota of London-
based D 1st Management,
agrees that the appearances
weren't about money.

“It’s more for profile,”
Oburota says. “The fact he
plaved Ibiza Rocks and really
rocked it definitely helps us
[get bookings] next vear on the
festival circuit.”

Ministry of Sound Record-
ings urban artist Example play-
ed Ibiza Rocks in July. Ministry
of Sound Group CEO Lohan
Presencer praises the company
for targeting a “hugely un-
catered-for market.”

“There’s a young audience
that wants to go outand party,”
Presencer says. “They've
worked out the different
marketing opportunities for
that audience and hit them
bang on.”

He warns that a move to
the United States, where
most U.K. tourists are fami-
lies rather than young club-
bers, would be a tricky
proposition. But McKay says
any U.S. launch would target
young Americans rather than
British vacationers.

http:/Avww.cdbaby.com/cd/cameronjeff
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Schoolhouse Rock

Warner Bros. Artists Josiah
Leming And Tyler Hilton
Prep For High School Tour

In an innovative artist development initiative,
Warner Bros. Records is working with the Agency
for the Performing Arts (APA) and Variety Artists
International to send two emerging pop singer/
songwriters on a tour of high schools.

This week, Warner released “Come On Kid,”
the debutalbum of former “American Idol” con-
testant Josiah Leming. The label is also prepar-
ing for the early 2011 release of the first full-length
album from Tyler Hilton since his 2004 major-
label debut, “The Tracks of Tyler Hilton" (Mav-
erick), which has sold 87,000 units in the United
States, according to Nielsen SoundScan.

To help promote both artists, APA’s Jaime
Kelsall, who represents Hilton, and Variety's
Zach Mullinax, who works with Leming, have
booked a 25-city tour of clubs and high schools
for both artists. Hilton and Leming will each play
free afternoon sets at different high
schools in each market, which they
will use to promote alocal evening
clubshow featuring both perform-
ers. Nearly all of the clubs are all-
ages, 300- to 500-capacity venues
that suit singer/songwriters well.

Kelsall and Mullinax, who are
working with high school mar-
keting professional Jimmy Can-
tillon of Cantillon Entertainment
Group, estimate Hilton and Leming will play
for 116,000 students during the tour, which
starts Oct. 6 in Upland, Calif.

“All of us thought that we need to get these
acts on the road,” Mullinax says, “so it was a
great way tolay a foundation, with Jimmy’s idea
for the high school daytime stuff to promote the
bands and get kids out to the nighttime shows.”

Thelabel is providing tour support, with the
artists sharing transportation, some produc-
tion and backing bands to contain costs. Hilton
and Lerning will also sell merch at the schools
and keep 100% of the proceeds.

So far, the artists are scheduled to play gigs
at 28 clubs, as well as two college dates and char-
ity events in at least three cities. APA and Vari-
ety split up the booking.

“They took the East Coastand [ took the West
Coast and we were able to book this thing in a
week,” Mullinax says. “That's pretty impressive
for young groups, because usually it's a little
bit more of a grind. We each knocked cutabout
15 dates. We got the club tour on the books
quickly, and now we can set up the promo on
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the high school stuff.”

Mullinax says this is the first time he's booked
a tour like this. “I've had other acts that are out
there on the road grinding away and doing high
school stuff,” he says, “but nothing near as for-
mal as having a high school point person, almost
ahigh school agent, strictly focusing on the high
schools to supplement what we're doing at night.”

In 2000, when Warner Bros. senior VP of A&R
Perry Watts-Russell was at Capitol Records,
he put four emerging female artists on the road
for what was dubbed the Girls Room tour. While
that trek didn't include high school gigs like the
Hilton/Leming jaunt, it shared “a similar con-
cept of, rather than have people being competi-
tive with each other, be supportive of each other,
traveling together . . . [sharing] musicians and
that kind of thing,” Watts-Russell says.

With Hilton and Leming, “we're taking ad-
vantage of the fact that they appeal probably to
the same audience,” he says, adding, “I've been
encouraging Josiah to tour as much as possible,
so this is just another mechanism
forhim to get out in front of peo-
ple. Then it's down to him and
Tyler to really make converts, im-
press and have an effect on the
high school kids, as well as who-
ever comes to the evening shows.”

By kicking in cash to make it
happen, Warner Bros. is helping
prove that the rumors of the death
of tour support are greatly exag-
gerated. “We do cut down on costs because of
shared musicians and stuff like that, but it still
requires tour support,” Watts-Russell says. “It's
a significant amount to stage something like
this, but we think it's a worthwhile endeavor.”

According to Mullinax, “the best case sce-
nario is we create awareness, we create the buzz,
bring in more fans, and the nighttime shows
wind up doing good. The bottom line is also
that other groups and the industry see that these
two acts are working hard.”

Mullinax says the Hilton/Leming tour
would pregent “a perfect opportunity for a
sponsor,” but he adds, “That's a little bit eas-
ier said than done.”
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Ringtones Redux

Universal’s Movihits Subscription Service Eyes Untapped Market

Although ringtone sales have been
declining in the United States, Uni-
versal Music Latin Entertainment
{UMLE) is betting on a new service
to rev up the marketplace.
Movihits, a subscription service
marketed to Spanish-speaking and
bilingual consumers, launched in Au-
gust in partmership with
mobile content technol- 1
ogy company m-Wise, Latln
Customers are charged

Notas

new channel and marketing to an au-
dience that wasn’t being marketed to.”

The ringtone business has never
made a concerted effort to target the
Spanish-speaking market. Even lead-
ing mobile carriers that profess to
serve Latino consumers often offer
only a limited selection of Latin
music ringtones.

“We believe these
consumers weren't nec-
essarily buying in the

LEILA
coBO

$10 per month to down-
load up to five ring-
tones, while new
customers can down-
load up to 10 ringtones
in their first month.
Subscribers can also use
their credits to download wallpapers.

Although UMLE declines to dis-
close subscriber levels after the first
month of operation, executives say
they're pleased with the results and
feel confident they can grow the busi-
ness by reaching out to an untapped
consumer base.

“The [ringtone] market is declin-
ing, but it's still a very big market,”
UMLE senior VP of digital Skander
Goucha says. “And we're creating a

first place,” Goucha says.
UMLE is running TV
ads on Univision and
Telemundo to promote
Movihits. The current
spot features Enrique
lglesias and regional
Mexican stars Los Recoditos and in-
cludes a direct call to action: Texta code
from your cell phone to Movihits, agree
to subscribe and immediately get the
ringtone you just saw advertised.
Subscribers can download ring-
tones through their cell phone or at
Movihits' online store at its website
{movihits.com). Because the service
is billed by the carrier, consumers
don't have to use a credit card, remov-
ing a potential obstacle for many
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Los Lobos are currently on a North Ametrican tour to promote
their new album, “Tin Can Trust” (Shout! Factory). Singer/
guitarists Cesar Rosas and David Hidalgo, guitarist/drummer
Louie Perez and bassist Conrad Lozano formed the band in1973
in East Los Angeles. They returned to their old stomping grounds
to record “Tin Can Trust” with longtime saxophonist/keyboardist
Steve Berlin and drummer Cougar Estrada.
In an interview, Rosas talks about making the album.

' g

for Movihits on artist
websites and is consid-

ering other promotional
platforms as well. “We
need to find out what are
the best outlets and
what gives us the best
response,” Goucha says.

So far, the top-selling
ringtones are those pro-
moted in the current TV
spot—Iglesias’ “T Like
It,” featuring Pitbull,
and Los Recodites’
“Ando Bien DPedo.”
Goucha says that acts
not featured in the TV

Mobile moves: The home page of Movihits.

Latino consumers.

Because Movihits includes ring-
tones from Universal's entire cata-
log, the TV spots also promote
mainstream acts, working under the
assumption that Spanish-speaking
music fans will want ringtones by
Eminem and Lady Gaga as much
as they would those by Juanes and
Don Omar.

UMLE iz also running banner ads

spots get far less trac-
tion, even when con-
sumers eventually make
it to the site. Still, he says, it's a “win-
win” for the label and its artists.
“No one else is going to the His-
panic consumer via Latin television
[to sell ringtones],” Goucha says.
“And we are targeting them but with
an interesting mix of Latin and
Anglo music.” e

b- For 24/7 Latin news and
Helrd analysis, see billboard.biz/latin.

L

Del est%os Angeles:
S LOBOS and

singer/guitarist CESAR
ROSAS (center).

The band went back to East
L.A. to record “Tin Can
Trust.” How did that feel?
It was a very humbling expe-
rience; we got a kick out of it.
We were right there in the old
neighborhood. There were a
lot of good eats and stuff. We
went into the studio and we
didn’t have too many songs.
We pretty much wrote every-
thing when we were there.

How did being in the neigh-
borhood influence the
three songs that you wrote
on the album?
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[ wrote a cumbia [*Yo Canto”].
The cumbias that T write are
notvery traditional-sounding.
In the "50s, the cumbia was
very popular in Mexico, and
then came over to L.A. T in-
tended to write a song more in
thatvein, sort of like East L.A.
style, you could say.

The Spanish songs on the
album are the most upbeat.
The thing I bring to the table is
to brighten things up. Not in-
tentionally, it's just the way it
goes. You've got the darker Los
Lobos; Louie and David seem
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to write that way. [But] people
may not want to just hear the
social commentary; they may
just want to dance, so that's
cool. 1 also wrote a rock song
[“All My Bridges Burning”] with
Robert Hunter, the lyricist who
wrole a great percentage of the
Grateful Dead catalog. It seems
we've adopted a sort of Dead-
head following here and there,
and thought it would be fun to
contact him and do something
along those lines.

On Sept. 28 you'll be play-
ing a mariachi festival at Los

Angeles’ Gibson Amphithe-
atre with Los Tigres del
Morte. What's the secret to
maintaining such a diverse
fan base?

We just do what we do and it
just comes out OK. [ think mu-
sically, the Latin part of Los
Lobos plays a big part. We try
to keep the old traditions that
attract a certain group of peo-
ple, while the other rock'n'roll
stufftouches other people. The
lyrics are something a lot of

different people can relate to.

“Tin Can Trust” is your first
album on Shout! Factory.
Some of the other labels we
were on the past 10 years or so,
they just weren't doing the job.
They weren't performing on
behalf of the band. That kind
of bummed us out. We said
we'd never go on a label again,
butwe did it. These guys seem
to be doing very well with it.
—Judy Cantor-Navas

EN ESPANOL: All the great Latin music coverage
L£OM you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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‘MACHETE’ MUSIC
RELEASED ON
DIGITAL-ONLY ALBUM
Four previously unreleased
tracks from Robert Rodri-
guez’s new movie, “Machete,”
are featured on a digital reis-
sue of the album “Mexican
Spaghetti Western” by Chin-
gon, Rodriguez’s Austin-based
“electric mariachi” band. It’s
the only available recording of
music featured in the film and
is the first digital-only release
by Rodriguez's label, Rocket
Racing Rebels Publishing.
Tracks featured in “Ma-
chete” include Rodriguez’s
version of the mariachi stan-
dard “El Rey,” amplified with
rock guitar and gunshots; the
“Machete Deluxe Theme,”
featuring longtime Rodriguez
collaborators Tito & Taran-
tula; and the ominous “1-800-
HITMAN,” which combines
the suspense of melodra-
matic retro spaghetti-west-
ern scores and speed guitar.
Rodriguez brought Austin
musicians together to form
Chingon (which translates as
“badass) and record songs
for his 2003 film, “Once
Upon a Time in Mexico.” Mu-
sicians include drummer
Rafael Gayol, and Rick and
Mark Del Castillo and singer
Alex Ruiz from local Austin
favorite Del Castillo. “Mexi-
can Spaghetti Western” was
originally released on CD in
2004. In addition to the “Ma-
chete” tracks, the digital
rerelease includes “Mala-
guena Salerosa,” which was
featured in Quentin Taran-
tino's “Kill Bill 2.” Salma
Hayek contributes guest vo-
cals on “Siente Mi Amor.”

GUCCI OUTFITS MARC
ANTHONY DURING

U.S. TOUR

Marc Anthony has announ-
ced that Gucci will provide
his wardrobe for the U.S. leg
of his 2010 tour, which
kicked off Sept. 10 at Madi-
son Square Garden in New
York. Anthony is touring in
support of his new album,
“lconos.” Fresh from playing
Latin America, he will play
12 North American dates
through Oct. 30. His tour is
presented by CMN.

Reporting by Judy Cantor-
Navas and Leila Cobo.

LOS LOBOS: DREW REYNOLDS
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During Michael Eisner’'s 21 years as CEO of the Walt Disney Co., he transformed it from a
rudderless operator of theme parks and a family-friendly film studio into a diversified media

conglomerate.

Since stepping down as Disney’s chief executive in 2005, Eisner has kept busy through Tor-
nante, a firm he founded to invest in media and entertainment startup companies, including
Internet video content studio Vuguru, trading card company Topps and now-shuttered

streaming video site Veoh.

After spending decades as a highly visible top executive at entertainment companies like
Disney and Paramount Pictures, Eisner says he enjoys developing ideas in the relative seclu-
sion of Tornante. “Doing stuff that | don't have to talk about because I'm notin a public com-

pany is fantastic,” he says.

MNow Eisner is back in the public eye with his new book, “Working Together: Why Great Part-
nerships Succeed” (HarperBusiness), which hit bookstores this week. In the book, Eisner
and co-author Aaron R. Cohen examine the factors that contributed to 10 celebrated busi-
hess tandems, ranging from Studio 54 co-founders lan Schrager and Steve Rubell and for-
mer New York Yankees manager Joe Torre and bench coach Don Zimmer to Bill and Melinda

Gates and film producer Brian Grazer and director Ron Howard.

The latest media scuttlebutt says Eisner could become the next chairman of the Tribune
Co. In aninterview with Billboard, Eisner declines to comment on Tribune, but is eager to dis-
cuss his book and the challenges facing entertainment companies as they move online.

Why write a book about busi-
ness partnerships?

I had never read a book about part-
nerships. Everybody is taught indi-
viduality—take that football across
the goal line and do a dance; you're
alone celebrating your individual
victory. You start off as a little kid
and your parents tell you to share.
By the time you're in the fourth
grade, they're telling vou, “Succeed
onyourown.” I think sharing is ac-
tually more important to a 40-year-
old than a 4-year-old.

What did you take away from the
interviews and research you did
for the book?

If I had read it when I was 20, 1
would have sought partners more
aggressively and appreciated them
better. I thought this would be
good for other people going into
business. I believe in synergy—I
made it a business strategy for Dis-
ney. | didn't see it at some of the
other companies | worked at. Syn-
ergy really is about being able to
be partners with other people in
the organization. Maybe some-
body will read this and say, “This

is for me. I think it works.”

One thing that stood out was how
selfless all these partners were in
how they shared profits, in how they
were able to get rid of the petty
things, the jealousies. Warren Buf-
fett practically became an agent for
this project because he so much
wanted [longtime associate] Char-
lie Munger to get the credit he
thought he deserved after all these
years of working together.

In creative industries, how can
artists and businesspeople ben-
efit from partnerships?

It's much more than complemen-
tary skills. It's being able to share.
Some people can and some people
can't. | love where Warren Buffett
talks about the seven deadly sins and
how the only one you feel badly about
would be envy. Envy is never good.

You invested in Veoh, which
Universal Music Group unsuc-
cessfully sued for copyright in-
fringement. What did you like
about that company?

I'm glad T invested in that. I did it
to introduce myself to Internet

The former Disney chief talks
about his new book and how
entertainment companies should
approach online opportunities.

video. It was very early. YouTube was
already positioned as the first mover.
I was hopeful that we could do itin
a slightly different way. We got ex-
tremely wide distribution.

[Record labels] were trying to put
their finger in a dam that was un-
stoppable. They went after Veoh,
which was completely legal in all
areas. | think they probably went
after the wrong company, but they
went after every company. I think
that was quite silly of them. Liti-
gation was a profit center for them
in the old days, and that culture was
probably still [there].

[Veoh] may have not worked any-
way. Who knows? But it was a very
good, relatively inexpensive educa-
tion which we're now benefiting
from in other things we're doing.

How should media companies
approach online video?
Not only can you not run away from
it, there’s a fantastic opportunity.
You have to be a forward-thinking
executive who understands the eco-
nomics and protects, to a degree,
[traditional] pieces of the industry.
Ifyoulook at all these media com-

panies, they're still making all their
cash flow from their “rust belt” as-
sets—movie companies, theme park
companies, broadcast companies,
even newspaper companies—record
companies toalesser degree. So, the
production of television series that
find their way onto television, cable,
satellite and streaming networks is
great. You just have to make sure the
model you're working on does not
undersell your product.

There's a fine line between what
would characterize you as a trog-
lodyte and what would characterize
you as a brilliant, avant-garde, for-
ward-thinking genius. There's some
middle ground. If you're going to
run with these companies, you've
got to be smart about it.

What do you think about the
NBC-Fox-ABC streaming video
joint venture Hulu?
I think they've done a greatjob. The
interface is great, the look is great.
They certainly have a lot of product
on there. Their instinct to go to a
paid model is good.

Here's a partnership between
three studios that is going to hinge

on the very nature of agreeing in that
partnership. As we all know from
growing up as kids, three is nota
greatnumber. So [ hope they're able
not to have two of them gang up on
the third, beat him up on the play-
ground and have the whole thing
disintegrate. It's got to be a good
partnership to make that work.

Can online entertainment ven-
tures move forward without gov-
ernment regulation or changes
in copyright law? Or will the mar-
ket eventually take care of itself?
I certainly believe in net neutrality,
if that's where you're going. I've
never liked the idea of a gatekeeper
being able to exclude people dealing
ina creative marketplace. That's been
a concern of mine for my entire ca-
reer. So I'd hate to see telephone
companies or cable companies being
able to favor one service over another.
On the opposite side of that, [ den't
think that these companies should
be allowed to say, “We have no re-
sponsibility for what travels over our
distribution. The First Amendment
made medoit.”

It's a complicated issue as to what
the government’s role is, but I be-
lieve a governmentrole is important
to keep a level playing field and not
allowa financial interestina certain

service to dominate the thinking of

a ubiquitous distributor, I believe
the present administration agrees
with that, and I hope that prevails.

How should the industry fight
piracy?

Piracy has always been dealt with.
If you gupply a quality productata
fair price, piracy is generally lim-
ited, atleast in the developed world,
to 5% or 10%. If you preclude con-
tent from appearing on accessible
technology and you think you're
going to be able to hold back the fu-
ture, you tend to be shortsighted.
It's intelligent compromise.  «--

There’s afine line between what would characterize you as a troglodyte and
what would characterize you as a brilliant, avantgarde, forward-thinking genius.
If you're going to run with these companies, you've got to be smart about it.
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“AMERICA SEEMS TO ALWAYS BEAT WAR,"
John Legend muses as he casually plinks the
keys of his piano at Brooklyn's Music Hall of
Williamsburg. “While politicians go home safe
to their families, we've gota government will-
ing to sacrifice people’s lives every day.”
Backed by four members of the hardest-
working band in hip-hop, the Roots, Legend
then launches into a kinetic, 12-minute cover
of Bill Withers' “I Can’t Write Left Handed,”
about a young soldier shot during the Vietnam
War. The song was originally recorded in 1973,
but its message still resonates in 2010, which
is precisely the point. “1 Can't Write” is one of
11 socially conscious '60s and '70s soul songs
covered on Legend and the Roots’ collabora-
tive album, “Wake Up!,” due Sept. 21 on Co-
lumbia. (Commeon and Melanie Fiona make
guest appearances on the set’s lead single,
“Wake Up Everybody.")

The Sept. 7 concertin Brooklyn marked the
second time in eight days that Legend and the
Roots played gratis in New York thanks to
American Airlines, which sponsored the gigs
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as part of an initiative to promote BlackAtlas
.com, a new social networking site geared to-
ward African Americans. “Nothin’ like a free
show,” Legend cracked. “Don’t get used to it.”
Earlier, Billboard sat down with Legend and
Roots and “Late Night With Jimmy Fallon”
drummer Ahmir “?uestlove” Thompson to talk
about “Wake Up!,” President Barack Obama,
Twitter, where they buy music and more.

How did “Wake Up!"” come to fruition?
John Legend: | reached out to the Roots in
2008, when [ was just finishing my album
“Evolver.” I was in the middle of campaign-
ing for Barack Obama and feeling inspired
by the atmosphere in the country at the time,
so [ wanted to do something musically that
reflected that moment. The original idea was
to do some sort of covers EP, but the more |
got into it with the Roots, it felt like some-
thing that should be heard and marketed on
its own. So I put out “Evolver” and toured for
it, and then we came back to “Wake Up!” in
2010 and finished it up.

CUEST

What’s your first me
Roots live as a student at the University

mory of seeing the

of Pennsylvania?

Legend: | believe it was at Penn Relays, or
one of our spring fling concerts at Penn. In
Philadelphia they were the kings of hip-hop,
s0 it was a source of pride that one of the coolest
groups was coming out of there at the time.
Me and my friend Dave Tozer, who I wrote a
lot with on the last three albums, used to go
to open mics in Philadelphia and just watch
and take notes. We would see people like
Ahmir, of course, but alse Jill Scott, Erykah
Badu, D’Angelo—all these people would come
through Philadelphia and jam with the Roots.
It made me want to push harder to start my
own solo career.
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JOHN>
LEGEND

ON THE EVE OF THEIR COVERS
(OLLABORATION, JOHN LEGEND
AND THE ROOTS’ ?UESTLOVE
TALK AFROS, THE PRESIDENT
AND THE FINE ART OF TWEETING
BY MONICA HERRERA

[OVE

MABIL

Puestlove, the Roots sound much looser
on “Wake Up!"” than on the band’'s most
recent album, “How | Got Over,” released
in June. What approach did you take in
the studio?

Ahmir “?uestlove” Thompson: The Roots
haven't been this raw since our very first
record. It's not averproduced; it's just us jam-
ming together, and it's got a grass-roots feel

to it. It was actually
think it. With each album that we've made 1
tend to progressively lose more sleep over the
tiniest detail, whereas with this it was about
letting go and not second-guessing myself.
Sometimes it's hard to have fun with some-

berating to not over-

thing that’s also your livelihood, because
you're so serious about it.

How did you go about selecting the songs
to cover on the album?

Thompson: [ wanted to choose songs that
wouldn't overshadow the project and that
would give John a fair chance, sort of keep
him out of the line of fire of critics who would
instantly gun him down if he did a song that
didn’t hold up to a particular standard. So a
lot of the artists we chose are really under the
radar, like Baby Huey & the Babysitters,
Michael James Kirkland and Prince Lincoln
& the Royal Rasses.

There's definitely a link between the era
that you're harking back to on “Wake Up!”
and the “Yes We Can" fervor of 2008, but
the political climate has changed a lot in
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the past two years. Can this album still
resonate with people?

Legend: [t is a different climate, but I think it
males the album even more relevant now. You
would think now that we have a black president,
everything's all good, but there has been more
racial tension than ever before. A lot of people
feel like they're losing grip of what America
used to be. They long for a bygone era when
America was whiter, when it was more Chris-
tian, when it was more this, more that—they
long for a more traditional America. You see
that conversation, that battle, being had in
America right now, so it feels like these songs
are super relevant, even more so than in 2008,

Thompson: Absolutely. There's a song that
deals with patriotism, which connects to what's
going on in New York with the mosque near
ground zero. “Hang on in There” deals specif-
ically with the definition of an American: “Do
vou consider me an African American like you
consider yourself an American?” Every day,
new subjects and ideas are being raised that
malke this album relevant.

What was it like meeting President Obama?
Thompson: Every time | saw him, he ragged on
me about my hair. The first words that came out
of his mouth to me were, “Man, you haven't cut
that thing yet?” I'm almost certain that at the end
of this project, a performance at the White House
is in order. I'm putting that out there.
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Legend: He's a fan of hip-hop and R&B. He's
made that pretty clear in some of the conver-
sations he's had about his iPod, and he knew
how to wipe the dirt off his shoulder, so clearly
he's pop culture aware. I think President
Obama will dig this album.

Aside from our commander in chief, who
do you think is the audience for this album?
Legend: [ want everybody to hear it. [ think
it will find the right audience. The label is
doing a great job marketing it. Not everybody's
going to buy it, but the people that are sup-
posed to hear it and are longing for this kind
of music are going to hear it, and hopefully
they expose it to some of their friends.

What are you doing now to promote
‘“Wake Up!” that you wouldn’t have had
to do five years ago?

Legend: There are a lot more alliances with

brands. We're doing this American Airlines
thing with BlackAtlas.com, and we're doing
an online strearmning concert with American
Express and Vevo. Radie isn't going to sell all
vour records—particularly with a project like
this that isn’t really built for urban and pop
radio, except for urban adult to some extent.

What about performing at the Miss Uni-
verse pageant?

Legend: The principal reason we did it was-
n't for America, actually—it was because it’s
watched by so many people overseas, and it's
away to get the music to them without travel-
ing to their home countries. We were told it's
only below the World Cup in international
viewership. It was a weird juxtaposition, es-
pecially when this album is really socially con-
scious, but musically it felt good.

Tuestlove, were you always so great at using
Twitter or did you go through an awkward
beginner phase like everyone else?

Thompson: There are a lot of stages to Twil-
ter. Of course everybody's first tweet is
“OK, trying to figure this whole twe X
out.” I'd say for the first 100 tweets, | was just

being obnoxious—"Taking a left step, taking
a right step, taking a shit.” If you look at my
earliest tweets, | was highly obnoxious. It
wasn't until I got 10,000 followers that [ started
to be quasi-serious about it.

How many tech devices do you have on
you at any given moment?

Thompson: | have three phones, but I carry
all four of my computers wherever I go. I carry
around 80 pounds of technology.

John, has being around ?uestlove and see-
ing your friend Kanye West dive headfirst
into Twitter changed your approach to it?
Legend: ['ve always been active on Twitter.
I'm just not naturally funny. It's not my gift.
If T follow somebody that posted something
really funny, I retweet it, but don’t expect a
lot of original humor coming out of the John
Legend Twitter.
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How do you get your music these days?
Legend: [ never take free albums from the
label. They always offer them to me and I'm
like, “If T want to listen to somebody, I'll go
buy it.” It's funny how undervalued music is
right now. For people to balk at paying $10
for a great album is amazing to me. | think a
good album is worth at least $20, compared
to what vou would spend $20 on for any other
type of entertainment.

Tuestlove, as a vinyl junkie, do you stay
away from buying music digitally?
Thompson: No, [ kind of dig the fact that I can
digin the crates at three in the morning, I've al-
ways dreamed of a 24-hour record store that was-
n't Walmart. I doall myiTunes shopping between
midnight and 6a.m. I still try to buy records when
1 get the opportunity—I have a 70,000-plus record
collection. But 1 will say that 6096-70% of my buy-
ing activity iswith the click of a mouse. I see buy-
ing a record like voting for the president.

You both seem focused on making al-

bums at a time when most people are

just buying singles. Why?

Legend: We're going against the grain some-
times. Trying to make great albums is the only
way to do it, as far as I'm concerned. Clearly
people buy albums less than they used to, but
they still do, and I feel like people who fall in
love with artists really fall in love with an album
and not justa song. That makes them buy con-
cert tickets. It makes them buy merchandise
and all those other things. I still think every
artist who aspires to be great and meaningful
and have a lasting impact should try to make
great albums from front to back.

Thompson: ['ve never seen record sales as a
way of life or as a means of support. | see itas
like those people who hand out fliers in the
night when vou're done clubbing. For the
Roots, records have always been an advertise-
ment for the show. The show has always been
the most important thing,

Legend: That's not a bad thing, because the
margins for touring are alot better than mak-
ing records anyway.

Thompson: Yeah, not being available as much
as we used to be and being on television is like

the sweetest payoff ever,

Is “Wake Up!” a one-off project, or will
you collaborate again?

Legend: Who knows? | loved working with them
and I canimagine we'll maybe work on another
recording project. We didn't know each other
verywell before but we're friends now, and we've
played live together many times to support this
album. We both enjoy the collaboration a lot and
| see it happening again at sorne point.

What’'s next for you both?

Legend: I'm starting the next solo album now,
Kanye and I are executive producers together.

I also wor

-d on Kanye's album alittle bit, on
the “Power” remix and other stuff. But God
only knows what Kanye is actually going to put
on the album and what's going to be on the
other five-song album he's putting out.

Thompson: We're actually considering doing
a children's record next, with “Yo Gabba
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The Roots + 1 (from left):

JAMES POYSER, “CAPTAIN"

KIRK DOUGLAS, TARIQ “BLACK
THOUGHT" TF ER, JOHN
LEGEND, AHMIR “?UESTLOVE”

. THOMPSON and OWEN BIDDLE

Gabba!

Kirk [Douglas|, our guitarist, was a
kindergarten teacher before he joined the
group and he has at least 200 songs in his ar-
senal—great, noncondescending kid songs
like the real smart stuff that came from “The
Electric Company.” Kirk’s a genius about mak-
ing kids songs.

Between that and “Wake Up!l,” it seems
like the Roots are consciously reaching
out to a younger generation.
Thompson: When I was a kid listening to
the stuff we cover on “Wake Up!,” I was 2 or

old. My mom and dad and sister con-

ntly fed me music, and that planted the
seed. So | hope there’s a parent out there
t takes to this record and plays it a lot for
their kid, and that this becomes the sound-
track to some 3-year-old in 2010 who will be

a 23-year-old in 2030 and say, “Man, I grew
up on this record.” "
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WHAT DO LADY GAGA AND
THE PORTABLE PEOPLE METER
HAVE IN COMMON? THEY’RE
TWO REASONS WHY TOP 40
RADIO STATIONS NATIONWIDE
ARE ENJOYING THEIR HIGHEST
RATINGS IN YEARS

A

Spring brought KDWB Minneapolis something to celebrate
other than the end of the city’s infamously cold winter weather.
The Clear Channel top 40 in May notched its first No. 1 ratings
in the station’s 33-year history on FM.

KDWB isn't the only top 40 making ratings history these days.
One month later, KSLZ St. Louis nailed its first No. 1 ever. In
July, KIIS topped Los Angeles with a 6.7—its highest share in
more than a decade. (Clear Channel also owns those stations.)

From Philadelphia to Pittsburgh to Seattle, top 40isonarat-
ings roll like it hasn't experienced in years. Mainstream top 40
ranked firstin listeners aged 18-34 in 10 of the 33 markets meas-
ured by Arbitron’s Portable People Meter (PPM) electronic rat-
ings service from January to March. Rhythmic top 40 was right
behind with No. 1 stations in six markets.

A combination of factors is fueling top 40's renaissance. A
steady supply of monster hits from big pop stars, such as Katy
Perry, Ke$ha and Lady Gaga, is drawing listeners and keeping
them tuned in. Meanwhile, electronic ratings based on actual
listener behavior are showing top 40’s audience to be larger
and dermographically wider than what was reported by the old,
recall-based diary system. In addition, the Internet is giving
programmers a faster, more accurate read on listener musical
tastes, while the increasing use of outside songwriters and pro-
ducers is helping acts craft bigger hits.

The format's resurgence has caused CBS Radio, Cumulus
Media and other large radio chains to collectively sign on more
than a dozen new top 40s since early 2009, ushering in a new
round of top 40 radio wars not geen since the '80s.

Theairplay chart confirms the widely held beliefamong pro-
grammers and label promotion execs that pop music hasn't
been this hot in a long while. Ke$ha's “TiK ToK” and Perry’s
“California Gurls” rewrote the record for most weekly plays in
the history of Billboard's Mainstream Top 40 chart, in early Feb-
ruary and early July, respectively.

“Sometimes you go through a period where you have one of
those big gigantic hits a quarter that's everyone’s favorite song,”
KIIS PD John Ivey says. “This spring and summer, we had three
or four of those rolling at a time. That’s very unusual.”
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“Pop’s in a very healthy, balanced cycle,” Capitol Records VP
of pop promotion and marketing Joe Rainey says. *
is good and there are superstars that the format owns.”

The music currently in strongest favor at top 40 is electro-
pop/dance, as performed by such artists ag Gaga, Perry, Mike
Posner and Taio Cruz. “It's upbeat, feel-good music, which pro-
grammers have a lot of faith in right now,” RCA Music Group
senior VP of pop promotion Peter Gray says.

After years of leaning on hip-hop and R&B, top 40 is living
up to its “All the hits" slogan with a broader musical palette,
ranging from country crossovers {Lady Antebellum, Tavlor
Swift) to pop-rock {Train, Marocon 5) to dance (Gaga, David
Guetta), rhythmic pop (Cruz, Jason Deriilo) to hip-hop (Usher,
Eminern). Even an occasional AC crooner (Michael Bublé) has
found his way onto playlists.

“We used to have more of a rhythmic lean but we've gotten
more mass appeal,” KDWB PD Rob Morris says. “The driving
sound continues to be Lady Gaga, Jason Deriilo, Katy Perry and
Eminem. But songs that come in from the other side, like Tay-
lor Swift, John Mayer or the Script, allow us to be a little broader.”

The widespread use of portable MP3 players has expanded
consumer tastes, according to Dom Theodore, VP of top 40 pro-
gramming at CBS Radio, which launched new top 40s in New
York, Los Angeles and Detroit last year. “People have everything
from country to rock to rap on their iPods and that's made music
tastes alittle broader,” he says.

“Top 40's always been about putting great songs from different
genres together in a cohesive way,” Ivey says. Programmers say
thal's easier to do nowadays than during “extreme” phases of the
pop music cycle, as witnessed in the early "90s, when a dearth of
good pop music forced stations to mix edgy hip-hop and alterna-
tive songs. “There are a number of genres today that are very easy
to marry together to create a mass appeal format,” Theodore says.

It's doubtful that two years ago, with the format largely fo-
cusged on hip-hop and rhythmic music, it would have embraced
an overtly pop song with a ukulele as the lead instrument. But
top 40 took “Hey, Soul Sister” to No. 3, making Train a con-
tender for comeback of the year. “Before, it was more about fit
than hit,” says Columbia Records senior VP of pop promotion
Lee Leipsner, who orchestrated the song’s promotion at the for-
mat. “Top 40's not so niche anymore. It's exciting because now
you can walk in with anything and you're going to have a chance.”

The return of a more balanced sound is making top 40 friend-
lier to older demographics. KDWB and other stations have im-
proved their ratings among listeners aged 25-54. “The People
Meter has enabled us to become a little broader and a little more
accepting of some songs, like the Michael Bublé record [*Haven't
Met You Yet”],” Morris says. “We're seeing what people actu-
ally do when they listen to radio.”

The music

Programmers say they long believed top 40 had larger audi-
ences and a better mix of young and old demos than what paper-
and-pencil diary ratings showed. The old recall-based system
turned the ratings into a popularity contest, researchers say,
where diary-keepers “voted” for their favorite stations. Top 40
stations often didn't receive credit from listeners for whom it
was a third, fourth or fifth choice on the dial.

“A mass appeal top 40 station probably has a preset on most
everyone's radio, even if it's not their favorite music,” Theodore
says. “Now we're getting credit with that classic-rock listener
who would have never written down in the diary that he lis-
tened to us, even as a guilty pleasure.”

In general, the PPM detects listening to twice as mnany stations
as the average diary-keeper wrote down, according to Arbitron.
“The old systemn was flawed,” Ivey says of Arbitron’s diary-based
ratings, which have been replaced by meters in the nation’s 33
largest markets with 15 more scheduled to convert by the end of
the year. “PPM has shown what top 40’s true listenership is.”

An arsenal of research tools is helping programmers fine-
tune their stations to rhatch changing audience tastes. Unlike
monthly diary-based ratings, PPM ratings are released weekly,
allowing programmers to more quickly size up how listeners
are reacting to music and other programming changes. In ad-
dition to traditional call-out research, most current music-based
stations conduct weekly online music tests, track digital music

downloads and monitor what's hot online. For the first time,
Clear Channel programmers now have online access to each
other’s music research.

Morris says the ability to review music research from simi-
lar-sounding stations helps him make a decision on a song he's
not sure about. “If somebody leads on a record and has some
data that shows that it might potentially be very good, we may
give ita shot,” he says.

Ivey says the ability to track digital song sales makes it eas-
ier for KIIS to spot the hits. “For years, we couldn't see single
sales,” he says. “Digital single sales have brought us back to the
period where top 40 was 30-35 years ago where people went out
and bought singles.”

Texting and social media have replaced the request line for
gauging active listeners’ musical preferences. Some stations
are making progress in developing a meaningful social media
presence. Clear Channel’'s WHTZ New York has more than
56,000 Facebook followers while sister station WKSC Chicago
has in excess of 46,000.

Theodore says CBS stationg track the music habits of
tastemakers through online music databases, such as those
from sister company Last.fm, and keep an eye on what music
is being consumed on various websites. “I look at YouTube

views,” he says. “You have to pay attention to all these corners.
What starts off as a little noise on the fringe can eventually end
up right inside the center.”

Many recent top 40 hits, including oneg by KeSha, Posner,
Swift and Justin Bieber, had high online profiles before radio
came onboard. “We found out about Taylor Swift from kids
telling us about her before we played her,” Ivey says. “It's all
about being aware and going where the hits are.”

“There are cases where you must have an online profile long
before you're wise to make your way to radio,” RCA’s Gray says.
“Butevery once in a while, you've got a song that can just walk
on. They're few and far between these days butit can happen.”

That the majority of the titles on Billboard's Hot Digital Songs
chartare current or former top 40 hits suggests that the format
is either doing a good job of creating hits or jumping on them
at the right time and making them even bigger.

“Radio sells the bulk of our music,” Capitol's Rainey says,
noting a “a clear connection” between airplay and sales on
Perry's “California Gurls,” with download peaks generally match-
ing top 40 chart peaks. When Lady Antebellum’s “Need You
Now” crossed over from country and debuted on the Main-
strearn Top 40 chart, it had sold 1.5 million downloads, accord-
ing to Nielsen SoundScan. Once top 40 embraced the song, it
went on to sell more than 4 million.

Gray says radio is “the most consistent, most quantifiable
music sales driver,” while Columbia’s Leipsner maintains that
Ke$ha and Train's comeback single “were completely broken
on radio first.”

A portion of top 40's current hot streak can be attributed to
a group of in-demand songwriter/producers, such as Lukasz
“Dr. Luke” Gottwald, RedOne, Kara DioGuardi, Linda Perry and
Will.i.am. Indeed, much of top 40 is dominated by the sonic
signature of Gottwald, who produced several of the year's biggest
hit songs, including Perry’s “California Gurls,” Cruz's “Dyna-
mite” and Ke$ha's “TiK ToK.”

After years of writing songs just with his bandmates, Train
frontman Pat Monahan turned to Espionage, the New York-
based Norwegian songwriting and music production team of
Espen Lind and Amund Bjerklundm, to co-write “Hey, Soul
Sister” and other songs on the band's “Save Me San Francisco”
album. “Artists are somewhat more open to that now and that
has set the bar higher,” Leipsner says.

After riding a crest that began early last year with the return
of the Black Eyed Peas and Lady Gaga's debut, some say top
40's wave may be ready to crash. “Without a doubt, we are headed
for a shift,” Gray says.

Acknowledging that top 40 is at the peak of pop's rebirth
cycle, Guy Zapoleon, a top programming consultant, says there
are signs of change in the air. “Hip-hop and R&B stars are com-
ing back,” he says, pointing to Jay-Z, Eminem and Usher. “It's
all signs of a rebirth of R&B and hip-hop and the extremes of
the music cycle on the horizon.”

Theodore believes that the ingredients in top 40's current
music recipe “will become more and more extreme and less com-
patible, and then we'll have another down cycle. But unlike the
past, where the down cycle could go on for years, this might go
on for six months. The cycles are evolving a lot faster now.” -«

Want to sell loads of digital singles? As the chart below shows, you best rack up some serious top 40 radio airplay. All of the
top 10 most-detected mainstream top 40 songs also rank among the top 20 best-selling digital songs of the year.

www americanradiohistorv com

—Keith Caulfield

RANK  ARTIST TITLE DETECTIONS  RANK AMONG TOP-SELLING DIGITAL SONGS  SALES
1 Ke%ha “TiK ToK” 183,288 8 2.7 million
2  Jason Derillo “In My Head” 180,100 16 2.3 million
3  Taio Cruz featuring Ludacris “Break Your Heart” 171,228 6 2.9 million
4 Lady Gaga featuring Beyoncé “Telephone” 162,275 18 2.2 million
5 Lady Gaga “Bad Romance” 159,939 19 2.1 million
6 Train “Hey, Soul Sister” 156,266 1 3.8 million
7  Katy Perry featuring Snoop Dogg “California Gurls” 153,442 2 3.7 million
8 B.o.Bfeaturing Hayley Williams “Airplanes” 151,522 3 3.5 million
9 Ke$ha “Your Love Is My Drug” 147,869 12 2.4 million
10 B.o.Bfeaturing Bruno Mars “Nothin’ on You™ 147,762 n 2.5 million

SOURCE: Niglsen BDS and Nielsen SoundScan
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COUNTRY SINGER/
SONGWRITER
JAMEY JOHNSON
DOESN’T LIKE

A LOT OF THINGS:
INTERVIEWS,
SCHMOOZING,
SHAVING.

LUCKILY, HE LIKES
PUTTING OUT
GREAT ALBUMS,
AND HIS NEW,
TWO-CD SET IS HIS
GREATEST YET

BY RAY WADDELL

PHOTOGRAPH
BY JAMES MINCHIN

The setting is Music Row, RCA Studio A, on the last day of August, and country artist
Jamey Johnson is getting ready to do something he really doesn’t like to do.

A few industry folks hang out in the control room, entertaining Johnson’s young
brindle pitbull, Hank, and tossing around friendly small talk. But when Johnson enters,
dressed in black T-shirt, jeans, non-Western boots and trucker cap turned backward over
his long hippie hair, the mood darkens noticeably. The room clears out, save the impos-
ing presence of producer/engineer T.W. Cargile, who looms silently in the background.

With his sprawling, two-CD set, “The Guitar Song,” set for
release Sept. 14, Johnson is aware that talking to the press is
necessary. But that doesn’t mean he enjoys it. In fact, the 35-
year-old former Marine reserve corporal with a biker's pres-
ence looks as if he'd just as soon kick an interviewer's ass as
answer his questions. Overused as it is, the term “outlaw” im-
mediately springs to mind.

Things start out shaky when, asked how he got to this point
(meaning the release o his current project), Johnson brusquely
responds, “What point are we at2?”

Oh, hell. But the mood lightens and Johnson gives it a shot,
providing quietly measured, steely responses, sometimes pro-
ceeded by as much as 30 seconds of thought, stroking his lengthy
beard with aright hand adorned with a large skull ring. Under-
stated laughs come infrequently, but they do occasionally come.
Johnson is stone serious about his work and isn’t real high on
discussing it.

For example, he declines to explain whether “Between Jen-
nings and Jones” on his breakthrough 2008 album, “That Lone-
some Song"—which takes a shot or two at record executives
who “shelved all my songs"—is autobiographical in nature.

“When it comes to the songs, my feeling is to let them
speak for themselves,” Johnson says. “I can tell you about the
recording process or whatever, but as far as diving into fact,
I'm not going to do that. When you look at a piece of art and
you don't have the painter to stand there and answer all the
questions, it's the questions that become the art. | appreci-
ate the questions.”

In a contemporary country music world where true rebels
are hard to find, Johnson has emerged as a throwback icono-
clast, armed with serious songwriting chops and savvy musi-
cal instincts. He's country music’s crazy, maybe even
dangerous, cousin who can’t be ignored as he sings about
such matters as cocaine and whores. And with “The Guitar
Song,” he just might have released the mostimportant coun-
try album in a decade.

Johnson came to Nashville from Montgomery, Ala., at the
turn of the millennium without having “any particular expec-
tations,” he says. “I still don’t, for that matter. 1 knew that |
wanted to write songs and sing them for the people.”

Johnson soon became immersed in a scene of like-minded
quality songwriters and pickers. “The guys [ make music
with are some of the finest musicians that I've ever met.
Some of the worst people, but some of the finest musi-
cians,” he says. “This town is loaded with talent. You can
go door-knocking around here and put together a better
band than what's out there touring and making six figures
a year. [ was particularly humbled one time to find out the
guy that was delivering pizzas was
also singing demos and making
more than | was.”

Before cutting his own records,
Johnson placed his songs on al-
bums by George Strait (“Give It
Away") and Trace Adkins (“Honky
Tonk Badonkadonk,” a co-write with
Dallas Davidson and Randy Houser T
that became a hit in 2005). “That’s
the best joke me and Randy and
Dallas ever told,” Johnson says of
“Badonkadonk.” “We had a lot of
fun with that. I'm glad that it did
what it did. It gave my little girl
ing to dance to.”

alway

somet

‘Creative
freedom is
not something
that was
granted to me.
t’s something

that has

mine.
—JAMEY JOHNSON

Johnson signed to RCA imprint BNA Records and his Buddy
Cannon-produced album, “The Dollar,” was released in 2006.
The title cut from the album reached No. 14 on Billboard’s Hot
Country Songs chart, but second single “Rebelicious” failed to
chart and Johnson was ased from BNA, though the record
has sold 211,000 copies in the United States, according to Nielgen
SoundScan. Along the way it appears Johnson learned that
some of the “grip and grin” glad-handing that goes along with
releasing a major-label album in Nashville didn’t much agree
with him.

“There's a type of personality that works really well in that
environment of"—he pauses—"overdriven press. The red car-
pets, the high-dollar dinners. Looking good is way more im-

portant than being intelligent. Nobody cares what you have to
say or what you think, just stand there, look good and keep sign-
ing those autographs. That's not what I signed up for. That's
never been on my agenda, trying to get to somebody's VIP party
or look big and rich.”

Presumably falling into that category was Johnson’s stint on
the short-lived Fox TV reality show “Nashville” in 2007. “They
first started talking to me about doing a documentary, but we
found out the day we started shooting that it was a ‘docu-soap,’
and that didn’t work so well with me,” he says.

The plug was pulled on “Nashville” after two episodes, “I was
done with it before they were,” Johnson says.

Asked if being dropped from BNA was frustrating, Johnson
says, “When things like that happen, it's not just frustrating, it's
all kinds of different feelings that come into play. The main les
son I learned was to calm down first, let everything settle and then
figure it out.”

Johnson says songwriter /producer Cannon gave him some
good advice during that period. “He said, ‘If you sit and focus,
you can write your way out of this. I've seen it happen to peo-
ple hundreds of times, where you just sit down and write the
song the way you feel the emotion.” And so far, he's pretty well
accurate on that,” Johnson says.

During this period, Johnson immersed himself in writing,
coming up with the bulk of “That Lonesome Song,” recorded
with a scruffy N
Playboys. (“The nicest bunch of assholes I've ever met,” accord-

hville collective now known as the Kent Hardly

ing to Johnson.) Johnson released the eritically acclaimed album,
which contains the chart-topping single “In Color,” independ
ently over the Internet before signing with Mercury Records.
He says he had already turned down two label offers before
going with Mercury.

“Both of them said they wanted me to make records for them,
but neither one of them said they wanted that record. So neither
one of them got it,” he says. “I sat down and talked with [Mer
cury Nashville chairman/CEOQ] Luke Lewis,
and one of the first things he said was, ‘I don’t
know what you guys are doing in thatstudio.
Just don't mess with that sound.’ | said, ‘Hell,

[ came here to tell you that.” Since then it's
been a great union of artist and label.”

Lewis says he was already well-aware of
Johnson when he heard “That Lonesome
Song.” “He had a bit of a reputation that
preceded him, particularly in radio land,”
Lewis says. “I guess he had a couple of
rough experiences when he was at RCA.
But I love that shit. That's a badge of honor,
as far as I'm concerned.”

been

While Lewis says he was “hopeful” that
radio would play singles from “That Lone-
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some Song,” the label surely didn’t count on it.
In fact, Lewis says he initially considered put-
ting Johnson on Universal Music Group’s 1
(UMG) Lost Highway imprint, “because my .«.ﬂ
sense of it was that he was an album artist |

more than somebody cutting radio singles,”

he says. “One of the reasons we didn't was
there’d be a bitof a stigma with having him

on Lost Highway, because people perceive {
it as a place that doesn't ever have radio
singles. Maybe I overthink it, but the last .
thing you want to do is hang any negatives I r
on an artist when you're trying to expose
them to the world.”

In the end, “That Lonesome Song” had
an ace in the hole with “In Color,” a gritty,
nostalgic ballad that cracked the top 10 of
Hot Country Songs. “A bunch of us at the
company had fallen in love with ‘In Color.’
We thought it was a huge hit,” Lewis says.
“But we didn't know if we could get it played,
because it certainly sounded different than
everything else, and it wasn’t easy. Did |
ever dream of selling 800,000 records? No,
not really.”

Though subsequent singles failed to make
much noise at radio, “That Lonesome Song”
went on to sell 815,000 U.S. copies, accord-
ing to SoundScan, and Johnson had suddenly
arrived. “That Lonesome Song” has been a
consistent seller and is still moving 3,000
units per week.

On that record and surely on “The Guitar Song,”

Johnson and his Playboys controlled their own creative
destiny in the recording process, which Johnson sees
as a birthright.

“Creative freedom is not something that was granted to
me, it's something that has always been mine,” he says. “I'm
the one that chooses whether or not I give that up. Nobody
comes and demands that [ give itup. You can demand all you
want to. You'll be met with the same result everybody else
has been met with so far.”

When it's pointed out that, theoretically, such unflinching
resolve could potentially limit opportunities to get his music
out there, Johnson says, “Says who? That's the attitude we deal
with all the time: ‘You want to be successful, you do what I say.’
And what I say is, ‘T'll just disregard you altogether and you're
the one that goes away.” "

Even so, Johnson recognizes that being associated with a
major increases the opportunities for exposure of the music,
“Tthelps. I won't say it don't,” he says. “But I was ready to do it
on my own before we did the label thing. I'd already made up
my mind that it was going to be hard and it was going to take
me the rest of my life.”

26 |

BILLBEOARD SEPTEMBER 25, 2010

Black And White

The collection of 25 songs that became

“The Guitar Song” were culled from nu-

merous recording sessions in Nashville,
Los Angeles and Key West, Fla., that
began before the previous album ever took
off. Johnson says his initial thinking was to re-
lease several albums per year—"“just let them go,”
he says—but as “That Lonesome Song” gained mo-
mentum and Johnson's scheduled filled, songs
began piling up.

“O T.W. and I would be sitting in the mix-
ing room listening to these songs and trying to
make our way through them,” Johnson says.

“There were songs that seemed to work together
really well and songs that didn’t seem to fit this
particular album at all. But working on a mix one

night we just kind of sat back and dreamt up this
idea about having an album that takes you on an
emotional journey.”

The resultisa “Black Album” CD and a “White Album”
CD, both populated with stark ballads and rambunctious up-
tempo songs that examine despair, heartache and redemption
in ways rarely heard in contemporary country rusic. Johnson's
sturdy baritone propels the music, a mix of rough-hewn tradi-
tional country in the mold of Merle Haggard, Waylon Jennings
and David Allan Coe, with elements of gospel, blues and soul
that spring from Johnson's Alabama roots.

Compelling Johnson compesitions, sometimes with co-
writers including Bill Anderson, Bobby Bare, James Otto and
Rivers Rutherford, are spiced with choice covers from the likes
of Vern Gosdin, Mel Tillis, Kris Kristofferson and even a little-
known Keith Whitley song, “Lonely at the Top.”

Extended codas abound and ambient noise or ambling mu-
sical interludes connect various songs. This isn’t the world of
Auto-Tune and synchronizing click tracks. “Tt was all tracked
the way that you hear it,” Johnson says. “We just go in there
and play.” Lewis adds, “I think Jamey would shoot sormebody
if they tried to put a elick track on him.”

While artists like Blake Shelton are releasing “Six Pak”
mini albums, here come Mercury and Johnson with a dou-
ble CD. “Idon’t buy into this ‘the album is dead’ supposition
that everybody’s throwing around. I think that's bullshit,”

Beard papa (clockwise, from left): JAMEY JOHNSON
and band performing in February; Johnson with label
boss LUKE LEWIS; a less furry Johnson in 2006.

Lewis says. “It's not like the singles business is new to the
music industry. There have been many periods when there
was a huge singles business, and [ think it helped create
album consumers. A true fan of an artist wants to hear every-
thing they do.”

Ken Levitan, Johnson' manager at Vector (Arlis Albritton
handles day-to-day duties), says he has no hesitancy releasing
a double album when the business seems to be scaling back.
“That's kind of what I loved about it,” he says. “It's another
thing that makes it stand out.”

UMG executive VP/GM Ken Robold says retail accounts also
wondered if the record could be split up, given the price sensi-
tivity of the marketplace.

“The artist’s vision and our vision is that this is one com-
prehensive piece of work that all flows together, and trying to
get that message across to retail was a little challenging,” he
says. “As time went on, discussion continued. Everyone pretty
much got the message that this is different, this isn't one of
those six-for-six things, this guy had a vision for the record.
We articulated that vision. And, ultimately, while it had its chal-
lenges, we'll be really pleased with the numbers that we have
in the marketplace.”

Asked how many units UMG would initially ship on “The
Guitar Song,” Robold says, “The simple answer is we won't
be shipping as many as, say, Sugarland, but we'll have over
130,000 in the marketplace, which we think is where we need
to be.”

“The Guitar Song” will be released under UMG’s JumpStart
discount pricing platform and will be priced essentially as a
deluxe album.

“We're trying to drive home the message that we're pricing
a 25-song record as you would see other superstar acts price a
12- to 13-song album with some bonus content,” Robold says.
“We're trying to drive home the value proposition that, yes, this
is a more expensive record than what is outin the marketplace
generally, but this is a tremendous value for 25 songs. And
damn good songs, while we're at it.”

The tracks “Playing the Part,” “Front Porch Swing” and “That's
Why I Write Songs” are part of iTunes' Countdown promotion.
“On iTunes, you pretty much can't get away from the fact that
there’s a Jamey Johnson record coming,” Robold says. In the
physical world, Walmartis the priority, having sold 56% of John-
son's last record, according to Robold.

Radio, obviously, would help. “We would love to have radio,
butitwasn'ta key driver in the launch of this album,” Robold
says. “There are country programmers that are fans of Jamey
yet have a hard time playing thim on their station. I don't
know that we'll get Jamey’s songs to the top of the charts,
but if we can get some penetration on radio, it will spread
the message.” Right now, leadoff single “Playing the Part”
is No. 43 on the country chart, skipping up three places since
last week.

Johnson, booked by Rick Shipp, Joey Lee and Lane Wilson
at William Morris Endeavor Entertainment, will tour exten-
sively in support of the album, augmenting headlining dates
with supporting slots for such artists as Hank Williams Jr. Lev-
itan says Johnson's touring base is building. “Jamey’s one of
those guys when people go to see him, the next time they bring
a friend.”

Regarding Johnson's trepidation with the media, Lewis says
perhaps gatekeepers in country music have been “spoiled alit-
tle bit" by their access to media-friendly acts.

“Artists are accustomed to making themselves available to
gatekeepers and there's sortof a protocol, if you will, that's been
established,” Lewis says. “I don't know that Jamey's entirely
comfortable doing press and meet-and-greets. He's a bitof a
private guy, and he’s got his demons like everyone does. [ don't
think he's trying to buck the system. I think the system'’s a lit-
tle tough for him to adapt to. Maybe he is a little bit difficult,
but I don’t think he’s walking around trying to play a part.”

And as for this particular interview? “We did good here today,”
Johnson concedes. “Nobody got yelled ator fussed at.”  «--
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STARS SPECIA! FEAM

ROCKIN’ DOWN

Creative spark: “It's the best thing we've done musically in forever,” Doobie Brothers founding
vocalist TOM JOHNSTON says of the group’s new album, “World Gone Crazy,” arriving Sept. 28
on HOR Entertainment. The band’s lineup includes (from left) drummer MICHAEL HOSSACK,

AN ENDURING LIVE DRAW,

THE DOOBIE BROTHERS RETURN
ON RECORD WITH ‘WORLD
GONE CRAZY’ AS THE

BAND APPROACHES ITS

40TH ANNIVERSARY

BY MELINDA NEWMAN

Johnston, multi-instrumentalist JOHN McFEE and founding guitarist PAT SIMMONS.

One August night a few weeks ago, as the Doobie Brothers were playing before
18,000 ardent fans in Montana, founding guitarist Pat Simmons looked out into
the audience. “I see this guy in dreads; he’s probably 18 years old. He’s got his
fist up in the air and he’s shaking his head. And right beside him is a bald guy,
probably 65 years old, and he’s got his fist in the air and he’s shaking his head.
It’s all the same; we’'re making a connection,” Simmons says. He skips a beat be-
fore adding, “They were right in front of the girl who was pulling her blouse off.”
B Long live rock’n’roll, and long live the Doobie Brothers.
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STARS

from >>p27 For nearly 40 years the Northern California band
has been rocking down the highway, selling some 40 million al-
bums worldwide, according to its management, and delivering
mare than two dozen charting singles, including such classics as
“Black Water,” “Listen to the Music,” “China Grove and “Long
Train Runmin’.”

And the band—which also includes founding vocalist Tom John-
ston and two other longtirne members, multi-instrumentalist John
McFee and drummer Michael Hossack—is far from done. The
Doobies remain a tremendously strong live draw and, now, they're
releasing their first album since 2000's “Sibling Rivalry.”

“World Gone Crazy” arrives Sept. 28 on HOR Entertainment,
anew independent company launched by industry veterans. The
setnotonly features such classic Doobie-style songs as “Nobody”
(a remake of a tune that appeared on the group’s 1971 self-titled
debut) but also sees the band stretching out musically in a new
way, such as on the gospel-inflected “A Brighter Day” or the New
Orleans brass of the title track.

“It's the best thing we’ve done musically in forever,” Johnston
says of the album.

The set was recorded during a three-year period. It was co-
produced by the band with Ted Templeman, the producer be-
hind all of the group’s classic hits, who was with the band in the
beginning. It features guest appearances by Willie Nelson and
former Doobie Michael McDonald.

“We'd been talking about some other people and then Ted came
in,” Simmons says. “We knew that would be a good partnership
and just fun for us to return to our roots.”

To release “World Gone Crazy,” the Docbies turned to HOR En-
tertainment. Although initially leery of signing with an indie after
the band’s long career on major labels, longtime Doobies man-
ager Bruce Cohn says, “HOR just surfaced as people who seemed
to have genuine interest in bringing the band back into the fore-
front of their audience and gaining a new audience and seemed
to really have the fire.”

The HOR deal also includes a
live CD/DVD package, as wellas a
concept album with the band re-
creating its hits with special guests.

HOR CEOQ/president of A&R
Larry Lee wanted to sign a legacy
group to the label. When he learned
from HOR VP of marketing and
promotion Bob Divney that Cohn
was shopping a new Doobies set,
the label got an advance of the
album “and listened to it. . . then
listened again,” and decided to
check out the band in concert.

“Sowe traveled to Chicago, saw them live and [were] completely
blown away,” Lee said in an e-mail interview.

Still a staple at classic rock formats, the band is going to radio
with new tracks for the first time in more than a decade. The open-
ing salvo is the rollicking “Nobody,” which has been serviced to
classic rock, mainstream rock and triple A. Plans call for taking
up to four singles to various radio formats, including, Cohn says,
possibly remixing “Far From Home" for country radio.

However, all involved know the radio game has changed since
the band's last top 10 hit, 1989's “The Doctor,” and that some rein-
troduction is in order.

“The challenge before us will be to remind older fans—and ed-
ucate new ones, of course—about the amazing history this band
has and what their music has meantand will continue to mean to
our culture,” Lee says. “Radio will be an especially important ele-
ment to the marketing mix of this project.”

To that end, the band is visiting radio programmers and even
appeared at trade magazine FMQB's triple A conference in Boul-
der, Colo., in August {and received two standing ovations for its
set). The group has also played for Apple’s staff.

In concert, the Doobies perform three of the new songs—*No-
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Taking it to the streets: The Doobie Brothers’ lineup in 1976. Back row, from left: PAT

SIMMONS, JEFF “SKUNK"” BAXTER, TOM JOHNSTON and MICHAEL McDONALD; front
row, from left: JOHN HARTMAN, TIRAN PORTER and KEITH KNUDSEN.

body,” “Chateau” and “World Gone Crazy"—and are finding the
material blends in perfectly with the classics. “T was shocked” by
the reception, Johnston says. “In the old days, when we'd start
playing new songs, [the audience] would just sit around and stare
at you. [Now], they've been very accepting and it's very rewarding.”

With the new album come new touring opportunities. In Oc-
tober, the Doobies start their most expansive tour of Europe in a
decade, headlining on their own and touring with ZZ Top in a
three-week outing booked by ITB.

Even when they haven't had new material to showcase, the Doo-
bies have long kept their loyal concert audience on the strength of
their catalog and their tight live show, which is bumper-to-bumper
hits. They still play with the verve of a band just starting out, al-
beit with much better chops.

In booking the band's average of 90 domestic shows per year,
Paradigm Talent Agency’s Dan Weiner comes up with a blend of
solo dates in 2,000- to 4,000-seaters; co-headlining situations, such
as this summer’s tour with longtime cohort Chicago; and festival
gigs that get the band in front of new fans.

“Whenever younger audiences get to see them, they get turned

on because they know it's a rock'n’roll continued on >>p32
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from >>p30  show,” Weiner says. “That was one of the reasons
we've done so much mix and match for the bands they perform
with.” For example, the Doobies played the Allman Brothers’ Wanee
Festival this year, alongside such acts as the Black Keys, 1l as
Louisville, Hullabalou Festival, which also featured Dave
Matthews B:md and Kenny Chesney.
At the end of this record cycle, Cohn says he'd like to see the band
beable to fillamphitheaters on its own without having to co-headline.
Johnston hopes songs from the new album get significant air-
but, if nothing ¢l sants it to build enough awareness for
the band that he no longer has to answer one specific question:
“One of the things that’s really bugged me is the crowd goes crazy,
You guy
get back together?” That drives me nuts.
shows a vear and they say that. It makes you wonde
have to do to make people aware you're out doing this?
To be sure, the band has been back together for 17 consecutive
years, but it's understandable that its somewhat fractured his
could lead to some confusion among its more casual fans.

rou hear after the shov are great. When did you
fou're out there doing 90

“‘What do [

The group’s earliest days are filled with memories of many laughs,
butalso hard times. “We were [living] on food stamps and brown rice,’
Cohn says. “I was taking guns and knives from Hell's Angels.” His
initial prediction for the band was that “the going to go five
years or so and we'd all be broke at the end,” he with a laugh.

The success of the 1972 single “Listen to the Musi
band’s second Warner Bros album, “Toulouse Stre
an end to the str
radio, that char : t 2 7 so0m We
nt from vans toa plane, a 1944
Martin. It's not like we v flying in Gulfstreams. We took the
seats out and sat on the floor a lot. We played poker and played
music. It was a blast.”

And there were sc
ing touring with T-Rex, whuae le-ld o
ston and Simmons both remember fondly as “quite the character,”

Johnston says. “We were kind of
this biker band, all in leather. And
Marc was all in lace and a satin
suit,” Simmons recalls with a
laugh. “It didn’t take us long to have
the satin suits and platform shoes.”
The band was an unstoppable
force, experiencing massive suc-
cess at radio and selling out its

200 shows peryear, The schedule
wreaked havoc on Johnston's
health and by 1976, the self-
avowed “homebody” had to pull
off the road.

MeDonald joined the band in
the mid-"70s, replacing Johnston, and led the band into a more
soulful era—as well as a critically acclaimed one: The Doobies’
1978 album, “Minute by Minute,” captured an album of the year
Grammy Award nomination, while “What a Fool Believes” won
the record of the year award.

“I loved Michael's sensibility. I love his songs. [ love his voice
and what he brought to everything,” says Simmons, the only mem-
ber to have worked with every incarnation of the band. “For me,

enjoyable experience all around. Tknow

es are different, butin a certain sense, it held some of

s, the McDonald iteration of the band fell apart

and the Doobies called it quits in 1982. Various members played
anannual charity concert but it wasn't until 1987, when drummer
Keith Knudsen (who died in 2005) wanted to reunite the band for
a veterans cha

“Keith called me and asked if we could get them together for a
benefitand I told him who to call first; one at a time to get them to

' " Cohn says.
The demand for the reunion, which included both Johnston and

id it re-form for good.

AUDIO «» VIDEO - CONTROL *» LIGHTING = SYSTEMS INTEGRATION

Giving back: THE DOOBIE BROTHERS took the stage at the Starkey Hearing
Foundation’s 10th annual “So the World May Hear” gala on July 25 at the RiverCenterin
St. Paul, Minn. After the group disbanded in 1982, a benefit show for a veterans’ charity
in 1987 led to its reunion, which has lasted to the present day.

McDonald, was so great, thatinstead of one show, the group played
13, most of them for charity, “When they first came out onstage for
the Sports Arena s in San Diego, they got a five-minute stand-
ing ovation,” Cohn says. “The Hollywood Bowl sold out in 20 min-
utes, and I'm like, ‘Do you think no one wants to see you now?’ "
After that successful outing (and with McDonald enjoying a strong
solo career), the group decided to go forward with Johnston as lead
singer again. The Doobies signed with Capitol Records and returned
with the suc Another brief hiatus and change of
some secondary personnel occurred in the early "'90s, but the band—
with Simmons, Johnston, McFee and Haddock (who's now on med-
ical leave)—has been touri ince 1993.
end in sight. “I think
can'trecall hardly
any nights where I've walked off stage and felt it didn't work.”
Through it all, the band has stayed true to its roots without re-
gard for fads or trends. *
era; we weren'ta punk band during the punk era,” Simmons says.
W says been who we are and [ think that's been important
to our fans. It's always been important to us.”

‘e weren't a disco band during the disco
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STARS SPECIAL FEATURE

TEAM DOOBIE

HOR ENTERTAINMENT EXECS
JOIN LONGTIME SUPPORTERS

Behind the Doobie Brothers is a solid team of executives, some of
whom have worked with the band since the beginning. The longtime
colleagues have been joined by the veteran players who have launched
HOR Entertainment. Here’s a guide at a glance to Team Doobie.

Dependin’ on you: The Doobie Brothers and their team members include (from left) guitarist PAT SIMMONS, HOR
Entertainment CEO LARRY LEE, manager BRUCE COHN, HOR marketing and promotion VP BOB DIVNEY, multi-
instrumentalist JOHN McFEE and vocalist TOM JOHNSTON.

HOR ENTERTAINMENT

Larry Lee, CEOQ/president of A&R: A former RCA and EMI
Records recording artist, and a previous member of Badfinger,
Lee has also worked with artists ranging from Meatloafand Roger
Daltrey to Academy Award-winning composer Giorgio Moroder.
He heads HOR Entertainment, an artist development-oriented
company that includes a record label, publishing, film and TV
and merchandise division.

Curt Cuomo, president/head of A&R: A Grammy Award-
nominated writer and music producer, Cuomo has worked
with such acts as Kiss, Eddie Money, Slash and Clint Black.
Scott Bradford, business and legal affairs/A&R: Bradford has
formerly represented Panic! at the Disco, the Shins and Plain
White T's, among others.

Hab Haddad, VP of new media: With more than 20 years' ex-
perience, Haddad was previously director of new media and busi-
ness development at McGhee Entertainment.

Bob Divney, VP of marketing/promotion: Promotion and
marketing vet Divney comes to HOR following stints at Reprise
Records, the Firm and CO5 Music, and he most recently ran
Adrenaline Music Group.

BRUCE COHN MANAGEMENT

Bruce Cohn has managed the Doobie Brothers since 1970,

PARADIGM TALENT AGENCY

Dan Weiner has represented the band for 40 years.

DOOBRO ENTERTAINMENT

Edward Ryan, tour manager

WARNER/CHAPPELL

Warner/Chappell controls the band's past songwriting catalog.
(Rhino controls its past masters.) Tom Johnston and Patrick
Simmons own their own publishing for “World Gone Crazy.” —MN
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STARS

LISTEN
TO THE
MUSIC

THE DOOBIE BROTHERS AND THEIR
COLLEAGUES NAME FAVORITE TRACKS

They wouldn’t seem like fighting words, but ask the
Doobie Brothers and the key members of their camp
to name their favorite song by the band, and prepare

for some push-back.

Like the famous Lay’s potato

chip ad states, it’s impossible to have just one.
Their qualified answers (and objections) follow.

Bruce Cohn, manager: “That's like asking,
“Which ig your faverite child?' ‘South City Mid-
night Lady’ because it just hits me. It strikes
something inside of me that's special. They're
doing ‘Clear As the Driven Snow’ live and that's
another one that's fantastic.”

Tom Johnston: “I'd be a liar if I said that I had
a favorite. My favorite is one that gets [the au-
dience] up. ‘Long Train Runnin’ will get peo-
ple up, but you can also say that about ‘China
Grove’ and ‘Listen to the Music.” But pound-
for-pound energy, it's ‘Long Train Runnin’. It’s
more of a show tune.”

Larry Lee, HOR Entertainment CEQ/presi-
dent of A&R: “There's not just one, but if [ had
to pick, ‘Jesus Is Just Alright’ is one of my favorites

from the Doobies. Why? The harmonies.”

Pat Simmons: “I have a favorite song from this
new album: ‘Far From Home.’ I love the track,
the way it moves. The song’s about your loved
ones. Mainly I wrote it about my kids; it could
be about anyone in your family who's going away.
It's about staying connected to the people that
move on. It's a true expression for me.”

Dan Weiner, Paradigm Talent Agency agent:
“It's hard to pick a favorite because I love so
many of them. I would have to say that very high
on my list are ‘Blackwater'—because [ love the
song, because it was their first No. 1 single and
because | was given a gold single for sales of 1
million—{and] ‘China Grove' because it's ‘China
Grove.' I love the song in concert.” —MN

Long train runnin’: The Doobie Brothers had scored their first five top 40 hits on the
Billboard Hot 100 by the time they played this show in Amsterdam in 1974. Onstage,
from left: PAT SIMMONS, TIRAN PORTER and TOM JOHNSTON.
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We don’t just ‘Listen To The Music’
we put it into pictures

é "" In production on the story of THE DOOBIE BROTHERS
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eagle vision

@ Releasing the new album ‘WORLD GONE CRAZY"

(Ex North America & Japan)

eagle records

Eagle Rock Entertainment & The Doobie Brothers
making rock history

EAGLE ROCK ENTERTAINMENT

WORLD WIDE PLAZA 825 8th AVENUE 29th FLOOR 29-92 NEW YORK NY 10019 TEL: +1 212 333 8000 FAX: +1 212 445 3232
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40 Years
of

“Takin’ It To The Streets”

and

“Rockin’ Down The Highway”

and
10 Years of Legal Representation

Thanks for Letting Us
“Listen To The Music”

Peter Flaxman
Flaxman & Blakely
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BDSCertified Spin Awards August 2010 Recipients:

4+ 800,000 SPINS

Drops Of Jupiter (Tell Me)/Train/Columbia

4+ 700,000 SPINS

Paralyzer/Finger Eleven/Wind-up

Here Without You/3 Doors Down/Universal Republic
Complicated/Avril Lavigne/Arista/RMG

Before He Cheats/Carrie Underwood /19/Arista Nashville

4 600,000 SPINS

The Sweet Escape/Gwen Stefani Feat. Akon/Interscope
Need You Now/Lady Antebellum/Capitol Nashville/Capitol
Love Song/Sara Bareilles/Epic

Hot N Cold/Katy Perry/Capitol

Drift Away/Uncle Kracker/RRP

Bubbly/Colbie Caillat/Universal Republic

All Summer Long/Kid Rock/Top Dog/Atlantic

4 500,000 SPINS
Where The Green Grass Grows/Tim McGraw/Curb
Umbrella/Rihanna Feat. Jay-Z/SRP/Def Jam/IDJMG
TiK ToK/Ke$ha/Kemosabe/RCA/RMG
Poker Face/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope
Down/Jay Sean Feat. Lil Wayne/Cash Money/Universal Republic
Crazy/Gnarls Barkley/Downtown/Atlantic/RRP
Because Of You/Kelly Clarkson/RCA/RMG

4400,000 SPINS
Right Round/Flo Rida/Poe Boy/Atlantic
Replay/lyaz/Time Is Money/Beluga Heights/Reprise
Please Don’t Leave Me/Pink/LaFace/JLG
Nothin’ On You/B.0.B Feat. Bruno Mars/RebelRock/Grand Hustle/Atlantic
M. Brightside /The Killers/Island
It's Not Over/Daughtry/RCA/RMG
Dead And Gone/T.l. Feat. Justin Timberlake/Grand Hustle/Atlantic
Already Gone/Kelly Clarkson/19/RCA/RMG

4+ 300,000 SPINS

The Climb/Miley Cyrus/Walt Disney/Hollywood

4 200,000 SPINS
Cooler Than Me/Mike Posner/J/RMG
All The Right Moves/OneRepublic/Mosley/Interscope

4+ 100,000 SPINS

Ridin’ Solo/Jason Derulo/Beluga Heights/Warner Bros.
Dynamite/ Taio Cruz/Mercury/IDJMG

450,000 SPINS
Teenage Dream/Katy Perry/Capitol
Our Kind Of Love/Lady Antebellum/Capitol Nashville
Misery/Maroon 5/A&M/Octone/Interscope
If It's Love/Train/Columbia
Got Your Back/T.l. Feat. Keri Hilson/Grand Hustle/Atlantic
Esclavo De Sus Besos/David Bishal/Universal Music Latino
Bittersweet/Fantasia/19/J/RMG
Animal/Neon Trees/Mercury/IDIJMG

lownload, net: or:magazinesdownload.com
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COUNTRY BY DEBORAH EVANS PRICE

GET UP AND GO-GO

‘SWAN' SONG
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COUNTRY STRONG

Darius Rucker Aims To Extend His Win Streak With Sophomore Set

arius Rucker admits that the pressure’s on, but he
doesn’t mind. The first three singles from his 2008
Capi
hit No. 1 on Billboard’s Hot Country Songs chart.

1 Records Nashville debut, “Learn to Live,”

The album itself debuted at No. 1 on Top Country

Albums and was certified platinum by the RIAA. And Rucker's

hot streak continued as he won the Country Music Assn. new
artist of the year award last November.

As aresult, expectations are high for his follow-up Capitol set,

“Charleston, SC 1966,” due Oct. 12. “I took the same approach

as | did with the first one: Don't try to force it, just write, write

and write until you have the songs you like—until you are happy,”
the longtime Hootie & the Blowfish frontman says about craft
ing his second country album. “I'm not trying to reinvent the
wheel. I felt pressure, but it wasn't like I could do anything else
than what [ already do.”

When his first Capitol single, “Don’t Think I Don't Think
About It,” debuted in May 2008, few would have predicted Rucker
would enjoy such success in the country format. Rucker over-
came both the race barrier and the stigma against pop/rock acts

ying to break into country.

Though there have been others who scored minor hits, Charley

Pride been the only African-American artist to achieve major
success in the country format until Rucker crossed over.

When it comes to the dearth of African-American acts in coun-
try music, Rucker says, “I definitely don't think it's as big of an
issue as itused to be. [ really believe thatif you can geta president
at the label who believes in you and you have a few great songs,
then you can have a career in country music. I'm doing it.”

Rucker approached his entry into the country format like a
newcomer to the industry, doing extensive radio promaotional
visits and winning over programmers with his knowledge of and
obvious love for country music.

“When I wa
the radio people in my town. I didn't know the program di
rector of the pop station because it wasn't a relationship like
that,” he says of the difference in how the rock and country
formats operate.
every radio station . . . We text each other. We're friends. We
hang out.”

“This guy wears his heart on his sleeve,” Capitol Records

s in the biggest band in the world, I didn't know

“INow] I pretty much know somebody at

Nashville senior VP of marketing Cindy Mabe says of Rucker’s
accessibility. “He sold nearly 30 million records before he ever
got here, but he passionately wants to do this. He was going to
doitwith or withouta record label. He was going to make a coun-

try record because it's who he is.”

The title of Rucker’'s new record is a nod to singer/songwriter
Radney Foster. “He came out with ‘Del Rio, Texas 1959 back in
'92 and it was a huge record for me,” Rucker says of the album

® O
‘I felt pressure, but it wasn’t
like I could do anything else
than what I already do.’
—DARIUS RUCKER

WINNING BOOST

OPENING ACT

42 43

Doing the ‘Charleston’:
DARIUS RUCKER

named for Foster’s birthplace and year. “I've always been a fan
of country music, and when Radney came along was when [ first
started saying, ‘I want

In recording “Charleston, SC 1966,” the South Carolina na-

0 sing that music some day.” "

tive again turned to producer Frank Rogers. Overall, Rucker
penned 77 songs for the new album, then culled it down to 13.

Among the new tracks is “Things 1'd Never Do,” written
with Rogers and Clay Mills, which Rucker jokes “wasn’t writ-
ten about Tiger Woods.” He and Rogers co-wrote “This” with
former “American Idol” judge Kara DioGuardi, and Rucker
says the traditional “Whiskey and You,” penned with Rogers,
is as close to Merle Haggard and George Jones as he gets. The
lead single from the new album, “Come Back Song,” is No. 9
on Hot Country Songs.

Rucker is touri

g as part of Brad Paisley’s H20 trek, which
he'll continue through November. He feels that such high-
pr and support from CMT on his videos—has
helped him gain fans. Next year, he'll kick off his own head-
lining tour supported by Coca-Cola.

In promoting the album, Mabe says the label is holding a na-
tional radio contest in which winners will “come back” home

file touring

with Rucker, scoring a trip to Charleston where Rucker will show
them around his hometown and do a private concert.

In addition, Rucker, a football fanatic, is the official spokesman
for the NCAA's College Colors Day promoting the NCAA foot-
ball season. He's also running a “Darius End Zone Obsession
Game” on his website and offering prizes. “I'm doing a great
football picking pool with the fans that will be a lot of fun,” he
says, “You do everything you can.” aee
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>>>WAINWRIGHT
TO REVISIT JUDY
GARLAND SONGS
When Rufus Wainwright
returns to New York’s
Carnegie Hall Dec. 6, he’ll
perform selections from
his 2007 live album,
“Rufus Does Judy at
Carnegie Hall,” his tribute
to Judy Garland's
celebrated 1961 concert at
the venue. Wainwright will
also perform his latest
album, “All Days Are
Nights: Songs for Lulu,” in
its entirety. Tickets for the
show go on sale Sept. 17.

>>>GUCCI MANE’S
SECOND ALBUM
DUE SEPT. 28

Atlanta rapper Gucci Mane
has announced that his
second major-label album,
“The Appeal: Georgia's
Most Wanted,” will be
released Sept. 28 on 1017/
Bricksquad/Asylum/
Warner Bros. Records. The
set will include guest ap-
pearances by Bun B, Swizz
Beatz, Ray J and Nicki
Minaij. First single “Gucci
Time” is No. 30 on
Billboard’s Hot R&B/Hip-
Hop Songs chart this
week, while several of the
other tracks will be
released as part of iTunes’
Complete My Album
program prior to the set’s
release. The rapper is
touring the United States,
making stops in New York,
Detroit and Atlanta.

>>>STARS TO PLAY
LENNON BIRTHDAY
TRIBUTE

Jackson Browne, Patti
Smith and Taj Mahal will be
among the artists to
perform at a Nov. 12
benefit concert to honor
John Lennon’s 70th
birthday. The show will be
held at the Beacon
Theatre in New York.
Proceeds will go to the
Playing for Change
Foundation, which
provides funding and
support for music
education programs.
Other performers will
include Meshell
Ndegeocello, Shelby
Lynne, Aimee Mann and
Alejandro Escovedo. The
show will be the 30th
annual Lennon tribute
concert to be organized
by Theatre Within, a
nonprofit producer of
charity events. Lennon,
who was murdered in
1980, would have turned
70 Oct. 9.

Reporting by Mariel
Concepcion, Jillian Mapes
and the Associated Press.
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‘Invented’ Marks 10 Years Of

The Band’s Digital Development

Jimmy Eat World is what one might call a
triple threat: consistent radio airplay, a strong
licensing presence—particularly in the gam-
ing world—and tech savviness.

As the band prepares for the release of its
seventh studio album, “Invented,” on Sept.
28, Jimmy Eat World and its team at Inter-
scope depend on all three legs of this tripod—
but its most innovative approaches emerge
from the band's digital endeavors.

Going back a decade, Jimmy Eat World was
the first band that Luke Wood, president of
DGC Records and chief strategy officer of In-
terscope Geffen A&M, worked with that em-
braced a digital approach. “Bleed American,”
the band’s 2001 mainstream breakthrough
album, was an enhanced CD with extra digi-
tal content, and even then nearly 250,000 fans
registered to access the CD's viral goodies.

Jimmy Eat World's digital initiatives obvi-
ously advanced since this first foray 10 years
ago. When the band heads out on tour later
this month, it's looking to launch a location-
based social networking portal that unites
fans worldwide, Wood says.

In addition, the band’s recently launched
Unlock “Invented” website rewards fans who
hype Jimmy Eat World on Facebook and Twit-
ter by giving them access to unreleased tracks
from “Invented.”

“Our strategy with Jimmy Eat World is al-
38 |
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ways to engage and inform the band’s core
audience first,” Wood says. “Hopefully, at the
same time, we'll re-engage past fang, and later
gain new fans from television appearances
and success at radio.” At radio, Jimmy Eat
World is faring well, with “My Best Theory,”
the lead single off “Invented,” reaching No.
4 on Billboard's Alternative chart this week.

“Invented” is the product of the band's re-
union with producer Mark Trombino, who
worked with the band on earlier records in-
cluding “Bleed American.” “We don't waste
a lot of time explaining to Mark where we're
coming from with our creative ideas,” vocal-
ist/guitarist Jim Adkins says. “He just knows.”

Coming from a tech-embracing band like
Jimmy Eat World, it comes as no surprise that
exchanging MP3s over e-mail served as the
lifeline to its producer. Instead of going into
the studio for a week or two, Jimmy Eat World
spent nearly two years, off and on, writing
and recording songs inits Arizona rehearsal
space. Along the way, the band sent songs to
Trombino, who would mix and tinker before
sending them back.

“I could definitely see our approach being
a standard working method in the future for
alotofpeople,” Adkins says. “It frees up alot
of our geographic restrictions for both the
producer and the band—it's not just some-
one next door.” .

BY GAIL MITCHELL

WHO NEEDS

ADJ?

Go-Go Godfather
Chuck Brown Still
Gets The Party
Started

Chuck Brown charted his first
and only R&B No. 1—*Bustin’
Loose Part 1"—in 1978. While
time has marched on, the
seemingly ageless godfather of
go-go still knows how to get a
party started.

“Tjust turned 74, but I'm al-
ways ready to go play some
more,” says Brown, who re-
cently celebrated his birthday
at his hometown stomping
grounds: Washington, D.C.'s
famed 9:30 Club. “I love to see
people party and dance.”

That same energy permeates
Brown's latest—and most am-
bitious—project, the three-disc
“We Got This.” The Sept. 21
Raw Venture/Liaison Records
releage encompasses a CD of
five new songs plus a live
CD/DVD recorded at the 9:30
Club. The package is the follow-
up to Brown's “We're About the
Business,” the 2007 studio

album that gave the singer/gui-
tarist his highest first-week
chart and sales debuts to date:
No. 2 on Billboard's Hot
R&B/Hip-Hop Songs list and
No. 37 on the Billboard 200 with
17,000 copies sold, according to
Nielsen SoundScan. Total
“Business” sales stand at 66,000.
For the uninitiated, go-go
grew outof Brown's fascination
with Latin percussion grooves,
the funk of James Brown and
the church beats he used to
“jump and shout on as a kid.”
Mixing that energetic concoc-
tion with between-song break-
downs integrating percussion
and lively audience call and re-
sponse, Brown perfected how
to keep the music going—and
the dancefloor packed.
Neophytes can get a feel for
Brown's go-go spirit by listen-
ing to “Funky Stuff,” featuring
Ledisi, and “Love,” featuring Jill
Scottand bassist Marcus Miller.
Those are two of the five songs
on the studio CD, produced by
Chucky Thompson (Raheem
DeVaughn, Faith Evans). But

PULSE
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>>>HOT RUMER

| RUMER

Anglo-Pakistani vocalist Rumer’s assured, AC style has given her
a debut top 20 U.K. hit with “Slow” (Atlantic)—and drawn media
comparisons to the late Karen Carpenter.

The track, which debuted at No. 16 on the Official Charts Co.'s
Sept. 4 list, previews the Nov. 1 release of Rumer’s first album,
“Seasons of My Soul.”

Rumer (real name Sarah Joyce) isn't convinced by the Carpen-
ter comparison. “There are massive distinctions,” says the singer,
who grew up in an expatriate British community in Pakistan. “But
| think what people are picking up on is the clarity with which | sing,
and perhaps some of my diction. It’s a great compliment.”

Atlantic UK. chairman Max Lousada adds: “We're all extremely
encouraged by the first phase of Rumer’s artist development.
‘Slow’ is the only single this year to chart [in the] top 20 without the
initial support of [BBC] Radio1ora TV ‘driver, so she really has res-
onated with an audience early on.”

Atlantic will start its international campaign early next year, with
France and Germany among the first targets, followed by the
United States. Chrysalis-published Rumer is booked by 13 Artists in
the United Kingdom and the Agency Group in the United States.
Her next UK. single, “Aretha,” is due Oct.18. —Paul Sexton

?Slow build:
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it’s the live CD/DVD—pro-
duced by Tom Goldfogle—that
seals the deal, offering an inside
look at Brown’s marathon of a
live show and the diverse age
and ethnic mix of the audience
getting their party on. In addi-
tion to performing “Bustin’
Loose"—currently featured in
a Chips Ahoy national TV ad
campaign—Brown works his
go-go magic on everything from
Duke Ellington’s “I Don’'t Mean
a Thing” to Beyoncé’s “Single
Ladies (Puta Ring on It).”
“Chuck just loves to stay
fresh and new. He's also a giver
onstage; for him it's the people
out front who matter,” Thomp-

he has 18-year-olds coming to
his shows.”

And also youngsters playing
in his band. In fact, producer
Thompson's relationship with
the artist dates back to 1989
when he played and toured
with Brown.

“You've got to have a young
band; that's where the energy
is,” Brown says with a laugh,
adding thathe can still goaslong
as two-and-a-halfhours onstage
without stopping. “No offense,
butsometimes older musicians
sound that way. I can teach the
youngsters, and at the same
time I'm learning from them.”

Brown will no doubt feel at

Roots on “Late Night With
Jimmy Fallon” on Sept. 28. The
next night, the tireless front-
man will join his band in a per-
formance at the B.B. King
Blues Club & Grill in New
York. He can also be heard as
a guest on several artists’ new
projects, including contemnpo-
rary jazz musician Brian Cul-
bertson’s latest, “XI1."

While the adage “age ain’t
nothing but a number” fits
Brown perfectly, so does an-
other: “If it ain’t broke, don’t
fix it.” Asked why he's never
tired of his longtime affair with
go-go, Brown says simply, “I
knew the groove would work—

son says. “That energy is why

>>>ROCK’N’'MOLE

Five years after the Crazy Frog phenomenon, an-
other animated animal is on the march in Europe.

Meet a mole named Rene, The furry mammal
is the creation of News Corp.'s Germany-
based Fox Mobile Group, which, in its pre-
vious incarnation as Jamba, developed Crazy
Frog. Invented as a character to voice ring-
tones, Rene le Taupe topped the SNEP/IFOP/
Tite Live singles chart with “Mignon Mignon”
(Cute Cute) on Sept. 7. EMI France handles
physical distribution; downloads are through
Believe Digital.

The song, featuring such lyrics as, “You are
really cute, even if you are fat,” sung in a high-
pitched voice, was written by Fox Mobile’s pro-
duction team and published by Famties Music.
Fox issued it as a ringtone throughout Europe
in English, German, Spanish, Italian and French
in May and is planning a U.S. launch. The char-
acter is renamed Mauli outside France.

“Mignon Mignon” has logged more than 7
million views on YouTube, not including the
numerous parodies it has spawned. Fox Mo-
bile France marketing director Severine
Thomazo says that so far, Fox isn’t too con-
cerned about those, “as long as they don’t go
too far. After all, kids could watch this.”

The song has been released as a commer-
cial single only in France, where Fox is prep-
ping an album for a fall release. The company
ran an ad for the single and ringtone on
French TV, Thomazo adds, and “the success
was like lightning.” —Aymeric Pichevin

home when he sits in with the

and it still is.” o

When I'm 74:
CHUCK
BROWN

>>>TOKYO ROSE

After three independent album releases,
Australian alt-rock quartet Birds of Tokyo has
been flying high at its new major-label home,
EMI Australia. The band’s self-titled fourth
album debuted at No. 2 on the Australian
Recording Industry Assn. albums chart in early
August, held off from the top spot by
Eminem’s “Recovery” (Interscope).

Now international release plans are shap-
ing up, with the album’s release in the United
Kingdom, Europe and the United States “im-
minent,” EMI Australia VP of A&R labels for
Australasia Craig Hawker says.

Streaming the album through Facebook
three days ahead of release “created massive
excitement and chatter among the fans,”
Hawker says. Those fans then “spread that
message far and wide.”

Strong support has come from commer-
cial radio networks Nova, Sea FM and Aus-
tereo, along with influential state-owned
broadcaster Triple J.

Birds of Tokyo’s fans have also been in-
volved in promoting the band, with 40 who at-
tended a June showcase being invited to film
it with hand-held cameras. The edited results
appear on a bonus DVD with the deluxe ver-
sion of the CD.

A national tour will kick off Sept. 22,
booked by No Dice. U.5. bookings are
through the Primary Agency. The band is
published by Mushroom Music.

—Lars Brandle

with ANTONY HEGARTY

by JASON LIPSHUTZ

Antony Hegarty, the otherworldly leader of chamber pop collective Antony & the John-
sons, released the emotionally draining album “The Crying Light” last year but is al-
ready prepared to release an expansive follow-up. “Swanlights,” due Oct. 6 on Secretly
Canadian, features a duet with Bjork (who previously tapped Hegarty for 2007 album
“Volta”) as well as a 144-page supplemental book full of the singer’s artwork, photog-

raphy and writing.

The release was preceded by “Thank You for Your Love,” an EP of covers including John
Lennon’s “Imagine” and Bob Dylan’s “Pressing On,” as well as a smile-inducing title track
that will also appear on the full-length. Hegarty spoke to Billboard about covering a Bea-
tle, making disco music and what he hopes to accomplish with his new multimedia release.

1 Thisis the second time in a row you've
released a five-song EP a few months be-
fore a full-length. Do you see these re-
leases as previews of your albums?
[“Thank You for Your Love”| really is more
like a single, but then you end up putting a
few extra songs on it since you're releasing
it on a CD. With the last EP, it very much
held the central theme of the record. There
isn’t necessarily one theme song for this
record, so | just wanted to put forth some-
thing open-hearted.

2 What inspired the Bob Dylan and
John Lennon covers?
The Dylan cover I had recorded at the same
time as the cover of “Knocking on Heaven's
Door” for (2007 film “I'm Not There”|, and
I didn't know the song, but once I got into
it, [ thought it turned out pretty. And “Imag-
ine” was an audacious choice, since it’s sort
of hallowed ground. But [ changed it to the
first person to give it a different resonance.
It's obviously not an improvement, butin a
way, it foreshadows the themes of this
album, which are about changing ecology
and grappling with a sense of hopelessness
about the future.

3 Why was the break between “Swan-
lights™ and last year’s “The Crying Light”
so much shorter than the four-year hia-
tus following 2005°s “| Am a Bird Now"?
Well, some of this material was recorded at
the same time as “The Crying Light.” Even
after we finished “Crying Light,” | stayed in
the studio and was mixing other tracks that
would lead to this piece. In a way, it's a com-
panion piece, but it's very different. It did-
n't seem like a long time to hold off on
releasing these songs separately, because |
have a long gestation process. | could write
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a song 10 vears before [ release it, which is
more often the case.

4 What lead to the decision to release
an art book with “Swanlights”?

I've always been visually engaged and enjoyed
delving into my notebooks in the privacy of
my own process. This is the first time I'm
putting forward my visual ideas in such a de-
fined way. I certainly had a lot of insecurity
about deing it but I've kind of gotten over it
... and the work feels authentic to me. [ want
the opportunity to pursue my creative muse
in a bunch of different mediums. It's a luxu-
rious position to be in.

5 How did the song “Flétta” come to-
gether with Bjérk?

We recorded the song in Jamaica at the same
time we recorded the “Volta” stuff. She rented
a big piano, came in and improvised some
vocals, and [ stayed up all night and edited
them into a structure. It's exciting to watch
her in the studio, because she’s uninhibited
when she's in her environment. Also, singing
next to her live is really challenging, because
she’s such an expansive singer, and I always
felt like I was just trying to keep up.

6 You’ve guested on electronic and
disco projects for acts like Hercules &
Love Affair and Oneohtrix Point Never.
Do you ever see yourself exploring these
areas on your own?

It’s funny—it's easier for me to imagine doing
theater under the name Antony & the John-
sons than doing a disco record. I think [ would
want to be true to some kind of acoustic pa-
rameter in it. Johnsons for me is also about
making work in a community. As far as [a solo
album], I'd consider anything, but I don’t
know what the future holds. e
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INTERPOL

Interpol

Producer: \nterpol

Matador Records

Release Date: Sept. 7
Interpol's self-titled fourth al-
bum suffers from everything
the band did right on its first
three albums. With the mem-
bers’ slick guitar interplay, taut
production and Paul Banks'
weirdly engrossing lyrics, the
MNew York indie rock titans cre-
ated a vehicle for success that
seems to have run out of steam
on “Interpol,” the group’s re-
turnto Matador Records. After
the effortless grit of opener
“Success” jolts listeners awake,
the band noodles around with
half-formed hooks on tracks
like "Memory Serves” and “Al-
ways Malaise (The Man | Am)."
Lead single “Barricade” show-
cases Banks’ best vocal tics and
an inspired bassline courtesy
of now-departed member Car-
los D, but the song can't help
but pale in comparison to the
pinpoint guitar rock of past
achievernents "Obstacle 1" and
“Slow Hands."” “Interpol” is un-
doubtedly a solid effort, but
solid shouldn't be satisfying for
a band that has proved to pos-
sess the talent of indie rock’'s
elite class.—JL

ERIC CLAPTON

Clapton

Producers: tric Clapton, Doyle
Bramhall If, Justin Stanfey

Reprise Records

Release Date: Sept. 28

Consider Eric Clapton’s 19th solo al-
bum a largely successful bid to be all things to all peo-
ple, including himself. The broadly eclectic, guest-filled
“Clapton'—his first studio outing since 2006's Grammy
Award-winning “The Road to Escondido” collaboration
with J.J. Cale—stretches from a hip-swiveling blues-rock
original (“Run Back to Your Side”) to rural gospel-blues
(“Judgment Day"”). The 14-song set also includes a
relaxed rendition of Hoagy Carmichael's “Rocking
Chair” and lush treatments of Johnny Mercer's “Autumn
Leaves" and Irving Berlin's “How Deep Is the Ocean."
Standouts are the Fats Waller tunes “My Very Good
Friend the Milkman” and “When Somebody Thinks
You're Wonderful,” performed here with Allen Toussaint,
Wynton Marsalis and members of the Preservation Hall
Jazz Band. And other noteworthy tracks include the
New Orleans-flavored version of Robert Wilkins’ “That's
No Way to Get Along” and the loping treatment of Lil'
Son Jackson's “Travelin’ Alone,” which opens the album.
Clapton’s playing is characteristically tasteful through-
out, and his vocal performances are among the most
flexible and confident of his career. Not bad for a guy
who routinely dismisses his singing skills.—GG

JERRY LEE LEWIS
Mean Old Man
Producers: Jim Keltner,
Steve Bing
Verve/Universal Music
Enterprises

LINKIN PARK

40

A Thousand Suns

Producers: Rick Rubin, Mike

Shinoda

Machine Shop Recordings/Warner

Bros.

Release Date: Sept. 14
Linkin Park has certainly tinkered with its sound during
the course of its previous three albums. But on its latest
release, “A Thousand Suns,” the six-piece rock act truly
breaks the habit of everything we've heard from it
before. The set is solemn; at times more of an industrial
tone poem that puts Brad Delson's guitar decidedly on
the back burner (and barely even in the oven) in favor of
keyboards, samples and rhythm loops that frame these
nine songs and six interludes. And though it may initially
be hard to know what to make of such a drastic reinven-
tion, as well as such heretofore unfamiliar affirmations as,
“When life leaves us blind/Love keeps us kind,” it does
work. The fresh sound is fueled by the chill vibe of
“Burning in the Skies,” the hymn-like sensibilities of
“Iridescent,” “Robot Boy" and single “The Catalyst,” as
well as such aggressive, rap-style throwdowns as “When
They Come for Me,” “Waiting for the End” and “Wretch-
es and Kings” The structures give vocalists Chester
Bennington and Mike Shinoda plenty of emotive space—
and both deliver. Bennington, in fact, boasts the perform-
ance of a lifetime on album closer “The Messenger."—GG

EBILLBOARD | SEPTEMBER 25, 2010

Release Date: Sept. 7

“If llock like a mean old man,” 74-
year-old Jerry Lee Lewisinforms
listeners at the start of his first
album in four years, “that’s what
|am.” He will always be the Killer,
enveloped by the legends of his
past. But one only need hear his
bluesy solo piano version of “Miss
the Mississippi and You" to ap-
preciate that Lewis still has his
chops after 50 years. And he's
stillaherotothe legion of all-stars
wha join himon “Mean Old Man.”
The Rolling Stones' Mick Jagger,
Keith Richard and Ron Weood ap-
pear on three separate tracks,
while Sheryl Crow joins inon “You
Are My Sunshine.” Ringo Starr
and John Mayer romp with Lew-
is through "Roll Over Beethoven,”
and Kid Rock and Slash rock out
on “Rockin’ My Life Away." Mavis
Staples chimesin on “Will the Cir-
cle Be Unbroken,” while John
Fogerty and Willie Nelson re-cre-
ate "Bad Moon Rising” and
“Whisky River,” respectively. The
album, which comes in 10- and
18-track editicns, sounds better
on paper thanin reality. But there
is the odd moment—such as
“Railroad to Heaven,” with
Solomon Burke at his God-fear-
ing best—that rises above its
creditable but decidedly rote sur-
roundings.—GG

THE THERMALS
Personal Life

Producer: Chris Walla

Kill Rock Stars

Release Date: Sept. 7

It's hard to believe the Ther-
mals haven't produced a hit
single in their eight-year ca-
reer. After all, the Portland,

Ore., trio’s alt-rock tracks are
packed with more hooks than
a Justin Bieber song. Even if
the band never reaches the
mainstream, "Personal Life" is
a breathlessly enjoyable at-
tempt at finding a larger au-
dience. Aside from repeating
its title 15 times, "I Don't Be-

THE VASELINES
Sex With an X
Producer: Jamie Watson
Sub Pop Records

i_HwETUAsEUNEs Release Date: Sept. 14

Glasgow, Scotland, indie-pop duo
the Vaselines have finally released the follow-up to
their much-revered debut, “Dum Dum”—21 years after
its original release. Not that the decades-long layoff
has dulled Frances McKee and Eugene Kelly’s under-
standing of simple, direct hooks, which make up the
gooey interior of “Sex With an X." Working with “Dum
Dum™ producer Jamie Watson, the Vaselines crank up
the guitar power on “Mouth to Mouth” and recall fellow
Scots Belle & Sebastian on the whimsical “Turning It
On.” The voices of McKee and Kelly have obviously
matured, but the band's use of playful lyrics is just as
effective here as in its early days. The track “Over-
weight but Over You," for example, hurls culinary lines
like “You twist me 'round like some old spaghetti” and
“On a diet I've called rejection/1 got sick with no affec-
tion” at the listener with a winning touch of screwball
charm. Even those too young—or not yet born—for the
Vaselines’ heyday can appreciate the earnest fun of
“Sex With an X."—JL
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lieve You" uses a “whoa oh oh”
refrain and sugary verses to
reach a raw pop simplicity akin
to the Ramones. Elsewhere,
frontman Hutch Harris lets his
distinctly sanguine vocals sim-
mer on “Only for You,” and
"You Changed My Life” ends
the affair with a melody as op-
timistic as it is catchy. "Per-
sanal Life” would seem listless
if its 10 tracks were all up-
tempo anthems, but back-to-
back triumphs “Never Listen
to Me” and "MNot Like Any
Other Feeling” slow the pace
and let Kathy Foster's bass
take the lead. The Thermals
may not “change your life,” as
Harris promises on the opener,
but they keep on issuing front-
to-back fun albums like few
other bands.—JL

SARA BAREILLES
Kaleidoscope Heart
Producer: Neal Avron

Epic Records

Release Date: Sept. 7

Sara Bareilles returns with
more bouncy and intricate
piano melodies on her soph-
omore album, “Kaleidoscope
Heart." The set mirrors several
older periods, ranging from
the '20s Southern gospel a
cappella title track to the mid-
century piano parlor ditty
"Gonna Get Over You.” And
“Not Alone"” sounds like it
could've been a standard ina
'30s jazz club. With “Un-
charted," Bareilles puts a syn-
copated two-step beatto a
heartbreak anthem as she
belts out about being unable
to deal with a failed relation-
ship. Later, on the acoustic
“Basket Case,” she pens the
words of another scorned
lover who can’'t make sense of
life after a significant other
leaves. The album slows down
again with such tunes as
“Breathe Again” and "Blue
Bird,” where Bareilles’ soft
jazzy voice coats somber
piano tracks. The first single,
"King of Anything,” reintro-
duces listeners to the singer's
tongue-in-cheek lyrical sass
as she protests against any
potential partner that expects
her to play the damsel in dis-
tress: "You just expect me to/
Jump up onboard with you/
And ride off into your delu-
sional sunset."—MV

KEVIN MAZUR/WIREIMAGE COM
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RIHANNA: ELLEN VON UNWERTH; KINGS OF LECN: DAN WINTERS

DIZZEE RASCAL
Loca (3:10)
Producers: Various
Writers: Various
Publishers: Various
Epic

SHAKIRA FEATURING

On last year's enigmatic but underselling “She Wolf,”
Shakira created some of the most eccentric dance-
and hip-hop-influenced pop of the moment, and with
her World Cup song “Waka Waka (This Time for
Africa),” the Colombian star tapped the sound of an
entirely new continent with help from Cape Town,
South Africa’s Freshlyground. Shakira places more
emphasis on tropical music with her new single,
“Loca,” which opens with a throbbing, slow-burn
merengue beat over which she seductively whispers a
stark ultimatum: “Dance or die.” The strengths of her
most recent work aren’'t discarded completely, though.
Shakira taps UK. rapper Dizzee Rascal for a verse
brimming with playboy boasts and cheeky Spanglish.
While the duet isn't necessarily a home run—Dizzee
and merengue make quite the jarring combination—it's
just the latest evidence of Shakira's ability to make
unexpected choices that widen her base and require
repeat listening, without which one might not unpack
her music’s many pleasures.—MH

| HIP-HOP |

WIZ KHALIFA

Black & Yellow (3:41)
Producer: Stargate
Writers: C. Thomaz, M.S.
Eriksen, T.E. Hermanson
Publishers: PGH Sound/W8B
Music/EMI Music Publishing
(ASCAR)

Rostrum/Atlantic

‘Wiz Khalifa has found greater
success working outside the
major-label system than

within it. “Say Yeah,” his
Warner Bros.-backed 2007
debut single, was something
of a commercial and artistic
bust, but mixtapes like 2009's
"Flight School” have earned
the marijuana-cbsessed Pitts-

burgh rapper a loyal follow-
ing. "Black & Yellow,"” Wiz's
first single since signing with
Atlantic Records earlier this
year, represents a fresh start
for the MC, and he delivers ad-
mirably. Backed by a dramatic
Euro club beat from Swedish
production duo Stargate, Wiz
makes up for the song's
pedestrian theme ("l put it
down from the whip to my di-
amonds”) with a winning de-
livery and undeniable
charisma. "Black & Yellow"
isn’'t highbrow material, but
the song is several cuts above
the generic club rap he might
have cranked out had his first
deal come to fruition.—JS

 POP |

KES$HA

Take It Off (3:35)

Producer: Lukasz "Dr. Luke”
Gottwald

Writers: K. Sebert,

L. Gottwald, C. Kelly
Publishers: Dynamite Cop
Music/Where Da Kasz At/
Studio Beast Music/
Warner-Tamerlane
Publishing (BM), Kasz
Money Publishing (ASCAFP)
For better or worse, no one
else sounds quite like Ke$ha:
The singer's electro-brat de-
livery, unabashed hedonism
and hot-pink dance-rock pro-
duction are all her own. On
“Take It Off,” the fourth single
off debut album “Animal”
({and the third produced by

RCA

KINGS OF LEON
Radioactive (3:26)
Producers: Angelo Petraglia, Jacquire King
Writers: Kings of Leon
Publisher: not listed

Kings of Leon were U.K. darlings long before singles like “Sex on Fire"
and “Use Somebody" helped them find success in the American mod-
ern rock realm. However, the Tennessee band's Southern roots are front and center on
“Radioactive,” the first single from its upcoming fifth studio album, “Come Around
Sundown.” The Kings scale back their instrumentation on the song, relying on the
straightforward rock of their older albums instead of the stadium-sized sound of 2008's
“Only by the Night.” The band’s inventive percussion choices are matched by Caleb
Followill's gritty vocals and a gospel choir that sings, “It's in the water/It's in the story,
where you came from.” The refrain’s spiritual quality gives the song an old-world feel that
separates “Radioactive” from most of today’s rock radio staples.—EL

Lukasz "Dr. Luke" Gottwald),
she refashions a nursery
rhyme to fit her style. Ke$ha
interpolates “Place in France,”
making the naughty children’s
rhyme even naughtier:
“There's a place downtown,/
Where the freaks all come

RIHANNA

Only Girl (In the World) (3:56)

Producer: Stargate
Writers: various
Publishers: various
Island Def Jam

While Rihanna presented a provocative inner glimpse with
“Russian Roulette,” the first single off last year's “Rated R,”
the pop star has taken a more crowd-pleasing approach for
the first offering from forthcoming album
Fortunately, “Only Girl (In the World)" is just as stylish and
thoughtfully constructed as “Don't Stop the Music” and
“Rude Boy,” two of the singer’s previous collaborations
with white-hot production duo Stargate. As the sweaty
techno beat of the verses segues into abrasive synth stabs,
Rihanna's coy come-ons turn into forceful declarations and
create a dynamic push-pull. “Only Girl" may crib a few
moves from European electro acts like Cascada and La
Roux, but Rihanna owns the track in the stunning bridge,
with only a pounding beat supporting her measured
vocals. “Only Girl (In the World)” is exactly the type of
savvy pop gift fans have been waiting for her to deliver to

the Billboard Hot 100.—JL

“Loud.”
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around/It's a hole in the
wall/It's a dirty free-for-all.”
Like the rest of her work,
“Take It Off” is Auto-Tuned,
speak-sung and semi-rapped,
but the track remains disrup-
tive in its total uniqueness.
However, it might be time for
Ke$ha to reveal another side
of herself by releasing one of
her ballads, which have a
more Avril Lavigne feel.—KM

2AM CLUB

Worry About You (3:12)
Producers: Jerry Harrison,
Eric “ET” Thorngren
Writers: various

Publishers: various

RCA

2AM Club’s debut album,
“What Did You Think Was
Going to Happen?,” blurs the

L LEGEND & CREDIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Gary Graff,
Monica Herrera, Jason Lipshutz,
Evan Lucy, Kerri Mason, Michael
Menachem, Jesse Serwer, Megan
Wick
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lines among pop, rock, funk
and R&B, all of which are on
display in lead single “Worry
About You.” A head-bobbing
organ and danceable rhythm
come courtesy of producers
Eric "ET” Thorngren and for-
mer Talking Head Jerry Har-
rison. Meanwhile, Marc Grif-
fin's soul crooning and MC
Tyler Cordy's cool rhymes
serve as dueling vocals and
provide texture to the com-
position. The upbeat mood of
the song nicely contrasts with
its lyrics, which capture a
man's incessant thoughts of
a girl after their relationship
has crumbled. The undeniably
catchy tune brings to mind
the classic harmonies of '80s
pop/rock acts like Hall &
Oates.—MM

All albums commercially available
in the United States are eligible,
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.
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The XX
Factor

Mercury Prize Win Seals Crossover Success
For Minimalist British Trio

Less has always been more for U.K.
alt-rock act the xx. And the group aims
to continue its subtle album campaign
following its 2010 Barclaycard Mer-
cury Prize victory.

“There is no master plan,” singer/
bassist Oliver Sim said at the band's vic-
tory press conference. “We'll just take
things slowly and see what happens.”

However, the band—Sim, singer/
guitarist Romy Madley Croft and
producer/programmer Jamie Smith—
received an immediate sales boost
after debutset “xx” (Young Turks /XL
Recordings) scooped up the £20,000
{$31,000) U.K./Irish album of the
year prize.

After the ceremony screened live
on BBC 2 Sept. 7, the album jumped
16-3 on the Sept. 12 U.K. albums chart
with a 269% sales increase {29,000),
according to the Official Charts Co.
{OCC). Total U.K. sales now stand at
213,000. It was another step up for a
record that has sold steadily since its
August 2009 release and which finally
breke into the U.K. top 20 following
the mid-July Mercury nominations.

“We tried to maneuver the record
into a position where it was crossing
over whether it won or not,” London-
based XL managing director Ben
Beardsworth says.

After the nominations, Radio 1 pro-
moted the xx's current U.K. single, “Is-
lands,” toits A-list. In turn, thealbum
was stocked by mass merchants for
the first time, and XL rolled outa TV
and billboard campaign featuring the
band's iconic “x” logo. Plans are to fur-
ther accelerate the outdoor and TV
marketing campaign as the label gears
up to take album track “VCR” to radio
in November.

Beardsworth describes the advertis-
ing campaign as “slightly subversive,”
adding, “The last thing we want to do
now is make the whole thing feel
pushed or commercial. This is a very
cool record, and we need to retain that,”

XL says the album has moved
600,000 copies worldwide, with strong
sales in France, Belgium, Germany,
Japan, Australia and the United States,
where the album has so far peaked at
No. 92 on the Billboard 200 and has

Eves onthe prize:
THE XX

sold 192,000 copies, according to
Nielsen SoundScan.

Although the Mercury doesn’t pos-
sess the same high profile stateside as
in Britain, New York-based XL senior
VP of A&R Kris Chen believes the win
will have an impact on the band's U.S.
success. “It just cements the feeling
that this is the best new artist and the
best new album of the last year,” he says.

Chen anticipates “sold-out shows
across the board,” when the band kicks
off the final 12 dates of its promo cam-
paign Sept. 22 at the Hollywood Palla-
dium in Los Angeles. The label is
confirming radio sessions and TV ap-

TRAIN TRACKS

pearances and also plans some bill-
board and press advertising. The steady
build for the band in the United States
began with “Crystalised.” It was first
serviced to radio last fall but only added
to playlists this summer by alternative
stations WENX Boston, KNDD Seat-
tle and KROQ Los Angeles.

Back home, Peter Thompson, man-
aging director of U.K. distributor
PIAS, is hopeful that U.K, sales will
hit 400,000 this year. PIAS also worked
last year’s winner, “Speech Therapy”
(Big Dada) by female rapper Speech
Debelle. Her project, however, is the
lowest-selling Mercury winner with

Twice the
power: TRAIN

With “Hey, Soul Sister” perched atop Billboard's Adult Contemporary chart and follow-up “If It's Love” rul-

ing Adult Top 40 for a second issue, Train is the first act to command the sister radio airplay tallies simulta-

neously with different titles.

“Having different No. 1s at two formats at the same time truly shows the power of Train’s new music,”
says Columbia Records senior VP of promotion for adult formats Pete Cosenza, who also credits Jim Bur-
russ, Columbia senior VP of promotion foperations, for the song’s double domination. “We have a tremen-
dous promotion staff that has fostered deep relationships with adult programmers,” Cosenza adds.

Kelly Clarkson previously came closest to topping the charts concurrently with different songs when “Break-
away” led Adult Contemporary and “Behind These Hazel Eyes” crowned Adult Top 40 three weeks apartin 2005.

Fueled by its twin chart leaders, Train’s fifth studio album, “Save Me, San Francisco,” counts total sales of
463,000, according to Nielsen SoundScan. On the Billboard Hot 100, the singles rank back to back: “Hey, Soul
Sister” logs a 50th week (No. 33), and “If It's Love” enters the top 40 (No. 34) in its 14th frame. —Gary Trust
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DOUBLE DUTY
While Train leads Adult Contemporary and Adult
Top 40 with different songs, commanding both
charts concurrently even with one title is a rare
achievement. A select 13 songs have reigned atop
the surveys in the same week since the latter list
launched in March 1996.
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sales of just 15,000 copies, according
to the OCC. Noting that “Speech Ther-
apy” was more of a “difficult” record
because itlacked the crossover appeal
of “xx,” Thompson praises XL for suc-
cessfully creating sales momentum
with its campaign.

Meanwhile, the xx plans to spend
its prize money on building a record-
ing studio and hopes to begin work on
a new album soon. “We are all defi-
nitely looking forward to October,”
Madley Croft says. “When we finish
our touring schedule, we can go back
to what we love and what we know—
just being creative.” oo
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Just Getting
Started

It's been just 10 weeks since Miguel introduced
himself through his debut single, “All | Want Is
You.” Featuring |. Cole, the song entered Billboard's
Hot R&B/Hip-Hop Songs chart at No. 98 in mid-
July. But the 23-year-old singer/songwriter has
already made music history in his short career.

Miguel, born Miguel Pimentel in Los An-
geles, recently shared the stage with Jay-
Z and Fminem during the rap icons’

Home & Home tour stops at New
York's Yankee Stadium, marking
the venue's first concerts since
it opened last year.

“It was so humbling and
unbelievable,” Miguel says.
“I got so overzealous up
there; 1 just wanted to keep
going. [twas so addicting.”

Now Miguel is hoping
listeners will become ad-
dicted to his first album.
“All I Want Is You" is
slated for a December/
January release on Black
1t/Bystorm/Jive Records.
Salaam Remi master-
minded the catchy first sin-
gle, which is No. 27 on Hot
R&B/Hip-Hop Songs. Ad-
ditional album produc-

TRAIN: MARK HOLTHUSEN; MIGUEL: KENNETH CAPPELLO; THERMALS: THOMAS OLIVER; WILSON: MICHAFL ROWE

NETWORK EXPOSURE

This summer, the Thermals' title track
from their 2009 album, “Now We
Can See,” was featured ina commer-
cial for the Cartoon Network’s new
live-action adventure dramedy, “Un-
natural History.”

Mixing the song's official video
with promotional clips of the show—
about a young man adjusting to life
at an American high school after
traveling the world with his anthro-
pologist parents—the commercial
widened the Thermals' audience by
introducing them to the youth de-
mographic. “Now You Can See"” has
racked up close to half a million views
onh YouTube.

The “Unnatural” exposure is also
rubbing off on the group’s second
album for indie label Kill Rock Stars,
“Personal Life.” Released Sept. 8, the
set debuts at No. 1 on Billboard’s
Heatseekers Albums chart this week.
The group’s last project debuted at
MNo. 5 on the same chart.

With roughly 27,000 views on
YouTube in just a few weeks, the
video for the set’s first single, “l Don't
Believe You,” is also building buzz.

The clip features appearances from
Modest Mouse’s Isaac Brock and
Sleater-Kinney’s Carrie Brownstein.

Originally established in 2002 and
hailing from Portland, Ore., the punk-
meets-power-pop trio comprises vo-
calist/guitarist Hutch Harris, bassist
Kathy Foster and drummer Westin
Glass, who joined last year. “Personal
Life,” the Thermals’ fifth album over-
all, reunites the band with pro-
ducer/Death Cab for Cutie guitarist
Chris Walla.

Warming up:
THE THERMALS

High-Profile Concerts
Help Pave Way For
Newcomer Miguel

ers include State of Emergency, Happy Perez and

Dre and Vi
The Byst
setas “dub-

Wi

mate

with mos
Shortly
the hands

tertainme

aforement
ing monet
The suitw

Fresh o
Miguel wil

termined t

dal.
orm Entertainment artist describes the
step, dance, electronic, hip-hop fusion”

with classic rock and funk influences. Other note-
worthy tracks include the self-explanatory
“Quickie” and the infectious “Pay Me.”

The front-runner for second single is
“Sure Thing."
“I don't place boundaries on my-
self,” Miguel says. “Every song on the
album sounds different from the next.
What is consistentis the delivery; what
makes it concise is the idea that the
grass is not always greener on the other

side. The album is my journey of com-

ng to that realization.”
Thatjourney began almost 10 years ago
hen Miguel signed his first production

deal at 14. He walked away from the deal at
18 and by 19 was signed to an independent
label. After unsuccessfully trying to release

rial, Miguel left after two years. That's

when he began to redefine who he wanted to
be, opting “to make the kind of music I connect

t: hip-hop, classic rock and funk.”
after that, Miguel's music landed in
of Mark Pitts, Jive Label Group pres-

ident of urban music and CEQ of Bystorm En-

nt, who signed the singer in 2007.

However, a three-year holdup ensued when the

ioned indie label sued Miguel, claim-
ary rights to his newfound success.
as settled earlier this year.

ff his stint with Jay and Eminem,
Ibe touring soon with two more mar-

quee names: Mary J. Blige and Usher. Despite
the associated glitz and glamour, Miguel is de-

oremain true to himself. “That's why

RE‘fESLCE{ ‘All T Want Is You' is working,” he says. “It's an
MIGUEL honest record.” e

“Personal Life" embraces straight-
forward songwriting and lo-fi re-
cording methods designed to fully
capture the band’s live sound. “To
make a record that serves as a pho-
tograph of what a band does on-
stage, everybody has to be onboard
together,” Walla says. “And every-
body definitely has to speak up when
they're not feeling it.”

“With Westin, we finally feel like
aband again,” Harris adds. “We just
wanted to make a record the three
of us could play live. We didn't want
to do anything in the studio that

o

would take away from that. Just
drums, guitar and bass.”

Kill Rock Stars hopes the Cartoon
Network placement will translate
into wider interest in “Personal Life.”
Label VP Maggie Vail says that other
“big prime-time” licensing deals are
in the works. ("Now We Can See”
was also previously placed in NBC’s
“Chuck” and ABC's “Castle,” among
other shows.)

To further underscore those
efforts, the Thermals will be touring
the United States this month through
October, —Jillian Mapes

X

Going deluxe:
BRIAN
COURTNEY
WILSON

MUSIC WORLD’S
AMBASSADOR

Afterriding Billboard’s Top Gospel Al-
bums chart for more than a year with
his Music World Gospel debut, “Just
Love,” Brian Courtney Wilson can't be-
lieve he's made the leap from Houston
church singer to the national charts.

“I| was just hoping | wouldnt em-
barrass myself,” he says of the album.
“It was songs from my heart that |
knew sounded good in the studio. But
you never know how people are going
to respond.”

Since Music World founder and
president/CEO Mathew Knowles dis-
covered him at St. John's Downtown
Church in Houston, Wilson has be-
come gospel music’s hottest new
artist. “Just Love” debuted at No. 2 on
Top Gospel Albums—where it has
resided for 66 weeks—and at No.6 on
Top Christian Albums. First single “All
| Need" climbed to No. 6 on Gospel
Songs and has stayed on that chart
for 75 weeks. Subsequent singles “Al-
ready Here"” and the title track peaked
at Nos. 13 and 14, respectively.

Music World Gospel will release a
deluxe edition of the 2009 album Oct.
5. The package will include five new
songs and 40 minutes of bonus con-
tent. One of those new tracks, “Awe-
some God,” will be the next single
going to radio. It's also the catalyst for
the label's next step: further expand-
ing Wilson’s reach in the contempo-
rary Christian and urban AC arenas.

“Since we already have traction at
urban AC, we're going to work ‘Awe-
some’ there and at gospel,” label sen-
ior VP Nichelle Poindexter says. “ ‘Al-
ready Here' is now being worked at
contemporary Christian.”

Inthe meantime, Wilson has begun
recording his next studio album. “I'm
not nervous about it because you can't
be,” the former pharmaceutical sales
rep says about following up his debut
success. “If you get nervous and anx-
ious, it will just stifle the process.”

Chosen as the ambassador for the
American Heart Assn.'s “The Power
to End Stroke” campaign, Wilson will
visit eight cities in support of the
health issue.

“It's one of the leading causes of
death inthe black community,” he says.
“This is an opportunity to use music to
gather people in one spot and inspire
them to make the right choices.” Wil-
sonwill also headline church concerts
across the country, with 40-plus dates
booked between now and the end of
the year. —Deborah Evans Price
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>>John Lennon and widow Yoko
Ono each reach chart summits.
The Beatles enter at No. 1 on Top
Music Video Sales (see page 48)
with “The 4 Complete Ed
Sullivan Shows Starring the
Beatles,” while Ono notches her
seventh, and fifth consecutive,

leader on Hot Dance Club Songs
with “Wouldnit {(I'm a Star).”

>>When is a title cut not a title
cut? When an artist tucks an
album title in the lyrics of asong
bearing a different name.
Daughtry offers the latest such
example, with the band nestling
the title of its sophomore set,
“Leave This Town,"” in current hit
“September.” Acts from Nirvana
to Britney Spears have
previously slipped in album
names so stealthily.

Read Chart Beat
@' every week at

billboard.com/chartbeat.
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Album Sales Dip; VMAs Impact; Gagals ‘Titanic’

Sara Bareilles scores her first No. 1
album—and best sales week—as her
second album, “Kaleidoscope Heart,”
bows atop the chart with 90,000 sold, ac-
cording to Nielsen SoundScan.

Bareilles’ first set, “Little Voice,
peaked at No. 7 in 2008. It has sold
997,000 in the United States.

Though Bareilles is one of four new
entries in the top 10, expect the chart to
getalot more exciting in a week's time.
That's when the biggest albums of the
fall season will start hitting the chart.
We're excepting big debuts from Linkin
Park’s “A Thousand Suns” and Trey
Songz’ “Passion, Pain & Pleasure,” but
there may be up to six new entries in the
top 10.

Industry prognosticators suggest that
“Suns” could sell as much as 250,000-
260,000, which would normally be
enough tolock down a No. 1 debut. How-
ever, Songz is nipping at Linkin Park’s
heels; his “Passion” album is looking to
move between 230,000 and 250,000.

And those albums can’t arrive any
faster, either. Overall album sales for the
chart week ending Sept. 12 totaled 4.8
million units—the lowest weekly sales
figure since SoundScan began tracking
salesin 1991. Last week's sum falls below
the record low of 4.9 million, setonly a
month ago in the week ending Aug, 15.

YOU STILL WANT YOUR MTV: Qut-
side the top 10 of the Billboard 200, Flo-
rence & the Machine’s “Lungs” vaults
from No. 100 to No. 44 with 8,000 sold
(up 70%—the chart’s largest percent-
age gain).

The actwas nominated for anumber
of MTV Video Music Awards (VMA) for
its video “Dog Dogs Are Over” and per-
formed the song on the Sept. 12 show.
“Dog Days” also debuts at No. 52 on Hot
Digital Songs, shifting 27,000 down-
loads (up 276%). Its sizable sales sum
enables the tune to also bow at No. 93
on the Billboard Hot 100.

This isn’t the first time Florence &
the Machine have caused sales ripples
after a buzzed-about awards show per-
formance. On Feb. 16 at the BRIT
Awards in London, the act’s principal

performer, Florence Welch, duetted

eight VMAs, has single-handedly made

with Dizzee Rascal on a mash-up of  people care about music videos again.

her “You Got the Love” and his “Dirtee
Cash” titled "You Got the
Dirtee Love.” (Florence &
the Machine’'s “Lungs”
won the BRIT Award for
best British album while
Rascal took home the best
British male prize.) The
performance was so well-
received that it was digi-
tally released the nextday
and entered the Official
Charts Co. singles tally at No. 2 the fol-
lowing week.

Because the VM As took place on a
Sunday night, and since SoundScan's
sales tracking week ends at the close of
business the same day, the show’s im-
pact on the charts is muted. Thus, any
boost from the VMAs will be seen this
week and next.

And it could be a very hearty boost,
too. The VMAs attracted 11.4 million
viewers, according to Nielsen, making
it the most-watched show on the net-
work since the 2002 awards show. Last
year’s VMAs brought in 9 million.

While perhaps comedian Chelsea
Handler increased the eyeball count this
year as host, I'm betting the real draw
was Lady Gaga. The artist,who won

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales
ALBUMS ALBUMS* TRACKS 009

Year-To-Date

That might sound hyperbolic, but ac-

cording to video site Vevo,
Gaga's 10 official clips
{including featured turns
on Beyoncé's “Video
Phone” and Wale’'s
“Chillin’ ") have been
viewed 726 million times.
“Bad Romance” alone,
which won video of the
year, accounts for 278 mil-
lion of those plays.
Gaga's impact on the show's ratings
is similar to a blockbuster film reaping
a bevy of Academy Award nominations
and in turn boosts the ratings of the Os-
cars telecast. (The film awards earned
their highest ratings in 1998—55.2 mil-
lion—when “Titanic” won best picture.)

CHRISTMAS COMES EARLY? At No.
27 on the Billboard 200, Celtic Thun-
der’s “Christmas/Celtic Thunder” de-
buts with 12,000 sold, according to
Nielsen SoundScan. The set, released
exclusively through QVC last week,
packages the group’s upcoming “Christ-
mas” album (Oct. 12) with its self-titled
2008 release. This unique set will track
separately from the forthcoming stand-
alone “Christmas” album. vee

raunded.
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The band released
its “Tunes Session™
set last week (No.
83 with 5,000),
which was promoted
both in Tunes’
weekly e-mail blast
and prominently in
the store. The “Save
Me, San Francisco™
album was also sale-
priced for $7.99, and
it’s up 24% overall
1012,000 (see story,
page 42).

Four years after the
T4-year-old legend
came hack with the
star-studded duets
set “Last Man
Standing,” he
returns with
another all-star
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o s E NICKELBACK Dark Horse

R B1A028 (18.98]
« -

FABOLOU
55 38 H

5 There Is No Competition 2: The Grieving Music Mixtape
DESERT STORAM/DEF JAM 014622/10ME [9,98)
BLAKE SHELTON
REPRISE [NASHVILLE} 524457/WMN (7,98}
RODMNEY ATKINS
CRACKER BARREL 79206 EX/CURRB (11.08)
ISRAEL HOUGHTON
INTEGRITY/COLUMBIA T3EE7/SONY MUSIC (13.98)
BIG BOI
DEF JAM 014377 00JMG (13.88)
FIVE FINGER DEATH PUNCH
PROSPECT PARK 507100 (13.88) &
DORROUGH
NGEMIUS 5148/E1 {17,98)

All About Tonight (EF)

Rodney Atking

Love God. Love People.: The London Sessions
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@ e s m ;rcn'-'i‘m DTTRGS0MY MUSIC (12 80 Save Me, San Francisco @ :ZTUT:::T::E[ 2 R ucNﬁLSSALTsEPEEﬁTﬁHM'S 114585 ER/STARBUCKS (12.98) Opus Collection: A Journey .
: 30 19 ngﬁu?e B1552/L6 (1308 Raymond V Raymond [l No. 97in July, with o el E m&\'&:cl?orﬂgﬁa.!u] & Can't Be Tamed .
@ ‘S{Erﬁeﬁl‘:n:L\HERErlr-uEF:‘l:'g:ssT TH4674/VE (9.98) Mean Old Man ?ﬁﬁ:%gﬁﬁm 80 . = Eﬁﬁz%&hﬁ:ﬁmﬂ.gm The Best Of Gerald Levert .
1 2 11 I TRACEADKINS Cowboy's Back In Town with 8,000 L R . rokstar | [
. St Animal 0 |58 i ot ua s 15.98) Brand New Eyes ..
7 |- [ co0600 pous e ———— & o0 9 [ SOUNDTRACK " Gise;Toe e, Jourmey To Regionals (€9) | [l
S 36 ﬁfﬁmg .ff'gm'uﬁ 1708 The Altar And The Door M @ ILT&L': DIGITAL EX/SONY MUSIC (6.98) Munes Session (EF) .
” EL mﬁ‘iﬂfgLﬂﬁl.'&?\Th:USSLsﬁz|T|.'CAPITCL (18.08 NOw 34 @ :‘:.;Hxﬁl.fgsao?;ﬂ:fmm (1458} Kerry Douglas Presents: Gospel Mix IV .
HEART After she performed >
o s H LEGAGY TA300/SONY MUSIC (9.9 Red Velvet Car the album’s 86 S0 78 E LAFRI:E 36750/JLE (13.98) Funhouse ..
3? n ID‘:EUE}QI%::HE&ER:LSR BROS. (15.98) Brothers ;::;gj::seﬁris(:,;m I’? 87 o E E[ﬂ';mEﬂF_ERMﬂTrl.'lN_LRSCUP[ (H2863*/GA (13.98) REIBDSE n.
@ &Img?;?ﬂix (I.I}‘gl My Friends, Blood Makes The Blade Holy: The Atmosphere EPs f“' Talen_t" and : B8 51 10 H ;I;:ET?:\E-U;ITI;;:VE“RS PRADA Zombie (EP) .
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0 xnuggir\":'c:ﬂannrnee.-lmEnsccPE 01 4TBENEA (784 Body Talk P1. 2 (EP) T e e 4 ﬁ%t]uﬂngﬁsknCs]K Scott Pilgrim Vs. The World .
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‘sjcll-l'csuﬂgqg\-l's(gEl?muu-‘usmm a13T0IME (3.98) My World (EP) I :::;;S:i:{sﬂﬂ:::ﬂam @m DHECRCE':E;?:L:J.:%:JES Brendan James .
! Lungs Houston lift the 84 7 @ n e No Better Than This .
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SALES DATA
COMPILED BY

ARTIST
IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE)

LADY ANTEBELLUM

EE Es

91 o4

CARITOL MASHVILLE 03306 (12.98)
g2 102 n mPEu!‘;i?a\;gu Hom-Again
R rocarics e Tt Symiphony
104 109 112 gg"‘:mﬁl\ﬁ?ﬁq{:ﬁEGLUMBlﬁ BITGAE/SONY MUSIC (11 Sglee: RESSRRHIES ISR g
i 108 90 ADAM LAMBERT For Your Entertainment

1B/RCA 5480 1/AME (13.08)

115 125 || .| KINGS OF LEON

RCA 32712/RME {13.98)

Only By The Night

r s DARIUS RUCKER
| 105130 B CAPITOL MASHVILLE 85506 (18 58]

Learn To Live

108 110 115 ﬂ JAYLOR SWi [""8 i Taylor Swift
108 104 101 E;g‘:? MTSPEIS?U?;ENM:UMGH (10.98) Easton Corbin
110 75 177 n fﬂf“?ﬁt'ﬁsﬁﬂ;r— Pieces Of A Real Heart
R ] 2 IACKSON o Number Ones
DRI [ L) JAMEY JOHNGON o155t That Lonesome Song
113 101 88 Eﬂg;'nﬁ_‘:m_% Still Standing
L e IYMTET gy ik The Bact Of Fob Metley A The Wl
1"[3 95 73 H :E"fltns[vsmnag?'pig}s Jonas L.A. (Soundtrack)
BRE BE D20 RoaERs BAND, Burning The Day
L] 2 e —— Iron Man 2 (Soundtrack)
@ 135 139 m stlalcﬁuﬁl\'nﬂ.:-sﬁ\mﬂ {11273 /UMGN {13.98) Love On The Inside
@ 137 142 iﬂlﬁf_guk'm.'lﬂ_[nfscan 005881 *MGA (13.08/8.98) Curtain Call: The Hits
120 118 126 E CHEEDENGE CLEARVIATER REVIVAL Chronicle The 20 Greatest Hits
IR Rl |\ v=r SHOUT NEVER s Harmony
B R CrancoScA PaTIISTELL My Paper Heart
123 111 %8 m ﬁgﬂ:ﬁﬂ?ﬁgﬁm-m 523836/ (10.98) The Twilight Saga: Eclipse
L s . Doin' My Thing
125 123 113 mmimmm i Wolfgang Amadeus Phoenix
126 121133 m Lﬂiﬁnggﬂﬁlfs-sm:w Ready
"ﬁ 80 53 SSHN:?PNE;&*:}E_F?EEQJZBNW&LT DISHEY {13.98) Brian Wilson REimaginEs Gershwin
128 &9 114 El[a_?u%cgaﬂ[lﬁﬂl.'ﬁlﬁﬂtﬂﬁziPL'nLlC O1413R/UMRG {13.98) Distant Relatives
129 88 54 n Eﬁxﬂﬁﬁg {13.98) Founding
550 o [ Sunan stevens All Delighted People (EP)
B o=y oseounne Scream
@ 140 172 1) Eﬂf“lllfJ:L Ncqgﬂffﬁ?ﬂlu [12.98) Carolina
1’ 102 131 :EI;:_QT&.E'S%HH"' MUSIC (11.98) & Stampede
134 113 188 E Ll Rock N Roll Jesus

RIHANNA
SA/DEF S 013736/10JME (19.98)

5 125 103 Rated R

BLACK LABEL SOCIETY

PANWORKE 2301%/E1 (17.98) Order Of The Black

9554“

JOSH TURNER

1207143 MCA MASHVILLE 073383/UMEN (13.98)

Haywire

JASON DERULO
HELLIGA HEIGHTS 519657/ WARNER BROS. (10.08)

126 97 Jason Derulo

= n KORN :
1389 117 122 ROADRUNIER 517757 (18.98) ) Korn lIl: Remember Who You Are
140 131 89 LUDACRIS Battle Of The Sexes

DTP/OEF JAM 014030*/IDJME {13.98)

DIERKS BENTLEY

112 110 CAPITOL WASHVILLE 85410 (12.88) Up On The Ricae

M - THE WEEPIES

WETTWERK 30880° {12.98) Boby Thrill

UNCLE KRACKER

143 116 182 (28 100 ig i svesrns oy HapPY Hour: The South River Road Sessions (EP)
BROOKS & DUNN
1841132 129 L anisa wasinL sos20i5mm (13.80) # 15 And Than Some
b E THIRTY SECONDS TO MARS
@ 158 144 IMMORTAL/VIRGIN B5111°/CAPITOL (18.08) This Is War
348| 12d 110 Y] SHINEDOWN The Sound Of Madness

31 Minutes To Takeoff

MIKE POSNER
e H A 5714R/RME {9.88)

m GUNS N' ROSES "
Yad 164 BEFFEN (01714IHTERSCOPE (16.98) Greatest Hits
129 107 VARIOUS ARTISTS i

UNIVERSALEMISSONY MUSIC 08844/CAPITOL (18.98)

THE DIRTY HEADS
EXECUTIVE MUSIC GROUP 1243 (13.98)

143 usm

Any Port In A Storm

JERAY LEELEWIS ... .30  JOHNMELLENCAMP ., 84 NEVER SHOUTNEVER . 121

LIL WAYNE . .. . 156, 160 ELLE MOMAE .. .. 172 MEWSBOYS .........102 BRADPAISLEY . .58 RASCAL FLATTS .....165
LITTLEB4S TOWN ... .26 10l MICKELBACK ... B1 2 73 - A3
LUDAGRIS . 140 JERROD NIEMANR 70 82

oo ... o4

BOB MARLEY AND

THE WALLERS ... 114

JOHN MAYER

3Tl R
SARAH MCLAGHLAN . .75
ADETH 161
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Lady Antebellum l. [ 152 |
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SANGTUS REAL . ... 110
MARVIN SAPP | 185
THE SCRPT ....... 173
EOB SEGER & THE SILVER

This album won the
coveted Mercury
Music Prize last
week, likely
sparking its 20%
gain (see story,
page 42).

[ 155 |

It's the fourth
straight weekly
gain for the album,
which picks up an
increase of 45% this
week. The uptick is
due bo venue sales,
s the act returned
to the road at the
end of August.

The album, recorded
eatller this year at
the Hollywood
Palladium, debuts
nearly 20 years
affer its inspiration,
“Rust in Peace,”
bowed on the list. It
entered the tally on
Oct. 20, 1990, at No.
51, before peaking
at No. 23 the
following week.

The Amazon MP3
store’s Twilter
account nofed on
Sepl. 11 that the set
was among those
priced at $5 for the
month of September,
perhaps aiding its
175 jump. It's

also up 28% in
downloads.

His self-fitled

Cracker Barrel-
exdusive set enters @ ' RODNEY ATKINS It's America
m "u 64 “uh | o CURE 78132 |18.ﬂ_32
) '@ JAY-Z The Blueprint 3
6,000 sold and also ROC NATION S20B56°/AG {18.98) & P
bows at No. 10 on THE BLACK CROWES
Top Country 196 0 Suven annow 03+ {14,898 Croweology
Albums, It contains 487 172 163 Y CHRISTINA AGUILERA Bionic
the 10 songs found
i CASTING CROWNS "
mbis“ioure D Sl bERcH STREET REUNON 10135501 MUSIC (11,00 L T Wl Wl How's S
Going Through @ VARIOUS ARTISTS ,
Hell” set plus bwo Bl WORD-CURBIPROVIDENT-INTEGRITY 14857/EM! CME (17.98) WOW Hits 2010 @
SARA BAREILLES
bonus tracks. kO S i sdse 1~ sune wSIC (11,964 Little Voice @
GEORGE STRAIT ... 167 GLEE: THE MUSIC, T GARRIE UNDERWOOD . 47 KERRY DOUGLAS
SUGARLAND ....... 118  JOURNEYTOREGIONALS ~ THE THERMALS .....180 URBAN PRESENTS: GOSPEL MIX_ THE WEEPIES ...
TAVLOR SWIFT .. 48,108 (EP)...............B3 THIRTY SECONDS Ciio....B5  BRMMWILSON .
GLEE: THE MUSIC, TOMARS ....,...,.145
| _sounotrack SETITTE TOBYMAG ........ N v |
63 CAMPROCKZ: THEFINAL  SHOWSTOPPERS ....45 TRAIN ... 28,84 VAMPIREWEEKEND . 163 THE R e
SAM ... ......10 HANBAH MONTANA: TREY SONGZ ... .. ...126
EAT PRAY LOVE 52 THE MOVIE . 193 JOSHTURNER . .., 137 JUS ARTISTS Y
OLEE SeASON SCOTT PILGH , THESOMOST ESSENTL  WOW T 99 YOUNGBUGK ..
MUSIG VOLUME 1 .,..77 A AS: WOW WORSHIP (PURPLE)
GLEE: SEASON ONE' THE  THE TWILIGHT SAGA; UNGLE KRACKER ....143  YOURMIND ... 80 .....o....ooon, 192
MUSIC VOLUME2 ., 104 ECLIPSE ......... 123

ARTIST
IMPRINT & NUMEER | DISTRIBLTING LABEL (PRICE)

MUSE 5
HELIUM-3 521130 WARNER BROS. {18.98) @ The Resistance

i | THE XX
@ YOUMG TURKS 450° (14.98) e

163 150 136 ZAC BROWN BAND  Pass The Jar: Live From the Fabulous Fox Theater In Atlanta
P SOUTHERN GROUND/ATLANTIC 523726/46 (25,98 CIVOVD) &

COLT FORD

184 14214 AVERAGE JUE'S 215 {14.08)

B FOREIGNER
ATLANTIC 521324 EX/RHING {18.98 CO/OVD) &

133 9 LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWH [ 2737/UMRAG {13.98}
152 76 m

Title

Chicken & Biscuits

Can't Slow Down

156

EDWARD SHARPE & THE MAGNETIC ZEROES

| COMMUNITY/FAIRFAY 542*/VAGRANT {13 58) Up From Below

MOTLEY CRUE -
dptits E MOTLEY 380°/ELEVEN BEVEN (13.08) & Greatest Hits
ORIGINAL BEROADWAY CAST RECORDING =
187 154 DECCA BROADWSY MT6RZTECCA (18.98) Wicked
LIL WAYNE Tha Carter Il

CASH MONEVLNIVERSAL MOTQWH (11977*/UMAE (13.98)
MEGADETH

SHOUT! FACTORY 31221 (13.08)

FRANK SINATRA

Rust In Peace: Live

CEEEGE

166 158 REPRISE 438652 WARNER BRAOS. (18.98) NOthlng But The Best
183 151 mE :ﬁ:‘g_"l:?fm“EEKE"D Contra
164 159 150 ﬁ%?ﬁw;suw MUSIE {13.98) Soldier Of Love
1” 153 173 ﬁ E':GSEGQEI.-[ aFc-la-?‘:.-ITJSS.SEJ Greatest Hits Volume 1
168 145 77 [ THE ROOTS How | Got Over

DIEF JAM 013085 N0JMG (9.98)
GEORGE STRAIT

MCA NASHVILLE (13173*/UMBH {13.98)
THE AVETT BROTHERS
AMERICAN/COLUMBIA 3505S/S0HY MUSIC (12.98
VARIOUS ARTISTS
RHIND CUSTOM PRCDUCTS 8275 EX/STARBUCKS {12.98)

BROKEMN BELLS
COLUMBLA 55855 */SONY MUSIC (11.98

175 198

149 — | and Love and You

134 106 Let's Gol: That Rockabilly Rhythm

180 147 Broken Bells

Saal 165 105 E Moc'squE\!.'alnETﬁaléchUl!-l:lﬁmv;len (13.98) Waking Up
@ m :!-?N?EEHELE#U?u':azEzss'awnnum BROS (13.98) Tha ArchAndrold: Suites Il And Il
@ 178 152 :EuEusfu?cﬁrlarc'zyswscm MUSIC (12.96) The Script
174 171 157 g?ﬂiﬁL’:M%?hzﬂLZESDN\‘ MUSIC {11.98) | Dreamed A Dream
@ 190 159 UcﬂﬁEhSBHILERE?LQ:lIEIEéT!NU“HG 13.88) & Break‘hiough
176 173 138 m gnggll'laﬂlsll 523412746 (13.08) & Streets Of Gold

ESPINOZA PAZ
DISA 721553/ LUMLE (12.98)
LED ZEPPELIN
TRY 104 SWAN SONG 373128 ATLANTIC (19.98) &
_ MURDERDOLLS
517763 {16.98) &
THE THERMALS
KILL ROCK STARS 519 (16.98)
BREAKING BENJAMIN
HOLLYWOOD 002388* (18.98) &
TOBYMAC
FOREFAONT 26371 (13.84) &
GORILLAZ
VIRGIN Z7547/CAPITOL (18,98} &
Bl 43 H RICARDO ARJONA
WARMER LATINA 525524 {1798
MARVIN SAPP
177 170 m VERITY 53156/L6 (11.98)

KEITH URBAN
167 165 E CAFITOL NASHVILLE 357451* (18.98)
182 156“

Del Rancho Para El Mundo

Mothership

Women And Children Last

Personal Life

178 165

184 195 Tonight

_. 199 176 Plastic Beach

Poquita Ropa

Here | Am

MARC ANTHONY

SONY MUSIC LATIN 67402 (14.98)
CAGE THE ELEPHANT
DSP 4365 IVE {13.98)
BUCKCHERRY

ELEVEN SEVEN 770 (13.88)

BOB SEGER & THE SILVER BULLET BAND

lconos

Cage The Elephant

All Night Long

250 CAPITOL 20334 {16.98) Greatest Hits
N NEON TREES -
@ TRY | MERCURY (H3972*/1DJME {10.98) Habits

VARIOUS ARTISTS
FLG/EMI CME S87899/WORD-CURB {17.98)

SOUNDTRACK
200 187 m WALT DISNEY 003101 (18.98

182 196 - WOW Worship (Purple)

193 Hannah Montana: The Movie
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Rebirth @

Twang @

Dear Agony @

Defying Gravity @

47



ARTIST
IMPRINT & NUMBER | DISTRIBUTING LABEL [PRICE)

CASTING CROWNS

BEACH STREET 10117/REUNIDN {170
JOURMNEY
COLUMBIA/LEGACY BSERD/SOMY MUSIC (13.08) &
KINGS OF LEON
RCA 32712/AMG (13.98
E DARIUS RUCKER

LCAPITOL NASHVILLE 85506 {12.98)
TAYLOR SWIFT
BIG MAGHINE 079012 (18.98) &
MICHAEL JACKSON
MJJEFIC BEIDE/SONY MUSIC [14.98)
(2N JAMEY JOHNSON That Lonesome Song gy
LELALTS MERCURY NASHVILLE 011237/ UMEN {13.98

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marey And The Walers 03
TUFF GOMG/SLAND 548504 */UME {13.98/8.98) &

1 SUGARLAND
MERCURY NASHVILLE 011273*/UMGH (13.98

EMINEM Curtain Call: The Hits A
SHADY/AFTERMATH/NTERSCOPE D05881*/1GA (13.96/8.98)

" 7 CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits | g
FAMTASY 2+/CONCORD {17 8612.98)

KID ROCK
TOF DOG/ATLANTIC 290556*/46 (10.98) &

Title
B
The Altar And The Door gy |

Journey's Greatest Hits ®

Only By The Night - gy

2 Learn To Live m
4 Taylor Swift o

8 Number Ones g

13 32

Love On The Inside 2]

12 | 5 Rock N Roll Jesus g

@ 19 GUNS N' ROSES Greatest Hits g
GEFFEN 0017147164 (16.98)
14 17 ORIGINAL BROADWAY CAST RECORDING Wicked [
DECCA BROADWAY 001682/DECCA (18.98)
" LIL WAYNE Tha Carter Il
15 1 . CASH MOMEY/UNMIVERSAL MOTOWN 011977 */UMRG (13.98) n

18 E FRANK SINATRA
| _REPRISE 438652/WARNER BROS. (18.08
= RASCAL FLATTS
17 | 15 LYRIC STREET Q02764 {13.98}
% E LED ZEPPELIN
SWAN SOMG 313148°/ATLANTIC (18 Q_F:J ]

= . BOB SEGER & THE SILVER BULLET BAND Greatest Hils g
CAPITOL 30334 {16.98)

Nothing But The Best gy

Greatest Hits Volume 1

Mothersip g

SARA BAREILLES
EPIC 94821*/SONY MUSIC (11.98)

EMINEM The Marshall Mathers LP a
'WEB/AFTERMATHINTERSCOPE 490828*/1GA {12.98)

2 THIRD DAY Chronology: Volume One: 1996-2000
ESSENTIAL 10B38/SONY MUSIC (18.08 CO/OVD) @

77 DAUGHTRY

19/RCA BRBED/AME (898} &
30 ‘ PINK FLOYD
HARVEST 46001 */CAPITOL {18.98)
KATY PERRY
25 | 21 . CAPITOL D4249* (12.98)

Little Vioce Y

Daughtry a

Dark Side Of The Moon @

One Of The Boys ]

a0 E MGM Oracular Spectacular gy
COLUMBIA 19512*/SONY MUSIC (3.98]

THE BEATLES

APPLE B2468"/CAPITOL (18.08)

MICHAEL JACKSON Thriller @

EPI/LEGACY 17986*/SONY MUSIC (17.98

THE BEATLES 1 ¢

APPLE 29325/CAPITOL (18.88/12.08)

JASON MRAZ We Sing. We Dance. We Steal Things. gy

ATLANTIC d4EB508*/AG (18.88) &

MICHAEL JACKSON

EPIC/LEGACY B42B7/S0NY MUSIC {19.98)

MICHAEL BUBLE

143/REPRISE 48946/WARNER BROS, (18,88} &

THE COUNTDOWN SINGERS  Monster Mash & Other Terrifying Hits

MADACY SPECIAL PRODUCTS 54321/MADACY {598

DISTURBED

REFRISE 41132*/WARNER BROS. (18.08) &

SOUNDTRACK

SUMMIT/CHOP SHOP/ATLANTIC §15823%/4G {18.98) &

ABBA

POLAR/POLYDOR 517007/UME (18.98/12.98)

METALLICA

ELEKTRA B1113*/AG {18.98)

33 TRACE ADKINS
CAPITOL NASHVILLE 76927 (18.98

7 . NICKELBACK
ROADRUNNER 618300 [18.98) &

Abbey Road gy

The Essential Michael Jackson | gy

It's Time g

HOT SHOT
DEBUT

Indestructible [

Twilight 2]

(Gold - Greatest Hits

Metallica @

American Man: Greatest Hits Volume I gy

All The Right Reasons a

JOHN MAYER
AWARE/COLUMBIA 27976*/SONY MUSIT (18,98
LINKIN PARK
WARMER BROS. 47755 (16.08/12.08}
GARTH BROOKS
PEARL 213 (25.08 CO/OVD) &
NEIL YOUNG
REPRISE 48935*/WARMER BROS. (18.98)
a H CHRIS TOMLIN

| _SIKETEPS 12359/SPARROW (17.98)
EMINEM
WER/AFTERMATHANTERSCOPE 493290°/164 (13.98/8 96)
7TH HEAVEN
WTD 0005 EX (9.98)
EAGLES The Very Best Of The Eagles a
WARNER STRATEGIC MARKETING 73071 (26 88)
MIRANDA LAMBERT
COLUMEIA (NASHVILLE) THOZ2/SMN {18.98)
THE ROLLING STONES

4 Continuum 2]

[Hybrid Theory] @
The Ultimate Hits a

34

Greatest Hits | gy

Hello Love gy

The Eminem Show | gy

USA - LK

41

a8 4 Crazy Ex-Girlfriend o

49 35

(o)

Do you like Tegan & Sara? Do you like viny[? Well, you're in fuck, as
the dua’s “Official Vinyl Collection™ debuts at No. 22 on Top
Intemet Albums with nearly 1,000 sold, according to Nielsen
SoundScan. The sel, which carries a list price of $99 and contains all
of the act's albums on vinyl, also debuts at No. 2 on the LP Viyl
Albums chart, available only to SoundScan subscribers.

Exile On Main 5t. g

ROLLING STOMES/UNIVERSAL REPLBLIC 014130*/UMRE/UME {28.98)
Confessions @

USHER
LAFAGE F3ZB2/ILG {5.98)
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SALES DATA

COMPILED BY

= 25
& &o ARTIST
£ 5Z IWPRINT | DISTRIEUTING LABEL

SARA BAREILLES
EPIC /SONY MUSI

o

Kalgidoscope Heart

2
Title 52
B

1

EXCLUSIVE CHARTS
FROM BILLBOAR

nd chart details, go to

efreshed every Thursday.

@

ILIKE LIBRARIES:
MOST ADDED

TITLE el e el
s A an
ARTIST (IMPRINT/LABEL) m compiled wbﬁ.lho.m

LOVE THE WAY YOU LIE

ANBERLIN
REFUBLIC /UMAG &

Dark Is The Way, Light |s A Place

Recovery
| INTERPOL
WATADOR
STONE SOUR
ROADRUNNER &

Interpal

Audio Secrecy

DISTURBED

REFRISE /WARNER BROS. &
KATY PERRY
CAPITOL
MUMFORD & SONS
GENTLEMAN OF THE ROAD /GLASSNOTE
ATMOSPHERE To Al My Friends, Bibod Makes The Eade Holy: The Amasphere EPs
RHYMESAYERS

5 ARCADE FIRE
MERGE

g .WNDTRACK
WALT DISNEY
ol ROBYN

i KONICHIWA/CHERRY TREE INTERSCORE 1G4
FLOREMCE + THE MACHINE
UNIVERSAL REFUBLIC (UMAG
TRAIN
COLUMEIA (SONY MUSIC
VARIOUS ARTISTS  The % Most Essential Classical Fieces For Your Mind
45
RAY LAMONTAGNE AND THE PARIAH DOGS  God Wilin' & The Creek Don't Rise
RCA
17 14 ZAC BROWN BAND

ROAR/BIGGER PICTUREMOME GROWN/ATLANTIC JAG
iTunes Session (EF)

Asylum

Teenage Dream

Sigh No More

The Suburbs

Camp Rock 2: The Final Jam

Body Talk PL. 2 {EF}

Lungs

Save Me, San Francisco

The Foundation

COLUMEIA /SONY MUSIC

DRAKE Thank Me Later
YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWH /UMRG
LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE /IGA
BRENDAN JAMES
DECCA

THE BELACK KEYS

2 . ASTHMATIC KITTY

24 . B.0O.B B.o.B Presents: The Adventures Of Bo_ﬁny- Ray
REBELROCK/GRAND HUSTLE/ATLANTIC JAG &
JOHN MAYER
COLUMEIA /SONY MUSIC

19 22

2 The Fame

Brendan James

!

Battle Studies

will
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{ ﬁ_; 5 2 ARTIST Title
[ E® Sz =S IMPRINT / DISTRIBUTING LABEL
1

My World 2.0
CHOOLED IDIMG &
1 DISTURBED Asylum

REFRISE 524038/ WARNER BROS. &
SARA BAREILLES
EPIC 55035 /SONY MUSIC
INTERPOL
MATADOR 845*
STONE SOUR
ROADRUNNER 617870 @

Kaleidosco pe Heart

Interpol

Audio Secrecy

ANBERLIN Dark Is The Way, Light |s A Place
UNIVERSAL REPUBLIC 014710*/UMRG &
7 ARCADE FIRE The Suburbs
MERGE 385
= | n HEART Red Velvet Car
LEGAGY 73B00/SONY MUSIG
e JERRY LEE LEWIS Mean Old Man
SHANGRI-LANVERVE FORECAST 0146746
10 12 RAY LAMONTAGNE AND THE PARIAH DOGS  God Wilin' & The Cresk Don't Rise
| REA B508E*
11 14 EMINEM Recovery
WEB,/SHADY/AFTERMATH/INTERSCOPE 01441141164
12 5 KATY PERRY Teenage Dream

CAPITOL B4E01
e . GOO GOO DOLLS
'WARNER BROS. 524501
14 5 - BRIAN WILSON Brian Wilson Reimagings Gershwin
DISNEY PEARL SERIES 004289/ WALT DNSHEY

16 11 |2 VARIOUS ARTISTS
UNPVERSAL/EMI/SONY MUSIC 0S847/CAPITOL

Something For The Rest Of Us

NOW 35

Intimacy: Album Il

H KEM
LA UNVERSAL MOTOWH 014460/ UMRG &

17 2 KIDZ BOP KIDS Kidz Bop 18
RAZOR & TIE 89234
18 20 JOHN MELLENCAMP No Better Than This
ROUNDER &13284*/CONCORD
15 . RYAN BINGHAM & THE DEAD HORSES Junky Star
LOST HIGHWAY 014540*/UMGH
MUMFORD & SONS Sigh No More

GENTLEMAN OF THE ROAD 0108*/GLASSHOTE
MEGADETH
| SHOUT! FACTORY 31221

TEGAN AND SARA
VAPOR/SIRE 523550° EXWARNER BROS
CAROLE KING & JAMES TAYLOR Live At The Troubadour

Rust In Peace: Live

The Official Vinyl Collection

323000 :

2 HEAR 32053 @

g E RICHARD THOMPSON Dream Attic
31211/SHOUT! FACTORY

15 FANTASIA Back To Me

8/10/) GE52E/RME

www americanradiohistorv com
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y 2 14 EMINEM FEATURING RIHANMA (WEB/SHADY/AFTERMATH/INTERSCOPE
2 | 7 TEENAGE DREAM
KATY PERRY (CAPITOL)
‘[ 3 |4y DYNAMITE
| ? A TAID CRUZ (MERCLRY/IDJME)

5 19 NOT AFRAID
EMINEM [WEB/SHADY/AFTERMATH/INTERSCOPE

5 JUST THE WAY YOU ARE

BRALNG MARS (ELEKTRA/ATLANTIC)
5 TAKEIT OFF

KESHA [KEMDSABERCARMG]

JUST A DREAM

WELLY (DERRTY/UNIVERSAL MOTOWH)

4

4 ALEJANDRO
0 ILIKEIT
ENRIQUE IGLESINS FEATURING PITBULL (UNIVERSAL REPLIBLIC
15 FIND YOUR LOVE
ORAKE (YOLNG MOMEY/CASH MONEY/UNIVERSAL MOTOWH)
§ MINE
o TAYLOR SWIFT (BIG MACHINE)

14 SPACE BOUND
EMINEW (WES/SHADY/AFTERMATHINTERSCOPE)

= CINDERELLA MAN

[.‘iﬁ[ = 18 g [WEB/SHADY/AFTERMATH/INTERSCOPE]
25 TO LIFE

14__ B IHEM (WER/SHADY/AFTERMATHANTERSGOPE)

COLD WIND BLOWS
EMINEM [WEB/SHADY/AFTERMATH/INTERSCOPE)

TITLE The m&f'n x sireamed

= ARTIST (IMPRINT/LABEL)

1 4 3

y 5 MissME
DRAKE FERTURING LIL WAYNE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
| ii5 JUST THE WAY YOU ARE
HRUND MARS (ELEKTRA/ATLANTIC)

5 LOVE THE WAY YOU LIE

EMINEM FEATURING RIHAKNA [\WEB/SHADY, AFTERMATH/INTERSCOPE
5 DEUCES

CHRIS BROWN FEATUIRING TYGA & KEVIN MCCALL [JIVE/ILG
3 RIGHT ABOVE IT

LIL WAYNE FEATURING DRAKE (CA5H MONEY/UNIVERSAL MOTOWN)

SPACE BOUND

EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
5 MNOT AFRAID

EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)

LADY GAGA {STREAMLINEMONLIVE/CHERRYTREEANTERSCOPE)

JUST A DREAM
MELLY (DERRTY/UNIVERSAL MOTOWN

5 SHUT IT DOWN
I LIKE IT
ENRIQUE IGLESIAS FEATURING PITBULL |UNIVERSAL REPLELIC)

s NOLOVE
EMINEM FEATURING LIL WAYNE {WEE/SHADY/AFTERMATHINTERSCOPE)

5 FANCY

5 YOUR LOVE
WICKI MINAJ (YOUNG MONEY/

BEAUTIFUL
EMINEM (WEB/SHAD'Y/AFTERMATHINTERSCOPE]

5 PURSUIT OF HAPPINESS (NIGHTMARE)
WID CUDI FEATURING MGMT & RATATAT (DREAM ON/G.0.0.0 /UNIVERSAL MOTOWH)

LABEL/DISTRIBUTING LABEL (PRINCIPAL PERFORMER)

THE 4 COMPLETE ED SULLIVAN SHOWS STARRING THE BEATLES
50l VERSAL MUSIC & VIDED DIST, (THE BEATLES|

4 RUST IN PEACE: LIVE
SHOUT! FACTORY (MEGADETH)

TOP MUSIC
VIDEO SALES"

DRAKE FEAT. THE-DREAM (YOUNG MOMEY/CASH MONEY/UNIVERSAL MOTOWN)

DRAKE FEAT. T1. & SWIZZ BEATZ (YDUMG MONEY/CASH MONEYUNIVERSAL MOTOWN)

1 BEYOND THE LIGHTED STAGE
BANGER FILMS/20E ROUNDER [RUSH)
15 360 DEGREES AT THE ROSE BOWL
ISLAND/INTERSCOPE/UNIVERSAL MUSIC & VIDED DIST, (U2
17 THE BEST OF GUY PENROD
GAITHER/EMM MUSIC VIDED (GLY PENROD|
1z STONES IN EXILE
ROLLING STONES/EAGLE ROCK (THE ROLLING STONES)
- qp LONDON CALLING: LIVE IN HYDE PARK

5 THE BEST OF SOUL TRAIN
SOUL TRAINTIME LIFE [VARIOUS ARTISTS)

COLUMBIA/SONY MUSIC VIDED (ERUCE SPRINGSTEEN & THE E STREET BAND)

106. LIVE IN BUCHAREST: THE DANGEROUS TOUR
EPIC/SONY MUSIC VIDED [MICHAEL JACKSON)

18 LIVE AT MADISON SQUARE GARDEN
ISLAND/UME/UNIVERSAL MUSIC & VIDEO DIST. (80N JOVI

2] | i
= NUMBER ONES
Llﬁ‘; ".L 8 a2 MJJ/EPIC MUSIC VIDED,SONY MUSIC VIDED (MICHAEL JACKEDN
12 10 11 WHEN YOU'RE STRANGE

| ! DME/RHING/EAGLE VISION/EAGLE ROCK (THE DOORS)
.@5 43 3 ENVIVO DESDE LA TIERRA QUE LOS VIO NACER
= B VENEMUSIC/UNIVERSAL MUSIC LATIND/UNIVERSAL MUSIC & VIDEQ DIST. (TIERRA CALI)
44 12 1p GELINE: TAKING CHANCES WORLD TOUR: THE CONGERT
: COLUMBIA/SORY MUSIC |CELINE DHON
5 LIVE VOODOO
EAGLE VISION/EAGLE ROCK (JANE'S ADDICTION)

121

Data for week of SEPTEMEBER 25, 2010

TOP POP CATALOG:

200 and Toy


http://ebook-free-download.net/

ALBUMS: The b
e o ppesr on Hestseeker Albums. HEATSEEKERS SOMNGS: The most popular songs across all formals by rew or develbping acts, defined & those who have rever apoeered 45 2 head

albums by new or developing acts, defined a8 those who have never appeared on the top 100 of the Bilboand 200 or the top 10 of Top RES,Hip-Hop Alburns, Top Country Alburs, Ton Latin Alburne, Top Chrstian Albums or Top Gosped Albums. If a tite ieaches any of those levels, [ and the act's subsequent alburs an then  GRIMM: TRAE PATTON/NBC

in the iop 50 of the Billboard Hot 100 (or the top 50 of Hot 100 Airplsy prior to Dec. 5, 1988) 1 & tithe maches that v, it and the set’s subseent songs ane then

y clata provided by online music sources. £ 2010, o5 Global Media, LLC and Nielsen SoundScan, Inc. AF dghts resenved.

SALES DATA
COMPILED BY

ARPLAY
MONITORED BY

ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRIGE]

NUMBER | DISTRIBUTING LABEL (PRIGE]
ASKING ALEXANDRIA
SUMERIAN 022 {1

2 NEON TREES
MERCURY 013872*/10JMG {10.08

Title

Stand Up And Scream i

Habits

MATTIKAY 40856

Leave Your Hat On

m GREEN RIVER ORDINANCE
FOR MOMA DIGITAL EX/TRIVATE (5.98

4 12 THE BAND PERRY
REPUBLIC NASHVILLE DGITAL EX/UMGN (4.98)

ELEVATION WORSHIP
ELEVATION WORSHIP DIGITAL EX {9.98

WOMEN OF FAITH WORSHIP TEAM
WOMEN OF FAITH 11366/ THOMAS NELSON (13.98

ARMIN VAN BUUREN
ARMADA 2424/ULTRA (15.98)

THE TEMPER TRAP
_LIBERATION/GLASSHOTE £0022/COLUMEIA (12 98

THE TALLEST MAN ON EARTH
K (4.0

| _TW0O TOMATOES 23408/RAZ0R & TIE {9.98)

On Top Dance/ LOCAL NATIVES i
The Morning Passengers EP: Acoustic Sessions | Electronic Albums, ag FRENGHKISS 042° (12.88) Gorilla Manor
The Band Perry (EP) the release enters at B 12 KHaLEA N Deal Or No Deal
- g Vo7, uiing the S CONFIDE
Kingdom Come | arfict/producer his TRAGIC HERD 80056 (14.98) Recover |
Women Of Faith Worship Team ::h:::iuﬂ‘:ldil':t ’\P&AM%E%NE%?!&HE‘SM a8 Paper Tongues
v o ; x _
Mirage ing set. The albun’s LOSDE SoNoRA. Mi Negocio Al Millon
o digital version ISOBEL CAMPBELL AND MARK LANEGAN
Conditions s precedes its physical _VANGUARD 78117/ WELK (17 88) Hawk ol
Sometimes The Blues s Just A Passing Bird (EP) | counterpart, which Street Dogs |
- —————— " willaffect next —a
The Best Of The Laurie Berkner Band week's ranking. EQUAL VISION 175 (13.98) To Plant A Seed

- BRANTLEY GILBERT
o _AVERAGE JOE'S 215 (14.08)

BANDA LA PIRINOLA
DISG0S DGO 65002 6.98)

Haltway To Heaven |

20 Exitos Bailables |

CHRIS AUGUST
FERVENT BB065/ WARNER BROS (11,99 BBADES

TOMANDANDY
CONSTANTIN DIGITALMILAN (9.0¢

No Far Away

Resident Evil: Afterlife 3D (Soundtrack)

, ESPERANZA SPALDING
. _WEADS UP 31810*/CONCORD (1298

LISSIE
FAT POSSUM 1230 (12.98)

Chamber Music Society

Catching A Tiger |

GRUPO EXTERMINADOR
SHALONA 6913 (9,98

JOE BROOKS
LAVA/UNIVERSAL REPUBLIC DIGITAL EX/JUMRG (.98

13 2 KIRK WHALU
MAGK AVENUE §145/RENDEZVUS (17 88

Everything |s Everything: The Music Of Donny Hathaway

THE STEELDRIVERS
ROUNDER 610624/GONCORD (17,98

5 53 SIDEWALK PROPHETS
~ _FERVENT BETBO0SWARNER BROS. (3.88

~ BLIND GUARDIAN
O % _MUGLEAR BLAST 2287 (16.98)

5 14 CAROLINA CHOCOLATE DROPS
MONESUGH 516995, WARNER BROS. {15.98

~ JP, CHRISSIE & THE FAIRGFIOUND BOYS
LA MINA D25/ROGKET SCIENCE VENTURES [13.98) ¢

KERRIE ROBERTS
AEUNION 10147/30NY MUSIC (9.98)

, TROMBONE SHORTY
" _VERVE FORECAST U14194/VG {10 88

9 PHILIP SELWAY
MONESUCH 5252614/ WARNER BROS. (15.94)

ARTIST (IMPRINT | PROMOTION LABEL)
LALALA
UBU

LOVE LIKE WOE
THE READY SET (SIRE/DECAVD,
- LITTLE LION MAN
" MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/ELASENITE)

TOOT IT AND BOOT IT

YG (DEF JAMADIMG)
~ INTRODUCING ME
NICK JONAS [WALT DISHEY)
DOG DAYS ARE OVER
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)
WAY OUT HERE
J0SH THOMPSON (COLUMBIA (NASHVILLE))
HOLD YOU (HOLD YUH)
GYFTIAN (VP
BED INTRUDER SONG

& THE GREGORY BROTHERS FEATURING KELLY DODSON (GREGORY RESOENCE)

SMOKE A LITTLE SMOKE
ERIC CHURCH (EMI HASHVILLE)
143
BOBEY BRACKING FEATURING RAY J (TYCOON STATUS/UNIVERSAL REPUBLIC)
WHY WOULD YOU STAY?
KEM (UNIVERSAL MOTOWN)
LAY ME DOWN
THE DIRTY HEADS FEATURING ROME (EXECUTIVE)
ALL | WANT IS YOU
MIGUEL FEATURING J. COLE (BLACK [T/EYSTORMUIVEALG)
BAD COMPANY
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
SWEET DISPOSITION
THE TEMPER TRAP (LIBERATIDN/GLASSNOTE/COLUMBIA)
NIGHTMARE
AVENGED SEVENFOLD (HOPELESS/SIRE WARNER BROS.)
I'M ONIT
TYGA FEATURING LIL WAYNE (CASH MONE’
- WE NO SPEAK AMERICANO
" YOLANDA BE COOL & DCUP (SWEAT IT OUTHULTRA)
PORN STAR DANCING
MY DARKEST DAYS ZAKK WYLDE [MVR/ME]
- LEAD ME
~ SANCTUS REAL (SPARROW/EMI GMG]
I LIKE THAT
RICHARD VISSION & STATIC
EL MALO
AVENTURA (FREMIUM LATIN)

ANOTHER WAY TO DIE
(REPRISE}

EEI ARNER ER!

RISE)

s imprissions as messuned by Nieken BDS, sales dats s compded by Nielsen SoundScan and streaming

MOTOWH)

RY/ADJMG)

STARRING LUCIANA [GEFFEN/INTERSCOPE)

2 o appear on Hestseeker Sorgs. Titles are ranked by radio sirplay audie)

OUR GOD
CHRIS TOMLIN (S1XSTEPS/SPARROW/EMI CMG)

;.
e )

Data for week of SEPTEMBER 25, 2010 |

For Lack Of A Better Name

For chart reprints call 646.654.4633

. SEMI PRECIOUS WEAPONS
La Fissta He's the second E Bl 415 TRE AMLINE/CHERRYTREE/GEFFEN 011164/104 (9.98) You Love You
Constellation Me | “America’s Got m G 1T e o O CARTH The Wild Hunt |
> Talent” finalist this JIMMY WEBB —
year to reach the n RE-ENTRY Repiieed 17.98) Just Across The River
| album charts m AUDREY ASSAD ]
Reckless following Jacdie SPARROW 57075 (8.98) The House You're Building |
These Simple Truths Evancho last month. m 50 28 Bg'ﬂm'swﬁvo?s!v (1498 Miike Snow
At The Edge Of Time | - | :".jnﬁngf"’s’_ﬁm‘:HK’ Strange Weather Isn't It? |
i 1 The score to the CRYSTAL CASTLES
Genuine Negro Jig EMOM.-LAST GANG/LIES/UNIVERSAL MOTOWH 014374/UMRG (10.98) Crystal Castles
Wy AMERICAN BANG
Fidelity! § weekend’s No. 1 | REPRISE 347324* \WARNER BROS. (13.98) American Bang |
movie in the United w THE BUDOS BAND
Kerrie Roberts . Staes is by the team n DAPTONE 020° (15,98 The Budos Band Il .
= 1 LANG 5 " |
Backatown (Thomas Hajdu and - SHINING STAR/SONY CLASSIGAL 71801 /50KY MAS (1598 ® Lang Lang Live In Vienna |
Ay Milbum) ; KATAKLYSM .
Familial behind 2008 thriller 08 i BLAST 2557 (16.00) Heaven's Venom
“The Strangers."” ANAMANAGUCHI

ABKCO DHGITAL EX (8. 98)

REGIONAL HEATSEEKERS *“1 ALBUMS

Scott Pilgrim vs. The World (Original Videogame Soundtrack)

Habits Personal Life

The Thermals
NORTH EAST

Palomino
Trampled By Turtles

MOUNTAIN

Personal Life
The Thermals

MID ATLANTIC

Personal Life
The Thermals

The Morning Passengers
Green River Ordinance

SOUTH CENTRAL

7th Heaven
Jukebox

The Thermals
Personal Life

Kirk whalum

Trombone Shorty

Neon Trees
Habits

ruen Hwer Ordmanca

Conﬂde
Recover

We Came As Romans
To Plant A Seed

The Band Perry

The Band Perry (EF)

The Tallest Man On Earth

5 JustA Berssing B

Brantley Gilbert
Halfway To Heaven

The Band Perry
The Band Perry (EP)

Neon Trees

PROGRESS REPORT

Adam Brand, “Ready for Love”

The Australian singer/songwriter, who has been a successful
recording artist in his home country for more than a decade, sees
his first U.S. single make a move up Billboard's Hot Country Songs
chart, climbing six slots to No. 49 in its second week.

Semi Precious Weapons
You Love You

Grupo Exterminador
La Fiesta

Miguelito
Todo El Mundo

The Thermals
Parsonal Lite

www americanradiohictory com

Go to www.billboard.biz for complete chart data
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TITLE
5¥ 5!! FRODUCER (SONGWRITER)

Artist E‘ﬁ% B

IMPRINT / PROMOTION LABEL Song is the rapper’s
TEENAGE DREAM Katy Perry i
A U < DR, LUKEBBLANCO,MAY MARTIN (K PERRY.L GOTTWALD MAX MARTINB.LEVIN.B MCKEE] @ GAPTOL glm 1l||llnlﬂmless 2
2 2 9 LOVE THE WAY YOU LIE Eminem Featuring Rihanna 1 m, IR YOS 56
ALEX DA KID {M.MATHERS, 8. GRANT,H HAFFERMAN) @ WEB/SHADY/AFTERMATHNTERSCOPE and first since
o 4§ 8 (LIl R 0 JUST THE WAY YDU ARE Bruno Mars “Sugar” in May 50
DIGITAL + AIRPLAY SIS0 (B ELEXTRARTLANTIC 2009, Guelta, in his
i DYNAMITE Taio Cruz 2 st fea- 55
DR LUKE,B.ELANCO (L GOTTWALD,MAX MARTIN.8 LEVIN,8 MCKEE T CRUZ) © MERCURYADUMG st turn as a
o = I LIKE IT Enrique Iglesias Featuring Pitbull ,  lired arfst, scores 6
REDOME (M.KHAYATE IGLESIAS, L RICHIE, A.C PEREZ) B UNIVERSAL REPUELIC his second top 10,
o B 5 DJ GOT US FALLIN' IN LOVE i Usher Featuring Pitbull 5 following the Akon- B
MAY MARTIN SHELLBACK {(MAX MARTIN, SHELLBACK, 5 KOTECHA &.C PEREZ) @O LAFACEILG wted I (hl(i”
° o {3 JUST ADREAM Nelly : ; mse"_ Y 5
1M JONSIRICD LOVE (C HAYNES. JR.,J.G SCHEFFER. RICD LOVE FROMAND) @ DERRTY/UNIVERSAL MOTOWN. earlier this year.
0O : 0| MeEmTorF KeSha 4 2
DR LUKE (K SEBERT.L GOTTWALD,C KELLY) @ KEMDSABE/RCARMG
o 13 16 CLUB CAN'T HANDLE ME Flo Rida Featuring David Guetta g 8
D.GUETTA (T.DILLARD G KEY #.C LIVINGSTON M.CAREN D GUETTA FRIESTERER, & TUINFORT) @ POE BOY/ATLANTIC
MINE Taylor Swift
o H.CHAPMAN, T.SWIFT (TEWIFT) @ BIG MACHINE 3 0
11 121 MAGIC B.0.B Featuring Rivers Cuomo 10 — 71
DR. LUKE (L GOTTWALD.R.CUOMO,S.R.SIMMONS , JR.| @ REBELROCK/GRAND HUSTLE/ATLANTIC Led by Disney
CALIFORNIA GURLS Katy Perry Featuring Snonp Dogg E
12 1 7 DR LUKE MAY MARTINE BLANCD (¥ PERRYL GOTTWALD MAY MARTIN,B. LEVILB MCKEE C.C BROADUS JR. @E CAPTOL 1 tm“e' mr hmu’ 59
13 11 g COOLER THAN ME Mike Posner o teadstarswith A
M.POSNER [M.POSHEREHOLLIES) " B J/RME 69,000 downloads
T 142 AIRPLANES B.o.B Featuring Hayley Willlams g 5 fortitle track from 52
ALEX 04 KI0,FRANK E (BR.SIMMENS, JA | FRANKS,A GRANE DUSSCLLIETTSOMMERS) @4 REBELADGKAIRAND HUSTLEGTLANTIC lls ﬂﬁl S'Ei dl!
15 16 15 NOT AFRAID ) ) ) ) - Eminem 1 Sept. 2. Is the 79
BOI-104 (M.MATHERS L ERESTO.M SAMUELS. ) EVANS MBURMETTE] @ WER/SHADY/AFTERMATH/INTERSCOPE st
@ 2 4 LIKE A G& Far*East Movement Featuring Cataracs & Dev 15 third straight entry 85
THE CATARACS (K.NISHIMURA | AOH,J CHOUNG.D. SINGER-VINE N HOLOWELL-DHAR) @ CHERRYTREEANTERSCOPE from the group this
BOTTOMS UP Trey Songz Featuring Nicki Minaj i
@ CE KANE BEATZTRACK DEALER (THEVERSON, TSCALES EMILES,D.A.JOHNSOMM.JAMES 0 TMARA) @ SONGEODK/ATLANTIC 17 :::';; debutin the i

18 15 14 RIDIN’ SOLO

Jason Derulo g g

J.RLROTEM (J.DESROULEALX, ). ROTEM) @ HELUGA HEIGHTS/WARNER BROS.
MISERY Maroon &
1. 177 R LANGE (& LEVINE,) CARMICHAEL 5 FARRAR) B A2MOCTONEINTERSCOPE 1 £
19 24 DEUCES Chris Brown Featuring Tyga & Kevin McCall 19
KMCCALL (K MCCALL M. STEVENEON,C BROWN} @ JIVEILG
21 2 W oMG Usher Featuring will.i.am 1 88

WILLLAM (W ADAMS)

® LAFACE/ILG

@ 24 2% STUCK LIKE GLUE

B.GALLIMORE K. BUSH J NETTLES (). 0.METTLES K BUSH K. GRIFFIN 5.CARTER)

Sugarland f :
@@ MERCURY HASHVILLE 20 Rapperimmediately

18 18 BILLIONAIRE Travie McCoy Featuring Bruno Mars gy 4 ynasses the peak

THE SMEEZINGTONS (TMCCOYE MARS PLAWRENCE ALEVINE) @ WAPPY BOW/DECAYDANCE/FUELED BY RAMEN/RRF position of his only

ag a3 ANIMAL Neon Trees 54  Other chart effort 89
TPAGNOTTA (TGLENN, TPAGNOTTA B.CAMPRELL) @9 MERCURY/IDIMG from earles this year

i FIND YOUR LOVE Drake 5  (“Olet'sDolt” 7
KOWESTJBHASKERND L0 (A GRAHAMK WESTE.WILSON PREYNOLOS, LOHASKER) (® YOUNE MONEY/CASH MOREYLBIVERSAL MOTOWH

SECRETS
2 3 R.TEDDER (A.TEDDER)

OneRepublic 2 62). Song also
1 MOELEY/INTERSCOPE MHBH m n on

YOUR LOVE

Micki Minaj 14  Hot Rap Songs and

i A WANSEL [T MARALA WANSELD FREEMAN.) PHUGHES W FELDER) ) YOUNG MONEY/CASH MONEY/UMVERSAL MOTOWH No.on Rap igital B0
% 19 RIGHT ABOVE IT Lil Wayne Featuring Drake 5 P 8
KANE (D.CARTER, A GRAHAM.0.A. JOHNSOH) @ CASH MONEY/UNIVERSAL MOTOWN Songs (53,000), the

THE BOYS OF FALL

2 = B.CANNON K.CHESNEY {C BEATHARD D TURMBULL)

Kenny Chesney 18 latter viewable at

B0 bhA billboard.biz/charts.

HOT TOTTIE Usher Featuring Jay-Z

27 2% POLOW DA DON (JIONES POAWSON E.DEAN,S.C CARTER) o] |?m|=?ru G % 54
IF | HAD YOU Adam Lambert

35 32 MAX MARTIN SHELLEACK.K.LUNDIN (MAX MARTIN SHELLEACH,S KOTEGHA) @ 19RCARME 31 song also opens at i

51 58 KING OF ANYTHING Sara Bareilles 32 No. 42 on Hot 100 5
HANRON (5 BAREILLES ® EPIC Nirplay, the singer’s
HEY, SOUL SISTER Train g

Sy | M_TEREFE ESPIONAGE,G WATTENBERG {PMONAHAN.E LINDA BJORKLUND ® COLUMEIA 3 ::?m :Hl Lm [
IF IT'S LOVE LHIEC NI

4“4 47 B WATTENBERG, M TEREFE (PMONAHAN,G WATTENBERG) ® COLUMEIA o jump into the top

HET SHoT A YEAR WITHOUT RAIN Selena Gomez & The Scene 5 ‘ five of the Hot 100 53

RERUY T.GAD (T.GAD,LROBBING) @ HOLLYW0OoD et Weel s fiest-

F**K YOU (FORGET YOU)

Cee Lo Green
33 % THE SMEEZINGTONS (C.GREEN,B.MARS,PLAWRENCE, & LEVINE,B BROWN @ ELEKTRARRP 33 week download %=
5 LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nicki Minaj g7 Salesare factored
STARGATE (K ANDERSON,M.8.ERIKSEN, TE HERMANSEN E DEAN, THALE 0.TNARAJ) @ BELUGA HEIGHTS EPIC into its ranking.
TEACH ME HOW TO DOUGIE Cali Swag District
s C.FOWLER,E WEST (CFDWLER,C GLEE C.CHILDS £WWEST) @ caprioL 128
IF | DIE YOUNG The Band Perry :
43 43 PWORLEY (K PERRY) ® REPUBLIC NASHVILLE £ "‘s hzm“ recent L=
HALF OF MY HEART John Mayer SEpR TR 280w
3 36 J.NAYER,E.JORDAN (JMAVER) @ COLUNEBIA ® peak at No. 37 he B e 28
19,00 .|2 ﬁweggmﬂs'q?;xnsuﬁgetmwcn.\LLEnJPEnwus nmrjmﬁr G g e - Wb @ A7
© CASH MONEYUMVERSAL REFUBLIC wilha ttew brack !
39 39 MISS ME Drake Featuring Lil Wayne 15 @ 38 100
B4 SHEBE (L CRAHAMLM SAMUELE, 4 SHER, D CARTER.D EIWARDS..CHARDSCH, (@) S0UNG MONEYCASH MONEY UNVERSAL MOTOWM that Wh”h
a4 28 THE ONLY EXCEPTION Paramore Dell-Vikings’ No. 4 o8 9 a7
R.CAVALLO,PARAMORE (H.WILLIAMS,J.FARRO) ® FUELED BY RAMEN/ATLANTIC/RRP hit from 1957,

SMILE
RLCAVALLO (M SHAFER.B.DALY. L HARDING.J BOSE

35 34 NEED YOU NOw
PWORLEY,LADY ANTEBELLUM {0 HAYWOOD,C KELLEYH.SCOTT,J KEAR)

illl
ol

M o4z PRETTY GOOD AT DRINKIN' BEER
C.CHAMBERL AINB. CURRINGTON (T JORES)

Billy Currington a
@@ MERCURY MASHVILLE

TCAUZETSMITH (T.CRUZFT.EMITH,C BRIDGES)

@09 MERCURYDIMG

57 63 FANCY Drake Featuring T.I. & Swizz Beatz n
‘SAATZ BEATZILSHEBID (h GRAHAM,N SHEG(D, M. SAAUELS, . DERNLASOHHSON H.ZANT) (@ YDUNG MONEY CASH MONEVLINNERSAL MITOW

47 50 BREAKEVEN

0.0°DONOGHUE, M.SHEEHAN.A. FRAMFTON.5.A KIFKER |0.0'DONOCHLUE M SHEEHAM, A FRAMPTON.S.A KIPNER| @ PHONDOENIC/EFIC

The Script [ IEF]

59 OUR KIND OF LOVE
EWORLEY.LADY ANTEBELLUM (0.HAYWOOD,G KELLEYH

TEUSBEE)

Lady Antebellum 51
® CAPITOL MASHVILLE

DJ TOOMP (C.J HARRIS, JR. A DAVIS T.HAEH)

T.l. Featuring Keri Hilson 18

@ GRAND HUSTLE/ATLANTIC

COME BACK SONG

Darius Rucker 53
@ CAPITOL MASHVILLE

LOVE LIKE CFI AZY
_D.JONNSON (D JOHNSON T.IAMES)

@ m HOLLYWOOD
B.ROCK {M.BUBLE.R.G.5COTT)
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Michael Buble 55 {to 91.2 million), according to Nielsen BDS, while jumping 8-6 on Hot 100 Airplay, —Silvie Pietroluongo
® 143/REPRISE

g8 ’5!

49
75
62
52
59
55
64
&0
54
&1
v
1
57
22
76

74
82
65
84

B3

99993@:::aeez=399999396998=s®®!952s8991%"

24
Uncle Kracker i With Me” @
108 pocsareore M 31 “Come Go With Me M
NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 45
DRUMMA BOY [JJONES, )L JOHNSOM, 0 AKINTIMEHIN.C. GHOLSON) @ 1017 BRICK SOUADASYLUMMARMER BROS.

i EOrSt I BETWEEN THE BULL

@ CAPITOL MASHVILLE/CAPITOL
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u TITLE Artist
& PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL

PRETTY BOY SWAG Soulja Boy Tell'em
YOUNG SHAY, H (0L WAY.0.BYRD, | MURPHY) @ COLLIPARK/NTERSGOPE
SEPTEMBER Daughtry
H.BENSON (C.DAUGHTRY,| STEELY) @ 1BACARMG
LOVE ALL OVER ME Monica
J.DUPRIE M. COX (1OUPRLE.M.COX,C.JOHNSON) @ JANG
LA LA LA Auburn Featuring lyaz
LR ROTEM (R ROTEM K JONES J 0 WALKER, A CHRISTENSEN PROEREMARLA FOTEKHILS THUKDY) (@ BELUGA HEIGHTSWARNER BRUS.
LITTLE WHITE CHURCH Little Big Town
WKIRKATRICK, LITTLE BIG TOWH (K. FAIRCHILD W KIRKPATRICK, K SCHALFMAN FSWEET.. WESTBRDOK) @ CAPTIOL NASHVILLE
ALL ABOUT TONIGHT Blake Shelton
SHENDRICKS (R.AKINS, B HAYSLIPD.DAVIDSON) @ REPRISE (NASHVILLE)/WMN
B.M.F. (BLOWIN‘ MOMEY FAST) Rick Ross Featuring Styles P

[ A.LEWIS.D.STYLES) @ MAYBACH/SLIP-H-SLIDE/DEF JAR/ADIMG |
FARMER S DAUGHTER Rodney Atkins
THEWITTRLATKINS (M.GREEN, B.HAYSLIRA.AKINS) @ GuRs
MY KINDA PARTY Jason Aldean
M.KNOX [B.GILBERT) @ BAOKEN BOW
ROLL WITH IT Easton Corbin
G.CHAMBERLAIN (T.L4HE,D.LEE,J.PARK) @ MERCURY NASHVILLE
ALL OVER ME Josh Turner
FROGEAS (B.HAYSLIRD.DAVIDSDN,RAKINS) @ M2 NASHVILLE
UNDO IT Carrie Underwood
M.BRIGHT (C.UNDERWOOD,K.DIOGLARDI.M FREDERIKSEN.L LAIRD) © 12/ARIETA NASHVILLE

Zac Brown Band
C/BIGGER PICTURE

EROWN (T EROWN}

EHASE ME Featuring Kanye West
JIN JONSIN {5.R.5 MESCUDIJ.G.SCHEFFER K WEST.EROMAND) ® DREAM ON/G.0.0.0/UNIVERSAL MOTOWN
POWER Kanye West
§1KNESTNESTL GRIFFN A MIEAN BSRSTR A GASDNER K LESRSF BERNREI. P LANG R HES CUAN RFRIFF MLGH ES &L NCOOARLI® SAFELD, B0 FIC-LFELLASEF G
LOVE LIKE WOE The Ready Set
4 FLROTEM () WITZIGREUTER £ A ROTEM 04 THOMAS E H BEMJAMIN V& BEAL R ROSS H PERRE} (8 SRE/DECAYDANGEREFRISE
AS SHE'S WALKING AWAY Zac Brown Band Featuring Alan Jackson
K.STEGALL 2 BROWN (T BROWN W.OURRETTE] @@ SOUTHERN GROUND/ATLANTIC/BIGEER PICTURE
THE CATALYST Linkin Park
F.RUBIN.M.SHINODA (LINKIN PARK) @@ WARNER BROS.
BREAK MY BANK New Boyz Featuring lyaz
M.SQUIRE.D.SHARPE (D.4 THOMAS E.H.BENJAMIN V.D.SHARPE M.SQUIRE) @ SHOTTY/ASYLUM/WARNER BROS.
OMLY GIRL (IN THE WORLD) Rihanna
STARGATE, SAMDY VEE (C.JOHMSON,M.S ERIKSEN, T.E.HERMANS! WILHELM) © SRMDEF JAMADIMG
HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan
MLELLITT LAV A FLLIETT £ RS 5L DRSS F L TP A AN 5 BAFAE S A CRL M CRE SLIRFCATC O L AUV E AT UG SCOMBSABEIALLE Lot D) Jra
ROUND & ROUND Selena Gomez & The Scene
K.RLNOLF.J HALATRAX, A BOLDOK] {K.AUDOLE) KASHER HINDUINFOOBSON.L HAL AVACS,A.BOLOOKY) @@ HOLLYWDOD
CHECK IT OoUT will.il.am & Nicki Minaj
WILL.LAM (WADAMS. 0. TMARA) @ WILLIAM/INTERSCOPE
LITTLE LION MAN Mumford & Sons
M.ORAVE (MUMFORD & SONS) @ GENTLEMAN OF THE ROAD/RED/GLASSNOTE
WHY WAIT Rascal Flatts
O .HUFFRASCAL FLATTS (N.THRASHER T.SHAPIRO,J YEARY) @ BIG MACHINE
LOVER, LOVER Jerrod Niemann
O ERAINARD.J.NIEMANN (0 PRITZHER) ® SEA GAYLE/ARISTA NASHVILLE

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Featuring Freshlyground
S MEBARAK FIPDLL J HILL |51 MEBARRK FIPDLL J HILL E KOJIDIE,O.B.E VICTOR.LB. JEAN PAUL) @ EPIC/SONY MUSIC LATH

TOOT IT AND BOOT IT Y&
T.GRIFFIN (K.0.R.JACKSON, T.GRIFFIN,MNEWMAN, N.LEE JR. TBLUEGHEL) @ DEF JAMIDING
DUME LOVE Sean Kingston
THE SMEEZINGTONS (B.MARS,PLAWRENCE, A LEVINE C.C.BATTEY.S.A BATTEY,C.OUICK) @ BELUGA HEIGHTS/EPIG
BITTERSWEET Fantasia
CHARMONY (C.HARMON.C.KELLY) @ 13/JRNG
GLITTER IN THE AIR Fink
BMANH (PINK,B.MARN) @ LAFACE/LS
I'M IN Keith Urban
0. HUFF#.URBAN (R.FOSTER,G.MIDOLEMAN) @ CAPITOL NASHVILLE

GETTIN' OVER YOU David Guetta & Chris Willis Featuring Fergie & LMFAO
DELETILI SMIRES SAA0Y VG2 FAETER £ GeETTA RED OQLLC SAIREG C B 15 FAESTERCR SHALIE. A I AAVES FEGIEON SIVRLLE)

SMASTUERS TN

ROCKSTAR 101 tharma Featuring Slash
_C.STEWART.THASH (THASH.C A STEWART.A FENTY) @ SAPIDEF JAMADIMG
THIS AIN'T NOTHIN' Craig Morgan
RO'DONHELL G MORGAN (C.OUBOIS KK PHILLIPS) @ ENL
THE BREATH YOU TAKE George Strait
TEROWN,G.STRAIT (IOILLON,J.J DILLON, C.HEATHART) @ MCA HASHVILLE
INTRODUCING ME Nick Jonas
JHOUSTON (J HOUSTON) @ WALT DISHEY
DOG DAYS ARE OVER Florence + The Machine
NOT LISTED (WOT LISTED) © UNIVEREAL REPUBLIC
ANYTHING LIKE ME Brad Paisley
FROGERS (B.PAISLEY.C.DUB0IS,D. TURNBULL | @ ARISTA NASHVILLE
THE MAN WHO CAN'T BE MOVED The Script
0.0°DONOGHUE M.SHEEHAN (0.0 DONOGHLUE M. SHEEHAN A FRAMPTON.5. A KIFNER) ® PHONOGENICERIC
OMNLY PRETTIER Miranda Lambert
FLIDDELL M. WRLUCKE [M.LAMBERT.N. HEMBY) ® COLUMBLA [HASHVILLE)
WAY OUT HERE Josh Thompson
M.KNOX . THOMPSON . EEATHARD, DL MURPHY) @ COLUMBLA [HASHVILLE)
TRAILERHOOD Toby Keith
TKEITH (TKEITH) @ SHOW DOG-URVERSAL
RHYTHM OF LOVE Plain White T's
|.KIRKFATRICK (TLOFET) @ HOLLYwaoo
CHAMPAGNE LIFE Ne-Yo
D.GOUGH (5.C.SMITH,D.G0UGH) @@ DEF JAMADIMG
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BRERASE oSt W | MARS LANDS ATOP DIGITAL SONGS

Bruno Mars reaches the top of Hot Digital Songs (2-1) with his debut solo single, “Just
the Way You Are,” which moves 209,000 downloads, according to Nielsen SoundScan
{up 19%j}, and is the chart’s top Digital Gainer. The song displaces Katy Perry’s
“Teenage Dream,” which falls to No. 2 with 197,000 (down 11%), though it holds its
place atop the Billboard Hot 100. It's Mars' first No. 1 on the Digital Songs chartasa
lead artist. He previously guested on B.o.B’s chart-topper “Nothin’ on You,” which led

www americanradiohistorv com
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1 13 E ! LOVE THE WAY YOU LIE
ENINEN] FEAT RISANNA fAER SHADH AFTERNATH

WEEKS
DN CHT

e

1
DYNAMITE
.z 2 1 TAID CRUZ (MERCURYADJIMG)
° 3 15 I LIKE IT
ENRICUE IGLESHAS FEAT PITBULL {UHVERSAL FEPUBLCNNERSAL)
° 5 8 TEENAGE DREAM
CKATYPERRY (DAPTOL
e Al DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL {LAFACE/JLG)
° 8 7 JUST THE WAY YOU ARE
BRUND MARS (ELEKTRA/ATLANTIC)
7 B 1 COOLER THAN ME
MIKE POSNER {J/AMG)
8 7 13 CALIFORNIA GURLS
KATY PERRY FEAT. SNOOP DOGG (CAPITOL)
o RS
TAYLOR SWIFT (BIG MACHINE)
10 9 20 AIRPLANES
B.0LB FEAT. HALEY WILLIAMS (REEELROCK.GRAND HUSTLE ATLANTIC)
@ 12 7 DEUCES
CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE/ILG)
@ 131 MISERY
MARDOM 5 (ALM/OCT QPE}
@ 15 B TAKE IT OFF
KESHA (KEMOSABERCA/RMG)
14 11 1a FIND YOUR LOVE
DRAKE (YDUNG MONEY/CASH MONEYUNNERSAL MOTOWS)
@ 17 5 CLUB CAN'T HANDLE ME
FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)
@ = ;- BoTToMsuP
TREY SONGZ FEAT. MICKI MIKAJ (SONGBDOK/ATLANTIC)
OMG
T8 20 ygen rean wiLuam Lasacnt)
@ % 4 JUST A DREAM
. MELLY (DERRT MOTOWN)
@ 19 1 MISS ME
DRAKE FBAT LL f MAEY CASH MOKEY UNNERSAL MOTIWN,
20 14 15 RIDIN' SOLO

JASON DERULD [BELUGA HEIGHTS/WARNER BROS.)
> SMILE
UINCLE KRACKER (TOP DOG/ATLANTIC)
HEY, SOUL SISTER
==Y TRAIN (COLUMBIA}
BREAKEVEN
_THE SCRIPT (PHONDGENIG/EPIG)
LOVE ALL OVER ME
MONICA (J/RMG)
OUR KIND OF LOVE
ILADY ANTEBELLUM (CAPITOL MASHVILLE)

TITLE B
ARTIST (IMPRINT/PROMOTION LABEL) =
JUST THE WAY YOU ARE

ERUND MARS (ELEKTRA/ATLANT!
TEENAGE DREAM
KATY PERRY (CAFITOL)
DYNAMITE
TAID CRUZ (MERCURY/IDIMG)
JUST A DREAM
NELLY [DERRTY/UNIVERSAL MOTOWN)
LOVE THE WAY YOU LIE

. RIKANHA

AFE)

I LIKE IT

ENRIGUE IGLESIAS FEAT, PITBULL {LAVERSAL REFUBLIC)
DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFACE/ILG)

CLUB CANT HANDLE ME

FLO RIDA FEAT. DAVID GUETTA (PDE BOY/ATLANTIC)
TAKE IT OFF

KESHA
MAGIC

B.8 FEAT. RIVERS CUOMO (REBELADCH/GRAND HLETLETLANTIC)

ARME)

MINE

TRYLOR SWIET (BIG MACHINE)
LIKE A G6

e FEIT CATIGALS & DEV
NOT AFRAID

EMINEM A

A YEAR WITHOUT RAIN

SELEKA GOMEZ & THE SCENE (110LLYW00D)
RIDIN' SOLO

JASON DERULD (BELUGA HEIGHTS/WARNER BROS |
BOTTOMS UP

TREY SOWGZ FEAT (STMGEDOKATLANTI)
COOLER THAN ME

MIKE POSNER {J/RIG)

STUCK LIKE GLUE

SUGARLAND (MERCURY MASHVILLE)
CALIFORNIA GURLS

KATY PERRY FEAT, SHDOP DOGG (CAPITOL)
RIGHT ABOVE IT

Sbiddin oA il o Sl B
NO HAN
WAKA FLUGKA FLANE {1017 BRICH 5014

IYIAF

ERSCOPE)

UMWARNER BROS.|

BLULE FEAT HAYLEY WILLIAME (RERELADCH GRANT HUETLEWTLANTIC)

F**K YOU (FORGET YOU)
CEE LD GREEN (ELEKTRARRF|

HOT 100 AIRPLAY: 1,231 stations, encompassing pop, ad)

TEACH ME HOW TO DOUGIE
iz 28 21 12 ;o) swing bisthict (CAPITOL)
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= %ﬂﬁ%‘ﬁﬁm AP B CECADANCE TLELED BY RAMENRAP) A5 1 nsg.;:ﬂﬁ'fﬁ J il At Al el
BT ] B PUBLIC (MOSLEY/INTERSCOPE] TAYLOR SWIFT {BIG MACHINE}
52 LN#.UEYERETE‘!;&LEHNOW a1 ANIMAL : o 2 8 STUCK LIKE GLUE
{CAPITOL NASHVILLE/CAPITOL) MEON TREES (MERCURY/IDJMG) . £ SUGARLAND (MERCURYY
5 UHSEEIFL?EIIE'LAFACE' 19 THE ONLY EXCEPTIE?N _ o, 313 IF | DIE YOUNG
s . JAY-Z (L AFACE/ILG) PARAMORE ({FUELED BY RAMEN/ATLANTIC/RRP) i | THE BAND PERRY (REFUBLIC NASHVILLE)
17 :ﬂ:‘M%FR‘AID . 16 IF IT'S LOVE 4 4 g THE BOYS OF FALL
LEVBVEM (WER) oA/ AFTERWATHWTEASROREL 2 | TRAIN (COLUMBI) | MEWNY CHESNEY (BA)
YOUR LOVE g 1 =g HEY, SOUL SISTER . MY KINDA PARTY
i (YOUNG MOMEYCASH MOBEYUNVERSAL MITIVAY o 4196 thn coLumers) o | | 54 Jason awoean (sroke o
g MAGIC o 33 g DOG DAYS ARE OVER COME BACK SONG
.06 FEAT RVERS USTLEATLANTIC) FLORENGE + THE WAGHINE (UNIVERS AL REPUBLIC) 8 % 5 pamus RUCKER (CAPITOL HASHVILLE)
12 PRETTY GOOD AT DRINKIN' BEER :.;° 7 g LITTLE LION MAN MNEED YOU NOW 4]
BILLY CURRINGTON (MERCLURY NASHVILLE) i © MUMFORD & SONS (GENTLEMAN (F THE ROMVRED/CLASSNOTE] 35 LADY ARTEBELLUM (CAPTOL NASHVILLE]
& FANCY HALF OF MY HEART ® FARMER'S DAUGHTER
DRAKE FEAT T & SWIZ BEATZ (<T1LNG MONEYICAGH MONEWUNVESGAL MOPTAL JOHN MAYER (COLLME!) 23 RODKEY ATKINS (CURE:
P THE BOYS OF FALL THE CATALYST o LOVE LIKE CRAZY
KENNY CHESNEY (4| LINKIK PARK (WARNER BROS.) 29 LkF BRICE (DR
§ ANIMAL i RHYTHM OF LOVE 15 PRETTY GOOD AT D_RINKIN' BEER
NEQN TREES (MERCURY/IDIME) PLAIN WHITE T'S (HOLLYWD0D] BILLY CURRINGTON (MERCLRY)
44 HALF OF MY HEART . SMILE ] 5 SMILE =
JOHN MAYER [COLUMEIA) UMCLE KRACKER (TOP DOG/ATLANTIC] b KER (106 DOGATLANTIGBIGGER FICTURE
43 ALL OVER ME SEPTEMBER 1g FREE
JOSH TURNER {MCA NASHVILLE) DAUGHTRY |19-'RC"<.'H\E] DAL EROWAl AND HIBE CROVMSTUTHE RN CROUMDATLANTL SECER ACTLRE]
41 IFIT'S LOVE KINGS AND QUEENS 13 UNDO IT ™
TRAIN (GOLUMBIA) THIRTY SECONDS T0 MARS (IMMORTALVEGINGAMTOL) 2 _CARRIE UKDERWOOD [15/ARISTA MASHVILLE
g ROLL WITH IT 47 2o SWEET DISPOSITION AS SHE'S WALKING AWAY
EASTON CORBIN (MERCURY NASHVILLE) '|I|E'|HFHI'|m-'LHERR“OE-GLASMTECULL&‘BIR L 5 A AT GTURE:
| - | rperial W || R
(18/RCA/ JHUTY / ) N . ERIC CHURCH [CAPITOL NASHVILLE)
5 SECRETS T R
DNEREPUBLIC (MOSLEY/INTERSCOPE]
1 ONLY GIRL (IN THE WORLD)
_RIHANNA (SRPDEF JAMADOMG)
g ALL ABOUT TONIGHT e)"
BLAKE SHELTON [REPRISE (NASHVILLE] WMN)
14 GOT YOUR BACK
T.1. FEAT. KERI HILSON (GRAMD HUSTLE/ATLANTIC) ﬁs
LIKE A G6 TITLE = BE TITLE 4
2 ST MINEMENT FATURNG CATAALS DY PR TPEE NTERSCCPS iE ARTIST (IMPRINT/PROMOTION LABEL) E .?Er.! ARTIST (IMPRINT/FROMOTION LABEL) E
8 COME BACK SONG 4 JUST A DREAM 1 118 WAKA WAKA (THIS TIME FOR AFRICA)
DARIUS RUCKER (CAPITOL NASHVILLE] WELLY {UNIVEREAL MOTOWNLMAG, HAKRRA FEAT FREGHOYGROUND (5405001 WUGE LT
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29 121D cRUZ FEAT. LUBAGRIS (MERCURY/IDMG) 1 12 e FEAT IHOIA WS D AFTERIASTH VTERSCOPE) 20 298 prpn e Hol
g B.M.F. (BLOWIN' MONEY FAST) 2 g DJ GOT US FALLIN' IN LOVE | 3 %% HIPS DON'T LIE
'RICK AOSS FEAT STYLES P MAYEACHELIFA-SLIDE0E JAMIAG) USHER FEAT. PITBULL (LAFACE/LE) | SHAMIRA FEAT, WYCLEF JEAN (EFIC/SONY MUSIC LATRY)
14 LITTLE WHITE CHURCH 4 {a MAGIC HEROE
LITTLE BIG TOWK (CAPITOL MASHVILLE) BL08 FEAT AVERS CUDMD (REEELROCK GRAKD HUISTLERTLANTIC ENR NTERSE VERSAL MUSIC LAT
45 LOVE LIKE CRAZY 5 g NOT AFRAID LOBA ®
LEE BRICE (CURE) EMINEM (WEB/SHADY/ AFTERMATH/INTERSCOPE S SHAKIRA (EPIC/SONY MUSIC LATIN
; 5 BOTTOMS UP & & 29 CUANDO ME ENAMORO
_TREY SONGZ FEAT. NIGKI IIKA (SONGEOOATLANTIC 0
RIGHT ABOVE IT Il GITANA
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The launch of the fourth-quarter retail blitz affects multiple air-
play charts, where three notable acts debut with lead singles from
new albums.

Santana enters Adult Contemporary at No. 25 with “While My
Guitar Gently Weeps,” featuring India.Arie and Yo-Yo Ma. The Beatles
cover introduces Santana’s “Guitar Heaven: The Greatest Guitar Classics
of All Time,” due Sept. 21
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Ray LaMontagne & the Pariah Dogs score
their first Triple A No. 1, as “Beq Steal or
Borrow" rises 2-1. Previously billed as a solo
artist, LaMontagne peaked at No. 5 with
each of his three prior entries: “Trouble”
(2005), “Three More Days” (2006) and “You
Are the Best Thing” (2008).
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Hip-hop act Atmosphere nets its highest-
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T2-track double-EP was widely available
digitally, though the physical version is
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archival tracks with updated production.
Meanwhile, three steps above Buck at No. 9 on Top R&B/Hip-Hop Albums, hip-hop act

Atmosphere nets its first top 10 set.

YOUNG BUCK BOWS, MINUS G-UNIT

There's been no shortage of drama surrounding rapper
Young Buck lately. The G-Unit artist has been wrangling
with label chief 50 Cent to exit his recording contract while
also dealing with his own declaration of bankruptcy. How-
ever, at least for the moment, the hip-hop star can
celebrate his latest chart success: the arrival of mixtape
“The Rehab” at No. 12 on Top R&B/Hip-Hop Albums and
No. 6 on Top Rap Albums (see billboard biz/charts) with
6,000 sold, according to Nielsen SoundScan. “The Rehab,”

—Keith Caulfield
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5 1 B.M.F. (BLOWIN' MONEY FAST)

: RICK ROSS FEAT. STYLES P (MANEACHELP-4-SUMETIER MU
PRETTY BOY SWAG
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE

- 7 |z TEACH ME HOW TO DOUGIE

-ﬁ NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATHANTERSCOPE,
g 5y AIRPLANES

“_B.0.8 FEAT. HAYLEY WILLIMMS FESEROCK/GRAND HUSTLE/ETLANT)

2 15

BREAK MY BANK
NEW BOYZ FEAT IYAZ [SHOTTY/ASYLUM/WARNER BROS.

RIGHT ABOVE IT

I 5 3 LIL WAYNE FEAT. DRAKE (CA5H MONEY/LMVERSAL MOTOWN]
-@ LOSE MY MIND
YOUNG JEEZY FEAT. PLIES (CTE/DEF JAMADJMEG)
TOOT IT AND BOOT IT
14, REARIS ¥G [DEF JAMADIMG

- @ BILLIONAIRE
TRAKTE MCCOY FEAT. BRUND MARG (NAPP B TECATANCE FUELED BY RAMENRAP)
n 16 a JUST A DREAM

HELLY (DERRTY/LNIVERSAL MOTOWN)

M =
DORROUGH (NGEMILSET

"1& 4 GUCCI TIME
: GUGC MANE FERT SWITZ BEATZ (1017 BRICK S00ATASHLLM WARNER BRIS.

LIKE A G6
B

FAR*EAST MOVEMENT FEAT. CATRARLS & DEV (CHERSTYTREE HITE

CLUB CANT HANDLE ME
FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)

NO HANDS
WARA LOCHAFLAME FEH: RSS00E DA & WALE 117 8 LAV AGHLM WARAER 3206

NOTHIN' ON YOU

- @0 3‘ B.0.8 FEAT. BRUND MARS (RESEL ROCK/GRAND HUSTLE/ATLANT)

[ ES3 1
| KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG!
29 g 142

BOBEY BRACKING FERT ARY J (TYCOM STATUS URNERSAL

UP ALL NIGHT
DFRKE FEAT, KICKI MINA (¥IUNG MYNEY TAEH MOKET UNVERSAL MOTCWN)
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Ahead of his

Chris Brown Featuring Tyga & Kevin McCall LETTING GO (nuwv'w E) Sean Kingston Featuring Nicki Mina
: ﬂﬂﬂw hﬂ“‘ atun STARGATE (K ANDERSON,M_S.ERIKSEN TE HERMAMEEN E DEAN, THALE, 0. TMARAL) B BELUGA HEIGHTSEPIC/COLUMELA
Monica Top R&B/Hip-Hop POWER Kanye West .
i VRMG Albums next week SIRMEST RMESTL GO ALNCEN, AINFED, DO E-HALE RWIAG
THERE GOES MY BABY Ush (see page 45), the ﬂ§§ 1 JUST CANT DO THIS K. Michelle -.
M JONSINRICD LOVE (RICO LOVE,J.G.SCHEFFER, FROMAND,D MORRIS) i 5 E ALKELLY {R.KELLY) @ HITZ COMMITTEE/JIVE/JLG
MISS ME Drake Featuring Lil Wayne singer makes gains WHEN A WOMAN LOVES A. Kelly '
300 DANSHERS (LGRAHAMMSAMUELS NSHERE ) CATER D ECWARDS [RCHAAEN ) YOUNG MOREY CASH MOMEYUNVERSAL MOTOWN MRS of 27% (to 29.3 R KELLY (R KELLY) @ IVEULG

BOTTOMS UP Trey Songz Featuring Micki Minaj

million in audience)
KANE BEATZ, TRACK DEALER (TNEVERSOMTSCALES E MILES.D.A JOHNSONM.JSMES.0. TMARALY © SONGEODK/ATLANTIC

1 WHIP MY HAIR
JUKERDY, 084

Willow
© ROC NATION/COLUMBIA 50

3 and 61% (to
UN-THINKABLE (I'M READY) Alicia Keys p .( 58 75 ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele I
A KEYS K BROTHERS N SHEBIB (4 KEYS, A GRAHAM. K BROTHERS, JR. M SHEBIE) @ MEK/IRIMG 11.3 million), JUSTLCE LEAGUE (WAOBERTS LK CAOWEE.ORTIZAGRAHAMCPAYNE) @ MAYBACH/SUP-HSLIDETEF JAMIDUMG
respectively.

Drake Featuring T.|. & Swizz Beatz ..
DEANAJTISONHZANT) 08 YOUBG MACH
Eminem Featuring Hihnnna
B WEB/SHALY/AFTERMATH/INTERSCOP
2 BITTERSWEET Fantasia
£.HARMOMY (. HARMON,C KELLY) @ 1900/RNG
GOT YOUR BACK T.I. Featuring Keri Hilson | ‘
0J TOOMP (5.0 HARRIS, JR. A DAVIS, TNASH @4 GRAND HUSTLE/ATLANTIC |
B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles P .. The song becﬂmes
LEX LUGER. (W.ROBERTS il.L.A_LEWIS, [ STYLES] ® MAYEACH/SLIP-H-SLIDE/DEF JAM/ADIME the soul singer’s
YOUR LOVE Micki Mina] i
iy o —, p— - - thindNo. 1 n Adul
HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan .. REB (2-1). “Love
LTSS LANE. SN D VTERS P RENON ARG 5 SR AT IV AR LACRZHIC OBRS ABTM JELEE S DM AT LML) @ i Calls™ spent two

HOT TOTTIE Usher Featuring Jay-Z . weeks on top in

MAKE A MOVIE Twista Featuring Chris Brown
THE LEGENDARY TRAXSTER (C.TMITCHELL,5 LINDLEY.T-PAIN) ® GMG/CAPITOL

E UP ALL NIGHT Drake Featuring Nicki Minaj

BO-IDAMBLRIETT (A CRAHAMM SAMLELSMBLANETTOTMARA) @

NO REGRETS Elisabeth Withers.
B.J EASTMOND E WITHERS (E WITHERS,B.) EASTMOND,G. @ PURPDSEE]

B4 60 WAKE UP EVERYEODY John Legend & The Roots Feat. Common & Melanie Fiona
JLEGEND, PUSTLOVE,J POYSER (¥.CARSTARPHEN,G MCFADDEN, ] WHITEHEAD) © 6.0.0.0.COLUME |
ALREADY TAKEN Trey Songz .
| POLOW D4 DON {1 JONES E.DEAN, THEVERSON.A JACKSON) @ SONGBOOK/ATLANTIC
"SKIES WIDE OPEN Brian Culbertson Featuring Avant
B.CULEERTSON, R AIDEQUT (B.CULBERTSONM.AVANT RRIDEOUT) @ GRPAERVE
SHARE MY LIFE Kem .
KEM ALRIDECUT, A BLACKSTONE [K.OWENS) ® 2]
ONE IN A MILLION Ne-Yo .

POLOW D& DON {J.JONES PDAWSON,E DEAN,5.C.GARTER) @ LAFACE/LG 2003, and “I Gan't GHARMONY (5.C.8MITH,C.HARMON) ® DEF JAMADIMG
CHAMPAGNE LIFE E.. bk BLOWING ME KISSES Soulja Boy ..
D.GOUGH (5.C.SMITH,0.GOUGH @@ DEF JAMIDING Stop Loving You NOT LISTED (HOT LISTED) @ GOLLIPARK
| FIND YOUR LOVE Drake | reigned for seven FALL IN LOVE Estelle Featuring Mas l
*[5] KWESTIBHASKERNO LD, (4 GRAHAM KWESTEWALSONPREVNOLOS ABHAGKER) (@ YOLIIE MOREYCASH WOKEN UMNERSAL OTCWRUNES | weeks in 2005. NHOT LISTED (NOT LISTED) @ HOME SCHODL/ATLANTIC
WHY WOULD YOU STAY? Kem E. BAD (THAT'S HER) Lil Scrappy Featuring Stuey Rock .
KEM.R.RIDEOUT {K.OWENS: D UNIVERSAL MOTOWHNUMADG [ IZAYTOVEN (D.RICHARDSOM.E MOORMAN,J . NICKS X.DOTS0N) DTP/DEF JANIDIMG

FINDING MY WAY BACK Jaheim | | YOU'RE SO AMAZING Calvin Richardson .

I BARIAS,C HAGGING (LBARIAS.C.HAGGING M. JONTEL G CHAMBERS, | HOAGLAND) () ATLANTIC ﬁdrplal[ fﬂr ”lE song G.RICHARDSON (G RICHARDSON) @ MU MO/SHANACHIE

RIDE Ciara Featuring Ludacris fhe GLAD | MET YOU TONIGHT Will Downing -

C.STEWART,THASH (G PHARRIS. TNASH,C A STEWART,C BRIDGES) @ LAFACELG .. (4.9 million W.DDWHING,C.DAVIS (W.DOWHING.C.DAVIS) @ PEAKICME

STATISTICS Lyfe Jennings | impressions, up WHO DAT J. Col

T-MINUS (G JENNINGS) @ JESUS SWINGS/ASFLUMWARNER BROS. 66%), which enters J.COLE,A-PARRING {J.COLEMAN,A BENJAMIN, A4 PATTON,REROWN) @ ROC NmoNacoLunam

CAN'T BE FRIENDS Trey Songz | SPEECHLESS Clara

WINANS,M.JONES .0 FORBES SUNBBODK.‘ATL“ M,aimmm R&s/ .STEWARTLHASH (C.EHARRIS, LHASH.C.A STEWART) @ LARACEILG

PRETTY BOY SWAG Soulja Boy Tellem Hip-Hop at No. 39, GROWN WOMAN Kelly Rowland

YOUNG SHAY.GSKIDMURPH (D.WAY,0.BYRD,J MURPHY) @ COLLIPARK/INTERSCOFE is led by WIHT STURGATENE YD (5.0.5MITHM. 5 ERIKSEN, TE.HERMANSEN. M BEITE B.R.5TRAY) @ UNIVERSAL MOTOWHAMRG

RIGHT ABOVE IT Lil Wayne Featuring Drake Montgomery, Ala. TRILLIONAIRE Bun-B Featuring T-Pain ..

KANE (D.CARTER,A.GRAHAM,D.A_ JOHNSON @ CASH MONEY/UNIVERSAL MOTOWNUMAG [sﬁ Iﬂﬁ'l'sl 4 JAULETLCE, LEAGUE (BFREEMAN,T-PAUN K CROWE E. DRTIZ M PRIMOUS) ® TRILL PRICE/RAP-A-LOT 4 LIFERAP-A-LOT

LOSE MY MIND Young Jeezy Featuring Plies ’ n MONSTER Kanye West Featuring Jay-Z, Rick Ross, Bon Iver & Nicki Minaj .

DRUMMA BOY (1 W.JENKINS,C.GHOLSON A WASHINGTON) @0 CTE/DEF JAMIDIMG - NOT LISTED (NOT LISTED) ROC-A-FELLADEF JAMADIMG

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale LOYALTY Birdman Featuring Tyga & Lil Wayne .

DRUMMA BOY {JJORES,J.LJOHNSON, OAKINTIMEHIN.G GHOLS0N] @ 1017 BRICK SOUAD/ASYLUMANARNER BROS. -ssm KANE (M.STEVENSON,B.WILLIAME,D.CARTER,D. 4. JOHNSON) @ CASH MONEY/UNIVEREAL MOTOWN/UMRG .

CAN IT STAY Gerald Levert | AIRPLANES B.o.B Feﬁiurlng Hayle‘y Wllllams !
NICHOLAS {G.LEVERTE.T. NIC Hi) L.ﬂS} @ RHIMD/ATLANTIC m ?1 E ALEN D4 KIDLFRANE E (BRLERIONS, JA. | FRANKE, 4 GRANT.] DUSSOLLIETTSOMMERS) (D) RERELRDCH n

ALL | WANT IS YO Miguel Featuring J. Cole ..

TIRED Kelly Prlce
S.REMI {5.REMIM PIMENTEL.I COLE} © BLACK IT/BYSTORMAIVE/ILG

5.CRAWFORD,'W.CAMPBELL K.PRICE (K FRICE.S.CRAWFORD) @ MY BLOCK/SANG GIRLUMALACO

y GET BIG Dorrough | Will Smiths 9- TOOT IT AND BOOT IT ¥G
NITTI 0.0 DORROUGH.C MOORE @ HGENIUSES year-okl daughtes T.GRIEEIN (K.0.R.IACKSON, T.ORIFFIN, M NEWHAN N LEE JR. TBLUECHEL) @ DEF JAMALIMG
SOMETIMES | CRY Eric Benet : BREAK MY BANK Mew Boyz Featuring lyaz
E.BENET.G.NASH,JR. (E.BENET,G.MASH.JR | @ FRIDAY/REPRISEWARNER BROS. makes her B[llhoal:d M.S0UIRE,[LSHARPE (0.4, THOMAS,E.H BENJAMIN V.D.SHARPE M.SOUIRE) @ SHOTTY/ASYLUM/MWARNER BARDS.

GUCCI TIME Gucci Mane Featuring Swizz Beatz - ! chart debut. Her big DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbull !
SN BEATZ (FLOAMS # DEA,G.ALGE X DERDSHAK LA MORANTE FGHATELLL MG @ 1017 BRICK SCUAVASHLLMWARNER BROS. | brothet, 12-year-old WA MARTIN,SHELLBACK (MAX MARTIN.SHELLBACK, 3 KOTECHA A G PEREZ) @@ LIFACE/LG
SEX ROOM Ludacris Featuring Trey Songz . Jaden, reached No BITCH E-40 Featuring Too $hort
HAJUM (C.BRIDGES, THEVERSON. T.5CALES, T.TAYLORK.JOHNS 0N © OTP/OEF JAMADIMG © Arinies * VTOLAN (E.STEVENS,V.TOLAN,T.A SHAW) @ HEAYY ON THE GRIND.

TEACH ME HOW TO DOUGIE Call Swag District | . 53 on the Billboard BREAKING POINT Keri Hilson .
C.FOWLEREMWEST (G FOWLER,C,GLEE.C.CHILDS,E WEST) @ GAPITOL Hot 100/ in June as TIMBALAND, JROC (TNCMOSLEY,).HARMON K.L HILSON, T.CLAYTON @ MOSLEY/ZONE 4/INTERSCOPE
SEX MUSIC a featured artist on NO MORE Ron Isley
SCMDFMI\S‘I’“IMAS[N R : 3 ) Justin Bieber's FUEGD,M.GOUSSE (RISLEY.A PALMER,G.C BATTEY,S A BATTEYM POWELL M GOUSSE) @ DEF JAMADIMG
“Never Say Never.” o GANGSTA Slim Thug Featuring Z-Ro
IEVEr Jay hever. = HOT LISTED (NOT LISTED) @ BOSS HOGG QUTLAWLE]

LAY YOU DOWN Usher
RIGO LOVE, D NESMITH (RIGO LOVE,D NESMITH L RAYMOND IV} ® LAFACENLG

JIZZLE Young Jeezy Featuring Lil Jon
S.REDD,D.RICH {J W.JENKING,D.STEWART,D RICHARDEON, J.H.SMITH) (o] CTE.fI'IEF JIM. 10JMG

M ap NEIGHBORS KNOW MY NAME Trey Song
TTAYLOREHAYES | MCGEE (THEVERSON,TTAYLOR PHAYES (] snnnsonmm»\un

Usher Featuring will.i.am ..
@ LAFACE/ILD

HERE WITH ME
L HUMPHREY,A KANE.C MELLERS (4 KANEL HUMPHREY.C MELLERS) @ nsmnounmus MEDI& GRULP

se on the chart. See Charts Legend on

b

E

z

£

I

@

243 '™ SIN LE Lil Wayne | LOTTA MONEY Diamond -
E H N EHEBIB (1.CARTER,N. SHEEIB! (B CASH MONEY/UNIVERSAL MOTOWN/UMAG | RECKA (B.CARPENTERD,TDARNELL) @ JWVEBATTERY

22 EE HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER)  Marsha Ambrosius . The song marks THE MOON AND THE SKY Sade ..
g 2 M_AMBROSIUS,C FINGH (M AMBROSILS G FINCH ® JAMG | Usher’s 45th chart [, A HALE 5 MATTHEWMAN] @ EFIC/COLUMBIA

FH e mﬂ'g ntilulgzsofldggﬁlauilm mhé'&m;'} | entry. Since his first ?'Sfolnpfn?f nTHE BE?wmn PHAYES, TSCALES ® Treyﬂﬁr;m

% p N DeBarge appearance [ the JWSTYOUANDT Ricky Blaze

FEP FAIR (E) ® GEFFEWINTERSGOPE Sept. 18,1993, RICKY BLAZE (R.JOHNSON) © FMEATLANTIC |
g‘—,;‘& ’ a0 ] AIN'T LEAVIN WITHOUT YOouU Jaheim issue, he, Diddy THROWED OFF Treal Lee & Prince Rick

:‘S-—:: ' | KAYGEE (KGISTE LALES M BRALSFIRDLB MUHAMMAD,L 5. CARTER J BRDOKHOUSE MOALMMOND, 5 GLENY N THOREFVOL FELIERE] D ATLAKTC aﬂd NES are hed fol' MR, HANKY (C.DENARD.D.CROOMS A, TABDUL KARIM K SCOTT ML LEE R HARRIE) GOLLIPARK/MALAGD

il /| EVERYTHING TO ME Monica .. eighth-most chart MONEY MONEY MONEY Red Cafe Featuring Diddy & Fabolous ..
£5 M.ELLITTLLAME (M.ELLIOTT,C LAME,J SULLIVAN.EBASKETT.C. MEDONALD, LD WILLIAMS ® J/RMG 1g! JAHLIL BEATS {J.0ENNY.JACKSON,0.TUCKER) St /BAD BOY

§2 LAY IT DOWN Lioyd vislks; Jay-Z leads - MY OWN STEP (THEME FROM STEP UP 3D) Roscoe Dash & FPain Feat. Fabo

gﬁ. AWESDME JOMES!!! V. BOZEMAN (J_JONES E.DEAN \CBOZEMAN ® YOUNG-GOLDIE/20ME 4/INTERSCOPE | in that span with 99 POLOW DA DOMDON P (1.JONES,0.PRIVGE.J L JOHNSON,T-PAIN.L WILLIAMS] @ MMIMUSIC LIEZONE 4INTERSCOFE |

8% Donell Jones charled titles, m IT COULDA BEEN WORSE Lyfe Jennings ..
83 @ CANDYMANET G.JENNINGS [C.JENNINGS) @ JESUS SWINGEWARNER BROS.

5o BEAT IT UP Guecci Mane Featuring Trey Songz

2z DRUMMA BOY (B.04VIS,G.GHOLSON, THEVERSON @ 1017 BRICK SOUAD/ASYLUM/WARNER BROS, - BETWEEN THE BULLETS

o8 HARD IN DA PAINT Waka Flocka Flame

® 1017 BRICK SOUAD/ASYLUM/WARNER BROS.
Gyptian
P00 VP

LEX LUGER [J. MALPHURS)

HOLD YOU (HOLD YUH)
FIRE PETER (W.EDWARDS R JOHNSON

NO ‘LIE, EMIMEM VAULTS INTO TOP 10

Eminem inks his first top 10 on Hot R&B/Hip-Hop Songs as a lead artist in eight
years, as “Love the Way You Lie,” featuring Rihanna, bounds 14-8 with Greatest
Gainer/Airplay honors (23.8 million in audience, up 42%). He last ranked in the
top tier as a lead act with the No. 4-peaking “Lose Yourself” in 2002. He notched

OVER Drake '
BOI- 1044 KHAALKD [A.GRAHAM M.SAMLUELS M BRONGERS! @ YOUNG MONEY/ICASH MONEYUNIVERSAL MOTOWMNUMAG

ALL 1 DO IS WIN  DJ Khaled Feat. T-Pain, Ludacris, Snoop Dogg & Rick Ross |
[ MASTYLV [ KHALED {K W KHALED C BRDGES WACEERTS 1.C.C BADADLS JA. T-PAMJMOLLINGE L MOLLINGS| @ WE THEBESTE!

GONE ALREADY Faith Evans
LBARIAS,C HAGGING FEVANS (FEVANS,C.HAGGING | BARIAS R TOBY,C. WILLIAMS J SMITH B PROLIFICET

billboard biz for rules and explanstions. © 2010, e5 Global Media, LLC and Nielsen

The maost pepular songs, according to RAB/Hip-Hop r
data compiled by Nislsen Soundscan. Greatest Gainer’

51 HONE # Bobby V Featuring Plies : ' : :
| JAZZE PHAPHAYES (PALEXANDER, BWILSON.AL WASHINGTON..SIMS PHAYES ® BLU KOLLA DREAMS/CAPITOL | his sole other top 10 as a featured artist, with Kanye West and Lil Wayne, on
EE ?H’:,,\[‘,ﬁclﬁlamxmmm Lloyd Banks Featuring 'g"gﬁ‘r’r .. Drake's “Forever” (No. 2) last year. “Lie” marks Rihanna’s sixth top 10, a sum that
6 70 H WHERE YOU ARE Cali Swag District ‘ includes three rap tracks for which she's provided vocals, following T.1.’s “Live Your Life” (No. 2, 2008}, on
SANGHEZMIGD WAVE {G.FOWLER G GLEE,5.CHILDS W.DILLOM K MEJLA M HOLWES ML ANE) ® GAPITOL : - o
H&. HURT (LOVING YOU NO MORE) Diddy - Dirty Money Featuring Drake .. which she guested, and “Run This Town” with West and Jay-Z (No. 3, 2009). —Gary Trust
HOT LISTEIJ INOT LISTED) B4D BOY/INTERSCOPE

Data for week of SEPTEMBER 25, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 55
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TITLE
ARTIST [MPRINT / PROMOTION LABEL

BORN AGAIN
NEWSBOYS INPOP
OUR GOD
GHRIS TOMLIN ST¥STEPS/SPARROW/EM CMG
STARRY NIGHT
GHRIS AUGUST FERVENT/WORL-CURB
JESUS SAVES
JEREMY CAMP BEC/TOOTH & NAIL

GET BACK UP

TOBYMAG FOREFRONT/EMI CMG

IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUNION/PLG

ALL OF CREATION
MERCYME N0

NO MATTER WHAT
KERRIE ROBERTS RELINIOMPLG
HOLD US TOGETHER

-. MATT MAKER ESSENTIAL/PLG
-. HEALING BEGINS

TENTH AVENUE NORTH RELNION/PLG
Hs LIGHT UP THE SKY

THE AFTERS IND

BEFORE THE MORNING

JOSH WILSON SPARROW/EMI CMG
MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EMI CMG
LIFT UP YOUR FACE
THIRD DAY ESSENTIAL/PLG
YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT/WORD-CURE
| WILL FOLLOW

GHRIS TOMLIN SIXSTEPE/SPARROW/EM CMG

YOUR LOVE IS A SONG

SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EM CMG
GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN IND
UNDONE
FFH 62/CATAPULT
ONLY YOU CAN SAVE
CHRIS SLIGH WORD-CURE
HUMAN
MATALIE GRANT CLRE

KEEP CHANGING THE WORLD

. MIKESCHAIR WITH LECRAE CURE

HANGING ON

BRITT WICOLE SPARROW/EM CMG

SOMETHING HOLY

STELLAR KART [ND)

COME HOME

LUMINATE SPARROW/EMI CMG

OUT OF MY HANDS
JARS OF CLAY GRAY MATTERS/ESSENTIALPL
LET US LOVE

MEEOTOBREATHE ATLANTIC/WORD-CURE

. SING ALONG
| SOTEENGES CETRCTY

HALLELUJAH
HEATHER WILLIAMS [NO
WALKING ON THE STARS
GROUP 1 CREW FERVENT/WORD-GURE
EVERYTHING | NEED
KUTLESS BEC/TOOTH & NAIL
TO KNOW YOU
CASTING CROWNS RELNION/PLG

i

!
-

CASTAWAY
CHASEN 1IN0
- TEMPORARY HOME

|_GARRIE UNDERWOOD 18/4RISTA HASHVILLE

WHAT LOVE REALLY MEANS
4 HELLER STONE TABLE

CLOSER

LARA LANDON WHIPLAEH

COME AS YOU ARE

POCKET FULL OF ROCKS MYRRH/WORD-CURE
RESTLESS
AUDREY ASSAD SPARROW/EMI CMG

DEAR X (YOU DONT OWN ME)
DISCIPLE INO

HERE GOES

BEBO NORMAN BEC/TOOTH & HAIL

HERO
ABAKDON FOREFRONT/EMI CMG

| REFUSE
JOEH WILSON SPARROW/EMI CMG
WAITING ROOM
JOMNY DIAZ IO
.. AVALANCHE
MAKAFEST BEC/TOOTH & MAIL
s BEAUTY WILL RISE
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
. YOU'RE NOT ALONE
DOWHHERE CENTRICITY
Eﬂ DANCING IN THE MINEFIELDS
ANDREW PETERSON CENTRICITY
With spins logged at 34 of the 94 stations
manitored for the audience-based Christian
Songs chart, Brandon Heath’s “Your Love™
opens at No. 34 with 834,000 impressions.
The track introduces the artist’s as-yet-
untitled third studio set, tentatively slated
for release in January.
56 |

I JEHEMY CAMP

WE GRY OUT. THE WORSHIP PROJECT BEL 731
ISRAEL HOUGHTON
LVE GOD. LOVE PEDPLE HTEGRITY 5165

NEWS BOVS

JEMI CMG
SANCTUS HEAL
|_PIECES OF A REAL HEART SPARROW G50G/EM) MG _
FRANCESCA BATTISTELLI
MY PAPER HEART FERVENT 827378, W0RD-CURE
TOBYMACG

-E _TORIGHT FOREFRONT 6371/EMI CMG & .
-.- VAHIOUS ARTISTS .
EoT—

cnanG CROWNS
NI, THE WHOLE WORLDHEARS 35401 E7SEETRELNEN 1015 PEOVDBI-ATRGATY

VAHIOUS ARTISTS

Wll'l'& FROVDENT-RTECRITY 485/ B (MG
n CASTING CROWNS
.. SWITCHFOOT
Hl E LOWERDAGE PEOPLE!

MERCYME
THE GEMEROUS MR LOVEWELL N0 431
FOR TODAY
BREAKER FACEDOWN 047

NATALIE GRANT

LOVE REVOLUTION GURE 78188
ELEVATION WORSHIP

WOMEN OF FAITH WORSH IEAM
WAOHIEN 0F AT WRSHSP TEAN WCAIEN DF T

NEEDTOBREATHE
THE OUTSIDERS ATLANTIC 518702/ WORD-CLRE

NEBTEGAIT
HILLSONG .
A BEAUTIFL EXCHANGE: LIVE HILLSOME SPARROW 1350 B CMG
PRESS PLAY .
NYZLA DREAM 2010/EMI CMG

MATT MAHER
1000EPROVIDENT|

GAITHEH VOCAL BAND
ITHE! |

EE CHRIS AUGUST
NO FAR AWAY FERVENT

¥

_ACOUSTIC (EP) SPARROW OTO7Z/EMIGMG
. BRITT NICOLE
E SPAl A35E/EMI CMG

AMY GRANT
SOMEWSERE DOWM THE OAD A CRANT PRI0 SRRSOV

FLYLEAF

3 IDEWALK PRO PH ETS

-.. POINT CIF GRACE .
HANGIN' WORD-CURE 24
-m STEVEN CURTIS CHAPMAN

CANTON JON ES
KINGDOM BUSINESS 3 CAJ0 8167

VARIOUS ARTISTS
WOMEN 0F FATTH & FAENDS WOMEM CF SATH 11

KERRIE ROBERTS
1 HICE 10147 FROVIDENT-A

KERRIE
PHILLIPS, CRAIG & DEAN
FEARLESS IND 4506/ PROVIDENT-INTEGRITY

-.. ELVIS PRESLEY
MARKE

FIREFLIG HT

HITY
.. KUTLESS
-E! TOM JONES
-. T ausmnmm KRUTCH.

WELGOME T0 THE MASQUERADE TOOTH f HAL 47508 CMG
TRIP LEE

PHIL WICKHAM
EAVEN & EARTH 1 PROVIDENT-ANTEGRITY

-!n MORMON TABERNACLE CHOIR
-. W\RIOUS nn‘rlsrs
HE MERCYME
10 IND 4626/PROVIDENT-INTEGRITY
E AUDREY ASSAD
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(amden, N.J., native Tye Tribbett makes his
first appearance on Gospel Digital Songs
(viewable at billboard.biz/charts), as “Fresh™
pops on at No. 5 with 1,000 downloads,
according to Nielsen SoundScan, The song is
the lead single and title track to the
singer’s fourth album, due Oct. 19.

Go to www.billboard.biz for complete chart data
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Shakira lands her
Airplay as “Loca”

Greatest Gainer honors (up 150%). The
track is a remake of featured artist £l (ata’s
Dominican hit “Loca Por Su Tiguere” and
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Roberto Tapia marks his best sales week a5 = —

“La Batalla” moves 2,000 copies, according iE; !‘\
to Nielsen SoundScan, to open at No. 8 on .
Top Latin Albums. His only other charted
set, “El Nino de la Tuna,” debuted at No.
60 in June 2009 with one-third of the sales

sefs the stage for Shakira’s new set “Sale
el Sol,” due Oct. 19. that “La Batalla” eamed.
58 Go to www.billboard.biz for complete chart data
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BETWEEN THE BULLETS

VEGA GOES TOP FIVE, WITH ‘AMOR’

Late regional Mexican star Sergio “El Shaka" Vega picks up his fourth top
five title on Regional Mexican Airplay as “Millonario de Amor” jumps 7-

3 with Greatest Gainer honors (9.7 million listener impressions, up 24%,
according to Nielsen BDS). Despite last reaching the top five with 2009's
“Quien Es Usted,” Vega hasn't conquered the coveted No. 1 pasition on
the chart since his debut single, “Dueno de Ti,” reached the summit in
the July 23, 2005, issue.

—Rauly Ramirez
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RECORD COMPANIES: Sony Music Entertainment names
Frank Harkins VP/design director of the creative group for
Legacy Recordings and Commercial Music Group. Hewas a
senior art director at RCA Records.

Razor & Tie names Brooke Primont VP of music placement
and licensing. She was VP of creative and marketing at Cherry
Lane Music Publishing.

<
g

PRIMONT

TOURING: AEG Ogden taps David Humphreys as GM of
Australia’s $450 million Perth Arena, which is scheduled to
open in 2012, He was GM of the AEG Ogden-managed Acer
Arena in Sydney.

Facility management company Global Spectrum names
Curtis Webb GM of the Wolstein Center on the campus of
Cleveland State University in Ohio. He was GM at the South
Okanagan Events Centre in Penticton, British Columbia.

MANAGEMENT: Foundations Artist Management taps Kate
Landau (the Low Anthem, Jesse Lauter) as a manager. She
was founder/owner of Kate Landau Management.

MOEILE: Nokia appoints Stephen Elop CEO. He was president
of Microsoft’s business division.

RELATED FIELDS: Dublin-based Global Tour Creatives
names Nancy Block executive VP. She will also oversee the
company's U.S. operations out of its newly launched Los
Angeles studios. Block was senior VP of marketing at Bill
Young Productions.

—Edited by Mitchell Peters

WORKS

SINGER SUSAN McKEOWN LOOKS TO HELP
DAUGHTER'S EAST VILLAGE SCHOOL

In response to budgetary cutbacks at New York's arts-based
East Village Community School, Irish singer Susan McKe-
own, whose 7-year-old daughter attends third grade at the pub-
lic school, is hoping to raise money through a benefit album
with world songs performed by parents, students, school staff
and other musicians.

“Asis common in the world, as soon
as people start talking about cutting
funding, the first thing they look at is
arts,” says McKeown, who moved to
New York from Ireland 20 years ago to
pursue her musical career. “I've never
been comfortable with that, so it was a

- good way for me to address that for my-
self. Butalsoit's a creative means to raise funds for our school.”

The $15 compilation, “Songs From the East Village,” is avail-
able atiTunes and CD Baby. A physical version will be released
Sept. 20 to select stores in the East Village, McKeown says.
The money raised from the album will be given to the school
for its language and arts programs.

Music from the album can be sampled on MySpace (my-
space.com/eves). McKeown says she chose to feature public
dormain songs “so that when the CDs get handed down through
the school years there won't be a lot of paperwork to deal with.”

McKeown's daughter is also featured on the set. “It was
funny; when she did one of her takes, she turned to the engi-
neer and said, ‘Can I do that again?’ " she recalls. “She’s al-
ready getting into production arts.” —Mitchell Peters

2010 MTV VIDEO MUSIC AWARDS

The 2010 MTV Video Music Awards took place Sept. 12 in
Hollywood, Honored for their video work this year were Lady
Gaga—who won video of the year, best pop video, best female
video and five other categories—Justin Bieber (best new artist),
Eminem (best hip-hop and best male video) and 30 Seconds to
Mars (best rock video). PHOTOS: FRANK MICELOTTA/MPICTUREGROUR

ABOVE LEFT: Before the event, pop/R&B superstar Justin
Timberlake catches up with MTV Networks chairman/CEQ
Judy McGrath.

ABOVE RIGHT: Walking on the white carpet before the event were
(from left) Viacom president/CEC Philippe Dauman; Justin Bieber,
who performed at the show; Usher; and Dauman's wife, Debbie.

RIGHT: Backstage during the show are MTV Networks president
Van Toffler, singer Florence Welch of best art direction award
winners Florence & the Machine; and MTV GM Stephen Friedman.

BELOW: Lady Gaga, not surprisingly, was the star of the evening.
She donned three outrageous outfits, one made entirely of meat.
Here, sporting a more modest look, Gaga's pictured with MTV
execs and service personnel who were discharged or resigned from
their posts due to the military's “Don't Ask Don't Tell” policy. They
accompanied Gaga to the show and paid tribute to all those
returning from war. From left: West Point cadet Katie Miller, MTV
Metworks president Van Toffler, LS, Air Force Maj. Mike Almy,
MTV GM Stephen Friedman, Gaga, US. Air Force Staff Sgt. David
Hall, Army Sgt. 1st Class Stacy Vasquez and MTV MNebworks
chairman/CEQ Judy McGrath,
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Billboard.com recently launched a
new video series for its
Tastemakers chart, which ranks
the top-selling albums each week
based on an influential panel of
indie stores and small regional
chains. The series (which is being
shot on the roof at Mophonics, a
company that writes original
music for TV and film) has
showcased Grace Potter & the
Nocturnals and rock/folk artist
Lissie. On Sept. 8, rapper Big Boi
performed “Shutterbug,” “General
Patton” and “Daddy Fat Sax™ off
his record “Sir Lucious Left Foot:
The Son of Chico Dusty.”

! Attending the performance were

(back row, from left) Young &
Rubicam music producer/supervisor
Eric Johnson; Mophonics producer
Joy Copeland, creative director
Josh Brochhausen and executive
producer Adam Podrat; and Lost
Boys international media planner
Anthony Liveri. In front, from left:
IK7 Records media director
Stephen Bolles, Mophonics
producer Amanda Fink, Berlin
Cameron United director of
broadcast production Dane
Johnson and BEillboard multimedia
coordinator Lisa Binkert, rHoTa
ELIZABETH HURST
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The 10th annual EMI Urban
’ Awards took place Sept. 10 in Los Angeles,
il saluting the songwriters, producers and music publishers
of the most-performed R&B, rap and hip-hop songs of the year.
Big winners included Lil Wayne, who took home his second consecutive
urban songwriter of the yvear award; urban publisher of the vear honoree EMI
Music Publishing; and the Black Eyed Peas’ Will.i.am, who received the BMI
President’s Award. From left: BMI director of writer/publisher relations Malik Levy, Black
Eved Peas member Apl.de.ap, EM| Atlanta VP of writer/publisher relations Catherine
Brewton, Will..am, Black Eyed Peas GM Pele Melina, EMI Music Publishing president of North
America creative “Big” Jon Platt and BMI president/CEQ Del Bryant, protos: ARNGLD TURNER

NIVEMEAL e

POPKOMM

Popkomm, the international music
and business trade show, took
place Sept. 8-10. The event hosted
visitors from more than 55 coun-
tries who flooded Berlin to discuss
the most pressing issues facing the
music industry. On Sept. 8,
Universal Music hosted about 400
guests at Berlin's Osthafen, the
headguarters of Universal Music
Germany, for its Popkomm recep-
Hon, PHOTOS; UNIVERSAL MUSIC GERMANY

UPPER RIGHT: Enjoving the
reception are (from left) Frank
Briegmann, president of Universal
Music Germany, Austria &
Switzerland and president of
Deutsche Grammophon; violinist
David Garrett, who is newly
signed to UMG; and Dirk Baur,
UMG managing director for the
international division. Briegmann
said, "Popkomm is an important
platform for us to communicate
our issues to those in politics,
media and the public. We will
never tire of campaigning on
behalf of our artists for the rapid
adaptation of current copyright
law to the digital age™

LOWER RIGHT: From left, Hans-
Joachim Otto, parliamentary state
secretary in the federal ministry of
economics and technology; Berlin
mayor Klaus Wowereit; Superstar
Entertainment co-owners Peter
Aleksander and Frank Fenslau;
and Impala executive chairman/sec-
retary general Helen Smith are pic-
tured at the presentation of the
Diamand Impala Award (sales
exceeding 300,000) of the song
“We No Speak Americano” from
Australian duo Yolanda Be Cool
and Superstar Entertainment pro-
ducer DCUP at the VUT-booth,
FHOTD: SONIA BAHAWAN

The ninth annual
Armnericana Music
Awards (held Sept. 9 at
Nashville's Ryman
Auditorium) celebrated a year's
worth of great American roots
music. Highlights from the evening
included co-writers Ryan Bingham
and T-Bone Burnett earning song of
the year honors for the theme from the
film "Crazy Heart," Rosanne Cash's “The
List" winning album of the vear and the
Avett Brothers walking away with a duo/
group of the year win. Americana Lifetime
Achievement Awards were also presented to
Wanda Jackson, John Mellencamp, Mercury
MNashville chairman/CEO Luke Lewis, Greg Leisz
and Brian Ahern. From left: BMI VP of writer/

| publisher relations Jody Willlams; Jackson; Jack
White, who presented Jackson with her award;
Americana Music Assn. director of operations
Danna Strong and executive director Jed Hilly.
PHOTO: KAY WILLIAMS
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The Grammy Museum paid
tribute to the 40th anniversary of
“Soul Train” Sept. B with a special multi-
media panel discussion. The American music
institution was a national launch pad for showcasing the

latest and greatest in urban music, outrageous fashion and
hip dances. On hand to celebrate the milestone are (from left)

“Soul Train” creator Don Cornelius; singers Jody Watley and
Smokey Robinson, who shared their "Soul Train” memaories with

attendees; and Grammy Foundation VP Scott Goldman, who moderated,
PHOTO: BECKY SARP
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The Music App Summit
Oct 5, 2010 » San Francisco

Music is behind some of the most popular apps downloaded on today’s smartphones. But which are the best of the best?
What new music apps, technologies and companies are setting the stage for tomorrow’s successes?
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE.

NETWORK WITH INDUSTRY EXPERTS FROM:
— Bug Music Shazam Entertainment Ltd
%‘v DAVE STEWART Fontana Distribution Sony/ATV Music Publishing
A Producer, Solo Artist & Island Def Jam Music Group Sony Music Entertainment
Mobile Music Consultant/ Bl ' e Pre
% Evangelist Ll Superfly sents
Microsoft The Orchard
MTV Networks Twitter
KEYNOTE SPEAKERS: Norwest Venture Partners Universal Music Group
- g~ _ Pandora Warner Bros Records
\ peermusic Wilson Sonsini Goodrich & Rosati
Z RADIO JB FM Zeitgeist Artist Management
P A Redwood Capital And Many More!
JANUS FRIIS EVAN HARRISON JIM LUCCHESE
Co-Founder EVP CEO
Rdio, Skype, Kazaa, Clear Channel Radio The Echo Nest FEATURING THE FIRST-EVER...

Joost, Atomico Ventures

Billboard Music App Awards

The only awards solely focused on mobile music applications!

MATT MURPHY GE WANG CHRISTY WYATT - Categories include:

1 'pdrt;;erk' SCTCIJ VP Software Applications Best Artist-Based App Best Branded App  Best Music Engagement App
Kleiner Perkins mule and Ecosystemn i i i i j
Caufield & Byers Motcasia Mokl Deflcas Best Music Service App  Best Touring App  Best Music Creation App

~ MobileEntertainmentLiveFall.com

For Registration Questions: For Unique Sponsorship Opportunities:
Lisa Kastner 646.654.4643 Matt Carona 646.654.5115
LKastner@Billboard.com MCarona@Billboard.com
PRESENTING
SPONSOR: N ASSOCIATION SPONSOR: BASH SPONSOR: CONFERENCE SPONSORS:
L@g IC @ MOTODEV i ‘radio 5;‘_“’ = MOZeSs songza Zgwve

www americanradiohictorv com






http://ebook-free-download.net/

